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Newspapers Have Navigated Calm Seas 
Since Last Publishers’ Meetings 

Unparalleled Volume of Advertising and Steady Circulation Growth Marked Twelve-Month — 

Wages Rising More Sharply—No Prospect of Lower Postage Rates—Art Color 

Printing Developing 

tlFTY-ONE weeks have marched 
* across the calendar since the leaders 
o( North American newspaper thought 
iBt gathered in New York. They have 
keen busy weeks, profitable we^ for 
te majority. They saw the business 
rtip record-4>reaking gross revenues. 
Tky. saw costs mount to share in the 
mrgin of increased income. They saw 
dc development of no new idea in news- 
piper making, but they did see the be- 
limings of color printing at newspaper 
ptoduction speed. 

They witnessed a long step in the 
■gration of the newsprint manufactur- 
H industry from the United States to 
Cma^ and the preparations for the 
ihorter steps needed to complete the 
)«amey. 

They saw the radiophone filling the 
bruKh in news communications inter- 
rapted by the fall of ice-laden wires. 
Aad they saw the radio industry enter 
tk competition for the advertisers’ dol- 
bn. In a sentence, it was an interesting, 
M hardly epochal year. 

Newspaper advertising in 1923 passed 
tk total of $600,000,000, a new high rec- 
«i Early months of 1924 have indi- 
ofed that the curve of the present boom 
* at or near its peak, and that the vol- 
une in the Fall may not exceed that of 
bat year. As usual in an era of good 
toniiss, there have been no serious ef- 
iofts to disturb or alter the machinery 
by which advertising comes to the news- 
lapers. Agitation for lower rates was 
pictkally absent. So were efforts by 
krcrtisers or publishers to change the 
basis of agency remuneration. Few ad- 
mtinng agencies failed, collections have 
ben satisfactory, and many new accounts 
biTt been introduced to the use of news* 
yspen, while few discontinued using 
newspaper space. 

Loal advertisers used large space gen¬ 
erally. Shopping News ventures by local 
■erdiants were attempted in few cities, 
«d several which had previously been 
bnmehed were discontinued because their 
cost was disproportionate to the results 
tained 

Circulation growth more than kept 
pet with the increase in population. 
N'flinerous consolidations have not de- 
citased the number of newspapers sold 
-excellent evidence that duplication of 
newspaper circulation is not a serious 
factor for the consideration of space- 
•loyers. In great measure the growth of 
cTOilation was built upon better news- 
pnpen and not upcm premiums or con- 
<*><1 Where premiums have been used 
^ practice has been to give them to 

and distributors rather than to 
ceaders. Insurance policies came into 
P«ter favor as an inducement given or 
ww dirertly to the new subscriber. 

Adsertising rates in the past year in- 
?t»*od i» more than was warranted by 
y adifitional circulation. Higher costs 
” aperation have been absorb^ by the 
■w»sed revenue due to the greater vol- 

of advertising—a development that 
“ttsqnieting to careful publishers. 
.Wages to organized labor in ail large 
^ >nd their territories have resumed 
“ww upward climb at almost war-time 
2**; in m^t cases are well ahead 
" w cost of living. “Real wages” are 
®*j*rably higher than they were in 

TReal” advertising rates were ad- 
)«W at a comfortable level at the be- 
P'W of 1923. but the margin is no 
J?®J^»fe, and caution would counsel 

adjustment of rate-cards to care 
? y overload of costs, without reg:ard 
** ITOwth in the volume of business. 

By ARTHUR T. ROBB, Jr. 

Recent months have witnessed the en¬ 
try of radio stations into competition 
with established advertising media. ^- 
eral advertisers have adopted the idea, 
either paying a time rate to a broadcast¬ 
ing station or resorting to more indirect 
methods. The idea has not attained 
popularity among the public, and is now 
the subject of regulatory legislation be¬ 
fore Congress. Radio, on the other hand, 
has fulfilled its promise as an emer¬ 
gency means of supplying news to cen¬ 
ters cut off by storms destroying wires. 
Radio telegra^y has come into inert¬ 
ing use in trans-Atlantic communication, 
but has not yet attained the expected 
utility in trans-Pacific transmission, due 
to high rates and slow service. It was 
invaluable, however, in giving the world 
early news of the earthquake whidi 
devastated Japan last September. 

Outstanding among the new develop¬ 
ments which promise to extend the news¬ 
paper’s field for usefulness to the com¬ 
munity is color printing of more artistic 
value than that seen in comic supplements 
and Sunday magazines of the p^. Two 
processes are now commercial possibili¬ 
ties for newspapers, printing full color 
values at newspaper production speed. 
Both processes are already well under¬ 
stood by publishers and advertisers and 
will be demonstrated to the public be¬ 
fore the Summer of 1924. They oim a 
wider field for newspaper advertising 
growth than even that made possible a 

Paper consumption, of course, reflected regarded last year when the House com- few years ago by the advent of photo- 
the tremendous advertising volume and mittee refused to report the Kelly Bill, gravure. 
circulation, over 2,500,000 tons of news- favored by the group representing all All told, the past year has seen news¬ 
print being turned into newspapers in publishers, with which the A. N. P. A. papers progrws furffier_ along the_ road 
19^.’ Paper-makers also took their in- was co-operating until the last conven- of sound business practices. Publishers 
creased profits from the greater volume, tion. Similar rate reductions arc em- are putting their profits into strengthen- 
maintaining the price at $3.75 per cwt. bodied in a bill before this Congress, but ing their newspapers, into clearing their 
Good feeling prevailed between the mak- there is little probability that it will be fields of weak but disturbing competition, 
ers and users of newsprint, evidenced by enacted. In fact, present efforts of pub- into housing their operations in plants 
the visits of large groups of jmblishers, lishers are being bent to prevent further permitting economy and expansion and at 
on invitation, to the International and heavy increases in the rates for first and the same time worthy of the busing. 
Backus plants. Agitation in Canada to second zone transportation of newspapers The major proMems that are always with 
forbid the export of wood cut from pri- and periodicals, contemplated by the the industry will not become oppressive 
vately owned lands has been bitterly Post Office Department for the purpose until ^crease in volume of advertising 
fought by .^merican manufacturers, and of increasing postal employees’ salaries, necessitates the end of unsotmd and , 
has so far found small favor even in the 'Wage scales paid to mechanical em- wasteful practices which_ survived the 
Ikiminion. Such a prohibition can be ployees were increased in practically war-time demand for business suity—a 
put into effect by a I^minion Order-in- every large city, usually without disturb- demand which wrote the obituaries of a 
Council, the enabling legislation having ance to production. In New York, how- good many newspapers but which has 
already been passed. Added to the pres- ever, the pressmen struck last Septem- meant thereto unknown measures of 
ent prohibition of export of wood cut ber without sanction of their interna- prosperity for those that survived. 
from certain Provincial Crown Lands, tional officers and order was restored by _ 
the proposed step would soon compel the co-operative effort of the publishers with 
location of the entire .\merican news- the internation^ executives after ten 
print industry across the Canadian line, days during which the newspapers issued 
This step, in fact, has been decided upon under a heading combining all their 
by the International Paper Company for names. No other metropolitan city wit- 
its future developments. President Dodge nessed a strike. Several smaller cities, 
stated in his annual report last week. notably Sioux Gty, la., Ypsilanti, Mich., 

RADIO ADVERTISING SCORED 

Former A. N. A. Preeidewt, Sajrs 

Broadcasting Cannot Rival Newpaperi 

Radio was held unsuited for advertis- 
Canadian newsprint mills produced .\sheville, N. C., and Long Beach, &!., >*>8 .use by I. C. Mc^^iston, fonner 

1.^63,000 tons in IS^, while United met strikes by typographical employees presidert of the Association of National 
States mills turned out 1,485,000 tons by putting their operations on the open Advertisers and radio pioneer, vdto, in an 
and the balance is expected to be in Can- shop basis. No trouble was experienced interview granted New York reporters 
ada’s favor within the next few years. over the “joint action” agreement. .week, ridiculed the. theory that ratfo 

Both Canadian and American interests Rising costs submerged three New 'u tjme may be the chief agency in dis- 
are now thoroughly aroused to the need York newspapers during the past year, semination of news and take the place of 
of national policies for protection and the names of the Herald, Globe and Mail newspapers. 
reproduction of forests. In Canada, the. being erased as individual journals. Con- "Radio lends , itself only to the broad- 
overt argument for prohibiting further solidations and suspensions were frequent casting of musical, programs, instructive 
wood exports is that the ban is needed in smaller cities. talks, church services and other matters 
to prevent destruction of the Dominion ^ Both of the great newspaper groups apart from advertising,” he declared., 
forests within 30 years. In the United controlled by the Hearst and the Scripps- McQuiston was one. of the mea who 
States, the A. N. P. .^. and other inter- Howard interests increased their num- figured in the 1920 decision, to install and 
ested organizations at last face a rea- hers during the year, the Pittsburgh operate Station KDKA, Pittsburgi^ on 
sonable chance for success in inducing Press passing to the Scripps-Howard * daily schedule. 
Congress to pass desired forestry leps- newspapers for a price said to be in ex- _i._ .4 

lation. Their measure is now being con- cess of $6,000,000. a record for Ameri- e* o « 
sidered by the national legislature. can newspapers. The Hearst group added Com* to Room 116 

Not so successful before Congfress the .Mbany Times-Union. Two new tab- F.ditor & Pubushex cordiallv invites 
have been the efforts of the committee loid newspapers were started in Los An- visiting delegates to Room 116, Wal^ofi, 
seeking lower second-class rates. Al- geles and San Frandsco by Cornelius to hear the latest radio, write letters, tde- 
leged promises of Congressmen were dis- Vanderbilt, Jr. phone or chat—anytk^ig 9VT business. 
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OUR METHODS . BRINGING PROSPERITY 
'■"TO SOUTH AMERICA, SAYS MARTIN 

Journalists and Presidents Hosts to Associated Press General 

Manager on Three-Month Tour—Papers Find Large Vol¬ 

ume of U. S. News Profitable Despite Cable Tolls 

■y^HAT Associated Press meeting 
” would be complete without the 

Traveler Returned from Journeys Far 
Afield? 

This year the Pcregrinatory Prize goes 
to Frederick Roy Martin, general mana¬ 
ger, recently returned from a three-month 
circuit of South America, where he vis¬ 
ited A. P. members in Lima, Valparaiso. 
Antofagasta, Santiago. Buenos Aires, Rio 
de Janeiro and Sao Paulo. • 

Naturally, he met the leading journal¬ 
ists in the countries he visited and was 
the guest at dinners given in his honor 
by newspapers in Lima, Santiago, Bue¬ 
nos Aires and Rio de Janeiro. He was 
also received in sp)ecial conferences bv 
Presidents Leguia of Peru, Alessandri 
of Qiile, Alvear of Argentina and Ber- 
nardes of Brazil. He was the speaker 
at the Washington’s Birthday luncheon 
of the American Qub at Buenos Aires 
and addressed the American Lhamber of 
Commerce at Rio. 

“The larger and more successful South 
I .American dailies are developing rapidly 

along North American lines,” Mr. Martin 
told Editor & Pubusher. “It was a 
radical change when they turned to New 
York and away from Europie for their 
chief supiply of world news. Improved 
cable facilities and the upsets of the 
world war were in part responsible. 
Once they turned towards us. our South 
.American members have become more 
and more favorable to our methods_ of 
news-gathering and news-distribution. 
While I was there, our members in Peru. 
Chile, and Argentina increased the vol¬ 
ume of their daily repiort by one-third. 
The cost to them because of tolls, com¬ 
pared to what United States papers pay. 
Is enormous. Yet they find it profitable. 

“The papiers are generally prosperous, 
though they are handicapped by the fluc¬ 
tuations and the low exchange rates. 
Two of our members in Buenos Aires are 
enlarging their equipment. La Nacion is 
adding American presses and La Razon, 
which is erecting a new building, is put¬ 
ting in I'rench presses. El Mer^urio at 
Valparaiso has just made over its home, 
after a fire, and El Comercio in Lima is 
modernizing its plant. Most of the pa- 
piers are buying Scandinavian newsprint 

“It is drawing no invidious comparison 
to say that the dailies of Buenos Aires 
should be classed with the most enter¬ 
prising papiers .in our largest cities. I 
speak only of our members as reference 
to others might be misunderstood. Jorge 
A. Mitre, the director of La Nacion, has 
personally studied United States news¬ 
papers in this country and he is deter¬ 
mined to have whatever the best papers 
here have. His expenditure for foreign 
news is equaled by not over a half dozen 
papers in the world. 

“Dr. Sojo, who directs La Razon since 
the death'of its brilliant editor. Dr. Corte- 
jarena, is erecting a new building on the 
Avenida de Mayo,with every modern im¬ 
provement. These Buepos .Aires journals 

are alert, progressive and enterprising. 
They are interested in news worth while 
and spx'nd the necessary amount of money 
to get it. 

"if there is a Pan-.American newspapier 
conference here in 192.'i, Mr. Mitre will 
probably attend it. 

“The Mercurio group, the EMwards 
papiers. are the most progressive in Chile. 
Their plants are the best, they put the 
most energy into their product and have 
the largest circulation. I was in San¬ 
tiago when former President Wilson died. City Kew> Department. Aesooleted Freie Kew York Headquertert. 
The announcement reached there 11 min¬ 
utes after his death. Mercurio hung out south. The press is very friendly toward heard it charged that he wanted to be a 
a black bulletin board with the announce- the United States, and more than one dictator. That he eagerly denied in an 
ment. Its next edjtion gave an entire Brazilian journalist reminded me that of eloquent statement which I asked pier- 
page to the story, including the Associ- the twenty repiublics in this hemisphere, mission to print. He readily assented 
ated Press obituary review of Mr. VVil- there are only two non-Spianish in Ian- 1 told him I might get some thought of 

s ’ . . guage, the United States and Brazil.” his wrong in my translation. ‘Not if you s . . guage, the United States and Brazil 
What about the Brazilian press?” Mr. “What about your conferences wit! 

Martin was asked. _ ^ Presidents? Were they limited to 
“There is a strained situation there be- functory expressions of good-will ?” 

tween the leading paper Correio da “Not at all,” Mr. Martin replied. “ 

guage, the United States and Brazil.” his wrong in my translation. ‘Not if you 
“What about your conferences with the make it sufficiently emphatic.’ was his 

Presidents? Were they limited to per- reply. 
functory expressions of good-will?” “President Alvear is a most cultivated 

“Not at all,” Mr. Martin replied. “That and expierienced political leader, havii* 
long been ambassador in Paris. His of¬ 
fice in the Casa Rosita is reached after 
quite as much military and diplomatic 
ceremony as surrounds, say Premier 
Poincare in Paris. But when I met 
both, I found the red-tape stopped at the 
doors of their offices. President .Alvear 
is as simple and democratic as our own 
Presidents. 

“1 went up to Petropolis to meet Presi¬ 
dent Bernardes. I was told he spoke no 
English, no French but only Portuguese, 
So Ambassador Morgan came to inter¬ 
pret. But the President spoke very go(^ 
French and was very much interested in 
the .Associated Press. 

“Nor was he timid in telling me that 
the .American press had dealt Brazil a 
bad blow in reporting that his country 
had entered into a contract for subma¬ 
rines, just on the eve of the Santiagfo 
conference. 

“I asked if we had not given proper 
authority for the announcement. He said 

New General Executive Office and Directon' ILcom of tke Aaaooiated Preea, with Frederick Roy . thq source W'as those who wanted to sell 
Martin, General Manager, at hia deak in the fore«round. the boats and that the denial never caught 

up with the original report. 
Manha and the Government. The direc- can be left to diplomats. Foreign visitors “I explained that we had from time to 
tor of this paper has been imprisoned and are not so numerous there as here. The time similar misunderstandings with even 
was in France while I was in Rio. But Presidents really want to know what our own State Department which we re- 
his representative in charge of the paper, their visitors can tell them. President gretted; that we strove to get the truth 
Dr. Manuel Rodrigpiez, continued attacks Leguia pointed out to me, by way of in- and to correct errors and on the whok 
on former President Pessoa and was sen- troduction, the spot where Pizzaro was succeeded reasonably well. He was not 
tenced to imprisonment. The case was killed in his palace, but in a few minutes resentful and asked many questions about 
under appeal and decision was expected we were talking about the Tacna-Arica the relations of the press to our Govem- 
this month. The paper believes it is dispute and the sale of arms to Mexico, ment. 
lighting for the freedom of the press. Its He speaks English perf^tly. The other “I told one of the Presidents, which 
opponents charge it with undeserved crit- three Presidents talked with me in French, one it would not be fair to mention, that 
cism of public officials. _ _ “When I met President Alessandri in his Government from our way of lookmi! 

“The startling illiteracy of the Brazilian Santiago he was very happy over the ap- at things interfered too much with the 
people, probably 90 per cent, is the chief parent settlement of a political crisis. He press. 
barrier to the development of journals in wanted me to meet his young premier, “He smiled and replied, ‘Possibly, but h 
that country. As the readers are so lim- Jose Mazet, who had drawn up the com- interferes too much with me.’ ” 
ited, the interest in world news is neces- promise agreement. There was an at- -- ited, the interest in world news is neces- promise agreement. There was an at- -;-^— 
sarily confined to a very small proportion mosphere of elation in the executive of- Evanxton Daily Raise* Price 
of the population. Yet there is gradual fices. A cog slipped somewhere, how- Evanston (Ill.) News-Index has in¬ 
development. There are some brilliant ever, for the crisis was on again when I creased its price from two to three cents 
writers, but mechanically the papers are reached Buenos Aires. a copy and changed from 7 to 8 column 
not as modern as in the republics to the “I told the President that I had often width. 
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LABOR, RADIO, LOOM LARGE ON A. N.P. A. PROGRAM 
President Coolidge’s Address Before Associated Press Luncheon High-Light of Early Convention Week 

—Capacity Crowd Booked for Ad Bureau Banquet Thursday 

I 

WT ADIES and Gentlemen; I give you 
^ the one toast that is offered on 

this annual occasion—The President of 
the United States.” 

Then 500 members of the Associated 
Press in the Waldorf-Astoria ballroom 
will rise and raise glasses, President 
Frank B. Noyes will resume his chair at 
the center of the long table, and Calvin 
Coolidge. President of the United States, 
will begin his address to this group of 
newspaper owners and workers who have 
heard all of his predecessors in the White 
House during the past 25 years. 

The annual luncheon is always the 
high-light in the one-day annual meeting 
of the Associated Press membership, 
scheduled for next Tuesday, April 22. 
Some business must be done by the mem¬ 
bers in meeting assembled; officers, direc¬ 
tors and committees have to be elected, 
but the strong magnet that draws them 
every April to Fifth avenue and 34th 
street is the prospect of hearing a leader 
of national or world thought speak his 
mind to the nation through the makers of 
the press without the reservations and 
inhibitions present at lesser gatherings. 

President and Mrs. Coolidge will leave 
Washington by special train early Tues¬ 
day, and will occupy the Presidential 
suite at the Waldorf. Mrs. Coolidge will 
have luncheon in the suite with a party 
of friends. Afterwards, with her party, 
she will occupy a box overlooking the 
Grand Ballroom. 

This year President Coolidge’s address 
will be broadcast by radio stations WJZ, 
New York, and WGY, Schenectady, op¬ 
erated by the Radio Corporation of 
America, and WEAF, New York, op¬ 
erated by the American Telephone & Tel¬ 
egraph Company. Relays will make the 
address audible throughout the country. 

Six places on the board of directors 
are to be filled at the meeting on Tues^y. 
Members of the board whose terms ex¬ 
pire at this meeting and who have been 
renominated are: 

Victor F. Lawson, Chicago News. 
W. H. Cowles, Spokane Spokesman- 

Review. 
Frank P. MacLetuian, Topeka State 

Journal. 
E. Lansing Ray, St. Louis Globe-Dem¬ 

ocrat. 
Frederick I. Thompson, Birmingham 

.Age-Herald. 
Other candidates put forward by the 

nominating committee for these five di¬ 
rectorates are: 

Ralph H. Booth, Saginaw News-Cour¬ 
ier. 

J. E. Wheeler, Portland (Ore.) Tele¬ 
gram. 

Harry E. Taylor, Portsmouth Times. 
Louis T. Golding, St. Joseph News- 

Press. 
L. K. Nicholson, New Orleans Times- 

Picayune. 
To succeed V. S. McClatchy, resigned, 

for the term ending in 1925, the nomi¬ 
nating committee has named Joseph R. 
Knowland, Oakland (Cal.) Tribune, and 
Harry Chandler, Los Angeles Times. 

Other bodies to be chosen by the meet¬ 
ing are advisory boards for the four geo¬ 
graphical districts, auditing and nomi¬ 
nating committees. 

Officers and a new executive commit- 
t« will be elected by the new board of 
Erectors at a meeting Wednesday morn- 

Those whose terms expire are: 
President, Frank B. Noyes, Washing¬ 

ton Star. 
First Vice-President, F. D. White, 

New York Evening World. 
Second Vicer President, George B. 

^*ley, Dallas News. 
Secretary and Counselor, Melville E. 

Stone. 
Assistant Secretary and General Man- 

*8*r, Frederick Roy Martin. 
Treasurer, J. R. Youatt. 
Directors who hold over for one or two 

■we years are: 

Frank B. Noyes, Washington Star. 
Adolph S. O^s, New York Times. 
Clark Howell, Atlanta Constitution. 
CTiarles Hopkins Clark, Hartford Cour- 

ant. 
Elbert H. Baker, Qeveland Plain 

Dealer. 
H. V. Jones, Minneapolis Journal. 
B. H. Anthony, New Bedford Stand¬ 

ard. 
Stuart H. Perry, Adrian Telegram. 
Applications for membership which are 

likely to come before the annual meeting 
include, it is said, those of the Rochester 
(N. Y.) Times-Union, Baltimore Eve¬ 
ning Sun and Norristown (Pa.) Times- 
Herald. 

Continuation of the gentlemen’s agree¬ 
ment existing between the Associated 
Press and the Canadian Press was as¬ 
sured at a meeting the middle of this 
week of the Associated Press board. 

E. Norman Smith, of the Ottawa 
Journal, and president of the Canadian 
Press, and J. F. B. Livesay, general nwn- 
ager, attended the meeting by invitation. 
The subject of co-operation between the 
two news distributing associations was 
discussed. 

While exchange of news forms the 
basis of the relations between the C. P. 
tmd A. P., the former is required to pay 
a differential, and this subject was con¬ 
sidered by both parties. 

The meeting was “entirely sympa¬ 
thetic,” A. P. officials reported. 

“Arrangements were concluded for 
making even more close and intimate the 
relations of the two associations, which, 
working on the same general lines, ex¬ 
change the news of their territories,” a 
statement issued by Livesay to Editor & 
Publisher said. 

“Directors of the Associated Press 
heard with gratification from Mr. Nor¬ 
man Smith, that, notwithstanding loss of 
the annual grant from the Dominion gov¬ 
ernment, members of the Canadian Press 
propose carrying on their trans-Canada 
leased wire service unimpaired.” 

Present at the meeting were Frank B. 
Noyes, Florence D. White, George B. 
Dealey, Melville K Stone, Frederick Roy 
Martin, J, R. Youatt, Victor F, Lawson, 
W. H. Cowles, E, Landing Ray, Frederick 
I, Thompson, Charles Hopkins Clark, 
Stuart H. Perry, Adolph S. Ochs, H. V. 
Jones, B. H, Ajithony, Kent Cooper and 
Jackson S. Elliott, 

AD BUREAU BANQUET 
DRAWS 1200 GUESTS 

Senator D. A. Reed, Ambassador 

Howard and Eleanor Franklin Egan 

Speakers at Thursday Night Event 

of Convention Week 

Social verve for the convention week is 
contributed chiefly by the annual banquet 
of the Bureau of Advertising of the 
A, N. P. A., which will be held in the 
Waldorf-Astoria Grand Ballroom at 
7 p. m. Thursday, April 24, Nine hun¬ 
dred guests will be accommodated at the 
tables and more than 300 additional will 
grace the galleries. 

Speakers announced by Howard Davis, 
New York Herald Tribune, chairman of 
the dinner committee, include Senator 
David A. Reed of Pennsylvania; Sir 
Esme Howard, British Ambassador to 
the United States; and Eleanor Frank¬ 
lin Egan, world-traveler and writer, 

William F. Rogers, advertising mana¬ 
ger of the Boston Transcript, will pre¬ 
side and will turn the ceremonies over to 
Julian S. Mason, managing editor of the 
Herald Tribune, who will act as toast¬ 
master, Musical entertainment will be 
furnished by the band of the 101st 
Cavalry. 

1 LABOR. 
2. Postage. 

3. Radio. 
In that order stand forth the chief 

topics of interest before the American 
Newspaper Publishers’ .Association as it 
enters on its 39th year. The convention 
will be called to order at 10 o’clock Wed¬ 
nesday morning in the Astor Gallery of 
the \Valdorf-Astoria and will hold morn¬ 
ing and afternoon sessions Wednesday 
and Thursday and possibly Friday. 
Thursday evening the annual banquet of 
the Bureau of Advertising of the A. N. 
P. A. will turn the host of publishers and 
editors and their friends toward the 
grand ballroom. Over 500 publishers ex¬ 
pect to attend the convention. 

Four new directors will be chosen by 
the A. N. P. A., and. if the practice of 
the past is followed, S. E. Thomason, bus¬ 
iness manager of the Chicago Tribune, 
will be advanced from vice-president to 
president, in succession to Paul Patterson, 
Baltimore Sun, who has been in office 
since 1922. A new vice-president will be 
named to succeed Mr. Thomason. George 
M. Rogers, Cleveland Plain Dealer, 
elected secretary at a recent meeting of 
the directors to fill the term of John 
Stewart Bryan, elected a member of the 
board, and Howard Davis, New York 
Tribune, treasurer for the past three 
years, will probably be continued in those 
offices. 

The directors whose terms expire at 
this meeting are; T. R. Williams, Pitts¬ 
burg Press; Harry Chandler, Los An¬ 
geles Times: Charles H. Taylor. Boston 
Globe, and F. G. Bell, Savannah News. 
Directors whose terms have another year 
to run are: John Stewart Bryan, Rich¬ 
mond News-Leader (vice E. H. Baker, 
Cleveland Plain Dealer, resigned) ; Hil¬ 
ton U. Brown, Indianapolis News; E. H. 
Butler, Buffalo News, and F. J. Burd, 
N'ancouver (B. C.) Province. 

At least one session, probably more, 
will be given to discussion of labor in 
many phases. In general terms, these 
phases are: ' 

1. Report of the Special Standing 
Committee, rendered by H. N. Kellogg, 
chairman. * 

2. Report of the committee on arbi¬ 
tration contract negotiations with the 
international unions. 

3. Report of the committee in charge 
of the printing trade school fund. 

4. Report of the Open Shop Division 
of the .Association. 

Interest is manifested chiefly in the 
third of the above developments. Funds 
totalling $20,000 are said to be in hand, 
available for whatever use the .A. N. P. 
.A. sees fit to make of them in its pro¬ 
gram for training young men and women 
for work in newspaper mechanical de¬ 
partments. 

Radio has been studied intensively dur¬ 
ing the past year by a committee of 
which Walter .A. Strong of the Chicairo 
Daily News is chairman. Its report will 
be lengthy and will cover the manifold 
developments of radio telephony as they 
have affected the field of newspaper pub¬ 
lication—pending legislation, broadcast¬ 
ing of news, protection to copyright, 
maintenance of stations by newspapers, 
advertising by broadcasting stations in 
comnetition with newspapers and other 
established and regulated meilia. etc. 

Proposed increases in. the rates on sec¬ 
ond-class postage have fanned anew the 
interest in that topic for newspaper own¬ 
ers and the report of the postal commit¬ 
tee will doubtless be followed by a reso¬ 
lution expressing the association’s atti¬ 
tude. 

Newsprint and its related subiects— 
forestry, tariff and traffic—are not such 
“hot” topics as thev have been in past 
conventions, though interesting reports of 
accomplishments and tendencies are sched¬ 
ule. 

Recent events have added to the inter¬ 
est always manifested in the report of 
the legislative committee. The recent 
Owen bill in the Senate, which would 
regulate by statute newspaper publication 
of corrections, and would compel signa¬ 
ture of all articles and the daily state¬ 
ment of all business connections of each 
newspapers’ owners, will doubtless be 
mentioned. Deep interest is also evinced 
by the association in a clause of the Mass¬ 
achusetts minimum wage law which com¬ 
pels publication by newspapers of all re¬ 
ports of the state minimum wage com¬ 
mission. This statute has been attacked 
in the courts on constitutional grounds 
by the Boston Transcript, an A. N. P. A. 
member. Efforts to enact a similar law 
in New York State were prevented by the 
New York local of the A. N. P. A._ 

W'ork of the Bureau of Advertising, 
.A. N. P. .A., will be reported by the com¬ 
mittee in charge to the directors of the 
association on Monday and to the mem¬ 
bership on Tuesday and a new committee 
will be elected during the closing hours of 
the convention. Besides William A. 
Thomson, director, and Thomas A. 
Moore, associate director, those in com¬ 
mand of the bureau’s activities are: 

William F. Rogers, Boston Transcript, 
chairman: Harry Chandler, Los Angeles 
Times, vice-chairman: Howard Davis, 
New York Herald Tribune; W. C. R. 
Harris. Toronto Star; William J. Hoff¬ 
mann, Portland Oregonian; D. D. Moore. 
Fort Worth Record: Fleming Newbold, 
Washington Star: D. B. Plum, Troy 
Record: George M. Rogers. Qeveland 
Plain Dealer: S. E. Thomason, Qiicago 
Tribune: Ix)uis Wiley, New York Tini«, 
and John B. Woodward, Chicago Daily 
News. 

A.N.P.A.wi^FEATURED 
BY AUXILIARY MEETS 

Seven Extra-Convention Events Planned 

for Publishers—S. N. P. A. Di¬ 

rectors Plan Banquet—Koenigs > 

berg Offers a “Mudlark” 

Every moment of Convention Week is 
crow'ded with meetings, either of the two 
great organizations which gave it .being 
or of other bodies which have learned 
to turn the assemblage to their own good 
purposes. Among the other meetings 
schooled are: 

Tuesday, April 22—Banquet, officers 
and directors and committee chairmen of 
the Southern Newspaper Publishers As¬ 
sociation, Hotel Vanderbilt, 7.30 p. m. 

Tuesday, April 22=—Alouette Fish & 
Game Qub dinner, Empire Room, 
Waldorf-Astoria, 7 p. m. This is _ an 
organization of publishers who visited 
the International Paper Company mill at 
Three Rivers, Que., last summer, formed 
for the purpose of perpetuating the frirad- 
ships and associations made at that time. 
W. B. Bryant. Paterson Press-Guardian, 
is chairman of the committee in charge, 
other members of which are: R. E. Lent, 
Passaic Daily News; Richard Brown, 
Poughkeepsie Star; and E. B. Tobey, 
Poughkeepsie Sunday Courier. 

Wedne^ay, April 23 — “Mudlark.” 
entertainment at Friars’ Monastery bk 
M. Koenigsberg, head of the Hearst ntrm 
services and syndicates, 7 p, m. 

Wednesday, April 23—Executive Com¬ 
mittee Morning Newspaper Publishers 
Association, Waldorf-Astoria. 

Thursday, April 24—Banquet North 
American Newspaper Alliance, Lotos 
Club, 7 :30 p. m. 

Friday, .April 25—Meeting, Board of 
Directors. Audit Bureau of Circulations, 
Hotel Belmont, 2 p. m. 

Friday, April 25—Annual meeting 
•American Society of Newspaper Editors, 
Ritz-Carlton Hotel, Atlantic City, N. J., 
10 a. m. : 



20 Editor & Publisher for April 19, 1924 

DIRECTORY OF A. N. P. A. AND A. P. CONVENTIONS DELEGATES 
Name of Newspaper Representative New York Address 

Adrian (Mich.) Telecram.Stuart H. Perry..Waldorf-Astoria 
Akrcn (Ohio) Times.W. Kee Maxwell.St. J^mes Hotel 

Ross F. Walker.St. J^mes Hotel 
Akron (Ohio) Beacon-Journal.J. H. Barry...^amac Hotel 

tobn S. tuught.Alamac Hotel 
Allentown (Pa.) Morning Call.Royal W, Weiler.H®*®} Astor 

Clarence J. Smith.Hotel Astor 
P. W. Leisenring.Hotel Astor 

Altoona (Pa.) Mirror.D. N. Slep.Waldorf-Astoria 
H. Edward Slep.W aldorf-Astorm 
Harry L. Johnston.Waldorf-Astoria 

Amsterdam (N. Y.) Evening Recorder..Gardiner Kline ........Commodore Hotel 
Anderson find.) Bulletin.Thomas McCullough ... Waldorf-Astona 
Anniston (Ala.) Star.J. W. Zorna.225 5th Ave. 
Asbury Park (N. J.) Press.J. Lyle Kinmonth..McAlpin Hotel 
AshevUle (N. C) Citizen.Charles A. Webb.Waldorf-Astona 
Atlanta Cmstitution .Clark Howdl, Sr. 

CUrk Howell, Jr. 
J. R. Holliday. 

Atlantic City (N. J.) Press-Union.Albert J. Feyl.-Mamac Hotel 
Paul J. O’Neill..■Mamac Hotel 

Auburn (N. Y.) Advertiser.W’illiam O. Dapping-Waldorf-Astoria 
Victor J. Cailanan.\\aldorx*Astor^ 
Charles D. Osborne.Waldorf-Astoru 
Lithgow Osbom ..Waldorf-Astoria 

Aurora (Ill.) Beacon-News.Albert M. Snook.Waldorf-Astoria 
John K. Groom.Martmique Hotel 

Austin (Tex.) Statesman...Edmunds Travis ...... Hotel Marseilles 
Baltimore (M<L) Sun.Wm. F. Schmick.Biltmore Hotel 

Jbs. A. Blondell.Biltmore Hotel 
Patti Patterson .Biltmore Hotel 

Barre (Vt.) Times.Frank E. Langley.Martinique Hotel 
Battle Creek (Mich.) Enquirer & News..A. L. Miller.WaldoH-Astoria 
Beaumont (Tex.) Journal.......J. L. Mapes....Hotel Bretton Ha 
Beaver Falls (Pa) Tribune..’.James H. March.Waldorf-Astorm 
Bethlehem (Pa.) Globe.Harold B. Farquhar-Hotel Pennsylvania 

J. M. Litsch.Martinique Hotel 
Geo. P. Meyer.Martinique Hotel 

Biddeford (Me.) Journal.Julius Mathews .^•*2?'. » n jj 
Billings (Mont.) Gazette.Harry Prudden .Prudden. King 4 Prudden 

^ 268 5th Ave. 
Binghamton (N. Y.) Press 4 Leader_R. E. Bennett.Martmique Hotel 

Lawrence S. Chubbuck. .Martinique Hotel 
Frank W. Spaulding... .Martinique Hotel 

Bloomington (III.) Pantagraph.Davis Merwin ..Empire Hotel 
B^ne (Iowa) News-RepuUican.S. G. Goldthwaite.AmbassadOT Hotel 
Boston (Mass.) Advertiser.Mortimer Berkowitz ...Biltmore Hotel 
Boston Christian Science Monitor.Willis J. Abbot.tt . i 

Norman S. Rose.......Murray Hill Hotel 
Charles E. ^rvis.Hotel Commodore 

Bo^n Transcript .William F. Rogers.Wol^t Hotel 
Boston Globe . ..Charles H. Taylor.. ....A. N. P. A., World Bldg. 
Boston Herald ........................ Robert Lincoln O’Brien. 
Bomon Traveler .Harold F. Wheeler. . . , 
Bradford (Pa.) Era.J. W. MUligan.Hotel Woodsto^ 
Bridgeport ((jmn.) Post 4 Telegram... .Edward F'licker .Commodore Hotel 

George C. Waldo, Jr.... Commodore Hotel 
Bridgeport (Coon.) Times.James L. McGovern-Ambassador Hotel 

Rufus R. Ness.Ambassador Hotel 
Bristol (Oinn.) Press.Arthur S. Barnes.Empire Hotel 
Bristol (Va.-Tenn.) Herald-Courier.Munsey Slack .St. James Hotm 
Brooklyn Standard Union.R. F. R. Huntsman.Brooklyn, N. Y. 

H. L. Bridgman.Brooklyn, N. Y. 
Theodore Bosshard .Brooklyn, N. Y. 

Buffalo (N. y.) Commercial.E. J. McCone.Waldorf-Astoria 
Buffalo (N. y.) Express.James W. Green.Hotel Algonquin 

Burrows Matthews .Waldorf-Astoria 
Buffalo (N. y.) News.Edward H. Butler. 

J. F. Mdia.Astor Hotel 
Burlington (Vt.) Free Press.David W. Howe.^pire Hotel 
Burlington (lows) Hawk Eye.John F. D. Au6.Astor Hotel 
Camden (N. J.) Courier.J. David Stem.Martinique Hotel 
Camden (N. J.) Post-Telegram.F. F. Patterson, 3rd.... FratMnity Club 

Edgar R. Holme.c/o Benjamin 4 Kentnor 
N. F. Thompson. 

Casper (Wya) Tribune.E. E. Hanway.Empire I^tel 
' r / .. H. J. Prudden.286 5th Ave. 

V L. C. Prudden.286 5th Ave. 
<3tarleston (W. Va.) (Uzette.W. E. Clilton.Alamac Hotel 

H. H. Pfabler.Alamac Hotel 
Robert L. Smith.Alamac flotel 
H. A. Wallace..Mamac Hotel 
W. E. Chilton, Jr.Alamac Hotel 

Charieston (W. Va.) Mad.B. H. Anderson.McAlpin Hotel 
Charlotte (N. C.) News.W, C. Dowd..Mamac Hotel 
Chattanooga (Tenn.) News.W. C. Johnson...^®o®* • < » 
Cheyenne (Wyo.) 'Tribune-Leader.W’illiam C. Deming.E. Kstz Specml Agency 
(3iicato Duly News.Victor F. Lawson.Waldorf-Astoria 

Walter A. Strong.Waldorf-Astona 
John F. Woodward.350 West 55th St. 

Chicago Tribune .Robert R. McCormick... Waldorf-Astoria 
J. M. Patterson.Waldorf-Astoria 
S. E. Thomason.Waldorf-Astoria 

Cincinnati (Ohio) Commercial Tribune..Harry W. Brown.Waldorf-Astona 
Cincinnati (()hio) Post.Maurice Levy .Commodore Hotel 
Clarksburg (W. Va.) Exponent.W. (Juy Tetrick.St. James Hotel 

J. Monroe Boyer.St. James Hotel 
Clarksburg (W. Va.) Telegram..,..J. J. Devine.c/o MacQuoid A CUrksburg (W. Va.) Telegram..,..J. J. Devine.c/o MacQuoid Agency 

103 Park Ave., N. Y. G. 
Clinton (Iowa) Herald...........L. M. Michelsen.......Biltmore Hotel 
Coatesville (Pa.) Record.C. H. Heintzelman.Waldorf-Astona 
Coffeyville (Kan.) Journal.....H. J. Powell....Commodore Hotel 
Columbia (S. C.) Sate.F. C. Withers.Harding Hotel 
Coneord (N. H.) Monitor.James M. Langley ....Martinique Hotel 
Cbncord (N. C.) Tribune.J. B. Sherrill.c/o Frost, Landis 4 Kohn, 

225 5th Ave. 
Omnellsville (Pa.) Daily News.W. D. McGinnis.Pennsylvania Hotel 
Coming (N. Y.) Leader.E. S. Underhill.Yale Club 

W. A. lindertill.Yale Club 
J. F. Rolfe..Yale (^lub 

Cumberland (Md.) Times..............Joseph B. Finan...McAlpin Hotel 
Dallas (Texas) News.George B. Dealey.Waldorf-Astoria 

Ennis Cargill .Waldorf-Astoria 
E. B. Doran.Waldorf-Astoria 

DaUaa (Tex.) Times-Herald......Edwin J*. Kiest.McAlpin Hotel 
Danville (Ill.) Commercial-News.W. J. Parrett.Empire Hotel 
Davenport Oowa) Daily Times.E. P. Adler.Waldori-.^stona 
Davenport (Iowa) Democrat 4 Leader...Frank D. Throop.Waldorf-.^storia 

Danville (Ill.) Commercial-News.W. J. Parrett.Empire Hotel 
Davenport Oowa) Daily Times.E. P. Adler.Waldori-.^storia 
Davenport (Iowa) Democrat 4 Leader...Frank D. Throop.Waldorf-.^storia 
Dayton (Ohio) News.D. J. Mahoney.Waldorf-Astoria 

J. H. Cloetingb.Waldorf-Astoria 
Decatur (Ill.) Review.H. C. Schaub.Woodstock Hotel 

Frederick W. Schaub. ..Woodstock Hotel 

Name of Newspaper Representative New York Address 
East Liverpool (Ohio) Review-Tribune.. .T. S. Brush.Waldorf-Astoria 
Elgin (Ill.) Daily Courier.D. A. McKenzie.Astor Hotel 
Elizabeth (N. J.) Journal.Fred. L. Crane.Waldor^Astoria ~ ^ 

Elmer E. Stanion.Elizabeth, N. J. 
George W. Swift.Elizabeth, N. J. 

Elmira (N. Y.) Star Gazette 4 Ad¬ 
vertiser .F. E. Tripp.Astor Hotel 

W. M. Ingalls.Astor Hotel 
Erie (Pa) Times.John J. Mead, Sr.Waldorf-Astoria 

John J. Mead, Jr.Waldorf-Astoria 
Evansville (Ind.) Courier 4 Journal.Ed. J. Fehn.McAlpin Hotel 
Fairmont (Minn.) Daily Sentinel.Frank A. Day. 
Fairmont (W. Va.) Times.C. E. Smith.Waldorf-Astoria 
Fairmont (W. Va.) West Virginian.Sidney W. Wright.Waldorf-.^storia 
Fargo (N. D.) Forum and Daily Tribune.Norman B. Black.McAlpin Hotel 
Findlay (Ohic^ Morning Republican.R. L. Heminger.Mc.Mpin Hotel 
Fort Worth (Tex.) Star-Telegram.Amon G. Charter.Ambamdor Hotel 

James M. North, Jr....Empire Hotel 
A. L. Shuman.Alamac Hotel 

Fort Wayne (Ind.) JournaLGazette.L. G. Ellingbam.Waldorf-Astoria 
A. Schafer .Astor Hotel 
R. S. Nelson.Astor Hotel 

Frederick (Md.) News 4 Post.Robert E. Delaplaine.... Pennsylvania Hotel 
Wm. T. Delaplaine.Pennsylvania Hotel 

Fresno (CalJ Republican.George A. Osbom.Belmont Hotel 
Galveston (Texas) News.Louis C. Elbert.McAlpin or Waldorf-Astctii 
Gary (Ind.) Post-Tribune.J. R. Snyder.c/o Knill-Burke, Brobi 

Bldg., 42nd St. 4 B’na; 
Geneva (N. Y.) Times.George B. Williams.Waldorf-Astoria 
Gloversville (N. Y.) Leader-Republican..Frank L. Rogers.Waldorf-Astoria 

Edward H. Mills.Waldorf-Astoria 
Glens Falls (N. Y.) Post-Star.J. I. Fowler.Alamac Hotel 

A. P. Irving.Astor Hotel 
Gloversville Morning Herald.Emmett H. Cullings... .Waldorf-Astoria 

Flora M. Cullings.Waldorf-Astoria 
Fred. B. King.Elks’ Club 

Grand Rapids (\Iich.) Herald.A. H. Vandenberg.Biltmore Hotel 
Grand Rapids Press.Edmund W. Booth.Plaza Hotel 
Greensburg (Pa.) Review.E. Arthur Sweeny.Pennsylvania Hotel 
Greenville (S. C.) Daily News.B. H. Peace.Wolcott Hotel 
Guthrie (Okla.) Daily Leader.L. G. Niblack.Waldorf-Astoria 
Hackensack (N. J.) Record.John Borg .Hackensack, N. J. 

Russell L. Binder.Hackensack, N. J. 
Hagerstown (Md.) Herald-Mail.Wm. P. Lane, Jr.Commodore Hota 

S. E. Phillips.Commodore Hotel LC. Byron.Commodore Hotel 
wis T. Byron, Jr.Commodore Hotel 

Hamilton (Ont.) Spectator.F. I. Ker.Commodore Hotel 
James R. Allan.Commodore Hotel 

Hanover (Pa.) Sun.Hugh B. Hostetter.Hotel York 
Harrisburg (Pa.) Patriot 4 Evening 

News .Richard M. H. Wharton. Astor Hotel 
Homer E. Moyer.McAlpin Hotel 

• Harrisburg Telegraph .E. J. Stackptde, Sr.Vanderbilt Hotel 
J. P. McCullough.Martinique Hotel 
A. R. Michener.Martinique Hotel 
G. M. Steinmetz.Martinique Hotel 

Havana (Cuba) HU Mundo.Vincent Villadano . 
Haverhill (Mass.) Gazette.Robert L. Wright.Vanderbilt Hotel 
Hazleton (Pa.) Standard-Sentinel.Henry Walser .Waldorf-Astoria 
Henderson (N. C.) Dispatch.Hen^ A. Dennis.Pennsylvania Hotel 
Houston (Texas) Chronicle.M. E. Foster.Astor Hotel 

Mrs. M. E. Foster.Astor Hotel 
Miss Madora Foster... .Astor Hotel 
Steve Kelton .c/o John Branham (a, 

Canadian Pacific Bldg 
Houston (Texas) Post.G. J. Palmer.Alamac Hotel 
Huntsville (Ala.) Times.J. E. Pierce.Pennsylvania Hotel 
Indianapolis News .Hilton U. Brown.Astor Hotel 

Frank T. Carroll.Astor Hotel 
Indianapolis Star .B. F. Lawrence.Waldorf-Astoria 
Iowa City (Iowa) Press-Citizen.Merritt C. Speidel.Waldorf-Astoria 
Ithaca (N. Y.) Journal-News.John W’. Baker.Astor Hotel 
Jackson (Miss.) News...Frederick Sullens .c/o S. C. Beckwith Ageac;. 

World Bldg. 
Jamaica (N. Y.) Long Island Daily 

Press .Benjamin Marvin ......481 Fulton St., Jainaici, 
L. 1., N. Y. 

Jamestown (N. Y.) Journal.Fred P. Hall.Astor Hotel 
Henri M. Hall.Astor Hotel 

Jamestown (N. Y.) Post.Edward L. Allen.Hotel Embassy 
Kansas City (Mo.) Journal-Post.W. Lawrence Dickey... .Waldorf-Astoria 

E. O. Syman.Waldorf-Astoria 
Kansas City Star.Irwin Kirkwood .Ritz-Carlton Hotel 
Kingston (N. Y.) Freeman.Jay E. Klock.Waldorf-Astoria 
Knoxville (Tenn.) Sentinel.Wiley L. Morgan.Waldorf-Astoria 
Lafayette (Ind.) Journal and Courier.... Henry W. Marshall.McAlpin Hotel 
Lancaster (Pa.) Intelligencer 4 News- 

Journal .J. H. Steinman.Vanderbilt Hotel 
J. F. Steinman.Yale Club 
H. C. Carpenter.Astor Hotel 
W.' L. Robinson. 
A. E. McCullough. 

Lewiston (Me.) Journal.Arthur G. Staples.c/o Prudden, King 4 Pr* 
den 

Hartley L. Lord. 

Dubuque (Iowa) Telegraph-Herald.F. W. Woodward.c/o Alcom-Seymour Co. 
M. R. Kane.Marbridge Bldg., N. Y. C. 

Duluth (Minn.) Herald.M. F. Hanson.(Uiatham Hotel 
(Pa.) Exprem.J. H. McGrath.Martinique Hotel 

J. L. Stackhouse.Martinique Hotel 
Easton Free Press.....................O N. Andrews.........Wolcott Hotel 

Evan Dalrymple ..Alamae Hotd 

Lewiston (Me.) Sun.I. B. Costello.Empire Hotel 
Lexington (Ky.) Leader.Harry Giovannoli .Waldorf-Astoria 
Lexington (Ky.) Herald.Desha Breckenridge.Princeton Club 

Park Ave. 4 39th St. 
Lima (Ohio) News 4 Times.I.. S. Galvin.Martinique Hotel 

C. R. Galvin.Martinique Hotel 
Little Falls (N. Y.) Times.John Crowley .Elks’ Oub 
Long Island C3ty (N. Y.) Star.LeRoy L. Smith.Star Square, L. I. City 
Los Angeles Times.Harry Chandler .Waldorf-Astoria 
Louisville (Ky.) Herald 4 Post.C. F. Gladfelter.Martinique Hotel 
Louisville (Ky.) Times and (xturier- 

Joumal .R. W. Bingham.Waldorf-Astoria 
Emanuel Levi .Waldorf-Astoria 
A. R. Magee.Alamac Hotel 

Lynchburg (Va.) News 4 Advance.Powell Glass .Waldorf-Astoria 
M. K. Duerson.Waldorf-Astoria 

I 

Lvnn (Mass.) Evening Item.C. H. Hastings.Martinique Hotel 
^fcKcesport (Pa.) News.less E. Lreig.Martinique H^el 
Madison (Wis.) State Journal....I, U. Scars.Waldorf-Astoria 

Denver (Colo.) Rocky Mt. News and c/o Verree & ConkHn, Inc. 
Times .Samuel S. Sherman.300 Madison Ave., N. Y. C. 

Des Moines Register ft Tribune.John Cowles .c/o I. A* Klein, 50 East 
W. W. Wayraack. 42nd St. 

Detroit (Mich.) News.H. Ponting ..^stor Hotel 
Detroit (Midi.) Timet.Qarence R. Lindner... .Waldorf-Astona 
ueuoic laaicn.; ea ^ H. A. Stretch.2 Columbus Circle, N. Y. C. 

Madison (Wis.) State Journal....I, U. Scars.Waldorf-Astona 
Manchester (N. H.) Union-Leader.J. A. Muehling..St. James Hotel 
Marietta (Onio) Register.T. D. Cliamberlain..McAlpin Hotel 
Meadville (Pa.) Tribune-Republican.Walter Irving Bates... .Waldorf-Astoria 
Memphis (Tenn.) Commercial-Appeal.., .C. P. T. Mooney.Waldorf-Astoria 
Meriden (Conn.) Daily Journal.F. E. Sands.St. James Hotel 

C. H. Tryon.St. James Hotel 
Meriden Morning Record.W. A. Kelsey.Hotd Nethcrisnd 
Merida (Yucatan) Revista de Yucatan...R. de Z^as Enriquez...601 West 164th St. ^ 
Mexico City (Mex.) El Democrata. •• •. ..Mfonso Tria Zabre.c/o Huasteca Petroleum U 
Miami (Fla.) Herald.Frank B. Shutts.Waldorf-Astona 
Middletown ("N. Y.) Times-Press.Benoni Crist .Empire Hrtel 
Milwaukee Journal ....Harry J. Grant.Harvard Club^ 
Minneapdis Journal .W. S. Jones.Waldorf-Astoria 

. G. B. Bickelhaupt.Waldorf-Astona 
Minneapolis Tribune .  F. E. Murphy.Waldorf-Astoria i 

E. P. Stewart.Waldorf-Astona 
Moline (III.) Dispatch.P. S. McGlynn.Waldorf-Astoria 

August Sundine .Waldorf-Astoria 
Morgantown (W. Va.) New Dominioa.. .(Charles Edward Hodges.Waldorf-Astoria - 
Morristown (N. J.) Jerseyman.Alva E. Lamberton.c/o N. J. NewM»p^J% 

23 East 26Ui St, N. Y. v 
rii 
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Name of Newspaper Representative New York Address 
Uuade (Ind.) Sur.H. F. Guthrie.McAlpin Hotel 
Muscatine (lowra) ^umal.1/ee P. Loomis.Waldorf-Astoria 
Muskogee (Okla.) Daily Phoenix.Poel H. Bixby.Waldorf-Astoria 

cl. K. Bixby.Waldorf-Astoria 
Nashville (Tenn.) Banner.E. B. Stahfman.Waldorf-Astoria 
Newark (N. J.) Call.Louis Hannoch .Newark. N. j. 

Philip H. ^Idwin.Newark, N. J. 
Newark News .Eugene W. Farrell.Waldorf-Astoria 
New Bedford (Mass.) Standard & 

Mercury .Benj. H. Anthony.Waldorf-Astoria 
Jas. T. Murray.Vanderbilt Hotel 
George A. Hough.Vanderbilt Hotel 

New Bern (N. C.) New Bernian.{. B. Dawson.Waldorf-Astoria 
New Bern Sun-Journal.Mrs. J. B. Dawson.Waldurf-.Astoria 
New Brunswick (N. J".) Home News & 

Sunday Times .W. B. Boyd.46 West 71st St. 
E. B. Boyd.Majestic Hotel 
A. H. Boyd.36 Central Park South 

Nesrburgh (N. Y.) Daily News.Frederick W. Wilson... 
Frederick H. Keefe. 
Harry Cohen . 

