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TORONTO THE MECCA OF THE AD MEN. 

Delegates to the Convention of the Associated Advertising Cluhs of 
America Speeding to Canadian City—Attendance Will Be 

Above 3,000—Some of the Program’s Attractive 
Features—Pulpits to Be Filled Tomorrow by 

Association Monbers. 
iSpcciai Correspondence.) St. Michael's Cathedral, 1) A. M., Rev. 

T0.0HK. Jun. 17.-The Mge is set 
for the great Associated Advertising waukee, Wis. 

pubs of America Convention which afternoon, a mass meeting will 
iKjgms here on Monday and lasts up to . ^ ^ celebration 
and including Thursday. Everjdhing is United 
in readiness for the oncoming hosts of st^^^s and Canada. The principal ad- 
advertising men, who will begin to ar- ^ ^ delivered bv Dr. John 
rive m the city on Saturday As is ^ Macdonald, managing editor of the 
nsually the case, the delegates fr^^^^ Toronto Globe and by Hon. W. S. Field- 
most.dis ant points will arrive here farst Montreal. The music for the 
Special trams are already on the way furnished by the Men- 
o loronto from New Orleans from ^ direction of 

sS; Sd^VoTfcMidX'w?^^ J>r-A- s- 
From figures furnished by the Trans- "'ghlanders military band, 

portation Committee it is evident that mond-w’s opening session. 

the attendance will exceed the three 
thousand mark. Arrangements have been ^ 
made for the reception of tl'e various Transportation Building, 
de egations as they arrive. Comm ttees Woodhead of San Francisco, 
will meet the trains at some distance c^gMent of the Associated Advertising 
from the city and on arriving Here w^ ^ America, will open the conven- 
escort the visiprs to their hotels Many messages will be read from the 
of the publjc buildings are already dec- ^ England and the President of 
orated for Convention Week. There is ^^nited States. The national hymns 
a festive appearance about the town that j,, ^dj/esses 
is unusual Lmless all s.gm^.l Toronto ^ .vclcome from Sir John Gibson, the 
IS going to have the most interesting (;,3^.^cnor ot Ontario, representing the 
and inspiring time in its history. Governor General; from Sir James 

p.H'iFic SPECi-^L FROM LOS ANGELES. Whitiicy, the Premier of Ontario; from 
Los .\ngeles delegates to the Pacific Hocken, from 

Coast Ad Convention held in Vancouver Heustis, on behalf of the ladies of Can- 
last week left that city on Saturday for ada m their greeting to the ladies of 
Toronto on a Canadian Pacific special f^i^ convention, ^d by William C. Rook, 
train. Twenty-five delegates from Los president of the Toronto Ad Club. Presi- 
.\ngeles who did not go to Vancouver Woodhead will respond to these 
left in a special car on Monday via the greetings and wil then deliver the an- 
Southern Pacific address of the president. 

The South Carolina delegates left midday, delegates and visitors will 
Charleston last Sunday morning on the Sfither in the maza just outside of the 
Clyde line steamer Mohawk. On their Transportation Building, ■vvhere the of- 
arrival in New York they spent sev- h^*^^ photograph of the conven- 
eral days in sight seeing, and then took tion will be taken. Every person at- 
a Hudson River steamer for .\lbany, finding the convention is asked to ap- 
Niagara Falls and Toronto. There are prompfly m tne plaza. Those who 
thirty-one persons in the party. desire can s^ure luncheon at the restau- 

The Dallas and other Texas delegates hi ^vernrnent Building. Mem- 
left home in a special train June 17. National Commission, chair- 
Stops will be made at several points; m/H of the departments and champions 
but the party will arive tomorrow. of standards of practice will take lunch 

The New York delegation will arrive on the second floor of the building at 
on a special train over the New York P-n™’! Highlanders military 
Central lines on Sunday morning. The ^^.od "ill play_ in the plaza during the 
Texas contingent will get in at 8:30 p. m. midday intermission every day. 

AD MEN IN PLLPITS. AWARDING OF TROPHIES. 

.\I1 of the Protestant churches have • -n r 
invited advertising men to fill their pul- , afternoon session w ill be one of 

. pits on Sunday morning, when it is ex- most interestiiy? of any of the gen- 
pected most of the delegations will have l supervision of 
put in an appearance. The assignments ‘F^sident Woodhead the trophies and 
are as follows’ prizes so eagerly contested for will be 

Lay Sermons by advertising men will be 
preached in the following churches at the Dallas Ladies Trophy, the Boston Mile- 
morning aervlce; age Banner, the Baltimore Truth Tro- 

svSrstS" I'l'J Cw-.A'i'fni^s 
Chicago; advertising manager of the Benja- 2nd Sellings $l.tXJU prize tor the best 
min Electric Company. contribution on some phase of adver- 

Bond Str^t ^ngregational Churcl^ Bond tising and selling, and the reading of 
and Gerrard Streets. Speaker: Charles ,i,„ -ru -n 
Stelrle, of New York; consulting sociologist. pnze essay. Then w ill come the 

Broadway Tabernacle Methodist Church, committee reports, new' business and the 
College SWet and Spadlna Avenue. Speaker: announcement of the members of the 
FU™e”s WeA^’ Nomination Board. 

Jarvis Street Baptist Church, Jarvis and Early that evening the Exhibit of .\d- 
Oerrard Streets. Speaker: Joseph H. Appel, vertising Methods and Material will be 
Wana^maker ’ Pn^icity. John 

Metropolitan Methodist Church, Queen and I'C- In the Gas Building will be the 
Church Streets. Speaker: Herbert N. Cas- store and window displays, where also 
son. of New York; H. K. McCann Co. .. ;il frnind the Rritich Fvhihit 

Old St. Andrews’ Presbyterian Church, "m lotind tne British txhlDlt. 
Jarvis and Carlton Streets. Speaker: W. B. Later, on Monday evening, the steain- 
Morrls, of Minneapolis; advertising manager ers Chippewa and Corona will take the 
of the Northwestern Knitting Company. visitors for a moonlioht rxciirsion Siin- 

St. Paul's Anglican Church. Speaker: Peter '•''•lOLS mr a mooniignt excursion. 3up 
UacFarlane, of New York; special contrlb- IK'.'' be served on board, and there 
utor to Collier's 'Weekly. will be a band and orchestra and a pro- 

Sherbourne Street M^hodist Church, Sher- uram of entertainment on each steamer 
bourne and Carlton Streets. Speaker: Frank ^ - entenamment on eacn steamer 
LeRoy Blanchard, of New York: editor of 
THE EDITOR and PUBLISHER, 

Parkdale Baptist Church. Queen Street. W.. 
and Callendar Street. Speaker. Robert _»■ _ t> mj- a ^ ..i. 1 
Adamson, of New York; fire commissioner. mimstP2tion Building. At the same hour 

On the morning of Tuesday, June 23, 
the Nominating Board will meet at 9:30 
o'clock on the second floor of the .\d- 

Metropolitan Church. Queen and Church I'k departmental sessions will convene, 
streets, morning speaker, Herbert Casson The first business at these departmental 
speaker. R. R. ifawkinl Y*' will be to organize and then 
M. c. A at W’aco. Texas. to consider and adopt a standard of 

The First Unitarian Church, Charles B. practice." .\fter the midday Inncbeon 
Hamilton, advertising manager Berkey & and hand concert everv Henartment 
Gay Furniture Company, of Grand Rapldf, nana concert every aepartment will 
MKb. {Continued on page 1107.) 

TWO OF PRESIDENT WOODHEAD’S CHIEF AIDES IN THE A. A. ( . 

MUNSEY ENDS TIMES. 
DISCONTINUES PHILADELPHIA 

EVENING PAPER LAUNCHED 

SIX YEARS AGO. 

Mr. Munsey still owns the New York 
Press, Baltimore News and Washing¬ 
ton Times. He recently sold the Bos¬ 
ton Journal. 

TAKE OVER MOLINE (ILL.) MAIL. 

Publisher in Statement Declares En¬ 

terprise Had Never Passed Out of 

Experimental Stage and No Pros¬ 

pects in Sight—Was Unsuccessfully 

Offered for Sale in 1911—One 

Hundred Employes Out of Work. 

The Philadelphia Evening Times, 
Frank A. Munsey’s newspaper in the 
Quaker City, ceased publication with 
Tuesday’s issue. In his valedictory an¬ 
nouncement Mr. Munsey declares that 
the Times had never passed out of the 
experimental stage and admits the fail¬ 
ure of his enterprise in the Philadelphia 
field. 

The statement follow s; 
“Every undertaking is an experiment 

until it crystalizes into success. The 
Evening Times has never passed out of 
the experimental stage, and there is no 
evidence in sight looking toward its 
doing so in the near future. If it were 
nearing the clearing, if success were 
within the sweep of a telescope, I would 
continue its publication and back it gen¬ 
erously. 

SEEMED A GOOD FIELD. 

“On the surface, Philadelphia was the 
most alluring town in the world for an 
evening newspaper venture—a city of 
vast population, a city of homes, and 
with fewer evening newspapers than 
many cities of half or even one-third 
its size. It was this extraordinary con¬ 
dition that led me to bring out an eve¬ 
ning newspaper in Philadelphia. 

“Considered on the basis of popula¬ 
tion in Philadelphia, and the population 
of the newspaper circuit ontsiile Phila¬ 
delphia, and the few evening newspapers 
in the field, there' wasn’t another open¬ 
ing on earth in its class. 

“But the Evening Times hasn’t 
worked out, and that’s all there is to 
it. It shares the fate of these other 
evening newspaper ventures in Phila¬ 
delphia—tlic Evening Star, the Evening 
News and the Evening Item. There 
may be others. 

NOT BORN TO .SUCCEED. 

“Not every experiment is born to suc¬ 
ceed. The Evening Times is merely 
one of them that falls by the wayside 
and the world goes on merrily all the 
same. “Frank A. Munsey.” 

The Philadelpliia Evening Times was 
launched by Mr. Munsey on July 17, 
1908. and in November, 1911. he offered 
the paper for sale, but no deal was ef¬ 
fected in the matter. The suspension of 
the Evening Times throws out of work 
about 100 employes of all departments 
of a newspaper. They knew nothing 
about the suspension until they came 
to work Tuesday. They were then 
told of the suspension. 

Bondholder* Publish Evening Paper 

and May Re-organize Company. 

The officers and sBKkholders of the 
.Moline (Ill.) Evening Mail have turned 
the paper over to the bondholders and 
tlie daily is being published by Roy 
Sears as representative of the bondhold¬ 
ers. Charles Kosenfield, secretary-treas¬ 
urer, and T. J. Van Duzer, secretary, 
have resigned. 

Woodworth Cluni, principal Imnd- 
holder and president of the Mail Pub¬ 
lishing Company, will continue as edi¬ 
tor of the paper. During the next thirty 
days a decision will probably be arrived 
at in regard to the future of the Mail 
or some paper to take its place. The 
stockholders decided to turn the prop¬ 
erty over to the bondholders for that 
length of time. 

The change is due to the fact that 
while the Mail has been doing as w'cll 
as could be expected under the new 
management it was found that the 
money required for the proper devel¬ 
opment of the proiierty was not now 
available and some other plan would 
have to be devised. 

A BRIDGEPORT RUMOR. 

Telegram and Pott Plant* May Be 

Consolidated Under One 

Management. 

The Bridgeport (Conn.) Morning 
Telegram and the Evening Post of the 
same city are to he consolidated under 
one inanageinent, according to reports 
current in that city, hut not yet officially 
confirmed by the managements. 

It is said that the change will go into 
effect July 1 and that the move w'ill mean 
the moving of the Telegram plant into 
the Post building, across the street, 
where the second floor will he occupied. 
Much of the Post’s mechanical equip¬ 
ment will be used. It is reported that 
there will be no change in the 'Tele¬ 
gram’s staff with the exception of the 
business end. 

Both papers are leaders in southeni 
New England and tlie reported deal 
is arousing much interest on account 
of the importance of the interests in¬ 
volved. Both were founded by George 
W. Hills. He sold out the Telegram a 
little more than a year ago. The Post 
was taken over by other interests years 
previously. Both papers are classed as 
independents. 

New A*htabula Daily July 1. 

A new daily newspaper will be 
launched in .\shtabula, O.. July 1. It 
will be known as the .Ashtabula Star, 
and will be controlled by Republican 
capital. J. J. Mundy, managing editor 
of the .Ashtabula Beacon, gnly daily in 
the C'tyi will be managing editor. 
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CHICAGO HAPPENINGS. 

Readers Vote Herald as Title of 

Merged Papers—Ad Association to 

Parade Before Starting for Toronto 

—Local Dramatists Dined—Touza- 

lin Firm Takes Over National Ad¬ 

vertising Agency—Personals. 

{Special Correspondence.) 

Chicau), June 17.—The Chicago Her¬ 
ald is the title that has been finally se¬ 
lected by a vote of the readers of the 
consolidated Kecord-Herald and Inter- 
Ocean. It is the first time in the history 
of journalism that the title of a news¬ 
paper has been bestowed by a referen¬ 
dum of the readers. 

The Chicago .Advertising Association 
has arranged to parade through the 
down town streets next Saturday when 
they start on their trip to the big con¬ 
vention at Toronto. It is expected that 
two hundred will be in line at 5:30 p. m. 
behind a squad of mounted police. The 
Advertising Novelty Manufacturers’ As¬ 
sociation, the Chicago Trade Press As¬ 
sociation and the .Agate Club are to join 
the Advertisers’ .Association on the trip 
in a special train over the Grand Trunk. 

A luncheon was given at the Press 
Club last w’eek Thursday for Chicago 
dramatists, including George Ade, Fred¬ 
erick and Mrs. Hatton, Wilbur D. Nes- 
bit and others. 

J. F. Hurst, for several years with 
Lord & Thomas, has left and joined 
Mallory, Mitchell & Faust. 

The Charles H. Touzalin Advertising 
Agency has taken over the business of 
the National .Advertising .Agency. Paul 
E. Watson has become vice-president 
of the Touzalin agency. 

The North Shore Review, the weekly 
edited by women published at Evanston, 
has experienced a severe shake-up ow¬ 
ing to a disagreement among its editors, 
which compelled changes in the staff. 

The Illinois Woman’s Press .Associa¬ 
tion gave a reception at the .Anna Mor¬ 
gan studio Wednesday for several vis¬ 
iting newspaper women here for the 
Woman’s Congress. 

George R. Adams, for twenty-five 
years in the advertising business here, 
died Sunday, aged 58. 

PENN. ASSOCIATED DAILIES. 

Li«t of Member* and What the Or¬ 

ganization Seek* to Accompli*h. 

A. E. M.ACKINNON, 
New President of the International Circulation Managers’ Association. 

Several State organizations of news- pose at present being to protect the 
paper publishers, fetmed for the pur- members against oppressive or discrimi- 
pose of advancing the business interests nating legislation. It seeks no special 
of the members have lieen so successful favors and opposes nothing that is equit- 
that other States are following their able and just, but demands its equal 
lead. One of the oldest'of these asso- share of what is right, 
ciations has been the Ohio .Associated -Among the things the publishers hope 
Dailies which has been so lieneficial to to bring about through the association 
its members that the latter would not are these: The elimination of foreign 
think of giving it up under any cir- advertising representatives, uniform 
cumstances. schedule of advertising rates based on 

riie latest State to organize is Penn- cost of production, to which all mem- 
svlvania. The Pennsylvania .Associated hers must strickly adhere; legal publica- 
llailies was established about a year ago tion rate for official notices, strict en- 
with E. J. Stackpole. of the Harrisburg forcement or repeal of the national law 
Telegraph, as president, and Walter requiring publication of owner’s names 
Fosiiot of the Lewistown Sentinel, as and circulation statements to secure 
secretarv. Its purpose is to bring the postal department privileges, securing 
State newspapers into closer relationship protecton against irresi>onsible adver- 
with, and a better understanding of mu- tisers and agencies, and local agreements 
tual interests in order that their energies against unprofitable price cutting, 
may be exercised in building up their The list of members includes the fol- 
busincss instead of tearing it down. lowing newspapers; 

.Mr. Stackpole, who has been the mov- Easton Free Press, Carbondale Eve- 
ing genius in the organization, has ning Leader, York Dispatch, Sharon 
proved his fitness for the position by Herald, Chester Times, Carlisle Evening 
bringing into the association many of Sentinel, Waynesboro Record, Beaver 
the representative newspapermen of the Daily Times, Philadelphia Jewish Morn- 
State. The organization has no eastern ing Journal, New Castle News, Har- 
or western representative, its main pur- risburg Telegraph, York Gazette. 

Pittsburgh Volksblatt and P'reiheits 
P'reund, Pittsburgh Dispatch, Pittsburgh 
Sun, Pittsburgh Gazette-Times, Pitts¬ 
burgh Leader, Pittsburgh Chronicle- 
Telegraph, Pittsburgh Post, Pittsburgh 
Press, Pittsburgh Record, Pittsburgh 
Bulletin, Canonsburg Daily Notes, Potts- 
ville Daily Republican, Sunbiiry Daily, 
Middletown Daily Journal, Washington 
Observer, Pottstown News, 

Doylestown Daily Intelligencer, 
Greensburg Daily Tribune, McKeesport 
Daily News, Lewistown Sentinel, Lan¬ 
caster Morning News, Chambersburg 
Franklin Repository, Mechanicsburg 
Daily Journal, Lancaster Intelligencer, 
Bradford Star and Record, Williams¬ 
port Sun, Williamsport Gazette and Bul¬ 
letin, Punxsutawney Spirit, Lebanon 
Daily Times, Tyrone Bulletin 

Greensburg Review, Monongahelia Re¬ 
publican, Connellsville Courier, New 
Castle Herald, Oil City Blizzard, Frank¬ 
lin News, Titusville Herald, Warren 
Mirror, Warren Times, Erie Times, 
Erie Dispatch, Corry Journal. 

The Canandaigua fN. Y.) Daily Mes¬ 
senger suffered $1,000 damage by fire 
last week. 

CHANGES IN INTEREST. 

Greenfield, O.—James A. Harp has 
purchased the Republican of this city. 

Caro, .Mich.—Robert Morrisou, fur- 
merly publisher of the Croswell (.Mich ) 
Jeffersonian, has purchased a coiUrdlliiig 
interest in the Pioneer Times Priming 
Company, of Caro, Mich. 

Durand, Wis.—Ihe Courier has 
changed hands, the new owners laing 
Emil and Edward Bardill, of .Alma, 

Chillicothe, Te.\.—The Chilliwiihe 
Valley News was sold by E. S. licn- 
drick to 1). M. Norwtwd last week. I'he 
new editor is well known in 11 \as, 
having edited the Seyiiiour llaniier, the 
Wichita balls World and up to recmtly 
was editor of the Hamlin Herald. 

Ciia.mpaicn, 111.— Harris Dante, edi¬ 
tor of the ^lonticello Kepuhlican. has 
liecome owner and proprietor oi tlic 
Homer Enterprise, succeeding IScvgen 
b'. Morgan. The paper for some iiiue 
h.is been nominally independent, hut it 
will hereafter he Repuhlican. 

^'oshiharu Naruse, an editor of the 
Jiji Shimpo, Tokio, one of the principal 
daily newspapers in Japan, is making a 
tour of the I'nited States, sludyiiig news¬ 

paper methods. He was in N ew ^■..rk 
this week. 

Topeka 
Daily Capital 
LE.ADS IN TOPF.KA AND KAN.SAS 

Average Ne> Daily Total Circulation 
in May, H14 - - 34,374 

Net Average In Topeka 
in May, 1414 - - . 9,848 

It guarantees advertisers a larger local 
circulation than any other Topeka newspa¬ 
per, and a larger Kansas circulation than 
any other Kansas daily. 

Only 7-day-a-u-eek paper tn Kansas 

TOPEKA, KAN. Publisher 

W. T. Laing, Flatiron Bldg., New Vork 

J. C. Feeley. Mailers Bldg., Chicago 

PaM Circulation is the circu¬ 
lation that pays advertisers 

Ciie ^artforb Simesi 
HARTFORD, CONN. 

Has a paU circulation that 
exceeds the gross circula¬ 
tion of any other Connecti¬ 
cut daily hy man^ thousands. 
THE TIME^Tsa 3c. paper 
—and every seventh Individ¬ 
ual in Hartford bi^ it. 

KRLLY-SMITH CO., Represeatmtives 

New Yerk, 22t Fiilh Ave. Chicago, Lylten Bldg. 

Deutsches Journal 
The N. Y. German 
Journal is America’s 
GreatestGerman Newspaper 

INTERTYPE 
SEND for a catalogue of our Quick 

Change Model B Two Magazine In¬ 

tertype—the most efficient composing 

machine ever built. 

International Typesetting Machine Co. 

World Building, New York 
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“The Best All Around Advertising 

Medium In The United States” 

DOW, JONES & CO. 
PUBLISHERS 

THE WALL STREET JOURNAL 
FINANCIAL NEWS BULLETINS 
ELECTRIC PAOE NEWS TICKER 

44 Broad St., New York, N.Y 

May 6, 1914. 

The Editor & Publisher, 
• World Building, 

New York City. 

Gentlemen: 

In response to your inquiry, from 

ray limited knowledge, I oonslder the 

New York Morning World the best all around 

advertising medium in the United States. 

Very truly yours. 

JC-D 

During the first five months of 1914—January 
to May, inclusive, 

The New York World 
printed 4,849,626 agate lines of paid advertising. 

740,239 lines more than The Herald 
756,074 “ “ “ The Times 
640,911 “ “ “ The Sun, Press and Tribune 

combined 
' According to the Statistical Bureau of The New York Evening Post. 



From first page of The Evening Star, Wash! 

IN WESTERN PENNSYLVANIA 

You will make no mistake by using 

The Johnstown Leader 
The only newspaper between 

Philadelphia and Pittsburg print¬ 
ing an eight-page two color Satur¬ 
day Feature Magazine Section. 

S. G. LINDENSTEIN, INC. 

Special Representative 

118 East 28th Street New York City 

DEtKEK IRYIXG TO RAISE A HREEZE. 

The offices of the Clover Leaf Papers 
at 366 Fifth avenue, New York, have 
recently been remodeled, refurnished and 
redecorated, and now rank among the 
handsomest in the metropolitan city. 

Aroi e—Wmat’s in a Name? 

The Jewish Morning Journal 
NEW YORK CITY 

(The Only Jewish Morning Paper) 

The sworn net paid average daily circulation of 
The Jewish Morning Journal for on >107 
four months ending April 30. 1914, 

The Jewish Morning Journal enjoys the dis¬ 
tinction of having the largest circulation of any 
Jewi^ paper among the Americanized Jews, 
which means among the best purchasing ele¬ 
ment of the Jewish people. 

The Jewish Morning Journal prints more 
' HELP WANTED ADS. 

than any jiaper in the city, excepting 
the New York World. 

I. S- WALLIS & SON, West'n Representatives 
1246 First National Bank Bldg., Chicago 

reaches more of the better class 

people in Greater New York than 

any other Evening paper. 

Set paid circulation for year 

ending May ji, 

151,560 

Xet paid circulation for May, 1^14 

180,117 

Ju.NE 20, 1014 

Further Economy 
Right on top of Thursday the Wasliin 

ton merchants came back again yester.l?v 
and used more space in The Star than in 
the other 3 papers combined. 

They find it most economical to cov. r 
the whole of Washington through Tin- 
Star at one advertising cost. 

Friday’s Advertising 
Local Display 

The Evening Star . 22.657 

2nd Newspaper . 12 >11 
Jrd Newspaper . 
4th Newspaper . 3'j-1 

Thursday s Figures 
Local Display 

The Evening Star .TlVo# 

U***P“P*'' . 7.IM 

4th Newspaper .3jjJ 

Circulation and advertising go haml in h o.d. 

the chict cveninff newspaper in 
America has been The .\eic York Kvrninn 
Post. ■' 

Its superiority is due to its efflclent 11. s 
service, which comprists special con . - 
spondence from all over the world Its 
fearless editorial independence, and its 
many special departments, but almw 
all the absolute cleanliness of Its inns 
and advertisement columns. 

It is the organ of no "Interest” or party 
All occurrences are treated broadly. P-ni 
lessly, and Intelligently. An admlral.l. 
medium for quality advertising of all 
kinds. 
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PUBLISHERS TO BLAME. 
Sam Leith Defends N. W. Ayer & Son 

in Attempting to Get Free Space— 

Says They Owe It to Their Clients 

to Get All They Can Out of the 

Sellers of Advertising Space. 

Associated Farm Papers. 
New York, June 15, 1914. 

The Editor and Publisher : 

On your editorial page of June 6 issue, 
1 read what you have written regarding 
N. W. -Ayer & Son and their offer to a 
Southern publisher. 

Aly experience leads me to believe 
that your criticism of this agency is 
entirely unjustified. Why blame an ad¬ 
vertising agent for driving the best bar¬ 
gain he can in the interest of a client? 
Surely this is the one great service he 
is supposed to perform. 

The agent is entrusted with funds. 
He would be unworthy of the trust if 
he failed to get every inch of space he 
could for the money. If you wanted to 
buy forty acres of land, would you ex- 
jiect your agent to pay the first price 
asked, or would you look to him to 
dicker for the best deal possible? The 
same principle apjilies whether your 
agent is buying acres of land or inches 
of space. 

Dl.AMES PUBLISHER. 

Believe me, I know whereof I speak 
when 1 say tlie blame lies entirely with 
the publisher and the advertising solic¬ 
itor. If yon could occupy the chair of 
some space hiners for just one week 
and hear some of the propositions made 
by publishers and solicitors in their 
anxiety to keep an order away from a 
competitor, ynu would hardly blame the 
advertising agent for making any kind 
of a proposition. 

When it comes to judging the value 
of space for their clients the agent 
should, by virtue of experience, know 
infinitely more about the value of said 
space than does the average publisher. 
It is the business of N. \V. .\yer & Son 
to know when rate cards are figured too 
high and to offer what in their judg¬ 
ment the space is worth; hence, they 
or any other agency are perfectly justi¬ 
fied in making any offer they think 
oluitable. 

The weak-kneed publisher who ac¬ 
cepts these so-called ruinous proposi¬ 
tions is the man you should get after. 

because he is one of two things—either 
lacking in self-appreciation or crooked, 
in as much as he puts a fictitious rate 
on advertising space which is a com¬ 
mercial commodity, and then takes any 
old price, according to the ignorance or 
skill of the buyer. 

BARTERING ON RATE CARD. 

When rates are honestly based on ac¬ 
tual circulation and real service to the 
advertiser, there wdll be no cutting or 
rebating and as a consequence agents 
will find it useless to send out such 
propositions as you complain about. 

Let the rate card be a rate card and 
not, as it now is in many cases, merely 
a starting point from which to dicker. 

The stopping of this shopping, dick¬ 
ering and bartering in the buying of 
advertising space rests entirely with the 
sellers and not the buyers, therefore, I 
say, “Focus jour editorial searchlight 
on the publisher and solicitor.” Show 
them how weak, cowardly and unbusi¬ 
nesslike it is to have a rate card and 
not abide by it with everyone and in 
every particular. If you can do this 
you will accomplish something. 

