
Congrats! 

NEW YORK. SEPTEMBER 29, 1923 10c Per Copy 

First with the quake 
quaking .... 

(hic of the Jaf liisaslfr photos securi-d 

hy I’ ir til II cost of nioiiy thousands of 
didlars .... thr only l•.ristillf; pU'turi’ of it 
i/iiakc iiuokiiiii! ./« epic of iiciks picture 
aettiii}!—the privilege of publishiif^ it was 

enjoyed hy /’ iV subscribers! 

1 P & .\ siK-iuls husc 1 
sums <111 airplanes. | 
For instance: 

(for the last four 
IIH)llths ) 

Sliclby 
tight . .. $2.3()0 

Willard- 
Firpo .. $1,000 

Harding 
funeral .. $3,100 

1 lempsev- 
Firpr) .. $U50 

laiKtnesc 
Quake .. $3,0(X) 

TOTAL . $10,650 

& A 
'oops Jap pix! 

ONG before the flames of ruined Tokio and Yokohama were under 

control—before the cables were even open for news service, the first 

pictures of the j;reatest natural cataclysm in modern times were 

ate to America—to P & subscribers! By the fastest mail steamers 

tncduver—hy the fastest cross continent plane flight ever made for 

s picture service—this epic of news picture getting was completed. 

A subscribers enjoyed positive beats everywhere except in New York, 

e they had an even break. The flights alone cost three thousand 

rs and untold effort. . . . 

it has been proved before that P & A is first in pictures. It is first in 

tties, first in enterprise, and it has unlimited financial backing tt) carry 

its policy of getting the pictures first everywhere. It was proved 

al times last year—and this year, with Harding pictures. Dempsey- 

i fight pictures, the Jai)anese (piake. and many other scot)ps. 

A vnll repent! There may he another scoop tomorrow—wire or phone for 

and rates today! 

./ few of the tK'ircs jcc Inri'c received from 
dcUfjlited subscribers, auent the latest P & el 
acliicvcinent: 

(JL'AKE PHOTOS RECEIVED 12:30 WEDXES- 
1).\Y BE.\T OPPOSITIO.X COMPLETELY. 

—Erie Uiopalrh Heraltl. 

.WE HAD FINE NEWS BE.XT, REGARDS 
TOYOCRBOYS. -Detr«i, Free Pre«. 

TELEPHOTO QUAKE PICTURES ARRIVED 
TUESDAY MORNING .\CTUAL PICTURES WED 
NESDAY MORNlNt;, SCOOP ON OTHER PIC¬ 
TURE SERVICES. i n 

— Aurora Bearon iNew«. 

YOKOHAMA PICTURES HERE (ilVTNG US 
SCOOP. ENTIRE ST.ATE TOKIO, THEATRE 
PHOTOS MONDAY NK'.HT. ALSO COMPLETE 
BEAT, WONDERFUL SERVICE. 

—Mu.kogee Phoenix. 

lAPAN PltrrURES .... TRIMMED ALL OTHER 
SERVICES, EXCEITENT. 

--Desi Moines Register & Tribune. 

QUAKE PHOTOS COMPLETE. SCOOP HERE, 
THANKS FOR C.OOD SERVICE. 

—Toledo Blade. 

P & A HAD A CLEAN BE.\T IN WASHINGTON 

-Washinidnil Sur. 

QUAKE PICTURES ARRIVED 7..I0 WEDNES¬ 
DAY .MORNING, HAD THEM EXCLUSIVELY 
\LL DAY, EXCELLENT BIT OF SERVICE. 
WISH TO CONGRATULATE YOU. 

—IiMKanapoIis News. 

acific & Atlantic Photos, Inc. 
25 Park Place, New York ta 
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Announcement is made that 
Effective October i, 1923 

S. C. BECKWITH 
SPECIAL AGENCY 

is our Representative in the 

National Advertising Field 

THE ST. LOUIS STAR 
Member Audit Bureui of ChviiliHom 

* \ 

Don*t Say **Paper” — Say **STAR” 
Trade Mark Registered 
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The 
Clevdand Piess 

lias nuuntmned an aven^ 
daily circulation for the 
fidsi six months of €fv&* 

This is the jlreatest 
period OaUy Qrculation 
ever attained by a 

Clevelana ot* 
Ohio Neivspaper 

The Cleveland Press is a Scripps-Hovard Newspaper 
(includh^ the Scrij^-M^^Rae League) represented nationdiy by 

^LIED NEWSPAPERSJnc.,52yandeibittAveJ4ew^iic 
^»5S0HB§IR CmCAQO-CLEVELAND-aANFEANCISCO-CINCIIilNAn-ATLANTA-ST LOUIS 
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Getting women 

to ask for your textiles 

and articles of women’s wear in 

Philadelohia 
9 TMAGINE if you can the vast needs of the women 

I and children in the half-a-million separate 
■| dwellings in Philadelphia? 

" Dry goods, silks, underwear, stockings, corsets, 
ready - made suits and overcoats, hats, shoes and 
the many other distinctly feminine things. 

The Bulletin has published a routed list of 9148 sepa¬ 
rate shops in Philadelphia that cater to women, and 
can give you first hand information and help. 

If you wish to expand your business it will be well 
for you to discuss Philadelphia with any of our agents 
listed below, or come to Philadelphia and size up the 
market for yourself. , 

Dominate Philadelphia 
Create maximum impression at one cost by concentrating in the newspaper 

“nearly everybody” reads— 

'pttllrtin 
PHILADELPHIA’S NEWSPAPER 

U. S. Post Office report of net paid circulation for six months ending March 31, 1923— 

NEW YORK 

814 Park-Lexington Bldg. 
(46th St. & Park Ave.) 

Verree & Coiddin, Inc^ 
28 East Jackson Boulevard. 

Mortimer Bryans, 
125 Pal) MalL S. W. 1 

DETROIT 

C. L. Weaver 
Verree & Conklin, Inc., 
117 Lafayette Boulevard. 

PARIS 

Ray A. Washburn 
5 rue Lamartine (9) 

SAN FRANCISCO 

Harry J. Wittschen 
Verree & Conklin, Inc., 
681 Market Street 

Copyriaht. 1923—Bulletin Company. 
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NEW YORK, SATURDAY, SEPTEMBER 29, 1923 No. 18 ' 

PAPERS WINNING BITTER PRESS STRIKE 
Members of Old Union, Defunct by International Action, Voting Whether to Return Under Contract 

Between Latter Organization and Publishers, Which They Rejected a Few Days Ago 

Eight days of striking found members has also assembled several hundred men 
of the former Web Pressmen’s sales produced by their regular newspa- are expected to be resumed shortly, of varying degrees of pressroom experi- 

limon Xo 25 in New York seeking [lers campaigns. One mer^ant admitted Every pressroom in the city is now ence, and a few members of the old local 
of regaining their former stand- that two weeks more without newspaper manned by members of the international have been restored to their places by 
their offices and in their relations advertising would have closed his doors, union and non-members employed by the agreement between the publishers and the 

^ the international union. Negotia- Limited copy is appearing from the Publishers Association under the terms of international officers, the latter issuing 
^ carried on by foremen on strike with large stores in the 16-page papers, which the c<mtract which was closed last Fri- international union cards. 
Sintemational officers resulted in prac- also resume the editorial pages that were day night between the rmblishers and the Comparatively few of the old work- 
^ acceptance by the strikers’ commit- dropped from the eight-page editions. international union. Union members have men are back at work, however, but it is 
«of the international board’s terms for Total distribution of the newspapers is been drafted from other cities by Presi- believed that many will return after the 
Sir return to work, which will be sub- now almost up to normal in the city and dent Berry, in sufficient numbers to put meeting Friday night. 

to a meeting of the former local’s suburban districts, and normal condi- competent pressmen into every office. A Meetings of the strikers have been held a meeting of the former local’s suburban districts, and normal condi Meetings of the strikers have been held 
r.hip on 'Friday night for vote by tions, both in size of papers and editions, committee of the Publishers Association daily throughout the week, following a 

ballot. 
The terms on whicn 

vote will be taken 

i. .\cceptance by the 
loi pressmen of cards 

the international 

unico. . . 
I .\cceptancc of tne 

iK« contract made with 
polishers asswiation 

the international 
, with guarantees 
its terms would be 

...fully carried out. 
J, Apeement t h a h 

ns guilty of sabo- 
or destruction of 

y will be barred 
their former posi- 

Tbese conditions were 
d after the strik- 
foremen had at- 

ed negotiations with 
publishers for rec- 

itinn of their old 
a ion and elimination 

the situation of 
jor George L. Berry, 
trr,atk>nal president, 

had revoked the 
.;'s charter and made 

new contract between 
Publishers .Association 

nd the international 
non. The publishers 
dosed to discuss such 
■dit'.rms or to do busi¬ 
es with representatives 
I the organization which 
id broken faith with 
ra and the foremen's 
■unittee then turned to 
eir international offi- 
ers. 

The local union is dead 
id no successor will be 
ipnizid for the present 
I is understood, con- 
^ual relations with 
* newspapers being ex- 
®t<l by the internation- 
i onion. 
Jit newspapers ended 
•n't combined editions 
jVmtxT 27, after eight 
ps. and started to issue 

papers on Sep- 
25. The eight- 

^ papers of the pre- 
JjMis SIX days had car- 
™ no local advertising 

** large stores were 
to adopt extraor- 

BAG AND BAGGAGE C. R. Macauley 

large meeting last Sun¬ 
day at which they rejected 
the contract negotiated 
by the international body 
and to remain on strike 
Deprived by the interna- 
tional’s action of strike 
benefits from the union 
and unable to expend 
their former local's funds, 
they claim to have se¬ 
cured large donations and 
loans from other New 
York unions to finance the 
strike, some statements of 
their fund placing it at 
over $3(X),000. 

Their meeting Sunday 
night was marked by- 
violence, chiefly verbal. 
Summoned to meet by 
President Berry at the 
Town Hall for an ex¬ 
planation of the new con¬ 
tract, granting a $3 wage 
increase, higher over¬ 
time rates, and shorter 
hours, they refused to 
hear Berry when he 
ordered I^ocal President 
David Simons and a 
member of the local scale 
committee off the plat¬ 
form. The strikers de¬ 
serted the hall in a body, 
leaving Berry to rpd 
and explain his contract 
to two members who re¬ 
mained. Denouncing 
Berry as a traitor, a 
strikebreaker, and an op¬ 
pressor, they held a rump 
meeting, where they 
voted unanimously not to 
return to work. 

Later a committee of 
strikers called on John 
N. Harman, publisher of 
the Brooklyn Times, on 
which Simons had been 
employed before the 
strike, and offered to re¬ 
turn under the terms of 
the new contract on con¬ 
dition that the combined 
headline be removed 
from the paper. They 
were refused by Mr. 
Harman, who has been 
in charge of one of the 
Times’ presses since the 
start of the strike, and 
whose office force op¬ 
erated the machines with¬ 
out the help of unkm 
members until the middle 
of this week. 
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settlement as between the parties hereto. 

Pressroom ContUtions 

It is agreed that the following conditions shall 

(2) It is agreed that on the six and a half 
hour nights the office shall have continuous op' 

Efforts were then made by the strikers announcing Tuesday offerings and have .>» pa><t. and for other valuable 
to secure the intervention of Archbishop made wide use of handbills, wagon pos- kmwf^^ed"*’ which is hereby ac- 

ffayes, Hishop Manning, Hishop Mai- ters, etc. Several of the stores sent news- * The f*ublishers* Association of New York 
loy and Rabbi Magnes in order to gain paper-size sheets to newsdealers through- City, composed of the following daily news- 
a new life for the dead union. The ec- out the city, offering as high as IVi cents p®p*''* = 
clesiastics -were regarded by the strikers, for each one distributed with a newspa- The World 

they said, as “beyond newspaper influ- per. Nc™'y* t^T-*** 
ence,’’ but no success was had in securing Only staple articles have been selling in The New York Am”ican 
their mediation. most of the larger stores, luxuries miss- The New Yorkjoumal 

President Berry issued several state- ing the impetus of the newspaper ad- J!?' S"" 
ments, setting forth the true situation of vertising and remaining dormant. One The Evening Telegram 
the past eighteen months between the pub- large merchant whose profit lies especially The New y^ker Ilerdd 
lishers and the local union. He declared in the luxury class of his merchandise, m®*! 
that he aimed to prevent a knockout by said not for publication with his name that' The D^My'>?ew s 
either side to the controversy, that the another fortnight of “combined newspa- New York Evening Post 
international stood firm for arbitration pers” would have closed his doors. Brooklyn Daily Eagle 

when conciliation^ fails, that it seeks to It has been a salutary lesson in the B^miklyn curze?/** 
confiscate no man’s property, as the local value of newspaper space which the pub- New Yorker Staats Zeitung 
union by its illegal strike in effect did, lishers can credit to the strike along with 
and that the local union’s policy of em. the elimination of the chaotic pressroom Brook'yn'T^mM* 
barrassing the industry on which their conditions of recent months. More than . • ,! r j 
living depended made it impossible for Ae ever, the strike and its sequels have placed and"coB"c?ively « Ihe““ 'pubii*8he?' 
international officers to act otherwise than the publishers dominant over all phases party of the first part 
they did. of their operations, including the press- The International Printing Pressmen’s, and 

“It is meeting ^d will meet squarely room and the large advertising accounts Ja^Vtor imo t^Vg'rwm^TthU 
every responsibility ana do everything —results that were certainly not expected 2ist day of September, 1923, as a basis of 
necessary to defeat and eliminate from by the striking pressmen. settlement as between the parties hereto, 

the international union the policies that The most tangible and probably the Pressroom Conditions 

have obsessed the former Itxal union and ^st permanent outcome of the struggle ^g^ed that the following conditions shall 
thst were responsible tor this most un- for mastery in the pressrooms h&s been made (iterative in the pressrooms of the psirty 
fortunate situation,’’ Mr. Berry con- the new cwitract which was negotiated of f’’’®* p®''* immediately following the for- 

cluded one statement. last week, as forecast in Editmi & Pub- *" ThJ'^inu r?/ ^ttiem^t^are a. fniinw.- 
Equally firm in their stand have been lisher of Septeniber 22. Its outstanding (i) i??ght work shall consist of forty-one 

the publishers, despite the crippling of a points are stated in the box on this page, hours per week to he performed in the follow- 
department vital to their prosperity. Their but the document itself is interesting and 
statements have notified former em- historically important. It is reproduced only iip<,n^ne weclc’s notice;'all other nights 
ployes that their places were being filled jn full as follows: during the week to be of six and onc-haJf hours 
and that while the publishers would con- X- V u w u t> ■ " specifiMlly understood that on the 

Whereas, New York Web Printing Pressmen’s two designated eight hour night shifts that half 
Slder in friendly attitude requests tor Umon No. 25, hitherto a local union subordinate lif one hour for luncheon shall be allowed on 
restoration from former pressroom hands, to the International Printing Pressmen’s and office time, and as nearly as practicable in each 
they would not be able to find places for Assistants’ Union of North America, has this office at the same time each working day or 
oil tlioir old f<-ir/-pe f*®*” dissolved and its charter revoked in night, it being recognized that regularity of 
ail oi ineir oia lorws. rr j consequence of an illegal strike begun by said work and meats are essential not only to com- 

But while the publishers have SUttered union without authority from the International fort, but health. The publishers may send 
from curtailed revenues, the discomfort Printing Pr^smen’s and Assistants’ Union of crews to luncheon, however, one or more full 

of manning pressrooms, and of violence ^'wtrlasr^he Publishers’ Association of New ’’Tis^further“understood and agreed that no 
to employes at the hands Ot the press- York City, desires to contract with the Inter- press crew shall be sent to lunch before the third 
men, it seems safe to state that the national Printing Pressmen’s and Assistants’ hour after starting work or be kept from lunch 
lircToct mnnov Inecoc Bavo Boon inrurrpH C'nion of North America to furnish men to for more than five hours after starting work 
largest money losses nave oeen meurrea p^^^ accordance with except on the six and one-half hour night shifts 
by the advertisers, Chieny retailers and definite stipulations that will guaraintee full pro- provided for in the next paragraph, 
financial houses. duction, peace and the highest possible efficiency (2) It is agreed that on the six and a half 

TVnartment ctore Bparlc even tBnsp ca- *•* Pressrooms; and hour nights the office shall have continuous op' 
l^partment store neaas, even tnose ca whereas. The International Printing Press- eration and no lunch period is required to be 

tering to permanent customers, said in- men's and Assistants’ Union of North America given at the expense of the office, provided, 
ability to promote sales through the news- agrees to furnish such men in cooperation with however, that no press crew shall work longer 
oaner columns was nrovinK a serious Publishers’ Association of New York City, ^ than six ^d one-half hours without receiving a 
v . .1_■_; r * e n to the same end; ' lunch period, provided further that if crews are 
handicap at the owning ot the tall season. Now, therefore. This agreement witnesseth: required to work more than six and one-half 

Bernard F. Gimbel, vice-president of In consideration of One Dollar ($1) each to hours the office shall designate the luncheon 

Gimbel Brothers, Inc., was quoted in pub- 
lished statements as saying he thought 

hrya^"srii'L?es.’"'“"““® TERMS OF THE NEW CONTRACT 
^ We depend upon newspaper advejtis- ^ HIEF points in the new agreement between the Publishers’ Association 
ing for ^uch <n our selling pow^, fie of New York City and the International Printing Pressmen’s & Assistants’ 
add(^. It >s the newspaper advertising. Union, under which New York newspapers will he printed for the next year 
combined with the standing of the store , ’ follow 
doing the advertising, which makes the 
buyer realize his ne^ of some article 1. Revocation of the local union’s charter. 
which otherwise he might have neglected 2. Agreement hy the I. P. P. & A. U. to furnish crews for all presses, 
to purchase.” guaranteeing full production, peace and the highest efficiency. 

Others were quoted as follows. Agreement for co-operation between publishers and I. P. P. & A. U. 
'Y- Bonwd, secretary of Bon- 

wit. Teller & Co.: “I have no doubt that rxii. i. -i.r-i.i- jh 
If the strike lasts much lonuer we will Night shift of 41 hours per week, two nights of eight hours and all 
feel a huge effect. Newspajlr advertis- ®.^, 6% hours each. Half-hour luncheon period on office time on 
ing is doubtless the most valuable ad- “®®'’ shifts. No luncheon period on office time on 6% hour shifts, but 
vertising in the world, and as the retail n®* required to work more than 6% hours without luncheon on 
stores are deprived of this medium they office time. 
will feel the loss more and more. The 5. Night work between 8 p. m. and 6 a. m., except on Saturday night, 
discontinuance of full news about events when the work is to be performed between 5 p. m. and 5 a.m. (The previous 
in this country and abroad has a most shift was between 7 p.m. and 7 a.m. 
disturbing effect on the minds of cus- Day gfiift of 8 hours, between 7 a.m. and 7 p.m., including half an 
tomers, ^d causes uncertainty and un- hour for luncheon on office time. 

onc-half for men called to work before regular starting 

Co.: ..ffiejo"^ SffieTaylir*'* 
IS especially important at the beginning j .., x - ,,, 
of a season as now when the stores are ®- “rice and one-half for four hours overtime, double price thereafter, 
introducing their new styles and paving 9. Men called back to receive $2 for the call and doable price for work 
the way for the new season.” performed after being recalled to their posts. 

James_ McCreery & Cx).: Newspaper Day men called before 7 a. m. to receive $1 additional pay. 

advertising is ° ^ 11. Increase of $3 a week, giving men in charge $54 day; $57 night; 
return 'to ^normalT soon.” ^ journeymen, $48 day and $51 night; juniors, $32 day and $35 night. 

Hearn W. Street, one of the executives 12. Provision for adjustment of above wages by conciliation or arbitra- 
of Blair & Cx)., a leading Wall Street tion to bring them in line with previous proposals of pressmen and publishers, 
banking house: “Investment bankers were 13. Provision for appointment by each party to contract of three mem- 
not certain until the pressmen’s strike be- hers of conciliation board. If this is unable to agree in 15 days, they are 
gan that newspaper advertising played a to select three disinterested persons to sit with them, each group to have 
big part in their business. We know one vote. If the original six cannot select three disinterested arbitrators, 
now what invaluable^ service the newspa- the Governor of New York is to be requested to name such persons, 
pers render us. _ It is next to impossible Provision that the temporary scale shall not deprive any man of a 
to put over a big bond issue withwt ad- ^ increase in pay. 

iS!‘*a’?ld’ wnr'^not'^'Sither ^ rear'JiY- Provision that the conciliation board shaB assist the parties in 
c^ars ” making a permanent contract, wages in which shall be retroactive to ^eptem- 

Gimbel Brothers sent to all charge cus- 1^23. 
tomers on Monday a 60-word telegram 

hour in accordance with th, —. .. 
(3) Night work shall be 

6 a. m., except Saturday nishtivi*-*- 
shall be between s p. mf 

(4) Day work shall consist of'^ 
tive hours per day, between 7 i 
including half an hour for 

Whereas, The International Printing Press- eration and no lunch period is required to be 
men’s and Assistants’ Union of North America given at the expense of the office, provided. 

Now, therefore. This agreement witnesseth: require to work more than six and one-half 
In consideration of One Dollar ($1) each to hours the office shall designate the luncheon 

TERMS OF THE NEW CONTRACT 
^ HIEF points in the new agreement between the Publishers’ Association 
^ of New York City and the International Printing Pressmen’s & Assistants’ 
Union, under which New York newspapers will be printed for the next year 
at least, follow: 

1. Revocation of the local union’s charter. 

2. Agreement by the I. P. P. & A. U. to furnish crews for all presses, 
guaranteeing full production, peace and the highest efficiency. 

3. Agreement for co-operation between publishers and I. P. P. & A. U. 
in securing crews. 

4. Night shift of 41 hours per week, two nights of eight hours and aU 
other nights of 6% hours each. Half-hour luncheon period on office time on 
eight hour shifts. No luncheon period on office time on 6V^ hour shifts, but 
men are not required to work more than 6% hours without luncheon on 
office time. 

