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Tell Your Story to 
Live People 

The dividends on your advertising campaign don’t come from 

the shiftless, the careless, the indifferent—they come from the wide¬ 

awake, go-ahead people with futures ahead and BIG WANTS TO 
FILL. They come from the people who climb, from the people who 

want new things, better things, every year. 

The Chicago Tribune’s enormous success as an advertising 

medium is due to the fact that it attracts the wide-awake, pushing, 

energetic sort of people from all branches of human endeavor. It 

attracts the wide-awake laborer who is going to be foreman and the 

wide-awake bank cashier who is going tp be president of his institu¬ 

tion. 

The Tribune’s circulation is enormous, but it isn’t that alone 

that you buy when you buy space in The Chicago Tribune—you 

buy reader responsiveness, and that’s worth ten times as much as 

mere circulation. 

The World’s Greatest Newspaper 
(Trade Mark Registered) 

, .. [500,000 Sunday 
Circulabon ^ 

Member Audit Bureau of Circulations 

Eastern Advertising Office: 251 Fifth Avenue, New York City 
Pacific Coast Advertising Office: 742 Market Street, San Francisco 
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Of New York 

Look at this record— 

I Lines of advertising in the month of July for past four years | 

July 

1915 . 287,754 
1914 . 267,109 
1913 . 221,906 
1912 . 154,867 

Compiled by Statistical Department, New York Evening Post 

This is what this newspaper has accomplished by its alert and intelligent presentation 

of the day’s news, accurately presented, too, despite the high speed requirements of 

newspaper making. Not alone the last moment happenings, but departmental infor¬ 

mation to appeal to every member of the household and so to make it the complete 

evening newspaper. Absence of the crude, the inartistic and the vulgar is as much its 

object as to announce the day’s news. Advertisers appreciate the Evening Sun’s efforts 

for sanity and cleanliness, because such a newspaper gives their announcements an in¬ 

troduction on a most desired footing into the best homes. Thus their advertisements in 

its columns produce business. 

Every worthwhile agency for news gathering is employed to make the news service 

of the Evening Sun complete. Stories in the local field are competently handled and 

Evening Sun readers are provided with the complete foreign and domestic service of 

THE UNITED PRESS 

which has scored so many notable beats on news of the great world war. Whatever has 

happened at home or abroad you find in the Evening Sun. Its steady growth is a nat¬ 

ural result. 



The Editor & Publisher 
and The Journalist 

Vol. 48, No. 12. * NEW YORK. AUGUST 28. 1915. 10 Cents a Copy. 

BEATS BROM WAR FROJNT 

Browne and Digby, Correspondents of 

the Chicago News, Score in Reports 

of Important Battles—Tribune to Pre¬ 

sent Motion Picture Urania, "Racing 

the Deadline,” a Newspaper Story. 
(.Special Correspondence.) 

Chicago, August 24.—The Daily News 
war correspondents are disproving the 
assertion that the rigid censorship has 
squeezed the war reporter’s life dry of 
the romance and adventure that was his 
in the old days. For the second time this 
month the News’ staff men have “got 
away’’ with world scoops of great im¬ 
portance, and Chicago has informed Lon¬ 
don of the latest events in the field. 

Louis Edgar Browne, the News’ man 
with the Allies in the Dardenelles, on 
Saturday scored a world beat on the 
British victory on the peninsula by which 
the Turks were defeated and their main 
line of communications with Constanti¬ 
nople destroyed. Browne was on the 
field. lie got his story, hired a launch, 
and after a series of adventures crossed 
the Aegean Sea to Mitos, Greece, where 
he filed a 1,000-word dispatch. The news 
was re-cabled to London and published 
there on Monday, according to the News. 
By the same method Bassett Digby, of 
the News, scooped the world on the 
evacuation of Warsaw. 

RACINQ THE DEAD LINE. 

With n view toward ending the crime 
of ages and presenting a newspaper man 
in his proper light from the stage, the 
Tribune shortly will release a motion 
picture drama called “Racing the Dead¬ 
line,’’ taken under its own auspices. The 
scenario was written, it is understood, 
by Joseph Medill Patterson, one of the 
editors of the Tribune, gratefully remem¬ 
bered as the author of the “Fourth 
Estate,’’ the only drama of the legitimate 
stage containing a sane presentation of 
newspaper folk at work. The actors of 
lending parts all are Tribune reporters, 
editors and copyreaders, excepting Mac- 
lay Hoyne, who fills his own role as 
State’s attorney. Walter Howey, city- 
editor, acted as stage director of the play, 
and it was filmed by Edwin F. Weigle. 
the Tribune’s famous war photographer, 
recently returned. Terry Ramsaye takes 
the leading part of a reporter, which he 
is. It is believed by those who have 
seen the picture play that it will have a 
long run. 

For purposes of dramatic interest a 
plot, revolving around the reporter’s dis¬ 
covery of certain secrets of a gunman 
band, is introduced. The action is fast 
and gripping—hair-raising, in fact, in 
spots. Notwithstanding, it shows the re¬ 
porter as he is. The picture was not 
made originally for public exhibition. 
The Tribune’s aim in showing it is to de¬ 
stroy the prejudices v^hich must exist in 
the minds of those who have drawn con¬ 
clusions from the reporter of fiction, that 
snooping Beau Brummelish individual, 
with the ways of a ferret and the man¬ 
ners of a knave and—this is the crown¬ 
ing atrocity—a morocco-covered note¬ 
book. 

NOT A SUCCESS. 

The American attempted a new wrinkle 
in the quick distribution of papers Satur¬ 
day which failed and almost ended dis¬ 
astrously. It planned to send several 
thousand copies of an extra announcing 
the results of the Elgin auto races to El¬ 
gin by aeroplane. Although a heavy rain 
was falling Aviator Frederick Hoover got 
his machine aloft. At a height of about 
100 feet the machine struck an air 
pocket which warped the wings, causing 

the aviator to lose control. The aero¬ 
plane crashed to the ground and was 
wrecked. Hoover jumped and escaped 
without serious injuries. 

The Scoop, for several years published 
as the house organ of the Press Club of 
Chicago, has been taken over by William 
D. Eaton, its editor, who proposes to 
make it a national newspaper man’s 
magazine. According to >lr. Eaton's 
plans the scope of the Scoop will be lim¬ 
ited to matter of interest to reporters, 
copy-readers and editors actively engaged 
in daily newspaper work—a field no other 
publication fills exclusively. Its main 
feature will be personal items from news¬ 
paper offices ill every large city in the 
country. The Scoop will he published 
weekly- and will pay for contributions. 
Mr. Eaton, who has retired from daily 
newspaper work, was one of Chicago’s 
best known editors. He founded the Her¬ 
ald, which afterwards became the Record- 
Herald, and now is the Herald again, 
and was managing editor of the old Chi¬ 
cago Morning News and the Inter Ocean. 

President Edmund .T. .Tames, of the 
University of Illinois, announces the uni¬ 
versity’s school of journalism will be 
much enlarged the coming year. The 
students will issue a daily paper undei 
the direction of Prof. H. F. Harrington, 
a graduate of Ohio Stale and Cornell 
universities and late of the faculty of the 
University of Kansas. 

Guy F. Lee, manager of the Tribune 
feature syndicate, left yesterday for a 
4.000-mile swing round the cin-le of 
Western States. Besides visiting the ex¬ 
positions Mr. Lee will acquaint the 
Western publishers first band with the 
Tribune’s galaxy- of features. 

Chicago to Have Catholic Daily 
According to a Chicago report that 

city is to have a Catholic daily or or 
about .Tanuary 1, 1010. It is under- 
8too<l that the paper will l)e called the 
Dally Estate and will be launched .Tanu¬ 
ary 1, 1010. The project has been de¬ 
veloping since .Tune, 1014, according to 
Daniel Mc.\llister, its business manager, 
with offices in the Rector building. Among 
those who are understood to have con¬ 
nected themselves financially with the 
new paper are Charles I. Deneaschaud ot 
New Orleans, president of the National 
Federation of Catholic Societies; George 
D. Flynn, of Minneapolis, .T. .T. Carrol of 
Columbus, Ohio, publisher of the Catho¬ 
lic Columbian; Tlr. Matthew .T. Seifert 
of Chicago and the Rev. John F. Noll of 
Huntington, Ind., who will be censor. 

Denies Efforts to Buy the Mail 
S. S. McClure, editor of the Evening 

Mail, has issued a stalenient to the ef¬ 
fect that none of a group of Germans 
who had made an unsuccessful effort to 
buy that newspaper was connected in any 
way with its present owners. 

He said he was prompted to make this 
avowal apropos of the exposures of Ger¬ 
man propaganda made in the New York 
World in which the effort to which he 
refers was described. 

Mr. McClure submits a letter which he 
wrote to his associate. Dr. Rumley, when 
the advisability of buying the newspaper 
was being considered, and in the declara¬ 
tion of principles or prospectus the Amer¬ 
ican note of the publication is accentu¬ 
ated. 

The Munson Brothers Company of New 
York have begun action against Herman 
Ridder, editor of the Staats-Zeitung, in 
the Supreme Court to recover $2,208, said 
to be due under an agreement between 
him and the International Typesetting 
Company. 

BERNSTORFF APPROVES FAIR PLAY 

New York World Declares He Paid $5,000 

Just to Maintain It. 

Among those who were rapped smartly 
by the club which the New York World 
has been swinging recently, was Marcus 
Braun's magazine. Fair Play. 

Despite this noble sounding name the 
World alleges that the publication has re¬ 
ceived the approval iu writing of no less 
a personage than Count von Bernstorff, 
the German Ambassador, and has received 
a more concrete evidence of that diplo¬ 
mat’s esteem and regard in the form of 
a check for $5,0(H). The letter which the 
World publishes to support its contention 
contains the following sentences: 

“During the last seven months Fair 
Play has in its editorial policy treated all 
belligerents justly and thereby rendered 
great servii'es to the millions of foreign- 
born citizens of this country, especially 
those of German and Austro-Hungarian 
origin. Fair Play has fought for the 
rights of the latter and for truth, always 
maintaining an American attitude and 
showing true American spirit. 

“You are at liberty to show this letter 
to anybody who is interested in the mat¬ 
ter, but I beg you not to publish it, as 
this would be contrary to the instruct^ns 
of my government, which does not wish 
me to publicly advertise any reviews or 
iiewspa{)er8. 

“Very sincerely yours, 
“F. Bernstorff.’’ 

The check for •l.’i.ttOO. also signed, ac¬ 
cording to the World, “F. Bernstorff,’’ is 
dated May 28. lOl.o, a little more than 
two months after the German Ambassa¬ 
dor wrote his indorsement of Fair Play. 
It is made payable to Fair Play Printing 
and Publishing Company, and is drawn 
on Kuhn, Loeb & Co. 

NEW YORK GLOBE SUED FOR LIBEL 

Makers of Ivaro Corn Syrup Object to 

Some of McCann's Criticisms. 
A suit was filed in the Supreme 

Court of New York County, on August 
18, by the Corn Products Refining Com¬ 
pany against the Commercial Advertis¬ 
ing Association, ptiblishers of the Globe, 
in the amount of .$250,()0((, the claim for 
damages being based upon an article 
published in the Globe on August 12, 
and written by .\lfre<l W. McCann. 

This article, it is alleged by the Corn 
Products Refining Company, deliberately 
misquotes a scientific paper prepared by 
Dr. Samuel .1. .Meltzer and Dr. I. S. 
Kleiner, of the Rockefeller Institute for 
Medical Research, and read before the 
National Academy of Sciences at its 
meeting in April. The statement which 
McCann quoted and which it is said does 
not appear in the paper as printed in the 
June issue of the proceedings of the Na¬ 
tional -Veademy of Sciences, calls manu¬ 
factured glucose “often fatal” and says 
that it appears in syrups, cheap candy 
and other products. 

“This statement was used by McCann 
to prove that Karo corn syrup is detri¬ 
mental to health,” said Preston Davie, 
acting in the case for O’Brien, Boardman 
and Platt, attorneys for the plaintiff. 
“As a matter of fact, it is no more harm¬ 
ful than any other carbohydrate to per¬ 
sons in a diabetic condition, whereas Mc¬ 
Cann tries to show that it is particularly 
dangerous.” 

New Decatur, Ala.—It is rumored 
that New Decatur is to have a new daily 
paper. It now has one daily and one 
weekly paper. 

BOSTON HERALD SALE 

Paper To Be Disposed of At Auction 

September 14—Failure to Meet Pay¬ 

ment of Interest on Bonds the Cause— 

Bidders Must Deposit $30,000 Each— 

Capper at Governor’s Conference. 
(Special Correspondence.) 

Boston. August 24.—Once more the 
Boston Herald gets a place in the sun 
through the advertisement published in 
the newspapers of this city offering all 
property, equipment, good will. Associated 
Press Franchise and the right to the 
names “Herald” and “Traveler” to the 
highest bidder at an auction sale to be 
held September 14 at 10 a. m. 

This sale is brought about by failure 
to meet payment of semi-annual interest 
due on bonds secured by a mortgage in 
1912. The announcement of the sale is 
made by the Commonwealth Trust Com¬ 
pany, Trustee. 

When Robert Lincoln O’Brien, editor- 
in-chief of the Herald, was approached in 
regard to the matter he would make no 
comment. He said that he was referring 
all inquirers to Attorney Charles F. 
Choate. The latter has not issued a 
statement as yet 

TERMS OF THE SALE. 

No bidder will be considered who does 
not deposit $30,000 to be forfeited if the 
property goes to him and he fails to make 
good his bid. Ten per cent, of the pur¬ 
chase price is asked in cash at the time 
of the sale and the balance in cash on the 
lender of the deed, or the turning in of 
bunds secured by mortgage in lieu of the 
cash. The sale m ly be adjourned from 
time to time at the discretion of the 
trustee. 

While the advertised auction sale has 
occasioned a great deal of talk in news¬ 
paper circles little has been said about 
the matter in the Boston press, except 
the ordinary news items at the time the 
advertisement appeared. 

*A Boston man and his wife have been 
made happy the past week by the publica¬ 
tion in the Boston Journal of a story 
about the inability of the man to secure 
work. It appears that the man had been 
out of work for some time. He had a 
wife and four little girls to support. A 
week ago Monday the .Journal published 
the man’s story and the response was 
immediate. The day that the story ap¬ 
peared the Journal “Good Fellow” was 
able to send the wife $.5, contributed 
anonymously. Next day there came $.5 
more from a New Hampshire woman, and 
Wednesday came the message that work 
was waiting for the man at a certain ad¬ 
dress. The mother of the children was so 
overjoyed at the .Journal's good work 
that she called at the office to express her 
thanks. 

BOSTON ENTERTAINS GOVERNORS. 

This week will be Boston’s biggest and 
busiest week in some respects. Today 
governors are pouring info town from all 
parts of the United States for the gov¬ 
ernors’ convention. An interesting fea¬ 
ture of the big show will be the mobiliza¬ 
tion of the State troops, 7.000 strong, on 
Thursday. The Boston newspapers are 
planning to give the visiting chief execu¬ 
tives much space in their columns. Al¬ 
ready an official press bureau has been 
doing much effective work. Th# Sunday 
papers carried columns of stuff about the 
coming events on the program, the Ameri¬ 
can’s story being notably good both in 
point of text and illustration. 

The Boston American called attention 
one day recently to some news stories 

(Continued on page 285.) 
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Agency Space Buyers Predict a Prosperous Ad Season 
Frank Presbrey Says the Outlook for Newspaper Advertising Is Better Than Ever Before—Hard Times Are 

Over—The J. Waiter Thompson Agency Already Working to Full Capacity—H. E. Lesan Agency 

Finds Business Greater Than Any Other Time in Two Years—H. K. McCann Co. to 

Double Expenditures in the Dailies—Blackman Ross Co. Sees Good Times Ahead 

It’s in the air. Prosperity is coming 
back—and coming fast. Everybody is 
talking al>out it. How can they help 
talking alwnt it? It is the glad, good 
news; and everyl)ody likes to tell good 
news, yes indeed, you bet everybody does, 
in spite of the cynic's old and hoary lie 
that bad news travels fastest. The truth 
is, prosi)erity's coming back to tliese 
United States so fast that it’s alreadj' 
arrived. Prosi)erily is here; and it is 
spreading to every part and section of 
this broad land, and spreading in ac¬ 
celeratin'; waves of steadily increasing 
volume. 

What are the i)ortents? The country’s 
crops are splendid. Some of them indeed 
are enormous reconl-breakers. Ileports 
from the leading industries are flattering. 
The steel manufacturers are flourishing. 
The makers of automobiles cannot turn 
out cars fast enough to meet the demand. 
The stock market is broadening and 
strengthening. The nation's supitly of 
gold is mounting by millions, to a total 
never before known in the history of tlie 
world. 

Of course, all this can only mean that 
good times tire here, and that still better 
times are on the way. 

Hut siH'cilically what does it mean for 
those advance agents of pn'sjjerity which 
do most to si»read all good news, which 
carry the message of the I'roducing manu¬ 
facturer to the ultimate consumer—what 
does it mean for the .Vmerican news¬ 
papers? 

I’robably there is no class or group of 
men Iralay l>etter qualified by exact 
knowledge of existing conditions or Iwtter 
able to answer that question than the 
space buyers of the big advertising 
agencies—the men who know most about 
the advertising appropriations now mak¬ 
ing and in conlet'iplation. and how and 
where those appropriations are to be 
spent. With a view to getting at the 
exact fa<-ts of the present situation in the 
advertising field, and basing thereon a 
reasonably safe and sane and unexag¬ 
gerated idea as to the pros|HK-ts for the 
near future, a representative Sf Tiik 
Editor and Puri.isiikr this week called 
on the leading advertising agencies in 
New York City and put this question? 

WHAT ARE THE PRtlSPECT.S ? 

“From your personal knowledge of 
present conditions and all the factors de¬ 
termining movements in the business, just 
what would you say are the prospects 
for the advertising business this coming 
fall, and particularly, what is the out¬ 
look for newspaper advertising?’’ 

The answers, by these men who know 
what they are talking about, are not 
only deeply interesting—they are highly 
significant. And without exception those 
answers are, to say the least, •le<idedly 
encouraging. A few of the gentlemen 
who were seen were unwilling to talk 
for publication. Hut even such men 
agreed with those who were i)erfpctly 
willing to l)e quoted, that conditions to¬ 
day in the advertising business are alto¬ 
gether better than at any other time in 
the last two years, and that the promise 
of greatly increased business by autumn 
is unmistakable. 

These men do not deal in “hot air.” 
They did not answer our question tn 
glittering generalities, or in wordy flam- 
boyancies. Each man of them backed up 
his assertion of the faith that is in him 
by the dtation of names and facts and 
figures. In most cases, of course, this 
was done with the understanding that 
the names of clients and the figures of 
their appropriations would not be pub¬ 
lished. But such citations made a basis 
of incontrovertible fact for those state¬ 
ments which The Editor and Pitrlisher 
is at liberty to print. 

The cumulative effect of all the evi¬ 
dence gathered is simply overwhelming, 
and itroves that this coming autumn of 
l!*ir> will bring to American newspaijers 
the greatest harvest of advertising that 
they have ever reaped. 

Here are the interviews: 

erank presbrey company. 

Frank Presbrey, head of the Frank 
Presbrey Company, and one of the vet¬ 
erans in the business, was inclined to 
l)e conservative in the expression of 
opinion, but the note of enthusiasm was 
not lacking in his talk and liefore he 
finished came out full and strong. He 
said: 

"The ju'esent outlook in the advertis¬ 
ing busine.ss is what 1 should call quietly 
strong—and decidedly encouraging. As 
compared with last year—well, of course, 
there is no comparison. A year ago things 
were demoralizeil. Toila'y business is 
good. .Vnd there is every jirosiiect that 
it will steadily grow better. Both in¬ 
creases in old business and some new 
business are in sight, and altogether con¬ 
ditions in general are very satisfactory. 

"Si>ccifically. the outlook for news¬ 
paper advertising is immense—belter than 
ever l)efore. In this field of newspaper 
advertising there must be. and there will 
lie. some readjustment. It must lie done 
better, done more intelligently, a great 
deal of it at any rate. And so done, it 
will be more satisfactory to all concerned ; 
the newspatiers themselves as well as the 
advertisers will be the gainers. There is 
room for improvement, and some re¬ 
adjustment. is inevitable. 

“Business conditions are good, and 
they are steadily gaining in strength. 
The great crops are an indication of re¬ 
turning prosperity. In fact, all indica¬ 
tions arc that hard times are over. The 
country’s business condition is sure to be 
reflected in the volume of advertising; 
and there can lie no doubt that the news¬ 
papers will get their share of it, and a 
bigger share than ever Ijefore. Yes, sir, 
the prospect for increased newspaper ad¬ 
vertising was never brighter than it is 
today.” 

J. WALTER THOMPSON COMPANY. 

W. II. Meyer, of the J. Walter Thomp¬ 
son Company, said: 

“All indications and prospects with us 
are very good. Both present conditions 
and the outlook for the fall are better 
than they were a .vear ago, though last 
.vear was good with us. We had a good 
business all through the .vear, not a record 
year to be sure, but business was goo<). 
Now it is steadily growing belter. New 
business is increasing, and some old 
clients are enlarging their use of space. 
Bight now we are working to plant ca- 
pacit.v, lo to sjieak—have just about ail 
we can handle with our present force. 
I cannot speak for others, or of general 
conditions throughout the country, but 
only for ourselves and our business ngfit 
here. But so far as I can see, the imme¬ 
diate future is rosy. .\s to newspaper 
advertising. I should say that, on the 
whole, the prospects are very bright in¬ 
deed.” 

n. E. LESAN ADVERTISINC. AGENCY. 

Edwin K. Gordon, of the II. E. Ivesan 
Advertising Agency, cited concrete exam- 
jdes of recent advertising campaigns that 
have been remarkably successful in dliect 
and speedy returns, and also considerable 
new business, as basds for his belief tbat 
the outlook was never brighter than it 
is right now for an extraordinary increase 
and expansion of advertising. 

“The outlook is excellent,” said Mr. 
Gordon. “The advertising business is 
prospering now. It is growing, and grow¬ 
ing steadily, with a strong and healtliy 
growth. Business is better;than it has 

been any other time in the last two 
years; and the indications are that this 
is only the beginning of the change for 
the better. I should not be surprised to 
see such a development of advertising in 
the immediate future as never has been 
known before. And the newspapers will 
get a good bulk of it. The big adver¬ 
tisers are pretty well waked up to the 
necessity of using the newspapers, and 
they are going to use them more ex¬ 
tensively than ever before. 

"The period of depression is over, and 
I lielieve the whole country is entering 
tipon an era of real and great prosperity. 
This cannot mean anything else but a big 
expansion of advertising, and it is sure 
to come. Already our own business has 
felt the change from the conditions grow¬ 
ing out of the financial uncertainties and 
the war. ami if this is any indication of 
the situation in general (and I believe it 
is), the improvement will be sure to help 
everybody in the advertising business. 
We are not only securing new accounts, 
hut also increasing old ones; and the 
promise for still greater expansion this 
coming fall is unmistakable.” 

GEORGE BATTEN COMPANY. 

F. M. Lawrence, of the George Batten 
Coniimuy, said: "Speaking in general 
terms, business seems to be improving. 1 
consider the outlook very good. The out¬ 
look for newsiiaper advertising particu¬ 
larly. 1 should say, is better than that 
for any other kind, and is decidedly good 
—much better than a year ago. While 
I cannot tell you of any large new busi¬ 
ness in sight now, it is known that regu-- 
lar advertisers feel justified in doing more 
advertising than they have been doing 
recently, and they intend to do more this 
fall. Also many of those who stopped 
iiltogether because of the w’ar or bad 
financial conditions, are now ready to re¬ 
sume. So, taking it all together, the 
prospects look very promising to us.” 

GEORGE L. DYER COMPANY. 

W. L. Dolts, of the George L. Dyer 
Company, said : “All I care to say just 
now is that things look very encouraging 
to us. Business in general is improving, 
and better times are in sight. The out¬ 
look for all kinds of advertising is very 
encouraging.” 

h. k. m’cann company. 

E. W. Mann, of the H. K. McCann 
Company, was enthusiastic over the out¬ 
look for the coming year, pronouncing 
it without any qualification the best he 
had ever known. Mr. .Mann said : 

“1 lielieve that the outlook for adver¬ 
tising was never better; indeed, it is no 
exaggeration to say that it was never so 
good. I can speak only for ourselves, 
of course; yet I think that conditions 
with us are to some extent a criterion of 
I lie situation in general. And certainly 
with us the prospects for a splendid year 
are unmistakable. 

“As to newspaper advertising, in the 
course of the next year we expect to 
siK-nd approximately double the amount 
so expended last year—and we spent a 
pretty good-sized pile last year. I do 
not care to have you quote the figures, 
they’re so big that some people would 
not believe them, anyway. But you may 
say that we are planning to double last 
year’s business with newspapers. And 
this does not mean sacrificing the maga¬ 
zines in any way. either. Ours has al¬ 
ways been primarily a newspaper agency. 
We use the magazines only to help’keep 
alive a general interest. We believe in 
the newspaper campaign first, and in 
carrying it on continuously. 

‘"rhe Standard Oil Company has shown 
a greater appreciation of the value of 
newspaper advertising in the last .year 
or so than in the past by its use of the 

papers for the advertising of products 
that had not been heard of in advertising 
before; such, for instance, as gasoline, 
which we induced them to trade-mark and 
advertise in the newspapers, and the re¬ 
sults of which have been highly satisfac¬ 
tory. For the Standard’s new product, 
N’ujol, a mineral oil for medicinal uses, 
which has been produced to meet the 
demand caused by the cutting off of the 
supply of the Russian mineral oil by the 
war, the advertising campaign we are now 
conducting is the largest of its kind ever 
attempted. And this campaign is to be 
carried on almost exclusively in the news¬ 
papers. 

“Practically all of our clients are plan¬ 
ning to use newspaper space this coming 
year to a larger extent than ever before. 
ISo the prospects for newspaper advertis¬ 
ing are altogether excellent.” 

blackman-koss company. 

Frank J. Hermes, of the Blackman- 
Boss Comjiany, is also among the pros¬ 
perity boosters, basing his enthusiasm 
over the outlook on sound reasoning from 
demonstrable facts. He said : 

"The indications are that advertising 
is on the verge of the biggest advance 
in the history of the business. The time 
is ripe and conditions are right, and ad¬ 
vertisers are ready. This coming fall, I 
am confident, will see greater increases 
in all lines of advertising than the coun¬ 
try has ever known before. And of 
course the newspapers will come in for 
a goodly share of it. 

“On what do I base this belief? Well, 
in the first place, there is no longer any 
uncertainty among business men. Two 
years ago the American business world 
was filled with a vague feeling that some¬ 
thing was going to happen; things were 
not right. The fear was indefinite and 
undefined, but it was unmistakable and 
depressing. Caution and retrenchment 
were the watchwords. Financial condi¬ 
tions were downright bad. Then, last 
year the war coming on top of such con¬ 
ditions only made things worse, psycho¬ 
logically at least. The vague fears as to 
what would happen to business were in¬ 
tensified. 

“But now, there is no longer any such 
feeling. There is no longer any vague 
fear as to what the war is going to do 
to us in America. We have had a year 
of it, and I think the feeling is general 
that, so far as we are concerned, it has 
done its worst. And that worst was not 
by any means as bad as had been antici¬ 
pated. The stock market has ‘come back’ 
in great shape, and is thriving as it has 
not for years. 

“Instead of all our gold going out of 
the country, we are getting so much for¬ 
eign gold that we hardly know what to 
do with it. The vast quantities of Amer¬ 
ican securities held abroad are not being 
dumped on the market here. It becomes 
evident that their holders want to keep 
them, not send them back to us. Crops 
are marvellously good. The demand for 
money is Increasing. Practically all busi¬ 
ness is looking up. There is today abso¬ 
lutely no uncertainty in the business 
world. Reason and good sense seem to 
have returned. We are big enough and 
strong enough as a nation and a people 
to ignore the war and go on about our 
business. 

“The most curious thing about the last 
year was this; .lust about every busi¬ 
ness man with whom you talked on the 
subject would say. ‘Oh, I haven’t been 
pinched,* myself: my business is pretty 
good: I can’t complain at all; but so-and- 
so has been hit awfully hard.’ It was 
always the other fellow that had ‘got it 
in the neck.’ But we do not hear even 
that kind of talk any more. 

(Continued on page 287.) 
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South in Much Better Condition Than Last Year—Canada Now Exports More Than She Imports, Her War 

Supplies Factories Working to Limit—Sales of Horses and Mules Add Millions to Pur¬ 

chasing Ability of Kansas and Missouri People—Great ImproVement 

in Conditions in Northwest 

[The second instalment of the reports on 
business conditions and prospects presented 
below is an excellent antidote for the com¬ 
mercial blues if you happen to have them. 
Xo one can read these views of newspaper 
publishers without becoming enthusiastic 
over the immediate financial future of our 
country. Xo boom is predicted, but fust a 
healthy, steady growth in prosperity.—Ed.] 

Clark Howell, editor Atlanta Constitu¬ 
tion.—“While general conditions would 
superficially appear to militate against 
advertising, as well as against all lines of 
business, in the Southern States, an 
analysis of the situation justifies the be¬ 
lief that the present decided improvement 
is not merely temporary but will be per¬ 
manent throughout the South. 

“The price of cotton—the South’s staple 
croj)—has naturally been affected by war 
conditions, but the recent bumper crop 
was economically produced and grades 
above the average, on which account the 
net revenue from the crop has been most 
satisfactory. The Southern farmer has, 
this season, very largely Increased the 
acreage of grain and food stuffs and has 
substantially increased the production of 
meat products. Official reports show a 
heavy decrease in the use of commercial 
fertilizers under the growing crops, which 
have been cultivated with less expense to 
the farmer than any crop grown for many 
years. Tlie supply of funds in the hanks 
throughout the South is ample, and is 
readily available at unusually low rates of 
interest 

“These conditions have already been re¬ 
flected in a decided stimulation of busi¬ 
ness, and those who are most familiar 
with agricultural, financial and commer¬ 
cial conditions in this territory- confident¬ 
ly anticipate unusually healthy trade con¬ 
ditions for the coming season. Advance 
contracts with the leading papers 
throughout this section indicate that 
these anticipations are well founded, and 
I am confident that the improvement is 
real, substantial and permanent.” 

Lafe Young, .Jr., business manager Des 
.Ifoines (/a.) Capital.—“Business, as in¬ 
dicated by the volume of advertising, 
seems to be materially increasing in Des 
Moines. Two of the Des Moines news¬ 
papers in the month of .July made a gain 
in advertising, and two suffered a very 
slight loss. Only one newspaper has 
made a gain in advertising during the first 
seven months of this year over the same 
seven months a year ago. However, Des 
Moines and Iowa are essentially prosper¬ 
ous, and the slight depression in business 
which is felt here is based on national 
rather than local conditions. I think it 
is perfectly just and fair to state that 
conditions are considerably improved over 
several months ago.” 

S. A. Perkins, Taroma, owner of six 
Washington newspapers.—“For the past 
several months business has been gradu¬ 
ally on the up-grade, and there is no ques¬ 
tion, as far as our business is concerned 
and the business in this section of the 
country is concerned, that there has been 
a marked improvement both in the volume 
of business and in collections. The Per¬ 
kins Press papers are making gains over 
last year. 