In closing let me assure you that 
when it comes to cut-rate offers, N. W. 
.Vyer & Son are perfect angels as com¬ 
pared with some other agents, hence, 
it seems to me hut fair that you criti¬ 
cize the system and not the individual. 

S. E. Leith. 

Asbury Park Time* in Trouble. 

rhe directors of the .\shury Park 
(N. J.) Times have decided to discon¬ 
tinue the publication of the daily edi¬ 
tion and substitute for it a weekly, as 
they have found it impossible to longer 
finance the former. It is their opinion 
that the weekly will be continued only 
for a short time. .According to a finan¬ 
cial statements issued to the stockhold¬ 
ers the liabilities of the publishing com¬ 
pany are $54,748 and the assets $53,000. 
A meeting of the creditors was held 
at the office of B. B. Smith, the secre- 
tarj-, in the Sea Coast National Bank 
Building. Asbury Park, on Wednesday. 
June 17, at which a proposition to turn 
the property over to a trustee or trustees 
to he appointed by the creditors was 
discussed. 

The Waco (Tex.) Semi-Weekly Trih- 
uiie is erecting a new’ building to house 
its plant. 

1. M. C. A.’S OLD SEA DOGS. 

BUILD YOUR CLASSIFIED MEDIUM RIGHT 

Increased volume, improved service to readers and advertisers, 
efficient constructive sales organizations, and additional increased 
revenue, are the results of our methods for several of the largest 
classified mediums in the L^nited States. 

THE BASIL L. SMITH SYSTEM 

will build for you a perfect and profitable 

classified medium. 

Cost of our service entirely dependent on 

increased business. 

Philadelphia Address, BASIL L. SMITH, Haverford, Pa. 

Reynolds Spe.vring Big Fish. 

* tt Pflpr** •%c 
Tt4f ^ 

f Oah > RoT ? 

H.\mmoxi) Dlsiourseth. 

EXTRA! 400 CIRCULATORS AT SEA!! EXTRA!! 

It’s a fact—they sailed today. While they are away 

THE DUHAN DISTRIBUTORS ARE ACTIVE 

This i* the distribution organization that has been sticking close to business In 
New York since 1892. During these 22 years we were not asleep when Opportunity 
knocked. Instead, year by year as the city "growed” we extended our operations, 
and today we make deliveries throughout the city and are backing up our distri¬ 
bution with a canvassing and inspection force. Now we are supplying several thou¬ 
sand copies of newspapers a day to the dealers In New Y’ork. 

Now we ran say that we have handled many millions of copies of daily news¬ 

papers and have upheld our end in any agreement we have made with newspaper 

rirruiators. 
During these 32 years we have learned that it pays to furnish circulators the 

highest degree of efficiency in distribution and sales certain. 
Tell us your distribution difficulties in New York and we will help you out. 

Write US today. 

DUHAN BROTHERS 
The organization that has made good since 1893. 

Telephone: 3584 Beelunan TRIBUNE BUILDING, NEW YORK. 
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Seven strong newspapers— 
each wields a force in its 
community that honest ad- 
vertiiers can employ to advantage. 

the CHICAGO EVENING POST 
(Evaning Daily) 

INDIANAPOUS STAR 
(Moraiog Daily and Sunday) 

TERRE HAUTE STAR 
-- ,, j (Morning Daily and Sunday) 
League j gjAR 

1 (Morning Daily and Sunday) 

the rocky mountain news 
(Morning Daily and Sunday) 

THE DENVER TIMES 
(Evening Daily) 

THE LOUISVILLE HERALD 
(Morning Daily and Sunday) 

The Shaffer Group 

The Seattle Times 
■THE BEST THAT MONEY CAN BUY" 

Circulation for May, 1914— 

Daily, 70,400 Sunday, 90,350 

47,000-In Seattle-50,000 

Largest circulation of any.dally or Sun¬ 
day paper on the North Pacific Coast. 

During May, 1914, The Times isoincd 9,000 

inches, leading nearest paper by 20,000 inches 

— Total space 73,0*10 hiches. The foreign ad¬ 

vertising sJ<wrd 1,200 inches over May, 1913' 

LARGEST OL'ANTITY — 
BEST QUALITY tlIRCULATIO.N 

Buy the best and you will be content 

The S.C.BECKWITH SPECIAL AGENCY 
S< Foreign Representatives 

NEW YOKK CHICAGO ST. LOUIS 

Ctuago (Examiner 
DAILY—Has the largest Chicago City circula¬ 

tion in the morning field. Strongest market 

reports. Best sporting pages. Woman's 

Forum. Club Notes. Society News. 

SUNDAY—Has the largest circulation west of 
New York City. Reaches 2 out of every 3 
homes in Chicago and 4,10*1 smaller cities 

and towns of Middle West. 

Leads in special features. 

M. D. HUNTON E. C. BODE 

220 Fifth Ave.. He«m Bldg., 
New York Chicago 

®()e Jfloriba iHetropoUfi 
FLORIDA'S GREATEST NEWSPAPER 

JACKSONVILLE, FLA. 

GUARANTEES TO ALL ADVER- 
TISERS MORE DAILY, NET 
PAID, HOME DELIVERED CIR¬ 
CULATION IN JACKSONVILLE 
AND WITHIN A RADIUS OF 100 
MILES IN FLORIDA THAN ANY 
OTHER NEWSPAPER. 

FOREIGN REPRESENTATIVES 

KELLY-SMITH COMPANY 
New York, 220 Fifth Ave. 

Chicago, l.ytton Building. 

YOU MUST USE THE 

LOS ANGELES 
EyXAMINErK 
to cover the GREAT SOUTHWECT 

M*^E^ - 150,000 

TORONTO, THE MECCA. 
(Continued from page 1102.) 

get down to business witli addresses and 
discussions. In every department will 
be an up-to-date advertising exhibit ar- 
arranged by specialists. 

WHERE THE DIVIS1*)NS .MEET. 

I be advertising agents will meet in 
the 1 Itirticultural Hnilding to hear ad- 
tlresscs an*l discussion bearing on the 
fundamental.s *)f their w*)rk. .Agricul¬ 
tural piiblicatiuns will be at Home m the 
Dairy Huilding. A display will illus¬ 
trate the vast held covered. Direct ad¬ 
vertising will be under discussi*)n in the 
I lortictdtural Huilding by big men in 
tile mail advertising and in tlie manu¬ 
facturing business. Directories will be 
*iuartere*l in tlie .Applied .Arts Huilding 
and liere the uses of the city directories 
ill the advertising business will be thor- 
oughly covered. The engraving depart¬ 
ment is also at liome in tlie Ajiplied .Arts 
Hiiibling. General advertisers will be 
found in the I'ransportation Huilding. 
I louse organs w ill be under discussion 
ill the Horticultural Huilding. Maga¬ 
zines are in the Horticultural Huilding. 
Newspapers will be found in the same 
building. Out-door advertising is (piar- 
tered in the Horticultural Huilding. 
E’ainted *lisplays and posters will be il¬ 
luminate*! at night. Printing is in the 
Dairy Huilding. The religious press will 
be discussed in the .Applied .Arts Huild¬ 
ing. In the Transportation Huilding is 
retail advertising where most interest¬ 
ing pajiers will be read. Specialty ad¬ 
vertising *liscussion takes place in the 
Dairy Huilding, and the trade and tech¬ 
nical publications will be found, in the 
Administration Huilding. l’ni(|ue dis- 
I)lays will feature this department. 

RE*;ATT.\ a XI) WATER .SPORTS. 

l•'rom 5 :.I0 to 7 p. m. on Tuesday 
evening there will be a regatta and water 
sports, consisting of yacht races, single, 
tandem and fours canoe races; war ca¬ 
noe races, motor boat races and an exlii- 
bitif)n by the world’s champion trick 
canoeist, Hruce Ridpath. 

There will be a general session at 8 
j). Ill. in the 'I'ransportation Building 
with President W’oodhead in the chair. 
Important addresses 'will he heard, for 
examiile, ‘‘The .Average Woman Con¬ 
sumer—the Jury to Whom Is Directed 
I'wo-thirds *)f the Work of the .Adver¬ 

tising .Man.” -At 10:15 p. m. an educa¬ 
tional conference will be held in the 
Transiiortatioii Huilding. 

The departments will he hard at work 
in their various (piarters all of Wednes¬ 
day morning with addresses and discus¬ 
sions in their respective fields. In the 
afternoon, from 1:30 to 5 p. m., there 
will he a general session at which the 
Nomination Hoard will make its report, 
the A'^igilancc Committee work will be 
reported and discussed and educational 
topics will be covered. 

The night of Wednesday, June 24. 
will be the period of the most preten¬ 
tious and enjoyable entertainment. In 
front of the grandstand at 7:30 p. ni. 
.Military Tattoo will be held. Tattoo, 
as yon doubtless know, is the name given 
to that period in a military camp which 
occurs l)etween dismissal duty and Taps. 
Tile soldiers will amuse the visitors with 
Inixing contests, burlesques, combats at 
arms, fancy drills, songs, dances, fire¬ 
works and torch light dances. 'I'he fun 
will occupy two hours and a half. 

MOVING PICTURE l-EUTURES. 

The morning of the final *lay, Thurs¬ 
day, will begin with motion pictures 
and motion picture lectures in the Black 
Tent. The subject, generally, will he 
the value and uses of motion pictures 
in the advertising business. 

The final departmental sessions ( w here 
the real work of the convention is done, 
just as tlie real work of Congress is 
done l)y the specialists in legislation in 
the committee rooms) will he held on 
Thursday morning. The final general 
session will open at 2 p. m. in the Trans¬ 
portation Building with President 
Woodhead in the chair. The report 
and' recommendations of the National 
Commission, of the National Committee 
on Publicity, and of National Committee 
on Exhibits will be presented. There 
will be addresses from foreign dele¬ 

gates on behalf of their respective na¬ 
tions. 'The Executive Committee will 
announce the name of the next conven¬ 
tion city (which is no secret because all 
of us know that we are going t*) San 
h'rancisco in 1915) officers will be elected, 
pledges of fealty to the new administra¬ 
tion will be given and the convention 
of 1914, after the benediction, -\ill have 
passed into history. The last official 
meeting will be the session at 5 p. m. 
of the newly elected National Commis¬ 
sion. 

If you want to he a "good delegate’’ 
heed the advice of the experienced com¬ 
mittee heads as to what a good delegate 
shouhl do: 

HE A GOOD delegate! 

"He will arrive at 'I'oronto promptly 
on convention date, liaving advised the 
Toronto -Ad Club’s Ct)mmittee on Trans¬ 
portation and -Attendance of the hour 
of his arrival. He will be pro:nptly in 
his seat at tlie time each session is 
called and he will remain there until 
adjournment. He will attend meetings 
faithfully and nf)t let his attention he 
diverted while sessions are in progress. 
He will make written notes of each idea 
which will help him or his local club 
in its future work and will report them 
ill writing to his home organization. He 
will come witli an open mind, inspired 
to make good use of the advanced ideas 
which will he jiresented by the speakers. 
He will assist in making this convention 
the most helpful meeting of advertising 
men the world has ever seen.’’ 

Outside of that, you can do as you 
plea.se. So far as Toronto is concerned 
you can go as far as you like. Thinking 
back over this story and hunching its 
points, does the prospect attract you? 
As the lawyers say, answer yes or no. 
A'ery well, I shall answer for you: 

YES. Guy Sullering. 

DEGREE OF M. A. FOR SEAVEY. 

Manager of Sun News Service to Be 
Honored by His Alma Mater. 

The badge of real Tamin’ may be a 
good thing for the management of a 
news association. .At any rate. Janies 
■Arthur Seavey, the manager of the Sun 
News Service, has got to have it and 
say lie likes it. On June 22. Commence¬ 
ment Day at Hamilton (College, Mr. 
Seavey’s .Alma Mater, he will receive 
the degree of Master of .Arts and march 
witli the caps and gowns in the com¬ 
mencement procession. 

The Siin News Service’s manager was 
graduated from Hamilton with the class 
of 1890 and kicked up something of a 
rumpus in his undergraduate days as 
a writer, speaker an*l athlete. Four 
years out of college, two of which were 
spent in the study of law. Mr. Seavey 
joined the freshman class of 1894 on the 
Sun. -As reporter, occasional writer of 
editorials and as manager of what is 
best known as the Laffan Bureau, now 
calle*l the Sun News Service, he has 
been on the Sun ever since. .A reason¬ 
able part of the four years before he 
got on the paper, he spent in trying to 
get on. He was always received most 
cordially when he went around after a 
jol) by “Boss” Chester S. Lord and as 
cordially told that “there isn’t a sign of 
a vacancy now, Imt I’ll take your addres.s 
and if anything should turn up. I’ll let 
you know.” 

It was not long before the “cub” be¬ 
came one of the Sun’s most competent 
reporters and did some big work. He 
liadn’t yet made “space,’’ wliicli, on the 
Sun. means a reporter is still in the 
“cub” class, when he scored several 
clean beats. .As a reporter, perhaps 
Mr. Seavey’s most serious work was 
along financial lines. He wrote most 
of the Sun’s stories of the formation 
of some of the country's biggest corpo¬ 
rations, the United States Steel Corpo¬ 
ration, the International Paper Com¬ 
pany. the Nortbern Pacific corner, the 
American Tobacco Company and the 
collapse of the Third .Avenue Railroa*!. 

•And so it has happened that the “cub” 
r*:porter became a real newspaper man 
and the successful manager of a news 
agency and now he must, in a*ldition, 
struggle along under the fearful burden 
of an academician and a Master of Arts. 

R.J.BIDWEUCO. 
Pacific Coast RepraaentatlTa 

of 

Hob An^rlpB QIttnBB 

PortlanI) (^rrgontan 
PoBt-JntpUtgBnrrr 

i^pokanF ^(lokBBman-HBtnrai 

Ebitor PubltBt)rr (N. fl ) 
Portland Q^flrgram 

dlltrajgo (ErtbunB 
&L CouiB (J^lobif-SBrnorrat 

ICaoBaB (Eitg i^tar 
($mal|a Mte 
Settofr Nbuib 
i^alt Hake prraib-ilBgubltran 

742 Market Street 
SAN FRANCISCO 

IN MAY 
The Daily Average Circulation of 

The Omaha Daily News 
“Nebraska’s First Newspaper” 

WAS 

74,842 
Two Contemporaries 

No Competitors 
Distinctly First 

In Quantity and Quality Circulation 

C. D. BERTOLET, Boyce Bldg., Ghicago 

New York Representative 
A. K. Hammond 360 Fifth Avenue 

THE HERALD 
HAS THE 

LARGEST MORNING CIR¬ 
CULATION 

IN 

WASHINGTON 

C. T. BRAINARD, President. 
Representati vss: 

J. C. WILBERDING, A. R. KEATOR, 
Brunswick Bldg., 601 Hartford Bldg., 
NEW YORK. CHICAGO. 

THE 

Detroit Saturday Night 
guarantees the reliability of every 
advertisement appearing in its 
columns. 

Whiskey, Beer, Cigarette and 
Patent Medicine advertising is 
tabooed. 

The publishers reserve the right to 
reject any advertising which in their 
opinion is undesirable or does not con¬ 
form to the general policy of the paper. 

Foreign Advertising ReprssenIsHves 
GEO. H. ALCORN F. STANLEY KELLEY 

Tribune Bldg. Peoples Oss Bldg. 
New York City Chicago, III. 

THE NEW HAVEN 
Times-Leader 
is the leading one-cent daily newspaper of 
Connecticut and the only one-cent pap^ in 
the State which has the full Associated 
Press leased wire service. 
The S. C. BECKWITH SPECIAL AGENCY 

Sole Foreign Representatiyes 
New York Chica|o SI. Lonis 
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CIRCULATION MEN IN CONVENTION. 
.1. C M. A. Holds Its Annual Session on the **Noronic” During Trip 

to Duluth—Many Valuable Pi^rs Read—Resolutions 

Adopted Pledging Association to Aid in Elnforce- 

ment of Bourne Law—A. £. MacKinnon 

Elected President. 

(Editorial Correspondence by Wireless.) 
Steamer Noronic, On the Lakes, 

June 18.—The annual convention of the 
International Circulation Managers’ As¬ 
sociation held this week on board the 
Noronic was the most successful in the 
history of the organization. 

A. fe. MacKinnon was elected presi¬ 
dent by acclamation; J. N. Chevrier, 
Montreal Le Devoir, first vice-president; 
J. M. Schmid, Indianapolis News, sec¬ 
ond vice-president; J. R. Taylor, Grand 
Rapids Evening Press, secretary-treas¬ 
urer ; directors: L. L. Ricketts, Des 
Moines Capitol; Harold Hough, Fort 
Worth Star-Telegram; J. H. Miller, 
Pittsburgh Gazette; W. L. Argue, To¬ 
ronto Star; D. B. G. Rose, Louisville; 
1. U. Sears, Davenport Times; J. A. 
Mathews, Daily Oklahoman, Oklahoma; 
M. Levy, Cincinnati Post; A. G. Lin¬ 
coln, St. Louis Post-Despatch. The 
association voted for a water trip for 
1915 on Georgian Bay and in the Lake- 
of-Bays country, and left the arrange¬ 
ments with the president and committee 
to be appointed by him. The following 
resolution was unanimously adopted; 

Whereas, The Bourne Publicity Law hav¬ 
ing been declared constitutional by the Su¬ 
preme Court of the United States, and 

Whereas, The American Newspaper Pub¬ 
lishers’ Association at the annual meeting 
held in New York in April unanimously de¬ 
clared for the rigorous enforcement of this 
law in all its provisions, and 

Whereas, The International Circulation 
ilanaijers’ Association in the sixteenth an¬ 
nual convention assembled on board the 
Noronic, en route Duluth to Sarnia, believes 
that the best interests of the publishing busi¬ 
ness should be subserved by rendering what¬ 
ever assistance is possible towards the en¬ 
forcement of the law now therefore, be it 

Resolved, That we, as members of I. C. 
M. A., owe a duty to this association, our 
publishers, and ourselves, to expose any and 
all violations of the letter and spirit of this 
law as they shall come under our observa¬ 
tion ; and that the secretary be, and he 
hereby i« instructed to send a copy of this 
resolution to the Postmaster General of the 
United States. 

Retiring President Sidney Long and 
Mr. MacKinnon were presented with 
loving cups, and J. R. Taylor, for years 
secretary and treasurer was voted a 
present of $100. 

At the banquet on Thursday night the 
members were guests of the Noronic 
management. Several important changes 
were made in the by-laws. 

(Editorial Correspondenee.) 

Steamer Noronic, On the Lakes, 
June 17.—One hundred and ten mem¬ 
bers of the International Circulation 
Managers’ Association proved to their 
own satisfaction, at least, during the past 
week that it is possible to combine 
business with pleasure in holding a 
convention on a passenger boat while 
making a regular trip and carrying pas¬ 
sengers who are in no way concerned 
with association affairs. 

.■Ml of the sessions of the sixteenth 
annual convention held this week were 
well attended, and the older members, 
as well as the newer members, took an 
active part in the discussions of the 
papers read. Brotherhood seemed to be 
the keynote. This was struck by Sidney 
Long, the president of the association, 
who, during the religious services on 
Sunday, read the 23d Psalm, the Beat- 
titudes and the 13th Chapter of Corin¬ 
thians and offered prayer. 

The convention of this continent-wide 
organization which is composed of the 
circulation managers of daily news¬ 
papers from such widely-separated 
points as New York, Portland, Me., 
Jacksonville, Fla., New Orleans, La.. 
Sacramento. Cal., Spokane, Wash., and 
Regina. Sask., Can., was called to order 
on Monday by the president in the grand 
saloon of the new palatial steamer 
Noronic as it steamed for Port .Arthur, 
Ont.. on the bosom of Lake Superior, 
the “Queen of the Inland Seas.’’ 

H. B. Smith, Owen Sound. Ont., 
president of the Northern Navigation 
Company, extended a hearty and Cor¬ 

dial welcome and assured the associa¬ 
tion that both himself and the general 
manager, H. H. Gildersleeve, of Sarnia, 
would do everything possible to make 
the voyage pleasant and enjoyable. 

D; B. G. Rose, of the Louisville Post 
and Masonic Home Journal, the past- 
president, responded on behalf of the 
association in a happy vein, regretting 
that a day and a half had already gone, 
and w ishing that he might in some way 
be permitted to enjoy such hospitality 
for a whole month. He was interrupted 
by one of the members, who shouted, 
“I don’t care if I never go home.” 

A. E. Mackinnon, of the New York 
World, chairman of the entertainment 
and transportation committees, who sug¬ 
gested this trip two years ago at the 
Baltimore meeting, and who had some 
difficulty last year at Cincinnati in con¬ 
vincing the members that it was possible 
to carry out such a programme, was 
called upon, and said: 

“I have lived to see my dream come 
true. Some of you boys thought two 
years ago when I said it was possible 
to sit in this room and listen to serious 
papers on circulation subjects, and at 
the same time take in the beautiful 
scenery, that I was having a ‘dream’; 
but the compliments I have received 
since we left the dock ir. Sarnia have 
convinced me that you are all enjoying 
yourselves and having a good time. 
The close attention you have given Mr. 
Smith leads me to believe that you arc 
intensely in earnest and paying just as 
close attention as at any of our pre¬ 
vious conventions.” 

BEST YEAR IN ITS HISTORY. 

J. W. Brown, of The Editor and 
Publisher, New York, and J. A. Sava- 
del, of the Fourth Estate, made a few 
remarks, after which J. R. Taylor, 
business manager of the Grand Rapids 
(Mich.) Press, the secretary and treas¬ 
urer of the association, read his report. 
He said that the association has en¬ 
joyed the best year in its history. 
Eighty-one new members were added to 
the roll, .^fter eliminating the members 
who, for one reason or another had re¬ 
signed and had been suspended, the net 
membership w'as three hundred and 
sixty-two. The year began with $2,037 
in the treasurj’. During the year the 
cash receipts were $740, and the ex¬ 
penditures were as follows: 

riie Bulletin, $494.24; emblems, $52.70; 
official proceedings, $272.50; expenses in 
connection with the Cincinnati conven¬ 
tion. $556.14; this year's convention ex¬ 
penses, $52, and some other minor in¬ 
cidental expenses, leaving a cash bal¬ 
ance on hand at date of $1,356. 

W’m. Elder, of Toronto, reporting for 
the auditing committee, stated that the 
treasurer’s report had been checked up 
and was in every particular entirely sat¬ 
isfactory. 

81 NEW MEMBERS. 

I. L^. Sears, of the Davenport (la.) 
Times, chairman of the membership 
committee, stated that 81 new members 
had been received during the year in 
comparison with 59 last year, and a best 
previous year’s record of 63. The ex¬ 
pense entailed $25.40, which had been 
cheerfully donated to the association by 
his publisher. 

W. J. Darby, of the Toronto Mail 
and Empire, w'ho is in charge of the 
membership campaign in Canada, stated 
that 10 or 11 new members had been 
received from Canadian papers, and 
that he would willingly donate the ex¬ 
pense of the canvass to the association. 

Mrs. Victor Murdock, the owner of 
the Wichita (Kan.) Eagle, mother of 
V’ictor Murdock, the distinguished 
Representative of Kansas in the Na¬ 
tional Congress, felicitated the members 
upon the distinct religious note sounded 
at the Sunday services. She emphasized 
the necessity of carrying religion into 
everyday pursuits and to have the "Spir¬ 

it dwell with us by making the word 
‘flesh’.” 
TUESDAY MORNING SESSION. 
Ninety-two members were present 

when the convention was called to order 
on Tuesday morning. There were a 
number of deliquent members suspended 
for non-payment of dues, and a number 
of resignations accepted with regret. 

J. A. Mathews, of the Oklahoma City 
(Okla.) Oklahoman, read a paper on 
the subject, “Best Method of Collect¬ 
ing from Delinquent Subscribers Whose 
Subscriptions by Mail Had Been 
Stopped.” [Excerpts from Mr. Mathews’ 
paper will be found elsewhere in this 
issue.—Ed.] 

W. J. Darby, • in discussing Mr. 
Mathews’ paper, said: “I have a card 
index which shows the history of each 
subscriber. I write local agents a form 
letter advising him that Mr. So and So’s 
subscription has expired. He goes 
around 'and calls on the subscribers. 
We don’t lose 5 per cent, of, our matur¬ 
ing subscriptions.' We have a great 
number on our list that we draw on 
regularly. Not more than 20 per cent, 
of the drafts are returned.” 

Mr. Wenige, of the Spokesmen Re¬ 
view, said; “Sometime ago we formed 
a collection agency of our own. We 
got up a series of five letters, all of 
them in good humor. We succeeded in 
collecting about 16 per cent, of the ac¬ 
counts we went after and renewed about 
10 per cent. We never even threatened 
suit. We endeavored to secure the good 
will of the people we got after.” 

USE OF coin card. 

Mr. Weaver, Salt Lake City, said: 
“The best way to collect delinquent 
subscriptions is not to have any. We 
use the coin card. The bill they put 
aside but the coin card brings the money. 
When I took hold of our present sub¬ 
scription list, I found subscriptions in 
arrears all the way from one to five 
years. Now we have our list in pretty 
good shape.” 

E. E. Scott, of Montgomery, Ala., ad¬ 
vertiser, in speaking on the subject, 
said: “We use the traveling man, the 
circular letter and the premium to get 
in our renewals; we have to cut off a 
great many after they have got into 
us for a year or more.” 

J. R. Taylor, business manager Grand 
Rapids Press, said: “Some of our trav¬ 
eling men, who have been with us for 
a great many years, the fellows whom 
we can rely upon, are permitted to ac¬ 
cept notes from our delinquent sub¬ 
scribers. When they call upon a farmer 
and he says, ‘I’d like very much to re¬ 
new but I haven’t got the money,’ they 
simply say, ‘All right, give me a note 
for ^ for 30 days.’ We have found 
that 90 pe: cent, of that class of busi¬ 
ness pays up promptly. If they don’t 
pay on receipt of the second notice we 
cut ’em off. We permit only our sub¬ 
stantial subscribers to do this.” 

Mr. Starkweather, of Grank Forks, 
N. D., said: “Our country is a wheat 
country, and we have been very suc¬ 
cessful with the note plan. Our cards 
show whether our subscriber is a farm¬ 
er or a wage earner. We send out a 
notice ten days before the date of ex¬ 
piration, and ten days after. When I 
took over our present subscription list 
I found one subscriber in arrears ten 
years.” 

AS TO USING NOTES. 

J. H. Scales, of the Louisville Her¬ 
ald, said: “When I took charge of the 
circulation of the Herald I found that 
the office was holding a great many 
notes. Three letters were sent out, but 
we did not cash in 30 per cent, of the 
$1,500 in notes. We have, therefore, 
discontinued the use of the note. We 
send out a letter ten days before, an¬ 
other at the date of expiration, and an¬ 
other fifteen days after expiration. On 
the last letter we generally tack on a 
premium offer, and if we do not get a 
response we discontinue the subscrip¬ 
tion.” 

