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mulhall denies sale. 

SELF-STYLED LOBBYIST SAYS HE 

M ADE ALL EFFORTS TO GIVE 

away correspondence. 

No Money Transaction with New 

York World—Barry Characterizes 

Hi* Testimony Before Congres¬ 

sional Committee as False, De¬ 

clare* He Helped Sell the Papers 

to the World, and Wants Share. 

Martin H. Mulhall, self-styled lobby¬ 
ist for ten years for the National Asso¬ 
ciation of -Manufacturers, whose state¬ 
ments concerning prominent men, as 
printed exhaustively in the New York 
World two weeks ago, are now being 
investigated by two lobby investigating 
committees of Congress, has denied on 
the witness stand before the Senate 
Committee that he had tried to sell the 
great mass of papers and letters to the 
New York World. He said he proposed 
to introduce witnesses and letters to 
show that he had been engaged for 
months in “trying to give away” the 
great tile of correspondence. 

Mitlhall's statement was made in con¬ 
nection with his request that he be al¬ 
lowed to read a letter he had written 
May Id, 1913, to Perriton Maxwell, 
editor of Hearst’s Magazine, urging 
him to have William R. Hearst make 
the mass of letters public through his 
publication. 

“1 have attempted for the past two 
months to give them away,” Mulhall 
told the committee. “I never had in 
mind the questions of the money 1 
would receive for them.” 

"But you did sell them later to the 
New Y’ork World?” asked Senator 
Reed. “1 did not sell them,” said Mul¬ 
hall. “1 fell into the hands of a gen¬ 
tleman named Barry, who came over 
to look at the letters for Mr. Hearst. 
1 have learned since that he is what 
is known as a newspaper tipster. The 
letters were given to the New York 
World, but later -Mr. Barry came and 
wanted me to break the contract with 
the World, saying he could get 
$loO.<XtO for the letters from the Na¬ 
tional Association of Manufacturers. 

“1 said the letters were not for sale; 
that the National Association of Manu¬ 
facturers did not have money enough 
to buy them; that I had no proposition 
of blackmail in connection with them.” 

Richard Barry made public a state¬ 
ment 1 uesday characterizing as false 
much of the testimony given by Mul¬ 
hall. .Mr. Barry, who acted for Mul¬ 
hall in the sale of letters to a news¬ 
paper, and has since brought suit for 
?o,00<t in the Supreme Court, as his 
share of the purchase price, refers to 
the ex-lobbyist as a man whose chief 
function in life is the demonstration 
that Ik- is without honor. 

Trenton Mayor to Buy True American. 

_ Mayor Frederick Donnelly has organ¬ 
ized a syndicate to purchase the Tren- 
jon f -N- J.) True -American, which is to 
^ sold Wednesday at a receiver’s sale, 
rerdiiiand W. Roebling, a large stock- 
wider^ in the Public Service Corpora- 

of .\’ew Jersey, and Frank S. Katz- 
^ach, who is a candidate for the 
^^ocratic Gubernatorial nomination, 
are interested in the new concern. The 
sum of .S48.000 was offered for the True 
■^meric in, which is an afternoon news- 
paper, by a representative of the Tren¬ 
ton Evening Times, its rival, but the 'bid 
was afterward withdrawn. 
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SN.XPSHOT OF HENRY WATTERSON. 

RE.VDING I>KfK)F .\T HI.S DESK IX THE OFFICE OF THE I.OI'ISVILI.E COURIEK-JOURN.M.. 

ROCHESTER PAPER ON FIRE. 

Union and Advertiser Plant Suffers 

$40,000 Damages. 

(Special by L'nited Press.) 
Rochester, N. Y., July lo.—The Union 

and -Advertiser will to-day he p-inted 
under difficulties as a result of a fire 
which broke out last evening on the 
sixth floor. The blaze was discovered 
by a newsboy and when the firemen ar¬ 
rived clouds of smoke were pouring 
from the windows and the roof. .A gen¬ 
eral alarm was turned in and the fire¬ 
men were obliged to work desperately 
for an hour before the fire was con¬ 
quered. The loss is estimated between 
$40,000 and $.50,000, mostly due to water 
damage. 

The Union has just installed a new 
$ti5,(K)0 press, on which its paper is 
printed, but this was covered with rub¬ 
ber blankets and escaped the flood of 
water which poured through all the 
floors. The composing and job depart¬ 
ments were badly flooded and it was 
necessary this morning to empty water 
from type cases and clear away a large 
quantity of debris before work could 
proceed. 

Much of the machinery, including sev¬ 
eral electric motors, suffered damage and 
are out of commission. 

The editorial and counting rwm 
forces of the Union and -Advertiser 
were obliged to make a hasty exit to 
the street at ten o’clock Wednesday 
forenoon, when smoke suddenly poured 
in great volumes from the basement. .An 
alarm from a central box brought a 
large part of the fire department to the 
scene, and the fire, which had broken 
out in the basement in a stack of old 
papers, was extinguished with small 
loss. The origin of the fires is a 
mystery. 

Greek Fund Now Reaches $35,000. 
The enthusiasm of Greeks in Ameriw 

for relief of distress in Macedonia is 
manifested by the steady inpour of 

money to S. J. Vlastos, editor of the 
New Yor.< Greek newspaper .Atlantis. 
-Mr. Vlastos since the first of last week 
has received amounts totaling $10,000, 
which brings the total amount of sub¬ 
scriptions up to $35,000. The contribu¬ 
tions are coming in from all parts of 
the United States. The money has been 
cabled to .Athens. 

Boy Say* in Ad He Found $35,000. 

The person who lost $3o,000 in a 
leather bag on the tracks of the Boston 
& Maine Railroad will learn that it 
pays to read the ads as well as to ad¬ 
vertise. Brayton Gardner, eighteen 
years old, walked into the office of a 
newspaper at North -Adams, Mass., and 
put in this ad: “Found—$3o,000. Owner 
can have money by identifying it and 
satisfying Brayton Gardner.” He paid 
for the advertisement and walked out 
again. Did he tell the truth? 

Government to Issue Farm Journal. 

-As' a result of the conferences of 
the heads of the agricultural colleges 
and experiment stations with Secretary 
Houston, it has been decided that the 
department and colleges will issue a 
jointly edited agricultural journal to 
take the place of a number of the tech¬ 
nical publications heretofore issued by 
the Department of .Agriculture. Farmers’ 
bulletins and similar papers still will be 
issued, but an effort will be made to 
have them deal with agricultural sub¬ 
jects of general interest, while the more 
special technical problems will be 
treated in the journal. 

Kirksville Editor Commits Suicide. 

H. J. Simmons, editor of the Kirk- 
ville (Mo.) Democrat, chairman of the 
Missouri Board of Mediation and .Arbi¬ 
tration, and a prominent Democratic 
politician, committed suicide in a hotel 
in that city Saturday by swallowing 
poison. Mr. Simmons was the owner 
of three other Missouri newspapers and 
was well known throughout the State. 

10 Cents a Copy 

WILL SPEND $200,000. 

BIG ADVERTISING CAMPAIGN TO 

BE INAUGURATED BY ELEC¬ 

TRICAL SOCIETY. 

Object Is to Educate Public to the 

Saturation Point on the Use of 

Electricity—Magazines and Week¬ 

lies to Be Employed—Secretary 

Dodd Explains Selection of Me¬ 

dium* and Gives Detail* of Plan*. 

With the sum of $120,()00 actually 
raised and with $80,000 within easy 
reach, the Society for Electrical Devel¬ 
opment of New York will inaugurate, 
early this coming fall, a campaign simi¬ 
lar to that planned by the National 
Commercial Gas .Association. The 
amount stated, $200,0<K) in all, is con¬ 
sidered as the minimum that is to be 
spent in the effort to educate the public 
to “saturation point” in the use of elec¬ 
tricity. -As Philip S. Dodd, secretary- 
treasurer of the organization, explained 
to a representative of The Editor and 
Publisher, this sum may reach a pos¬ 
sible maximum of about $450,00i). 
Whether the effort would be made to 
raise that much for the plans in hand 
Mr. Dodd could not say. 

.\ccording to its articles of incorporation 
the Society for Electrical Development was 
formed on .September 3, 1912, for the pur¬ 
pose of promoting and increasing the use 
by the public of electric current for all 
useful purposes as an end in itself and 
as a means for increasing the demand for 
apparatus and supplies, and to promote and 
facilitate a co-operative planning and exe¬ 
cution of various means and methods ef¬ 
fective to this end: to encourage and pro¬ 
mote the development of the electrical sci¬ 
ence, art and industry, both technical and 
commercial; to develop means and methods 
tendiiiit to promote the welfare of individ¬ 
uals identified with all branches of said busi¬ 
ness; to encourage harmonious relations which 
will assist in maintaining the industry in 
the highest confidence of the public; to es¬ 
tablish co-oiwrative relations among the dif¬ 
ferent electrical interests, from manufac¬ 
turer to consumer, to the end that each may 
contribute in some measure toward bringing 
about the aforesaid results desired by all. 

The prospectus of the organization 
sets forth that: 

The Society for Electrical Development is 
planned to accomplish the heretofore difficult 
problem of unification and massing of sales 
effort, added to an educational effort on the 
part of each, for the benefit of the various 
interests, large and small, that go to make 
up the electrical industry—and for the benefit 
of the public which they serve. 

■Any casual student of national or business 
economics recognizes that in the development 
of either a nation or an industry real effi¬ 
ciency requires some basis of organization by 
which collective effort can be made to sup¬ 
plement, both morally and financially, indi¬ 
vidual effort. 

Combination as an economic principle we 
know to be logical, and, as competition is also 
a vital factor, we cati safely assume that co¬ 
operation and competition each in its proper 
place is the solution of the problem. 

It is evident that small indivdual subscrip¬ 
tions from each interest in the industry can 
be co-operatively expended on educational 
campairas to the public so as to produce an 
ease of selling and conservation of net indi¬ 
vidual selling costs to an extent where larger 
sates campaigns may be conducted by each, 
with a total net saving to the industry for 
sales expense, or a larger aggregate sales re¬ 
sult at the same expense. 

The following is the society’s adver¬ 
tising and promotion plan in detail as 
given in the prospectus. The subscrip¬ 
tions just raised and to be raised are 
to be spent in full accordance with this. 
The statement on this subject reads as 
follows: 

.\ national advertising campaign in general 
magazines, trade and class papers, etc., this 
campaign to he of broad educational nature 
designed to educate the consuming and non¬ 
consuming public to the many advantages of 
electricity for light, heat, power and other 
useful purposes, including special arguments 
for adequate wiring circuits, outlets, etc., for 
modern electric service. 

A comprehensive follow-up system in con¬ 
nection with the above, so that each individual 
member Wrill receive a copy or notification of 
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every iniiuiry coming from his locality ami 
the manufacturing members will receive direct 
copy or notification of every inquiry made 
relating to the apparatus which they manufac¬ 
ture. 

Stimulating and assisting the publication of 
educational literature of various kinds to ar- 
chit^ts, builders, other trades and the public. 
It is evident that the freedom with which 
electrical equipment is either provided for or 
installed is based upon knowledge of its avail¬ 
ability and advantage. It is a matter of com¬ 
mon observation that present-day use of the 
later developed electrical devices is retarded 
by inadequate wiring and outlets. 

Booklets of an educational nature to be used 
as far as possible in answering direct inquiries 
coming from national advertising and other 
sources and also to be supplied in quantities 
at a minimum cost to members for local dis¬ 
tribution through co-operation with the various, 
agencies which publish such booklets as can 
be used. 

Collecting of material from central stations, 
manufacturers, advertising agencies, etc., and 
preparation of additional material, if advis¬ 
able, so that specific information can be fur¬ 
nished relative to advertising copy and cuts 
for newspaper advertising, booklets, folders, 
envelope stuffers, circular leters, etc., to as¬ 
sist members in planning and carrying out ad¬ 
vertising campaigns. 

In addition to doing the advertising 
alluded to, the Society for Electrical 
Development has planned to promote its 
cause in the manner indicated by the 
following paragraph: 

The accumulating and disseminating of data, 
photographs, cuts, etc., for use in newspaiwrs, 
general magazines, trade and class papers, as 
well as free-lance writers, furnishing data, 
articles and stories of all character to all 
classes of publications, including architectural, 
building, farm publications, women’s maga¬ 
zines, etc., etc. 

TRADE PRESS TO BE USED. 

Publicity in the trade press is also to 
be sought and contributions to a num¬ 
ber of organization bulletins will be 
made. Members of the society are to 
be supplied with a news service for the 
local daily press, and arrangements are 
to be made “with newspapers through¬ 
out the country and with magazines, 
newspaj^r syndicates, trade press, spe¬ 
cial writers, etc., for stories, articles 
and information.” The same page of 
the prospectus sets forth that assistance 
will be given in the unification of power 
laws, electrical ordinances, sign and 
wiring regulations and the like.” It is 
also the intention to disseminate among 
the members trade information, arrange 
for moving pictures, film exchanges 
dealing with subjects in which the so¬ 
ciety is interested, and assist in the de¬ 
veloping of the day load on the wires 
by aiding in the greater consumption of 
current on farms, by household appli¬ 
ances and the more general application 
of electrical power generally. 

TO SPEND MOST IN MAGAZINES. 

The plan to be set in motion within 
the next few weeks comprises every 
phase of activity here mentioned, and 
the money available then will be spent 
in two equal parts, one of them in mag¬ 
azine advertising and the other in at¬ 
tention to the other means of promo¬ 
tion here outlined. In addition, the 
society will put a number of advertis¬ 
ing experts pn the road, who are to 
educate members not maintaining ad¬ 
vertising departments in the profitable 
use of newspaper space. 

The sum needed is raised in the fol¬ 
lowing manner: Central stations and 
manufacturers of electrical supplies are 
required to contribute to the fund one- 
fifteen of one per cent, of the gross 
amount of their annual sales, and not 
less than one-twentieth of one per cent, 
on gross amounts exceeding $20,000,000 
annually. Contracting and jobbing in¬ 
terests are expected to contribute to the 
extent of one-twentieth of one per cent, 
of the gross amount of their annual 
sales. 

EXPECTED REVENUE. 

For the purpose of making an exact 
statement of the amount of business 
done annually unnecessary subscribers 
have the privilege of stating the 
amounts of their revenue according to 
the following classes. Class how¬ 
ever. is obliged to pay on a minimum 
basis of $15.B0ft per year, a contribu¬ 
tion amounting to only $10 annually. 
With a gross income of $20,000,000 per 
year the subscription would amount to 
$1,3!13..T1 per vear. , 

The following table, taken from the 
(Continued on page 100.) 
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CHICAGO HAPPENINGS. 

Wrigley Ad Agency Incorporated— 
Associated Country Newspaper 
Publishers Decry Mail Order 
Houses and Elect Officers at Organ¬ 
ization—American Reduces Deliv¬ 
ery Price—Ida Tarbell Entertained. 

(Special Correspondence.) 

Chicago, July 16.—The Wrigley Ad¬ 
vertising -Agency has just been incorpo¬ 
rated with a capital of $10,000 by 
Ransom B. Wrigley, Herman Wagner 
and Ezra W. Clark. 

Formal organization of the .Associ¬ 
ated Country Newspaper Publishers’ 
Association was completed at a meet¬ 
ing held at the Hotel Sherman, the 
session being the concluding gathering 
of the newspaper men from Middle 
Western States in their second annual 
convention. Resolutions were adopted 
decrying the mail order houses of the 
large cities, which, it was held, robbed 
the local merchant of results and had 
a tendency to create a desire for the 
larger cities instead of keeping alive 
interest in the home town and smaller 
city. 

The officers chosen were: President, 
C. .A. Viloet, Momence, Ill.; vice-presi¬ 
dent. H. C . Paddock, .Arlington 
Heights, Ill; secretary and treasurer. 
Van L. Hampton, Macomb, Ill. 

The .American has reduced its deliv¬ 
ery price from ten cents to six cents 
in some of the towns near Chicago. 

Several social events have been given 
here lately for Miss Ida Tarbell, the 
magazine writer, who has been inves¬ 
tigating sociologic and economic condi¬ 
tions of the city. 

John Hicks, a Chicago reporter, son 
of Col. John Hicks, publisher of the 
Oshkosh (Wis.) Daily Northwestern, 
was a recent victim of sunstroke dur¬ 
ing a torrid spell. 

Richard Henry Little, the Examiner’s 
dramatic critic, is dabbling in amateur 
theatricals at the swell suburb. Lake 
Forest. 

Royce P. Eckstrom, a local newspaper 
man, has been elected controller of the 
sanitary district at a salary of $5,000 
a year. 

Mrs. Sarah Mead, wife of George H. 
Mead, advertising agent, has sued 
Charles E. Graves & Co., jewelers, for 
$50,000 damages, alleging false arrest. 

Charles T. Marshall, of -the Indian¬ 
apolis News editorial staff, and Miss 
.Adeline Goodhart were married recent- 
l- in this city. 

The Evening Post claims to be the 
best printed daily newspaper in Chi¬ 
cago. 

PLAN MILLION DOLLAR SHOW. 

Ohio Printers’ Federation to Hold Ex¬ 
position in Toledo, Sept. 1 to 6. 
What is heralded as the Central 

States Million Dollar Exposition of 
printers’, publishers’, binders’ and 
photo-engravers’ machinery and equip-, 
ment will be held in the Terminal 
building, Toledo, O., Sept. 1 to 6. The 
exposition is under the management of 
the Ohio Printers’ Federation and will 
be held in connection with the Third 
Ohio Trade and Cost Congress. 

There will be exhibits of modern 
rnachinery and equipment, from the 
little job stitching machine to the giant 
newspaper presses. The machines will 
be in full operation. Special exhibits 
include one by paper makers, which will 
show how paper is made, from the 
pulp to the finished product. Another 
exhibit will demonstrate the various 
steps in the production of printing inks. 

The plans also include a motion pic¬ 
ture display. A big Chicago newspaper 
is going to use the movies to take the 
visitors on a personally conducted tour 
of a modern metropolitan newspaper 
plant. Other moving pictures will be 
shown illustrating various features pf 
the printing trade. 

Governor Cox will be the speaker on 
the opening night, and other speakers 
of national reputation are being ar¬ 
ranged for. President J. M. Thomssen, 

of the Ohio Printers’ Federation, is 
getting up a notable program of events 
and addresses for the various sessions. 

Among the exhibitors are: Mergen- 
thaler Linotype Co., International Type¬ 
setting Machine Co., Burroughs Add¬ 
ing Machine Co., American Printer, 
Eagle Printing Ink Co., American Mul¬ 
tigraph Sales Co., and many other well- 
known concerns of the trade. 

McCLURE SYNDICATE WINS CASE. 

Court Orders H. H. McClure & Co. to 
Turn Over Business and Pay Costs. 
The McClure Newspaper Syndicate of 

New York won a sweeping victory this 
past week in the New York Supreme 
Court when Justice Sea'bury sustained 
Referee George Gordon Battle’s find¬ 
ings and issued orders restraining H. H. 
McClure and Company, Inc., “its agents, 
attorneys and servants from carrying on 
the newspaper syndicate business.” 

H. H. McClure and Company were 
ordered to turn over their syndicate 
business and “to pay over to plaintiff 
one-half the commissions on syndicate 
business done since the execution of the 
said agreement of September 1, 1910.” 

The McClure Newspaper Syndicate 
was also awarded costs, “including ref¬ 
eree’s fees and stenographers’ fees.” 

Land of Ad, a Play, to Sell Goodz. 
The public will be educated to the 

value of advertised goods through the 
stage, if the plans of a new concern pro¬ 
moted by a New York producing com¬ 
pany do not go astray. This company 
purposes to interest national advertisers 
in a musical play originated by Carl 
Kusada, entitled “The Land of .Ad.” 
The scheme includes free admission 
tickets, to be distributed by dealers. 
“Full representation” of advertised 
goods in the play is offered at a rate 
around $1,000 a week for thirty weeks. 
It is announced that a number of na¬ 
tional advertisers have favorably con¬ 
sidered the plan. The present plan is 
to produce the play beginning Sept. 15. 
James T. Powers, the actor, is said to 
b.; favorably disposed to taking a lead¬ 
ing role in the play. 

May Launch Daily in Manchester. 
New Hampshire newspaper circles 

are interested in the news that the for¬ 
mer quarters of the Manchester Union 
on Hanover street in Manchester have 
been leased by a prominent Democratic 
journalist, who is said to be engaged in 
forming a stock company for the estab¬ 
lishment of a new daily in the New 
Hampshire metropolis. 

Bankrupt Owes for Newspaper Ads. 
.Albert D. Samuel, residing at No. 

West lu8th street. New York, has 
filed a petition in bankruptcy with lia¬ 
bilities of $14,915 and assets of $1,533, 
consisting of debts due on open account. 
The majority of the creditors are news¬ 
papers in various cities with accounts 
due for advertising. 

Lucas is Champion Newspaper Golfer. 
P. B. Lucas, of the Brooklyn Eagle, 

won the championship of the New York 
Newspaper Golf Club by defeating 
Grantland Rice, of the Evening Mail, 
by two up and one to play in the thirty- 
si.x hole final round o\"er the public 
lipks at Van Cortlandt Park last week. 
As this is the second time Lucas has 
captured the title he becomes the per¬ 
manent owner of the John P. O’Connell 
trophy. Rice was two up at the turn in 
the moming and was one to the good 
when the pair retired for luncheon. In 
the afternoon Lucas squared the match 
at the fifth hole, but Rice was up again 
at the turn. Lucas squared the match 
again at the tenth, however, and won 
the eleventh, giving him the advantage 
for the first time, and settled the match 
at the seventeenth. 

-Aberdeen, S. D.—J. F. Paul Gross 
has sold the Herald at Lemmon, S. D., 
to J. C. Stoner, until recently publisher 
of the Edson (S. D.) Press. Mr. Stoner 
will change the Herald from Republican 
to Democratic. 

NICK CARTER ON THE STALE. 

Street & Smith Seek to Enjoin Film 
Company From Infringing Theit 

Trade-Mark. 
(Special Correspondence.) 

Washington, July 11. — Whether i 
Nick Carter appears on the stage now ! 
rests with the Supreme Court of the * 
United States. For some twenty-three 
years; in fact, ever since Nick was bi rn, 
he has been the leading character in de¬ 
tective stories published by a New York • 
firm. 

As his reputed “fathers,” the m m- 
bers of the New York firm of publish- 1 

ers. Street & Smith, have been fighting i 
against Nick's going onto the st..ge. 
They declare that Nick owes it to ti em 
to give his time exclusively to the m;iga- 
zfne business. 

A moving picture film company of St. 
Louis, on the other hand, is determined 
that Nick shall try his hand in 
dramatics. The company has prepared 
and advertised a film showing “Nick 
Carter, the Great .American Detecti e,” 
and predicts that every man, woman 
and child is interested in Nick’s success. 

The New York publishers took the 
matter into the courts. They claimed j 
that Nick was not only the leading cl.ar- | 
acter in their stories, but that the words j 
“Nick Carter’’ were used as a trade¬ 
mark on their periodicals. They sought 
to enjoin the moving film company from 
infringing their trade-mark. 

Judge Trieber, of the Federal District 
Court in Arkansas, was unwilling to let 
“Nick’’ go onto the stage in the manner 
proposed, and so was Judge Hook, of 
the Circuit Court of Appeals for the 
Eighth Circuit. Judges Smith and Van 
Valkenburgh, however, as a majority of 
the latter court, decided that “Nick" 
could try his luck with the movies. That 
will remain the law, unless the Supreme 
Court turns a tender ear to the mourn¬ 
ings of the New York “fathers” of the 
youthful character. 

The case is attracting the attention of , 
many publishers, as they look for the | 
decision in this case to establish a prcce- f 
dent for all others that may arise. Pub¬ 
lishers wish to have the characters in 
their publications protected from use by 
moving picture companies unless they 
sell the use of the fiction names to the 
film operators. 

No Malice in Col. BleUien’s "Libel.” 

Col. .Alden J. Blethen, editor of the 
Seattle (Wash.) Times, and his son, 
Clarence B. Blethen. managing editor 
of the paper, were found not guilty of 
criminal libel by a jury last week. The 
defendants were accused jn an indict¬ 
ment returned by the special county 
grand jury of haviiig libeled Joseph 
Jarvis, a Socialist agitator, by publish¬ 
ing last October an article alleging that 
Jarvis had ab.sconded with funds be¬ 
longing to the party. The verdict of 
acquittal was returned on instructions 
of Superior Court Judge Humphries, 
who granted the motion of the defense 
for an instructed verdict on the ground 
that the prosecution had failed to show 
malice. 

t 

$80,000 Bid for Billings Gazette. 

Pursuant to an order of the District 
Court, two bids were received last week ; 
for the sale of the Billings (Mont.) | 
Gazette. One was for $75,000 and the \ 

other, it is understood, was in excess 
of $80,000. The property has been in 
the hands of the receiver of the failed ? 
banks here. The judge of the District 
Court has taken the bids under advise- l 
ment, and is not expected to take any 
action until next week. 

Talk of Herman Ridder for Mayor. 

There is considerable talk in Demo¬ 
cratic circles in New York City alwut 
running Herman Ridder, publisher of 
the Staatz-Zeitung, for mayor this fali 
Mr. Ridder is popular with his patty 
and stands a fair chance of securing 
the nomination if he wants it. He re¬ 
cently turned down Governor Sulz.ers 
appointment to the position of State 
Superintendent of Prisons. 
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WAGES ARE GOING UP. glacier park blazer. dropping baseball extra. 

Typographical Unions Succeed in Se¬ 

curing Substantial Increases in 

Wages of Newspaper Printers 

in Several Cities. 

The fifty-ninth annual convention of 
tlie International Typographical Union 
will take place at Nashville, Tenn., 
Atm. 11-16. The official headquarters 
will he at the Hotel Hermitage. 