5. Night work between 8 p. m. and 6 a. m., except on Saturday night, 
when the work is to be performed between 5 p.m. and 5 a.m. (The previous 
shift was between 7 p. m. and 7 a. m. 

6. Day shift of 8 hours, between 7 a. m. and 7 p. m., including half an 
hour for luncheon on office time. 

7. Price and one-half for men called to work before regular starting 
time, and night overtime rates for overtime work performed before or after 
the hours for the day shift. 

8. Price and one-half for four hours overtime, double price thereafter. 

9. Men called back to receive $2 for the call and doable price for work 
performed after being recalled to their posts. 

10. Day men called before 7 a. m. to receive $1 additional pay. 

11. Increase of $3 a week, giving men in charge $54 day; $57 night; 
journeymen, $48 day and $51 night; juniors, $32 day and $35 night. 

12. Provision for adjustment of above wages by conciliation or arbitra¬ 
tion to bring them in line with previous proposals of pressmen and publishers. 

13. Provision for appointment by each party to contract of three mem¬ 
bers of conciliation board. If this is unable to agree in 15 days, they are 
to select three disinterested persons to sit with them, each group to have 
one vote. If the original six cannot select three disinterested arbitrators, 
the Governor of New York is to be requested to name such persons. 

14. Provision that the temporary scale shall not deprive any man of a 
$3 increase in pay. 

15. Provision that the conciliation board shall assist the parties in 
making a permanent contract, wages in which shall be retroactive to Septem¬ 
ber 1, 1923. 

including half an hour for liiS^'h*. 
time. ‘“iicaeo, g, ^ 

(5) Color presses and ratMm_ 
shall be operated when required^^ Bai, 
a day shift of eight hoursTa nX 
hours and a third shift, pan 
ni^ht, of seven hours, which la* , 
shifts shall be paid at night ^ 
men working on either of the t» 
shifts on rotogravure and color ^ 

for black pre^s in an amount 
hour each week at time and a half » u?.* 
period of one-half hour shall be 
time on the eight hour day 
the two seven hour shifts men 
lunch in turn without shuttine dow. 
or presses. • ^ ya 

(6) Employes may be called in befw. t. 
regular working hours whenever ia r!! 
ment of the office it is necessary, hut a'S 
work shall be paid for at time sjd iS 
When overtime extends beyond mwST: 
day hours, or beyond or before the tiSTi* 
the night overtime rates shall be psid.^ ' 

(7) All time required and actiiallT 
fore or continued after the temla^* 
night 8 work shall be counted u moCj 
shall be paid for at the rate of time 3" 
half for any part of the first four EL* 
work and double time thereafter. ' 

(8) When men are called back forswiiB 
getting “good day’’ or “good night” tW. 2 
receive two dollars for the call and doS2 
for all time actually worked after reiwiJ, 
their ponitions. 

Day men called before 7 a. m. *ill 
$I in addition to the regular day nut " 

(9) It is agreed that the compel^. 
stall be as follows: 

For men in charge on dav work, tknu 
receive $54 per week; journeymen oafnZ 
shall receive $48 per week; juniori ^ 
$32 a week. 

For men in charge on night voikthRM 
receive $57 a week; journeymen on sighm 
shall receive $51 a week; luniori ihaTisB 
$35 a week. 

It is provided that the foregoing (A, 
agreed to by the parties to this ctntnai) 
the following reservations; 

(a) That the difference in the tool am 
sation rates as proposed by the putrifi 
first part in their proposed contnet ol Am 
6, 1923, and the rates proposed b, the p 
of the secnid part, in its proposed oonat 
May 4, 1923, shall be considem in Ik hi, 
ing manner: 

That immediately the parties hereto igmi 
set up a Conciliation Rnaid of this son 
each who shall proceed forthwith ii n 
to reach an agreement upon the diimiai 
between the compensation rates referred Si 
order to determine a permanent oopan 
rate. 

In the event of the Ccnciliatioa load in 
ing to agree that then and in inch ns t 
board thus named shall proceed to ideln 
disinterested persons within fifteen dqi • 
shall act as a board of arbitration to dotem 
definitely such differences and all tie it 
ences not settled by conciliation a, kra p 
vided, it bring understood that the sMag pt 
of such board of arbitration shall be on* 
three votes—to wit, one vote repuosba s 
party of the first part, one vote to repnsss 
party of the second part and one vote to rp 
sent the three disinterested mcmbeis d H 
board of arbitration. 

If in ten days the concQiatioa bostd ss 
able to agree on the three disintereked pa 
then the Governor of the State of Nwli 
who was heretofore agreed on u s 
by all parties now and previoody 
shall be called on to designate the tbra 
terested men, or any number of tk Ike I 
whom agreement was not strived it 

Ad Intariia Rids* 

It is agreed that in the interiii 
sation rates operative as of section 7 dii“ 
tinue in full force and operatioo natu 
nent compensation rate has been dctnninE 
ac cordance with the foregoing; ptnidet» 
cvei, until such permanent rate ot uap* 
is so determined the extra P*7®“t’*V 
in certain offices shall be so rwjnkisj*’ 
employe shall receive (including tbe W • 
week increase in regular wages sna Ik 
overtime rates herein provided) less eon 
tion per week than such employe wem 
received for a corresponding manber w ■ 
w-Drk prior to September 17, 1923. 

It is provided that such pemiinrt eonp 
tion rate agreed to in accordance 
going shall he made retroactive to Ibe •• 
this contract. 

It is further agreed that the ^ 
board heretofore provided shill _sid * 
hereto in preparing all the provinW 
for a complete working contract for* 
from September 1, 1923, between Ibo J* 

NH 

hereto; that the two proposed eonenen 
milled respectively by the " * 
ternational I^icn to the New Yort 
owners on May 4, 1923, and the OT 
tract submitted by the PuNiihOT ^ 
of New York City to the New VVxh 
on August 6, 1923, shall be used » • “ 
discpgsicm by the parties hereto 
such working contract for ooe 
any point or points on which the poj* 
cannot ag^ee shall be decided nnsUyW^ 
conciliation board in larae, M 
actina as an arbitratioo board vf • acting as an arbitratioo 
or unanimous vote. or unanimous vote. ■ 1, 

It IS agreed that any contract 
thii agreement shall contain a dssiejg. 
for its renewal or replacement St 
arbitration in the event of fauWJT ^ 
a complete agreement by cooeuw^ 
tiation, and that such srbitrsM 
accordance with the plan herein r- 

^ t 

-Ik*, 
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INVESTIGATION MAY RESULT IN FAIR 
POSTAL REVISION tained by the department and that satis- JOIN SCRIPPS GROUP 

factory policies will be outlined in the - 
. n I "Ti. /'U w J c j /'i decision that is made, based upon these Purchaie of Albuquerque, New Mexico, 

Freight Rates Are Now Below Those Charged on Second Class figures ’ 

Matter—Hume’s Claims Losses Are . •[“?* ^ow the weighing and count test 
IS being conducted has not yet been made 
public. The fifty cities in which it is On Parcel Post 
being carried out, follow: 

w'tll there be a favorable revision of a business government. Figures ob- ^'ew\ork, Qiicago,Philadelphia,Bos- 
W second class mail rates? tained by the postal committee, he be- ton, St. Louis, Kansas City Geveland. ., - .. 
•n.” ■ the nuestion most frequently Heves, should be placed in the hands of Francisco Brooklyn, Detroit, Los of the controlling interest in the New 
• amotiir newspaper and maga- e.xpcrt cost accountants, capable of alio- -Atigeles, Pittsburgh Minneapolis, Cin- Mexico State Tribune of .Mbuquerque 

^^i^^^hers of the United States, fol- eating the charges. P’ today by the Scripps- 

louing i 
weighing 

State Tribune Concluded at San 

Francisco—Editor to Re¬ 
tain His Say 

iBy TtU-gtafh to Kdituk & Fcblisher) 

S.\.\ Francisco, Sept. 25.—Acquisition 

line puh IS ers 36-day Summing up, Hume declared the fol- f^uffalo, Milwaukee, St. Paul, Indianap- Howard newspaper interests. Addition 
and count of the mails, being lowing were questions which should be Atlanta. Denver, Omaha, Newark, of the 27th newspaper to the Scripps- 

arnetling anu wuiii. . . __,..i____r .t.. _Dallas Spatflp Dec Pr>rtlarwl II_I _i_.i -i_.i. __c_ 

have taken a step m tlie right 
in making this apparent attempt to put 
the department on a business basis by 
ascertaining the cost of handling various 

classes of mail. c e-nn 
Financed by an appropriation of ?dOO,- 

OCO an exhaustive study of prevailing 
postal conditions is promised by this 
weighing and count test. It is being han- 
jjed by a committee in the Post Office 

confer- 
of the 

Scripps, 
...j w. - -ww. < y Scncrsl 
Shall the Postal Department demoralize Worth, Syracuse, Houston, New editorial manager; T. L. Sidloe, general 

first and second class mail to accommo- Haven, Grand Rapids, Jersey City, .\k- counsel; and C. F'. Mosher, treasurer of 
date freight, or shall it segregate parcel I-akc City. Springfield, Worces- the Scripps-Howard papers. 
. ter, and Jacksonville. ' .... post, so that it will not interfere with 

the dissemination of information? 
Publishers of the United States are 

being urged to watch and follow closely 
the postal test. 

The .American Publishers Conference, 
Dwirtment'Trwffich Joseph Stewart is Washington, D. C., sent a letter dated 

' Sept. 26 to all organization representa- 
“What will be the outcome after the tives, urging cooperation. 

Sgures are secured?” is the natural ques- After informing them of the attempt 
tion which arises. 

BETTER BUSINESS ELECTION 

Barnard, Vigilance Committee Director, 

Elected National President 

Consummation of the deal, unique in 
contrast with the recent purchase by the 
same interests of the Pittsburgh Press, 
followed a pc-riod in which Scripps- 
Howard editorial and legal interests had 
been counseling with Magee during his 
recent fight to uphold the freedom of the 
press ill New Mexico. 

No statements were made as to the 
amount involved, but from a financial 
standpoint the deal is relatively small. 
Its importance lies in the fact that it 
puts the Scripps-Howard interests into 
New Mexico with a paper which is with¬ 
in striking distance of a dominating posi- 
toii in the newspaper field of that state. 

Due of the conditions of the purchase 
is that Magee continues as stockholding 

Kenneth Barnard of New York City, 
director of the National Vigilance Com¬ 
mittee of the .Associated Advertising 

aiisca. Postal Department to ascertain Clubs of the \\orld. was elected pres- 
ii uas asked Frederick W Hume, ex- costs of handling various classes of mail, ident of the National Better Business 

iurs^reSry Tthe Nad Pub- the letter continues: Commission at the 1923 conference at 
lishers’ Association, who for the past ten “This official study should furnish an Kansas City, last week. George M. 
vors lias been making an exhaustive opportunity for your paper to evince Hu^ser. director of the Kansas City 
Ihidv of the postal situation, particularly some interest in this effort and what it Better Business bureau, was elected vice- 
in its relation to publishers. is capable of bringing forth. If you have president, and William P. Green, of New 

Hume answered the question with a an opportunity to visit your local post- VotIc, scerrtary-treasurer. . , - - — 
consenative prediction. master and see how the work is going These officers form the board of dt- editor with absolute independence to con¬ 
it is most apparent that if proper di- along, it will at least manifest some ac- rectors with the following: Howard timie the fight which he had launched 

fision of costs to revenue is arrived at tivity on the part of the .American Pub- Cool. Washington; Fred M. AVillson, against the political situation in New 
by the postal committee, it will be clearly lishers Conference and show a spirit of Toledo; G. Ferris Olwin, Indianapolis. Mexico. .At the conclusion of the deal, 
shown that the annual deficit of the Post cooperation in the effort to arrive at some and Ferris R. Miller, I-os .Angeles. W. B. Colver, for the Scripps-Howard 
Office De^rtment should be attributed fair and equitable basis of postal charges. Official selection of the 1924 conveii- interests, addressed the following letter 
to parcel post and not to the handling of thus supporting our contention for a re- tion city was deferred until the next to Magee: 
second class mail matter.” vision of second class rates, if these fig- meeting of the directors in Indianapolis ..j 

That second class rates are far too high tires are properly analyzed. early in Noa ember. what pleasure »e of the Scripps-Howard news- 
f>aprrs welcume you and the New Mexico State 
Tribune into our association of newspapers. 

*‘The State Tribune thus becomes the 27th 
and newest member of our family. Its next 
next predecessor was the Pittsburgh Press which 
joined us on Aug. 1 of this year. 

“For months vour fight and that of the State 

is a fact generall) recognized by pub- 
lishcfs, Hume pointed out, while, on the 
other hand rates for parcel post are much 
too low. 

“Proof of this,” he declared, “is con¬ 
tained in the fact that a great deal second 

EDITOR AND PUBUSHER JAPANESE 
NEWSPAPER REUEF 

class tonnage is being withdrawn from iTtYPHOON and flood this week added Grozier, editor and publisher of the Bos- Tribune under your manaRcment, in the in- 
L tbe mails and shipped by freight with a 
** sating of more than 40 per cent. 

“Isn’t that sufficient proof that second 
class mail rates are illogical?” he de¬ 
manded. 

“Why shouldn’t we get mail distribu¬ 
tion from the government less than from 
private enterprises ? 

^ to the desolation of Tokio. proud capi- ton Post, recognized the pertinence of ter«t» of frw press, free speech, free people, 
tal of lanaii all but destroved bv earth- the special gift by newspaper men to “Kive all for the public interest, has at- talaOf Japan, destroyed by our ..en.io^ h. attracted the^ a^ 

To the 2,000 newspaper men whose “I have pleasure m enclosing you our states, 
homes were reported demolished ill for- check for this fund in the sum of $50,” “It was at our invitation that you came to 
tune has been heaped upon ill fortune. writes \V. J. Pattison, general manager San Francisco where a conference of the general 

This week, however, a vastly different of the Scranton (Pa.) Republican. oaScers of our organization was in session, and 

flood, blown west to the eastern country as a result of our conferences we have 'thrown mtl , tn • flood, blown west to the eastern country \« announced last week conies of a • .:r ; T 
The case of the Postal Department is hv the tvnhoon of trnndwill manifested kJa k ^ rvk^ ’ ‘*>rown m with us.’ 

very different from a nrivatelv owned * typnoon oi gooawiii maniiesiOT book written by M. Ohta, vice-president i„ associating with us, you will lose not the 
Mbiif iitilitv a« thp fliArtrv r\( tliA ^ AmcriC^n ncwspaj^r^ mcp, of Hochi, a Tokio newspaper, were re- smallest part of your independence and liberty 

associating 
•mhlir tttilWv 'ic ♦Uxx qi Mocni, a 1 OKio ncwspapcr, were re- smallest 
C iLut ?h^ EDITOR & ^usHER today IS able to an- ceived by Editor & Pubusher on the day of action 

De^rtmCTt is to assist the spread pounce $4,098.30 has already been raised of the earthouake which destroved the you and 
, - ^ ol^mation and knit the country closer newspaper relief in Japan. Hochi pla 

^\Vh«i tho respoHse to the appeal for a spe- ciety and the Newspaper,” and is a ~ — 
a ^ the weighing account exceeded the expectations learned treatise on international journal- .“"n”' 

. h should be kept in mind that rates which 

an editor. Through Ahis association 
of the earthquake which destroyed the you and the State Tribune will be free of any 
Hochi plant. The book is entitled “So- political, financial or other bond or influence. 

_ __ _ _ particular study __ 
This is the first time in the history of press of Japan. While copies of this book 

nsvldei t 

so that your efforts may be directed as hereto- 
undividedly for the upbuilding of 

and tbe state of New Mexico, and 
the service of your fellow citizens. 

rtlTrive'^mm*^ swonTda^s ^^"0^ ‘hat a class appeal has lastVone''wHl be sent 'every contributor and'^mjS°ThI’'VonZena‘^7"youT ^tade^in 
of the mail, will nnt reduro nverVie;!/! bccu made. Thc rcspoose has proven that to the Editor & Publisher fund for your sincerity and single-mindedness, and we 

■ • the bond that binds journalism as an Japanese newspaper men. Contributions believe that reasonable and healthy prosperity 
' ' ^ should be sent to the Japan Fund Editor. “ » business concern will be natural result of 

To date Editor & Publisher's Japa- ' 
nese Newspaper Men’s Relief Fund 

ad that the encouragement of second 
cuss matter will render great service to 
the country. 

“The total revenue from the postal 
Mrrice is $500,000,000 a year. 

“Three years ago the postoffice deficit 
TO announced as $157,000,000. This 

has been now reduced to about 
showing that this particular 

wwh of government service is now op- 

agency of freedom is international. 
Since F'ditor & Publisher sounded its 

first call for relief of newspaper men and 
women by newspaper men and women stands* 
gifts have come in increasing number. 

than a quarter of a 

® even keel. 
["faP°5* represents 76 per 

the Peoria (III.) Journal and Transcript. 
“Nothing can go farther,” he continues, 

, “to cement these two great peoples in 
cent Ot 

DquSt. ^e'^pSLffiM^Mys^^S affertion and faith M 
we and collects by weight U i! easy the.newspa^r men of these two great < 

tontK'.'Lj to see that i»„.«i easy countries together. Gr 
^ that parcel post rates are far too ..j ^ope that you will 

’ortOhSi ; 

il***''*‘J 

by » 

!S> of their dire 

H™ H.-FW„k Smith 
tlw^,'* confident that findings of - - -- 
^I^tal committee will prove that sec- 
aiH tw ** 1™*' c^tes should be reduced. 

increased. 
Dr^t '* ffic time, in his belieL for the .Although he had made a contribution 

t adtmnistration to prove its policy to the Red Cross of $1,000, Edwin A. 

fund. 

Chicago (Ill.) Daily News_ 500.00 
Detroit News . 100.00 
Scranton (Pa.) Republican... 50.00 
Edwin A. Grozier, Boston 

Post . ^.00 
Knoxville (Tenn.) Sentinel... 50.00 
M. H. de Young, San Fran¬ 

cisco Chronicle. 50.00 
Grand Rapids (Mich.) Press.. 25.00 
Syracuse (N. Y.) Post- 

Standard . 10.00 
.Arthur T. Robb, Jr. 10.00 
Peoria (Ill.) Star . 10.00 
Mankato (Minn.) Free Press. 10.00 
.A. E. Clarkson, Houston Post. 10.00 
H. Frank Smith . 5.00 
Frederic T. Turner. 5.00 
E. G. Routzahn . 5.00 
C. D. Lee. 1.00 
J. V.. 1.00 

Total . $4,098.50 

such an operation.*' 

In an editorial wired from San Fran¬ 
cisco to appear in the State Tribune of 
Tuesday, Sept. 25, Magee said: 

“I was called for a conference last Friday 
by the general officers of tbe Scripps-Howard 
newspaper organization. For three days tbe 
negotiations have gone on. Tonight they were 
completed and we all signed on the dotted line 
a contract which wheels this vast organization 
in behind the State Tribune. 

“The beauty of the situation is that tbe 
Scripps-Howard people were attracted by the 
fight I have b^n making in New Mexico 
and wished to lend me help in it. My editorial 
control is absolutely unaffected and I have not 
been asked to modify my policy by a single 
shade in order to make this combination. 

“I am the freer to fight in thc public interest 
as I see it by reason of the new arrangement. 

“The vast business machinery of this concern 
will take charge of the business office. They 
can run it with an efficiency and an economy 
which I could never equal, and they stop at the 
e<litorial threshold.** 

The State Tribune, started as a daily 
last April, now claims about 5,600 circu¬ 
lation. 
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GOOD TYPOGRAPHY IN NEWSPAPER MAKING 
How to Put Life Into Dead-Looking Editorial Columns—Simple and Easily-Applied Suggestions (or 

Re-Vitali2dng the Elditorial, Typographically, Which Any Newspaper Can Readily Adopt 

T)EFORE leaving the editorial page 
(which has been the subject of 

discussion in the last two installments of 
this series of informal talks) there is one 
more very important detail which should 
be_ carefully considered—the composition 
(size and style of type, length of line, 
leading, initial, heads, and dashes) of 
pure editorial matter. 

By pura editorial matter, is meant the 
text matter usually made up into the first 
and second columns of the editorial page 
of most progressive newspapers, and 
which is generally assumed to represent 
the newspaper’s own attitude, opinion or 
judgment. This editorial matter is us¬ 
ually featured or emphasized in one way 
or another—that is, it is usually set 
different than the news, features and mis¬ 
cellany, and which practice presents a 
problem worth a few moments of serious 
thought. 

By H. FRANK SMITH 

EDITORIAL NOTE Mr. Smith is a si<ccial lecturer in the dej^artment of Advertising 

and Marketing at New York University. Newspaper tyfography in all its phases will be 

discussed in this department in the last issue of each month. Complete newspapers, as well 

as individual items, such as headings, advertisements, editorial pages, features, etc., will be 

reviewed, and good and bad examples illustrated and commented upon. Publishers, editors, 

advertisers and readers are invited and urged to send in specimens and to take full advantage 

of the author’s desire to help them with their type problems and make up. 

. 1—LE.ADING: a good genend r 
IS to open pure editorial matter 
point leads, whether set in 6 or 8^ 
type, single column; or whether i 
set in 10 or 12 point type colunm-ji.* 
half wide. ‘ 

2-STYLE OF HEAD; Geaer-.l! 

Address Inquiries to H. Fr.^nk Smith, Editor & Publisher, World Building, 

New York. 

