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Advertising 
Advantq^s 
that no advertiser in the 
New York field can afford 
to neglect this year. 
Proofs on request. 

The circulation of the 
Daily News for February 
was 457,724 copies—by 
far the largest morning 
circulation in New York! 

Get the Facts!' 

The small page can be seen at a 

glance—including the advertisements! 

effective space 
Advertising gets more attention on the small, 

page. Appropriations buy more advertising!' 

limited lineage 
The largest size issue of the Daily News can 

carry only 17,000 agate lines. Less competition! - • 

laigestchculation 
by far in the Nev) York morning field. Second 

largest morning circulation in the United States! 

concenoatedvolume 
nf circulation—90^,1 city—97^, ^ city and suburbs. More 

than one-fourth of all New York morning paper readers. 

home readers 
Pictures and features take this morning paper home. Editorial 

response and advertising results prove home circulation! 

lespon^veness 
Attention value and reader interest, with limited 

advertising, bring exceptional advertising response! 

low cost 
The rate per line per thousand circulation 

is low. Mote economical advertising! 

the h news 
^u/ York's "Picture J^wspaper 

25 Park Place 
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NUMBER THIRTEEN OF 

The Story of the 
Boston American’s Remarkable 

R^9€tsrch and PromoHan DeparimmnU Service of Adcertieen ' 

Week by week since January first, in 
this and other publications, we have 
told how specific prominent adver¬ 
tisers hav e fig:ured in the BOSTON 
AMERICAN’S record of achieve¬ 
ment since last July. 

So many noted firms joined the 
AMERICAN’S ranks of regular ad¬ 
vertisers, that the series could he 
continued indefinitely. So in future 
issues we intend to tell WHY the 
AMERICAN proves so attractive a 
medium to local and national ad¬ 
vertisers. 

A Remarkable 3-Cent Evening Newspaper 
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WEEKLY 
News and Advertising 

SERVICE 

FOR WEEKLY NEWSPAPERS 

EDITORS: 

You can now get an NEA Service produced 

especially for weekly newspapers. 

You can have one page weekly of up-to-the- 

minute new s pictures, an editorial, a cartoon, a comic, 

bright, humorous paragraphs, a fashion and newscopy, 

all in mat form, and one page of advertising cuts and 

copy, the cuts in mat form. 

NEA W eekly Service is selected and produced 

by NEA men especially fitted for the work. The 

advertising copy and art are prepared by advertis¬ 

ing experts. 

ff rite or If ire for Samples and Rates 

NEA SERVICE, ING 
I2H0 W. THIRD ST.. CLEVELAND, OHIO 

PRODUCING PLANTS IN 

NEW YORK AND CLEVELAND 

k 
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Philadelphia 
3rd Largest Market in the IJ. S. 

Approximately three million people 
work and live in the metropolitan area of 
Philadelphia. 

During February, 508,439 copies of 
Philadelphia’s favorite newspaper were 
sold daily. 

U. S. Government figures give 4.6 
persons as an average for a family. 

Dominate Philadelphia 
Create maximum impression at one cost by concentrating 

in the newspaper “nearly everybody” reads— 

The Bulletin 
The circulation of The Philadelphia Bulletin 

is one of the largest in America 

Net paid daily average circulation 
for February, 508,439 copies a day. 

No artificial methods of stimulating circulation are 

used by The Bulletin 
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PRESIDENT ENTERS FIGHT FOR AMITY ON PACIFIC 
Pledges Support to Resolution Extending Navy Radio News Transmission—Congressional Dead¬ 

lock Stirs World-Wide Protest Against Threatened Monopoly of Radio Corporation 

W7.\SH1N&T0N, D. C, March 30.— By LEO A. McCLATCHY 
“ The Rloom that last week settled 

over the fate of the Naval Radio exten¬ 
sion bill appears today to be clearing, these ten are Republicans. There is a l>oth houses who are handling the reso- 
Pnblicatioii by Editor & Publisher on belief that the wishes of the President lution in conference. Althugh the Presi- 
March 25 of the news that House and such an important matter will not be dent did not say it in so many words the 
Senate conferees were deadlocked on the disregarded, and that the resolution, as inference was conveyed that he personally 
(Tovision that the present arrangement h ultimately is brought forth, will con- was interested in bringing about a cem- 
with the Navy for transmission of radio tain the five-year provision. promise of the views of the Senate and 
news between the United States and the The conferees were scheduled to have House, from which a working arrange- 
Far East be extended for five years, with niet Tuesday afternoon of this week, but ment could be perfected satisfactory to 
1 one-year-only extension from June, upon request of the House representa- the press and by which news exchanges 
1922 the maximum favored by the House t'ves the meeting was postponed by Sen- with the Orient and the Antipodes could 

I codunittee, produced a worldwide awak- ator Poindexter until Friday afternoon, be consummated. 
i ening among persons and interests alive The Executive has stressed the peace .Apparently it is the President’s hope 
1 to the need for better Pacific news com- feature of the proposed legislation, call- that he can reconcile the extreme view 

mnnications with promising results in ing attention to the fact that the peace of Representative William S. Green of 

for action that will assure adequate fa¬ 
cilities and reasonable rates for news 
transmission on the Pacific. 

kgislative and executive circles here. of the Pacific can best be promoted by Massachusetts and Representative Wal- 
President Walter Williams and Secre- keeping the countries bordering on that lace H. White of Maine, both of whom 

tao’ James V\ right Brown of the Press ocean in close touch with the aflfairs of insist upon no extension, or an extension 
Congress of the World held a conference each other. The news reports that now of only one year, with those of the Sen- 
with President Harding last Saturday are being sent via the Naval radio, it is ators, head^ by Senator Poindexter, 
and brought his attention to the critical reported, are tending to promote friendly who stand for the five-year extension 
danger of the resolution and the necessity relations by preventing misunderstand- advocated by the newspapers, 
for action that will assure adequate fa- iuKS that might cause serious friction. The proposal to continue the use of 
dlities and reasonable rates for news Unless the Naval radio is available for the Navy radio for the transmission of 
transmission on the Pacific. .sernling these reports, the service must press and commercial dispatches, Mr. 

President Harding previously had gone l>e discontinued, for the facilities of pri- Harding realizes, it was said, brings up 
on record in favor of the five-year ex- vate interests are inadequate, and the the _ whole question of “government in 
tension and, when he was advised by Dr. rates are such that neither individual business,” a point he must recognize be- 
Williams and Mr. Brown of the apparent newspapers nor press associations can cause of his advocacy of the theory that 
deadlcck, he agreed to summon to the afford to pay them. the government should get out of busi- 
White House those conferees known to The view of the President was ex- ness. 
be most antago.iistic to the measure. He pressed publicly at the White House on He sees no reason, however, why a 
also said he would communicate with Tuesday when it was made plain that he practical program cannot be worked out. 
Senator Miles Poindexter of Washing- had impressed upon Congress the impor- and he thinks Congress will finally view 
ton, a member of the Senate Naval Af- tance of the extension to members of the situation in that light. Congress, he 
fairs Committee, who has been in direct 
^rge of radio legislation. Poindexter ^ 
is one of those who advocate the five- 
year extension, but President Harding 
•anted to impress upon him the necessity _ 
of getting the other conferees into line. KEEP PEACE ON THE PACIFIC 

V. S. McClatchy of the Sacramento 
(Cal.) Bee, who for years has been a 
li^ in the movement for better Pacific rr<(]£ newspapers and news agencies of this country and the other nations 
communications, also reopened immcdi- 1 ^ . . n -c j -ru c . •• .-i _ 
atcly his campaign with telegrams to whose shores touch the Pacific can do it. The first necessity, until corn- 
various parts of the country. mercial facilities are made adequate, is the use of the Naval Radio for 

The reaction was felt immediately sending news matter. Conferees of the United States Senate and House are 

c now in deadlock over granting extension of the necessary right, 
ar-olt Hawaii, the Philippines and Ja- 
SIL ^'^'^Sranis from those lands and You can help break that deadlock by bringing the pressure of public 
loegrams and messages from all parts of ... . . ^ -.l-..* j 
the United States began pouring into opinion of your readers to bear on Congress in the interest of peace and 
\^ashington and to Editor & Publisher understanding. 
to keep up the fight. , ... 

As the result, prospects now are con- Governor Farrington, commending Editor & Publisher for its campaign, 
SHlerably brighter, it is stated, for Con- says continuance of the present Navy Radio service is the greatest possible 
gjvssional action that will authorize the power for the promoting of peace, goodwill and development of commerce 

Department to extend to five years 
^ authority under which this trans- ““ Pacific. 

. Joseph Pierson, cable editor of the Chicago Tribune, and chairman of 
ITC campaign which proponents of this ... w,.7. l o .u . i 

hpslation had been waging for some American Publishers Committee on Communications says that unless 
®<wths had been allowed to simmer, but the pending bill is passed by Congress, America wiU have to depend on 
rt las broken forth anew. It has taken British sources for news from the Far East. 
™ increased vigor, and the scope of the 
before*^ covering is greater than Xfiig jg the most important question before the newspaper men of the 

The' aspect of the situation has changed United States today. Peace with nndersunding is entirely dependent upon 
nmpletely within the week. *he outcome. 

President Harding is in line, and has „ , , . . . 
WSM the word along up to Congress: Your help is needed. 

of the conferences Presi- _ 
Harding promised to call is ex- START FIGHTING TODAY, 
soon to be apparent in the resolu- 

coming out of conference. There 
c five from the House 

^ five from the Senate, and six of —-—— 

KEEP PEACE ON THE PACIFIC 

^HE newspapers and news agencies of this country and the other nations 
whose shores touch the Pacific can do it. The first necessity, until com¬ 

mercial facilities are made adequate, is the use of the Naval Radio for 
sending news matter. Conferees of the United States Senate and House are 

now in deadlock over granting extension of the necessary right. 

You can help break that deadlock by bringing the pressure of public 

opinion of yonr readers to bear on Congress in the interest of peace and 

understanding. 

Governor Farrington, commending Editor & Publisher for its campaign, 
says continuance of the present Navy Radio service is the greatest possible 
power for the promoting of peace, goodwill and development of commerce 

on the Pacific. 

Joseph Pierson, cable editor of the Chicago Tribune, and chairman of 

the American Publishers’ Committee on Communications says that unless 

the pending bill is passed by Congress, America wiU have to depend on 

British sources for news from the Far East. 

This is the most important question before the newspaper men of the 

United States today. Peace with understanding is entirely dependent upon 

the outcome. 

Yonr help is needed. 

START FIGHTING TODAY. 

indicated, should certainly be willing to 
extend the use of the Navy radio with 
some sort of provision for its discon¬ 
tinuance when private facilities are ad¬ 
equate. 

The opposition forces are taking the 
stand that the government is being placed 
in the light of competing with private 
industry, but in refutation of this, it has 
been pointed out that unless a Naval 
radio is used the service will have to be 
discontinued, so in view of this fact, 
there could be no competition. 

■Another argument of the opposition is 
that set forth by the Radio Corporation 
of .America, which contends that a five- 
year extension will seriously interfere 
with its marketing of securities to raise 
funds with which it says it plans to ex¬ 
tend its facilities. Representatives of the 
corporation told the Senate Naval Af¬ 
fairs Committee that they were not op¬ 
posed to a two-year extension, but they 
claimed if Congress authorized a longer 
period, it would interfere with their 
plans. They could give no assurance 
that they would be prepared to handle 
the press business in two years, but said 
that if they were not, they would not 
oppose a further two-year extension. 

They could not, however, give any as¬ 
surance as to the rates that would be 
charged. .And in this connection, atten¬ 
tion has been directed to the fact that 
the Radio Corporation of .America would 
have a monopoly on the business and 
could charge whatever it desired. 

Requests for the five-year extension 
have been reaching Washington frem 
various parts of the country. Mr. Brown 
got into communication with newspapers 
and press associations, urging them to 
renew their active support. He also 
cabled to Governor Farrington of Hawaii, 
and sent other messages to Japan and 
the Philippine Islands. 

Representatives Greene of Massachu¬ 
setts and White of Maine, the two House 
conferees most antagonistic to the legis¬ 
lation, were being literally deluged this 
week with telegrams and cablegrams, 
some of the latter coming from Hawaii 
and the Philippines. Mr. Greene asked 
whether he would change his attitude in 
view of the numerous appeals, replied 
that he would not. 

“The House Committee is absolutely 
unanimous,” he stated, “in opposition to 
this extension, and the House conferees 
will continue to support the committee. 
Unless the Senate conferees come down 
in their demands for a five-year exten¬ 
sion, you can be certain that the author¬ 
ity will be discontinued next June.” 

Greene is willing to compromise, but 
would not state the number of years for 
which he would vote. 

White, who is even more antagonistic 
than is Greene, said his attitude on the 
question has not been changed. 

“If I had my way about it,” he stated, 
“there would be no extension at all. 
But I have learned that we can’t always 
get what we want.” 

With him it also is a question of com¬ 
promise. He realizes that some exten¬ 
sion must be granted, but hopes it can 
be limited to one ^r. 

Both of these House members are op¬ 
posed to the measure because they assert 
it is putting the government in competi- 
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tion with private industry, and is a step 
toward government ownership. 

American business establishments also 
are l)ecoming interesti^l, for in the de¬ 
velopment of fri«wlly relations through 
these press rejHirts they see a develop¬ 
ment of business with other countries. 

This feature, it is pejinted out, appears 
to have been lost sight of by opponents 
of the five-year extension. Additional 
business which would be created through 
these rep<irts would mean a heavier vol¬ 
ume of commercial traffic for private 
radio companies. 

JAPANESE NEWSPAPERS ENDORSE RADIO 
PROGRAM OF EDITOR & PUBLISHER 

By JOHN R. MORRIS 

Tokyo (by mail).—Kditor .VXD PuB- 
i.isukk’s proposal that the Japanese 

Navy radio be utilized to permit direct 
wireless communication at a low word 
rate for news messages between the 
United States and Japan has been for¬ 
mally endorsed in a petition signed by the 
editors and directors of the leading 
newspapers and news agencies of Japan 
for .presentation to the Minister of Com¬ 
munications. The petition describes the 
circumstances under which telegraphic 
news is now transmitted between the two 
countries and points out the advantages, 
both to new spapers and to readers, which 
would follow a reduction of the prevail¬ 
ing rates. 

Attention is called in the document to 
the rate of a few cents charged between 
New York and European cities, and that 
rate contrasted with press rate of 27 cents 
for wireless and 32 cents for cable dis¬ 
patches in effect between San Francisco 
and Tokyo. 

“If the present situation is not im¬ 
proved,” the petition declares, “the result 
will be harmful to the interests both of 
Japan and America.” 

There is every reason to believe that 
the project aimed at lower tr.ins-Pacific 
press rates will be successful. The Jap¬ 
anese Government is known to be wil¬ 
ling to grant the use of its naval radio 
facilities. An agreement which exists 
between the Ministry of Communications 
and the Radio Corporation of America 
ostensibly would prevent the use of gov¬ 
ernment stations for this purpose but, in 
view of the fact that the service given 
the newspapers would be temporary and 
intended only to bridge over the period 
until increased facilities permit the pri¬ 
vate companies to handle news dispatches 
at a reasonable rate, the Radio Corpora¬ 
tion is expected to give its consent. This 
company's business in Japan is conducted 
through the Imperial Government Tele¬ 
graph Bureau and the Ministry of.Com¬ 
munications, and statements already is¬ 
sued by officials in these departments in¬ 
dicate that the Radio Corporation’s agree¬ 
ment will not be an obstacle to the pro¬ 
posed co-operative arrangement. 

The petition drawn up by Y. Iwagaga, 
director of the Kokusai News Agency 
which distributes the Associated Press in 
Japan, and by H. Mitsunaga, president of 
the Nippon Dempo Service, agents for the 
United Press, was signed by the resixin- 
sible representatives of the Jiji Shimpo, 
the Asahi Shimbun, the Nichi-Nichi and 
the Japan Advertiser. The text follows: 

"It is obvious that cordial relationships 
between Japan and .\merica depend 
largely upon the news service between the 
two countries. Viewed in this light, it is 
regrettable that the news service existing 
between them today is far from satisfac¬ 
tory, due to long delays in the transmis¬ 
sion of telegrams and to the jirohibitive 
rates charged. 

“It is true that the quantity of news 
exchanged between .\merica and Japan 
has increased tremendously, a fact which 
contrilnites to the delaysin transmission 
caused by inadequate equipment. News 
dispatches between the two countries 
now total approximately l,5(X).fK)0,words 
annually in comiiarison with 20,000 words 
annually, the total of ten years ago. .\s 
a result of this increase great difficulty 
is now being experienced. There have 
Iwen cases recently in which a news tele¬ 
gram was 120 hours in transmission be¬ 
tween Tokvo and Washington. This is 
nothing short of ridiculous when com¬ 
pared with fourteen minutes, the time re¬ 
quired for a message in transmission be¬ 
tween New York and Europe. 

“b'siiecially during the period of the 
\\ ashmgton conference the difficulties of 
the Jaiianese newspapers were great. 
There was much news to be sent, but it 
could not be dispatched quickly to 
Tokyo. The amount had to be reduced 
and misunderstanding in Japan was the 
result. 

“It is most important that the rates 
.should be reduced and at the same time 
that delays should be stopped. Ordinary- 
press rates between Tokyo and San 
Francisco stand at 54 sen (27 cents) 
per word for wireless messages and 64 
sen (32 cents) for submarine cable mes¬ 
sages. but on account of the delays in 
this ordinary service urgent news had 
to be sent by special service at triple 
rates. (This means triple commercial 
rates, or $3.24 a word.) 

“The press rate between England and 
.■\merica is only 10 cents a word and 
news can be transmitted across the At¬ 
lantic in approximately fourteen minutes 
in the busiest times. The result was 
that while the newspaper readers of Eng¬ 
land and America were quickly informed 
of important news, the Japanese public 
remained in ignorance on account of de¬ 
lays and high rates. 

“There is no doubt that the quantity 
of telegrams between the two countries 
will increase more and more if the facil¬ 
ities are provided. If the present situa¬ 
tion is not improved the result w-ill be 
harmful to the interests both of Japan 
an<I America. It is therefore most im¬ 
portant for the Japanese Government to 
see that the service between the two 
countries is improved. The most prac¬ 
tical method will be to grant news tele¬ 
grams the privilege of transmission by 
the radio stations of the navies of the 
United States and Japan and rates based 
on the cost of transmission. 

“It is reported that the United States 
Government is favorably inclined to the 
proposal, saying that if the Congress and 
the Japanese Government agree with the 
plan, it will see that the naval wireless is 
offered for the use of newspaper tele¬ 
grams. We therefore ask the Depart¬ 
ment to which this representation is made 
to hasten negotiations with the United 
States officials for the purpose of im¬ 
proving the present unsatisfactory ser¬ 
vices across the Pacific.” 

Papers Mutilated for Coupons 

Buffalo, N. Y., March 29.—Com¬ 
plaints have been made to the offices of 
the Buffalo Express that copies of the 
paper offered for sale in the street boxes 
known as silent salesmen have been 
robbed of their coupons and left on sale. 
The Express is offering free trips to 
Washington, D. C.. for the greatest num¬ 
bers of coupons clipped from the news- 
paiier. 

New Gravure Co. in Baltimore 

The .\merican Gravure Corporation, 
Baltimore, has been incorporated with a 
capital of $2,000,000 divided into 1,000 
shares of preferred stock and 1,000 of 
common .stock, both with a par value of 
$1(K). Incorporators are Ellis P. Olm- 
stead. Edwin F. Leilick, and John B. 
Berger. 

A. A. A. A. Meeting April 11 

The quarterly meeting of the executive 
committee of the American Association 
of .\dvertising Agencies will be held in 
New York, April 11, at the organization 
headquarters. Metropolitan Tower, Mad¬ 
ison’avenue and 24th street. 

TEN PAPERS COMBINED 
FOR EUROPEAN ADS 

Associated Newspapers of London and 

Paris Organized—Mortimer Bryans 

of Chicago Tribune for London 

Office—Hessey in Paris 

(By Telegraph to Editor & Pvblisher) 

Chicago. March 30.—For the purjiose 
of getting foreign advertising, ten Amer¬ 
ican newspapers have organizerl the -\s- 
.sociated .-Xmerican Newspapers of London 
and Paris. Mortimer Bryans, formerly 
of the Chicago Tribune advertising staff, 
has sailed for London to open the I^ondon 
office, of which he will be in charge. 

J. J. Evans Hessey, business manager 
of the European edition of the Tribune, 
will be general manager of the new or¬ 
ganization, maintaining his office in Paris. 
.Among the papers who are memliers of 
the Associated American Newspaiiers 
arc: Chicago Tribune, New York Times, 
Minneapolis Tribune, Pittsburgh Post 
and Sun, Philadelphia Bulletin, St. Louis 
Globe-Democrat, Washington Star and 
Cleveland Plain Dealer. 

The object of the organization is to 
develop foreign advertisers for .Amer¬ 
ican newspapers. Such industries as 
Sheffield cutlery-, Scottish w-oolens and 
Irish linens w-ill be show-n the possibil¬ 
ities of getting into the .American mar¬ 
kets, especially now that Russia. .Austria 
and other European markets w-hich were 
formerly profitable have been cut off 
from .America. 

Hotel and resort business will be solic¬ 
ited also, and it is planned to have a 
man probably- stationed in Paris to take 
charge of this w-ork. Mr. Bry-ans has 
had several years experience in business 
in England. 

MAY CARRY RACE RESULTS 

No Law Violated, Chicago Judge Hold*, 

in Prea* Aasociation Case 

Chicago, March 29.—Press associa¬ 
tions and newspapers are entitled to 
circulate reports of race results. Judge 
William Hurley of the Cook County 
Criminal Court ruled today. The decis¬ 
ion was made in the trial of officials of 
the General News Bureau, charged with 
conspiracy to commit a crime against 
public morals by selling race results to 
its clients. 

M. J. Tennes, H. S. Argo and John 
Morelock, officials of the company, w-ere 
arrested a year ago on the charges. After 
the prosecution had presented its evi¬ 
dence. intended to show conspiracy to 
violate the law-. Judge Hurley announced 
that it was unnecessary for the defense 
to present any evidence. 

“I will instruct the jury- to bring in a 
verdict of not guilty,” he .said, “if the 
case is carried to a conclusion. No law- 
has been violated. There is no statute 
w-hich prevents a press association from 
carrying the race results, any more than 
it prevents the presentation of any- other 
sport.” 

The .state’s attorney- agreed to dismissal 
of the charges. 

New Paper for Nile*, Ohio 

The Niles (Ohio) Evening Register 
w-ill soon be publisluxl. F. L. Bixler and 
P. Flovd Bixler. w-ho published the 
Dover (Ohio) Daily Reporter from 1905 
to 1920, w-ill head the new company. 

Call Now 2 Cent* 

The New- York Call has reduced the 
price of its daily- edition from five to 
tw-o cents. 

Worce*ter Po*t Win* Suit 

The $25,000 suit brought against the 
Worcester (Mass.) Evening Post by 
George W. Solley- of Boston, formerly 
executive secretary- of the Loyal Coali¬ 
tion, was settled in the Superior Court. 
The terms of the .settlement provided that 
judgment would be entered for the Wor- 

1 

cester Evening Post. Solley-alleged Hu; 
in reference to proceedings bron* 
against him by Christopher J. 
and Mary M. O’Hare of Worcester 

PUT ALL U. S. DATA IN 
ONE DEPARTMENT 

Bab*on Recommend* E*tabliihiiieBt d 

Clearing Hou*e and Interdepart¬ 

mental Statietical Library to 

Collect Data 

Establishment of clearing house h 
government information so as to nue 
the information more available to nets 
papers, business and other interest k 
been recommended to President Hanfa 
by Roger Babson, publisher, econoos 
and statistician, who is chairman of) 
committee formed some time ago to *. 
vestigate the situation. Mr. Ba^. 
plan, w-hich he outlined to the Preside 
on Tuesday, suggests a chief statistk* 
or librarian for all federal branches- 
be directly under the cabinet. 

For putting the proposed clearia 
house in operation the Babson committe 

among other things, recommends dt 
following: 

“The various statistical activities sa- 
tered through the departments should h 
combined into one interdepartmesa 
statistical library, with a chief librara 
who would compile no statistics hinst 
but would jierform four functions . 
follows • 

“First, Have a know-ledge of all go 
enimental statistics; where they- are Is 
cated and by w-hom cimipiled. 

“Second, Have authority of interpre 
ing the law- under which this reorganit 
tion w ould take place, and decide jw.- 
dictional conflicts between statistida 
of the various governmental departnwi 
that may come up. 

“Third, Serve as clearing house Mi 
questionaires sent out by the different* 
partments. 

“Fourth, Work to eliminate the charp 
that the statistics of various departmeK 
are compiled to plead some special intc 
est, and serve as an agency- which *£ 
tend to reconcile any of the conflictia 
statistics.” 

HUNDREDS HONOR HOUSTON 

Complimentary Banquet Mark* Apytir 

ance of “Our World” Magazme 

Friends in all walks of life tenderc 
Herbert S. Houston a complimentar 
dinner at the Commodore Hotel, 
York, on the evening of Illarch 29 :■ 
wish him success in embarking on hi 
ow-n business career as publisher of “Off 
World” Magazine, which made its rr-' 
public appearance on that day. 

Nearly three hundred persons, ger.tlt 
men and ladies, joined in the tribat 
Speakers included Dr. Talcott Willant 
toastmaster; Hon. Oscar S. Straus, D: 
John H. Finley, Glenn Frank, Mrs. K 
gerton Parsons, Collin .Armstrong, \W 
liam C. D’Arcy- and Dr. Wallace W 
Atwood. Collin .Armstrong was char 
man of the dinner committee. Lute 
and telegrams of well wishes were ra 
from Woodrow Wilson, (Thief Justk- 
Taft and .A. Lawrence Lowell, presidec 
of Harvard. Former President \Vils« 
wrote: 

“I have no doubt that you will work oat Ik 
admirable purpo.se you have in mind ifl i 
way to command the universal attention m 
exercise _ very w-ide influence. I, with all v 
heart, bid you tiod.sjieed in the enterprise at 
shall hope to see the magazine become at 
of the real instruments for rousing our pe^ 
to a realization of their true moral oUp 
tions to the rest of the world.” 

.A program of music, especially a-'- 
ranged for the occasion, w-as rendered k 
the Mendelssohn Glee Club, under tie 
direction of J. Rowland .Mix. 

Davi* Buying Coa*t Paper* 

Sale of the Roseville (Cal.) Regis^ 
to W. L. Davis, Jr., and W. F. Dueta-'l 

just been made by A. J. Harder. D?** 
recently also purchased the 
Journal. 
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EUROPEAN RESORT ADVERTISING WAITS 
AMERICAN DEVELOPMENT 

Campaign Must Be Well Planned But Once Signed It Stays With 

You—Commercial Business Not Worth Trying 

for at Present—Payments Are Prompt 

By G. LANGELAAN 

I'aris Editor, Editor & Pl'BLisiiE* 

duplicate of the order for the ad. 
What about payment? 
In France pajTiient for advertisements 

is never made in advance. The rule is 
payment after production of the paper 
containing the advertisement, which gen¬ 
erally means that about a month after 
receipt of the voucher copy the adver- 
ti.sement will be paid for, but this 
should also be carefully stipulated on the 
order form. 

The signature of a Syndicat d’lnitia- 

ASK NEW ELECTION LAW 
FOR OHIO 

A. P. Editor* of State Want New* 

Day Ballot* Are Ca*t—Jo*. 

Garret*on Again Head* 

A**ociation 

p.\RIS.—Except dresses and jewelry, tatives of the different newspapers and tive is always safe, and provided the 
there are not many of the goods 

that go every year to the United States 
from France which reach the consumer 
in the form in which they leave these 
sliores. There are consequently few 
French business houses who have any 
particular interest in advertising in 
.America, so commercial advertising can 
be ruled out at once as not being suf¬ 
ficient in quantity, at least for the pres¬ 
ent, to be worth making a special effort 

to get. 
There is, however, another category 

of advertising which should interest 
.American newspapers and other period¬ 
icals which ought to prove highly lucra¬ 
tive. The advertising referred to is 
that done by hotel proprietors, taken 
individually, each desiring to make 
known the advantages of his hotel, and 
collectively, acting together as “Syndi- 
cats d’lnitiative,” or Local .Advancement 
Committees, of which they are members. 

On turning over the pages of any 
English magazine or weekly publication 
of the better class one sees quite a lot 
of Continental health and pleasure re¬ 
sort and hotel advertising, and yet a long 
starch through the pages of .American 
publications brings to light but little evi¬ 
dence of this class of business going to 
the United States. 

There can be only one reason for this: 
.kmerican advertising managers never 
make a serious attempt to attract this 

other publications, French and foreign, 
which desire to secure some of this ad¬ 
vertising appropriation. They lay be¬ 
fore the committee the reasons why the 
resort should advertise in their particu¬ 
lar newspaper or magazine. These rep¬ 
resentatives have to undergo a thorough 
examination. 

One of the first things the newcomer 
notices is the remarkable knowledge the 
members of the committee have of ad¬ 
vertising, and the careful and systematic 
way they keep track of all mentions 
made of their resort, favorable or other¬ 
wise. When you get through with a 
glowing account of what a great interest 
your editor and all the staff take in their 
particular resort and all its advantages, 
the managing director of the committee 
will call in his secretary. “Get me out 
the Blanktown Gazette folder.’’ 

In a moment he has it before him, 
and turns over sheets of paper on which 
are neatly pasted all the references to 
his resort that your paper has carried. 
“What is this you printed on August 
14?’’ he will say, “I don’t think that 
very flattering for such a fine town as 
-.’’ And you have to l)e nimble 
to get out of the hole some junior re¬ 
porter may have put you in. This ex¬ 
ample is cited to show how carefully 
the money is expended and what thor¬ 
ough records are kept. 

It is also cited because newspaper ad- 

terms have been duly carried out, no dif¬ 
ficulty will be experienced in obtaining 
payment. 

French advertising is measured by the 
line, and it is well to see that both the 
agent and the advertiser understand ex¬ 
actly what they mean by a line, for the 
Frenchman has his standard and the 
.American his. Many Elnglish papers 
still insist on selling space by the inch. 
The writer was once rung up on the 
telephone by an advertiser who claimed 

(Confinned on page 23) 

CHECK SHEETS SECOND CLASS 

advertising, or the attempts that they do vertisement representatives so often come 
venture upon are made with almost com¬ 
plete lack of knowledge of the special 
conditions prevailing in France, Switzer¬ 
land, Italy and Europe generally in mat¬ 
ters of advertising. 

.Ml hotel proprietors, all municipal 
authorities, view with the greatest satis¬ 
faction the arrival of .American visitors. 
They all desire to attract them more 
than any others to their hotels and re¬ 
sorts. They all dispose of advertising 
budgets, live in great part by advertis¬ 
ing, and should be excellent prospective 
clients for the American advertisement 
representative—if he knows the way to 
go about the business. 

The American advertisement solicitor 
is in a position of coming to the Con¬ 
tinent with the means of performing a 
real service, namely, putting the hotel 
proprietors and the resort advancement 
committees into touch with the very vis- 

to France from a country not so far 
away as the United States with the idea 
they are going to teach the “slow” 
Frenchman all about the advertising 
business. 

They run up against the hardest sell¬ 
ing proposition of their lives, and often 
go home disappointed after the first at¬ 
tempt, just when a little more per¬ 
severance would have brought success. 

Now supposing an agent representing 
a good paper that appeals to the right 
kind of public shows the director of one 
of these Syndicats d’lnitiative how finely 
he can advertise his resort and make 
every one of the paper’s readers who 
travels feel that he simply must go there 
when next he visits Europe, what is the 
next step? 

The director agrees with the agent 
and decides he will expend so much of 
his appropriation with his paper for the 

Summer* Bill Amended Now Before 

Hou«e Committee of Whole 

Check sheets sent by publishers to ad¬ 
vertisers or their agents will take the 
same postal rate as newspapers if the 
Summers .Amended Bill now before Con¬ 
gress is passed. This bill has gone to the 
Committee of the Whole of the House. 
It provides “that single sheets or portions 
thereof from any publication entered as 
second-class matter sent by a publisher 
to an advertiser, or the latter’s agent on 
account of and in proof of the insertion of 
an advertisement, shall, under such rules 
and regulations as may be prescribed by 
the Postmaster (^neral, be received and 
transmitted through the mails at the 
zone rates of postage applicable under 
the law to the advertising portions of 
such second-class matter.” 

In his report Guy U. Hardy, repre¬ 
sentative from the Swond Colorado Dis¬ 
trict and publisher of the Canon City 
(Colo.) Record, stated that “the purpose 
of the bill is to enable newspaper pub¬ 
lishers to send single sheets, or portions 
of newspapers, to advertisers, or adver¬ 
tising agencies, at second class rates.” 

The objects to be gained by the passage 
of this bill are twofold: 

If the system of furnishing to ad- 
' adv 

'tors they seek, by placing before those coming season. It is the custom then 

;ork oottktj 

mind 
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with all f 
terprise 
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I our pe^ 
loral oUp 

scially »•' 
mdered h 
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, ''®ors, in their home towns, just when 
I they are plaiuiing their vacations, all 

the inducements to make them visit Eu- 
tope, to go to such and such a resort 
^ stay at such and such a hotel. 
There is every reason why the European 
tesort syndicates and hotel proprietors 
should advertise in .American publica- 
ttons, none why they should not. 

..f*! us consider first the “Syndicats 
ointiative,” or Town .Advancement 
Lwmittees, as we can translate its title. 
These are composed of the local hotel 
Pi^^ietors, generally acting conjointly 

the municipal authorities. Each 
season they set aside a certain sum of 
money for advertising the resort. One 

) RegisK 
F. Duehai 
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for the agent to produce an order form, 
or failing that, to write out quickly the 
terms on which the advertisement or 
series of advertisements is accepted. If 
the forms are printed in advance, it is 
preferable to have them in the language 
of the country, so that they can be read 
by all members of the committee whose 
business it may be to see them. 

Furthermore, in case of difficulty, 
with such an order form no advertiser 
could plead that he was not fully aware 
of all the terms and conditions of the 
contract to which he had signed his 
name. The order form, translated, gen¬ 
erally runs: “Good for . inser¬ 
tions, measuring _lines.... columns 

vertisers or advertising agencies only that 
portion of the magazine or newspaper 
containing the ad. were generally adopted, 
there would unquestionably be a great 
saving of print paper. It Is believed that 
the passage of this bill would encourage 
this practice very greatly and that it 
would soon become practically a univer¬ 
sal custom, and that the saving in paper 
would run into thousands of tons. 

2. It is generally a^eed that second- 
class matter is handled by the Post 
Ofnee Department at a considerable loss 
to the Government, so any reduction in 
weight of second-class matter carried 
through the mails is a distinct gain. 
Considering the fact that over 25,000 pub¬ 
lications send out a few advertisers’ 
copies every issue, it can be seen that 
this system might result in a substantial 
reduction in the volume of this unprofit¬ 
able class of mail. Most of these adver¬ 
tisers’ copies of newspapers go to the 
large cities like New York and Chicago, 
where the large advertising agencies are 
located and where the postofllce facilities 
are sadly overburdened. 

Hawkin* Off for Argentine 

William W. Hawkins, president of the 
United Press .Association, sailed for 
Buenos .Aires March 29 on the liner 
“Southern Cross,” accompanied by James 
I. Miller, South .American manager of 
the United Press. Mr. Hawkins was 
the guest of honor at a luncheon given 
by Count Pereira Carneiro, owner of 
“Jornal do Brazil,” in Rio. Before the 
luncheon he went on a sightseeing trip 
around the bay in Count Carneiro’s yacht. 

Enactment of an election law to com¬ 
pel counting of votes the day they are 
cast was demanded at a meeting of the 
Ohio Associated Press Editors’ Associa¬ 
tion at the Hollenden Hotel, Cleveland, 
March 27 and 28. John Kaiser of the 
Marietta Register-Leader and Charles H. 
Spencer of the Newark Advocate were 
appointed to confer with the legislative 
committee of the Ohio Associated Dailies 
to work for this reform. More than 
fifty Ohio newspaper men attended the 
meeting, in addition to the New York 
and Chicago divisional officers of the 
.A. P. Business sessions were devoted 
largely to discussion of ways to improve 
service. The 1923 meeting will be held 
in Toledo and a mid-summer outing will 
be staged at Cedar Point. 

Joseph T. Garretson, managing editor 
of the Cincinnati Times-Star, was re¬ 
elected president and Mrs. Zell Hart 
Deming, of the Warren Tribune, the only 
woman present, was made vice-president 
R. J. Dustman, Columbus correspondent 
of the A. P., was re-elected secretary- 
treasurer. 

Edgar T. Cutter, Chicago, superintend¬ 
ent of the Central Division, told of the 
operation of the new “express wire” from 
New York to Chicago, through Washing¬ 
ton and Pittsburg, speeding eastern news 
westward and passing through all large 
Ohio cities. Milton (jarges, chief of the 
traffic department, said that one wire 
connects all the principal cities of the 
United States in a continuous 2'^hour 
news service. 

Rearrangement of news service will be 
necessary in Ohio this month, when day¬ 
light saving goes into effect in the cities. 
Mr. Dustman outlined the new schedules. 

Visits were paid to the plants of the 
News-Leader and the Plain Dealer, in¬ 
specting the new building and equipment 
of the latter under the guidance of Ed¬ 
itor E. C. Hopwood, Managing Editor 
Paul Bellamy and the editorial staff. 

A dinner was served at the Hollenden, 
with vaudeville entertainment and ad¬ 
dresses by members of the association 
and .A. P. executives. President Hard¬ 
ing wrote the editors, expressing his 
friendship and regretting his inability to 
talk to them by radio, saying: “I would 
much rather talk to Ohio editors face to 
face.” 

“RUSH” FOR DAILY PAPERS 

New Postal Official Want* Pre** Han- 

efled Without Delay 

One of the first official acts of John 
H. Bartlett, newly-appointed first assist¬ 
ant postmaster general, was to give at¬ 
tention to complaints upon the part of 
publishers of delays in the handling of 
newspapers by the Postoffice Department. 
On March 24, Mr. Bartlett issued in¬ 
structions to postal employes urging a 
more expeditious movement of second- 
class matter, particularly newspapers. 

“Despite repeated instructions for the 
prompt handling of daily papers,” said 
the statement issued by Mr. Bartlett, 
“many complaints are made of delay in 
the receipt of this class of mail. Post¬ 
masters are therefore urged to see that 
all daily papers, both outgofng and in¬ 
coming, are handled immediately upon 
receipt in their offices, to the end that 
we may have a satisfied public and an 
appreciative press.” 

w two of the members are designated .to appear in the Blanktown Ga 
the .yjjjgd. Natu- zette published at.on (date). 

on pages.or.at the price, of 
.per insertion. Payable.” 

This the director will sign and it is 
the custom to leave with him an exact 

rail l. imis 
y>tney do not have to go out of their 

**y to ask newspapers and magazines 
accept their advertising, for at the 

^Kht moment, along come tlie represen- 

I. A. Klein to Move 

I. -A. Klein, New A’ork special news- 
liaper representative, who for the past 
thirteen years has had offices in the Met¬ 
ropolitan Tower, will move .April 1 to 
50 East 42d street. 

New Home for Branham Company 

The John M. Branham Company, New 
York special representative, will move 
April 17 from 225 5th avenue, where it 
has been since that building was erected, 
to the Canadian Pacific building, 43d 
street and Madison avenue. 
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PRINT NEW YORK TIMES 
ALL OVER CITY 

Union Worked With PublUhert to Pro¬ 

tect Paper When Its Chapel Chair¬ 

man, Discharged, Threatens 

to Tie Up Plant 

I'nlilisliers and union worked together 
to insure- the Xew York Times against 
loss ])y sus!)ensioii or delay on its issue 
of Marcli 24 when tiie Times’ pressroom 
force met to protest against the dis¬ 
charge of their chairman hy the Times 
On the ground that he was a bad influ¬ 
ence in the office. The Times was 
printed in tlie pressroom of six news¬ 
papers—the Herald, Evening Telegram, 
Tribune, Evening I’ost and I’riMtklyn 
Standard Union, in addition to its own 
presses, which were manned for the last 
part of the run by their own men. 

Trouble in the Times pressroom since 
the Manton award has heen trilling, hut 
frequent, taking the form of holding back 
in production, delay and missed mail's. 
'The Times' chajiel chairman several 
times called the men from work and, it 
is alleged, otherwi.se influenced them 
contrary to the union’s pledge to accept 
the arbitrator’s award. Other newspap¬ 
ers also suffered through petty delays 
and breakdowns during the recent period 
of negotiations, but there has been a 
noticeable decrease in these tactics in the 
last ten days, newspapers report. Irreg¬ 
ular reporting for duty has been one of 
the union members’ tactics of which puh- 
lisl>ers have demanded the end. 

The Times’ pressroom chapel chairman 
was discharged at the end of the press 
run March 23 and retaliated with the 
threat that no one would work in the 
Times pressroom that night. Members 
of the Publishers’ .\ssociation conferred 
with officers of the union and both par¬ 
ties agreed that the pressroom produc¬ 
tion- of a newspaper must not he cur¬ 
tailed through acts contrary to the award 
by members of the union. 

.^t the joint conference arrangements 
were made with the other newspajiers, 
mats were made in multiple of each of 
the 24 pages and sent to the other offices, 
where extra stereotyiKTS were waiting. 
Extra supplies of newsprint were deliv¬ 
ered to the jjapers and extra press room 
crews were assigned to duty. 

Meanwhile David Simons, president of 
the union, called by telegraph a meeting 
of the Times’ pressroom chapel, which 
was held on the top floor of the Times 
.\nnex at 10 o’clock Thursday night. In¬ 
ternational and k)cal officers addressed 
the chapel and the men finally went hack 
to work. 

•Mthough the first paper was not off 
the presses in the Times’ plant until 1.05 
a. m., the Times printed on its own ma¬ 
chines 239,438 copies of the Friday edi¬ 
tion. The rest of the edition, 118,876 
copies, was printed in the other shops. 
PaiK-rs turned out in the Telegram plant 
were first distributed, some of the early 
copie.' finding their way to the Times 
plant. Executives of the Times say that 
when their pressmen saw that the paper 
was being turne<i out elsewhere, they 
made a contest of it and gave an excel¬ 
lent demonstration of speed and efficiency. 