Newburyport (Mass.) Daily News.Fred E. Smith.Martinique Hotel 
Edward E. Hicken.Martinique Hotel 

Newcastle (Pa.) News.Fred L. Rents.Waldorf-Astoria 
New Haven (Conn.) Register.John Day Jackson.Yale Oub 

Hugh B. Kennedy.Majestic Hotel 
New Haven Times-Leader.Wm. A. Hendrick.Astor Hotel 
New Haven Unioo.Philip Troup .c/o Powers & Stone 

Aeolian Bldg., N. Y. C. 
New London (Coon.) Day.Theodore Bodenwein ... 

Orvin G. Andrews.Wolcott Hotel 
New Orleans Item.James M. Thomson.Vanderbilt Hotel 

A. G. Newmyer.Vanderbilt Hotel 
New Orleans States.Robert Ewing .c/o S. C. Beckwith .Agenev. 

„ World Bldg.. N. Y. C. 
New Orleans Times-Picayune.Leonard K. Nicholson. .Waldorf-.Xstoria 
.New York Daily News.Philip A. Payne. 
New York Day.William Edlin .183 East Broadway * 

L. Gerson .183 East Broadway 
New York Herald-Tribune.Howard Davis . 
New York II Popolo.Vincent Giordano .182 Worth St. 
New York La Prensa.Jose Camprubi .24$ Canal St. 

Lester Mercelia .24$ Canal St. 
New York World.Herbert Bayard Swope.. 
Niagara Falls (N. Y.) Gazette..A. C. Deuel.Waldorf-Astoria 
.Norfolk (Va.) Ledger-Dispatch.S. L. Slover..Astor Hotel 

P. S. Huber..Astor Hotel 
Norristown (Pa.) Times-Herald.Ralph Beaver Strass- 

burger .60 Broadway, Room 1407 
Frederick S. Fox.Martinique Hotel 
John C. Dye.Martinique Hotel 

North .Adams (Mass.) Transcript.James A. Hardman.Empire Hotel 
Norwalk (Conn.) Hour.Edward J. Thomas. 
Oakland (Cal.) Tribune.J. R. lOiowland.Waldorf-.Astoria 
Ogdeasburg (N. Y.) Republican-Journal.A. E. Sansoucy.c/o D. J. Randall, 341 Sth 

Ave. 
Oklahoma City (Okla.) Times and Daily 

Oklahoman .Charles W. Boggs.Waldorf-.Astoria 
(Mean (N, Y.) Herald.M. C. Oatrom.c/o F. R. Northrop, 3$0 

S. N. Ostrom. Madison Ave. 
Olean (N. Y.) Times.William S. Dodson.Martinique Hotel 
Oshkosh (Wis.) Northwestern.O. J. Hardy.Martinique Hotel 
Ottumwa (Iowa) Courier.James F. Powell.Waldorf-.Astoria 
Owensboro (Ky.) Messenger.Urey Woodson .Empire Hotel 
hsnic (N. J.) Herald.E. A. Bristor.Waldorf-.Astoria 

‘T. J.) News.Geoi^e M. Hartt. 
R. E. Lent. 

Paterson (N. J.) Morning Call.Robert Williams, Jr. 
Paterson Press^uardian.W, B. Bryant. 
Pensacola (Fla.) News.Percy S. Hayes.Pennsylvania Hotel 
Peoria (Ill.) Star.S. A. Oakley.Astor Hotel 
Peoria Journal-Transcript .Henry M. Pmdell.Astor Hotel 

Carl P. Slane. 
Perth Amboy (N. J.) News.D. P. Olmstead. 

J. L. Clevenger. 
Philadelphia (Pa.) North American.James P. Considine.Astor Hotel 
Philadelphia Public Ledger.John C. Martin.20 Vesey St. 

G. F. Goldsmith.20 Vesey St. 
Hugh Burke .366 Madison Aye. 
Guy S. Osborn.366 Madison Ave. 

Philadelphia Record .Rowe Stewart .Waldorf-.Astoria 
W. H. H. Neville.Waldorf-.Astoria 

Pittsburgh (Pa.) Post ft Sun.A. E. Braun.St. Regis Hotel 
Pittsbnryih (Pa.) Gazette-Times ft 

(^romcle-Telegraph .Urban E. Dice.Waldorf-Astoria 
C. W. Danziger.Empire Hotel 

Pittsburgh Press .William G. Chandler. ...Commodore Hotel 
H. C. Milholland......-Astor Hotel 
T. R. Williams.Waldorf-Astoria 

Pittston (Pa.) Gazette.William J. Peck.Waldorf-Astoria 
Frank A. Kaiser.Waldorf-Astoria 

Plainfield (N. J.) Courier-News.Carles H. Frost.Plainfield, N. I. 
A. W. Zimmerman.Plainfield, N. J. 

Port Huron (Mich.) Times-Herald.E. J. Ottaway.Commodore Hotel 
Port Jervis (N. Y.) Union.Fred R. Salmon. 
[)xtUnd (Me.) upress.F. H. Drinicwater..Alamac Hotel 
Portland Oregonian .C. A. Morden.Waldorf-Astoria 
Portland (()re.) Telegram.J. E. Wheeler.Waldorf-Astoria 
Pottsville (Pa.) RepuUican.J. H. ^rbey.Waldorf-Astoria 

J. H. Zerbey, Jr.Waldorf-.Astoria 
E. L. Clifford.Waldorf-Astoria 

Poughkeepsie (N. Y.) Star ft Enterprise..Arthur A. Parks. 
Providence (R. I.) Journal ft Evening 

Bulletin ..Allison Stone .Biltmore Hotel 
.Arthur L. Poorman.Martinique Hotel 

Baleigh (N. C.) News ft Observer.Josephus Daniels, Jr,....Astor Hotel or c/o John M. 
Branham Co. 

askifh (N. C.) Times.John A. Park.Great Northern Hotel 
W. N. Penny.Great Northern Hotel 

Kichmond (Ind.) Palladium.E. H. Harris.Pennsylvania Hotel 
Mchester (N. Y.) Democrat ft (Thronicle.F. S. Todd.Commodore Hotel 

F. G. Beach.Commodore Hotel 
Mchester (N. Y.) Times-Union.Frank E. Gannett..Astor Hotel 
, , William W. Oliver.Astor Hotel 
Mckford (Ill.) Star.Roscoe S. Chapman.Waldorf-.Astoria 
. , C. Russell Chapman.Waldorf-.Astoria 
5«ky Mount (N. G.) Telegram.J. 1. Horne, Jr.St. James Hotel 
MMe (N. Y.) Sentinel.A. C. Kes-singer.Waldorf-.Astoria 
. .A. R. Kessinger.Waldorf-.Astoria 
“•oatnento (Cal.) Union.James D. Meredith.Biltmore Hotel 
jjfiaaw (Mich.) News-(^rier..Arthur R. Treanor.Biltmore Hotel 
J Johnsbuiw (VtO Caledonian-Record. .Herbert A. Smith.St. James Hotel 
^ Joieph (Mo.) (lazette.George A. McClellan.... Vanderbilt Hotel 
^ Lows (Mo.) Star.Frank P. Glass.Waldorf-Astoria 
. Elzey Roberta .Waldorf-.Astoria 
^ Petersburg (Fla.) Times.David B. Lindsay.Empire Hotel 
,, Paul Poynter .St. James Hotel 
htltminca (N. Y.) Republican-Press... .Matthew Weber.8$21 114th St. 

Richmond Hill, L. I. 
(Mass.) Evening News.Harry E. Flint.Commodore Hotel 

hta Antonio (Tex.) Express ft News....Franic G. Huntress.c/o John Budd Co., 9-11 
, East 37th St. 
^ Francisco Examiner.C. S. Stanton. 
^ Jose ((^) Mercury-Herald.E. A. Hayes..Astor Httel 

. _ J. O. Hayes..Astor Hotel 
napers, blr| Jftnnah (Ga.) News.F. G. Bdl.Pennsylvania Hotel 

tTCl Sthmeetady (N. Y.) Gazette.A. N. Liecty.Schenectady, N, Y. 

Bldg 

h AgciCT. 

Jamaica I 

ft Pt«i 

St. 

. (Tity 

St. , 
troleum v* 

Name of Newspaper Representative New York Address 
Schenectady (N. Y.) Union-Star.P. R. Champion.Martinique Hotel 
Scranton (Pa.) Republican..Astor Hotel 
Scranton Scrantonian .E. Tracy Sweet.Breslin Hotel 

M. L. Goodman.Pennsylvania Hotel 
Scranton Times .E. J. Lynett.Waldorf-Astoria 

J. K Bradley.Waldorf-Astoria 
J. D. Keator.Waldorf-Astoria 
James Flanagan .Waldorf-Astoria 
Wm. R. Lynett.Waldorf-Astoria 

Seattle Times.C. B. Blethen.Players (Jlub 
Shreveport (l.a.) Times.Louis Goldman .S. C. Beckwith Agency, 

World Bldg. 
South Bend (Ind.) News-Times.J*. M. Stephenson.Waldorf-Astoria 
South Bend Tribune.F. A. Miller.Waldorf-Astoria 
Si>artan>>urg (S. C.) Herald ft Journal.. Wm. W. Holland.Empire Hotel 

Charles O. Hearon.Empire Hotel 
Spokane (Wash.) Spokesman-Review.... W. H. (Jowles.Waldorf-Astoria 
Springfield (III.) State Journal.S. Leigh Call..Astor Hotel 

Will H. McConnell.F.mbwy Hotel 
Springfield (III.) State Register.Thomas Rees .Martinique Hotel 

George M. (Hendenin... .Martinique Hotel 
Springfield (Mo.) Leader.H. K Jewell.Waldon-Astoria 
Springfield (Mass.) Republican.Richard Hooker .Commodore Hotel 

Arthur H. Yunker.Commodore Hotel 
Staunton (Pa.) News-Leader.H. L. (^ie. 
Steubenville (Ohio) Herald-Star.Charles D. Simqral.Pennsylvania Hotel 
Superior (Wis.) Telegram.S. A. Buchanan.McAlpin Hotel 
Syracuse (N. Y.) Journal.Harvey D. Burrill..Astor Hotel 

M. J. Picou..Astor Hotel 
Tacoma (Wash.) Ledger ft News- 

Tribune .Frank S. Baker.Waldorf-Astoria 
Taunton (Mass.) Daily Gazette.William H. Reed.Martinique Hotel 
Terre Haute (Ind.) Star.J. E. White.McAlpin Hotel 
Titusville (Pa.) Herald.E. T. Stevenson.St. James Hotel 
Toledo (Ohio) Blade.Grove Patterson . 

Leslie E. Neafie. 
Toledo (Ohio) Times.R. L. Patterson.McAlpin Hotel 
Topeka (Kan.) Capital.Marco Morrow .Waldorf-Astoria 
Topeka (Kan.) State Journal.Frank P. MacLcnnan... Waldorf-Astoria 

Miss Mary MacLennan. Waldorf-Astoria 
Troy (N. Y.) Record.D. B. Plum..Astor Hotel 
Tulsa (Okla.) Tribune.Richard Lloyd Jones_Players Club 

William B. Dimon.Payne, Burns ft Smith 
Tulsa World .F. O. Larson.Waldorf-Astoria 
Utica (N. Y.) Press.William V. Jones..Astor Hotel 
Utica Observer-Dispatch .Prentiss Bailey ..Astor Hotel 
Warren (Ohio) Daily Tribune.Mrs. Zell Hart Deming. .Waldorf-Astoria 
Washington Star .Frank B. Noyes.Ritz-Carlton Hotel 

Fleming Newbold .Ritz-Carlton Hotel 
Washington (Iowa) Evening Journal.... Orville Elder .Pennsylvania Hotel 
Washington (Pa.) Observer.John L. Stewart.Waldorf-Astoria 

Howard L. dristman.. .Waldorf-.Astoria 
Washington (D. C.) Herald ft Times....A. R. R. Onyun..Astor Hotel 
W'aterbury (Conn.) Democrat.E. Vincent Maloney... .Park Ave. Hotel 

John A. Hayden.Astor Hotel 
Rudolph Hennick .Astor Hotel 
Peter B. Lynch.,..Woodstock Hotel 
B. S. Piatt.St. James Hotel 

Waterbury Republican & American.Wm. J. Pape.Wolcott Hotel 
I. B. Myers.Wolcott Hotel 
(Tharles F. (Jhapin.Yale (Hub 
E. R. Stevenson.Wolcott Hotel 

Watertown (N. Y.) Standard.A. B. Parker.Astor Hotel 
Watertown (N. Y.) Times.Charles H. Cxmgdon.... Astor Hotel 
Wausau (Wis.) Record-Herald.T. L. Sturtevant.Commodore Hotel 

John C. Sturtevant. 
Westerly (R. I.) Sun.George Benjamin Utter.. Commodore Hotel 
Wichita (Kan.) Beacon.....Henry J. Allen.Waldorf-Astoria 
Wichita Eagle .M. M. Murdock.S. C. Beckwith Agency 
Wilkes-Barre ^a.) Times-Leader.Ernest G. Smith..Astor Hotel 
Williamsport (Pa.) Gazette ft Bulletin.. .H. R. Laird.Waldorf-Astoria 
Williamsport (Pa.) Grit.Dietridc Lamade.Waldotf-.Astoria 

Frederic E. Manson.Waldorf-Astoria 
Charles D. Lamade.Waldorf-.Astoria 
Howard T. Lamade.Waldorf-Astoria 

Williamsport Sun .George E. Grail.Waldorf-Astoria 
Wilmington (Del.) Every Evening.Wm. F. Metten.Waldorf-Astoria 
Wilmington (N. C.) News-Dispatch.J. E. Thompson.Sl James Hotel 
Wilmington (Ohio) News-Journal.W. J. Galvin.St. James Hotel 
Woonsocket (R. I.) (^1 ft Reporter.Samuel E. Hudson.Wolcott Hotel 

Buell W. Hudson.Empire Hotel • 
Worcester (Mass.) Post.John H. Fahey.Vanderbilt Hotel 
York (Pa.) Dispatch.H. W. Young.McAlpin Hotd 
Youngstown (Ohio) Vindicator.William O. Brown..Astor Hotel 
Zanesville (Ohio) Times-Star.W. O. Littick.Martinique Hotel 

Z. W. Gibson.Martinique Hotel 

(By Teltgraph to Editos ft Puslishes) 

R(x:hester, N. Y., April 16.—Building 
circulation througjh the improvement of 
carrier-boy personnel was one of the out¬ 
standing subjects discussed at the con¬ 
vention of the New York State Grcula- 
tion Managers’ Association held in 
Rochester, Tuesday and Wednesday of 
this week. Circulation chiefs represent¬ 
ing more than 50 daily newspapers of the 
state attended. 

Slipshod methods of handling carrier 
boys were scored, and it was pointed out 
that definite training in collections and 
soliciting redounds to the benefit of both 
the boys and the newspaper. Much of 
the agitation a^inst young boys carrying 
papers is misdirected because people are 
confusing street sellers with the carrier 
group, members of the association agreed. 

(ilenn S. Elngland of the Johnstown 
Leader-Republican spoke on the benefits 
derived by circulation managers from 
membership in the association, while the 
co-operation of the classified and circula¬ 
tion departments was discussed by Fred 
R. .\m of the Gloversville Leader-Re¬ 
publican. 

The convention ended at noon Wednes¬ 
day with a limcheon at which Herbert 
J. Winn, president of the Rochester 
Printing Company, Harry Gray, vice- 
president of the Rochester Jounial and 

the Post Express, Frank E. Gannett, edi¬ 
tor and publisher of the Rochester Times- 
Union and Bruce Potter, managing di¬ 
rector of the Rochester Herald, were 
guests. 

Other speakers at the convention were: 
A. J. Bulger, of the Buffalo Courier and 
Enquirer; Leveme Lewis, Ithaca Journal- 
News; Daniel W. Tanner, Utica Ob¬ 
server-Dispatch; Frank A. WcKxl, adver¬ 
tising manager, Rochester Times-Union 
and president of the New York S. D. A.; 
and George Cihe, Buffalo News. 

Hudson, N. Y., was chosen as the next 
meeting place. 

U. S. Correspoixlenta Invade Rome 

American newspapermen invaded Rome 
during the secret and public consistories 
and the ceremony of hatting the America 
.Archbishops, Hayes and Mundelein, re¬ 
cently. Those who covered the events 
were: Thomas B. Morgan and F. T. 
Hollowell Associated Press; Floyd Gib¬ 
bons, Chicago Tribune; Ferdinand Tuohy, 
New York World; George Adam, New 
York Sun; Omal<k> Cortesi, New York 
Times; M. Cianfarra, United Press; 
Hirma Moderwell, Chicago Daily News; 
and Edward Storer, Philadelphia PuUk 
Ledger. Corresponclents were provided 
with tickets for the ceremony in St 
Peter’s. 
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CONVENTION GUIDE TO SYNDICATE AND SUPPLY EXHIBITS 

THIRTY-THIRD STREET 

KWG FEATURE 
SERVICE 

EDITOR! GOSS 

AND I C O /Vf 

Ji 
HASH IN 

INTER¬ 
NATIONAL 

CO R R I D O R 

ASTOR gallery 

CONVENTIONS 
A-P- AND A-N-PA 

IS4 — IS5 — 156 

O GRAND 
< BALL ROOM 
2 

^ immm 
5 
0 ASSOaXTED PRESS 

^ NOON,APRIL 22.. 

BAmPST 

ANPA. iUman9SDl& BOSEIII 

APRIL 24. AT 7 P.M. 

THIRTY-FOURTH STREET 

AMERICAN NEWSPAPER PUBLISHERS’ 
ASSOCIATION 

Convention, Astor Gallery, Rooma 154, 155, 
156 

Headquarters, Room 153, Space B 
Committee meetings. Rooms 1, 2, 3, 4 
C(»mmittee service. Room 143 
Bureau of Advertising headquarters. Room 

120 a 
Bureau of Advertising banquet. Grand 

Ballroom 
General offices, 63 Park Row 
Registration Room 153 B 

ASSOCIATED PRESS 
Convention, Astor Gallery, Rooma 154, 156 
Annual luncheon. Grand Ballroom 
Committee meetings. Rooms 1, 2, 3, 4 
Committee service. Room 143 
General offices, 383 Madison avenue 

ARTGRAVURE CORPORATION, Space H in 
corridor 

A. H. Sherin R. N. Getches 
F. D. Murphy W, A. Milanese 

BELL SYNDICATE, Space D in corridor 
John N. Wheeler Homer Sprague 
Henry M. Snevily James J. O’Connell 
Jay Jerome Williams Marie Cleary 

BENJAMIN ADVERTISING CORPORA¬ 
TION, Space G in corridor 

BUREAU OF ADVERTISING, A. N. P. A., 
Rot>m 120 

William A. Thomson William C. Flad, Jr. 
Thomas H. Moore E. M. Johnson 
F. Douglas Campbell E. L. Bode 

CHICAGO TRIBUNE, Men’s Lounge, main 
floor 

Cd. Robert McCormick Mrs. M, S. Levinson 
Capt. Joseph Patterson Frank j. Markey 
S. E Thomason S. H. Wharton 
J. M. Oeary John Yetter 
Arthur W. Crawford W. H. Whalen 

DUPLEX PRIN'HNG PRESS COMPANY, 
Space K in corridor 

I. L. Stone 
Henry F. Bechman 
1. K. Stone 
diaries S. Brown 
1. C. S^er 
Wesley Dammes 

Sara R. Young 
H. E. Vebslage 
H. G. Samson 
B. M. Phelps 
H. K. Allwardt 
Charles F. White 

INTERNATIONAL SYNDICATE, Room 14 

INTERTYPF. CORPORATION, Room 153 A 

M. M. Farley 

EDITOR * PUBLISHER, Room 116 
Mr. Brown 
Mr. Pew 
Mr. Robb 
Mr. Schuyler 
Mr. Bassett 
Mr. Keeney 
Mr. Dowling 
Mr. Strate 
Mr. Tanner 
Mr. Drummond 
Mr. Lambert 
Mr. Walker 

Mr. Kane 
Mr. Roche 
Mr. Stansfleld 
Miss McMahon 
Miss Higgins 
Miss Ferro 
Miss Sheldrick 
Miss Clougber 
Miss Smith 
Miss Lovett 
Mrs. Robbin 
Miss Breck 

H. R. Swartz 
G. C. Willings 
Charles Chidsey 
T. A. MacElwee 
J. H. Palmer 
F. A. Hill 
W. S. Scudder 
T. S. Homans 
C. W. Gaskell 

W. K. 

F. H. Dunham 
Albert Sterling 
W, R. Coleman 
O. J. Houck 
F. H. Hayles 
Richard Hennelley 
J. W. Schuh 
W. C. Lund 
W. H. Borden, Jr. 

Young 

KING FEATURES SYNDICATE, Rooms 
114. 115 

F. J. Nicht 
I. F. Alofsin 
S. S. Paquin 

F. E. McIntyre 
John Brogan 
W. W. WiUiams 

Miss McCarthy 

ELROD CASTER COMPANY, Space M in 
corridor 

FOURTH ESTATE, Room 106 

GOSS PRINTING PRESS COMPANY, 
Room 117 and 118 

George A. Eddy 
M. L. Redfield 
M. W. Brueshaber 
J. W. Spencer 

R. T. Thomas 
H. D. Bell 
H. S. Mount 
Harry Sheldon 

FREDERIC J. HASKIN, Room 107 

R. HOE & CO., Room 112 
A. J. Gallien 
Oscar Roesen 
H. V. BaU 
O. L. Crain 
E. L. Johnson 

Howard Reynolds 
Charles Peterson 
P. H. Gallien 
Gilbert H. Higgins 
Edgar Rodd 

John Yetter 
W. H. Whalen 

CLINE ELECTRIC h MANUFACTURING 
COMPANY, Space 0 in corridor 

A. J. dine C. A. Dresser 
A. H. Parks H. S Patterson 

HARRY COIXJNS, East Foyer 

CUTLER-HAMMER MANUFACTURING 
COMPANY, Space S in corridor 

T. H. Rodman H. R. Eilertson 
F. W. Schnell George E. Booth 
F. W. Bamecott F. S. WUhoit 

George R. Hefner 

HOTAUNGS NEWS AGENCY, East Foyer. 
Convention floor 

HIGHWAY UGHTHOUSE COMPANY, 
corridor, convention floor 

Val A. Schmitz 

J. M. HUBER, Room 144 
A. H. Gere Fred Allen 

C. W. Lottinger 

IMPERIAL TYPE METAL COMPANY, 
Space T in corridor 

Harry A. Bray H. W. McGrath 

INTERNATIONAL FEATURE SERVICE, 
Rooms 114, 115 (Sec King Feature Syn¬ 
dicate) 

INTERNATIONAL NEWS SERVICE, Rooms 
102, 104 

George Shor W. B. Goode 
Barry Fans 

LANSTON MONOTYPE COMPANY, Space 
Q in corridor 

Harvey D. Best H. H. Rossiter 
Frederick W. Goudy Richard Beresford 
T. Frank Morgan Louis Seipp 
David H. Mallalieu William Kirby 
H. H. Morley S. E. Haigh 
G. Walter L^ H. F. McMahon 

F. L. Rutledge 

LEDGER SYNDICATE, Room 100 
Lhn Elfreth Watkins Homer l>i'rge 
Edgar E. Parker 

Ll.NOGRAPH COMPANY. Rcom 122 
P. O. Pederson W. W. Pinkerton 
W. H. Miller Edgar Prout 
W. J. Thomas U J. Charland 

LUDLOW TYPOGRAPH COMPANY, Space 
L in corridor 

W. A. Reade M. O. Menaige 
H. H. Muir R. McGlaughlin 
W. F. Mulcahy E. Benny 
D. E. Roseman V. V. Evans 

McNAUGHT SYNDICATE, Second floor 
V. V. McNitt Chas. V. McAdam 

MERGENTHALER LINOTYPE COMPANY, 
Rooms 151, 152 

Fred C. Grumman 
Walter H. Savory 
Walter C. Blelocb 
Fred W. Bott 
Thomas Butler 

Jack Sterrett 
Alfred Archer 
Mark H. Bojuton 
F. C. Schaick 
Harry E. Reid 

METROPOUTAN NEWSPAPER SERVICE, 
Room 146 

Maximilian Elser, Jr, E. J. dods, Jr. 
Earl J. Hadley Carter Lucas 
A. L. Brandt Mrs. Helen Scarl 

Mrs. A. B. Ashley 

NEW YORK WORLD NEWS SERVICE, 
Room 124 (See New YoA World Syndi¬ 
cate) 

NEW YORK VV'ORLD SYNDICATE, Rms 
124 

F. B. Knapp ' W. H. Williams 
R. E. Moyer H. C. Thiele 

NEA SERVICE. INC., Space 1 in corridot 
N. C. Ferguson 

NEWSPAPER FF-ATURE SERVICE, Room 
114, llS (See King Feature Syndicaii 

NEW YORK HERALD-TRIBUNE SYNW 
CATE, Room 142 

W, H. Johnson C. O. Davidson 
Harry Staton Miss O. Rohde 

Philip L. Dietz 

POLLARD - ALLING MANUFACTURIHC 
(XIMPANY, Room llO 

Wm. M. Stretch F. DeMinico 
Frederick H. Allira Miss L. Demuth 

Chas. R. Ketchum 

BASIL U SMITH SYSTEM, Space in com 
dor, opixisite Rotm 107 

SPEEDAUMATIC COMPANY. Space R s 
cirridor 

William Ayer McKinney H. M. Pierce 
Miss S. M. Johnson 

STANDARD MAGNETIC PLAYER BOAM 
ASSOCIATION. Exhibit opposite W* 
dorf elevators, at left 

ASHTON G. STEVENSON, INC., Space s 
Myrtle Riom. corridor 

THOMPSON FEATURE SERVICX. Rom 
109 

R. S. Thompson A. A. Creciado 
A. L. Fowle 

UNITED FEATURE SYNDICATE. Re« 
235. Second floor 

N. A. Huse H. A. Beierleis 

UNIVERSAL SERVTCE, Rooms 102, 104 (Ss 
King Feature Syndicate) 

CHRISTY WALSH SYNDICATE, Space I 
in corridor 

(Kristy Walsh Joseph Bihler 

SAMUEL P. WESTON, Convention floor • 

WOOD NEWSPAPER MACHINERY COR 
PANY, Space N in corridor 

Benjamin Wood Ray Sinzer 
Nathan Maraard Wishington Wood 

N, O. MacKinnon 

WORLD COLOR PRINTING COMPAhl 
Room 144 

W. H. Heine E. Yormart 
R. Messing R. S. Grable 

CUFFORD YEWDALL. Room 225, teem* 
floor , 

Thos. Iwm Fortune 
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TWO NEW 
J D.-flLY Serial Reyinning in 

Chicago Tribune May \zth 
Thi 

^ Sow 
lyndioK! 

SYNW 

TUSIW 

The SEA WALL 
by Eleanor Mercein Kelly 

A itory that often touches the earth of 

traiedy and sometimes soars to the skies of 

romance. A lovable heroine, who doesn’t 

understand the queer life her father leads— 

spoor and all but friendless pair, stranded 

between the “(lentry” on one side of The 

Bay and the oystermen on the other. This 

H a story of the sea and the salt marshes 

and the oystermen and the gentler folk, a 

itory of mystery and love with an excep¬ 

tionally wide appeal. Starting Monday, 

May 12, in the Chicago Tribune. 

t BOAU 
9site Wii- 

Sf»c( I 

3; RmI 

'E, Kw 

104 (S« 

SpM I 

I floor 

RY coa I 

[ Wood 

OUPAM I 

25, 

FICTION 
LEADERSHIP 

Blue Ribbon Authors include: 

Booth Tarkington 
Gilbert K. Chesterton 
Arnold Bennett 
Achmed Abdullah 
George Barr McCutcheon 
Octavus Roy Cohen 
Samuel Merwin 
Richard Washburn Child 
Albert Payson Terhune 
Richard Connell 
Will Payne 
A. M. & C. N. Williamson 
Princess Bibesco 
Konrad Bercovici 

And many others as deservedly 
popular. 

SERIALS! 
The mark of Arst run, Arst rate 

Action, by the best contemporaneous 

authors, bought m competition with 

the best magasines. Blue Ribbon 

Fiction has been a major factor in 

the development of The Chicago 

Tribune Xewspaper’s circulation to 

a point of'unquestioned supremacy 

in the morning daily Aeld. Effec¬ 

tive promotion material furnished 

with all Blue Ribbon serials and 

short stories. 

And a JFEEKLY Serial which begins 
in The Chicago Tribune on Sunday, 
May 2^th: 

ELAINE at 
the GATES 
by W. B, Maxwell 

ELAINE AT THE GATES is W. B. 

Maxwell’s latest novel. The story opens 

with little Elaine Fletcher standing 

outside the hi^h gates of the great 

house that was destined to be her 

home. With her hands on the cross 

bars, she gazes wistfully through. 

This scene typifies Elaine’s life, stand¬ 

ing always just beyond happiness but 

looking at it eagerly through invisible 

bars—near to it, yet ever cut off. 

Mr. Maxwell’s books have at¬ 

tained great popularity in ^ 

this country as well as in 

England. “Elaine At The 

Gates’’ will rival the best of 

them. It starts in The Chicago 

Tribune, Sunday, May 2 5th. 

The Chicago Tribune 
Newspapers Syndicate 
Tribune Square, Chicago 25 Park Place, New York 
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MILNE HERE TO COMPLETE A. A. C W. PROGRAM 
British Convention Secretary Tells of Gala Events in Store fcH* U. S. Visitors—Registration Fee Set at $5—Preparing for 

6,000 Delegates From All Nations. 

TN this country on a whirlwind trip, London on July 12, the night of arrival. The list of British speakers as it now 
Andrew Milne, of London, A. A. C. At this meeting all the cities of Great stands follows; Col. Rt. Hon. Sir Louis 

W. convention secretary, took New Britain will be represented by the lead- \. Newton. Kt., Ixird Mayor of London; 
York’s Ad-Row ing civic authority. Ramsay Macl\)nald, Prime Minister of York’s Ad-Row mg civic authority, 
by storm this ' " ■ 
week, picturing 
pleasures being 
planned in Eng¬ 
land for enter- 
t a i n.m e n t of 
-American d e 1 e- 
gates to the inter¬ 
national advertis¬ 
ing convention in 
London, July 
13-18. 

Coincident with 
Milne’s arrival, 
reports reaching Women from all parts of £ng(land will 
Editor & Pub- Anduw Milne be present.” 
LiSHER from vari- “Arrangements for the entertainment 
ous parts of the United States indicated of visiting women in England are in the 
... .1 • _»._ -.r Ufi.. _:_v^_t_ _ 

ing civic authority. Ramsay Macl'kinald, Prime Minister of 
“On Sunday morning a special service Great Britain; \'iscount Burnham, pres¬ 

will be held at Westminster Abbey, with ident of the British Empire Press Union, 
the Rt. 'Rev. Lord Bishop of Durham as proprietor of the London Daily Tele¬ 
preacher. .An inspirational meeting, will graph, and also one of the convention 
be held in the afternoon at Central Hall, presidents; V'iscount l>everhume. chair- 
at which distinguished Englishmen will man of Lever Brothers, and convention 
speak. Great Britain has specially re- president: Rt. Hon. Sir Eric Cieddes, 
quested Fred B. Smith of the F’^eral P.C.G.C.B. G.B.E.. president of the Fed- 
Council of Churches to address this meet- oration of British Industries; Sir Herbert 
ing. Morgan, K.B.E., chairman of the na- 

“At 4 o’clock Sunday afternoon, Amer- tional reception committee; Hon. Frank 
ican women will be pven opportunity to Kellogg, American Ambassador to Great 
meet their English sisters at a women’s Britain; Harold Vernon, president of the 
lunch at the Savoy Hotel. Advertising I.ondon Thirty Gub; Sir Charles Hig- 
Women from all parts of Eng(land will ham; and John Cheshire, managing direc- 
be present.” tor of Lever Brothers. 

“Arrangements for the entertainment - 
of visiting women in England are in the From St. I.ouis this week word came 

that enthusiasm in this country in re- hands of Miss Marion Jean Lyon, pres- that the delegation from that city will 
gard to the London meet was increasing, ident of the Womens’ .Advertising Club leave St. Ijouis on a special train of 10 

Arriving April 11, Milne expects to re- of London.” ... 
turn to Dindon April 23, with all prey- Milne _ furnished a more complete list than 125 St. I>ouisans have signed up for 
gram, transportation and accommodation of British sj^akers at the convention the trip. 
details of the mammoth advertising meet than that published in a previous issue of The St. I>ouis party will be headed by 
ironed out. Editor & Publisher. Mayor and Mrs. Kiel, Carl F. G. Meyer, 

Pullmans on midnight July 2. 

details of the mammoth advertising meet than that published in a previous issue of 
ironed out. Editor & Publisher. 

On April 14, he met with the On-to- , _ 
'Britain cominittee of the Advertising 
Gub of New York, and on April 18 he 
was guest of honor at a dinner given by 
the CliA where he told of British con- 1 
vention arrangements. 

During the week, he also held con¬ 
ferences with Lou Holland, A, A. C. W. 
president. Harry Tipper, chairman, and 
Earle Pearson, secretary of the Inter¬ 
national Program Committee. Pearson 
reported the British and American de¬ 
partmental programs have been satis¬ 
factorily co-ordinated and will be ready 
for publication, in part at least, by next 
week. 

“Visiting .American delegates will be 
treated to a gala round of festivities, 
from the moment they arrive at 
Southampton until they leave Great 
Britain, following the convention,” Milne 
told Editor & F^isher. 

“.American delegates, on July 18, will 
be guests at a gorgeous garden party to 
be held at Hampton Court Palace. Hon. 
J. J. .Astor has invited the idvertising 
men and women to be his guests at Hever 
Castle for a reception. H. Gordon Self- 
ridge will entertain American visitors.at 
l.ansdown House. Lord Riddle and Lord 
Burnham are also planning galas for 
entertainment of the delegates. 

“This is only to name a few,” Milne 
explained. “Offers of hospitality are 
overwhelming.” 

Milne brought the news that Lord 
Ashfield, chairman and managing direc¬ 
tor of the London underground railways, 
has announced that delegates to the inter¬ 
national conclave will be carried*free of 
charge on London’s subway system. 

British convention officials. Milne re¬ 
ported, have set the American registra¬ 
tion fee at $5. This sum will include a 
seasonal ticket to the British Empire Ex¬ 
position to be held at Wembley. 

“We are now planning to care for 
nearly 6,000 convenH’on delegates.” Milne 
continued. “Of this number 3.000 will 
be British; 2,000 Americans; 500 from 
the Continent; and 200 from the British 
Colonics. 

“Advertising interests on the Continent 
are wholeheartedly taking up the matter 
and the big cities—Paris, Rotterdam, 
Brussels, Stockholm, Christiania, Turin, 
Milan, and Barcelora—^have org^ized 
On-to-London committees and will all 
send del^ates, so that visiting Americans 
will be given opportunity to meet men 
from all parts of the world.” 

Special attention is being given to the 
entertainment of women delegates and 
the wives of delegates. Milne said. 

"With the women in view,” he said, 
“we have planned a big dance as part of 
the National Welcome Function, which 
is to be held at the Royal Albert Hall, 

SONGS OF THE CRAFT 
(Cofyright, 1924, by Editor & Puilisiiei) 

By Henry Edward Warner 

THE EDITOR 

The editor sat in his easy diair 
Smoking a fat cigar; 

His chest stuek out, and he wore an air 
Richer than King or Czar. 

He touched a bell, and he ordered wrine 
With the style of a lazy Turk, 

And he lolled 'way back and murmured: “It's fin 
Living so free from work! 

“For I don't have to hustle at all,” he said; 
“I don't have to toil a bit! 

The censor, he cuts my news for me 
And the copy desk edits it! 

And Veritas, Reader, E Pluribus, 
Brutus and old Fair Play, 

Admirer, Citizen, Ultimus— 
’They work for me every day! 

“Oh, the editor's life is the life for me. 
Playing the whole day long 

Careless and happy and wild and free. 
With wine and women and song! 

I just touch the bell when I need a drink. 
And I fall asleep in my chair. 

With never occasion to work or think 
Or pull at my failing hair! 

“Yes, the editor's life is the life for me. 
With never a cause to weep! . . . 

The editor's life is a snap,” said he. 
And fell, as a babe, to sleep! 

And the angels that watch over lucky men 
Stood guard as he slept, until 

His dream wore off, and he woke again 
And called for another pill! 

And ever and ever the editor 
Shall sit where the soft snaps are. 

With his highball glass and his humidor 
And the smell of a fine cigar; 

And ever and ever shall dream sweet dreams. 
As he nods in his easy chair. 

Fishing for fish in the placid streams 
Of the Land of Never>a-Care! 

president of the Advertising Gub of St 
Ijouis, and Mrs. Meyer, Mid Walter B. 
Weisenburger, chairman of the club’s 
On-4o-London committee and Mis, 
Weisenburger. 

The party will be joined at Detroit 
by 75 members of the EXetroit Advertising 
Club and at Montreal by SO members of 
the Montreal Publicity Association. The 
combined delegations will sail on the 
Montcalm of the Canadian Pacific Line. 

The program for the newspaper de¬ 
partmental at the convention has been 
practically completed, according to an 
announcement by George M. Burbach, 
chairman of the Program Coimnittet 
The speakers and .subjects will be: 

Louis Wiley. New York Times, “I>- 
vclopment of the American Newspaper”; 
Cornelius Vanderbilt, Jr., of Vanderbih 
Newspapers, Inc., Los Angeles, Cal, 
“Tabloid Newspapers”; William H. Ran¬ 
kin, William Rankin Company, New 
York “Newspapers, the National and 
International Medium”; 'L. W. Clay- 
bourn, president, Gaybourn Process Cor¬ 
poration, Milwaukee, “Color Printingf’; 
E. LeRoy Pelletier, manager advertising 
and sales promotion, Rickenbacker 
Motor Company, Detroit, “The Succes^ 
ful Use of Newspapers in Developing the 
Automobile Industry”; Douglas V. Mar¬ 
tin, Jr., St. Louis Globe-Democrat. “How 
a Newspaper Can Promote , Its Own 
Business TTirough .Advertising”; W. 0, 
Rutherford, Akron, O., president Good¬ 
rich Rubber Company and president 
Rubber Association of America, “News¬ 
paper Advertising and the Rubber Indus¬ 
try”; John C. Kirkwood, St. James Ad¬ 
vertising & Publishing Company, London, 
“British and American Newspapers Com¬ 
pared.” 

“There may be one or two additional 
names on the program,” said Mr. Bur¬ 
bach, “but as it stands we feel that we 
have been fortunate in arranging an ex 
cellent menu for those who attend the 
three departmental sessions, on Tuesday. 
July 15 (afternoon) and Wednesday, 
July 16 (morning and afternoon)”. 

Ix^gue of Advertising Women of New 
York has been invited to be hostess for 
the Federation of Women’s Advertising 
Clubs, on board ship enroute to the con¬ 
vention. to take charge of an evening 
entertainment. All of the other delegates 
from women’s clubs will be invit^ to 
contribute to the program. The part of 
the League will be a Costume Ball to 
take place after the entertainment. .Ml 
delegates on the two ships are invited to 
wear costumes. Miss Helen Waldo is 
chairman for the S. S. Republic and 
Miss Helen M. 'Hill, chairman for the 
S. S. Lancastria. 

Kaiuas Form Ad Aszociatioii 

Kansas Daily Newspapers’ Advertising 
Association was organized at a recent 
meeting held in Hutchinson, Kan. 
association will purchase space in leading 
metropolitan newspapers to advertise 
Kansas. Marcus Morrow, publisher of 
the Topeka Capital was made president 
and Charles L. Nicholson, of the Hutch¬ 
inson News, secretary-treasurer. Among 
newspapers and men backing the associa¬ 
tion are William Allen White, Emporia 
Gazette; Henry J. Allen, Wichita Bea¬ 
con; Arthur Capper, Topeka Capital; 
William Y. Morgan, Hutchinson News: 
Victor Murdock, Wichita ^gle; (Jeorge 
Marble, Ft. Scott Tribune; W. A. Beas¬ 
ley. Pittsburgh Sun; and C. F. L. Scott 
lola Register. 

Ad Men Invited to Oehkozh 

Northwestern Wisconsin Advertising 
Association has adopted the slogan “Coo* 
to Oshkosh if you can’t go to London’ 
boosting its convention to be held at Osh¬ 
kosh, May 7. 
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B RIGGS SERVICE 
SATISFIES 

'^HIS outstanding fact explains the phenomenal growth of our 

business during the past few years. Briggs’ Service Satisfies! 

Dependability, Reliability, plus energetic co-operation with our 

newspaper clients who avail themselves of our unique plan and add 

to their local display advertising from 100,000 to 200,000 lines. 

Obtained by us from channels heretofore considered impossible of 

producing advertising. 

i we are here 
to meetjyou qrcctyou 

all of our many friends, publishers, editors, business and advertising 

managers of the many papers with whom we do business; and 

others whom we have not had the pleasure of knowing personally. 

Let us make pleasure profitable by showing YOU how you can add 

this additional lineage to your own paper. .We want the pleasure of 

explaining the Briggs’ Service that Satisfies! 

THOMAS W BRIGGS CC 
Home office ^Mempliis,Tcnn. 
CONVENTION HEADQUARTERS 
HOTEL WALDORF-A&TORIIV HEW YORK 



The Treasure- 
Newspaper me 

JOURNALI aiAPTAINS Kidd, Morgan and Blueskin, noted in their day for aggressiveness and 
1 business ability, utterly lacked the fundamental power of foresight. Little did they think 
I that the silvery, palm-bordered beaches on Florida’s coast, used then as a hiding ground 

- for stolen treasure, would some day yield fortunes such as no ill-fated galleon ever 
shipped as cargo. 

Newspaper men of America now take their place on the shores of the Spanish Main. Not 
to exercise that piratical virtue of knowing what you want and getting it; but by knowing what the 
people want and giving that to them. Newspaper men are building Journalista — the Florida 
East Coast city destined to take its place with magic Miami and playful Palm Beach. 

Journalista, naturally a beautiful tract of land, embraces in its borders an unusual combination 
of tropical beauty. Low rolling dunes sweep gently down to the deep grei n ocean—and great 
foam capped billows swing in and break upon its broad white beach. Back from the water’s 
edge—is a tropical luxuriance of palms and pines—rearing majestically above a high and friendly 
soil. * 

Journalista in its natural state has a glamour of romance which will make the growing city 
unusual and impelling. 

Strategically located directly east of Cocoa, midway between Jacksonville and Miami, where 
the colorful Florida East Coast 

( P \ _ sweeps toward tropic seas. Formu¬ 
lated and financed by newspaper 
men company holding 500 acres 
with a mile and a half of the most 
beautiful ocean frontage on the 
Florida coast is now beginning its 
development program. Already 
$50,000 of building sites have been 
sold to Florida citizens. Even now, 
Journalista is rising as a lasting 
monument to journalism which 
must be heralded throughout the 
nation. 

The power of the press will 
make Journalista, just as it made 
a magic city of Miami, an insignifi¬ 
cant trading post but 25 years agft 

OACI\>ONVii 

OBLVtDO 

Vtimiv 

JOURT ALISTA, FLA.— ils Location 
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-nil be divided among 
ii-builders of 
[fA-FLORIDA 

dontlirrn Nrmsiiafirr l^nblialfm’ Auarlatian 

Iltwr 

S VM to ha»o hod tho eppertunity to ptroonolly 
Inopoet tlM dOTtlepMDt ntor Cocoo, and ^leh hoo boon noNod *Jou>noUotO* 
ia oppToslotion of tho foot that tho projoct it bolnf oupportod ehitfly 
by novopapor non. 

Ihllo X eanaot qualify aa an aaport. I couldn't halp bat fool 
that tho location ia adAirhbla for tha purpoaa latondod.Tha aitaation 
if ideal and tha boaeh ia rrory bit aa attraetioa.if net aota ao, thao 
that at OaAona. Xt haa aondorful paoaibilitioa for dooolopaont, and 
it ia ^ oincaro hepa that you will ba aupportad ia your afforta, Md 
neat aapaaially by tha navapapr nait of tha eotaitry. X m aura that if 
thay had inopetod tha preprty aa X did t.>ay vould ba ooory bit aa 
onthuaiaatie, 

TOtt haoa prKiaaion to uaa ay naM in eonnaetiM with aay 
roforonea to JoAmaliata, adrialnd that X hava inapaetad tha preparty 
and bora pronouaood it ia ay epnlon aa idaal location, haoiad oraty 
natural advantaca fer'tha aotabliahaant of a eity auah aa propeaad. 
?urthai*Mia, that X *111 ba clad to raply to any eonfidontial inquiry 
ceneomlnc tho proiarty and ay knovladcd of tha aan aho CMcairod tha 
idaa, and of pttinc it into oaaeutioB. 

Vith kindaat poroonal rocarda, X raaain, 

Teura vary truin ./ih 

You, as a member of this newspaper men’s enterprise, may 
irofit in this building of a city. The Newspaper Men’s 
)evelopment Corporation is offering shares in the company 
m a basis more than usually attractive. 

Thus will Journalista be developed and sold—by the power 
)f the press—and the treasure will be divided among newspaper 
jien—builders of Journalista. 

If you and your paper would join the crew and sit around 
ihe iron chest at the division of the treasure, send in this coupon. 
It doesn’t sign you up but will bring the log, reports and records 
(or your consideration. 

ration I 
great 

water’s 
iendly NEWSPAPER MEN’S 

EVELOPMENT CORPORATION 
ORLANDO, FLORIDA where ; 

Coast i 
'ormu- 
spapci ^ 
) acres p 

e mostT 
m the< 
ing its I 

H. DICKSON, President, (Chairman Board of Directors, 

Bank of Orange & Trust Co., Orlando.) 

BAZILE BROSSIER, Vice President, (General Manager, 

Orlando Reporter Star.) 

B. MARTIN, 2nd Vice President 

Orlando, Florida. 

D. STOWE, Secretary 6* Treasurer, (Asst. Secretary, 

Orlando Chamber of Commerce.) 

Partial List of Stockholders and Directors 

C. Brossier.Orlando Reporter Star 
F. Schumann.Orlando Reporter Star 

t. F. Stovall.Tampa Tribune 
i B. McKay.Tampa Times 
filter C Johnson.Sec’y S. N, P. A. 
Irs. Marie Holderman.Cocoa Tribune 
byton C Codrington.DeLand News 
jiude Johnson.St. Cloud Tribune 
Pgh Baillie.United Press Associations 
P*- W. Nicholas.Murray Syndicate 
led Bott.Mergenthaler Linotype Co. 
Men H. Wharton.Chicago Tribune 
P Thomas Advertising Service. .Jacksonville and Tampa 
►“Newton.Quality Newspaper Features, N. Y, C. 

Newspaper Men’s Development Corp. 
62 North Orange Avenue 
Orlando, Florida 
Gentlemen: 

Kindly send full information on JOURNALISTA, 
“The City Built by Newspaper Men.” 

Signed .... 

Address . 

Paper .. 

So the TREASURE loos divided 
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COLVER SPEAKS OF NEWSPAPER OF TOMORROW 
Populations Growing Faster Than Forests Means Diminishing Newsprint and Smaller Sizes, Condensed 

Writing, Smaller Types, Better Newspaper Men at Better Wages—But Spirit of Press Will Not Change 

By PHILIP SCHUYLER 

/CRITICS of the press may howl in 
chorus. 

01(1 wiseacres may raise hands in hor- 
Iior and pine for the "g(X>d old days" of 
American journalism. 

Rut one veteran maker of newspapers 
will rest undisturbed; one student of 
American journalism will refuse to find 
cause for di.scontent. 

William Byron Colver, old-timer and 
modern rolled into one, sat in his Wash¬ 
ington, D. C., office this week and talked 
with Editor & Pubusher on the “News¬ 
papers of Yesterday and the Newspapers 
of Tomorrow.” 

"Newspapers have always and will al¬ 
ways be of the same recipe, the majority 
good, with physical appearance the only 
fundamental change between those of 
former and those of coming years," said 
the general editorial manager of the 
Scripps-Howard Newspapers and editor- 
in-chief of the W^ashington News. 

(ieneral adoption of smaller sized news¬ 
papers will constitute the only important 
difference, Colver believes, between the 
newspapers of dead and dying days and 
the dream press of tomorrow. In spirit 
the newspapers of tomorrow will be un¬ 
changed. 

Colver in conversation gives evidence 
of his former legal training. He was ad¬ 
mitted to tlie bar in 1892 and practiced in 
Cleveland and Sandusky before entering 
newsiKiper work. Before answering he 
considers all questions carefully. He 
keeps well-ordered files containing his 
previous written opinions and often refers 
to them. 

"You would be surprised,” he remarked, 
"were you to go to the Congressional 
Library and study newspapers of many 
years ago. You would lind that, after 
all. the recipe is about the same through 
the years. 

“Newspapers always did instruct, 
amuse, and preach; and they always will, 
in one form or another. 

“The tendency of Americ^ journalism 
is to live and to die, to lov?, to hate, to 
serve and betray, to seek glory, wedth 
and fame, to be heroic and to be cow¬ 
ardly; to be good and to be bad and to 
prepare the way for another generation 
not much better, not much worse, but just 
like human beings—just folks.” 

But in one outstanding respect, news¬ 
papers are not “just folks,” Colver has¬ 
tened to add. Change in physical appear¬ 
ance is inevitable, he believes. 

“With populations growing faster than 
forests, the only way to meet the dimin¬ 
ishing newsprint supply will be by even¬ 
tual nation-wide ado^ion of the tabloid,” 
he declared. 

“First of all this physical change will 
mean smaller advertisements and higher 
rates; more specialized newspaper men 
and l^ter salaries. 

“While we are now working as masons 
with granite, when we newspaper men 
have tabloids to write, we will be as 
sculptors carving marble,” he explained. 
“Such papers will demand more skillful, 
specialized workmen. The cycle will be 
swinging back to the days of Dana, Ben¬ 
nett and Greely, who were the best in¬ 
formed and foremost thinkers of their 
communities. These men spent long 
hours of every day on the fine detail of 
their publications. 

“The life we are living is becoming so 
complex that one man cannot comprehend 
it as did the editors of 50 years ago. The 
small newspapers of tomorrow, therefore, 
will have a staff of specialists, each one 
understanding as completely as possible, 
a part of the big picture. 

“Real condensation, which has never 
been an art in American newspaper publi¬ 
cations, will be forced by necessity. 

“Anybody can tell a story if you give 
him enough white space. It took divine 

Williaip B. Colver. general editorial manager Scrippa-Howard newapaperi, former chairman 
Federal Trade Commission, lawyer and writer. 

inspiratum to write an eternal code of 
human conduct in Ten Commandments. 
In the small newspapers colorful facts 
will displace hazy descriptive. Nouns and 
verbs will displace adjectives and adverbs. 
The reader will know what he has read. 

“Smaller newspapers of the future will 
mean a reduction all around on the size of 
advertisements, Colver pointed out. Hav¬ 
ing reduced their size, the quality of ad¬ 
vertisements will have to be correspond¬ 
ingly raised, in order to maintain their 
pulling power. Each word will cost the 
advertiser so much that it will be chosen 
with care. Each phrase will be polished. 
Each statement clear. 

“The blaring 72 point line, followed by 
exclamation points, will give place to ef¬ 
fective, well chosen slogan-like 24 point 
lines,” he believes. 

“The whitewash brush and billboard 
method of newspaper advertising will give 
way to the careful, scientific advertise¬ 
ment writing, which is being steadily 
developed today. 

“If coupled with the reduction in pro¬ 
portionate size of the advertisements, there 
came a substantial increase in rates, the 
newsprint famine would be averted and 
the newspaper publisher of tomorrow 
would be supplied with the increase in 
revenue which he will need to make his 
fine and nicely balanced product.” 

Returning to the editorial side of the 
question, Colver's attention was called to 
what newspaper critics are saying in re¬ 
gard to syndication. Much is being said 
nowadays about the “standardization of 
newspapers” and the “good-old-days” and 
“personal” journalism. 

This criticism brought the smile to Col- 
ver’s lips. He didn’t attempt to defend 
syndication. In his opinion, it needs no 
defense. 