Through the efforts of Typographical 
Union No. 180, of Sioux City, la., the 
wages of newspaper workers in that 
place have been increased from $24 to 
$2(i a week for night work and from 
$21 to $23 for day work. The new 
scale became effective June 2. 

The Columbus (Ga.) Enquirer-Sun 
has signed a two years’ contract with 
the local printers’ union under which 
seven hours constitute a day’s work. 
The old scale provided for a forty-eight 
hour week. For overtime beyond eight 
hours a price and half is to be paid. 
The increase amounts to six per cent, 
for machine operators, fourteen per 
cent, for foremen and 20 per cent, for 
fioormen. 

Under the new scale, recently adopt¬ 
ed. the Butler (Pa.) Union, No. 415, re¬ 
ceives an increase of a dollar a week 
all around. This gives the handmen 
$17. news foremen $19, job foremen 
$18. and machine operators $19. Night 
work is $2 above these figures. 

The operators in the government 
iTinting office at Ottawa, Can., have 
secured an increase in wages of $1.50 
|)er week, with back pay antedating six 
months. The wages are now $21 a 
week. 

The morning newspaper scale adopt¬ 
ed at Burling^ton, Vt., provides for an 
increase of $1 a week and the evening 
scale fifty cents for the next two years 
for the evening newspaper and the job 
printers. 

Carlinville (Ill.) printers are rejoic¬ 
ing over an increase of $2 a week all 
around. Overtime is to be paid for at 
one and one-third instead of one and a 
quarter. 

Three dollars a week increase in 
wages all around has been secured by 
the printers of Victoria, B. C. A re¬ 
duction of three hours a week in work¬ 
ing time has been made. 

.Atlantic (Tity Union No. 377 has se¬ 
cured a raise of $2 a week in the 
wages of printers. Ten concerns have 
signed the scale. 

The members of La Crosse Union 
No. 418 are now receiving an advance 
in wages of $2 as the result of negotia¬ 
tions recently concluded. Next year the 
machine scale is to go up another notch. 

Toledo Mailers’ Union has signed up 
a five years’ contract with the Blade 
calling for an annual increase in wages 
for the entire period. 

The Burlington (Vt.) Union has ne-^ 
gotiated a new scale which provides an ’ 
increase of $1 a week for the morning 
newspaper workers and fifty cents a 
week for the evening newspaper print¬ 
ers. 

.\ new scale was adopted at Elgin, 
111.. June 2, under the provisions of 
which an increase of from one to three 
dollars a week was granted. The min¬ 
imum wage for job foremen is now $22 
a week, job and fioormen $19 a week, 
newspaper foremen $23 a week. 

Albert Frank & Co. Sue on Contract. 

Suit has been filed in the Supreme 
Court by .Albert Frank & Co., advertis¬ 
ing agents. New York, against Otto 
Singer, Inc., building corporation, 
Brooklyn, for the recovery of $1,833.46, 
alleged to be due on advertising con¬ 
tracts. The complaint recites that be¬ 
tween January 31 and June 23 the ad¬ 
vertising company caused to be pub¬ 
lished in newspapers advertising matter 
for the Otto Singer corporation, and 
that the bill rendered was for $2,093.^, 
and of this amount only $260.()2 was 
paid. The suit is for the difference. 

Daily Newspaper Printed on a Train 

Durin]g Glidden Tour. 

The Glazier Park Blazer is the name 
of a little four-page paper issued by the 
newspaper men who went on the tour 
of the American Automobile Associa¬ 
tion through Minnesota, North Dakota 
and Montana to the Glazier National 
Park, a distance of 1,233 miles. Hoke 
Smith was the managing editor, 
and Luther Reed, of the New 
York Herald; Ed. Westlake, auto¬ 
mobile editor, Chicago Evening Post; 
Ben Ferris, representing the Minne¬ 
apolis Daily News and the St. Paul 

Practice Is a Wasteful One and Pub¬ 

lic Shows Little Interest. 

That $50,000 a year would be a con¬ 
servative estimate of the amount of 
money saved by publishers of Pitts¬ 
burgh afternoon papers by the elimina¬ 
tion of baseball extras is the opinion of 
Robert McCIean, circulation manager of 
the Pittsburgh Post and Sun. 

Mr. McCIean holds the view that 
nothing is so fluctuating as baseball 
.‘^ales. If the home team is winning the 
“fan.s” are “good sports.” If the home 
team is losing sales fall off. If the 
home team plays in town, attendance 

Newspaper Office on Automobile Train en Route to Glacier Park. 

Daily News; Cal. Stedman, publisher. 
Northwestern Automobile Trade Re¬ 
view, of Minneapolis, Minn.; J. E. 
Smith, automobile editor, the Journal, 
of Minneapolis, Minn.; H. A. McNitt, 
of the Central Press Association, Cleve¬ 
land, O.; Maurice Froelich, of the Min¬ 
neapolis Tribune; C. S. Harrington, of 
the St. Paul Dispatch, the contributing 
editors. 

The Blazer was printed daily on the 
train which accompanied the automobile 
tourists and provided meals and sleep¬ 
ing accommodations. The plant was 
installed in a modern sixty-five foot 
dynamo-baggage car of the Great 
Northern Railway’s hotel train. The 
equipment included a linotype machine, 
a cylinder press and an engraving out¬ 
fit. The press was a working model of 
the Osterlind patent, loaned by the in¬ 
ventor. The staff photographer’s daily 
story of the tour was told with half¬ 
tones turned out by experts from the 
Buckbee-Mears Engraving Co., of St. 
Paul. The composing room was in¬ 
stalled by the McGill-Warner Co., St. 
Paul, which owns it, as does the Buck¬ 
bee-Mears Co. the engraving depart¬ 
ment. A four-horsepower motor at¬ 
tached to the car dynamo furnished the 
power. 

City Editor Made Manager. 

Carter h'ield, city editor of the Cum¬ 
berland (Md.) Press and American, has 
been made editor and manager of the 
paper, succeeding George Garner, who 
has been appointed Washington corre¬ 
spondent of the New York Press. Mr. 
Field went to the Press when it became 
a daily, in December, 1912, from the 
Baltimore Sun, with which he had been 
connected for five years. He also 
worked on the Baltimore American staff 
and was telegraph editor of the Nor¬ 
folk Landmark, now merged with the 
Virginian-Pilot. 

. Jhe Lincoln County News, Fayettes- The Aberdeen (Wash.) New Era, 
vale, Tenn., has begun publication, after published weekly for two years, sus- 
several months’ suspension. ^ pended publication recently. 

may be large at the ball grounds or 
small. Baseball extra buying, of course, 
becomes a habit in time, but sales must 
depend on conditions of temperament 
and temperature. On account of this, 
the average of “returns” on baseball ex¬ 
tras if always high. 

The waste of white paper is only a 
small factor in the expense of produc¬ 
tion. Heavy telegraph tolls, overtime 
in the composing room, stereotype and 
pre.'S rooms, extra wagon service for 
distribution, all contribute to the in¬ 
creased cost without proportionate re¬ 
sults in either prestige or cash return. 

If only one newspaper in the town 
issued a sporting extra there would be 
a decided publicity advantage to that 
one paper, but when all four evening 
papers compete in this line the game 
certainly is not worth the candle. Ask 
any Pittsburgh publisher whether he 
would care to resume the publication 
of the sporting extra and you get but 
one answer, “not unless I have the field 
entirely to myself.” The people do not 
miss the baseball extra. So accustomed 
is the public to the lack of it that they 
never ask for the sporting extra. And 
best of all. from the publisheis’ stand¬ 
point, circulation has grown without this 
extravagant expense. 

Requiem High Mass for Reporter. 
A solemn requiem high mass for the re¬ 

pose of the soul of Gregorv T. Humes, 
the reporter of the New York World who 
met death in the New Haven Railroad 
accident at Stamford, Conn., on June 2, 
was celebrated at St. Andrew’s R. C. 
Churchl, 'Citv Hall place and Duane 
stieet, Monday morning. The night 
workers had charge of the^ arrange¬ 
ments. Hans Kronold. ’cellist; Mme. 
Selma Kronold and John Finnegan took 
part in the musical service. The pas¬ 
tor, Father Evers, officiated, and the 
Rev. James A. Thornton, of St. Colum- 
ba’s. delivered a brief address. News¬ 
paper men and “Greg’s” many friends, 
together with the immediate members 
of his family, were present 

Dr. Gwyn Resigns from Churchman. 

The Rev. Dr. Herbert B. Gwyn, who 
resigned a large parish in Chicago to 
become the editor of the Churchman, 
resigned his editorship Monday and is 
looking for a parish. The Churchman 
is a New York Protestant Episcopal 
weekly, and the organ of the Low 
Church party. It has been leading the 
fight against changing the name of the 
church toi the American Catholic 
Church. The Churchman is a privately 
owned paper, in which many leading 
Episcopalians have invested. 

Hospital Heads Sue Chicago Tribune. 

Two suits were filed last week against 
the Chicago Tribune for libel. The 
suits are based on stories publi.shed in 
the Tribune recently. Ida Wright Rog¬ 
ers asks $150,000 and Dr. L. D. Rogers 
asks a like amount. Both are con¬ 
nected with the National Maternity Hos¬ 
pital. The suits were brought on the 
ground that the Tribune attacked the 
conduct of the institution and charged 
that Dr. Rogers used the back yards of 
the hospital as a burying ground. 

Newsboys Not Under New Labor Law. 
•An amendment made to the labor law 

by the Legislature at Albany this year 
regulating the sale of periodicals in 
streets and public places does not apply 
to boys employed by newspapers to de¬ 
liver papers, according to an opinion 
rendered last Friday by .Attorney Gen¬ 
eral Carmody. The question was raised 
by the Mohawk and Hudson River Hu¬ 
mane Society, of Gloversville. 

Is This a Chicago Dream? 

.An enterprising operator in Chicago 
has evolved a plan for the construction 
of a great newspaper publishing plant 
to provide accommodations for the Chi¬ 
cago Tribune, Daily News. Inter-Ocean 
and possibly the Record-Herald on 
property now occupied by the docks of 
the Erie Railroad at Market street and 
the river and West Washington and 
West Randolph streets. It is said that 
an option on the property has already 
been secured and that there is a fair 
chance that the scheme will go through. 
It is contended in behalf of the project 
that the cost of production could be 
greatly reduced by the establishing of 
such a plant, and that the expense of 
distribution could also be considerably 
lessened. 

Janvier Book* to Public Library. 
Thomas -A. Janvier, the author and 

collector of rare manuscripts, who died 
on June 18. directed in his will, which 
was filed Tuesday, that upon the death 
of his wife, all his manuscripts and 
books in Spanish and French and those 
dealing with West Ind'an folk lore 
should be given to the New York Pub¬ 
lic Library. The only condition which 
he imposed upon this gift, which is con¬ 
sidered of great value, was that each 
book should be stamped on the inside 
with “Bequest of Thomas .Allihone Jan¬ 
vier and Catherine Janvier, his wife,” 
and that none should be sold. 

Drive SocialUt Editor From Town. 

Dr. B. K. Leach, a Socialist editor 
of Brandon. Ore., was driven out of 
that city Saturday, following a notice 
served on him at a mass meeting of 600 
citizens the night before that his pres¬ 
ence no longer would be tolerated. Six¬ 
teen automobile loads of business men 
followed I.each to see that he kept 
on going after leaving the town. 

Corean Newspaper Man Gets 6 Years. 

Yan Ki-Tak, formerly connected with 
the Corean Daily News at Tai Ku. 
charged with the attempted assassina¬ 
tion of Governor General Terauchi. was 
convicted by the Court of Appeals Mon- 
dav and sentenced to six years’ im¬ 
prisonment. Five other defendants re¬ 
ceived a similar sentence as conspira¬ 
tors. 

A new brick structure is being erected 
for the Waverly (Va.) South Side Dis¬ 
patch^ _ 



Uncle Trcsty in the Poutical Arena. 
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Frederick Burr Opper, of the New York American and 
Hearst Syndicate. 

Frederick Burr Opper, often called on the village newspaper, serving in 
the “Dean of American Cartoonists,” the capacity of printer’s devil, copy boy 
is perhaps the best-known caricaturist and about everything else around the 
in the country. Opper’s rise to fame office. .\11 this time Opper had the idea 
was no meteoric flight, such as often that drawing was the field in which he 
occurs in this fast moving century, would ultimately find success. All his 
when public idols spring up overnight, spare time had been spent in making 
but is the result of persistent work on sketches of people and scenes around 
the part of a man who started out with his native village, 
the intention of making a success of After a year in the village newspaper 

LEADING CARTOONISTS OF AMERICA. 

Frederick Burr Offer. 

his chosen profession and clung to this 
intention until he had accomplished 
what he set out to do. 

Bom fifty-six years ago—^Jan. 2, 1857, 
to be exact—in the little town of Madi¬ 
son Lake, Ohio, Opper was possessed 
of no more opportunities than fall to 
the lot of the average American boy. 
He went to the public school in his town 
until fourteen years of age, when he 
decided that the newspaper profession 
held more of an opportunity for him 
than did the school. He secured a place 

An Unparallnlnd Record for 1912 

THE BOSTON HERALD 
GaM 1,600,000 Agate Linae Over 1911 

In the firct four months of 1918 The 
Herald gained tSSJie agate lines over 
same period of 1918. Iln the first three months of 1918 The 
Herald gained 68,400 lines of foreign ad¬ 
vertising over the same period of 1918. 

From March 16 to M^ 17, inclusive. 
The Herald beat The Globe in week¬ 
day display by 97,000 agate lines. 

I Ncthinr batter in tfrm England far 
\ profltaala pubKeity, 

I THE S. C. BECKWITH SPECIAL AGENCT 
1 Sab Fsssba KsarasalBliTSs 

IWWTOU CmCAiQO ST. Loots 

office the lure of New York prompted 
him to give up his job and try his luck 
in the nation’s great metropolis. He 
did not have the idea that he was a 
first-class newspaper artist, so imme¬ 
diately went to work in a store on 
Broadway, where his duties not only 
consisted in acting as salesman, but in 
drawing cards and price tickets for the 
goods displayed in the show windows. 

Still clinging to the idea of pursuing 
art or literature, he drew several hu¬ 
morous sketches and sent them to “Wild 
Oats” and “The Phunny Phellow,” the 
leading comic papers of the day. They 
were accepted and Opp^r became a reg¬ 
ular contributor. 

In the course of a short time the ge¬ 
nius of the young man was recognized 
by Frank Le.slie, who engaged him on 
the art staff of Frank Leslie’s Weekly, 
the same magazine which had, years 
before, given a start to Thomas Nast. 

Opper stayed with Leslie’s for three 
years and then went over to Puck, with 
which publication he was identified for 
eighteen years. The regular appearance 
of Opper’s pictures in Puck brought 
him before the public and he soon be¬ 
came recognized as the leading cartoon¬ 
ist of the day. 

In 1889 Opper left Puck, in which he 

had acquired a part interest, and ac¬ 
cepted a position on the staff of Will¬ 
iam R. Hearst, for whose papers Opper 
has been drawing cartoons ever since. 
Besides the papers owned by Mr. 
Hearst—the New York American, the 
Journal, the Boston .\merican, Chicago 
American, Chicago Examiner, the San 
Francisco Examiner and the Los .An¬ 
geles Examiner and .\tlanta Georgian— 
Mr. Opper’s cartoons are published in 
hundreds of papers throughout the 
country, by arrangement with the Hearst 
syndicate. 

During his career Opper has drawn 
illustrations for Mark Twain. Hobart 
(Dinkelspiel) and I>unne (Dooley). 
He is the author of “The Folks in 
Funnyville,’’ a hook in verse, profusely 
illustrated, and other literary works. 
Outside of his famous political cartoon.s, 
chief of which were the series known 
as “Willie and His Papa,” drawn dur¬ 
ing the McKinley administration, and 
his present “Cruise of the Piffle,” Opper 
has run many serial comics, such as 
“Happy Hooligan,” started in 1902; 
“John Bull,” begun in 1903; “.\lphonse 
and Gaston,” started in 1902, and 
“Maude, the Matchless,” which first ap¬ 
peared in 19<^7. These have all been 
run in the colored supplements of many 
Sunday papers, and some of them con¬ 
tinue to amuse countless thousands of 
persons on both sides of the .\tlantic. 

Mr. Opper was married in 1882 to 
Nellie Barnett, and they have two chil¬ 
dren. a son, who graduated from Har¬ 
vard, and a daughter, who received her 
diploma at Wellesley and is now mar¬ 
ried. Mr. Opper has a summer home 
in Connecticut and lives in the city dur¬ 
ing the winter. 

NEWS NOTES FROM KENTUCKY. 
(By Our Special Correspondent.) 

Louisville, Ky., July 15.—Louisville 
had a hand in the entertainment of 300 
members of the Indiana Democratic Edi¬ 
torial .Association, their relatives and 
friends, who held their annual conven¬ 
tion in New .Albany last week. The 
editors held their business sessions in 
New .Albany. For diversion they took 
in the Glenwood Chautauqua, visited 
Corydon. the first capital of Indiana, 
and the Jeffersonville reformatory, 
where they were the guests of Major 
David C. Peyton, the superintendent. 

Friday evening the Louisville Conven¬ 
tion and Publicity League treated the 
Hoosier writers to an open-air banquet 
at Fontaine Ferry Park. While in 
Louisville the visitors went through the 
plant of the Louisville Times and 
Courier-Journal, one of the show-places 
about town. Returning home, the edi¬ 
tors stopped off at French Lick Springs 
for a day. 

John C. Duffy is the leading spirit 
hack of the Hopkinsville Democriit, a 

newspaper launched recently. It is pub- ; 
lished every morning except Monday 
The Lexington Tribune also has made 
its appearance in the morning field in 
the Bluegrass city. 

Desha Breckinridge, editor of the 
Lexington Herald, has purchased a site 
costing $25,600 on which will be erected 
the paper’s new home. Work on the 
structure will be started as soon as 
plans have been agreed upon. 

The Thousandsticks, a weekly pub¬ 
lished at Middlesboro, has filed articles 
of incorisoration and the name of the 
paper is changed to the Pinacle News. 

t)ne of the most unique testimonials 
ever reared to man's best friend has beer, 
placed over the grave of “Bert” at the ' 
country home of Col. John T. Macauley. i 
in Mockingbird V’alley. The stone is ■ 
not large. Chiseled thereon are these f 
words: "In Memory of BERT, Chap- ' 
lain of the Chili Con Came Club. He 
was a dog who in his life gave lessons 
to men. John T. Macauley, Chief 
Mourner. Henry Watterson, Elegist." 

Invaluable Aid to Newspaper Readen. 
Elsewhere in this issue will be found k 

a two-page advertisement of the "Pan- k 
ama Canal Elat Globe and Cieographica 
History of the World,” which is worthy j' 
of careful study by newspaper editors ^ 
and pu'blishers. The work which it ex¬ 
ploits is a flat reproduction, 28 inches in 
diameter, of the surface of a geographi¬ 
cal globe, which in that form sells at ‘ 
several hundred dollars, but in its pres¬ 
ent shape retails for $1. The flat globe, 
which is the best thing of the kind we , 
have ever seen, was edited by Rear .Ad- i 

miral Robert E. Peary, and presents f 
data of great value that may be taken 
in at a glance. One of its features is 
the showing of distances by sea be¬ 
tween the principal commercial ports of 
the world. The approaching completion 
of the Panama Canal will make the 
globe an invaluable aid to newspaper 
readers. It is accompanied by a geo 
graphical history of the world consist 
ing of 150 pages and containing a full 
history and description of the Panama 
and Suez canals. 

There !• only 
ONE SURE "WAV 

to cover 

Chester and Delaware County 
with its 117,000 people, by newspaper sd 

vertising, ana that is to use the 

CHESTER TIMES and the 
MORNING REPUBUCAN 
These two papers cover the morning and 

evening fields more completely than sH 
the other papers combined. 

Write for rates. 

Chester, Pa. 

F. R, NORTHRUP, 886 Fifth Ave.. New 
York Representativo. 



July 19, 1913- THE EDITOR AND PUBLISHER AND JOURNALIST 8S 

LEADS ITS FIELD! 
WE*RE NOT BOASTING 
JUST STATING FACTS 

AND THEY are MUIHTY INTERESTING FACTS, TOO. THEY MEAN SOMETHING TO EVERY 
ADVERTISER; AND THEY MEAN MUCH TO US. THE FOLLOWING FIGURES MUST INTER¬ 
EST OUR READERS IN GENERAL, AS IT IS THEIR LOYAL DEVOTION TO AND FIRM BELIEF IN 

The Evening Mail 
AND ITS ADVERTISERS THAT HAVE MADE THIS MAGNIFICENT SHOWING POSSIBLE. 

The Supremacy of The Evening Mail 
in Its Particular Field 

IS SHOWN VERY CONCLUSIVELY IN THE FOLLOWING OFFICIAL FIGURES OF THE AMOUNT 
OF ADVERTISING CARRIED BY THE PAPERS NAMED DURING THE FIRST SIX MONTHS OF 
1913, AND THE CORRESPONDING PERIOD OF 1912: 

Advertising Record January to June 
(Inclusive), 1913-1912 
1913. 1912. LINES. COLUMNS. 

MAIL ... .. 2,665,365 2,590,644 Gain 74,721 253 
Globe ... .. 2,339,122 2,516,740 Loss 177,618 602 
Sun. .. 1,921,645 1,577,543 Gain 344,102 1,154 2/3 
Post .... .. 1,773,811 1,774,862 Loss 1,051 3 1/2 

THE EVENING MAIL led the Globe by 326,243 lines, or 1,1055^ columns. 

THE EVENING MAIL led the Sun by 743,720 lines, or 2,521 columns. 

THE EVENING MAIL led the Post by 891,554 lines, or 3,022 columns. 

Circulation Statement 
The Daily Average Net Paid Circulation of THE EVENING MAIL for May, 1913 (including Saturday’s 

5c. paper), was 

135,134 
The Daily Average Net Paid Circulation of THE EVENING MAIL for the 

Year Ending May 31, 1913 
Six Days a Week (Including Saturday). 126,861 
Five Days a Week CExcluding Saturday) . 130,186 

We Are Grateful to Our Readers — 
We Are Grateful to Our Advertisers 

We will show our appreciation by continuing our efforts to make THE EVENING MAIL the cleanest and most 
interesting evening newspaper published in New York City. 
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THIS IS A WRITERS’ ADMINISTRATION, newsboy to sporting writer 

Newspaper Men and Authors Play a Prominent Part in 

Legislation and in Diplomacy—President Wilson 

Appoints a Number to Important Positions— 

Big Representation in Congress. 

Never before in the history of the publisher; Robert E. Lee, printer; W. W. 
United States have so many journalists 
and writers been connected with the ad- Printing Co.; W. N. Carr, editor three yeart; 
ministration of the Government as at C. Kelly, newspaper publisher, Braddock, 

present. For many years the law^rs ^“xennessee-Senator Luke Lea. owner Nash- 
seemingly held a monopoly on Oon- ville Tennessean-Amcrican; Representative W. 
gressional positions. Newspaper men c. Houston, editor country newspaper two 

were conspicuous by their a^ence from ’'"t’e*’rmont-Representative Frank L. Greene, 
both House and Senate. The several editor St. Albans Messenger. 
Presidents have rare]y even appointed Virginia—Representative Carter Glass, own- 
them to Cabinet positions or given them er Lynchburg News and Advance, 
imnortant annnintments Washington—Representatives Albert John- 

t • I publisher Ho<|uiam VVashiiigtonian; .1. W. 
1 he sterling qualiheations of journal- Bryan, owner and pubisber Bremerton Navy 

ists that fit them to serve as legislators American. 
or as government administrators seem yirgmia—Representative Howard Suth- 
^ , “ , , , 1 , j V .1 erland, formerly editor weekly newspaper at 
to have been largely overlooked by the Fulton.— 
public until recently. I f there is any Wisconsin—Senator R. M. La Follette, owner 
one class of men that ought to under- w ® J. , , ^ , I j 1 1_ Nelson, former editor the State. 
stand the country S needs and know how Porto Rico—Delegate Louis Munoz River, 
to fill them it is the journalists. a former editor Porto Rico Herald. 

