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Merchandising Service in Chicago 

The logical place to go for effective merchandising service is to 
the newspaper whose advertising leadership in its community 
gives it greatest influence with dealers. In Chicago that newspaper 
is The Daily News. ] 

w Cooperation of the dealer is easily secured by The Chicago Daily 
News because it means to-him a repetition of merchandising suc¬ 
cess that has so consistently increased his profits. 

It is the routine of good business with him. He knows The Chicago 
Daily News is as distinctly a part of his business as his own show 

’ window—that his customers habitually shop through it. 

= — The day after day, year after year, advertising leadership of The 
Daily News in Chicago has established it in .the minds of Chicago 
people as the great shopping medium—the market directory of 
Chicago, through which they buy and upon which they depend to 
keep up-to-date regarding desirable merchandise. 

Accordingly, the first step in merchandising in Chicago is use of 
The Daily News’ advertising columns. 

The second is use of The Daily News’ merchandising service. 

II 
THE CHICAGO DAILY NEWS 

First in Chicago 



More Repeat Orders 
for Intertypes 

St. Louis Globe-Democrat 

Indianapolis Star 

9 Iiitertypes in 1917 

2 Intertypes in 1919 

21 Intertypes in 1923 

32 INTERTYPES 

8 Intertypes in 1919 

1 Intertype in 1920 

11 Intertypes in 1922 

5 Intertypes in 1923 

V 25 INTERTYPES 

FLEXIBILITY All matrices, magazines, molds, etc., 
in all the Intertypes used by these two 
representative newspapers are freely 
interchangeable. “Any job on any In¬ 
tertype.” 

SIMPLICITY Elimination of unnecessary wearing 
parts, including 910 escapement parts 
on each three-magazine machine, pre¬ 
vents expensive delays and reduces 
maintenance cost. 

General Offices, 805 Terminal Building, Brooklyn, N. Y. 

548 Ran<l>McN«Ily Building, Chicago 560-A Howard Street, San Francisco 

301 Glaslyn Building, Memphis Canadian Agents, Toronto Type Foundry Co., Ltd. 

British Branch, Intertype Limited, IS Britannia Street, Kings Cross, London, W C 1 



TUF CLFVEI.AND PRESS not only 
publishes more local business than any other 
Cleveland daily newspaper but leads in every 
important local advertising classification. 

In 1922 THE PRESS published more 
Hardware, Furnace & Stove advertising than 
The News and Daily Plain Dealer combined. 
Incidentally, this includes both foreign and 
local. 

The figures for the entire year of 1922 are 
as follows: 

THE PRESS.115,077 
Plain Dealer. 61,488 
The News. 45,826 

Local merchants prefer THE PRESS be¬ 
cause it thoroughly blankets and dominates 
the greater Cleveland market. 

ALLIED NEWSPAPERS, Incorporated 
PUBLISHERS DIRECT REPRESENTATIVES 

'Ci ] 

New York Chicago Cleveland Cincinnati St. Louis Atlanta San Francisco 

MEMBER AUDIT BUREAU OF CIRCULATIONS 

Jhe Qncludin^ dte Scripps^CMellae Xieogue 

CLEVELAND P^SS 
DOMINATES GREATER CLEVELAND 
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Like a forest against the skyline, 
radio masts tower over 

Philadelphia 
Glance in any direction in Philadelphia from the elevated rail¬ 

roads, or from the taller buildings—you gain an idea of the great 
market for radio goods in the third largest city in America. 

At the receiving end of each of these radio outfits are enthusiasts 
watching every new de\ elopment—and buying equipment to per¬ 
fect their sets. 

If you make radio equipment, \on can persuade this great army 
of fans to insist upon getting your goods. 

Retailers of radio goods select The Bulletin to carry their selling 
talks to the buying public—because in The Bulletin they can reach 
most fans and radio prospects in and around Philadelphia. 

Dominate Philadelphia 
Create maximum impression at one cost by concentrating in the 
newspaper “nearly everybody” reads— 

Philadelphia’s Newspaper 

^ tfkninii BmMin 
The circulation of The Philadelphia Bulletin is larger 

than that of any other daily or Sunday newspaper pub¬ 

lished in Pennsylvania, and is one of the largest in 

America. 

1922 net paid average circulation: 493,240 copies 

a day. 

NEW YORK CHICAGO DETROIT SAN FRANCISCO 
Dan A. Carroll. Verree & Cohklin, Inc. C. L. RTeovor, Allen Hofmann, 
150 Naitan Street. 28 East Jackson Bird Verree & Conklin, Inc. Verree & Conklin. Inc. 

117 Lafayette Bird. 681 Market Street. 

LONDON PARIS 

M. Bryant, Rey A. Wathbom 
125 Pall Mall S. W. 1. 5 nie Umartine (9) 

(Coorricht 1923, Bulletin Company) 
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RADIO BROADCASTING-IS IT WORTH WHILE? 
Newspapers on Their Way, But Don’t Know Where—Now Commencing to Take Stock on Investment— 

Some Everyday Problems in Keeping the Good Will of the Circulation of the Air. 

" were runninR more or less serenely 
about their business, unaware that just 
around the corner 
some thing “un¬ 
dreamed of in 
their philosophy’’ 
was about to 
burst upon popu- 
1 a r imagination 
and the desires of 
their readers with 
the rapidity of a 
bolt of lightning 
and the resistless 
force of a tidal 
wave. 

Today, in many 
ofthesesame „ . 

'l_ . .ABSni’X 
newspapers a new 
department has 

By G. C. ARNOUX oi)erating the department at the Star-Tel¬ 
egram is alxnit $500. 

EDIT0«IAL N0TE.--The author of this article is radio editor and program director for (t may thus be seen that radio is no 
Station WBAP, the Fort Worth Star-Telegram. A radio program director must have tu;- : r i r a. • 
the ability of a vaudeville booking agent and a good deai more artfulness, as he is dealing piKer S pastime. 1 hlS paintui tact IS be- 
with volunteer talent. coming very evident to publishers, who 

are now asking themselves what they are 
Tile Fort Worth Star-Telegram hap- They have advertised the Star-Telegram getting out of radio broadcasting in dol- 

[leiis to be among the newspapers of the and Fort Worth as nothing ever before lars and cents. 
L'nited States that owns and operates a devised could have done or has done. The question of paid talent has not yet 
broadcasting station of the first magiii- The import of hundreds of these let- liecome serious as all concerts are gratis 
tilde, ranking with the first four in the tors might be expressed as follows; ‘T’li- in most cities; but the time is not far 
nation. Since September 16, 1922, the til the Star-Telegram put in its set I flistant when the paying of artists for 
date when the 500-watt Western Electric didn’t know it or Fort Worth was on their services will be squarely before the 
station was installed, the results of the the piap. Xow when Texas is mentioned. ojK-rators of stations. The necessity for 
Star-Telegram station have been most I think of the Star-Telegram and L'ort the payment of talent will not reach the 
gratifying to its owners. Worth.” newsiiaix'r stations as quickly as the oth- 

In the radio files of the station are ap- .\ I’ittslnirgli banker advises that he ers because the newspapers can exchange 
proximately 90,000 letters and post cards, always thought of Fort Worth as a cow publicity for services, 
and 3,000 telegrams of congratulation, town, but lie now notes it i> a miisincal From my observation, regardless of the 

the piap. Xow when Texas is mentioned. oiR'rators of stations. The necessity for 
I think of the Star-Telegram and L'ort the payment of talent will not reach the 
Worth.” newsiiaix'r stations as quickly as the oth- 

.\ I’ittslnirgli banker advises that he ers because the newspapers can exchange 
always thought of Fort Worth as a cow publicity for services, 
town, blit lie now notes it i> a miisincal From my observation, regardless of the ofthesesame c r \ ■ 3,000 telegrams of congratulation, town, but he now notes it i> a miisincal From my observation, regardless of the 

newspapers a new '■ •'"■'•orx unsolicited from listeners all over the center. ■ fact that talent is being used at a very 
department has continent—from every .American state, .\ Wyoming merchant wrote that he fast pace, I think the supply will not bie 
installed itself and Ix-come one of the every Canadian state. 18 Mexican states, never thought of F'ort Worth as a city exhausted for another two years. There 
most e.xpensive and certainly the mo.st Hawaiian Islands, .Alaska. Honduras, of homes, yet it has to be such because is much music in our homes and radio is 
spectacular of all—The Dadio Depart- (liiatemala, Panama, Colombia. South only from a city of homes is that en- bringing it to the surface. Here, we are 
ment. .America, Cuba, Haiti, the Bahama Is- vironment necessary to create tlw musical hooked months ahead and the supply 

Newspapers by the score have deemed lands. Porto Rico and ships far in the mimlK-rs he has heard. greatly exceeds the demand. Churches, 
it wise, bowing to popular demand, to in- Pacific and Atlantic Oceans. The initial cost of the Star-Telegram lodges, colleges and other organizations 
stall broadcasting stations, varying from These letters are written by presidents station WB.\P. and such stations a> are developing programs with the idea of 
the small 20-watt set serving a few lis- of great banks, heads of nationally known WOC at liaveniKirt. Iowa. WWJ at l)e- broadcasting only in view. However, it 
teners in a limited radius, to the giant industries, men prominent in public life, troit. WSB at .Atlanta, may be set at a should be remembered that each radio 

lids, Porto Rico and ships far in the mimlK-rs he has heard. greatly exceeds the demand. Churches, 
icific and Atlantic Oceans. The initial cost of the Star-Telegram lodges, colleges and other organizations 
These letters are written by presidents station WB.\P. and such stations a> are developing programs with the idea of 
great banks, heads of nationally known WOC at liaveniKirt. Iowa. WWJ at l)e- broadcasting only in view. However, it 

dustries, men prominent in public life, troit. WSB at .Atlanta, may be set at a should be remembered that each radio 
500-watt transmitters whose nightly range and the humblest worker a;id farmer, minimum $25,000. The weekly cost of concert is a first and final performance, 
sweeps every re- The same artists 
--f - ntay appear but in 

different roles. 

sweeps every re¬ 
mote corner of the 
continent and be¬ 
yond. 

Up to the pres¬ 
ent time, news¬ 
paper broadcasting 
station owners 
have had their 
hands full in one 
of the keenest com¬ 
petitions that the 
twentieth century 
has witnessed, one 
that has reached a 
mad pace, a pace 
that changed over¬ 
night the contest 
for supremacy in 
excellence, for win¬ 
ning popular favor 
in the ether, for 
having the best set 
and the best pro¬ 
grams. The “Cir¬ 
culation” was the 
listeners of a Na¬ 
tion. 

In the past year 
not much thought 
of the future or 
careful analysis of 
the return on the 
investment, as far 
as the newspaper 
is concerned, has 
been given. Today, 
however, the big 
newspaper broad¬ 
casters—a n d the 
small ones for that 
matter—are getting 
their second wind 
and attempting to 
take stock. A task 
that is like esti¬ 
mating the exact 
course of the stars. 

The WBAP operatint nwm, wImt* U houaed the transmitter, power panel and input amplifier, adjoins the concert studio and is also uaad 
as the administrative office oi the radio department. 

It is very easy to 
obtain the use of 
the music from 
theatres and hotels, 
as it furnishes good 
advertising for 
them. But the 
question of where 
talent comes from 
to continue the 
big programs is 
not the paramount 
problem by any 
means. Better en¬ 
tertainment must 
of course be con¬ 
tinually given, but 
the artists will, I 
think, take care of 
that feature also. 

If national ad¬ 
vertising, out side 
the circulation ter¬ 
ritory, can be con¬ 
sidered a definite 
asset then radio is 
paying big returns, 
and its influence 
undoubtedly should 
be felt in the vol¬ 
ume of national 
advertising carried 
by the newspaper 
operating a big set. 
Some local every¬ 
day advertising is 
already showing it¬ 
self prominently in 
the Star-Telegram. 

The effect on cir¬ 
culation in the nor¬ 
mal territory of the 
newspaper cannot 
(Continued on 

page 26) 
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Liquidation Sale REMNANTS SPECIAL SALE 

50 Cents 

EOCENBERY-McFAa CO. —Afternoon Gowns- 
'45 

^t'CCiSTJOMS 
Mti A rtruuctS’ 

. CLOVE SALE 

SKtliJAf'MUk' 
Mcrmsfu; We thank, you 

-Junior Coats- 

The White Star Oil Co. 
MAISON BERNARI/ 

FIG. 1—Poor make-up because ads are scattered all over 

pafre—making it d'flicult to use display heads, illustrations, 
or to feature reading matter. 

FIG. 2—Making up ads in pyramid form from lower right- 
hand corner of page allows abimdant leeway for heads, 

boxes and features. See Fig. 4. 

FIG. 3—A page crowded with ads with the first column 
used for single-column ads, while the balance of the page 

is made up in pyrrunid form. 

GOOD TYPOGRAPHY IN NEWSPAPER MAKING 



W. Lee Tully, Reporter, White 
Plaint, N. Y.—I should say the Re- 
jwrter stacks up well so far as typog¬ 
raphy and make-up is concerned. There 
are a few things which might be done to 
refine some of the pages. Your mast¬ 
head is a little ratty—reset it. and keep 
it clean-looking and legible. Get the 
composing room to put a decent border 
on your Classified, Motorist and Di¬ 
rectory pages. You ought to get some 
advertising and selling talk in your H. C. Field, Journal, Loraine, O.— Lew B. Brown, Independent, St. 
Classified head, too—the title “Classified ^ our first page is e.xceptionally well Petersburg, Flsu—There is not anything 
Department” does not mean much to the handled, and so is all the news on the in the Independent that I can find that 
reader and less to the advertiser. Your inside pages. The ads are not so good, justifies serious criticism. The heads, ads 
heads and make-up are a little crowded .Substitute that 6-point rule you are using and make-up are all very thoughtfully 
—open them up a bit. for borders on most all the ads with done, indicating that someone who knows 

Riley H. Allen, Star-Bulletin, Mono- something more attractive—get after the how is paying a great deal of attention to 
_Reading matter and head's splen- ci>mposing room ami make it come these details. Think your Classified page 

didly handled • ads not set as well as through with some borders that will help could carry a better head—the present 
they might be'; editorial page good. Ad the ad ct)lumns look as attractive head looks too much like an ad. Why 
pages would l<wk cleaner and brighter if news columns. Put a new panel not make an 8-column streamer out of it, 
pyramid form of make-up was followed ‘foutid your masthead—the one now in and group the ads a little better instead 
(as shown on this and page 6). Put a ts worn out. Reset your folios— of scattering them dii the page. That is, 
Moiible-rohitnn head on russified instead 'iiost of them are battered. Editorial and referring to January 9 issue, make up 
S“wo single-colLn heads. You can im- Ckissified pages are certainly full of pep pages 16 and 17 the same as page 18- - 
prove panels each side title last page with typographically. Publishers anxious to except that page 18 should carry a bigger 
better rule. The kind of rule you are using learn how to put some life in the pages head for the classified. The Kiwanis 
seldom prints well in a newspaper_ask "• their papers would do well to study page was taken care of splendidly. It is 
composing room for a better border for typography and make-up of the a pleasure to sec a pa|x-r free from tiig 
th.-cn nani-U louriial. goiliic heads and mourning lx>rders. 

Comment and Criticism Josephus Daniels, News and Ob¬ 
server, Raleigh, N. C.— Your issue Janu¬ 
ary 4; Fine make-up for first page; edi¬ 
torial page well laid out; most of ads 
nicely set and arranged in orderly man- 
nor on pages—except pages 5 and 12. 
Think if you followed suggestion outlined 
in Fig. 3 your crowded ad pages would 
make up more attractively. Classified 
page very lively looking. Ads on page 
12 crowded and cluttered—too much 6- 
point rule used—follow make-up of Fig. 
3, this article, and let in a little daylight. 

Stuart A. Mahuran, Iowan, Oelwein, 
la.—For a small tri-weekly The Iowan 
looks unusually good. There are many 
little refinements you can and probably 
will make when you get around to it. 
This article ought to give you some ideas 
about make-up. I would certainly re¬ 
place those solid-rule borders with some¬ 
thing more cheerful looking. The first 
pages of both the issues you sent arc 
attractive and lively, looking. You can 
make ’em better if you try. 

A Review of Newspapers with the Idea of Making Frietidly 

and Helpful Suggestions to Improve Typography 

and Make-Up 

*El)lTf)RI.M> NltTF. I’ublisher.s may have 
the benefit of Mr. Smith's suRRestions by merely 
-emlinR to Editor &• Publisher a copy of their 
paper—or better still, write Mr. Smith direct 
about .any problem of typoRraphy or make-up 
that miRht be bothering yon. 

MUSIC SOCIETY 

'S.inU GausWas 
CbotkI Io Mr!‘ 

MEN’S FALL 
TOP COATS 

— 27.75 SATURDAY 
ANOTHER SALE! 

MAXWELL SAVERVS CANDY lUTCHEN 

Note 4>c(4umn Feature with Illustration. Panelled Streamer with Plenty of Lave Heads. 3*coluinn Illustrated Head Playinf Up Story. 

Regutration ^gitu To^ay in A*. K. Americnn*» Otg-tcide Halfy C'ontmf 

Jmmmry ('Ifanuire Rale af 

FURS 

TTie Eye* of the World Are On 

Z-coiumn lllustrmtion* and DUplajrcd Heads. Streamar with Faaturad Lead and IDustTatlona. (-column Streamer with Sinele-coluinB Fcatura. 

Fig. 4—How Does Your Ad Make-up Compare with These Pages ? 
Just a few of the many possibilitiea of (aaturing the readme mattar rsaulUnf from makinv up tho ads in prramtd (arm. Nota the wMh varioly of 

treatment iUuatratad by tbaaa six apscimaas of effactivo Bawspapar maka-np. 
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INLAND NEWSPAPERS DECLARE BAN 
ON ALL FREE PUBLICITY 

Argument of Baking Powder Advertisers Enlivens Annual 

Convention—Burgess and TufFord Re-elected—Plan 

Special Train to A. N. P. A. Meeting 

{By Telegraph to Editor & Publisher) 

Chicago, Feb. 21.—Members of 
the Inland Daily Press Associa¬ 

tion at their annual meeting in the Mor- 
rison Hotel, 

“Tliis matter comes under the head of paid 
advertising. We will be pleased to run this at 
our card rate.” 

which ended to¬ 
day, voted unan¬ 
imously to bar 
free publicity 
from their news¬ 
papers. A resolu¬ 
tion locking the 
news columns 
against press bu¬ 
reau copy was 
adopted, settling 
a question which 
has been the 
center of heated 
discussions 
through several 
of the organiza¬ 
tion’s gatherings. 

FrASK H. IlfBOF.SS 

The meeting bristled 
with pep and action. 

F'iery exchange of argument, both ver¬ 
bal 'and typewritten developed when Harry 
N. Sehl of the Sehl Advertising Agency, 
Chicago, sought to have the Inlanders go 
on record against publication of the Royal 
Baking Powder Company’s advertisement 
in which it states its product “contains 
no alum-leaves no bitter taste.” Mr. 

Sehl branded the 

In the midst of the baking powder ad¬ 
vertising wrangle, it was brou^t out that 
173 Inlanders to whom a questionnaire 
was sent by D. W. Grandon of the Sterl¬ 
ing (Ill.) Gazette, for expression of 
opinion of the subject, were opposed 7 
to 1 to the attitude taken by the Sehl 
Agency in behalf of the Calumet. 

L. W. Alexander, of the Critchfield 
■Advertising Agency, Chicago, delivered 
an address on “free publicity copy.” He 
said co-operation on the part of the pub¬ 
lisher should be refused unless the adver¬ 
tising schedule is sufficient to move goods. 
The association gave him a vote of thanks 
for his remarks. 

Reporting for the cost committee of the 
association, C. .R. Butler of the Mankato 
(Minn.) Daily Free Press said: 

“The figures li.-indlrd by the cost committee 
are, of course, confidential. However, it may be 
-aid, as a result of the reports received over a 
period of three years that the income of the 
averaRe country daily should divide itself as 
follows: 

WiL V. Tufford 

seven words as 
“poisonous gas” 
against the Cal¬ 
umet Baking 
Powder Com- 

In a typewrit¬ 
ten counter argu¬ 
ment, F. C. Hitch, 
advertising man¬ 
ager o f Royal 
Baking Powder, 
contended that 
his company is 
simply telling the 
truth as to the 
contents of its 
product and that 

one advertiser has no right to dictate the 
advertising of his commercial rival. He 
was followed by W. W. Jacques of the 
K. C. Baking Powder Company, who 
spiritedly attacked the promotion methods 
of both Calumet and Royal. 

A. C. Pugh of New York spoke in op¬ 
position to the contention of Mr. Sehl, 
exhibiting various advertisements of other 
articles similar in sense and wording to 
the Royal copy that Mr. Sehl complained 
of. The sense of the Inlanders on the 
subject was not expressed. 

The approved resolution barring free 
publicity follows: 

“Whereas, the matter of free publicity has 
been before the Inland Daily Press Association 
at several meetings, and, 

“Wherkas an attempt to discourage this pub¬ 
licity has been made without complete success 
by having the secretary mail back all free 
matter sent to him by the members, and, 

“Whereas, the object can be accomplished 
only by united co-operation of the members 
of the Inland Daily Press Association and such 
other associations and organizations can be 
influenced to join them in this attempt, there¬ 
fore be it, 

“Resolved that the Inland Daily Press Asso¬ 
ciation, in convention here assembled, recom¬ 
mends to its members that hereafter they pub¬ 
lish nothing in the way of press bureau stuff 
and, 

“Resolved that this resolution be published 
in such trade papers necessary to give it the 
widest publicity, and that the secretary seek 
the co-operation of like organizations in this 
effort.” 

The resolution was represented by a 
committee composed of A. L. Buchanan, 
of the Superior (Wis.) Telegram; J. K. 
Groom, of the Aurora (Ill.) Beacon, and 
L. I. Noyes, of the Ironwood (Mich.) 
Globe. The committee recommended that 
the secretary prepare a rubber stamp as 
follows for each member of the asso¬ 
ciation : 

“.'\dvertising—70.5%. 
“Circulation—28.6%. 
“Miscellaneous waste paper, etc—9.” 
(In the average paper this would be extended 

as follows: 
“Editorial department—14.8 
“Advertising department—6.9 
“Circulation department—11.2 
“Mechanical department—36.1 
“.Administration—18.5 
“Profit—12.5 
“Included in the mechanical department ex¬ 

penses is, of course, the item of paper and ink. 
.Administration includes executives salaries, 
rent; depreciation and other similar items.” 

A. L. Miller of the Battle Creek 
(Mich.) Inquirer-News moved that def¬ 
inite action concerning the report be taken 
at the meeting next May. He said he 
believed the system would be very useful 
to the publishers within the association. 

John A. Park of the Raleigh (N. C.) 
Times declared that he had satisfactorily 
adopted a similar system, having received 
the idea from the Inland association. 

A report on the news print situation, 
read by Frank D. Throop of the Daven¬ 
port (Iowa) Democrat, stated that the 
waste of newsprint by the large dailies 
was discouraging to the small publishers. 

Jacob H. Rubin of Milwaukee spoke on 
“Russia from Within,” which was fol¬ 
lowed by an open forum discussion. His 
address was enjoyed and commended. 

Another interesting talk was given by 
Mrs. Florence Riddick Boys of the 
Plymouth Pilot and the woman’s depart¬ 
ment of the National Republican Com¬ 
mittee in Washington. She told of the 
success of women in politics as well as at 
home. 

Following a report on the Kelly Bill, 
relative to reducing second-class postage, 
a motion by A. L. Miller brought a vote 
to continue the fight in support of the 
measure. 

It was the opinion of the convention 
that if the present second-class postal rate 
continues, it will be but a short time 
until practically all the transportation 
service of the large publishers is rendered 
by private enterprise at less than half the 
rate which the publisher must now pay 
the government. 

Frederic W. Hume, executive secretary 
of the National Publishers’ Association, 
contended that lower rates can be given 
by the government because it is receiving 
the lowest transportation rate of any 
method of distributing, and costs are 
largely overhead which are not reduced 
when tremendous quantities of publica¬ 
tions are sent by private means. Mr. 
Hume said: 

"One business paper is furnishing material 
and suggestions to local merchants for their 
advertising in local papers which last year 
aggregated over $20,000,000 worth of space in 

newspapers. Yet, these business papers are 
handicapped in their distribution bemuse they 
cannot ship by freight—they must get the quick 
service of the mail as they send small numbers 
of papers into every state in the Union. The 
average business paper has a circulation of 
about 10,000 copies per week and reaches ap¬ 
proximately 4,000 communities. This is a ser¬ 
vice of education and is the greatest creator 
for advertising in newspapers that exists. 

"So the local newspapers are vitally interested 
in making it possible for the business papers 
to live. This is only an example of interlocking 
interests of all publications. 

“The largest newspapers today have adopted 
private methods of distribution to such an ex¬ 
tent that in some cases there is not over 15 per 
cent of their publications in the mails. No 
small paper has the chance to become large if 
it is put up against discriminatory charges and 
arbitrary conditions which the large publishers 
have to contend with.” 

The fight of the publishers for fair 
second-class rates, along the lines of the 
Kelly, will be continued, said Mr. Hume. 

A. J. Utt of the Erwin & Wasey Ad¬ 
vertising Agency pointed out that there is 
a wide variation of dates in the system 
for discounting invoices and recommended 
that a uniform date be adopted. A. L. 
Miller explained that a committee, of 
which he is a member, now has such a 
plan under consideration. 

The board of directors voted in favor 
of increasing the association’s membership 
to 300 and the salary of the secretary 
from $1,000 to $2,000 a year. 

A plan for the carrying Chicagoans to 
the X. P. A. convention in New 
York. April 26-28, was presented. 

If 125 persons arrange to attend, a 
special train will be run from Chicago to 
N'ew York on Sunday, .April 22. leaving 
Chicago at noon and arriving in 
New York before noon on Monday, 
■April 23. If less than 125 accept, special 
cars, exclusively for newspaper men, will 
be attached to the Twentieth Century 
Limited on the same date, arriving in 
New York at 9:40 Monday, .April 23. 
Tickets will be good returning up to 
May 1 by any train via New York 
Central, except the Twentieth Century. 

For passengers from points in Mich¬ 
igan. arrangements are to be made, ac¬ 
cording to the plan, to join the train at 
Toledo and if a sufficient number accept, 
a special car will be run from Detroit. If 
a .special train is operated from Chicago 
entertainment will be provided. 

Officers were elected as follows: 
President, Frank H. Burgess, Lacrosse 

(Wis.) Tribune (reelected); secretary-treasurer, 
Wil V. Tufford, Clinton, Iowa, (reelected). 

Directors; C. A. Elvin, F. M. Lindsay and 
.T. H. McKeever. 

Vice-Presidents: 
Arkansas, George H. Adams, Pine Bluff. 
Illinois, M. S. Shaw, Dixon. 
Indiana, Will O. Feudner, Fort Wayne. 
Iowa, Orville Elder, Washington. 
Kentucky, Urey Woodson, Owensboro. 
Minnesota, Mark Atkinson, Hibbing. 
Michigan, L. I. Noyes, Ironwood. 
Missouri, Fred Naeter, Cape Girardeau. 
North Dakota, N. B. Black, Fargo. 
Nebraska, J. H. Sweet, Nebraska City. 
Ohio, L. N. Heminger, Findlay. 
Ontario, J. W. Curran, Saute Ste. Marie. 
Pennsylvania, J. F. Steinman, Lancaster, 
South Dakota, George H. Bowman, Huron. 
Wisconsin, O. J. Hardy, Oshkosh. 

'The following new members were 
elected: Brantford (Ont.) Expositor, W. 
B. Preston; Louisville Evening Star, N. 
L. (^rdon; Battle Creek Moon-Journal, 
George B. Dolliver; Attica (Ind.) Led¬ 
ger-Tribune, J. F. Demond, Jr. 

chosen by Mr. Barry, "is getting away 
from routine news such as is covered by 
the press associations and is “anticipating 
and interpreting events,” he said. 

Mr. Barry emphasized the tendency in 
Washington to fight off the government 
press agent “handout” system, which 
took hold during the war, and called 
attention to the growing strength of cor¬ 
respondents, who ignored routine and 
have confidential relations with public 
men to enable them better to interpret 
events instead of merely reporting them. 

A Press Congress in Sweden 

Prominent journalists of the United 
States and other countries are being in¬ 
vited by the Swedish CJovernment to take 
part in an International Press Congress 
in (^thenburg starting June 15 in con¬ 
nection with the (jothenburg Tercentenary 
Exposition. Those officially invited will 
receive transportation to and from 
Sweden and will be entertained during 
their stay. 

Burnham on Way Home 

Viscount Burnham, owner and editor 
of the London Daily Telegraph, who has 
Ix^eii visiting the United States and the 
West Indies, returned to New York 
Thursday on the United Fruit liner 
Metapan from the Bahamas, Jamaica and 
Cuba. Friday he had luncheon with Mr. 
•ind Mrs. Ogden Reid and in the evening 
was the guest of Melville E. Stone at the 
Lotos Club. He sailed today for home 
on the Celtic. 

Oriental Splendor at Ball 

Tlie Advertising Club of New York 
entertained at its third annual ball Feb¬ 
ruary 21 at the Hotel Astor. It was the 
most brilliant affair which the club has 
ever g^ven, and depicted “A Night In 
China.”' The ballroom was decorated in 
Chinese lanterns and softly shaded lights 
and the evening began with an elaborate 
dinner. The play from start to finish was 
the work of members of the Adver¬ 
tising Club. The libretto was written b> 
D. Morris-Jones, the lyrics by C. M. Mc¬ 
Donald, the music by Thomas J. Hughes, 
and it was staged under the personal di¬ 
rection of Edgar J. MacGregor. 

Smith's Will in Court 

Three appeals were filed in Illinois 
circuit court February 17 in settlement 
of the estate of Delevan Smith, late pub¬ 
lisher of the Indianapolis News. The 
appeals were taken by the Illinois Trust 
& Savings Company from decisions ren¬ 
dered in probate court by Judge M. C. 
Decker. Under his will Mr. Smith 
selected the Illinois Trust & Savings 
Company to handle part of the estate and 
the Fletcher Trust & Savings Company 
to handle part. The former company 
contends that the trust companies should 
be joint executors. 

J. Bain ThompRon’t Mother Dies 

Mrs. N. F. Thompson, aged 80, mother 
of J. Bain Thompson, of the Benjamin 
& Kentnor Company, New York and 
Chicago special representatives, died on 
February 16 at Bardstown, Ky. 

CALLS HARDING BEST “TIPSTER” 
Mexican Herald Founder Dead 

Always Helping Newspaper Men 

Their Stories, Says Barry 

Washington, D. C., Feb. 21.—Presi¬ 
dent Harding’s established reputation for 
the best news “tipster” in Washington 
was emphasized by Robert Barry, Wash¬ 
ington correspondent of the Philadelphia 
Public Ledger, in the eleven talks he 
made last week at six middle-western 
universities and schools of journalism. 
Mr. Barry spoke three times at Ohio 
State University, twice at Depauw, three 
times at Indiana University, once at the 
University of Illinois and at the Medill 
School of Journalism, Northwestern Uni¬ 
versity. and the School of Journalism, 
University of Wisconsin. “The New 
Washington Correspondent.” the subject 

Frederick F. Guernsey, founder of the 
Mexican Herald and once manager of 
the Associated Press of Mexico and Cen¬ 
tral America, died February 22 in San 
Angel. Mexico 

Daily Sun in Long Beach 

The Daily Sun is to be started in Long 
Beach, Cal., with C. C. Cutshaw as man¬ 
aging editor. Ward Anderson, of the 
Ward Anderson Printing Company, is to 
be general manager. 

Death of John H. Hunt 

H. Hunt, founder of the John H. Hunt, founder of the Sag 
Harbor (N. Y.) Express, died February 
22 in his eighty-eighth year. He pub¬ 
lished the Express for sixty-one years. 

I 
f 



THEY ARE ALL IN THE DAY’S NEWS 

C. A. McCurdy (above) late chief coaHttoo 
liberal whip in the Lloyd George cabinet, has 

succeeded Lord Dalziel as head of the London 
Chronicle and associated newspapers. 

Norman E. Mack of the Buffalo Times was going to Europe, but he probably heard about 
the storms at sea. As a resuit members of his party who went away, on sailing day 
were, left to right, Mrs. M. F. Fraley, Mrs. Mack and Miss Harriett Mack, and Mr. Mack 

said goo^ye at the ship and left for Palm Beach. 

--—--:-g Elbert H. Baker (right) pauses in his round 
I AA 1 of pleasure at Misimi, Flsu, to read the day’s 
I . I news and strange as it may seem, it’s not his 

' 1 Cleveland Plain Dealer. 

Nix, they're not talking K. K. K. Leonard 
Nicholson, hesul of the New Orlesms Times- 
Picayune (left) and Governor Parker (right) 
are nrerely ifiacuasing their luck when finding 

a spot on the sunny side of the boat and 

having dieir overcoats with them. 

Leading the life some of us dream about. 
John Inomis Sturtsrvant (left) publisher of the 
Wausau (Wis.) Record-Herald, pauses for a 

moment’s rest at Miami. 

Below we have the crowd that puts the Buf¬ 
falo News to bed every evening. Mark A. 
Rose, managing editor, is directly behind the 

shiekl. Ralph Thome, news editor, is at his 
right and William F. O’Connell, <Uty editor, 
at his left. The others are “the boys.” 

