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His Cell Illinois Editor Sends Own Exclusive Story of Alleged Court Contempt— 

Through the Bars—Friends Swarm Jail, Bearing Gifts—Conscience Clear, 

He Gains Five Pounds and Sun’s Circulation Leaps. 

WHEKK in the recesses of my 
in linger the words of a philoso- 
“A Real Man is loyal to his 

guards his confidences as his 

By RALPH L. KING 
Assi.<tant ('ity Editor Waukegan Sun. 

Lake County Jail by Request of Editor & Publisher. 

1 installed a loud speaker for the bene¬ 
fit of the other prisoners which gives 
them great pleasure. I prefer to clamp 
the headphones over my ears to listen to 

If I were to write a newspaper real man will do as much or a little more more severe for the f«rson who does not concerts as 1 turn out “copy” on my 
. ’ ■* *'— --- face a critical situation with the truth. " P..nr«v nuifi.- q i.tu.roi enn- "biWe’’ I would put that into it. than he promises. Peppy music with a liberal sup- 

ave been jailed for being loyal to Circumstances had given me many I feel that a coward is one who may ply of saxophone gives me the rhytlm 1 
bd. I speak from experience be- hard knocks in the 37 years of my life, know what would be best but doesn’t want for my_ typewriting.^ Music stimu- 
I am writing this in the Lake but this was the first time I had ever do it. l^**^!* brain. 'Die radio works better 

! jail at Waukegan, Ill., where I stood face to face with even a technical 1 thought the whole situation out alone in jail than it did at home. I have a 
hing a 30-day sentence for con- violation of the law. During the 28 and decided I would rather be a whine- longer aerial. The other night I picked 
[of court for up New York City 
L Jo tell a —n _ and San Franci.sco 

grand jury 
tne of a friend 
ttiimished me 
l iui Illation I - 
B a news item \ 
t Waukegan \ 
Kun, of which ' 

assistant city 
The article 

Ed hinted that 
jnd jury was 
fating alleg^ 
n North Chi- 
iiTicial circles, 
dly about 
ing down” 

liers. The 
city attorney, 
justice of the 
were indicted, 
firs of the 
jury “leaked 

nd a friend of 
■gave me the 

f..rmati()n he 
..ri..rriung it. 
the source of 

if .rmation was 
I'rd I saw it 

trouble for [myself or my -- sional men of all 
. and as I have How Edttcr xinc ipendi hi* day* in dumnoe Til*. ciTinc jail new* th* beat “coT*nnc” it ha* ever had. ent*rtainin( fellow priaonan with branches, prominent 
thousand tiiws homa-aiad* radio and ircaiTinc a* hi* tuoat* the town'* beat people. editors and publish¬ 
ed never vio- ... . trs. tradesmen, la- 
newspaper confidence, I am in jail hours the judge gave me either to tell less l<>ser and when the 30 days are over borers, government officials, waifs of the 
^ I consider a man’s simple word or go to jail, thousands of the best people to be “up and at ’em.” I laid the matter street, people from all walks of life with 
rd as his bible oath. of the county urged me to stick to my before my wife and 11-year-old son. My whom I have had contact in some ca- 
' M*** grand jury resolution, and with their moral support wife agreed with me; my son said he pacity or other in my work as a reporter 
'''JJ* things in confidence con- the discouraging situation changed to one never did like a tattle-tale. and as an editor. Scores of these I did 

1^' which they would not have of brightness. My definition of a real The die was cast. No subpiRma, not know by name. One little chap came 
d me to disclose the names of my man is one who lives up to the best he mittimus or other court paper was ever in with a scrap book and showed me one 

Md for that reason I did knows. I could have “lied” out of it by served upon me. I stepped into the jail of his jokes that I once had printed about 
they would ask to have me merely saying I did not remember where and surrendered myself. Deputy Sheriff him. 

th *'?"**"’P*> I frankly told 1 got the information, and I believe most D. A. Weale declined to lock me up until I never was greatly interested in 
that tw person who gave me the of those men on the grand jury would he had read the commitment. scandal and would much rather print a 
r .!i‘‘'n had no evidence which would have been relieved to let me slip out of My steel lined, octagonal turret on the humorous item, and in my 18 years ex- 
1 Tih” investigation. I had a tight place, becau^ I have since learned third floor had been scrubbed, cleaned, perience as a correspondent I have found 

n that Judge Qaire C Edwards, that they had no idea the judge would Cigars and flowers had been sent ahead that editors everywhere prefer a “story’' 
tia'rt' I mete out such _ severe punishment for a by friends. I brought my own bed with a laugh in it than other kinds unless 
parncularly fnendjy, would either mere technicality. Many of the jurors rjothing, typewriter, four tube radio set, they are of an unusual character. For 

tF**'*'*' impose a fine at have even visited me in the jail, where calendar, office supplies usually needed in years I have also been conducting a 
that ^ made up my I have serv^ half the sentence, amidst my line of work, and a part of my stamp column of “alleged’’ humor under the 

fi’th ^ "oukl I’ne most lavish comforts that any person collection, philately being my particular pen-name of DeWitt Hunter, iir which I 
laici friends in the news- could possibly have. However, I had hobby when I’m where I can’t do any quote everybody, using names whenever 
□u mess because 1 believe that a always found that punishment always is fishing. possible. Even the busy boss reads it 

up New York Gty 
and San Francisco 
30 minutes apart. 

I am kept busy 
every minute of the 
day writing “copy’’ 
for the Daily Sun, 
writing feature 
stories for dozens of 
newspapers and 
syndicates, being in¬ 
terviewed and photo- 
gra^ied, and enter¬ 
taining friends and 
acquaintances. There 
have been 1,200 of 
1,500 visitors, who, 
almost without ex¬ 
ception, congratu¬ 
lated me upon the 
stand I took. There 
has not been one 
person who has said 
I should have “told." 
The entire board of 
supervisors paid me 
a v-isit after an 
unanimous vote. My 
visitors have in¬ 
cluded state officials, 
judges, ministers, 
business and profes¬ 
sional men of all 
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now, but I had to convert him. While in 
jail I also am enjoying writing a daily 
letter to different persons about town and 
in it 1 put my experiences behind the 
bars. The ‘■lx)ys" in the office write a 
“Dear Ralph” letter, containing all the 
“hoakum” they pick up about me. The 
idea is causing much comment and the 
circulation of the Sun has increased since 
my incarceration. 

in order to keep tit I take my “daily 
doren” by tuning in Chicago Y. M. C. A, 
every nxjrning, and I sleep with all five 
windows open. I also walk a mile or 
two through the corridors and negotiate 
three flights of stairs many times a day. 
My appetite is keen and I am ordering 
accordingly, my meals Ix-ing most excel¬ 
lent, temptingly prepared and well 
balanced. Salvatore, my valet, a trusty 
who brings the food, takes care of my 
room, makes the beds and looks after 
everything even to delivering the mail 
and telegrams, makes it possible for me 
to devote niy entire time to work. A 
“copy" boy takes my manuscript to the 
office and brings the exchanges as well 
as the time release copy, which I head 
up. I also book the future assignments. 

The boys at the office, I understand, 
call me “croW-bait” behind my back, be¬ 
cause, 1 suppose, I am so skinny. They’ll 
have to drop that when I get back be¬ 
cause I’ve gained five pounds and am 
just getting a good start. Neighbors 
and friends have swamped me with cake, 
candy, cookies, shortcake, puddings and 
other things to eat, and my turret looks 
like a first class tobacco store, as I have 
cigars and cigarets by the thousands. I 
can’t spend a cent. My friends in the 
radio business supply me with every kind 
of equipnient, one dealer keeps my bat¬ 
teries re-charged. The postmaster donates 
the postage stamps for my mail. 

So far I have not had time to do any 
stamp collecting. I am building a small 
radio receiving set for one of the deputy 
sheriffs, having constructed several others 
before coming to jail. I wind the coils 
and make condensers from intersected 
tin-cans and therefore can build them for 
a few cents, with the exception of the 
headphones. 

The weather has been quite stormy 
most of the time since my mail has been 
coming “in care of the sheriff,” and hav¬ 
ing no snow to shovel, furnace to tend, 
besides being out of the reach of bill 
collectors, 1 have nothing to worry about, 
especially in view of the fact that my 
employers have doubled my salary, while 
my income from special correspondence 
will be greatly increased. 

I have made it my business to be just 
as cheerful in jail as I ever was out of 
it. Sheriff Edwin .^hlstrom and the 
deputies arc all personal friends, and 
treat me royally. Therefore I am living 
up to my name. 

There are about sixty prisoners in this 
jail and all treat me very cordially, and 
do everything possible to make my stay 
pleasant. I reciprocate with radio music, 
and share with them the eats and smokes. 
There is practically no loud or boisterous 
talk, and I am surprised that there is so 
litt’e nrofanity. ^iost of the men are 
tr\.;.g to improve themselves by self 
education, and not a few are studying 
special courses in trade or profession. 

I keep on the lookout for new prisoners 
as they come in and while the reporters 
get the court action I frequently am able 
to get “inside” angles which makes the 
stories about them more interesting. The 
county jail is being well “covered” these 
days. 

They say the third day in jail is the 
hardest, but I h.ave found my entire stay 
a continual round of pleasure. I could 
not be happy in jail though if I did not 
have enough work to keep me busy be¬ 
cause I have made my own way in the 
world since I was 13 years old, with few 
vacations, this being one of the first real 
ones I've ever had. 

I believe I have upheld the best tradi¬ 
tion of journalism by refusing to violate 
a confidence. I believe that is right. 
Elach must find happiness in his own way 
and meet duty as he sees it. This was 
my way of doing it. 

Twenty-nine colleges and universities 
in the United States maintain schools of 
journalism. 

ALL IN THE DAY’S WORK 
ilra.vii f.ir Kditoii &■ PenLiSHKH 

By TAD 
Inimitable sport* cartoonist of the Hearst newspapers, whose rough and ready whimseys 

give daily joy to millions 
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^J^HEN a man has spent 20 years on 

the same job—doing a cartoon 
every day, and sometimes two or three a 
day, he’s entitled 
to celebrate. 

That’s what 
Tad has done and 
when recently he, 
completed his 
twentieth year in 
the Hearst serv¬ 
ice he celebrated 
—by ordering an¬ 
other gross of 
pens and digging 
into his work 
with renewed 
vigor. 

Althoug^i T ad 
has been working 
for William Ran¬ 
dolph Hearst for 
has met and 

can; Tex Rickard was still punching 
cows in Texas and beer was a nickel a 
glass.” 

Changes? Sure. But not Tad. 
He goes on forever—the king of 

sports world cartoonists, paragrapher, 
artist, writer and good fellow! 

T. A. Doruan 

score of years he 
shaken hands with the 

“Big Boss” only once. His second meet¬ 
ing, he declares, is scheduled for 20 years 
from now. After that they may meet 
every 10 years. 

.Ml the world knows Tad, christened 
Thomas Aloysius Dorgan. He’s the 
biggest figure in the sports cartoon world. 
But the world didn’t know him 20 years 
ago. Only .Arthur Brisbane knew him 
then. 

Mr. Brisbane discovered him out in 
San Francisco and brought him to New 
York. He’s been here ever since—same 
office, same job, same page. But not the 
same salary. 

Tad’s a southpaw with his pen—but 
he hits from either side with ideas. He 
has to. By his own estimate he has done 
10,000,000 cartoons in his score of years. 
That may be an exaggeration—but any¬ 
how it seems like 10,000,000. And he’s 
still going strong. 

Anyhow Tad came from Frisco— 
bringing his entire family with him. He 
made good thirty minutes after he hit 
the big town. He’s still making good. 

Changes? Siu'e, lots of ’em. As Tad 
himself remarked; “When I arrived here 
Tom Powers wore a full beard like 
General Grant; Doheny had only one oil 

Baroness Sues News Syndicate 

Baroness Lija de Torinoff filed suit in 
Supreme Court, New York, this week 
against Mrs. May Wilkinson Mount, who 
conducts a newspaper syndicate, for an 
accounting of moneys received in the sale 
of alleged interviews had by the Baroness 
with the former (ierman Emperor and his 
wife. Queen Wilhemina of Holland, Field 
Marshal von Hindenburg and others. 
Filing answer, Mrs. Mount alleges the 
notables interviewed have written letters 
repudiating the interviews and alleges 
the Baroness interfered with the syndi¬ 
cation. The defendant demands an ac¬ 
counting from the Baroness and pleads 
for a judgment of $4,553. 

^ Edward .\. Rumely, former pub!; 
of the New York Mail, sentenced «> 
penitentiary for failing to report to 
•Alien Property Custodian indebted^ Inspectio 
to the German government in conntcmt ^ Broj 
with the purchase of that newspaper silent 
ing the war, must serve his term Pnftaphic an 
dent Coolidge this week refused to 
a pardon. He may, however, ci»~ 
commutation of sentence. 

Rumely with S. Walter Kauffnas 
Norvin R. Lindheim, lawyers, were 
victed on charges of conspiring to 
fraud the government in 1920. TbeO 
cuit Court of Appeals at Nw York 
firmed the verdict and a review was 
nied by the Supreme Court. The 
men were sentenced in the Federal 
trict Court to servet.^ year and a 

Wilson Heads Foreign CorrsspssldB 

Brisbane Speaks in Brooklyn 

■Arthur Brisbane, editorial writer, im¬ 
portant cog in the Hearst machine, was 
guest of honor at a dinner given by the 
University Qub, Brooklyn, March 12. 
Hearst plans to start publication of the 
Brooklyn American, March 17. He ad- __ _ _ _ 
dressed club members on what he con- I>ouglas Williams of Reuters, 

elected vice-presidents. New nirawc* , 

P. W. Wilson. United States© 
[Kindent of the Dindon Chrooidt 
elected president of the .Assodatw 
Foreign Press Correspondents at a s' 

ing held this week. Sidney J. Claw 
respondent of the London Tele^ph 
elected secretary-treasurer, and *■ 
Costa of the Rome Tribuna a.J^T '" 

li^ild recital 
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sidered “the three things that are at 
present of most interest to the average 
.American person—money, politics, and 
oil; the first two always being of interest.” 
In writing his editorials, which he esti¬ 
mated were read by 12,000,000 people 
daily, he said his aim was to make people 
think, especially the young. 
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Paris Matin, E. K. Moy, of the 
News, A. Wynn Williams, 
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Lawson Aids Art Fund 

Victor F. Lawson, publisher of the 
Chicago Daily News, has contributed 
$1,000 to a fund being raised by the 
Chicago Tribune and the Chicago Herald 
and Examiner for the purchase of a Gil¬ 
bert Stuart portrait of George Washing¬ 
ton for the Art Institute of Chicago. 

To Honor New Zealsnd E*w 

Sir George Fenwick, editw 
Dunedin (New Zealand) OW 
Times and one of the leading JO® 

of the Antipodes, will be gn®t ” 

newsp 
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_ uld ha 
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then 1 
k>!hes? 01 me y^niipoucs, win b-—o. . 

at a dinner given by Chicago ven uy 
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men on March 18. 
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UNSEY SHOWS SUN’S PROFIT BY GLOBE DEAL 
ake» Editor & Publisher Reporter on Tour Through Big Plant—Justifies His Purchase of Globe, 

Whose Name Is Now Dropped From Sun’s Masthead 

IfK FRANK A. MLNSEY took 
rJl this writer on a tour of inspection 

K hk huge New York newspaper plant 
I Wednesday. 
The ereat consolidator of newspapers 

Inst touched with his magic wand 
. (ew Yoric Sun and C.lobe- title, ob- 

the name of one of the oldest 
. in the United States, giving 
i '&t and shining Sun free oppor- 
,, .,1 to shed its beams unhindered by 
c shadow of the Ghrfie 
1 few months ago Mr. Munsey in- 

-Ir.' $2.(X)0.aX) in that, name, now 
■,,„\trippid from the masthead of his 

ii 'evening combination newspaper. t-iKit had the merger given to Mr. 
ji .cv in addition to the obvious appre- 
“iwi of the advertising public for 

, the number of daily mediums? 
Ask -Mr. Friendly, the business 

what has hapfietied to the 
said Mr. Munsey. "He has the 

f Following the tour of in.sf>eetion Edwin 
Inendly was a.sked for the facts and he 

. fil them as folloj^ s: 
•The Sun today .is a bigger, better 

p, . The .\. B. C. statement for 
6 months, ending March 31. 192.3 gave 

It Sun’s circulation as 180,379. Today 
r Sun's circulation is more than 250.(XX) 

the Government statement in .April 
fill show. 

“The basic advertising rate of the Sun 
? the amalgamation was 50 cents an 

line. The basic rate now is ftO 
an agate line. .All rates have been 

[;.;ii;i.i!ly scaled upwards. 
“.Advertising, despite the increase in 

Lit. is steadily gaining. For the year 
ri.’3 the Sun gained 33,(XK) colimins of 
Ll..r:i'ii!g. In January of this year the 
f m gained 800 columns; in February 

1 no columns. 
“The total lineage for 1923 of the Sun 

n. 10,689,292 agate lines, representing 
I gain of 1.068,476 agate lines. In Jan- 
ury of this year the gain was 240,058 

gAgate lines; in February. 299,822 agate 
itpnes,” 

Inspection of the Herald and Sun plant 
Jt 280 Broadway, under the leadership of 

':e silent wizard owner, was far more 
r=?!.ic and interesting than Friendly’s 
Id recital of figures. 
IMien the writer called, the evening 

^.,',;;ai)cr day was at its height. .Mr. 
ila:i>cy was busy; he is always busy. 
;Iiy not? He is owner of three giant 
ea York newspapers, the Herald, the 

^ and the Telegram and Evening .Mail. 
f\s owner, he is boss of some 3,500 men 

3d women. His properties are valueil 
^ to $22,000,000. 
He was ging to look over his iwchan- 
il equipment, right now. The writer 

asked to accompany him. 
Frank Andrew Munsey, publisher, put 

n hat and overcoat to lead the way. De- 
'‘e the fact he will be 70 this comitig 

.gU't he gives no impression* of age. 
True, his neatly 

aftedP and twisted mustache is snow 
^ong gaunt face 

■ '-“un^ggard, unwrinkled, ruddy. 
This man, who began work in a “down 

ju, country store, looked very much 
tdiP atiMocrat today as he prepared to 

. K'Rantic properties. It is hard 
rralize that this man who now calls 

Carlton Hotel home, once was 
himself manager of the 

' Telegraph office at 
-< "-ta, Maine. 
'Vhm in 1882. already 28. he travelesl 

Mam to New York, the .Mecca of 
' wwspaiier men, to start his famous 

® juvenile weekly, who 
f A prophesy he would in 

newspapers of Manhattan 

AtrW>‘** these occurred as 
^ ^ through the fover 

tne Sun buiMmg. out through the busi- 

r of 
go ft#' 

of to 
)ubi;-'3d 

COOUDGE TO ADDRESS 
ANNUAL A. P. MEET 

Accepts invitation to Speak' Before 

PubUshert in New York, April 

22—A. P. to Eielect Five 

Directors 

FRANK A. MUNSEY 

Dreps *‘Glolie** Title and Shows Reporter Rapid Crewth o( The Sun. 

uess office, where clerks bent closer to 
work as he pas.sed. Mr. -Mun.scy, tall, 
straight, walked with a .snap in his stride. 

The insiiection party, including besides 
•Air. Mun.sey arwl the writer, Mr. Friend¬ 
ly and Fred .A. Walker, publisher of the 
Telegram and .Mail, left the dinir of the 
business office to step out on Broadway, 
and turned arouiKl the block past a fleet 
of motor trucks lined up to receive the 
bundled newspapers from the mail room 
in the basement. 

Munsey’s eyes are keen and observant. 
He noticed the posters plastered on the 
sides of the trucks and commented on 
their make-up. 

The mail room was the first stop in the 
inspection trip. A belt conveyor had just 
been installed. Production and distribu¬ 
tion. it was explained, had to be speeded 
up because of the enormous increase in 
circulation. By in.stallation of the con¬ 
veyor newspapeers, bundled for transfer 
to railroad station, post office and stands, 
are carried automatically and speedily 
from the basement to street level and 
trucks. I^bor is saved. 

This is a new purchase. It is in 
operation for the first time today. Mr. 
Munsey examined it critically. One could 
not talk. The din of the press room 
nearby crashed against cars. Neatly 
folde<I newspapers were brought by auto¬ 
matic conveyors from the presses on the 
lower level to the mail room to be .seized, 
wrapiied, marked and tossed on tlie belt 
which whisked them to waiting hands on 
the street. 

iMr. Munsey gestured significantly, as 
though to say: “See! this vast energy, 
representing circulation increase, is one 
result of consolidation.” 

It was about 4 o’clock in the after¬ 
noon. Editions of thf Sun were pouring 
out in thousands to all corners of the 
city. Men. with hands and faces grimetl 
with printers’ ink. who were working 
feverishly as we bent heads to descend 
the steps to the mail room, seemed to 

double their efforts, when they recognized 
their chief. 

Mr. Munsey next le<l the way to the 
roaring press rcxim. Descending from 
a balcony, the party threaded its way 
between the impressive, rows of giant Hoe 
octuple presses. These presses, huge 
beasts of steel, staml shoulder to 
shoulder, champing and snot ting as nHui. 
made small by proximity to the machines, 
feed them white newsprint to be made into 
newspajicr for New York’s huge read.ng 
public. 

It was pointed out that circulation of 
the Telegram and Mail had so increasetl 
since the recent amalgamation that two of 
the Sun and Herakl presses are being 
use<l to print that newspaper, which has 
4 presses in its own building. The 4 
sextuple presses include<l in the Mail pur- 
cliase still stand idle. They are not large 
enouah to print the greater newspapers 
-Mr. Munsey is priKlucing. 

Despite this tremendous e<|uipment the 
Sun still frequently has to make use of 5 
a<lditional presses in the plant of the 
New York Tribune, uptown. 

The presses in the Sun plant are vir¬ 
tually never silent. Barely finished with 
the output of the two evening Munsey 
newspapers, they are startetl up each 
night to pnxluce the morning Herald. 

Mr. Munsey, turning broad shoulders, 
to pass between the presses, appeared a 
pigmy now. He paused before leaving 
the room. His eyes answered the ques¬ 
tion put to him before the inspertion 
started. Perhaps he had reasoned all 
along the roar of presses would nrove 
better reply than mere words. Mr. Mun¬ 
sey is never prodigal with words. 

AVe climbed the stairway and again 
stood on the main flo<ir. Mr. Munsey 
waved further questions aside. He walk¬ 
ed away alone to an elevator, which car¬ 
ried him past the second floor editorial 
room.s to the fifth floor, back to his 
offices where he was again; 

Busy. ver>' busy 

President Calvin Coolidge will be the 
guest of honor and speaker at the annual 
luncheon of the Associated Press to be 
held at the Waldorf-.Astoria Hotel in 
New York, April 22. This luncheon will be 
held on tlie day of the annual meeting 
of the Associated Press and will be at¬ 
tended by six or seven hundred prominent 
publishers from different parts of the 
country who will attend the meeting as 
members of the .A. P. 

One of the purposes of this meeting 
will be the election of five directors for 
a term of 3 years. The directors whose 
terms expire are Victor F. Lawson, Chi¬ 
cago Daily News; W. H. Cowles, 
Spokane Spokesman-Review; Frank P. 
MacLcnnan, Topeka State-Journal; E. 
I.ansing Ray, St. Louis Globe-Democrat; 
ami Fretlerick I. Thompson, Birming- 
Hant Age-Herald. The Nominating 
Committee has announced the following 
nominations: Ralph H. Booth, Saginaw 
News-Courier; Victor F. Lawson, Chi¬ 
cago Daily News; J. E. Wheeler, Port¬ 
land (Ore.) Telegram; W. H. Cowles, 
Sp«ikane Spokesman-Review; Harry E. 
'Taylor, Portsmouth (Ore.) "rimes; 
Frank P. MacLennan. Topeka State- 
Journal : Louis T. (iolding, St. Joseph 
(Mo.) News & Press; Frederick I. 
Thomp.son. Birmingham .Age-Herald; 
I eonard K. Nicholson. New Orleans 
Times-Picayune; E. Lansing Ray, St 
Louis (ilobe-Democrat. 

To succeerl V. S. McClatchy, of the 
Sacramento Bee, who has resigned, 
Jo^ph R. Knowland of the Oakland 
(Cal.) Tribune and Harry Chandler of 
the Los .Angeles Times have been nomf- 
nated. Mr. McClatchy's term will ex¬ 
pire in April. 1925. Nominations will be 
made from the flmir to fill the vacancy 
causetl by the resignation of W. L. Mc¬ 
Lean of the Philadelphia Bulletin, whose 
term will expire in .April, 1926. 

Precetling the annual meeting of the 
.AssiKiate<l Press, the Board of Directors 
will meet -April 17, 18. 19 and 21 at the 
r.ew home of the Associated Press, 383 
.Madison avenue. 

.At a recent meeting of the Board a 
'etter was read from the late Jolm R. 
Rathom, editor of the Providence Journal, 
who was a director in the Associated 
Press from 1917 to 1923. in which he 
expressed his appreciation of his long 
association with the .A. P. Resolutions 
of sympathy were pas.sed upon the death 
of Mr. Rathom and also upon the death of 
the late Charles H. Grasty, for years a 
valuetl member of the association and at 
one time a vice-president of the A. P. 

Resolutions of regret were also passed 
on the resignation from the Board of 
Directors of William L. McLean, of the 
Philadelphia Bulletin. Mr. McLean has 
been an outstanding figure of the As¬ 
sociated Press for nearly 30 years, and 
a member of the Board of Directors and 
of the F^xecutive Committee nearly all of 
that time. He has transferred his mem¬ 
bership to his son. 

$25 Prise Offered 

To stimulate interest in journalism at 
Johns Hopkins I’niversity. the Holland t 
Prize of $25 in gold and an appropriate 
medal, will again he awarded this year. 
The award is given to the student sfb- 
mhting an article, news story, editorial or 
p<gein at any time during the school year 
in the News-Letter, student paper. 
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OBEY “SIX DAYS SHALT THOU LABOR” 
BUT ISSUE SUNDAY EDITIONS 

Many Small Cities in South and West Support Newspapers 

Which Compensate for Sunday Issue by Omitting 

Monday or Saturday Edition 

many towns of 20,()fl() or more Athens, (ia.. has an evening pajx-r 
population have newsjtapr-rs which which issues Sunday morning, but omits 

publish every morning except Monday, Saturday. Brunswick’s morning paper 
and every evening except Saturday eve- omits Monday. In Cordele, I-aGrange, 
ning. an<i Sunday morning?” and Rome, (ja., the evening paper omits 

subscriber to Kditok & Fi bi.isher Saturday, but publishes Sunday morning, 
wants an answer to this ()uestion, which In Columbus the morning paper appears 
touches upon a practice of newspaper daily, the evening paper daily except Sat- 
publication that is usual in the South urday. and Sunday morning. In Way- 
and West and almost unknowit in the the only paper publishes morning 
Eastern states. editions daily except Monday and eve- 

However, there are very few towns in ning editions, daily except Sunday, 
which the conditions cited prevail. Xampa and Wallace. Idaho, are on the 

In Huntsville, Ala., the Star, a new morning except Monday schedule. In 
morning paper, omits Monday, and the Twin Falls, Idaho, the morning paper 
Times, evening, d<K;s not apixar Sat- omits Monday, the evening paper is ab- 
urday. Huntsville lias 8,918 population, sent Sunday. 
according to 1920 caisus figures. Bloomington. Ill., has an evening 

Owensboro, Ky., with a population of paper which omits Saturday but publishes 
21.060, has the Inquirer, evening except Sunday, and a morning paper which omits 
Saturday, arvd Sunday morning: and the Sunday. 
Messenger, morning except Sunday. Morning except Monday and evening 

Henderson, Ky., 12,16'9 population, except Sunday rules in Clinton, Danville, 
has the Gleaner, morning except Monday. Jacksonville, Jersej-ville, and Mattoon, 
and the Journal, evening except Satur- Ill., in each of which two papers are 
day. _ published. Champaign and Flast St. 

But. while this idea of putting out a Ixiuis each have an evening paper which 
Sunday edition while maintaining a six- drops Saturday and appears Sunday 
day operation basis has few followers in morning. Paris, Ill., has two evening 
towns of 20,000 or more population, and except Sunday, and one morning except Philip A. Payne, mana«l^ editor of the Now 

while there are few towns of any size Monday. This is also the situation in Daily Nowi. and wii ®" 

in which the exact conditions specified Rockford. Quincy reads two evening 'nTio<Srphoto»riphrr*co^dn’t rMUt*thi 
ap|ply both to morning and evening oper- papers, one dropping Saturday and issu- tempution. 

ations, there are 104 American towns in ing Sunday morning and the other omit-_ ____ 
which newspaper offices observe a weekly ting Sunday. ' 
day of rest, while putting out Sunday edi- In Indiana, the morning except Mon- 
tions. day and evening except Sunday paper.s Carthage and Joplin, Mo., Iwth of 

In .\labama, besides the Huntsville prevail in Anderson. Frankfort, Hunting- which are two-paper tow^ls. Kxcelsior 
situation mentioned, Tuscaloosa’s only ton, Kokomo, Logansport. Marion, Rich- Springs has two six-day evening papers, 
paper, the News & Times-Gazette issues mond, and Vincennes. Columbus, Ind., “ne publishing Sunday, but not Saturday, 
Sunday morning, but omits Saturday lias three six-day evening papers, two anti the other omitting Sunday. Moberly 
evening. omitting Sunday and one publishing tloes likewise. Jefferson City has two 

Arizona has morning except Monday Sunday, hut not Saturday. evening except Sunday and one morning 
operations in Bisbee. Douglas. Globe. Burlington and Waterloo. la., follow except Monday papers. Kirksville’s only 
Prescott. Tucson, and Yuma. In Bisbee. the evening except Sunday and morning tlaily, an evening paper, drops Saturday, 
Douglas, and Prescott, the evening except Sunday rule. Cedar Rapids anil but publishes Sunday. Sedalia has the 
papers issue every weekday evening. In Davenport have two evening jiapers each, curious situation where morning and eve- 
Tucson, the evening paper issues evening one of which omits Saturday but pub- ning papers jointly owned, both publish 
and Sunday morning. lishes Sunday and the other omits Sun- Sunday editions, the morning paper 

Fort Smith, in Arkansas, has the day. Dubuque has three evening papers omitting Monday and the evening jiaper 
Times-Record, evening and Sunday, ex- one of which omits Monday and the other omitting Saturday. 
cept Saturday, and the Southwest .\meri- two Saturday, all publishing Sunday edi- Springfield’s dailies both issue Sunday 
can, morning except Sunday and Mon- tions. editions, the morning paper omitting 
day. These papers have a common Kansas contributes morning except Monday, the evening paper publishing 
ownership. Monday and evening except Sunday sit- every day. 

Hot Springs and Pine Bluff have morn- nations in Coffeyville, Hutchinson, Par- Bozeman, Havre, and Lewiston, Mont., 
ing except Monday and e%'ening except sons, and Pittsburg, each of which reads each have a morning paper which does 
Sunday operations. Helena’s twening two papers. Atchison has an evening not appear Monday. Miles City’s eve- 
paper issues evening and Sunday morn- and Sunday, except Saturday, paper, and ning paper omits Saturday, but appears 
ing. except Saturday. so does Leavenworth. Independence Sunday._ 

Bakersfield. Cliico, and Eureka, Cal., and Manhattan each have two evening In Nebraska, the two-paper towns 
have morning newspapers which omit except Sunday papers and one morning which have morning except NIonday and 
Monday and evenings which omit Sun- except Monday. Kiowa is on a morning evening except Sunday^ issues are 
day. Grass X'alley, Cal., goes without except Monday basis. Salina has two Beatrice. Falls City and Nebraska City, 
a Monday morning paper. evening papers, one issuing Sunday Nevada’s Carson City and Tonopah 

Morning except Monday and evening morning, but not Saturday, and the other receive similar newspaper service, 
except Sunday is the rule in Hanford, every weekday evening. New Jersey has only Bridgeton in this 
Madera, Marysville. Merced. Modesto, Paducah. Ky.. takes its newspapers class. 
Napa. Oroville. Petaluma. Pomona. Por- morning except Monday and evening ex- New York puts forward Ogdensburg 
terville. Redding, Richmond. Salinas, cept Sunday. The Henderson and and Plattsburg, both of which support 
Santa Barbara. Santa Cruz, Santa Rosa. Dwensfx>ro operations have heen pre- two morning papers, one issuing morn- 
Tulare. Ventura, \ isalia. Watsonville viously described. Ashland. Ky.. has an ing except Monday and one morning ex- 
and Woodland. .Ml these towns have evening and Sunday, except Saturday cept Sunday. In Middletown, two eve- 
one morning and one evening paper. In schetlule and Frankfort gets its favorite ning papers appear, one daily except 
San Luis Obispo, two morning papers morning except Monday. Sunilay, and one daily except Sat- 
omit Monday issues and the evening Escanaba is served by Michigan’s lone urday, and Sunday morning, 
paper does not appear Sunday. In Val- morning except Moiulay and evening ex- In North Carolina, the general rule 
lejo. Cal., two evening papers drop the cept Sunday newspapers. Houghton has under discussion prevails in Goldsboro. 
Sunday issue and the morning paper a morning except ^Ionday paper. Lud- Kinston, New Bern, Statesville, and Wil- 
d<x-sn’t appear Monday. ington has an evening except Saturday, .son. In Durham, both papers publish 

Durango and Grand Junction. Colo., and Sunday morning paper. Sundays, the evening paper omitting Sat 
readers are served morning except Mon- Hibbing. Minn., has two evening urday’s issue. 
day and c^•ening except Sumlay. Fort papers, one omitting Monday, but pub- In North Dakota, the morning except 
Collins’ one evening paper drops the Sat- lishing Sunday, and one publishing every Monday and evening except Sunday plan 
urday issue hut appears Sunday. Crip- weektlay. Owatonna has a morning, ex- is used in Fargo and Grand Forks, 
pic (.'reek’s morning paper omits Monday, cept Sunday, situatk.n. Ironton, Ohio, also works on this plan, 

(Vlando and St. Petersburg, Fla., fol- Jackson. Miss., has a morning and an as does Sandusky. Athens’ only paper 
low the morning except Monday and evening paper, both issuing Sundays, the issues evening except Saturday, and Sun¬ 
evening except Sunday rule. Daytona’s morning paper omitting the Monday edi- day morning. Middletown has two six- 
morning paper omits Monday, its evening tion. Vicksburg’s two papers follow the day evening papers, one taking Saturday, 
paper appearing weekdays aiul Sunday morning except Monday and evening ex- the other Sunday, off its calendar, 
morning. West Palm Beach has a cept Sunday schedule. Nachez reads a The morning except Monday .and eve- 
morning paper every day and an evening morning except Mo-iday paper. ning except Sunday system has followers 
paper from Monday to Friday and Sun- The morning except Monday and eve- in Bartlesville. Enid, and Pawhuska. 
day morning. ning except Sunday idea prevails in Okla. f)ne-papcr towns where the eve- 

nin>i paper isMies Sunday 
urday. include Ada. DuikI^b’ 

Miami, Nona-' 
and \\ ilson. One-paper towT 
morning paper omits Mondat. 
elude Blackw ell and Shan-ni* r 
more, the evening paper oiam > 
and the morning paper Mont 
issuing Sunday. This is also 
Okmulgee. In Ponca Citv 
paper omits Monday and 
paper Saturday and Sunday. 

Oregon’s followers of the 
cept Monday and evening 
operation arc found in ■ 
Eugene, and Salem. In Greta ' 
only daily issues morning except L 

Rhinle Island has an eveni* 
Westerly, which omits S^. 
publishes Sunday evening, 
other Sunday evening paper Bit. 
try now is the New York Ewfc- 
gram. 

South Carolina furnishes i-v 
the Monday and Saturday holi^,. 
in .Knderson and Florence, kc 
newspaper towns. 

South Dakota’s papers worki* 
plan are in .\berdeen. D^, 
Sioux Falls. ^ 

Johnson City, Tenn., has a - 
except Monday and an evening* 
day, except Saturday operation r 
ownership. In Greeneville ti» r 
paper omits Sunday and in Ja?. 
evening paper does not appear ? 

Texas cities where morni* 
Monday and evening except - 
operations are conducted mdait 
ville, Marshall, and Paris, lih 
the evening paper issues daily 
Sunday, the morning paper tUy 
Saturday and Monday. In .Wi 
morning and evening combinatioc 
morning except Monday and « 
cept Sunday. The other evening- 
new enterprise, issues evenig 
Saturday. Evening, except SatBi 
-Sunday morning operations are c 
in Abilene, Cuero. Denisoa F- 
Mexia, Orange. San .\ngelo. F - 
Sulphur Springs and Sweetiae 
are one-pap^r towns, except F' 
Springs, which has two eveniis ': 
In Cleburne, the morning page ■ 
Monday and the evening page - 
Saturday. Lubbock’s morning pyci 
not appear Monday. 

N'irginia has Danville, where boiii 
ning papers issue evening except 
and the morning paper momiig-- 
Monday; Lvnchburg, Stainw, 
Newport News, in each of wise:; 
is .an evening except Sunday aadir 
ing except Monday paper. 

Washington has Bellinghan. ■ 
two evening papers omit Sunda;. 
morning paper drops Monday:'' 
where one evening paper and wr¬ 
ing paper drop the Saturday*- 
day editions, respectively; ONpii 
Yakima, which follow the Eicct 
Walla Walla, where both eves* a 
issue every day and the monnxi 
drops Monday; and Hot|uiant,lia: 
morning paper omits Monday. 

In Fairmont. W. Va.. the«s»r 
ing except Monday and evo*,' 
Sunday system is in force, h' 
burg, the morning paper drops V ■ 
issue, while the evening pap ' 
every day. In Bluefield, tht r-' 
paper does not issue Monday, jb1« 
liamson, the evening paper make'• 
day its holiday. 

Eau Claire. Wis., has a c" 
owned morning and evening ect 
which issues morning except 
evening except Sunday. 

In Sheridan. Wyo., the erwic ■ 
issues evening and Sunday 
cept Saturday. 

Seeking Pardont for “Lo** ^ 

The Chicago Tribune is 
movement for the release of tk ‘1 
gion”—soldiers who were sent*^ I 
prisons for offen.ses comnuttrf 
war and who still are hetiiwl • 
Don Ewing, staff writer, B 
Ix’avenworth, Kan.. wrrtmgaW? 
Twenty-four organizations in0^- 
backing the campaign. 
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personal journalism is coming back—BROUN 
Public Weary of Anonymity of ELditorial Page—Thirsts for Individual Opinions and Reactions, Famous 

“Colyumist” Declares—Every Town of 200,000 Should Have Own Columnist 

personal journalism is coming By PHILIP SCHUYLER 

L back slowI>, to be sure, but ctming excessive standardization "The tendency of even the best copy 
hack. . airain L'liited States." desk is towards standardization,” he 

The cycle is • _ -ewsl seems to Mr. Broun, you see, that con'menced in deliberate tones, 
and the '”Ve*’*ona i • Jniimate spjipcrs still serve that silly purpose " That well-known lead got by once 
paper pages is gni ? ^ of acting as society's mirror, when really before, it will get by again' is the attitude 

‘^A\k1iW^"<J^'BVoiJn.%olumnist, author the beac.m light, leading of the desk. 
Ask ncywuw ^ ^ Ynrk civin/atHMi torward. They are rcnect- The a>py reader, by the very nature 

of ‘'I® t,_|- ing the sameness of .American Main of his job, is n>mmitted emotionallv to 
World, if you dont Miie\e 11^ Streets, the red front rtve-and-ten, the cmventionality. 

Scoffers of iv,-m at chain cigar store, the granite Chamber "When 1 was doing baseball for the 
Jte^tf^ught^of%uch noLeiL coming Commerce, when really they should New York Tribune, 1 had my tight with 

back But perhaps this will be a chuckle- 
stopper "nie personal journalism, such 
as Broun represents in his column is 
thought well of by the circulation de- 
oartinent of the World. 