Mr. Payne,’ of the Indianapolis Star, 
said: “We send out a notice fifteen 
days before expiration, one ten da)> be¬ 
fore, and the other on the date of ex¬ 
piration. If a renewal is not immediately 
received the subscription is discontinued. 
We accept notes from responsible per¬ 
sons, but only allow our solicitors, who 
are paid on a commission basis, one-half 
of their commission when turning in 
such notes. If a man takes a note he 
must collect at least a dollar on it; 
otherwise he gets only half of his com¬ 
mission. If the subscriber pays a dol¬ 
lar he is given a premium, but if he 
does not he must wait for his premium 
until such time as the subscription is 
paid for.” 

The secretary and treasurer, J, R. 
Taylor, requested all those who make 
a lower rate on R. F. D. routes than 
they do on straight mail subscriptions 

(Continued on p<ige 1109.) 

TABLET TO BRAVE REPORTER. 

N. Y. World‘Commemorates Heroism 
of Gregory T. Humes, Killed in 

Stamford Wreck. 

A bronze tablet, commemorating the 
heroism of Gregory T. Humes, the re¬ 
porter for the New York World, wlio 
was fatally hurt in the Stamford rail¬ 
road wreck June 12, 1913, saw to it that 
his paper “got the story,” was placed in 
the city room of the World yesterdaj. 

The tablet was erected through sub- 
•scriptions of the young man’s asso¬ 
ciates on the staff, and executed by the 
(iorham Company, 

It is fixed in such a position that eacli 
W’orld reporter starting out upon his 
daily assignment will see it and be re¬ 
minded of Mr. Humes’s loyalty and 
bravery. 

The young reporter was returning 
on the day of the wreck from a visit 
to his parents’ country home at Pine 
Orchard, Conn. He was in a parlor 
car at the rear of the first section of 
the Boston-New York express. They 
stopped at Stamford to take on an 
electric locomotive. I'lie second section 
of the train, running at high speed, 
crashed into the first, tore the anti¬ 
quated wooden Pullman to pieces and 
fatally injured six persons. 

Mr. Humes, with his hips crushed 
and suffering from internal injuries, 
said as he was being carried to the 
hospital; “Call up the New York World 
and tell them there is a wreck here— 
a big story. Tell them I’m sorry I 
won’t be able to work on it. I’m all 
smashed up. Call my mother, too.” 
He died in the Stamford Hospital the 
next morning. 

IN MEMORY ()l - 

EC0RY T. HUME.- 
LCilRTER ON THE VORI.P 

ITIHN' TIIK STA'iroi:i) KAlitlOMi Kl!t) 
or III). I’AI’MI AMI biril INIUIMIIAHI, 

j:jiji. YEW.s OF Tin: ihsashk 
^iTn AFRII 12. 1878. 
)JI I) JllNH 
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LA PATRIE, MONTREAL 
Has Installed 

The only composing machine 

and type caster. 

SIX MONOTYPES 
Three tor news work and three for job department have been installed 

in the composing room of this prominent French daily. 

Handling all of the work quickly and economically is important in a 
news as well as a job composing room. 

The Monotype not only composes all of the type on news and ads in a 
newspaper plant but casts type for the cases. 

Along with economy of production the newspaper using Monotypes 
obtains without cost an unequalled typographic standard in its paper. 

LANSTON MONOTYPE MACHINE COMPANY 
PHILADELPHIA 

NEW YORK BOSTON TORONTO CHICAGO 
World Building Wentworth Building Lumsden Building Rand-McNally Building 

48 Cuba, the West Indies and Mexico, A. T. L. NUSSA, Tmiente Rey No. 55, Havana 

I. C. M. A. CONVENTION 
(Continued from page 1108.) 

to stand. Thirty-one responded. He 
then asked all those who do not make 
a special rate on rural routes to stand, 
and 39 stood up. 

Mr. Elliott, of the Florida Times- 
Union, said: “We do not carry a sub¬ 
scriber a single day beyond a period of 
time paid for. If the renewal is not 
received by the date of expiration, the 
subscriber is cut off. We find it easier 
to secure renewals now than when we 
gave credit." 

PAPER BY J. M. SCHMID. 

John M. Schmid, circulation manager 
of the Indianapolis News, read an able 
paper on the subject, “Is It a Good 
Plan for a Metropolitan Daily to Com¬ 
bine with a Local Newspaper in the 
Smaller Cities and Towns?” [Mr. 
Schmid’s paper will be published later.— 
F.d.j 

•Mr. Schmid, in response to a question 
by Mr. Weaver, said: “We pool only 
with afternoon six days a week news¬ 
papers and our contract provides that 
we shall have absolute control of cir¬ 
culation and distribution.” 

J. W. Farley, of Philadelphia, asked 
this question: “How many of these ar¬ 
rangements have you?” 

Mr. Schmid: “Eighteen. The News 
sells at ten cents. The local paper gen¬ 
erally sells at ten cents. We club them 
both at IS cents a week. We put out 
the local at ten cents a week if the 
subscriber wants it, or the Indianapolis 
News, without the local, at ten cents a 
week. We establish our own system. 
We usually send a man from Indianap¬ 
olis.” ^ 

Ray Hatton, circulation manager of 
the Detroit Free Press, read a paper, 
prepared by R. J, Corrigan, circulation 
manager of the St. Louis Times on the 
subject, “What to Do in Order to Elim¬ 
inate the Use of Premiums for the Pro¬ 
motion of Circulation.” 

J. R. Taylor: “We have a little 
scheme that proves very successful. 

Whenever our competitors start putting 
out dishes or irons or other premiums 
we go out into the market and buy up 
a job lot of the premium they are using 
and then we* use a half page advertise¬ 
ment in the issue distributed in the sec¬ 
tions they are working, urging the sub¬ 
scriber not to buy from unprincipaled 
solicitors and cutting the price of the 
premium in half.” 

PROHIBITION OF PREMIUMS. 

The circulation manager of the Jack¬ 
sonville (Fla.) Times Union called at¬ 
tention to the fact that Florida has 
passed a law prohibiting the use of pre¬ 
miums. J. W. Farley, of the Phila¬ 
delphia North American, said that in 
Pennsylvania there were a number of 
cities where a license must be paid to 
hand out premiums. A similar rule pre¬ 
vails in nearly every, town in Indiana. 

Leslie E. Neafie, the Blade, Toledo, 
Ohio, discussed the subject, “What is 
the best plan of placing all circulation 
on a non-returnable basis in cities of 
300,(XX) or less?” 

A very interesting discussion ensued 
participated in by L. L. Ricketts of the 
Des Moines Capitol, Weinstock of the 
German Herald, New York; E. C. John¬ 
son of the Louisville Courier-Journal; 
J. M. Miller, of the Pittsburgh Chron¬ 
icle Telegraph; Mr. Levy, of the Cin¬ 
cinnati Post, and others. 

J. M. Schmid, vice chairman of the 
special committee appointed for the 
purpose of formulating a standard cir¬ 
culation statement, reported that he had 
attended the meeting of the Advertis¬ 
ing .Association in Chicago on the au¬ 
thority of George R. Monday, chairman 
of the committee, and he was glad to 
report the presence of Harry Dumont, 
secretary of the A. B. C. and manager 
of the Pacific Coast Borax Company, 
who addressed the convention on the 
subject of the new association. Mr. 
Dumont said that the Board of Con¬ 
trol considered the question of a uni¬ 
form statement of circulation so im¬ 
portant that they had asked him to con¬ 

fer with the circulation men, and he 
had hoped before adjournment that a 
committee would be appointed to meet 
a committee of the A. B. C. in Chicago 
on Saturday to discuss all this import¬ 
ant matter. 

J. M. Schmid introduced such a reso¬ 
lution which was duly seconded by 
D. B. G. Rose and unanimously adopted. 
The president stating that “We don’t 
want to usurp any authority and yet if 
the business manager of our newspa¬ 
pers was considering the getting up of 
a uniform circulation statement, he 
would undoubtedly call upon his cir¬ 
culation manager to supply it.” 

The president appointed the follow¬ 
ing committee, which will meet in Chi¬ 
cago A. B. C. headquarters on Sat¬ 
urday : 

John M. Schmid, Indianapolis News, 
chairman: L. L. Richards, Des Moines 
Capitol; J. R. Taylor, (jrand Rapids 
Press; James A. Mathews, Oklahoma 
City Oklahoman, John B. Cox, St. Paul 
Dispatch. 

I. C. M. A. CONVENTION ROSTER. 

Akron (Ohio), Beacon Journal, H. S. Sey¬ 
mour. Albany (N. Y.), Times-Unlon, Frank 
McDuff. Atlanta (6a.), Journal, John D. 
Simmons. Bay City (Mich.). Times, S. J. 
Armstrong. Binghamton (N. Y.), Press and 
Leader, Charles E. Blewer. Birmingham 
(Ala.), News, W. S. Dunston. Boston 
(Mass.), Transcript, L. M. Hammond, Jr. 
BUftalo (N. Y.), Times, M. D. Treble. Can¬ 
ton (HI.), Daily Ledger, W. S. Scott. Can¬ 
ton (Ohio), The Repository. Lester Deweese. 
Chattanooga (Tenn.), News, W. B. Baker. 
Cincinnati (Ohio), Post, M. Levy. Cleveland 
(Ohio), WacTiter and Anzeiger, W. F. Bar- 
lag. Columbus (Ohio), Citizen, H. A. Akin. 
Columbus (Ga.), Dally Ledger, W. E. Page. 
Columbus (Ohio), Dispatch. Charles S. Wil¬ 
son. Connellsville (Pa.), (Courier, James J. 
Driscoll. 

Davenport (la.). Times. I. IT. Sears. Day- 
ton (Ohio). News. Oscar L. Mead. Dayton 
(Ohio), Albert Letts. 114 Ridge Avenue. 
Dayton (Ohio), Daily News. T. J. Kava- 
naugh. Des Moines (La.), Peoples Popular 
Monthly, C. P. Brann. Des Moines (La.). 
Capital, L. L. Ricketts. Detroit (Mich.), 
Free Press, Roy Hatton. Detroit (Mich.), 
.Touinal. R. S. Weir. Detroit (Mich.). News, 
E. S. Dobson. Duluth (Minn.), Evening 
Herald, Edward Armstrong. Edmonton 
(Alta, Canada), Jourpal, R. R. Leitch. 

Elizabeth (N. J.), Daily Journal, Percy W. 
Shipman. El Paso (Texas), Herald, H. H. 
Fris. Flint (Mich.), Daily Journal, F. R. 
Mason. Ft. Worth (Texas), Star-Telegram, 
Harold Hough. Fremont (Neb.), Evening 
Tribune, Walt. B. Reynolds. Grand Forks 
(N. D.), Times-Herald, F. E. Starkweather. 

Hamilton (Canada), The Spectator, R. D. 
Leasure. Harrisburg (Pa.), The Telegraph. 
Howard F. Eyster. Indianapolis (Ind.), 
News, J. M. Schmid. Indianapolis (Ind.), 
Star, Charles Payne. Jackson (Mich.), Citi¬ 
zen-Press, R. S. Craft. Jackson (Mich.j, 
Patriot, Frank H. Whittaker and wife. 
Jacksonville (Fla.), Times-Union, W. A. 
Elliott. Johnsliwn (Pa.), Tribune. John D. 
Walker. KansaV City (Mo.), F. F. Hoard, 
.TJ40 Thompson iWenue. Knoxville (Tenn.), 
Journal-Tribune, W. S. Burnett. Lancaster 
(Pa.), Intelligencer, Henry C. Carpenter. 
Lansing (Mich.), State Journal, Charles D. 
Hatcher. London (Ont.), Advertiser, R. D. 
M. Decker. Louisville (Ky.), Herald. J. H. 
Scales. Louisville (Ky.), Courier-Journal, 
G. E. Johnson. Louisville (Ky.), Evening 
Post, D. B. ff. Rose. 

Macon (Ga.), News, J. P. Jones. Man¬ 
chester (N. H.), Union, J. M. East. Man¬ 
chester (N. H.), Union-Leader, Wm. B. 
Potter. Memphis (Tenn.), E. C. White, 1115 
Monroe Street. Memphis (Tenn.), News 
Scimitar, James A. Malcolm. Milwaukee 
(W'is.), Sentinel, Wm. M. Mahoney. Mo¬ 
bile (Ala.), Register, J. O. Stuardl. Mobile 
(Ala.), Item, H. W. Stodghill. Montgomery 
(Ala.), Advertiser, E. E. Scott. Montreal 
(Canada), Gazette, James R. Henderson. 
Montreal (Canada), LaPresse, J. E. Bour- 
geau. Montreal (Canada), LeDevolr, J. N. 
Chevier. New Bedford (Mass.), Standard, 
George H. Reynolds. New Orleans (La.), 
Item, Joe Levy. New York (N. Y.), Tribune, 
J. M. Aldred. New York (.N. Y.), Staats 
Zeitung, Wm. F. Hofmann. New York (N. 
Y.), BoIIetino Della Sera, S. L. Frugone. 
New York (N. Y.), Evening Post. R. B. Mc- 
Clean. New York (N. Y.). World. James 
McKernan. New York (N. Y.), World, A. E. 
MacKinnon. \ 

Niagara Falls (N. Y.). Gazette, Frederick 
S. Ohrt. Norfolk (Va.). Ledger-Dispatch, 
Norman H. Hill. Oklahoma City (Okla.), 
Daily Oklahoman. James A. Mathews. Ottawa 
(Canada), Citizen, O. A. Disher. Ottawa 
(Canada), Journal. T. V. Armstrong. Ot- 
tuma (la.). Daily Courier, Chris J. Huston. 
Philadelphia (Pa.). Bulletin. R. L. McLean. 
Philadelphia (Pa.), North American, James 
L. Farley. Pittsburgh (Pa.) Post and 
Sun, Malcolm Lunn. Pittsburgh (Pa.), 
Chronicle-Telegraph, J. H. Miller. Plain- 
fleld (N. J.). Courier-News. C. F. Stout. 
Pottsvllle (Pa.). J. H. Zerbey, Jr.. tSth 
Stre“t and Howard Avenue. Reading (Pa.), 
Eagle. John W. Rauch. Regina (Sask., 
Canada). Leader. J. K. Falconer. Rich¬ 
mond (Ind.). Palladium, A. A. Kemper. 

(Continued on page 1117.) 
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TRANSPORTATION BUILDING. TORONTO, IN WHICH GENERAL SESSIONS WILL RE HELD. 

WASHINGTON TOPICS that as long as they are treated alike Maryland.” I his is an excellent estab- Rear Ad: 
that an increase can be made. It is lishment and is fitted up for the accom- Wiley am 
possible that an attempt will l>e made modation of people who are worth strateil bt 
in legislation relating to railway mail while, and gives them an opportunity discovere< 
pay to increase the rates on second- to have a dinner in the country. It is hill as he 
class matter, but it is very doubtful called Dower House because it was the of Doubt' 
whether even a bill regulating railway dower of the wife of Cecil Calvert. Lord ent foreu 
mail pay will pass at this- session of Baltimore, who established the colony and vari: 
Congress. • of Maryland. It is an old colonial “Uncle . 

MISS H.xw’s DEBUT. Gridiron Club trans- Ja>ws ar 
formed it into a scene of good fellow- iiouse er 

That newspaper men stand together shin when they assembled there, 
and are appreciative of each other was I'lie "River of Doubt” discovered by Mar»hi 
shown recently when the daughter of Mr. Roosevelt in South America was .•\. L. ] 
Edwin M. Hood made her debut as the basis for a satirical performance by manager 
a grand opera singer. For more than the National Press Club actors on Tues- crat New 
thirty years Mr. Hood has been con- day night. More than 3)0 newspaper of his pa: 
nected with the Associated Press, be- correspondents and many government has also 
ginning when he was a youngster and officials saw funny characterizations of publican’s 
continuing up to the present time. He Colonel Roosevelt. Secretary Bryan, ing recen 

STREET SCENE IN PROGRESSIVE TORONTO. 
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THOU SHALL NOT LIE MERCHANTS HIGHLY CULPABLE, 

rile merchants themselves, the men 
who actually -pay the bills, are the men 
vvlio, while ostensibly delegating the 
dirty work to others, are the prime of¬ 
fenders, because they permit—not only 

-Need of Real permit, but DEMAND this debauchery, 
to Purge Col- live and grow strong through the 
r Store Copy. of others. 

And all of it is unnecessary. .‘\11 of it 
L'M.MOND. is merely the cropping out of natural 
has been so degeneracy, rather than a condition that 

lants have to cannot be met and overcome by REAL 
sums to en- MEN. Dishonesty has e.xisted in busi- 

ig, while the 'less as long as business has existed. It 
lecreasing, be- ran be traced back as far as history 
ne back to get ean go. It can be found in tlie Bible, in 
ill the adver- Josephus, in any and all records of man- 

I the age old i<''i<l since commercialism began to be 
a factor in the affairs of man. 

rains and ef- unnecessary as is almost 
rt crook will ^I'ly other curse. It can be cured, but it 

a great sue- takes REAL MEN with real BACK¬ 
BONES, instead of wishbones, to cure it. 

•stion of con- Vou, as a customer, are frequently 
her religion, lured to stores where you are separated 
is hardheaded from your money by misrepresentation of 

the most flagrant kind; are gulled, 
L-s public con- snared into buying goods under false 
pay.” pretences, and it really costs you more 

om* a speech re- > "ecessar- 
bout six months ■ t i 
and out of the * newspaper fraternity is largely 

of r.np *0 blame for this condition. No mat- 
it .stores in New mighty they are, no 
in thic nositinn "'^tter liow loudly they shout for right 
re that he was a.nd 'imrals, they do, knowingly and wit- 
f another larue fiR'y ‘"“d and abet this dirty work, 
ton report has it day. Store advertising IS 

of the highest debauched. It is debauched flagrantly, 
anagers in the pulling power is decreasing 
io\V him and his along, 
one of the best they know they lie. 

isiness as far as It is ridiculous to suppose for one 
re concerned. moment that newspaper men are not 
lot the blatant cognizant of what base uses their ad¬ 

it is not the vertising columns are put to. They 
a tlieofist. It DO know. They do NOT publish these 

reformer. It is advertisements as INNOCENT of- 
I who has given fenders, they are guilty as can be. 
IS life to the de- Honest advertising is NOT particu- 

space and who larly desired by newspapers because, 
satisfaction that when a man tells the TRUTH in an ad¬ 

vertisement and then STOPS, he does 
r FORCE. pot use as much space. Many advertis- 

S?rthat"Lcausc thfy'c3‘^tell°the‘^5'in!*°Jnvar^shid Brooklyn-Brownsvilie Post,'a Jew- 
icr, inai oecause advertising Thev KNOW weekly publication, will begin the 
^oX m'^but anl would pay them, but^hey are publication of a page in English. While 
.Homing Dui one „ .j j u . .j.j j ^ u u j. the Jewish children are thoroughly 
“iir'S’S coSVvlUo An«ri=a„i«d they POSSMS a strong de- 

1 o bccrin «it the hecrinnino^ of it 3II the sire for ^ knowledge of those things 
t, IS not what it in their mad scramble for ''ead in the Jewish 

of r/aatons for business, began showing merchants how l^uguage. The purpose of the English 
- offnnHfr hi ‘hey could Stretch and distort the truth P^ge 's to promote a closer relationship 

It falU iinon *bat it would coiivey a meaning en- between the American Jewish child and 
Inprfprf ifth aT t'^ely different from the truth. This, Jewish in general. 1 will also 
imected with ad- , course took words and words took •’^’P ^ better understanding 

agate lines, and agate’lines is the stock 9^ different spheres of life in w hich 

SATISFACTION 
Is Only One of Your Profits When You Install 

Quick Change Model 9 Qyick Change Model 8 

Four Magazine Linotype 
Three Magazine Linotype 

The satisfactory use of 3,000 of these highly eflicient and versatile 
machines and their substitution by progressive publishers for earlier 
models and other makes of composing machines is convincing evidence 
that 

The Multiple Linotype Way Is the Modern Way 
Prices within your means and terms to suit your requirements. 

Write to nearest agency for full particulars. 

All two-letter Linotypes are covered by patents having a number of years to run. 
No Linotype having two-letter matrices^ multiple magazines, or the other improve¬ 
ments which place the present machine far ahead of the earlier models can be used 
without the consent of this company. Any p«rson or persons counterfeiting or 
imitating our machinery, or using such goods, will be held strictly accountable in the 
courts. 

Mergenthaler Linotype Company 
Tribune Building, New York 

CHICAGO SAN FRANCISCO NEW ORLEANS 
1100 South Wabash Avenue 638-640 Sacramento Street 549 Baronne Street 

TORONTO : CANADIAN LINOTYPE, LIMITED, 35 Lombard Street 

ctly willing. Wisconsin to Have Summer Courses. 
. Two courses in journalism will be for th 

Seattle (Wash.) Sun Agencies. given in the summer session at the ership 
The publishers of the Seattle (Wash.) University of Wisconsin, which opens Chad\ 
un have announced that they will June 22. One will be a course in news- forme 
jreafter be represented by Knill-Cham- paper writing and one in special feature over 
;rlain, Inc., in the West and Putnam writing for newspapers and magazines. Mr. ( 

Randall in the East. They will be under the direction of hccan: 

VIEW OF DETROIT, WHERE THE INTERNATIONAL CIRCULA'I'IOX MANAGERS WLRE ENTKRTAINED. 
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New York, Saturday, June 20, 1914 

To the advertising men and women assembled in 
convention in Toronto, The Editor and Publisher 

extends its heartiest greetings. That the meeting may 
be the most valuable and, therefore, the most suc¬ 
cessful ever held, is our earnest wish. Toronto is 
one of the most beautiful cities in .America; her 
citizens have made abundant preparations for the 
entertainment of the visitors; the program arranged 
for the occasion is rich in good things—in fact all 
of the conditions that presage a convention of un¬ 
usual importance exist. Therefore unless the skies 
weep for four days, and unless fifty per cent of 
the speakers fail to put in an appearance the oc¬ 
casion will he a most notable one. 

THE FOOL AND HIS MONEY. 
As will be seen elsewhere in this issue the Asbury 

Park Times, a daily newspaper established last fall 
by a group of business men of that city, including 
the head of its largest department store, is to quit 
the field. According to the statement issued by the 
board of directors the indebtedness above the assets 
is not large but the board declares that because of 
the impossibility of longer financing the enterprise 
they advise the winding up of its affairs. 

The stockholders are probably now convinced 
that, while it is easy to start a daily newspaper, it 
is difficult to make it a success without plenty of 
capital, in a field that offers favorable opportunity. 

When the promoters of the Times were discussing 
the feasibility of starting the paper they called into 
conference several experienced New York news¬ 
paper men, who unanimously advised them against 
the project unless they were prepared to put up at 
least $100,000 in cash at the start, and be ready to 
put up $50,000 more if it should be needed. They 
said that few daily papers pay expenses the first 
year even in a favorable field. In .\sbury ?ark 
the daily would have to meet the competition of 
an old and well established newspaper, ane, there¬ 
fore, time would be required to put it on us icct. 

This advice was not taken. The merchar.ls who 
organized the company believed they knew more 
about the matter than the newspaper men and went 
ahead with the project. After having put much 
less than $50,000 into the Times they now admit 
that the paper is a failure and that they 'an no 
longer supply funds for carrying it on 

The backers of the Asbury Park Tin s are wiser 
than they were, and doubtless when, iii the future, 
some one comes along seeking for contributions for 
the starting of another daily they will keep a firm 
grip on their bank rolls. Their experience has been 
the same as that of many others w’ho liave been 
anxious to pose as newspaper publishers. 

It takes something besides a grouch against exist¬ 
ing newspapers to warrant the launching of a daily 
or weekly that is to be successful. (1) There must 
be a real need for such a paper and not one that 
has been artificially created. (2) The paper must 
be edited and published by experienced journalists 
and not by amateurs, barbers, storekeepers or city 
officials. (3) It must be run for the entire com¬ 
munity and not for any one part of it. (4) It must 
have in bank, and not merely pledged on a sub¬ 
scription paper, a sufficient amount of money to pay 
all bills for one year, preferably for two. 

Every one of the above needs is absolutely nec¬ 
essary. True, there have been newspapers that were 
started on a shoe string and won out, but they 
were the exceptions that prove the rule. 

NOT SO BAD AS PAINTED. 
The Editor and Publisher is a forum for the 

expression of ideas on subjects pertaining to jour¬ 
nalism and to advertising. As it is an impartial 
forum, its columns are open to any person who 
cares to use them for the purpose of presenting 
opinions on matters' of interest. The appearance of 
signed articles in our columns does not indicate 
that we endorse or approve of the ideas expressed 
therein. The opinions expressed on the editorial 
page, however, are our own. 

Elsewhere in this issue will be found an article 
by Harry R. Drummond, advances some very 
pronounced ideas on the subject of dishonest adver¬ 
tising. While we admit the truth of some of the 
statements he makes, there are others to which we 
take exception. For instance, we do not believe 
that “advertising is nothing but one continual round 
of misrepresentation.” Neither do we believe that 
“the buyers who furnish the items are so low down 
in the scale of decency that it is almost beyond 
the power of words to paint them as they should 
be painted.” We agree with him, however, when 
he says that “dishonesty has existed in business as 
long as business has existed,” and admit that there 
are publishers who shout for right and morals and 
then allow dirty and fraudulent advertising to 
api/ear in their columns. 

We do not believe that there is a single reputable 
publisher in the country who does not desire his 
columns to be filled with honest advertising. There 
are, however, a few publishers who would accept 
any kind of an advertisement provided it was not 
positively indecent. 

There has never been a time in the entire history 
of publicity when advertising statements have been 
more truthful, as a whole, than at the present time. 
Compare a page of department store or general 
advertising jn a newspaper of today with the same 
kind of a page printed in any prominent newspaper 
ten years ago and notice the difference in the 
claims made by the advertiser. No one disputes 
the fact that all advertisers are not honest, but 
their number is growing smaller year by year. 

The part played by the .Associated Advertising 
Clubs of America in bringing about this result is 
familiar to all who keep track of what is going 
on in the merchandising and advertising fields. 

It is our firm opinion that the day is not far 
distant when the advertising columns of the news¬ 
paper will be as carefully edited to keep out fraudu¬ 
lent, indecent or misrepresentative advertisements as 
are the news and editorial columns to keep them 
clean and trustworthy. 

No Better Weekly for Journalist*. 
\Dvan Williams recently returned from a year’s absence 

abroad, during which he visited over 2,000 newspaper 
offices in all parts of the world. No man living has 
made such a careful study of newspapers-.—S<1.] 

University of Missouri School of Journalism, 

Columbia, June 9, 1914. 
The Editor and Publisher: 

I congratulate you upon the appearance and con¬ 
tents of The Editor and Publisher and Journal¬ 

ist. I do not know of a better weekly newspaper 
anywhere devoted to the interests of journalism or 
one that is more helpful to newspaper makers. 

With all good wishes for its increasing prosperity 
and influence, I am very sincerely, 

Walter Wuxi a ms. Dean. 

