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Katisha’s Shoulder Blade 
One of the beautiful consolations of statistics—the bible of busi¬ 

ness—is that they may be “split” in so many ways that anybody 

and everybody may recieve “a little something” therefrom. 

It was upon the perfection of her shoulder blade, you remember, 

that Katisha based her claim to being the most beautiful woman in 
Japan. 

Katisha’s shoulder blade—a newspaper’s leadership in prune 
advertising—a golden day of supremacy for him who is the “dub” 

of his class the remaining 364—these are some of the comforts of 
“split statistics.” 

But they who survive the tests of brutal totality, proving year in 
and year out leadership by all the standards that apply to their line 
—they indeed are entitled to the rewards of premiership that they 

receive. Of such is the kingdom of the successful. 

For many years—and to-day—all authoritative yearly statistics 

of daily newspaper advertising prove 

The Chicago Daily News 
FIRST IN CHICAGO 
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Intertype Bodoni Bold. Thu advertisement u'OJ set throughout on an Intertype^ the text 

Intertype matrix inspections 
be^in with the raw brass,which 
is made to our own specifica¬ 
tions, ami continue throu>rhout 
the manufacturing operations, 
of which there are more than 
fifty. When tlie matrices arc 
completed, inspections are' 
made of all dimensions, as well 
as depth, alignment, and side 
position of character. The low¬ 
er illustration shows some of 
the final Intertype matrix in¬ 
spections. 

One of the inspections during 
manufacture is shown in the 
upper picture. The matrices 
are placed in projecting ma¬ 
chines which enlarge the char¬ 
acters sixty times. Careful 
measurements are then made 
to determine accuracy of align¬ 
ment and side position. 

of Matrices 

GEXER.VL OFFICES: 50 COURT ST., BROOKLYN, N. Y. 

New England Sales Office, t9 Federal St., Boston 
Middle Western Branch, Rand-McNally Building, Chicago 

Southern Branch, 160-162 Madison Ave., Memphis 
Pacific Coast Branch, 560 Howard St., San Francisco 

Canadian Agents, Toronto Type Foundry Co., Ltd., Toronto 
British Branch, Intertype Ltd., 15 Britannia St., London, W. C. 1 

INTERTYPE CORPORATION 

IN TERTY'PEj superiority of design is very apparent to 
anyone who sees a demonstration of the niaehine, and all 

publishers and printers are invited to arrange with us at 
any time for sueh a demonstration. 

To those who eannot also see, by a personal inspection of 
the Intertype Faetories, how earefully the Intertype is 
built, we submit the reeords of Intertypes nearly ten years 
old, whieh have demonstrated remarkable durability of eon- 
struetion and low eost of maintenance. 
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PUBLISHERS DIRECT REPRESENTATIVES 

New York Chicago Cleveland Cincinnati St. Louis Atlanta 
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San Francisco 
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Philadelphia 
with 400,000 separate dwellings, will buy 
your electric and gas devices for the home 

165,000 of the houses and apartments in Philadelphia use electric current. 
Practically every one of the more than 4(M),000 individual dwellings in the city 
is equipped to use gas. 

Nearly 10,000 new dwellings were erected in Philadelphia in 1922 and an 
extensive building program is now under way. 

The market for electric and gas appliances in Philadelphia is growing. 
Philadelphia’s workers—both men and women—are earning salaries and wages 
which enable them to buy articles to increase their home comforts and to reduce 
the household work. 

You can reach practically every family in the third largest market in 
America—tell them why the\ should use your products—by advertising in The 
Bulletin. 

The Bulletin every evening goes into nearly every household in Philadel¬ 
phia, Camden and their suburbs. 

Dominate Philadelphia 
Create maximum impression at one cost by concentrating in the newspaper 
nearly everybody reads— 

Philadelphia 
nearly everybody reads 

JheBuUetiiCi 

NEW YORK 

Dan A. Carroll, 
150 Nassau Street. 

LONDON 

The Bulletin 
The circulation of The Philadelphia Bulletin is larger 

than that of any other daily or Sunday newspaper pub¬ 

lished in Pennsylvania, and is one of the largest in 

America. 

Net paid av erage circulation for 1922—493,240 copies 

a day. 

CHICAGO DETROIT 

Verree & Conklin, Inc. 
28 East Jackson Blvd 

C. L. Weaver, 
Verree & Conklin, Inc. 
117 Lafayette Bird. 

SAN FRANCISCO 

Allen Hofmann, 
Verree & ConkUn, Inc. 
681 Market Street. 

M. Bryans, 
125 Pall MalL S. W. 1. 

(Copyright 1923, Bulletin Company) 

Ray A. Washburn 
5 rue Lamartiiie (9) 
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FEEDING THE WORLD^S PRESS AT LAUSANNE 
Reporters Virtually Reduced to Picking Up Crumbs from Lips of Press Agents of Interested Powers— 

News Handout System at Conference Came Perilously Near to Journalistic Mendicancy. 

Ve.vezia, Italy, Jan. 27. By WILLIAM T. ELLIS signs that Greece is one of the principal 
T^.W by day, as I watched the English- parties to the peace treaty that is being 
^ speaking correspondents at Lausanne only difference between three or four re- with occasional typewriters, a reading considered. 
gather about the British Foreign Office porters and thirty or forty is greater full- room, an “American bar,”—with a bar- In still another hotel, and treated as 
spokesman, like pigeons at St. Mark’s, ness and fairness of view. The public maid!—and a French journalist in charge, rather beyond the pale, being invited to 
Venice, flocking to the tourist with com, would have a square deal and news would Telegraph and telephone facilities are none of the many official dinners that are 
I found myself in rebellion. Perhaps my come out unfiltered. If the rule of se- provided. Many of the correspondents exchanged, dwell the Russians. Tchit- 
ideals of journalism are too high; or else crecy was broken for the press agents, it phone their stories to Paris. At the other cherin talked freely to the correspondents 
I may be archaic, or even too progressive, could not reasonably be sustained against end of the same hotel, the official French at first, but later, after establishing a 
At any rate, this procedure seems an af- the disinterested reporters of the world’s spokesman holds daily conferences with rather untactful Russian Jew as his pub- 
front to the public whom thpe eminent newspapers. Sweet reasonableness and the European journalists and with those licity watch-dog, who insisted on a pre¬ 
correspondents represent. “Better no liminary inquisition with the correspon- 
news at all,” I mused, “than news ob- i .. .i, . . i. — dent, and upon written questions to be 
tained in this fashion. This is the ‘hand- submitted in advance, the chief of the 
out’ reduced perilously near to journal- RPITI.QI-I AH PI 1 TRfs’ nPI PPATION TO Russians was forgotten by the press men. 
istic mendicancy.” lOn 1 IV,/ Possibly he has come to the conclusion 

Consider the situation. A conference SAIL FOR U S IVIAY 2G needs the newspaper 
of world powers is in session. Primarily, a v/av ij. a more than the newspaper men need 
it is met to make peace between the de- g_ HERBERT C. RIDOUT 
feated Greeks and the victorious Turks; . ' In the sumptuous Beau Rivage Hotel, 
really, it is charged with the task of re- London Editor, Editor & Purlisher down on the beautiful waterfront, along- 
organizing the relations be^een Europe special Cable to Editor & Publishes side the Chateau, the activities of the 
and hither Asia. The ominous ancient _ i i <• i American and British press men are con- 
battle between East and West is here London, England, Feb. 8.—Viscount Rothermere, head of the centrated. In this hostelry the large Brit- 

;riiSS va?,°Sr='”o? jS Daily Mail, ha. ..aied definitely .ha, he i. .olidly behind 

has happened since the fall of Constant!- the organization of the delegation which will represent Great Roumanians, the Belgians, the Bulgarians, 

aS'e^iSS” vlji BriUin a. the eone.n.ion of the A»oeia,ed Advertising Clnb. ‘dad”™ 
every angle, the news is of surpassing of the World, to be held in Atlantic City in June, and endeavor styles, with an English valet, 
importance to mankind. In recognition u,* „ loo/i T It here that, twice a day, MoQure 
of this, the press associations and great bring the 1924 meeting to London. meets the English-speaking correspon- 
newspapers have sent their best men to Organizers have already approached numerous large British dents, with only rarely a continental or 

S up fiS the' fiS manufacturor. on the .ubject of backing for the advertUing con- afe MTaV’So t 
of the press agent of one of the interested vention, if it can be obtained for London, and already the replies counsellor of the British Embassy at 
powers! . Rome, with some previous newspaper ex- 

Early in the Conference, secret diplo- encouraging. perience, is not in the same class with 
macy scored its usual victory—for Euro- ' It is impossible to say at the present moment what the numer- Lord Riddell, whose smooth proficiency 
pean statecraft has had no essential . , ^ r *i. d u j i .• -ii u u . mn'mi v. a press agent American correspondents 
change of mind for a hundred years. The strength of the British delegation will be, but EDITOR & learned to admire at the Washington 

Great War appears to have escaped its PUBLISHER’S correspondent expects to know definitely next Conference. But the very skill of Rid- 
consciousness entirely, so far as practical • . , • i i . n dell made him persona non grata to the 
results go. None of the sessions of the week. Arrangements are m hand to reserve all necessary accom- French at San Remo, so he* cannot again 

Lausanne Conference were to be open to modations on the Berengaria, sailing for New York May 26. fill his familiar role at an international 
the press. All participants were enjoined » i i_ i. r' a wr-i t conference. McClure’s work is rather 
to secrecy—although the British and Lord Rothermere has written Mr. r. A. W ilsonfiLawrenson, cruder: he has no decided flair for news, 

French began to report to their nationals representing the 1924 A. C. C. W. On-to-London Committee, under and no gift of succinct statement. His 
from the first. After a few days, all i r i oe r ii summaries reflect Lord Curzon’s school- 
semblance of obedience to the rules of date of January 25, as follows: teacher attitude toward the Turks, “Real- 
reticence was dropped. Each group gives “Will you convey to your committee the assurance of my ly. now, these people are quite impossible, 
voice to what it wants the public to ^ -.nnA • l l t i. '’on know,” and such like remarks, inter- 
believe. hearty support of the 1924 convention, whose members 1 hope jard his forthgivings. He makes no ef- 

The two big European powers do it jn London? My journals will assist in every way to make In’lL whatsoever to conceal the strictly 
expertly, in systematic fashion, and the . . t i it • r l British and partisan character of his state- 
Turks and the Greeks talk with their the convention in London a success and 1 now inlorm the com- ments. It is avowedly the Conference 

individual friends among the correspon- mittee that my journals will contribute 5,000 pounds towards the ^^om the British viewpoint. To get the 
dents, or those who may seek them out. „ other side, one must journey up the hill. 
The .American “observers” take the po- expense. to the French and Turkish headquarters; 
sition that they are not at liberty to re- and. since the press sessions are assem- 
port the proceedings even to their own I ■■ ■■ . . ■ ' bled at the same hour, this is practically 
nationals, confining their outgiving to impossible. 
carefully phrased copies or summaries of consistency are not, however, traits of the from Turkey, Egypt and Syria. Only Of course, the newspaper men were 
their official statements before the com- old diplomacy; each nation at Lausanne rarely does an ^glish-speaking corre- heartily tired of the Conference by Christ- 

BRITISH AD CLUBS’ DELEGATION TO 

SAIL FOR U. S. MAY 26 
By HERBERT C. RIDOUT 

London Editor, Editor & Purlisher 

Special Cable to Editor & Publisher 

London, England, Feb. 8.—Viscount Rothermere, head of the 

London Daily Mail, has stated definitely that he is solidly behind 

the organization of the delegation which wiU represent Great 

Britain at the convention of the Associated Advertising Clubs 

of the World, to be held in Atlantic City in June, and endeavor 

to bring the 1924 meeting to London. 

Organizers have already approached numerous large British 

manufacturers on the subject of backing for the advertising con¬ 

vention, if it can be obtained for London, and already the replies 

are encouraging. 

It is impossible to say at the present moment what the numer¬ 

ical strength of the British delegation will be, but EDITOR & 

PUBLISHER’S correspondent expects to know definitely next 

week. Arrangements are in hand to reserve all necessary accom¬ 

modations on the Berengaria, sailing for New York May 26. 

Lord Rothermere has written Mr. F. A. Wilson»Lawrenson, 

representing the 1924 A. C. C. W. On-to-London Committee, under 

date of January 25, as follows: 

“Will you convey to your committee the assurance of my 

hearty support of the 1924 convention, whose members I hope 

to see in London? My journals will assist in every way to make 

the convention in London a success and I now inform the com¬ 

mittee that my journals will contribute 5,000 pounds towards the 

expense.” 

mission. winks at its own and the other nations’ spondent attend. mas. Many jeft about the first of the 
Counsellor McQure, the largest man at violations of the rule of the Conference. There are far more continental corre- year; and still others when the Ruhr 

the Conference, attends the full sessions Each is given a free field for its own spondents at the Conference than British story broke. Some continued to the end, 
as the British publicity man. The French propaganda. and American combined. At the Palace unable even to get away for half a day’s 
and the Turks, I was told, have similar One practical and rather amusing re¬ 
functionaries present. They also receive suit of this procedure is that the Confer- common tongue, with their fellow crafts- 
from their officials in attendance state- ence, which is in all things roughly di- men from Turkey, Syria and Egypt. 

and American combined. At the Palace unable even to get away for half a day’s 
they fraternize freely, French being the sport in the snow, less than an hour dis¬ 

tant up the mountains. 
Somehow, I got a new idea of the 

ments of what happens at the meeting of vided into two camps, maintained rival There are also two or more Japanese philosophic patience of the men of the 
each sub-committee, for transmission to headquarters for news. The official newspaper men in the same hotel. 
the press. 

press waiting, waiting, waiting, for news 
Cercle de Presse” is located in the Pal- The chiefs of the Turkish delegation to occur. Some day, I predict, while 

Obviously, if it is permissible for pro- ace Hotel, far up on the hill, in Lausanne are far more accessible than any others, waiting for a diplomatic “hand-out” at 
fessional press agents to witness the pro- proper, above the upper terminus of the The Greeks, overshadowed by Mr. Ven- an international conference, they will fol- 
ceedings of the Conference, each in behalf funicular railway which has at its lower izelos and his bodyguard, dwell apart in low the example of the American cor- 
of his national propaganda, it would be end the Chateau on Lake Leman where another hotel, and are pathetically ig- respondent at Paris and start an insur- 
far more reasonable to admit the disinter- the Conference sessions are held. This nored, especially since the execution of rection of their own, in behalf of “open 
ested correspondents themselves: for the “press club” supplies long rows of tables, the ministers. There are no outward covenants openly arrived at.” 
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YEARLY EXCHANGE OF JOURNALISTS 
URGED BY W. LINTS SMITH 

London Times Executive. Returned from American Visit, Be¬ 

lieves Press Should Start Reciprocal Flow of British and 

American Citizens for Welfare of the World 

TNTERCHANGE of journalists be¬ 
tween Great Britain and the United 

States is apain brought to the front by 
W. Lints Smith, of the London Times, 
in a brief survey of his impressions 
gathered during his recent visit here, 
written for Editor & Fi bi.ishkr on his 
return to England. He is an enthusiastic 
supporter of the proposition which has 
been advocated many times by Editor 
& I’rm.isuKR since .Xmcrica aligned 
itself with the Allied Powers in the war 
and hopes that it may be brought to 
fruition in the near future. 

“The future welfare of the world rests 
largely with the English-speaking peo¬ 
ples,’’ he writes, “and anything that can 
can be done to get us nearer to each 
other should lie done. Personal contact 
is far and away the best way to dispel 
prejudices and doubts. I wish British 
citizens would visit the United States 
in larger numbers. More Americans 
come to England than Englishmen go to 
.\ir.erica. Yet the British people are 
much traveled. I iK-licve it w'ould be 
possible by means of an international 
organization to have an exchange of 
semie of our citizens for brief periods. 
They would, of course, have to lie of 
the right type, and thoroughly guaran¬ 
teed. Prom what I have experienced 
of .American hospitality, I think you 
would have no objection to entertaining 
even in your own homes the educated 
responsible Britisher, and certainly he 
would not, so far as the .American of 
the same category is concerned. 

has been carefully considered, but 1 
should have thought there was room in 
Xew A’ork for an .American ‘Dailv 
Alan.’ 

“It looked to me that advertising in the 
I’nited States is in a very healthy state. 
In Great Britain we have passed through 
two or three extremely lean years. There 
was something of a ‘boom’ in 1919, but 
it di_d_ not last long. One unfavorable 
condition followed upon another. The 
aftermath of the war. with heavy taxa¬ 
tion and labor troubles, contributed to 
the depression and until quite recently 
few newspapers were making much if 
any profit. Before 1 paid my visit to 
the United States there was a slight im¬ 
provement, which is being maintained. 
We shall not see substantial recovery 
until our taxation is lowered. 

“Much of the money which should be 
available as capital to finance industry 
is going in taxes, and the general inse¬ 
curity and uncertainty induced many to 
invest in gilt-edged stocks. 

“We are hoping for better times in 
1923. I trust, by the way, that you will 
be able to hold your advertising conven¬ 
tion in London in 1924. A'our advertis¬ 
ing men will be made very welcome. It 
wnll be a year full of big events in Eng¬ 
land, including the British Empire Ex¬ 
hibition. 

“A’our chief papers arc not only big 
but good. I always knew that they gave 
a great deal of Kuroix-an news, but the 
daily study of them while in .America 
brought it home to me more. 

“They give more attention to Europe 
than our papers do to America. I do 
not think they give too much; I think 
we give too little. .As a matter of fact, 
we know very little of each other through 
our newspapers. There would probably 
lie less misunderstanding if more space 
were devoted to our respective activities, 
but as a iiractical newspatier man with 
an experience on the editorial side as 
well as on the business side, I realize 
the difficulties associated with expansion 
in that direction. 

“There is only one other thing that I 
should like to say in conclusion. I have 
come in contact with among others a 
good many of your reporters. They 
have the reputation in our country of 
what shall I say—call it exaggeration. 
I give them unhesitatingly a clean bill 
('f health so far as my experience is 
concerned. There are, I suppose, excep¬ 
tions in every country, hut all I can say 
is that if you have exceptions I did not 
meet them.” 

TEETH IN SECURITIES ACT 

Missouri Bill Forbids Ads of Stocks Not 

Registered Under Law 

One of the provisions of the new se¬ 
curities act introduced into the Missouri 
Legislature is that it is a violation of the 
act for newspapers, etc., to publish ad¬ 
vertisements of securities that have not 
been registered in accordance with the 
law, or on which registration has been 
cancelled. The bill takes the place of the 
present blue sky law. 

Buckley Goes With Hearst 

George G. Buckley, formerly president 
of the Crowell Publishing Company, has 
joinixl the general management of the 
Hearst newspapers in an executive ca¬ 
pacity. The nature of his duties has not 
yet been determined. 

“The newspapers of our countries 
might very well set the example in a 
practical and limited way. Some years 
ago, I remember, such a proposal was 
not only mooted but seriously discus.sed 
by us in England and the N'ewspaper 
Proprietors’ Association, of which every 
leading London paper is a member, gave 
it hearty supjKirt. Mr. Melville E. Stone, 
who was then on our side of the .Atlantic, 
was enthusiastic in regard to the idea. 
I am not so sure that he was not the 
sponsor. In any case we are like Barkis, 
very willing, and 1 think Editor & PuB- 

i.iSHKR might place all newspapers 
workers under one more debt of gratitude 
by taking the matter in hand. Briefly 
the proposal was that there should be 
an interchange of journalists. .A British 
newspaper would ‘co-opt,’ say, two men 
or women on its staff every year for 
one year, and an American paper would 
reciprocate. It docs not require much 
imagination to -realize that in twenty 
years or so, if the leading papers on both 
sides adopted the plan, we would have 
in both countries a small army of the 
very best ambassadors who would help 
their countrvmen to interpret our respec¬ 
tive real things and outlook. 

“The size of your leading newspapers 
is a conse(|uent wonder to us in Great 
Britain,” Mr. Smith continued. “The 
Times on occasions, is 32 pages, apart 
from supplements which are added now 
and then. That is considered to be very 
large with us. But you have newspapers 
which daily exceed that size—for in¬ 
stance, the New A’ork Times with 40 
pages—and your Sunday issues are 
monumental. It is all of course made 
possible by the greater volume of ad¬ 
vertisements which American newspapers 
obtain compared with ours. We envy 
you. There is another aspect which 
interests me. A’our readers seem to have 
got accustomed to these very large 
papers. In Great Britain they have not, 
and that is one of our difficulties on the 
Times in producing anything over say— 
24 pages, which is an unusually large size 
for British newspapers. The Times, 
however, would cease to be the Times if 
it attempted to deal with the world’s ac¬ 
tivities, plus advertising, in the 12 or 16 
pages of which the average British news¬ 
paper consists. I have no doubt the point 

ONE SUNDAY LACKING, BUT N. Y. DAILIES 

ALMOST SET NEW LINEAGE MARK 

"jVEW A'OKK newspapers last month 
had the second largest January 

lineage of their history, despite the fact 
that ttie past month had only four Sunday 
issues against five in each of the pre¬ 
ceding three years. This January’s total 
was 14,110,200 lines, which was sur¬ 
passed only by the 14,344,249 lines rolled 
up in the first month of 1920. The 1923 
figure was 566,608 lines or 4 per cent 
ahead of the 1922 lineage. Gains were 

recorded by 12 of the 17 newspapers 
listed. Total pages printed increased 
from 13,704 pages last year to 14,492 
this year, despite the loss of a Sunday 
issue. The increase of 788 pages, or 5.8 
jier cent, is largely accounted for in the 
totals of the Evening Journal and Eve¬ 
ning World. 

Comparative figures for the month in 
1923 and 1922, and for each vear back 
to 1917, follow: 

I 
,-Pages-^ Percentage of 

192.t 1922 T >tal Space 192.^ • 1922 Gain Loss 

1,224 1,172 American 7.0 982,190 924.126 58,064 
1,028 1,088 Ilrof klvn KaRle . 8.5 1.197,284 1,161,4.50 35,834 

576 512 Hnoklvn Times . 2.1 291,646 300,576 8,930 
46A 428 *rommtrc‘al 2.1 292,1.32 262,608 29,524 

1,108 878 *Kvenii*ij Tournai .... 8.0 1,126.730 971.620 155,110 
524 516 *Kveninf? Mail . 3.8 539.800 566,972 27,172 
.512 5.10 *Kvcninir lN>?t . 2.4 334,230 413,542 79,312 
672 618 ♦.Sun . 6.2 873.094 768,406 104,688 
5.16 566 Kvenint? Telejrram... 3.7 .5.’.0,4hO 524,604 5,856 
844 6.18 •Kventne: World . 5.6 7<'2.082 779.408 12,674 
606 5S4 ♦(,lol)e _ 5 0 710,604 675,312 35,292 

1.0.10 1,082 Herald .. 7.6 1,067.368 1,114,138 46,770 
880 News (TaMoifl). 2.2 311.006 265..384 45,622 

668 648 Stand.ard 1 ’nion. 4.4 624,610 59.3,242 31,.398 
1,5.52 ’.4S8 Times ... 14.8 2,086,882 2,023,642 6.3,240 

974 962 Tribune .. 5.9 830,996 893,498 53,502 
1,254 1,144 World . .. 10.7 1.510,056 1,305,064 204,992 

14,492 .1,704 Totals 14,110,200 13,543.592 566,608 
. __ Net Gain 

*N() Sunday edition. 

1923 1922 1921 1920 1919 1918 1917 

Amcricati . 982,190 926,126 906,002 1,066.118 673.632 760,971 831,331 
Hrooklvn Facie.. . 1,197,284 1,161.4.50 988,302 1.009,856 705,290 582,204 769,111 
UnKiklvn Times. . 291,646 300,576 255,156 t. t. t. t. 
Cimimercial . . 292,132 262,608 281,144 341.374 175.564 198.144 223,829 
Kve. Tournil.... . 1,126.730 971.620 847..340 865,610 693,131 576,854 604,427 
Kve. Mail . . 539,800 566,972 589.016 561.530 328,240 410,622 460,062 
I've. Host . . 3.14,2.10 413,542 604,842 456,202 .317,578 283,322 354,391 
Kve. Sun 873,094 768,406 729,2.32 922,822 539.520 428,255 503,340 
Kve. TeleKram... . 5.10,460 524,604 523,088 740.614 663.184 57.3,853 661,074 
Kve. World .... . 790,122 779,408 794,294 801.198 484,710 427.360 437,527 
(iIol)e . 710,(8)4 675,312 651,552 755.722 554.0.38 418,861 480.679 
Herald . . 1,067,368 1,114.138 1,112,868 806,064 614,200 534,085 686,710 
News (Tabloid).. . 311,006 265,384 149,820 . 
Standard Union. . 624,640 593,242 654,624 695,880 457,900 365,448 448.005 
Sun . t. t. t. 792,854 3.31,274 .311,317 425,855 
Times .. . 2,086,882 2,023,642 1,811,694 2.040.620 1,200.845 1,043,215 1,022,252 
Tribune . 839,996 893,498 868,706 855.712 415,226 339,035 466,739 
World . . 1,510,056 1,305,064 1,222,604 1,632,073 1,155,578 998,021 1,199,407 

Totals . ,14,110,200 13,543,592 12,990,284 14,344.249 9,309,910 8,241,567 9.574,737 

tFigures not recorded. 
iSun and Herald combined into Sun-Herald Feb. 1,.1920; name changed to Herald Oct. 1, 

1920. 

HEFUN SHAKES A FIST 
AT SENATE GALLERY 

Alabama Threaten! Move to Bar Re¬ 

porters Who Conspire to Suppress 

His Remarks on “Sharks of 

Wall Street,” Etc. 

W.vsHiNGTON, D. C., Feb. 7.—Senator 
Thomas Heflin, of .-Alabama, who fre¬ 
quently attacks the memlKTS of the Sen¬ 
ate Press Gallery for their failure to re¬ 
act sympathetically to his speeches on the 
floor of the Senate, has threatened to in¬ 
troduce a resolution which would deny 
the gallery privileges to representatives 
of certain newspapers, particularly the 
metropolitan press. Senator Heflin’s 
threat was made in connection with his 
recent attack uixm Senator Wadswortli, 
of New A’ork. for which the Alabama 
Senator was voted out of order and vir¬ 
tually accused the next day of changing 
his remarks in the Congressional Record. 

The colloquy between the Senators 
took place in the course of a debate on 
the British debt-funding terms, and Sen¬ 
ator Heflin’s attack upon the press the 
next day was due to what he termed “un¬ 
fair reports” of his statements, which in 
the main were directed against “the 
sharks of Wall Street.” and other pet 
aversions of Mr. Heflin. Not long ago 
he accused the Washington correspondents 
of deliberately vacating the press gallery 
when he arose to make one of his many 
speeches against the conduct of the F^- 
eral Reserve Board, his inference being 
that the reporters, their papers, or both, 
were in a league with the financial in¬ 
terests to suppress his speeches. Refer¬ 
ring to the so-called “unfair reports” o£ 
his part in the debt-fumling debate last 
week, Mr. Heflin said: 

“It may be that later on the Senate, in 
order to protect itself against certain rep¬ 
resentatives of subsidized newspapers, 
will have to pass a resolution pointing 
out certain representatives and denying 
them the privilege of the press gallery. 
If the newspaper will not tell the truth 
alxiut what transpires here, God knows 
we, as the representatives of the people, 
ought not to permit their representatives 
to sit in the press gallery. They sit there 
by permission of the Senate. If the Sen¬ 
ate wants to protect itself, to see that 
the truth is told ns to what happens here, 
it must not permit false reports to go out 
from here. I have several things along 
this line to submit to somebody if I can 
get a committee appointed to consider 
the matter later on.” 

HERRICK IS ALSO PEEVISH 

Would Keep Hearst Men Out of House 

Gallery After a News Story 

W.vsiiiNGTox, D. C., Feb. 8.—Rep. 
Manuel Herrick, of Oklahoma, self- 
styled “aerial dare-devil of Congress,” 
has intrntluce<l a remarkable resolution 
in the House, which, if acted upon favor¬ 
ably. will bar from the press gallery rep- 
re.sentatives of the Washington Times 
and W’a.shington Herald, William Ran¬ 
dolph Hearst's afternoon and morning 
newspapers, in the capital. 

Textually as presented the resolution 
was as follows: 

“Whereas on February 6, 1923, the 
Washington Times and Washington Her¬ 
ald published a libelous, slanderous and 
infamously false article to the effect that 
I, Manuel Herrick, member of Congress, 
had Ix'en sued for breach of promise by 
a Follies beauty, and had called himself 
a ‘spark-plug lover,’ that a hated rival 
had broken up my romance, and that 1 
had engaged a detective to spy upon an 
innocent girl, and other false and slan¬ 
derous matters, and 

“Whereas, no member of Congress is 
immune from equally vicious and IIIkIous 

accusations, 
“Thfjiefore Be It Resolved, that any 

and all representatives of the Washington 
Times and Washington Herald be and 
are hereby expelled and debarred from 
the press gallery, cloakrooms, corridors 
and lobby of the House of Representa¬ 
tives during the remainder of the 67th 
Congress.” 
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RETAILERS NOW SAY NEWSPAPERS LACK 
MAXIMUM HOME DISTRIBUTION 

Explain Reason for Spread of Shopping News Idea—Rogers 

Tells National Retail Ad Managers Papers 

May Soon Cut Down on Space 

IVEWSPA PERS and advertising were Xational .\ss<H:iati(»n. who oiKiied the 
discussed from various angles in the meeting |)ointed out to the advertising 

course of the annual conventions in New nianagers that the space they buy be- 
Vork during the past week of the Na- longs to the consumer—not U> the store 
tional l^etail Dry Qiods Association and —^nd that they should use it in a way 
the National Association of Retail Secre- not detract trom the value of 
taries. They were highly commended ihy paper to the consumer. This, he 
for editorial assistance rendered in aid- said, meant that the advertising should 

l»lished them all ami even more. 
“We know that Shopping; News Srings re- 

- ilts l^ecaiise mo>t of the merchamlise offere«l 
in it api>ears in no other mctlium. 

‘‘I'otlay l(t7,00(l copies of Clevelaml Shop¬ 
ping News are lieing deliveretl over a territory 
appr< ximating KX) Mpiare miles in four elapsed 
hniirs, and the job is completed by 1 P. M. 
every Sat\ir<lay. At first wc distributed 174,- 
PlH> copic". but we learned, as we progressctl 
that some of our weekly distribution was a 
Uati toss, no matter how efficiently it might 

l>e maile. l»ecause it went into tlistricts that 
were totally unproductive from a sales stand- 
p<»int. 

“We have had it burned into our conscious¬ 
ness that distribution of Shopping News is 
‘JO 44 100 Iter cent of the battle. We go on 
the theory that up to the point of actually 
throwing money away, we cannot spend too 
much for circulation. Chief ami ng the agen- 

insj incTchaiits establish more profitable 
relations with the buying public by such 
means as persuading readers to do 
C hristmas shopping earlier and educating 
the public in retail store service. At the 
same time, however, fault was found 
with alleged deficiencies in the home dis¬ 
tribution of newspaper circulation. The 
possibilities of supplementing newspaper 
advertising by establishing free dis¬ 
tributed co-operative advertising sheets, 
such as the Shopping News now pub¬ 
lished in Cleveland, San Francisco, Los 
.\ngeles, Oakland and Seattle, were out¬ 
standing features of the discussions at 
the sessions of the Drv Goods .\ssocia 

not lx- dull. 
Some of the alleged shortcomings of 

newspaiKTS as media for department 
store advertising were e.xplained in de¬ 
tail to the .\dvertising Group bv Sam 
B. .\nson, general manager of the Geve- 
land Shopping News, in outlining the 
reasons for the existence of that pub¬ 
lication, the first of its kind and which 
has iK’eii published since Octolier 15, 
1921. He .said the purpose of the Shop¬ 
ping News was not. at the time it started 
nor now. to Ix'at down the advertising 
rates of the local pajxrs. It was merely 
the desire on the part of Geveland 
merchants to assure them.selves of the 

cic" which have riiabicd Shopping News to ac- 
compli>h its punx'se arc its 350 smalMx)y car¬ 
riers, carefully selected in the first place, com¬ 
pletely *sobr from the standiKiint of pride in 
their jobN and thoroughly trained. In our 
effort to pn mote regularity of delivery we have 
also endeavored to promote regularity of time 
of ilelivery. 

“We have come to the point wherein we are 
«o confident that we are getting 95 i>er cent 
efficiency in delivery of Shopping News that 
we are almost prei>ared to go to the sinirting 
editor and po.st a l>et to that effect, and in 
vite the challenger to chose his own weaiHuis, 
by way of the test he may select. We have 
applied repeatedly (anil we continue to apply 
them) every test of efficiency that we can con¬ 
ceive of or that our adverti.sers can conceive 

issue, it seems to me that the l>e>t way to 
banille thi> |»oint is to do so in term's of rate. 

“ I'he inch rate for the 5J issues of our first 
fiscal year, in which the average numl>er of 
copies distributeil weekly was 1PO,770. was 

l-'or the 17 issues that we have printed 
to date in our second fiscal year, the average 
rate per inch has l>een $2.26. This works out 
a'* 1 35/ 10<) cents per inch per the usand of 
circulation. 

“We make a practice of adding a ID ]kt 
cent charge to our net rate for application 
to the fund we call our *Sti>ck Subscription 
l•und,* which is a surplus we have been ac¬ 
cumulating from the beginning to take care ot 
emergencies that might arise from such causes 
as a fire that might wii»e out our printing 
co!itr,ictor‘s jdant and thus fi rce us to ex¬ 
pensive emergency action. Fortunately, there 
have lieen no such emergencies, and the fund 
rejHises in liank. Each week it shows a healthy 
growth. Stockholders’ equities in this fund 
are expres>ed to them at the end of each 
fiscal year in aiblitional stock. Eventually the 
fund may l>e used for the installations of our 
t wn plant, if we are convinced that such a 
step is economically wise. 

“.\s to how our rate compares with news- 
pa|»er rates - 

“t)n a net Iwsis (without the addition of the 
10 i>er cent) our rate is a little over 40 i>er 
cent less than the highest newspaper rate, and 
a little over 17 j>er cent less than the lowest 
newspai»er rate. While there is no justification 
for assuming that our 10 per cent charge is an 
ixi>ense, even with it added to mir net rate 
the Shopping News rate is a little over 34 
IK-r cent less than the highest newspaper rate, 
and almost 9 per cent le^s than the lowest 

tion .\dvertisinR (Jroiip and of the retail maximum selliiiR ixissihilities of their 
.secretaries. 

The publishers’ side of the newspapers’ 
relations with retail advertisers was 

field which led to the establishment of the elami. 
co-operative iwper, Mr. .Xnson said. Like- 
wise it was with the idea of saviiiR a ••;«h‘'-n>ers ..f 11 

f. Every time the result justifies the 95 per ncws|>ai>er rate. 
cut claim. “We charge advertisers for engravings, 

“Next in im|>ortance is the way the stock which the (levelanil newspai>ers do not. How- 
lolder adverti>ers of C leveland Shopping News engraving copy and thereby 

“Next in im|>ortance is the way the stock 
holder adverti>ers of C leveland Shopping New? 
have stayeil put- /latc played the Kioic. 11 
Shopping News is an example olj the co 

... fir t • 1 • • pm- oui f piu^iu tut cuniv If obtain a rate so low that if each advertiser 
Riven the X. R. 1). G. A. advertisiiiR eat deal of money which went into cir- si...,,, .iiiK News is an rxam,>lr (if the cn- *rr«- to ilcvi.tf all of his s,.ace to enKrayinR. 
inanaRcrs by Jason RoRers, publisher of culars, distributed at random, without ii,K.rati..n with which ret.iil merchants work in nf I'i* Sp.ice wonl.l he over 27 
the New York Globe, who said that ad- producitlR results commensurate with the other communities ami nationally, they team I’rr cent less than it wonhl cost him in the 
vertisiuR lineaRC and' circulation fiRlireS cost. .\11 these ohiects attd manv others alouR much liettrr than any other Rnm,. of ncws,iai.er havniR the hiRhcst rate, and more 
for the laree mt tr.iiMilitati newstiatxTS liave been verv satisfactorily attained, the 'nisiness men th,it I have ever c. me int.i con than 4 per cent less than the new-,.aper hav- 

IK.ration with which ret.iil merchants work in t^*^ t.R.il cost of his sp.ice would he over 27 
ither communities and nationally, they team I’rr r'ent less than it would cost him in the 

for the larRc metroixilitan newspaix-rs 
have now reached a point where it 
seemed advisable, from an economic 

speaker said. 
Mr. .-\ti.son’s rejxirt of the attaitiments 

tact with. In Slio|.|)inR News they have not '"k the lowest rate 
set 11,1 hiRh i.leals and then lain awake iiiRlits 
tryiiiR to contrive means to Ret around them. 

■'In justice to Sho|>piiiR News, it shouUl be 
esjilaine.l that these com,)arisuns are made on ---, . .- , . IlirailS gci <IM*IIIIU IIICIII. ' .... 