'We estimate Broun is worth 10,000 
ciirulatkm to us,” said Nelson Hoover, 

I supertnsor of circulation. 
** Standardization and syndication arc 

anathenB to Broun. He is out with ink¬ 
pot and pen to blot out dry as desert 
dust sameness. True, he will tell you, 
American newspapers have a long, long 
way to go before they get completely 
hack into the personal cycle. But today 
he sees the return of the prodigal written 
in the stars, and if he wasn’t slightly in¬ 
clined towards laziness and stoutness, he 
might jump about for joy. 

•■Column conducting is growing.” 
That is his shout. Although he isn’t 

sure there has been improvement since 
the days of Eugene Fields’ ‘‘Sharps and 
Flats." he is absolutely certain it is 
growing. 

.\nd personal opinion, according to 
Broun, is c eeping slowly, Init steadily 
back into newspapers of the country 
through the IncaJ column of wit, fed by 
the cont.'ibutions of readers. 

Please italicize focal. Its the way 
Broun told it to Editor & Pubusher. 

Picture him. He swings around in his 
swivel chair from a letter littered desk 
and well-worn typewriter. He leans 
elbows on knees, puts chin in palms. His 
deep bass drawl falls softly. Occasionally 
one hand sweeps through tangled hair— 
hair, which caresses his ears in sartorial 
defiance. He has taken off a plutocratic 
raccoon coat and with it all Harvard airs 
and metropolitan dignity. He. looks, in 
fact, very much a country editor as he 
says: 

"After all. the country newspaper is 
the base of all journalism 

HETWOOD BROVN 

Charmetor piotur* of Worid star reporter in Ms little cubical oAoe on the olovonth floor. 

**Woll. it seems to me that** . • . • 

and Riverside Drive to the Bohemian 
haunts of (ireenwich Village. 

"I became a columnist more because 
of luck than anything else,” he will tell 
.vou. 

He started out like perhaps a thousand 
other newspaper men are starting out this 
year. In 19f^ while he was stiU at Har¬ 
vard. he spent a summer working for 
the New Aork Telegrraph. 

He remembers his first story well and 
laughs over it. 

Gertrude Hoffman was appearing in 
her famous Salome impersonation. She 
was worth a story. The managing editor 
finally picked on Broun—“that young 
college man who is crazy to interview 
an actress.” 

Broun drew up a long list of questions. 
“One of them, I rementber,” he said, 

“was whether she thought her Salome 
psychological or physical. 

'“Psycho—what?' was the Hoffman 
reply. I put it into the story and she 
has held it against me ever since.” 

During the next summer, Broun worked 
for the New York Evening Sun. Wh« 
he graduated from college he went to the 
Tribune, where he worked 10 years on 
the street, copy desk, re-write, sporting 
editor, dramatic critic, book reviewer, war 
correspondent, to “It Seems to Me.” 

“Yes, column conducting is difficult at 
times.” 

The thought behind the remark was 
the average of 100 new plays he must see 
and write about each year, the hundreds 
of books he must read. 

He spends about 2 hours each day at 
the office of the VVcrld. But, of course, 
one must count in those hours spent at 
theaters and in the cozy chair with a 
book! 

“It certainly would be difficult con- 
diKting a column without the help of 
readers,” he continued. “.And contribu¬ 
tors have their dull periods. 

“Naturally there are certain stops I can 
press on and be sure of a reply. I can 
write in the column about religion, food 
or politics. These subjects inevitably 
bring letters. 

“When I was hard up, I used to insult 
A’ale or Princeton. But that’s no good 
any more. College graduates refuse to 
tumble for it. 

“It seems strange that this column It 
Seems to Me, dealing as it does in books 

lie flaming with new light, new colors, the copy desk. Baseball leads must and plays largely, should bring more re- 
‘'People“’w"Mt'to read’their names and ^nd new ideas. .always be the same, I was told. I tried sponse than the sporting column I once 

the names of their neighbors in the news- stores, automobiles, cash freak leads, which were regularly choppM conducted. The Yankees and Giants, it 
papers. They want to follow the fortunes registers, ash cans, and rotary clubs be out. .At the end of 6 months. I wore the .seems, are really less interesting to news- 
of everjday people they know well They standardized, but for goodness sake, copy readers out, and was able to write paper readers than Gather or Ferber. 
like to become acquainted with one standardize thought! Let there be the way I wanted to. “From my letters, and I get an average 
definite human personality they can talk originality somewhere, everywhere. “Damon Runyon, with his catchy of about 50 a day, I try to pick those 
to and think with daily in their news- assumed,” continued Broun, the humorous first sentence was my idol for printing, which will best give a cross- 
paper. Here is where the column and Broadway dilettaiitc, “that outskle of New then. I used to spend from a half to section of opinion. 
its conductor serves their purpose A’ork people were talking about different an hour on the first sentence of my “But I am suffering most now from 

“It is indeed a little unfortunate that things, as they should be. But 1 have stories. Finally, however, I gave that books and plays. I am finding it in- 

"Coiumn conducting has grown and is . “I* would be healthier for American let the story develop itself.’’ “They are horribly underw ritten in our 
■wspapers. They get all sorts of pub- 

personai editorial " ' * * newspapers were originating more stuff writers will always win out against the licity write-ups, certainly. But no real, 
“Once the editorials of a newsnaner nwn.” cc^y desk. They must, however, be vital criticism.” 

reflected the ooir ions of one man—a vMv '* ceative genius being willing to submit to a certain number of Then, in conclusion, there was one 
definitelv known nerenn xKen smothered by critic and copy desk? cuts, while they keep up their personal more question. MTiat does Broun do 
tendency- Broun, a critic himself, slams the latter line. . with his spare time? 
Now the note of nersonal ^^inlon defends the former. True, critics Today at 35, called the “highest paid He writes novels—‘The Boy Grew 
crept back and oers^ts in ewniner hart f'utnutwbcr creators ten to one. .New reporter in the country,” Broun, although Older,” “The Sun Field”; two books of 
♦k.—-u . . . l^rsisxs in creeping OaCK m.hlishrH arr nonnrrH ..non ctMr nrrAcinnal nf rritirism from xt:<*U4 >* books, published, are pounced upon, he gets occasional notes of criticism from essays, “Seeing Things at Night,” and 

cheerfully chewed, swallowed, and spat Herbert Bayard Swope, executive editor, "Pieces of Hate." He is working on a 
out on newspaper space. But that is no longer fears the evil pencil of the novel now, called “'There Lived a Man,” 

through what has come to be known 
the columns.” 

And it’s a very good thing, says Broun. 
Too nnny^^people these days are think- ^ 

thmifs^un V* creators. Good criticism in itself can be 
mmgs up. Newr York shouldnt be the creative” 

But, to get closer to the heart of 
newspaper men: what about the copy 

quite correct, Broun believes. 
“There will alwavs be more critics than 

copy desk. His greatest worry now is a fairy story. 
ideas for his column. “The first 5 or 6 years of newspaper 

“It’s the easiest kind of new;spaper work are useful to a man who intends 
work,” he admits. “But at times it’s the to become a novelist.” Broun believes, 
most difficult ” "After this period, it would be better for 

v iM>wQfv>n»r • r -mnono . .. ... Broun has been 16 years in newspaper the embryo novelist either to get out, or 
or mnr. QK^..ia u ot .^,1^ readers? Broun hands them a knock- work, every year spent in New York else make his newspaper responsibilities 
writins abi t *'* 'Mit. But he does it. of course, in his City. Today as author of “It Seems to pretty light. 

® best it-seems-to-me, soft and philosophic Me” he has liecome one of the fabulous “.After all. a first-rate newspaper man 
distt!T America have a manner. ' ’ ' . „ • . .... l»..pe man 
«stinct personality of their own. They blow. 

thinking reservoir of the nation. Small 
co|™nunities should act inccpendently. 

i.cii 

It is more of a push than a figures of Broadway. He is talked about, is more important than 
quoted, discus-ied from upper Fifth avenue novelist.” 

third-rate 
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THIS AUTO EDITOR TELLS THE TRUTH were unable to finish the trip and came 
_ to Milwaukee behind a truck. We 

ON HIS PAGE AND MAKES IT PAY descril^ our entry into Milwa^ee, told 
. exactly what had happened and in a 

Handout Publicity Finds the Waste Basket While “Brownie” whi'ch''ha“d fSfen‘out 

Rowland Tells Milwaukee Journal Readers the News the dealer didn’t like that but—he 
f .. . » «* •. j r. f . wanted publicity and he had to take the 

of Motors Merits and Defects chance 

■ New models are sometimes described 
By W. W. (“Brownie”) ROWLAND in the Journal, but seldom without hav- 

^ , , ■ , . , . '"g bem tested on a short drive. Im- 
Canncd praise for every automobile on the American market has been denounced provements are carefully studied and a 

as a xveak'kneed effort of newspaper publishers and editors to hold and build up frank opinion of them printed. 
adz-ertising. This was condemned by William Ullman in a recent issue of Editor Unusual tests, too, interest your motor 
& Pi Bi-isiiER. Mr. Ullman is right. Automobiles can be criticised in the same subscribers. .\ dealer in Milwaukee dis¬ 
way that theatricals are handled by the dramatic critic—or as books are tom to tributing a light car came to me last 
pieces by the reviewer. It can be done for the automobile, and the newspaper that November and said that his car, selling 
does it can make money from the operation. below the thousand-dollar mark could 

Here IS the proof. It has been done. beat the fastest train on the Chicago, Mil¬ 
waukee and St. Paul from Milwaukee to 

A N automobile editor who “knows his telling idea was evolved. The dealer W'as St. Paul. I didn’t belie\'e the car could 
stuff” is quite as dissatisfied with the nearly as wild as readers were grateful, do it. But I took the wheel at 3 a. m. 

factory-made publicity he edits each week This was the first real live information one clear cold day and jolted that car 
as is the sub- Journal readers had ever had on any car over every type of road often at 55 to 60 
scriber whom Mr. on the market. And they liked it. I still miles per hour to St. Paul, a distance of 
Ullman pictures have letters telling of the jolt the first 425 miles, in exactly 9 hours and 5 min- 
as disgusted with story gave them. utes, beating the fastest train hv 32 min- 
meaningless -Us touring became less and less hazard- utes. Naturally I wrote of it. 
praise of new ous and automobiles were being built so Has this policy paid ? 
mfwlels. well that they were supposed to run a It has. We ' have not onlv gained 

Many automo- few thousand miles without trouble, the reader interest from practicaly every 
bile editors, I feel, test was expanded. It was announced Wisconsin motorist, but have been able 
arc no more than that I should drive some car over every to organize 20,455 of our readers into 
titled copy-read- foot of state highway each year—more the Journal Tour Club. A “Call of the 
ers who edit bales than 8.500 miles. .Uny dealer believing Open Road,” a tour book of Wisconsin, 
of prepared hand- that his car could stand the test and was is given to every member. Road reports 
out publicity, anxious to have its accomplishments arc made not only for the state high- 
Thcy often take known was asked to bring his car around, ways, but for any of the main roads 
orders from ad- This annual trip which I have made for across the continent. Road maps for as 

\V. W. Rowland vcrtising man- the last eight years has become the Jour- many states as needed are given free 
agers and from nal s official inspection of state roads, to every Tour Club member and in addi- 

advertising solicitors covering the trade. Stories on road conditions, on the per- tion each member carries a Journal Tour 
A good advertiser can evendrop in and formance of the car driven, am on the Club emblem on the radiator of his car. 
tell them what is best to run. towns visited are written every day by But the truth-telling policy has gone 

Mr. I’llman ov'erlooke<l one important a reporter with a penchant for humor, further. It has done just what the weak- 
point in his article which, in general, was Some of the cars used for this trip kneed policy of patting each other’s back 
directed to automobile editors; that is, have held up—others have not. In each has been expected to accomplish. It has 
the woful fact that the majority of auto- case the public has been told nothing but aideil the Journal to take the lead in 
mobile editors have little or no control the truth. But four years ago I drove automobile advertising. 

\V. W. Rowland 

orders from ad¬ 
vertising m a 11 - 

.Und so we say in chorus with Mr. 

Brownie Applauds Police Drive Against Dangerous AD^ Parking 
More Lights Needed ’ 

on Arterial Routes 

over the motor pages. a much heralded high-priced automobile .And so we say in chorus with Mr. 
It is therefore not up to the automo- on a 30-day trip. That car was and still Ullman that the truth can be told about 

bile editors, but to the publishers and is junk, useless outside city limits. We motor cars. .Und we say further that it 
executive of the different newspapers, to left parts of that car all over the state pays in reputation and,'in spite of the 
follow out Mr. Ullman’s advice to quit and wherever we dropped a part or broke many fears, in advertising, too; for we 
printing “nice things” about any and down w'e told the world about it. We have done it. 
every make of car and to start telling the 
truth. ■ 

They must either give the motor editor • A i j r> »• 
the same rank and authority over what BrOWniC ApplaUOS Policc Drive Against DangerOUS ADcV Parking 
goes .into his pages as the cit>- editor has More Lights Needed , J |T.d. d. 
oyer the news material, or they can con- ^ 
linuf in the free publicity Rame. /-I 

Ten J^rs^aRO I was^ l^ven the title anil ^ — 

effect upon the material that passed over ei 
the basket into the copy desk. i; 

I wanted to write of automobiles, but s~ ii; jrr.r—y KJL- ^P|||X 
I wanted the stories in the most inter- --lii 
esting form. If a motor dealer thought 
his car was good and wanted publicity— S'— 
he had to bring that car around to me. 
I’ve been motoring ever since there was ^ 
anything to “mote” with and the dealers -i' **^*"°~ .5f-£v'»■*_ 
knew that I was a safe man to trust with SySSsieS _~ ~ ' ~ ~ — 
their cars. ,, , j 

I per.sonally took new miHlels out tor .l.. ▼ 
test trips lasting from one to five days. Milwaukee Can Now Compare 
I did not merely run around the block This Perfected Air-Coo^ 
as do many of my confreres. When a ~3~. ssrssrf'i-—r*—-Stt 

knew that car was in for a real test over 
rough country roads and that if the car . 
was weak. I’d know it soon and so would d-j ■ -a ,• Ty,”' jft -JL1' 
my readers. 

Some cars stood these tests and I said inV 
so in print, telling how much gas and oil ITHTiuilraco.’ *' 
I used to get a certain mileage, wliat r— 
roads were travelled, what speed the car ‘1dra^’’YsirCar N«w m^iwcc. 
attained on fast stretches, what it would —Monamterjtnin ‘Pna^fui r /v-iu 
do on hills and in sand-in general a live . iw w^iifa.ii^j 
story with a bit of humor giving all the 
dope on that particular car written so 15* i MbIt ‘ ‘W 
any reader could understand it. __i 

Less than three months after the policy —— w— 
of telling the truth about motor cars- had ^^±£3 
been in effect I tested a car that was an *" cL=ru. me Jm SoatMiitaMnA. 
absolute failure. .After one day’s work I - 
turned loose all the sarcastic critical 
phrases I had framed when the truth- Here’i a pace that Ulaitratea how “Brownie” telli the •tory. 

mCmaHM AltOmtlor (Milamd m Hard Rm4 r«l'“T i ^ 

7.1. Milwaukee Can Now Compare 
This Perfected Air-Cooled Car! 

“Gsrage” Ysv Car New 
— - —fc>/bf« winter mtt in 
TWGanfcnatHwlb4GMd ; 2 

Tir ‘Pnaxrful. "Staultful. ,Aird'lttU 

l>| 

—.is-s;] Edix &xl HMd Wxb ' S.°i*****f* ipwta ^1 

Here'! a pace that Uluitratoa how “Brownie” telli the itory. 

MILL OWNERS FAVOl 
PULP EMBARGO 

Canadian Paper Manufactnrm Ttajj 
Before Royal Commiaaion_Fomiij 

Engineera Say Timber Supply 

Rapidly Being Exhauated 

Those members of the Royal Conm. 
sion investigating Canada’s pulpawd* 
sources, who have been holding sittimi 
Eastern Canada have completed the ti 
ing of evidence. The members offti 
Commission who have been hearings, 
nesses in Western Canada are no», 
work in British Columbia and expat y 
coi^lete their labors in about 3 ysb 
It is expected that the Commission ij 
be able to finish its report and presast 
to the Government some time in Mu 
To date about 6 months have beasp* 
in the adlection of evidence. 

-At its last hearings in Quebec Gh 
Edward Beck, secretary of the Cana4> 
Pulp and Paper .Ussociation, suhontisi 
evidence obtained from members of ij( 
■Association in rebuttal of the accnsjtie; 
that Canadian mills were not boiix 
wood from settlers and that the latter hj 
to look to the United States for a nmie. 
The manufacturers all stated that fc 
had bought as much wood as possib 
from private dealers. As a general ri 
they jiaid the ordinary export priceandn 
some cases rather imire. The Laurenti4 
Company stated that, although tl» 
owned extensive limits, 25 per cent i 
their annual consumption was obtaial 
from settlers. Mr. Beck quoted fm 
statistics compiled at Ottawa, nhie 
showed that 30 per cent of the wood ael 
in Canadian mills was furnished k 
settlers. 

.\n interesting witness at Quebec « 
E. Wilson, forestr>’ engineer for lit 
I^urentide Company. Mr. Wilson yt 
senterl statistics showing how Qndw'i 
timber resources were being depl^ h 
1913 the quantity available in theprovio 
was 363,603.200 cords. In the coursed 
10 years, 14.000,000 cords had bee 
Inirn'ed. 72.000,000 cords had been de 
stroyed by the bud worm and 16,500.(1# 
had been cut, making a total deductknd 
102.501,608 cords. The yearly cut w 
averaged 10,460.000 cords, so that » 
suming that there svas no increase in ik 
demand, the forests would be exhaals 
in 36 years. 

Omer Lucien, president of the Qodtt 
Forestry Engineers’ .Association, ibo 
quoted statistics to show that the tinte 
standing in the province of Quebec, ati 
present rate of consumption, could a 
possibly last more than 20 yean. M 
Mr. Wilson and Mr. Lucien favored tk 
placing of an embargo on the export «i 
pulpwood and the adoption of strict regn 
lations to prevent destruction by foes 
fires. 

Newspaper Man Writes Own “VT 

Frank C. Kingsland. 45, newspay: 
man, went to a hotel March 6 in ^ 
.Angeles, wrote his own death notitt 
trmrked it “for the newspapers,” tte 
killed himself with a revolver. He w 
suffering from effects of a fractutii 
skull from which he never fully rets- 
ered, he stated in his own suicide sttn 
He was on the old New York Sun fe 
7 years under Chester S. Lord, and « 
also on the Wall Street Journal. 

Confess Klan Award Was Fsks 

Rev. C. C. Crawford, publisher of tk 
Patriot, a weekly Ku KIux Klan pofr 
cation in St. Louis, and Howard * 
Bowers, a Klansmen. have conf«s«^ * 
Klan officials that the “award” of • 
$25,(XX) prize farm in a slogan cott* 
conducted by the paper last fall 
fake. Their confession has beCT pi*® 
in the hands of post office insp^ 
to determine if the mails were used» 
defraud. 

Canadian newsprint production has» 
creased for 350.(X)0 tons in 1913 to li#*’ 
(XX) tons in 1923, or 260 per cent 
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battle begins for radio control of air 
White Bill Before Congress Provides Government 

Supervision of Broadcasting—New York’s 

“Big Four” Start Patent Fights 

tered into agreements in l‘M9, l‘>20 and 
1921 for the purpose of enabling each 
other to do business without legal inter¬ 
ference from each other for alleged in¬ 
fringement of patents. These were cross- 
licensing agreements, which had the ef¬ 
fect of dividing up the radio business, 
and at the same time shutting off all pos- 

By SAM BELL* 

W7ASHIN'GT0X, D. C, March 12.— 
” If radio communication, both tele¬ 

graphic by Morse cotie and telephonic 
broadcasting, is to continue its remark¬ 
able development, absolute Government 
control is imperative. ^ 

That is the opinion of (government om- accordance with the public inter- be placed upon the same basis, and deter- competition 
cials. radio ^ est. I believe this is necessary in order mined in the same manner as is the re- ‘ ..gy cross-licensing agreements the 
persons wno nave orai oidwn lo that there shall be no question of vested vocation of a license under this section. followinir rights and nrivileves were al- 
in^Kton to appear before the House Mer- ,he ether. - iVS" pr.Mleges were al 

chant that*“hir'^he^ ‘ Section 2 (c) of the bill provides that WHILE Congress considers the White -xhe A. T. & T. (and the Western 
the soiled White Dill tnat nas^ ,1,^ Secretary of Commerce shall refuse ” bill, radio’s “Big Four” have begun Electric Companv. whose common stock 
<ic5ignea to provide a nw radio ctmtroi ^ license to anv concern which is monopo- a fipht in New' Y'ork for control of the u owned bv the \ T Sc T ) Kot the 
bw. The measure w.h,ch has the strong attempting to monopolize radio air. . H^ht to seU broadcasting t;ans''mitting 
support ot SMretarj communication through control of the This fight is of enormous interest to sets and the exclusive right to broadcast 
place radio amities unoer me L-e^ri- manulacture of apparatus or otherwise, newspapers of this country. f„r toll and use radio inventions retiuir- 
ment ot yommerce, wnicn now nas a j sympathy with the purpose shown It will be wage<l probably between the i„g ^ires such as the multiolex telenhone 
measure of authority. 

Charles P. Caldwell, s^kesman for the 
Radio Broadcasters’ Society of .America, 
recently told the Committee that the 
White bill enacted into law two years 
ago would have prevented the .American 
Telephone & Telegraph Company which 
"now threatens to lord it over the radio 
world.” from having received a license. 
Mr. Caldwell asserted that officials of 
that company had openly boasted they 
"intended to drive other broadcasters 
from the field and make the listeners-in 

Irhe head of the Broadcasters’ Society- 
urged a change in the projxised measure 
that would provide for placing radio con¬ 
trol in the liands of the Interstate Com¬ 
merce Commission instead of the Depart¬ 
ment of Commerce. He pointed out that 
the Interstate Commerce Commission al¬ 
ready exercised similar control over tele¬ 
graph and teleplione companies as well 
as railroads. 

Raymond .Anderson, representing New 
York City told the committee that the 
.American Telephone & Telegraph Com¬ 
pany through the exercise of patent 
rights and excessive charges had bliKked 
New York’s efforts to establish a broad¬ 
casting station. 

While the hearings on the White hill 
are in progress the Federal Trade Com¬ 
mission is awaiting answer of the big 
radio apparatus manufacturing com¬ 
panies to the Commission’s recent com¬ 
plaint charging monopoly of patents and 
attempt through that means to control 
broadcasting. 

Secretary Hoover urged the enactment 
of the bill, but said he opposed the 
licensing of receiving sets which is the 
custom in European countries. He could 
offer no solution for the problem of 
making broadcasting stations self-sup¬ 
porting except through the sale of their 
(ateiited devices or charging for adver¬ 
tisements sent by radio. 

"Radio and the use of the air.” said 
Mr. Hoover, “should be regarded as a 
matter of public concern and public 
tmst. to he considered from the point of 
view of the public interest, just like other 
public utilities. There must be no 
monopoly. Something, however, must he 

TVEWSP.APERS maintaining broadcasting stations may continue with pro¬ 
grams. unaffected by the patent dispute now being waged by the 

.American Telephone and Telegraph Company. 

No action for infringement of patent rights has yet been begun against 
any newspaper J. D. Ellsworth, .A. T, and T. official told EDITOR & 
PUBLISHER. 

Whatever action is taken eventually, at least 14 newspaper broadcasting 
stations will be unaffected—stations which are using equipment of Western 
Electric manufacture, and which have complied with all patent technicalities. 
They are: Wave Length 

Los Angeles (Cal. 1 Examiner, .Anthony & Record.KFI 
Los .Angeles (Cal. l Times-Mirror.KHJ 
Oakland (Cal.) Tribune .KLX 
Atlanta (Ga.) Journal .WSB 
Chicago (Ill.) Daily News .WM.AQ 
Louisville, (Ky.) Journal .WH.AS 
Detroit (Mich.) Free Press.WCX 
Detroit (Mich.) News.WWJ 
Kansas City (Mo.) Star.WDAF 
St. Louis (Mo.) Post Dispatch.KSD 
Portland (Ore.) Oregonian.KGW 
Memphis (Tenn.) Commercial .Appeal.WMC 
Dallas (Tex.) News.WFAA 
Fort Worth (Tex.) Star Telegram.WB.AP 

“There are other newspapers which have broadcasting stations of other 
makes, but whether or not they are infringing our patents I would not 
care to say without a special investigation in each case,” Mr. Ellsworth 
said. “.As far as I ran leam, we have taken no action against any news¬ 
papers and. of course, we trust that we will not have to do so. 

“In view of the considerable amount of misunderstanding and misrep¬ 
resentation of the broadra.sting situation, the .American Telephone and 
Telegraph Company makes this statement: 

1. That the .American Company has not attempted and does not 
desire a monopoly of broadcasting: 

2. That all broadcasting stations must and should operate under 
regulation and permits from the Federal Government; 

3. That the .American Company’s policy is to grant rights under 
its patents for reasonable compensation to all broadcasting 
stations having proper Federal permission; 

4. That the American Company's suit against WHN is brought solely 
for the purpose of protecting its patents from infringement; 

5. That any broadcasting station now infringing the .American 
Company’s patents ran acquire a license for the life of the 
patents upon reasonable terms.” 

in Meters 
KFI 469 
KHJ 395 
KLX 509 
WSB 429 
WM.AQ 448 

.WH.AS 400 
,WCX 517 
.WWJ 517 
.WDAF 411 
.KSD 546 
.KGW 492 
.WMC 500 
.WFAA 476 
.WB.AP 476 

and telegraph carrier systems for toll. 
“The Radio Corporation got the right 

to operate trans-.Atlantic and other long 
distance radio telegrapli communication 
stations, to operate ship-to-shore radio 
telegraph communications, and the ex¬ 
clusive right to sell amateur radio receiv¬ 
ing apparatus, which was to be manufac¬ 
tured by the General Electric and by 
Westinghouse. This included vacuum 
tubes for home radio receiving sets. 

"The General Electric got the right to 
supply 60 per cent of the needs of the 
Radio Corporation, becau.se through ma¬ 
jority stock ownership in the Radio Cor¬ 
poration it controlled such important in¬ 
ventions as the Fleming vah-e and the 
-Alexanderson alternator, used in trans- 
.Atlantic radio transmission. 

“The Westinghouse company got the 
right to manufacture 40 per cent of the 
Radio Corporation’s needs. 

“These agreements gave the .A. T. & 
T. what might be developed into a radio 
monopoly, for this company got not only 
the exclusive right to charge for broad¬ 
casting—which it is doing at the rate of 
$10 a minute—but also the right to use 
radio inventions retjuiring wires for toll. 

“It already owned what it claims is a 
monopoly of mmiulation circuits utilizing 
vacuum tubes, developed by VV’estem 
Electric engineers, and all rights in the 
vacuum tube amplifying circuit patents 
purchase<l from Lee .A. De Forest in 
1917. 

“In other words, stripped of technical 
phraseology, this meant that the A. T. & 
T. had a natural monopoly in long dis¬ 
tance radio broadcasting because of its 
monopoly of telephone wires, and a sec¬ 
ond distinct advantage because it owned 
the vital vacuum tube grid audion patents. 

“Recent developments in radio broad¬ 
casting have wiped out the A. T. & T.’s 
natural monopoly. Last Friday evening, 
at the dinner of the Massachusetts Insti¬ 
tute of Technology at the Waldorf- 
.Astoria, broadcasting was accomplished 
over a Radio Corporation broadcasting 
station entirely without the use of wires. 
London and San Francisco were reached 
by a brand new method of relay broad¬ 
casting. 

“So the A. T. & T., if it wishes to (lone to reconcile the conflicting princi- in the paragraph to which I am referring; .American Telephone & Telegraph Com- _ . _ .. .. 
pies of patent rights and opposition to the but I do not believe that the method pany, backed by the three great com- maintain its hold on the radio field, has 
development of monopolies. there adopted is the proper one. The panies with which it is now admittedly to prove in court that its vacuum tube, 

“It is clear that we cannot allow any determination of whether or not a given in agreement, the Radio Corporation of mcxlulator and amplifier patents are basic 
single person or group to place them- concern is attempting to set up an illegal .America, the Westinghouse lilectric & and that all who broadcast from stations 
selves in position where they can censor monopoly in radio communication is de- Manufacturing Company and the General not bought from the A. T. & T. or 
the material which will be broadcast to pendent upon the ascertainment of a vast Electric Company, and independent broad- licensed by it are infringing, 
the public, nor do I believe that the Gov- number of facts, and the determination casters. “To that end the A. T. & T. brought 
eminent should ever be placeil in the of difficult legal iiuestions. The A. T. and T. began the fight, suit a few days ago against Station 
position of censoring this material.” “We have a conflict between the gen- Officials have announced the company is WHX and others, with the announced 

Swretary Hoover favored 5 or 10 years eral .American principle of opposition' id seeking to stabilize the radio industry. A purpose of forcing a new stage of devel- 
at the most as the life of a license, con- monopoly and an e<iually .American prin- few days ago suit was brought by the opment in radio broadcasting and stabil- 
tending that the 50 years proposed by ciple, recognized by our patent laws, that A. T. and T. for infringements of pat- izing the industry. 
some interests would tend to give the an invention belongs exclusively to him ents against WHX. which is Loew’s “Suit for infringement of patents has 
li^sees “vested rights to the air which who makes it, which necessarily means Theater, New York, and the North also been brought against the North 

sHl or transfer.” an exclusive right in the inventor. The .American Comi«ny, which has been using American Companv, which has been 
K ii ” • points in the problem does not properly belong to any public utility wires for broadcasting pur- using public utility electric light and 
bill, said Mr. Hoover, “that should be administrative body. The Department poses. power wires for broadcasting purposes. 
• ‘’^**'*- Gnder the 1912 law. of Commerce has no machinery^ with Experimenting on Staten Island, New “Congress is now investigating, and the 
It has been held that the Secretary of which to carry on the investigation's nec- Y’ork. the North American Company has Federal Trade Commission is to investi- 
Lommerce has no discretion in the grant- essary, nor is its organization suited for been broadcasting a “Radio Newspaper,” gate, because the A. T. & T., if it wins 

of licenses to stations. It is now the decision of such questions. I much taking the United Press report. its suit against WHN, can win against 
obliptory to grant a license to every prefer the principle adopted in section 2 The New York World has made an all other independents and so obtain a 
‘W'lMnt irrespective of the interference (g) under which the law and facts ap- investigation and this week brought to monopolv of the air. If It wins its suit 
wmch may be anticipated from the oper- plicable are determined judicially, and I light the following facts regarding the against the North American Company it 
ation of the station. The present bill would suggest that the bill be so amended fight: even wins control over public utility 
grants a discretionary power to be exer- that the refusal of a license to a monopoly “The four big companies mentioned en- wires so far as radio broadcasting goes.” 
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CLASSIFIED ADVERTISING 
The New Public Service 

X—ADVERTISE YOUR CLASSIFIED ADVERTISING^ 
FOR MORE READERS! 

By BASIL L. SMITH 

ands of today’s readers who, in turn, will 
be tomorrow’s advertisers. 

Qassified advertising publicity like 
this is as essential to the fullest growth 
and development of the medium as the 
advertising campaigns that everyone ad¬ 
mits have been important factors in every 
great national manufacturing or service 
success. And the rewards of its intelli¬ 
gent application to the everyday work 
of a classified organization are great. 

UNIONS TO LAUNCH NEW I 
DAILY IN SIOUX CTTY I 

Register Publishing Company 

porated for $25,000 By Strikii| 

Printers — Plan PublicatioB 

^Vithin 60 Days 

•4T1UT,” seventy-five per cent of the 
classified workers in the country 

will shout, “we do advertise our classi¬ 
fied advertising!’’ 

And that’s perfectly true. But it’s 
also perfectly true that many manufac¬ 
tured products were advertised 25 years 
ago, according to the ideas of advertis¬ 
ing entertain^ at that period. And by 
far the greatest percentage of news¬ 
papers today are advertising their “want 
ads” on the same general plan that was 
thought to be good stuff back in 1898. 
They are appealing directly for more ad¬ 
vertisers instead of for more readers. 

Why this discrepancy? Simply this— 
classified advertising and its service pos¬ 
sibilities have changed fundamentally in 
tlie past two decades, even though many 
newspapers continue to think of it as the 
same old “want ad section.” It has 
come to be a community service ana, as 
such, it is being advertised by up-to-date 
newspapers on the same basis that the 
Bell Telephone Company and the Statler 
Hotels advertise the services that they 
are giving to the public. And this new 
angle on classified publicity is building 
not only good will for the medium, but 
good will and circulation for the news¬ 
paper as well. 

Classified men have known for years 
that anything that people use, from 
tomato soup to plate glass, grows in 
general usefulness when it is intelligently 
adverti.sed. 

And this is true not only of things, 
but of services, of railroads, of telephone 
and transit systems. 

The right kind of advertising is good 
for a toothi>aste or a banking institution. 
The more people who learn to use a 
thing and depend on it the greater will 
be its success. 

These are axioms of the business, .^nd 
tliere is an older but none the less true 
axiom which says that if A equals B, 
and if B equals C, then A must also 
equal C The beauty of axioms is that 
everybody knows they are true. 

And so, to get right down to cases, 
if the Campbell Soup Company and the 
Bell Telephone ^mpany find that they 
increase their businesses by telling the 
public more and more about their 
product and their service, respectively, 
then the classified advertising section of 
a newspaper can increase its usefulness 
to the entire community through the 
proper advertising of itself. 

This may be a round-about way of 
arriving at a simple and inevitable con¬ 
clusion, but it seems justified by the fact 
that newspapers in general apparently 
do not realize the dominant opportunity 
presented to them of intelligently adver¬ 
tising their own classified service to ap¬ 
peal to more and more readers. If there 
space is worth hundreds of dollars a 
week to talcum powders and talking 
machines, it is worth exactly that same 
amount to themselves in terms of in¬ 
creased income from classified advertis¬ 
ing patronage. 

That brings us to the point of asking; 
“How can newspapers ‘intelligently ad¬ 
vertise’ thr-ir classified advertising?” 
Classified advertising is the most general 
and at the saine time the most personal 
service to all the people of a city. To 
advertise it simply from the ad-selling 
end is to overlook its whole significance 
and selling strength. To appear for the 
patrcMiaire of hundreds of advertisers in¬ 
stead of for the interest of thou.sands of 
readers is to miss the only permanent 
way to build a volume of ads and to 
establish the medium on the firm basis 
of community service. -. 

\Vc don’t find a railroad devoting its 
display ads to imploring people to “Buy 
a Ticket to Squeedunk or Wherever 

You’d Like to Go!” In fact, the rail¬ 
road's advertising will most probably 
not suggest in so many words that we 
take a trip over its lines. Instead, it 
will tell us of its service, the comfort of 
its cars, the courtesy of its employees, 
the beauty of the country through which 

Newt Story Ends 30 Year Search 

Through the story of a 30-year search. 
printed in the Rocky Mountain News 
and Denver Times of Feb. 27, Maggie 
and John Owens, heirs to an estate in 
Scotland, were at last located and have 
taken steps to acquire their inheritance. 

HOW GOOD WILL FOR A CLASSIFIED MEDIUM 
IS BUILT 

J^IFFERENT people have different ideas on this important 
subject. 

Mr. Smith says that public approval of a medium depends 
on three things—publicity, results and service. 

He takes up each of these points at length in his article for 
next week, ‘“Public Relations In Ciassihed Advertising.” 

it runs, and the perfect condition of its 
roadbeds. But while it builds this idea 
of service in our minds, it is suggesting 
more forcibly than plain words even 
could that it is the railroad we want to 
travel over the next time we plan a trip. 

And here is the important point about 
the modern way of advertising classified. 
The service to the readers is the main 
consideration, the main talking-point of 
the copy, because when readers are won 
for the medium, results are guaranteed 
for advertisers! By building up the ser¬ 
vice idea in the minds of the readers 
of the paper, the ads that make up the 
classified section are assured of attention 
and the medium itself is fixed once and 
for all in the minds of the community as 
a public service that cannot be neg¬ 
lected. 

The points around which copy that 
presents these claims of the classified 
section to a newspaper’s readers is writ¬ 
ten are not unlike those which win public 
good will for a railroad or a telephone 
company. The copy talks about the first 
principles of service—convenience and 
usefulness—and tells the public of the 
“1-2-3” a^ “A-B-C” system of standard 
classification and arrangement that 
makes the classified section as easy to 
use as a dictionary, and of the variety 
of the opportimities offered under its 
many and varied classifications. It points 
out new ways in which it can serve in¬ 
dividual readers, and it sells the public 
on the underlying idea of the classified 
section as something very like a public 
utility. It institutionalizes the classified 
medium and lets everyone know how and 
when it can l^st serve particular needs. 
.\nd while it is selling the public on this 
service to readers, it is even more firmly 
driving home the point that this same 
service to readers gives the best possible 
service in results to all advertisers. 

This, then is the new basis on which 
advertising for classified advertising is 
built. 

Daily publicity of this sort con.stitutes 
a selling factor that can be made to back¬ 
up the ad taker and solicitor at every 
turn. It is a definite example to put lie- 
fore every prospect of the way in which 
the newspaper is working to guarantee 
him the^ best possible results. What 
Cami)i>eII s j?Tcat advertising campaign 
is to the salesman who is trying to sell 
a case of tomato soup to a local grocer— 
a newsnaiier’s advertising of its classified 
advertising is to the ad solicitor who is 
out to sell a lineage order. And the 
added usefulness of this kind of publicitv 
comes from the fact that while it is a 
strong selling factor in the hands of 
solicitors, it is constantly molding general 
good will and preference for a news- 
pa-ier’s medium in the minds of thous- 

GRIFTITH HONORED 

Elected Ruler of Elks and Named 
Health Chief at East Orange 

Harry C. Griffith, president and treas¬ 
urer, of Bryant, Griffith & Brunson, 
special newspaper representatives, has re¬ 
ceived two signal 
honors within the 
last few days. 
Mr. Griffith, was 
on March 11, 
elected Exalted 
Ruler of the Elast 
Orange Lodge of 
Elks. Several 
days previous to 
this, he was ap¬ 
pointed Health 
Commissioner, of 
Eiast Orange, N. 
J., for a term of 
3 years by Mayor 
Charles Martens. 
Mr. Griffith is 

IIasry C. (tiiirriTii 

prominently identified in advertising cir¬ 
cles, and particularly in the field of 
‘‘specials.” He founded his own business 
in 1912, and two years later went into 
partnership with Mortimer D. Bryant 
and George W. Brunson, Jr., the firm 
name then being changetl to Bryant. 
Griffith & Brunson. Mr. Griffith takes 
an active part in the Six Point League, 
and is a member of the .Advertising Club 
of New York. 

Mr. Griffith and his wife have just re¬ 
turned from a two weeks’ trip to Florida 
and Southern resorts. 

-A third daily newspaper, hai-Ut,) l 
more than 100 labor organizations, ^ 
enter the field at Sioux City, la, aitli 
the ne.xt 60 days, it was announced I» 
Saturday with the filing of articles of». 
corporation of the Register Publii* 
Company. Tlie company is capital;^ 
$25,000, which will be divided into IJM 
shares valued at $25 each. 

Publication will not start until tn. 
thirds of the capital stock has bera sob- 
scribed. The newspaper w411 be 10$. 
lished every evening, except Satur% 
.A Sunday morning edition will be priniei 

I'he new organization will control^, 1 
by a board of directors composed of tk 
following men : P'rank M. Kaspar, Hu- 
f)ert .\1. Strawn, H. W. Ward, Harry F. 
Noble and W. C. Kehm. They willd^ 
a president, vice-president, secretary sd 
treasurer. 

The venture is backed by the strike* 
newspaper printers of Sioux City, wlio 
'ast year walked out wlK-n the Sioux Gq 
Tribune and the Sioux Oty Journal r^ 
fused to meet the demands of the unioos. 
Practically all of the incorporators art 
members of the union. 