WRITERS RUN THE LAND. _ President Wilson, recognizing the ex- 
The Evening Post, of New_ York, ceptional value of newspaper men, 

calls the present administration “a made William Jennings Bryan, editor 
writers’ administration.” and this view of the Commoner, his Secretary of 
seems to be borne out by the following state; Josephus Daniels, editor and 
list of Congressmen who have been owner -of the Raleigh (N. C.) News 
connected with _ newspaper offices or and Observer, his Secretary of the 
with authorship in some form: Navy; Franklin K. Lane, former owner 

porter*°"*~^'"**°'^ ^ of the Tacoma News and later a corre- 
California—Representative Everis A. Hayes, spondent of note. Secretary of the In- 

owner and publisher of the San Jose Morning terior; and William C. Redfield, author 
Mercury and Evening Herald; Representative of several books, Secretarv of Com- 
>V illiam Kettner, connected with the advertis¬ 
ing department of Coast newspapers for many merce. 
J'caes- . „ TT », c- .j addition. Secretary of State Brvan 

t»l<™ "'to tl'd State Depjrlmem as 
years; Edward Keating, started as a copy- hiS secretary Manton YI. Wyvcll, a 
holder in the proofroom and rose to managing former New' York State newsp.Tper 
editor of a Denver newspaper; former presi- . t t -rv-i.' . xr v i 
dent of the Denver Press Club, and of the In- man, J. J. DlckinSon, ^ a New York 
ternational League of Press Clubs. newspaper writer, who is his personal 

Connecticut—Repr^entative Thomas L. representative in matters pertaining to 

the last'jhfrfy yearl' the Panama-Pacific Exposition, and 
Florida—Representative Claude L’Engle, Robert Rose, for many years a news- 

proprietev and editor Jacksonville Dixie. paper man, who IS now a foreign trade 
Illinois—Representative C. H. Tavenner, in- __ 

dci>endent newspaper writer; director of pub- cxpcr.|. 0\er in the Treasury Depart- 
licity. Democratic Congressional Committtee -in ment. Secretary Mc.YdoO has as hlS 
1910 and 1912. . private secretarv a former New' York 

Indiana—Representative Charles -A. Korbly, t XT*...*-- 
formerly editor of the Madison, Ind., Herald, ne.wspaper man, Byron L. New ton. 
and Henry A. Barnhart, owner of the Roch- ____ 
ester Settinel. Senator B. F. Shively was also SEI.ECTEn FOR niPIUMATIC POSTS, 
engaged in journalism early in his career, and A number of new'Spaper men and 

®TanLSnato%^“.t°LiItil*owf.r^ authors have been selected for diplo- 
Salina Journal; Representative D. A. Anthony, matlC positions as will be seen froiTl 
owner of the Leavenworth Times; Represent- the following list* 

Murdock, former managing editor of the * v\r;n:~ f *1. c* * 
VVichita Eaglt Senator Thompson is an author ^ Mini^^r 'to cUI^ ‘ 
of legal works. j. j Fayetteville. N. C. Ob- 

SEVERAL NEW ENGL.^NDERS. ^rver. Minister to Costa Rica. 
Massachusetts—Senator H. C. Lodge is an Thomas Nelson Page author. Ambassador to 

author of historical wrorks. Italv. 
Maine—Senator F. F. Burleigh, publisher of p. a. Stovall, owner and editor Savannah, 

the Kenncbeck Journal; Representative Asher cja.. News. Minister to Switzerland. 
C. Hinds, former new’snaper mam John Bassett Moore, a’lthor on intern‘»tional 

Michigan—Senator W. A. Smith, owner of law, counsellor for the Department of State, 
the Grand Rapids HeraldRepresentatives S. p. \^, Metcalfe, formerly editor of the Com- 
W. Beakes, editor and publisher of the Wester- ir»oner. head of the civil administration of the 
ville Review; L. C. Crampton, publisher La- Panama Canal Zone. 
peer County Clarion: Roy O. Woodruff, en- Louis F. Post. Chicago, editor of The Public, 
gaged in the printing business eight years. Assistant Secretary. Department of Commerce. 

Missouri—Speaker Champ Clark, editor at Walker Vick, former sporting writer and 
one time of a country newspai^r; Represent- dramtic critic, fiscal agent in Santo *Domingo. 
ative Richard Bartholdt, editor-in-cmef 01 the Cornelius Ford, of New Jersey, legislative 
St. Louis Tribune when elected to Congress. correspondent and practical printer. Govern- 

Montana—Representative Thomas Stout, nient Printer, 
editor and publisher Fe^rgus County Democrat. Charles M, Galloway, former editor Green- 

Nebradca—Sector G. M. Hitchcock, pub- ville, S. C.. News, member of Civil Service 
lisher of the Omaha World-Herald; Repre- Commission 
sentative D. V. Stephens, author and pub- Frederick C Penfield, of New York, form- 
lisher. » rw ,i. a newspaper man and the author of several 

New Hampshire—Senator J. H. Gallinger, a hooks, Mini«ter to Hungary, 
printer in early life, i> r u *« Henry Van Dvke. of New York, author. 

New Jersey—Reprc^ntatives R. G. Brem- to the Netherlands, 
ncr, editor and publisher Passaic Herald; 
F. Kinkaid. advertising business; E. W. Town- - 

"K;.*”vo‘S-Repr,«ni.f™ H.nrr Cmm. *'« Appro... SoU.r', Choico. 

At Typo>rraphical Unio. 
child, president Herald Puhlishine Co., One- No. 6 ( Bi^ Six ) Sunday afternoon at 
onta, N. Y.; E. S. Underhill, publisher Bath Murray Hill Lvceum, resolutions com- 
Advoca^ and Leader; C. B. Smith, owner and niendina the .selection by Governor Sul- 
editor Niagara Falls Journal. , f t y. ^ • jt .. c .x. 

Ohio—Senator T. t. Burton and Represent- zer of James M. Lynch, president of the 
alive Simeon D. Fess. authors: Representative International Typographical Union, for 

A. Key, printer; Representative W. D. gjate Commissioner of Labor, were 

a^*d^^”^hr?“: sJer^Ta^^^^^ adopted I,nanimouslv. It was also re- 
Editorial Association. solved that a Committee be appointed to 

‘‘alfalfa bill” of OKLAHOMA. use all honorable means to bring about 
Oklahoma—Representative W. IT. Murray Confirmation of this nomination bv 

.State Senate. Marsden G. Scott, 
rennsylvania—^Senator G. T. Oliver, prin- president of “Big Six.” presided. 

cipal owner Pittsburgh Gazette-Times and _ 
Chronicle-Telegraph; Representative A. H. 
Walters, editor and miblisher Johnstown The Meridian (MisS.) Dispatch IS 

Id1to"r"'4eJn ’'w'criert^pubiish^^^ erecting a new and handsome home for 
of • newspaper; J. K. Farr, newsboy, printer its plant. 

Big Six Approves Sulaer’a Choice. 

.\t a meeting of Typographical Union 
No. 6 (“Big Six”) Sunday afternoon at 
Murray Hill Lvceum, resolutions com¬ 
mending the .selection by Governor Sul- 
zer of James M. Lynch, president of the 
International Typographical Union, for 
State Commissioner of Labor, were 
adopted unanimously. It tvas also re¬ 
solved that a committee be appointed to 
use all honorable means to bring about 
the confirmation of this nomination by 
the State Senate. Marsden G. Scott, 
president of “Big Six.” presided. 

The Meridian (Miss.) Dispatch is 
erecting a new and handsome home for 
its plant. 

The Stepping Stones on Which Al- 

berUinti Rose to Responsible 

Editorial Position. 

It was only a few years ago that a 
dark, wiry youngster sold papers 
among the howling mob of others like 
himself at the Brooklyn Bridge en¬ 
trance. To-day that same youngster, 
who is still young enough to be so 
classified, works on the very paper that 
he used to sell. His name is Francis 
P. Albertanti, and if he had any early 
advantages that were calculated to 
smooth out the stony places in his up¬ 
hill road he cannot recall them. 

.\lbertanti is now responsible for the 
late sporting editions of the New York 

in m 
I'RANcis P. Albertanti. 

I'Nening Mail. When Grantland Rice 
became sporting editor of that paper re¬ 
cently. -Ylbcrtanti became his assistant. 
Starting just above the grade of office 
boy, he followed the trend of sports so 
faithfully that he is now one of the 
recognized authorities of this country 
on track athletics. 

But to get back to that Park Row 
newsboy. One day somebody “higher 
up” noticed him, and a few days later 
he was transformed into a newspaper 
copy boy on the Morning Telegraph in 
the days when it had its offices on Nas¬ 
sau street in the Morton building. 

While the boss was not looking he 
used to practise on the reporters’ type¬ 
writers. After he had broken a few of 
them he learned how to “speed up,” 
and was soon able to take dictation over 
the ’phone from men on the street. 

.Ybout this time the city editor of the 
Evening Mail in casting about for 
someone who could take rapid dicta¬ 
tion over the telephone from the re¬ 
porters outside discovered Albertanti 
and gave him the job. He had not 
been in the Mail oAkc long before he 
showed that he deserved better things, 
and w'as sent out by the sporting editor 
to minor baseball games and fights. He 
accompanied the baseball teams on 
their trips around the country, and 
wrote so well that he was permitted to 
sign his articles “By Francis.” 

He was steadily given more responsi¬ 
bility until, when the American athletes 
left for their memorable trip to 
Sweden to take part in the Olympic 
Games Francis was aboard the ship 
representing the Mail. 

In Sweden the boy was introduced to 
the king as one of the best known 
sporting writers in New York. 

But it was in the preliminary work 
for the Evening Mail modified Mara¬ 
thon races that Francis won his spurs. 

Not only in the writing of the arti¬ 
cles that made every kid old enough to 
walk want to try for fame did Francis 

'help “put over” the event, but in the 
arranging of the thousand and one de¬ 
tails that always go before such a con¬ 
test he was an untiring worker. 

Every boy in the Mail office knows 
Francis’ story. He is still too near his 
own office boy days to have lost sjym- 
pathy for the youngsters who “hot¬ 
foot” his copy out to the composing 
room. 
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CHANGES IN INTEREST. 

Mc.Yrthur, O.—John W. Fawcett has 
purchased the Democrat-Enquirer from 
F. P. Magee, who published the Dumo- 
crat-Enquirer for over twenty years. 

Kutztown, Pa.—Jacob B. Esser, for 
many years proprietor of the Patriot 
and Journal, has sold the newspapers 
and the stock to his son, Charles N, 
Esser, and William Rhode. 

West Palm Beach, Fla.—The 1 ropi- 
cal Sun plant has been sold by its own¬ 
ers to D. L. Erwin, who for the past 
eighteen months has been acting liusi- j 
ness manager of the paper. I 

Mvton, Utah.—A deal has been inadt 
whereby Fred L. Watrous, founder of : 
the Duchesne Record, takes over the 
business and management of the llast- 
ern Utah Advocate, succeeding K. W. 
Crockett, who has been editor and man¬ 
ager of the .Advocate for fifteen years. 

Moorhead, Minn.—C. E. Colby, mana¬ 
ger of the Barnesville Headlight, on be¬ 
half of Colby Bros., publishers, has 
bought the good will and subscription 
list of the Independent, which will sus¬ 
pend publication after this week. 

Wagner, S. D.—The News has been 
purchased by W. W. Eastman, of 
Geddes. 

Janesville, Wis.—Orla G. Briggs, for 
the past few years employed in the 
Gazette office, has purchased the .Albany 
Vindicator from E. E. Atherton, ft Hind¬ 
er of the paper. • 

Struble, la.—The Journal, conducted 
by J. A. Sayer, has been sold to Al 
.Atkinson, of the Lemars Globe Post. 

laiRENA, Tex.—The Lorena PuSlisli- 
ing Co. has taken over the plant of the 
Regi.ster. Senator H. B. Terrell, edi¬ 
tor of the West News, is head of the 
organization. 

'■ I 

Belgrade, Mont.—The Journal has 
been sold by A. T. Rutledj^e to R. T. 
Stanton and John .A. Luce. This in¬ 
cludes building and plant. The Jour¬ 
nal company will soon be incorporated 
with Henry F. Sears, owner of the 
Bozeman Courier, and C. C. Davis, edi¬ 
tor of the Courier, as chief stockhold¬ 
ers. and B. T. Stanton and J. A. Luce. 

Perry, Okla.—The Republican has 
changed hands and management by the 
purchase of the plant by O. L. Ham 
and E. W. Jones. George F. Scheese. 
former owner will retire from the 
newspaper business. 

Highu\nd, III.—C. T. Kurz has sold 
the Leader to .A. P. Spence, of St. 
Francesville. 

British Paper in Enlarged Form. 

The Newspaper Owner and World, 
the leading weekly publication of Lon¬ 
don devoted to the newspaper industry, 
with its issue of July 5 appeared in an 
enlarged form under the revised title 
of the Newspaper World. The type 
page is now 10 x 6% inches. The first 
number under the new arrangement con¬ 
tains twenty-eight pages of text and 
twenty pages of advertising., The paper 
covers the field of Rriti.sh journalism in 
a thorough manner. It does not waste 
space on long-winded articles, every¬ 
thing being boiled down until nothing 
except a terse presentation of facts re 
mains. The Editor and Publishir de 
sires to congratulate its trans-.Allantic 
contemporary upon its prosperity, and 
to extend to it its best wishes for a 
continuously prosperous career. 

Morgan Stock in Wall Street New*- 

Among the thousands of shares of 
stock belonging to the estate of the 
late J. Pierpont Morgan that were r^ 
leased Saturday by the State Controller 
there appeared the item: “$1,000 Wall 
Street Daily News Publishing Co^ 
twenty-year debenture, six per cent 
bonds.” 
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Important to Business Men 
Circulation Statements Made to the U. S. Gov’t^ 
Showing Relative Standing of N. Y. Evening Newspapers 

In accordance with a Congressional Act of August 24,1912, every newspaper is compelled by law 
to print, twice a year, its net paid daily average circulation. In order that every business man 
may know the true newspaper situation in New York we reprint below the circulation state¬ 
ments made by each of the evening newspapers to the Government. This is the first time, in 
some cases, that advertisers have been able to find cut what they are really getting for their 
money, and the statements published below should prove interesting reading to all business men. 

NEW YORK EVENING JOURNAL 
Net Paid Daily Average Circulation 715^6 

The Largest Daily 
■ ■ Average Circulation 
II of Any Newspaper 

in America. 

'I'',® f385,073 Net Paid Daily Average Circulation ' 
One advertisement in the Evening Journal is zvorth 2 in the World. 

The Evening Journal’s 
circulation EXCEEDS the Evening World’* by 

330,78T 

The Evening Telegram 
Net Paid Daily Average Circulation 

One advertisement in the Evening Journal is zvorth 5 in 

153,856 
the Telegram. 

The Evening Journal’s 
circulation EXCEEDS the Evening Telegram’* by 

302,004 

The Globe J30 5^ 
Net Paid Daily Average Circulation ^ 

One advertisement in the Ez^ening Journal is veorth more than 5 in the Glob 

1 >1 The Evening Journal’s 
^ circulation EXCEEDS The Globe’* by 

1^. S8S9336 

The Evening Mail J20 904 
Net Paid Daily Average Circulation ^ 

One advertisement in the Evening Journal is zi’orth 6 in the Mail. 

The Evening Journal’s 
circulation EXCEEDS the Evening Mail’* by 

394,936 

The Evening Sun J04 390 
Net Paid Daily Average Circulation ^ 

One advertisement in the Evening Journal is zvorth more than 6 in the Sun. 

The Evening Journal’s 
circulation EXCEEDS the Evening Sun’* by 

611,464 

The Evening Post 29 400 
Net Paid Daily Average Circulation ^ 

One advertisement in the Evening Journal is zvorth 24 in the Post. 

The Evening Journal’s 
circulation EXCEEDS the Evening Po*t’* by 

686,460 

THE NEW YORK EVENING JOURNAL 
Has the Largest Circulation and the Lowest 

Advertising Rate Per Thousand Circulation 

**Nothing Succeeds Like Circulation” 
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STUDENTS MAKE GOOD. 

Eighty Per Cent, of the Graduates of 
the Missouri School of Journalism 
Are Actirely Engaged in Newspaper 
Work—Only Ten Per Cent. Have 
Gone Into Other Lines of Business 
—Records of Degree Holders. 

When the University of Missouri es¬ 
tablished its School of Journalism five 
years ago a discussion began among 
newspaper men throughout the United 
States of the old question as to whether 
journalism could be taught outside of a 
newspaper office. That discussion is still 
going on, but with the teaching of jour¬ 
nalism now five years old, and with in- 
striKtion given in thirty-five universities 
and colleges, an investigation recently 
made by the directors of the Missouri 
school shows a marked change of atti¬ 
tude by both the country and city papers. 

The Missouri School of Journalism 
has sent out forty-nine graduates. Of 
these more than eighty per cent, are 
employed in good positions, and have 
been employed continuously since gradu¬ 
ation. Ten per cent, have left the news¬ 
paper field after graduation for other 
work in which they also specialized 
while in the university. From the 
others no word has been received. Here 
are the names and positions of some of 
those who have received the degree of 
Bachelor of Journalism in the last five 
years: 

Charles Arnold, editor, Rolla (Mo.) 
Times. 

Robin P. Gould, reporter, El Paso 
(Tex.) Herald. 

Gussie V. Kenton, make-up editor, 
St. Louis Star. 

John B. Powell, instructor in adver- 
tisii^ in the School of Journalism, Uni¬ 
versity of Missouri. 

D. R. Scott, State correspondent, 
Detroit Times. 

Claude A. Brown, reporter, Muskogee 
(Okla.) Phoenix, and teacher of jour¬ 
nalism in Muskogee High School. 

Vaughn Bryant, literary department, 
Kansas City Star. 

Joseph E. Chasnoff, advertising, St. 
Louis Republic. 

Jasper C. Hutto, city editor, Birming¬ 
ham (Ala.) Ledger. 

Oscar E. Riley, reporter, St. Louis 
Globe-Democrat. 

Herbert W. Smith, instructor in 
photo-engraving in the School of Jour¬ 
nalism, University of Missouri. 

Harry E. Ridings, advertising, St. 
Louis Republic. 

Ralph Pruyn, advertising bureau, Chi¬ 
cago. 

Frank W. Rucker, Jackson Examiner. 
Independence, Mo. 

Leo Wolfsohn, copy desk, Milwaukee 
Journal. 

Edgar S. Baskett, Williamsport (Pa.) 
Grit. 

Henry E. Birdsong, reporter, Kansas 
City Star. 

W. E. Hall, assistant city editor, 
Toledo (O.) Blade. 

Sanford A. Howard, Slater (Mo.) 
News, 

C. S. Lewis, Lincoln (Neb.) Star. 
.Miss Sara L. Lockwood, St. Joseph 

(Mo.) Gazette, 
Hugh J. MacKay, university pub¬ 

lisher, University of Missouri. 
Robert S. Mann, instructor in journal¬ 

ism, University of Missouri. 
Ward A. Neff, Daily Drovers’ Tele¬ 

gram, Kansas City. 
Francis Stewart, Muskogee (Okla.) 

Phoenix. 
Richard G. Tindall, reporter, St. Louis 

Republic. 
Buford O. Brown, editor, Plainview 

(Tex.) HeraW. 
E. R. A. Felgate, editor, Kirkwood 

(Mo.) Courier. 
Fred M. Harrison, Gallatin (Mo.) 

Missourian. 
Hen^’ H. Kinyon, Kansas City Star. 
L. B. Hiifer, Appeal to Reason, 

Girard, Kan. 
Walter C. Stemmons, publicity de¬ 

partment of the Agricultural and Me¬ 
chanical College. Stillwater, Okla. 

Earle B. Trullinger, real estate ad¬ 

vertising manager. Cape Girardeau, Mo. 
Hin Wong, syndicate writer. Canton, 

Qiina. 
Maurice Hicklin assistant to editor- 

in-chief of the Little Rock (Ark.) 
Gazette. 

Miss Malvina Lindsay, Kansas City 
Post. 

Miss Ellen Foley, Nashville (Tenn.) 
Courier. 

THE OBUVION OF TIME. 

Mutings of a Visitor to the News¬ 
paper Section of British Museum. 

“1 have spent two days in the vast 
building allotted to provincial papers by 
the British Museum in Hendon,” writes 
Sir W. R. Nicoll in The British Weekly. 
“There are but few whose business or 
pleasure takes them to the spot. Per¬ 
haps a dozen persons or twenty in a 
week may pass through its great cata¬ 
combs. 

“To a journalist the sight is sugges¬ 
tive of many thoughts, and it is of the 
vanity rather than of the glory of his 
profession that he is,tempted to think. 
Looking at these huge and innumerable 
volumes, he cannot but think of the toil 
and thought that have been spent on 
them, and about the apparent end of 
all. There are thousands amongst these 
huge books which no one has ever 
opened, or ever will open again. The 
writings have withered like the grass of 
the field as soon as the day or week of 
their allotted existence was over. 

“Still more melancholy is the fact that 
even when the books are opened they 
tell nothing, or at best very little, about 
their writers. In old days, the anony¬ 
mous system prevailed so strongly that 
the authorship of articles was not only 
concealed, but was even a jealously- 
guarded secret. The vast majority of 
men who were effective and powerful 
journalists in their day are utterly for¬ 
gotten. There is not even an obituary 
notice to be found in the papers they 
edited. They moved in the spheres of 
their work, seen by their fellow citizens 
continually, but wholly unrecognized 
and unknown. They carried on their 
controversies with vehemence, and even 
with ferocity; but they and their con¬ 
temporaries stand together on these 
shelves silent. 

“To those who have had a share in 
the writings of these papers their as¬ 
pect brings back the past. Here is a 
volume in which we wrote many col¬ 
umns long ago. Shall we take it down 
and try to recapture the moods of 
youth? Better leave it. Better submit 
with a good grace to our doom of ob¬ 
livion. 

“As I walk through the British Museum 
room I see not a few papers in which I 
could identify some of the contributors. 
There is Thackeray, for example. There 
is Meredith, there is Barrie, there is 
Frederick Greenwood, there is Charles 
Cooper, and there is many another who 
has since won fame in other fields. But 
none of these would thank anyone who 
disclosed the work of their obscurer 
years. And, after all, the speaker, too, 
even the greatest speaker, has but a 
short life. Many a Cabinet minister has 
been excluded from the Dictionary of 
National Biography for the good rea¬ 
son that no one now takes the smallest 
interest in his career. Gray lawyers, 
wealthy business men, and others prom¬ 
inent in their hour are swept away into 
forgetfulness even as is a journalist." 

Editors Make Plea for Hawthorne. 

The St. Louis Star is making strong 
efforts to obtain a pardon for Julian 
Hawthorne, the famous journalist, who 
is serving a year’s sentence at the Fed¬ 
eral Prison, .Atlanta, Ga. Many dis¬ 
tinguished men of America have joined 
the Star in its plea for Hawthorne’s 
release. George Barr Baker, editor of 
the Delineator, writes that he does not 
believe “any sane jury of American men 
could be found who would for one mo¬ 
ment agree that he has been anything 
but the tool of clever men.” There are 
others who think Hawthorne should 
serve his sentence. 

PRESS ASSOCIATIONS. 

The Southern Iowa Editorial Asso¬ 
ciation summer meeting convened at 
Keokuk last week with 100 members in 
attendance. President A. P. Norton 
responded to the address of welcome. 
Papers devoted to newspaper business 
were read. The editors were tendered 
a banquet in the evening. 

President H. \V. Blakeslee was re¬ 
elected at the meeting of the Dallas 
(.Tex.) Press Club last week. The 
other officers are; R. L. Sanders, first 
vice-president; M. VV. Florer, second 
vice-president; 11. E. Mills, secretary- 
treasurer, and John F. Knott, sergeant- 
at-arms. The following board of di¬ 
rectors was elected; John 11. Cullom, 
Ralph Millet, VV. C. Barrickman, John 
\\. Mahan, Jr., and .-Vdams Colhoun. 
It was announced that the club was 
fully protected by insurance and had 
effected a very satisfactory settlement 
for its losses in the fire last month. 
The committee on baseball game was 
directed to make arrangements for a 
game at Gaston Park. 

Members of the Brooklyn Press Club 
were guests of the Long Beach Stock 
Company Sunday night at Long Beach 
through the courtesy of President 
William 11. Reynolds, of the Long 
Beach company and Manager Edward 
M. Trail, of the stock company of 
Broadway players, in the Theatre An¬ 
toine version of "Galatea.” A large 
number of the club members and their 
families and friends attended the per¬ 
formance of the play which made Alary 
Anderson famous throughout the United 
States a quarter of a century ago. 

The annual summer outing of the 
New Hampshire Weekly Publishers’ 
Association was held in Ashland last 
week. About forty publishers, their 
wives and guests were in attendance 
and perfect weather favored the party. 
They had an exceedingly enjoyable 
lime and managed to transact some busi¬ 
ness of an important nature. 

The United Amateur Press Club, 
which convened at Bellingham, Wash., 
last week, aggregated a total delegate 
roll of about fifty. Election of officers 
to serve for the ensuing year was the 
principal feature Saturday night. The 
personnel of the new officials is as fol¬ 
lows; E. II. Morris, Bridgeport, Conn., 
president; Edna Thorne, first vice-pres¬ 
ident; Roy Norcloss, second vice-presi¬ 
dent; George Gilhimer, Bethlehem, Pa., 
secretary; S. T. Howell, Seattle, treas¬ 
urer; E. A. Rowell, Lynden, official 
editor. The 1914 convention will be 
held at St. Louis. 

The East Tennessee Press Associa¬ 
tion, which meets in Chattanooga Fri¬ 
day and Saturday, August 8 and 9, has 
announced a tentative program for its 
deliberations, which includes addresses 
by several prominent men of the busi¬ 
ness and editorial departments of the 
city and country newspapers of East 
Tennessee. Ixjcal news writers will 
give a banquet in honor of their visit¬ 
ing friends at the Hotel Patten. The 
second day will be devoted to the asso¬ 
ciation’s quarterly business session. 

After a trip to Old Orchard the 
forty-third annual outing of the Massa¬ 
chusetts Press Association was con¬ 
cluded at the Peaks Island House last 
week with a banquet, at which ap¬ 
peared a newspaper especially printed 
fi)r the occasion. This sheet, called 
the Massachusetts Press, contained the 
menu and a whole lot of reading matter 
in which hits were made on the various 
members who have enjoyed their trip 
to Portland. After dinner the presi¬ 
dent of the association, Thomas Leavitt, 
of Dorchester, made a few remarks. 
Capt. C. C. Dalton read an original 
poem entitled “The Portland Fancy.” 

The Detroit (Mich.) Times has in¬ 
creased its capital from $200,000 to 
$350,000. 

NEW PUBLICATIONS. 
Lafayetteville, Tenn.—The County 

News is the name of the new news¬ 
paper to be published by W. R. Pylant, 
editor. There are three newspapers in 
the town now. 

Huntington, Ind.—The New Liberty, 
a Progressive weekly, will be issued 
within a few weeks. The organizers, 
according to the incorporation papers, 
are Clifford J. Jackman, Charles R. 
Small and John R. Day. 

Janesville, Wis.—The Daily News 
has been established by H. H. Diddle- 
dock, recently editor of the Recorder. 

Concord, N. C.—The Albemarle 
Chronicle, a weekly Republican paper, 
has announced that its office and equip¬ 
ment will be moved to Concord. The 
company has been reorganized and a 
new charter has been applied for. The 
paper will be managed by the present 
editor, Rev. J. M. L. Lyerly. 