(Ipoint, for department stores to cut L loveland Miopping .News was in common good they made ( levtlaml newspaper ratf'. with 
dowti the amount of space they use. P<art as follows: 

After a certain IX)int, Mr. Rogers said, “ VllhouRh the newspaixrs will never Wlievc it they have continueil riRht aloiiR to s;icriticc 
the cost of Raining additioiial circulation merchants an.l advertisiuR manaRcrs who them. 
is so large, and the cost of adding more f<«r .nformat.on concern,ur • i-or instance, they have vested in me 

”l . . • . , , f *L,. t rn ^b“PP«nK Nrw^ nave bail the same notion at |>]eni|>otetit]ary powers as a censor. They have 
l^igCS to tne |)aiKT is so great, l at mo first) the Shopping New* idea did not i riginate written into their advertising contracts, with 
ad\ertlSinj^ increases rather than reduces frmn a desire to club down newspaper rates, each other a long list of ‘must nots’ and ‘can 
the expense of producing a paper, I'ir-t. anil foremost, primary and fundamental iiot'^,* and then to absolutely copper-rivet the 

acrifices of pel policies in the beginning, and discounts off. 
they have continued right along to s;icrifice **hi ri>und figures, the total co''t of jtroduc- 
tliem. Shopping News is around $4,2<Ki a week. 

“For instance, lliey have vesteil in me $213,4DD .1 year. Of this, printing costs 
pleni|)otentiary powers as a censor. They have **'' approximately 7U (ht cent and oHice over¬ 
written into their ailvertising contracts, with head ID i>er cent. 

"\Vc are coming to tlie point when a minds of the founder-; was the desire ti 

from a ilesire to club down newspaper rates, each other a long list of ‘must nots’ and ‘can 
I'ir-t, anil foremost, primary and fundamental not-;,* and then to absolutely copper-rivet the 

‘ognition of the |H>wers of that 

man will be using double trucks to sell 
an item like sh(K*s or trousers,” Mr. 
Rogers pointed out. “The amount of 

ach the absolute maximum of distribution to censor, they had a clause written in to the 
the al)si>lutc maximum of selling possibilities. elTrct th.at when in doubt the manager shall 

“Whatever the individual may have thought use bis own judgment, and that his judgment, 
' f the newspaper rate situation was not consul- whether good or bad, is to rule supreme. .\1- 

“It costs us approximately one half of one 
per cent per cop> to distribute Shopping News, 
rile carrier is miid api»roxjmately one-quarter 
of a cent. The remaining quarter cent is ab* 
sorbed by sui>ervision. 

“1 think that what has been dime in (.'Icve- 
land, in Los Angeles, in San Francisco, in 

SI>acc list’d is largely a matter of compe- ered by the group—it was newwixiper disiribu- though wc l>egin to print it 24 hours earlier, < kil:Ia'*d Tiid in Seattle, can be tl.ine n every 
titioll and if all the stores reduced their ti» n to homes that was chief in their minds, so 
amount, they would all get the same far as discussion of the idea from the news- 

relative returns from smaller copy.” 
- Mr. Rogers said the cost per line in 

paper angle was concerned. 
“Nothing was contemplated, or has ever come judgniciit 1 have made, gooil 

such a case would increase, but there “’ '’’f * 
... • 1 * j * newspaper business. to correct errors in juilginent. 

w’ould be a saviiiR due to a decrease in 
the volume of lineaRC. The cost of news- 

ewspaper ousincss. 
‘‘From the lieginning, aN 

Shopping News stockholders get their pai>ers "tlier metro|K>litan city in the country. Fur- 
when the householders get theirs—not liefore. thennore. I think the jierformaiice can be 
The director> have no means of knowing what duplicated in smaller towns of the county seat 
jiidgnieiit I have made. giMul or l»ad, until '*'^^V!*^** lutpulation. 
the paper comes to hand, aiul then it i> too late “the question of the existing newspaper 
to correct errors in juilginent. rates is, as I have saiil, relatively unimpor- 

the Shopping Until very recently, when such meetings question merely of 
News conferees regarded as a consideration of have liecome subject to call of the chairman, "heiher the merchants are desirous of reach 

print piipcr is increasing and gains in major importance the opportunity that such a our own .Advertising ('iroup—the advertising with their sales announcement-^ the maxi- 
advertising lineage and circulation only publication offered to demonstrate concretely to managers of the Shopping News stores—has number of readers. The fact that a 
aggravate the tendency. Cleveland buying public that they firmly be- Iieeii meeting once a week for the definite pur- Shipping News can l»e operated in the great 

ffered to demonstrate concretely to managers of the Shopping News stores—has Jttttni number of readers. The fact that a 
aggravate the tendency. Cleveland buying public that they firmly be- Iieeii meeting once a week for the definite pur- Shipping News can l»e operated in the great 

Mr Rogers said that from 1918 to b^ved in and had l»een practicing the principles pose of post morteming the issue of the paper of ci.miminities at a cost per inch per 

1922 print paiXT almost doubled in price, "•‘■'h i” a.lvert.MnR Il.-ttrr It,,sinrss tl..U I,a,M.en. to lx current. These .neetiuRs 
A ic e,,, od * ommissions the country over are so valiantly ••re very definitely the advertising grtuip s »»wn tncniemai, alter all. it it is the 

1- • 1 I f’ffi i/rrvwfoiy\ .? '! f**" .i^hHuR fur. meetiiiRS. The ch.iirm.-in le.-i.Is in the Rentle '’iisiness lh.it conies from distribution to the 
dltlOlial bill ot JhlMf,UlHI,IMlU that adver- opportunity to pick and choose pastiine of RoiiiR throuRH that issue with a niaximum of jiossihilities that is wanted, then. 

tisers will have to foot. ime's company. In such a joint puhlication the tine tcoth comh, hnikinR for infractions of ail- 
Detailed flRUres to show the cost of situation could he controlled hy the earnest, hon- vertisiiiR rcRiilntion and mistakes in jndRinent 

producillR a newspaper were citetl. I'rom est .advertisers. Thus it has come to pass that on my part. .\t his left sits the manaRer of 
1914 to 1922 the cost of publishinR a ihe Cleveland ShoppinR News from the very the llettcr Itiisiness Commission, who plays 
mctropolit.-m paper increased alxmt 150 ''f-' "^ctotxr 15. l')2n has enforced just as UadinR a p.art in the .autopsy, 
per cent. Mr. RoRers said, while ad- viKoroxsIy against the b.R fellows .an.l the little When Viohanons have escaped onr v.R.l.ance 
^ . . I ” 1 u * felb)ws of Its stockholder-advertisers, a cixle of ir we have guessed wrong, we are tob! aliout 
vertlSlllR rates ha\e Rone up 9".' ''o*'"' .ailvn-tisintr revnl.ations that the most idealistic it in no uncertain terms. .\t these mectinRs 

tine-tioth comh, l.KikinR for infractions of ad- '' ^rem.s to us, it is well worth while paying 
vertisiuR rcRulation and mistakes in jndRinent '''*^ etiuisalent of newspaper rales. (_)r Ixttcr, 
oil my part. .\t his left sits the manaRer of *' neeil be. 

42 per cent, at the same period the price 
of the paper to the reader was trebled. 

.ailvertising regnbations that the most idealistic it in no uncertain terms. .\t these mectinR 
of advertising vigilantes takes off his hat to. sli,i|ipers’ reports of the llettcr Hiisincss Coir 

Di.scussiitg the subject of a Shopping 
lance, Xews before the National Retail Secre- 
.alK.ut taries .Association, Harold N. Moore of 
;-tings Seattle explained how Seattle, following 

*ln our salutatory antiouncement w: 
From 1914 to 1922 advertising in New lincti ‘The Purposes a Shopping News Serves’ j 

slio|.pers reports of the llettcr Hiisincss ( oin- example of ofllCr citicS, put OUt a 

:::mXn“;;a; wt m^i Smuy”" th7the.advenising 
A'ork City newspapers increased ()8 per as follows: ter llusiness Commission by the store manage- 

cent. Mr. Rogers .said. Tti dry goods 
advertising alone, from 190.2 to 1922 
there was a gain in the evening news¬ 
papers of alxint .200 per cent, the in- 
erea.se in lineage Ix-ittg from 7.000,000 
to 21.400,000. In the 6-day morning papers 
there was an increase between 1914 and 
1922 from .2,676.000 lines to 5.900.000 
lines, or an increase of 41 per cent. Dur¬ 
ing that time the advertising gain in the 
Siiiidav morning papers was 85 per cent. 

.Answering the question as to which 
is best for dry goods advertising, a 
morning paper or an evening paper, Mr. 
Rogers said that in 1922, the evening 
papers in New A’ork Citv carried 21,- 
000.000 lines of dry goods advertising. 

‘1. To proniole the s.iles volume of the ment. the .idvertisinR m.inaRer of the store. 
larRcr and what we were pleased to rcRard 
as the Ixtter ilowntown retail stores of Cleve¬ 
land; 

if present, is bluntly asked: ‘How come?’ 
‘■.\nother point th.at should be m.ade plain 

in this connection is that the .advertisiuR Rroiip 

of 16 stores. He said it is in no sen.se 
a club on newspaper advertising rates, 
luit it may sometimes restrain upward 
llights of rates beyond a reasonable limit. 

“To be successful the idea of a shop- 
“ ‘2. To Rive every householder in the has, and often exercises its vested riRht to ping news mUSt be SOld all the way dowil 

metropolitan ilistrict of Cleveland an oppor d.saRree most violently with its bosses, and is 
tiinity, nnce a week, to reail the sales an- iliuroitghly cncouragetl in the pmctice by the »- “ Vf \\nr\ cn’1 “f b - I 
noiincements of those stores, and be impressed latter Rroiip. The advertisinR Rroiip consti- * "*•■ *• • f. ^ OOre Sait . 1 na\e lieara 
to the jKiint of bnyinR from them; ttttes 2J of my total 46 liosses. of cases where advertising men were 

■'*.?. To reduce the cost of retail distriliu- “The intention and the effort to ‘reduce cast called 111 conference and told; ‘HaVC yOU 
tinn in Cleveland by increasinR the volume if retail distril.ution, hy hrinRiiiR the buyer any suggestions about this matter? Wc 
of sales without a proiHirtionate increase of into more intimate cont.ict with the seller,’ has start operations Thursday’; blit that is 
cost of attractinR that volume; Ixen patently a reality .all alonR. The pro- wrong way.’’ 

latter Rronp. The advertisinR Rroup consti Mr. Moore Said. 'T have heard 
tntes 2J of my total 46 Imsses. where advertising men were 

“The intention and the effort to ‘reduce cast called in conference and told; ‘Have you 
if retail distril.ution, hy hriuRiiiR the buyer any suggestions about this matter? Wc 

“ ‘4. To present to Clevelanders a printed iH.rtionately lower cost of creatii.R such addi- r,, ciidi o naner Mr Monro 
clIinR mc.lium whose ideal was to become tional volume has been passeil alonR to the cu.s- ;* o-v 
he example for the world of clean advertis- tomer. Buyers obviously Rive their very best recommmded it imt be put Oil an ex- 
nR.’ to the problems of what they sh.ill offer in l>ermiental basis Ixcaiise certain persons 

the example for the world of clean advertis- tomer. Buyers 
inR.’ to the problems 
“In that same announcement we m.ade it ShoppinR News. “In that same announcement we m.ade it ShoppinR News. who only gave half-hearted support were 

plain, as we have repeatedly emphasired since, “Finally, as to the redemption of ‘blue likely to drop Ont. If a tWO-ycar COIl- 
^ j c eo4 ooo f •I’-"'' <’■>•■ of I'tk'' purposes in advertisinR .Monday,’ just ask any downtown Cleveland tract were made the basis, they would 

the morning ropers earned lines statement was not merely talk, but that the merchant, regardless of whether he is a Shop- pjjt their shoulders behind it. 
and the Sundav papers 8.000,000 lines, getter Bu.siness Commission of Cleveland ping News advertiser. 
The same trend holds good in Gticago, would always be the traffic officer to keep us “About ‘the expense of conducting Shopping 
St. Louis and all the large cities, he straight in our course with no left turns or News*— - 
added. right turns. “Inasmuch as rate per column inch is al- 

Txw Hahn managing director of the firmly believe that we have accom- ways the pro-rating of all expenses of a given 

The paper must have the support 
of all the stores if it is to succeed, he 
declared. The front page specials must 

(Conliiuu'd on Page 26) 
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ADVERTISING FORCES BAND TOGETHER 
TO MOVE MORE MERCHANDISE 

States of Missouri, Oklahoma, Kansas and Arkansas Repre¬ 

sented at St. Louis Conference—J. H. Jones 

Heads New Organization 

{By Telegraph to Editox & Publishek) 

by Frank T. Day of Newton, as presi¬ 
dent; Anna E. Martin of South Bos¬ 
ton, treasurer, and Richard M. Walsh 
of Dorchester, clerk. Mr. Knott has 
become connected with the Red Book 
Magazine. The Day Agency has 
taken over the Knott Agency’s offices 
at 739 Boylston street. 

Mr. Knott drew the attention of the 
entire advertising world several 
months ago by publishing a brochure 
entitled “Paying the Piper” in which 

and third, because many of the better, 
wide-awake newspapers are selling their 
own product by using their own product, 
that is, they are advertising for adver¬ 
tising. 

Speaking for the Chicago Tribune, Mr, 
Parsons said that for the past three 
years his newspaper has increased its own 
advertising appropriation $50,000 annu¬ 
ally, and that, if it continues to pay in 
proportion, the increase will increase 
proportionately year by year. 

ST. LOUIS, Feb. 6.-^The Move More 
Merchandise .Association was organ¬ 

ized here this afternoon as an outgrowth 
of the “Move More Merchandise” confer¬ 
ence, which began here Tuesday as a 
feature of the Seventh District Confer¬ 
ence of the Associated Advertising Clubs 
of the World, comjxjsed of advertising 
clubs in Missouri, Oklahoma, Kansas and 
Arkansas. Merchants from all sections 
of the St. Louis trade territory were 
drawn here by the Merchandising Insti¬ 
tute, which was part of the conference. 

J. H. Jones, vice-president of the Ely 
& Walker Dry Goods Company, was 
elected president and Miss Ruth San¬ 
ders, formerly editor of the Drygoodsman 
and presidart of the Women’s Advertis¬ 
ing Club of St. Louis, secretary, of the 
Move More Merchandise Association, 
which will hold meetings here during the 
market seasons. 

The Seventh District Association will 
meet next year in Kansas City. Adop¬ 
tion of changes in by-laws to conform 
to the by-iaws of the A. A. C. W. and 
the organization of a department for club 
secretaries featured the closing sessions. 

The institute consisted of practical 
talks by men of experience on better 
methods of advertising and selling, with 
a special appeal to merchants of the 
smaller towns. Here, also, demonstra¬ 
tions and instruction in window trimming, 
store decoration, and show-card writing 
were given. 

A feature of the opening day of the 
conference was the wedding of Kansas 
City and St. Louis, the ceremony being 
performed by Gov. Hyde, with Mayor 
Cromwell of Kansas City giving the bride 
away and Mayor Kiel of St. Louis as 
best man. St. Louis was represented by 
a local man in costume while Miss Ma¬ 
rion Kinman of the Kansas City Adver¬ 
tising Qub was the bride. 

The conference was opened by Walter 
B. Weisenburger, president of the Ad¬ 
vertising Qub of Louis, who turned 
the meeting over to R. W. Etter of Pine 
Bluff, Ark., seven district president. 

Martin L. Pierce, research and promo¬ 
tion manager of the Hoover Suction 
Sweeper Company, said that the biggest 
menace that threatens the prosperity of 
the typical retail merchant is the mail 
order house and chain store. To meet 
this menace, he said, there must be a 
well-thought-out plan for co-ordination 
between manufacturer, jobber and re¬ 
tailer. 

A. J. Wolfe, chief of the division of 
Commercial Law, United States Depart¬ 
ment of Commerce, said that advertising 
has reached the “moral stage, which re¬ 
quires that advertising, to be effective, 
must be believed.” In foreign merchan¬ 
dising, he stressed the importance of un¬ 
derstanding the persons dealt with and of 
selling service as well as merchandise. 

John Sullivan, secretary of the Associ¬ 
ation of National Advertisers, speaking 
at Tuesday’s session, held up some hor¬ 
rible examples in advertising. He plead¬ 
ed for the application of the principles of 
individual selling to mass selling, of 
which advertising was but a part. He 
told of a concern that spent between 
$200,000 and $300,000 advertising in the 
national magazines in an effort to force 
consumer demand, but without success. 
He cited another concern that had a pos¬ 
sible outlet of only 150 concerns that 
could use its product and yet used $250,- 
000 in national magazines read by con¬ 
sumers who could not possibly buy the 
product. 

The need of high-pressure selling was 
pointed out by George W. Hopkins, vice- 
president and general sales manager of 
the .Columbia Graphophone Company. 
“To make a success in 1923, you must 
do something unusual in an unusual way. 
The time has come when a salesman must 

convey information, not display it,” he 
said. 

Frank Le Roy Blanchard, publicity 
director for Henry L. Doherty & Co., 
New York, said there is no better me¬ 
dium for reaching the local public than 
the daily or weekly newspapers of the 
town. 

Fred Y. Presley, general manager of 
the committee on economic research. 
Harvard University, Cambridge, said 
that “the recovery of business which 
has been in progress since early 1922 
rests upon a solid foundation. The fact 
that buying is still conservative and con¬ 
fined largely to current needs is not a 
reason for pessimism, but evidence of the 
healthful character of the movement for 
the last fourteen months.” 

'Charles J. Crockett, sales manager of 
the American Corset Company, Detroit, 
said that the present relationship between 
the wholesaler and retailer was econom¬ 
ically unsound. He predicted a greater 
death rate of wholesalers and retailers 
unless they work together on a better 
understanding. 

The banquet was held last night with 
former Gov. S. R. McKelvie of Nebraska 
as the principal speaker. “Stop exploit¬ 
ing the farmer,” he urged. “Quit mis¬ 
representing him and misrepresenting to 
him. Tell him the truth. He asks no 
favors and wants none, but stands ready 
and willing to co-operate with the rest of 
the nation in the development of the ne¬ 
cessities of life." 

John H. De Wild, manager of the 
merchants’ service department, Ely & 
Walker Dry Goods Company, said that 
retailers in their advertising should get 
themselves out of the picture. “Selling 
talk must be from the customer point of 
view and must be as personal as possi¬ 
ble,” he said. “Facls about merchandise 
presented in a natural, simple way are 
most effective.” 

George Frank Lord, director of adver¬ 
tising, Chevrolet Motor Company, De¬ 
troit, said that the automobile business 
was entering an era of scientific mer¬ 
chandising. The company figured that 
at its rate of production it would have 
to sell one automobile to every 210 per¬ 
sons. It did not merely expect to sell 
them or hope to sell them. It knew it 
was going to sell them. 

Harry 'Tipper, manager automotive in¬ 
dustries, New York, said that more ef¬ 
fort must be put into marketing and that 
it must be made more efficient. A great 
deal more attention is needed to make 
advertising more attractive. 

W. F. Gephart, vice-president of the 
First National Bank, St. Louis, and dean 
of the School of Commerce and Finance, 
Washington University, said that “one of 
the most common fallacies which is now 
prevalent, and which is of interest to the 
advertising man, is that connected with 
normal prices and normal business. 
IFrom many sources, the inquiry is made 
as to when prices are to become normal; 
when they are to return to the pre-war 
of the 1913 level. There is no more rea¬ 
son why prices should return to the 1913 
than to the 1912, 1914, or any other year 
level. .As a matter of fact, neither prices 
nor business ever reached or maintained 
any particular level. There is no pre¬ 
war level. They are always changing.” 

KNOTT AGENCY DISCON’nNUED 

Fate of Newspaper Advertising Ex¬ 

ponent Causes Much Speculation 

Henry Knott, Inc., Boston advertis¬ 
ing agency, has discontinued business. 
Its accounts, with the exception of 
the Waltham Watch Company (now 
handled by Frank Seaman, Inc.) have 
been taken over by Frank 'T. Day, Inc., 
a new firm incorporated January 31 

he flayed the “general publicity” type 
of advertising, in which results are 
guessed at, and drove home the value 
of using newspaper space. He voiced 
his opinion of magazine advertising in 
no uncertain terms. When Mr. Knott 
obtained the Waltham Watch adver¬ 
tising account, which had been run in 
magazines for ye^rs, he placed it al¬ 
most entirely in newspapers. 

Recently the account was trans¬ 
ferred by the Waltham Company to 
Frank Seaman, Inc., of New York, 
which, rumors have it, intended plac¬ 
ing it back again in the magazines. 

The Seaman Agency is now making 
up a new list for the advertising. 
Editor & Publisher asked it this week, 
on receipt of news of the Knott 
Agency’s discontinuance, whether any 
newspapers were to be used. Its re¬ 
ply was: “Only one newspaper is 
scheduled for the Waltham campaign 
as yet.” 

The Periodical Publishers Associa¬ 
tion, through Phillips Wyman, its 
secretary, emphatically denied to 
Editor & Publisher that there is any 
truth in reports that the Knott agency 
was forced out of business by with¬ 
drawal of magazine recognition in re¬ 
taliation for his pro-newspaper adver¬ 
tising opinions. 

The Waltham Watch Company de¬ 
clined to make any statement on the 
reasons for the transfer of its adver¬ 
tising from the Knott Agency. 

The retirement of Mr. Knott from 
the agency business has aroused more 
interest in advertising circles, na¬ 
tionally, than probably any other hap¬ 
pening of its kind in recent years. Mr. 
Knott has failed to reply to several 
requests made by Editor & Publisher 
for a statement. He could not be 
reached in Boston or New York. The 
only information obtainable was thai 
he is on the road on a business trip. 

THIS ADVERTISING PAYS 

Chicago Tribune Add* $50,000 Each 

Year to Its Old Appropriation 

E. W. Parsons, advertising manager of 
the Chicago Tribune, addressed the 
junior division of the New York Adver¬ 
tising Club, February 8, upon the work 
of selling space, and the relationship of 
the seller of space with the buyer of 
space. There were about 80 present. 
Mr. Parsons went into detail, dividing 
the advertising of a newspaper into three 
sections—classified, local and national. 

He explained how the Tribune works 
in helping classified advertisers to am¬ 
plify their advertisements, believing that 
such amplification helps to make sales, 
and at the same time increases the line¬ 
age. 

He told how the advertising depart¬ 
ment maintains a service staff at the beck 
and call of local firms which have no ad¬ 
vertising managers, helping them to make 
better-looking, and consequently better¬ 
paying advertisements. This may be 
done in cities like Chicago, where there 
is no local agency commission. Mr. Par¬ 
sons explained, however, that the Trib¬ 
une encourages advertisers to employ 
service agencies whenever possible, and 
that its own service department is used 
only when not to use it would mean the 
loss of business. 

He said that the great growth of na¬ 
tional or foreign advertising during the 
past ten years is due to three reasons: 

First, advertisers get better results; 
second, the newspapers have gone to 
great trouble and expense in making 
market survey and furnishing national 
advertisers with reliable and up-to-date 
statistics and data upon which to work; 

HIGHAM SURE AD CLUBS 
WILL GO TO LONDON 

Advertising Men Will Endorse the Note 

They Gave Him Last June, He 

Tells N. Y. Club—British 

Have Raised $75,000 

“Much against the wishes of some, 
and with the cordial support of others, 
I went to Milwaukee in June last as the 
representative of the "Thirty Qub of 
London to make a try for the big clubs’ 
convention in London. I knew I was 
two years ahead of time and, progressive 
as my American friends were, I didn’t 
supix>se they would commit themselves 
two years' ahead to anything. But to my 
surprise the presidents of the clubs, in 
annual meeting and the members of the 
clubs in convention assembled, by stand¬ 
ing vote said ‘London, 1924.’ ” 

This was the keynote of Sir Charles 
Higham’s luncheon address to the mem¬ 
bers of the New York Advertising Qub, 
F'ebruary 8. Other speakers were Presi¬ 
dent C. K. Woodbridge, and F. A. Wil- 
son-Lawrenson, chairman of the special 
committee of inquiry of the A. A. C. W., 
appointed by President Holland, who has 
just returned from London. 

“I have found out since,” Sir Charles 
continued, “that that was a promissory 
note, but, as I told my American friends, 
‘When an American in the advertising 
business gives anybody a promissory 
note, he is always ready to endorse it 
when the time for endorsing comes.’ It 
is coming in Atlantic City next June, and 
I haven’t the least doubt that when I 
read the London program at that con¬ 
vention, not less than 1(X) British adver¬ 
tising men allowing me to speak for 
them, the convention will unanimously 
decide to come over to our side of the 
water.” 

Sir Charles told of the organization 
of the Thirty Club, now in its sixteenth 
year, of the important men who comprise 
the 30 active members and the 30 asso¬ 
ciates, of the big successful advertising 
parade and exposition, with a paid at¬ 
tendance on a rainy day of $65,000, of 
the presence of royalty, of the receipt of 
$50,000 in cash subscriptions to the “On 
to London” committee, of which he has 
been made permanent chairman, and of 
the fine impression created by the public 
addresses and in interviews by Mr. Wil- 
son-Lawrenson, who was given every op¬ 
portunity to meet the leading advertising 
men of London. 

President Woodbridge stressed the im¬ 
portance of the “N. Y. A. C.” party at 
the Hotel Astor, February 21, of the fine 
program of addresses arranged by the 

■speakers’ committee and of the forthcom¬ 
ing report of the building committee, 
providing an ambitious plan for a new 
clubhouse for the advertising interests of 
the city. 

Mr. Wilson-I^wrenson spoke earnestly 
and eloquently of his experiences over¬ 
seas, of the spirit of fellowship in evi¬ 
dence in the Thirty Club, of the out¬ 
standing factors in British advertising, 
of the subtle quality of confidence- 
impelling copy not approached in Amer¬ 
ica, of the advertising exposition, of his 
talks with Prime Minister Bonar Law, 
and Lord Rothermere. He declared that 
British advertising interests are in 
earnest in the “On to London” move¬ 
ment, having raised $75,000 16 months in 
advance of the convention. 

It was estimated that first class accom¬ 
modations by Cunard liner and for one 
week in a London hotel would cost at 
most $750. 
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THEY ARE ALL IN THE DAY’S NEWS 

Same to you, Bill. William Allen White, 
author and editor of the Emporia (Kane.) 
Gazette, who inaists on sayiny what ha thinks, 
was all smiles when he sailed this week with 
Mrs. White for a two months’ cruise on the 
Mediterranean. 

“Come on over," is the message that Sir Charles F. Hiyham, noted British advartisiny 
man, brings to the advertisingr mm of America speaking specifically of the 1924 conven- 
tion of the Advertising Clubs of the World. Sir Chiulee (ri^t) arrived this wedc. He ms 
accompanied by F. A. Wilson-Lawrenson, American advertising man, who is also working 

for "London in 1924." 

They came to interview but that’s only half 
of it. They are being interviewed. Below wo 
have Seji Tachibana (standing) of the Tokio 
Asahi, and J. Harada, editor of that news¬ 
paper who are seeing America. 

Hard going, but a nice place to be these 
wintry New York days. Mrs. William Ran¬ 

dolph Hearst goes for a stroll on the sands 

of Palm Beach. 

It must have been a good year in the paper 

business. Everybody in attendance at the 

annual meeting of the Canadian Pulp and 
Paper Association, seemed happy. In the 
group below we have, from left to right:. P. 
& Wilson, George (Gaboon, Jr., past presi¬ 

dents of the Association; Carl Riordon, first 
president of the Association; Sir Edmund 
Walker, who addressed the convention at its 
annual luncheon; H. F. E. Kent, new presi¬ 
dent, George Carruthers, first vice-president, 

and Joseph Bothwell, manager of the Bromp- 

ton Pulp and Paper Company, 

Step up, gentlemen, and get a cup. J. P. 
O'Furey of the Cedar County (Nebr.) 

News and president of the N^raska 
Press Association, is presiding. The cen¬ 
ter cup, donated by the Cluunber of Com¬ 
merce of Omaha, is the grand prize for 

the Nebraska weekly which during the 
year performed the greatest community 
service. The cup at die left, donated by 
the Lincoln Chamber of Commerce, goes 

for the best editorial written by the editor 
of a Nebraska small town newspaper or a 

member of his staff. The cup at the 

right, donated by the Hartington Com¬ 
mercial Club, goes to the small town 

Nebraska newspaper which has the best 
front page. The cups will be held one 
year and re-awarded next February, bearing 

the names of the winners from year to 
year. "Better newspapers," is the new 
slogan out that way. 
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PAPERS MADE PUBLIC CALL FOR ZONiTE 

BEFORE TRADE KNEW IT EXISTED 

New Disinfectant Introduced by Page Copy, Tracing Its Descent 

from War Surgery—Dealers Stocked on Consumers’ 

Demands—33,000 Lines Used in 38 Days 

By HAMMOND EDWARD FRANKLIN 

A MAN'L’FA'CTL UKk of motor oils 
“ o|Kiu(l up 140 new (k-ak-r acc<juiits 
in a imdium-size citv a short time ago. 
His salesmen, under his instructions, 
■'talked the advertising.” They painted 
hrdliant word pictures of the tide of cus¬ 
tomers which would start to surge in if 
the dealer would only stock the gCKjds 
and sit i)ack to wait for the newsj)aper 
advertising, being used for the first time, 
to get in its effects. 

The dealers bought rather heavily. 
Xothiitg had heeti said to them in any 
detail concerning the sellittg points of the 
goods or what they themselves ought to 
do. While the ttewspaper advertising 
eertaiitly did of its own weight .stir up 
some sales, most of the dealers felt dis- 
aiiixiinted at the hotise, the litte atid them- 
.selves for overloadittg. When the manu¬ 
facturer comes hack over this territory, 
he is going to find the general reception 
to his men frosty, although right now his 
hooks show a g«x>d volume from this 
.sector. 

It is unfair to "pass the buck” to the 
newspaiRT advertising in a case like this. 
In a highly competitive field, where other 
heavily advertised hranrls had had the 
momentum of an early start, the adver¬ 
tising K'gun hy the comiiany for the first 
time without doubt accomplished invalu¬ 
able missionary work, hut could hardly 
he e.xiiected to let loose a riot of orders 
upon the dealer. In short, the advertis¬ 
ing was oversold and the merchandise 
not sold to the dealer at all. Nor was 
the dealer shown the part he should 
play in moving the goods. 

"Just how should we go about selling 
our advertising to the trade?” is a ((ues- 
tion virtuallv everv manufacturer finds 

in'mself bumping up against, whether 
marketing a new product or a long-estab¬ 
lished one. hiiiTOK & Publisher has had 
something to say on this subject before, 
and will have more in the future, 
hspecially when a brand new and to¬ 
tally unknown article is to lie launched 
by a company which yet has its reputa¬ 
tion to build, is the decision as to Ixist 
methods of approaching the trade diffi¬ 
cult. 

It is customary for the advertising to 
be spread before the prosiiective dealers 
in an effort to get them well stocked in 
advance of the newspaiier campaign. 

kecently, however, the Zonite Company 
of New York, and Atlanta, Ga., has 
demonstrated that reversing the usual 
rule is sometimes desirable. It has liter¬ 
ally almost over-night, through the 
medium of dramatic newspaper advertis¬ 
ing. boldly used, made a ‘‘reversing en¬ 
try” in a test market, with remarkable 
sales results. This company promises to 
he one of the largest and most consistent 
users of newspaper space in the country 
in the next two years, its goal iK'ing a 
national sale. 

During the world war, a young Franco- 
/Xmerican surgeon. Dr. Carrel, and his 
associate. Dr. Dakin, of the Rockefeller 
Institute, perfected an antiseptic strong 
enough to kill germs, but against which 
the cells of the Inxly could protect them¬ 
selves. Given the name, Carrel-Dakin 
solution, this was used in the hospitals 
of the Allies with notable results in the 
treatment of infected wounds. The so¬ 
lution proved to lie a thorough disinfect¬ 
ant, without, however, the caustic effects 
of chlorine ; the chemical properties of 
the solution killed bacteria and at the 

IS THERE A GREATER 
WAR STORY THAN THIS 

JHAT I* the Rreat story of the World War? Is it the story o( Joffre at the First Marne, or 
o< Koch at the Second? Orthe story oi'They shall not Pass' at Verdun? Or ol theZeebru^ge 
Expedition? Or IS it the story of Sergeant York, or ol Sergeant WoodhU, or oi the Lost 
Battalion? These are all great stories of some achievement over insurmountabie obstaciea 
and the periormartce of the impotsiUc for the glory of orte's country. 

And yet, there is a greater World War story than any of these It is the story of^vtctory 
over terrihe odds a story whK{i. judged from the results it brought to our arms, and the benefits to all 
mankind, relegate* the other stones to positions of kwrr importance and interest 

It IS the story of the 'Littk Surgeon." They call him 'LitUe Surgeon' by Uie same token that they 
called that other Cokmus'Little CurporaL* 

same time had a solvent effect upon dead 
tissues. Deaths from wound infection 
were greatly cut down and some au¬ 
thorities termed the solution by the two 
physicians one of the most significant ad¬ 
vances since the days of Lister. 

•A group of men led by G. F. Willis, 
former head of International Proprietar¬ 
ies, Inc., .Atlanta, Ga., recognized in the 
solution an antiseptic which should lx; 
adapted to wide sale. (Mr. Willis is the 
man who built Taiilac to enormous pro¬ 
portions and made it one of the biggest 
medical newspaper advertisers.) Chem¬ 
ists co-operated in developing the Carrel- 
Dakin solution in concentrated, stabilized 
form which would he twice as powerful 
as pure carlxjlic acid and some forty 
times as iiowcrful as (.croxidc of hydro¬ 
gen, yet non-poisonous. The Zonite Com¬ 
pany was formed and the solution in 
commercial form was named Zonite. 

The company then was confronted 
with the problem of how most effectively 
to market its product. Through detail¬ 
ing and education to physicians and den¬ 
tists, the officials of the company felt, 
a product like this could be gradually 
made to sell widely, hut years would be 
recpiired liefore anything like large vol¬ 
ume could he attained. Therefore, it was 
decided that newspaper advertising would 
he called upon to place the article before 
the public. 

Many months were devoted to perfect¬ 
ing the details of the advertising pro¬ 
gram in collalK)ration with H. K. McCann 
Company, New A’ork. Hccau.se of the 
nature of the product and its origin, the 
company was convinced that the facts in 
the case ought to lie given to the public 
in a dramatic and even a bold way. There 
were plenty of competitive anti.septics on 
the market; it would not do to follow 
beaten paths. 

The opening piece of newspaper copy 
was laid out to occupy a full page, set 
in a decorative border. The headline 
asked. ‘‘Is there a greater war story than 
this?” The first three paragraphs were 
.set in large type across five columns. 
The remainder of the long and detailed 
copy, with its occasional snh-hcads, was 
set single-column width, occupying the 
rest of the page. 

“What is the great story of the World 
War?” the advertisement queried. ‘‘Is 
it the story of Joffre at the First Marne, 
or of Foch at the second ? f)r the story 
of ‘They shall not pass’ at Verdun? Or 
of the Zeebrugge Expedition? Or is it 
the story of Sergeant A'ork. or of Ser¬ 
geant Woodfill. or of the Lost Battalion? 
These are all great stories of some 
achievement over insurmountable oh- 

Stacies and the performance of the im- 
IKJSsible for the glory of one’s country. 

"And yet, there is a greater World 
War story than any of these. It is a 
story of a victory over ternlic odds; a 
story, which, judged from results it 
brought to our arms, and the benefits to 
all mankind, relegates the other stories 
to ixjsitions of lesser importance and in¬ 
terest. 

"It is the story of the ‘Little Surgeon.' 
They call him ‘Little Surgeon’ by the 
same token that they called that other 
Colossus ‘Little Corporal.’ ” 

Then was related in detail the Carrel- 
Dakin story. It was shown that infec¬ 
tion was a more dangerous foe to be met 
than the Germans and instead of 90 out 
of every hundred being dismissed within 
rea.sonahlc time from hospitals fully re¬ 
covered, less than 25 actually were, and 
in some operations as many as ^,000 
were wounded in a day. How Carrel and 
Dakin worked out the solution and what 
it did to make amputations and deaths 
drop to a suh-normal minimum was out¬ 
lined. In the last column, under the 
small heading, •’Sequel” was told what 
had been done to bring about the solu¬ 
tion for every-day use. 

Nowhere did the name, Zonite, appear 
in the large letters which would have 
been expected. In fact, only in the last 
paragraph of the long small-type copy 
was any direct mention of Zonite itself 
made. This said: 

“And so out of the tragedy of war 
and its sufferings, from the wizardry of 
the ‘Little Surgeon’ and the Chemist, and 
through the labors of science, comes Zo¬ 
nite, the new, improved and perfected 
magic fluid to provide every man with a 
safe and mighty offense against this grim 
invisible foe, the germ.” 

This was to be followed the second day 
by large copy in news style featuring 
Zonite itself and day after day with 
striking copy in lilK;ral space. From this 
point on, it was arranged to feature the 
name, with the sub-line, “The greatest of 
.ALL Antiseptics,” and the Zonite bottle. 

f)ne piece of copy showed a doughboy, 
with his hand on the shoulder of a chem¬ 
ist, with the headline, “A Godsend to 
Humanity that was born of the World 
War.” The many uses for the product 
were brought out in various advertise¬ 
ments. The public was warned against 
poisonous antiseptics and “pleasant-tast- 
ing or foaming disinfectants of doubtful 
germ-killing efficiency.” 

One advertisement showed a demon 
Ix-ing driven hack in anguish by a flam¬ 
ing sword, marketl Zonite, with the head, 
“Infection with its back to the wall.” 
The idea that the product “makes mother 
a trained nurse” also was given promi- 

(Coiilimird on f'of'r 24) 
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The Zonite Company of New York aiid Atlanta, Ga., demoiutrated with this copy tfiat reversing the usual rule is sometimes desirable. Not a dealer in the city had ever heard of Zonite 
when the page advertisement on the left appeared in the Boston daily newspapers. By the time the other two advertisements were published demand by the consumers for Zonite had 
sent the dealers to their jobbers and successhilly introduced the new product to the market. 