Simultaneous printing at six different 
points gave the Times’ circulation staff 
a difficult distribution problem, hut con¬ 
nections were made with all mail and 
express trains. Some subscription mail 
that missed the regular trains was for¬ 
warded later and newsdealers’ bundleS 
were deliv^ed on time, 

Repre.sentatives of the circulation de¬ 
partment checked distribution from the 
five other offices and advertising men 
checked the receipt of mats, page by 
page. 

“Compliance with the demands of the 
emergency was so successful that not 
only has peace been restored in the New 
York Times pressroom, but cordial rela¬ 
tions have been established between the 
publishers and the union and also be¬ 
tween the factions of the latter,” a state¬ 
ment issued by the 'Times declared. “Fi¬ 
nal adjustment of differences seem.'- im- 

mii-.ent. Much credit is due the officers 
of the uniou for the promptness with 
which they took care of the situation. 
They were unselfish in their devotion to 
the employer and employe, a number of 
officers sleeping on benches all night in 
order to be present when required. 

FIVE-DAY STRIKE ENDS 
IN NASHVILLE 

Day Operators on Tennessean Return 

When Publisher Adds Bonus to Scale 

Reduced by Arbitrator’s Award 

—Evening Paper Hit 

Linotype operators have returned to 
work on the Nashville Tennessean after a 
five-day walkout which followed reduc¬ 
tion of their wages from $36-$39 to ^l33- 
^•36 under a local arbitration award. 
Oidy the day operators walked out, 
crippling the Evening 1 ennessean, which 
presented its news the first day hy photo- 
engraved typewritten copy, setting its 
advertisements in local job printing shops. 
Agreement was reached on the basis of 
a bonus addition to the scale, which vir¬ 
tually maintained wages at the old rate. 

The Nashville Banner, which also par¬ 
ticipated in the arbitration proceedings 
before Dr. Bruce R. Payne of Peabody 
Normal School, has adopted practically 
the same bonus policy. The lower scale 
agreement is considered beneficial al¬ 
though it has no immediate effect on the 
payroll because it enables the newspapers 
to hold down the wages of less competent 
printers who may be employed occas¬ 
ionally. 

Col. Luke Lea, publi.sher of the 1 ennes¬ 
sean, in a statement to the public during 
the walkout, said; 

“ lilt striWi- is un.iutlioi izeii and illegal. So 
far a.s can lit learned, it is without the sanction 
of local union officials or officers of the Inter¬ 
national union. The 1921 agreement expired 
Jan. IS, 1922. The new agreement is retro- 
aetive to that date. Under the terms of settle¬ 
ment, the publishers agreed to pay any excess 
wage that' the arbitration hoard awarded and 
the ciiiidi ves agreed to refund any excess re¬ 
ceived from Ian. 15 to the date of the de¬ 
cision. Despite the fact that the wage scale 
was rciliiced to the 1919 level, the publishers 
waived the right to the refund from their em¬ 
ployes, to which they were clearly entitled. The 
wages, representing the wage scale, plus four 
boinise.' given by the publisher, was, on Jan. 15 
$.19 a week for night work and $36 for day 

“.\fter reviewing all the evidence and having 
i-oiisidcred the sharp reduction in the cost of 
living since March, 1920, and the loss of 
revenue sustained hy the publishers in reduced 
advertising, due to the general business de¬ 
pression, Dr. Payne concluded his decision 

thus: 
“ ‘It seems just to me, therefore, that the 

scale from January 15, 1922, to January 15, 
1923, shall be $33 a week for day work and $36 
per week for night work. My vote is so cast.’ 

“In order that there might be no just cause 
for complaint, the publisher voluntarily agreed 
to augment this wage scale by the introducMon 
of a bonus system, which %ould reward efnei- 
enev and loyalty to the organization. 

“This Imiiius svstem, as placed in effect, 
actually operated to increase the wages of four 
operatois on the night force from $39 to $40.50 
a week; it mainUins the wages of three others 
at $39 a week and only three members of the 
force are receiving the minimum wage. On 
the evening edition, the bonus system increased 
the wages of three operators from $36 to 
$37.50 a week; maintained the wages of two 
men at $36 a week and reduced the wages of 
one to $33. Selection of the men entitled to 
receive the bonus is left with the foreman and 
each man has the opportunity to share it by his 
own endeavor.** 

SEEK RATE CUT IN NASHVILLE 

Papers Stand Pat, Unable to Cut 

Operating Costs 

Nashville Associated Retailers are en¬ 
deavoring to exert pressure on the news¬ 
papers to secure a reduction in adverti' 
ing rates, .^t a recent conference the 
subject was thoroughly discussed and 
there has since been an interchange of 
views and comparison of rates in other 
cities. 

Both newspaj^rs are taking the posi¬ 
tion that, as their costs have not yet been 
materially reduced, no reduction in ad¬ 
vertising rates is justified. The fact that 
their effort to reduce the printers’ payroll 
will have no immediate effect is consid¬ 
ered a new argument in favor of main¬ 
taining present rates. 

UNION GIVES CARDS TO 
MACON GRADUATES 

Will Accept Diploma of A. N. P. A.- 

S. N. P. A. Printing School as 

Apprenticeship and Ask 

1. T. U. Approval 

{Special to Kditor Ji 1’ubi.ishiki 

MACf/.\, Ga., March 31.—Friendly re¬ 
lations have been established between the 
-Macon Printing School (conducted 
jointly under the auspice.s of the .Xnicri- 
can Publi.shers’ .Xssociation and the 
Southern Xewsjiaper Publishers’ .\ssoci- 
ation) and the local typographical iniion, 
it was announced here today, so that i.i 
the future all .graduates of the scIkhiI will 
receive a memliership card from the 
union which will accept tiie school’s di¬ 
ploma a.s the equivalent of aiijirentice- 
ship. 

The requirement for the diploma is the 
regular school curriculum of 72 lessons 
on the linotype or intertype, the regular 
course of school work outlined by the 
Lanston .Monotype Company for mono¬ 
type operators, an examination hy a text¬ 
book covering the rudiments of English 
grammar and the general rules of typog¬ 
raphy, the rules of English spelling, a 
textbook on linotype mechanics, and abil¬ 
ity to .set 5,000 ems ot eight-point, and 
correct it, in one hour 

Three paragraphs from the contract 
between the Macon Printing School and 
the Macon Typograjihical L’nion, gov¬ 
erning the operation of the scho<il. are as 
follows: 

“The saiil Union agrees to accept the diplo¬ 
ma of the said printing school as the 
equivalent of an apprent ceship, only upon the 
condition set_ forth in the accompanying course 
of study, said Union being hereby given the 
right to satisfy itself through its proper com¬ 
mittee that sa.d course of study has been com¬ 
pleted by the student apjilying and the said 
Union agrees to petition the presidsnt of the 
International Typographical I nion to permit 
said Macon Tyjiographical Union to adm t 
said apiircntice to full membership, as pro¬ 
vided in secttin 37, page 54. 1922 Interna¬ 
tional Typographical Union Book of Laws. 
“In consideration of the forego'ng, th: said 

< ieorgia-Alabama Business College agrees that 
all persons employed in future for instructing 
in said schoci shall be members in good stand¬ 
ing of M.acon Typographical Union. 

“It is further agreed that it shall be op- 
tion.-il with any student whether he shall make 
aiiplication for membership in said Union.” 

PRINTERS URGE LABOR PARTY 

Boston Typographical Union Delegates 

Would Enter National Politics 

Boston T\iiograiihical I’nion, Xo. 13. 
at Its iiKctiiio .March 26 voted to instruct 
its delegates to the convention of the 
International Typograjihical Union, to 
work for the creation of a political La¬ 
bor Party. 

John McFarland, international presi¬ 
dent of the Union, who addressed the 
meeting, said that $7,600,000 had liecn 
exjjended since .^pril 2, 1921, in the fight 
to e.stahlish the 44-hour week in all union 
printing shops. The original 10 per cent 
.assessment on working members has 
heen cut in half and there are now 7,842 
memlicrs on .strike throughout the coun- 
try, 

Reynolds a Fighting Printer 

George H. Reynolds, who recently re¬ 
signed as circulation manager of the 
New Bedford (Mass.) Standard and 
Mercury and jnirchased the job printing 
jdants of those newspapers, has found 
that a fighting jaw is as great an asset 
to a printer as to a circulation man. 
Consolidation of the plants caused some 
reduction in his printing force recently 
and brought him into conflict with local 
tyjKjgraphical union officials, who or¬ 
dered all printing work in his plant 
.stopped without notice and without pre¬ 
senting demands. The force went back 
to work after 30 minutes’ idleness, but 
conferences between Reynolds and the 
union officers proved fruitless when the 
latter refused to submit their case to ar¬ 
bitration. Reynolds is now running an 
oj>en shop composing room and using 
unique daily advertising cojyy in the 
Standard and Mercury to tell New Bed¬ 

ford that despite his troubles, his shoo is 
jirejiared to help all customers “gav H 
with Printing.” ^ ** 

UNION WON’T SET STORY 

Charleiton Printer* Insist Paper Gn, 

Space (or Answer 

Members of the Charleston (W. Vi.) 
branch of the Tyimgrajihical Union 
jilcyed hy new.sjiaj ers h.ive been m- 
structed to refuse to jiut into type an,, 
thing reflecting ujion any other member 
of the union unless assurance had beet 
.i^iven that the member would recein 
ample ncwspajier sjiaec for his own if 
fen sc. 

The C harleston Daily Mail, printi* 
the resolution, added a note, in whid it 
said that the jiaper would “continue h 
be edited as heretofore—a free jiress, bi 
and under the direction of its owiier 
without condition or censorship of an 
kind imposed by others.” 

The union resol ution declared that Ik 
Charleston -Mail and the Charle.ston (i. 
zette "have loaned their news coluBt 
apiiarently to the conspiracy to inflaat 
the public mind against Frank W. Saj- 
der.” Snyder, a union member, drew 1$ 
verse comment recently from a numk 
III Charleston fraternal organizations lor 
re:narks he was said to have made at a 
labor mass meeting. 

NEWSPAPER CLUB UPTOWN 

New Yorker* Prefer 42d Street— 

tion of Officers May 1 

_ Directors of the Newspaper Club, Nti 
York, this week decided to have 1^ 
quarters of the club in the Bush Terai- 
nal Building, 132 West 42d street, affc 
a referendum had been taken among At 
395 members as to their choice for a: 
ujitown or a downtown location. Nai. 
nating jyetitions for officers will be dit 
tributed today and the election will it 
held May 1, when, it is expected, tk 
club rooms will he ojHmed. It was ak 
voted to extend the period for cbai- 
ter memhership in the organizatioo h 
April 2. 

Mailers’ Pay Cut in Seattk 

Se.\tti.e, March 25.—Wages of new- 
paper mailers were reduced 75 cents fc 
day or night by a local arbitration awax 
handed down this week. The new cm- 
tract covers a jieriod of two years froc 
October 1, 1921, and is retroactm 
Honrs remain eight for day work ak 
7‘ j for night men. Starting time « 
.''aturday night is optional with the ^ 
lishers. Wages were $7 per day or ni^ 
In-fore the award, which was rendertc 
under the international arbitration agree 
ment with H. P. Everest of the sttt 
mediation board of labor and industrie 
as cliairman. 

Buys Fifth Texas Daily Paper 

The Wichita Falls (Tex.) Recotit 
News was acquired by the Newspape 
Publisliing Company, March 26. Tte 
company publishes the Waco News-Tr 
luine. the .Austin .American, the Oranp 
Leader, and the Port .Arthur News, f 
is composed of E. S. Fentress, C R 
l-'entress, and Charles E. Marsh. Hif 
X. Fitzgerald, who became publisher* 
the News-Record a year ago, continues* 
its editor and will serve as chief editom 
writer for all the papers owned by • 
company. 

Many Paris Strikers Lose Job* 

The Xew York Herald’s Paris edit** 
and the Daily Mail have won out in the 
stand against the compositors who **• 
on strike for a big increase. Only ® 
best of the old staffs have been taw 
back, and at their old pay. 

Alls on Back of British Stamp*? 

Right Hon. F. G. Kellaway, 
Postmaster-General, during a 
speech, announced that the Port 0®* 
had invited tenders for advertisaw* 
on the backs of postage stamp*. 
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THEY ARE ALL IN THE DAY’S NEWS 

Phfftif ^v Paul T/iot»f*.<iyH 

TUi week Praident Hardinf promised to put his rather powerful shoulder to the wheel 
mi put ever the Nav^ Radio Extension Bill that is vital to news coimnun*cation 
m tbe Pacific. Those who brought the matter to his attention were Dean Walter WlUiams 
(Idt), ol Missouri University a^ president of the Press Congress ol the World, and Jim 
Brsva (right), secretary*treasurer, who hangs his hat up in our office every day. 

**Postal matters” were discussed by the 
group below when they called on the 
President this week. We have, left to 
right, A. C. Pearson, chairman, American 
Publishers Conference; L. B. Palmer. man> 
ager, American Newspaper Publishers 
Association; A. O. Backert, acting presi* 
dent, and Jesse H. Neal, executive secre¬ 
tary, Associated Business Papers; Urey 
Wooidson, Southern Newspaper Publishers 
Association, and Freeferic W. Hume, ex¬ 
ecutive secretary. National Publishers As¬ 
sociation. And they dared to walk on 
the grass. P/k>to by 

Two British Yankees came **home** last week on the same ship. Cordon Srifridga 
(left), learned how in Chicago before he opened that hig department store in Londo^ 
and Ralph D. Blumcsifeld (right), “leggedT* it for many a piece of American news before 
he becMM editor of the Landon Express. 

fry Harris & Ewing 

*. example of what Jim 
^ cslU looking pleasant. During twenty- 

of service as superintendent of the 
^ Gsllery—just celebrated^he has 

wter known to the newspaper pro- »*^^‘^*^^^*^^^^**** 
*• than cry othci men in the ccun'ry. Pht^fo hy Harris & Eft'rng 

>V' 
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TYPOTHETiE DENIES TRADE BOARD 
CHARGES AND JURISDICTION 

Its Costfinding Systems Have Been Approved by Commission, 

Answer Declares—Not Engaged in Interstate Commerce 

and Not Coercing Printers’ Supply Manufacturers 

TTNIXED Typothetse of America de- 

nies the charge of monoiwly alleged 
in an amended complaint of unfair com¬ 
petition issued by the Federal Trade 
Commission on March 6. In an answer 
to the complaint filed with the Commis¬ 
sion dated March 17, Nathan B. Will¬ 
iams, of Washington, D. C., attorney for 
the Typothetae, declares that its cost¬ 
finding system has been approved by the 
Federal Trade Commission and is not a 
device to establish a uniform scale of 
prices in the printing industry, and de¬ 
nies that its standard price list has a 
tendency to suppress competition in the 
printing business or to create a monop¬ 
oly in interstate commerce. 

Declaring that the United Typothetae 
of .\merica is not a corporation carrying 
on business for profit within the mean¬ 
ing of the statute creating the Federal 
Trade Commission, the jurisdiction of 
the Trade Commission over the 
Typothetse and its branch and affiliated 
local orgsmizations is denied. 

Hearings are set for April 18. 
The answer follows: 
“('omes now United Typothetae of America, a 

cor|K)ration, for itself and all other respondents 
named in said amended complaint and saying 
to itself and to the other respondents herein 
all and all manner of benefit of exception or 
otherwise than can or may be had or taken to 
the many errors, uncertainties and imperfections 
in said amended complaint contained, for answer 
thereto or to so much thereof as these resi'on'l' 
ents are advised it is material or necessary for 
them to make answer, show: 

“pARACtAPH One: (a) That Unite<l Tyi)oth- 
ct* of America, a corporation, denies that 
either it, United Typothetae of America, a cor¬ 
poration, or its predecessor organization. United 
Typothet* of America, or United Typothetae 
and Franklin Clubs of America, or J. Linton 
Engle, J. C. Acton, George K, Horn, R. F. 
Schri^r, R. B. Nelson, Fred W. Gage, Edward 
T. Miller, in concert or organization, or either 
of them, now or in the past, have been or are 
using unfair methods ot competition in inter¬ 
state commerce in violation of the provisions of 
Section 5 of the Act of Congress, approved Sep¬ 
tember 26, 1914, entitled, ‘An Act to create a 
Federal Trade Commission, to define its powers 
and duties and for other purposes/ 

“(b) United Typothet* of America, a cor¬ 
poration, denies that it, or United Typothet* 
of America, or United Typothet* and Franklin 
Clubs of America, or J. Linton Engle, J. C. 
Acton, George K. Horn, B. F. Schriber, K. R. 
Nelson, Fred W. C^ge, Edward T. Miller, either 
as organizations or in concert with one another, 
were, or are now, engaged in interstate com¬ 
merce, at the time of the filing of the complaint 
herein, or theretofore, or at any time. 

“(c) United Typothet* of America, a cor¬ 
poration, admits that United Typothet* of 
America. United Typothet* and Franklin Clubs 
of America were, as to the last two, voluntary 
associations of nation-wide membership, com¬ 
posed of local associations of master printers 
and individual members and that as to itself, it 
is now such an association. 

“(d) United Typothet* of America, a cor¬ 
poration, admits that J. Linton Engle, J. C. 
Acton, George K. Horn, B. F. Schriber, K. B. 
Nelson, Frea W. (tage, Edward T. Miller, are 
members of United Typothet* of America, a 
corporation, and that they now hold the official 
positions set forth in said amended complaint 
and it further says that their sole relation to. 
and their supervise.n of. the activities of United 
Typothet* of America, a corporation, is only in 
the discharge of the duties of their office as 
defined by the Articles of Incorporation and 
By-l.aws made in pursuance thereto. 

“(e) United Typothet* of America, a cor¬ 
poration admits that it has numerous branch 
and approximate five thousand In number. 

“(f) United Typothet* of America, a cor¬ 
poration. admits that it has numerous branch 
and affiliated local organizations, as in said 
amended bill of complaint set forth. 

“(g) United Typothet* of America, a cor¬ 
poration. denies that its affiliated local or branch 
organizations, either as organizations or in con¬ 
cert with one another, were, or are now, eti- 
gaged in interstate commerce at the time of 
filing of the complaint herein, or theretofore, or 
at any time. 

“(h) United Typothet* of America, a cor¬ 
poration, says that its members individually 
may, or may not be, engaged in soliciting print¬ 
ing throughout the states of the Ignited States 
other than the states of their respective domi¬ 
ciles, am' may or may not be engaged in trans¬ 
porting R»-inted matter from state to state in 
due course of interstate commerce, but rc- 
sp< ndent. United Typothet* of America, a cor- 
pf ration, and all branch or affiliated local or- 
ganizatiins. show that neither does it nor they, 
or either of them have, nor has it or they, or 
either of them, attempted to exercise any con¬ 
trol whatever over such commerce, or over the 
character, prices, terms, conditions of delivery 
or manufacture or production of such printing 

the product of individual printers domiciled 
within the United States, or foreign countries 
who arc members of, or may lie associated or 
affiliated with in any manner United Tyi>othet* 
of America, a corpt*ration. 

“(i) United TyiKJthet* of America, a corpo¬ 
ration, and its local and affiliated organizations, 
respondents herein, deny through its o)fficers, its 
branch and affiliated organizations and its 
members, represents, directs and controls ap¬ 
proximately 80 per cent in volume of all the 
commercial printing business in the United 
States. 

“Paragraph Two: (a) That United Typoth¬ 
et* of America, a corporation, admits that it 
maintains and operates without profit a school 
of printing at Indianapolis, and that it causes 
its bulletin and other printed matter to be cir¬ 
culated to its members and various other em¬ 
ploying printers and others, located in the vari¬ 
ous states of the United States, the District of 
Uolumbia and the I>ominion of Canada, and 
that its members individually may or may not 
l>e engaged in soliciting printing throughout the 
states of the United States other than the states 
of their respective domiciles, and may or may 
not be engaged in transporting printed matter 
from state to state in due course of interstate 
commerce in competition one with another, or 
with other persons, firms, or corporations simi¬ 
larly engaged, who are not members of respond¬ 
ent association. 

“Paragraph Three: (a) United TyiX)thet.c 
of America, a corpiiration, denies that it« 
through its officers, its branch and affiliated 
IcKal organizations and its members, has in¬ 
augurated a campaign, the object of which is 
to collect assessments from manufacturers and 
merchants throughout th United States who 
sell paper, printing presses, type, ink and other 
supplies to employing printers and from ass. - 
ciations allied to the printing industry, the 
money so collected to be applied to ‘alleged' 
educational purposes, but mainly to induce cm- 
fdoying printers to use a uniform system of 
cost accounting and a standard price list, but 
alleges on the contrary that the design, conduct 
and use of said ‘Three-Year Plan* and the 
iiioneys accumulated thereunder were for proper 
and legitimate educational-advertising activities. 

“(b) Respondent, United Typothet* of 
.\merica, further shows that practically all ac¬ 
tivities under said plan have now ceased by 
reason of the expiration of three years since 
said plan was inaugurated. 

“(c) LTnited Typothet* of America, a corpo¬ 
ration, denies that c(»ercive methods have been 
authorized or countenanced cither by it or by 
United Typothet* of America, or oy any of 
its agents, officers, servants or employes of them 
or either of them, or of any of its branch and 
affiliated bKral organizatii ns. or its members, 
and denies that by any activity of United Ty- 
IK»thet,T of America, a coriniralion. United 
Typothet* of America, or any of its branch and 
.Tmliated local organizations, or by any act of 
any agent, officer, servant, or employee thereof, 
or of cither of them, did or could any employ¬ 
ing printer discriminate in the purchase of sup¬ 
plies r^uired by them, or did or could any 
employing printer favor those who had sub¬ 
scribed to said fund. 

“(d) United Tyfiothet* of .'\merica, a cor- 
I oration, denies that it or United Ty|>othet* of 
.\merica, or its branch and affiliated local or¬ 
ganizations, or any of the officers, employees, 
agents, or servants of them, or either of them, 
do now or have in the past, intimidated, or 
attempted to intimidate any manufacturer or 
dealer in printers* supplies, causing or attempt¬ 
ing to cause any such manufacturer or dealer 
to contribute to said fund against their will. 

“(c) United Typothet* of America, a corpo¬ 
ration, denies that it or United Typothet* of 
America, or its branch and affiliatca local or¬ 
ganizations. or either of them, or any officer, 
agent, servant, or employee thereof, or of cither 
of them, have compelled any manufacturer or 
dealer in printers* supplies, to pay a bonus or 
gratuity as a condition precedent to the sale of 
supplies to members thereof, or to any organiza¬ 
tion, as charged in said amended complaint. 

“Paragr.apii Four: (a) United Typothet* 
of America, a corporation, denies that approxi¬ 
mately 4,000 employing printers, who arc meni- 
l)ers of the United Typothet* of America, have 
adopted and are now using the ‘Standard Cost 
System* and ‘Standard Price List* as a method 
for employing printers to arrive at the prices 
to be charged for their work and denies that 
such ‘Standard Cost System* and ‘Standard 
Price List* are largely devices calculated to 
establish a uniform scale of prices among the 
members of respondent association and the print¬ 
ing industry in general, blit, on the contrary, 
United Typothet* of America, a corporation, 
and its branch and affiliated local organizations 
allege that such systems are truly systems ot 
accounting and accounting practices entitled to 
(he wide use and practically uniform approba¬ 
tion that they have received. 

“(b) United Typothet* of .\merica, a cor- 
(Miration, and its branch and affiliatetl local or¬ 
ganizations, denies that the intent and purrose 
of ‘Standard Cost System* and ‘Standard l*rice 
List* {Tyf>othet* Standard Guide) are for ihe 
intent and purpose, or have the tendency un¬ 
duly to suppress competition in the printing 
business in interstate commerce or to create a 
monopoly directly affecting interstate commerce. 

“(c) United Typothet* of America, a cor¬ 
poration, and its branch and affiliated local 
organizations show that the United Typothet* 

of America ‘Cost Finding System' has been 
approved by the Federal Trade Commission. 

“Paracr.\ph Five: (a) United Typothet* 
of America, a corporation, and its branch and 
afiiliatcd organizations, respondents herein, 
further shows that it is not m-r were its pre¬ 
decessors ’ll intertst, or either of them, a com 
naiiy, association, or cor^Kiration, either inc‘ir- 
IMir.itcd or unincorperated, which is or was 
organized to carry on business for profit and 

having shares of capital or capital stock, nor is 
or was it, or them, or was any predecessor in 
interest a cimipany or association, tnc<ir|>orated 
or uniiicuri»orate<l, without shares cf capital or 
capital stock, organized to carry on business 
for its own profit or that of its members, bui 
that, on the contrary, it is, and its predecessors 
in fact have been voluntary associations con- 
ducting normal and regular educational and 
rssoclation activities, not for profit, but for the 
general interest, welfare and netterment of the 
printing industry, as more particularly herciu- 
l)ef( re set forth, and United Tyimthet* of 
.\inerica, a cor|»oration, shows that Section 5 of 
the .Act of Congress, approved September 26. 
1914, entitled, ‘An Act to Create a Federal 
Trade Commission, to define its powers and 
duties, and for other purposes,* provides: 

“ ‘The Commission is hereby empowered 
and directed to prevent persons, partner¬ 
ships, or corporations, except banks, and 
common carriers subject to the acts to regu¬ 
late commerce, from using unfair methods 
of competition in commerce.* 

and they further show that Section 4 of the 
enabling statute creating the Federal Trade 
Commission as aforesaid defines ‘corporation’ 
as: 

“ ‘Corporation means any company or as¬ 
sociation incorporated or unincorporated, 
which is organized to carry on business for 
profit and nas shares of capital or capital 
stock, and any company or association, in¬ 
corporated or unincorporated, without 
shares of capital or capital stock, except (>artner«hips, which Is organized to carry on 
msincss tor its own profit or that of its 

members.* 

‘’Wherefore. Ignited Typothet* of America, a 
corporation, and its branch and affiliated local 
organizations denies the jurisdiction of the Fed¬ 
eral Trade ('ommisslon over either itself or any 
of the respondents herein. 

“United Tvpothct* of America, a corporate n. 
shows that this answer is made for and on be¬ 
half of United Tyriothet* of America and each 
of the branch anu affiliated organizations and 
individuals named in the complaint and for and 
on behalf of each and every memlier of the 
existing association. United Typothet* of 
.America, a cor|>oration, and on its own behalf. 

“And Uniteil TyjKJthet* of America, a cor- 
l>oration, for itself, its predecessors in interest, 
and all those named therein, denies all and 
(Very manner of unlawful or illegal activities 
in the hill of complaint charged, and having 
Mifficieiitly answered, explained and traverse-l 
all of said allegations in said complaint con¬ 
tained, and showing that said Federal Trade 
(. ommission is w'holly without warrant in law 
and wholly without jurisdiction to file, institute 
or maintain the complaint aforesaid, prays tha* 
(he same be pnmptly dismis.sed as a i>artial 
recomiH.’n>«c for its damages in this l>ehalt most 
wrongfully sustained.** 

COLEMAN PROMOTED 

Managing Editor of Seattle P-1., After 

18 Years on Hearst Papers 

Charles M. Coleman, who has had al¬ 
most eighteen years’ experience with 
Hearst newspapers on the Pacific Coast, 
has been appointed to succeed the late 
Harold (j. Nicholas as managing editor 
of the Seattle Post-Intelligencer, which 

was acquired by Mr. Hearst from John 
H. Perry early in the year. 

Following his graduation from the 
University of California, Mr. Coleman 
was with the Associated Press, Los An¬ 
geles, office for a time, and when Mr. 
Hearst established the Los Angeles Ex¬ 
aminer in 1903 Coleman joined it. He 
has been a news executive for a number 
of years serving as city editor of the Los 
Angeles Examiner and San Francisco 
Examiner. He was Sunday editor of the 
Los Angeles Examiner up to his present 
appointment. With the exception of a 
short period on the Chicago Tribune, he 
lias been on the Pacific Coast. 

Artists’ Week in Philadelphia 

Philadelphia artists and sculptors are 
planning an Artists* Week April 22-29, 

during which exhibits of their work will 
he shown in store w'indows of merchants 
throughout the business section of the 
city. The chainnan of the committee in 

charge of the celebration is Alfred Hay¬ 
ward, creator of the newspaper comic 
strip. “Somebody’s Stenog.’’ 

Ad Windows for Chicago Tribune 

Four new display windows in the Chi¬ 
cago Tribune building will be ready this 
month, and will be used for advertising 
various activities. Three of the windows 

will be on Madison street and the other 
on Dearborn street. 

AID FOR SMALL AGENTS 

AND ADVERTISERS 

OUT! 

Coast Association at San Jose St,, 

Great Future Growth In Now 

Neglected Advertising 

Field 

Joseph 

CslU 
ai 

Development of small accounts « 

Pacific Coast and importance of aidn 

agencies not eligible for recognition h 

the American Newspaper Publishers’ As 

sociation, were among most importat 

topics discussed at convention of t|, 

California Advertising Service Assoda 

tion, in session at San Jose for three dan 
last week. 

After reports of various committee 

“Development of the Smaller Accook 

on Pacific Coast,” was discussed by T. L 

Emery, Pacific Coast manager, Buret 

of Advertising, American Newspape 

Publishers’ Association. Mr. Emeu 

stressed the importance of assistig 

agencies in handling these small accounts 

pointing out immense benefit derived h 

papers from them when properly a- 

ploited. 

That agencies must have enough asset 

to finance their business and that im 

should not depend entirely on the 

was the viewpoint of E. E. Crawfoti 

credit manager of the Central Nationa 

Bank, of Oakland, who discussed “Ageir 

Finance From the Point of View of t 

Banker.” That banks would be willig 

to meet any sound proposition, howeve 

was the assurance given by Mr. Crai- 

ford. 

.Xgciicies must be prepared to finauc 

clients to ascertain extent, due to carryia 

accounts for as long as ninety days, sak 

-Atlee Hunt in presenting “Agmcy 

Finance from the Point of View of th 

Agency.” Mr. Hunt contended thr 

agencies must maintain a sufficient mai 

gin in charges to clients to cover a earn¬ 

ing charge. 

“How to Prepare Copy for Roto¬ 

gravure” was explained by Clyde Scott 

The dinner speech was delivered by 

Wiggintoii Creed, president of Pacific 

Gas & Electric Company, who discussed 

“The Influence of Public Opinion oe 

Business and Government.” He pomtec 

out how much public opinion has, in th 

past, Ixten swayed by the spoken an: 

written word. He said that facts moi: 

now be presented to public in propc 

light in order to offset vicious propa¬ 

ganda. 

“Attitude of the Newspapers Towards 

Recognition of Agencies,” was handledby 

H. C. Bernstein, advertising manager oi 

the San Francisco Chronicle. Bemsteii 

contended that newspapers should lent 

all assistance compatible with good busi¬ 

ness judgment to agencies in order tha: 

volume of business handled by the® 

might be augmented and that small ac¬ 

counts might be given opportunities oi 

healthy dcvc-lopment along proper finan¬ 

cial lines. 
An agency should solicit business ot 

past achievements, integrity and ability 

instead of ideas or seemingly clerK 

writings, contended A. F. A. Stedot 

of the Honig-Cooper Co. 

Meetings on the closing day wen 

executive. Seventeen points had bee 

.suggested by a questionnaire and all we" 

discussed freely by members. Amonf 

those which aroused most interest ww 

establishment of an adequate cost sys¬ 

tem ; desirability of making charges fe 

consultations; question of speculatie 

plans and copy; advisability of tw 

profit-sharing plan with employees; > 

method of inducing clients to meet thtf 

bills promptly; what constitutes * 

system of billing and use of the wo™ 

“free” in advertising. 
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OUTDOOR ADS A BLOT 
ON AMERICA 

Pennell in New York Addree* 

Call* Billboard Men “Human Junk” 

and Worse Criminals Than 

Thief of Cash 

Billboard advertising was cliaracter- 
ijtd as a blot on American scenery and 

I i^iboard men were called the “most con- 
I temptiblc people on the outside of God's 

earth." by Joseph Pennell, an 
jTtist whose etchings are world famous, 
2t a meeting of the Municipal Art So¬ 
ciety in New York this week. Repre¬ 
sentatives of outdtxir advertising com¬ 
panies present in strength in the audi¬ 
ence. frequently interrupted the artist in 
li!« diatrilsc. but one of them admitted 
that the billlx)ard men were anxious 
tbeinselves that abuse of their medium 
be ended. 

Mr. Pennell started with the statement 
that the billboard interests, which repre¬ 
sent probably one-quarter of one per 
cent of the advertisers of the country, 
“had stolen the City of New York and, 
not stopping there, had their soiled hands 
on the entire country.” 

“They’ve stolen the beauty of the 
country,” said Mr. Pennell, “and a man 
who steals beauty is a greater criminal 
than a man who steals ca.sh. 

“There’s no spot in the land safe from 
the billboard men. It’s got so that when 
1 travel on a railroad train, I pay the 
porter to keep the window shades pulled 
down so I can’t see out. 

“It’s all the fault of the imported hu- 
nnn junk that has been dumped into this 
land. It doesn’t make any difference 
whether you call them captains of indus¬ 
try or east side mongrels—they’re at the 
back of the movement to kill all beauty 
in this land. They’re the element that 
is raining this country. That’s the class 
that all of us are called to paint and 
write down to.” 

Mr. Pennell said the people, egged on 
by billboard propaganda, had Irccome a 
aob whose one aim seemed to Ire “to 
clutter the streets with filth and spit 
gobs of chewed gum on the pavements.” 
.W. after remarking that the lumber 

I used in one year’s construction of bill- 
i boards in this country would have Ireen 
I s^cient to reconstruct Europe, Mr. 

Pennell declared it to be his uncxjuivocal 
i belief that the billboard men “are the 
1 most co.itemptible people on the outside 
I of God’s green earth.” 
I E Allen Frost represented the poster 

advertisers and deprecated the abuses of 
, outdoor advertising. His address was 

featured by personal references to Mr. 
Pennell. 

.Mbert S. Bard, representing the pub- 
Bc in the discussion, said; “The out¬ 
door advertiser in New York is a bad 
citizen. He takes the city which the citi¬ 
zen is trying to beautify and skims dol¬ 
lars out of it. I ask if any man is a 
public-spirited and patriotic citizen who 
sets out to make himself rich by spoiling 
his city.” 

.\ndrew \V. Crawford, of Philadelphia, 
said that billboards made hiding-places 
for loiterers and criminals. 

Parii Writers Would Bar Camera Men 

Question as to the eligibility of news¬ 
paper photographers for membership in 
the .\nglo-American Press .Association 
of Paris has created quite a stir. Victor 
Console, art editor and chief photog¬ 
rapher of the Paris edition of the Lon¬ 
don Daily Mail and personally very 
popular, is the storm center. .After two 
attempts by his friends, Mr. Console was 
elected to associate meml)ership with no 
voting privileges “subject to the^ ap¬ 
proval of the next general meeting.” It 
>5 expected that this meeting will not 
approve, iKJCanse it would establish a 
precedent under which all other .Amer- 
ican and English press photographers 
might be nominated for membership, to 
s*y nothing of the camera men of British 
3i>d -American film companies, thus 
fhreatening the solidarity of the associa¬ 

tion. .At present there are 90 members 
and 10 associates, all of w'nom except 
Mr. Console are magazine writers or 
lormer newspairer correspondents. 

PULP MILLS WIN WITH 
SENATE CX)MMITTEE 

5 Per Cent Duty on Chemical Wood- 

pulp in Proposed Tariff— 

Fight on Floor 

Seem* Likely 

{By telephone to Edito* & PeiusiiEa) 

W.xsilixcTON, March 30.—The Senate 
finance committee at a meeting Wednes¬ 
day night, with the majority members 
present, decided to include in the pro- 
I'osed tariff a 5 per cent duty on chem¬ 
ical wood pulp. Ground wo<^ pulp and 
newsprint will remain upon the free list. 

Originally this move for duty on sul¬ 
phite and sulphate pulp, as noted in 
hiniToR .sND Publisher last week, was 
for a 10 per cent import tax. This was 
strongly opposed and it is believed that 
this smaller duty on chemical wood pulp 
will meet stiff resistance on the floor if 
the bill reported to the Senate by the 
finance committee contains this pro¬ 
vision. 

The average yearly consumption of 
chemical wood pulp of the United States 
is approximately 2,000,000 tons, of which 
1.500.000 are produced in the country 
and 500.000 tons imported, mostly from 
Canada. There are 215 mills in the 
country which do not make their own 
chemical wood pulp necessary for the 
manufacture of newsprint paper. 

The House tariff bill as transmitted to 
the Senate left chemical wood pulp upon 
the free list together with ground wood 
pulp and newsprint. 

WHITE HOUSE GUESTS 

Mr*. Harding Entertain* Wa*liington 

New*paper Women 

Washington ncwspa|K;r women, avho 
have frequently been the guests of Mrs. 
Harding at the White House and aboad 
the Mayflower, helped her celebrate what 
she clwse to call her first birthday at 
the White House last Saturday. .Among 
the writers at this informal little func¬ 
tion were: Mrs. A'illa Poe Wilson, Wash¬ 
ington Post; Mrs. Bertha Martin. Wash¬ 
ington Post; Miss Ruth Jones, Washing¬ 
ton Times; Miss Rilla Engle, Washing¬ 
ton Times; Miss Mildred Morris, Cos¬ 
mopolitan Service; Miss Martha Strayer, 
Washington News; Mrs. Sally Vawter 
Pickett, Washington Star; Miss May 
Kearny, Washin^on Star; Miss Kath¬ 
erine Brooks, Washington Star; Mrs. 
Evelyn Hunt, Washington Herald; Miss 
Gourley Eidwards, Washington Herald; 
Miss Margaret Wade, New York Times; 
M iss Winifred Mallon, Chicago Tribune, 
Miss Cora Rigby, Christian Science 
Monitor; Mrs. Lelia Wilson Bathon. 
Baltimore American; Mrs. Elizabeth 
'■tcele. Philadelphia Inquirer; Miss Con¬ 
stance Drexel, Philadelphia Public 
Ledger; Miss Maude MacDougall, Phil¬ 
adelphia Public Ledger; Miss Roberta 
Bradshaw, Woman’s Wear; Mrs. Car¬ 
olyn Bell, Consolidated Press; Miss 
Mayme Ober Peake, Bo.ston Globe; Mrs. 
George F. Richards, Worcester Gazette; 
Mrs. Frances Parkinson Keyes, Good 
Housekeeping; Mrs. Hobart Brooks, 
Indianapolis News, and Mrs. Florence 
Boeckel of the Council on Limitation of 
•Armaments. 

Special Car* to I. C. M. A. 

.Arrangements are being made with the 
New York Central Railroad, according 
to .A. E. MacKinnon, for special cars to 
take the New A’ork and New England 
contingents of the International Circula¬ 
tion 5ianagers’ .Association to the I. C. 
■M. .A. convention in lndianai>olis in June, 
if the number of members going from 
th» se sections warrant it. Those who de¬ 
sire to avail them.selves of the arrange¬ 
ment shoul'l advise James McKernan of 
the New York World. 

NEW CLEVELAND DAILY 
PASSES FIRST MONTH 

iix-Day Bu*ine** Paper Ha* Complete 

Plant, Except Pre**e* — U*ing 

Three New* Service* and 

Own Report* 

tBy Telegraph to Editor & I’cbusiier) 

Ci.EVEL.^.si), March 30.—The Cleveland 
Commercial, whose first issue was dated 
March 2. has had a satisfactory first 
month of life, according to ;ts publishers. 
The Commercial is a six-day morning 
pajR’r, issued for business people and 
generally running 10 pages of eight 
columns 

O. K. Shimansky, publisher of The 
Columbus Journal of Commerce, is presi¬ 
dent of the Cleveland paper, and Samuel 
Scovil, formerly general manager of The 
Cleveland Illuminating Company, is treas¬ 
urer. Karl Shimansky is business man¬ 
ager and O. K. Shimansky is editor. 
Leslie .Allen is the New York news rep¬ 
resentative and Powers & Stone, Inc., 
New York and Chicago, are the foreign 
advertising representatives. Paul Pur- 
man is news editor, Paul Newmann city 
editor, Walter I. Robinson editorial 
writer, and Paul Hart, formerly of the 
Wichita (Kan.) Beacon, is advertising 
manager. 

“We are conducting what may be called 
a cla.ss daily paper,” said Karl Shiman¬ 
sky. “We aim to print clean, wholesome 
news, making a special api>eal to busi¬ 
ness people. Nationally our politics is 
Republican. Locally, we are independent. 
We are charging three cents for the 
paper, believing we can get over a high 
grade threc-cent paper with less circula¬ 
tion than on a two-cent basis. We have a 
complete newspaper plant, except presses, 
our presswork being done by another 
daily paper. We expect to increase the 
size of the Commercial soon to 12 pages. 
.Advertising and circulation are increas¬ 
ing at a healthy rate.” 

The Commercial receives the complete 
leased wire service of the United News, 
the Philadelphia Public Ledger and the 
New York World, besides maintaining its 
own correspondents.. 

Financial news from New A'ork, Chi¬ 
cago and elsewhere is printed, with 
special articles by well known writers. 
Sports, theatres, the movies and produce 
markets are covered. But there is no 
“woman’s department.” 

PRESS AGENTRY DOESN’T PAY 

Charie* Hoyt Tells Birthday Diner* 

Merits of True Advertising 

■Advertisers, publishers and heads of 
advertising agencies attended a birthday 
dinner given in honor of Charles W. 
Hoyt, head and founder of Hoyt’s Ser¬ 
vice, by his business associates and friends 
at the Ambassador, New York, on 
March 24. 

“In my opinion, advertising—the kind 
of advertising that we call paid for. dis¬ 
play advertising, as contra.sted with the 
subtle, uncertain kind known as press 
agent work,” said Mr. Hoyt in his speech 
in reply to those who had preceded him, 
“is destined to be used in this country 
and throughout the world for the de¬ 
velopment and accomplishment of some 
marvelous ideals. .Advertising is mold¬ 
ing public opinion, and it is going to mold 
it the right way. 

“I believe that sooner or later the 
United States Government will see fit to 
employ advertising as the best and cheap¬ 
est way to educate and inform the people 
as to what it is doing. L.alxir and cap¬ 
ital will tell their stories through adver¬ 
tising. If we have great movements in 
the future, advertising will be looked 
upon as die best available tool for 
presenting the merits and demerits of 
proposed measures.” 