The incorporators are J. H. MikeseH 
F. E. Hutchinson, W. H. Duncan, .V A. 
.Atchison, E. C. Ashby, Edward H. 
Strawn, W. C. Kehm, H. W. Ward 
Harry F. Noble, James B. Crubai^ 
Harold H. Reinecke, Frank M. Kas)« 
and Carlos W. Goltz. Mr. Goltz b a 
Sioux City attorney and also police jndgt 

Speaking of the project. Mr. Ward 
said more than one-half of the capital 
stock had been subscribed and that the 
installation of the plant will begin in 30 
days. The organization will ^y all of 
its equipment. 

The plan has the unanimous backi* 
and endorsement of the various typo¬ 
graphical unions in the Missouri YaBer 
conference, Mr. Ward said. 

The staff of the new paiier has not yet 
been named. The new paper will be 
“progressively independent” in policy. 

Two daily newspapers are now pdb- 
lished in .Sioux City, the Tribune, mom- 
ing and evening, except Sunday, and the 
Journal, morning, evening and Sunday. 

Graves to Edit “World’s Work” 

Ralph H. Graves, formerly Sunday 
editor of the New York Times, has ben 
appointed managing editor of \VorI?i 
Work. He succeeds French Strotheri 
who has become associate editor, and wdl 
hereafter devote more time to writh*. 
Graves goes to World’s Work fiom the 
1 Vmbleday, Page & Co. syndicate depart- 
ment. Carl C. Dickey, member of the 
New York Times staff, has joined the 
staff of World’s Work. 

Unfair Practices Charged 

Complaints charging unfair competition 
have been filed by the Federal Trade 
Commission against the Zellerbach Paper 
Company, San Francisco; Western News¬ 
paper Union, Omaha; and the Carpenter 
Paper Company, Salt Lake City, whole¬ 
salers of paper and paper products. The 
complaint sets forth that the firms con¬ 
trol approximately 75 per cent of the 
wholesale distribution of paper in the 
states of Utah, Nevada, Idaho and Wy¬ 
oming and suppress competition in the 
territory by fixing a uniform price at 
which their products are sold. 

Chicago’s Old-Time Ad Men Meet 

“Just to meet, shake hands and eat,” 
58 men who have lyeen in the advertising 
Inisint-ss more than 20 years attended the 
third Old-Time .Advertising Men’s 
luncheon. Chicago. March 4. Senator 
Medill McCormick, formerly of the Chi¬ 
cago Tribune, was the chief speaker. In¬ 
formal talks were made bv Edward Wells 
of the Daily News, C. H. Porter. Hamil¬ 
ton Gibson, and R. D. Butler. 

Linotype Operators Resume Wofk 

So: 
|!iat 

Arkansas City (Kan.) Daily SoU 

•Arkansas City (Kan.) Daily Travtlet 
was sold March 3 by R. C. Howard and 
H. D. Howard to Oscar Stauffer, re 
cently of the Peabody (Kan.) Gazette 
Consideration was $68,000 and a 3M acre 
farm. The Traveler was started in Ar¬ 
kansas City in 1870. R. C. Howard te 
been connected with the daily since 18W 
.Associated with Mr. Stauffer will be 
.Alfred G. Hill of Lawrence, Kan., man¬ 
aging editor and part owner. 

.All the Ypsilanti (Mich.) Press li^ 
type operators who left the Press W 
spring on orders from the union hW 
given up their union cards and 
to the Press under the .American r* 
under which the plant has been operaW 
since the union trouble last year. Tie 
men were called out when ^b**.^*^**? 
fu.sed to recognize the authority of tie 
.Ann -Arbor union. 
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STANDARDIZED SALES APPEJ^L AIDS 
NEWSPAPERS’ DRIVE FOR ADS 

II 5oiicitors Should Present Uniform “Story” to Space 

Buyers Which Does Not Vary Through Changes 
of Personnel, Says Seelye 

By F. A. D. SEELYE 

jsSlBLY no two advertising solici- How much gross press run? Are un- 
about to sell space in the sold copies returnable? 

space buyer refers to as the “thickness'’ 
of the circulation. 

The “length" of its circulation is then 
determined by an examination and com- 
I^rison of the "net paid circulation” to 
t'uid out how much of it there is; and 
the "breadth" is determined by an ex¬ 
amination of “where the circulation 
goes.” Finally, iiKlications of quality 
are sought through a study of the meth¬ 
ods employed by the publisher in obtain¬ 
ing circulation. 

ROCHESTER HERALD 
ELECTS POTTER 

New PrccMlent Has Been with Com¬ 

pany Eighteen Years—Manning, 
Managing Eslitor, Succeeds 

Him as Secretary 

M. Bruce Potter has been elected presi- 

There is no sure way of 
getting the essen¬ 
tial information 

It is surprising, however, how few R<Khester (X. Y.) Herald 
publishers have s^t about to interpret 

How much of the circulation is urban? the facts supplied in circulation reports 
How much .suburban? for the buyer of advertising. To many 

How much street sales? How much times it has been left to the imagination 

Antisdale. 
The appointment necessitates several 

changes in the executive staff. Potter 

into the hands of carrier delivered? How much R. F. D. of the buyer and he has been compelled 
the person who is of mail? to fall back upon just plain every-day 
responsible for An exhaustive examination of the re- figures. No determined effort has been 
selection of suit of these questions tell an interesting made to explain the individual story con- 
media. Some ad- story, the answer to which sometimes cerning the newspaper, 
vertising sales- clinches or loses the contract. It is this comprehensive “story” of the 
men are endowed The editorial policy reflects the char- individual newspaper buttressed by cold 

of the buyer and he has been compelled succeeded by 
to fall back upon just plain everyday ^V'lltam lfe\\ltt Manning, managing 
hmir« Mr, editor, Kdwin t. Mason, retains his of- 

It is this comprehensive “story” of the 

rice as vice-president and Potter remain 
treasurer. 

Potter came to the Herald in 1916, 
individual newspaper buttressed by cold entering the commercial printing depart- 

In 1907 he became a stockholder 

F. A. D. Seilye 

with the happy acter of the readers and the possible po- statistics attractively stated, which every . ^ame a siocKiioiaer 
faculty of seen'-- tentialities of circulation. .And so the advertising solicitor should have as the com^ny and since that time has 
ing an audience schrewd space buyer is anxious to know basis of his appeal to the space buyer, o*®" actively interested in the manage- 
with the right something about the editorial contents It co-ordinates a newspaper’s “drive’’ for *1*?“ ® j organization, vv itn ."^tis- 
man on the first of your paper. space, and keeps the salient features of Mason, he took over the hold- 
call. Then, too, \Vhat per cent are men readers? its efficiency as a medium before the • "\oia 
if he knows his What per cent are women readers? Is agencies. Mattering, individual appeals, , the Herald Lompany m IVlh 
medium and the there a woman’s i>age? Does it carry arrived at by the different solicitors 
the market it cov- advertising? Is there a society page? through their owm efforts, are replaced -Mason has been w'th the Herald tor 
make a favorable What siiecial features do you carry by a uniform basis of fact. . e last ^ years. He Join^ the adver- W' he is very apt to make a favorable What siiecial features do 

Ljirc'>ioii on the space buyer. But how such as pure food pages, etc.? 
tiiiiv men do? 
[ Some space buyers have even preclictetl - 

if a publisher were to sit in an 
room and listen to his solicitor “WHEN THl 

•>;i' his newspaper either one or the 
piher would be carrietl out with a case IVl^ father says the papei 
^.1 apoplexy. He finds a lot of ft 

Every meritorious^ publication has He says there ain't a singl 
..methiii^' to sell. No two publications .\nd that it doesn't print tl 
ire identically alike in physical make- He tosses it aside and says 
;p, editorial appeal, clientele, etc. aught to hear him 

There is no substitute for circulation. 
That is what the manufacturer wants ttr reads about tb 
shell he invests his money in white space. Jl reads the s« 
11c is entit'ed to all the facts concerning jle says they make i 
sny publication he has under considera- He'll read about the 

“WHEN THE PAPER DOESN’T COME” 
IVIY father says the paper he reads ain't put up right; 

He finds a lot of fault, too, he does, perusin' it all night; 
He says there ain't a single thing in it worth to read, 
.\nd that it doesn't print the kind of stuff the people need; 
He tosses it aside and says it's strirtly on the bum. 
But you aught to hear him holler when the paper doesn't come. 

XJF. reads about the weddin's and he snorts like all get out; 
He reads the social doin's with a most derisive shout. 

rough their owm efforts, are replaced Mason Iws been with the Herald for 
a uniform basis of fact. the last 29 years. He j^oined the adver- 

.\nd this standardization of appeal department of the Herald, later 
becoming advertising manager, a position 

_ he rilled with success for many years. 
Manning succeeded the late Howard 

POMF” Ruddy as associate editor of the 

t put up right; December 1922. .\fter a course in 
oes, perusin’ it .11 night; Syracuse Ln.vers.ty, he tecame engaged 
worth to road "‘wspaper work in New York, later 
r the people need; removing to N’ew Englanil. and was for 

.. |V * some years in \\ estern Pennsylvania. He 
returned to Rochester in 1916 to become 

the paper doesn I come. connected with the Herald. 

I he snorts like all get out; _ 
,h . d.rUivo aL... dine dixie S’TYLE 

He says they make the papers for the women folks alone; 
He'll read about the parties and he'll fume and fret and groan; 
He says of information, it doesn't have a crumb. 
But you aught to hear him holler when the paper doesn’t come. 

r;y publicatiiiii he has under considera- He'll reail about the parties and he'll fume and fret and groan; Sphinx Liaten to Southern Dialect and 
r' .1 ■ , 1 • • t • He says of information, it doesn't have a crumb. Taste Virainia Cookins 

^ The natnmal advertiser requires this gm aught to hear him holler when the paper doesn’t come. , 
just as much as the local Sphinx Club observed “Southern 

[■ ^niiient store or automobile dis- ajp ,he first one to grab it and he reads it plumb clean through. 
* vi • I I f * *1, ♦ K- He doesn't miss an item, or a want ad—that is true; March 11. The Manhattan “tlver- 

\et It IS an admitted fact that pub- newspaper guys; ‘.'.""’R men hstened to Southern talk and 
T “ '■“t “I'm going to take a dav some time and go and put ’em wise; cooking The Pullman 

'er lia.uli-^rs of their own created com- -Sometimes it seems as though they must be deaf and blind ^nd dumb.’’ Southern songs 
r i.ity. When it comes to analyzing aught to hear him holler when the paper doesn’t come. spirituals. . 
L.,r own paper they permit their repre- (Neb.) tLcs, Author Anonvmous. ,."’/'in 
;ci.;atives to give as many different sell- • phases of the development of the South 

angles as they have representatives. ________ were: Gement S. Ucker, director of de- 
Ihv'v is no attempt to co-ordinate or velopment of the Seaboard .Air Lihe; 

information so far obtained need not be so hard and fast as to hamper the New 
’ *thc VatLnll rafh s'sliows that the paper is a good medium a salesman’s individuality. It merely w T' ®f 

the National Lash Register sales .1,3, several additional nne^ti.vn.; that nrov.dec a f-1,0-McLnery, treasurer of the New Orleans 

I^E is the first one to grab it and he reads it plumb clean through. 
He doesn't miss an item, or a want ad—that is true; 

He says they don't know what we want, the dam newspaper guys; 
“I'm going to take a day some time and go and put ’em wise; 
"Sometimes it seems as though thev must be deaf and blind and dumb.’’ 
Hut you aught to hear him holler when the paper doesn’t come. 

From Benson (Neb.) Times, .Author .Anonvmous. 

rce the best in the entire country. 
The personal equation is a poignant 

:iior in any sales solicitation. Give 

that are several additional questions that provides a permanent selling foundation 
Mr. Advertiser would like to know upon which the individual solicitor can 
something aliout. build: an unvarying appeal embracing 

u^rwhith thrindW Times-Picayune;. and Charles A. Mc- 

build; an unvarying appeal embracing H v i ■ ' ‘ V,M.. LFUilu, ail uii>ai^iiH5 apifcai ciikuiaciiiK Wr 1 in#* 
What amount of advertising did you the outstanding features of a newspaper .“iir i.iuc. mon o cv »»aiiniuiii am uuvci uiu >uu ine ouisianaing leaxures oi a newspaper _ 

vpntir.r Carry last year? The year before? So which make it important as an advertis- 
M corresponding ing medium which does not fluctuate with COPY READERS ATTENTION! 

period of last year? each change in the personnel of the sell- - 

-Amount 
.Amount 

«f local' display divided ac- ing staff. 
ell tlioiivht cording to department stores, specialty Many newspapers have gone to great 

■ J out Sh Z , lengths to prepTre such an appeal for 
Lst our *20 a dav hriZlaZZifliZ Amount of automobile advertising? the use of its advertising representatives. 
' -Amount of basement advertising? After it ' ' « F 

st?ulrl" “ ^ advertising? put thro 
'• t , .Amount of patent medicine advertising? insure a 

- JtaZ shnnU hi".'■"r; ''T’leh da^rs of the week taking an Once it h 
er tins when he average month carried the largest amount it proves 

S - of deWtment store advertising? Gro- vertiser ; 
The-e neonle hnv cna vertising agencies. ^ products? Specialty shops? Toilet 
wnTJerFinancial advertising? Finan- „ 

nF .^per to ^hver a eial advertising, etc.? 

Newspapers typify diffeSrp^r^nali- welbknown buyer of space Brookl 

J^-and the repres^ativewhef gets his US'" 

Premier MacDonald, of Great Britain 
Tell* How to Spell Name 

Hear ye, copy-readers! .A spelling 
tosement advertising? After it has been compiled it should be lesson is announced. 

.Amount of financial advertising? put through a keen analytical test to Kamsay MadDonald, Prime Minister of 
•Amount of patent medicine advertising? insure accuracy and authoritativeness. Great Britain spells his name with a cap- 

WTiich days of the week taking an Once it has been mastered by the solicitor ''D’’ after the “Mac.” The tele^aph 
average month carried the largest amount it proves an invaluable asset to the ad- editot of the Youngstown (O.) A'indkator 
of department store advertising? Gro- vertiser and to the newspaper concerned, a* a result of a discussion of the subject 

, cial advertising, etc.? 
well-known buyer of space Brooklyn will have a new morning I-abor leader’s secretary, informed him of 

and the renreeintatlv.* Selecting individual newspapers newspaper, commencing March 17. It is **ve correct form, and he hastens to in- 
= ri across is the one who knows inst judged on a comparison backed by the New York American, *he rest of his clan. 
' imich about his paper as the publisher effectiveness in carrying our owned by William Randolph Hearst, and ^ 
,;iTi-(lf. 1 message to the reader and on a compari- w-ill be known as tbe Brooklyn American. Jap*ne»e Agency in Big Group 

Hearst Plans Brooklyn Daily 

wrote directly to the Prime Minister to 
rind this out. 

.A letter received this week from the 

j,;rri-(lf. * message to the reader and on a compari- will be known as tbe Brooklyn American, 
■ The competent space buyer wants to """ circulation.” The printing will be done in Brookljm .. 
• -w if the medium under consideration This space buyer has purchased space Victor Watson, as^iate publisher of the claims now to have entered the “Big 
|itaches the field desired. What is the so*wc of the largest advertisers in New York American, declared he wm Group” of news agencies of the world, 

■'al circulation divided into three para- ‘he country and his word has opened not ready to announce the executive staff having recentiv altered the status of its 
■ unt classifications, namelv, total city ‘'P ‘he purse strings to several millions of the newcomer. It is being advertis^ organization. ' Y. Iwanaga. managing 
'"culatiftn traHiner _ Hnllarc in newsnaner advertisincr alone. in Brooklyn subway cars as a St. Kc»c 

Japanese Agency in “Big Group’’ 

The Koku.sai News agency of Japan 
claims now to have entereil the “Big 
Group” of news agencies of the world. 

trading radius' circulation. flo"a'‘s in newspaper advertising alone. 
f'llcountry circulation. When asked how he secured the com- FatricK s way eveni. sramrocK 
j Ine agency statistician is one man who parative effectiveness of circulation he ‘he chief decoration of the copy 

to cavort in the field of circulation said: “We consider the influence of the - 

He wants I. b u William* Buy* Georgia D. to know', amons; other by reader interest, news service, appear- 
ance of the publication contents, and Jack Williams, publisher of tl 

'J? JT' subway cars as a St. director, has announced that in renewing 
Patricks Day event, shamrocks ijeing contract with Reuters, arrangement 
the chief decoration of the copy. made whereby Korkusai is estab- 
- lished as “an absolutely independent na- 

WillUm* Buy, Georgia Daily gathering news Uw distri- 
hution III Its own area upon its own judg- 

Jack AV’illiams. publisher of the Way- ment and responsibility.’’ Correspondents I I - , dllCC OI IIIC puoiivaiioil tuilicilis, OllU jaA-n. w imaiiio, va liiviii aiiu i I 

Ij ‘^"■fujation guaranteed? How? editorials, other advertisers in similar cross (Ga.) Journal-Herald, this week will be sent to all parts of the world. 
^Vj, ''^‘‘‘‘'arly audited? By lines using it, and its political and busi- announced the purchase of the LaGrange News going out from Kokusai will be 

ness iKilicy.” This is what the typical (Ga.) Daily Reporter. under the Kokusai name. 
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NEWSPAPER MAKERS AT WORK 
- By PHIUP SCHUYLER _ 

of tlie Standard-I'liioii is iiitcrestinn. 
It was noticed liow difficult it was 
to search for the continuation of a 
front-pase story on the inside pages, 
('onsejiuently, the Standard-L’nion now 
keeps the front and back page free front 
advertisements and open only for news. 
.\11 lead stories from the first page are 
carried over to the last. 

COLLEGE JOURNALISTS COMPETE 

TIGHE, DEAN OF CAPf^ij 
WRITERS, RECOVERii^ 

Picturesque WashinrtoD V«lm 
Expects to Resume Worlt^ 

Hu Scored Notable Bcsli' 
Ufetime of Reporti^* i 

Matthew F. Tighe, dean of \\ 
ton newspaper correspondaHs, L 
week ago lay at death’s door as i 

U. of North Dakota to Hold Publishing of a ^ 

Contest With Winnipeg - hemorrtBp 

International competition in journalism rallied . 
is the plan of the University of North ‘yandB* , 
Dakota journalism team which is now in ■ 
training for a publishing contest with the 
Uinversity of Manitoha, Winnipeg. "ewspaper : 

Following the issuance of a challenge prepana 
?)>■ the North Dakota team to any col- welrorcliaj, 
lege or university within a 5(X) mile 
radius, the University of Manitoba made stnilinj - 
arrangements with the members of the s^"^*** ■ 
staff of its newspaper, the Manitoban, to ^ut wh - 
accept the conditions of the contest. v ’ 

The>' call for an exchange of journal- I——Navy ti; ; 
ists for the purpose of having them pub- legends 
lish the rival school jjaper in the strange A!atthew Timo Rfown that ^ 
t<^wn. The two papers published will ... 
then be sent to a judge located in an- ''^r or Navy Secretaries, past # 
I'ther school who will decide and notify 
the winner. Despite his 73 years. Mr. 
_ fleets to be back in the harness if 

Mercury Article “Rile." K.nsu Universal Service as soot « fe , 
Mrs. Jostiihine Tighe, hersdf» 

Hecause of the publication of an ar- fiaper writer, his friends and pi • 
t ele depicting John Brown as a horse will let him. 
th'ef. a murderer and a wine bibber. Colonel Matt Tighe, as he ht. 
instead of picturing him as the “Osawa- known in official and newspaper ■ 
tomies martyr who put the gallows on came to Washington in the eighties. 
an equality with the cross," the .\merican serving a newspaper apprenticeslapi 
Mercury. e<lite<l by H. L. Mencken and Charleston (S. C.) News and i • 
(leorge Jean Nathan, may be barred Matt remembers the C^rleston j 
from the libraries of Kansas. Leland H. quake and the night he sat in the; 
Jenks. former Kansan, author of the ar- Park in Charleston and wrote Im 
tide, is associate professor of history at of the disasU-r in hopes that in som' 
.\mherst (. ollege. the organization of the newspaper 

he assembled to publish it. 
! u cri Star Cuspendj C'olonel Tighe's experienceastke - 

tary to a member of Congress did«i 
.\urora (I.l.) Star, launched in Janu- long. He found a place on the\Vi. 

ary,_ 1921, by .\Ibert L. Hall, formerly of ton Times. 
I'-lgin, and John L. Brown, now a Du But it was in his association lic; 
Page county publisher, came to an end Hearst organization that Mr. TijI* : 
March .S, when Peter Klein, president of himself. He went on the old Net 
tile American National Bank, seized its Journal and .\merican burean ai 
equipment on a chrittel mortgage. .Most the first man assigned by Mr. Hot 
VI had been obtained from the opening phases of the Spanish- • 
•Mr. Mem when he gave up publication ^.^r. He was rushed to : 
of the Daily \olksfreund. ufion the sinking of the Maine ai' 
- yeoman journalistic service until Se; 

Mayor to Resume Editorial Work war when he rettir; 
Washington to play a prommeinjf 

Mayor W. Courtright Smith, of Wild- handling of the news devekipoe 
wood, N. J., former newspaper man, has Washington, 
resignwl to return to newspaper writing. To Colonel Tighe is attribofedih 
.Mayor Smith will join the staff of the the sinking of Cervera's Heel 
Kansas City (Mo.) Journal, he has an- cording to the storv he aas 

Mercury Article “Rilei” Kansas 

“Play the Home Plate'*—Joseph J. Early 

P’KIKXDS are the greatest asset a as president of the Legislative Corre- 
..- I.'• . ...a,A...Kvervwhere he man in my ixisition can have," says s 

Joseph J. Karly, managing editor of the made friends. He is still adding to the 
Brooklyn Standard-Union. list. 

And first and foremost he counts Now that Karly is managing editor, 
among his friends his chief. R. F. K, these friends stand him in g<x)l stead. 
Huntsman, publisher. His telephone buzzes continually. 

"Mr. Huntsman should have all credit arc 'phoning in important news 
for everything the Standard-Union has which often lead to i;ig local beats, 
done," was the modest way this news- "The contjtcts one makes through life 
paper maker commenceil conversation. all focus at times to keep a newspaiier 

tnese irieiuis stand liim in g<x) 1 stead, m i-i • i l .• 
His telephone buzzes continuallv. Men v"ll, "f 
are ’plKlning in important new s tips. ' <'>'‘sfreund. 

Yet the part played by Karly in Stand- worker informed as to tlu' accurate trend 
rogress through 2b years' of public opinion." Karly will tell you. 
een each year of increasing To friends, valuahle on the outside, the 
One reason for this is his managing ixlitor must add friends within 

the office, hiarlv thinks. 

ard-Union progress through 2b years' 
service has been each year of increasing 
importance. One reason for this is his 
friends. 

BrtHiklyn, although an integral part of 
New York, is an enormous metroix>Iis. 

3tar Cuspendj 

Colonel Matt Tighe, as he ht. 
known in official and news(M|icr - 

Matt remembers the Charleston •- 
quake and the night he sat in the; 
Park in Charlestixi and wrote hb 

Mayor to Resume Editorial Work 

ral part of Thus lie in no way shuts h mself off "':«'’ced. He was at one time connected tbrough the White House grouafc 
... ... from his NtatT. Rath'T ho works witli t'H* e<htonal staff, Philadelphia Rul- he mot Socrotary of the Navy 
so constituted that its newNpaiXTs mu^it. them as the captain (»f a team, a captaiti Secretary said he liad just left the 
in a sense, be "small town" to succeed, who plays as hard a pame as his team- dent. 
They must concentrate on Brooklyn mates. He is well likud for tliis attiturle. Democrats Planning Tennessee Daily ** showed him this inessaj^," 
news. Brooklyn features; and the man- "The success of Rnwiklyn newspapers a i u \ \ r* /■x \ pulliinj from his fods' 
aRin^f editor must know and be known lies solely in their intimate contact with A new daily, the Johnson City (Tenn.) disjKitch confirming an earlier nap 
by Brooklyn. their readers " Karly continues further , beinu organized, to be linanced Spanish fleet liad attempted lo - 

The Brooklyn manauiiiif^ editor has developing the theme of "newspaper j" I H*mocrattc politicians, and operated from Santiago harl>or. The ipcssiC' 
New York competition to buck up fr'endsliip." "They must always be orKamzation of the Johnson secretary had received told bridht 
against. He has to search <mt and play wo-kini^ tt* help the commun'ty." ^ . '^1, Inith the destruction of the Spanish fieri, 
the news of his neiirhlxir to win circula- .\s an example, lie c te l wliat tlie ^ nronicle. Kepublican, and the Staff. Xi^fhe had an htmr start on te ■ 
tion. He must know the city of BnKik- Stan lard-L'n on accompl’Nlied dur n^ the afU*rnoon pai)cr, Democratic, are fVesidents as well as cabinrt 

lyn, like most small town manapiiiiK edi- recent coal famine. Dcahrs were hold- b\ the same firm. have Inen and are numbered 
tors knew their Main street. aiji stiK:k> for a price. Tlie Standard- --- Tiirhe's friends. The colonel 

Joseph Karly fits the .shoes of such a Un on ran stories with pictires. te’liiig City Stock '"l'.’’’-' "O jri'ek and U® 
managing editor. Born in Briniklyn. Ins ot the coal sto-ed at docks an I relieving ■' William Howard Taft was rrf- 
first newspap. r work was for the Stand- the pu'.l c in ntl. Tlitn arranmerits Joseph Sailer, founder of the Jefferson often called in Colonel Tight 
ard-Union wlun be was only lb. Then wire effected between the newspaper City (Mo.) Post and large stockholder: right on a Cireck veri) and tht •' 
he covered the famous Navy yards, and the fuel a Im'n stralo-. wlie-e'-rv peo- has sold his interests to Frank K. Kim- Secretary of War, even in the tr '- 
Since he has covered every possible pie without coal were to come to .the hall, secretary of the state board of clwr- of the world conflict, often rang 
Brooklyn news assignment. newspapc" office, ex da n tlvir p-edica- 'ties and corrtxdions, and will retire, argument lietwwn Colonel Tight* 

VYliilc stationed at the various news meiit and h.. fiini slie 1 with at Ica.^t a ton -Sailer founded the pjiper in 1S94 as a erudite Newton D. Baker, 
channels, he made friends. He knows of the "black go'd." In 3 m niths th" Uerman language weekly hut later made The recent passing of Edwin 
politicians, important and unimportant. Staiida.-d Unon n th's wav n-ovdc:l 'tan Knglish daily. Sta‘e Depiirtmciit man for the A;- 
intimately. He himself is of the ixdi- mo-e than 3.('0.l Brooklyn fam l e^ with - Press, and no less an old tiBe 
t cian type in opinion and appearance, coal. Wr-t»r. R., I Cotoncl Tighe. was a blow to * 
At desk he sits in vest and shirtsleeves. "Pay attcnt.on to you' own kii tt iig." * ‘O oowi Washington never again wiH ■ 

tors knew their Main street. The Staiidard- 
Joseph Karly fits the .shoes of such a Uii’on ran stories with pictires. te’liiig 

managing editor. Born in Briniklyn. bis of the coal sto-cd at docks an 1 relieving 
first newspaper work was for the Stand- the public in’iul. Tluti arranmerits 

Sailer Sells Jefferson City Stock 

Joseph Sailer, founder of the Jefferson 

Brooklyn news assignment. 
VYliilc stationed at the various news 

channels, lie made friends. He knows 
politicians, important and unimportant 
intimately. He himself is of the ixdi- 
t cian type in opinion and appearance 
At desk he sits in vest and shirtsleeves 
chewing a long black cigar. .Always he is Karly's way of explaining such news- 

fs and corrections, and will retire, argument l>etwi-en Colonel Tight* 
iler founded the pjiper in 1S94 as a erudite Newton D. Baker. 

■rman language weekly hut later made The recent passing of Ed»i« ' 
an Knglish daily. Sta’e Depiirtmeiit man for the .A-^ gj, tiae i 

New. Writer, to Bowl Co'oiiel Tighe, was a blow t^; 
V\ ashington never again w* 

Newspaper men of Western New York the complete picture afforded eao 
his the “pecpul” in mind.^ He belongs to paper activity. "You've got to play the will hold a bowling tournament Thurs- noon at 3:30 o’clock (the State'' 
what is known in Brooklyn as the home plate." 
“Rocking (Thair Brigade." some 2.(KK) While out crusading f< 

day evening. March 27. at Buffalo. The meiit press conference hour) ^ 
“B'fHiklyii committee arranging the event is com- onel Tighe and Kddie Hood, seal#' 

men who whisper and chatter about local Betterment." Karly does not neglect to '■osed of George Olxuiaucr, of the Buf- liorse-hair sofa in a State Dtp' 
politics. For 1.") years he wrote p<ditics seek improvement of his newspaper. To falo Commercial, and P. D. Fahnestock anteroom, went through the cftr 
from .Albany, where he served a term cite only one point, the careful make-up of the Buffalo Kveniiig News. ritual of taking snuff 



now over 

The Detroit Sunday News now has suffi¬ 

cient circulation in the city of Detroit, alone, 

to provide a copy for every family. In the 

local trading territory as described by the 

Audit Bureau of Circulations. The Sunday 

News has an equally thorough coverage. 

More than 240,000 copies are sold here, prac¬ 

tically as great a circulation in this area, 

alone, as the second Sunday paper has, alto¬ 

gether. 

And this is the territory of greatest impor¬ 
tance to the advertisers, for it is all within 
easy access of the stores and merchandise out¬ 
lets. It is the territory where merchandise 
can easily be distributed—it is the heart of 
Michigan’s population and industrial life, the 
high wage center of America. 

TO BE exact, 301,341 was the high mark 

reached by The News on Sunday, March 

2—the culmination of an unbroken series of 

circulation gains, beginning almost with the 

conception of The Sunday News. 

This great total is not only the largest cir¬ 

culation attained by The Detroit News, but is 

the largest ever attained by any newspaper 

in Michigan. 

The News’ circulation of over 300,000 every 

Sunday and over 280,000 daily is so concen¬ 

trated that The News reaches practically 

every home in Detroit and suburbs—a cover¬ 

age equalled by no other paper in a city as 

large as Detroit! 

/ o tiu left is ti tcncer representing ONE issue of The Detroit Sundux 

look compared with Detroit’s skyline. 

The Detroit News 
News Square Detroit, Mich. 

National Advertising Representatives 

I. A. KLEIN 
50 EAST 42ND ST., NEW YORK 

J. E. LUTZ 
1110 TOWER BLDG., CHICAGO 
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NEWSPAPER ADS TURNED TIRE FIRM’S 
IDLE st(x:k into sales 

Mason Company’s “Safety First’’ Campaign in 200 Dailies 

Reaping Orders from Dealers—Superior to Magazine 

Copy, Executive Declares 

By HAMMOND EDWARD FRANKUN 

T^HAT more and more sales executives 
who must show tangible results for 

advertising dollars expended will turn to 
the newspaper is made clear by the ex¬ 
perience of the Mason Tire & Rubber 
Comi»ny of Kent. O. 

This company has tried both magazine 
and newspaper space to turn branded 

Now Your Wife 
Can Drive 

Safely 
On Skiddy 
Pavements 

asphah.grvasc-Umcd tfrectsor 
treacherous coraere whea ihe ridet 
on “Sahv Firsts.” 207 
ta/ifa«fd her and the car. Incy 
chnd to the road with a Icech-lihe 
prtp. Theytfive sure, certain traction 
m anv emerKcncy. 
Safe is she from embarraainj tire 
troubks. too. F'or "Safly Fwsts” 
arc troublcdrce. New. live rubber 
from Ceylon and the finest, silkieM 
cotton bfvpt can provide build a 
carcass that makes “Stfty F'ir«s'‘ 
dsafify safk 
Tlwawnds have TtrlmmsMl “Slfty 

M„AS_0 
< SafttfOyirst 

C © RD 

-r-Y “ llfl 

Tire Copy That Tells You “Why*’ 

high grade tires into spe'citic sales. While 
it has no reflection to cast upon tlie 
magazine as metlia. it has-received by far 
the most satisfactory return from the 
newspapers. 

This year this tire comitany is using 
2(X) newspapers in the United States. It 
is still a "national" advertiser, but it gets 
a national coverage in a more direct an<l 
influential way than through magazines— 
the newspaper does the work. 

D. M. Mason as general manager of 
the Mason Tire & Rubber Company has 
no small share of responsibility for re¬ 
sults the company’s advertising brings. 
The man who has to produce advertising 
results and pay advertising bills on the 
date due likes to see that advertising 
“come through.” 

"(^ur experience with newspaper ad¬ 
vertising has been most pleasing and most 
prorluctive.” Mr. Mason observes. “The 
advertising manager, in my opinion, is 
certainly not living who can trace tangi¬ 
ble results to general publicity, unless it 
is price copy or copy with some catch 
appeal. Results of course are vitally 
necessary in the tire industry or in any 
nationalized industry. 

“We have in the past used both 
national mediums and newspapers on 
general campaigns. Last year, we used 
very effectively some price copy through¬ 
out the United States at a time when 
there was considerable congestion of 
manufactured product in tirt markets, 
and it produced some very striking re¬ 
sults in many localities in taking care of 
overstocks in the hands of (lealers as 
well as surplus stocks in many of our 
branches. 

“Last fall, when we added the Masim 
Safety First Tire to our line as our 
feature tire, our results from our price 
cam^ign of 1923 had been so pleasing 
that we naturally based the majority of 
our campaign this year in newspapers." 

The Safety First Mason Cord already 
is taking its place as a go<Ki seller' and 
with the opening of the automobile sea¬ 
son. 

The “Safety First” theme dominates 
the copy. It has been made the subject 
of an unusual series by Sweeney & 
James, Cleveland, an advertising agency 
which has always dared to recommend 
the newspaper when it felt that was the 
proper medium. 

The accompanying illustration shows 
how forcefully the “safety" idea was ex¬ 
pressed in newspaper copy. 

“You’re doubly safe on Safety Firsts”— 
“They grip slippery pavements like giant 
hands,”—"Safe! MASON' Safety First 
Cords hold at critical moments,”—“Your 
assurance of skid freedom”—and “207 
Safety Grips that HOLD—and HOLD 
—and HOLD” are typical captions. 

Copy like this, circulated in 200 news¬ 
papers and tied up with local dealer 
activities closely, can hardly <lo other 
than sell tires. 

“To get the most from newspaper 
copy, we feel that it must he used in con¬ 
junction with a dealer’s name.” Mr. 
Mason stated to Kpitor & Pi bi.isher. 

“While the use of general institutional 
advertising in newspapers over a manu¬ 
facturer's signature will perform as 
thoroughly as the same copy in national 
me<iiums. yet the same copy over the 
dealer’s signature does priHluce most 
striking results and generally brings very 
satisfactory returns. 

"We naturally use in the largest cities 
large copy, reducing the size of the copy 
in smaller communities where, owitig to 
less amount of advertising prevalent and 

the .smaller number of pages to the aver¬ 
age paper, it is e(|ually effective. 

“1 have many times checked up isolated 
communities where we have no advertis¬ 
ing campaign and have found in every 
case that the overlapping circulation from 
nearby cities in which our campaign was 
running reached a grand total far in ex¬ 
cess of the largest national magazine 
medium, either weekly or monthly, prov¬ 
ing that we are getting a complete and 
exact coverage throughout the country. 

“Sometime in the not distant future, 
we hope the newspapers of this country 
will absolutely discontinue the use of free 
publicity which docs more harm to the 
average paper than good. While we cer¬ 
tainly demand from newspapers who 
make a habit of giving free publicity our 
portion of it. we see no reason why 
newspapers should give the va.st amount 
of free space they now arc doing and 
have been doing for .some time, especially 
in automotive lines-^an<l I might say we 
have withdrawn our campaign from 
several papers simply because they 
crammed their sheets full of free pub¬ 
licity which may be cheaper than boiler¬ 
plate, but certainly in the last analysis is 
a most visible evidence of mismanage¬ 
ment. 

"We have been using newspapers on 
an increasing campaign for many years 
and believe that, as a whole, the news¬ 
paper lield offers the most profitable 
avenue for national publicity to any 
manufacturer of a commodity having a 
wide consumer demand such as auto¬ 
mobile tires. We believe that the aver¬ 
age ncwspaiKT can go a long ways 
towards merchandising its space to the 
manufacturer who by chance is using its 
medium.” 

Ttcd Color Xciosl'itf'crs: The London 
Daily F.xpress has been printing whole 
page advertisements in two colors—an in- 
lunation. H. 1). \'. Ui.garette adver¬ 
tisement showing a re<l-coated British 
soldier made effective use of the new pro¬ 
cess. 

SCHOOL NEWS DEBAi 
ATSEATTU 

Washington Newspaper 

Session With 250 in Ab^j 

—Association PUn* 

Fund for Year’s Woi^ 

(By Telegraph to Editoi & p 

Se.\ttle, Wash, March 13 

raising a $5,000 budget with e 
carry on the work of the Wi 
State Press Association for I' 
years 1924-25 were discussed w 
executive committee of the a-- 
at the opening session of the 
nual Washington Newspaper - 
today at the University of\(V' 

Forty-five newspaper men 
for the city and news editors’-, 
which filled the Thursday afterita 
gram. More than 250 reservjti*! 
been made for the daily and ^ 
editors’, trade journal, and a-' - 
men’s sessions on Friday and ' 

Henry Suzzallo, president of i' 
versity of Washington, gave dt 
coming address at the dinner and 
tendered by the university at 
Seattle pajiers Thursday night 

Paul Uow les, head of the 
division of the .\.ssociated Press 
SiKiicer, director of the 
XVashington ScIkxJ of l-- 
U. C. Ro.sewater, editor SeaJ4 
Intelligencer; U. B. Blethen, ; j 
Seattle Times, will be tlie chief 
Friilay. 

Edgar B. Piper, editor f 
Oregonian, will talk .Saturday. 

.\ dejvarture this year fromdat 
topics is the round-table '!k> ■ 
the innrortance of .school newsij 
pajKTs. Worth McClure, assistaa i 
superintendent of Seattle sdmolii 
speak on news the schools wxi 
Urrant C. Angle, for 37 years t • 
the Ma.son County Journal, on 
news editors want. 

12 
Stone Magazine Reels 

For Quick Sale 
Immediate 

Delivery on 

One or More 

Units 

^ Furnished full page matrices, black alone, black 
_* and red, and black and three colors; or, as 

part of a printed comic section. 

HERALD-SUN SYNDICATE, 280 B’way, New York City 

Used Less Than 2 Years, Guaranteed Perfect C» 
dition; Will Take Up to T6-lnch Rolls 

36-1 nch Diameter 
Complete with drives, Cutler-Hammer controls, etc. 

l*Hce and other information on request. 

Available Only Because They Are Being Replscei 
By Reels Built to Take Longer Rolls 

Wire Today If Interested 

The Detroit News 
Detroit, Michigan. 
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The Star Sets the Pace for 
Automotive Advertising 

in the National Capital 
During 1923 The Evening and Sunday Star gained a total of 

154,756 lines of automotive display advertising — automobiles, 

tires, accessories, etc.—over that carried the previous year—lead¬ 

ing, as usual, in volume of advertising for this specific industry. 

Local automobile dealers realize the importance of The 

Star’s inclusive circulation, and showed their appreciation of its 

power and prestige by increasing their display advertising fm* 

passenger cars alone in The Star to the extent of 70,419 lines. 

All of which proves that the best judgment in the automo¬ 

bile and allied lines prefers The Star—because it covers Wash¬ 

ington so completely—and goes directly into the homes—where 

the purchase of an automobile receives its most serious consider¬ 

ation. 

WASHINGTON, D. C. 
NEW YORK OFFICE CHICAGO OFFICE 

Dan A. Carroll J. E Luts 
IM E. 4Zd Street Tower BuiUNhr 
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EDITOR MOORE GLAD TO 
QUIT NEWSPAPERS 

Ambattador to Spain, Formerly of 

Pittsburgh Leader, Says “Big Com¬ 

binations’’ Spoil Fun—Tells 

of Spanish Methods 

By Maynard Walker 

Then' are two kinds of ambassadors: 
the commonly accejned. highly polished, 
“to the nuiiiner l)orn,’’ and all that sort of 

thing — and then 
— there's Alexander 

P. Moore, well- 
known newspaper 
man, former ed¬ 
itor of The Pitts¬ 
burgh Leader, an 
energetic diplo¬ 
mat, a friendly, 
whole - hearted 
human lx“ing. and 
a gentleman. 
Since he was ap¬ 
pointed United 
States Ambassa- 

II . I. I. dor to His Ma- 
IION. .\. I>. .MoOHK 

Spain he has ac¬ 
complished \v<inders in freeing the am- 
bas.sadorial atmosphere of many long¬ 
standing cobwebs. 