“In the State of Washington we have 
had big crops; in fact, record-breakers in 
every line, and fall business is going to 
he better than for several years. Smelt¬ 
ers. railroad shops, etc., in this section 
are employing more men now than they 
•lid last year at this time. 

“My prediction is for good business for 
the fall and winter.” 

A. N. McKay, general manager Salt 
Lake Tribune.—“Business conditions are 
steadily improving throughout this region 
and this improvement is shown in in¬ 
creased advertising patronage. During 
the first half of 11114 the Tribune had an 
exceptionally fine business, which, how¬ 

ever, fell off promptly in August upon the 
outbreak of the war, although, as it de¬ 
veloped, this region had nothing to lose 
and much to gain through the European 
war. No industry in this region has been 
injured in the remotest degree by the 
war, and the present insistent demand 
for and the high prices of wool, sugar, 
lead, copper, zinc, cattle, sheep, horses 
and cereals—all produced in abundance 
here—indicate a general condition that 
scarcely could be more pleasing. To re¬ 
capitulate : There is nothing produced in 
this region, with the exception of silver, 
a by-product in mining, that is not being 
sold at almost record prices. In 1915, as 
compared with 1914, the Tribune made an 
advertising gain in .Tanuary, a small loss 
in the spring mouths and gain in .Tune 
and July. There is every prospect of an 
excellent fall business.” 

George M. Ilogers, assistant general 
manager Cleveland Plain Dealer.—“Busi¬ 
ness in Cleveland is good—not only the 
newspaper business but general business 
as well; in fact, I think with one or ‘two 
possible exceptions every retail merchant 
in Cleveland is now and has been for 
some little time past running well ahead 
of a year ago. For ourselves, we have 
published a total of 19,555% columns of 
paid advertising in the first seven months 
of this year, January to July inclusive; 
a gain of 418% columns over the same 
months last year.” 

Henri Gagnon, general manager Quebec 
Jje Soleil.—“If there is any truth in the 
old adage that ‘Coming events cast their 
shadows before’ it is my firm opinion that 
advertising during the coming season will 
justify the belief of the most optimistic 
of publishers. 

“There is certainly every reason why 
Canadian publishers should expect a re¬ 
vival of business during the fall. Canada 
has recovered from the shock of war, and 
has readjusted her affairs to meet the un¬ 
precedented financial and industrial con¬ 
ditions which face the civilized world to¬ 
day. Reversing the Biblical prophesy we 
are beating our plowshares into swords. 
In other words, Canada is busy today 
forging munitions of war on a gigantic 
scale, thus replacing to a very large ex¬ 
tent the loss of business which was 
brought about during the early months 
of the war. 

“The chairman of the Canadian Shell 
Committee recently stated that the value 
of the orders placed in Canada for 
munitions would build a transcontinental 
railway, and this is only the beginning. 
Every Canadian factory which has facili¬ 
ties for turning out war supplies can get 
all the orders it can handle, and it is sig¬ 
nificant that those industries which are 
now benefiting by this demand are the 
very ones which suffered most on the 
outl)reak of hostilities. 

“For the first time in the history of the 
country Canada will this year export far 
more than she imports. This, coupled 
with the fact that the greatest harvest 
the Dominion has ever known is now 
being reaped, most assuredly shows that 
there is nothing wrong with Canada, and 
that the field for the general advertiser 
is at least as good as it has been in past 
yea rs. 

“'I'here are strong indications that in 
Canada there will be quite a number of 
newcomers into the national advertising 
field recruited from the ranks of non- 
advertisers who now see the light of pub¬ 
licity shining in all its brightness. 

“Special representatives of Canadian 
agencies who have solicited national ac¬ 
counts during the summer are unanimous 
in their reports that there will be an in¬ 
crease in advertising during the fall. We 
venture to express the opinion that, not 
only will old advertisers continue to use 
newspaper space but that the opportuni¬ 

ties created by the shutting out of the 
manufacturers of enemy countries will 
stimulate Canadian manufacturers to re¬ 
place these goods with their own product 
which will be advertised to make them 
known. 

“We have no fears regarding our busi¬ 
ness derived from the United States. We 
already have sufficient contracts in active 
operation to insure that our advertising 
from this source will at least equal in 
volume what it was in the fall of 1914. 
Moreover, new accounts are in sight, and 
we believe that our business from the 
United States will be greater than ever 
before. 

“It may be interesting to you to know 
that I.<e Soleil was one of the very few 
Canadian papers which increased its ad¬ 
vertising rate this year. Many of our 
clients now pay us 199 per cent, more 
than they paid us in 1914. The fact that 
almost without exception national adver¬ 
tisers have renewed their contracts with 
us shows their confidence in Canada if 
our particular case can be regarded as a 
criterion.” 

Marco Morrow, advertising director 
Capper I'ublications, Topeka, Kas.— 
“There is every indication that the vol¬ 
ume of advertising for the fall months of 
1915 will greatly exceed that of 1914. 
Our issues for Augtist carry 12 to 15 per 
cent, more business than August last 
year, and our hookings for the fall and 
winter exceed the bookings at this time 
last year. There is every reason why ad¬ 
vertising should increase. The enormous 
harvest of the country and the certainty 
of good prices constitute a strong basis 
for confi(ience. The activity in the steel 
industry and the manufacture of war 
munitions will distribute large sums in 
wages. Merchants are optimistic and a 
general drive all along the line can hardly 
fail to create business activity through¬ 
out the entire country.” 

Leon .J. Van lAteys, manager St. Louis 
Star.—“The St. Louis Star has made ad¬ 
vertising gains every month this year, 
and for fall business the prospects are 
particularly bright. 

“Naturally the volume of our more than 
.’109.909 line gain has been larger in the 
local than the foreign field, because the 
home merchants are usually first to see 
the value of a growing newspaper and 
first to increase their patronage. How¬ 
ever. a gain of more than .55 per cent, in 
foreign advertising indicates that the Star 
is not being overlooked by the national 
advertisers. 

“In anticipation of more business the 
owners of the St. Louis Star have made 
a number of expensive improvements in 
the mechanical department, including the 
purchase of a new high-speed Goss Oc¬ 
tuple press and the rebuilding of our pres¬ 
ent high-speed Goss Sextuple, which will 
permit us to enlarge the Star from seven 
to eight columns and give us a capacity 
of 198,999 papers per hour. 

“Ten new motor trucks to take care of 
our rapidly increasing home delivered cir¬ 
culation is another indication of our faith 
in the future of the Star. With advertis¬ 
ing and circulation both showing a 
healthy growth, the St. Louis Star’s man¬ 
agement looks forward to a record-break¬ 
ing fall business.” 

ir. P. Lyon, business manager San 
Jose (Cal.) Mercury-Herald.—“Business 
has been exceptionally good with the San 
Jose Mercury-Herald this year. We ex¬ 
pect the fall business will be equal to 
ordinary years. But I do not know that 
it is wise for newspapers to publish the 
fact that their advertising business is 
good. I very seriously question the wis¬ 
dom of publishing such statements. 

“Our paper is situated in a community 
which is really self-supporting. The fruit 
crops of our community furnish very 

much more than is necessary to support 
the community from year to year. In 
consequence bankers’ panics and financial 
crises have very little or no effect upon 
the condition of the community or the 
newspaper.” 

E. E. Smith, vice-president Meriden 
(Conn.) Morning Record—“Local busi¬ 
ness is steadily improving and the Meri¬ 
den manufacturers and merchants are far 
more hopeful than they were a year ago. 
The Record is carrying a number of new 
newspaper accounts which have been de¬ 
veloped within the last few months, and, 
as you are aware, a number of other 
good ones are in the making. From what 
I have heard from space buyers for some 
of the leading advertising agencies, I am 
satisfied that they generally share the 
prevailing spirit of hopefulness. As for 
the Record, its business for the first seven 
months of 1915 was better than that for 
the same period last year.” 

John D. Plummer, publisher Spring- 
field (Mass.) Union.—“We are pleased 
to be able to substantiate the informa¬ 
tion you have received that the news¬ 
papers are enjoying an unexpected period 
of good business. In our own case, up 
to the present time we show a gain over 
last year of 59,849 lines, in spite of the 
fact that in 1914 we did a bigger busi¬ 
ness of any other year in our history, and 
it did not seem likely that we would im¬ 
prove on it this year, even with every- ‘ 
thing working to our advantage. 'The 
general business conditions here seem to 
be improving all the while, and from the 
present outlook of fall business we ex¬ 
pect to more than maintain our present 
ratio of increase in business carried.” 

David A. Miller, oioner The Allentown 
(I'a.) Morning Call.—“Business condi¬ 
tions in Allentown, Pa., and the Lehigh 
Valley are exceptionally good at this time, 
being stimulated by the immense war 
orders awarded to the Bethlehem Steel 
Co., of Bethlehem ; the Traylor Engineer¬ 
ing Co., of Allentown, and the local pow¬ 
der mills. In this valley are located the 
New Jersey Zinc Co., of Palmerton. 
which has benefited greatly by increased 
prices. The slate industry, which has 
received its share of the stimulus; large 
cement plants of the Atlas Cement Co., 
and the Lehigh Portland Cement Co., and 
a large number of diversified industries, 
including immense silk mills and varied 
textile industries, with very few excep¬ 
tions, are quite busy. In the newspaper 
field we are beginning to see things com¬ 
ing our way and feel easier, and expect 
in a short time we will have a fair share 
of the prosperity enjoyed in this valley.” 

D. P. Olmstead, business manager Perth 
Amboy (N. J.) Daily News.—“The out¬ 
look for fall advertising is unusually 
good. We are getting many inquiries for 
rates on foreign advertising. Perth Am¬ 
boy is in the midst of a decided indus¬ 
trial boom. All of our large industries 
are working full time, and a number are 
building additions to their factories. The 
outlook was never better.” 

George Smith, general manager Newark 
(N. J.) Star.—“It is time that business 
men be frank about business conditions, 
and I advise you that business has not 
been good, and this applies not only to 
the industrial activity in Jersey, but I 
have found it throughout the Middle West 
in my travels. I have not mis-stated or 
exaggerated the above statement. How¬ 
ever, within the last thirty days, business 
conditions have changed, and New York 
—the metropolitan city of the world—ia 
starting to live and have new ambition, 
which means that good business ia near 
at hand. 

“We have increased our business on the 
Newart Star over last year 194,869 agate 
lines of advertising; within the last ten 
days we have received advices of new 
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contracts in what is termed the foreign 
field, and I can reassure you that we are 
on the brink of prosperous times, because 
when people advertise, they expect people 
to have money to buy the advertised 
goods. 

“I do not think, in other words, that 
business will be booming in the next six 
months, or even the next twelve months, 
but we are started on an upward wave 
of prosperity that will soon be felt to the 
advantage of the manufacturer and con¬ 
sumer.” 

A. F. Seetted, htiHness manager Kan- 
sat City Star.—“In this part of the coun¬ 
try advertising and also general business 
have kept up wonderfully under the in¬ 
fluence of last year’s crops, and indica¬ 
tions are that this year’s harvests will be 
second only to those of 1914. Fine pas¬ 
tures, abundant food and easy money have 
kept the livestot-k industry in prosperous 
condition. Foreign purchases of horses 
and mules have added millions of dollars 
to this section’s ability to buy goods. 
Banks are full of money, and there is no 
reason why business shouldn’t continue to 
improve. Incidentally, every month thus 
far in 1915 has made a new high record 
for circulation in this oflSce, and every 
month, except two, has created for us a 
high-water mark in advertising.” 

F. S. Bonfilt, president Kansas City 
Post.—“B»i8ine8s c-onflitions in Kansas 
tlity as ^ewed by the records and stand- 
inff of the Kansas City Post: Our busi¬ 
ness, both advertising and circulation, 
shows phenomenal increases all during 
this year, and the outlook for fall adver¬ 
tising is for a record never before equaled. 
The spirit of optimism and prosperity is 
prevalent not only among advertisers and 
merchants dependent upon local and sub¬ 
urban trade, hut banking, joblung and 
mannfactiiring indtistries are all prei)!ir- 
ing for a high-water mark for Kansas 
City’s general commercial engagements. 

“National and mail order advertisers, 
as well, by their already incrtpased patron¬ 
age prove their knowledge of unusual oje 
iwrtunity in r<*aching the prosi>erous fall 
buyers in Kansas City and the s\irround- 
ing territory. Our alread.v very large in¬ 
creases in both local and foreign advertis¬ 
ing, backed by our constant atid rapid in¬ 
crease in circulation, convinces! us of the 
largest and most prosperous forthcoming 
season in the history of the Kansas City 
Post” 

A. E. Clarkson, busincxs manager 
Houston Post.—“The volume of advertis¬ 
ing carried by the Post during the first 
seven months of 191.5 has been consider¬ 
ably less than previous years, and this 
condition applies generally to newspapers 
in this section. 

“Crop conditions have never been bet¬ 
ter, and the only cloud on the business 
horizon is the uncertainty as to the move¬ 
ment of cotton for export. Our business 
men confidently exitect a return of normal 
business conditions with the movement of 
this season’s crop and the upward tend¬ 
ency should start in October. Even 
though the exportation of cotton is lim¬ 
ited. the money available through the re¬ 
serve banking system will make the ex¬ 
perience of last year impossible. 

“Good prices have been received during 
the year for all other products, and Texas 
has never been in better shape so far as 
physical assets are concerned. Ho\iston 
is especially fortunate in having just com¬ 
pleted its ship channel to the Gulf and 
establishing a line of steamers betwt*en 
New York and this port. With a rea¬ 
sonable movement of cotton there is every 
reason for a complete revival of business 
this fall.” 

E. Patrizi. managing editor San Fran- 
ritco L’ltalia.—‘"rhe report that the 
newspaper business has quite unexpected¬ 
ly improved in this city, is correct. The 
improvement is slight, but prospects for 
fall advertising are very encouraging. I 
do not know whether this improvement 
in the past few weeks will be permanent, 
or if it is due to the exceptional traffic 
caused by the Exposition, but indications 
are that we will have a fairly good sea¬ 
son. both for the fall and for the winter.’’ 

'nomas O. Harris, manager Shrere- 
port (La.) Timet—“The prospects for 

fall advertising are decidedly encouraging. 
The Shreveport territory has probably 
suffered less from the consequences of the 
Euroi>ean war than any other section of 
the South. This, too, notwithstanding 
the fact that its three principal lines of 
industry—cotton, lumber and oil—were 
vitally affected by the international 
struggle. In the days immediately suc¬ 
ceeding tlie outbreak of the war, there 
was some demoralization in the Shreve¬ 
port territor.v, due largely to the slump in 
the price of cotton. In the readjustment 
of values that followed the first few 
months of the war, a realization was 
brought to the cotton farmers of this sec¬ 
tion that a surplus crop was more largely 
responsible for the low price of cotton 
than the war. 

“There was a genuine and general 
movement for a reduction of cotton acre¬ 
age and the planting of forage crops, and 
this has done a great deal to restore con¬ 
fidence. 'The lumber industry has been 
revived to some extent in the Shreveport 
territory and the Northeast T.iOuisiana oil 
fields have been rapidl.v developed during 
the past six mouths. The pi)s* line com¬ 
panies are taking the major portion of 
the oil outiiut. and while oil values are 
not high, the big margin of profit in this 
industry has enable<l it to prosper. Hun¬ 
dreds of thousands of dollars have Ix'cn 
put in circulation by the oil development. 

‘"niere is a general feeling of confidence 
in this territory. The hanks are well 
supplied with money for legitimate uses. 
In spite of the general cry of ‘bard times’ 
the advertising of the ShreveiMirt Times 
since May first has shown an increase of 
.35 per cent, over 1914. and there is every 
e\idpnce that it will increase steadily 
from this time on.” 

Robert Tj. Iluke. editor and publisher 
Griffin (Ga.) \etrs.—“Business condi¬ 
tions here have held up wonderfully well 
during the unfavorable conditions caused 
by the European war. When the war 
first started business was almost at a 
standstill, but after a few months, condi¬ 
tions adjusted themselves and trade con¬ 
ditions and collections have been fairly 
good. 

“One prominent merchant informetl me 
the other day that his firm did considera¬ 
bly more business during .Tuly, 1915, then 
during .Tuly, 1914. While sales for the 
present .rear were somewhat off. he ex¬ 
pected that at the end of the year to do 
as much or more business than during 
last year. This is only one instance, there 
l>eing others similar to it. 

“The News and Sun has had an ex¬ 
cellent business, and collections liatT been 
unustially good. T confidently expect in¬ 
creased business during the coming fall, 
and shall l>e greatly disappointed if it 
does not come. 

“In Griffin there has been steady im¬ 
provement. many store buildings and a 
large number of substantial new resi¬ 
dences being erected. Perhaps never be¬ 
fore in its history has there been as 
marked improvements in the building line 
in this city, and this has been the means 
of giving steady emplo.vment to many la¬ 
borers. who have received good pay for 
their work and skill.” 

Aler. B. Kohn. advertising manager 
Charleston (B. C.) Evening Post.— 
“Conditions in South Carolina, and the 
lower half of the State in particular, are 
moat promising, and prospects for a brisk 
fall trade are bright. Big projects such 
as the building of the Seaboard into 
Charleston, the constmetion of the 
$1.(100.000 coal dumping plant by the 
Southern Uailwa.v. and the $.3,000,000 
coal do<‘ks and terminals by the Clinch- 
field, which were temporarily suspended 
just after the war began on account of 
financial conditions, have since been re- 
annKMl; the two former are projects com¬ 
pleted while work is lieing rapidly pushed 
upon the latter. The retail trade of 
fTtarleston. which suffered with the rest 
of the country lost fall, has practically 
resumed its normal stage, and the mer¬ 
chants ace optimistic." 

Aler. Devine, manager Butte (.l/ont.) 
Miner.—“The prosjwcts for fall advertis¬ 
ing are very go<-Hl indetnl. much better 
than last .vear and perhaita better than 

for seven or eight years. While the local 
conditions have much to do with the good 
prosi)ect8 here, yet I think the advance 
is general in this Northwestern section. 
The local conditions which tend to pros¬ 
perity in Butte are increased production 
of copjier and zinc, owing to the higher 
prices and the very large crop of all kinds 
of agricultural produ<‘t8 which will be 
sold at good figures.” 

Chas. Ti’. Boggs, business manager the 
Oklahoman, Oklahoma City, Okla.—“The 
Oklahoman is delighted to furnish an au¬ 
thentic report of conditions in Oklahoma 
City, and the whole State of Oklahoma, 
based upon carefully compiled data and 
United States Government statistics. 

“Observers of government bulletins will 
recall the recent estimate put upon Okla¬ 
homa’s wealth for 1915 as follows: Corn, 
$65,000,000; cotton. $.‘55,000,000; wheat. 
$45,000,000; oats, $”0,000.000; hay, $20,- 
000,000; kafir corn, $25,000,000; cattle, 
hogs, horses, sheep and mules, $75,000,- 
000: imiltry and eggs, $15,000,000; dairy 
products, $12,000,000; fruits, $7,000,000; 
potatoes, vegetables and inisfellaneous 
crops. $*20,000.000; oil, gas and coal. 
$6.5,000,000; aggregating $404,000,000. 
Tremendous resources other than these ex¬ 
ist and are even now l>ciiig converted into 
cash. 

“As an indication of Oklahoma City’s 
financial and industrial integrity and its 
pr<j8pect8 as a commercial and distribut¬ 
ing center, the Ford Motor Company fixed 
upon it for the location of a half-million 
dollar plant which, when completed short¬ 
ly, will employ hundreds of skilled work¬ 
men and give an adde<l impetus to the au¬ 
tomobile trade that already has assumed 
gigantic proportions in this city and 
State. Other great concerns have cast 
their lot with us and all manufacturing, 
wholesale and retail interests appear to l)e 
flourishing and enjoying exceedingly grati¬ 
fying business. 

“The Daily and Sunday Oklahoman has 
shared to large extent in a generally pros- 
I>eroHs state of affairs. It has not suf¬ 
fered the slump which is common else¬ 
where during so-called ‘dull seasons.’ Its 
advertising columns have been crowded 
and show immense gains over correspond¬ 
ing periods of last year. 

“Its statement for May, 1915, reveals 
an increase of 46,844 lines over the ad¬ 
vertising for May, 1914, and that for 
.Tuly, 191.5, shows a gain of 48.4.54 lines 
over the acivertising for July, 1914. The 
days thus far recorded in August exhibit 
the same gratifying i^ercentage of in¬ 
crease, and the outlook for the ‘busy’ 
months to follow this autumn and winter 
is brilliant with promise.” 

J. L. Sturtevant, president and man¬ 
ager of the Wausau (Wis.) Daily Rec¬ 
ord-Herald.—“Our June and July busi¬ 
ness showed an increase over 1914, and 
thus far August is ahead of last year. 
ProsjHH'ts for fall advertising at Wausau 
are excellent. Local merchants have 
Iniught heavily in anticipation of a good 
demand during the next six months.” 

■/. /). Mi^artney, managing editor 
Rome t.V. 1’.) Tribune-Herald.—“Tlie 
Rome 'frihune-IIerald has found business 
unexpectedly good during the recent de¬ 
pression and war times. Especially has 
this been the case with foreign advertis¬ 
ing. The local advertising has dropped 
off to a certain extent because of the 
weeding out of the shaky firms. How¬ 
ever, the local business is now picking 
up; we have some good contracts for the 
fall and we anticipate better business 
than la.st year and iierhaps the year be¬ 
fore last.” 

H. .4. Robert, advertising manager of 
La Presse. of Montreal, Canada.— 
"IVhile business iu Montreal this sum¬ 
mer has not been as brisk as tn former 
years, it has been excewlingly good when 
the circumstances are taken into con¬ 
sideration. We ourselves have overcome 
the difficulties of the past twelve months 
much better than we expected to do a 
year ago. As for the future. I feel that 
we have already weathered the worst of 
the storm, and that there will be a 
steady improvement from now on. Pros- 
liects* for fall advertising look fairly 
bright, and if our wheat crop measures 

up to present expectations, conditions 
throughout the entire Dominion should 
lie greatly relieved. We look forward to 
the coining fall and winter with a great 
deal of confidence.” 

a. B. Dealey, general manager Dallas 
(Tex.) News.—“An active resumption of 
business is expected by merchants and 
bankers in Dallas and the Southwest as 
soon as the cotton crop begins to move. 
The volume of business in practically all 
lines has been below normal during the 
last six months, while, on the other hand, 
collections during that period have been 
surprisingly good. The effect of the 
strict economy which has been practiced 
in nearly all lines of business from the 
farmer to the merchant and manufacturer 
is now being felt, and all authorities seem 
of one mind in saying that business is 
now in a more healthy condition than has 
existed for the past ten years. 

“Banks in Texas are well supplied 
with funds, and are not finding it neces¬ 
sary to rediscount with their clearances 
or make extensive use of the resources of 
the Federal Reserve Bank of Dallas. Re¬ 
serves in the Dallas banks are constantly 
increasing with small demands for new 
loans. 

“Grain crops are now harvested, and 
have shown a greater yield than ever lie- 
fore iu the Southwest, jiartly because of 
increased acreage, and t’artly because of 
an increased yield per acre. This puts 
the farmers in better condition to hold 
their cotton than they heretofore have 
been as cotton is nearer a suriilus crop 
in Texas this year than ever before. 

“Cotton is beginning to move, and for 
the first time in history the cotton States 
have the money to move it. A good price 
seems probable. Everything in Texas in¬ 
dicates fine business. Fruit, truck, grain, 
hay and cotton have all made splendid 
yields.” 

E. H. Mack, manager Bandusky (O.) 
Register.—“Business for the first three 
months of 1915 was (xinsiderably ahead of 
the same period of 1914. Since then it 
has slumii^, the last month to a notice¬ 
able degree. For the first seven months 
of this .vear we about averaged up with 
that period of 1914, with prospects bright 
for a heavy run of fall advertising. We 
find a more optimistic feeling among our 
advertisers, both local and foreign, in re¬ 
gard to the business outlook, which we 
expect, confidently, will be reflected in 
larger advertising expenditures for the 
balance of the year.” 

O. J. Hardy, business manager Oshkosh 
(irfa.l Daily Northwestern.—“'The out¬ 
look for business this fall is very encour¬ 
aging. If the crops this year have any- 
tbing to do with fall business, we ought 
to have the largest business that we have 
bad for many years. From all reports 
Wisconsin is going to have the largest 
crop which has been harvested in the past 
twenty years. Business in the Wisconsin 
newspaiiers, we believe, is holding up very 
well considering the general depression. 
Wisconsin has not been hit as hard as 
some of the other States for various rea¬ 
sons. but we are looking for the largest 
business they ever had. this fall, both in 
the local and foreign field.” 

John J. Mead, husinesj manager Erie 
(N. Y.) Times.—“We have had more 
than we expected both in local and for¬ 
eign advertising so far during 1915. We 
feel so confident of the future that w’e have 
invested $11,000 to increase our mechani¬ 
cal facilities in the composing room so 
far this year, and are spending .$9,000 
cash for circulation campaign now in 
progress. We have every reason to be¬ 
lieve that we will be well repaid. It 
looks good to us. and we feel that every¬ 
thing points to an unusually good fall 
and winter season. We have had some 
lean years recently, all of us. and we 
could stand a few good years without be¬ 
ing spoiled.” 

ir. B. Bryant, general manager Pater¬ 
son Press and Bunday Chroniele.—“The 
pros|a»cts for lo<»al advertising in Pater¬ 
son were never brighter. We have shown 
an increase every month this year, with 
the exi-ejition of one, over the corrislpond- 
ing iieriod of last year, some Months 
showing over 30,600 lines increase:” 
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^^Knee High” Customers 
We are hearing a lot right now about “Knee 

High'* Customers, from 5 to 14 years of age, and 
their influence on the sale of advertised products. 

The fact that they do greatly influence the 
sale of goods is attested by the increasing number 
of advertisers who are making a strong drive for 
the trade of these “Knee High*’ Customers. It 
pays them. 

Watch the retail stores—notice their show 
windows—^their display cases and the interior 
arrangement. You’ll find them making at¬ 
tractive displays in order to hold the interest of 
these youthful customers—and their parents, 
friends or relatives. It pays them. 

Forward-looking advertisers lend a helping 
hand with window display material, store cards 
—and newspaper advertising. It pays them. 

Are you making a bid for this trade? Are 
you studying the possibilities for your product 
in this territory? Are you educating customers 
while they’re young? 

Consider the youthful customers in Metro¬ 
politan Boston—with its 39 cities and towns 

within a radius of 13 miles. In Municipal Boston 
there are over 112,000 of these customers be¬ 
tween the ages of 5 and 14. Cambridge has over 
18,000—Lynn over 13,000—Somerville, 12,000 
—Newton 7,000—Everett 6,500—Chelsea 6,000 
—Quincy 6,200—Waltham 4,553 and the other 
30 cities and tqwns make up a total of over 
234,000 of these “Knee High” Customers. 

They need shoes, stockings, suits of clothes and 

other wearing apparel, toys and sporting goods. They 

consume large quantities of candy and breakfast 

foods. In fact they want ’most everything. 

Reach straight to the buying sense of the grown-up 

relatives and friends of these all-important customers. 

Use the Boston Evening and Sunday American—it 

will help yon create and keep intact a line of com¬ 

munication vdth this growing market. 

The Evening net-paid circulation is now almost 

400,000 and the net-paid circulation of the Boston 

Sunday American is now over 325,000. The Boston 

American has the largest Evening and Sunday net- 

paid circulation in New England and the rate is 

the lowest per line per thousand circulation in this 

territory. 

Ask us to send you further definite information 

about this territory — the people and their buying 

power—it will interest you. No obligation entailed. 

New York Office 
1789 Broadway 

80-82 Summer Street, Boston, Mass. 
Chicago Office 

504 Hearst Building 
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IF you are intending to do 
some national advertising, 
the Promotion Department 

of the Shatfer Group of news¬ 
papers will gladly assist you 
with information regarding the 
trade territories in which these 
newspapers are located. 

Chicago Evening Post 
Indianapolis Star 
Muncie Star 
Terre Haute Star 
Rocky Mountain News 
Denver Times 
Louisville Herald 

PROMOTION DEPT. 
SHAFFER GROUP 

12 S. Market Street, Chicago 

THE SEAHLE TIMES 
"Tbe Bnt That Money Can Buy" 

Average Circulation for May, 191S 

* Daily, 73,700 
Sunday, 87,300 
57,000 in Seattle 

A copy to cTcry family. 
Largest circulation by many thousands of 

any dally or Sunday paper on tbe North 
PacIBc Coast. 

In May, 1915, the Times led tbe other 
three Seattle papers COMBINED by 23,310 
sgate lines. 
Largest Qeaetity Best Qaality Circelatiee 

The S. C. BeckwithSpecial Agency 
Sole Voreign Representatlrea 

Maw Toifc Cbtoago St. Louis 

The New York Times 
Mid-Week Pictorial 

At All News Stands 
Ten Cents a Copy 

Pictorial history of world events. 
Twenty-four pages crowded with 
human interest. More than sev¬ 
enty pictures in each number, re¬ 
produced by the beautiful roto¬ 
gravure process—the choicest pic¬ 
tures from thousands submitted 
from every quarter of the earth. 

THE NEW YORK TIMES 
TIMES SQUARE NEW YORK 

^ork 
EuBtttng mail 
enjoys the confidence of its 
readers. 

Its readers have a buying 
power, per capita, second to 
that of no other daily paper 
published in America. 

Its average net paid circula¬ 
tion for April was in excess of 

156,000 
A dMinibU adrertiaittg mediam. 

THE 
PROVIDENCE 

JOURNAL 
use a Scott Multi Unit Double 
Quadruple Press. It suits their 
requirements and would suit yours 
also. 

Let Us Figure It Out for You. 

Walter Scott & Co. 
Plainfield, N. J. 

TEXAS’ GREAT STORM 

Difficulties in Getting Out the Galveston 

Tribune Vividly DesAibed by a Staff 

Member—How the News Came to the 

Rescue—Four Feet of Water in the 

Business Office—Hand Press Used. 

(Special Correspondence.) 

Galveston, Tex., August 20.—Per¬ 
haps this little tale will be of interest to 
other newspaper men throughout the 
United States. The Galveston Tribune, 
evenings only, during the storgi in Gal¬ 
veston which started last Monday main¬ 
tained its place in the city and has not 
missed an issue, although for three days 
it was able to only publish a small hand¬ 
bill. 

The first storm warnings were sent out 
Monday morning, but the local merchants 
having full confidence in the grand sea 
wall here d'd not curtail their advertis¬ 
ing. Monday evening’s Tribune carried 
15 columns more adt’ertising than on the 
corresponding day of 1914. 

THINGS BEC:AN TO LOOK SERIOUS. 

At 10 o’clock in the morning things 
looked serious and everyone began to seek 
a good place to weather the storm. Early 
in the afternoon, the electric power gave 
out and the Tribune was without any 
power to trim the stereotype plates or run 
its press. The mats of every page were 
ready and great efforts were made by 
Thos. E. Gaffney to,secure power. 

At mid-afternoon, through the kindness 
of the management of the Galveston 
News, the Tribune sent its mats to the 
News, cast them there, and printed a 
twelve-page paper on the News press. 'The 
News page size is larger than that of the 
Tribune, so the top and bottom of the 
sheet carried a big black border, which 
the stereotypers were not able to rout off. 