JOTTINGS BY THE WAY. 
When a man has retired from business for a few 

years and Death knocks at his door, the public soun 
forgets him and his career unless he has left behind 
some monuments of service or accomplishment tiiat 
perpetuates his memory. The tide of life sweeps on. 
New names and faces appear, new events and experi¬ 
ences engage the attention of men and women, an l 
the things of yesterday are forgotten. 

Two months ago I attended the funeral of Allan 

Forman, founder of the Journalist, once a contribu¬ 
tor to magazines, who retired seven years ago be¬ 
cause of ill health, to his farm at Mattituck, Long 
Island. No one had been better known in the news¬ 
paper offices of New York than he. He numbered 
among his friends and acquaintances more of the 
big men in journalism than any one else in America. 
He was a member of the Old Guard of the Press 
Club, and attended its dinners regularly until within 
a few months of his death. 

And yet among those who were present at his 
funeral out of all the hundreds of men who claimed 
to be his friends, there were only two who represent¬ 
ed the newspaper business, Mr. MeVay, of the Press 
Club, and myself. That the Press Club did not 
send a delegation of at least a dozen members to 
represent that body is regrettable. Only one of the 
New York newspapers covered the funeral, and only 
a few printed more than a paragraph about his death. 

* ♦ ♦ 

They don’t believe in divorces out in Kansas. 
The head of the Domestic Science department of 
the State Agricultural College at Manhattan in¬ 
formed me recently that of the one thousand girls 
who have graduated from the department in the 
last four years 408 have married, and of these only 
two have been divorced. Quite a good record, isn't 

it? * * * 

I saw with regret on the sporting page of one 
of my favorite New York evening papers, a few 
days ago, a cartoon concerning a prize ring knock¬ 
out, and carrying these lines: 

Now I lar me down to sleep. 
The bats Into my belfry creep; 
If I should die before I wake. 
Don’t take me for a Hamburg steak. 

Let me venture the opinion that the adaptation 
and paraphrasing of such lines long since made 
sacred by the lisping lips of millions of children is 
not funny, nor is it wise or considerate journalism. 
It is just such breaks as these that bring newspaper.s 
into disrepute. Put the soft pedal on the sacrilegious 
and on anything else that offends good taste or the 
finer feelings of readers. F. L. B. 

JOURNALISTIC CHRONOLOGY. 

Coming Week’* Anniver*arie* of Interest to 
Newspaper Folk. 

June 21—Dayton (O.) Journal founded (1808). 
June 21—Gilbert Congdon Wood, medical pub¬ 

lisher, born in New York City (1869). 
June 21—^James M. Wakeman, electrical and engi¬ 

neering trade press publisher, born in Wolverhamp¬ 
ton, England (1865). 

June 21—Daniel Carter Beard (“Dan Beard”), 
illustrator, editor and author, born at Cincinnati, O. 
(1850). 

June 21—Thompson Buchanan, newspaper man 
and author, born in New York City (1877). 

June 22—The printing office of the Baltimore 
(Md.) Federalist was destroyed by a mob (1812). 

June 23—Ethel Watts Mumford Grant, author and 
artist, born in New York City (1876). 

June 23—^Joseph Henry Harper, publisher, of 
Harper Brothers, born in New York City (1850). 

June 23—Irvin Shrewsbury Cobb, humorist, jour¬ 
nalist and author, born at Paducah, Ky. (1876). 

June 25—Lawrence Fraser Abbott, of the Out¬ 
look, New York, born (1859). 

June 25—The Rev. William Hayes Ward, editor 
of the Independent since 1897, and a member of the 
editorial staff of that periodical since 1868, born at 
Abington, Mass. (1835). 

June 25—First issue of the “Penny a Week. 
Country Daily Newspaper,” single copy % pence, 
issued in London (1873). 

June 26—Henry Edward Rood, editor and author, 
born in Philadelphia, Pa., 1867. 
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PERSONALS 

(.dl. Henry W'atterson, veteran editor 
of the Louisville Courier-Journal, at¬ 
tended the polo tournament in New 
York this week. He was on business 
connected with the Perry Monument to 
be erected in Put-in-Bay. He looked in 
godd health. 

Ralph Pulitzer, proprietor of the N. Y. 
World, with Mrs. Pulitzer, sailed on the 
Mauretania this week for Europe. 

(jdvernor Cox, of Ohio, owner of the 
Springfield News and Dayton News, ad- 
dre-'cd the Cleveland Advertising Club 
at a noon luncheon a few days ago, on 
“The Relation of State Government to 
Itusiness.” 

Heujaniin B. Herbert of Chicago, edi¬ 
tor .lud publisher of the National Prin- 
terjdurnalist, popularly called “the 
father of the National Editorial associa¬ 
tion” and known among newspaper men 
the country over, was in St. Paul for the 
conunencement festivities of Hamline 
CiuMrsity. He spoke at the closing 
cha|)el exercises. 

Albert E. Walker, editor of the West- 
choter (Pa.) Star will today sail with 
his wife and daughter from New York 
for < ilasgow. They will spend the sum¬ 
mer. touring the British Isles and the 
Continent. 

lames H. Smyth, business manager of 
the Denver (Col.) Times and the Rocky 
Mountain News addressed the Denver 
.Ad I lub on June 9 at a luncheon. The 
suliject of his address was “The Adman 
I'roin the Business Office Standpoint.’’ 

C. .1. Zaizer has taken charge of the 
business management of the Houston 
(Tex.) Telegram. John R. Lumsford, 
who is the Telegram’s new managing 
etiitor. has bad experience in Chicago, 
St. Louis, San .Antonio and in Galves¬ 
ton. 

W . C. McClintock, editor of the Ta¬ 
bor (la.) Beacon, who recently suf¬ 
fered a stroke of apoplexy, is in a seri¬ 
ous condition, but will probably recover, 
according to his physician. 

R. E. .Armstrong, for twenty-six years 
editor of the St. .Andrew’s (NL B.) Bea¬ 
con. has given uji journalistic work, and 
taken the appointmctit of secretary of 
the St John Board of Trade. 

Clarence .A. Huntoon has taken the 
editorship and management of the Hud¬ 
son balls (N. Y.) Herald in the ab¬ 
sence of Paul M. Fisher, who has had to 
give up work temporarily on account of 
illness. 

Charles .A. Stauffer, business manager 
of the Phoenix (.Ariz.) Republican, was 
in town this week calling on advertising 
prospects. 

.loseph Ferris, editor and proprietor 
of the Orlando (Fla.) Daily Sentinel, 
is seriously ill at his home in Orlando. 

F.dward Henry Clement, who cele¬ 
brated his 71st birthday recently, for 
l.s years editor-in-chief of the Boston 
Transcript, has been studying painting 
as a hobby. 

John R. Camp, editor of the Bushnell 
(111.) Record, is suffering from cancer 
which recently appeared on the upper 
jaw. Owing to its location a surgical 
operation is impossible and he has come 
to New York to undergo the radium 
treatment. 

Mrs. Elizabeth Morcombe, editor and 
proprietor of the Storm Lake (la.) Vi- 
dette, has been made postmaster at 
Storm Lake. The Yidette is the only 
Democratic paper in Vista County. 

J. Harvey Cousins, publisher of the 
Wendell (Minn.) Sun has been missing. 
Mrs. Cousins says there is considerable 
mystery surrounding his disappearance 
and is afraid he has met with foul play. 

V Joseph Newton has resigned as editor 
and manager of the New Lexington 
(O.) Advocate. 

Clement Grant Moore, editor and pro¬ 
prietor of the Crawfordsville (Ga.) 
-Advocate-Democrat is said to be Presi¬ 
dent Wilson’s “double” in appearance. 
He is often mistaken for the President. 

John Rison, editor of the Paris 
(Tenn.) Post-Intelligencer, says that it 
is a true test of sobriety to pronounce 
the name of his paper. He believes that 
the Seattle Post-Intelligencer took its 
name from his journal. 

GENERAL STAFF PERSONALS. 
James H. Skewes, associate editor of 

the Racine (Wis.) Journal-News, has 
taken a position as managing editor of 
the Milwaukee Daily News. Mr. 
Skewes was recently married to Miss 
Grace Buckingham, Milwaukee, and has 
just returned from an extended tour of 
the Pacific coast and the South. 

Vincent G. Dallman, managing editor 
of the Springfield (Ill.) State Register, 
has been made United States Marshal 
for the Southern District of Illinois, by 
President Wilson. 

Kendrick Kimball has succeeded Hu¬ 
bert Lansing, resigned, as city editor of 
the Neenah .(Wis.) Daily News. 

F. -A. C. Ernst, instructor in f^rench 
journalism at the University' of Wis¬ 
consin, has gone to Belgium, his old 
home, where he will engage in news¬ 
paper work on one of the Brussels pa¬ 
pers during the summer. He will re¬ 
turn to Wisconsin on Sept. 21 to resume 
his work there. 

Mrs. Lula H. Lawrence, society editor 
of the Orlando (Fla.) Reporter-Star, 
has gone for a vacation which will oc¬ 
cupy most of the summer months. 

Howard L. Montgomery has been put 
in entire charge of the Fort Edward 
News, circulation and advertising de¬ 
partment of the Glens Falls (N. Y.) 
Star. 

-Alfred D. Pittman, a newspaper writ¬ 
er of Kansas City, Mo., has been select¬ 
ed as one of five young .Americans to be 
sent to London by the .American Associ¬ 
ation for International Conciliation to 
study world peace. Pittman sailed to¬ 
day. 

Miss Edith Franklin Wyatt has joined 
the staff of the Chicago Record-Herald. 

Charles F. Hart, for seven years me¬ 
chanical superintendent of Lord North- 
cliffe’s publications, is now mechanical 
superintendent of the New York Times. 
Mr. Hart was formerly with the Brook¬ 
lyn Eagle. 

Paul H. Brown, who has been con¬ 
nected with the Charlotte (N. C.) Ob¬ 
server for nine years, has been appoint¬ 
ed circulation manager of that paper, 
succeeding L. C. Miller, who has re¬ 
signed. 

J. Hugh Reese, editorial writer of the 
Orlando (I'la.) Daily Sentinel, will 
soon become editor of the Orlando Re¬ 
porter-Star, having purchased an inter¬ 
est in the last named paper. 

Joseph W. Sharts, for more than a 
year editor and manager of the Dayton 
(O.) Miami A’alley Socialist, has re¬ 
signed to enter into the practice of law. 

F. H. McCarty, editor of the Rock 
Rapids (la.) Review, has assumed the 
duties of postmaster of Rock Rapids. 
The office has been in charge of W. G. 
Smith, editor of the Reporter. 

-Alfred Hopkirk. city editor of the 
Englewood (N. J.) Press, who went to 
England six weeks ago, has been or¬ 
dered to remain there for his health for 
another month, George Tillotson, son 
of J. H. Tillotson, proprietor of the 
Press, is at the city desk. 

N. Y. WORLD PERSONALS. 
Robert O. Scallan, of the M’orld, has 

returned from a two months’ stay in Ire¬ 
land. 

Miss Edith Mockler. of the World’s 
reportorial staff, is rapidly recovering 
from her recent severe illness and will 

Louis Seibold and Charles H. Hand, 
political writers of the Morning World, 
sailed on Wednesday for a two months’ 
vacation in Europe. Incidentally they 
will study foreign politics. 

Walter S. Meriwether, of the World, 
who has been on the Battleship Louisi¬ 
ana at Vera Cruz since the occupation of 
that city by -Americans, has returned to 
New York for a brief stay. 

Philip S. Speed, of the World’s re¬ 
write staff, has returned to his desk 
after a month’s sick leave, during which 
time his chair was ably filled by W. P. 
Beazell. 

George Carteret, of the AA’orld, was 
on the Steamer New York when she was 
rammed by the Pretoria. As a result of 
his presence when the accident occurred 
the World had a fine wireless story 
which gave all details of the collision 
and allayed public anxiety. Mr. Carteret 
was returning from a vacation in 
Europe. 

WASHINGTON PERSONALS 
Billy Cochran, formerly of the staff of 

the Chicago Tribune, has assumed 
charge of the St. Louis Republic bureau 
here. 

-Albert Halstead, son of Murat Hal¬ 
stead, and consul at Birmington, Eng¬ 
land, and formerly a Wa.shington Cor¬ 
respondent, was a visitor to the city this 
week. 

James Croggan, the oldest newspaper 
man of Washington, formerly of the 
Washington Star, was run down by an 
automobile this week but not seriously 
hurt. 

F'ranees Elizabeth is the name given 
to the daughter born to Jerry A. Mat¬ 
thews of the New York Sun, and Mrs. 
Mathews on Monday. 

m ii&DLY 
and job business. Well equipped. Four 

linotypes. Annual volume $65,000. Profit 

$2,100. Rapidly improving. Needs indivi¬ 

dual owner-manager. Much of the price 

can be deferred by buyer with record of 

success. Proposition "J. T.” 

Oo M. FILillEi 
Newspaper Properties 

225 Fifth Ave., New York 

QASH 
will buy controlling Interest in Monthly 

trade publication filling a new and aimos. 

exclusive field. This property Is now 

showing a small net earning and needs 

a business getter more than money for 

quick and easy development. Prompt 
action necessary. 

Harwell, Cannon & McCarthy, 
Newspaper & Magazine Properties, 

Times Bldg., New York City. 

SITUATIONS WANTED 

Advertisements under this classification one 
cent per word each insertion. 

Experienced desk man, 29, now employed, 
wants position as telegraph editor in large 
western city. Address L. care The Editor 
and Publisher. 

CITY EDITOR—Experienced and a bustler 
will consider first-class proposition after 
June Ist. Now employed in a responsible 
position. Address D. 1244, care The Editor 
and Publisher. 

FOR SALE 

Advertisements under this classification fif¬ 
teen cents per line, each insertion. Count 
seven words to the line. 

FOR SALE: 50 cents on the dollar. Daily 
and weekly newspaper, Nowata, Oklahoma, 

Live city of 5,0(K); big country population; 
daily circulation 1,000; weekly, 1,200. Poll- 
tics—democratic. Terms: half cash. Own¬ 
ers now in oil business. Would consider live, 
experienced man taking an interest and run¬ 
ning paper on salary. A real bargain. Ad¬ 
dress W. P. HENRY. Tulsa. Oklahoma. 

Superintendent of the Senate Press 
Gallery. James D. Preston, was stage 
manager, chief mechanic and prompter, 
at the playlet given by the National 
Press Club on Tuesday. 

PUBLISHER’S NOTICE. 
Subscription: Two Dollars a year in the 

United States and Colonial Possessions, $2.50 
a year in Canada and $3.00 foreign. 

It is suggested that the publication should 
be mailed to the home address to insure 
prompt delivery. 

The Editor and Publisher page contains 
672 agate lines, 16S on four. 

The columns are 13 picas. 

Advertising will not be accepted for the 
first three pages of the paper. 

Advertising Rates: Transient Display 25c. 
an agate line. 

Uberal discounts are allowed on either 
time or space contracts. 

Small advertisements under proper classi¬ 
fication will be charged as follows : For Sale 
and Help Wanted fifteen cents a line; Busi¬ 
ness Opportunity and Miscellaneous ten 
cents a line, and Situations one cent a word; 
see classified pages. 

The Editor and Publisher can be found on 
sale each week at the following newsstands: 

New York—World Building, Tribune Build¬ 
ing, Park Row Building, 140 Nassau street. 
Manning's (opposite the World Building), 33 
Park Row ; The Woolworth Building, Times 
Building, Forty-second street and Broadway, 
at basement entrance to Subway ; Brentano’s 
Book Store, Twenty-sixth street and Fifth 
avenue, and Mack’s, opposite Macy's on 
Thirty-fourth street 

Philadelphia—L. G. Rau. 7th and Chest¬ 
nut streets. 

Pittsburgh—Davis Book Shop, 416 Wood 
street. 

Washington. D. C.—Bert E. Trenls, 611 
Fourteenth street. N. W. 

Chicago—Morris Book Shop, 71 East Adams 
street: Post Office News Co.. Monroe street. 

Cleveland—Schroeder’s News Store, Su¬ 
perior street, opposite Post Office. 

Detroit—Solomon News Co., 60 Lamed 
street, W. 

San Francisco—R. J. Bldwell Co.. 742 
Market street. 

HELP WANTED 

Advertisements under this classification fif¬ 
teen cents per line, each insertion. Count 
seven words to the line. 

Wanted, by a six-day daily. In a city of 
400,000 population, a copy reader. Must bo 
swift and accurate. Must be thoroughly 
grounded In English; must be able to write 
heads with a punch In them. Address T. P.. 
care The Editor and Publisher. 

MISCELLANEOUS 

.idvertisements under this classification ten 
cents per line, each insertion. Count 
seven tvords to the line. 

DAILY NEWS 
Reports for evening papers, advance news mail 
service, special and Chicago news, stereotype 
plates, 60c. per page. YARD’S NEWS BU- 
REAU. 167 W. Washington St., Chicago. Ill. 

LINOTYPE MACHINES 

Ail models, bought and sold. Complete line 
of Printers’ machinery and supplies on band 
for immediate shipment. 

RICH A McLBAN. 
51 Cliff St., New York. 

BUSINESS OPPORTUNITY 

Advertisements under this classification ten 
cents per line, each insertion. Count 
seven words to the line. 

To the ambitious young man with capital 
and experience, who desires to become a 
publisher, we can offer several good oppor¬ 
tunities. Harris-Dibble Company. 71 West 
23d St., New York City. 

Chicago — New York — Phiia- 
THB BLACK delpma, for 20 years the coal 

DIAMOND tradee’ leading journal. Write 
for rates. 
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AMONG NEW BOOKS. 

Many books have been written abi>ut 
the Panama Canal but none is more 
interesting to the layman than Freder¬ 
ick J. Haskin’s “The Panama Canal,” 
published by Doubleday, Page & Co., 
N’ew York. Mr. Haskins, whose "The 
Immigrant” and "The -American tiov- 
ernment” have previously been well re¬ 
ceived by the public, is a newspaper 
writer as well as an author of Ixtoks, 
and it is probably l>ecau>e of this latter 
fact that he knows how to appeal to the 
general reader. "The Panama Canal” 
tells the story of the great ditch in 
simple style. It gives the kind of in¬ 
formation people want to know and 
avoids technical matter that, while im¬ 
portant and interesting to engineer.s, is 
unintere.sting, and therefore wearying, 
to the average i)erson. Besides de¬ 
scribing the Gatun dam, the locks, Cu- 
lehra Cut and the fortifications Mr. 
Haskin tells of the workers who dug 
the ditch, how they were housed, 
amused and fed; he describes the l)e 
Lesseps failure, enumerates the meth¬ 
ods em4)loyed by the government to 
stamp out yellow fever and malaria; 
shows how much money the canal will 
save ship owners, etc. "The Panama 
Canal” is a good book to have in the 
library of a newspaper office. 

♦ ♦ ♦ ♦ 
1 have not read in a long time a 

more interesting book on newspaper 
life than “These Shifting Scenes” by 
Charles Edward Russell, published by 
C. H. Doran Company, New York. One 
reason why it made such an impression 
upon me is that I have known Mr. 
Russell for twenty-five years and am 
familiar with many of the newspaper 
events he so vividly describes in its 
pages. He was city editor of the New 
York Herald when I was in charge of 
the night edition of the Evening Tele¬ 
gram. Later he was connected in a 
like capacity with the New York World 
and was managing editor of the New 
York American. He also spent some 
time in Chicago as one of the editors 
of the American. 

Good 
Cuts 
For 
Newspapers 
We make plates for newspapers 

that are etched deep and will 

print well. 

Our prices are right and as we op¬ 

erate a day and night force, we are 

able to give newspapers a highly 

satisfactory service at all times. 

Atlas Engraving Company 

205 West 40tk Street New York 

Send for samples of Half¬ 
tone Diamond Black. This 
Ink will print Jet Black on 
the most difficult paper. 
40c. net. 

Every pound guaranteed 

F. E. OKIE CO. 
PHnADELPHlA, PA. 

Out of his years of experience as a 
reporter and as an editor Mr. Russell 
has assembled in this volume some of 
the most dramatic and notable inci¬ 
dents of his career together with stories 
of events that came under his observa¬ 
tion. Every young man who aspires 
to journalistic honors should read Mr. 
Russell’s account of his efforts to break 
into metropolitan newspaper work in 
New York. If ever a candidate for a 
staff position had a hard time in secur¬ 
ing it, it was Russell. Before he was 
given a chance to prove his ability on 
the old Commercial .Advertiser he had 
spent months of time and all the money 
he possessed. He had known what it 
was to go without meals: he had en¬ 
dured all sorts of privations and dis¬ 
couragements. 

The titles of some of the chapters 
of “These Shifting Scenes” are an in¬ 
dication of its contents. “The Man out 
of Work,” “The Haymarket and .After¬ 
ward,” “Why Harrison Was Nomi¬ 
nated in 18^.” “The Rocky Road to 
Johnstown,” "The Clinic That Went 
Wrong,” “How Cleveland Was Nomi¬ 
nated in 1892,” "Tales of a City Room 
Caliph,” “The Art of Reporting,” “The 
Mystery That Had No Ending.” 

Many of the events he describes were 
familiar to those of us who ground 
out copy in those days, but Mr. Rus¬ 
sell gives to them a new interest by 
the injection of facts that some of us 
never knew or have forgotten. His 
account of the Haymarket Riot in Chi¬ 
cago, and of the work of the newspaper 
men in reaching Johnstown and cov¬ 
ering the story of the flood that ex¬ 
tinguished so many lives, are thrillingly 
interesting. 

Mr. Russell abandoned journalism 
for authorship many years ago. He 
has won distinction in the new field 
but I doubt if he has ever enjoyed the 
work half as much as in the old days 
when he sat in an editor’s chair with 
his finger on the news pulse of the 
world. 

♦ ♦ . * 

It is astonishing what a lot of edu¬ 
cated people there are in the world 
who are ignorant of the rules of punc¬ 
tuation, the use of capital letters and 
the proper construction of sentences. 
The mistakes made by college grad¬ 
uates in writing matter for publica¬ 
tion are often ridiculous. Misspelled 
words, the absence of punctuation 
marks or their misuse, the jumbeling 
of direct and indirect discourse—these 
are some of the shortcomings of their 
copy. Of course in .some instances the 
mistakes are due to carelessness but 
in others to inexcusable ignorance. 

For the assistance of those who need 
and want help in what might be 
termed the mechanics of composition, 
John Matthews Manly, head of the de¬ 
partment of English in the University 
of Chicago, and John Arthur Powell, 
of the University of Chicago Press, 
have recently published through the 
University of Chicago Press. “.A Man¬ 
ual for Writers” covering the essential 
rules of writing and practices in print¬ 
ing. .A careful study of its contents 
shows that the authors have avoided 
loading down the pages with a lot of 
matter that, while interesting to a de¬ 
gree, is unnecessary and confusing to 
the reader. Within its 225 pages are 
presented about all that a writer should 
know to turn out what the printers call 
“clean copy.” Not the least valuable 
chapter is the one dealing with “Pit- 
falls in Diction,” in which the uses of 
a large number of words are discussed. 
The chapter on “Hints on the Prepara¬ 
tion of Manuscript for the Printer” 
should be used by every newspaper 
writer and author. The hook is one of 
the best I have seen on the subject. 

* * * 

“How to Figure Type Composition 
by Known F'actors” is a pamphlet writ¬ 
ten by Martin Heir, and published by 
the Heir Publishing Co., Box 274 Evans¬ 
ton, Ill. The author presents a new 
and lalwr-saviiig method of finding the 
number of ems in any form of type 
matter and gives reference tables, 
weight of linotype composition and other 
information for printers and publishers. 

By consulting the reference tables which 
fill twenty pages a person can tell the 
number of ems in a galley or type page 
in 5 to 12 point type. 

* * * ii< 
The question of costs is receiving a 

great deal of attention at the present 
time from all employers of labor, and 
especially among those who are en¬ 
gaged in the printing industry. Cost 
conventions have been conducted in 
various parts of the country for the 
purpose of arousing among publishers, 
and especially among printers, an inter¬ 
est in the subject, and also for the pur¬ 
pose of placing these industries upon a 
firmer foundation so that they will yield 
to the owners* the profits that they 
should derive from them. One of the 
experts who has devoted a great deal 
of study to the subject is Ed E. Sheas- 
green of Chicago, who has recently- 
published a volume entitled “The Prof¬ 
itable' Wa»e. What Is It? The Cap¬ 
italizing of the Human Machine.” In 
this book Mr. Sheasgreen shows how 
important it is that all employers of 
labor and all who toil for a living 
should know exactly how much it costs 
to produce a piece of work. 

In the early part of the volume Mr. 
Sheasgreen discusses the “human ma¬ 
chine,” and the laws of balance, depre¬ 
ciation and interest, distribution, and co¬ 
operation. He then goes on to show 
the value of cost finding in labor organ¬ 
izations, in schools, in prisons, in 
churches and in banks. 

One of the most interesting chapters 
is that devoted to “cost items in the 
profitable wage, and the possibility, plan 
and result of the profitable wage.” At 
the end of the book is given a number 
of forms with instructions as to how 
they may be used. Mr. Sheasgreen 
possesses the commendable ability of 
making what appears to be a difficult 
subject plain to the lay mind. His 
illustrations are to the point and easily 
understood, and his deductions are log¬ 
ical. The “Profitable Wage” is well 
worth the consideration of all who are 
interested in the subject of labor. 

« 
The University of Chicago several 

years ago rendered editors and printers 
a distinct service in bringing out in 
book form the “Manual of Style” em¬ 
ployed in the University Press publica¬ 
tion office. The fourth edition, just is¬ 
sued, embodies changes and additions 
that have been made to bring the work 
uo to date. That the book stands well 
with the public is shown by the fact 
that it has been adopted as an authority 
in many editorial rooms, print shops 
and libraries. It contains rules for cap¬ 
italization, the use of italics, quotations, 
spelling, punctuation, indexing, etc.; 
hints to authors, editors, and copy hold¬ 
ers; proof readers’ marks, specimens of 
type in use and other valuable informa¬ 
tion. The index is very full and en¬ 
ables the reader to find what he wants 
with the least possible trouble. 

Frank LeRoy Blanchard. 

NEW INCORPORATIONS. 

Rutherford, N. J.—Herald Publish¬ 
ing Company; object, publishing; cap¬ 
ital, $25,(XX); incorporators, L. S. Brem- 
mer, Charles W. Delaney, Passaic; 
John J. O’Rourke, Paterson. 

Greensburg, Pa.—Democratic Pub¬ 
lishing Company; capital, $30,000; in¬ 
corporators, W. Boyd, W’. I. N. Lofland, 
and W. F'. P. Lofland. 

New York, N. Y.—Russian-American 
Press Company: capital, $30,000; incor¬ 
porated by M. Vilichur, L and Alichael 
Pasvolsky. 

Paris Guide to Mourning Appears. 

The first number of a weekly publica¬ 
tion with the cheerful title of Guide to 
Mourning has appeared in Paris. Its 
editor thinks the paper will appeal to 
all classes. It will deal with every¬ 
thing relating to funerals, and give de¬ 
tails as to proper periods of mourning, 
correct costume and etiquette in the 
matter of bereavement. Prices of church 
decoration and other burial rites will 
be quoted. 