Replies Cannot Be Made by Mail 

"Straining for Effect” vs. Dignity 
and Effectiveness 

T^HE same “straining for effect” that 
mars the attractiveness of adver¬ 

tisements, news matter, streamers, make¬ 
up, etc., also applies to the typography 
of the editorial columns. This “straining 
for effect” is illustrated by the practice 
of setting the editorial matter in 6 or 8 
point type leaded, in double column meas¬ 
ure—which, of course, is thin and weak 
looking and uncomfortable to read; or 
setting the editorials solid in 10 or 12 
point type in double-column measure— 
which, while a little easier to read, is 
nevertheless unattractive; or using 18 or 

24 i»int bold heads on editorial matter 
set in 6 or 8 point lightface type. 

All editors take a keen personal inter¬ 
est in the editorial page, because it repre¬ 
sents the newspaper in much the same 
manner as a salesman represents his 
house: therefore editors want the ed¬ 
itorial page to look the part—alert, ag¬ 
gressive and sincere. 

The editorial columns can be made to 
look the part, typographically, just as 
easily and effectively as any salesman can 
impress one favorably by his dress. Not 
by overdoing, or “straining for effect,” 
however; on the contrary, by going about 
it in a quiet, dignified, effective way. 

wide measure, and (2) that larger point 
sizes, 10 and 12 point, should not be 
set solid. With these two fundamentals 
understood, it thus becomes at once ap¬ 
parent that if we must set our editorials 
in 6 or 8 point type our problem will be 
simplified if our length of line is made 
only one column wide; and if we set our 
editorials in 10 point (or 12 point as some 
papers do) our length of line should be 
column-and-a-half wide—attd the slugs 
should be opened up with 2-point leads. 

speaking, the headings for editoral»i 
ter set in 6 or 8 point type shoaljl 
set at least one size larger in apwr. 
lower case (or caps, since there 
few of them) in the bold face of the a! 
style of type used for text; for dm 
or 12 point in wider measures the hn 
ing could be set two sizes larger. T> 
heads for editorial matter can her: 
either roman or italic, upper and W 
case, or all caps. It is a good style i 
set the headings in a different face (is, 
than that used for heads on news ^ 
other matter, in order to give the efe. 
ial column an individual style of its i. 

Three Other Important Details IVhich 

Must Be Considered 

Two Fundamental Principles ll'hirh 
.Must Re Remembered 

'T’HE first two things we must re- 
member are (1) that small type. 

6 and 8 point, should never be set in 

IJAVING decided on (1) the size of 
type and (2) the length of line, 

the rest is comparatively easy—at least, 
so far as the composition of the pure 
editorial matter is concerned. With the 
size of type and length of line settled, we 
have only three other imyiortant items to 

3-STYLE OF DASH: Byallaa 
use for editorial dashes something 
ly different than the garden-variar i 
hair-line dashes used on the other 
.\n attractive cut-off dash will p, 
long way toward making the afera 
columns attractive. Instead of nsitii 
ordinary hair-line dash generally oRi] 
separate news and other items, jdKi 
dash made up of a heavy and a ligh ra 

' made up of parallel 1-poi 

This measure, like all of the sixteen on the ballot next 

Wednesday, has been postponed too long. 
Red Bluff News wishes Mr. Moody success in any new workht 
may take up; or if he continues in the newspaper game nuj 
his pen be wielded to tbe best interests of the greatest number 

Why Pay Legislators More? 
SAVED, BY HECK! 

M EMBERS of the assembly have approved a jiroposed con¬ 

stitutional amendment doubling their present pay, and 

members of the senate have approved a similar measure more 

“Over 95 per cent of the automobiles of the country an 
operating with faulty carburetors and accumulated carbon (k 
posits, which, if corrected, would save over 25 per cent of tk 
gasoline now used.”—Research board of the National Motorise 

ORIGINAL—S^t Too Solid; Head Should Re At Ijeast Size Larger. 

ORIGINAI.^—T.eaded T<x» Much; Da«h Ii» Wa-ak; Initial Radiy Arrani:»d. 

bonds would make possible. Sacramento will not have to dc so iiad their feelings hurt and their conscience pricked, all shook 

if all the people who believe in the city and love it will vote be forgiven and swept away to smooth the path of the machint 

accordingly roller and in tbe interests of “party harmony.” 

The Legislature Is Warned. 
WE WONDER! 

^OVERNOR RICHARDSON has placed the responsibility 

scjuarely upon the shoulders of the legislature for the com¬ 

pliance with or violation of the plain dictates of the constitu- 

Tl»i« Spacintr Is Rottor; Dash and Initial (’an Re Imi*r<»v«*d. 

The Standard wonders what the average “man in tb( 

street” is thinking today about some of the candidates which 

this new “reform” ticket has presented to the voters of Wcsi' ■ ^ 

IlESET—“Opening Up” Line* With 2-Polnt I.eads Improve* It. B 

bonds would make possible. Sacramento will not have to do so 

if all the people who believe in the city and love it will vote 

accordingly. 

forward to a devotional evening service, and as it is indeed a truisc ■ 

that there is inspiration in numbers, it is hoped that some plan may I 
1 e evolved to continue these evensong unity services. 

The Legislature Is Warned. 
Governor RICHARDSON has placed the responsibility 

squarely upon the shoulders of the legislature for the com¬ 

pliance with or violation of the plain dictates of the constitu- 

PETITIONERS ASK FOR LIGHT 
j IT WAS SAID at Hartford at the hearing on the appointfflfl^' I 

of the town court judges that The Standard’s petition for the appoi®'' I J 

ment of Joseph Adams as judge—a petition signed by over 300vottR ■ PW| 

THIS IS BEST—Note Dash. Space Around It, and Initial. MUCH BETTER—Note Dash, Larger Head, Paragraph Begina With Capz* 
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Improving An Elditorial Style Set in Small Type and Wide Measure 

SUGGESTIONS 

for editorial dashes 

Instead of Using the Above Crude- 
Looking Dashes 

Select a Dash with a Little 
Character in It. 

attempt at self-protection, thinking he might be in the hands of the 
law. The ptdice are too free with their guns. It is better to be sure 
tirst than sorry afterward. 

THE EUROPEAN SITUATION 

The threatened break between England and France is not much of 
a surprise to the sttidents of history. There always has been a 
serious rivalry between these two countries for commercial supremacy. 
The growth and development of Germany, which seriously threaten^ 
the supremacy of both England 

Line Too Long for Site of Type Used; Set Too Solid; Head Too 
Small. 

attempt at self-protection, thinking he might be in 
the hands of the law. The police are too free with 
their guns. It is better to be sure first than sorry 
afterward. 

THE EUROPEAN SITUATION 

The threatened break between England and France is not 
much of a surprise to the students of history. There always 
has been a serious rivalry between these two countries for 
commercial supremacy. The growth and development of Ger¬ 
many, which seriously threatened the supremacy of both 

Site Larger Type Brightent It Up Some—Sttll Weak. 

attempt at ■.elf-protection, thinking he might be in the hands of the 

law. The police are too free with their guns. It is better to be sure 

first than sorry afterward. 

THE EUROPEAN SITUATION 

The threatened break between England and France is not much of 

a surprise to the students of history. There always has been a 

serious rivalry between these two countries for commercial supremacy. 

The growth and development of Germany, which seriously threatened 

the supremacy of both England 

ftmsll Type In Wide Measures Is Not Helped Much by 
“Opening Up.” 

attempt at self-protection, thinking he might be in 
the hands of the law. The police are too free with 
their guns. It is better to be sure first than sorry 

afterward. _ 

The European Situation 
THE threatened break between England and France is not 
much of a surprise to the students of history. There always 
has been a serious rivalry between these two countries for 
commercial supremacy. The growth and development of Ger- 

Better Leading. I>eoent Baeb. and a Good Head Makea the 
ESdItorial Look Altve. 

You might even use a slightly deco¬ 
rative dash, like this: _ 

In selecting the dash, howwer, it should 
be one that harmonizes with either the 
stjk of type used for headings, or with 
the style of border used for any boxed 
heads or panels used on the editorial 
page-preferably with the style of type 
used for heads. 

Considering the Three Styles of Setting 
the Editorial Columns 

1-FROM the standpoint of economy 
and convenience, it is perhaps 

easier to set the editorial columns single¬ 
column measure, in 8-point type, 2-point 
leaded, with 10-point all-cap or 12-point 
upper-and-lower-case heads; using _ a 
special editorial dash. This is the sim¬ 
plest style—yet it is effective. It requires 
DO changes in linotype composition; nor 
breaking of columns nor extra justifica- 
ton in make-up. VN hen properly done 
it is usually just as attractive as the other 
snles. always easier and more comfort¬ 
able to read—not to mention the econ¬ 
omies and advantages of easy composi- 
tioo and quick make-up and justification. 
0—EDITORIAL matter set column- 
“ and-a-half wide can be made very 
effective. .Carefully planned, this style 
puts pep and aggressiveness in the editor¬ 
ial columns. .■Yt least 8-point type should 
be used (on smaller papers, perhaps 10- 
point); slugs should be 2-point leaded; 
beads should be set in 10-point caps or 12- 
Pomt upper and lower case; special care 
should be used in selecting the editorial 
dash for this wider measure. The column- 
^-a-half measure requires change in the 
Imotype composition and necessitates ex¬ 
tra justification in the make-up, unless 
there is always matter enough for at 
least two columns should be tilled with 
pore editorial matter; but if “fillers” must 

How to Dress Up the Single^lumn Editorial ^t^ler meLlIl-e t^an1s^iel™er^^^^ 
--cepted style of well-composed newspapers 

capital levy which the radicals urge capital levy which the radicals urge ^ mj 
ij w *1. 1 » * • u so often. Editors should hold the double- 

would be the last s^aw. It is rough vvould be the last straw. It is rough column editorial for the “Big Scream”— 
Ger^ny, but French vKtory in Germany, but French victory in when it comes. on Germany, but French victory in 

the Ruhr seems at hand. 
the Ruhr seems at hand. 

EFFICIENCY. FAMILY STYLE 

According to tradition, the shoe- EFFICIENCY. FAMILY STYLE 1—Consider carefully all the advan- 
maker’s children go unshod and the .\ccording to tradition, the shoe- tagus of the single column measure before 
minister’s son is wdd. But in these „„,hod and the a measure, 
days of modern effk.ency things are 2-Regardless of length of lioe, open 

S,f Too Solid: P..h .nd Head Very Wook. efficiency things are 
3—Lse for editorial head-letter a bold- 

_ Merely i.eidink iieip* the Weak D«sh end face type at least One sizc larger, and 
maybe two sizes larger than text. 

capital levy which the radicals urge capita! levy which the radicals urge . ^-Separate editorials with a dash en- 
would be the last straw. It is rough ,, , ., , t. . different than dash used on other 

^ u * 17 u pages, and be sure the editorial dash keys 
on rmany, u renc vie ory i Germany, but French victory in with the face of type used for your ed- 
the Ruhr seems at hand. itorial heads. 

5—Put the head on top of the editorial. 

Efficiency; Family Style Efficiency: Family Style Se-£d'has%lwaj?s'b?en‘*useJas a“sub- 

.\ccording to tradition, the shoe- .\CCORDlXG to tradition, the shoe- ordinate head, its a passe style any way. 

maker’s children no unshod and the maker's children g6 unshod and the . 6—Since most all other items on editor- 

S'limmary of Suggestions for Setting 

Editorial Columns 

1—Consider carefully all the advan- 

S<*t Too Solid: P«Rb ind Head Very Woak. 

minister’s son is wild. But in these 

days of modern efficiency things are 

Merely Leadina Helps the Weak Danh and 
Head. 

capital levy which the radicals urge 

would be the last straw. It is rough . ,, , , , i, 

the Ruhr seems at hand. itorial heads. 

5—Put the head on top of the editorial. 

Efficiency; Family Style Efficiency: Family Style Se-£d'has%lwaj?s'b?en‘*useJas a“sub- 

.\ccording to tradition, the shoe- .\CCORDlXG to tradition, the shoe- ordinate head, its a passe style any way. 

maker’s children go unshod and the maker's children g6 unshod and the , 6—Since most all other items on editor- 

minister’s son is wild. But in these minister’s son is wild. But in these heiir^itliS''’yiuT‘’pile 

days of modern efficiency things are days of modern efficiency things are editorial matter. Use a plain, normal, 

-v. n... . __ ... IV .h. Eai.no.i fr'^ly-looking_ type, without anything 
One Way To Put I'ep in a Slnsrle-Column 

l-Iditorial. 
Another Simple Way to Pep Cp the Editorial 

Column. 

lie used in the second column, these “fil- because it requires at least 10-point type 
lers” .should be leaded only 1 point and (12 point would be better for this length l!” ^ 
the heads reduced one size, so that they of line) which when opened with 2-point f** perfectly 
will instantly be recognized as being leads phats out too much and eats up ' o om o initial. 
other than pure editorial matter. valuable space—besides being uncom- 8—When using “fillers” without heads, 

fortable to read. There is absolutely no set the first word (or the first phrase) of 
—THE double-column measure good reason why editorials should be set the first line in all caps, which style 

should not be used for editorial two columns wide except, as mentioned serves the purpose of a side head, and 
matter—except, for some emergency— above, when some emergency develops spots up the column a bit. 

added in an effort to d^orate or em¬ 
phasize—unless it is a plain 2-line initial. 

7—If you use an initial to start first 

other than pure editorial matter. 

Q—THE double-column r 

Note hat a Couple of Little Refinements Do to These Two Editorials 
“g places where death lies in wait ing places where death lies in wait or Capper, Capper or Curtis. Mr. Mul- vane can have his National Committee 
for the careless or inexperienced driver for the careless or inexperienced driver vane can have his National Committee job, or lose it. The result will affect 
and those who travel with him. and those who travel with him. job, or lose it. The result will affect the price of bread only infinitesimally. 

.. . the price of bread only infinitesimally. 

Georgia wants to leave prohibition GEORGL\ wants to leave prohibition 
«>forcement to the United States Gov- ‘he United States Goy- 
tmment I «♦’. • eminent. Let s see, wasn t it Georgia wiment. Let s see, wasn t it Georgia ^ ^ ’ c. 
that nnn. . e. . * that once went to war over States 
“>*1 once went to war over States . , 
nghts? rights? 

LEWIS’ WISE COURSE LEWIS’ WISE COURSE 
JOHN L TFWtc 1,-4 f .1, TT •. 4 TOHX L. LEWIS, head of the United J J Mine Workers of Americ^has in- 

««asetl enormously the respect of the creased enormously the respect of the 
I*’!''* for his organization in a direct people for his organization in a direct 

The public, they say down east, THE PUBLIC, they say down east, 
is to have a voice in the coal situa- is to have a voice in the coal situa¬ 
tion. It will consist of one word, tion. It will consist of one word, 
“Help!” _ “Help!” 

THIS SMITH IS A CORKER 
F. E. “Galloper” Smith, now recog¬ 

nized as the first Elarl Birkenhead, is in 
his fifty-second year, which is stripling 
youth as British statesmen go. Into 
these fifty-one years of existence “(ial- 
lopcr” has compressed a most remark- 

THIS SMITH IS A CORKER 

F. E. “Galloper” Smith, now recog¬ 
nized as the first Earl Birkenhead, is in 
his fifty-second year, which is stripling 
youth as British statesmen go. Into 
these fifty-one years of existence “Gal- 

IJItI» Item Xerdu Pepping Up; Note thet Better Henli end Trentment of Set Too Solid. Dnehee Too Bold, Small Item Lighter Dash; Uttle Sztra Spare and a Sida 
Head and Initial Are Good. Small Item Ilelpa a l4>t. and Head Are Smothered. Head on Small Item Looka Mnrh Belter. 
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BEAUTY, SPEED AND SPACE FOR GROWTH 
IN NEW MILWAUKEE JOURNAL HOME 

Construction Starts on Site 150x200 Feet in City’s Heart for 

Building Embodying Many Features New in 

Newspaper Operation 

By ARTHUR T. ROBB, JR. 

66pERFECTIO.\ PLUS" might be 
defined as the aim of the Milwau¬ 

kee Journal management expressed in the 
plans for its new building, construction 
of which began last week at the corner 
of State and 4th streets. Decoratively, 
and in provision for securing the utmost 
in production, not only for the present 
but for many years in the future, the 
Journal regards its coming home as 
among the finest in the Middle West, if 
not in the country. It will probably be 
completed next Summer. 

Features, either original or developed 
to a greater extent than by any other 
newspaper, include: 

.•\n air-conditioning system for the en¬ 
tire establishment, supplying 80,000 cubic 
feet per minute of washed, temix:red air. 

.Sound-deadening treatment for floors 
and ceilings of the comi)osing room, 
pressroom, telegraph rooms, conference 
rooms, and general offices. 

Straightline operation so far as possi¬ 
ble, one feature of which places the mail¬ 
ing room in direct line with the presses 
and above the wagon-loading platform. 
The latter is recessed into the building. 

Daylight all around, provided by wide 
streets em two sides and 20-foot alleys 
on the other two faces. 

Daylight in the reel-nx)ms, which by 
an "island” construction of the pressroom 
floor are visible from tlic street. 

Clubrooms and cafeteria and a first- 
aid hospital for employees. 

Sanitary facilities in exceptional abun¬ 
dance. 

.Ml house linens and cafeteria washing 
done in the paper’s laundry. 

Paper storage for two months’ supply- 
in the basement, adjacent to the reel- 
rooms. 

Specially designed floors for the press 
and composition departments, oil-treated 
wooden blocks being specified. Offices 
will have hardwood floors, and linoleum 
will lie used in some departments for 
comfort and convenience. 

No columns in the composing room, 
which has a truss-design roof to give the 
maximum of light and air. 

Columns have been used sparingly in 
the pressrewm also, the distance between 
them in the center being 44 feet. 

Shadowless rooms guaranteed by ar¬ 
rangement of semi-direct illumination. 

An outstanding innovation are club 
and rest rooms for tourists. The Jour¬ 
nal Tour Club has nearly 25,(X)0 mem- 
l)ers and its tour bureau furnishes in¬ 
formation to hundreds over the counter 
and by telephone daily. This department 
will be located off the lobby on the first 
floor and its rooms will be oi)en to visi¬ 
tors. 

Noteworthy also is the exterior of this 
live-story and basement reinforced con¬ 
crete structure. The two street eleva¬ 
tions, 150 feet on State street. 200 feet 
on 4th street, will be constructed of 
Kasota stone, quarried at Kasota. Minn., 
and noted for a light variegated pink 
color and fine texture. 

The facades will be of flat treatment, 
without offsets for wiiulows. Steel win¬ 
dow casings will be set flush with the 
slabs of Kasota limestone facing the 
street walls. French Renaissance treat¬ 
ment will be suggested by ornamental 
doorways, arch windows and the carved 
frieze of allegorical figures six feet high, 
which will extend around the entire 
street front and will portray the history 
of news printing from its beginnings to 
the present. 

Future expansion is one of the invisible 
qualities that add to the building’s “plus” 
character. Profiting by experience in the 
present 16-year-old building, the Journal 
has given all departments in the new 
home a minimum increase of 100 per cent 
over the floor space now occupied, and 
the increase is greater for the mechanical 
departments. Provision is made for fur¬ 
ther expansion in these units by absorp¬ 
tion of space unoccupied at the outset. 
Allowance has been made for 100 per cent 
growth in the pressroom without struc¬ 
tural changes, remodeling of the first 
floor and ba.sement ])ermitting installa¬ 
tion of a third line of presses which 
would bring capacity to more than 500,- 
000 48-page papers daily. 

Numerous conference rooms are scat¬ 
tered throughout the building and an au¬ 
ditorium which will seat 400 has been 
planned for the fifth floor. 

Inability of the present plant to accom- 
m(xlate the Journal’s operations was rec¬ 
ognized several years ago, but plans for a 
new structure were sidetracked by the 
war. For the past five years designs 
have been closely considered by L. VV. 
Xieman, president and editor; H. J. 
(irant, vice-president and publisher; L. 
L. Howyer, business manager; L. A. 
Webster, assistant publisher, and John 
Keating, mechanical superintendent. Mr. 
Itowyer has given much of his time to re¬ 
ducing to concrete form the ideas ad¬ 
vanced by his associates and himself, and 
several months ago S. P. Weston, of New 
York, who specializes in the planning of 
newspaper buildings, was retained in an 
advisory and consulting capacity. Mr. 
Weston originated the plan of the New 
York Tribune’s new plant. F. D. Chase, 
Inc., of Chicago and Los .‘\ngeles, is the 
architect and engineer. 

Construction will cost approximately 
$1,000,000, it is estimated, and for modern 
machinery and other equipment, an ad¬ 
ditional $750,000 has been api)ropriated. 

The 4th street front will give passers- 
by an unobstructcxl view of the presses 
in operation. .\ "floating” or "island” 
floor three feet above the street level 
and four feet separated from the wall 
will disclose newsprint feeding to the 
presses from the reel-room in the base¬ 
ment and complete papers speeding on 
belt conveyors to the mailing room. 

Twelve eight-page Goss units will be 
arranged to produce complete papers in 
any size from 8 to 64 pages, with a maxi¬ 
mum capacity of 144,000 24-page papers 
an hour. Each unit will Ik? equipped 
with a reel. Presses rest on a founda¬ 
tion independent of the huikling, and 
wherever the press floor joins the build¬ 
ing floor it will be insulated by packing 
which will not conduct vibrations. 

Conveyors from the press delivery to 
the mail room will travel 1.50 feet per 
minute and will put complete papers in 
the mail room in 45 seconds, it is cal¬ 
culated. 