Grafton, N. Y.—A weekly paper foi 
the Taconic Valley is planned by Pat¬ 
rick T. Rellihan, Fred W. Wose and 
George M. Janvrin, three Albany news- 
piy)er men who have summer homes in | 
this vicinity. It is intended that the 
paper shall be printed in New York, \ 
brought to Albany and distributed ; 
through Grafton. Petersburg, Poesten- ; 
kill and other sections of the valley. ^ 

Phoenix, Ariz.—Dunbar’s Weekly, an ' 
up-to-date newspaper covering the State j 
of Arizona in a political and industrial ; 
way, will make its appearance in Sep- I 
teniber. John O. Dunbar, who has been i 
in the newspaper business in Arizona a , 
third of a century, is to be owner and i 
editor. | 

La Feria, Tex.—A new paper 
launched is the Leader, the initial num- 
bei of which appeared last week. The 
new publication is issued for the first 
week from the press of the Light, until 
a printing plant is installed. 

Springfield, Ore.—A new paper will 
be published by Charles P. Poole, of the 
Coburg Journal. 

Boise, Idaho.—This city is to have a 
weekly Democratic paper, beginning 
next week. It will be called the New 
Freedom. Fred Floed is the editor and 
publisher. 

Cedar Bluff, Ala.—This hustling 
town is to have a newspaper named the 
Cherokeean, and edited by S. D. .Mc¬ 
Cormick. 

Bluefield, Va.—Bluefield is to have 
another try at an afterncxin paper, the 
Leader having failed to succeed in that 
lield some time since. The publication 
is to be known as the Times and will 
be the only afternoon paper in the coal 
fields along the Norfolx & Western 
Railway. Harry Jack is president of 
the company; R. E. Hardaway, business 
manager. 

THE AD SELL BOOK. \ 
The -\d Sell League, of Northern ' 

Indiana and Southern ^lichigan, which ; 
holds regular monthly meetings at ■; 
South Bend, Ind., is one of the most , 
active advertising organizations of the j 
Middle West. It is composed of the i 
live wires of the most prominent busi¬ 
ness houses, advertising agencies, and 
men engaged in publicity work. The 
meetings of the organization are 
planned with great care and the speak¬ 
ers during the season include some of 
the best in the country. 

The most recent achievement of the 
.\d Sell League is the publication of a 
beautifully printed book of 144 jiages, 
containing a number of valuable articles 
on advertising written by top-notchers 
in the business, and half-tone portraits 
of many of the members. The paper, ; 
the typography and the cuts are of a . 
superior character. The portraits show , 
that the men composing the league are 1 
blessed with an unusual endowment of 
good looks. C. R. Trowbridge, presi¬ 
dent of the club, and to whose energy 
and enterprise the club owes much of 
its prosperity, is the editor of the Ad 
Sell Book. In his introduction Mr. 
Trowbridge explains that the book 
not a “we need the money” effort, but 
a part of the club’s educational plan 
for placing at finger tips data that may 
help in further development along ad¬ 
vertising lines. 
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A Guarantee of 
Advertising Merit 

The first six months of this year was the biggest first half year 
The Boston Herald has ever had in display advertising. The 
Herald and its evening edition, The Traveler printed in these 
six months 1,954,746 agate lines display, a gain over last year of 
354,717 lines. This gain exceeded by 60,000 lines the combined 
display gains of all the other Boston papers. 

In week-day display advertising The Herald and Traveler 
are second among Boston papers for these six months, exceeding 
the American by 31,278 agate lines and the Globe by 377,268 
agate .lines. In June the Herald and Traveler combined printed 
3841 more agate lines of week-day display than the American, 
and 88,641 lines more than the Globe—in this latter case almost 
12 columns per day more for every week-day in the month. 

The Herald and Traveler are read by people of more than 
average income. The daily circulation of these papers for six 
months past has averaged 217,873 copies per day. 

The Sunday Herald average for the same period, 96,508, 
gives the advertiser all of the high-class circulation of Metropolitan 
Boston. 

No argument is needed to convince thinking 
advertisers of the worth of Herald and Traveler 
circulation. 

THE S. C. BECKWITH SPECIAL AGENCY 
Sole Foreign Representatives 

NEW YORK CHICAGO ST. LOUIS 



5?) THfi fiDiTOR AND PtJBLiSHfiR AND JOURNALIST July 19, 1913. 

THE EDITOR and PUBLISHER 
AND JOURNALIST 

FOR NEWSPAPER MAKERS, ADVERTISERS 
AND ADVERTISING AGENTS 

Eatered u lecoiMl claM mail maltei is the 
New York Poat Office 

Bj Taa Eonoa and Poblisheb Ca, World Building, 
New York City. Telephone, 4n0 Bedanan. Issued erery 
Saturday. Subscription, ft.OO per year; Canadian, tt.60: 
Foreign, $>.00. 

The J0DBNAI.IST, Established 1884. Tbs Eoitoe and Pus- 
LiSHsa, 1001. James Weight Beown, Publisher. Feame 
Leeot Blahchaed, Editor. Gboece P. Leetlee, Business Man¬ 
ager. 

ADVEETtsiHC Rates: Display, 16 cents per j«ate line. 16 
per cent, discount on yearly contracts. Classined, 1 cent per 
word. 

The Editob and Puelishee can be found on sale each week 
at the following newssUnds: 

World Building, Tribune Building, Astor House, Park Row ’ 
Building, 140 Nassau street. Manning’s, opposite the World 
Building; 83 Park Row; The Woolworth Building;^ Times 
Building, Forty-second stteet and Broadway; Brentano s B<mk 
Store 80th street and Fifth avenue, and Mack’s, opposite 
Macy's, on S4di street. 

New York, Saturday, July 19, 1913 

“GETTING TOGETHER” PAYS DIVIDENDS. 

A pleasant incident of the past week in metro¬ 
politan journalism was the publication of a kind 
and courteous letter of one of those perennially gay 
young fellows who, at the age of fifty, sees some 
good in everything and everybody. This able citi¬ 
zen recently transferred his allegiance and great 
abilities from an evening to a morning paper. He’s 
a big man—big in brain, big in body and big in 
human sympathies. Moreover, he’s a master of ad¬ 
vertising. The letter was an uncommonly good one, 
breathing the personality of the man, showing 
breadth of view and vision—addressed to his former 
employer and associates congratulating them on a 
remarkably good six months’ showing; and before 
mailing was approved by his present employers and 
associates, who indorsed every sentiment as a “de¬ 
served and well earned tribute.” 

Oh! that we men of the press might be big 
enough—all of us—to see the good in “the other 
fellow”; to pass up petty bickerings and strife; GET 
TOGETHER on the fundamentals; fight like Tro¬ 
jans for clean business, but “eat and drink as 
friends.” 

Getting together is, perhaps, the great need of 
present day newspaper publishing. To be sure, 
much has been accomplished, but even more remains 
to be done. 

Take the A. N. P. A., mutually co-operative en¬ 
terprise that it is: What has it accomplished in a 
large way? Under the wise and judicial direction 
of Lincoln B. Palmer its membership has grown 
substantially, until to-day it has upwards of three 
hundred and fifty members. These members are 
in touch at all times with big developments in the 
advertising and publishing fields. They can labor 
and plan intelligently. They are not taking many 
.chances on credits. They know the accounts that 
are sure and the accounts that are shaky—the men 
or firms who are putting, or trying to put, things 
over on newspapers, and they save each year many 
times the annual dues. Not long ago the associa¬ 
tion literally dug out of the blue skies a cold $50,000 
for its credit members. 

Consider the work of the manager along the lines 
of minimizing the free publidty evil. The good 
book says: “Ye shall know the truth, and the truth 

shall make you free.” Perhaps the hardest part of 
the work has been the difficulty of covering the 
truth within well defined limitations. Undoubtedly 
the interest and zeal of the membership has been 
quickened, with a resultant saving of thousands of 
dollars of space, and many misguided advertisers 
have been brought to a proper appreciation of the 
value of display space, resulting in an increase of 
paid advertising. 

Then, again, there’s the get-together movement 
under the aggressive and determined leadership of 
John Norris, chairman of the committee on paper. 

It has been said that the new tariff bill provides 
for free news print without restriction of any kind 
and the admission of free pulp; and so,-despite the 
vinification of Norris, and many seeming insur¬ 
mountable handicaps, it would appear that the co¬ 
operative movement of publishers to right conditions 
in the big staple of the industry has, in about four 
years and a half, or since the establishment of the 
bureau under the presidency of Herman Ridder, ef¬ 
fected a saving of about $10 a ton on an average 
consumption of 1,200,000; or, put differently, when 
the whole story is written the saving of this co¬ 
operative movement will be $12,000,000 a year. 

In passing it is, perhaps, only fair to state that 
to Don C. Seitz belongs the credit for inaugurating 
this movement by the institution in 1904 of a suit 
to dissolve the General Paper Co. 

Now comes the Bureau of Advertising, under the 
direction of W. A. Thomson, director, and J. W. 
Adams, manager, seeking the co-operation of daily 
newspaper publishers in the interest of a forward 
movement for more advertising for newspapers. In 
the light of the disclosure of the past few weeks, it 
would seem that no argument should be necessary 
for the generous and liberal support of this work. 
But the fact is that after the hardest kind of pains¬ 
taking endeavor on the part of Mr. Thomson, who 
has worked early and late single handed and alone, 
that only 328 newspapers out of a total of 2,800 
dailies have pledged their support. 

It may be said, however, that the results secured 
by Mr. Thomson represent a record-breaking 
achievement that in a few months he has been able 
to get together almost as many members as the 
A. N. P. A. 

There should be no need to scimp in this big, 
broad field. The Bureau should have rate clerks, 
copy and art departments and able men in the field 
under the direction of Mr. Thomson, advocating 
the use of newspapers—big and little—for adver¬ 
tising campaigns. 

The National Commercial Gas Association and 
the Society for Electrical Development should be 
shown the error of their present plan and that 
three hundred and fifty thousand should be spent 
in the media best suited to the proper exploitation 
of public utilities. 

Every daily newspaper publisher should be a 
member of the A. N. P. A. and a regular contrib¬ 
utor to its bureaus of labor, paper and advertising. 
Why? Because it means increased profits for the 
individual publisher. 

Let’s cut out the knocking and get together. 

ABOUT LETTER WRITING FORMS. 

Every once in awhile some one breaks out with 
an argument for omitting “Dear Sir,” “Dear 
Madam,” at the beginning of a business letter, or 
“Yours Truly,” or “Yours Sincerely” at the end. 
R. H. Macy & Co. recently announced that they had 
cut out these phrases in letters sent out by their ad¬ 
vertising department “for the sake of accuracy, 
brevity and economy.” 

If you are sending out a letter why not make it 
a letter and not a circular? A letter is a direct, per¬ 
sonal missive containing a message designed for the 
recipient alone. W hen a salesman calls upon a man 
he does not, upon being admitted, abruptly begin his 
solicitation. On the contrary, he presents his card 
and salutes him with a formal “Good morning, Mr. 
Blank,” and then proceeds to state his business. 

When a firm or individual communicates with the 
same man by mail, he salutes him formally by writ¬ 
ing his name and then “Dear Sir.” This form, or a 
similar one, has been adopted as the result of long 
experience as the proper way to address a person 
by letter. 

Cut out the address and the closing “yours truly” 
and you rob your communication of its personal 
touch. No one would even think of writing a letter 
to a friend without using these expressions, al¬ 
though the text might be of an intimate character. 
To omit them for the sake of brevity is a poor kind 
of economy. One might just as well omit the punc¬ 
tuation marks for the same reason. 

WHERE THE NEWSPAPER IS STRONGEST. 
The Aurora Beacon News, | 

Aurora, 111., July 7, 1913 
The Editor and Publisher: 

If the Gas -Association is so almighty afraid of 
offending the newspapers that it will not use the 
five dominant papers in Philadelphia for fear the 
otlier twenty will be peeved, what will be its condi¬ 
tion after putting all of its money into magazines 
and passing up every newspaper in all its distribu¬ 
tion territory? 

Many of these papers that have been boosting and 
defending the gas companies in their towns are lia¬ 
ble to get peeved when they are passed up for maga¬ 
zines, which cannot (and would not if they could) 
boom or boost or defend the local companies. 

Are the gas folks really afraid of peeving tlie 
newspapers or are they committed to the magazine 
policy and use this argument to help themselves with 
contributors to the fund? 

I am still here to say that through the newspapers 
they can reach more millions of gas users right 
where they have their distribution than they can 
possibly reach tlirough the magazines. 

J. K. Groom, Advertising Manager 

“DOC” PERRY. 
I Dr. C harles J. Perry, Manager of the pharmacy in the World 

Building, who died this week, was known as the newspaper 
men's friend. His purse was ever open to those who needed 
asd and many a young reporter owed much of his subsequent 
success to his kindly encouragement.] 

We’ll miss you. Doc, along the Row, 
It will not seem the same old place 

Without your genial presence there. 
The kindly smile upon your face. 

Ah! long indeed have been the years 
Since we first met upon the Row. 

Times changed but you remained the same 
Kind gentle soul—as we all know. 

To the discouraged ones you gave 
A word of hope to face the fight. 

The helping hand was ever there. 
None ever found it closed and tight. 

We’ll miss you. Doc, along the Row, 
We’U miss your kindly smiling face. 

Without your gentle presence there 
It won’t seem like the same old place. 

Tom W. Jackson, 

“In the old and early days of neivspa- 
pers there used to exist a fine rivalry 
wherein editors slammed each other in the 
interest of somebody else. That hour, I 
think, has passed almost entirely away. 
The editor used to dwell in poverty and 
financial affliction also—that, too, is going 
down the slide. 

“If I were to talk for a week I could 
not give you a better doctrine than this: 
Never go back on a subscriber. When / 

speak of a subscriber I mean the sub¬ 
scriber at large, who takes the paper and 
has a right to believe that the paper is 
doing the best it can to tell him what is 
going on.”—Don C. Seitz. 
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PERSONALS. 
\\ illiain Taylor, editor of the Boston 

Post, has been recommended to Presi¬ 
dent Wilson by Mayor Fitzgerald and 
others for the customs collectorship of 
Boston. _ 

Ell-' iie Boissevain, a wealthy Dutch¬ 
man of .\msterdam, who married Miss 
Inez .Milholland, the hands'Oftie suffra¬ 
gette l.iwyer of New York, this week, 
is a son of Charles Boissevain, the prin¬ 
cipal owner of Hadelsblad, the leading 
newspaper of Amsterdam. 

Mehille E. Stone, general manager 
of the .\ssociated Press, sailed this week 
for Switzerland, where he will join 
his wife and son. 

George M. Hradt, proprietor of the 
Havana (Cuba) Post, is visiting Louis¬ 
ville, where he had worked for a num¬ 
ber of years. For the past nine years 
he has been engaged in the newspaper 
business in Havana and has had an op¬ 
portunity to become well acquainted 
with political and civic affairs of the 
island. 

Haddon Ivins, editor of the New In¬ 
quirer, of Hoboken, has been appointed 
publicity manager of the James _F. 
Fielder League, which is working for 
the election of .Mr. Fielder as Governor 
of New Jersey. 

Harold Hodge, for fifteen years edi¬ 
tor of the bindon Saturday Review, has 
resigned and will leave his post the end 
of .\ugust. Gervase Beckett, M.P., the 
principal owner of the Review, will take 
over the editorship. 

C. 11. Rembold. business manager of 
the Cincinnati Times-Star, and presi¬ 
dent of the Mc.Alpine Hotel, was in 
New N'ork this week for the regular 
meeting of the hotel lioard. 

C. H. Brockhagen, business manager 
of the San I-'rancisco Call, has returned 
home after several weeks’ trip to the 
East. 

Edward E. Britton, editor of the 
Raleigh (N. C.) News and Observer, 
has returned to his desk after six weeks’ 
absence, due to an operation. 

Robert Sterling Yard, formerly of the 
Times, who was recently appointed man- 
ading editor of the Century, is an en¬ 
tertaining writer and publi.sher of many 
years' experience. In a book. “The Pub¬ 
lishers," to be brought out next autumn, 
he gives a first-hand account, in all its 
aspects, of what he has termed “the 
worst business in the world. ’ 

H. B. Hale, editor of the East Hart¬ 
ford (Conn.) Gazette, and a party of 
twenty-two left on the Numidian last 
Saturday for a tour of the British Isles, 
France, Belgium and Holland. 

GENERAL STAFF PERSONALS, 
Elias .\. McQuaid, special writer on 

the Boston .\merican, was recently ap¬ 
pointed secretary-manager of the Law¬ 
rence (.Mas.!.) Chamber of Commerce. 

Earl Mushlitz has severed his connec¬ 
tion as managing editor of the Evans¬ 
ville (Ind.) Journal-News to become as¬ 
sociate editor of the Indianapolis Star. 

Edgar Reniley. sporting editor of the 
Milwaukee (\Vis.) Sentinel, has re¬ 
signed to join the editorial staff of the 
Chicago Inter-Ocean. 

Wenzel Klofas, war correspondent for 
the Vienna I'reie Presse in the Balkan 
war. is on a lecture tour of this coun¬ 
try. speaking on Iiis experiences during 
the war. 

James C. Dalton, city editor of the 
Syracuse (N. Y.) Post-Standard, is 
spending liis vacation at Mackinac Is¬ 
land, the Great Lakes. 

.\dd!srin N. Clark, of the editorial 
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staff of the San Francisco Call, has re¬ 
signed to take a position on the Coast 
Banker. 

^ The new assistant city editor of the 
San Francisco Chronicle is R. R. Heis- 
land, who succeeds E. E. Bowles, who 
has been made city editor. 

Edward Morrison, managing editor 
of the Bridgeport (Conn.) Standard, 
is passing the summer at Milford, and 
J. FI. Elliott, city editor, has taken a 
cottage at F'airfield Beach. 

IN NEW YORK TOWN, 

R. L. Goldberg, cartoonist of the 
Evening Mail, has gone abroad in search 
of fun. Goldberg will incorporate the 
laughs he finds in a series of cartoons 
under the caption "Boobs .Abroad.’’ 

Miss May Martin, of the World staff, 
who recently underwent an operation 
for appendicitis, and who has since been 
threatened with nervous prostration, 
sails to-day for a rest in Jamaica. 

Charles .A. Selden, city editor of the 
Evening Post, is performing the duties 
of managing editor during the absence 
of Mr. Lowry. 

Frederick M. Knowles, affectionately 
known as “the boss” by the boys of the 
Mail, where he is city editor, returned 
from a fishing trip to South Hero, Lake 
Champlain, this week. 

J. H. Platt, Jr., of the Evening Mail, 
goes to Fort McKinley, Portland, Me., 
this week for his two weeks’ rest. 

Wayland Williams and Samuel Kes- 
tor. Evening Post staff, have gone 
abroad for their vacations. 

E. B. Thomas, son of Irwin Thomas, 
of the -American, entered the ranks of 
newspaperdom this week with initial as¬ 
signments on the Press. 

Charles Mc.D. Patchett, of the Even¬ 
ing Post city staff, has gone South. 

Charles T. Murphy, of the Evening 
.Mail financial staff, is spending his va¬ 
cation in the Maine woods. 

WASHINGTON PERSONALS. 

William J. Donaldson has been ap¬ 
pointed superintendent of the House 
Press Gallery, succeeding the late 
Charles S. Mann. 

William J. Collins has succeeded Col. 
Edwin -A. Halsey as assistant superin¬ 
tendent of the Senate Press Gallery. 
Col. Halsey is now an official on the 
floor of the Senate. 

W. F. Keohan, of the New York 
office of the Tribune, is here reporting 
the hearings of the Lobby Investigating 
Committee. 

Harry C. Haskell, of the Kansas City- 
Star, visited Washington for a few days 
last week. Mr. Haskell was formerly 
Washington correspondent of that pa¬ 
per. 

Joseph Daniels. Jr., son of the Secre¬ 
tary of the Navy, had his first tele¬ 
graphic assignment when he covered the 
Gettysburg celebration for his father’s 
paper, the Raleigh News and Observer. 

Robert Small, superintendent of the 
Southern Division of the Associated 
Press, who is now on a tour of inspection 
of the offices under his management, 
stopped off in Washington last Satur¬ 
day to see the installation of a new 
Southern wire. 

Fred C. Kelly is now running a series 
of stories in the papers of his syndicate 
entitled “Getting the News.” The 
stories are about newspaper men and 
are appearing daily in the Washington 
Herald. 

Will Return to Newspaper Work. 
Jesse L. Suter, publicity agent of the 

Post Office Department for the past 
four years, has sent in his resignation, 
which will take effect Sept. 1. Mr. 
Suter will return to newspaper corre¬ 
spondence, which he gave up when he 

Jesse L. Suter. 

entered the services of the Government. 
Mr. Suter’s work at the department was 
in every way satisfactory, and when 
the new administration came into of¬ 
fice the correspondents stationed here 
petitioned the Postmaster General to 
retain him in the position of publicity 
agent. 

WEDDING BELLS. 
_ Ethelbert Dudley Burrows, of the 

-New York Commercial’s editorial staff, 
on leave of absence, sailed last Tues¬ 
day, July l-l, for Europe on the Nieuw 
-Amsterdam, accompanied by his bride, 
who was .\nne Mary Carr, of this city'. 
W hile on his honeymoon Mr. Burrows 
will pursue a search on the Continent 
for light opera material which he aims 
to convert to libretto form upon his re¬ 
turn to the United States in October. 
Mr. Burrows is the author of “Bud’s 
Inferno,” "The .Mantle Shelf,” “The 
Leper” and “.A Shot in the Wrist.” Mr. 
Burrows’ wedding took place last Mon¬ 
day at the Church of the Transfigura¬ 
tion, the Rev. Dr. George Houghton 
officiating. 

I'red C. Forrester, associate editor of 
the Delaware (Wilmington) Pilot, and 
Miss Mary' J. Wyatt, of Ridgely, were 
married at Elkton on July IP. 

-Alonzo Seaman Taylor, publisher of 
the Seattle Post-Intelligencer, and Mrs. 
Evelyn Car wick, of New York, were 
recently married at Tacoma. Mr. Tay¬ 
lor has purchased for his bride a coun¬ 
try estate near Seattle, overlooking Lake 
W’ashington. 

Prof. Harry Franklin Harrington, 
head of the School of Journalism of 
the Ohio State University, at Columbus, 
and Miss Frieda Dill Poston, of Craw- 
fordsville, Ind., were married in the lat¬ 
ter city Tuesday, July 15. 

HELP WANTED 
ADVERTISING MAN.AGER 

WANTED 
For small city daily, 6,000 circulation. 

Man willing to grow as the business grows 
and contribute his share to its growth, with¬ 
out developing the big head. Able to “mix,” 
solicit and collect from his advertisers without 
giving offense. Must know how to write an 
ad and to develop new advertisers, both large 
and small. If you are only a copy chaser, 
don’t answer. State all particulars, experi¬ 
ence, age, qualifications, salary in first letter. 
We want the right man and don’t want the 
wrong man. We have had some experience 
ourselves and know what we want. If you 
don’t fill the bill we will say so. -Address 
‘■D.MLY MAX,” care of The Editor and 
PVBLISHER. 

balance of a total of $15,000 deferred, 
buys nine-tenths of stock of only daily 
newspaper in thriving middle west 
manufacturing city. Annual volume of 
business over $22,000. After paying 
owner salary of $50 per week, showed a 
profit of over $4,000 in 191'2. Proposi¬ 
tion H. X., 

Oo i. miMs 
Newspaper Properties 

225 Fifth Ave. New York 

SITUATIONS WANTED 
Advertisements under this classification wiU c»s$ 

Ic. per Word; Display. 15c. per Agate Line. 

EFFICTEXT AXD SUCCESSFUL newspa¬ 
per man, now managing editor of large morn¬ 
ing daily in Southwest; would change to daily 
paper in Rocky Mountain region or Pacific 
Northwest. .\ddress "U., 1050,” care Th* 
Editor and Publisher. 

CIRCULATION GETTERS. 
There is nothing that gets the circulation and 

the money in the cash drawer, as readily and 
as satisfactorily as a properly conducted con¬ 
test. We conduct contests along right lines, 
and get the business and the cash. We shall 
be glad to supply any information to publishers. 
THE AMERIC.XX NEWSPAPER DEVELOP¬ 
MENT CO.. 1216 Madison St., Toledo, O. 

ADVERTISING MANAGER 
Who has been successful in building up 
business of afternoon daily 33 per cent, during 
past year desires to make a change because or 
climatic conditions. Level-headed on business 
that pertains to advertising. I solicit tmrre- 
spondence with any executive who has an (fir¬ 
ing or can make an opening on his paper. Cen¬ 
tral western city preferred. Address “LIVE 
WIRE,” care The Editor and Publisbbb. 

I WANT the stereotype foremanship of a 
“coming” newspaper—evening preferred. Have 
had good training and wide experience; sober, 
industrious, honest, willing. Address C. A. 
PUGET, 401 Superior Building, Cleveland O. 

WELL-TRAINED NEWSPAPER MAN 
who has had fifteen years’ experience on the 
street and desk, wants position as editorial or 
special writer. .Xddress '“A. D.,” care Eorroa 
AND Publisher. 

BUSINESS OPPORTUNITIES 
*3.000 YEARLY BUSINESS OF YOUR 

OWN; mail order; success sure; honest, legiti¬ 
mate; small capital: original methods. Write 
M. Clement Moore. Specialist, New Egypt, N. J. 

A small trade paper, which can be haadlod 
easily by one man and will produce an income 
of $3,000, can be bought for $7,000. HARRIS- 
DIBBLE COMPANY, 71 West SSd Street, 
New York. 