James M. Thomson, publisher of the New 
Orleans Item, has a life-and-death struggle 

with his cigarette and seems to be winning. 



Editor & Publis'her for F ei t u ar y 24, 1923 

ROTHERMERE ROUSING BRITISH AD MEN v' Vr ■; r’ _ ing class, and when they recognized that, Amalgamated Publicity Services, Ltd.; B. 
FOR ATLANTIC CITY IN JUNE then unemployment would disappear, and F. Crosfield, Crosfield & Sons, Ltd.; J. 

all would be well. Dodds, E. Hulton & Co., Ltd.; J. S. Elias, 
Mr. Wilson-Laurenson's speech was Odhams Press, Ltd.; Gilbert A. Godley, 

Favorable Response to First Letter of “On-To-America” Cam- greeted with an ovation. Daily Mirror; Barrington Hooper, Ed- 
. — u ^'r Philip Lloyd-Greame, proposing the ward Hunter, C. .R. Johnson, Percival 

paign tncourages Horace b. Imber, of Associated toast, Associated Advertising Clubs of Marshall, Association of Trade and Tech- 
Newspapers, Who Is Organizing Delegation World, said that at a recent munici- nical Publications; E. T. Nind, C. .\rthur 
_ pal election in a Northern town the issue Pearson, Ltd.; S. H. Perren, Arthur 

whether they should have more than Richardson, Daily Chronicle; George 
By HERBERT C. RIDOUT forty-four public houses to the square Springfield, Institute of Journalists; 

, d.i.ndon Editor, Editok & Publisher) mile was a dominant One. The exponents James Strong, Incorporated Society Bri- 
mijivr'c 1__ ....... .u .u A . u L of the measure against that, inadequately tish .Advertising Agents; Thomas Young, 
F ^ J ^ ^ when we advised, produced 100 sandwichmen Publicity Club of Ixmdon, and Lieut. Col. 

tion for 
Empire. 

■ « * AI f * * '.A A • t auvijvu, k\nj acuiu w t uuilLliV v..^iuu aiiu 
mendous pace and m the happiest .nvite Americans over here our mten- carrying on their bosoms the aphorism I. R. Truscott. 

fashion in London to hrin^g a^.ut the tions arc not to l>e trifled with. “Hell is a well of whisky.” Their politi- ' __ _ 

.:rKL..XT.?S Montreal backs 1924 
an u... an..... ad MEETJ^LONDON 

tising clubs in London, whether con- thusiasm January 18 when the delegate . countered that with sandwich- 
cerned with advertising from the dis- of the A. .A. C. W., F. A. Wilson-Law- men bearine on their business and behind Chairman Wilson-Lawrenson of On-to- 
cursive and theoretical point of view, or renson, was entertained at dinner by the reply “Oh, death, whe« London Committee Home from 
with publicity s SKk are taking a keen Thirty Club of Undon, with a company jhat simple episode and Canadian Trip Optimi.Uc 
interest in the matter and co-operating fully representative of all advertising in- . r>r..arocc ..A,;..), 

AD MEET IN LONDON 

Chairman Wilson-LawrenBon of On-to- 
London Committee Home from 

Canadian Trip Optimistic 
Over Prospects interest in the matter and co-operating ully representative ot all advertising in- amazing progress which attended it. Over Prosoects 

in the initial effort to inspire .American terests. John Cheshi^, president of the convinced him as a politician as he had Prospects 
advertising men in their serious intent by Thirty Club, presided, and was sup- | u convinced in business that ad- - 
securing a strong delegation for Atlantic ported by Sir ^ilip Lloyd-Greame, .ertising was worth paying for.’ The A. Canaila has added its approval to the 
City in June. president of the Board of Trade. A C A had raised the whole standard ‘o ‘he 1924 convention of 

But now the new factor in the move- At the outset, the chairi^n an- efficiency of advertising in the home *he Associated Advertising Clubs of the 
nient, m the shape of the enthusiasm of uounced that a telegram had been re- advertising itself and in doing that it 'Vorld in London, according to F. A. 
Viscount Rotherinere, is literally making ceiyed from America from the Asso- steadily and progressively increased Wilson-Uwrenson, chairman of the 
things hum. -At his direction the whole ciated Advertising Clubs, twenty-five own country. Publicity ^ London convention 
of his vast newspaper organization will thousand strong, sending the heartiest business it was good committee, who returned from the 
center its energies first upon the dele- greetings to advertising interests of Great statesmanship. He believed’that the pro- Dominion this week. Mr. Wilson-Law- 
gatioii for the June convention and then l>ritain. He extended to .Mr. Wilson- .,oscd convention next year would do an renson was one of the speakers at the 
upon the 1924 London convention as soon l.awrenson a hearty welcome. enormous amount to make the world real- 'iiimer tendered the Ixiard of directors 
as there is evidence of this actually ma- .Sir Charles Higham, proposing the jj,j. interchanging trade the Audit Bureau of Circulations, at 
terializing. health of Our Guest, said that the Uniteyl prosperity of countries depended. the Mount Royal Hotel, Montreal, Satur- 

By the courtesy of Horace S. Imber, States had a great deal to teach the ad- Whether as politicians or as business night, and received a rousing wel- 
the advertisement director of the .As.so- vertising people of this country. The ad- nien they had a great deal to learn from was assured that any plans 
ciated Newspapers. Ltd., to whom loird vertising men of all countries were the tj,e convention. He knew enough of the ^tontreal had for the 1924 meeting would 
Rothermere has entrusted the work of electricity of business. They started and work which that “ association had ac- willingly waived in favor of ^ndon. 
organizing the delegation for June, I kept things going. Transjwrt and selling complished to know that it had raised the . ‘ During my stay m London. I mter- 
was able to secure details of what is were all they had to do with, and if they whole standard of efficiency by advertis- ' '^wed leaders of British industry, im- 
being done’. could solve both, the problem of unem- ing. and had thereby increased the trade pubbshc^anel guvci oikkcut offi- 

First, Lord Rothermere’s splendid gift ployment would be settled. The press Jts ^wn country by making the com- ‘Hi tl^ president of the Board 
of $25,000 towards the expenses of the was the cheapest form of distributing nKxlity which they produced cheaper and , 
convention in London shows how intense- goods known to the age. When they better for the people who had got to con- Wilson ^wrenson. “ 
ly desirous his lordship is of success. In learned that in this country they would sume it. Mr. Wilson-Laurenson had told o* ^ 
a letter which has been addressed to a spend a great deal more in advertising. ,hem that he had no intention of reveal- 
large numlier of the principal manufac- Mr. Wilson-Laurenson, in reply, said jng to them the secrets of his inquiry in Advertising Clubs of the vVorld. through 
turers of Great Britain, the Daily Mail tlie great problem in America and in this this country as to the holding of the next 
urges the importance of the occasion and country was how to increase their busi- convention here next year; but he had Cluett-Fcabody “ Co,, ot Montreal, is a 
the significance of the convention in Lon- ness, sell more goods, and make more ijivin the most conclusive reasons in his etfect that, in my juclg- 
don. Siieaking of the de'sirability of rep- I'rolit. The Associated Advertising Clubs speech why it should take place in Lon- important that the Atlantic 
resentation at .\tlantic City, it is pointed of the World had enabled America to get ,i„n. He v.as sure Mr. Wilson-Lauren- ^ity convention vote unanimously to 
out that “our manufacturers and sales over the depression and to enter upon the son would be supported in his arguments London invitation. out that “our manufacturers and sales over the depression and to enter upon the son would be supported in his arguments ^ i-oiiaon mviiaiion. 
managers, we believe, could obtain a tide of prosperity. If the selling brains by a proper and representative delegation * ^ tnai ail interests 01 

most invaluable insight into American of .^mcrlca and those of Europe could bt from this country. It was good business ,, ^ ful 
methods of intensive salesmanship by at- brought together, much would be ac- that such a convention should he held, k hi 
tending the great convention in Atlantic comphshed to bring about the develop 11 was more than that; it was gCKxl ‘ T fti PrL« 

City next June. There is probably little incut of international trade. That was statesmanship to do it. In trade the pros- ‘ rtt,. th;.: mnti'npnt 
that our cousins can teach us in regard the suin and object of the 1924 London peritv of one country depended upon the ^ fiU J^rsnnLl 
to actual manufacture, works adminis- Convention, and undoubtedly the press prosperity of others.'Tride in its essence 
tration, good relationship with employees was the best method for the distribution was a mutual process or it was nothing. nnll Inn^’rt ^of 
and similar matters-but they can tell us of goods. The problems in business were. i.icut. Col. F^ward F. I^wson, pro^s- 
about selling the goods. The valuable finance, manufacturing, distribution and i„jr “The 1924 Cc^nvention,” and speaking .h/. Pnalkh 
information to 1)C gained, and the inter- selling, and the greatest was selling. on liehalf of the Newspaper Proprietors’ „,,hi;<:hprc Je inHiratcH hv the fart that 
change of ideas on a vital force in busi- The conference in .\merica had had the Association, said the proposed holding of ’| received from Lo^d Rothermere 
ness, would, I am confident, repay many effect of bringing together a vast amount the convention in Ixmdon next year had r.f tbr Dailv Mail anH rather larar 
times over this comparatively small out- of knowledge as regarded manufacturing met with universal approval, including ....hUratinns assnran p of ioiimalistic 
lay which can be looked uikiii as a very costs and financial methods and how to that of commercial men in every walk of tn ’thp rntprnrisp and a nlpHtre 
sound investment.” advertise their goods. They had brought life. The Newspaper Proprietors’ .Asso- ..f’^i^snno towards the Tjindon pxnpnsps 

The letter states that the round trip together the leaders of American indus- ciation supported the proposal because -gir Kd« ard Hnlton another imnortant 
will cost about $800. and that arrange- try. who had now confidence in one an- they realized that it would not only do nnhUsher has 'piven me the same 
ments are lieing made for the party to ( iher. If America accepted the invita- incstiinahle service in the development of .,vc„ranre of ionrnalistie snnnort and has 
sail for New York on the Hereiigaria on timi of the Thirty Club of London to hold international trade, but also in the ad- „|pdced a contribution of $25 000 towards 

May 26. ■ , . , , r <■<,’""‘^"*,'""1 .be 
.Although this was circulated hut a would not Ik- honoring I^ndon in accept- .After all, international ill-will was the willing to contribute more if necessary, 

matter of forty-eight hours before, I was injr it, but would be honoring itself. .A result of ignorance of the ideals animat- “The British Newspapers’ Association 
permitted to see a number of most sym- constructive program would be necessary ing jK-oples of neighboring countries. already contributed $10,000, and with 
pathetic and encouraging letters dcclar- tn produce the best results. What was The more men of business got together convention fourteen months away, 
ing the project to 1» one that would wanted was an understanding among busi- to discuss their problems, the greater was s^jj] jq voted upon at Atlantic 
receive serious consideration in every ness men of all countries as to ways and the prospect of the future peace and ( itv. thev are out to raise a fund of-at 
case. mpns of overcoming the problems of dis- iirosjierity of the civilized world. liast ^50,000, in order that proper 

There will be sonic surprises in the tribution—social, economic and political. W. S. Crawford, vice-president of the arrangements mav be made for linking 
near future, for now' that the vast Daily The market in this country was as large \. ,\. C. W., responded and urged the American business men with British 
Mail organization has been put behind as the market in the United States, but significance of the convention in L/indon; business men on their arrival, 
the “On to London” idea (and Lord s<i far no advantage had been taken of Mr. Valentine Knapp, representing the “Jt jj important that the convention 
Rothermere has declared he will devote that market. The real problem was that Provincial Press; M. J. Evelyn Wrench, imitation be accepted for 1924 rather 
the entire resources of his journals to the of distribution, and that was the one English Speaking Union; James Strong, than for any other year, because of the 
cause) whatever measure of success thing in American and British business Vssociation of British .Advertising .Ageti- fact that it coincides with the opening 
might have lieen possible before, it is that had failed to receive its proper de- cics. and .Arthur Chadwick, Incorporated „f the great British Emoire Exoosition 

nntlilncr l»»ft A - __A_1- , ... 

and interest, and would receive his per¬ 
sonal support and the support of his 
government. 

“E\idence of the interest of English 

of $2o.(IX) towards the London expenses. 
“Sir E>lward Hulton, another important 

I iiglish publisher, has given me the same 
assurance of journalistic support and has 

certain that there will be nothing left velopment. In American advertising Sales Managers’ .Association, supported 
undone to make it a triumph of advertis- through the convention was now the prob- the toast, which was responded to by C. 

which will give the delegates from this 
'ide of the water an opportunity to view 

ing incentive from June, 1923, till the lein, and they were sfiending a great deal Harold Vernon, honorary secretary the the various products manufactured within 
Americans land in London the following of money in preparing the advertisements Thirty Club. the boundaries of the British Empire, 
year. _ which appeared in the publications. The The company included representatives The convention will be held at Wembley. 

It is early to speak of possible mim- ''onsumer in England and in .America of every side of advertising, among those ‘‘The good which can be accomplished 
hers to comprise the delegation to .Atlan- had got a wrong conception as to who also present being Sir Ernest Benn, Benn by a thousand business men from this side 
tic City, but it is hoped to raise an army paid for the advertising; and he thought Bros., Ltd.; Sir Edward Iliffe, Iliffe & of the .Atlantic conferring with a thou- 
of some hundred or more stout-hearted they were doing nothing to educate the Sons. Ltd.; Sir Napier Burnett. Sir sand leaders of British industry for a 
representatives of British advertising in- jieople as to why advertising reduced the George Lawson-Johnston. J. M. Bathgate, week or possibly two weeks, can hardly 
terests to come over with big axes to price of goods. They must bring prices C. .Arthur Pearson. Ltd.; Philip Benson, fie estimated.” 



NEW YORK DEPARTMENT STORE STRIKE 
AGAINST TIMES DEADLOCKED 

Battle to Keep Down Rates Weakens as Newspaper Against 

Which Advertisers Act Maintains Lineage 

Volume During Week 

THK boycott by eleven of the leading curded locatiun im furuard paces of the Times 

depart'ment stores of New York City edition beginning usually with pages 4 
• * 1 ***^ 5. witHout additional charRe. unless speci- 

against the newly announced advertising general ad- 

rates of the New York limes is StiU W vertisers pay additional rates for preferred 
effect, although it is generally conced^ iM>sitions varying from 30 cents to $2.35 per 
that the stores have weakened in their jiue on the first five pages, and from 15 cents 
position owing to the fact that a number to $1.35 for ether pages. 
of conferences have been held in the oflSce ‘ Kor advertisements other than department 

000 circulation, for any quantity of advertis¬ 
ing 

“The Boston Globe has a flat rate of 30 pounds. 

ill the seventh and 10 cents in the eighth. Each 
copy of the Sunday Times weighs about two 

cents for any quantity of advertising based on 
a 374,000 circulation. 

“An extraordinary quality of circulation is 
chiefly responsible for the selling power of de- 

“The rate of the Ixmdon (England) Daily partment store advertising in the Times. Yet, 
Telegraph is $200 a column in the face of additional expense in every item 

ui cuiiiciciivvs iiwrv » ,1. o j i t sundav 

of Adolph S. Ochs, publisher of the The lieraiil- 
w,«.lr and spvpral dis- Times accorded department r, .. 

“The following tables give details of rates of manufacture* the dry goods rate of the Times 
basetl on the use of 150,000 lines a year: j>eT 100.000 has been increased but a trifle 

The New York Times 
Daily . 
Sunday . 

The World, Morning— 
Sunday . 
Evening . 

The American — 
Daily . 
Sund.ay . 

er 100.000 has been i increased but a trifle 

Rate Per Per 
Circulation per Agate 10,000 100,000 

Line Copies Copies 
350,000 .36 .01028 .1028 
550,000 .37 .00672 .0672 
352.627 .33858a .0096 .096 
555.426 .33858 .0061 .061 
265,049 .33858 .128 

329,839 .40 .0122 .122 
600.1100b .68 .0113 .133 

Average 
178.078 .18 

Average 
.0101 .101 

a. One contract still in force is reported to have been made several years ago at a much lower 
ments of the department store on the same page 

is 9 cents a line, making a prefwmtial dis- i,' stores arc limite.l to ihir circulation. 

Times during the week and several dis- »“/>r<lcd dc^rtment o.ailv . Average Average 

play help-wanted ads were published in ^ ^ ^imbay . 178,078 .18 .0101 .loi 

the Times, February 23, by Abranam oc contract. The position rate for announce- - o.,. r.mtrai't in 4nr^ i $ * l $ 
Straus. . ments of the department store on the same page '* *" 5'“” ="'° “‘Z* 

All department stores “on strike’ is 9 cents a line, making a pref^^tial dis- b.‘ Department stores are limite.l to ihir circulation. 
aaaln«it the Timcs are said to be members count of 32 cents a line for special position, 
of the National Retail Dr\* Goods As- "The rate for reuil store* and general ad- ^ 

■ t' and the oresent inove finds its vertising. on the page of the Sunday edition "rrom 1914 to 1923 the increase in the net since 1914. 
sociation ana X p . l Heoart- **'*’ York Times on which announce- paid circulation of the New York Times within “No charge has been made for the cost of 
counterpart m Otner cni« ments of your store appear, is $1.30 an agate <he metropolitan district of New York has been cuts used in department store advertisements, 
ment stores have joined nanas to com a J2 fm. iqo.OOO lines in a notable, the distribution of the daily edition although the expense to the Times has been 
the efforts of the local newspapers f® year, or 98 cents a line net. The rate to advancing steadily from 226,000 in 1914, to heavy. In several cases during the last few 
crease advertising rates to the point where the dejiartment store for announcements on that 260,000 in September, 1922. It is now greater, weeks we have been asked to illustrate full 
they would meet increased costs of news- I>agc is 43 rents a line. The metropolitan circulation of the Sunday page advertisements at a cost of over $200 per 
Twanrr nrnduction “This privileged department store rate, vary- edition in 1914 was 156,000; in September, page for the cuts. Dry goods advertising in the 
» V 1..!4.Ur1,.ex...r« itiff in nrrnrrlnnr^ with nf nHv^rti«infT 1922. 300.000. It ill now Vnrk Ttm«»a nmniintMt fn t OOA 

circulation of the New York Times within “No charge has been made for the cost of 

they would meet increased costs of news- page is 43 rents a line. The metropolitan circulation of the Sunday page advertisements at a cost of over $200 per 
naocr uroduction “This privileged department store rate, vary- edition in 1914 was 156,000; in September, page for the cuts. Dry goods advertising in the 
^ The eleven stores that have withdrawn '"K accordance with volume of advertising 1922, 300,000. It is now greater. New York Times amounted to 3,585,924 agate 
, * , T-’—ac ae a result of the an- pages on which it is placed, applies also “The circulation of the New York Times, lines in 1922, about IS per cent of the total 
trom me limes •* , _ Ahraham *“ other department stores on pages 4 to 15 of through the Nassau News Cimpany, the largest volume of 24,000,000 lines, 
nounced increa^ m rates are . Sumlay edition. distributing agency, is three times that of one "Many advertisers, including the smaller dry 
& Straus, Lord & Taylor, James MC- “Contracts made March I, 1914 for 150.000 newspapers in which your announcement gisnls stores, complain that the large concession 
Creery Company, Franklin Simon & Co., lines in .me year were at the rate of 20 cents appears, five times the circulation of another, in rates given to department stores is unfair 
B. Altman & Co., Stern Brothers, Ginilxl an agate line. The circulation at that time •'"'d twice that of the combined distribution of and unjust. They assert that for the same 
Brothers. R. H. Macy & Co., Oppenheim, was: Daily, 255,000; Sunday, 201,000; an aver- 'hese two newspapers, both of which are popu- amount of space they should receive the same 

ji- TVk Rest & Co and Saks & “B*-* daily and Sunday of 246,000 copies. The '"''•y classed with the Times as to quality of rate, not 50 per cent more, as at present. If 
^OllinS ^ V*. 1AAAAA .1^*2   _* /ssr^stltaiinn 7.1 Ann AAA i:..,... :..k..J 1... aI.^ IkT  \T 1- ratc pw 100.000 circulation on that contract circulation the 24.000.000 lines published by the New York 

Aeoarfmont stores daily and 10 cents Sunday. “The principal business of the New York City Times in 1922 were paid for at the minimum 
1 he only three large aepa l “The advertising rate was advanced 2 cents department stores comes from families living dry goods rate of 31 cents a line, the income of 

using large space in the rolumns ol tne p„ „„ March l, 1915, and l cent per “t Greater New York and within the commut- the Times would he cut almost in h,alf and its 
Times that have not joined the strike nne on March 1 of each succeeding year up "'B radius—a zone of 50 miles around New liusiiiess would be very unprofitable, 
arc John Wanamaker and .\mold Con- to March, 1920, when the rate became 29 cents York. The quality of the Times’ Circulation we “Every Sunday, advertising for 
stable & Co., and Fredk. Ixteser & Co., daily edition, and 30 cents Sunday. The cir- lielieve, reached through advertisements in the Times could obtain a much higl 
the latter a Brooklyn store. culation of the Times March 1, 1920, was Times, is one of the strongest assets of a New omitted from the main news sectii 

Horace Saks is the appointed SI>okes- 327,000 daily, and 499,000 Sunday. The in- ' ■’r'f department store. Practically every fam that department stores paying much 
( interests "ease of more than 100 per cent in the Sun- 'Ix '•> which the Times is read throughout the accommodated. Our average net ra 

man Ol me aepariniciu . . , ', ’ day circulation made the rate, per 100,000, nietropolitan district is a customer or a pros- line, including classified and all c 
but neither he TOr the omcials Ol me 2 cents a line less than in 1914. |)ective customer of your store and the others, tising, is 50 per cent more than t 
Times would make any statement on the oOn March 1, 1921, the rates for both daily The daily suburban circulation of the New York partment store rate. 

culation of the Times March 1, 1920, was Times, is one of the strongest assets of a New 
327,000 daily, and 499,000 Sunday. The in- )’ork department store. Practically every fam- 
crease of more than 100 per cent in the Sun- 'Ix '•> which the Times is read throughout the 
day circulation made the rate, per 100,000, nietropolitan district is a customer or a pros- 
2 cents a line less than in 1914. jiective customer of your store and the others. 

Every Sunday, advertising for which the 
Times could obtain a much higher rate, is 
omitted from the main news section in order 
that department stores paying much less may be 
accommodated. Our average net rate per agate 
line, including classified and all other adver- 

(lective customer of your store and the others, tising, is 50 per cent more than the new de- 
“On March 1, 1921, the rates for both daily The daily suburban circulation of the New York partment store rate. 

differences between the merchants and and Sunday editions were advanced 5 cents Times is double that of the newspaper next in 

that newspaper. an agate line, and discounts established, mak- total circulation. 

Regardless of the present “strike,” the ing the ISO.OOO line contract subject to a re- 
Times continues to issue weekday papers duction of 3 cents a line when 450.000 lines 

“The advertising rate of a newspaper should 
not be considered from a point of view of its 

“A large volume of business for New York circulation alone. Different grades of the same 
department stores comes from families living merchandise are sold in your store. That for 

tn dfl naoec in size and there " were used. In the year from March within a radius of 200 miles of New York, which the highest selling price is obtained has 
Ot irom M to p g nf L 1921, to .March 1, 1922, stores that used Within this outer trading zone there is a di.s- quality in its design, finish and durability. 
IS no Change irom tne percentage, o 4S0,000 lines of space thus obtained tribution of the New York Times greatly in The Times in ten years has advanced greatly, 
vertising against reading matter tnat pre- lowest rate. The increase in such con- excess of the circulation of any other New not only in circulation, hut in prestige and 
vailed in the same newspaper during the tract rate, therefore, March l, 1921, was really York newspaper comparable with the Times influence in the buying power and quality of 
last twelve months, advertising in several 2 cents a line and the net rate per 100.000 quality of circulation. its readers, and it, therefore, presents to de- 

totaling 60 per cent of the papers. 
2 cents a line and the net rate per 100.000 quality of circulation. its readers, and it, therefore, presents to de¬ 
circulation was $.0948 daily and $.0633 Sun- “The circulation increase of the New York partment store advertisers quality and respon- 
day. Times within the 50 mile zone—and within a ra- siveiiess of circulation |>os.srssrd by no other New The Times in its letter outlining its d^x- Times within the 50 mile zone—and within a ra- siveiiess of circulation |>os.sessed by no other New 

eenenne fnr riemandinff an increased dc- circulation of the Times March 1, of 200 miles of New York, including the York newspaper, and hy no other newspaper re- 
reasons lo of one cent an agate 344,000 daily; 542,000 Sunday, a metropolitan district, has been as follows: ceived In families in any part of the United 
partUKtit store _ considerable increase, yet the rate for dry ------ 
line daily and two cents an ag goods advertising remained the same. Within Including 
Sunday, to meet increased costs ol pro- advance of 2 cents an agate line for Metropolitan Within 50 Miles 200 Miles Metropolitan 
duction. says, in part; Imth daily and Sunday editions applies to a • Daily Sunday Daily Sunday 

“The new department store advertising rate circulation much greater than that of a year 'fstch. 1920. 296,014 284,751 379,924 
of the New York Times is unusually low when ago. The rate per 100,000 Sunday, on an in- 'jsreh, 1921... 255,955 293,982 284,664 383,800 
quantity anil quality of circulation are taken crea.sed circulation since 1914, of more than March, 1922. 277,122 311,024 299,802 411,920 
into account and a comparison is made with 100 per cent, is $.067, a decrease of 33)5 per _ 
the rates and circulation of every other news- cent. ’ 
paper in New York, as well as with the news- “The high point of the Times circulation "New York is a mecca for prosperous busi- .States in which the Times is read. The depart- 
papers in Chicago and other cities. The rate shown in the A. B. C. report during 1919, was and professional -men of the West and ment store rate has not kept pace with the 
for department stores has never been commen- followed by an increase in the detiartment i'oMth and their families. Thousands of these increase in quality and buying power of the 
snr.ate with the service rendereil. and the store rate of only 1 cent per line. Two years families visit New York once or twice a year. Times circulation. 
irrowth of the Times in circulation, influence later, when the circulation was again normal. The circulation of the Times among this group “The New York Times is received in the best 

Within 
200 Miles 

Daily 
284,751 
284,664 
299,802 

Including 
Metropolitan 

Sunday 
379,924 
383,800 
411,920 

snr.ate with the service rendereil. and the store rate of only 1 cent per line. Two years families visit New York once or twice a year. Times circulation. 
growth of the Times in circulation, influence later, when the circulation was again normal. The circulation of the Times among this group “The New York Times is received in the best 
and buying power. We have shown the great- the rate was increased 5 cents per line, sub- larger than that of any other newspaper in homes in the New York metropolitan district 
est consider.ation to department stores in ad- ject to discounts for quantity as high as 3 cents United States, and the value of this out-of- and throughout the United States. The pur- 
vertising rates, and the present moderate ad- per line, making a net increase of 2 cents per •‘"‘n ’’ale of The Times to department stores chasing power of its readers does not need 

vance is in keeping with that policy. 
“The m-w rate for the coming year (based one year, 

on the use of 450.000 lines or more) will be “The total net paid circulation of the New 

line to those advertisers using 450.000 lines in '* undoubtedly recognized. The Times goes to to he emphasized to you. We are confident 

nsate line on week days, and 34 York Times daily edition for the six months 33.000 on Sunday. 

30.000 paid in advance single mail subscribers that no other newspaper in which you adver- 
ilaily throughout the United States, and to tise produces as prompt and profitable returns. 

This particularly strong purchasing power is 
cents on Sunday. The new rate on Sunday ended September 30, 1922, A. B. C. Statement, “Between 1919 and 1922 the increase in the not the only characteristic of the circulation of 
is only one cent a line more than on weekdays, was 333.065—an increase over 1921 of 9.253. annual payroll of the New York Times the Times within the metropolitan district, but 
while the Sunday circulation is 200.000 copies The sale of the Sunday edition during the amounted to $1,500,000, mrTC than $30,000 a applies with e<nial strength to the territory con- 
in excess same i>eriod was 514,157—an increase over week. W.-iges in the mechanical department tiguous, extending two hundred miles or more. 

“With a circulation of 350,000 daily and 1921 of 16.721. reached their highest point in 1919. There has “The thousands of subscribers in 8.000 cities. 
550,000 Sunday, it does not seem that- there "The total circulation on October and No- been no reduction since the war, wages having towns and villages throughout the United States, 
can'he any reas’cnable objection to an increase vember, 1922, was 349,155 daily edition, and been maintained in all departments, and in belong to the same group of intelligent, pros- 
of 2 cents an agate line in the advertising .357,006 Sunday—an increase in excess of many cases have been advanced. We shall be perous and discriminating |>crs(ins who are the 
rate. Any criticism of rates should come from I3,<HM) daily, and 42.000 Sunday over October glad to supply the actual figures if desired. leaders in business, prt.fessional and social life 

•• • -•O'” “Aside from wages, the greatest item of cost and who make annual pilgrimages to New York those competitive firms which use a smaller 
volume of space and pay a higher advertising “The new department store rate for 150,000 in newspaper prcluction is news print, on which City. 
,.3,,. lines, on a basis of net paid circulation, is this year there is an increased charge of $8 “The maintenance of a newspajier, the quality 

“Department stores have long had and now far less than we are entitled to, quality and I>er ton. This will cause an additional outlay of which appeals to the type of persons who are 
enjoy a rate approximately 50 per cent le‘s purchasing power of the Times circulation con- of at least $500,000 for the year 1923, but with readers of the Times, necessitates an expense of 

and November of 1921. 

than that paid by other stores and general sidered. On a basis of cost per unit of circu- Increased circulation and larger papers, this ex- production greater than that of other newspapers, 
advertisers. lation, it compares favorably with the other pense will probably be far beyond that amount. Since the department store advertiser benefits 

The rate for retail establishments, other New York Morning newspapers. The rate The postal rate imposed by the Government through the high quality of circulation, is it 
n department stores is 65 rents a line daily, ' rr 100,000 circulation is lower than that of on publications as a war measure, has been not just that in a slight degree he should con- 

75 cents a line Sunday less 12 per cent 'be Chicago News and lower than that of the maintained. • The postage account of the New trihue to this extraordinary expenditure? 
than department stores is 65 rents a line daily. ' rt 100,000 circulation is lower than that of 
and 75 cents a line Sunday, less 12 per cent 'br (Tiicago News and lower than that of the 
for 100,000 lines used in one year, with agency 
commission, making a net rate of 48.9 cents 
per line weekdays, and 56.4 cents per line 

Sunday edition of the Chicago Tribune. 
"The Philadelphia Bulletin has a minimum 

Times for delivery of newspapers “No other newspaper in the United States 
jumped from $149,499 in the year ended approaches the Times’ quality of circulation. 

dry goods rate of 40>5 cents per line on con- .Tune 30, 1918, to $515,557 in the year ended Its circulation is unique in that it combines 
for Sundays. "ITiis gives department stores tracts of 100,000 lines or more, charging extra June 30, 1922. The advertisements in the New 

using a similar amount of space a spiecial dis¬ 
count of 15.9 cents a line on weekdays and 
22.4 cents a line on Sundays. 

for cuts and any service given. The rate for York Times arc taxed for postage at the rate 
25.000 lines is 41 cents per agate line. 

qii.-intity and quality. 
“We show our confidence in the growth of the 

of 2 cents per pound in the first, and second Times’ circulation by providing a new building 
“The Boston Post has a flat rate of 28 cents zones, 3 cents in the third, 5 cents in the fourth, and new equipment, at an expenditure of four 

"Department store advertisements are ac- per line for department stores, based on 235,- 6 cents in the fifth, 7 cents in the sixth. 9 cents (Continued on page 14) 
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THE BIG SCHEME OF SIMPLE OPERATION 

LINOTYPE 

THE LINOTYPE ASSEMBLY 
The Quality of Hand Composition with the 

Economy of the Machine 

The individual matrices which arc to compose a line are assembled in a “stick” and 
held in plain view in front of the operator. Until he is ready to release it for casting, 

it remains perfectly flexible, subject to any revision of spacing or arrangement. 
That is the reason why Linotype composition never looks stiff or mechanical. It 

has all the quality and character of thebest hand composition, but costs much less. 

MERGENTHALER LINOTYPE COMPANY 

29 Ryerson Street, Brooklyn, N. Y. 

Composed entirely on the LINOTYPE in Benedictine 
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HIN WONG’S FATE UNKNOWN, BUT U. S. 
CANNOT INTERFERE, SAYS STATE DEPT. 

Editor of Canton Times Released and His Plant Seized, Says 

Unconfirmed Report from Tokyo—Wong’s Family in 

New York, But He Is Not American Citizen 

By SAM BELL 
Washingtfm Correspondent, Editob & Publisher 

Y^ASHINGTON, D. C, Feb. 21.— 
” News from China that Hin Wong 

editor-in-chief of the Canton Times and 
vice-president of the Press Congress of 
the World, was under sentence of death 
in Canton for publication of a denuncia¬ 
tion of the military clique which domi¬ 
nates south China, attracted considerable 
attention among newspaper men in Wash¬ 
ington. Wong was known here by corre- 
siKjndents who had served in the Far 
East and those who had covered the 
Armaments Conference, an assignment he 
undertook for several Chinese papers 
last winter. 