.•\ftcr the onlooker has viewed the 
presses from outside, he can step into 
the lobby either from the main entrance 
on State street or the corner door on 
4th street. The lobby is about the size 
of a city lot. is floored with marble, and 
paneled with .\merican walnut. On 
either side he will see counters at which 
classified advertising and subscriptions 
will be received, public telegraph and 

telephone facilities, motor tour and 
bureau, and opening off the l^br S 
club and rest rooms. There wiU ^ 
a general information counter 

Opening from the lobby to the 
he again finds the pressroom, 
will see an eight-cylinder color pr^iT 
hind the news machine. Vacant jt^ 
will also be noted for additional dtb 
for both black and color work. 
ing the pressroom is the electrk^ ^ 
trol chamber. “*■ 

Going outside again, he will note tk. 
the cast alley front is inset 2 feet 
length of 88 feet for trucking spice J 
lo-nding docks, accommodating 12 troi 
at one time. This will permit the^ 
patch of 144,000 48-page papers X 
Hetween the pressroom and loadjg 
docks is a general storage room to k 
used for all supplies other than paper ai 
ink. 

Elevators or the main stairways on li* 
State street side lead to the second floer 
where the visitor will enter the en- 
l)loyees’ lounge, a room 50 feet sqm.-* 
To the west will be three clubrooms ad 
large enough for 50 persons, to be tid 
for department conferences and ontsA 
meetings. To the east lies the tier- 
iKiys’ room, reached by a separate star, 
way from the east alley, and exteafa 
>outh will be a visitors’ observation pi 
lery overlooking the pressroom. T* 
lounge will also open into the maij 
room. The office of the sales clerk a 
the street sales department will be loon 
convenient to the conveyors, so thatfc 
tribution to newsboys will ^ made lii 
no delay. 

Dusiness offices hold the third fo 
.\n information desk opposite the ebi- 
tors meets the visitor’s eye, andbehbdi 
he will see what is said to be MOr..- 
kee’s largest office room, 150 x 150 fe 
Half will be devoted to advertising,c 
dilation and allied departmems, the ik 
being shared by the accounting, boi- 
keeping, filing, and clerical forces. Ik 
advertising manage', circulation wa¬ 
ger, assistant publisher, ’msiness saiii' 
ger and secretary will have offices mfc 
floor. 

Individual offices have been limited t 
department heads, but private basw- 
can be transacted by sifljordinate ofc”' 
in numerous conference rooms. F« 
large rooms for departmental meetk 
have been provided on this floor. Tk 
large room will house the prorootiooat 
copy-service department and the «r- 
chandising service bureau. 

News and editorial activities have th 
(Continued on page 26) 

CROSS SECTION FROM FRONT TO REAR OF NEW JOURNAL BUILDING 
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EDITORS OPPOSE ANY CHANGE 
»OSTAL ZONING SYSTEM i ctf SCHEXNAYDER? 
-- _ _ _ 'I*/ ^ ”■ Hoirton Clothing Man Won National 

Contest With Newspaper Copy^ 

Qualities of Which Are 

Analyzed 

VVESTERN 

-State Editorial Association Meeting in Sioux City, Opposes 

Second Class Rate Revision—Lusk, Publisher of Yankton 

Press and Dakotan, Elected President 

1 "association, having members 
• in«.a. Nebraska and South Dakota, at 

fourth annual contention at bioux 
Gtv la., elected \V. C. Lusk of \ank- 
,'^’S D publisher of the Press and 
S=otan, president. Other officers chosen 
^e: Mrs. Mane \\eekes, Norfolk. 
\tb, vice-president; Justin BarO' of 
ilvr^ee, la., treasurer, and Frank M. 
OTurey of Iowa Falls, la., secretary. 
OTurev was re-elected and 1-usk 
s«ded John W. Carey, editor of the Rock 
Rapids (la.) Review;. Lusk tvas vice- 
pTMident before Ins ek'CtK.n to the preM- 
Sctc)-, and Barry succeeded Mr. h. H. 
Price of Newman Grove, Neb. 

Mrs. Weekes is the first woman vice- 
nresident of this association as well as 
of the Nebraska State Press Association. 

fix! convention opined Sept. 20. That 
afternoon the editors visited the Inter- 
aate Fair as guests of the fair associa¬ 
tion In the evening they were guests of 
the .\ssociated Retailers of Sioux City 
jt the Country Club at a chicken dinner. 
\ business session was held I'rid.ay 

ffloming, Sept. 21, when President Carey 
declared that “news columns of a news¬ 
paper should offer the news unadulterated 
and unprejudiced to the i>aper s siiti- 
<ribers and should not be u.sed to force 
business in the form of job work or ad¬ 
vertising space, personal or business 
grudges.” 

‘.K newspaper's editorial policy should 
be to given from an unprejudiced and 

: impersonal viewpoint the news of the 
I day,” he concluded. 
‘ 1110 convention committee on resolu¬ 

tions was comprised of Mr. Barry, of 
I Chrokee, Mrs. VVeekes and Eugene 

Rhine of Gayville, S. D. The nomination 
: committee was composed of J. P. O’Furey iot Hartington, Neb., as chairman; E. S. 

Danforth of Vermillion, S. D., and 
George F. Kane of Anthon, la. 

Friday noon the editors were guests at 
: a luncheon given at the hotel by the 
i Tribune and the Journal. That afterncxm 
I they again visit^ the fair and at 6:30 

Would Ban Billboard Goods 

Recommendation that the Maine Fed¬ 
eration of Women’s Clubs continue its 
opiKisition to ‘‘unsightly, obnoxious bill- 
lioards,” was made by the president, Mrs. 
J. II. lliiddilston, at its annual conven- 

Little discussion took place regarding tion at Bar Harbor on Sept. 19. “If it 
e practical mechanics of advertising at is impossible to regulate them by legis- 
c annual convention of the Motor and lation,” she addtxl, “we can surely touch 
ccessory Manufacturers AsscKiation them in another way—by refusing to 
invention just concluded in Boston. purchase articles advertised thereon. 
Speakers expressed the opinion that the Were all of us to unite on this plan, it 

itoniobile imlustry was at present com- would Ik- a short fight and a merry one.” 

AUTOS WELL ADVERTISED 

ptai, copy api)eai. mechanical process, 
mechanical iletails, legibility, proportions, 
sales value, quality, application. 

\V ith this chart let us check up the 
advertisement as it is here reproiluced. 

Conception—Of course the contest was 
the factor that prompted NIr. Schexnay- 
der to lay out the ad, but he has been 
laying out ads for Sakowitz Brothers for 
ten years, so his conception of the best 
way to present Society Brand Clothes 
was perfectly sincere, and his sincerity 
is evidenced by his plans to run the copy 
in local newspapers the coming week. 

The special reason for this ad is the 
seasonal opportunity to sell men’s cloth¬ 
ing. It is necessary to push these lines 
at the beginning of Fall, when it is time 
to put the Palm Beaches in moth balls. 

Attention Value—The layout, type ar¬ 
rangements and illustrations are com¬ 
bined to bring forth attention value, to 
make it stand out in the newspaper as 
a message worth the reading. 

Color Harmony—Mr. Schexnayder 
may have fudged a little by pasting in a 
colored illustration at the top. but there 
is no doubt that this illustration would 
be nearly as effective in black and white. 

Drawing—Each of the three pictures 
depict the latest Fall modelf that are be¬ 
ing offered by the store. 

Type Appeal—The T-square effect of 
the type leads the reader to the action 
zone and signature in a unique manner. 

Copy Appeal—The copy appeal drives 
home the thought of the ad. ‘‘Master 
clothes desifpiers,” ‘‘Styles are interest¬ 
ing and varied,” “We invite you to see 
the New Fall Models.” “Whatever your 
choice, youll find it in Society Brand 
master tailoring,” are some of the phrases 
that drive home the big idea. 

Mechanical Details—The ad is sure to 
reproduce cleanly. There is enough of 
it to take the ink, and yet a balanced 
white space to keep the color harmony 
on newsprint. 

Legibility—Every line of it can be 
read without effort. Mr. Schexnayder is 
having it electrotyped for the newspapers. 

Proportion.s—It is well balanced. The 
two merchandising talks at the side of 
the top cut set off the illustration. There 
are two short lines, one with the word 
“clothes” and the other with the word 
“coat” that interfere some with the bal¬ 
ance. The two lower illustrations are 
harmonious. 

Sales Value—The ad invites an inspec¬ 
tion or demonstration of the goods by 
inspection or through the booklet offered. 
It should appeal to the man who is ready 
for his Fail suit, or the one who wants 
to think it over a few days. 

Quality—The layout shows a dignity 
in keeping with the best merchandising 
practices. It talks plainly about the 
goods offered, including the prices. 
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tiniMiJ Ciitthrs 
T/.k O'/iissic of 

TicadY-to-wciir (plothcs 
hasbcrnincorpuratcd in Socicct Brand 

(Clothes. ‘1 hry powcts the intriniic 

charactcntitic of taste. Designed 

on fsirceftil, distinctive lines called the 

••eormt cut,’* they bring out the alert- 

ncM and vigor nl youth. Their style it 

of assured metropolitan correctneat 

with no touch of exaggeration. They 

express aggressiveness that is empha- 

siaed Ht dignity. 

Our showing of Society Brand Clothe* 

is attracting much attention. Styles arc 

interesting and saried. We invite you 

to see the New Fall Models in 

SH F master stands out from 

The skill ol'the master n 

finer - having that touch ol genius that 

dominates wherever it appears, whether 

in art, music, the styling of fine 

clothes. 

It ii the art of master tailoring that 

gives such distinction, such leadership 

to Society Brand f'lothes. Ksefsthing 

that the master clothes designers have 

achieved tn the fine art ot tailoring 

and reports from committees were heard. 
.\mong the resolutions adopted were 

expressions of sympathy in the death of 
President Harding, opposition to changes 
a the present zone system as affecting 
the rates of postage on second class pub- 
liutions, and favoring the employment 
of a Washington representative by the 
National Editorial Association. 

telegram of greetings was sent by the 
association to J. H. Wolf, 82 years old, 
publisher of the Primghar (la.) Bell, 
*ho was unable to attend the convention 
^nse of an accident he recently suf¬ 
fered. Mr. Wolf is the oldest active 
newspaper publisher in Iowa. 

.\ committee on legislation was ap- 

.^1 IT.S AND (9yERCOATS 

♦40 #41; <50 »6o »75 

The pV/p/r aiam far 

'tfaUn here 

SwiMY KraM aloaln raralM Ihr 
ciwTom timd- to ywi t«a bv wre 

nf the uvie )WU WMU la 
Sooftv Bread Claitlwe. \Vc Jimi 
ynur tpeitel attentioa lo Uir ilSHtra- 
tioa Ncm uw fullw «Mi, 
pliant bav«. iir*«chl heaciat trowen 
tA aidpr cut, the looecr draped 

kota relating to the general field of news¬ 
paper publication. This committee is 
wmposed of D. C. Van Dusen of Blair, 
\eb.. chairman; Justin Barry and John 
®t Qierokee, la., and John Kane of Tripp. 

Expressions of sx-mpathy were also ex¬ 
tended to the survivors of J. J. SlcDcr- 

publisher of the Manilla (la.) 
lnn«, who died Wednesday, and of ap- 
pfwjjtion of the life work of Mrs. Rich¬ 
ard Closson, a member of the association. 

Saturday noon the association members 
wrte guests at a luncheon and boxing 
' ^ Sioux City Advertis- 

Your prefrrawv mv lor ihe 
drtpvd rue Ji th* Fnrbsh Ftahioil. 
hit ihr OMxiiih, ckMV httmt rtfvrt, for 
Uw rpon ODM, or any the nauty 
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rovirt ttvks aitd Me f«bntr The 
pneer are imwmVt ility ki*r for 
quaLtiew ae hish 

'H%trr ^rmnd (pinJut dry fJd tng Qub. 

jn charge of the entertainment 
P in Sioux City were Ever- 

Tmanaging ^itor of the 
rttwne; B. J. .\brahams. United .\dver- THE WINNER 
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NEW ENGLAND PLANS A NATION WIDE 
ADVERTISING CAMPAIGN 

Publicity Committee of Six Governors Proposed at Portland 

Convention—Hartford Wins Next Convention—Want 

London—1924 Steamer to Stop at Boston 

H. K. Curtis, the Philadelphia publisher, 
a native of this city, who also was a 
guest of the convention with members of 
his staff. The speaker said that the 
standard of the Curtis publications had 
been an inspiration to every man and 
woman in the advertising business. 

‘■.Advertising builds industries and 
cities and because of its great power it 
should adhere to ideals of truth,” Hol¬ 
land declared. “The advertising club is 
different from any other club of which I By Tclegrafh to Editor & Publisher 

Portland, Me., Sept. 26.—New Eng- much attention was paid to price, and know. We are dealing with distribution, 
land will advertised in a nation-wide there was too much artificiality in adver- the biggest problem in America.” 
campaign, if plans proposed at the fourth tising had been too little used by the He told of the work being done by the 
annual convention of the New England church. The advertising man should Speakers’ Bureau, which will send out 
Association of Advertising Qubs, held see to it that the church advertises, he 10,000 speakers the coming year. He re- 
here for three days starting Sunday, are said. He should join it, go to work in ferred to the Neosho plan of co-opera- 
carricd out as approved by the members its activities, study it, and put it into the tion between the farmer and advertising 
and ratified by the executive committee, thought of the people. clubs, which has worked with such suc- 

Thc idea was proposed by E. J. The convention had an attendance of cess in Missouri that 37 clubs already 
Cooney, president of the Lowell, Mass., about 500, one-third of whom were have been start^ along these lines. 
Advertising Gub, who said it was a women, either members of women’s ad- Mr. Curtis was warmly applauded 
“crime” for Florida and California to vertising clubs or women accompanying when he arose to speak. “The most im- 
be so widely advertised through the coun- the members of the men’s organizations, portant thing in advertising is to attract 
try b«ause of their circularizing and ad- Announcement that the London conven- attention,” he said. “The greatest task 
vertising campaigns, while New England tion of the Associated Advertising Clubs is to get a copywriter who will put him- 
did so little to set forth the claims of of the World would be held July 14, 1924, self in the attitude of the prospective 
its States as recreational or industrial was made at the Monday luncheon for customer. It is that indefinite something 
section. He proposed that a publicity men by Cyrus Kauffman, New England that bjeathes sincerity and has the true 
committee be appointed by the Gov- '•hairman of the On-to-Britain Commit- touch.” 
ernors of the six States. tee of the World Clubs, who said a cable- One of the best advertisements Port- 

Hartford was proclaimed the conven- gram giving the date had just been re- land ever had, he said, was the Kotz- 
tion city of 1924, the announcement of ceived by Lou E. Holland, of Kansas schmar memorial organ which he gave 
the victory over Lowell, in a close con- City, president of the world association, the city. He heard of it wherever he 
test being received with cheers and spir- who was one of the guests of the conven- went, from Maine to California, 
ited rendition of the ad club sons when it tion here. Chester 1. Campbell, president of the 
was made at the closing banquet Tues- President Holland, while outlining the Pilgrim Publicity Association of Boston, 
day night. more_ important activities of the world responding as chairman of the associa- 

Equal enthusiasm greeted the an- association, declar^ there was no greater tion to addresses of welcome, said he did 
nouncement of Charles T. Nelson, chair- menace to prosperity than the fraudulent not believe New England had lost pres- 
man of the awards committee, that the advertisement and the high pressure tige, but believed it should be awake to 
town criers of Providence were winners stock salesman. This _ organization was its opportunity. 
of the two attendance trophies—a loving helping to do away with them, he said, “The advertising and publicity men of 
cup for the largest percentage of at- with its vigilance department, and the aid New England,” he said, “are optimists; 
tendance at the convention, and a mam- of 42 Better Business Bureaus estab- if they had not been, their industries 
moth silver punch bowl for early regis- lished throughout the country. _ would have gone to the South and West, 
tration. TTie latter was the gpft of the He told how the Vigilance Committee which have been making bids for them.” 
Portland Ad Club. had rounded up the offenders in the .As a sign that New England was 

The speakers at the banquet included: Texas oil scandal, causing 106 men to be aroused and building up its industries, 
E. St. Elmo Lewis, New York; Dr. S. indicted 17 of whom, including Dr. Cook he said that in the last issue of the 
Turner Foster, New Haven; Louis E. of North Pole fame, had been tried and I..adies’ Home Journal more advertising 
Holland. Kansas City, president of the convicted. space was taken by New England manu- 
Advertising Clubs of the World, and The advertising man or woman, he facturers than by those of any other sec- 
Rev. Dr. Christian Reisner, Brooklyn. said, was one of the most important in- tion. 

Entertainment of a high order was dividuals in any organization because he “The advertising men are the life of 
provided by the Portland Gub, of which represented the point of contact with the commerce and industry, and the success 
Harold F. O’Keefe is president. Hoaxes public, and if anything was wrong with of modern hnsmess is largely dependent 
and stunts were combined with speeches a product he was the first to discover upon proper advert-sing,” was the sub- 
of an inspiring nature. it and give the concern an opportunity stance of a telegram . om Governor Bax- 

-Announcement was made that the exe- to correct it. ter of Maine, who wai- unable to be pres- 
cutive committee had adopted a resolu- Mr. Holland paid a tribute to Cyrus ent. 

the visitors, said it was just 

erings as these that promoted 
comradeship, eradicated sectionaiuj^ 
were productive of infinite good Z’ ^ 

IL'woru'”"''" 

England advertising men, was 

rousing hand at the men’s luncheo, u * 

day. He has been 56 years^nX W 
ness and has just observed his 75th 
day anniversary. 

“When a man gets to that point 
his only qualification is that he i. ~ 
years old,” he said, “he is in a bad 
I may look it, but I don’t feel it aiid3' 

His words were cut short by an k 
provised song from his friends ot 
Pilgrim Publicity Association, ru^ 

“Old man Barber isn’t as young as W 
tci be » «I 

stadv 
whicl 

tier requesting the “On-to-Britain” Com¬ 
mittee to have the special steamer stop at 
Boston as well as New York. It was 
said about 400 from New England will 
attend the world convention in London. 

A resolution was adopted commend¬ 
ing the Bok advertising awards to the 
attention of New England advertising 

Mr. Lewis, introduced as one of the 
foremost advertising experts of the 
country, spoke on “Selling New Eng- 

land.” 
“Possibly the main thing to be achieved 

in selling New England,” he said, “was 
to sell it the idea that it wanted to be 

sold.” 
He said it remained for New England 

itself to see whether it adojrted some of 
the systems which were helping Western 
cities to do tremendous things ir: the way 
of advertising. 

There were four things, he said, that 
advertising and selling needed, and pos¬ 
sibly New England needed, too. These 
were: inspiration, vision, a battle, and 
victory. Inspiration to utilize New Eng¬ 
land's tremendous natural resources and 
build great cities and great States; a 
vision of how it might be accomplished; 
a battle against old fogyism and stand- 
pattism, and the glow of victory that is 
the fruit of service to human society. 

Carl Hunt, manager of the Associated 
Advertising Clubs of the World, a guest 
of the convention, emphasized likewise 
the thought of service, saying it should be 
the keynote of the life of every individual 

and every business. 
Flaws in the curent methods of retail 

advertising were pointed out by Frank 
A. Black, of Filene’s, Boston. He said 
the policy wobbled too much, that thwe 
were not enough ideas in retail advertis¬ 
ing, that it was too aggressive and too 

“Seventy-live years ago— 

While the men were having tie- 
luncheon Monday, the women were te^ 
dered a luncheon by the women’s dm. 
Sion of the Portland Ad Qub. Nba 
150 were present. 

The work of the Better Business C* 
mission of Boston was describ^ at w 
of the sessions by Edward L Gnat 
its manager. “The Better Business 
reau is not a reformer,” he said, '\ri 
detective; it is a referee in business® 
ters relating to buying and selling. 

“Througlf our investigators we ^ 
out what is bad in any line of bnsas 
and call the attention of its managtac 
to it. Out of 7,500 cases we have be 
obliged to take further action in less tba 
1 per cent. In these rare cases they bn. 
been brought before the District Ati«’ 
ney, and where sufficient evidence b> 
been presented, indictments have been* 
tained.” 

Mr. Greene criticised the improper b 
of trade terms and the use of compjijtiTi 
prices. The latter, he said, was sdije: 
to great abuse and there was a groiig 
movement toward.^ their elimination. 

President Harold F Keefe, of tbi 
Portland Ad Club, in extending a id- _ 
come to the members, said that “abcai' 
year ago we made up our minds ton 
wanted you, and it is a great pleasmig 
welcome you. 

“Portland has been advertised by wrt 
of mouth, as well as by paid advertisig 
and it is a great pleasure to wekoa 
such a live-wire organization as yoon 
This convention means a great dd t 
our organization.” 

John Howie Wright, of New Ycrt 
editor and publisher of Postage, kept b 
hearers in a roar of laughter. He do; 
entirely with direct-mail advertisiis 
saying that anything that can be sold cz 
be sold by mail. Then he c^vasw 
some of the faults of direct-mail adre- 
tising. 

-At a special Sunday service in C? 
Hall, where the convention was bdt 
Rev. Dr. Henry Stiles Bradley p»sw 
of the First Parish Church, pve an ad¬ 
dress on “Nature, the Original Adwr- 
tiser.” This was preceded by a conce: 
on the Kotzschmar Memorial Orgz.: 
given the city of Portland by Cra ^ 

Curtis. s 

TW 

More 

Eon 
of Nor 
tonal 1 

^HE 

States 
system 

of jon 
tion < 
which 
wedd] 

Fivi 
beginn 
asked 
should 
answe 

ways 
and t 
stndiei 

Not 
coursi 
te la 
in the 

are at 
half-y 
;tcts 
riiiaii 
and u 
fering 
“new! 
which 
joom 
enter 
a pro 

cializi 
tnhte 
Thesi 
ways 
in jo 
nalisi 
of p; 
the 
upon 
sccor 
in jc 
strw 
last 
pres 
of 1 

usua 
thro 
and 
siont 
The! 
speci 

diffe 
tutic 
theii 
equi 

HOUSTON KEEN FOR LONDON 

At the New Enrlend Advertliinv Xeetint—Left to rifhtt Louis E. Holland, Kansas City, 
president of the Associated Advertising Clubs of the World; Harold O'Keefe, president of 
the Fortlend Ad Club; (^rus K. K. Onrtia, publisher, and Chester I. Campbell, Boston, ‘ 

chairman of the New England Aiiociation of Advertising Clubs, 

Publiaher of “Our World" Aidre* 

Ad Specialty Associalioii 

The Advertising Specialty .\ssoci^| 
division of the Associated Advertismf 
Clubs of the World held its 20th aim 
convention in the Hotel Sherman, Uu 

cago. Sept. 24-27. . . 
Herbert S. Houston, editor P" 

Usher of Our World, spoke on ^ 
London Convention in 1924.’ He 

clared himself enthusiastically ^ 
of it, asserting that America and rXV 

should be more closely 
the advertising men who come M*"® 
the big convention probably 
courage this closer relationship, 
in the educational movement necess*; 

for its accomplishment. 
Mason Warner, vice-president^w^^ 

Snitzler-Warner Co., spoke <* 
tising Agencies and the 
Sp^ialty Manufacturers.’’ 
hibits were open from 9 -A. M. 