By the time the papers were printed 
the pressroom and stereotypers were 
forced to get back to the Tribune office in 
water up to their waists. The water was 
so high that the hoys could not deliver 
the papers. 

The storm continued to rage, and 
through heroic efforts of many of the staff 
the office records were placed in high 
places to keep them out of the water. 
Monday night was a hard one. On Tues¬ 
day morning th* water had receded great¬ 
ly, and the staff members were ahle to 
get hack to the office. A high-water mark 
had been placed on the wall in the husi- 
nAs office, showing it had risen to 4 feet 
41/2 inches. Desks and filing cabinets 
were floating around the office, so the 
whole staff got busy trying to set things 
to rights. 

The editorial department, under the 
direction of Arthur Perkins, city editor, 
started to get out the Tuesday paper. No 
power wss to he had nnvwhere. so a single 
page dodger was issued on a hand press, 
everything being set hy hand. 'This issue 
was literallv grabbed away from the 
newsboys, who could not get ten feet 
from the office hefo^e they were sold out. 

Wednesdnv the power situation looked 
a little better, hut at the last minute the 
hand press was resorted to again, and a 
fonr-nage dodger was published, giving 
the eitv some more live news. 

C. n. McMaster. publisher of the Tri¬ 
bune, who was at his farm in llfinernl 
Wells. Tex., at the beginning of the 
storm, started for Galveston hy rail, and 
got as far south as Houston. The 
storm had hit Houston a hard Mow. hnt 
he managed to hoard a Southern Pacific 
tng at Hairishnrg. just south of Houston, 
and arrived Ifi Galveston at 8 ;30 Wednes¬ 
day night. 

PLUNGED RIGHT INTO HARD WORK. 

Once In town he plunged right Into the 
hard work. He secured a small station- 
arv gas engine to rnn one of the lino¬ 
types. and had a promise of a gas engine 
to rnn the press, hut at the last minute 
Thursday this did not materialize, so 
once more we were forced to print a four- 
paee dodger on the hand press. 

Today the linot.vpe Is still being run by 
a gas engine, and a motor truck has been 
secured to operate the press. Only one- 
half the press will be used and an eight- 
page paper published. 

During all tbe trying time advertisers 
have been begging us to run their ads, 
but the small size of tbe paper has forced 
us to treat all alike and accept tbe ads 
offered only on condition that we run 
them in the first available issue which 
will be this afternoon. ~ 

Merchants and everyone are showing 
their great faith in Galveston, are clean¬ 
ing up their stores, and many are already 
doing business, just as if no storm bad 
ever taken place. The city looks good 
once more, the only signs of the storm 
being piles of rubbish on the streets which 
are being carted away as fast as the 
wagons can carry it. 

People are back in their homes, putting 
things to rights, and everyone is very op¬ 
timistic. The magnificent sea wall which 
skirts the seaside of Galveston has stood 
the test, and Galveston, even while the 
storm itself was bad. has pulled through 
strong and will be better than ever. 

The whole spirit of the town is shown 
in the spirit of one little woman when she 
said to a friend at the height of the storm 
on Monday night: “Well, now I can buy 
those two vacant lots at the side of my 
house that I have always wanted so 
badly.’’ 

The Tribune is still here and still 
growing. Its advertising columns show’ 
the spirit of progress of Galveston’s mer¬ 
chants. The sun is shining, and we all 
feel fine. There will be a big demand 
probably for roofing materials, paving, 
building material and foodstuffs. The 
cigar stands are doing land office busi¬ 
nesses. It was a treat to hear customers 
in the cigar stores during the storm still 
asking for advertised brands. 

George B. Forristall. 
Advertising Manager. 

FRANK GLASS QUITS MONTGOMERY 

Sells His Stock in the Advertiser to 

Messrs. Sheehan and Allen. 

Announcement was made on August 
14 that Frank P. Glass, president of the 
Montgomery (Ala.) Advertiser Company 
and editor of the Birmingham News, had 
sold his interest in the Montgomery Ad¬ 
vertiser to W. T. Sheehan, editor of the 
Advertiser, and Charles H. Allen, busi¬ 
ness manager. 

Mr. Glass owned fifty per cent, of the 
capital stock and on its sale severed 
thirty years’ connection with the paper. 

The other half of the stock of the 
paper is owned by the family of the late 
Major W. W. Screws, who was for nearly 
fifty years editor of this paper. In the 
new organization. W. T. Sheehan will 
he president of the company and editor 
of the paper and Charles H. Allen will 
be publisher and general manager. 

REPRESSING THE FAKERS 

Ohio Vigilance Committee on the Trail 

of .'\Ileged Fraudulent Advertisements. 

Bernard C. Bowen, advertising censor 
of the Piano Merchants’ Association of 
Ohio, on August 16, swore out a warrant 
against J. W. Sprinkle of the Grand 
Piano Company of Cincinnati, charging 
him with a violation of the fraudulent 
advertising act. Certain advertisements 
which appeared in local papers were 
brought to the attention of H. Serkowich. 
manager of the Retail Merchants’ De¬ 
partment of the Chamber of Commerce, 
who is co-operating with the Piano Mer¬ 
chants’ Association of Ohio in an en¬ 
deavor to compel piano dealers to observe 
the law. 

H. Serkowich said: “Both Mr. Bowen 
and myself have been watching local and 
State piano advertisements and find that 
the law is generally observed. Those few 
violators of the law will be compelled to 
observe it.” 

Towne’s New Scranton Daily 

Scranton, Pa.—There appeared here 
on August 16 a new morning paper 
called the Scranton Daily News, published 
by Robert D. Towne, promoter of the 
old Scranton Daily News which suspended 
publication recently on account of the 
claims of creditors. Mr. Towne is busi¬ 
ness manager and William R. Hughes, 
formerly of the Scranton RepubUfain, is 
city editor. 

SPECIFY 
CLINE-WESTINGHOUSE 

Motor and Control 

Equipments 
FOR WEB PRESSES 

SPECIAL MOTOR DRIVES FOR 
STEREOTYPE MACHINES 

LINOTYPE MOTOR DRIVES 

CLINE ELECTRIC MFC. CO. 
Fisher Bldg., Chicago 

Successful 
Men In every walk of life are all familiar 

with 

Romeike’s Press Clippings 
Among onr patrons are professional and 

l>uslDcea men and women, public personages 
and tbe leading Banks, Trust Companies and 
Corporations. 

Romeike Clippings 
are an Indispensable adjunct In every busi¬ 
ness, If you have never used them, write 
for Information and terms today. 

HENRY SOKEIKE, INC., 

1C6-110 Seventh Ave., New York City. 

Canadian Press Clippings 
The problem of covering the Canadian 

Field Is answered by obtaining tbe service of 

The Dominion Press 
Clipping Agency 

which gives the clippings on all matters of 
interest to you, printed In over 95 per cent, 
of the newspapers and publications of CAN¬ 
ADA. 

We cover every foot of Canada and New¬ 
foundland at our head offlee. 

74-76 CHURCH ST., TORONTO, CAN. 

Price of service, regular press clipping 
rates—special rates and discounts to Trade 
and Newspapers. 

ELBERT HUBBARD made 

a little journey to the Atlas 

press clipping community. 

If you want to read of some¬ 

thing new and original, send 

lOc. for this Journey, to 

Charles Hemstreet, 218 East 

42nd Street, New York City. 

We can increase your business— 
you want it increased. 

You have thought of press clip¬ 
pings yourself. But let us tell you 
how press clippings can be made a 
business-builder for you. 

BURRELLE 
60-62 Warren Street, New York City 

Established a Quarter of a Century 
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AMERICAN PUBLICITY METHODS ARE 
NOT AT ALL IN FAVOR IN FRANCE 

Big French Newspaper Publishers Are Admirers of This Country, and 
Wish to See Our Advertising Ideas Adopted There—The 

People, However, Are Opposed to Any Change, 
Hence Modern Methods Fell Very, Very Flat. 

Round, rubicund and.jolly, New York 
has just now in its midst Mr. Florence 
O’Neill, of Paris and Pittsburgh—and is 
glad of it; for this big New York of 
ours is far from being unappreciative 
of round, rubicund and jolly people, and 
every newcomer of this description is 
assuredly welcome. 

The Editob and Publishes, in at¬ 
tempting to state Mr. O’Neill’s “home 
town,” was inclined to put Paris before 
Pittsburgh, and did so—for the reason 
that, though a part owner of the Pitts¬ 
burgh Dispatch, Mr. O’Neill has lived so 
consistently abroad for the past ten years 
or so that he really savors more of the 
French capital than of the Pennsylvania 
city. 

A CHAT WITH ME. O’NEIIX 

A representative of this paper found 
Mr. O’Neill quite ready to chat interest¬ 
ingly, one evening this week, at the Hotel 
Adlon, over certain phases of the news¬ 
paper and advertising situation in Paris, 
and he said not a few things that will 
certainly be of interest to American pub¬ 
lishers. 

“One of the things that I had decided 
to do, when I should reach Paris,” said 
he, “was to introduce American adver¬ 
tising methods, and then simply watch 
France grow, I reasoned this way; 
Here is a city of many daily papers, and 
of these there are three having circula¬ 
tions of fully 1,400,000 each. The ad¬ 
vertising in these papers is far from be¬ 
ing up to date in its composition, and 
hence it doesn’t ‘pull’ to anything like 
the extent that advertising should in 
mediums of so wide distribution. It 
seemed plain enough to me that—know¬ 
ing the bright, clear business sense of 
the French—all I had to do was to get 
them going right and the results would 
be startling in their magnitude. ’Twas 
just a matter of getting them started, 
that was all. Surely no great trick, 
that. I was reminded of that humorous 
verse that appeared a few years ago, 
entitled, as I recall it, ‘An Ode to My 
Feet’: 

“ ‘My feet, they tukc me up the street 
And up and down tbe atalr; 

I only have to start them and 
They take me everywhere!’ 

“Get the idea! ‘Only had to start 
them,’ and so on. So my job was ‘only’ 
to ‘start’ the French nation; and blithely 
enough I set about that little task. The 
publisher of one of the greatest Paris 
dailies, a close personal friend of mine, 
believed thoroughly that I could succeed 
in my undertaking, and gave good evi¬ 
dence of the faith that was in him by 
telling me that I could ‘play’ with no 
less than two hundred thousand dollars’ 
worth of his space. In other words, he 
was willing that I should give that 
amount of space, free, to Parisian busi¬ 
ness men, in order to demonstrate to 
them how judicious advertising could 
boom their various enterprises; and tn 
lhat case they were to pay for the ad¬ 
vertising that had proven so profitable, 
double or treble their volume of trade 
(and likewise their profits), and live 
happily ever after. 

“i don’t want ant more people” 

“Well, it seemed simple, and I ‘went 
to it’—amply courageous and amply con¬ 
fident. First I approached the proprietor 
of one of the greatest department stores. 
I told him t^t probably some of his 
departments were not as successful as 
he could wish; and I outlined a plan to 
him by which sales could be boosted 
greatly. To my amazement he said, 
must courteously: ‘My dear sir, I don’t 
want any more people in our store than 
come there now. There are too many as 
it is. We could not possibly take care 
of any more. I thank you so much for 
thinking of me, but really, you 
know-’ And that ended that. 

“iStill, I was far from discouraged. I 
gut up a misplaced word contest. 'The 
details were such that every reader of 
one of the big papers would simply be 
obliged to read every ad in every 
issue. There was a first prize of it>2,UUd, 
together with numerous smaller ones. 
Also I schemed out a plan by which I 
figured that I could add 3UU,UU0 deposi¬ 
tors to one important savings bank 
alone, as well as many thousands to 
other banks. The manager of the bank 
was must courteous. lie listened pa¬ 
tiently to my outlining of the plan, and 
then lie said: ‘I think you said you 
could add 300,000 new depositors to us— 
yes? Really, I don’t see how we should 
have the time to count all the money 
they would bring in!’ And so that plan 
failed.” 

“It seems queer to me,” remarked The 
Editou and Rublisuee, “that you 
couldn't interest the French people in 
savings banks. I had always understood 
that they were about as saving and 
thrifty as any on earth.” 

“It is true thgt they are,” went on 
Mr. U’Neill, “but nevertheless the fact 
is that they don’t use savings banks 
anything like as much as they should, 
and they do use ‘stockings’ to hold their 
money. Usually, when they accumulate 
loo francs, a bond is bought; but not 
always. Some country families use the 
'has de lame’ exclusively; and 1 have 
seen one such stocking where it and the 
gold that it contained had been handed 
down fur four generations! 

THE FLAN FAILED UTTEELY 

“As a matter of fact, all my plans to 
Americanize French advertising failed 
utterly. I could not even get them tried. 
1 had not realized the tremendous con¬ 
servatism of the French people—far 
greater than that of the English. The 
average French business man says to 
you, when you propose to double his 
business by modern methods: ‘Really, I 
don’t care for that to be done. I have 
food and clothing and all other necessi¬ 
ties of life exactly as I wish, now. I 
see no need for anything mure.’ 1 was 
simply powerless against French con¬ 
servatism. I was ‘blocked’ at every 
turn. 

“I tried to introduce ‘bargains’ into 
one or two large stores, by selling ladies’ 
hats for $5 that were formerly $2U. 
Said the store manager: ‘Do you want 
us to be mobbed? If we should adver¬ 
tise that way, every solitary woman who 
had ever paid us $20 for one of those 
hats would be in here in a twinkling, 
demanding $15 back in each case!’ 

“French advertising rates are very 
high—notably in Paris. The lowest 
charge is $1 a line, ranging upward to 
$5 a line. But the results are not at 
all what they should be, because the 
people are not educated up to the prac¬ 
tice of reading ads and profiting by 
them—as is done here in New York. 
They are calm and contented. They live 
comfortably. Every holiday, for exam¬ 
ple, occupies from two to four days. 
Suppose the holiday falls on a Satur¬ 
day. The French begin by observing 
Friday, to give the people a chance 
to prepare for the event. Of course the 
holiday itself accounts for a second day, 
while Sunday is assuredly a holiday; 
and then, to cap all, Monday will be 
made a holiday in order to give people 
a chance to ‘get over’ the hilarity of the 
previous three days! 

“As a matter of fact, all the big, lead¬ 
ing newspaper publishers in Paris are 
thoroughly ‘sold’ in respect to American 
advertising methods, and would like very 
much to see them tried and succeed; but 
in every case I found that the French 
people want no change made from estab¬ 
lished methods. They want to let well 
enough alone. Even promises of big 

How About It, Business Men? 

What are you going to do with your ad¬ 
vertising appropriation in the New York 
territory this season? 

Has your agent advised you to use the 
NEW YORK AMERICAN? 

If he has not, ask him why he has not. 

No business man, no advertising man, 
no advertising agent who is well informed 
about conditions in the New York territory 
will consider omitting the NEW YORK 
AMERICAN from his list. 

The NEW YORK AMERICAN is too in¬ 
fluential an advertising medium to be over¬ 
looked. It reaches too many people to be 
ignored. It is actually in touch with ONE- 
FOURTH of all of the people in the New 
York territory. 

Will any sane business man with a sane 
advertising agent deny the power of ONE- 
FOURTH of all of the people to make his 
business a success in the New York field? 

Is it not just ordinary intelligence to take 
on a medium that reaches ONE-FOURTH 
of the community? Will not the same de¬ 
gree of intelligent analysis prompt the busi¬ 
ness man to say: 

“I must get my message before these 
people because they represent the average 
earning and purchasing ability. I cannot 
afford to neglect 333,000 buyers of one 
newspaper whose influence is felt by all of 
the members of over 300,000 families. 1 
cannot select my customers. I must appeal 
to the Big Crowd. I must get my trade from 
everybody. 1 do not believe that any busi¬ 
ness can exist without the trade of the Big 
Crowd. There are too few people in the 
small crowd.” 

Just approach the investment of money 
in advertising as carefully as you would in¬ 
vest in good bonds or mortgages or in real 
estate, or in any other substantial thing— 
then you will always buy space in the NEW 
YORK AMERICAN, for it has the 19 year 
habit of making good. 

New York American 
DAILY AND SUNDAY 

MEMBER AUDIT BUREAU OF CIRCULATIONS 
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SEATTLE POST-INTELLIGENCER 
SPOKANE SPOKESMAN-REVIEW 
THE EDITOR AND PUBLISHER 
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PORTLAND TELEGRAM 

CHICAGO TRIBUNE 
ST. LOUIS GLOBE-DEMOCRAT 
KANSAS CITY STAR 
OMAHA BEE 
DENVER NEWS 
SALT LAKE HERALD-REPUBLI¬ 

CAN 
NEW YORK TIMES 

742 Market Street 

SAN FRANCISCO 

Prospenty Returned to Pittsburgh 
FALL LISTS SHOULD INCLUDE 

GAZETTE TIMES 
Morning and Sunday— 

CHRONICLE TELEGRAPH 
Evening exceot Sunday 

They are the TWO BIG NEWSPAPERS in 
a metropolitan district of 1,042,855 people. 

FLAT 
COMBINATION RATE SVic. PER 

AGATE LINE 
For further information and co-operation 

write 
URBAN E. DICE 

Foreign Advertising Manager 
PITTSBURGH, PENNSYLVANIA. 

J. C. WiLBEKOING 
225 Fifth Avenue.New York City 

The J. M. Branham Company 
Mailers’ Building.Chicago 
Chemical Building.St. Louis 

THE 
ORANGE 
LEADER 

Is the only Dally (Evening) and Weekly 
Paper pnblisbed In 

ORANGE, TEXAS 
and Orange County, and tbe only paper that 
coven tbe richest section of Southeast Texas 
and Southwest lAxilsiana. 

“Circulation books open to all*’ 
THE LEASER PRINTING CO. 

Orange. Texas 
W, H. Stark, Owner. 

Hugh K. Taylor, Mgr. 
Foreign Representatives 

Robert W. Sykes, Jr. Walter D. Clark 
1 Madison Are., Advertising Bldg., 
New York. Chicago, III. 

m NEW mim item 
Accepts advertising on the ab¬ 
solute guarantee of the largest 
net paid daily circulation of any 
New Orleans newspaper or no 
pay. 

THE JOHN BUDD COMPANY 
Advertising Representatives 

New York Chicago St. Louis 

WHY IS IT? 
that the Times-Leader is the only one of 
the three evening newspapers in New 
Haven, Conn., that is a member of the 
Audit Bureau of Circulations. Think it over. 

BRYANT. GRIFFITH & FREDRICKS 
225 Fifth Ave. 71f Peoples Gas Bldg. 

New Yo.*k City Chicago 

Colorado Springs 

THE TELEGRAPH 
J. P. McKINNEY fa, SON 

New York Chicago 

fortunes do not move them. 'Bargains’ 
will never be a ‘go’ in France. No 
Frenchwoman could ever dream of ad¬ 
justing her shopping tour according to 
advertisements in the newspapers, as 
New Y’ork women dt). 

PARKS papers' makeup IDEAL 

“French dailies have an ideal make¬ 
up, as it seems to me. The first page is 
filled with an editorial r^aum^ of the big 
events of the day, discussing also quite 
fully the probable bearing of those 
events upon the world at large. Tele¬ 
graph news goes ‘inside’ usually. The 
Parisian papers are very jtrofitable. 
They make money from their circulations 
as well as from their advertising. They 
do not cater specially to advertisers. 
They bunch the ads all together on one 
page—just dump them in anyhow. 
There’s no such tiling as ’position’ 
known.” 

“What efifect is the war having on the 
press of France?” 

“Well, as of course you know, all 
news and comments are very carefully 
and strictly censored. Sometimes papers 
appear with big blank spaces, where the 
censor has ordered some article consid¬ 
erably cut down or canceled wholly. So 
prevalent is this that one of the comic 
papers in I’aris came out recently with 
a decidedly amusing account of how a 
certain Frenchman had achieved a very 
consideraVile reputation by reason of the 
fiery, untamed arguments that he had 
put forth in those parts of the paper 
that were left blank. His glory was 
based not on what he had published, 
but on what he said he had written— 
but so ably, of course, that tbe jealous 
(I'lisor ordered it out of the columns of 
the pajier—positively.” 

“Any chance for ‘exclusives’ on French 
war news?” 

“None whatever. All the pa|>ers print 
practically the same news stories, hut 
naturally the comments are different. 
And now let me say just one thing as 
to the extreme reluctance of French 
storekeepers to adopt American publicity 
methods. 1 am by no means sure that 
they are wrong in their conservatism. 
The French are merry and contented. 
They are comfortable in their homes 
and in their places of business. Who 
is to say that they are not right?” 

CHANGES AT LOUISVILLE 

Courier-Journal and Times Staffs Con¬ 

solidated, with New Managing Editor. 

{Special Correspondence.) 

Louisville, Kt., Aug. 24.—Arthur B. 
Kroek, for the past several years Wash¬ 
ington corresjiondent of the Louisville 
Courier-Journal, on Sept. 18 next, be¬ 
comes managing editor of both the 
Courier-Journal and the Louisville 
Times, both of which newspapers are 
owned by the Haldeman interests of this 
city. 

Uobert W. Brown, managing editor of 
the Times since its founding more than 
thirty years ago, will retire from news¬ 
paper work and go into another business 
the nature of which he has not yet an¬ 
nounced. 

The reorganization just effected carries 
out a plan of retrenchment said to have 
lieen agre^ upon several months ago by 
Bruce Ilaldeman, owner of the Courier- 
.Tournal and Gen. W. B. Haldeman, pub- 
lislier of the Louisville Times. 

In consolidating the staffs of the two 
papers several members are cut off the 
pay-roll. The following changes in the 
editorial end are in prospect: Brainerd 
Platt becomes night city editor of the 
merged staffs; James R. Keller becomes 
day city editor while the third trick on 
the city desk falls to James Snodgrass, 
formerly telegraph i-ditor of the Courier- 
Journal. 

Major Wm. J. Coleman, for many years 
city editor of the Times, becomes ex¬ 
change editor under the new arrangement. 
David Morton, formerly editorial writer 
on the Courier-Journal, is slated, it is 
said, to take Mr. Krock’s place ns Wash¬ 
ington (Kjrrespondent of the two newspa¬ 
pers. 

Under the new arrangement, it is ex¬ 
pected the Courier-Journal will he able 

to pul out a later morning edition while 
the limes will be enabled to beat all 
competition in the matter of early edi¬ 
tions in tbe afternoon field. 

.Vll copy for both morning and after¬ 
noon editions will pass over combination 
desks, Harry Evans being at the helm 
on the day trick while Alvin Seekamp 
will head the desk at night. 

It is reported that Carlisle may have 
a Republican weekly newspaper if plans 
said to have been started go through. 
Carlisle now has but two newspapers, the 
Advocate and Mercury, but until recently 
had three. The third paper, the Carlisle 
Democrat, recently suspended publication. 

In the current issue of bis paper, the 
Todd County Progress, Col. Loving W. 
Gaines, defeateil candidate for the Demo¬ 
cratic nomination for Lieutenant Gov¬ 
ernor, says editorially; 

“1 accept the result and will give the 
Democratic nominees of the State pri¬ 
mary my hearty personal and editorial 
support. It was a contest over an issue, 
not men, hence the surprises and results. 
I am deeply grateful to my friends every¬ 
where, to the unfaltering support of the 
press and to the sweet loyalty of my 
home people. My political weight having 
been determined and found too heavy for 
a race, I shall hereafter content myselt 
with the show ring, where style and not 
speed is wanted. 

“I never expect to be a candidate for 
ofiice again until tbe women are voters,” 

Look Out For This Man! 
Edward D. Emerson, local manager for 

the Standard Oil Company of New York, 
has notified George C. Lehmann, assist- 
ont secretary of the Chamber of Com¬ 
merce, that a man, who represented him¬ 
self as a member of a so-called national 
association of newspaper reporters, with 
headquarters at Albany, tried to sell him 
a membership for $25. The solicitor, Mr. 
Emerson said, declared membership in the 
organization would assist the Standard 
Oil Company to get favorable publicity 
in the newspapers represented by its 
members. Mr. Lehmann informed Mr. 
Emerson that he had never heayd of any 
such organization and took steps to in¬ 
form Chamber of Commerce members of 
the solicitor. 

Herald's Owl Club Hold Outing 
The Owl Club, of the New York Her¬ 

ald oflSce, held a clam bake at Duer’s 
Pavilion, Whitestone Landing, L. I., on 
Monday afternoon. The amusements con¬ 
sisted of athletic sports, and a baseball 
game in which the married men defeated 
the single men. 

“PUBLICITY AND CRIME” 

AGAIN 

[Editorial In New York World, Aug. 10.] 

Less than a week ago the clerk of a 
contracting company disappeared with 
422,000 of tbe firm's money In circum¬ 
stances that invested tbe act with a 
curious mystery. Had this “model” em¬ 
ployee, after long service and In spite 
of an Irreproachable record, turned thief 
at last and wilfully stolen tbe funds, or 
had he been held up and abducted? Was 
ihe trusted clerk known to his employ¬ 
ers only as a bachelor of reticent and 
retiring personality, after all a man 
whose way of life would Justify the 
su^lcion against him? 

'The mystery remains, after a per¬ 
sistent inquiry Into bis habits and the 
conditions of his home life. Yet, thanks 
to the publicity given to his act, a clue 
is gained here and a clue there, and 
gradually the story of his career is be¬ 
ing unfolded. All newspaper readers 
now know more about him than his em¬ 
ployers knew, more than his intimate 
friends knew, and in time the true in¬ 
wardness of the abstraction of the com¬ 
pany's funds will out. 

Here, again. Is a “sensational’’ news 
story with which the public has been 
“regaled” to the extent of columns of 
space. Here Is more “crime in the news¬ 
papers.” But has It not been better 
that the public should know all tbe de¬ 
tails of the case than that It should be 
“suppressed” and all information lim¬ 
ited to an entry In a police blotter? 

Apart from the good “story” involved, 
which was the better course, to print 
the news and let the Nation-wide pub¬ 
licity help in promoting the ends of jus¬ 
tice or leave to tbe police the things 
that belong to the police and by sup¬ 
pression abet the escape of fugitives and 
forgetfulness of their offenses? 

The 
Detroit Free Press 

“Michigan’s Grsatast Nswspapsr” 

Tha Largest 
2-Cent Morning Circulation 

In Anxarica 

Rates aqd information 

direct, or from 

VERREE & CONKLIN, INC, 
Brunswick Bldg. Stegar Bldg. 

New York Chicago 

TBE PITTSBURG 
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Has the LARGEST 
Daily and Sunday 

CIRCULATION 
IN PITTSBURG 

Foraign Advartiaiag Raprasaatativas 

L A. KLEIN, MetropoUtan Tewer, N. Y. 
J(«N GLASS, FMplM Gu BM^., CUca^O 

Get the Best Always 

Greater Pittsburg’s Greatest 
Newspaper 

WALLACE O. BROOKE, 
Brunswick Building, New York 

HORACE H. FORD, 
PtH>pIes Gas Building, Cbirago 

H. C. ROOK, 
Real Estate Truit Building, Philadelphia 

DETROIT 
SATURDAY NIGHT 
refuses to accept advertising that does 
not hold out honest value to the reader. 
We include in this generalization, beer, 
whiskey, cigarette and patent medicine. 
Also DISHONEST MERCHANDISE, no 
matter by whom it is offered for sale. 

Foreign Advertising Representatives 

G. LOGAN PAYNE CO. 

748 Marquette Building, Chicago 

200 Fifth Ave., New York City 

Publicity Building, Boston 

Buffalo News 
EDWARD H. BUTLER 

Bdllor and Publiaher 

"The only Buffalo newspaper that 
censors its advertising columns. 
Many of our advertisers use our 
columns exclusively. The above is 
one of the many reasons why.” 

Foreign Advertising Representatives 

KELLY-SMITH COMPANY 

220 Fifth Avenue Lsrtton Building 

NEW YORK CHICAGO 

YOU MUST USE THE 

LOS ANGELES 
EXAMINER 

to eovar tka GREAT SOUTHWEST 
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COVERING STORM STORY 

How Houston Newspaper Men Risked 
Their Lives to Reach Galveston. 

(Special Correspondence.) 

Houston, Tex., August 21.—News¬ 

paper men of Houston and other parts 

of Texas were brought into prominence 
in liandling the recent Uulf storm that 
swept Galveston and the Texas coast, 
(ialveston was cut off from communica¬ 
tion Monday afternoon, August 10, West¬ 
ern Union losing all wires al>out 5 o’clock 
and the Associated Press wire shortly 
afterward. The storm rage<l Monday 
night and Tuesday, and the great task 
was to reach the Island City and get a 
report on conditions, or for some news¬ 
paper man of Galveston to reach the 
mainland and give the facts to the world. 
Both tasks were undertaken. 

J. K. Montgomery, in charge of the 
Houston Bureau of tlie Galveston-Dallas 
News, was the lirst man to try to reach 
Galveston. Ix-aving here Monday night 
he proceeded by automobile toward Gal¬ 
veston. Finding wagon bridges across 
streams washed away, he drove his auto¬ 
mobile over the railroad trestles and 
Tuesday reached Texas City Junction, in 
siglit of Galveston. High water driven 
inland from the Gulf prevented further 
progress. Surveying the scene, and 
forming an estimate of the damage, he 
made his way back to Houston as he 
had come and sent out the first word 
from the stricken city. 

Floyd Allen, reporter for the Galveston 
News, was the first newspaper man to 
come out of Galveston with a story. Mr. 
•Mien left Galveston Wednesday by boat 
for Texas City, thence by auto to Hous¬ 
ton, reaching that city late Wednesday, 
and giving the first real story of the 
storm to the world. 

O. B. Ray, Galveston News operator 
for the Associated Press, accompanied by 
other newspaper men, had made a des- 
|K‘rate effort to reach the mainland by 
iHiat Tuesday, but had found it im|>os- 
sible on account of high winds and 
water. Leaving Galveston in a launch 
tliey proceeded toward the mainland un¬ 
til the wind and waves broke the win¬ 

dows from the j)ilot house of the boat, 
and the dashing waves Hooded the engine 
room, stopping the engines. 

In this condition the launch rolled 
helplessly in the bay for several hours 
until water was pumped from the engine 
room, engines were repaired and started 
again. The party then put back to Gal¬ 
veston. Next day, however, Mr. Ray 
tried again, and this time was success¬ 
ful and reached Houston about the same 
time as did Mr. Allen of the New’s, and 
gave his story to the Associated Press. 

Nearly all the larger State papers sent 
staff men to Houston and Galveston to 
cover the storm. For the Belo publica¬ 
tions. the Dallas Morning News and Dal¬ 
las Evening Journal, Tom Finty, Jr., ed¬ 
itor of the Journal; Frank A. Briggs, 
news editor of the I>allas News, and John 
Sneed, in charge of the Fort Worth Bu¬ 
reau of the News, went to the coast. 
Tom Finty, Jr.,* had formerly lived in 
Galveston, and was emidoyed there in 
newspaper work during the great storm 
of BKIO, and was well ((ualified to write 
of storm conditions. Frank A. Briggs 
had also lived in Galveston for a number 
of years and had experienced several 
severe storms, including that of ItMtO, 
which was almost as severe as that of 
1900. 

For the Associated Press, H. W. 
Blakeslee, who was on the Texas border 
to cover the Mexican situation arising 
from the recent bandit raids in Texas, 
left the border and proceeded to Houston 
and to Galveston as soon as passage could 
be made. J. F. King. 