First in Gain! 
The world dosed 1922 with a gain of 2,723,496 lines, the largest 

increase among the fourteen morning, evening and Sunday news¬ 
papers of New York, and 233,000 lines ahead of the gain of its nearest 

competitor. i 

That this gain is cumulative in character and therefore of well-de¬ 
fined value to the advertiser is indicated by the fact that THE WORLD 
enters the new year far ahead of its field in gains, as the following table in¬ 
dicates. 

January Advertising, Morning Papers 
.Columns World’s 

Paper Gain Loss Advantage 
The W orld.732.. 
The Times.214. 518 
The American ..207. 525 
The Herald.156 . 888 
The Tribune.178. 910 
The /Veits.228. 504 
(Tabloid Picture Paper) 

^ illi more than three times the «:ain of its nearest eompetitor, THE 
WORLD'S gain was of the net gain of the entire Morning Newspaper 
FiehL / 
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APPRAISE GLOBE STOCK 
AT $6,944 A SHARE 

Small Profits of Newspaper Business 

Disclosed by Searles Appraisal— 

3.9% on $2,884,725 Income 

Best Year’s Record 

The estate of Edward F. Searles, prin¬ 
cipal owner of the Xew York Globe, 
who died August 6, 1920, was appraised 
February 8, as that of a non-resident of 
New York, at $22,219,826, of which $21,- 
288,539 was in personal property. The 
will gave the bulk of the estate to his 
friend and protege, Arthur T. Walker. 

Mr. Searles’s New York estate included 
108 shares of the Commercial Advertiser 
.\ssociation, publisher of the Globe and 
Commercial Advertiser, having a par 
value of $100 a share and appraised at 
$6,944 a share, a total of $750,000. 

Elgin E. Rudd, who was secretary to 
Mr. Searles, submitted an affidavit con¬ 
cerning the stock of the Commercial Ad¬ 
vertiser Association, pointing out that a 
deficit of $3,321,456 appearing in the bal¬ 
ance sheets of the newspaper represented 
the difference between the assets and lia¬ 
bilities and that the fi^re of $3,754,372 
appearing on the liabilities side repre¬ 
sented the sum contributed by the stock¬ 
holders from time to time to make good 
the annual deficits down to 1918. He 
said that the entire sum had been ex¬ 
pended except as was represented in the 
assets of $617,135. Eliminating the deficit 
and paid-in-surplus, Mr. Rudd pointed 
out that the assets at the date of Mr. 
Searles’s death were $432,915 in excess 
of the liabilities. 

The balance sheet of August 6, 1920, 
listed assets of $617,135, which includetl 
$33,064 cash, $173,033 as the value of the 
advertising ledgers, $84,809 for paper on 
hand and $270,928 equipment and plant. 
The capital stock of the newspaper is 
$14,400. 

The profit and loss sheets showed the 
following losses: 1914, income $1,043,761 
and loss $128,597; 1915, income $1,322,- 
440 and loss $75,837; 1916, income. $1,- 
372,165, and loss $26,632; and 1917, in¬ 
come $1,435,341 and loss $12,764. In 
1918 the newspaper first began to show a 
profit, which continued as follows: 1918, 
income $1,783,137, profit $39,029; 1919, 
income $2,586,473, profit $221,469; 1920, 
income $2,919,051, profit $98,771; 1921, 
income $2,884,725. and profit $112.9f4. 
For the first nine months of 1922 there 
was a profit of $47,551. The total divi¬ 
dends declared aggregate $201,600 and 
the remainder of the profits was retained 
as a working capital. 

Paterson Time* Director* Named 

Stockholders of the Paterson (N. J.) 
Morning Times, elected the following 
directors for the ensuing year: Ells¬ 
worth W. Lee, Louis F. Braun, Peter 
S. Van Kirk, Frank J. Van Noort, Sam¬ 
uel T. Aronsohn. Dr. Andrew F. Mc¬ 
Bride, Joseph G. Martin, William J. 
Kearns, Charles H. Roemer and Dan¬ 
iel Dowling. The directors organiz^ 
as follows: Ellsworth M. Lee. presi¬ 
dent; Louis F. Braun, Peter S. Van 
Kirk, vice-presidents; Frank J. Van 
Noort, treasurer; John J. Downey, Jr., 

secretary. 

Death of William A. Connor 

William A. Connor, aged 62. for 44 
vears engaged in newspaper work and 
■from 1894 to 1920. head of the Phdadel- 
phia bureau of the Associated Press, 
died February 8 in .\tlantic City. He 
resigned from the .\ssociated Press three 
years ago to become a municipal realty 
appraiser in Philadelphia. 

Providence New* Sued for $250,000 

The libel suit of $250,000 brought 
against the Hope Publishing Company, 
publisher of the Providence (R. I.) 
News, by J. Henry Reuter, will come up 
for hearing in the Superior Court in 
Newport, March 5. Mr. Reuter, who 

was campaign manager for former Gov¬ 
ernor R. Livingston Beeckman in his 
campaign for United States Senator last 
fall, brought suit after the Providence 
News had stated in an article that Mr. 
Reuter had paid $1,500 to Herve J. La- 
gacc, of Woonsocket, for the purpose of 
bribing Lagace. 

WILL BEGIN PUBLICATION FEB. 14 

Reading Tribune to Start With 12,000 

Circulation 

The Reading (Pa.) Tribune will begin 
publication February 14 with an issue of 
36 pages. George S. Pomeroy, Jr., of 
the Dives, Pomeroy & Stewart depart¬ 
ment store of Reading, has been elected 
president and general manager, succeed¬ 
ing John J. Garvin, resigned. Other of¬ 
ficers are Charles A. Murphy, of Phil¬ 
adelphia, business manager; Herbert F. 
Brauff, vice-president and managing ed¬ 
itor, formerly with the Associated Press 
bureau in Philadelphia; Paul Kleinspehn, 
advertising manager; John Bassing, cir¬ 
culation manager; W. O. Duncan, fore¬ 
man of the composing room. 

The news staff will be composed of 
Sydney I. Snow, formerly of the New 
York. Boston and Philadelphia bureaus 
of the Associated Press, news editor; 
John J. Schanz, of the Norristown Times, 
city editor; Walter F. Dunn, of the Pub¬ 
lic Ledger, sports editor; John O. Knight, 
of Newark, sports writer; Fred H. Uth- 
off, of the Philadelphia bureau of the 
Associated Press, Suijday editor; Robert 
L. Girvin, county editor, and Gordon 
Williams. John J. Greene, Gerald M. 
Dwyer, David B. Rupley, William East, 
William Britton, Samuel Lafferty and 

Brooklyn Citizen Annual Dinner 

Employees of the Brooklyn Citizen held 
their annual dinner February 1. A trib¬ 
ute was paid to the memoiy of Andrew 
McLean, late editor-in-chief, and loyalty 
pledged to Solon Barbanell, the new edi¬ 
tor-in-chief; to William C. Courtney, 
newlv elected vice-president, and to David 
J. McLean, son of the deceased editor, 
and now publisher of the paper. 

THE RECORD 

1920-January-1923 
Just a matter of three short years, but 

a period of healthy consistent growth 

in circulation for the Baltimore Sun 

papers, as is attested by the following 

statement of the average net paid daily, 

for January, 1920, and Januaiy, 1923, 

respectively: 

1*23 1920 Gain 

Morning .11S477 K.7N 19,*«1 

Evening .11S,147 75,573 39,574 

Sunday .1C2434 130,958 31,979 

Everything in Baltimore 
Revolves Around 

THE SUN 
Morning! Evening Sunday 

to city was prepared by convicts from 
the State Penitentiary, when as a matter 
of fact the defendant had charge of the 
preparation of the barbecue and that no 
convicts were employed. The petition 
further alleges that the statement was 
published with malicious intent to 
slander and humiliate the plaintiff. 

WILHITE IN BANKRUPTCY 

Creditor* Prepare to Sell Effects of 

Illinois Weekly Chain 

The final chapter in the publishing 
venture of _ Fred T. Wilhite, head of the 
Star Publishing Company, was written 
this week when his creditors filed bank¬ 
ruptcy proceedings against him. The ef¬ 
fects of the publishing company will be 
sold shortly. Publication of the papers 
was recently suspended. Wilhite, a 
Springfield newspaper man, about a year 
ago startled Central Illinois when he be¬ 
gan publication of twelve weekly papers 
for twelve different towns in Sangamon 
county. .\11 the papers were printed in 
Springfield. Outside pages were differ¬ 
ent for each but the inside pages were 
the same. Shortly after the enterprise 
was launch^ the Sangamon County 
Press Association openly declared war 
on Wilhite. Later he was indicted by a 
Federal grand jury, for alleged violation 
of the postal laws. It was charged that 
he sent papers by mail representing them 
as destin^ for bona fide subscribers 
whereas they were to persons who had 
not ordered the papers and in many cases 
refused to accept them. The case was 
never brought to trial. 

Pennsylvania Convention* Postponed 

The Pennsylvania .\ssociated Dailies 
and the State Editorial Association have 
p<)stponed their meetings, scheduled for 
Ftbruary 6 and 7, to February 13 and 14, 
at the Hotel Penn-Harris, Harrisburg. 

REGISTER-TRIBUNE TO BUILD 

De* Moines Newspaper Lease* a Site 

for a Skyscraper 

The Des Moines (Iowa) Register and 
Tribune has secured a ninety-nine year 
lease on the Rogg building, adjacent to 
its 13-story newspaper plant. 

As soon as the leases in the Rogg 
building have expired the Register and 
Tribune plans to tear it down and erect 
a skyscraper which will be joined to the 
present building. The new building is 
to be finished in Bedford stone and will 
conform in appearance to the present 
structure. Except for small shops in the 
street level, the entire first five floors and 
basement will be used by the Register 
and Tribune, thus doubling the space of 
the present building, which the paper has 
occupied since 1918. 

Student Daily Suspend* 

The Minnesota Daily, for more than 20 
years official student newspaper of the 
University of Minnesota, suspended pub¬ 
lication January 26. Lack of support 
from the students was given as the reason. 
An attempt is to be made to add 750 
more subscribers so as to place the news¬ 
paper on a paying basis. 

New Danville Publisher Chartered 

Incorporators of the Danville Publish- 
ington Company, Inc., chartered Febru¬ 
ary 7, to do a printing and publishing 
business with a capital of $250,000, were 
listed as follows: J. E. Perkinson, 
president: George P. Geoghegan. Jr., 
secretary, and W. E. Gardner, all of Dan¬ 
ville. 

Meridian Star Changes to 8 Column* 

The Meridian (Miss.) Star has 
changed from 7 to 8 columns, 12 ems to 
the column. 

Cornell Conference Feb. 12-13 

The College of Agriculture, Cornell 
University, has invited the editors and 
publishers of daily and weekly papers of 
New York and adjoining states to at¬ 
tend the fourth conference on newspaper 
affairs which will be held February 12 
and 13, the first two days of the college’s 
annual farmers’ week. 

McAIester News-Capital Sued 

As an aftermath of the November elec¬ 
tions, J. C. Wilcox has filed suit seek¬ 
ing $25,000 damages against the Mc- 
.\Iester (Okla.) Daily News-Capital. In 
his petition Mr. Wilcox alleges that the 
News-Capital published a statement to 
the effect that the barbecue served on 
November 4 at the public celebration on 
the occasion of the visit of the (^vernor 

End Your Proof Press Problems 

I Here is one of the greatest time and labor savers that 
I any composing room can install. 

I The Scott Quick Action Full Page Proof Press en- 
j tirely obviates sliding of forms, the office using a Scott 
I Quick Action can compose all large ads in the make-up 
I tables, thus saving re-handling of type and reducing 
I chances for error. The tables are wheeled right into the 
I press. No lock-up necessary. No dampening of paper, 
I Produces dry proofs of any form up to full pages, in practi- 
I cally the same time as required by a galley proof press. 

I ^ Write for circular. 

I SCOTT MFC. CO., Detroit News BUg., Detroit, Mich. 
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DAILY CAPITAL CIRCULATION 
Over 

Janueiry, 1921 

August, 1921 

January, 1922 

August, 1922 

January, 1923 

51,148 

55,670 

59,533 

61,203 

over 64,000 

The past few months have brought The Capital the most satisfac¬ 

tory normal circulation growth in the history of the paper. Of the 

present total circulation, more than 30,000 of the subscribers are in 

the city of Des Moines. This is the largest circulation of any Iowa 

evening newspaper. 

Tlie DAILY CAPITAL 
O’Mara & Ormsbee, National Representatives—New York, Chicago, San Francisco. Lafayette Young, Publisher, Des Moines, Iowa 
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DUTY MUST BE PAID ON 
CROWN LAND WOOD 

Treasury Department Issues Order 

Against Logs from New Brunswick— 

Holds Province Has Restricted 

Their Export 

Orders have been issued by the Treas¬ 
ury Department authorizing customs 
agents on the Canadian border to collect 
tariff duties on the importation of logs 
of fir, spruce, cedar or western hemlock, 
suitable for manufacturing pulp or paper, 
cut from the crown lands of New Bruns¬ 
wick. Duties will not be imprjsed on 
similar timljer cut from the private lands 
of the Province. 

The decision of the Treasury Depart- 
nrent to apply the provisions .of Section 
401 of the Fordney-McCumber Tariff to 
New Brunswick crown lands, exporta¬ 
tions was formulated as the result of 
New Brunswick regulations which place 
specific restrictions on tlie exportation of 
crown land timber. The Canadian pro¬ 
visions which prompted the .American re¬ 
taliation follows: 

“Every timber license or permit conferring 
authority to cut spruce or other sfjft wood, trees 
or timl>er, not being pine, suitable for manufac¬ 
turing pulp or paper on the ungranted lands of 
the ('rown shall contain and be subject to the 
condition that all such timber cut under the 
authority or i)erniission of such license or per¬ 
mit shall be manufactured in Canada; that is 
to say, into merchantable pulp and paper, or 
into sawn lumber, woodonware utensils or other 
articles of commerce and merchandise.** 

The .American ruling, containeni in 
Treasury Decision No. 39413, says: 

“The department is of the opinion that this 
provision constitutes a restriction upon the ex¬ 
portation of logs of fir, spruce, cedar or western 
henilr>ck, cut from the ungranted Crown lands 
in the Province of New Brunswick. Collectors 
are, therefore, hereby instructed to assess duty 
under paragraph 401 of the tariff act of 1922 
on such logs when imported from that lYovince 
until otherwise ordered.** 

.At the same time the department an¬ 
nounced that it was satisfied that at no 
time during the 12 months immediately 
preceding the tariff act of 1922 has the 
Province of New Brunswick maintained 
any “embargo, prohibition or other re¬ 
striction” on logs cut from the private 
lands of the Province. Collectors, 
therefore, were instructed to admit such 
logs free of duty. 

WOULD PUBLISH LIST OF VOTERS 

More Printing for Local Paper* Under 

Bill Before N. Y. Assembly 

-Assemblyman Robert R. Livingston 
of Columbia county has introduced a 
bill in the New York State Legislature 
to reejuire publication of the registry 
lists in upstate districts. The bill pro¬ 
vides that lists of registered voters shall 
be published not later than six days be¬ 
fore the election in a newspaper pub¬ 
lished in the town or an adjoining town 
and having a circulation in the town 
where such districts are located. 

The lists from districts in a town 
where no newspaper is published in the 
town or adjoining town shall be pub¬ 

lished in a newspaper in the county 
having a general circulation throughout 
the county. The publication of lists is 
to apply only to di.stricts outside of cities 
and villages of 5,000 population. 

INLAND PRESS TO MEET 
FEBRUARY 20-21 

J. A. Park, Publisher of Raleigh Times, 

Among Speakers Announced for 

Annual Session in Chicago— 

Round Table a Feature 

The annual meeting of the Inland 
Daily Press Association will l)e held in 
Chicago, at the Morriscin Hotel, Febru¬ 
ary ^ and 21. -A program has been 
completed embodying many matters of 
importance to the organization. 

John -A. Park, publisher of the Raleigh 
(N. C.) Times and rei)resenting the 
Southern Newspaper Publishers’ .Associa¬ 
tion, is to speak on “Studies from 
F'xperience on Newspaper Financial Re- 
fKirts.” 11. N. Sehl, of the Sehl -Adver¬ 
tising -Agency, Chicago, is scheduled to 
discuss “What the Calumet Thinks Is 
the Proper \'iewpoint.” He is to be 
followed by an address by a representa¬ 
tive of the advertising dci)artment of the 
Royal Baking Powder Company. 

Jacob H. Rubin is on the program to 
speak on “Russia from Within,” and L. 
W. -Alexander, of the Critchfield -Adver¬ 
tising -Agency, is slated to deliver an 
address on “F'ree Publicity Copy.” The 
report on the Kelly bill regarding second- 
class postage will be handled by John 
Sundine, past president of the association, 
wlio will outline plans for activities in 
the future relative to this measure. 

There will be the usual luncheons, one 
each day at noon, in an adjoining parlor 
of the hotel. F'rank D. Throop, pub¬ 
lisher of the Davenport (Iowa) Dem¬ 
ocrat & Leader, will preside at these 
luncheons. 

Mrs. F'lorence Riddick Boys, of the 
Plymouth (Ind.) Pilot is to read a paper 
on “W'omen in Politics.” She recently 
served with the National Republican 
Committee in Washington as promoter of 
the women’s department. 

Some of the best things that happen 
at the Inland meetings come out at the 
round table discussions. Some of these 
topics will be: “Surveying ^'our City and 
County on Promotion Subjects,” led by 
Samuel E. Boys, Plymouth Pilot; “Spe¬ 
cial Bargain Day or Week on Want 
Ads,” led by W’illiam Southern. Ir. 
Independence I^xaminer; “Standardizing 
Cash Discounts Dates,” and “Paying an 
-\dvertising Solicitor a Commission.” 
led by T. J. Ferguson, .Alpena (Mich.) 
-News. 

To Sell Baltimore Times Plant 

The Baltimore Times, the tabloid 
newspaper which Ix'gan publication in 
November, and which suspended the lat¬ 
ter part of January following bankruptcy 
proceedings, has advertised its plant for 
sale. CTharles M. Oark and J. Calvin 
Carney, the receivers, adverti.se that bids 
will be received by the referee in bank¬ 
ruptcy, Willis E. M. Myers, until Feb¬ 
ruary 19. 

CeAmoodVouNG 

The Baltimore News prints 

Clarence each week. 

F'urnished full page matrices, black alone, black 
and red, and black and three colors; or, as part 
of a printed comic section. 

HERALD-SUN SYNDICATE, 280 B’way, New York City 

CRESSON LOSES AGAIN 
ON APPEAL 

Texas Court Holds That Ft. Worth 

Star-Telegram’s Report of Berg- 

doll Investigation Did Not 

Libel Him 

Fort W’orth, Tex., Feb. 4.—The 
Fourth Court of Civil -Apiieals, sit¬ 
ting at San Antonio last week, affirmed 
the decision of the trial court regarding 
damages in the case of Col. C. C. Cresson 
vs. the W'^ortham-Carter Publishing Com¬ 
pany, publisher of the Fort W’orth Star- 
Telegram. The trial jury returned a 
verdict that while the Star-Telegram’s 
article on Col. Cresson’s actions was not 
a fair, true or impartial report, the plain¬ 
tiff was entitled to neither actual nor ex¬ 
emplary damages. 

Col. Cresson was one of three army 
officers mentioned in the report of the 
House sub-committee which investigated 
the escape of Grover C. Bergdoll, the 
draft dodger. This report accused these 
three officers of complicity in Bergdoll’s 
flight. Col. Cresson filed suit against the 
-Associated Press and some 700 news¬ 
papers in all parts of the country, but 
the only suit brought to trial has been 
that against the Star-Telegram. 

Col. Cresson alleged in his suit that 
the majority report of the committee did 
not accuse him of conspiracy in the plot 
to free Bergdoll, but merely excoriated 
him for the manner in which he had 
prosecuted Col. Hunt, who was tried by 
court-martial for disobedience of orders 
and failure to prevent Bergdoll’s escape. 

The suit against the Star-Telegram 

was tried at San .Antonio, the home of 
Col. Cresson, last June, and his attorneys 
appealed from the decision of the trial 
court. 

In its opinion, handed down by Chief 
Justice Ely, the .Apjxlate (Y>urt holds 
that the newspajicr article was a fair, true 
and impartial account of the committee 
majority report and further, that it was 
not nearly so severe in regard to (3ol. 
Cresson as the report itself, inasmuch as 
several strong passages of the official re¬ 
port were not even carried in the news¬ 
paper article. It also holds that the offi¬ 
cial repcjrt did accuse Col. Cresson of 
complicity in the escape of Bergdoll, in 
that the report links together the con¬ 
spiracy to bring about Bergdoll’s escape 
and the acquittal of those accused of 
bringing it alxjut, and nowhere makes any 
distinction between the two. The opin¬ 
ion holds that the report names three men 
as parties to the conspiracy and that there 
is no escape from the fact that the re¬ 
port meant and intended to identify these 
three as parties to the conspiracy. 

Justice Ely al.so holds that the head¬ 
lines of the article naming these three 
officers as parties to the conspiracy were 
justified and further that the trial judge, 
with propriety, could have instructed a 
verdict for the defendant when the case 
was called for trial. 

Newspaper Campaign for Exposition 

.A newspaper advertising campaign 
which is to carry to every resident of 
Richmond, Va., and the surrounding 
country the complete me.ssage of the 
“Made-in-Richmond Exposition,” to be 
held in that city February 19-24 has been 
mapped out by the Richmond Chamber 
of (Tommerce. 

150 National advertisers 

use it exclusively! 
The mere fact that advertisers use a news¬ 

paper means it is a good publication. But 

when they use it exclusively, it is proof that 

the paper is dominant and adequate in its 

field. 

One hundred and fifty national advertisers use 
thk CINCINNATI TIMES-STAR exclusively 

to reach the Cincinnati market. They have 
learned from experience that this means the 

most satisfactory results; for the TIMES- 

STAR delivers the full purchasing power of 

this market. 

This exclusive preference of national adver¬ 

tisers is confirmed by all of the large local 
advertisers, who, though, of course, using all 

of the papers, accord the great bulk of their 

display advertising similarly to the TIMES- 

STAR! 

Cover Cincinnati with one cost—in the 

TIMES-STAR! 

CINCINNffl TIMESSTAR 
CHARLES P. TAFT, Publisher C. H. REMBOLD, Manager 

Member of Audit Bureau of Circulations 



The Year 1922 in Worcester 

Advertising 

The TELEGRAM GAZETTE carried a total of 

16,661,010 lines 
The other paper 

5,432,190 lines 

Circulation 

The TELEGRAM GAZETTE is now guaranteeing a net 
paid circulation of 

77^00 
The latest published figure of the other W^orcester paper 

26^88 

There is no necessity of comparing the two papers, be¬ 
cause the difference in both advertising and circulation 
is so great, but we are giN ing these figures as a matter of 
record. 

NEW YORK 

Inc. 
National Advertising Representatives: 

CHICAGO BOSTON DETROIT 
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CHICAGO WARDS SEEK NEW ALDERMEN 
THROUGH WANT-AD COLUMNS 

Believe Wider Selection Means Better Candidates—St. Louis 

Bars Camouflaged Dealer Ads—Milwaukee Editor 

Calls Want Ads the ‘‘Human Nature” Page 

By C. L. PERKINS 
Executive Secretary, Association of Newspape r Classified Advertising Managers 

^HE leading editorial in a recent issue 
•*- of the Milwaukee Sentinel is an 

excellent piece of promotion matter for 
want-ads. The editorial as fallows is 
an example of co-operation between edi¬ 
torial and advertising offices which more 
newspapers could cultivate with advan¬ 
tage to their cash drawers. 

THE HUMAN NATURE PAGE 

Editorials are generally regarded as the high¬ 
brow of the daily paper. Want-ads the human 
nature. 

Do you ever read the want-ad page?. Not 
in a hunting way as if you needed the job or 
the article for sale or the service or the several 
and many things offered at various degrees of a 
barg.-iin. 

In that page, generally set in the back part 
of the paper, far from the much desired “front 
page,” in small type without the big headlines 
so generously used to set forth the striking 
things in the day’s news, the want-ad page 
carries tittle of the thrill of the Ruhr occupa¬ 
tion, or the danger of the war in the Near East, 
nothing of the tragedy of life as lived in the 
great centers of sensationalism, nor concerns 
itself with the words of full voiced senators 
nor of disagreements between preachers. 

Yet in that small type there is humor and 
pathos and need and desire. Now, knee deep 
in January as we are, an advertiser would clean 
our furnaces, a human service surely; a missing 
woman is sought by frieitds; in one group we 
are told that- various persons would clean 
chimneys, move furniture, do kodak printing, 
lay bricks, or plaster walls, nurse home cases, 
do upholstery—each a needed service, but odd 
in combination. Boys and executives are asked 
for side by side, and oh, yes, there is a second¬ 
hand car sale. And another and another, and 
another, and we lost the count. 

A mother seeks her boy, and five firms have 
horses for sale—in this auto age. Also P. X. 
asks A. B. to please write. 

So it goes. On that page all phases of human 
nature finds place and much good business ^- 
sides. The “piano for sale by a lady with 
carved legs” no longer appears, because there 
is a classified editor these days, but there is 
much humor, and pathos, and—yes, just life, 
human nature as it is lived—on the want-ad 

page. 
if * * 

'T'HE writer has. often expressed the 
^ opinion that want-ads could Ije used 

to satisfy almost any want. To prove it 
many unusual uses of want-ads have been 

noted from time to time in these articles 
in Editor & Publisher. Here’s an¬ 
other new and unusual use of a want-ad: 

Aldermanic candidates wanted in wards 7, 
8, 10, IS, 16, 21, 23, 33, 34, and 50. Groups 
of citizens are asking voters living in these 
wards to suggest aldermanic candidates. The 
list of candidates in some of these wards is 
large, but citizens feel that a broadcast appeal 
might improve the quality of aldermanic timber. 
Mail suggestions to DP427, Tribune. 

The above advertisement appeared in 
the Chicago Tribune’s classified section 
Sunday, January 21. 

They say everybody has a chance of 
being President. Then why not have all 
ambitious mothers teach their sons to 
watch for the chance by reading the 
want-ads daily? 

♦ ♦ ♦ 

'T'HE Atlantic City (N. J.) Gazette- 
■*- Review has started a complete real 

e.state classified department with Sigmund 
Linchis as advertising manager; John 
Hartnett, editor; Chester Maydole, 
solicitor, and Miss Lillian Mcreton, in 
charge of service department. 

'T'RUTH in advertising has taken an- 
other step forward, and this step has 

particular significance to classified adver¬ 
tising because the following ordinance, 
which became effective in St. Louis on 
January 4, is more frequently violated 
in the want-ad columns than elsewhere: 

“Be it ordained by the city of St. Louis, as 
follows: 

“Section 1. It shall be unlawful for any 
person, firm, partnership, corporation, associa¬ 
tion, trust, or any employees thereof, engaged 
in the business of selling goods, wares, mer¬ 
chandise, securities, service, or real estate, to 
advertise the sale of the same unless it shall he 
stated in the advertisement of such sale, clearly 
and unequivocally, that said person advertising 
such sale of goods, wares, merchandise, securi¬ 
ties or real estate is a dealer in the same; 
provided, however, that the advertisement of 
the sale of goods, wares, merchandise, securities, 
service or real estate in such form as make it 
plainly apparent therefrom that the person m 

advertising is actually engaged in the business 
of selling such goods, wares, merchandise, se¬ 
curities, service or real estate, as a business. 

shall be deemed a sufficient compliance with the 
terms of this ordinance. Any person violating 
the provision of this ordinance shall be deemed 
guilty of a misdemeanor and upon conviction 
thereof shall be punished by a fine of not less 
than $20 nor more than $500 for each offense.” 

^$NE of the abuses of the classified 
columns which destroy reader con¬ 

fidence in the printing in the Help 
Wanted columns of advertisements that 
are not seeking help. Some papers are 
so careless that half the advertisements 

•under the Help Wanted classification, 
openly and otherwise, offer to sell the 
reader some commodity or course of in¬ 
struction. The Fort Worth Star-Tele¬ 
gram aims to keep its Help Wanted col¬ 
umns _ free from advertisements not 
advertising bona-fide positions and is pro¬ 
moting this fact. In a recent issue it had 
a three-column display advertisement 
which in part said: 

“Star-Telegram ‘Help Wanted’ ads are dedi¬ 
cated to those of our readers who are seeking 
honest employment, paying a bona fide salary, 
or a reasonable commission. We do not open 
these columns to advertisers who desire to sell 
something to those of our readers who are with¬ 
out employment. 

“Every day misleading ‘Help Wanted’ ads 
are rejected by the Star-Telegram that are 
scheduled by the advertisements for insertion 
under our ‘Help Wanted’ classifications, because 
we have reason to believe that the advertiser 
is attempting to capitalize the condition of un¬ 
employment in which some of our readers may 
find themselves.” 

4> 4> * 

'T’HE Independence (Mo.) Examiner 
recently conducted a “Want-ad Week” 

with success. Frank R. Rucker, adver¬ 
tising manager, says: 

“We spent ten days previous to ‘want- 
ad week’ in advertising it to our readers. 
In every way possible we acquainted the 
public with the value of want-ads, the 
opprtunities they offer, the interesting 
reading they afford, etc. We used news¬ 
paper space, direct by mail and picture 
slides. We told of the results advertis¬ 
ers had received in the past. We told 

Supremacy 
The New York Times leads all New 
York newspapers in volume of advertising. 

Record for 1922 

Classifications 

NATIONAL 
DRY GOODS 
REAL ESTATE 
FINANCIAL 

The Times 
Agate Lines 

4,880,310 
3,585,924 
3,257,486 
2,727,066 

Times 
Lead Over 

Times Next Morning 
Gain Over 1921 Newspaper 

Agate Lines Agate Lines 

WOMEN’S SPECIALTY SHOPS 1,244,292 
MEN’S FURNISHINGS 1,181,090 
BOOKS AND PUBLISHERS 1,001,420 
ROTOGRAVURE 852,148 
AUTOMOBILE DISPLAY 837,004 
BOOTS AND SHOES 332,572 
SCHOOLS AND COLLEGES 215.128 
OFFICE .APPLIANCES 135,462 

954,170 
55,992 

224,777 
403,072 

83,590 
60,288 

311,146 
147,606 
28,524 
41,690 

7,748 
15,210 

2,417,200 
866,966 

1,633,896 
1,365,190 

657,628 
361,514 
670,866 
299,782 
248,170 
200,054 
142,002 
71,134 

In 1922 The Times published 24,142,222 agate 
lines of advertising, a gain over 1921 of 2,489,609 
lines and an excess over the next New York 
newspaper of 6,898,132 lines. 

The circulation of The New York Times on week¬ 
days is 350,000 copies and on Sundays 550,000 
copies. 

them to watch the columns during 'want- 
ad week for special offerings. Then we 
went after our prospective advertisers. 
Just as the merchants make special prices 
for their sales, we made a special rate 
of six insertions for the price of five 
during ‘want-ad week,’ This caused many 
two and three-time advertisers to take a 
full week’s run. The motor car dealers 
came across with fine lists of used cars, 
the real estate men increased their space, 
and dealers in poultry and eggs came 
in from the country. On the first day 
of ‘want-ad week’ we set twice the usual 
number of want-ads and came out with 
the largest classified section we have ever 
run. The days following ran ahead of 
the usual day’s business.’’ 

* * ♦ 

'T’HE Classified Advertising Managers 
Association of Hearst Pacific Coast 

newspapers was organized in Los An¬ 
geles at a meeting January 22-25. R. E. 
Seiler of the Los Angeles Examiner was 
elected president; J. McCue, Oakland 
Post-Enquirer, secretary; C. A. Stern- 
berger, San Francisco Examiner, first 
vice-president; and Walter Butterworth, 
Seattle Post-Intelligencer, second vice- 
president. The next meeting will be held 
in Seattle the latter part of September. 

Present at the meeting were the offi¬ 
cers and Nathan Danziger, San Francisco 
Call; J. R. Baker, promotion manager of 
the San Francisco Examiner; W. O. 
Boyd, want ad manager, C. W. Horn, 
classified promotion manager, and J. J. 
Mersch, assistant classified manager, Los 
.Angeles Examiner; and Carl B. Nissen, 
I^s Angeles Herald. 

T AST month the Philadelphia Inquirer 
increased its classified advertising 

rate 10 cents per line and five cents per 
line for the daily. The present rate on 
rnost classifications is now 35 cents per 
line daily and 45 cents per line Sunday 
according to a new rate card received 
from F. C. Erbele, classified advertising 
manager. 

Yes Sir— 
in Louisville, Kentucky, 
and Southern Indiana 
at a most economic 
cost through the grow¬ 
ing and concentrated 
circulation of 

THE LOUISVILLE 
HERALD 

The only newspaper in 
Kentucky issuing a 
Merchandising Maga¬ 
zine, backed by a Mer¬ 
chandising and Co-op¬ 
erative Advertising de¬ 
partment that provides 
helpful service to adver¬ 
tisers. 

Glad to mail you copy 
and tell you more about 
the 96% Herald circu¬ 
lation that dominates 
trade in this territory. 

You Can Sell Your Products 
and “Move-More-Merchandise** 

’ The Louisville Herald 

Merchandising Co-Operator 

ofFwith a gcx)D start f6r^923 
vtu CMcni m Thr Hrrald Nn Year OFnULKWSnM 

Wilk \ Canpii^ To BoiM liSlINCTO!) HR 
^ Louisville km4 Keulucky-ICTAIL MUCCCn 

^^afferGioi lup 

C?liICA(30lYENINGPOST ' 

IndiAnapous^iar ;; 
IDUTSVILIB HeBAU) I 

R0CK.YM0UNTAm>toJI[5 : 
DenverTImes I 
Muncie Star. j; 
TeceeHauteStar 

T QUAUTY PUBLICfflTOWSi 

THE LOUISVILLE HERALD 
Kentucky’s Greatest Newspaper 

Foreign Representatives: Kelly-Smith Co. 
MarbrifUe Builihnx, New York 

Lytton Buildiny, Chicago. 

Geo. M. Kohn Walton Buildini', Atlanta 

^ Ca M^et Street, San Francisco 
Times Building, Loa An«eles 



All From 
the Same Linotyp 
Text-and-Display Models 21,22,24 
A Linotype that sets everyth!up:! From 
small text type up to full 36 point display. 
A machine that abolishes hand composi¬ 
tion and hand distribution of display 
matter and is available for text composi¬ 
tion of any size. Investigate the several 
models of Linotype Text-and-Display 
machines. There is one to suit your needs. 

MERGENTHALER LINOTYPE COMPANY 
29 Ryerson Street, Brooklyn, N. Y. 

SAN FRANCISCO CHICAGO NEW ORLEANS 
Canadian Linotype Limited, Toronto 

The illustration shows 
the Text-and-Display 
Model 21 Linotype— 
which is exactly like a 
Model 8 except for 
certain changes which 
fit it for dispiay com¬ 
position. 

LINOTYPE 

THE 
MACHINE 

THAT 
LASTS 

Composed entirely on the Linotype 
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Saturation! 
There are lots of ways for measuring the value 

of advertising,—Here is for example our old 
friend “Rates”— 

Our newer friend “Circulation.” 

The final word in high brow advertising talk 

“The Milline.” 

But after all is said and done the one unchang¬ 
ing and unchangeable factor is SATURATION, 
for here is the real test of Advertising Value as 

far as Newspapers and Advertisers are concerned. 

Does the paper cover the town? That's the 

point! 

Given that point the only other question is— 

CAN YOU PAY FOR if? 

Now! In Richmond, Virginia, there are 34,- 

811 homes. 

In Richmond, Virginia, the News Leader sells 

everv afternoon more than 

39,000 
copies, out of its total of 

48,000 
paid Circulation 

That means Complete Saturation with 4,000 

copies to spare. 

To cover and absolutely dominate prosperous 

Richmond, only one paper is necessary and that 

paper is 

THE 

News Leader 
City circulation for January. 38,689 
Suburban circulation for January. 2,890 
Country circulation for January. 6,750 

Total Circulation for January. 48,329 

KELLY-SMITH COMPANY 
Representativps 

Marbridce Bldg. Lyttan Bldg. 
N. Y. City Chicago, Ill. 

FARMER BEST ADVERTISING PROSPECT 
FOR COUNTRY PAPER OF FUTURE 

He Will Use Newspapers for His Business Rather Than Signs 

and Handbills, Wisconsin Editors Are Told at Short Course 

With Their Annual Meeting at Madison 

f/^.v Tclcsraph to Ed 

lyfADISOX, VV'is., F'eb. 6.—A news- 
pajK-r short course was given by the 

course in journalism of the University of 
Wisconsin as a part of the winter meeting 
of the Wisconsin Press Association here, 
February 1-3. h'ifty-two editors at¬ 
tended. The short course consisted of 
three classes a day in which problems 
dealt with in the regular work of the 
Wisconsin course were condensed and 
presented by the journalism faculty. 

Qimbincd with the newspaper short 
course was a farmers’ short course given 
by the W isconsin College of Agriculture 
in which farmers and editors were 
brought together for a discussion of the 
problems of farm advertising and the 
merchandising of farm products. .A third 
feature of the Press .Association program 
was a series of business meetings in which 
editors discussed practical problems of 
publishing in a small town. 