He s;iys he does not intend to return 
to his news])ai)er work. 

“1 had forty years of it—that's enough 
of a ’peep’ isn’t it ? 

“I’ll let the big combinations have it 
now; the newsp:ii)er world is becoming 
more and more the big combination game, 
as I see it. And the people and the ad¬ 
vertiser are more often than not the 
cause of it. 

“The advertiser reasons that by cutting 
down his advertising and playing politics 
with the big newspaper interest he can 
eliminate a couple of papers and his ad¬ 
vertising bill will be reduced accordingly. 
But instead of that he finds when there 
is only one paper left he is payit^ 75 
cents a line where he formerly paid 50 
cents and he has to more or less do what 
they want him to, besides. 

“The reading public have a hand in it 
too—they support the big combinations 
in the belief, I suppose, that they will get 
all the news through the one medium.” 

He gives the newspapers in Spain 
credit for less morbid news—murders, 
accidents, crime—than American dailies 
carry. Spain has strict laws with res^t 
to charges made by a newspaper against 
a private individual or concern. The 
party accused has the right to answer 
charges, and his answer must be pub¬ 
lished within 48 hours after the charges 
were published and in the same position 
in the paper. 

“But the Spanish press don’t begin to 
know the advertising game as we know 
it,” he adds. “They won’t even let a 
man contract for advertising in advance. 
If there’s room they publish his copy, but 
if the news of the day fills the sheet, that 
is considered of first importance, and the 
advertisement waits a week—^maybe two 

weeks. I am sure that I si^end at least 
25 per cent less in Spain than I would if 
the newspapers carried advertising and 
the telephone system were what it is in 
the States. Nowhere in the world has 
advertising reached so near perfection as 
it has in this country. We undoubtedly 
surpass all other countries in that respect, 
and. so far as that goes, there’s nothing 
in all the world as great as the American 
newspaper.” 

.Xkxander P. Moore was appointed 
.\mt)assador to Spain March 3, 1923, 
after having been engaged in newspaper 
work for more than 40 years, during 
seventeen of which was editor of the 
Pittsburgh Leader. 

“I don’t suppose I could get many of 
my colleagues to agree with me, but in 
my opinion an Ambassador is only a sort 
of glorified salesman, after all; and I 
have found that my long newspaper 
career furnished mighty good training 
for diplomatic work.” 

The Ambassador expects to aid in 
bringing about the meeting of the Press 
Congress of the World which will be 
held in Seville, Spain, in May, 1925, and 
which he believes will do much toward 
cementing the friendly relations already 
existing between this country and Spain. 
He sails for Spain on the Aquitania. 
March 15. 

ANOTHER BRITISH PRESS except the Daily Graphic, an estahlaki 
Berry property. ^ 

DEAL UNDER WAY The Berry group now owns 7 bb. 
publishing enterprises. 

I 

RICH OWNERS MENACE 

Journalism Now a Business, Villard 

Tells Medill Students 

Journalism in the United States is no 
longer a progression but a business—a 
huge business for very rich men, Oswald 
(iarrison Villard, editor of the Nation, 
and former editor and owner of the New 
York Evening Post, declared in a speech 
before students of the Medill School of 
Journalism in Chicago, March 7. 

“For a few rich men to control news¬ 
papers is unsafe,” he said. “They are 
tjound to have at heart the interests of 
their class, no matter how often they may, 
like Mr. Hearst, make a radical noise. 

“In England Ramsay MacDonald and 
other statesmen, as well as part of the 
public, are profoundly aroused over mon¬ 
opolization of the press by rich group 
owners and are actually considering 
abolishment of the right oi incorporation 
to owners holding more than one news¬ 
paper.” 

In (jermany many old newspapers have 
gone to the wall, and others are being 
prevented from doing so by government 
subsidies and lowering of the price of print 
paper, while many survivors are teing 
picked up by great industrialists, he de¬ 
clared. The French press is almost uni¬ 
versally corrupt, Mr. Villard asserted, 
adding that nearly every paper took money 
from both the czarist and Kerensky gov¬ 
ernments. Mussolini the dictator controls 
the Italian press, he said. 

DISTINCTIVE CAMPAIGN FEATURES 
Robert Barry’s Dispatches—Authoritative comment 

on the tlay’s political news. Filed N.P.R. for morning 

or evening papers. 

The Daily Mirror of Washington—Virile satire by 

Clinton W. Gilbert, autlior of “The Mirrors of Wash¬ 

ington.” For morning or evening papers. Mailed a 
week in advance of release. 

Sykes’ Cartoons—Famous the world over for their 

trip-hammer punch and freedom from bias. For morn¬ 

ing or evening papers. Daily in three-column mat. 

For Terms and Samples Wire 

INDEPENDENCE SQUARE 

Sir William Berry and Brother Acquire 

Former Hulton Manchester Pro¬ 

perties—Controlling Company 

May Be Formed 

TRIBUTE TO ALDEN 

Eagle Staff Celebrates Editorial Write' 

20th Anniversary 

By Herbert C. Ridout 

iliy Cubic ot Fi iTttR \ Prni.isiiKK) 

I^NDON, March 12.—Sir William 
Berry and his brother Gomer Berry are 
concerned in a gigantic newspaper deal, 
expected to culminate this week in 
formation of a controlling company with 
a capital of £3.750,(K)0. 

The Berry group has acquired the 
former 'Manchester properties of Sir Ed¬ 
ward Hulton. These include the Man- 
clK'ster Daily Disixitch, Evening Chron¬ 
icle, Sporting Qironicle, the Sunday 
Chronicle, the Empire News, a Sunday 
newsi)aper, and a number of periodicals. 

The present transaction is an interest¬ 
ing se<iuel to the Hulton-.Rothermere deal 
of last year. Then I-ord Rothermere ac¬ 
quired from Sir Edward 8 newspapers, 
supposetlly over the heads of the Berry 
brothers. 

Of these newspapi'rs. one, the London 
I'.'vening Stamlard was transferred to 
Lord Beaverbrook, who to<jk 51 per cent 
interest, the Daily Mail proprietary re¬ 
taining a holding of 49 per cent. 

Lord Rothermere retains of the Hulton 
newspapers two picture newspapers, the 
Daily Sketch, and the Sunday Herald. 
He also owns the 'Daily Mirror and the 
Sunday Pictorial, giving him practical 
monoiK'ly of the I'jiglish picture papers. 

Members of the Brooklyn Eagle staf 
united in tribute March 12 to joh 
Alden, editorial writer, in commemoratin 
of his 20th anniversary of Eagle jerv» 

Fifty-two of Alden’s co-workers wm 
present at a dinner held at the Creaea 
Club, Brooklyn. Dr. .\rthur M. Ho» 
editor of the Eagle, was toastmaster. 

Brief addresses were made by Hert- 
F. Gunnison, Harris M. Crist, H. V 
Kaltenborn, Raymond M. G'unnisco, 
Estlwr Coster, Mrs. Elizabtth BaBoi 
diaries E. Shepard, Thomas S. Rice, Ei | 
win G. Martin, Cleveland Rodgers, 
others. message of tribute was' set 
by William Hester, president of tk 
Fiagle corporation, w ho was unable to k 
present. 

Caruthert Returns to N. Y. Tribca 

Porter Caruthers, former advertisn 
manager of the New York Trame, 
after an absence of almost two years, la 
returned to the Tribune as assistant bosi. 
ness manager. 

Business Editors to Meet 

National Conference of Business Psfc 
Editors are planning an important two 
day meeting to be held in Washinitei 
March 24 and 25. 

News-Democrat 
Proclaims Ludlow 
Splendid Investment 
IN writing of his satisfaction with the 

Ludlow, Mr. Fred J. Kern, owner of 

Sullivan Press, Inc., has been incor- 
I>orated to do business in Columbus, O., 
by John E. Sullivan, Michael Sullivan, 
I'Mward Sullivan, Mary C. Sullivan and 
Michael Sullivan, Jr. Authorized capital 
is $5,000. 

J. Ludlow, Mr. Fred J. Kern, owner of 
The News-Democrat, Belleville, Ill., says: 
“Our Ludlow is a magnificent success, 
and a splendid investment. Fully ninety- 
five per cent of the composition formerly 
done with foundry type in our shop is now 
done on the Ludlow. 

“We recommend the Ludlow to all pro¬ 
gressive printers, and unprogressive ones 
too, who covet success and are greedy to 
make money.” 

^ The News-Democrat enjoys a daily 
circulation of nearly 7000 in and around 
Belle'ville and also a thriving jobbing busi¬ 
ness where the Ludlow plays a big part. 

The always new, clear-cut Ludlow display faces 
from 6 to 60 point on slugs which have now graced its 
pages tor more than threeyears have done much toward 
, increasing reader interest in The News- 

”'dH Democrat, and in giving character and dis- 
tinction to its advertising pages. 

Ludlow Typograph Company 

LEDGER SYNDICATE 

2032 Clybourn Avenue 
San Fianciico: . New Yo»«: 

Hearst Rldg. (jhlCagO World Bldg. 

PHILADELPHIA 
LUDLOW SLUG COMPOSITION 
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Papini’s 

LIFE OF CHRIST 
IN 

Ten Sunday Pages 
WITH THE 

E 
WORLD-FAMED TIS50T ILLUSTRATIONS 

Reproduced by Special Permission of the Brooklyn Museum 

Beginning April 6 

The Opening Installments Will Appear During the Religious Season 

OF 

Palm Sunday—Holy Week—Good Friday—Easter 

Territory Already Closed 

New York Baltimore 
Chicago Atlanta 
Boston Milwaukee 
Washington Rochester 
Detroit Fort Worth 
Cleveland Toledo 
San Francisco Syracuse 
Los Angeles Seattle 

DR. FRANK CRANE SAYS— 
“The world is interested in Christ more than any other one thing or person. It is such books as 

this of Papini that open the prison door and let Jesus out into His world.” 

Papinis Life of Christ in book form at $3.50 and $10.00 per copy is Selling 

in the 182nd Thousand 

WIRE FOR OPTION 

The McClure Newspaper Syndicate 
373 Fourth Avenue, New York City 
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NATIONAL UNEAGE IN NEWSPAPERS TO MOUNT 
IN 1924, CARROLL PREDICTS 

- By ROSAUE ARMISTEAD HIGGINS _ 

HUMCHl SYNDICATE STARTS 

Dan a. Caxioll 

A "SCOOP” on a story for the Detroit 
Journal, started Dan A. Carroll, one 

of the leading newspaper special repre- 
scntatives, in 
newspaper work. 
Mr. Carroll, then 
a lad of 18 at¬ 
tending college in 
Flint, Mich., was 
acting as corre¬ 
spondent for the 
Detroit Journal.- 
.\n excellent 
news story he 
wrote was re¬ 
sponsible for his 
being called into 
I )etroit and of¬ 
fered a job there. 
H e accepted it, 
but in a short 
time found that the advertising end of 
the business made a strong appeal to him. 
He joined the advertising staff, remained 
for several years, and at the age of 24 
was advertising manager. 

Like many another youth, Mr. Carroll 
was looking toward New York with 
wi.stful eyes, and in 1904, realized his 
ambition to live in the metropolis, by 
liecoming associated with Mr. Lee 
Sharke, at that time one of the best 
known newspaper “specials” in New 
York. Shortly afterwards, Mr. Carroll 
decidcfl to go into business for himself, 
an<l one proof of his success is the fact 
that he has represented 3 of his papers 
continuously for nearly 20 years—the 
Washington Star, the Indianapolis News 
and the Montreal Star. 

"The work of the ‘special’ has changed 
materially since 1904,” says Mr. Carroll. 
"Twenty years ago, the volume of na¬ 
tional advertising then calle<l ‘foreign ad¬ 
vertising,’ was a small factor compared 
with the present-day national lineage. 
Hut few newspaper representatives had 
organizations that could be called large, 
or even importajit factors in the develop¬ 
ment of new business. 

“Coming down to 1924 we find that 
national advertising is a very importMt 
part of daily newspaper revenue—requir¬ 
ing larger and more specially organized 
forces to properly handle it. 

"There is a much better tone to the 
type of national advertising now appear¬ 
ing in daily newspapers. In my opinion, 
in the next 5 years following present 
trade expansion, the growth of national 
advertising in daily newspapers will te 
sireater in proportion than the growth in 
local advertising. 

“Nineteen hundred and twenty-four 
will be a big year for national adver¬ 
tising in newspapers, and the publishers 
who are equip^ to give the b^t service 
on circulation that sells merchandise and 
information about their local markets 
which the national advertiser wants, will 
carry the biggest lineage. 

“In my experience, I find national ad¬ 

vertisers are interested in markets first, 
then mediums. I have sold many con¬ 
tracts by giving pictures of the markets 
first. A great deal of expansion and in¬ 
terest in national advertising in news¬ 
papers is due to the analysis of markets, 
which the service departments of news¬ 
papers are perfecting. A newspaper 
should be in a position to pve the ad¬ 
vertiser a complete picture of the market 
as it pertains to his product. 

“National advertisers have found out 
in the last 5 years that the big city 
newspapers offer opportunity for concen¬ 
trated effort in centers of population at 
less expense than the old plan of broad¬ 
casting advertising in the general media. 
In many sales managers’ offices, you now 
find his so-called ‘war map,’ with the 
local jobbing centers arranged by states 
dotted with red, blue or white tacks, in¬ 
dicating the quota of sales in these cities 
that the order department registers for 
these trading points. Around these cities 
is built a selling and advertising cam- 
i:^gn that is carrying a great many na¬ 
tional advertisers over the line of least 
resistance and showing increased sales, 
year after year. 

“As an illustration of the type of serv¬ 
ice which big newspapers are called upon 
to render national advertisers totlay, I 
will tell of the following incident: 

“It came up recently that a large na¬ 
tional advertiser who had complained 
about his copy being inserted in the 
Washington newspaper, Dec. 14, the day 
a 70-page newspaper was printed. 

“This national advertiser took issue 
with the business office claiming that it 
was difficult to check results in a news¬ 
paper that carrie<l so much big advertis¬ 
ing, and stated that had they known of 
the big edition they would have preferred 
to run on some other day. The business 
manager had an impartial survey ma<lc 
of the principal local distributors of the 
national advertiser. The report was 
illuminating. The majority of dealers 
stated the special advertising in the big 
paper had brought a very general re¬ 
sponse. 

“Personally, I am inclined to believe 
if more national advertisers would con¬ 
sult their principal distributors in each 
market regarding the effect of advertis¬ 
ing in big newspapers, they will prob¬ 
ably discover that results are obtained 
in g^reater measures through the columns 
of newspapers that carry the greatest 
lineage.” 

Fun Shop, Inc. to Furnish Daily Column 

With Movie Tie-Up 

Humor—where is it? 
Not in the newspapers, thinks Maxson 

Foxhall Judell, president and general 
manager of the Fun Shop Inc., New 
York. 

And where is newspaper promotion? 
—not on the moving picture screen. 

Therefore, Judell, after two years 
study, has evolved a new syndication fea¬ 
ture known as the F'un Shop, which will 
furnish a half column of high class humor 
to newspapers and will also issue a reel 
of humor also called the Fun Shop, which 
will appear in moving picture theatres 
bearing the name of the local newspaper 
buying the service. 

judell claims more than 100 newspapers 
have already bought the feature, which 
commences March 31. The film will be 
distributed by the Educational Films 
Corporation. 

The column of humor will be edited 
by Judell, who is originator and editor 
of the column “When Black is Read” 
appearing in 60 New York theatre pro¬ 
grams. His partner in the enterprise is 
A. H. Messing, vice-president of the Peck 
•Advertising Agency, and former publisher 
of the Chicago Herald and Examiner. 

McLACHLAN FREED 

Canadian Labor Editor Eacapes 2 

Yean Libel Sentence 

After being confined in prison for 3 
weeks of a 2 years‘ .sentence for seditious 
libel, J. B. McLachlan, formerly manag¬ 
ing editor the Labor Herald, a weekly. 

in eastern Canada, has been 1 
McLachlan was a leader of 
munist faction of the United U' I 
ers and secretary for many 
district U. M. U. of 4 

He was charged with criticisn, 
King and of the Unadian covn 
aiKi convicted on 2 counts at * 
N. B. 

He has been released on parnU 
must report monthlv to the polict ' > 

For the present McUchlan will^l 
with his wife and live children in r I 
Bay. For part of the time he 
custody, members of labor unioir 
vided a weekly contribution for the. 
tenance of the family. ' 

Radio Ad Agency Entertain 

Sternfield-Godley, Inc., New v I 
agency specializing in radio adwtal 
gave a dinner to their clients, Mint.- 
Edwin S. Friendly, business manaje. 
the New York Herald and Snn; H I 

Fairchild, advertising manager of < 
Herald; E. A. Sutphin, advertising it 
ager of the Sun; C. R. Griffen. ijt 
department of the Sun and the Hri 
Thomas F. Burns, advertising nniaie 
of the Telegram and Mail, Foster Gib, 
assistant business manager of the Wng 
and Jerry Vogel of the New Yn 
Journal were present and tallosl on 
industry and its possibilities. 

Daily’s Radio Station SosptiA 

Radio station of the Marion (k 
Chronicle broadcasted its farewel y. 
gram March 7, and suspended operas 
until next fall. H. D. Ashlodc, wbw 
in charge, has joined the Wabash Yjb 
Electric Company of Greencastle, Id 

INT ORDER 
rnsn 

Kansan Dailies Consolidated 

Clyde H. Knox, owner of the lndei>eii<l- 
ence (Kan.) Reporter, has purchased 
the Independence Star from A. E. Cox, 
who for 27 years published that daily, 
and consolidated it with the Reporter. 
The consolidation leaves two daily papers 
in Independence, the Free Press, a morn¬ 
ing paper and the Reporter. 

March 15th Is Celebrated As'income Day” 
Maybe “celebrated” isn’t exactly the word for the way 

most people feel about it—but the fact remains that every¬ 
body's mind these days is on the subject of last year's 

income. 

And we’d like to ask every newspaper publisher in the 
country if be is entirely satisfied with the income that his 
classified advertising columns paid him during 1923. 

And we’d like to know whether or not he would like to 
feel completely satisfied with his classified income for 1924. 

If you will write ns yonr answer to these two questions, 
we'll have some interesting points to bring to your 

attention. 

THE BASIL L. SMITH SYSTEM, INC. 
International Classified Advertising Counsellors 
Otis Building Philadelphia 

and STILL GOING UP 
Results and Rate Right 
Says an Advertiser— 

“AS far as we can determine from keyed advertisements the 
./A RADIO DIGEST gives us about 100% more returns per 

dollar spent on advertising than the next best of six leading 
Radio Mag.izines, in which we have been advertising.” 

DON’T MISS A WINNING BET 
'T'HE present advertislnff rate of the Digest is the lowest agate 
•* line rate per thousand of any Radio publication. The 
magazine produces results for its advertisers at a lov> cost. 

67^62 '“•R'irJir’-'’’ A. B. C. 
For Adverttsing Rates, Wrtjo 

Publliher Jacob Miller, Eastern Represents*!” 
ua W. Madison St.. Chicago Time* Building. New York CUT 

% 
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A Newspaper with a 
Personality 

The Des Moines Capital is Des Moines’ newspaper. This is because The Des Moines 
Capital serves the city and its institutions and its people more fruitfully than any other 
Des Moines newspaper. The Capital and Des Moines are as thoroughly a unity in the 
public mind as water and the wave. 

The Capital has been edited and published for thirty-four years by Lafayette Young, 
Senior. The people of Des Moines and Iowa look to the Capital with the utmost faith 
at all times for sound leadership. In an advertising sense, the Capital is a real result 
producer because the people of Des Moines and Iowa have habitually, for more than 
thirty years, made their purchases through the advertising columns of this newspaper. 
The Capital’s advertising is the real servant of both the reader and the advertiser. The 
department stores last year, in accordance with their usual custom of more than twenty- 
five years’ standing, published more advertising in the Capital than any other Des 
Moines newspaper. This leadership in the case of the Capital in 1923 amounted to 
418,880 lines. 

All important national advertisers who enter the Des Moines field make use of the 
Capital. Here are a few of them who used the Capital only in 1923: 

Simmons Beds 
Old Dutch Cleanser 
Shredded Wheat 
Chipso 
Naim Linoleum 
Warren Papers 
MacLaren’s Mayonnaise 
Kamak Rugs 
Blue Whirl Egg Beater 

Edison Electric Appliances 
Lloyd Baby Carriage 
Sealdsweet Oranges 
Carter’s Underwear 
Dutch Masters Cigar 
Hickory Garter 
Salt Lake City Chamber of Commerce 
Franklin Baker Coconut 
Sunkist Lemons 

Their judgment was vindicated; their sales were satisfactory. Any national advertiser 
can sell Des Moines and the Des Moines territory with the Capital alone. To use more 
nevyspapers than the Capital in Des Moines is extravagance, and an unusual intensifi¬ 
cation not needed by national advertisers. 

The present city circulation of the Capital exceeds 29,000 copies daily; the total 
suburban circulation exceeds 16,000 copies daily and the total net paid circulation 
exceeds 63,000 copies daily. 

LAFAYETTE YOUNG, Publisher 

Special Representatives: O’Mara & Ormsbee, Inc. New York Chicago San Francisco 
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PONY AUTOP 
1st 

It Makes the Cast. 

2nd 

It Removes the 
Tail. 

3rd 

It Shapes the Cast 
exactly to Printing 
Curvature while it 
is Plastic. 

Operations 3 and 4 prevent Paper Bf| a 
In no other way can so much work be done! 

in so short a time. Fo 

WOOD NEWSPAPER* 
501 Fifth A* 

I 



the 

TE /MACHINE 
4th 

It Shaves the Cast 
to an Accurate and 
UniformThickness. 

- 5th 
H It Performs Every 
i Tooling Operation 

necessary to finish 
the Plate. 

6th 
Finally,it Bathes the 
Finished Plate, and 
delivers it Cola and 
Dry,Ready for Press. 

t and makes Perfect Printing possible. 

asily, at so low a cost, in so small a space, and 
one or two press plant. 

inery corporation 
'Jew York City ! 
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Outstanding Features 

of the 

•an Jfrancisito Chronicle 

News 
Complete and reliable and com¬ 
mands the respect and confidence of 
its readers. • 

Circulation 
Reaches the class of people with the 
greatest buying power. 

Advertising 
Leads in better classes of advertis¬ 
ing including 

Financial 

Automobiles 
(excluding accessories') 

Architects, Contractors & Building 
Material 

Books 

Hotels and Resorts 

For the year 1923 the Chronicle led 
all other San Francisco newspapers 
except one in total national adver¬ 
tising. 

Rotogravure 
The Chronicle publishes the only 
Rotogravure Section in San Fran¬ 
cisco and the finest produced in the 
United States. 

Merchandising Service 
Department 

The first established in San Fran¬ 
cisco. Fully equipped to give best 
possible cooperation to advertisers. 

New Home 
The Chronicle is erecting one of the 
best planned and most modernly 
equipped newspaper plants in ex¬ 
istence, occupying an entire block. 
It will embody all that has been 
found best and most efficient in the 
experience 
where. 

of newspapers every- 

WnxiAMS, Lawrence & Cresmer Co. 
National Representatives 

225 Fifth Ave., New York 
360 No. Michigan Ave., Chicago 

THE MAJOR MARKETS OF AMERICA 

A New and Exclusive EDITOR & PUBLISHER Sttvie* 
to Space Buyers 

XX—SAN FRANCISCO—‘T/ie City” 
By HARRY R. DRUMMOND 

TN writing of San Francisco it would and sharp angles, many of them 
be hard, indeed, to attempt any straight up and down—so much 

continuity—for there is no continuity to fact, that cable cars are not a luxnjf ^ 
San Francisco. a conveniesce, but an absolute 

It is so many sided, so metropolitan, As a port San Francisco is, ofc^ 
so much of a real city, that one just world famous. In foreign shippinifc 
naturally jumps hither and yon, wonder- gross volume, import and export^ 
ing at this, marveling at that, and baffled sents some $^3,(XK),(X)0 annually, 
in every attempt to get down to earth. domestic shipping figrures more 

San Francisco is the city of the Pacific $1;^,000,0(X) a year 
coast. Make no mistake as to that. In There are some 123,500 familiej ■ 
using the word “city” it is meant that San Francisco, and 52 per cent of tW 
San Francisco is a city in every way. population are gainfully empli^ed. Tl» 

After 18 hectic years one may look are 15,000 .Asiatics, 2,500 negroes, md 
back on the “fire” of 1906 and regard it large settlements of lulians, FriS 
as a blessing in disguise—although, at Mexicans and other nations. ^ 
the time the disguise was perfect, and As a manufacturing city San Fran- 
the darned thing was unhesitatingly voted cisco produces around $425,OOODOO wtft 
a calamity—but it gave San Francisco a of merchandise annually. In order a 
perfectly good excuse for rebuilding the their importance San Francisco’s arot 
down-town part of the city in a thor- ucts are: Printing and publishiii mc 
oughly modern and up-to-date manner, bodies and parts, coffee and sjrices (W 
pd San Francisco has done a splendid ing and grinding), slaughtering andBtr 
job. packing, bread and bakery products, &• 

To be sure it was the death knell of a ments, foundry and machine shop prod, 
lot of “land marks” that remained, year ucts, tinware, confectionery and h 
after year, not because they were beauti- cream, and furniture, 
ful, but because of their hallowed asso- As a city San Francisco is altnptu 
ciations. No one had the heart to tear alluring and pretty. Built upon hills 
them down, but when the “fire” elim- overlooking a wonderful harbor, shehmd 
mated them, they were replaced with from gales. San Francisco is plentiWh 
modem buildings that are really worth .. 
while. 

San Francisco as it stands today is' 
more like New York City than is any 
other municipality in the country. Wit¬ 
ness : 

San FratKisco is a city of compara¬ 
tively few homes—94,324 dwellings for 
670,()(X) people. As an apartment house 
city there are 2,400 of them, mostly mod¬ 
ern form fitting flats, 23,823 of them in 
all. There are 1,845 hotels, 3,056 lodging 
houses and 5,278 restaurants—all of 
which means that it is very much like 
New York City in its mode of life. 

San Francisco’s population in 1910 was 
416,912. By 1920 it had grown to 508,410 
and in the year of our Lord 1924 (Jan¬ 
uary), local estimators say it is 670,000, 
take it or leave it. 

This means that San Francisco people 
“live out”—that home life in the accepted 
sense of home life in most cities is some¬ 
thing else again; that San Francisco 
people are mixers; they like crowds, like 
the gay life and live it; that it is a dressy 

supplied with that brand of climatt U 
has made California famous. 

There are a great many frame hoese 
in the district where the “fire* did oot 
reach, but the newer houses am m 
frame, and they are very artistic 

There are a number of very dega 
and famous residences, homes of # 
timers where wealth, hospitality ml 
good cheer have been known for gam- 
tions. San Francisco is one of tlx aos 
friendly cities anywhere, and there m 
many world-famous entertainers who* 
homes are open day and night for d* 
acquaintances, and where the word 
“Welcome” is repainted on the doorstep 
fresh every Monday morning. 

There are 274 churches of rarioos 
kinds and 107 public schools in the dtT- 
and both schools and churches rank ns 
high by comparison. 

The gmeral tone of San Frandsah 
metropolitan. Outsiders going to S» 
Francisco absorb the atmosphw of tk 
city, or else they move on. The slow- 

the gay me and live it; that it is a dressy going conservative small-toiwner doesirt 
city; that people spend a lot of tirne and ajpept San Francisco. He must dde 
money rajoying themselves, arid that get into the stride or move to some olte 
means that there is a lot of enjoyment pja^e. He simply is not tolerated, 
provided for them. • San Francisco is the financ^ cents 

As an Item, mere y mentioned in pass- as such is tk 
ing, there are 70 theatres operatmg in heavy sugar papm 
San Francisco, and it is said to be one - ° . 
of the best show towns anywhere. 

San Francisco is to the Pacific coast 
what New York is to the Atlantic coast; 
what Chicago is to the Central West; 
what Denver is to the Middle West. 

In a retail way San Francisco sgm 
stands comparison with New York 
There is, of course, a “main shopW 
district,” and then there are a nunter w 
outlying or neighboring districts, cow » iiciKiiuui iiig — 

, , , . paring with, say, the 125th street 
IS the place where people from every- H^lem, the Concourse district of tk 
where congregate for their good times, ^ ^^e 181st street district of Walk 
where they go to imbibe the metropolitan Cneton Heiahts 
atmosphere where they go to find out j^reet. Wta 
wlwt IS what and what is doing. 

RliM laws are comporatively few in ■ j ,20fc« 
San Francisco. San Franciscans realize line, af 
that too much legislation, too much inter- building hne_ to building Ime, » 
ference, too much law enforcement is not 
good for any community, and they are 
“liberal.” 

People from all along the Pacific coast 
go to San Francisco to see the shows, to 
enjoy night life, to buy the latest styles 
and the gastronomic tid-bits that are 
found in great cities, and nowhere else. 

There are 75,(X)0 automobiles and 6,(XX) 
trucks in active operation in San Fran¬ 
cisco—and active operation is the correct 
term—for they are, perhaps, the most 
active operators of any automobiles any¬ 
where. 

San Francisco’s streets have Boston 

the only “Main Street” known to ^ 
writer where four sets of street cartn® 
are laid, and all of them used fast a* 
furiously. 

Branching out from or running ttt 
Market street are many side stre® 
which are business streets. They art* 
the bias even more than are the stit® 
of lower New York, for thwe * • 
semblance of squaring anything ^ 
graphically. This makes traffic a Pf®’ 
lem, but it is far from unattraebtt . 

(Jeary street, California street, "ow 
street, Stockton street. Grant avenue J* 
Kearney street are all important 1^ 

( 

san rranciscos streets nave uoston «ffiA 
looking as symmetrical as a football field streets, all running into ^ 1 

by comparison. Aside from being built Gra"* “"P 
(Ml the bias, in circles, graceful curves . (Continued on />oge 24) 
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Send for this great book on the rich 
central and northern California Territory! 

San Francisco is the hub of operation to the Pacific Coast’s greatest 
market—and The San Francisco Examiner is the coupling pin that 
connects buyer and seller. Its huge circulation of almost 160,000 
daily and over 330,000 Sunday—almost 2 to 1 daily and 3 to 1 Sunday 
greater than its nearest competitor—offers advertisers the surest 
means of reaching this rich market. The Examiner’s book for 1924 
is packed with vital information of interest to advertising executives, 
space buyers and advertisers. Send for your copy Now! Address 
Merchandising Service Bureau, 

xntv 
There ie No substihste for Circulation' 

W. W. CHEW 

Ul» Braadwmr, N«w Yorii 
Euteni RrprMcntativ* 

H. H. CONGER 

Hicftaa BMf.. Low Amw»w 
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FARGO COURIER-NEWS 
SOLD TO N. B. BLACK 

Will Be Continued A* Morning Paper 

By Forum’* Publisher—Was 

Formerly a Non-Partisan 

League Organ 

Fargo, N. D., March 6.—Sale of the 
P'arKO Daily Tribune, formerly the Cou- 
rier-Xews, to X. B. Black, president and 
chief owner of 
the Fargo Forum, 
was announced 
by J. P. Dotson 
and C. W. Brown, 
w h o purchased 
the Tribune from 
the Nonpartisan 
League about 11 
months ago. Mr, 
Black took im¬ 
mediate posses- 
s i o n , He pur¬ 
chased the Trib¬ 
une as a personal 
proposition and 
intends to give 
Fargo and the 
state a morning 

N. B. Black 

paper that will be 
representative of the highest aims and 
ideals. 

Some years ago, wlien Democrats and 
Progressives were struggling against 
what they called the old line Republicans, 
the Courier-Xews came into being. It 

amalgamation of the News, 
started by Democratic interests, and the 
Courier, which never got to the point of 
publishing, and the Call, then owned and 
iniblished by J. J. Jordan. It later was 
purchased by Dr. L. P. Guild, a minister, 
and was published as an anti-Nonpartisan 
League paper in the early days of that 
organization. Mr. Guild sold out to two 
out-of-state men, but they did not long 
retain ixissession. They sold the paper 
to the Nonpartisan League. 

About 11 months ago, J. P. Dotson, for¬ 
merly publisher of the Fargo Forum, 
and C. \V. Brown obtained possession 

the argot of the newspaper shop as did 
the late President Harding. 

All this was disclosed by the President 
himself last Saturday at the annual din¬ 
ner of the White House Correspondents’ 
Association, at which he was present 
sharing honors as a guest with Attorney 
General Daugherty, John Hays Ham¬ 
mond, C Bascom Slemp and Eidward L. 
Clark, the last two members of the White 
House official family. Not only did the 
President surprise the memlx'rs of the 
association by accepting tlie invitation, 
but warmed their enthusiasm by standing 
up and making a speech, which he was 
willing to have reported in full. The 
fact that the correspondents had to jump 
up from the table and work on the story 
did not perturb them one bit, particularly 
in the face of the fact that to give the 
world what the President said at what 
might have been regarded as a strictly 
private dinner, was a new and refreshing 
procedure in Washington, the City of Too 
Many Conlidences. 

The President was followed by Attor¬ 
ney General Daugherty, who also told of 
his newspaper e.xperience and his rela¬ 
tions with newspaper men. 

The occasion of the dinner, which was 
attended by nearly 70 correspondents, 
was the installation of officers for the 
etisuing year; Lsaac Gregg, New York 
Sun. president; George Elumo, Interna¬ 
tional News Service, vice-president; 
Earnest A. Knorr, Central News, secre¬ 
tary-treasurer; E. Ross Bartley, Asso¬ 
ciated Press, and James Ring, Washing¬ 
ton Times, executive committee. 

MAJOR MARKETS OF AMERICA 

(Continued from ('age 22) 

Bernstein Entertains N. Y. Editors 

Herman Bernstein, editor of the Jew¬ 
ish Tribune, entertained about 50 editors, 
publishers and magazine writers at a 
luncheon at the Ritz Carlton Hotel, 
March 11, in honor of Dr. Chaim Weiz- 
mann, president of the World Zionist 
Movement. Among the guests were. 
Professor James Melvin Lee, conductor 
of “Our Own World of Letters” in Editor 
& Publishes; Lester Markel, New York 

very high class shopping street. Further 
up is the -street on which the nnportant 
(Chinese stores are. It is the main artery 
of Chinatown, a part of the city that, 
apart from being picturesque and inter¬ 
esting, is important commercially. 

In the outlying districts there are Fill¬ 
more street for 14 blocks; Clement street 
for 10 blocks; Mission street for 11 
blocks; Irving street, Cortland street. 
Union street and several others, making 
in all some 145 blocks of retail shopping 
districts, and having some 4,500 retail 
establishments wherein monej- may be ex¬ 
changed for merchandise of some kind or 
other. 

There are 5 large department stores in 
San Francisco. In the order of the vol¬ 
ume of business done by each they line 
up about like this: the Emporium is the 
largest, Hale’s is second in volume, the 
White House third. City of Paris fourth, 
O’Connor & Moffett fifth. 

As to quality of trade. City of Paris 
is the “Altman" of San Francisco. The 
White House is second. O'Connor & 
Moffett is second, O’Connor &-p-l(cT 
Moffett third, the Emporium fourth, and 
Hales’ fifth. These stores collectively do 
some $45,000,000 a year. 

Good merchandise finds a ready mar¬ 
ket in San Francisco. Medium weight 
wearables have an all-the-year-round mar¬ 
ket. The heavy goods are slow movers; 
that is, heavy wearing apparel is used 
only for motoring or for out of the city. 

There is no cold weather in San Fran¬ 
cisco, and by the same token there is 
little or no hot weather, and the very 
sheer merchandise finds small demand. 

Spring, summer, autumn and winter are 
distinguished, one from another, by con¬ 
sulting the calendar. That is about the 
only way to tell them apart. 

Because of the “flat life” small pack¬ 
age goods find a ready market in San 
Francisco. There is neither room nor 

inclination to own large an»untjo{ 
stuffs at one time, consequently tk 
package goods are good selkii 

San Francisco people have a n 
attending to their own businets, a? 
ing every visitor feel at home, 
to do as he pleases. Life ui 
broad scale, it is a 24-hour toW 
busy every hour. ^ _ 

Within 200 miles of San Fr»S 
live one-half the population of PaiS 
and San Francisco is “’’’v. ‘The S?' 
headquarters, the Mecca, for S’J 
northern end of the state. It iitJi 
bing center for the entire Pacid 
and one of the really great nuM 
the country, a market large enooS 
portant enough and influential 
rank amongst the first dozen 
the country. 

There are a large number of veni 
grade specialty shops on the aii 
Bon wit. Teller & Co., Frankli^ 
& Co., and Best & Co., in San Fi^ 
and San Francisco stores have^ 
informed and most courteoni 
commodating salespeople in the cd 
and for the most part these stcM 
run on a very high plane. 

San Francisco street cars, bytfei 
carry people for 5 cents and issgt| 
fers—another evidence of metieg 
ideas. 

To Name Pulitzer Winnsn 

Winners of the 1923 Pulitzer 1 
Journalism will be announ^ ' 
next 6 weeks. Dr. John W. 
rector of the School of Jour 
lumbia University, stated tlm^ 
The school’s teaching staff met 
to consider the selections nadel 
jury of award, he said. Dr. Ca, 
ported there had been a larger i 
than usual and that many 
had been handed in for i 
The journalistic prizes are an 
ries of awards in money or 
dowed by the late Josejrfi 
distribution to historians, poet^ i . 
as well as newspaper men, thrw 
lumbia University. ; 

of it. Times; John O’Hara Cosgrave, New 
Mr. Black has been in the newspaper York World; Herbert S. Houston, “Our 

business in North Dakota since 1905. W'orld”; George G. Shor, International 
when he took over the management of X'ews Service; S. S. McClure, McClure’s 
the Grand Forks Times. In 1912 he ne- Magazine; Norman Haj^ood, Hearst’s 
gotiated the amalgamation of the Times International; Sophie Irene Loeb, New 
and the Grand Forks Herald. In 1915. York Evening W'orld: Paul Kellogg, 
he retired from the management of the “The Survey”: Freda Kirchwev and Carl 
Herald, and moved to Fargo, and in \'an Doren. “'The Nation”; H. V. Kalten- 
.^pril, 1917. he purchased the Forum Ixirn. Brooklyn Daily Eiagle, and Jacob 
from Mr. Dotson. He is also president Landau, Jewish Telegraph .\gency. 
and principal owner of the Minot (N. D.) 
Daily News. ” 

Women’s Shop Takes 8 Page Roto 

Santa Barbara (Cal.) Morning Press 
carried exclusively an 8-page rotogravure 
section advertisement of B. F. Kerr & 
Co., a women’s speciality shop, March 2. 
The first page carried a large picture of 

President Coolidge’s experience with r. p. Kerr & Co.’s new shop and build- 
newspapers and newspaper men began j^g. The next 6 pages were fashion plates 
w-lieii he first encountered the old Boston showing the spring modes. The plates 
Journal, a Republican paper long since were made from photographs of manne- 
liassed on its way. _ quins wearing fashions on display in the 

But it has been in Washington duties shop. The last page carried a formal an- 
of his high office, that Mr. Coolidge has nouncement of the shop. W. R. Mathews, 
found his closest association with news- business manager of the Press, conceived 
papers and newspaper men. He is losing the idea. The space of the section was 
no time in making himself a newspaper- sold at inch rates three times the regular 
man’s President even if he does not talk advertising rates. 

U. P. C. News Service 

Scores Again 
COOUDfiE TALKS TO NEWS MEN We have just obtained for our weekly feature inter¬ 

view service a cabled interview from India with 
Mahatma Gandhi, the first statement from the great 
Indian leader since the British labor government 
released him from prison. 