P. M. 
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TWO HUNDRED COLLEGES NOW OFFER 
COURSES IN JOURNALISM 

More Than Five Thousand Aspiring Editors, Publishers and 

Reporters Enter Higher Institutions This Year— 

List and Grade of Schools 

ment, which would seem to indicate that 
the "minor” is not altogether satisfactory 
in the eyes of instructors in charge of 
the journalism work. 

The largest group of schools is that 
which makes little provision for spe¬ 
cialization in journalism subjects. In 
this group is a number of schools which 
offers a large enough number of courses 
for a minor but has no organization of 
the coursM in the sense that they must 
be taken in a given order to form a uni¬ 
fied whol^ as reporting should be studied 
before editing and editorial writing. In 
these schools students may elect any of 
the four subjects offered, generally in the 
order desired. 

By LAWRENCE W. MURPHY 

rniTOHIAL NOTE—Mr. Murphy is director of the Course in Journalism of the University 
f North Dakota at Grand Forks and is in close touch with the progress of journalistic educa- 

tkmal work. 

flE opening of schools of journal¬ 

ism in all parts of the United 
States this month focuses attention on a 
(vstera of preparation for the profession 
of journalism that has won the co-opera¬ 
tion of newspaper men in every city 
which boasts the publication of a good 

wtddy or daily paper. 
Five thousand students, pausing at the 

beginning of the new school year, have 
asked themselves, and others, where they 
should go to study journalism, and are 
answering the question in a multitude of 
ways by choosing among the 200 colleges 
and universities which are advertising 
studies bearing the name “Journalism.” 

Not all of these schools offer a full 
course such as is given in preparation 
for law or medicine. Many of them are 
in the process of development where they 
are able to give only the equivalent of a 
half-year’s instruction in journalism sub- 
(Cts out of the four years which are 
.squired for graduation from the colleges 
and universities. Others, again, are of¬ 
fering only one or two subjects such as 
“newswriting” and “magazine writing.” 
whkh serve merely as an introduction to 
journalism and do not fit the student to 
enter a newspaper or magazine office with 
a professional knowledge of his work. 

A complete system of professional 
stafcr is offered by those institutions 
which give a degree course in journal¬ 
ism. that is, permit the students to spe- 

^ cialize in journalism as students are per¬ 
mitted to specialize in law and medicine. 
These institutions are organized in three 
ways; as schools of journalism, courses 
m journalism, and departments of jour¬ 
nalism. The school imposes two years 
of professional study, exclusively under 
the direction of journalism teachers, 
upon students who have completed the 
second year of college work; the course 
in journalism scatters the journalism in¬ 
struction through all four years or the 
last three years of the college course, 
prescribing practically the same amount 
of work as the school; the department 
usually scatters its journalism subjects 
through the last three years in college 
and requires a little less work in profes¬ 
sional studies than the school or course. 
Thew three divisions permit sufficient 
specialization and direction of studies to 
constitute professional courses and are 
regarded as meeting prwent requirements 
in form of _ org;anization. Considerable 
difference exists among the various insti- 

The group of colleges and universities 
offering from one to three subjects classi- 
fied as journalism includes more than 
100 institutions. These courses serve 
more as an introduction to journalism 
than as a system of professional instruc- 

^Such courses as “journalistic writ¬ 
ing,” “editorial writing,” “advertising and 
salesmanship" might be found in one 
school; _ “agricultural journalism” and 
the “writing of agricultural bulletins” in 
another; “journalism” and “advanced 
journalism” in a third, and “contem¬ 
porary journalism” in a fourth. These 
subjects are open to the college student 
as he finishes the prescribed work of his 
freshman years. 

VVith such a wide variation in the types 
of institutions and the amount and char¬ 
acter of the instruction offered, it is of 
importance to the aspirant to the work 
of the newspaper man to consider care¬ 
fully the institution which he will attend. 
He may elect a school offering two full 
years of instruction in journalism, a 
school offering about as much journalism 
as he had .American history or English 
in his last year in high school, or an in¬ 
stitution offering an amount of journal¬ 
ism varying between the two extremes 
named. 

No official classification of journalism 

rttos, however, as to the character of 

ial Orpt 
by Crs 
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their instruction and the value of their 
equipment. Approximately 40 schools 
are organized in one of the three ways 
inentioned and may be regarded as meet¬ 
ing the minimum requirements for a 
professional course in journalism. 

' i group of schools which is 
Aadr»»»i huWing up its standards in journalism 

* i IS that in which the student is permitted 
■ j to take approximately one-eighth of the 
t: TOrk of the four years in journalism sub¬ 

jects. In these_ schools the journalism 
•urk IS recognized as the equivalent of 
a minor, or secondary subject of spe- 
plization. The student taking a minor 
jit journalism takes approximately one- 
fait as much work in that field as one 

™ IS permitted to major in journalism, 
who IS graduated from a school or 

^rse in journalism. In some of the 

offering a minor it is possible 
students to approximate the work of 

major by taking several subjects in 

At 1 prescribed for the minor, 
a rule, Iwwever, these schools are not 

«l“'PPed or as well provided with 

schools which have the 
lorms of organization. It is sig- 

ticillt,*' II*' schools are prac- 
nri»n- j **ekmg to have their work 

ffa 'zed as a school, course, or depart- 

doB 

.Associatw 
Adveitisisf 
20th auBA 
irtnan. O'' 

T and P'*’ 
e ooTI* 
’’ Htiie 
ly in fai« 

and 
andttt 

e backfi*! 

ly 
Ip, and W 
It necesa" 

dent * 
00 
AdvertW 

M. lO^' 

BACK TO BERLIN 

Karl B. Ton Wlorand, after a vaoation in the United Statea, retnma to interpret German 
newt for the Heartt papers and the Unlverial News Serrice, aocompanied bp 

Krs. Ton Wlecand. 

schools has been made at the present 
time, so it is not proper to state what the 
best type of school may be. There are 
three points, however, that seem sig¬ 
nificant. One of them is that there is a 
very noticeable tendency among those 
faculty members who have been news¬ 
paper men to develop the type of instruc¬ 
tion that permits at least a full year’s 
work in journalism subjects and to or¬ 
ganize this division as a course or 
school; the second is that newspaper 
men are turning to the schools and 
courses for their new men rather than to 
the institutions with a limited number of 
subjects; the third point is that the deans 
and directors of the schools, courses, and 
departments insist upon one of those 
forms of organization, and upon an 
amount of work in journalism that such 
organization involves as a requirement 
for recognition as a professional course 
in preparation for journalism. 

Minimum Requirements Listed 

The American Association of Schools 
and Departments of Journalism pre¬ 
scribes for membership; one of these 
three forms of organization; the employ¬ 
ment of at least two full-time instruc¬ 
tors in journalism; all laboratory work 
under the direction of instructors in 
journalism; a minimum of five prescribed 
courses and favorable consideration of 
schools with a larger number; and other 
requirements tended to standardize the 
schools and to make them conform to 
regulations which place a heavy emphasis 
on the journalism subjects and super¬ 
vision of all the other subjects by a di¬ 
rector with newspaper experieiKe. 

Courses in reporting, editing, feature 
writing, editorial writing, advertising, his¬ 
tory and principles of journalism are re¬ 
garded as the basic journalism subjects 
by the association. The schools and 
courses do ntrt limit themselves to this 
prescribed minimum, however. The 
range in subject matter in the journalism 
field may be seen in the following list, 
which is taken from catalogs of various 
institutions: 

Reporting, advaiKed reporting, psy¬ 
chology of news values, psychology of 
feature writing, psychology of advertis¬ 
ing, editing, copy reading, editorial writ¬ 
ing, critical writing, principles and ethics 
of journalism, history of journalism, con- 
tentporary journalism, newspaper illus¬ 
tration, commercial art, photographic il¬ 
lustration, country journalism, teaching 
of journalism, typography, linotype op¬ 
eration, the community newspaper, trade 
journalism, seminar in journalism, re¬ 
search in journalism, agricultural jour¬ 
nalism, publicity work, writing and edit¬ 
ing of farm bulletins, agricultural adver¬ 
tising, short story, principles and ethics 
of advertising, advertisirtg promotion, 
display advertising, advertising cam¬ 
paigns, advertising service, advertising 
surveys, circulation promotion, news¬ 
paper management, magazine writing.^ 

Courses in economics, history, political 
science, sociology, psychology, language, 
literature, English, science, philosophy 
and law are among those which claim 
the attention of the student during a part 
of the time in college. 

Four years of college or university 
work, divided between professional and 
general studies, are required for gradua¬ 
tion in journalism from the schools rec¬ 
ognized by the association. The deg;rees 
offered in journalism include Bachelor of 
Arts in Journalism, Bachelor of Science 
in Journalism, Bachelor of Journalism. 
Bachelor of Letters in Journalism, Mas¬ 
ter of Arts in Journalism, Master of 
Science in Journalism, Doctor of Phi¬ 
losophy in Journalism, and various hon¬ 
orary degrees. 

The general requirements for these de¬ 
grees are not widely separated. The em¬ 
phasis on various academic subjects is 
not heavy enough to interfere wth a 
wide choice of studies, but rather is con¬ 
fined to several courses in three or four 
required subjects, including those from 
which the degrees originally got their 
names. Approximately 3.(XX) students 
have received degrees in journalism up 
to the present time. The numW of stu¬ 
dents who have dipped into journalism 
during their college courses and have 
taken one or more subjects in that field 

numbers above 30.000. 
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Women are admitted to all journalism 
schools on the same basis as men, except 
in such institutions as confine their entire 
student body to men. One woman's col¬ 
lege, Baylor Women’s College, Texas, 
has established a complete course in jour¬ 
nalism for women leading to the degree 
Bachelor of Journalism. 

The division of the schools into four 
groups in the following lists should not 
be interpreted as an attempt to classify 
them. It is done as a matter of con¬ 
venience to the reader to indicate at a 
glance the amount of work in journalism 
and form of organization under which it 
is administered in the various institutions. 
A committee on classification is at work 
at the present time, but no rating of the 
schools has been reported. 

Undergraduate Major Group 

(This group includes institutions with 
a minimum requirement for graduation 
in journalism of 24 credits in journalism 
subieefs. Tlie maximum included is rep- 
resentetl by the school of journalism 
which requires 60 credits out of 120 un¬ 
der journalism instructors. In this 
group are the school, course, and depart¬ 
ment forms of organization.) 

Baylor College for Women, Boston 
University. University of Colorado. Co¬ 
lumbia University, I)e Paul University, 
Drake University, University of Georgia, 
University of Illinois, University of In¬ 
diana, University of Iowa, Iowa State 
College, University of Kansas. Kansas 
State Agricultural College, University 
of Kentucky. Ix)uisiana State University, 
Marquette University, Mercer Univer¬ 
sity, University of Missouri, University 
of Michigan, University of Montana, 
University of Nebraska, New York Uni¬ 
versity, Notre Dame University, Uni¬ 
versity of North Dakota, Northwestern 
University, Ohio State University, Uni¬ 
versity of Oklahoma. University of Ore¬ 
gon, University of Southern California, 
Stanford University, Syracuse Univer¬ 
sity, Toledo University, University of 
Texas, University of Washington, Uni¬ 
versity of Wisconsin. 

Undergraduate Minor Group 

(This group includes those schiwls 
which do not have a separate and distinct 
organization of the kind listed above, but 
which offer certificates for completion of 
a series of studies intended as prepara¬ 
tion for journalism, or have a minor 
which requires for graduation at least 16 
credits in journalism subjects. Some of 
these schools will expand the work in 
journalism during the present year.) 

Beloit College, Baylor University, Uni¬ 
versity of Minnesota, Nebraska Wesleyan 
University, University of Nevada, Uni¬ 
versity of North Carolina, University of 
South Carolina, University of South 
Dakota. Southern Methodist University, 
I'niversity of Utah, Washburn College. 
University of West Virginia. 

Four Subjects Group 

(This group includes some schools that 
will be authorized to grant a minor in 
journalism during the present year and 
some which have a minor at the present 
time which requires less than 16 credits 
in journalism subjects. A few of the 
schools have not announced any plans for 
changes in the work.) 

Cornell University. Dartmouth College, 
Goucher College, TIamline University, 
Lawrence Colle.ge. Universitv-* of Arkan¬ 
sas. University of Nevada. Oregon State 
College. South Dakota State College, 
Vassar College, William and Mary Col¬ 
lege. Washington State College. 

One to Three Subject* Group 

(.•\ few of these schools are planning 
expansion of the journalism work. For 
the most part, however, these institutions 
will confine themselves to about the same 
amt'unt of work in the future as that 
which is now offered. Some of them 
will discontinue their work in journalism 
in the junior and senior years and advise 
students who wish to study journalism to 
go to the institutions which place more 
emphasis on the professional course of 
study.) 

Municipal University of Akron, Ala¬ 
bama Poh-technic Institute, .American In¬ 
stitute of Journalism, Albion College, 
.Alfred University, University of .\rizona. 

Baldwin Wallace College, Bluffton Col¬ 
lege, Boston College, Bradley Polytechnic 
Institute, Brigham Young College, Buck- 
nell University, Buena Vista College, 
University of California, (jarleton Col¬ 
lege, Carnegie Institute, Catholic Uni¬ 
versity of America, University of Chi¬ 
cago, Christian Brothers College, Central 
VVeslejan College, Coe College, Colby 
College, Colgate University. Colorado 
State College, Colorado College, Connecti¬ 
cut Agricultural College, Cornell College, 
Creighton University, Culver Stockton 
College, Cumberland University, Dakota 
Wesleyan University, Defiance College, 
Denison University, University of Den¬ 
ver, Doane College, Elmira College, Flon 
College, College of St. Elizabeth. Em¬ 
manuel Lutheran College, Emporia Col¬ 
lege, Emory and Henry College, Emory 
University, Fairmount College, Univer¬ 
sity of Florida, Fordham University, Fisk 
University, Friends University, (George¬ 
town University, Georgetown College, 
George Washington University, Georgia 
Wesleyan College for Women, Grenada 
College. Grinnell College, Hamilton Col¬ 
lege, ilamline University, Hendrix Col¬ 
lege. Hollins College, Home Correspond¬ 
ence School, Hood College, Harvard Uni¬ 
versity, University of Idaho, Illinois 
Woman's College, Iowa Wesleyan Col¬ 
lege, William Jewell College, Johns Hop¬ 
kins University, Kalamazoo College, 
Kansas Wesleyan University, Kenyon 
College, Knox College, St. Lawrence 
University, Lehigh University, Linden- 
wood College, l^fayctte College, Lom¬ 
bard College, Macaiester College, Uni¬ 
versity of Maine, Massachusetts Agricul¬ 
tural College, McKendree College, Mere¬ 
dith College. Miami University, Michigan 
-Agricultural College, Mills College, 
Mississippi .Agricultural College, Mon¬ 
mouth College, Montana Wesleyan Col¬ 
lege, Morningside College, Mount Hol¬ 
yoke College, Mount Union College. 
Muhlenberg College, New Hampshire 
College, New Me.xico State College, C!ol- 
le.ge of the City of New York. North 
Carolina State College, Ohio VVesleyan 
University, Ottawa University, Otterbein 
College, Pacific University, Park College, 
Parsons College, Peabody Teachers Col¬ 
lege. Penn College. Penn State College, 
University of Pennsylvania, Phillips Uni¬ 
versity, Pomona (College, College of 
Puget Sound, Presbyterian College of 
South Carolina. Purdue University, Uni¬ 
versity of Redlands, Rhode Island State 
College, Ripon College. Ruskin College, 
Rutgers College, St. Alary’s College, St. 
Xavier College, Simpson College, Uni¬ 
versity of South Carolina, South Carolina 
State College, Southwestern College, 
Straight College. Swarthmore College, 
Tabor College, Temple University, Ten¬ 
nessee College, Texas College of Indus¬ 
trial -Arts, Thiel College, Trinity College, 
Utah State .Agricultural College. Union 
College. Valparaiso University, Vander¬ 
bilt University, University of Vermont, 
A'illanova College, Virginia Polytechnic 
Institute, University of Virginia. Wash¬ 
ington and Jefferson College. Washing¬ 
ton and Lee University, Western Re¬ 
serve University, West Virginia Wes¬ 
leyan College, Wheaton College, Whit¬ 
man College, Willamette University, 
I'niversity of Wyoming. 

Intertype Story by Radio 

The Intertype Corporation plans to 
tell its story to hundreds of thousands 
by means of radio broadcasting. H. G. 
Willnus, secretary of the corporation^ 
will speak from Station WE.AF, Ameri¬ 
can Telephone and Telegraph (Company, 
New York. Oct. 1, on “Typesetting Ma¬ 
chines.” The corporation is offering a 
prize to the person reporting reception 
from the greatest air-line distance from 
New York. Those who report reception 
should mention the exact time when Mr. 
Willnus finishes speaking and mail the 
report before Oct. 2 to the broadcasting 
studio or to the Intertype Corporation. 

Oklahoma Paper Chartered 

The Stillwater (Okla.) .Advance-Dem¬ 
ocrat Publishing Company has been 
chartered at $10.(XX). The incorporators 
are M. F. Otey, Jess Hoke and (Tiara A. 
Otey. 

CONGRESS OF BUSINESS 
HELD IN DAVENPORT 

Ninth District Ad Club Convention 

Hears Discussion on the Rela¬ 

tion of Farm Interest* to 

Trade Progress 

Tlie Ninth District convention of the 
.Associated Advertising Clubs of the 
World, which was made also a Mid-West 
Business Congress, closed at Davenport, 
la., after sessions of unusual interest and 
value. 

Victor G. Martin, advertising manager 
of the Davenport Democrat and president 
of the Davenport .Ad Club, was elected 
president. The 1924 session will be held 
in Washington, la. Joe Falk of Wash¬ 
ington was elected first vice-president. 
Ciraham Stuart of Des Moines second 
vice-president, E. F'. Voss of Davenport 
secretary and treasurer. 

Members of the Iowa Daily Press As¬ 
sociation attending the convention held 
an informal session the opening day and 
were guests at a luncheon given by the 
Daveniwrt newspaper publishers. 

Truth in advertising was emphasized, 
technical discussions were presented, and 
the relation of the farmer interests to 
business development was treated. 

Homer Buckley, president of Buckley, 
Dement & Co., Chicago, told the ad men 
tliat "business is sensitive—it goes where 
it is invited and stays where it is treated 
well.” Speaking directly of advertising, 
he said: 

“I’m for newspaper advertising first, 
last and all the time, but the man who 
uses it to the exclusion of all other forms. 
I believe is making a mistake. When 
you want mass appeal, when you wish to 
sell to the great body of the public, the 
newspaper is the best medium. When 
you are appealing to a restricted and spe¬ 
cial class not large in number, the direct- 
by-mail system is to be preferred.” 

“Advertising in the future can do more 
to make .America a saner, a .safer and a 
more contented country than it has done 
in the past to develop .America commer¬ 
cially and industrially,” M. K. Traylor, 
president of the Illinois Bankers' .Asso¬ 
ciation and Chicago bank president, told 
the members. “Both your business and 
my business, banking and advertising, 
must stand on truth and integrity if they 
are to be successful; and if the advertiser 
urges the public to buy beyond its ca¬ 
pacity to pay, he is failing in his duty 
and profession. But I don’t believe he 
is doing this. The banker should warn 
the public against too great expansion 
when the business outlook presages a 
crisis, and the advertiser must be equally 
careful to warn against large inventories 
and buying beyond public needs.” 

Nine-tenths of the advertiser’s problem 
is solved when he learns how to get the 
customer’s point of view into his adver¬ 
tising, Carl Hunt, manager of the .As¬ 
sociated .Advertising Clubs, told the con¬ 
vention. “When some people ask who 
pays for advertising, they do not realize 
that it pays its own way and more. It 
makes selling faster. Quick turnover of 
goods means that the merchant or man¬ 
ufacturer can take a smaller profit on 
each sale, yet make more in the long 
run. The merchant who sells goods 
through advertising can buy quantities 
of stylish goods with the assurance that 
he can move them, for he knows that 
markets are in human minds and that, 
through advertising, these markets can be 
stimulated and created. 

“People who ask the question |Who 
pays for advertising?’ would praise a 
manufacturer who installed a new ma¬ 
chine that would turn out an article 
faster and thereby enable him to sell it 
cheaper. They would not ask who pays 
for the machine. They know that while 
the price of the goods eventually includes 
the machine, each article in the meantime 
costs less. It is the same with adver¬ 
tising. Such a machine reduces manu¬ 
facturing costs. .Advertising reduces sell¬ 
ing expense in just such a manner.” 