In the editors’ short course emphasis 
was placed on news service and adver¬ 
tising service based on the interests and 
needs of the newspaper’s entire commun¬ 
ity. The development of local and rural 
news sources was offered as the best 
means of building and holding circula¬ 
tion. 

“The average Wisconsin weekly news¬ 
paper is read by more people on the farm 
than in the town, in some cases from 60 
to 70 per cent of the circulation lx?ing 
among farmers,’’ Prof. Grant M. Hyde, 
acting director of the Wisconsin course 
in journalism, told the editors. “The 
news should appeal to l)oth farmer and 
townsman wherever possible. Don’t be 
satisfied with the personal item, ‘Sam 
Banks began work on a new barn last 
week.’ Write a story about the kind of 
barn Ranks is building, how long Banks 
has owned his farm, what he raises. 
You’ll have the townspeople reading to 
find out whether Banks is a prospect for 
insurance. luml)er. hardware, paint. 

“Nine times out of ten there’s a story 
back of the personal item if you go after 
it. It isn’t enou.gh to say, ‘Henry Jones 
has bought three registered Holstein 
cows?’ Get a story from Hank. It is 
worth a couple of sticks under a news 
head. Tell why he bought registered 
cows, why Holsteins, where he got his 
cows, who he is, how long he has lived 
in these parts. It would pay to put in an 
extra phone and hire a bright girl to ring 
up R. F. D. numlx-rs, getting stories be¬ 
hind the most promising items in the let¬ 
ters from correspondents. 

“Several Wisconsin editors have put 
their offices in charge of a bright young 
woman, thereby giving them time to 
rustle advertising, news and circulation. 

“It is only by intense development of 
the local field that the smaller newspapers 

iToji & Publisher) 

can survive. Whether they should carry 
the idea so far as to throw out national 
and state news is debatable. But it is 
certain that their greatest emphasis 
should be on what the city paper cannot 
supply—local news. We must cover the 
home town so thoroughly that the home 
town folks cannot get along without us, 
even if they read half a dozen city news¬ 
papers and periodicals. 

“The farmer is beginning to buy ad¬ 
vertising space. When he gets the idea 
of using the newspaper rather than signs 
and handbills to advertise sales, products, 
auctions, stock, land, poultry, dairy prod¬ 
uce, small fruits, garden truck, town 
advertising will be small in comparison. 
But, of course, you’ll have to show the 
farmer how and why to do it. You’ll 
have to sell one prominent farmer on it 
and get him to set the pace.” 

The program of the newspaper short 
course follows; 

“New ideas in headline writing and 
make-up,” “Making the most of local 
news sources, features and cuts,” “What 
to tell the merchant in soliciting and 
writing ads.” “Circulation building,” 
“How to get the most out of rural news 
sources,” “What to tell the farmer about 
advertising rates,” “Rate cards and na¬ 
tional advertising,” “Hints in handling 
correspondents and their copy,” “What is 
good news writing,” “What to do with 
the editorial columns.” 

The essential problems and main points 
under each topic were outlined by faculty 
n:cmbcrs and mimeographed copies were 
given to the editors at the beginning of 
each class period. These outlines, aver¬ 
aging about six typewritten pages each, 
formed the basis of the class discussion. 
That plans are under way to publish the 
entire set and distribute them to all 
papers of the state. 

Topics discussed in the agricultural 
short course were: “Do Wisconsin farm¬ 
ers need to advertise?” “Expanding farm 
markets through advertising,” “Shall 
Wisconsin dairymen have merchandising 
plans?” 

The Press Association endorsed the 
plan of the Country Newspapers, Inc., 
which serves as an agency to obtain na¬ 
tional advertising for country newspapers. 
The plan was presented by Herman Roe. 

The association adopted a resolution 
asking the legislature to place the dis¬ 
tribution of law supplements, printed at 
the close of each session, on a business 
Ixisis. 

John G. Kuypers, De Pere Journal- 
Democrat, was re-elected president. 
Other officers are: Merlin Hull. Black 
River Falls Farm News, vice-president, 
and Louis S. Zimmerman, Burlington 
Standard-Democrat, secretary-treasurer. 

The St. Regis Paper Company 
and the 

Hanna Paper Corporation 

NEWSPRINT 
Daily Capacity 425 Tons 

WE SOLICIT YOUR INQUIRIES 

GENERAL SALES OFHCE 

30 East 42nd St., New York City, N. Y. 

Chicago Pittsburgh 
643 McCormick Bldg. 1117 Farmers Bank Bldg. 
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PENNSYLVANIA 
Pennsylvania newspapers measure 
up to Pennsylvania standards of 
achievements in every line of en¬ 
deavor. 

The daily newspapers of Pennsyl¬ 
vania reach .the buying public 
oftener than does any media pos¬ 

sible to use. 

This great commonwealth offers an 

excellent trial territory to any ad¬ 
vertiser who seeks to test the ap¬ 
peal of his commodity to Ameri¬ 
cans of the substantial, discerning 
kind. 

Pennsylvania daily newspapers, 

localizing the news of the world 

from day to day—constantly reach 

this great prosperous, responsive 
people—and can perform miracles 

in the way of helping you make 

Pennsylvania one of your banner 

states. 

Pennsylvanians are able to buy— 
and if your product is one that 

progressiv e people should be inter¬ 
ested in you will find them quickly 
responsive. 

These influential daily newspapers 
of Pennsylvania join in offering 
National Advertisers every co-op¬ 
eration in introducing and popu¬ 

larizing his products in this great 

State of Pennsylvania. 

Accept the invitation. 

THESE LISTED DAILIES WILL GIVE YOU LEADERSHIP 

Circula- 2,500 10,000 

tion lines lines 

***AIIentown Call . ... (M) 28,009 .09 .09 

•••AUentown Call . ....(S) 15,118 .09 .09 

fBetblehem Globe .. ....(E) 8,528 .04 .04 

tBloomtburg Pres*. ... (M) 6,507 .029 .029 

***Cbe«ter Times & Republican .(M&E) 14,331 .065 .05 

tCoatearille Record. .... (E) 5,369 .0214 .0214 

fConnelUrille Courier.. ....(E) 6,103 .0179 .0179 

***Eaaton Express. ....(E) 17,241 .05 .05 

*Easton Free Press. ....(E) 12,147 .05 .05 

•••Erie Times . ....(E) 27,648 .08 .08 

•••Harrisburg Telegraph. ....(E) 39,478 .095 .095 

•••Lancaster Intelligencer and News- 

Journal . .(MAE) 21,689 .08 .08 

***Oil City Derrick. ,. . (M) 6,686 .04 .035 

Pittsburgh Dispatch. ...(M) 54,541 .17 .15 

Pittsburgh Dispatch. ....(S) 

Circula¬ 

tion 

63,767 

2,500 

lines 

.22 

10,000 

lines 

.18 

fPottstown Ledger. . ... (E) 1,654 .014 .014 

Pottsville Republican and 

Paper . 

Morning 

.(E&M) 14,500 .055 .05 

Scranton Republican. ....(M) 32,180 .12 .10 

fScranton Times . ....(E) 37,148 .12 .10 

•••Sharon Herald . ....(E) 5,002 .021 .021 

tSunbury Daily Item. ....(E) 4,109 .021 .018 

•••Warren Times-Mirror. .(EAM) 8,056 .036 .036 

•••Washington Obsenrer and 

Reporter . .(M&E) 15,553 .06 .05 

tWest Cbester Locsd News.. ....(E) 10,768 .03 .03 

••Wilkes-Bari’e Times-Leader ....(E) 22,061 .08 .05 

tYork Dispatch . -(E) 16,726 .045 .048 

tYork Gasette and Daily.. .. .... (M) 16,452 .045 .045 

*A. B. C. Pabluli«r*’ Statament, April 1, 1922. 

***A. B. C. Publiahers’ Statement, October 1, 1922. 

tGoremment Statement, October 1. 1922. 

**A. B. C. Statement, 3 mos. to Sept. 30, 1922. 



This is the culmination of a record of growth unprece¬ 
dented in the history of newspaperdom. In five months 

the Sunday Herald and Examiner has gained more than 
350,000 new subscribers. 

This remarkable achievement was solely the result of a 
spontaneous response of the public to our effort to give it 
the best newspaper in America. 

Only one other newspaper, the New York American, has 
ever attained the million circulation mark. 

PRICE 10 CENTS 
EVERYWHERE 

Lowest Milline Advertising Rate in ih 



Editor & Publisher for February 10, 1923 21 

ay Circulation of the 

D AND EXARflNER I 

Here is the Unique Record of 
Remarkable Growth Since 

the Herald and Examiner^s 
the First Sunday in September 

SepL 3 - 
Sept. 10 - 
Sept. 17 - 
Sept. 24 - 

Oct. 1 - 
Oct. 8 - 

Net Paid 
Circulation 

643,853 

715,050 
728,161 
729,247 
724,804 

731,724 

Net Paid Net Paid 
1922 Circulation 1922 Circulation 

Oct. 15 - - - 725,919 Nov. 26 - - - 806,065 

Oct 22 - - - 727,553 Dec. 3 - - 853,050 
Oct. 29 - - - 733,138 Dec. 10 - - - 846,365 
Nov. 5 - - - 795,726 Dec. 17 - - - 846.343 
Nov. 

Nov. 

12 - 

19 - 

. . 801,891 

- - 802,317 
Dec. 24 - - - 829,801 

(Christmas) 1 

Nat Paid 
1922 Circulation 

Dec. 31 - - - 838,499 
(New Year’s) 

1923 

Jan. 7 - - • 878,041 
Jan. 14 - - - 877,275 
Jan. 21 ■ ■ ■ 894,583 

Jan. 28 - • - 929,410 

February 4, 1923—Over a Million 

CIRCULATION 
OVER A MILLION 

BEST NEWSPAPER 

in the United States West of New York 

I 
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LINCOLN KISSED A NEWSPAPER MAN ‘ 
WHO BORE GOOD NEWS FROM GRANT 

Story Told by Henry E. Wing, Entitled “When Lincoln Kissed 

Me” Is Good Reading for February 12—Chicago News 

Puts Editorial Data on Tax Reform Into Booklet 

By JAMES MELVIN LEE 

Director of the Department of Journalism, New York University 

rOR Lincoln’s Hirth<lay—(lay after to- house. Hut the monotony of the V\’hit- 
inorrovv^there is no more a[)i)ro- tier homestead was broken when, 

priate book for the newspaper man to At last the floundering carrier bore 
read than "When Lincoln Kissed Me.” '*'he village paper to our door. 

For some reason this little book has not ^rjth what joy the village paper was 
received the attention it deserves. Lin- .^iised is expressed a little later in the 
coin liestowed the tavor nnon a war cor- i .to • <■ n . 

the Republican and Democratic parties lisher, Harvey D. Burrill; vice-president, 
from 1880 to 1916. If he tells only a Stewart F. Hancock; treasurer. M. M. 
fraction of what he knows about men .Andrews; secretary, W. Howard Burrill. 
and matters of moment, his book should _ 
be something of a sensation. New Democrat & Chronicle Home Soon 

♦ ♦ ♦ JOHN V. A. WF:AVER, literary editor Work is nearing completion on the 
of the Brooklyn Eagle, has just pub- building of the Rochester (N. Y ) 

lished a volume of poems entitled “Find- democrat & ,promde, located on the 
ers” (Alfred A. Knopf). Keith Preston of the old building m Mam street 
pays a line tribute to the poems of this paper has managed to con- 
volume in his department of the Chicago ^mue operations on the same site during 
Daily News entire reconstruction of the old build- 

[. ^ ■_ ing, the addition of a story and the con¬ 
struction of an elaborate white stone 

MUST PAY CURRENT RATE front. When completed the building will 
■- _ offer the latest facilities fdr newspaper 

Quebec Judge So Rules When Adver- publication. 

coin iKstowed the tavor upon a war cor¬ 
respondent because of the news the latter 
brought to him from Grant. 

During the Civil War, the author of 
■‘When Lincoln Kissed Me,” Henry E. 
Wing, was a corresjiondent for the New 
York Tribune. .After Grant had cut 
connections with W'ashington and started 
for Richmond, Wing left the army to 
get his stories through to the Tribune 
and to carry a personal message to Lin¬ 
coln from Grant. His exjK'riences read 
like a dime thriller of boyhood days. In 
reaching the extreme outposts of the 
army he was unable to put his story on 
the wires except through Government 
permission. For the use of the Govern¬ 
ment wire to send his storv to the Trib- 

poem by Whittier, as follows: 
Welcome to us its week-old news. 
Its corner for the rustic .Vluse, 

Its monthly gauge of snow- and rain. 
Its record, mingling in a breath 
The wedding bell and dirge of death; 
Jest, anecdote, and love lorn tale. 
The latest culprit sent to jail; 
its hue and cry of stolen and lost. 
Its vendue sales and goods at cost. 

And traffic calling loud for gain. 
We felt the stir of hall and street. 
Wide swung again our ice-locked door, 
The pulse of life that round us Iteat; 
The chill embargo of the snow 
Was melted in the genial glow ; 
.\nd all the world was ours once more! 

tiser Breaks Contract 
Justice Rinfret, rendering judgment for Bicknellt Retire 

the Montreal Standard Publishing Com- .At the recent annual meeting of the 
pany. Ltd., in its suit against Sara Deeb, stockholders of the F'ort Wayne (IndJ 
ruled that when an advertiser takes a News-Sentinel, the resignations of Col. 
contract for a certain amount of space, E. P. Bicknell and Miss Ruth Bicknell 
and only uses a part of it, he may be as directors were accepted, and Arthur K. 
called upon to pay at current rates for Remmel, city editor, and Miss Martha 
what he used, instead of at the special Branning, auditor, were elected to the 
contract rate, but cannot be held re- directorate. J. -A. Greene was re-elected 
sixmsible for payment of the whole president, as was Oscar G. Foellinger, 
amount of the contract, whether used or treasurer and general manager. F. G. 
not. Hamilton was elected vice-president to 

.Sara Deeb had contracted to use 5,000 succeed Miss Bicknell, and Miss Bran- 
agate lines in the Standard during thir- ning was elected secretary. Mr. Greene 
teen months, and to pay $650. She used was named as chairman of the board of 
1,005 lines, and then went out of busi- directors. 

The Standard sued for $552, the 
m h, nlT.r;.,l tn o-n editorial ill The Christian Science balance of the amount of the contract, 

une, he offered to tell Stanton where defendant having already paid $98. 

but demanded immediate information Reviewers, elucioated the De endaiU contendc^ that by failmg o l. M. Huffman has purchased the 
about Grant. Wing then took the matter between literary criticism and comple e the contract, she was liable to Eagle Pass (Texas) Daily and Weekly 
up with Lincoln who accepted the propo- C ^ f \ a "Tb-"" ^as assumed charge as editor 
sition on the condition that a resume of scientious work on the part of the re- space she had actually used. This con- publisher. O. M. Gibbs has been 
the storv be given to the Associated ^is comment upon a book which tention was upheld by the court, and appointed city editor. Mr. Huffman also 
Press .so'that all newspapers might pul)- months of toil on the part of judgment given accordingly The court all the job printing plants in Eagle 
lish the news. Lincoln provided a spe- ‘’’c author. ^ that if an> doubt e.xisted as to the pagg and is opening a new job printing 
cial locomotive to bring Wing to Wash- interpretation of the advertising contract, pja„t Piedras Negras, Mexico, 
ington. ’’PHE Newspaper World of London that doubt must go in favor of defendant, _ 

In this way Wing delivered Grant’s is publishing a series of articles^on ‘ Herald Change. Column Size 
personal mossape to Lincoln, which was. Hints to Journalist StudtMits by Men * _ 

Eagle Pass Guide Is Sold 

* * ♦ interpretation of the advertising contract, pjedras Negras, Mexico. rllE Newspaper World of London that doubt must go in favor of defendant, _ 
is nnhlishinof a .series of articles on because the contract was drafted by the ., ■ r.. is publishing a series of articles on nt^cause i 

Hints to Journalist Students by Men petitioner Herald Change. Column Size 

The Durham (N. C.) Morning Herald 
has changed from seven columns, 13 ems. 

"Whatever happens there will be no Who Know. These are extracts from The Durham (N. C.) Morning Herald 
turning back.” Such news so overjoyed lectures delivered to the students in the H. D. Burrill Re-elected has changed from seven columns, 13 ems, 
Lincoln that he kissed the correspiindent. .School of Journalism at the University Syracuse (N. Y.) Journal recently eight columns, 12 ems. A pony auto- 
The title of the volume because of this of London. The sixth article of the {he following officers and direc- operation, 
event is ajipropriate. series ^published December 16-|-is full of {q^s'; The directors are: Alexander T. _ .,T 7U c u 

The book contains so much about cor- suggestions about musical criticisms, of- prown, Louis Will, Harvey D. Burrill, Fayetteville (N. C.) ObMirver Sold 
rcspondcnce during the Civil War that ffred hy H. C. Colies, of The ^ndon 4;{e^vart F. Hancock, W. Howard Bur- Alfred B. de Mesquita, of New York, 
it ought to l)e in every newspaper library. 'Hmes. He l)elieves that musical criti- ^j||^ Garence E. Hancock and Louis D. has purchased the Fayetteville (N. C.) 
In board covers, it mav be obtained from cism would be more valuable if it paid purriH. Officers elected were: chairman. Observer from David B. Lindsay, pub- 
thc Methodist Book Concern. Cincinnati, less attention to interpreting musical XE-xandcr T. Brown; president and pub- lisher and owner since 1921. 
Ohio, for 35 cents. events to experts and tried to make 

„ „ music more popular with the public by ■ ^- . - - - - - - -. | 
suggestive and untechnical criticism. I| I 

The book contains so much about cor- suggestions about musical criticisms, of- prown, Louis Will, Harvey D. Burrill! Fayetteville (N. C.) ObMirver Sold 
cspondcnce during the Civil War that fejed by H. C. Colies, of The ^ndon 4;{e^vart F. Hancock, W. Howard Bur- Alfred B. de Mesquita, of New York, 
: ought to l)e in every newspaper library. 'Hmes. He l)elieves that musical criti- ^j||^ Garence E. Hancock and Louis D. has purchased the Fayetteville (N. C.) 
n board covers, it mav be obtained from cism would be more valuable if it paid RurriH. Officers elected were: chairman. Observer from David B. Lindsay, pub- 

Ohio, for 35 cents. 
.Alexander T. Brown; president and pub- lisher and owner since 1921. 

'T^llE .Atlantic Monthly Press of Bo.'jton * ♦ ♦ 
has published a series of pamphlets DOY.AL CORTISSOZ, art critic of 

entitled “.Atlantic Readings.” .All of the Tl York Tribune, is the author 
series are worth reading but the one en- of “Nine Holes of Golf” (Charles Scrib- 
titled “The Basic Problem of Democ¬ 
racy” by Walter Lippmann of the New 
York World is of special interest to 

ner’s Sons). 

lorK uoria is oi social interest to r-OLOMON BULKLEV GRIFFIN, 
newspaper workys. Matters of interest ^5 ,o„„ected for forty years with the edi- 
mentioned in the pamphlet are: the {„Hal department of the Springfield Re- 
mechanism of the news supply the meth- / P , “People and Poli- 
ods of reporting the _Peace Conference. L, nke.r,..,! h,. . \la..arb„Utts Editor” 
the several varieties of censorship in for¬ 
eign correspondence, etc. The cost of the 
pamphlet is 15 cents. 

A SERIES of booklets of practical 
value to editorial writers is l)eing 

published by the Chicago Daily News. 
Booklet number three, entitled “Sound 
Tax Reform” reprints four articles de¬ 
scribing tax systems and methods of im¬ 
provement in revenue. The first article 
descril)es the tax system now in vogue; 
the second points out the tax methods 
that are faulty and explains the failures 
of certain reforms; the third deals with 
the income tax and compares it with the 
tax on property; the fourth criticizes the 
revenue system of Illinois. 

A copy of this booklet on “Sound Tax 
Reform” may be obtained upon applica¬ 
tion to the Daily News. 

♦ ♦ ♦ 

ly/r.ANY fine tributes have been paid to 
the influence of the country weekly. 

What the village paper means to its sub¬ 
scribers, however, has not been better ex¬ 
pressed than by John Greenleaf Whittier 
in his poem “Snow-Bound.” Any one 
who has lived in New England knows 
the isolation of the snow-bound farm 

tics Observed by a Massachusetts Editor” 
(Little Brown & Co.). This book is 
scheduled for publication early in May. 
Mr. Griffin has attended every national 
and state (Massachusetts) convention of 

KANSAS IS A RICH. RESPONSIVE 
field—TOPEKA, ITS CAPITAL 

A GOOD "TRY OUT* OTY 

They zre belt covered by the 

Copt&a 
Bail? Capital 

TOPEKA, KANSAS 
Only Kama* Daily with a Gnaral 

Kansae Circnlatte 

Dominatee ita field in circulation, all 
clatiea o( advertiaing, newa, prestige 
and reader confidence. 

Supplies msrket daU—does survey 
work—gives real co-operation. 

PUBLISHER 

MEMBER A. B. C.—A. N. P. A. 

Publishers Visiting Boston 
should take time to visit the pressroom of The Boston Herald and 
see in operation a battery of Scott Multi-Unit Presses, consisting of 

Sixteen Units and Eight 
Folders 

They are the latest and best in newspaper press construction, ad¬ 
mitted by everyone to be the most versatile newspaper press built. 

WHAT ARE YOUR REQUIREMENTS? 

WALTER SCOTT & CO. 
NEW YORK 

1457 Broadway 

Plainfield, N. J. 
CHICAGO 

1441 Monadnock Block 



“DADDY” OF NEW YORK NEWS REPORTERS 
By MATT G. PERKINS 

ten during his fifty years of reporting, 
Ixjgin with the famous “Goodrich mur¬ 
der’’ in Brooklyn in March, 1873. 

Several of the many reporters “broken 
in” by Mr. Wood have become famous 
in literature. Bennett Graham Burleigh, 
noted war correspondent, and the War 
Eagle of Kipling’s "Light That Failed,” 
was one of the reporters who helped Mr. 
Wood cover the Brooklyn Theater fire 
in 1876 in which many lives were lost. 

Others who began newspaper work un¬ 
der the tutelage of Mr. Wood, are Her¬ 
bert F. Gunnison, present publisher of 
the Eagle, John Langdon Heaton, poet 
and editorial writer, and .\lexander 
Black, author of “The Great Desire” and 
other novels, and father of the picture 
play. He also introduced P. Langtry, 
present Secretary of State of Massa¬ 
chusetts, to the newspaper game and 
helned him get his first job as a reporter. 

Much of Mr. Wood’s time has been 
si)ent in a study of the police department 
and the science of police work. “I have 
often wondered.” said Mr. Wood, “why 
newspapers periodically athack the police 
force instead of other city departments. 
Memt)ers of the police force are far 
above the average of municipal servants 
in faithfulness, heroism and honesty. 
Most of them do their duty, live de¬ 
cently, raise families and educate their 
children, and why they are stigmatized 
as ruffians, is a matter that I could never 
understand.” 

Mr. Wood took occasion to say a good 
word also for the police reporters in 
general. “The average police reporter,” 
he chuckled, “is a pretty good fellow and 

\ork in December of 1872, when he was I have met .some of the most wholesome 
16 years old. He did not come for the specimens in humanity among them.” 
avowed purpose of taking up newspaper in his day Mr. Wood has smiHithed 
work, but when his brother William out the rough ways for many young re- 
Wood, at that time city editor of the porters who did not “know the hang of 
Brooklyn Times, offered him a job he things” well enough to handle certain 
took it. stories. 

And most reporters are cubs con- The one thing he says that he has al- 
siderably longer than was the ambitious ways tried to di.scourage in young re¬ 
young Scot. For it was after only three porters is the practice of “piping” a story, 
weeks of cubbing that he came down “The reporter that tries to dress up 
to the office one morning and found him- a story with a feeble imagination always 
self assigned to cover police headquar- destroys somebody’s confidence in news- 
ters—a regular reporter’s job with a paper stories, for there is someone who 
regular reporter’s pay. That was on knows the truth of every thing that is 
February 10, 1873, and with the excep- printed,” is his frequent advice to the 
tion of a few vacational trips to Scotland, tx-ginner. 
Mr. Wood has beein^ doing a regular Mr. Wood took one vacation 45 years 
reporter’s work ever since. ago, but instead of going to Scotland he 

After eight years in Brooklyn yoimg went over in Pennsylvania and was mar- 
Wood decided to come over to Manhat- ried. Mr. and Mrs. Wood, who live at 
tan. He was on the old Kew York Sun 62 Oeveland street, Brooklyn, have three 
for 10 years and is a member of the Sun sons and a daughter. The eldest son is 
.'\lumni Association. Leaving the Sun professor of mathematics, the second a 
32 years ago he took his present job practicing physician in Manhattan, the 
with the Brooklyn Eagle. daughter editor of a commercial maga- 

The long string of the really biggest zii\c. The youngest son is employed by 
police stories that Mr. VV'ood has writ- the United States Steel Company. 

Boston Globe 
First 

During 1922 the total number of Real Estate 

advertisements printed in Boston papers having 

Daily and Sunday editions was 

GLOBE.92,009 
Second paper--20,934 
Write to Advertising Manager, Boston Globe, 

for information about the Boston territory. 

P^IFTY years a reporter and still 
going good. That is the record 

of James Macdonald Wood, police news 
reporter for the Brooklyn Eagle, and 
one of the widest known and most pic- 

j ture.sque types of New York’s old school 
] of famous reporters, 
j Mr. Wood was born and schooled in 

Edinburgh, Scotland, and came to New 

James Macdonald Wood 

The Globe Should Be 
First on Your Boston List 



NEWSPAPERS MADE PUBLIC 
CALL FOR ZONITE 

(Continued from page 10) 

nence. Especial stress was laid on the swung under way a detailed and hand- 
use of the antiseptic for pyorrhea. somely illustrated book, 12 by 15 inches, 

The campaign was planned to_ occupy concerning the company, the product and 
at Its introductory stage 33,000 lines per the advertising was mailed, under 24- 
paper. Since New England was selected cent first class postage, to all dealers, 
to be the scene of the test effort, the Although at the start attention was 
campaign was to appear in ail the eight centered upon Boston, the sales and ad- 
Boston newspapers and numerous papers vertising work rapidly was extended 
outside. Here, certainly, was something through New England, with newspaper 
which even the case-hardened druggist advertising carrying much of the load, 
would take notice of. Conditions were Although the product is ^ing taken to 
favorable for talking the product and the public, the dentist and physician are 
advertising in advance of publication of to be the subject of cultivation. One 
copy and obtaining a widespread advance of the first steps will be the circulation 
distribution. of a carefully edited volume, written by 

Mr. Willis, president of the company, noted medical authorities in technical 
at this point and against the advice of language, among dentists and physicians, 
friends, decided upon a “reversing entry” The general advertising to the public, 
into the market. Instead of merchandis- however, will be a non-stop affair with 
ing the product and the advertising in newspaper and outdoor copy the big 
the usual fashion, he gave orders for the mainstays. 
advertising to be released without any of The Zonite Company was not prepared 
the product being on sale at any store, to meet fully the demand which material- 

• full-page institu- ized. It is extending its facilities, how- 
tional advertisement previously described ever. In New England within about six 
appeared in all the Boston newspapers, weeks, approximately six carloads of 
The nature of the copy was so unusual merchandise have been sold and deliv- 
that many read it to find it whether it ered. The company’s main purpose is 
was a plea for the starving Armenians to build a large and permanent volume 
or the announcement of a new maga- nationally as rapidly as feasible, 
zine. People began to ask dealers for In four weeks, the company had sold 
Zonite. Twenty druggists telephoned to more than 100,000 bottles of Zonite in 
their jobbers and the sales_ aid depart- Boston alone and difficulty was experi¬ 
ments of the newspapers to find out what enced to get enough of the product. In 
“That Zonite” was and where they could four days after the opening advertising, 
get It. As the second and succeeding nearly 3,000 dollar bottles had been dis- 
copy guns were fired, druggists became tributed. 
more and more “het up” and sold on Over 60 per cent of the drug trade 
both the product and its sales possibili- stocked the special deals made within 
ties. the first 30 days. Since then dealers in 

With the commencement of the adver- all parts of New England have added 
tising, the Boston jobber, the Eastern the product. Three men opening up 
Drug Company, given the wholesale ex- Providence disposed of 10,000 bottles the 
elusive rights, set 35 salesmen to work first day. In Boston, the Transcript, 
getting distribution with five sp^ial in- Telegram, Post, morning and evening 
troductory deals. The breaking into the Globe, Herald and Traveler, Advertiser 
market backwards by the company had and American were used, 
secured the interest of the trade to a This is but the beginning of similar 
large degree and accounts were opened work throughout the country section by 
rapidly. Within about two weeks, section. Now that the opening 33,000 
Greater Boston and many dealers outside lines have appeared in about 38 days in 
had been stocked. space ranging from a page to that which 

“Had we gone to the dealer before be- is smaller, consistent follow-up advertis- 
ginning our advertising, even with our ing is appearing daily in territories where 
large campaign, we would have found there is distribution. The company has 
him sornewhat indifferent,” an official of the stage set for turning loose its effort 
the Zonite company stated. “Even if he in New York at about the time this ar- 
had given us his order, he might have tide will appear. Because of his long 
had the goods in stock three or four experience with what newspaper adver- 
weeks before the campaign had opened tising can accomplish, as was demon- 
and demand begun. That would have strated with Tanlac, the president of the 
been a damper om his enthusiasm. Our company, Mr. Willis, who is described in 
best method of selling our advertising, the trade as a “merchandising genius,” 
we believed, was to make it get people will insist that the liberal purchase of 
to ask for our product. newspaper lineage persistently the year 

“We felt it of great importance not ’round be an outstanding feature of the 
only to have the druggist appreciate our Zonite success, which is amply financed 
advertising effort, but also the product by New York interests. Mr. Willis him- 
and the Zonite Company. Therefore, we self is reputed to be one of the country’s 
had eight men whose job was to call on really rich men. 
druggists to tell them our story. The It took courage and capital to boldly 
telling of this completely, we estimate, launch Zonite before the public in full 
averages an hour and a half per druggist, pages, without a bottle on dealers’ shelves. 
These men have as their purpose making But the results showed that what talks 
the dealer a solid believer in us and our loudest to the dealer is actual demand 
product for all time. bv consumers. If vou can prove to him 

“The regular taking of orders was han- that vour product is wanted and asked 
died by the sales force of our exclusive for through newspaper advertising, he 
jobber, who has charge of jobbing and becomes receptive to stocking it. Some- 
retail trade both. We plan to follow the times results come quickly, as in this 
plan of appointing an exclusive jobber case, and again long, painstaking plug¬ 
in each section and gradually extend our pjnj, Js necessary to get a product recog¬ 
advertising and distribution through the nized. 
country.” But newspaper advertising, in Zonite. 

In addition to the scheduled advertis- bas chalked up one more success to add 
ing. a full page reproducing a letter of to its long list of achievements. 
Mayor James Curley of Boston, thanking - 
the company for operating its tryout in Club Buy. New Home 
r^ew England, was used. A double-page 
spread was used in one paper to show The .^dvertising Cluh of N_ew_ York 

Hm Hochf. Macnifitent New Building Just Cang|4Mad in tba Hnart ti Tokjro 

Japan’s OMeat Evening Newapaper 
With Large Morning 

The Hochi Shimbun was established in 1872 by the late 
Marquis Okuma, and continuously since that early date 
has lent all its influence to the support of its great founder's 
lofty ideals. 

In the foreign news field the Hochi has built up a service 
which is unexcelled, and 
which has earned for it j-------------- 

many readers who are in¬ 
tensely interested in per¬ 
sons and events abroad. 
This interest has been 
found to exert consider¬ 
able influence on their 

taste in the purchase of J Per mch....Y 12.50 
imported commodities and ■ „ vo nnn nn 
undoubtedly has increased \ P”®'' ’' -^2.000.00 

their consumption of prod- J 
ucts from abroad. 

Advertising Rates 

TOKYO, JAPAN 

2 



Editor & Publisher for February 10, 1923 

OHIO 
is a state where advertisers, using Ohio newspapers, can get 
their messages into the homes of responsive buyers in the 
shortest time. 

As a center for distributing merchandise, in relative proportion 
to area-population resources, there is no doubt that it is OHIO 
FIRST of all her sister states—with 

Over 13,000 total railway trackage. 

5,759,394 people. 

Over 16,000 industrial plants employing 730,000 workers who 
earn over $944,000,000 per year. 

Over 859,000 automobiles, ranking second among all states and 
showing a gain of 18% over the previous year. 

A larger membership in Building and Loan Associations than in 
any other state. 

By concentrating your sales effort in Ohio newspapers with 
vigor, you will find by results that Ohio is 

FIRST 
Circula¬ 

tion 

♦♦Akron Beacon Journal. ...(E) 35,785 

♦♦Akron Times. ...(E) 21,416 

♦♦Akron Sunday Times. .. .(S) 21,439 

fBellefontaine Examiner . ...(E) 4,536 

tCincinnati Enquirer . (M&S) 72,270 

fColumbus Dispatch . ...(E) 75,116 

Columbus Dispatch . . ..(S) 74,654 

Columhus, Ohio State Journal. ..(M) 50,124 

Columbus, Ohio State Journal . . .(S) 29,206 

Conneaut News Herald. ...(E) 3,094 

fDover Daily Reporter. ...(E) 4,537 

flronton Irontonian .. . ..(M) 3,170 

tKenton Democrat. ...(E) 2,400 

2,500 10,000 

line* lines 

.10 .10 

.06 .06 

.07 .07 

.0179 .0179 

.17-.3S .17-.35 

*Lima News and Times-Democ’t (E&S) 

*Lima Republican-Gazette .... (M&S) 

xMiddletown Journal.(E) 

tNewark American-Tribune .(E) 

fPortsmouth Sun and Times. . . (MdcE) 

fPortsmoutb Sun-Times .(S) 

SteubenTille Gazette.(E) 

♦♦Toledo Blade .(E) 

fToronto Tribune .(E) 

♦ ♦Youngstown Vindicator.(E) 

♦♦Youngstown Vindicator.(S) 

Circula- 2,500 10,000 

tion lines lines 

16,083 .07 .05 

10,270 .035 .035 

5,117 .025 .025 

6,890 .025 .025 

16,481 .06 .06 

11,140 .04 .04 

8,437 .04 .04 

100,317 .27 .25 

1,096 .011 .011 

24,787 .07 .07 

24,351 .07 .07 

.017 .0179 

.0179 .0179 

.014 .014 

Government Statement, April 1, 1922. 

♦A. B. C. Publisher’s Statement, April 1, 1922. 

*^A. B. C. Publisher’s Statement, October 1, 1922. 

^Government Statement, October 1, 1922. 
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In Washington 

ONE 

COMBINATION 

Two Newspapers 

Morning HERALD 

Evening TIMES 

ONE RATE 

115,000 Circulation 

More circulation in Wash¬ 
ington than there are homes. 

The Washington Times 
and 

The Washington Herald 
G. Logan Payne, Pub. 

National Advertialnf Rapmantathrea 
G. Loxan Paijrne Co. 

Chicago, Datrolt, 
St. I and Loa Anaalea 

Payne. Burns & Smith 
New York and Boston 

The Atlanta Journal 
ATLANTA, GA. 

Over a Million 

Lines a Month 

During 1922 carefully sifted 
advertising in The Atlanta 
Journal totaled over 12,000,- 
000 lines. 

Advertising in The 
Journal Sells the Goods 

RETAILERS DEMAND MORE 

HOME CIRCULATION 

{Continued from Page 7) 

econoinics of Columbia University made 
the prediction that business men may look 
forward with a fair degree of confidence 
for a contimic'd expansion of business for 
at least the next six or nine months. 

The influence of advertising on women 
huyers was the subject of a most in- 

“ ‘While advertising seems to be a vital 
necessity under our present economic system, 
it seems to many thinking people that ad* 
vertising is a great economic waste, and that 
it will become as unnecessary as to advertise 
p<;stage stamps when civilization has evolved 
a coo|)eraiive democracy. Meantime, make 
your advertisements absolutely true and as 
attractive as you please. Of course, we all 
read and act upon them. Above all else, do 
not state that your firm sells the best at the 
lowest prices. That is hardly ever true.* 
“And in conclusion, let me ask you, if you 

be made interesting and of real value ^cresting and constructive talk before the 
all tlie time, so that housewives will want aflvertising .%*ction by Mrs. Lulu E. 
to read it. The woman who buys must Lrklcs, publicity- director of A. Ham- 
be so sold on the proposition that she will burger & Sons, Los Angeles. The facts cuutiusiuii, i<ri 
complain if the paper is not delivered «u'd figures presented were based on a spirit of antagonism that stems exists 
and the salesperson must be so convinced ■'•nrvey just completed by the Womens between stores and their patrons? The public 
of its merits that she must ask custom- Oub of I-os Angeles. Mrs. is al ways growling at the store and the store 

ers, “Did you get your Shopping News?” Techies said: 
Mr. Moore said his exiierience con¬ 

vinced him that a newspaper man is not 
the be.st manager for such a sheet. He 
has the newspaper outlook rather than 
the merchants’ outlook, it was felt. In 
Seattle, Mr. .Moore pointed out, the mis¬ 
take was made of putting out the paper 
“cold.” It would have been far better 
to interest the public by an extensive 
street car, motion picture slide and bill¬ 
board campaign. 

.According to Mr. Moore, the Seattle 
Shopping News advertising rate is 
slightly lower than that of the local news- 
pajicrs and its circulation somewhat 
higher and concentrated in the city. The c'lt 
rate is $1.64 an inch flat, no matter how 
much sjiace is used. The circulation is 
6.S.(KK). all in Seattle. There are 16 firms 
advertising in it. 