The list of s|K-akers at this dinner in¬ 
cluded Hon. John Q. Tilson. member of 
the House of Representatives; B. C. 
Forties, publisher of Forbes Magazine; 

-Arthur H. Gates of .Armour & Company; 
W. tirant Palmer of W. S. Ilill Co.; 
.Alfred C. Gilbert, president of The .A. C. 
(iilbert Coinjiany; James O’Shaughnessy, 
executive secretary, .American .Associa¬ 
tion of .Advertising .Agencies; E. Francis 
Swan, Joseph Burnett Co., and Ralph 
L. Talley, vice-president, Hoyt’s Service. 
.\. W. Krick.son, president of The Amer¬ 
ican .Association of .Advertising Agencies, 
was toastmaster. 

A. P. C. CALLS ON HARDING 

Plans for Second Class Postal Reduc¬ 

tion Campaign Prepared 

The campaign of the .American Pub¬ 
lishers’ Conference, the organization 
recently formed to work for a reduction 
of the last two increases on postal rates 
□n second class matter, was inaugurated 
here Monday by a visit of the organiza¬ 
tion committee to the White House 
where the proposal was submitted to 
President Harding. 

.Although declining to commit himself 
on the plan of the Conference, the Pres¬ 
ident, it is understood, expressed grati¬ 
fication over the fact that the publishing 
industry as a whole had unit^ to pro¬ 
tect its interests and better its conditions. 
The committee, which consisted of A. C. 
Pearson, chairman; L. B. Palmer, man¬ 
ager of the .American Newspaper Pub¬ 
lishers’ .Association; Urey Woodson, 
Southern Newspaper Publishers’ Asso¬ 
ciation; Frederic W. Hume, executive 
secretary of the National Publishers’ As¬ 
sociation; A._0. Backert and Jesse Neal 
of the .Associated Business Papers, Inc., 
was told that the President was in hearty 
sj-mpathy with the enterprise. 

The committee after a two-day session, 
at which tentative plans for the campaign 
were gone over, drew up a letter which 
was sent to members of Congress in¬ 
forming them of the organization of the 
(Conference, and a letter to 22,000 pub¬ 
lishers of .the country, outlining to 
them the points of the conference’s postal 
program. They are (1) retention of the 
free-in-county privilege, (2) retention of 
the zone system, and (3) repeal of the 
last two postal increase laws. 

Dougherty Waxes Wealthy 

E. G. Dougherty, who gives most of 
the State of Iowa the Washington new'S 
through the string of newspapers he 
corresponds for, has accomplished a rare 
feat for a newspaper man. Mr. 
Dougherty has acquired a new hoifte, 
a new automobile and a new son all 
within the past two months. Comment¬ 
ing of the last named acquisition, the 
Davenport Democrat, one of Mr. 
Dougherty’s papers, had this to say: 
“If the dispatches of the Democrat’s' 
Washington correspondent, E. G. 
Dougherty, take on an unusually roseate 
hue this month, it is because of the ad¬ 
vent in his home of John Conroy 
Dougherty, in whose christening there 
also figured the name of the mother.” 

Ink Finn Ad<ls Salesmen 

Recent additions to the ink sales force 
of J. M. Huber, New York, include 
■A. Vincent Weber, J. Henry Stephany, 
and J. _\V. Coleman. Mr. Weber has 
been with the John Thompson Press 
Company, E. A. Paul Wolf Company, 
and Dennison & Sons. Mr. Stephany 
has been associated with the F. Wesel 
Manufacturing Company, Keystone Type 
Foundry, .American Typefounders’ (Com¬ 
pany and the Syracuse Smelting Works. 
Mr. Coleman was for twelve years press¬ 
room executive for Scars Roebuck. 

Fort Worth Press Sued 

Suit for $100,(XX) damages has been 
filed, against the Fort Worth (Tex.) 
Press, by John Bostick, Jr. He alleges 
that be suffered damage as result of an 
item published in the press stating that 
he was arrested for drunkenness. .As a 
correction the Press published a state¬ 
ment that John Bostick. Jr., was not the 
person arrested, but that it was another 
man of the same name. 

4 
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RADIOPHONE SUPPLY ADS. SOUGHT 
NATIONAL AND LOCAL BUSINESS 

AS 

Agencies Placing Accounts Get Convincing Letter from 

N. A. N. E. Member—Department Stores 

Not Entitled to Special Rate 

By RALPH PERRY 

Radio communication has invaded 
the ranks of N. A. N. E. 

That it would happen sooner or later 
was predicted a long time ago. Today 
members of the association are installing 
broadcasting stations for the sending out 
to amateurs and others the news of the 
day. concerts, police reports, crop reports 
and what not. 

Who knows that advertising agencies 
may not avail themselves of the service 
and order copy changes on the spur of 
the moment by the mere tossing of a mes¬ 
sage to the winds, instead of by telegram 
or special post? 

One by one, N. A. N. E. members are 
yielding to the demands of the editorial 
department—that the paper fall in line 
and open up a radio department. In one 
Southern city of approximately 100.000 
population there are over 300 known re¬ 
ceiving stations. These 300 stations 
probably are responsible for the enjoy¬ 
ment of an average to 10 to 20 persons 
per station. Broadcasting is being done 
not only by municipal stations but by a 
newspaper. It has been stated that the 
radio column is the most popular depart¬ 
ment—sports not excepted. 

new fie'd for newspaper advertising 
is being opened. Where in the past 
manufacturers of radio goods have con¬ 
fined their copy largely to the so-called 
technical publications, several have 
started national magazine campaigns, a 
few have broken into newspapers. 

With the installation of broadcasting 
stations by newspapers, a tremendously 
profitable field is being opened by them 
for the solicitation of radio supply copy. 
The fact that the newspaper seryes a 
territory direct through its broadcasting 
service, and carries a department of in¬ 
terest to radio bugs—who must, like a 
Ford owner, continually “be buying 
something.” there exists no question that 
the manufacturer of radio equipment 
and supplies will find advertising in 
newspapers far more profitable than in 
that general class of publications. 

One newspaper for instance has sent 
out the following bulletin to its adver¬ 
tising agencies calling attention to the 
fact that it now operates a radio broad¬ 
casting station; 

“The - is now the official government 
breadcasting station of this sectim of the 
United States. Weathe.- reports are sent out 
of here daily and concerts played for the e<1i 
fication of hundreds who have installed receiv¬ 
ing sets. 

“If you have a radio account, every - 
and pcf pie for hundreds of miles arc und here 
will he vitally interested in reading and acl- 
vertising. Neve.- before in the history of this 
city has a suhiect vripped the people as has 
the wireless and radit'. 

“The - is the only newtsnaper that is 
absolutely an authority on the subject. Readers 
have been quick to grasp this fact and they 
continually ask where they can buy, either Itr- 
callv or bv mail, receiving parts or sets. 

“This inf'rmation is sent you as a matter 
of record.-afferd you a very fn- mar¬ 
ket for expensive as well as moderately-priced 
goods of this character.” 

From the above it can be seen that at 
least one good X. A. N. E. member is 
planning on making hay while the sun 
shines. Before the end of the year, it 
has been predicted that radio broadcast¬ 
ing apparatus will be standard equipment 
for daily papers. 

^HE bonus p'an seems to be attracting 
attention of members, judging from 

suggestions which come into headquar¬ 
ters regarding the possibility of having 
it on the table for discussion at the com¬ 
ing convention. 

That the bonus plan is productive of 
good results is admitted, but there seems 
to be a diversity of opinion as to the 
best method to gain maximum results. 
One publisher has a pet plan which he 
contends is the Irest. and another sug¬ 
gests another plan directly opposite. 

j^R. PERRY conducts in Editos & 
Publishes each week (under the 

auspices of the National Astoci.vtion of 
Newspaper Executives, of which he is 
secretary) a round table discussion on 
matters of inter-relation to the news- 
patter advertising department and the 
user of newspaper advertising space. 
Criticism or comment on any views ex¬ 
pressed and contributions should be 
sent to the office of the president of 
the N. A. N. E., Star-Telegram, Ft. 
Worth. Tex. 

Within the past week some of the ques¬ 
tions and suggestions received include: 

“Does a bonus system really increase 
local display advertising? What is its 
effect on the local advertising staff?” 

“What is the net result of the bonus 
system? Does the increase in business 
justify paying this bonus or does 't in¬ 
dicate that the advertising manager has 
a local display staff that works only 
when a bonus is otfered'” 

“Is it possible to ‘pep’ up a l(x:al dis¬ 
play staff to produce the same amount of 
business without giving it presents in the 
shape of bonuses?” 

These are a few of the questions 
which are being asked. It would seem 
to indicate that the bonus plan is coming 
in for a lot of hot discussion at the com¬ 
ing convention. 

* « * 

DROTHER J. K. Groom, editor-in- 
chief of the Dope Sheet, published 

in the interests of the Northern Illinois 
group, has a little dope this month in 
what he calls “.An Appeal to Farmers,” 
in which he says: 

“I contend that local newspapers are 
best for advertising of all articles of 
consumption and use on the farm and in 
the farm home. 

“Nobody has more extensive or accu¬ 
rate statistics than the Curtis Publishing 
Company. They are so full and com¬ 
plete that if I could make use of them 
in connection with an attentive hearing 
before the powers that spend advertising 
money I know I could switch a lot of 
their advertising to newspapers. 

“For instance, they admit that the cir¬ 
culations of their publications are in 
cities and as proof that supplies for the 
farms and farm homes should be pub¬ 
lished therein, they show that half the 
farm owners live in the city. 

“So they get half the farmers and 
agriculturals get the other half. That is 
fine business, between them they get all 
the farmers, either actually on the farm 
or those farming by proxy. 

“But tie newspapers get them all at 
once without the use of any other medi¬ 
cine. 

“Then why not use newspapers? 
“.And is there any doubt about news¬ 

papers being best. 
“Peonle feel they must read newspa¬ 

pers. That being so, which is the best 
for any kind of advertising? Necessit.v 
is an urge that moves the whole mass. 

“There may be in the minds of some 
the ‘must’ urge toward certain farm pa¬ 
pers. But the up-to-date farmer, par- 
ticularlv the citv dweller, is reading the 
.\gricultural Co’lege bulletins the|e davs 
for most of his ‘must’ reading, while 
both in city and country the newspapers 
hold the ‘must’ urge for everybody. 

“.And so T contend that newspapers 
are best for reaching the farmers.” 

♦ * * 

^ H AT department stores should not 
pay less than the lowest local rate 

is the consensus of opinion of manv 
X. .A. X’. E. members who are opposed 
to the plan adopted by some newspapers 
which allow department stores a special 
rate, presumably because it is their 
opinion that department store advertis¬ 

ing is more or less “news” and that they 
should be entitled to more consideration 
than other advertisers. 

Many papers have a flat rate, regard¬ 
less of the amount of lineage us^ by 
department stores, while others base 
their rates on the amount of lineage used 
within a given time. 

That abuses exist is admitted, and it 
has been suggested that discussion of the 
so-called department store rate be given 
some time at the coming convention. 

As one executive puts it: “There is 
no reason in the world why a depart¬ 
ment store should pay any less than the 
lowest local rate. The idea of giving 
preference for the purpose of securing a 
larger volume of this business, is fun¬ 
damentally wrong. Admitting the de¬ 
partment store claim that their advertis¬ 
ing is a valuable requisite to the columns 
of any paper, that is the greatest reason 
why the department store should adver¬ 
tise and at the same time pay an equit¬ 
able rate. 

“Department store advertising, requir¬ 
ing as it does unusual attention in the 
mechanical department, as a rule, is 
more expensive copy to handle ihan the 
general run of advertising copy, except, 
of course, when it is mat and plate copy. 

“I am of the opinion that no news¬ 
paper should grant any department store 
a rate lower than the lowest local rate. 
The sliding scale rate has both advan¬ 
tages and disadvanta.ges. for the short 
rate problem is always bound to crop up, 
if care is not exercised in handling the 
account. .A flat rate on local advertis¬ 
ing, regardless of lineage, would prob¬ 
ably help materially, if it could be agreed 
upon by all newspapers in any cit>-.” 

* * * 

'T’ O what extent the recommendations 
of a local agent or wholesaler af¬ 

fect the decision of an advertising 
agency in placing contracts, is a question 
which seems to be paramount in the 
minds of a number of N. A. N. E. mem¬ 
bers. Some intimate that contracts in 
the past have been placed through this 
method, and that a personal element of 
bias has been introduced by the local 
agent or representative, in submitting 
recommendations to the agency request¬ 
ing disinterested authentic information 
concerning the value of the publication 
to be used. 

It is contended that while a local rep¬ 
resentative can in some instances give 
intelligent information concerning the 
status of a newspaper in the field in 
which he serves, he can by no means 
give complete information, and that no 
agency should make its decision entirely 
on information sent in by any local rep¬ 
resentative. .As one publisher puts it: 

“The alleged practice of agencies de¬ 
pending on the report of a local manu¬ 
facturer’s agent, as to the advisabilitv of 
placing an account, should not be final, 
and whatever data may be submitted by 
him should be checked against other 
available records, to prevent a decision 
which might be unfair to both the paper 
and the advertiser. 

In the smaller communities there al¬ 
ways exist supporters of each paper, and 
advertsing to some extent is naturally 
affected by conditions of this sort. The 
agency, which is not concerned in the 
local situation, must of course, when 
called upon to make a decision, base that 
judgment on facts at their disposal. 
There are so many ways of checking up 
and securing the necessary information 
that it seems unnecessary to even sug¬ 
gest that such conditions exist, yet I 
have knowledge of such conditions, not 
only in my own community but in oth¬ 
ers. where some agencies have placed 
copv practicallv on the representations 
of local manufacturer’s representatives, 
who were not qualified to make recom¬ 
mendations regarding the status of either 
of the three papers, other than from a 
Iiersonal standpoint." 

A. A. C. W. MEMBERS FIND 
HARD TIMES ARE OVER 

Better BuBiness Bureaus’ Work Pro^ 

nent on Program of 7th District 

Meeting at Fort Smith 

Last Week 

Fort Smith, Ark., March 27—“its 
the sense of the Seventh District W 
ciation, here in convention assemhu 
that hard times are past, that bette 
times are here and that good times an 
at our linger tips. Let’s go get them.' 

Ihis resolution adopted at the lint 
convention of the .Associated Qubs ■ 
the Seventh District Association, whid 
met here last Wednesday and Thursday 
showed the spirit of the thirty-five « 
forty delegates who attended. The res®, 
lutions were adopted following a disem. 
sion of the address by E. E. Geer, gen. 
oral manager of the Geer Depart^ 
Stores, Springfield, Mo., on “How We 
Increased Business in 1921.” 

Mr. Geer attributed the increase of 
business to the increased use of adver¬ 
tising, which he said was the greatest 
|)Ower on earth, and the organization of 
the forces within the store so as to briw 
about a friendly spirit of competition. 

Fifteen of the 21 clubs in the Sutei 
of Missouri, Oklahoma, .Arkansas, Okla¬ 
homa and Kansas were represented 
Ray Gill, secretary of the Business Men'i 
Club of Fort Smith, opened the conven¬ 
tion in place of Daniel A. Ruebel, of St 
l.ouis, who was unable to attend. W. R 
.lohnson, a hanker, of Fort Smith, deli^ 
ered the address of welcome, which m 
responded to by Lou Holland, of Kansa 
City, president of the association. 

Mr. Hollaml urged the clubs to stid 
closer to advertising problems, and be 
also asked that they give closer support 
to the Better Business Bureau movement 

Miss Minnie Buzbee’s paper on “Hik 
manizing Advertising” was read by her 
fellow townsman, R. C. Irvine, of Little 
Rock. J. P. Jolly, publisher of the 
Warren (.Ark.) Eagle-Democrat, spoke 
on “Making Local -.Advertising Moee 
Productive,” and the first day’s businea 
session was ended with a talk by Joseph 
J. Manlove, of Joplin, who told of the 
work of the Ozark Playgrounds Assoo- 
ation. 

Former Governor C. A. Brough, of Ar¬ 
kansas was the principal speaker at the 
ban(|uet in the evening. 

The first paper of the second day wa 
liy Bert Barnett, St. Louis, advertising 
manager of the Friedman-Shelby Brandi 
of the International Shoe Company, who 
•-poke on “[The Retail Clerk—His Oppor¬ 
tunity.” Mr. Barnett’s paper was read by 
Charles W. Collier, secretary of the Ad¬ 
vertising Club of St. Louis. E. J. Bren¬ 
nan, manager of the Better Business Bu¬ 
reau of St. Louis, discussed vigilann 
work. 

Following Mr. Brennan’s talk, and om 
hy George M. Husser, manager .Advw- 
tisers’ Protective Bureau of Kansas City 
a co-operative arrangement for bette 
business bureau work, was made, th 
work to he perfected by a committee cOm 
posed of Mr. Brennan, chairman. Mi 
Husser. P. W. Benton, Pine Bluff. -Ark. 
John Millhaupt. Wichita, Kan., and Glffl 
Snvder, St. Joseph. Mo. 

The association al.so decided to fon 
a speakers’ bureau, and a research I 
rcau. The association will meet next 
Milwaukee, during the convention of' 
A-isociated Clubs of the World. 

Norse Paper Reaches Portland, Ore. 

Fleven carloads of Xorwegian news¬ 
print have h<'en received in Portland. 
Ore. aboard the motorsliin Theodore 
Roosevelt, consigned to the Portland Tel- 
eirram 

A. P, Executive Committee Meet* 

The executive committee of the As^ 
ciated Press transacted onlv ronti* 
business at its meeting March 29. Those 
present were Frank B. Xoyes. Wa.shing- 
loii Star; Charles Hopkins Clark, Hart¬ 
ford Coiirant; Charles A. Rook. Pitts¬ 
burgh Dispatch; Elbert H. B.iker, Ckve 
land Plain Dealer; Herbert F. Gunni^ 
Brooklyn Eagle; W. L. McLean. Phih- 
delphia Bulletin; Frederick Roy Martm- 
gencral manager; Melville F. 
counselor; Jackson S. Elliott and Kf" 
Cooper, assistant general managers. 
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The Adventures 

of 

will be 

released 

Raggedy Ann 
and 

Raggedy Andy 

APRIL 24 

If a great 

store finds 

children 

worth 

cultivating, 

no 

newspaper 

can afford 

to overlook 

them. 

THE BABY AND RETAIL 
TRADE 

Marshall Field & Co. Emphasizes 

Importance of Infant Cnstoraers 

mpfcial to The Sew York Times) 

('HICACO. March 28.-In a forty-twi»- 
page book which Marshall Field & Co. 
has just issued for its merchant cus¬ 
tomers, the importance of the biby in 
retail business is stressed. It is pointed 
out that of every 1,0)0 customers. 240 are 
below the age of ten years. The impor¬ 
tance of the baby as a customer is thus 
expressed: 

“All the year round there is a steady 
demand in your locality for a line of 
merchandise that is used by 240 penp’e 
out of every 1,000. That proportion, 24 
per cent, of the population, are under ten 
years of age—potential customers for in¬ 
fants' and children's wear. 

“This great part of vour trade is es¬ 
pecially powerful in the creation of gixxl- 
will. Go<^.will while partly due to re''son, 
is largely based on sentiment. Acquaint¬ 
ance. personal likes, response to service, 
habit—many small unanalyzed influences 
are back of your regular patron'*ge. The 
sale of infants' and children's wear gives 
you the best of opportunity to use senti¬ 
ment to gain and hold customers. For if 
you please a mother with an article for her 
baby, you have entrenched your store in 
her favor more deeHy and lastingly than 
you could have done in any other way. 

The Marshall Field store, Chicago, held a RAGGEDY ANN 

and RAGGEDY ANDY day last year attended by 10,000 

children. 

Schools in Kansas City, Kansas, are reading RAGGEDY 

ANN—the book now in its 60th edition—to the kiddies. 

Your own child knows and loves the RAGGEDY ANN and 

RAGGEDY ANDY dolls—they’re a part of every nursery in 

America. 

This—the outstanding top-notch children’s feature—is in 

a class by itself. JOHNNY GRUELLE, the author, is the 

supreme juvenile story genius in the world today—he is to his 

field what Edison is to electricity. 

This feature already reserved for New York, Chicago, 

Detroit, Pittsburgh, Indianapolis, Sioux City, Seattle, etc. 

JOHNNY GRUELLE will write and illustrate each story— 

it’s all NEW, UNPUBLISHED matter. 

You’ll want RAGGEDY ANN and RAGGEDY ANDY for 

your city. Better wire. First publication in any newspaper 

April 24th. 

United Feature Syndicate 
UNITED PRESS HEADQUARTERS 

Norris A. Huse World Building 
General Manager New York 
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PRINTING ALL THE NEWS AND KEEPING 
WITHIN THE LAW 

“What Articles Are Libelous?” Is Question Every Newspaper 

Man Should Be Able to Answer—Most Innocent Sort 

of Mistake May Come Under Head 

By LOUIS G. CALDWELL 

NOTE:—This is the sixth and final article of a series on the subject of 
libel by Mr. Caldwell, of the firm of McCormick, Kirkland, Patterson and Fleming at¬ 
torneys for the Chicago Tribune. Credit is due to the Trib, house organ of the Trib¬ 
une, for publication in Editor & Publisher. The articles have appeared in Editor & 
Publisher starting with Febtuary 25 and continuing to date. 

T X the ordinary libel case a plaintiff 
does not have to prove any damages 

to himself or his character in order to 
recover even very substantial sums. The 
law presumes that certain damages natu¬ 
rally and neces.sarily result from the pub¬ 
lication of a libelous article, such as 
injury to feelings, mental suffering, in¬ 
jury to character and reputation and 
similar injuries incapable of definite 
money valuation. In assessing the 
amount of damages the jury may also 
consider the nature of the imputation, 
including time, manner and language in 
which the charge was made, and the 
character, condition, and influence of the 
parties. Special damages, such as loss 
of employment, or loss of business, must, 
however, be proved. , 

The size of a newspaper’s circulation 
and its wealth may lie shown and con¬ 
sidered in assessing damages. In other 
words, a great newspaper such as the 
Tribune is peculiarly liable to be assessed 
large sums of money as damages. 

In actions for libel and slander a plain¬ 
tiff may recover not only compensation 
for injury he has actually suffered, but 
also very frequently he may recover 
punitive damages, that is damages the 
purpose of which is to punish the de¬ 
fendant. This is particularly true where 
a newspaper is shown to have acted with 
actual malice, as when it publishes a li¬ 
belous article knowing it to be untrue or 
recklessly without any attempt to verify 
its truth. If the newspaper reiterates the 
charge, after warning that it is untrue, 
the damages will often Ik- aggravate<l. 

On the other hand, a newspaper will be 
allowed to prove a variety of circum¬ 
stances tending to show that it acted in 
goiKl faith and without malice, to miti¬ 
gate the damages. Belief in the truth, 
based on information derived from reli¬ 
able sources or after due investigation, 
may be shown in mitigation, although in 
thi.s state the newspaper cannot ordinarily 
show what facts it relied on unless it 
actually pleads that the article is tnie. 
General reports, rumors, or suspicions 
will not be allowed to Ik- shown. 

.\ newspaper may show that the al¬ 
leged libel was provoked by the conduct 
of the plaintiff, such as when a news- 
pajicr article is written in reply to, or in 
the nature of a commentary on, a writ¬ 
ing by the plaintiff. It may also prove 
that the plaintiff has a general bad char¬ 
acter, but may not prove any particular 
acts of misconduct. 

A retraction of a story is not a de¬ 
fense. No matter how much a news¬ 
paper publicly apologizes for a libelous 
article it will suffer damages for publish¬ 
ing it. But retractions made before any 
suit is commenced against it will ordi¬ 
narily mitigate and lessen the damages. 

A corporation owning a newspaper is. 
of course, liable for libelous articles ap¬ 
pearing in the newspaiK-r, as well as an 
individual proprietor where there is no 
corporation. The officers and employes 
of the corporation are ordinarily not per¬ 
sonally liable in the absence of some sort 
of personal particiiiation in the publica¬ 
tion complained of. 

But if any sort of such participation is 
shown, directly or indirectly, the e-<litors, 
managers, reporters, printers, distribu¬ 
tors and sellers may be held personally 
liable. So also may a contributor who 
sends manuscript for publication. Dis- 
trihutors and sellers may be exonerated 
if they did not know that the newspaper 
contained libelous matter, but the burilen 
is on tlu-m to prove their lack of knowl- 
ed"e 

.\n action for slander of title may be 
brought where false statements are made 
regarding a person’s title to property, 
whereby he is prevented from making a 
sale which he had in prospect, or loses 
customers. Instances of this arc false 
statements that a person’s title to land 
has some cloud upon it, or that a per¬ 
son’s goods are infringements of patent 
rights. Similarly, an action may be 
brought where a defendant falsely dis¬ 
parages, not the ownership or title of 
property, but its quality, purity or value. 
In each case the plaintiff must prove 
actual damage. 

These actions must not be confused 
with actions for libel and slander. In 
the latter something is said about a per¬ 
son as an individual, reflecting upon his 
character, and reputation. In the for¬ 
mer. however, there is no imputation 
a.gainst the individual; it is solely against 
his property. An example of disparage¬ 
ment of property would be a statement 
that certain eggs which a person owns 
arc rotten; an example of a libel would 
be a statement that a certain grocer sells 
rotten eggs. 

In the ordinary case malice on the 
part of the defendant mu.st be shown, 
though this may be presumed from the 
falsity of the charge in certain cases. A 
newspaper should be careful that the ad¬ 
vertisements it publishes do not contain 
matter reflecting directly and by name 
on the goods of a comiKtitor of the ad¬ 
vertiser. 

It is not generally realized that the 
publication of a libel is a crime, as well 
as grounds for an action of damages. 
There have been comparatively few crim¬ 
inal pro.secutions for libel, but as long 
as it remains in the category of crimes, 
newspdjxr men have an additional reason 
for caution and accuracy. The Illinois 
statute, which is typical of the statutes 
in force in many of the states, is as fol¬ 
lows : 

libel is a malicious defamation, ex¬ 
pressed either hy printing, or hy signs 
or pictures, or the like, tending to 
blacken the memory of one who is dead, 
or to impeach the honesty, integrity, vir¬ 
tue or reputation or publish the natural 
defects of one who is alive, and thereby 
to expose him to public hatred, contempt, 
ridicule, or financial injury. 

Every person, whether writer or pub¬ 
lisher, convicted of lihel shall be fined 
not exceeding |50(!, or confined in the 
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CLIFFORD YEWDALL 
33 West 42nd Street 

New York City 

county jail for a term not exceeding one 
year. 

In all prosecutions for libel, the truth, 
when published with good motives, and 
for justifiable ends, shall be a suflficient 
defense. 

The writer, in concluding this brief 
review of the law of libel, realizes with 
regret that in many respects it has been 
incomplete and lacking in proportion. 
Limitations of time and space have pre¬ 
cluded the citation of many illustrative 
cases. Without such citation the bare 
statement of legal principles is not any 
too helpful and may be even misleading. 
1 f. however, he has succeeded in outlining 
the subject .so that readers may at least 
know when in their work they are tread¬ 
ing on doubtful legal ground, he will 
feel repaid for what has been to him a 
very pleasant work. 

Ad Writing Contests in Maine 

An advertisement writing contest will 
lie begun on April 1 by the Portland 
(Me.) Express, Lewiston Journal and 
Bangor Commercial jointly. The contest 
is in charge of the Zain Advertising 
Service of Boston, which recently com¬ 
pleted a similar contest in the Manchester 
(N. H.) Union-Leader. 

Food for Chicago Veterans 

The Chicago Evening American got in 
touch with a restaurant and provide hot 
coffee and food for wounded veterans of 
the world war, payments to whom had 
been tied up through government red 
tape. 

EDITORIALS IN PICTURES 

Four Photos and One-Line Captions os 
Bonus in N. Y. News 

An editorial in picture form was 
in the New York Daily News, last 
four photographs, three columns 
taking the place of the type editorS 
Thu subject discussed was the soldier 
bonus, and the four views are actual 
photographs of episodes in the life of j 
soldier during the past five years. 

The editorial was headed "You rid 
and prosperous [reople.” The first photo, 
which showed the soldiers in parade 
prior to going overseas, was captioned 
"You cheered our soldiers when they 
went away.’’ The second photo, portray¬ 
ing three American doughboys in the 
trenches, was entitled “You called then 
heroes when they suffered in the mud- 
holes of France.” The third, showing 
the reception being accorded the "con¬ 
quering heroes,” was captioned “Yon 
welcomed them as saviors of the nation 
when they came back with the war 
won.” The fourth picture depicts mo, 
out of work, sitting in the park, with tk 
caption ‘‘.\nd now you call them robbers 
and mercenaries because they ask sim¬ 
ple ju.stice—a bonus. .\re you quite 
fair?” 

Trophy for St. Paul Golfen 

The St. Paul Dispatch and Pioneer 
Press offer a silver trophy to the winner 
of a prospective golf contest, ^r whil 
members of all recognized golf associa¬ 
tions are eligible. 

The business of 
Armtetronp, C a t o r 
& Co., Inc., founded 
in 1805 by Thomas 
Armslronpi, became 
known as Arm* 
strong & Cator in 
1847, when Robin¬ 
son W. Cator joined 
the firm. 

With a follow- 
ing of about 10,000 
customers this firm 
reaches 15 states 
from Pennsylvania 
to Florida; they 
maintain a corps of 
forty-five salesmen 
who are actively 
enRaped in promot- 
inR business for 
Baltimore throuRh- 
out this territory. 

Mr. Franklin P. 
Cator. senior part¬ 
ner of the firm, has 
been associated with 
the business since 
1869. 

Baltimore 

Leads in 

Millinery 

Jobbing 
Baltimore leads the coun¬ 

try in the millinery jobbing 
trade. Firms like Armstrong, 
Cator and Company, bring¬ 
ing a nation-wide business 
to Btdtimi re. make it no 
UM<'i:mnion thini; to have in 
this city on the same day 
5<K) buyers from outside the 
state for this type of mer¬ 
chandise. 

National manufacturers whose products arc prominent in 
wholesale and retail stocks here, have the opportunity of 
reacliing and impressing tens of thousands of merchant 
buyers visiting Baltimore wholesale houses yearly an audi 
ence in a buying frame of mind. 

By using NEWS and AMERICAN advertising to gain 
prominence for your products in Baltimore, you employ a 
combination, each unit of which possesses an individuality 
that makes it conspicuous in the newspaper world. 

The AMERICAN, proud of its historic past, -but not at¬ 
tempting to subsist on the glory *of it, is a live, forward- 
looking morning newspaper of today, and a most vital ele¬ 
ment in the life of Baltimore and Maryland. The NEWS is 
Baltimore’s pioneer evening newspaper, wielding a power 
and influence in an evening newspaper town that makes its 
columns of inestimable value to advertisers. 

Nearly 180,000 hi tties in Baltimore and close 
7’icinity are reached by the NEH'S cr the AMER- 
JCAN—either one paper or the other—ezery day. 

XEIFS and AMERICAN advertising gives the 
adz'antage of a combined rate on 1.000 line con¬ 
tract of 30 cent* daily. Sunday 35 cents: Sunday 
American RiHogravure, 35 cents per line dot. 

THE BALTIMORE NE:yVS 
Evening. Daily And Sunday. 

Morning. Daily And Sunday. 

DAN A. CARROLL- 
Easturn Kepresentativi 
ISO Nassau Street 
New York ' iv-e-1 

J. E LUTZ 
Wcftej-n Representative 

Terver Bldg. 
Chicago 

ADVERTISING MANAGE! 



Carpenter’s World Travels 
1816 H Street 

Washington, D. C.. 
FRANK G. CARPENTER 
Dudley Harmon, Associate 

MR. CARPENTER 

ANNOUNCES 

HIS SAILING IN JUNE 

TO WRITE 

A NEW SERIES 

OF 

LETTERS FROM EUROPE 

TO BE AVAILABLE 
FOR PUBLICATION 
WEEKLY IN 1922 
AND 1923. 

''Reading Carpenter is Seeing the World 



Editor & Publisher for April J, 1922 

CULTIVATING HOME-TOWN INTERESTS 
BUILDS BIG CIRCULATION 

London Evening News Cited as Ideal Example of Success in 

Capitalizing Home-Town News and Features to a 

Fine Degree—Sales and Advertising Increase 

By HERBERT C. RIDOUT 

Lnulon Kditor, F'ditor & Publisher 

'’PHE constant endeavors of PIditor & 

Puni.isiiKR to indicate the vital im¬ 
portance of studying home-town interests 
and tlieir ncws-va'ues to publishers siiR- 
sest that a Ilritish success in this special 
connection may liave some points for 
those who may not appreciate to the full 
the sisnilicance of that phase of news 
Ratherinc. 

r should describe the London Eveninp 
News as a real model of the ideal ma¬ 
terialization of tile principle of culti- 
vatiiiR home-town interests. Tt is as near 
100 per cent in this respect as any pajicr 
in the British Isles. 

The I'-veniiiR News is obviously pub¬ 
lished foe the masses. Its radius of cir¬ 
culation extends to about fifty miles 
from London, hut the Rreat hulk of its 
circulation is within the metroiiolis itself, 
the largest editions being those of 3 
o’clock, 6:30 and the “late” edition, the 
latter being on sale in the city itself by 
the time the 6:30 has penetrated to the 
suburbs. 

Its national news service is, of course, 
the first page predominant feature, but 
beyond this comes a remarkable service 
of Ixindon and suburban news treated 
not in the formal language of the aver¬ 
age reporter, or in the direct, trimming¬ 
less style of the .American journal, but in 
an easy, semi-chatty descriptive style that 
permits of a strong feminine appeal. 

Indeed, it is (luite evident to any who 
study the Evening News style that its 
directors aim to create a home-interest 
atiTuisphere in every direction, and thisj 
has the result of securing the paper 
being taken home for feminine perusal 
where the more <iignilicd papers retain 
only the masculine interest. 

Othkr Rkkikctions 

This letlects in other ways too. There 
is a well-conducted woman’s page of a 
news-cum-magazine type and, of course, 
a serial- the latter invariably dealing 
with some domestic or feminine problem 
with its story centered mainl\ u|»on niet- 
rojHjlitan scenes. 

Everythi:ig is binged on London, its 
people, its streets, its life and its come- 
<lics and tragedies. < >ne exam]! e of the 
ingenuity displayed iu treating London 
news, is the selection of some police- 
court case with a comedy touch and nar¬ 
rating it in rhymed paragraphs. On one 
occasion when it was (unitted readers 
wrote asking why—and it is accordinglv 
established as a daily feature, not promi¬ 
nently placed, but unobtrusively tucked 
away as any ordinary news item, s > that 
readers have to look for it. 

I’erhaps the most appreciated section 
of the paper after the Itig news features, 
is a social gossip column under the head¬ 
ing of “Diary of a Man .Almut Town,” 
conducted by "yuex," This writer is a 
young officer who serviced in the war 
and with a bright pen he pictures the 
jK'rsona ities in the London news—politi¬ 
cal, social, art and dramatic—sometimes 
hazarding shrewd guesses at the iMissible 
solutions of various current problems 
discusser! in the news; guesses t'lat—as 
in the case of foretelling the Irish set¬ 
tlement—fre()ucntly show him to be well 
“in the know.” .\ ileft tou.b is given 
to this feature by t e liiial paragraph 
which always carries tlu- headline “VV’ho 
told you that'” and takes the form of a 
snappy joke—sometimes a clii'stnnt. but 
as often as not the current good story 
going the rounds !• leaves t e reader 
with a smile, anywa\. 

l-'lar.’xing this column are the leader¬ 
ettes— me discursivr of the topics of the 
1 •! en., and tw(i or three light coin- 
1 I 1 s (111 outstaiuli ;g items in the news. 
Lit a! rays the London—the home-town 
—r'emeiit predominates. .Adjoining are 
invariably two or three short magazine 

articles, which, in common with others 
on another page, invariably deal with 
some feature of special interest to Lon¬ 
don readers—dealing with the lure of 
London, its quaint phases, its odd char¬ 
acters, its strange and unfamiliar facets, 
its diverse modes of living, and its his¬ 
tory as it affects contemporary doings, 
recently it showed a series of photos of 
street scenes of thirty years ago side by 
side with the same streets as they are 
tiKlay; again, a page of London celebri¬ 
ties or notorieties of a quarter of a cen¬ 
tury ago—again, a page of pictures of 
odil London professions. 

CORRESlONUE.N'CF SltOWS INTEREST 

That these touches of home-town in¬ 
terest are appreciated is shown by the 
voluminous correspondence many of 
them evoke. 

Typical of the directorial attitude to 
this home-town atmosiihere is a daily 
feature, signed by “The Londoner,’’ a 
column of delightful philosophy on a 
multitude of subjects, but again, all in¬ 
variably coming back to link up with 
the life and doings of the metropolis. 

The natural (luestion that here arises 
is whether that home-town treatment is 
profitable. The answer can be given in 
several ways. For one thing the Eve¬ 
ning News lias a guaranteed net sale 
of 7.s:4,()00 daily—the largest of any Lon¬ 
don evening paper. It carries more 
classified adverti.sements—usually a half 
page in six iHiint—at approximately a 
dollar a line. It carries more displav 
advertising—with the I-ondon stores 
heavily represented—and the pcr-inch 
rate i> almut $7..30 Hat. 

I f ever evidence were desired as to the 
value of cultivating the home-town in¬ 
terest right down to the single-line news 
item. I think the London F.vening News 
would provide it. 1 know of no other 
British newsiiaiicr in which it is prac¬ 
ticed to so tine or so complete a de¬ 
gree. It is assuredly a moclel of what 
a home-town paper can and should 1h‘. 

PRIZE PAPER RULES 

Texas Press Contest for Belo Cup— 

Other Prizes Offered 

A number of papers are going to com¬ 
pete for the Belo loving cup offered by 
-A. 11. Belo & Co. for the best and neat¬ 
est weekly newspaper published in 
Texas. Sam P. llarben, secretary of 
the Texas Press Association and editor 
and publisher of the Richardson Echo, 
has announced the following rules for 
contestants for this prize: Any member 
of the Texas Press Association, publish¬ 
ing a weekly paper, may enter his publi¬ 
cation. .A committee appointed by the 
president will have charge of the award. 
Four issues of the paper must be sub¬ 
mitted, all bearing date since Jan. 1, 
1922. The award will be made on the 
point system, twenty points for each will 
Ije allowed for set-up and display of ads; 
make-up, considering advertiser’s posi¬ 
tion and conveniences of the reader; 
press work; arrangement and classifica¬ 
tion of local and general news carried; 
general tex-hnical showing of publication, 
considering equipment available. Papers 
must be filed first morning of meeting 
and give information of shop, machines, 
presses and number of im-chanical em 
ployes. 

In addition. Harry Olmstead, president 
of the Southwestern Paiier Company, has 
offered a silver cup for the best all- 
around showing of job work open to all 
members of the Texas I’rcss Association. 
The winner of this cup three years in 
succession will be given it outright. The 
Barnhart Type Founders Company. 
Dallas, has offered three prizes for su¬ 
perior typographical work, and the 
Mil'er-Cooper Ink Company, a prize for 
the best inking combination on a job 

^TERTYF 
IE BETTER MACH 11 

WHY is the INTERTYPE 

“The Better Machine”? Our 

series of practical talks in 
Editor & I’ublisher tell the 
story. Follow them — on 

page 2—every other week. 

INTERTYPE CORPORATION 
805 Terminal Bldf., Brooklyn. N. T. 

548 RanO-McNally BI0|.. ChlciBO 
301 Glatlyn BIBf.. Mimalili 

301 Aronion BIBf.. San FranciMO 

CaniBlan AftnU; 
Toronto Tyno FoonBry Cn., lU. 

NEW VOTE ON “FREE” PAPERS 

Firnt A. B. C. Referendum Inconcluaiy, 
-—Ont Question on New Ballot 

The Audit Bureau of Circulatioo 
which recently circulaterl a liallot 
Its membership for a referendum on & 
desirability of the audit bureau contm. 
uing or eliminating from its membershi- 

free circulation publications, announcfc 
that a new referendum is to be taken a 
the following question, inasmuch as tiy 
first was not considered by the board« 
directors to be decisive: “.Arc you in t 
vor of the .Audit Bureau of Circulatiom 
having in its membersliip publicatiorj 
V hose circulation, under the rules of tiy 
bureau, is free?” The ballots were sot 
out March 2S. 

Rosier Creditors Divide Atseto 

b'rank .S. Schrenk, counsel for Osa 
Rosier, the Philadelphia advertising ma 
who was shot and killed by his wife* 
bumary. announced this week that th 
Rosier .Agency was bankrupt. He sc 
no petition in bankruptcy was filed be 
cause the creditors decided to make i 
pro rata distribution in orelcr to elimii»! 
(be cost of bankruptcy proceedings, 

Hagerstown Paper Increases Cspilil 

Stockholders of the Flagerstown (Md 
Herald Publishing Comiany have Tote 
to increase capitalization to $.30,000, *» 
I.IXX) $.30 shares. 

Nebraska Daily Sold 

The Columbus (Neb.) Daily A’ei- 
was sold to Edgar Howard, itlitor of Ih 
I'oUniibiis Weekly Telegram. 

Business Is Coming 
to Baltimore 

Manufacturers all over the 
country are beginning to wake 

up to the po.ssibilities of Bal¬ 

timore a.*! a buying center. 

Seventy-three and eijiht-tenths per 
rent, of the population of Haiti- 
more is nalirr ii'hile Sixty-two 
and three-tenths per cent, of the 
population of Marjdand—1K)2,122 
people—live in the city and the 
four counties that form Baltimore’s 
buying radius. 

H(*re is a concentrated territory 
that is thoroughly worth going 
after—especially when you con¬ 
sider that it can be completely 
covered by one newspaper, the 
BALTIMORE SUN, which has a 
paid circulation of 226,000 daily 
and 156,000 Sunday, largely within 
this area. 

Ask THE SUN’S Merchandising 
Service Department for further 
information. 

Everything in Baltimore 
Revolves Around 

That you can cover 
Baltimore thorouRhly 
through THE SUN 
is evidenced by its 
concen'.rn'el circula¬ 
tion. Of its 226,000 
<laily, ISILOSS are sold 
in the eitv limits— 
where, aeeordiiiK to 
latest statistics, there 
are 12:i,0(K) white 
EiiKlisli-sp:'akinR fam¬ 
ilies - 

Complete coverage 
plus 

THE 
MORNING 

JOHN li. WOODWARD 
Times Bldg., Now York 

EVENING 
SUN 

SUNDAY 
OtTY S. OSBOBN 

Tribune Bldg.. ChlcMO 

Baltimoreans Don’t Say “Newspaper’ 
— They Say “Sunpaper” 
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•■case HARDENED” REAL ESTATE AGENT 
SOLD BY LABORATORY ADS. 