ILLINOIS 

The largest Morning and Sunday Nawp- 
paper west of New York, and the graal 
Home Medium of the Middle West 

Chicago—New York—Philadel- 
THE BLACK phia, for 20 years the coal 
DIAMOND trades’ leading journaL Write 

for rates 

MISCELLANEOUS 

DAILY NEWS 
Reports far evening papers, advance news mail 
service, special and Chicago news, stereotype 
plates, 6tc. per page. YARD’S NEWS BU¬ 
REAU, 167 W. Washington St., Chicago, U. 

LINOTYPE MACHINES 
All models, bought and sold. Complete line of 
Printers’ machinery and supplies on hand for 
immediate shipmsnL 

RICH & McLEAN, 
tl SUdF St.. Now YoA. 

DAILY NEWS 
Reports for evening papers, advance news mail 
service, special and Chicago news, stereotype 
plates. 50c. per page. Y.ARD’S NEWS BU- 
RE.MU 167 \\. Washington St.. Chicago. III. 

The corporation styled “Mr. Brook 
of Brooklyn” has been chartered by the 
Secretary of State to do a general ad¬ 
vertising busines.s. It has a capital of 
$40,000. The directors of the company 
are .\rylen H. Brook, .\nnis Osterman 
and Joseph R. Hodgson, of Brooklyn. 
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KEEPS TAB ON LINOTYPER. CLEAN.UP ON PACIFIC COAST. 

A((re»sive Campaign That Haa 
Yielded Substantial Results. 

The topic allotted to G. F. Vraden- 
burg, of the Seattle Ad Club, at the 
Baltimore convention was “The Clean- 
Up on the Pacific Coast.” He said in 
part; 

Until a short time ago a majority of 
Western newspapers were carrying any 
and all quack medicines, fraudulent 
bankrupt, fake stock and real estate ad¬ 
vertising without discrimination. Many 
reputable mercantile concerns were 
growing extremely careless with their 
copy, while dozens of special ad writers 
were contemptuously disregarding the 
truth in every advertisement. 

The most insidious phase of our ad¬ 
vertising situation was that most of the 
large departnrent stores assumed an at¬ 
titude that would tend to discourage any 
movement tow^ard more truthful public¬ 
ity, and in addition to that the publishers 
were carelessly indifferent. 

It is less than a jear ago that w« set 
our stakes and began the “clean-up” 
task. During that period of time we 
have changed the sentiment of nearly 
every important advertiser on the Pa¬ 
cific Coast, and where before he was 
thoughtless and untruthful in his state¬ 
ments, the majority are now making 
serious attempts to adhere strictly to 
the truth in all of their publicity. This 
has been brought about directly and indi¬ 
rectly in two ways. Education and, as 
a last resort, drastic action through the 
courts. 

The influences which we have brought 
to bear upon the publishers, business 
men, the ministers, the doctors, attor¬ 
neys and financial men in the advertising 
up-Iift has been the most satisfactory 
and productive part of our educational 
efforts. Through this indirect attack 
upon untruthful statements in advertis¬ 
ing, a majority of the newspapers have 
thrown out and refused to accept any 
copy from the known fakir, quack and 
those engaged in questionable business. 

At the present moment we have prac- 
ticall> eliminated from the business 
streets of the cities on the Pacific Coast 
the special sales nuisance, and where our 
streets formerly were ablaze with glar¬ 
ing and unsightly fire, flood, failure, 
wreck and going-out-of-business signs, 
with the assistance of public officials and 
mercantile associations, there are prac¬ 
tically no obnoxious signs upon our 
streets to-day. yet the bankruptcy special 
salesman is hiding around the cornCT 
waiting until this transient vigilance agi¬ 
tation has passed, when he will again 
come out of hiding and seek to con¬ 
tinue his pernicious methods of ruining 
legitimate advertising. 

Nearly every ad club throughout the 
Pacific Coast States has put into effect 
a censorship plan that harmonizes in 
every way with the Vigilance Committee 
work; this plan, which was first adopted 
by the Spokane Club, provided for a 
secret censorship committee passing 
upon programs, pamphlets, directories, 
score cards, etcetera, and has been the 
means of saving to the legitimate ad¬ 
vertiser thousands of dollars in every 
city. 

We are on the road to success out 
W est and we have a habit of doing 
things whole heartedlj when once we 
start. We shall continue our efforts to 
induce the reputable advertiser to refuse 
patronage to the publisher who will per¬ 
mit the dishonest fakir the use of his 
columns. We shall continue our efforts 
to educate the writer, the buyer and 
seller of space, and we shall continue 
our attempt to persuade all publishers 
to discontinue the acceptance of fraudu¬ 
lent advertising. But we feel that should 
there be any- let up on the part of the 
Vigilance Committee of the Associated 
Ad Clubs of .America that all of our 
work would go for naught inside of a 
few months. 
' It is our hope that you will, by what¬ 

ever action seems necessary, continue the 
war on dishonest advertising more ag¬ 
gressively than ever. 

The Monitor, the New Linotype T.\b-Keeper. 

ADVERTISING A BIG AUCTION. 

Realty Man Tells How He Secured 
Buyers for Morris Park Lots. 

J. Clarence Davies, who in conjunc¬ 
tion with Joseph P. Day, the auctioneer, 
handled the Morris Park realty sale, in 
discussing his advertising campaign, 
which was the largest ever attempted 
irom a real estate standpoint, said: 

"The total amount spent for adver¬ 
tising of all kinds in connection with 
the Morris Park sale was between 
^00.000 and $250,000. Of this grand 
total about $190,000 went into news¬ 
paper advertising. Seventy-five per 
cent., roughly, of this expenditure for 
newspaper advertising was made in 
this city and immediate vicinity and 
the other 25 per cent, in out-of- 
town papers to the number of about 
170, covering the whole of the New 
England and Middle .Atlantic States. 
a;i 1 as far West as Pittsburgh and Bui- 
falo. 

“In addition to the newspaper adver¬ 
tising this same territory was thor¬ 
oughly covered as far as its cities and 
large towns were concerned by street 
car advertising. Large billboard an¬ 
nouncements were placed at prominent 
points, as well as ads in theater pro¬ 
grams, circulars, etc. 

“There has been yet no tabulatior 
showing the exact proportion of local 
and out-of-town buyers, but from scan¬ 
ning the lists I should say that this pro¬ 
portion is about the same as in the case 
of the newspaper advertising—that is. 
75 per cent, from New York and vicin- 
itv and 25 per cent, from out of town. 

“My experience has shown me that 
the public knows just as much as I do 
about them, and that you cannot gold- 
brick the public as to real estate values. 
If the Morris Park advertising at¬ 
tracted attention I can only say that it 
was made up of cold facts and the re¬ 
sults of my own experience told in plain, 
straight-forward fashion.” 

are placed at short intervals along the 
roads radiating from the city’s limits in 
every direction of the compass. One 
of the practical features about these 
posts is that they have been placed in 
the very best available positions, thus 
enabling the tourists to find them with¬ 
out the slightest difficulty. 

Bryan’s Commoner to Appear Monthly 
It was announced by Secretary of 

State Bryan recently that with the 
current issue the Commoner, which he 
established in lfini_ will cease publica¬ 
tion as a weekly and will be issued only 
monthly. The resignation of Richard L. 
Metcalfe, appointed Governor of Pan¬ 
ama, has left the Commoner without an 
editor. Under the new arrangement Mr. 
Bryan says he will be able to give his 
personal attention to more editorial 
writing than he has done for several 
years. Its size will be doubled. C. \V. 
Brvan will continue in direct control. 

A Remarkable Record. 
riie Western office of Holland’s 

Magazine, of which Walter W. Clark is 
manager, has made a record which, it is 
claimed, has never been equaled. Dur¬ 
ing the last nine months it has secured 
forty-six national publicity accounts, in¬ 
cluding among others those of .Armour 
& Co., U. S. Tire Co., Overland Auto 
Co.. Andrew Jergens Indestructo 
Trunks, Bissell Carpet Sweeper Co., 
Carter White Lead Co., and the Battle 
Creek Sanitarium. Mr. Clark attributes 
the success of his office to the personal 
dealer co-operative' work which Hol¬ 
land’s Magazine has carried on in Texas 
and the Southwest for over three years, 
and in which 12,000 dealers have en¬ 
listed. 

The Monitor Record* Accurately Num¬ 
ber of Lines Actually Composed. 

In order to prove that the wide dis¬ 
crepancy in the daily output of different 
operators on the same linotype could 
not be attributed to any inherent defect 
in the machine or its adjustments, but 
rather to the vagaries of the individual 
operators, Henry C. Zenke, plant ma¬ 
chinist on the New York German 
Herold, has perfected a device for re¬ 
cording accurately the number of lines 
actually composed on the fourteen ma¬ 
chines in his charge. It is called the 
Monitor. 

The apparatus is contained in a steel 
cabinet with glass doors. On the upper 
shelf are the main switches, relays, 
clock, etc. The second shelf holds the 
Alonitor proper, or recorder. On the 
bottom shelf is the motor generator, 
used to generate the low voltage current 
necessary to operate the magnets con¬ 
trolling the printing cams. Attached to 
each linotype is a contact box, operated 
through the line delivery shaft. These 
contact boxes are connected by wires 
each with respective cam-controlling 
magnet on the recorder. 

When a line is delivered and the line 
delivery carriage returns to position 
above the assembling elevator a short 
wiping contact is made which ener¬ 
gizes the magnet on the recorder 
and releases the cam, which is brought 
into contact with a constantly revolving 
rubber roller. This makes one complete 
revolution and is arrested by a hook 
which holds it Until again released by 
the action of the magnet. The cam in 
turning presses a little numbering ma¬ 
chine against the sheet, which prints a 
dash for every line set on the linotype. 
.At everv tenth dash a number is printed 
at the left. These numbers add auto¬ 
matically and then repeat. To ascertain 
the number of lines set on any machine 
it is only necessary to deduct the lowest 
number in the column from the highest 
and add a cipher. 

The illustration on this page shows 
the Monitor in operation in the New 
A’ork Tipies plant, consisting of thirty 
and twenty units. The former is con¬ 
nected with the news battery, while the 
latter records the ad linotypes and such 
machines rs are used mainly during the 
daytime. Boston Globe has a some¬ 
what larger one, consisting of forty and 
twenty unit|. 

The operation of the Monitor is en¬ 
tirely automatic. Its use is not restricted 
to linotypes alone, but it can be adapted 
with equal advantage to printing presses, 
looms, or, in fpet, to any semi-automatic 
machinery the product of which is de¬ 
pendent on the speed of the operator. 

Can’t Muzzle Weekly Issue Editor. 
With the distribution of free copies 

of the Weekly Issue among the strikers 
at Paterson, N. J., last Sunday, Alexan¬ 
der Scott, the editor, under sentence to 
from one to fifteen years for “inciting 
hostility to the Government.” again dem¬ 
onstrated that neither he nor his paper 
are to be muzzled. The first page blazed 
with this headline: “To Hell with Jus¬ 
tice, Spells the .Action of the Paterson 
Courts. Outrageous Proceedings Against 
Quinlan: Suddenly Grabbed and 
Jugged.” 

New Mile Post* by Pittsburgh Post. 
New mile posts have been scattered 

along the principal highways leading 
into that city by the Pittsburgh Post. 
These glides, seventy-eight in number. 

Wilmington’s Progress Number. 
The Wilmington (N. C.) Star recent¬ 

ly is.sued a forty-eight page Progress 
and Prosperity Edition, descriptive of 
that thriving city and its environs. The 
text and pictures gave an inclusive sum¬ 
mary of the. commercial, industrial, edu¬ 
cational and social life of the district 
and a creditable interpretation of the 
town’s progressive spirit. .Albert E. 
Walker, of Charlottesville, Va.. was 
largely responsible for this edition. 

Wins Prize for Name of New Paper. 
In response to an advertisement of 

the Springfield (Mo.) Leader, offering 
$25 for a name for the new farm paper 
to be issued by it, many hundred names 
were submitted. From as far away as 
Canada and California, former resi¬ 
dents. .still interested in the Ojark coun¬ 
try, sent suggestions. After much con¬ 
sideration, the title. The Ozark Coun¬ 
tryman, sent in by S. O. Bowers, of Ash 
Grove, Mo., was adopted as being the 
most appropriate for the purposes of 
the new publication. The first number 
will probably be issued July 15. 

The Greenwich (N. Y.) Common¬ 
weal has suspended publication. 
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TO INSURE AD MEN. Out-of-town agents and city carriers 
are allowed no returns whatever. 

NET SALES SHOW GOOD INCREASE. 

Now, a month and a half after the 
rule was put into effect, we fitKl in¬ 
creased net sales. At no time since the 
change has there been a loss in net cir¬ 
culation. The Pittsburgh Sun and the 
Pittsburgh Post have now a cleaner cir¬ 
culation than ever in the history of 
either paper. 

It is true that some business was lost 
here and there over the territory where 
agents “went up in the air” when noti¬ 
fied that no returns would: be received. 
In practically every case new agents 
were secured. 

It has been found that with the 
smaller agencies, as well as with larger, 
business increased—for the reason that 
it made regular readers out of people 
who before were occasional buyers of 
the paper. This was helped along by 
publication in both the Evening Sun and 
the Sunday Post of full-page advertise¬ 
ments notifying the public that in order 
to make sure of receiving their favorite 
pai^r they should order in advance. 
This was greatly appreciated by agents 
and carriers, who co-operated in mak¬ 
ing regular subscribers of many who 
were heretofore random readers. 

For Your 

Woman’s Page 
Line Fashions 

(I and 2 col.) 

Half-tone Fashions 

Embroidery Patterns 

Barbara Boyd 

Let us supply proofs and 
sample mats for compari¬ 
son with your present 
service. 

The Intemadoiial Syndicate 
BALTIMORE, MD. 

English Advertising Men Organize 
the National Advertising Society 
and General Benefit and Benevo- day 
lent Institution, of Which Lord mor 
Northcliffe Is President—List of 
the Benefits to be Derived From It. 
The advertising men of London have “jap 

organized a new association called the 
.N'aiional Advertising Society and Gen- 
eral Benefit and Benevolent Institution. 
Tlie mass meeting held two weeks ago 
in the interests of the organization was 
attended by over a thousand persons, 
including Lord Northcliffe, who pre¬ 
sided. .said: 

"All those who have worked in Fleet 
street for the greater part of their lives 
must have seen the rising of a vast new 
profession—a small thing for the greater 
part of the last century, but now with¬ 
out (incstion one of the largest indus¬ 
tries in England. 

" I lie men and women gathered to¬ 
gether in that work have been obliged 
to rely largely upon the help of their 
fellow's in the hour of distress. That 
was all very well when our business 
was a small one; but the time has come 
when many of us think that advertising 
slionld take its proper place as one of 
the recognized professions of this coun¬ 
try and should be provided with such 
societies as all other great industries 
are. 

lUU.OOO PEOPLE IN AD RANKS. 

“I'or that reason the Fleet Street 
Club, and Mr. Salt in particular, con- 
cei\e(l the idea which has led to the 
gathering of this wonderful and most 
repre'entative meeting. The advertising 
profession, numbering in its ranks, 1 am 
assure*! by competent authorities, more 
than lU0,n00 people, can hardly be run 
upon lines suitable to a village benefit 
society. .And this great scheme is there¬ 
fore evolved.” 

Lord Northcliffe further said that he 
had been surprised at the interest which 
the proposed formation of an advertis¬ 
ing association had evoked. He had re¬ 
ceived letters from all over the Empire 
on the subject in five of which subscrip¬ 
tions amounting to $25,000 had been en¬ 
closed. Lord Northcliffe subscribed 
l.tXMj guineas and promised a further 
donation of LOW guineas. 

The officers of the society are; Pres¬ 
ident, Lord Northcliffe; vice-presidents, 
Hon, H. L. I.aw’son, M.P.; Hon, W. F. discounts take plai 

D. Smith. Sir \Vill.ain H. Lever Sir returns had beei 
George Riddell, T. P. O Connor M P.; corning papers for s: 
hrank I-loyd; treasurer, G. A. Godley; ^ the afternoon and 
secretar>, S. G. Coram. practically every new 

PROVISIONS and BENEFITS. lowed Unlimited rctur 
the society has been founded for the i^ttpr nart Marph r 

purpose of giving those engaged in the following were se 
advertising profession the opportunity IMPORTANT NOTICE 1 
of making provision against the misfor- After April i. 1913, um 
tunes of sickness, infirmity, old age and 

I I • • / j credit. Lnsola copies pric 
death by creating an insurance fund will be accepted as a credi 
based on small monthly contributions, of March bill, provided th< 

.Also to establish a benevolent fund with 
I-,. .. . -j In lien ot the return pir 

Which to assist members, their widows a cash discount of three 
and infant children when in necessitous agents who pay their bills 

circumstances through no fault of their THE*'sUN PUBLISH 
own, and to provide an employment Similar notices were 
bureau for the use of members Sunday dealers. 

benefits are (1) an allowance change proves ai 
of $.1.2,1 weekly for fifty-two weeks, and On the two papers 

tiir a further fifty-two weeks; (2) ^^riter is connected 
a suiierannuation allowance throughout proven to 
lite of $.1.50 or $2.50 weekly to a mem- success from two stand 
her of twenty-five, twenty or sixteen circulation on 
years standing respectively, upon his gun and the Sunday P 
furnishing a medical certificate that he ; ^f thousands of do 
IS permanently incapacitated for fur^er ^ 

employment; (3) an allowance of $250 handling of returns anc 
on a member s death and $100 on the Knowing the complic 

a member s Wife, and (4) a newspaper distribution, 
benevolent fund out of which members, ^g^yg to adopt 
their wives or infant children may be ^ circulatii 
assisted when in necessitous circum- many publishers will ac 
stances, with sums not exceeding $100. afternoon oaoer flu* 

Emergency Pages 

^ve Money” 
Newsstand Ordinance Up to Mayor. 

The ordinance for the relief of the 
newsdealers, after amendment Jiy the 

' Board of Aldermen at their meeting 
Tuesday, is before Mayor Gaynor again 
for his approval. As the amendment in 
the ordinance was made to meet his 
Honor’s objection, it is expected that 

Robert B. McClean. he will sign it without delay. The or- 
all street car lines. These boys sell on Jinance as originally drawn permitted 
coriEers as well as on the cars. Scat- ‘"e licensing of newsstands on streets 
tered over the city there are twenty-odd where the stoop line has ‘been abolished 
wholesale newsdealers, who supply front of sUb- 
newsboys, cigar stands and drug stores, kiosks. The Mayor thought that 
and in some cases carriers, although, as f^e placing of stands in front of sub- 
a rule, carriers are supplied direct from entrances would block traffic, so 
the various newspaper offices. words at the side of subway 

In addition, one dealer supplies all kiosks were substituted, 
downtown newsboys exclusively with _ , IT ~ 

the afternoon papers; another dealer Safe Blowers Destroy Catskill Mail, 
with the morning newspapers. No news- The plant of the Catskill (N. Y.) 
boy is supplied direct by any newspaper Daily Mail was destroyed Monday 
office in Pittsburgh. morning by a disastrous fire that burned 
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FIGHTING THE SALOONS. 

Notable AdvertUing Campaign Car¬ 
ried on in Montclair by H. W. Dore- 
mu*—Hi* Ingenious Method for 
Stirring Up Public Sentiment 
Against Granting Licenses—What 
He Accomplished with $16.60. 
(In response to an inz’itation from The Edi¬ 

tor AND i’l BLisHER, H. (E. Dorcmus, of the 
Dorenius S’ Morse Agency, Ne'^ York, con¬ 
tributes hereuhth an interesting account of an 
aJi’ertising campaign carried on by him in 
Montclair, S', J., in opposition to the licensing 
of saloons.) 

One evening early in June, while pon¬ 
dering o\er the question of how to 
arouse the people of Montclair to op¬ 
pose the granting of licenses for the 
sale of intoxicating liquor, it occurred 
to me that the easiest way would be to 
make an appeal through the public 
press. 

It was somewhat of a puzzle how to 
stir all classes, from the mayor down to 
the humblest inhabitant. 1 linally wrote 
an advertisement from the standpoint 
of the liquor interests and headed it 
"Liquor License Fees Must be Paid,” 
and tendered it to the Montclair Times 
through our advertising agency. The 
paper declined to run the advertisement 
on the ground that it was unsigned. A 
little inquiry in town developed the fact 
that the publisher is a close friend of 
the mayor, who openly favors the 
saloons, which would seem to indicate 
the real cause for the declination of the 
advertisement. 

AROUSED PUBLIC SENTIMENT. 

The appearance of this advertisement 
in the Montclair Herald immediately 
aroused a number of prominent people 
because of the apparent temerity of the 
liquor men in advertising for business. 
Hadn’t Montclair reduced the number 
of saloons from twenty-three to eight 
and indicated clearly that it would not 
tolerate further extension? 

The following week four advertise¬ 
ments appeared, headed: “Wanted—Raw 
Material.” "Two Hundred Fathers 
Wanted,” "Liquor Licenses Will be 
Granted” and "The Liquor Business in 
.Montclair.” 

These not only aroused the mothers of 
Montclair, but tlie ministers referred to 
the proposed hearing in very strong 
terms from their pulpits. The liquor 
dealers were on edge because they 
could not understand it. The members 
of the Town Council were stirred be¬ 
cause of the short-sightedness of the 
liquor interests in boldly advertising for 
business, and even the mayor found his 
position decidedly uncomfortable be¬ 
cause of the invitation to “lell the 
Mayor.” 

CITIZENS HELD MEETING. 

The mystery of the origin of the ad¬ 
vertising added to the excitement. One 
of the councilmen called at the Mont¬ 
clair Herald office and, although in 
favor of the saloons, stated that the 
saloon men had a lot of nerve to come 
out and advertise openly for business. 
Incidentally he wanted to know who in¬ 
serted the advertisements. The news¬ 
paper’s reply was that the advertising 
came to them through a high-class New 
York advertising agency, who stood re¬ 
sponsible for anything which appeared 
in the advertising. 

The head of another large advertising 
agency in New York, whose president 
lives in Montclair, did not appeciate the 
sarcasm of the advertisements and ex¬ 
pressed himself in similar terms to those 
used by the councilman. 

.\ week before the hearing took place 
the final volley of seven advertisements 
was fired, one on each page of the paper. 
This was too much for staid old Mont¬ 
clair, and a meeting was called Sunday 
afternoon previous to the hearing, in 
the First Presbyterian Church, which 
was attended by the best people of 
Montclair—^twenty women and fifty 
men. The apparent invitation of the 
liquor cohorts to “freeze out the church 
crowd at the hearing” must not be tol¬ 
erated. Fire was in the eye of every¬ 
one present, with the result that at the 
hearing on the following evening a 
representative company of Montclair’s 

best citizens crowded the large Council that newspaper was sold to Frank A. 
chambe- seating over 300 people, and Munsey. After leaving the Press, Mr. 
one of the strongest protests ever pre- Tinker served on the publicity staff of 
sented in Montclair was made, the the Republican National Committee in 
meeting having concentrated its efforts New York, returning to Washington 
upon two saloons and the Hotel Mont- after the election. Since that time he 
clair. had written a weekly Republican politi- 

MAYOR FAVORS SALOONS. cal letter for a number of newspapers. 
One of the applicants for license died He had also been the Washington cor- 

a week before the hearing, and, while respondent of the Paper Trade Journal 
the remaining seven saloons have re- of New York. 
ceived their licenses for another year, Mr. Tinker was forty-six years of 
they are a scared lot. Pat Farrell, one age. He was a graduate of Wesleyan 
of the leading liquor politicians of the University, having studied political econ- 
town, who had just spent several omy there as a student under Profes- 
thousand dollars in rebuilding his saloon sor Woodrow Wilson, now President 
opposite the new City Hall, and who of the United States. .After his gradu- 
had always received his license by a ation, Mr. Tinker worked on several 
vote of 11 to 0, found himself face to New York newspapers and was trans- 
face with a tie vote—five councilmen ferred from Albany to Washington by 
for and five against; but the suspense the Press in 19<)2, as the successor of 
was soon broken by the mayor casting Robert J. Wynne. When Mr. Tinker re- 
the deciding vote in favor of the signed as the correspondent of the 
saloons. Press, he had been for some time the 

Several New York papers gave con- dean of the New York correspondents 
siderable space to the mysterious and at the capital. Mr. Tinker had reported 
costly campaign that was being waged, political conventions and campaigns 
It will be of interest to note the tre- throughout the country for more than 
mendous amount of public sentiment twenty years, and had a large acquaint- 
that could be worked up on the expen- ance among men of national import- 
diture of $ltl.6<l, which was the cost of ance. 
eighty-four inches of advertising at Mr. Tinker was one of the founders 
twenty cents an inch. of the National Press Club of Wash- 

The psychology of the whole series ington, of which he was first vice- 
of advertisements has been commented president, and was the first chairman of 
on by many people because of the fact its house committee, 
that through the novelty of presentation Mr. Tinker was a member of the 
they seemed to reach all classes—some Masonic fraternity and of the Mystic 
from one angle and some from another. Shrine. 

It seems to me that this little pm- He lived at 91C M street N.W., and is 
paign, conceived and carried out single survived by his widow and a son. Royal, 
handed, serves as a remarkable illustra- - 

$30,000 In Cash 
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a daily newspaper property 
located anywhere in the .Cen¬ 
tral West in a city of not less 
than 20,000. 

HARWELL, CANNON & McCARTHY 
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200 FIFTH AVENUE NEW YORK 

tion of the force of advertising rightly- 
applied. 