“Look back over the files,” was his com¬ 
ment. “You will find the newspapers of 
50 years ago were made up very largely 
of clippings from other newspapers. 

“Obviously this is not different in es¬ 
sence from present day syndication. That 
is, the same material was printed in many 

pajiers. .All the syndicate is, is a glorified, 
specialized exchange editor.” 

Colver was asked if newspapers of to¬ 
morrow will regain the enterprise said'to 
have been possessed by Dana and the 
newsiKiiiers of his day. 

“It is not a (jnestion of regaining. Good 
newspaper.s always have and always will 
be enterprising,” he replied. 

“Dana’s form of enterprise was a little 
more spectacular than the common run. 
Bennett sent Stanley to Africa, but that 
did no more for the general public good 
than the purchase of a particularly good 
comic strip or feature story. What I 
mean is that those things were essentially 
the entertainment element in the news- 
I»per as distinguished from the instruc¬ 
tive. 

“With the invasion of the ‘Penny Press’ 
before the Civil War, newspaper enter¬ 
prise flourished. There came the Gree- 
leys, the Danas, Bennetts and the rest. 
Journalism had always been personal, but 
always free and independent. With the 
‘Penny Press’ it became intensely per¬ 
sonal and tremendously independent. 

“In the old days great newspapers were 
built around the genius of a great—or at 
least a bold, ingenius and forceful—man, 
who, as editor and owner, dominated the 
whole show. 

“Only occasionally did a newspaper out¬ 
live its creator and seldom was it possible, 
by sale, to transfer much of a newspaper 
property from one editor-publisher to an¬ 
other. 

“It remained for Greeley in 1846 to 
apply the principles of the corjioration to 
newspaper ownership. He took his asso¬ 
ciates into ‘association’ as owners of 
shares or undivided parts of the property. 
Corporations created by law were not 
then known. 

“This seems to me to be about the only 
really new thing in journalistic anatomy, 
during its long history—the substitution 
of the group or corporation for the indi¬ 
vidual owner-editor. 

“Developed into the corporation, this 
ownership later substituted the impersonal 

shareholder and the salaried editor 
business manager for the owner-ediu 
Newspapers came to be built around i 
property instead of around a man. Tig 
tendency still exists. 

"But to get back to the invasion of i 
‘Benny Press,’ and newspaper enterprist 
Pony expresses, carrier pigeons, s»i; ; 
yachts used by the popular papers nan 
the heads of the ancients swim. TIb 
came the railroad and the telegraph at 1 
Washington news was rushed to Nn 
York by telegraph to Baltimore, th«i 
via Wilmington and Philadelphia at^ Jb- 
sey City by special locomotive, pony ei. 
press and racing boats. Now we are Uk- : 
ing of record-length cable or radio me- 
sages. What is the difference? 

“In the early days of the Califonti 
gold rush the New York Times, Si*, i 
Tribune and Herald printed Californ 
editions of 50,000 and 60,000 copies at 
sent them to the Pacific Coast via dt 
Isthmus of Panama. 

“The newspapers of tomorrow wl 
show the same enterprise in new fora 
Wireless will be used more extensmh 
than ever before. .Airplanes will rni 
special editions by the millions of copie, 
instead of by the boats of yesteryear or- 
rying thousands.” 

Here Colver paused. 
“You have asked me in effect whatn 

the tendencies of American journalisn.’ ■ 
he continued. 

“l^st year about this time I madei : 
speech on that subject at the 14th anina ; 
journalism week at the SchtX)! of Journal- i 
ism, University of Missouri. Columbia. 
Mo. My ideas haven’t changed sinu 
then. Let me get you a copy of d* i 
speech.” 

He went to his files and found a copy, 
which the writer read with interest. 

Towards the close Colver had asked 
the rhetorical (luestion: “Tcndencies ii 
.American Journalism?” and had answered 
the question with another. 

“Isn’t the tendency of all living, grow¬ 
ing things to be born, to decay and to dk , 
—always leaving a new generation to tab 
up the procession from cradle to gnvt^ I 

Thus. Colver argued, newspaywrs ctt ■ 
tinue along about the same—“just lib ■ 
human beings—just folks.” 

“.And just as we love folks in the mas 
and like or hate them as individuals,” b 
concluded, “we like or dislike indivkhal 
newspapers, but love them in the mass a«d 
devote our lives to their service. 

“If the purpose of the newspaper « 
serve is the public service, then we be 
come the servants of the servant of ok 

fellowman. We prosper and our papm | 
live. I can think of no higher calling# 
more honorable career.” 

CARROLL SHERIDAN 

Promotion Manager King Feature Sye 

dicate, Die* Suddenly 
Carroll McCoy Sheridan. 35, prorooti# 

manager of King Feature Syndicate, (fe 
suddenly April 16. in the New York P#> 
Graduate Hospital of acute diabrtes. 

Mr. Sheridan was busy at his dc# 
through last Saturday, working on pb® 
for meeting of the .A. N. P. A. 
week. He went to the hospital on ToB’ 
day and even then kept in communic^ 
with his office by ’phone until that nig# 
He was taken much worse early Wednfr 
day and died at 4 o’clock in the aftemo* 

“iMac” Sheridan has been promoW 
manager for King Features Syndicate! 
little more than a year. Prior to that* 
was with Hearst’s International Map 
zine in a similar capacity. He had t*® 
an advertising man in national and me^ 
politan fields for several years, and W 
a large acquaintance with publi^ 
editors, authors and artists througW* 
the United States. 
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Something Entirely New! 
Eliminates Web Breaks at the Roll 

Increases Net Press Production ^ 4 
Reduces Paper Waste and Losses 

Correct Tension Under All Conditions 

The JONES AUTOMATIC TENSION 
l. S. Patent Xo. 1,J95.&30—Xovember 1, 1921. 

has now been in successful daily operation for three years and has been thoroughly tested out and perfected. 
It meets every pressroom condition and has been worked out in a thoroughly practical manner by a practical 
man. 

See It In Operation 

on 3 SCOTT “Multi-Unit” and “Straight-Unit” 
Double-Sextuple Presses, at the 

Newark Evening News, Newark, N. J. 

Newark is only twenty minutes from Broadway. Our representatives will be pleased to make appointments 
to show this device in operation. 

new YORK 

1457 Broadway 

WALTER SCOTT & COMPANY 
Main Office and Factory: 

CHICAGO 

1441 Monodnock Block 

SCOTT “Straight-Unit” DOUBLE-SEXTUPLE PRESS equipped with Jones .Automatic Tension 
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NEWSPAPER MAKER AT WORK 

-By PHIUP SCHUYLER_ 

Alwi.y> a reporter^FBANK F. HacLEKNAN. 

DRILLIANT journalists have declared 
^ the reporter is the backbone of a 
newspaper. If this is true, Frank P. 
MacLennan's Topeka (Kan.) State 
Journal needs no chiropractor or other 
spine adjuster. 

“My title as publisher is earned be¬ 
cause for the last 35 years I have owned 
the State Journal,” MacLennan has re¬ 
marked. 

“But it isn’t the title I prefer—it isn’t 
the work I like best. I much prefer the 
title of reporter. I hope I always shall 
be known as a reporter. No other fea¬ 
ture of newspaper work requires so much 
honor, integrity, faithfulness and under¬ 
standing of mankind.” 

Naturally, then, after such a firm stand 
by a forceful personality, who dares pre¬ 
scribe doctor for the State Journal? 
Who, indeed? When it is ^healthy news¬ 
paper because of MacLwjnan and the 
ability he has shown in gathering about 
him talented men. 

MacLennan, however, cannot escape 
the title doctor himself—doctor of an 
anemic newspaper, whose blood tests 
registered but 800 subscribers. This was 
back in 1885, when he first purchased 
the State Journal. Today tests register 
more than 21,000 circulation. Splendid 
cure to the cr^it of “Dr.” MacLennan. 

At 22, MacLennan began to call him¬ 
self a newspaper man. Then, graduated 
from the University of Kansas with a 
B. S. degree, he was considered educated 
enough to become mailer, bookkeeper, 
clerk, reporter, and general all-round 
utility man for the Emporia (Kan.) 
News. 

Already he had a reporter’s nose for 
news. It led him downstairs to the 
News press room, where he worked on 
the old Taylor drum press. It led him to 
the fonts of the composing room, and 
stood him before stones and bade him 
make the paper up. 

Up-stairs, down-stairs, that interest in 
all phases of newspaper making directed 
the destiny of MacLennan, taking him to 
the positions of associate editor, business 
manager, and finally to equal partnership 
with Jacob Stotler and Alexander Butts 
in the Emporia News. 

Then comes the story of the State 
Journal. MacLennan sold his interest in 
the News and decided to become a Wash¬ 
ington correspondent. He found, how¬ 
ever. that the Topeka newspaper was ad¬ 
vertised to be sold at public auction. His 
bid for the daily with its 800 subscribers 
was accepted. A year later, after sink¬ 
ing all his money into the plant, and all 
he could borrow, he tried to get rid of it. 

“I never imagined a newspaper could 

be in such terrible condition,” was his 
disgusted comment. 

Nobody would buy the paper. The re¬ 
porter went out into Topeka streets and 
brought back profit instead of a pur¬ 
chaser. Business began to pick up. In 
5 years circulation leaped from 800 to 
8,000. Today it is called “The Evening 
Newspaper of Kansas” and lives up to 
its name. 

Publications Decrease in Canada 

According to the new edition of 
McKim’s Newpaper Directory, there are 
1,499 newspapers and regpilarly published 
periodicals in Canada, against 1,553 a 
year ago. Daily newspapers have de¬ 
creased from 121 to 114, semi-weeklies 
from 34 to 30 and weeklies from 1,022 to 
975. On the other hand a small increase 
lias taken place in number of monthly and 
semi-monthly periodicals. 

Rmildon Returns to Portland 

Sam Raddon Jr., for the last three 
years on the editorial staff of the San 
Francisco Examiner, and prior to that 
for 10 years dramatic and motion picture 
editor of the Portland (Ore.) Journal 
has returned to Portland as advertising 
and promotion manager for the Ersted 
Machinery Manufacturing Company. He 
is the son of S. L. Raddon, publisher of 
the Park City (Utah) Record. 

Americsin Faces $100,000 Suit 

Attorney General Eidward J. Brundage 
of Illinois has filed in Chicago the prae¬ 
cipe in a $100,000 libel suit against the 
Chicago Evening American and William 
Randolph Hearst, based on a headline 
over an account of testimony given before 
committee investigating former Attorney 
General Daugherty. 

Littlehale Absorbs Haase Agency 
Frederick Haase, who has been conduct¬ 

ing a Special Service Agency, in the 
Bush Terminal Building, New York, has 
transferred all of his accounts to Henry 
T. Hodgskin of the Littlehale Agency, 
New York. Haase was formerly di¬ 
rector of service and promotion for the 
St. Louis Dispatch. He has not an¬ 
nounced his future plans. 

Damon & Sons Reorganized 

Damon Type Founders Company, Inc., 
44 Beekman street. New York, a new 
corporation with an increased capital of 
Sl.000,000, has taken over the business 
of George Damon & Sons, manufacturers 
of type. D. Everett Damon is president. 

“EDITORIAL EARS” WIN 
OVER “NEWS NOSE” 

Merged Photographs of Editors and 

Publishers Leave Combined Pic¬ 

tures “Containing the Best 

Features of Each” 

Is the old theory exploded? 
Have newspaper men ears to hear the 

passing story of life rather than noses 
to smell it out? 

W. G. Harris, manager of the New 
York World photographic de^rtment, 
and composite-picture maker, thinks so. 

Harris is the mysterious gentleman re¬ 
sponsible for the 2 composite photo¬ 
graphs appearing in this issue. He stands 
ready to advance the latest theory of 
“ears for news,” as a result of his jug¬ 
gling with the likenesses of 12 editorial 
men to make the editorial composite. 

And blending the photographs of 12 
American publishers into one, he believes 
he has found the type of that industrious 
gentleman. 

The editorial men, whose faces merge 
into the sublime physiognomy of the 
“Typical Editor,” and whose composite 
photograph has a Wilsonian cast about 
the forehead and eyes, are: 

Arthur Brisbane, Edgard B. Piper, 
Robert P. Scripps, Erie C. Hopwood, 
Charles H. Dennis, O. P. J. Mooney, D. 
J. Sterling, Tom Finty, Jr., Casper S. 
Yost, M. E. Foster, Herbert Bayard 
Swope and David Lawrence. 

In merging the pictures of publishers, 
as Frank A. Munsey might say, the best 
features of each have been retained. 

The publishers are: Roy Howard, 
E. P. Adler, C. B. Blethen, C. H. Taylor, 

Jr., Paul Patterson, S. E. Thomason, 
Lansing Ray, John H. Perry, WiUiJ 
Randolph Hearst, F. P. MacLennan, a 
bert H. Baker and W. S. Jones. T 

A pioneer at composite photo-makij 
Harris might also be considered a studj 
of characteristics. His eagle eye, ] 
says, is trained to discover the type of 
group. Great care is taken in compo^J 
picture making in order to insure “sek-, 
tific” results. 

The process is simple, merely the p!- 
tographing of photographs one on t 
of the other. But the secret of the tra; 
is in preventing one character fr 
dominating the others. 

“It seems from the composite pict; 
of the editor, that news is not so m: 
a matter of smelling out as hearing ck 
was Harris’s first observation. 

“The typical editor, as shown by 
picture, is a cheerful cynic, willing 
treat you fairly, if you treat him rii 
He is the sort of man who knows a n 
story by intuition, but always wants vtr 
fication to make it authentic. 

“If he thought you were trying 
double-cross him, he would see it 
quickly as the game is tried. 

“The face of the editorial man is 
thoughtful and temperamental than 
publisher, who is the brisk executive, 
business man. The publisher proba' 
is the keener of the two, in financial nc 
ters. 

“It surprised me,” Harris conclufe 
“that the publisher has no worried K. 
in his eyes. He doesn’t seem to take 
too .seriously. He enjoys his businesi'l 

Harris has been making composite pic 
tures for 12 years. His best, he ss^ 
was that of the American soldier, in s] 
making of which he merged photogra*] 
of one man from each regiment wk; 
sailed overseas for France. 

House - to -House 
Solicitation 

hacked by— 

Neighborhood Distribution 
This is the secret of the efficiency of display advertising 
in the Cincinnati Times-Star. Its home distribution 
reaches eight out of every ten homes in greater Cincin¬ 
nati, a coverage 25% greater than that of the second 
evening paper, and two and one-half times that of the 
leading morning paper. 

For sixteen consecutive years local and national adver¬ 
tisers have proved that the Times-Star is the most profit¬ 
able, placing annually more display advertising in the 
Times-Star than in any other Cincinnati paper. 

In 1923 the Times-Star carried 11,710,139 lines of display 
advertising, an increase of 1,257,732 lines over 1922 and 
an excess of 2,192,708 over the second paper in its field. 

The Times-Star directories of Cincinnati neighborhood 
stores give the advertiser and his jobbers complete route 
lists covering the retail stores in Cincinnati for dis¬ 
tribution to 

Groceries and Restaurants, 
Drug and Cigar Stores, 
Bakeries and Confectioneries, 
Department and Dry Goods Stores, 
Hardware, Jewelry, Electrical 

Supply and Auto Accessory dealers. 

Advertisers and advertising agencies may secure copies 
of these directories and detailed market information 
relative to their products by addressing the merchan¬ 
dising department at the Times-Star. 

aUCWNffl TIMESSIAR 
CHASLBS P. TAFT, fublithm C. H. RBMBOLD, Manager 

Member of Audit Bureau of Circulations 
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What Paper Can You 

Mean, Mr. White? 
The following editorial by William Allen White in the 

Emporia Gazette was printed two weeks ago under the 
heading, “Its Annual Paddling.” 

An item in the Associated Press dispatches the other day told that the 
department of justice at Washington was warned by a local represen¬ 

tative in Kansas City that certain continuances of criminal cases asked by 
defendants were unwise, because a newspaper there was taking notice of 
the continuances and making unfavorable comment. It was apparent that 
the unfavorable comment of the Kansas City newspaper was in the interest 
of good government. But it also offended: 

First—The defendants who were charged with swindling the public 
by fraudulent land sales. 

Second—The public officials who were possibly allowing the contin¬ 
uances to be made without proper indignation or effective protest. 

Third—The friends of the alleged swindlers, and the public officials 
in question. 

There are three rather large groups in a city. Can you guess which 
paper it was that put the public interest first? 

Well, let’s go a little further and see if you can’t guess. 

Now, what paper is it in Kansas City that is able every year to array 
in the ballot box against it the votes of all the crooks in town, and their 
friends and dependents? What paper is it that never has the encourage¬ 
ment of any machine politician who might possibly profit by graft, and by 
little unnoticed favors to the crooks and grafters, if that paper was not 
vigilant in the public interest? 

Are you getting warm on that guess now? 

Well, then, what paper is it that year after year goes into the election 
standing bravely for the decent thing, and year after year comes out of the 
election licked to a gray, gaunt frazzle politically, and stronger than ever 
as a newspaper? What paper in Kansas City is it that takes its paddling 
for its friends, who are just the plain folks with no interest in crooks and 
grafters? And what paper is it that through eleven months of decent and 
unrelenting vigilance for the public interest in its town inevitably makes 
it necessary for the crooks and grafters to vote against it? 

You giggle one day in 365 when that paper takes its licking, but dur¬ 
ing the other 364 you take it, read it, believe in it, patronize its advertisers 
and have faith in the courage, intelligence and integrity of its editors. 

Now can you guess? Well, if you can’t—sit down and have a session 
with your conscience. It doesn’t register; the ignition is poor and there’s 
carbon in your conclusions. 

Incidentally in the city election 
April 8, the voters revolted against the 
corrupt organization. To its surprise 
the newspaper above referred to found 
it had supported the winning ticket— 
“the gray gaunt frazzle” being this 
time monopolized by its political op¬ 
ponents. But win or lose, the smoke 
goes up the chimney just the same. 
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XXV—FRESNO—Getting Over The Raisin Boom 

By HARRY R. DRUMMOND 

N 1920, when Fresno County, Cal., 
went to bat with the Government cen- 

s enumerators, the score was 128,000 
ople, including: 4,300 Russians; 4,000 
rmenians; 2,700 Italians; 1,800 Danes; 
JOO Germans; 1,200 English; 1,200 Can- 
ians; 33X) Mexicans; 1,600 Swedes; 
>00 Japanese; 1,000 Chinese; making 

. ,700 foreign born. 
* Out of this 128,000 people 44,616 of 

em lived in Fresno, county seat and 
incipal city of the county. 
Fresno being the raisin center of the 
untry, naturally rises and falls with the 
isin industry, and in order to place 
esno and Fresno Coimty fairly before 
Dple it is wise, perhaps, to review the 
sin growing industry as it stands today, 

1 ■ so stands Fresno. 
Time was, not many years ago, when 
esno was normal. The war, and more 
rticularly the Volstead act, shot Fresno 
abnormity—for with the demand for 

me-made hootch came the news that 
sins would give said hootch the neces- 
y authority. 
\ raisin grower’s Association was 
med. somewhat along the lines of the 
•ley tobacco grower's association of 
ntucky back in 1905. 
K twight advertising man sold them the 
a that, with advertising—that is, a 
*T of advertising, a market could be 
ated, prices could be established and 
intained and marvelous things ac- 
iplished. 
‘'ailing hard for this, the raisin grow- 
themselves went absolutely loco, and 

d began going up in value. , 
laisin growers sold their property at 
dsome profits and reinvest^ in larger 
ches at still higher prices, owning them 

escrow” or mortgaged to the very 

and that was profitably farmed when 
presented a valuation of some $300 to 

D an acre went to $1,500 to $2,0TO an 
:, owned “in escrow” at high inter- 

j, It did not pay at that price. 
I lien, in order to make it pay, these 
f ; birds redoubled their adver^sing, 

more than redoubled the price of 
i ins, figuring on collecting the differ- it from the wide, wide world. It was 

oble scheme—only it didn’t work out. 
; ome of the old timers know that it is 
; iible, and profitable to crowd adver- 

ig just so far—and no further—for, 
ushed beyond a certain point advertis- 

i just naturally turns around and slaps 
'i- <• 
! hat is what happened at Fresno, 

jins grown on ^00 an acre land 
keted profitably at 5c a pound. On 
30 land it was figured that the grower, 
rareful management, could get by on 

!( a pound—which was good logic, 
f ut, somehow, the wide, wide world 
j’ its cravings for raisins at 25c a pound 
jj simply economized. Gosh! how the 

Id at large did economize on raisins, 
ave up till it hurt—that is, it hurt 
.no. 
lere were hundreds of tons of pcrfect- 

■■ ood raisins waiting for eager raisin 
rs to step up and plank down two bits 
16 ounces—and raisin lovers were un- 

1. it was awful! The advertising ex- 
seeing that something was wrong, 

sfully withdrew from the account, and 
raisins staid in Fresno—and most of 
I are there yet. 

1. > add insult to injury the darn things 
ewed, and mildewed raisins arc worth 

i :r cent less than nothing at all. 
I id so there you are. Fresno County 

med “in escrow” at some six to eight 
j what it is worth, by a lot of raisin 
ers who are worse than broke, 
ilf the people in ‘Fresno are “real 

■ers” who are frantically endeavoring 
II ranches at six, five, four, and, if 

properly approached, and shown some 
real money, at merely 3 times what they 
are worth—and they are merely EiN- 
DEAYOKING, too. 

So that, from a normal condition to an 
abnormal condition, Fresno has come to a 
decidedly subnormal condition, waiting 
patiently, yes, and painfully, for a read¬ 
justment. 

Normally Fresno is a good city. Nor¬ 
mally, with a normal valuation and normal 
conditions, Fresno is a money making city 
—but Fresno has boomed and filled full 
of hot air and gas—so full that it burst 
open. 

The readjustment is taking place—but 
those people from .\rmenia, Russia, Italy, 
Mexico and the Orient are rather poor 
losers and, while they are slipping, inch by 
inch, they are holding on like a sick kit¬ 
ten to a hot brick, hoping to be able to 
unload on a sucker before it is too late. 

One cold hearted, hard headed business 
man of Fresno summed it all up some¬ 
thing like this: 

“The banks are, much against their 
wishes, in the raisin business—and it’s a 
rotten business for bankers to be in. 

“The Association, which went bank¬ 
rupt, has been reorganized and, in time 
will have thing;s going again. The raisin 
growers have pyramided their fictitious 
land values until they are all worse than 
broke. 

“What we will have to do is to find 
new growers—men with some money, to 
come into the county. Then we will dis¬ 
possess the present escrow owners, turn 
them adrift, and with new capital and new 
valuations, start in all over again under 
normal conditions.” 

That reads a bit cold blooded all right, 
but it sums up the situation. Fresno 
County is all right, normally. Raisins 
are all right—normally—but the jump 
from norm^ to abnormal was so big a 
jump that the rebound meant subnormal¬ 
ity—and now it is simply a case of getting 
back to normal again, and Fresno will be 
all right again. 

A state survey,, just completed, gives 
the 1923 estimate of Fresno’s population 
as 75,052, which is but 4,000 under the 
Chamber of Commerce estimate. 

Fresno, just about half way between 
San Francisco and Los Angeles, has an 
undisputed trade territory of 50 miles 
north and south, in the San Joaquin Val¬ 
ley. which is 95 miles wide. 

Bus lines running on 5 splendidly paved 
roads serve the territory, and 43.823 auto¬ 
mobiles, ownetl (in escrow again) in the 
county, add to the ease with which Fresno 
County people get to the city. 

The Southern Pacific and Santa Fe 
railroads run through Fresno, furnishing 
good railroad tran.sportation. 

Lumbering is an imj^rtant industry in 
Fresno County, white pine, sugar pine and 
redwood being the principal products. 

Manufacturing in Fresno is confined to 
local needs, the big revenue producing 
product being raisins, which are dried and 
shipped from Fresno in great quantities— 
under normal conditions. 

Too much emphasis cannot be placed on 
the fact that the present subnormal con¬ 
dition of this market is due to absolutely 
nothing except foolish speculation in¬ 
dulged in by Fresno people—and their 
frantic efforts to get back to earth grad- 
ualh’, and without a parachute. 

Fresno is pleasing in appearance. The 
homes are California homes, of course, 
bungalow style, and built for the wonder¬ 
ful California climate. 

Six department stores do some $9,- 
000,000 annually—and there are some 
1,100 retail establishments in Fresno. 
-- It is not a particularly well dressed 
town, by and large. 

Fresno County will soon recover from 
the bad effects of its boom—its unwar- 
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ranted boom, and get back to the thor¬ 
oughly good business county it is and 
then the city of Fresno will ag;ain be one 
of the really good cities of the Pacific 
Coast. 

There is nothing the matter with 
Fresno except that it got a bad case of 
swelled head, and must reduce the swell¬ 
ing. 

ROGERS PLANS NATIONAL DAILY 

Former Globe Publisher to Start N. Y, 

Newspaper Next Fdl 

Jason Rogers, publisher of the old New 
York Globe, this week announced he 
would .start publication of his New York 
daily probably this fall. No definite date 
has been decided upon. 

It would have a national and not a 
strictly local appeal, he said. 

He stated it would be more free from 
reports of crimes and .scandals than are 
most of the present afternoon newspapers 
in New York. 

At a noonday meeting in Roosevelt 
House, New York, this week, Rogers 
spoke of the “wonderful improvement in 
the general type of all American newspa¬ 
pers, as compared with conditions 30 
years ago.” 

Curtis to Give Organ to Hall 

Cyrus H. K. Curtis, newspaper and 
magazine publisher, has offered to present 
“the largest and finest organ in the world” 
to Victory Hall, to be constructed in 
Philadelphia, as part of the municipality’s 
“city beautiful” program. 

WICHITA AMERICAN LAUNCHED 

New Daily Tabloid Out Last Monday 

—W. M. MarUey Editor 

(By Telegraph to Edito* & PVSLISHZX) 

Wichita, Kan., April 14.—The Wichita 
(Kan.) American, the first tabloid news¬ 
paper in the Southwest was launched to¬ 
day by the Merchants Printing and Pub¬ 
lishing Company, with Walter M. Mark- 
ley, formerly telegraph editor of the 
Topeka State Journal as editor. An ad¬ 
vance circulation list of 15,000, built up 
preceding the first issue, is claimed. 

.\. l)e Bernardi, Jr., former city editor 
of the Wichita Eagle is managing editor. 
H. C. Qay, Wichita advertising man. is 
advertising manager and H. O. Sonder- 
gard, formerly of the Hutchinson Gazette 
is in charge of circulation. John Tillot- 
son is mechanical superintendent. 

The American is to be independent in 
policy. Editor Markley states. 

Officers of the publishing company are; 
M. Morgan, president; T. H. Cart- 

mell, vice-president; C. W. Muff, secre¬ 
tary-treasurer. 

The paper carries 16 pages of 5 columns 
each, 12 ems wide and 16 inches long. 

Daugherty in Marion Star Suit 

Harry M. Daugherty, in an interview 
granted the Asheville (N. C.) Citizen, 
April 15, made known his intention to 
appear for the owners of the Marion (O.) 
Star in their suit against Frank A. 'Yan- 
derlip, growing out of the latter’s cele¬ 
brated Ossining, N. Y., address, Feb. 12. 

Most of the far-sighted 

publishers who were quick 

to recognize the economies 

of the Associated Press in its 

infancy have ageun shown 

their alertness by obtaining 

the exclusive rights in their 

respective cities to the Con¬ 

solidated Press—the first 

service designed to avoid 

duplication and to furnish in¬ 

stead a distinct supplement 

to “spot ” news reports. 

The Consolidated Press Association 
Executive Offices. Evening Star Building, Washington, D. C. 
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'*HOCtC0 

504-520 Grand Street, New York City 

7 South Dearborn St., 
Chicago, Ill. 

109-112 Borough Road, 
London, S. E. i, England 

7 Water Street, 
Boston, Mass. 

SUBSTANTIAL ECONOMIES 
are being effected every day in 

TIME INK 
PAPER POWER 

COMPOSITION ROLLERS 
by Newspaper Offices using Hoe Presses equipped with the 

PATENTED 

BOEAUTOMATICINKPUNPS 
In addition to these important economies 
Hoe Ink Pumps improve the printing and 
are safer, cleaner and easier to operate. 

The Hoe Patented Automatic Ink Pump System of Distribution is 
the greatest advance made in Newspaper Press construction since the 
introduction by R. Hoe ^ Co. of the Triangular Former Folder and is 

AN EXCLUSIVE HOE FEATURE 

m\ 

R. HOE & CO. 



34 Editor & Publisher for April 19, 1924 

at hit desk in London. 

was learned at the for¬ 
eign offloe today”—by Charloa 
McCann, of the TTnitod Howa 

London buroan. 

Gabriel Courtial, TTnitod Press, 
Paris, leaving the Argentine 

embassy. 

Ferdinand C. M. Jahn. Berlin manager 
of United News, at the Berlin foreign 

offlce. 

Henry L. Farrell. United Press 
sports editor, interviews 
President John Heydler of tho 
National League, a few days 
before the 1924 season opens. 

£d L. Keen, general European 
manager of the United Press 

A. L. Bradford, Washington 
bureau, just about to enter 
the White House to interview 

C. Bascom Slemp. 

UNITED PREl U] 
For Afternoon Newspapers 

United PRi^ 

Combing 
the World 
for News 

Edward J. Bing, general European representative of the United Press. 

Jean DeOandt. Ibertan service manager of the 
United Press, outside the Chamber of Deputies. 

Paris. 

WORLD BLDG. 



Minott 84und«rt« TTnit^d Ptms 
Paris boraao, la tha PUca da la 

Coaoorda, aa routa to Quai 
d'Ortay. 

Jaaiaa I. Miller, TTnitad Pratt 
SoQth Amarioaa sxaaacar. at 

work ia Baenot Aires. 

Clarance Dubose of the 
Londoa D. P. staff, at 
the door of 10 Down- 
iac 11 r a a t. official 
ratidenoa of Encland't 

pramiar. 

Combing 
the News 
for Truth 

UNITED NEWS 
For Morning Newspapers 

SSOCIATIONS 
NEW YORK 

X^wranca 8. Haas, Chilaan maaafar, at kit datk ia Saatiaco. Oaila 

a reconnaittanoa aloac Waita- 
hall—Claraaoa Dubota. Vnitod Press: 
Charles MoCaaa, Dnitad Vawt maaacer. 
sad Paroy M. 8arl. United Prats Laadon 

buraaa. 

John O’Briaa. United Vawt Paris maaacer. ia the 
Tnilerias Gardens. 

John O’Briaa. United Vaws Paris maaacer. ia the 
Tnilerias Gardens. 

Westbrook Par lar. 
United Maws sports 
and featnre writer, 
feta a new Una 9t 
old-time fight stuff 
from Philadalphia 

Jack O'Brien. 

&a7 O. Marshall. Pakiag maaagar for United 
Press, with General Wu Pei Fa and Clarance 
Dubose This picture was snapped J m s t 
before Dnbose was traasfairad ta I^adoa. 
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E D I RIAL 
THE GATHERING HOST The regular annual conventions of the newspaper 

men of the cities of the L'nited States, represen¬ 
tative of the functions of news-gathering, edit- 

‘ ing, publishing and advertising, are scheduled for the 
forthcoming week at New York and Atlantic City. 

Editor & Pubi.ishkr takes this occasion to again 
greet in fraternal sjurit the host of workers in our 
itrc.ad held, where opportunity for service to the Hun- 
idretl Million knows no bounds, where rewards for 
;trne merit are measured both materially and spiritually 
and where each day brings forth a new marvel, end¬ 
lessly manifolding the individual and collective re¬ 
sponsibilities and achievements of those engaged in 
jnewspaper making. 
I During the year the newspaper industry, according 
|to Editor & Pidlisher's e.xpert compilations of 
(statistics, has leaped into the Billion Dollar class of 
American industrie.'^. This would be a hollow and 
Vain boast if the statement were not coupled with it 
that American journalism has not sacrificed, for 
tnaterial gain, its honor nor traded upon fundamental 
principles of integrity in public service. 
1 The first convention of the week is that of the 
Associated Press, foremost example in America of 
isuccessful co-operative effort, a living denial of the 
time-worn theory that successful enterprises cannot 
"be built except upon the basis of individual self-seeking 
and the lure of huge reward. Associated Press reve- 
jiues are approximately $6,000,000 per year, derived 
.from membership assessments, and the whole sum 
Soes back, without sharing of profits, into the product 
!of approximately 7S,(XX) words of news daily. 
• This great co-operative organization of more than 
il,200 morning, evening and Sunday newspapers runs 
Ion year by year with singular regularity and in almost 
;perfect harmony. Discord and bickering through 
selfish aims is not the rule, but the principle of one 
.for all and all for one stands unshaken. 
I Frank B. Noyes, Washington Star, returns again 
as president of the .Associated Press, which office he 

t 'has graced for 25 years. The venerable Melville E. 
Stone, general manager from 1893 to 1921 and now 
counselor of the organization, reappears in health and 
■good spirit, 75 years young. Frederick Roy Martin, 
active working chief of the organization, and all the 
host of officers and divisional chiefs again present 
the records of stewardship and outlined plans for the 
‘future. 
• The second convention of tfle week is that of the 
membership of the American Newspaper Publishers’ 
Association, another great and successful co-operative 
inovement, organized in 1887, to foster the business 
’interests of its members. Paul Patterson, genial 
land able president of the Baltimore “Sun- 
papers,” has given two years of successful effort as 
ipresident of A. N. P. A., earning the gratitude of the 
membership. This convention marks the 19th year 
‘of the universally acknowledged efficient management 
;of the affairs of the association by Lincoln B. Palmer. 
■ The Bureau of Advertising, of the A. N. P. A., 
•under the direction of W. A. Thomson, has had eleven 
years of operation, with results that are definite in 
itlie minds of those who understand its function, but 
imay no more be measured in the terms of dollars and 
cents or agate lines than can the accomplishments of 
diplomacy be brought to exact totals. The Bureau 
carries to the business world the gospel of newspaper 
advertising, triumphant over all other forms of com¬ 
mercial publicity. 

! New York will see during the week, many commit- 
itee and special gatherings, social or for the exchange 
iof business experience, and then the curtain will go 
up on the annual gathering of the American Society 
of Newspaper Editors, at Atlantic City, 
j This is the second meeting of the editors of metro- 
^litan newspapers for the consideration of the pro- 
(fession of journalism, one of the most significant 
.movements in the history of newspaper making in 
this country. The “Canons of Journalism’’ adopted 
at the first nK-eting of these working editors and 
•managing editors laid a firm foundation for all future 

; tronsiderations—perhaps offering the path on which 
Jhe working newspaper men of this country will find 
jtheir way to an established and reco^ized plane of 

■■ professionalism, which will not only rate them as a 
' jclass but exact from them ethical standards worthy 

of their titles. 

He I0 IRisen 
ST. M.ARK. CH.4PTER XXVIII, 

In the end of the sabbath, as it began to 
dawn toward the first day of the week, came 
Mary Magdalene and the other Mary to see 
the sepulchre. 

.■\nd, behold, there was a great earthquake: 
for the angel of the Lord descended from 
heaven, and came and rolled back the stone 
from tlie door, and sat upon it. 

His countenance was like lightning, and his 
raiment white as snow: 

.And for fear of him the keepers did shake, 
and became as dead men. 

.And the angel answered and said unto the 
women. Fear not ye: for I know that ye seek 
Jesus, which was crucified. 

He is not here: for He is risen, as He said. 
Come, see the place where the Lord lay. 

SENSIBLE ECONOMY WE think that no thoughtful reader of Editor & 

Publisher missed the significance of the co¬ 
operative stunt of the three leading spot-news 

press services, reported in our last issue, whereby the 
Western Union 'Telegraph Company was engaged to 
lay down at New York a dispatch of 39,727 words 
comprehending the text of the Dawes report. 

The co.st of that huge cable delivery, at the usual 
press rate, was divided among L^nited Press Associa¬ 
tions, International News Service and Associated 
Press. Each service contributed its share to the 
handling of the message and all shared on equal terms 
credit for a feat unparalleled for speed and accuracy. 

A few years ago, such an accomplishment would 
have been impossible, due to astigmatic individualism. 
\Miat greater folly can be imagined than triple repeti¬ 
tion of a cable of 39,727 words, with triple cost 
and triple monopolization of wires already heavily 
burdened. Yet, in the darker age of wasteful com¬ 
petition, such was the practice. The burdens of such 
heedless extravagance fell finally upon the newspaper 
publisher. He paid the ultimate freight. Last week’s 
tri-partite co-operation speaks eloquently of the dawn 
of better sense and truer economy. 
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ROUGH STUFF JOURNALISM, as a trade, is not without its 
dangers. 

\\ e pause long enough in a convention number 
rush to outline a case in point. 

Editor it Publisher for March 29, contained an 
article, under the editor’s signature, exposing the 
practise of press agents of the Republican National 
Committee, at Washington, in disseminating partisan, 
high-colored, maybe true and maybe false, "handouts” 
labeled "Special Correspondence" and "From the 
Daily Blank's Washington Bureau.’’ * 

This article was written after complaints had been 
made to Editor & Publisher, one prominent Wash¬ 
ington correspondent having written: “It seems to 
me that there is a splendid opportunity for Editor & 

Publisher to do a bit of housecleaning on behalf of 
the newsiiaper profession as a whole, particularly 
the Washington correspondents.” This correspondent 
inclosed recent handouts by the committee bearing the 
deceptive labels, obviously designed to lead newspaper 
readers to the false conclusion that the strings of 
Rabelaisian epithets which the committee was direct¬ 
ing at the Walsh and Wheeler investigating commit¬ 
tees represented, not partisan press agents’ views but 
the writing of accredited newspaper correspondents. 

It was our belief, and the belief of at least 
one correspondent who wrote us, that the Republican 
National Committee would stop this practise if it 
were brought to its attention. 

Evidently, this confidence was misplaced. We are 
just in receipt of a copy of the weekly organ of the 
Republican National Committee, called "The National 
Republican,” a 10-cent per copy weekly on newsprint, 
edited and owned in part by George B. Lockwood, 
wherein is published, not a denial of the facts as 
stated by us, not an appreciation of our ethical stand, 
not an apology, but false and malicious charges 
against this newspaper and its editor. 

Newspaper men who have seen this exhibition of 
frenzied politics advise us that it is libelous per se. 
It is not only false in every detail, but is an attempt 
to assassinate the character of a man as punishment 
for an act looking to the correction of a public abuse. 
The article attributes to Editor & Pubusher political 
bias, which every newspaper man who reads it must 
know is false and it makes allegations concerning 
the career of the editor of this newspaper which 
scores of men familiar with the facts could under 
oath brand as manufactured from whole cloth. 

We are advised to bring libel suits against the 
offenders. That may be the only means of redressing 
the wrong. There is something repulsive in the 
thought of sharing in the profits of such journalism 
as The National Republican represents, even if such 
money were to come through a libel suit. Editor & 

Publisher and its editor are not in the business of 
bringing libel suits or of libeling others. In 27 years 
of active newspaper work the editor of Editor & 

Publisher has an absolutely clear record of any pay¬ 
ment to any individual on account of libel written by 
him or edited by him. 

We might spend the balance of this busy Spring 
morning writing all about character bandits and the 
adventures of The National Republican, thus to com¬ 
municate to readers our sense of contempt for that 
sort of journalism. We shall not waste our time 
or yours. 

An old Scotsman used to say. “There be some 
things too foul to pick up with chips.” 

A REAL SERVICE There is a right way to use newspaper advertis¬ 
ing space. William .\. Thomson, Director of 
the Bureau of Advertising, American Newspaper 

Publishers’ Association, is telling it in one of the most 
sensible, down-to-earth, direct-language statements 
ever published on the subject. 

This document which spreads the gospel of news¬ 
paper advertising, as distinguished from all other forms, 
is being distributed in book form by the Bureau and 
is also being published serially in the columns of 
Editor & Publisher, by courtesy of the Bureaa 
Advertising men are advised to read it with care and 
put it into the hands of dealers in merchandise who 
desire, and have a right to know the fundamental 
principles of advertising which j’ields profit. 

Ev, 
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PERSONAL 
J. T. McClean. editorial writer of the 

.Midwest Printer and Publisher, has 
joiiK'd the Clay Center (Kan.) Dispatch- FOLKS WORTH KNOWING 
Republican. 

of the New York World, sailed for 
England and the Continent April 12, on 
the S.S. Olympic. 

Alexander Campbell, editor of the 
London Daily Mirror, returned to Eng¬ 
land. April 12. He came to the United 
States several weeks ago as advance rep¬ 
resentative of Lord Rothermere proprie¬ 
tor of the Daily Mirror, the Daily Mail Telegram, Youngstown (O.), to Indian- 

HOLDING NEW POSTS 

T HARRISON REED from editorial 
and paragraph writer. Canton (O.) 

News, to editorial writer, Butler (Pa.) 
F.agle. 

James J. Larkin from city editor. Nel¬ 
son (B. C.) News, to editorial staff, 
\'ancouver Sun. 

Robert G. Batman from state editor. 

and other newspapers. 

E. E. Brodie, ex-president of the Na¬ 
tional E<litorial .\ssociation and pub¬ 
lisher of the Oregon City (Ore.) Enter¬ 
prise, has returned to the United States 
from Siam, where Ik is serving as Amer¬ 
ican minister. He landed at Seattle and 
went on to Washington, D. C., on official 
business. 

Henry .\. Wise Wood, president of the 
Wood Newspaper Machinery Corpora¬ 
tion, returned to New York, April 19, 
from an extended trip abroad. 

Willis McDuffee, editor of the Roches¬ 
ter (N. H.) Courier, accomi)anied by 
Mrs. McDuffee, sailed for a three 
months’ trip to Europe recently. They 
will attend the commencement exercises 
of Baliol college, Oxford, where their 
son. Franklin, will be graduated with 
honors. 

W. C. Lusk, editor and publisher of 
the Yankton (S. D.) Press and Dako- 
toan, has been elected president of the 
Yankton Chamber of Commerce. 

Mr. and Mrs. Clark Howell, who were 
married .\pril 5, are at the .Ambassador 
Hotel in New York for several weeks. 
Mr. Howell is editor of the .Atlanta Con¬ 
stitution. 

apolis News, copy desk. John L. Shields 
succeeds him on the Telegram. 

Carl Turrentine from reporter, .\tchi- 
son (Kan.) Globe, to editor. Overbrook 
(Kan.) Citizen. 

^ Boyd S. Hilton from telegraph editor, 
Canton (O.) News, to city editor, suc¬ 
ceeding W. B. Strong, resigned. 

Jack Reardon, from staff of New York 
Times to feature editor. New York Eve¬ 
ning Post. 

Byron Lewis, from staff. New York 
Sun, to news editor. New York Evening 
Post. 

QSCAR G. FOELLINGER, general 
_ manager of the F'ort Wayne (Ind.) 

News-Sentinel, started work for that 
newspaper 12 
years ago. 

H is first i n- 
st ructions were to 
devise and set up 
a n accounting 
system for the 
company. This 
done, his interest 
was attracted by 
circulation and 
advertising prob¬ 
lems. Then he 
went down into 
the composing 
and press rooms. 
So energetically 
did he dive into 
the work of each department, that within 
a year he was appointed business manager 
by C. F'. Bicknell, president of the com¬ 
pany. 

When Mr. Bicknell died in 1920, Foel- 
linger was the unanimous choice of the 
directors as general manager, and recent¬ 
ly he has been elected president of the 
News Publishing Company as well. 

erate under the name of Davidson & 
Hevey, 17 West 42nd street. New York. 

of the Montgomery Ward retail sture5r| 
in St. Paul, Minn. ri 

Harris-Dibble Company has moved iti f 
offices to 343 Madison avenue. New York.i j 

John H. Miller, for the last three years[| 
advertising manager of the wholesale an<! 1 
retail organizations of the Lauter I’ianori 
Company, Newark, N. J., and for 7 year^f j 
with L. Bamberger & Co., Newark, hast 
established an advertising agency at New-I 
ark, under his own name. j 

.\fter May 1. the headquarters of K D.| 
Gibbs, advertising director of the Na-| 
tional Cash Register Company, will belj 
located at the factory of the company atj | 
l>ayton, Ohio. His present New York' 
office will be continued as a branch of| 
this department. 

OscAS G. Foellimgeb 

IN THE BUSINESS OmCE 

"D.\LPH H. QUINN advertising man- 
ager of the Cincinnati Post, Scripps- 

Howard newspaper, has been promoted to 
the business manager of the Washington 
(D. C. ) News. 

Hal Fink, advertising manager of the 
New York World, is rapidly recovering 
from a serious attack of pneumonia. This 
week he was able to leave his house for a 
short walk. 

William J. Studer of the St. Joseph 
(Mo.) News-Press advertising depart¬ 
ment is now advertising and business 
manager of the Marysville (Mo.) 
Tribune. 

Edmund J. Jonakowski, recently real 
estate advertising manager of the New 
York Evening Post, has joined the New 
York Journal of Commerce as real estate 
advertising manager. 

Harry J. Elder, of the foreign adver¬ 
tising department. Toronto Globe, is now 
foreign advertising manager of tlK Ham¬ 
ilton (Ont.) Herald. 

IN THE AGENCY HELD 

JOHN L. P.\LMQUIST, recently ad- 
J vertising manager of the Utica Heater 
Company, has joined the creative depart¬ 
ment of James F. Newcomb & (3o., Inc., 
direct-mail specialists. New York. 

Paul Mathewson and R. H. Sinclair 
have formed an advertising business at MARRIED 
New \ork under the name of \fathewson e-eizx’ r* txjiz DAUinrr ,.^,.,*Acr,r,nrt,knt 
& Sinclair. Mr. Mathewson was for 9 Peking correspondent 
years in charge of the direct-mail adver- ‘^e Tokyo Japan Advertiser, to 
tising for Doubleday, Page & Co. More Tiratsin, China, 
recently he has been president of the Cad- 
mus Society, New York direct-mail ad- 'ertiser m 1920. Previously he was a 
vertising service. Mr. Sinclair has been ^POrter on the St. Joseph (.Mo.) News- 
with Sackheim & Scherman and with ”Css. 

IN THE EDITORIAL ROOMS 

Ruthrauff & Ryan, both of New York 
City. 

Firm name of J. T. H. Mitchell, Inc., 
New York, will he changed May 1, to 
Lennon & Mitchell, Inc., due to the ac¬ 
quirement of half interest in the business 
by Philip W. Lennon. 

('■ail Murphy, formerly with the 
Charles W. Hoyt Company and the Dave 
Bloch Company, has joined the George 
Batten Company. 

Arthur G. Ruppert has joined the copy 
.staff of Ikihnett & Co., Cincinnati. 

Norman D. Waters, recently with the 
Frank Presbrey Company, New York, 
has joined Groesbeck, Hearn & Hindle. 
New York. 

J. Maynard Morgan, recently adver¬ 
tising manager of the Blakei .Advertising 
.•\gencv. New York, has joined Picard 
& Co. 

John J. Wolfe, formerly with N. W. 
.\yer 8: Son. has joined the staff of Don- 
ovan-Armstrong. Philadelphia. 

Miss Corinne Reinheimer, recently with 
the Federal .Advertising .Agency, has 
joined the copy and plan division of Sack¬ 
heim & Scherman, Inc. Both are New 
Y’ork agencies. 

Jacob C. Jasin, secretary and treasurer 
of the National Advertising Agency, Inc., 
New York, to Miss Sonia Barbara Koff, 
Sunday, .April 13. 

J. G. Leighton of the mechanical force, 
Rockford (111.) Morning Star, to Miss 
X'ivian H. Martinson of C)rtonville, 
Minn., .April 14. 

CHANGES OF OWNERSHIP 

J^LYDE M. ROBINSON, former 
Sapulpa, Okla., newspaper man, has 

purchased the Shawnee (Okla.) Weekly 
Herald. 

H. D. Meister of Wauseon, O., has 
purchased the A’oakum (Tex.) Daily! 
Herald. ! 

H. E. (Castleberry has purchased the 
Woodward (Okla.) Daily Press from 
Clark Lawrence. 

Bowen (Ill.) Chronicle has been sold 
by O. H. Johnson, editor, to Mr. and 
Mrs. Floyd Jones of Milwaukee, Wis., 
who will take possession May 1. 

Sigurd Pederson, editor and publisher 
of the Tyler (Minn.) Journal, has sold 
the paper to M. Aagesen. 

E. S. Pike of Quinj^, Ill., has pur¬ 
chased the Warren ((X) Western Re¬ 
serve Democrat from Mrs. Delia .A. Hol¬ 
brook. 

PRESS ASSOCIATION NOTES 

' J G. HAMILTON, traffic chief of 
the Associated Press in Utah and 

Idaho, and Mrs. Hamilton are parents 
of a daughter. 

Jack Darrock, who has been on sick 
leave in San Diego, Cal., has returned to 
the New York office of the United Press 
.Association. 

WITH THE ADVERTISERS 

NEW PLANTS AND EQUIPMENT 

f^ENEVA (N. Y.) TIMES is install¬ 
ing a Scott Speed King press, and ir 

will change 
JJU.ANF; .a. JONES of the Detroit shortly. 
^ branch of the Cadillac Motor Car 
Company lias been promoted from the 
factory advertising department to adver¬ 
tising manager of the branch, succeeding 
R. V. Dixon, who has joined the Satur¬ 
day Night Press of Detroit. 

E. F*. Park, advertising manager, 
George B. Peck Company of Kansas 
City, has been made advertising manager 

its makeup to 8 columns 

SPECIAL EDITIONS* 

pEDAR R.AP1DS (la.) Gazette and 
Republican, 24-page special sections, 

-April 9, heralding the opening of the new 
Armstrong store. 

Garksburg (Va.) Telegram, a 48-page 
Better Homes edition, April 8. 

^AMUEL D.ASHIELL has succeeded 
Wythe Williams, resigned, as Paris 

correspondent of the Philadelphia Public WITH THE SPECIALS 

^ , X. o o A MERICAN press ASSfXCIA- 
George F. Masters of De Smet, S. D., Jr\. tjoN has been appointed national 

who recently finished a course m jour- advertising representative by the follow- 
nahsm through the A eterans Bureau at newspapers: Troy (.Ala.) Herald, 
lAashmgton has sailed for Tokyo to join Martinsville (Ind.) Tribune, and Eureka 
the Japan .Advertiser staff. Springs (.Ark.) Times-Echo, S. Wein- 

R. J. McDougall. proprietor of the stein has been appointed manager of its 
POTticton (B. C.) Herald, has joined the .Atlanta office. 
editorial staff of the Vancouver 
Province. 

Charles Gregg, formerly of the Marion 
(O.) Star, has joined the Canton (O.) 
News staff. 

Leslie H. .Allen, for 13 years on the 
Christian Science Monitor staff and re¬ 
cently New A’ork representative of the 
Cleveland Times and Commercial, is now 
editor of the Liberal, and publicity di¬ 
rector of the Committee of 48’s, National 
Farmer - Labor - Progressive Convention 
■Committee. 

Jos^h Lilly has joined tlK New York 
Evening Post as rewrite man. 

Prudden, King & Prudden. Inc., now- 
located at 286 Fifth avenue. New York, 
moved into new quarters at 270 Madison 
avenue. .April 17. 

Houston (Tex.) Dispatch has appoint¬ 
ed Lorenzen & Thompson. Inc.. New 
A'ork and Chicago, as its national repre¬ 
sentative. 

.Alconi-Seymour Company has moved 
its offices to 270 Madison avenue. New 
York. 

J. William Davidson, for the past 6 
years with the Biitterick Publishing Com¬ 
pany. has joined Edward H. Hevey. pub¬ 
lishers’ representative. The firm will op- 

“We Have used the Haskin Service 

for quite a numlser of years and Kave 

found it to be one of tKe steadiest 

and most productive features in tKe 

Star-Gazette.” George B. Crandall, 

Editor, TKe Elmira Star - Gazette. 
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TTNIV’ERSITY of Oklahoma journal- 
^ ism students published the third 
anniversary edition of the El Reno 
(Okla.) American, recently. Students 

did all but mechanical work on the 22- 
pane issue. Advertising students so¬ 
licited and wrote the advertising. I 

-Mpha Delta Sigma, University of 
Michigan, is offering a series of lectures 
by prominent men in the advertising pro¬ 
fession as a supplement to the theoretical 
work on this subject through the jour¬ 
nalism department. 

Graduating class of the University of 
Missouri School of Journalism will num¬ 
ber more than 90 this June, the largest 
class ever graduated. 

Forty students of industrial journalism 
at Oregon Agricultural College recently 
inspected the plants of Portland news¬ 
papers. They were entertained by Port¬ 
land publishers. 