This interview is of historic importance as it puts to 
rest the sensational rumors throughout tlie world that 
Gandhi intended to lead India in open rebellion againsh 
the British Crown. 

U. P. C. News Interviews are now appearing in the 
leading papers of AUSTRALIA, NEW ZEALAND, 
CIIIN.A and JAPAN as well as in 

neOmO Sixty of the Leading Papers of Amend 

These interviews throw a vivid light on the great 
world problems of the day. They will add to the 
prestige of your paper. 

The Columbus Dispatch starts another 
year of leadership in Ohio by publishing 
150,412 lines paid advertising more than 
the next Ohio newspaper (Cleveland). 
Dispatch exceeded other Columbus 
papers combined during January by 
178,731 lines. 

Largest Circulation in Central Ohio 

Edward F, Roberts, Editorial Director 

U. P. C. NEWS SERVICE, Inc, 
213 West 39th Street, New York, N. Y. 
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SEB IT YOU WERE THERE 

. * 

* • • ' 

AS YOU WOULD m 

This advertisement, of which the precedii^ page is a part, is published to promote public 

interest in RiOtogravure and the papers which carry Rotogravure sections. Kimberly-Clark 

Ck>mpany, Neenah, Wisconsin, manufacture Rotoplate, a perfect paper for Rotogravure 

printing, which is used by the following papers: 

CITY PAPER emr PAPER 
Albany, N. Y. Knickerbocker Press Minneapolis, Minn. Journal 
Asherillc. N. C. Citisen Minneapolis, Minn. Tribune 
Atlanta, Ga. Constitution Nashville, Tenn. Banner 
Atlanta, Ga. Journal New Orleans, La. Times-Picayune 
Baltimore. M d. Sun Newark, N. J. Can 
Birmingham, Ala. News New York, N. Y. Corriere D’America 
Boaton. Ma^ Herald New York. N. Y, Evening Post 
Boston, Maaa. Traveler New York, N. Y. Forward 
BrooUyn, N. Y. Standard-Union New York, N. Y. Herald 
Buffalo, N. Y. Courier New York, N. Y. 11 Progresso 
Buffalo, N. Y. Express New York, N. Y. Times 
Buffalo, N. Y. Times New York, N, Y. Tribune 
Chicago, m. DaUy News New York, N, Y. World 
Cincinnati, Ohio Commercial-Tribune Omaha. Neb. Bee 
Cincinnati, Ohio Enquirer Omaha, Neb. New| 
Cleveland, Ohio News-Leader Peoria, IlL Journal-Transcript 
Cleveland, Ohio Plain Dealer Philadelphia, Pa. Public Ledger 
Denver, Colo. Rocky Mountain News Providence, R. L Journal 
Dec Ifoinea, Iowa Register Rochester, N. Y. Democrat-Chronicle 
Detroit, Mich. Free Press St Louis. Mo. Globe-Democrat 
Detroit, Mich. News St Louis, Mo. Post-Dispatch 
Erie. Pa. Dispatch-Herald St Paul, Minn. Pioneer Press-Dispatch 
Fort Wayne, Ind. News-Sentinel St Paul, Minn. Daily News 
Grand RaiMds,Mich. Herald San Francisco, Calif. Chronicle 
Hartford, Conn. Courant Seattle, Wash. Times 
Havana, Cuba Diario De La Marina South Bend, Ind. News-Times 
Houston, Texas Chronicle Springfield, Mass. Republican 
Indianapolis, Ind. 
Kansas City, Mo. 

Indianapolis Star 
Journal-Post 

Syracuse, N. Y. Herald 

Los Angeles, Calif. Times Syracuse, N. Y. Post-Sundard 
Louisville, Ky. Courier-Journal Waco, Tex. Herald 
Louisville, Ky. Herald Washington, D. C. Post 
Memphis, Tenn. Commercial Appeal Washington, D. C. Star 
Mexico City. Mex. 'El Universal Waterbury, Conn. Republican 
Milwaukee, Wis. Journal Wicbha, Kan. Eagle 

Intaglio printing is variously called gravure, photogravure, roto¬ 
gravure and similar names. There are many printing plants in the 
important cities of America equipped to supply rotogravure sec¬ 
tions to newspapers. Complete information furnished on request. 

% cstasuSmco tera 

Neenah.Wis. 
NCW V0«K. ft 91 OMCAG0.20tlUSsli«9?* ijOS AMCOIS. »*OW.Si«tD St 

□TOGRAVURE 
Prints Pictures -the Universal 
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back from indies 

, With 150,000 People H«» 7 

Dailie*. He Report* 

lv«9i daily newspapers in a tow^ of 
ija is unusual to express 
iMilton Garges, chief of the TraflSc 

tnent of 
Associated f, in speak- 

f San Juan. 
,0 Rico. 
: he has been 
be last few 

t people of 
Rico are 

j and en- 
Is i a s 11 c- 

American, 

news they 
_>st deeply 

Ited in is Milton 0*»ce» 

of the 
^ They sire • * 
Awal to the United States, and do 

self government; they com- 
their own condition with Sm r-o. where self government is in 
and they realize that it h^ n« 

d there satisfactorily. Knglish is 
_ii in the schixils. One of the news- 
P. El Tiempo, prints one page in 

'^tlie 7 newspapers in San Ju^, 5 
temoon and two morning. They 

u printed in Spanish. Two out of 
I have been established in the last 

months, and appear to be chiefly 
al organs. The afternoon papep 
rto Rko are issued at 11 o’clock in 
oming and there is only one edition. 

,once. a town about S2 miles from 
ljuan, there are two daily papers. 

Aisociated Press has 4 members 
pito Rico, 3 in San Juan, El Tiemi», 
rwrespondciici;i. and La Democraci^ 
one in Ponce, F.l .\guila. My visit 
>grto Rico was for the purpose of 
■ing acquainted with our members, 
discussing with them an enlarged 
improved service. At the present 
th^ are getting the service ar- 
l for ^uth America, but they 

like to have more • news of the 
States.” 
in Porto JUco, Mr. Garges was 

_ with a dinner at the Hotel 
in San Juan given by representa- 

1 of El Tiem;», La Correspondencia. 
^ I Democracia. 

FORESHADOWED EVENTS 

March 18—New York League of 
.Advertising Women, annual dinner 
and dance, Pennsylvania Hotel. 

March 18—Chicago Publishers din¬ 
ner honoring George Fenwick, editor, 
Dunedin (New Zealand) Otago Daily 
Times. 

March 19—Newspaper Men Old 
Timers’ Assn., cabaret. Prospect HalL 
Brooklyn. 

March 21—New York Newspaper 
Women’s Club, 2nd annual ball. Ho¬ 
tel .Astor. 

March 24—Six Point League and 
A. A. A. A. joint dinner. Hotel Com¬ 
modore, New York. 

March 24—New York Employing 
Printers Assn, dinner. Hotel Astor. 

March 24-23—National Conference 
of Business Paper Editors, meeting, 
Washington, D. C. 

STANDARD OIL BANS BILLBOARDS 

Announce* Death of 2,200 Coast Signs 
■n 600 Newspapers 

Standard Oil Company of California 
announced March 12, it would immedi¬ 
ately commence tearing dowm 2,200 of 
its billboards in Oregon, Washington, 
Nevada, Arizona and California. 

The announcement was made through 
advertisements in 600 newspapers in the 
5 states concerned. 

The advertisement read in part: 
“Convinced that highway advertising 

signs detract from the natural beauty of 
the great routes of travel of the Pacific 
Coast, this company has decided that it 
will erect no more such signs and that 
it will immediately remove all of its signs 
of this nature now standing. 

“Hereafter, the company will confine 
its use of signs to commercial locations. 

“The Company feels that the splendid 
scenery so characteristic of nearly all of 
the highways of California, Oregon, 
VV’ashington. Nevada and Arizona shmld 

unmarred, and on that account is will¬ 
ing to sacrifice the advertising value of 
the signs.” 

TILDEN: NEWSPAPER MAN 

Tennis 

srtiB Meet* Brasilian President 

dcrirk Roy Martin, general mana- 
the .Associated Press, called on 

Bernardes of Brazil at the 
Rio Negro at Tetopolis, Brazil’s 
capital, March 13. Mr. Martin, 

Itrith Mrs. Martin has been travel- 
rough South America, is expected 

ISum to this country shortly. 

IMunscy Start* New Syndicate 

: A Munsey this week started the 
ltd-Sun Photo Syndicate. V. Talley, 
I'avtire editor, is general manager, 
I.A J. Ezickson, formerly with the 
" A Photo Service is sales manager. 

I J. Hughes is news editor. .Ad- 
quarters have been provided at 

Foadway, New York. 

‘Champ” to Write Instead of 
Play in Olympics 

William T. Tilden, 2d, national tennis 
champion, will write tennis instead of 
play it during the Olympic games. 

The rule adojited by the .American 
Olympic Committee, barring members of 
the Olympic team from writing for news¬ 
papers while abroad automatically bars 
him from competing in the games, Tilden 
declared in Philadelphia this week. He 
said he was under contract to write two 
articles a week for newspapers during 
the present year. 

Vincent Richards, fourth ranking play¬ 
er in the country, like Tilden is under 
contract to write articles for a news 
service and existed to go abroad as its 
representative in the Spring. 

There are 426 English language morn¬ 
ing newspapers in the United States. 

NTERTTPi: 
Standardized and interchangeable typesetting machines 

^ for all composition, from 5-point text up to full width 

36-point bold, and 60-point bold condensed, on .-lugs up 
to 42 ems wide. See our full page next week. 

intertype CORPORATION 
C—wal Ogcaai BOS Tanaiaal BpiUfag. BtaaMja, N. T. 

ABOUT 

Oakland, California 

Five Years of Expansion 
Oakland’s expansion during the period 

from 1918 to 1923 is accurately reflected in a 
table of statistics published below. 

When it is taken into consideration that this 
period was one of reconstRiction following 
the war, the dev elopment is remarkable. 

The growth ranges from 28 per cent for 
assessed valuation to 285 per cent for building 
permits, and shows an average increase of 75 
per cent over all. Following are the figures: 

1918 1923 Gain 
Population . 197,0(X) 280,000 41% 
Building permits . $7,134,000 $27,500,000 285% 
Bank Gearings .$459,583,000 $803,797,523 74% 
.Assessed valuation .$150,000,000 $192,221,000 28% 
Water connections . 46,114 60,127 51% 
Electric power consumed. 207.000.000KVV H 296,000,OOOKWH 43% 
Postoffice receipts . $626,000 $1,144,000 82% 
School enrollmern . 27,300 44,800 64% 
Newspaper circulation ..?. 62,000 97,000 57% 
Bank deposits . $86,724,114 $146,053,000 52% 
Telephones . 36,677 56,000 54% 

Advertising in Newspapers 

of Oakland and San Francisco 
The following figures record the gains and 

losses of the daily newspapers of Oakland and 
San Francisco in local display advertising for 
the year 1923 compared with 1922. 

Oakland Post-Enquirer 971,894 lines gain 
(EVENING) 

San Francisco News. 
(EVENING) 

Oakland Tribune. 
(EVENING AND SUNDAY) 

San Francisco Call. 
(EVENING) 

San Francisco Chronicle. 
(MORNING AND SUNDAY) 

San Francisco Examiner. 
(MORNING AND SUNDAY) 

San Francisco Bulletin. 
(EVENING) 

San Francisco Journal. 
(MORNING AND SUNDAY) 

For January, 1924, compared with January, 1923, The Oakland 
Post-Enquirer gained 70,700 lines of advertising. The Post- 
Enquirer again took FIRST PLACE among all Oakland and San 
Francisco newspapers for TOTAL ADVERTISING GAINS in 
January. 

965,846 lines gain 

890,820 lines gain 

520,856 lines gain 

176,134 lines loss 

188,874 lines loss 

272,972 lines loss 

857,836 lines loss 

THE OAKLAND POST-ENQUIRER 
Charles Sonamers Young 

Publisher 
R. A. Carrington, Jr. 

Advertising Manager 

PRUDDEN, KING A PRUDDEN, INC. 
Chicago Now York BoMob 
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SCIENCE NOW PROBES 
NEWS PRACTISES 

Inveatigation of Press and News Serv¬ 

ices by Sociologists Seeks to Lo¬ 

cate Sources of Public 
Opinion 

A scientitic investigation of the news¬ 
paper and press services, sources of in¬ 
formation. selection and treatment of 
news, effect on tlie reading public and 
also such legal questions as censorship, 
secret diplomacy and control of the out¬ 
lets of public information, is quietly being 
made by the American Sociological So¬ 
ciety, according to information reaching 
Editor & Publisher. 

Memliers of the .\merican Sociological 
Society, meeting in its 18th annual con- 
venti<m in Washington, Dec. 26 to 29, 
last, voted to carry on research with a 
view to determining the '‘technique of 
collection and distribution of news” and 
its relation to the formation of public 
opinion. .\ committee was formed and 
this committee Uxlay is hard at work, 
but is not ready to make known the 
results of the investigations. 

The committee, according to W. F. 
f)gburn of Columbia University, Xew 
York, chairman of the standing commit¬ 
tee on social research of the society, 
follows: 

Jerome Davis, Darmouth College; 
Roscoe Pound. Harvard University; 
Jane Addams, Chicago; Robert Park, 
University of Chicago; and Herbert A. 
Miller, Olierlin College. 

The investigation, according to Profes¬ 
sor W. F. Ogburn is for the present with 
reference largely to foreign news. 

The Laura Spellman Rockefeller 
Memorial was to be askerl to finance a 
conference to be called to formulate a 
plan for a "thoroughly scientific and ob¬ 
jective investigation of the instrumentali¬ 
ties involvetl in the world-wide gathering 
and dissemination of current news and 
opinion of international concern.” 
Whether or not financial support was re¬ 
ceived from other sources is not known, 
but the I-aura Spellman Rockefeller Me¬ 
morial informed Editor & Publisher 
that requests for funds for such an in¬ 
vestigation would be denied. 

The American Sociological Society was 
establisherl about 18 years ago for re¬ 
search and study of sociological problems. 
.\t the last meeting in Washington, 172 
members were present. Charles A. Ell- 
wood. Lhiiversity of Missouri, was elected 
president, and John L. Gillin. University 
of Wisconsin, secretary and treasurer. 
Heaihiuarters are at the University of 
Chicago. The society publishes a 
monthly magazine, the “American Jour¬ 
nal of Sociology.” 

Among the instrumentalities of the 
press the committee are inspecting are: 
Cable, radio, telephone, press associa¬ 
tions. postal agencies, government col¬ 
lection and distribution of news, distribu¬ 
tion and collection of news by the daily 
and periodical press. 

How public opinion is createti and ex¬ 
pressed, international attitudes formed, 
is also the subject of study, giving the 
investigation a world-wide scope. At 
the present time the committee is operat¬ 
ing indepenilently of newspaper men. 

VALUE OF COMICS PROVED 

20,000 Children Enter Contest to 

Popularize “Funnies” 

What value are comic strips to a 
newspaper ? 

The business office likes ’em: the 
editorial men often wish them thrown out. 

T. .A. Johnston, comic art director of 
the New York World, decided he’d settle 
the dispute between up and down stairs, 
and last week started a unique campaign 
to “popularize the comics.” 

The likeness of Cicero Sapp, a World 
comic character, was partially drawn and 
printed in the newspaper. A $25 prize 
was offered to the child filling in the best 
features for the half-baked Cicero. Then 
came proof of the value of comics, ac¬ 
cording to Johnston. The World has re¬ 

ceived more than 20.000 entries in the 
contest. 

IXiring the next 8 weeks the World 
plans to work the same stunt in connec¬ 
tion with its other comic characters—if 
the Post Office department doesn’t raise 
too big a kick. .Already the World has 
been forced to make special arrangements 
with piistal authorities to care for 
answers to the comic stunt. 

“It’s the best way 1 know to get the 
comic characters in the minds of chil¬ 
dren," is Johnston’s opinion. 

HOUSTON CHARTERS UNER 

OCHS CELEBRATES BIRTHDAY 

De La Salle, French Line, to Carry 
Overflow London Delegation 

Arran.yements have been completed by 
the Advertising Association of Houston 
with the French Line for the sailing of 
the De 1^ Salle, from Houston for the 
.A. A. C. W. convention in London in 
July. 

The French Line have Ix;en guaranteed 
by 10 Houston citizens that the ship will 
be booked full for this trip. The De La 
Salle will be brought to Houston for sail¬ 
ing on June 25, arriving in England, 
July 11. 

While the .Advertising .As.sociation of 
Houston is sponsoring the project, it is 
expected that there will be many Texas 
ad men who will take advantage of the 
lioat leaving Houston. Hooking offices 
have been opened and a number of reser¬ 
vations have already been made. 

The boat has accommodations when 
completely tilled, for 190 first cabin 
passengers, but under the arrangements 
made with the French Line, not more 
than 125 will be carried 

Houston’s official party of 60 delegates 
to the convention have already IxKjked 
passage* on the Republic out of New 
^'ork. George B. Forristall will repre- 
,sent the Houston Club on the Samaria 
which will sail out of Boston. He will 
be accompanied by Mrs. I'orristall. 

Signalizes Event By Increasing Em¬ 

ployees Life Insurance 

Signalizing the birthday, March 12, of 
-Adolph S. Ochs, publisher and president 
of the Xew York Times Company, the 
group life insurance plan for employees 
of tbe Times has been increased from 
$1,000 to $3.(X)0._ 

Starting with $500 for six months’ ser¬ 
vice with the Times, the amount is raised 
$100 each year until the $3,000 maximum 
has been reached, upon the rounding out 
of 25 years of service. The plan is re¬ 
troactive and credit is gpven for past 
service. 

In explaining the purpoiew. 
mg, R. J. Cromie, pobli*,* 
Editor & Publisher, as iSj 

“President Harding’s 
at the port of Vancoin^*J 
1923, was the first 
States President to Canada ^ 
was of great historical and - * 
value because it did a great 
courage goodwill between tk vJ 
the United States and CanatM 

Florence Kling HardinT^ 
late President, has written I v 
the Sun, thanking that netr- ® 
editorial commenting on 4, 
memorial. 

TO GIVE HARDING PORTRAIT 

Vancouver Sun Plant Goodwill Gift to 

U. S. Preti Gallery 

To consolidate and encourage the good¬ 
will created by the late President Hard¬ 
ing’s visit to Canada, the Vancouver 
(B. C.) Sun has commissioned John 
Innes. leading artist, to paint a picture 
depicting Harding addressing a Van¬ 
couver audience on July 26, 1923. 

The Sun will present the painting to 
the National Press Gallery at Washing¬ 
ton. 

Gale Hampers Wir« 5,,. 

Sharp winds, reaching gait . 
rupted wire services 00 tki ^ 
coast early this week, ddayw- J 
sion of news. News agendtsv. * 
to re-route dispatches southat 
ton. L’nderfn’ound wires hr 
York and Washington saitdii 
from lieing completely cuto* -! 
agency headquarters. Bj J 
United Press, .Associated PresJ 
tional News Service, and 
Service, reported the service 
back to normal. 

Mexico has but one j, 
plant of 50-ton daily capadtr, If 

DISPLAY 
AND 

STRAIGHT MATTl 
$150,000 FOR JOURNALISTS 

Florida Publisher Gives Home for Aged 

News Men 

Florida Press Association has been pre¬ 
sented properties valued at approximately 
$150,000 including $10,000 in cash for 
establishment of a home for aged news¬ 
paper men and a school of journalism. 
Charles D. Haines, of Altamonte Springs, 
former newspaper publisher, is the donor. 

The properties located at .Altamonte 
Springs include a 20 acre orange grove, 
a clubhou.se and a theater. 

Mr. Haines pledged him.self to assist 
in raising money up to $1,000,000 for an 
endowment for the home and the school. 
He also promised when the plant is placed 
in operation to give an additional 80 
acres of bearing orange grove. The hun¬ 
dred-acre grove would have an income 
of $40,000. 

In making the gift, Mr. Haines de¬ 
clared he was actuated by his apprecia¬ 
tion of the unfailing public service which 
newspaper men render unselfishly and 
often to the exclusion of their own finan¬ 
cial advancement. 

READING 

CARPENTER 
IS 

SEEING 
THE WORLD 

CARPENTER’S 
WORLD TRAVELS 
Wastiln0ton D. C. 

Produced with equal facility on 

standard single keyboard Linotypes 

Models 14 and 22. Each equipped 

with extra wide auxiliary magazines 

which are operated from one power- 

driven standard keyboard. 

MERGENTHALER LINOTYPE COMPAM 
29 Ryerson Street, Brooklyn, !S. Y, 

SAN FRANCISCO CHICAGO * 

CANADIAN LINOTYPE LIMITED, TORONTO 

Three Main Magazines 

and a 

Wide Auxiliary 

AUOperauih" 

One Potter-intf* 

board with Ip 

of Straight 

in the Principml Citieg of lA# W arid 

(.■.^linotype-") 

Composed entirely on the Linotype 



THt! advertiser entering the Iowa mar¬ 
ket has one great advantage to help him 

in reaching a decision as to the mediums to 
use. The consumers of the state have 
already registered their own preference 
for newspapers as their favorite form of 
reading matter. 

Kxamine the illustration above. Iowa 
people spend more money each year for 
subscriptions to Iowa daily newspapers 
than they spend for any other two or three 
classes of publications combined. 

Iowa people pay more than three and a 
half million dollars a year in subscriptions 
for these 32 Iowa daily and Sunday news¬ 
papers. Their subscriptions to 9 leading 
magazines (Saturday Evening Post, Liter¬ 
ary Digest, American, Cosmopolitan, Scrib¬ 
ner’s, World’s Work, Harper’s, Century, 
Atlantic Monthly) amount to $470,501 a 

year. They pay $188,615 a year for sub¬ 
scriptions to Iowa’s two leading state farm 
papers. If we add the Iowa subscription 
money for seven national or sectional farm 
papers, it brings the total to $312,910. Four 
leading woman’s national magazines 
(Ladies’ Home Journal, Woman’s Home 
Companion, Pictorial Review, Good 
Housekeeping) are paid a total of $273,744 
a year by their Iowa subscribers. 

These figures in each case are secured by 
multiplying the number of Iowa subscrib¬ 
ers by the published subscription price. 
They help you to understand the hold Iowa 
daily newspapers have on Iowa people. 

It is always good policy, in selling any 
market, to place the bulk of your selling 
effort in the mediums preferred by your 
prospective buyers. There is no question 
about this in Iowa. 

IOWA DAILY PRESS ASS’N, COUNCIL BLUFFS, IOWA 

These Iowa daily newspapers have adopted a unique ^ 

plan of co-operating with National advertisers. 
Ask about it. 

•Ames Tribune 

Boone News-Republican 
Burlington Gazette 

Burlington Hawk-Eye 
Cedar Rapids Gazette 
Cedar Rapids Republican 

Centerville lowregian and Gtizen 
Clinton .Advertiser 
Clinton Herald 

Council Bluffs Nonpareil 
Creston .Advertiser 

Ikivrnport Democrat 
Davenport Times 
Des Moines Capital 

Des Moines Register and Tribune 
Dubuque Telegraph-Herald 
Dubuque Times Journal 

Fort I>xlge Messenger and 

Chronicle 

Fort Madison Democrat 

Iowa City Press Citizen 

Keokuk Gate City 

Marshalltown Times-Republican 

Mason City Globe-Gazette 

Muscatine Journal 

Newton News 

Oskaloosa Herald 

Ottumwa Coarier 

Sioux City Journal 

Sioux City Tribune 

Washington Journal 
Waterloo Evening Courier 
Waterloo Tribune 

Totnl Net Peid Circulation, 584,149 

Number of Familiee in Iowa, 550,000 

Total Rate per Line, $1.80. 

Write today for the Iowa market 

analysis just completed. It tells of 
a new co-operative merchandising 

service available for you in every 

one of the large cities of the state. 

Use your business letterhead in 
requesting a FREE copy. 
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^1 

A STOREHOUSE OF 
NATURAL WEALTH 
Illinois is One of Nation’s Leaders in 
Agriculture and Mineral Production 

Within the State of Illinois is located 
the world’s livestock, grain and lumber 
market. This in itself should be sufficient 
testimony as to the progressive attitude 
of the people of this rich commonwealth. 

Illinois is one of the leading agricultu¬ 
ral states in the Union, not the least 
important phase of which is dairying and 
poultry raising. The center of agriculture 
is in the southern part of Illinois. 

The total value of Illinois field crops is 
more than $1,000,000,000 ranking her 
third among states. Illinois stands second 
in production of corn, oats and in wheat, 
third in broom corn; and potatoes, rye, 
hay, barley are also grown in great 
abundance throughout the state. Dairy¬ 
ing is a very important industry in Illinois, 
contributing to the state’s wealth with 
over half a billion gallons of milk each 
year. 

MINERAL WEALTH IS GREAT 

Bituminous coal underlies more than 
half the area of the state, Illinois ranking 
third in mineral output. The coal output 
is valued at $240,000,000 with oil and nat¬ 
ural gas in generous measure. 

Lead and zinc are mined extensively. 
Copper ore, asphalt, tripoli, gypsum and 
marble are also found in the state. It has 
extensive deposits of sand and gravel, and 
also vast deposits of clay and limestone 
through which Illinois has come to be one 
of the leading states in the manufacture 
of cement and clay products. The mineral 
center of the United States lies within the 
boundaries of Illinois. 

Illinois presents an ideal territorial 
market and the dailies listed here can 
work wonders in helping you popularize 
your products. 

Rates for Rates for 
2.sas 10.tM 

Circulatkn Lines Lines 

1 *'Aurora Beacon-News. . . . .(E) 16,351 .055 .055 
Bloomington Pantograph. .(M) 17,841 .05 .05 

! ttChicago Herald & Examiner.. (M) 335,270 .55 .55 
ttChicago Herald & Examiner. . . (S) 932,415 1.00 1.00 

] Chicago Daily Journal. . .(E) 117,483 .26 .24 
ttChicago Tribune . ... . (M) 567,628 .80 .80 

j ttChicago Tribune. .(S) 877,467 1.15 1.15 

1 **La Salle Tribune . .(E) 3,041 .025 .025 

1 "Moline Dispatch . .(E) 10,148 .045 .045 

j "Peoria Journal-Transcript ..(M&E) 32,609 .11 .11 

"Peoria Star . .(E) 27,083 .075 .06 

ttRock Island Argua. .(E) 10,405 .045 .045 

j "Sterling Gaxette. .(E) 5,755 .03 .03 

1 "A. B. C. Statement, Sept. 30, 1923. 

1 tfCjOTenunent Statement, Sept. 30, 1923. 

By JAMES MELVIN LEE 

A ^ADEMIC and pedantic criticism of 
tile press is seldom worth serious 

attention. But once in a great while sonic 
college president puts aside his cap and 
gown and sits down with the working 
press for a heart to heart chat. 

.■\n address of this kind was recently 
given to the newspaper editors of Michi¬ 
gan by Marion Leroy Burton. President 
of the University of Michigan. (It now 
appears in printed form in the “Proceetl- 
ings of the Fifth Annual Meeting of the 
University Press Club of ^Iichigan.”) 
His topic was, "The Newspaper I Like." 
He sjioke. not as President of the Uni¬ 
versity of Michigan, but as the ordinary 
reader of the daily newspaper. He pointed 
out that he was describing, not the news- 
Iiaper that he ought to read, not the one 
lie read out of sense of duty, but the one 
that he enjoyed reading. 

One tendency which he did not like is 
thus described: 

There is always a desire to emphasize the 
controversial—constantly a tendency to bring 
out the thing that is a little unpleasant and dis* 
agreeable—to twist it around a little in such a 
way that by hint, sugge.stinn, innuendo, you 
reach the point. What they don't say at all is 
the damning feature of this statement of the 
case. The result is that the emphasis is quite 
< 111 of joint, and people who read it are actually 
misinformed in regard to what happened. 

He gave .some startling statistics which 
compared the amount of newspaper space 
given to the Dempsey-Gibbons fight at 
Shelby, Montana, and the meeting of the 
National Educational .Association held at 
San Francisco at the same time. Frankly, 
he did not agree with the Christian 
Science Monitor which printed not a line 
about the fight, for he insisted that one 
wanted at least to know how it came out, 
but he did. on the otlier hand, object to 
the way the New York Times treated 
these news events with nineteen and one- 
half columns on the fight and a third of a 
column on the National Educational As¬ 
sociation. 

.After taking up the matter ot correct 
emphasis on the news of the day, he made 
his second point about the breadth of a 
newspaper. On this point he suggested 
the following test: 

Read your own paper every day for a month 
or six months or a year—and then turn ah- 
ruptly to some paper that has a national reputa¬ 
tion. Are your interests purely local or wide 
enough to take in the affairs of the world or at 
least our own nation? I wonder how you find 
your own paper? I wonder if it has breadth 
us well as all of that which appeals to local loy- 
.ilties, as it should have? And you know the 
|ilace where it comes to expression is the edi¬ 
torial column. I love to read the editorials; 
they have all the prestige of mystery, an air of 
confidence, and so many of them speak with 
finality for the Omniscient! 

His next main point dealt with news¬ 
paper ethics and press responsibility for 
the gootl taste of the community. To 
(juote his own words; 

I confess to you with great candor that I 
don’t see much humor in vulgar allusions and 
sex inferences. These little squibs of editorials 
that are written, the point of which is only 
sheer vulgaVity, I think do not improve the 
taste of the community, and I do not believe 
that humor needs to come to expression in just 
that form. 1 do not think that I am just a 
mere Puritan, but I am one who, being pro¬ 
foundly interested in the moral standards of 
thousands of growing young men and women, 
regret that so often the newspapers of America 
must resort to the sex appeal in order to think 
they are saying something funny. 

In his plea for the right kind of press 
support for the honest public official he 
offered this bit of sincere advice: 

If I could have my way, I would abolish 
most of the organizations that we have in Amer¬ 
ica today, and I would create a new one that 
would exist for the sole purpose of strengthen¬ 
ing the hands of a man who with honesty and 
intelligence tries to serve his country. 

His views about comic supplements 
should be studied carefully by carping 
critics who would do away with the 
supplement and the comic strip. In ask¬ 
ing the Michigan editors to think of their 
comic supplements he said: 

I don’t mean to say that you can get rid of 
the comic supplement; it can’t be done. At 

least 1 have not been able to do « 
home, and I confess to you that I *' 
enjoy “Mr. and Mrs.’’ by Brigg,* j 
like home at times that it 
breaking! I confess, t^,'‘thi: f^ 
Oump, because he seems to !» sn 
Andy Gump is always clean 
noticed that? That is the reason 
such a success. .\nd these thinio ^ 
with the fundamental emotions ud*^ 
are the things that, after all, in the 
do appeal to people. Voii are tlierefil"* 
sense protectors of all of these things 12 *' 
for the good taste of the conimuni^.™ ^ 

He challenged uiuiualiliedly the j.,. 
tion “we must give the people wha 
want,” but then he added: 

"’.'an to say you should all 
Christian Science .Monitors, but I do uo-J 
say that the servile, supine, weak, -entW* 
acquiescence in the idea that you niu,n S 
the people only what they want is chaW 
by the fact that we don’t know wha^ 
want. \ou will discover every time 
American people will resimnd—and I ksm’ 
know it better than I—to something that .1 
least a bit higher than what they hare bte 
customed to. People in their be« ^ 
want something lielter than they are. ^ 

Possibly 1 have picketl out for 
tion things which do not indicate his 
so mucli as his dislikes. His concloq 
paragraph, however, will inicatt j 
paper he personally likes to read: 

1 like a newspaper which recognim a 
even beyond accuracy, the truth requiroi 
proper emphasis in the story or the neiji, 
whole; a paper that unobtrusi'^y 
reader’s interests a little broader and hs ^ 
zon wider; a i>apei that accepts its freedai 
terms of responsibility for public wellat* 
the elevation of the taste of the people 
the appreciation of the finer thinfi of 
paper that in the practical methods of iti 
routine knows how to be silent without 
any aspects of truth, that insists upon 
the individual subordinate to the cause k 
resents, that stimulates the reader to dfij 
thought and that holds men and their oa 
ences sternly to the ineradicable dbtoc* 
between gtxnl and evil. Such a newspaper i: 
the making in America. It will he ^ ■ 
|K)tcnt single force in realizing the drewi 
democraev. 

* * * 

'T’HE Uliampion Coated Paper Coopr 
of Hamilton, O., is distribatia( ' 

txKiklet. “Human Interest in ,\(htr 
ing" by Louis Victor Eytinge. At la 
three good .suggestions for the adno 
ing man may be found on every pe 
How important human interest is in * 
vertising is shown in the following p 
graph: 

llcff re Helen Wofxlward applied hmt 
reresi Xo the sale of the O. Henry MU'* 
h:ui mor’ed rather .dowly. She made rr 
display show a pictuied scene fromooedT 
short stories, then started the copy off *ti 
strikimr headline linking up the story ofs 
illustration, continuing with a thinlr, ihM 
ilramatically sketchcil outline of the (pet 
action. 

The pamphlet is equally as intci 
to the managing editor as to the 
tising manager. Human interest is 
target at which editors are aiming C 
ies of the booklet may be obtained 
application to the Champion C 
Paper Companv. 

• * * 

T H.AVE always maintained that 
public schools should pay someai 

tion to the newspaper. Conversdy. 
newspaper might well pay inore attea 
to the public schools. This stibjec 
well handled in an article in the Jo 
of the National Education .Assoo 
for March, by Fred Charles of the 
torial department of the Cleveland! 
Dealer. The general trend of his 
is seen in this paragraph: 

Rut while the newsnaper man 
get the school into the range of his ▼f**®*', ^ 
lia-i been no rorresis nding devdopmrst 
•school man’s interest in the press, so w 

can disco ver. 
t ♦ ♦ 

URED LOCKLEY of the Or 
Journal tells the story of' 

first press in the Christian 
World for Feb. 7. The press, oneot 
chief attractions in the Public .A 
at Portland, Oregon, now belongs" 
Oregon Historical Society. 
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SAMMIS CITES VALUE 
OF COMMUNITY ADS 

Citr «nd State Advcrfeert Have Proved 

Succewful by Uilng Newspaper. 

As Media, He Tells Florida 

Exposition 

Communilv advertising has proved itself 
successful. Walter Sammis, of the busi¬ 
ness deparinunt of the New York Times, 
<ieclared at a dinner of the All-Florida 
Slate Exposition in Xew \ ork. recently. 
He advocated newspapers as the best ad- 
wrtising media. , a 

Florida, he said, needs wide-Hung, co¬ 
ordinated and continuous advertising,” 
and as proof that community advertising 
pavs, he cited several instances. 

"Many States have made advertising 
appropriations,” he declared, ‘‘and others 
are awakening to the value of a tight or¬ 
ganization and a loose pur.sestring. 

"Salt Lake City invested $53,000 in 
advertising its beauties and attractions 
and in less than three months reported a 
25 per cent increase in railroad travel 
and a 50 per cent increase in automobile 
travel to the city—all to be translated 
into sound dollars spent in the city by 
strangers, which otherwise would have 
gone elsewhere.” he said. 

“Denver, Colo., advertised her special¬ 
ties far and wide, with special reference 
to the Rocky Mountain National Park, 
in one year the number of visitors to that 
park had increased from 31.000 to 51.000, 
and their average stay was eight hours 
instead of four hours. In four years the 
number of visitors during a twelve-month 
had grown to 237,000 and their average 
stay had increased to full vacation 
periods of from two weeks to three 
months. 

"The highest point of expenditure for 
salaries and all expenses, including ad¬ 
vertising, was $68,000 in one year. 

"San Diego, Cal., listened to some 
genius and invested $150,000 in boosting 
headquarters, salaries and advertising. 
Tlie campaign is not yet over nor the 
money all expended, but already people 
from outside have invested $5,0(X),000 in 
real estate. Bank deposits increased 
$9,974,000 in seven months, against a 
yearly increase of $3,685,000 previously. 
In the same period building permits in¬ 
creased $1.782000 over the record of the 
CTtirc year before; more than doOO fam¬ 
ilies had declared their intention of resid¬ 
ing iicrmanently in San Diego, and 25.000 
more remain to be heard from. 

“.Ml this is only the beginning. It will 
be generations before the beneficial ef¬ 
fects of that $150,000 advertising invest¬ 
ment will die aawy. 

Canada bestirred herself to advertise 
what she had. In one year alone—19^— 
a calculation carefully made showed that 
tourists and _ vacationists brought to her 
various provinces by advertising left there 
the very gratifying sum of $100,000,000. 
Last month the Canadian Parliament 
appropriated $500,000 to be devoted to 
Miertising to bring more millions in dol¬ 
lars and more settlers into her territory.” 

The Washington Herald 
Largest Sunday Circulation 

Any Washington Paper 

The Washington Herald 
momine 

and 

The Washington Tiroes 
evening 

Largest Daily Circulation at 
attractive combination rate. 
Concentrate in These Papers 

G* Logan Payne 
Publiaher and Cm. Mgr. 

How Mississippi Valley 

Newspapers Ranked in 
National Advertising 

in 1923 
Figures taken from The Editor 
and Publisher Feb. 23, 1924* 

*Xote: Newspapers publishing both morning and evening editions 

are credited with whichever edition carried the largest volume. 

Lines 
Chicago Tribune .   4,902,433 
Detroit News . 4,113,354 
Cleveland Plain Dealer . 3.973,816 
Detroit Free Press. 3.495,674 
St. Louis Post-Dispatch . 3,353,280 
St. Louis Globe-Democrat . 3,259,836 
Milwaukee Journal . 3,192,223 
Indianapolis News .‘. 3,019,422 
Minneapolis Tribune. 2,944,789 
Chicago Herald-Examiner . 2,886,840 
Minneapolis Journal . 2,750,690 
St. Paul Pioneer Press . 2,722,440 
Memphis Commercial -Appeal . 2,684,486 
Columbus Dispatch . 2,613,701 

Des Moines Register and Tribune.2,544,136 
(E'igures include only evening and Sunday.) 

Houston Chronicle . 2,492,154 
Dallas News . 2,477,450 
Indianapolis Star . 2,471,652 
Chicago Daily News . 2,403,132 
Nevv Orleans Times-Picayune . 2,363,046 
Louisville Courier-Journal . 2,335,972 
Kansas City Star . 2,323,483 
Toledo Blade . 2,309,793 
Cincinnati Times-Star . 2,300,137 
Cleveland News . 2,191,816 
Dayton News .2!l63’,854 
Grand Rapids Press . 2,080,386 
Omaha World-Herald . 2,044,175 
Little Rock .Arkansas-Gazette. 1,931*856 
Dallas Times-Herald . 1,804^360 
Cleveland Press . 1,732,836 
Springfield Republican . L705!704 
Tulsa World . 1.682,940 
Nashville Banner . 1,676,402 
Lansing State Journal. 1^652,644 
Canton Repository .  L643!l52 
Kalamazoo Gazette .!.!.!!!!! ii639.216 
Peoria Journal-Transcript . li614!508 
Akron Beacon-Journal ." l!577’366 
St. Joseph News-Press .i.’’ i[S56’l28 
Wichita Eagle ..!...!!!!! L549,’040 
Milwaukee Sentinel . 1,522.585 
Danville Commercial News .1,512738 
Flint Journal.!.!!!!!!!!!!!!! r.512’070 
Omaha News . 1.506,771 
Peoria Star . 1.498,697 
Cincinnati Post . 1.473,332 
Youngstown Vindicator .L47o!399 
Sioux City Journal .!!..!..! L46o!313 
Knoxville Sentinel .’." | i]456728 
Jackson Citizen-Patriot .’ l’440,'204 
Sioux City Tribune . r.423'870 
Springfield Journal . i',3M!608 
Terre Haute Tribune ... ' 1746,044 
Lincoln Star .1 !320'340 
Bloomington Pantograph .1. r?O0’si2 
Davenport Times ." L299'970 
Muncie Star .1.265,684 

Des Moines Capital.1.226..317 
(Evening and Sunday editions.) 