The attention of the American State 
Department was called to Wong’s pre¬ 
dicament, but the Department, without of¬ 
ficial information on Wong’s arrest and 
conviction, had taken no action in the 
matter. It was explained at the Depart¬ 
ment that a protest could hardly be 
lodged, because Wong was a Chinese, al¬ 
though his father lived in New York. 
In addition, it was stated that the United 
States has no official relations with the 
so-called South China Republic, which 
holds forth in Canton, and even if the 
United States had given recognition to 
the government which has been function¬ 
ing there off and on under the leadership 
of Sun Yat Sen, it is doubtful if a pro¬ 
test would receive any consideration. 

Last reports to the State Department 
were that Sun Yat Sen and suite had left 
Canton for Hongkong, evidently in flight, 
and officials would not undertake to say 
which faction of the three, that have 
been maneuvering for control at Canton, 
had gained the ascendancy. 

Wong was a graduate of the School of 
Journalism of the University of Mis¬ 
souri in 1912, and his biography on file 
at Columbia, Mo., under the date of 1921 
and his full name of Shin King Wong, 
showed him as editor-in-chief Canton 
Times; managing editor, Canton Star; 
director Intelligence Bureau of the Mili¬ 
tary Government of South China; for 
several years superintendent of govern¬ 
ment homes for the blind and infirm; hon¬ 
orary inspector of prisons and chief of 
the division of charity for the city of 
Canton; president Kwangtung College, 
lecturer of history and education in the 
Canton Union Normal School, and pres¬ 
ent correspondent for Reuter’s Service, 
the Associated Press, the Weekly Review 
of the Far East, and other newspapers 
in Shanghai and the Straits Settlements; 
honorary secretary of the general Cham¬ 
ber of Commerce of Canton; secretary’ 
board of directors Union Middle School 
of Canton, and chairman of the elders of 
the town of Pingti, a suburb of Canton. 

carceration sentence Chinese member Hin 
Wong, born in China, educated Hawaiian 
Islands, University of Missouri, Pulitzer School. 
He is able fearless honest newspaper man credit 
to his profession. We bespeak your good offices 
in present emergency.” 

A similar cable was sent to Tokyo. 

HERE’S “CO-OPERATION” 
FULLY DEVELOPED 

The Ladies’ Home Journal Wants 300 

Newspapers to Sell Spring Hats 

It Selected to Their Local 

Retail Stores 

Newspapers are again being asked to 
play the tail to the magazine kite—or the 
feather in the magazine millinery, in the 
present case. This time, their function, 
as the magazine sees it, is to sell a dozen 
hats featurcxl in the magazine to local 
retailers, whose advertisement is to ap¬ 
pear on the page opposite the full-page 
of the “national” medium. The speaking 
part is appropriated by the Ladies’ Home 
Journal, which is featuring editorially 
twelve hat styles worn before the camera 
by Mrs. Irene Castle, and trying to put 
these hats into retail stores in 300 cities 
simultaneously with the newspaper ad¬ 
vertising of the Home Journal announc¬ 
ing the feature. 

number of daily papers have been 
solicited for “assistance” by the Vogue 
Hat Company, 3 East 37th street. New 
York, which states that it has been asked 
by the Ladies’ Home Journal to help 
select the styles, make up the reproduc¬ 
tions and secure distribution through the 
leading stores. 

Having selected the styles and pro¬ 
duced them in quantity, the Vogue Com¬ 
pany calls in the newspapers. It submits 
a list of three stores in the solicited pa¬ 
per’s city, with the suggestion that the 
newspaper induce at least one of these 
stores to participate in the plan by or¬ 
dering 12 hats, advertising their sale, and 
displaying the poster put out by the La¬ 
dies’ Home Journal. The retailers’ adver¬ 
tisement, it is suggested, should appear 
on the page opposite the page advertise¬ 
ment of the Ladies’ Home Journal’s 
March issue, which carried the two-page 
display of the millinery. 

“It seems to us.” it seemed to the 
Vogue Company, “that you would be in 
an especially strong position in pointing 
out to the store the influence of this full 
page on their customers.” 

.Advantages of the plan as they appeal 
to B. Garfunkel, president of the Vogue 
Company, but not so strongly to the 

Wong was still alive on February 19. 
according to dispatches received by a 
New York Chinese newspaper. His 
father. Dr. Wong Shu Gong, a New 
York merchant, has not heard directly 
from his son since early in January, when 
he was first arrested, nor has he been 
able to secure any information as to his 
welfare from the American and British 
consuls at Canton. .According to John 
R. Morris, Far Eastern editor of Editor 

& Publisher, Wong was arrested Janu¬ 
ary 10 but was subsequently released, al¬ 
though his newspaper, the Canton Times, 
was suspended by the anti-Sun forces. 

When news of Wong’s death sentence 
reached the United States, the Press Con¬ 
gress of the World, through James W. 
Brown, its secretary-treasurer, cabled 
Ernest N. Price, American consul at 
Canton, and to its Japane.se office for 
transmission to the American consul at 
Tokyo, protests against execution of the 
sentence. The cable to Consul Price 
reads: 

“Press Congress vigorously protests arrest, in- 

THE RECORD 

1920-January-1923 
Just a matter of three short years, but 

a period of healthy consistent growth 

in circulation for the Baltimore Sun 

papers, as is attested by the following 

statement of the average net paid daily, 

for January, 1920, and January, 1923, 

respectively: 

1»23 1S2* Gain 

Morning .llS^n M,79« 1»,«81 

Evening .115,147 75,573 35,574 

Sunday .1CZ,334 135,658 31,575 

Everything in Baltimore 
Revolves Around 

THE SUN 
Morning Evening Sunday 

newspaper executive who passed the tip 
to Editor & Pubusher, are: 

“1. An immediate tie-up with the La¬ 
dies’ Home Journal circulation—getting 
the Journal readers into their store. For 
this purpose each store will be sent a 
large photographic window display of 
Irene Castle pictured in one of the hats 
and a mat of a tie-up advertisement for 
them to run. 

“2. A news interest in the store’s mer¬ 
chandise at the height of one of their 
most important seasons. It is the Ladies’ 
Home Journal’s idea that these 12 hats 
will be the real style leaders for Spring, 
and will be perhaps one of the strongest 
influences in determining what the Spring 
styles are to be in this country. 

“3. A very small commitment—12 hats 
—at a time of year when every store 
needs merchandise anyway. Every hat 
is wearable and salable—each one, a 
model chosen by one of the great Paris 
designers as his best. 

“4. A tie-up to the advertising in the 
(name of paper) and its circulation. In 
this connection, we suggest that you of¬ 
fer the local store the opportunity to 
run their tie-up ad on the page opposite 
the full-page Journal advertisement on 
the day it appears.” 

Further advice by the New York job- 
lier as to the newspaper’s conduct toward 
its local business men is that the request 
for “co-operation” be addressed to the 
head of the store himself or to the ad¬ 
vertising manager in case there be one— 
otherwise to the millinery buyer. 

And a final word is that each store 
should send in at once a copy of an en¬ 
closed telegram—collect—so that “we 
will have time to make up the hats and 
send them, along with the advertising 

material and window display.” The price 
of the material and merchandise named 
is $150. or a wholesale price of $12.M 
per bonnet. 

N. Y. DEPARTMENT STORES 

nCHT N. Y. TIMES 

{Continued from page 11) 

million dollars. With the additional circulation 
and the opportunity of carrying out plans for 
improvement which the new building and its 
equipment will give, the Times will be more 
valuable than ever to advertisers. 

“We have endeavored to present our point 
with a completeness which may be wearisome. 
However, we believe that the facts are con¬ 
vincing both as to the justice and reasonable¬ 
ness of the new rate for dry goods advertising. 
We have enjoyed many years of exceptionally 
happy business relations, and hope that no dif¬ 
ference will mar the spirit of co-operation with 
which we have worked together in developing 
the business of your great establishment and 
other department stores.” 

Newspaper Men Organize Company 

Edward Staats Luther, for 30 years a 
political writer and legislative corre¬ 
spondent, is president of the newly organ¬ 
ized Industries Dev.elopment Corporation, 
of New York. Among the directors are 
Erank E. Perley, publisher of the Real 
Estate Record, and William E. Lewis, 
editor of the New York Morning Tele¬ 
graph. The company specializes in the 
business of making loans and advances 
against contracts which various persons 
and concerns have with the State and 
City of New York. 

Color Press for Sale 
GOSS Deck, Single-Width 

Straightline Design 

'T'HIS press has seven complete pairs of cylinders, 
ten fountains and inking arrangements, complete 

with compensating rollers and oil fountains. Has 
high-speed type folder in first-class condition, with 
regular slitters, etc., and special jump slitter for run¬ 
ning full size pages and tabloid size collect, thereby 
saving hand fill, make-ready and half the number of 
plates without reducing colors. 

Can take three rolls of paper from 33 to 36 inches 
wide and can print as high as 24 pages in two sec¬ 
tions in black with one color on outside or a four- 
page comic section with four colors on outside and 
three on the inside pages. 

Press uses electrotype plates one-quarter inch thick, 
but can be changed easily to used 7-16 inch stereo 
plates by removing steel jackets from plate cylinders. 
Also has a set and a half of roller stocks and a full 
set of velvet oil rollers as well as roller racks and 
hardwood boxes with hinged tops for shipping roll¬ 
ers. Wrenches, extra knife-blocks, etc., etc. 

It is equipped with 20 h. p. two-motor chain drive, 
220-volt D. C. with Kohler control board and push 
button system, also has complete lighting equipment. 

Used only a few years by The Detroit News in its 
new plant and is simply being replaced by a press of 
greater capacity. It has sausfactorily printed on an 
average of 250,000 supplements and colored comics 
regularly each week. 

For Sample of Work, Price and Other Information 

Address Business Manager 

The Detroit News 



Sprague Electric Motor Drive and Control 

Systems for Newspaper Presses 
Conceded First Place in the Press equipment field for Superior Construction and Un¬ 

equalled performance. 
Over 400 installations in this country and abroad bear testimony to the 

Reliability and Safety of the Sprague System 

The largest contract for Controls and Drives for one plant was placed this year by the 
Philadelphia Public Ledger for Sprague Equipments, after a careful examination of all other 
systems. 

So many publishers are recognizing the freedom from worry which comes from doing 
business with Sprague Electric, that this year has been one of the largest in their history in this 
specialized field. 

^ _ Extensive Stocks Make Possible Prompt Deliveries 
Where Presses are Sold for Early Shipment 

Tl’e Sprague Doiilile-Motor Drive, using the famous 
Sprague Type C Motors. There are more Sprague Type 
C Motors ilriving Newspaper Presses fn the U. S. than 
any o:her one make of D. C. motors. 

The Sprague enclosed Alternating 
Current Controller—designed for 
Newspaper Offices in the smaller 
cities. 

The Sprague enclosed Controller for 
Octuple Press—Dirt Proof, Fool Proof, 
Fire Proof—Meets all Safety Require¬ 
ments. 

The Bloomfield, N. J., factory of The Sprague Works where all parts of The Sprague System—Controls, 
Motors and Slow-Motions are made in coordination. 

HAGUE ELECTRIC WOR 
OJ General Electric Company 

PIONEERS OF THE INDUSTRY 
Main Offices 

527 W 5-S ‘.k St. NewYork 
Branch Offices 

in Principal Cities 
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NEGLECT BY U. S. PAPERS 
NETTLES CANADA 

A. B. C. Director* Told Stillman Ca*e 

Got More Publicity in Six 

Months Than Canada Had 

in Six Year* 

Montreal, Feb. 20.—Plain talk was 
addressed by Canadian Government min¬ 
isters to the members of the Audit Bu¬ 
reau of Circulations at its meeting in 
Mount Royal Hotel, Montreal, on Sat¬ 
urday, February 17. Hon George P. 
Graham, Minister of Militia, tax^ the 
press of the United States with giving 
too little attention to Canadian news, 
drawing an unfavorable comparison with 
the exti. sive news given in Canadian 
papers of events in the States. Hon. 
.■\thanase David, secretary of the Pro¬ 
vince of Quel>ec, challenged the recent 
threat to stop Canada’s supply of coal, 
and hinted broadly that the newspapers 
of the United States might find them¬ 
selves in a difficult predicament as re¬ 
gards newsprint, if they mishandled pub¬ 
lic opinion to the extent of allowing that 
sort of situation to become a reality. 

In addition to their regular business 
sessions, the A. B. C. members were the 
guests of A. McKim, Ltd., advertising 
agents, at luncheon, and concluded their 
day with a banquet, at which Mr. 
Graham, R. S. White, editor of the Mon¬ 
treal Gazette, Mr. David, E. T. Meredith, 
cx-Secretary of Agriculture in the United 
States, Senator C. P. Bcaubicn, F. .\. 
Wilson-I.awrenson, and William Find¬ 
lay of A. McKim, Ltd., were speakers. 
John ^Iurray Gibbon and O. C. Harn 
presided jointly. 

Mr. Graham rallied the .American 
newspaper people with the fact that the 
Stillman case had occupied as much of 
their space in six months as Canada had 
in six years. So far as the .American 
press was concerned. Canada might well 
be at the bottom of the sea. It was the 
fault of the .American press that the peo¬ 
ple of the United States knew so little 
about Canada. He showed a Montreal 
newspaper with forty-two columns of in¬ 
formation regarding the United States, 
and a New A^ork paper of the same date 
with six inches of Canadian news. 

Mr. David spoke deprecatingly of 
“Big stick” methods as applied by some 

sections of the U. S. press towards 
Canadian questions, and instanced the 
coal troubles of recent days. Canada 
probably would not always be greatly in 
need of the coal from her southern 
neighbor, he said, but Canada’s news¬ 
print would l)e indispensible to American 
papers for a long time, and Canada’s 
waterpower, now only in its infancy, was 
already greatly in demand to the south 
and would be increasingly so as its de¬ 
velopment grew. It behooved them 
therefore not to try to bully their young 
but growing neighbor. 

The .A. R. C. directors met in Montreal 
in compliment to their new Canadian 
director, J. Murray Gibbon, of the 
Canadian Pacific Railroad. .A large vol¬ 
ume of routine business was handled, but 
the only action taken was to abolish the 
requirement of Paragraph 12 of the news¬ 
paper reports for a statement of the press 
rup of the two weeks prior to the filing 
of the publisher’s report. The adver¬ 
tiser members declared it was not essen¬ 
tial information for them. 

Xew members were elected as follows: 
Newspapers—Saratoga Springs (N. Y.) 

.Saratogian, New York Staats Zeitung- 
Herald. 

.Advertisers—.Auto Strop Safety Razor 
Company, New York; Hamilton Watch 
Company, I.ancaster, Pa.; .Addressograph 
Company, Chicago; Hoover Company. 
Canton, Ohio. 

Business papers—Fire Engineer, New 
A'ork; Candy and Ice Cream, Chicago; 
Candy Jobber, Chicago; Candy Factory, 
Chicago; Roundup, Chicago; Bakers' 
Review, New Y’ork. 

Applicants for membership were. 
Tacoma Times, Walla Walla Times, 
.S(x)rting Life, Philadelpjiia; American 
Hatter, New York; Sporting Goods 
Dealer, .St. Louis. 

Resignations were—Sweet’s Architec¬ 
tural Catalog, New York; Sweet's En¬ 
gineering-Catalog, New York. Both are 
free circulated publications. 

The next meeting will l)e held in Chi¬ 
cago in March. 

Those present were—O. C. Harn, F. R. 
Davis, W. .-X. Strong, E. R. Shaw. 
Mason Britton, Ralph Starr Butler. J. 
Murray Gibbon, L. B. Jones, L. L. King. 
David B. Plum. F W. Stone. G. Lynn 
.Sumner, E. E. Taylor, C. C. Youngreen. 
.Stanley Clague, VV'. F. Hoffman and E. 
W. Chandler. 

The SCOTT MULTI-UNIT 
DOUBLE-QUADRUPLE Press 

Publishers Visiting California 
this winter or any time you will find these presses running at 

THE SACRAMENTO BEE 
LOS ANGELES EXPRESS 
THE FRESNO BEE 

Ask any Publisher about our Machines 
Then tell us what you want. 

WALTER SCOTT & CO. 
PLAINFIELD, NEW JERSEY, U. S. A. 

CHICAGO NEW YORK 
1441 Mouadnock Block 1457 Broadway, at 42d Street 

ElBEL PAPER PATENTS 
HELD VAUD 

Supreme Court Decide* Again*t M.&O. 

Paper Company in Di*pute Over 

Control of Fourdrinier 

Machine Device 

W ashington, D. C., Feb. 21.—Patents 
of the Eibel Process Corporation on 
improvements of the Fourdrinier machine 
for manufacturing newsprint paper, were 
declared valid by the Supreme Court on 
Monday in the case of the Eibel Cor¬ 
poration against the Minnesota & Ontario 
Paper Company. A similar case involv¬ 
ing the Remington-Monte Company is 
pending, and the Court’s judgment on the 
patents will prevail in that case as well. 

The patents, claimed by the Eibel Cor¬ 
poration have for their object control and 
arrangement of the Fourdrinier machine 
whereby it may be run at a much higher 
speed. The corporation contended that 
the invention constituted an important 
Wvance in the paper-making industry, 
increasing the product 20 to 30 per cent. 

Suit filed by the Eibel people in a 
Federal district court in Maine in 1917, 
and in 1920 the court entered a decree of 
injunction and damages against the Min¬ 
nesota & Ontario Company. .Another 
suit was brought in New York against 
the Remington-Monte Company. On ap¬ 
peal to the Circuit Court of Appeals in 
the Maine case the judgment of the dis¬ 
trict court was reversed and the case dis¬ 
missed. Because of a conflict over juris¬ 
diction as the result of the filing of the 
two suits, a review of the ruling of the 

( ircuit Court of Appeals was undertaken 
by the Supreme Court. 

The invention patented by the Eibel 
Corporation permits the machine to be 
operated at a pitch of 15 inches as op¬ 
posed to the old pitch of 6 inches. In 
rendering the opinion of the court Chief 
Justice Taft said: 

“The evidence disclosed that after the 
suit was brought the defendant reduced 
the pitch to 6 inches and claimed the ma¬ 
chine ran as well as when its pitch was 
15 inches. It may be noted, however, 
that the admission of witnesses seem to 
show that this reduction was made for 
the purpose of the suit and immediately 
after the defendant won the suit in the 
Circuit Court of Appeals it restored the 
pitch to 15 inches, and when the decree 
of the Circuit Court of Appeals proved 
not to be final it was lowered to a 6 inch 
pitch. The decree of the Circuit Court 
of Appeals is reversed and the decree of 
the District Court is affirmed.” 

Washington Herald Two Cent* 

The price of the Washington Herald, 
recently acquired by William Randolph 
Hearst, has been increased from one to 
two cents. The increase announced this 
week was due, the management stated, to 
the large number of features which had 
been added since the paper came under 
the Hearst regime. The move leaves the 
Washington News, the Scripps-Howard 
tabloid, the only onc-cent paper in Wash¬ 
ington. 

Daily Column for Women 

“Political Activities of Women” is a 
new feature in the Chicago Evening Post. 
.\ column is given over to it each day. 

A city of homes! 
ONE hundred and forty-one thou¬ 

sand families in Cincinnati live in 
homes. Forty thousand of these fam¬ 
ilies own their owne homes! 

A city of homes—a city of home-own¬ 
ers. A city of people who have money 
t6 buy; people who are regular, con¬ 
sistent buyers—the kind of buyers you 
have only to sell once. 

And in Cincinnati there is a “home 
newspaper,” the TIMES-STAR, which 
goes into four out of five of these 141,000 
homes. 

A dominant home atmosphere— a dom¬ 
inant home newspaper. 

Naturally, local and national advertisers 
use more display space in the TIMES- 
STAR than in any other paper, even 
including those with Sunday editions. 

CINCINMTl TIMES SM 
CHARLES P. TAFT, PublUher C. H. RBMBOLD, Manager 

Member of Audit Bureau of Circulations 
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Growing with Des Moines 
Reprinted from The Evening Tribune^ Feb. 7, 1923. 

REGISTER and TRIBUNE to Double Plant 

BUYS LEASE 
FOR NEW HOME 

Will Erect Skyscraper 
Adjoining Present 

13-Story Plant 

The Register and Tribune thirteen Story 
newspaper plant and office building will ' 
be more than doubled in size in a few 
years as a result of the purchase yester- 5'-^ 
day by The Register and Tribune com- 
pany of the lease on the adjoining prop- M 
erty on the northeast corner of Eighth ws 
and Locust streets. ' 

The Register and Tribune company 
yesterday bought from the Guarantee 
Mortgage and Finance company its jg-: 
ninety-nine-year lease on the property, Jsl 
which is known as the Rogg building. 0 
The deal was one of the largest of its ^ 
kind ever made in Des Moines. 

0 

Will Erect Huge Skyscraper. 

Leases held by the Rialto theater, 
Gabrio’s cigar store and other tenants 
have several years yet to.run. As soon 
as they have expired The Register and 
Tribune plans to tear down the present / 
three-story structure and erect a huge 
skyscraper, which will be joined to The 
Register and Tribune building. 

The new building will be finished in 
Bedford stone and will conform in ap- •' 
pearance to the present thirteen-story k; 
home of The Register and Tribune. 

Except for small shops on the street ^ 
level, the entire first five floors and base- % 
ment will be used by The Register and 
Tribune, whose newspaper plant will thus 
be doubled in size. Upper floors will be « 
rented as offices. P 

Growth Prove* Amazing. ^ 
When The Register and Tribune § 

moved in 1918 to its present home, which m 
is one of the finest and largest newspaper t 
plants in the middle west, it was thought ' 
that it would be large enough for all ^ 
time, but the amazing growth of The 
Morning Register, The Evening Tribune || 
and The Sunday Register has made W 
much larger quarters imperative. M 

Outstrip* Them All. ^ 

Since the new plant was occupied in » 
1918, the circulation of The Sunday Reg- % 
ister alone for example has grown from 
68,000 to over 125,000 and is today the 
largest of any newspaper in the world in 
a city the size of Des Moines. 

When the new skyscraper is put up in 
a few years. The Register and Tribune ' 
plans to make it not only one of the 
largest and best arranged, but also one ^ 
of the most beautiful newspaper build¬ 
ings in America. 

R. AM) T. BLILDING AM) LEASED CORNER ON 
WHICH ANOTHER SKYSCRAPER WILL BE EREtH’ED 
ARROW POINTS TO NORTHEAST CORNER OF EIGHTH AND LOCUST STREETS LEASED 

BY THE REtilSTER AND TRIBUNE CO.MPANV YESTERDAY. ON THIS SITE THE 
REGISTER AND TRIBUNE WILL IN A FEW YEARS ERECT ANOTHER SKYSCRAPER 
TO CORRESPOND WITH THE PRESENT BUILDING ADJOINING. 

136,511 DAILY January, 1922 
NET PAID AVERAGE 127,105 SUNDAY 
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SIMPLER LEGAL SCHEME try Merchant’s Standpoint 
_ _ ___ that regardless of advertisi 

EDITORS’ DEMAND merchant should support a 

Present Practice Blocks Justice, Says 

Minttesota Press Coughlin of "Free Publicity.” “There are agencies,” 
Waseca New President—Free she said, “which exist solely for the 

Publicity Condemned purpose of supplying newspapers with 
free matter. There are writers who are 

' - paid large salaries for writing these 
St. Pali.. Minn., Peb. 17.—The Min- articles—’human interest stories’—in 

nesota Editorial Association, in 57th an- which is concealed advertising for some 

He said ROOM GEO SCHLOSSER community organizations affiliated with 
.alue, no J" * ^ f A pointed out how the publisher, 
er which TO HEAD N. E. A. might assist the return of normal condi- 
the up- __ tions through the country by their co- 

e r, 1 * f u . 1- . operation with it. 

that regardless of advertising value, no A KI 17 A 
merchant should support a paper which 1W rllliAD iN. L. A. 
lacked constructive ideals for the up- __ 
building of its community. _ c u * i- • 

Mrs. Herbert C. Holaling discussed South Dakota Editors Favor HoUling s c TT. * u D PI ■. j Hotaling speaking in place of Her- 
Suggestion That He Be Elected of Northfield, Minn., who was 

In July—Will Employ snowbound, pleaded for a greater mem- 
Paid Secretary bership of the small South Dakota pub- 
_ lishers in the National Editorial Associa- 

_ , , , , tion, referred to the coming convention 
(By Telegraph to Kdito, & Pcbushs.) Saratoga, N. Y„ July 10, and urged 

Sioux Falls, S. D., Feb, 19.—En- the candidacy of George Schlosser of 
nual convention here February 16 and person or thing—and getting them into dorsement of George Schlosser, of the Wessington Springs for national presi- 

17, with 250 del- the reading columns of the newspapers Wessington Springs (S. D.) Republican, dent. Retiring President Danforth paid 
egates present, freo of charge.” ... president of the National Editorial a tribute to the work of Secretary Hal- 
elected these of- J. R. I.andy of the Olivia Times, chair- Association, a decision to employ a paid laday and endorsed the work of the 
ticers: President, man of the .Michael J. Dowling Memorial secretary and acceptance of an invitation schools of printing and journalism at 

■ J-. P- Coughlin, rommittee, reported satisfactory progress to make a mid-Summer auto trip of the State College, Brookings, and the dc- 
■" Waseca Herald; in the work of raising a fund of $100,000 Black Hills in July, were outstanding jiartment of journalism at the Universitv 

first vice- presi- to establish a school for crippled chil- features of the South Dakota Press .\s- of South Dakota, Vermilion. 
H. Z. Mitchell, dren at St. Paul. sociation meeting here this week. The question of a paid secretary was 
Bemidji Sentinel ; D. C. Pierce, Goodhue Enterprise, dis- Paul Dutcher, publisher of the Brook- dtcided affirmatively and the executive 
third vice-presi- cussed “Profit in Printshop Neatness; ’ ings Register for the past forty years, committee was instructed to raise the 
dent, Carl East- E. A. Rossman, Grand Rapids Herald- was chosen president, while Eric S. Dan- linances necessary. 
wood, Le Sueur Review, spoke on “Country Newspaper forth, Vpmilion Republican, was made .Mr. Dutcher asserted that the associa- 
Herald; treas- Bookkeeping;” Joseph Whitney, Mar- vice-president and J. F. Halladay, Iro- tiim had been responsible for the adoption 
urer, ^Herbert C. shall News-Messenger, read a paper on ([uois Chief, was re-elected secretary- of the Franklin cost price list, a higher 
Hotaling, Maple- “Newspaper Make-Up,” and A. M. treasurer. He has served two decades ni rate for legal advertising and putting the 

lal)el on political advertising. 
W. G. Tamblyn, Miller Press, advo- 

ton Enterprise Welles, Worthington Globe, presented a this capicity. lal)el on political advertising. 
J. f. coeoHLiN (re-elected); sec- study of “News Heads.” Calvin P. Brown, chief of organization W. G. Tamblyn, Miller Press, advo- 

retary, John E. Visiting editors and their families were for the Chamber of Commerce of the cated a fixed location for farm service 
Casey, Jordan Independent (re-elected) ; entertained at dinner by the St. Paul United States, and H. C. Hotaling of news in each paper, 
l^urence C. H^gson, St. Paul; E. _E. .\ssociation of Public and Business Af- St. Paul, executive secretary of the Na- H. A. Sturges, Beresford Republic, dc- 
Carlson, Cambridge North Star, chair- fairs and the St. Paul Supply Men’s tional ^itorial Association, addressed clar^ there was greater understanding 
man executive committee. 

Resolutions adopted urge the abandon¬ 
ment of “antiquated, involved methods of 
legal and court procedure that delay and 
often prevent the conviction of the guilty 

Association. 

CANDIDATES NOT VICTIMS 

the meeting. Mr. Brown showed how today between the country press and the 
bis organization is serving the business advertising agency. 
interests of the country by consolidation The Sioux Falls Chamber of Com- 
of industrial effort, collection and distri- merce tendered the editors a banquet at 
bution of authoritative data on conditions which John W. Carey, editor of the Rock 

and the infliction of merited punishment.” Detroit Newt Declares Political Copy intelligent leadership through the Rapids (la.) Review and others spoke 
Renewing its pledge of unflagging devo- _ rv i -id. -' ■ ' — ■■ —i,, 
tion to the ideals of Americaf^his asso- 0"*^ Commercial Rate 

ciation urges its members to stay on The Detroit News announced in a A A A 
iion to the ideals of .Kme^f “iffis ^so- Will Pay Only Commercial Rate 

ciation urges its members to stay on The Detroit News announced in a 
guard constantly against the menacing front-page box February 12 that it will 
advance of un-American doctrines.” sell political advertising only at regular 

Legislation protecting the public and commercial rates, being satisfied that an 
the press in the legitimate use of radio independent newspaper, asking and giv- 
communication is favored. ing no favors, should not treat political 

W. E. V’erity, retiring president, said advertising as a special class. The News 
in his address that 65 per cent of Min- states its investigations have proven 
nesota editors are now members of the wrong the theory, held throughout the 
association. “Today,” he went on, “the countrythat the newspaper advertis- 
average country newspaper office re- ing which promotes the candidacy of 
quires an investment sufficient to provide those seeking office, should be paid for 
funds for the establishment of a good- at rates far above regpilar commercial 
sized bank. This cannot be compared charges. 
with the earlier days when a man with -- 
an army press and a shirt-tail full of 
type was considered qualified to be a 
country editor. 

New Preu for Kingston Freeman 

The Kingston (N. Y.) Freeman has 
“Prices advised by our committees are added a new 16-page Duplex tubular 

again too low. This is especially true of press to the similar machine it has 
advertising rates, which should be in- operated for 12 years. The first 32-page 
creased without loss of time.” paper ever seen in Kingston was printed 

Efforts to obtain free publicity on February 9 to signalize the installation 
every pretext, characterized as the of the new equipment, 
greatest newspaper evil, is on the in¬ 
crease and Mr. Verity recommended that 
all such matter be consigned to the waste- Roto for Hmes-Picayune 

basket without reading. /» x ~. 
“After three years of doubt and de- New Orleans (La.) Times-Pica- 

jiression, we have arrived at the dawn yune will publish its first rotogravure 
of a better day and that clay for the section on March 4, the section closing 
country newspaper is likely to be brighter ip A^ys ahead. The section will have 
and better than anyjihing which has pre- ciRfit pages, 
ceded it,” Mr. Verity concluded. - 

printed in the English language only. • The Milwaukee (Wis.) Sentinel will 
Bert Skinner of Albert Lea spoke on stage its third annual cooking school 

“Newspaper .Advertising from the Coun- March 6-9. 

I -- CQAmOwVouNG I 

- 
\ I j The Savannah News is the new 

I paper this week 
-—- 

Furnished full page matrices, black alone, black 
and red, and black and three colors; or, as part 

-of a printed comic section. 

HERALD-SUN SYNDICATE, 280 B’way, New York City 

' 1/ 

i t t 
-CIRCULATION- 
Goes UP and Stays UP 

^ When Y o u U 8 e ^ 
ll WORLD COLOR i 

Family Circle Tabloid Mats 
. FEATURING 

Russell True-To-Life Sketches 

Action Toy Cut-outs 

Annabelle Doll Cut-outs 

Famous Bingville Puzzle Pages 

**To-be~Colore<r* Crayon Pictures 

Fairy Tale Picture Pages 

and Other Fascinating 
Tabloid Pages Teeming with 
Strong Home Folk Appeal. 
Original Entertaining 

in Colors 
4-3 or 2 
or Black Only 

Write or Wire for Proofs Today 

^ THE WORLD COLOR PRINTING CO. ^ 
E«t. 1900 R. S. Grable, Prea. St. Louia, Mo. A 



hundred and twenty-three, and thereafter, shall 
be published in each county in the newspaper 
or newspapers designated by the board of su¬ 
pervisors pursuant to the county law for the 
publication of concurrent resolutions, except in 
a county wholly included in a city, and in 
such county in two newsi^pers representing, 
respectively, each of the two principal political 
parties into which the people of such county 
are divided, to be designated by the secretary 
of state on the nomination of the county com¬ 
mittee of each of such parties. Such brief ab¬ 
stract of all such laws of a local nature shall 
be published in like manner in each of the 
counties interested in the same. All laws af¬ 
fecting two or more counties and not all the 
counties of the state, shall be consiilered local 
laws applicable to the several counties affected. 

2. The secretary of state, as soon as practi¬ 
cable after its enactment, shall prepare a brief 

PROPOSE STATE ADS 
IN ABSTRACT FORM 

Hutchinson Bill Before New York Legis¬ 

lature Endorsed by All Newspaper 

Associations — Would Com¬ 

bine Ad-News Treatment 

Publication of the laws of the State 
of New York in abstract form, combining 
a special news and advertising treatment, 
is projwsed in a bill just introduced in 
the legislature by .\ssemblyman Hutchin¬ 
son. The measure has the endorsement 
of all the state newspaper and press as- 

New Laws—New York State 
The following gives a brief, but comprehensive synopsis, of the 

recentiy enacted laws In New York State, with chapter number in each 
instance. Chapter copies of the laws may be obtained from Secretary 
of State James A. Hamilton, Albany, N. Y. Publication made in 
accordance with Chapter-, Laws of 1923. 

The present motor vehicle law will be I 
changed July 1, 1923, to the extent that 
all owners of motor vehicles in the State | 
will be required to file an indemnity bond 
or insurant* ixilicy of with the 
State Tax Commission. At the present 
time, the bonding provision relative to 
automobiles in this state is limited to 
machines that are u.sed in carrying pas¬ 
sengers for hire.—Chap. 212. 

courts. Actions pending in courts abol¬ 
ished are to be transferred to county 
courts. Effective July 1.—Chap. 218. 