Earle Pearson, educational director of 
the .Associated Advertising Clubs, said: 

“Thank God, the business of advertis¬ 

ing is passing out of the aat 
bluff and Barnum. Barnum^SsJ 
er s ink lavishly and said that 
he never would have had 
bigger than his midget. Tom 11,5^ 

Today we are getting our aA^ 
down to a fact basis because 
IS dealing more and more with fZ®®* 
less with bluff and guesswork. ^ 
knew nothing about analysis 
search, but Barnum was playine « J 
imagination of a credulous public w 
are not. "t 

“We need to st^y more out of book 
The business of advertising is nia 
to have established ceruta fuite 
truths that books can teach us 
growing out of the experimratal ^ 
when things were of necessity daTL 
a hit-or-miss basis. * 

“The most imixirtant thing that b 
advertising club movement is doing tofr 
IS to supply a gathering place forT 
of more or less common interest ube. 
they can swap experiences.” 

.Andrew N. Fox, of the Chicago 0» 
cil of .Advertising, quoting John Was 
maker, merchant, said: 

"I have tried all forms of adveniia 
and find all except the newspaper ^ 
vanity and vexation of spirit! 'Onfg 
the strongest arguments in favor oi ik 
newspaper is its proximity to the 
it is expected to reach. It therefore 1^ 
itself to intense cultivation and mnsk 
considered in a class by itself fori 
purpose. 

“There are two times in business ns 
men talk about cutting out their jii?. 
tising. One is when business is m 
because they say they cannot afforiit 
The man who cuts out advertising k ■ 
cause business is good voluntarily phu ■ 
a surtax on his income by denying!» 
self the service of one of the mostpoa 
agencies known to modern business fe = 
promoting it, and the man who cuts or ' 
his advertising because business is por 
is like the farmer who refuses to pb 
liis fields because last year’s cropsasi = 
failure.” 

The relation of agricuiurc to bnsbs ■ 
was discu.s.sed by other speakers a ik 
meeting. E. T. Meredith, publisho si 
Successful Farming and Secretary»! 
Agriculture under President Wisa. P 
said that the wave of unrest which swpt h 
Iowa, Wisconsin, Minnesota and ote * 
Middle AA'estern States, does not wa “ 
that the farmer is a radical but that tier 
are “sweating under a yoke of a hipl 
protective tariff which guarantees profc 
to the manufacturer while the pri« * 
agricultural products is not so stabilini’ 
He continued: 

“The farmer unrest, real and lofa 
result of national and world conditkts 
has been fanned to flame by politicald* 
agogues and led the rest of the natios* ^ 
believe that the farmer of Iowa ti 
Minnesota is a radical. Such is not At ^ 
case.” 

The same problem was touched upa i| 
by John C. Ketcham, Michigan C*b 
gressman. “Fake nostrums and rato « 
legislation will not aid the farmer," k ■ 
said. “.Adequate and efficient prodnetK tf 
will do something to help. I do not n» , 
that the farmer should go on a strike b* 
I do mean that the .Atrx'rican faraff 
should not be called upon to produce nwt 
than the market can absorb. .Ad^®* 
production, well considered l^slaW 
no fake prophets and no class discriw® 
tion are what our country needs today 
he concluded. 

Marion Tribune Suspended ij 

The Marion Morning Tribune, osiiri 11 
by the group of Ohio publishers «»' | 
bought President Harding’s Marion SWi. 
this week ceased publication, leaiin* f 
field to the Star. The latter’s t ■ 
lieen changed from Republican to o*’,: 
pendent. i. 

Reunite* Kin After 64 Y**r» 

The Salt Lake City Deserrt Ne« J 
just succeeded in reuniting a brother 
sister who had not heard of 
for 64 years. They came froni 
one going to Utah in pioneer days. 
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Follow the 

Department Stores 

The Des Moines department stores, 
every month and every year, publish 

the largest volume of copy and pay the 
most money to The Des Moines Capital. 
The Capital is the biggest evening news¬ 
paper in Des Moines. 

DEPARTMENT STORE FIGURES FOR THE PAST EIGHT MONTHS: 

CAPITAL (Evening Only) 
2nd newspaper (Evening Only) 
3rd newspaper (Evening Only) 
4th newspaper (Morning Only) - 

1,342,012 lines 
1,091,325 lines 

245,306 lines 
46,897 lines 

Important ISote: The Des Moines Capital competes 

with a publisher who advertises a morning and evening 

combination as a single newspaper with a single 

circulation. This confuses many national advertisers. 

The national advertiser who buys a morning and 

evening combination in Des Moines is overbuying the 

market. 

The Des Moines Capital 
LAFAYETTE YOUNG, Publisher 

Special Representatives: O’MARA & ORMSBEE, Inc. 
NEW YORK — CHICAGO — SAN FRANCISCO 
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LITTLE ADVERTISING BY U. S. RAILROADS 
SURPRISES BRITISH EXPERT 

Newspaper Space Brings Best Results, Says Teasdale, Ad 

Manager of London & Northeastern—He Is in Charge 

of All Forms of Publicity On Railway’s Premises 

By PHIUP SCHUYLER 

secretary, Milton Bernet, Southwestern too, around July 14, the date set {i» 
Bell Telephone Company, and treasurer, convention, but you can rest assunJt 
Sam P. Judd, publicity director, Mer- difficulty will be solved and 
cantile Trust Company. Senator Arthur will be well taken care of dur^^ 
Capper of Kansas will be the principal visit.” ^ 
speaker at the annual dinner, which will H, H. Charles, president of the 
be held at Hotel Statler on the eveninR York Advertising Club, and a menli^ 
of the election. Walter B. Weisenburger, the committee, announced receipt of 
assistant to the president and advertising from the Chamber of Commerce in kI! 
manager of the National Bank of Com- that it was planning a five-day convo^ 
merce, is the retiring president. for the Americans in the French 
- to follow the London sessions A, 

PLEDGES RAIL SERVICE 
FOR AD CONVENTION advertising agencies, backed by ^(v 

cago Tribune, as well as the French 
ernment. are cooperating on a proi^' 

Tentative boat arrangemente ^ 
ixirted to the committee by J. H Xeal • 
the Associated Business .Newso^ 
member of the On-to-Britain Tran^ 
tion Committee. ^ 

• He declared the United Sutes Ui 
How the London & Northeastern Rail- were launching a new ship, which 

are of two uniform sizes, 15 by 40 inches, way plans to entertain American delegates be ready for her maiden voyage earhi 
and 25 by 40 inches. to the 1924 convention of the .\ssociated June. The steamer officials, he sakf W 

"It was felt that the newest thing in Advertising Clubs of the World was ex- agreed to hold the new boat d, 
poster advertising art was to test its ef- plained Sept. 24 by W. M. Teasdale. American advertising delegates. Tin 

traordinary waste fectiveness not by frontage but by its advertising manager of the railroad, who vessel will be of 18,000 tons, caydk 
of money” carrying power. Our posters are so spoke at an informal luncheon of the of carrying 780 passengers. It wB b 
evinced in this small that the treatment used by the On-to-Britain Committee of the New a one class cabin steamer, obviatiai Jj. 
country bj' the artist plays a very important part. York Advertising Club. ficulties apt to arise should ships »ti 
widespread use ot Therefore, the greatest use is being made Teasdale pointcxl out the invitation of different classes be used, 
white space for of large masses of flat color.” the London & Northeastern was to give Those who attended the coninak 
effectiveness in Teasdale concluded by explaining how the convention as a Ixxly all facilities any- meeting included: H. G. Halstead, 

poster and billboard advertisements. commercial advertisements of outside where over the 7.000 miles of the road, man; Withers Wolford, of the Bail 
The London & Northeastern, an amal- concerns were handled by the railroad but wished to correct the impression that America; II. H. Charles; James Clb. 

gamation of six railway companies, serv- company. free transportation would be afforded in- tin, of the Remington TypewTrter C» 
ing easern England and Scotland, is the “Commercial advertisements for dis- dividuals. pany; J. _H. Neal; John Clyde Osnl 
only railroad in England with an adver- play in the stations are secured by our “I am sorry to report that transporta- of American Printer; Chalmers h- 
tising manager in charge of every form owii solicitors, who have been properly tion facilities will be more restricted than coast, of the Chicago Tribune; ]i 
of advertisement placed by the company organiz.ed to insure the most effective we wish, since the convention is to be in W right Jlrown. of Editi r & J’ujusu 

ADVERTISEMENTS in the daily 
newspapers bring the best resulfs, 

in the opinion of W. M. Teasdale, adver- 
tising manager 
of the l^ndon & 
N ortheast- 
ern Railway, who 
is spending a 
month in this 
country on 
business. Teas¬ 
dale in an inter¬ 
view commented 
on what he 
termed “the 

lowed up by using the newspapers, from 
whicli the results can be traced.” 

.\sked if there was not considerable 
feeling in England against the wide use 
of posters and billboards, Teasdale ad¬ 
mitted there was, but asserted that it did 
not apply to the railroads, where the 
ix)sters were shown on their own prop¬ 
erty and “tended to brighten up the dull¬ 
ness." He continued: 

‘The posters in the railroad stations 

Teasdale Explains 1924 Entertainment 

Plans at Informal Luncheon of 

New York On-to-Britain 

Committee 

\V. M. Teasdale 

or accepted for exhibition on the com¬ 
pany’s premises. 

Teasdale explained advertising meth¬ 
ods employed by British railroads, bring¬ 
ing out several unique campaigns, re¬ 
cently concluded. 

“Advertising on behalf of the London 
& Northeastern,” he said, “consists of 
newspapers, posters, and Ixwklets. 

“The newspaiier advertising is placed 
direct by the company. The advertising 
department is treated by the publishers 
as an advertising agent, receiving the 
usual commission. Most of the news¬ 
paper advertisements are displayed letter 
press, double column, very little use being 
made of illustrations in the dailies, but 
photographs and drawings being used in 
the better class of weeklies and month¬ 
lies. 

“Daily newspapers undoubtedly bring 
in the best traceable results, and the 
greater proportion of our large appro¬ 
priation is spent in this way each year. 
We use the London newspapers with 
national circulation to the greatest ex¬ 
tent. The provincial papers are u.sed 
for the most part to advertise local facil¬ 
ities and excursions.” 

Tea.sdale declared he was surprised at 
the little advertising done by railroads 
of the United States, recalling remark¬ 
able results which could, he said, be 
directly traced to advertisements in the 
daily newspapers. 

“During this summer,” he said, “we 
conducted a double column 12-inch news¬ 
paper campaign, intended to emphasize 
the fact that the Ixmdon & Northeastern 
has the shortest route betwc*en London 
and Scotland. This had most effective 
results. 

“When the shooting season started, the 
greatest traffic congestion was in the 
terminals of our company, mainly Kings 
Cross station, London. 

“W’e used very few words in the ad¬ 
vertisements. In fact some of them con¬ 
tained no more than ‘Kings Cross for 
Scotland.’ We did not employ any foot¬ 
notes or the name of the company, even.” 

Teasdale declared that posters were 
used by the railroad mainly to catch the 
eye, always being followed up by ad¬ 
vertisements in the newspapers. 

“A form of advertising we use a 
great deal,” he went on, “and which is 
unlike anything I have yet seen in this 
country in connection with the railroads, 
is the poster on the company property. 

“It is no idle boast to say that the 
London & Northeastern has led the way 
in the study of better poster art. 

“Posters are looked upon primarily as 
of great educational value, and are fol- 

display and to keep the posters in con¬ 
dition. 

“We have found that the advertisers 
like to deal direct with the company in 
this way. 

“There are a great number of health 
resorts along our lines. I make it my 
object to co-operate with the various ad¬ 
vertising committees of these resorts, 
helping them to the best results. We 
particularly emphasize control of the pic¬ 
ture posters, which are given free exhibi¬ 
tion on company property. 

“Only one form of advertisement con¬ 
nected with the railroad is controlled by 
outside interests—that shown in the car¬ 
riages—but we have managed to abolish 
the old style brilliantly colored show card 
and have substituted pencil drawings by 
first rate artists. We decided that these 
advertisements were more effective to 
the passengers, in that they told their 
messages slowly rather than irritating by 
their gaudiness.” 

July, the peak of the tourist season. 
London is very short of accommodations. 

and A. E. McKinnon, of the GentnlEt 
position Company. 

And in Reli^pus 
AdvertMn^, 

Too. 

Wholesale Druggist for President 

Carl F. G. Meyer, president of the 
Meyer Brothers Drug Company, whole¬ 
sale drugs, has been nominated for presi¬ 
dent of the .\dvcrtising Club of St. Louis 
for the election on October 9. Other 
members on a fusion ticket are; first 
vice-president. R. Fullerton Place. H. W. 
Kastor & Sons .Xdvertising Company; 
second vice-president. Joseph Licklider, 
D'.Xrcy .Advertising Company; third vice- 
president. J. L. Isaacs. Post-Dispatch; 

t5,t38 
was the average increase in 

the net paid daily circula¬ 

tion of The Baltimore Sun 

(Morning and Evening) for 

August, 1923, over August, 

1922. 

Everything in Baltimore 
Revolves Around 

the ,i^i£^SUN 
Morning Evening Sunday 

'J'HE ability of The Detroit 
News to reach every class 

and type in its field is amply 
illustrated by its latest achieve¬ 
ment added to the many others 
attained during the last year. 
The Detroit News leads in local, 
national, automotive, classifi^ 
rotogravure and total advertis¬ 
ing. In addition, it has attained 
a remarkable supremacy in re¬ 
ligious advertising, publishing 
105,056 lines since September, 
1922, or more than twice that 
carried by its nearest competitor. 

The lead of The Detroit News 
in this comparatively recent 
form of advertising aptly illus¬ 
trates the appeal which The 
Detroit News has among the 
substantial classes—the type of 
people who guide the educational 
and moral welfare of the city. 
This is the type which repre¬ 
sents the power of Detroit and 
which you must sell in this field 
—a power which can be most 
thoroughly reached through ’The 
Detroit News. 

Greatest Circulation Daily 

and Sunday in 
Michigan. 

The Detroit News 
’*Alwmy$ in thm LmwT* 
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Buffalo the Wonder City of America 

A Prosperous City 
of Real Homes 

BUFFALO BRIEFS 

Buffalo has 445 miles of smoothly 
paved streets; more smooth pave¬ 
ment than any city of its size in 
the world. 

Buffalo’s 1067 acres of parks are unre¬ 
stricted public playgrounds. 

There are 153 schools, 6 high schools— 
attended by 105,096 children; be¬ 
sides 2 colleges and the University 
of Buffalo. 

Over 75,000 Buffalo homes are equip¬ 
ped with electricity; all users or 
potential users of electrical appli¬ 
ances. 

Over lyi million people visit Buffalo 
and Niagara Falls yearly. 

The S. H. Knox Residence, Delaware Ave., 

Buffalo, N. Y. 

114,403; Net Paid 

Circulation A. B. C. 

CONSIDER Buffalo as a city of homes. Almost all 
of its population of over a half million resides in 
single or two family dwellings. There are few 

apartment buildings or tenements. A large percentage 
of Buffalo’s families own the homes in which they live. 

This makes Buffalo an ideal market for advertisers. 
For the home owner is always a more worth-while pros¬ 
pect for merchandise and service. Buffalo’s home 
owners are prosperous, progressive, contented. 

Diversity of industry and business, equalled by only 
one other American city, gives Buffalo a steady pros¬ 
perity, avoiding seasonal unemployment and occasional 
depression. Advertisers have found Buffalo to be the 
year round market. 

The Buffalo Evening News blankets this desirable 
field. It is one of the best one-paper buys in the coun¬ 
try, because its circulation is large enough to cover the 
rich Buffalo market thoroughly and effectively, at a 
rate relatively the lowest in its field. 

A recent canvass of 31,942 Buffalo families showed 
that 26,494 read the Evening News. 83% coverage of ^ 
English reading families at 21 cents per line. To use all 
the other papers necessary to reach the remaining 17% 
costs 46 cents a line. The Buffalo Evening News is 
ALL you need to cover Buffalo. 

Cover the Buffalo Market with the 

Buffalo Evening News 
EDWARD H. BUTLER 

Editor and Publisher 

KELLY-SMITH COMPANY, National Representatives 

Marbridge Bldg., New York, N. Y. 

Lytton Bldg., Chicago, Ill. 
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WHITE IS CHOSEN CHIEF 
OF TEXAS CIRCULATORS 

International Preiident Florer Explain* 

Object* of A**ociation to Lone 

Star State Manager* 

at Hou*ton 

The l<)th annual meeting of the Texas 
Circulation Managers Association was 
held at the Rice Hotel in Houston, Sept. 
17. President Walter Golden of the Gal¬ 
veston Tribune presided. 

E. C. White, circulation manager of 
the Houston Chronicle, was elected pres¬ 
ident ; A. \'. Harris, circulation manager 
of the Dallas Times-Herald, was re¬ 
elected vice-president, and E. H. God¬ 
frey, circulation manager of the Houston 
Evening Post, was chosen secretary. 

Two new directors, T. J. Yerka of the 
Fort Worth Star-Telegram, and J. A. 
Mathews, circulation manager of the 
Houston Press, were elected to till vacan¬ 
cies. The next meeting will be held in 
Dallas in October. 1924. and will be a 
two-day session. 

Twenty members were present, repre¬ 
senting newspapers with a total circula¬ 
tion of iWl.OOO. 

At the morning session addresses were 
made by M. E. Tracy, editorial writer, 
Houston Chronicle; W. L. Golden. Gal¬ 
veston Tribune, retiring president, ajid 
M. W. Florer, president of the Inter¬ 
national Circulation Managers Ass<Kia- 
tion. who is with the Dallas News. 

Explaining the purposes of the asso¬ 
ciation. Mr. Florer said: 

**It may not be amiss for me to tell you that 

the history of the International Circulation 

Managers Association dates back to 1H98, when 

a few of the leaders in circulation management 

held a get-together meeting in Detroit and for¬ 

mulated the National Association of Circulation 

Managers, and adopted as its motto. ‘Mutual 

Enlightenment. Reciprocity and Co-operation.’ 

‘’From a small beginning the association has 

grown in numerical strength, until today its 

membership probably exceeds that of any other 

organization of newspaper workers (not union¬ 

ized) in the world. Our assenriation has not 

only grown numerically to that point where it 

tops other newspaper organizations, but it has 

grown in strength and usefulness to its mem¬ 

bership even to a greater extent. 

“The reason that it has flourished so well 

is the result of the practice of correct principles 

from its very foundation up to this good time. 

In co-operation as in unity, there is strength; 

in reciprocity, a principle of action and reaction 

there is strength; likewise in mutual enlight¬ 

enment. that principle of giving and taking 

knowledge from each other, there is even greater 

strength. Such are the foundation stones of 

that organization we love so well, the 1. C. 

M. A. 

“It has been my goo<i fortune to mix and 

mingle with the boys in national conventions, 

barring a few exceptions, for the past 20 years. 

Each year interest in our annual gatherings be¬ 

comes more evident, and that growing interest is 

due in a major sense to the excellent programs 

treating comprehensively of practically every 

phase of newspaper production, service and 

promotion. 

“No man ever achieved success out of the 

ordinary, in any undertaking, without the al! 

important factors of physical energy and hu¬ 

man brains. We must do our work intelli¬ 

gently, and put forth all our energy to bring it 

as close as possible to a point of perfection. 

“It occurs to me that all of us should devote 

a generous part of our time to the study of 

ecomimics. salesmanship and kindred subjects. 

This is suggested for the reason that circulation 

management is certainly subject to all business 

laws and usages. The more we know of these 

subjects the greater becomes our usefulness, and 

the siKuier will we realize our ambition to be 

classed as real business men.” 

John Payne, business manager of the 
Houston Press, was the principal speaker 
at the luncheon tender^ the delegates 
beginning at 12:30 noon. He explained 
"What the Business Manager i^as a 
Right to Expect from the Circulation 
Manager.” Other talks at the noon 
luncheon were made by A. E. Clarkson, 
business manager of the Houston Post; 
Ci. E. Kepple, vice-president of the Hous¬ 
ton Dispatch; Brom .Ridley of the Hous¬ 
ton Post, and E. J. Newell, business 
manager of the Dallas Dispatch. 

At the close of the afternoon business 
session, the visiting circulation managers 
were shown the city and the ship chan¬ 
nel from the air. Four planes, in charge 
(»f R. W. Mackie, aviation editor of the 
Chronicle, were used. 

Mr. Florer presided at the banquet 
Monday night. After-dinner speeches 
were made by R. B. Kinard. general cir¬ 
culation manager of the Houston Post; 
.\. L. Perkins, editor of the (ialveston 
Tribune; the new^ president, Mr. White, 
and Mr. Mathews. 

Others who attended were: 

Herbert Peters, C^Iveston News. 

U. C. Sadler, San Antonio Express. 

E. J. McNamara, Dallas Dispatch. 

Thomas D. Arbucklc, Beaumont Enterprise. 

Harry B. Stowe, Beaumont Enterprise. 

E. H. Robertson. Houston Dispatch. 

I. L. Burton, Houston Post. 

L. Pierce, Houston Post. 

T. E. Lee, Houston Chronicle. 

H. E. Murphree. Houston Chronicle. 

L. J. Hago^. Fort Worth Star Telegram. 

A. L. Forbes, Houston Post. 

PAPER EXPORTS CUMB 
IN CANADA TABLES 

while in 1922 the total was"411^?^ 
valued at $4,255,333. 

Twenty-fiye Per Cent Increa*e for 

Augu*t In New*print—Pulpwood 

Sale Alnio*t Doubled In 

Quantity 

The Canadian Pulp & Paper Associa¬ 
tion’s analysis of Canadian trade figures 
for August shows that exports of news¬ 
print amounted to 2,091,352 cwts. valued 
at $7,936,505, as compared with 1,680,472 
cwts. valued at $5,933,825 in August. 
1922. Total exports of paper had a value 
of $8,667,139, comparing with $6,554,326 
a year ago. Of the total, $8,137,493 rep¬ 
resented paper consigned to United 
States. 

Exports of pulp in August amounted 
to 1,831,141 cwts. worth $4,6^,130, as 
against 1,696,105 cwts. worth $4,066,947 
in .August, 1922. Of the pulp, a value of 
$3,491,773 went to United States. 