Students in reporting and copy read¬ 
ing classes. University of Washington 
School of Journalism, took complete 
charge of the Seattle Daily Journal of 
Commerce, recently. 

Twenty-two Iowa colleges will be 
represented at the eighth annual conven¬ 
tion of the Iowa Collegiate Press Asso¬ 
ciation which is to be held at Des Moines 
April 18 and 19. The opening address, 
“The Value of a College Newspaper," 
will be given by Dr. John Million, presi¬ 
dent of the Des Moines University. 
Other speakers included Harvey Ingham. 

I editor of the Des Moines (la.) Register; 
Lafe Young, editor of the Des Moines 
Capital, and others. 

Marion E. Stanley of Aurora, Neb., 
has been elected president of Sigma 
Delta Chi, men’s honorary journalistic 

, fraternity at the University of Nebraska, 
Lincoln. 

, silver cup offered by Sigma Delta 
Chi for the most efficient indu.strial 
news writer at Oregon Agricultural Col¬ 
lege has been won by William P. Mul- 

' ligan of Seattle. 

; ASSOCIATIONS 

) TVEW York League of Advertising 
[ Women held its monthly dinner 
i at the -Advertising Qub, New York, 
I April 15. Miss Helen M, Hill, presi- 
• dent, presented an antique French clock 

to the Advertising Club of New York 
. on behalf of the League in ippreciation 

of the many courtesies tendered by the 
club to the League. H. H. Charles, 

> president of the .Advertising Oub, ac- 
r cepted the gift. Paul Block was guest 
! of honor. 

Screen Advertisers Association met 
^ in Detroit, Mich., April 10 and 11 to 
I discuss On-to-Britain plans. The as- 
; sociation is making arrangements to 
, send about 12 films on each of the two 
! official A..A.C.W. boats sailing from 

New York to Southampton, the Re¬ 
public and Lancastria, as part of the 

► entertainment for delegates. 

[ Misussippi State Press Association 
• has completed its program for the an- 
' nual meeting to be held in Meridian, 
I Miss., May ^22. Speakers will include 
' Mayor Walter A. Scott, of Jackson, 
; Miss.; Lieut.-Gov. Dennis Murphree, of 

the Calhoun County Monitor; T. L- Tur¬ 
ner, of Belzoni; V. B. Imes, of Colum¬ 
bus; A. C. Anderson, of Ripleyi and Joe 

■ E. Norwood, of Magnolia. Mayor Scott 
' will explain plans for the “Bettec News¬ 

paper” contest to be held in connection 
’ with the municipally-owned Mississippi 

State Fair at Jackson October 13-18. 
• J. E. Skewes, publisher of the Meridian 

^ Star, is in charge of entertainment. 
} Kansas Editorial Golf Association 
I will hold its annual Spring tournament 
) at Wichita May 9 and 10. 

Arizona Press Club, of Statewide 
, men^rship, completed its organization 

.April 6, at its first annual dinner and 
frolic held in Phoenix. Officers of the 

i club are: President, Ed Harrington, news 
• editor Arizona Republican, Phoenix; 
t vice-president northern district. Col. Fred 
• Breen, editor Flagstaff Coconino Sun; 

vice-president central district, T. W. B. 

ASSOCIATION CHIEFS 

U’RANK F. SWAN, recently elected 
president of the Idaho State Edi¬ 

torial Association, and editor and pub- 
lisher of the 
Gooding (Idaho) 
Leader, always 
had in mind the 
ownership and 
operation of a 
“good weekly 
newspaper” as his 
goal. 

He felt, how¬ 
ever, that there 
was considerable 
room for im¬ 
provement among 
weeklies in news 
gathering and 

Fsank F. Swan writing, and 
therefore spent 

several years on daily newspapers to gain 
experience. 

In March, 1912, he began his news¬ 
paper career as reporter for the Moline 
(111.) Dispatch. Later he became sport¬ 
ing editor of this daily. In succession 
he was on the news staffs of the Musca¬ 
tine (la.) Journal, Fort Dodge (la.) 
Messenger, and St. Paul (Minn.) Pion¬ 
eer-Press. 

Changing to the weekly field in 1917. 
he soon became managing editor of the 
Gooding Leader and in .April. 1919, pur¬ 
chased the plant and building—his goal 
realized. 

of Quincy, Mass., president at the 
second annual meeting held in Boston, 
.April 13. Other officers re-elected 
were: Vice-president, Major L. Deans 
of Fitchburg, Mass.; secretary-treas¬ 
urer, John J. Keating of Boston. 

American Association of Agricultural 
College Editors hold their twelfth 
annual meeting at Brookings. S. D., 
July 8, 9 and 10. .An effort is being 
made to secure Secretary of Agricul¬ 
ture Henry C. Wallace as the prin¬ 
cipal speaker. 

Nebraska Press Association will 
meet at Omaha August 21, 22 and 23, 
it was decided last week at a meeting 
of the board of directors in Omaha. 
It is expected that 325 Nebraska edi¬ 
tors and nearly 175 western Iowa 
editors will attend. Mrs. Marie 
Weekes, editor of the Norfolk Press, 
is president of the association. 

Springfield (Mass.) Publicity Club 
will hold its annual dinner April 16. 
Principal speakers will be General 
Herbert M. Lord, director of the 
Bureau of Budget, and Prof. Austin 
McCormick. 

St. Petersburg (Fla.) Advertising 
Club has been organized by William 
C. Freeman, former advertising man¬ 
ager of the old New York Mail with 
60 charter members. 

Woman’s Advertising Club of Chi¬ 
cago will raise an On-to-London fund 
to send the club’s president. Miss 
Minerva J. Agur, to the A. A. C. W. 
convention at London in July, at a 
dance, .April 25. Members of the club, 
of the .Advertising Men’s post of the 
-American Legion and of the advertis¬ 

ing council of the Chicago .Association 
of Commerce are distributing tickets. 

Old Times Printers’ Association of 
Chicago re-elected Thomas Knapp, a 
department manager of the Mergen- 
thaler Linotype Company, president, 
April 14. By re-electing Mr. Knapp 
the association broke a precedent it 
had set 40 years ago. Henry F. Grif- 
fing, vice-president, and William Mill, 
secretary, also were re-elected. 

International Trade Composition 
Association, second district confer¬ 
ence, will be held in Cleveland at the 
Graphic Arts Club, April 18-19. 

.Anderson, editor Miami Evening Bulle- ■ 
tin; secretary-treasurer. E O. Whitman. ; 
publicity secretary .Arizona Industrial | 
Congress, Phoenix. j 

Good Fellowship Club of the Asso- I 
dated Press Telegraphers of New | 
England re-elected Palmer C. Booth, i 

In tlw District Court of the United Stetr* 

For the District of Massachusetts 

In the matter of 

The New Bedford Daily Sun In 

Publishing Co., Inc. r Bankruptcy 

n . N®- Bankrupt 

An Evening Newspaper With 

Approximately 7000 Circnlation 

now beinr publMhed and distributed daily 

except Sunday, wiU be sold at 

Public Auction 
by order of the Bankruptcy Court on Wed¬ 

nesday, April Z3» 1924, at 3 o'clock at the 

TIMES BUILDING, 998 Purchase Street. Stii 

floor. New Bedford, Mass. 

The New Bedford Dafly Sun has a fully 

eqidpped plant. Scott Press, eight Unotypes* a 

oomplete engraving outfit and all other ac¬ 

cessories of a real newspaper published in a 

city of 139.999 populatkm with an additioMl 

field of 139A99 population on Cape Cod. Only 

one competing dally evening newspaper hi 
the district. 

For further information inquire of the Re¬ 

ceiver. The plant will be open for inspection 

daily on application to the Receiver. 

A deposit of S2999 will be required of W1 

Uddsrs. Balance of purchase price to be paU 

within three dajrs of auction upon oonfirmation. 

Sale subject to the oonfirmatian by the Ref¬ 

eree. 

Samuel Barnet, 
fuehrer. 

117 Olynpia BMc- 

New Bedford, Maos a 

Buy Panic Insurance 
for Your Town 

Panics are a long way off. so it is safe to talk about 
them. 

Those towns which have the largest percentage of 
home owners have the fewest panics, fewest strikes, 
fewest mob actions of any sort. 

You as a publisher can prevent untoAvard actions 
which unsettle business by persuading every man 
and woman in your community to go to church. 

The church-going man is more likely to be a home 
owning man than otherwise. He develops those 
qualities of faith and well-wishing which are the 
antithesis of panics and strikes. 

Why not plan broadly to stimulate the use of ade¬ 
quate display copy, urging the observance of Chris¬ 
tian principles? Your churches will endorse it, 
your merchants will pay for it. Perhaps the copy 
we offer will be acceptable, as it has been to dozens 
of other papers. A request to Herbert H, Smith, 
518 Witherspoon Building, Philadelphia, Pa., will 
bring proofs. 

CHURCH ADVERTISING DEPARTMENT 
A. A. C. W. 

Dr. Cbriatiaii F. lUianer, PrMadaBt, 701 West 177tli St, N«w York 

Aaaociatod AdvortMing 
383 Madbon Avo. 

Clubs of tbo World 
Now York Citr 
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A. NICHOLS, for 

“Johnson Drive Ends”—Headline. It ^ Political reporter on the Boston thf ”ph^nix^V rfi’eJ ?n 
was ^re of a putt or a nushie shot- - ^P"' Phoenix Anri iT'^ H? wa, f™r v 

PHWir, .V^ >vt 5... J? , SSi/s'S'm”,- «?su ” 
It wouldn’t hurt the old flag if some M.vybin \V. Brown, conductor of an 

of our political stars were given a few editorial page column, “What People years editor of the Harlan (la.) Tribune, 
stripes.—Columbia (S. C.) Record. Talk About” for the Boston Globe, was “f!" week. Hal W. Camp^ll, a son, 

- instantly killed at South We>-mouth. continue publication of his fathers 
What is the country coming to, when Mass., April 14, when he attempted to Papcc- 

a bushel of wheat will not buy two golf board a moving train, missed his hold. Gage C. Tremaine, 39, general man- 
balls?—ifinnea{H>lis Journal. and fell beneath the wheels. ager of the Albee Corporation, died at 

Germany loquitur: “I will not wear 
my heart upon my sleeve for Dawes to 
peck at.”—E. P. A. in The Conning / . J 
Tower, New York ll'orld. 

With several reliable and free-handed 
donors off the contribution list, the cam- i liBjlIf H W-1 ^ 
paign barrel begins to look suspiciously O* iPljl-- H’ 
like a hope chest.—Detroit News. | j ^ 

A scientist says a beautiful mouth can ^ ^ * h i ’ il- I i 
be obuined by pressing the lips tightly r3*ffT|| |T • ; " . ajll' .* l]; |';1 ■ > 
together for two hours at a time. Also, I I jWy, 31 J ‘ t lirm, R’ 
we might add, a beautiful silence.—De- a- t a 
trail free Press. fl' e ' yi'l 1 1.1: 

.\fter all. why worry about annexing 
Wrangell Island while we have Wash¬ 
ington ?—Bof ton Transcript. 

This hair-bobbing craze has at least 
sened to change the type of calendars 
in barber shops.—Detroit Free Press. 

Of course, under the Dawes’ plan, Ger¬ 
many is also required to raise a neat 
sum herself. If she has any trouble 
doing this the United States will loan 
her the Bobbed Haired Bandit, ex-Sen- 
ator Fall and Fuller & McGee.—H. 1. 
Phillips in New York Sun. 

Some of those bob-haired bandits down 
east ought to be snatched bald-headed.— 
Detroit News. 

With his tail feathers being plucked 
by grasping politicians in order to 
feather their nests no wonder the .Amer¬ 
ican eagle screams. — New Orleans 
Times-Picayune. 

.An English novelist recently committed 
suicide because she ran out of ideas. She 
ought to have come over here and writ¬ 
ten moving-picture scenarios.—Louisville 
Courier-Journal. 

_ We might throw ourselves into the 
tight against the divorce evil if some¬ 
body would suggest a practical substi¬ 
tute.—Co/umWo (5. C.) Record. 

•Albania, the country in which two 
.Americans were murdered a few days 
ago, is the same country that wanted to 
make Harry Sinclair its king. .Albania 
seems to need a man that knows how to 
clean up.—ffed Bluff (Cal.) News. 

Often a man spends half his time get¬ 
ting ready to waste the other half.— 
.lllanta Journal. 

When your money talks, even in a 
whisper, nobody seems hard of hearing. 
—Petersburg Progress & Index-Appeal. 

A pharmaceutical house recommends 
dimethylaminophenyidimethylpyrazoine as 
a medicine. One syllable after each meal 
*nd at bedtime.—Fort Worth Star-Tele¬ 
gram. 

* >.« nmw homm oceapimJprmmnity hy 77m Detroit Frpm a modmtof €irch^mctmrmi hoomty. it wiit eooor omo mntirm city cpmorm fromiimM 
2/2 feet on Lafayette BoaievarJ, with a depth of i30 feci aionp Wiiync and Caee Accnace. The aite i» an hictoric omc, haoinp once koon on the 
ootekirte of tke Fori Sheiby MilUary reeervation. Today, however, it ia the hmb of Deiroii*a baaineaa aeciion. 7%e bmiidutf wiii hope a focins 

of indiana Bedford etone. The comatrmetion iato he fireproof ihromphomt. 

“When our new building is ready,” announces The “Now in its 93d year, The Free Press has grown up 
Detroit Free Press," it will be equipped with a com- with Detroit. R^ization of the fine new plant, with 
plete new mechanical equipment, the most modern every labor-saving device the printing craft has de- 
obtainable, in all departments. It is planned to discard veloped, and every mechanical appliance that will 
the present equipment. Unit-type presses, making contribute to a better newspaper, will make provision 
for maximum speed, have been selected.* also for continued progress.” 

*Thia rtf ora to a battory of twortty-fivo Cota High Spood Low Conatraction Proaa Unitm {mqaioalont to fwo 
proaaoa) which art now andtr conatraction, and which will bt artetadin tht baatmtnt of Tht Dttroit Frtt Prtaa' 
ntw hotttt to copt with tht rtmarhablt circulation growth of thia grtat ntwapaptr and ita futurt dtothpmtnt. 

tlrwe Votes Republic; Martial Law 
Proclaimed.”—Headline. 

The spread of democracy.—J. K. Mc- 
Cmness in New York Sun. 

there is so much opposition to 
hght wines and beer, we are willing to 
wrapromise on dark wines and beer.— 
Columbia (S. C.) Record. 

the economists finish rescuing 
ttK franc and stabilizing the mark they 
"^It try to devise some workable 

for retaining the fleeting dollar. 
—Chicago News. 

THE GOSS PRINTING PRESS CO. - CHICAGO 
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“PUBUC WOULD PAY 5 CENTS FOR DAILIES 
IF PUBLISHERS THOUGHT SO”—EDDY 

-Br ROSAUE ARMSTEAD HIGGINS_ 

public could be educated to pay 
live cents for a newspaper with the 

same readiness they now pay three if pub- 
1 i s h e r s o n 1 y 
thought so, is the 
belief of Charles 
H. Eddy, head of 
the Charles H. 
Eddy Company, 
pioneer in the 
field of new s- 
pajicr representa¬ 
tion. 

Probably one 
of the best in¬ 
formed "specials” 
today, Mr. Eddy 
made this state- 
m e n t advisedly, 
basing his opinion 
upon 34 years’ 
e.xperience in the “special” field. 

Mr. Eddy is a man of few words. He 
does not elaborate. 

When the subject of a personal inter¬ 
view was mentioned he smiled whimsi¬ 
cally and declared the public is not inter¬ 
ested in his views. 

The answer was typical. Mr. Eddy’s 
aversion to personal publicity is sincere. 
His reticence is not a cloak donned hast¬ 
ily as a pose when the interviewer is an¬ 
nounced. Perhaps it springs from the be¬ 
lief that too much talking is done nowa¬ 
days and t(K> little said. 

When it was suggested that advertis¬ 
ing men would have a difficult time mak¬ 
ing a living if they were as averse to 
all forms of publicity as they are to the 
personal type, Mr. Eddy agreed. 

And so, partly because he has been in 
tile thick of the “special” game for so 
many years and garnered many vital ideas 
from liis experience, and partly because 
he did not wish to seem entirely unre¬ 
sponsive, Mr. Eddy wrote out seven in¬ 
cisive observations upon the present and 
future of newspapers and special repre¬ 
sentation. They are terse and pointed, 
and offered without elalwration. Mr. 
Eddy believes; 

1. That the newspaper representative 
is an indispensable cog in the advertising 
machine whose service will become in¬ 
creasingly valuable to publishers, adver¬ 
tisers and agencies. 

2. That increases of newspajter rates 
must l)e made to meet the advancing costs 
of production. 

3. That the public could be educated 
to pay a nickel for a newspaper as read¬ 
ily as it now pays three cents if more 
publishers thought so. 

4. That the differential between local 
and foreign rates should be eliminated. 

5. That the practice so general among 
agencies of crowding all advertising 
schedules into one newspaper in a city is 
unsound and does not give sufficient cov¬ 
erage for best results. 

6. That the question of co-operation 
by newspapers with the campaign of na¬ 
tional advertisers is solving itself on a 
common sense basis. 

7. That the general promotion work 
of the Bureau of -Advertising representing 
the collective selling effort of the news¬ 
papers, is greatly needed and should be 
supported and extended. 

In the 34 years in which he has been 
in the business of special newspaper rep¬ 
resentation, Mr. Eddy has formed a wide 
acquaintance in the advertising business. 
For about a dozen years, his son, Oiarles 
P. Eddy, has been associated in buisness 
with him. 

Mr. Eddy comes of a hard-working, 
long-lived Xtw England ancestry. His 
father was a Boston clergv-man of con- 
siclerable renown. With a grammar 
school education, he obtained his first job 
in a wholesale drygoods store in Boston. 
Two years of hard work in this line failed 
to improve his prospects appreciably. 

H. P. Hubbard, at that time one of 
the foremost advertising agents,, on a visit 
to Boston employed Eddy, and took him 
to his New Haven agency, where he made 
the youth contract clerk and inducted him 

into the mysteries of the advertising busi¬ 
ness. -After several years with Hubbard, 
Eddy moved on to Chicago to become a 
traveling representative of the Lord & 
Thomas religious list. After extensive 
traveling in this capacity. Lord & Thomas 
sent him to Xew York as their first resi¬ 
dent representative there. 

In 1890, convinced that the daily news- 
paiwr was the basic advertising medium 
which would increase in influence and 
outlast all others, Mr. Eddy began busi¬ 
ness as a newspaper representative at 10 
Spruce street, Xew York, representing 
one newspaper only. 

From this beginning, the Charles H. 
Ktkly Company, of which he is the active 
head, developed, with a complete organi¬ 
zation covering the entire national field, 
with offices in Xew York, Chicago and 
Boston and representing more than 20 
newspapers in the United States and 
Canada. 

NILES (O.) REGISTER QUITS 

Third Paper to Suspend Within Past 

Year—Founded 1922 

Niles, O., is without a newspaper for 
the first time in 40 years following the 
suspension of the Niles Evening Register, 
-April 10, on order from the Youngstown 
referee in bankruptcy. 

The Register entered the field in Octo¬ 
ber, 1922. At the time of its entrance 
two other papers were published in that 
city—the Daily News and the Weekly 
Independent. The News suspended in 
.August, 1923, and the Independent 
several months later. 

NEW CAUFORNIA DAILY 

Santa Monican Launched April 17, By 

R. A. Donaldson 

-A new afternoon newspaper, the Santa 
Monica (Cal.l Santa Monican began 
publication Thursday, April 17, with 
Robert A. Donaldson, former Southern 
California manager of the United Press, 
as president and editor. 

Wesley E. Robbins resigned the news 
editorship of the Chico (Cal.) .Record to 
become city editor of the new daily, while 
James -Arnold, formerly advertising man¬ 
ager of the El Centro (Cal.) Imperial 
Valley Press, is advertising manager. 

Taylor Buys Irontonian 

The Ironton (O.) Irontonian, issued 
mornings except Mondays, has been sold 
by John C. (iorman to the Portsmouth 
(O.) Publishing Company, publisher of 
the Portsmouth Sun and Times. Harry 
R Taylor, publisher of the Sun and 
Times, is a candidate for election to the 
-As.sociated Press directorate. 

March Averages 

M. & E.—247,387 
was the average net paid daily 
circulation of The Baltimore 
Sun (morning and evening) for 
the month of March, 1924, while 
the average for the Sunday Sun- 
paper for the same period was 

Sunday—179,873 

Everything in Baltimore 

Revolves Around 

THE 

Morning 

SUN 

Evening ‘ Sunday 

DAILY RUNS MODEL KITCHEN 

Botton Herald-Traveler Stunt Create* 

Interest and Advertising 

A modern kitchen, with gas and electric 
appliances of all kinds for cooking and 
other household work, has been estab¬ 
lished by the Boston Herald-Traveler in 
tile front corner section of its Tremont 
street counting room, Boston, in the busy 
shopping district. It has attracted great 
attention from women, who have crowded 
in to ask questions from the expert in 
charge, who shows them how to use the 
different appliances and how to make vari¬ 
ous dishes from recipes she furnishes. 
The materials used are those advertised 
from time to time in the Herald and the 
T raveler. 

Recently the daily held an exposition of 
cooking by electricity, using the big Hor¬ 
ticultural Hall for that purpose. It is es¬ 
timated that more than 50,000 women 
attended. Experts showed how the ap¬ 
paratus was used, and demonstrations 
were given, from frying doughnuts to 
roasting meats. Each day a column of 
special recipes were published in the Her¬ 
ald, and more in the Traveler. A House¬ 
keeping Forum, conducted under the 
auspices of the Herald-Traveler Better 
Homes Bureau, of which Miss Marjorie 
Mills is director, was also held. Talks 
on table service were given by an expert. 
-A question box was conducted dailv in 
the columns of the paper. Children from 
the domestic science classes of the schools 
and the home economics classes of the 
women’s colleges were invited guests. 

The Better Homes Bureau of the Her¬ 
ald-Traveler has already been besieged 
with inquiries as to when another similar 
cooking school might be held. Local de- 

WHAT IS A NEWSPAPER? 
By W. P. Beasell 

A lively if not, indeed, a vi*. 
lent controversy is waging over tlie 
question. The dictionaries say: 

Standard: A publication issued 
for general circulation at freqnen 
intervals; a public print that dr- 
culates news, advertisements, etc. 

Webster: A paper printed ml 
distributed at stated intervals ti 
carry news, advocate opinions, 
etc., now usually containing iIm 
advertisements and other matten 
of public interest. 

Century: A paper containing 
news • * * issued at short bu 
regular intervals and either soU 
or distributed gratis * * * a pub 
lie print or daily, weekly or seau- 
weekly periodical. 

-And now comes Postmaita 
General New with his definition 
which is occasioning the contrs 
versy. Says Mr. New: 

“A newspaper is what people 
generally think of as a news 
paper.” 

Exactly. 

partment stores and other retailers tr 
advantage of the occasion to run spec 
advertising on the same pages with; 
reports of the exposition and the rec; 
and summaries of the lectures. A b 
ing chain of grocery stores took spv 
while one provision house advertised 3 

it furnished all the meat and fish 

22,886 
The Total Net Paid circulation of 
the Lancaster,- Pa., NEW ERA for 
the first three months of 1924 was 
22,886 copies, average daily, as 
shown by the Publisher s Statement 
just released by the Audit Bureau 
of Circulations. 

This is nearly as much circulation 
as the other two Lancaster news¬ 
papers combined. 

The Evening NEW ERA now leads 
in Local Display Advertising, 
National Advertising and Classified 
Advertising. 

Lancaster New Era 
Lancaster s One Big Newspaper 

INC. 

New York Chicago Boston Detroit 

......sfWiia 
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“America’s Most 
Important Newspaper” 

In the quantity, scope, completeness and authenticity of news; in volume of quality 
circulation; in total of high class advertisements; in buying power—The New York 
Times is not excelled by any other newspaper in the world. 

In the New York metropolitan district—the richest area of its size in the world — 
where 9,ooo,ckx) people have an annual income in excess of $8,ooo,ooo,0(X), The New 
York Times is the newspaper read by the largest group of intelligent, discriminating 
and responsive persons. 

Throughout the United States, The New York Times has a larger sale than any other 
New York newspaper. It is distributed to its readers in every state of the United 
States; in 2,143 of the total 3,06!; c«)unties; in 8,000 cities, towns and c<)mmunities; in 
all United States possessions; in all the provinces and colonies of Canada and in 87 
foreign countries. 

The Times has the confidence of its readers. The advantages it offers for an advertising 
campaign in the world’s greatest metropolis are unequaled. In 1923, eight hundred 
national advertisers made their announcements through The New York Times, two 
hundred of them using The Times exclusively among New York morning newspapers. 

A greater volume of advertising is published in The New York Times than in any 
other New York newspaper, the total in 1923 being 24,101,226 agate lines, an excess 
over the second New York newspaper of 6,730,388 lines. 

In three months of this year The New York Times printed 6,351,592 lines of adver¬ 
tising, a gain over the corresponding months of 1923 of 402,782 lines, and an excess 
of 2,302,824 lines over the second New York newspaper. The increase in its lead over 
the second morning newspaper, in the three months’ period compared with last year, 
was nearly 600,000 agate lines. In every important classification of advertising The 
New York Times maintains leadership. 

Advertisements offered for publication in The New York Times are subject to censor¬ 
ship. Questionable, misleading or fraudulent announcements are declined. 

The net paid sale of the Sunday edition is 6(x),(xxj copies. 

Nm fork Stm^a 



Editor & Publisher fur April 19, 1924 V2 

EDITORIAL PAGE 
OF THE 

EVENING JOURNAL 688,101 
This Newspaper Has No Ri 

i 

The circulation of the Evening Journal, 688,107 net paid 

every day for the month of March just passed, is by more than 

two to one greater than the circulation of any other evening 

newspaper in New York City. 

The circulation and influence of the Evening Journal inter¬ 

est all the citizens, and especially the gigantic family of intelli¬ 

gent Evening Journal readers, and upon any important public 

question they can have an influence absolutely decisive. 
* * * 

The Evening Journal’s circulation, dominating New York 

City, eliminating all competition in the evening newspaper field, 

is important to business men, whose two great problems are, 

first, to have what the people want, and, SECOND, to obtain 

the largest possible distribution through the greatest obtainable 

circulation. 
* • • 

Combine the circulations of the New York Evening World 

and the New York Evening Sun, add 110,052, and you have the 

circulation of the Evening Journal. 

Add the circulations of the Evening Sun, the Telegram-Mail 
and the New York Evening Post, then add 190,204 to the total, 
and you have the circulation of the Evening Journal. 

• • • 

Business men and others will remember that in the Evening * 
Journal circulation there is NO DUPLICATION. A man or 
woman buys one copy of the Evening Journal—that’s the end 
of it. 

The Evening Journal’s circulation exceeds that of the Eve¬ 
ning World by 405,991. 

The Evening Journal’s circulation exceeds that of the Tele 
gram-Mail by 488,107. 

The Evening Journal has more circulation than the Evening 
World and the Telegram-Mail combined, with over 200,000 to 
spare. 

• • • 

In other words, as a medium for reaching the public, that 
is to say, for REACHING THE HOMES IN GREATER NEW 
YORK, the Evening Journal has no serious competitor 

Business men and others should understand it. 
* * * 

Brooklyn, for instance, is a city of homes. There are four 
powerful and ably managed Brooklyn newspapers. But the 
circulation of the Evening Journal in Brooklyn, THE CITY OF 
HOMES, is greater than that of all the Brooklyn newspapers 
combined. 

Harlem and The Bronx are essentially HOME SECTIONS 
of the city. The circulation of the Evening Journal in those 
HOME SECTIONS is infinitely greater than that oi any other 
two evening newspapers combined, so great that the Evening 
Journal is compelled to maintain a special separate printing 
plant in that part of the city—and is now doubling the capacity 
of that plant. 

• » * 

The city of Newark sends tens of thousands of visitors and 

buyers to the city of New Yoa 

his paper in Newark, he said,* 

of Lord & Thomas, the great a* 

a paper in Newark I thought h 

Newark paper. I found I * 

Evening Journal, which wast* 
in Newark.” 

• I 

The circulation of the 

DIFFERENT MEN AND n 
STANDS EACH DAY, PAY« 

688,107 SEPARATE NEWSPi 

power and it is a circulation i 

dence and shopping regions d 

diate surroundings. 

Of the Evening Journal’i!^ 

copies are sold outside of It 

suburban district. 

The Evening Journal iii 

years has been first in eves* 

and in the United States, anil 

TO REMAIN. 

The Evening Journal ill 

pays to individual employes li 

cost of the editorial departi 

Every department employs tk 

COSTS. 

The Evening Journal w 

circulation department in tkl 

ment of that constructive ga 

trucks and wagons out LOAD 

The Evening Journal Iw 

CULATION of any evening i 

the United States; it has alsol 

most diversified class of reii 

and every district. Merchik 
exact information as to thek 
the Evening Journal sells 
sections compares with th^ 

Merchants have heard » 
by meaningless talk about"* 

be less convincing hereaftff* 
lation” recently dying on its* 

t 

New York has recentlj* 
papers that were constantljl 
to make up for the abscn«< 
kind that the Evening Jo®* 
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NtfSyfiNAL NEW YORK 
ARRIL 11. 192A 

PAID CIRCULATION 
tinlin Influence and Circulation 
T 

’ Yofti After Paul Block had bought 

aid, ing with Albert Lasker, head 

eat Rising firm: “When I bought 

ightl|( going to compete with some 

i I liiactually competing with the 

iras'^minating evening newspaper 

i 
* 

Journal means that 688,107 

h GO UP TO THE NEWS 

three cents each for 

JS. That is great circulating 

concentrated in the resi- 

laler New York and its imme 

nal’i^circulation, fewer than 50,000 

of I’iYork City and New York’s 

nal iii|«;paper that for twenty-six 

I ever,!'i’f’nlatron in New York City 

tes, a:: ‘lie first place IT INTENDS 

mal it I ^ced regardless of cost. It 

)loyesi es that would equal the total 

depa^'tMon many other newspapers, 

and pays what THE BEST 

imal the greatest distributing 

t in tbl States, under the manage- 

ctivef' Joseph Bannon, He sends 

t LOA^i rilh the springs bent down. 

only the GREATEST CIR 

per in New York City or in 

ea'vcst purchasing power, the 

’"ding the entire population 

ted will be supplied with 
Motions of the city in which 
its circulation in all of such 
er newspapers. 

of them have been deceived 
rculation.” That talk will 

> much of that “class circu- 

funerals of three news- 
"class circulation” in order 

cuxnxlation, which is the 
hg 

There was the Evening Mail, for instance, It talked 
"class.” IT’S DEAD. 

There was the Evening Globe. It didn’t have much circu¬ 
lation, but it offered merchants “class.” IT’S DEAD. 

There was the New York Herald, with a great history and 
great tradition behind it, but not much circulation. It also 
offered merchants “class.” You can’t live on “class,” you 
need circulation. The New York Herald is dead. 

If that “class circulation,” which might better be described 
as “fictitious circulation,” couldn’t keep itself alive, how can 
merchants expect such circulation to keep THEM alive? 

* * * 

This newspaper has only the most friendly feeling for all 
newspapers and all other newspaper owners. But business men 
are entitled to the facts. 

In April, 1923, before the Globe and the Sun were united, 
the Sun announced a circulation of 177,290, the Globe a circula¬ 
tion of 159,786. The total of those two circulations a year ago 
was 337,076. 

Now the Globe and the Sun combined in their Government 
statement announce a circulation of 260,026. That circulation 
based on combination has SHRUNK withki one year by 77,050. 

What became of that large, interesting and more or less 
imaginary “class circulation”? 

The New York Mail in April, 1923, announced a circulation 
of 144,135. The Telegram announced a circulation of 111,088. 
Combination was 255,233. 

Now, one year later, the Mail and Telegram, combined, an¬ 
nounce a circulation of 155,194. 

It should be noted, however, in connection with the Eve¬ 
ning Telegram’s circulation announcement that the Telegram 
and Mail have been combined only a short time. And the figures, 
155,194, announced this April, are less than the actual present 
circulation, which is probably in the neighborhood of 200,000. 

Frank Munsey, very punctilious, would rather understate 
than overstate his circulation. 

♦ ♦ ♦ 

“Class circulation” doesn’t seem to be a very healthy kind 
of circulation. It dies easily. 

The Evening Journal isn’t combined with anybody or any¬ 
thing. It isn’t CONTROLLED by anybody or anything. It is 
the paper of ALL THE PEOPLE IN GREATER NEW YORK, 
not the paper cf any class, any district or any section. 

The Evening Journal’s net paid circulation to-day is 688,107, 
and that circulation is growing and will continue to grow. 

♦ • ♦ 

Circulation is the great thing, it is the strength of news¬ 

papers, it is the great working agent of business, and the con¬ 
centrated power with which the citilens express their opinions 
through newspapers that REPRESENT THEM, make their 
opinions and their wishes felt. 

The Evening Journal dominates the evening field of circula¬ 
tion and of advertising in the greatest city in the world; it has 
done so for the past twenty-six years, and proposes to do so for 
many a year to come. 

It is the paper that is TAKEN HOME. It is the HOME 
newspaper, and the POWERFUL newspaper. 
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The A. B. G. Celebrates Its Tenth 
Anniversary of Service to the 
Publishing and Advertising 

Professions in 1924 
The Business Manager of a well- 
known Ohio newspaper, during a 
visit to the office of the Bureau on 
the day this announcement was 
written, said: “Mr. Clague, we 
are proud to be members of the 
A. B. C., because in the short dec¬ 
ade of its existence it has done 
more to advance the standards of 
the publishing and advertising 
business than any other organiza¬ 
tion in the industry.” 

The Bureau rejoices, of course, in 
the receipt of this and many simi¬ 
lar tributes to its work, but it mod¬ 
estly accepts second place to the 
A. N. P. A. and other organiza¬ 
tions which are constantly striv¬ 

ing to attain the same high ideals 
which actuated the founders in 
establishing the A. B. C. in 1914. 

The Bureau does not claim infal¬ 
libility. Bank examiners occasion¬ 
ally fail to reach rock bottom in 
their first examinations and the 
Bureau must also occasionally 
confess that 100% perfection has 
not been achieved. 

But, with the whole-hearted sup¬ 
port of those members of the 
A. N. P. A. who desire to eradicate 
the evils of circulation inflation, it 
looks forward to the second dec¬ 
ade of its existence with renewed 
hope of helpful service. 

STANLEY CLAGUE 
Managing Director, A udit Bureau of Circulations 

202 South State Street, Chicaf(o, III. 

P. S.—October of this year, 1924, will witness the greatest gathering of pub¬ 
lishers, advertisers and advertising agents ever brought together in the West. 
Mark the date on your calendar—“Chicago, during the week of October 13-18.” 
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lower price for newsprint called 
I “MISCHIEVOUS” BY BECK 

^ Canadian Manufacturers’ Spokesman Denies Overproduction, 

^ Says Newspapers Do Not Demand Reduction, Consolida¬ 

tions Have Bettered Market, and Business is Good 

Rumors current in New York and 
Montreal this week that newsprint 

paper price would drop from $75 to $70 
per ton have not been given a hearty 
welcome by paper manufacturers. The 
present price of $75 is fixed in many con¬ 
tracts until June 30. Even after that date 
nothing in the situation warrants predic¬ 
tions of a break in the market, according 
to Edward Beck, secretary of the Cana¬ 
dian Pulp & Paper Association. Despite 
a steady increase in Canadian and United 
States priKluction over the large figures 
made in January and E'chruary, 1923, Mr. 
Beck does not indieve that there is a sur¬ 
plus of piijier above publishers’ require¬ 
ments. 

‘■Consrdidations of daily newspapers, 
such as those which have recently taken 
place in New York, and of which so much 
has been made,” Mr. Beck declares, "have 
not affected the situation, except favor¬ 
ably. Consolidated newspapers, experi¬ 
ence has shown, actually consume more 
paper than when they were operated as 
separate units. The explanation is that 
readers as a rule do not buy more than 
one newspaper and when that one sus¬ 
pends they transfer their custom to one 
of the survivors. It is also a fact that 
one strong newspaper is a better customer 
for the paper manufacturer than two 
weak ones. 

"Consumption is well up to the aver¬ 
age. group of representative Sunday 
newspapers in the United States averaged 
109 pages in March, the highest since 
October, 1923. A similar group of dailies 
averaged 28 pages for the first three 
months of 1924. exceeding the number for 
the corresponding period of 1923. .\d- 

j vertising ran 3 per cent more titan last 
year. 

“Paper manufacturers are facing higher, 
not lower, costs of prixluction, Mr. Beck 
stated. There is less spot paper available 
than at any time for months and the price 
of this is holding well. There is no ab¬ 
normal supply in the hands of consumers, 
nor is there any strong demand on the 
part of newspaper publishers for a lower 
price, his argument continued. 

“No Canadian newsprint manufacturer, 
so far as I am aware, has reduced his 
contract price or is contemplating doing 
so, nor is there any reason to anticipate 
any such development in the near or re¬ 
mote future. The mischievous rumors 
that are going .tbroad have evidently been 
put out for a purpose, and they are with¬ 
out foundation and without the slightest 
authoritv,” Mr. Beck concluded. 

OLYMPIC DEADLINE MAY 15 

Application* for Press Card* Must Be 

RIed By That Date 

By G. L.\xgf.la.\x 

{Paris Correspondent, Editos & Publishsr) 

P.ARis, .April 7.—Newspaper men plan¬ 
ning to cover the Olympic games must 
have their requests for press cards in the 
hands of the press commission of the 
French Olympic Committee before May 
15, according to an announcement by the 
Committee. Applications for press cards 
at Rugby and .Association Football con¬ 
tests closed April 15. 

The commission has served notice that 
only applications from professional 
journalists, countersigned by the editor 
u newspaper or managing editor of 

the press agency interested, will be con- 
The applications should be 

addressed to “Monsieur le President de 
la Commission de la Presse des Jeux 
Olympiques, 17 Boulevard Haussmann, 
Pans IX.” 

Foreign newspaper men will be granted 
half-rate railway fare from the frontier 

I station and return, provided the request 
]s accompanied by 2 photographs measur¬ 
ing IJ^ by 2 inches. Identification cards 

will be provided newspaper men, enabling 
them to tak«r advantage of special facil¬ 
ities ami favors while in Paris, if 2 
more photographs of the same size are 
sent the press commission. 

London Journalists Thank Coolidge 

Frank Dilnot, representative of the Lon¬ 
don Press Club, called at the VV'hite 
House this week and presented a com¬ 
munication from the club thanking Presi¬ 
dent Coolidge for the message he sent Xp 
London to lie read at a dinner given by 
the London pressmen in honor of .Ambas¬ 
sador Kellogg. Mr. Dilnot acknowledged 
that his call at the White House was only 
incidental to his visit to the United States. 
His chief reason for coming was to take 
home a bride. He was married last 
week to Miss Margaret Gregg of New 
York, daughter of the Rev. David Gregg. 

Tribute to Charles H. Grasty 

Publishers’ .Association of New York 
paid tribute to Qiarles H. Grasty, Lon¬ 
don correspondent of the New York 
Times, who recently died abroad, in a 
resolution made public this week. Grasty 
was described as “a writer of vision and 
ability” who had the confidence of world 
leaders and whose "high character, knowl¬ 
edge and experience brought him the 
admiration of his associates.” His cor¬ 
respondence during and since the war 
was praised as an addition “to the sum of 
accurate and intelligent information of 

a momentous period.” 

Webster Buys Into Coast Daily 

Harry S. Webster, business manager 
of the San Bernardino (Cal.) Sun, has 
acquired one-fourth interest in the Sun 
Company by purchase from R. C. Har- 
bison. .As the partnership now stands. 
Webster and James .A. Guthrie each own 
one-fourth, and R. C. Harbison one-half. 
Besides the Sun. the company publishes 
the Sait Bemadino Evening Telegram. 
Webster has been a member of the Sun 
organization for 12 years. 

Intertype Make* Quarterly Report 

Net profits of the Intertype Corpora¬ 
tion, Brooklyn, N. Y., for the first quar¬ 
ter of the year 1924 ended March 31, were 
$207,058.74, it was announced this week. 
For the same period in 1923 thev were 
$2(H.389.23. and in 1922, $183,257.09. 

Ochs to Dine Fellow A. P. Directors 

-Adolph S. Ochs, publisher of the New 
York Times, will give a dinner Satur¬ 
day night. .April 19, to fellow members 
of the -Associated Press Board of Direc¬ 
tors and executives of the -Associated 
Press, at the Times Anne.x. 

★ 
Flag Days Will Soon Be Here 
PRESIDENTIAL YEAR 
ALWAYS BRINGS A BIG 
DEMAND FOR FLAGS. 
Make sure of delivery and 

i special low prices by placing 
your orders now! 
We have the largest stock of flags in 
this country. Advance orders already 

I total over one hundred thousand Hags. 
^ We will give you special advance dating 

—no immediate investment. 
‘ We offer our famous GLORL\ BUNT¬ 

ING Flag, which is made of real 
. bunting, with sewed stripes, printed 

Unions, guaranteed fast colors. Can 
■ furnish any size flag—vrith or without 

the pole outfit. 

Write Today for Special Low Prices- 
Don't Delay! 

I S. BLAKE WILLSDEN 
''Premiums for Particular People" 

^ 29 East Madison St. Chicago 

We Represent 
NEWSPAPERS 

If- 
you are contemplating 

a change in representation 

in the New York, Chicago 

and Pacific Coast fields— 

it might pay us both if 

you would 

Get in Touch With Us. 

BENJAMIN & KENTNOR CO. 
Advartlsing Ruprasuntativ** 

of Nawapapars 

2 W. 45th St. 900 Mallara Bldg. 
Now York Chicago 

401 Van Nuys Bldg. 
Los Angalaa 
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GOTHAM’S GAY RIALTO CHARTED FOR A. N. P. A 
Path Through Stageland’s Tinsel and Tatters Marked By New York Dramatic Critics—Theaten 

Offer Smart Musical Comedies and Revues Leavened With Drama 

By BIDE DUDLEY 

Dramatic Critic, N. Y. Evening World 

'^HIS Story is for newspaper men. The 
editors know they are in New York 

—at least, they know it most of the time; 
they are not here to discuss weighty prob¬ 
lems, to any great extent, but rather to 
swap yarns at the Waldorf-Astoria and 
go to shows. 

In asking us to advise the visiting 
newspapermen about the shows along 
Broadway, Editor & Publisher has 
given us a great responsibility. We want 
no pilgrim seeking us out and wailing. 
“You made me what I am today, I hope 
you’re satisfied.” Above all things, we 
must not let the editors drift into theatres 
where newspaper men are depicted on 
the stage. They wouldn’t understand 
what the stage scribes were driving at. 
So, you see, we must proceed with 
caution. 

For those who like musical shows there 
is a plenteous supply in the Rialto Dis¬ 
trict. 

Florenz Ziegfeld, who can feel the 
presence of a beautiful woman a block 
away, is doing business at the old stand— 
the New Amsterdam Theatre—with a 
Follies. About eighty girls inhabit this 
show and a smile from any one of them 
could make the average husband com¬ 
plain about his wife’s cooking. 

.Another Ziegfeld piece is Kid Boots, at 
the Earl Carroll Theatre. In this one 
we have Eddie Cantor who has washed 
up his face and most of his jokes. It 
is a good, lively show with plenty of 
everything but tickets at the box office. 
Try and get in! 

'The Music Box Ret'uc, bearing the 
Irving Berlin stamp, is so entertaining 
that old Ed Howe, while here recently, 
said it was one of the best he had ever 
seen. 

Next door to The Music Box is the 
Imperial and it houses a happy musical 

WOOLLCOTT TELLS THE TEN 

BEST WriH TEN 

ADJECTIVES 

By Alexander Woollcott 

Dramatic Critic, New York Sun 

CINCE it is a national vice to 

go about making up little lists 

of the ten best this and the ten 
best that. I have become sufficient¬ 
ly infected to submit herewith the 
list of my own favorites among 
the plays now running (or mayhe 
just jogging along) in New York. 

Thev- are submitted as either a 
guide or a warning. And since it 
is a little weakness of dramatic 
critics to use two columns in 
which to say what a good reporter 
would put in one paragraph, I 
have heroically confined the ac¬ 
companying commentary to one 
word for each play. Here are the 
ten:— 

“Cyrano de Bergerac”—at the 
National. Glamorous. 

“The Swan”—.At the Cort. Suave. 
“’The Show Off”—At the Play¬ 

house. True. 
“Saint Joan”—At the Empire. 

Stimulating. 
“Expressing Willie”—.At the 48th 

Sreet. Merry. 
“Beggar on Horseback”—At the 

Broadhurst. Withering. 
“The Miracle”—.At the Century. 

Stupefying. 
“Outward Bound”—At the Ritz. 

Admonitory. 
“Rain”—.At the Maxine Elliott. 

Purgative. 
“Fata Morgana”—At the Lyceum. 

A phrodisiac. 

TRY “THE SHOW-OFF’-^TS 

GREAT, SAYS MIOUN 

By Heywood Broun 

Dramatic Critic, New York World 

course when a newspaper critic 

says, “Here are the best plays in 
New York,” he is actually saying, 
“These are the plays which I enjoyed 
most” 

On that basis this is my list: The 
Show-Off, Expressing Willie, Beggar 
on Horseback, Cyrano de Bergerac, 
Fata Morgana, Outu<ard Bound, The 

Swan, The Potters and Saint loan. 

No musical shows are in the list be¬ 
cause I haven’t seen all the revues and 
anyway people agree less about musi¬ 
cal shows than about any other form 
of theatrical entertainment. 

My play list is not in the order of 
merit but if 1 were recommending 
just one play it would be The Show- 
Off. 1 cannot conceive anybody’s gO' 
ing to this play and disliking it. 
I'nless I am much mistaken the 
comedy has an appeal for all sorts of 
people. 

To my mind Saint Joan is 
finitely the finest thing in town, but 
there are dull spots and possibly yon 
don't like Shaw. 

The Swan seems a safe bet and I 
have the same feeling about Express¬ 
ing Willie. 

Still, in regard to none of the plays 
ran I absolutely guarantee satisfac¬ 
tion. The theatre goer must always 
take a chance. That's part of the fun 
of theatre going. 

trail along. It is fast-moving musical 
comedy with Ada May as principal per- 

At the Colonial is an all-colored shox 
called Runnin’ Wild that is the best d 
its kind. 

Dramas and comedies are so plentiful 
«.»ii __jA- • .. 

I 

Poppy, at the Apollo, will please, also. _ 
Madge Kennedy and W. C. Fields—the we’ll give each a paragraph of descriptm 
latter screamingly funny—make this one opinion: 
a hit. 

Paradise Alley, at the Casino, will take 
you back to the days of “Sweet Rosie 
O’Grady.” It has a heart story about a 
little Irish girl with Helen Shipman as 
the girl. It is pleasing entertainment. 

Outward Bound, at the Ritz, shows j 
ship en route to the next world with its 
crew and all passengers dead. It is bt 
people who like to think. 

The Show-Off, at the Playhouse, ccb- 
cerns a fellow you know. He is tht 

he owned the Standard Oil Comp*^ 
Clean and very funny 1 

Rain, at Maxine Elliott’s, is a fasciiat- 
ing story of a girl and a preacher on 
island. Adults only, please! 

The Nenous Wreck, at the Sam H 

Rather conventional, yet worth while, small-salaried clerk who talks as thougt 
are Mr. Battling Buttler, at the Times -" ^ 
Square, and Sitting Pretty, at the Fulton. 

Chariot’s Revue, at the Selwyn, is 
English from top to bottom, but it has 
caught on wonderfully in New York. 

.At the Central is a musical piece called 
Stivet Little Devil in which Constance Harris, would make the Sphinx laugh 
Binney appears to advantage. It is enter- It’s about another fellow you know—tht 
taining in ai> unobtrusive way. 

Little Jessie James, at the Little 
Theatre, is the show that made the song, 
“I Love You,” which, in turn, “made” 
the show. 

Moonlight, starring Julia Sanderson, at 
the Longacre, has good music and the 
ever-attractive Julia. 

BUY ON THE 
RISING MARKET 

The .Average Daily Net 
Paid Circulation of The 
Baltimore News in 
July, 192.1, was. 96,670 

Week Ending .April 13, 
1924, Net Paid Daily 
Circulation was.117,353 

GAIN 
No Premiums! 

20,683 
No Contests! 

rapi«! prowth in any btisinrns 
Avhirh employs n») stimulants other 
than the quality of the pr'wluct Bt»H 
can sprinp from only one thinp— 

CONSUMER DEMAND 

one who isn’t sick but wants to be. Tab 
the whole family. 

Abie's Irish Rose, at the Republic, i 
that Irish-Jewish comedy you’ve heard sc 
much about. Conventional hokum, be 
making a million for its producer. 

Spring Cleaning, at the Eltinge, shows 
(Continued on page 48) 

show, Mary Jane McKanc, starring 
Mary Hay and Hal Skelly. 

1 'ogues, a new revue at the Shubert 
Theatre, exists principally because of the 
excellent work of .Allen and Savo, come¬ 
dians ; Odette Myrtil, French ingenue, 
and little Irene Delroy, a pint-sized 
dancer of ability. This one has beautiful 
girls in clothes. On the other hand. 
Artists and Models, at the Winter Gar¬ 
den, offers its feminine pulchritude bare 
and bobbed. The girls are pretty but we 
don’t suppose many of the visiting editors 
will want to see them sans clothing. 

.At the Globe Theatre is a jolly, fast- 
moving, clean musical com^y called 
Stepping Stones, starring Fred Stone and 
featuring his pretty little daughter, 
Dorothy. This is a show to see, enjoy 
and explain to the wife and family back 
home. Not a blush in this one! 

Lollipop, down at the Knickerbocker, 
is another one for mother and the girls, 
with Dad glad he went if he happens to 

Syracuse has a population that ranges high in 
wages—incomes—home ownership and intelli¬ 
gence. There are proportionately fewer hand to 
mouth and poor folks, fewer illiterates, fewer of 
the shiftless class than in most other large cities. 
And consequently the buyer percentage is higher, 
response to advertising quicker and more pro¬ 
nounced. Nearly every commodity manufac¬ 
turer’s sales statistics prove this conclusively. 

These people of Syracuse are not fickle, not 
quick to abandon fixed institutions, nor change 
established customs, and yet in a comparatively 
few years they have by their votes of preference 
in a circulation way put the 

SYRACUSE JOURNAL 
in the place of leadership in the afternoon field. 

Its average net paid daily circulation 
for the six months ending March 31, 
1924, was 

42,103 COPIES 
No stunts—no schemes—no premiums— 
just an everlastingly good newspaper 
serving Syracuse and its territory faith¬ 
fully and unselfishly. 

The SYRACUSE JOURNAL has the 
largest circulation in Syracuse and 
Central New York. 

THE JOHN BUDD COMPANY 
National Advertising Representatives 

Chicago St. Louis 
Los Angeles Seattle 

New York 
San Francisco 

Atlanta 
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Confidence Worth More Than Capital 
It’s confidence rather than capital that makes a successful business. 
The confidence of the public in your integrity—business principles and policies—^is 

the key to business success. 
The Tribune has for years enjoyed t^e confidence of the reading and advertising 

public. No better example of the public’s confidence in its policies and standing as an 
advertising medium can be shown than by the following information regarding circulation 
and advertising patronage: 

Salt Lake Tribune's average net paid circulation for Jemuary. Vdb- 
ruary and Uarch, 1924. and the three months' average. 

Carrier Delivery 

Neva Dealers 

Street Sales 

Counter Sales 

TOTAL CITY 

TOTAL CITY and 
_SUBPRBi 

BULK SALES 

TOTAL NET PAID 

Feb¬ 
ruary 

:Three 
MarchiKonthe* 
_rAverage 

15,508=15,559 

l,25i: 1,193 

17,440:17,217 

S 2 I 2 A T 

y-v, i :Three 
^arv= »arch:Months' 

^_t Average 

15,352-15,545=15,396 

2,340* 2.371| 2.332 

; 8,150: 8,800: 8,275 

6,135: 5,865 J 8,719 

23,575:23,082 

20,115:19,916 

no; 102 

43,800:43,100 

25.886:26,769:26.054 

8,816: 9,995; 9,177, 

34,702;36,764;35,231 

'38,487:37,588:37,739 

73,281:74,474:73,073 

Advertising Space Comparison of the three Salt Lake Hevspapers for 
the three months ending March 31et, 1923 and 1924, In agate lines. 