That Passes Sixty Students of Advertising Appealed to 

Prospect Who Was Deaf to Usual Solicitation—Where 

Classified Can Be Used to Supplement Display 

By C. L. PERKINS 
Executive Secrct.iry, Association of Newspaper Classified .\dvertisinK Munairers 

mARE wc going to carry any of b< 
Billing's copy on his new tract?” li; 

-Dawson, the classified manager, was pj 
speaking. di 

“Kot a chance. It s a high class cl 
proposition: $15,000 restrictions. He’s c( 
plaroiing to use the Times exclusively, si 
^lav and ciassificd. 1 hammered away ti 
for narly an hour to no apparent pur- c^ 
pose. I conceded that the Times was o 
his ioO per cent buy, but tried to close fi 
him on the claim that the Gazette would n 
show him adetjualc returns also per dol- o 
la: expended. But you know Billings," n 
and Conway flicked the ash from his a 
cigarette with a gesture of hopelessness, a 

Lawson did know Uil ings. He was s 
a successful real estate man, a human 
cash register in his fifties, who was f 
about as susceptible to the usual selling t 
tactics as is armor plate to the attack of s 
a mosquito. “Case hardened” was Con- 
wav’s verdict. 
if Mr. Conway has no objection. I’d 

like to call on this man Bil ings. I’ve 
got an idea.” It was Jennings, a cub 
from the local university, who had been 
given a small and barren territory the 
previous week. “You see," he went on. 
“We’re hopelessly handicapped as re¬ 
gards the merits of our paper. But 
here’s where my theviry comes in of sup¬ 
plying a service which will counterbal¬ 
ance our drawbacks. Not that I guaran¬ 
tee anything,” he added diffidently. 

« * * 

“So there you are. Mr. Billings. Each 
one of these ten pieces of copy describ¬ 
ing Bellemead Acres has been subjected 
to laboratory tests out at the university, 
^h one has been read by each mem¬ 
ber of the advertising class of sixty. 
.\nd upon averaging the conclusions 
they have been rated as the numbers in¬ 
dicate from one to ten. You’ll note that 
wme feature one advantage and some 
another: some are designed primarily to 
appeal to women, others to men. But 
also note that all features of conceded 
pulling power are in each one, although 
necessarily subordinated to the point se¬ 
lected to be stressed in that particular 
ad," and Jennings concluded by spread¬ 
ing the sheaf of ads out on the realty 
man’s desk. 

“And you say that your laboratory 
tests will co-ordinate with actual results 
in the paper?” 

“Not absolutely but to a surprising ex¬ 
tent. As it happens, our class at the uni- 
wrsity is probably a typical cross-section 
of the public you seek.” 

Billings sat silent, reflecting. New 
vistas had opened up during the past 
fifteen minutes. Although he spent 
nearly $100,000 yearly in advertising, he 
had never before known that an ad’s 
pulling power could be in any degree 
forecasted in advance. 

“Well, this is very interesting,” he ad- 
mittrf, finally. “It will have a great 
hearing on my entire advertising policy 
in the ftiture. I’ll run the first five of 
these ads in the Gazette, and if the re¬ 
turns support your assertions about their 
relative pulling power I’ll sign a con¬ 
tract for my Bellemead .Acres campaign. 
Although the Timei’ space may be worth 
more to me th.in the Gazette’s, I owe the 
t>arette something for its enterprise." 

* * * 

KNOW nothing about classified 
advertising from the inside,” re- 

markrt a national agency man the other 
“and consequently any suggestions 

1 have to make, though very likely im¬ 
practicable, possess the merit of reflect- 

a fresh viewpoint, not ‘staled by cus¬ 
tom.’ 

"bt all my experience as account ex- 
'''thve in the national field I have never 

been solicited either in person or by mail 
by the classified section of any news¬ 
paper. And I have bought millions of 
dollars worth of newspaper space for my 
clients. As I look over the classified 
columns of a daily or Sunday paper it 
seems to me tliat there are many na¬ 
tional advertisers now using display who 
could to advantage divert a small per¬ 
centage of their appropriation to classi¬ 
fied. ‘Why divert it to classified?’ you 
may inquire, “when one organization 
owns both display and classified?’ And 
my reply is that any move which makes 
advertising more productive is to the 
advantage of any one who has space to 
sell. 

“.Adjacent to the used car columns, 
for example, I believe that money could 
be well expended to push tires, oil, 
spark plugs, gasoline and the thousand 

and one auto accessories which loom so 
large in the national field. Certainly a 
man buying a car is a good prospect. 
.A single inch of space, 14 lines, might 
sell as much here as ten times that space 
in display. And how easy to get that 
inch from an advertiser spending a half 
or a million dollars a year. 

“Similarly, adjacent to the used furni¬ 
ture column, furniture polish should be 
advertised: to the phonograph column— 
records; to the Help Wanted—clothing 
and haberdashery (look prosperous 
when applying for a job) ; and so on. 

“I know that I could be sold classified 
space for national advertisers if properly 
solicited. It is true that some national 
agencies might frown upon the idea be¬ 
cause of the trouble and detail involved, 
but one could always approach the ad¬ 
vertiser direct. The basis of my argu¬ 
ment is really this. The advertiser is 
spending substantial sums anyway. In a 
city in which he is investing, say, $10,- 
000 in display space, it should be easy 
to get $500 from him for classified. And 
‘every litt'e $5(X) added to what you’ve 
got makes just $500 more.’" 

rOHN L. IRVIN, classified advertis- 

day copy early. It is headed “Mail 
Early” and reads as follows: 

“EARLY MAILED WANT-ADS 
PRODUCE BETTER RESULTS 

“To have your advertisement mis.< the 
early mail edition of the Oes Moines 
Register on Sunday would be to miss more 
than 25,000 readers—appri ximately c-ne- 
fourth of the entire number who read the 
Sunday Register each week. 

“Can you afford to pay full price for 
your want-ads and have them printed in 
only three-fourths cf the papers which are 
published? Of course, you can’t. 

“It would mean in ether words that you 
could not expect to secure as good results 
as if vour advertisement were published in 
alt edituns. 

“We endeavor to publish all want-ads in 
every edition of the issues for which they 
are ordered, but, of ccurse, we cannot do 
so if the adverti.ser will not cooperate with 
us Iw sending his order early. 

“The want-ad section of the early mail 
edition of the Sunday Register closes each 
week at six o'clock p. m. cn the preceding 
Friday. Make sure that your Sunday acL 
vertisements are in our emee hy that hour 
if you are to receive the complete service 
of all editions and secure maximum results. 

“Week-day * advertisements, also, 
should be mailed as far in advance of 
the publication date as possible.” 

Rio Has Sports Daily 
The first South American daily news- 

^ ing manager of the Des Moines paper devoted entirely to sports has been 
Register & Tribune, is using an envelope started at Rio de Janeiro. O. Esporto 
stuffer urging advertisers to send in Sun- is a four sheet, seven column paper. 

23% 
INCREASE 

(ESTABLISHED IS9i) 

Over 8,000 Daily 

In The Daily Net Paid Circulation 

THE DAILY ARGUS 

MOUNT VERNON, N.Y. 

For the Year Ending March 31, 1922 

Tells a Story of Local Appreciation and Recognition of a Model 
Home Newspaper That Must and Will Appeal to Every 

Advertiser Acquainted with the Fact 

Westchester County’s Leading Newspaper 

MEMBER or A. B. C. 

FOREIGN REPRESENTATIVE 

GEO. B. DAVID & CO., 

171 Madison Ave., New York City, N. Y. 

STILES & MERRIAM, Prop., 
First Street at Second Ave., 

Mount Vernon, N. Y. 
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KROH GETS CITATION 

Nycna Ticker Tells of Beats as He 

Takes New Job 

Eight “licats” of the 25 scored by the 
New York City News Association in 
192! were the work of Hubert R. Kroh, 
one of the staff men of the organization, 
according to the N. Y. C. N. A. Ticker, 
official organ of the association. 

At the first of the year Kroh was as¬ 
signed to the night news desk, but re¬ 
signed on March 1 to become directing 
liead of the New Jersey News Service, 
with offices at Asbury Park, N. J. This 
organization, with representation of 
many newspapers over the country as¬ 
sured, is handling general news, resort 
matter and feature articles, the latter 
cn special assignment. 

be awarded the winning newspapers in 
each class. Competitors will submit 
copies of their publication to Prof. J. S. 
Myers, head of the department of jour¬ 
nalism. The contest closes May 1. 

He declared that such a service, which 
is being supplied to the rural newspapers 
of Alberta, is against all British prece¬ 
dent. The storm centers around C. C. 
Groff, of Calgarj’, recently appointed pub¬ 
licity agent by the Government. 

Help Oregon Auto Highways 

Portland (Ore.) newspapers are or¬ 
ganizing the Old Oregon Trail Associa¬ 
tion to promote a transcontinental auto¬ 
mobile road into the state, led by Edgar 
B. Piper, editor of the Oregonian; Don¬ 
ald Sterling, managing editor of the 
Oregon Journal, and L. R. Wheeler, 
associate publisher of the Portland Tele¬ 
gram. 

Russian Papers Come High 

Street sale of newspapers is now be¬ 
ing permitted in Russia. The Moscow 
Tvestia, formerly given free to Soviet 
officials IS now sold for 2,000 rubles 
Bolshevist currency, a copy. One of the 
Moscow papers is selling about 6,000 
copies a day. Monthly subscription 
rates in Moscow are 40,000 rubles and 
45,000 in rural districts. 

Building Leasona for Readera 

The St. Paul Daily News will help 
solve the housing problem by building a 
cottage “to demonstrate that home own¬ 
ing is not for the rich alone.” It will 
give its readers all the details—the cost 
of every item, the fun of building, the 
troubles and tribulations and the manner 
of financing. It will be for a family of 
from two to five whose income does not 
have to exceed $150 a month. 

Weekly Seeka Daily’a Ada 

A weekly paper, the Enterprise, will be 
published at Walton, Ind., a town of 800 
people, south of Logansport, March 10. 
Cal Sinninger, who has established sev¬ 
eral weekly papers in Indiana, will be 
editor and owner. The regular weekly 
Walton advertising in the Logansport 
Pharas-Tribune is said to have been the 
cause of the new paper. 

Official Paper Change* Name 

The Weekly Trade Bulletin, issued 
each Monday by the Commercial Intel¬ 
ligence Branch of the Department of 
Trade and Commerce, Ottawa, has be¬ 
come the Commercial Intelligence Jour¬ 
nal. 

Canadian Government Ad Bills Less 

Newspaper advertising by the Cana¬ 
dian Dominion during the fiscal year 
1920-21, according to a report of the De¬ 
partment of Public Printing and Sta¬ 
tionery just issued, cost $183,656, which 
compares with $235,663 in 1919-20 and 
^22,197 in 191^19. The latter figure 
included cost of advertising in connec¬ 
tion with flotation of the Canadian Vic¬ 
tory Loan of 1918. 

Students Man Papers for a Day 

Four editions of the Jacksonville 
(Fla.) Metropolis were gotten out by 
journalism students of the University 
of Florida, March 14. 

The Mitchell (S. D.) Evening Repub¬ 
lican was recently published for a com¬ 
plete issue by students of the English 
department of the Dakota Wesleyan 
University. 

Buy Thitd Canadian Daily 

The purchase of the Galt (Ont.) Re¬ 
porter makes the third paper owned by 
H. M. Hueston, Allan Holmes and A. 
D. McKenzie, proprietors of the Sarnia 
(Ont.) Observer and the Prince .Albert 
(Sask.) Herald. Henry J. Foster, man¬ 
ager, will be associated with .Mian J. 
Foster in its conduct. 

Plans Tour of South Americs 

The Brooklyn Eagle is organizim, 
tour to South America, leaving Xt 
York the last week in July and arrivi,! 
at Rio de Janeiro for the Braziliv 
Centennial celebration September 7. Ti, I 
party will probably sail through 
Panama Canal and down the west com ! 
of South America as far as Valparais 
Chile, with several stops on the way ar 
then go overland to Rio. The party 
reach home the last of September. H V 
Kaltenborn will be in charge. 

McVeigh Starts Weekly Paper 

The Belleville (N. J.) Citizen has bo; 
started as a weekly by Blake MeVeigt 
formerly of the New York World, Phih. 
delphia Public Ledger, Newark Evtaiu 
News, and managing editor of the Djih 
Garment News, New York. R. )((, 
Laughlin, previously with Montreal p). 
pers, is business manager. 

Paper Give* College Radio 

The Birmingham News has announctc 
the gift of ^,500 to the Alabama Poh 
technic Institute at Auburn for purctas 
and equipment of a broadcasting stati# 
to be known as The Birmingham Nw 
Broadcasting Station of the Alabam 
Polytechnic Institute. 

David Adda to List 

George B. David, New York sptdi 
representative, has added to his list * 
newspapers the Staten Island Advam 
and the Gloucester (Mass.) Star, whic 
.starts publication June 1. 

Contest for High School Papers 

A competition among the high school 
newspapers of Ohio to determine their 
comparative merits has been started by 
the Ohio State University department of 
journalism. The high schools of the 
state have been classified according to 
registration and certificates of merit will 

Scenario Course at De Pauw 

Prof. Franklin Lee Stevenson, head of 
the school of journali.sm of De Pauw 
University, has announced that a de¬ 
partment of .scenario writing will be in¬ 
augurated with journalism work. 

Protests Party Press Agent for News 

J. R. Boyle, M. P. P., leader of the 
opposition in the Alberta Legislature, 
has voiced strong objection to the policy 
adopted by the new farmer government 
of the province in employing a press 
agent to report proceedings of the house. 

FeIIeu^ 

Nobody but an editor should take comic pages seriously. He 
should. Here is a colored comic which we believe is worth your con¬ 
sideration. It attains humor in a new way. It creates genuine fun 
without the use of brick bats, mallets, custard pies, big noses, fat 
stomachs, sledge hammers, boot-jacks, firehose or any other customary 
accessories of the conventional comic artist. 

“Reg’lar Fellers” is its name. And the name describes the comic. 
So many of our comic page boys have been young villains that it is 
a joy to see the job turned over at last to some RegTar Fellers. 
Jimmie Dugan and Beano Golden are two really likeable small boys 
—Reg’lar Fellers. You realize their reality and your affections go 
out to them just as they go out to Penrod and Tom Sawyer. They 
are not tricksters. 

These boys have minor troubles and reconciliations with their 
parents and with their teacher Miss Killjoy, but they never attempt 
to bomb their parents or wreck the school-house. They go on with 
their parents and their teacher about as other normal boys do. 

ff’e can furnish this page in full page matrices, full 
color, black and red, or black alone, or as the first 
page of a printed comic section. 

HERALD-SUN SYNDICATE 
280 Broadway New York City 

Give your ad-alley a 
chance to make good 

Give this vital part of your 
plant unlimited capacity for 
display faces—12 to 60 point. 

Give them slug lines to make 
up instead of single types. 

Give them cases that always 
are full—ready for the big¬ 
gest job in any display face— 
all the way up to 60 point. 

Give your compositors the 
unlimited capacity of the 
Ludlow System—and they 
will give you better display 
at a smaller cost. 

Ludlow Typograph Company 
2032 Clybourn Avenue, Chicago, Illinois 

Eastern Office: World Building, New York City 

The Ludlow is a system for display 
composition on slugs—12 to 60 point 

LUDLOW QUALITY SLUG COMPOSITION ABOVE 10 PT 



THE WAY TO GET 

SOUTHERN TRADE 
Get acquainted with the South; get in touch with its people; get into intimate touch, by get¬ 

ting into their homes. 

The South has one-third of the area and population of the United States. One-quarter of 
the coal reserve. Over fifty per cent of the forested area. Mineral productions ex¬ 
ceeding one billion dollars annually. Half of the natural gas and petroleum. 

The South has everything necessary to make it a great market and she has the wealth to 
exploit her resources. 

To get this trade in this market you must get in touch with its people intimately. The 
quickest, least expensive, most effective way to get to these people is through their local 
daily newspaper. 

Commodities adequately advertised in this list of Southern daily newspapers reach the right 
people, every day in a responsive, persistent way. 

Circnla- 2,500 10,000 
ALABAMA. tion linet linet 

* Birmingham Age-Herald.. (M) 24,923 .08 .08 
* Birmingham Age-Herald.. (S) 26,787 .10 .10 

ttBirmingham Newt . .. ...(E) 64,648 .15 .15 
ttBirmingham Newt . . . ...(S) 69,412 .15 .15 

* Mobile Newt-Item ... ...(E) 10,840 .05 .08 
'Mobile Regitter . ...(M) 21,165 .07 .07 
'Mobile Regitter. ...(S) 33,739 .085 .088 

FLORIDA. 

Jacktoarille MetropoUa... (E) 
'Florida Timet-Uaion, Jack- 

19,223 .07 .07 

toarille . (MdkS) 32,181 .08(9eS) .08(9cS) 
'Pentacola Journal . . . ...(M) 3,552 .025 .025 

'Pentacola Journal . .. ...(S) 4,831 .025 .025 

'Pentacola Newt. ...(E) 8,266 .03 .03 
"Pentacola Newt. ...(S) 7,000 .03 .03 

GEORGIA. 

fAugutta Chronicle .. ... (M) 11,168 .048 .048 
fAngutta Chronicle .. ...(S) 11,404 .045 .048 

'Augutta Herald. ...(E) 11,746 .05 .08 
'Angutta Herald. ....(S) 11,674 .08 .08 

'Colnmbnt Ledger ... .(E*S) 7,700 .04 .04 

'Macon Telegraph ... ...(M) 20,882 .06 .04 

'Macon Telegraph ... ....(S) 22,484 .06 .06 

'Sarannah Mag. Newt (MAS) 21,201 .088 .08 

KENTUCKY. 

'Lexington Leader .., ....(E) 18,472 .08 .08 
'Lexington Leader .. < ....(S) 15,881 .08 .08 

'Louitrille Herald ... ... (M) 44,787 .09 .09 

'Louitrille Herald ... ....(S) 87,246 .09 .09 

NORTH CAROLINA. 

Atherille Citixen . ... ... (M) 12,118 .048 .048 

Atherille Citixen .. . ....(S) 10,848 .048 .048 

'Charlotte Obterver .. ...(M) 21,328 .06 .06 

'Charlotte Obterrer . ....(S) 24,005 .07 .07 

Greeatboro Daily Newt.. (M) 18,913 .08 .08 

Greentboro Daily Newt... (S) 28,900 .06 .06 

'Raleigh Newt and Ob- 
Mrrer . ,...(M) 22,540 .06 .06 

'Raleigh Newt and Ob- 
•errer . ....(S) 28,977 .06 .06 

NORTH CAROLINA—Cont’d. Circuit- 2,500 10,000 
tion linet linet 

'Raleigh Urnet. ...(E) 7,711 .03 .03 
Wilmington Star . ... (MdkS) 6,228 .04 .04 

'Wintton Salem Journal (MdkS) 6,328 .04 .04 

SOUTH CAROLINA. 

'CoInmhia Record ... ...(E) 13,889 .08 .08 
'Columbia Record .... ....(S) 14,276 .08 .08 
'Columbia State. ... (M) 20,818 .06 .06 
'Columbia State. ...(S) 21,667 .06 .06 
'Greearille Piedmont . ... (E) 8,282 .04 .04 
Greenwood Index Jour- 

nal . .(EdkS) 4,188 .028 .028 
'Spartaaborg Journal . ...(E) 3,901 .04 34 
'Spartanburg Herald ., (MdkS) 6,112 .04 .04 

TENNESSEE. 

•Chattanooga Newt ... ....(E) 20332 .08 .08 
'Chattanooga Timet .. ...(M) 21,109 .07 .07 
'Chattanooga Timet .. ....(S) 23321 .07 .07 
'Knoxville Sentinel ... ...(E) 23,746 .07 .06 
'Memphit Commercial Ap- 
peal. ...(M) 82,168 .16 .18 

'Memphit Commercial Ap- 

pcil . ....(S) 110320 .19 .18 
'Nathville Banner .... ■... (E) 39,384 .07 .07 
'Nathrille Banner ... ....(S) 42,148 .08 .08 

VIRGINIA. 

iBrittol Herald Courier (MdkS) 7,011 .04 .04 
Danville Regitter and 

Bee . .(MdkE) 12,012 .048 .048 
Newport Newt Timet- 
Herald. .... (E) 10,082 .08 .08 

Newport Newt Daily 
Prett . .(SdkM) 8313 .08 .08 

'Roanoke Timet . ... .(MdkS) 10,904 .07 .06 
'Roanoke World-Newt ...(E) 11,020 .07 .06 

Government Statement, October 1, 1921. 

*A. B. C. PublislMn’ StateoMnt, October 1, 1921. 

flacludM BrUtol, Toim. 

ttPublisher’s Statement for Fobniary, 1922. 

tPublisbers’ Statement, Dec. 31, 1921. 



DON’T TIE UP YOUR 

DISPLAY TYPE EQUIME 

MORE THAN 43, 
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THE MACHINE 

This advertisement is cor»l 
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JF you set display on the Linotype, your 

i equipment is just as complete after ten 

pages of ads have heen set as it was before 

composition was started. 
In the one-type-at-a-time shop display 

equipment is limited. Many times a hand 

compositor is forced to pick sorts because 

the very characters he desires are locked 

up in the forms. 

In the Linotype shop not one character 

of the equipment is ever tied up. Every¬ 

thing needed for any job is always avail¬ 

able and within arm’s reach. A form of 

Linotype-set display contains nothing but 

several pounds of metal, cast from equip¬ 

ment which remains on the machine. 

An operator can set any string of display 

composition from the first to the last line 

without interruption or a short font worry. 

Idle equipment is an important element 

of cost. Linotype equipment is never idle. 

■ If you set display on the Linotype your 

complete display equipment is alwavs “on 
tap.” It is never tied up in the forms. 

Mergenthaler Linotype Company 
29 Ryerson Street, Brooklyn, N. Y. 

SAN FRANCISCO CmCAGO NEW ORLEANS 

646 Sacramento Street 1100 South Wabash Avenue 549 Baronne Street 

Canadian Linotype Limited, 119 Adelaide Street, West, Toeonto 
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PUBLICITY WON CHINA 
HER VICTORY 

Report* of Impartial Correspondent* at 

Washington Conference Focussed 

Eye* of World on Injustices, 

Says Hin Wong 

The outstanding feature of the Con¬ 
ference on the Limitations on Armaments, 
just closed at Washington, to Hin Wong, 
representative of 
the Press of Can¬ 
ton, was the fair¬ 
ness with which 
the international 
newspaper repre¬ 
sentatives treated 
China’s com¬ 
plaint of foreign 
e n c r o achments 
and her demands 
for justice and 
recognition of 
foreign rights. 
“The internation- Hin Wong 
al journalists, ob¬ 
serving the conference proceedings,” de¬ 
clared Mr. Wong, “gave China what she 
needed and what she never had before— 
a sympathetic report of her reasonable 
requests to the powers to free her from 
the many detrimental treaties forced upon 
her in her hour of weakness”—and fair- 
minded public opinion did the rest. 

Mr. Wong, a young Chinaman with a 
thorough American education and news¬ 
paper training obtained at the University 
of Missouri and at Columbia University, 
believes that at last China is coming to 
be known to the world for what she is 
and that her progress as a nation from 
now on will be rapid. 

Mr. Wong comes of a newspaper fam¬ 
ily. His father for years conducted a 
newspaper at Honolulu, Hawaii, and a 
cousin. Peter C. H. Huang, a graduate 
of Columbia University, is now .Ameri¬ 
can correspondent of the Canton Star, 
with headquarters in New York. -At 
home, Mr. Wong is the Canton corre¬ 
spondent of the Associated Press, Reu¬ 
ter’s and the Weekly Review of the Far 
East. He has also served as editor of 
the Canton Tintes and managing editor 
of the Star, and as superintendent of 
charities and chief of the intelligence 
bureau of the Canton Government. His 
present visit to America is his first in 
nine years and follows his participation 
in the Press Congress of the World con¬ 
vention in Honolulu last October, which 
he also credits with having rendered val¬ 
uable aid to China’s cause. He is now 
going back to China again to continue 
newspaper work. 

“The Chinese press was represented 
at Honolulu by delegates who worked 
undivided, although one had gone there 

with gifts from the Peking premier while 
another would call Dr. Sun Yat-sen and 
not Hsu Shih-chang the president of 
China,” said Mr. Wong. “Press dele¬ 
gates from China left Honolulu with 
gratification, as they believed that they 
had succeeded in bringing their messages 
before the congress and making many 
friends for China. In passing a resolu¬ 
tion introduced by a Chinese member, the. 
congress instituted a special committee 
to study the conditions, purposes and ex¬ 
tent of the Chinese-foreign news service 
in China in order to recommend measures 
for its improvement. 

“The Chinese will be unprepared to 
participate in international discussions 
until they ar, better informed on world 
events and problems, and there is no 
better way available to educate the Chi¬ 
nese public than a fairer and more ex¬ 
tensive Chinese-foreign news service. 

“.A Chinese delegate also succeeded in 
getting the press congress to appoint a 
permanent committee on the inter-change 
of journalists. 

“Chinese suggestions were heard and 
acted upon at Honolulu, as fellow jour¬ 
nalists from the sixteen or more different 
countries had gone there with no selfish 
aim—but just to co-operate in improving 
the press of the world and friendship 
among all races. Many delegates from 
the press congress, Chinese and others, 
went from Honolulu to Washington, and 
from simply agreeing to listen to the Chi¬ 
nese at the press congress, to actually as¬ 
sisting China by reporting accurately and ' 
extensively the desires of China as ex¬ 
pressed at the disarmament conference. 

“Nothing will help China more than a 
better understanding of her aspirations 
and progress by foreign journalists. 
China has made much progress the last 
ten years, but has not been given the 
credit due her because of her lack of 
friends to tell it to other peoples. 

“Canton began to give seats to women 
in its legislature as early as 1911, while 
Great Britain and the United States were 
still debating whether or not they would 
admit them on equal terms with men. 

“The 1920 national press conference of 
China and the 1921 educational conven¬ 
tion of the country were held in Canton, 
in spite of the still existence of two gov¬ 
ernments in China. In a word, the Chi¬ 
nese people are not divided.” 

S. S. Smith Heads Critckfield Agency 

Scott S. Smith has been elected presi¬ 
dent of Critchfield & Co., advertising 
agents of New York, San Francisco, De¬ 
troit, and Minneapolis. He established 
the Minneapolis office of Critchfield & 
Co. some time ago. Mr. Smith will 
make his headquarters in Chicago, tak¬ 
ing Roy Scymiger, Ray Arnold, and A. 
J. Brosemer of the Minneapolis office 
with him to Chicago. 

BENINGTON AGAIN ELECTED 

Catholic Writers Honor New York 

World Man in Spirited Election 

The Catholic Writers’ Guild, New 
A*ork, an organization of 250 Catholic 
newspaper men and women, authors, 
playwrights and poets, this week elected 
officers for the ensuing year. For the 
first time in the history of the Guild 
there was an opposition ticket. The reg¬ 
ular ticket was headed by .Arthur Ben- 
ington, of the Sunday World, nominated 
by the nominating committee to succeed 
himself. Last week a ticket was cir¬ 
culated, headed by Martin Green of the 
Evening World. Mr. Green had not 
been consulted by thr proposers of the 
oppositic 1 ticket and declined to run 
against Mr. Beningto On Monday the 
name of Hugh O’Dv nell of the Times 
was placed at the head of the second 
ticket. Mr. Benington received a ma¬ 
jority of the votes cast. Other officers 
elected on the regular ticket were: 

Dr. Conde B. Fallen, Miss Elizabeth 
Jordan, Thomas F. Woodlock, vice-pres¬ 
idents ; Hugh A. O’Donnell, treasurer; 
Thomas C. Quinn, secretary. 

The following were elected members 
of the Board of Governors: 

The Rev. John Talbot Smith, Mrs. 
Thomas A. McGoldrick, Austin J. Ford, 
James Blaine Walker, the Rev. John J. 
Wynne, S. J.; Daniel L. Ryan, Edward 
P. McNamee, Dr. Harold Becket Smith, 
the Rev. John J. Burke, C. S. P.; Augus¬ 
tin McNally, Patrick T. Rellihan, Dr. 
Joseph H. Wade, Miss Eleanor Rogers 
Cox, John Tyrone Kelly, Nathaniel P. 

I Babcock, Miss Mary Sullivan, John F. 
O’Neil and the Rev. Francis P. Duffy. 

Hospital Plans Newspaper Day 

Superintendent William .A, Bryan of 
the Worcester (Mass.) State Hospital, 
has arranged for a newspaper day at 
the hospital to get acquainted with the 
various publishers and newspaper men 
in the section. 

The Times 28,918 
2nd Paper 23,276 
3rd Paper 21,438 
4th Paper 13,456 

Tliat was the Saturday 
and Sunday, March 25 and 
26, Auto lineage of the 
four Wasliington, D. C. 
newspapers in connection 
with the opening of the 
local Auto Show. 

Last Sunday alone, The 
Times carried more auto¬ 
mobile advertising than 
any single competitor 
carried for Saturday and 
Sunday combined. 

And readers of the 10 cent 
Sunday Times spent more 
money for their newspaper 
than they paid for the other 
three Sunday papers com¬ 
bined—worth thinking about. 

The 
Washington 

Times 
3c Daily, 10c Sunday 

G. LOGAN PAYNE, Pub. 
National Advertiiinc RapreientatiTa 

O. LOGAN FA NE CO., 

Chicago, Detroit, 

8t. Louis and Loi Angeles. 

PATNE. BURNS A SMITH. 

New York and Boston. 

GOSS 
COMETFLAT BED PRESS 

LEDGER SYNDICATE 
NEWS AND FEATURE SERVICES 

Maintain Prestige — Create Circulation — Attract Advertising 
NEWS SERVICES 

(Via leased wire or laid down in New York, Waehinmn, Chicago, 
St. Louie, Delia*, Seattle, San Pranciaco or Lo* Angela*.) 

PUBLIC LEDGER COMBINATION NEWS SERVICE. 
PUBLIC LEDGER FOREIGN NEWS SERVICE. 
PUBLIC LEDGER DOMESTIC SERVICE. 
PUBLIC LEDGER BUSINESS NEWS SERVICE. 

FEATURE SERVICES 
WEEKLY MAGAZINE PAGES IN MAT: Interriew Page, Special Festire Page, Science Page, Short Storr Page. 

COMICS: “Sooebadya Stenog." (Harvard), “Ihu Benlnd* He” (OolUns), "And Then He Change HI* Mind" 
(Dunn), "Dwib-Bella" (Dvnn). CARTOONS: Sr^ Dallj: "rolliei of the Pawing Sbov” (Hanlon). Wecklr; 
"Children of Adam” (Bebw), Dallr. rUTTION: Dallr and Wceklj Detectlw and Mr*t^ SeriaU; Haael Dero 
Batcbelor’i Dallr Lore-Problem Serlali; Dallr and WeeUr Short Storlea; Problem-Solution Chain Berlala; 
"DedneUoci ft Harrer Hmit." "The Low Doctor.” ‘Xllen Young—Doctor ft Sales" MIDGET FEATURES of 
itkk lengUi; "Thlngi YoeTU Lore to Hake," "Things for Bora to Hake," "The Houwwire’i Idea 
Box." "Wbat'( What," "After-Dinner Trick*," "Th* Children’* How," "Hlstorr of Tonr Nune," "Wko-Wbr-Wh*t- 
When-Wberer’ "Hoiiion (hrloe," ’'Sportrollo." "Wh»t Are You Good ForF' "Yow Soul’* In Tour H*nd," "MalUni 
More Hooer." "D*llr Fun How." "Can Too TeUF’ "(ktrreet English," "Bead Yow (Aaraetw,” "The Oneatlon 
Ooener." DAILY HOME PAGE FEATUREB: "PolDtlng Up Tow Peraonalltr," "The lateat" (Parla Faablona), 
"Home OooUni," hr Owen Vlctorla'a cook, "Aa Woman to Woaaan," "Dreamland Adrentwes" DAILY HUMAN 
INTEREST FEATURES: "Todar'a True DetecUre Storr," "Famooa Olxata," Dallr Anecdotes ft Big PeraonallUes. 
DAILY SPORTS COMMENT: ‘Tha Sport SaeL" 

LEDGER SYNDICATE 
INDEPENDENCE SQUARE PHILADELPHIA. PA. 

Prints 4-6 and 8 Page Papers 
From Type Forms and Roll Paper. 
A 5 Horse Power Motor will drive it. 

Now Being Built for Early Delivery 

W'rite for Literature and Prices 

THE GOSS PRINTING PRESS CO. 
Main Office and Works: New York Office: 

1535 So. Paulina St., Chicago 220 W. Forty-second St 
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jj£fER CARTOONS TO SCANDAL 

of Northwettern U. Read Edi¬ 

torial* and National New* 

Newspaper cantoons. editorials, comics 
national news arc more closely read 

^ murder and scandal stories, and 
lijiiorous stories are more closely read 
^ pathetic ones, according to a tabu- 

of questionnaires submitted to stu- 
jjjjj at Xorthwestern University, 

Eianston. Ill- 
One hundred and twenty-eiptht men 

gd women doing third and fourth year 
fflhtrsit)- work in general subjects and 
tpecializing in journalism were ques- 

tk«d 
Siah'-two said they read every word 

of national news; one said he never 
fld it sixty-three scanned it and two 
•ai only headlines. Messages by the 
Pfesident were read thoroughly by for- 
y«ne, never read by eight, scanned by 
ihy-three and read in the headlines by 
stTtn. Nineteen read all State news, 
ajitj-nine scanned it, fourteen read it 
it the headlines and seven never read 
it while local news was read in its en- 
arty by sixty-four, fifty-nine scanned 
it, four read the headlines and two never 
loolied at it. 

Twenty-eight students said they read 
etay word of crime stories,, eighty-six 
anned such articles, thirty-one looked 
only at the headlines and five did not 
rtad it while nineteen .said they read all 
satdal stories, sixty scanned them, 
thirty-tight “headlined” them and twelve 
ntrer read them. 

Out hundred and twelve said they read 
iD the daily cartoons, sixteen scanned 
them, one read their headlines and no 
OK would admit never having looked at 
than. 

Murder stories, the replies showed, 
*ae read in their entirety by thirty- 
ire, eleven never read them, fifty-nine 
aimed them and twenty-three read the 
hadlines. Fifty-eight persons read all 
'ports, eighteen never read such stories, 
iorty-three scanned them ami six avoided 
im Editorials were read in their cn- 
irrty by eighty-four, scanned by forty- 
nro, "headlined” by eleven and read 
sometimes by all those replying. Fifty- 
oK said they read all foreign news; 
ihy-two scanned such articles, twelve 
»d the headlines and three never read 
iiaii. 

EUROPEAN RESORT ADVERTIS¬ 
ING AWAITS DEVELOPMENT 

(Continued from l<age 7) 

will lose more than half its value. The 
agent wi uld do well therefore to come 
with complete designs of specimen pages, 
or half-pages, showing exactly what the 
illustrated, collective advertisement will 
look like, and in the scheme he can leave 
spaces to sell to the hotels .separately 
where he succeeds in obtaining an order 
from the Syndicat d’Initiative. 

There is no reason why the right man 
should not succeed in getting the Syn- 
dicats d'lnitiative of the chief resorts 
along the Riviera, .say, to combine to go 
in on a scheme of advertising for keep¬ 
ing the French Riviera before the .Amer¬ 
ican reader's eye at the appropriate sea¬ 
son. Then beneath their general head¬ 
ing, each resort might l)e induced to 
advertise in turn, and the separate hotels 
in each resort be likewise induced to 
come in with their own town advertise¬ 
ment. This same applies to Switzer¬ 
land and to Italy. 

While it is of course preferable that 
a representative seeking advertisements 
should be able to speak the language of 
the country he is visiting, it is not so 
essential in soliciting resort and hotel 
advertising, for nearly all those inter¬ 
ested speak English. 

Xo campaign should be started upon, 
however, without thorough and careful 
preparation of the territory to be cov¬ 
ered. Copies of the publication should 
lie sent to all the principal hotel pro¬ 
prietors and Syndicats d'lnitiative, ac¬ 
companied hy suitable letters calling, at¬ 
tention to the special claims of the organ 
as a medium for advertisement to reach 
the traveling public, but care should be 
taken not to use up all the “ammunition” 
of the representative who will have to 
make jx-rsonal contact and the final ap¬ 
peal. 

.A g<K)d connection takes time to build 
up, but it can In: done. Once a paper 
gets oi* the lists of the Syndicats d'ln¬ 
itiative it is generally there for good 
While Paris has no definite Syndicat 
d'lnitiative, there is undoubtedly some¬ 
thing to be done in the way of collective 
advertising, and here the more prominent 
dressmaking establishments would come 
in on a good scheme. 

Large appropriations are spent yearly 
by European health and pleasure resorts, 
and American newspapers, magazines 
and other high class periodicals are not 
getting their share they should get in 
proportion to the number of .Americans 
who come here. They are not getting 
the share that rightly belongs to them. 

WELCOME CARBERRY HOME 

■Iw his advertisement did not measure 
four inches, single column. Now the 
*oni for inch in French is “pouce,” and 
‘pooct’’ also means thumb. 

Wwi called upon, the advertiser pro- 
'f«wl a copy of the paper containing 
^advertisement, bent the first joint of 
iw thumb and applied it to the side of 
■he advertisement, which he triumph- 
®ly announced did not measure up to 
*hat he had paid for! 
Ow a general, collective order has 

■*0 obtained from the local Syndicat 
■flMtiative, the agent seeking advertise- 

will have a much easier task in 
®hicing the hotel proprietors individ- 
3% to advertise their hotels. He can 

them space immediately following 
■ht collective advertisement. 

is as important for an advertising 
*iicitor working in France, Switzerland 
* Italy to have a regular plan of ad- 
'®tismg campaign to submit to his pros- 

clients as it is were he approach- 
aj American advertisers. 

Host of the hotel proprietors appre- 
™^the fact that if their town does not 
'^’^ttise, their own small, lonely effort 

Boston Post Managing Editor Covered 

Ireland, Rome and London 

A dinner of welcome to celebrate the 
return from Europe of Clifton B. Car- 
berry, managing editor of the Boston 
Post, was held on March 23 at Young’s 
Hotel, Boston. About 150 Post em¬ 
ployes were present. Stars from Boston 
theatres entertained during the dinner. 
•A miniature edition of the Post, “The 
Junior Post,” contained “wise ones” 
about many members of the Post organ¬ 
ization, including Mr. Carberry, of whom 
a photograph as he appeared 10 years 
ago was shown. Mr. Carberry, writing 
under the name of John Bantry, during 
his four months abroad was “behind the 
scenes” in the Irish crisis, at Rome for 
the death of the late Pope and the corona¬ 
tion of Pope Piux XL. and in England 
at the wedding of Princess Mary. 

Ad Solicitor* Bonded to Stop Fake* 

The city council of Henryetta (Okla.) 
has passed an ordinance prohibiting fake 
advertising. It provides that all adver¬ 
tising solicitors must secure a permit 
and give bond for faithful performance 
of their contracts before they can solicit 
advertising or conduct business in Henry¬ 
etta. 

^ A. A. C. of W. ^ 

1922 Convention City 

NO city in America is better fitted to entertain 

the 1922 Convention than Milwaukee—one of 

the livest, busiest, most prosperous cities in 

the Middle West. What—a hundred years ago—was 

an Indian village is today the home of half a million 

Americans—the site of thousands of thriving indus¬ 

tries, many of them nationally known advertisers— 

and an ideal summer resort city. 

Come to Milwaukee June 11th to 15th, 1922 

Extensive preparations are being made to entertain 

you. Delegations will be met at the train and a 

Milwaukee business man will personally see that 

you are properly housed, fed and entertained. 

World’s Best Equipped Convention Hall 

All convention meetings will be held under one roof 

in Milwaukee’s mammoth Auditorium, comfort¬ 

ably seating 10,000 in the cool arena and with 

smaller halls for departmental exhibits. Only a 

few blocks from all the downtown hotels. 

A Carnival of Merriment 

After the business sessions—and for 
visitors who do not attend the meet¬ 
ings—th^pe will be carnival dancing 
day and night—with hundreds of Mil¬ 
waukee’s prettiest girls in costume, 
lake boat rides, auto rides to nearby 
resorts, water carnival, golfing, bath¬ 
ing, and some surprises. You won’t 
want to miss these five days of facts 
and fun. Write right now for hotel 
reservations and information. Address 
Milwaukee Advertising Council, Hotel 
Wisconsin, Milwaukee, Wis. 
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E D I T 
KEEP THE NEWS DOOR OPEN ONLY muddled thinking can be responsible for 

the deadlock that now exists among the Senate 

and Ilriuse conferees on the resolution provid¬ 

ing for an extension of navy radio facilities for press 

purposes on the Pacific. 

It is inconceivable that men of the narrow vision 

of Representatives (Ireenc of Massachusetts and 

White of Maine should be able to impose their will 

upon the nation in a matter so vital to the peace of 

the world as better communication between this nation 

and the nations of the Far East. 

President Harding has promised his support to the 

resolution and has made it plain that he will use his 

good offices to break the present unwarranted and 

unreasonable efforts of the two Congressmen from 

New England, who, if we are to judge by their 

actions, don’t know there is another side of the Pacific 

Ocean. 

News rates quoted by private cable and wireless 

companies operating on the Pacific are prohibitive 

and stand as a barrier to understanding and peace. 

Much of the misunderstanding and ill-feeling that 

has existed between the United States and the other 

peoples whose borderland touches the Pacific can be' 

traced to the word rates that the commercial com¬ 

panies now have in force. 

If the United States Navy ceases to be a factor in 

the movement of news between this country and the 

Far East and the islands of the Pacific, the chief 

beneficiary will be the Pacific Commercial Cable Com¬ 

pany and the sufferers will be the people of all nations 

that they link. 

The Radio Corporation deserves no consideration 

at the hands of Congress and the American people 

in this matter. It is not seriously handling traffic on 

the Pacific and skould not be judged a factor until 

its facilities are made adequate to care for service 

under normal demands. 