Four wild male pheasants may be 
taken during the open season in this state 
from next fall on. At the present time 
htinters are permitted to take three male 
birds during the four open days. Ex- 
(H‘ptions are made, however, to Essex, 
Warren, Washington, Orange and Sulli¬ 
van counties, where there is no open 
season for pheasants at the present time. 
Chap. 219. 

The open season for woodcock has been 
extended to November 30, a matter of 
fifteen days. At the present time the 
open season for wcxtdcock in this state 
runs from October 15 to November 15.— 
Chap. 213. 

Tha HocUr* MagnlBcwit Naw BuUding Joat Coanrialad la tba Haarl of Tokyo 

The speed law in this state ba.s just 
l>een changed. In cities and incorporated 
villages, other than first class cities, 
or second class cities in a county adjoin¬ 
ing a first class city, shall not be less 
than one mile in three minutes, instead 
of one mile in four minutes as at present. 
Effective July 1.^—Chap. 220. 

Farmers and others living in the 
country where there are still sleighs left, 
will be interested in an amendment to the 
state highway law, effective at once, and 
which requires sleighs to have runners 
four feet, eight inches apart, measuring 
l>etween the centers of the shoes.—Chap. 
221. 

Japan’s Oldest Evening Newspaper 
With Large Morning Edition Children’s courts are to be abolished 

in all counties in the state having a 
I>opulation of less than .50,000 persons, 
unless the board of supervisors of such 
counties vote in favor of continuing the 

Further efforts to stamp out 
bucket shops in this state may 

The Hochi Shimbun was established in 1872 by the Iste 
Marquis Okuma, and continuously since that early date 
has lent all its influence to the support of its great founder's 
lofty ideals. 

In the foreign news field the Hochi has built up a service 
which is unexcelled, and 
which has earned for it j------------------j 

many, readers who are in¬ 
tensely interested in per¬ 
sons and events abroad. 
This interest has been 
found to exert consider¬ 
able influence on their 
taste in the purchase of | Per inch 
imported commodities and J ^ ^ 
undoubtedly has increased j P®®® 
their consumption of prod- | 
ucts from abroad. 

Here is a specimen showing how state legal advertising will look, if the Hutchinson Bill, now 
before the New York state legislature authorizing advertising summaries of legislatioa, becomes 

a law. 

50ciations. The cost of the advertising abstract of each law. Each such abstract shall 
would be b.nsed on the newspaper’s line state the chapter number ami the date when the 
per thousand circulation rate and would j" effect and shall briefly set forth the 

cost 5b..« S60,™ —lly fo, publiea- 
tiori m Ml weekly newspapers, one Re- n, i™„,^ .iwll bHrtir 
publican and one Democratic in each specify the contents or topics thereof, 

county, and in about twenty papers of 3. p^om time to time the secretary of state, 
larger circulation in the bigger cities. in order of the chapter numbers to which 

The sponsors of the bill point out that they refer, shall transmit such abstracts to the 
the state constitution declares the laws treasurers of the several counties, and to the 
must be published. They say the abstract publisher of each newspaper in which they are 
form proposed will make them much *» •>« published. Each county treasurer shall 
more readable and effective for the published m-such papers 

neonle than the wav thev have been han- p^ie inan me way tney nave oeen nan ^ secretary of state shall 

died in the past-m 5-point type, massed be stated upon each abstract trans- 
together and run at random in periodicals mitted by him the number of folios or other 
and newspapers of all kinds. measure which shall be the basis for pay- 

The Hutchinson bill follows: ment. Such abstracts shall be deemed con¬ 
tinuous matter for the purpose of fixing such 

AN ACT basis. The secretary of state shall also indicate 
To amend the legislative law, in relation to in the same manner which are general laws and 

the publication of brief abstracts of the ses- which are laws of a local nature, 

sion laws. 4_ Each such publisher, within five days after 
The People of the Stale of New York, repre- publication, shall forward to the secretary of 

settled in Senate and Assembly, do enact as state a marked copy of cadi newspaper in 
follows; which any such abstract of a general or local 
Section 1. Article three of chapter thirty- law is published, 

sev^ of the laws of nineteen hundred and nine, 5 ^-b^ ^ treasurer shall keep a cor- 
cntitled ’.Xn act .n relation to legislation con- abstract of laws received 
stitiiting chapter thirty-two of the crmmlidatH ,be secretary of state for publication, 
laws, IS hereby pended by adding at the „„„bcr of folios 
end of a n^ section, to be section forty-nine „,ber measure indicated, and annually, on 

follows. . t i_ before October first, shall report to the sec- 
149. Preparation and publication of abstracts whether the publication of ab- 

of session laws. stracts of general laws has been regularly made 
1. A brief abstract of every law of a general as provided by law. He shall also report to 

nature passed by the legislature of nineteen IContinued on page 22) 

Advertising Rates 

TOKYO, JAPAN 
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3SO MADISON AVK. 

MURRAY MILL 2589 

WAS HI NOTON, D.C. 
1731 I. ST. N. W. 

MAIN 8238 

BUREAUS 

SCATTUE, WASH. 
LOS ANGELES, CAl.. 
NASHVILLE.TENN. 

CHICAGO, ILL. 

C-V NEWSPAPER SERVICE 
CORNELIUS V/VNUERB1LT,JR. 

Mr. Newspaper Makers NK\V" YOKK February 24,1925 

The majority of newspaper makers agree, and you are perhaps 

among that nvunber, that C.^^V^acauley is one of the world's few great oar* 

toonists. During his ten years^ ai^ chi^Ag^artoonist of the New York World, 

his work attracted tt^tional a^ei^iorMand the accompanying drawing proves 

that he is better t^day than ever before. 

The itiful and masterful art work of this and other draw* 

ings to oome will si^^e than compensate for the oddity in^ make-up presented 

here. Mats oan be Cf as well.. 

This ^|nday feature will aot in any way conflict with the 

editorial policy o^^our paper. No sides will be taken on questions dis¬ 

cussed, though, of ^gurse, each side, will be presented both in cartoon and 

to^i^ text matter when na^onqa -^ds^irtter^ti 

The t 

one of America's 

ma%€er^Wl^ch ePccoUP^^ie# eaclT^&art'^OcJh is written by 

famous editorial writers. 

This is an instructive and constructive feature feature that 

will add dignity, strength and value to your Sunday newspaper. Study the 

first release, at your left, carefully. Needless to say, your competitors 

have this feature feature under consideration now, perhaps they are on the 

point of phoning their order. If the number above is busy, call our.private 

phones, Murray Hill 575® or liurray Hill 195^-*a't our expense of course. 

Very trul^ yours 
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PERFORMANCE 
FLEXIDEAL and 

MAXITYPE DRY MATS 

—are readily condi¬ 

tioned 

-give even, 

impressions 

sharp 

I require a minimum j 

I of packing 

I —do not stick to the 

I plates 

I —do not pluck 

I —give smooth, per- 

! feet plates 

I —s a V e invaluable 

I time 

I —save money 

I —p e r m i t better 

I working c o n d i - 

I tions 

I Sure enough worth a 

j trial! 

I Our large stock at 

i Bush Terminal, 

I Brooklyn, N. Y., 

I assures you a con- 

I stant supply and 

prompt shipments. 

No need to stock up 

—you can have 

your mats as you 

need them and 

when you want 

them. 

FLEXIDEAL COMPANY, 

INTERTYPE NET IN 1922 
WAS $944,205 

Largest in Corporation’s History, Presi¬ 

dent Reports—Employees Now Hold 

$160,000 in First Preferred 

Stock Under New Plan 

Net profits of $944,205.74 remained to 
tile Intertype Corporation tor the year 
ending December 1922, after deduct¬ 
ing reserves for depreciation, taxes, and 
other contingencies. President H. R. 
Swa'-tz reported to the stockholders Feb¬ 
ruary 19. This is the largest profit in 
the corporation's history. The balance 
sheet appended to the report shows as¬ 
sets of $5,619,872.04, liabilities of $1,357,- 
583.98 and capital and surplus items 
totaling $4,262,288.06. The general sur¬ 
plus, including the 1922 profit and the 
lialance on January 1, 1922. of $684,- 
976.70, is $l,629,18f44. 

“The conservative policy of stating 
assets on a sound value basis has been 
continued,” President Swartz reported. 
“.\s an illustration of this policy with 
respect to all items on the balance sheet, 
the value of machinery and equipment 
when the cori)oration commenced busi¬ 
ness seven years ago was $806,412.05. 
The cost of additions and betterments 
to December 31. 1922, was $919,151.38. 
For the same period there was written 
of? and deducted from profits $1,063,- 
512.14, leaving the machinery and equip¬ 
ment (although largely increased) on the 
books at $662,051.29. The corporation's 
patents and patterns are carried in the 
assets at $1. .Ml customers’ notes of 
every kind, aggregating over $2,0(X),000, 
are owned by and in the possession of the 
corporation. 

“During the year there were issued 
$750,000 10-year 7 per cent debenture 
notes, dated April 1, 1922, and due April 
1, 1932. These notes represent, with the 
exception of the usual current merchan¬ 
dise, payroll, dividends payable and re¬ 
serve accounts, the only liabilities of the 
corporation, and this amount of $750,000, 
on l)ecember 31, 1922. is more than offset 
by the cash on hand. 

“Tlie l)oard of directors, at the request 
of the employees, adopted an employees’ 
stork ownership plan, which provides 
that employees who have been with the 
corporation for six months or more, may 
subscribe for first preferred stock and 
pay for it in installments. Dividends and 
service allowance are paid to subscribing 
employees at various rates depending 
upon the length of employment. Em¬ 
ployees have already subscribed for nearly 
$1^,000 par value under this plan. 

“The second preferred stock of the 
corporation carries the privilege of con¬ 

version, share for share, into common county shall be a county charge. The expense 
stock, and as of December 31, 1922, the publishing the abstracts of local laws af- 
holders of 8,416.7 shares had availed fc<^‘mg the city of New York or any county 

themselves of the privilege, leaving - boroughjhere.n s 

1,583.3 shares not converted. Cash divi- , „ j , j r 
dends on all classes of stock have been 

7. Every newspaper designated for the pub¬ 
lication of abstracts of the session laws and 

paid regularly throughout the year, and making claim for c*mpensation must be cstnb- 
in addition, a dividend of 10 per cent in lished at least one year, entered in postoffice 
common stock was paid November 15, as secend class matter, and be printed and 
1922, on the common stock.” published in the town or city of its postofiice 
_ address and shall attach to such claim an affi¬ 

davit of the circulation of such newspaper f r 
Picture Daily in Tokyo 'he six months' period ending March thirty- 

first or September thirtieth immediately pn- 
lOKVO, Jan. 25.—The first issue of the ceding, which shall be used as the basis f 

-Asahigraph, Tokyo’s first picture news- circulation rating. Papers shall accept the 
paper, appeared on the streets this minimum rate jier line until such time as they 
morning. It is to be published daily by ‘‘^'^Wish to the satisfaction of the state comie 
the Asahi Shimbun Company under the circulation to entitle them to 

managing editorship of K. Sugimura, '* _ 
who has been a contributor to Editor & » i po * i a n • a no x lerwx 
Publisher, The news editor is Bunshiro ^ PRAISED 

Suzuki, who was one of the Asahi Shim- 
bun’s correspondents at the Washington North Carolina Statute Meets With 

A LEGAL AD LAW PRAISED 

Conference, and the photographic editor 
is K. Narusawa, who spent several years 
on Pacific Coast papers in the United 

Approval of State’s Publishers 

The State of North Carolina has on its 
States before returning to Japan to join statute books a law regulating charges lor 
the Asahi staff. The first issue of the legal advertising which, according to pub- 
Asahigraph contained 16 pages, photo- lishers of the state, is working out very 
graphs of current news events in Japan satisfactorily. The law is as follows: 
predominating. •d" to Regulate Charges for Legal Ad- predominating. •d" to Regulate Charges for Legal Ad- 

'.ertising in North Carolina: 
' ■ The General Assembly of North Carolina do 

STATE ADS IN ABSTRACT enact: 
FORM SECTION ONE: That the publication of all 
rtJKJVI advertising required by law to be made in 
- newspapers in this state shall be paid for at 

(ContiHUeJ from page 19) commercial rate of the 
CO/ newspaper selected in each case. Any public 

or municipal officer or beard created by it 

the board of supervisi rs of his county during existing under the laws of this state that is 
the first week of the annual session therei f now or may hereafter be authorized by law to 
whether the publication of abstracts of local enter into contracts for the publication of legal 
laws has been made as provided by law, trans- advertisements is hereby authorized to pay 
mining with his report a copy of each abstract therefor prices not exceeding said rates; Pro¬ 
of a local law received from the secretary of vided, nothing herein shall be construed to 
state with the number of folios or other meas- apply to existing contracts or agreements for 
lire indicated in each such abstract, together advertising in this state. 
with the date of publication and the names 
of the newspapers. 

SECTION TWO: That no newspaper in this 
state shall accept or print any legal advertis- 

6. The charge for publication of abstracts of "•'"sPaP"' shall have first filed 
the sessic-n laws, outside of the city of New superior court of the 
York, shall be at the rate of four cents per '* P“bl‘shed a sworn sUte- 
agate (five ami one-half point) or nonpariel '** c"""" commercial rate for the 
(six point) line of a column width not less advertising regularly carried 
than twelve ems, provided that in computing Pablicaticn, and any owner or man- 
such charge per line, the line shall average at newspaper violating the provisions of 

least six words, display copy, agate measure¬ 
ment (fourteen lines to each inch), twelve to 
thirteen pica ems wide, depending on the make- 

this act shall be guilty of a misdemeanor. 
SECTION THREE: That all laws and 

clauses of laws in conflict with provisions r* 

up of the paper publishing such display copy, 
for each insertion in newspaixirs having less , SECTION FOUR; That this act shall be in 
thnn five thc.usand or more circulation; five fn” .forc' and effect from and after its rati- 
cenfs per line for such newspapers having five fication. 
thousand or more circulation and less than 
seven thousand five hundred; six cents per FIX RATE FOR “LEGALS” 
line for such newspapers having seven thou- __ 
sand five hundred or more circulation and less i . i ^ it » 
than ten thousand; and one cent per line in Texas Legislature Calls for Lowest 

.additii n to the six cents for the initial ten Commercial Advertizing Charge 
thous,and circulation, for each additional five 
thousand circulation possesseil by such news- The Texas legislature has passed the 

.additn n to the six cents for the initial ten Commercial Advertizing Charge 
thous,and circulation, for each additional five 
thousand circulation possesseil by such news- The Texas legislature has passed the 
IKiper until the maximum rate of twenty-five official publication rate bill, fixing the 
cents jier line ^ne hundred thousand to one lowest commercial advertising rate, as 
hund^red and fwe thousand circulaticn) is ^ate for all public notices and doc- 

mhied In 'Jh^ in i-r 'T ' u “"^ents printed. The bill was advoca- adcled to the initial insertion charge in each „ . > <i- , 
scjiarate advertisement. 

The charge for publication of abstracts of 

ted by publishers. 
Two other bills affecting newspapers 

The Atlanta Journal 
ATLANTA, GA. 

Mr. Chas. S. Patteson. noted 
newspaper expert, recently made 
an independent, personal ap¬ 
praisal of comparative values of. 
.\tlanta newspapers. 

Out of a possible score of 100, 
The .Atlanta Journal by the con¬ 
sensus of rating given by lead¬ 
ing local advertisers was ac¬ 
corded 

95.13% 
Advertising in The 

Journal Sells the Goods 

1 ciidigc lui uuuiiL<ii.iun oi auamcu oit. i. j -j 
the session laws in counties wholly within the introduced. One provides 
city of New York shall be at the rate of that when a newspaper or individual 
twenty cents per agate line. 

In reckining line charges allowance shall be 
made for date lines, paragraph endings, titles. 

exposes a fraudulent promotion scheme, 
without malice, it shall be liable for 
neither criminal nor civil recourse. 

Pittsburgh Press 
Dailj and Sunday 

Has the Largest 
CIRCULATION 

IN PITTSBURGH 
MEMBER A. B. C. 

Forelfii Adreitlsliif Repmentatlisi: 
I. A. KLEIR 

50 Eist 42b4 St., Hsv Vart 
76 W«t ■•nrst St, Ckitaii 

A. J. MIRIS HILL, HsMst HMi.. Sm rwilwi 

signatures, and similar short lines as full lines The Other bill makes a truthful account 

Th, d„rg. fer pgblieaiio. ,f .bn™,,, ol etc., prmledgbd matter includ- 
general laws shall be paid by the treasurer of ^^8 proceedings of SUCh mass meeting! 
the state on the warrant of the comptroller when resolutions are adopted, as were 
after certification by the secretary of state that held, the account of which resulted in 
the publication has been regularly made as Former Attorney General Looney get- 
j.rovided in this section. The expense of pub- ting a libel judgment against the A. H. 
hshing the abstracts of local laws in any gpio Publishing Company. 

Oregon Publication Bill Killed 

The Oregon legislature has killed the 
bill proposing to do away with the voters’ 
pamphlet and make the pre-election an¬ 
nouncements in the newspapers. Senator 
Joseph characterized the hill as “a direct 
slap at the Oregon system” and declared 
that it was drawn solely in the interest 
of the newspapers of the state and not 
in the interest of the voters. 

Hollister Advance Now Semi-Weekly 

The Hollister (Cal.) Advance Iws dis¬ 
continued its morning issue and is now 
appearing Wednesdays and Saturdays. 



Editor & Publisher for February 24, 1923 23 

Cultivate the Daily Newspapers of 

“OHIO FIRST” 
And Reap Handsome Returns 

Eighty out of every 100 persons 
in Ohio are native born whites. Of 
this number over 66 per cent are of 
native born parentage. 

Ohio people have money to 
spend for your goods. Ohio wants 
your goods. Ohio people want to 
know about your goods—what 
they are, why they are better than 
the other fellow’s goods, what the 
prices are and particularly, just 
where your goods are on sale. 

Tell these people about your 
wares. Tell them the story—freely, 
fully and frankly. Don’t ask these 
people to try to find your goods in 
some- store, somewhere—but tell 
them in wkat store in their town 
they can find your goods. 

Tell them about your local rep¬ 

resentative. Locate your merchan¬ 
dise so that they may go to their 
own town merchant—and be sure 
of getting the right merchant— 
and you will get results. 

Commercially Ohio is FIRST 
choice of many national advertisers 
w ho appreciate the value of intense 
cultivation of first grade territory. 

Ohio people read Ohio daily 
newspapers—each his own home 
town daily newspaper. The papers 
here named are reaching the repre¬ 
sentative people of their respective 
communities. 

Cultivate Ohio with Ohio daily 
newspapers, co-operate with Ohio 
merchants and increase your sales 
in one of the best trading territories 
in the country. 

Circnla- 2,500 10,000 

tion lines lines 

* Akron Beacon Journal. ..(E) 35,785 .10 .10 

* Akron Times . ..(E) 21,416 .06 .06 

* Akron Sunday Times. ..(S) 21,439 .07 .07 

tBellefontaine Examiner. ..(E) 4,536 .0179 .0179 

tCincinnati Enquirer . MAS) 72,270 .17-.35 .17-.35 

fColumbus Dispatch. ..(E) 75,116 .15 .14 

Columbus Dispatch. ..(S) 74,654 .15 .14 

Columbus, Ohio, State Journal ..(M) 50,124 .12 .13 

Columbus, Ohio, State Journal ..(S) 29,206 .12 .13 

Conneaut News Herald. ..(E) 3,094 .017 .0179 

tDover Daily Reporter. ..(E) 4,537 .02 ' .02 

flronton Irontonian. ..(M) 3,170 .0179 .0179 

tKenton Democrat.. ...(E) 2,400 .014 .014 

Circula- 2,600 10,000 
tion lines linee 

*Lima News and Times-Democ't (EAS) 16,083 .07 .08 

*Lima Republican-Gaaette ... .(MAS) 10,270 .038 .038 

fMiddletown Journal . ....(E) 5,117 .025 .025 

fNewark American-Tribune ....(E) 6,890 .025 .028 

tPortsmoutb Sun and Times. . . .(MAE) 16,481 .06 .06 

fPortsmoutb Sun-Times. ....(S) 11,140 .04 .04 

Steubenville Gazette. ....(E) 8,437 .04 .04 

••Toledo Blade. ....(E) 100,317 .27 .28 

fToronto Tribune . .... (E) 1,096 .011 .011 

••Youngstown Vindicator .... ....(E) 24,787 .07 .07 

••Youngstown Vindicator ... ....(S) 24,351 .07 .07 

Government Statement, April 1, 1922. 

*A. B. C. Publitber’e Statement, April 1, 1922. 

**A. B. C. Publiaher’s Statement, October 1, 1922. 

tGovemment Statement, October 1, 1922. 
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OM£AT SCOTT AMD THE HOt/St TMATSLCfTT tftLT 

In Homes Like This 

I SAVE MONEY, 
I BY BUILDING NOW | 

Prices Sore It Advance' 
For Rent 

Cm* Av*. Freat^i. Swaod Floor 
REAL ESTATE LOANS 

JOHN a TWMKOH KEALTY CO. 

A. K. OliTcr It PitUburgh’s Choice 

Augustus K. Oliver, vice-president of 
the Newspaper Printing Company, pub¬ 
lishers of the Pittsburgh Gazette-Times 
and the Pittsburgh Chronicle Telegraph, 
has been unanimously selected by the 
Pittsburgh Newspaper Publishers’ Asso¬ 
ciation as the candidate to succeed Col. 
Charles A. Rook as a director of the 
.Associated Press. Mr. Rook was editor 
f f the Pittsburgh Dispatch, which dis¬ 
continued publication last week. 

Bottomley in Bankruptcy Court 

Horatio P>otlomley. formerly editor of 
John Bull and .ither British publications, 
last week fikd a statement of his ac¬ 
counts in the B.inkruptcy Court in Lon¬ 

don. He showed a loss of nearly 
£70,000 as money advanced to the com¬ 
pany owning the Sunday Illustrated. In 
the statement of his income, he declared 
that the year before his bankruptcy he 
made £40,000. He also stated that he 
received £125,000 for his interest in John 
Bull, I^td., when it was amalgamated with 
Odhams Press, Ltd., and that later he 
resigned as editor of that paper in con¬ 
sideration of payment to him of £25,000. 
He will appear for public examination in 
bankruptcy March 7. 

Weekly Becomes a Sunday Paper 

The Mankato (Minn.) Telegram, 
which started last November plans to 
Ijecome a Sunday paper this month. 

Where Japatiese culture is blended with the customs 
and habits of America. 

THE JIJI SHIMPO 

ONE edition of the Detroit News will 
never be checked by local or national 

•tdvertisers for proof of insertion; nor 
will it be found in the bound vdumes 
of the publication on file in public 
libraries. That is the “Scott Home Edi¬ 
tion,’’ which “hit the street’’ at 8 o’clock 
the evening of February 15. It was 
devoted to a razzing of Hereward S. 
Scott, general manager of the News, and 
was circulated at a dinner given by him 
to heads of departments of the paper at 
the Detroit Golf Club. The dinner was 
a prelude to a housewarming at Holm- 
croft, the handsome new home of Mr. 
Scott, which is one of the distinguished 
residences fringing the golf course and 
cverlooking Palmer Park. 

The smashing of the plates used in 
printing the extra prevented too wide¬ 
spread circulation of the story of the 
"disgraceful party broken up by police.’’ 

.Among the pleasant features of the 
imrty arranged by Mr. Scott were a 
continuous concertina program played 
during the dinner by Guiseppe Castelucci, 
lately a musician in the Italian army and 

a past master at poetic postures, and a 
special radio concert from WWJ, the 
pioneer of newspaper radio stations, the 
principal numbers being suppli^ by the 
News orchestra under the direction of 
Otto Krueger. In the midst of the pro¬ 
gram the tables were turned on the 
hosts, and George E. Miller, editor of 
the News, presented Mr. and Mrs. Scott 
with a chest of flat silver, in token of 
the affectionate regard in which he and 
his colleagues hold them. 

Informal reminiscences at the dinner 
revealed a good deal of uiTwritten history 
of the News, which will celebrate its 5(hh 
anniversary August 23 of this year. 
Three of the executives present rose in 
the ranks of those who had been on the 
staff from 30 to 35 years, including Mr. 
Scott, Mr. Miller and George B. Gatlin, 
librarian and historian. To this trio 
would have been added the president, 
George G. Booth, but for his enforced 
aljsence on account of illness. 

Lively caricatures of the guests, drawn 
by members of the News art staff, were 
used as place cards at the dinner. 

*Tn Japan, the Buyers Read THE JIJT' 

THE JIJI SHIMPO 
Cable*: Morning 

“Jiji Tokyo,” Tokyo, Japan and Evening 

Bentley Code Editions 

AMERICAN HEADQUARTERS 

Equitable Building, 120 Broadway, New York 

Joseph P. Barry, Representative 

is the favorite newspaper. The Jiji commands the re¬ 
spect and holds the confidence of the Nation’s men of 
affairs. It fills an important place in their lives which 
only a great newspaper can take. 

The JIJI’S Circulation 
248,877 copies: June 1, 1922 

is chiefly among the leaders of Japan’s social, commercial 
and political life. They are the men, and their wives 
are the women, wlm have learned what the West has to 
give the East. 

For reliable market information address: 

FOREIGN SERVICE BUREAU 

That is why the Jiji’s readers are the best customers of 
imported goods in Japan. 

DETROIT NEWS “BOSS” HAS EDITION ALL 
TO HIMSELF 

extra The Detroit News scon home edition 

DISGRACEFULPARTY BROKEN UP BYPOLICE 
HI 

MARIEDBy mCERS 
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M. LETELLIER DEAD IN PARIS 

Co-Founder of Le Journal a Pioneer in 

Modern French Journalism 

Paris, Feb. 6.—The funeral of M. 
Eugene Letellier, former managing direc¬ 
tor of Le Journal, took place in Paris 
on Sunday, February 4. M. Letfllier 
was 77 years old when he died after a 
life of great activity. He started his 
business career as a contractor, and in 
1892 came into contact with M. Fernand 
Xau and joined him in launching Le 
Journal. 

Le Journal introduced a new note in 
French journalism, being the first to go 
after feminine readers. It also became 
famous for its daily short story. High 
prices were paid for contributions by the 
best known writers. M. Letellier leaves 
a widow and two children, a son, M. 
Henri Letellier. present director of Le 
Journal, and a daughter, the Baroness 
de Forest. 

Boston Post Auto Editor Dead 

John J. McNamara, automobile editor 
of the Boston Post for many years and 
one of the best known men in the adver¬ 
tising field, died in Boston February 19 
of pneumonia. He caught cold just after 
returning from the Chicago automobile 
show. 

^fattuary 
Robert W. Herbert, editor of the 

Greensburg (Pa.) Tribune, died Febru¬ 
ary 15. Before assuming charge of the 
Tribune 12 years ago, he was for 30 
years Harrisburg correspondent for Pitts¬ 
burgh newspapers. He also worked on 
the Pittsburgh Post, the old Pittsburgh 
Times and the luiader. 

John O. Dunbar, aged 70, a news¬ 
paper man since 1879, and publisher of 
Dunbar’s Weekly, official city paper of 
Phoenix, Ariz., is dead. 

Shap O. Krantz, aged 38, editor of the 
California Lumber Merchant, died in Los 
Angeles recently. Mr. Krantz was for 
some years on the staff of Portland Ore¬ 
gonian. 

Mrs. Laura J. Bates, aged 77, widow 
of formed Gov. Henry C. Bates of Ver¬ 
mont, and mother of Maj. John D. Bates, 
military editor of the Boston Evening 
Transcript, died in Los Angeles recently. 

Mrs. Lydia E. Barnard, aged 73, for¬ 
merly editor and manager of the Ham¬ 
mond (La.) Louisiana Sun, died in Al¬ 
hambra, Cial., a few days ago. 

R. A. Scofield, for 50 years editor of 
the Penn Yan (N. Y.) Express, died 
February 14. 

Edward J. Thayer, aged 57, for many 
years a proofreader on the New York 
Times, died suddenly in New York Feb¬ 
ruary 15. 

Joseph J. T. Dickie, aged 66, formerly 
a mailer on the old New York Sun, died 
last week in Brooklyn. 

John J. O’Connell, for many years at¬ 
tached to the New York Times’ Brook¬ 
lyn staff, died last week. 

Mrs. William F. Craig, mother of 
John Craig, assistant elitor of the Chi¬ 
cago Daily News, died recently at the 
home of her son. Her husband was an 
editorial writer on the old Kansas City 
Journal. 

Fred G. Hearn, formerly with the 

j Ih. 

! vit’u’ Jeans 
' its 

THE 
ITEM 

Knoxville (Tenn.) Daily Sentinel, died a 
fev days ago in Pasadena, Cal. 

James L. G.xrtland, aged 32, assistant 
city editor of the Salt Lake City Tribune, 
di^ recently. 

Charles J. Fitzsimmons, aged 31, ad¬ 
vertising man with Theodore F. Mac- 
Manus, Inc., Detroit, died recently. 

Mrs. Hilda Landes Bricxis, aged 34, 
former Chicago newspaper woman, is 
dead in Berlin, according to a cable re¬ 
ceived by her father, Neopold Neumann, 
of Chicago. Death, it stated, followed a 
brief attack of influenza. She was for¬ 
merly a member of the staff of the old 
Chicago Record-Herald. 

Harold Young, well known artist here, 
died in Chicago after an illness of sev¬ 
eral weeks. Hc was a member of the 
advertising art firm of Palenske Young 
& Co., Chicago. 

Judge Robert Williams, aged 63, 
president of the Call Printing & Publish¬ 
ing Company, publishers of the Pater¬ 
son (N. J.) Morning Call, died in Miami, 
Fla., February 19. Judge Williams was 
for a number of years treasurer of the 
comjany. and became its president upon 
the death last year of William A. Hop- 
son. 

Ja-mes H. Coveney, agetl 75, father of 
James Coveney, New York foreign ad¬ 
vertising representative of the Boston 
Traveler, died at his home in Hyde Park, 
Mass., February 13. 

Henry McGarry, aged 67. veteran 
-Montreal printer, for nearly 4t) years a 
memlier of the composing nxim staff of 
the Montreal Star, died February 17. 

In Planning Your 
Campaign 

select the newspapers that dominate in 

Classified 
Advertising 

Leadership in that field is universally accepted 
as one of the best proofs of the pulling-power 
of a Newspaper’s advertising columns. 

READER-INTEREST and READER- 
CONFIDENCE are responsible for the re¬ 
markable growth of Classified in 

Mexia News Changes Name 

The Mexia (Te.x.) Evening News 
clianged its name to the Mexia Daily- 
News, February 4. The paper is pub¬ 
lished in the aftern'M)n as formerly, with 
the exception of the Saturday afternoon 
issue, which has iK-en dropped in favor 
of a .‘'unday morning paper. 

In Washington 

ONE 

COMBINATION 

Two Newspapers 

Morning HERALD 

Evening TIMES 

ONE RATE 

115,000 Circulation 

More circulation in Wash¬ 
ington than there are homes. 

The Washiiigtofl Times 
an<l 

The Washington Herald 
G. Logan Paime, Pub.* 

Nsikanal Aawrtisinc Rsprssssitsttv— 
G. Loran Pajm* Cts. 

Chictign, Datrolt, 
St. Louis, and Loo Aacalca 

Payna, Burns Sk Saith 
Now York and Boston 

The Providence Journal 
AND 

The Evening Bulletin 
These newspapers in 1922 carried 

908,150 Classified 
{Want) Ads 

a gain of 89,527 over the preceding year. This 
is a greater volume than carried by all other 
Rhode Island Newspapers combined. 

Providence Joum^d Co. 
Providence, R. /. 

Representatives 

CHAS. H. EDDY CO. 
Boston New York Chicago 

R. J. BIDWELL CO. 

San Francisco Los Angeles 



with two concerts, one early and 3ne late radio broadcasting and receiving has been 
in the evening. put was tried out with success on Febru- 

It is an interesting problem to de- ary 1, 1923, the seventeenth anniversary 
vise concert programs'that will in a gen- of the founding of the Fort Worth Star- 
eral way please the 500,000 to 1,000,000 Telegram. Col. Louis J. Wortham, edi- 
persons who hear all or part of our pro- tor, and A. L. Shuman, advertising man- 
grams each night. As a result of five ager of the Star-Tel^ram, were in Chi- 

be accurately judged, at least by our ex- months’ experience, a scale of popularity cago on a business trip. The thought oc- 
perience. The Star-Telegram circulation bas been arrived at. curred to them to spring a surprise on 
has increased ten per cent in the few First of all, the instrumental, or pre- the folks at home by extending birthday 
months since the radio stations have been ponderantly instrumental concert, is far, greetings by radio over the 1,200 miles 
in operation, yet this is not above the far the most popular. Largely, we think, separating Forth Worth and Chicago, 
normal rate of increase during a period because vocal numbers often depend They arranged with the Chicago Board 
of some months before that. Perhaps a greatly on the personality and action of of Trade, which has a broadcasting sta- 
total of 150 subscriptions have been re- the singer; and this radio is as yet unable tion at the Drake Hotel, to discontinue its 
ccived directly through the radio office. to give; while instrumental music does regular program at 10 p. m., with an- 

In Fort Worth, the support of the lis- not have this peculiarity. nouncement to listeners on the reasons 
teners owning tube sets is passive. They Secondly, this is an age of jazz, and why, and call WBAP, the Star-Telegram 

This was done and perfect 

RADIO BROADCASTING—IS IT 
WORTH WHILE? 