Local 
Display 

Classified 

Total 
Space 

Automobile 
—Display 
(included ' 
In Local 
and Na- 
^^nalj^^ 

Automobile 
--Classi¬ 
fied (in¬ 
cluded In 
Classi- 

Second 
- 
Third 

y«>er 

Second 
Papyr 

¥hlrd 
_PAPer 

TRIBUHS exceeded:-- 
Second Paper—279048 
Third Paper---666946 

TRIBUMM exceeded: — 
Second Paper--263606 
Third Paper-377454 
Both Second and 
Third Papers- 98084 

UtlBUNS exceeded:-- 
Second Paper—281848 
Third Paper-348474 
Both Second and 
Third Papera-137998 

TKIBDME exceeded:-- 
Second Paper—960078 
Third Paper--lt66230 

TRIBURB exceeded: — 
Second Paper--132958 
Third Paper---140322 
Both Second and 
Third Papers- 74746 

TRIBURS exceeded:-- 
Second Paper— 23912 
Third Paper— 28238 
Both Second and 
Third Papers-- 8666 

■ 
Tribune 

Salt Lake City Representatives 

EAST OF ROCKY MOUNTAINS 
The S. C. Beckwith Special Agency— 
New York, Chicago, Detroit, St. Louis, 

Kansas City, Atlanta. 

PACIFIC COAST 
M. C. Mogensen St Co., Inc.— 

San Francisco, Los Angeles, Seattle. 
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PUBLISHERS USE ADS centum of the total si)ace the rate of 
iKT A I postage shall be tlie same as if the whole 
IN POSTAL FIGHT of such publication was devoted to mat- 

_ ter other than advertisements) ; On and 

The Conference. Acting for Publi.her.' 
. . ’ ^ zones, 3; i cents; lor the third zone, 4)4 

Atsociabont, Protests Rate Increase cents: for the fourth zone, S'i cents; for 
in Washington Dailies—Urge tlie fifth zone, 6 cents ; for tlK sixth zone. 

Letters to Congress ' cents'; for the seventh zone, 9 cents, 
and for the eighth zone. 10 cents.” 

The substitute presented by the Post- 
The campaign of tlie American Pub- master (jeneral provides for increasing 

lishers Conference to forestall in- the rates on advertising matter in the 
creases in second class mail matter first and second zones 1)4 cents a p<iund. 
threatened as the result of pending legis- in the third zone 1)4 cents a iwund and 
lation providing pay advances for ]x)stal in the fourth zone )4 cent a pound. 
emjiloyes was liegun in earnest this week. 
The Conference, which represents the 
Agricultural i’ajie'rs Ass(x:iation, .\ssoci- 
ated liusiness I’apers, National Kditorial 
A-sociation. National Publishers' Asso- 
ciatiiin and Southern NewspajK-r Pub- 
lishers’ Association, addressed an open 

OHIO A. P. EDITORS ELECT 

Pauly of Middletown Journal Con¬ 

tinues as President 

Frank B. Pauly, manager of the Mid¬ 
letter to t ongress, which appeared in dletown (O.) Journal, was re-elected 
half-page advertisements in tlie Wash- president of the Associated Press editors 
ington newsiKiixTs calling attention to the of Ohio at the ninth annual convention 
present higli rates prevailing in second in-ld recently at Middletown, 
class matter. _ r j_ Dustman, Columbus correspond- 

' Since the war revenue act of 1917.” ent of the A. P., was re-electe<l secretary 
says the letter, “the publishers of the and treasurer. 
United States have been paying the Post The organization voted to make 
Office Department an increase of 300 jxr Columbus their permanent meeting place, 
cent. All other items in the measure beginning with 1925. 
have been revised. Even the increase in a banquet at Hotel Manchester the 
first class matter was immediately reduced program included addresses bv Edgar T. 
from 3 cents to 2 cents. I rom ISS.s to Cutter, superintendent of the Central 
1918 the publishers paid a one cent per Division. Chicago; Milton Garges, chief 
pound fiat rate.' of the traffic department. New York; E. 

1 he publishers demand to know of x. Wolford. Chicago, traffic chief of the 
Congress why it is asserted that publica- Central Division, and F. J. Flicktnger, 
bons are subsidized in mail rates bv the a former .Associated Press operator. 
Government when other agencies can 
transport those publications at lower 
rates; w by second class doesn't pay its GOTHAM’S GAY RIALTO 
way when the Government enjoys rates CHARTEID FOR A. N. P. A. 
50 per cent lower than private interests. _ 
while the rates chargejl by the Govern- (Continued from page 461 

mcjit exceeds tliose obtainable by pub- 
lishers using otlx-r means of transporta¬ 
tion ; why Congress should increase jiostal I'ow a husband taught his frivolous wife 
salaries now and postal rates to pav for * lesson by employing a street-walker, 
the salary advances when Guigress has Nineteen the minimum age-limit here! 
just appropriatetl $500.(KK) to weigh and Hell Bent i-cr Heaven, at the l-razee, 
count all classes of mail, figures upon 'S a drama of the Southern hill country, 
which are being compiled as rapidlv as It 'ydl hold your interest. 
possible and will be a basis for an intel 
ligeiit consideration of all rates. 

Suvet Set:cuteen, at the Gaiety, is a 
sugary little comedy in which Marion 
Mears, a newcomer, and a dog have a 
lot of fun. Women and children first, 
here! 

The Potters, at the Plymouth, is a 
comedy the whole family must see. 
Father will see himself on the stage and 
mother will see father’s wife. .And as 
for those people who live next door—oh, 
they're there, too. 

Seventh Heaven, at the Booth, is an 
absorbing Frencl. .var drama, laid in the 
Paris slums. It has been at the Booth 
a year. No place for hangovers. 

Bata Morgana, at the Lyceum, is an¬ 
other Theatre Guild importation. Emily 
Stevens is the principal player. It tells 
of a youth's affair with a married woman 
older than he. Minimum age 21 in this 
ca.se. 

Man and the 3fasses, at the Garrick, 
al.so claims the Theatre Guild as its 
parent. .Artistic drama, for the artis¬ 
tically-inclined. 

The Outsider, at the .Ambassador, star¬ 
ring Lionel .Atwill. is an interesting 
drama based on medicine and surgery. It 
will hold your attention. 

Expressing Willie, at the 48th Street, 
is a comedy by Rachel Crothers. The 
l-)(iuity Players produced it. Good, clean 
fun for all, with the young folks doing 
most of the applauding. 

Cheaper to .\Iarry. at the 49th Street, is 
a Samuel Shipman drama which invoUes 
sex and family matters. It has a punch 
for the sophisticated. 

Cyrano de Bergerac, at the National, 
offers Walter Hampden at his best. It 
will please lovers of good acting, but 
not admirers of hokum. 

TIMES 

A Food Medium 
A recent reader survey indicates 
that among the housewives of 

the city our Thursday Food 

Feature Department—upward of 

four pages devoted to food 

recipes and news and food ad¬ 

vertising— is the best feature 

carried by the Times 

Orculatlaa SS.4« Member A B. C. 

KELLY-SMITH CO. 
Mariborougb Bide. LtMob Bldg. 

New Yortc CUceeo 

The Miracle, at the Century, is a big 
religious pantomime, employing almost 
400 people. While it will never relieve 
the tired business man’s fatigue, it is 
worth seeing because of its amazing size. 

The Keith shows at the Hippodrome 
are elaborate vaudeville. Each week this 
biggest theatre in the world offers new 
features. 

Now you have New York’s current 
stage entertainment bill of fare. As for 
other pleasures about the White Light 
District, we cannot say, but we have b^ 
reliably informed that the city is abso¬ 
lutely dry. 

When you come 
to London— 

Don’t miM seeing how the 
mammoth weekly iuue of 
JOHN BULL it produced 
within 48 hours and dis¬ 
tributed throughout the 
length and breadth of the 
Land. , 

JOHN BULL ham tbs (argsst Net Paid 
Salt at any 2d wtthly in the world. No 
Bonuatt. No Compotitiont. 

For AdvertWag Rates and Particulara 
write: 

PHIUP EMANUEL, 

Adoartittmmnt Managtr 

ODHAMS PRESS, LTD. 
S7-SS. Long Acre, tsmdnn, W.CL Eng. 

•A'otk'y Ann, .starring Francine I.arri- 
more, at the 39th Street, is a Harvard 

Consistently GOOD 

Colored Comic Printing 
Clean, fresh prints, brilliantly colored, perfect in 
registry, always assured for your colored comic classics 

PROMPT AND RELIABLE SHIPMENTS 

The action of the publishers is based prize play. It is alxnit actresses and is 
up'll the congressional consideration of J'tagey, but real fun isn t lacking. Fran- 
the so-called Kelly-Iulge bill and the rit'9 boys. 
Paige bill providing for pav increases t/*. at the Princess, is an intense 
which will amount to #S122.00().0()0 the drama of the Southern mountains. If 
first vear and $150,000.(100 annuallv there- >'ou like trip-hammer emotional stuff, 
after! there it is. 

Neither measure provides additional The Shame IFonum, at the Comedy, is 
revenue sufficient to take care of the pay by the author of “Sun I p." It is another 
advances, but the Paige bill does place gripping nxlcKlrama with a Southern 
the burden largely on parcel post. .A rough country locale, 
substitute measure suggested by Post- Saint Joan, at the_ Empire, is the 
master General New provides for pay Theatre Guild's production of Shaw's play 
adjustments totaling $43,000,000 annually, of the Maid of Orleans. Like Shaw? 
and carrying rate increa.ses of second. O- K.. then see this one. No? Then 
third, and fourth class matter. Mr. New's pass it up. 
proposal would incrca.se second class rates The S-wan, at the Cort, is Molnar’s 
approximately $5,000,000 annually, and best comedy. Women and girls will dote 
his contention is that tlie parcel post rates on it. as it tells of tlie unrequited love 
cannot be advanced to a'jHiint sufficient to of a princess. 
take care of the salary increases. Leah Klesehna. at the Lyric, is William 

A. C. Pearson, chairman of the Pub- -A. Brady's revival of the old Mclxdlan 
lishers' Conference, has addressed a letter drama, superbly cast. 
to all members of the organizations affil- __ _ 
iated with the Conference urging them 
to get in touch with their Congressmen Few Paper*—(If ang)—eurpaaa Hm 

on the subject and request to be heard TRFNTnN rgvm/mo 
before tlie .salarv or tlie rate increases are Mnuniun ■ ■ M b w 
approved. NEJT JERSEY * AiTAiJO 

\\ hile memlxTS of the House Commit- AS 

tee on Post Offices and Post Roads seem . j j, 
generally to believe parcel post rates p OOCl IVl<^fllllT¥l 
should ix increased to make possible a 
raise in salaries of postal clerks. Post- ^ recent reader survey indicates 
master General New this wtrk proixised , 
raising the rates on second class matter. the housewives of 
including newspapers. the city our Thursday Food 

Text of New's proposal follows; Feature Department—upward of 
“That Sectioii llOL paragraph B. of pages devoted to food 

the act of Oct. 3. 191/ (1-ortieth Statutes . j r j j 
at Large, pjige .327.. fixing rates of Txst- 
age on publications enteretl as .second vertising—is the best feature 
class matter, is amende:! to read as fol- carried by the Times 

“(B) In the case of the jiortion of such Qrculalloo SS,m Member A B. C. 

publication devoted to the advertisements c»eii-M ne\ 
the rates per pound or fraction tlxreof MiLLi-awiilM CU. 
apiilicahle to second class matter shall Meriboroufh Bide. Lyttmi Bldp. 
be as follows (where the space devoted Y*"* Cble*#o 
to advertisements does not exceed 5 per i ■ ■ ■ -I 

' '"-v- w 

'So*' 

We can print arv combination in make-up for publls; 

supplying mats. 

If r..e or wire for samples I prices tot 

rHE WORLD COLOR PRIN; iQ CO. 
-• -•'O—R. S. GRABLE, PRES. ‘ _ . , MO. 

wOLOR PRINTERS TO THE NATION’S PUBU^. tRS” 

AT THE CONVENTION 

ROOM 144 



There are certain funda¬ 
mental beliefs upon which 
we have built this business 

YOUR MARGIN OF SAFETY 
The way to insure uninterrupted operation of 

the Linotype under all conditions is to fit it 

to meet the most unfavorable conditions. So 

we build every Linotype on the assumption 

that it may come under the tender ministra¬ 

tions of a native operator in the tropical 

jungle; or that it may be called upon to set a 

daily newspaper on an ocean liner. 

Most Linotypes have a pretty easy time of it. 

( »“ LI NOTYPE 0 

Mergcnthaler Linotype Company 
Brooklyn, New York 

SAN FRANCFCO CHICAGO NEW ORLEANS 
CANADIAN LINOi YPE LIMITED, TORONTO 

* Agencies in the ’^-'ncipal Cities of the World 

TTTTTTTTTTTTTT TTTTTTT 
Composed entirely on the LINOTYPE 
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WOMAN RULES SOVIET 
» NEWS, EATON SAYS 

hang around the stables with their nose 
in the feed-bag eager for free tips, it was 
greeted with approval. 

The character of Jeff didn’t come into 
being until some time later when Bud 
Fisher felt the need of a running mate 
for the widely known Mutt. Mr. Fisher 
is a close student of mass psychology and 
he knows, perhaps better than any other 
cartoonist, just what will appeal to the 
greatest number of people at any given 
time. Hence the success of Mutt and Jeff. 

Later Fisher felt that there was a wider 
.field in New York. He came to the big 
city and soon John N. Wheeler persuaded 
him that he would get a better return for 
his unusual talent if the work was syndi¬ 
cated. 

It was a success and through the s>'ndi- 
cation of his cartocms by the Bell 
Syndicate, Fisher is known as the highest 
salaried comic artist in the world. 

ALL IN THE DAY’S WORK 
Drawn for Editor & Publisher 

By BUD FISHER 
Mutt and Jeff Made Him the Highest Psud Comic Artist in the World 

Russia is agreeable, 
fact, as long as the < 
to handle Bolshe¬ 
vik propaganda, rr 

Let him attempt 
to send real news! 

Then Simiano- 
va, “The Merci- 
1 e s s,” beautiful 
blond haired 
woman, real chief 
of the Soviet 
Foreign Depart¬ 
ment, acts; and 
arrest, imprison¬ 
ment and possible 
death by shooting 
awaits the unfor¬ 
tunate newspaper 
man. 

This was told Editor & Publisher 
this week by Richard Eaton, who went 
to Russia for the London Daily Mail and 
the Paris Matin. He says he chose to 
seek the truth, was arrested as a spy, 
thrown into prison, and escaped by brib¬ 
ing the jailer. 

Elaton is in New York on vacation. 
He plans to return abroad about May 3, 
to continue newspaper work, but, he adds, 
not in Russia, since the Soviet Govern¬ 
ment has issued a decree forbidding any 
representative of the London Daily Mail 
from entering that country. 

Editor & Publisher found Eaton at 
the Harvard Club, New York. He is a 
young chap, only 27, slight of build and 
walks with a limp. He speaks in a 
nervous, jumpy fashion. 

“It is impossible to get real news from 
Russia, unless it is brought beyond the 
border and dispatched from other coun¬ 
tries,” Eaton said. 

“If a newspaper correspondent wishes 
to stay in the country and is willing to 
send out a certain amount of Bolshevik 
propaganda, he is treated very well. If 
not, he is invariably—” 

Eaton laughed and shrugged his 
shoulders. Then he proceeded to tell 
the sensational story of his narrow 
escape. 

“I went into Russia dfi June 10, last, 
from Reval, Esthonia,” he said. “I was 
arrested in Moscow on a charge of being 
a spy. 

“With 30 others I was thrown in a 
room not large enough for more than 18 
persons. This room was directly above 
the execution chamber, and we could 
hear the shrieks of these doomed un¬ 
fortunates. 

“There were no beds. Our food was 
unfit to eat. For four days I was in 
that room, before I was brought face to 
face with the most remarkable woman 
in Russia, Simianova, known as ‘The 
Merciless,’ and the real chief of the 
Foreign Department. She is less than 
30 years of age, beautiful, a blond with 
blue eyes. 

“After questioning me, she demanded 
that I confess I was a spy. I refused. 
She turned me over to one of her 
assistants and said: 

“ ‘He must be shot.’ 
“The next 48 hours I spent in a cell 

no larger than a closet. Again I was 
taken before Simianova. 

“Is it necessary to say I was relieved 
when she told me she regretted that she 
could not have me shot just then? 

‘'Simianova sent me to the Burtrik 
prison on the outskirts of Moscow. 

“I had concealed some money between 
the soles of my shoes and finally obtained 
my release by bribing a jailer to take 
word of my plight to the British mission. 
I was escorted to the frontier, but my 
personal effects and my credentials were 
confiscated.” 

In addition to the London Daily Mail 
and Paris Matin, Elaton said he has been 
associated at various times with the 
Westminster Gazette, Echo de Paris and 
Manchester Guardian. 

New York Telegram Not for Sale 

Edwin S. Friendly, business manager 
of the New York Sun, stated this week 
the New York Telegram and Evening 
Mail, Munsey publication, was not for 
sale and had not been offered for sale. 
Fresh rumors circulated this week were 
to the effect William Randolph Hearst 
intended to buy it. 

Richard Eaton 

Gay to Return to Harvard 

Edwin F. Gay, for 4 years publisher 
of the New York Evening Post, has been 
appointed professor of economic history at 
Harvard University. He will assume the 
post in September. Before becoming 
publisher of the Post, Gay was an in¬ 
structor of economics at Harvard and 
Dean of the Graduate School of Business 
.Administration. 

FUHMy the 
Boys oor/t 
look Df^Y 

OLDei? ^ 

Induttriet Offer $100 Editorial Prim 

The .Associated Industries of Oregon, 
through Dan C. Freeman, manager, have 
instituted a contest among Oregon ed¬ 
itors. offering a prize of $100 for the 
most constructive editorial upon the ad¬ 
vantages gained by a community in 
united support of its own industries. 

44T started like everyone else, I guess,” 
said Bud Fisher. “I was born.” 

“Where and when?” 
“In San Francisco on April 3rd, 1885, 

but I didn’t stay there long. We moved 
about rather rapidly on account of my 
father’s business. My mother and father 
lived in Portland, Ore., Chicago and 
Milwaukee before I was 7 years old.” 

In answering the question as to how he 
happened to begin Fisher said: 

“As long as I remember I have tried to 
draw. This art of mine caused some dis¬ 
pute in the family. My father was op¬ 
posed to it and said I was wasting time, 
while my mother encouraged me in it. 
Perhaps my father objected because I 
used to make pictures on his collars, 
either when on or off. It made no dif¬ 
ference to me if I saw a good chance. 

Mr. Fisher then told how his famous 
comic strip got its first start on the San 
Francisco Chronicle. He used to spend 
much time on the race track searching for 
ideas to incorporate in the now famous 
Mutt and Jeff series. One day it struck him 

V PROwEROUy 
r/PEOPLE w THIS 
^ ORCLE^ OF 
A EIGHTEEN 

One of our publishers announces: 
“Our February, 1934, national lineaRe 
exceeds the same month of 1923 by 
52%. Yes, it is quite a gain.” 

Another says: 
“We are pleased with the fine show¬ 
ing made in the national field and want 
you to know that your representation 
of our paper is proving increasingly 
satisfactory both as to volume of busi¬ 
ness delivered and as to the character 
of your service which is promoting the 
prestige and good will of our paper 
with advertisers and agencies.” 

Still another says: 
“Your aggressive and intelligent hand¬ 
ling of our national advertising prob¬ 
lems has had the effect of largely 
increasing our national lineage during 
the year. We highly appreciate your 
good work for us and wish you further 
success.” 

Publishers, advertisers and advertising 
agents will testify to the keen co-op¬ 
eration rendered by this organization. 
Ask the men we serve. 

COUNTIES 

“A Safe Landing FUU for Iha NadoMi 
Advertiser” 

Sent upon request to sales and adver¬ 
tising managers. In this fertile field 
of eighteen counties there arc $3,6Ul- 
667,855.00 spent each year for neoessitka 
and luxuries. It*s 93 3-10% native bora 
territory. Four hundred and thirty- 
two national advertisers covered Cent^ 
Ohio alone through The Dispatch in 
1923. 

Loa Angelea, ChW. 

Gafaad 9,S<7 DnOy Avaiaga CIreuiatlan. 
Bwom Ooremmant Statement, Biz Months 

Sndlng March SL 1923, IM.SOO DaUy. Six 
Months Bnding Sept. 30, 1922, 148,953 
Dally. Increasa in Dally Average Clreula- 
tlon, 20.347. 

IT COViaU THE FIELD OOMPLETELT 

CHAS. H. EDDY CO. 
(Eat. ino) 

NATIONAL ADVERTISING SERVICE 

NEW YORK—Park-LeR:higt<n Bldg. 
CHICAGO—Wrigiey Bldg. 

BOSTON-Old Soulli Bldg. 

RFPBFBENTATlVJfS: 
R. W. Moloney. 904 Timaa Bldg., Haw Tork. 
0. Logan Payne Oo., 401 Tower Bldg., 6 

jTorth MloUgaa Ave., OUaago. 
A. J. Vorrit HOI, 710 Haaret Bldg., San 

FranoUoo, Ohlif. 
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The first and exclu¬ 
sive photo of the 
Consistory at Rome, 
■when Pope Pius XI 
elevated A rchbi shops 
Mundelein of Chi¬ 
cago and Hayes of 
New York to tlx 
Cardinalale. -Below, 
Cardinal Hayes in 
his ■vestments. 

TO MEET THIS PICTURE AGE First as usual 
with pictures of the Consistory 

at Rome and the new Cardinals 

Another exclusive photo 
at Rome, showing Car¬ 
dinal Mundelein before 
the ceremony. 

P. A. BEATS 
Hie Consistor>' took place 
at Romeon Mari.h 27,1924, 
and P. dC A. Pictures arrived 
in this country on ApHI 
7 and were first published 
on April 8 enabling many P. 
Si A. clients to secure beats. 
A partial list of papers re¬ 
porting beats on this story 
ate: 

Kansas Ocy Star 
Atlanta journal 
New Badford Standard 
Youngstofirn Gtiscn 
San Antonio La Prensa 
Oklahoma Gty ^clahoman 
Birmingham News 
New Britain Herald 
Burlington Free Press 
Duluth News Tribune 
Watertown Times 

Come in and get acquainted 
with a real Picture Syndicate 

(P. 6? A. Exhibit at the A. N. P. A. Convention 

Men's Lounge, Waldorf-Astoria) 

What a difference I 
Look at the old-time posed photo 

of the ball-player of the 8o's— 
It's Billy Sunday, Pittsburg cen- 
terfielder, by the way, before he 
hit the trail—note the heroic, 
unnatural stance as he greets the 
ball suspended from a cord. 
Then look at the action photo of 
the modern player—Jumping Joe 
Dugan.third-sackerof theYankees. 

Just such an improvement has 
been made in news pictures. And 
there is just that difference be¬ 
tween the true-to-life P. is' A. 
photos and the old tintype-like 
photos current in newspaperdom. 

Pull up a chair at the P. ^ A. 
booth—have a cigar—reminisce a bit 
tor conversational purposes—pick out 
any important story of the past year. 
Ask the P. 6? A. representative what 
P. A. did on it and how. That 
''how" is interesting! 

The unobtrusive click of the P. 6^ 
A. camera has been the little spark 
that has launched many a beat for 
P. ^ A. clients. Covering the news- 
centers of the world, P. A. photog¬ 
raphers are ever on the alert for news 
pictures. These men are actual camera 
reporters who radiate from our branch 
offices on definite assignments as well 

as on hunch-instruction to anticipate 
an expected event. 

With P. ^ A. service you are as¬ 
sured th^'best news ^nd feature pic¬ 
tures. You arc also gfven protection 
by a distributing systeett works 
day and night in the interests of P. 
A. clients. On the Cbnsistory ^tory 
P. ^ A.'placed prints on four steamers 
bound for this country in order that 
distribution might be made from more 
than one source-L^just another point 
that shows to what extent P. ^ A. 
will go in the interests of its clients— 
and all at no premium or extra cost. 
For further information—phone, 
write or wire nearest P. 6^ A. office. 

Pacific & Atlantic Photos, Inc. 
Organized in December 1921, by THE CHICAGO TRIBUNE 

and THE NEWS, New York’i Picture Newspaper 

HOME OFnCE, 25 PARK PLACE, NEW YORK 
BOSTON CHICAGO LOS ANGELES SEATTLE PARIS 

PHILADELPHIA WASHINGTON SAN FRANCISCO LONDON BERLIN 

TO MEET THIS PICTURE AGE 

is P. & A.’s booklet—write for it! 
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WHATS WHAT IN THE FEATURE FIELD 

IVELLIE REVELL, whose column of 
comment, “Nellie Revell Says” will 
be released to newspapers about May 

1, by the Me- ^_ 
Naught S y n d i- 
cate,, Inc., writes 

seated in a wheel- 
^air,^ at her 

was stricken with 
what doctors jj. ‘ ”* 
thought an incur- 
able disease. For 1=- 
4 years she lay 
helpless in a New Nellie Revell 

York hospital. 
During the last 2 years she has been 
writing for newspapers, returning to her 
first love, after a fling as press agent. 

She has startled the entire country 
by her persistent faith and optimism 
against odds. 

While in the hospital she wrote a book 
called “Right Off the Chest.” and on its 
promotion hangs a story of newspaper 
fellowship and subtle free publicity. 

Twenty-three New York cartoonists 
met at luncheon at the Hotel St>merset. 
New York, the Revell headquarters, and 
voted to pass the word around that their 
invalid newspaper friend had written a 
book. Consequently, in many of the 
comic strips syndicated throughout the 
country there has appeared, as a back¬ 
ground to the comic characters, a placard 
calling attention to “Right Off the 
Chest.” In this way, it is estimated, 
the advertisement was given a free cir¬ 
culation to 17,000,000. 

Nellie Revell started newspaper w;ork 
when she was 12 years old on the Spring- 
field (Ill.) Register. She worked for 
the Denver Post, San Francisco 

Chronicle, New York World, New York 
Press, and New York Telegraph. Then 
she became a press agent, going back to 
newspaper work frequently, however, 
until taken ill. 

Now she says: “I would rather be 
Nellie Revell, reporter, than anything 
else in the world.” 

Christy Walsh Syndicate announces 
that free tickets to the baseball game 
April 22, between the Giants and the 
Boston Braves at the Polo Grounds, and 
also for the opening game of the Ameri¬ 
can League season at the Yankee 
Stadium, April 23, will be available to 
A. N. P. A. and A. P. convention dele¬ 
gates at the Syndicate’s booth, Waldorf 
Hotel. Behind this popular feature is 
the hospitality of Charles A. Stoneham, 
president of the Giants, and Col. Jacob 
Riij^rt, president of the Yankees. 
Visiting editors are invited as the 
personal guests of Manager McGraw of 
the Giants, and Babe Ruth and Manager 
Huggins of the Yankees, all three of 
whom write for the (Christy Walsh 
Syndicate. 

William .Mien White, editor of the 
Emporia (Kan.) Gazette, and Ring 
l.ardner, well-known humorist, will cover 
the National Republican Convention at 
Cleveland and the National Democratic 
Convention at New York, next June, for 
the Bell Syndicate, New'York. 

Gene Carr, cartoonist, who created 
“Metropolitan Movies” for the New 
York World, is drawing a new comic 
strip for the McQure Newspaper Syndi¬ 
cate, entitled “The Baxter Beasleys.” It 
will be released May 5, and will run 
daily. 

Ruby M. Ayers has written a new 
serial story for syndication to news¬ 
papers through the McClure Newspaper 

.Syndicate. It is called “Paul in Posses¬ 
sion.” Release is set for May 19. 

Regina (Sask) Leader and Post has 
been admitted to membership in the 
North .American Newspaper Alliance. 
Member newspapers now total 69. 

McGure Newspaper Syndicate is offer¬ 
ing two new radio features, “Hot Off the 
Grid,” a column of news of the latest 
radio ideas by Thomas Elway, and a 
radio comic strip drawn by James 
Henderson, cartoonist on tbe Providence 
(R. I.) Journal. S>’ndication is to start 
May 5. 

Edward N. Dolbey, Jr., has been ap¬ 
pointed sales manager, eastern division, 
of the National Newspaper Service, 326 
W. Madison street, Chicago. His office 
will be in New York. 

Within a month United Feature Syndi¬ 
cate will start syndication of a weekly 
humorous article on current events, writ¬ 
ten by Eddie Cantor. 

Raymond Carroll, who has been writ¬ 
ing a New York letter for the Philadel¬ 
phia Public Ledger Syndicate, sailed for 
abroad April 12, on the S.S. Olympic. 
Joe Jordan, for 20 years reporter and 
special writer for the New York Evening 
\\'orld, is now conducting Carroll’s col¬ 
umn, which runs under the caption, 
“Sought, Seen and Heard.” It is under¬ 
stood Carroll will write a letter for news¬ 
paper syndication from the Paris Boule¬ 
vards. 

Interesting and hitherto unpublished 
episodes in the life of Theodore Roosevelt 
are being collected and edited by Ethel 
Armes for release in series form to news¬ 
papers by the United Feature Syndicate. 
Material for the series comes from letters 
written by people all over the country to 
the Roosevelt Memorial Association, New 
York. The collection will be published 
later in book form. 

Captain Bruce Bairnsfather, creator ol 
"The Better ’Ole,” who has been takw 
his “Old Bill” on a tour of the UnHeJ 
States for the King Feature Syndicait, 
returned to England, April 15, on board 
the Cunarder Aquitania. 

— 

Will Irwin will cover the picturesqad 
phases of both national political convo- • 
tions next June for the United Featinl 
Syndicate. 

Pacific & Atlantic Photos, Inc., tk 
syndicate of the New York Daily Ntw 
and CHiicago Tribune, brought first pic¬ 
tures to the United States of the secret 
consistory of the Vatican, Rome, at whid 
Pope Pius XI, on March 24, raised Arch¬ 
bishops Hayes of New York and Muntfc- 
lein of Chicago to the Cardinalate. 

Kadel & Herbert, pictorial news service. 
New York, announced this week the par- 
chase of the stock of “News Events” ia- 
cluding thousands of negatives and photo¬ 
graphs from all parts of the world. 

71>T»coiKr 

l^TACOMA 
\TRADE TERRn 

rimak 8. B«k«r Ckarl« B. WM 
PtmUmii Uitar and Cm. Uf. 

ADVERTISING REPRESKNTATITIS 
David J. Raadall Ferd. Panoaa Ga. 

S41 Ftflh Ava. Md Na. Mieblfaa An 
Nan Yark CRv Chicasa, Illlaati 

R. J. Bidnall ft Ca. 
Saa Frawrifo and Laa Angglea. Cal. | 

Combined Circulation over 17,00(P copies daily 

THE OBSERVER THE REPORTER 
Washington, Penna. 

These two live daily newspapers 

completely cover Washington and 

Greene Counties in southwestern 

Pennsylvania. The National ad¬ 

vertiser cannot afford to miss the op¬ 

portunity afforded by The Observer 

and The Reporter. 

A MODEL PUBLISHING PLANT 

Constructed of reinforced concrete steel, 

Indiana limestone and brick. 

Building 60 X I 32 feet. 

Total floor space 27,360 feet; has 

basement and two stories. 

Business ofRce, 50 x 60 feet—3,000 

square feet. 

Editorial Rooms, 32 x 45 feet—1,575 

square feet. 

Composing Room, 60 x 62 feet— 

3,720 square feet. 

Storage room, 38 x 72 feet—will hold 

six cars of news print. 

Job Printing department—60 x 72 

feet. 
OBSERVER PUBUSHING OO. 

Washinston, Pa. 

JOHN L. STEWART, PRESIDENT 

THE TRIBUNE 
Beaver FalU, Pa. 

Circulation 6,000 
Jaa. H. March, Mgr. 

Howard L. Christman, Adv. Mgr. 

THE STEWART GROUP 
Combined circulation approximately 

28,000. 
Bryant, Griffith Sc. Brunson 

PUBUSHERS’ REPRESENTATIVES 
New York — Chicaco — Boston — Atlanta 

THE DAILY TIMES 
Beaver, Pa. 

Circulation 4,500 
E. L. Freeland, Gen’I Mgr. 
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Let Huber’s colored inks put life into t/our comics. 
Everybody likes comics that are alive, bright and 
snappy. 

Huber’s colors are brighter, cleaner and stronger 
than the average, and give greater coverage. Our 
sample book of standard comic inks shows you how 
to get ten color effects with three primary colors. 

Just send us the coupon with your name a>'d address, 
and our sample book will be forwarded immediately 

HUBER’S BLACK NEWS AND GRAVURE INKS ARE EQUALLY 
HIGH IN QUALITY AND ECONOMICAL IN USE 

J. M. HUBER, Inc. 
130West42ndSt. NEW YORK 

Bakimore, Chicago, St. Louis, Boston, Cincinnati, Philadelphia, San Francisco 

London, England; Toronto, Canada 

FACTORIES: Brooklyn, N. Y., Bayonne, N. J., Dola, W. Va., Swartz, La. 

r VISIT THE HUBER EXHIBIT 1 
I ROOM 144, WALDORF ASTORIA J 

St'r- ’"o?’ So' 
.V 'oS S’". 

TIARTHIS 01 
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Constructive Leadership 
But Japan was far from being beaten. Her 

capital and largest port had suffered terribly, but 
beneath the signs of distress we saw on every side 
remained the vitality, the industry and the deter¬ 
mination of our nation. These needed only to be 
brought to the surface. 

JAPAN’S great disaster, which left Yokohama 
and most of Tokyo in ruins last September i. 

created a need for leadership more acute than our 
nation had ever known before. For the moment, 
the consequences of the calamity were over¬ 
whelming. Strong men were unnerved; it was a 
time of sorrow and black despair. 

Nation Leaders 

Vision 

Dr. M. Ohta 
Vire-Presideiit. Horhi Shinibuii 

Xow that the tremendous task of reconstruction is 

under wav, new courage lias tilled the hearts of the 

|ai)anese. Realizinif that hy their <.wn wills alone their 

destroyed cities may he restore-<l. they have set to work in 

a s])irit that aufiurs well for the country's future. Tokyo 

and Yokohama are risin*j rapidly from the ashes, and 

already have resumed their leadershij) of Japan’s com¬ 

mercial, industrial and financial proj^ress. 

In insurinij the* rc’covery of our devastt'd citie*s. the* 

llochi played no small i>art. Fortune fav()reil us and 

])re.served our new office I)uildinff when the flames swei>t 

fearfully close. W hen the terror of the slutek was passetl. 

the llochi remained to do its part towards reconstruc¬ 
tion. 

The Hochi’s reward is the badge of undisputed leader¬ 

ship. awarded it by public opinion. Its circulation, for 

years the largest in Japan, has growm since the earth- 

(piake and today it is reaping the harvest sprung from 

uninterrupted service in the i)eople’s interest. 

TOKYO, JAPAN 
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GOV. PINCHOT TO SPEAK 
AT A.S.N.E. MEET 

that the article was libelous “per se,” but 
the Supreme Court again reversed the 
decision, upholding the trial court. 

Peimtyhranian Will DUeuw Forest Con¬ 

servation at Atlantic City Ses¬ 

sion—Important Committee Re¬ 

ports to Be Submitted 

LONDON POST SOLD 

Forestry and the future newsprint sup¬ 
ply will come up for consideration at the 

I annual meeting of the American Society 
of Newspaper Editors, Atlantic 'City, 
April 25 and 26, when Hon. Gifford 
Pinchot, Governor of Pennsylvania, dis¬ 
cusses "The Press and Conservation” at 
the banquet scheduled for the Ritz Carl¬ 
ton Hotel, Friday. 

Hon. Julius H. Barnes, president of the 
United States Chamber of Commerce, 
will also be a speaker at the banquet, his 
subject being “The Press and Business.” 

Casper S. Yost, president of the society, 
will open the convention sessions with an 
address Friday morning. He will be fol¬ 
lowed by Erie C. Hopwood of the Cleve¬ 
land Plain-Dealer, secretary, who will 
read the minutes. 

Important reports are expected from 
the program, membership, legislation, 
syndicates, press service, ethical standard 
and schools of journalism committees of 
the society, which will be made by com¬ 
mittee chairman on Friday morning. 

On Friday afternoon, J. Fred Essary, 
Washington correspondent of the Balti¬ 
more Sun. will discuss “The Relation of 
the Washington Correspondent to His 
Paper.” The nominating committee will 
report and 1924 directors will be elected. 

Convention meetings will close Satur¬ 
day with discussions lead by Ralph Stout, 
of the Kansas City Star, on “Methods of 
Handling Copy,” and Paul Bellamy, of 
the Geveland Plain-Dealer, on “Attacks 
Upon the Integrity of Journalism.” 

Heavy Taxation Cauaea Countee* Bath- 

hunt to Diapose of Property 

London Morning Post has been sold by 
Countess Bathurst to a group of influen¬ 
tial Conservatives, including the Duke of 
Northumberlan d. 
Announcement to 
this effect was 
made in London, 
April 13. The 
Post is the lead¬ 
ing Conservative 
“die-hard” news¬ 
paper of Eng¬ 
land. 

Presence of the 
Duke in the pur¬ 
chasing group is 
said to assure 
that the Post will 
continue to main¬ 
tain its traditional 
position in Eng¬ 
lish life. 

Advices from London state it was long 
known the Post was for sale, and it is 
reported that heavy taxation caused 
Countess Bathurst to dispose of her prop¬ 
erty at this time. 

It is expecte<l the newspaper may now 
add an evening edition. 

DuKK or NoKTHUliVEI- 
LAND 

FOR RADIO FANS 

Editor dk Publisher Invites Delegates to 

Hear Broadcasting at Waldorf 

In the Editor & Publisher headquar¬ 
ters at the Waldorf-.\storia Hotel, New 
York, during conventions of the Associ¬ 
ated Press and the .American Newspaper 
Publishers’ .Association, April 21 to 26, 
a Radiola Super VIII will snatch music, 
song, and -talk from the air, for the ben-' 
etit of visiting delegates. 

The Super VIII is called the “Peer of 
all Radiolas” by the manufacturers. It 
is especially designed for use in cities and 
areas local" to broadcast stations, where 
the erection of an antennae is often im¬ 
practicable. 

In language best tmderstood by the 
ardent radio fan, the Radiola Super VIII 
is a “six-Radiotron, non-radiating broad¬ 
cast receiver, employing the Super- 
Heterodyne—second harmonic—principle, 
in more sensitive and simplified design.” 

The cabinet contains the operating 
mechanism, a newly developed loud 
speaker, a coiKealed loop, which (again 
the radio fan must come to the rescue) 
may be rotated by a panel control knob. 

It has two tuning controls, vernier op¬ 
erated. a loop control, a battery and a 
volume control. 

NUNN WINS VERDICT 

Pioneer Newspaper Woman Diet 

Mrs. Mollie Milburn Dunklin, 72, for¬ 
mer Texas newspaper woman, died in 
New York, April 12. She was the first 
woman newspaper proprietor and editor 
in Texas, owning and conducting the 
Waco Daily Telephone. She was also 
editor of the Confederate Soldier and 
Daughter, published in Dallas, and assist¬ 
ant editor of the magazine Southland. 
She had been president of the Texas 
Women’s Press Club and Texas Woman’s 
Press Association. 

Lord Rothermere in New York 

Following inspection of his newsprint 
manufacturing holdings in Canada, Lord 
Rothermere, British newspaper magnate, 
returned to New York, April 17. He 
expects to sail for England shortly. 
While in the Dominion, Rothermere told 
newspapermen who interviewed him 
nothing was wrong with Canada but the 
country needed publicity. He promised 
to assign 3 or 4 of his star reporters to 
write articles about Canada, when he got 
back to London. 

Shaw New Billings Gazette President 

Leon Shaw, general manager and sec¬ 
retary-treasurer of the Billing (Mont.) 
Gazette, has been elected president of the 
company succeeding Major J. E. Ed¬ 
wards, who has disposed of his holdings 
and retired. P. B. Snelson succeeds 
Shaw. Edwards had been president for 
the past 10 years. 

Texas Court Sustains Editor’s Right to 

Criticize Public Officials 

The right of an editor to discuss and 
comment on acts of an official and can¬ 
didate for office, under the plea of quali¬ 
fied privilege, was sustained by the Su¬ 
preme Court in Austin, Tex., last week, 
ruling in favor of J. E. Nunn, publisher 
of the Amarillo (Tex.) News, against 
George C. Webster, city clerk, tax col¬ 
lector and assessor of Dalhaii, Dallam 
County, Tex. 

Webster sued the editor for libel in 
connection with an article stating that 
Webster had discharged an assistant 
clerk, and that he v^as “guessing” about 
being re-elected, the clerk being a rival 
candidate. The Amarillo Court of Civil 
Appeals reversed this finding, holding 

ONE out of every 
THREIE Homes in 
Milwaukee receive 

THE 
MILWAUKEE 

LEADER 
“Unawed by Influ¬ 

ence and Unbribed by 
Gain.” 

Advtrtiting RtpT*$mtatlt>»a 

FRAUCK & BATES 

CUcago, New York. Atiaata, Loa 
Angeles 

ROOM 146 
At tKe Contention 

"Ask Any User" 

Metropolitan Features 

WEEKLY SHORT FICTION 
Expertly selected for newspapers: sparkling illustra¬ 

tions. A perfect page unit, or excellent for quick 
finish serialization. 

MILDRED BARBOUR»S 
Romance and married life serials, daily installments 

of 1,000 words. 

NOVELETTES 
10,000 to 30,000 words. 

STANDARD SERIALS 
By widely known authors. 

EXPLOIT AND ADVENTURE 
By famous explorers, hunters of big game, gentle¬ 

men rovers; weekly in series, illustrated. 

PRE-EMINENT ARTICLES 
Love, marriage, happiness, success—a lustrous 

name, an arresting idea, every week. 

STEPHEN LEACOCK 
Weekly article: delicious fooling, satire and slap¬ 

stick; illustrated by Kessler. 

CAS BUGGIES by BECK 
6-column daily strip; joyous adventures of a fliv- 

veriat, 

DOWN THE ROAD by BECK 
Amusing automobile situations; 4-column cartoon 

for Saturday or Sunday. 

KESSLER*S COMIC CARTOON 
Daily, 3- and 2-columns: "A Look is a Laugh." 

BUDDIE AND HIS FRIENDS 
All-dog weekly cartoon by Robert L. Dickey, the 

national dog artist. 

OVERTONES BOOK BEAMS 
Weekly book chat, informative, entertaining. 

DIARY OF A MOVIE FAN 
By Gladys Hall; four times weekly. 

YOUR HOME AND YOU 
By Helen Kendall, daily new ideas in home-making; 

brightly illustrated. 

AND OTHER FEATURES 

We sell newspapers features; 
Our features sell newspapers 

METROPOLITAN 
NEWSPAPER SERVICE 

MAXIMILIAN ELSER, Jr., General Manager 

EARL J. HADLEY, Associate 

150 NASSAU STREET NEW YORK CITY 
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NEWSPAPER 
MEN AND 
WOMEN- 

DRINK 
INDIA 
TEA 

' —and support 
^ the Advertiser 

who supports 

you! 
t * 

INDIA 
TEA 

I is advertised only 

' in the Newspapers 

We 
believe 

9 

in Newspaper 
; space to sell 
' good goods 

a 

W“ H. Rankin 
' places the orders 

• a 

CHARLES F. 

HIGHAM 
; LTD. 

Advertising 

• IMPERIAL HOUSE 
KINGSWAV 

LONDON 
‘ ENGLAND 

>R1TAI/1 
PICTURESQUE SPOTS W 

HISTORIC LONDON 

Top of the Hin—Boy oa the Brea^ 
basket — An Ancient Landmark — 

Mommy of Garliek HiO—Beanty 
anit Historic Interest of the 

Chortsh of Saint James 

Some itenu from Loodoa, England, that will show how tha Adrcitising and Publishing ^ t « ttt >e t T'uc-rxr) a t 
Ifeo of Great Britain are preparing and building for the Great Advertising Conrentioe WAlMi rAUi-S i tilLUlvAL. at 
in London, in July, 1924. ‘•J the top o{ Ludgate Hill occupies 

By HERBERT C RIDOUT what is practically the highest ground 
(London Editor. Editou k Po*LisHia) City. The very highest spot, 

t j /-Kit u a- u tA M_t ti_ ea_a « A a» ^ m howcvcr, IS—Of uscd to be—just to the London Offic^Hsstmgs House, 1*. Ntwfolk Street. Stimul. W. C 2 

." ■ Its exact position is marked by a 

Convention “Shorts and Thoughts”: that national advertisers should devote sculptured Panyer-alfey, a 
-H Rea Fitch of New York arrived one week of the year to spaces explain- thoroughfare running between 
• t" j rucii oi j ’ Vi flip valno and virtnoe advorrieinff Patemoster-row and Newgate-street. 
in London on March 29. and was able ^ The slab is let into the wall on your 
to convey to London Convention officers ‘‘"J fifst mee^L of the Publicity '^ft as you go towards Paternoster- 
many matters concerning programs and nrst meeting ot tne ruoiicity ^4.:= =;d» t.aa 
speaLrs that will tend to provide a short Club of Bradford. March 27, H. C. Der- TJis side of the all^ has re¬ 
cut to early completion of program de- "ent, manager of the Yorkshire Observer, 
tails was unanimously elected chairman of the .*,***2®® Pl^te-glass windows in 

C Harold Vernon presiding at the Executive Committee. Mr. Derwent was which Messrs. Dodgson display ladies 
April 1 Convention Luncheon, announced of the British Delegation to Atlantic costumes and such l^e wares 
that the Manchester Guardian had sub- City last June. The Lord Mayor of Among ^ese windows they ^v^ 
scribed £1,000 to the convention, £500 Bradford (Alderman H. M. Trotter) is ancient landmark 
to the central fund and £500 to the local president The club is affiliatmg with ^placed in its proper position, ^ey 
fund for the entertainment of delegates the PiiblicHv Oub of London. m^over had it for its better 

By HERBERT C RIDOUT 
(London Editor, Editou k PuBLnaia) 

Lsndoo Office—Hastings House, It, Norfolk Street. Stiand, W. C. 2 

'''Tt"if sS^S^’thc official reception applied for Affiliation toTh/ AT AVc. \V. At the top is the ^ure of a boy, 
of the delegates in London will take place first club dinner of the Pttbliaty on what may be a pannier, or 
nn «;atiirdav evening Tulv 12 at the Club of Leeds held on March 29, was a bread-basket, and below »s an insenp- 

e PublicHv Club of London moreover, had it for its better 
The new Publicity Oub of Oxford has preservation put under glass. 

on Saturday evening July 12 at the Club of Leeds held on March 29, was a bread-basket, and below »s an insenp- 
Royal Albert Hall, a building capable of brilliant affair. A novel feature was an , . . _ 
seating some 9,000 people, of which the eurhythmic allegory entitled “Publicity,” When ye have sought the Uty 
auditorium, when cleared, will accommo- performed by chHd dancers, in whidi the round, .... 
date between 2,000 and 3,000 easily. The merchant spurns the goddess Publicity Yet still this fs the highest 
Royal Albert Hall is London’s largest ""ly to be tormented by the imps of ground, 
concert hall, situate in Kensington, about Overstock, Income Tax. Trade Depres- and the date, August the Z7th, 1688. 
two miles west of central London. EHfficulties and Stale . _ . TurrnrMnw 

• T u Stock. Virtue, in the shape of Publicity, " London Mummy 
"rues^y ConvOTtion Lunches Re- triumphs, and as the goddess is wedded Egypt is not the only place which 

cord:—The April 1, Tue^ay Lunch- to the greater god World Market, the has produced mummies. In the heart 
eon attendance of nearly 150 advertising messengers of Truth. Honesty and of the City there may be seen one 
men and women constituted a record. I Service dance before them in token of which is a home product, 
should not be surprised to find this func- allegiance. Arthur Grime (Yorkshire About the year 1839, when some 
tion made a permanent one after the con- Post) pressed the toast of the club and digging was taking place under the 
vention. No advertising event here ever praser Johnson presided. chancel of the church of Saint James, 
aroused sustained interpt to such a de- The inaugural dinner of the Glasgow Garlick-hill. a body was found 
gree and such a weekly meeting would Publicity Club held on April 2, attracted which seeminelv bv some natural 

the leading business men of the city. Sir process, has beL wonderfully pre- 
it could be made an institution. Charles Cleland presided and among the curved 

n/thl" SrliSsw r’naHian'^Ld Cheshire and Thomas n the appearance of having been 
of the Manchester Guardian and c^ir- McDoiigall. both from the London head- m £rrpvt<!h stonp and i<! nerfect 
man of the Manchester Publicity Oub, quarters. Sir Robert Bruce (Glasgow to the Leef nails tL coS 
was principal speaker. He said that Herald), Lord Southwark, H. Thoi^on 
although Manchester w'as the last city to Hark, Fred Shoesmith, etc. John , , , -——-^“0 
come into the convention, the Lancashire Cheshire addressed the company, point- f^f /S 
district was not going to be last in show- ing out that the idea of holding the Ad- ” /»/ /I 5i 
ing the American delegates the value of vertising Convention in Great Britain was / 5/ 
their visit from a business standpoint, the suggestion of a Glasgow man, W. S. / «/ /fc| r 
The Manchester Publicity Oub had Crawford. Lord Southwark said the I SI / Jx 
secured the co-operation of the whole club was giving a great lead to Scotland, 'S &ARLICK ^~T?TLT 
of the Corporation, Lord Mayor, and H. Thomson Oark, chairman of the ' T 
Chambers of Commerce and Royal Ex- club, acknowledged Glasgow’s indebted- (hoSsl I 15 
change throughout Lancashire and the ness to the L. N. E. Railroad for their ' 
delegates visiting that county would be generous offer of transportation of the 

/MANSIONS 
IHogsLSM) 

well taken care of. delegates to their city. had entirely disappeared, so that there 
Stuart A. Hirst, of the Leeds Pub- ’ is no record to give a clue to the 

licity Gub, told the lunchers that his No Flags and Banners:—I see it is name or the date of death. The body 
club with its 320 members was the reported that a visitor from our side has is that of a young man. 
largest publicity club in Great Britain been telling American advertising men It is now enclosed, standing upright, 
outside London. He had learned more jliat they must noj expect flags and under glass, in a cupboard in the vesti- 
in the half-hour at the luncheon than in banners and processions on the occasion bule of the church. On the inside of 
the whole of the time since the conven- of the convention at Wembley—an the cupboard door are inscribed the 
tion was first mooted. Leeds proposed absurdly tactless remark if true as re- words: 
to meet a hundred delegates with a fleet ported. When it is remembered by those 
of automobiles at Sheffield, convey them present at Atlantic City, how the “Stop, stranger, stop, as you pass by. 
to Bradford for a day and a night and British delegates unbent, sang the com- As you are now, so once was I. 
thence to Leeds. munity songs with the same enthusiasm. As I am now, you soon will be. 

Vesper of Kansas a Visitor:—F. W. generally behaved like sociable So, pray, prepare to follow me.” 
A. Vesper, of the St. Louis Advertising believe that no matter what 
Gub was a guest at the April 1 luncheon ladies of The cupboard is kept locked, and 
and received cordial welcome. He told country may be, we ^all succumb to those who desire to look within must 
of the growth of the club movement in same wave_ of good fellowship that the rector, or, in his absence, the 

“Stop, stranger, stop, as you pass by. 
As you are now, so once was I. 

As I am now, you soon will be. 
So, pray, prepare to follow me.” 