OBITUARY NOTES. 
.\. Booth, seventy-four years old, for 
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m-aleTin nl oi«r ^*,“'’''1 "‘‘r'i ?' "" 'Tt BARNHART BROS. & SPIHDLER ptarea in no otner paper. Telegraph, died la.st week of tvphoid i«s its w>s« iMonroa Straat 
H. W. DoarMVS. He was twrn in Uncaster, Pa, H ie JoT Krl.Clt, 
^wcut South twent.v-five years ago, st. Louis -mt Atlanta 

DR. PERRY, DRUGGIST, DEAD, where he worked on both the Savannah St. Paul m c ui YORK r.*^f*’* 
Dr rharlpd T Prarrv r.r.wnrirafryr ryf Mrrri.Jnrr V»r..c ,r,rl P.»cc Omaha ^ " T U It R Dallas 

pearea in no otner ^per Telegraph, died la.st week of typhoid 
H. vV. Doremus. fever. He was horn in I.ancaster, Pa., 

...w __ and went South twentv-five vears ago, 
DR. PERRY, DRUGGIST, DEAD, where he worked on both the Savannah 
Dr. Charles J. Perry, proprietor of Morning News and Savannah Press. 

Perry's drug store in the World build- He joined the Telegraph fifteen years 
ing, died in St. Vincent's Hospital of a ago as make-up man, and four years 
complication of diseases Sunday after- ago was taken into the editorial room 
noon. Dr. Perrj-, it vvas said, knew as assistant to the editor, 
more per.sons of prominence in New . 
York than probably any other man. Oscar C. Clark, twenty-five, editor 
.Among his friends, particularly, were and manager of the Harlan (Ky.) En- 
newspaper editors and reporters of sev- terprise, died of typhoiil fever July 0. 
eral generations. _ Mr. Clark had charge of the Enterprise 

He was born in Richmond, Va., in thirteen months. 
ItjlO, came to New York at the age of - 
fifteen, when he became an errand boy William Rowland Robinson, well 
in Hudnut s pharmacy in the old Herald known as a lawyer and newspaper man, 
building at Broadway and Ann street, died at Portland. Me., Sunday morning 
where in the course of twenty-two years after a brief illness. He wa’s born in 
he became chief clerk and a graduate Springfield. Mass., in 1872. He retired 
pharmacist. from practise about five years ago and 

In 1887 newspaper men aided Dr. was connected with the Portland Even- 
Perry with canital to start in business ing Express and Sunday Telegram as 
for himself in the Sun building. It was court reporter and later as assistant 
a success, and not only was he able soon city editor. 
to return all advances received from _ 
friends, but also to accumulate money John Williams Sippey a well-known 
for investment and the development of printer and publisher of Pittsburgh, 
his business. At the time he began died at Mt. Olivet July 10. He had been 
business for himself he went to live at ill for the past two years and had been 
the old Astor House, and was still a traveling in an effort to regain his 
guest there when the old hostelry closed health. He was head of the printing 

and publishing house of J. W. Sippey & 
Of late years the long hours he gave Son. having conducted the establish- 

to his business, frequently eighteen ment for nearly forty years. For the 
hours a day, affected his health, but he twenty vears he had published the 
could not bring himself to the point of Daily Law Bulletin and the daily and 
retiring. In a quiet way he gave gen- weekly trial lists. 
erously to charity. He was a member _ 
of the Press, Lotos Catholic Hardware Jo„n V. Ellis, a newspaper editor 
and Crescent .uhletic clubs. The who had a large following in the Prov- 
funeral was held Tuesday, of ^^ew Brunswick, and who was 
nc-A-ru lA^ircrvxi -riKiv-irD elected to the Canadian Par- 
DEATH OF JACKSON TINKER, hament, died July 10 at St. John, 
Jackson Tinker, one of the best N. B. He was born in Halifax, N. S.. 

known political writers in the Wash- in IST'), and for some fifty years was 
ington corps of correspondents, died at active in Canadian politics and in per- 
three o’clock Wednesday morning at feeling the educational system of New 
the Geiirge Washington Hospital in Brunswick. He began his newspaper 
Washington, after an operation for career on the St. John Morning News, 
appendicitis. .\t the age of, twenty-six Mr. Ellis and 

For ten years Mr. Tinker was the Christopher .Armstrong bought the St. 
Washington correspondent of the New John Globe, and wrote for it daily for 
York Press, resigning last fall when fifty-two years. 
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railroad PUBUCITY. 
Why Department* Were Established 

to Supply Information to the Press 

_Service They Perform in Fur¬ 

nishing Important New*—Recog¬ 

nized by Officials a* the Mouthpiece 

of the Corporation*—Press Aid. 
J. E. Baumgartner, publicity repre¬ 

sentative of the Baltimore & Ohio Rail¬ 
road, in an address delivered before the 
\ irginia Press Association at Mount 
Elliott Springs last month, discussed 
• The Railroads and Public Relations.” 
He made plain to his hearers some of 
the things the railroads have to con¬ 
tend with and in what way they are 
endeavoring to take the public into 
their confidence. He spoke in part as 
follows: • 

"The wave of agitation which swept 
over the country some years ago and 
crystallized into antagonism toward 
business was felt keenly by the rail¬ 
roads: and in meeting the situation they 
moved to get in closer touch with the 
public. Departments of public relations 
were established by some of the roads, 
as well as by many of the industrial and 
manufacturing concerns and public serv¬ 
ice corporations. Many of the railroads 
and other interests I have mentioned 
established departments of publicity, 
which handle largely matters of public 
relations, and with the co-operation of 
the press, endeavor to effect a fair 
understanding between the business in¬ 
terest on the one side, the editor and 
the public on the other. 

MOUTHPIECE OF MANAGEMENT. 

“.\n erroneous impression prevails in 
some quarters that publicity depart¬ 
ments were organized for the purpose 
of conducting campaigns of cheap pub¬ 
licity and thus obtaining a considerable 
amount of free advertising. This was 
not at all the purpose of the railroads 
in creating the department. A railroad 
regards its publicity department as the 
mouthpiece of the management and the 
point of contact with the public largely 
through the co-operation of the press. 
It is connected with the executive of¬ 
fices. Trained men are in charge, and 
their relations with the editors and 
others connected with the press are 
transacted in a dignified manner and 
with a view to inspiring confidence and 
dependence in the statements which 
they make to the press concerning the 
interests represented. So far as the 
matter of advertising is concerned, 1 
speak with authority when I state that, 
on the contrary, every publicity man 
would be glad to see substantial in¬ 
creases made in advertising appropria¬ 
tions. 

“.\s to the character of matter which 
is sent to the press by the railroad pub¬ 
licity departments, 1 think it can gen¬ 
erally be said that the articles are 
confined to legitimate news, such as 
improvements to the property or serv¬ 
ice in different sections, purchase of 
new equipment, news of industrial de¬ 
velopment or progressive policies of the 
management in co-operating with a 
State, city or business organization for 
the advancement of any condition or 
interest. Announcements are made also 
as to changes in officials and other 
matter which is regarded as of interest 
to newspaper readers living in com¬ 
munities reached by the various railroad 
lines. When conditions arise which re¬ 
quire it, the information is sent by 
telegraph to the newspaper office. 

AUTHORITATIVE INFORMATION. 

‘The publicity department aims to 
have the editors understand that infor¬ 
mation can always be obtained concern¬ 
ing the railroad company, and an agent 
will gladly telegraph an inquiry which 
comes to him from his local editor. 
The information thus received in the 
newspaper office, in response to such 
inquiry, is authoritative. Special infor¬ 
mation and articles are also sent in re¬ 
sponse to requests. 

“.\nother change which the publicity 
department has brought about in the re¬ 
lations between the press and the com¬ 
pany. is in the furnishing of informa¬ 
tion concerning railroad accidents. 

Railroad officers connected with the 
Baltimore & Ohio company, and with 
every railroad having a publicity de¬ 
partment, are impressed with the im¬ 
portance of giving the newspaper men 
the facts pertaining to accidents, the 
circumstances which produced the mis¬ 
hap, and if, unfortunately, there be 
death or injury, the list of names and 
residences is given to the newspapers, 
together with the correct information 
as to the nature of the injuries. I think 
you editors will all agree that this is 
something of an improvement over the 
old order of things, where in instances 
attempts might have been made to color 
the reports furnished the press or con¬ 
ceal certain facts. 

‘‘Within the last year a development 
in railroad circles has suggested to the 
publicity departments that they issue 
educational matter setting forth the 
railroad side of certain ciuestions. I 
refer now to the movement begun by 
the Brotherhood of Locomotive Engi¬ 
neers, which some time ago made a 
concerted demand upon all of the rail¬ 
roads east of the Mississippi and north 
of the Potomac and Ohio rivers for in¬ 
creases in wages. This made it in¬ 
cumbent upon the railroads to deal with 
the employes as a body, and a commit¬ 
tee of railroad managers was chosen to 
represent the roads. 

FACTS ON LABOR RELATIONS. 

“The managers’ committee asked for 
the suggestions of a committee of pub¬ 
licity department heads, with a view to 
placing all of the facts before the press; 
and the sense of report made to the 
railroad officials was that the full pro¬ 
ceedings of the conference should be 
furnished to the press. This was done 
and a similar course was followed later, 
\yhen the controversy went to arbitra¬ 
tion. The railroads, through their pub¬ 
licity departments, sent news matter to 
the press to bring out the points con¬ 
tended for by the railroads in the wage 
matter. 

“During the last five years there have 
been passed by the State Legislatures 
and Federal Congress 2,000 laws affect¬ 
ing the railroads. It is readily con¬ 
ceded that in view of the power in¬ 
vested in State authority and in the 
E'ederal Government, there is ample 
regulation of the public utilities in this 
country, particularly the railroads. 

“Quite true, most of the railroads are 
earning the largest gross revenues in 
their history, but the steady rise in ex- 
pen.ses has so narrowed the margin of 
profit as between income and outgo that 
there is insufficient money to provide 
additions and improvements to handle 
the growing traffic. And the margin of 
profit has become so close as to threaten 
the credit of the railroads in securing 
additional capital to make the additions 
required. 

INTELLIGENT PRESS CO-OPERATION. 

“The securing of new capital suggests 
a startling fact as disclosed bv the fed¬ 
eral census report of 1910. This shows 
that the railroads have surrendered dur¬ 
ing the last ten years the place which 
they occupied as the second in impor¬ 
tance in the commerce of the nation. 
Until 1910 the railroads were second to 
agriculture in capital invested, with 
manufactures third; but during the last 
ten years this order has been changed 
and we find agriculture first, with manu¬ 
factures second and railroads third. 
The increased investment of capital in 
railroads for the period mentioned has 
been but forty per cent., compared with 
100 per cent, in the other two classes. 

“The railroads of this country—in 
fact, all the big businesses—are largely 
owned by the .American small investors. 
Railroad managers, therefore, now per¬ 
form the dual duties of semi-public of¬ 
ficials and trustees of the funds of 
private investors. 

“Conditions are changing with respect 
to the attitude of public opinion, and 
the railroads attribute this largely to 
the intelligent co-operation of the press 
in bringing about this happy result.” 

The Bloomington (Ind.) World plant 
was damaged last week by a fire that 
caused $30,000 loss to the town and de¬ 
stroyed several buildings. 

TWO YEARS’ TEST 
of 

TOE MULTIPLE LINOTYPE IDEA 

Has demonstrated that single magazine machines are being relegated to 
an obsolete past. 

MULTIPLE 

MAGAZINE 

UNOnPES 

With their wider range, greater flexibility, and consequent increased 
product, are the standard composing machines of today. 

The Multiple Linotype Way Is the Modern Way 

All two-letter Linotypes are covered by patents having a number of years to run. 
No Linotype having two-letter matrices, multiple magazines, or the other improvements 
which place the present machine far ahead of the earlier models can be used without 
the content of this company. An^ person or persons counterfeiting or imitating our 
machinerjf, or using such goods, will be held strictly accountable in the courts. 

MERGENTHALER LINOTYPE COMPANY 
TRIBUNE BUILDING, NEW YORK 

CHICAGO SAN FRANCISCO NEW ORLEANS 
1100 S. Wabash Avenue 638-646 Sacramento Street 549 Baronna Street 

TORONTO: CANADIAN LINOTYPE LTD., 35 Lombard St. 

AN ONEROUS EMPLOYMENT. 

It Takes Brains and Skill to Make • 

Good Compositor. 

(From the British and Colonial Printer.) 

There is an old story, probably known 
to every printer, about the decent old 
lady who said she was going to make 
her youngest son a printer, “as he was 
not very strong and it was a nice clean 
trade.” So it often appears to the out¬ 
sider who sees something of the work 
done in his printed page, but who knows 
nothing of the onerous conditions that 
obtain in the actual printing office. 

The composition of books and news¬ 
papers is most exacting work, and no 
less so is that of the man in the jobbimr 
department, even with his advantage of 
variety in his jobs. 

The task of the printer is one re¬ 
quiring good eyes, nimble fingers, and a 
physical organization capable of sus¬ 
tained effort. Standing at case handling 
type is no fit employment for a deli¬ 
cate or impaired physique, but demands 
strength of body as well as clearness of 
brain power. 

The compositor, too, must possess a 
general education above that of the 
average working man. He should be 
well grounded in the grammar of his 
own language, a master of orthography 
and an expert in punctuation. There 
are many authors whose names occupy 
prominent places on the roll of fame 
who, not knowing how to properly con¬ 
struct sentences, trust implicitly to the 
compositor for the proper punctuation 
of their work. 

It behooves, therefore, the younger 
members of the trade to avail them¬ 
selves of every opportunity to learn, 
even to the utilizing oi their leisure 
hours to the utmost for that purpose. 
Let them think and study, study and 
think, and as an incentive to this line 
of conduct remember that a proficient 
printer is, as a rule, master of the situ¬ 
ation; that his services are always in 
demand, and that he is in little danger 

of being out of work, provided his 
habits correspond with his ability. 

A good workman not only commands 
respect, but commands good wages. His 
opinions are respected, and if he has 
the brains to suggest, the ability to de¬ 
sign and the hands to fashion the evi¬ 
dences of his skill, he is the man who 
will continue to be regarded as the ex¬ 
pert representative of his craft, who 
need fear no innovation and for whom 
the automatic typesetter can have no 
terrors. 

But compositors, like noets, are born 
—not made—and the man who has no 
natural adaptation for typesetting will 
never be competent in the craft, and 
had better leave it for some sphere of 
labor more suited to his abilities. 

Edward M. Hogan, 4-j years old, edi¬ 
tor and owner of the Suffern (N. Y.) 
Independent, a weekly newspaper, died 
July 15. 

FOR SALE CHEAP 

ONE GOSS COMET 
4, 6 and S-page Flat Bed Press, nearly new. 

ONE 20-PAGE HOE 
(No. 3 supplement) Press. Rebuilt 1910. 

Stereotyping outfit included. 

ONE GOSS STRAIGHTLINE 
32'page PresF. Color attachment. Complete 

stereotyping outfit. 

ONE GOSS 
Straiglitline 32-i)age. Color attachment. 

Complete stereotyping outfit. 

ONE GOSS 
Straightline 48-page Press. Color attach¬ 

ment. Complete stereotyping outtit. 

Address 
DUPLEX PRINTING PRESS COMPANY 

Battle Creek, Michigan. 
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The Paterson Press 
and 

Sunday Chronicle 
(Sunday Edition of Press) 

Show Remarkable AdvenisinK Cains, 
Mot withstanding Local Conditions 

During the first six months of 1913 The 
Paterson Press and Sunday Chronicle 
gained 481,390 lines of PAID advertising 
over the corresponding period of 1918, 
which period showed a gain of 358,610 lines 
over same period of 1911, making a total 
gain first half of 1913 over lirst half of 
1611 (just prior to change of management) 

840,000 lines 
Most all from Local Merchants, who arc 
getting onto some of those extravagant cir* 
culation claims issued by other evening 
papers in Paterson. 

BEST HALF-YEAR 

In the half year of 1913 the 

New York 
Times 

published 4,770,701 lines of advertisements, 
compared with 4.487,3 >8 lines in the cor¬ 
responding period of 1912- -a gain of 288,- 
348 lines, the best l.alf year in its h.story. 
The gain made by the Times is 203,275 lines 
more than the COMBINED net gains of the 
FOUR other New York morning news- 
[lapers leading in volume of advertising. 

A steadily increasing 
business—without the 
aid of special editions 
—is the answer as to 
why 

THE EVENING MAIL’S 
policy of accepting 
only clean advertise¬ 
ments is a winning 
one. 

203 Broadway - New York 

Detroit Saturday Night 
is an estaUished factor in the newspaper liie ol 

Delroil and Michigan. Ill inlluence advances 

beyond the bounds of ib home community, and 

in (his larger inlluence there have come both to 

the readers ol, and (he advertisers in, DETROIT 

SATURDAY NIGHT a larger measure ol 

personal prolit. 

Foreifii Advertising Representatives 

F, S. KELLY & CO. GEO H. ALCORN 
1216 Peoples Gas Bldg. Tribune BMc 

CHICAGO NEW YORK 

THE HERALD 
HAS THE 

LARGEST MORNING CIR¬ 
CULATION 

IN 

WASHINGTON 
JOHN W. HUNTER, Publisher. 

Representatives: 

J. C. WILBEKDING, A. R. KEATOR, 

Brunswick Bldg., IS Hartford Bldg., 

NEW YORK. CH1CA(RJ. 

YOU MUST USE THE 

UOS AISaEUBS 
EXAiVlirNER 

t. cwtr the OREAT SOUTHWEST 

120,000 
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A NEW SPECIAL AGENCY. 

The Griffith'Powers Co.- Enters the 

Field in New York City. 

A new special agency makes its debut 
this week in New York under the name 
of the Griffrth-Powers Co., with offices 
in the Brunswick building, 225 Fifth 
avenue. 

The principals of the agency are 
Harry C. Griffith and John A. Powers. 
Mr. Griffith has been a special repre¬ 

Dan S. Carroll. 

DYER’S POLITICAL EXPLOIT. 

Beat a Banker for City Council When 

Still Under Age. 

“Generalities are dangerous,’’ said 
Francis John Dyer, Washington cor¬ 
respondent of the Portland Journal and 
Los Angeles Times, who turns out a 
lot of newspaper and magazine “copy" 
about national affairs. “If anyone 
should tell you that I was elected a 
member of a city council before I was 
of voting age, you would probably as¬ 
sume that 1 was a born politician and a 
perennial officeholder. 

“At the time of which I speak I was 
manager of a business, perhaps the lead¬ 
ing business, in a new Western town. 
I was not long out of school, as enthusi¬ 
astic as I was unsophisticated. We had 
decided that what was neetled was to 
incorporate the village, which we did. 
The first City Council was appointive, 
and as it lookel more like work than 
glory to be on it there was no opposi¬ 
tion to those who were willing to as¬ 
sume the burden. 

“It was a year before there was an 
election. Meantime we decided that ‘the 
interests’ had controlled, so we under¬ 
took to change things. One man whom 
we determined to oust was the hanker, 
in whose place we wanted a Progressive. 
It was a hard problem to select a man. 
Finally, the boys held a caucus without 
my knowledge and decided to run me 
against the hanker. 

“As I was a salaried manager I was 
averse to assuming office which might 
take much of my time, hut the Pro¬ 
gressives would not listen to protests. I 
pleaded that I was not of age, hut they 
said time would soon cure that defect, 
and they insisted that they were going 
to run me against the banker. As re¬ 
sistance was of no use, I made the best 
of it. 

“My candidacy was kept quiet as long 
as possible and we made a quiet cam¬ 
paign, pledging our friends by personal 
interviews. When it got to a point 
where we had to name our man, the 
banker laughed long and loud. I was a 
‘joke’ to him. But when the votes were 
counted I had him beaten two to one, 
and his chagrin was pitiful. No, I 
wouldn’t name him; I suppose he is 
still alive. 

“That was my first experience in 
municipal affairs, and as an official it 
was my last, but ever since that time I 
have been very deeply interested in them 
from the standpoint of a citizen ami a 
newspaper man. Much of my newspaper 
life has been spent on the ‘City Hall 
job,’ or the ‘police assignment,’ where 
•one comes into the closest possible con¬ 
tact with problems in city government. 

“Few persons realize how much the 
newspaper reporters have to do with 
city government; in fact, with all gov¬ 
ernment, but I am speaking now especi¬ 
ally of municipal affairs. They know 
more of what is going on than anyone 
else except the officials, and more than 
most of them. They gain a practical 
knowledge of affairs and very often 
their advice is sought and acted on.” 

Harry C. Griffith. 

sentative in New York for several years. 
His list includes fourteen papers located 
in different parts of the United States. 

I Mr. Griffith is well and favorably known 
among national advertisers, and has 
built up a paying business. 

Mr. Powers began his advertising 
career on the Boston Traveler ten years 
ago. He left that publication to come 
to New York to work on the Brown 
Book and Modern Women. For the 
last six and one-half years he has been 
with the Munsey publications, covering 

John H. Powers. 

the territory between Boston and At¬ 
lanta. Mr. Powers has established an 
excellent reputation as a hustler and a 
business getter. 

Dan S. Carroll, who was for ten years 
with the J. Walter Thompson Co., and 
more recently was with the Griffith 
Agency, will be associated with the 
Griffith-Powers Co. The Western rep¬ 
resentation will be in the hands of C. 
J. -Anderson, Marquette building, Chi¬ 
cago. 

The new agency has secured the for- 
ei.gn representation of the Evening In¬ 
telligencer and the Morning Journal, of 
Lancaster, Pa. 

The new agency starts out under 
favorable auspices, and The Editor and 
Publisher extends to Messrs. Griffith 
and Powers its best wishes for success. 

» 

The Seattle Times 
STILL MAKING HISTORY 

During 1918 the Times printed over II,- 
OOO.UOO agate lines of total space, which was 
8,834,000 lines more than its nearest com¬ 
petitor. Gain over 1911 was 504,000 lines. 

The foreign business amounted to 1,080,- 
OUO lines. Gain in foreign business was 
838,000 agate lines over 1911. 

in December, 1918, the Times led nearest 
competitor—866,000 lines of local and 18,600 
lines of foreign advertising. 

Present average circulation: Daily, 67,- 
000; Sunday, 87,000. 

The S. C. BECKWITH SPECIAL AGENCY 
Sole Foreign Representatives 

NEW YORK CHICAGO ST. LOUIS 

Buffalo News 
EDWARD H. BUTLER 

Editor and Proprietor 

Guarantees its advertisers 
more paid circulation than all 
other Buffalo afternoon papers 
combined. 

Foreign Advertising Representatives 

KELLY-SMITH COMPANY 

880 Fifth Avenue Lytton Building 
NEW YORK CHICAGO 

We never buy from people who will 
not show us what we are buying— 

We do not want you to buy our 
space without knowing what you are 
getting— 

We’ll tell you anything about our 
service you wish to kiujw—and will 
tell you the TRUTH. 

NEWS LEAGUE OF OHIO 
Home Office. Dayton, Ohio 

New York—La Costa & Maxwell, Monolith 
Bldg. 

Chicago—John Glass, Peoples Gas Bldg. 

Advertisers who have always 

used THE NEW YORK TRIB¬ 

UNE because of its Quality 

Circulation well know that its 

Increase in Quantity involves 

no sacrifice of Character, and 

that its readers can be reached 

through no other paper. 

A Good Rale for Measuring Space Values 

Aimoal Average of Net Paid Grcalation 

The Globe offers you more 
of this at a lower rate per 
thousand than any other New 
York evening paper in the 
high-class field. 

In New York it'e 

THE DAILY ADVOCATE 
a cop'y*. Stamford, Connecticut. a*copy* 

Some one says that “life is a series of 
wrong selections,” The Advocate will prove 
the right selection for your advertising. 

New York Representative, 

O'Flahesty’s New Yokk Suburbak List, 

150 Nassau Sl New York City. 
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/-- 
It is read every day by a 

greater number of people than any 
other daily newspaper west of New 
York City—advertisers who con¬ 
centrate in the 

Chicago Evening 
American 
Get the best results. 

NEW YORK 

EVENING 

JOURNAL 
Prints and sells more 
copies than any other 
Daily Paper in America. 

DETROIT 
and hundred! of 

MICHIGAN TOWNS 
thoroughly covered by 

I5he Detroit News 
and 

News Tribune 
Net Paid Circulation in Excess of 

ISO.OM week day evening 
2 .000 week day ntomlng 

112.000-Snnday 

New York: 
1. A. KLEIN, 
Metropolitan 

Tower. 

Chicago: 
JOHN GLASS, 

J'eoples Gaa 
Building. 

Immense Gains 
but not so great as the opposition’s 

losses. 

The St. Paul Daily News 
‘‘Minnesota’s Greatest Newspaper” 

Gained 41,600 Lines in April 
Net Paid Circulation. .. .70,579 

A Flat Rate of 0 cents per line. 

General Advertising Department 
C. D. BERTOLET. Mgr. 

1103-1110 Boyce Bldg., Chicago. 
306 Gumbel Bldg., 866 Fifth Ave., 
Kansas City, Mo. New York City. 

GET THE BEST ALWAYS 

ptleburg Diaputrif 

Greater Pittsburg's Greatest 

Newspaper 

Wallace G. Biooki. 

Brunswick Bldg., 
New York 

Hobacb M. Fobd, 

People*! Gaa Bldg., 
Ckicago 

PEORIA 
journal 

is the only newspaper in Peoria which opens 
us hooks to the A. A. A. 

NET PAiD^^’’ Circulation. 
H. M. PINDELL^ Proprietor. 

CHARLES H. EDDY, Representative. 
1 Madison Avenue. NEW YORK. 

ENGLISH ADVERTISING. 

Some Intereating Obaervationa by An 

American Who Has Spent the Last 

Two Years in London—Depressing 

Indifference of the British Business 

Man—Must be Approached in the 

Prescribed Way—Other Traits. 

(Special Correspondence.) 

I.ONTON, July 5.—In recording the 
following observations and impressions, 
I have not been limited to the advertis¬ 
ing field for my experiences. As a new¬ 
comer in a strange land, without friends 
or introduction, I have come in contact 
with Englishmen in various spheres of 
activit}?. thus affording me a good op¬ 
portunity for studying their ways and 
methods in a broad way. 