The Pacific Commercial Cable operates under an 

American charter, but it is Ilritish-owned and con¬ 

trolled and it must be remembered that Rriti.sh news 

agencies now operate under a rate advantage in the 

Far East. 

This is a matter of deep concern to the people of all 

nations linked by the limited cable and radio facili¬ 

ties of the Pacific. If the present Navy service is 

discontinued, all news and information will- have to 

be so radically curtailed that world peace will again 

be endangered. 

Newspapers and news agencies cannot carry the 

exorbitant burden of the commercial companies that 

now" ranges from 87 cents to $1.31 per word on in¬ 

formation of first importance. 

The driving forces for better understanding 

through news dissemination have happily entered the 

fight in a manner that is sure to be felt in the Senate 

and House of Representatives. The Press Congress 

of the World, press associations and newspapers of 

the country, which visualize the wond as their news¬ 

paper field, have joined forces in their demand for a 

radio service that will keep out of the prohibitive 

cost class the news for Pacific transmission that is 

today needed in making an informative and well- 

balanced ncwspajitr. 

Easy and cheap news from and to the Far East is 

absolutely the only foundation upon which peace can 

be built between nations of the Orient and the United 

States. Men who oppose efforts to enlighten by the 

ea.sy exchange of information, one people to another,, 

are jingoes of a worse type than those who scream 

“blood" and cry for cannons. 

Every newspaper man in .■\merica can help 

strengthen .America’s good will with her neighbors 

across the Pacific, by helping to bring the pressure 

of public opinion to bear on the ill-advised forces 

that arc standing in the way of the only feasible plan 

that has been devised for immediate news transmis¬ 

sion, between the United States and other peoples 

who live on the Pacific. 

A ND, speaking of radio, the wireless phone is 

winning its place as a newspaper adjunct. Pro¬ 

grams flashed from Schenectady this week were 

heard in the San Francisco Chronicle’s radiophone 

detectors. This was no special pampered test, but 

a part of the day’s work and seems to portend im¬ 

portant developments. 

RIAL 

AN AMERICAN’S CREED 
Compiled by Charles W. Miller 

Vicksliurg (Miss.) Herald rHUS saitli the Lord God; Repent, and turn 
yourselves from your idols; and turn 

aicay your faces from all your abominations— 

(licelc. .viv; 6). All the paths of the Lord are 
mercy and truth unto such as keep His cov¬ 
enant and His testimonies—(Ps. xxv: 10). 

Now we know that God hcarcth not sinners; 
but if any man be a worshipper of God, and 
docth His will, him He hcarcth—{St. John t.r; 

31). The Lord is good, a stronghold in the 
day of trouble; and He knoweth them that 
frw.rt in Him—(Nah. i: 7). And Jesus looked 
around about, and saith unto His disciples. 
How hardly shall they that have riches enter 
into the kingdom of God! And the disciples 
were astonished at His words. But Jesus 
ansxvereth again, and saith unto them. Chil¬ 
dren, how hard is it for them that trust in 
riches to enter into the kingdom of God! It is 
easier for a camel to go through the eye of a 
needle, than for a rich man to enter info the 
kingdom of God—(St. Mark .r.'23-25). Blessed 
are they whose iniquities are forgiven, and 
who.w sins are covered. Blessed is the man 
to whom the Lord will not impute sin—(Rom. 
iv: 7. 8). 

TEN YEARS 

THE NEW A. B. C. VOTE Audit bureau of circulations 

making a second mail poll of its membershb 

the illogical question of whether or not 

cations of free distribution shall be continued in me 

bership and given the same standing as puhlicati-,' 
that sell on their merits, for real money. 

.\. B. C. has come to stand as a stamp of hijb 

quality in the publication world; membership mtel 

prestige of unpurchasable value in the eyes of 

advertiser buying space on merit. 

One thing that is not made clear in the ballot -i 

being circulated among the members of the A. B' 

is whether or not member.ship publications are ii!;>',| 

preted as free publications. By this we mean pc-. 

cations of the house organ type which have an 

known subscription rate, that is included in the ann- 

dues of members of national organizations. 

There can be no honest vote on the question c- 

this is cleared up. Such publications rightfully be; 3] 

in the “free” or “nothing" class. A. B. C. med 

real tangible value; publications of free or membeJ 

ship circulation have no tangib'e value so far as rea 

interest is concerned. Tncy receive nothing i:-] 

circulation and their circulation is nothing. L 

circulation value can only be judged like the p:i 

in packages of circus peanuts. There is one g 

silver dollar in every 10,000, but 99.9 per cent of 

contain tin whistles that general y have air leaks. 

It is grossly unfair to ask a publication that h 

a value of from $2.00 to $5.00 a year to each of; 

readers, depending on its annual subscription pr,.-. 

to lend its prestige to the tin whistles in the publi:;- 

tion world, whether they be free or prizes that 

with membership. 

It is the duty of every member of the A. B. C.- 

immediately vote NO on this important question r.l 

to urge upon the directors at the same time that; 

membership and house organ publications be exdub; 

as the next step in the campaign to make the A. B. 

sign really mean what it was designed to meir 

newspapers and publications of .Above Board C. 

culations. 

gERBE 

IT is ten years today since Editot & Publisher 
passed into the control of James W. Brown. 

They have been eventful years—the world has 

passed through the most trying hours of history with 

civilization triumphant. Journalism has arrived as a 

dominant profession in the affairs of mankind. 

The first year of the ten seems to have been but 

yesterday. Editor & Publisher vvas then a strug¬ 

gling publication of limited circulation. Some read¬ 

ers paid their subscriptions; many did not. It then 

reached forth for the crumbs of the newspaper world. 

Today it sounds a call and it is heard around the 

world. 

Editor &• Publisher is proud today. In ten years, 

a short period in the life of achievement, it has won 

the confidence of the most critical audience in the 

world—the makers of newspapers. It has erred many 

times but that is because it is human; it has not 

qlways been right, noliody is. 

“It is our tenth birthday tomorrow, and we should 

say something about it,” remarked a member of the 

staff last night. “Why waste the space—nobody 

cares about our birthday, it’s the service we render 

that counts.” replied J. W. Brown. 

Maybe they don’t, but we think they do—not 

J. W. B., but tbe rest of the staff. 

In ten years the business of newspaper making has 

reached a new high plane of independence .and the 

profe.s.sion of journalism has achieved a place that 

gives it front rank recognition in the field of public 

service working for the betterment of mankind. 

We of Editor & Publisher now believe the suc¬ 

cess that has come with the last ten years is the re¬ 

sult of an ideal and not a desire. It has never been 

expres.sed in words, but it is always present, because 

the man who is known intimately to thousands of 

newspaper men as “Jim” never loses an opportunity 

to point out journalistic successes built upon reader 

confidence that has been won by service. 

Ten years ago Editor & Publisher spoke to a lim¬ 

ited few; today its voice carries across two oceans 

and into the out-of-the-way corners of the world; 

tomorrow—tomorrow, what would you have us do? 

—Ben Mellon. 

OVER 45,000,000 ENROLLED CHRISTIANS The importance of the religious statistics com¬ 

piled by Dr. E. O. Watson. Washington 

tary of the Federal Council of the Churchts 

’ Christ in America, docs not appear to be thoroegii 

appreciated from an editorial standpoint. 

Total church membership of the country aco 

to the latest available figures is shown to be 43S97- 

199. This is an increase of 4,070.345 over the 15' 

census figures and indicates a clear gain of overc 

million members for the preceding twelve months. 

Various religious bodies report 233,104 cnngrfi 

tions manned by 200,090 ministers and priests, a 

of 5,617 congregations and 8,294 clergymen. 

Protestant churches have an enrollment of 28,1! 

553 church members. 

Roman Catholic churches have 17,885,646, inclmd 

all baptized persons. 

The total religious constituency of the country, 

eluding all members and adherents, is placed 

95,858,096 persons. 

.And yet, we arc advised by one of the quality 

dicates that after a three months' effort, they ■u- 

been able to sell a daily prayer service to only ic- 

newspapers in the whole United .States. 
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ONLY SIX PER CENT INCREASE Most of the newspapers that have recently'<■ 
duced street sale prices from 3 cents to 2 ces 

and other subscription price in about the sai* 

proportion, have been rather shocked to find that t-r 

net increase in circulation has been the negligtt* 

quantity of about six per cent—an increase that s 

no common sense basis warrants such a move. 

If our opinion were asked by publishers contt* 

plating such a price reduction to the reader, we wont 

unqualifiedly say, don’t do it. Present schedule^ 

cost do not warrant such reduction. A bettCT P* 

would be to invest the money in editorial writing** 

executive capacity and ability. Improve the l*P^ 

not by adding more pages, but by better editing^ 

lietter selection and by rendering more effickot P*" 

lie service. 
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advertising and publications. George B. 
Walker, secretary of public relations 
commission of the American Bankers’ 
Association and formerly a financial 
writer on the New York Sun, Evening 

Kenneth Duncan, news editor of the 
■\berdeen (S. D.) News, has resigned to 
handle publicity for the Republican state 
campaign in South Dakota. 

W. H. Johnson, reporter on the St. 
^RBERT F. GUNNISO.X, publisher and Times, is now editor of this ]Vf AJOR LUKIN JOHNSTON, Van- "(MruT DallTta has 
EMhe ,BrcK>k.yn Daily ^Eagle,, has Doherty department ^ signed ti enter'other Uk. 
jKOi appointed by Governor Miller to be F. VV. Kellogg, business manager of 

York State Commissioner at the the Los .\ngeles Express, recently gave 
giazil Centennial Exposition, to he held a dinner party of 50 guests in lionor of 
jt Rio Janeiro beginning September 7, 
jlr. Gunnison has accepted. 

Xegley D. Cochran, formerly editor of 
Toledo News-Bee, has joined the 

Washington staff of the Scripps News¬ 
ier Alliance, and has moved with his 
^1, to the capital. 

). Keefe, publisher of the .Memphis 
Pfcss, has been in Washington this week 
conierring with heads of Scripps .'\1- 
lanct here. 

W. H. Porterfield, Washington corre- 
^ent for the Pacific Coast group of 
Scripps papers, has returned from a va¬ 
cation spent in Bermuda. 

Hubert E. Hughes, formerly business 
ffiuiager of the Louisville Courier-Jour¬ 
nal and Times, with Mrs. Hughes and 
thtir daughter, .Miss Margaret, returned 
to Kentucky last week from San Diego, 
laL where they have been since last 
July. Illness of Mrs. Hughes’ father 
lironght them back to their home state 
ionewhat earlier than they had planned. 

Edward E. Brodie, president of the 
National Editorial .Association, publisher 
of die Oregon City Enterprise, and 
United States Minister to Siam, was re¬ 
ceived by the King of Siam on January 
31 and presented his credentials. After 
this the King entertained Minister Brcxlie 
at a royal command luncheon. 

Maurice J. Seed, formerly publisher of 
tat Mt. Vernon (111.) Daily Register, 
has bought a half interest in the Day¬ 
tona (Fla.) Journal. He will take over 
the business management and H. C.' 
Sparkman will continue as head of the 
nhtorial department. 

George B. Winship, for thirty years 
editor and publisher of the (irand 
Fofb (N. D.) Herald, who has retired 
and is living in California, is publishing 
a series of letters on pioneer days. 

Col. James Elverson, Jr., publisher of 
the Philadelphia Inquirer, has returned 
irooi Florida, where he has been spend¬ 
ing the winter. 

Hon. Thomas Rees, publisher of the 
Sgringfield Illinois State Register, is now 
in Egypt. He is on an extensive tour 
of Europe and the Holy Land. 

B. F. Irvine, editor of the Portland 
fOrt.) Journal, has announced that he 
is Bot in the field for the governorship 
of Oregon. 

Kflton H. Miller, editor and publisher 
flfthe Pittsfield (.Mass.) Berkshire Eagle, 
hs contributed $1,(X)0 toward the pur- 
dttse of 10.003 acres of mountain land 
in western .Massachusetts to be used as 
1 state reservation. 

.Mien Eddy is the new editor of the 
Glens Falls (N. Y.) Post-Star. For the 
PW two years he has been executive ed¬ 
itor of the Syracuse (N. Y.) Herald. 

John P. Dwyer, managing editor of 
the Philadelphia Record, has returned 
ftooi Florida, where he has been a guest 
« Commodore Louis Eisenlohr’s yacht, 

f R. Kirkwood, of the Kansas City 
Sbr, has sold his home and he and Mrs. 
Kirkwood will occupy “Oak Hill,’’ home 
of the late W. R. Nelson, founder of the 
Star, and father of Mrs. Kirkwixxl. Mrs. 

Truman A. De Weese, publicity manager 
of the Shredded Wheat Biscuit Company 
at the Arroya del Vista Hotel, Pasadena. 

Harry E. .Andrews, assistant general 
manager and managing editor of the Los 
.Angeles Times, last week underwent 
treatment which, it is hoped, will cure 
shaking palsy, from which he has suf¬ 
fered for some time. The operation, 
which consisted of the transplantation of 
goat glands and their juncture with cer¬ 
tain arteries, was performed by Dr. John 
R. Brinkley, goat gland specialist of 
Milford, Kan., who was brought to Los 
Angeles for the purpose by Haiiy 
Chandler, general manager of the Times. 
.Mr. .Andrews is still under the doctor’s 
oh'ervation. 

AV’ar veteran, has just been elected pres¬ 
ident of the Brit¬ 
ish Columbia In¬ 
stitute of Journal¬ 
ists, the eighty 
members of which 
are actively en¬ 
gaged in writing 
for the provincial 
daily, weekly and 
monthly press 
Plans of the In¬ 
stitute include an 
effort to secure 
legislation to com¬ 
pel educational 
training for the 
profession o f 
journalism and 
chair in journal- 

Majok Lukin Johnston 

w 
IN THE EDITORIAL ROOMS 

ALTER R. RUTHERFORD, tele¬ 
graph editor of the Toronto Globe, 

and for si.xteen years on staff of that 
paper, has been apixiinted private secre¬ 
tary to Hon. P. C. Larkin, new Canadian 
High Commissioner in Great Britain. 
He has .sailed for London. 

A'ictor M. Friar, financial editor of the 
\\ ortester (Mass.) Telegram has been 
promoted from first lieutenant to captain 
in the machine gun company of the 419lh 
Infantry. 

Frank W. AA’ood is now city editor of 
the Utica (N. Y.) Observer, succeeding 
M. F. Sammons. 

Nason 11. .Arnold, Sunday editor of 
the Worcester (Mass.) Telegram, ad- 
tlressed the VV’orcester E.xchange Club 
on baTiooning. He served as chief pilot 
and instructor at the Collegiate Balknin 
.''chool, Macon, (Ga., and Rockville, 
Conn. B. Leroy AVoodbury, advertising 
manager ot the Telegram-Gazette, was 
elected as member of the clul). 

F'rank G. Carpenter. Washington cor- 
resiKindcnt and head of the L’arpenter 
Syndicate, has conqileted a year’s vaca- 

the estalili.shment of 
ism or a .scholarship at the University 
of British Columbia. 

Other officers for the year are; Vice- 
president. FL .A. Paige, British Columbia 
Veterans’ AA'eekly; honorary secretary. 
Sydney Scott. A'ancouver World; treas¬ 
urer, D. .A. McGregor; executive. Miss 
Winnie Davenport, Charles Sutherland 
and J. Butterfield. 

Major Johnston started his journalistic 
career on A ictoria (B. C.) papers. 
W ith the British forces during the war he 
received promotion upon promotion until 
at the .Armistice he was attached to 
Headquarters with the rank of Staff 
.Major. He was mentioned in dispatches 'ticnt 

Carl Sandburg, Chicago poet, and mo¬ 
tion picture editor for the Chicago Daily 
News, has returned from a lecture tour 
of the southwest 

Hall Whelton of the rewrite desk of 
the Boston Herald, has sold the first 
story he has written to Munsey’s Mag¬ 
azine. 

Gus Oehm is back filing wires in the 
.New York office of the United Press 
after several weeks’ absence on account 
of illness. 

Ch.arjes S. Zach, night editor of the 
Springfield (Mass.) Republican, and 
.Airs. Zach, are parents of a son, Eugene, 
born March. 16. 

Richard T. .Atwater of the Chicago 
lUvening Post, will speak May 5 at the 
University of Chicago on the “Phe¬ 
nomena Column.’’ 

J. K. Ruthledge is a new reporter on 
the staff of the Chicago Evening Post. 

Miss Arline Rumsfield has joined the 
siMjrting department staff of the Chicago 
Daily News. 

Paul Paddock, formerly of the City 
News Bureau, is now on the Chicago 
Daily News. 

John P. Marquand. formerly of the 
Boston Transcript staff and now writing 
fiction in Italy, and Miss Christina D. 
Sedgwick have announced their engage- 

several times. He returned to British 
Columbia as representative of the Lon¬ 
don Times and has been editorial writer 
on the Vancouver Daily Province. He 
attended the disarmament conference at 
Washington as representative of the Lon¬ 
don Times and Uindon Daily Mail and 
leading Canadian journals. 

representative in Dublin, Ireland, assist¬ 
ing Paul Williams. 

Wilson J. Weatherby has resigned 
from the Chicago Daily News to become 
puldicity manager for the Westinghouse 
radio Chicago station. 

. _ John Steele, London correspondent of 
tion and has planned a triji to Europe in the Chicago Tribune, is coming to Amer- 
June. ica with his wife and two sons on the 

W. G. Mc.Miirehy, AVashington corre- Ht-w Tribune boat which is being built 
spondent of the Minneapolis News, St. i” the Clyde shipyards. 
Paul News and Omaha News, has gone 
to Atlantic City for a rest. McMurchy 
has been in failing health this winter. 

Cole E. Morgan, formerly of the .At¬ 
lanta Georgian and other Southern news¬ 
papers, has joined the Washington staff 
of the Universal Service. 

James C. Isaminger, sports editor of 
the Philadelphia North .American, who 
has been spending several weeks at Eagle 
Pass. Tex., where the .Athletics are 
training, is back at his desk. 

Victor B. Klefbeck of the Boston Her¬ 
ald desk is the author of a series of 
fairy talcs in modern form being syndi¬ 
cated by the Wheeler Syndicate as a 
daily feature. 

Charles Segner, managing editor of the 
('hicago Evening Post, went to Louisville 
during the week to arrange to take his 
family to Chicago. 

Rev. Gardner MaeWhorter, formerly 

IL F. Rogers, for the past year man¬ 
aging editor of the Rochester (Minn.) 
Bulletin, has resigned to return to 
AA’inona. 

Roger Foster, city editor of the Zanes¬ 
ville (Ohio) Times-Recorder, has re¬ 
signed and is now on the copy desk of 
the Cleveland (Ohio) Commercial. 

Phil Kinsley returned from the West 
Indies long enough to say Hello to his 

(Continued on Page 28) 

VISITORS TO NEW YORK 
John Poppendieck. Jr., Milwaukee 

Sentinel. 
Frank R. Noyes, Washington Star. 
Charles Hopkins Clark, Hartford 

Courant. 
E.1bert H. Baker, Cleveland Plain 

Dealer. 
W. L. McLean, Philadelphia Bulletin. 
Charles .A. Rook, Pittsburgh Dispatch. 
J. W. Collins, Cleveland Plain Dealer. 
T. F. McPherson, Tulsa (Okla.) 

Tribune. 
Carl (jogel, St. Louis Times. 
J. E. Hanway, Casper (Wyo.) Trib¬ 

une. 
H C. Connally, Orange (Tex.) Leader. 

.. ... .... religious editor of the Chicago Tribune, 
Kirlc»o^ har presented'a^ "ow pastor of St. Edmund’s Episcopal 
«5 to the W. R. Nelson Post of the Church. 

Walter Wilgus, Chicago Tribune cor¬ 
respondent at Manila, recently made a 
tour of the Pacific islands which changed 
hands as a result of the war. 

Frank A. Stetson, White House man 
^ He was the subject of an editoriaj for International News Service, is in a 
•Wearing in the Herald on that day, Washington hospital seriously ill with 
*ritten personally by Frank .A. Munsey, anemia, a malady from which he has suf- 
l^ietor of the Herald and the Sun. ftred for nearly two years. 

Frank LeRoy Blanchard, formerly as- Hamilton Easter Field, art critic of the 
‘ “ Brooklyn Daily Eagle, is ill with bron¬ 

chitis. His department last Sunday was 
conducted by Esther .A. Coster. 

Hugh Curran is a Chicago Tribune 

Wrican Legion, composed of 125 men 
•I'D went from the paper to the army 
or navy. 

Edward P. Mitchell, editor of the New 
fork Sun, was seventy years old, March 

looate editor of Editor & Publisher, 
8 now with Henry L. Doherty & Co., 
“ow York, as director of the depart- 
•fnt of public relations, covering both 

The Haskin Service gives to 

newspapers four constructive 

features which build and hold 

circulation and good will. 
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WHAT OUR READERS SAY 

The Watterson Memorial 

Boston, March 23, 1922. 
To Editor & Publisher—The Boston Post 

would he pleased to favor a movement for the 
establishment of a “Henry NVatterson Memorial 
Farm** for sick newspaper men and to con¬ 
tribute toward the necessary funds for the same. 

E. A. HROZIEK, 
E<lit( r Publisher. 

Des Moines, March 27, 1922. 
To Editor & Publisher: I don't see how 

anything finer could be done in the memory 
of Henry Watterson or anything more valu¬ 
able for the newspaper fraternity than to es¬ 
tablish a farm where worn-out newspaper 
men could regain their health and strenfi^h. 
In a year's time there are quite a number of 
people in our small institution who need rest 
and recuperation and it would be a wonderful 
stimulus for them to go to a delightful spot in 
the mountains where they could exchange 
yarns with fellow newspaper workers, feel the 
sunlight and the wine-like air of the mountains 
and restore both their physical strength and 
their mental strength. 

lAFAYETTE YOUNG. JR.. 
Des Moines Capital. 

March 19, 1922. 

To Editor & Publisher: Your editorial 
of March 4 on a Henry Watterson Memorial 
interests me as it must newspaper men every- 
whcire, but especially thoBC in Kentucky. The 
Kentucky Press Association at its mid winter 
meeting here in December named a committee 
to work on such a memorial. Individual mem¬ 
bers of that committee expressed a belief that 
there should be some permanent feature of the 
School of journalism of the University of Ken¬ 
tucky established by this memorial movement. 

When established in 1913 the course in jour¬ 
nalism at the State university was given the 
dignity of beine called a department, and it 
was named for Watterson. Certainly this 
State, with its crying need for well trained 
newspai>er men in the rural ccmimunities and 
in the small towns, would benefit from an in¬ 
stitution furnished with additional resources to 
carry out the teachings of so great a man as 
our “Marse Henry.” 

HERBERT GRAHAM. Secretary. 
Alumni Association, University of Kentucky. 

On Its Way Home 

Oil City, Pa., March 17, 1922. 
To Editor & Publisher: I enclose proof 

of matrix and note which we append in re¬ 
turning it to N. W. .Ayer & Son. 

As a space-grafting device, this is clever. 
It seems to me, however, that so big a con¬ 

cern as N. W. Ayer & Son should be above 
this kind of business. 

If there has ever been a time in the his¬ 
tory of advertising that a manufacturer, es¬ 
pecially one who produces a trade-marked 
product, ought to be educated to the fact that 

newspaper space costs money, and that if it 
is worth while using at all it is worth paying 
a fair rate for, that time is now. 

After you have concluded your perusal of the 
article enclosed in addressed envelope, will 
you please seal it, and mail, so it will reach 
Its destination in Philadelphia? 

THE OIL CITY BLIZZARD. 
Samuel M. Rosenthal, 

Adv. Mgr. and Secy. 
Editorial Note.—The matter to which Mr. 

Rosenthal refers in his communication called 
for 6 inches double column or a total of 12 
inche> of free advertising, with three illustra¬ 
tions for the Shelltex-Rimmed Eye Glass Co. 

We quote the following from Mr, Rosen¬ 
thal's letter to N. W. Ayer & Son: 

”.\s the article below, for which you sent 
us matrix free, would probably be of no 
benefit to your client, it we eliminated the 
word ‘Shelltcx' which appears twice, and as 
publication with the word not eliminated 
would be giving the word advertising, we 
must decline to use it.” 
This is a fine example for other publishers 

to follow in all cases of this kind. 

From Far Off Hawaii 

Honolulu, T. H., February 8, 1922. 
To Editor & Publisher: You certainly de¬ 

serve the Congratulations of every red-blooded 
newspaper man for your splendid fight in be¬ 
half ot open conferences at Washington, and 
1 have been glad to see that Editor & Pub¬ 
lisher has been getting credit from various 
men whose opinion we all respect, for what it 
has accomplished. 

RILEY H. ALLEN. 
Editor, Honolulu Star-Bulletin. 

Thoae **Mixed Babies'* 

Charleston, Miss., March 13, 1922. 
To Editor & Purmsher- It was not John 

Burke who "mixed the babies” in his article 
to you. "Hank” Carey is the one who is con¬ 
fused. It was Harry Brown, as Burke wrote, 
who covered the Matanzas bombardment. 
Harry reached Key West in his dispatch boat, 
around early daylight, long before the cable 
office opened. He found me trying to hold on 
to a few poker chips while mechanicians were 
tinkering with the cylinder head on my dis¬ 
patch boat. He gave me the dispatch to file, 
and went to a much needed rest. 

WALTER S. MERIWETHER, Editor 
Mississippi Sun. 

What Is the Secret? 

West Chester, Pa., March 24, 1922. 
To Editor & Publisher: One of the valued 

religious pap^s, the Sunday School Time^, 
of Philadelphia, has the following in an ar¬ 
ticle on recent revivals in Scotland, and the 
writer in the Times apparently thinks the 
retort of the evangelist a clever one: 

This Scott Double Quadruple 
“MULTI-UNIT” PRESS 

is used by 

The Saeremento Bee 
and 

The Los Angeles Express 
and many other newspapers. They are more than satisfied with 
them and if you wish further information ask the publishers who 
operate them. 

SCOTT PRESSES I\EVER EAIL YOU 

WALTER SCOTT & CO. 
Plainfield, New Jersey 

NEW YORK CHICAGO 
14.57 Broadway 1441 Monadnock Blork 

There was a good deal of spiritual passion 
in the meeti^, and at its close the ,«'e|>orter 
approached Troup. “Will you kindly tell 
me,” he asked, "what is the secret of this 
movement?” Troup looked steadily at him, 
and the gaze into the face of the inquiring 
journalist seemed to tell him sofnething. 
"Oh,” he said, "you are one of those ne^^s- 
IKiper men, are you? Well, if you really 
want to know the secret, get down on your 
knees and cry to (•<<! for mercy, and you 
will soon find it out.” 

As a matter of fact. I take it that any ex¬ 
perienced reporter will say this retort was 
merely flipi^nt and did not answer the ques¬ 
tion honestly. The reporter asked it, not for 
himself but for his rea<lers, that they, thn ugh 
the information he gave, might \tc able to ap¬ 
proach an understanding of the psychology of 
revivals. 

It was as one might ask, What carries the 
wireless message? Why does a bicycle not 
fall over? How do cyclone* originate? The 
question was i^erfectly fair and legitimate. 

Cf^nld men know the secret of the revival, 
and how the power comes, this knowle<lge 
would be of innnite value in preventing riots, 
halting strikes, checking "blocs'* and in other 
ways. 

When Nicodemus went to our Savior by 
night he asked sensible questions and receive<l 
sympathetic answers, and 1 take it this evange¬ 
list w< uld have been a better servant of his 
Ia>rd if he had spoken frankly instead of 
merely trying to turn the laugh upon the per- 
*ion who asked information of him. 

E. L. .McKINSTRY, 
West Chester Local News. 

New Irish Pepers 

Belfast, Ireland, March 6. 
To Editor & Publisher: Ajk% 

tender my hearty, if belated, contratiSJ* 
upon the super excellence of your Ye^ru? 
inimlier. It is a wonderful comuilat^ 
has I am sure, deserved all the^enr^**^ 
passed ujwn it^ by its readers. In thT*** 

seiitativ 
• ou might include the followin, 2? 

ive I Ister Newsiapers: ^ 
.\iitrim—Ballymena Weekly Trlesnnk 

Jd. 7 21* 24 2/ per inch. ^ ' 
.\ntrim—I.arne Times, 

-’d. 7 2H 24 2/ per inch. 
The following arc representative T'- 

weekly new si>a|>ers. hut as they are na ^1 
lished from this office. I cannot supply 

Ilown—Recorder, Downpatrick; 
ards Chroircle, Newtownarils. ’ 

" XI. C.XSSIDY, 
Belfast 

Remarkable Piece of Work 

Portland, Ore., Feb. 7, ng 

To Kuitor &• PrBLISHER: I h.ave put ia n. 
eral h< urs Uxiking over your Inlenutica 
X car Book, and from this cursory exami^ 
f want to tell you that I have never seeii» 
thing so comprehensive and so satisfactory a 
this compilation of facts. For weeks to » 
I will dig away at it and will keep it cr „ 
desk as a reference to answer the muorm 
which constantly arise. Congratulatictii oti 
remarkable piece of work. 

frf:!) lockley, 
.■\s.sisfant Publisher. Oregon Jounal 

Handy Reference 

Oakland, Cal., F'eb. 23, 1922. 
To Editor & Publisher;—I have received 

my copy of your International X'ear Book on 
my re^Iar subscription. 

In this connection, in a word, will say that 
your management is deserving of high commen¬ 
dation for putting the mass of detailed informa¬ 
tion most important to newspaper publishers in 
such a handy reference form. 

Very truly yours. 
W. E. I). BROWN, 

Assistant to Cicneral Manager Oakland Tribune. 

ComprehentiTe and Valuable 

Cincinnati, Feb. 13, 19a 
To Editor & Publisher;—1 would apprcM 

it very much if you would send me four am 
copies of the recently issued X'ear Book ditR. 
tory of Editor & Puhlisiier with a bill fccli 
cost. This is the most ci mprehensive and nk 
able directory for newspaper executives I k» 
seen, and I want to congratulate Editor ( Pt» 
LisiiER for its initiative and progress ia ,1. 
iliicing it. 

HARRY W. BROWN, 
Presidrat and On. Mgr. Cincinmitl CoRimecii 

Enjoued Yquk Concert 
1000 Miles at Sea" 

w 

un the way to Honolulu, 1,000 miles trom Sa; 
Francisco, R. H. Horn on board the S. S. Col. 
E. L. Drake, heard the concert broadcasted by 
STATION W,W.J. of The Detroit News. 

Florida dances to music furnished by Detroit 
orchestras broadcasted by The News. Calais. 
Maine, listens each evening for voices fron 
dynamic Detroit via News radio. 

Zona Gale, authoress and dramatist, at Por. 
tage, Wisconsin, writes The News requesting 
Mendelssohn’s Melody in F and the request is 
granted by Radio Station W.W.J. 

A government engineer in a lonely spot in 
Cuba thanks The Detroit News for the weekly 
concerts by the Detroit Symphony Orchestra. 

North, East, South and West they listen to The 
News radio. An appeal issued by radio for con¬ 
tributions to The Detroit Symphony Orchestra 
fund brings letters and checks from every corner 
of North America. 

So The Detroit News leads in RADIO, pioneer¬ 
ing for new fields of modern newspaper service. 

The Detroit News 
Sunday ard Daily 

Reaches 90% of All Detroit Homes 

"Alwayt In The Lead" 
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years night stereotype foreman of the 
Boston Globe, with which he had been 
connected for 30 years, die<i recently in 

iionOD I. Ireland, aged 62, president Boston. 
*tireto«l Advertising Agency, Phj\- \v„xi.vm S. Wright, aged 62, for a 

Vjphia. died this week in Sharon Hill, number of years city e<litor of the Buffa- 
Mr- Irelaml had been ill for two Times, died in Buffalo recently. He 

.,jr; When a young man he worked retired several years ago 
■ .number of years as a reporter on 

pUadelphia papers, later going into the ,‘ ' izetellv , 61 years 
departments. After serving author newspaper man. and trans- 

lAtrtising inanaRcr of Strawbridge lator of English versions of Zola s 
"'(^kr Mr. Ireland organized his works, died in London. March 26. He 
^^Vin 1890. He had specialized in was correspondent for London papers 
^ idvertising. during the P'ranco-Prussian war in 1870. 

Uis. .\UCE S. Allen, wife of Ike R. Davis, for many years editor 
ilWn of the San Francisco Examiner, aiwl proprietor of the Mitchell (Out.) 
M March 20. after a lingering illness. AdviKate. died March 27, on the eve of 
7.«us M. Harrison, aged 80. pub- weilding anniversary. Born in 
Jj^Tthe California Odd Fellow & 

and formerly connected with jom^ the Quebec Mercury. 
.\rt Ag'- •• rrom 1837-59 he was on the Toronto 
4, Sacramento Lnion, died recently. brother, he 

]L. J- Roche, who^ died recently at founded the Mitchell Advocate. His son, 
laBXX, Ore., at one tune was employed Mitchell, took charge of the paper 
(itheSt. Paul Pioneer Press. He went some years ago. 

th; aged 84. veteran news- 
porttr and r g p paper man, died in San Francisco, March 
Ortjonian. 25. He founded the Hebrew, a weekly, 

jlis. Nancy Hoskins Newkirk, aged many years ago and retained its editor- 
51 mother of Newton Newkirk, new^pa- jj^jp j,mil his death. 
Lr hnniorist, died March 21, at Cali- /- c- 
F o. i„ Elizabeth Steiner Clement Seavey, 

alvertising. 

j(K. Alice S. Allen, wife of Ike 
iga of the San Francisco Examiner, 

March 20. after a lingering illness 
CB.V1US M. Harrison, aged 80, pub- 

jjliff of the California Odd Fellow & 
\gt, and formerly connected with 

jju Sacramento Union, died recently. 

hmiorist, died March 21, at Cali- 
^Pa. In addition to her son. who ^teiner element SEAvp 

nSior of the “Bingville Bugle” fea- 'Zlil u -?o 
mt of a number of newspapers, Mrs. ^ I'? York City Her hus- 

leaves another son and two •‘"own in newspaper circles, anotner son ana two 

.1 r .u S"" Service, the Minneapolis Journal 
Uo Richard, aged W, recently of the ,he New York Times, 

staf of L Avenir National, Manchester, 
S. H. died at Manchester, March 23. 
Ridard at one time was secretary to the McClure Held for Murder 
littHoiiore Mercier, prime minister of Fred M. McQure, former circulation 

manager of the Cleveland Plain Dealer 
littHoiiore Mercier, prime minister ot Fred M. McQure, former circulation 

manager of the Cleveland Plain Dealer 
I. Roy Cottam, cashier of the Hotel and until recently circulation manager of 

lal Railroad News Company, Boston, the El Paso Times, has been charged in 
M recently. El Paso with having murdered Miss 

Mkhael J. Murphy, aged 54, founder Louise Pauline Frentzel. McClure told 
and publisher since 1890 of the Sonora the El Paso police, it is alleged, that the 
iTa) Devil’s River News, died recently young woman shot herself in a fit of 
ioDowing an operation for peritonitis, jealousy because he was going to Balti- 
Ht was one of three brothers, all news- more to take over the management of 
paper men. J. G. Murphy, a brother, circulation of a Baltimore paper. De- 
ounded the San .Angelo Standard in tectives exhumed the body and photo- 

and was its editor and publisher graphed the wound, which was in the 
aadl he sold it in 1920. back of the head. 

Mis. George .A. Se.agrove, mother of - - 
Vedon Kay Seagrove. formerly of the The Samaritan in Headline* 
vlkago Tribune, died in Chicago last ,, ,, 

Kev. W. Is. Norton, religions editor uT ,'V- B. Norton, religious editor 
w. , c vf „ 111 "f the Chica.go Tribune, delivered an ad- 

i^ • ^ ‘he Medill School of Journalism 
«the staff of the Kansas City Star, Xorthwestern University, March 23. 
W recently after a short illness. ^ lawyerf turns tables 

H.VVEL0CK Spurgeon Burhoe, ag«l 35, jjy story. Help ye one another, his rad- 
aaccoontant of the \\orcester (Mass.) diKtrine.’ This would be the present 
I«^m-f*zette, died recently in jay newspaper headline of the Good 
ntstboro from influenza. Samaritan stoir, a story which contains 
Fiask L. Kehoe, aged 39, an cm- all the essentials of a good newspaper 

Mt of the Cleveland Press, died re- account. There is unity in it, concrete- 
adjr of sleeping sickness, which fol- ness, colloquialism, straightforwardness 
Wed an attack of influenza and pneu- and vividness,” he said in substance. 

Mis. Daisy Eleanor Cochrane, aged 
M, wife of W. W. Cochrane, sporting 
ffiior of the Kansas City Journal, died 
Ycently. 

]. ]. Kimball, aged 85, father of F. C. 

Sphinx Ladie*’ Night May 3 

The Sphinx Club, New York, has 
postponed its annual “Ladies’ Night” 
from .April 1, to May 3, in response to 

WhII, editor of the Manhattan (Ksin.) numerous r^uests that the dinner not be 
Tribune, died in Manhattan, recently. Special entertain- 

I c_ tr inent and decoration schemes are being 
b uo’ planned for the event, which will be held 

Philadelphia P^ubhe Ledger the grand ballroom of the Waldorf- 
"i department, was killed March 25, Astoria 
® in automobile accident at Los An- ‘ _ 
jdw. 

^5. Euse R. Pier, wife of Arthur S. Sacramento Inwite* Editor* 

ner. associate editor of the Youth’s Com- Invitations have been issued by the 
l®*oii. died in Milton recently. Days of ’49 committee of the Sacramento 

associate editor of the Youth’s Com- Invitations have been issued by the 
!®*oii. died in Milton recently. Days of ’49 committee of the Sacramento 

Nathan B. Topping, Jr., 40 years, a Chamber of Commerce and the Sacramento 
^«spaper man, died in Plainfield N- J*. 20,(X)0 editors in the United 
Wrdi 21. States to take part in a ’49er celebration 

Miss Maude de Haven Ogan, for the Sacramento will hold May 23-28. 
^ ten years a special newspaper and .. Harte Night ^ in honor of vis- 
“•wine writer, died at Englewood, N. ding newspaper men is planned by the 

March 24. 

Mis. Hettie J. O’Neil, aged 73, - 
of Frank R. O’Neil, a former Bu*t of Pulitzer Unveiled 

president of the St. Louis Post- . . u . r u < t ■ 
^tch, died recently of paralysis. „ \ 

Mis T u » Tj J .cn Pulitzer, founder of the St. Louis Post- 
Harti.ey, aged 60, Dispatch, was recentlv unveiled in the 

Odie A-L"” "lain exhibition hall of the Missouri His- 
iZ" pt suddenly at her country torical Society, in Jefferson Hall. St. 
’*'»■ Egypt, Mass. 

ALTER Knapp, aged 65, for several 

torical Society, in Jefferson Hall, St. 
Louis. It is the gift of his son, Joseph 
Pulitzer. 

34 vs. 66 
Swift’s Premium Ham and Swift’s 

Premium Bacon are produced from only 
the best hogs. Many of the animals we buy 
do not furnish meat of Premium quality. 

Since these are the choice cuts from the 
best hogs, cured and smoked in the best 
way, with scientific care and precision, they 
are naturally in great demand; but these 
cuts, with the loin from which pork chops 
come, represent only about 34 per cent of 
the live animal. 

The remaining 66 per cent consists of 
the cheaper cuts, such as spare ribs, shoul¬ 
ders, trimmings, pigs’ feet, lard, etc., and 
skrinkage in dressing and curing. Shrinkage 
is equal to one pound in each five, and has 
no value whatever. 

That is why the prices of “Premium” 
Ham and Bacon and pork loins are higher 
than the price of the live animal. 

Everybody wants them—and yet they 
are only about one-third of the entire weight. 
“Premium” Bacon alone is only about 8 
per cent. 

The great demand for the choicer cuts, 
and the smaller demand for the cheaper 
cuts, constitute the reason for the compar¬ 
atively higher price of the one-third, and the 
lower price of the other two-thirds. (Some 
of the lower priced cuts sell at less than the 
per-pound price of the live animal. 

It is only by utilizing all possible by¬ 
products and exercising the utmost skill and 
efficiency that we are able to average a 
profit of a fraction of a cent a pound on 
all our business. 

N. B. Some very deiicious dishes can 
be prepared from the cheaper cuts. 

Swift & Company 
U. & A. 
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Half-Page Display Church Advertisement, for Publication in Daily 
Newspapers of April 15 

THE CHURCH’S EASTER 
MESSAGE 

There is a tloral meaning to Easter. 

And a musical meaning. 

And an artistic meaning. 

Yet all these are mere echoes and types of the spiritual meaning 
of the great day which will be kept tomorrow. 

Easter is the anniversary of the Resurrection of Jesus Christ 
from the dead. 

Churcli attendance is greater on Easter than on any other day of 
the year. Some persoTis will go to church tomorrow who have not 
done so for months. 

The music and the flowers are partly responsible for this; yet we 
are persuaded that the deep spiritual significance of the day is really 
the underlying reason. A hunger for the Resurrection note in their 
lives draws men and women within sound of the Easter message. 

These weekly display advertisements have been setting forth that 
which the Church oilers to the world. \Vc have been trying to enum¬ 
erate some of the valid reasons why men and women should attend 
church. 

But yesterday and tomorrow suggest the loftiest, deepest, and 
most conclusive reason. 

GOOD FRID.\Y AND EASTER—THE CROSS AND I HE 

OPEN TOMB—ARE THE HEART OF HEARTS OF THE 
CHURCH’S PLEA, AND OF HER VERY EXISTENCE. 

They stand for her message of redemption and life. 

/ am tlu' Resurrection and the Life; he that believeth in 
Me, though he were dead, yet shall he live: aiui whosoever 
liveth and believeth in Me shall never die.—John, XI; 25, 26. 

By the Cross and the Tomb the Church is differentiated from all 
other institutions and organizations. They are the symlKils of her 
divine nature and mission. 

The Church’s Easter ine>sage is Life—freer, fairer, fuller Life. 
She hears the word of her Lord, "1 am come that they might have 
life, and might have it more abundantly.” 

Many of us are imixiverished of life. Our souls are .starved. We 
lack spirit-vitality. Instead of joyous, buoyant, overflowing lives, 
we are merely dragging out an existence. 