The cupboard is kept locked, and 

the same wave_ of good fellowship that the rector, or, in his absence, the 
prompts our visitors, and if flags and caretaker of the church, to allow them America from the days 20 years ago, "u* visitors, ana 11 nags ana caretakei 

when it was difficult to find a single manners are synuwls otwr unity then jg do so. 
DftATirl an arlv’^rficintr rnn. Snail SCC what WC shal] SCC. Xh# rl 

Sir Campbell Stuart, managing director from the mummy. 
..1_T-Lj__’ _• j • XT mu. -u._u 

The church is open every day from 
half-past eleven till half-past two, and 
there arc many things to see in it both 
of beauty and historic interest apart 

deleipte to attend an advertising con- wnai we snail see. The church is open every day from 
vention. Referring to the convention at-half-past eleven till half-past two, and 
Wemhley, he said that throughout the n •»: u d ui- u a • xr- • there arc many things to see in it both 
United States this was reji^rded as the *»"*»»“ rubli»her Arrives on Visit of beauty and historic interest apart 
greatest gathering in the history of ad- Sir Campbell Stuart, managing director from the mummy, 
vertising, and their problem had never of the London Times, arrived in New The church itself gives one a strik- 
been that of getting enough delegates to York, April 15, on board the S.S. Ma- ing sense of space and comfort. In 
come over, but rather the reverse. jestic, on a pleasure trip to this country, the sanctuary is a very fine chair, with 

Among the Publicity Clubs:—The Interviewed by New York reporters, the its back carved in the design of » 
Publicity Club of London has opened an British publisher praised Philip Snowden, gigantic cockle-shell, the emblem of 
office at Sentinel House, Southampton Britain’s Socialist Chancellor of the Ex- Saint James, the patron of pilgrims. 
Row, London (in the same building as chequer, stating he expected him to “en- There are handsome choir-stalls, and 
the convention headquarters) for the hance Briti.sh credit.” Sir Campbell left front of the pews there are curious 
use of its members. At the last meeting Tuesday evening for Montreal, planning Hons and unicorns holding shields, 
of the chib the subject for discussion to return to New York shortly. Wilson . . ^^ 
was “Should Advertising Be Advertised— Pope, editor of the London Star, also m.” I„ h,, intarMis irn^fliTii ihS 
If So, How?” One speaker suggested arrived on the Majestic. Canventfon. 



plttsburgli post 
HAS THE 

Largest Morning Newspaper 

Circulation in Pittsburgh 

Daily - - 120,665 
Sunday - 184,132 

Members of the Audit 

Bureau of Circulations 

LORENZEN & THOMPSON, Inc. 
Special Representatives 

NEW YORK CHICAGO SAN FRANCISCO LOS ANGELES 



RIGHT WAY TO USE NEWSPAPER SPACE—PART 2 
While Newspaper Advertising Art Must Be “Fool-Proof,” Striking and Beautiful Effects Can B 

Without Difficulty—“Drop-Out” Halftone Process Effective in All Sizes of Copy 

A RECENT issue of London Punch 
contains the imapnary correspond¬ 

ence between a commercial artist and a 
manufacturer of cigarettes on the subject 
of an illustration for the latter’s adver¬ 
tising. 

The artist vainly tries to please_ his 
customer, making countless corrections, 
revisions and changes in the drawing— 
which is finally rejected. Nothing daunt¬ 
ed, the artist changes the name on the done?”—it 
package displayed in the picture—and every day. 
straightwith sells it to a candymaker. i 

This is presented as a cynically funny in modern campaigning, 
story, but in reality, it has a serious sig- The miniature news 
nificance. No one will deny that news- 
paper advertising copy has made pro- tljj'i'»■* ■ ' ' 
gressive strides in the past few years. | • 

Contrast is the salvation of newspaper 
illustration; that is, black a^inst 
shaded areas in juxtaposition to opa 
areas. Black against a white area a 
preferable to black against gray, shade! 
areas. There is no rule against generow 
blacks, but there most decidedly is a rule 
against areas of black—solid black- 
which are unduly large. They are al> 

o need to ask: “Can it be tered backgrounds and involved tech- most sure to “gray down,” to look 
5 being successfully done niques, which would even tax the coated snwky, str^ky, smeared. 
The small-space advertise- stock of magazines. The minimum num- ,, Y keeping steadfastly in mind tbit 

ment has come to be an important factor ber of pen or brush strokes necessary to finally be many div 
produce the effect sought is never too illusionments can be avoided. If this coo- 

advertise- few. tingency will not injure the spirit of tht 
illustration, well and good, but be pr^ 

This is the second of a series of anthoritative and informing articles 
on newspaper advertising technique which EDITOR & PUBLISHER is 
presenting hy courtesy of the Bureau of Advertising, American Newspaper 
Publishers Association. The Bureau of Advertising has published and is 
distributing this information in the form of a book. 

generous patches of black, complicate! 
cross-hatching with the pen, closely 
meshed pen strokes, Ben Day patterm 
which are almost the equivalent of the 
half-tone screen, look ahead to the ap¬ 
pearance of such efforts on newspaper 
stock. They are apt to “fill in,” to col¬ 
lect ink, to gray down, to smear and to 
clog. In advance—ask yourself what will 
be the effect on your advertisement ol 
these changes, these often unsuspected 

The Run of the Silver Horde 
The Bonh Fisheries Company is one ol the mvikTs. two largest producers and 

pickers of sabnon. 

Under ihe Booth Diamond Brand, it packs the finest selected catch cl Co* 

/ lumbia River Chinot^ Alaska Red, Alaska Pink, and Alaska Chum Sahnoiu 

In 17 salmon canneries, witli their yearly capacity of 900.000 cases, are 

located, at inlets abd river mouths, from the Columbia to far Nonh«-e«t 
Ala^a, where uniailisgly great runs cf the king ^ food Bshes return in their 

season from the seas, driving back toward the fresh waters where they w ert 

spawned. 

To supply these plann Beoth maintains a fleet of 235 vessels, and employe 

directly or indirectly the services of 1200 expert fishermen and canners. 

There is in these facilities a flexibility of produaion that is rare in industry. 

If a cannery is not operating during a particular season, its maintenance 

coa is negligible. Production can be gauged to trade needs without adding 

materially to the unit cost of the pack. When oecessary, the entfre capacity 

is available at praaically the same cost ratios as prevail imdcr macheted 

operation. 

The plants themselves are so situated that the maximum capacity ^ 900,000 

cases can be brou^ to bear in a very short time. 

Like ail the Booth facilities for producing, preparing and distributing fish 

and sea feeds, these plants are kept in A-1 condition. They have been largely 
rebuilt since their acquisition, and the most modem labor-saving machinery 

has been installed, with the result that Booth packs its huge output at prob* 

a\dy lower production cost than any ocher concern engaged in t^ business* 

These assets are a part oi the produaive investment ol $15,000,000 which 

Booth has made in fleets, in packing vtd storage planta, in prodxtdng and 

marketing branches, in oeganiaation and experience, to insure the place ol 

the Booth Fisheries Company in the world's oldest indtucry as the grcstcsc 
fishermanr in the s^ldL* 

technical developments. 
.An illustration which docs not “conn 

through clean” is, we really believe, wont 
than no illustration at all. 

Using the H.m.f-tone 

There is a popular demand for half¬ 
tone work in the modern newspaper can- 
paign, and it must be admitted that «b- 
gravers have made satisfactory strides ■ 
this field. But if you are not equipped 
to handle such copy with full knowledge 
of its complex requirements, mechanical 

(Continued <m page 60) 

Of the 695 national ad¬ 

vertising accounts using a 

COMBINATION o f 

Cleveland newspapers in 

1923—only 59 didnt use 

The Cleveland Plain 

Dealer—only 8% I 

Booth Fisheries 
Company 

nra/jeti ORE ^Medium -ONE Cost An “editorinl ttyle" nutke-up, ranking bich became of, (1) VninvigTed typoi i apby—one 
lUe and face of type mod tbronrhout, (2) An interesting, bisbly readable atory. with 
few of the earmarka of tbe commercial style. (2) Abundant use of mairinal wbito apace. 
(4) A beadline with a sweep and rippling invitation to read wbat follows. And. Anally, 
tbe novel nse of the delicate outline suggestion of little Ashes, wbicb, by their very 
motion, lead tbe eye down through the message. (Untouched clipping, mu<di reduced.) 

merit, when illustrated, must be “fool¬ 
proof” in its printing qualities. A picture 
or a decorative theme which is sometimes 
not more than an inch square, can’t af¬ 
ford to smudge, to “fill in.” But the 
striving for printability may well apply 
to all newspaper copy—some of which 
is still prepared without regard to its 
final appearance on newsprint paper, run 
over speedy presses. 

An advertiser recently asked our opin¬ 
ion of a beautiful illustration and was a 
little disappointed when we told him, 
frankly, that it would not reproduce 
satisfactorily on newsprint. “But I paid 
$250 for it!” he protested. We told him 
the proof of the printing was not in the 
price, but in the result—and he found 
this to be the case to his sorrow. 

Valu.\ble Simplioty 

Illustrations should be simple, whenever 
possible—reduced to fundamentals. Be 
on your guard against too much fine de¬ 
tail—a half-dozen figures when one figure 
would tell the story just as well—clut- 

Getting the Most for Dross 
6<’^HE Dross Drum is a real treasure chest,” 

1 says the Imperial Metallurgist. “When you 
ship it to us, you are parting with an excess of 
antimony, one of the most valuable ingredients 
in your metal. 

“Be sure to get back a metal that will replace 
what you sent. 

“The one way is to specify Plus-Metal in repay¬ 
ment—Lino-Plus, Mono-Plus, Inter-Plus, Stereo- 
Plus, according to your purpose—each with the 
purity and correct blending that distinguishes 

The 
Imperial 
Type Metal 
Company 

Philadelphia 

Clevelaod 
Detroit 

Stores Everywhere—See Phone Book 

Tbe “drop out** proceix—Example 8. A 
photographically realistic bust picture, 
done in ooarsevsereen halftone, with the 
hich Uchts cut out on the plate. An 
artUt mutt deeifnate the position of these 
Important areas of white, however. In* 
oerrectly plaoed, they would mar the 
portrait. (Vnteuohed olippinc reduced.) 

UNOTYPC-MONOTYPC-INTtRTVPC-STCREOTYPC 
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How long should it take to set this 
Want Ad Advertisement? 

“RADIO 
USED 

CAR 
SALE” 

ALL THIS WEEK 

Radio Free 
With Each 
Used Car 
Purchased 

From ^^Radio Used 

Car For Sale” Ads 

In The Want Ad 

Columns of The 

MORNING 
MERCURY 

ONE HOUR? That is the time one prominent news¬ 

paper man, who did not then own a Ludlow, ad¬ 

mitted it would take to set the ad by the old one- 
type-at-a-time method, in his own composing room. 

He was not the first publisher who did not see how- 

the Ludlow System would be a time saver on this kind 
of work. 

Like other publishers, on the following points, he 

readily recognized the superiority in the Ludlow System: 

High-Quality Composition 
' Beauty of type faces. 

Full range of type sizes. 

Unbreakable Italics. 

Typefaces in abundance—always new. 

No worn, battered or broken letters to print from. 

Economy in Operation 
Low initial oosL 

Low operating cost. 

Minimum floor space. 

No distribution of dead forms. 

Slugs stand up under dry mat pressure. 

On all these points, without exception, this publisher gave 

the Ludlow first place. But Speed—that was one point cn which 

he was doubtful. 

Then the test was made— 

With watch in hand, the publisher timed the setting of this 

“Radio Used Car Sale” advertisement. The fifteen lines of type in 

the three different styles and six different sizes, together with the 

two dashes, were all set and cast cn the Ludlow and the matrices all 

distributed in fourteen minutes; four minutes more and the adver¬ 

tisement was spaced out to the desired length—eighteen minutes in 

all. A saving of forty-two minutes over the estimated time. 

We are ready to demonstrate 

the speed of the Ludlow 

If you are holding back from installing the Ludlow 

System simply because you are doubtful of its speed, let 

us demonstrate this point to.your entire satisfaction. 

We stand ready to prove to you by any reasonable 
test that the Ludlow System is the fastest method in ex¬ 
istence for meeting actual day by day newspaper display 

type requirements. 

Ludlow Typograph Co. 
San Francisco 
Hearst Rldg. 

2032 Clyboum Avenue 

CHICAGO World Bldg. 
New York 

LUDLOW QUALITY COMPOSITION 
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THE RIGHT WAY TO USE 

NEWSPAPER SPACE 

{Continufd from page 58) 

and otherwise, it is far better to leave 
it severely alone. In the hands of the 
professional, there are hazards; in the 
hands of the amateur the half-tone is 
often a catastrophe. 

Pliotographs are most commonly used 
for this purpose, and there are, unques¬ 
tionably, occasions when the realism and 
the sincerity of a camera study is de¬ 
sirable, but those who use them with any 
degree of success, throw out innumerable 
safeg^uards. Special photographs are 
taken under special lighting conditions, 
to make certain of vivid contrasts, and, 
in addition to this, retouchers go over 
them, further strengthening the originals. 

It is not an uncommon occurrence for 
a retoucher to reduce a photograph to not 
more than three tone values—white, gray 
and black, by the simple expedient of 
painting out effects which are far too 
subtle to reproduce. It is futile to at¬ 
tempt the use of anything save coarse- 
screen half-tones, using, wherever pos¬ 
sible, original plates, or, as second-best 
electrotypes of the best available quality. 

The “Drop Out” Process 

One of the most successful applica¬ 
tions of the half-tone principle for news¬ 
paper reproduction is the “drop-out 
process.” It means the absolutely faith¬ 
ful following of copy—“pure whites” 
where there are white areas in the copy. 
The most successful results come from 
original drawings in charcoal, in pencil, 
in crayon, over which the half-tone screen 
is permitted to run. In such originals 
the contrasts are sharper and many inci¬ 
dental whites are automatically left—• 
there is a freedom, a sketchiness, in other 
words. 

Mechanically, the following process 
takes place; In ordinary half-tone work, 
there are no actual “whites,” because the 
screen’s pattern, its dots, cover the entire 
area. When a drop-out half-tone is made 
an engraver-expert, who is also an artist 
in every sense of the word, takes the 
plate before actual etching has been 
started, and, with the original copy be¬ 
fore him, paints asphaltum over the en¬ 
tire surface, save where there are to be 
whites. Often it is a complicated piece 
of microscopic *hJhdwork. When the 
metal is put into its acid bath, the latter 
eats away such portions as are not pro¬ 
tected by the painting of asphalturh. In 
tlie final print^ result, “pure whites,” on 
the plate, minus any screen whatsoever, 
correspond with those on the original 
drawing or the photograph. It is cus¬ 
tomary, in the case of photographs, to 
paint in contrasting whites to increase the 
carrying-power of the copy. 

In the production of copy for news¬ 
paper work, original drawings should not 
he made much larger than their final re¬ 
duction and platemaking. Shading lines 
"close up” and “run together” when an 
illustration must “come down” to any 
considerable extent. 

The general rule of simplicity is not 
confined to advertising in the case of 
newspai^er art. It would appear that the 
great cartoonists are usually those who 
put action and expression into their 
drawings with strong, simple lines and 
bold, uninvolved strokes. 

“Reminder” Requisites 

The "reminder ad” calls for a minimum 
of text. It should epitomize the adver¬ 
tiser’s story—in simple English. If it is 
used in connection with larger copy, it 
should serve to make the reader think of 
something that has gone before. If it is 
used as a part of a complete series, it 
should tell, in the smallest possible num¬ 
ber of words, the strongest arguments in 
behalf of the product. 

Every advertisement should proclaim 
itself “a member of the advertiser’s fam¬ 
ily.” Every piece of copy should “tie 
up” with what has gone before and with 
what may follow, "rhere should be that 
“family resemblance,” by means of em¬ 
ploying standard parts, such as trade¬ 
marks, s>'mbols, advertising characters, 

It puts back into your skin 
the vital elements your daily life steals from it 

V vcmr tnd Reainol Ointment in the citilv Does your skin—perhaps S 
aallow, oily, or marred by Jp < 

blackheada-^ever give you a [I 
aenae oC hopelessness as you |1 
aiatu! before your mirror? jj *r* 

Yecwichinashortwbtle.withthis Oeat 
ea»r method of daily care, you can B*- jPjWl 
unlockahkidenbeautyinyourskin. potea 
No drugs, creams or coametics I So ingn 
•imple and effective, your own 
physician himself wtll in all proba* 
bili^ recommend it ^ 

bane caute of every ] 
bUmuk and fault a jar of Res 

Dust and aooe. lack of exercise, the thou' before tccirin 
aandandonelittlccvilaofdailylite'-cach 
in itself perhaps unimportant — are. com- v®*™* ®®a& 
bined. the one fundamental cause of every rinseoff 

Hand Reainol Ointmant in the daily 
«’Ara of their skin. 

Often tn a few days, blackheads, 
blcmiabaa, and even ittfectlons that 
appear to be more or leaaacrknis, 
will yield to this gentle creacmenc. 
Cleansing, soothing, mildly setmu- 
Uting, Reainol sinks deep into the 
pores and starts the skin again act* 
ing normally. 

Begin this method ^day 

If ')OuT skin b not all you wane 
it to be, begin today to use Resinol. 

' Get a cake of Retinol Soap and 
a jar of Resinol Ointment. Every ni^hc 

e thou- before tccirin^ work up on the face, with 
—each «*srm water, ■ chick, creamy lathn of 
f com- Reainol Soa^ Work It gettd^ Into the Borcs; 
>/ every ^ben rinse 6S, and splash on a dash or claar. 

akin ^ult. If the skin—any akin, your skin cold vmter to cIom the pores. Then, w.th 
—cun only be lie octfng normally, say physi- special irritadons, roughness^ blwlshesor 

Mtmoi Owaftfl mho for more the tiny capillaria in the 
aeriomt sAia uffrehoms lower layers of the skin, to 

Kec only te IlMinol OirmcM u*cd cany off infection, and dim 

ciaiu. the'bodv itKif will do thi 'test ‘Pr'y « touch of Roinol Oinran-.-.r 
and smooch it in very gently with the 

Hon to deep the skin acting normally 6ngers 

To cleanse the pores of dust and germs, to tub or massage with han’t 
gently reatote the pulsing of nwhods. If poasible, leave it M ovendghf. 

cwywherc for clMrtaa swty min 
•ktn biramhri—bttt lu •oodui 
hethfla piopeftks haw toe 
been Mccewul ta tcitering cm 
siubborn skin adeaiena. Rmau ai 
««ea>« —often kching. unplceu 

(cnod einLadeep into the pore*, ec* 
Uck* the toot if the duorder. 
■caruthe akin again acting normatb . 
Reainol la abaelutely h*fmlc*a. It *i<( 
ikjt Irrftatt even the deLcata wxtura 
•r*nia£aci’aalUa. 

the tiny capillvics in t^ tn dte monung waih again wuh 
lower layers of the skm, to Reainol Soop. 
carry off infection, and dim Within a week you will begin to itorice 
to sup new infeetion before it the difference In your akina finer, softtf 
starts —chouaands htve texture—a ruddier ^os^a clearing^CM 

e Resinol Soap. ugly little bloniahes.. 

Resinol 
SOAP and OINTMENT 

The outstanding feature of this piece of copy is the pleasing way in which the study 
of the pretty girl prints. No shading in the face, and plenty of color contrast. The 
headline is one which is calculated to stimulate immediate reader interest. (Reduced 
four-column display; clipping untouched.) 

r Gat Firms Plan Newspaper Drivs 

Newspaper advertising on a large scak 
was recommended to the Gas Sales As» 
ciation of New England as a means oi 
furthering the sale and use of gas appt. 
ances at its April meeting last week ■ 
Boston, by C. T. Aaron, sales manajB 
of the Walker & Pratt Manufacture 
Company. On his motion, a committg 
was appointed to map out a concettci 
newspaper advertising campaign in whic 
all gas companies in New England wou!: 
participate. 

Daily to Adminicter Charity Fund 

Mrs. Minnie I. Wood, large stock 
holder in the St. Louis Times, who di(f 
April 7, left one-fourth of her estati 
valued at between $700,000 and $800.(tt 
to that newspaper as trustee for sped, 
charitable purposes, according to the wiR 
filed for probate in St. Louis, April 1< 
C. A. Buder, president of the America 
Press, publisher of the Times, is mact 
executor of the estate. 

Berry Goe* to New Job 

Edward D. Berry, for the past thre 
years director of advertising for tk 
United Typothetie of America, has n- 
signed to become marketing counsel as 
director of sales service for the Dear. 
Hicks Company, Grand Rapids, Midi, 
publishers of Good Furniture Magazine 
Berry is a lecturer at Medill School c: 
Journalism and a member of the Amer 
can Institute of Graphic .Arts. 

Baltimore Sun Break, Record 

The Baltimore Evening Sun brob 
local records for size and for colunuu oi 
advertising in its issue of April 11, prim¬ 
ing 62 pages and carrying 378 columns oi 
advertising. The previous record for cd- 
umns of advertising carried in a wtd 
day paper was 361 columns, made bjr Ik 
Evening Sun last December. On Apri 
18. the Evening Sun celebrated the Itt 
anniversary of its founding. 

distinctive borders, faces of type or hand- 
drawn heads, illustrative technique, a copy 
angle. 

There is room for “freak composition” 
in the building of small space advertising. 
Outlandish freaks are not recommended, 
but the form may well depart, in make¬ 
up. fro-m the usual right-angles of the 
printed page. 

Circles are attention-getters. Effects 
that bring acute or obtuse angles into the 
space, “wavy lines,” “zig-zags,” odd 
forms of thoroughly legible hand letter¬ 
ing—anything which offsets the monotony 
of square, ruled columns—^these are de¬ 
sirable departures from the conventional 
because they demand visual interest. 

Precious White Space 

Finally, although the copy be quite 
small, the liberal use of white space is 
advocated. Placed as an island in a little 
protecting pool of white, an insignificant 
75-line display, prepared by a visualizer 
who knows his business, wnll “catch the 
eye” on a page crowded with heavy com¬ 
petition. 

Strange to say, retail advertisers, com¬ 
peting in a field where “big copy” is the 
rule to a large extent, have long since 
caught the spirit of this reminder idea— 
and have won success with it. 

There is scarcely a city in the United 
States where some live merchant has not 
won a place for himself, with small, per¬ 
sistent copy. Any m.m who watches the 
newspapers can name a score of these 
campaigns, from memory. Perhaps they 
are the shining exceptions to the rule! 

They did not win because they used 
small copy—they won fit spite of it. 
They did not win wholly because they 
were persistent—that merely helped. 
They won because they knew how to get 
the utmost out of their appropriations, 
with copy which was always good copy! 

Publiiher’, Wife Leave* $200,000 

Mrs. Mary L. Walsh, widow of John 
R. Walsh, former Chicago newspaper 
publisher, left her estate valued at $200,- 
(XX) to four children and a grandchild. 

Wiscoiuin Daily Changes Hands 

Walter Hard has purchased the Chip- 
jiewa (Wis.) Daily (jazette, from W. H. 
Bridgman, F. A. R. VanMeter, W. D. 
Leary and R. G. Lee. With the change 
of ownership. Hard has been elected 
president of the (Thippewa 'Valley Press, 
Inc. Other officers of the corporation 
are: S. A. Buchanan, vice-president; 
Barbara C. Nowak, secretary; Clough 
(jates, treasurer. The new management 
is making arrangement for the installa¬ 
tion of a rotary press and additional 
composing room equipment. 

Marshall Seeks to Resign 

James F. Marshall, one of two trustees 
of the estate of Frederick E. Saward, 
founder of the Coal Trade Journal, has 
filed a petition in New 'York asking 
permission to resign, saying that the 
journal is not a paying proposition and 
cost $207,069 to print during the past 
three years. 

The Washington Herald 
Largest Sunday Circulation 

Any Washington Paper 

The Washington Herald 
morning 

and 

The Washington Times 
evening 

Largest Daily Circulation at 
attractive combination rate. 
Concentrate in These Papers 

G. Logan Payne 
Publisher and Gen. Mgr. 

In the Circulation 
Department 

The Multi-Mailer System is 
considered indispensable by 
users. 

It puts the mail list under the 
control of the Circulation 
Manager. 

It lessens errors and elinti- 
nates subscriber complaints. 

May we tell you more about 
it? 

^peed^unafic 
' Camptm/ 

)iww«ur*cTwi«i**e _ 

TME MUL'D-MAILER SYSTEM 
•I7'«a8 WA8MINOTOM BkVa 

CHICAGO 

l^OBODY can 
^ ^ stay long in 
Texas without real¬ 
izing that The 
Dallas News is con¬ 
siderably more than 
a city newspaper. 

THE DALLAS 

MORNING NEWS 
Suprem* in Texas 
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“Prettier, Fresher with Cleaner Print” 

w j. A. APCCO .IAcc PKctfT U W MAYS.SbcV*m»Tm*« 

Qm/z/zem/i, r/f 
THC COWWCWCIAL ESTAMJSMCO1689 
‘THE AIMLANCNC CSTAIUSHCD1657 
THE APPEAL E$TA6U$NC0 1640 
COMSOLMSiATCO JULY m tB9< 

OIRCCTORS^ 

W J. CRAWrOAO. R. A SRCCO. 
RAUL OILLARO. 6 C MALLORY. 
O T riTZHUOH. HAROWIO RCRCa. 
C. R J. MOONCY. L. R MILES. 

J. W HAYS. 

A’/f//. i:^j.ch 19,192<t. 

Mr. Elzey Roberta, Publisher, 
i}t. Louis Star, 
St. Louis, Ho. 

Dear Sir: 

We have yours of the 18th. We have been using 
dry mats for sone time and find them exceedingly satis¬ 
factory. Of course, we have a humidor and have no 
trouble with the dry mats, and, in fact, 1 believe the 
paper looks prettier, fresher, with cleaner print now 
than* formerly. 

We have our Steam Tables intact at the present 
time and expect to sell them. We have not taken th«a 
down, but we do not expect to make our ovn mats any more. 
Dry mats are perfectly satisfactory. It is true there is 
some shrink, but It depends upon how much moisture is In 
the mat as to how .much they do shrink. 

We get our mats from Wood Flong. There is some 
shrink, but we use paper of less width than we did former¬ 
ly. We are using now 12^ ems column, 71 inch paper. We 
do not see Why you do not'get good results with the mats. 
Wood Flong will send some one down to explain this to you 
if you have trouble, but we have never had occasion to 
have them come down to se.e us. 

We are very much pleased with the dry mat system, 
and the shrinkage has not inconvenienced us at all. 

Yours very truly, 

THE CO!.J£RCIAL PUBLISHING C 0. 

ess Haaagsr. 

JWHaye/E 

THE WOOD DRY MAT enables: 

An eight-column, 12><-em newspaper to use 71- and 35-inch rolls, 
An eight-column, 12-em newspaper to use 68- and 34-inch rolls, 
A seven-column, 13-em newspaper to use 65- and 32j4-inch rolls. 

WOOD FLONG CORPORATION 
501 nPTH AVENUE NEW YORK enr 
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UNSELFISH** COPY IN 52 DAILIES BOOSTS 
WARREN PAPER SALES 

Manufacturing Firms Series Does Not Attempt to 

Aims to Educate Public to Use of Better 

Paper and Printing 

By HAMMOND EDWARD FRANKUN 

"W'HEX the late Col. Pope of Pope use printing to people who are already 
^ bicycle fame promoted the good his customers. 

roads movement throughout America, he “When your customer talks about you, 
increased the sale of his bicycles. d<K‘s he say the right things?” is the 

Simmons Beds showed the .\merican (jiiestion the company raises in an adver- 
public the need for restful sleep and sold tisement to sell “better paper—better 
Simmons beds so strongly that depart- printing” to such customers, 
ment store buyers will tell you of cus- Leading printers have been glad to buy 
tomers who under no circumstaiKe would tie-up space along with this campaign, 
take any other. which is appearing in a list of 52 news- 

Advertising today is doing more than pai)ers the country over, with a total 
tc merely shout “Jones’ breakfast food is circulation of 6,O(Xi.00O. 
best.” Instead, advertising is showing Printers are furnished with reproduc- 
why growing babies require a cereal of tions for mailing purposes on request to 
the exact nutrition found in Jones’—it is 
establishing the habit of eating breakfast 
foods and then showing where its par¬ 
ticular brand tits in. 

“Cnselfish advertising,” some call it. 
and it is. Yet it is the advertising which 
often pays the best dividends. 

One of the best examples of the value 
of tliis type of newspai)er advertising is 
found in the experience of the S. D. 
Warren Company. Boston, makers of 
\\’arren’s Standard Printing Papers, 
which in fact do not sell direct to the 
public at all. The company has paper 
wln>lesalers throughout the country, who 
in turn sell to printers. 

Tlie average manufacturer would have 
told every advertising man. “1 liave noth¬ 
ing I can advertise. My business is en¬ 
tirely with the printing trade. The pub¬ 
lic kmows nothing alxiut my papers.” 

That may have been the situation once, 
hut does not obtain today. Warren’s pa¬ 
pers are familiar from coast to coast to 
tlie public. They arc specilieel by many. 
Numerous other iwople feel Itetter 
pleased when their printer uses this pajter 
of his own accord than when some un¬ 
known brand is used. 

Warren papers are a national success. 
Yet, while the Warren company has 
never hesitated to explain about the fea¬ 
tures of its product, its advertising has 
lieen devoted largely—and this year al¬ 
most completely—to selling the public on 
using more and beyer printing. In other 
words, it is fighting the printer’s battle 
of educating the public for him, and the 
great increase in the quantity and 'ef¬ 
fectiveness of direct-mail advertising 
must be credited at least in part to the 
Warren vision and ixjrsistcnt advertising. 

No time is spent running down com¬ 
petitors or making invidious comparisons. 
No grandiloquent pictures of the factory 
or president are shown. Every bit of 
space, except for a large signature and 
reference to the firm’s authoritative and 
helpful b<x)klcts, is given over to selling 
the “big idea”—better printing. The 
firm’s slogan. “Better paper, l)etter print¬ 
ing.” now familiar everywhere, appears. 

I^t’s take a look at a 1924 typical 
M'arrcn advertisement reprtxluced on this 
page. It occupies IZ’/j inches on 3 col¬ 
umns (a size which gets attention, yet is 
economical in cost). 

The reader is told that the series of 
books published by the oimpany may be 
obtained without charge from the whole¬ 
sale distributor whose name appears in 
the copy at the Ixjttom. The use of the 
wholesaler’s name m.akes him appreciate 
what the company is doing for him ad- 
vertisingly. 

The psychological effect of such broad 
newspaper .advertising on the trade itself 
without question has been invaluable. 
When the printer reads advertising like 
this in his own local newspaper, he can¬ 
not help realizing the Warren Company 
is trying to build him up, give him new 
standing in the eyes of his customers, 
suggest to them more varied ways to 
utilize printing and to make therrr-pros¬ 
pects for work of a lietter grade, and 
unconsciously he applies the better- 
method principles taught. 

The average person might forget to 

When your customer 
talks about you 

does he say the right things? 

*T^E b«»t Hic >•« G»* tiiMi ttt« 

frwMfd Kmk- firwiM 

WARREN'S 
STANDARD PRINTING PAPERS 

for April 19, 1924 

The man who is ^ 
always O* 

DlDr»i*TrrV«n*.«.tn 
or MKian wlw didn't 

like to receive mail* 
Have ocNiccd hoo' 

pe^lefo tothe doer 
•hen thn hear the (vHtman'a 

Witrli the Mtnmer vaea- 
tiMMit han| aroond ibe poor 
edxe ohilc the mail it bein| 

Take 1 pencil an4 HP'* 

Wjicli the tra%eW Mop at 
the hotel detk ai he pavaet m 
or <wt, to ask, **Any mill Thro call in vwir pomet 

and fet htc roc-prrttMi in 
plannint hmv yndr mernace 

Think of the epportuniiy 
the pcHtman (ive* yow—to 
ceU people, ri(h( m thei| a«n 

•effoTfe 
!yfeodr» 

iego*df€ptr 
Off k* knew* rkj( htem 

• '■ •»< 

its sales possibilities in the national mar¬ 
ket, belief in advertising, an experienced 
advertising agency, use of the news¬ 
papers extensively and persistence—that’s 
a combination which makes a businese 
forge ahead to bigger achievements! 

World’s Promotion 

Two handsome Democratic national 
convention booklets were issue<l this 
week by the New York World, compiled 
by Harry Varian. One gives the story 
of the World’s successful campaign to 
bring the big political show to Madison 
Square Garden, with full credit to public 
spirited citizens who participated, while 
the second booklet is a “Convention Guide 
Book,” invaluable to delegates who shall 
want to see the sights of the metropolis. 

’Frisco M. E. Buys Oregon Daily 

WARREN’S 
STANDARD PRINTING PAPERS 

Luther W. Rood, for the past 2 years 
assistant managing editor of the San 
Francisco Journal, has purchased the 
Klamath Falls (Ore.) Evening Herald, 
from F. R. Soule. Before entering the 
San Francisco field in an executive ca¬ 
pacity, Rood published a daily newspaper 
in the San Joaquin Valley. "The sale was 
announced April 8. 

Kept Revolver on Desk—Arrested 

Charles W. Ellis, former 

Dallas News; Denver Post; Des Moines 
Register-Tribune; Detroit Free Press; 
Grand Rapids Herald; Hartford Cou- 
rant; Indianapolis News; Jacksonville 
Times-Union; Kansas City Star and 
Times; Los Angeles Times; Louisville 
Courier and Journal; Lynchburg News 
and .\dvaiKe; Memphis Commercial- 
.\ppeal; Milwaukee Journal; Minneap¬ 
olis Journal; Nashville Tennessean; 
Newark News; New Haven Journal- 
Courier; New Orleans Times-Picayune ; 
New York Tribune, Times, World, 
.\merican; Omaha World-Herald ; Phila¬ 
delphia Bulletin; Pittsburgh Post, Ga¬ 
zette-Times; Portland Press-Herald; 
Portland (Ore.) Oregonian; .Richmond 
Times-Dispatch; Rochester Times- 
L^nion, Herald, Democrat & Oironicle; 
San Francisco Examiner; Seattle Post- 
Intelligencer ; Springfield Repuhlicap 
News; St. Louis Globe-DemiKrat; St. 
Paul Dispatch and Pioneer Press; 
Toledo Blade; Washington Times- 
Herald; Wichita Eagle. 

“In 1924, the cost of forgetting will 
not be lower,” the company told its trade. 
“In 1924, as usual, the bulk of our popu¬ 
lation will have ituiney to spend. Elach 
business man, however, who forgets to 
plan to get his .share of this money will 
s.icrifice profits.” 

Franklin Collier, who draws the “Otto 
Grow” cartixins for the Boston Herald, 
illu.strated the special mailing piece to 
printers, advertising men and others, 
which outline<l how Warren is helping 
the business man avoid overlooking the 
obvious ways he should use printing. 

A standard, quality line, a vision of 

managing 
editor of the .Hamburg (N. Y.) Inde¬ 
pendent, wrote editorials long tamed in 
western New York for their vitrolic qual¬ 
ities. He kept a pistol on his desk as he 
wrote. Police arrested him recently and 
levied a fine of $20. Ellis resigned. 
Hieth \'an Dusie, formerly of the Buffalo 
Express, has succeeded him. 

Strassburger Publishes Genealogy 

Ralph Beaver Strassburger, owner of 
the Norristown (Pa.) Times-Herald, has 
written an exhaustive volume on “The 
Strassburger Family and Allied Families 
of Pennsylvania.” 

Ahead on 
its Merits 

Circulation and lineage 
increasing by leaps and 
bounds—news satisfac¬ 
tion — advertising re¬ 
sults. These merit the 
growth of newspapers. 
It’s the answer for the 
continued great growth 
of 

The Mt. Vernon, N. Y. 
Daily Argus 

AND 

The New Rochelle, N. Y. 
Standard Star 

Write for infonnatiaa, how to cover 
thii rich field. 

WESTCHESTER NEWSPAPERS, he. 
T. HeutiM Ferhee New KiAeSi 

The Business Men 
. of your community will value the 

authentic statements of 

Roger W. Babson 
on the business and financial situation, above 
any other single piece of news that you can print. 

Supplied weekly through the Babson News Service, 
Division of BABSON INSTITUIT, Babson Park, Mass. 

SPECIMEN RELEASES AND RATES ON REQUEST 

A 
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This advertisemant, of which the preceding page is a part, is published to promote public 
interest in Rotogravure and the papers which carry Rotogravure sections. Kimberly-Oaric 
Company, Neenah, Wisconsin, manufacture Rotof^te, a perfect pg^.fbr Roto^vure 
(Hinting, which is used by the following papers: 

CITY 

Albany. N. Y. 
AahcviUe. N. C. 
Atlanta, Oa. 
Atlanta, Ga. 
BaltiuKve, lid 
Birminchani, Ala. 
Boatoa. Maaa. 
Boaton, Maas. 
Brooklyn, N. Y. 
Buffalo. N. Y. 
Buffalo. N. Y. 
Buffalo. N. Y. 
Chtcaco. DL 
Cincinnati. Ohio 
Cincinnati, Ohio 
CltYcland, Ohio 
CleYcland, Ohio 
Denyar, Colo. 
Dca Moinas, Iowa 
Datroit, Mkh. 
Datroit, Mich. 
Eric, Pa. 
Port Wayna, Ind 
Hartford. Conn. 
Havana. Cuba 
Houaton, Tanas 
Indianapolis, Ind 
Kansas CHy, Mo. 
Loo Angalas, Calif. 
Louisville, Ky. 
Louiavilla. Ky. 
Mamidiis, Tann. 
Mexico Qty. Max. 
MQwaukaa, Wia. 

PAPER 

Knickerbockar Press 
Cituan 
Constitution 
Journal 
Sun 
News 
Herald 
Travakr 
Standard-Union 
Courier 
Expraaa 
Timas 
Daily News 
Commercial-Tribune 
Enquirer 
News-Leader 
Plain Dealer 
Rocky Mountain Nawi 
Register 
Free Press 
News 
Dispatch-Herald 
News-Sentinel 
Couram 
Diario De La Marina 
Chronicle 
Indianapolis Star 
Journal-Post 
Times 
Courier-Journal 
Herald 
Conunercia] Appeal 
El Universal 
Journal 

CTTT PAPER 

MinneapcHis. Mhm. Journal 
Minneapolis, Mkm. Tribune 
NashvQle, Tenn. Banner 
New Orleans. La. Times-Picajmne 
Newark. N. J. Call 
New York, N. Y. Corriere D’America 
New York, N. Y. Evening Post 
New York. N. Y. Forward 
New York. N. Y. Herald 
New York. N. Y, II Progresso 
New York. N. Y. Times 
New York. N. Y. Tribune 
New York. N. Y. World 
Omaha, Neb. Bee 
Omaha, Neb. News 
Peoria, IlL Journal-Transcript 
Philaddphia, Pa. Public Ledger 
Providence. R L Journal 
Rochester, N. Y. Democrat-Chroniclt 
St Louis, Mo. Globe-Democrat 
St Loqis, Mo. Post-Dispatch 
St Paql, Minn. Pioneer Press-Dispi 
St Paul, Minn. Daily News 
San Francisco, CaUf. Chrtmicle 
Seattle, Wash. Times 
Soudi Bend Ind News-Times 
SpringSdd Mass. Republican 
Syracuse. N. Y. Herald 
Syracuse, N. Y. Post-Standard 
Washington, D. C. Post 
Washington, D. C. Star 
Waterbury, Conn. Republican 
Wichha. Kan. Eagle 

Intaglio printing is variously called gravure, photogravure, roto¬ 
gravure and similar names. There are many printing plants in the 
important cities of America equipped to supply rotogravure sec¬ 
tions to newspapers. G>mplete information furnished on request. 

|fimb«1y-(lark (bmpany 
Neenah.^. 



INVENTOR PLANS TO BROADCAST COLOR 
PICTURES OF WEMBLEY EXPOSITION 

Australian Journalist and Radio Pioneer Declares Feat Possible 

—Sails for London to Install 

Special Apparatus 

COLOR pictures transmittecJ by wire¬ 
less ! 

Can colored photographs « flashed 
through the ether 
more than 10,000 - 
miles, picked up 
instantane- 
ously and repro¬ 
duce in every 
detail ? 

Is such a feat 
possible? 

Entirely pos¬ 
sible and it will 
shortly be ac- 
compUshe, ac¬ 
cording to Capt. 
George A. Tay¬ 
lor, versatile Aus¬ 
tralian joumali^, Cah. G. A. Tayioh 
apioneerin 
sending pictures by wireless. He passed 
through N'ew York last week enroute to 
England and the British Empire Ex¬ 
position at Wembley. From there he 
will attempt what may prove an epochal 
experiment. 

With color camera he will take a 
picture of the exposition grounds on the 
opening day. L’sing a wireless instru¬ 
ment of his own invention, he will flash 
the picture to his home city, Sydney, 
N. S. W., Australia, where he claims it 
will surely be picked up exactly as sent 
and reproduced within a very few hours. 
. Capt. Taylor told Editor & Pi blisher. 

lie has transmitted color pictures success¬ 
fully short distances in his laboratory 
in .Svdney. .\ustralia. 

“Since it is based on the simple ‘dot- 
and-dash’ principle. 1 am conridemt any 
distance can be compassed.” he said. 

He explaiuerl his invention for Editor 
& Pl Bl.lSIlER. 

“A natural colored view for transmis- 
sion by radio is photographed first in the 
three primar\- colors, yellow red and 
Uue.” he explained. 

“^ch photographic plate etch^ 
through a screen in the ordinary way, is 
print^ in black ink and enlarged 4 times. 
The enlargement appears as a series of 
dots and dashes. 

The enlarged picture is then acid-etched 
on a metal plate, with deep etchings be¬ 
tween the screen lines. 

“The plate is then placed on a cylinder 
moving with a needle coming in contact 
with the metal parts untou^ed by the 
add etching, such contacts being trans¬ 
mitted by wireless over any distance in 
the simple ‘dot and dash’ method, the ‘dot 
and dash’ being picked up as in ordinary 
reception by wireless, and made to con¬ 
tact by means of a pen on a cylinder 
moving at the same speed as that at the 
transmitting station, the receiving cylin¬ 
der, however, being covered with paper, so 
dtat at the receiving station the picture 
is received as transmitted. It is then re¬ 
duced to the original size and printed in 
the color the black print of which has 
been transmitted. .Ml three colors are 
transmitted in the same way and the three 
reduced plates received reproduced as one 
colored picture.” 

Capt. Taylor, who is president of the 
-Association for Developing Wireless in 
Australia, claims his native country has 
blazed the way for many of the greatest 
radio improvements and inventions, al- 
thoi^h it has received little credit. 

Fifteen years ago, he said, the attention 
of .Australian military authorities was 
drawn to the necessity of wireless for 
national defense. Nothing was done by 
the military, and Taylor with a few 
other enthusiasts constructed the first 
wireless stations in .Australia. 

‘‘An Australian was one of the first 
to send drawings by wireless,” Captain 
Taylor declared. ‘‘'This was successfully 
•owmplished in 1910 in Australia, and it 
Was not until 11 years later that the dis- 
toverv’ was made in .America.” 

Capt. Taylor claimed in 1911 he des¬ 
cribed a scheme for locating the center of 
sound and wireless disturbances by means 
of ciHnpasses and microphones, although 
6 years later others were given credit 
for it. 

Besides being a wireless enthusiast and 
inventor, he claims to be one of the first 
to fly a heavier-than-air machine, and in 
1909, he says he perfected an aerial 
glider, which is now being successfully 
operated. He is also an artist and pub¬ 
lisher, being the owner of seven .Austral¬ 
ian publication: Building Magazine, a 
memthly; Construction, a weekly; Prop¬ 
erty _ Owner, a fortnightly; .Australian 
I^gineer; Local Government Journal; 
Soldier; and the Junior .Australian. 

Pacific “Specials” Active 

Looking toward improvement and en¬ 
largement of the publishers’ representa¬ 
tives interests on the Pacific Coast, a 
Publishers’ Representatives Departmental 
of the San Franci.sco .Advertising Club 
has been formed. R. J. Bidwell, of the 
K. J. Bidwell Company. San Francisco, 
has been elected chairman. Other of- 
licers are: George L. Marshall of 
Blanchard, Nichol & Coleman, vice- 
chairman ; Lewis W. Clark, Pacific Coast 
Division manager of .Associated Farm 
Papers, secretary; and H. W. L. (iar- 
diner, publicity director of McGraw 
Hill Company of California, publicity 
director. Thomas L. Emory, Pacific 
Coast manager of the Bureau of .Adver¬ 
tising. .A. X. P. .A., has been appointed 
advisory memlier. 

Hoe Company Re-elect* Officers 

.All retiring directors and officers of the 
R. Hoe & Co., manufacturers of printing 
presses, were re-elected unanimously at 
the annual meeting of stockholders, held 
.April 8. Officers are: Richard Kelly, 
president; Addison J. Gallien, vice-presi¬ 
dent; Harold M. 'Tillinghast, secretary; 
Charles Macinnes, treasurer, and Louis 
Roehm. assistant secretary. A resolution 
was passed ratifying and approving the 
action of the officers and directors in 
adopting the open shop policy. 

Hear*t Increase* New York Holding* 

Increasing his holdings in the Colum¬ 
bus Circle section of New York, William 
Randolph Hearst has taken title to the 
vacant west side of Eighth avenue, be¬ 
tween 56th and 57th streets. Considera¬ 
tions named total $2,500,000. It is under¬ 
stood Hearst may use the parcel as site 
for a huge building to house his New 
A’ork publications. 

1.00 <ang;eU0 'Ctinr0 

The only great morning 

newspaper in the Pacific 

Southwest whose owner¬ 

ship, control, direction 

and whole interests are in 

the territory which it 

WorU Laadtw ki ftifT»i1l*h| 

fcr Thraa Cnn»*cutlv» Yaar* 

Electrical Equipment 
for Newspaper Plants 

Safe—Reliable—Economical 

Cline - Westinghouse 
Double - Motor 
Drive with full au¬ 
tomatic push-but¬ 
ton control for 
standard, h i g h - 
spMd and multiple- 
unit type presses 
(with or without 
auxiliary contrd 
for reels). 

Cline • Westinghouse 
Double • Motor 

Some of the Products 

Drive with semi¬ 
automatic p u s h - 
button control for 
small presses. 

Cline - Westinghouse 
Single - Motor 
Equipment for 
small, slow-speed 
rotary presses, ro¬ 
togravure presses, 
magazine and cata¬ 
log presses, etc. 

Cline - Westinghouse 

Typesetting Ma¬ 
chine Drives. 

Cline - Westinghouse 
Stereotype Machine 
Drives. 

Cline Improved 
Paper Roll Stands 
(paper reels). 

Cline Capital Paper 
Carriers and Con¬ 
veyors. 

Cline Capital Stereo¬ 
type Plate Drops. 

The Boss of the Press 

p«rmittiiic o p • 
ermtion of proM 

ProM inereoMt« 
to detired 
printing tpoed 

Stopt proof 
qui^iy for any 

omorgoncy 

ProTOnto atari* 
inc or inoroaa* 
inc apood of 

proaa 

Proaa a 1 o w a 
down aa ro* 

quirod 

Proaa m o t o a 
forward alowly, 

atopplnr aa 
aooa aa button 

it roloaaod 

Chicago Tribune 
Kow To^ Timet 
Hew York Daily Hewa 
Buffalo Hewa 
Loa Angelea Herald 
Loa Angelea Timea*Mirror 
San Francitoo Chronicle 
San Franoiaoo Call 
Seattle Timet 
Kansat City Star 
Bt. Lottia 01obe*Democrtt 
St. Louie Star 
Deneer Pott 
Dee Koinet Capital 
Dayton Hewa 
Oolnmbat Ditpat^ 
Ohio State Journal 
Aloroa Preae 
Akron Beacon>Joamal 
Ormnd Bapida Prett 
Harriaburg Patriot 
Xinneapotia Journal 

Some of the Users 
Detroit Freo Preat 
Wilmington Erory Eeoning 
Dallat Hewa 
Hatheille Banner 
Daily Oklahoman 
Daeerport Tiroea 
Woroeater Telegram 
Portland Journal 
Omaha Bee 
Houston Chroriclo 
lUlncia State Journal 
Warren Tribune 
Freano Bepublican 
Wiaoonain State Journal 
Stouten Becord 
Hew Britain Herald 
Daneille Commercial Hewa 
Jehnatown Tribune 
Kalamazoo Oasetto 
Tulsa World 
Jackson Patriot 
Bockford Bogiater>Oaaette 

Los Angolea Hows 
Seattle Star 
£1 Paso Herald 
San Frandaoo Herald 
Long Beaok Telegram 
Altoona Mirror 
Ottawa Journal. Ltd. 
Sydney (Australia) Sun 
Erie Timee 
Long Beach Preaa 
Memphis Commertnal 

Appeal 
Miami Herald 
St. Joe Hews Press 
Manitoba Free Preaa 
St. Paul Dianateh 
Omaha Worla-Herald 
Peoria Star 
Oreenabero Hewa 
Cincinnati Tlmea*8tar 
Baleigh Hewa A Obaerrer 

Cline Electric Mfg. Co. 
Main Offloa 

FISHER BUILDING 

343 S. Daarborn St. 

CHICAGO 

rmciwcV 
MAHrti>.C<^S 

CMICAVa 

Naw York Offica 

47 W. 34th St. 

San Franolseo Offica 

1st Nat’l Bank Bldg. 
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(Continued from hist rocek) 

Burning of the Herald Office 

Under the head of “Awful Conflaj^ration.’’ the Sun on Aufjust 13 
gave a lengthy account of the great fire in Fulton and Ann streets, that 
early on the morning of the 12th destroyed $2,000,000 worth of proi^erty 
and caused the loss of five lives. Its origin was never ascertained. It 
started at Xo. 115 Fulton street and rapidly spread through the block 
into .\nn street, burning many new huildings occupied by mechanical, 
industrial and printing establishments, including a Catholic church and a 
school. It was estimated that 1.000 iTer.sons had been thrown out of 
employment, and many concerns not adequately insured were ruined. The 
building at Xo. 34 .\nn street was totally destroyed, the printing office 
of .\nder.son & Smith on the third floor, containing the presses and mate¬ 
rials used in the jTuhlication of the Herald was wiped out. while the 
Transcript. Jeftersonian and Xew Yorker offices in the same building 
were also burned. 

Mr. Bennett met the blow manfully The calamity was as unex¬ 
pected as it was overwhelming, yet he never hesitated; the Herald had 
to be resuscitated, and he inserted the following paid announcement in 
the Sun of August 13 and 14; 

“A C.\RD—James Gordon Rennett begs leave to inform the public that the 
press, type and materials of the Herald establishment having been destroyed in the 
great fire on Wednesday morning in .\nn street, the publication of the Herald will 
be resumed in a few days, as soon as new materials can be procured. 

“James Gordon Bennett.” 

He again used the Sun as a medium of publicity on August 27, in¬ 
serting the following paid announcement: 

“The HERALD.—James Gordon Bennett having now procured entire new ma¬ 
terials and the use of a superior double cylinder press, all complete, begs leave to 
acquaint the public that he will resume the publication of the Herald. Monday next, 
August 31. at 202 Broadway, basement story, nearly opposite the Franklin House. 
The Herald will be enlarged, improved and in many respects rendered worthy of 
extensive public patronage.” 

The later issues of the Morning Herald had carried the line— 
“Printed by H. Anderson, 34 Ann street,” while an advertisement that 
appeared regularly announced that; 

“.Anderson & Smith, having an extensive assortment of new type, execute book 
and job printing in a superior manner and on the shortest notice.” 

.\s partners 0"^ ^Ir. Bennett these gentlemen eventually realized that 
they had made a great mistake in joining in his undertaking, as it cost 
them the lucrative job of printing the Sun and Transcript. They com¬ 
plained to Mr. Bennett that they were disappointed at the slow progress 
the Morning Herald was making, little realizing how suddenly their con¬ 
tract was to l)e ended by the big fire. They were ruined in business by 
the catastrophe, and both of them died not long after. 

Mr. BennetPs Incessant Toil 

Prior to the fire and later on. when the whole burden of publishing 
the jiaper rested on his shoulders. Mr. Bennett toiled incessantly. Only 
his great vitality and rugged constitution saved him from a premature 
breakdow’ii. His usual daily routine was as follows: Rising at 5 a. m., 
he worked in his room until 8; then went to the cellar, sold papers, wrote 
advertisements for his patrons and prepared more copy. At 1 o’clock he 
went out to dine and to gather news, including a prolonged visit to the 
Stock Exchange. From 4 to 6 p. m. he was again at the counter. In the 

: evening he was very busy with editing the matter for next day’s paper; 
reading proofs at the printer’s, and occasionally running out to report a 

j meeting or dig up a late piece of news; thus putting in on the average 
sixteen to seventeen hours of hard work, before returning to his little 
bedroom, for vears located in a humble tenement house in rear of the 
building on Nassau street, where the notorious .\aron Burr had his law 
office. 

Still watchful of his principal adversary, the Sun, !Mr. Bennett did 
; not hesitate to disparage its value as a news medium, saying one day: 

' “The readers of the Sun can see the principal news of that paper in the pre- 
I ceding day’s Herald. These men borrow one-half their ideas from us. We should 
S have them tried for grand larceny.” 

I .\nd again: 

j “Will the blockheads of the SiuV tell us if they have blown out any brains with 
' their brace of loaded pistols? If they have, the brains are badly needed in their 
I own office, for such an article is scarce there!” 

The Evening Star, then being publislrcd by Major Noah, one of 
Bennett’s earlier emjtloyers, also came in for a share of his attention. 
Several stinging jxiragraphs apjteared during the Summer of 1835, slur¬ 
ring and ridiculing the members of the Star’s editorial staff. A Dr. 
'rownsend, who the Herald had christened “Peter Simple” Townsend, 
its contemi)orary’s clever police court reporter, was made an object of 
sjtecial attack. Said Bennett one day; 

“Will Doc. Town.send say how many tickets for the Phillips' benefit he has 
sold to get a high niche on the Committee? Or what will our friend sell out the 

Chairmanship for? Come, let us have a trade?” 