The staff consists of a manager and 
an assistant. The printing is done by a 
printer and the distribution by contract. 

“Realizing the imixjrtant fact that it is esti¬ 
mated 90% of the nation’s buying is done 
by women and that millions of dollars are 
sfjuandered every year in an effort to gain their 
attention, the Women’s Advertising Club 
lannclied and completed an educational and 
cf>-<»pcrative campaign among the wttmen of 
Southern California in an effcTt to determine 
their reactions to advertising as accurately as 

ihle. 

is always finding fault with the public. 
“Just mere service and merchandise won’t du 

- -not even fair prices and more knowledge. 
The store must love its public and delight in 
its service, not for gain alone, but for the very 
joy of serving.” 

Speaking before the N. R. D. G. A. 
.\dvertising Group, Joseph B. Mills, pub¬ 
licity director of the j. L. Hudson Com¬ 
pany, Detroit, advised the abandonment 

■ It was ileciilcd the most direct method of of price mention in department store ad- 
reaching women was through their own chan- vertisillg aiul the USC, ill its place, of 111- 
nels—clubs, iiarent teachers' associations and stitutioiial Copy. Talk store and service 
similar organizations. Accordingly, speakers auJ tJ,,. people will juSt naturally COme 
fnm the club ap^are-l Iiefore these vartoii, ^vithout regard to price, Mr. 
hodie.. explained the aim of the campaign an.l 
distributed (luestionnaires to each woman pres- , , i, , , ■ , 
ent. The speaker always urged that e.ich of ‘he Hudson business vojumc to OllC 
tlicsc <iuestions be considered thoughtfully an*! largest of any department Store 
answered, in the s|>ace provided, carefully and in the world. 

Other siK-akers included Richard J. 
Sloman, vice-president of the Century 
.\dvertisiiig Service; Leonard Dreyfuss, 
of the United Advertising Corporation; 

honestly. The questionnaires were collected 
immediately after the adjournment. 

“Hy tliis direct r^.-tluKl, it was possible not 
fitdy tf) determine -the classes of persons 
reacheil but also to l)e assure<l that each qiies- i n r \ “ u * ui 

rered by the individual without Douglas W alker, of Arnold, Constab e 

Namm & Son; Col. N. S. Plaut, of I-. 
S. Plaut & Co., Newark, N. J.; Walter 
-S. Hamlmrger, of Hochschild, Kohn & 
Co. 

The advertising sessions were presided 
over by Chairman Chester A. Brown of 
L. S. Plaut & Co.. Newark, N. J. A 
round table program was in charge of 
Frank A. Black of William Filene’s 
Sons Company, Boston. 

The -Advertising Group elected the fol¬ 
lowing officers Thursday:- 

'Chairman, Ciordon -Schonfarher, Glad- 
hroiigh the (picstionnaire on the basis of l.iMiO; ding Dry Goods ^Company, Providence, 
ti nder the caption *l)id not answer* are tig- R- L; 1st vice-chairman. I*rank A. Black, 
nred tlie failures to reply to that particular William Filene Sons Company, Boston; 
iincstion, though all others may have been an- 2(1 vice-chairman, Chester .•\. Brown, T^. 
swercil, proving an uncertainty of determina 
t on on any onj point): 

and wage earner in moderate circumstances. 
“So diverse were the classes of women 

coveretl—embracing, as they diil, teachers, 
housewives, workers in factories, stores ami 
oflices, professional women and club supporters 
that it was tli cmeil advisable to figure results 
on a basis tpf 1,000 returns. fonsequently 
file thousand questionnaires from which the 
linal statistics were deduced represent, as 

1. Do yi.u read newspaiier adverti 
2. ('irciilar letters?. 
.t. .\nnonncement cards? . 
4. booklets and panqihlets?. 

OcC.T- not 
silinally an¬ 

Yes Nil seldom swer 
6% 8%- 3% 

33*:^ 40% 15% 12% 
64*:?. 17% 9% 10% 
32% 35% 16%. 17% 
72% 10%, 12% 6% 
fi.i'T, 14% 10% 11% 
7S% 11% 7% 7% 
54% 23% 8% 10% 

A newspaper of charac¬ 

ter, inte^rhy and enter¬ 

prise which has earned 

the confidence of the peo¬ 

ple of the world*s greatest 

industrial district. 

DAILY Md SUNDAY 

.. of*.,.- cocrcion or influence from others. To get & Co.; Lrncst C. Hastings, Dry Goods 
The paper goes out on a Saturday after- ^ average, all classes of women were aji- Economist; Herman Ncadcrland, .\. I. 
no(«i. quite late, for Monday s selling. club woman and .. - . ^ . . 

.•\lthoUgh stores using the paper all use head of a household to the salaried woman 
the advertising in the local newspapers, 
the exiierience of San Francisco and Los 
.\ngeles showed. Mr. M(K»re said, some 
had abandoned Sunday newspapers for 
Monday’s selling. 

In opening the National Retail Dry 
G(K)ds Convention, President Jesse 1. 
Straus of R. H. Macy & Co., said one 
of the outstanding accomplishments of nearly as inissihle, an equal mimlier of women 
the Iiast year by the organization was from various walks of life. Thus they may lie 
effecting the repudiation of the charges cmisidered to rei>rescnt the average buyer, 
that all the distributors were profiteer- "I he following information was obtained 

ing. 
“Our vehement opixisition to an .-Xmer- 

ican valuation clause or to any other 
form of extreme tariff rates, brought 
aliont, I liclicve, a scries of attacks on 
all the distributors. They were cliarged 
with profiteering,” said Mr. Straus. 
“The charge culminated in a Govern¬ 
mental investigation and a Governmental 
attack. The second can hardly have 
grown out of the first, for the investiga¬ 
tion which took the form of an inquiry 
hy a joint congressional committee into 
pRKluction and distribution, completely 
disprovffl the charges that had been 
made. 

‘‘It is the ftinction of the N. R. D. G. 
Mr. Straus said, “to study the 

science of distribution to combine legiti¬ 
mately on a constructive program, to 
combine legitimately in opposition to de¬ 
structive attack, to labor for greater effi¬ 
ciency and less friction and waste, to 
disseminate information that will tend 
to clear up misunderstandings of our in¬ 
tentions, onr efforts and our ideals for 
our institutions; to admit frankly that 
we are in business for profit, hut that onr 
ambitions soar alwive mere profit: that 
we are dependent for success as is no 
other type of business entity on the cre¬ 
ation and iieriietnation of good will in 
the several cnmmnnities in which wc 
operate, and that we have a realizing 
sense of our opiKirtiinities and obliga¬ 
tions. 

‘‘In short we are in a fair field with 
no favor. We need friendly competition, 
and if we ask no governmental subsi¬ 
dies wc demand novernmental eonitv.” 

While he expressed the oninion that 
conditions warrant now IrKiking ahead 
to a normal perirKl of business nrosiK-ritv 
in 102.1 except for unknown and unknow¬ 
able inflnenres in Fnrope I’resideiit 
S'rans sofiiuhxl a warning of the danger 

. of increased prices for manufactured 
prcKlnrfs disproportionate to whatever in¬ 
crease there may be in the price of farm 
products 

Considering the nresent ero'ionrV sitn- 
atirin in the light of oth'-v h"-iin"js c\'rl--< 
Wesley C. Mitehell of the departm-nt of 

6. Program advertisements? . 
7. Street car ailvertiscnients ? .. 
8. ItilllMianls? . 
9. Which of the aUive advertising media most? 

Newspapers? . 36% 
Circular letters? . 1% 
.\nnouncement canls? . 4% 
Booklets and jiamphlcts. 1.7% 
Magazine advertisements?.22.7% 
Program advertisement.s?. 3% 
Street car advertisements?. 4.2% 
Uil1t)oards? . 4.4% 
Dul not answer—could not ilecidc.. 2.3% 

111. Do you jirefer advertisements with illustrat. (,4% 
11. Do you like chatty, conversational advertise i^^nts? 
12. Do you !ike more statement of facts ami priec.s? 
l.L Have you faith in comparative prices?..... 35% 
14. Have you sometimes found that merchandise is not as reire 

sente<l in ailvertisement ?. 78% 
l.S. Where ;M*ST*ihle, dti you specify “home pnxliicts”?. 42 
10. Have you confidence in advertising generally? . 

•This question was asked for the direct purpose of securing data that would lie of assistance 
to the Los Angeles ('hamlier of ('ommerce. 

64% 16% 6% 15% 
34% 41% 4% 21% 
60% 20% 5% 15% 
35% 30% 10%, 25%, 

78% 8% 14% 
42% 21% V.% 31% 
73 %r 10% 7% 10% 

“It uas interesting to note the many com¬ 
ments that were written on the questionnaires 
in addition to the decisive ‘yes* and ‘no.* 

“I will cite a few just to give an idea of 
ihe ketn interest manifested in this campaign 
aud the care with which the questions were an¬ 
swered. Scores of cfimments either identical or 
similar to these, were made, proving the thought 
liehind eacli return. 

“ ‘The form of advertising that influences 
me most is that which is sincere, truthful 
and that does not run down his neighbor’s 
g(H»ds.’ 

“ ‘Faith in comparative prices depemls on 
who quotes them.* 

“ ‘I read mainly fur facts and prices— 
secondarily to study the psychidogy of the 
ad. They arc often quite clever ami interest¬ 
ing. The more clever and interesting they 

arc, the less 1 am inclined to trust them.* 

S. F’lant & Cl).. Newark N. J.: Id vice- 
chairman, .Mortdii Simpson, Birmingham, 
.\la.; 4th vice-chairman, Joseph B. Mills, 
J. L. Hudson Company. Detroit; .Sth vice- 
chairman. .Mrs. L. E. Kckles. .\. Ham¬ 
burger & Sons. L'is .Xngeles, Cal.; sec¬ 
retary-treasurer. W. R. llotclikin, of 
.•\hraham & Straus, Brooklyn, N. V. 

In his convention report Managing Di¬ 
rector l ew Hahn declared the Truth Cam¬ 
paign committee of the N. R. 1). G. .\. has 
inaugurated a work which ultimately 
should result in a Ix-tfer understanding 
hy the consumer of the service rendered 
hy the retailer and of the problems, dif¬ 
ficulties and costs which the retailer must 
assume in his effort to serve the con¬ 
sumer. He said in part: 
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“In the work to build better trade relations 
we lo*A- forward to the time when the under¬ 
standing and sympathy between the retailer 
and those from whom he buys may develop 
to the point where both sides of the market 
may do business more economically with less 
annoyance and greatei; satisfaction and when 
the retailer will not be in the positii n of hav¬ 
ing those from whom he buys contribute to the 
possible creation or enlargement of dissatis¬ 
faction in the mind of the retailer's own cus¬ 
tomer. Surely these are basic Belds of work. 

“The one big achievement of the association 
in 1922 was the hildmg of the First National 
Merchandise Fair, at the Grand Central Pal¬ 
ace, New York. The association was success¬ 
ful with but three months of preparation in 
producing a fair in which more than bOO ex¬ 
hibitors took place and which was visited by 
some 25,OOU buyers. 

“.Mthoii'^h the first fair in many resiiects fell 
short cf perfectly exi»ressing the ideals for it 
held by the officers and directors, it proved 
to be a tremendously valuable event and has 
oiKjneil the way for the development of what 
we iielieve ^^il) l>e the most useful held of 
work on which the association can embark— 
that (.f pr(>viding merchandising assistance for 
thoUHiinds of retailers and their ln:yers from 
all over the country. 

“The work is now well under way for the 
second National Merchandi>e Fair, to be held 
at the Grand ( eiitral Palace, New York, from 
July -M to August 3." 

Ira M. Younkcr, of Franklin Simon 
& Co., chairman of the ways and means 
committee of tlie First National Merchan¬ 
dise Fair, said an achievement fully worth 
all the effort put into the fair was the 
apiiointment of a committee to work out 
a cixle of ethics between retailers, manu¬ 
facturers and wholesalers. 

In e.xplainin;^ the use of an expense 
budget in cutting down retailers’ ex- 
IK-n.ses, F. H. Scull, accountant, of K. H. 
Scull & Co., Chicago, said the old idea 
that advertising should be 3 ix-r cent of 
sales is a fallacy. He pointed out where 
it might be advantageous to use 5 tier 
cent very regularly, and others where 
more than I'/i would be wasted. 

William Nelson Taft, of the Retail 
Ledger, Philadelphia, ixjinted out to the 
Retail Secretaries’ .Association the need 
of trained salesmen and the gr^t op¬ 
portunity the dei)artment stores offer, 
he urged that retailers through adver¬ 
tising and similar means should acquaint 
the public with the advantages of retail 
selling as a profession. 

•Appreciation was voiced by the secre¬ 
taries for the co-operation of the trade 
papers in encouraging youth to adopt 
the vocation of retailing. Members 
were urged to co-oi)erate in the move¬ 
ment by supplying live information on 
the subject to the publications interested. 

Harold N. Moore of Seattle, was 
chosen president of the National .Asso¬ 
ciation of Retail Secretaries to succeed 
W. H. Gray, of Qeveland. W. DeSaus- 
sure Trenholm. New York, was elected 
first vice-president; F. H. Nielson. Fort 
Dodge. la., second vice-president; and 
C. J. Columbus, third vice-president. T. 
M. B. Hicks. Jr., was relected secretary 
as was Raymond T. Fiskc, Buffalo, 
treasurer. 

CLOTHING BUSINESS BRIGHTENS 

New England Retailers* Association 
Optimistic Over 1923 Prospects 

Boston, Mass.. Feb. 7.—The atmos¬ 
phere of dejjression which has affected 
business during the past year appears to 
be brightening, according to reports made 
tixlay at the annual convention of the 
New Fngland Retail Clothiers’ .Associa¬ 
tion. 

President F. .A. Long, in his annual 
address, <leclarcd: 

“Many retailers were unable to operate 
profitably during the early months of the 
year; gradually increasing l)usines.s 
brought them to a point where the final 
months were moderately profitable. Per¬ 
haps the principal thing to 1k‘ afrakl of 
at the present time is rising prices. The 
buying public is still showing a consider¬ 
able indisposition to follow goods up. and 
tbe attitufle of many retailers .still shows 
a considerable degree of caution. How¬ 
ever, we find today optimism is the key¬ 
note in American business. The fceliii'r 
is becoming general that the worst is all 
Ix-hind and we are well along on the road 
to materially lietter things. This under¬ 
lying sentiment of cheer in itself, is a 

geHxl indication that business is going to 
lie good for the coming year.” 

Julius C. Morse, national vice-presi¬ 
dent, "in an address, reported that the 
present high prices of cloth will hold for 
the next two years, with slight variations 
either way, but certainly not to return to 
prices as low as a year ago. “There is 
no danger of a buyers’ strike,” he de¬ 
clared, “because the advance to the con¬ 
sumer for next year ^aii be held down 
to a $5 bill on medium grade clothing." 

BLAMES ADVERTISING WASTE 

Iowa Clothiers Also Warned Against 
Carrying Too Varied Stocks 

De.s .Moines, la.. Feb. 7.—Waste in ad¬ 
vertising erticiency and retailers carrying 
too large a variety and brands of goods 
in stock were blamed for high distribu¬ 
tion costs at the meeting here today of 
the Iowa Retail Clothiers’ .Association. 

Sidney .Anderson, congressman from 
.Minnesota, and chairman of the joint 
congressional commission of the agricul¬ 
tural inquiry, said the average retailer 
carries too many brands, tcni many styles, 
and too many varieties. This wide se¬ 
lection is unneces.sary. (hie of' the larg¬ 
est stores in Chicago handles only one 
brand of knit goods, while he has found 
small retailers in the country selling six 
or eight different makes. The consumer’s 
demand for exjK-nsive service, and the 
liberal way in which credit is granted, 
were listed as two prime factors in the 
retailer’s increasing overhead. 

Fred Volland, president of the Na¬ 
tional .Association, cited the immense 
amounts of exiiensive dealer helps and 
lithographs that are sent to retailers by 
manufacturers, only to go into the waste 
pajier press, as evidence of the waste in 
advertising. He urged the merchants to 
put their own personality into their ad¬ 
vertising copy, and stressed the imjior- 
tance of personal letter camiiaigns. 

WILL DEVELOP RETAIL ADS 

Fourteen Wisconsin Daily Newspapers 
Form New Association 

The Newsjiaper .Advertising Managers’ 
Association of Wisconsin was formed at 
Madison, Wis.. January 29. Fourteen of 
the .state dailies published in Madison. La 
Crosse, Janesville. I'au Claire. Racine, 
Chippewa Falls, Waukesha, Marinette. 
Wau-sau, Green Bay. .\ppleton and Fond 
du I.ac were reiiresentesl. 

The organization has for its object the 
.<tudy of the development and sale of 
retail advertising, and will endeavor, 
through an interechange of ideas, to curb 
the promotin of schemes which tend to 
bring legitimate advertising into disre¬ 
pute, and to enlighten retailers regarding 
proper and economical advertising pro¬ 
cedure. 

The officers of the new organization 
are; Thomas J. Murphy. Janesville Ga¬ 
zette, president; E. J. Usher, Madison 
Wisconsin State Journal, vice-president; 
D. S. Greig. I.a Crosse Tribune and 
Leader-Press, secretary-treasurer. 

Largest 
Circulation 

of any 

Maine Daily! 
PORTLAND’S 

Only Three-Cent Daily 

PORTLAND’S 
Only Evening Paper 

^Dortlanb Crprrss 
Xfw rnjnyinK the 
circuKuion in its histnry! 

The Julius Mathews Sfecial Agenev 
Boston—\ew Vork—Detroit —Chieago- 

LEADING THE LIST 
In a city and nation where class circula¬ 

tion means everything, where American 

advertisers in the ordinary newspaper 

buy waste circulation among Japanese 

whose purchasing power is low, The Jiji 

Shimpo leads all. With a monthly sub¬ 

scription rate of Yl.lO, The Jiji is the 

highest-priced newspaper in Japan. 

THE JIJI SHIMPO 

Is the newspaper of prosperous, ambi¬ 

tious Japan—a young nation, newly-en¬ 

dowed with means for enjoying the 

goods of the West. Her most progres¬ 

sive sons and daughters, eager to learn 

more of America and all America has to 

give Japan, read The Jiji Shimpo. Not 

only on account of its superior presenta- 

'tion of domestic and foreign news, but 

because it carries the bulk of foreign ad¬ 

vertising appearing in Japan, The Jiji 

is the favorite of the class the American 

advertiser must reach. 

The Jiji’s New York representative, 

Mr. J. P. Barry, will gladly discuss the 

opportunities of the Japanese market, 

which he has studied at close range. 

New York Office: 

JAPAN ADVERTISER SUITE 
Equitable Bldg., 120 Broadway 

THE JIJI SHIMPO 
Cablet: TOKYO, JAPAN 

“Jiji Tokyo" ’ 
Bentley Code 

Morning 
and Evening 

Editions 

“In Japan, the Buyers Read the Jiji’ 
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ORVILLE HARRINGTON DEAD 

OWA (EXPLAINING THE 
500,000 
AUTOMOBILES 

V 

Iowa is gaining in wealth faster than in popu¬ 

lation. That is why its 2,404,021 people have 

over 500,000 automobiles or nearly as many 

as there are families. 

Iowa has an average of one automobile to 

every fifth person. 

During the past year lowans spent over $30,- 

000,000 for gasoline for their automobiles 

alone, and over $12,000,000 for gasoline for 

tractors and farm utility gas engines. 

It is a pretty good thought to give the weight 

of your advertising to the territory that can 

buy the best, and where newspapers are read 

at home for the advertising as well as the tele¬ 

graphic news. 

Naturally the national advertiser who is 
alive and on the job will lose no time, but start 
after this business NOW. 

*Iowa City Press-Citizen 

•A. B. C. 

tGovernment Statement, October 1, 1922. 

. .(M) 

GrculatJon 

10,387 

Rate for 
S,0W lines 

.04 

...(S) 13,163 .04 

...(E) 21,131 .06 

(E&S) 15,521 .05 

...(E) 14,361 .06 

...(S) 17,401 .06 

...(E) 23,896 .07 

...(E) 60,696 .14 

...(S) 28,858 .14 

...(E) 6,320 .035 

...(E) 11,096 .035 

...(E) 7,863 .035 

...(E) 13,186 .05 

...(E) 15,080 .05 

■il 1, 1922. 

ober 1, 1922. 

Had Been With Dayton (Ohio) News 

26 Years 

Orville Harrin^on, aged 58, died in a 
private hospital in Dayton, Ohio, early 
Sunday morning, February 4, of appen¬ 
dicitis. At the time of his death he was 
foreign advertising manager of the Day- 
ton News. He became ill about two 
weeks ago, and following an operation, 
apparently was on the road to recovery. 
Then came a relapse and his death. 

Mr. Harrington had been connected 
with the Dayton Daily News in various 
capacities for the last 26 years, starting 
as foreman of the composing room. La¬ 
ter he became business manager, and sub¬ 
sequently foreign advertising manager. 

H. H. WARNER 

Made Fortune in Widely Advertised 

Patent Medicine 

H. H. Warner, aged 81, a dealer in 
medicines at Rochester, N. Y., died in 
Minneapolis, January 26, of heart disease. 
He had been ill for two months. 

Mr. Warner, 30 years ago widely 
known as a promoter of patent medicine 
companies, was born on a farm in West¬ 
ern New York. When he was 15 he was 
apprenticed to a tinsmith, but after a 
few months started out on the road as a 
peddler of tinware. When he was 18 he 
opened a shop for himself in .\nn Arbor, 
Mich. 

Later he announced in a country-wide 
advertising campaign that he had been 
miraculously cured of an incurable dis¬ 
ease by a compound which an herb doc¬ 
tor of Rochester, N. Y., had discovered. 

®biiuary 

Mrs. Myer Friendly, mother of Ed¬ 
win S. Friendly, business manager of the 
New York Sun & Herald, died February 
7, after a short illness. Mrs. Friendly’s 
home was in Elmira, N. Y., but she was 
visiting her son in New York at the time 
of her death. • 

C. Fred Crosby, aged 59, for the last 
seven years editor of the Tobacco Rec¬ 
ord, died February 7. Mr. Crosby had 
been a member of the New York Press 
Club for thirty years and was secretary 
of the board of trustees. 

Mrs. George W. Smalley, widow of 
George W. Smalley, for many years 
Lx>ndon correspondent of the New York 
Tribune and later American correspond¬ 
ent of the London Times, died in New 
York, February 4. 

Rev. Walter Dwight, aged 51, for 
11 years associate editor of America, a 
national Catholic weekly, died Febru¬ 
ary 1. 

Mrs. Jane T. Wilson, wife of David 
Wilson, president of the Nassau News 
Company, died February 4 at her home 
in Brooklyn. 

John T. Brosnan, aged 62, for 30 
years employed in the composing room of 
the New York World, died February 1. 

H. ZiNN Gould, who started his career 
as a reporter on the Philadelphia Press, 
and managing editor of Town Topics, 
died in New York, February 5. He had 
been connected with Town Topics for 
20 years. 

John Raymond Cox, aged 49, associ¬ 
ate editor of Army and Navy Journal 
and editor of the Fleet Review, monthly 
publication of the enlisted men of the 
Navy, died in Washington, February 6, 
as the result of a stroke of apoplexy. 

James Mahon, for 30 years in the 
New York World composing room, was 
found dead in a snowdrift near Bellmore, 
L. L, February 7. Heart disease was 
thought to have caused death. , 

Nicholas Bruce Martin, aged 69. ed¬ 
itor of the Waynesboro (Pa.) Press, 
died February 3 after a long illness. 

Earl B. Gaddis, aged 37, a member 
of the editorial staff of the Omaha 
World-Herald and well known in Wash¬ 
ington newspaper circles, where he was 
formerly secretary to Senator Gilbert 
Hitchcock, died at Omaha January 28 
of pneumonia, following a long illness. 

Harry F. Higgins, managing editor of 
the Tacoma I^ger, died February 1 
after a brief illness. Mr. Higgins had 
been in newspaper work in Tacoma for 
23 years. 

William Eaton, managing editor of 
the Kalamazoo Telegraph and later part 
owner of the Rockford (Ill.) Gazette- 
Register, died Janhary 30. 

James E. Watkins, editor of the 
Chillicothe (Mo.) Constitution, died 
January 31. His sons, Clarence E. and 
Irvin W., will assume the management 
of the Constitution. 

J. W. Rhoades, father of James R. 
Rhoades, publisher of the Newton 
(Iowa) Daily News, died at Newton, 
January 29. 

George B. Kelley, aged 75. for some 
years owner and editor of the Moberly 
(Mo.) Monitor, but who retired from 
active newspaper work 15 years ago, died 
this week in Los Angeles. 

A. J. Magurn, Canadian newspaper 
man, died at Ottawa, February 4. He 
had been connected at various times with 
the Manitoba Free Press, the Toronto 
Globe and the Montreal Herald. 

David L. Barton, aged 81, for many 
years foreman and manager of the Mer¬ 
cer (Pa.) Dispatch, died February 3. 

Capt. Roselle M. David, a former 
member of the Omaha (Neb.) World- 
Herald staff, who four years ago enlisted 
in the army, is dead in Panama. 

George B. Tindle, aged 82, for many 
years secretary of the Times Company, 
publishers of the old Pittsburgh Times, 
later merged with the Pittsburgh Ga¬ 
zette, died on February 1. 

Albert Brown Chandler, aged 83, 
former president of the Postal Telegraph 
Company, died at Randolph. Vt., Feb¬ 
ruary 3. 

WANAMAKER ESTATE TO FAMILY 

Department Store* to Rodman Wana- 

maker—Bequest* to Charity 

John Wanamaker’s will filed for pro¬ 
bate in Philadelphia, January 19, leaves 
his department stores in Philadelphia and 
New York to his son Rodman Wana- 
maker; creates two $1,000,000 trust funds 
for his daughters, Mrs. Barclay H. 
Warburton and Mrs. Norman Macleod; 
gives each of his grandchildren $10.(X)0; 
leaves $200,000 to Bethany Collegiate 
Church, Philadelphia; and gives $50,(X)0 
each to the Bethany Brotherhood and 
the Friendly Inn, a Philadelphia home 
for men seeking employment. 

In addition to these bequests the will 
includes the following provisions: $50,000 
to Mrs. Elizabeth Fry, Mr. Wanamaker’s 
sister; $60,000 in trust for the widow 
and children of his youngest brother, F. 
Marion Wanamaker; and $25,000 each to 
children of his deceased sister. Mrs. 
Mary W. Fales. The residue goes to 
Redman Wanamaker and he is instructed 
to provide funds for the creation of a 
home in Philadelphia for boys whose 
misclemeanors have subjected them to the 
law and who would otherwise be sent to 
the House of Correction. 

Ad Solicitor Kill* Himself 

Norman M. Baldwyne, advertising so¬ 
licitor. shot and killed himself at Prince¬ 
ton, W. Va., January 28, while facing ar¬ 
rest on the charge of shooting Miss Ethel 
Brown. 17 years old, in her home in 
Roanoke the day previously. He had 
worked on papers in Petersburg. 

Barreto’* Ettate $6,000 

John Joseph Barreto, member of the 
Richmond (Va.) advertising agency of 
Cecil, Barreto & Cecil, who died recently, 
left an estate appraised at $6,000, be¬ 
queathed entirely to his widow. 

Ervin Wardman Left $500,000 

The will of the late Erv’in Wardman, 
who was vice-president of the Sun-Herald 
Corporation, New York, recently ad¬ 
mitted to probate at W’hite Plains, N. Y., 
disposes of an estate estimated at $500,000. 
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Newspaper and Publishing 

of Canadian Press Ltd.; secretary, 
NEWS OF ASSOCIATIONS Gaude Melanson, Montreal La Presse; 

AND CLUBS executive, J. E. March, Montreal Star; 
Alan N. Longstaff, Canadian Press Ltd.; 
Edgar Boutet, Montreal Le Canada; F. 

Newspaper and Publishing Mears, Toronto Glo^; T. M. Fraser, 
Haufax Chronicle; Thomas H. Black* 

A SCHAEFER of the Fort Wayne lock, retiring president, ex-officio. 
(ind.) Journal-Gazette, has called tu xt « d vi- u > a • *• 

meeting in Chicago the latter part of . ^he National Publishers AssiKi^ion 
Febru^y at which organization of the moved to IS West 37th street. New 
National Morning Newspaper Associa- 
tion is to be completed. The Newspaper Dramatic Writers’ 

President Dwight H. Brown of the Club of New York on Feb^ary 3 Hected 
Missouri Press Association, has called a f^lowing officers: Hariy Hersh- 
special oneKlay meeting of the association New \ork Journal, president; Nat 
at St. Louis February 10 to consider 
plans for the coming year. J. S. Hub- dent; Frank Hughes, f^tbol.c Herald, 
tord. field secretary of the association, second vice-president; Alvin V. Kayton. 
will present plans for the year and the Star, treasurer, 
same time the greater Missouri commit- The Augusta (Ga.) Herald has been 
tee of the Northwest Missouri Press As- elected to active membership in the Amer- 
sociation will place its ideas for “putting ican Newspaper Publishers’ Association. 
Missouri on the map’’ before the parent _ 
organization. Advertising 

The annual meeting of the Republics rpnOMAS R. MARSHALL, former 
Editorial Association of Missouri will be I „ -j . t -u tt •» j c* . 

held at the Muehlbach Hotel in Kansas United States. 
City. February 12. in connection with the will address the Baltimore Advertising 
meeting of the Young Republican Asso- '% fifteenth annual banquet at 
ciation of Missouri. At the annual Lin- ^otel Emerson. February 13. 
coin Day banquet the principal speaker 
will be Vice-President Coolidge. 

The San Francisco Advertising Club 
gave a dinner and dance February 10 at 

Newspaper men of Oil City, Franklin Palace Hotel, 
and Titusville, Pa., have organized the “How the Newspaper May Be Used 
Tri-City Press Club, with the following Effectively’’ will be the subject of two 
officers: President, A. C. McIntyre, Oil of twelve lectures on “Investing the Ad- 
City Derrick; vice-president, E. T. Ste- vertising Appropriation,’’ to be given 
venson, Titusville Herald; secretary, weekly by the Pilgrim Publicity Associa- 
James A. Murrin, Franklin News-Her- tion, Boston. 
aid; treasurer, Roy Brower, Franklin 
News-Herald; social committee. E. W. , Kenyon, of Wood, Putnam 
McNall, Titusville Herald; James B. * ^ood Company advertisin^g agency. 
Borland, Franklin News-Herald; F. E. 
Jacobson, Oil City Blizzard. posscup-Pishon Post 281 American 

, . Legion Advertising Men s Post. Other 
H. P. McCall, of the Times-Pica- officers named were: senior vice com- 

yunc, has been elected president of the mander, Francis W. Tully; vice com- 
New Orleans Press Club for 1923. manders, Daniel Ashley and David Tib- 
Other officers are: Thomas Ewing Dab- betts; adjutant. Chester Porter; chaplain, 
ney. Item; Wilmer H. Johnson, Johnson George Hands; sergeant-at-arms, Hal 
Iron Works, vice-presidents; Frank S. MacNamee; historian, Paul Hanson; 
Berlin, Times-Picayune, secretary; J. F. service officer, Louis Glaser; athletic 
Witcher, Times-Picayune, tre^urer; di- officer, Lincoln Crosscup; employment 
rectors: John T. Gough, Martin T. Dur- officer, J. L. Neil; vocational officer, 
kin and E. J. Chopin, Times-Picayune; jeon B. Farley; finances officer, J. N. 
Harry Martinez, States. Sweeney; publicity, Fred J. Bonnet. 

The Second Minnesota District Edi- Advertising clubs in the States of 
torial Association hdd its mid-winter Colorado, Utah, Idaho, and Wyoming, 
meeting at Mankato, February 2. W. E. which form the eleventh district of the 
Hinchon, Madcha Times-Messenger, was Associated Advertising Clubs of the 
elected president; Robert Ste^rt, Cey- World, will hold a district meeting at 
Ion Herald, vice-president; H. J, Hay- Denver on February 12 and 13. F. D. 
^n, Lak^eficld Mandar^ secretary, and Zimmerman, former vice-president of the 
F. P. Griffin, Good Thunder Herald, district is chairman of the convention 
treasurer. The resolutions favored the committee. 
printing of legal publications in English- _ 
language papers only and opposed de- ^ _ j 
priving the regents of the University of P* ^reen 1. Found 
Minnesota of the right to dismiss dis- William P. Green, director of the 
loyal instructors. A. M. Welles, of the National Vigilance Committee of the 
Worthington Globe, retiring presjdent, .Associated Advertising Qubs of the 
made an encouraging report of conditions World, who has been missing since Jan- 
in the newspaper field. A. O. Moreaux, uary 2. telegraphed February 6 from 
of the Luverne Herald, spoke on “How Birmingham, Ala., that he was all right, 
to Secure and Maintain a Subscription He apparently has had an attack of am- 
List’’; Seth Thornton, of Brookings, nesia and did not remember what had 
S. D., told of the work of the South occurred for several days after he left 
Dakota School of Printing, of which he Xew York. He started on January 22 
is the head, and H. C. Hotaling, pul^ on a business trip to Columbus, Ohio, 
lisher of the Mapleton Enterprise, raad ^nd when a few days later no word had 
a paper on “National Advertising. ’ The received from him, it was learned 
summer meeting will be held at Worth- j,ot reached Columbus, 
ington. _ 

The Maryland Press Association 
has elected these officers: President, 

Newspaper Friends Dine E. C. Hill 

The staff of the New York Herald Ridgley P. Melvin, publisher, Annapolis The staff of the New York Herald 
Capital- vice-presidents, Clarence Vin- Rave a dinner February 3 for Edwin C. 
cent ami Leo Moore; and secretary- Hill, who has been a reporter for the 
treasurer, F. E. Shanahan. New York Herald and the Sun since 

He resigned January 1 to take 
The Delmarvia fAssociation charge of the news service of the Fox 

elected as its officers the following, presi- Company. 
dent. Col. Theodore E. Townsend; vice- _ 
president, George Carter and secretary, Lansing Auto Editions Issued 
W^illiam F. .Metten, general manager, „ . , ., 
Wilmington Every Evening. News- Special automobile show editions of 
papers of Delaware. Maryland and Vir- the Lansing State Journal and the Lans- 
ginia comprise the membership. ing Capital News were . issued Friday, 

February 15, two days in advance of 
The Press GMlery of the Dominion Lansing*, second annual show. 

Parliament at Ottawa on Februaiw 3 "_ 
elected the following officers: President, Holtville Tribune Sold 
H. F. Gadsby, Montreal Standard; vice- 
president. Grorge Hambleton. superin- The Holtville (Cal.) Tribune has been 
tendent of Parliamentarv Press Bureau sold by John B. Baker to N. H. Parks. 

FARM and 
FACTORY VALUES 
of Indiana’s industrial efforts mount yearly 

to nearly two and one-half billion dollars 

from agriculture, mining and manufactur- 

Too many think of Indiana as an agricultural 

state without seeing the market here for goods 

used by factories, offices and city dwellers. 

This state, ninth in point of population, has 

twelve cities with over 25,000 people—the 

highest native born population of all the 

States, over 92 per cent. 

In any advertising campaign, Indiana must 

be considered as an important factor, worthy 

of your attention and pretty certain to return 

results. 

Indiana’s leading papers, listed below, can be 

of great aid in helping national advertisers to 

secure a firm foothold in this unusual State. 

Qrculatlaa MM Umm 

fDecatur Democrat. •..(E) 3,165 .025 
* *Evansville Courier . ... (M) 24,668 .06 
*'Evansville Courier. .. .(S) 22,571 .06 

-j-Fort Wayne Journal-Gazette. ... (M) 23,490 .07 
-{-Fort Wayne Journal-Gazette. ....(S) 26,080 .07 
-j-Fort Wayne News-Sentinel. ...(E) 32,492 .09 
-f^ary Evening Post and Tribune... ,...(E) 9,125 .05 
'Indianapolis News. ,...(E) 115,634 .20 
-f-LaPorte Herald . ... (E) 4,019 .025 

"'South Bend News-Times. 9,702 1 
10,669 j ' 20,371 .06 

"'South Bend News-Times. . . .’. (S) 18,464 .06 
tfSouth Bend Tribune (S) 19,472. . . . ...(E) 20,200 .055 
"Terre Haute Tribune. .(E&S) 22,818’^' .06 
"Vincennes Commercial . .(M&S) 5,453 .03 

IGovernment Statements, October 1, 1922. 

•A. B, C. Publishers’ Sutement, April 1, 1922. 

••A. B. C. Publishers’ Statements. October 1, 1922. 

***A. B. C. Publishers’ Statements, 3 mos. ending Sept. 30. 

ffPublishers’ Statement. 
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E D I /F. © RIAL 
PROFESSIONAL SPIRIT ASCENDANT JOURNALISTS are well along the road toward 

professional standing. They have progressed far 
in the past year. In every corner of the land, 

thoughts of editors are turned toward putting into 
concrete form the principles of truth and of service 
to the reader—and to no one else—that have been 
slowly evolved during the past half century, and 
especially during the past twenty years. 

No better evidence is needed than the spontaneous 
efforts of numerous -^tate editorial and publishing 
associations to codify the principles under which 
their members are operating and desire to operate. 
Ethical codes have been proposed in a number of 
widely scattered editorial communities, and in several 
have been adopted and published. It is understood 
that the .\merican Society of Newspaper Editors, it¬ 
self an evidence of the trend toward professional 
consciousness, is prei)aring a code of principles to 
which its members will subscribe and under which 
they will conduct their journals. The idea is in the 
air and has gained strength by its own sheer merit, 
without the assistance of organized projwganda and 
missionary work. 