To us all, the Church brings at F.aster a message of 

A NEW LIFE, 

A RISEN LIFE, 
A DIVINE LIFE. 

Blaster is the day of the Eternal Hope. It brings to memory our 
beloved dead; or most of all, the Redeemer who broke death’s power 
and assures us of a Resurrection. 

In every church tomorrow, whatever its name or usage, one 
may hear, in Scripture, in sermon, and in song, the Message of Life 
—of the risen life that is lived by Christ’s power. 

To the hearing of this message we summon the reader, promis¬ 
ing him a welcome and an uplift. 

THE MEANING OF EASTER IS FOUND ONLY IN THE 
EASTER MESSAGE. 

Now is Christ risen from the dead and become the first 
fruits of them that slept. For since by man came death, by man 
came also the resurrection of the dead. For as in Adam all 
die, even so in Christ shall all be made alive.—-Corinthians, 
XV.-20-22. 

GO TO CHURCH TOMORROW 

In case of Illness, Death or Other 
Trouble. Any Minister Will Be Glad 

to Help 

NOTE: This advertisement, written by Dr. William T. Ellis, is offered bv 
him and by THE EDITOR & PUBLISHER, for the free use, on April IS. 
of any newspaper. Others will appear in subsequent issues. A group of 
local laymen, willing to pay for this advertisement in half-page size, may 
usually be secured by the advertising department of a daily newspaper, with 
the co-operation of the Church Federation or the Ministerial Union. 

PERSONALS 

(Continued from page 25) 

Miss M. C. HMl, society editor of 
Winnipeg Free Press, has goneta" 
Canadian Pacific Railway pubija^ j 
partment. ^' 

family and his desk and left for Mexico 
to represent the Chicago Tribune. 

John B. Main, member of the re-write 
desk of the Chicago Evening American, 
has been made a major in the Illinois 
National Guard. 

Mrs. Woodward Boyd of St. Paul, 
former reiHjrter of the Daily News of 
that city and of the Chicago Daily News, 
is blossoming forth as a novelist. In 
•August the Scribners will bring out her 
first book, “The Love Legend.” Mrs. 
Boyd is the wife of Thomas Alexander 
Boyd, also a graduate of the reportorial 
corps of the St. Paul Daily News, of 
which pajicr he is now literary editor. 

Malcom 'N. Biiigay, managing editor 
of the Detroit News, P. J. Reid, man¬ 
aging editor of the Detroit Free Press, 
Harry Nimmo, of the Detroit Saturday 
•Night, and James .Scheriiierhorn of the 
Detroit Times spoke at the dinner cele¬ 
brating the opening of the new First 
.National Bank Building in Ifetroit. 

Thurston R. Porter, for many years a 
Washington newspaper correspondent, 
has been ajiiKiinted by President Harding 
as United States Marshal for China and 
will leave for his new post at .Shanghai 
within the ne.xt two weeks. .Mr. Porter 
has been connected with the W’ashington 
staff of the New ^’ork Herald. Before 
coming to Washington he had worked on 
newspaiK-rs in Oiltimbiis. tancinnati, 
Buffalo and Detroit. 

John Elliott has left the citv staff of 
the Springfield (Mass.) . Republican to 
become editorial writer for the New 
Bedford (Mass.) Standard. 

b'rederick K. Murkland, formerly of 
the Springfield (Mass.) Republican, has 
transferred to the city .staff of the Bos¬ 
ton Traveler. 

( harles S. Donahue has resigned from 
the Springfield (Mass.) Republican to 
join the city department of the Roches¬ 
ter (N. Y.) Herald. 

Windsor B. Williams has left the 
Springfield (Mass.) Republican’s city 
staff to do publicity work for the Amer¬ 
ican Legion. He is making his head- 
(piarters in Indianapolis. 

James F. W^emyss has resigned as au- 
tom.obile editor of the Springfield Repub¬ 
lican. 

-Miss Frances Linane of the Springfield 
( Mass.) Republican has recovered from 
a severe attack of influenza. 

William Carney, late of the Bridge¬ 
port (Conn.) Telegram, has joined the 
city staff of the Springfield Republican. 

Martin Durkin has left The Boston 
.\merican to join on the city staff of 
the Springfield (Mass.) Republican. 

Charles Maxw’ell, make-up man for 
the Chicago Evening .American, is suf¬ 
fering from erysipelas. 

William Braucher, sport editor of the 
Springfield Illinois State Register, who 
has been off duty for seven months be¬ 
cause of rheumatism, has returned to 
his desk. 

V. Y. Dallman. managing editor of the 
Springfield Illinois State Register, has 
returned from a trip to Florida. 

William S. Harte. formerly of the 
tliicago Daily News, has joined the Chi¬ 
cago Daily Journal staff. 

Samuel Horn, copy reader for the Chi¬ 
cago Daily Journal, has resigned to 
travel. 

William .A. Blynn, formerly of the 
Chicago Journal, is taking the place of 
Raymond Knott, who is ill. as magazine 
editor of the Chicago Evening American. 

Wallace Smith, special writer for the 
Chicago Evening .American, has returned 
to the re-write desk from California, 
where he “covered” the Taylor murder, 
.Arbucklc and Burch-Obenchain trials. 

W. E. Ingersoll and Miss Mary Clen- 
denaUj both of the editorial staff of the 
Winmiieg Free Press, were married re¬ 
cently. . 

Leo F. Hagerty, associate erf;*.. 
the Buffalo Commercial, has W 
pointed a first lieutenant in hca^^' 
company, ,S4th Brigade hcada',7-J 
New York State Guard. 1 

William E. Carson has been app.; 
New York correspondent of the I ■ 
Pall Mall Gazette and Globe. ^ 

Allen S. Raymond, formerly d^a"- 
editor of the Detroit Journal, is noi 
the Detroit Times copy desk. 

Irving E. Sanborn, former la:- 
writer of the Chicago Tribune. li«" 
chased a home in Canandaigua (X. v 
He had a nervous breakdown .vh'. 
the Tribune and retired from j- 
work. 

Miss Rachel McDowell, religion 
itor of the New York Times, r. vo'-- 
Methodist conference in P.ii'.l!'.... 
(N. Y.). 

John Blakely celebrated his 90th ■ 
day March 21. He now lives at W 
mont. N. J.. and is still writing ieas 
With Charles School, Mr. Blakeh 
lished the Philadeljihia Evening ' 
from 1866 to 1900. 

me 

Charles L. Martin of the I 
(Tex.) News celebrated his f»3d 
day March 6, doing his regular * 
News. 

I'.vcrett Hamilton, for a numho 
years on the New York Herald -c: 
staff, is now associated with C.i' 
Dodite & Co., brokers, in charge of 
Itnancial news of the customers’ 
ment. 

.\. B. Perlin of the St. Johns 
foundland) Telegram, in company r 
T. J. Walsh of the St. Johns News, 
J. R. Smallwood of the St. Johns: 
ning .Advocate, in a recent aviation:' 
were the first newspaper men to 
across Newfoundland. The trip ; 
nndertal’.en with the thermometer at 
degrees below zero. 

George .Mien England of Boston : 
been commissioned by Street & 
to write a story of the Newtour.:.; 
seal hunt. He sailed from St. J-i: 
Ncwfoundl.and, March 9 for tht 
fields. 

Perry G. Malone, formerly of: 
Paducah (Ky.) News-Democrat. : 
bought the Hickman (Ky.) C''j 
Gazette. 

Wilbur Rogers, until recently :-j 

graph editor on the Syracuse (N. ; 
Post-Standard, is now on the staf 
ihe Associated Press in New York, 
was at one time on the Brooklyn i 
and the New York Evening Mail. I 

L. R. H. Perry, formerly night sj 
editor on the Nashville Tennessean, 
now connected with the Wilson .ActrJ 
Nashville. Jack Nye, formerly on Ud 
ville newspapers, has joined the Terd 
seati as a desk man. 

THE BUSINESS OFRCE 

RICH.ARD H. THOMAS was t>: 
annoinferl nrlvprtisiiw director appointed advertising director i 

the Richmond Timcs-Dispatch and 
Evening Dispatch. He was bom 3 
educated in Baltimore and has been' 
daily newspaper work for twenty yfl 
from coast to coast. He has bees' 
Richmond since January, 1920, as 
representative of the Times-Di'?:= 
Publishing Company, following h: 
as advertising manager of the Wore-: 
(Mass.) Telegram. Mr. Thomas 
Iiresident of the Richmond .^dver!'a 
Club, president of the Richmond 
(Tlub and an active member of the nf* 
organized Lions’ Club. 

George .A. Thall. who has been > i‘ 
fied advertising manager of the Ones 
Herald and Examiner for the past 
now has a similar position on the b 
troit Free Press. 

H. C. MacDonald, classified advf^-; 
ing manager of the Cleveland Plain 
er, has just returned from a trip 
Washington, Baltimore, New York» 
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Palmer, who has been on the 
■advertising staff of the Albany 
vvHerbocktr Press, is now classified 
j manager of the London 

foo't.) Advertiser. 

E. T. Hall, president of the Advertis¬ 
ing Club of St. Louis, has returned from 
a three weeks’ southern tour for the Ral¬ 
ston Purina Mills. 

George H. Phelps, for several years ad¬ 
vertising manager of Dodge Brothers, 
and before that identified with the Stu- 

idqraJ''^ . Krupp is now classified adver- debaker Corporation, Boston and New 

^aeer of the Janesville (Wis.) York, was the guest of honor at a recent 
m<nw man ... dinner at the Detroit Athletic Club of 

Dodge Brothers’ dealers from coast to 
coast. Mr. Phelps leaves the Dodge 
Brothers advertising department, April 1 
to open the Phelps Advertising Company 
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tte. He was formerly on the classi- 

j advertising staff of the Chicago Hcr- 
and Examiner. 

H L Knight is now classified adver- 
manager of the Raleigh (N. C.) 

TjSCS' 
of Detroit, taking with him the account 
of the Dodge Brothers now handled by 

a A. Lewis, business manager of the Theodore F. MacManus. 
River (Mich.) Daily Reporter, and 

atomsde 1, city editor, have resigned, 
succeeded by E. E. Wcssel of St. 
who is made both business and 

ftisinq manager, and George T. 
^r.. former advertising manager, who 

vSies city and telegraph editor. 

E. S. Dobson, for many years with the 
ffoit News and for the last three years 

manager of the Newark (N. 
Ledger, has taken over the agency 

rtbe Butterick Publications in Newark 

[ ricinity. 

Bffl Donahue, local display advertis- 
_ aanager for the Chicago Tribune, 

a talk to the advertising staff of 
New Orleans Item, recently, while 

^'tog New Orleans on his vacation. 

I A H. Melville of the research depart- 
f--; of the Conde Nast publications. 

York, is visiting leading department 
in cities from New York to Kan- 

(jty, to find out what people arc 

rag. 

Ba Anderson, circulation manager for 
dicago Daily Journal, says the chil- 

lx;i subscription contest through which 
koy or girl is given 75 cents for one 

subKription and a pair of skates 
ten, has been highly successful. 

Uliam Farrell, assistant paymaster 

Ik Chicago Tribune, and Miss Marie 
r~!'er were married last week. 

H.O. Felten, formerly of the Milwau- 
Sentinel, has joined the copy writing 

‘ of the copy and art service of the 
i:o Tribune, 

j. M. Annenberg has been appointed 
Kulation manager in charge of all edi- 

i of the Phi adelphia Public Letlger. 
hu been in charge of the Morning 
Sunday editions since the Public 

!ier absorbed the Press, of which Mr. 
berg was circulation manager. S. 

Tinkler, Jr., has resigned as circula- 
manager of the Ledger. 

Miss Frances Okum, formerly con- 
kJ with the advertising departments 
ike Newark Star-Eagle and the New 
lii Evming Telegram, has gone with 
dusified department of the Newark 
!pr. 

[H. J Brandon has been appointed ad- 
-'’ng manager of the Minneapolis 

News. 

[C H. Tobey, advertising manager of 
TBoston American, in the future will 

all promotion advertising. 

[Joe Wright, formerly with the Nash- 
T'Banner, has joined the advertising 

Miss Jeannette Israel is now manager 
of the advertising department of H. 
Black & Co., fdeveland, succeeding H. J. 
Winsten. 

William A. McHany, who has been 
for three years advertising manager t< 

Egger’s Department Store, Dallas, Tex., 
has resigned to go to the Bry-Block 
Mercantile Company, Memphis, Tenn. 

Julius Hall, advertising manager of 
the Link-Belt Company, Chicago, ele¬ 
vating and conveying machinery, was 
elected president of the Engineering Ad¬ 
vertisers’ Association at its annual 
meeting in Chicago last week. 

NEWS OF THE AD AGENTS 

'^HE J. H. Cross Company, Phila- 
-M- delphia, will shortly move from 12th 
street South of Walnut, to the South¬ 
west corner of 15th and Locust streets. 
The company has leased the entire fifth 
and sixth floors and the building itself 
has been renamed the Cross Building. 

Lee E. Donnelley, advertising agent 
of Cleveland, has incorporated his busi¬ 
ness under the name of Lee E. Donne Icy 
Company. Oliver M. Byerly and (Tharles 
F. Sutliff are associated with him. 

Joseph H. Neebe, recently appointed 
vice-president of Grandin-Dorrance-Sul- 
livan, Inc., is co-author with Hiram Moe 
Greene and .\very Hopwood of a play 
which A. H. Woods will produce in New 
York this summer. It is entitled “Some¬ 
thing for Women,” and is an American 
advertising business comedy. 

The Washburne-Flarsheim Advertising 
Company of Cincinnati has opened a 
branch office in Columbus. Ohio. 

A. R. Bogin, Inc., of New York, has 
been incorporated as a general adver¬ 
tising agency. 

The John Clark Sims Company has 
been reorganized and is now known as 
the John Clark Sims Co., Ltd. John 
Clark Sims is president, Thomas J. Mul- 
vey, vice-president; Harrison I (Towan, 
secretary-treasurer; Lawrence W. Burns, 
assistant secretary; and David Sellers 
Vogels, assistant treasurer. 

_ W. V. Brown, formerly of the adver¬ 
tising staff of the Columbus (Ohio) 
State Journal, is now associated with 
J. G. Tritsch & Co. 

Rj^mond Morgan, vice-president of 
the Cahill .Advertising (kimpany of San 
Francisco, and Miss Virginia Wiles of 
Boston, were married recently in San 
Francisco. 

C. C. Buchanan, formerly vice-presi- 

•ncE 
c was Dallas (Tex.) News, 

dircctof Tanner formerly Wit^ dent of the Warfield Advertising Com- 
itch a™' ’ ^‘ashville, has joined pany, Omaha, has resigned and has 
as ■ ' *'*5nvilu* Tennessean staff. opened an agency in the Peters Trust 

has bed CH. McGIothlin, formerly advertising Bldg., Omaha. 

twenty)” r on the Nashville Tennessean The Hope .Advertising Corporation has 
hasDwpnofe recently connected with the been formed in Providence, R. L. by 

»!i .Advertising .Agency there, 
on the Nashville Banner staff. 
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WITH THE AD FOLKS 

William Mitenius, Edward 
and John M. Humphrey. 

Clarence Horton, advertising manager 
of the Buffalo Motorist, a monthly pnb 

UYTON E. GIBBS, for three years lication of the Automobi’e Club of Rnf- 

[ assistant advertising manager of 
Brothers, Oeveland, Ohio, has 

' appointed assistant advertising man- 
f oi R. H. Macy & Co., Inc., New 

Friedman has been appointed 
c manager for the Samuels 

Company, St. Louis, succeeding 
^ H. Petry. 

P"fge H. B. Jordan has been ap- 

iidvertising manager for the Ely 

falo, will join the staff of the Remi-’gton 
•Advertising Agency, April 1. Arnett 
Schantz of the advertising staff of the 

Buffalo Commercial, will succeed Mr 
Horton on the Motorist. 

The William H. Rankin Company will 
move from the Monroe building, Chi 
cago, to the LeMoync building. Lake 
street and Wabash avenue. May 1. 

E. A. Moffitt, formerly with Shuster 
Stores, Milwaukee, has joined the staff 

*>Ilcn Drv Goods Co., St. Louis, to of the .Adamars Company, St. Louis. 
' 'E J." Lehman. (Continued on page 37) 

IN 

AGRICULTURE 

MANUFACTURING 

EDUCATION 

a leader among the states 

WISCONSIN 
is worth knowing. 

It is growing so fast in material wealth that past 
records are simply misleading. 

In agriculture the crop value had an increase of 
223 per cent or from $137,830,966 (1910) to 
^445.347,868 (1920). 

The value of livestock increased 103 per cent in 
ten years and value of implements and machinery. 

In the production of dairy products Wisconsin 
leads all other states. 

To be a good territory for National Advertisers, 
a state must be first a good provider for its own 
people with something over to spend out of hand. 
That’s why Wisconsin should carry a message for 
you in all these papers. 

Rat* (or 
Orcttlatioa S,(W Uaoa 

Beloit New* . .(E) 7,900 .045 

Eau Clair* Leader-Telegram. .. (MdkE) 8,757 .035 

*Fond du Lac Reporter . .(E) 5,801 .03 

Keno*ha New* . .(E) 6,238 .03 

Madi*on (Wi*.) State Journal... ... (E&S) 17,111 .05 

'Milwaukee Journal . .(E) 111,862 .20 

'Milwaukee Journal . .(S) 87,593 .20 

Milwaukee Sentinel .. .. (MdkE) 83,864 .14 

Milwaukee Sentinel . .(S) 63,545 .14 

'Superior Telegram . .(E) 17,588 .055 

Superior (Wi*.) Sunday Times. . .(S) 8,000 .045 

Government Statement*, Oct. 1, 1921. 

*A. B. C. Publither*’ Statement, Oct. 1, 1921. 
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TIPS FOR AD MANAGERS 

Adamars Comi>any, Pine and 21st streets, 
Si. l.ouis. Will start a newspaper campaign 
in St. I>»uis and will extend as distribution 
is increased for Meyer Hros. toffee & Spice 
Company, “<)1«1 Judge toffee,” 4<I0 South 7tli 
street, St. Louis. 

Aitkiji'Kynett Company, 1238 Walnut street, 
Philadelphia. I'lacing advertising for the 
Reading Iron Works, Reading, Pa. 

Albee Corp., 14 E. Jackson blvd., Chicago. 
Using about half a dozen towns, among them 
St. I»uis and Kansas t'ity, on “Hydrothoro” 
tire. Will handle account of the Richardson 
Comiiany, **Hepi>es Rooting.” 

F. Wallis Armstrong, 16th and I.«o€USt 
streets. Philadelphia. Sending out 4time 
orders for Boscul t off ee. 

Making l,«)0() line contracts for the United 
Medicine Company. 

Arthur M. Criunrine Company, 225 West 55th 
street. New York. Making l,«*)»i line contracts 
for the SarlKil Company. 

Dauchy Company, 9 Murray street. New 
York. Will make up lists in .April for the 
('hichester Cbemical (ompany, 2215 Madison 
street, Philadelphia. Again placing sche<lules 
with newspapers for Allen S. Olmstead, 
“Mother Gray's” Powder, and “.Mien's F»>ot 
Ease,” Ix* Roy, New York. 

Dunlap-Ward Advertising Agency, I’nion 
Nat. Hank KIdg., (leveland. Making con¬ 
tracts for the Charuller Motfir (’ar ('ompany. 

George L. Dyer Company, 42 Broadway. 
New York, Making 5,0l) linc contracts with 
newspapers and using 420-line copy in farm 
papers for the United States Tire ('ompany. 

Erwin, Wasey & Co., 58 East Washington 
street, Chicago. Placing advertising for the 
Davenport Bed Makers of America, CTiicago. 
l*reparing list on Mirro (.Aluminum Ware). 

Federal Advertising Agmcy, 6 F3ast 39th 
street. New York. Placing orders with a 
selected list of srwspapers for Hall & Ruckel, 
Inc., “S»z(Mlont” and “X-Basin.” 147 Waverly 
place. New York. Making 2,il00*line contracts 
for the Tobacco Products ('orporation. Han¬ 
dling advertising for the ding Cutlery (Com¬ 
pany, New York; u.sing (2alfomia newspapers 
for the Ziz Zag cigarette ;>apers; sending out 
orders to a selected list of news(>apers for the 
William Maxwell Institute; using New York 
dty newspapers for the United Retail Candy 
Stores. 

Charles Daniel Frey, 104 South Michigan 

avenue, diicago. Has issued 1,000-iiB. l 
on Earle Motors to a large list cT on ruirle .Motors to a large list ^ 
Orders to be held subject to wire 

Charles H. Fuller Company c 
Wabash avenue, Chicago. Handlin# . 
tising for the Stutz Motor Car rr-I.*''' 
America. Indianapolis. 

Gmndm-Dorrance A Sullivan, 
42d street. New York. Re(>orted hare ^ 
upon plans for Smith & Wesson 
manufacturer, Springfield, Mass. * ^ ^ 

Cray Advertising Company, Ga? R 
Kansas City. Using 12-time orders 
papers for Paratabs Laboratory. 

Greenleaf Advertising CorporatMm, 5k 
ivenuf. New York. Reported Mndin? 
orders on Salrite pencil. 

Greve Advertifting agency, V,w i, j 
Bldg.. St.. Poul. Placing advertis^i 
Ijsle, Daniels & Co., magazines, St 
Minn. 

N. W. Ayer & Son, .2(i0 ('hestnut street, 
Philadelphia. .Again placing 5-inch, 12 time 
orders with newspat^ers in various sections for 
Atlantic Refining C>>mpany, “Parowjx,” ,M44 
Passayunk avenue, Philadelphia; reported to 
be handling advertising for the Beaver Board 
(.>)mpany, Buffalo, N. Y.; again placing copy, 
with newspapers generally for the Kellogg 
Toasted (.x>ni Flake Company, “Kellogg's 
Krumbies,” Battle Creek; placing advertising 
for the Rosemary Manufacturing Company, 
damask pattern cloths and napkins, Roanoke 
Rapids. N. C.; will use newspapers in se¬ 
lected sections for the Star Motors, Inc., 
“Star” Automobile, New York. 

Alfred Austin, 244 5th avenue. New York. 
Again placing orders with newspapers in vari< 
ous sections for Fine & Levy, “Sure Fit 
Caps.” 702 Broadway, New York. 

Earl S. Barber, 400 North Michigan avenue, 
Chicago. Has prepared and issued copy to a 
small list of northern papers on Kaufman 
clothes. Placing orders with newspapers in 
selected sections for Charles Kaufman & 
Bros., “Kaufman's Campus Togs,” CHiicago, 
New’ York, Boston and San Francisco. 

Barrows and Richardson, 19 West 44th 
street, New York. Making 1,000-line contracts 
for the Huyler Candy Company. 

George Batten Company, 381 4th avenue. 
New' York. Placing orders with newspai>ers 
that have colored sections for the De Long 
Hook & Eye ('ompany, 21st and CHearfiebl 
streets, Philadelphia. Will make up lists in 
May for the Central Stove & Gas Company. 
Gardner, Mass. Placing orders on Clicquot 
Club ginger ale for summer. 

Church Ad Series No. 2 Ready 
Complying with requests of advertising managers who are 

using the first set of ten ads issued by the Church Advertising 

Department, another set of ten is offered. 

This series, No. 2, consists of ten short ads, signed by the 
authors, under the general theme “Why I Go to Church.” Here 

are five of the writers; 

ROGER W. BABSON 
SENATOR WILLIS of Ohio 
FRANK CRANE 
HENRY J. ALLEN of Kansas 
SENATOR MORRIS SHEPPARD of Texas 
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Berrien Company, 14 West 44th street. Xew 
York. Placinif orders with newspapers in 
selected sections for Maillard Company, 
chocolates. 

Birch-Field & Co., 110 West 40th street. New 
York. Placing orders with newspajiers in 
selected sections for I.. Sonnebom Sons. 
“Stormtyte” Roofinff, 262 Pearl street, New 
York. 

Blackman Company, 116 West 42nd street. 
New York. Making 10,000-line contracts for 
the Vacuum Oil Company. 

Bloodhart - Soat Advertiam^ Company, 
Omaha. Has obtained advertisinR account of 
the H. R. Wilson Tractor Company. Ot¬ 
tumwa, la. 

They produced the copy especially for this series—and the 

other five writers are equally prominent the country over. 

Use these statements on your church page, in space con¬ 

tributed by the paper, to stimulate advertising by individual 

churches. Or, sell the space to a church or federation of 
churches. 

Copy only, mimeographed. Send stamp for ads for inspec¬ 
tion. 

Brandt Advertising Agency, Tribune Build¬ 
ing, Uhicago. Preparing copy on Harrington 
Stoker, which was sold recently to the United 
Machine and Manufacturing Company, of 
Canton, Ohio, by the J. A. Brady Foundry 
Company. Double-page ads in trade papers 
are l^ing used announcing the purchase. Also 
issuing copy on the Bankers and Merchants 
Savings System Department Litho Paint 
Poster Company in the Central West on the 
new savings check system. Adding papers to 
list for James Beaser & Sons of Dubuque, la., 
in low’a, Illinois, Minnesota and Wisconsin 
towns. 

Emil Brisacher A Staff, Flood Bldg., S'in 
Francisco. Placing orders with some Pacific 
Coast newspapers and will extend Eastward 
as fast as distribution is obtained for the 
Petrie Italian-American Cigar Company, “Van 

Camp” cigars. 

Brooke, Smith A French, Kresge Bldg.. 
Detroit. Handling advertising for the Liberty 
Motor ('ar Comjmny, 12141 Charlevoix, Detroit. 

Calkins A Holden, 25ff 5th avenue. New 
York. Again placing schedules with news¬ 
papers for H. J. Heinz ('ompany, Pittsburgh. 

Callaway Associates, 1120 Little Bldg., Bos¬ 
ton. Placing advertising for the Wondermist 
Manufacturing ('ompany, Kilby street, Boston. 

Chambers Advertising Agency, Maison- 
Kanclie Bldg., New Orleans. Making 1,800- 
linc contracts for the Eugene Ellis ('ompany. 

Chappelow Advertising Company, 17^)1 
Washington avenue, St. I^^ouis. Handling ad¬ 
vertising and will later use newspaf>ers for 
the Davenport Hosiery Mills. “Humming 
Bird” Silk Hose, f hattanr^oga, Tcnn. 

Be safe, and order by wire at once 

Right to use given one paper in a town. First paper order- 

given privilege. Papers which subscribed to fir.st series 

given preference. Right for their city will be reserved a reason¬ 
able time. 

The price for series of ten—the five above, and five equally 

known names—only $5 for papers under 20,000 circulation. $10 
for larger papers. 

The first series has proved the biggest thing ever done for church 

advertising. Papers all over the country are using the material to help 
increase advertising returns on Saturdays. Xo greater community serv¬ 

ice can be rendered by a newspaper than to get a large proportion of the 

citizens in church every Sunday—some church. These ads will help that 
end. Editors willingly pay for an article by one of the ten writers as 
much as is asked for the entire series. 

Send orders with check to Herbert H. 
Smith, 156 Fifth Ave., New York 

City. Make checks payable to J. 
Clyde Oswald. 

Nelson Chesman A Co., Publicity Bldg., St. 
Louis. Sending out %-line orders to run 
twice for the Plapas Lalw»ratories. Sending 
out 52-time orders for the A. H. Lewis Medi¬ 
cine ('ompany. 

Collins-Kirk, Inc., 400 North Michigan ave¬ 
nue. ('hicago. Have issuet! three pieces of 
half-page coiiy to Schenectady, Erie and 
South Rend on ('hicago Engineering f'om- 
pany. If this eamt>aign is successful it is 
said that SP’O.UD't will be spent in advertising 
in newspa|K*rs. 

CHURCH ADVERTISING DEPARTMENT 
A. A. C. W. 

This Space cofitributed by Editor and Publisher 

J. H. Crocs Company, 214 South 12th street, 
Philadelphia. Placing account for .Sui)cr- 
5^ftee Ink ('ompany. 219 West 27th street. 
New York, makers of “Jinx” Safetv Ink. 
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Agency Wrigley Bldg., orderii, 12 times, anil ‘MH Iine orders, 28 times 
Has sei uri-d account of the Vitamin for R. L. Watkins Company. 

*;h Association of New \ork. j Snyder Company, 220 South State 
Tjjljjajer, Inc., 95 Madison avenue, street, Chicago. I'lacing advertising for 

.Making 15,01)0 and 20.000-linc con- Cosmas Pharmacal Company, Watertown, 
^^'for tiic Texas Company. Will make Wis. Sunday newspapers are being used. 

i® Newton Giant In- Southwestern Advertising Company, I>alla.s, 
* .-Company, Harrisonburg, \ a. Tex. Will use newspapers in Central and 
■ w HsBwig Company, 299 Madison ave- -Southwestern States for the Ciebhardt Chili 

York Renewing some of their Powder Company, "Deviled Chih Meat,” San 
' i- contracts for the Com Proilucts -Antonio. 
'kiiu and "Mazola,” 17 Battery place. Sterling Advertising Service, 5 West 40tli 

street. New York. Placini; orders with news- 
Hurst A McDonald, .5* East Wash have rotogravii^re sections for 

**''’itr«t, Chicago. Placing advertising „ Seligman, Inc., \eI-Ktte silk fabric, 
-'rJtaks. Morse &• Co., gas and oil Brooklyn, N. A. 

1900 ^uth Wabash avenue, Chicago. JuUa P. Storm, 120 West 4lst street, New 
L„JU»non, Inc., 52 Vanderbilt avenue, T’aing 1,050-line copy 1 time for the 
•h^ork Phicing .advertising for Heller Metropolitan Ufe Insurance Company, 
f V files, tools, Newark. N. .1. Thomas. O’Brien A Coleman. Inc., 1«>5 East 

_' . .. Erie street, Chicago. Handling the following 
Hill Company, 233 Oliver -treet, accounts: Frank M. Needham Cx>m|>any, 

Make up lists in May and Farms” stock remedies. Chiiago; 
* I-ambert, Inc., Butfalo. (juarantced Products Company, “aMaxo" min- 

[ T. rral water, Sioux Falls, S. D., and W. N. 
» Howard Company, 117 West 46th Macqueen Sc Co., bonds and mortgage house, 
\ Xfw Vork. Making 5,000-line contracts ( hicago. 

Ice Cream. j_ Tbompaon Company, 242 Madisim 
t^psOallU Company, 136 Marietta street, avenue. New York. Again placing orders 

Making yearly contracts with farm with newspapers in various sections for 
—t for the Southern Fertilizer Association. Xortham. Warren Sc Co., **Cutex** manicure 
"L Kunsler Compmiy, 1123 Broadway, specialties, 114 West I7th street. New York, 
n Vork. Reported will use newspapers in Trade, Advertising Service, 665 5th avenue, 
bjYork for the National Hair Goods Com- New York. Making contracts for the By- 
1, Products Coke Company. 
•ysICobbe Company, 208 5th avenue. New United Stntea Advertising Corporation. 1415 
w Making 2,000-line contracts with news- Madison avenue, Toledo, Ohio. Placing ad- 
i far Talcum Puff. vertising for the Martin-Parry Corp., Com- 
^.Horton Compemy, 75 Westminster "lercial Body Builders. York. Pa., and In 

L—. Providence, R. I. Placing newspaper dianapolis. 
pfir Kkholson files. Vanderhoof dk Co., 167 East Ontario street. 
iL-. F. Logan, Inc., Hibbs Bldg., Wash- ..Have an Ok'd list on Caii^adUn Xa- 
-- D_ C. Placing advertising for the fiunal Railways. Mr. Cushing is the man to 
Lf Dodge Hotel, Cnion Station Plaza. 

D. C. Waile Advertiaing Agency, Old Colony 
Thomas, 400 North Michigan avenue. Sending out orders for 

W Have issued schedules to a list of Quak" Oats Company. 
^ towns on Van Ess Laboratories. Mr. Warfielcl Advertising Company, Omaha, 
^-ofl^rd & Thomas is the man to see. Has obtained account of the Nebrask<a & 
ud A Tlioma,. Times Bldg., New York. Tank Company, Omaha. 
■—i experimental orders with Newark Weatem AdvwtiiiBg A^rency, 506 Baker 
f l) newspapers for Wallac* & Co., gum Block, Racine, Wis. Making 1,000-line con- 

Kew York. tracts for S. C. Johnson & Son. 

I lA Jsx Martin, 202 South State street. 

tracts for S. C. Johnson & Son. 
William, A Cunningbam, 6 North Michigan 

Jrr Vs'nR ® fvw Illinois papers on avenue, Chicago. Placing orders with news- 
il-Steam Truck. papers generally for the Northwestern Yeast 
I.D. MeJunkin Company, 5 South Wabash Company. 

rjiicago. .Making up list for (licngc C. C. Winningham, Book Bldg., Detroit. 
Making 10,000-line contracts for Hudson- 

Ikw International Agei^, 449 4th .avenue, Essex Motor Car Company. 
In York. Making S.osi-line yearly contracts Arthur Woodward, 1476 Broadway, New 
-Ike Potter Drug & Chemical Company. York. Placing orders with newspapers in 
Ihtm Adverthring Service, 23 Irving place. ' »«»><>"» for the McAlpin Hotel. 

'k, Vork. Making 1,000-line yearly con- Lloyd W. Young, 823 Prospect avenue, 
5 ■■ for Kops Brothers. ncveland^ Planning ji newspaper campaign 

MAArertiaing Agency. Terre Haute, Ind. 'njveuIT’ohro 
t i! 3,OOO Iine contracts for P. D. Q. 

Ifkk Adverti,ing Agency, 347 5th avenue. 
t- Yotk. .Again i>Iacing orders with news- Repeat* Large Ad Section 
Ir-- in various sections for the Englander c •• r . . , 

Bed Company, 102 W'est 22nd street, satisfactory were the results 
-• V’r'k achieved with the twelve-page special ad- 
farit Hwrimn Phelp*, Inc., 110 Rcweiia vertising section run in the Dayton (O.) 
c: ^roit Reposed will place adveitis- ^ews on March 3, that the Louis 

r ■’ iia.t, Tra-xer department store of Dayton re- ary Porter Company, 15 west 44th street, j *1 *, ,.1. r n •-* 
^ Vork. Again placing orders with news- PP3tCu the idea Oil the following Friday. 
Iry Porter Company, 15 West 44th street, 
b Vork Again placing orders with news- 
p: - in various sections for Thomas Lcem* 
9 4 Co.. “Bengue’* medical, 130 William 

New York. 
htb-TwnbuIl Company, 6 North Michigan 

New York. New Ad Law in Wilmington, Del. 

htb-Ttnbuii Company, 6 North Michigan The City Council of Wilmington, Del., 
Chicago. Csing newsi^rs for at the instance of the Chamber of Com- 

'''^0. Instant Malt-a-Milk Chocolate, z 
‘^vMilk Company. Kansas Gty. "^^^ce and With support of the newspap- 
hd Prmbrey Comimny. 456 4th avenue, ‘^'’s. has passed an ordinanw forbidding 

Tcrk. Has secured the account of the questionable advertising. The new law 
■^ fEden Corporation, “Eden Washing provides a $10 fine for violations. 
^Placing advertising of the Con- 

'4! Guaranty Corporation, bankers, Madi- 
’■iTmue at 38th street. New York. Fruit Grower, to AdvertiM 

Fruit Growers Inc., recently 
for the Vanderbilt Hotel. New organized at Benton Harbor, Mich., IS 

■' raising a fund for several thousand dol- 
M. lUndaii Company, Book Bldg., lars for national advertising of Michigan 

t: -fruit. Newspapers will be used largely. 4 Co., “Red Brand" cigarettes, and 
smoking tobacco, Detroit. 

- t the following accounts: Williamson New Merchandising Paper 

r . The Oklahoma City Daily Netvs has 
Electric Manufacturing Company, all Jl'st issued the first number of Its Okla- 

homa News .Advertiser, an 8 page 
J«jd Advertising ^ency, 34 West 33d monthly tabloid retailer journal. 
^ MW Y'ork. .Again making contracts 

•evspapers in various sections for 
“'v fomtiany, 2^) 5th Delmarvia to Advertise 

" ' New York. 

'•tk Rictuod, Compmiy, 9 East 40th ^ The Wilmington (Del.) Chamber of 
• New York. Making i.noo-line yearly Commerce has appointed an advertising 

for the Conklin Pen Manufacturing committee to attract the trade of the Del- 
. marvia Peninsula.. 

.•*'<^»papf rs^ in various sections for 
- I-ead Pencil Comt>any, 22l) 5th 

N>w York. 

^ Rich^ds Company, 9 East 40th 

Lri rr - marvia t eninsnia.« 
■^bSi Ryan, 404 4th avenue. New _ 
. ' Placinif orders with newspapers for a m a . 

'Jtional Pictorial monthly. N. A. to 

^ Seaman. Inc., 470 4th avenue. New The semi-anniia 
. Mak.nR .;.»)0.iine extracts with New Association of Na1 

• newspapers for the Heywoo<l \\ ake- u t u • 
Tarniture Company, of Boston. be-held m hicagf 

P. Shumwsy Company. <53 Wash- -'lay 3. 4. 5 and 6. 
hreet. Boston. Sending out orders to _ 

• ''' on ‘*It>swich Hosierv,’* Ipswich 
■•'■’■■'■K-h. Mass. Changes iron 

Company. 225 North Michi- The MailkatO 

A. N. A. to Meet May 4-6 

The semi-annual convention of the 
Association of National .\dvertiser.s will 
be held in Chicago, at the Drake Hotel, 

Changes from 7 to 8 Columns 

The Mankato (Minn.) Daily Free li.j ”■ .■™V. * ”v .viaiiKaio t.viinn.) izaiiy rree 
' Wh newfpape'.l'' fof the s’.uthel'n has changed its make-up from 7 
"Uin Exchange. .S-ndiiig out 28n.|ine Columns. 13 ems, to 8 columns IZ'A ems. 

ILLINOIS 
See that it is put on Your 

List and always kept there 

Third in population, the center of mighty 
railroads, vast grain and meat packing indus¬ 
tries, the commercial hub of the progressive 
Middle West, Illinois offers unique oppor¬ 
tunities to the National Advertiser and 
Manufacturer. 

With an income of over $5,000,000,000 for 
manufactured products and farm property 
valued at over $6,500,000,000, Illinois is de¬ 
serving of first consideration from any 
National Advertiser. 

But the National Advertiser must think of 
daily newspapers as the media to carry his 
message. 

To cover this territory properly to reach the 
buying millions with certainty Illinois news¬ 
papers are absolutely necessary, as they are 
part and parcel of Illinois homelife and 
activity.. 

'Aurora Beacon-News . . . 

Bloomington Pantagraph . 

Chicago Herald-Examiner 

Chicago Herald-Examiner 

Chicago Tribune 

Chicago Trihune 

Peoria Star 

Orculatioa 

Rats for 
Z4M 
Linas 

Rata for 
Il^tW 
Linss 

...(E) 15,251 .055 .055 

,.. (M) 17,718 .05 .05 

,.. (M) 359,386 .55 .55 

...(S) 738,788 .85 .85 

...(E) 115,406 .26 .24 

...(M) 483,272 .70 .70 

...(S) 801,881 1.00 1.00 

...(e7 9,732 .04 .04 

(MdbE) 29,051 .11 .09 

...(E) 23,876 .075 .06 

...(E) 9,255 .04 .04 

... (E) 4,999 .03 .03 

Government Statements, October 1. 1921. 

*A. B. C. Publishers* Statement, October 1, 1921. 
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The high quality of 

HUBER’S Grit^Free 

BLACK NEWS INKS 

also prevails in HUBER’S 

COLORED INKS 

for comic and magazine 

supplements. 

Manufactured by 

0:AVHubev 
Main Office: NEW YORK 

HUBER’S colors in use since tySo 

ittiami HcralD 

York, si)oke at the .March luDchton 

NEWS OF THE ASSOCIATIONS AND CLUBS 
__ ciation at its spring meeting at Gr 

City, March 17, unanimously passi”^ 
"DUTGERS COLLEGE, New Bruns- local jtapers, that we are opposed to any olutions endorsing the present relate 

wick, X. J., through Carl P. Wood- material modification of the agency sys- ship between newspapers and advcr^ 
ward of its faculty, offered the use of tern.” Officers elected were: President, agencies, declaring that no effort 
the college to the N'ew Jersey Press .As- J. R. Graham. Glenwood Tribune; vice- be made to disrupt the present svi 
sociation for a two-day conference on president, K. D. Shepard, Defiance Inde- of placing local and national advert;^ 
Journalism during .August, at the asso- pendent; secretary-treasurer, John M. The association was completely rcc,-- 
ciation’s executive committee meeting Henry, Council Bluffs Nonpareil. ized. The editors were ciitertainej 
March 27, in Newark. J. W. Naylor, Pen Pencil Club of Philadel- 'w'>cheon by the Commonwealth < March 27, in Newark. J. W. Naylor Pen & Pencil Club of Philadel- ^"'cneon Dv tne Commonwealth 
president of the association, appointed making elaborate plans for its Company, following which the edit,- I 
a committee to consider the offer and in Bohemia in .May. One ."?* ronducted through Gm i 
frame a tentative program for this con- the features will be a minstrel show, ^-'Yl'Jresses were delivered bylrj 
ference. report of the com- Andrew Mack and Leo Corrillo as j-akin. \andaha Union; S. P. pre; . 
mittee on labor was discussed, it was Another feature will be the ■•Hespie News; hred Rolens, Murp^ 
instructed to make further investigations, appearance on the stage of ten newspaper boro Independent; Victor H. Hj, 
A sub-committee on labor prob ems to cartoonists from Philadelphia and New Creenfield Argus; John L. Cooper, r. 
consider particularly plans for linotype he*d Record; and W. H. McOr" 
instruction or a linotype school was au- c- ’ , . , ^ ^ , Western Newspaper Union. The (,. 
thorized. William Van Wart of the ite City Commercial Club tendem* 
Caldwell Progress was appointed chair- Richard Club of fhiladelphia last banquet at the Masonic Temple. \rr. 
man. J. B. V'^arley, of the Somerville yuirsday, ^ Linton Lngle, president of those who responded to toasts were i 
Messenger, and William M. McBride of ^9 VmXtd Typothet® ot America, made Spivey of the East St. Louis ]o- 
the Passaic Herald were elected mem- suggestion to the advertising men : Louis L. Lindley of the Granite 
hers of the association. James T. Bar- ^ good printer and make him your Press-Record, Plans were annoi 
ker, who recently retired as editor of l>^*rtncr, ronrtcen years ago before f^j. ^ summer outing on the 
the Passaic News, after many years of printers started ari educational campaign, river June 23-26. Will C. Css 
active service, was elected an honorary ^”9 national credit agencies gave the Greenville Advocate, president of the; 
member. printing craft next to the lowest credit sociation, presided at all the associatij 

^ T r» AA • 1 J* • rating; today only thirteen businesses epeeJnns 
C. L. Brittain, merchandising manager h^ve hieher standings ” sessions, 

of the Scruggs-Vandervoort-Barney Dry ® Collins (Colo.) lha.T; 
Goods Company, spoke recently to the The Winnipeg Press Club, with 70 of Commerce has a secret advenii: 
St. Louis Women’s Advertising Club members, was started on March 18. The committee to investigate the los;;:*-. 
and recommended that a new word be ^l^m will hold iiionthly meetings. Offi- and practical nature of advertisiii| 
coined to take the place of advertising. are: Hay Stead, president; V. M. promotional schemes, 
which he said had gotten into ill repute. Kipp vice-presidenH sec- publisher of the b 

W. Russell Green, advertising manager y' Juttc' Pr'aiik Williams D B (Vt.) Banner, has been cito 

ized. The editors were ciitertaineH 
luncheon by the Commonwealth 

consider particularly plans for linotype York 
instruction or a linotype school was au¬ 
thorized. William Van Wart of the ^ 
Caldwell Progress was appointed chair- 
man. J. B. V^arley, of the Somerville ,’“f; 

FRANK B. SBUTTS. 
PublUhar 

In Miami, Florida, 

They Say: 

**This Is Our 

Miami Papei^' 

TAKE CANADA, FOR EXAMPLE 
How many cities in Canada 

in which good sized English 
language papers are published? 