Moreover, I have traveled consider¬ 
ably throughout the United Kingdom, 
which fact has still further extended 
my horizon. 

An impressive characteristic of the 
majority of Englishmen—which I first 
noticed in my salesmanship experience 
and have since confirmed in the adver¬ 
tising business—is, what one might call, 
for the want of a better word, indiffer¬ 
ence. Their action and speech betray a 
rather serious, depressingly indifferent 
attitude which dampens one enthusiasm 
when in their presence. Many times 
have I been in offices, shops and private 
residences where I felt as if I were in 
a church—the office boy or commis¬ 
sionaire addressing me in a whisper, 
then walking away on tiptoe, and com¬ 
ing back in the same stiff manner and 
giving me the message in a solemn, 
monotonous tone of voice. 

DEPRESSING INDIFFERENCE. 

This attitude is the rule throughout 
all business establishments, and creates 
a depressing condition which cannot but 
keep the majority of Englishmen in an 
uninteresting, unambitious frame of 
mind. 

Of course, the above experience has 
been gained in the selling end of the 
business, but as the advertising man is 
merely another kind of a salesman, it 
shows how this indifference would 

I naturally extend to advertising. I do 
not wish to he misunderstood as criticis¬ 
ing our English friends, as it is a ques¬ 
tion open to argument whether or not 
that is a .good policy to pursue in busi¬ 
ness. I reserve my opinion and merely 
call attention to conditions as they exist. 
Tt is safe to say, however, that the 
En,elishman places great faith in per¬ 
sonal recommendation of goods, and 
that is a very slow method of adver¬ 
tising. 

That is where wc .\mericans differ. 
We let advertising educate us. But an 
Englishman does not allow a printed 
advertisement or circular letter to mould 
or change his mind. If that advertise¬ 
ment is reinforced hv a “good word” 
from a per.sonal friend, all is well. But 
then this circle of friends is also lim¬ 
ited, as the feeling regarding "class” is 
far more pronounced in England. It is 
a difficult problem for any advertiser 
here to break this shell of iridifference, 
which is impervious to logic or fair 
argument. 

ENGLISH RESPECTAPILITY. 

The next feature in English life to 
which I wish to draw attention is the 
inherent desire to live respectably—even 
if it is beyond one’s means. No one 
thinks of using an article used by per¬ 
sons occupying an inferior position. I 
have lived in the suburbs of several 
large cities, and there it is particularly 
noticeable to what extent Englishmen 
worship the gods of respectahilitv and 
dignity. Each one tries to “bluff” his 
neighbor (here they call it “swank”) 
and to make him believe that he is bet¬ 
ter than he really is. ^ 

While I know that this is a trait com¬ 
mon to a large portion of the human 
race, it is especially noticeable in the 
average Englishman. To keep up ap¬ 
pearances at all coyt is his reason for 
buying a certain article or doing a cer¬ 
tain thing. This further weakens the 
effect of printed advertisements upon 
him. * 

In regard to the term “slow, by 
which Ae Englishman is frequently 

characterized, I must say that while it 
is true that he likes to take his time in 
doing things, he does this only when he 
wishes to be impressive. He is as active 
as we are, but he does not make as 
much noise about his accomplishments. 
He cannot bear to have anyone make 
a noise over his achievements. You 
can, therefore, readily see that advertis¬ 
ing here cannot be done in that free, 
elaborate style prevailing in the States. 
In fact, exaggeration of statement is 
quicKly noticed here. A “clever” or 
“snappy” ad in the newspapers is readily 
“spott^.” 

THOROUGHLY SATISFIED. 

One striking difference between the 
.\merican and the Englishman in busi¬ 
ness life is this: While we Americans 
admire efficiency and do all in our 
power to extend it to every field of 
activity, Englishmen like to consider 
themselves as thoroughly satisfied with 
things as they are. Their policy appears 
to be that in order to avoid buying 
things they must not look for new 
articles, or read ads which would natur¬ 
ally educate them to have new wants. 
They seem to cherish the inherent hope 
that something better than they have 
will not come along; whereas, we .\mer- 
icans are just the opposite, and are con¬ 
stantly looking for something better than 
we have. 

It is not any more difficult to Influence 
the Englishman than the American, but 
jt must be done in an way to which he 
is accustomed. A concrete illustration 
of this fact was the experience of the 
American “quick lunch room” business 
in London. Many attempts to establish 
such an enterprise have been made, but 
none has been successful. The English¬ 
man simply will not be hurried or hus¬ 
tled. You can serve him with American 
foods—but it must be in his way. 

V. F. G. 

Key West Editor Now Postmaster. 

Marcy B. Darnall, editor and mana¬ 
ger of the Key West Daily Citizen, has 
been appointed by President Wilson 
postmaster at Key West and will enter 

The Catholic Tribune 
(.English) 

Katholischer Wes ten 
(German) 

Luxemburger Gazette 
(German) 

40,000 Guaranteed 
lye are looking for adi'crtising represen- 

tatives in Ncta York and Chicago. 

NICHOLAS CONNER, ■ . Editor-in-chief 
Dubuque, Iowa 

THE PinSBURG 
PRESS 

H— me Largest 

Dally and Sunday 

CIRCULATION 
IN PITTSBURG 

Foreign Advertising Representatives 

I. A. KLEIN, Metropolitan Tower, N. Y. 

JOHN GLASS, Peoples Gas Bldg., Chicago 

The Circulation of 

THE BOSTON AMERICAN 
IS OVER 

400,000 
DAILY and SUNDAY 

THE LARGEST IN NEW ENGLAND 

Metal Economy 
WILDES’ REFINED METALS 

PLUS 

OXODIO 
THE METAL FLUX AND PRESERVATIVE 

14 Dover Street, New York 

Marcy B. Darnall. 

upon the duties of the office within a few 
days. Mr. Darnall was a member of 
the House of Representatives of the 
Florida Legislature in the special ses¬ 
sion of 1912 and in the re^lar session 
of 1913, which recently adjourned. He 
is the State organizer for Florida of the 
National Democratic League of Clubs 
and was very active in the campaign 
for the election of Wilson and Mar¬ 
shall. Mr. Darnall is a veteran of the 
Spanish-.\merican War and participated 
in all the battles of the Santiago cam¬ 
paign. He is at present the commander 
of B. H. McCalla Camp, United Span¬ 
ish War Veterans. 

Richmond, Va.—S. O. Linden Ad¬ 
vertising Corporation; capital, $100,000: 
incorporated by S. O. Linden and 
others. 

Conditions Are Ideal 
in Pittsburgh and 

Sfcj the surrounding 
territory for prof- 

t-f: itahle advertising 
1—-I —covered by an 

exceptionally clean 
and strong tradc-inill- 
ing family newspaper. 

The 
Pittsburgh Sun 

mri3 \ 

(Every Afternoon Except Sunday) 
The paper that is read and sells goods. 

£aKXIi RE. BCMOIiZ, CFanarftl Hauagoy, 
CONE, LORENZEN & WOODMAN, 

Foreign Representatives, 
NEW YORK. CHICAGO. 

The New Orleans Item 
2ND U. S. P. O. REPORT 

Six Montht’ Average Circulation. 
The New Orleans Item. 48.R2S 
The Daily States. 30,501 

Item’s lead. 18,024 
The Times-Democrat and Picayune have 

not filed second statements 

THE JOHN BUDD COMPANY, 
Advertising Representatives 

New York Chteago Sl Lsuia 
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LIVE AD CLUB NEWS. 

Charles F. Story, of the A. E. Nettle- 
ton Co., was elected president of the 
Syracuse (N. Y.) Advertising Men’s 
Gub at the annual meeting of the or¬ 
ganization last week. At the close of 
the business session Mr. Story, in be¬ 
half of the club members, presented the 
retiring president, L. L. Cleaves, with 
a handsome pearl and diamond scarf 
pill. Besides President Story the fol¬ 
lowing were elected: First vice-presi¬ 
dent. F. Ware Clarey (re-elected); 
second vice-president. Jerome D. Bar- 
num; secretary, Ray Van Benschoten 
(re-elected); treasurer, John W. 
Brooks. Reports of the officers showed 
that the club has 1'25 members and is 
in a prosperous condition. 

The regular meeting of the Pueblo 
(Col.) .Advertising Club last week at 
the Commerce Club rooms was one of 
the most interesting held in a long 
time. The business session was largely 
taken up with a discussion of the ad¬ 
vertising ordinance which the club is 
pushing, and many points of interest 
and information were brought out. 
The slides of local advertising pro¬ 
voked much comment and criticism, and 
the discussion led into many diversi¬ 
fied fields—typographical, psychologi¬ 
cal. scriptural and structural—in which 
everyone took a lively part. 

Celebrating the return of the Dallas 
delegation from the convention at Bal¬ 
timore. more than 100 members of the 
Dallas .\d League met last week in a 
banquet at the Oriental Hotel, at 
which -the “stay-at-Jiomcs" were the 
guests of the “come-backs.” It was a 
feast of wit and humor, and fifteen 
members of the .Ad League and several 
of the city officials contributed to the 
amusement of their hearers. .Although 
the speeches were almost without ex¬ 
ception in lighter vein, they were un¬ 
derlaid with a spirit of seriousness and 
civic pride. The arrangements for the 
banquet had been excellently made by 
a committee headed by L. .A. Whitter 
and Lawrence Miller. Even OK’d 
Copy, the officially weekly league pub¬ 
lication, put on extra dress for the oc¬ 
casion. G. W. Thomasson presided as 
toastmaster. 

At its regular weekly meeting the 
Fort Worth (Tex.) Ad ^ub announced 
its plans for the campaign in behalf of 
reliability and truthfulness in advertis¬ 
ing against the misleading and fraudu¬ 
lent. J. Montgomery Brown, advertis¬ 
ing manager of the Fair, addressed the 
club on a subject that the program com¬ 
mittee considers particularly appropri¬ 
ate at this time, “The Seal of Truth.” 
Resolutions were passed recently au¬ 
thorizing the club (incorporated) to 
piarantee to the public the dependabil¬ 
ity and reliability of all advertisements 
appearing in the local newspapers which 
use the emblem of “Truth” as adopted 

Pud Circulation is the circu¬ 

lation that pays advertisers 

HARTFORD. CONN. 

Has a paid circulation that 

exceeds the groat circula¬ 

tion of any other Connecti¬ 

cut daily by many thousands. 

THE TIMES is a 3c. paper 

—and every aeoenth individ- 

ued in Hartford buys it. 

KELLY -SMITH CO., Repreaentatires 
221 FAh At*.. New TmL Lyttaa BUf ., Okese 

HERE’S A GOOD BUY- 

THE READING NEWS 
A metropolitan morning newipaper. Cir- 
culatien. 10,000 and growing. For rstot. 
Me J. P. McKinney, M4 Fiftk Are., Now 
York; Iti So. Miehigsn Avn., Chisago. 

by the Associated Advertising Gubs of 
.America at the Baltimore convention. 

A discussion on the advisability of 
making the fraudulent advertising law 
operative in Pittsburgh took place 
among members of the Pittsburgh Pub¬ 
licity .Association at their weekly 
luncheon and meeting. The law was 
approved from every aspect. A. H. 
Buck, of the Ivan B. Nordhem Co., 
spoke of the absolute honesty in adver¬ 
tising and told of the board of censor¬ 
ship that the billposters’ national organ¬ 
ization has established on advertising 
matter. 

The report of Treasurer Ivan .Allen 
at the “Back from Baltimore” banquet 
of the .Atlanta ad men recently, showed 
that $234 had been left over from the 
Baltimore trip fund. It was moved to 
put the money in a savings bank as a 
start for the fund of $5,000 being raised 
for “On to Toronto” next year. A 
feature of the evening was the address 
of S. C. Dobbs, of the Coca Cola Co., 
on “The Declaration of Principles of 
the 1013 Convention.” He called atten¬ 
tion to the motto of “Truth.” which 
was chosen by the ad men, and he de¬ 
clared this was the end toward which 
the ad men are working—to drive out 
the crooks and allow only clean and 
truthful advertising. 

One of the most interesting of the 
early summer programs featured the 
weekly luncheon of the Birmingham 
(.Ala.) .Ad Club, when Mrs. Julia 
Truitt Bishop, special writer for the 
Birmingham (.Ala.) News, and Mrs. 
J. B. Reid, of the .Atlanta State Fair 
.Association, were the guests of honor. 
The functions of the Ad Club in rela¬ 
tion to lowering the high cost of living 
and the State Fair as an advertising 
medium were presented by the two 
feminine authorities. President John 
Sparrow presided. 

The Baltimore ad men held their 
weeklv luncheon at Hydes' last week, 
and there was a general discussion of 
plans and policies for the coming year. 
5>ome good ideas were advanced, but no 
definite steps were taken, such action 
being reserved for the board meetings. 

The Denver- .Advertising Club has 
launched a campaign and is after the 
ISIS convention of the National .Asso¬ 
ciation of .Advertising Clubs. The first 
step in the move was taken when the 
club met for its regular weekly 
luncheon. O. J. Baum, delegate of the 
club to the national convention, re¬ 
ported that by proper work and co-op¬ 
eration on the part of the other advertis¬ 
ing clubs in the Rocky Mountain region. 
Denver would stand a good chance of 
landing the convention. 

NEW INCORPORATIONS. 

New’ York. N. Y.—The Printers’ In¬ 
dex Co.. Manhattan; general advertis¬ 
ing: capital. $.3.5,000; incorporators; H. 
E. Frame. J. W. Peters. F. O Sull'van. 

CHir.sr,o. Ill.—Intercity Publishing 
Co.: capital, $20,000; publishing and 
printing newspapers, magazines: incor¬ 
porators : H. K. Greenman, E. P. 
Grcenman. George M. .Abbott. 

Lextnt.tov, Kv.—The Tribune Co.; 
capital. $5.000; incorporators: Thomas 
M. Owsley. C. E. Lambertson and W. 
H. Warren. 

New' York. N. Y.—.American Gas 
T.ight Tournal. Manhattan; publishers 
and printers; $100 000; Elbert P. Cal¬ 
lender, .A. M. Callender, Thomas J. 
Crnningbam. 

Nashvili.e. Tenn.—Southeast Publish¬ 
ing Co.. Davidson County, capital. $17-5.- 
000; incorporators. T. H. Wiles, Tr., .A., 
C. Webb. C. E. Little, .A. P. Foster and 
E. F. O’Poole. 

M.aywoop. Til.—The Press Printing & 
Publishing Co.; capital. $2,500; general 
printing business and publish weekly 
paper; William H. Scot. William .A. 
Hanssner. Charles Simons. 

New’ Castie. Pa.—The Herald Co.; 
capital. $50,000; Incorporators: .Addi¬ 
son C. Dickinson, C. S. Slough and 
Her shall C, Ogien. 

WILL SPEND $200»000. 
(Continued from page 82.) 

prospectus of the organization, shows 
how the contributions are to be fixed: 
A Less than. $15,000 
B to . 25,000 
C 50,000 
D . 60,000 75,000 
£ 100,000 
F 250,000 
G 500,000 
H 1,000,000 
1 2.000,0l'0 
J. 4,000,000 
K 6,000,000 
L 8,000,000 
M 10,000 00 1 
N . 10,000.00 1 12,000,000 
o 15,000,000 
p 20,000.000 
Q and over. 

The officers of the Society for Elec- 
trical Development are: Henry L. Do¬ 
herty, president; W. H. Jackson, W. E. 
Robertson, .A. W. Burchard, Ernest 
Freeman, J. Robert Crouse, vice-presi¬ 
dents ; J. M. Wakeman, general man¬ 
ager, and Philip S. Diodd, secretary- 
treasurer. Its executive committee con¬ 
sists of Henry L. Doherty, Ernest Free¬ 
man, .A. W. Burchard, W. H. Johnson, 
J. Robert Crouse, W. E. Robertson, L. 
.A. Osborne, Gerard Swope and J. R. 
Strong. 

In addition there is a board of direc¬ 
tors composed of men identified with 
central stations, manufacture of elec¬ 
trical supplies and apparata, jobbers, 
contractors and representatives at large. 
To the first of these classifications be¬ 
long Henry L. Doherty, W. H. Johnson, 
J. F. Gilchrist and J. E. Montague. The 
second is made up of .A. W. Burchard, 
L. .A. Osborne, \V. .A. Layman and B. 
W. Downs. The jobber element is rep¬ 
resented by W. E. Robertson, Gerard 
Swope, F. S. Price and W. W. Low. 
Contractors on the board are Ernest 
Freeman, Earnest McCleary, J. R. 
Strong and J. N. Sanborn. The last 
class is formed by J. R. Crouse, H. M. 
Wilson, C. W. Price and the Jupiter of 
the Jovian Order, an organization of 
electrical engineers. 

N’L Ml’ER OF dailies AS A PROBLE.M. 

When interviewed by The Editor 

AND Pi’PLTSHER, Mr. Dodd, the secre¬ 
tary-treasurer of the organization, said ; 

“Of the $200,000 about to be raised 
by the society, one-half will be spent in 
a national education campaign to be 
conducted through the magazines, and 
in a limited way through the technical 
press. The society realizes that this 
course is necessary, for the reason that 
the fund at our disposal w’ould not per¬ 
mit us to use all the newspapers we 
would have to use. 

“Fully 80 per cent, of the advertising 
now done by electrical interests in the 
daily press is done as a matter of policy. 
Our members feel that if they advertise 
at all locally they must advertise in 
every newspaper published within their 
sphere of operation. When this cam¬ 
paign was first discussed most of the 
members were in favor of advertising 
in the newspapers, selecting one or two 
in each large city for that purpose. But 
it soon became apparent that this could 
not be carried out. Our Philadelphia 
members felt that if the newspapers of 
that city were to carry that advertising, 
every newspaper in Philadelphia—no 
less than twenty-two in number—would 
have to get it. Naturally, this was im¬ 
possible, and the magazines were there¬ 
fore decided upon. 

n’ew’spapers to get benefit. 

“It is my opinion—my experience, in 
fart—that the newspapers by opposing 
this plan are not doing themselves a 
favor. .A little while ago we spent 
about $12,000 in personal promotion 
w’ork, carried on in about a dozen cities. 
Just to watch the effect of it. we dis¬ 
covered that this had led to local ad¬ 
vertising amounting to $158,000—and 
every cent of it was spent in the daily 
newspapers. 

“We propose to run the coming cam¬ 
paign on a similar basis, and the news¬ 
papers will in the end get more out of 
it than the magazines. It is possible to 
gauge the exact amount of local news¬ 
paper advertising by the percentage I 
have given. That it is no small matter 

can be seen from this. The campaign 
planned is intended primarily to edu¬ 
cate the public in the use of electricity, 
but it will also induce the local elec¬ 
trical interests to increase their adver¬ 
tising appropriations for the purpose of 
reaping the benefit of the magazine cam¬ 
paign. 

“The work of this society has the 
objective of creating co-operation be¬ 
tween producer and consumer. .At pres¬ 
ent much of the money invested in cen¬ 
tral stations is wasted because it can¬ 
not be employed to the saturation point; 
in other words, the plants are not kept 
busy to the maximum of their efficiency. 
Pointing this out to the public is our 
chief aim. Only the more general use 
of electricity can put this commodity 
within the reach of all. Much consid¬ 
eration of the matter has caused us to 
believe that the plan to be followed is 
the best. 

“There are in every city a large num¬ 
ber of electrical interests that do not 
advertise at all at present. I refer 
especially to the jobbers and contrac¬ 
tors. .An effort made by me some time 
ago caused these firms to advertise in 
a limited number of instances. About 
eighteen of the large dailies in various 
parts of the country published an elec¬ 
trical page, and on this carried not only 
the advertisements of the local central 
station, but all other ads properly be¬ 
longing there. Many of the firms who 
bought space on this page had never 
before advertised. This is one of the 
means that will increase electrical ad¬ 
vertising in the dailies.” 

WILL ALSO USE FARM PAPERS. 

The mediums tentatively selected by 
Mr. Dodd belong to the following 
classes: National weeklies of large cir¬ 
culation, women’s publications, farm pa¬ 
pers and architects’ papers. The latter 
are intended to induce architects to in¬ 
clude wiring for electricity more often 
in their plans than is now the case, the 
impression being that the owners of 
houses not w’ired for electric light are 
loath afterwards to make the necessary 
change in the building. 

.Advertising in the farm papers is to 
cause farmers to avail themselves of 
the ready power electricity offers. Ac¬ 
cording to an advertising prepared by 
Mr. Dodd, the current can be used for 
ploughing, irrigation, will eliminate 
much manual labor and render the home 
more comfortable by giving the farmer’s 
wife most of the comforts she could 
find in the city. 

.At a meeting of the executive com¬ 
mittee, to be held in the near future, 
the final steps in the campaign will be 
taken. The Frank Presbrey Co., of 
New York City, has been designated 
the official agency of the society. In¬ 
dications arc that the copy will consist 
of full-page announcements in the pub¬ 
lications named. The offices of the or¬ 
ganization are located at 20 West 30th 
street, in the Engineering building, 
premises also tenanted by the National 
Commercial Gas Association. 

Topeka 
Daily Capital 

LEADS IN TOPEKA AND KANSAS 

Averane Net Daily Total Circulation 
in May .... 33.S24 

Net Averaxe in Topeka 
in May 9.822 

It guarantees advertisers a larger local 
circulation than any other Topeka newspa¬ 
per, and a larger Kansas circulation than 
any other Kansas daily. 

Only T-day-a-vseek paper »a Kansas. 

TOPEKA, KAN. PnbUaher 

W. T. Laing. Flatiron Bldg., New York 

J. C. Fedey, Mailers Bldg., Chicago 
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The 

GOSS 
High Speed 
Sextuple Press 
No. 160 

The Fastest Newspaper 

Press Ever Produced 

Patented 

V'' ^ JBjf, ' if 

•'1' 'L • -r 

Prints 4, 6, 8, 10, 12, 14, 16, 18, 20, 22, 24, 28, 32, 36, 40, 44, 48 pages. 
Built in all sizes up to double Octuple. Paper rolls at one end, presses in center, folds at other end. 

The 

GOSS 
Tandem Patented 

Special 
High Speed 
Sextuple Press 
No. 161 

Low Construction 

Rolls of paper can be placed at end of press, between presses, above presses, or from sub-basement. 
Prints 4, 6, 8, 10, 12, 14,16, 18, 20, 22, 24, 28, 32, 36, 40, 44, 48 pages. 
Built in all sizes and styles up to double Octuple, to fit the requirements of floor space and low ceilings. 
All presses constructed so that additional decks or sections can be added at any future time. 
We manufacture Newspaper, Magazine, Color and Half-Tone Presses, and all kinds of special rotary 

presses, for black and extra color work. 
All High-Speed Straightline Presses have our latest inventions, such as: 
PATENTED RAPID SAFETY PLATE CLAMPS—One-quarter turn of special wrench locks the 

entire plate. 
PATENTED ROTARY FOLDING GUIDE—the greatest invention of the age. 
PATENTED INKING FOUNTAINS—(Piano key action) setting all columns from outside of press. 
PATENTED ROLLER SOCKETS—with safety lock and quick throw-ofif. 
PATENTED PAPER ROLL CHUCKS—^with automatic roll tighteners. 
PATENTED CUTTING AND COLLECTING CYLINDERS—Prevents shavings or ribbons on 

collected products. 
Ask your pressman if he has any of the above improvements on his presses of other makers. 
AND MANY OTHER IMPROVEMENTS TOO NUMEROUS TO MENTION. 
ALL LOWER DELIVERIES ARE TWENTY INCHES ABOVE FLOOR. 
WE TAKE THE LEAD—OTHERS FOLLOW. 
It will be to your interest to see us before purchasing. 

THE GOSS PRINTING PRESS CO. 
New York Office: 16th St. and Ashland Ave. 

1 Madison Ave., Metropolitan Bldg. CHICAGO, ILL. 

( 



TIPS FOR THE AD MANAGER. 
Ricard & Sloan, 80 Vesey street, New York, 

will place some local advertisinf; for the Victor 
Typewritine Co. Thev will also handle the 
magazne advertisioft of the B & R Corset Co. 
and the C J. Tagliabue Mfg. Co., of Brooklyn. 

I. ouis O. Eddy, Marshall Field Bldg., Chi¬ 
cago, III., ig handling 5,000 lines, 1 year con¬ 
tracts in the West, for Wakefield & Co. 

Federal Advertising .Agency, 239 West 
Thirty-ninth street. New York, is placing 10,000 
lines, 1 year contracts, with Pacific Coast 
papers for the United Cigar Mfg. Co. 

Frank Presbrey Co., 456 Fourth avenue. 
New York, is getting up some extra copy in 
the east for Mecca cigarettes. 

_ Centaur Co., “Castoria,” 77 Murray street, 
New York City, is placing extra copy on con¬ 
tracts. 

_ Nelson Chelan Co., 200 Fifth avenne. New 
York, is making 1,000 I. contracts with a se¬ 
lected list of papers for the Essex Rubber Co., 
“Essex Rubber Heels,” Trenton, N. J. 

Ewing & Miles, Fuller Bldg., New York City, 
are sending out 10 1. t. f. orders to large Sun¬ 
day papers, for Standard Grain & Stock Co., 
Cleveland, O. 

Charles H. Fuller Co. Spitzer Bldg., Toledo, 
O., has had placed in its hands large copy by 
the Garford Automobile Co., R. & L, Co., 
Broadway and Sixty-second street. New York 
City. 

M. P. Gould Co., 120 West Thirty-second 
street. New York City, is making contracts 
with newspapers in vicinity of Kansas and 
Missouri for Ozonal Chemical Co., Odessa, 
Kan. 

J. H. Hartzell Co.. Bulletin Bldg., New York 
City, is issuing orders to some New York State 
papers for Feigenspan Brewing Co., Newark, 
N. J. _ 

Hostetter Co., “Hostetter Bitters,” of Pitts¬ 
burgh, Pa., is placing extra copy on contracts. 