There is much yet to Ite done Ix-fore journalism 
attains the full status as a profession. There is also 
a danger that the enthusiastic supporters of the code 
of ethics idea will draw their lines so stringently 
that either natural progress will be checked or their 
codes will <lrop into creeds of words without the 
spirit that compels observance. 

Journalism, like every other human activity, moves 
with the years, and practices that 1923 applauds, or 
at least tolerates, may be as distasteful to 1943 as 
the vituperative journalism of eighty years ago is 
today. .\nd journalism has reached its present estate 
not through rules laid down by editorial groups in 
council, but through the enterprise and clear minds 
of individuals who refused to follow the crowd. 
These two factors doom any code which is based on 
a series of ‘'Thou shalt nots." 

Nevertheless, it is well that editors are thinking 
in terms of journalism as a profession. It will reach 
that state gradually and bv a succession of slow 
steps, each planted firmly on the foundation of what 
has gone before. Some day, possibly within the life¬ 
time of present-day workers, newspaper men will be 
prepared to accept full responsibility before their 
families and their readers for every word that appears 
in their columns. Some day they will be able and 
willing to cast from their ranks forever those who 
offend against the canons of truth and good faith 
that are generally adopted. That is one goal. 

Circulation and advertising will continue to re¬ 
ceive the attentifin that has given them their wonder¬ 
ful impetus of the present century, and he would be 
rash who would predict the limit of their development. 
Efpjalty rash is he who would now guess at the 
heights to which the ascendant professional spirit 
among .\merican editorial men may lead not only 
the press, but the nation and the world. 

BRING ON YOUR STATISTICIANS THE’Postal Department has more mysteries that 
we would like to see solved than what the joint 
postal commissirm of,-fhe House and Senate 

has done during its two years of life. Not the least 
important is the m.atter of present rates. 

To send a copy of the cloth-bound volume of 

F.hITOR I't Pl.Bl.lsHKR I S’TpRN'.VTjONAI. IlooK tO 

Japan 19 i^etits and to jend the same book only 
to Sji^n l’Vanci.sc(^ the cost is 36 centj. Of course, tln^ 
one to Japan is carried at fourth class rates, but 
when the destination is only part way and within the 
confines of the United States, U is necessary to ship 
by parcel post because the weight wrapped is 38 
ounces. 

Under thc^e same conditions it costs 20 cents to 
send one of these books to Chicago against the same 
19 cents that it costs to send the same bofik to Japan, 
P'ngland, or any part of Canada. 

We wonder how long it would take a Congressional 
commission to figure how much of a profit there is 
on the carriage of a package to Japan at 19 cents 
if there is a loss on carrying the same package to 
California at 36 cents? 

AN AMERICAN’S CREED 
Compiled bv Charles W. Miller 

Vicksburg (Miss.) Herald 

be x'llo the pastors that destroy and 
rr scatter the sheep of My pasture! saith 
the Lord. Am I a God at hand, saith the 
Lotd, and not a God alar off? Can any 
hide himself in secret places that I shall not 
sec him? saith the Lord. I have hear what 
the prophets .said, that prophesy lies in my 
name, .saying, / have dreamed, I have dreamed. 
How long shall this he in the heart of the 
prophets that prophesy lies? yea, they are 
prophets of the deceit of their own heart; which 
think to cause My people to forget My name 
by their dreams which they tell every man to 
his neighbour, as their, fathers have forgotten 
My name for Baal.— {Jer. xxiii : I, 23-27). 
But woe unto you scribes and Pharisees, 
hypocrites! for ye shut up the kingdom of 
heaven against men : for ye neither go in 
yourselves, neither stiffer ye them that are 
entering to go in.—(Matt, xxiii : 13.) 

Lincoln is dose enough to the present genera¬ 
tion through the memory of men still living 
to give an intimacy that makes him and his 

deeds and words always applicable today. 
Lincoln’s life is a vein of pure gold that has 

enriched .\merica for all time and there is no 
American who cannot profit greatly in patriotism by 
delving deep into it. 

Ida M. Tarbell in “The Fortunate Boy,’’ Collier’s 
for February 10, makes a point about the boyhood 
of our great .American that is usually lost, one worth 
our consideration in these days of unrest. 

“The hoy Lincoln did not read for forgetfulness. 
Th( bfKik was not a sedative, a soporific for him. It 
did not take him out of Spencer County. Ind., but 
rather helped him to understand Spencer County. It 
interpreted to him the thing of which he and Thomas 
Lincoln and Nancy Hanks Lincoln, and all these 
neighbors and friends of theirs, were a part.’’ 

need the teachings of Lincoln more today than 
ever liefore if the world is to be saved from greed. 
His greatest attribute was faith in his fellow man. It 
was that which saved a union divided'by hate and 
separated by rivers of blood. Peace can come now 
as then only “with malice towards none, with charity 
for all.’’ 

Lincoln was a statesman from the people who dealt 
through the hearts of men and gave peace to a conti¬ 
nent greater than Europe. 

WHEN ONLY RESULTS COUNT The automobile manufacturers of America are 
at last recognizing advertising as a form of 
salesmanship instead of a means of expressing 

vanity and as a result they are buying newspaper 
space as never in the history of the business, and 
they are filling that space with brass-tack selling 
arguments. 

Plain talk, dollars-and-cents argument and actual 
photographs have taken the place of the so-called 
works of art noted chiefly for their exaggerated 
magnificence, of a few years ago. 

The present newspaper drive for sales which 
started with the New York Automobile Show is 
continuing throughout the country and as a result 
orders are already booked to keep the factories 
operating to capacity until past mid-Summer. 

The automobile makers have learned their adver¬ 
tising lesson, namely, that newspaper space is the 
most economical form of modern salesmanship. 

ON TO LONDON London is going after the 1924 convention of 
the Associated Advertising Clubs of the World 
in a big way and all men who vision a better 

world to live in through binding tics of understanding 
wish Sir Charles Higham and his fellow workers 
success in their efforts. 

There is no other annual gathering that attracts 
so many men representative of life in every part of 
this country and in as close touch with shifting public 
opinion and the aims and desires of all the people. 
That is the principal part of the advertising man’s 
business. 

To take the 1924 convention to London will have 
a healthy effect on the A. .\. C. W. and will do more 
to make it a world organization than anything that 
has happened in the past. 

The Thirty Club of London, which is behind the 
“On-to-London” movement, is the foremost organiza¬ 
tion of advertising men overseas and one of the most 
powerful in the world, although its memliership is 
limited to thirty active and thirty associate members. 
Viscount Rothermere’s Daily Mail is already giving 
much space to the proposed gathering in London in 
1924 and Sir Charles Higham, chairman of the 
Thirty Club committee in charge of taking the con¬ 
vention to London, on his arrival in this country 
during the week announced two subscriptions of 
.1,000 pounds each, or roughly a total of $50,000, have 
already been made to the convention fund and no 
active solicitation has as yet been made. This is 
unusual when it is considered that the convention is 
still sixteen months away. 

.A delegation of probably one hundred representa¬ 
tives of the advertising, publishing and business life 
of England will visit the Atlantic City convention 
of the A. A. C W. in June to set forth the claims 
of London as the 1924 convention city. Editor & 

Publisher wishes them success, for the Associated 
•Advertising Clubs need London as badly as London 
wants them. 

GRIEVANCES VS. FACTS Reader confidence is built entirely on the 
reliability of contents of the newspaper. The 
first duty of a newspaper man is to guard that 

confidence by searching for facts and reporting them. 
The first duty of the press agent is to add bias that 
will rob the facts of their true significance and 
deceive the reader. 

The newspaper man’s duty is to the public; the 
press agent’s duty is to his paymaster. 

That is the reason there can be nothing in common 
between the two when journalism is put on its proper 
professional plane. 

Paymasters of press agents are, in a majority of 
cases, moved by the highest possible motives, but 
this by no manner changes the status of the press 
agent so far as true journalism and the public is 
concerned 

Dr. Charles Scanlon, general secretary of the 
Presbyterian Board of Temperance and Moral Wel¬ 
fare, no doubt thought his grievance against the 
newspapers of Washington, D. C, was a just one 
when he permitted Walter 1. Clarke, press agent of 
his organization, to send out a story which was untrue 
as to all essential facts. Walter 1. Qarke was satis¬ 
fying the paymaster, which is the first duty of a 
good press agent. 

With half a dozen other gatherings commanding 
national interest to report, a mere Cabinet meeting, 
statements from the White House, sessions of Con¬ 
gress, important dispatches from London. Berlin and 
Paris outlining the diverse policy of Secretary 
Hughes, the Conference on Federal Control of Motion 
Pictures received from the newspapers just about 
what it was entitled to—a report based on fact, that 
and no more. 

CAA’ERTIME is to lie determined a week in 
advance for New A'ork pressrooms by the pub¬ 

lishers—“when ascertainable’’—and its duration—“so 
far as practicable.’’ Thus do a few words of a 
Federal judge restore common .sense to a farcical 
situation. But they only indicate “more trouble’’ to 
the Prussianized officers of the Pressmen’s Union. 
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■y'lCTOK MURDOCK of the Wichita 
~ (Kan.) Kagic. chairman of the Fed¬ 

eral Trade Commission, accompanied by 
iirs. Murdock; H. S. Jewell, publisher 
of the Springfield (Mo.) Leader, and 
Mrs. Jewell; Henry M. Pindell, proprie¬ 
tor of the Peoria (Ill.) Journal aiul 
Transcript, and Mrs. Pindell; William 
Allen \Vhite, editor of the Emporia 
I Kan.) (ia/ette, and Mrs. White, ami 
H. S. Talmadge of the Newark (N. J.) 
Star-Eagle and Toledo Blade, accom¬ 
panied by Mrs. Talmadge, sailed Feb- 
ruap- 7 on the Mauretania for a 60-day 
cruise to the Mediterranean. 

Melville E. Stone is confined to his 
home in New York with an attack of 
gripix-. 

Frank B. Noyes, president of the .Ks- 
sociated Press and publisher of the 
Washington Star, who is on a trip around 
the world, is now in India. He will sail 
from Bombay for Colomlx) F'ebruary 24. 
ami expects to reach Marseilles, April 13. 

R. Iv R. Huntsman, president of the 
Brooklyn Standard-Union, who has been 
hunting turkeys in Virginia, is expected 
home the latter part of next week. 

Thomas W. Purcell, editor of Hamp¬ 
ton (la.) Chronicle, who was campaign 
manager for T. Q. B. Robinson in his 
successful race for Congress from the 
Third Iowa District, brought the Repre¬ 
sentative-elect to Washington this week 
and made the rounds. Mrs. Purcell ac¬ 
companied her husband. 

WMlliam McCartney Davidson, editor 
of the Calgary (Alta.) Albertan, has 
been elected a memlxir of the Alberta leg¬ 
islature, succeeding the late “Bob” Ed¬ 
wards. who published the Calgary Eye- 
Opener. 

Nelson .A. Crawford, professor of 
journalism at the Kansas State Agricul¬ 
tural College, has been re-elected presi¬ 
dent of the Kansas Authors Club, of 
Topeka. 

Charles M. Townsley, editor of the 
Great Rend (Kan.) Daily Tribune, has 
lieen elected president of the Kansas 
Day Club, the Republican organization 
of Kansas. 

IN THE EDITORIAL ROOMS 

W. HULLINGER, formedly United 
• Press correspondent in Russia, has 

just returned to .\merica and is spending 
a few days in New York, he will leave 
next week for his old home, at Osborne, 
Kan., to visit his mother and put the 
finishing touches on a Ixiok he is writing, 
to lie called “The New Bolshevik Rus- 

Mae Tince, movie critic of the Chicago 
Tribune, is ill. Mrs. Carolyn Krum is 
taking her place. 

Joseph P. Muldoon, siKirting writer on 
the Chicago Tribune, who has been seri- 
ouslv ill with pneuimmia, is back at his 
desk. 

Frank Wing, the cartoonist, is again 
Iierforming staff duty for the St. Paul 
Dispatch-Pioneer Press. 

George b'arle Tager has lieen trans¬ 
ferred from the copy desk of the Bridge- 
jMirt (Conn.) Telegram to city hall beat. 

Morgan Worth (jihney, sixirting editor 
of the lousing (Mich.) State Journal, 
has resigned. 

Harold .Mlegre, formerly Sunday edi¬ 
tor of the Wichita Eagle, has resigned 
and bought the Quenemo News from A. 
W. Logan. 

JerraUl Owen, court reporter for the 
Portland Oregonian, has resigne<l to de¬ 
vote his time to the Pacific Leader and 
Better Fruit in which he is part owner. 
E. C. Potts has succeeded him. Joseph 
Mac(|ueen, who has In-en employed in 
Astoria and Olympia, Wash., has re¬ 
turned to the Oregonian. 

Kenneth Simons, rejwrter for the 
Springfield (Ohio) Daily Sun. will leave 
next week to join his father in business 
in Lima. Ohio. 

James B. Hicklin, who has been on 
the staff of the Greeneville (S. C.) News, 
has gone to the Greeneville Piedmont as 
a reporter. 

■John Ryckmann, reporter for the Chi¬ 
cago Evening Post, is ill at his home. 

Harry Sandager, formerly connected 
with the Pawtucket (R. 1.) Times. Prov¬ 
idence Tribune and Providence Journal, 
has been appointed manager of the 
branch of Dutee W. Flint. Inc., I'ord 
distributors, at Norwalk. Conn. 

T. L. Holden, late of the Hartford 
(Conn.) Courant, has joined the copy 
desk of the St. Paul Pioneer Press. 

Leon A. Gantz, a reporter for the 
Siou.x City (Iowa) Tribune, has re¬ 
signed. 

Ted Ringberg, a St. Paul high school 
lioy, is now with the art department of 
the Dispatch-Pioneer Press. 

Richard J. Finnegan, managing editor 
of the Chicago Journal, has returned to 
his desk after a slight attack of intluenza. 

William P. Northrop, former reporter 
on the Schenectady Gazette, is now pri¬ 
vate secretary to Lieutenant-Governor 
Lunn of New York. 

John E. Watts has Ijeen put in charge 
of the Chicago Tribune's feature page. 

Miss Margaret SutherlaiHl. daughter 
of Senator Howard Sutherland, of West 
Virginia, has joined the staff of the 
Washington News. 

W. II. Kridcm.xn 

FOLKS WORTH KNOWING 

YL ISCONSIN paid tribute to the 
” power and dignity of the country 

editor on February 2 when the president 
of the University 
o f Wisconsin --- 
“recognized” W. 
11. Bridgman of 
the Stanley Re- - If 
publican, for dis- • ^ 
tingnished serv- 
ice s t o t h e 

Wisconsin h a s i % 
been conferring * A 
these honorary 1 
“diplomas” upon _i r-M '• ^ 
residents and 
non-residents of "■ Hkoxim.xn 
the state. T h e 
four men honored with Mr. Bridgman 
brought the list up to 50 names. 

Mr. Bridgman was horn on a farm in 
La Fayette county, Wisconsin. He was 
graduated from the Hillsdale (Mich.) 
college and from the Oshkosh (Wis.) 
Normal school. .•\ftcr graduation he 
taught for a number of years, and then 
became suiK'rintendent of schtiols in Iron 
County, Wis. In 1896 he established a 
paper at Hurley, but gave it up after two 
years. He resigned his sui>crintend- 
ency to accept the postmastership at 
Stanley, in Chipixiwa County. 

.■\t the .same time he became managing 
editor of the Stanley Republican. For 
more than 25 years Bridgman has used 
his pt'ii and his voice in moulding a 
mighty community. He has made the 
Stanley Republican a model country 
I>aper. 

So appreciative arc the readers of the 
Republican that almost spontaneously 
they planned to hold a banquet in May, 
1921, in celebration of his 25th year as 
a moving spirit in the community. 

Mr. Bridgman has always championed 
the cause of a higher agricultural edu¬ 
cation and a higher standard of agri¬ 
cultural citizenship. .\s a homemaker 
he is held in high esteem. One daughter 
was graduated from the University of 
Wiseonsin and his oldest son is mjw a 
.student there. 

formerly advertising manager with E<1 
Schuster & Co., Milwaukee department 
store. * 

Charles .\. Poix' has been appointed 
manager of financial advertising for the 
New York Tribune to succeed Raymond 
Sehooly, who has been made manager of 

l(Kal advertising. Mr. Pope was for¬ 
merly with the New York Journal of 
Commerce and more recently in charge of 
the New York office of the Bcllamy-Neff 
t'ompany, Chicago advertising agency. 

T. G. Devaney, with 13 years’ experi¬ 
ence in merchandising and advertising 
with Omaha (Neb.) newspapers and re¬ 
tail stores, has joined the advertising 
staff of the Omaha Bee. 

Harry J. Elder was this week appoint¬ 
ed foreign advertising manager of the 
Toronto Globe. He joined that paper in 
1919 as Montreal manager, and later was 
placed in charge of all general advertis¬ 
ing east of Toronto. He is a veteran of 
the Canadian Expeditionary Forces, and 
after his war service was with the To¬ 
ronto Saturday Night for two years. 

H. L. Raker, circulation manager of 
the Knoxville (Tenn.) Sentinel, has just 
celebrated his thirty-second year of .serv¬ 
ice with that newspaiier. lie iH'gan as 
a carrier and is now a stock-holder in 
the company. 

Charles Mayes has been placed in 
charge of the service department of the 
Pensacola Journal. 

E. L. Peacok is now on the South 
Bend (Ind.) Tribune advertising staff, 
succeeding Theodore Dodane. now with 
the Perfection Biscuit Company, Fort 
Wayne. 

WITH THE AD FOLKS 

r'’ K. WOODBRIDGE, president of 
• the New York Advertising Club, 

has been elected president of the Dicta¬ 
phone Corporation of New York. 

Cornelius J. Quinlivan has been ap¬ 
pointed advertising service manager of 
the Utica (N. Y.) City National Rank. 

VV. Lane Dilg, for the past year pub¬ 
licity representative of The Breakers. 
-Atlantic City hotel, on February 1 be¬ 
came associated with Gormley, Smith, 
Peifer, Inc., Atlantic City advertising 
agency. 

George Brewster Gallup, formerly with 
the New York Tribune and for ten years 
New England representative of the (Cos¬ 
mopolitan Magazine at Boston, has been 
appointed promotion manager of the 
Home Owners’ Service Institute, Inc., 
New York. 

(Coitliniwd OH Page 32) 

VISITORS TO NEW YORK 

L. K. Reynolds—Dallar Times-llerald. 
11. C. Carpenter—I^ncaster (Pa.) In¬ 

telligencer & News-Journal. 
Col. Louis J. Wortham, .'\mon G. Car¬ 

ter, .\. L. Shuman—Forth Worth (Tex.) 
Star-Telegram. 

.\. L. Miller, Battle Creek (Mich.) 
Eiuiuirer and News. 

sia.” 

Stuart Towe, for eight years with the 
Knoxville (Tenn.) Journal & Tribune 
as city and managing editor, has re¬ 
signed, and with W. P. Chandler, retir¬ 
ing postmaster, has formed the Chandler 
& Towe Realty Company, in Knoxville. 

I'rancis J. Dyer, former Washington 
correspondent, is now United States con¬ 
sul at Coblenz, Germany, where he has 
succeeded another newspaper man. FC. 
Verne Richardson, who is now on detail 
at the consulate-general in Berlin. 

E. J. Costidlo has taken charge of a 
new business syndicate feature in the 
Chicago Journal of Commerce. 

J. L. Brown, formerly publi.sher of the 
.'\urora Star, has joined the Chicago 
Journal of Commerce. 

Michael Meredith has been made act¬ 
ing sporting editor of the Chicago Herald 
and Examiner during the absence of 
“Ed” Sullivan, who is in New York City 
on a leave of absence. 

William W. Rolx-rts, formerly with the 
Bridgeport Herald, has joined the 
Bridgeport Sunday Post. 

Wilfred Southwood, former city editor 
of the Toledo Times, is reading copy for 
the St. Paul Pioneer Press. 

If. B. Crozier, assistant managing edi¬ 
tor of the St. Paul Dispatch-Pioneer 
Press, has resumed work after an illness 
due to abscess of the car. 

Miss Hazel O’Neal has joined the Des 
.Moines (Iowa) Capital. 

F. T. White, brother of Lee .\. White, 
editorial secretary of the Detroit News, 
has joined the Lansing (Mich.) State 
Journal. 

Miss Florentine Michaud society editor 
of the St. Pauly Daily News, has so far 
recovered from her illness that she has 
left the hospital and will go to Pasadena, 
Cal., for two months to recuperate. 

Ned M. Hughes. Catlettsburg reporter 
for the .Ashland (Ky.) Daily Indepen¬ 
dent. has joined the staff of the Wash¬ 
ington (D. C.) News. 

THE BUSINESS OFFICE 

'T* NOR.MAN WILLIAMS has Ix-en 
* apiminted manager of the national 

advertising department of the .Minneapo¬ 
lis Journal. 

Bert N. Garstin has been appointed 
local advertising manager of the New 
York Evening Post. 

F. R. Davis, formerly with the Milwau¬ 
kee Sentinel, has been appointed assistant 
to the publisher of the Wisconsin News, 
Milwaukee. .Mien Reiselbach has been 
made promotion manager of the Wiscon¬ 
sin News and the Sunday Telegram. 

Thomas P. Collins has joined the Mil¬ 
waukee lournal as manager of the pro¬ 
motion department. Mr. Collins was 

The proof of the excellence 

of the Haskin Service is 

that papers in all parts of 

the United States are will¬ 

ingly increasing iheir rates 

of payment for it. 
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Carl F. Deysenroth and Robert M. that the association’s method of querying New England representative for the New 
enban have joined the Chicago copy newspapers and naming prices at whiA York Staats-Zeitung-Herold and the RnuPRT r MTTrWFT t oHitnr Wenban have joined the Chicago copy newspapers and naming prices at whidi York Staats-Zeitung-Herold and the 

nf th S th N IW ((' nn \ F e Service staff of Barron G. Collier, news articles would be purchas^ were Illustrated Weekly (roto). 
nine SenLe?“and Mrs“ S Andrews Miss Nellie Prendergast has resigned in contravention of the telegraph com- The Dodge City (Kan.) Daily Globe 
were married' Tanuarv 27 president of the Seth Kamsler (^m- pany s rule governing queries, and the now handling its foreign advertising were marripH Taniiarv 27 prcsiacni oi me oem rs-amsier i^m- aim me is now nanaiing its loreign aavertising 
were marnea January I>any, New York advertising agency. She complaint was dismissed. The case has direct. 

Squire Dayan Eurich and Miss Lucille ^jjj continue in agency work, but has not been reopened for hearing as the Commis- -pt- Danville fVa.1 Recister-Bee has 
Hoff™n were married recently Mr. ^ announced her plans. sion hereafter may direct. The time and ^ H ^dfcSmooSJ 
Eurich was formerly classified ad man p-. , a j olace of hearinir will be announced at a ?PPn*nrea me i.,naries n. rxiay (.^mpany 
for the Hagerstown (Md.) Herald-Mail Jhe Chappelow Advertising Comply ^ announced at a ,^5 ^^tj^nal advertising representative. 
Publishing Company, later traveling for P* ^>nis has opened a district office w • xjaa, v«ri, Onian, recently representing trade 
thb Basil Smith Advertising Agency. management of Maurice Henle of the New York Bu- publications, has rejoined the New York 

Miss Mabel Carlson of the Omaha 
(Neb.) World-Herald and Joseph C. 
Thomas were married January 31. 

Miss Blanch H. Sober and Carl J. 
Woodruff, of the advertising department 
of the Lansing (Mich.) State Journal, 
were married Saturday, February 3, in 
Lansing. 

Miss Helen S. Mitchell and Joel S. 

Charles W. Moss. 

NOTES OF THE NEWS SERVICES 

AND SYNDICATES 

T BART CAMPBELL, who recently 
J • resigned as chief of the Washington 

r.a?of.h.u:i'.'ed°4.’ws Y„k 
S?ed .??he wSteSon S- C. Beckwith Special 

Mark F. Ethridge, formerly city editor 
Agency. 

The C. L. Houser Company has been of the Macon Telegraph, is now assistant 
news editor of the Consolidated Press, Woiu rufocF \ 
Washington, D. C. Slftil'StSt.KlJ"!?!*' 

WITH THE SPECIALS 

Bateman, farm editor of the Lansing staff of the International News Serv- 
State Journal, were married January 20 ice, assumed his 
in Toledo, O. new duties as 

Edgar M. Hall, newspaper man; and news irmnagcr of 
Mrs. Maude Donahue, editor of the \b e Washington 
Cokato (Minn.) Enterprise, were mar- ^ Service on 
ried in Minneapolis January 27. Mr. 
and Mrs. Hall will edit the Enterprise M*". Campbell, 
jointly. "^bo has been 

Wilson Publishing Company of Toronto, 
Ltd., representatives of a number of Can¬ 
adian weekly papers. 

Advertised Goods Delivered Free 

jointly. "^bo has been 
. ____ doing newspaper 

NOTES OF THE AGENCIES b r^o k ^ n 
n EORGE W. PATTERSON, JR., has the P h i 1 a d e 1- 

become associated with Doremus & phia North Ameri- 
Co., New York, advertising agency. can. From there 

Finley H. Greene, director of the Rem- b^. *9, ^bc 
ington Advertising Agency, has been ap- Lmcago Iribune, 
pointed chairman of the publicity com- connect- 
mitt,.. th. A.itnm.Kii. PImK ^d. . Subsequently mittee of the Automobile Club of Buffalo. r* j * m.- 

„ „ T- , . A J • • with other metropolitan dailies at Chi- 
,, ^b® Boswell-Frankel Advertising cago. New York and Philadelphia. Be- 
Service, New York, has moved to 49 fore going to Washington, he was po- 

If!:. rpHE New York Jewish Morning .A™ncement, of a special semce 
i- ti,. V..., Tv.;i., which has been inaugurated for the ben- 

Journal, the New \ork ^ily For- advertisers and rural subscribers 
ward, the New York Day and the New made in last Friday’s issue of the 
York Jewish Daily News have with- Lansing (Mich.) State Journal. The 
drawn national advertising representa- g^rvice consists in the free delivery of 
tion authorization ^orn nine foreign Ian- ^jiy goods advertised in the newspaper 
guage agencies. Their business “cre- on order of subscribers throughout the 
after will be handled by the H. L. Winer rural district surrounding Lansing. Pa- 
Special Agency, Louis Krarn and Keison p^rs are delivered on the same truck 
& Waxelbaum, all of New York. which is used for the merchandise deliv- 

The Tipton (Ind.) Daily Tribune has eries. The service enters seven counties, 
appointed the C. L. Houser Company and 43 villages and small cities are in- 
as its national advertising representative, eluded in the routings. 

rviiraor. Trihiin. Tbc Milwaukee Wisconsin News and ,, ; I ^ 7 ^ 
and was connect- J Bast Campbell Sunday Telegram have appointed Payne, New Daily in Fredonia, Kan. 
ed subsequently Burns & Smith as Eastern advertising The first issue of the Fredonia (Kan.) 
with other metropolitan dailies at Chi- representatives. Daily Citizen, daily edition of the Wil- 
cago. New York and Philadelphia. Be- Joseph J. Borgatti, Boston, has become son County Citizen, appeared January 23. 

West 45th street. lititcal editor of the old Philadelphia 
G. F. Wunder, formerly advertising Evening Telegraph. He also coven-d 

manager of the Atlas Portland Cement several sessions of the Pennsylvania state 
Company, has joined the staff of Frank legislature. 
Presbery Company. Miller has been transferred 

Herbert Carl Bernstein has resigned as from the Associated Press office at 
advertising manager of the San Fran- Indianapolis to the Harrisburg (Pa.) 
cisco Chronicle to become vice-president office to succeed Boyd Hamilton, who 
of the Lockwood-Shackelford (Company, has resigned. Mr. Hamilton will con- 
San Francisco advertising agency. tinuc as Harrisburg correspondent for 

The following officers for the fiscal ‘be Pittsburgh Gazette-Times Chronicle- 
year were elected at the recent annual .*^9, PhiDdelphia Inquirer 
meeting of stockholders of the Wark ^“d Philadelphia Bulletin. 
.\dvertising System Company, in Colum- Miss Hazel Ross, former Sunday ed- 
bus, Ohio: W. J. Wark, president; W. itor of the Des Moines Register, has been 
C. Robinson, vice-president; W. E. made feature editor of the United Fea- 
Burns, treasurer, and B. R. Oman, sec- ‘ure Syndicate. 
retary. The capital stock will soon be Harlan S. Miller, formerly of the Des 
increased to $100,000 to take care of Moines Register, now with the Boston 
business expansion. office of the United News, has been 

Stanley G. Boynton, formerly in the transferred to the New York office, 
advertising departments of the Packard Mr. and Mrs. B. Dillon Woon are 
Motor Car Company and the Burroughs receiving congratulations on the arrival 
Adding Machine Company, has formed of Guy Dillon Woon, January 12. Mr. 
his own organization in Detroit, Stanley Woon is a Paris correspondent of Uni- 
G. Boynton, Inc., 3087 East Grand versal Service and the Hearst news- 
Boulevard. papers. 

Willard D. Humphrey has been ap- Hodder & Stoughton. Ltd., is a new 
pointed vice-president of the Power, syndicate service established in Toronto, 
Alexander & Jenkins Company, adver- 6nt., by Sir Ernest Hodder-Williams, 
tising agents of Detroit. He was for- C. V. O., R. Percy Hodder-Williams, 
merly in charge of national advertising Charles J. Musson and Franklin E. Ap- 
for the Burroughs Advertising Adding pleton. 
Machine Company, Detroit. The Lancaster (Ohio) Daily Eagle and 

The Norman A. Fyffe Company, New the Bogota (Colombia) El Nueva Ti- 
York advertising agency, has been in- empo, both afternoon papers, have been 
corporated under the name of Fyffe & elected to membership in the Associated 
Bond Corporation with Norman A. Press. 
Fyffe as president and Willard H. Bond, Maurice Henle has been transferred 
vice-president and treasurer. from the New York office of the United 
Fyffe as president and Willard H. Bond, Maurice Henle has been transferred 
vice-president and treasurer. from the New York office of the United 

The firm of Dorrance, Sullivan & Co. News to the Washington bureau, 
has succeeded Grandin-Dorrance-Sulli- Paul Sifton of the United News (Thi- 
van, Inc., New York, Chicago and South cago bureau staff has been placed in 
Bend, Ind., following the retirement of charge of the new Kansas City bureau. 
Frank Grandin. Huber has joined the New York 

John A. Holland, former director of office staff of the United News, 
publicity for the Canadian Consolidated r^v L Mattox has been shifted from 
Rubber Company, has joined the R. the Kansas City bureau of the United 
Sykes Muller Co., Ltd., Montreal. 

Harry J. Riker, of Brooklyn, has been 
News to the Chicago bureau. 

John T. Burke, for 20 years on the 
appointed vice-president and executive New York Herald and later managing 
director of William T. Mullally, Inc., of editor of the Richmond (Va.) Times- 
New York. Dispatch and the Richmond Evening Dis- 

C. A. Bishop has joined Gardiner & patch, has been made head I^ndon bu- 
Wells Company, New York advertising reau of the Universal Service. 
agency. He has recently been with the 
Industrial Finance Corporation. 

The Consolidated Press Association’s 
petition for reargument of its complaint 

Walter C. Cole, recently with the Al- against the Western Union Telegraph 
bee Company, Detroit, has been ap- Company has been granted by the Inter- 
pointed treasurer of Power, Alexander & state Commerce Commission. In its 

Tell Your Churches 
about the 
Orange Growers 

Suppose each orange grower in California 
took an inch in the classified column to urge 
the eating of more oranges, or the purchase 
of his own brand— 

They don’t. They join their appropria¬ 
tions, take full pages in newspapers, sell more 
oranges than ever before and get a steady 
price for their entire crop every year. 

Tell your churches about the orange grow¬ 
ers. Show them the path of united effort to 
reach the entire community. Fill the vacant 
pews in every church with big space used 
jointly. 

We have copy which is being used in this 
way in thirty or more communities. Ask the 
St. Cloud, Minn., Times, the Kokomo, Ind., 
Tribune, or Kansas City Kansan how they are 
getting money out of series No. 3 issued by 
this Department. There are 52 ads, and the 
cost is a trifle. 

Better send for the proofs before you turn 
this page. 

Herbert H. Smith, 518 Witherspoon Bldg., 
Philadelphia. 

CHURCH ADVERTISING DEPARTMENT 
A. A. C. W. 

The lead of the Editor & Publisher is worth foUowing. This space is donated 
for the good of the churches and the newspapers of the country. Do likewise to 
illustrate how church advertising might be done. 

Jenkins, Detroit advertising agency. opinion in this case the Commission held 
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**In Boston IPs the Post** 

Circulation Averages 

for 1922 

BOSTON DAILY POST 

396,902 
Copies Per Day 

BOSTON SUNDAY POST 

401,643 
Copies Per Sunday 

First in Local, General and 

Total Display Advertising 

De Blowitx Advice to Newspaper Men consider them invaluable volumes 
for reference; the older ones as historical data 

PAID 
Circulation 

Spells 

Supremacy. 
Let our organization put you in 
first place in your fieliL A perma¬ 
nent organization—sixteen years old— 
conservative service—positive results. 
No wild claims or questionable meth¬ 
ods, but real service—service you 
will like. 60% of our present business 
is return contracts. Ask anyone. 

THE PULTZ COMPANY 
LIMITED 

32 2nd Nat. Bank Bldg., Reading, Pa. 
Long Distance 241S-R 

Pomona, Cal., January 31, 1923. 

To Eoitok & Publishes: I wonder how 
many newspapermen have ever read “My Me¬ 
moirs,” by Henri Stephan de Blowitz? 

I ran across a reference to it in a magazine 
article and was surprised to find a copy of 
the book in the local library. 

De Blowitz was Paris correspondent of the 
London Times in the latter part of the nine¬ 
teenth century, and some of his experiences 
throw much light upon the difficulties encoun¬ 
tered in getting news of international import¬ 
ance in those days. He covered the Congress 
of Berlin in 1878, and succeeded in getting a 
copy of the treaty, so that it could be pub¬ 
lished in the Times on the day that it was 
signed in Berlin. This was considered the 
greatest journalistic feat on record. 

The relation between journalism and diplo¬ 
macy is the theme all through the book, and 
one sees what a great influence a newspaperman 
can exert in shaping international relations. 
There is a bit of advice in one of the chapters 
which any newspaperman would do well to fol¬ 
low. It is this: 

“When a man gives a correspondent an 
important piece of news, the latter should 
continue to remain with him for some time, 
but change the conversation, and not leave 
him until it has turned to something quite 
insignificant. If the correspondent take his 
departure abruptly, a flash of caution will 
burst upon his informant. He will reflect 
rapidly, and will beg the journalist not to 
repeat what he has said till he sees him 
again. The information would be lost, and 
the correspondent would suffer annoyance 

and information and the latest book as a source 
of up-to-the-minute information. 

A. W. FELL, 

Publisher, Hudson (N. Y.) Republican. 

Highly Valuable Compendium 

New York, February 6, 1923. 
To Editor & Publisher: The Year Book 

for quick reference. I congratulate you upon 
information for publishers and advertisers. The 
data is that required day by day in the busi¬ 
ness of advertising, and its form is convenient 
for quick reference. I congratulate you upon 
the excellence of the production. 

LOUIS WILEY. 

Tha 

NEW YORK 
EVENING JOURNAL 
ha» the largest 
circulation of 
»ny daily news- 
paper in Amer¬ 
ica. 

Wa can inezvaaa your 
you want H inersaaod. 

You hava thought of praaa dtoinga 
yoursalf. But lot us tall you how prsas 
cUppii^ can bo asado a huslnasa buBd- 
ar for jrosk 

BURRELLE 
145 Laftyette St, N. Y. City 
BatsSlIikai « Qnarfr al n Casstvy 

By All Odds the Best Ever 

St. Louis, Feb. 3, 1923. 

To Editor & Publisher: Permit me to send 
you my personal congratulations upon the 1923 
International Year Book. It is by all odds, 
the best publication of the kind you have ever 
issued, and is far ahead in every way of any 
previous Year Book. It is hard to see how it 
could be improved upon. 

THE ST. LOUIS STAR, 

M. J. Lowenstein, Business Manager. 

Papers Should Stress Purchasing Power 

of Territory 

Louisville, Ky., Jan. 10, 1923 
To Editor & Publisher: For some unac¬ 

countable reason or another the advertising 
that might have been avoided if he had heard agencies and advertisers are being inflicted again 
nothing. A newspaper has no use for con- ’*****^**; 
fidential communications it cannot transmit 
to its readers.” 

LOWELL C. PRATT. 

“1 k African World” 
AND 

“Ca 

.1
 

lire Express” 

1 PabU«h«d erery Saturday fai I 
London. • 1 

Accuracy in Statistical Stories 

Oklahoma City, February 3, 1923. 

To Editor & Publisher: What is the most 
efficient way of securing accurate figures in 
newspaper stories ? 

I am very must interested in seeing a com¬ 
prehensive discussion of this question hy a 
Managing Editor, who has solved the problem. 

I have found that few reporters have a “fig¬ 
ure sense,” and often make the paper ridiculous 
with the publication of statistical matter on 
coal production, oil production and like matter. 

If some genius could rise up to make figure 
stories “fool proof,” a great advance will have 
been recorded in American newspapers. 