Well, across Canada the 
Metropolitan Weekly Short Fic¬ 
tion Service is printed in Hali¬ 
fax, Montreal, Ottawa, Toronto, 
Winnipeg, Regina, Saskatoon 
and Calgary. 

Why C? Send for samples. 
METROPOLITAN 

NEWSPAPER SERVICE 
Maximilian tiser, Jr., Gen’l Mpr. 

150 NASSAU ST. NEW YORK 

In LOS ANGELES tlm 

LEADS ALL other d«ily paper*, mom- 
inB or evening, in circulation. 

LEADS ALL other daily papera in ad- 
yertiiing gains, 1922 va. 1921. 

Covet* the evening field completely 
Many advertiaei* ua« it excluaively 

RepTtsenlativtM 
New York Chicago 

H. W. Moloney C. Logan Payne Co. 
M4 Timee Bldg. 432 Marquette Bldg. 

Advantage 
Puhlication of news is not restricted, 

but the element of reliability is given 
when it is read in 

The Pittsburgh Post 
This atmosphere of dependability is 

communicated to the advertising col¬ 
umns ol the paper which has sepred 
and promoted the interests of Pitts¬ 
burgh for more than three-quarters 
of a century. 

DAILY AND SUNDAY 

of paries E. Hires Company, recently MacRae, Bruce Borham, and -Alex. Rose! 
sjwke to the Newark (N. J.) Kiwanis executive committee. 

promotional schemes. 

Frank E. Howe, publisher of the i 
nington (Vt.) Banner, has been dtc 

A. Tutte, Frank Williams, D B. president of tW\>rmonr^ 
<ae, Bruce Borham, and -Alex. Rose. !; „ n,c "ti, ,■ . 'ft . tion. with tlarrison b. lhayer seen 

treasurer. The election took plaaj 
•March 24 at Boston. The urgani-i i T> 1- n u t- u- ■ u. Y. Tnfford. secretary of the In- .March 24 at Boston. The ursani - 

phee pmmissioner K. E. Enright ]^,„j .Association, has reserved which is 55 years old, opened 

hinrl,i^n”^^f Vort'p '"^'rin'h •'‘'adiiuartcrs at the Waldorf-.Astoria for by listening to an address by A. H \ 
it Mohl. t AnHt ^ .Association members chant, advertising manager of the • 

attending the A. N. P. A. and A. P. ton Post, and in^ting the Post 
function of the club, a midnight frolic 
on April 15, theatrical stars and buffet 
supper are promised as features. The T"® 
monthly meeting will be held .April 4. 

The New England Association of Cir- ” 
culation Managers will hold its next Crawford,’treasurer, 
meeting at New Haven, .April 19 and 20. • . 

attending the A. N. P. .A. and .A. P. ton Post, and inspecting the Post 
meetings. .\t midnight a luncheon was send 

The Attica (N. Y.) Advertising Club ^’i'^rim Hall .adjoining the Post M 
at its annual meeting elected the follow- wore given a talk on linancialc ' 
ing officers; R. E. Slack, president; R. president of the Nau 
E. French, vice-president; and J. R. ^bawmut Bank and inspected the bar 

“ ' departments. At Filene’s dcjiartia: 
store, an interesting talk was given br 

T iir *4 F , rile Illinois Press Association will i T:\t, 
J. P. VV oodruff, general manager of the ^ meeting at the Hotel Morrison, ' . ^ 

Campbell-hwald Advertising Agency, Chicago, April 21-22. ' 

ifirt trpjisiirpr v./v/ i ivtw. ix, i ui 

' , r , T lerton Place, editor of the Mid-Continent 
The third annual convention of the In- Banker, is vice-chairman. Other mcm- 

ternational Association of Printing hers are; Walter Donaldson, Billboard 
House Craftsmen will be held in Me- Publicity Company; F. J. Eiscmanii. 
chanics l^ildmg, Boston, the week of nianager, Thomas Cusack Company; 
-August 28. Douglas Houser. Globe-Democrat; 

Campbell-Ewald Advertising .Agency. Chicago, April 21-22. ’ charity dance for the benefit oi t 
has been elected president of the Detroit ,, y. ’ .i, -Street Club, the pet chari: 
-Adcraft Club. Joseph G. Nemethy is Kir ; M r iofT u i *^ Yliic.ago advertising men, will be 
first vice-president, Charles M. Boelker. 
second vice-president, and James Gold- chairman of the St. Ixmis Chamber of- 

♦r..3ciirpr Commerce publicity committee. R. hul- 
■ , f . I lerton Place, editor of the Mid-Continent I J* i LI C 

The third annual convention of the In- Banker, is vice-chairman. Other mem- InCllSpUtablY ^1101611 
ternational Association of Printing hers are; Walter Donaldson, Billboard ^ ^ 
House Craftsmen will be held in Me- Publicity Company; F. J. Eisemanii. 
chanics Building, Boston, the week of nianager, Thomas Cusack Company; coJpetitor ny o.ie quarter of 
-August /o. Douglas Houser, Globe-Democrat; iinoa of paid advertising. 

The Public Ledger’s campaign to George M. Burbach, advertising man- |N Department Store Advoriin 
boost Philadelphia has been taken up by ager, Post-Dispatch; E. T. Hall, presi- 17^ notT lln**^ Dally Newa led bj "ir 

the Chamber of Commerce, which will dent Advertising Club of St. Louis; Max A I‘VKI11TSIX(J aunremacy ■ ubu 
soon issue 50,000 copies of a booklet Koenigsberg, advertising manager, A eirrniatlon, reader eonfiitnv- 
telling “Why Philadelphia Is the‘World’s Famous & Barr Company; W. S. Me- these are the aitrlliutea which nir; 
Greatest Workshop’.’’ Clcvey, manager. Western Newspaper Hi*"* News as Passaic's M 

The Poor Richard Club of Philadel- Yiiion, and Walter B. Weisenburger, "'.TT .• . 
phia is already planning to send a big a'lvertising manager National Bank of 
delegation to Milwaukee to attend the Commerce. c.. of course, 

annual convention of the Associated Ad- Editors of the third Georgia district _ a ¥t t y wTi-ixirn 
vertising Clubs of the World. An “On- met in .Americus March 25 and formed || A 11 y' l^X 
To-Milwaukee’’ committee has been ap- an organization on a strictly business 131\ 11 . 1 llLjVVJ 
jiointed as follows: Charles Paist, Jr., basis. The slogan adopted was “.\ ys • \T 1 
chairman; R. J. Considine, Bartley J. higher standard for newspapers in thinl NpW IPTW 
Dovle. Walter A Fox. Lee E Hood, district.’’ Officers elected mere- Presi- 1. aooaiV,, lltYV JLIOV; 

House Lrattsmen will be held in .Me- Publicity Company; F. J. Eiscmanii. 
chanics landing, Boston, the week of nianager, Thomas Cusack Company; 
-August 28. Douglas Houser, Globe-Democrat; 

The Public Ledger’s campaign to George M. Burbach, advertising man- 
boost Philadelphia has been taken up by ager, Post-Dispatch; E. T. Hall, presi- 
the Chamber of Commerce, which will dent Advertising Club of St. Louis; Max 
soon issue 50,000 copies of a booklet Koenigsberg, advertising manager, 
telling “Why Philadelphia Is the‘World’s Famous & Barr Company; W. S. Mc- 
Greatest Workshop’.’’ Clcvey, manager. Western Newspaper 

The Poor Richard Club of Philadel- Yiiion, and Walter B. Weisenburger. 
Greatest Workshop’.’’ Clcvey, manager. Western Newspaper 

The Poor Richard Club of Philadel- Yiiion, and Walter B. Weisenburger. 
phia is already planning to send a big a'lvertising manager National Bank of 
delegation to Milwaukee to attend the Commerce. 
annual convention of the Associated Ad- Editors of the third Georgia district 
vertising Clubs of the World. An “On- met in .Americus March 25 and formed 
To-Milwaukee’’ committee has been ap- an organization on a strictly business 

annual convention of the Associated Ad- Editors of the third Georgia district 
vertising Clubs of the World. An “On- met in .Americus March 25 and formed 
To-Milwaukee’’ committee has been ap- an organization on a strictly business 
Jiointed as follows: Charles Paist, Jr., basis. The slogan adopted was “.\ 
chairman; R. J. Considine, Bartley J. higher standard for newspapers in third 
Doyle. Walter A. Fox, Lee E. Hood, district.” Officers elected were: Presi- 
Elwood S. Stewart, Charles .A. Stinson, dent. Miss Emily Woorlward, Vienna; 
Walter L. Wceden. vice-president, C. L. Rainey. Daw.son: Walter L. Wceden. vice-president, C. L. Rainey, Daw.son: 

-An old Ivok of jieciiliar interest to secretary-treasurer. Isadorc Geldcrs, 
advertising n;en—“The Life and Essays I'itzgerald. The editors were enter- 
of Benjamin Franklin, by Himself”— tained at luncheon by Ixivclacc Eve, 
has been presented to the Poor Richard editor of the Americus Times-Recordcr. 
Club of Philadelphia by George R. The next meeting will he held in Cor- 
Wilson. 'Isle in June. Charles Brown, editor of 

“Financial Advertising” is the subject Dispatch, will be host, 
of a talk to be given by Ernest A. Knob- General John J. Pqrshmg will be the 
laiich before the members of the Poor «uest of the Boston chapter of the .Mili- 
Richard Club, .April 6. On .April 13 <ary Order of the World War on .April 

O. 31. H.IKTT, 
Editor, 

B. E. LLST 
On’l «F- 

Richard D. Leonard will speak before 
the same organization on “.A Salesman- 
ager’s Job.” 

6. Many Boston advertising and news¬ 
paper men are members of the chapter. 

•A fashion revue will he part of the 
The Western Iowa Editorial Associa- Rochester (N. \.) .Ad Chib ball to he 

tion meeting at Council Bluffs last week .April 2. Retail stores will display 
jiasscd the following resolution: “That the latest styles on professional models 
this association is decidedly opjiosed to brought from New York for the occa- 
the elimination of advertising agencies, sion. 
which have done so much toward sys- Robert C. Fay, vice-president of the 
tematizing foreign advertising for our Market Service Corporation of New 

Star'Joonul 
SANDUSKY 

OHIO 

Sandusky’s Leading Daily 
98% homes in city read 

Star-Journal 
Reaches by Carrier AU Town* 
in Radius of Twenty Mil®* 
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GATHERED AT RANDOM 

^ (Conn.) Advertising Club. 

’ ti-. Uonc Kqc r..-» : ^X/HILE Lord Riddell, editor of The 
U Hitchens has been elected presi- \\ World. London, was 

Eioi of the Cincinnati (Ohio) .Mlicd 
* Trades Council, succeeding 

V. Dill, who refused re-election 
1^10 years as president. 

flu annual convention of the Canadian 

alth ^Jhtek'y Newspapers .Association will be 
. jJin Aooata, June 8 and 9. 

in the United States as unofficial press 

representative of the British Government 

at the Conference on the Limitation of 

.Armaments, the Foreign Correspondents 

Association gave a reception in his honor 

in New York. 

_ . „ u !•> r *1. Ti-i Shortly before the hour set for as- 

pJSi^Associ-iti"'^ of BoU^w^ll^t^e His Lordship walked into a S2;; April 27 in Convention Hall. The ’’oo"’ fo»'‘ newspaper men 
^Lj.tce in charge includes A. C. Mac- haJ already gathered. 

He stepped up to the first and extend¬ 

ing his hand said, 

“I am Riddell.” , 

“Glad to meet you, Mr. Riddell." said 

] 

ertisigi 

Henry C. Pragoff and Ernest E. 

\ better business bureau has been or- 
by the Houston (Tex.) .\dver 

Bureau. Temporary officers are the New York newspaper man. as 
j B. Westover, chairman; J. M. Jack- ' *■ ' ' • • 
KB, treasurer; and Miss Eliza J. Winn, 

Kcrttary. 

]V annual summer meeting of the - 

TH* daily paper 

he 

grasped his hand. .And then proceeded 

to introduce him to the other early 

comers as Mr. Riddell. 

'■ W<1 a* Shelby on July 26. 27 and 28. 
t of tbellj^ ijjp to Chimney Rock will be taken 

Fniy, the 28th. Fohowing the meeting, 
teiwnbers of the e.xecutive comrnittee Ts^Sbon. 

fhiuJiKBt the guests of President Sherrill at 
Ifiiwin at his home. 

“The newspaper is pre-rmiiuntlr a tliina a 
man wains v.licn he wants it.’* I ,,r"’er INist- 
master General Hays to American Newspaper 
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When dad conies down some mornin’ 

.An’ finds no paper there. 

My mother says, “Take warnin’; 

You boys had best beware 1” 

l•'or father cuts some caper. 

An’ gets all out o’ breath 

A-shoutin’ "Where’s my paper?’’ 

An’ does th’ dance o’ death. 

Frank Ricard, jeweler, of Lowell and 
IjrRnce, Mass., has been named presi- 
iat of the recently formed Lowell .Ad- 
ttrtising Gub. Miss Grace Burns of the 
Qilifoux Company is vice-president. 
Ediard W. Gadagher of the Chamlier 
of Commerce is secretary, and on the 
(Bcntive committee also are Benjamin 
S Pouziuer, proprietor of the Lowell 

flSmday Telegram, and William H. Bol¬ 
ls of the Lowell Courier-Citizen. The 
diblas become affiliated with the Asso- 
dalcd .Advertising Clubs of the World. 

Gocral Pershing and General Harbord 
m the guests of the National Press 
Qd) on ".Army Night" this week. This 
■as the first of a series of meetings at 
■bleb heads of various government de- 
fortmerts will be present. “Navy Night” 
(goes next, with Assistant Secretary 
Kooxvelt as guest. 

Sentor Robert Owen, of Oklahoma. 
■bo hurried home from Europe to vote 
fer ratification of the Four-Power Pa- 
oat Treaty, will address the Overseas 
Writers in VVashington today. 

The Representatives Qub, New York, 

■i hold its next meeting at the Yale | my dad would sooner 

dob on April 3. ^ere lost at sea 

The spring meeting of the National On some old sinkin’ schooner 

Conmiission of the Associated .Advertis- —Espec’ly Buck an’ Me— 

if Dubs of the World will be held in Than miss th’ funny capers 

.At ev’nin’ ma starts pleadin’ 

To keep us fellows curbed; 

When pa’s in there a-readin’ 

He must not be disturbed! 

When we lived out on Court Street 

He cleaned th’ place up right. 

He couldn't find th’ sport-sheet. 

Gee! Gosh! My dad’s a sight! 

I’d hate to have a temper 

Just like my daddy’s got— 

He always shouts, “Sic Semper 

TyrannusI” when he’s “hoL" 

■And he gets tough as leather 

When “newsies” fail to bring 

Th’ paper, with th’ weather 

An’ ev’ry other thing. 

(iciiinati, .April 4 and 5. He reads about each day. 

He always wants th’ papers. 

An’ wants ’em right away! 

—/ohn J. Daly Find Beauty Without Voting 

The Los .Angeles Times has launched 

toBtest to find the most beautiful girl » v • 
I the Southwest and is offering $10,000 Buwne.. Bureau for New York 

* prizes to stimulate interest. This will Directors of the Advertising Club of 

** be a “beauty contest” in the usual New York have appointed William H 

*»e, lays the Times. There will be no Ingersoll to prepare a report on the 

’Wag, so that the most popular girl or feasibility of a Better Business Bureau. 

^ girl with the most wealthy friends Financial and investment houses of 

ajU have no advantage. The winners New York are planning an organization 

be chosen by a board of competent to prosecute fraudulent financial adver 

■Ittitics. tisers. Mr. Ingersoll will report on the 

-- advisability of having the proposed 

D -rn V i-vij Hub bureau join with the financial or 
'-•lifomiB Paper 70 Year* Old .. x- „• t -it- m 

_ ganization. The National Vigilance 

IM Shasta Courier, now a part of the Committee of the A. A. C. W. is also 

preparing plans for a New York Better 

Business Bureau 

(Cal.) Daily Courier-Press, 

•kbrated its 70th year of continuous 

J^tion March 12. This paper was 

*®<kd at Shasta, today a deserted min- 

■l ramp, in 1852, and is the second old- 

® piper in California. 

New Papers for A. P. 

Brocklyn Wants Business Bureau 

The executive committee of the Brook 
lyn .Advertising Club at a meeting on 
March 27, decided to recommend to the 
Brooklyn Chamber of Commerce that a 
Better Business Bureau be established T*o evening newspapers in Mexico . „ ,, „ _ - ,, 

the Universal Grafico and El Mundo William P. Gr«n, field 
kfp asi 4 J a u 1.* • au secretary of the National Vigilance 

elected to membership in the Committee of the Associated Advertis- 
^trt Press. O. S. Wodrich has Jng Clubs of the World, met with the 

WWed correspondent at Austin, Tex. committee and gave a short talk. 

WEST 
VIRGINIA 
is first or ranks high in 

High grade bituminous coal available 

Daily coal production per miner 

Pa. grade of white sand petroleum 

Amount of natural gas marketed 

Amount of glass sand available 

And in its percentage of white American 
born 

And its agriculture is second only to its 
mineral industry. In fact it is rapidly forg¬ 
ing ahead in its production of peaches and 
apples for commercial shipments. 

Here is a wonderful field for advertising 
to nearly 1,500,000 people within the in¬ 
fluence of these daily papers listed below. 

Rato 

for 

Qrcu- $,tH 

totkn Unas 

BlueficM 

tTelcrraph .(M) (,7X JUS 

Charleston 

‘Gazette .(M) 17.M2 .M 

•Gazette .(S) 2»,<71 JU 

Clarkaburf 

tExponent ..(MAS) <.1M J3 

‘TeletTani .(E) 7,7SI J3S 

‘Telegram .(S) MM 43S 

Fairmont 

‘West Virginian. (E) 4,8It JU 

‘’Timaa .(M) l,m JU 

Huntington 

‘Advertiaor .(E) lg,tM JS5 

‘Herald-Dispatch 

(M) IZ,7H JUS 

‘Herald-Dispatch 

(S) 12.S11 JUS 

Rato 

for 

Cireu- SM* 
lathm linaa 

Martinaburg 

•Journal .(E) MU JU 

Morgantown 

t+Poat .(E) MW ja 

Parkeraburg 

tNews .(M) S.33S JUS 

tNewa .(S) JS 

‘Sentinal .(E) MW JU» 

WheeUng 

‘InteUigenccr ..(M) U,1S4 44 

‘Newa .(E) U^H JU 

‘Newa .(S) 1S42S JU 

tGavammaat Statement, Oct. 1, 

im. 

‘A. B. C Report. Oct. 1. Ua. 

ttPubliahora’ Stagoment. 
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Waterloo, Iowa 
POPULATION 36,230 

tofltcrloo CpcningCiroricc 
A. W, Peterson, General Manager 

RATE Sc FLAT 
Representatives 

STORY, BROOKS A FINLEY 
The circulation figures, totaling over 

15,000, tell a wonderful story for 
Waterloo, and emphasize Waterloo as 
an important and intelligent center for 
national advertisers. The big point 
about this circulation of the Waterloo 
Evening Courier is the fact that it is 
absolutely steadfast—8,000 in Waterloo 
and 7,000 outside. Look up the record 
for any previous year, and see if the 
Courier’s circulation has ever slumped 
in any year, or ever increased radically. 
Just a steady increase. Careful ex¬ 
amination will show no trace of pre¬ 
miums, cut rates, or anything else that 
leads in some measure to subscribers 
taking a paper which is not their real 
choice. 

The Best Paper 
in 

New Orleans- 

New Orleans 

States 

Watch,for next ABC 

Statement from New Or- 

lean* Papers. 

The New York Times 
is the only New York 
morning newspaper 
which showed again 
in Want advertising 
in February, over 
February of 1921. 

NEW YORK 
EVENING 
OURNAL J has the largest 
circulation of 
any daily news¬ 
paper in Amer- 

Few Papers — (if 

TREMON 

iVEr JERSEY 

any) — surpass the 

TIMES 
AS 

A Food Medium 
A recent reader survey indicates that 
amonf? the housewives of the city our 
Thursday Food Feature I>epartment— 
upward of four pages devoted to food 
reciT^es and news and food advertising 
—is the best feature carried by the 

Times 
Circulation 30.237 Member A. B. C. 

KEIXY-SMITH CO. 
Marbridge Bldg. Lytton Bldg. 

New York Chicago 

MAKEBS^^ONEYsAVERs 

This is a regular weekly department designed to answer questions, offer suggestions 

and generally help the man and woman of the smaller city dailies and weeklies. 
Henry Beetle Hough, co-editor and publisher of the Martha’s Vineyard Gazette, will 
be a regular contributor, but your ideas on money making and for money saving are 
wanted also. For each idea published we will pay $1. When your idea appears clip 
it out and send it to the MONEY SAVER EDITOR and payment will be made by 

return mail. Your ideas must be workable, told in as few words as possible and new 
to this department. Contributions to this department will nol be returned. 

I^ANY industries succeed through utilizatioti 
* * of waste priKlucts. The small town news¬ 
paper can turn some useless things to profit 
without added expense. One of them is the 
office pest, the publicity hound. 

Every city and town has it. Sometimes the 
publicity seeker travels in the costume of a 
clergyman, sometimes as a retired business 
man; he may be anything at all. The metro* 
politan press steps on him and throws him 
out of the office. 

But in the smaller places he is likely to 
be a person of standing in the community, and 
if he is, his passion for rushing into print 
can be utilized for the manufacture of real, 
unadulterated news. 

The type that is most useful is the man who 
has alw'ays desired to bs distinguished but has 
never succeeded; be has wound up, well along 
in life, in one of the smaller places with no 
prospect of ever being distinguished at all. 
The nearest be can come to fame is being 
heralded in print. If he is welt treated be 
will run errands for the editor in order to 
break into the paper. 

The natural newspaper impulse is to rebuff 
this sort of man, for he is invariably verbose, 
vague and removed from the interests of the 
day. 

But the economic position of the small press 
is not such that it can afford to neglect even 
this much opportunity. What the editor should 
do is to treat the man as a reporter. Give the 
publicity seeker proper direction and he will 
get himself into the news of the day and bring 
back news stories in spite of himself. 

This is not at all an impracticable or trivial 
idea. A clergyman in a New England town 
was addicted to writing about the American 
Revolution and he insisted on bringing his 
patriotic effusions to the newspaper office. A 
few weeks of guidance and be reported the 
first robin of spring—a small beginning, but 
one which grew. Now this clergyman is always 
found wherever there is a crowd and be is a 
faithful carrier of every current rumor. The 
chief difficulty is to keep him from trying to 
write news stories himself; as long as be sticks 
to oral reporting he is all right. 

There is a bunch in this which is worth 
thinking about, although the application rests 
absolutely with the local editor and his local 
conditions.—H. B. H. 

It is a boast of the small press, and es¬ 
pecially the weeklies of the country, that they 
are **clean.** Most of these boasts have a 
touch of envy rf the preat city papers whom 
they are intended to insult by comparison. 
Overlooking the aspersion, it is worth while 
looking into the cleanliness of the country. 
Often it means a simple failure to print the 
news. 

No one will urge the country newspaper 
to yellow methods or to the hawking of local 
scandal. There is, as a matter of fact, no 
danger that the country press will become 
yellow in this particular respect for the simple 
reason that it cannot afford to. When it 
boasts of being “clean’* it is usually making a 
virtue out of a necessity. And sometimes a 
harsh necessity. 

This should be realized by the smalt news¬ 
papers for their own uplift. Here again a 
careful scrutiny and frequently a revision of 
news value is needed. 

In the Story of a Country Town which Ed 
Howe wrote a good many years ago he said: 
“A man should not write for a newspaper long 
in one town for he becomes so familiar with 
the *imall affairs of the |HH)ple that it is a great 
effort to treat them with respect. In the 
course of a few years he will have had occa¬ 
sion to criticise every man of any importance, 
if he is honest and truthful, and will be gen¬ 
erally despised in consequence. Even if a 
complimentary twaddler, sowing good words to 
the exclusion of everything else, he will become 
unpopular for that, for the people will soon 
discover that he is a man of no discrimination 
or honesty if he speaks well of everybody.” 

This does not seem to offer much hope; yet 

good source of news for small papers 
is in the town departments. The meetings of 
local bodies are usually reported. It is often 
an advantage to go further than this and run 
stories keeping up with the activity of the 
street department, the poor department and all 
the rest.—H. B. H. 

Few produce houses in country towns adver¬ 
tise. This paper secured a schedule of several 
weeks, quarter page space, by showing proof 
of ad with comparison of local prices with 
lower prices offered for eggs and other produce 
by a commission house in a nearby city. In 
each ad for the three or four weeks the 
series ran, the local prices and the city prices, 
clipped from the daily paper, were run in 
separate boxes with appropriate copy calling 
attention to the advantage of selling at home. 
The city H:ommisston house finally stopped run¬ 
ning their prices, and a schedule was run 
by the local produce house until Christmas 
urging farmers to “Sell poultry to buy pres¬ 
ents for the kiddies” in preference to selling 
to wagon buyers or others.—N. B. S. 

A paper published in a city of 5,000 in Wis¬ 
consin has found that it is not advisable to 
publish its agricultural news in a special sec¬ 
tion. This paper had been running eight 
pages of general local news and local advertis¬ 
ing, and eight pages (as a separate section) 
of agricultural news and advertising. This has 
been discontinued because the publisher found 
that it was accentuating the class feeling ex¬ 
isting between the town and country people. 
The paper now publishes just as much agri¬ 
cultural news but the news is scattered through 
the paper.—N. J. R. 

“Our job office was an aggravation rather 
than a source of profit till I made a complete 
study of costs” said the publisher of a small 
western daily recently. “By taking the entire 
cost of production and distributing it to 
every piece of work turned out I turned what 
had been a source of annoyance into a source 
of income. Upon investigating other job 
offices I found a great many of them were run 
on the hit or miss system and very frequently 
by going over a job with the proprietor of a 
job office I have proved to him that he lost 
money on the job while he made an unduly 
large profit on some other piece of work which 
would result in that particular man sending 
his work out of the city in the future.—F. L. 

Personals—the “Mrs. Joaes came in from 
Centerville” sort of brevity—have a vast cir¬ 
culation getting quality in the weekly and 
rural daily. One of the easiest ways to secure 
such personals with little effort is to arrange 
with some friendly general store to permit 
you to look over their sales slips. Nearly 
everyone from the country who comes to town 
patronizes one of the leading stores and if the 
personals are garnered from this source you 
are certain to get all you can use.—D. 

.\ change was made in the sterec»tyt>e metal 
and it was necessary to empty the huge p<t. 
Dipping it out ladle after ladle into moulds 
would take time and would prove mighty 
tedious. However, it appeared to be the only 
method of emptying the Times stereotype pot. 

The pressmen came to the rescue by having 
the ad room set: 

To the So & So Metal Co,, 
Newspaper, Ohio. 

From the Times. Marietta, (>. 

The sterc< tvper made up a few mats with the 
foregoing address on it and cast many cylinders. 
Time was save*! dipping out the metal in 
moulds; one man did all the work; it wasn't 
necessary to paste addresses on them and it 
wa>n*t necessary to b< x up and ship, as the 
cylinders were shipped just as though they had 
l)een trimmed up to insert on the press to run 
12 or 16 or more pages. It solved a problem 
of lalx>r and extra expense.—A. S. 

FIRST /.V PLBLIC .S£RI7C£^^| 

^orld. 

The World and The I\e. 
ning World have a com¬ 
bined circulation, daily, of 
650,000 for $1.20 ;ier agate 
line gross, subject to con¬ 
tract discounts. They carry 
more dry goods advertising; 
arc read by more jobbers’ 
department and chain store 
buyers, and by more retail¬ 
ers; offer more circulation 
per dollar and a more con¬ 
centrated circulation; a 
reader and a dealer influence 
more localized than any 
other morning and evening 
combination. 

.idrertise in Xeustapers 
by the Year. 
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Greensboro, N. C. 

News 
Circulation paid A. B. C 

Over 18,000 Daily and 26,000 Sunder 

Population of Greensboro and SubarU 
(covering four mile radius from center 
of Greensboro)—Over 41,000. 
Population of Greensboro Trading Ter 
ritory over 230,000. Completely core^ 
by 

Greensboro Newt 
CONE, HUNTON & 

WOODMAN 
Incorporated 

Publuhtr's Representatives. 

In 

Orleans 
itjF 

THE 
ITEM 

Tried and Found True 
Whether as a household necessity hr 
the family or a productive saleimin 
for advertisers 

Ci^e 

pittieiburq 
has stood the test for ircncratioos. 

BrasKh OfficM: 
Wallace G. Brooke, 

Brunswick Building, New York 
The Ford-Parsons Co. 

Marquette Building, Chicago, ID. 

Perth Amboy, N. J. 
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Plants are putting on men. 
Plant managers are opt\» 

the hope is in printing the news without fear. 
The successful small town editor is despised 
by a large part of his community, but he is not 
generally despised. 

No sophistry about being ‘‘clean” should 
keep the newspaper from getting the news 
and printing it. The fate of the “twaddler” is 
worse than that of he who hits as he goes.— 
H. B. H. 

What do you do when a big story breaks 
when your paper is on the press. Do you wait 
until the following week to give the news? 
Why not get out a little insert, printed on a 
job press, and distribute it with the regular 
issue. You'll be surprised at the number of 
people who'll buy the pai>er just to read that 
“extra.’*—G. 'll. D. 

Evening News 
F. R. NORTHROP 

3S* MMltoao Avenue, New Yorii 
Foreign Represent^ioe ■ 
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buffalo evening news 
AniB Lmit All SIx-Dbt PubIk»tlOB» 
^ la Unitail State* in National 

Aihrertiiinr 
!• Itll tin Bnfftlo Erenlnt Ne«i niwed 

da kndenblp of tin Nntlonnl AdnftUiig FleM 
iM nil vvm pebUshlsg oolj Mx dm nt 

1922 tie Billal* Nan rdain thin 
" Ittdtniilp. 
Itflenl Admrtlslni ^1921—2,517,574 

THE lUFFAU BARKET. 
nt Bufftlo narket U n reepocnlie mnrknt, 

in Kannlcil nnitet. ind buUt ivoo the raeti 
d Mod eouenitlTC growth. 

In 1R2I there were more boildtng ptrmlti 
ud non noDer •pent for buUdlop of nil kladi 
gflyetif fnctorlen nod nddltloin thna la nag 
abtr rear of Itn hlitorr. 

b IMl fftot* "‘t* horioen ntraetnn 
Mild Id Boffah) than In any pmloon gaer. 

It b itgntllcant to note that at tba grenal 
ttai then la no ntall itoie for nnt 

grfnio la buag. 
Btdalo la proaperona. 
Brfnle la wlUnUndlng the eoilanght of the 

iMwtrnetloo period. 
Teareanpalgn will peg In Boffala 
buffalo evening news 
E. H. BUTLER, Editir « PiMUtar. 

ub-gnlth Ooopug, Bepnaaatatlna. Har- 
Mte Bldg., New Tork, N. T.; B14g, 
Chkago. la 

BOSTON 
TELEGRAM 

The neweat, np-to>dnto 
and faateet (rowiac 
newapaper in 

Metropolitan Boston 
HAVING 

Largest Evening 

Circulation 
REPRESENTED BY 

BENJAMIN & KENTOR 
t ^ AamIm 

VaNagaBlW- MaUarTBUc. 
Nww Yarfc 

2S ith Awn. 

Bceaaae at ita dieeraified reaourcei the 
North Jerteg Shore ta doing an excel- 
laat bnainea* despite the depression in 
other sections. Adwertiaers should rs- 
noaber that this prosperous section 
can be thoroughlg covered bg using 

THE ASBURY 
PARK PRESS 
(Enrm'ar and Snuday tdUiomj) 

FRANK R. NORTHROP 
Sptcial Rfprttfniatiwt 

W Madlsem Aweanas, Nwwr Yarfc Oty 
Aisssclation BudldUag, Chki^a^ IlL 

1. LYLE KINMONTH PuUithtr 
Asburr Park. N. J. 

^put Haupn 
IRpgiatpr 

is Now Hnvea'o 
DomiaaBt 

Newspaper 
Bought everg night bg More New 
55T£“. Pnopie than bug ang other 
TWO New Haven papert COMBINED. 

New Hauftt 

Tkt Jnlint Uathrws Sptcial Agtney 
Bostcu ~ Sew York—Detroit—Chicaga 
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Advertising and cirenlation managers are always on the look on t for new 
ideas that will increase adi’ertising receipts and nn'n nets cirenlation. Yonr 
idea for increasing advertising or circulation may not appeal to your manager. 

Editor & Pua- 
that the 

__„ _.. . . . Ad¬ 
dress your communications to the DoLLAa PuLLEa EoiToa. When they af>pear 
clip them and mail them in and receive payment by return mail. Unavailable 
ideas will m t be returned. 

taea for tncreastng aaverttssng or ctreuiation may nci appeal to your man 
but it may be just the thing that some other manager wants. Editor & 
LiSHER will pay $1 for each idea printed under this head. The fact tha 
idea is now being used in your city does not bar it from the department. 

l_I.\\'E you started a classilicatinn for “Radio" 
on your classified pages? Not everyborly 

will want to keep their sets, so ne will wan* 
to sell and get better and others will be moving 
or for some other reason, find it necessary 
to sell?—K. H. M. 

The Marion (Ind.) Chronicle sold a double 
truck for a two time run on a “People You 
Ought To Know” contest. In each ad ap¬ 
peared a picture of some prominent person 
(someone in the limelight nationally). Prizes 
were offered to the first four persons who sent 
in the pictures with the correct or nearest 
correct names written beneath.—R. B. M. 

Some one has figured it out that the house¬ 
wife who does her own washing puts in "two 
months a year at hard labor.” You can make 
this the basis for a laundry advertisement that 
they’ll grab for.—B. A. T. 

novel special advertising page, tying up 
with the names of movie stars, to attract at¬ 
tention, is being successfully presented by the 
Worcester (Mass.) Post. &ch of the ad¬ 
vertisements on the page contains the mis¬ 
spelled names of two or more well known 
movie actors. The advertisements appear six 
times, with a change of names each time. 
Cash prizes are awarded to the persons who 
send in the correct list or nearest to the cor¬ 
rect list of names, at the end of each week. 
—B. L. P. 

The Denver Post gives the choice of a use¬ 
ful present to those who bring their want ads 
for the Sunday issue to the office on Friday. 
These presents include such things as cake, 
macaroni. spaghetti. whisk brooms. soap, 
tooth powder, stationery, chewing gum. It 
could he worked out as a method for div 
tributing samples for display advertisers.— 
F. H. M. 

Riualgainatloai of tha two iRudiug 
Jowiah aawtpapara of 

THE DAY 
AND 

the WARHEIT 
tato bolag tha moat powmiul 

“’•'tWaig madium ha tha Jawiak Bald 

SRielMt 

Tk« Nutioiud JuwUh Daily 

One newspaper interviewd all of the non- 
advertisers and secured their excuses for not 
advertising. These were then run in a future 
edition (omitting names of the givers of 
course) and prizes offered for the best replies 
submitted to the paper by readers. The re¬ 
plies were then submitted to the non-advertisers 
and the majority of them capitulated.—B. A. T. 

Run across head of page large type cap¬ 
tion: What is the Greatest Thing in Life? 
Invite ihe dentist to take 5|>ace for his answer. 
Good Teeth; the piano house. Good Music; 
the hank, Miney; the real estate office .\ 
Home; the oculist. Perfect Eyesight; the in¬ 
surance man. Protection for Dependents, etc.— 
J. L. L. 

If th,' etliti rial tlepartment is running “rec- 
ollecti* ns" stuff like early history, “twenty 
years ago today” or interviews with old-timers, 
turn them into co-operative pages. Advertisers 
are selling merchandise or services that would 
not have been possible in the days gone by. 
It is easy for any advertiser to contrast some¬ 
thing he sells with the products of earlier 
times and emphasize its advantages.—F. H. M. 

There is hardly a town of any size where 
someone of the local druggists does not manu¬ 
facture some specialty of his own. Find out 
from the druggists what they are making and 
then help them push it through your ad¬ 
vertising columns. For example, Newbros. 
Drug Store, in Butte, Mont., manufactured 
a hair tonic which was only sold locally. It 
was called “Herpicide.” The papers and the 
advertising agencies helped make this nationally 
known. The same thing can be done with 
many a product now known only locally.—F. L. 

The Nelson (B. C.) Daily News secured 
one and two-inch cards from hotels in the city, 
cn the understanding that guests* names would 
be inserted each day under the cards. The 
reporter calls around at the hotels before 
press time and picks up the names. This idea 
has been used for several years on the News 
and brings in in the neighborhood of $1800 
yearly on that paper. At the same time the 
subscribers have for long considered the column 
as important news to them, for they can find 
out who is in town.—G. O. W. 

Win and hold BIG 

circulation with a 

Hollister Campaign! 

We made big gains for The 
Philadelphia Inquirer (ttwicel, 
Los Angeles Times (twice), 
Washington Post, Cleveland 
Plain Dealer, and others. 

And now it’s the San_ Fran¬ 
cisco Chronicle. Write or 
wire for details. 

HOLUSTERS CIRCULATION 

ORGAMZAHON 
im tkf Sf^tsv 

300 mcnnitt Blm,. LOS *Mocces.CAu 

Brass Tactics 
in selling mean co-ordinated 
sales and advertising. It 

means advertising in the 

newspaper that will reach 

practically all your possible 
customers in a market in 
which you have distribution. 

Indianapolis 
News 

New York Otlli-r: Dan A. Carroll. 17,0 Na:<«:iu St. 
Cbiragn (HBcr: J. E. Lata, The Towrr Bldg. 

To push its two or three pages filled daily 
with small advertisements of bargains in neigh¬ 
borhood stores over the city, the Detroit 
Journal paid $1 for each letter printed in 
which housewives told the actual savings such 
ads made possible.—E. C. L. 

A successful variation of the usual shoppers’ 
column was developed by the New York Eve¬ 
ning Post, under the caption of "The Particu¬ 
lar Person.” Each day a different shop, 
studio, or tea room was described in a chatty 
style, no name or address being given. Only 
shor's or *ra rooms th.it cc uld be conscientiously 
recommended were chosen to maintain a certain 
standard of distinctiveness. This was run as 
an editorial feature, and letters from readers 
asking the whereabouts of the places referred 
to used to come pouring in. Soon there were 
requests for the write-up in a more permanent 
form, and a little booklet was brought out 
occasionally with the collected write-ups with 
the addresses printed after each one. Readers 
desiring booklets sent in stamps to cover the 
cost of mailing. The booklet was brought out 
by the advertising department, which included 
only such shops or little restaurants as had 
a yearly contract in the shoppers classified 
advertising department. When the column 
and the booklet were finally discontinued the 
classified advertisements were still run under 
the caption of The Particular Person. The 
charm of the column was the idea of a per¬ 
sonality going about exploring the picturesque 
nooks and haunts of the city. Misv Amy Bon¬ 
ner who wrote the column from March, 1917, 
until July. 1919, also used this style for writ¬ 
ing advertisements which drew as well as the 
column. There are possibilities for the building 
up of a simitar feature, column, or variation 
of this i(le:i for ncw-spaiters in other cities. —If. 

The .Atlantic City Gazette Review has pur¬ 
chased a new truck and the sides are made of 
composition board painted black. Each day 
someone in the circulation department marks 
the panels up with the best local news such as, 

MAN FOUND MURDERED ON THE 
BO.\RDWALK 

See Today’s Gazette Review For Full Details 

Then at night when the truck is finished 
the driver gets the blackboard eraser and rubs 
it all off and we are all set for the next 
day.—S. B. 

NEWSPAPER 

ADVERTISING 

DEPARTMENTS 

(o«jctticr with cir. ulat lOn 
Arid business otlVes taken 
o\ cr cn a percer.tai^e basi.- 
Profit (;,uarAntt.cii 
Inclentnity bend i^iven 

sfivsPAPeRS BOuOHr a so sold 

JOHN B GALLAGHER C9 

TS F W ^ O K K C I T N 

Yo« can give your community a good boost 
and at the same time increase your advertising 
patronage by issuing a “Home Products Num- 
!)er.“ Have one of the best men on the staff 
prepare articles descriptive of flour mills, 
creameries, cheese factories, bakeries and other 
similar institutions in your territory. An edi¬ 
torial urging your reader to give home manu¬ 
facturers the preference will make you a lot of 
friends and help build up your territory. In 
this number you will be able to carry a large 
amount of advertising from the various Arms 
who manufacture products in your zone of 
influence.—H. L. 