{Continued from page 5) 

station. This was done and perfect com- ^ H 
munication established. Col. Wortham ^ ^ H 
and Mr. Shuman expressed their con- B H 
gratulations to the staff at home in ap- ■ H 
propriate addresses, receipt of every word B .v sH 
of which was reported at the other end. H 
Amun G. Carter, general manager of the B . MM 
Star-Telegram and Harold Hough, cir- B t H 
culation manager, responded from Fort B;_ _ 
Worth, and were heard perfectly in Chi¬ 
cago. Listeners within a known radius Novelty and comedy are in demand by broad- 

of 4,000 miles heard the exchange of »?•*•<»»». now •‘“XS "Ir***’ 
announcers. This is a picture of “The Hired 

gratings. , r , Hand” of the Star-Telegram, who acts as sub- 
Ihe long distance record for the sta- stitute announcer. He is president of th< 

tion thus far stands at 4,000 miles air Radio Truth Society of over 10,eM members 

line, from F^t Worth to the western 
coast of the Island of Hawaii. “Hired Hand” on the SUr-Telegram is Har- 

The daily budget of mail now runs old Hough, who fills in for the fun of it whei 

about 400 to 700 letters and cards a dav JVf handiini 

from all sections of this pal t of the world _ _ 
and from masters and radio operators 
of ships on three oceans, the Atlantic. The night concert hour of 9:30 unti 
Pacific and Gulf of Mexico. 10:30 o clock central standard time wa: 

WBj\P was the first 500-watt West- chosen for the station after considerabli 
ern Electric set to be ordered and the 'lebate as the most valuable for reachinf 
first to be installed in the Southwest, ajl classes and sections of the country. Thi 

The Star-Telegram radio music, studio has heen made sound proof and acoustically perfect With a temporary 20-watt set pcildinii 
at a cost in excess of $34)00. So sensitive is the arrangement to sound that the mere opening arrival and installation of the Westeri 
of a door during the broadcasting period has been heard SOO miles away. A church line Klof-tri/- troncmitter u-Viirh oftr-r rarnfu 
is also used. The church is located abwt a block away and bands, unable to accommodate , . ’.c. * - i i c 
themselves comfortably in the studio, are broadcast from the church. Study Ot VariOUS OUtntS, waS judged th< 

best fitted for the purpose. The nationa 
much prefer to get a long distance sta- the station that does not inject 'jopular success of the_ station has more than jus- 
tion, even though the music be mediocre, music—jazz first of all—then the heart 
canned music or anything, just .so it songs and familiar .selections—into its 
comes from 2,000 miles or so away. By programs in liberal doses will not hold 
the same token, we receive all of our the attention of the radio audiences, which 
complaints from the city listeners, who are by the way the most critical of any 
are annoyed because they cannot get out- tyjie ever seen on earth or in heaven, 
side stations and begrudge the time used The piano solo and the soprano solo 
liy the local station. This is one of enjoy the most lowly places of all in pop- 
radio’s many little surprises. The class ular esteem. Feminine voices do not ap- 
we expected to receive most support from pear to interest the listener, that is as far 
—those who should be most interested in as the radio is concerned, 
the publicity their city is getting through The novelty programs, it has been our 
the radio—are the very ones who object experience, draw the most applause of all, 
to the air being used locally. and the volume of mail after each con- 

However, to offset this opposition, there cert is an accurate gauge. Such pro- 
is another class of listeners who are never grams, given over our station, as a square 
dissatisfied with too much local broad- dance, a program from the Ku Klux Klan 
casting and do not wish any “silent" and others of a distinctly noved character, 
nights at all. They are the crystal set literally bring down the house (to borrow 
receivers, whose sets cannot get the long a theatrical term). ^ 
distance stations. To bring harmony and .\nd the broadcasting stations’ program 
please all clas.ses of listeners is the oppor- directors recognizing this fact, are search- 
tunity of a lifetime for some modern ing their brains, already overwork^, to 
Solomon. think up new features, new novelties to 

We try to solve the problem by having stimulate the cajiricious musical palate of 
two “silent” nights each week for the the listener. 
tube set owners and running five nights One of the most novel uses to which 

IT CAN BE DONE 

Whpplhtg fipgiatpr 

Tb« laduBtrlal n»wl0w Cq.. 
PettsTillt ItopubllOM 
potttniu. pb. 

Mr. 1. T. lloorbo-a«« pas b««D very •uooBttful in 
th0 Industrial Ravla* pacs to ba laauad 

In Tba fbatllng Raglatar.llORdaya for on* roar. 

A total of 100 ir.eboi has '^oan ooatraotod for by 
tbo adTortiaora aboaa apaeoa ara to i^paar aaob 
Uonday. Oa raeoMond this oonoam and aara vary 
wall plaaaad altb tba typa of buaiaaaa aolloltad. 
balng tha boat that oould ba obtaioad la tba olty. 
Thla, oa la vary good oonaldarlng tha fact 
that ooodltioda in tha elty ara aot tha vary boat 
at tha praaant tlaa. Many dlffloultlaa oara to ba 
ovarooaa by Mr* Moorhouaa but hla aamaat offorta 
hava ooaplatad tha paga to our antlra oatlafaotlos. 

Thanking you for thla aarvloa, oa raaala. 

The St. Regis Paper Company 
and the 

Hanna Paper Corporation 
Toura vary truly, 

Daily Capacity 425 Tons 
n/jii 

THE INDUSTRIAL REVIEW CO, 
GENERAL SALES OPHCE 

30 East 42nd St., New York City, N. Y. 

Chicago Pittsburgh 
643 McCormick Bldg. 1117 Farmer* Bank Bldg. 

NEWSPAPER AltVERTISIN'O PROMOTION SERVICE 

AVIlmington, Del, 
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of the Star-Telegram station in Septem¬ 
ber, a series of concerts were sent out 
by WSB for WBAP, which made radio 
history throughout the country and did 
much to add to the laurels of “The 
Voice of the South” in this part of the 
country. The “Lone Star Serenade,” 
composed by Earnest Rogers, Atlanta 

A distinctive feature of the Star-Telegram 
station is the open'ng and closing of all pro¬ 
grams by the ringing of cow bells. The 
largest bell shown here is a relic, having been 
in use on one Texas ranch over 7S years. 

Journal poet and composer, was born of 
that arrangement and is still remem- 
l)ered by the residents of the Lone Star 
State. 

\VB.\P serves, in a large measure, 
an agricultural population, as far as its 
Southwestern listeners are concerned, 
special care has been taken in the preja- 
ration of the daytime programs. .\ com¬ 
plete daily system of broadcasts of cot¬ 
ton, gram, cattle and other quotations of 
vital interest to the farmers and ranch¬ 
ers of the country, has been worked out 
and is n<;w in daily operation. financial 
review of the bond, .stock, curb and cot¬ 
ton market is also a daily feature. On 
Sunday, complete morning services of 
the First Methodist Church is another 
much appreciated service to its listeners. 
Special three-wire lead coated cables 
from church to operating room were 
necessary for this feature. 

The radio department of the Star-Tele¬ 

gram is housed in a three-room suite on 
the second floor of the four-story Star- 
Telegram building. The music studio 
was made sound proof and acoustically 
perfect by experts. Including the drap¬ 
eries, light and phone signal system and 
other acoustical engineering work, the 
concert room alone was equipped for the 
work at a cost of an excess of ^,000. 

The operating room, where is housed 
the transmitter, power panel and input 
amplifier, is adjoining the concert studio 
and is also used as the administrative of¬ 
fice of the radio department. 

.\cross the hall and quite removed from 
either studio or operating room, is the 
motor generator and battery room, 
where is housed the five-horsepower, 1,- 
600-volt generator, the charges and other 
|)arts of the equipment. 

The antenna is 140 feet from the 
ground ami 100 feet long, with a lead-in 
105 feet long. The long lead-in is an 
unusual feature, but has met with 
marked success. The lead-in clears the 
side wall of the building, next to which 
is a vacant lot, by 15 feet, thus eliminat¬ 
ing possible losses. Another interesting 
feature of the antenna system lies in the 
fact that there is not a soldered joint in 
it. The same wires from the upper end 
of the antenna, leading completely into 
the transmitting set, thereby obviate the 
necessity of the soldering iron. 

The antenna proper is a four-wire No. 
22 seven-strand phosphor bronze, on 20- 
foot iron pipe spreaders, each wire in¬ 
sulated at either end with four Western 
Fvlectric 20 insulators. 

One amusing fact of the whole radio 
problem is that perhaps no other en¬ 
terprise in the world’s history has wit¬ 
nessed such a lavish expenditure of 
brains, money and time in providing en¬ 
tertainment and for not a penny in di¬ 
rect compen.sation. 

It is the l)elief of those in charge of 
radio at the Star-Telegram that the re¬ 
wards we arc getting are worth the price 
we are paying. Yet, if we were called 
upon to show by the cold logic of balance 
sheets and statistics that our opinion was 
correct, we could not do so. 

The Star-Telesrsm building showing the radio antenna. At the end o( the installation 
this antenna, which is only ninety feet in length, was considered entirely too short for 
nation-wide use. However it was given a test and has proven entirely satisfactory. It is 

one of the shortest of all antennas used by high power stations and demonstrates that radio 
transmitters are more nearly perfect than engineers have anticipated. . 

AN EXCEPTIONAL STATE 

50.6 PER CENT URBAN 

49.4 PER CENT RURAL 

Of the entire population of Indiana 40% 
live in 31 cities that have over 10,000 popu¬ 
lation. 

It is not just to say Indiana is a typical state, 
a typical part of this country of ours, for 
Indiana is an exceptional state. 

Over 92% of the individual population is 
native born and nearly all of native parents. 

Individually and collectively Indiana people 
have money to spend for home improvements 
and for everything that contributes to home 
comforts and individual content. 

I'hey read home papers. They trade with 
home people. Advertising placed before 
thenv through their home publications attracts 
their attention. 

These daily newspapers reach a great part 
of the worthwhile people of the state and can 
be of great aid in helping national advertisers 
to secure a firm foothold in an unusual state. 

Rato for 
Circulatkm $,••• linM 

J-Decatur Democrat. .(E) 3,165 .025 

** Evansville Courier . .... (M) 24,668 .06 

** Evansville Courier. .(S) 22,571 .06 

fFort Wayne Joumal-Gaiette. .... (M) 23,490 .07 

fFort Wayne Journal-Gaaette. . . . .(S) 26,080 .07 

+Fort Wajme News-Sentinel .... .(E) 32,492 .09 

J-Gary Evening Post and Tribune. .(E) 9,125 .05 

'Indianapolis News. .(E) 115,634 .20 

J-La Porte Herald . .(E) 4,019 .025 

• * 'South Bend News-Times.... 
9,702 1 

10,669 j 
‘ 20,371 .06 

"'South Bend News-Times. .(S) 18,464 .06 

ffSoutb Bend Tribune (S) 19,472. .(E) 20,200 .055 

"Terre Haute Tribune. .. (E&S) 22,818 .06 

"Vincennes Commercial. .. (MAS) 5,453 .03 

f Government Statements, October 1, 1922. 

*A. B. C. Publisbers’ Statement, April 1, 1922. 

**A. B. C. Publisbers’ Statements, October 1, 1922. 

***A. B. C. Publishers’ Statements, 3 mot. ending Sept. 30. 

ifPublishers’ Statement. 



28 Editor & Publisher for February 24, 1923 

VALUE OF 
Slaughtering and meat¬ 

packing .$226,361,698 

Butter . . 56,422,287 

Food Preparations .. .. 54,994,131 

Cars and General Shop 
Construction . 33,098,600 

Glucose and starch. 24,688,750 

Flour mill and grist mill 
products. 21,324,678 

Foundry and Machine Shop 
Products. 18,544,774 

A FEW OF THE 
LEADERS AMONG 

IOWA’S 
PRODUCTS VALUED AT 

$745,472,697 
To the men and women employed in the 

seven leading industries listed above there 
was paid in wages a total of 

$47,897,052 
Practically all of this was spent for modern 

household and personal necessities and a few’ 
of the most desirable luxuries. 

Did you get your share from Iowa? Think 
it over, Mr. Advertiser, and realize that dur¬ 
ing this year more than the above figures will 
be earned and spent. 

You will get your share if you advertise in 
these wide awake newspapers which are the 
daily buying guides of Iowa’s progressive 
people. 

**Burlington Hawk-Eye . ,...(M) 

Cirou- 
latloa 

10,387 

Rata for 
5,SM line* 

.04 
**Burlington Hawk-Eye . ....(S) 13,163 .04 
fCedar Rapid* Gazette. ....(E) 21,131 .06 

** Council Bluff* Nonpareil. .. (EAS) 15,521 .05 
**Davenport Democrat & Leader. . ... (E) 14,361 .06 
**Davenport Democrat & Leader.. ... .(S) 17,401 .06 
fDavenport Time*. ....(E) 23,896 .07 

**De* Moine* Capital. ....(E) 60,696 .14 
**De* Moines Sunday Capital. ....(S) 28,858 .14 
*Iowa City Pre*t-Citizen. ....(E) 6,320 .035 
tMa*on City Globe Gazette. ....(E) 11,096 .035 

**Muscatine Journal . ....(E) 7,863 .035 
* Ottumwa Courier . ....(E) 13,186 .05 

*’Waterloo Evening Courier. ....(E) 15,080 .05 
*A. B. C. Statement, April 1, 1922. 

**A. B. C. Statement. October 1. 1922. 
tGovemment Statement, October 1, 1922. 

NEWS OF ASSOCIATIONS 

AND CLUBS 

Xewspai'er and Publishing 

pRANK P. SIBLEY, war corre- 
^ spondent of the Boston Globe, has 
been chosen by the nominating committee 
as candidate for president of the Boston 
Press Club. Since there is no contest, it 
is likely that he will succeed Charles E. 
Young, assistant managing editor of the 
Boston Post, who has been president for 
four years. The new term starts Mar. 15. 
Other nominees for office are: Charles 
A. Coring, vice-president; Charles J. 
O’Malley, treasurer; Ralph Sadler, re¬ 
cording secretary, and Edmund P. Car¬ 
penter, financial secretary. Candidates 
for the board of directors as selected by 
the committee follow: Roy Atkinson, 
William M. Hardy, Theodore E. Hed- 
lund, George D. Moulton, Frank W. 
Prescott and William \V. Somers. 
Membership committee; Lewis D. Far¬ 
mer, Grenville S. MacFarland. A. J. 
Philpot, Frank H. Pitt and Dr. Rufus 
W. Sprague. 

The Tri-City (Ill.) Press Club has 
elected the following officers: O. D. 
Kendall, Rock Island .\rgus, president; 
Robert L. Klauer, Davenport Times, 
vice-president; Fred Klann, Moline Dis¬ 
patch, second vice-president, and N. E. 
■Munson, probate clerk of Rock Island, 
a former newspaper man, secretary. 

The third of a series of Sunday after¬ 
noon concerts was held February 18 at 
the Newspaper Club, New York. Miss 
.■\nn Robinson, soprano; Miss Lynne 
Rothman, concert pianist, and Thorpe 
Bates, English baritone, appeared on the 
program. 

The Republican Editorial Association 
of Missouri, at its annual meeting Lin¬ 
coln's birthday, decided to meet some time 
in the summer to discuss plans for as¬ 
sembling facts against the Democratic 
state legislature, which is in session at 
present. The meeting is to be held in 
Jefferson City. 

Members of the Florida .\ssociated 
Dailies plan to hold their next quarterly 
meeting on the boat en route to Cuba, 
which it is planned to visit in a body. 

The annual business meeting of the 
Nebraska Press Association is being held 
at Lincoln February 22, 23 and 24. 

The mid-winter meeting of the Georgia 
Press Association is being held today in 
Savannah. , 

Advertising managers of New York 
State daily newspapers will meet at 
Syracuse Tuesday, February 27. 

The Printing House Craftsmen’s Club 
of Dayton has elected the following of¬ 
ficers: President, J. E. Hydeman, of 
the National Cash Register Company; 
vice-president, A. W. Kramer, Lowe 
Brothers; secretary, O. G. Fricke, Otter- 
bein Press; treasurer, W. F. Langfield. 
Langfield Press. 

The Nycna Society to the number of 
70, composed of reporters and editors 
of the New York City News .\ssocia- 
tion, held their fourth annual beefsteak 
dinner at midnight. February 17. Chris 
L. LeVien. of the day copy desk, presi¬ 
dent of the society, was presented with 
a leather secretarial case. Joe Cohn, 
political reporter, was chairman of the 
arrangements committee. The Ticker, a 
miniature paper, made its annual appear¬ 
ance. Joe Larkin, assistant city editor, 
was editor and Lew Parrish, day slot 
man, was chief cartoonist. While the 
City News men made merry, all assign¬ 
ments were covered by volunteers, former 
members of the City News staff but now 
employed by local papers. Among those 
who “did their bit’’ were; Marty Casey, 
assistant city editor, American; Bob 
Morris, real estate editor, Evening Jour¬ 
nal ; Jim Durkin, city hall man. Tele¬ 
gram : Waldo Walker, labor man, 
Herald: Willie Kane, police reporter, 
Telegram, and the regular “combination” 
who work with the district men through¬ 
out the year. 

1 Circulation managers from five middle 

western states, Kansas, Colorado, Okla¬ 
homa, Nebraska and Missouri, will meet 
in Hutchinson, Kan., March 6 and 7 for 
the semi-annual meeting of the Mid-west 
Circulation Managers’ Association. 

The Indiana Republican Editorial 
Association has elected the following 
officers: President, George D. Lind¬ 
sey, Marion Chronicle; vice-presi¬ 
dent, George A. Elliott, New Castle 
Courier; secretary. Will O. Feudner, 
Rushville Republican; treasurer, Her¬ 
bert C. Willis, Waterloo Press. 

New officers of the Aroostook (Me.) 
Press Association are: President, Al¬ 
bert K. Stetson, Houlton Pioneer; 
secretary-treasurer, Charles F. West, 
Presque Isle Star-Herald. 

George W. Ryan of the Richmond 
Terminal has been elected president 
of the Contra Costa County ((3al.) 
Press Association. W. R. Sharkey of 
the Martinez Daily Standard is vice- 
president and C. A. West of the Pitts¬ 
burg Dispatch secretary-treasurer. 

The Colorado Editorial Association, 
at its annual convention, voted to ap¬ 
point a field secretary. The sum of 
$2,400 was raised in pledges on the 
spot after a talk by O. O. Buck, ex¬ 
ecutive secretary of the Nebraska 
Press Association on how the news¬ 
papers of his state have profited by 
such representation. The Steamboat 
Springs Pilot, the Greeley Mirror and 
the Greeley (Weld County) News 
were respective prize winners in a best 
January front page contest, for which 
the Western Newspaper Union of¬ 
fered prizes of $50. Officers elected 
are: President, Leo J. Sterling, Canon 
City Daily Record; vice-president, M. 
E. Dodd, Strasburg News; secretary- 
treasurer, George T. Haubrich, 
(Greeley (Weld County) News. 

Thu Idaho State Editorial .“Kssocia- 
tion is being reorganized for active func¬ 
tioning by its new president, Charles 
A. Hackney, of the Silver City Ava¬ 
lanche. A state-wide campaign for new 
members is already under way and a 
meeting will be held in .\pril. 

The Michigan .Agricultural College’s 
cup for the best newspaper first page 
make-up among members of the Michi¬ 
gan Press .Association was awarded to 
the Paw Paw Courier-Northerner at the 
annnual meeting held February 1-3 at 
East Lansing. The Manistique Pioneer- 
Tribune, Rochester Clarion and Oliver 
Optic received honorable mention. (Offi¬ 
cers were elected as follows: President, 
Len VV. Feighner, Nashville News; vice- 
president, D. E. Hubbell, Croswell Jeffer¬ 
sonian ; secretary-treasurer, Sim R. Wil¬ 
son, Saline Observer. 

The annual meeting of the Oklahoma 
Press Association will be held May 11 
and 12 at Duncan, Oklahoma. 

.Advertising 

^HE Tacoma (Wash.) Advertising 
Qub has elected officers as follows: 

President. .Arthur H. Bassett; first vice- 
president. E. G. Harlan; second vice- 
president. H. F. Anderson; secretary- 
treasurer, Kenneth W, Hood. 

The New York League of Advertising 
Women held its monthly dinner, Febru¬ 
ary 20, at the Advertising Club. Her¬ 
bert Everett, vice-president of Creske- 
Everett, spoke on “National Dealerizing.’’ 
“The Electrical Industry as a Field of 
Opportunity to Advertising Women,” was 
discussed by William Goodwyn of the 
Society for Electrical Development, Inc. 
Jerome Simmons, counsel for the Na¬ 
tional Vigilance (Committee of the A. A. 
C. W., spoke on “Protecting the Greatest 
-Asset in Business,” and Miss Anne Buz- 
bee, manager of the New York Office of 
the Harvey Blodgett Comany, spoke on 
“Selling the Rank to the Public.” 

Scot Leavitt has resigned as president 
of the Great Falls (Mont.) Advertising 
Qub, following his election to the House 
of Representatives from the second Mon¬ 
tana district. He has been elected hon¬ 
orary president. A1 H. Jester, vice- 
president, succeeds him. 

The Portland (Ore.) Advertising 
(Continued on page 37) 
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New England 
As An Experimental Field 

is very favorable for an advertising 
and selling plan with “National” as¬ 
pirations. 

Here are people of all classes and 
occupations—many of them , rich; 
living in closer proximity—yet with 
plenty of room—than occurs in any 
similar area. 

To these hundreds of thousands 
of people, the daily newspaper con¬ 
veys the news of political and com¬ 
mercial life. To these readers the 
newspaper is the all-important and 
influential medium of sales promo¬ 
tion. 

No matter how general or how 
exclusive your campaign may be, no 
matter how expensive or how reason¬ 
ably priced your necessity or luxury 
is, the newspaper readers of New 
England (and that means all classes) 
will be the first to respond. 

If skeptical—select any one sec¬ 
tion of New England for a “try-out” 
campaign. 

The accompanying list will fur¬ 
nish an unparalleled choice of result- 
producing newspapers. 

MASSACHUSETTS—Population, 3,SS23S« 

**Attleboro Sun .(E) 
t Boston Sunday Advertiser(S) 
tBoston Globe .(MAE) 
tBoston Uobe .(S) 
Boston Telecram .(E) 

tBoston Transcript .(E) 
“Fall River Herald.(E) 
*Fitchburc Sentinel .(E) 
Greenfield Recorder ....(E) 

“Haverhill Gazette .(E) 
“L)mn Item .(E) 
‘Lynn Tolecram News..(EAS) 
tLowell Courier-Citizen 

and Evaninc Leader (MAE) 
“New Bediord Standard-Mer¬ 

cury .(MAE) 
“New Bedford Sunday Standard 

(S) 
tNortb Adams Transcript.(E) 

“Salem News .(E) 
“Taunton Gazette .(E) 
tWorcester Telefram-Gazette 

(MAE) 
‘Worcester Sunday Teleyram 

(S) 

Circu¬ 
lation 

4.MS 
424,1M 
Z74,M7 
321471 
143,113 
3(,423 
13.4«S 
11,73* 
3,*25 

1541* 
1M3Z 
1(4W 

2i.<3S 

31,4** 

2S.*M 
»4»4 

2*,879 
S4M 

72,733 

42,741 

2.S** 
lines 

.•275 
45 
.45 
45 
4* 
.2* 
.*35 
.*5 
4175 
.*55 
.M 
.*5 

4t 
.*375 
.M 
.M 

44 

.11 

MAINE—Population, 7n.*14 

tBangor Daily Coraroercial(E) 14,7*3 45 
tPortUnd Press Herald(MAS) 224U .*7 

“Portland Express .(E) 2*,2*4 .1* 
“Portland Telecram .(S) 28,i5S .1* 
tWaterville Sentinel ....(M) 54** .*35 

NEW HAMPSHIRE-Populatlon, 443.*S3 

tKeene Sentinel .(E) 341* ••* 

RHODE lSLANI>-PopuUtion, 1*44*7 

Newport Daily News....(E) (,171 .*35 
Pawtu^et Times .(E) 24,4*1 .*7 

''Providence Bulletin .(E) 5(,73( .138 
tProvidence Journal .(M) 32437 .** 

“Providence Journal .(S) 54,5** .12 
“Providence Tribune ....(E) 214*4 

Westerley Sun .(EAS) 4,5*1 .*25 
tWoonsocket Call .(E) 12,*5* .*4 

VERMONT—PopuUtion, 352,42* 

‘Barre Times .(E) *432 
Bennincton Banner .(E) J,*21 .*125 

tBrattli^ro Daily Reformer _ 
(E) 3,*21 425 

Burlincton Daily News...(E) 7,1*3 44 
“Burlincton Free Press...(M) 11,441 .*5 

Rutland Herald .(M) *,437 .*4 
tSt. Johnsbury Caledonian- 

Record .(E) 34** .*214 

CONNECTlCUT-PopuUtion. I4**.*31 

•Bridceport Post-Telocram 
(EAM) 43.*SJ .145 

‘Bridcsport Post .(S) 1*4*5 .**5 
‘Hartford Courant .(B) 2*,7** .M 
‘Hartford Courant .(S) "H 

“Hartford Times .(E) 
“Meriden Record .(M) *,*** .*<5 
IMiddletown Press S 
tNew Haven Reclster..{EAS) 34,427 .1* 

“New London Day.(E) 1*,**7 .*• 
tNorwich Bulletin .(M) 11,**J 47 

“Norwalk Hour .(E) 4,»S3 .M 
‘Stamford Advocate .(E) *481 .*375 

(lovemment Statement, April 1, 1*22. 

‘A. B. C. Statement, April 1, 1*22. 

“A. B. C. Statement, October 1, 1*22. 

tCovernment Statement, October 1, 1*22. 

1*,*** 
lines 

.*175 
45 
.45 
45 
4* 
4* 
.*35 
.*35 
.*175 
.*4 
44 
48 

43 
.*7 
.*3 

41 

.15 

47 
.*7 
.*25 

.*3 

.*• 

.135 

.** 

.12 
4* 
425 
.*4 

42 
4125 

4U 
44 
48 

.14 
.(• 
47 
.** 
.12 
.*25 
.*25 
4* 
.*45 
4S 
.*3 
.*3 
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E D I 
FREE SPEECH EAST AND WEST 

OTHING bttUT demonstrates our advance over 

the older civilizatioi^ of the Far Elast than the 
penalties imposed for freedom of expression. 

Hin Wong, brilliant Chinese newspaper man, who has 
many friends in this country, is being held under 
sentence of death at Canton for condemning militarism 
in a recent newspaix;r article. Governor Smith of 
New York has thrown open the prison doors and 
released the last of the state’s talking objectors to 
America taking a militant part in the World War. 

They are still killing men for writing what they 
think in the E'ar East, but here we have advanced to 
the point where we only throw them into prison for 
a few years and then pardon them. Tn a few more 
years we may be living up to the First Amendment 
of the Constitution, but if we are it will be a fearless 
and militant journalism that will force the issue in 

its own defense. 
William Allen White, of the Emporia Gazette, 

thinks the new day is dawning and in commenting 

on the action of Governor Smith says: 
“Clearly we have turned the corner in our think¬ 

ing uiKjn questions of freedom of utterance. Burleson 
and Palmer and Daugherty are out of the current 
stakes on the marshes to show where the tide once 

flowed. 
“It is clear that the .\merican people are coming 

to feel that the menace of suppression is worse for 
stable government than the threat of revolution. 

“We are recovering from our blue funk at the poor 
lioobs of bolshevists. We are coming to the conclu¬ 
sion that a just government has nothing to fear from 
fools. This is a glorious discovery. It disarms the 

fools. 
“The only danger we face in anarchy and com¬ 

munism, and all the well-known hell s brew of Euro¬ 
pean iroletarian misgovernment, begins when we clap 
the poor fish in jail who talks the drivel that we 
dignify with legal disapproval. If the drivel has any 
merit, bars will not hold it. 1 f it is mere idiocy, it 

cannot propagate in a happy land. 
“.‘\clion is, of course, different from mere mouth¬ 

ing. The man who throws a bomb or a brick is quite 
different from the man who merely throws a fit.’ 

.\merican newspaper men are taking up the case 
of Hin Wong in an effort to save his life. If this 
world journalist and worker for better understand¬ 
ing lK*tween the peoples of all nations through the 
Press Congress of the World dies for expression of 
his opinion the greatest loss will be to China—it 
will show that the new government has not caught 
the spirit of the times, .\merica has passed that 
stage, but it is not too late for American journalism 
to resolve that no more men and women shall go 
tf) prison for daring to 'lavc opinions and exercising 

their rights to express them. 

WASHINGTON Not alone .America, but all maukind owes a great 
debt to the founders of this nation. They were 
big .\mericans whose thoughts reached beyond 

the territorial confines of the new ideal in govern¬ 

ment that they fathered. 
Frankness was the greatest attribute of those early 

builders; they were idealistic in their conceptions of 
man’s duty to man; they dared to put those ideals 
into writing so that all men might read and under¬ 
stand the basic principles of justice on which this 
new republic was being founded. They went beyond 
the mere establishment of a nation and set up an ideal 
of government that they hoped would become an en¬ 
lightening example to all the people of all the nations 

of the world. 
They built well and their ideal still lives in the 

hearts of the .\merican people and is today the beacon 
light toward which the thinkers of the world are 
turning for help and guidance. 

The Department of State was established to ex¬ 
pound American principles and ideals to the people 
of all other nations; its head is our international 
spokesman of justice to all men—the bedrock upon 
which this government is built. Frankness, with its 
own people in order that it honestly represent them, 
frankness with other nations in order that they will 
fully understand what true .\mericanism means, is 
its first obligation. When it fails to do this, it fails 

AN AMERICAN’S CREED 
Compiled by Charles W. Miller 

Vicksburg (Miss.) Herald 

J ET the woman learn in silence with all sub- 
jection. But 1 suffer not a woman to 

teach, nor to usurp authority over the man, but 
to be in silence. For Adam xvas first formed, 
then Eve. And Adam was not deceived, but the 
woman being deceived ivas in the transgression. 
Notwithstanding she shall be saved in child¬ 
bearing, if they continue in faith atid charity 
and holiness with sobriety.— (I. Tim. ii : 11- 
1?.) 

to render the service for which it was establishexl. 

George Washington wrote the true .\merican in¬ 
ternational creed in 1759 when he said: 

“My own wish is to see everything settled upon 
the lx;st and surest foundation for the peace and 
happiness of mankind, without regard to this, that, 
or the other nation.’’ 

Washington was big enough to establish this great 
nation, and at the same time big enough that his 
thoughts were not of a single nation but of all man- 
kiiKl. What better international policy could the 
infant of 1759 grown to giant in 1923 expound today? 

THIS KING IS DEAD 

HILE the restrictions of the war period robbed 
American journalism of much of its militancy, 
it was the demands on its sjiace resulting from 

the World War that gave the .American press real 
financial independence. 

The old cry was “get the business,” but the new 
and better cry is “get the price.” 

There was an old fallacy that certain kinds of ad¬ 
vertising. particularly department store advertising, 
contained a news value that made it necessary for 
every newspaper to carry it regardless of the financial 
return. No more unsound business principle was ever 
proiHiuiKled; but, strange as it may seem, it found 
many supporters. 

Newspapers generally have come to retognize the 
unsoundness of the principle. The department stores, 
however, are fighting blindly to retain their old posi¬ 
tion of “privileged merchant kings.” The latest 
example is found in New York where a dozen of the 
larger users of newspaper space have withdrawn from 
the -New York Times because of an announced 
paltry increase in rates to meet mounting costs of 
newspaper production. The Times is to be com¬ 
mended for the manner in which it is standing out 
for the new rate and it deserves the support of all 
other New York newspapers. The Times certainly 
has nothing to lose by the withdrawal of this group 
of stores from its columns. .Newsiiaper advertising 
has proven its case too well ever again to be a beggar 
at any man’s door. 

The action on the part of a select group of New 
York department stores in quitting the Times is 
by no means local in its import. Department store 
owners have been showing disapproval of journalism’s 
inde(.endence from their yoke throughout the nation 
for some time and have lieen giving expression to it 
by boycotts and glorified handbills which they have 
established in a number of cities under the “Shopping 
News” title. 

The battle of the department stores against meeting 
their fair share of modern newspaper production 
costs is not a new thing. It has been going on for 
a quarter of a centuo' and has been the principal 
topic of discussion at all national gatherings in recent 
years. To an observer on the side-lines it would 
•^eem that they had prepared to present a solid front 
nationally against having their newspaper advertising 
put on a business basis. 

I A E 
There may be some department stores that have 

the misapprehension that “bargain sale” advertising 
has news value. If so, they should be corrected. Any 
message designed to bring a material profit to an 
individual or group of individuals is not news; it is 
advertising. 

Department stores, however, do produce news. They 
are as a rule the largest business institutions in their 
communities of which the public has a general knowl¬ 
edge. Their accidents, automobile traffic court cases, 
fires, cases of profiteering and picnics are news in 
which their thousands of customers will really be 
interested in reading about. 

The wise newspaper publisher of today is printing 
this news of department stores as news and satisfy¬ 
ing his reading public, and is printing advertising as 
advertising at a rate that shows a profit. 

Newspaper iudependci’ce means something more 
than the right to hold a political opponent up to 
ridicule. 

JOURNALISM THAT DOES THINGS 

OURNALISM is thinking for itself once more. 
It is shaking off the coils that prejudice and 
propaganda shackled it w’ith during the last 

decade. The signs have been increasingly frequent 
during the past twelve months, but they are unmis¬ 
takable in the successful efforts of the American 
press is making to place before its readers the news 
of an ancient civilization that is being uncovered in 
Egypt, rhat work is real journalism. 