On tveek days all national advertising api}ears in both The Morning Register 

and The Evening Tribune. The figures above include only the national adver¬ 

tising carried in the evening and Sunday editions. If the morning lineage were 

added the total for morning, evening and Sunday editions of The Des Moines 

Register and Tribune is 4.173.680. 
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40TH IN AREA 

27TH IN POPULATION 

2ND IN MINERAL WEALTH 

2ND IN PER CENT OF AMERICAN BORN 

WEST 
VIRGINIA 

Ask any man whose goods are 

advertised and sold in West Virginia 

how sales per capita compare with 

other states. 

Distribution is chiefly by these 

eight trade centers which are news¬ 

paper headquarters for all the rich 

hinterland that produces besides 

minerals of great value, corn, wheat, 

hay fodder, tobacco and fruit. 

You can be a big advertiser among 

these prosperous people by a com¬ 

paratively small expenditure in daily 

newspaper advertising. 

Here are the newspapers to start 

with. E,ach publication has the facil¬ 

ities with which to co-operate with 

all advertisers. 

Bliwfield 
••Telegraph . (M) 

Charieiton 
••Gazette .(M) 
••Gioette .(S) 

Clarkfburg 
"Exponent .(MAS) 
••Telegrziii . (E) 
••Telegram .(S) 

Fairmont 
•mmea .(M) 

Huntington 
ttAdvertizer .(E) 
••Herald-DUpatch. (M) 
••Herald-Dispatch.. (S) 

Martinsburg 
••Journal .(E) 

Rate 
for 

Circu- S,gN 
lation lines 

U,W7 M 
24.135 M 

Rate 
for 

Circu- 5,Mi 
lation lines 

Parkersburg 

ttNews .(M) 7427 .KS 
ttNews .(S) 8,»1» .(25 
••Sentkiel .(E) 7,4M M 

8,18S .84 
18,418 A4 
13,188 .845 

Wheeling 

••Intelligencer .(M) 12431 J3Z5 
••News .(E) U,788 .85 
••News .(S) 18,784 .87 

18488 .835 
13,588 .835 
U,4S8 .84 

••A. B. C Statement, Sept. 30, 1823. 

ttGovemment Statement. Sept. 38. 1923. 

EYE JUMPS BLAMED FOR 
PROOFREADER ERRORS 

Tricky "Fixation Pauses’* in Right-Hand 

Portion of Galleys Hamper Accu¬ 

racy, Oregon Psychologist Finds 

in Three-Year Survey 

Ki'cexe, Ore., March 10.—.A proof- 
rcatler errs most seriously on the extreme 
right liand, vertical portion of galley 
proof, according to the findings of D. H. 
R. Crosland, assistant professor of psy¬ 
chology, wlio addressed the annual News¬ 
paper Conference at the University of 
Oregon on “The Results of a Three 
Years’ Scientific Investigation of the 
Causes of Errors in Proofreading.” Dr. 
Crosland’s work is the first thorough¬ 
going contribution to the subject in the 
history of psychology', and was made with 
the co-operation of the school of journal¬ 
ism and the University Press. 

Dr. Crosland enlivened his talk by a 
demonstration of methixls. Practically 
every conference delegate has to do with 
proofs during the day's work, and all ex¬ 
pressed interest in the Oregon man s 
findings. 

The proofreader’s failure to catch 
errors on the right hand, vertical portion 
of the pr«)f sheet was attributed to the 
fact that the eye jum])s from one fix¬ 
ation pause to another in reading a line. 
The last fixation pause does not occur at 
the end of the line, but the eye skips the 
last few letters and returns to the begin¬ 
ning of the next line. Errors occur in 
the letters the eye has skipped. 

Dr. Crosland also discovered that there 
will be a greater numlier of errors over¬ 
looked in the lower half of the sheet than 
in the upper half. Tliis is caused, he ex¬ 
plained. by the tendency' of the proof¬ 
reader to beconu' absorbed in what he is 
reading as he nears the end of the proof 
sheet, and also by fatigue. 

Proofreaders show no appreciable im- 
prt)vcment in accuracy as the result of 
practice and e.xperience, according to the 
investigator. The length of fixation 

pauses in reading a line, the nariwj 
letter spaces taken in by die ey^J. 
each pause, and the number^ 
per line, are all the result of 1 
and very early environment. TL, 
it follows that practice has littk 
with the proofreader’s ability to 
mistakes in printed matter. 

.\ “clean” proof will cause the 
reader to have more errors conzar 
than a “dirty” proof. As a corofe 
most accurate pr<x>freaders are’ 
likely to fall victims to a “dean"»» 
This was found to be true of b«i™ 
ticed and unpracticed proofreaden. 

The most practiced readers get isa, 
habit of slow reading. The most aocn 
person among the 30 journalists, nw 
psycholc^sts, and journalism ind» 
chology students who were exaitnnedw 
one of the speediest readers. U Z 
reading, accuracy then is not as gi«, 
it should be for the time expended. T» 
rereading of a proof sheet imiBfaB 
after the first revision does not inc^ 
accuracy perceptibly. 

The most frequent kind of error ^ 
the failure of the proofreader to ai 
superfluous leads between linotype sl« 
The least frequent kinds of erron 
superfluous word spaces and f®tj 
word spaces. 

On the basis of Dr. Crosland’s reso; 
tests can be devised with a practical; 
rational value. Persons nay be sdeci 
on tests devi.sed by him who woidd i 
most likely to profit by training in prw 
reading. It was demonstrated for 
ample, that accuracy is not wh^ 
result of long experience. 

Dr. Crosland’s paper was the fct 
the program of the opening session 

New Miami (Fla.) Daily 

Miama (Fla.) Tribune, evening!** 
paper, started publication March 11 j 
is printed five afternoons and Smb 
morning and takes full reports of a 
International News Service and a 
United Press. Clayton Sigwick Coeg 
is editor: Thomas N. Jerrall, puMisbt 
and W. L. Wright, circulation narasr 

N. Y. DAIUES GAIN LINEAGE IN FEBRUARY 

T^OT.AL newspaper advertising in New York’s newspapers for February, 1!R 
show ed a net gain of 346.654 agate lines over the same month last year. B* 

four newspapers showed losses. 
Tt>tal pages printed increased from 12,298 to 12,714. 

Statistical tables follow: 

FEBRUARY, 1824-1923 

Pa Percentage 
of 

1924 1923 ti tal space 1924 1923 (^n 

1.234 1,034 American . .. 9.0 1,083,972 ••846,634 237,33* 
1.074 940 Brooklyn Eagle .... .. 9.8 1.184,908 1,097,118 87,790 

5.10 560 Brooklyn Times .... .. 3.0 363.626 292,534 71,092 
1,112 946 

458 
*F-vening Tiitrnal ... . . 8.9 1,081,750 878.548 203,202 

646 424 •E>’ening Post . .. 2.6 308.948 257.938 51,010 
612 656 

522 
*Kvenin|f VVcrld .... .. 4.8 578,720 625.268 

617.882 
994 894 Herald . .. 6.7 816.122 846.234 
976 860 News (Tabloid) ... .. 3.5 425,512 315,086 110.426 
566 634 Standard Union .... ... 4.9 594.340 607,002 

299,822 752 570 *Sun ami (ilol>e. . . 8.3 998,754 t698,932 
762 490 Telegram and Mail. . . 7.0 851.378 11479,462 371.916 

1,458 1.338 Times . .. 15.6 1.884.882 1,708,832 176.050 
944 862 Tribune . .. 6.1 735.818 711.708 24,110 

1.054 1.110 World . .. 9.8 1.191,426 1,328,096 

12.714 12.298 T.tal* . 12,100,156 11,753,502 346.654 

Net Gai* 
*Xo Si'iiilay editim. 
•*5.1.7.14 lines .\meric.sn Weekly ni>t included. 
tSun and (Itohe ci>mliine<l tune 4. 1923. 
'"Telegram and Mail ciiinl>ine<l January 28, 1924. 

FEBRUARY, 1824-1818 

1924 1923 1922 1921 1920 

American . 1.083,972 846,634 858,512 739,050 948,760 
Brooklyn Eagle .... 1,184,908 1,097,118 1.018,942 849.000 1.027,212 
Brooklyn Times .... 363.626 292,534 243.812 223.635 t. 
Evening Journal ... 1.081.750 878.548 843.5.36 708,444 684,126 
Evening Mail . 442,228 407.514 446.822 425.162 
Evening Post . .108.948 257,938 297.564 474,447 359.164 
Evening World ,... 578,720 625,268 660.212 645,194 637,736 
Globe . 617,882 499.044 506.364 623.402 
Herald . 816,122 846,234 839,434 859,950 931,296 
News (Tabloid) ... 425.512 315,086 237,392 130,658 t. 

594,J40 607,002 579.492 459.898 683,180 
Sun & C?Iol»e . 998,754 698,932 661,878 580.848 637.608 
Telegram & Mail .. 851.378 479,464 492,778 457.984 522.082 
Times . 1.884.882 1.708,832 1,681,244 1,493.692 1.889.444 
T ribune . 735,818 711,708 673,622 6(i3.821 794.900 
World . 1,191,426 1.328,096 1.1.39,150 1.042.940 1,536.668 

Ti4al5 . 12,100,156 11.753,502 11.134.126 10.282,748 11,701,740 

640.032 
301.236 
299.354 
456.648 
519.260 
571.108 

434.374 j’i'* 
538,.196 
625.818 1 

1.202.332 
405.508 

1.134,494 

♦ Figures not recorded. 
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THE 

lailij JMail 

with it» 
WORLD’S RECORD 

net daily sale 

oublts the idvertiser to obtain 

in a tingle <i*T- 
complete coverage of the whole 

gl the British Isles. It is the 

recognized medium for national 

ndvertising in England, Scotland, 

Wales and Ireland, 

DAILY MAIL 
new YORK OFFICES 

2M Broadway 
TeUpbone: Worth 727# 

l\fCS riTH BRITAIN. 

BOSTON 

^he Pilgrim Fathers 

One of the most interesting 
llaces in England for Ainer- 
Vans is Boston. Lineolnshire, iis not only connected with 

le early departure, hut with 
IP later Pilgrim movement, 
he whole region round 
bout is rich in relics and tipmorics of the men and 
omen who for conscience’s 
ike forsook the Old World 
nd sought freedom in the 
jew. 

Si. Boloph's Church is con- 
kted with JOHN COTTON, 
lirar of Boston, who, convicted 

f Nonconformity, resigned his 
irr in 1633, and, in the company 
I RICHARD BELLINGHAM, 
[trntards Governor of Massa- 
inscib. and THOMAS LEVER- 
Tr, who also became Governor, 
tiled for America in the “Grif- 
B." The Jacobean pulpit stand- 
■I today in St. Boloph's must 
■ten have been occupied by 
•OHN COTTON. 

don & North Eastern Railway 
King’s Cross Station, 

London. 

. -^PPfy /®^ booklet describing 
pi \Ol OIGHT TO SEE IN BRITAIN 

H. J. KETCHAM 
Ganeral Agent, 

I-whImi a North Eaitom HIv. 
■> Fifth Avenuo (at Thiity-Sorond'Strrrt.t 
■ .Now York 

Some itema from Tmutoo, Fjighnd, that win show how the Advcrtistiig and PobliaUiia 
Men of Great Britain arc preparing and boildiag for the Gnat Advertising Cooveotioa 
in London, in July, 1924. 

Bj HERBERT C. RIDOUT 

(London Editor, Eoitob & PuBLisuia) 

London Office—Hastings Honae. It, Narfolk Street. Strand, W. C 2 

Convention Vice-Presidents:—About 
30 proininent business men have agreed 
to become vice-presidents of the -Adver¬ 
tising Convention. When the movement 
was started, only three Clubs were af¬ 
filiated with the -A. A. C. W.; now there 
are 28. 

Chairman C. Harold A'ernon, of the 
Cicneral Committee, has reported that 
publicity had been given to the question 
of limitation of delegates. 1,500 being the 
figure for .America. If more should 
come members would be asked to house 
them in their own homes. 

John Cheshire, Chairman Finance 
Committee announced that nearly £30,- 
1)00 had been received for the Conven¬ 
tion F'und. 

T. B. Lawrence gave details of the 
towns .scheduled for receptions and hos¬ 
pitality : 

London: The three chartered steamships are 
expected to arrive at Southampton early Satur¬ 
day morning, July 12. The dele^tes will leave 
by special trains, arriving w’ithin an hour at 
\Vaterloo, where they will be met and detailed 
to respective hotels, a reception to be given in 
the evening. On Sunday morning an inspira¬ 
tional service will be given at Westminster 
Abbey; afternoon free; evening, a further re- 
Itinous address at the Albert Hall or Olvmpia. 
Monday is an all-Wembley day. the delegate.*# 
being there till eleven at night. The dance hall 
has been reserved, accommotlating two thou¬ 
sand people. Tuesday, Weilnesday and Thurs¬ 
day, sessional meetings morning and afternoon, 
Wednestlay evening, proposes! entertainment af- 
ler the style of the Aldwych Cabaret. On the 
Thursday afternoon the “Convention** business 
closes, evening entertainment. Friday free for 
entertainment. Friday or Saturday visits to 
the provinces. 

Brighton (Sussex): AIh ut 250; civic banquet 
and nnitor tours through South of England ami 
coast. 

Torquay (Devonshire): About 100; mavoral 
reception and sightseeing in DeAon and Corn¬ 
wall sccner>'. 

Margate (Kent): Mayoral reception and trips 
in T'-le if Thanct. etc. 

tThe three foregoing arc popular seaside re¬ 
sorts of Londoners.) 

Yorkshire: Leeds will arrange for reception 
and tour will include Sheffield. York city will 
be included in the Scottish trip. 

Scotland: Edinburgh: Civic banquet. St. 
Andrews for golf, (ilasgow: Pnvgram making. 

Liverpool (Lancashire): Arrangements mak¬ 
ing. Port Sunlight (Lever Bros, headquarters) 
will be visite<l. 

Manchester (I.ancashirc): Under considera¬ 
tion. 

Ncwcastle-on-Tync: 100 to be entertained. 
Northampton: 100 or 200, with Mayoral re¬ 

ception. 

Nottingham: Chamber of Ctmimerce arrang¬ 
ing details. 

Ireland: Belfast and Dublin are expecting to 
CO-cerate. 

Horace S. Imber (Chairman, Accommodation 
Committee) stated that accommodation for fif¬ 
teen hundred delegates had been arranged at the 
London hotels, but it was impo.ssible to secure 
another room in London. Thomas Cook & Son 
have undertak(-n to find accommodation for the 
('(denial and European delegates. 

The Abbey Servici'. By special permission of 
the Dean of Westminster delegates to the Con¬ 
vention will have reserved accommodation al¬ 
lotted Ut them in the choir, south transept, and 
the i^ve at the official Sunday morning service 
in Westminster Abbey on July 13. at 10.15 a. 
m. The Bishop of Durham (Dr. Herbert HenA- 
ley Henson) will preach. He is one of the 
nwist notable writers and preachers in the An¬ 
glican (Thurch. 

PrxxKite Hospitality Generous: Mr. T. B. I,aw- 
rence has reported that so many offers of pri¬ 
vate hoepitality have been received that every 
hf«r (if the ddegates* time has been allocated 
Mention was made of a hoped-for garden partv 
at Buckingham Palace, but decision rests with 
His Majesty alone. 

London*s Sew Evening Paper: I am U>ld that 
the plans for a new London evening paper arc 
well advanced and that it is expected to 1^ on 
Side ahout Easter-time. There are three evening 
papers in London at present. 

Irish Xewspaper .wan Dead W. T. Brewster, 
General Manager Indep^dent Newspapers, Ud.. 
l>ublin. who has just died, was one of the best 
known .*ind p(>pular men in Irish newspapei 
circles Tt was he who saw last year the im¬ 
portance of the coming Convention and dele¬ 
gated Mr. n. H. Jaunce>- to represent the Iriaii 
Independent with the British delegation to At¬ 
lantic Citv. 

JOURNALISTS SUCCEED IN U. 
FOREIGN SERVICE 
.By DIRK P. De YOUNG. 

-in daily drcnilation 

-in lineage 

-in reader interest 

-in proved results 

Indianapolis 

EWS 

A BILL recently introduced in Congress 
proposes to reorganize the Foreign 

Service of Uncle Sam, making it more 
flexible for administrative purposes and 
more attractive as a career. The hear¬ 
ings have brought some interesting facts 
to light. 

In the first place it is learned that our 
consular service is on a paying basis, 
costing the public only $4,700,000 last 
year, while it produced $6,800,000. 

In the second place, as we analyze the 
personnel of the force, we find that jour¬ 
nalists have played the leading part in 
making our consular service what it is 
today—the only one of a first-class power 
which is not operated at a loss to the 
taxpayers. 

\Vithout attempting a complete list of 
journalists, just at random and close to¬ 
gether. I recall Robert P. Skinner, 
consul-general at London; George E. 
-Anderson, consul-general at Rotterdam, 
and Frank \V. Mahin. consul at .Amster¬ 
dam. all of whom were editors before 
they went abroad originally nearly a 
quarter of a century ago to report for 
Uncle Sam. 

-American consuls make approximately 
25.000 trade reports to the Department 
of Commerce at Washington every year, 
while the l>ondon Consulate-General 
alone writes upwards of 50,000 letters on 
matters of interest to American citizens 
every 12 months. Naturally, the jour¬ 
nalist's trained nose for news and his 
experience in gathering and reporting 

facts has given him the advantage in 
the field. Moreover, the adventurous 
spirit of newspaper men, when given an 
opportunity to enter such a career, has 
atracted them there in large numbers, 
where they have made go^ with but 
few exceptions. 

Briefly, the proposed reorganization 
contemplates 9 classes of Foreign Service 
Officers, with salaries ranging down from 
^,000 to $3.(X)0 per annum in which all 
consular and diplomatic officers below 
the grade of Ministers and above the 
lowest class of consul shall be merged. 
The proposed changes will simplify mat¬ 
ters of internal administration and pro¬ 
mote the service. Elntrance to the serv¬ 
ice, also, as now, will be to the lower 
grades only, after a rigid examination, 
oral and written, mental and physical, 
while poltical affiliations no longer count 
in favor of the candidates. 

.Another feature of this proposed meas¬ 
ure is the provision for pensions, after 
15 years of service or sooner, if an 
officer is disabled. 

There are at present 533 officers of 
career in our consular service, scattered 
over the world, while we maintain 409 
offices abroad. 

There are. however, 2,246 more at¬ 
tached to those consular offices abroad 
paid anywhere from $60 a month to 
$2,500 per annum. .A course in journal-, 
ism. with a sprinkling of economics, inter¬ 
national law, and newspaper experience, 
is the foundation. 
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Who reads 

‘John Bull’? 
This great 2d weekly 

journal is read by rich 

and poor, employers and 

workers — men and women 

of all political views— 

throughout the length and 

breadth of Britain. To thou¬ 

sands of Britishers Overseas 

it is a welcome link with the 

Homeland. 

“JOHN BULL" deals in 
plain, simple language with 
the verities of life. It preaches 
a gospel of sane optimism. It 
defends the under-dog. It 
pillories tyranny, wrong-head- 
edness and vice wherever 
these are found. It is without 
doubt the most widely read 
and most quoted journal in 
Great Britain today. 

Because of its prestige and 
influence among all classes 
and its widespread distribu¬ 
tion. "JOHN BULL” U a 
valuable ally to the Adver¬ 
tiser. It sells practically any¬ 
thing. from cigarette papers 
to automobiles—from tooth¬ 
paste to Real Estate. It is 
“a National Campaign in 
Itself.” 

Jorny^pix 
BRITAIN’S DOMINANT 

WEEKLY 

NOTE: “JOHN BULL’S” treat 
circnlatioa ii due to editorial merit 
alone. This paper runt no free 
competitioni, free Coupon Schemes, 
or other fake circnlatkm-booctint 
campaigns. 

Net sales exceed SOO,(XX), rate 
based on «00,000. 

For Rate Card, Specimaa Cbpr and 
full partictilars write: 
PhJUp Fjitantial. AdvartiaainaBt Mgr. 

OOHAMS PRESS. LTD. 
ST, St. Lang Acre, t W.C.2. 

England 
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E D I 
SOMETHING WRONG Frank a. VAXDERLIP recently made an 

address at the Heights Free Synagogue, New 

York, in reference to the alleged editorial incom¬ 

petence of ncwsiKipers and outlined a plan of his own 

to establish a private investigating and reporting 

agency as a public service. 

W c disagree with many of his statements but do 

not necessarily disagree with his coiKlusion. .\ny 

honest citizen itiay set up a private -political investi¬ 

gating agency and report its findings to the news- 

l>ai>ers and doubtless do good work for the nation. 

Newspapers have not "got to" print the hand-outs of 

self-appointed .social and ixditical trustees, as Mr. 

X'aiiderlip assured his hearers, hut in general they will 

print stuff if it is news, contains no liliel and is worthy 

of public reading, in the opinion of the responsible 

editor. 

.Mr. N'anderlip would hire a lot of g<K)d newspaper 

men to show the committee how to do the job, and 

would put a man like the Hughes of the insurance 

in\estigation on as investigator-in-chief. That is a 

clever idea. Mr. Hughes will remember how the 

newspaper men of New York led him by the hand 

through the mystic maze of the insurance investiga¬ 

tion, and when he had satisfactorily concluded that 

good work, they showed him how to clean up the 

race track evil, be governor, member of the Supreme 

Court, Presidential candidate and Secretary of State. 

By all means, have newspaper men to show ’em how, 

Mr. Vanderlip! 

Condenuiing news “hand-outs” by the Washington 

departments Mr. \'anderlip's committee wcmld inves¬ 

tigate these departments and hand-out its reports, thus 

promising a hand-out battle which would liven things 

up, and keep the "messenger boys” out of mischief. 

Mr. X'anderlip characterizes the Washington cor¬ 

respondents’ corps as mere messenger hoys. 

Mr. Vanderlip indicates that if you put a little 

money into his private investigating bureau you will 

get all the fun and glory of stirring up the animals 

without heavy financial responsibilities of publishing 

a newspaper. 

He IS sure that almost all newspaiier men are dis¬ 

honest, but equally positive that the members of his 

comniutee w.iuld be above reproach. Not one of them 

would have any selfish motive, would lie eijually piti¬ 

less to friend or foe when wrong, would iienetrate to 

the truth without delay, and finding it, publish it in 

the other fellow’s newspaper without fear or favor. 

.‘'Upp<;sedly, no one would use the occasion to run 

for public office or lay a bet, say on a copper or oil 

stock, which might fluctuate a few points on the 

committee’s public announcements affecting such 

industries. 

Something tells us there are faults in your scheme, 

Mr. Vanderlip. 

Better start a little newspaper, and edit it accord¬ 

ing to the dictates of your own conscience. .Xn inside 

view will charge your mind on many subjects. As 
you have large capacity for, and love of, public serv¬ 

ice, talent, civic pride, friends and ample capital the 

ol>stacles should not seem mountainous. You are 

badly mistaken when you say that small newsjiapers 

cannot be started “any more.” We can tell you of a 

dozen practical men who know how and are doing it 

right along. 

SENSIBLE PLEDGE DF'I.IGIITFI’L is it to learn that the Washington 

State Press .\ssociation members have pledged 

themselves “not to speak disparagingly through 

editorial or news columns of competing editors or 

papers.’’ This is the broad view. The kind of man 

you like is tolerant of his neighbor. The personal 

hatchet-thrower is a dreadful bore. .\s the rule ap¬ 

plies to the individual, so does it apply to the news¬ 

paper in reader psychology. 

The Washington State Press .\ss<H-iation does not. 

of course, intend a blanket protection for a rival who 

robs a bank or blackmails the town’s rich sporting 

man; what it has in mind is to end insufferable brag¬ 

ging. invidious comparison, contemporaneous abuse, 

fly-specking, bellicose assaults, belittling comment, 

lofty superiority, downright knocking. This is a doc¬ 

trine oft repeater! in these columns. 

RIAL 

ST. JOHN -CH.XPTF.R XV. 

I to 4. 

T AM the true vine, and my Father is the 
husbandman. 

Every branch in me that beareth not fruit 
he takelh away; and every branch that beareth 
fruit, he purgeth it. that it may bring forth 
more fruit. 

Now ye are clean through the word which 
I have spoken unto yon. 

.\bide in me, and I in you. .4s the branch 
cannot bear fruit of itself, except it abide in 
the vine; no more can ye, except ye abide in 
me. 
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MISS MILLER’S AGE 

IF you liavc once sniffed printer’s ink in a news¬ 

paper office, .sat up nights with cops, attended the 

town’s fires, lianquets, suicides, marriages, funerals, 

murder trials, Chamber of Commerce meetings, 

churches and brothels; if you have once snared the 

wo'f and temp«‘red the wind for the sliorn lamh; if 

you have burned your youthful tissue, blistered both 

heels and poured out your heart in public service 

through print, chased ad-copy on Main Street to meet 

the payroll, or hustled tlie papers downstairs, you are 

a newsjiaper man now, whatever may be your voca¬ 
tion! , 

f)nce a newspaper man—always that! 

Such is the alluring fascination of this work. 

1-ast evening we met an old friend and reporter 

colleague. He is now iKad of one of the largest book 

publishing concerns in .Vmerica. The spirit which 

animated his newspaper work has given him success 

in his adopted field. 

“Lditor & PrBLiSHF.R.” said he, “is the only perknl- 

ical to which 1 regularly subscribe. In the course of 

my business week I receive gratuitously many weekly 

and monthly publications, and it is my duty to reail 

them. Rut every year 1 send my subscription renewal 

to Editor & Pi’bi.isher because it is the one publica¬ 

tion that keeps me in touch with an activity that really 

thrills me—newspaper work. It's .something like a 

letter from home.” 

Tiiousands of former working wwspaper men, par¬ 

ticularly those now engaged in popularizing merchan¬ 

dise through advertising, read this weekly and expect 

to lind in it not only sound advertising service but 

intimate contact with the working personnel and de¬ 

partments of the newspaper, its romance and its com¬ 

merce. 

We hope faithfully to serve that cause. 

Tlllv chivalrous editor of a 'mall-to*|. 

in Missouri side-steps one of the dn 

sional problems thus: "Miss sS 

celebrated her - birtlnlay Thursday 

luncheon," etc. If both .Miss Miller and * 

are satisfied, as they unquestionably are, • 

should not complain. However, this odd 

clearly reveals the stupidity of suppresskg 

Instead of protecting the unnatural modtsi i 
Miller the editor makes that lady’s 

public target. If she is 45, suppressk*ij 

makes her at least 60 in the minds of 

It is lieautifully normal to be 45 when ym j 

that long, and if you suppress the fact -- 

be reason for it—some dreadful reason. ' 

now indulges all of the possible dreadie 

Why, also, does the editor shield Missy; 

the public gaze. wIkui he prints the agtsi'i 

rest of us? .Much better out with the 

The aftermath is much pleasanter. Tl*iJ 

of big as of the small affairs of life. 

SHORT TAKES The length of copy-paper used intl»r| 

and by the press sen ice operator, ic- 

becomes the unit of story measuruwj 

newspaper offices. Stories are ordered 

the page, or part thereof. .\ corresponfal 

ns that an editor who wanted to redact ikj 

length of stories reduced the size of cc^t-j 

sheet about half the length of the averagt i 

idea seems to lie that the short page 

conscious as well as conscious influenced; 

to concentrate his meaning in small sfu I 
long story is a general newspaper probia; 

trick might lie tried, where needed. 

PUSHED TOO HARD 

RELIGIOUS PAPERS 
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WHETHER the Mellon tax planis|MJ 

the propaganda campaign that 

across the country in behalf of it; 

terrifically overdone. The kind of pre««^ 

Ijcen brought to hear upon newspaper 

aroused the suspicion of many and one wn 

money has been spent for the wide use of i 
films. The obvious attitude of the 

'leen that something simply had to be ii| 

.\mcrican people. Tliat’s all right, whoal 

thing is tangible, well-understood and •( 
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Religious publications persist i'■ 
According to the annual report of 

the Western Christian .Advocate, lb? 

Churches, with an -approximate 

JO.OOO.fHX). maintain 96 publications, withi! 

lation of 3,508,893 and in the Catholic ( 

United States, with approximate 

20,(XW,0fK', there are 89 publications, witl| 

circulatif>n. 

Thus, approximately 40,000,000 

185 religious publications, with a total ( 

excess of 5,0(X),(X)0. 
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Nl W YORK TRIBUNE is the lint' 

we have heard of to employ a tafc J 

critic, and it’s a first-rate idea, 

reading a criticism lies in a comparison of 

with your own. The listening-in audw**] 

every city are now much greater thas i 

theatre audience, and radio critidsna 

sonally interesting to a wide circle. I* * 

circulation maker, and is unquestionably' 

for radio broadcasters, who have offend' 

esting performances and some frightful? 
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PERSONAL 

B1 ROBERT RUTHERFORD Mc- 
^roRMlCK co-editor and publisher 
^?CWcago’Tribue, a.ui Mrs Mc- 
^-k returned to tbis a>untry March 
fc the S.S. Paris from a trip abroad. 
C'-.-rt Lincoln O’Brien. e<litor of tlK 

r Herald, sailed for abnad March 
, the S.S. Berengaria. 
.Iliarn C. Reick president of the 

I York Journal of Commerce and the 
»nerc!al Bulletin, returned March 6. 
, Bermuda, where he has been con- 
u Ins for 2 months from a long ill- 

He expects to resume work shortly, 
ner Cowles. Jr., son of Gardner 

publisher Des Moines Register 
Tribune, has been elected vice- 

s '.nt of the Phillip Brooks House 
^ ai'i'n. the religious and pihilan- 
p center for students at Harvard 
t.'e 

x Darling. “Ding.” cartoonist for 
Des Moines (la.) Register and a 

I York syndicate, will leave soon for 
7^t vacation in Europe with his 

i!;'. ti X. Southam. proprietor of 
' iitliam Press of Canada, accom- 

jr: b>- his wife, is vacationing in Cali- 

, k B. Nichols, publisher «)f the 
(Me.) Times, and Mrs. Nichvds 

1 from Boston. March 12. on the 
vhi|i President Wilson for a tour 
irope They expect to return in 

.irrick Roy Martin, general manager, 

. Jtfl Press. New York, who is 
4 South .\merica. arriveil in Rio 

smr ■, March 5. and was welcomed 
! .ni.i’ie officers and journalists, 

r'ert Myrick. president and etlitor 
r Farm and Home Magazine, sailevl 
I'u this week to stuily agricultural 

11- in the West Indies, 
ilte E. Stone, amnselor of the As- 
! Press left this week for Spo- 
Wash., where he will address a 

of Northwestern members of the 

n \. Merriam. publisher of the 
[Vernon (N. Y.) .\rgus and Mrs. 

arrived home this week from 
Fla., where they siient six 

C. Hamlin, editor of the Col- 
Springs (Col.) Gazette-Telegraph 

|tleded Republican National Com- 
saii by the state convention in ses- tin Denver. 

H .Ykerson. managing editor of the 
ir-ilis Trilmne called on President 

Idee March 10. 

ills Wiley, business manager of the 
1 York Times, will return Monday 

a brief vacation at Palm Beach. 

THE EDITORIAL ROOMS 

ILDoR ARNOLD, news editor, 
[Milwaukee Journal, sailed March 
7 a 3 months’ tour of Europe. 

1 Hubliard of the Indianapolis News, twist and creator of ".■Yhe Martin.” 
a trip around the world with Mrs. 
^d. 

-leth KnoUock. assistant Sunday 
St. Paul Pioneer Press, has re- 
to take up newspaper work in 

li'lphia. 

‘n Sontheimer has resigned as 
editor, Atlantic Citv 

I) Press. 

ivrick V. Lewis has resigned from 
I'tmal staff, Atlantic City (N. J.) 
le-Review. 

P- Harvey, 70, general man- 
V V cParkersburg 

Sentmel, was stricken with 
Jis recently while at his office, 

p t N. Woodhead has resigned from 
V'Tjo*’? (N. Y.) Times to be- 
konhdential secertary to (diaries T. 

of ‘he Union Gas 
-*tnc Company. New York. 

James B. Gibson of New York has 
suciceeded H. C Test as city editor, Vent- 
nor (N. J.) News and the Atlantic City 
Mirror. 

Bill Owen has resigned as assistant 
city editor, San Antonio (Tex.) Express, 
going to Dallas as Texas representative 
of a hardware trade journal. P. M. 
Barrett of the copy desk succeeds him. 

Geo^e A. Glynn, editor, Watertown 
(N. Y.) Standard, is spending a vaca¬ 
tion in Florida. 

B. L. Stevenson, for 10 years a reporter 
i>n the Watertown (N. Y'.) Standard, has 
resigned. 

Pierce Gaver and G. W. Krimm, both 
of whom recently joined the staff of the 
Flagerstown (Md.) Herald, have re¬ 
signed. 

Eugene Berthiaume, memln-r of the 
■Staff of the Montreal La Press, sailed for 
abroad on the S. S. Patria. March 12. 

Michael Zack. labor reporter, Lynn 
(Mass.) Telegram-News, has been ap¬ 
pointed to the municipal license commis¬ 
sion. 

Miss Cecilia (ioodell, reporter. I.an- 
caster (Pa.) E'xaminer-New Era, has 
resigned to go to Trinklad. Col. 

Miss Peggy Murphy, society editor, 
St. Paul Daily News, has undergone an 
o|>eration and will Iw in the hospital a 
month. Her desk has been taken by 
Miss Katherine Dolvner. 

Miss Carolyn Kirkland, of the society 
(le|»artment. Chicago Tribune, is spending 
>everal weeks in Florida. 

IA.-ut. t'. R. Corbin. O.R.C.. news edi¬ 
tor of the Toledo Blade, is editing “Re¬ 
cruiting News,” a bulletin of recruiting 
informatitm issued liy direction of the 
adjutant general of the army. 

B. F. Fjigleman. of the Racine (Wis.) 
Times-Call, has heen made sporting edi¬ 
tor. 

I.eo_ H. F'isher. Chicago Evening 
.American sport writer, is broadcasting a 
sport review from the KYW station 
every F'riday night. 

IN THE BUSINESS OPHCE 

ALFRED W. CfXTKERILL. circula- 
^ lation manager of the Utica (N. Y'.) 
Press, has been elected president of the 
F'xchange Club, Utica. 

F'rank S. Hoy has resumetl his duties as 
assistant manager of the I-cwi.stoo (Me.) 
Sun. He was forced to leave last spring 
l)ecause of ill health. 

Harry Finley, son of .\. C. Finley, cir¬ 
culation manager, .Atlantic Gty (N. J.) 
Gazette-Review and tlte Sunday Gazette, 
has succeeded John Hartnett as real es¬ 
tate editor of both publications. 

P. H. Wertz, who left the Watertown 
(N. Y'.) Standard a few weeks ago to 
liecome business manager. Middletown 
(N. Y’.) Herald, has returned to the 
Standard in the advertising department. 

John .A, Spooner has resigned from the 
advertising department of the New Y^ork 
Telegram and Evening Mail to join tlie 
staff of Dan .A. Carroll, publishers’ repre¬ 
sentative, New Y’ork, effective March 15. 

F._ E. McCray, of the Des Moines (la.) 
Register and Tribune advertising staff, is 
now advertising manager, Astoria (Ore.) 
Morning .Astorian. 

L. J. Wilhoite, advertising manager, 
Cliattanooga (Tenn.) Times, has resigned 
to become vice-president and general man¬ 
ager of the G. K. Brown Company. W. 
S. Weitzell has succeeded him. 

Frank Hewitt, superintendent of coun¬ 
try agent.<, St. Paul Dispatch-Pioneer 
Press circulation department; R. A. 
(ilass, manner of circulation of the 
Farmers Dispatch, and Francb Martin 
and F. J. Schwartz of the promotional 
dejiartment have resigned. No successors 
have been named. 

Fraticis I.aw-ton, Jr., business manager 
of Mid-Week Pictorial, published by the 
New Y'ork Times Company, has been ap¬ 
pointed Inisiness manager of Current His¬ 
tory, another Times publication. 

Bart P. Guild, formerly general man¬ 
ager, Tucson (Ariz.) SUr, has been ap¬ 
pointed business manager of the Wash- 

^AiWRY MaBTIN 

'Y|L’’HEN advertising men and news- 
” paper men go to London next Jul\’, 

those who have not Mready met Lowrv 
Martin, w i 11 b e * 
given oppor- 
tunity. Martin, 
business manager 
and half owner 
of the Corsicana 
(Tex.) Daily 
Sun and Corsi¬ 
cana Light, a 
semi-weekly, has 
been appointed to 
represent the 
Texas Daily 
Press League at 
the international 
conclave. 

Closely associ¬ 
ated with news- 
(Kiper work for more than 23 years. 
Martin has still found time to be of 
service to his community and state, and 
in addition has ))een active in national 
advertising circles. .At one time he was 
(jresident of the Tenth Di.strict. .A. A. 
C. W., and organized 12 new advertising 
clubs in various sections of Texas. 

Martin is also ex-president of the 
Texas Daily Press League, and during 
his administration obtained -U) new mem¬ 
bers. Then. t«x). he was also largely 
instrumental in creating the League’s ad¬ 
vertising bureau. 

With his partner. .A. .A. Wortham. 
Martin claims to own one of the must 
complete publishing plants in Texas, 
located in their own 3-story brick build¬ 
ing at Corsicana. 

ingtt>n. (1). C.) News, succeeding May¬ 
nard Zepp. 

Edwin Blanchard, from assistant class¬ 
ified advertising manager, to classified ad¬ 
vertising manager, Utica (N. Y’.) Press. 

Louis W. Bleser has resigned as ad¬ 
vertising manager, St. Nicholas Magazine, 
to join the Eastern advertising staff at 
New Y’ork of the Chicago Tritmne’s new 
Coloroto Weekly. 

Frank E. Quinn is now in charge of 
automobile advertising for the Newark 
(N. J.) Leilger. 

HOLEHNG NEW POSTS 

^SCAR EDW.ARDS, from editorial 
staff. Detroit News, to head of copy 

desk. Forth Worth (Tex.) Star-Tele¬ 
gram. 

Van Wiggins, from staff, San Antonio 

_r , I , . i , .1, .11/, ,j!/, ^ .\1^^ 

(Tex.) Express, to staff, Houston Dis¬ 
patch. . 

George Hahn, from Lynn (Mass.) 
Telegram-News, to copy desk, Boston 
Telegram. 

Richard O’Keefe, from Philadelphia 
Public Ledger, to staff, Camden (N. J.) 
Courier. 

William F'. Ragan, from staff. Cedar 
Rapids (la.) Republican, to Chicago of¬ 
fice. United Press. 

Leo S. Ryan, from Hoboken (N. J.) 
Hudson Observer, to advertising staff. 
Hudson Heights (N. J.) Bergen County 
Journal. 

James B. Adams, from Pleasantville 
(N. J.) Press, to editorial staff, Atlantic 
City (N. J.) Gazette-Review. 

Buel Patch, from editorial writer, Buf¬ 
falo (N. Y’.) News, to chief editorial 
writer. New Haven (Conn.) Register. 

L. S. Trumbull from rewrite desk, Chi¬ 
cago Journal, to news editor, Westing- 
liouse radio station KY'W, Chicago. 

Miss Ruth Piper, from advertising art 
department, Chicago Tribune, to copy¬ 
writer, McGuire Advertising .Agency, 
Chicago. 

l>ewis W. Hunt, from assistant city 
editor, Chicago Post, to rewrite desk. 
Chicago Daily News. Michael W. Straus 
has succeeded Hunt. 

L>-tton Taylor and Charles G. Givens 
to Local staff, (Thicago Daily Journal. 

Otto Brinkman, from staff, Milwaukee 
Wisconsin News to police reporter. 
Racine (Wis.) Times-Call. 

MARRIED 

lYlISS SHIRLEY PUTNAM, manag- 
ing editor of the Greenwich (Conn.) 

Press, a weekly, to Eliot O’Hara of 
Waltham. Mass.. March 6. She was 
known as the only woman managing edi¬ 
tor in Connecticut. 

Harry Clay Deane, circulation depart¬ 
ment. Springfield (III.) Illinois State 
Register, to Miss Lena F'. Cixik, of 
Springfield. March 6. 