Charles W. Hoyt, 85 Elm street. New Haven, 
Conn., and New York City, is asking rates in 
New Jersey papers on 480 lines, to ^ used in 
24 insertions, for Ammon & Person, “Gold 
Medal Butterine,” 138 Fourth street, Jersey 
City. 

Holbrook & Schaefer, 286 Fifth avenue. New 
York City, have secured the advertising of 
Wm. Rogers, Ltd., 12 Warren street. New 
York, Niagara Ealls, N. Y., and Chicago, Ill. 

Maclay & Mullally Bros. 60 Broadway, New 
York City, have the placing of 38 1. 26 t. 
orders with southern papers for Medical Col¬ 
lege, Charleston, S. C- 

Massengale Advertising Agency, Candler 
Bldg.. Atlanta, Ga., is issuing 4 in. 45 t. orders 
to Mississippi papers for Lebanon Medicine 
Co., Lebanon, Tenn. 

Meyen & Co., Tribune Bldg., New York City, 
are again placing some new orders for H. 6. 
E. Chemical Co., 57 .Ann street. New York City. 

National Advertiser Advertising Co., 32 West 
Twenty-fifth street. New York City, is again 
handling orders for July and August for Emer¬ 
gency laboratories, “Poslam,” 32 West Twenty- 
fifth street. New York City. 

National Advertising Co., Central Savings 
Bank Bldg., Denver, Colo., is sending out 82 
1. t. f. orders to Texas Sunday papers for 
Cashmon Dist. Co., Denver, Colo. 

New England .Advertising .Agency, 20 Wash¬ 
ington street, Boston, Mass., is placing 28 1. 
4 t. orders with some Canadian papers for 
lesse A. Case, “Rheumatism Cure,” Brockton, 
Mass. 

Frank Presbrey Co., 456 Fourth avenue. New 
York, is placing contracts with New York 
Citv papers for Mason Chemical Co., “Zero 
Ice' Saver,” 142 West 125th street. New York 
City. 

W. W. Sharpe & Co., 99 Nassau street. New 
York City, have the handling of 18 in. 3 t. 
orders, with Canadian papers, for Arthur T. 
Shand & Co-, agents for “Guinness Stout,” 17 
Battery place. New York City. 

F. P. Shumway Co., 373 Washington street. 
Boston, Mass., is issuing orders to a selected 
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list of papers for Glastenbury Knitting Co., 11 I 
“Glastenbury Underwear,” Glastenbury, Conn. |nllll I 

New Orleans States 
Swori GrcolatioD, 42,320 copies daily 

City 29,386-CwHtry 12,934 

Carrier circulation in June averaged over 
19,000 per issue. We guarantee the largest 
carrier and the largest while home circula¬ 
tion in New Orleans. It is less expensive 
and easier to create a new market in a 
limited territory by using concentrated 
circulation. The States fills that position in 
New Orleans. 

The S. G BECKWITH SPECIAL AGENCY 

Sole Foreigii RepreseoUdvee 

New York Chkigo St Look 

Snitzler Advertising Co., Hearst Bldg., Chi¬ 
cago, III., is making contracts with papers in 
four northwestern States for Parker Belmont 
Co., “Caxined,” Oat Meal. 

Stack Advertising Agency, Hey worth Bldg., 
Chicago, Ill., is placing 5,000 1. contracts with 
some western papers for Swift & Co., Chi¬ 
cago, III. 

Teller-Thompson Agency, 220 Onondaga 
street, Syracuse, N. V.. is contracting orders 
with some western weekly papers for Bee Cell 
Co., “Bee Cell Supporter,” White Bldg., Buf¬ 
falo, N. Y. 

J. Walter Thompson Co., 44 E. 83d street, 
New York City, has the placing of 5,000 1. 
contracts with a selected list of papers for 
.Andrew Jergens Co., soaps, Alfred and Spring 
Grove avenues, Cincinnati, O. Also it is mak¬ 
ing contracts with a selected list of papers for 
Davis Milling Co., “Aunt Jemima’s Pancake 
Flour,” St. Joseph, Mo. 

United Drug Co., “Rexall Remedies,” Bos¬ 
ton, Mass., is reported to be making up their 
newspaper lists. 

Vreedenburg-Kennedy Co., 456 Fourth ave¬ 
nue, New York City, is place 1 t. orders with 
a selected list of papers for United Utilties 
Co., World’s Tower Bldg., New York City. 

Wyckoff Advertising Co., 26 East Twenty- 
sixth street. New York City, will place orders 
for Furban Co., dental preparations, 325 Lafay¬ 
ette street. New York City, who are at present 
asking rates direct. 

LOOK OUT FOR HER! 

The following notice was sent to the 
Xew York daily newspapers on July 14 
by VV. W. Beadell, publisher of the 
.\rlington (N. J.) Observer: “lJuring 
the past two weeks a young woman has 
been going the rounds of Manhattan 
newspaper offices, representing herself 
to be a member of the staff of the 
.\rlington Observer, and soliciting loans 
on the ground that she has lost her 
purse. W'e are informed that she has 
u.sed the names ‘Miss Scott’ and ’Miss 
McLean.’ No person bearing either of 
those names is employed by the Ob¬ 
server, and the quickest way to expose 
the deception will be by calling up ’220 
.Arlington.” (Signed) VV. \V. Beadell. 

Gettin]g at Circulation Fact*. 

The New Orleans Item, of which .V. 
G. Newmyer is business manager, in a 
recent issue published a page advertise¬ 
ment dwelling upon the work of the spe¬ 
cial committee of the A. A. C. A., repre¬ 
senting all of the advertising interests 
at the Baltimore convention, in prepar¬ 
ing the Declaration of Principles 
adopted by that body. The portion deal¬ 
ing with the subject of circulation was 
specially emphasized. 

The item declares that it believes the 
time has come when all doubt must be 
removed from the circulation statements 
of all the papers in its field and all 
other fields, and to that end it offers its 
circulation for examination by the sug¬ 
gested committee consisting of three 
persons appointed by the Chamber of 
Commerce and one representing each 
local paper, and offers to bear one- 
quarter of the cost, provided the other 
three New Orleans papers will do the 
same. 

Help for Employment Seeker*. 

To help people to help themselves is 
a good thing, but how? A. Irving 
Schweitzer has discovered one way, and 
that is to publish the Better Employment 
Magazine, a periodical designed to aid 
young men and women in securing em¬ 
ployment in New York and vicinity. Mr. 
Schweitzer is an insurance man con¬ 
nected with the Mutual Benefit Life In¬ 
surance Co., of Newark. His idea is ' 
that a publication that will give a list of 
places where employment may 'be had 
or that will tell a person how to look for 
it would be useful to many worthy peo¬ 
ple. The first two issues contain much 
valuable data. Some of the arti^'es are 
entitled “How to Secure Financial .Md 
for Your Business,’’ “How to Write 
Successful .Application Letters.” “New 
lork’s Largest Employers of Help.” 

“New Concerns Opening for Business,” 
“Work for College Men,” etc. 

The Burton (Tex.) Bulletin plant 
was destroyed by fire last week; loss 
|3,S00, partly iiKured. 
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Publication* ezaminad by the A**ociation of American Adrertieer*, ef 

which a COMPLETE EXAMINATION of the Tariou* record* of circulatioa 

wa* made and the ACTUAL CIRCULATION a*certained, with later figure*, 

in *ome in*tance* furni*hed by the publi*her. 

ARIZONA. MISSOURI. 

GAZETTE-Av. Or. Feb., 6,339.... Phoenix POST-DISPATCH ^... .^. .^.^.St Lw^ 

CALIFORNIA. _ _ _ 
-- MINER .Butt. 
ENTERPRISE .Chic* 

RECORD ... .*.Lot Angeic* 

TRIBUNE .Lo. Aagele* 
To cover Los Angeles, you must use 

The Tribune, Los Angeles* 
Fastest Growing Paper. 

INDEPENDENT .S*dU Barbara 

BULLETIN .San FrancUco 

CALL .San Franciaco 

ORCHARD AND FARM IRRIGATION 
San Francisco 

The leading Farm Journal of the Pacific 
Coaat and the Irrigated States. 

RECORD .Stockton 
Only newspaper in Stockton 
that will tell iti circulation. 

GEORGIA. 

ATLANTA JOURNAL(Cir. 54989) Atlanta 

CONSTITUTION .7.7. Atlanta 

CHRONICLE .Auguata 

LEDGER .Columbus 

ILLINOIS. 

POLISH DAILY ZGODA.Chicago 

SKANDINAVEN ....“.Chicago 

HERALD .....T77777..Jolial 

NEWS. Joliet 

HERALD-TRANSCRIPT .Peoria 

JOURNAL. Peoria 

STAR (Circulation 21,589).Peoria 

INDIANA. 

THE AVE MARIA...Notre Dame 

IOWA. 

REGISTER k LEADER.De* Moine* 

THE TIMES-JOUIW^.Dubuque 

KANSAS 

CAPITAL.Topeka 

KENTUCKY. 

TOURIER-JOURNAL ...LWilla 

TIMES .Loniarille 

LOUISIANA. 

DAILY STATES. New Orlean* 

ITEM . New Orlean* 

TIMES-DEMOCRAT.New Orlean* 

NEBRASKA 

FREIE PRESSE (Cir. 128.384)....Lincoh 

NEW JERSEY. 

PRESS .Asbury Park 

JOURNAL . Elizabetk 

COURIER-NEWS *. Plainfield 

NEW YORK. 

KNICKERBOCKER PRESS.Alb*n7 

BUFFALO EVENING NEWS... .Buffal, 

BOLLETTINO DELLA SERA. New York 

EVENING MAhTT.?!...New York 

STANDARD PRESS.....Tro, 

OHIO. 

PLAIN DEALER....Cl7vel*nd 
Circulation for June, 1913. 

Daily . 114,224 
Sunday . 143,321 

VINDICATOR 7.....Youngstown 

PENNSYLVANIA. 

TIMES.Chester 

DAILY DEMOCRAT.Johnsiowi 

DISPATCH .Pittsburgk 

PRESS .Pittsburgh 

GERMAN GAZETTE.Philadelphia 

TIMES-LEADER..... .Wilkea-Barr# 

GAZETTE . York 

SOUTH CAROLINA. 

DAILY MAIL.Andersea 

THE STATE. .7“.  Columbia 

(Sworn Cir. June. 1913. D. 21,733; S. 21,960) 

TENNESSEE. 

NEWS-SCIMITAR .Memphk 

BANNER .Naahvilk 

TEXAS. 

STAR-TELEGRAnT ...... .Tfort Wori 
Sworn urculation over 25,000 daily. Only daily in 
Fort Worth that permitt^ 1912 examination by 
Association of American Adveitiaera. 

CHRONICLE . ;7.7.. .77..Houston 
The Chronicle guarantees a circulation of 35,- 
000 daily and 42,000 Sunday and will in¬ 
crease its advertising rales on October I, 1913. 

MARYLAND. 

THE SUN.........Baltimore 
has a net paid circulation of 124,000 
copies daily, 80.000 of which are 

served in Baltimore homes. 

MICHIGAN. 

PATRIOT (Morning)... .Jackson 
Daily (Except Monday) 
Average, Year of 1912 

Daily. I0,5W Sunday. 11,629 

WASHINGTON. 

POST-INTELLIGENCER .. 

WISCONSIN. 

EVENING WISCONSIN. .Milwaukee 

CANADA. 
ALBERTA. 

HERALD.. ... .Calgary 

BRITISH COLUMBIA. 

WORLD . ,. ’*> tncouvet 

ONTARIO. 

FREE PRESS. ... .Londoa 

QUEBEC. 

MINNESOTA. ^ PATRIE....Mantreal 

TRIBUNE, Mora. & Fw« MTT^TjTlia LA PRESSE Ave.Cir.forl9l2.l 14.371 Montreal 
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ad FIELD PERSONALS. 

Lharles Miller, advertising manager 
of ilic Louisville Herald, was one of. 
tht chief speakers at a meeting of the 
nuTchants and manufacturers held in 
that city July 3, for the purpose of es- 
tablishinp' a Louisville “made goods 
week” Aug. 25 to 30. He spoke in 
ia-or of the project and produced an 
excellent impression. 

T. B. Pinkham, formerly advertising 
manager of the New York Tribune, and 
prior to that advertising manager of 
the Chicago Post, and more recently 
vice-president of the San Francisco 
Po.'f, has been appointed advertising 
manager of the San Francisco Exam¬ 
iner and entered upon his duties 
July 14. _ 

Fred Lucas has been appointed ad- 
verti'ing manager of the Poughkeepsie 
(N*. Y.) Enterprise, to succeed James 
Phillips, Jr. Mr. Lucas has been a 
valued employe of the n-nterprise for 
scvcr.al years. 

Wetmore Hodges, of Detroit, who 
recentlv delighted the readers of Out¬ 
ing magazine with the unique article on 
“Wilderness Nights,” of which he was 
co-author with Tappan Gregory, has 
joined the staff of the MacManus com¬ 
pany. general advertising agents, assum¬ 
ing hi.s new position Aug. 1. 

Charles E. Fisher has been appointed 
advertising manager of the San Fran¬ 
cisco Call. 

J. F. Kelly, advertising manager of 
the Chicago .\merican, was in New 
York this week. Mr. Kelly stated that 
notwithstanding the fact that his paper 
has refused to accept about $100,00<) of 
so-called objectionable ads, it has made 
remarkable gains over the first six 
months of 1912 record. 

J. W. .\dams, general manager of the 
Advertising Bureau, A. N. P. A., *6- 
turns to his desk Monday after an ab¬ 
sence of a month following an opera¬ 
tion for appendicitis. 

Ad Golfer* Elect Hazen President. 

In the thirty-six hole final, which 
brought the .American Golf .Association 
of .Advertising Interests’ summer meet¬ 
ing at Hot Springs, A'^a., to a success¬ 
ful close, J. J. Hazen, of St. Andrews, 
unanimous choice of the members for 
the 1914 president, was the winner. He 
defeated .A. K. Oliver, the outgoing 
president, from Allegheny, by the wide 
margin of 12 up and 10 to play, gaining 
a lead of eight holes in the morning 
round, which he further added to by 
taking four of the first eight holes in the 
afternoon, where the match ended. 
Other officers are; H. C. Milholland, 
Pittsburgh, first vice-president; F. A. 
Sperry, Chicago, second vice-president, 
and W. S. Bird, New York, secretary 
and treasurer. 

Van Cleve L^nd* Tobacco Account. 

The \’an Cleve Company has been 
successful in landing the advertising ac¬ 
count of the Tobacco Products Com¬ 
pany. George B. Van Cleve, president 
of the company, stated to a representa¬ 
tive of The Editor and Publisher that 
the report that the advertising depart¬ 
ments of the Tobacco Products Com¬ 
pany and of United States Rubber Co., 
the advertising of which he also han¬ 
dles, had been or were to be done away 
with is not true. The advertising de¬ 
partments of these corporations have 
not been abolished, neither have their 
proper function been interrupted. 

Order* Removal of "L” Entrance Ad*. 

Borough President Mc.Aneny has or¬ 
dered the removal of the advertising 
Signs about the entrances to the ele¬ 
cted railway structures of Manhattan. 
He has received from the Corporation 
Counsel an opinion that they may be 
consitlered to be an obstruction to the 

T ^^<^-Aneny has written to 
the Interborough Rapid Transit Co. and 

the Manhattan Railroad Co. ordering 
that all these signs to the height of ten 
feet above the sidewalk be removed by 
.Aug. 1. In case the companies do not 
complv the signs will, he warned them, 
he pulled down by the borough officials 
and the cost will be charged to the com- 
panv as a lien on its property. 

REDUCING COST OF SELLING. 

Chicago Representative* Showing 

Manufacturer* How to Do It. 

The Newspaper Representatives’ As¬ 
sociation, of Chicago, of which W. T. 
Cresmer is president, and Robert J. 
Virtue, secretary, is mailing each month 
several letters to manufacturers of 
articles of household consumption in 
which some valuable information con¬ 
cerning newspaper advertising is pre¬ 
sented. 

The object of these letters is, of 
course, to call the attention of manu¬ 
facturers to the boundless possibilities 
of newspaper publicity and to give an 
accurate idea of its cost and distribu¬ 
tion. 

Here are a few extracts from a letter 
on “To Reduce the Cost of Selling”: 

“.Advertising space in newspapers does 
not cost any more than it is worth. You 
can reach 1,009 homes through news¬ 
papers at a less cost than through any 
other medium ever devised. 

"Just how little newspaper advertising 
costs is illustrated by an incident that 
happened recently. 

‘‘.A certain food product manufacturer 
has long considered advertising. He 
wanted to popularize his. leading brand. 

“His first idea was that he would have 
circulars printed and inserted in the 
newspapers by the newsboys. He fig¬ 
ures that he would thus escape the ex¬ 
pense of newspaper advertising. He 
called for his printer and secured an 
estimate for printing 50,000 circulars, 
twelve by ten inches. 

“His printer quoted a price of $50 
for the job—$1 per thousand. News 
dealers would charge an additional dol¬ 
lar per thousand for inserting the cir¬ 
culars in the newspapers. 

“That looked like a good investment. 
It would carry his announcement, de¬ 
scription of his goods and a good argu¬ 
ment for them into 50,000 homes for 
$100. 

“He was discussing the subject with 
a business associate, when the latter 
said, ‘That looks good, but what would 
an advertisement that size in a news¬ 
paper cost.'*’ He replied, ‘Well, it would 
make a pretty big advertisement; more 
than a quarter page. Really, I don’t 
know.’ The friend said, ‘You had bet¬ 
ter inquire.’ 

“The manufacturer called an adver¬ 
tising agent. On investigation, the man¬ 
ufacturer found that he could print an 
advertisement ten inches deep and four 
columns wide (about the same size as 
his circular) in newspapers throughout 
the United States at prices that ranged 
from fifty-six cents per thousand circu¬ 
lation to ninety-eight cents per thousand 
circulation. The low cost per thousand 
was in the eastern and central part of 
the United States and the higher cost 
per thousand circulation was in the ex¬ 
treme south and on the Pacific Coast. 

“.A four-inch single-column newspaper 
advertisement can be placed in 1,000 
homes for five cents in many cities. 

“The manufacturer could not believe 
the figures at first. It took him some 
time to realize that he could have a 
large advertisement printed in a local 
newspaper in any city, delivered right 
into the home, where it was certain to 
receive more attention than any cir¬ 
cular, at a cost actually less than for 
what he could have the circulars printed 
and distributed. 

“He was surprised to learn that he 
could begin a newspaper campaign and 
conduct it regularly month after month 
for about the same money that he had 
been paying in hit-or-miss expenditure 
for circulars, blotters and novelties that 
had produced no sales results that he 
could trace. 

“When he learned that newspaper ad- 

IF IPEiTISE^S MB 
Publishers’ Representatives 

ALLEN & WARD 
Brunswick Bldg., New York 
Advertising Bldg., Chicago 

ANDERSON. C. J., SPECIAL AGENCY 
Marquette Bldg., Chicago, III. 

Tel. Cent. 1112 

lOHN M. BRANHAM CO. 
Irunawick Bldg., N.Y., Mailer* Bldg., Chic. 

Chemical Bldg., St. Louis. 

BUDD, THE JOHN. COMPANY 
Brunswick Bldg., N. Y.; Tribune Bldg., 

Chic.; Chemical Bldg., St. Louis 

CARPENTER-SCHEERER SP. AGCY 
Fifth Ave. Bldg., New York 
People's Gsm Bldg., Chicago 

CONE. LORENZEN & WOODMAN 
Brunswick Bldg., N. Y*; Mailers Bldg., 

Chic.; Gumbel Bldg., Kansas City 

DE CLERQUE, HENRY, 
Chicago Office, 5 S. Wabash Ave. 

New York Office. 1 W. 34th St. 

HENKEL F. W. 
People’s Gas Bldg., Chicago 

Tel. Randolph 3465 

KEATOR, A. R. 
601 Hartford Bldg.. Chicago. III. 

Tel. Randolph 6065 

LINDENSTEIN, S. G. 
118 East 28th St., New /ork 

30 North Dearborn St., Chicago 

NORTHRUP, FRANK R. 
225 Fifth Ave., New York 

Tel. Madison Sq. 2042 

O’FLAHERTY’S N. Y. SUBURB. LIST 
150 Nassau Street, New York 

Tel. Beekman 3636 

PAYNE & YOUNG 
747-8 Marquette Bldg., Chicago 

200 Fifth Ave., New York 

PULLEN. BRYANT & FREDRICKS CO. 
225 Fifth Avenue, New York. 

Tel. Madison Sq. 9729. 

PUTNAM & RANDALL, 
45 W, 34th St.. New York 

Tel. Murray Hill 1377 

VERREE & CONKLIN. Inc. 
225 Fifth Ave., New York 

Tel. Madison Sq. 962 

Advertising Agents 

STOCKWELL SPECIAL AGENCY 
286 Fifth Avenue, New York 

People’s Gas Bldg., Chicago 

AMERICAN SPORTS PUB. CO. 
21 Warren St., New York 

Tel. Barclay 7095 

ARMSTRONG, COLLIN ADV- CO. 
115 Broadway, New York 

Tel. 4280 Rector 

BRICKA. GEORGE W, Adv. Agent. 
114-116 East 28th St.. New York 

Tel. 9101-9102 Mad. Sq. 

FRANK, ALBERT & CO. 
26-28 Beaver St., New York 

Tel. Broad 3831 

HOWLAND. H. S.. ADV. AGCY., Inc. 
20 Broad St., New York 

Tel. Rector 2573 

LEE-JONES, Inc.. 
General Advertising Agents, 

Republic Building, Chicago, 

KIERNAN, FRANK 8c CO. 
156 Broadway, New York 

Tel. 1233 Cortlandt 

MEYEN, C. 81 CO. 
Tribune Bldg., New York 

Tel. Beekman 1914 

ANKRUM ADVERTISING AGENCY 
Classified Specialist* 

431 S. Dearborn St^ Chicago, III, 

CLASSIFIED AD COMPANY 
Clearing House For All Agenciag 

Karpen Bldg., Chicago. 

GUENTHER-BRADFORD 8t CO., 
Chicago, 111. 

THE BEERS ADV. AGENCY 
Lat.-Am.Off., 37 Cuba St., Havana, Cuba 

N. Y. Office. 1710 Flatiron BUg,. 

THE EXPORT ADV. AGENCY 

Specialists on Elxport Advertising 

Chicago, III. 

vertising could be done at a cost of 
hundreds where he had been under the 
impression that thousands were re¬ 
quired, he gave his advertising agent 
instroctions to prepare a series of ad- 
VCTtisements to run in seven near-by 
cities.” 

AD DISTRIBUTORS’ MEETING, 

One Hundred Delegate* at Eleventh 

Convention in Baltimore. 

One hundred delegates, representing 
as many cities of the United States, 
assembled at Baltimore last week for 
the eleventh annual convention of the 
Exclusive Distributors’ .Association. P. 
S. Florea, of Indianapolis, secretary of 
the Associated .Advertising Clubs of 
.America, is secretary and treasurer of 
the distributors’ organization, which is 
nation-wide in its membership. 

The Exclusive Distributors’ Associa¬ 
tion, like the Associated Advertising 
Clubs of America, is an organization 
made up of men who bring into touch 
through the medium of advertising the 
producers and consumers of the nation’s 
commodities. The distributors reach the 
public in distributing from city to city 
and house to house samples, circulars 
and pamphlets. _ .Only one d-Istributor in 

a city may be a member of the associa¬ 
tion. It is probable that before very 
long this organization will become 
affiliated with the .Associated .Advertis¬ 
ing Clubs of .America. 

Ad Bureau to Consider Gas Campaign. 

A meeting of the committee in charge 
of the Bureau of Advertising of the 
.American Newspaper Publishers’ .Asso¬ 
ciation has been called for Tuesday, 
July 22, at the new suite on the eighth 
floor of the World building. It will 
consider, among other matters, the cam¬ 
paigns of the National Commercial 
.Association and the Society of Electrical 
Development, covered fully in these col¬ 
umns. 

Job in Sight for Editor. 

It seems to be settled that Postmaster 
Jeffers, of Hackensack, N. J., being a 
Republican, must “walk the plank” when 
his term expires next December, The 
Democrats of Hackensack have unani¬ 
mously agreed upon James S. Norton, 
editor of the Bergen County Democrat, 
as Mr. Jeffers’ successor. The office is 
a first-class one and pays $3,100 salary. 
There is no doubt that "Jimmy” Nor¬ 
ton, his many friends say, will creditably 
fill the place. 
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The Semi-Autoplate Machine at Work 

(I ) To set the Matrix is a simple operation, 

which with a little’ experience may 

easily be done with one hand; 

(2) To close the Casting Chamber requires 

little exertion and but an instant of time. 

I'hereafter the metal is ix>ured by pump 

in the usual way. (Furnace 

and Pump are not shown.) 

(3) An easy motion of the hand turns the 

Cast into position to be delivered to 

the finishing mechanism. 

(4) A single thrust then sends the Cast on 

its way to completion. 

(3) Being automatically stopped in the 

shaving arch the Cast is there shaved and 

relieved of its tail, which drops into the 

bin beneath; meanwhile the operator 

is free to make another Cast. 

(6) While the second Cast is solidifying the operator 

removes the first cast, which has become a cold, dry, fin¬ 

ished Printing Plate, ready for the press. Observe that 

the necessity for hand finishing either within the body or 

about the edges of the Plate has been wholly eliminated. 

AUTOPLATE COMPANY OF AMERICA 
HENRY A. WISE WOOD, Pret't BENJAMIN WOOD, Trea*. A Gen’I Mgr. 

1 MADISON AVENUE NEW YORK, U. S. A. 