I have instructed my editors to assume that 
all statistics are wrong, and to double check 
them with library information before passing 
them for publication. In spite of this office 
rule, we continue to make ourselves ridiculous 
occasionally. 

Should any obligation lie with the editorial 
department to read copy on a statistical story 
after it has been pass^ by the proof room? 

To what extent should the proof desk be held 
responsible for exact copyholding and revising 
of figure material? Errors in figures fall into 
two classes. One, figures handled by writers 
who have no conception of the business they are 
talking about; Two, figures passed by the proof 
desk with copyholders mentally asleep. 

I want to know the name of the newspaper 
that has solved the question of getting exact 
figure information before the public, and I want 
to know how he solved that proMem. 

WALTER M. HARRISON, 

Managing Editor Oklahoma PuUishing 
Company. 

Lloyd George Said It 

St. Louis, February 6, 1923. 

To Editor & Publisher; I wonder if it 
would not be worth while, for the sake of ac¬ 
curacy, to insert a correction of a slip I made 
in the article on secret treaties. In speaking 
of the sequence of peace discussion in the win¬ 
ter of 1917-18, I referred to the restatement of 
Allied war aims, “Jan. 10, 1918." This ref¬ 
erence should have been to the war aims speech 
of Lloyd George, Jan. S, 1918. The Allied 
statement was made a year earlier, and its 
proper date, Jan. 10, 1917, was given else¬ 
where in the article. 

IRVING BRANT. 

according to other advertising agency men and 
sensible advertiMrs with which the writer has 
come in contact in his many gears’ experience in 
the advertising and advertising agency fields, 
it is agreed that we all know that a lot of very 
good papers resort to merchandising pages, 
special editions and all sorts of things and oc¬ 
casions, from the opening of a new store, hotel, 
convention, food show, automobile show or other 
event to increase its tonnage regardless of the 
character of the advertiser or the copy or 
product used. 

Then the first thin^ you know, advertisers 
and advertising agencies are flooded with an 
avalanche of comparisons of lineage. 

Just the other day the writer in endeavoring 
to persuade a big national advertiser, the presi¬ 
dent of the concern, to use a certain paper, was 
met with an emphatic statement that he would 
do nothing of the kind for the reason that it 
was about the only argument that publication 
had put up to him in five years for advertising 
his moducts therein. 

"Any publication.” he declared, “that carries 
as much advertising as this claims it carries 
over and above its nearest competitor, has too 
d. much advertising for me to have any 
show therein—or failing that, it is making its 
advertising the dominant thing, which is not 
the main thing for which a reader buys a paper 
or magazine.” 

And that, gentlemen, is the attitude of prac¬ 
tically every advertiser with whom the writer 
has discussM the subject. 

The writer wishes that some of our good 
newspapers who persist in this sort of thing 
would do what some other newspapers are 
going, viz: tell us about the purchasing power 
of their respeHive territories, the character of 
their circulation and a complete statement 
thereof—city, suburban, state agencies and R. 
F. D. mail. All such information as this is 
placed in the files of every advertising agency 
which is working in the interests of its clients 
and by sensible advertisers who are ever on the 
lookout for information that will enable them 
intelligently and economically to do their ad¬ 
vertising in a given territory. 

The writer is a constant reader and a great 
admirer of Editor & Publisher and the many 
good things for publishers that it is continually 
covering so wonderfully well. But he certainly 
would like to see more stress on this subject 
than is at present placed thereon. 

He also would appreciate hearing direct from 
any publisher with any good reason he might 
lave to offer in justification of lineage state¬ 
ments and comparisons as a good sales ar^- 
ment either to an advertiser or advertising 
agency. 

President, Thomas E. Basham Company. 

THOMAS E. BASHAM, 

Binds Year Books for File 

Hudson, N. Y., Feb. 5, 1923. 

To Editor & Publisher: The International 
Year Book Number for 1923 is a super example 
of an effort in publishing approximating in re¬ 
sult 100 per cent of the aim and intent of the 
publisher. 

No other volume coming to the notice of the 
writer is so genuinely satisfactory or so com¬ 
pletely indispensable. 

We are having our year books permanently 

MILWAUKEE 
is the ideal try-out market. 

Representative in size—not 

too large nor too small. First 

city in diversified industries. 

Located in world's richest 

dairying section. Covered at 

one cost hy the sole use of— 

J’The MihiYxukec 

ODKNAL 
nasr-BxMetit 

King-Crane Report Before League 

of Nations 

Geneva, Jan. 2, 1923. 

To Editor & Publisher: I beg to acknowl¬ 
edge the receipt of twenty-five copies of the 
December 2nd number of Editor & Publisher, 
which have just reached my section. 

I had seen a mention of your publication 
of the King-Crane Report in the pres.s, and 
had this morning addressed a request to the 
librarian of the secretariat to procure copies 
for distribution to the Permanent Mandates 
Commission. I am therefore extremely grate¬ 
ful to you for your kindness in sending us these 
copies, which wilt enable me to communicate 
the text of the report immediately to the 
members of the Mandates Commission. 

RAPPARD, 

Director of the Mandates Section, League of 
Nations. 

KNICKIRBOCKIR PRESS 
(Msvuhig and Stmd^r) 

ALBANY LyTnING NEWS 
COVERS 

ONE BIG MARKET 

Albany. Troy. Schenectady 
AND 

The Capitol District 

NATIONAL REPRESENTATIVE 

John M. Branham Co. 

The great 
TRUST ATE DISTRICT 

embracing Western Pennsylvania, 
Elastem Ohio and West Virginia, offers 
the advertiser a rich maiket for his 
wares. 

I9tj3patc]^ 
is unquestionably the best medium 
through which to reach this market 
moat advantageously. 

Solo National Rsprsssntathrsa 
THE S. C. BECKWITH SPECIAL 

AGENCY 
Now York, Chicago, Dotroit, St. Louia, 

Kansas City, Atlanta, Loa 
Angelas, San Francisco 

Few Pa i-Of aagr>-i 

TRENTON TTMTTQ 
NEW JERSEY -UW-CiO 

AS 

A Food Medium 
A racant rsadsr snrvay iadkataa that 
among tha hoiMawiaaa of tha dly onr 
Thartday Food Faatnrt Dopartmant ■ 
upward of four pagas devoid to food 
rtcipaa and oawa and food advartlaiag 
—4a tha baat faaturs carrlad hy tha 

Tlmaa 
Cbenlatloa JOJSf liembor A. B. C 

KELLY-SMITH CO. 
MaaWldra BUg. Lyttan Bldg. 

Naw YaHi - 

/n 

^rJeans 
its 

THE 
ITEM 
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Features by 

Irvin S. Cobb 
Fontaine Fox 
Rube Goldberg 
Ed Hughes 
T. L. Masson 
O. O. McIntyre 
Frederick Palmer 
Will Rogers 
Chas. HansonTowne 
H. J. Tuthill 

and others 

Tkc McNu|hi Syidic«le>lic. 
Timet Building, New York 

in MILWAUKEE 

Let your advertis¬ 

ing grow with Mil¬ 

waukee’s fastest 

growing daily— 

Wl 
REPRESENTATIVES— 

G. LtGAN PAYNE Ct., Chleaft, DMrait. 
St. Lnii, Lot AntelM. 

PAYNE, BURNS t SMITH. New Ywk, BmIm. 

Introducing 

“PUTNAM OHVER” 
by 

Charles Gordon Saxton 

Formerly Cartoonist of 

N. Y. WORLD 
DAILY & SUNDAY 

COMICS 

C-V Newspaper Service 
Borden Bldg. New York City 

THE BOSTON 

AMERICAN 
Is showing two gratifying re¬ 

sults of its three-cent price: 

It has the Largest Circulation in 

New England at that price. 

It is taking on a Higher Grade 

of Advertising every month. 

QUALITY and QUANTITY 

Go Hand in Hand. 

F. Wallis Armstrong, 16th and Ixust 
streets, Philadelphia. MakitiK 9.(ll0*line con- 
tiacts for Victor Talkiiij; Machine ('ompaiiy. 

Autocar Company, Ardnn»re, Pa. Rep«>rtcd 
will place advertising direct 6)r the i)resent. 

N. W. Ayer & Son, f'hestntit street, 
Philadelphia. Placing schedules with Cali¬ 
fornia newspajyers for Ameiican ImiK.rtcrs of 
Spanish (irecn Olives, 2U0 5th avenue. New 
York re^Kirted tf> be placing account for (‘on- 
gress C'igar C'ompany “La Palina*’ Cigar, 
Philadelphia; placing orders with some New 
Yolk State newspfti)ers Urr E. K. S<|uibb & 
Sons, medical, 80 Bcekman street. New York. 

N. W, Ayer & Son, 105 South I^Salle 
street. Chicago. Has secured acc<mnt of 
('ongress Cigar Company, manufacturers of 
“I>a Palina.” 

J. D. Bates Advertising Agency, 292 Main 
street, Springfield, Mass. Reported will plan 
national advertising campaign foi Rol>inson 
Mfg. Co., “Rol)insoii Reminder and Re<lipad,“ 
Westfield. Mass. 

Brandt Advertising Co., Tribune Bldg., 
(Tiicago. Have secure<l account of VV. F. 
(Juarrie & Co., Chicago, imbtishers of the 
World B^>ok, and are placing schedules in 
metro}irditan news(>apers; also account of Bell. 
C'fuirad & Co., C'hicago, manufacturers of 
Bell ( offee; handling the advertising of Darl¬ 
ing Sweets, Inc., (liicago, candy makers, and 
a newspaper campaign is contemplated to 
merchandise caramel pecan clusteis; placing 
all advertising for Boncilla, massage cream. 

Campbell-Ewald Company, 1811 Mailers 
Bldg., t'hicago. Issuing nrders and contracts 
on Dflco Light. 

CollinS'Kirk, Inc., 4^10 North Michigan ave¬ 
nue, Chicago. Placing some coi»y on John F. 
Jelke Cempany, 

J. H. Cross Company, I5d0 Locust stieet, 
Philadelphia. Reported to l>e fdacing accirtint 
for the Wirt Comi>any, “l)iin-.\-Lite“ electric 
fixtures, 5221 (ireene street, Philadelphia; 
making 2.0bb-line contracts for P. ('. Tliomson, 
Philadelphia. 

Dorrance, Sullivan & Co. 5 S(»tith Wabash 
avenue, Chicago. Reported will use news- 
papei s in Middle West in February for 
Brand Brewing ('ompany, si>ecialties, 
( hicago. 

George L. Dyer Company, 42 Broadway, 
New York. Placing schedules with news- 
pai)ers in selected sections for E<lison Elec¬ 
tric Appliance f'ompany, “Hoti)oint,” 5600 
West Taylor street, Chicago. 

Erwin, Wasey & Co., 58 East Washington 
street. Chicago. Placing oiders with news- 
pai»ers in various sections for Bfxith Fisheries 
(ompany, Chicago; placing srmie ca|>y on 
Forhan's Toothpaste. 

Federal Advertising Agency, 6 F2ast 29th 
street. .\ew York. Placing patteni advertis¬ 
ing for the McC'all CVjmpany. 

Ferry-Hanly Advertising Company, 1110 
(iratid avenue, Kansas City. Making lO.Ui) 
line yearly contracts for J. A. Folger & Son. 

Charles Daniel Frey Company, Monroe Bldg., 
(hicag«>. Placing account in l'nite<! States 
and Canada for the Simmons ('onii>any, 
Kenosha, Wis. Will use trade journals and 
newspa|Rers in the pitncipal cities; placing 
two-time orders in F'lori<la paffers on C'rane 
( ompany. 

Charles H. Fuller ComiMny, 629 Srmth Wa¬ 
bash avenue, Chicago, ('ontracts and orders 
being issued generally Ajicx F21ectrical 
Dis. C'o.; also rm (hannell Chemical ('ompany; 
placing some advertising on Lewis Lal>ora- 
tories. 

Hancock'Payne Advertising Organization, 
Drcxcl Bldg., Philadelphia. Placing orders 
with some Pennsylvania newspajiers for the 
Philadelphia Public I^edger. 

Henri, Hurst & McDonald, 58 East Washing- 
t(m street. Have securcMl the account of 
Pierce Arrow Mr>tor C'ar, formerly handled by 
Chlkins & Holden, New York. 

W. H. H. Hull & Co., Tribune Bldg., New 
Yoik. Placing orders with some Pennsylvania 
r.ew'S|»ai)ers for the New York World. 

J. Roland Kay Company, 161 East Erie 
street, (hicago. Reported to l>e preparing 
advettising campaign for J. & J. Coleman 
C‘omt>any (V. S. Agents) “Robins^m Patent 
Barley,** New York. 

John S. King Company, Newman-Stern 
Bldg., Cleveland. Placing the following ac¬ 
counts: Euclid Candy Company, “Sweet 
Lover*’ Candy, Cleveland, Ohio; Gerson-Stew- 
art C'orporation, “Softasilk** liquid soap; 
Akron Banow Co., wheelbarrows, Akron, 
C)hio; Cook Motor C'ompany, gasoline engines, 
Delaware, Ohio. 

Kirtland'Engel Company, 646 North Michi¬ 
gan avenue, Chicago. Sending out 52 line 
orders for Anco Sales Company. 

Lord A Thomas, 366 Madison avenue, Newr 
Yoik. Again placing schedules with news¬ 
papers in various sections for Autostrop 
Safety Razor Company, New York. 

Lord A Thomas, Corporation Bldg., Lot 

Angeles. Making 2,160 line contracts for C'al- 
if( rnia Fruit (iiowers* Exchange; placing 
<irders with ncws{>apcrs for Standard I.al>ora- 
tcrics, Inc., “Stacomb,** 750 Stanford ave¬ 
nue. I»s Angeles. . 

Lord A Thomas, Wrigley Bldg., Chicago. 
Sending out 112 lines to run 26 times, and 56 
lines to lun 26 times for Mary T. (>oldn'.an; 
placing some copy on Edna Wallace Hopper 
Beauty Preparations in Illinois pai)ers; plac¬ 
ing some small copy on Brunswick Balke 
('olletider C'omi>any; issuing general orders 
and contracts on (Juaker Oats ('ompany. 

H. K. McCann Company, 61 Broadway, 
.New York. Making S^JOO-liiie eontiacts for 
the B(jrden C'ompany. 

MeJunkin Advertising Company, 5 South 
Wabash avenue. Chicai^o. Sending out l(f( 
lines to run 16 times for “Hickt.ry Ciarters.** 

McLain-Sinqws Organization, 2J0 Wtst 
Washington .Square, Philadelphia. Reported 
to be placing account for Individual Drinking 
C'up (omjKiny, “I>ixie Cups** Easton, Pa. 

Mitchell-Faust Advertising Company, Trib¬ 
une Bldg., Chicago. Making 5,UU0-line con¬ 
tracts for Armour Cirain C'omi>any. 

C. H. Norwood, Inc., 1182 Broadway, New 
York. Reported will later use laige news¬ 
paper space for White Oak Coal Company, 
Macdonald, W. Va. 

O’Connell-1 ng€dls Advertising Agency, 1 
Court street, Boston. Prejiaring schedules 
for front-page space with New England news- 
l)ai)ers foi Batchelder & Snyder, hams, bacon 
and sausage. 

Frank Presbrey Company, 456 4th avenue, 
New York. Rejxirttd to be placing A*neri- 
can accounts of & J. Burke, Ltd., C'an- 
trell & Cochrane, ginger ale, Perrier Water, 
(iordon & l>ilworth jams, and I>r. Brush’s 
Kuinyss. 

Proctor A Collier Comply, Reading Road 
and McMillan street, Cincinnati, Ohio. Mak¬ 
ing 10,250 line contiacts for Philip C'arey 
(ompany. 

William H. Rankin Co., 180 North Wabash 
avenue, ('hicago. Placing copy on ('entury 
Heating & Ycntilating Co.; also on Kinney 
Rome (‘ompany. 

C. Hyman Ratner, 15 East 26th street. New 
rk. I^acing orders with newspa|>ers in 

selected sections for IBwhI's Herb Remedy, 
Henderson street, Jersey City; placing oiders 
with newsi>apers for Republic Trading ('om- 
lany, revolvers, 150 Nassau street. New York. 

Roberts A MacAvinche, 34) North DearlKiin 
street, C'hicago. Placing some schedules on 
Arrow C'ollar. 

F, J. Ross Company, 119 West 40th street. 
New York. Making 9,000 line contracts for 
( onsolidated ('igar C'orpoi ation. 

Ruthrauff & Ryan, 404 4th avenue. New 
York. Placing orders with some New York 
newspai>ers for B’eautiful Wemanhood maga¬ 
zine, 1926 Broadway, New York. 

George M. Savage Advertising Agency, 67 
Buhl BkK'k, I>etioit. Rejwted to lie placing 
account for Berry Brothers, Inc., varnish, 
Detroit. 

Stack Advertising Agency, 29 East Madi¬ 
son street, Chicago. Issuing orders and con¬ 
tracts for Swift ^ Co. 

J. Walter Thompson Company, 14 F^ast 
Jackscui Hlvd.. (hicago. (reneral orders and 
contracts going out for Si'holl Mfg. Co.; 
placing some copy on I.,og C'abin Pr<Klucts. 

Tracy-Parry Company, l^fayette Bldg.. 
Philadeljhia. Re]»ortcd will make up news- 
pat>er list in February and Maich for Regal 
.Shoe ('ompany, 268 Summer street, Boston. 

V-C Advertisers* Service Corporation, Cand¬ 
ler Bldg., New’ York. Making 3,0i)0-line con¬ 
tracts foi Ridgway’s Tea, Inc. 

Vanderhoof A Co., 167 East (Ontario street, 
('hicago. Making 3,978-line yearly contracts 
with newspapers for Allaire Woodward & Cb. 

Williams A Cunnyngham, 6 North Michigan 
avenue, (hicago. Orders and contiacts being 
issued for Morris & C'o. 

Edwin Bird Wilson, 9 Hanover street. New 
York. Placing orders w'ith newspai»ers for 
New Yoik Life Insurance ("ompany. (Sev¬ 
enty-eighth Annual Statement), 3^ Broadway, 
New York. 

C. C. Winningham, 10 Peterboro West, De¬ 
troit. Reported to be placing account for 
('(•ntinental Rubber Works, “Vitalic Tires,” 
Erie, Pa. 

Raises $37,000 City Advertising 

The Merchants’ Advertising Commit¬ 
tee of Paterson, N. J., recently raiserl 
approximately $37,000 at a meeting held 
at the Chamlwr of Commerce. This 
amount is only one-third of $100,000 to 
l)e raised by the committee for advertis¬ 
ing the City of Paterson over a period of 
three years. This campaign will include 
a comprehensive newspaper cami»ign, 
some use of billboards, and some dircct- 
by-mail material. 

The Daily News 
Lead* the second paper In Passaic 

in Advertlslnft Lineage for the year 
IU22. as follows: 

Local Advertlaing . l.Kin.iKUi 

National Advertising . 25.003 

Classified Advertising . C3.S14 

Total Advertising .1,728,453 

Lineage Figure* by 

De Lisser Brother*. 

DAILY NEWS 
Passaic, New jersey 

26,000 last 

October—Now 

175,000 

DETROIT 
Evening 

TIMES 

An Accounting 

and 

Federal Tax Service 

for Publishers 

References on 

Application 

CLIFFORD YEWDALL 
33 West 42nd Street 

New York City 

YOU USUALLY FIND 
THAT THE PROGRESS¬ 
IVE NEWSPAPER IN A 
CITY IS AN— 

NEA CLIENT 

EVERY FEATURE NECESSARY 
FOR THE UPTOTHE-MINUTE 
PAPER IS INCLUDED IN THE 
DAILY NEA FULL SERVICE. 

Ask for Samples and Rates 

NEA SERVICE, INC. 
1200 W. Third St., Cleveland, Ohio 



CIRCULATION 
-B BUILDING^ 

SUPREMACY 
Start 1923 with a Big 

Gain 

us CAMPAIGNS 
Lo« Anxeles Times 3rd 
San Francisco Chronicle 

Indianapolis News 
Baltimore American 
Louisville Herald 
Now ConducUnc 
Washinctoo Post 

2nd Campaifn 

MOLUSTERS ORCUIATIOH 
i OROANIZADGN 
r m Ikt UlHltd SUtm 

300 MEKRirr Bloo, Los *Naeixs,CAu 

NEW 
Multi-Mailtr Adaptation at Installation 
and Maintsnance Cost of 4c to 9c a 
Subscriber a year. 

For mail lists of 1,500-5,000. Imprints 
addresses direct. Provides for daily 
correction of mail list. Eliminates ptw 
rentable complaints. Makes Circulatioa 
Manager independent of Composing and 
Galley Rooms. Permits use of time and 
labor-saving methods. Gives subscribers 
infinitely iMtter mail ddivery service. 
Write today for details. 

SpeBifwjnafic 
Camparn/ 

THE MULTW^IL^ SYSTErt 
ei7-aas washinston slvd. 

THE 

NEW ORLEANS STATES 
In two years has increased 

Daily over 17,000 
Sunday over 41,000 

Present averages are 

Daily over 54,000 
Sun^y over 77,000 

Rate 12c flat Daily 
15c flat Sunday 

Advertising gain for 1922 
1,025,432—Greatest in the South 

Represented by 

THE S. C. BECKWITH 
SPECIAL AGENCY 

NEW YORK 

JOHN M. BRANHAM CO. 
CHICAGO 

The Buffalo Territoiy 
Offer* Big Possibilities 
To National Advertisers 
Twelfth American City; second in New 
York State, Buffalo, with over half a 
million people and the surrounding 
trade area with three hundred thou¬ 
sand more, affords a rich market to 
national advertisers. The effective 
medium to capture this desirable mar¬ 
ket is the big, popular, home news¬ 
paper—A. B. C. Net paid 105,958, 80% 
of English-Speaking Homes. 

The Buffalo Evening Newt 
Edward H. Butlsr, Edhor A Pnbllsber 

KELLY-SMITH COMPANY 
Representatimes 

Martwidgs Bldg. Lyttsa BUg. 
New York, N. Y. Chicago, IS. 

Editor & Publisher for February 10, 1923 

pOLLAR pullers 
Advertising and circulation managers are always on the lookout for new 

ideas that will increase advertising receipts and win new circulation. Your 
idea for increasing adverting or circulattOH may not appeal to your manager, 
but it may be just the thing that some other manager uuntr. Editor & Pub¬ 
lisher will pay $1 for each idea printed under this head. The fact that 
the idea is now being used in your city does not bar it from the department. 
Address your communication to the Dollar Puller Editor. IVhen they 
appear clip them and mail them in and receive payment. Unavailable ideas 
will not be returned. 

^BOl’T two years ago I hit upon a scheme each semester. For a -sm.!!! fee they are glad 
to get a little extra job work out of every to turn over their stock and exchange books, 

sale and at the same time assist in making the Try to «cll them the idea of running a column 
sale a success through giving it more publicity, of the books that they are arxious to dis|M>se of 
I wrote to all our correspondents in adjoining at bargain prices and a column of the books for 
towns and offered them 5 cents for every resi* which there is a steady demand and for which 
dent’s name tabulated in the following manner; they are seeking.—D. R. 

Jones, John H. m — * E A C -- 
Brown, \Vm. s — E “Where did you get the idea?" put to a 
The above showed that John H. Jones was clothing merchant who had just staged a suc- 

married, was a property owner, a farmer, used ecssful merchandising stunt. The stunt was 
electricity, had an automobile and also had co-operation with the local ice company, 
children under 12 years of age. Mr. Brown The latter had manufactured a large cake of 
was single, a property owner but not a farmer, 'cv with a straw hat inside it, also cards. This 
used electricity, but did not own an automobile. placed on the sidewalk in front of the 

For .straight sales I suggested the use of the store, remaining there all day. The clothier 
whole list and there has hardly been one sale contributed the hat, the ice company the ice. 
since this list was established that has not used The ch thier told me that the stunt had been 
it. This means extra handbills in addition to proposed by an advertising solicitor of a local 
the newspaper advertising. Distribution was newspaper, who had sold the ice company on it. 
rnatle in a Xo. 8 one cent tKrvemmcnt envelope. Both were advertisers, and the good will of 

This list was also available to a hardware t’ofh "a* increased by this gratuitous “service.” 
dealer wishing to sell farming machinery, paint. Aren’t there stunts you can prop< .se to your 
etc., or to the dealer in electrical appliances or advertisers which will help them, and draw 
the garage man. the bonds of business relationship closer?—J. 

So far there has been some use for the list T. H. 
pretty nearly every month in the year, and it -- 
is an easy matter to get merchants to use Several Texas daily papers that have radio 
printed matter furnished by their jobbers when broadcasting stations, are getting splendid puh- 
you can .show them a certified list.—C. N'. F. ''C>»y by inviting musical organizations from 

_ small towns within their territory to come to 
. , , ,, the broadcasting stations and give concerts from 

Get the art.st on yoftr i«per to draw a full- organizations are gl.ad to do 
page picture of a bird s eye view of a country- publicity they receive for them- 
side showing perhaps a road wm.ling up around 

a hill, the farm, a good sized stream on the „ operating the broadcasting stations get 
banks of «hich IS a camp, trees, and in fact notices from the local .iewspa,«;rs i.i 
everything >^hich wuula be seen from an air- .. /sioLt in 
plane out in the country. Along the roacl» of 
course, would be found the billboard and on the 
many other things represented on the psige a 
smalt space could be drawn in so that an ad* 

the towns from which the musical clubs arc in 
vited. It is a fine publicity scheme for every 
one, including the radio dealers.—\V. 11. M. 

Have some envelopes printed with the return 
vertisement could be inserted. The page could together with 
be so d m this way: on the space near the cam;. argument in favor of your paper as an 
would be an ad concerning cannung needs and advertising meilium and business getter. Send 
fishermens supplies, on the billboards could be vmpty under speci,al delivery postage 
practically anything, on the windmill on the , list of business men who should be using 
farm the hardware man. on the barn the lumber- vour columns but are not. It is likely that 
mein, in the vard of the farm house could be you’ll hear from some of them by phone or 
one of the seedsmen advertising hluegrass and otherwise, because it will be evident that you 
so onfall over the page, small siiaces could he in,ende<l to send them something of imiHirtance 
sold. J. W. II. JS-..I ^nie manner failed to do so. When vou 

A page featuring a calendar of the approach- 

and in some manner failed to do so. When you 
get a response send a goo<l talker around to 
tell them what might have been in the envelope. 

ing month is gtKMl to run towards the end of the very least you ve driven home the argu- 
dying month. Fill in extra spaces with the nicnt printed on the envelojie. D. H. T. 

moon changes. Then sell an ad for each day. 
Sundays are good days for church or amuse The Fox store of San Antonio, dealing in 

ments ads, Mondavs for laundries and dry photographic supplies and gift goods, cashed in 
cleaners. Thursdays for fish stories, Fridays o" ‘h' PuWtc interest in M. Cone’s theories re- 
for groceries, etc. Every dav in the month will cently hy running a big ad headed: Auto Sug- 
be especially attr.ictivc for someone. This Kcstion.” In smaller type below this big he id- 
feature will appeal to non-advertisers because apiwareil: Commercial Version by Fo.\ s. 
they more or less know of the advertising value Twenty-five boxes were grouped under the 
of calend.ars._R. B. M. he.ad, and in e.ach liox there was a “Sugge- 

tion** concerning some line of articles handled 
in the store. The Fox fi^m claims to do more 

Now that spring costumes are in the minds kodak finishing than any other firm in the 
of many women it would be a gocnl idea for the world, their business coming from many foreign 
paper to co-operate with the leading department countries and other states as well as Texas, 
stores of the city in having attractive salesgirls Their .success is due largely to atlvertising. and 
photographeil in new spring apparel and in them I have noted that they never miss an opportu 
publishing the photos with the names and .ad- nity to make their advertising timely.—J. T. 
dresses of the girls doing the posing. The —- 
paper might use the photos in the center of a The usual appropriation set aside by ( oiigrcss 
double page spread and might, in addition to for thi free distribution of seeds for this ye.ir 
the names .and addresses of the models give the failed to pass the house and senate this year, 
names of the stores furnishing the costumes, Ihuusands of people all over the I nited States 
and the paper might then group ads around will fail to get these iKickagcs of free seeds this 
these photos from all of the stores co-operating season. In a very short time now it wouldn t 
in the event. Over the spread there might be be a bad idea to mention this fact to your seed*-- 
this heading “THK D.AIKY NEWS STYLE men in your town, and get him to use a g(M»dly 
SHOW,” or whatever the name of the paper amount of space in your paper. These people 
jji, p, ]I, w, who have i)een depending on the government 

-  for seeds are so accustomed to their own garden 
^ ..... , , that thev will not go without their home grown 

Most financial institutions nowadays have _„ .u:. i \v ii , . , t . , •• , Bit. vegetables this year.—J. \N. II. 
bond departments which sell stocks and bonds to _ 
investors. There are such departments, proba¬ 
bly, in the financial institutions in your city. 

Why not take advantage of every <ipiM)rtunity 
to tie up b cal advertising with local news? The 

To how many people <lo these departments sell ,, ^ fire in Dallas. Texas, the D.allas 
stiKks and bonds? Wouldn t it be greatly to ^,„rning News used a picture of the burning 
the advantage of other local i«ople to carefully a p-age center around which were 
invest their earnings in the conservative stocks grouped advertisements of l<K:al fire insurance 
and bonds dealt in by these departments? fi^,,,, automobile wreck could be used the 
story along these lines about the local financial automobile and accident insur- 
institutions stocks and bonds departments would In fact, there are many news stories that 
lie of great interest to folks and you could „,„npy pullers.—W. H. >1. 
cUsily get the departments to use ads on the -. _ _ 

**'''*’ appeared.—F. jj,, fir„ ^gy w„own as the “renters same page on wnicli the story appeared.—f. jj,, fir„ of May j* known as the “renters 

annual exodus” among moving and storage men. 
With this in mind have one of the clever men 

September and early February are good times on your staff write a humorous story about mov- 
to solicit the second-hand book stores for adver- ing day, to be used in the latter part of April, 
tising in your paper. Many high school and and then go after advertising from moving and 
college stpdents purchase their books whenever storage men and from furniture dealers, wall 
available from these shops at the beginning of paperers, and so on.—D. R. 

W estchester County*a 
Greatest Advertising 

Medium 

DAILY ARGUS 
Mount Vernon, N. Y. 

Carried 

Over 7,000,000 
Lines in 1922 

This is the Greatest Amount of 
Advertising Carried by Any 
Paper in This Important County. 

By every test 
of daily cir- 

culation The 
News leads — by 
volume, by char¬ 
acter, by distribu¬ 
tion, by reader in¬ 
terest, by proved 
results for adver- 

The Indianapolis 

NEWS 
Heui Hauen 

IRegiater 
is New Haven's 
Dominant Paper 

Circulation over 35,000 Average 
Bought every night by More New 
Haven people than buy any other 
TWO New Haven papers COMBINED, 

Nput Mauptt ilrgtatpr 
Thm Julius Mathew Spatial Aganey 
Boston ~ Now York ^ Detroit — Chicago 

LED THE WORLD IN 
ADVERTISING GAINS, 

1922 OVER 1921 

3,493,854 ™ 
REPRESENTATIVES 

H. W. Msloney. 604 A. J. Norris Hill, 
Tines BIAf., New 710 Hearst BI4i., 
York. San Frsneiscs, Cal. 

G. Losan Paysi Cs, 401 Tower BI4|., 
6 N. MIchlian Am., Chicafo. 

Pittsburgh Press 
Daily and Sunilay 

Has the Largest 
CIRCULATION 

IN PITTSBURGH 
MEMBER A. B. C. 

ForelfD Adrertlsliic BepreoentstlMs: 
I. A. KLEIN 

50 East 42b4 St., Now York 
76 Wwt Moarso St, Ckicata 

A J. NOIRIS HILL Hiarst llts., Saa Frasahas 
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NEW OVERTIME RUUNG 
BY JUDGE HAND 

New York Publisher* Now Required to 

Warn Pressmen of Overtime, 

“When Ascertainable” and 

“So Far as Possible” 

Pressmen’s demands that the New 
York newspaper publishers give them 
a week’s notice of all shifts and of all 
overtime to be worked during the en¬ 
suing week were ruled upon February 
3 by U. S. Judge Hand, whose recent 
decision as arbitrator had been inter¬ 
preted by the union as compelling the 
publishers to give such notice. His 
own interpretation of his decision ren¬ 
dered on December 18, follows: 

“Notice of the starting time of any 
regular shift shall be given in ad¬ 
vance, each Saturday for the ensuing 
week, and the finishing time of each 
shift; the fact that overtime will be 
demanded, when ascertainable, and the 
length of such overtime, so far as 
practicable.” 

Judge Hand was asked to interpret 
his former ruling by the joint stand¬ 
ing committee of the publishers asso¬ 
ciation and the union, the latter re¬ 
questing the step after the publishers 
had refused to accept its idea of Judge 
Hand’s meaning. His interpretation 
is considered to uphold the contention 
of the publishers that the union de¬ 
mand was impossible to execute, and 
President David Simons of the union 
declared that the new ruling “means 
more trouble.” 

The publishers accepted the inter¬ 
pretation and this week posted the 
following notice in their plants: 

“Press Room Schedule 

“No change in the schedule of the 
past several weeks, except for unfore¬ 
seen emergencies. 

“All publishers reserve the right, 
upon due notice, to call men earlier 
under the contract, which provides for 
eight consecutive hours, exclusive of 
lunch time, either day or night. 

“Additional overtime may be re¬ 
quired to finish the presswork. The 
amount of such overtime, if any, is not 
now ascertainable. 

“For the week beginning Sunday, 
February 11, and ending Sunday, Feb¬ 
ruary 18, as near as now ascertainable: 
(Schedule of crew shifts followed). 

“Men may be dismissed earlier, 
when, in the judgment of the foreman, 
they are not needed.” 

WAGE CONTRACTS CONCLUDED 

Agreements in Mobile, Lynn, New 

Castle, Indianapolis and Muncie 

New contracts have been made be¬ 
tween newspapers and tyix>graphical 
unions in Lynn, Mass., and New Castle, 
Pa.; with pressmen and with stereotyp¬ 
ers in Mobile, and with mailers in In¬ 
dianapolis and Muncie, Ind. Details of 
the agreements follow: 

TYPOGRAPHICAL 

Lynn, Mass. — Agreement effective 
January 24, 1923, to January 24, 1925, 
with night scale of $45.65 and day scale 
of $41.^. Apprentices receive from $14 
to $30. The week is 41 hours, day or 
night. The old scale was $41.^, night, 
and $38, day. Apprentices received from 
$14 to $28. 

New Casti.e, Pa.—.\greement effect¬ 
ive from January 1, 1923, to January 1, 
1925, with scale of $^, night, and $43, 
day. Apprentices receive from 40 to 70 
per cent of journeymen’s scale. Hours 
are 48 per week. The old scale was 
$43.50, night, and $40.50, day. 

PRESSMEN 

Mobile, Ala.—Contract effective from 
December 26, 1922, to September 4, 1923, 
renewing old scale of $31.50, day or 
night. Pay of apprentices is optional 
with the foreman. Hours are 48 per 
week. No arbitration provisions are in¬ 
cluded. 

STEREOTYPERS 

Mobile, Ala.—Contract effective from 
April 28, 1922, to April 28, 1923, with a 
scale of $31.50 per week, day or night 
Hours are 48 per week. The old scale 
was $30 per week, day or night. Arbi¬ 
tration is provided for all differences re¬ 
garding working conditions or terms of 
a new contract. 

Indianapolis. — Agreement effective 
December 31, 1922, to December 31, 1923, 
with a night scale of $36.50, and a day 
scale of $33.50. Apprentices’ pay is fixed 
by the office. This is an increase of 50 
cents per week over the old scale. 
Hours are 48 per week. Provision is 
made for arbitration, in accordance with 
methods provided by the A. N. P. A. 
and the I. T. U., of all differences aris¬ 
ing under the contract and of the terms 
of a new agreement. 

Muncte, Ind. — Agreement effective 
from January 1, 1923, to January 1, 1924, 
with a scale of $35.50 per week, day or 
night. This is an increase of 50 cents a 
week. Contract provides for arbitration 
of all differences under the agreement 
and terms of a new contract, according 
to methods provided by A. N. P. A. and 
I. T. U. Hours remain at 48 per week. 

DISCUSS CLOSER BONDS 
AMONG PRINTERS 

Topics on Calendar of International 

Council Meeting—Arbitration Board 

of 1. T. U. and A. N. P. A. 

Meets Next Week 

Closer affiliation of the various print¬ 
ing trades unions under jurisdiction of 
the International Typographical Union 
will be discussed at a meeting of the 
Ixiard of governors of the International 
Allied Printing Trades Council in In¬ 
dianapolis. Samuel Gompers, president 
of the American Federation of Labor, 
will attend a dinner given by the board. 

^nser Natives among the printing 
union leaders are understood to be op¬ 
posed to a plan for demanding concur¬ 
rent wage contracts tor all crafts in the 
industry so that agreements with em¬ 
ployers would end on the same date. It 
is said the proposal, however, may be 
considered by the board. It has been dis¬ 
cussed in other meetings of the board. 

Officers of the following International 
unions are expected to participate in the 
conference: Typographical, pressmen, 
photo-engravers, bookbinders and stereo¬ 
typers and electrotypers. 

The International arbitration board of 
the Typographical Union and the Amer¬ 
ican Newspaper Publishers’ Association, 
is scheduled to meet at Indianapolis, Feb¬ 
ruary 14. 