William T. Kozial. publisher of the 
Omaha (Neb.) Western Star, to Miss 
Cecilia Karbaski, in Sioux City, la., 
recently. 

Miss Lena Graffigna, society editor, 
Lodi (Cal.) Sentinel, to M. J. Comastin. 

Martin .Ander.sen, managing editor of 
the Austin (Tex.) American, to Miss 
Jeannette Bludworth, recently. 

Harold McCarty, national advertising 
department, (Thicago Tribune, to Miss 
.Ann Clark, March 4. 

Hopewell L. Rogers, assistant to the 
publisher, Chicago Daily News, to Mrs. 
Dorothy Felton Counseknan of Chicago 
at Miami. Fla., last week. Mrs. Rogers 
is a daughter of Samuel M. Felton, pres- 

^ odiz ’Atif / 

ft 

ni\e Haskin Service is now 

able to provide for the readers 

of the newspapers it represents 

o^er one thousand different 

kinds of free booklets on ed¬ 

ucational subjects. 

^ viv- • 
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IN THE AGENCY HELD NEW PLANTS AND EQUIPMENT ON THE MECHANICAI. 

CHEPARU G. BARCLAY, has left lOLIET (Ill.) Herald-Xews last Sun- Q.^ C. WILLINGS, vice ^ 
“^the (jarrlner AdvertisinR Company, St. " day printed its first editions at its the Intertype ' Conii*^ 
Louis, and returned to New York. new \'an Buren and Scott street plant. Brooklyn March 7, for hisM^ 

Basil H. Pillard and Louis Rose have A new unit, doubling the plant capacity, tion in the South. 
joined the Pratt & Lindsey Company, lias been added to the daily’s present Goss Everett V. Murray nrt« 
Inc., Xew York. press. Marion (Ind.) Chronicle, S" 

Harold U. Menken who has been with Pittsl)urgli Post has completed the re- from St. Petersburg, ^ 

NEW PLANTS AND EQUIPMENT 

ASSOCIATION CHIEFS 

A LFOXSO JOHXSOX, manager, 
Columbia ^Iissourian. recently elect¬ 

ed president. Xort beast Missouri I’ub- 
lishers and Print¬ 
ers Association, 
is only 34 years 
old, but had been 
in the newspaper 
business 28 
years; he started 
delivering the 
Washington (la.) 
Journal when 6 
years old. In 
the Chillicothc, 
Mo., high school, 
Mr. Johnson 
founded and 
edited a monthly 
magazine and .^i-roxso Johnson 

was editor of the 
annual. From that time on he has been 

Basil H. Pillard and Louis Rose have A new unit, doubling the plant capacity, tion in the South. 
joined the Pratt & Lindsey Company, lias been added to the daily’s present Goss Everett V. Murray nrt« 
Inc., Xew York. press. Marion (Ind.) Chronicle, S" 

Harold U. Menken who has been with Pittsl)urgli Post has completed the re- from St. Petersburg, , 
Sherman and Lebair has joined the staff arrangement of its composing room with served as an efficiency exjtp 
of Louis H. Frohman, Xew York. the installation of 13 new m<Klel B Inter- mechanical department of the'- 

M. F. Hall has joined the E. P. Rem- types. -- 
ington .Advertising .Agency, Buffalo, Davenport (la.) Times last week be- Smith Makes Perionnd a 
X. Y. gan the erection of a fourth deck on its 

M. F. Hall has joined the E. P. Rem¬ 
ington .Advertising .Agency, Buffalo, 
X. Y. 

John Moscrip and William C. Hunt sextuple press, adding 25 per cent , . 
have joined Walker & Companv, Detroit, to 'ts capacity. .A ()4-page edition is now j, , . p . r* c "• l . ^ 

T I T, -> nossihle t. Kedge G. Smith ha. rr 
John \\. Huntoon, at one time with re-organized every deoart^^' 

the Cleveland Plain Dealer, has joined Grant Utley, publisher, Cass Lake l Mason, formerly with 
Francis R. Morison, counsellor in finan- (Minn.) Time.s, has purchased the former piy Company, Portland 
cial advertising, Cleveland. Merchants State Bank building as a home tising manager is now ’in'^^' 

John C. Robel has joined the J. Roland paper. advertising department. 
Kay Company, Chicago, as director of Indianapolis Times is now established formerly with the Baltimore (Ik; 

Smith Makes Perionnd Cl^ 

Since he has taken over tlv - 

Francis R. Morison, counsellor in finan- (.Alinn.j t ime.s, has purchased the former piy Company, Portland Ore 
cial advertising, Cleveland. Merchants State Bank building as a home tising manager is now ’in'^^’ 

John C. Robel has joined the J. Roland paper. advertising department. 
Kay Company, Chicago, as director of Indianapolis Times is now established formerly with the Baltimore (Ik 

edited a monthly plans and merchandising. Crawford E. in its new home at 214-220 West Maryland and more recently with the K v 
magazine and .Alfonso Johnson Elder has joined the staff as account street, Indianapolis. On March 14. the (Cal.) Citizen, is in charge of 
was editor of the executive. Times held “open house” for its adver- tion. Paul Vissman, fonaerh j 
annual. From that time on he has been E. F. Hummert copy chief of Lord business friends, and on Santa Ana (Cal.) Register b dtr. 
in newspaper work in some capacity from & Thomas, Chicago, has been appointed ^l^tch 15, for the general public. __ 
cub reporter to manager. After attend- editor-in-chief. Hugh McKay has been -- r- ■ k rv -i 
ing the School of Journalism, University made managing editor, and Norman CHANGES OF OWNERSHIP Birmingham Daily LoenSa 
of Missouri, he went to Tokyo, Japan, as Clement, production manager. totii i u r i u . Birmingham (.Ala.) Age-HenV 
business manager, Japan Advertiser. Russell C. Mower has joined the sales COWELL has sold tne verdict of ^.953.33 to ThonnsW; 
where he served 2 years. While on the "f William H. Howell & Associates, 
Advertiser, he wrote travel features for (Chicago. 
lapanese magazines and corresponded for i c rJi • i. • • j .i_ tt 
a number of .American newspapers and )oin^ the H. W. 
trade papers. One of these articles. Castor & Sons Company, Chicago. 
“Selling Newspaper Space Over the - 
Hibachi,’’ was used as an illustrated fea- SPECIAL EDITIONS 
ture in Editor & Publisher in 1919. A t- • . m . 
survey of advertising possibilities for Transcript, a 24-page Motor 
.American goods in Japan submitted to Uar Show edition, March 8. 
the Department of Commerce was issued Lynn (Mass.) Sunday Telegram- 
as a bulletin and was instrumental in News, a 16-page Golden Rule edition. 

lade managing editor, and Norman CHANGES OF OWNERSHIP ^ 
lement, production manager. wrii i u r-nox-c-i i i u o Birmingham (.Ala.) Age-Henlc 
Russell C. Mower has joined the sales u i u /r \ i? • rf verdict of $8,953.33 to Thomas W 

taff of William H. Howell & Associates, u Memphis by a jury in Uwd 
'hicago. McBride and has purchased the Pomeroy District court last week. bZ 

.0*8^ Blair has ioh.jd ,h, H. W. Cot,,'™"’ "" tW.IT 
vaster & Sons Companv, Chicago. rATjr>T3 rvuTAD coni. act. ine suit grew i* 

Dr^ H. Roy Barnes, Dr. H. D. Barnes contract made March, 1922. n-, 

and Ralph Higgs have purchased the Ar- Age-Herald, whereby the Bri® 
SPECIAL EDITIONS lington (Tex.) Journal from (kirdon pany was to run a weekly businei. 

DOSTOX Transcript, a 24-page Motor Hill- Dr H. Roy Barnes will be man- page in the Saturday ditm ; 
^ Car Show edition, March 8 general man- alleged the contract was broken ,1 

page in the Saturday editiom ■ 
alleged the contract was broken «1 
1923. 

Mr. Johnson’s appointment later as U. S. 
Trade Commissioner to Japan, which po¬ 
sition he held until call^ home by sick¬ 
ness in his family. 

Cobleskill (N. Y.) Times, a 4()-page 
ChamHier of Commerce edition, March 4. 

.Anniston (.Ala.) Star, a 102-page Cal- 
In August. 1920, he became manager boun County and Civic Oub edition, 

of the (Columbia Missourian, the daily -March 6. 
newspaper produced by the students in 
the School of Journalism. 

El Telegrafo, Guayaquil, Ecuador, a 
32-page 40th Anniversary edition, Feb. 

Mr. Johnson is now grand vice-presi- 16. 
dent of Alpha Delta Sigma, the honorary Salem (Ore.) Statesman, a 40-page 
advertising fraternity affiliated with the Diversity edition, Feb. 28. 
A .A. C. W., and has spoken before ,, , ', , 
manv conventions of newspaper and ad- 
vertising men. He was on the program ‘‘ ^58-page Annual edition, 
of the Seventh District. A. A. C. W. 2. 

They Made 
Swimming Holes 

of the Seventh District, A. .A. C. 
convention in Kansas City last week. Decatur (111.) Review, a 40-page C^m- 

He is a mem^r of the Missouri Press, munity Shopping Week edition, March 4. 
Inl.and Daily Press and National Edi- - -- 

torial Associations. NEWS SERVICES AND SYNDICATES 

“ JOHN A. BROGAN, of the King Fea- 
ident of the Chicago Great Western rail- ** ture Service, and Mrs. Brogan, are 

parents of a son, John ,A. Brogan HI. 
C. G. .Applegren, sports department, Brogan for many years was a re- 

rTiiracm nailv Tonrnal. to Miss Delthia Patter on the Elizabeth (X. J.) Journal. Chicago Daily Journal, to Miss Delthia 
Melson, March 8. Robert Walrand, representative of the 

Harry L. McClellan, former automobile c'"c 
itor of the Chicago Daily Journal, to abroad on the S. S. Patna. March 1_. editor of the Chicago Daily Journal, to 

Miss Sara Elizabeth Davis of Columbus. 
Ga.. at Miami, Fla., March 1. 

WITH THE ADVERTISERS 

CTAXLEY BROWN, of the advertis- 
ing department of the Fairchild Pub¬ 

lications, saileil on the S.S. Berengaria, 
March 8, to be gone aNnit 6 weeks, 
visiting England, France, Switzerland, 
and Germany. 

V’. T. McGrane, formerly of the pub¬ 
licity department, M’estinghouse Electric 
and Manufacturing Company, is now in 

B. F. Knapp, manager of the Xew 
Aork World Syndicate, returned this 
week from a two months’ business trip to 
the Coast. * 

WITH THE SPECIALS 

T L. HOEY, formerly with the Xew 
A'^ork World has joined the staff of 

Wm. J. Morton Company. Xew A’ork, 
publi.shers’ representatives. 

SUSPENSIONS 

charge of the research department of the ^ REEXEVILLE (T e n n .) X e w s , 
Experimenter Publishing Company, Inc., '-T niorning daily, 
publishers of Radio News, Science and Witten (S. D.) American. 
invention and Practical Electrics. Kearney (Neb.) Weekly Hub. 

A. F. McCrea. of Detroit, has been Rushville (Ind.) Republican. 
made head of the Velie Motors Corpora- - 
tion advertising department. Mr. Me- SCHOOLS OF JOURNALISM 
Crea succeeds Henry T. Wheelock. oc-/-'r>\Tr> i -j- t 

Alliert H. Hopkins has joined the J. 
Roland Kay Company. Chicago, as man- 
ager of th/ domestic department. Sn/Arb.T 1 

When the salesman for a line of swin; 
ming suits found business poor on the plain; 
of Nebraska he showed the municipalite 
how they could build swimming tanks. H: 
found places for people to swim and tte 

sold them the suits. 

The idea woke up the dealers. 

Perhaps the churches of your city ne;: 
waking up. Possibly some ideas fromyoir 
department as to why people don’t go s 
church—actual experiences gathered in 
your reporters on the street—will make a 
ministers listen to your suggestion of theia 
of good sized display space. 

Whether you sell the space or givcitijl 
the good of the town, you will be perfon^ 
ing a worth while community bettemifll 
act. 

CHURCH ADVERTISING DEPAR 
Dr. Chrittian F. Reiiner, President, 701 West 177tli St, Ns* I 

Paul Harold will 
‘ , ;^nn .Arlxir, on April 1. It is planned to 

direct the financial invite celebrities from outside the state 
advertising dei«rtment of the Boston of- this year in addition to jirominent Mich- 
fice of .Albert Frank & Co. igan men. Prof. John I,. Briimm, head 

Associated Advertising 

383 Madison Ave. 

Miss T. R. Kramer, formerly assistant of the journalism dejiartment. has been 
to advertising inanager of the Bedell chosen as one of the leaders in arranging 
Company, Xew A’ork, will go to Orkin’s, the Centennial Celel ration which will be 
beginning March 17, as assistant to Mr. held this summer in honor of the first 
Rybeck. settlement in .Ann .Arbor. 

Clubs of th# Wan 

New York Ctj 



Editor & Publisher for March 15, 1924 37 ! In Planning Your New 

Building— 
You can now have the 

assistance of an organiza¬ 
tion which has developed 
and is developing plans 
for several major news¬ 
paper buildings. 

This organization is 
concerned solely^ with 
newspaper, publishing and 
printing buildings and 
includes the services of 
engineering specialists co¬ 
ordinated under the direc¬ 
tion of a trained news¬ 
paper man. 

S.P.WESTON 
Newspaper Buildfaics 
MccluuiicjJ Layouts 

Productian, Operatioo 

120 West 42nd St. New York 

angeUs Ctmes 

The only great morning 

nezvspaper in the Pacific 

Southwest whose owner¬ 

ship, control, direction 

and whole interests are in 

the territory which it 

World Leader in Advertising 

for Three Consecutive Years 

Few Pspers—(If any)—surpasa the 

TRENTON TTMFS 
NEW JERSEY ^ 

A Food Medium 
A recent reader survey indicates 

that among the housewives of 
the city our Thursday Food 

Feature Department—upward of 
four pages devoted to food 
recipes and news and food ad¬ 
vertising— is the best feature 

carried by the Times 

Grculatioa M,4tJ Member A. B. C. 

KELLY-SMITH CO. 
Mariherouih Bld(. Lyttim Bldp. 

New York Cbicaco 

Los Anpeles, Calif. 
**n«d 21,347 Daily Averaco drculatian. 

»w.)ni GorrmiAcnt Statement. Sl\ Months 
''»frh tl. 1921. I>aUv. Six 

frolns Endinr Sept. 30. 1922. 143 9.3.3 

Aversae CIreula 

IT COVrRS THE FIELD COMPLETELY 

HEPREBEHTATTVES: 
8 Times Bid*.. New York. 

Tower Bid*., 6 
Worth Michicsn Are.. Chioaco 

Lut Your Features 

in the 

Editor & Publisher 

Directory—See page 40 

ASSOCIATIONS 

Ji^EWSPAPER CLUB 9F NEW 
YORK has planned a dinner to be 

given .April 5, to t'liarles G. Hambidge, 
president. John R. Binns is chairman 
of the ctimmittee on arrangements. 

Insurance Advertising Conference’s 
trophy committee has announced the fol¬ 
lowing jiKlges of award for the Insurance 
.Advertising Trophy: Festiis J. Wade, 
president. Mercantile Tru.st Company, 
St. Louis, Mo.; E. T. Mcretlith, pub¬ 
lisher, Meredith Publications, Des 
Moines, la.; and P. L. Thomstni. pub¬ 
licity manager, Western Electric Com¬ 
pany, Xew York. The tropliy. a silver 
loving cup. presented by the Phoenix 
Mutual Life Insurance Company, is 
awarded annually for skill in the appli¬ 
cation of advertising principles to the 
insurance business. 

Advertising Men’s Association of 
Portland, Ore., is conducting a survey to 
ascertain what business and industries in 
that city are or could become national 
advertisers in the metropolitan, sectional 
or national sense of the term. 

Pacific Coast Advertising Clubs 
Association is making arrangements 
for its annual convention to be held May 
25 to 28 at Fresno, Cal. Harry B. 
Gregory has been appointetl general 
chairman by W. C. Beaumont, president 
of the Fresno Qub. “Co-operative .Ad¬ 
vertising” will be the theme of the con¬ 
vention. 

Arkansas Press Association met in 
Little Rock recently for its mid-winter 
session. Frank E. Robins, of the Conway 
Log Cabin Democrat, president of the 
association, presided. A resolution pro¬ 
viding for payment in advance of all 
political advertisements was adopted. 

Southern Illinois Editorial Associa¬ 
tion was to hold its Spring meeting 
March 14 and IS. 

Civic Club of New York announces 
a symposium to be held the evening of 
.April 2, on “Are the Sources of News 
in Danger, .An Inquiry into Modern 
Propaganda Methods.” Speakers will be 
Edward Bernays, author of “Crystalizing 
Public Opinion”; Lewis Gannett, of the 
Nation, H. V. Kaltenborn, associate edi¬ 
tor, Brooklyn Eagle, and William G. 
Shepherd, publicist. James Melvin Lee 
of the School of Journalism. New A’ork 
University, will be chairman. Newspaper 
men are invited to attend. 

Advertising Club of St. Louis hon¬ 
ored Carl F. G. Meyer, president, on the 
occasion of his forty-fourth birthday. 
March 7. The executive committee of 
the club gave him a birthday cake. The 
presentation speech was made by Walter 
B. Weisenburger, who preceded Mr. 
Meyer as president of the club. 

Florida State Press Association will 
meet in Cocoa April 17, 18, and 19, in 
annual convention. 

Denver Press Club unanimously 
re-elected Edward C. Day, city editor. 
Rocky Mountain News, president, at 
its annual election this week. He is 
the first president in the club’s his¬ 
tory of 19 years to be re-elected. 
Other officers are: Frank White, vice- 
president: Warren E. Boyer, secre¬ 
tary, and Charles Mac.Allister Wil¬ 
cox. treasurer. Directors are: Abe 
Pollock. Lee Casey. C. L. Parsons and 
Stanley Whipple. Building of the club’s 
new home will be commenced in the 
summer, the building fund now having 
reachetl $25,000. 

Toledo Woman’s Advertising Club 
has prepared a moving picture film 
based on the idea of “Read advertis¬ 
ing, believe advertising and buy 
advertising,” preparatory to the 
.A..A.C.W. London convention. Prin¬ 
cipals in the reel are from the Toledo 
Theatre stock company. 

Direct Mail Advertising Association 
board of governors will meet at the 
W illiam Penn Hotel. Pittsburgh, 
.April 12, to arrange for the Direct 
Mail Association annual convention in 
Syria Mosque, Pittsburgh, in October. 

Birmingham Press Club has unani¬ 
mously voted to admit the women on 
staffs of local newspapers to mem¬ 
bership. 

Humpty Dumpty sat on a wall, 
Humpty Dumpty's real name was Fall; 

And all Sinclair’s horses 
-And all Sinclair's men 

Coukln’t square Humpty with the 
public again. 

—Xcal O’Hara in New York ll’orld. 

Scribbler—1 want a fresher expres¬ 
sion for the idea of the pot calling the 
kettle black. 

Smart—Let’s see. You mi,ght say 
something about the blotter calling the 
sponge an old soak.—Boston Transcript. 

“Take longer strides, Sandy” said a 
Scotch father to his growing boy. “It 
dinna wear oot yer shoes so quick.”— 
Edinburgh Guide. 

The six weeks’ course in how to select 
a wife, offered by the Brooklyn Y. M. C. 
.A. is well enough, but it should be fol¬ 
lowed by a much longer course in how to 
support her.—Detroit Free Press. 

The worst things Mr. Daugherty has 
done are the things he hasn't done.— 
Red Bluff iCal.) News. 

If you wish to locate a fake stock 
promoter, don’t employ a detective. Em¬ 
ploy a sucker.—Baltimore Sun. 

Poland’s new cabinet will be formed 
by Grabsky, which looks like an .Amer¬ 
ican idea.—Seattle Star. 

Ho, hum. Every day is ladies’ day in 
the barber shops.—Detroit News. 

It’s not so much who got the oil graft 
that’s worrying them, G. O. P. leaders 
say. it’s the Principal of the thing.— 
.Yeti' York World. 

\9th9 

One is permitted a smile when news¬ 
papers speak of Congressional machinery 
being set in motion, for the picture of 
men with oil cans trying to prevent fric¬ 
tion has a laughable significance.—New 
York Herald. 

The wind took my umbrella off 
In high and headlong flight. 

But oh, my friends, and ah, my friends. 
It made a lovely kite. 

—Jean Eric in the Neicark News. 

How could an army mutiny throw Ire¬ 
land into a turmoil? Is there, after all, 
a gplded lily?—Neiv York Tribune. 

Ride in a Henry Qay car during Lent 
and have tlie devil shaken out of you.— 
New Orleans Times-Picayune. 

Remember! 

IT REOIMRF.S 

-*■ the use of only 

one medium — at 

one !o^i' advertis¬ 

ing cost to thor¬ 

oughly cover the 

rich .Milwaukee- 
Wdsconsin market. 

That medium is— J The Milwaukee 

OURNAL 
i F/RST-byMern 

■I'.i~ ' 1 

■A righteous town is one in which the 
druggist doesn’t know what you mean 
when you wink at him.—Nashiille 
Tennessean. 

Women are braver , than men. No man 
would dare try on $125 garments if he 
had only 15 cents.—R. Q. in Detroit Free 
Press. 

Get the 1923 popu¬ 

lation figures for 

Detroit—then you’ll 

know why the 

DETROIT TIMES 
is over 200,000 daily 

and over 210,000 

Sunday. 

1920 census figures 

are “moth-eaten.” 

Site Nema 
SALT LAKE CITY, UTAH 

—has the largest circulation of 
any evening daily in the inter- 
mountain states. 

Farei*n Repreaentative* 

CONE, HUNTON A WOODMAN 
New York Chicafo Detroit 
Kansas City St. Louis Atlwita 

Pacific Coast Represcniativeo 
CONGER A JOHNSTON 

Los Anceies San Frweisoo 

MOST NEWS 
The largest morning daily circulation 

in Pittsburgh 

•At times the difference between earth 
and heaven is only the thickness of a 
brake lining.—Paducah (Ky.) Sun. 

® If? I^fttaburgli ipost 
MORNING AND SUNDAY 

We should think that when a married 
woman has her hair bobbed, she would 
be strongly reminded of her wedding day. 
Everybody gathers around and congrat¬ 
ulates her hut nobody knows what they 
said when they got home.—Nnv Orleans 
Item. 

Daily Circulation.118,000 

Sunday Circulation.... 175,000 

Member A. B, C 

4,500,000 MEN 

If the Pennsylvania does establish 
“stag” sleepers a lot of timid traveling 
men will rest more easily—,V«t» York 
Tribune. 

live within 50 miles of 5th 
Ave. This paper carries 
more men’s wear advertis¬ 
ing than any two evening 
papers in the City. 

The most popular portion of a musical 
instrument in Washington just now is 
the soft pedal.—7. R. W. in Milwaukee 
Journal. 

NEW YORK 
EVENING JOURNAL 

V 
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Ahead on 
its Merits 

I WHAT THEY ARE SAYING 

Circulation and lineage 
increasing by leaps and 
bounds—news satisfac* 
tion — advertising re¬ 
sults. These merit the 
growth of newspapers. 
It’s the answer for the 
continued great growth 
of 

The Mt. Vernon, N. Y. 
Daily Argus 

AND 

The New Rochelle, N. Y. 
Standard Star 

Write for mformatioo, how to corer 
this rich held. 

WESTCHESTER NEWSPAPERS, he. 
T. Harold Forbes New Rodietle 

IN NEW ORLEANS NOW 
irs THE STATES 

Laracft afternoon dtr drcnletian. 
Laraeit afternoon drcnlatfcn la Kaw 

Orleana tradina territory. 
Tota] dally ovar SASSS 
Total Sundby ooar TI,ttS 

ISZZ adroftldna s*ta, 1,121,412 aanSa 
Uaaa. 

Greatest record in tko Sootli. 
Get complete informatioo on New 

Orleans situation before dedding an 
advertiaina campaign. 

Ragreasntad by 

JOHN M. BRANHAM CO. 
Oilnago, AtUnta, St. Loaria. ^- 

Clt7g San Frwacftsoa 
aad 

S. C BECKWITH 
SPECIAI. AGENCY 

KEW YORK CITY 

PORTSMOUm, OHIO 
EVENING TIMES 
MORNING SUN 

SUNDAY SUN-TIMES 

now have a combined circulation 
of over 30,000, and cover South 
Central Ohio like the dew. 

National Advertising Representatives 

ROBERT E. WARD, Inc. 

SSI Fifth Avenue 5 So. Wabash Ave. 
New York Oiicago 

We can increase your business—you 
want it increased. 

You have thought of press clippings 
yourself. But let us tell you how press 
clippings can be made a busineis builder 
for yon. 

BURRELLE 
M5 L.(.ycHe St.. N. Y. Cip 
EatahHahad a Quartar at a Cambnj 

THERE ARE JUST TWO PUBUCS 

'•^'[VEWSP.APERS are the fairly accurate reflex of the public mind, since the com- 

munity makes the newspaper and the newspaper merely reflects the character 
of the public for which it is written. There are just two publics, each different 
minded. One prefers glaring headlines and comics, and the other prefers the 
substance of the day's events, so we have two different types of newspapers that 
must live up to the peculiar fancies of the people.” 

William .Allen White, Editor, Emporia (Kan.) Gazette. 

* « s 

FREE PI BLICITY OVER-RATED 

it'^HERE is current among old and experienced advertisers that free publicity 

in the newspapers is worth a great deal more to them than paid advertis¬ 
ing. This belief is so deeply seated in their niin<ls that they would rather pay a 
press agent twice or three times as much as an advertisement would cost just to 
get a short story mentioning their firm or product in the reading columns of a 
daily newspaper. 

“.As an editor of daily and weekly newspapers for 20 years, and as a buyer, 
seller and writer of advertising for a like period, I want to say to you that free 
publicity, as a rule, does not begin to have the influence upon the public min<l 
that most people think it has. 

“The mere mention of your name or the name of your store in a news item 
■s not going to bring people to your store and swell your receipts. People will 
not visit your place of business simply because they read in a newspaper that 
you have made a contribution to the Red Ooss, or that you have purchased a 
flock of delivery wagons for your store. Such items have a certain value as 
information, but that is all. 

“You may pul it down as a fact that free publicity can never lake the place 
of straight advertising. If you have anything to sell, advertise it in display type 
where people can see it. People don't look for bargains or news about mercbaii- 
dise among telegraph <lispatrhes. editorials, or theatrical criticisms, but in the 
advertising columns where they are accustomed to look for merchandise news.” 

Frank LeRoy Blanchard, Director of Public Relations, Henry L. Doherty & Co. 
* 4 « 

KEEP YOUR ENTHUSIASMS 

younger men, I may be pemiitteil to proffer a veteran’s advice. If you want 

to be 100 per cent efficient when you are nearing 65, live; don't merely vege¬ 
tate while you are young; remember your experiences, and above all things keep 
your enthusiasms. .And never, never imagine that the punch-and-conscience 
journalism of Horace Greeley and Henry J. Raymond and Charles .A. Dana and 
Henry Watterson is dead in .America. Shut your ears when anyone tells you that 
newspaper making is just buying of brains and selling editions and advertising 
space. It is not. It never will be. Put truth first, then all the drama that truth 
will permit; then justice and fair play into what you write.”—John .Ahlen, 
Etiitorial Writer, Brooklyn Eagle. 

* * * 

DEN BY PR,4ISES NEWSPAPER MEN 
66T WOULD like to express my personal feeling about the press and the men of 

^ the press. I just want to say that during my three years as Secretary of the 
Navy I have yet to see the time when I had the slightest suspicion of betrayal 
of confidence. I have nothing but the deepest appreciation and friendship for the 
men of the press.”—EDWIN DENBY, ex-Secretary of the Navy. 

* * * 

ADVERTISING MUST PRODUCE SALES 

^<>'^HE department store advertiser does not figure results on the number of 

^ curious ones who may crowd his stores after a page ad has been run in the 
newspapers, but on the rash or actual sales made. This is a fair example of the 
value of an inquiry. Some of the people coming into this particular store for 
this special sale will make purchases of considerable size; others will make very 
ordinary purchases; some will not even buy a paper of pins. We have the com¬ 
parison here in people that write for a pretty booklet or some other literature; 
some of them may eventually come to Bakersfield or San Francisco or some other 
community, but the majority of them and it has been proven so -are not the 
buyers of railroad tickets. 

“A'our use of the newspaper should be with the purpose of creating actual 
sales, not inquiries.”—Thomas L. Emory, Pacific Coast Manager. A. N. P. A. 
Bureau of Advertising. 

* * * 

WHITE COLLAR JOB FALLACY 

is no greater fallacy than that of the white collar job. In a majority 

of rases the men who have risen to high places are those who began at the 
bottom. Ninety-nine per rent of the men now at the head of publishing houses 
began at the lowest round of the ladder. In this way they have learned the 
practical working of the business. • * • • "ph^ ability to do things—to 

accomplish things—to work with your hands is a noble thing.”—John Clyde 
Oswald, editor, American Printer, at commencement exercises. Empire State School 
of Printing, Ithaca, N. Y. 

“The African World” 
AND 

“Cape-to-Cairo Express” 

Publiahed eTory Saturduy ia 
London 

I TWO 1923 LINEAGE CORRECTIONS 

^OKRHCTKD futures for 1923 advertising linca.gc are presented below for the 
San Diego (Cal.) Union and Tribune and the Portland Oregon Journal. These 

newspapers, through clerical mistakes, supplied erroneous (igures for the tabulation 
presented in Editor & Publisher of Feb. 23. Tlie San Diego newspapers’ totals 
covered only the first six months of 1923 and the Oregon Journal’s daily totals 
included the 
figures follow 

Sunday lineage, which was also stated as a separate item. 

TOTAL DISPLAY 

Revised 

City Newspaper LINEAGE National Local Classified 
San Diego.... .... L’nion. ...(a) 13.201.258 1,863.484 7.994,140 3.343.634 

Tribune ...(f) 10.518,200 1,656,»44 7,524,314 1.337,042 
Total ... ...(h) 23,719,458 3.530,328 15.518.454 4,680.676 

Portland .... ... .Oregon Journal.(i) 7,907.529 1,209.348 4.736.074 1,962.107 
Sundav ed . ...(i) 3.395.910 250,810 2.134.804 1,010,296 

Total ... ...(k) 11.3a3,439 1,460,158 6.870.878 2.972,403 

Utah, Southern and Eatt. 
em Idaho, Eastern Neradi 
and Western Wyomin.,. 
the territory served by 

THE 

Salt Lake Tiibune 
No other oootion of the ooutn iOk 

the odTortiMT the opportnalty of i? 
tleolly eovorlng four tUtoo by ^ 
nowopopor. ' 

FOREIGN REPHESENTATrm 

The S. C. Beckwith 
Special Agency 

New York—Chicago—Detroit_8t. 
—Kanias City—Atlanta 

PACIFIC COAST REPRESENTATITI 

M. C. Mogensen & Co- 
Inc. 

Loa A-ael*a—San Francisco—Seink 

First in Advertising 

I n January and 

February The New 

York Times published 

4,023,794 agate lines 

of advertising, a gain 

over the corresponding 

months of last year of 

228,080 lines and 

1,477,288 lines more 

than the second New 

York newspaper. 

Pittsburgh Press 
A Scripps-Howord Nosropopw 

Daily aad Sunday 

Has the Largest 
CIRCULATION 

IN PITTSBURGH 
MEMBER A. B. C 

Foreign Adrortlnlng Keiireiwiilittsp 
ALLIED NEW8PAFEXS, Otb 

Now York Ofioo—M TaodorMH Am 
CUoago OSeo—& North Waktih la 
Ban Franclaoe—ClaToland—foetid 

BJeui IBauptt 
IRp0iatPr 

it New Haven’t 
Dominant Paper 

Circulation over 37,000 Areni* 

Bought every night by More Jjn 
Haven people than buy any w 
TWO New Haven papers CXlMBCf® 

Neui Maurn Hegwtrr 
Thm Julius Mathsws SfMcisl 

Boston-^Nsw York^Dstrsit—ChkB^ 
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bedtime 
BIBLE 

STORIES 
BV FLORENCE VINCENT 

A New Circulation Producer 
Command* Re»pect 

An •Ubornle book, i** to a 
bonded by nn •rtintic^y co^ 

Tbere U a full color TUwrt 
^tcrpiKO reproduction oppoeite each 

Sery.^ ^ P^» "* interleaved 

with tieeue iheeU. . „iii 
Tbe dignity of thi* “producer’ wiU 

•ttmct nn unu»unl number of idicitore. 
A new 'i* months’ subscriber will 

only fifty cenU. including coot 
hook nnd so! id tor » commission. Old 
•ubscribcrs may have it without cost 
to roil. Wire for option and plans. 

KEANE BROTHERS 
Brakaw Bldg.. Time* Square. N. Y. 

Fnak ». b«k«r CharlM B. 
PrtBMviil Editor and Goa* Mfr. 

A0VBBT15INC REPRESENTATIVES 

David J. Rasdall Ford, PaiaoM Co. 
m Fins Avo. m N#. MkklMa Avo. 
Nfw Tark CII7 Ckkago, lUiaou 

R. J. Bidwoll St Co. 
Sao Praiiri*ro and !.#■ Anteloa, C^^^_ 

A Security Market 
arith complete newspaper financial 
service. 

Buffalo offers a promising market for 
high grade securities. The Buffalo 
Evening News financial and business 
pages are complete, interesting, prompt; 
carrying TO-DAY’S news of activities 
in commerce and markets TO-DAY. 

The Ne^n's, with its effective cover¬ 
age and responsive reader interest, of¬ 
fers die financial advertiser the com¬ 
plete audience in the Buffalo territory. 
A. B. C. Sept 30. 1923, *119,754 total 

net paid 
Cover the Buffalo Market with the 

BUFFALO EVENING NEWS 
*PreMiit ovorwge droiUtion 12S,7M 

Edward H. Butler, Editor and PubUokor 
KoUy-Smith Cotnpany, Ropmcntntlveo 

Marhridfo Bldg. 
New Yorir, Chicago, IlL 

EVERY week, 
every month, 
every year— 

The Plain Dealer 
publishes more 
paid advertising 
than any other Cleve¬ 

land newspaper. 

pOLLAR PULLEi^ <5 
.Uiertising and circulation managerj are alnvys on the lookout fiT hcw idt-oj 

that will increase adtertising receipts and a-ie nese circnlation. Yonr idea for 
increasing adfcrtising or circulation nuiy not apfeat to ymr manager, irnt it 
may be just the thing that some other manager wants. Editob Ik Pi'scishes 
uU! /'ojr $1 for each idea printed nnder this head. The fact that the idea u 
note being nsed in yonr etty does not bar it from the department. Address 
yonr commnntcation la the Dollas Pills* Editob. ll’firn they appear clip 
them ai.d mail them in and reeeife payment. Unafaiiable ideas tstill not be 
returned. 

BUSINESS TICKLER 

SPRING starts next 
week. 

Easier is only a 
month distant. 

Get busy now 
. for advertising 

copy for 
Florists 
Milliners 
Seed, Bulb, and 

-Shrub Houses 
(.arden Tools 
.4utoniobilrs and Motor Boats 
Motor accessories 
Motor painting and repair firms 
Railroad and steamship spring and 

holiday tours 
Resorts 
Restaurants and hotels 
Sports’ supplies 
Paint, varnish, and wall-paper 
Plnmbers' supplies 
Building materials 
Fly-screens, ventilators, refrigerators, 

fireless cookers, gas and electric kitchen 
appliances 

House movers 
Summer homes and cottages and city 

apartments to let 
Spring medicines 
Light underclothing 
Shoes and hosiery 
Spring meats and vegetables 
Baby carriages 
.4wnings, tents, etc. 
.4nd of course. 
Men's and women's clothing and 

haberdashery. 
P. S.—Can you get the baseball folks 

to advertise this year? 

The particular stunt was a boost to the 
Sliriners, but might be worked in connec¬ 
tion with any other big gathering or con¬ 
vention. It was a special edition scheme. 
The best staff man wrote a welcome to 
the Sliriners, which coupled with the pro¬ 
gram of the day and an engraved draw¬ 
ing of a Shrincr in full regalia, filled 
Page 1. Tliis page was made up and 
proof sheets given to the ad men. These 
visited every business establishment in the 
city with the information and query, 
“Here's the paper's welcome to the sev¬ 
eral thousand Shriners coming here— 
why not an official welcome from you 
with attention to some of the bargains 
you can offer ?’’ The result was a 48 page 
Shrincr edition. Heading every ad was 
the word “welcome" and below, the 
Sliriner's headgear. Then came the 
special merchandise bargains.—Fred K. 
Beane. Manchester (N. H.) Union- 
lA'adcr. 

TODAY 

Sir® 

An eastern newspaper had a full page 
ad entitled “Know ’Em By Their Track- 
marks.” Below were listed fourteen 
automobile dealers’ ads—each ad carried 
its individual trademark. Spring is ap¬ 
proaching. Everybody will soon be 
thinking about automobiles. This stunt 
ought to look gocxl to your local auto 
dealers.—George C Marcley, Republican- 
Journal, Ogdensburg, \. Y. 

be reminded to send flowers! Why 
not _ get up a littk campaign for local 
florists? They won't take the thne, but 
if you will just spend half an hour mak¬ 
ing a few layouts for a series of ads to 
appear during the ten days before Easter, 
the florist will be glad for the suggestion 
and pounce upon the idea at once. He 
should be gocid for about a page before 
Easter, counting all his ads!—R. J. 
Gibkr, 2100 Pine St., St. Louis. 

A jingle contest for advertisers is being 
conducted by the Evanston News-Index 
with great success. Contributions are so 
numerous that the advertisers are con¬ 
vinced their space is attracting attention. 
Had it been a find-the-missing-letter con¬ 
test, it would not have been a success. 
Evanston, being a wealthy suburb of 
Chicago, has residents of considerable 
leisure. Whereas, they would ponder 
over a jingle, they would pass over a 
challenge to find the missing letter. It 
would be too simple. The prize is not the 
only object to these particular contest¬ 
ants. .4re you sure that your contest is 
not a success because you have not sized 
up corectly the readers of vour paper?— 
S. K. n. 

(MARCH 1ST) 

is the half-way point of the 
tremendously successful cir¬ 
culation building campaign 

we are now conducting for 

THE KANSAS CITY 

JOURNAL POST 
If you aro at all intarostad In cir¬ 

culation fains wirs or write u* cars 

of Tba Journal Poat for a dstailad 

statement of the bif results we are 

obtain inf bare. 

MOLUSTH^S aROllSmOK 
ORGANlZAnCN 

iargm! tmthe Umtee ttuSm 
300 MooifTT Old,. Loa Sii«clc,,Ou- 

.\n advertising stunt adding lineage 
and gpving readers a desirable and con- 
dens^ information about automobile 
prices was used by the Indianapolis Star. 
“New Car Prices—Delivered in Indian¬ 
apolis” was the heading of a half-page 
of small ads from auto dealers in which 
were given the Indianapolis prices instead 
of confusing “F. O. B. Factory” prices of 
26 leading makes of automobiles. The 

P.ASTER! Yet so many people need to ads were three inches and under in size 
and set in the same style of type. They 
were grouped in price divisions of ‘'$4()() 
to $600,” “$600 to $1,000,” “$1,000 to 
$1,400,” “$1,400 to $2,000,” “2,000 to 
$4,000,” and "$4,000 and up.” Sold on a 
“repeat basis” such a group of ads would 
fully justify the effort and should be 
an appeal as strong to dealers as to 
readers.—Roller L. Beard, News-Sentinel. 
Fort Wayne, Ind. 