Dr. Townsend, incensed over Bennett’s persistent abuse, finally on 
Octoljer 7, 1835, came up Itehind him in Wall street, and struck him a 
severe blow in the hack. Bennett instantly turned and hit the doctor 
in the face; after a brief bout, witnessed by many brokers and business 
men, Bennett shouted to him in a rage: 

“If you want fighting. I'll go to Hoboken tomorrow and give you your belly 

full. As a gentleman I will fight or write with the Star office. Major Xoah, yon 

and all!” 

The doctor slunk away from the infuriate<l editor, after his “clandes¬ 
tine attack,” and Bennett hurried to his cellar office to write up the 
event, which formed the leading article in next day’s Herald. 

CHAPTER FOUR 
First Issue of the Herald from No. 202 Broadway 

HE destruction of the Morning Herald jilant left'Mr. Bennett prac¬ 
tically penniless. Many another man would have succumbed to an 

adverse fate and abandoned newspaper publishing in despair. But Mr. 
Bennett was cast in a different mould. He was then forty years old; 
in his prime; an energetic, experienced, progressive newspaper man. 
fired with the spirit of determination “to win or die.” 

He brooked no interference with his plans and policies and long be¬ 
fore the disastrous fire, he had lieen at loggerheads with his partners. 
Thus the apjTarent calamity proved a blessing in disguise, for the firm 
of James Gordon Bennett & Co. was promjrtly dissolved, enabling him to 
get rid of .\nderson and Smith, his troublesome partners. 

He proudly l)oasted of his independence in both editorial and business 
control, and yet a few months after we find him. due to his pressing 
financial necessities, appealing in long-winded editorials 'for a moneyed 
man as jjartner. For a j>eriod of nineteen days after the fire he w'as 
ajTparently engaged in raising fresh capital and securing another cellar 
for the renewal of his operatifuis. It is understood that several of his 
friends had enough confidence in his ability to “make good” to loan him 
a few hundred dollars; and the writer in 1878 met an aged physician in 
the Herald office at Broadway and Ann street, who informed him that 
in 1835 Mr. Bennett had offered him a large interest in the paper for 
$600, hut he declined, feeling certain that the enterprise would fail. The 
doctor later deeply regretted that he had not made the investment. 

Mr. Bennett located his pressroom at 7 Theatre Aliev, and secured 
a font of new type for his paper. It was the real beginning of the Herald 
and the first issue was a very neat piece of typography, well printed, and 
filled with much original and interesting matter. It was 16 by 21 inches 
in size. 

The headline and the notice at the top of the editorial page read 
as follows: 

THE HERALD 
Vol 1 No. 1 

NEW YORK: Monday, .August 31, 1835 

Published by James Gordon Rennett 

Office: No. 202 Broadway 

Basement Story 

Terms for advertising—one square a year, $30. 

Then follows a list of the city’s banks, courts, etc. In another column 
it was announced that regular carriers would receive their papers at the 
pressroom 7 Theatre ,\lley. between the hours of one and six a. m. 

(Continued next leeek) 
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Quarantine f 
[Good News Is Contagious) * 

All persons attending the A. N. P. A. 

Convention in the Waldorf-Astoria are 

warned to eonsider the advantages they 

may ineur if they linger in the vicinity of 

the small table placed in the middle of 

the Fifth Avenue Corridor, Convention 

Floor. 

If you’re at all susceptible to informa¬ 

tion that will create pleasant financial 

figures for your books and ascending 

prestige for your newspaper, you’ll rim 

a big risk of infection. 

New classified advertising ideas and 

plans are contagious. Be careful how 

you expose yourself—unless you don’t 

mind coming down with a heavy case of 

classified advertising success! 

V 
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Acorn Agency, Inc.. 56 West 45th street, 
New York. I’sing 20 lines. 13 times for Agfa 
P»’<Hlucts Corporation. 

Aubrey & Moore, Inc., 210 East Ohio street, 
and the Omover-Mooney Company, 111 West 
Mtmrcie street, Chicago. Issuing schedules on 
Chicago Herald and Examiner. 

N. W. Ayer A Son, 300 Chestnut street, 
Philadelphia. Again placing orders with news- 
pai>ers in various sections for Dethol Mfg. 
Company. Insecticide, Richmond, Va. Again 
placing new schedules with newspapers for 
KelU»gg Toasted Com Flake Company, Battle 
Creek. Mich. Placing 30-inch orders to run 
30 times in newspapers in various sections 
for I-a France Mfg. Company, laundry tab¬ 
lets. 213 Sansom street, Philadelphia. 

Barrows A Richardsem, 19 West 44th street. 
New York. Hacing orders with some New 
England newspapers for the West Electric 
Hair Curler Company hair nets, Philadelphia. 
Making contracts for the Weir Stove Company. 

Barton, Durstine A Osborn, 383 Madison 
avenue. New York. Making 3,000-line con¬ 
tracts for the Walker-Pratt Mfg. Company. 

George Batten Con^iany, 383 Madison ave¬ 
nue. New York. Making contracts with news- 
pai>er$ generally for I-arvex Sales Corpora¬ 
tion, moth proofing fluid, 250 West 57th street. 
New York. 

Brooke. Smith A French, John & Eliot 
streets, Detroit, Mich. Making 2,8CI0-line con¬ 
tracts for Columbia Motors Company. 

Ndson Oiesman & Co., 1127 Pine street, 
St. Uniis. Making 2,500 line contracts for 
Plapao I^l»oratories. 

Condon-Milne, Inc., 429 Perkins Bldg., 
Tacoma, Wash., and Central Wdg.. Seattle, 
Wash. Placing account for Pacific Steamship 
Omipany, Admiral Line, Seattle, Wash. 

CHtchkeld A Co., Brooks Bldg.. Detroit 
Handling special advertising campaign for 
F»>rd MoU>r Company, Detroit. This advertis¬ 
ing will l>e in addition to the present cam¬ 
paign now l»eing directed by McKinney, 
Marsh & Cushing, Inc., Detroit. 

D’Arcy Advertising Company, International 
Life Bldg.. Cliicago. Making 1.680-line con¬ 
tacts for I^France Mfg. Company, laundry 

tablets. 

Dortand Advertising Agency, Presstem Bldg.. 
Atlantic City. N. J. Placing orders with some 
New York City newspapers for Nassau Hotel, 

I>ong Beach, N. Y. 

Erwin, ^Vasey A Co., 844 Rush street, Oit- 
cag«». Making 30.0H0-line contracts for Quaker 

Oats Company. 

Charles H. Fuller Company. 623 Smth 
Wal)ash avenue, Chicago. Slaking 3.000 line 
contracts for North American Pharmacal Com¬ 
pany (Lew is I-al> ratories): making 5,000 line 
contracts for the Stutz "Motor Car Company. 

Fuller A Smith, Inc., 1501 Euclid avenue, 
Clevelar«l. .‘\gain placing orders with news¬ 
papers in various scctirms for (levelan<l and 
Buffalo Transit Company, Great Ijikes S. S. 

Lines, Cleveland. 

Hoops Advertising Company, 9 East Huron 
Street, Chicago. Making 1,000 line contracts 
for Paige-Detroit & Jewett cars. 

Charles W. Hoyt Company, Third Nat. Bank 
Bl'ip.. Springfield. Mass. Placing accounts for 
the Cowan Truck Company, Holyoke. Mass., 
manufacturers of Cowan’s industrial trucks, and 
H. H. Smith Company, of Westfield, Mass., 
manufacturers of heating apparatus. 

Charles W. Hort Company, 116 West 32nd 
street. New York. Placing account for the 
Keystone Manufacturing Company, York. Pa. 

Wm. A. Ingoldsby Cominmy, 130 South 
Broadway, Ijis Angeles. Cal. Placing orders 
with some Pacific Coast newspapers for Kellogg 

ant paste. 

H. W. Kaator & Sons Company, Lytton 
Bldg., Chicago. Placing orders with newspapers 
in various sections for Zenith_ Radio Corpora¬ 
tism. McCormack Bldg., Qiicago. Making 
.3.500-line contracts for Williamson Candy 
Company (O. Henry). 

Roland Kary, 161 East Erie street, Chicago. 
Senfling out orders for Sunbeam Chemical Com¬ 
pany (Bit). 

Kling-Ctbson Company, 230 South State 
street, Chicago. Renewing newspaper contracts 
for Edna Wallace Hopper & Co., toilet articles, 
Throop street. Chicago. 

Livermore A Knight Company, Providence, 
R. I., and 25 West 43rd street. New York. 
Placing orders with some New York City news¬ 
papers for Gotham Candy Corporation, 18 West 
34th street. New York. 

Lord A Thomas, Wrigley Bldg., Chicago. 
Making 5,000 line contracts for the Pepsodent 
Company; making 10,000 line contracts for the 
Studebaker Corporation: preparing fall campaign 
on Sun Rav Products Company. 

Lord A Thomas, Inc., 247 Park avenue. New 
York. Placing orders with newspapers in vari¬ 
ous sections for M. Tecla & Co., Tecla Pearls, 
398 5th avenue. New York. 

MeJunkki AdvertWng Company, 5 South 
Wahash avenue, (Chicago. Issuing orders on 
Michigan Resort and Tourist Association. Send¬ 
ing out orders on Chericola Company. 

Newell-Emmett Company, 120 West 32nd 
street, New York. Makii^ 1,000 line contracts 
for the Western Electric (Company. — 

P. F. (FKeefe Ad m-tiaiBg Agmcy, 45 Brom- 
field street, Boston, Mass. Placing orders with 
newspapers genei^ly for Carpenter-Morton 
Company. “Colorite,” straw hat finish. -* Sud- 
hiirv street. Boston. 

Patterson-Andress Compwiy, 1 Madison ave¬ 
nue, New York. .Making contracts with news¬ 
papers in various sections for Lehigh Valley 
Portland Cement Ct mpany, Allentown, Pa. 

Potts-TumbuU Advertising Company, Gates 
Bldg.. Kansas City. Sending out 272 line or- 
ilers for Portland Cement .Association. 

_Potts-Turnbull Advertising Company, 6 
North Michigan avenue, Chicago. Sending copy 
to l.irge Ohio papers on Saunders Drive-it- 
Vourself. 

William H. Rankin (^ompany, 1 West 37th 
street. New York. Making yearly contracts for 
the Haynes .Autcmobile Company. 

Roberts A MacAvinche, 30 North Dearborn 
street, Chicagt). Placing orders with news¬ 
papers generally for Dearborn Supply (Tompany, 
medical, 5 North I.aSalIe street, Cnicago. Issu¬ 
ing schetlules on Sears, Roebuck & Company. 

Frank Seaman, Inc., 47(1—4th avenue. New 
York. Making contracts with some Middle West 
newspapers for I-'e leral Telephone & Telegr.-iph 
Coniiany, radio. Buffalo, N. Y. 

Sherman A Lebir, 1.30 West .32nd street. 
New York. Placing account ftir Sampeck 
Clothes, Inc.. 1140 Broadway. New York. 

Stack Advertising Agency, Heyworth Bldg., 
Chicago. .Making 1,5(KI line contracts for the 
S.tnta Fe Railroad. Newspapers in various sec¬ 
tions for Northern Pacific R. R. Company, St. 
Paul. ■ 

J. Walter Thompson Company, 242 Madison 
avenue. New York. Placing account for Bux¬ 
ton, Inc., “Buxton Keyt.ainer." Springfield. 
Mass. 

J. Walter Thompsm Company, 14 East 
Jackson Boulevard. Chicago. Siding contracts 
to Ohio papers on Vauv Company. 

Charles H. Touzalin Agency, Union Trust 
Bldg.. Chicago. Making contracts for Chicago. 
Duluth and Georgi.m Bay Transit (’ompany. 

Vanderhool A Ox, 167 East Ontario street, 
(Chicago. Placing account for Burdick Cabinet 
(^ompanv. Milton, Wis.. and .Acme International 
X-Ray Company, Chicago. Placing orders with 
Ohio and Pennsylvania newspapers for .Allaire 
Woodward & Co.. “El Vampiro” chemical, 110 
Main street. Peoria, Ill. 

M. Volkmann Advertising Agency, 185 Madi- 
sfin avenue. New York. Pl.acing account for 
Haratlc.r Corporation. folding cartons, 93 
W'illiam street. New York. 

Frank B. 3Vhite, 76 West Monroe street, 
Detroit. .Making ci.ntracts f t Rirkenhacker 
Motor Company, Detroit. Mich 

Zimmer-Keller. Inc., Detroit Life Bldg., 
Chicago. Placing account for the IVdiet Manu¬ 
facturing Company, Joliet, HI. 

BILLBOARDS GOING! 

Ziegfeld Latest to Abandon Outdoor 

Signs for Newspapers 

“Ho" ZicRleld, Follies manafier. is the 
latest to hack outdoor advertising from 
his list, announcing he will hereafter con¬ 
centrate on newspaper columns, “produc¬ 
tive of a readily ascertainable return.” 

The announcement was made in New 
York and followed investigations carried 
on by Ziegfeld of the representations of 
Mrs. W. L. Lawton, chairman of the 
National Committee for the Restriction of 
Outdoor Advertising. 

_ The Times Square electric sign adver¬ 
tising the “Follies” at an expense of $50,- 
000 a year, will be torn down immediately, 
and this amount together with $75,000 
from 64 billboard contracts will be di¬ 
verted to newspaper offices. 

Ziegfeld’s investigations found that this 
expensive form of advertising through 
billboards and electric signs scattered 
promiscuously along highways brought 
no_ regular traceable return, while adver¬ 
tising in newspaper columns was produc- 
th-e of a readily ascertainable return. 

Popular Radio Features 
Are essential today! 

Write for samples of the 

WASHINGTON RADIO 
NEWS SERVICE 

1635 R St., Watkington, D. C. 

The 2-column weekly letter 
of national and international 
radio news w’ritten by 

CARL H. BUTMAN 
appeals to all classes of read¬ 
ers and radio adverti.sers. 

IOWA Is Potential Market 
For Electrical Goods 

Iowa people want things that will save 
labor and time, eliminate difficulty and 
increase production. They want and 
need modern type of household and 
kitchen equipment—anything that will 
make living conditions better and more 
comfortable. 

This big market, having a population of 
2,404,021, has 370,000 electric meters, 

each having potential customers for elec¬ 
trical appliances. The following list 
shows the number now having special 
electrical conveniences. 

Irons .140,000 
Vacuum Cleaners. 77,000 
Fans . 70,000 
Washing Machines. 58,000 
Heaters. 25,200 
Toasters . 20,000 
Percolators . 10,000 
Ironing Machines. 2,230 
Dishwashers . 212 

From the above figures it is easily seen 
that there is a big potential market waiting 
for manufacturers of electrical devices. 

This is one territory worthy of the atten¬ 
tion of such manufacturers and the one 
best way of reaching this market is through 
the daily newspapers of Iowa. All are 
substantial, enterprising papers, highly 
thought of by their readers and advertisers. 

USE THIS LIST FIRST 

Rate for 
OrculaUan MM UnM 

** Burlington Onz^t^. .(E) 10,706 .04 
•‘•Cedar Rapids Gaaette . • (E) 22,671 .07 
•••Council Bluffs Nonpareil.(EdkS) 16,132 .05 

**D*Tenport Democrat Sc Leader, . • . .(E) 14,801 .06 
••Davenport Democrat &. Leader.... .(S) 17,660 .06 
ffDavenport Times. .(E) 24,447 .07 
••Des Moines Capital. .(E) 61,288 .14 

••Des Moines Sunday Capital. .(S) 28,150 .14 

••Iowa City Press-Citizen. .(E) 6,176 .035 

••Keokuk Gate City. .(E) 5,656 .03 

iff Mason City Globe Gazette. .(E) 13,405 .04 

•••Muscatine Journal . .(E) 7,980 .035 

•••Ottum3(va Courier . .(E) 13,375 .05 

•••Waterloo Evening Courier. (E) 16,775 .06 

•*A. B. C. Statement, Oct. 1, 1923. 

ftGovemment Statement, Oct. 1, 1923. 

•••A. B. C. Statement, April 1, 1924. 

t'l'tGoyerninent Statement, April 1, 1924. 
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Largest Patronage 

in the Indnstry 

—we wish to thank 

onr enstomers 

POWERS PHOTO ENGRAVING COAIPANY 
154 Nassau St., New York City. Beekman 4200 

POWERS COLORITYPE COMPANY 
229 28th St., New York City. Pennsylvania 7760 

POWERS REPRODUCTION CORPORATION 
205 W. 39th St., New York City. Pennsylvania 0600 

POWERS FOURTH ENGRAVING COMPANY 
Broadway and 50th St., New York City. Circle 1300 
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WHAT MAKES A NEWSPAPER—AND WHY 
—ADEQUATELY TOLD BY YOST 

New Book by American Society of Editors’ President is First 

to Give Attention to Fundamentals of Newspaper Work 

as Well as More Limited Technical Details 

By JAMES MELVIN LEE 

Director Department of Journaliam, New York University 

newspaper which the boy throws 
on the porch in the morning and the 

ice wliich the ice man often deposits 
too closely to the paper, deteriorate 
in value in the same ratio. The ice 
melts and the news grows stale. Many 
of the rcitics of the newspaper who speak 
from public forums or who write for 
current periodicals give erroneous im¬ 
pressions because they are unfamiliar 
with economic principles of newspai)er 
production. 

The first book to treat the newspaj^r 
at all adequately from the economic point 
of view is “Principles of Journalism” by 
Casper S. Yost, editor of the 6'/. Louis 
Globe Democrat, and president of the 
American Society of Newspaper Editors 
—(D. Appleton & Co.). Mr Yost has 
for years been a leader in the movement 
for higher standards of ethics in news¬ 
paper pnxluction. but he frankly admits 
in the early pages of his book that the 
first essential of a newspaiicr is that it 
shall be salable. .Mlmitting that a news¬ 
paper may express the loftiest ideals and 
be devoted to the noblest of causes, he 
insists that if it is not salable it is 
utterly futile and if not read is no better 
than a blank sheet. 

The newspaper is not an endowed in- 
istitution. Its production is fundamen¬ 
tally a manufacturing enterprise, as Mr. 
Yost points out on the first page of his 
seciHid cliapter. In this same chapter at¬ 
tention is called to a numlier of other 
important economic truths. Advertising, 
for example, should be recognized as hav¬ 
ing esthetic public values “that make it 
something vastly more important than a 
mere income-producing feature of jour¬ 
nalism.” Emphasis is put upon the fact 
that of all human undertakings the news¬ 
paper is most dependent upon sustained 
public confidence for its existence and that 
actual motives cai^not be long concealed 
nor evil designs disguised in the full glare 
of publicity to which it is constantly ex¬ 
posed. for each day the newspaper, in-its 
diurnal form, is exposed naked to the 
world. Such are a few of the economic 
truths expressed by Mr. Yost. 

The third chapter, which deals with the 
primacy of news, ought to warm the 
cockles of the heart of every reporter. 
Naturally, this chapter has a classifica¬ 
tion of news which ought to be noted in 
pas.<iing. First of all. there is the news 
that is complete in a single report: after 
facts have been stated, the event is dis¬ 
missed. If it has no sequel or has no 
follow-up story, it passes into oblivion. 
Much of the routine news is of this char¬ 
acter. The second type of news men¬ 
tioned is that compost of reports and 
occurrences that are complete in them¬ 
selves but which form a succession of 
events, each leading to another. The 
series may suddenly end or it may develop 
progressively until the greatest story of 
the century fills the first page. The illus¬ 
tration given is the assassination of a 
prince in an obscure village of a petty 
Balkan state—the first of the series that 
ended in the World War. Still another 
type of news is that which involves 
processes of a single event which may or 
may not arrive at completion. The illus¬ 
tration given is the session of Congress 
in which currents of events may attain 
completion in achievement or which may 
disappear in the sands. 
\ chapter of unusual importance is the 

one which discusses the selection of news 
—what shall be printed and what shall 
be rejected. In this problem the editor 
must consider the limitation of space, for 
he is often obliged to reject much that 
he would print if he had the room. The 
fact is not overlooked that today aasy be 

filled with news, while tomorrow may be 
comparatively newsless, and that the ed¬ 
itor at any one time never has all the 
news of the day before him from which 
to choo.se in accordance with his delib¬ 
erate estimate of relative values, for news 
comes in a (lowing stream. He must ex¬ 
ercise his judgment upon a moving cur¬ 
rent instead of a static mass. 

The first principle of selection given by 
-Mr. Yost is the measure of public inter¬ 
est. In discussing the appeal of sensa¬ 
tional news, he says: 

Tliis cla-s of news is so elemental in its 

a|>|>eal.’ so attraetive to tlie larger number of 

|«-(i|ilr. tiiat tlie temptatii n to fill columns with 

it. to draw Sfiecial attention to it with hig 

headlines, to seek for it when it does not ap- 

I>ear uixm the surface of events, to create it by 

the exaggeration and expansion of trifles, is 

very great, and in no dei>artmcnt of newspaper 

puldication is the privilege and responsibility of 

journalism so much abused as in this one. 

The concluding note struck in this chap¬ 
ter is that the chief function of journalism 
is the publication of news that has in¬ 
trinsic value as information. 

chapter which provokes thought is 
the one headetl “The Rejection of News.” 
Mr. ^ ost quotes a veteran newspaper 
man as saying “what not to print” is the 
supreme test of editorial ability. .\s a 
general proposition, he lielieves that nei¬ 
ther vouth nor maturity would profit by 
the elimination of the legitimate news of 
crime and vice from the press while the 
public would be deprived of information 
that it needs for self-regulation and pro¬ 
tection. At the same time, he insists that 
there is news of public importance from 
which salacious details should be stricken 
in the interest of elementary decency. 
Every working editor will agree with the 
assertion in this chapter that the suppres¬ 
sion of news, while one of the more fre¬ 
quent complaints against journalism, is 
one of the least justified—if any sinister 
significance be given to the cliarge. 

.Another chapter not to be overlooked 
is the one which outlines the handling of 
news. .A fine tribute is paid to the work 
of the reporter, hut Mr. Yost is very 
positive that the desk has its heroes, its 
geniuses, and its artists no less than in 
the field. On the matter of makeup, he 
says; 

A well-dressed nevrspaper. one, that is to 

say, whose appearance is clean and attractive 

to the eye, is not only a constant pleasure to 

those who read it but a constant inspiration to 

those who serve, however humbly, in its 
creation. 

Rut while the importance of the news 
is stressed, the editor and his page is not 
neglected. I have space only for one 
quotation from the chapter on “Editoria. 
Responsibility.” 

Every editorial is an address or a statement 

to the public. Any man who makes a speech 

understands that his audience measures his in¬ 

telligence. and perhaps his character, by what 

he says. Certainly if he speaks with some 

frequency lioth character and intelligence will 

be estimate,! from his utterances. Knowing 

this he will, if he has the opportunity, pre¬ 

pare himself with some care, study his subject 

and arrange his thoughts so as to make the 

best impression he can upon his hearers. He 

will have his audience before him, and usually 

he may discern some indications of the effect 

upon it of his words and his personality. The 

editor canmit see his audience and rarely has 

he any sign of the iirmediate effect of his 

words. But none the less he is a speaker 

addressing an audience, a much larger one than 

any man can reach with vocal speech, and the 

intelligence, the character, the general person¬ 

ality of the newspaper will be measured m 

the main by what he says from day to day. It 

is important, therefore, that he likewise con¬ 

sider his subject, in each instance, with as 

much care as the circumstances of time permit, 

if hr is to create, maintain or enhance fir his 

news|>a|>fr a rc|ut.iiion to justify )iublic con¬ 

fidence and resjiect. 

Most recent books on journalism have 
been limited to newspaper technique, the 
writing of news, the editing of copy, the 
marketing of subscriptions, the mechan¬ 
ical makeup of the pages. Mr. Yost, 
however, has given the working press a 
Ixiok that possibly for the first time for¬ 
mulates tlx- fundamental principles of 
newspaper work. He calls upon the press 
to recognize its obligations to the public. 

similar call is Ix-ing heard in other 
lields. .\t a dinner of department store 
executives tlie other evening. 1 heard one 
of them remark that in addition to selling 
the public things that put monev into 
store tills, tlx merchant of today must 
realize his obligation to the public, and 
that in ik) small way he was responsible 
for making the homes of the community 
Ix-autiful and attractive through the goods 
delivered from his store. 

Mr. Yost expresses a sonxwhat similar 
thou.ght, though in another field, when 
he says that the editorial page cannot be 
adju.sted to the intelligence of the moron 
or to the ignorance of the illiterate. 
Throughout his Ixxik he sets a high stand¬ 
ard. The need of such a standard is 
shown by the organization of editors of 
which he is the president. 

NEW PENNSYLVANIA DAILY 

Norristown Register, P.M., Launched 

April 14-Jones Editor 

The first issue of the Norristown (Pa.) 
Register, published by the Norristown 
Register Company, made its appearance 
.•\pril 14, as an afternoon newspaper. The 
officers are: President. Gilbert S. Jones, 
formerly of the Reading News; vice- 
president, E. S. Moser, editor. College 
Independent: secretary, Clifton S. Hun- 
sicker; treasurer, I. Powell Thomas. 

The executive force consists of: gen¬ 
eral manager, Gilbert S. Jones; editor, 
E. S. Moser; associate editor. Qifford 
D. Spohn: managing editor, Harry I. 
Maginley; city editor, Gifton S. Hun- 
sicker. 

The home of the paper is a three-story 
building of fire-proof construction, 33 by 
102 feet. The press equipment consists 
of a Goss straight-line, capable of print¬ 
ing 24,000 16-page papers per hour. The 
second floor is occupied by a completely 
equipped bindery and job printing plant. 

L^nited Press wire service is being used. 

Editor Celebrate* 85th Birthday 

Charles S. Parker, publisher of the 
-Arlington (Mass.) Advocate and the Lex¬ 
ington Minute Man. who is regarded as 
dean of active newspaper editors in New 
England, recently observed his 85th anni¬ 
versary. The venerable newspaper man 
had planned no celebration, but his office 
associates and other friends presented him 
with gifts. Mr. Parker has edited his 
papers for more than a half century, start¬ 
ing them in 1872. He is a veteran of the 
Civil War. 

FIRST IN PVBUC SERVICE 

Tke World and the Eve¬ 
ning World have a com¬ 
bined circulatioo daily, of 
6SO.OOO for $1.20 per agate 
line gross, subject to con¬ 
tract discounts. They carry 
more high class dry goods 
advertising; are read by 
more jobbers, department 
and chain store buyers, and 
by more retailers; offer 
more circulation per dollar 
and a more concentrated 
circulation; a reader and a 
dealer influence more local¬ 
ized than any other _ morn¬ 
ing and evening combination. 

AJvtrtif in Nmatpnpurt 
by tin Yumr 

ste cilSll norio 
lAiliter Btdldhig. Nmr York 

Mailers BuOdhtg Ford Bufldhg 
CUeago Dutrotl 

Cope Newt Service to Issue Weekly 

Cope News Service, New York, haj 
announced it will commence publicatioo 
of a new national weekly newspaper, be¬ 
ginning about May 10, to be known u 
the New York Chronicle. The weekly 
will cover international and national poli¬ 
tics, legislation, banking, transportation, 
labor, forward movements and general 
business topics. The Cope News Service 
claims to have its own correspondents 
“everywhere the United States Govern¬ 
ment has ambassadors and consuls, and 
more than 4,000 correspondents in North 
America.” Every reporter will be a 
secret agent, according to the announce¬ 
ment. William Edward Cope is editor of 
the Cope News Service, which issues the 
Confidential News Service. 

Minneapolis Star Sale Postponed 

Sale of the Northwest Publishing Com¬ 
pany. owner of the Minneapolis (Minn.) 
Minnesota Daily Star, which was to have 
be-en held Saturday, was postponed until 
.•\pril l‘>. The only bid submitted was 
that of George R. Smith, an attorney 
representing U'illiam Thompson, former 
business manager, -A. R. Frizzel. and 
Thomas Van Lear, former editor. Tliey 
offered to take over the operation of the 
newsjKiper. spend up to $UX),(XKI on 
o|XTation expenses. • jiay off the liabilities 
of $.s50.(KX) out of the profits, or buy the 
assets outright for ?25.tXX). 

Clarke Appointed M. E. of “Success” 

Joseph I. Clarke has been appointed 
managing editor of Success Magazine, 
New A’ork. Until recently he was sec¬ 
ond vice-president of the National Rank 
of Commerce. New York, where he 
■Started the bank's house organ. Com¬ 
merce Monthly, a journal of economics 
and finance. .At one time he was city 
editor of the Saratoga Springs (N. Y.) 
Sun. and has been a member of the edi¬ 
torial staffs of the New A’ork Sun and 
the Roston Post. 

Detroit 
Fourth 
Largest 
City 

Complete coverage with 
one paper. 

The Detroit News 
Offers advertisers 

unusual opportunities 

Low Adver¬ 
tising Cost 
The buying tide i- . 

always at a hlglL^ 
level in the Milwauke^ 
Wi.sconsin Market 
nearly 3,000.0o0 people, 
.Milwaukee is the first 
city of America in di¬ 
versity of industry — 
and Wisconsin is the. 
world's richest dairy¬ 
ing center. JTHc Milwaukee 

OURNAL 
FIRST-by Metu 
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Economical and Thorough 

National Capital Coverage 
Is Offered National Advertisers 

By 

EVENING EXCEPT SUNDAY 

And 

% lia0hin||toti Hernia 
DAILY, INCLUDING SUNDAY 

These two newspapers, with a combined daily circulation of more than ii6,cxxd 

(A. B. C.) against approximately 109,000 homes in Washington, D. C., give 
advertisers a complete coverage at the lowest rate per line. 

THE TIMES GAINED 

61,830 
Lines of National advertising the first three months this year. 

THE WASHINGTON HERALD 
Recently added to the transcontinental string of Hearst newspapers, is keeping 
apace with the growth of its older brother. 

THE SUNDAY HERALD 
With 130,000, has the largest circulation of any Washington newspaper and 
dominates both the National Capital and the surrounding trading radius. 

G. LOGAN PAYNE CO. 
Western Advertising Representatives 

TOWER BUILDING, CHICAGO, ILL. 

PAYNE, BURNS & SMITH 
Eastern Advertising Representatives 

247 PARK AVE., NEW YORK CITY 



WHAT THEY ARE SAYING 

36,354 
SQUARE MILES 
IN INDIANA 

“GREAT IMPERSONAL INSTITUTIONS” 
newspaper of today has not surreeded in escaping from the influences of 

^ the times, and so we have great impersonal institutions amidst an impersonal 
civilization that gets its wants satisfied hy means of huge combines and monster 
syndicates."—Harry Mill, managing editor, Bloomington (Ill.l Bulletin. 

YES, BANKS SHOULD ADVERTISE 
^•CHOULD a bank advertise? The answer is ‘y^^' it something worth 

wiiile to sell. If it is merely a cold place where people keep money for the 
purpose of checking it out conveniently, and where an occasional accommodation 
may be had, then it has nothing to advertise, and even the money that a bank spends 
for what we call ‘card ad' in newspapers is waste. On the other hand, if the bank 
is an institution that keeps at least abreast of the times, and occasionally takes the 
lead progressively in developing new fields of service, it should be proud ‘to tell 
the world' about it. In short, that bank owes it to itself and the community to 
advertise its facilities."—Nathan S. Jonas, president. Manufacturers Trust Company, 
New York. 

/^^VER this vast area are scattered 

nearly three million people. 

Thousands of these are living on 

prosperous farms, while ninety-two 

city centers (31 with population 

over 10.000 and 62 from 2500 to 

10.000) are claiming their share of 

the most prosperous classes known 

to the middle west—the middle west 

that enjoys genuine prosperity'. 

This state, eleventh in point of popu¬ 

lation. presents opportunities for suc¬ 

cessful advertising from toilet soaps 

to farm tractors. 

Newspapers not only blanket the hig 

city centers hut their yvell-developed 

circulation systems have placed them 

at the door of every farmhouse in the 

state. 

SCHOOL NEWS 
^•'T'HE new>papers of the country are the greatest allies the public schools have 

^ in promoting the cause of universal education. It is largely the educator's 
fault if the newspapers sometimes distort the farts, and build up stories with 
insufficient foundation to the discredit of the schools. They must have the 
news and it is a part of our duty to keep them advised of the farts.”—J. H. Risley, 
Superintendent of Schools, Pueblo, Colo. 

NEWSPAPERS PARTLY TO BLAME 
ii^HE ranks of press-agentism are recruited largely from among active newspaper 

men and women who assume outside publicity work in order to supplement 
their incomes. If newspapers made a rigid rule that they would print nothing 
they had not dug up for themselves, the news gathering staffs would need be 
increased from two to three times the present number. If newspaper writers 
were refused the privilege of acting as press agents in their own time, it would 
be necessary for their pay to be double if they were not to live below the level 
of day laborers or country preachers.”—Marshall A. Dana, .yssociate Editor, Oregon 

Journal. 

WHEN AN ADVERTISER COMPLAINS 
‘‘W7HEN an advertiser complains about results, one of two things is necessarily 

^ true—the solicitor has misrepresented the circulation, or the advertiser has 
fallen down on the job. The merchant wrongly assumes that it is up to the news¬ 
paper to produce results. Follow this reasoning to its logical conclusion, and we 
find the advertiser expects the newspaper to compel its readers to deal with him, 
when in fact it is up to the merchant to induce the readers to buy from his store. 
If it were possible for a newspaper to control its readers' buying babits, all Other 

advertisers would cease to do business with a publication that could or would shift 
its readers from •lore to store.”—W. J. Harrison. Los .\ngeles Herald. 

Every daily new spaper on this list can 

get hiisiness for yon. Use them regu¬ 

larly’. 

CireaUtion 

ttfDecatur Democrat .(E) 3,276 

***Evansville Courier and Journal..10868 | 37.908 

•♦♦Evansville Courier and Journal.(S) 32,502 

♦♦♦Fort Wayne Journal-Gazette .iM) 31,274 

♦♦♦Fort Wayne Journal-Gazette .(S) 34,657 

♦♦♦Fort Wayne News-Sentinel .(E) 41,412 

♦♦♦Gary Evening Post-Tribune .(E) 11,410 

Hammond Times .(E) 15,436 

Huntington Press .(M&S) 3,576 

♦♦Indianapolis News .(E) 127,361 

♦♦♦Lafayette Journal & Courier... 12 875 } 20,247 

tttLa Porte Herald .(E) 4,091 

♦♦♦Newcastle Courier .(E) 4,603 

10,155 } 23 039 
12,884 1 ’ 

♦♦♦South Bend News-Times .(S) 21,440 

♦♦♦South Bend Tribune .(S) 19,718.(E) 20,588 

♦♦Terre Haute Tribune .(E&S) 24,084 

♦♦A. B. C. Statem«it, Sept. 30, 1923. 

♦♦♦A. B. C. Statement, April 1, 1924. 

fttGovemment Statement, April 1, 1924. 

N. Y. Post Elnlarget Plant 

New York Evening Post continues to 
enlarge its plant on Vesey street ma¬ 
terially. Latest addition is the rental of 
the basement to the right of the main 
building. Recently the building on the 
left was taken over for the use of Cyrus 
H. K. Curtis’s New York newspaper. 
C. C. Lane, business manager, denied 
rumors that the Post expected to move 
to a new plant shortly, but declared event¬ 
ual removal to a larger building was 
contemplated. 

^ —in daily circulation 

-In lineage 

-in reader interest 

-in proved results 

Indianapolis 

♦♦♦South Bend News-Times 

To Auction Daily April 23 

New Bedford (Mass.) Sun will be 
sold at public auction April 23, Samuel 
Barnet, the receiver, has announced. The 
Sun is an evening newspaper with ap¬ 
proximately 7,000 circulation, now being 
pubh'shcd daily. Equipment includes a 
Scott press, 8 linotypes, and a complete 
ei^raving outfit. A deposit of $2,000 
will be required of all bidders. 



Build the Foundation in 

New England 
KASSACHUSETTS—FopuUUon. S.SSa.SM 

Circa- 2.500 
Ution lines 

■**Attleboro San .(E) 6,il4 .0275 
tttBoston Globe .(MAE) 278.616 .50 
ntBoiton Globe .(8) SS2.08S .55 
••Boston Post .(M) 862.282 .60 
••Boston Post .(8) 866.782 .55 
••Fall Rirer Hersld .(E) 15.271 .045 
••Fitcbbnrc Sentinel .(E) 11.181 .055 
••HseerhUl Gssetts .(E) 15.500 .055 

tttl-jnn Item .(E) 16.517 .06 
tfLowell Courier-Citixen end 

Ereninc Leader_(MAE) 21.696 .06 
•••Mew Bedford Stnndsrd-Mercu^ 

(MAE) 82,565 .08 
•••Mew Bedford Snndsy Standard 

(8) 27.834 .08 
tMorth Adams Transcript.. (E) 9.334 .0875 

ttPituaeld Esfle .(E) 16.007 .04 
•••Salem Mews .(E) 21.130 .09 

Taunton Gsxette .(E) 8,268 .04 
tttWorcestor Telermm-Goxette 

(MAE) 84.365 .24 
ttfWoreeatsr SnndsT Telerram (8) 46.539 .18 

MAIME—PopulsUon. 768.014 
ttBanror Dnllj Commercial.. (E) 14,448 .05 

•••Portland Press Herald..(MAS) 31.115 .08 
••Portland Exiwess .(E) 28.400 .10 
••Portland Telegram .fS) 28.734 .10 

(Sunday Edition Exprc'^s) 
tttWstenrilU Sentinel .(M' 5.999 035 

NEW HAMPSHIRE—Population. 443.683 
••Concord Monitor-Patriot ..(E) 5.178 .0375 

tttKeone Sentinel .(E) 3.518 03 
••Manchester Union Leader. (MAE) 28.277 10 

RHODE ISLAND—PopuUtion. 604.397 
tt*Newport Daily Mews.(E) 6.134 . 0336 
tttPawtucket Tiires .(E) 25.391 07 
tttProTldence Bulletin .(E) 64 075 17 ( 
•••Froyidence Journal .(M) 33.534 .10 i 
•••Proyidence Journal .(8) 61.142 .15 
tttProvidence Tribune .(E) 23.081 .10 
••Westerly Sun .(EA8) 4.601 025 
••Woonsocket Call .(E) 13.553 . 04 

(A) Combination rate Daily Journal and 
■ ' Eye. Bulletin. 

VERMONT-PopuUtion. 352.428 
•••Barre Times .(E) 6.885 08 
tttBenninyton Banner.(E) 3.059 . 0125 
•••Burlinfton Free Press.(M) 12.693 .05 
•••Rutland Herald .(M) 10.548 04 
tbSt. Johnsbury Caledonian-Record 

(E) 8.810 .0214 
OONMECnCtrT—Population. 1.380.681 

tBridxeport Post-Tele*ram 
(EAM) 45.201 .14 

tBridxeport Post .(8) 19.926 .09 
••Hartford Courant .(D) 38.157 .08 
••Hartford Conrant .(8) 50.185 .11 

tt+Hartford Times .(E) 46.997 .12 
•••Meriden Record .(M) 7.212 .045 
tt+Middletown Press .(E) 7.988 . 0325 
tttNew Hayen Besister ...(EA8) 40.106 11 
•••New London Day .(E) 11.341 .06 
t+tNorwiclr BuUeHn .(M) 12.494 07 
••Norwalk Hour .(E) 5.300 .03 

•••Stamford Adrocato .(E) 8.994 .0375 
••Waterbury RepuUicun American 

(MAE) 22.337 .08 
••Waterbury Republican ,...(8) 15.298 . 06 

t Goyernment Statement. April 1. 1923 
•• A. B, C. Statement, Sept. 30, 1928. 
ff Goyernment Statement. Sept. SO. 1923 

••• A. B. C. SUtement, April 1. 1924. 
ttt Goyernment Statement. April 1, 1924. 

If you are able to begin a national advertising 

campaign with only a limited territory where 

your sales organization will be able to com¬ 

pletely cover the field and back up your adver¬ 

tising effort with satisfactory distribution—cen¬ 

ter this initial territorial campaign in New Eng¬ 

land. 

Here are pieople of all classes emd occupations— 

as a whole, educated emd discriminating buyers. 

TTiese pieople live closer together—yet with 

plenty of room—than do those in zmy other 

similar area of our country. 

These states as a group LEAD the country in 

many lines of manufacture and commercial ef¬ 

fort. The people of the individual states have 

like characteristics, the same desires, the same 

average wealth, the same purchasing tendencies. 

A wise national advertiser will consider these 

six busy states as a unit and will advertise a path 

to their door. 

The purchasing power of this field can be swayed 

by daily newspaper advertising. 

Advertise regularly in these New Elngland Daily 

Newspapiers. Here population is thickest and 

forty pier cent of the savings deposits of the 

United States is concentrated in this small area. 

These Listed PapersWill Introduce 
You to the Right People 



PACIFIC NORTHWEST CIRCULATORS HOLD FIRST MEET 

READY TO LAUNCH NEW DAILY 

Equipment Arriving for Sioux City 

(la.) Regirter—Backed by Labor 

Siovx City, la., .\pril 15.—The tir* 
edition of the Regi.ster, the new thirt 
daily newspaper . . in Sioux City, will 
on the streets about May 10, according 
a statement made to an Editor & 
i.isiiKR representative by H. W. Ward,a 
member of the Itoard of directors of tl* 
Daily Register I’uhlishing Company. 

The pajK-r will be issued from a plan 
at 413 Pearl street. Work of installiq 
the machinery began the latter part of last 
week. Four Intertype machines hart 
been ordered. Work of installing a 16- 
I>age press is already itndiT way. 

The new ixiiter will Ik' issued with 1 
paues. 7 columns wide. The photo-n- 
graving will be handletl by an outside 
company. Names of the editorial as; 
business staff workers will be announced 
within a few <lays. Mr. Ward said. Ht 
reported that more than two-thirds of th 
$25.(KH) capital stock of the coriioratioj 

First regular meeting of the Pacific North¬ 
west Circulation Managers' Association drew a 
representative delegation from the larger news¬ 
papers of the states of Oregon. Washington and 
Idaho to Portland. Ore.. April 9 and 10. The 
group was organised largely through the efforts 
of E. P. Hopwood. circulation manager of the 
Portland Oregonian, and a charter member of 
the International Circulation Managers' Asso¬ 
ciation. Members shown above are: 

Front row. left to right—J. L. Stack, Wal* Oregon Journal; C. H. Breed, Spokane Spokes- 
lace Press-Times: John Verschueren. Astorii man-Review; E. A. McKee, Longview Daily 
Budget: W. A. Scott, Salem Capital-Journal: News; Earl G. Adams. Portland Telegram. 
F. L. Garrison. Seattle Post-IntelUgencer: J. F. Back row—J. M, Dunning' Pendleton East 
Howard. Albany Democrat: Harry W. Ely. Oregonian: H. F. Lyness. Tacoirui Ledger: W. 
Portland News: W. R. Woodward. Everett D. Lyness. Tacoma Newi: E. P. Hopwood. The 
Herald, and C. L. Pearson, Everett News. Oregonian; G. Lansing Hurd, Corvallis Gasette- 

Middle row — H. B. Davies. Boise Capital Times; J. B. Johnson. Oregon City Enterprise: 
News- Henry N. Fowler. Bend Bulletin: Ellis E. Grenfell. Seattle Star; W. H. Henderson. 
B, Hall. Centralia Chronicle; D. H. Smith. Salem Oregon Statesman. 

WILL ASK CONGRESS TO MAKE PRESS 
USE OF NAVY RADIO PERMANENT 

fully wait for a chance to test the State 
law which retpiire.s town boards to pub¬ 
lish reports of regular meetings in the 
newsiKiiter at the regular rate. 

.1. \\'. Shaw, field secretary of the Xew 
York State Press .\ssociation. reported 
that the law had been in effect for about 
a year and that town boards had nht 
complied with it. He mentioned that 
there is a $200 tine for each memlier of 
the town board failing to comply with 
the law. 

Hugh Parker, editor of the Oneida 
Post, was elected to succeed M. V. .\t- 
wihkI, retiring president. Other officers 
cho.sen were: First \’icc-Presklent, (ler- 
rit C. Hyde. Watervillc Times; second 
vice-president. E. S. lUis.sey, Cato; .secre¬ 
tary, M. .\two(Kl, (iroton; treasurer, 
H. 11. Stone. Camden .-Xdvancc-Jonrnal; 
executive committee, E. A. Blair, Mex¬ 
ico; \V. J. .Alien, .\dams. and jes.se C. 
Peck. Cazenovia. 

Field Secretary Jay Shaw reported 
that a booklet containing all laws per¬ 
taining to newspapers would be mailed to 
members soon. 

Ray Pollard. Scoharie county farm 
bureau agent. Cohleskill, spoke on “What 
the Farmer Reads,” giving the results of 
a survey in which he tested what farmers 
in his section read. He said features 
develojied upon what farmers had accom- 
Iilished were best. 

“Waking Up the Town Through the 
I'Mitorial Columns” was the subject of 
Gerritt C. Hyde, editor of the Waterville 
Times. 

.Angki-.American Press .As.sYKiation c 
Paris at the monthly meeting on Mard 
2S, elected Constantine Brown. Chicaji 
Daily News, full member. E. .MortJ 
CyhIv. Foreign News Features, and C 
l.angelaan. I'iniToR & Pi'BLISHKR, assoo- 
.itc nK'ml)ers. Plans were made for a 
golf tournament at Dieppe, .April 26-2< 
Ix'tween .American journalists of Dindtc 
and .Angki-.Amcrican journalists of Park 

Navy Chiefs Agree to Get Question of Trans-Pacific CommU' 

nication Before This Session 

Policy Approved 

By SAM BELL 

{li'i.shiiliiton C* rrcsfi>n(ictit, KniToK R) 

^7 ASH INGTOX, 1). C., .-April 16.— The iiresent plan is to get the (piestion 
^ Legislation, designed to make per- before Congress at this session even if a 

manent the use of the Navy's radio new extension is not authorized, so that 
facilities for press and commercial pur- the need of a continuation of the practice 
IKises, or at least to replace the present will lx- impressed upon Congress and the 
arrangement which expires June 30. public. There is a recognition also that 
1925, with a long-time agreement, will he the (inestion of continued use of the 
put before •Congress at the present Navy radio for press purposes is tied up 
session. with the whole (inestion of development 

This was virtually agreed upon in of radio in the Pacilic. .At present the 
Washington this week at a conference Navy is not a competitor with commer- 
at the Navy Department participated in cial companies and probably iH'ver will 
by Secretary Wilbur, Captain Orton I’, be. Once the commercial companies ex- 
Jackson. chief of Navy Communications; tend their facilities so that they find it 
Walter Rogers, communications expert, profitable to carry "press," the Navy 
f(irmcrly of the State Department, and facilities may not .suffice. Until that stage 
\'. S. .McOatchy, who as newspaper is reached, the use of tlte Navy radio by 
publisher was active in obtaining the the press is imperative if news exchanges 
present arrangement, by which the Navy with the F'ar East are to be carried on 
radio is used extensively for news dis- advantageously. 
patches in the Pacific. Practically all news service in the 

Naval officers testifying recently be- Pacitic is handled by the Naval Corn- 
fore the House Merchant Marine Com- munications Service. The .Associated 
mittee on the White bill for radio control Press for example sends on an average 
suggested that authorization for the use of 1,0(X) words daily from San Francisco 
of navy facilities for press and commer- to Honolulu and about SOO words to 
cial purpose-s be placed in the general Manila. The Navy press rate to 
radio bill. .-At present the Navy is per- Honolulu is 3 cents a word and a 6-cent 
mitted to transmit press and commercial fate obtains to Manila. On the other 
messages under the provisions of a reso- hand, the commercial rate from San 
liition, passed in 1922, extending for 3 Francisco to Japan is 72 cents a -word, 
years the arrangement that was made for press 27 cents a word (subject to 
and carried out successfully immediately delay) and $2.16 a word for “urgent.” 
after the war. The cable rates between the same points 

Efforts of the publishing interests, the are 96 cents. 32 cents and $2.88 respcc- 
Press Congress and Editor & Pi blisher lively. .As privately owned radio stations 
went a long way in overcoming the arc not permitted to operate in the 
objections of the commercial radio com- Philippines, the Navy must be depended 
panics and convincing Congress of the upon for all radio communications with 
necessity of permitting the Navy facilities the islands. 
to he used for press dispatches. Lack — —-- 
of cable facilities in the Pacitic, pro- CENTRAL N. Y. PRESS MEETS 
hihitive rates both by commercial radio _ 
and cable compaiiies had made it next to Parker of Oneida Port Elected Pre«i- 
impossible to maintain an adeiiuate news 
exchange. The commercial radio com- " * yrac e 
panics at that time virtually acknowl- Svraci'SE, N. Y., .April 14.—Members 
edged to Congress their inability to sup- of the Central New York Press .Asso- 
ply newspapers of the Cnited States and ciation at their annual meeting in the 
the Far I-'.ast with facilities at rea.sonable Department of Journalism, Syracuse 
rates. University, April 12, decided to watch- 

with complete newspaper financial 
service. 

Buffalo offers a promitins market lor 
high grade securitiet. The Buffalo 
Evening News financial and business 
pages are complete, interesting, prompt; 
carrying TO-DA'Y’S news o< activities 
in commerce and markets TO-DAY. 

The News, with its effective cover¬ 
age and responsive reader interest, oi- 
iers the financial advertiser fihe oora- 
plete audience in the Buffalo territory. 

A. B. C. Sept. 30, 1923. •119.»4 total 
net paid 

Cover the Buffalo Market with the 

BUFFALO EVENING NEWS 
'Proaesit aventge droulatlaB Ui.ni 

Edward H. BsiHar. Editor aid PtibUihar 
KeUp-Smltii Cosapasijr, Roprtaaatatlva 
Marhrldga Bldg. Lpttoa BMg. 

New nTY. CUcago, OL 

In New Orleans 
Consult the Latest 
A. B. C. AUDIT 

lation hgures 

Detroit—then ) 

know why the (September 30th, 1923) 

Before scheduling space in eve¬ 
ning papers. 

NEW ORLEANS STATES 
13c a Line Flat Daily 

ISc a Line Flat Sunday 

SPLENDID COOPERATION TO 
ADVERTISERS 

Leads in Daily and Sunday 

CITY CIRCULATION 
Specials: East Beckwith 

West Ersnham 

is over 200,000 daily 

and over 210,000 

Sunday. 

1920 census figures 

are "moth-eaten.” 
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New York State PaidTwenty-five Per Cent 

of Internal Revenue of Country in 1923 

New York State paid $71 1,231,340 internal revenue out 

of total of $2,793,896,251 the United States received during 

calendar year 1 923. The largest collection again was from 

New York with over 25 per cent of the total. 

New York State leads all other states with a collection of . 

$51 2,506,706 which was from income tax and $198,724,634 

was miscellaneous tax. 

Incomes indicate more directly than wealth the strength 

for immediate business activity and purchasing power. It is 

no wonder New York State is the true goal of mercantile con¬ 

quest for every advertiser. Here, in this state, is reflected the 

unusual purchasing power through its great income. New 

York is the top note of prosperity. 

When you succeed in selling New York State you are 

half through with a National Campaign. Therefore it is 

important to start with this state. 

Use this list of New York State Daily Newspapers. 

They will take your message to the people you want to reach. 

They will link you up with local dealers, with local news¬ 

papers, with local pride. 