For the first five months of the Do¬ 
minion's fiscal year, running from April 
to August, exports of pulp and paper wit¬ 
nessed a large increase over the corre¬ 
sponding months of 1922. The total 
value for the five months of 1923 was 
$58,686,700, as against $45,897,590 for 
1922. Newsprint exports increased from 
7.694.841 cwts. valued at $27,257,382 to 
9.353,157 cwts. valued at ^5,303.043. 
Pulp exports increased from 6,606,317 
cwts. worth $16,075,533 to 7,524,4^ cwts. 
worth $20,008,461. 

There has also been a noticeable in¬ 
crease in exports of pulpwood in the 
five months. For 1923 these amounted 

200 DELEGATES TO LONDON 

The Hamilton Evening Journal, 
Hamilton, O., is the new paper 
this week. 

Furnished full page matrices, black alone, black 
and red, and black and three colors; or, as 
part of a printed comic section. 

HERALD-SUN SYNDICATE, 280 B’way, New York City 

MILLIS SELLS LETTER Cq 

Indianapoli* Agency Head 
Mailing Bu*ine*( 

The Thompson Letter Companv » 
dianapohs, has been sold by Frri 
president of the Millis Advertisiat^ 
pany, Indianapolis, to V. G 
Indianapolis. Possession of 
and mailing and multigraphinr vJj 
will be given Oct. 1. Thisb:? 
started eight years ago, was boi^ 
Milhs from Charles V. Thoi^i 
NovemW. K-. M Mosiman, 
the Indianapolis News and at out J 
assistant classified manager of tb J 
troit News, who has been managtr i 
continue in that capacity. ’ 

"This move was made in order tt 
vorce the Millis Advertising r ^ 
from connection with pur\’eyors ^- 
vertising material, so that there ij 
be no question about the dependilr^ 
conscientious service of the Millis 
vertising Company to its fast 
li.st of clients,” says Millis. 

Detroit to Bar Outside Papen 

Robert M. Toms. Chief A j— 
Prosecutor of Detroit, has begin tJ 
seeking to bar absolutely the sakiJ 
city of all daily papers of other J 
which carry racing odds. The pofaj 
to be given instructions to visit« 
stands and seize papers containinj* 
material. Heretofore only racing* 
and known betting sheets have bee* 
fiscated. 

Plan of Advertising Council of Chicago 

Association of Commerce 

The Advertising Council of the Chi¬ 
cago Association of Commerce is plan¬ 
ning to take 200 delegates to London in 
1924, according to an announcement made 
this week. 

John H. Logeman has been appointed 
chairman of the “On-to-London” Com¬ 
mittee, which is composed of the follow¬ 
ing members: 

Homer J. Buckley, president, Buckley, De¬ 

ment & Co. 
Reuben H. Donnelley, president of the 

Reuben H. D'nnelly Ccrpiiration. 

Edward S. I.a Bart, vice-president, George 

Enos Thriop. liic. 

C. A. Tupiier, president. International Trade 

Press. 

Herman Black, publisher, Chicago Evening 

.\merican. 

W. Frank McClure, vice president of Alliert 

Frank & Co.. ex-(fficio. 

Herbert S. Houston, publisher of Our 
World, spoke September 20 before the 
Council on “Shall Our Club Movement 
Make Good?” 

Wiley CollecU $40,465.60 

Louis Wiley, chairman of the commit¬ 
tee of the New Ykirk newspaper industry 
co-operating with the Red Cross for the 
Japan Relief Fund, reports $40,465.60 con¬ 
tributed up to September 25. 

There’s a Reason— 
The Washington (D. C.) Star—day after 
day, Evening and Sunday both—carries 
overwhelmingly more advertising of 
every class—local display, classified and 
foreign — than ALL THE OTHER 
PAPERS IN THE NATIONAL 
CAPITAL COMBINED. 

It’s because—that with the Star adver¬ 
tisers know they are COMPLE2TELY 
COVERING THE ENTIRE TIELD. 

WITH SUNDAY UOINING lOITlOlf 

WASHINGTON, D. C. 
Write us direct or through our 

New York Offios 
Dan A. Carroll 

111 East 42d Siraot 
Paris Offics 

t Rus Lamardna 
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Incidentally the Los An¬ 
geles Examiner eclipses 
every other newspaper in 
America in GAINS (ex¬ 
cepting the Hearst even¬ 

ing paper in Detroit). 

The eclipse of 
the sun in Los 
Angeles was 
99 per cent 
—the eclipse 
of the other 
Los Ange¬ 
les n e w s- 
papers was 

total 

Circulation daily 160,000; Sunday 350,000—largest west of Missouri River—reflecting the prosperity of 
Southern California—nearly double the circulation of any other newspaper in the Pacific Southwest. 

Los Angeles’ building permits $22,000,000 in August. School attendance 30,000 more than last 
year. Annual payroll exceeding a billion dollars. 

representatives : 571 Monadnock Building, 1819 Broadway, 915 Hearst Building, 
San Francisco, Calif. New York City, N, Y. Chicago, IlL 

CoL 8342. Garfield 3858. 

915 Hearst Building, 
Chicago, IlL 

Main 5000. 
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CIRCULATORS IN W. VA. 

FORM ASSOCIATION 

Bailey of Huntington HeraId*Diapatch( 

Elected First President—Next 

Meeting to Be at Parkers¬ 

burg in May 

The West Virginia Circulation Man¬ 
agers Association was organized at a 
convention held Sept. 17 at Parkersburg. 
A. I. Garrett, of the Fairmont West Vir¬ 
ginian, was elected president to serve for 
six months. Other officers elected were: 
E. A. Bailey, Huntington Herald Dis¬ 
patch, vice-president, and Miss Edna C. 
Hull, Parkersburg Sentinel, secretary and 
treasurer. 

'Four committees were formed as fol¬ 
lows: membership—E. A. Bailey, chair¬ 
man, C. S. Fry, Wheeling Intelligencer 
and News, and Edna C. Hull; constitu¬ 
tion and by-laws—R. M. Caldwell, 
Clarksburg Exponent, chairman, M. Man- 
ley, Fairmont Times; program—C. S. 
Fry, chairman; entertainment—D. L. 
Henderson, Parkersburg News, and Miss 
Hull. 

Parkersburg was chosen as the next 
meeting place, because it is centrally lo¬ 
cated. It was decided the convention 
would last two days and convene every 
six months. The next meeting will be 
in May, the first Monday and Tuesday 
nearest the 14th. Dues were fixed at $1 
to join, and the same amount every six 
months. 

During the first day of this conven¬ 
tion, round table discussion centered 
about the following subjects: delivery of 
papers by interurban, results obtained by 
use of street car boxes, carriers’ com¬ 
plaints, returns, exchanges and compli- 
mentaries. 

Motion was made and carried that a 
copy of the minutes be sent Editor & 
Publisher. Concluding the second day, 
Mr. Bailey gave a brief talk, explaining 
the merits of the multigraph. Mail room 
problems were thoroughly discussed, as 
well as paid in advance mail circulation, 
best ways to establish agents, insurance, 
premiums, and mail complaints. 

COLLEGE TO TRAIN PRINTERS 

Course* in New York Offered in Co¬ 

operation with Employers Assn. 

Technical and business courses con¬ 
nected with the printing industries are 
included in the curriculum of the College 
of the City of New York this year. They 
are being offered in cooperation with the 
New York Employing Printers Associa¬ 
tion, and mark the start of a program 
for the replenishment of the ranks of 
skilled labor from the colleges of the 
country instead of from immigrants. 

“This country is nwking a very tardy 
beginning in supplying the American 
trained skill needed to keep the nation’s 
industries going,” E. F. Eilert, president 
of the Employing Printers Association, 
declared. “The restricted number of ap¬ 
prentices allowed by the labor unions falls 

far short of making up for the mortality 
of skilled labor in the printing industry. 

“1 would be the last one to advocate 
doing away with the labor unions, how¬ 
ever. I would not go back to the days 
when the individual workingman was at 
the mercy of the employer. The work¬ 
men have as just a right to bargain col¬ 
lectively for the best terms of contract 
they can get as any individual or cor¬ 
poration has. All I object to is the un¬ 
just cornering of labor and putting the 
country’s industries at the mercy of un¬ 
scrupulous schemers in the unions, who 
for their own selfish ends conspire to 
restrict production.” 

RRST PULP HEARING OCT. 2 

Initial Meeting of Dominion Embargo 

Commission in Halifax 

The first public hearing of the Royal 
Commission appointed to investigate the 
pulpwood resources of Canada will be 
held in Halifax Oct. 2. This is the only 
date yet decided on by the commission, 
but hearings in other Maritime Province 
cities will follow. 

At the Ottawa headquarters of the com¬ 
mission, it was stated that ample notice 
of sittings of the commission would be 
given, so that those desiring to make 
representations would have an opportu¬ 
nity for preparations. It is probable 
that hearings will be held from coast to 
coast. 

Hoy vrith Hill & King 

Frank S. Hoy, formerly of the Lewis¬ 
ton (Me.) Daily Sun, has been appointed 
sales manager, in charge of the New 
England territory, of Hill & King, Pub¬ 
lishers Cooperative Circulation Company 
of Chicago. Herman Phillips, for some 
years assistant advertising manager on 
the Sun, becomes advertising manager, 
and Daniel Minster, who has been assis¬ 
tant circulation manager, becomes circu¬ 
lation manager. 

Democratic Weekly in Spokane 

The State Journal, a Democratic week¬ 
ly, made its appearance in Spokane dur¬ 
ing August. Carl S. Evans, president of 
the Spokane Central Labor Council, is 
editor, Roy A. Smith advertising man¬ 
ager, and B. A. Knott circulation mana¬ 
ger. Evans announces that the paper’s 
field is the Fourth and Fifth Congres¬ 
sional Districts, where there is no other 
Democratic paper. 

Denver Realtors ’Thank Shaffer 

A resolution expressing appreciation of 
the purchase by John C. Shaffer, editor 
and owner of the Rocky Mountain News 
and Denver Times, of extensive down¬ 
town properties, running into several mil¬ 
lions of dollars, was recently unanimously 
adopted by the Denver Real Estate Ex¬ 
change. 

Dayton (Ore.) Tribune Die* 

The Dayton (Ore.) Tribune, 12 years 
old, suspended publication August 24. 

COLUMBU DRY MATS 

RELIABLE UNIFORM 

Superior Quality 

ECONOMICAL 

A Trial Will Convince 

Write for Samples 

COLUMBIA OVERSEAS CORPORATION 
12 East 12th Street - - - - - New York, N. Y. 

Telephone Stuyvesant 5909 

CROWELL PLANS OPEN SHOP 

Springfield Plant Offers Individual 

Contracts Effective Oct. 1 

Springfield, Ohio, Sept. 26.—Moves 
to place the local plant of the Crowell 
Publishing Company, publishers of the 
-■Ymerican Magazine, Woman’s Home 
Companion, Farm & Fireside, and the 
Mentor, on an open shop basis Oct. 1 
are now under way, it has been learned. 
The plant has been operating under con¬ 
tracts with the unions for some years. 

First revelation that an attempt would 
be made to operate the plant on an open 
shop basis came when it was learned that 
the employes were being offered individ¬ 
ual contracts effective Oct. 1, to sup¬ 
plant union agreements expiring at that 
time. 

The company two months ago formally 
rejected the demands of the printers for 
$46 for day work and $49 for night work 
on a basis of a 44-hour week. The 
printers are now getting $40 for day 
work on a basis of a 48-hour week. 

G. John Moran, head of the mechan¬ 
ical department of the plant, admitted 
today that the overtures have been made 
to the men as individuals, but beyond 
that would make no statement. 

Union men said that while officially 
the matter had not been brought to their 
attention as a body they were aware of 
the proceedings but declared that a ma¬ 
jority of the union men had rejected the 
individual contract. It was pointed out 
that while the agreement expires Oct. 1, 
the men would remain at work pending 
an agreement, which would be retroac¬ 
tive, unless the company flatly makes of¬ 
ficial announcement that it will operate 
on an open shop basis and that it will 
not deal with the unions. 

Form Special Edition Company 

The Southern Publicity Company, to 
promote special editions of daily and 
weekly papers, has been organized at 
Wilmington, N. C., by R. B. Mahaffey, 

formerly business and advertaia. 
ager of the Waycross (GalT.**"’ 
Herald and general manager of 

dispatch: ^ James CmS 
since 1920 editor and owner of 
mmgton Dispatch, and Lafayette 
former advertising salesman on th^ 

Suilct”™"'"'"''' 

$60,000 Bequest to Priatsn Hoq, 
(By Telegraph to Editor & PviusRn) 

Denver, Sept. 26.—The Union 
ters Home at Colorado Springs has W 
made the beneficiarj of a $iw000 
through the will of James G. Wood^ 
four times Mayor of Atlwta, 
Woodward was a member of the 
since early youth and served for ^ 
years on the board of the Printers Has 
The bequest will be fought by Mrs. Re 
froe, a daughter, on the ground fc 
according to the Georgia laws, no 
than one-third of any estate naj i 
willed to charity. According to the 
nothing was left Mrs. Renfroe and od; 
an annuity of $75 a month to W«i 
ward’s second wife. 

Circulation Man Honored 

David Robertson, Jr., for 28 vean*. 
sociated with the circulation departae: 
of the Brooklyn Eagle, was presos 
with a gold watch by fellow wotb 
and a traveling bag by H. D. Gumi* 
publisher, when he recently left for Cd 
fornia to engage in the garage busia 
Robertson, with his wife and dam!* 
started for the Coast in an auton* 
going through Canada, and plamiim 
reach Southern California by early* 
cember. 

Morgan Buys Harper Property 

J. P. Morgan has bought the wofe? 
of Harper & Brothers in Fralh 
Square, New York City, paying $400.(1' 
The purchase consists of a five- anl sii- 
story building and includes two fi^e^l^I 
buildings at 79 and 83 Cliff street 

A Chain Is No Stronger 
than Its Weakest Link 

The largest newspaper presses are frequently brought 
to a complete standstill due to a softened or melted Roller. 
It takes time to remove the damaged Roller and replace 
with a perfect one. These delays are costly and aggravat¬ 
ing where each minute should be one of maximum produc¬ 
tion. They could be eliminated through the use of Duplex 
Rollers. These Rollers will not melt from extreme heat or 
friction. They are cast for both forms and distributors, and 
will give equally good service on a hot, humid day as on a 
cool, dry day, saving the time often lost in changing Roll¬ 
ers. The production of your press depends on the durability 
of your Rollers. 

Duplex Rollers are manufactured only at the five 
addresses below. 

Bingham Brothers Company 

Roller Makers (Founded 1849) 

406 Pearl Street, New York 

521 Cherry Street, Philadelphia 
89 Mortimer Street, Rochester ^ 

131 Colvin Street, Baltimore 

Bingham & Runge Co., E. 12th Si. A Power Ato., CleTeland, Ohio 
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ALL OPERATED 
FROM THE SAME KEYBOARD 
Three Main Magazines and a 34-Channel Auxiliary 

THE SINGLE KEYBOARD MODEL 14 

LINOTYPE"'**! 
One Keyboard 

All three main magazines and the auxiliary are 
controlled by one power-driven keyboard. The 
operator does not have to move his hands from this 
single keyboard to get any character that runs in 
the machine. A touch on a control-knob instantly 
switches the keyboard action from 34 channels of 
the main magazine to auxiliary. At the same time 
the other 56 keys remain in operative connection 
with main magazines. 

Power Driven 
Composition from the auxiliary is as rapid as 

from the main magazines, since it is operated from 
the same power-driven keyboard and from the same 
keys and the same position to which every operator 
is accustomed. 

Wide Range 
The extra wide 34-channel auxiliary magazine 

extends the range of the Model 14 from 5 point to 
full 24 point and larger medium condensed faces, 
thus making it the ideal Text-and-Display machine 
for the job office or newspaper. Straight matter in 
any two-letter face or display within the range of 
the machine may be composed from the auxiliary 
magazine with exactly the same speed and facility 
as from the main magazines. These auxiliary maga¬ 
zines will be supplied split or full length as desired. 

All Magazines Changeable without 

Disturbing Auxiliary 
The supporting framework of the auxiliary 

magazine is a fixed part of the machine. There is no 
swinging or other motion. A touch on a control- 
knob switches the keyboard action to the auxiliary. 

It is always out of the way. Operative position- 
shifts of main magazines are made instantly at will 
without touching the auxiliary. The same is true 
of magazine changes. Magazines are taken off and 
put on in 15 seconds. 

All magazine handling from front of machine— 

Split magazines in any or all three positions, as de¬ 

sired, Auxiliary magazine changes equally quick. 

Continuous composition from main magazine 

and auxiliary, all from the same keyboard. 

MERGENTHALER LINOTYPE CO. 
29 Ryerson Street, Brooklyn, N, Y, 

SAN FRANCISCO CHICAGO NEW ORLEANS 

Canadian Linotype Limited, Toronto 

Compoud tntirtly on the LINOTYPE in Btnedictine and Benedictint Book 
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For Value of Names and\ppt 
Know of a Newspaper FeXe 

LOVE, MARRIAGE AND 1 

MARY ROBERTS RINEHART 

Author of “The Breaking Point” “Tiah,” 

“Baba” “Dangerous Days” etc. 

THE SERIES STARTS SUNDAY, NOV. 11 
(or Saturday, Nov. lo, if you have no Sunday paper) 

with 
The Best Age for Marriage—19 or 29? 

B, MARY ROBERTS RINEHART 

Consider the amazing career of Mary Roberts Rine¬ 
hart, herself married at 19. From trained nurse to 
international fame and annual earnings from her writ¬ 
ings of more than 1^300,000 a year! Mrs. Rinehart’s 
own romance is woven into this release and the other 
two releases she has done for this great series. 

Both as to tvriters and text this series iiill be main¬ 

tained at ''the Metropolitan standard of excellence^’ 

A Weekly 

Writ! 

Metropolitan 

eito 

Nets 

0 

If tl 

pa 

MARY ROBEljS 
gertrudeIt 

MARY p 

MRS. GOUVEp 

FANNY msi 
RUPERlta 

zomb 
These names are listedAhe 

reie; appearance on our sihedtiij 
at least two releases by escilthe 
arranged or arc arrang’n:! 

Other Impim 
Each writer announced 

something to say. Thcc 
in addition to the intrins 

First Order Received 
tory Will Ilcce 

itioi 

:|ieG 

lETROPOLITAN » __ 
MAXIMILIAN EUfli Gt 

'SI 
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i 

nd\ppeal of Subject Do You 
FeXe Which Surpasses This? 

DTHE MODERN WOMAN 
f Set s of Articles 

rittei )r the 

nNupaper Service 

5BIs RINEHART 

IDEjlTHERTON 

i IIINSTON 

I^EIillR MORRIS 

ni<a.lP LEA 

ER]|VGHES 

INAGALE 
are listeiHhe order of their first 
ir schedtiif releases. There will be 
ses by eacfthese writers. We have 
arrang'.rii 

' ImpiM Writers 
iiinounic;^ to be announced has 
(. The iyion value of names is 
le intrinA’;|ie of the copy. 

.eceived* Each Open Terri¬ 

fy Will wccepted. 

an lljSPAPER SERVICE 
IAN ®**«r*I Mauler 

ET NEW YORK CITY 

V. ■ i/-. 

GERTRUDE ATHERTON 

Author of “Black Oxen” “Ancestors” “The 

Aristocrats ” “Julia France” etc. 

Each release uill he about 2,000 words long, with ade¬ 

quate boxes, pictures of the writers, and interest-arousing 

biographical notes. Every writer is particularly fitted, by 

ability and experience, to write on his or her subject. 
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MELIA OF BUFFALO ELECTED PRESIDENT 
OF ADVERTISING AFFILIATION 

Edward Hungerford at Rochester Convention Condemns 

Railroads for Failure to Utilize Newspaper Space to 

Sell Their Rates and Service to Public 

(Bji Telegraph to Euitok & ri nLisHtnl 

pOCHESTER, X. Y., Sept. 26 — 
Joseph E. Melia of Buffalo was 

otliers they ought to be lowered, but the supply so well, 
principles that govern these fluctuations — 
should not be coldly automatic. They i 

Floyd Keeler of New York si^ke on holdings of the company located at the 
“Advertising Lowers Cost of Distribu- drainage area of the Humber 
tion.” In the course of the next 20 years The power plant, which will develm 
advertising must develop from a business 100,000 horsepower, will be located « 
into a science, Mr. Keeler said. This, the head of Deer Lake and transmitted 
because the science of distribution, per- to the mills a distance of about i) milw 
fecting and keeping open the channel When the plant starts production sale 
of distribution, saving human effort by of newsprint in the United States will be 
eliminating waste, and giving to the made through the Bowater Paper Co 
whole industrial scheme the perspective Inc., Canadian Pacific Building New 
and vision which no existing agency can York City. The president of this rn™ 
__1,. .....11 ....... n .1_• '-v™' 

elected president of the .\dvertising should be applied by someone who knows 
Affiliation at the final meeting of the ^ o.U^he modern art of scientific 
convention of that organization held Sat- nierchandising and there are all too few 
urday. Other officers chosen were: vice- railroad circles in the 
president, J. R. Watson, Hamilton, Ont.; United States today. 
second vice-nresident Ceorirp Rutherford “H >s obvious that the merchandise of 

NEWFOUNDLAND PULP 
PLANT READY IN 1925 

urday Other officers'^ chosen were: vice- Offici.U, Afterln.peTtion of Corner 
president, J. R. Watson, Hamilton, Ont.; '-ndea states today. „ . e, • 
second vice-president, George Rutherford, is obvious that the merchandise of Brook Construction, Figure on 
Cleveland; secretarv and treasurer, .^r- transport, attractively priced, once sold. Exterior Completion 
thur Paul Kellv, Rochester, re-elected, should be delivered, according to contract Winter 

S. A. Weisseiiberger of Cleveland was ^nd in generous measure, which being _ 
toastmaster at the closing banquet Sat- translated means that good service should ^ . , 
urday night and addresses were made by must be rendered. This is so pri- Lon-itriiction ot the pulp and paper mill. 

pany is Earle C. Dulfin, the vice-president 
Eric V. Bowater, and Harry Pickess is 
secretary and treasurer. 