Staging of “Advertising Week” proved 
profitable for one newspaper. During the 
week, members of the department ad¬ 
dressed local clubs and other organiza¬ 
tions, while in the columns of the paper 
appeared talks on advertising by mer¬ 
chants and others who had already been 
“sold.”—Bert A. Teeters, Lock Box 295, 
Springfield, Ohio. 

er 
im self it 

WsMairt A Krtly 
Isssrttr IMI:. CklsMi 
FIm Arts ■!«•., 

_ We have just succeeded in securing 
signed contracts for a serks of 12 page 
advertisements, one of which runs each 
month. And, the advertisements are paid 
for by doctors, lawyers, dentists, suburban 
stores and firms which ordinarily do not 
use much space in the newspaper. The 
pages were sold at $1.50 each to forty 
concerns. The copy is localized, tending 
to bring about a better community spirit 
and went over fine. Although the first 
advertisement has been run, we expect to 
add more names next time.—Donald O. 
Ross, Washington, Iowa. 

ADDRESSES WANTED 
Mail is being held at the o£Bee of 

EDITOR & PUBLISHER for the 
following: 

SAM LITTLE 

T. J. YOUNG 

GEORGE 0. McCarthy 

Our Features; 

Samuel G. Blythe 

Irvin S. Cobb 

R. L. Goldberg 

Ed Hughes 

O. O. Meintyri 

Penrod and Sam 

Will Rogers 

H. J. TuthiU 

Albert Payson Terhune 

and others 

Be NcNugkt Sjulicate, he. 
Timea Building, New York 

GET YOUR SHARE 
If we were to tell you about 

a city not far away, where the 
population spends $85,000,000 
yearly for the necessities of life, 
you would be interested,, no 
douht. in opening a branch store 
in order to get your share of the 
business. 

Well, the readers of THE 
BALTIMORE NEWS spend 
$85,000,000 yearly, and you don’t 
have to increase your overhead 
a nickel to get your share. Buy 
circulation on a rising markcL 

The Baltimore News 
Safrlnsara's OUaat EoasUng SatMpapar 

J. THOMAS LYONS 
Vtca-Pm. a Gsoaral Mauagar 

Following out the policy of a large 
number of business magazines, the San 
.\ntonio Light runs daily an index to the 
principal advertisers in that issue. Under 
the heading, “Index to Advertisers,” the 
following lead appears: “Index to prin¬ 
cipal advertising in today’s Light for the 
guidance of shoppersThen follow, in 
alphabetical order, names of larger ad¬ 
vertisers for the day, and the main ad¬ 
vertising sections, such as amusements, 
real estate, classified.—Ruel McDaniel, 
P. O. Box 1242. San Antonio, Tex. 

FIRST IN FURUC SSRVICt 

The World and the Eve¬ 
ning World have a com¬ 
bing circniatiaa daily, of 
650,000 (or gt.JO per agate 
line groat, subject to con¬ 
tract disconnts. They carry 
more high claas dry goods 
advertising; are read by 
more jobbers, department 
and chain ttore buyeri, and 
by more retailers; offer 
more circulation per dollar 
and a mote concentrated 
circulation; a reader and a 
dealer influence more local¬ 
ized than any other mim¬ 
ing and evening combination. 

Adaartiaa in Netaapngara 
by tba Yanr 

tiu 
Pullta 

Mallara BuOdbig 
Chicago 

Now York 
Ford BuMMg 
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TIPS FOR AD MANAGERS 

Barnard Advertising Agency, Smith 
Michijfan avenue, (liicajro. Sending out twders 
t«> metrojxditan pat>ers on Acorn Radio Com¬ 
pany. 

Brotherton Company, 10 Peterf>oro West. 
Detroit. Making 5,<0) iine contracts for Ford 
M iitfir Company. 

Cecil, Barret & Cecil, 12th & Bank streets, 
Richmi>n<i. Va. Making 5.0m>-line ctmtr.acts for 
McCormick & Co. 

Conover-Mooney Company, Harris Trrtst 
BUlg., Chica^. Making 11.65i> and 4,750-Iinc 
cotitracts for the Hoffman Heater Ormtxiny. 

J. H. Cross Company, l.-W Ia<cust street, 
Philadelphia, Pa. Making d.OOO line contracts 
for the Canaro I.al)oratorics, Inc. 

Cruttenden A Eger, 6 Nirrth Michigan ave¬ 
nue, Chicago. Nlailing onters on Walbert 
Manufacturing Company. Racing contracts 
with metropolitan papers on Bregstone Kadio 

Company. 

Dauchy Company, 9 Murray Street. Xew 
York. Making yearly contracts for Madison 
Mil’s. 

Dorrance, Sullivan & Company, Inc., IdO 
West 42nd street, Xew York. .Making 2,8011- 
line contracts for Boyce & Veeder tdoii>any, 
Inc. (B<iycc-ite.) 

Dunlap-Ward Advertising Company, Keuth 
Bldg., C leveland. Making l.OdMine c«mtracts 
for Paige l>ctroit & Jewett Slotors. 

George L. Dyer Company, 42 Bniodway, New 
V’ork. Making 5,(W>-line contracts for Kup- 
penheimer & (o. Placing accuunt for the 
lionel ('orporati»>n, manufacturers of Lionel 
Toy Rlectric Trains. 

Fetry>Hanly Company, 6 North Michigan 
avenue, Chicago. Placing contracts with Kan¬ 
sas pai»ers on Thomas Rogers & Stms. 

Charles H. Fuller Company, 623 South Wa- 
Itash avenue. Chicago. Making l,t>t3-line con¬ 
tracts f<>r W. S. Rice. .Sending <nit orders 
on K. I^wrence & C*x Issuing large oo|)y on 
Brooks Rupture Appliance. 

Gardiner & Wells Company, 15d M.*idison 
avenue. New Y«>rk. Placing acc*runt f«>r the 
KmckerUicker th<icolate ('ompany, New York, 
manufacturer of Si»onsman*s (h<x*<4ate-Bracer, 
and also for the Vincent Astor Estites. and 
the KnickerlKJcker 42nd Street Comiwiy. 

Garcfear Advertising Company, 360 North 
Michigan Hlvd., (hicagi>. Placing accounts 
ft>r the Republic Motor Truck (iimpany. Alma, 
Mich., Motor Wheel (’oiix>Tation, I^ansing. 
Mich., and Ap|»ers«»n Motor Car Gjmpany, 
Kokomo, Ind. 

Gardner Advertising Agency, 1627 1>Kust 
street, St. Gniis. Making 7,0UiMine contracts 
for Certain-teed Products Company. 

Hatcher A Young, 506 South IVarlKim street, 
Chicago. Ending orders to middle western 
papers on Acme Mineral Ct>mi>any (Stock 
food.) 

Charles W. Hoyt's Company, Inc., 116 West 
32nd street. New’ York. Csing 6W) lines 8 
times, and 400 lines 8 times for Agrili Company. 

. Making 1.000-line contracts for Russell Mfg. 
eVimpany. 

Dillard Jacobs Agency, Candler Bldg.. At¬ 
lanta. Making S.O^JUline contracts for IVo- 
tone I.Ah<>ratories. 

Wylie B. Jones Agency, l(i7 thenango street. 
Binghamton. New York. Making ‘yearly a*i- 
tracts for the Wo«.>dward Products l^impany. 

H. W. Rastor A Sons Connpany, 14 East 
jackstm Ixmlevard. (hicago. Sending <»ut 
imlers on Kolorbak (Hygienic I-alxwatories.) 

J. Roland Kay, 161 E.'ist Erie Street, (hicago. 
Making 3,<KX)-ljne contracts for the Siinlieam 
(hemical Company. 

KirdandoEngel Company, 646 North Michi¬ 
gan avenue, (hicago. Issuing schedules on 
Manhattan S/ap Omipany. 

Kling'Gabsan Company, Consumers* Bldg., 
Chicago*. Making 5,Uif6line contracts for Edna 
Wallace Hopiier. 

H. E. Lesan Company, 440 4th nvetne. New' 
York. Has securt«l account of the Prcst-.\ir 
(’orporati<»n. New York. 

Lord A Thomas, Wrigley Building, 400 
North Michigan avenue, Chicago. Sending 
large a»|)y to metropolitan cities on th^ Chi¬ 
cago Daily News, t 

Harry C; MichaePs Company, 113 I^xingtnn 
avenue. Xew’ York. Placing account for 5^m- 
stag & Hilder Bros., Fashionette Hair Nets 
and Colonial Quality notions. 

Patterson^Andreas Company, 1 Madison ave* 
nue. New York. Making 2,SlX)-line contracts 
for Franklin Automobile Company. 

Harry Porter Company, 15 West 44th street. 
New York. Making 3,(X)01ine contracts for 
Richard Heilman, Inc. 

Porter* Eastman* Byrne Company, 22 West 
Monroe street, Chicago. Sending ct»py on H. 
('. Bay (\>mpany (repnxlucing pianos.) 

Powrer, Alexander A Jenkins Company, Madi¬ 
son Bldg., Detniit. Making l,<l>Mine con¬ 
tracts for Wills-Sainte C'laire. 

Prather-Alien Advertising Company, 15 West 
44th street. New York. Will use newspapers 
for the Edral (Company, Cincinnati, Ohio. 

Roberts A MacAvinche, 30 North I)earlH>rn 
street. Chicago. Making 2,800-line contracts 
for l>earlx>m Supply ('ompany; making 3,010- 
line contracts for (Tluett PcaNxly. 

Jules P. Storm A Sons, 130 West 41st street, 
New' York. Csing newspapers for B'aer 
Brothers, New York, manufacturer of Bruin 
(taints products. 

Street A Finney, 171 Madis<M) avenue. New 
York. Will use new'sftapers for the Magazine 
*>f Wall Street, and the Investment and Busi¬ 
ness Service of New York. 

J. Walter Thompson Company, 344 Madison 
avenue. New York, l^acing orders with news¬ 
papers in a few Ohio cities for Warner Chemi¬ 
cal Company, “Tromite** water si»ftener, 52 
Vanderbilt avenue. New York. 

J. Walter Thompson Company, 14 East Jack¬ 
son boulevard, (hicago. Sending orders to 
West Virginia papers on Ijbhy, McNeil & 
Libby. 

Trades Advertising Agency, 665 5th avenue. 
New York. Making contracts for Seaboard 
('oke Company. 

Thompson*Koch Company, 32 West 6th 
street. C'incinnati. Making 2S,000-linc c<m- 
tracts f(»r Sterling IVotlucts. 

Walker A Downing, Oliver Bldg., Pittsburgh. 
Pa. Placing account for the Stackpide C'ar- 
lM»n Ciiinpany, St. Mary’s, Pa. 

Wflliams A Ctnmyngham, 6 North Michigan 
avenue, (hicago. IMacing accinint for Inger- 
s«dl Re<li|>oint Company, pencils, 463 4th ave¬ 
nue, New York. 

Neeb« Joins Winningham Agency 

J. H. Xeebe has resigned as vice-presi¬ 
dent of Dorrance. Sullivan & Co., New 
York advertising agency, to become an 
associate in the C. C. Winningham ad¬ 
vertising Agency of Detroit, on March 
17. Mr. Neebe was previously vice- 
president. Charles Daniel Frey Company; 
production manager. Lord & Thomas. 

Too Much Noiae: No “Extry” 

“Extry 1” screamed two newsboys on a 
New York street corner last week. A 
IKiliceman heard. He Iwught a news- 
I>aper. To his mind the news was not in 
the least "extry.” In fact he failed to 
find scandal enough to justify the noise 
of tin.- newslxiys’ .shouting. He arrested 
them on a charge of violating the section 
of the Sanitary Code, regarding unneces- 

Radio Sets at Premiums 

Fullerton (Cal.) News is capitalizing 
the prevalent interest in radio in a sub¬ 
scription camixiign for fxiys and girls be¬ 
tween the ages of 10 ami 17, in which the 
prizes are radio sets. 

Comic Strips 

•BRINGING UP BILL”—“HANK & PETE” 

G-<jdL stripH—hitting on nil cylinders. 

Columbia. Newspaper Service. 799 B'way, N. Y. 

SUPPLIES & 
For Newspi 

For Sale 

Campbell Multipress web newspaper press, 
printing papers of 4, 6 or 8 pages from Bat 
forms (no stereotyping required) with motor, 
220 volts direct current. (Tan be seen in New 
York City. Good working order at low price. 
Baker Sales Company, 200 Fifth Avenue, New 
York City. 

For Sale 

32-i*age Hoe 4 plate wide. 25,000- -4. 6, 8. 10. 
12, 14, 16-i>age straight and 12,500—20, 24, 2S, 
32 (»ages collected up to 8 columns 13 em.s. 
Coni(>lete with 40 h.p. (ien Electric Motor and 
(Tontrollcr and Semi Autoplate ('.aster, practical¬ 
ly neu. Hoe Metal Furnace and (<her Stereo¬ 
typing E*|ui|>nient. Press in excei>tionaIly line 
condition. Now dismantling and can ship 
pn mptly. Was printing Rochester “Post 
Express,’* acknowledged liest (irintetl (>a(>er 
Rochester and one of the best in the country 
owing to exce(>tioTial magazine distribution. This 
is an op|>ortunity for a high class equipment at 
very low figure. Wire or write Toronto Type 
Foundry Co., Limited, 120 Wellington St., \\., 
Toronto, Canada. 

Printers* Outfitters 

Printing Plants and business bought and sold. 
American Typefounders’ products, printers’ 
and bookbinders’ machinery of every descrip¬ 
tion. (Conner, Fendler & Co.. 96 Beekman 
St., New York City. 

N. Y. DAILY NEWS 
HALF-TONES 

Best in the World 

Made by 

POWERS 
NEW PROCESS 

CIlne-WettinfliouM Doubt* Motar-Driv* 
with full autonutic fnish button controL 

USED BY THE 

Manitoba Free Press 
Winnipeg, Canada 

We refer you to them for their 

y^tl£CTlHC\, 
/WMANTIG.COS 

CMICAOO 

Feature News 

Editors desiring a novel nnd “different** service 

• re taking Scripps-Psine Service. 

Address: BAN DIEGO. CALIF. 

Fiction 

LET US BUILD TOUB CIRCULATION 

I'amou. .trtrie* 1.t ftimoii. anlliorit. 

Servic* for Aathori. S3 W. 4Sd St., New York. 

MAIN OmCE 

riihrr Bnlldliif 

343 S. Doortoni a. 

CHICAGO 

EASTERN OmCE 

Utitrldic BuUdlnc 

Brotdai, at S4th Bt. 

NEW TOIK 

Directory of Leading Features 
FOR DAILY, SUNDAY AND WEEKLY NEWSPAPERS. 

TALES 

Lewii Wilson Appleton, Jr. 

1932 East Pacific Bt., Fhila., Pa. 

Religious Features 

A “DIFFERENT" SUNDAY SCHOOL LESSON 

'llio Standard Rollnioua Peatore of Amoriran 

N(>n-apai>rrd<>m. Twontr-firo jrara of continiioni 

piihllcatlnn. Non.('nntrorcrsial, Readable. Timely. 

The Ellii Sorrico. Bwarthmoro, Pa. 

Sunday Features 

Ttt .\dd 7a'h\ t» your 'Sunday Pa|»er 

EXPLOIT AND ADVENTTHIE 

A Weekly ]*eae of Daah and Daring. 

Metropolitan Newapaper Service. New York. 

REBUILT LINOTYPES 

AND INTERTYPES 

FOR SALE 
Write us for information 
and prices on Rebuilt Lino¬ 
types and Intertypes. These 
are machines traded in on 
new and more versatile 
T.inop^raphs and are sold 
with our guarantee. Be sure 
to state model wanted when 
writing. 

THE LINOGRAPH COMPANY 
DAVENPORT. IOWA, U. S. A. 

EQUIPMENT 
per Making 

Newspaper Presses 
Ready for You 

Goss and Scott 24 Page Pressei 
Goss. Hoc and Scott QuadmnW 
Presses. 

Hoe and Scott Sextuple Ma¬ 
chines. 

Scott Octuple Machines. 

Walter Scott & Co. 
PLAtHFIELD, New Jeisit 

CHICAGO NEW YORI 
1441 Monadnock Block 457 Broadny 

Speed: Economy 
This combination is worth 

more to newspapers than aImo« 
any other business. 

VVe are the only makers of ad¬ 
dressing and mailing machinery 
that can give you both at less 
cost. 

It costs you nothing to lean 
just what we mean. 

Write for list of users and 
give us the size of your list and 
let us furnish you an estimate. 

POLLARD-ALLING MFG. CO. 
Addreasfaig and Mailing Mackian 

Z2t-23i W. 19tli St., New York Qtr 

R. HOE & CO. 
For One Hundred Years the Lradki 
Designers and Manufacturers of Nave 
paper Presses and Piintinf MacUarrr 

of AU Kinds 

Quality First- 
Progress Always 

We always carry a full line of prea 
and Stereo-room supplies, indadaf 
blankets of alt kinds, knives, mbbea 
cheek woods, matrix paper, imporid 
and domestic tissue, brushes, cbea- 
icals, counters, paper roll trucks, 
alt at the lowest prices consistent vHh 
Hoe high quality. 

504-520 GRAND STREET 
NEW YORK CITY 

No. 7 Water Street 
Boston, Mas*. 

Trflwie BU|. 
CUcaco, IlWi 

GDSS 
PRESSES 

IT IS UNNECESSARY 

TO “RACE” A GOSS 

PRESS IN ORDER TO 

MAKE IT TURN OUT 

ASMANYPAPERSPER 

HOUR AS EXPECTED 

THE GOSS PRINTING PRESS CO, 

15J5 South Paulina Street, ChitR^ 
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The Market Place of the Newspaper 
ations wanted situations wanted help wanted 

^ , f . n ! j A WORD for odvortlMinonts tador thia 

^ Ch w..l. ord.r. 

and associate, seeking greater opwirtunity, will Advertising Maiager. 

’if “" '’"■'Tl,'’' S P*!-. -=>'• Ohio city of 5,000: 

kr adeanioaMBla vodm tiiio 
S wftli •rim- F«r 

M Bot to 

—Sales^— 
Appraisals 

Resourceful Business tad 
Advertising Manager 
and associate, seeking greater o] 

mVfPAPKR 

PIOPISTIIS 

Palmer, DeWitt 
Airing‘’\Ts^umme’’sthmohle'* ^r^^ on^^ d.ady in c.iunty; business well estaW^^^ & PAI MFR 

J„^^;fnence nt broad ex^ience. ks,^^ l^'h^^can^coidi^t '"dS ^ rALMEK New Terk 

or third psiper. wncrc it re- A-/14, hditor \ Publisher. _ 
*^ve hard work and a knowledge —-' —■ To a Man Who Now 
?^cic the hard nuts. Available on Seasoned Deskman, Calls on Newspapers 
*- Write today for complete details, skilled writer, work in any department, now - and who Cson also present our high-class 

\ /18, Editor & Publisher. employed at fair salary, desires change to mom* proposition to one paper in each city he visits, 
--ing paper, town of around 50,000. Good educa* we can make a very attractive offer. Write at 

M H*M^{ef^Writer—Salesman tion, widely experienced. Hard, keenlv in* once stating present connection, nature of work, 
"Tjaaesshdly matiagH tw’o small terested worker. Excellent references. A-6^, how often you visit papers, territory, etc. Kc 
fat dty evening dailies seeks con* Editor & Publisher. confidential. A-719, Editor 

I • - I Publisher. faing wide sarrc. aean-cut per- - 
X aarried. employed; able to make Situation Wanted 
^ bwincss and maintain both; ex- Rep«>rtcr. capable. i business and maintain both; ex- Rep*)rter, capable, married, 28, wants position 

ideas; produces first-class on live daily anywhere. Can report any time. 
Box A-7t>4, Editor & Pub- Ten years* experience. Any decent salary 

will do. Address Box A-700, care Editor & 
———---Publisher. 

thoroughly experienced in pre- Somewhere, Preferably in the MidcBe West, 

BUSINESS OPPORTUNITIES 
A WORD for advertiaemmts inl«~ thlo 

claaaiAcntian. Caah with ardor. 

gtfptptrs. cities and their trade is a publisher w'ho desires to relieve himself Advertising and Circulatian Campaigns 
9 Sjtional .\dvertisers and their <>f the burden of publishing a daily newspaper. 2517 New subscribers for the Cherokee Ad 
I inircs a position with a Newsi>aper An organization of young men, each trained vance. Canton, Ga. Our service will mve your 
- i R^ffsenUtivc. Good reference, in his resjiective phase of the business is advertisers the circulation they righttuJIy de* 
, lex .\-7J0, care EdiU>r & Publisher, seeking contact with such publisher. I>e5irc to mand. Indiana Circulation and Advertising 
----invest a limited amount in the business and Company, Shelbyville, Indiana. 
pm hmsgev gradually acquire contndling interest or own- -- ■■ ■■■■■ 
aiTWwndcnce from publishers in ership. Splendid opjwrtunity for publisher to Magazine Wanted 
/r 100.000 population, my references avail himself of ycxith, experience and ability. Reaching the average hiime - will tnirchase out- 
1 Tery successful record will stand Adflress A-7iJ9, ^itor & Publisher. right. No Trade. Scientific, Socialistic t»r 

Write A-707, Editor & ' —■ Radical Publications. Write full i»articulars. 
Box A-715, Eklitor & Publisher. Wanted. 

Good opportunity to learn advertising from 
‘■"rPI _ .. bottom up thoroughly. Preferably town of Opportunity for Newspaper Executive 
!•; airalat^n tmnager with 11 years joofxx) or less. Have had experience on the Splendid o^rtunity for man with edito 
r e ■'r Married, wants posiUOT. New York morning paper. A-655, business office experience to become [ 
|t kone delivered circulation, ^orm^ Editor & Publisher. and part owner daily in city 50,000. S 
r e .5r leading New York morning paper. A-655, 
h- kome delivered circulation. Tlior^^ 4 Publisher. • i- 
lataulroom, A. B. C. records, K. r. _ 
jobertan prookition. Available on short 
B«g ot references. Member of I. C Yrf" . , . g i •. 
Box A 712. Editor & Publisher. hditorial position on small city afternoon daily 
___ by married nun, 30 years old. Two years* ex* 

Mnp" p^ience on telegraph and county desk of small 
.| ability want, position with eve- «‘y aflem.ion i«per; two vears’ experience in 

<r Thorough understanding in aU fniorting. Graduate college Md school of 
11 FamUiar with promotion. Able journalism. hull references. Address Box 

Splendid opportunity for man with editorial and 
business office experience to become publisher 
and part owner daily in city 50,000. Small in¬ 
vestment required. Right man may eventually 
acquire entire property. Address A-692. Editor 
& Publisher. 

K. itronf on efficiency. Ability proven. 
{i>|i>uiywbere. Available at once. Ad* 
U A-59S, Editor & Publisher. 

Miaafer Anistant 
I MS, 37 years of age. ten years* ex- 
ropecially country and mad work, de- 
FcrecQ^n with a fast gmwing paper 
Piofic Coast. Best references fur* 

A-717, Editor & Publisher. 

Wanted: Position As Columnist. 
Samples furnished; location immaterial; 
information appreciated. J. G. Darley, 
(ierry Ave., Elmhurst, L. 1., N. Y. 

BOOKS, ETC. 
A WORD for advertisements undsr this 

classilioatian. Cash with order. 

Gcast. Best <4 references fur- Young Woman •„ sr 

Addm. Box A-703. care Editor & »»“«» »* 
years expcnence on daily in town ot 40,000. 

__ Charge ot county bureau, also did general re* 

(MstfoD Pimnolion M«i porting and feature wrting Universi^ train- 

i.ksd 1 thorough training in building '"P- "'"‘I®* No* S»jse 
is (or metropolitan newspapers, de A-682. 

Breaking Into the Magazines 
ofl ** easy if you let 'Hie W*riter*8 Digest, 

America's leading magazine for writers, tell 
you how. Filled with brass-tack articles on 
w'riting and selling photoplays, stories, poems, 
songs, feature articles, etc., by America’s 

Two foremost writers. Write today for free sam- 
000. 1’^^ copy* Writer’s Digest, 830 Butler Build- 

[ ing. Cincinnati, Ohio. 

:t for metropolitan newspapers, de¬ 
position as promotion manager on a 

*- that believes in the premium 
d retting circulatidin. Excellent ref- 

A 70S, Editor & PulJisher. 

r» needing a dty circulation manager 
ii a successful record as a producer 

Editor & Publisher. FEATURE PAGES 
A WORD for Advertisements under this 

BACK NUMBERS OF _ dessifiention. Cash with order. 

PUBLICATIONS increase Your Lineage 

A WORD for «iv<rtU«nent. tnirr thU "'cmie by weekly business review pages. 

classification. Cash writh order. 
builders* pages, special editions and anniver¬ 
sary numbers. Personal attention and solicita- 
ti<m. Iliad to refer to all pages now using 
my ser\ices. K E. Bissell, Passaic. N. J. 

Cf^bituarg 
Brookl>Ti Eagle, died in Brooklyn, March 
10. 

Patrick Lksgan. 63. for more than 22 
years in charge of the delivery service of 
the N’ew York Sun and Herald died 

\ViLLi.5M Thomson, 75, 
newspaperman, author and 

.5irv« ?jibliS^cr“'’ B«k Numbers N.wspm»rs „d M-g^ine. j""" 
--- French’s Atlas Literary Shop. WTiite Plains. J^^rxices. U K. Bissell. Fassaic. N. J. 

New^ksper Solkitor N. -— ~  - - _ . ■ — 
Tr.u:..^ as classified advertising man-_«« • rt t % i 

besd of lucrative newspai>er depart- ’ - Krookl>n hagic. died III Brooklyn. March 
•*fr? creative work must be done. 10. 

T'lL.^^e.*''nL ^v^abk. PATRICK LvsGAN. 63. for mivre than 22 
i Address Box A-701, care ^ years in charge of the delivery service of 

PnMiiher. ——— N’ew York Sun and Herald died 
TWm.Hr - ALBERT E. HOYT, from 1892 to March 12. 
J»per editorial or small city journal- 1895 etlitor of the Lockport (N. \.) EdwaRD \VilLI.5M THOMSON, 75, 
i u’reTOrter’- abl'e°deiiverfrom 1901 to 1912 ^i- Canadian newspaperman, author and 

■^positKm’ trade paper or m^i^'- tor-in-chief of the Albany Argus, died p„et. died March 6. at his home in West 
®7. Satisfactory references. Fancy March 7. He was secretary to a mem- Roxbury, Mass. He was chief editorial 

IPaWrf^r**'*' ®®* her of the legislature at the time of his writer of the Toronto Globe in the late 
■ --- - -- -- death. 80’s and earlv 90's. Since 1902 he had 

'-“iriiie t, a I. I. Harold S. Brown, of the circulation writing'under his own signature 
'ffi« b.An^Tnhe“c^un*^?v^:S:iy department. Portland (Ore.) Telegram, or American and Canadian pa^rs. For 
«^.k,ofnation%Targ^X.n?:!j: died recently at the Portland Sttrgical ^ years he was one of the editors of 

At present with organua- Hosoital the \ outh s Companion. Boston, and was 
1^ moming paper. ^ a special writer on the Boston Transcript, 
t-rillum fSS^e wr!t^*Md faiow*’'^ Abram I. Etter, 62, owner and etlitor He is survived by a son. Bernard Thom- 
"wj of handling local and tele- of the Middletown (Pa.) Journal, died son. sporting editor of the New York 

'hti'y •" suddenly in his office from heart trouble. Times. 
■ to 100,000 which needs injection of March 7 _ 

' ■ftropolitan dash Md swing. Age /. 

" wiSSble *^'M”^*'$’x'iSftWe WU.L1AM J. Carrigan, 62. for 48 years Dr. Orison Swett Marderi 
-P" '"turn over, i? necessary, the » printer on Bcloit, Ill., newspapers, died y. Orison Swett Marden 75 founder 

editorial depariment. March 2. unson >»ett .Maraw. <3 loumier 
•"» A-713. Editor & Publishn- .luiui — editor of Success Magazine who 

William H. Kautzman, 76, publisher diet! last week in Los .\ngeles. Cal., has 
ivwWto, For You. Helens (Ore.) (Tolumhia Her- been called the dean of American editors. 
' ^ think of^ting an executive recently at An orphan boy bound out to 5 different 
*1-u” **'® for your Felida, Wash. families in the backwoods of New Hamp- 
» * 8»Te,^ the ,,, , , en ■ j , t r> n shire, he worked his way up, educating 
w in^“r‘ci^l'Hiol.‘’ * 59. vn^ce-president of Rei% University and Har- 
•J* -lit«shio'SfT',e^„d'‘'S? ’oli?d & 1-ee Cr^pan^^uago publishers, died medicine. He wrote 
to ff*,* r*” '‘“‘•‘f week in Philadelphia following an 50 books, which were translat- 

» SontSr^ afSTSS^'n.^** ed in 25 different languages, and reached 
* A-W7, Editor ft Publiiher. Waltlr Kinstler, 26, artist for the editions exceetling 3,000.000. 

Farijb CmsS ll.yrmWariM 

Ii. C. MUUKE kU Laauii 

- B.v.rir Hills. Calif. 

Suixcssful PerforRiante 
This firm has a record of 

almost 15 years of successful 
performance in the difficult 
work of 
PURCHASE, CONSOLIDATION, 

SALE AND APPRAISAL 

of newspaper and magazine 
properties throughout the U. S. 

HARWELL & CANNON 
Times Bldg. New York 

WE CONNECT THE WIRES 

Tell us about that 
vacant position and 

let us tell you about the 
man who is ready and fit 
to fill it. 

We operate as an employ¬ 
ment bureau exclusively in 
the publishing and adver¬ 
tising field. No charge to 
employers. 

Fernald’s Exchange.Inc .r 
Third NatX BXoig.. SPRiNoritLO, Mass. 

A managing editor, fully equipped and 

yvith a broad background of substantial 

experience will be available after April 

fifteenth. Highest references. Con&- 

dential exchange letters solicited. Box 

A'710. Editor ft Publisher. 

Court Decidos Daily’s Contest 

By court order the Montreal La Patrie, 
French daily, was recently forced to 
change its prize award in a popularity 
contest. The court found the man who 
had claimed the prize had taken names 
from the city directories, many of them 
not being subscribers, and ordered 
l.a Patrie either to give the prize to the 
plaintiff, or pay him $1,000, plus $100 
damages he claimed for expenses. 

Direct Primary Attacked 

F. A. Miller, editor South Bend (Ind.) 
Tribune, has published a booklet called 
’The Direct Primary," in which he main¬ 
tains that this principle has failed to 
improve the type of public officials and 
that the direct primary is destruction of 
party loyalty. “If nothing better can be 
found than the delegate convention let us 
return to that form.” he says. 

New York Plans Junior Delegation 

Efforts are bei'ig made to form in 
New York what is to be known as the 
"100 Sponsors’ Club” to send three mem¬ 
bers of the Junior .Advertising Club of 
New York to the London advertising 
convention next July. The suggestion 
was made by William H. Rankin, ad¬ 
vertising agent 

Black a Sugar Director 

Van Lear Black, chairman of the board 
• of the A. S. Abell Company, publisher 
! of the Baltimore Sun, has been elected 
- a director of the .American Sugar Re- 
1 fining Company, which Has a refinery at 

Baltimore. 
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AUTOMOBILE 

FEATURES 

The Big Things in 

Motoring 

Written in a Big Way 

ITrite for specimens 

Tbe Uliman Feature Service 
Horn* Lif* BoilAnC 

Wasl^BCton, D. C. 

HUNCHES 
Managing editors and city editors are a!ti<ays on the lookout for news and 

feature ideas that can he used locally. Editor & Publisher will fnty $1 for 
each hunch f*ublished under this head. The fad that the hunch is now being 
Tvorked successfully in your city does not bar it from this department. Address 
your contributions to the Huncii Editor. When they appear, elif them and 
mail them in and rrrritr payment. (htat'Otlahle hunches will not be returned. 

/ ^AX the Chinese in your town play 
Mah Jongg? Wliat do they think 

of it? Have any of them trick sets? 
What are their diversions? The easiest 
place to interview them is at a chop suey 
restaurant. And how about the old 
story that chop suey isn’t eaten in China ? 
This feature ties up well to the Mah 
Jongg craze. Almost every town that 
supports a daily newspaper has one or 
more Chinese restaurants.—Max Hahn, 
Toledo Blade. 

This is a Presidential election year, 
with primaries held in many states in the 
spring or summer, and a timely article 
could be written in most any city with 
respect to the failure of eligible voters 
to exercise the right of suffrage. That 
there is an amazing amount of in¬ 
difference on the part of those who should 
vote can be shown by statistics and by in¬ 
terviews with tho.se who register voters. 
—Lowell C. Pratt. Pasadena (Cal.) 
Star-News. 

What is the volume of unclaimed mail 
which your postmaster annually turns 
over to the Dead Letter office? How in¬ 
adequate addresses, poor script, etc., 
hinder post office employes would make 
a good feature yarn. There are numer¬ 
ous sidelight and photographic possibili¬ 
ties here.—M. C., Ann Arbor, Mich. 

What do prominent men in your city 
use their hip pockets for? Volstead and 
cartoonists have made hip pockets as 
liable to puns as the brown derby. This 
fact, linked with the fact that a pocket 
is a peculiar thing to write about, is 
enough to warrant investigation. Try to 
get a representative list of what women 
carry in their hand-bags and run the two 
together.—Frank H. Fraysur, Middle- 
town (O.) Journal. 

A question recently propounded by a 
native of Holland wishing to secure in¬ 
come tax clearance papers prior to get¬ 
ting a passport was interesting. The 
question was how the right hand is held 
in taking the oath. Custom in Holland 
prescribes that the right hand be raised, 
but that only two fingers be upraised, in 
the manner that the American schoollwy 
does when asking how many are going 
swimming after classes. Judges, clerks 
of courts and lawyers furnish a good 
story on the subject.—G. C. K. 

What do business men in your town 
think about the latest political scandal, 
the latest divorce proceedings, and other 
unusual nation-wide gossip. The Pine 
Bluff (Ark.) Commercial recently made 
a good feature on this idea.—Fay Bond 
Scott. Pine Bluff, Ark. 

how unwell posted is our enlightened 
public in the greatest book in the world. 
—B. F. Clark, 101 West ISth street, 
Hutchinson, Kan. 

The Detroit Free Press recently ran a 
I)age of photographs headed “Young De¬ 
troit Men—Fifty Years on the Job” 
which proved a popular feature. Each 
one of the men pictured has been ac¬ 
tively engaged in business in Detroit for 
50 years or longer, and each of them is 
on the job every working day at the 
present time. Under each picture was a 
short skit giving the high points of the 
man’s business career.—Cyril E. Lamb., 
Yvsilanti, Mich. 

STUNTS 

T HAVE found that especially on the 
smaller publications it is very hard to 

keep the street sellers calling the head 
lines. A plan I had good success with 
was to have a blackboard placed where 
sellers would be sure to see it when com¬ 
ing in to buy papers. At the top were 
printed the words, HEADLINE FOR 
TODAY. Under this the best possible 
heading was placed as soon as the fiirst 
paper was off the press—K. P. Sexton. 

In a recent issue of the Fort Worth 
(Tex.) Star-Telegram, the swap column 
was advertised as follows. 

DIG SWAP 
DOWN TO 

INTO SOMETHING 
YOUR UP 

TRUNK DIG 
AND 

SWAP IT WITH PROFIT. 

USE A STAR-TELEGRAM SWAP 
AD.—A. R. Davidson. 

A stunt I found very successful as a 
stimulant for increasing street sales was 
to give passes on a local theatre to news¬ 
boys for selling a certain number of 
papers. I placed no limit upon the 
amount of passes each boy could win, 
giving him one each time he sold the 
fixed amount of papers. I arranged with 
the manager of the theatre to give passes 
in return for publicity. One of the pub¬ 
licity stunts was to run the picture of 
the boys taken in front of the theatre, 
stating they had been guests at that 
theatre by an arrangement with its man¬ 
ager as a reward for efficient work, etc.— 
K. P. Sexton. 

RADIO AIDING NEWSPAPERS 

■Advertisers and readers alike will be 
nterested in a contest titled “Why Buy 
it Home” open to all residents of your 
:ity and surrounding country. Mer- 
rhants will be only too willing to furnish 
ittractive prizes to those whose essays on 
he subject prove the best.—R. W. 
Stevenson. Eiaston (Pa.) Express. 

Select infrequently quoted paragraphs 
from the old Bible. Publish one or two 
selections at a time, and offer a prize to 
the person who can guess who is the 
author. Of course there will be a few 
ministers especially who will guess cor¬ 
rectly; but it is surprising how many 
letters you will receive from persons who 
will guess the authors to be Shakespeare, 
Byron, and every other writer, except 
the right one. Some of these letters may 
be published after the prize is announced 
and the author named. 'The stunt is a 
comical and interesting one, and shows 

Increasei Readers Says Long, Business 

Manager, Wichita Eagle 

Radio is increasing the number of news¬ 
paper readers in the United States, in the 
opinion of Sidney D. Long, business man¬ 
ager of the Wichita (Kan.) Eagle, who 
points out circulations of newspapers all 
over the country have advanced this past 
year. 

Long, with Emery Hardwick, advertis¬ 
ing manager of die Eagle, were in New 
York this week. They have just con¬ 
cluded an advertising trip in the interest 
of their newspaper. 

“The programs broadcast by radio are 
stirring up the homes of America,” Long 
said. “Far from replacing newspapers, 
radio, I think, is proving a great ally of 
the press. People are interested in cur¬ 
rent events today as never before. Be¬ 
cause of radio, newspapers are becoming 
more and more necessary to the general 
public.” 
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Editor & Publisher for March 22, 1924 

The New York Tribune Buys 

The New York Herald 

An Epoch in American Journalism 

"THE NEW YORK TRIBUNE has purchased The New York 

Herald, including its Paris edition. 

Wednesday, March 1 9, the pubiication of these combined New 

York newspapers started at THE TRIBUNE’S new building, 225 

West Fortieth Street. This united two of the historic names in 

American journalism and it established one of the greatest publish¬ 

ing enterprises of the country. 

The Herald, founded by James Gordon Bennett in 1835 and 

owned by Frank Munsey since 1 920, won its name by giving to 

journalism the first complete news service in the modern sense. 

Under Mr. Munsey it gained a virile editorial policy and 

enormously increased its influence. 

The Tribune, under Horace Greeley and Whitelaw Reid, has 

had in its eighty-three years of life a lasting effect upon the desti¬ 

nies of the nation. 

In this merger, too, are the individuality and tradition of 

another famous morning paper, Charles A. Dana’s Sun, absorbed 

by The New York Herald in 1920 and perpetuating its name 

today in one of the strongest evening newspapers in the country. 

There is also included The Press, a pioneer in the reporting of 

American sport. 

On this historic foundation we hop)e to give our readers, old and 

new, a metropolitan newspaper of even greater power and 

excellence. 

The New York Herald Tribune in editorials, news and features 

will show, as did the great editors of its past, that a newspaper can 

serve its public not only with good writing, brevity and enterprise, 

but also with conscience and courage. 

OGDEN REID.’ 



2 Editor & Publisher for March 22, 1924 

Philadelphia 
3rd Largest Radio Market in the U. S. 

Philadelphians are great home folks and receptive to anything that will provide home 
entertainment and diversion. 

Philadelphia is known as the “city of homes”; there are about 400,000 separate dwell¬ 
ings within the city limits and approximately 100,000 more in the suburbs. 

The Philadelphia Bulletin was one of the first, newspapers to inaugurate a Radio 
Department, and today enjoys an immense following of the radio-using public, the largest 
following of any newspaper published in Pennsylvania. 

Nearly every Philadelphia dealer in Radio supplies that advertises uses The Bulletin! 

Follow' him—he knows! 

Dominate Philadelphia 
(Teate maximum impression at one cost by concentrating in the newspaper “nearly every- 
bod\'” reads— 

pulldiu 
PHILADELPHIA’S NEWSPAPER 

r “In 
Philadelphia 
nearfjr eveiyhody reads 

JlieBuUetin’^ 

Net paid circulation for the year 1923—505,035 copies a day. 

The circulation of The Philadelphia Bulletin is larger than 
that of any other daily or Sunday newspaper published in 
Pennsylvania, and is one of the largest in the United States. 

NEW YORK 

814 Park-Lexii^on Bldg. 
(46th St. and Park Atc.) 

CHICAGO 
Verree & Conklin, Inc. 
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