A Kansas Daily in City of B.oJkK) 
and evening paper now making 

net about Six Thousand Dollars 
a year is offered for sale at $2(),()! lO. 
Terms Half Ca.sh. Time on 1 .;il- 
ance. (Proposition D 314.) We 
have also several other goi^d 
newspaper properties in various 
States. Write us. 

American Newspaper Exchange 
Rand McNally Building, Chk ago 

AT HOBOKEN, N. J. 

THE HUDSON OBSERXER 
operates two 

Scott Four Tiered 
Quadruple Presses 

AND FOR OVER FIFTEEN A KARS 

have not missed an edition 

You Can Depend on a Scott 

WALTER SCOTT & CiO. 
Plainfield, N. J. 

Canadlun Press Clippings 

problem of covering the Canadian 
Field IS answered by obtaining the service of 

The Dominion Press 
Clipping Agency 

which gives the clippings on all matters of 
interest to you, printed in over 95 per cent 
of the newspapers and publications of CANI 
ADA. 

We cover every foot of Canada and New- 
foundland at our head office. 

74-76 CHURCH ST.. TORONTO. CAN. 

Price of service, regular press clipping 
rates—special rates and discounts to Trade 
and Newspapers. 

We ,caii increase your business — 
you want it increased. 

You have thought of press clippings 
yourself. But let us tell you how 
press clippings can be made a busi¬ 
ness-builder for you. 

BURRELLE 
60-62 Warren Street, New York City 

Established a Quarter of a Century 

Most Far Reaching Newspaper 
Reading Concern in Existence 

ATLAS PRESS 
CLIPPING BUREAU 

CHARLES HEMSTREET, Manager 

We furnish everythinit that looks 
like a press clipping from all over 
the world. 

Our Motto-RESULTS COUNT 

218 East 42nd Street New York 

TAKE IT TO 

34 HOURS 

i OUT OF 34 

mrASitSTl 
TNGRAVEKS^ 

ON EARTH 

niarocNGj^mi 
I B4 Nassau sunt TcL 4tO<M Be^msa 
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experts on circulation topics 
(I'aluablc Points in Papers Head at the /. C. M. A. Convention) 

\ (,. Lincoln, of the St. Louis I’ost- 
Disiaich, in an interesting addre.ss on 
"Jlo^v to Secure a I'orce of (lood So¬ 
licit, ts.” said: 

Tin- lontest with a force of aollcitors is 
,ner. ly one of trying to teach them to give 
veil Hw maximum service. They must buy 
ital iri' s from your ofllce. You want the beat 
urio in service for these salaries that it Is 
ito.s-i 'If to get, but the secret of this lies In 
teuc! " ig these men to help themselves, 
wii, 11 they learn how best to conserve their 
own ntertsts, they will have learned the 
IniiMi' .nice of serving the Interests of their 
eiiiplo'ITS. Their real value does not begin 
to all. w Itself until they can do all you ask 
and V. i -h to do more, prompted merely by 
stro" ; desire to serve. 

Th.' process of organizing a crew of good 
solii itors Is one of being able to properly 
train ■ irefully selected men, rather than one 
of III rely selecting a force of good solicitors. 
You w.int men who are able to master your 
Ken. ' i.l canvass, but who can at the same 
tinu .. commodate themselves to any emer¬ 
gence that might arise which demands a 
chanV' - They must know the selling points. 
Kn.’wiiig these, thev are better able to 

■•tear your proposition to pieces and then 
put II together again." 

li.in'i take a man on to canvass unless you 
beli.o that he cun be taught to do your own 
work. Keep him moving. That is the way 
to in r.'ase the cfBciemy of your organiza¬ 
tion. 

SElT RINt; NECRU RE.VUERS. 

"My Experience as a Circulation 
.Maii.i.^er in Localities With a Large 
N’egr.i Population” was the title of a 
paper read by John 1). Siniinon.s, of 
the Vtlanta Journal. Some excerpts fol¬ 
low : 

Uii.' thing I have learned is this: Y’ou 
can trust the negro subscriber to a certain 
point, but not beyond that. They make good 
customers, if this is borne in mind. When 
they get their money, is the time for you 
to g't yours. Go collecting while they’ve 
got it and they will pay. With them it is a 
case of "First come, first served." 

counts against negro subscribers are 
very much the same as they are with mcih- 
bors of other races of people who are in 
llniit.il circumstances. In other words. If 
the l arrier is prompt in delivering his pa¬ 
pers and makes bis collections regularly, the 
list will hold up. On the other band, if tbS 
boy is cureless and indifferent, loss results 
Inevitably. 

EFUtlENCY BO.ARI) C0-0PER.\T10N. 

"Gi-opcration Through ati Efficiency 
B.iard” was the subject of an interesting 
address by E. A. Polhemus, of the To¬ 
ledo Times. He said in part: 

The Times was in a precarious condi¬ 
tion and struggling hard when George W. 
Dun. the publisher, called the heads of the 
departments together at a luncheon. After 
the cigars had been passed, the publisher 
arose and made plain the object of the meet¬ 
ing and then and there the Efficiency Board 
of the Times was organized, each member 
feeling that he bad a moral obligation to as¬ 
sist any member of this board or bis de¬ 
partment. 

Our publisher told us that the paper was 
ours and upon its success would rest our 
profit and that it was entirely up to us to 
build a bigger and better paper; also stat¬ 
ing that the owners did not care for divi¬ 
dends and that they would be turned back to 
the employees, who assisted in earning them. 

Each department immediately took fo'r 
Its motto "Don’t make excuses, make good,” 
and the entire force of ninety some odd em¬ 
ployees put their shoulders to the wheel and 
have brought about the success that the 
Times is now enjoying. 

EI.IMIN.\TING nE.MIIlEATS. 

.\1. A. Kemper, of the Richmond 
(Ind.) Palladium. discussed “The 
‘I)iadl)eat’ and the Method of Disposing 
of Him.” He said: 

The only suggestion I have given our car¬ 
riers regarding collections is that it is poor 
business to give anyone more than a month’s 
credit and that if the subscriber has not 
paid his bill at the end of that time to stop 
his paper and at the same time notify the 
competitive carrier of the subscriber’s 'in¬ 
debtedness and to advise him not to pa;s the 
subscriber until he has made a settlement. 
The competitive carrier, in turn, notifies him 
of any delinquent subscribers and be does 
not pass them until be positively knows they 
are out of debt and then does not pass them 
unless they pay in advance. By using this 
m.'thod the deadbeat will soon realize that if 
he wants a daily newspaper he will have to 
pay cash for it. 

newsboys’ FAK^ CRIES. 

In discussing the subject. “How Can 
the Public be Protected Erom Hnying 
Newspapers on the Streets Erom Boys 
Who Use ‘Fake Cries,’ and What 
Should Be Done With Boys Who E'ol- 
low Such Dishonorable Practice?” W. 
J. Darby, of the Toronto Mail and 
l‘'mpire, said: 

On the principal of prevention being bet¬ 
ter than cure, it would be a good policy on 
the part of a newspaper to warn every news¬ 

boy that "fake cries” as an inducement will 
not be countenanced under any consideration 
Every wholesale dealer should be instructed 
to sound the same note of warning to all the 
boys he supplies, so that it may become com¬ 
mon knowledge among them that "fake 
cries" wll get them into trouble, and if per¬ 
sisted in, put them off the streets and out of 
the newspaper business entirely. 

The newsboy who decides that a "fake 
cry" to stimulate his sales. Is a shrewd trick 
that may be profitably employed, will likely 
soon realize that dishonesty brings no real 
or permanent gain, as the result of bis act is 
almost to recoil on his own head, sooner or 
later, when he finds himself regarded with 
suspicion by the newspapers, bis fellow-news¬ 
boys and even some of the buying public. 

Every newspaper Circulation Department 
could have as a part of its policy a defined 
method of educating and instructing news¬ 
boys along lines that will make for honest 
treatment of the public and at the same time 
convince the boy that it is also best in bis 
own financial interests. 

BASEBALl, flRtT’LATION. 

Taking as his subject, “What Effect 
Does the Issuing of Baseball Extras 
Have L'pon the Circulation of Regular 
Edition?” E. S. Dobson, of the Detroit 
News, said in part: 

1 do not think, however, that our business 
managers or publishers take very kindly to 
the baseball extra for it has never been a 
profitable proposition from any standpoint. 
They are in most cities an added expense 
without any great gain and the principal 
benefit derived from them is the general 
publicity that we get for being up to date 
regarding sport. The circulation benefit 
that we gel from it is that it helps to stimu¬ 
late circulation during the summer months 
when there is naturally a decrease owing to 
vacations and, etc., which keeps our daily 
average up to a higher standard in our 
yearly statement. 

Taking everything into consideration, I 
would say that whatever you may call it, 
"Baseball,’’ "Late sporting and news” or just 
"Sporting extra" or "Final sport,” the extra 
is a good thing from a circulation stand- 
lioint for you not only get an increase when 
circulation would otherwise fall off, but 
there is a great intangible value that comes 
from the general publicity that we get from 
being up to the minute and while your previ¬ 
ous latest edition may show a falling off as 
a result of the addition of a later "latest 
edition” or "sporting extras,” that would be 
true in any case, but is more than made up 
through the increase in sales of your final 
edition. 

ON THE USE OF PREMIUMS. 

A paper by Robert J. Corrigan, of the 
St. Louis limes, was entitled, “What 
to Do to Eliminate the Use of Pre¬ 
miums for the Promotion of Circula¬ 
tion.” Some excerpts follow: 

There is no doubt in my mind but that the 
unbridled use of premiums has created in 
many cities a condition whereby the news¬ 
paper is cheapened in the eyes of the public. 
It has produced a class of floaters who look 
only upon the inducement’s intrinsic value, 
not caring a whoop as to the worth of the 
publication which accompanies the premium, 
and who. as "contract buster.s,” are very 
busy performers. 

The matter of increasing circulation— 
meaning city carrier subscriptions, country 
agents subscriptions and single mail—with¬ 
out the aid of premiums, is rather difficult 
of solution, considering that conditions differ 
in various sections of the country. However, 
we might try declaring a one-year holiday 
in the use of premiums. 

1, for one, would not hesitate a moment in 
agreeing with my local brethren to dispense 
with premiums during the period of trial, 
and to concentrate upon perfecting the de¬ 
livery to the home, to the corners, and to the 
dealers, as well as keeping in touch with my 
editors as to what news matter and features 
would aid in circulation increase. 

MAI RICE levy’s VIEWS. 

Maurice Levy of the Cincinnati Post 
also talked on the preinium problem. He 
spoke on how to increase circulation 
without the use of promotion schemes. 
He said: 

In practically all cases the experience is 
that when a newsjiaper is forced to adopt 
some scheme other than the innate quality 
of the newspaper itself to attract subscrib¬ 
ers, there is something wrong with that 
newspaper. Two things are necessary in 
building a large permanent circulation in 
any community: First, a good newspaper 
that gains and holds the confidence of its 
readers. Secondly, an efficient circulation 
department coupled with a sound business 
management. 

The circulation department is the sales 
department and it la up to the circulation 
end to have a good efficient selling organiza¬ 
tion because, even with a first-class product, 
unless it is handled by a live sales ford, 
the editor’s effort is wasted. If the circula¬ 
tion department is efficient, if the selling or¬ 
ganization is forceful and enthusiastic, if 
they take advantage of the news to create 
new business, if they make it possible for 
the prospective reader to get his paper 
promptly, and if they "cover up” thoroughly 
through every avenue possible to procure 

(Continued on page 1118.) 

A Million Lines of 
Advertising in May 
The Pittsburg Leader Breaks Its Own Record 

THE LEADER LEADS AGAIN! 
A phenomenal record of increase in advertising was made by the 

Leader during the month of May. 
The gain in advertising over the same month of the previous year 

reached the enormous total of 

122,208 Agate Lines 
The total advertising carried by the Leader last month was over 

One Million Agate Lines 
No other newspaper in the country can show such a record of 

GAIN as is presented by the Leader. 
And this gain was made in a regular business way, without spe¬ 

cial editions or stimulations. 
This tremendous volume of advertising and the immense gain is 

an accurate and eloquent testimonial of the Leader’s standing as an 
advertising medium. 

The business men who made the Leader their spokesman to the 
people were not experimenting. 

The Leader was given this advertising because the Leader gives 
results. 

There is a mutual feature to Leader advertising. Leader adver¬ 
tisers and Leader readers profit alike. 

The Leader reader knows that the merchant who appeals to him 
through the Leader is offering bona fide wares at the most reasonable 
prices. 

- The Leader advertiser benefits by the confidence of the Leader 
reader in this newspaper and its advertisers. 

That’s one big reason why the Leader carried advertising last 
month that totals over 

One Million Agate Lines 
Verree & Conklin, Special Representatives, 

Brunswick Building, New York. Steger Building, Chicago. 

W. E. MOFFETT, Advertising Manager. 

Best paper in 
town, anywhere, 
is the one that 
leads steadily in 
want ads. 

In Meriden, 
Conn., The Rec¬ 
ord leads all the 
time. 
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r^r\M\/irMTir»M ROO^TINC Woolley, the renowned maga- posting companies of the Poster Asso- vention William A. Thomson, director 
L.UIN V tlN 1 lUlN 1 11^V» 2ine writer, had written and donated to ciation into a committee whose job it of the bureau reported that favorable 

- the Associated Clubs what came to be was to boost for Toronto in every pos- replies were received from about 80 oer 
What the A. A. C. A. Publicity Com- anown as the “Blue Book” of the con- sible way, A. M. (the only Bert) Briggs rent, of the newspapers. ^ 

Brine a Crowd to vention, a-piece of advertising literature produced a twenty-four-sheet poster tor Frederic J. Haskin, whose article.! 
T cinnMui ^ f S 'which, designed by C. H. Igou, does them to distribute which could be read have probably more readers than anv 
Toronto—$100,000 Worth ot space jjjg Associated Clubs in every a block away. It was a stunning crea- other newspaper feature in the United 
Contributed—^250,000 Booklet* Di*- way. Mayor Preston of Baltimore sent tion and now appears in cities too nu- States, contributed a series of three edu- 
tributed Through United Cigar 2,5uO to a selected list of business men merous to mention. Mr. Briggs’ com- cational articles on the general subject 
c- _Car Cards Reach Thou- accompanied by a personal mittee has erected on the convention of “Truth in Advertising”. Illustrated 
store*—_ let.er. A copy ot the book was for- grounds at Toronto what it terms a by a photograph of President Woodl-eaH 
sand* in United State* and Canada, to each one of the 10,000 mem- Class AA poster board for the purpose and a number of striking convention 
Were men, whose duty it was to pub- bers of the Associated Clubs. Here Mr. of posting the paper of different adver- views a syndicated newspaper story 

licize the great Toronto Convention, Barker took up the great work by fur- tisers during the convention. During the “When the Advertising Clans Gather in 
dismayed to find themselves combating ther distributing the Woolley booklet convention a gang of bill-posters will be Toronto", was sent to the secretaries of 
for public interest against such over- to every city in the United States of constantly working on the board, post- each of the clubs. Edwin C. Hill, the 
whelming odds on this side of the bor- 3U,U00 population or more. ing and covering the paper of about star man on the New York Sun wrote 
der as a war with Mexico, and on the Mr. Barker lays especial emphasis on 250 different advertisers. . this article and it was used gen. usly 
other side a frightful steamship catas- Mr. Sherlock’s management of the send- Every club secretary received for dis- Photographs were sent to all of the il- 

ness men such as is conven¬ 
ing in Toronto at this time 
proves that never in the his¬ 
tory of the Associated Ad¬ 
vertising Clubs of America 
have there been quite so suc- 
cesHul publicity efforts as 
have attended the present 
gathering with our brothers 
to the North. Racked by the 
indomitable spirit of the 
Canadian hosts a dozen wars 
could not have diverted the 
past masters of compelling 
public attention who compose 
the general publicity commit¬ 
tee. Chairman Waldo esti¬ 
mates that well over $100.(XX) 
worth of paid space alone 
has been secured, to say- 
nothing of what appeared in 
the editorial columns. 

It was a spirited tight from 
the start. Scarcely had the 
gong sounded than Barron 
G. Collier — himself, mind 
you, for this is important— 
brought into being a street 
car card which, for beauty 
and worth, will probably 
serve as a model in its line 
for years to come. It ex¬ 
pressed. in emphatic way, the 
dashing of the searchlight of 
Truth on the business world. 
Worked across the sphere in 
clean crisp black letters was 
the following: 

one refused to respond 
promptly. Many of them 
asked for more copy. 

Mason Britton reported 
similar results in the trade 
paper field. He said this 
year more important papers 
than ever gave space. Par¬ 
ticularly gratifying was the 
fact that these publishers of¬ 
fered preferred position and 
even cover space. 

Thirty religious weeklies 
used the announcement. W. 
J. Meindoe, director of this 
division, called attention to 
the fact that moreover a 
number of these papers in 
addition made editorial com¬ 
ments regarding the conven¬ 
tion. 

A special paragraph o f 
^. . . XT I-.- • • ^ D C' I praise should be devoted to 

J. Gude, Outdoor Division; 2—Louis Wiley, Newspaper Division; o Barron G. Lol- those two Canadian princes 
et Car Division; 4—Charles E. Barker, Premium Division; 5—Richard II. Waldo, Chair- Qf publicity, William G. Rook 
-William G. Rook, Canadian Division; 7—C, D. Spalding, Magazine Division; 8—Frank Frank H. Rowe. It will 
, Press and News Division; 9—l.ewellyn E. Pratt, Specialty Division, 10 Robert D. Heinl, interest advertising men on 
r; 11—T. D. Harman, Sr., Farm Paper Division; 12—Mason Britton, Trade Paper gjjg 5^^ 

how Mr. Rook as director of 
the Canadian division lined 

teiition to the fact that the booklets the Convention. Lewellyn E. Pratt, di- up the publications there. It has been a 
might be had in the stores, and the rector of the specialty committee, S£w 100% showing—not one case of apathy 
display of these bulletins in the win- to this. to report, and this in addition to the 
dows of every United Cigar Store Newspapers came through as never very large contributions made by all 
throughout the country. Due to this before. Louis Wiley head of the news- Canadian publications to the expenses 
neat piece of publicity work, it is safe paper division started things by running of caring for the Convention. If there 
to say that there is no devotee of the a spread article in the New York Times is a man, woman or child in Canada to- 
Goddess Nicotine dwelling in any Amer- and then sent this story to every promt- day who does not know about the gath- 
ican city who is not aware of this con- nent newspaper publisher in the country ering, and what it stands for, he, she or 
vention, its purposes, and the great de- with a persutial request that it be no- it must certainly be deaf, dumb and 
sirability of being present there. ticed. The Bureau of Advertising of blind. 

O. J. Gude waved a magic wand the American Newspaper Publishers’ As- Many of the larger daily papers 
_„ _ _ __ .. _ over New York City and there sprang sociation sent copy for a series of three throughout Canada ran the Publicity 

hundred and fifty thousand copies of up, particularly along Broadway, large advertisements to 380 daily newspapers Committee’s copy in splendid position, 
the booklet prepared by Edward Mott and beautifully painted and illuminated requesting the publication of these ad- Toronto papers alone have a circulation of 
Wcolley. signs. Constituting the thirty-five bill- vertisements in the interest of the Con- {Continued on page 1121.) 

.\re you 
doing your share 

toward upholding the 
movement for Truth in 

Advertising ? 
Exert your personal 

influence—attend the great 
Convention at 

Toronto June 21-25 
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I C M. A. CONVENTION warm exhortation of the committee the 
*• ^ X many virtues and advantages of our 

(Continued from page .) Association spread like vapor to the 
Satin^w^TMich^^ ^ non-members to the tune of new 
M Kinley. St. Louis (Mo.), World Color members when the boat rang the bells 
Printing Co.. E. S. (Jrable. St. Paul (Minn.), for the first breakfast. 
Lik’“cTty7utah)*. EvenlnrTeUgram; W o! “I /"fe that our members are all 
Weaver. Schenectady (N. Y.), Union Star, proud of the handsome and excellent 
I M. Annenberg. Scranton (Pa.), Dally official program they have received, 
itny Trib?ie,^F;^‘‘M. Hatch. ® Springfield which was gathered together and pre- 
(Mnss ). Republican, B. C. Johnson. Spring- pared by our J. M. Schmid of the News, 
field (Mass.), Union, John W. Nolan. Spo- Indianapolis, and the Program Com- 
w"r%r''“teo%®X”BladI Leslfe k niitlee. This is a most important fea- 
Neaiie. Toledo (Ohio), Times, F. A. Pol- ture of our association. The subjects 
hemiis. Toronto (Canada), News D. C. and papers this year are very important 
LanT' Toronto “(Canada)! Ma^‘”and Em- the operation of the circulation de- 
nire W. J- Darby. Toronto (Canada). Star, partments of the newspapers m whose 
\v L. Argue. Toronto (Canada), Tele- service our members are employed. 
Ildm v D“Lo®nf'wtYona%K ‘.‘ I'he trade journals have opened their 
ran llerald. J E. Sarbacker. Youngstown columns to us and to every department 
(Ohio), Vindicator, c. B. Hoepfner. of our association work and the work- 
- ings of the association and the individ- 

LONG commends circulators, ual workings of our members have 
- reached the eye of the publishers all 

I C M. A. President Tells of Asso- over America and awakened a new and 
ciation’s Work During Past Year. renewed interest in the tireless work of 

VN T r .u.. circulation manager everywhere. We 
Siilney D. Long, o HHrece to the proud of the things we do and proud 

Eagle in his Presidential address to the publishers know of them. 
JtteX^^ J- W. Brown, publisher of The Editor 

•Ihe Membership Committee loaded Piblisher, is here, Joe Savadel, 
up its guns early in the ye business manager of the Fourth Estate, 
past and gathered into ‘‘s army of co- j 
workers a large proportion of our en- Publishers’ Guide, 
tiro membership. By the zeal and good gentlemen, all through the year 

-^ have shown every enthusiasm in reflect- 
circulation man- 
I am anxious to 
to furnish news 

1 ne rvansas ^ivy otar printed more 

newspapers last month than in any pre¬ 

vious month in its history. Its circulation 

showed a gain of seventeen thousand 

copies per issue, over the same month a 

year ago. 

WE CAN 
PROVE IT! 

Let US send you the names of 
twenty-five of the best known cir¬ 
culation managers in the United 
States who will state to you or 
anyone else that this 

De Luxe Sewing Set 
is the best business puller they 
have used in years and that its low 
cost makes it the most wonderful 
preiiiium on the market today. 
Over 3(X),000 sold in the past six 
months. 

The Kansas City Star is selling almost 

four hundred thousand copies a day—two 

hundred thousand every morning and 

every evening. 

BOSTON JOURNAL CHANGES, 

F. W. Enright Resign* and W. A. 

Green Gets More Hale Stock. 

The name of Frederick W. Wright, 
who for several months has occupied 
the position of assistant managing edi¬ 
tor and business manager of the Bos¬ 
ton Journal, was taken from the edito¬ 
rial page of that paper last week, and 
at the same time it became knowm that 
Walton A. Green, chief owmer of the 
Journal, had received by transfer a con¬ 
siderable amount of the Journal stock. 

Edgar D. Shaw, managing editor of 
the Journal, in a statement said that the 
severing of Mr. Enright’s connection 
wuth the paper was the result of a de¬ 
cision made some time ago, and stated 
that the transfer of stock was from 
Matthew Hale, a former owmer of the 
Journal to Mr. Green, and that the 
transfer was simply the consumation of 
the terms of an agreement entered into 
by the latter three months go. ' 

Mr. Shaw said that neither the pol¬ 
icies nor the control of the Journal were 
in any way changed by the two transac¬ 
tions, and he further declared that Mr. 
Green intended to become more active¬ 
ly associated with the work of the paper 
and woud assume many of the duties 
which heretofore have been handled by 
the retiring assistant managing editor. 

Mr. Enright began his work as assist¬ 
ant managing editor and business man¬ 
ager of the Journal about three months 
ago. when Mr. Green became a leading 
factor in the ownership and control of 
the paper. Prior to that Mr. Enright 
was editor and publisher of the Lynn 
Telegram. 

ures 

Evening 

and 1914 1913 

Sunday - 199,745 182,985 

Morning 196,62 7 179,3 71 

Increase 

All waste and free copies deducted 

The Weekly Kansas City Star has 

325,580 subscribers who have paid in 

advance for one year, an increase of 

34,850 over the same month a year ago. 

Cuts, plans, advertising copy and 
samples furnished for the asking. 

S. Blake fVillsden 
& Company 

1604 Heyworth Bldg,, CHICAGO 

Miss Sterne Wins Photo-Play Prize. 

The first prize of $1,000 in the New 
York Evening Sun’s photoplay contest 
was won this w'eek by Miss Elaine 
Sterne, of New York, by a five-reel nlay 
of modern society life, entitled “The 
Sins of the Mothers.” 

Superfine Sewing Needles 
M n D M KTC H » a. 
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FIRST, McLEAN, AND LITTLE, THREE WISE 1. C. M. A. MEN IN A BOAT. 

CIRCULATION TOPICS 
(Continued from page 1115.) 

business, tben the newspaper that is made 
right should grow in circulation without the 
use of premiums. 

Advertisers realize that “premium-built" 
circulation cannot be as profitable as adver¬ 
tising in the newspaper to which the reader 
sub.^-ribes because he wants the newspaper 
alone and not because of any inducement 
offered. 

More Circulation at a Profit. 
We have succeeded in showing several 

publishers of 
TRADE AND CLASS PUBLICATIONS 

how to get more subscriptions—the 
yearly paid-in-advance kind—at less 
cost than any other method ever tried by 
them before. In several instances a sub¬ 
stantial profit was secured on each new 
subscription. 

Get in touch with our Service Department, 
and it's very likely that we can obtain 

SIMILAR RESULTS FOR YOU 
The Wlnthrop Coin Card method of 

securing subscriptions can be applied 
successfully to any publication. 

Write for details, prices and samples. 
Send sample copy of your publication, 
and we’ll submit plans for a result- 
producing effort. 

THE WINTHROP PRESS 
141 East J6th Street. New York City. 

Newspaper 
Correspondents 

Incrpise your list (rf papers by register¬ 
ing in the forthcoming edition of the 
Newspaper Correspondents Directory. 
A stamp will bring you information 
which should be of material hdp to you. 

National Association Newspaper 
Correspondents 

Germania Savings Bank Building 

PITTSBURGH. PA. 

John B. Gallagher & Co. 

Feature \ 
ludostrial Editions 
Trade j 

Tulane-N«wcomb Building 

NEW ORLEANS, U. S. A. 

ON YOUR VACATION. 
Trial Editorials will be sent free before 
you leave and you can pick out suit¬ 
able ones for use in your absence. 
Remember, they cost you nothing. 