Its proportion as a news-getting achievement can 
l>e realized when it is considered that America is 
reading at its breakfast table column upion column 
—not skeletonized stickfulls inflated into lengthy 
stories—of informative, tightly-packed, well-written 
and well-edited cables of events that had taken place 
less than 24 hours before. In addition to the excel¬ 
lent dispatches furnished by the regular press associa¬ 
tions, the newspapers of America are publishing 
daily' column-long cables written by expert Egyptolo¬ 
gists in daily contact with the men who have put 
years of labor and study into tbe search for the tombs 
of Tut-.Ankh-Amen and the 18th Dynasty of Egyp^-’s 
Kings. Their stories are of the highest educational 
value and are being used daily as texts for school 
children to whom Egyptian history has been as dry 
as the dust in the Luxor caves. .\nd the story is 
worth a dozen pornographic divorce cases as a 
builder of circulation. 

Mechanically, the feat of delivering this volume of 
cable from an isolated point far up the Nile is un¬ 
precedented. The sleepy town of Luxor, without a 
morning newspajier of its own, reads of events in 
the Valley of the Kings when reports cabled to 
England and .^merica are recabled for the local after¬ 
noon papers. A single telegraph line, owned by the 
Egyptian Government and probably manned by native 
operators, carries the Luxor file to Cairo, where it 
is taken over by the Eastern Telegraph Company. 
P'rom London or Paris cable points the news proceeds 
over regular trans-.Xtlantic lines. Nothing has come j 
from Luxor on the difficulty of handling such a daily J 
volume of “press” with meagre facilities, but Ameri¬ 
can cable and telegraph experts declare that the 
Luxor-Cairo line must be working full speed 24 hours 
a day. On days when no great discoveries are noted, 
the news takes the usual course of press matter, but 
when the dramatic entrance to the tomb of King L 
Tut-Ankh-Amen came last Saturday, economy was ^ 
forgotten in the rush to flash developments to the 
world. Those bulletins, every few moments, came j 
through at urgent rates, 4,500 miles from Luxor to i 
.America, relating in less than the flick of an eyelid I 
what had been hidden since 15 centuries liefore Christ. F 

There has been a healthy rivalry among the cor¬ 
respondents on the Nile, some slight dissatisfaction 
with the arrangements for making the news available. 
That was inevitable. But there has been no hesitancy j 
on the part of American newspapers and news asso- i 
ciations in realizing a big story and in assigning to I 
it the men best qualified to repxjrt what transpired, i 
The achievement is a body blow at the theories of I 
Prof. Usher and 'other smart alecks that the news- ^ 
papers of .America depend upion smut and slush to ‘ I 
hold their readers and that their cable news is the 
product of a 10-line bulletin and a healthy bicycle j' 
pump. b 
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PERSONALS 

TAMES M. CpX, publisher of the 
J Dayton (Ohio) Daily News, and 
the Springfield. (Ohio) News, is in 
Miami. Fla., for a few weeks‘rest. 

Ralph Reaver Strassburger, proprietor 
of the Norristown (Pa.) Herald and 
Times, was seriously injured February 
16 in an automobile accident near Fort 
Lauderdale, Fla. He was thrown through 
the windshield of the machine he was 
driving when it was struck by another 
car. Although his physicians pronounce 
him out of danger, it is believed that his 
face will be permanently disfigured. 

A. E. Sanford, publisher of the Knox¬ 
ville Journal & Tribune, was a visitor in 
Washington this week to witness the in¬ 
duction into office of his brother, Ed¬ 
ward T. Sanford, as associate justice of 
the United States Supreme Court. 

Sir Charles Frederic Higham sailed 
for England February 20, on the Beren- 
garia after a visit to the United States 
in the interest of the proposed conven¬ 
tion of the Associated Advertising Clubs 
of the World, in London in 1924. 

R. W. McNeel, former financial edi- 
tbr of the Boston Daily Herald, became 
publisher and editor of the Boston Fi¬ 
nancial News. February 19. 

Arthur B. Krock, editor in chief of the 
Louisville Times and a member of the 
executive board of the Courier-Journal, 
has resigned his connection with the 
Bingham newspapers, effective May 1. 
Mr. Krock will go to New York after 
May 1 to accept another position, which 
he has not yet made public. 

U. G. Baker, owner and editor of the 
Susquehanna (Pa.) Evening Transcript 
and the Susquehanna VV^eekly I^ger, is 
a candidate for State Senator. 

Herbert L. Bridgman, business man¬ 
ager of the Brooklyn Standard-Union, 
sailed from Philadelphia February 18 on 
a pleasure trip to Hawaii. 

W. F. Muse, editor of the Mason City 
(la.) Globe-Gazette, is on an extended 
trip to Florida and the Isle of Pines. 

-Arthur Renington, of the New York 
World, and Walter Littlefield .have been 
decorated with Montenegrin orders by 
the New York legation for their services 
m bringing Montenegro’s bid for 
autonomy before the public of the United 
States. 

\\. \ Buchanan, managing director 
of the Lethbridge (Alta.) Daily Herald, 
was in Calgary recently meeting Mrs. 
Buchanan, who has been in Toronto for 
several months convalescing after a long 
arnl severe illness 

J. W. Lindsay, managing director of 
Intertype Limited, London, returned to 
England recently after spending ten 

Journal to become a member of the Chi¬ 
cago Evening .American’s news staff. 

Leonard Cohen, formerly of Water- 
town, N. Y., is now assistant city editor 
of the Buffalo Times. 

Ray Pride, who has been with the 
Buffalo Enquirer, has returned to the 
Jamestown (N. Y.) Post. 

George M. Battey, Jr., Georgia news¬ 
paper man, is in Washington doing re¬ 
search work in the Library of Congrws 
in connection with the historical studies 
in which he is engaged. Battey, who has 
worked on several Southern newspapers, 
recently was connected with the Rome 
(Ga.) Citizen. 

G. Walter Reed, formerly of the Sacra¬ 
mento (Cal.) Bee, has been appointed 
western editor of The Earth, monthly 
publication of the Santa Fe Railroad, and 
general publicity writer for the Pacific 
Southwest for the Santa Fe. 

Paul Mixter, of the Detroit Free Press 
Washington .staff, will return to the home 
office with the adjournment of Congress. 

Ernest S. Clowes, feature writer and 
Syracuse University reporter for the 
•Syracuse (N. Y.) Herald, has joined the 
editorial staff of Science Service, Wash¬ 
ington. 

James Gordon Fraser, political reporter 
and feature writer for the Syracuse 
(X. Y.) Post-Standard, has joined the 
Syracu.se Herald. 

Harry W. Stearns, recently of the 
Syracuse Telegram, is now on the copy 
desk of the Syracuse Herald. 

Leslie Gould, of the Rochester (N. Y.) 
I femocrat & Chronicle, is now on the 
copy desk of the Syracuse Herald. 

I,. J. Christopher has been made auto¬ 
mobile editor of the Syraaise (N. Y.) 
T elegram. 

-A. W. Hayes, of the Detroit Times, 
is now on the copy desk of the Syracuse 
Telegram. 

W. H. Ross, of the Boston .American, 
has been made financial editor of the 
Syracuse Telegram. 

Thomas O’Neil, of the .Albany Evening 
-News, has been made assistant sports 
editor of the Syracuse Telegram. 

Lee Mitchell, night commercial reporter 
for the Sioux City (Iowa) Journal, who 
has l)een critically ill. is now back on 
his run. 

Edgar V. Moone, day telegraph editor 
of the Sioux City (Iowa) Tribune, is 
now writing editorials for the Tribune. 

Philip Schwarts, a student in the 
Syracuse University department of jour¬ 
nalism, is now on the editorial staff of 
the Syracuse Post-Standard. 

Miss Mabel G. Parker, formerly of the 
Catskill Recorder, and now a senior in 
the department of journalism at Syra- 
ruse University, is on the editorial staff 
of the Syracuse Post-Standard. 

Robert W. Morris, for 24 years on the 
staff of the New York City News Asso- 

FOLKS WORTH KNOWING 

‘C’ H. DENU, newly elected presi- 
dent of the Northern Minnesota 

F.diional Association, has been editor 
and general man- 
ager of the 
Bemidji Daily 
Pioneer since 
1909. He was 
formerly adver¬ 
tising manager of 
the Madison, 
Wisconsin. State 
Journal. The Pio- 
neer in 1909, 
plant and all was 
estimated worth 
about $10,000. 
Today, its owners 
say, it could not 

E. II. Denu be bought for 
$75.a)0. 

As president of the Northern Min¬ 
nesota Editorial .Association, it is Mr. 
Denu’s ambition to foster a program that 
will result in making the country publish¬ 
ing business bigger, better and more 
profitable. 

the St. Paul Dispatch, has joined the 
advertising staff of the Des Moines 
Capital. 

P. H. McDonald has taken charge of 
the business office of the Marshfield 
(Ore.) Daily News. 

Miss Gertrude Fishef, formerly of the 
Wichita (Kan.) Beacon advertising staff 
is now on the Hutchinson (Kan.) Gazette 
staff. 

L. H. Wil.son. advertising manager of 
the Omaha (Neb.) World-Herald, was 
elected president of the Mid-West Adver¬ 
tising Managers’ Association at a con¬ 
ference held February 12 at Kansas City. 

Joseph E. Brown has been appointed 
business manager of the Pensacola 
(I'la.) Journal. He was formerly sales 
.ind advertising manager of the Bonnie-B. 
Company, New York. 

Howard I. Parish has resigned as 
classified advertising manager of the 
Birmingham News to enter the real 
estate and insurance business. 

.Abe Levich. formerly with the adver¬ 
tising department of the Des Moines 
Capital and more recently with the 
advertising department of the St. Paul 
( Minn.) Pioneer Press and Dispatch, is 
now advertising manager of the Capital. 

WITH THE AD FOLKS 

T EO CHANIN, formerly with the 
Standard Rate and Data Service, 

Chicago, has been made advertising man¬ 

ager of the C. Nestle Company, New 
York, manufacturer of permanent hair- 
waving outfits. 

Jackson Baker has been made adver¬ 
tising manager of the Pacific Mail 
Steamship Company. 

David B. Miller has been made adver¬ 
tising manager of the Brunswick-Balke- 
Collender Company, Chicago. 

Ramon V. Dixon, for the past two years 
in the advertising department of the 
Cadillac Motor Car Company, has been 
transferred to the Detroit branch of that 
company. Warren T. Mithoff, in charge 
of advertising for the Earl Motors. Inc., 
Jackson, Mich., will take Mr. Dixon’s 
place. 

I'. X. Trimbach, recently with the 
International Proprietaries, Inc., Atlanta, 
(la.. has been appointed advertising 
manager of the Plough Chemical Com¬ 
pany, Memphis. Tenn. 

Gordon Blanchard, recently assistant 
advertising manager of the Chemical 
Paper Manufacturing Company, Holyoke, 
Mass., has been m.ade sales manager of 
the Crocker-Mclilwain Company, Hol¬ 
yoke. 

Frank P. Tebbetts has resigned as 
manager of the better business bureau of 
the Portland (Ore.) Ad Club in order to 
devote his time to an exporting business. 
I Ms successor has nt>t been named. 

MARRIED 

PHARLES PERCIVAL JONES, 
for 10 years telegraph editor of the 

New Orleans Times-Picavune and now 
«>n the New York Herald, and Miss 
Beatrice Washburn were married Feb¬ 
ruary 18th at I.akewood. N. J. 

Alec McCausland, of the sports depart¬ 
ment ol the San Francisco Examiner, 
and Miss Olga Chapital were married 
January 9. 1922 in Napa. Cal., though 
the news has just “leaked out.’’ 

Jim W. Conroy, son of D. M. Conrov. 
business manager of the Mason City (la. > 
(dobe-Gazette, was married recently in 
New York to Helen Bunn. The bride¬ 
groom is connected with the business 
office of the paper. Their honeymoon was 
spent in Miami, Fla. 

Raymond F'rayne of the Sacramento 
(Cal.) Union was married recently to 
Miss Thelma Cook. F'rayne was former¬ 
ly on the Sacramento Star. 

Samuel Zolotow, in the theatrical de¬ 
partment of the New York Times, and 

(Continued on t'oge 32) 

VISITORS TO NEW YORK 
Maynard Zepp—Washington Daily 

News. 
W. G. Chandler — Scripps-Howard 

Newspapers of Ohio. 
Ray Huber—Cleveland Press. 

weeks in this country, accompanied by 
Mrs. Lindsay and their daughter. 

W. I. Gla.sgow, publisher of the New 
Bedford (Mass.) Daily Times, has been 
spending the winter in Florida, accom¬ 
panied by his wife and son. 

IN THE EDITORIAL ROOMS 

UOR.ACE F. WULF has been made 
telegraph editor of the Sioux City 

(Iowa) Tribune. 
James Runyan has resigned as city 

editor of the Stillwater (Minn.) Gazette, 
where, in addition to other duties, he con¬ 
ducted an “Our Town” column. 

.\. L. Brainard has resigned as tele¬ 
graph editor of the Buffalo Evening 
News to publish the Kenmore Record, 
a weekly. 

Fred Nutting, who has been residing 
in Portland for several years, has re¬ 
turned to the staff of the .Albany (Ore.) 
Daily Democrat. 

Fred H. Strong, after spending several 
months as editor of the I^ke Worth 
(Fla.) Herald, has joined the Min- 
neapiilis Tribune staff. 

Miss Helen Driscoll, editor of the 
school page of the St. Paul Daily News, 
has suffered a nervous breakdown. 

John Craig, assistant city eelitor of the 
Chicago Daily News, was called to Kan¬ 
sas City to attend the funeral of his 
mother, Mrs. Mary Craig. 

Ren Feldman has left the Chicago 

eiation, with the rank of assistant day 
citv editor for the last eight years, has 
resigned to become associate editor of 
Iron .Age. 

C. Eddy Orcutt, special assignment 
man on the staff of the San Diego (Cal.) 
Union, has been advanced to editorial 
writer, succeeding the late Edwin H. 
Chuigh. 

Neal O’Hargan, formerly of the 
I’uffalo Courier, is now with the Buffalo 
Times. 

N’incent Vernon has resigned from the 
Buffalo Times staff and is now in Miami. 
Ila 

F'dward H. Lewis has resigned from 
the Bradford (Pa.) Era staff to enter 
the service of a Detroit automobile com¬ 
pany. 

Walter Looke has returned to the 
Buffalo EAening News after having been 
with New Bedford newspapers for 
several months. 

Richard S. Wood, who. for the past 
year has been food editor and in charge 
of food advertising on the New York 
FAeiiing Mail, has resigned, effective 
M.-irrh first, and will leave for the South 
for a protracted vacation. 

THE BUSINESS OPHCE 

■p’ F, MELLEN, for the past four 
-*■ • years with the advertising de¬ 
partment of the Omaha Daily News and 

The Haskin Service is 
now able to provide for 
the readers of the news¬ 

papers it represents over 

one thousand different 

kinds of free booklets on 

educational subjects. 
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Miss Sadie Sirota, were married in New with the Frank Presbrey Company in niade the official route for members of NEWS SERVICE NOTES 
York, February 17. that city. the International Circulation Managers’ r> MACTCAY who rom 

Samuel T. Williamson, of the New William Lloyd Roberts, recently with Association going from Chicago and De- to’take a leave of 
York Times Washington Bureau, and the James Advertising Agency, New troit to the convention at Muskoka Lake atseJee from hirdutit^as corJesSJLnt 
Miss Cora Mancia Chase, of the Metro- York, has become associated with the > A special steamer will , , Ascoriated Prec*! at Sion* Falls 
politan Opera Company, New York. Physical Culture Magazine. take the _ circu ation managers from the g p 7eton^ to hi/Lfk^ M^^ 
have announced their engagement. C. J. Ollendorf, formerly vice-presi- rail terininus at Muskoka Wharf to their ^J;*'’M^r^ who reliesS him 
- dent and treasurer of the Wells-Ollen- e^'rt^inmSrtmmittr^^ S^ferred^^ th?°Ch?ci?o1,ffice™ofTe 

NOTES OF THE AGENCIES To^ol u't wXatThfchTTi” A. P. - -----  -- established his own general roromo lasr wecK. ai wmen n. ii. Mac- 
\V7ILLIAM B. CO WEN, president agency business at Chicago. Kmnon, chairman of the transportation 
W of the Cowen Company, Inc., w Lane Dilg has joined the staff of presented his pl^s. ” ot the t^owen company, inc., w. Lane Dilg has joined the staff of ...s 

has retired from business and the agency GormFy-Smith-Pfeifer Inc Atlantic Walter A. Lilley, formerly con 
has been reorganized as the Cowen Gity. ' ’ Wilmington (Del.) Sta 
Advertising Company, Inc. Fred Blauvelt _ Journal has gone to Bloomington 
is president and Khey T. Snodgrass, WITH THE SPECIALS Bulletin circulation staff, 
recently president of Snodgrass & Gay- & CO have been ap Chicago Tribune has oj^r 
ness, is vice-president. . . ^ pointed national advertising repre- J" *•* 

The New York advertising business sentatives of the Owen Sound (Ont.) building m charge of H. S. Morris, 
conducted under the name of O. W. Sun-Times. The Racine (Wis.) Joumal-Nei 

is.mnon, cnairman or me transportation Beginning February 26, the Associated 
committee, presented his plans. Press will establish a Southern Califor- 

_Walter A. Lilley, formerly connected nia service, operating from the Los An- 
with the Wilmin^on (Del.) Star and geles bureau, to care for ten newspapers 
Journal has gone to Bloomington (Ill.) which have recently been elected to 
Bulletin circulation staff. membership on the Associated Press. 

The Chicago Tribune has oj^ned an These papers are the Anaheim Herald, 
income tax service bureau in its Loop Glendale Daily News, Hollywood Daily 

McKennee has been reorganized as p , , . 
McKennee & Taylor, Inc., by O. W. p j 3^3^, pi. 
McKennee and James 1. Taylor. 

ntSs of the Owxn s3^ fZn H. S. Morris. News, Pasadeiia Post. Long Beach Daily 
S^mes ^ The Racine (Wis.) Journal-News, the News. Redondo South Bay Daily Breeze. 
Paul Block is at the Breakers Hotel B'S^narck (N. D.) Daily Tribune and SanU Anna Dady News, South Monica 
dm Beach ina “takers Hotel, Mandan (N. D.) Pioneer have just Outlook San Pedro Daily News and 

Houser Company New oomplet^ automobile prize subscription Venice Vanguard & Herald. 
Mr. McKennee was formerly with the York, has bwn appointed national ad- <»otests, conducted by ffie Bird Syndi- 

1-. J. Ross Company, Inc., the Patterson- vertising representative for the Colorado Madison, Wis. 
The Greenville (N. C.) Reflector has 

recently been elected to membership in 
Andress Company, Inc. and Calkins & Herald Publishing Company, publisher of The Boston Herald has begun a good the Associated Press 
Holden, New York. Mr. Taylor was the Colorado Herald, the Denver Jewish will election in co-operation with the 
formerly a sales manager on the staff of Xews, the Community Herald and the American Committee for Devastated The Manila (P. I.' formerly a sales manager on the staff 01 
Thomas A. Edison. Orange, N. J. 

N. A. Winter, formerly advertising 
manager for Ginsberg & Sons, Des 
Moines, la., has opened an office in the 
Register & Tribune building and will 
conduct a general advertising business. 

Harry Gale McNomee has joined the 
'itaff of Edwin Bird Wilson, Inc., New 
Y ork. 

Denver Jobber. 

CIRCULATION NEWS AND 

VIEWS 

.^merican Committee for Devastated The Manila (P. I.) Taliba, an evening 
France. Balloting, accompanied by re- newspaper in Tagalog dialect, has been 
lief contributions, will continue for three elected to membership in the Associated 
weeks. Press. 

The Los Angeles Times announces that, p ^ Washington has been appointed- 
subject to necessary geographical limita- a p-ecC corresnondent at Dav- 
tion, it will furnish regular Times sub- corresponaent at uay 
scribers with a new type of non-battery ’ . . . 
receiving instrument with telephone Frederic William Wile, who syndicates nf FHwin Rird VV^ikon Tnc New '-----' receiving instrument with telephone Frederic William Wile, who syndicates 

York ' ' TAMES E. HENNESSY this week headset, build the aerial, install the in-, a column and special articles from Wash- 
iir ii- n 1 J T> u . • --.J " became circulation manager of the strument, make all connections, supply ington, will address the Pulitzer School 
1V1II1S Bowlaim Parsons a 101 (\fassO Herald, succeeding all materials and labor aiKl, finally, of Journalism on February 27. Mr. Wile 

Ntaff of James F. Newcom Lo., ., Andrew F. Boyle, guarantee satisfactory operation, for a will go to Europe for three months this 
New York. 

The Blosser-Williams Company is a 
new advertising agency in Atlanta, Ga. 

Ralph L. Dombrower, Mutual Building, 
Richmond, Va., has been granted recogni¬ 
tion by the Southern Newspaper Pub¬ 
lishers’ Association. 

J. S. Getchell has joined the staff of 
Brooke, Smith & French, Inc., Detroit, 
leaving the United States Advertising 
Corporation, Toledo. Cliff Knoble, lately 
with the Liberty Motor Car Company, 
has been added to the production staff. 

John Thornton Beatty, formerly with 
Hewitt, Gannon & Co., New York, has 
joined Smith, Sturgis & Moore, Inc., in 
that city. 

James E. Hbnnessy 

George D. Wilcox, formerly with joined the Herald from the Paw- 
LaSalle & Koch in Toledo, Ohio, has tucket Times, of which he has been cir- 
gone with the Miller Agency of the same culation manager since September, 1921. 
city as copy writer. is married and has two children. 

R. J. Prohaska has joined the K. Leroy . A. E. Mackinnon, former well-known 
Hamman and the Johnston-Ayres Com- circulation manager and past president 
pany, Inc., affiliated San Francisco adver- of the I. C. M. A., is now vice-president 
tising agencies. ®ud treasurer of the General Expositions 

William T. Mullally, president of Will- Company, 110 East Forty-second street 
iam T. Mullally, Inc., New York, has New York. 
been appointed by Lou E. Holland, presi- H. L. Baker, circulation manager of 
dent of the Associated Advertising Clubs the Knoxville (Tenn.) Sentinel, cele- 
of the World, to serve as a representative brated the start of his thirty-second year 
of advertising on the auxiliary board of on the Sentinel January 24. 

who has assumed total charge of $7.50. 
similar duties _ 
with the Fall = 
River Globe. Mr. 
Hennessy, a na¬ 
tive of Provi- 
dence, has been 
engaged in news- jT 
paper circulation ^ ■ 
work in New 
England for 14 W 
years. He was M 
with the Provi- ^ ^ 
dence Journal for 
nine years, the 
Providence News 
for three years Fvervthi 

summer for the papers he represents. 

Your Greatest 
Local Asset 

governors of the Arbitration .Society of 
America. 

Roger Dudley has resided as circula¬ 
tion manager of the Springfield (Ohio) 

Charles E. Boughner has joined the Daily News. He is succeeded by Carl 
Condon Advertising Agency, Tacoma, Pharis, formerly assistant circulation 
Wash., as account executive. 

Max Feckler, formerly with the 
manager. 

The Spring meeting convention of the 
Blackman-Ross and the Federal Adver- Inter-State Circulation Managers’ Asso- 
tising Agencies, New York, has located ciation. composed of circulation managers 
in San Diego, with the Patten .\dvertis- from Maryland, Delaware, West Vir- 

r« • _ XT^_ _ TX* a._T_a^ -r /-.I_!_•_ ing Service. ginia. New Jersey, District of Columbia 
Lon Polk has been appointed copy chief and Pennsylvania, will be held at the 

of the Martin V. Kelley Company’s Southern Hotel, Baltimore, March 6. 
Toledo office. The Cleveland Plain Dealer has 

Frederick W. Nash, recently general stalled a multigraph department, in 
manager of Thomas J. Lipton, Inc., charge of Mrs. Ida Campbell, her as- 
Hoboken, N. J., is now associated with sistants being Miss Lena Baird and Miss 
I'rank Seaman, Inc., New York. Josephine H. Gerham. The department 

Paul G. Perry, formerly advertising takes charge of letters, circulars and other 
manager of the Syracuse (N. Y.) Post- advertising sent out by the circulation. 
Standard, has started the Paul G. Perry promotion and other departments. 
.Advertising Company at Cincinnati. The Kansas City Post has established 

Clarence Reeder, recently with the a four-page colored comic supplement as 
New Orleans Item, has joined the a regular Wednesday feature. 
('hambers Agency, of the same city. The New York Day, Jewish daily has 

Earl B. Stone, recently in Cleveland added a Sunday .supplement which in- 
for Hoyt’s Service. Inc., has joined the eludes a page in English dealing with 
H. K. McCann Company’s Cleveland matters of interest to the younger Jewish 
office. element. 

C. M. Konvalinka has purchased an The Miami fFla.) Daily Metropolis 
interest in the agency of Irving F. started an airplane deliverv service for 
Paschall, Inc., Chicago. its papers lamiary 7. Seaplanes are 

George F. \\ under, formerly advertis- used to carry the 3 o’clock editions to 
ing manager of the .Atlas Portland Palm Beach. 70 miles away. 
Cement Company, New York, is now The Grand Trunk Railroad has Ijeen 

P^verything that makes for the upbuilding of your 

community can be traced back to the church. 

And churches can’t continue unless people gladly 

attend the services. 

It is to the advantage of every newspaper to foster 

regular church attendance. 

Copy for such purposes is offered by tbe Cburch 

Advertising Department as a matter of community 

helpfulness for the whole nation. The slight charge 

for use of the material pays the postage bills. 

Proofs of 52 constructive church ads now being used 

in more than thirty cities will be sent on request 

to newspaper executives. 

Address Herbert H. Smith, 518 Witherspoon 

Bldg., Philadelphia, Pa. 

CHURCH ADVERTISING DEPARTMENT 
A. A. C. W. 

Blitor an<l Pulilishei donates this space as an example to publishers. 
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Features by 

Irvin S. Cobb ^ 
Fontaine Fox $ 
Rube Goldberg r 
Ed Hughes ^ 
T. L. Masson & 
O. O. McIntyre i 
Frederick Palmer ^ 
Will Rogers a 
Chas. HansonTowne ^ 
H. J. TuthUl k 

and others ^ 

TWHcNugluSyiiiKait,I>c. a 
Times Building, New York is 

^_ fj s 
in MILWAUKEE 

Let your advertis¬ 

ing grow with Mil¬ 

waukee’s fastest 

growing daily— 

Wl HS 
REPRESENTATIVES— 

fi. LtCAH PAYNE CR.. Ckleaf*, 
SL iMli. L« Antthl. 

PAYNE. BURNS t SMITH. Nw Ywk. B«t«. 

Over 64,000 

LARGEST 

EVENING 

CIRCULATION 

IN 

IOWA 

The 
DesMoines 

Capital 

From nothing—to 

185,000 
in six months 

DETROIT 
SUNDAY 

TIMES 

Paul Patterson on Cable Newt 

Baltimose, February 16, 192J. 

Ben Mellon, Editob & Piblishee: 

After the meeting Mr. Thomas spent several 
hours with Col. Roosevelt, and took great joy 
afterwards in telling about witnessing the meet¬ 
ing and reconciliation of Ex-president Taft and 
Col. Roosevelt in the dining room of the Black- 
stone Hotel in Chicago. 

Mr. Thomas accompanied Col. Roosevelt on 
his famous trip “around the circle,” and wrote 
a most interesting book describing this trip. I 
understand the book has been printed, but I 

a Me. Mellon: 1 thank you very much b^cve but few copies have been circulated, 
riting to the Globe-Democrat to clear up I nave in my possession a letter which Col. 

Dbae 

for writing to tne uione-itemocrat to clear up 
the misunderstanding base<I on your interview Roosevelt wrote to Mr. Thomas acknowledging 
with me. publisher in Editob & Pcblisheb » copy of the book and his appreciation of it. 
several months ago. fhomas was one of those men whom you 

As you know, I never intended to raise any tn*®* now and then who know how to be a 
question of the accuracy of cable dispatches in friend, and was a real exempli fiction of a 
my discussion of foreign news services with you. friend in any need and a friend indeed. He 

You asked me if it was the Sun’s intention »»» ‘“o t'red or too busy to render a 
to build up its own foreign cable service. My service for a friend. Many times I have known 
reply was that we did not intend to do so, as •>'"* ">ver miles, even forgetting food and 
it was so very expensive and I felt it was folly •“ efforts to serve a friend. His constant 
for us to attempt to compete with the excellent thought was of the Associated Press, which he 
special caMe services already developed, and at served so faithfully and so well for many years, 
our disposal, by New York, Philadelphia and *"<1 I remember distinctly the first day he took 
Chicago papers. It would require many years fe up to the Chicago office of the Associated 
and an expenditure of thousands of dollars to Press, and with a slightly dimmed eye showed 
get such a service established that could com- office and desk where he spent so 
pare with the services developed by papers in niany years of his life. 
the cities mentioned. As we have arrange- P**® thought has just come to me that at the 
ments with The New York World and the ‘‘me of the meeting of Col. Roosevelt, mentioned 
Chicago Tribune, which give us the benefit of above, that during the afternoon there were five 
their special cable dispatches, we are getting of us in the Colonel s room. Beside the Colonel 
all we need in that line to supplement The ‘here was Opie Reid. Darwins Hatch, then editor 
Associated Press Motor Age, Addison Thomas and the writer. 

It was for that reason that we decided to ^ believe Opie Reid is still enjoying a bright 
build up a foreign mail correspondence, intended wonderful peri^ of life, and if it is 
to amplify and illuminate cable dispatches. It just Mr Reid and myself left of this 
was in this connection that I pointed out that Party, the others having passed on in the 

It is indeed hard to find suitable words to 
there was an atmosphere and range of comment 
injected into this mail correspondence that .“ '* 'Udew hard , , .... 
necessarily was, to a certain extent, missing ‘he loss of such a friend as Addison 
in the dispatches prepared for cable transmission C. Thomas, or to pay a fitting tribute, but I 
and intended to cover the spot news. "o* 1'‘ ‘he occasion pass without at least 

I realize perfectly that the papers which are K mT"' 
maintaining their own special foreign news 
services spend thousands of dollars on their *'"‘'e is passing on, 

cable tolls and do not attempt to economize by 
having their dispatches skeletonized to any con¬ 
siderable extent; on the contrary, I know it is 
their practice to make liberal use of the very 
expensive “urgent” rate in preference to the 
press rate, in order to avoid delays in trans¬ 
mission. In fact, stories are cabled to these 
papers with the same lavish disregard of tolls 

one hundred tributes that have been paid him 

J. A. H.\U.. 

A Newspaper Encyclopedia 

Ruthebfobd, N. J., Feb. 7, 1923. 

To Editor & Publisbeb: Hearty congratula¬ 
tions! 

Your INTERNATIONAL YEAR BOOK is a 
as in the case of domestic stories telegraphed to superb number—masterful, from the view of 
the average newspaper. artistic construction—an educational encyclo- 

If Professor Usher is using the interview you pedia, from a viewpoint of newspaper statistics, 
published as a basis for attacks on the accuracy for advertisers, advertising agents and news- 
of cable dispatches he is doing so without any paper men in general. 
foundation and without the least understanding As I go through its pages, I find myself 
of the purport of my remarks to you. drifting into a “Past and Present” reminiscent 

My only concern is that I do not wish to mood, in my mental reverie. I am standing be¬ 
have the papers referred to think that I do not tween two forms; upon my left is the spiritual 
realize the very complete and lavish manner in form of the founder of your publication, the 
which their cable news is transmitted. man who nursed it in its infancy, its boyhood 

If Professor Usher will undertake to study into its yonth—Allan Forman—upon my right 
the matter a little more thoroughly, I am sure the material form of a man who has by bis 
be will be astonished at the high degree of ac- strenuous progressive management developed the 
curacy maintained by press associations and tottering youth into robust, energetic manhood 
individual newspapers alike in their handling —James Wright Brown. To the man who has 
of foreign news. He will find nothing to com- passed on I say “Good Bye”—to the man who 
pare with it in the news services of the news- is with ifs now, I extend my compliments, and 
papers of England or any other foreign country, appreciation of his great work. 

You will recall, too, that I did not presume With best wishes for bigger future achieve- 
to suggest that wbat we find of value in foreign ments, 
mail correspondence applies to all newspapers, 
either. I only know that in the case of the 
Sun. with the clientele of the kind it enjoys in 
Baltimore and Washington, and in view of the 
interest taken by its readers in foreign affairs, 
the mail correspondence has proved highly de¬ 
sirable. but it can never be an3rthing but a 

EDWIN T. JONES, 

Tribune Supplement Commended 

Chicago, January 25, 1923 

__ _ _ _ _ To Editob & Publisher: Just want to con- 

supplraent to The Ass^iated Press and the gratulate you on. the supplement to the issue of 
special cable services of the individual newt- ^eee??S” .Editor 4 Publisher, Rowing 

the different designs submitted in the Chicago 
Tribune contest. papen. 

With best wishes, sincerely yours, 
PAUL P.\TTERSON. 

Addison C. Tbomna* Death a Real Loss 

New York, January 25, 1923. 