Still Another Way to Make Paper 
According to a dispatch from Orange. 

Tex., the manufacture of paper from the 
refuse of yellow pine lumber mills has 
become an important industry. The 
paper mill established a few years ago 
was recently thoroughly overhauled and 
placed in prime condition for a long un- 
intorrupted run. It is now being oper¬ 
ated day and night, and more than two 
hundred men are employed in its differ¬ 
ent departments. 

The Elizabeth (N. J.) Evening Times 
is now receiving the full leased wire re¬ 
port of the International News Service. 

GALVESTON TRIBUNE. 
VOL. XXXV. Galveston. Tex, Aug. 17, 1915. No. 226. 

Galveston's great seawall Justified its existence last night 

during one of the most severe tropical disturbances that ever 

struck the gulf coast. 

The storm became severe late yesterday afternoon and raged 

until well after midnight. Late in the afternoon water from 

the bay flooded the business section of the city ^md did con> 

siderable d&mage to stocks of merchandise on the ground 

floors. 

At a meeting of citizens called by Mayor Fisher it was 

shown that the material damage was less than might be ex> 

pected. 

So far as can be learned only six lives have been lost in the 

city. It was shown at the meeting today that there will be 

an abundance of water for drinking and cooking purposes 

to last for at least a week and in that time any possible dam> 

age can be repaired. 

Today's meeting demonstrated the confidence of Galveston 

people in the city. 

Several companies of troops will likely be employed to 

preserve order and prevent possible looting. The southern 

part of the city suffered comparatively little damage. 

There is no lack of confidence in the city. Merchants are 

already cleaning out their places of business. 

There will be no appeal for outside aid. A citizens committee is 

being named to cooperate with the city and county commission to 

handle all the problems resulting from the storm. 

The above is a fac-aimile of single 8 x 6%-in. page issue of Galveston Tribune 
set by hand and printed on a job press after the plant had been flooded during 
the big storm, described elsewhere in this issue. 

yHE NEW YORK HERALD 
devotes columns of space daily 

to news printed in Italian. 

The purpose is surely not to interest 
Italians who cannot read English, but rather 
to interest Italians who will make worth¬ 
while REGULAR readers of a HIGH- 
PRICED American newspaper. 

It also means a recognition of the fact 
that there are enough prosperous Italians 
within the zone influence of the New York 
Herald (and the many other American 
newspapers which print news in Italian 
DAILY) to warrant this generous use of 
valuable space. 

Messrs. National Advertisers, 
does this not show that you can profitably 
use 

II Progresso Italo-Americano 
the leading Italian newspaper in the United 
States, to make REGULAR customers of the 
Italian FAMILIES in America? 

Italians like to read of the world happen¬ 
ings in their native language—there is noth¬ 
ing un-American about that. 

They would also like to read about 
nationally advertised goods in the same way 
—the impression would be lasting, and that 
is surely and typically the desire of every 
American advertiser. 

A requfest will bring asked for facts and 
figures. 

Our Merchandizing Bureau is at your 

service free of charge. 

-«- 

II Progresso Italo-Americano 
Member Audit Bureau of Circulations. 

Member American Newspaper Publishers’ Association. 

42 Elm Street.New York City 

Net Daily Average Circulation, 134,831 

Built by maintaining the standards 
of the best American newspapers. 

II Progresso Italo-Americano Della Sera 
which latter phrase means “of the evening,’’ is second in circula¬ 
tion in the evening field. In combination with the morning edition 
the advertising rate is 30c. per inch additional. 
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New York, Saturday, August 28, 1915 

THE WORLD’S NOT.ABLE BEAT 

Newspaper beats are bceoining less and less fre- 

qumt in these modern days of newspaper making, for 

the reason that there are so many enterprising m-ws 

asstK'iations and eorres|H»ndeiit8. so many thousands 

of miles of cable, telegraph and telephone wires eov- 

ering tlie eartli, and available for the transmission of 

news, that it is almost impossible for anything of 

general interest and imitortance to happen anywhere 

without becoming known to many newspapers at the 

same time. There is no monopoly of the news or of 

the mediums of eommunieation. 

Hence it is extremely difficult for a daily to get 

hold of an exclusive and important piece of news be¬ 

fore its rivals. It happens occasionally, but not 

often. One of the most sensational boats scored by 

an American newspaper in years was the publication 

by the New York World, during the past two weeks, 

of copies of letters and other eorresponileiice that 

were exchangtxl la-tween prominent men in the l,'nit(Hl 

States who have been engaged in creating pro-German 

sentiment among our ja-ople. These documents, the 

authenticity of which has not authoritatively In-en 

denied, show that German money has Ijeen lavishly 

expended here in subsidizing certain periodicals in 

the interests of the Kaiser’s cause. 

The first installment of the corresj)ondence printed 

Sunday, August 15, created a profound sensation 

throughout this country and abroad. Nearly every 

important newspaper having a telegraphic news serv¬ 

ice carried the story. Since then other installments 

have appeared in the World, advance proofs of which 

have been generously furnished to all news associa¬ 

tions and newspapers that have asked for them. This 

action was taken by the World because of the ladief 

of its editors that as wide publicity should be given 

to the revelations as possible in order that the pub¬ 

lic might know of the attempts being made to in¬ 

fluence its judgment in these critical times. The sev¬ 

eral articles were cabled to Ix>ndon and Paris, 

where their appearance created an even greater sen¬ 

sation than they did here. 

A careful reading of the articles shows that while 

Germany has been urging the United States not to 

sell ammunition and other supplies to the Allies, she 

has been making extensive purchases here and mak¬ 

ing shipments of these very materials to Sweden, 

from which country they have lieen forwarded to 

Germany. 

A remarkable fact about the correspondence is that 

it furnishes no grounds upon which criminal action 

can be based. 

How the World secured these letters has not been 

made public, and probably will not be until after the 

war is ended. All newspaper men agree that it is 

one of the cleverest pieces of journalistic work per¬ 

formed in recent years. The men who handled the 

story for the World were Charles Lincoln, the man¬ 

aging editor; Frank I. Cobb, the editor, and Louis 

SielK)ld, the chief political reporter of tlie paper. Mr. 

Siebold furnished the text, every line of which shows 

the skill of a master hand. To these three journalists 

Is-longs tlie full credit for the publication of this very 

important news. 

One important effwt produeixi by the presentation 

of the correspondence has been the clearing up of the 

war atmosphere. We now lietter understand Ger¬ 

many’s attitude toward the United States and her 

pill poses. We have bi-en placed on our guard, and 

hereafter we will not swallow evi-rything, without 

question, that comes to us out of Berlin. 

The thirty-sixth birthday of the Amsterdam (N. Y.l 

Evening Ueconler and Daily Democrat, which was 

celebrated on Friday, .August 20, was in many ways 

a notable event. Not the least remarkable feature 

iherenf was the fact that Williani .T. Kline, who 

founded the paper thirty-six years ago, is still its 

publisher. In this changeful land, it is rare to find 

a publisher who has been content to stay right with 

the little paper he founded in a small town and to 

grow up with the town. American newspaperfolk are 

so restless, so obsessed with the desire to get to the 

metropolitan centres where the big positions are, that 

their view of life is often warped and awry. All honor 

then to rublisher Kline, whose just sense of balance 

led him to stay where he was and build up his 

town and his paper at the same time. There are 

enough blasC, sophisticated young cosmopolites in the 

btisiness now, but they seldom get to tiwn newspajiers. 

A correspondent calls attention to the fact that 

considerable credit should Vie given the. railroads for 

their efforts in getting pwiple to go to the San Fran¬ 

cisco Exposition. All of the praise for making its 

attractions known dot-s not lielong to the pulilicity 

department of the fair. In fact, the railroads have 

spent thousands of dollars in newspaper advertising 

for the purpose of jaipularizing the exposition. The 

Alissouri Pacific, Denver & Rio Grande, New York 

Central, Northern Pacific, Burlington Route, Santa 

Fe, Union Pacific, Chicago & Northwestern. Penn¬ 

sylvania and Southern Pacific are among those that 
have featurcil the fair in their advertising. IndeiHl 

were it not for the attractive illustrat*-d announce 

ments thus employed by them whole regiments of pi-o- 

ple would not have known that a great e.\|Hisition 

was lieing held in this country. 

The pulling power of advertising some times seems 

almost incredible. An instance of this character has 

recently been called to our attention. The San Fran- 

ciH<-o Examiner, on Sunday, June 6, contained a double 

page spread of the Chevrolet Motor Company, of Cali¬ 

fornia, announcing the production of a new automo¬ 

bile. The Examiner was the only paiier used. The 

value of the automobiles sold through this one adver¬ 

tisement during the six days following its appearance, 

according to Norman L. De Vaux, president of the 

company, was $1,200,0(10. A committee of merchants 

who investigated the records of the Chevrolet Motor 

Company, found that of the 3,(X)0 cars sold the week 

following the appearance of the ad, more than 2,000 

sales were directly due to the advertisement. So far 

as we know, this record has not been surpassed in 

the history of advertising. 

Far be it from us to boast aliout ourselves, but we 

cannot refrain from calling attention to the fact 

that the amount of advertising carried by The Editor 

AND Pum.iSHER last month exceeded by 72 per cent, 

the amount carried in July, 1914. It is good evidence 

that many newspapers are now- practicing what they 

preach aliout advertising. 

JACKSON’S ALONG THE ROW 
DISCARD BILL BOARDS. 

The managers of eighteen Brooklyn theatres have 
decided to cnit out bill board advertising this season 
and stick to the newspapers. There are several rea¬ 
sons for eliminating the bill boards. Among them 
being rain storms, goats and an advance of the price 
per sheet for posting. Hill boards have had their day. 
The matter for them is costly and the result not 
satisfactory. The Brooklyn managers are a wise 
bunch and may their example be followed everywhere. 

PROSPERITY FORECAST. 

The general impression along the Row is that 
iH-tter limes for newspaper men are due this Fall. 
Hiisiiicss is expected to boom and advertising to in¬ 
crease greatly in consequence. All this, of course 
means more money for the publisher, some of which 
will trickle into city rooms and cause an increase of 
the staff. Now, you fellows, in little towns, who are 
holding jobs, when you read this, don’t make a rush 
for the Row. There is a lot of home talent looking 
to get itself entered by name on the assignment book, 
so don't come on only to meet with disappointment. 

EXTR.V PROFIT. 

Said a newsdealer at the Brooklyn Bridge entrance 
at I a. m. Sunday: “1 make more money by selling 
the Sunday I’ress than on any other paper. You see 
the price is one cent, but I ask two, and get it, for 
no one kicks on paying iwo cents for a Sunday paper. 
In addition to iny regular profit I clear one whole cent 
on every sale. Say, it’s a cinch.” This reminds us of 
the fact that the price of the Brooklyn Eagle on Sun¬ 
day is three cents, but street venders never give you 
any change when you hand ilieni a nickel. 

OLDEST ACTIVE REPORTER. 

Congratulations to William N. Anthony, of Beacon, 
near Fishkill, N. Y. A few days ago, William was HI 
years of age, and despite that fact is still an active 
hustling reporter on the staff of the Beat-on Journal. 
He has been connected with many papers along the 
Hudson and has thousands of friends. He is good 
for many long years yet. It is believed that he is 
the oldest reporter now in captivity. 

WHERE THE BATTLE RAGES. 

Fiercely rages the battle of nations on the Row. 
Dally the allies gather about the Franklin statue, 
and congratulate each other on every victory won by 
the French and Italians, while a block away, at 
Spruce and William streets, the German forces gather 
in front of the Staats Zeitung and feast on the 
victories which are made daily in Berlin. Once in 
a while the allies and the Germans clash, when the 
latter move up into the row, but they do not go too 
far, as the Oak Street Police Station is only a few 
blcK-ks away, and its administration is strictly neutral. 

B.XD PLACE TO .SIT. 

“The new lender has taken his seat at the helm.” 
writes a iiolitical reporter in the rural districts. We 
hope it doesn’t swing around suddenly and knock him 
overboard, chair and all. 

STILL, WHY not'/ 

We have often wondered if the tJrange I^eader ex¬ 
changes with the Irish World. 

THE AD VISOR. 

Samuel Hopkins .Vdanis years ago covered the old 
Tombs Police Court for the Sun. So the showing up 
of crooks is no new game for Sam. 

DEMOTED. 

“When Watkins was on the rewrite desk he was a 
regular horse for work.” 

“What’s he doing now'/” 
“Sending out pony reports.” 

FROM THE SKINNERSVTLLE SIGNAL. 

“Having iiurchased a new tyiie-i-asting machine, we 
are now prepared to set ads in any style desired. We 
can also furnish wedding cards of any desired length. 
We shall continue to make improvements rapidly. Our 
half-tone cuts are not up to the mark as yet, the pic¬ 
ture of .Assemblyman Jones having been mistaken for 
a night scene in the flooded district; but with a new 
screen and camera we soon hope to do better work. 
Our advertising rales have not been increased, but 
this is not due to our disinclination to give them a 
boost. We talked it over with several merchants, and 
so the ads will remain at present rates. Our E. C. 
has intimated that the merchants told us to go to a 
vicinity far remote from this town, but we hurl back 
this lie with the usual scorn always employed by us 
when we do this burling act. Hit the trail to the sub- 

_ scription desk. ,Tob printing in two colors.” 
Tom W. Jackson. 
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PERSONALS 
Charles Hopkins Clark, editor of the 

Hartford Courant, who was 07 years old 
last spring, underwent an operation 
Thursday in the New England Baptist 
liospital in Boston. 
• Francis E. Roberts, recently connected 
with the staff of the Utica Sunday Tri¬ 
bune, has been appointed executive secre¬ 
tary in the state architect’s oflice at 
Albany, N. Y. 

J. M. Bell, a Virginia newspapermsin, 
has become editor and manager of the 
Hopewell (Va.) Daily News. 

CYanston Williams, of Greensboro, Ga., 
is now managing editor of the Americas 
(Ga.) Daily Times Recorder, succeeding 
<^iiimby Melton, who becomes secretary 
to the Bainbridge Board of Trade. 

W. II. Sutton, who has long had charge 
of the fraternal department of the 
Brooklyn Daily Eagle, celebrated his 
<‘i<'hly-liflh birthday on Sunday, August 
•12. t 

Arthur E. Partridge, a Rochester (N. 
¥.) newspaperman who enlisted in the 
42d Canadian Highlanders last June, 
has been commissioned a lieutenant in 
the British aviation corps. 

The Ottowa Free Press, in one day 
lost both its telegraph and its city edi¬ 
tor. Both enlisted for the war. The 
telegraph editor, Gilbert Gates, has 
joined the 5Uth battalion while the city 
editor, Frank Phillips, has been commis¬ 
sioned a lieutenant in the new 77th bat¬ 
talion being raised in Ottowa. 

Clyde Seavey, sometime editor of the 
Pasadena (Cal.) Star, has been ap¬ 
pointed by Governor Johnson one of tlie 
three tax commissioners who will make 
an investigation of the taxation and 
revenue problems of tliat State. 

S. S. Riddle, of Bloomsburg, Pa., who 
has lately been engaged in newspaper 
work in Philadelphia, has been ap¬ 
pointed editor of the publications of the 
department of labor and industry ot 
Pennsylvania. 

M. E. Foster, president of the Hous¬ 
ton Chronicle, spent a fortnight in New 
York recently and while there reported 
that contracts signed for August were 
unprecedented in the history of the 
Chronicle. 

Louis MacMahon, for the past four 
years managing editor of the Richmond 
(Va.) News Leader, has resigned to ac¬ 
cept an executive position on the Wash¬ 
ington (D. C.) Times. 

.James W. Durdy, of the Kellogg News¬ 
paper Company of St. Louis, is danger¬ 
ously ill of Bright’s disease at his home 
in St. Ixiuis. 

William H. Hurst, president of the 
Stock Quotation Telegraph Company, 
accompanied by two of his sons, Wil¬ 
liam, Jr., and Jerry, left on Sunday eve¬ 
ning for Vancouver, B. C. They will 
stop over at Montreal, Toronto, Winni¬ 
peg and other important points and ex- 
(lect to be absent for about three weeks. 

August Epple, who has been attached 
to the News, Guardian, Call and Press, 
all of Paterson, N. J., will become city 
editor of the Paterson Press and the 
Sunday Chronicle on September 1. 

Lewis Parker has become associate 
iditor of the Greenville (S. C.) After¬ 
noon Piedmont. 

Edgar Sydenstricker, managing editor 
of the Lynchburg (Va.) Advance, has 
Im-cii appointed special statistician in the 
United States Public Health Service. 

A. M. Willoughby, who was editor of 
the Greensburg (Ind.) Review for thirty 
years, has retired to become a political 
writer for the Cincinnati Commercial 
Tribune. His territory will be the east¬ 
ern and southern congressional districts 
of the state. 

Neal G. Adair, city editor of the Pat¬ 
erson (N. J.) Press, has been engaged 
by the Passaic (N. J.) Herald as man¬ 
aging editor and will assume his new 
duties Au^st 30. 

Frederick Epplesheimer, a New York 
newspaper man, has accepted a position 
with the Central News of America. 

.John Rodemeyer, editor of the Con¬ 
necticut Western News at Cannan, a 
charter member of the Bald Headed Club 
of America, has resigned from that body 
because his bald pate is now covered with 
a fine hirsute growth in spite of all his 
efforts to retain a polished dome. 

■ CHICAGO PERSONALS 

Ring W, Lardiier, writer of the “You 
Know Me, Al” baseball stories and mem¬ 
ber of the Tribune staff, and Mrs. Lard- 
ner are the parents of a third sou, burn 
August 22. 

Lowell J. Thomas has left the Journal 
stall' to do Chautauqua publicity work 
in New York. 

David E. Towne, general manager of 
the iShati'er group of newspaper and Ed¬ 
ward B. Clark, Washington correspond¬ 
ent of the Post, will leave the tirst week 
in September for a hshing trip among 
the TTiousand Islands. 

George H. Wright, of the New Orleans 
I l ess Club, was a visitor at the Press 
t lub of Chicago this week. 

Rutherford B. (Mrbin dropped in this 
week from Kansas City, where he has 
lieen working on the Star. Corbin is an 
alumnus of most of the Chicago papers. 

Howard Mann, sporting editor of the 
Post, is spending two weeks in the moun¬ 
tains of Colorado with Arthur McLen¬ 
nan, managing editor of the Denver 
T imes, and formerly news editor of the 
Post. Malcolm McLean is head of the 
Post’s sport room during Mann’s absence. 

Rex l^rdncr, sporting editor of the As- 
'oeiated Press, is ill with typhoid in an 
Evanston hospital, but is convalescing. 

E. L. Powell, “sunrise editor” of the 
Associated Press, is on a vacation trip in 
tlie Puget Bound country. 

Julian Mason, editorial writer on the 
Post, is on a vacation outing at Small 
Point, Me. 

Edward S. Beck, managing editor of 
the Tribune, and Mrs. Beck are spending 
their vacation in the Canadian woods. 
T hey do not expect to be back for sev¬ 
eral weeks. Walter Howey, is acting as 
managing editor of the Tribune and Col. 
Perley H. Boone, night city editor, has 
charge of the local room. 

George Morris covered the National 
Educational Association conference at 
Oakland, Cal., for the Tribune. 

Samuel P. Hall (Sol Plex) of the Ex¬ 
aminer sport staff, is in New York. 

Thornton Smith, of the Associated 
Press, is viewing (with approval, he 
writes) the fairs on the coast. 

Preston Gass, city hall reporter for 
tlie Journal, has returned from his vaca¬ 
tion. 

('apt. Jack Oawford, poet and Press 
Club member, was the star of a Chau¬ 
tauqua entertainment at Danville on 
Tuesday night. 

Oscar Beckman, of the Tribune, left 
last week on a four months’ furlough. 
He will canoe down the Mississippi to 
New Orleans and proceed in some stabler 
craft through the Panama Canal to San 
Francisco. 

Robert E. Lee has joined the Tribune 
rewrite battery. 

Isaac McDonald, of the International 
News Service, is back at his desk in the 
Ilearst building, after a vacation in 
Bravo, Mich. 

Cap Searles, of the Examiner copy 
ilesk, was run down by a careless wagon 
driver the other day. Casualties: two 
ribs. 

Shepard Butler, rewrite man, is getting 
out the Tribune’s daily feature pages 
during the absence of Feature Editor Al¬ 
fred Winslow Chase, who is,in the woods 
of WTsconsin on his vacation. 

.Toseph Dunne, cashier of the Post, is 
on his vacation. 

Robert R. McCormick, one of the ed¬ 
itors of the Tribune, just returned from 
Russia as a war correspondent, delivered 
a lecture on his observations at the 
Studebaker Theater. Mr. McCormick has 
been asked to write a book on his war 
impressions. 

BOSTON PERSONALS 

Fred If. Thompson, of the Post, is off 
on a vacation with his new aiitmobile. 
(Name of ear deleted by censor.) 

II. Ijee Somers, formerly re-write man 
on the .Tournal, has been given the posi¬ 
tion of night city editor. 

Carroll Swan, widely known among 
newspaper men, and the head of the 
Swan Advertising Agency, is aide to Gov¬ 
ernor Capper of Kansas. Carroll ap¬ 
peared on the scene at the Copley Plaza 
Monday afternoon all dolled up in his 
regimentals and found, to his joy, that 

lie was to be with u man to whom he 
could talk shop. 

Joseph D. Hurley, ol the Post, has re¬ 
turned from Toledo, Ohio, where he cov¬ 
ered a large Catholic convention. 

T. M. B. Hicks, who is employed by 
the Cambridge Standard, is making a 
good record as secretary of the Cam¬ 
bridge Board of Trade. 

William Somers, formerly a photog¬ 
rapher on the Herald, and later, on the 
Post, but now a free lance, made many 
snap shots of the scenes at the opening 
of the new park of the Braves. He sold 
so many of these photographs that he 
contemplates buying an automobile. 

SAN FRANCISCO PERSONALS 

C. U. Munro, the New York publisher, 
is in the city as an Exposition visitor. 

Among other visitors in the city are 
George A. Joslyn, president of the West¬ 
ern Newspaper Union, of Omaha; A. E. 
Winship, of the Journal of Education, 
attending the annual convention of the 
National Educational Association at Oak¬ 
land, and Clark Howell, general manager 
of the Constitution Publishing Company, 
Altanta. 

Charles II. Upton, who has been day 
city editor of the Examiner, is now takjpg 
the place of the late Assistant City Editor 
Watt L. Brown, of the Examiner, who 
died last week. George Hipperd is night 
editor. 

Justin McGrath, formerly chief of 
Ilearst’s New York American Bureau, 
has been transferred to this city. 

F. W. Kellogg, publisher of the Call 
and Post, in this city, who has been mak¬ 
ing an extended stay in the East, is ex¬ 
pected to return in September. 

WASHINGTON PERSONALS 

The Jersey Coast has proved conve¬ 
nient vacation ground this summer for 
Washington correspondents, who are un¬ 
able to make long trips because of the 
possibility of an international crisis. 

Arthur Sears Henning, chief of the Chi¬ 
cago Tribune Bureau, who is spending a 
month with his family at Beach Haven, 
N. J., has established a reputation as a 
surf fisherman. 

William J. Cochran, head of the St. 
Louis Republic Bureau, is just back from 
Beach Haven, wearing a eoat of tan an 
inch thick. He brought word of Hen¬ 
ning’s piscatorial prowess. 

George T. Odell, of the New York Mail, 
has returned from a tour of the cotton 
belt, where he investigated the situation 
in that section. Odell landed in Texas 
just in time to get a good descriptive 
story of the Galveston flood. He got into 
the stricken town on a high power tug 
chartered by him and Houston news¬ 
paper men. 

Parker R. Anderson Yyashington corre¬ 
spondent of the Greensboro (N. C.) 
News, has returned after a ten days’ trip 
to North Carolina, where he attended the 
National Guard Encampment. 

ARTHUR BILLING'S FUNERAL 

The funeral of Arthur Billing, of the 
New Y’ork World, who was killed in an 
autoniohile accident in Colorado two 
weeks ago, was held at the Little Church 
Around the Corner in East 29th street, 
Tuesday morning, the Rev. R. R. Upjohn 
and the Rev. II. II. P. Roche officiating. 

Large delegations from the World and 
the Manhattan Club occupied pews in 
the church. The honorary pall-bearers 
were .1. Agnus Shaw, 11. S. Pollard, 
E. W. Osborn and Albert E. Ward, of 
the World, and Philip J. Britt, president, 
.Tudge I.i<)u Conlin, Solomon Hanford and 
W. H. Baldwin of the Manhattan Club. 

The chief mourners were Sylvester 
Rawling and M. J. Ferry, Jr., who were 
with him in the auto at the time of the 
fatal accident; Mr. and Mrs. .T. M. Ferry, 
Mr. and Mrs. Marshal Brower, Miss Anna 
Cottrell of Newport, R. 1.; A. 11. Bar¬ 
ker and the Misses Geraldine and Mar¬ 
garet O’Neill, of Pelham Manor. 

The floral offerings included beautiful 
wreaths from Mr. and Mrs. Ralph Pul¬ 
itzer, from the World staff and other 
friends. During the service J. P. Dod, 
the organist, played the Chopin Funeral 
March, and Craig Campbell, the tenor, 
rendered several vocal selections, includ¬ 

ing "1 Heard a Voice from Heaven,” 
“Iji'iid, Kindly Light” and “O Paradise.” 

DR. McKELWAY- AS A REPORTER 

Ex-Sheriff of Kings County Gives Some 

Reminiscences of the Brooklyn Editor. 

William Walton, former sheriff of 
Kings county, who was a reporter on the 
Brooklyn Eagle with the late St Clair 
McKelway, recently wrote to a friend on 
the editorial staff of the Eagle, giving 
some details of Dr. McKelway’s early 
days. 

“He,” writes Mr. Walton, “was a 
friend of fifty years standing. 1 was a 
reporter of the Eagle then at 16, long 
before our friend joined regularly, and of 
all the others in the editorial and news 
departments not one remains.” Mr. 
Walton continues as follows: 

“In none of the published accounts of 
the life and services of the late St, Clair 
McKelway is mention made of his earliest 
work for the Eagle. While he was study¬ 
ing law in 1865, the Strong divorce case, 
a litigation which excited much public in¬ 
terest, was being tried in the Supreme 
Court in New York City, and young Mc¬ 
Kelway, then at the threshold of a jour¬ 
nalistic career illustrious and inspiring, 
made daily reports of the case for the 
Eagle. He carried his own ‘copy’ to the 
office at the midday recess of the court 
and immediately returned to New York. 
The trial lasted several weeks and 1 re¬ 
member distinctly seeing McKelway daily 
passing up the stairway in the old Eagle 
office in lower Fulton street, passing by 
the city room and thence going directly to 
the composing room, where he handed his 
report to Foreman Buckley, who quickly 
distributed it among the printers. 

“John Stanton was city editor at the 
time, with no assistant, but 1 never saw 
him handle McKelway’s ‘copy.’ As a 
matter of fact, the facilities were rather 
primitive at that period when compared 
with the perfection of today. Of course, 
the field covered was much smaller, for 
Brooklyn was not very big in the news 
relation, being more or less overshadowed _ 
by New York. 

Thomas Kinsella was the editor of the 
Eagle, and with Stanton at the city desk, 
the editorial staff ended. Of reporters, 
there were five, and very often they read 
their own proof sheets, for no such thing 
as a proofreader existed. Then it was 1 
first met Mr. McKelway, and a friendship 
sprang up between us which continued to 
the day of his death. And a more loyal 
friend never lived. He was to me an in¬ 
spiration, an encouragement in endeavor 
and a model of manhood, whose death 
has made a void which never can be 
filled.” 

IN NEW YORK CITY 

Jess Trower, advertising manager of 
the Pittsburgh Post and Sun, is spend¬ 
ing this week in New York. 

Richard Smith, managing editor of 
the Indianapolis News, is in town on 
his way from his vacation in New Eng¬ 
land. 

Judson C. Welliver, political editor of 
the Munsey publications, is substituting 
for Ervin Wardman, manager of the New 
York Press, who is taking his vacation. 

P. W. Stiles, formerly circulation man¬ 
ager of the Xenia (O.) Republican lie- 
fore its consolidation with the Gazette, 
was a visitor at The Editob and Pub- 
i.isiiEK office this week. After September 
10 he will be connected with the San¬ 
dusky (O.) Register. 

WEDDING BELLS 

William G. Heebsh, editor oU the Orr- 
ville (O.) Crescent-Courier, and Miss 
Eva B. Saylor, daughter of Mr. and Mrs. 
E. F. Saylor, of Tiffin, Ohio, were mar¬ 
ried early in August at Tiffin, where Mr. 
Heebsh was formerly circulation man¬ 
ager of the Tiffin Tribune. 

A tentative programme for the meet¬ 
ing of the Western Iowa Editorial As¬ 
sociation which is to meet in Woodbine, 
(Iowa), on September 10, has been ar¬ 
ranged. 
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DEATH OF JOHN WESLEY HARPER 

Last Survivor of the Famous Firm Passes 

Away at His Summer Home in Maine. 

Joliii Wesley Harjier, the last survivoi 
i>f Harper Brothers, the ptihlishers, died 
on Saturday, August 14, at Itiddeford 
Pool, Me. He was 84 years old. 

John Wesley Harj)er, who l>e<-ame 
president of the firm in 1897, was a son 
of John Harper, who with his brother, 
Janies Harper, founded Harper & Broth¬ 
ers in 1817. He was born in this city 
and was one of four brothers. The 
others were James, Joseph and Fletchei 

Moulding Blankets 
Special half-tone Moulding Blank¬ 

ets, conceded to he the liest blanket 

to bring out all there is to half¬ 

tones or syndicate mats. 

Moderate in price but high in 

quality. 

“QUALITY GOODS ONLY” 

New England Newspaper Supply Co. 

Worcester, Mass. 

■ Newspapers 
are profiting by the use of 

WiNTHROP Coin Cards 

Lest trouble to collect unsll amounts 
due. 

Remittances made more promptly. 

Loss through failure to collect reduced 
to a minimum. 

A l0ttir wUI hrint 0rices and details. 

THE WINTHROP PRESS 
Ml East 2Sth Street New York City 

Over $51,000 In 
New Subscriptions 

Adding over 12,000 New Subscrib¬ 
ers is our record on contest just 
closed on Courier Journal and 
Louisville Times, Louisville, Ky. 

If Interested in More Cir¬ 
culation, Write or Wire 

C. B. HOLLISTER. Mgr. 

The North Eastern Circnlation Co. 
DAVENPORT, IOWA 

LIVE PAPERS 
will heed this call 

and wire immedi¬ 

ately for full par¬ 

ticulars of Scenario 

Contest Lessons fur¬ 

nished gratuitously. 

Greatest circula¬ 

tion builderbrought 

out in a long time. 

The Vitagraph Company 
of America 

Elast 13th St. Ac Locust Ave., B'klyn.N.Y. 