BRUCE W. ULSH 
Prssdgs Bubdsr Wabash, Indiana 

In short, it is a newspaper's business to 
publish and sell a newspaper that will do 
the largest good for the people in its com¬ 
munity. But it is no part of a newspaper's 
business to compete with the established 
business of merchants in the selling of mer¬ 
chandise—merchants who spend real money 
in the columns of those same newspapers to 
sell the same kind of merchandise. 

\VH.\T .\B()l'T XOX-READERS. 

J. }!. Aniieiil)crg. of the Schnectady 
( N. V.) Union-Star, was assigned the 
topic, "Is It Worth While to Keep the 
Names and Addresses of Non-Readers 
of Your Paper?” He replied in part; 

I believe that in cities of ‘JOO.UOO or less 
the system of having a complete record of 
the names and addresses of the non-readers 
of your paper and especially in cities where 
there is a carrier system of any kind, is of 
great value to both the circulation and ad¬ 
vertising departments. The value of lists 
of non-readers shows at once your greatest 
opitortunity or easy field in which to in¬ 
crease your circulation. 

Sometime ago we made a convass of our 
city, primarly to get more subscribers. This 
list has brought many advantages to us 
not only by knowing where our circulation 
exists, but where the people were who were 
not reading our paper and what paper they 
did read. 

In the country and especially in small vil¬ 
lages. the complete list of the non-readers 
would also be of great value. In sections 
where people read your paper to get tht 
latest and best commercial bargains and 
come to your city to do their trading, you 
can write to them, explaining in full why 
they should read your paper in preference 
to others, offer them inducements to become 
readers. 

Cl Kt 11. AT ION METHOUS. 

In a well-prepared paper on “ I he 
New Movement in Circulation Meth¬ 
ods.” George L. Geiger, of the Salt 1-ake 
Tribune, said in part; 

These are the days of higher business 
ethics. The new movement is one toward 
sane, scientific circulation building and sys¬ 
tematic retention of business thus built. Co¬ 
lumbuses among publishers and advertisers 
are constantly discovering new worlds which 
are no sooner discovered than pioneered, cul¬ 
tivated and developed. 

The advertiser is no longer hoodwinked, 
bamboozled or even impressed by violent 
claims and large figures. You may have a 
million or only a thousand readers, but what 
he wants to know is what kind of readers 
they are. The publisher nowadays sells cir¬ 
culation as clearly defined, segregated and 
tagged as bolts 'of cloth in a tailor shop, or 
as songs in a music store. 

The modern movement covers a tendency 
toward co-operation among all departments 
within a publishing plant. .411 methotls are 
undergoing a process of renovation and re¬ 
construction to meet the new movement's 

Can You Account for Yourself? 
Do you know what you should be cap¬ 

italized at as a human machine? Do 
you earn Interest on yourself? Are you 
creating a replacement fund? I>r> you 
know what cost accounting means? If 

you do not.—read 

THE PROFlT.%BLE W.4CiE 
By Kd. E. tiheaagreen 

Over one hundred and fifty pages of 
practical economics for the banker, the 
manufacturer, the employer, the em¬ 
ployee—all students of economics. It 
reduces thrift to a science and shows 
bow to turn losses Into profits. Cloth. 
$3.00 a ropy, postage 10 cents. Cut nut 
this ad. and send In with your order Now. 

THE STAM>.4RI> C'OHT FINDING 
SERVICE CO. 

Desk No. 6, Monadnock Block, Chicago, III. 

higher ideals. There is a growing demand 
for greater efficiency, thoroughness, but not 
ruthlessness, in seeking new readers; and 
patience, but not undue insistence, in re¬ 
taining them once obtained. After all is 
said and done, is not the new movement a 
matter of quality instead of quantity—the 
building of circulation as a merchant builds 
(ustomers; to use promotion methods se¬ 
lected carefully—to build for tomorrow and 
the day after, rather than to make a gain 
at tomorrow's cost? 

AS TO PAID NEWSBOYS. 

-Aiisweriiijr to the assigned topic “Of 
what advantage is the paid newsboy as 
a liustler on the street ct)rners of a 
large city? Can’t he be eliminated with¬ 
out injury to the circulation of news¬ 
papers employing him? If st). how?” 
J. J. Lynch, of the Cleveland Press, re¬ 
plied ; 

I am first, last and always opposed to paid 
liu.stlers. The hustler who receives a salary 
lays down on the job at every opportunity, 
and, instead of hustling his papers for the 
profit in them, he immediately begins to 
ditch them, so as to make good showing in 
order to force an increase in salary to to 
make his job good. He also discourages the 
introduction of new boys in the field and be- 
temes a bull-dozer and a source of annoy¬ 
ance. A newspaper that cannot exist with¬ 
out the paid hustler is not the kind of a 
newspaper that the public wants to buy and 
the paid hustler is not going to put any such 
publication on top. 

PEK.UAXEXT SOl.ItITORS. 

J. K. Henderson, of the Montreal 
(iazette, read a paper on "Does It Pay 
to Maintain a Permanent Force of City 
Solicitors?” Some of his remarks fol¬ 
low : 

My experience with a good strong crew, 
with a good premium, and men working on 
a straight commission basis of one dollar 
for every 12 or 18 months' contract that is 
delivered, has been very satisfactory. Of 
course you have to be very careful to get the 
right sort of a delivery man; see that he 
thoroughly understands his work, and is 
strong enough to hold up prospective sub¬ 
scribers who show signs of wanting to get 
out of the contract they have signed. 

The method of paying your crew manager 
needs much careful thought. If you can get 
a good, straight man you know you can 
trust. I find it a good ))lan to collect enough 
down on the delivery of the premiums to pay 
your canvasser, and leave a margin for your 
crew manager to i>ay all cost of delivery, 
etc., and still leave him sufficient for a go^ 
salary for himself. 1 have had a force of 
men at work almost all the time for the 
past year, and have used a |)remium good 
enough to allow us to collect over and 
above the subscription price of the paper, di¬ 
vided as follows; $1.50 on delivery and 50 
cents per month for I'J months, which is 10 
per cent, per month over the regular sub¬ 
scription price of the paper. 

This amount is divided as follows: One 
dollar to the canvasser and .">0 cents to the 
crew manager, out of which he pays all ex¬ 
penses in connection with the delivery, the 
paper getting the other $1.20. As the prem¬ 
ium used has been costing us about $2.20, 
our new subscribers have been costing us 
about one dollar each, which is about the 
usual commission paid by other papers for 
a 12 months' order. 
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The Proof — RESULTS 
The sensation of the recent Ameri¬ 

can Xewspaper Publishers’ Agsoci.itlon I 
Convention in Xew York was the dis- I 
play by Xewspaper Feature Service, j 

No better circulatlon-maklnB and 
circulation-holding features have ever 
been turned out. The records show. 

Let us send you samples of our col¬ 
ored comics, daily magazine pages, and 
Sunday magazine pages in black and 
colors. 

Newspaper Featare Service 
M. KOENIGSBERG. Manager 

41 Park Row New York City 

Pony Reports 
BY TELEPHONE 

Day or Night 

All the news up to press time. 

For rmtea mad detafla write to 

International News Service 
200 WILLIAM ST.. NEW YORK CITY 

Daily Half-Tone Fashions 
A 2-in-l service 

Double value, same price, same spa e. 
Type mats, too. 

The International Syndicate 

MOST CONVENIENT 
News matriz service in the market —saves 
time, patience, money. 

Central Frees Asaocletlon, develand 

NE.WS IS NE.WS. AS BOYS ARE BOYS 
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but COLORING U DfSLOYAL, and FAKtNG U a SIN 
For an AUTHENTIC, UNCOLORED, PROMPT NEWS SERVICE 

apply to 

THE CENTRAL NEWS OF AMERICA, 
26 Beaver Street, New York. 

The Philadelphia Press 
mat service — it’s great — 8 pages 
of high grade featimes — the out¬ 
put of one of the best orgaiiiz- 
ations in the country, 

WOMEN’S WORLD OF WORK 

Between Season Gowns 

Problems of Everyday Life. .1 
Helpful Page for the Hoitseuife. 
Finances of the Family. To be 
Happy and Healthy. 

You see how they run! 

Send for sample pages. 

World Color Printing Co 
ST. LOUIS, MO. 

Established 1900 R. S. Grabic. Mgr 
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New Jerseys 
Leading 7 Day Paper 

Trenton Times 
More circulation than cor¬ 
responding period in 1913 

U, S. Report,_23,985 Paid 

and 200,000 more lines of 
display advertising Z. 

Kelly - Smith Co. 
CHICAGO SEW YORK 
Lvttott Bldg. 220 Fifth Ave. 

LEADER 
Ill me liist five months of 1914, as In 
the ' nlirc twelve months of 1913. The 
New York Times led all New York news¬ 
papers in volume of general advertising 
_not counting help, situation or medical 
advertisements. All that is objection¬ 
able refused hy The Times. 

In the tirst five months of 1914 The New 
York Times published a total of 4,094,- 
696 agate lines of advertising, including 
adv. riisements for help, situations, etc.; 
113,001 agate lines more advertising than 
in the corresponding five months a year 
ago--the ONLY gain made by a New 
Y'ork morning newspaper for that period. 

ADVERTISING SYSTEM. 
The Optimist As Advertising Manager 

Explains the Organization of His 

Department—Value of Experience 

Meetings in Helping the Solicitors 

to Get Business—Some Wrinkles 

That Are Worth While Knowing. 

By The Optimist. 
IThv Optimist is a Boston neicspapvr mun 

who contends that newspaper work, when 
eompared with other lines, offers a better 
chance for a man to reach the place his 
ability merits. His opportunities arc coun¬ 
try wide. In support of this contention he 
secures three positions—manai/iny editor, 
circulation manaycr and advertising man¬ 
ager. His views on each of these positions 
arc set forth in three articles written for 
the Editor and Publisher. The first appeared 
in our issue of May 30. The second appeared 
last tccek. The concluding article is printed 
below. Any one desiring to get in touch with 
the author can do so by writing to this office. 
—Ed.] 

“When yon passed through the oftice 
last night," said the Optimist to the 
Boss, "and saw about thirty of us gath¬ 
ered in an experience meeting 1 noticed 
you looked something more than sur¬ 
prised. Perhaps 1 guessed rightly in 
reckoning that your first thought was: 
‘Some foolish frills of book-taught sell¬ 
ing methods’ and that your second 
thought was: ‘.\11 these men in the ad¬ 
vertising department? Ought to be a 
pretty good place to cut expenses.’ 

"It’s my business to anticipate and 
avert trouble—inside the office as well 
as outside. If you’ll give me ten min¬ 
utes I’d like to explain something of 
what 1 am trying to do. Kspecially 
I’d like the chance because I’ve been 
here only three months and my oliserva- 
tion lias been any man is an oliject of 
suspicion and some distrust during the 
first year of bis service.’’ 

"(jo ahead,” said the Boss. 
"Let me put some of it in tlie form 

of a personal narrative. 1 have lieen 
ad\ertising solicitor on three newspa¬ 
pers. On the first day in each office 
1 went to the advertising manager for 
instructions and information. ’What are 
your selling argumenis?’ 1 asked. .\1- 
ways the answer was: ’We’ve got blank 
thousands circulation and ours is the 
result-bringing character of circulation. 
Purthermore. onr rate is ridiculously 
low considering the kind and quantity of 
circulation we have. Xow go out and 
get the business.’ 

HOW THEY GOT BUSINESS. 

“Some of us did get business. One 
man got it by wearing down the resist¬ 
ance of a number of people. They threw 
him a sop of advertising space as you 
would throw a bone to a dog. .\nother 
got it on the friendship basis. He was 
a mighty likeable chap and they bated 
to tell him ‘no.’ few of the rest of 
us worked out a system shaped by ex¬ 
perience, disappointments, rebuflfs. acci¬ 
dents and an occasional stroke of good 
fortune. 

“.^s my understanding of advertising 
problems increased I determined that if 
ever I came to be manager of an adver¬ 
tising department 1 would be a manager 
with a definite plan of action. Conse- 
(piently while 1 was still a solicitor I 
was constructing my system. I'inally 
my chance came and I was made adver¬ 
tising manager. I organized my depart¬ 
ment on the lines 1 wanted. It worked. 
It worked so well that you heard of 
my record and you sought me out and 
bought me away. Xow I want to do 
a similar piece of work here. 

“I want you to understand wliat is 
going on, however. My whole system 
is based on two principles: (1) .\ man’s 
education is never finished and (2) ef¬ 
ficiency comes from co-operation. 

ABOUT THE SYSTEM. 

"In the first place 1 won’t tolerate 
on my force any man who hasn’t a whole 
hearted ambition to improve. I don’t 
want men who are working directly for 
money. My men must work for in¬ 
creasing results, satisfied that more 
money will come when they have proved 
their worth. And it must come. If 
their spirit is to be maintained they 
must be satisfied of my fairness, of my 
willingness to reward them. 

"Having gotten my men, I put them 
in the way of a better education as 

salesmen. That comes in many ways. 
I help them directly so far as I can 
with suggestion and advice. I put busi¬ 
ness publications before them. Perhaps 
you have noticed an expense voucher 
fiir subscriptions to several of the chief 
advertising and business men’s publica¬ 
tions. Every one of them goes from 
hand to hand through the department, 
each man’s name checked off after he 
has had it. I have no delusion that a 
man can make himself a salesman by 
reading books on the picturesque expe¬ 
riences of the magazine story trade con- 
(pieror. I do maintain, however, that 
this line of reading has much that pro¬ 
vides inspiration for extra effort. 

THE CHIEF AGENCY. 

“The chief agency of development, 
however, is the weekly staff meeting. 
.Attendance is entirely voluntary. Yet 
last night every member of the adver¬ 
tising staff was there except one—and 
he was kept avvay by his wife’s illness, 
h'urther, if you had had time to notice 
you w’ould have seen that there was also 
present the whole classified department, 
two counter boys, "two bookkeepers, one 
circulation man and one man from the 
news department. They are ambitious 
to become salesmen some day and they 
find these meetings worth while. 

"Here’s what we do. First, I take up 
the department’s record of the preced¬ 
ing week as compared with the same 
week a year ago. You know that we 
are well ahead, of course. Perhaps 
you don’t know' that we are, each week, 
out for a greater percentage increase 
than any previous week has shown. That 
constitutes the game. Our men are 
always playing a game, winning when 
the percentage mounts, losing when it 
drops. 

“.Along with our own record goes the 
statement of what the other fellows are 
doing, treated in the same way—by in¬ 
creases or decreases and by percentage 
increase or decrease. 

TAI.KING THINGS OVEK. 

".After that is over, comes the period 
for experience and questions. One man 
tells of business development in one part 
<»f the city. .Another relates a signifi¬ 
cant selling talk he had with one of 
his customers. Another tells the re¬ 
sults a customer had—a story that can 
be used by all as testimony of the paper’s 
value. Others bring up problems for 
discussions. Jones, the furniture man, 
won’t even see one of our men. Who 
knows Jones well enough to suggest 
some way of getting his attention? 
Smith used the paper three years ago 
and was dissatisfied but won’t explain 
wherein it fell down. Who knows any¬ 
thing about Smith’s tryout and why it 
didn’t make good? Brown says he will 
try out the paper and pay for it if the 
campaign makes good, we to charge 
nothing if it fails. What is the best 
line of argument to use in such a case? 
So it goes. Everybody questions; every¬ 
body helps to answer. 

“NV'hen that peritid is over we enact 
a salesman’s visit. One man is the 
merchant. Another is the advertising 
solicitor. One offers all the objections 
he can discover. The other presses him 
with argument, suggestion and selling 
talk. .At the end tlie audience decides 
by vote whether the man was sold. 

"I‘'inally I give a little talk in which 
the general situation is treated, events 
of the night reviewed and especially the 
immeiliate future considered. If we are 
running behind our hopes in the furni¬ 
ture line, that is discussed; if the sea¬ 
son of closing-out sales is at liand that 
fact is emphasized, and so on. riirough 
it all I try to be definite in suggestion 
and practical in encouragement.’’ 

The Optimist piiused, waiting the 
I’los.s’ comment. 

”(io ahead,’’ said the Boss. "It liniks 
good to me.” 

Peter Buys BloomfieM Germania. 

Val J. Peter, publisher of the Omaha 
(Xeb.) Daily Tribune, a German news¬ 
paper. has purchased the subscription 
list of the Bloomfield Germania, a 
weekly paper, and will consolidate it 
with the list of the Tribune. 

The Editor and Publisher. $2 a year. 
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Daily and Sunday 

CIRCULATION 
IN PITTSBURG 

Foreign Advertising Representatives 

1. A. KLEIN, Metropolitan Tower, N. Y. 
JOHN GLASS, Peoples Gas Bldg., Chicago 

THE NEW YORK 
EVENING MAIL 

c^ies more advertising than any other 
high-class evening newspai:wr in its 
field. It pays to advertise in a paper 
that enjoy's the full confidence of its 
readers. 

Average net paid circulation for 
month of April, 1914, 
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For highest efficiency advertise in 

THE EVENING MAIL 
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Pittsburg Leader 
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Ask us about the Pittsburgh Terri¬ 
tory and in what way the Leader is 
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Foreign Representatives 
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Brunswick Building, New York 

HORACE M. FORD, 
People’s Gas Building, Chicago 
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RECOGNIZED ADVERTISING AGENTS. 
OFFICIAL LIST PREPARED BY THE AMERICAN NEWS¬ 

PAPER PUBLISHERS’ ASSOCIATION 
REVISED TO JUNE, 1914. 

A 
Advertising Department Co. (Inc.), Lieader 

Bldg., Cleveland Ohio. 
Allen Adv. Agency (Inc.), 116 W. 32d St., 

N. Y. City. 
American Sports Pub. Co. (Inc.), 21 War¬ 

ren St., N. Y'. City. 
Amsterdam Adv. Agency (Inc.), 117S Broad¬ 

way, N. Y'. City. 
Anfenger, Douis E., Holland Bldg., St. Louis, 

Mo. 
Arkenberg-Machen Co. (Inc.), The Nasby, 

Toledo, Ohio (Classibed). 
Armstrong, Collin, Incorporated, 115 Broad¬ 

way, N. Y". City. 
Atlas Adv. Agency (Inc.), 450 Fourth Ave.. 

.\. Y. City. 
Ayer, N W., & Son, ;W0 Chestnut St., Phil¬ 

adelphia, Pa.; Fifth Ave. Bldg., N. Y. 
City. 

Ayres, H. E., & Co., 164 Federal St., Boston, 
Mass. 

B 
Baer, Joseph E., (Inc.), 251 Fifth Ave.. N. 

V City. 
Baker Adv. Agency, Ltd. (Inc.), 16-20 Wel¬ 

lington St„ East Toronto, Ont. 
Ballard Adv. Co. (Inc.), 1328 Broadway, N. 

Barber!^i. W., Adv. Agency (Inc.), 338 
Washington St., Boston, Mass. 

Barnes, Jean Dean, 354 Fourth Ave., N. Y. 

B^ra^ Adv. Co. (Inc.), 15 Spruce St., N. Y. 
City 

Batten, Geo. Co. (Inc.), Fourth Ave. Bldg., 
.V. Y. City. ^ 

Benson Campbell & Slaten, Corn Exchange 
Bank Bldg., Chicago, Ill. 

Birch-Field A Co. (Inc.), HO M. 40th St., N. 
V City. 

Blackburn Acv. Agency, Patterson Bldg., 
Dayton, O. j. 

Blackman-Ross Co. (Inc.), 9o Madison Ave., 
\ Y City. 

Blaine-Thompson Co. (Inc.), Fourth Nat. 
Bank Bldg., Cincinnati, 0. 

Frioomingdale-Weiler Adv. Agency, 1420 
Chestnut St., Philadelphia. Pa. 

Blum, Charles, Adv. Corporation (Inc.), 
Chestnut St., Philadelphia, Pa. 

Blumenstock Bros. Adv. Agency (Inc.), 
Chemical Bldg., St. Louis, Mo. 

Bond. Arthur T.. 20 Central St.. Boston. 

Brato^n News Bureau Co. (Inc.). 30 Kilby 
Street, Boston, Mass. o . , 

Bowers, Thos. M., Adv. Agency. Rector 
Bldg.. Chicago, III. __ 

Brackett-Parker Co. (Inc.), << Franklin St., 
Boston, Mass. 

Bromfield & Field (Inc.), lil Madison Ave.. 
V Y City 

Buchanan, John. Adv. Agency. 170 Federal 
St., Boston, Mass. 

C 
Calkins & Holden (Inc.). 250 Fifth Ave.. N. 

Camp^lf-Ewald Co. (Inc.), Wayne Co. Bank 
Bldp., Detroit. Mich. , v 4 u 

Canadian Advertising. Ltd. (Inc). 4 Hos- 

C."p‘:S‘an-s- ^laColJliTe^tSSds (Inc). 450 

CarSr"‘rCo?cor^an‘'{7nc.). 20 Cortlandt 

Ch'ambers .\gency (Inc.), Hibernia Bank 
Bldg., New Orleans, La. . 

Chappolow Adv. Co. (Inc). International 
Life Bldg., St. I,«ul8, Mo. 

Charles Adv. Service lino ), K. Ji'tn 

Ch^Vte^iiam Adv. Service (Inc), 150 Fifth 

Chesman.’Nelson.^* Cc p!".® 
St., St. Louis. Mo.; • Pu^ • 
rago. 111.: Fifth Ave. Bldg^ N. Y. City. 
Times Bldg.. Chattanooga, Tenn. 

Clark-Whttrraft Co. (Inc.), 41 So. loth St.. 

Philadelphia, Pa. /i„„ i gtswr 
Clarke, E. H.. Adv. Agenev (Inc) Steger 

Building. Chicago. Ill. ; 3i M. 30th St.. N. 

ClLghI*’'.Tohn U. Adv. Agency. Merchants 
Bank Bldg.. IndlanapoUs. Ind. 

Cochrane. Witt K.. Adv Agency (Inc). 
Bovce Bldg., Chicago. Ill. 

Colton. Wendell P. (Inc.). 165 Broadway. N. 

Cone, -t^drew. (Ten. Adv. Agency (Inc). 

CoIKine'^’ldv.V- (SnT). Globe Bldg . 

CMpVr Adv'^Cb!'(Inc.). Bankers’ Investment 
Bldg., San Francisco, Cal. ^ „. 

Corning Adv. Agency, Dispatch Bldg.. St 

Cow*e'n’(>*”(inc.), .50 Tnlon Square N. Y. 
Cltv; .Tohn Hancock Bldg., 

Cramer-Krasselt Co. (Inc.). 3.54 Milwaukee 
St.. Milwaukee. WIs. 

Croshy-Chicago (Inc.). Pullman Bldg.. Chl- 

Cw«8"’.T.”h.. Adv. Co. (Inc ). 1.524 Chestnut 
St.. Philadelphia, Pa. 

D 
Dake Adv. Agency (Inc.). 432 South Main 

St.. Los Angeles, Cal.; 121 Second St.. San 

Drken'^*A^v. Agency, Whlte-Henr Bldg., 

Da^nieVson Tsmi, 96 Westminster St.. Provl- 

D’A’i^^y'’Adv.^Co (Inc.). International Life 

na^r^o^- %c^. City Nat. Bank 

na”u’;?hV Murray St.. N. V. 

3 W. Railway Exchange Bldg., Chi¬ 

cago, Ill. 

Debevoise, Foster, Co. (Inc.), 15 W. 38lb 
St., N. Y. City. 

Decker, Henry, Ltd., Fuller Bldg., N. Y. 
City. 

Desbarats Adv. Agency, Ltd., Unity Bldg., 
Montreal, Canada. 

Dietz, Ottomar, Adv. Bureau (E. E. Neuge- 
bauer), 140 Nassau St.. N. Y’. City. 

Dobbs. William F., Danbury, Conn. 
Dollenmayer Adv. Agency (Inc.), Lincoln 

Bldg., Minneapolis, Minn. 
Donovan & Armstrong, Commonwealth Bldg.. 

Philadelphia, Pa. 
Doremus & Co. (Inc.), 44 Broad St, N. Y. 

City. 
Doremus & Morse, 50' Pine St., N. Y. City ; 

180 West Madison St, Chicago, HI. 
Borland Adv. Agency, Presston Bldg., At¬ 

lantic City, N. J.; 366 Fifth Ave., N. Y’. 
City. 

Doughty, Chas. L., 519 Main St., Cincinnati, 
O 

Oukelow £ Walker Co. (Inc.), 246 Washing¬ 
ton St., Boston, Mass. 

Dunlap-Ward Adv. Co. (Inc.), 123 W. Mad¬ 
ison St., Chicago, III. 

Dunne, Desmond Co. (Inc.), 30 E. 42d St, 
N. V. City. 

Dyer, Geo. L. Co. (Inc.), 42 Broadway, N. 
Y. City. 

E 
Eamshaw-Lent Co. (Inc.), 90 Maiden Lane, 

N. Y. City. 
Eddy, Louis O., Marshall Field Bldg., Chi¬ 

cago, III. 
Edwards, Geo. W., & Co.. 328 Chestnut St., 

Philadelphia, Fa. 
Elliott A. R. (Inc.), 62 W. Broadway, N. Y. 

City. 
Ellis, A. W., Co., 10 High St., Boston. Mass. 
Erickson Co. (Inc.), .381 Fourth Ave., N. 

Y'. City. 
Erickson, E. N.. Adv. .\gency, 21 Park Row, 

N. Y. City. 
Ewing & Miles (Inc.), Flatiron Bldg., N. 

Y. City. 
F 

Fairfax. H. W.. World Bldg.. N. Y. City. 
Fenton & Gardiner (Inc.), 286 Fifth Ave., 

N. Y. City. 
Femberger Adv. Agency (Inc.), Empire 

Bldg.. Philadelphia. Pa. 
Ferry-Hanly-Schott Adv. Co. (Ine.), Com¬ 

merce Bldg.. Kansas City. Mo. 
Finch. L. .T., 1364 Broadway, N. Y. City. 
Finney, W. B., Adv. Co., Keith £ Perry 

Bldg.. Kansas City, Mo. 
Fisher-Steinbruegge Adv. Co. (Inc.), 162i 

Washington Ave., St. Louis, Mo. 
Foley. Richard A.. Adv. Agency, Bulletin 

Bldg.. Philadelphia, Pa. 
Fowler-Simpson Co. (Inc.), 1900 Euclid Ave., 

Cleveland. O. 
Frank. Albert. £ Co. (Inc.), 26 Beaver St.. 

N. Y. City. 
Fuller, Chas. H., Co. (Inc.). 623 So. Wabash 

Ave . Chicago. Ill.; Morgan Bldg.. Buffalo. 
N. Y. 

Fuller £ Smith. Engineers Bldg., Cleveland, 
O. 

O 
Gagnier Adv. Service. Graphic Arts Bldg.. 

Toronto. Can. 
Gardner Adv. Co. (Inc.). Kinloch Bldg.. St. 

Ixiuis. Mo. 
Globe Adv. Agency (Inc.). 85 Washington 

St.. South Norwalk. Conn. 
Goldsmith Co., 207 Market St.. Newark. N. .T. 
Gould. M. P.. Co.. 120 West 32d St.. N. Y. 