To Editor 4 Publisher: It was with deep 
regret and feeling of a great personal loss when 
I learned today of the death of Addison C. 
Thomas, who spent to many years in newspaper 
work, and at one time was one of the 
known newspaper men in the United States. 

Not only it this a beautiful piece of work 
from a mechanical standpoint, but it exhibits 
enterprise and progress that is unique in your 
field. 

EDWARD D. BERRY. 

Director of .\dvtrtising. United 
Typothet* of America. 

Editor Sc Publisher Keeps Him Potted 

Gbanceville, Idaho, Jan. 13, 1923. 
. To Editor 4 Publisher: Here is my check 

His career was a most interesting one, and in covering subscription to Editor 4 Publisher, 
recent years, although supposedly retired from I have read your publication for eight years, 
active work, he never let a day pass without and now that I am removed from newspaper 
giving some time to work on behalf of the centers, I find e‘‘en more valuable than be- 
public welfare or in the service of others. I 
have known him to tread the streets of Chicago 
on the hottest mid-summer day doing his bit 
to promote the opening of the Great Lakes to 
the Seas or some other public movement that 
would benefit this and the coming generations. 
As a matter of fact, I have felt many timet 
that be, nearing the year of three score and 
ten, shamed many of us of much younger years. 

I believe that the last time that the late Col. 

developments of the da^ far better than does 
any other trade publication. 

J. C. SAFLE\, 

Publisher, Idaho County Free Press. 

The Moat-Consulted Record 

Middletown, N. Y., Feb. 1, 1923. 
To Editor 4 Publisher; New Year Book 

Roosevelt spoke in Chicago it was at the writer’s received and find it is more complete even than 
invitation, and in accepting that invitation the last year’s. The new feature make it more 
Colonel specified that I should at once get in comprehensive and it is consulted oftener than 
touch with Addison Thomas and Opie Reid, any other record in our office. Wishing you 
On the afternoon of the meeting, when I went continued success in getting out this wonderful 
up to Col. Roosevelt’s room in the Blackstone hook, -we are 

Weetchester Connty*» 
Grecdett Advertising 

Medivan 

THE 

DAILY ARGUS 
Mount Vernon, N. Y. 

Carried 

Over 7,000,000 
Lines in 1922 

This ia the Greatest Amount of 

Advertising Carried by Any 

Paper in This Important County. 

LEADER IN 

Rotogravure Advertising 
In 1922 The New York Times 
published 852,148 agate lines of 
rotogravure advertising, 147,607 
lines more than in 1921 and an 
excess over the next New York 
newspaper of 299,782 lines. The 
gain of The Times was nearly 
42 per cent, of the gain of all 
the graphic sections. 

THE RECORD 
1!>22 19J1 O.VIN 
.\gatc Agate .Vgate 

THK XKW YOltK 
TIMES . S.-.2.14S 7<M.r.I2 UT.fiOli 

■Si-wnil nt-ws|ia|ier .V)2.:’>«•• 4it7.n.T2 .7.7.214 
Thtril ncwspa|M>r. .721.IPS 2.77,OTP 6.7.620 
Fourth ni'wspaiier 718..744 23.7.014 8,7.530 

The New York Times is read in 8,000 
cities, towns and villages of the United 
States by the largest group of intelli¬ 
gent, discriminating and responsive per¬ 
sons ever assembled by a newspaper. 
Its week-day circulation is 350,000 
copies and on Sunday the sales are 
550,000. 

Why not let our features 

increase your circulation? 

We are now offering: 

Daily Sport Column 

Serials 
Feature Stories 

Daily Short Stories 

and other high class fea¬ 

tures. Write for samples. 

“Our price is right.” 

Standard 
Feature Service, 

606 Eastern Ave., Janesvilla, Wis. 

Hotel, his first query was if Addison Thomas 
and Opie Reid were downstairs. 

MIDDLETOWN TIMES-PRESS, 
H. A. MacGowan, Manager. 

THE BOSTON 
AMERICAN 

Is showing two gratifying re¬ 
sults of its three-cent price: 

It has the Largest Circulation in 
New England at that price. 

It is taking on a Higher Grade 
of Advertising every month. 

QUALITY and QUANTITY 
Go Hand in Hand. 
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The Daily News 
LMda the second paper la Pasaelc 

in Adrertising Lineage for ttie gcer 
IdSa. M foUowa: 

Local Adrertising . 1,630.B36 

National Advertising . 2S,00> 

Claasitied Adrertising . 03,014 

Total Advertising .1,728,403 

Lineagt Figurs* Oy 

Os Hater Brothers. 

DAILY NEWS 
Passaic, New Jersey 

YOU USUALLY FIND 
THAT THE PROGRESS¬ 
IVE NEWSPAPER IN A 
CITY IS AN— 

NEA CLIENT 
EVERY FEATURE NECESSARY 
FOR THE UP-TO-THE-MINUTE 
PAPER IS INCLUDED IN THE 
DAILY NEA FULL SERVICE. 

Adt for Samples and Rates 

NEA SERVICE, INC. 
1200 W. Third St., Cleveland, Ohio 

An Accounting 

and 

Federal Tax Service 

for Publishers 

References on 

A pplication 

CLIFFORD YEWDALL 
33 West 42nd Street 

New York City 

KNICKERBOCKER PRESS 
(MinAig Mtd Swdsy) 

ALBANY EvFnING NEWS 
COVERS 

ONE BIG MARKET 

Albany. Troy. Schenectady 

AND 

The Capitol District 

NATIONAL REPRESENTATIVE 

John M. Bmnhnin Co. 

TIPS FOR AD MANAGERS 

Advertising Industries, Inc., Eliicott square, 
Buffalo, N. V. R<'i><)rte<l will place orders with 
newspapers fot Great Ijikes Transit Company, 
Buffalo. 

Elmer L. Allen, 32 I'nion square. New York. 
Making contracts with newspapers in selected 
sections for Security Cement & Ijme Company, 
“Security Cement" and Berkley “Hydratol 
I.ime,” Hagerstown, Md. 

F. Wallis Armstrong, 16th & Ijocust streets. 
Philadelphia. Making 9 000-linc contracts for 
the Victor Talking Machine Ojmixiny. 

N. W. Ayer A Son, 300 Chestnut street, 
I’hiladelphia. Placing account for the American 
Fruit firowers, Pittsburgh, Pa.; sending out 
ordeis for the Interstate Cotton Oil Refining 
Company. 

Baker-Robinson Agency, Ford Bldg., l>etroit. 
Making .S,(100-line contracts for the .\merican 
Electrical Heater Company. 

Barton, Durstine & Osborn, 25 West 44th 
sticet. New York. Making 5,000-line contracts 
for the Kellogg Products C'ompany. 

J. D. Bates Advertising Agency, 392 Main 
street, Springfield, Mass. Making 1,000-line 
contracts for the llendec Manufacturing 
Company. 

George Batten Company, .381 4th avenue. 
New York. Renewing coiitr.acts with news- 
pajiers foi Armstrong Cork Ounpany, linoleum, 
Lancaster, Pa. 

Bauerlein, Inc., 1027 Hiljernia Bldg., New 
Orleans. Has secured the account of the Amer¬ 
ican Rice Products Company. New Orleans, 
and is now releasing scherlulcs; releasing 
orilci s to Southern newspaiK-rs for the Illinois 
Cnitral Railroad. 

Blosser-Williams Company, 168 North Mich 
ig.an avenue, Chicago. Keirorted to be placing 
account for Southern Commercial Company, 
“Soutlicrnetfc” hair net, Ihirham, N. C. 

Bolton, Meek A Wearstler, Hippodrome Bldg.. 
Youngstown, Ohio. Placing account for East 
Liverjuxil Potteries Cnmi>any. 

Brandt Advertising Company, 5 South l>ear- 
bom street, Chic.ago. Has secured the following 
accounts: W. F. (Juarrie & Co., “World B<K>k,” 
(Tiicago. Darling S\vr-r-ts. Inc., candies, Chi¬ 
cago; Bell, Conrad & Co., “B'cll toffee,” 
Chicago. 

Derby Brown Compjmy, 11 ,\very street, 
Boston. .Making l..s0<i-line contracts for Za- 
Rod FothI Prrxlncts, fnc. 

Cecil, Barreto A Cecil, 12fh & Bank streets, 
Richmonil. \'a. Has securcrl the following ac¬ 
counts: Tono Scalpa Company, hair tonic. 
Richmond. Va.; .\tlantic Varnish Comi>any, 
“Sivirtcx.” Richmond, anil Ford Flour Com- 
I»aiiy, “.Merry Widow" fl'Mir, Nashville, Tenn. 

Nelson Chesman A Co., 1127 Pine street, St. 
I.ouis. Sending out 1.56 time orders for the 
National Toilet Coinpany. 

Corning, Inc., 89 E'a't 4th street, St. Paul, 
Mirrri. Making rrp lists for Gordon & Fergtr- 
sorr, St. ParrI. 

Critchfield A Co., Brooks Bldg., (Tric.ago. 
Placing .accorrrit for Jacob K. Decker & Sons. 
Mason City, la., "loivana" sausage, ham and 
Ictcori. 

Arthur Englenun Adverfsing Agency, Frank- 
lytt Irrtst Bldg., Plriladclpl'i.a. Hacing ac- 
corrnt for F. j. .Stokes Machine Corrrpany, 
PIriladelpIria. 

F rwin, Wasey A Co., .58 East Washitrgton 
-trci-t. (Iricago. Placing .account for the Tor- 
berr-ert .\xle Crmrpany, Oeveland. Ohio. 

Fcrry-Hanly Company, Hibernia Bldg., Ners' 
Orleans. Placirtg orders with a few newspairers 
irr .Mctroprrlitan cities in the Northwest atrd 
Pacific (oast for the Drrnbar Molasses A 
Syrrip (‘Hjcany. New Orleans; reported will 
rrsc rtcwsixiiters irr large cities for National 
Fnrit Flavor Company, “Orange Squeeze,’’ 
New Orleans. • 

Ferry-Hanly Company, 6 North Michtgarr 
avenue, Chicago. Placirrg account for I.,ackner, 
Butz & Co., investments. Chicago. 

Albert Frank A Co., 332 South La5»Ilr 
street, Chicagtr. Placing accourrt for Brokaw 
A &.; investrrrerrt securities, (Tricago. 

Green-Lucas Coirnpany, Exchange place & 
South street, Baltimore. Using .500 lines irr 
one year for Sterling Drug Company. 

Griffin A Johnson, Inc., 350 Madismr avenue. 
New York. Placing account for I’hilips A 
Clark Stove Company, Andes Stoves and 
ranges. Geneva, N. Y. 

Guentfaer-Glaze Advertising Agency, Felix- 
Jenkins Bdlg., St. Joseph, Ma Placirtg ac¬ 
count for Pyiea Company, dental cream, Kan¬ 
sas City, Mo. 

Stanley E. Gunnison, Inc.^ 30 LThurch street. 
New York. Making 3,000-line contracts for 
the Mint Products Company. 

Hanser Agency, 601 Broad street. Newark, 
N. J. Making yearly contracts for M. Sam¬ 
uels Comirany, Newark Shoe Company. 

Hunt-Luce Advertising Agency, 80 Boylston 
street, Boston. Has seertred the follorving ac- 
cotttrts: Alles A Fisher, “J. A.” cigars, Boston, 
and Panco Rubber Company, Chelsea, Mass. 

Johnson-Dallas Company, Greenfield Bldg., 
Atlanta. Placing ct>py with Southern news¬ 
papers for Hills Mixture Crsrporation, Augusta, 
Ga. 

Ralph H. Jones Coonpany, First Nat. Bartk 
Bldg., Cincinnati. Placing account for the 
Sayers A Scovil Company, Cuicinnati. 

H. W. Kaston A Sons Advertisiiig Company, 
Mercantile Nat. Bank Bldg., St. Louis. Re¬ 
newing some newspapers’ crmtracts for Lyko 
Medicine Company, St. Ixmis. 

KJing-Gibson Company, 220 South State 
street, Chicago. Placirtg account for the Royal 
F.asy Chair Corporation, Sturgis, Mich. 

Lake A Dunham Agency, Exchange Bldg., 
Memphis, Tenn. Making 4 200-line contracts 
for the Hcssig-EIIis Drug Company. 

Lord A Thomas, 400 North Michigan avenue, 
I'iticago. Will make up lists in March for the 
('.alifornia Walnut Growers Association, Los 
.'\ttgeles; repotted will use newspajicrs for 
Bunkers Supply Company, “Super-Safety” bank 
rltecks, Chicago. 

Lord A Thomas, 366 Madison avenue. New' 
York. Placing account for Otto Eisenlohr A 
Br<M., “Cinco” cigars, 932 Market street, Phila- 
ilelphia. 

Matteson-Fogarty-Jordan, 140 North Dear¬ 
born street, Chicago. Making 2,5()0-line con¬ 
tracts for the Sem-Pray-Jo-Ve-nay Company. 

H. K. McCann Company, 61 Broadway, New 
Vi]rk. facing account for the Kozol Labota- 
ti ries, “Kephadol,” Nashville, Tenn. 

O. J. McClure Agency, 111 West Motrroe 
street, (dticago. llacing account ft)r the May¬ 
tag Company, washing machines, Newton, 
low a. 

Harry C. Michaels Company, 113 Lexington 
.irenite. New York. Making 5,1^-line contracts 
lor Dtvoe A Reynolds, New York. 

Herbert M. Morris Advertising Agency, 
North American Bldg., I’hiladelphia. Making 
.5.U») line contracts for A-1 Mfg. Company 
"t'liase-O”; placing orders with newspapers in 
selected sections for Standard Heater Company, 
■‘SiKmder Heater,” Williamsport, Pa. 

Newell-Emmett Company, 1211 West 32d 
stieef, New York. Placing accounts for 
Ricliard Hudnut Company, New York, and the 
.Sanitol Company, tooth paste. New York and 
St. Louis; sending out four-month schedules 
for the .\mcrican Chicle Company, “Yucatan 
(itim.” 

Harry Porter Company, 15 West 44th street, 
-New S'ork. Sending nut two month schedules 
inr Stioller Cigarettes. 

John O. Powers Coinpany, 50 East 43nd 
street. New York. Making 25,flOO-line yearly 
contracts for Campbell Baking Powder 
t imipany. 

George G. Powming, Inc., 87 Orange street, 
■New Haven. Gmn. .Making 2,800-line contracts 
for the Kotal Company. 

Frank Presbrey Company, 456 4th avenue. 
New York. Again placing orders with news- 
;<a|iers for Equitable Life Assurance Society 
of the United States, 120 Bnxidway, New York. 

Rediield Advertising Agency, 24 West 33d 
street. New York. Making 1 OO line contracts 
for the Ameiican I.ead Pencil Company. 

Fhcrman A Lebair, 120 West .32d street. 
Nr w N'ork. Placing accounts for the Mailton 
P.’adicy Company, Springfield, Mass., juvenile 
biaiks. and for the (^iluinbia Bank Safe l>ei>osit 
( otnimny. 

Sn'tzler-Wamer Company, 225 North Mich- 
ig.in hlvd.. Chicago. Making 4,2no.linc ycaily 
contnicts for R. L. Watkins A Co. 

Snodgrass A Cayness, 489 5th avenue, New 
^'ork. Pbaciiig .account for Patterson Bros, 
rob.icco CoriKiration, “Tweed” smoking tobacco 
and "I.ifc” cigarettes, Richmond, Va., and 
New York. 

Spencer-Lay Company, IS West .37th street. 
New Yoik. PKicing jrcount for the Rossiudale- 
Reddaway Belting A Hose Company, Newark, 
N. J.; reported will use some New England 
newspapers for Silverease Sales Company, 
cleaning powder, Boston. 

J. Walter Thompson Company, 342 Madison 
avenue. New York. Hacing accounts for “Dr. 
Bell,” “Dr. King,’’ “Sloan’s Liniment,” “Foima- 
irtint” and C. I. Hood Oimpany. 

F. Clyde Tuttle, Greensboro N. C Reportesl 
to be placing account for fel-Rees-So Cigar 
Company, Greensboro, N. C. 

Van Patt^ Inc., 5i) East 42nd street. New 
York. Making LOtW-Iine contracts for G. L. 
•Miller A Co. 

Wales Advertising Compsuiy, 141 West 36th 
street, New York. Placing orders with some 
New York City newspapers for Kohler Manu¬ 
facturing Company, Kohler's headache powders, 
15 East I-ombard street, Baltimoie. 

Wallerstein-Sharton Coinpany, 70 West 4t)th 
street. New York. Reported will use some 
farm papers for Nichols Copper Company, 
sulphate of copper 25 Broad stieet,. New York. 

Watts, Scott A BeuteU, 97^ Peachtree 
street, Atlanta. Reported will shortly place 
copy with newsjiapers in Southern cities for 
Orr Shoe Company Atlanta., 

LeQuatte Leave* Meredith April 1 
T. W. LeQuatte will withdraw from 

the E. T. Meredith Publications, Des 
Moines, April 1, after 14 years’ service as 
advertising manager of Successful Farm¬ 
ing and advertising director of the other 
papers. He will be succeeded by Fred 
W. Bohen, a son-in-law of E. T. Mere¬ 
dith. Mr. LeQuatte has not announced 
his plans. 

Harvey London Pres* Club Guest 
Ambassador George Harvey is the 

guest of honor at the American Night 
dinner of the London Press Gub Feb¬ 
ruary 24. 

^pui Haupn 
iLpgister 

U New Haven's 
Dominant Paper 

Circulation over 35,000 Average 
Bought every night by More New 
Haven people than buy any other 
TWO New Haven papers COliBINED. 

Tke Juliiu MmthewB Speeiml Agemcj 
Bo$ton ~ New York Detroit ^ Chiemgo 

LED THE WORLD IN 
ADVERTISING GAINS, 

1922 OVER 1921 

3,493,854“”“ 
REPRESENTATIVES 

H. W. Molsney, 604 A. J. Norrii Hill, 
Tleei BMf.. Ne» 710 Heant BI4t., 
Tek. San Franeitca, Cal. 

6. Logan Payn* C*., 401 Tovar BI4|., 
6 N. Mlcklgan An., Chicago. 

8^ ^itUbur^li fost 

A newtpetper of charac¬ 

ter, integrity and enter¬ 

prise which has earned 

the confidence of the peo¬ 

ple of the world’s greatest 

industrial district. 

DAILY aid SUNDAY 

Fow Papyri — (if 

TRENTON 
NEW JERSEY 

aajr) — oorpaaa tba 

TIMES 

A Food Medium 
A recent reader lurvey indicstoe that 
among the honaewives of the dty oar 
Thursday Food Feature Department- 
upward of four pegeo devoted to food 
recipee and newo and food advertiaing 
—ia the beat feature carried by the 

Tlmee 

KELLY-SMITH CO. 
Marbrtdge Bldg. Ljrttoa BMg. 

New York CUeaga 

The 

NEW YORK 
EVENING JOURNAL 
has the largest 
circulation of 
sny daily new»- 
paper in Amer¬ 
ica. 

The African Worid” 
AND 

“Cape4(hCaira Express” 

Pnblishad mwmrf Saturday fas 
Loudon. 



Editor & Publish or for February 24, 1 923 35 

CIRCULATION 
BUILDING^ 

SUPREMACY 
Employed by Beet 
Ask Any of These 

THE LOS ANGELES TIMES (3) 
THE PHILADELPHIA INQUIRER 

(2) 
THE CLEVELAND PLAIN 

DEALER 
THE WASHINGTON POST (2) 
THE INDIANAPOLIS NEWS 
THE ATLANTA JOURNAL 

THE MEMPHIS COMMERCIAL 
APPEAL 

Write or Wire Care Atlanta Journal 

f 
HOLUSTER’S CIRCUWION 

ORGANIZATION 
im Ike Untied Sletee 

SOO McftnrTT Slpq, Los ANaeLes.CAi. 

"/n Boston It’s the PosP* 

Circulation Averages 
for 1922 

BOSTON DAILY POST 

396,902 
Copie* Per Day 

BOSTON SUNDAY POST 

401,643 
Copies Per Sunday 

First in Local, General and 

Total Display Advertising 

The Buffalo Territory 
Offers Big Possibilities 
To National Advertisers 
Twelfth American City; second in New 

York State, Buffalo, with over half a 

million people and the surrounding 

trade area with three hundred thou¬ 

sand more, affords a rich market to 

national advertisers. The effective 

medium to capture this desirable mar¬ 

ket is the big, popular, home news¬ 

paper—A, B. C. Net paid 105,958, 80% 

of English-Speaking Homes. 

The Buffalo Evening Newt 
Edward H. Butler, Editor St Publisher 

KELLY-SMITH COMPANY 

Rtpretentaliwes 

Marbrldgo Bldg. Lytton Bldg. 

New York. N. Y. Chicago, IB. 

THE 

NEW ORLEANS STATES 
In two years has increased 

Daily over 17,000 

Sunday ower 41,000 

Present averages are 

Daily over 54,000 

Sunday over 77,000 

Rate 12c flat Daily 
I5e flat Sunday 

Advertising gain for 1922 

1,025,432—Greatest in the South 

Represented by 

THE S. C. BECKWITH 
SPECIAL AGENCY 

NEW YtMK 

JOHN M. BRANHAM CO. 
CHICAGO 

pOLLAR PULLERS 
Advertuing and circulation managers are always on the lookout for new 

ideas that will increase advertising receipts and tein neu' circulation. Your 
idea for increasing advertising or circulatton may not appeal to your manager, 
but it may be just the thing that some other manager wants. Eoitob & Pus- 
LiSHER will pay $1 for each idea printed under this head. The fact that 
the idea is now being used in your city does not bar it from the department. 
Address your communication to the Dollas PuLLsa Editor. hYnen they 
appear dtp them and mail them in and receive payment. Unavailable ideas 
wtll not be returned. 

pi-N'l) out what realtors in your city have done 

the higgest business in the past six months. 

Then secure from them the names of the most 

prominent men who have bought homes, also 

their occupations and where they came from. 

Most i>eople are interested in the welfare of 

newcemers, and there should be enough facts 

gathered this way to make an interesting 

feature. Then it might be appropriate to pub¬ 

lish this story on the real estate advertising 

page of the paper.— B. F. C. 

Ramsey county, Minn., introduces an innova¬ 

tion by advertising tax lists in the St. Paul 

jiapers instead of cleaving to the old custom 

of the county treasurer in sending out postal 

carils notifying taxpayers of the amount due. 

The county treasurer took the ground, which 

was sustained by the county attorney that by 

this means a much larger proportion of tax 

payers would be reacheil.—J. T. 

In many cities the demand for rye bre.ad and 

whole wheat bread is growing. Is it growing in 

your city? An investigation among the local 

bakeries would soon determine whether it was 

or not, and an interesting story might be woven 

around the increased demand for other than 

white breads, if there is such an increased de- 

m.and. md the reas< ns for the incrcaseil de¬ 

mand, as seen by the bakers^ might also be 

given. Then, groupcl arounil this story, you 

might run the .ads of bakers making other kinds 

of bread than white.—F. H. \V. 

Most all auto dealers have a number of used 

c.ars on hand left from last year trade-ins. The 

dealers will welcome any stimulus for moving 

these cars before spring business on new cars 

becomes brisk. I.ay out a page or two with an 

attractive “used car*’ head and an editorial or 

story on the advantages and pleasure trips that 

a gooil iiseil car brings its owners. Then solicit 

all .Hilo ilealers to take sp.ace for used car 

bargains. R. H. M. 

I iider tlie he.ading “.\ Stitch in Time Saves 

.Nine’’ the Corvallis (Ore.) Ilaily tlarette Times 

recently printed a full page of little ads exploit 

iiig repairs, .\mong the businc".s firms reprr- 

•‘eiiled were laundries, tailors, jewelers, and 

dealers in talking machines, furniture, kodaks, 

shoes, automobiles and furnaces. .-Xnd one pro¬ 

fessional m.an, a chiropractic doctor, was on t’lc 
list. I). II. T. 

Klectrical pages can lie run just as regularly 

as automobile page.s. Timely, gcner.al and loc.d 

electrical news and incidents are alw.ays avail 

.able to .add merit to these pages. .\ combiiia 

lion or radio and electrical m.atter should prove 

interesting. Besides electrical shops you will 

find that most hardware, furniture and some 

ilrugs stores handle electrical appliances and 

radio supplies .and all should prove live wires. 

R. B. M. 

In Charlotte, Mich., a club has been organ 

i/rd which admits as members only persons over 

70 years of age. Why not suggest such an 

organization in your town? It might go hig, 

and hy so doing give pleasure to a lot of -ild 

luople, as well as creating increased intere-t 

in the paper. It’s worth trying, anyway.— 

C. F.. L. 

Have a reporter sit beside the postmaster 

while he ops-ns his mail. A St. Fetershurg 

(Fla.) Times m.an did it and got two columns 

of intcrcsti'.ig copy which carrieil with it 

les.suns on what the mailing public should 

do to avoid filling the postmaster’s day with 

iletaiird work involved in straightening out 

letters, parcels and postals which have gone 

wrong. Every iwstmaster w ill welcome the 

assistance of the reiMirter in telling the piibli'- 

some of the avoid.ahle iirohleiiis of the iKi-.!- 

master. And every little story of a lett-r 

gone wrung has a human interest angle th.H 

will give the story sust.aneil interest.—C. It. .\. 

The anides on this pigv wi-rr compikxt .irtW «rittrn 
by the Tiika World IVoniotion IX-jvinnK-nt, with 
the iik-.i of not only selling Tulsa to Tulxiiis but to 
outsiders as w ell. T .ich of these articles has heeti pub¬ 
lished during J.inunry on the Irisit page of The Tulsa 
Wurkf. Kile this puge for future reference. .And the 
next time somehiHly asks you. “W hat Buikls Tufst,” 
flash this page on him and say, ”llerc .^re a Few of 
the Things.’’ 

Cooipluncnts of the 

Tll£9aig«@Ks^llftSaD 
Oklahoma’s Greatest Newspaper 

The TuUa (Okla.) World beUewao that • nowapaper proopera with • dty or tosrn it helpa 
to moke raoro prooperoua. It ia thoreforo co-oporatint fai the Tuloa diainber of Commerce 
in tolling Tulaii. Ono of ita forma of help ia Bio donation of page apace, whenerver it can 
be afforded, to advertiaing of Tulaa, not to the folks at home but outaidera. Thia ia a 
recent pegc which is aelf-expianatory.—R. 

PAID 
Circulation 

Spells 

Supremacy 
Let our organization put you in 
first place in your field. A perma¬ 
nent organization—sixteen years old- 
conservative service—positive results. 
No wild claims or questionable meth¬ 
ods, but real service—service you 
will like. 60% of our present business 
is letum contracts. .\sk anyone. 

THE PULTZ COMPANY 
LIMITED 

32 2nd Nat. Bank Bldg., Rending, Pa. 

Long Distance Z418-R 

NEW 
Multi-Mailer Adaptation at Installation 
and Maintenance Cost of 4c to 9c a 
Subscriber a year. 

For mail lists of 1,500-5,000. Imprints 
addresses direct. Provides for daily 
correction of mail list. Eliminates pre¬ 
ventable complaints. Makes Circulation 
Manager inde|>endent of Composing and 
('•alley Rooms. Permits use of time and 
labor-saving methods. Gives tubacribera 
infinitely better mail delivery service. 
Write today for delaila. 

Compant/ 
MAMU8ACTUI8<N« 

THE MULTI-MAILER SYSTEM 
ei7-aas Washington blvd. 

CHICAGO 

Pfjur fN FVBUC SMBriCM 

Tho World and the Eve¬ 
ning World have a com¬ 
bined circtilstion, daily, of 
6M.OOO for $1.20 per agate line 
gross, subject to contract 
discounts. They carry more 
high class dry goods adver¬ 
tising; are read by more 
jobbers. department and 
chain atore buyers.^ and by 
more retailers; ofer more 
circulation per dollar and a 
more concentrated circula¬ 
tion; a reader and a dealer 
influence more localized than 
any other morning and 
evening combination. 

Advertise ia Sewspapars 
by the Year 

vntt abirtd 
PuHtaar Building, Now York 

Han*'* BMlao. Feed loBdfai, 
CMa^e OetreU 

KANSAS IS A RICH. RESPONSIVE 

nELD-TOPEKA. ITS CAPITAL 

A GOOD “TRY OUT~ CITY 

They are beat covered by the 

'Copeiia 
Bail? Capital 

TOPEKA. KANSAS 
Only Kanaao DaJIy wttk a GaBeral 

Kansas (JrcwUttoo 

Doainatea ita field in circulation, all 
claiscs of advertising, news, preatifo 
and reader confidence. 

Supplies market data—dooa turray 
work—givaa real co-operatiaa. 

PUBLISHER 

MEMBER A. B. C-A. N. P. A. 
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UNEAGE GAINS NATIONWIDE 

24 of 29 Cities, 90 of 127 Papers 

Gained in January Totals 

With few exceptions, every large city 
in the United States is reflecting the 
present upward business trend in the ad¬ 
vertising lineage of its newspapers. Only 
five of the 29 cities and 36 of the 127 
newspapers listed by the New York Eve¬ 
ning Post Statistical Department for 
January, 1923-1922 comparative totals 
ran behind last year’s volume. The to¬ 
tals for the month in 1923 was 104,971,- 
969 agate lines, a gain of 5,083,154 lines, 
or almost 5 per cent over 1922. Janu¬ 
ary, 1923, had four Sundays, against five 
in 19^. Totals by cities follow: 

New York.. 
Chicago ... 
Philaoelphia. 
Detroit .... 
Cleveland... 
St. Louis... 
Boston .... 
Baltimore .. 
Los Angeles 
Buffalo .... 
San Fran... 
Milwaukee.. 
Washington. 
Cincinnati... 
New Orleans. 
'vlinnea(>olis.. 
Seattle . 
Indianapolis. 
Denver .... 
Providence.. 
Columbus.. . 
Louisville.. .. 
St. Paul.. . 
Oakland. 
Omaha .... 
Birmingham. 
Richmond. ., 
Dayton .... 
Houston. ... 

1923 
14,110,200 
6,576,975 
6,797,280 
4.307.100 
3,490,875 
3,462,700 
4,562,423 
3,970,499 
7,550,732 
2,964,896 
4,375,952 
2,720,944 
3,634,277 
3.155.100 
2,591,694 
2,633,409 
2,308.250 
2,712,357 
2,042,516 
2,222,689 
3,010,316 
2,308,211 
2,008,314 
1,866,844 
1.850.968 
1,532,328 
1,848,174 
2.410.968 
1,944,978 

1922 
13,543,592 
5,651,277 
6,459,987 
4,029,592 
3,403,425 
3,280,900 
4,661,873 
3,662,285 
6,995,072 
2,820,703 
4,138,456 
2,656,716 
3,671,120 
2,925,000 
2,765,194 
2,545.978 
2,184,084 
2,553,459 
2,085,580 
2,238,845 
2,894,930 
2,241,241 
1,751,974 
1,708,546 
1,709,918 
1,450,834 
1,654,762 
2,362,766 
1,840,706 

Farm Weekly, the first issue of which 
appeared this week. 

Dr. Cook Sues Fort Worth Press 

Dr. Frederick A. Cook, self-styled dis¬ 
coverer of the North Pole, has filed suit 
against the Forth Worth Press asking 
damages to the amount of $1,000,000, al¬ 
leging that an article in the Press, accus¬ 
ing him of fraudulent dealings in oil pro¬ 
motion enterprises, damaged him. 

Report Mrs. Harrison Released 

Mrs. Marguerite E. Harrison of Balti¬ 
more, .American writer, arrested several 
weeks ago at Chita, has been released 
from prison and left Moscow, 'Februa^ 
22, according to information received in 
the United States this week. 

Eve Becomes Sole Owner 

The .Americus _(Ga.) Times-Recorder 
is now owned entirely by Lovelace Eve, 
who has iKJUght out the interest of his 
associate. Arthur Lucas. 

Merged Chatham Dailies Organised 

The Chatham (Ont.) Daily Planet and 
the Chatham Daily News, which were 
merged last month under ownership of 
W'. T. Taylor, proprietor of the Wood- 
stock Sentinel Review, are now being 
lutl'lished as the Chatham Daily News, 
with C. C. George as editor and W. A. 
Glass as business manager. 

104,971,969 99.888.815 5,083,154 

BUYING IN LANCASTER 

Block, Hanson and Marks Reported 

Purchasing Examiner-New Era 

(By Telegraph to Editos & Pcsushes) 

Lancaster, Pa., Feb. 21.—Negotia¬ 
tions are pending for the sale of the 
Examiner-New Era to M. F. Hanson, 
part owner of Duluth Herald, who men¬ 
tions Arthur D. Marks, business manager 
of the Washington Post, and Paul Block 
of New York as other interested parties. 
It is understood that the deal will be put 
through this week and the new owners 
will take control on March 1. 

The Examiner-New Era, an evening 
newspaper, came into existence in April, 
1920, when the Examiner and the Daily 
New Era were consolidated. The gen¬ 
eral manager is J. R. Gilbert and the 
editor-in-chief Oliver J. Keller. S. R. 
Slaymaker, who has the controlling in¬ 
terest, is en route for Europe. 

Mr. Marks stated to Editor & Pub¬ 

lisher that he does not intend severing 
his connection with the Washington Post, 
of which he is business manager. Mr. 
Block is at Palm Beach, Fla. 