Job Scale Cut in Kansas City 

Arbitration has settled the strike of 
Kansas City union job printers. Hours 
were cut from 48 to 44 a week, when 
hand men were reduced from $40.50 to 
$39, and machine men from $43 to $41.50 
a week. The scale went into effect Feb¬ 
ruary 1. 

Providence Journal Elects Officers 

John R. Rathom was re-elected editor 
and general manager of the Providence 
(R. 1.) Journal Company at its annual 
meeting February 7. Stephen O. Metcalf 
was elected president, Henry D. Sharpe, 
vice-president, and Robert VV. Warren, 
secretary-treasurer. The following di¬ 
rectors were chosen: Stephen O. Met¬ 
calf, Henry D. Sharpe, John R. Rathom, 
Hari^ P. Cross, G. Pierce Metcalf, 
William L. Hodgman and Richard S. 
Aldrich. 

Texas Paper Elects Officers 

The Waxahachie (Texas) Enterprise 
Publishing Company, publishers of the 
Daily and Weekly Enterprise, has elected 
the following officers: C. W. Kent, 
president; J. P. Chambless, vice-presi¬ 
dent ; W. A. Ownby, secretary. Direc¬ 

tors are C. W. Simpson, T. A. Ferris, 
A. M. Browning, C. V\', Kent, Lee P, 
Quaitc, J. P. Chambless, J. Lea Gam¬ 
mon, and R. W. Getzendaner. W. A. 
Ownby has been retained as managing 
editor. 

BUFFALO COMMERCIAL NOT SOLD 

C. A. Finnegan Negotiating for Pur- 

chiMe of a New Home 

A definite answer regarding countless 
rumors that the Buffalo Commercial has 
been or is about to be sold was given 
to the correspondent of Editor & Pub¬ 

lisher this week by E. J. McCone, gen¬ 
eral manager of the newspaper. 

“C. A. Finnegan, owner of the Com¬ 

mercial, is now negotiating for the pur¬ 
chase of a new home for the newspa¬ 
per,” said Mr. McCone. “The purchase 
will be made and the Commercial will 
move before May 1, when its lease on 
the present quarters expires. Several 
buildings are being considered and a deal 
will be closed within the next two or 
three weeks. 

“Mr. Finnegan’s decision to purchase 
a building should be considered as a defi,- 
nite and final answer to the many rumors 
that the Commercial has been sold or is 
for sale.” 

Iron River Reporter Stops 

The Iron River (Mich.) Daily Re¬ 
porter owned by P. H. O’Brien, has sus- 
Iiended publication. 

SUPPLIES & EQUIPMENT 
For Nawspapor Making 

FOR SALE 
A WORD for adwrtiseinents under this 
classification. Cash with order. 

Printers’ Outfitters 
Printing Plants and business bought and 
sold, American Typefounders’ products, print¬ 
ers’ imd bookbinders’ machinery of everv de¬ 
scription. Conner, Fendler & Co., 96 Bedcman 
St., New York City. 

Harris 
Two color rotary press, bed 29x42, sheet 28 
X 40, Automatic Art Delivery Exceptional Press 
for long runs. Price, terms, etc., C. F. & Co., 
96 Beckman St., N. Y. City. 

Bargains in Power Paper Cutters. 
70” “New Idea” Automatic Clamp Sheridan. 
64” ’‘New Model,” Automatic Clamp Sheridan. 
50* "Dayton” Automatic Clamp Seybold. 
SO” “20th Century” Automatic Clamp Seybold. 
45" “New Model’’ Automatic Oamp Sneridan. 
44” “Oswego” Auto and Hand Clamp, Oswego 

Maco Works. 
44" ’’Keystone” Automatic Clamp, Standard 

Mach. Co. 
44" “Kent” Semi-Auto Clamp, Thos. Ryan. 
38" “Holyoke” Automatic Clamp, Seybold. 
38" “Oswego” Automatic Clamp, Oswego Mach. 

Works. 
38" “White” Hand and Auto Clamp, White. 
36" "New Idea” Automatic Clamp, Sheridan. 
36" “Sheridan” Hand Clamp, Sheridan, 
34" B. & C. Hand Clamp, Brown & Carver. 
34" “White” Hand and Auto Clamp, White. 
32" ’‘National” Hand and Auto Clamp, Atlantic 

Mach Co. 
32" Seybold Hand Clamp, Seybold. 
Prices, Terms and particulars of Conner, Fend¬ 
ler & Co,, 96 Beckman St., New York City. 

BMahItehad ha UU 

PEGKHIM MACHINERY GO. 
MARBRIDfllK BLDO, MHi A Buray 

NSW VOBK CITY 

24-page Straightiine Web, with 25 h. p. 
motora, press erected on yonr foonda- 
tion .112400.00 
64-page multi-color, 22 in. cut off, 
erected .|17400jOO 
2-16 page Tabloid aiae webt $3,000J)0 

Get onr Liat No. 27—16 pagea. I Huber’s 
ROTOGRAVURE 

INKS 
Are now made in our [ 
new Rotgravure fac- | 
tory. A better Ink 
at the same price. | 
HUBCB’S Celora la H | 

use elnee 1T80 

Oz^’.Hubef 
Mela Otriea 

es W. HOUSTON ST., NEW VOBK 

For Sale 
Hoe Quad Newspaper Web Press, printing the 
usual combinations up to 32 pages, rebuilt by 
the manufacturers, and packed for shipment to 
Russia, together with complete new stereotype 
equipment and large amount of stereotype mate¬ 
rial, all new. Press arranged to print pages of 
seven columns, 13 ems, but can be changed at 
small expense to take eight columns, 12^5 ems 
Has been stored in New York since the revolu¬ 
tion of 1917, prevented shipment, accumulating 
charges for storage, etc., of $18,000—will be 
sold for less than these charges to close out 
All new or equal to new for all practical pur 
poses. Complete itemized list of the outfit sup 
plied on request, with price. (Refer to our No 
401.) Baker Sales Company, 200 Fifth Ave. 
New York City. 

Stereotyping Machinery 
FOR SALE 

Hoe Metal Pot, 6,000 Ibi., with pyro¬ 
meter, pump and casting box. 

Hoe Plate Finisher and Cooler. 
Double Steam Table, Trimming Block. 
Double Tail Cutter, Catting Box. 
Hoe Curve Plate Shaver and other 

stereotyping equipment. 

For prices, write 

OBSERVER-DISPATCH, Inc. 

Utica, N. Y. 

Take It Te 

POWERS 
Open 24 Hours out of 24 
The Fastest Engravors on 

the Earth 

Powers Photo Engraving Co. 
154 Nassau St., Tribune Bldg. 

Now hoA Otv 

HAVE YOU TRIED 
HOE PRESSROOM 

SUPPLIES?. 
In the field of Small Supplies ss well 

as Large Machinery, Hoe Quality is 
Supreme. 

We carry a complete line of Plate 
Making Machinery, small tools and 
supplies, including 

Blanketing 
Matrix tlaine 
Paste powder 
Bmshet 

Chemicals 
Router Utt 
Jig saw blades 
Metal laws 

Ganges, eto. 

IVrite for prices 

R. HOE & CO. 
504-520 Grand Street 

New York, N. Y. 
7 Water St. 

Boeton, Msme. 
827 Tribune Bldg. 

Chicago, lU. 

4 
I 
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SITUATIONS WANTED 
A WORD for •dvortiaoawBts laidar this 
clsstifieaSion. Cash with ordar. For 

thosa unaavloycd on# insartiaa (adv. not to 
axcaod $• words) FREE. 

3c 

Accountant. Officer Manacrr 

with live <Iail>. Qualihed to han<iie cost ac- 
coutitinK, tax matters. A. B. C. records and all 
office matter*. Comiietent, reliable, A-l refer¬ 
ence*. Married. IJ years' newspaper experi¬ 
ence. .\vailable at once, .\ddress Box .K-851, 
Editor & Publisher. 

Advertising Man, 

aced thirty-two. fourteen years’ experience, last 
tour years advertising: m.’*naBer larife Southern 
daily, opeii for position .March 1. .Vddress 
.\-857. Editor & Publisher. 

Advertising Manager 

Thorough executive who knows how to handle 
men successfully and a big personal producer, 
is seeking a more piofitable and permanent 
coiuiection. Over 15 years’ successful experi¬ 
ence, local and Nation.al in both provincial and 
metropolitan cities. Reputation (or resource¬ 
fulness arid getting maximum results. Now 
located in one of the larger Eastern cities. 
Must be at least $5,000 proposition, salaiy and 
bonus arrangement preferred. .Address Box 
A-846. care Erlitor & Publisher. 

Advertising or Business Executive 

Thoroughly experienced executive and stiong 
personal pnxlucer, now located in important 
ustern city, is seeking a more desirable op¬ 
portunity. Young married man, with long 
successful record as .Advertising Manager, 
Business Manager and Associate Publisher. 
Not merely seeking a change, hut a real per¬ 
manent proposition, salary and bonus or profit 
sharing basis preferied, and possibly an op¬ 
portunity to secure financial interest after 
reasonable period. Metroi»litan and provin¬ 
cial experience. Unquestionable record. .Ad¬ 
dress Box A-845, care Editor & Publisher. 

Advertising Salesman 

and new account creator with ten year*’ ex¬ 
perience in daily newspaper and naticnal aKCiicy 
Held desires connection with progressive news- 
pa|>er as advertising department manager or 
assistant. Can write copy if necessary, create 
new business, handle department stores. si>e- 
cialty shops, industrial pages or feature editions 
of merit and assist in building national accounts 
through wiilr acquaintance in agency Held. .\t 
present emoloyeil on daily |>a|ier iti metro|M>litan 
district. Desires change in the interest of im¬ 
proving position only. Prefers position in New 
York metr.ipolitan district. .All correspondence 
from jiublishers tre.ated strictly confidential. 
Address Box .A-865. Editor 6; Publisher. 

Advertixing Solicitor, Classified or Display 

would like connection with any progressive 
newspaper, although preferring western town cr 
city. Age 23, good qualifications and educa¬ 
tion and best of referetices. Four year*’ ex¬ 
perience with newspapers and publications. 
A-861, Editor & Publisher. 

Business or Advertising Manager 

Twenty-five years' experience as .Printer, 
Reporter. Advertising and Business Manager 
on leading New York City and Boston Daily 
Newspapeis, Graduate Harvard University 
.Advertising Course; connected with .Adver¬ 
tising Agency who handled O’Sullivan’s Rub¬ 
ber Heel, United Shoe Machinery Co., \V. L. 
Douglas Shoe Co., and other natimial ac¬ 
counts; thoroughly experienced in all de- 
lartments of the newspaper and magazine 
business. Salary not important but would 
like to secure financial inteiest when ability 
is proven. .Adilress .\-868. Editor & Pub¬ 
lisher. 

Circulation Director at Liberty 

Experience in stimulating circulati-m for farm 
journals and country dailies. .A prwlucer, a 
worker. Go anywhere. Prefer Middle West. 
Salary, your limit. -A-SSS, Editor 4 Publisher. 

Qrculatiaa Manager 

Have had wide range of experience in every 
phase of circulation work. Desire to become 
located with growing newspaper, where compe¬ 
tency and initiative in handing circulation prob¬ 
lems is demanded. Box A-816, Editor 4 Pub¬ 
lisher. 

Copy Writer- Raportar 

2 years’ newspaper experience. 1 year asso¬ 
ciate editor of weekly magazine. Qualified for 
reporter, copy writer, or house organ work. 
24. college graduate. At present employed. 
Addiess A-SSz, Editor 4 Publisher. 

Editor 
Graduate university, ten years’ experience, re¬ 
porter to managing editor, wishes connection 
with good daily. References. .A-85S, Editor 4 
Publisher. 

Editor 
Executive, desk man, writer, ready to help 
where help is needed. Can take charge or fit in 
anywhere. New York, Chicago, New England, 
Middle and South Atlantic experience. Ma- 
miliar with conditions in small towns and in 
cities of 100,000 and upward. Collegiate and 
legal education Best references as to personal 
and professional standing. A-864. Editor 4 Pub¬ 
lisher. 

SITUATIONS WANTED 
Editor 

•if exceptional abili^ and well qualified feature 
writer, desires to affiliate with large weekly pub¬ 
lication or trade journal having plant sufficiently 
well cmiipped to h.andle monthly magazine 
owned by applicant. Profits from publishing 
of magazine and attendant job work sufficient ta 
meet salary expected. If you are looking for 
a high class man who knows every phase of the 
newspaper game from a publisher’s standpoint, 
address Box A-830, Editor and Publisher. 

SITUATIONS WANTED 
Circulation Manager, 

now in active chatge of a metrop^itan paper, 
wants position demanding real ability. Analyt¬ 
ical mind, persistent and thoroughly reliable. 
Excellent references from present employer 
and others. Address Box A-755, Editor 4 
Publisher. 

HELP WANTED 

Fast and Accurate Copy-Reader 

now on New York daily, can give four hours 
each day to other work. A-841, Editor 4 Pub¬ 
lisher. 

Managing Editor 

is ‘ipeii for ixxsitioii where he can prove his 
worth. University man. Fought his way 
fpim cub 6> managing editor in ten years on 
large <lailie*. I'hristiau, .16, mariied. Can get 
out the kind of p.aper that sells. Address 
.A-Soo, EiliMr 4 Publisher. 

6c A WORD far 
riaaaifi catkm. Cash sritk order. 

Newspaper Foreman. 

assistant foreman and head make-up, would like 
to correspond with publisher needing composing 
room foreman. Address A-835, Editor 4 Pub¬ 
lisher. 

Newspaper Man 

of 12 years’ exjierience, desires position as 
busiiies-. or circulati*in manager on medium 
size<i 'laily. Knows the game and can produce. 
Best reference*. .Married. Looking for a real 
opportunity rather than large salary. Address 
A-852, Eilitor & I’ublisher. 

Nothing to Brag About 

But 1 think my five years’ e.xperience as adver¬ 
tising manager and editor of a newspai>er, and 
connections with two large agencies might be 
profitable to a newspaper, agency or representa¬ 
tive needing a man capable of writing copy, 
inaking attractive layouts, understanding details 
and news reporting. Age 25. unmarried. -Ad¬ 
dress A-862, Editor 4 Publisher. 

Sales and Promotion Correspondent 

Writer of forceful sales letters and advertising 
copy; 28, 10 years’ New A’ork newspaper ex- 
Iierience. Connection in advertising department 
or agency. Location New Aork or commuting 
dist.nice. Initial salary $50. John J. Deers, 
384 8th Ave., New York City. 

Solicitor 

Two years’ trade paper experience, two years 
assistant chief. Foreign Traile Bureau. National 
Trade .-Association, tiood education, speaks sev¬ 
eral languages, w-iile awake pliigger. g'KXl habits, 
28. marrieil. Moderate salary or salary and 
commission. .A-l army and business creden¬ 
tial*. Box .A-85b. Editor 4 Publisher. 

This Man WUl Make You Money 

If you are the publisher of a newspaper 
and need the service of an able, experienced 
advertising and business executive, please 
communicate with me. 

I have had considerable and successful 
newspaper experience. New A'ork adver¬ 
tising agency exMrience, and now adver¬ 
tising manager of national publication. 

.A rea.sonable salary and the opportunity 
to [larticipate in the increaseil business I can 
get for you is the arrangement most desired. 

I know how to sell newspaper space. .Ad¬ 
dress .A 860. Editor & Publisher. 

Wanted 

good copy writer. Must be capable of making 
attractive layouts. Exceptional future for right 
m.in. Send samples of lettered layouts and 
fiijl details about yourself. .Address Charlie 
Miller. The Cieorgian. .Atlanta, tia. 

Advertising Salesman and Co|iy Writer 

.A good position with a well known newspaper in 
lake city of 275,000 population. Write, stating 
experience, age and salary expected. Box A-839, 
Editor 4 Publisher, 

City E ditor 

Small Florida evening daily wants news editor 
who is good head writer and layout man. 
.Address A-803, Editor & Publisher. 

Classified Advertising Manager 

for lar.ie newspaper now publisliing volume of 
classified advertising in large city. (iive ex- 
iierieiice and salary desired. Reply coiifiden- 
ti.al. .A-866. Editor 4 Publisher. , 

Immediate Opening 

on copy desk. New England evening newspaper. 
< ompetent New England man. now employed, 
preferred. .Address .A 859. Eaiitor 4 Publisher. 

Middle Western Daily, 

nearly 90,000 circulation, wants advertising 
salesman who can sell special pages. AVill pay 
liberal commission. AA'ant a man who has proven 
his ability along this line. Unless you are good 
and know you are good, don’t apply. This is 
a job for a real salesman. Address D. P. Slay¬ 
ton. 601 S. 17th St., Omaha. Nebr. 

Reporter 

AA ell eilucated young man for district woik. 
Edit<>rship of weekly edition for right man. 
Star, Long Island City, N. A’. 

Solicitor 

First newspaper in eastern town of 60,000 is 
in need of ad solicitor and copy writer. Must 
be man of some experience, good appearance and 
ability. Address Box A-821, care of Editor 4 
Publisher, giving references, stating experience 
and .salary expected. 

Thoroughly Experienced 

metropolitan and small city news and desk 
man open for |>osition. t»o anywhere. lames 
C. AA’ilson. tleneral Delivery. St. Louis, Mo. 

Wanted 

•A position as a display or classified advertis¬ 
ing siilicitor. by young married man. Experi¬ 
enced. R. S. Hay, 23 Tod Lane, Youngstown, 
tJhio. 

Wanted 

Desk job in town not larger than 25,000 in mid¬ 
dle west. I have had eight years’ experience 
all desks and as reporter. Married, 28 years 
old. A-834, Editor 4 Publisher. 

Position as foreman of daily newspaper plant 
with linotype and web press equipment; efficient 
and reliable; union; Great Lakes states pre* 
ferred. Lon^ experience with medium sized 
papers carrying heavy advertising has taught 
the writer just where to cut the comers to best 
advantage to keep things going all the time, anrl 
getting the paper to press at the same hour 
each day has become second nature. Do you 
want to unload the composing room end of 
it? Write P. O. Box 309. Ann Arbor, Mich. 

CALIFORNIA 
NEWSPAPER 

.-An unusual opp<>rtunity ti< buy a daily 
in California city of JD.iW). doing a 
business of $12ri.i)00 a year. Making 
large profits. Duly .A. P. franchise in 
county. Buyer must act at once as 
owner will advance price in two weeks. 
Foi further particulars write or wire 

PALMER DEWin& PALMER 
Newspaper Properties 

225 Fifth Avenue New York 
Business Founded 18M 

Unusual Opportunities 
Daily St Weekly 
NEWSPAPERS 
TRADE PAPERS 

HARWELL & CANNON 
Netospaper and Magazine 

Properties 

Times Building, New York 
Established 1910 

iWE CONNECT THE WIRES i 

TS IT NEW CIRCULATION you 
^ want) We have a promotion 
manager with splendid record for 
increasing sales of small and 
large city dailies, from Jersey to 
Oregon. Has stayed from six 
months to nine years, and has 
gilt-edge testimonials from em¬ 
ployers—“agreeable personality, 
energetic, efficient, trustworthy.’’ 
Now in Ohio, ready at $2,000. 
Ask about our Mo. 3874-B. 

Fernalo's Exchan6E.Inc 

Tiimo NATA..BA.D'a.. SoniNavitLO. Mapb 

BUSINESS OPPORTUNITIES 
g. A AVORD lor advortiacaants under this 

classification. Cosh with order. 

A 30 Percent Interest 

can tie purehased in newspaper with average 
earnings of $20.l»»' for past five yeais in 
growing prosjierous central states city of 
h5.i»IO, by a high-class, able business execu¬ 
tive. Price $75,000 cash, $30,000 of which will 
go into surplus of cotn|>any. Present owner 
and manager is getting old and wishes to lay 
down burden of active management. .A fine 
iipening for an energetic; experienced news 
pai>er executive who has sufficient capital 
and is looking for a permanent interest in 
prosperous property with bright future. .\d- 
ilress .-A-Sb?, Editor 4 Publishei. 

Church Ad on Sports Page 

The Mini.sterial Union of Elizabeth, 
X. J., which has lieen using display ads 
in the Elizabeth Journal, recently ran the 
invitation to church, which was headed 
"That Is My Church.” on the sport page, 
ill ail endeavor to reach men who per¬ 
haps would not glance at the church 
page, on which the ad usually appears. 

Four Churches Join in Advertising 

Talented, experienced, and highly effi¬ 
cient men, each a tpecialiat in hb own 
line, ready to solve yonr problems. 

BROMk BLDG 42S«x/ BDOAOIMKY 
NEW YORK 

Catholic, Episcojial, Methodist and 
Baptist churches of Shoshone. Idaho, 
have combined in a movement for a go- 
to-church Sunday in February. The 
publicity feature includes large space in 
newspapers, invitations through the mail 
and the placarding of the country. 

Adler Not a Candidate 

E. P. Adler, publisher of the Daven¬ 
port (la.) Times, has requested that his 
name be dropped from the list of nomi¬ 
nations for the board of directors of the 
.\ssociated Press. The nominating com¬ 
mittee has made no selection to take his 
place. 

AlEYOUCOVfRfDM NfWVORKM.EDITOI? 
AN EXPERIENCED NEWSPAPER MAN 
WOILD SERVE A LIMITED Nt’MBER 
OF OCT OF TOWN DAILY NEW8- 
PAPBH.S AS NEW YORK CORRFXIPON- 
DEHtT. COVERlNi; ALL BRA.NCHES 
OF NEWS IN THE METROPOI.IS. 
THAT AVoriD BE OF I-OCAL INTER¬ 
EST TO YOI’R READERS. WRITE OR 
WIRE FOR RATES. 

REPORTER—Room 415 
624 lUdiion Ave. NEW YORK CITY 

Moves to Cut Motor Accidents 

The EJayton (Ohio) Journal, in an ef¬ 
fort to reduce the number of serious 
traffic accidents, has organized the “Jour¬ 
nal Life Savers’ Club.” Qualification for 
membership requires the operating of a 
public vehicle for a period of a year 
without a traffic accident. 
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Picturesque and ELntertaining 

Captains of 
Adventure 

by 

ROGER POCOCK 
56 Stories of the 

ROMANTIC HEROES 
of 

HISTORY 

Bach instalment a complete story {rr>m 
1,50U to 2,500 words. Immediate Release 
for Daily Use. 

Write for Samples 

The McClure Newspaper 
Syndicate 

373 Fourth Avenue New York City 

Million 
Dollar 
Hearst 
Features 

The World’s Greateat Circulatioii 
Builder* 

International 

Feature Service, Inc. 

New York 

(By Science Service) 
Means: 

INTERESTING 
READABLE 
ACCURATE 
RELIABLE 
POPULAR 
SCIENCE 

NEWS STORIES 

THE DAILY SCIENCE 
NEWS BULLETIN 

Write or wire for territory and rate*. 

SCIENCE SERVICE 
1115 Connecticut Ave. 

WakakingtoB, D. C. 

HUNCHES 
Managing editors and city editors are always on the lookout for news and. 

feature ideas that can be used locally. Editok & Publisher will pay $1 for 
each hunch published under this head. The fact that the hunch is now being 
'.corked successfully in your city does not bar it from this department. Address 
your contributions to the Hunch Editor. _ When they appear, clip them and 
mail them in and rcccifc payment. Unavailable hunches will not he returned. 

'T'HE Cheyenne (Wyo.) State Tribune is print- 
inK a <|uestionnaire in asking for suggestions 

fur hetterirg the paper in general. The ques¬ 
tions run as follows: 

What change, if any, would you suggest for 
the first page? 

What sugge.tifpns fer the second and third 
pages? 

What suggestions have you for the fourth 
;,nd fifth pages? 

What changes would you make on the sixth, 
seventh and eight pages? Re specific in men¬ 
tioning pages. 

What special feature or department in the 
Trihnne do yon like best ? 

Do yen read the continued story? 
Which comic strip now running do you 

prefer 
What comic strip not now running wouid 

you like? 
Do you like the colored supplement on Sun- 

<lay? Is it worth while? 
Please make some general suggestions. 
Name some specific feature or improvement 

you would recommend. 
What would you add to or omit from the 

Sunday Tribune? 
Do you like lots of big heads and continued 

to other prfge stories on first page or smaller 
heads and fewer run-overs? 

Make a frank criticism.—R. D. 

The Milwaukee Leader is running a series 
of descriptions of Milwaukee, under the caption 
“Milwaukee—Yesterday and Today.” These 
descriptions are supplemented with photographs. 
—.1. A. 

Have yi u ever interviewed the men in your 
city who sell out-of town papers? Much human 
interest material can be gathered there. The 
happy iileasure seeker, the prosperous small¬ 
town man in the city on business, the home¬ 
sick lad who came to the city to make his 
fortune, and the girl who wishes she dared go 
home; all are pretty sure to tA' to huy their 
home paper. The newsdealer froiuently gets 
a glimpse of these stories, and he is usually 
willing to talk.—C. E. I.. 

In nearly every county in every state fre¬ 
quent complaints are heard about the inefficiency 
of the rural school system and certainly it is 
nowhere just what the peojile exjiect of it. The 
Dallas News has undertaken to find out what 
is the matter with them and what is to be done 
about them in Texas. It has arranged for a 
series of articles by a leading Texas educator 
who will discuss fully, “What are the facts? 
lust what is the matter with the rural school? 
What are the causes? Can they be removed 
and how’ Do the rural schools need more 
money? In what way? What else do they 
need ?*’ Why cannot a paper in every county 
secure a similar series of articles from some 
well-known local educator? Since almost every 
one is interested in public schools, such articles 
would be eagerly read.”—W. II. M. 

Work up a feature to be run some day when 
the sidewalks are especially slippery. Show 
how the principle of owner’s liability for in¬ 
juries or damage caused by the maintenance 
of a dangerous piece of projierty dates back to 
1491 H. C. when the children of Israel were 
told: 

“And if a man shall open a )dt. or if a man 
sh.rll dig a pit. and not cover it. and an ox or 
an ass shall fall therein; 

“The owner of the pit shall make it good, 
and give money unto the owner of them.”— 
Exodus XXI; 33, 34. 

Then quote the modern version, your city 
ordinance which requires that sidewalks be kept 
clean in winter and sprinkled w ith sand or 
ashes when the ice cannot be removed.—C. W. 
V. B. 

How about a series of forward-looking 
.-irtieler, erncerning Hreater Dpjiortunities in a 
f'lreater (name your state)? Have some of 
your outstanding public men write brief ar¬ 
ticles for you on what your state will be like 
fifty years hence, and what latent opportunities 
might be developed. Your United States Sena¬ 
tors, Congressmen, Ciovernor. and heads of your 
various state departments will no doubt oblige 
with brief articles concerning it. The main 
point is to stress the opjiortunities that now lie 
hidden and how best to develop them. A 
mighty good series of articles and one that 
will give your publication character and the 
mark of progressiveness.—\V. A. M. 

“Physicians’ prescriptions are always written 
in Latin. This is a universal practice. A 

prescription written in France could easily be 
filled in the United States and vice versa. 
Newspaper editors and reporters should have 
a code for all the letters of the alphabet which 
wiind alike, especially when sent over the tele¬ 
phone. This would eliminate mistakes made 
in initials of people when a report is sent in 
by a reporter to his paper. The letters A and 
.1 sound alike; B. C. D, E. G, P, T and V 
have like sounds; F and S are similar and often 
M and X are ct.nfused. Short one syllable 
words would be the easiest to use for the code, 
a set like the following could be used: A, ape; 
B, bag; C, call; D, dig; ever; F, fog; G. 
(to; .1, joy; M, must; N, nun; P, pot; S, sat; 
T, tin; V, van. If the letters Q and U should 
seem to be confusing, they could be added to 
the list and the words: Q, quit, and U, unit, 
would be suitable as code words. By making 
this list or any suitable list nation-wide, and 
put into use by all the newspapers, there is 
no doubt but that a great amount of unneces¬ 
sary mistakes could be done away with and 
also reporters leaving one paper and going to 
another would use the same list and be familiar 
with it."—J. \Y. H. 

The other day. in a burst of confidence, an 
ac(|uaititance remarked to me. “I have wondered 
for fifteen years what the average hank cashier 
earned, ar d I’ve never found out. Can you 
tell me?” Everyone is interested in what the 
other fellow earns—and in the case of profes- 
si( nal men and office workers, he ustially has 
to guess at it and let it go at that. Assign a 
tactful and persistent reporter to investigate 
the i|iiestion, "What do the lawyers of the city 
earn per year?” Let him get a range of 
yearly inceimes, .-.n average. Tell what per¬ 
centage earn under $4,090 a year, and what 
jicreentage over; how much advice lawyers 
give for which they never get paid: how m.iny 
more people are advised out rf litig.ation than 
steered into it. Stories on the earnings of 
hank employees, office workers, salesmen, etc., 
wciuld be equally interesting to readers. The 
whole could be presented as a pf)rtrayal for 
high school students and young people of the 
advantages of various occupations and pro¬ 
fessions. But he sure to give exact figures of 
earnings.—J. T. B. 

It would be a novel and intere.sting stunt 
for the paper to stage a doll show in which 
prizes would be offered for the best dressed 
dolls, the oldest dolls, the funniest dolls, the 
most used dolls, the cutest doll houses and so 
on. The show could be staged in the paper's 
show window, and, of course, all the exhibits 
should carry the names and addresses of the 
I)eople exhibiting them. Such a stunt as *his 
would attract a great lot of attention and get 
many visitors to the pajier’s office, and so 
would help boost the paper quite materiallv.— 
F, H. W. 

How many public clocks are there in your 
city? Why were they placed there and how- 
ion g has there been a public clock in that par¬ 
ticular location? Estimate how much they are 
used by the public; call some of the owners 
and find out how many times they are told 
about one which has stoppetl at some time. Dries 
any organization or body depend solely upon 
such a timepiece? The street railway com- 
fiany does this in Topeka, the inspectors using 
the cU<k on the State Journal building. Along 
this line, call up a dozen or so people and ask 
them the time. Compare all these with the 
exact time of day. How many minutes differ¬ 
ence is there in all the persons called? Did 
some of them keep their timepiece fast for a 
certain purpose ? How many times a day do 
iieople call the telegraph office to get the hour? 
—J. W. H. 

Has your city erected a memorial of any 
kind to its soldiers of the World War? Some 
places are building American Legion club 
houses, some are erecting libraries, some are 
building monuments, some are lining city streets 
or country roads with trees, some are putting 
tablets in public buildings, but many are as 
yet doing nothing to commemorate the soldiers. 
Why not hold a conference with the ex-soldiers, 
determine what is the best and most practical 
thing to do, and put your paper behind a me¬ 
morial movement in such a way as to make it 
a quick success? Co-operation and work along 
this line will insure almost universal support.— 

W. H. M. 

Children under 15 are being paid a dollar for 
each original tongue twister—a sentence in 
which every word begins with the same letter 
—by the Chicago Sunday Tribune.—H. D. K. 

PICTURES 
An exclusive feature 

story of 250 words with 

two- or three-column 

layout of pictures in 

mat form, mailed fresh 

six days a week. Ask 

for samples. 

'"sai 
N. A. HUSE, General Manager 
World Bide.. New York Otj 

Symbol of Fascinating Fiction 

“Your Service Has Them All 
Beat”—F. D. Moffett, Sunday 
Editor Milwaukee Journal. 

METROPOLITAN 
NEWSPAPER SERVICE 

Maximilian Elser, Jr., Gen'l Mgr. 
ISO NASSAU ST. NEW YORK 

1 )uring the past three weeks 
we have received TWENTY 
EI(;HT ORDERS for our 
weekly 

House Plans 
It e issue both 2 and 3 col. sizes. 

THE INTERXA'nONAL SYNDICATE 

313 Guilford Ave., BAL-nMORE, MD. 

fatsmelimal News Service 
a Spruce St.. New York 

America’s Best 
Magazine Pages 

Daily and Sunday 

Newspaper feature Setvice 
241 WEST 58TH STREET 

New York City 
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NEW ENGLAND’S WEAITB 
MEASURED BY HER 

RESOURCES 
MASSACHUSETTS—Population, 

**Attleboro Sun .(E) 
t Boston Sunday Advartiser(S) 
tBoston Globe .(MAE) 
tBoeton Globe .(S) 
Boston Telcfram .(E) 

tBoston Transcript .(E) 
"Fall River Herald.(E) 
*Fitcbburc Sentinel .(E) 
(greenfield Recorder ....(E) 

"Havorhin (Uzette .(E) 
"Lynn Item .(E) 
*Lynn Telegram News..(EAS) 
fLowcD (Courier-Citizen 

and Evenany Leader (MAE) 
"New Bedford Standard-Mer¬ 

cury .(MAE) 
"New Bedford Sunday Standard 

(S) 
tNorth Adams Transcript. (E) 

"Salem News .(E) 
"Taunton (jazette .(E) 
tWorcester Teleyram-(jazette 

(MAE) 
'Worcester Sunday Telegram 

(S) 

MAINE—Population, 7n,n4 

tBangor Daily Cemmsrcial(E) 
tPorUand Press Herald(M^) 

"Portland Express .(E) 
"Portland Telegram ..(S) 
tWaterville Sratinel ....(M) 

14.7tS AS 
2Z,2M M 
2«,2»4 .!• 
28,(S8 .1* 
s,SM .ns 

NEW HAMPSHIRE—Population, 443,*a 

tKeene Sentinel .(E) 1,31# A3 

RHODE ISLAND-Population, W4A#7 

Newport Daily News....(E) 
Pawtucket Times .(E) 

"Providence Bulletin .(E) 
tProvidence Journal .(M) 

"Providence Journal .(S) 
"Providence Tribune ....(E) 

Westerley Sun .(EAS) 
tWoonsocket Call .(E) 

VERMONT—Population, 3SZ,4a 

'Barre Times .(E) 
Bennington Banner .(E) 
tBrattl^ro Daily Reformer 

(E) 
Burlington Daily News...(E) 

"Burlington Free Press...(M) 
Rutland Herald .(M) 
tSt. Johnsbury Caledonian- 

Record .-....(E) 

3,m AS 
7,in A4 

11,441 M 
t,437 A4 

CONNECTICUT—PopuUtion, l,3n,ni 

'Bridgeport Post-Telegram 
(EAM) 43.n3 .14$ 

'Bridgeport Post .(S) 13^5 .MS 
'Hartfora Courant .(D) 2S,7M AS 
'Hartford Courant .(S) 48,SM .IS 

"Hartford runea .(E) 4SJtn .U 
"Meridm Record .(M) f,SM .S4S 
tMiddlatoam Press .(E) 7,Sfl .O 
tNew Haven Register..(E^) 34,427 .IS 

"New Lo^on Disy.(E) lS,fS7 AS 
tNorwich BuDetin .(M) 11,SS3 AT 

"Norwalk Hour .(E) 4,fS3 .S3 
'Stamford Advocate .(E) SjSSl .SITS 

Government Statement, April 1, 1S22. 

*A. B. C. Statement, April 1, lt22. 

"A. B. C. SUtement, October 1. 1S22. 

t(jOvemment Statement. October 1, XtU. 

In the production of brass and 
hardware, boots and shoes, silver¬ 
ware and cutlery, silk and felt hats, 
textiles, clocks and many other lines 
New England far excels any other 
section of the country. 

New England manufactures more 
clocks than any other section of the 
country. More than one-fourth of all 
men’s felt hats are New England 
made. Over fifty per cent of all the 
brass made in the United States is 
produced in New England. 

Despite competition in the textile 
group from other sections of the 
country. New England produces 
over one-third of the total for all the 
United States. 

Eleven and a half per cent of all 
products made in the United States is 
manufactured in New England. 

With these tremendous resources 
New England becomes a great buy¬ 
ing power. Every day the families of 
New England spend millions of dol¬ 
lars. 

Use these dailies intensively and 
win this market for yourself. 

I 
I 

^4 
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750,031 People With Income in Excess of 
S 1,000 a Year Live in Greater 

New York and Suburbs 

Population 

Number of 
N. Y. State 
Income Tax 

Taxable 
Income 

Shown on 

New York City. . 5,620,048 
Returns 

660,217 
Returns 

$2,473,483,600 
Beacon.. . 10,996 721 1,965,900 
Mt. Vernon. . 42,726 7,075 27,383,800 
New Rochelle. . 36,213 5,136 26,892,400 
Ossining. . 10.739 1,239 3,972,200 
Peekskill. . 15,868 1,334 3,797,000 
Port Chester. . 16,573 1,704 5,768,700 

White Plains. . 21,031 3,712 15,328,400 

Yonkers. . 100,176 12,465 39,.509,000 

5,874,370 693,603 $2,598,101,000 
*New Jersey. 54,163 $240,933,700 
*Connecticut. 2,265 18,019,900 

750,031 $2,857,054,600 
*Non-re8ident8 doinji business in New York filing 1920 New York State Income Tax Returns. 

750,031 People With an Average Net Income of $3,809 
There never was and probably never will be so compact and large a grouping of 

people of so high an earning capacity in the world. 

An Advertiser Can Reach Practically All of 
These People By Using These Newspapers: 

Morning Times Evening Globe 

Morning Tribune Evening Sun 

Representing 812,541 Circulation for $1.64 per Line, Minimum Foreign Rate. 
An unequalled service for direct and positive results from people 

able to buy anything and accustomed to buying the best. 

THE NEW YORK GLOBE 
MEMBER JASON ROGERS member 
A. B. C. Publisher 

LORENZEN & THOMPSON, INC., Special Representatives 
New York Chicago Detroit St. Louis San Francisco Los Angeles 

MEMBER 
A. B. C. 
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