City. 
Ooulston. Ernest J.. Adv. Agency, 18 Tre- 

mont St.. Boston. Mass. 
Grata. Alfred. 1001 Chestnut St.. Philadel¬ 

phia. Pa. 
Grav. F A.. Adv. Co.. Dwight Bldg.. Kan¬ 

sas Citv. Mo. 
Green. Carl M.. Co. (Inc.), Free Press Bldg.. 

Detroit. Mich. 
Greene Adv. Co. (Inc.), .5.30 Atlantic Ave., 

Doaton. Mass. 
n-eve. S Agency, Oppenhelm Bldg., St. 

Paul. Minn. 
Oueuther. R. (Inc.), 115 Broadway. N. Y’. 

Citv. 
Onentbor-Rradtord Co. fine.). 64 W. Ran- 

detoh St.. Chicago. III. 
Guodia-b Adv Co. (Inc.). Peoples Gas Bldg.. 

Chicago. 111. 
H 

HanW-Metzger (Inc ), 9.5 Madison Ave.. N. Y". 
City. 

Hannah. Henry King. 277 Broadway. N. Y 
Citv. 

Hartzell. J. H., Co.. Bulletin Bldg . Philadel- 
nb|a. Pa. 

Daiilenbeek. G, H Adv. Agency (Inc.). 2 
W 45th St.. N. Y. City. 

Hava Adv. Agency. 196 Main St.. Burlington. 
Vt. 

’Dhaqn £ Bro., 116 Nassau St N Y. Citv. . 
TtieVa Adv Agency (Inc.). 132 Nassau St.. 

V V. City. 
HItl W. S.. Co (Inc.), Y^andergrift Bldg., 

Pittsburgh. Pa. 
Hill f. Trvon tine.). First N»t Bank Ride. 

Pittsburgh. Pa.; 29 W. 3Sth St.. N Y”. 
citv. 

HnDvdav'a Adv. Agency. Boyce Bldg.. Chi¬ 
cago. m 

Tiolmes. Frances. 524 South Spring St.. Ixis 
anveles. Cal. 

Hcnie Adv. Service. Welle Fargo Bldg.. San 
Rrancisco. Cal. 

tiaanea 15 M.. 516 Market St.. Wilmington. 
Del 

Hoops Adv. Co. (Inc.), Tribune Bldg. Chi¬ 
cago. HI- 

HcnvPton. Walter L.. Adv Agency (Inc.), 
Klpnev Bldg.. Newark. N. .1. 

Howard Adv Co. (Inc), Security Bldg,, 
Chicago, III. 

Howard, B. T. Co., Inc., 432 Fourth Ave., 
N. Y. City. 

Howland, U. S., Adv. Agency, Inc., 20 Broad 
St., N. Y. City. 

Hoyt, Chas. W., 120 W. 32d St., N. Y. City. 
Hull. W. H. H., £ Co. (Inc.), Tribune Bldg., 

N. Y. City. 
Humphrey, H. B. Co. (Inc.). 44 Federal St., 

Boston, Mass. 

I 
Ireland Adv, Agency (Inc.), 925 Chestnut 

St., Philadelphia, Pa. 
Ironmonger, C., Adv. Agency, 18-2o Vesey 

St.. N. Y. City. 

J 
Johnson Adv. Corporation (Inc.), 20 E. 

Jackson Boulevard, Chicago, Ill. 
Jones, Wylie B., Adv. Agency (Inc.), Bing¬ 

hamton, N. Y. 

K 
Kuslor, H. W., £ Sons Adv Co. (Inc.), Mer¬ 

cantile National Bank Bldg., St. Louis, 
Mo.; Lytton B'ldg., Chicago, 111.; Gumbel 
Bldg, Kansas City, Mo. 

Kay, J. Roland Co. (Inc.), 172 Washington 
St., Chicago, Ill. 

Keane, N. W., 99 Nassau St., N. Y. City. 
Kiernan, Frank £ Co., 189 Broadway, N. Y. 

City. 
Kirtland, B. F., Adv. Agency, Lytton Bldg., 

Chicago, Ill. 
Klein, Chas. T., 151 W. 96th St., N. Y. 

City. 
Koch, Otto J., Adv. Agency (Inc.), Uni¬ 

versity Bldg., Milwaukee, Wis. 
Kollock, Edward D., 201 Devonshire St.. 

Boston, Mass. 

L 
I-awyers’ Adv. Co. (Inc.), 95 Liberty St.. N. 

Y. City. 
Leddy, John M., 41 Park Row, N. Y. City. 
Lee, L. K., Dispatch Bldg., St. Paul, Minn. 
Lee-Jones (Inc.), Republic Bldg., Chicago, 

Ill. 
Lesan, H. E., Adv. Agency (Inc.), 440 Fourth 

Ave., N. Y. City; Old Colony Bldg., Chi¬ 
cago, III. 

Levey, H. H., Marbridge Bldg., N. Y. City. 
Levin £ Bardt Adv. Agency, 1269 Broadway, 

-V. Y. City. 
I.«wis Agency (Inc.), District National Bank 

Bldg., Washington, D. C. 
Ijewis, Walter C.. Co. (Inc.), Equitable 

Bldg., Boston, Mass. 
Lindeman, S. O., Adv. Corporation, Mutual 

Bldg., Richmond, Va. 
Lord £ Thomas (Inc.), Mailers Bldg., Chi¬ 

cago, HI.; 290 Fifth Ave.. N. Y. City. 
Loyd, Sam, Adv. Agency, 246 Fulton St., 

Brooklyn, N. Y. 
Lyddon £ Hanford Co. (Inc.), Cutler Bldg.. 

Rochester. N. Y.; 200 Fifth Ave., N. Y. 

Mc.Ytaniney, Hugh C.. Woolworth Bldg., 
N. Y. City. 

McCann, H. K., Co. (Inc.), 11 Broadway, 
N. Y. City. 

.McCTuckin, Eugene, Co., Morris Bldg., Phila¬ 
delphia, Pa. 

MeJunkin, Wm. D., Adv. Agency (Inc.), 35 
So. Dearborn St., Chicago, III. 

McKim, A., Ltd., Lake of the Woods Bldg., 
Montreal, Can. 

•McMullen. Robt. M., Co. (Inc.), Cambridge 
Bldg., N. Y. City. 

Maclay £ .Mullally Bros., 60 Broadway, N. 
Y. City. 

MacManus Co. (Inc.), Detroit Journal Bldg., 
Detroit, Mich. 

MacMartin Adv. Co., Security Bank Bldg., 
Minneapolis, Minn. 

Macpherson-McCurdy, Ltd. (Inc.), Bell 
Block, Winnipeg, (^an. 

Mahin Adv. Co. (Inc.), 104 S. Michigan 
Ave.. Chicago, III.; 30 E. 42nd St.. .N. Y. 
City. 

Mallory, Mitchell £ Faust (Inc.), Security 
Bldg.. Chicago, Ill. 

Manufacluiers’ Publicity Corp. (Inc.), 30 
Church St.. N. Y. City. 

Marsh. Edward H. Adv. Agency. Besse Bldg., 
Springfield, Mass. 

Massengale Adv. Agency (Pnc.), Candler 
Bldg., Atlanta, Oa. 

Mathews, R. A.. Adv. Agency. Marquette 
Bldg., Chicago, IB. 

Matos-Menz Adv. Co. fine.). Bulletin Bldg., 
Philadelphia, Pa.; Tribune Bldg., N. Y. 
City. 

Metropolitan .4dv. Co. (Inc.), 6 Wall St., N. 
Y. City . 

Mitchell, Geo. L., £ Staff (Inc.), 421 Chest¬ 
nut St., Philadelphia, Pa. 

Morgan. J. W., Adv. Agency. 44 E. 23d S(.. 
N. Y'. City. 

Morris. Herbert M.. Adv. Agency, 400 Chest¬ 
nut St.. Philadelphia, Pa. 

Morse Adv. Agency, 35 Milwaukee Ave. W.. 
Detroit. Mich. 

Morse International Agency (Inc.), Dodd- 
Mead Bldg., N. Y. City. 

Moses Adv. Service, Munsey Bldg.. Balti¬ 
more. Md. 

Moss-Chase Co. (Inc.). 110 Franklin St.. 
Buffalo. N. T. ; Post-Standard Bldg., Syra¬ 
cuse. N. Y. 

Muller. J. P.. £ Co. (Inc.). 220 West 42d 
St.. N. Y. City. 

Mumm-Romer Co. (Inc.), Spahr Bldg., Co¬ 
lumbus. O. 

Murray Hill Adv. Agency, 200 E. 23d St.. 
N. T. City. 

Murray. .Tohn F.. .4dv. Agency (Inc.). 17 
Battery Place. N. Y. City. 

N 
Newitt Adv. Ageney (Inc.), Hollingsworth 

Bldg.. Los Angeles, Cal. 
Nlcholas-Flnn Adv. Co. (Tnc.), 222 South 

State St., Chicago, III. 
Nolley Adv. Agency (Ine.). Light. Lombard 

and Balderston Sts.. Baltimore, Md.: 
Knabe Bldg., N. Y. City. 

-Vorris-Patterson. Ltd., Mall Bldg.. Toronto, 
Can. 

Northwestern Adv. Agency, Essex Bldg.. St. 
Paul, Minn. 

O 
O’Keefe. P. F.. Adv. Agency. 43 Tremont St., 

Boston, Mass. 

June 20, 1914 

OMalley Adv. £ Selling Co lJU <= 8t., Boston, Mass * Summer 
OShaughnessy Adv. Co tlnn i 

ster Bldg., Chicago, Ill. "'vu.mln- 
Oman £ Smith (Inc.), Bulletin ri i adelphia. Pa. *juiieiin Bldg. pyj. 

Palmer Adv. Service, Butte Mont 
Pears^all, w. Montague. 203’Broadway, .s y 

‘’phitadelph;i!"?L®“"®*"’ San... m Sy 
Plattner, M., 93 Nassau St. N Y r < 
i-omer^oyy Advertising. Bruils^^ck •uio’;;.- 

«'oya Bldg.. 

11 W. u St. 

Powning, Geo. G., £ Son, New Have,, n 
Presbrey, Frank, Co. (inc 1 4^- 

Ave., N. Y. City 4ob 1 ourth 
Procter £ Collier 'co (Inc) 

sCry“, ■“““S 

U"l.. D„. 

’^Tuffflo?N St. 

'Tribune 

Ch*rcIgo, 30 No. Dearborn St.. 

Rose-Stern Co., 39 W. 32d St., N v Citv 
Rowland Adv. Agency (Inc) 17!j<(' 

way, N. Y. City. Ilroad- 
Rowlatt, P., Albany; 26-28 Adelnl,i,. c. 

West, Toronto, Can. Adelaide St.. 

Ruland, O. W.. <J0 Bible House, N Y Pit* 

*^*City^^” & Ryan, 450 Fourth Avc^,’ nJ^Y 

"‘Pwtaie’lp^;^- & - Witherspcn Bldg.. 

St. Paul Adv. Co., St. Paul, Minn. 

^1- Baltimoie vh 
faavap’ (jeo. M.. Adv. Agency, N, «btrrv 

Blag.. Detroit, .Mich. “oerry 
^o^^.ook, Adv. Agency. 0 Clinton St.. .\, «ark 

c“ty^110 W. 32(1 ti . ,N 

Seeds, Russel M., Co. (Inc ) Centr-,i i-r.i^- 
,, Telephone Bldg.. Indianapolis, imi ^ 

D C. "■‘^“bington. 

Sharpe, W.^W., £ Co. (Inc.), 99 Nassau St.. 

^•'““KOnessy, M. J.. £ Co., Temple Court. N. 

^''cago'^lU ^‘‘‘‘“^Porlation Bldg.. Chi- 

Sliermaiyii Bryan (Inc.), 79 Fifth Ave.. N. 

Sherwood! B. R., 367 Fulton St.. B.-ooklyn. 

Shumway P. P Co. (Inc.). 373 Washington 
St., Boston, Mass. 

Siegfried Co. (Inc.). 50 Church St.. N y 
City. • • 

Simpson, Showalter £ Barker (Inc.) Van- 
dergrift Bldg., Pittsburgh, Pa. 

Simp^onj^W^F^lAdv. Agency (Inc.). 38 Park 

Singleton, J. F., Co., Citizens Bldg., Cleve¬ 
land, O. 

Smith, C. Brewer, Adv. Agency, 85 I'evon- 
shire St., Boston. Mass. 

Smith, E. Everett, Adv. Agency. Mutual 
Life Bldg., Philadelphia, Pa. 

Snitzler Adv. Co. (Inc.), Hearst Bldg. Chi¬ 
cago, Ill. 

Sommer. Fred. N., 810 Broad St., Newark. 

Spafford Adv. Agency. John Hancock Bldg. 
Boston. Mass. 

Sparrow Adv. Agency. American Trust Bldg 
Birmingham, Ala. 

Stack Adv. Agency (Inc.), Hey worth Hldg.. 
Chicago, Ill. 

Standish, G. S., Adv. Agency, Laphnin Hldg., 
Providence, R. I. 

Sternberg. H. Sumner. Co.. .381 Fourth .Ave. 
N. Y. City. 

Stevens, Hermon YV., Agency, Globe Bldg.. 
Boston, Mass. 

Stewart-Davis Adv. Agency, Keener Bldg.. 
Chicago, Ill. 

Stewart, H. D.. Co.. Inc. (Stewart Agency). 
110 W. Madison St., Chicago. HI. 

Stiles. William A., 123 W. Madison St.. Chi¬ 
cago, HI. 

Storm, J. F.. Marbridge Bldg., N. Y’. City. 
Strang £ Prosser Adv. Agency, Alaska. 

Bldg.. Seattle, Wash. 
Street £ Finney (Inc.), 4.5 W. 34th St.. N. 

Y. City. 
T 

Taylor-Critchlield Co. (Inc.), BTooks Bldg., 
Chicago, Ill.; Fuller Bldg., N. Y. City. 

Thiele, E. J., £ Co., 10 So. La Salle St.. 
Chicago, HI. 

Thomas Adv. Service (Inc.), Florida Life 
Bldg., Jacksonville, Fla. 

Thompson-Carroll-Tripp Co. (Inc.), Leader- 
News Bldg., Cleveland. Ohio. 

Thompson, J. Walter Co. (Inc.). 44 E. 23d 
St., N. Y. City: Lytton Bldg., Chicago. 
III.: 201 Devonshire St, Boston, Mass. 

Tobias Bros., 258 Broadway. N. Y. City. 
Touzalin, Chas. H.. Agency (Inc.), Kesner 

Bldg.. Chicago, Ill. 
Tracy-Parry Co. (Inc.), Lafayette Bldg., 

Philadelphia, Pa. 
Trades Adv. Agency (Inc.), 1182 Broadway. 

N. Y. City. 
Traxlcr, Joseph, Co., Provident Bank Bldg.. 

Cincinnati, 0. 

U 
Urmy, Louis V., 41 Park Row, N. Y. City. 

V 
Van Cleve Co. (Inc.), 1790 Broadway, N. Y’. 

City. 
Van Haagen Adv. Agency, 1420 Chestnut St.. 

Philadelphia. Pa. . 
Volkmann. M., Adv. Agency, 5 Beekman St.. 

N Y. City. 
Vreeland, E. E. (Ine.), 350 West 3Sth St.. 

N Y, City. 
’• ’ (Continued on page 1121.) 
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along the row. 
SANCTUM SECRETS. 

Tlie of The Bazoo 
7his motto kept in constant view, 
’I'was printed, ’neath the paper’s head, 
And bv subscribers daily read: 
‘7/iTt' Shall the Press the People’s 

Rights Maintain 
I'naU'it by Influence, Unbribed by 

(lain." , , , , , 
But then, Alas, he often had 
In pavinent for a half-page ad 
To t.ike two gross of Dopeinan’s^ Pills 
And peddle them to meet his bills.' 

AT FIRST GLANCE. 

In t'liicago. Editor Przydrawa, of 
Zjoda, has sued the Dziennik, a rival 
sheet for libel. When we first glanced 
at thi' item we thought that it was the 
announcement of a new revolution in 
Poland, and had begun to feel pangs of 
sorrow for unfortunate proof readers. 

ON THE JOB. 

This is the season when the Summer 
Resort Editor gets busy. He looks over 
ihe proofs or the ads of “Meadow View 
Inn,” 'The Rose \’alley House” and 
several Imndred other resorts, and then 
he gets to work on his write-ups. He 
eliminates mosquitos from ponds and 
lakes, sends breezes blowing at places 
where it is W in the shade, makes re¬ 
mote towns within easy touch of the 
city, fills canned goods larders with the 
deiic,:cies of the season, turns rube 
cooks into chefs, transforms leaky 
hariis into garages, lays the dust of 
comury roads, and manufactures forests 
out of a few worm-eaten trees. He’s a 
pretty good word painter, is the Sum¬ 
mer Resort Editor and Ananias, if alive, 
would have nothing on him. 

JUST EATS. 

They do not tango where men eat 
v\ ho work along the Row. 

There is no Dago orchestra, 
\o singers, and no show. 

ThtTe are no palms or banquet lamps, 
No hat checks, and no wine. 

But say—tne sinkers can’t be beat, 
.•\nd my—the beans are fine! 

They do not bring a chorus girl 
\\ ith light and fluffy hair 

To Dolan’s or to Hitchcock’s shack 
Ihe menu card to share. 

Oh no—the men along the Row 
Must work both day and night. 

All that they bring is twenty cents 
-Along with appetite. 

HEARD IN FRANKFORT STREET. 

“Hello Patsy, I hear you got a job?” 
“Sure.” 
“Where are yer?” 
“In the mailing room of the World.” 
“Do you like it?” 
“Sure—I’m going to stick.” 

FROM THE FRONT. ' 

\'era Cruz.—Up to date none of the 
war correspondents have been shot. 

•All the saloons are closed by order of 
Cell. Eunston. 

MAKE-UP MEN. 

.A. B. C. mediators at Niagara Falls. 

FALL IN MEN. 

Publishers arouse, awaken! 
-And to give a page decline 

I o the baseball club whose adlet 
Makes a single agate line. 

. SOME STAY HOME. 

-Yews Editor McCurdy, of the Hali¬ 
fax (N. S.) Herald and Evening A|ail, 
refused to tell the Legislature where he 
obtained a certain piece of news and was 
sent to jail for two days. All the heroes 
do not go to war and get malaria. 

PRESS AGENTS. 

Salesmen for R. Hoe & Co. 

FROM THE SKINNERSVILLE SIGNAL. 
We do not care to worry subscribers, 

but we need a dollar straw hat, and an 
$<'' Serge suit. Now is the time to liqui- 
*bite. Tom W. Jackson. 

NORTHWESTERN NEWS NOTES. 

Wenatchee Daily Republic Suspends 
After Three Years of Life. 

{tSyeeial Correspondence.) 

Spokane, Wash., June 15.—The Daily 
Cnronicle was continued as the official 
paper of the City of Spokane by vote 
ot the council, which awarded the eve¬ 
ning paper the annual contract lor the 
priiumg of city notices. With the excep¬ 
tion oi one year the Chronicle has been 
tne official paper of Spokane during the 
last ten years. 

Alter an effort of three and one-half 
years to break into the held the We¬ 
natchee Daily Republic has suspended 
publication. This closes one of the most 
iiiicrcstnig newspaper wars ever waged 
111 the State. The Daily Republic was 
launcheff lor publication at the same 
Hour ill the afternoon as the Daily World 
ot that city. Though between $d5,(X)U 
and ^>40,UUU has been expended, it has 
been unable to outdistance its competitor 
111 tne held. VV. T. Clark, the leading 
stockholder in the paper, is said to have 
sunk $TT,UtXl in the enterprise. 

Cine ot the largest gatherings of 
Spokane business men this year turned 
out to greet Dr. Henry Wallace, the 
/ff-year-oid editor of Wallace’s Farmer, 
OI Des Aloines, la., at the Chamber of 
Commerce last week. Dr. Wallace gave 
a characteristic address on country life 
and better farming. 

.Advices received from Billings, Mont., 
state that J. M. Kennedy, State Com¬ 
missioner of Agriculture and Publicity 
tor Montana, and T. M. Swindlehurst, 
ot Livingston, Mont., have taken over 
tlie FLvenmg Journal at Billings, which 
they will conduct as a Democratic pa¬ 
per. Heretofore the Journal has been a 
Republican paper, the stock of which 
was recently purchased by J. E. Ed¬ 
wards of Forsythe and C. M. Blair and 
associates of Billings. 

•A. C. Schrader, editor of the Sprague 
-Advocate, has taken his family to cen¬ 
tral Illinois for a three months’ visit 
with relatives and friends. During Mr. 
Schrader’s absence the Advocate is be¬ 
ing conducted by W illis Swank and his 
son, Floyd Swank. 

T. E. Busey, editor of the Conrad 
(.Mont.) Independent, has been ap¬ 
pointed postmaster of Conrad, a town 
of l,fXX) population situated in Teton 
County, northern Montana. 

Sanborn & Roberts have leased the 
Pasco Express from W'. C. Salles, the 
editor and publisher. 

ONE ON BOZE BULGER. 

How the Evening World Staff Im¬ 
posed on His Generosity and 

Won Smokes. 
The office of the Evening World was 

filled with tobacco smoke of excellent 
quality on the afternoon of Saturday, 
June 13, at the expense of Bozeman Bul¬ 
ger, the baseball writer and dramatist. 
Mr. Bulger is one of the few newspaper 
workers who handles his financial af¬ 
fairs with order and caution. Recently 
he accumulated an automobile and 
aroused thereby unworthy envy in the 
hearts of his office associates. 

When City Editor Charles E. Chapin 
sailed for Panama on his vacation re¬ 
cently Richard Freyer, secretary to 
Managing Editor J. H. Tennant, waited 
on Mr. Bulger and asked if he cared 
to join in a $2 subscription to pay for 
a floral tribute sent to the steamer. Mr. 
Bulger said he did not think Mr. Chapin 
had wanted any flowers and the whole 
business was a useless sentimental ex¬ 
travagance. Moreover he had not a 
dollar about him in change at the mo¬ 
ment. But Saturday being pay day he 
hunted up Mr. Freyer and handed him 
the money. Hence the general distribu¬ 
tion of cigars. 

Persons who desire to retain Mr. Bul¬ 
ger’s friendship do not refer to this 
incident in his hearing. 

T'he Detroit Times recently issued a 
four page sheet containing specimens of 
the kinds of advertising that it admits 
to its columns, for circulation among 
general advertisers. 

ON.TO-TORONTO NOTES. 
.An On-to-T'oronto edition of the 

Shreveport (La.) Journal, published 
May 25, netted the local .Ad Club $2,(XX). 
The money is to be devoted to paying 
the expenses of the delegates to the 
.A. .A. C. A. convention. 

The Cincinnati Advertisers’ Club in¬ 
tends to put up a strong fight for the 
1916 convention. It will distribute a 
large amount of printed matter in To¬ 
ronto, and each delegate will carry a 
white umbrella inscribed “Cincinnati in 
1916.” Cincinnati pennants to the num¬ 
ber of 5,(XX) will be distributed. 

Members of the Association of New 
A’ork .Advertising Agents are to take a 
prominent part in the program of the 
convention at Toronto. William H. 
Johns, of the George Batten Co., is 
chairman of the agency division. 

Among other prominent members who 
will be active at the convention are 
O. H. Blackman, of Blackman-Ross Co., 
and M. P. Gould, of M. P. Gould Co., 
the latter chairman of the executive 
committee of the Association of New 
V’ork .Advertising Agents. 

Two cars have been set aside on the 
special convention train, leaving New 
A’ork over the New A’ork Central Rail¬ 
road at 5:30 this afternoon, for the 
members who will be quartered at the 
King Edward Hotel. 

.Among those who have engaged ho¬ 
tel and transportation reservations in 
this party are: Collin Armstrong and 
guest and L. L. Robbins, Collin .Arm¬ 
strong, Inc.; William H. Johns and 
F. H. Little, George Batten Co.; Con¬ 
verse D. Marsh and C. H. Norwood, 
Bates .Advertising Co.; O. H. Black¬ 
man and I'. J. Hermes, Blackman-Ross 
Co.; P. B. Bromfield and guest and 
Russell .A. Field, Bromfield & F'ield, 
Inc.; .A. R. Griswold and G. .A. Burd, 
The Erickson Co.; M. P. Gould, M. P. 
Gould Co.; Mrs. M. P. Gould; Sidney 
J. Brown, E. T. Howard Co.; Mrs. 
Sidney J. Brown; Charles W. Hoyt 
and guest; E. K. Gordon, H. E. Lesan 
Co.; H. K. McCann and E. W. Mann, 
H. K. McCann Co.; William T. Mul- 
lally, Maclay & Mullally; F. Huber 
Hoge, Frank Seaman, Inc. 

ANSWERS TO CORRESPONDENTS 
Can you tell us where we can find a book 

on "How to Publish a Magazine" telling 
how to proceed in getting advertisements, 
articles, systems for keeping subscriptions, 
records, etc. J. A. C. 

So far as we have been able to learn 
no book on this subject has ever been 
printed. 

When was the Associated Advertising 
Clubs of America organized and In what 
cities have the annual conventions been 
held? E. D. WEAVER. 

Little Rock, Ark. 

The association was organized in Chi¬ 
cago in 1905. .Annual conventions have 
been held as follows: 1906, St. Louis; 
1907, Cincinnati; 1908, Kansas City; 
1909, Louisville; 1910, Omaha; 1911, 
Boston; 1912, Dallas; 1913, Baltimore. 
This year’s convention will be held at 
Toronto, Canada, ne.xt week. 

R. Hoe 9t Co.’a New Chicago Office. 
R. Hoe & Co. announce the removal 

of their Chicago office and the opening 
of offices and show rooms on the ground 
floor of the new Rand-McNally Build¬ 
ing. at 544 South Clark street. In con¬ 
junction with the new show rooms they 
have a well equipped machine shop in 
charge of specialists, who are expert in 
the emergency repairing of printing and 
plate making machinery. 

HoR.\rE J. Hill, 41 years old, founder 
of the Trucker and Farmer, an agricul¬ 
tural paper, died recently in New Or¬ 
leans. During his entire life he was 
identified with journalism, and for sev¬ 
eral years was connected with the staffs 
of the New A’ork Herald and was as¬ 
sistant managing editor of the Evening 
Telegram for fourteen years. 

The Paducah (Ky.) Evening Sun 
and the Rome (Ga.) Tribune-Herald 
have been elected to associate member¬ 
ship in the American Newspaper Pub¬ 
lishers .Association. 

CONVENTION BOOSTING 
(Continued from page 1110.) 

approximately sC0,(XX) and the combined 
Canadian circulation of the advertising 
will be well over the million mark. Mr. 
Rowe furnished the papers with many 
reading articles and items. In addition 
articles were supplied by him to leading 
periodicals of the United States, to vari¬ 
ous newspapers in this country which 
were issuing special Toronto editions, to 
practically every advertising trade peri¬ 
odical ill Europe, many photographs be¬ 
ing sent with the articles in each case. 