NEW YORK LONDON 

CHICAGO PARIS 

Harper, the lunt of whom died in 1877, 
.4fter being prepared at the Anthon 
Grammar School. Mr. Harper entered 
Columbia College, from which he was 
graduated in isr>2. He made a distin¬ 
guished record at college and delivered 
the valedictory on <-ommenoement day. 
At first he ••leetcd to study medicine 
and went abroad, .\fter lading in Kuroia; 
for several years, he returned to this city 
and entered the employment of the puh- 
lisliing house, becoming a member of the 
firm in 18(19. Under his direction the 
scope of the firm’s business became so 
broad that when he became its presi¬ 
dent it was said to lie the greatest in 
tlie world. 

After the failure of Harper & Brothers 
Mr. Har{H*r retired from tlie publishing 
business. He lived quietly at his home, 
4.5 East Eighty-second street, and was 
seen now and then at the University 
and Century Clubs, of which he was a 
member. Mr. Har])er is survived by his 
widow, who was Miss Eleanor E. Brown, 
and by two sons. 

OBITUARY NOTES 

E. B. Wiu.is, for many years editor of 
the Sacramento Tiines-Uniou, and well 
known in various parts of the Unite<l 
States, died in .Vnhiim, Cal., on Angnst 
11 in his (KMh year. He was at various 
times city e<litor of the Virginia City 
Chronicle, federal reporter on the San 
Franeiseo Bulletin, siiei'ial writer on the 
old Star of New York City, then owned 
by C. r. Huntington, and managing edi¬ 
tor of the Ueeord Union of San Fran¬ 
eiseo. 

Oeokoe B. AR.MSTKOX(i, for some time 
city editor of the Chiengo Inter Ocean, 
and a former vi<-e-president of the Chi¬ 
cago Board of Education, died in Mil¬ 
waukee on August 13, aged Cti years. 

.Ions E. (JuscKEi-, of Toledo, Ohio, 
widely known as the “father of news¬ 
boys,” died in Toledo on August 16. His 
work for newsboys has attracted atten¬ 
tion throughout the world. He took it 
up while a railway ticket agent, but 
about eight years ag<> he received the aid 
of philanthropists and was enabled to 
devote his attention solely to ameliorat¬ 
ing tlie condition of the little newspaper 
venders. As a result of his efforts, 
!|>1(K),0()O was raisisl in Toledo for a 
newsboys’ building. 

M. .1. E. MfU.i.NS, a well known mem- 
lier of the reportorial staff of the Mail 
and Empire of Toronto, Ont., and at one 
time on tlie staff of the Toronto World, 
died on August 10 at St. Michael’s hos¬ 
pital, Toronto, of heart trouble follow¬ 
ing a slight street car accident. lie was 
thirty-one years old. 

Gkokuk F. Smith, for more than forty- 
four years an employiHi in the mailing 
room of the (,’hicago Tribune, and one 
of the iieiisioners of the Tribune Com¬ 
pany. (lied on August 17, at bis home in 
Chicago, aged 62 years. 

Ci.ARK.NCK S. WiixuN, a pioi¥*er news- 
l>a|ierinan of lies Moines, who had been 
connected with the Capital and Daily 
News for many years, died on August 
18, at till' Des .Moines (Jeneral Hospital 
afti’r a long illness. He was 7.5 years 
old. 

Ja.mek Conxok Roche, actor, play¬ 
wright, poet and war correspondent of 
the New York Herald during the Franco- 
Prussian War, died at St. Vincent Hos¬ 
pital, New York, on Tut'sday. Mr. RtK-he, 
who was liorn in Ireland and came to 
this country many years ago, had a wide 
acquaintance among newspajH'r men who 
greatly appreciated his wit and his con¬ 
versation. He wrote “Rory o’ the Hill.” 
and took the leading part in its prcslnc- 
tion, which ran for 400 nights at the 
Academy of Music. He also wrote many 
of W. J. Scanlon’s plays. Witli J. 
Armory Knox he conduct'd tin* Texas 
Siftings in the early SO’s. 

John C. Ochiltree, one of the older 
new8pa|X‘rmen of Dayton, Ohio, died at 
his home there on Thursday, August 18, 
after an illness of several months. He 
had been connected with many Ohio pa¬ 
pers. He was the owner of the Marion 
Chronicle, editor of the Dayton Press and 
in recent years a frequent contributor 
to the Dayton Daily News. He was sev¬ 
enty years of age. 

William Euwaup Foster, for* forty- 
two years managing editor of the Buf¬ 
falo Commercial, died at his home in 
Buifalo on August 15 in his seventy-fifth 
year. During the civil war he -served in 
the L'nited States navy as an assistant 
paymaster. In 1867 he lK*eame editor and 
jmrt proprietor of the Lynchburg (Va.) 
Republican, and in 1879 removed to Buf¬ 
falo, where he IxK'ame managing editor 
of the Butfalo Commercial. In 1911 he 
retired from active newspaper work. 

JosEiPH Yokel, son of B. Yokel, general 
circulation manager of the Hearst publi¬ 
cations, and himself president of the 
Newark Newsdealers Supply Company, 

.Joseph Yokel. 

died on August 22 at a sanitarium in 
New York City of typhoid fever. He 
was twenty-four years old. 

A. L. Laxce, formerly editor of the 
Richmond Times Guardian, died on Au¬ 
gust 14, at his home there. In the last 
issue of his paper IxTore his deatli he an- 
nounet^ his intimtion of retiring from 
active husim^ss life. His death was due 
to a stroke of ajKiplexy. 

“NEWSPAPERS MORE VALUABLE” 

Brooklyn Theatres Will Use Them Only 

Henceforth, and Drop Billhoards. 

“The newspapers are so much more 
valuable that the wondet is that man¬ 
agers haven’t discontinued the billboards 
long ago.” 

So said Ijeo C. Teller, a well-known 
theatre manager of Brooklyn, when 
speaking anent the vote a day or two 
ago, of the Brooklyn theatre proprietors 
to discontinue all billboard theatrical ad¬ 
vertising in Brooklyn this season. The 
dead walls and the arc lights on favored 
corners arc no longer to herald the ap¬ 
proach of the latest star or play from 
Broadway, whether that star lie con¬ 
cerned with the legitimate, vaudeville or 
motion pictures. As far as the theatres 
and the motion pictures are concerned, 
the dead walls are to slay dead through¬ 
out the winter. 

FISH MARKETING MOVIE 

The New York GloWs campaign in lie- 
half of cheap fresh fish, conducted by 
Alfred W. McCann, which has been so 
suceessfiil that thousands of persons 
have been able to secure their supplies 
at prices from .50 to 75 per cent, less 
than are charged by the “trust” dealers, 
has been still further strengthened by 
the production of a moving picture film 
showing the interesting features of 
catching and marketing fish as carried 
on by the Heroine, the Globe’s supply 
lioat. The film will be seen in all the 
Loew theatres during the next two 
weeks. 

The Westerly (L. I.) Sun has become 
an active member of the A. N. P. A. 

Sketches 
FROM LIFE, furnished in 
2-column and 3-column size 
Mats. This is unquestion¬ 
ably the most human interest 
cartoon service published. 
It has CHARACTER, HU¬ 
MOR AND ART. Six in¬ 
stallments a_week. 

WANT PROOFS? 

World Color Printing Co. 
R. S. Grable, Mgr. 

Established 1900. St. Louis, Mo: 

NEWSPAPER 
prosperity is based on circulation. 

FEATURE 
elements of the right kind make 
and hold circulation. 

SERVICE 
by experts means material and 
methoils that have been PROVED. 

Let us send you samples of our col¬ 
ored comics, daily and Sunday pages 
iH black and colors. 

Newspaper Feature Service 
M, Koenigibsrg, Mssagar 

41 PARK BOW NEW YOBK 

Good News Service 
1$ that which readies you riRST 
IsWELlWRiniN, Is ACCURATE 

Tkis is Ike Specialty of 

International News Service 
238 William St. New York City 

USE 

UNITED 
PRESS 

FOR 

Afternoon Papers 

General Ofticet. World Bldg., New York 

Editors Who Know 
After 

something 
like nine 

years’ use 

of the 
Bain 

News 

Service 
we still 

value it 
highly, 

finding it 

prompt 

and 
up to 

the 

A. C. FARR “‘""‘'j" 
Uanaglng Editor covering 

Pittsburg Qaiette Times the news. 

BAIN NEWS SERVICE 
32 Union Sq., E., N. Y. City 
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RAISUNG COPY PRICE 

Mr. Baker, an Experienced Circulation 

Man, Tells How It Can Be Done to 

Advantage—Much Depends Upon the 

Character of the Paper Itself. 

By H. B. Bakek, 

The Telegram and 'News-Times, 

Reading, Pa. 

To be able to say what is the best 
plan to use in increasing the price of a 
publication, where other publications are 
sold at a lower price and have no thought 
(»f increasing, would require the brain 
and capacity of a genius, because the 
l)e8t plan would result in little or no loss 
in circulation; and only a genius could 
raise the price of a publication where 
other publications are sold at lower price 
without suirering a loss in circulation. 

If, however, iny publisher called me 
into his ollice, and told me that he in- 
Iciuled raising the price of our newspa¬ 
pers whether other publications in the 
same held did so or not, he would be sure 
to hear the following: 

TO HEl.l. ANY I’KOOrCT AT A lllUliKK I'KICE. 

‘■'To successfully sell any product at a 
higher price than was asked for it before, 
it is essential that the product be made 
so desirable that it will be recognized as 
a necessity by the people to whom you 
expect to sell it. There is one funda¬ 
mental reason fur the existence of a 
newspaper as its very name implie.s, and 
that is to publish tlie news of the terri¬ 
tory in which it liopes to circulate, all 
other purposes being subservient to that 
one; and if that is true, the newspaper 
which gets closest to the people who 
live in its field and is honest in its deal¬ 
ings with them, will be able to establish 
a bond of alTection strung enough to 
make its readers feel that the price if 
nut too high is a secondary considera¬ 
tion. 

When the making of a higher priced 
newspaper is contemplated, the reader 
of more than average intelligence and 
influence alone is considered and appealed 
to with the result tliat the average man 
and woman feel that there is very little 
in common between them and it, and 
they let it alone. 

In a metropolitan field a higher prictsi, 
higher classed newspaper can be suc¬ 
cessful, but, in cities and towns of less 
population the circulation of such a news¬ 
paper would lie .so small that advertisers 
would not consider it a good investment. 
.\ft<‘r all, the circulation or audi¬ 
ence whose attention the publisher is 
able to hold day after day, enables him 
to sell advertising to the merchant who 
is in business to persuade that audience 
to buy what he has to sell; and very 
often it takes years of effort and plan¬ 
ning to ^ther a respectable circulation 
list together. 

.48 there is no royal road to building a 
successful newspaper any more than in 
the manufacture of any other product, 
it seems that a sensible plan would be to 
gather the men in all branches of the 
business together for the juirpose of 
studying the field a little closer, and si'e 
where we can get more by giving more. 

EACH FIEI.D IS SUFFICIENT TO ITSEI.F. 

Each field is sufficient unto itself, and 
some plan which has proven successful 
elsewhere may be a failure here, so only 
the people we must deal with can hie 
considered. ' 

In our territory people are not great 
letter writers, and depend upon the news¬ 
papers to tell them everything from a 
death in the family to the fact that John 
Brown bought an automobile. We must 
tell our readers things that would 
have no place in a metropolitan newspa¬ 
per whether we like it or not; but, we 
can create a place for it so, that the 
ones who want that kind of news can 
find it every day. In cities of 200,000 
or less where the people are closely re¬ 
lated and family reunions are the rule, 
a newspaper that handles news of an 
intimate personal nature can command a 
higher price where other publications are 
sold at a lower price. 

Incidentally this plan is being worked 

out successfully by a metropolitan news¬ 
paper in a field where all other publica¬ 
tions are sold at a lower price and have 
no thought of increasing, and where 
there is an aversion to premiums. 

it was the writer’s good fortune a 
numlK‘r of years ago to be on a metro- 
politan newspaper which was sold at a 
higher price than other publications in 
the same field, and we built up thou¬ 
sands of new readers by selling a high- 
class premium in connection with a six 
months’ subscription at one-third of its 
cost, which we could do to advantage 
because our wholesale rate was almost 
three times what was asked by other 
newspapers sold at a lower price. They 
were compelled to not only double the 
subscription price, but, also to charge 
an additional price for the premium and 
cost of getting the business, which made 
ours the more attractive selling proposi¬ 
tion. This plan could be put into force 
successfully today in raising the price 
of a publication in a field where other 
publications are sold at a lower price, and 
have no thought of increasing, providing 
the newspaper was also made better be¬ 
fore and during the time the contracts 
were running on a jiremium Isisis. 

MUST KNOW WHAT'S IN THE PAPER 

A Former Newsboy Tells How He Be¬ 

came Prosperous and Successful. 

A former newsboy in an article on his 
e.xperiences published a few days ago, 
said: 

“.A newsboy must know his business 
as well as an automobile salesman 
knows his. You never will find an auto¬ 
mobile salesman who doesn’t know of 
what his automobile consists—that is, if 
he is a good one. A newslioy has got 
to be the same way. lie has got to 
know what is contained in the paper he 
is handling before going out and sell¬ 
ing it. 

"The w'ide-awake newsboy reads his 
imper to see what the latest news is. 
Then if someone happens to pass and 
asks what is the news in that day’s 
jiaper, he can tell him. If he is not 
there to tell them what the features are, 
they likely won’t buy. The boy that 
can tell them is the one that will get 
rid of his papers first, and also the one 
to become successful. 

“When I sold papers, the first thing I 
would do when I received my papers 
was to look over them thoroughly to 
find out what was the latest news. Then 
I could always be able to tell the people 
^\ hat were the features when they would 
come up to buy. 

“The success I have attained is due to 
the experience I received as a newsboy. 
1 don’t believe any other line of en¬ 
deavor will give a l)oy starting out in 
life as much helpful experience in after 
life as that of a newsboy. The experi¬ 
ence that I received has given me a 
keener insight into the businc-ss world 
than I could have gained in any other 
line. This experience has helped me to 
hold down a position (for which 1 am 
proud) that I never could have held 
without it.” 

BOY VISITORS TO POST PLANT 

They Ask Ingenious Questions and Make 

Some Amusing Remarks. 

Boy interest in any place where wheels 
go around is proverbial. Nearly every 
boy is interested at some time in his 
life in printing. There is probably no 
more observant young animal in the 
world than the average boy. That is 
one reason why many circulation man¬ 
agers who understand boys make such 
a success of selling a paper. 

Take for instance the observant char¬ 
acteristic of a little fellow in a party 
of boys from the Hebrew Orphan Asy¬ 
lum who visited the New York Evening 
Post plant last week. They were all 
in an ad alley when he picked up a cut 
of an advertisement and remarked: 

“Hey, fellows, dis is what makes de 
money,” 

Down in the press room another asked, 
“Why is the paper marked 50 pages 
when there are only 12?” It was ex¬ 

plained to him that the other 38 pages 
were found in the Apartment House 
(luide section published that day, and in¬ 
cluded with the issue. 

But the stickler of all was Iroin a 
bright-eyetl little chap who asked, “If 
this is the ’Last Edition how can there 
lie another ‘Final’?” 

Years ago, the circulation manager 
worried a trifle over the honesty of such 
marks, but this explanation came to 
him: 

“When all but two of this crowd of 
boys leave the room the two left be¬ 
hind will leave last, but if they all walk 
out in single file one of them will be 
final.” 

While this was not an absolutely 
exact explanation it might be hard to 
give a better, except this, which the boys 
would not have understood, namely, that 
the words “last” and "final” when ap¬ 
plied to a newspaper have a technical 
and in some cases a ]>rovincial meaning. 

In addition to the souvenir booklet, 
each boy as he left the plant was given 
a copy of the Evening Post that he hatl 
seen printed, and one of them remarked, 
“.As we say in a bakery, these papers 
are fresh from the oven.” Considering 
the temperature of a press room in Au¬ 
gust. he was not so far wrong. 

Victims of the Gulf Storm 
Among the victims of the recent Texas 

coast storm were John C. Florea, editor 
of the Surfside (Tex.) Coaster, his wife, 
two daughters, Nellie and Jessie, and 
one son. Dunlop. The family were 
among the guests of Captain Steinhart 
of the Brazos Life Saving Station, and 
were drowned when the station house 
collapsed under the force of the waves 
from the Gulf. Sixteen-year-old Minnie 
Florea, a daughter of Mr. Florea, was 
saved by being drifted eastward along 
the coast for a distance of sixty miles 
and cast up on the lieach at Galveston. 

WHERE TO GET PROOF 

Hartford Times Tells Courts to Subpoena 

Heads of News .Association. 

In its leading editorial of August 25 
the Hartford (Conn.) Times calls the 
Georgia Grand Jury to subpoena for the 
Frank lynching investigation the re¬ 
sponsible heads of newspapers and press 
associations which supplied the Times 
news. The Times’ editorial concludes: 

"The Associated I’ress gave to' the 
United States and Georgia a detailed 
story of the Frank lynching. The nar¬ 
rative liegan with the methods employed 
in securing entrance to the prison, de- 
scribe<l the encounters with the guards, 
related all the incidents in connection 
with the discovery of F'rank’s where¬ 
abouts, and his removal, and carried the 
story to its tragic end, with Frank's 
last words carefully recordeil. The As- 
s<Hdat«‘d Press asserted td this narrative 
that ‘its authenticity is beyoml all ques¬ 
tion.’ 

“The .Associatetl Press is wonderfully 
skilled in securing news, but it has not 
the ])ower to obtain evidence possessed 
by the courts. Even if the courts of 
Georgia cannot discover the narrator, 
who was discovered by the Associated 
Press, they are still able to summon the 
press association itself and thus obtain 
the narrator’s name and home address. 

“The Associated Press casually ex¬ 
plains that its informant ‘will not be a 
witness before the Cobb county Grand 
Jury.’ 

‘‘Why won’t he?” 

Forced to Remain Republican 

In spite of the vigorous efforts of New 
Hampshire Democrats to raise sufficient 
funds to purchase the Manchester Mir¬ 
ror and turn it into a Democratic organ, 
the plan has failed. The option has ex¬ 
pired and will not be renewed. 

A Market for 
$3,600,000 

Worth of Tires 
On December 4th, 1914, there were 1,808,441 Automobile 

Registrations in the United States. Considering the sale of new 
cars during 1915 there are more than TWO MILLION AUTOMO- 
BIL'ES in use in this country today. 

This means that 2 per cent, of the population own cars—an 

average of one automobile to each ten homes. 

There are more than 30,000 
automobiles in Philadelphia. 
They are largely distributed 
among the 347,442 people 
who buy The Philadelphia 
Bulletin each evening, and the 
members of their families, ag¬ 
gregating over a million 
persons.* 

These 30,000 car owners 
spend on an average of $120 
a year for tires—a total 
yearly tire expenditure of 
$3,600,000. This allows only 
six tires per car per year, or 
180,000 tires at an average 
price of $20 each. 

Each of these 30,000 cars 
will consume at least $ 10 
worth of lubricants a year— 
a total of $300,000 worth. 

As a manufacturer of tires, 
lubricants or automobile sup¬ 
plies you can probably esti¬ 
mate what these 30,000 cars 
will require in Spark Plugs, 
Horns, Vulcanizing Outfits and 
a score of other accessories. 

You can also appreciate the 
sales-producing opportunity 
which The Philadelphia Bulle¬ 
tin affords Automobile Acces¬ 
sory- Manufacturers to con¬ 
centrate on these 30,000 car 
owners throughout the year. 

The Philadelphia Bulletin’s Automobile Club, with an esti¬ 

mated membership of 30,000 car owners, is one of the largest in 

the United States. Think of the results to be obtained by concen¬ 

trating on the members of this club every few days for an entire 

year. 

We will be glad to tell you how this “Business Building" or¬ 
ganization can help you in Philadelphia. 

THE PHILADELPHIA BULLETIN 

*347,442 people buy The Bulletin each evening and the memhers of their 
families make the total readers l,t42,32(. This afiows only 3 persons to each 
family, whereas U. S. Government Census Statistics give 4.7 persons to each 
family in the United States. 

Philadelphia, Aug. 21, 1915 All rights reserved 
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LIVE TOPICS DISCLT >ED BY OUR READERS 

[Under this caption ice will print each 
week letterg Jrom our readert on subfecU 
oj interest connected' with newspaper pub¬ 
lishing and advertising. Any publisher who 
desires help in the solution of his prob¬ 
lems, or who has pronounced views on any 
subject connected with the business, is in¬ 
vited to contribute to this column. We 
are confident that such a column can be 
made of great value through the co-opera 
tion of our readers.—Ed.'\ 

Depends On How You Figure 

WiNNiPBO, Canada, July 29, 1916. 
The Editob and Publishes. 

You published an article in your Journal 
of .July 17, 1915, entitled “Independent Car¬ 
riers,” by H. 8. Blake, circulation manager 
St. Eouis Star, formerly of the Tribune, 
Winnipeg, Man. 

In the course of his article Mr. Blake 
states that “The Tribune was third paper 
in Winnipeg in point of paid city circula¬ 
tion ; today it is first.” This statement Is 
misleading and contrary to actual facts. 
The paid city circulation of the three Win¬ 
nipeg daily papers, according to the last 
returns made to the “Audit Bureau of Cir¬ 
culations” is as follows : Oee Press, 35,887 ; 
Tribune, 21,883 ; Telegram, 21,380. In Jus¬ 
tice to the Free I’ress we trust that you 
will give due prominence to this communi¬ 
cation. 

THE MANITOBA FREE PRESS CO., LTD. 
J. F. SWEENET, 

City Circulation Manager. 

We forwarded an abstract of Mr. 
Sweeney’s article to Mr. Blake and re¬ 
ceived the following letter in reply; 

THE ST. IXIUIS STAR. 

August 23, 1916. 
The Editor and Publishes. 

In answer to yours of recent date in 
which you state that Mr. G. F. Sweeney of 
the Manitoba Free Press objected to part 
of my recent article in The Editor and 
Publisher, I have the following to say : 

In my article I stated that the Tribune 
bad taken first place in point of paid city 
circulation. 1 am quite sure that I am 
Justified in making that statement. I have 
before me the Audit Bureau of Circulation 
report of the Winnipeg Evening Tribune for 
the second quarter of 1916. This shows a 
paid city circulation of 23,606. Now, in 
Mr. Sweeney's letter he states that the 
Audit Bureau of Circulation gives the Free 
Press a rating of 35,887 paid city circula¬ 
tion. Upon referring to this report, which 
is for January, February and March, 1915, 
I find that there was Included in this total 
13,907 paid city circulation on the Morning 
Free Press. 

This leaves a total paid city circula¬ 
tion of 21,980 for the Free Press Evening 
News Bulletin, which, as you will note, is 
1,626 less than that of the Winnipeg Eve¬ 
ning Tribune. 

Since the Tribune does not have a morn¬ 
ing edition, it would be unfair to the Tri¬ 
bune to add to the Free Press Evening 
News Bulletin circulation, the circulation of 
the Manitoba Free Press (morning). In my 
article I was referring strictly to evening 
papers only. If I should have included the 
Manitoba Free Press (morning) in my fig¬ 
ures then I owe the Free Press and Mr. 
Sweeney an apology, but if I am correct In 
comparing evening papers only, then my 
article stands approved by the figures tbem- 
aelves. H. S. Blake, 

Circulation Manager. 

Should Give Railroads Credit 

HORACE M. FORD. 

Advertising Representative. 

Chicago, August 24, 1916. 
The Editor & Publisher Company. 

Tile writer has read with considerable in¬ 
terest the series of letters from Pacific 
Coast Newspaper Publishers, and the reply 
to those letters written by Mr. George 
Hough Perry, Director of Exploitation, of 
the Panama Pacific Exposition, these letters 

having been run under the caption, “Break¬ 
ing Into Newspapers Through the Back 
Door.” 

There is one thing which neither the 
various publishers or Mr. Perry have taken 
into consideration, that is, the attitude of 
the railroads of the country toward the 
two Expositions in California. Mr. Perry 
in his reply certainly does not take into 
consideration what the railroad advertising 
has meant to the Exposition, and it seems 
to me that the railroads deserve more credit 
than the Exposition itself, or any other one 
factor in bringing the crowds to San Fran¬ 
cisco. In proof of my contention I am en¬ 
closing herewith clippings showing how 
eight different railroads have directly adver¬ 
tised the Expositions, and paid for the ad¬ 
vertising out of their own appropriations. 
It took the writer less than ten minutes to 
clip these several ads, and I know posi¬ 

tively that there are several other roads not 
shown in these clippings, but who are ad¬ 
vertising California Expositions. 

Why not give credit where credit is due, 
at the same time show Mr. Perry that paid 
advertising in the newspapers does pay the 
advertiser. 

HORACE M. FORD. 

Believes in Co-operation 

DAILY RECORD-HERALD 

Wausau, Wls., August 18, 1915. 

Editor and Publisher : 
I was very much interested in Mr. Jason 

Rogers' article on “Newspapers Can Hasten 
Trade Growth,” in your issue of August 14. 

The Wisconsin Daily League is a shining 
example of what can be done with co-opera¬ 
tion of the kind suggested by Mr. Rogers. 
It is composed of twenty-six dally news¬ 
papers in twenty-five of the largest cities in 
the state outside of Milwaukee. Its secre¬ 
tary, H. H. Bliss, of the Janesville Gazette, 
keeps constantly in touch with its members, 
and inquiries regarding trade conditions can 
be secured by any one interested, within a 
week’s time. 

The League has co-operated with adver- . 
Users very fully along the lines Mr. Rogers 
suggests, with excellent results. 

if there could be a national organization 
composed of state organizations, like the 
Wisconsin Daily League, it would be of im¬ 
mense benefit not only to newspapers, but to 
the advertisers. 

J. L. Sturtkvant. 

Advertising Must Go With the News 

The Editor and Publisher. 
The San Francisco Exposition should have 

been advertised exactly as a play is adver¬ 
tised, but on a gigantic scale, befitting its 
magnitude. 

But the principle is the same. What play 
would be a success unless the theatre were 
advertised? Pages may be written about it, 
and about the star who makes it famous. 
And the play and the star must be wortby 
the publicity, or it would not be printed. 

But the advertisement must go baud in 
hand with the news; not to obtain the news 
but to secure the customer. 

How long would it take to make a success 
of a play if the manager had to depend upon 
"word of mouth” praise'? That has been the 
policy of the Exposlttlon managers—that 
and an appeal to patriotism. 

R. F. R. Huntsman, 
Advertising Manager. 

New York Office. 233 Broadway. 

Ought to Promote Advertising 
St. Louis, Mo., August 2t, 1915. 

The Editor and Publisher : 
Will you ask some of your readers if the 

arrival of the “Jitney” does not open up a 
new field Xqr newspaper advertising'/ 

Tile “Jitney” carries hundreds and thou¬ 
sands of passengers. All at the expense 
of the traction companies, does it not'/ 

In many cities the traction magnates have 
tried (in a few cases successfully) to force 
ordinances through the city councils to tax 
and otherwise seriously restrict the little 
“Jitney.” Why don’t these same big. broad 
business men buy space in the newspapers 
giving the public tbe information about the 
numerous city and urban traction lines, the 
slight cost per mile per passenger, the bene¬ 
fits of getting out In the country and a 
hundred other things that they should have 
advertised years ago? 

For my part, I believe the “Jitney” will 
offer an opportunity for the advertising men 
to get a hearing at the traction offices. Will 
you ask your subscribers to tell of any street 
car advertising they have been able to 

write? 
Business Manager. 

IL PROGRESSO 
ITALO-AMERICANO 

Established 1880 
(Member Audit Bureau ol Circulations) 
Daily average net circulation last 

postofiice statement, 134,286 
Italians in the United States have 

confidence in II Progresso Italo-Amer- 
icano and in its advertisements, which 
is one reason why advertising in its 
columns brings good results. National 
advertisers will be in good company— 
the advertising columns of II Progresso 
Italo-Americano are CLEAN. 

IL PROGRESSO ITALO-AMERICANO 
CHAV. CARLO BARSOTTI, 

Ed. and Pub. 
42 Elm Street New York Citr 

WANT CENSORSHIP MODIFIED 

French Papers Prevented from Reporting 

Parliamentary Proceedings. 

A petition was presented to the French 
Senate and Chamber of Deputies on Au¬ 
gust 25, requesting the houses to obtain 
from the government a modification of 
the censorship, restricting its operations 
to questions directly concerning the na¬ 
tional defense. 

At present, the petition says, the press 
is prevented from recording or comment¬ 
ing upon Parliamentary proceedings, al¬ 
though the parliamentary regime is 
based on the supervision of the govern¬ 
ment by representatives of the nation, 
and supervision of its representatives by 
the nation, which can be assured only 
by the freedom of the press. 

The petition is signed by Georges 
riemenceau, Gabriel Hanotaux, Stephen 
Pichon, and the editors of the Temps, 
the Journal des Debats, the P'igaro, the 
Gaulois, and the principal provincial pa¬ 
pers. ^ 

COLUMBIA MEN DOING WELL 

After Experience on “The Spectator,” the 

University Daily, They Get Good Jobs. 

The World Outlook in its August issue, 
announces that “Mr. Arthur M. East, for 
the past year business manager of the 
Columbia Spectator, the daily newspaper 
of Columbia University, becomes a mem¬ 
ber of World Outlook staff. Mr. East 
has done an unusual piece of work in 
connection with the Spectator and is 

thoroughly familiar with circulation mat¬ 
ters. He was formerly advertising and 
circulation manager of Association Men, 
the official organ of the Young Men’s 
Christian Associations.” 

Other members of the Columbia Spec¬ 
tator staff are to be found in both news¬ 
paper and magazine work. F. G. Dun¬ 
ham, editor-in-chief last year, is editor of 
the Long Island Motorist. Arthur T. 
Robb, Jr., editor in chief in June, is with 
the Daily Trade Record. Miss M. E. 
Chancellor of Barnard College, also of 
the Spectator staff, is reporting on the 
Wooster (O.) Gazette. Otis P. Swift 
is reporting on the Argus in Portland, 
Maine. Wallace D. Taylor, the advertis¬ 
ing manager, is with the Springfield 
(Mo.) Leader for the summer. 

Jewish Leader Suspends 

The Jewish Leader, which was 
launched a few months ago in New York 
as a morning daily and was afterward 
switched to the evening field, has sus¬ 
pended publication. When it resumes it 
will again enter the morning field. 

A. R. Keator, publisher’s special, Hart¬ 
ford Building, Chicago, has been appoint¬ 
ed Western toreign representative of the 
Brooklyn Daily Times. 

Publishers' Supplies Market 

Antimony .28.50-29.60 
Tin .34.76 
Lead . 4.70 
Copper .17.60-17.76 
News print . 2.09- 2.25 
Craft paper . 4.75- 6.25 

From New York 
to Neosho 

IT is not a long, long road from New York to Neosho, 
in the spirit of the Associated Advertising Clubs of 
the World. 

The great national advertiser in the New York club, 
and the spirited, forward-looking retailer in Neosho have 
a point of contact—they are both members of the Asso¬ 
ciated Advertising Clubs of the World. They have a 
very great deal in common, and their medium of exchange 

ASSOCIATED ADVERTISING, published by the 
Associated Advertising Clubs of the World. 

The man whose countenance is turned fixedly toward 
better things in business—who with firm resolve is 
marching on with this great Army of the Simple Truth— 
gets much from ASSOCIATED ADVERTISING, the 
magazine of the Associated Clubs, each month. It is his 
magazine. It keeps him informed about the movement of 
which he is so proud to be a part. Ask for a sample copy. 