HEARST SECTION IN RECORD 

D. D. Moore Now in Ft. Worth, Ac¬ 

quires American Weekly Rights 

Letters received this week by New 
York friends of D. D. Moore, former ed¬ 
itor and manager of the New Orleans 
Times-Picayune, state that he is now in 
Fort Worth, Tex., in charge of the Rec¬ 
ord. in association with James H. Alli¬ 
son and Leonard Withington, former 
owners and publishers, J. R. O’Daniel and 
M. S. Crosby of New York, who have 
formed a new company, with capital stock 
of $1,000. The Record, according to Mr. 
Moore, this week acquired the rights to 
the Hearst American Weekly Sunday 
Magazine, which will appear tomorrow in 
Fort Worth for the first time. 

William R. Hearst is known to have 
been negotiating for the purchase of the 
Record, and, as told in Editor & Pub¬ 
lisher last week, had decided to start a 
Sunday paper in Fort Worth tomorrow, 
regardless of his success in acquiring the 
property. 

LONG LEASE ON NEW SITE 

St. Louis Post-Dispatch Has Room for 

Six Pressas in Addition 

The St. Louis Post-Dispatch has pro¬ 
vided for necessary additional mechanical 
facilities by acquiring a 99-year lease on 
the property at 1127-29-31 Olive street, 
with a frontal of 55 feet and a depth of 
106 feet to an alley. This property ad¬ 
joins the Post-Dispatch building on the 
east, with an alley intervening. 

The present equipment of the Post-Dis¬ 
patch consists of eight octuple presses, 
two rotogravure presses and a multicolor 
press. Three of the octuple presses have 
been added since the building was erected 
five years ago. Six new presses could be 
installed in the new quarters. 

Changes in Edmonton Field 

The Edmonton (.Alta.) Bulletin has 
suspended its morning edition and will 
publish evenings hereafter. The semi¬ 
weekly Bulletin has been bought by the 
Edmonton Journal, which has also pur¬ 
chased the magazine Agricultural Alberta, 
combining both as the Edmonton Journal 

Herman to a group of Saskatoon invest¬ 
ors. The policy of the paper is un¬ 
changed. Editorial and business manage¬ 
ment remains in the hands of the same 
staff. The Star remains an evening paper 
and Mr. Herman continues as proprietor 
of the Morning Phoenix. 

Indian Editors Honored 

Recent recipients of British honors are 
J. A. Jones, editor of the Calcutta (India) 
Daily Statesman who received the Com¬ 
panionship of the Indian Empire, and 
Frank McCarthy, editor of the Rangoon 
( Burma) Gazette, who has been knighted. 

Evening Edition for Wilmington Star 

The Wilmington (N. C.) Morning 
Star started issuing an afternoon news¬ 
paper on February 12, known as the 
Wilmington Evening News. 

Dealer Paper for Jevrish Grocers 

The Jewish Daily Forward, New York, 
has begun the publication of the Jewish 
Grocer, a monthly merchandising trade 
journal which will go to 6,500 Jewish 
retailers. 

Eugene Register to Have New Home 

Herman Sells Saskatoon Star , Eugene (Ore.) Morning Register 
has just purchased a building, of two 

Saskatoon, Sask., Feb. 20.—The Sas- stories, which will be remodeled for its 
katoon Daily Star has been sold by W. F. permanent use. 

Homibrook Buys California Daily 

Mrs. Olive A. Bell has sold the Por¬ 
terville (Cal.) Daily Recorder to Will 
H. Homibrook, formerly publisher of 
papers in Albany, Ore., and Vancouver, 
Wash., and at one time United States 
minister to Siam. Mrs. Bell has man¬ 
aged the paper since the death of her 
husliand. lohn R. Bell, two years ago. 

THE MECHANICAL SIDE 

■p' D. .SNIFFEN. formerly com- 
posing room foreman of the Syra¬ 

cuse (N. Y.) Herald is now with the 
Syracuse Telegram in a similar capacity. 

The Atlanta Journal has installed four 
new Intertypes—two Model B’s and 
two Model Cs. 

Frank Smith, formerly mechanical 
superintendent of several New York City 
newspapers, has been appointed state 
printer of California by Gov. Friefid W. 
Richardson. 

The Tampa (Fla.) Daily Times this 
month will start construction of a new 
building. Additional equipment to be 
installed will include a 48-page press. 
C ol. D. B. McKay is president and 
Charles G Mullen, general manager of 
the Times. 

W. G. Wilkes, publisher of the Gulf¬ 
port (Miss.) Herald, has made applica¬ 
tion for a patent on a cored type-high 
casting 1k)x, which he has invented. 

SUPPLIES & EQUIPMENT 
For Nowspapor Making 

Bulletin Machine for Sale 
electrically operated from distance. Further 
details and low price. Write Bulletin Machine 
25. News office, Buffalo, N. Y. 

FOR SALE 
8-Page Goss Clipper. Will 

print in sections of 4 and 8 
pages. Also complete Stereo¬ 
type equipment for same. Co¬ 
hoes American, Cohoes, N. Y. 

PECKHAi MACHINERY CO. 
MAaBaiDai bldo, mn a B««y 

NEW VOBK CITY 

24-page Straightline Web, with 25 h. p. 
motors, preM erected on yonr founds- 
tion .S12400.00 
64-page mnlti-color, 22 in. cut oS, 
erected .fl7,SOOjOO 
2-16 page Tabloid aiae weba |3,000J>0 

Get onr List No. 27—16 pages. 

Taka It To 

POWERS 
Open 24 Hours out of 24 
The Fastest Engrarers on 

the Earth 

Powers Photo Engraving Co. 
1S4 Nmssan Sl, Tribnno Bldg. 

Waa» V«tB CItv 

Wa ean iaeraaao yonr 

you want it faicraaaad. 

You hava thought ol piaa 

youTMlf. But lot ns tall yea 

rilppliiga can bs maSs a bna 

HOTALING’S 
News Stand 

IN NEW YORK 

At the 

North End of the Times Building 
Broadway and Forty-third Street 

Sells more out-of-town newspapers than 

any other news stand in America 

**Perhapt the most cotmopolitan spot in New York 

Citj U Forty-third Street and Broadway.,.Her# is a 

mammoth newt ttsnd which tellt newspapers from 

erery city in the world.. .Every town bat similar 

•tends, but none as huge as this, and none as variad 

and as picturesque in its patronage.***~0oslon Tran- 

9cript, Oct. 29, 1921, 

BURRELLE 
145 Lafayette St, N. Y. City 
EataMIAtal • Quartar af a CmSurr 

HAVE YOU TRIED 
HOE PRESSROOM 

SUPPLIES? 
In the field of Small Supplies at well 

at Large Machinery, Hoe Quality it 
Supreme. 

We carry a complete line of Plate 
Making Machinery, tmall toolt and 
tuppliet, including 

Blanketing 
Katiiz tlttna 
Faita powder 
BmihM 

Chamloalt 
Bontar bitt 
Jig taw bladat 
Metal tawa 

THE ETCHING MACHINE WITH A 

WORLD REPtrTATION 

MOST SIMPL Y CONSTRUCTED 

ABSOLUTELY ACID PROOF. 

AXEL HOLMSTROM 
ETCHING MACHINE CO. 

32> Cbastnut Straat, PhiladdpliJa, Ph. 

IVrU* for prices 

R. HOE & CO. 
S04-S20 Grand Street 

New YoHc, N. Y. 
7 Watar St. 

Boatoo, Maas. 
tn Trlbuiia Bldg. 

Chicago, m. 
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Introduction to Employer and Employee 

SITUATIONS WANTED SITUATIONS WANTED 
A WORD lor odvortiaoBoata ondor this I ~ 7~T ; ; 

^ cUs.ificstion. Cosh %nth ortW. For Sorvice and Promobon Work 
thoao unccaploxrd ono inaartioa (adv. not to Two young men, university graduates, thw 

HELP WANTED 

exceed $• words) FREE. 

Service and Pronaotioa Work Advertising Solicitor 

Two young men, university graduates, thor- We nee<i an advertising solicitor who will 
oughly experienced in this field, wish to in- eventually be capable ol becoming an adver- 

Advertising or Business Manager 

Somewhere in the central we-il is a publisher 
who wishes to employ a man thirty years 
old—a man who knows the newspajier busi¬ 
ness and likes the work. .\ hard uorkei, 
absolutely trustworthy is desired. .\ man 
who craves responsibility and who ha> pre- 
parril himself for the duties of advertisiiiK. 
circulation and business management. 

1 want an opportunity to tell this iniblishei 
about my qualifications and to furnish ref¬ 
erences. .\ddress A-906, Eilitor & Publisher. 

stall and operate permanently advertising tising manager. I'he man we want is now 
service and promotion department on wide- employed as a salesman and copywriter who 
awake daily. Best of references. Salaries has had two or three years' experience on a 
commensurate with results. Would work paper in a city of around IHO.OOD {mpulation. 
separately. Available May 1. Communicate .Ml replies confidential. Give us information 
with .\-8^, Editor & Publisher. 

Situation Wanted 

.Xdvertisiiig solicitor and copy writer with 
live years' extwrience is ojieti for position. 
.\t present have charge ol advertising de- 
l>artnietit in town of IJ.UIV. Want to get into 

ot yourself, your experience and leference. 
.Mso state salary expected to start. Box 
A S90, Editor & Publisher. 

Can Use Solicitor 

of unusual ability; high voltage man, thor¬ 
oughly exj>ei ienced, cap^tble 4>f meeting l»est 

Circulation ‘ rpt'r • 
Publishet, desiring to quickly and i>ennan- 
ently increase the circulation of his paper, ralitor & l*nblishei. 
can receive services of a newspaper man with u 
experience in circulation promotion work. Advertismg Manager 
.Mile to analyze the held and devise plan best Live wire, energe 
suited for conditions. Salary oi commLssion, lecord of accomplishr 
long or short engagement. Address .\-9l)4, <|uestionable refereni 
care Editor & Publisher. rieiire in newspaper i 

larger town wheie I will have an opportunity business men and lining up difticult non ad- 
t'> show my ability. Salary to start $75.0(1 a vertisers. .Must have genuine creative ability, 
week. Prefer Pennsylvania or Ohio. (Jan I'l reeful, convincing style of writing copy; 

Circulation and Proowtioss 

Carrier, canvasser, collector, crew manager. 

iurnish references from i>ast employers. capable of planning and writing advertising 
Editor & I'nblishei. sales campaigns, increasing present accounts. 
-—- establishing new ones. Salary coniniensurate 
Advertismg Manager with ability per week start. ,\.lv.inceinent 

Live wire, energetic .ani clean-cut, with a accoiding results. I.eading |ka|>rr fast grt>w 
lecord of accomplishment. .\ge JO, married, un- '"K rlonda city. Answer with i«st reconl 
•luestionable references. Fifteen years' expe- achievements. .\-9l)l. Editor ft Publisher. 
rience in newspaper game and thoroughly versed —T—-- ■ “ 
in writing, planning and selling advertising. Editorial Work 

and achievements. .\-9l)l. Editor ft Publisher. 

Editorial Work 

Know how to make friends for myself .and I'he publisher of a hrst-class Southwestern 
paper and hold them. Can deliver the g<H>ds daily newspaper wants to strengthen the edi- 

field organizer, carrier superintendent, assistant ^,**51 maximum results from ^licitors, torial staff with a man about thirty-five years 
circulation m;inager and now' circulation mana- dollars a week to start and will earn it. Box r.| age. Piefer one who is a native of and circulation manager and now circulation mana- 
ger. Young college graduate. .\ clean past ' Editor & Publisher, 
record, a steady growth. I have the experience; “ ~~ ~~ 
I prixluce results. I can prove it. .\vailable 
. aw SIS n a AAw o. u'stli Itirow minliBn April 15. .Xddress Box A-885,’ Editor St »i‘h large publiaher as understudy to busy ex- 
Ptiblisher ecutive. Understands mechanical departments 
__■_ _ _ _Irom A to Z, and practical all-round printer. 

Do You Want An Editor 

A‘»07. Editor & Publisher. familiar with the Southwest; one who has a 
. gtxxl education, good health, gooil judgment 

Want Connaction i.nd who possesses character, de|>endahility 
with large publisher as understudy to busy ex- and the other necessary qualifications either 
ecutive. Understands mechanical departments develojied or undeveloped. This is an excel)- 
Irom A to Z, and practical all-round printer. ,ional opportunity for a man of the right 
Thirty-two years old, honest and ambitious, kind. No one need answer unless he has 

for your pai>er? I desire such a ixisition on a J_!___to meagre up to the statrtl 
daily afternoon paper in a town of about 10,000 WantMl requiiements. The advertiser is not look- 
pupulalion. Experienccil, marri^, am soung. t , , u r ? paragon, but is looking for an 
Have excellent references and recommendations r.dilor, now employed, seeks change. Prefer exceptional man who is willing to take advan 
from present employers. .\ 893. Editor & Democratic paper in city of 15,000 to 35,000, tage of an exceptional opportunity to grow anti from present employers. 
Publisher. 

.\-893, Editor & Democratic paper in city of 15,000 to 35,000, tage of an exceptional opportunity to grow and 
but can qualify anywhere, in every way, every develop with a good newspaper. Correspond- 
ilay. Highest references, including present ence confidential. Those who reply should give 
employer. Nothing under $50. .-Xddress Box full information in first letter. .Address .\-875. 
.X-897, Editor Hi Publisher. -—- 

■THitnr employer, pioining unaer .-vaaress nox mu miormaiion in iirst letter. .Address .A-875. 
, ’ ,, , ... , „ .X 897, Editor Hi Publisher. -- 
long excellent record achievements newspa|>er__ __First Paper 
and tr.ade journal field, oixn for opiHirlunity ivr't.r ^ 
offering expansion. A man of ideas ami ability . , „ over 70,100 wants thoroughly ex- 
who coordinates both and pnxluces results, w'tli tune to sptire offers to one newspaper a penenced and reliable display salesman. 
Box M., Newspaper (3ub, 133 West 41st St., 'lady .service of humor or editoii.il comment. Start sixty dollais week with plenty of op- 
New York City. Humor woiihl run alxiut three-fourths of a portunity for advancement. .Address Box 
_!--— column a ilay. six days $10; editorial, column -A ^OO, care Editor & Publisher. 
Editorial Work Wanted and a half a day, six days $15. Handling of —' -—- Editorial Work Wanted 

Young married man. 14 years’ magazine and ‘e m 
newsiaper ex,,erience. wants position on news- * f’»t>hsher. 
naner or magazine, preferably latter; copy-—- _ _ paper or magazine, preferably latter; copy-- 
desk, re-write, general assignment exiieri- 
ence and editorial writer. Some years manu¬ 
script reading for magazines. Can rn^ke up 
trade journal, edit, etc. New York (Tty or 
nearby preferred. A-898, Editor & Publishet. _ 

HELP WANTED 
A WORD far aifsriitlsf siif wm 
daaaMcatiaa. Caak witk ardar. 

General Manager Advertising Manager 

The Best Newspaper 

in the lie^t city in one of the best Southwestern 
States wants to strengthen its circulation organi¬ 
zation with a capable newspaper circulation 
man who would lie interested in a connection 
that offers to the right man an unusual oppor¬ 
tunity; must be an experienced man who has 
proven his ability by successfully handliiig a 
newspaper circulation. Do not want a schemer 
or stunt promoter, but a business prixlucer who 

seeks situation on paner needing develop- solicitor who can lay out good copy and S*" organize and ilirect a selling force and pro¬ 
seeks situation on pai>er neeiiing oeveiop . educated ambitious and results. Only hrst das- man of good 

Kin aptaran^ wfll pay sSt or character ami sat.s_factory references nce.l apply. partment, building advertising, developing appearance. vviii pay straignt oi 
ciiculation. directing news en.l. operating me- "■"'lerate salary and gad commissum lor im 
chanical end and hamlling business details .so crea^d business Leading ,.a^r m town o 
as to produce economically a good new sp.aper ' 
under ’’keen con,petition and references .will ;"^l?;a.“'*He?a"r’La'p«^:‘'’{nd. 

moderate salary and good commissiim lor in- -Address A-893, Editor & I’ublislicr. 
creased business. I.eading jiaper in town of - 
15,000. Write full details, semi samples of — - - 
work, also photo, if possible. State salary BUSINESS OPPORTUNITIES 

show ability to make gcod regardless of ilifti- 

car*e''Editor^- pSheV*^ Address A 905. Advertiaiwg Manager For Illinoi. DaUy -elaasitiCatioo. Caab with ordar. 

-!-!-. The man we seek must be a real executive; ~ --T;-- 
General Business Manager know newspaper advertising thoroughly; Increase Your Classified 
Trained and exnerienced result nroducinir all be able to make contracts, write forceful through advertising with my personally written, 
aiound i4wsi«^r ex^ti« ag^Msive. un “I'* must have good powerful want ad b..osters. I. R. Quinan, 
derstandh^g JJ^STeni ^th^s !>erwnalt,y, be goofnatured, with abUity to Advertising Manager. Upper llarby Herald, 
vrrrUint'"'’cirTl'.h^^ Z}? ‘'“J ‘he department. Upper Darby. Pa 

A WORD for advartiaasaenta undar thia 
claaaifiiiatioo. Caah with ordar. 

General Business Manager 

vertising' circulation and proper direction of i„5a| and classified, follow the system already 
all departments of newspaper making, s«ks jn strengthen it where necessary, anS 
VJlP?'’*nni,y as general manager-publisher, generally supervise the department. Paper is 
\Vide exiierieiice in all departments including evening, has 10,000 circulation; leader in its 
our of largest dailies. Preference foi growing rtchl for nearly 50 years. 
small city ilady. Highest i-redrtitials. .Ad- present manager leaves to go into business. 
'Iress .A-899, care Editor « ! uhlisher. .Applications ainsidereil only from those who (Cottliltued from PilL’f 2Xl 
--have the proper qualifications; prefer married ' i s 7 
Newspaper Foreman, man, no, over 40. who has a creditable record 
assistant foreman and head make-up. would like and who holds a like position on a gm d news- . 
to correspond with publisher needini; composing paper tixlay. .Address in confidence, .A-894, Club recently elected th« following 

^ K'litor & Publisher. officers: President E. M. Welch; first 

_ .~~~-vice-president, W. H. Chattel); second 
It was the only newspaper published vice-president, Harry Skuse; secretary- 

FRENCH PRESS FOUNDS ami a circulation of several millions treasurer, A. L. Stwle. 
DDIKrnKir> cr-urw-kl One page was devoted to politics. The newly orpnized Detroit Women’s 
rKlIN 1 llNIa OUHLHJL each contributing paper being allotted a .Advertising Unb has elected the follow- 
- small "pace for its political views. “First 'ti.K officers; President, Miss Marie Yeats; 

Profiu of 335,800 Franc, from Paper served.’’ was the principle vice-president. Miss Helen Cwnelius; 
I j ix • tom c. -1. tollowed in allotting space. secretary. Miss ^thenne Cornell;treas- 

ASSOCIATION NEWS 

(Continued from Pane 28) 

FRENCH PRESS FOUNDS 
PRINTING SCHOOL 

luued During 1919 Strike Will 

Be UmcI to Train Machine 

Operator. 

By G. Langelaan 
(Paris Editor, Edito* & Publisher) train 

Paris, Feb. -S.—Profits totaling 335,800 tion. 
francs made by the Pressc of Paris, the 
joint newspaper issued during the 
printers’ strike three vears ago, will be 
devoted by the French Newspaper Pro- T1 

followed in allotting space. secretary. Miss Katherine Cornell; treas- 
With the profits, which have just been urer, Mrs. Marian Adamson, 

announced, it is proposed to found a At a recent meeting of the Fox River 
school open to young printers who desire \ alley .-Xdvertising .\ssociation at Green 
to learn the oj^ration of type-setting Bay, Wis., it was decided to change the 
machines and it is hoped that the short- name of the organization to that of the 
age of men in France who have this Xortheastern Wisconsin Advertising As- 
training will Ik* overcome by tbe instruc- 

CALIFORNIA 

NEWSPAPER 
An unusual opportunity to buy a daily 
in (Jalifornia city of 20,0(X). doing a 
business of $120,000 a year. Making 
large profits. Only A. P. franchise in 
county. Buyer must act at once a. 
owner will advance price in two weeks. 
For further particulars write or wire 

PALMER DEWin& PALMER 
Newspaper PropertSsa 

225 Fifth Avenue New York 

Business FountUd UM 

Unusual Oprtunities 
Daily St Weekly 
NEWSPAPERS 
TRADE PAPERS 

HARWELL & CANNON 
Ntotpapar and Magaaina 

Propartias 

Times Building, New York 
Establishtd 1910 

[WE CONNECT THE WIRES! 

T^O YOU NEED a managing edi- 
^ tor? Here's one who can 
"take a bunch of green glrlt and 
get out a paper.'' Prolific pro¬ 
ducer of ideas, gifted author of 
features and editorials: respected 
commander of news forcea. Ver- 
aatillty it bit middle name. Ten 
years in the game; secure In 
present position: will cost you 
$3,000. Our No. 8814. 

Fernalo’s Exchan6e.Inc 
'TMiao Nat)..B).o’«.. SeniNavitLO. Maas 

Talented, experienced, and highly ^B- 
eient men, each a apecialiat in Ua own 
line, ready to solve your preblenaa. 

sociation. 

.\t the recent annual meeting of the 
Lantern Club of Boston, composed of 

joint newspaper issued during tne New Home Eidition in Superior New Fnglanci representatives of national 
printers strike three vears ago, will be .... iK- nffic.rc wnm 
devoted by the French Newspaper Pro- The Superior (Wis.) Fvenmg Tele- i ^ Cnvpmnr Cenrop \ Dnnniniz 
prietors’ Association to a school for gram issued an attractive special souvenir ejected, (joternor. Geo ge g, 
instruction in the linotype. The paper, edition on February 7 to mark the grand w" 
which appeared under the sponsorship of opening of its new building. A complete * "‘^tnev, Jr., of Sweeney & 
the suspended dailies of the capital, had description of the plant, in both text and , ,, . r . r. -c 
fortv issuer from November 11 to De- picture, was presented. The cover Kenneth Hood, secretary of the Pacific 
cem'ber 2, 1919. when the strike broke showed a full page picture of the new Coast .Association of .Advertising Clubs, 
down. !'lant and one of the paper in 1890. has liecome manager of the better busi¬ 

ness bureau of the Portland (Ore.) Ad 
Club. 

British Compositors Are Busy 

Unemployment in Fngland, which has 
been the theme of many recent addresses, 
is not such a serious factor in the print¬ 
ing trades, according to the semi-annual 
report of the Typographical .Association, 
the prototype of the International Typo¬ 
graphical Union. Membership shows a 
decrea.se of 210 from the last report, now 
totalling 30,889, of whom 23,564 had been 
regularly employed during the previous 
six months. 

Spring Fashion Section, March 11 

The New York Times will issue its 
rotogravure section of spring fashions 
Marcli 11. Forms close 15 days ahead. 
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Seventeen Fall-Page 
Illuatrated 

STORIES 

by 

SIR GILBERT PARKER 
New York Evening Mail 

Boston Globe 

Buffalo Times 

Hamilton Herald 

Have Already Ordered 
Relea«ecl WeeUy 

Beginning March 18 

Wire for Sandies 

The McClure Newspaper 
Syndicate 

373 Fourth Avenue New York City 

America’s Greatest 
BEDTIIViE STORY 

ITritten 
and 

Illustrated 

by 
JOHNNY Vi 
GRUELLE 

Entitled 

“RAGGEDY ANN and 
RAGGEDY ANDY” 

A Daily Feature 
WRITE FOR SAMPLES 

UNifr mm r^RE 
E 

World Bldy. New York 

The Ad-route 
Present users include: 

4 who began in 1919 
13 “ " “ 1920 
25 “ “ “ 1921 
33 . 1922 

If you have never tried this lit¬ 
tle good-will builder, you owe 
it to yourself to do so. 

THE INTERNATIONAL SYNDICATE 
213 Guilford Ave.. BALTIMORE, MD. 

kitarnalianal Newt Service 
21 Spruce St., New, York 

America’s Best 
Magazine Pages 

Daily and Sunday 

Newspaper feature Service 
241 WEST 58TH STREET 

New York City 

HUNCHES 
Managing editors and city editors are always on the lookout for news and 

feature ideas that can be used locally. Editok & PuBLiSHEt will pay $1 for 
each hunch published under this head. The fact that tl%e hunch is now being 
worked successfully in your city does not bar it from this department. Address 
your contributions to the Hunch Editob. When they appear, cliO them and 
mail them in and receive payment. Unavailable hunches will not be returned. 

^IkL stenoRraphers arr a danger to middle- 
aged business men. according to Mrs. E. 

( harif.tte Hanington, su|>erintcndent of the 
Canadian Victorian Order of Nurses, and they 
should be placed in more feminine occupations. 
Talk it over with the heads of nursing schools 
and with nurses, stenogs., and business men. 
- 1’. K. M. 

What do the parents nowadays name their 
babies? Go to the county clerk’s office and look 
over the birth certificates. In one Iowa county, 
Virginia, Ann, Betty, Jane, Phyllis, Jean, 
June, John, James, George, Robert, Eleanor, 
Raymond and Mary were the most common 
names given the babies. Many boys go through 
life with Junior as their first name. What 
do they name ’em in your city, county and 
state?—G. S. Jr. 

Under the caption “All Around the Town,’’ 
the Indianapolis News is running daily a short 
description, illustrated with photographs, of 
well known sights in the city.—J. A. 

The .Mbuquerque Morning Journal (N. M.l 
published a series of letters by an expert doctor 
on the subject of “Occupatic n^ Diseases.’’ These 
letters explained how employees who work in 
dust and poisonous gases often contract peculiar 
diseases. They al.so explained how employers 
could equip their shops with mechanical devices 
so as to prevent laborers from inhaling this 
poisonous dust and gases. Papers in all manu¬ 
facturing towns should be interested in such 
letters.—B. F. C. 

"Star-gazer” of the Detroit News has been 
observing the outlines of the smoke stacks of 
the city as seen against the sky. He suggests 
decorating them like the funnels of a ship, or 
in the manner of the camouflaged stacks on 
liners and battle ships during the war, so that 
they would look less like dirty fingers pointing 
to the sky. How about it? How would the 
stacks of your city look decorated in some 
fantastic manner. The article mentioned above 
ends with the statement: “The smoke stacks 
of a great city might he made to look the part 
the play.”—C. E. L. 

They are still paving election bets in Revere, 
M ass. Harry Incestor walked out into the 
surf, plunged below, and tuen came ashore into 
one of the bitterest winds this year. Have all 
the election bets been kept in your city? What 
unique bets have been carried out in previous 
years?—P. E. M. 

What about the dogs in your town? Every 
ciiiiimiinity has its outstanding dogs as well as 
its outstanding people. -And every dog owner 
has a story or two about his dog, which 
story may he had for the asking.—D. II. T. 

We have a small card file in which we file all 
ideas from “Dollar Pullers” and “Hunches” 
which we think may be available. The file is 
indexed by MONTHS so that on the first of 
each month we go over all it:ms filed for that 
month and select the ones to lie used.—If. J. W. 

Has the fashion in “fags” changed a great 
deal in your town in the last few years? To¬ 
bacco dealers can give you some interesting tips 
on the increase in sale of ready-made cigarettes 
and the corresponding decrease in sale of to¬ 
bacco and cigarette papers. What has become of 
the old-fashioned man who “rolled his own,” 
and nearly always had a tobacco tag hanging 
out of some pocket in his clothes?—C. E. L. 

Who lavishes most care on automobiles, women 
drivers or men? The garage men can give 
the inquiring reporter interesting tips on this.— 
R. M. F. 

The city of .Mhuquerque. N, M., has em¬ 
ployed a “Tree and Grass Guardian.” This 
man is a tree and grass specialist; and be 
writes articles on the nature of trees and grass 
and they are published from time to time in 
the local papers. This will surely help the 
citizens of the town to have better lawns and 
yards, and at the same time furnish the local 
papers with scientific news which will be of 
benefit to the public in general.—B. F. C. 

How much does it cost to beat the public 
schools of your city during the nine months’ 
school year? More than $30,000 ii spent for 
coal in one Iowa city of about 83,000 inhabit¬ 
ants. Four thousands tons of coal are used 
during these months. The secretary of your 
board of education will have these figures. 
Comparisons with other years will add interest 
to your story.—(i. S. Jr. 

It is generally conceded that men woo and win 
women.' An interesting feature can be built 
around terse interviews with prominent club¬ 
women and successful business men of your 
city on the relative values of kisses and brains 
in winning a husband. Can external (or physi¬ 
cal) beauty win and hold a man? Does the 
average man prefer that his mate abuund in in¬ 
tellectual gifts rather than curls and dimples. 
If desired, the idea may be enlarged by' getting 
an admission or denial from women that men 
are forcing them to follow fashion like a slave.— 
H. U. S. 

A few years ago every village had from one 
to three blacksmiths and horseshoers. Today- 
many good towns cannot support more than 
one or two. It should be very interesting to 
know what has become of this great army of 
“Village Smithies.” and letters from a few 
who are engaged in other business in your town 
might explain the subject satisfactorily.— B. 
F. C. 

Your community undoubtedly has its part to 
do with the depletion of the forests for Christ¬ 
mas trees. Start agitation now, for pot-grown 
trees, which in most communities can be kept 
from year to year. You can figure up the 
enormous waste in Christmas tries by showing 
the nnmber ( f trees that are cut down only to 
be relegated to the furnace. Even if the tree 
is small now, with proper care, it will be a good 
size a decade hence. Scarsdale (N. Y.) has a 
living Christmas pine, which each year is deco¬ 
rated with lights.—G. H. D. 

All traveling men are inveterate storytellers. 
Did you ever think of this when you call on the 
local hotel managers for news items. Make 
“The Day’s Best Story” a feature, along with 
a squib about “the man who is furthest away 
from home today.’’ You’ll find the visiting 
salesman and the hotelnien will like it.—H. S. 

The local seedsman is a news source of un¬ 
appreciated possibilities. He is able to tell at 
all times the local people who are accomplish¬ 
ing unusual things with flowers, gardens, 
prmltry, etc. Many of these are modest, and 
except accidently can not be found for newt in 
any other way. Hobyists are often boys, 
women, professional men, etc., whose attain¬ 
ments make very interesting stories. The 
seedman can also speak accurately of the ups 
and downs of local poultry raising, canary 
rearing, cabbage production, and so on.—J.T.B. 

We are going back to the dignified cotillion. 
It was revived at a recent private dance of 
society in New York. Interview dancing 
teachers, zesthetic interpreters, and educators, 
to get their opinions on its feasibility.—P.E.M. 

How Yov! 

NeVr* Ke'-vda-ll 

An all around, bright, 
clever, useful woman’s 
feature of unmitigated 
success. 

Women call the illus¬ 
trators ’’charming.” 

Used across the country. 

Send for samples. 

METROPOLITAN 
NEWSPAPER SERVICE 

Maximilian Elser, Jr., Gen’l Mgr. 

160 NASSAU ST. NEW YORK 

Million 
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Features 

The Worid’a Greateat Circulation 
Builders 

International 

Feature Service, Inc. 

New York 

A certain field of fiction is replete with in¬ 
cidents in which “secret passages,” “trick cup¬ 
boards,” etc., figure. And nowadays, the police 
tale of many a bootlegging raid contains allu¬ 
sion to a higing place incorporated in the con¬ 
struction of a building. Interview various local 
contractors, and so far as they are able to talk, 
let them “reminisce." Far more people than 
the average person suspects have secret hiding 
places built into the new home. Find what 
some of the favorite trick hiding places are.— 
J. T. B. 

Now is the time to put out a spring house¬ 
cleaning page on which would appear advertise 
ments of concerns handling goods and appli* 
ances which help to make housecleaning easier. 
For instance, on such a page there should be 
ads of concern handling vacuum cleaners, elec¬ 
tric washers, ironing machines and so on. Of 
course, such a page should be run before the 
actual housecleaning season starts and the page 
should urge all housewives to get the appliances 
advertised and make housecleaning as easy as 
possible this year.—F. H. W. 

Kansas w:ekly pays a dollar each for the 
best letters on the subject of “When everything 
went wrong.” It is the ups and downs in this 
world that make life interesting. And some¬ 
times the ups and downs in the brief period of 
one day in a person’s affairs will make an in¬ 
teresting story with a moral punch to it.—B. 
F. C. 

(By Science Service) 
Means: 

INTERESTING 
READABLE 
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RELIABLE 
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Why Not 
Lead of Those Who 

-Know Best?- 
Mere Volume of Miscellaneous, Unscientific Advertising 

Does Not Show the Way to Real Results 

In the larger cities of the country the most scientific users 
of advertising space are the department stores and women’s 
specialty shops. They have reduced advertising to the point 
where they use space today for results tomorrow. 

In New York, the department stores do over 26 per cent of 
all the newspaper advertising and they do over sixty per cent 
of their advertising in the evening newspapers. 

On the other hand, the volume of all foreign advertising 
amounts to 19 per cent, of which over 40 per cent is used in 
evening newspapers. Here are the figures for the year 1922: 

Dry Goods Foreign Adv. Total Adv. 

Evening Newspapers. .26,405,068 12,905,670 72,135,592 

Morning Newspapers 

(Excluding Sundays). 6,006,650 10,594,408 . 47,845,928 

Sunday Newspapers.. 10,878,066 7,565,872 40,646,362 

43,289,784 31,065,950 160,627,882 

On the face of the figures it would appear that many national 
advertisers are badly informed regarding their most profitable 
mediums. 

Evening newspaper circulation is 94 per cent within direct 
trading territory, while the Sunday papers only sell 69 per 
cent of their enormous product in this same territory. 
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