Besides all this, Mr. Rowe advertised 
Toronto regularly for a year in Asso¬ 
ciated Advertising, using single and dou¬ 
ble page spreads. He likewise issued 
three editions of the publication entitled 
"On-to-Toroiito” to every member of the 
.Associated .Advertising Clubs, and to the 
members of the affiliated advertising 
clubs as well. Mr. Rowe’s committee 
induced the Toronto Board of Trade 
to issue a special book on T oronto for 
distribution at the convention. He se- 
sured from the Toronto newspapers the 
use of the entire upper floor of the press 
building at the convention grounds which 
will afford ample accommodations for 
newspaper and other correspondents. 
Typewriters and all other neces.sary 
equipment will be supplied. 

Co-operating in an admirable manner 
were the foreign representatives of the 
.Associated Clubs, J. Murray .Allison of 
London, in charge of the English divi¬ 
sion; (i. Glide of Paris, heading the 
I'rench section; Christian .Adt. Kupfer- 
berg of Mainz, director of the German 
committee, and J. Wright Sutcliffe of 
Johamiesbnrg, Transvaal, who looked 
after things in South .Africa. T he news 
of the convention has become truly inter¬ 
national this year for the first time. 

In short, members of the General Pub¬ 
licity Committee for the Tenth .Annual 
Convention attained undreamed of re¬ 
sults. They set a new record for them¬ 
selves and incidentally flashed “Truth 
in .Advertising’’ around the world as ir 
has never b.'eii before. 

Will Teach Journalizm in Texas. 
Vaughn Bryant and B. O. Brown 

graduates of the School of Journalism 
of the University of Missouri, have 
been chosen as assistant professors in 
the new school of journalism to be 
established at the University of Texas 
this fall. Mr. Bryant was graduated 
from the University of Missouri in 
1912, and since that time has been in 
the literary department of the Kansas 
City Star. Mr. Brown was also gradu¬ 
ated in 1912, and since that time has 
been editor of Plainview (Tex.) Herald. 

RECOGNIZED AGENTS 
(Continued from page 1120.) 

W 
Wade, Adv. Agency, Old Colony Bldg., Chi¬ 

cago, III. 
Wales Adv. Co., 12."i E. 2.10 St.. N. Y. City. 
Walker Adv. Agency, Hi."( Kearny St., San 

Francisco. Cal. 
Walker, Dudley & Co., Peoples Gas Bldg.. 

Chicago. Ill. 
Walker-Longfellow Co. (Tne.), 5(V) Boylston 

St.. Boston, Mass. 
Walton Adv. & Ptg. Co., 15 Exchange St., 

Boston. Mass. 
Wetherald, Jas. T., 221 Columbus Ave., Bos¬ 

ton, Mass. 
Williams, Fred. C., 108 Fulton St.. N. Y. 

City. 
Williams & Cunnyngham (Inc.), .50 E. Madi¬ 

son St.. Chicago, III. 
Wilson, O. C.. Adv. Co. (Inc.), Hearst Bldg., 

Chicago, III. 
Wlneburgh, M. & Co., 570 Fifth Ave.. N. Y. 

City. 
Wolff-Houston Co., Gibbs Bldg., San Antonio. 

Texas. 
Wood. Putnam & Co. (Tne.). TIT Devonshire 

St., Boston, Mass. 
Wrigley Adv. Agency, 2.5 South Dearborn St.. 

Chicago, HI. 
W’vckotf Adv. Co, (Tne ). New Marine Bank, 

Buffalo. N. Y.: 25 E. 20th St.. N. Y. City. 

The New York Tribune has just com¬ 
pleted a very successful Ben Franklin 
Quiz, conducted by the United States 
Circulation Company. Nation wide in¬ 
terest was taken in the Quiz. Answers 
were received from readers in every 
State of the Union. .As soon as the re¬ 
sult is known, announcement will be 
made of the winners, among whom $7,- 
1(X).(X) will be distributed. 
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Frank Presbrey Company, 456 Fourth 
avenue, New York City, is issuing 300 
line one time orders on contracts for 
the Southern Railway Company, “Mil¬ 
itary Camps,” Washington, D. C. 

TIPS FOR THE AD MANAGER. 

J. Walter Thompson Company, 44 
East 23d street. New York City, is 
placing 312 inch contracts with a few 
Western papers for Frank P. Lewis 
Cigar Company, “Lewis Single Binder 
Cigar,” Peoria, 111. 

Publication* examined by the A**ociatiod of American Advertiser*, of 

which a COMPLETE EXAMINATION of the various record* of circulation 

was made and the ACTUAL CIRCULATION ascertained, with later figure* 
in some instances furnished by the publisher. 

. n r> j using accoum oi ine j-»rcvci 
Charles J Johnson, 52 Broadway, Company, “Glycozone, 

New \ork City, is issuing orders to 20th street. New York City. 
New England papers for H. Clay _ 
Glover, 118 West 31st street. New York a o c- in. 
Qjy N. W. Ayer & Son, 30 

- street, Philadelphia, Pa., a 

The Chambers Agency, Hibernia niuety-eight line five time ( 
Bank Building, New Orleans, La., is ^Vestern papers for Racir 
asking for rates on 7,000 lines in Texas haciiie, Wis. 
papers. 

- Debevoise Foster Compan 
Ewing & Giles, F'uller Building, New 38th street. New York City 

York City, are handling the advertis- orders to a selected list of 
ing account of S. M. Jackson-Jacobs, the Bermuda Government C 
“(ialba Tobacco Cigarettes,” 31 Union — — 
Square, New York City. NOTES FROM THE AD 

NEW JERSEY. ARIZONA. 

GAZETTE—Av. Gross Cir. Mar., 1914, 
7001, Phoenix. PRESS . 

JOURNAL ...~ 

COURIER-NE^ 

Asbury Park 

.... Elizabeth 

... .Plainfield 
CALIFORNIA 

THE NEWS 

BULLETIN . 

Santa Barbara 

.San Francisco NEW YORK. 

BUFFALO EVENING NEWS.Buffalo 
BOLLETTINO DELLA SERA. 

New York 

EVENING MAIL..New York 

GEORGIA. 

ATLANTA TQURNAL (Cir. 57,531) 
' Atlanta 

. .Augusta 

Columbus 
R. Guenther, 115 Broadway, New Chronicle is now represented in the for- 

New York City, is sending out eighteen field by the G. Logan Payne Co. 
line fifty-two time orders to a few - 

New ^ork state papers for Centaur Company, manufacturers 
Sanger, Brokers, 49 \V all street. New Castoria, will close their office in 
1 ork City._ York at 4 p. m. daily and all day 

~ „ , on Saturday until September 2. 
\ an Cleve Company, 1/90 Broadway, _ _ 

New \ork City, is forwarding copy on lUFW AD INCORPORATIONS 
contracts to some Eastern papers for NEW AD INCUKrUKAl lUNS. 

the Rock Island Railroad Lines, New New York, N. Y^.—Burdick-Simpson 
York City. Company; general advertising and pub- 

lishing; capital stock, $100,ttX); incor- 
.•\lbert I-'rank & Company, 26 Beaver porated by H. C. Burdick and others, 

street. New' York City, are handling Fabius, N. Y.—H.. S. Thompson Ad- 
the advertising for the New England vertising Service; capital, $25,0(X); in- 
Steamship Company, Pier 14, North corporators, R. B. Smith, E. L. Vezina 
River, New York City. and H. S. Thompson. 

- New York, N. Y.—Hoyt’s Service; 
W. .\yer & Son, 300 Chestnut general advertising; capital, $170,000; 

street, Philadelphia, Pa., are placing incorporated by J.^ J. Hoyden, E. R. 
forty inch two time and forty inch five Lyon and A. H. Gleason, 
time orders on contracts for R. J. Reyn¬ 
olds Tobacco Company, “George Wash¬ 
ington Tobacco,” Winston-Salem, N C. 

OHIO. 

PLAIN DEALER.Cleveland 
Circulation for May, 1814. 

Dally .125.439 
Sunday .l.’Ki.aST 

VINDICATOR .Youngstown 

ILLINOIS. 

POLISH DAILY ZGODA Chicago 

Chicago 

.. .Joliet 

..Peoria TIMES 

.. Peoria 

.. Peoria 

PENNSYLVANIA 

.. .Chester 

Johnstown 

, Pittsburgh 

. Pittsburgh 

DAILY DEMOCRAT 

DISPATCH 

INDIANA 

THE AVE MARIA Notre Dame 
GERMAN GAZETTE.Philadelphia 

IOWA 

REGISTER & LEADER...Des Moines TIMES-LEADER 

THE TIMES-JOURNAL.Dubuque GAZETTE . 

Wilkes-Barre 

Subsidiary Divisions for Pilgrims. 

Plans for subsidiary oiganizationi 
have been formulated by President 

Frank Seaman, 116 West 32nd street, O’Keefe of the Pilgrim Publicity Asso- 
New York City, is forwarding orders ciation, Boston. These smaller organi- 
to a selected list of papers in new sec- zations will consist of advertising 
tions of the country for Bauer Chem- agents, printers, financial advertisers, 
ical Company, “Sanatogen,” 30 Irving newspaper managers, magazine repre¬ 
place, New York City. sentatives. and several other depart- COURIER-JOURNAL 

- ments. The object of these organiza- 
It is reported th.it Mahin Advertising tions is to bring those in the same work 

Company. 104 West Michigan street, closer together, so they may talk over 
Chicago, Ill., is now in charge of the their everyday problems. The proposi- 
advertising account of H. O. Wilbur & tion is being taken hold of with great 
Sons, “Wilbur’s Cocoa,” 235 North interest and the Pilgrim Publicity Asso- 
3rd street, Philadelphia, Pa. ciation has offered its new association 

rooms for the use of any of these sub¬ 
sidiary organizations. 

SOUTH CAROLINA KANSAS. 

CAPITAL 
DAILY MAIL Anderson 

KENTUCKY. THE STATE.Columbia 
Louisville 22.850; 8. 23,444) 

TENNESSEE. Louisville 

NEWS-SCIMITAR Memphis 
LOUISIANA 

New Orleans BANNER 

New Orleans 

Nashville DAILY STATES. 

ITEM ..~ 

Taylor-Critchfield Company, Brooks 
Building, Chicago, Ill., is using Newark, 
N. J., papers for the present for the 
ailvcrtising of the Wisconsin Condensed The Indianapolis Sun, under the man- 
Milk Company. “Lion Brand Condensed agement of George H. Larke, has been 
Milk,” 91 Hudson street. New York making substantial progress during the SUN 
City. Other cities will be selected later, last few months. The advertising earn- °*i27000°< 

- ings for May exceeded those of Decent- are sei 
Nichols-Finn Advertising Company, l>cr by 78 per cent. Last year the Sun 

222 South State street, Chicago, 111., is suffered heavily in its advertising re¬ 
forwarding orders to some large city ceipts because it insisted on printing the - 
palters for the Thanhauser Film Corpo- news and telling the people the truth PATRIOT 
ration. “The Million Dollar Mystery," about utility corporation grabs. Imme- Average let 
Chicago, Ill. diately following the boycott inaugurated ^ 

TIMES-DEMOCRAT New Orleans STAR-TELEGRAM .Fort Worth 
Sworn circulation over 30,000 dally. Only 
dally In Fort Worth that permitted 1912 ex¬ 
amination by Association of American Ad- 

- vertlsers. 
MARYLAND. 

CHRONICLE.Houston 
The Chronicle guarantees a circulation of 
35,000 dally and 45,000 Sunday. 

MICHIGAN. 
WASHINGTON. 

Seattle 

CANADA 

BRITISH COLUMBIA 

Minneaoolis 
Vancouver WORLD 

MISSOURI. ONTARIO. 

POST-DISPATCH New Orleans States 
Sworn Net Paid Circnlation for 6 Months 

Endint April 1. 1914 

28,427 DAILY 
Per P. O. Stetsment 

Carrier circulation averages over 19,000 
per issue. We guarantee the largest car¬ 
rier and the largest white home circula¬ 
tion in New Orleans. It is less expensive 
and easier to create a new market in a 
linited territory by using concentrated cir¬ 
culation. The States fills that position in 
New Orleans. 

The S. C. BECIWITH SPECIAL AGENCY 

Sole Foreida Bepreaentatives 

Naw York Chicaio St. Lonia 

London 
more circul 

MONTANA 

Missourian’s Special Number. 

The University Missourian, published 
by the students of the School of Jour¬ 
nalism of the University of Missouri, 
at Columbia, issued a special souvenir 
edition on the occasion of the celebra¬ 
tion of the seventy-fifth anniversary of 
the founding of the institution. The 
text, which was illustrated by portraits 
and views of buildings, tell the story of mint” chewing gin 
the history of the university in a clear 1100 in a suit filed 
and entertaining manner. An account District Court at 
of the fire which destroyed the main in behalf of th 
building in 1892 is especially interesting. Jr., Company of ) 

MINER MyiLe LA PATRIE Montreal 

Montreal 
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AD FIELD PERSONALS. 

Joseph S. Edelman, advertising direc¬ 
tor for Joseph P. Day, the real estate 
auctioneer and broker, will direct the 
advertising for the Smith-Gray chain 
of clothing stores during the coming 
year. _ 

A. K. Keator, of the Hartford Build¬ 
ing, Chicago, has become the western 
representative of the George B. David 
Co., of 171 Madison avenue. New York. 

II. S. Friedenwald, of tlie Heilprin 
Manufacturing Company, Philadelphia, 
makers of the New Columbian Air Rifle, 
whiih is being used as a premium by 
nian.\ newspapers was in New York 
this week. 

I .\. Stuart, formerly advertising 
manager of the J. L. Hudson Co., De¬ 
troit. and for the past nine years man¬ 
ager of the Morse Advertising Agency, 
has acquired an interest in R. A. Car¬ 
michael & Co., manufacturers of toilet 
goods and family remedies. He has been 
elected secretary and will be ad man¬ 
ager. _ 

George \\’. Pratt has been appointed 
secretary of the Omaha Ad Club. He 
goes to Toronto as delegate at large. 

\\. A. McDermid has resigned as 
sales manager and secretary of the Fal¬ 
con Cyclecar Company, Staunton, Va.. 
and will on July 1 join the advertising 
department of the Gerhard Mennen 
('hemical Co.. Newark, N. J. 

I.incoln D. Cleaves, formerly presi¬ 
dent of the Syracuse Ad Club, has re¬ 
signed as division advertising manager 
of the New York Telephone Company, 
to direct the advertising and business 
promotion of the Astor Trust Company, 
New York. 

E. R. Conrad, Jr., has been appointed 
advertising manager of the VV. H. McIn¬ 
tyre Company, .Auburn, Ind., manufac¬ 
turers of Imp. Cyclecar. 

Coast Ad Men at Vancouver. 

The Pacific Coast .Ad Men’s .Associa¬ 
tion held its convention at Vancouver, B. 
C'., this week. More than 200 delegates 
were presented from Seattle, Spokane, 
Portland, San Francisco, Los -Angeles. 
San Diego. Sacramento and other C!oast 
••enters. An address of welcome was 
delivered by Mayor Baxter, and the key 
of the city presented to Albert G. Clark, 
president of the association, by Capt. 
\'ancouver. Papers were read by G. A. 
Benedict of Portland, E. R. Anderson, 
Spokane; Dr. Walter Bixby, Long 
Beach, Cal. 

Wettchetter Budget Launched. 

The Westchester C'ounty Budget, the 
new weekly published at Yonkers, made 
its first appearance June 13. It is an 
eight-page, seven-column paper, well-il¬ 
lustrated and printed on a good grade 
of news print. The slogan of the new 
enterprise is “Truth Without Fear or 
Favor.” The news fully covers the 
field and the advertising is of a repre¬ 
sentative character. Woman suffrage is 
treated pro and con. Ralph K. Ginnz- 
hurg is editor, and R. W. Leeman, busi¬ 
ness manager of the new enterprise. 

Clay Center Newspaper* Merged. 

J. M. Best has purchased a controlling 
interest in the two daily papers of Clay 
Center, Kan., the Dispatch and the 
Democrat, and will merge them into 
one paper, to be known as the Dispatch. 
It will be independent in politics. A 
weekly edition to be published will be 
Democratic in policy. 

The Mis.soula (Mont.) Missoulian 
and the Phoenix (Ariz.) Republican 
have been admitted to Associate mem¬ 
bership in the American Newspaper 
Publishers’ Association, 

ENGLISH AD CLUBS ORGANIZE. 

New Association Has Three Thou¬ 

sand Members and Sir William 

Lever Is President. 

O. J. Glide, who went abroad last 
winter as a representative of the Asso¬ 
ciated -Advertising Clubs of -America to 
invite delegates to the Toronto conven¬ 
tion, on June 11 received the following 
cablegram from Charles F’. Higham of 
London, 

“British -Advertising Association 
formed yesterday. Sir William Lever 
is president and myself deputy president. 
John Hart is secretary and Sir. Burton 
is treasurer. We have 3,000 members 
and twenty-two cities are represented. 
Spread the good news.” 

Mr. Glide cabled in reply his heartiest 
congratulations together with those of 
the .Associated -Advertising Clubs of 
.America. 

N. Y. AD WOMEN CLOSE SEASON. 

Mrs. Mead Wins Trade Mark Contest 

at Staten Island Picnic. 

The League of -Advertising W'ouieu 
closed their season with a twilight pic¬ 
nic dinner at Lazarri's, Rosebank, S. 1. 
I'he attendance was double that of last 

year, showing marked progress. 
It was purely a social affair and they 

gave their guests a surprise in the way 
of an ad-guessing contest. I'liis was 
in the shape of a large sheet on whicii 
were trademarks, slogans, illustrations, 
etc., taken from newspapers and maga¬ 
zines. It afforded a very novel and ap¬ 
propriate mode of entertainment. The 
winner was Mrs. Walter E. Mead and 
the prize consisted of a very handsome 
edition of “In Thackeray’s London,” by 
I'. Hopkinson Smith. 

The League is laying plans for some 
very interesting and instructive meet¬ 
ings next season, starting in September. 
All women in the advertising field not 
now members would do well to get in 
touch with this organization. Miss J. J. 
Martin, assistant advertising manager 
of the Sperry & Hutchinson Co., is sec¬ 
retary of the League. 

Seested and Detroit Saturday Night. 

Charles Seested, the special repre¬ 
sentative who has just opened an office 
at 41 Park Row, New York, will rep¬ 
resent the Detroit Saturday Night in 
the Elastern Field instead of the Detroit 
Free Press as was announced in these 
columns last week. Verree & Conklin 
have looked after the interests of the 
latter newspaper in this territory in a 
most efficient manner foi; several years. 

Mr. Siegfried Recover* His Health. 

Frederick Siegfried, president of the 
Siegfried Co., Inc., which was recently 
incorporated under New York laws, ex¬ 
pects to return to the full charge of the 
agency’s affairs this fall. Ill health 
forced him to give up business three 
years ago. During his long fight to 
recover his strength he lost fifty pounds 
in weight but some of it he is now get¬ 
ting back. His friends in the ad field 
will he glad to hear that he will soon be 
back at Park Row again. 

Dreier Pastor of Unique Church. 

The Sunday Magazine for June 7 con¬ 
tains an appreciative article on Thomas 
Dreier. editor of Associated Advertis¬ 
ing. by Bruce Barton. The writer says 
that Dreier is pastor of the Correspond¬ 
ence Church, which has a membership 
that is limited to fifty and has a long 
waiting list. There arc no officers, no 
collections, no rituals and no sacra¬ 
ments. The members include hankers, 
mill owners, advertising men. lawyers 
and plain business men. To each one 
he sends a little weekly sermon which 
he takes out of the Bible and good hooks 
and his own brain. The only obliga¬ 
tion is that the recipient must at once 
send back to the pastor of the flock a 
little sermon of his own. 

DIreetofy ot Advertlsera Aids. 
Publishers’ Representatives Advertising Agents 
ALLEN ft WARD 

Brunswick Bldg., New York 
Advertising Bldg., Chicago 

ANDERSON, C. J., SPECIAL 
AGENCY 

Marquette Bldg., Chicago, lU. 
TeL Cent 1112 

JOHN M. BRANHAM CO. 
Brunswick Bldg., N. Y., Mailers Bldg., 

Chic.; Chenucal Bldg., St Louis. 

BROOKE. WALLACE G. ft SON. 
225 Fifth Ave., New York City. 

Tel. 4955 Madison Sq. 

BUDD, THE JOHN, COMPANY 
Brunswick Bldg., N. Y.; Tribune Bldg., 

Chic.; Chemical Bldg., St Louis. 

CARPENTER-SCHEERER-SULLI- 
VAN SP. AGENCY 

Fifth Ave. Bldg., New York. 
People's Gas Bldg., Chicago 

CONE, LORENZEN ft WOOD¬ 
MAN 

Brunswick Bldg., N. Y.; Advtg. Bldg. 
Chic.; Gumbel Bldg., Kansas City. 

DE CLERQUE, HENRY, 
Chicago OfiBce, 5 S. Wabash Ave. 

New York Office, 1 V/. 34th St. 

HENKEL, F. W. 
People’s Gas Bldg., Chicago 
Metropolitan Bdg., New Yo k. 

KEATOR, A. R. 
601 Hartford Bldg., Chicago, IlL 

TeL Randolph 6065. 

NORTHRUP, FRANK R. 
225 Fifdi Ave., New York 

TeL Madison Sq. 2042. 

O’FLAHERTY’S N. Y. SUBURB. 
LIST 

150 Nassau Street, New York 
TeL Beekman 3636 

PAYNE, G. LOGAN, CO. 
747-8 Marquette Bldg., Chicago; 200 

Fifth Ave., New York; 40 Brom- 
field St, Boston. 

VERREE ft CONKLIN, Inc. 
225 Fifth Avenue, New York 

TeL Madison Sq. 962 

AMERICAN SPORTS PUB. CO. 
21 Warren ot. New York 
TeL Barclay 7095 

ARMSTRONG, COLLIN ADV. CO. 
115 Broadway, New York 

TeL 4280 Rector 

BRICKA, GEORGE W., Adv. Agent 
114-116 East 28th St, New York 

TeL 9101-9102 Mad. Sq. 

FRANK, ALBERT ft CO. 
26-28 Beaver St, New York 

TeL Broad 3831 

HOWLAND, H. S. ADV. AGCY., 
Inc. 

20 Broad St, New York 
TeL Rector 2573 

GJENTHER-BRADFORD ft CO., 
Chicago, IlL 

THE BEERS ADV. AGENCY 
Lat Am. Off., 37 Cuba St, 

Havana, Cuba 
N. Y. Office, nil Flatiron Bldg. 

THE EXPORT ADV. AGENCY 
Specialists on Expo.'; Advertising 

Chicago, III. 

Toledo Blade’* Chef Week. 

“Chef Week” in Toledo was from 
Monday, June 15, to June 20. Two hun¬ 
dred grocers co-operated with window 
displays of “Chef” Pure Food Prod¬ 
ucts produced by Berdan & Co. of 
Toledo. The Toledo Blade, which se¬ 
cured this dealer co-operation, carried 
400 inches of advertising featuring the 
“Chef Week” idea—this copy being pre¬ 
pared by the Blade’s Make-It-Pay-You 
Department to fit the peculiar conditions 
surrounding distribution of the product 
in the local field. This is only one of 
the Toledo Blade’s many services for 
local and foreign advertisers. Infor¬ 
mation about “Chef Week” and the 
Blade’s methods of co-operation will 
gladly be given by Clarence R. Lindner, 
promotion manager of the Blade. 

New Editor* of Wi*con*in Cardinal. 

New editorial, news and business 
staffs of the Daily Cardinal, the eigh- 
page morning paper, edited and puh- 
lished by the students of the University 
of M’isconsiu. have ju.st been elected for 
the next year as a result of competition 
throughout the year just closed. Harold 
L. Merkel. Milwaukee, has been re¬ 
elected editor in chief, and Russel M. 
Nowels, Columbia City, Ind.. has been 
chosen associate editor. Tlie new man¬ 
aging editor is Harold Jenness, Nampa, 
Idaho. The woman’s page in the Daily 
Cardinal, which is the only one of its 
kind in any college paper in the coun¬ 
try, will be edited by Mary H. Young, 
-Alpena, Mich., with Ruth B. Glassom, 
Scofield, Wis., as associate editor. 

Who’* Who in America Appear*. 

“Who's Who in -America,” 1914-15, 
reaches our desk as the last word in a 
biographical dictionary of notable men 
and women in the United States. The 
volume is published by -A. N. Marquis 
& Co.. Chicago, and is edited by Kir. 
Mar(|uis. It contains almost 3,000 pages 
with exactly 21,459 sketches of well- 
known -Americans. The biographies are 
brief and crisp, yet give just that infor¬ 
mation whicli every intelligent person 
wants to know about those who have 
achieved distinction in this country. It 
should he an indispensable companion 
on every newspaper man’s desk. 

Proud of It* Circulation. 

The Springfield (Mass.) Lhiion has 
issued a neat booklet showing “Where 
Every Copy of The Union Goes.” The 
32 pages contain such a detailed analy¬ 
sis of the Union’s circulation that noth¬ 
ing is left to the imagination. The 
name, address and number of papers 
sold or distributed by newsdealers, in¬ 
dependent carriers and office carriers 
are given for the city wards. Sales out¬ 
side of Springfield and also every mail 
copy are reported. The booklet gives 
interesting facts about the prosperity of 
Springfield, to show advertisers that the 
I'nion circulates among good buyers. 

The Miller Saw-Trimmer Company, 
of Pittsburgh, has opened an office in the 
World Building, New York. Will E. 
F'orsyth, the Eastern sales manager, will 
have charge. 
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An Ultra-Modem Department 
Promptness in the publication of news is the prime 

essential of newspaper success. Economy of pro¬ 

duction and excellence of typography also are requisites. 
When the three meet in a mechanical process it is efficient 

and therefore modern; when they do not meet it is deficient 

and not suited to the needs of the times. 

Until Henry A. Wise Wood took hold of the stereotyping 
department it was steeped in the gloom of the mechanical 
dark ages. Now it surpasses all other departments in the 
three factors that make for efficiency; it is far ahead of them 
in ultra-modern engineering development. The Autoplate 
is the last word, scientifically speaking. Not only did Mr. 
Wood create it, but he has refined and simplified it until it 
can earn its way in the smallest office; until it can be pro¬ 
cured, in fact, on a profit sharing basis—for but $2.35 a 
day; for the same or less than the wage of an apprentice. 

That publishers everywhere have rushed to obtain the 
first of these machines is evidence of the pressing need for 
them, and the Semi-Autoplate may now be found almost 
anywhere. In view of its great saving of everything that 
you wish to save in producing a newspaper, we strongly 
urge you to install one of these little wonder workers. You 
will find it to be the best influence making for speed, for 
money-saving, for convenience, and for typographical ex¬ 
cellence at work in any establishment. 

Its immediate investigation will repay you handsomely. 

AUTOPLATE COMPANY OF AMERICA 
HENRY A. WISE WOOD, President BENJAMIN WOOD, Treas. & Gen. Mgr. 

25 MADISON AVENUE NEW YORK 