ASSOCIATED 
ADVERTISING 

Published by the 

ASSOCIATED ADVERTISING CLUBS 
OF THE WORLD 

At Indianapolis, Ind. / bj>. 

y P. S. Florsa, 
P. S. Florea, Business Manager X indianapeHs. 

T J. X Please let m* 
Indianapolis X » sample copy of 

ASSOCIATED 

Frank E. Morrison advertising. 

Advertising Manager Name. 

1133 Broadway, New York street. 
'' City. 

State.... 
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ON NEWSPAPER MAKING 

Regardless of whether we like to 
admit it or not, newspaper suc¬ 
cess is largely a matter of ability 

to serve the people of our constituencies 
faithfully and conscientiously, and, there¬ 
fore, is largely dependent upon the ele¬ 
ment of luck in the selection of subjects 
to be treated. 

1 know of many newspaper editors of 
considerable ability who are totally de¬ 
void of the remotest possibility of ever 
making any degree of success simply be¬ 
cause they can never bring themselves to 
study and serve the public sympathetic¬ 
ally, but want to lead and are always out 
of tune. 

The old-fashioned notion that great 
editors led and thought for the people, has 
been proven as fallacious as that any 
great leader forces himself on his fol¬ 
lowers. Leadership depends largely upon 
humility and a willingness to serve faith¬ 
fully and efficiently and cheerfully. 

Our greatest editors nowadays are men 
who by careful, persistent investigation 
or personal mixing with all sorts and con¬ 
ditions of people are able to produce mat¬ 
ter that by its very sanity and human 
note rings true, regardless of whether it 
is generally acceptable or not. 

We all know of the forlorn-hope type 
of editor—the man who for selfish or 
noble objects tackles a situation which 
falls flat after reasonable exploitation, 
and sticks to it after all hope of success 
is gone. Instead of rendering service the 
newspaper is made ridiculous. 

A glance at the rank and file of the 
newspapers of the country reveals such a 
preponderance of total lack of perception 
of what newspapers should really be, that 
one can scarcely help feeling that it is 
almost hopeless to try to inspire a desire 
for better things in minds so vacant. 

To speak plainly, very few newspapers 
have any real reason for existence. As 
tools for political purpose their bias pre¬ 
vents any such great influences as the 
promoters desire. They are lacking in 
merit and human interest and as a rule 
furnish the lowest possible ‘amount of 
reading matter that they dare print. 

With interesting and varied matter so 
easily obtainable from the different syn¬ 
dicates and available by use of shears 
and paste pot there is no valid excuse for 
such products as are called newspapers 
except incompetency or laziness. 

No matter how poorly supported or 
impecunious, any newspaper can be made 
interesting and complete. A smaller 
paper of greater merit, voicing the best 
interests of its community, will gain 
larger support and profit than one that 
half or quarter serves its readers. 

If your newspaper at present has no 
purpose of large general appeal, carefully 
study the progressive go ahead news¬ 
papers of the larger cities and adopt some 
of the numerous campaigns they fre¬ 
quently conduct. You can easily find one 
that will fit your case. 

To merely get out a definite number of 
printed pages is no stunt. What you get 
into those pages either gives your paper 
the individuality that means its success 
or marks it as hopeless and unworthy of 
serious consideration by either reader or 
advertiser. Nokthcote. 

“So Shines a Good Deed” 
At a recent meeting of the Dallas 

(Tex.) Advertising I.ieague, Mr. W. C. 
Everett told of meeting at the conven¬ 
tion of the Associated Ad Clubs of the 
World at Chicago a delegate from Aus¬ 
tralia who had been inspired to form 
two new clubs in Melbourne by news¬ 
paper accounts of the Dallas club. 

“Advertising is and always has been 
truthful and honest. It is the abuses of 
advertising that need correction.”—W. 
E. Moffet, Pittsburg Leader. 

W. H. Reese, an advertising man. has 
l)een elected secretary of the new con¬ 
vention bureau of the Merchants’ and 
Manufacturers’ Association, of Milwau¬ 
kee, that takes the place of the Citizens’ 
Business League. A. J. Lindemann has 
boen made a director in the association 
to represent the new bureau. 

CLUBS AND PRESS ASSOCIATIONS 

The Brooklyn Press Club will hold its 
annual summer outing at Long Beach, N. 
Y., on Saturday, August 28. The pro¬ 
gram includes luncheon, sports on the 
beach and in the water during the after¬ 
noon, dinner in the Hotel Nassau grill¬ 
room, and dancing in the evening. 

With the election of officers the con¬ 
vention of the East Tennessee Newspaper 
Association closed its session at Chatta¬ 
nooga on August 14. Officers were elected 
as follows: H. O. Eckel, of the Sevier 
County Record, president; J. A. Holston 
of the Rogersville Herald, vice-president; 
E. M. Hardy of the Morristown Herald, 
secretary-treasurer. This is the fifth 
year Mr. Hardy has served as secretary 
of the association. 

A caucus held at the Chicago Press 
Club on August 17, nominated the follow¬ 
ing candidates for officers to be voted on 
at the September election: For presi¬ 
dent, H. I’ercye Millar, New York Times 
correspondent; first vice-president, Ar¬ 
thur W. Glessner, furnace dealer; second 
vice-president, W. J. Shanks; treasurer, 
George S. Wood, press agent; financial 
.secretary, George S. Weippert, nickel 
theater owner; recording secretary, E. 
T. Skinkle, engineer; librarian, J. C. Gil- 
ruth; directors, G. S. Foster, lawyer; G. 
W. Weber and J. R. Kline, lawyer. 

The executive committee of the South¬ 
ern Illinois Eaitorial Association, an or¬ 
ganization of Republican newspaper edi¬ 
tors of Southern Illinois, met in East 
St. Louis on August 17 and appointed 
the following officers: President A. T. 
Spivey, of the East St. Louis Tribune; 
vice-president, Frank Coles, of the Alton 
.Tournal-; secretary, H. L. Williamson of 
Springfield; treasurer. Col. Randolph 
Smith of the Flora Record. A committee 
was also appointed to take charge of 
preparations for a meeting of the associ¬ 
ation in East St. Louis, September 10. 

It has been decided that the 1916 
meeting of the Alabama Press Associa¬ 
tion will be held at Birmingham, that 
state. 

Senator Benjamin R. Tillman, of South 
Carolina, w’as the guest at a reception 
given on August 11, by the Portland 
(Ore.) Press Club at its club rooms. 

Plans are rapidly being arranged for 
the tenth annual convention of the Fed¬ 
eration of the Trade Press Associations 
to be held at the Bellevue^ Stratford 
Hotel, Philadelphia, on September 7, 8, 9. 
Such questions as the relations between 
(he trade journals and advertising agen¬ 
cies, circulations and the rebating evil 
will be of prime importance to the pub¬ 
lishers of the papers, but in addition to 
these subjects many more of interest to 
the Dusiness man will be introduced. 
Among those who will be represented at 
the convention will be manufacturers, 
sales managers, executives, advertisers, 
advertising managers, editors and pnb- 
ishers. The Federation of Trade. Press 
.Vssociations comprises 250 leading trade 
and technical journals, exists for the pur¬ 
pose of developing and encouraging higher 
ethical standards in publishing, adver¬ 
tising and general business practice, and 
represents $40,(X)0,000 invested capital. 

Despite a heavy downpour of rain 
the members of the Northern Indiana 
Press Association gathered at Kokomo, 
Ind., on August 12, for their annual 
meeting. This, by the way, is the forty- 
sixth annual meeting of the Association 
which is one of the oldest in the coun¬ 
try. The two days were spent in listen¬ 
ing to papers, transacting official busi¬ 
ness and in enjoying automobile rides 
about the country. The banquet was 
held on Thursday evening at Frances 
Hotel. 

The Vermont Press Association has 
received and accepted an invitation from 
President Guy Potten Benton, of the 
University of Vermont to hold its winter 
meeting in Burlington, in the Billings 
Library. It is probable that the meeting 
will be held in January or February. 

Newspaper men of El Paso, Texas, 
have announced that they will attend 
Press Day during the Texas State Fair 
at Dallas during October, and will ex¬ 
tend invitations to all newspaper men 
of the state present there to attend the 
annual meeting of the Texas Press As¬ 
sociation in El Paso next year. 

BOSTON HERALD SALE 
(Continued from page 271.) 

which appeared in its columns before 
being printed in the other afternoon 
papers. One of these stories was the 
sinking of the Arabic. 

What is called “The Searchlight” has 
been appearing on the streets of Boston 
during the past few weeks. This four- 
page publication purports to be printed by 
a Rhode Island “Society” interested in 
the suppression of vice. Recent issues 
have contained front page write-ups of 
hotels and cafes patronized by the so- 
called “sporty classes.” It would appear 
that a representative of the Searchlight 
has been making tours of certain sections 
of the city for the purpose of gathering 
material for the stories the paper prints. 
In the last issue besides these “revela¬ 
tions” appears a lengthy story of a poor 
shop girl who was seduced by the wealthy 
son of her employer. Purity Congress 
speeches are also favorite column fillers. 
The four pages sell for five cents. Boys 
sell them on street corners in much the 
same manner that newspapers are vended. 

Governor Williams of Oklahoma, who 
is a member of the governors’ conference 
in this city, said to The Editor and 
Pi’iiLiSHEB correspondent that reporters 
represent in the business world what 
larks do in the bird world—“first on the 
job.” .As a matter of fact. Governor 
Williams was discovered by newspaper 
men before he was by his aide. Lieutenant 
Ilnll of the cavalry arm of the service. 

Governor Capper, of Kansas, widely 
known in newspaper and publishing cir¬ 
cles, is also attending the governors’ con¬ 
ference. He is owner of the Topeka Daily 
Capitol and numerous other publications, 
some of them devoted to agricultural af¬ 
fairs. Governor Capper was warmly wel¬ 
comed by the local newspaper men cover¬ 
ing the story of the convention. He says 
that he hopes to he able to visit some of 
the newspat)er offices of this city before 
he returns home. He is accompanied by 
Mrs. Capper. 

An entire new front is being erected in 
the Recorder-.Advertiser building. R. A. 

An Awakening 
He laid bis little check book down, 

A sigh be heaved quite sadly; 
His balance caused a woeful frawn— 

He needed business badly. 

But how to get It was the “rub”; 
He planned, but quit for home. 

.4 meal, a walk and then the tub. 
Soon be was all alone. 

Revived In spirits, “pep” restored. 
He “turned In” at eleven; 

The sand man won his heart once more. 
He slept the sleep of heaven. 

.4t five o’clock a rooster crowed— 
And hens—how they did cackle! 

At flve-flfteen our hero rose. 
To sally forth to battle. 

“That rooster, by the way,” said he, 
"Is really prompt and wise. 

Each morning he advises me 
The proper time to rise. 

I 

“He crows and crows religiously. 
His comrades make replies— 

He gets first ham-yard business, he 
Knows how to advertise. 

“By George” ! Our hero gets a thought. 
“I’ll advertise,” said he, 

“A lesson I have cheaply bought— 
’Twill save the day for me.” 

He’d let folks know he was alive. 
Unbutton his whole story— 

Work Just as Mr. Rooster did. 
And rise to fame and glory. 

A mailing list of firms. Just slick. 
Good printing with a “punch.” 

Direct by mall he did the trick 
Got business by the bunch. 

No more our hero is forlorn. 
Good trade and credits blend. 

*.4 little corn he gives each morn— 
It’s cheap, and for his friend. 

•Printers’ Bills ; A means to an end : com¬ 
pensation for publicity services rendered : 
corn for the rooster that crows your mes¬ 
sage over the house-tops. 

Joseph D. McGuire Press. 

'The world is full of people whose after¬ 
thought is better than their foretliought. 

The Multiple 
Linotype Way Is the 

Modern Way 

Model 14 with Auxiliary Magazine 

MERGENTHALER LINOTYPE GO. 
TRIBUNE BUILDING, NEW YORK 

CHICAGO SAN FRANCISCO NEW ORLEANS 

CANADIAN LINOTYPE, LIMITED, TORONTO 



THE EDITOR & PUBLISHER AND THE JOURNALIST. 286 

PHILADELPHIA BUDGET 
CarroH's Notable Articles in Pablic 

Ledger on Wilson’s Mexican Policy— 

Chicago Tribune’s Moving Pictures in 

Loral Tbeaite -Ihe Telegraph’s Resort 

C.ou|ions Seem to Be in High Favor. 

(K;*rrt(i/ Corrcxpondrnce.} 

I'liiladelphia, August 23.—What with 

the Press running the Xew Yoik World 

articles on the Cernian propaganda and 

the Public Ledger getting up a special 

series pillorying the Administration’s 

Mexican policy, this has been a lively 

week in local new.spaperdoni. The la^d- 

ger articles, which are of iinconimon in¬ 

terest, started on Sunday and are ap- 

p<-aring daily, cover the better part of a 

page. They are written by Raymond G. 
Carroll, of Xew York, who did the 
"Philadelphia the City of a Thousand 
Trades” series which attracted so much 
attfi^tioii last February. .Since that 
time Mr. Carroll has been busy collect¬ 
ing facts along the border, in Mexico 
and elsewhere, and it must be admitted, 
is presenting his case with infinite 
wealth of detail and vigor of statement. 

The Evening I^edger recalls the fact 
that last May, William Rader, their spe¬ 
cial corresiKJiident, after a visit to Leo 
Frank in his cell, prophesie<l that "if by 
chance Frank shouhl l<e pardomsl, it 
would nsjuire a regiment of soldiers to 
<lefend him against a mob’'; a prediction 
which yesterday became practically true. 

“Ellen Adair,” an English girl, not long 
in this country, who is woman's editor 
of the Evening la*dger, and who went 
to England and France two months ago 
to write her impressions of hospital 
swnes, returned on Monday, blooming as 
ever, in spite of her many harrowing 
interviews with wounded soldiers and 
refugees who w<‘re the victims of “Ger- 
inan depravities.” During her absence 
she has ac<juir«“d the knack of iieing in 
two places at once, since t<Hlay, in her 
diurnal half-c<dumn of feminine didac¬ 
tics. she announces that “Here in Paris, 
1 witnessed, etc.,’’ though at the self¬ 
same moment she was ri*eeiving the fe¬ 
licitations of admiring co-workers on her 
unimpaired go<xl looks. She had just 
lx*en re-reading Jane Austen’s “Sense 
and Sensibility'’ (she wrote), certainly 
a remarkably original selection for a 
journalist in war-thrilled Paris. 

Silas S. Riddle, formerly of Blooms- 
Imrg, Pa., a capable and popular mem- 
l>er of the staff of the Evening Ledger, 
has just been appointed editor of the 
publications of the State Department of 
I.«l)or and Industry, and in consequence 
must hie him to Harrisburg. 

Philadelphia has l>een gar.ing every 
Saturday night at news films in the 
V'ictoria Theatre, a large moving-picture 
house, which are fumisheil by the Chi¬ 
cago Tribune, the “greatest newspaper 
in the country”— or was it “in the 
world?”—according to the modest an¬ 
nouncement on the screen. For news¬ 
paper and municipal publicity, the plan 
is beyond all praise and one that this 
city, the source of so much news of na¬ 
tional interest, ought to have thought of 
first. It would have l)een a splendid 
stunt for either the Inquirer, or the 
Xorth American, for instance. 

The Evening Telegraph during the first 
week in August ran a coupon every day 
which entitled the holder to free admis¬ 
sion to Woodside Park, a nearby resort, 
with amusement features. The coupons 
also were good for rediued admission 
rates to the various attractions. 1 am 
informed that the plan was So success¬ 
ful, in spite of the rainy week, that the 
managers of the park urged the paj)er 
to continue the arrangement for another 
five days. 

CcBTis Wagek-Smith. 

Carpenter & Corcoran, advertising 
aye-its 26 Cortlandt street. Xew York, 
are in process of liquidation. Inability 
to collect money due from clients is said 
to have caused the trouble. A. S. Car- 
l>enter. former head of the firm, will join 
the Frank Kierman .\gency. 

PARAMOUNT PICTURES’ CAMPAIGN 

Company to Spend $250,000 in Exploiting 

Its Productions. 

The Paramount I’ictures t'or|M)ration 
the distributing company for the Famous 
Players Film Company, the Jesse L. 
Ijasky Feature 1‘lay Company, the Oliver 
Morosco Photoplay Company and the 
Pallas I’ictures Company, luc., on Sept. 
1 will inaugurate an exteusive newspai)er 
campaign for the piirimse of familiarizing 
tlie public with the I’aramouut produc¬ 
tions. The business will be handled by 
the H. E. Lesan Advertising Agency, 4-0> 
Fourth avenue, Xew York. 

The list of newspapers to be used in¬ 
cludes the Xew York Times, Boston Post, 
tVashington Star, Atlanta Constitution, 
Xew Orleans Item, Pittsburgh Gazette 
Times, Cleveland Plain-Dealer, Chicago 
Tribune, St. Louis Globe-Democrat, Den¬ 
ver Post, l>es Moines Register-Leader, 
Los Angeles Times, San Francisco Chron¬ 
icle, Portland Oregonian, Seattle Times, 
Detroit Free Press, Minueaitolis Tribune, 
Dallas Times-Herald, Houston Chronicle, 
Ft. Worth Star-Telegram, Salt Lake 
Telegram, Kansas City Star, St. Paul 
Dispatch and Pioneer Press, Baltimore 
American, Providence Bulletin, Buffalo 
Xews, Newark Xews, Reading Eagle, 
Harrisburg Telegraph. S«-rauton 'limes, 
Omaha World-Hera Id, Philadelphia Tele¬ 
graph, .Memphis Commercial Apiieal. 

The jtast year has Iteen spent by the 
com|iany in liiiilding up a distiibuliun 
through the twenty branch offices con¬ 
trolled by the Paramount, siud getting 
ready to tsuiduct a newspaiier campaign 
that wouhl 1h“ most effe<-tive in practic¬ 
ally all the lowiis covered by the news- 
pai»ers used. 

.V page e tch month has been run in the 
Saturday Evening Post; and beginning 
with Sei»temher large space will be used 
regularly in the Saturday Evening Posi, 
Ladies’ Home Journal, Woman’s Hume 
Companion, l>adies’ World, .Vinericaii 
Sunday Monthly .Maga/.ine. 

For the assistance of local exhibitors 
using I’aramount films a Iniok of adver¬ 
tisements containing twenty-five of va¬ 
rious size has ls>en piei>arcd for their use. 
Many of these are illustraterl, the cuts 
being furnished free of charge. A 24- 
sheet iKjster, a weekly houst* organ and a 
magazine, "Piv-ture Progre.ss," are other 
aids furnished. 

The campaign will cost $’2o0,0<)0. 

ADV ERTISING AND THE Y.M.C. A.’S 

.A Good Field for the Newspapers to 

Work in .4n Intelligent Manner. 

One reason why the Young Men’s 
Christian .Vss<H-iatious all over the coun¬ 
try are not regular newspaiier display ad¬ 
vertisers is liecause the newspapers have 
never siamt much effort in soliciting their 
business—if the exiierience of the Ltinsing 
(Mich.) State Journal is any criterion. 

For the last three months the I.rfinsing 
Y. M. C. A. has been using the State 
Journal’s display columns with excellent 
results. 

Hardly a Y. M. C. A. in the United 
States is entirely self-supporting. As¬ 
sociation workers do not want their asso¬ 
ciations to lie self-supporting, for it has 
been found that when an association gets 
on a paying basis the public loses in¬ 
terest in it. Once a year, or once every 
two years, most of the associations go out 
into the highways and byways to solicit 
funds. 

The suhsr-riiition hunters always find 
warm rereptions where prosiiective givers 
know of the assiH-iation's service. They 
quite often get rebuffs from persons who 
are ignorjint of the things the Y. M. C. A. 

does. 
Consistent, constructive newspaper ad¬ 

vertising. then, serves a double purpose 
for the Y. M. C. A. It not only hinds 
up and holds membership in the gymna¬ 
sium classes, the t^ducatioual classes, the 
religious classes, the boys’ classes, and 
in the general work—but at the same time 
it keeps the community informed as to 
what the assoidation is doing continually, 
thereby making solicitation easier when 
subscription time rolls ’round. 

Newspaper advertising is not an extra 
expense for the associations. The news¬ 
paper man’s problem is simply that of 
diverting some of the money spent for 
booklets, pamphlets, signs and circular 
letters into the columns of his paper. 

Not infrequently the board of 'i'. M. C. 
A. directors includes some of the biggest 
display advfertisers in the town—mer¬ 
chants. These merchants may be de¬ 
pended upon to help convince the other 
directors and the employed officers as to 
the value of newspajier advertising; for 
they know its value themselves. 

In Ijansing, General Secretary Ely D. 
Miller was at first a bit dubious about 
trying it out. However, he’s a progres¬ 
sive individual, and like most progres¬ 
sives, is willing to try anything once. 
Now he’s an ardent lieliever in newspaper 
advertising, for he has had an oppor¬ 
tunity to see what it can do for the as¬ 
sociation. 

Krork Goes to Louisville 

Arthur B. Krock, for six years Wash¬ 
ington correspondent of the Louisville 
Courier-Journal and the Louisville Times, 
the afternoon edition of that paper, will 
leave Washington alwitt September 20 to 
become general manager in charge of the 

Arthi'r B. Krock. 

news of both papers. Mo. Krock is one 
of the most brilliant of young American 
newspaper men. and has earned his pro¬ 
motion by a series of despatches covering 
important subjects which have demon- 
* I rated his thorough grasp of affairs in 
Washington. lamisville is his home city, 
and although successful as a correspond¬ 
ent he will return there gladly. Mr. 
Krock is one of the most active memlH'rs 
of the (Jridiron Club, and is usually as- 
.«igned important work at the dinners of 
that famous institution. 

A London Advertising Man’s Experience 

Charles F. Iligham. the well-known 
advertising agent of Ixmdon, in writing 
of the condition of his own business says; 
“We have had difficult problems to face, 
but we have met them, kept going, worked 
harder than ever—and advertised. Thus 
we grow busier day by day. All our 
employees eligible for the army, enlisted. 
They are still on our weekly pay roll, and 
we look forward to the time when they 
will be working with us again. We have 
lieen able to pay full wages to our staff 
since last September (we understand 
that we are unique in the business in 
this respect). Otir business for .Tuly is 
even lietter than for the same month last 
year, and we have given freely of our 
services whenever they have lieen asked 
for in the cause of charity or national 
concern. We believe that the continuance 
of our business in time of war is there¬ 
fore justified frotn every viewpoint, atid 
we look forward to even greater develop¬ 
ments in the mouths to come.” 

PRAISE FOR A MAINE EDITOR 

A Massachusetts Paper Pays Tribute to a 

Farsighted Journalist. 
The Holyoke (Mass.)'Transcript in a 

recent issue published the following 
enconium on the work of an editor in 
another state: 

Whkt a lot of good things a newspaper 
editor can accomplish if fie has the incii- 
nation and is wiliing to keep everlastingly 
at it. An instance of ths kind has been 
demonstrated up in Maine where Editor 
Bass of the Bangor Commerciai iong ago 
saw what Maine was coing to with her own 
cattle,' her sheep, her livestock and even 
her poultry slowly decreasing in numbers. 

It was Editor Bass who got a law passed 
in 1807 exempting poultry and poultry pro¬ 
ducts from taxation. But that was only 
an entering wedge. Editor Bass still kept 
on hammering and it was largely through 
his efforts that the tax exemption law was 
passed in the last legislature. The new 
law provides that no tax shall be imposed 
on sheep or swine or on cattle under the 
age of 2 1-2 years. A great cry was made 
at the time that it savored of class legisla¬ 
tion. But it is bound to serve as a remedy. 
It will help to save Maine. 

There was need to do something to keep 
the livestock on the Maine farms. In the 
past quarter of a century, though there 
have been substantial gains in population 
and wealth, the cattle and sheep of the 
state have decreased in number. Here are 
Slime of the figures: In 1893 there were 
:t.'i6,182 sheep in Maine, and in 1914 there 
were only 105,616. Whatever the reason— 
tariff changes, dogs, wire fences, cost of 
winter maintenance or whatever else—the 
decrease is startling and ominous. The 
decrease in cattle has not been so great. 
In 1893 there were 48.373 yearlings and 
In 1914 there were 47,780. 

NEW AD INCORPORATIONS 
I’.mMiKLYX, N. Y.—The Merval Cor- 

jiiiration. advertising;, printing, mer- 
clianilising, !p10,000: F. S. .Tackson, H. 
Gcebcl. E. r. Jordan, 71 Lee aventie, 
Brooklyn. 

Biiimixoiiam, Ala.—National Adver¬ 
tising corporation, capital stock, $2,000; 
headquarters, Birmingham; D. P. Knapp. 
S. ('. King, and J. A. Knapp. 

Topeka 

Daily Capital 
Average net paid circula¬ 
tion for six months ending 
April 1, 1915 (Sworn) 

33,971 

TOPEKA. KAN. Publisher 

Fakers and Crcxjks 
The Evening Star, Wash¬ 

ington’s great home news¬ 
paper and advertising me¬ 
dium, makes every effort to 
bar fakers and crooks from 
its advertising as well as 
news columns. Fakers are 
not helped to exploit their 
wares on an unsuspecting 
public. 

Deutsches Journal 
The N. Y. German 
Journal is America’s 
Greatest German Newspaper 
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AD MAN’S CONFESSIONS 

H. E. Bowen Tells of His Experiences in 
Selling Space in the New York 

Herald to Big Advertisers. 

((Vmfe.ssion No. 2.) 

To The Editok and ruBLiHiiEit. 
Ill all iiewspaiier offices the city editor 

i.>« credited ns the busiest man of the 
place, never knowing what will turn up 
and prepared instantly to isiver the news 
from whatever quarter it comes. His 
staff consequently embraces unusually 
smart live wire reporters. On a pajier 
like the Herald the advertising manager 
has many nuts to crack, and his work at 
times requires instant action and fore¬ 
sight. Any delay is unpardonable. 

Two assignments given to me to cover 
1 think may be of interest. Word 
came one morning that Mr. Reick, the 
city editor, had decided to have printed 
an eight-page color section entirely de¬ 
voted to the opening of the New York 
Horse Show at Madison Square (larden, 
In previous years two or three pages only 
had been devoted to the opening of this 
principal society event of the year. I 
was directed to sell the back page for 
$1,000, and the lower half of the inside 
back cover for $500, and to lose no time 
about it! 

t'HA.MPAGNE KOK THE HACK COVEK. 

1 instantly planned to secure a cham¬ 
pagne ad for the back cover, and I knew 
of but one firm in the city that was in 
the horse and carriage business that might 
be interested sufficiently to reserve the 
half page of the inside back cover. 

I went first to call on Frank I’resby, 
who handUnl the advertising of Pommery 
Sec. It did not take me five minutes to 
convince Mr. Presby that his clients had 
a splendid and exclusive privilege in get¬ 
ting the best bargain of the year. While 
1 was sitting by his side Mr. Pre.sbry 
reached for the receiver and talked to the 
New York agent at his Broad street office. 
Turning to me he smiled and stated that 
his client would take the page, and copy 
would be sent at once to the Herald. 

I then went to see Patrick" Murphy, 
president of the Mark Cross Company. 
Mr. Murphy I knew was to be the prin- 
<-ipal speaker at the Horse Show banquet 
Saturday eveniBS preceding the opening. 

'Before I could toll all my story to Mr. 
.Murphy he had agreed to buy the half 
page. When I returned to the Herald 
with the good news I found that my 
work had been accomplished within an 
hour, and I was proud to be told that 
.Mr. Reick had stated “Very quick work!’’ 

Now, regarding my second assignment. 
For a long time the Pennsylvania Rail¬ 
road had been treating with the Board of 
•Vldermen to obtain permission for en- 

‘trance to the city through a tunnel under 
the Hudson River. The Board had been 
criticised for throwing all kinds of ob¬ 
stacles in the way of such an enterprise. 
The papers were full of articles regard¬ 
ing the subject, and the public seemed to 
be annoyed at the unnecessary delay, 

EXPERIENCE WITH THE PENXSYI.VAMA. 

One day Chief Scully re<iuested me to 
go the following day to Philadelphia and 
endeavor to sell the back page of the Sum¬ 
mer Resort Section, that was shortly to 
appear, to the Pennsylvania Railroad. As 
I resided in Plainfield, N, .T,, the trip on 
the .Jersey Central would not consume 
much time. As I remember it I reached 
Philadelphia about twenty minutes past 
n o’clock. The Pennsylvania Railroad 
building was near at hand, and I was 
fortunate to find the advertising manager 
at his desk smoking a cigar and reading 
a copy of the New York Herald. When 
1 left Plainfield I bought a copy of the 
Herald at the station to read on the cars. 
I found it contained a leading editorial 
criticising severely the Board of Aider- 
men for its procrastination in the Penn¬ 
sylvania Terminal in New York, and urg¬ 
ing immediate action favoring the scheme. 

M'hen 1 stated my business the response 
took my breath away. He stated that his 
company could not do a better thing to 
show its appreciation for all the good 
things said in its favor by the Herald. 
He promised to send copy at once, and 
after thanking him I hastened away and 

was in time for the 10 o’clock train to 
New York. On reaching the city 1 went 
to the Herald downtown office on Park 
Row and called up Chief Clerk Scully. 
It was just noon. When Mr. Scully an¬ 
swered my ’phone and found I was down 
town he jumped all over me. 

“Bowcu.’’ he said, “your order yester¬ 
day was to go today to Philadelphia. 
What’s the matter with you?’’ 

1 must have hesitated a few seconds 
and then said: “Mr. Scully, I have been 
to Philadelphia and have returned.” 
Then he hesitated, for he was afraid that 
1 had not been successful, finally asking 
me wbat I had accomplished. I remem¬ 
ber my answer—it was “The Pennsyl¬ 
vania Railroad will take the page, and 
copy will shortly follow.” And then I 
t(dd him of the very nice way I had Ihh'ii 

treated and the pleasant words spoken 
when the order was so promptly given me. 

Henry E. Bowen. 
(To be con till lie ft.) 

CHANGES IN INTEREST 

Kiuksvii.le, Mo.—R. H. McCIanahan 
has |)ur< hased the Kirksville' Morning 
News of the A. M. S. Publishing com¬ 
pany. 

(fAkdinek, Me.—With the edition of 
Monday, August !), of the (iardiner (Me.) 
Reporter-Journal, the Morrell family 
closed its connection with the paper. For 
three generations, a matter of some 00 
years, H. K. Morrell, his sou. E. W. 
Morrell and his grandson, 11. Morrell, 
have one of them been concerned in get¬ 
ting out a Gardiner newspaper. 

PREDICT PROSPERITY 
{Conolitded from page 272.) 

“Another curious thing about it has 
been that, in spite of all the talk of 
hard times, the American people have 
bought luxuries of many kinds and in 
enormous quantities. And in a way this 
has provided the greatest of proofs of the 
value of advertising. 