Take a few hours off at least once a month 
and studv last year's filer'*, .\niicirafe anni¬ 
versary sales and special occasions of your 
advertisers. The ability to go to Mr. Smith 
and say “We mustn’t forget your anniversary 
on the 15th** gets you on the inside. Fre¬ 
quently you can sell a week’s space before 
the other fellow knows that Smith’s are hav¬ 
ing an anniversary. It also gives you a clew 
as to the advertising tendencies of the indi¬ 
vidual advertiser and gives a definite check 
on advertisers who are “weakening.”—D. A. 

The Lowell (Mass.) Sunday Telegram has 
been publishing an intercstini? feature, and add¬ 
ing to its revenue by a weekly page story, en¬ 
titled “A Middle Street Romance.” Its char¬ 
acters meet on Middle street, one of the back 
hiisine.'*s streets of the city, and, as the plot 
thickens, every business firm on the street has 
a part. This piece of business fiction made a 
distinct hit with readers and advertisers.—J. 
M. M. 

Virtually every Sunday newspaper publishes 
motorlogues, or articles suggesting trips for 
motorists, in their Sunday automobile sections. 
.\nd not yet very few, if any, advertisements 
are obtained from those who benefit from the 
travel that is encouraged over particular routes. 
It seems to me that not only the hotels and 
inns but real estate firms seeking to market 
land along the route suggested by the auXo- 
mobile editor would be especially good pros- 
|)ects.—R. A. 

Pittsburg Press 
Daily aad Snday 

Has the Largest 
CIRCULATION 
IN PITTSBURG 

MEMBER A. B. C 
Foralcn Advartiatac R«pra»«tathr» 

MatropoUtMi Tvwwr WHcfar Bid*. 
1. A. KLEIN JOHN (UJkSS 

Nww Ywk OUf go 

Wo caai Inrraoa, your bmin—a— 
you wool it iacraoood. 

You hovo tbought of proaa dip- 
pBaga yoairaalf. But lot ua tall yoa 
how proao cUppiog* caua bo modo a 
hualnaaa bulldar for yoaa. 

BURRELLE 
145 Lafayette St.. N. Y. Qly 
Eatabliabad a ()uartar of a Caaitf y 

* ' L. 
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NEW SHOPPING PAPER 

■ 

Nugent’s of St. Louis, Supplements 

Newspaper Advertising 

Nugent’s, one of the four leading de¬ 
partment stores of St. Louis, is supple¬ 
menting its newspaper advertising with a 
four-page weekly publication of its own, 
called Store News. The store weekly 
will be issued the latter part of the week, 
bearing date of the following Monday 
and announcing sales for that week. 

A recent report stated that during 1921 
six department stores in St. Louis u.sed 
840,5.i0 more agate lines of newspaper dis¬ 
play advertising space than they did in 
1920. The total number run last year 
was 10,533,473 lines. 

Remodeling Detroit Timet Building 

The Detroit Times building is being 
remodeled. Nine new linotype machines 
will shortly be installed. The editorial 
department is to be moved from the sec¬ 
ond to the fifth floor. The third floor 
will be used by the advertising staff, and 
the business offices, mailing room, 
presses will take up the first floor, with 
the composing room on the second. 

printing plant only. This leaves Lees- new owners also publish the Bn 
burg, a town of 500 located six miles ridge Daily .\merican. 
north of Warsaw, without a newspaper. _ 

New Equipment in Poughkeepsie 

The Poughkeepsie (N. Y.) Eagle- 
News has installed a Model 8 Mergen- 
thalcr linotype. This is the second ma¬ 
chine the Eagle-News has installed with¬ 
in the last three months. 

New Building in New RoclidU 

The New Rochelle St.indard has, 
pleted a $20,000 addition to its bu-v! 
and has put in new linotypes and j 
make-up tables. Miss Jane Ca 
formerly of the Syracuse Herald,^ 
been appointed society editor. 

Crookiton Paper Buys New Home 

The Crookston (Minn.) Daily Times 

Texas Paper Sold 

The Breckenridge (Tex.) Weekly and 

has purcha.sed the Grand Central Hotel, 
which it will remodel for its own occu¬ 
pancy by July 1. 

Newspaper Women to Dine 

The New York Newspaper Women's 
Club will hold an informal dinner at the 
Hotel Vanderbilt -April 9. 

Warsaw Daily Buys Weekly 

The Warsaw (Ind) Daily Union has 
purchased the subscription list and good 
will of the Leesburg Journal, and the 
Journal office will hereafter be a job 

Daily Democrat has been sold to the 
Hreckenrid.ge .American, C. M. Caldwell, 
president. The daily paper will be 
stopped, but the Weekly Democrat, 
founded in 1899, will be continued. The 

Added Capital for Labor Pspsr 
The stockholders of the Wasj 

(W'is.) Tribune have pledged 52Ci 
additional capital and thus averted 
suspension of this recently estab.ij, 
labor daily. 

SUPPLIES & EQUIPMENT 
For Newspaper Making: 

EDITOR & PUBLISHER 
NEW YORK. N. Y. 

pate card .\ Hoc Ouad press, printing 8 columns, tZyi 
in effect March 11, lt22 <nis in width, h.v 21 inches in length. B 916, 

Editor & Publisher. 

1. General Advertising 
a. Transient rate SOc per agate line (minimum 

space 14 lines—1 inch). 
Full page . 672 agate lines $200.00 
Half page . 336 " ** 113.00 
Quarter page . 168 “ “ 60.00 
Eighth page . 84 " " 35 00 
Sixteenth page. 43 “ ** 20.00 

b. PREFERRED POSITIONS. 

Front and back cover ratea on application. 

Inside front and back cavers 10% extra. 

All other positions 25% extra. 

Color Press Wanted 
\Vante<l. new or second-hand color and halt- 
tone press to i>rint a seven-column, 12'.'^ eni 
page; 285 lines deep. State make, age, con¬ 
dition, |>rire, etc. Itox 11-922, Editor Pub¬ 
lisher 

Z. Tima Contract* 
Agate 6 insertiottt 12 insertions 26 insertions 52 inaertiona 

a. Lines within year within year within year within year 
Full page. 672 $188.00 $175.00 $150.00 $125.00 
Half page . 336 100.00 94.00 88.00 75.00 
Quarter page _ 168 56.00* 50.00* 47.00* 44.00 
Eighth page . 84 30.00* 28.00* 25.00* 23.00 
Sixteenth page ... 43 18.00* 15.00* 14.00* 13.00 

Alt 52 consecutive-insertion contracts (see last column above) are based on consecutive it 

Printers’ Outfitters 
Printing Plants and Business bought and sold, 
American Typefounders' products, printers 
and bookbinders machinery of every descrip- and bookbinders machine^ of every descrip¬ 
tion. Conner, Fendler & (^, 96 Beekman St.. 
New York City. 

sertions within the year. Extra space is charged at the S2-insertion rate, but contract is credited 
for one insertion only. 

Half pages and full pages on 6, 12 and 26-time contracts may be used at the option of the 
advertiser within the twelve-month period. 

*Quartrr, eighth and sixteenth pages must be on definite copy schedule. 
b. Contract advertisers are accorded the privilege of same insertion rate for larger apace. 

For example: an advertiser under contract for twenty-six (26) quarter-pages at $47 per insertion 
is accorded the privilege of half pages at $88 and full pages at $154, but such advertisement is 
to be credited on contract as but one insertion of contract space. 

c. Rate maker card—52 consecutive insertions—minimum space 28 agate lines—net rate 28e. 
per agate line. Extra space pro rata. 

d. All rebates earned by advertisers using more than contracted space within life of contract, 
are paid in advertising space to be used within one month after expiration of contract. 

Take It To 

POWERS 
Open 24 Hours out of 24 
The Fastest Elngravers on 

the Earth 

Powers Photo EngraTing Co. 
154 Naaaau St., Tribune Bldg. 

Now York Qty 

$. Classified Advertising. 4. Reading Notices—(None.) 
a. Help Wanted.06 a word 

For Sale.06 a word S. Commistions. Allowed to recognised agen- 
Situations Wanted.03 a word cies on other than publishers' advertising. 
Business Opportunities.06 a word 

b. All advertisements inserted on a strictly rash basis, 
except on orders from contract-advertisers, 

e. No discount for frequency of insertion. 

Newspaper Plant Equipments 
Established in 1912 

PECKHAM MACHINERY CO. 
MARBRIDGE RLDG, 34th a Rway 

NEW YORK CITY 

t. TERMS. 
a. All accounts payable net 30 days and subject to sight draft immediately thereafter. 
b. Two (2) per cent, cash discount allowed on current advertising bills paid on or before the 

tenth (10th), provided all previous bills are paid. 
c. Engravings, electrotypes, etc., are made at the expense of the advertiser and are not sub 

ject to cash discount. 
d. Advertising copy will be prepared by the service department of EDITOR k PUBLISHER 

at an additional charge of 10%. 

8-page Goss flat-bed Web Presa 

(entire plant sale) .$3,M4J0 

Z Model 14 Linotypes, fine shape, 
each . 3,3M.M 

26 Duplex Press chases, each.... 8.04 

12 8-col. 12Vi em chases, each.... 35.00 

Other good bargains in List 24. 

T. Mechanical Rsquirements. 
Column width, 13 ems. Column depth, 168 lines. Olumna to page, 4. Size of page, 

9 X 12 inches. 
Double center spread, 12 inches deep x 19 inches wide. Half tones used in adyertisements 

should be 133 line screen. R. HOE & CO. 
t. Ttme Schedule and Miscellaneous 0. Publishing Date—Saturday of each week, 

a. All copy subject to publishers' approval, b. Forms Close Thursday. 
c. Advertisements must be in office by Wednesday P. M. for curr^t week s issue. 
d. (Corrections on advertisements may be made up to Thursday, 5 P. M. 
e. EDITOR & PUBLISHER will not be responsible for errors in advertisements, due to 

failure to return proof in time to make corrections. 
f. Failure to furnish new copy on definite insertion contracts will compel use of previous 

advertisement. 
g. Copy for advertisement should be received as early in the week as poaaihle to insure good 

display and position. 
h. All cuta tbottld accompany copy. i. AU new cuts and art work made at expense of 

advertiser. 

For One Hundred Years the Leading 
Designers and Manufacturers of Newa- 
paper Pressss and Printing Machinary 

of All Kinds 

Quality First— 
Progress Always 

U. Circulation, 
a. Member of A. B. C. 

b. (February 1/22) Grcnlation 5,007. 

We always carry a full line of Press 
and Stereo-room supplies, including 
blankets of all kinds, knives, rubbers, 
cheek woods, matrix paper, imported 
and domeatic tissue, paste, brushes, 
chemicals, counters, paper i^l trucka, 
etc., all at the lowest prices consistent 
with Hoe high quality. 

IL. Subscriptieo Rates—Domeatic $4.00. (^nada $4J0. Foreign $5A). 

U. Eascutivo Psrsosinsl 
7. IP. Ferttuon, general manager; John P. Redmond, managing editor. 
7. B. Keeney, advertiting; Fenton DetoUng, eircniation. 

604-520 GRAND STREET 

NEW YORK CITY 

No. T Water Strsot Tribune BnllAng 
Boatom, Maaa, Chlcagav IHtnnla 

FOR SALE 
3 Deck—Ttco Color 

POTTER P 
New 19M—Fir«t*Cles» ConditNe 

7>Cc^un:nSg 13 Ems 

Will print 4. 6. 8. 10, 12, 14, 16, 18, 
pages from single set of plates. Foi 
both mail and carrier. 

Speed 12,$M 
For delivery October 1, 1922. Can be i 
in operation. 

SUPERIOR TELEGRAM 
SUPERIOR. WIS. 

Hercules 
Electric - Welded 
Steel Stereotype 

Chases 

Made of Special Analysis Coll 

Drawn Steel, guaranteed acn- 
rate in every particular and ot 
thoroughly dependable quality a n-jl,., 
material and workmanship. I»iid 

Repairs and alterations nusk 

Write for Prices. 

AMERICAN STEEL 

CHASE CO. 
122 Center St., New York 

For Prompt Service 

TYPE 

Printers* Supplies 

Machinery 
In Stock for Immediate Shipmentfcl 
Selling Houses conveniently locsri 

"American Type the Best in Any Cat' 

AMERICAN 
TYPE FOUNDERS ca 
Bolton Pittsburgh Kaoui Qo 
New York Cleveland Denver 
Bolton Pittsburgh Kanssi 00 
New York Cleveland Denver , 
Philadelphia Detroit Loi AnfdM 
Baltimore Chicago S.m Frascin 
Richmond Cincinnati Portlaad 
Atlanta St. Louia Spokaat 
Buffalo MinneopoUa Winnipaf 
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Introduction to Employer and Employee 
SITUATIONS WANTED HELP WANTED SPECIAL CORRESPONDENCE 
A WORD (or ailvcrtiwBiont* under this 0^ A WORD lor ndvertisemenU uadar this A WORD lor advertisements under this 

dssaiiicatioa. Cash with order. For 

^ Hacmployed one insertion (sdv. not to 

ft words) FR£E. 

clsaaiAcatlaa. Cash with order. 

Clissified Mana«er-Saiesman Wanted 

classificatioo. Cash with order. 

The Clarksburg (W. Va.) New Bureau 

ri.vvri 

!jITior« raJe* increased over 80% under my 
remcit. 1 keep staff hghtiiiK for busi •‘ •■‘‘H 

^ Oy setting a good example. Highest !>'>»•* 
as copy and salesman. I’niversity 

.\RfrrH»ivc proiluccr with proven record of -’f*^ l-atstetter Building. West Virginia news 
a complishment; one who is used to going publicity; clippings; Trained news 
out ami building individual classifications I'sprr writers. Clients invited. Trade Jounial 
solidly under adverse conditions. Permanent c'opy a specialty. 

Salary seventy-five dollars. Wire 
mplete niKhtletter collect, stating experience 

married, now employed, l>esire a Advertising 
iith a future governed by the re I'lrector, The Times, F.l Paso. Texas. 

" produced. Box B 919, Editor & Pub r w a 

ADVERTISING SERVICE 
produced. Box B-9I9, Editor & 1 ub- w Hm-l. jl ^ WORD (or advertisementa under this 

p-***^^^__ _ Advertising Agency Wheeling. W'. V’a., classification. Cash with order. 
Z^ertisinc Producer ^responsible ^or the ;‘Telmor;* ‘‘Sel- ----— 
rcopv writer and salesman with unusual nj ^ Illustrated nassihed Service, are m ••TeliDor”.“S«lmor'* 

in winning new accounts and deveHi the iimrket for a thoroughly compet^t man iiiu„„,pd Qassified Serv ice, prepared an.l 
conservative advertisers desires a i^i "t woman for the position of classi^ man- ^ g ^ Staff of Wheeling, 
with a future. References from lioth ager and s.alesman (saleswoinan). The man yy Va.. seeks a cimnection with newspapers 

a*"^ advertising agencies regard- 
.< jbilitv and character. Age X. married, 
K. rmpio'ed. Box B-920, Editor & Pub- 

or woman who can "fill the bill” is one who ,o enlarge and enliven their claVsi- 
knows ebssified advertising from every .ectioiw. The “Telmor-.-Selmor” Ser 

, rmpioved. Box B 920, E.litor & Pub- angle and who P«»«ses the initativt to specific instance) has. 

<r 'i'’"*' ***■ without any additions to the advertising force 
--- - '*■ *^11* L**** •*’' newspaper in question, increased its 

You Alter Profit.7 who qualifies will be offered a most unusual i.i..,„ifiej section from 3 columns (Sunday) to 
pneral manager I can save you expensive opportimity to nse to a far better position „„„ than a full page-in a space of three 
slstion and advertiaiM managers, develop than that of classified manager tn a com And 99% of the increase comes in 

vice (to cite just one specific instance) has, 
without any additions to the advertising force 
of the newspaper in question, increased its 
classified section from 3 columns (Sunday) to 

;siatian and advertiaiiig managera, develop than that oi classified manager in a com 
u news department and increase your profits, paratively short time. Sell yourself in your 
iked profits of one daily paper in six months tirst letter. 
I Uped another to sell at record price. Can - 
tfaatiate these statements. Now employed Opportunity 
la seeking permanent ptoaition. Address .Metropolitan daily, contemplating spiecial ad- 

05, care of Editob & PuauSHsa. vrrtising, piermanent, requires services of 
-- trained capable man to take charge of de- 

CiIks (Graduate. .. partment. Write, in confidence, stating quali- ’ tr, r..ir— 
Kcks staff pmsition in literary capacity fications, experience connections and fullest fir„iar» AH.Ir... B w lliok. a 

over the counter! Already there are six 
newspapers (the only ones solicited so far) 
using this service—the smallest having five 
thousand circulation and the largest having 
a circulation of 68.(100. If you are interested 
in increasing the revenue; prestige and pull¬ 
ing p»wer of your classified section, you owe 

fcUi organisation where special qtaliheations ,i,,ail,. B. O. Box B-917. Editor & Publisher. w''v7’ 
ud industry will be appreciated. Twelve «neeiing. vv. va. 

Address B. W. Hicks & Staff, 

Tftrv journalistic experience, covering repior- Wanted 
toriil. desk work; editorial, article and lea- News editor for Arizona Republican, Phoenix, 
niTT writing, short stories and light humor, Arizona. Must be thoroughly expierienced, 
iradt capable executive, pleasing personality and 
ikht.v. H, B., 125 Halsey St-, Brooklyn, N. Y. prolific worker. If interested write imnie- 
-r7~r diately general manager, Arizona Republican, 
Dnk Work , i i I’hoenix, Arizona. Ml Work 
as imall city daily, or editing weekly, de- 
snd by trained newspaper woman, long cx- 
ptritnee on daily news and desk work, head 
tej. weekly makeup and other technique. 
Sftctal piunch, ingenuity, knowledge of affairs. 

BUSINESS OPPORTUNITIES 
SRCial punen, ingenuity, xnowicage oi anaits. g, 
accurate form. Initiative and steady hard OC 
•ark. Address B-912. Editor A Publisher. 

EdHsriai Writer _ . Wai 

A WORD for aaKwrtli isaiita undar this 

classifioatioia. Cask vrftb ardar. 

NEWS OF THE AD AGENTS 

(Continued from page 29) 

W. H. Bushman, of the advertising 
staff of the A. S. .Aloe Company, St. 
Louis, for more than two years, has 
joined the Ross-Gould .Advertising 
.Agency. 

J. Coleman Bentley, for four years bares pasition. B-873, Editor A Publisher. Daily newspaper psroperty in a town or city J- Coleman Bentley, for four years 
—————— upiwards of 30,000 papulation; Pennsylvania advertising manager of the paint and 

I^ced newspaper matk fron, porter to G.^Me^e'^ irHarrii'.rsireel;''V".* 'amish division, lithotone dry color and 
Mtsrial Writer 
Iipcnmced newspaper man, from reporter to 
cilttoT'in chief, recognized through the middle 
mt as one of the best editorial writers in 
the country, desires change of pmaition. At 
premt employed, but can move on short 
•olics. Writes a vigorous, piointed. au- 
tlnritative comment, the intelligence and 
SBcerity behind which attracts attenlion. In* 
bpKudent paper psreferred. Applicant ran 
une among men. Is educated, cultured, 
hjlh-minded, individualistic, and of unques- 
tMKd character. Correapiondence solicited. 
.Iddmi Box B-894, Editor & Publisher, 

Fw Editorial Page 
Experienced man op>en for engagement to 
direct or assist. Qualified and expierienced as 
editorial writer or editorial executive. B-9n. 
Editor & Publisher . 

All West 
Yosni man, married, employed, seeks pati- 
tan as managing, news, city, telegraph, 
korti or copy editor in city over thirty 
■krand. Metropmlitan expicrience. Present 
pmtion managing editor two years. Come 
kt (60. Address B-898, care Editor & Pub- 
Ishcr. 

koorter and Librarian 
Young man, college education, with expieri- 
«« zs reporter and librarian with impiortant 
dziliei, desires better position. Speci.il assign- 
■cut work preferred. Address B-913. Editor 
I Publisher. 

Mtor and manager of newspaper with 3,000 
orenlation in city of 10,000 wants wider field, 
roraier head of metropmlitan newspaper copy 
dtiz; able editorial writer and successful as 
Wcutive. Present salary $4,000 a year and Etjug satisfaction. 42 years old. B-895, 

“tor 4 Publisher. 

]f"a»g woman 
Hive you place on your staff for young 
•mzn of initiative, energy, adaptability, good 
hiker and mixer, who is thoroughly qualified 
•• repiorter and social editor, has several 
Itzri experience, can furnish best of refer- 

can Md will tackle anything. Frefer- 
nice daily in small citv in south or south- 
•tit. Address B 910, Editor & Publisher. 

sale. New Jersey. 

FOR SALE 
Daily paper of National pres¬ 

tige. Established fifty years in 
a capital city of New England. 
Finest plant in the State. One 
of the best newspaper properties 
in the East, and singularly free 
from any drawbacks. Situation 
ideal from a newspaper stand¬ 
point. .A paper supreme in the 
field. Full telegraphic service. 
A. B. C. circulation. No labor 
troubles to contend with. No 
debts or incumbrances of any 
kind. High advertising rates. 
Moderate overhead. Constantly 
increasing business. Returns 
owner net profit of over $20,000 
per year. 

The business will bear the 
strictest scrutiny, and the situa¬ 
tion is absolutely as stated. This 
splendid property will be sold 
only for cash. Owner has other 
large property interests that re¬ 
quire all his time. Fuller de¬ 
tails upon application. .Address 
“Publisher,” P. O. Box 1953, 
Boston, Mass. 

pigment division, dyestuffs department 
and chemical products division, of E. I. 
DuPont de Nemours & Co., Inc., is now 
with the Associated Artists. Philadel¬ 
phia. Mr. Bentley also becomes secre¬ 
tary and production manager of the .As¬ 
sociated Artists. .Arthur N. Edrop is 
art director and president. 

•A petition in bankruptcy was filed 
March 29 against H. K. Stroud, Inc., 
New York advertising agency, by the 
following creditors: Dancey-Davis 
Press, $1,194; Donald Morris-Jones, 
$150; Surrey Investors. Inc., $1,291. 
Judge Know appointed Henry K. Davis 
receiver, under $2,500 bond. Liabilities 
are about $20,000 and assets about $5,000. 

R. R. Morgan, account executive of the 
Cahill Advertising .Agency, San Fran¬ 
cisco, has become vice-president. 

The service department of the Premier 
Press. Cleveland, has been re-organized 
into the Premier Direct .Advertising 
Service Company. Officers are; George 
W. Kinzel, president; J. Dean Halliday, 
vice-president and general manager; C. F. 
Lowe, treasurer, and Eleanor Farnham, 
secretary. 

McLaughlin. Bryant & Co., Chicago, 
has changed its name to McLaughlin & 
Co., Inc., G. H. Bryant having withdrawn 
from the agency. Howard S. Markel, 
formerly vice-president, has been elected 
secretary and Sidney B. Egan, vice-pres¬ 
ident. 

Horace S. G. Murnane, son of Tim 
Murnane, for over thirty years sports 
editor of the Boston Globe, is now on 

met daily in small city in south or south ' the Staff of the O’Connell-Ingalls Adver- 
«it. Address B 910, Editor & Publislier. been dropped for the present, although tising Agency, Boston. 
^ _ there is an appropriation of $1,8(X). Thomas W. Kivlan, formerly with the 

Drops Plan for City Journal-Gillette Safety Razor Companv and the 
■Ml preparations for an official city Rival Papers in Joint Home “Prairie Window Ventilator,” has joined 

jonmal, except getting a newspaper to The Dover (Del.) Delawarean (Dem- Mejunkin Advertising Cornpany as 
^int it, were made by the officials of ocratic) and the Dover State Sentinel account executive. John H. Sampson, 
^yton, Ohio. Then, something hap- (Republican) are going to build a joint with J. M. Bundscho, (^_icago,_ is 

No Dayton newspaper would home. They will remain separate or- oow a member of the MeJunkin design 
|Unie a figure for printing the official ganizations but will use the same equip- department staff. 
journal .A second bid for its printing ment. Both are weeklies and will be Griffin & Johnson, Inc., is a new ad- 
*»s asked and refused. The matter has published on different days. vertising agency, just formed in New 

$50,000 
cash for first payment on a daily 

newspaper property. Locations 

near New York City preferred. 

Proposition X. Q. 

Charles M. Palmer, 
Newspaper Properties, 

225 Fifth Ave. New York 

Unusual Opportunities 
Daily Sk Weekly 
NEWSPAPERS 
TRADE PAPERS 

HARWELL & CANNON 
Nmotpmpar and Magtabt* 

Propartimt 

Times Building, New YoHe 
EstMuM 1910 

For Sale: 32-ppHoe 
Rt. ancle, two deck^ (oar plate* wide, 
> cola. 13 ema, Kohler CoatroL trp* 
coL lencth U 33 fat., tapeleea (oMw. 
extra roller ttocka and mindl*^ metal 
furoaec, carved cattfag box, eicvatiac 
table and doable ateam table. 

IMMEDIATE DELIVERY 

SootherD PoUishers Exchange 
iHcoaroaxm 

Ntwspmptr Properties and Btnipment 

No. 203, Canmal Building 

Richmond, Virsinin 

I WE CONNECT THE WIRES! 

EDITORIAL WRITES and 
mannaing editor, let out by a 
merger, aeekz new opening, 
east of Chicago. College 
graduate, akilled In copy rend¬ 
ing and make-up, able in ex- 
ecutire work, writea sanely 
and with vigor. Only 8S, atiU 
growing, ready at moderate 
Agure, excellent recommeadn- 
tions. Our Me. 8089-8. 

Fernald's Exchan6c.Inc 

TMino NatL.BVo^.. SPi«tM«gici.D. Mass. 

York by Henry F. Griffin» president; C. 
Haldane Johnson, vice-president, and 
Stevenson H. Evans, secretary-treasurer. 

Thomas Walker and Franklin Holtje 
have established the Walker & Holtje 
Advertising .Agency in New York. 

F. V. Smith, formerly assistant adver¬ 
tising manager of Lever Brothers, 
Cambridge, Mass., has joined the staff of 
the Zain .Advertising Service, Boston. 

Philip Ritter, Jr., has resigned as 
vice-piesident of the Philip Ritter Com¬ 
pany to become vice-president of the 
Blow Company, Inc., New York. 

Ralph E. Tweed, formerly vice-presi¬ 
dent of the .Arrow Company, Philadel¬ 
phia, has joined the forces of the R. E. 
Tweed .Agency, Philadelphia. 

A. P. Enlargeg Duluth Burmiu 

Enlargement of the Duluth bureau of 
the .Associated Press has resulted 
through the establishment of a telephone 
pony service to the Hibbing (Minn.) 
Tribune. This service is handled by J. 
R. Vessels, bureau correspondent. 
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OUR EASTER PICTURE 

2, 3 and 4-col. sizes 

The International Syndicate 
213 Guilford Avenue 

Baltimore, Md. 

Irvin S. Cobb 
Fontaine Fox 
Hng'h Fullerton 
Rube Goldberg 
Ed Hughes 
Bums Mantle 
T. L. Masson 
Frederick Palmer 
H. J. TuthiU 

and others 

The McNaught 
Syndicate, Inc. 

Times Building, New York 

THE 
BOSTON POST 

Has Renewed 

Robert Quillen ’ s 
Paragraphs 

and 

J. P. McEvoy’s 
Humor 

for another year. 

ASSOCIATED EDITORS 
35 N. Dearborn St. 

CHICAGO ILLINOIS 

America’s Best 
Magazine Pages 

Daily and Sunday 

Newspaper Feature Service 
241 WEST 5STH STREET 

New York City 

hunches 
Managing editors and city editors are always on the lookout for news; and 

featun ideas that tuw he used loealiv. Editor & Publisher will pay $1 for 
each hunch published under this head. The fact that the hunch is not being 
zcorkcJ successfully in your city does not bar it from this department. 
Address \our ctntributions to the Hunch Editor. H'hen they appear, clip 
them and mail them in and receive payment by return mail. Cnavailable 
hunches xvill not be returned. 

Haniiltoii (Ohio) journal has inaugu¬ 

rated a new plan and offers cash prizes 

to its subscribers for the most original essays 

on suggestions for beautifying the city. This 

plan is meeting with great success and could 

profitbaly be followed by papers in other cities 
t)f the country.—('. (i. 

A good w'ay to forcibly bring to the readers’ 

att;;ntion how many lives traffic accidents cost 

is to print over every story of a fatal traffic 

accident some such summary as this: 

106 LIVES LOST THIS YEAR 

IN TRAFFIC ACCIDENTS. 

E. C. L. 

(Jffer a :-mall reward for each brief letter on 

**Tbe Funniest Answer in an Examination.” 

Stories along this line have been used fre¬ 

quently but this series will bring the interest 

of the teachers, pupils, parents and even those 

of the public who contend that schools of 

today are not as efficient as they used to be. 

—F. H. M. _ 

If there are many foreigners in your city 

you may duplicate the series on ’’Detroit 

Nights” now current in the Detroit News. 

The writer of the series visits the hangouts 

and haunts of various foreign peoples in De¬ 

troit and describes them entertainingly. They 

are a revelation to Americans, few of whom 

know the picturesque and odd characters in 

their own city.— E. C. L. 

“What little fear haunts you?” is good 

for a series of interviews. Some persons won¬ 

der if they locked the car, forgot to turn off 

the water, if the boy left his wheeled toy 

ouidtMir.H where it nnuht he stolen and so oil. 
Readers like to find that there are others like 

themselves.—F. II. M. 

What will the bankers in your town or city 

do with regard to loaning money to former 

service men in case the certificate plan of 

bonus passes in (‘oiigress?—H. H. S, 

Most successful men can recall something 

that they made when a bey—a model of a 

ship, a locomotive, or some project in company 

with other boys. Finding out these things w .ll 

develop two classes of material—either a series 

I f days of real spt rt in ty|H- or dues to the 
intereMs ir awaken ng of t.nlents that n ad 
the n'cn achieve what thev have achieve*!. 
— F. H. M._' 

Can newspapers help to cut down the num¬ 

ber of unemployed in a city? That it is possi¬ 

ble is shown by publicity carried on by the 

Buffalo News. Each day a list of types of 

workers applying at the city’s employment 

agency is published together with a short ac¬ 

count of the preceding day’s placements and 

registrations. An occasional note of optimism 

can be sounded. At the same time appeal is 

made for both temporary and permanent work. 

The number of jobs which can be created 

when the matter is brought to the attention 

of the readers of a newspaper is surprisingly 

large.—A. C. R. 

Only about ten per cent of the people that 

crowd the big department stores actually do 

any buying. What attracts the ninety per 

cent? Interviews with department heads and 

store detectives will unearth some interesting 

and possibly startling information.—J. L. L. 

Many a “tip” for a good story is lost be¬ 
cause the mechanical department employees of 

a newspaper have no good opportunity for 

communication with the news department. 

Place a box in the linotype room, the make¬ 

up room, the stereotyping and the pressroom 

with the suggestion that emnloyees drop im>‘ 

it new's items or “tips.” Some good stories 

that would otherwise go unnoticed are thus 

secured.—H. B. S. 

The Paris (Texas) Morning News has much 

success with a “Shut-In” department. It now 

rivals the society personals. In this column 

is carried the names of persons who are sick, 

injured, or otherwise prevented from their 

daily vocation. The condition of those hurt 

in accident of any sort is carried in the de¬ 

partment from time to time until they are re¬ 

covered. Instruction to the make-up are to 

never get the department in the same page 

with the deaths; and when possible to put it on 

the page with the feature story on “Home 
Nursing.**—P. N. 

How many “Oueer Trades” are there in your 

city? There’s the man who rents a corner 

outside a store entrance where he sits and 

writes names with a Spencerian flourish on 

visiting cards for six for a quarter. And the 

man high up in an attic who cuts and polishes 

infinitesimal rubies on a toy lathe and sells 

them to jew’elers for use in watches. Also 

the old fellow who makes goose quill pens 

for lawyers w'ith old-fashioned clients who 

are impressed when asked to sign their names 

to important documents with such a tool, and 

are convinced that a signal honor has been 

done them when they are presented with the 

time honored writing instrument.—J. L. L. 

How does your city compare with other 

cities in the matter of low rents, congestion, 

transit facilities, homes owned, business op¬ 

portunities, home life, recreation and amuse¬ 

ment, educational facilities, and religious op¬ 

portunities? There is a chance to show that 

your city is a leader along these lines; or, 

if it is not, there is a good chance to start 

a campaign to correct present conditions.— 
F. L. __ 

Consult the various memliers of your bar as¬ 

sociation. From nearly each meml>er you can 

secure a gm»d little feature story on the m« st 

comic situation in court in his experience, the 

most tragic. the most Interesting thing Have 
one of the young lawyers tell you of his first 

anjiearance as a trial lawyer, explaining his feel¬ 

ings as he examimd his first witness. One mid¬ 

dle western pa|>er has demonstrated that such 

stories make desirable features.—C. G. 

Nearly all newsjwpers in towns of 50.000 or 

about, have plenty of cuts of individuals filed 

away. We are making a hit with a daily blind 

cut, var>'ing men, women and children, using 

care not to go hack more than three or four 

years or to run a cut of anyone dead or 

whose past since we got it, would cause em¬ 

barrassment, The feature is run under “Who 

is This” and as cut line running answer to 

yesterday’s picture. It costs nothing, causes 

lots of interest and utilizes many cuts that 

might lie idle (»therwise.—H. W. T. 

A Sunday story on prohibition enforcement 

makes interesting reading. Ask the prohibition 

officials what has happened to the anonymous 

letter writer so plentiful in the early days of 

prohibition. Is the female of the species more 

ileadly than the male? How can women help 

enforce prohibition laws? Are signed com- 
mptvcati**n« more n ♦ban tb • 

anonymous? How do arrests and quantity of 

booze seized in the first three months of this 

year compare with last year —H. M. C. 

Each year several farmers retire, usually 

they take up residence in the city or small 

town near their farm. The story of these 

farmers, their family and farm is interesting 

and will appeal to your rural subscribers, 

('ity subscribers are also interested in their 

farmer friend’s retirement.—L. H. 

Although Our Newest 
Daily Comic Strip 

RADIO RALF 
has only been out a few *U> 8, it i 
already l>een ordered by 

New York Telegram 

Pittsburgh Chronicle Telegraph 
Buffalo Evening News 
San Francisco Journal 
Springfield Union 
Detroit News 
Albany Times Union 
Dayton Herald 
Tacoma Ledger 
Vancouver Province 
Etc. 

atxl in accordance with urgent re¬ 
quests we have advanced release date 
two weeks to April 10. Your territorr 
mav be ojien. 

WIRE NOW 
The McClure Newspaper 

Syndicate 
373 Fourth Avenue, New York Cty I 

Million 
Dollar 
Hearst 
Features 

The World's Groatest Cire«lsti«, 

Boildars 

International 

Feature Service, Inc 
N«w York 

nmKi 
NEW 
ForEvtm'ng mdSiuickylkvifafm 

Infrrnational News Servic* 
‘World Building.NevrYork. 

A Mount Vernon (Ill.) paper is arousing 

interest among juvenile readers by a contest 

in which hoys or girls submit letters telling 

what their dogs can do or have done, show¬ 

ing unusual sagacity. Cash prizes are offered 

for the best letters.—L. G. S. 

Everybody is more or less interested in wild 

things, especially if unusual stories are given 

about them, and still more if they have a local 

bent. The swarm of bees on a trolley wire; 

the raccoon that is caught in town; the first 

robin; a moth hatched ahead of its time, .all 

make good little first page box stories and 

cause much comment. One of the interesting 

recent stories of this sort was that of a pheas¬ 

ant which w’ent to town and rode in an auto¬ 

mobile on the main street—this happened in 

Pontiac, Mich.—R. F. 

There ought to be a new angle to be found 

in the public library of your town as a feature 

story. People are interested in magic. Why 

not have a reporter find out what the demand 

is for books which show how to pull rabbits 

out of hats, make packs of cards disappear, etc. 

What sort of people read these books, the 

middle-aged business man looking for a hobby 

or youngsters? With this as a start, your 

reporter is likely to delve into all sorts of 

out-of-the-ordinary things which are worth 

featuring. The public library is always a 

service institution worth boosting, but you 

must find novel ways to do it.-~J. M. M. 

Offset Gravure 
Publishers looking forward to (be 

finer i>rinting of pictures in one or 
more colors will make a careful study 
of the possibilities contained in the 
Offset Gravure process. 

Its practical success and various ad¬ 
vantages in newspai>cr illustration arc 

established beyond doubt. 

Offset Gravure Corporatioi 
351 WEST S2d ST. NEW YORK 

Telephone Circle 739S 

“The African World” 

& 
“Cape-to-Cidro Expresi” 
Publiak«<l mrvTf Satvrday ^ 

London. 

AMERICAN OFnCE 
No. 1 Wort Tklrty-fonrtk St. 

NEW YORK CITY 

ToUpkono Flti Roy ISM 
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INCOME TAX RETURNS IN 

NEW YORK STATE 
Under the New York State income tax law payments exceeded 

$37,200,000 for 1919. The National Advertiser who knows his book 

figures that the Empire State this year will pay an income tax in excess 

of this figure. 

Returns were filed by about 746,000 persons, and those who paid 

totaled over 618,600. 

Records showed that about 50% had incomes between $1,000 and 

$2,000. 

The total assessed valuation of real and personal property in 1921 

was 

$14,850,989,607 
\\ here greatest wealth is, the greatest opportunities exist. 

The creators of greatest wealth are the greatest spenders. 

1 

Ora*- zjm ujm 
MOB Um* IJb— 

Orel*- 2.SM IMW 
latioa Lina* Lina* 

*Albany Knickerbocker Prese.... ....<M) 14,444 .0 

*Albany Knickerbocker Frees.... .(S) 44,834 .11 

Auburn Ottraw . .(E) 4,7M 44 

'Brooklyn Daily Eajdo. .(E) S4.41S 44 

'Brooklyn Daily Enfla. .(S) 72.114 44 

'Buffalo Couriw and Enuuirar..., .(MAE) 4S.$14 -U 

'Buffalo Couriar .. .(S) 11$4M 47 

*Buffelo Express . .(M) 11,732 42 

*Buffslo Expi'sss . 14,744 44 
Buffalo Evanme Now*. .(E) 144,M 41 

'Buffalo Evaoinc Tim**. .<E) 74,113 41 
'Buffalo Sunday Tkna*. .<S) 47442 .11 

'Coming Eveadne Laadw. .(E) 7414 M 
Elmira Star-Gazatta .. .(E) 21474 M 
Gmeva Daily Timaa. .<E) 4444 M 

Glana Falla Poat-Star..... .(M) 7443 JS 

'Glovarsvill* Leader RBMiblicaD. 4,04 .•3 

'Clororavill* Momin( Hvald. .(M) 1,411 JSl 

Homall Tribuna Time*. .(E) 44M J31 

Mtfaac* Journal-New* .(E) 7jn M 
*Jiineatown Journal .(E) 7441 J2S 

'Jamcatown Morninc Poet. .(M) tJM JS 

*MM<U6towB Times Press. .(E) vn J4 

'Mount Vemaa Daily Arfua. .(E) 74« M 

'Newburch Daily New*. .(E) 14.40 JS 

M 

41 

JSt 

41 

JZ 

4* 

44 

41 

4S 

M 
J7 

M 
M 
M 

JZS 
JS 
JS 
M 
M 

New RociuUe Dsily Star... .. ...(E) 3.40 42 42 

'New York Glob*. ...(E) wjm .0 44 

*New York Eventn^ MnU. ...(E) 10413 41 44 

'Naw York Evening Peat. ....(E) 12.70 42 41 

'Tha New York Herald. ...(M) 10414 44 41 

The New York Herald.. ....(S) 20443 J4 41 

The Sun. New York. ....(E) 142474 44 41 

+New York Times. ...(M) 334,40 .0 .00 

♦New York Time*. .. (S) 10,40 .75 .7271 

'New York Tribune. . ...(M) 142,10 44 44 

*New York Tribune. ....(S) 141441 .0 44 

"Now York World. ...(M) 3SZ.ISZ .m 44 

"New York World . ....(S) 4040 M 
"New York WoHd. ....(E) 30,70 M .0 

'Niagara Fall* Gaaatte. ....(E) 11,10 M JS 

'Clean Tima* .. ....(E) 140 40 J0 

Poughkaaftaia Star and Enterpriaa ....(E) 1140 41 JS 

Roebeater Timaa Union . ....(E) 43,10 44 .u 

Saratoga Spring* Saratogian . ....(E) 7,40 44 44 

'Statae* laland Daily Advanca.... ...(E) 7412 41 44 

Syracua* Journal . ....(E) 41,04 44 44 

Troy Record . (MAE) 21413 JS JS 

Covmwnent Statencats, October L llZl. 

•A. B. C Pubhahers’ Stetament, October 1. Itn. 
**A. B. C. Annual Audit October 1, 19Z1. 

tPul>l'sher*t Statement. 
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Radio! 

The 
New York 
Globe 
Radio 
Syndicate, 
GLOBE SQUARE, 
NEW YORK 

^Many Newspapers 
throughout the United States and 
Canada are now carryingThe New 
York Globe’s Radio Service because 
of its intensive reader interest. 

q RADIO increases Circulation. 
RADIO increases Advertising, 

q RADIO increases the volume of 
newspaper business activities, 
but your Newspaper should 
publish the best Radio news to 
obtain these satisfactory results. 

AND ^ 

I ndisputed Leader in the New York Radio field, offers you the 
Syndicate Service of its 

Daily Radio Department 
furnishing instructive and interesting Radio articles, news, mats of drawings, 
questions and answers, broadcasting programmes, and, in particular, instruc¬ 
tions to amateurs, with diagrams upon how to build, operate and improve 
their own sets. 

Don’t confuse The New York Globe Radio Service with mere space-filling 
matter. This is the service which will win out in your city as it has won out in 
New' York and elsewhere, because it is the actual product of experience in giving 
Radio Fans and the public just what they want. 

PRICES FOR THE GLOBE RADIO SYNDICATE SERVICE: 

Under 25,000 circulation. $10 per week 
25,000 to 50,000 circulation. 15 per week 
50,000 to 100,000 circulation. 20 per week 
Over 100,000 circulation . 25 per week 

No order accepted for less than 30-day period, subject 
to cancellation thereafter upon one week’s notice. 

WIRE FOR EXCLUSIVE RIGHTS 