Start in New York State With These Dailies: 
Cirou- 8.500 10.000 
lation Linea Unea 

**Albfta7 Eveninf K«wt . .(E) 14.886 .08 .06 

**Albaii7 Kniokerbo^ar Pr«tt. .(M) S1.9S8 .10 .10 

**Alban7 Knickerbo^er Press . .(8) 49.811 .18 .18 

tttAubnrn Citiaen . .(E) 6.489 .04 .085 

**Batairia I>ail7 News . .(E) 8.666 .04 .04 
‘"Brooklyn Daily Eada . .(E) 66.079 .88 .88 
‘‘‘Brooklyn Daily Bade . .(8) 76.884 .88 .88 
**Baifalo Courier and Enquirer. ...(MAE) 18.685 .18 .18 
**Buiralo Courier ... .(8) 111.998 .85 .88 
‘‘‘Buffalo Eveninc Mew* . .(E) 188.858 .85 .85 
tttBoffalo Ereninr Timea . .<E) 94.048 .18 .18 
tttBuffalo Sunday Timea .. 96.618 .18 .18 
tttCominc Evening Leader . 8.807 .04 .04 
‘‘‘Elmira Star-Oaaette . .(E) >4.878 .11 .11 
‘‘Geneva Daily Timea . 5.587 .04 .04 
‘‘‘Glena FalU Foet-SUr . 9.065 .086 .035 
‘‘‘Gloveraville Leader Bepublican .. < .(E) 6.877 .035 .085 
‘‘‘Glovertville Kominc Herald .... .(K) 5.9(7 .08 .03 
***Itbaoa Journal'Kews .. .(E) 7.808 .04 .04 
‘‘Jameitown Xominr Poet . .(K) 10.898 .04 .085 

‘‘‘Xiddletown Timei-Preat . .(E) 6,484 .08 .08 

Ciren* 8.500 10.000 
lation Linea Linea 

‘‘Mount Vernon Daily Arfua. ....(E) 8.757 .04 .04 
tttHewburvh Daily Howa . ....(E) 11.564 .05 .06 
New Rochelle Standard-Star . ....(E) 7.000 .04 .94 
tttnia Sun. New York . ....(E) 860.0(6 .60 .54 
tttNew York Timea . ....(M) 345.140 .70 .686 
tttKew York Timea. _(8) 576.881 .85 .833 
**New York Tribune . ....(M) 188.7T7 .40 .86 
**New York Tribune . ....(8) 185.846 .40 .86 
tttHew York World . ....(M) 860.908 .595 .58 
tttHew York Worid . 575.678 .595 .58 
tttNew York Evening World . ....(E) 871.114 .596 .58 
ttfEiasara Falla Gaxette. ....(E) 17.5U .055 .065 
ttPort Chester Item .. ....(E) 4.400 .03 .08 
‘‘‘Ponchkeepaie Star and Enterpriae.. .(E) 18.008 .05 .05 
ttRocheater Timee-Dnion . ....(E) 64.088 .80 .18 
‘‘Syracuae Journal . .(E) 41,640 .18 .18 
‘‘‘Troy Record . . (HAE) 88.568 .06 .05 

*• A. B. C. Statement. Sept. SO. 19SS. 
OeTernment Statement. Sept. $0. 19SS. 
A. B. C. Statement. April 1. 1984. 

ttt Goremment Statement. April 1. 1984. 
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pOLLAR pullers 
Advertinnt and ctrculation managert are always on the lookout for new ideas 

that tvill increase advertising receipts and win new circulation. Your idea for 
increasing advertising or circulation may not appeal to your manager, but it 
may be just the thing that some other manager wants. Editor & Publisher 
win pay $1 for each idea frinted under this head. The fact that the idea u 
now being used in your city does not bar it from the department. Address 
your communication to the Dollar Puller Editor. When they appear clip 
them and mail them in and receive payment. Unavailable ideas wilt not be 
returned. 

cation means travel and all the purchases 
that Ko with it—traveling bags, toilet 
articles, cameras, sporting gixxls, fishing 
tackle, hotel reservations, railway tickets, 
new clothing, etc.—J. E. Withers Fort 
Worth (Tex.> Star-Telegram. 

COX NAMES MILFORD EDITOR 

BUSINESS TICKLER 

deposit bo.xes.—Bert A. Teeters, Box 295, 
Springlield, Ohio. 

page or double page spread of ad- 
vertisi'ments of concerns dealing in house¬ 
cleaning helps would go over well now. 
On this page might be included ads of 
rug cleaning concerns, vacuum cleaners, 
and ads of concerns cleaning walls and 
polishing floors. .\n appropriate heading 
should lx? used for the page.—Frank H. 
Williams, Fort Wayne, Ind. 

T^IG in, fellows, 

for Summer 
business! M a n y 

women already dis¬ 

like the cut of 

their Easter hon- 
net.s. and want new 

Spring house-cleaning reveals a thou¬ 

sand neesls. Can you get a department 

store to go into full pages with sport¬ 
ing goods? 

Keep after: 

Ice-cream freezers 

Lemons 

<jrape-juice 
Poison Ivy cures 

Mosquito catchers 
Fl>-paper 

Wayside Inns 
Spring tonics 

Light Fiction 

Summer furniture 
Linoleum 

Kerosene Oil Ranges 

Knoi'k-ilnwn bungalows 
Garages 
Thermos bottles 

Lunch kits 

Men's Shirts 
Topcoats 

Raincoats 
Binoculars 

Goggles 
Cameras 

Screens 
Storage for furs, rugs and draperies 

Safe deposit vault for silverware 

Couch hammocks 

Lawn outfits 
Beach umbrellas 

Bathing suits 

Slip covers 

Wedding present for June brides 

‘^Putting next winter's coal in at .4pril 

prices" 

Golf equipment 
Tell the boys to wear linen trousers, 

white shoes, white cotton sock.s, open 

weave underwear, linen shirts, with at¬ 
tached collars which do not button 

down, bow ties in bright colors, Norfolk 

coats for outings 
Roads might advertise Sunday outings 

Paper cups 

Incubators 

Garden tools 
Day old chicks 

Canoes 

Garden hose. 

Where are the cafeterias of the city 
located' It would make a different sort 
of a page if the paper would get up a 
jiage spread devoted exclusively to the 
advertisements of kxral cafeterias with a 
heading over tlie page urging all people 
who want speerl to patronize such places. 
•Most of the city’s cafeterias would see 
the lienelits of such a |)age.—Frank H. 
Williams. Fort Wayne, Ind. 

Your circulation men should be taught 
to take advantage of the work of the ed¬ 
itorial department by watching carefully 
for big stories uiwler date lines from 
neighlxiring towns. In such cases, extra 
copies sliould b<‘ sent to the local news- 
dea er in the suburb wln-re the story 
broke. Too often the ^nlall town news¬ 
paper dealer finds himself without copies 
to supply the stimulated demand when the 
l)i.g city paiK‘r carries a storv under the 
small town's date line.—David Kcsnick. 
St. Diuis (Mo.) Times. • 

Before the first and before the fifteenth 
of the month, have one of your classified 
clerks call all of the small furniture 
dealers, both new and second hand, and 
show them the advantage of li.sting their 
furniture at this time. People moving 
into new homes during this time have 
need of new pieces to fill in their regular 
furnishings.—J. Withers, Fort Worth 
(Tex.) Star-Telegram. 

"Wife Saving Station in Basement" is 
a sign in the department store of 
Troutman’s Sons. Butler, Pa. The sta¬ 
tion is a department of lalxir-saving elec¬ 
trical articles which have been started 
with J. .S. Fitzgerald, formerly of Pitts¬ 
burgh, in charge, .^ds are run in con¬ 
junction. Men are attracted by the ad. 
—L. J. Jellison. Ihibuque (la.) Times- 
Tournal. 

NEW 
FerBvtening andSuadtfNekapapen 

htcraational Newt Service 
n Sproea St. N«v Yotk 

Wedding bells will soon be ringing. 
How alxiut a full page group advertise¬ 
ment labeled “Hints for the Bride and 
Groom Elect.’’ made up of advertisements 
featuring clothing, gloves, hats, ties, col¬ 
lars. shoes, lingerie, furniture, caterers, 
real estate, photographers, taxi serv'ice, 
and train timetables. Run a single col¬ 
umn in the center of page outlining eti¬ 
quette for weddings with a brief outline 
of their history, and if space t>ermits. in¬ 
clude marriage customs of other coun¬ 
tries.—William G. Colgate. Montreal. 

The Santa .\na (Cal.) Register each 
Thursday runs a development section in 
which it tells alxiut all the many ways in 
which its city is developing and growing. 
This section carries much real estate, 
contractor and building supply company 
advertising which, otherwise, it probably 
would not get.—F. H. Williams, Santa 
.\na. Cal. 

Springtime is the youthful time of the 
year, when children get outdoors to plav 
and when mothers lay in new clothes for 
them and fathers buy kiddie cars, etc. It 
would, therefore, lx* a good stunt for a 
pajier to get up a page of ads in which 
local stores would tell alxiut their offer¬ 
ings for children which are particularly 
appropriate for Springtime. .-X heading 
suggesting that this is the time of the 
year when children get outdoors, etc., 
would be sufficient to hold the whole page 
together.—Frank H. Williams. Fort 
Wavne. Ind. 

IXVESTIGAT10-\ showed that nu¬ 
merous iK-rsons left their life and fire 

insurance pajiers and other valuable doc¬ 
uments in unprotected places in their 
homes. After using the story, the paper 
had no trouble inducing all of the banks 
to run extra advertising on their safety 

JJpui ISaMpn 
Hfgiatrr 

it New Haven’t 

Dominant Paper 

Circulation over 40,000 Average 

Bought every night by More New 
Haven people than buy any other 

iSvO New Haven papers COMBINED. 

Haupn Upgiater 
The JaUaa Mathew* Special Agency 

Boatan — New York—Detroit —'Chicago 

There is no unemployment in 

PORTSMOUTH, OHIO 
and this city is in very prosperous 

shape. An average of $20,(X)0,000 is 
spent ip Portsmouth every year and | 
this prosperous market can be reached 

only via the 
EVENING "nMES 

MORNING SUN 
SUNDAY SUN-TIMES 

They cover South Central Ohio like the 
dew. 

National Advertising Representativea 

ROBERT E. WARD, Inc. 

St! Fifth Ave. S So, Wabash Ave. 
New York Chicago 

Spring is here. \'acation time follows. 
The same group of advertisers who ad¬ 
vertised last CTiristmas in the classified 
columns under the class!I'lcations “(Thrist- 
mas Gift Suggestions." “Oiristmas Shop¬ 
ping Guide” and similar classifications 
can be sold on “Vacation Suggestions” 
to be run during the Spring months. Va- 

SALT LAKE CITY, UTAH 

Our newly edited grocery and 
druggist route lists together 
with zoned maps of Salt Lake 
City are now ready. A post card 
will bring one to you. 

Foreign Repreaentativea 
CONE, HUNTON A WOODMAN 

New Yo^ Chicago Detroit 

Kanms Qty St. L^s Atlanta 

Pacific Coast Representatives 
CONGER A JOHNSTON 

Los Angeles San Francisco 

CIRCUIAnON 
BUILDING 
SUPi^^CY 
Proven time and time attain, 
by tKe many thousands of 
NEW, paid-in-advance sub- 
scriters we gain for newspapers 
in all parts of the county. 

.Morton M. Milford 

To Leave Fort Myers (Fla.) Press fur 

Miami News-Metropolis, May 15 

Morton M. Milford, editor and prii - 
cii»l stockholder of the Fort ^Iye' 
(F'la.) Press, has been named editor <■! 
the Miami (Fla.) 
Xews-M ot r o p- 
olis by owner 
James M. Cox, 
former governor 
of Ohio, effective 
May 15. 

Milford will 
sell his interest 
in the Fort Myers 
Press and move 
with his family to 
Miami. 

The new News- 
Metropolis etlitor 
'.)egan newspaper 
work on the old 
Indianapolis Sen¬ 
tinel. 1-ater he was a member of the 
Memphis Commercial-Appeal staff for 4 
years, leaving to join the Indianapolis 
News staff in 1910. He served in the 
Washington bureau of both the Indian¬ 
apolis News and the Louisville (Ky.) 
Courier-Journal and Times. He suc¬ 
ceeded .\rthur Krock, now assistant to 
Ralph Pulitzer, editor of the New York 
World, as head of the Washington Bu¬ 
reau of I>ouisville Courier-Journal anil 
Times. 

Mr. Milford purchased the Fort Myers 
Press in 1919 and with the incorporation 
of the daily in 1921 was made president 
of the company with George E. Hosmer, 
former president of the National F2ditor- 
ial Association as business manager and 
treasurer. 

Milford at one time was connected with 
the publicity bureau of the Democratic 
National Committee, and was formerly a 
vice-president of the National Press Club. 

Senate Reports Forestry Bill 

The McNary Bill, providing for a na¬ 
tional forestry program, was favorably 
reported by the Senate .Agricultural 
Committee. .April 14. 

Our Features: 

Samuel G. Blythe 
Irvin S. Cobb 
R. L. Goldberg 
Ed Hughes 
O. O. Meintyr • 
Penrod and^Sam 
Will Rogers 
H. J. TuthUI 
Albert Payson Terhune 

and others 

The McNaight Syndicate, Inc. 
Times Building, New York 

Write Care at 
Beacon 

HOlUSTERS 
CIRCUIATION ORGANIZATION 
300 Merritt Building - Los Angeles,Cal. 

BEDTIME 
BIBLE 

STORIES 
BY FLORENCE VINCENT 

FULL COLOR ILLUSTRATIONS 

FROM WORLD FAMED PAINTINGS 

By 

TISSOT 

An elaborate book that will attract an 
unusual number of eoUcitiors who will 
Axible past aamfaigs and records hi ae- 

curing tlx months’ subacriptiana for 
your newspapar. The cost is only fifty 
cents including book and eoUdtor’e oom- 

miaeinn. Old aubscribarB can be sup¬ 
plied without expense to you. Wire 

for sample copy, option and plan. 

KEANE BROTHERS 
Brokaw Bldg., Times Square, N. Y. 
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Cultivate This Market 
Through Daily Newspapers 

I Manufacturers who are,desirous of II either creating a market or extend¬ 
ing a market should give considera- 

’ tion to PENNSVL\'AMA. as a State 
ij with a number of advantages. 

I PEXNSYL\ ANIA people comprise 
I 8.2 per cent of the population of the 
Ii United States. 

3' 

I Fifty-four per cent of these people 
I live in cities of 5,000 or more. Forty- 
I six per cent of them live either in 
I towns of less than 5,000 or on farms. 

I PENNSYLVANIA has 
I Seven cities of over 30,000 

li Nine cities of over 50,000 

|| Two cities of over 100,000 

II One city of over 500,000 

One city of over 1,500,000 
3 

I The dixersified industries, the tre- 
|i mendous actixities and constant 

^ demand for PENNSYL\^ANIA prod¬ 
ucts, make busy hustling communi¬ 

ties XX here money is made and spent 
constantly. 

PENNSYIA ANIA’S payrolls, by and 
large, run higher per capita than do 
the payrolls of any other State. 

PENNSYIA ANIA nexvspapers are 
daily selling merchandise for Penn¬ 
sylvania storekeepers, the men you 
xvant to put the goods out for you. 

Adequate adxertising and close 
co-operation betxveen the local mer¬ 
chant, the local daily and yourself 
xvill put vou in direct touch xvith 
your share' of PENNSYLVANIA 
trade. 

Circula. 
tion 

•♦•Allentown Call .(M) 30,627 
•••Allentown Call .(S) 19,595 
TttBeaver Falls Tribune .(E) 5,702 
TTi'Bloomsburg Press .(M) 7,130 
ttCarbondale Leader .(E) 5,668 
••♦Chester Times .(E) 15,547 
tfCoatesTille Record .(E) 6,097 
••ConnellsTille Courier.(E) 6,006 
fitElaston Express .(E) 21,270 

ttEo'ton Free Press.(E) 12,711 
ffErie Times .(£) 28,595 
••Harrisburf Telegraph .(E) 39,537 
••Oil City Derrick.(M) 6,296 
• • •Pottsville Republican and Morning 

Paper .(E&M) 15,354 
TTfScranton Republican.(M) 28,492 
•j"}"}’Scranton Times .(E) 41,544 
•♦♦Sharon Herald .(E) 6,287 
•••Sunbury Daily Item .(E) 4,416 

Warren Times-Mirror.(E&M) 10,637 
•••Washington Observer and 

Reporter ;.(M&E) 17,042 
•••West Chester Local News.(E) 11,090 
•••Wilkes-Barre Times-Leader. , . . (E) 23,690 
•j-f-f-Williamsport Sun .(E) 19,887 
•{•f-f-York Dispatch .(E) 18,317 
f-j-f^rk Gaxette and Daily.(M) 17,435 

••A. B. C. Statement, Sept. 30, 1923. 
-j--fGovernment Statement, Sept. 30, 1923. 

•♦•A. B. C. Statement, April 1, 1924. 
•fftGovemment Statement, April 1, 1924. 

2,500 10,000 
lines lines 

llilllllllllBllllllllllllllMlllllllliHllinillllllllltlllllillllllllllHIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIMIIIIIOT^ 

.0285 .0285 

.025 .021 

.036 .036 
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CLASSIFIED ADVERTISING 
The New Public Service 

XV—WHO BUY CLASSIFIED ADS? 
By BASIL L. SMITH 

••rVEK^'HODY,” you say, and leave 
■the matter right where it was 

when the <|uestion was asked. 
Now, “nolwxiy" is a definite word that 

atlords no nnan lor argument. Hut 
‘‘everybody" is general and vague and 
offers no ojii)ortunity to get right down 
to facts. What we want to know is who 
use classilieil ads, what kind of people 
they are. with what sort of needs and 
with what sort of purixises to he accom¬ 
plished. When we know these things, 
it won’t Ik- hard to tell how more jK-ople 
can be sold classified ads, or how these 
same peo|)le can be sold more and better 
ads. 

So. let's divide ‘‘everylxtdy" into its 
two parts that we naturally think of in 
this connection. Let’s say that classified 
ads are Ixjtight by private individuals 
who have personal needs to be satisfied 
and by jK-ople in l)u^lness who have com¬ 
mercial projects or interests to be ad¬ 
vanced. Then w e are bee inning to get on 
a basis .where we c.in do some clear 
analvving and some 'tr.iight thinking. 
Then we are coming to tin- iioint where 
we can consider Mr^. >mitli ami Mr. 

thing in his <lay's work. It’s not hard 
for him to win people to his side when 
he begins by oix-nly taking their side. 
He must make the voluntary advertiser 
feel how interested he is in helping to 
accomiilish the end in question. Then, 
when he has established his jiosition with 
him, he can proceed to sell him the kind 
of ad that he knows has the best chance 
of getting results. This won’t be hard 
if the solicitor has made him feel his 
spirit of co-operation. Hut if he goes 
about it in a disinterested, cold blooded 
way, his reasons for full description and 
week’s insertions are liable to be viewed 
as so many efforts to sell more space 
and more ads in 'his medium. In other 
worrls, they don’t know what facts and 
factors go into the making of a success¬ 
ful classified ad. They have probably 
never even considered the possibility of 
there being both good and bad types of 
ads. .\nd so, when the solicitor attempts 
to sell these people full description copy, 
he cantiot presume that they will at once 
understand why giving an adequate de¬ 
scription of the article or proixisition 
will increase the ad’s chance of success. 

THROWING THE “IT CANT BE DONE” SIGN 
OUT OF THE CLASSinED DEPARTMENT 

pLTTING on new classified lineage where there doesn’t seem to 
he any chance of success is getting to he an everyday oc¬ 

currence with live classified staffs. 

Finding new husiness isn’t hard. It’s mostly a question of look¬ 
ing for it where no one has thought of looking before. 

In his article for next week, “Putting On New Classified 
Lineage Inhere ‘It Can’t Be Done’,” Mr. Smith cites a number 
of illuniinating examples of classified staffs that have produced 
unexpected results because they had the right vision of possi¬ 
bilities. 

advertising to have ’some definite ideas 
on the subject. .-Xiirl he is. in the first 
place, naturally antagonistic to anyone 
who tries to sell him anything. In the 
second place, the chances are that he has 
never .seen the iM)ssil)ilities of any con¬ 
nection between classified ads and the 
greater success of his business. He isn’t 
going to have anyone selling him any 
advertising that he can’t see the full 
value of. He isn’t going to put his money 
into anything that won't show mighty 
good returns in new’ business. That’s his 
position—until the solicitor can show him 
otherwise. 

The first step, as in the case of volun¬ 

tary ailvertisers, is for the solicitor to 
establish his interest in his prospect’s 
business. He must begin by talking to 
him of the ways in which his medium 
can serve him. He must get over on 
the Cither side of the fence and tell him 
what good can come to him through the 
classified advertising connection before 
one thing is mentioned about space and 
rates. 

• These are a few—and only a few— 
of the points about “the people who buy 
classified ads.’’ Wide-awake classified 
managers and their staffs will enlarge 
on them—and sell these prospective ad¬ 
vertisers as they should be sold! 

SUPPLIES & EQUIPMENT 
For Newspaper Making 

Jones instead of "everyliorlv.’’ 
We know that a large pncportion of 

the ads carried by an> meditiin come 
from voluntary sources. .\nd we know 
that another smaller iiroixirtion of them 
come from sources that are semi-volun¬ 
tary, in that they are solicitecl from 
voluntary advertisers in a competitor 
paper or from former voluntary adver¬ 
tisers in the medium in question. These 
are the ads of the people who are con¬ 
stantly losing their watches, looking for 
cooks and nursemaids, renting rooms, 
selling their houses, disposing of house¬ 
hold goods and making the thousand and 
one varieties of offers that lill the differ¬ 
ent classifications every day of the year. 

Each one of these jK-ople has some 
definite thing to be accomplished. It 
must be important in his eyes or he 
would never have taken the trouble to 
call on a classified ad for assistance, and 
here is the first point to observe in deal¬ 
ing with customers of this sort: The 
solicitor must treat each one of them 
as though getting the desired results to 
the ad in hand was the most important 

are ti^eil so wiilclv. 
METROPOLITAN NEWSPAPER SERVICE 

Comic Strips 

FAMOUS FANS in :t r„l ; srr.-iit stuff. 
KIDDIE KAPER8 in lol.; rial kill-. 

Columbia Newspaper Service. 799 B'way, N. Y. 

Fashions 
HOLLYWOOD FASHIONS—NEW WTEEKLY 

All alHMit thf» c I o t h o H worn by KilniLinU’i) 
iM^autlful wom<*n wh#*n “off lo<*aiion ** 

Irresistibly feminine ami timely. 
Tom Beck Features. 733 San Fernando 

Los Angeles. 

Fiction 

CIRCULATION BRINOERS 
Kamoiia fiction of all Icmrtliii 

Service for Authors, 33 W, 42d St., New York. 

TALKS 
Lewis Wilson Appleton, Jr. 

1»M East Paoifio St., Pklla., Fa. 

Full Page Mats 

8 COL. 18 EM—ALSO 7 OOL. PAGES 
Cntnera News, Fashion Feature, nillilrcn's Pages 

The Intematiottal Syndioate, BALTIMORE. 

N'nr will they immediately see the ad¬ 
visability of having the ad appear a num¬ 
ber of times in order to attract the atten¬ 
tion of the greatest possible number of 
interested readers. 

.'\nd now. let’s look at the second group 
of classified ad liuyers—the business ad¬ 
vertisers. Tliey*have some things in com¬ 
mon with the people we have just been 
considering, hut they are different in 
many other resiK-cts. Where all users 
of classified are more or less alike is, of 
course, in their general lack of informa¬ 
tion alKiut the modern rlevelopment of 
this form of advertising. Husiness ad¬ 
vertisers are not apt to prove any excep¬ 
tion to this rule. For while they may 
seem to know more alKiut the general 
principles of advertising, they have 
scarcely ever brought intelligent thought 
to hear on the matter of classified ad¬ 
vertising. The responsibility of educa¬ 
tion then rests with the solicitor. 

The typical smaller husiness man who 
is a natural prospect for classified is a 
fairly shrewd individual or, at least, he 
thinks he is. He has heard enough about 

HINTS FOR THE MOTORIST—BY CLOUGH 
ropiiltr wltli lK)tli niitoniobiHst iiml af1v#*rtiR»*r. 

The International Syndicate, BALTIMORE. 

Newspaper House Organ 

THE AD-ROUTE—A SIX YEAR SUCCESS 
IV>oklctn »5c iHT foiLV--4>r mats and copy. 

The International Syndicate. BALTIMORE. 

Radio 

RADIO News and Features: 
Two columns weekly, wrifton 

Ur Carl H. Butman. 
WASHINGTON RADIO NEWS SERVICE. 

1685 R. St., N. W. Washington, D. C. 

DAILY OR WEEKLY RADIO—BY CHAPMAN 
Chapman \n the Ibiltimorc Sun's Radio writer. 

The International Syndicate, BALTIMORE. 

Religious Features 

A “DIFFERENT” SUNDAY SCHOOL LESSON 
The StiDderd Bellglone Featnre of Americea 
Newapaperdom. Twenty-five yeera of contlnoona 
pObllcatloo. Non-Controveralal, Readable. Timely. 

The ElUa Servioe, Swaithraore, Pa. 

Sunday Features 

Pre-Bmlnent Articles. W'eekly Fiction. 
Exploil ami .Xdventiire. I>.acork. 

M. N. 8.. Room 146—THE CONVENTION 

For Sale. 

I (Joss ■!, 6, 8 page Comet. 1 Duplex Angle 
Har Press. For sale factory overhauled. 
Price and terms reasonable. The Goss Print¬ 
ing Press Co., 15J5 So. Paulina St., CJhicago. 

Wanted. 

24 or 32 p.ige Hoe or Goss Printing Press 
with complete stereotype equipment, state con¬ 
dition and lowest price. High Point Enter¬ 
prise, High Point, N. C. 

REBUILT LINOTYPES 

AND INTERTYPES 

FOR SALE 
Write us for information 

and prices on Rebuilt Lino¬ 

types and Intertypes. These 

are machines traded in on 

new and more versatile 

Linographs and are sold 

with our guarantee. Be sure 

to state model wanted when 

writing. 

THE LINOGRAPH COMPANY 
DAVENPORT, IOWA, 0. S. A. 

Composing Room 
Steel Equipment 

We manufacture in steel 

everything in the way of 

equipment for the cotnpoa- 

ing mom, such as Makeup 

Tables, Galley Dumps, Cor¬ 

recting Banks, Type Cab¬ 

inets, Galley Cabinets, 

Preiied Steel Galleys, Port¬ 

able Page Trucks, etc., etc. 

Write us when in the mar¬ 

ket. 

Chicago Metal Mfg. Co. . 
3724 So. RockwnO StrMt 

ChicRfo, IIL 

Printers* Outfitters 
Printing Plants and busine.ss bought and sold. 
American Typefounders’ products, printers’ 
and bookbinders’ machinery of every descrip¬ 
tion. CJonner, Fendler & Co., 96 Beckman 
St., New York City. 

Goss Sextuple Presses for Sale. 
We are alxiut to install in the Christian 
Science Publishing Society plant, Boston, 
Mass., three High Speed Super-Imposed Unit 
Type Octuple Presses. By reason of this in¬ 
stallation we can offer to publishers two ex¬ 
ceptionally good Goss Straightline Sextuple 
machines. As is generally known, the Chris¬ 
tian Science Monitor is one of the very best 
printed p.ipers in the United States, and print¬ 
ed exclusively on Goss presses. These are 
desirable machines and offered for early ship¬ 
ment. Motor equipment available with the 
presses if desired. Full particulars upon re¬ 
quest. The Goss Printing Press CJompany, 1535 
South Paulina St., Chicago. III. 

FOR SALE 

14-HOE Presses 
These presses range in capacity 
from 20 to 64 pages. If you 
are in the market for a 

2nd hand press 

Let us know your wants. 

THE GOSS PRINTING PRESS CO. 
153S So. Paulina St. 

Oiicago 

PROFITABLE! 
The Editor & Publisher way is 

generally the most advantageous 

way to sell or buy newspaper 

equipment or supplies. 

When you want to sell used 

equipment, let an ad in these 

columns find a buyer who will 

make you a good offer for it. 

And when you have to buy 
equipment or supplies for your 

plant, he sure to watch the op¬ 
portunities in these same col¬ 

umns—and get what you need 

at the best possible price. 

Here’s all-round profit for 

you! 

Directory of Leading Features 
FOR DAILY. SUNDAY AND WEEKLY NEWSPAPERS 

Comics Motor Service 

(.'••tiif* to Hoftin 1 at tht* ('otivnition 
and loam why ItKC'K nnd KKSSLEU 
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per word per inaertian, cash with order, 

for advertisements under die classifica¬ 
tion of “Situatians Wanted.” For those unem- 

ployed, one insertion Free (advt. not to ex¬ 

ceed S* words.) 

e per line per inaertian, cash with order, 

IOC j| y,|,|te space is used at top and bot¬ 

tom of advertisement. 

per word per insertion, cruh with order, 

for advertisements under any other 
classification. 

per line per insertion, cash with order, 

if white sprK:e is used at top and bot¬ 

tom of advertisement. 

3c 

6c 

36c 

Situations Wanted Situations Wanted 

SITUATIONS WANTED 

Advertising Mruiager. 
M Advertising Manager-Producer. F.ight 
years’ successful experience with news¬ 
papers. agencies, local and national adver- 
tisers. Expert copywriter and layout man; 
sales promotion, selling in person and direct¬ 
ing salesmen. College graduate. Available 
immediately anywhere. References convinc¬ 
ing. Box A-839, Editor & Publisher. 

Advertising Manager. 
Position, As Advertising Manager Wanted. 
Understand business managing; thoroughly 
experienced. Age 24, married, have family. 
Widely known in foreign field; capable of in¬ 
creasing business; well posted and able to 
create impelling advertising copy. Have 
selling ability and vision. Employed at pres¬ 
ent as bu.siness and advertising manager 
aftenioon daily city _ ten thousand. V. D. 
Ringwald. Box 694. Cisco, Texas. 

Advertising Manager. 
Position as .Advertising Manager wanted. 
Unilerstand business managing; thoroughly 
experienced. Age 24, married, have family. 
Widely known in foreign field; capable of 
increasing business; well posted and able to 
create impelling advertising copy. Have 
selling ability and vision. Employed at present 
as business and advertising manager afternoon J daily city ten thousand. V. D. Ringwald. 
Box 694, Cisco, Texas. 

Business Manager. 
Executive and Cost Accountant. Specialist 
in Accounting System, cost and general busi¬ 
ness management. Will consider change alnmt 
June first. Salary to start, $3,000. Best of 
references, ability, character, etc. .Address 
Box A-83, Editor & Publisher. 

Cartoonist Plus. 
Experienced in photo retouching, layouts, and 
commercial art for advertisers. More inter¬ 
ested in opportunity than in initial salary. 
.A-824, Editor fii Publisher. 

Circulation Executive. 
Possessing ability and confidence combined 
with eminently successful record s<dicits pub¬ 
lisher’s pri'-jM sitions immediately. A-847, 
Editor Sc Publisher. 

Circulation Manager. 
Firmer New York Iler.ald Circulation Mana¬ 
ger .Available. Tliirteen years with Booth 
Publishing Co. and two years with Mujisey 
< h gaiiiration in B.altimore and New A'ork. 
Now bx-ated in New A’ork. To arr.mge for 
interview during cunvention next week ad¬ 
dress Box .A-Rt'b E.ditor & I’ublisher. 

Circulation Manager, 
middle ageil, .10 years' experience, desires posi¬ 
tion with some newspaiier in any Western 
or Coast state. C.an systematise and handle 
any method of circulatum. perforin any mail¬ 
ing or working detail. Opportunity for per¬ 
manent connectirm desired. More than salary 
to start. References furnished. Address 
Box A-822, Editor A Publisher. 

Circulation Manager 
desires to change position. Circulation worth 
getting. I can produce goods for you. I 
produced it for others, have been circulation 
manager for fifteen years, and at present on 
the job. However, I wish to make connec¬ 
tions with some paper in Louisiana, Florida, 
California or Texas. Let me prove to you that 
1 can produce. Best of references furnished. 
A-S40. Editor & Publisher._ 

Classified Advertising Man. 
Single, 28 years old. would like position as 
classified manager, assistant or as solicitor; 
several years’ exjwrience on leading eastern 
and middle-western pajicrs; 254 years as 
classified manager under Basil L. Smith 
System; I know classified in all its angles, 
how it should lie >old and how it should be 
built, can furnish the liest of references .and 
am available immediately. .Address Box •■\-844, 
balitor & Publisher^__ 

Desk Man. 
Assistant Editor wants job on trade paper or 
house organ; 17 years’ experience on newspapers 
and periodicals. Understands makeup, layouts; 
experienced feature and news writer. Qualified 
to take entire charge of EMitorial End, 39 years 
old. .A-S.S2. Eilitor & Publisher._ 

Editor. 
Available for Conference During Publishers’ 
Conventions. Man thoroughly experienced by 
20 years in all branches of editorial work in 
cities of all sizes and in all parts of the 
country wishes to locate in a city of 100,000 
population in an executive cap.acity. Nationally 
known as a writer on business and finance. 
Will go anywhere after May 1.1 on mutually 
s.atisfactory terms. Box .A-851. Editor & 
Publisher. ___ 

General Manager. 
Somebody wants man to take management of 
small town daily or weekly. I want the job. 
Former editor and publisher. Can h<andle 
news end, front office, circulation, advertising 
and see that mechanical department gets out 
the work. Married, 38. family. .Address 
I. A. M., 1220 \V. .Adams, Sandusky, Ohio. 
Manager. 

General or Business Manager, 
Thoroughly trained and experienced provin¬ 
cial and metropolitan newspaper executive 
immediately available for permanent connec¬ 
tion. preferably in Eastern territory but will 
go elsewhere if mutually satisfactory arrange¬ 
ments can be made. Capable in all adminis¬ 
trative duties ami can successfully co-ordin¬ 
ate and co-ojierate. obtaining liest results. 
Highest references .-Address .A-814, Editor & 
Publisher 

Workkig Foreman (Newspaper and Job), 

F,xpert in the production of an up-to-date 
newspaper; good executive and systematizer; 
desires to locate permanently. Box A-830, 
Editor & Publisher. 

Composing Room Foreman, 

good executive, getting maximum production 
without friction, expert makeup, ad man, and 
■>lierator, with experience on large and small 
dailies. Union, locate anywhere. E. B. Land- 
fear, 594 Franklin -Ave., Nutley, New Jersey. 

HELP WANTED 

Advertising Salesman. 

Wanted—the l)est advertising space salesnian 
in Ohio. National business publication wants 
“go-getter” to cash in on remarkable oppor¬ 
tunity for immediate increase in business from 
Ohio territory. Big, permanent job for an 
able s.alesman who has reached his limit in 
successful newspai)er, special edition or trade 
paper work; luit no place for weather re¬ 
porter or “anything yct?“ type of representa¬ 
tive. Salary will fit the man desired and 
must increase rapidly, if he is to stay. Specify 
present crmnection. selling record and earn¬ 
ings, enebwing photo, if possible. Address 
Presiflent, 1718 Real Estate Trust Building, 
I*hiladelphia, Pa, P. S. Our own men all 
know alnnit this advertisement. TzCtters held 
in c«>nfidence. 

CONVENIENT! 
Why bother to “look 

around’’ for a new employee 
—when probably all a on 
have to do i.s look thronjrh 
Editor 1*1' Pnhlisher’.s “Situ¬ 
ations Wanted’’ ads? 

We helie\'e in making it 
easy for newspaper execn- 
ti\’es to soh'e their employ¬ 
ment problems. And we are 
glad of the opportunity to 
call this convenient service 
to your attention. 

Keep a Avatchful eye on 
the applicants for positions 
who are usinjj these columns 
every week! 

General Manager. 
W.anted to make connection with newspaper 
as part owner or manager. Wide advertising 
exi>ericncc. Prefer college town as have ideas 
for new monthly publication and job printing. 
.Xddress A 842, care Editor & Publisher. 

Newspaper Manager. 
Thoroughly equipped Newspaper Manager, 
versed in all departments of the business, 
executive, financial, mechanical and news; 
strong editorial writer; 17 years in present 
position with rebuilt afternoon daily to bis 
credit; reliable in every respect and earnest 
worker, desires new connection on Republi¬ 
can or Independent patter, in full charge, 
assistant or in any branch. Thoroughly 
familiar with New Jersey and Pennsylvania, 
but will consider offer fri*m any .\tlantic Sea- 
lK>ard State. A SJ8. Editor St Publisher. 

News Room Executive. 
T«*ti years’ experience. m«>stly metropiditan. 
(’at>al)le <A taking full charge of news numi. 
Pity over lOD.iO) preferred. Permanent posi¬ 
tion rather than big 'salary wanted. Yotith 
.tinl enthusiasm. College man. Now holding 
re'«p*>nsible positi'm on "tic of natMm's biggest 
dailies, but want to establish h'»me in smaller 
city. Address A Sxl, care Editor I^ublisher. 

Publisher, Genera] or Circulation Manager 
will consider connecti*>n for .May 15tli. 14 
years* executive experience on leading Sottth- 
ern dailies. J2 years of age, family. Address 
.\-819, Editor St Ptiblisher. 

Rotogravure Editor. 
l>o you need ;t p»togravure editor’ T know' 
this feature of newspapers from end to end. 
am an exi>crt pbot4»grapher ainl judge of 
news lectures, a trained newspaperman, col¬ 
lege graduate. 30 years old. 1 am now with 
rotogravure secti<wi of one of country’s best 
known newspapers but desire a bigger posi¬ 
tion. Available on reasonable notice. .Address 
B4)X a-843, care E'litor & Publihser. 

Web Color Pressman 

wishes connection anywhere. Write E. N. 
Holterbach, 26 Vermont St,, Brooklyn, N. Y. 

Reporter. 

C^hmI all-around reporter bir general work tin 
suburban aftem^xm daily. Man with small 
city training preferred; steady position if 
suitable. Write giving experience, salary cx- 
fM'cted, etc., to Daily Item, l*ort tliester, 
N. Y. 

BUSINESS OPPORTUNITIES 

California Daily For Sale. 
Town of six thousand; net profits nine thou¬ 
sand; price thirty th*»usnnd. Kirst payment 
twenty thousand. If you have the cash ad- 
<Iress A-846. enfe of Editor Sc Publisher. 

Publishers* Circulation Campaign. 
If you are looking for just a subscription con¬ 
test,** better i>ass us up; but if you desire a 
Far-Reaching. I>ynamic, (*« nstnictive Circiila- 
lion and Business-Building Campaign, fully 
eight weeks l«.ng. carefully pl.itined and per- 
M'lially conducted by .i firm of unquestioned 
.tbility and 'ntegrity. write to us. Standard 
( ircnlatiini S rvice, East Berlin. Pa. 

Greutation and Advertising Camp.iigns. 
1,3^5 New .^ubsA-rilw r- |.*r the first four weeks 
of our campaign f*»r the Pineville Sun, Pine- 
ville, Ky. Write !••• omn <lrites and partirn- 
Inrs. Indiana I’ircnl iti'*n St .Advertising Cr*. 
Sbelbyville. Indiana 

BOOKS, ETC. 

■Sales= 
Appraisals 

raornnu 

Palmer, DeWitt 
& Palmer K.-jisr*- 

ruci$» Com XooroMXotioo 
II. C. MOORS tU Com* Driv, 

Bov,riT HUU, Calif. 

Successful Performance 
This firm has a record of 

almost 15 years of successful 
performance in the difficult 
work of 
PURCHASE, CONSOUDATION, 

SALE AND APPRAISAL 
of newspaper and magazine 
properties throughout the U. S. 

HARWELL & CANNON 
Times Bldg. Ne'ov York 

- WE CONNEa THE WIRES ~ 

WANTED— 
Reporters 

Copy Readers 

Advertising Salesmen 

Fernald's Exchange.Inc. 
Third Nrt’l B'ldo.. Springfield, Mass. 

We can increase your buiinesa—jom 
want it increased. 

You have thought of press clippings 

yourself. But let us tell you how press 

clippings can be made a business bnilder 
for you. 

BURRELLE 
145 Ijf.yale St.. N. Y. City 
EtftxbllshMl ■ QuartM* ol • Ctntmy 

AdvertiMng Ropre^ntative. 
Onr c»f the lw*s.t kiu m a«lvrrtising space buy¬ 
ers in the I’r.itrd "Nt-ites h.as decided tn be- 
rnme a sfHTtal newspaper representative 
He is th«ir*»ughly f.nniliar with the essential** 
iieceHsan.’ f'»^ th<* pr.»^M’r pre«entati«*n of news- 
pafK'rs to space buyers. He will consider a 
small gr«»n|» of high grade newspaiiers. High¬ 
est references. Box .\ 856, Edit'ir S: Publisher. 

Special Repreaentative. 
.\n increase of 25% in nati«>nal advertising 
by the end of one year or no pay will he 
guaranteed by us to any newspaper we agree 
t»» represent, .\ddress Box A-855, Eflitor & 
Publisher. 

LEGAL NOTICE 
T(1 THE .STOCKHOI.DF.R.S OF THE 
KDITOR AND PUBLISflER rOMP.\NY 

T tic annual mrrtiiiK of thr stockhoMers of 
TIIF. F.Di roR .W’l) Pritl.lSHK.R COMPANY 
will lie belli Wcilnc-iilay niorning. May 7th, 
at eleven o’clock at the general office-i of the 
t'onirany. Piilityer BniMinK. suite 1115, 
0.1 Park Row. .N’ew York, for the purpose of 
election of directors and two inspectors of 
election and for the transaction of such other 
hn<ine-s as niav pro|icrly conic tiefore the 
meet ine 
rilF F.DITORANl) PUBT-ISIIKR COMPANY, 

JAMES W. BROWN, 
President. 

FENTON DOWLING, 
Secretary, 

New York, April 16, 1924. 

Breaking Into the Magazines 
is easy if you let The Writer’s Digest. 
America’s leading magazine for wirters. tell 
you how-. Filled with brass-tack articles on 
writing and selling photoplays, stories, poems, 
songs, feature articles, etc., hy America’s 
foremost writers. Write today for free sam¬ 
ple copy. Writer’s Digest, 820 Butler Build¬ 
ing. Cincinnati. Ohio. 

DIRECT! 
A “Help _\V.anted’’ ad in Editor & 

Publisher is the shortest distance be¬ 
tween these two points—your office and 
I he present location of the right man to 
fill th,at vacancy on your staff. 

We welcome this opportunity to give 
so practical and helpful a service to 
newspaiier executives. Every week we 
re.ach the tj pe of men that yo» want to 
re.ach. 

Take advantage of this service the 
next time vou have a vacancy—use an 
F.OITOR &• PlBLISIIER ad! 



80 Editor & Publisher for April 19, 1924 

HUNCHES 
Managing editors and city editors are always on the lookout for news and 

feature ideas that can be used locally. Editor & Publisher w%ll pay $1 for 
each hunch published under this head. The fact that the hunch u now being 
worked successfully in your city does not bar it from this department. Address 
your contributions to the Hunch Editor. When they appear, clip them and 
mail them in and receive payment. Unavailable hunches will not be returned. 

T. MORRIS, PITTSBURGH 
A. P. CHIEF, DIES 

Veteran Press Association Man Served 

In New York, London, Brussels— 

Awarded Order of Leopold By 

King Albert 

TIOW many families in your city are 
affected by the “moving urge” each 

month? An Indianapolis newspaper 
found 1,400 families move each month 
in that city. Apartment occupants were 
found to be the most restless. They 
formed into two classes—the newlyweds 
who find ample room and a minimum of 
work there, and the elderly couples who, 
their children gone, seek smaller living 
place.s. Warm weather always starts an 
exorius from apartments into residences, 
and cold weather drives many back. The 
water company records showed that 
some persons changed addresses 7 and 8 
times in 5 years, while others, home- 
owners, have remained in one location 
from 20 to 30 years. Telephone changes 
totalled 1.8(K) a month. Transit compa¬ 
nies estimateil that 1,000 families moved 
iii and out of the city annually by motor 
truck. It makes an interesting story.— 
Robert L. Heard. Fort Wayne (Ind.) 
Xews-.Sentinel. 

A tactful reporter can collect a mass 
of material for future use while cover¬ 
ing your county fair. Become intimate 
with the exhibitors and their herdmen in 
charge of live stock and obtain from 
them experiences in the raising of the 
animals which were awarded prizes. 
Other farm experiences will probably 
be developed. Pictures can be obtained 
at the time. Lewis Hyman, Logansport 
( Ind.) Phoros-Tribung. 

A “stunt” which went over big in 
Providence, recently, was to send a re¬ 
porter to .get facts and statements from 
the leading junk dealers of the city. 
Photos were also taken of the stacks of 
material in the junk yards. These facts, 
together with pictures and information 
about the immense amount of raw ma¬ 
terials saved made a story.—Harry T. 
Lansing, Providence, R. I. 

Within a few months Iiigh school 
graduation will be with us again. Why 
not arrange for the business and profes¬ 
sional men, tlie outstanding men of the 
city, for a series of short interviews or 
articles on the reasons why the high 
scliool graduate should go to college and 
study tlieir particular profession? l^t 
the doctor tell of the reasons why the 
graduate should take up the study of 
medicine, the necessary qualifications, 
and so on and let each interview present 
sometliing concrete in this manner. This 
series will react both ways: the man giv¬ 
ing the interview gets into the news col- 
mniis and the gr:uluates will follow the 
series. Some special mention can be 
maile of the series Ix-fore they are actu¬ 
ally luiblished to create interest.—George 
Smedal. Cedar Rapids, la. 

One paper has made a practice of fol¬ 
lowing closely house bulletins, school 
papers, and annuals and bulletins on the 
part of manufacturing plants. The 
amount of good news copy fully justifies 
their interest in publications of this class. 
Much news issued for a spc-cial class of 
readers is of general interest and liked 
by the reading public.—L. J. Jellison, 
Dubuque (la.) Times-Journal. 

Why do we never read any stories in 
the papers aliout reporters. The actual 
experiences of professional reporters in 
their efforts to make a living should be 
of interest to everybody. Many people 
tliink they have an “easy job.” But few 
people realize that a reporter puts in 
many hours running a story down, and 
then, quite often after obtaining the facts, 
tinds out that the story after all, is not 
worth publishing. Try a feature or two 
on. “The Task Of a I>ong I>egged Re¬ 
porter.”—B. F. Clark, Hutcl'.inson, Kan. 

Detroit Times Wins Victory 

Detroit Times won a victory over the 
Detroit City Gas Company, subsidiary of 
the .\merican Light & Traction C^om- 
liany, Xew York, when a board of arbi¬ 
tration this week handed down an award 
supjKirting the contention of the Times 
that an attemptetl raise in rates was un¬ 
justified. The Detroit daily carried on 
the fight to protect the 240,0(10 gas and 
electric consumers of the citv. 

Why is there a bigger demand for some 
kinds of investment at 4 per cent than 
some others that appear very similar 
but which pay a higher rate of interest? 
Why is it that some b:mks pay only 4 
per cent while savings and loan asso¬ 
ciations pay 5 and 6? Your readers 
would like to know, and it isn’t hard to 
get the information for them.—Bert A. 
Teeters, Springfield, O. 

America’s Best 
Magazine Pages 

Daily and Sunday 

Newspaptr feature Serviie 
241 WEST 58TH STREET 

New York City 

M'hat has happened to the old-fash¬ 
ioned Dime Novel? The Bo.ston Trav¬ 
eler sent out a st.-ir reporter who brought 
back an interesting and amusing story 
about the blood-stirring books still on 
sale in the citv. R. L. Lurie, Grove 
Hall, Mass. 

FINING 
PRESS 
SYNDICATE 
1161 Arcade Building, St. Louis 

Features ♦ Editorials * Specials 
Unusual, Illustrated Features 

for Every Holiday 
Expansion ^ans Now in 

Preparation. 
Standard in Every Respect. 

Newspaper Buildings 

Plant Layouts 

Operation, Production 

Newspaper Engineering 

Circulation and Advertising 

Surveys 

Appraisals—V aluations 

S. P. WESTON 
120 West 42nd St. 

New York 

Bryant 381S 

Thomas Watkins Morris, 55, widely 
known newsp:ii)er man and chief of the 
Pittsburgh bureau of the Associated 
Press, died at his home in Pittsburgh, 
Tuesday, after a protracted illness. Mor¬ 
ris had been connected with the A. P. 
since 1909, and for a long period was a 
member of the Xew York staff. 

During the war he was sent to London. 
When President Wilson arrived in Eu¬ 
rope, Morris was assigned to accompany 
the Wilson party. Later he was attached 
to the Brussels bureau. He accompanied 
the King and Queen of Belgium on their 
tri]) to the United States, and on his 
arrival here was given charge of the Pitts¬ 
burgh office. When King Albert visited 
Pittsburgh his first thought was of Mor¬ 
ris. He summoned the A. P. man, and in 
recognition of his services to the Allied 
Nations during the war conferred upon 
him the Order of Leopold. 

b'or many years Morris was a director 
of the Pittsburglj Press Club, serving as 
vice-jiresident in 1923. 

“Tommy” Morris was born in Morris¬ 
town, O., in 18()9. His first newspaper 
work was on the Coshocton (O.) Age. 
In 1891 he was editor of the McKeesport 
(Pa.) Sunday Herald, which under his 
direction became the lirst morning daily in 
that city. 

Two years later, in partnership with the 
late Capt. Harry Palmer, then of 
McKeesport, he purchased the East Liv- 
erp<K)l (().) Evening News Review, this 
partnership continuing until 1899, when 
Morris disposed of his interests and re¬ 
turned to Coshocton to edit the .'\ge. 

In 1904 he went to Pittsburgh as a re- 
jKirter on the Dispatch. He later became 
identified’with the Post, but soon returned 
to the Dispatch, as eilitorial writer, with 

Million 
Dollar 
Hearst 
Features 

The World’s Greatest Circulation 

Builders 

International 

Feature Service, Inc. 
New York 

H0l-5eor& 
iFpaturps 

500 nFTH AVENUE 

LONGACRE SM7 CABLE "NOROHOL’* 

NEW YORK CITY 

the late James F. Hudson. In 1909 he 
went to the Gazette-Times as assistant 
city editor, and a few months later en¬ 
tered the service of the Associated Press, 
subsequently being transferred to New 
York. 

Although chief of the Pittsburgh A. P. 
office, Morris found delight in covering 
spot news personally. Time and again he 
would turn reporter and go out after the 
news. He always hoped to “die in the 
harness,” and until the last few days of 
his illness was in constant touch with his 
office associates, offering suggestions .ind 
directions by telephone. He was married 
in 1902 to Miss Mabel Wagner of 
Coshocton, O., who, with his three sisters, 
survive him. 

A. P. Improves South Dakota Report 

South Dakota newspapers are now re¬ 
ceiving an improved .Xssociated Press 
leased wire report prepared especially 
for members in the State. The new 
service went into effect .\pril 15. 

RADIO COMIC 
by 

James Henderson 

A Two Column Panel 

The Brightest Radio Pages 

Get the 

Radio Ads 

Write for Samples 

The McClure 
Newspaper Syndicate 

373 Fourth Avenue 

New York City 

w ITH special writers 

and photographers 

covering all parts of the 

world, NEA furnishes 

Full Service clients the 

best of news pictures and 

news feature stories. 

fTrite for tamplet and rates. 

AXlt£«V/l‘20OW.3e0.STRCET. vl sL&a 
CLEVELAND, OHIO 

YourPaperlsNo 
Better Than Its 

Automobile 
Section 

The BIG THINGS IN MOTORING 
WRinENINABIGWAY 

The Ullman Feature Service 
Home Life Bldg., Washioglon, D. C. 
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NEWSPAPER ADVERTISING 

rr ^ 
rniMcisco | j 

--J- 

1 Pdmmm cirrj^m [ 
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J j • 

• Indicates cities of 30,000 or more 
Indicates Beckwith offices. 

Beckwith Covers The United States Best 

The above map readily illustrates the widespread influence of The S. C. 
Beckwith Special Agency as it does the strategic location of its 8 offices. Each 
office commands a clearly defined field of national advertising. 

No important advertising point is more than a night*s ride from a Beckwith 
office. 

44 Years of Supremacy 

The Beckwith Organization is the oldest, largest, most powerful and best known 
Newspaper special agency in America. Its full complement exceeds 70 people 
of which 28 are trained newspaper advertising salesmen. 

A STRONG TESTIMONIAL 

The character and leadership of the newspapers together with an unbroken 
record of years of satisfactory service are a substantial and genuine endorsement 
of the high standard of representation rendered by this agency. 

The S. C. BECKWixHjiSpEciAL Agency 
Main Office, World Building, New York 

New York - Chicago - Detroit - St. Louis - Kansas City - Atlanta - Los Angeles - San Francisco 
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GAINS 
FOR THE MARCH ISSUES OF 

®I)e gorb Uelegram 
and Evening Mail 

TOTAL ADVERTISING LOCAL DISPLAY 
LINES LINES 

March, 1924 
March, 1923 

GAIN - - 

821,810 March, 1924 
503,535 March, 1923 

- 318,275 GAIN - ■ 

CLASSIHED ADVERTISING 

548,185 
272,100 

276,085 

LINES 

March, 1924 - 230,241 
March, 1923 - 214,792 

GAIN - - . 15,449 

CIRCULATION FOR MONTHS OF FEBRUARY AND 
MARCH 

OVER 200,000 NET PAID 

Otelegrant 
and Evening Mail 

Publication Office, 73 Dey St., New York 

Eastern Representative: 

DAN A. CARROLL 
, I lo East 42nd St. 

-New York 

Western Representative. 

J. E. LUTZ 
Tower Building 

Chicago 