“As an example, take the automobile 
business. The makers of- automobiles did 
not stop advertising, because of the war 
or financial depression. They, practically 
all of them, went right on with their 
advertising ns if nothing had happened. 
Some of them even did more advertising 
last .year than they had originally jilanned 
to do. And what was the result? You 
just try to buy a new car today. You’ll 
have to wait three or four months before 
you can get it. Many of the agents 
haven’t even got a sample car left. On 
.January 1, 1914, the total number of 
automobiles in the United States was just 
a little le.ss than one million—call it a 
round million cars of all kinds. On June 
1, 1915, just eighteen months later, there 
were 1,9.‘10,000 automobiles in this cotiii- 
tr.v—an increase of only TO.OtK) short of 
a million cars in eighteen months. Be¬ 
yond a doubt by this time the two million 
mark has been passed. Can there be any 
doubt that advertising sold that million 
cars? Is it conceivable that any such 
number could have beeen sold without 
Advertising? 

“Other proofs of a similar nature might 
be cited. Take pianos and player-pianos; 
luxuries, again; but there has been a good 
business in those which have kept up 
their advertising. The Aeolian Company 
here in New York did not curtail its ad¬ 
vertising at all throughout the year, and 
last year was the biggest year it ever had. 

“Such facts as these are hound to have 
their effect on advertising, and those ef¬ 
fects will be more and more evident ns 
time goes on. 

“Today, then, conditions in the adver¬ 
tising business, ns I see them, are better 
than at any other time for two years 
back, and this is only a beginning. Al¬ 
ready, in our own business, we have con¬ 
siderable increases in old accounts and 
some good new accounts. And other new 
business is in sight. The outlook could 
hardly be more satisfactory than it is.” 

G. W. Harris. 

W. C. Freeman made his debut as a 
political orator at the dinner recently 
given to launch the candidacy of M". JJ. 
(Big Bill) IMwards, of New York. He 
urged the necessity of clean politics. 

Your Last Newspaper 

Campaign—How Was 

It Planned? 
There need be no “mystery” 

about an advertising campaign 

—no uncertainty—no involved 

plans. Advertising is a business 

—and a serious business. As 

business men we have studied 

every phase of it. Our clients 

are profiting by this businesslike 

viewpoint. What business result 

is your newspaper advertising 

bringing? 

The Richard A. Foley 

Advertising Agency Inc. 
Bulletin Building 

Philadelphia 

The Kansas City Star 
made a circulation gain 
in July, greater than 
that of any other July in 
the previous ten years. 

To be exact, the increase over 
July of a year ago was: 

Evening and Sunday.18,136 
Morning (The Times).15,590 
Weekly.11,583 

XHR 

KANSAS CITY 
STAR 

Evening and Sunday Morning Weekly 

207,549 202,736 337,444 

Free copies and waste output are not included in these statements. 
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LET THE NEWSPAPERS AND MAGAZINES 

WORK TOGETHER, SAYS MR. CRISWELL 

In Reply to Jason Rogers’ Article, Manager of Quoin Club Urges a 
Display Week of Nationally Advertised Merchandise Instead 

of Newspaper Advertised Products, as Proposed—Im¬ 
portance of Establishing 

QUOIX CLUB. 

Tlip National Periodical Association. 

Xkw York City, .\uRU8f 24, IBl.'). 

AN OPEN I.FHTER TO JASO.V R<k;EKS, 

' Pt'BLISIIER. NEW YORK GI/)BE. 

I><‘ar Mr. Hoeers: 

It was one of those niidsiiramer .Satur¬ 
day niorninprs. when the 1 :24 train seemed 
almost as far away as Christmas seems 
to a five-year-old little girl, when your 
.arti<-le in The Editor and PcBLisnER 
came slyly on to an otherwise nicely 
•■leaned-up desk, almost rubbing shoulders 
with the golf sticks leaning patiently 
alongside. 

•V hasty reading of the article and a 
rather more thoughtful examination of 
your strong countenance, looking out of 
the page, made me feel that you were 
pretty much in earnest anyway. I 
thought to myself: “If that man believed 
in advertising ns much as he seems to 
helieve in newspapers he would be a regu¬ 
lar .John the Baptist.” which brings up 
this suggestion: you are one of a large 
number of merchants who have a com¬ 
modity to sell—power (advertising 
power) which other merchants, variously 
called manufacturers, wholesalers, job¬ 
bers, retailers and individual men and 
women who have s7)ecialties to sell, buy 
in larger or smaller quantities. Some 
call it white space, but all publisher- 
merchants know they sell more than that. 
It is the power of publicity, or the busi 
ness force called advertising. We are in¬ 
terested in its up-building, in its organi¬ 
zation into a tangible, even bankable, 
force, which men who have something to 
sell will buy as a standardized element 
to help them, as they buy electric power 
from the electric company or water from 
the water company. 

You represent one form of advertising 
power, newspapers. I represent another, 
magazines. Our friend Glide represents 
another, outdoor signs. Mr. McGraw 
represents still another, trade papers, and 
there are others. Now. none of us repre¬ 
sents the whole thing or the last word in 
the handling of this advertising power. 
Each of us represents an important part, 
each of us has a place, and a good one 
ns it turns out. Newspapers are a valu¬ 
able. quick-acting force. Magazines are 
rmwerful and far-reachine. Signs, post¬ 
ers and electric displays are likewise use¬ 
ful. The trade press has a place that is 
safe and sure. The success of all of us 
depends ui>on the real success of adver¬ 
tising. in its broadest sense, as a lousi¬ 
ness force. 

I ask you, did you have that in mind 
when .vou wrote your Editor and Pm- 
iisiiFR article? I did not think so ns 
I read these particular items; 

“numerous rases ronrluslvelv 
proved to Important manufacturers the fal¬ 
lacy of much of the pretense of magazines 
and general advertising mediums.” 

“Inniimerahle manufacturing concerns 
. . . have found that such advertising 
Involved too great an element of waste and 
lost motion, besides falling In being suc¬ 
cessful In securing effective dealer co-opera¬ 
tion.” 

"Case after case. . . has resulted 
In disastrous failure.” 

“In nearly every town and city the total 
sales of all the magazines and general 
m<-dlums per Issue combined do not amount 
to but a small percentage of the circulation 
of the weakest newspaper In the com¬ 
munity.” 

“Magazine space costs more than three 
times as much per line per thousand cir¬ 
culation than newspaper apace." 

The magazine field “has been a mushroom 
g-owfh. which for a time dazzled the eves 
of the many victims of the soft cooling 
hypnotists who have Induced them to part 
with their money.” 
”... magazines for n time grew 

so numerous that 1 doubt If there la a man 
who knew them all." 

a Belief in Advertising 

These quotations are from the first 
thn*e columns of your article. It would 
lie mighty interesting to discuss each one 
with you. When we got going you would, 
of course, clear up the indefinite spots 
here and there, with the light of your 
exi»erience, so that the “numerous,” the 
“innumerable.” the “case after case,” 
and the “nearly every,” at least, would 
get down to a brass tack basis, and in 
the case of that other paragraph in which 
you speak of- the purity or impurity of 
reading matter, we could, no doubt, turn 
that over to McCann, along with the 
“mushroom growth,” while we went 
ahead with the real vitals of the matter. 
But, seriously speaking, suppose we let 
all that pass—and I won’t even suggest 
the good things we can say about maga¬ 
zines—and let us look at your article 
again. Did it help advertising? Did it 
help the newspaper end of advertising? 
I think not. Did it hurt the magazines’ 
I think not. Please take credit, though, 
for one constructive suggestion—your 
State organizations proposition. As an 
auxiliary to the general plan of national 
publicity, and to assist in meeting local 
conditions, no doubt it would help all of 
ns. 

Hut. to make for so much more adver¬ 
tising than you and 1 can think of, 
and to make that which we have so much 
more effective, why not cut out the 
kiHK'ks? M’hy not confine ourselves to 
telling the story of our oirn mediums? 
The general run of agency men and 
manufacturers, when they listen at all. 
are only just slightly amused at the 
knocking solicitor, and the knocking so¬ 
licitation in print gets a mighty little 
distance. 

Instead of knocking, let’s get together. 
Here’s a case in point. The Bureau of 

.Advertising of the American Newspaiier 
Puhlishers’ Assoi-iation, of which you are 
the vice-chairman, is planning a week 
next October for the display by mer¬ 
chants throughout the country of “news¬ 
paiier advertised products.” How much 
better it would be to have a nation-wide 
display that week of “nationally adver¬ 
tised merchandise.” Think of the im¬ 
pression that would make on the minds of 
the people! Y-our plan will no douht 
please the newspaiier men -«Tiersonally 
more, hut what of the people—they are 
interested in the articles displa.ved : and 
what of the manufariurert—they use 
every form of advertising that will help: 
and what of the denlert—they want cus¬ 
tomers. whether newspaiier-produced or 
not; the customers are the folks who 
“move the goods,” as the dealer sees it. 
The real cham-es are that newspaiiers 
and magazines work together to bring 
about the desire for the things the dealer 
has for sale. Don’t you think so? It is 
the *UOT of the attention which magazine 
advertisements. newspaper advertise 
ments and outdoor advertisements secured 
for Mr. Heinz’s products that make them 
a “steady seller” in any store. 'Plie 
dealer is concerned only with the hare 
fact of the demand. The consumer buys 
on the strength of suggestion, first, and 
reiieats on the strength of satisfaction. 

•And we practice what we preach, too. 
When the Quoin Club, the National Pe¬ 
riodical Association, held a window dis¬ 
play contest in Chicago during the Ad¬ 
vertising Convention it was “for the best 
window displays of nationally advertised 
merchandise.” It was so announced in 
a newspaper advertisement, duly paid for 
in real money, and in no case was the 
word “magazine” used. Such large users 
of advertising power as Sunshine Bis¬ 
cuits, Kellogg’s Toasted Corn Flakes, 
Quaker Oats, B. V. D. ITnderwear, W. L. 
Douglas Shoes. Lion Collars. .Arrow Col¬ 
lars. Hart Schaflfner & Marx Clothing. 
Paris Garters and Phoenix Hosiery were 
represented by their products, which are 
advertiaed in newspapers, magazines 

and other forms of advertising, and prizes 
were given to nine retail dealers who are 
users of newspaper advertising space— 
only one of the dealers, as far as 1 recall 
now, ever used a line of magazine space. 

We announced in our advertisement 
that our object in offering the prizes was 
to co-operate with merchants and “to in¬ 
vite the people of Chicago generally to 
note through these displays the high 
standard of goods which are nationally 
advertised.” I submit that that effort 
helped the cause of advertising, without 
confusing the people’s minds with any 
idea of what the medium of advertising 
was—the fact of “nationally advertised 
merchandise” is what will help us all, 
Mr. Rogers, and will help us when we 
ask the people and their retail mer¬ 
chants to accept advertising as a power 
to he relied upon and to be followed. 
Don’t you really think that this funda¬ 
mental building up of the people’s beliel 
in advertising is the thing that will clear 
up the apparent difficulties of dealer co¬ 
operation, distrihution and substitution? 

By “newspaiier advertised” you will 
not mean to confine your window displays 
to those advertisers who use newspapers 
e.xclusively, will you? 

Let’s get together. 
I>‘t’s give our customers the very best 

IKissible service our respective mediums 
can give. 

T.a‘t’s talk our case. Let’s say, of the 
other fellow’s medium. “It’s good, and 
he’s a mighty fine fellow.” That kind 
of talk makes a solicitor, who knows hi.s 
own case, almost alwa.vs welcome in even 
a busy advertiser’s office. 

Very truly yours, 
EDOAB G. CRIStYEI-I.. 

Executive Manager, Quoin Club, The Na¬ 
tional Periodical .Association. 

NEW INCORPOR ATIONS 

Skatti.e, AVarii.—Washington Free 
Press Publishing Co.. Seattle. $10,000. 
.1. B. Myrick. Frank Colvert, Elmer 
P'rlend, Geo. Hager, AV. AA'. Liggett. 

.Ariilaxp, A'a.—Hopewell Publishing 
Company, Inc., Ashland. Maximum 
capital $25 000: minimum, $1,000; par 
value of shares $10. To publish a news¬ 
paper. Eugene W. Gill, president: Will¬ 
iam S. Gill, secretary and treasurer, both 
of Richmond. 

Wii.KiNsBi-RG. Pa.—AA'ilkinsliurg Re¬ 
view Publication, AA'^ilkinsburg, Pa., 
capital $10,000. to acquire, print, publish 
and circulate and deal in and with news¬ 
papers, etc. Incorporators: A. L. 
Cochran, C. R. liOvell. both of AA’ilkins- 
burg. Pa.: M. .1. Dain, Pittsburgh, Pa. 

I»s Angei.es, Cai,.— I>iitin-American 
Publishing Company; iiicoriioralors. Boyd 
C. Barrington, Frederick H. AA’allis and 
E. H. Bechtel, capital sto<-k. $10,000, 
subscribed. .$.100. I.Tuited States Credit 
.Association, iucorporators. 

New York City—Redfield-Kendrick- 
Odell Co.. Inc., New A'ork Cit.v.—Print¬ 
ing. publishing; consolidation of Redfield 
Brothers and Kendrlck-Odell Press, Inc., 
New York City; capital .$250,000. In¬ 
corporators : J. H. Redfield. Greenwich, 
C’onn.: E. A. Kendrick. Harrison, N. Y.; 
C. P. Odell. 117 AA’obster avenue, Bronx- 
ville. N. 

THIEF CUTS TRIBUNE'S WIRES 

That Is Why the Staff (Wouldn't Do ,4ny 
Telephoning for Several Hours. 

The modest and retiring thief who 
<-rept silently in the old Sun building on 
Sunday, August 22. merely desiring such 
unconsidered trifles of junk as he might 
take away with him. probably never 
thought of the far reaching consequences 
of his act. Down in the dark basement 
he hacked off about sixty yards of tele¬ 
phone eable and took it away with 
him. Immediately there was consterna¬ 
tion in the city room of the New York 
Tribune office and in the office of the 
Public Service Commission in the Tri¬ 
bune Building. The cables had been part 
of the system on the Tribune Building, 
and for hours the various departments 
of the Tribune could not communicate 
with one another without using messen¬ 
ger boys. It took the repair gang of the 
telephone company a long afternoon to 
find the trouble and put it right. 

FOREIGN TRADE NEGLECTED 

Failure to Attend to Correspondence Re¬ 

sults in Loss of Business to Americans. 

By Hickman Price, 

Editor of El Comereio, the Export 
Journal. 

Many American manufacturers fail to 
make headway in foreign markets for 
the very simple reason that they are un¬ 
willing to pursue the same enterprising 
and progressive methods which have 
produced business for them at home. 

Leading manufacturers who have oh 
tained success in this country spend n 
good deal of money in using advertising 
space in export journals to build up their 
trade in foreign countries. It is siirpris 
ing to know how many of these manu¬ 
facturers, who have met with success 
here, apparently are unwilling to develop 
the business which is offered them as a 
result of this advertising. 

Every big export journal can cite 
numerous instances of how Yankee 
manufacturers, who are unrelenting in 
their pursuit of domestic orders, show 
what amounts to almost criminal negli¬ 
gence in taking care of orders which arc 
shoved under their noses by foreign 
buyers. 

Not a few advertisers allow many 
months to pass before opening foreign 
mail resulting from their advertising in 
export journals. 

In one day El Comereio received 
twenty-one letters for translation from 
an Ohio Pump and Engine Company, 
which spends good, hard cash for adver¬ 
tising in that publication. Most of them 
were a year old. 

Nineteen out of the twenty-one letters 
were not only possible, but probable or¬ 
ders, and would have developed into suh- 
stantial orders had they been attended 
to in anything close to business-like 
follow-np. 

Here are a few of these letters: 
“San Sebastian, Porto Rico. 

“Kindly send me yonr catalogue and price 
list of Pumps and Motors for our artesian 
wells. If your prices are satisfactory I shall 
order some pumps from you. I am makinc 
some artesian wells on my property. Please 
note that these wells are 100 feet deep and 
that the holes are 3 Inches In width. The 
tulie of the pump must therefore be 2^ 
Inrhes wide. 

“Thanking you In advance, I am. yours 
very truly.” 

“Cordoba, .Argentina. 
“Kindly send me a general catalogue of 

your goods, together with full price Hst for 
export. If your prices are satisfactory, I 
shall pl.ice my orders with you. 

“Please note that I am accustomed to pay 
my orders In New A'ork against shipping 
documents, and therefore I wish you to 
quote me prices f. o. b. New A'ork. 

“Awaiting your prompt reply, I am, very 
truly yours." 

The Ohio firm that received these let¬ 
ters is known in this country for its 
up-to-date methods and skillfnlness in 
developing business. 

If this same pump niainifacturer had 
received from the United States inquiries 
that were as encouraging as those which 
he secured from foreign countries, he 
would have moved heaven and earth to 
develop them. 

Yet, his foreign inquiries remained un¬ 
answered for a year. 

AA’^hy use export journajs and thereby 
secure remarkable and valuable inquiries 
and replies from foreign buyers, if the 
same common horse sense which is em¬ 
ployed in getting business in the United 
States is not used with prospective buy¬ 
ers abroad ? 

Instructor Works as Editor 

Grand M. H.vde. who has been In- 
sirnctor in .Toiimalism in the University 
of AA’isconsin for the past five years, lias 
spent the summer months on the edi¬ 
torial staff of the New York Evening 
Mail, acting as feature editor. On Au¬ 
gust 20 he became managing editor of 
Popular Science Monthly which has been 
merged with AA’orld’s Advance. He will 
return to his university work in the fall. 
His new text book on journalism, “News¬ 
paper Editing.” is being published this 
summer hy D. Appleton & Co., as a com¬ 
panion volume of his “Newspaper Re¬ 
porting and Correspondence.” 
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VISITORS THRONG FAIR 

Los Angeles Times Brings 160 People to 

Exposition—Call and Post Day a Great 

Success with an Attendance of 122,000— 

Commemorative Bronze Plaque Pre¬ 

sented to Three Papers—A Sham Battle. 
(Special Correspondence.) 

San Fkancisco, August 19.—Promi¬ 

nent newspapers are still contributing 

their quota to the throngs of thousands 

of ExiK)sition visitors who are filling the 

local hotels to overflowing. It is esti¬ 
mated that fully 335,OCX) tourists are now 
in the State of California visiting the 
many points of interest and taking in the 
Panama-Pacific Exposition in this city 
and the Panama-Califoruia Exposition at 
San Diego. Of the 10,(l00,0tX) admissions 
at the I’anama Pacific Exposition up to 
date, it is estimated that 0,000,000 were 
due to strangers, from the East and else¬ 
where throughout the United States, as 
well as from foreign countries. 

A party of 100 on a tour conducted by 
the Los Angeles Times arrived here 
yesterday to spend several days at the 
Exposition. The entire party is regis¬ 
tered at the Inside Inn on the Exposition 
grounds. The trip to tliis city was made 
on a special train de luxe. Among the 
party, which includes many persons of 
prominence in southern California, are 
Harry Chandler, son-in-law <»f General 
Otis, of the Times, accompanied by his 
wife and five children. 

CALL AND POST DAY AT THK EXPOSITION. 

The special day, designated as “Call 
and Post Day’’ at the Panama-Pacific 
Exposition was a wonderful success. 'I’lie 
total attendance during the day and eve¬ 
ning was 122,000, making it the fifth 
largest day at the Fair in point of ad¬ 
missions. It exceeded “Examiner Day” 
by 31,000 admissions. The big feature of 
the day was the sham battle at the 
stadium, in which 1,000 regulars of the 
United States army and an equal num¬ 
ber of marines and bluejackets of the 
navy battled to the sound of heavy can¬ 
non and the rattle of musketry, while 
Charles Niles, the army aviator, who re¬ 
cently came up from Mexico, where he 
mixed in the revolutionary fighting, flew 
overhead in his monoplane. A landing 
party from the United States cruisers 
attacked the regulars on shore. Niles, 
supporting the naval force, dropped a 
bomb on a miniature fort that had been 
built on the stadium for the purpose, and 
it blew up with a loud report during the 
height of the battle, in which the forts 
along the bay shore engaged the .ships. 

Aher all of the visitors had had their 
fill of war’s alarms, there were many 
forms of entertainment provided in dif¬ 
ferent parts of the Exposition grounds, 
including classical dancing by the girls 
of La Loie Fuller’s company. During 
the ceremonies in the Court of Abun¬ 
dance, a commemorative bronze plaque 
was presented to the Call and Post by 
Commissioner Vogelsang. The plaque 
was accepted by E. D. Coblenfz, the man¬ 
aging editor of the paper. Thousands of 
children were admitted to the grounds ns 
guests of the Call and Post. 

JOYS AND CLOOMS AT EXPOSITION. 

The Press Building at the Exposition 
has been invaded by the dancing craze. 
With canned music dispensed from an 
electric piano, the goddess of the dance 
was to have held sway each afternoon 
and evening in the rooms of the Press 
Club in the building devoted to exploita¬ 
tion. 

The one-step and fox trot were to have 
added gayety to the humdrum of work. 
A force of workmen was to have refitted 
the Press Club quarters, which were to 
have undergone a thorough transforma¬ 
tion preparatory to entering upon a ca¬ 
reer of rivalry with the host portion of 
the California building. However, a 
“jinx” was put upon the Press Club 
jinks. Some of the hard-worked news 
writers in the adjoining rooms com¬ 
plained that they could not make their 
feet behave and turn out good copy while 
listening to the entrancing strains of 
“Too Much Mustard” and the Argentine 
Tango, with the frou frou of silken 

skirts. So it is all off, and Press Club 
members wishing to trip the light fan¬ 
tastic will have to hike away out to the 
California Building before they can en¬ 
joy a Th6 Dansant. 

Among the editorial representatives 
who recently signed the register at the 
Press Building at the Panama-Pacific 
Exposition, San Francisco, were the fol¬ 
lowing : 

Bell Fogg Fowler, News-Messenger, 
Lincoln; Benj. B. Greenberg, Brooklyn 
Eagle, Brooklyn, New York; W. R. Far¬ 
rington, Star Bulletin, Honolulu; Frank 
Spoffard, Laramie (Wyo.) Republican; 
Walter A. Ilellam, Vancouver (B. C.) 
Daily Province; M. G. Nusbaum, Vir¬ 
ginia Pilot, Norfolk, Va.; Helen B. Os- 
bom, Quincy (Ill.) Herald; .losef Nel- 
bach and wife, Utica (N. Y.) Zeitung 
and Herald Dispatch; Erick P. Linde- 
maiin, Milwaukee! Wis.) Germania; 
Wm. 11. Graham; Wm. McLeod Raine 
and wife. Denver (Col.) Press Club; 
E. .1. Ij'igh, Hiawatha (Kan.) Daily 
World; W. II. Peck, Ttilso (Okla.) Dem¬ 
ocrat ; Morris I^avine, I.j)s Angeles Ex¬ 
aminer; Parcival Westbranch, London 
Times; Charles Alma Byers, Western 
Press Syndicate, I»s Angeles; T. S. Al¬ 
len. Lincoln (Neb.) Commoner; E. W. 
Gale, .Tr., Los Angeles Times; I. M. 
Uandaft, New York Sun: Mrs. M. .T. 
Hutchens, Chicago Daily .Tournal; C. .T. 
Dunning. Minneapolis Tribune; .1. P. 
MeSorley, San Diego Union; Roy Gar- 
man. Fresno (Calif.) Herald. 

30 FOR WATT BROWN 

(Special Correspondence.) 

San I’kancisco, August 17.— It would 
be difFicult to name a local newspaper 
man in San Francisco as popular among 
all classes of people as Watt li. Brown, 
assistant city editor of the Examiner, 
whose death occurred at St. Mary’s Hos¬ 
pital August 14. after an illness which 
lasted but two days. He is survived by 
his mother, a widow and two children. 
He had been engaged in writing on San 
Francisco dailies for twenty-five years. 
Six years ago he left the Call, of which 
he was city editor, and joined the Ex¬ 
aminer staff. 

Watt Brown was one of the best known 
reporters and editors of the West. He 
was born in Grass Valley in 1866, the 
son of Dr. Brown, one of the distin¬ 
guished pioneers of northern California. 
In his early youth he came to San F'ran- 
cisco and found work in a wholesale store. 
A little later he became a law clerk in 
the office of General John H. Dickinson, 
who became greatly attached to him. 
Several years afterwards General Dickin¬ 
son, feeling that his clever young clerk 
was better suited for the newspaper busi¬ 
ness than for the law, obtained for him a 
position on the Evening Post, then under 
the direction of W. H. ^lills, land agent 
of the Southern Pacific. Brown devel¬ 
oped, in addition to reportorial talents, a 
happy faculty for making *id holding 
friends which distinguished him through¬ 
out life. From the Post he went to the 
Evening Report, of which William M. 
Bunker was managing editor. Later he 
was with the Examiner, and then with 
the Call, where he served first ns rail¬ 
road reporter and later as city editor. He 
rejoined the Examiner staff six years ago. 
Watt Brown had a wide acquaintance in 
all walks of life. His amazingly accurate 
memory made him invaluable as a news¬ 
paper man, while his tender heart, his 
gentle sympathy and his kindly humor 
endeared him to all who knew him well. 
Ilis work on the Call was excei)tionnlly 
brilliant during an interesting period in 
the development of this State when much 
railroad construction was in progress. 

When .John Hays Hammond was in 
jail at Pretoria, under sentence of death 
for his part in the .Tameson raid. Watt 
Brown suggested to Hammond’s friends 
in this city the manner in which his life 
might be saved. The late .John Mackey 
was at Ilomburg at the time, and had be¬ 
come friendly there with the Prince of 
Wales, afterwards King Edward VII. 
Brown suggested that a plea be cabled to 
Mackey for transmission to Oom Paul 
Kruger through the Prince of Wales. 
This was done, and Hammond’s life was 
saved. G. R. De Vore. 

MR. PERRY’S FINANCES 

J. M. Campbell Seeks to Get Cash on a 

$2,000 Promissory Note. 

Most genuises usually have money 
troubles of one kind or another. George 
Hough Perry, director of exploitation of 
the Panama-Pacific Exposition, who is 
certainly in the genius class, is having 
his. I.«st week in the Superior Court, 
San Francisco, he was asked why he had 
not satisfied a judgment for .$2,000 on a 
promissory note given by him to .1. M. 
Campbell of New York. He replied that 
he was broke and couldn’t pay it. 

Mr. Perry went on to explain that dis¬ 
astrous business ventures in New York 
had thrown him into debt to the extent 
of .$17,000. .\s director of publicity of 
the Exposition he receives $8;55 a month. 
He had offered to pay one-half his salary 
to his creditors. Campbell was the only 
one who wouldn’t agree to the arrange¬ 
ment. He then selected those who need¬ 
ed the money most and gave them pro 
rata what he could. In this way he had 
reduced his indebtedness .$8,000. 

At the close of the examination, and at 
the Court’s suggestion, Mr. Perry agreed 
to pay $108 a month on the Campbell 
note. 

THE MAIL AFTER CONFIDENCE MEN 

Who Are Engaged in Holding Up People 

in the Name of That Paper. 

The New York Evening Alail has re¬ 
cently inaugurated a little campaign of 
its own against a certain conlidence 
game worked in the name of the F’vening 
Mail or some other paper. Aeeording to 
the Alail the victim is called on the 
telephone at his office and a voice tells 
him that Mr.-of the Mail, (or 
some other paper), is sending a man to 
see him. The swindler generally uses 
the name of some well-known newspaper 
man. 

Soon afterward the swindler’s agent 
arrives. Sometimes he lays before the 
business man a scheme for a write-up, 
with picture. Often it is a proposal to 
“lix” the newspapers so the prospective 
client’s name will not be used if he 
should be arrested for speeding, for in¬ 
stance. 

The busin<‘ss me'< thus approached are 
re<juested to get i i touch immediately 
with the newspaper office which the 
swindler alleges be represents and if 
possible to detain the man until the 
jiolice arrive. 

To Be Tried for (jetting It Right 

An interesting story has come from 
Russia giving a good idea of the ameni¬ 
ties of newspaper life in that country. 
It appears that A. Alexandrov, a mem- 
l)er of the Russian Duma, published, 
eighteen months before the war began, 
a newspaper article predicting war be¬ 
tween Russia and Germany. The deputy 
based his prediction on the appoint¬ 
ment of the German officer. General Li¬ 
man von Sanders, as commander of the 
Turkish armies. An illustration of the 
anomalous position of the Russian press 
is given in the fact that Mr. Alexandrov 
will be placed on trial at the end of the 
present month for the publication of the 
article. 

According to plans recently made by 
E. M. Bainter, principal of the Poly¬ 
technic School of Kansas City, Mo., ad- 
v<‘rtising (Masses will soon he started 
there. 

HELP WANTED 
Advertisements under this classifleation flj- 

teen eents per line, each insertion. Count 
seven words to the line. 

WANTED—Expcrlenwil solicitors for special 
eilition. Address at once, Rox Cii. Chattanooga, 
Tenn. 

ADVKKTISIXr, MAN WANTED.—Can offer 
steady situation to ex|M'rienced ailvertising solici¬ 
tor. Mnat he able to pn-pare copy and develop 
bnslness. No booze or cigarettes State salary 
exi>ecte<l and give references In Brat letter. 
Leading i.a|)er In middle west, city of 20.000. 
Write D I.TJO. care of The Editor and I’nhllsher. 

$15,000 BUYS 
leading daily newspaper property 
of western city of 9,(XX). Annual 
volume of business $20,000, with 
return to owner for personal ef¬ 
fort and investment of $4,000. 
$10,000 cash necessary. Proposi¬ 
tion M. S. 

CHAS. M. PALMER 
Newspaper Properties 

225 Fifth Ave., New York City 

WILL BUY HALF 
INTEREST 

A customer of this firm, a competent and 
experienced publisher, will buy a one-half 
intereat in a Middle West Daily news¬ 
paper in a city of fifty thousand or less 
population, purchaser to assume the busi¬ 
ness management of the property. 

HARWELL, CANNON 
& McCarthy, 

Newspaper S’ Magazine Properties, 
Times Bldg., New York 

SITUATIONS WANTED 

.Advertisements under this classifiemtian ten 
cents per line each insertion. Count sis 
words to the line. 

Will ^Ivc cash Inhiuh to any one secur¬ 
ing for uu» a iMwition as dramatic editor or spe¬ 
cial writer on an eastern newspa(>er. Fifteen 
years’ experience and iinjpiestiunalde references. 
1’ 1521, care Eklitor and Puldisher. 

roSIlTON WANTED—15 years’ exjierience as 
Mhduklt of Circulation, Contest promotion, etc., 
on leadiu}? papers of the United States and 
Canada. An etticlent advertising man. 

A clean record and excellent references from 
well known publishers. Age 30, married. 

1 am a high grade man personally and for re¬ 
sults. Will call on any publishers interested. 
Address D 1522, care of Editor and Publisher. 

Experienced dally newspaper eilltor wants 
situation as editorial writer or telegraph editor 
(or l>oth) on Hepublican or independent paper. 
D 1523, care Editor and i'ublisher. 

SiHirting Writer with six years* experience In 
big towns wants desk in city of 150,0(X) to 
400,(KX) iMipulatiou. Writes well on all sports 
and can get out attractive art and makeup. A 
goGd mixer and developer of sports that will 
make circulation. Doesn’t ask long contract 
until he demonstrates his*wortb. Write Sports, 
FMitor and Publisher. 

W.VNTED—Position with well-established 
trade paper, publishing house, magasine or ad¬ 
vertising agency, by experienced newspaper man 
who has bad training as reiNirter, copy reader 
and editor. Now employed on one of the large 
dailies. Iteason for change wants day work. 
D 1524, care of Editor and Publisher. 

FOR. SALE 
Advertisements under this classification fifteen 

cents per fiHr, each insertion. Count eis 
words to the hne. 

FOR RAIJB)—At an exceptional bargain, 
(ligbtly uaed high-apeed thirty-two page cylinder 
Duplex printing preee. In perfect condlUoo. 
Owners having coniolldated and uaing larger 
preee. Write for price and particulars. A. 
McNeil, Jr., Po,t PublUhlng Company, Bridge¬ 
port, Conn. _ 

Monthly farm paper, 100,000 circulation, 
located Middle West. Price $26,000. Good 
opportunity. Ilarrls-Dlbble Company, New 
York. 

EOR SALE—Eamily weekly newspaper and 
Job printing liiislness In subiirh of large city. 
EstabllKhed more than forty years. I*rlce 
$10,000. Terms: $,'5,000 cash, balance in easy 
payments. Address Suburban Weekly, care 
Editor and Publisher. 

FOR SAIJJ—3-deok press, prints 4, 6, 8. 10, 
12, 14, 10. 18, 20, 24 pages. Overhauled and 
rebuilt. Will sell at very low price. The (loss 
Printing Press Co., Cbleago, Ill. 

FOR SAI.B 4 deek press, prints 4. 6, 8, 10, 
12. 14. 10. 20. 24, 28, .12 pages. Will be over- 
liaub-d and rebuilt. The Goss Printing I’resi 
Co., Chicago. Ill, 
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TIPS FOR THE AD MANAGER 
Hanff-Metzer Advertising Agency, 95 

Madison avenue, New York City, is mak¬ 
ing new contracts with newspapers for 
F. M. Hoyt Shoe Co., “Beacon Shoes,” 
Manchester, N. H. 

Humphrey’s Homeopathic Medicine Co., 
156 William street. New York City, gen¬ 
erally renew their newspaper advertising 
early in September. 

It is reported that the Frank Presbrey 
Co., 4.56 4th avenue, New York City, will 
handle the account of the American Ex¬ 
press Co., 95 Broadway, during the com¬ 
ing season. 

Frank .Seaman Agency, 116 West 
Tliirty-sec'ond street. New York City, has 
placed contracts for 140 lines. 3 columns, 
1 t., with newspajMirs generally for the 
Liggett & Myers Tobacco Co., “Fatima 
Cigarettes,” .St. Louis, Mo. 

Berrien-Durstine, Inc., 42 Broadway, 
New York City, is handling experimental 
orders in Hartford, Conn., newspapers 
for Schuyler Co., “Z” powder, 11 Cliff 
street. New York City. It is probable 
tliat other citit“8 will Ije taken up later. 

Dillard-Jacobs Advertising Agency, 
Empire Life Bldg., .\tlanta, Ga.. is send¬ 
ing out orders for newspa|>ers in selected 
wrctions for the Carolina, Clinchfield & 
Ohio Railway, 24 Broad street. New 
York City and .Spartanlnirg S. C. 

New copy is going out to newspapers 
having contracts for Weyman-Bruton 
Co., "Right Cut Chewing Tobacco” and 
••C«i|M.nliagen .SnulL” 50 Union S4|uare, 
New York City, through the Geo. L. 
Dyer Co., 42 Broadway, New York City. 

Young. Henri & Hurst, Peoples Gas 
Bldg., Chicago, Ill., are placing orders 
with newspa|»er8 in large cities for Fan¬ 
ning Charters F. 1). Co., “Garden of Eden 
California Gra[)es,” 139 N. Clark street, 
Chicago, Ill. 

W. S. Hill Co., Vandergrift Bldg., 
Pittsburgh, Pa., is making 2,0(K) line con¬ 
tracts with Ohio new8paj>ers for the 
Large Distilling Co., “Large Mononga- 
hela Rye,” Large and Pittsburgh. Pa. 

S|M*<'ial campaign orders for L. E. Wa¬ 
terman & C.O., “Waterman’s Ideal Foun¬ 
tain Pens,” 17,3 Broadway, New York 
City, are going out through E. T. Howard 
Co., 432 Fourth avenue. New York City. 

E. P. Remingtim Agency, 12H(( Main 
street, Buffalo, N. Y.. is reporp-d to have 
]ilaced some new contracts for the Kon- 
don Manufacturing Conijiany, “Kondon’s 
Catarrhal Jelly.” 2008 Nicollet avenue. 
Minnea[K>lis, Minn. 

Tuthill Advertising Agency. 1133 
Broadway, New York City, is closing con¬ 
tracts with New York City newspapers 
for the Kelsey Heating Co., “Kelsey 
Warm .4ir Generator,” 103 Park avenue. 
New York Citj". 

Hugh McAtamney Co.. Woolworth 
Building, New York City, is {dacing or¬ 
ders in some of the New York City news¬ 
papers for the Stone Lacroy M»Hlical Eye 
Glass Cup, John street. New York City. 

r —-1 

I New Orleans States 
Sworn Net Paid Circulation for 6 Konthi 

Ending Marcli 1B16 

33,796 Daily 
Gain over October 1, 1914. 52B copiet 

Ifominx paper LOST.7,045 copiea 
Other evening paper LOST.7,STS oopiea 

We guara'::^ee the largest white home de¬ 
livered evening clrrulation in the trade ter- 
ritorp of New Orleans. 

7V> reach a large majority of the trade 
proapecta In the local territory the Statea la 
the logical and economic medium. 

Circulation data aent on request. 

THE S.C. BECKWITH SPECUL AGENCY 
Sole Foreign Representatives 

Haw York Chicago St. Louis 

Contracts are being made with a se¬ 
lected list of New York State papers by 
the Fred St. Germain Advertising Agency, 
Onondaga County Savings Bank Build¬ 
ing, Syracuse, N. Y., for the Onondaga 
Hotel of that city. 

The J. M. Joseph Advertising Agency, 
701 Union Central Bank Building, Cin¬ 
cinnati, Ohio, is asking for rates. 

H. H. Levey, Marbridge Building, New 
York City, is making trade deals for the 
Holland Iloum*. Fifth avenue and 
Thirtieth street. New York City. 

Marx & Angus. 8 West Fortieth strwt. 
New York City, are asking for rates in 
a selected list of newspapers, presuinalily 
for the Oil Products Company, “Usoliiie,’’ 
17 Battery Place, New York City. 

Tlie Stalker .Advertising Co., Colton 
Building, Toledo, Ohio, is sending out 
contracts to,a selected list of newspapers 
for the Allen Motor Company, Fostoria, 
Ohio. 

N. W. Ayer & Son, 3(K) Chestnut street, 
Philadelphia. Pa., are said to have se- 
(•un*d the following accounts: FNer- 
wear Hosiery t.'omjiany, "Everwear Hos¬ 
iery,” Milwaukee, Wis., and Eskay Baby 
Food. 

Tlie Bloomingdale-Weiler Advertising 
Agency, 1420 Chestnut strwt, Philadel¬ 
phia, Pa., is handling 10 inch, 5 time 
orders, in Pennsylvania newspapers, for 
the Allentown (Pa.) Fair. 

Nelson Oiesnian & Co., 1127 Pine 
strj-et, St. Ixiuis. Mo., are making con¬ 
tracts with newspapers in selected sec¬ 
tions for the Toiisiline Co., "Tonsiliiie,’’ 
Canton. 0. 

•Joseph E. Ellner Co.. 15 West 38th 
3tr»H‘t. New York City, has Ihs-ii ajipointed 
advertising agents of the Charters Fea¬ 
tures Corporation, New York City. 

Chas. 11. Fuller Co., 023 So. Wabash 
avenue, Chicago, 111., is placing new copy 
one time a week, for five mtintlis, with 
a large list of pajs-rs for E. I^awreiice & 
Co., "Gets It Corn Remedy,’’ Chicago, 
HI. 

Dauchy Co., 9 Murray street. New 
York City, is renewing contracts with 
newspapers in selec-leil sections for the 
lliscox Chemical Co.. "Parker’s Hair 
BaUain.” Patchogue, N. Y. 

Taylor-Critchfield Company, Chicago, 
is making coiitriicts with farm papers in 
Chicago tor 6 insertions of 50 line ads 
for Kalamazoo Stove Company, Kalama¬ 
zoo, Mich. 

The Stewart Agency, Chicago, is plac¬ 
ing orders with weekly papers in Chi¬ 
cago for 20 insertions of 12 line ads for 
11. L. BarlH*r & Co.. Chicago, Ill. 

W. B. Jones, Binghamton, N. Y., is 
placing orders with the niail order pa- 
|>ers for one ins<'rtion of 196 line ad for 
Norman Barclay, Binghamton, N. Y. 

The Uiiite<l Drug Company is renewing 
its advertising contracts witli the Boston 
new8i>aper8. 

Ewing & Miles, 1482 Broadway, New 
York City are issuing some advertising 
to farm pajiers for the Standard Mail 
Order Co. • 

She Talked Too Much 

“She calh-d me a ‘Regular Dallas News,’ 
Judge, and I had her arrested.” This 
was the testimony of a woman Indore 
Corporation Judge Sam Barnett, of Dal¬ 
las. in a case in which another woman 
had been arrested on a charge of using 
abusive language. Judge Barnett then 
asked the defendant what was meant by 
calling her neighbor a “regular Dallas 
News.” 

“She talks too much,” the defendant 
replied. 

Thereupon the judge dismissed the 
case. 

“ABOVE BOARD CIRCULATIONS” ^ 
The following newspapers are members of the Audit Bureau of Circula¬ 

tions and grant the right to the organization to examine, through qualified 
auditors or independent auditing concerns, who are certified public account¬ 
ants, any and all bills, news-agents’ and dealers’ reports, papers and other 
records considered by the Board of Control necessary to show the quantity 
of circulation, the sources from which it is secured, and where it is dis¬ 
tributed. 

ALABAMA. NEW YORK. 

NEWS ..Birmingham 
Average rirrulatlon for 1914: Dally, 36.23.1; 
Siiotla.v, 37,762. I’rlnted 2,207,384 llnea more ad¬ 
vertising than Its nearest competitor in 1914. 

CALIFORNIA. 

EXAMINER .I.,os Angeles 
A. B. C. Audit reports show largest Morning and 
Sunday circulation. Oreatest Home Delivery. 

BULLETIN .San Franclaco 

THE ritOGIlESS.romona 

GEORGIA. 

JOURNAL (Clr. 57,531).Atlanta 

CHRONICI.B .Augusta 

IJiDGER .Columbus 

ILLINOIS. 
HERALD .Joliet 

STAB (ClrcnlatloD 21,689).Peoria 

_IOWA. 

UEGI.'STKR & LEADER.Des Moines 
EVENING TRIBUNE.Des Moines 
Essential to covering Des Moines snd vicinity. 

THE TIMES JOURNAL.Dubuque 

SUCCESSFUL FARMING.Des Moines 
More tbnii 700.000 rirciilntion guaranteed and 

proven or no pay. Member Audit Bureau of 
Clrculatlona. 

KENTUCKY. 
MASONIC HOME JOURNAI.I^ulavllle, Ky. 
iSemi-Montbly, 32 to 64 pages.) Guaranteed 
largest .circulation of any Masonic publication In 
the world. In excess of 90.000 copies monthly. 

_LOUISIANA. _ 
TIMES PICAYUNE.......New Orleans 

MICHIGAN. 
PATRIOT (No Monday Issue).Jackson 
.\rerage three months ending March 31, 1915: 
Daily. 11,349; Sunday, 13,104. Member ‘‘Amer¬ 
ican Newspaper Pub. Ass'n.” ‘‘Gilt Edge News¬ 
papers.” and A. n. C. 

MINNESOTA. 
TRIBUNE, Morning and Evening... .MinneapoIlH 

MISSOURI. 

I‘OST-DISl‘ATCH.St. Ixniis 
Is tlH* only newspaper in Its territory with the 

heftutiful Uotograynre Picture Section. Circu* 
lation Qrst six niuntlis. 1915: 

Sunday nveraKc . 350.969 
Daily and Sunday. 204.197 

• MONTANA. 

MINEIt .Hntle 
Average dally. 11,684: Sunday, 17.971. for 3 

months ending March 31st. 1915. 

NORTH CAROLINA. 
SENTINEL .Winston-Salem 

.\pril G“v’t report. 5.0,55. Winston-Salem 
second largest city In North Carolina. 

NEW JERSEY. 

PRESS (Circulation 7,945).Asbury Park 

JOURNAI.Elizabeth 

PRESS CHRONICLE .Paterson 

COURIER-NEWS .PlalnOeld 

COURIER & ENQUIRER.Buffalo 
IL PROGRESSO ITALO AMERICANO.New York 

D.\Y....New York 
The National Jewish Daily that no general 

advertiser should overlook. 

_NEBRASKA._ 
'TRIBUNE .Hastings 

Circulation A. B. C. report, 5,640. Full leased 
wire report United Press. 

OHIO. 

PLAIN dealer.Cleveland 
Circulation for July, 1915: 

Dally .   132,603 
Sunday . 163,001 

REGISTER .Sandusky 
The must widely read dully publUbed in 

Nortbern Ohio between Cleveland and Toledo. 

VINDICATOR .Youngstown 

PENNSYLVANIA. 
TIMES . 
DAILY DEMOCR.VT 

TIMES LEADER ... 

SOUTH CAROLINA. 

DAILY MAIL. 

SOUTH DAKOTA. 
The Sioux Fulls Daily Press is the medluia 

that reaches the people in the towns and In the 
country. Largest Sunday paper of any town iU' 
size anywhere. G. l.ugnii Payne Company, New 
York ann Chicago. 

TENNESSEE. 
BANNER ..Nashville 

TEXAS. 

A.MBRICAN .AusUn 
"The Twentieth Century Paper of Texas” is 

alisulutely indeiieiident, printing all the news all 
tile time nnil printing it first. Seventy |ier eert. 
city circulation by carrier. 

ENTERPRISE .Beaumont 
Covers East Texas and West Louisiana 

STAR TELEGRAM .Fort Worth 
Net Paid Circulation, 35,000 dally. Over 60% 
more net paid city circulation and over 6,000 
mure net paid Sunday circulation than any other 
paper In Fort Worth. 

CHRONICLE .Houston 
The Chronicle guarantees a eireulation of 35,(XX> 
daily und 45.(Mill Sunday. 

POST ...Houston 

Over 80% city circulation to regular subscrib¬ 
ers by carrier. The "Home Paper” of South 
Texas, 30,00u guaranteed. 

TELEGRAM .Temple 
Net paid circulation over 6.000. 

_UTAH. _ 
HERALD REPUBLICAN.Salt I.ake City 

VIRGINIA. 
DAILY NEWS RECORD.!_Ilarrisonburg 

In the famous Valley of Va. only paper In 
the richest Agricultural County 111 United States. 

WASHINGTON. 
POST INTELLIGENCER .Seattle 

CANADA. 
ONTARia 

FREE PRESS .Ixmdon 
DAILY HERALD.Stratford 

Largest circulation in Perth County. The 
paper that Perth County people want to read. 

ROLL OF HONOR 
The following publizhert guarantee circulation and willingly grant any advertiser 

the privilege of a careful and exhaustive investigation. 

ILLINOIS. 

SKAXDINAVEN . 

INDIANA. 

THE AVE MARIA. ..Notre Dame 

NEBRASKA. 
FTIEIB PRESSB (Clr. 128.384)... 

NEW YORK. 
BOLI-ETTINO DELLA SERA.New York 

PENNSYLVANIA. 
TI.ME8 .(Chester 

~QUEB^. 
LA PRE8SE .Montrezl 
At. clrc., 1912, 114,371; ‘13. 127,722; *14. 140.342 
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AD HELD PERSONALS 

Robert C. Fay, advertising director of 
the Chicago Paper Company, delivered 
.on August 12 a stereopticon address on 
"The Value of Correct Paper in Book¬ 
lets and Correspondence” before repre¬ 
sentatives of Wall Street Insurance and 
ISanking Interests, at the oflice of Uore- 
inus & Morse, advertising agency, 31 
Nassau street. New York City. 

Carl Hunt, editor of Associated Adver¬ 
tising, the oflicial publication of the 
Associated Advertising Clubs of the 
World, has been in Des Moines recently 
in the interests of his paper. 

B. M. Pettit, advertising manager of 
the .1. T. Case T. M. Company, of Ra¬ 
cine, Wis., and M. L. O’Uea, of Ix)rd & 
Thomas Advertising Company, spent a 
(lay recently in St. Louis with W. S. 
Roberts, local branch manager for the 
.1. I. Case Company. 

L. II. Quinn, who has had charge of 
the advertising for the I. N. Martin Dry 
Goods Company, of Peoria, Ill., for the 
past five years, will open a general serv¬ 
ice office there September 1. 

Sherwood Field, a recent graduate of 
the University of Michigan, has joined 
the advertising department of the Kel¬ 
logg Toasted Corn Flake Company, of 
liattle Creek, Mich. 

(». K. Johnson, until lately associate 
editor of the Boot and Shoe Recorder, 
lias become advertising manager and 
-ales director of the William Eastwood 
A- Son Company, of Rochester, N. Y., a 
position which he once held before. 

O. P. Hand, formerly advertising man¬ 
ager of the Minneapolis Iron Store Com¬ 
pany, has lieen ap'pointed director ot 
publicity of the Burd High Compression 
Ring Co., of Rockford, 111. 

Cliir Knoble has joined the advertis¬ 
ing department of the Hyatt Roller 
Bearing Company of Detroit. Mr. Noble 
was formerly connected with the Na¬ 
tional Cash Register Company, of Day- 
ton. Ohio. 

C. A. Bonniwell, of .Auburn, Ind., has 
joined the advertising department -of the 
.Auburn Automobile Company. 

Herbert Houston, of New York, presi¬ 
dent of the Associated .Advertising 
Clubs of the World, is scheduled to 
speak before the Ad Club of Des Moines 
on September 15. 

Ro.ss L. Schram, until recently assist¬ 
ant advertising manager for the Pack¬ 
ard Motor Car Company, has become' 
distributor in Ottowa for the Ford Mo¬ 
tor Car Company, of Ottowa, Can. 

Charles II. Stringer, Detroit manager 
of the American Lithographing Com¬ 
pany, has resigned and sailed for Eng¬ 
land to join the British army. Mr. 
Stringer saw service as lieutenant with 
the British army in the Boer War, and 
has been given the commission he for¬ 
merly held. 

Robert T. Gebler has resigned as ad¬ 
vertising manager of the Technical Sup- 
))ly Company, Scranton, Pa., to take a 
similar position with the Keasl)ey & 
Mattison Company, .Ambler, Pa., manu¬ 
facturer of asla'stos j)roducts and phar¬ 
maceuticals. 

F. F. Finch has Ireen appointed sales 
manager of the Parsons & Parsons Com¬ 
pany, Cleveland, collar and ciitf makers. 

A. M. Dodd has resigned as treasurer 
and general manager of the Shuman Ad¬ 
vertising Company, Chicago, to engage 
in the advertising business for himself 
in the same city. 

W. J. Morton, of the W. J. Morton 
Company, special representatives in New 
York, left this week on a trip to the 
Pacific Coast. He will spend a few days 
np-state en route. 

Byron W. Orr, advertising manager 
of the Southwestern Publishing Com¬ 
pany, has been appointed publicity agent 
of the Dallas (Tex.) Advertising League. 

Samuel J. Freeman, edit«»r of the New 
York Observer and of the Congers Rec¬ 
ord, died in his home in ('ongers, N. Y., 
Tliursday. He was 57 years old. For 
thirty-four years Mr. Frer-man had lM*en 
connected with the Observer. 

AD FIELD NOTES 

During "Newspaper Week” from Oc¬ 
tober 10 to October 16, set aside as a 
special week for boosting Minnesota, 
seven hundred daily and weekly newspa¬ 
pers in the state are planning to give the 
movement, with front page publicity, 
space which an advertiser could not buy 
for $120,0o0. These special editions and 
newspaper boosts are to be sent by the 
newspapers to a large list of residents ot 
other states, supplied by the Minne.sota 
Editorial Association. 

The Inter-South .Advertising Agency, 
incorporated by T. V. Orr, Charles K. 
Trotter, Thomas .1. Gilmore, Noel • L. 
Owen and Ross Ilardenbrook, has been 
organized in Memphis. T. V. Orr, head 
of the new corimration, has for 15 years 
been identified with many national ad¬ 
vertisers. T. ,1. Gilmore has been in 
the advertising business in Memphis for 
a number of years. He formerly con¬ 
ducted the Gilmore-Greenlaw Advertising 
Agency. C. K. Trotter and H. L. 
Owen are widely known to the printing 
trade of Memphis and Nashville. 

T. M. Hobson, formerly of Richmond, 
Va., has written a letter to a Salt Lake 
City paper recommending the appoint¬ 
ment of a publicity manager for that city, 
whose duties it shall be to follow up every 
lead and every opportunity that may- 
ad vert ise Salt Lake City. “Richmond 
has such an expert” writes Mr. Hobson, 
“and when a notable capitalist or a party 
of capitalists visit that city they are not 
allowed to long forget its advantages. 
This publicity e.xpert is employed by the 
city to carry on this “follow up” work 
and its success cannot be underestimated. 
Such a campaign would bear even greater 
results in a city such as Salt Lake, which 
is visited by thousands of eastern capt- 
talists each year. 

The Arkenberg Special Agency, of To¬ 
ledo, Ohio, which handles newspaper 
classified advertising for agencies, will 
establish a branch office in New Y'ork. 

The plan to raise a fund with which 
to advertise San .Antonio has met with 
general approval. The idea is to get to¬ 
gether the Thousand Club as an adjimct 
to the Publicity League, with a basic 
membership of ten dollars, each diflerent 
interest to take as many memberships 
as their interest in this campaign will 
dictate. Some firms already have indi¬ 
cated they will take from fifteen to 
twenty-five memberships in the Thousand 
riul). 'J he idea is, if possible, to get -i 
thousand men to put up not less than 
.-iilO each. The jdan that has been sug- 
psted is for an endless chain with tiio 
idea that each man will get at least one 
other to join the undertaking. 

The Marquette (Alich.) Commercial 
Club has subscribed .$.300 toward a per¬ 
manent bureau of industrial and natural 
resources to be maintained by the Chi 
cago Herald for the purpose of bringing 
the homeseeker and the investor in touch 
with agricultural development in the 
ITnited States. The u|(per penisula will 
contribute .$3,000 toward the fund to lie 
ustKl for this purpose. 

Russell N. Edwards, a consulting in¬ 
dustrial engineer, has joined the stall of 
the Russel M. Seeds Company, of Indian¬ 
apolis. This is believed to be a new 
idea in advertising service. In explana¬ 
tion of this new move Mr. Seeds ex¬ 
plained recently: “To prepare intelli¬ 
gently a merchatidisiiig and advertising 
campaign for the jiroduct of a manufac¬ 
turer of machinery—and this includes 
automobiles—or any kindred line of 
commodities, we must thoroughly under¬ 
stand all the mechanical or electrical 
points involved. AVith an expert engi¬ 
neer connected with our organization we 
can help o)ir clients with valuable sug¬ 
gestions along lines of design and ef¬ 
ficiency in shop practice.” 

T. V. Orr, Cffiarles K. Trotter, Thomas 
J. Gilmore, Noel L. Owen and Ross Har- 
denbrook are mentioned as the incorpor¬ 
ators of the new Inter-South Advertising 
Agency of Memphis, Tenn., which or¬ 
ganization will handle every phase of 
publicity, both in local and out-of-town 
mediums and publications. 

HOUSTON TO BE AD MEN'S GUEST 

Dinner in His Honor to Be Given at 

McAlpin, September 21 

The advertising organizations in New 
A'ork City are uniting to give President 
Herbert S. Houston, of the Associated 
.Advertising Clubs of the World, an op¬ 
portunity to announce the pious of his 
administration, and incidentally to start 
him off on his first “across country” tour 
with a wave of enthusiasm for his home 
town. A subscription dinner will be given 
in the grand ball room of the Hotel AIcAl- 
pin on Tuesday evening. Sept. 16, under 
the auspices of a committee composed of 
the presidents or other executive officers 
of New York City associations. 

The general chairman is Harry Tipper, 
president of the .Advertising Men’s 
I.eague of New Y’ork City, and president 
of the Association of National Advertis¬ 
ers. The other members of the commit¬ 
tee are: A. C. G. Hamraesfahr, president. 
Quoin Club; A. C. Reiley, board of direct¬ 
ors, As.sociation of National Advertisers; 
I*. 15. Hromfield. chairman. .Association of 
New Y'ork Advertising .Agents; Louis 
Wiley, Daily Newspaper Departmental. 
.Associated Advertising Clubs of the 
World; Preston P. Lynn, president. 
Sphinx Club; K. H. Fulton, Poster Ad¬ 
vertising Association; Arthur Haller, 
|)resident. Technical Publicity Club; 
W. H. Ukers. president. New Y’ork Trade 
Press .Association; H. H. Cooke, chair¬ 
man. tiraphic .Arts .Association: S. 
Pratt, (tutdoor Advertising Association: 
lA?wellyn K. Pratt, Specialty M'anufaclur- 
ers’ Association; Frank 01)er. president. 
Religious I’ress .Association ; Manley .M. 
Gillman, Associated Retail .Advertisers’ 
.Association; Crosl(y 15. Spinney, presi¬ 
dent, Itepresentatives’ Chdi; F. St; John 
Richards, president. Six Point lasagne; 
Thomas .A. Barrett, .Agricultural Publish 
ers’ .Ass<y<'intion. 

President Houston will be the principal 
speaker. The day following the meeting 
he will start for the Pacific Coast, stop¬ 
ping at Indianapolis for a meeting of the 
.Associated Club’s Executive Committee, 
and then making other visits on the way 
Westward. 

Atlantic (aly Evening News Suspends 

Orders of dissolution were filed with 
the Secretary of State August 25 by the 
Evening Union Publishing Comj(any of 
■Atlantic City. .Acting Governor Walter 
E. Edge is named as the agent. The 
Union was incor|)')ratcd in 1!)05 for 
.$15.<t(l0, and one of the inc<nporators was 
Carlton Godfrey. Speaker of the last 
House of .Assembly. 

PUBLISHER’S NOTICE. 

Sn1»8orl?»l loll: Two I>DlInrH H yoar In tlie 
Unlteil uiul rolonhil foasesHions. $2.50 a 
year In Canada and $:{.<K) foreign. 

It la that tiTe piildiration ahonld 
he mailed to the home address to iiisnre prompt 
tiellvery. 

The Kditor and IMddlsher pio;e eontalim 072 
a^ate linea, 108 on four. 

/ 
The eoliimna are 15 plean. 

AdvertiKln;? Itaten: Transient Idsplay, 25e. 
an apnte line. 

I.iheral diaeonnts are allowed on either time 
or apace eontraets. 

Small advertisementH under proper claaHfflea- 
tion will he eharped as folloAY's: For Sale and 
Help Wanted, fifteen eents a line: Rimlness Op- 
portniiily and MlHcellnneoua. twenty-five centa 
a line, and Sltiiatlona Wanted, ten centa a line, 
count alx worda to the line. 

The Editor and Puhliaher can be found on 
Hale each week at the following; newa-staiidHi 

New York—World Riilldlnjc. Trlhnne Build 
Injr. Park Row RiilldInK. 140 Naaaau street, 
Maitnliur's (opposite the World Building). 33 
I’ark How: Tlie Woolworth Building. Timea 
Unfldlng. Forty-aecond Street and Broadway, at 
basement entrance to Subway; Brentano** Book 
Store. Twenty-aixth Street and Fifth Avenue 
and Mack’s, opposite Macy’s on Thirty-fourth 
Street. 

PhlladelphU—U Q- Bau. 7Ui and Chestnut 
Streets. 

Pittaburgh—Davis Book Shop, 410 Wood 
.Street. 

Washington, D. C.—Bert E. Trenls, 511 Four¬ 
teenth Street, N. W. 

Chicago—Post Office News Co.. Monroe Street. 

Cleveland—Schroeder’t News Store, Superior 
Street, opposite Post Office. 

Detroit—Solomon News Co., 69 Lamed Street, 
W. 

San Francisw^-R. J. Bldwell Co.. 742 Market 
Street. 

Publishers* Representatives 

ARKENBERG SPECIAL AGENCY, 
Publishers’ Representatives, 

Classified Advertising Exclusively, 
406A Madison Ave., Toledo, O. 

BUDD, THE JOHN, COMPANY, 
Burrill Bldg., N. Y.; Tribune Bldg., 

Chic.; Chemical Bldg., St. Louis. 

CONE, LORENZEN & WOOD¬ 
MAN, 

Brunswick Bldg., N. Y.; Advtg. Bldg., 
Chic.; Gumbel Bldg., Kansas City. 

DE CLERQUE, HENRY, 
Chicago Oflice, 5 S. Wabash Ave. 
New York Office, 1 W. 34th St. 

GLASS, JOHN, 
1156-1164 Peoples Gas Bldg., Chicago. 

O’FLAHERTY’S N. Y. SUBURB 
LIST, 

22 North William St., New York. 
Tel. Beckman 3636. 

PAYNE, G. LOGAN, CO., 
747-748 Marquette Bldg., Chicago, 

Ill.; 200 Fifth Ave., New York, 
N. Y.; 8 Winter St., Boston, Mass.; 
Kresge Bldg., Detroit, Mich. 

VERREE & CONKLIN, INC., 
225 Fifth Ave., New York. 

Tel. Madison Sq. 962. 

WARD, ROBERT E., 
Brunswick Bldg., New York. 
Advertising Bldg., Chicago. 

Advertising Agents 

COLLIN ARMSTRONG, INC., 
Advertising & Sales Service, 

115 Broadway, New York. 

BRICKA, GEORGE W., Adv. Agent, 
114-116 East 28th St, New York. 

Tel 9101-9102 Mad. Sq. 

FRANK, ALBERT & CO., 
26-28 Beaver St., New York. 

Tel. Broad 3831. 

HOWLAND, H. S., ADV. AGENCY. 
INC., 

20 Broad St, New York. 
Tel. Rector 2573. 

LEVEY. H. H., 
Marbridge Bldg. 

Tel. Greeley 1677-78. 

THE BEERS ADV. AGENCY, 
Latin-American “Specialists.” 
Main Offices, Havana, Cuba. 
N. Y. Office, Flatiron Bldg. 

Highway Signs in Danger 

Under a New York law which will 
take effect September 1. people and con¬ 
cerns placing advertising signs within 
the limits of a public highway, will be 
subject to prosecution. Seven States 
now have a law making it unlawful to 
post the signs within the highway limits. 
They are New York, Vermont, Rhode 
Island. Massachusetts, Connecticut, 
Pennsylvania and Maryland. 



THE EDITOR & PUBLISHER AND THE JOURNALIST. August 28, 1915. 

A woman discontinued her sub¬ 
scription to a certain so-called 
popular newspaper because the 
size of its sheet was changed 
and it no longer fitted her pan¬ 
try shelves. 

What could be further from even the smallest 

purpose a newspaper is intended to serve? 

A newspaper should carry with it an aura of 

sincerity, honesty, intelligence, and right intent 

which will commune/ respect and consideration. 

Such a newspaper is The New York Evening Post, 
as evidenced by the largest distribution to the most 
discriminating subscribers in its history of 1 14 yeMs. 

An advertiser, when contemplating the use of a medium 
with a serious-minded clientele,cannot afford to overlook 
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