The Newfoundland Power & Paper 
Company will own and control their own 
ships, which are being especially con¬ 
structed for carrying and handling news¬ 
print rolls. These ships will transport 
the company’s entire product to the 
United States and other markets 

The Bowater company has also been 
appointed selling and distributing agents 
in .\merica for Bowater’s Paper Mills, 
Ltd., of London, who are installing two 
newsprint machines trimming 221 indies. Eton C Seitz New York Eveninir niary that I hardly need more than mere- power plant and dam of the Newfound- i_^wsprint nwchmes trimming 221 indies. 

W’orld ■ ,Rov l' McCardell New York b’ mention it at this time. land Power & Paper Company, Ltd., lo- first tnachines of this trim 
Morning Telegraph and .\rthur Bris- “Yet, prior even to the rendering of cated at Corner Brook, Newfoundland, "istalled in Great Britain. Morning Telegraph, and .\rthur Bris- Yet, prior even to the rendering ot cated at Lorner Brook, Xewtoundland, 
bane. New York Journai. President transport service, almost prior to is progressing rapidly, according to offi- 
Clint'on R. Lyddon presided at the ban- pricing even, must come the heralding cials of the company after an inspection, 
qm-t. of the ware, the widespread advertising When completed, these officials state. 

PUBLISHERS INSPECT MILL 
When completed, these officials state. 

-Mr. Seitz spoke on “The Newspaper of it to the outer world, the proper and the plant will produce more than 400 tons International Paper Co. Officials Enter. 
and the Advertiser ’’ saving that all ad- 'fie generous advertising of the .\merican of newsprint daily. The company has 

. . . *. . _?1_1 1_ ?_ _1_ T _ll_ _ 1 • _ .Si* /•wsrs 
vertising is good advertising, but hews- , , . . 
paper advertising is the best. 'fie main street of this convention. The entire construction of the pulp and A party of about 60 newspaper pub- 

Mr. Brisbane gave instances where “Generally speaking, our _ .\merican paper mills, dam, power house and canal lishers from the eastern and central 
newspaper advertising had increased the railroad is not a good advertiser today, is in the hands of Sir W. G. Armstrong, states were entertained this week by P. 
volume of business of merchants and said There are exceptions to this—notable ex- Whitworth & Co., Ltd., and according to T. Dodge, president, and J. L. Fearing 
that the merchant should advertise his ceptions. the same officials the contractors have general sales manager, of the Intema- 
name. “The New York Central had made its got the work so well advanced that it tional Paper Company, on a tour of m- 

Mr. McCardell gave a humorous talk. 20th Century Limited the best advertised is hoped that before long the buildings spection of their new Three Rivers mill 
^Iembers of the .\dvertising .\ffiliation single train in the world; and probably will be ready for the installation of the which has a capacity of 400 tons per day 

from Cleveland, Buffalo, Toledo and 'fi<^ most profitable. The Santa Fe is a equipment, and the mill started in 1925. of standard newsprint paper. 
Hamilton were on hand for the opening magnificent advertiser, so is the Cana- The equipment will include four Warns- Other officials of the International Pa- 
of the convention, when luncheon was Pacific. The Illinois Central has' ley newsprint machines having a trim of per Company with the party included: 
served in the ad clubrooms at the Hotel shown a very great facility in selling 221 inches and built to run 1,000 feet a .Allen Curtis, vice-president in charge of 
Rochester, and the guests were welcomed through the newspapers—not so much its minute. Eighteen magazine grinders will manufacture; A. H. White, productk* 
by Mayor C. D. Vanzandt. William A. jiassenger service as the railroad as an be installed in the pulp mill. engineer, and G. E. Smith, purchasni* 
Smith, general chairman of the conven- institution itself.” To house employes at the mills, a model agent. 
tion committee, presented the Mayor, and Mt- Hungerford spoke of the manner town will be built, accommodating more The mill is said lo be the most comptet 

railroad. Right here is w'here I walk up been incorporated for $21,000,000. 
the main street of this convention. The entire construction of the pulp and 

tain at Three Rivera Plant 

.A party of about 60 newspaper pub- 

Smith, general chairman of the conven¬ 
tion committee, presented the Mayor, and 
following his words of welcome, Presi- 

of the Affiliation, presented the presiding 'he cure is to be found in selling trans- 
officer, George A. Rutherford, president portation advertising^ of every sort, plus 

jiassenger service as the railroad as an be installed in the pulp mill. engineer, and G. E. Smith, purchasrat 
institution itself.” To house employes at the mills, a model agent. 

Mr. Hungerford spoke of the_ manner town will be built, accommodating more The mill is said lo be the most complete 
__^ _ _, _ in which the motor bus is cutting into than 5,000. Erection of the first 250 newsprint plant on the centinent. The 
dent Weissenberger of Cfeveland, head steam transportation, and declared that houses will commence shortly. new machine which has been installed is 

Pulpwood will be obtained from timber 2.50 feet long and 64 inches wide. 

of the Cleveland .Advertising Club, attractive travel pricing, plus dependable 
E. Stelmo Lewis, vice-president of the and attractive service. 

Campbell-Ewald Co.. New York City, -Alvin Hunsicker, president of the 
who was to have spoken on “What Is Standard Textile Products Co._ of New 
the Matter with Distribution,” was un¬ 
able to be present. Tim Thrift, adver¬ 
tising manager for the American Multi- 

York, was the other speaker, his subject 
being “Stability in Advertising.” 

Following the afternoon session, the 
graph Co. of Cleveland, spoke in his delegates were taken for a sight-seeing 
place on “Some Letters I Have Met.” automobile trip around the city, visiting 

Edward Hungerford, director of pub- the parks and other points of interest._ 
lications for the University of Rochester, President J. A. Watson of the Hamil- 
spoke on “Selling Transportation.” ton .Advertising Qub presided at the din- 

“I am going to suggest that the rajl- ner Friday evening. He was presented 
roads would make a better job of stabil- by President Joseph F. _ Melia of the 
izing themselves if they could make a Greater Buffalo Advertising Club, 
better job of selling themselves—particu- Saunders Norvell of New York gave 
larly of selling their transportation,” said a dissertation on “Morons.” _ In this class 
Mr. Hungerford. “.A large part of the he included 9,000 persons killed last year 
better selling of that transportation trying to beat express trains at crossings, 
would lie in better advertising. Not all Edward J. Cattell. statistician for the 
of it to be sure. Rates must be made city of Philadelphia, spoke on “The 
more attractive—in many cases more Dawn of a Brighter Tomorrow,” declar- 
skilfully arranged, with a better eye to ing ‘ that waste is being lessened and 
merchandising, if you please. In some turned into profit and that in every di¬ 
instances they may well go up a bit. in rection there are evidences of prosperity. 

Get and Hold 
CIRCULATION 

A dignified, simple, successful, business-like plan with 
scores of increased circulations and highly satisfied pub¬ 
lishers to recommend it and us. 
We are jtpecialistn in buildinjr Circula- 
ti<m that stays. We have studied cir¬ 
culation problems and have met every 
test successfully with Insurance 
Protertion. 
f>ur Plan will build Maximum circula¬ 
tion at Minimum cost—and the circu¬ 
lation will be permanent. 
Its simplicity of operation, its universal 
record of success have resulted in the 
endorsement of all newspapers using it. 

No Caah invettment—No 

Risk*—No Contests—No 
Schemes or T riekery. 

IVrite or wire for information, without 
obligation on your part. We serve only 
one newspaper m a territory. 

HICKEY-MITCHELL CO. 
{Builds and Holds Circulation) 

PIERCE BUILDING ST. LOUIS, MO. 

^ ine- 

— A Christmas Word 
That Webster Missed! 

You won't find it in anybody’s dictionary—but it’s the 
good word of the season for you lo remember when 
you’re laying the Christmas advertising plans for your 
newspaper. 

What does it mean? Well, it’s going to mean thou¬ 
sands of extra ads and thousands of extra dollars for the 
classified departments of newspapers that let it give its 
popular and profitable service to their readers and 
advertisers. 

It means, too, a period of maximum volume during 
the usually dull classified season between Thanksgiving 
and Christmas. It means the biggest month’s production 
of the whole year for wide-awake classified organiza¬ 
tions. 

Nine weeks from today The Shop-o-scope will be in¬ 
stalled on hundreds of newspapers in all parts of the 
country. One week from today—we’ll tell you all about 
it! 

Look for our rmnoumeement of The Shop-o- 
trope M Editor A Publisher for October b* 
There*t u profitoble Christmus in il for you! 

THE BASIL L. SMITH SYSTEM, INC. 

Otis Building Philadelphia 
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Where Seconds Count 

THE HOE PNEUMATIC STEAM 
TABLE IS SUPREME! 

Over 775 in Successful Operation 

A Battery of Six Hoe Pneumatic Matrix-Drying Presses 

Hoe Steam Tables make Better Mats in Less Time 
f 

Than Any Others 

The tremendous number of these machines in operation all over 
the world is convincing proof of their superiority. Excellence of 
design and solidity of construction enable Hoe Drying Presses to 
produce mats quicker and better than those of any other make, 
while fewer parts insure freedom from adjustments and repairs. 
An invaluable arrangement is the combination of the hand 
wheel with the pneumatic device which provides for emergency 
operation, if necessary for any reason — a patented feature that 
cannot be duplicated without infringement. 

R. HOE & CO. 
7 Water Street 
Boston, Mass. 

504-520 Grand Street, New York City 

109-112 Borough Rd. 
London, S.E. 1, Eng. 

827 Tribune Bldg. 
Chicago, Ill. 
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BEAUTY, SPEED AND SPACE FOR GROWTH 
IN MILWAUKEE JOURNAL HOME 

(Continued from pa^c 10) 

forth in advance by the managemetit. 
The site had to be convenient to a 

large part of the city’s population, to the 
retail shopping centers, must afford the 
best possible working conditions, and 
must be in line with the expansion of 
the business district. 

Half a block away is the point of 
heaviest street-car traffic in the city. 
Just beyond is the projected State street 
bridge across the Milwaukee .River, de¬ 
signed to be a great traffic artery between 
East and West sides. Half a block to 
the south is Cedar street, the heart of 
the proposed civic center. Grand street, 
the shopping district, is two and one-half 
blocks distant. 

Half a block frontage on State street 
and half a block on 4th street is afforded, 
in addition to half a block alley frontage 
both to the ea.st and the south, giving 
light on four sides and permitting re¬ 
ceipt of materials on one side and dis¬ 
patch of finished products on the other. 

fourth floor. Overlooking State street, 
and between the elevators and the 4th 
street wall, will be suites of offices for 
Messrs. Xieman and Grant, with a secre¬ 
taries’ office separating them. The big 
room idea has been also applied to the 
news department, 75 x 50 feet, private 
offices being planned only for the man¬ 
aging editor and the promotion editor. 
West of the news room is the library, 
and fronting on 4th street, a suite of of¬ 
fices for editorial writers, adjoining that 
of the editor-in-chief. South of these is 
another large room for the Sunday edi¬ 
tor. exchange editor and woman’s page 
editor, with their staffs. 

R<x)ms for the Associated Press and 
Journal special wires, a photograph stu¬ 
dio, women’s rest room, first aid hospital, 
the Journal telephone exchange, the cafe¬ 
teria and the laundry occupy the rest of 
this floor. 

Mechanical departments are on the fifth 
floor, in order to have space unobstructed 
by columns and lighted on all sides by 
windows and skylights. In the northeast 
will be the art department, adjacent to 
the engraving department, whose acid 
fumes will be carried off by special ven¬ 
tilation. Centrally located between these 
rooms and the composing room is the 
planning and dispatching office which re¬ 
ceives and schedules advertising copy, 
with ready access to all departments con¬ 
cerned. The composing room is 80 x 88 
feet, fronting on 4th street. Separating 
it from the stereotyping department will 
be a curtain wall seven feet from the 
floor. Steam-tables are between the com¬ 
posing room and the casting room, which 
is connected with the pressroom by an 
automatic drop, timed to land plates by 
the presses in five seconds. A job plant 
for office printing shares the rest of the 
fifth floor with the auditorium and the 
electrician’s office and workshop. 

In the basement are the reels, paper 
storage, ink storage—two tanks of 1,500 
gallons capacity eacli—machine siiop. car- 

jienter shop and one of the three main 
ventilating systems of the plant. Two 
other ventilating stations are located at 
the top of the building. 

Print paper will be landed in the south 
alley. A runway, which when not in use 
folds into the wall of the building, will 
be lowered flush with the bed of the 
truck, and the paper, one roll at a time, 
will travel by gravity down the runway 
to a chute to the basement, where it will 
be weighed by the receiving clerk. By 
the shift of a lever the paper is shunted 
by gravity from the scale to a magazine 
large enough to hold a truckload. Hence 
it is handW by an automatic tiering ma¬ 
chine, operated by power from a third 
rail, and moved to storage. The ceiling 
is planned high enough to permit five 
tiers of rolls. Another tiering machine 
on the opposite side will remove the 
paper to the reel-rooms. 

Other automatic equipment which 
should be noted included a conveyor, 
which will take stereotype plates from 
the automatic drop and place them at 
each press. 

Elevators include two high-speed pas¬ 
senger cars, one heavy freight lift and 
one combination freight and passenger 
elevator for mechanical department men. 
A separate elevator which travels only 
one floor is provided for the shipping su¬ 
perintendent in dispatching completed 
papers. Numerous lifts from floor to 
floor, dumbwaiters, ladders, special stairs, 
conveyors, and pneumatic tubes complete 
this class of equipment. Pressmen can 
reach the reel-room in emergencies by 
brass sliding poles similar to those in fire 
stations, return to the pressroom being 
provided by ship’s ladders. Round the 
“island” pressroom floor a brass railing 
is placed for .safety. 

Special trenches and drains guard the 
paper supply from damage by floods or 
accident to the water mains. 

.\s to the location of the building, 
several “must” qualifications were set 

OREGONIAN REMODEUNG 

Portland Paper to Have Big Newt Room 

Instead of Offices 

The Portland Oregonian is remodeling 
its editorial department and will have 
one large, well lighted news room in 
space that has been cut up by a large 
number of small offices. 

Both the city and telegraph news will 
be handled in one room, copy desk and 
reporters’ desks being conveniently ar¬ 
ranged to give easy supervision by ex¬ 
ecutives. 'The telegraph room will be in 
glass enclosed offices. An endless pickup 
system will transfer copy, illustrations, 
etc., from one desk to another and to 
the composing room. .Ml confusion will 
be eliminated so far as possible, one de¬ 
vice for this purpose being a system of 
light signals connected from the city ed¬ 
itor’s desk to the dessks of reporters, 
librarian, etc.. doin.g away with the noise 
of buzzers. Entirely new equipment of 
desks and other furnishings is being in¬ 
stalled. 

North Carolina Paper Chartered 

The Jordan Publishing Company, 
Burlington, N. C., has been chartered to 
publish a newspaper. Capital stock is 
$50,000. Lydia E. Jordan, Irene Jordan. 
W. H. Jordan and the Durham Herald 
are the incorporators. 

FOR PROMPT SERVICE 

TYPE • BORDERS * ORNAMENTS 
BRASS RULE 

Printers’ Supplies • Presses • Paper Cutters 

Hamilton Wood & Steel Equipment 
incituimg our 

AMERICAN CUT-COST EQUIPMENT 
Carried in Stock for Prompt Shipment 

AmericanType Founders Company 
Boston Baltimore Buffalo Detroit St. Louis Denver Portland 

New York Richmond Pittsburgh Chicago Minneapolis Los Angeles Spokane 

Philadelphia Atlanta Cleveland Cincinnati Kansas City San Francisco Winnipeg 

TEXAS PRESS LEAGUE 
MEETS OCT. 16-17 

Lone Star Editors to Hold Rrit 

Sessions at Sherman—Next at 

Denison, Ten Miles 

Distant 

The annual meeting of the Texas rv.ii 
Press League, consisting of 
100 members, will be held Oct. 1W7^ 
cording to an announcement made bi- K 
K. Hooper, of the Sherman (Tex ) W 
.Krrat, chairman of the program commit 
tee. The first day’s sessions will be held 
at Sherman, while the meeting Ckt n 
will be at Denison, 10 miles distant 

Convening at the Sherman Chamber of 
Commerce Auditorium, members will be 
welcomed by Major J. B. Wilson. 
l.owry Martin, president of the le^ 
will respond. 

Discussion of various subjects «ili 
follow, led by S. W. Papert, Dallas, aT 
ager of the advertising bureau of the 
league; C. E. Palmer, publisher of the 
Tc.xarkana Four States Press; J. L 
Greer, general manager of the De^ 
Herald; Lowry Martin, general manapr 
of the Corsicana Sun. and L. L. Jobt 
advertising manager of Marks Bros, 
Sherman. 

During the afternoon, round-table dis. 
cussion will be led by C. H. Leonaii 
editor of the Gainesville Register; She- 
wo(^ Spotts, editor of the Bonham Fa¬ 
vorite; W. C. Edwards, editor of iht 
Denton Record-CTironicle; H. F. Maps, 
general manager of the Brownwood Bul¬ 
letin ; Henry Ellis, editor of the Denis* 
Herald; and \V. G. McMahon, foreman 
of the composing department of the 
Sherman Democrat. 

On the second day, Harry T. Warner, 
publisher of the Paris (Tex.) News,and 
Houston Harte, publisher of the San.(ii- 
gelo Standard, will lead the discussk*. 
following which there will be election of 
officers and the selection of the next 
meeting place. 

Carrie* Much Political Advertiiiiii 

The September 14th issue of the 
Mount Vernon (N. Y.) .■Xrgus was con¬ 
spicuous for the large amount of pofc- 
ical advertising. A number of ads were 
accompanied by donhlc-column cuts of 
the prospective candidates. 

THERE IS PLENTY OF ROOM 
BETWEEN EACH SECTION OF 

SCOTT MULTI-UNIT PRESSES 

WALTER SCOTT & CO. 
PLAINFIELD, NEW JERSEY, U.S.A. 

CHICAGO NEW YORK 
1441 Monadnock Block 1457 Broadway, at 42d Street 
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OUR OWN WORLD OF LETTERS 

Edited by JAMES MELVIN LEE 
Director Department of Journalism, New York University 

10, 20. AND 30-CENT STAND 
of a second-hand book store was 

recently found to contain “Quaint and 
Curious Advertisements,” by Henry M. 
Brooks, which was published by Ticknor 
& Co. of Boston in 1896. 

Speaking as one who has perused some¬ 
what carefully the newspapers of the 

'United States; Jewish periodicals appear¬ 
ing in the United States; Jewish mem¬ 
bers of Confess of the United States; 
a list of Jewish federated charities of the 
United States; and statistics of Jews in 
the various countries of the world. 

No comment about the book would be 
complete without some reference to the 

iMERICAN 
•c* lishers who want to know more 
about the most influential daily news¬ 
paper in England should glance through 

Mystery of the Daily Mail,” by F. 
\ McKenzie (.\ssociated Newspapers, 
London). Even the historical chapters 
are interesting to read and also practical 
in the ideas ^ggested. 

A few points about the Daily Mail 
mav be noted in passing. Its initial capi- 
tal was £15,000. Its motto was from the 
beginning, “All the news in the smallest 
space.” Possibly its most famous war 
correspondent was George Warrington 
Steesens to whom Rudyard Kipling paid 
such a fine tribute in verse. It had the 
first woman war correspondent. Lady 
Sarah Wilson. It has the most highly 
^ newspaper staff in Europe. 

.Xmong the extramural activities of the 
Mail may be noted: The .Absent Minded 
^gar ?und. which took its name from 
Kipling's poem, and which aimed to help 
the families of soldiers sent to the front; 
its aviation prizes which started in 1907; 
hs two pension funds for employees; its 
free insurance for readers, and its ef- 
fidency exhibition. 

Two chapters deserve special mention. 
One, “Making a Modern Newspaper,” 
tells how the daily news is edited and 
printed. The other, “The Most Success¬ 
ful Advertising in the World,” gives a 
picture of the other joint product of the 
NortlKliffe plant. 

Mr. McKenzie “points with pride” to 
many things about the Mail, but “views 
with alarm” this general situation in 
England; 

‘Pfople are not so foolish as not to realize 
tlut the average ‘Ditto’ journal is conducted 
with the (bject o' gaining some social reward 
for its ovners. 

140,000 
Circulation 

The Capital of the 

nation*s largest ne'ws- 

paper, covering Vir¬ 

ginia, West Virginia, 

and southern Mary¬ 

land. 

Over 50% more cir¬ 

culation than any 

other Washington 

Sunday paper. 

IwNlay Times-Herald 
G. Logan Payno 

HkUahw atf Oraanl Kanagw 

UatUial IdvartlilBc RapraafUtSvaa 

*• iMAx PATn ooKPAinr 
Rstfstt, It. Lania, Law Aagataa 

Saraa * Sailtk 
■•w Tark and BaatM 

“Unknown to the public, one newspaper after 
another is falling into the clutches of the Gov¬ 
ernment wire pullers. Each such journal at 
once begins to lose readers and is unable to 
produce the necessary net sale figures which 
the modem advertiser very properly seeks.” 

The book closes with the statement of 
chartered accountants that the average 
net sales of the Daily Mail are 1,365,2^. 

a a a 
The Macmillan Company has sched¬ 

uled for early publication “Editing the 
Day’s News,” by George C. Bastian of 
the Chicago Tribune. The volume will 
deal not only with the editing and prepa¬ 
ration of copy but will also have 
several chapters devoted to the subject 
of newspaper makeup. In brief, the book 
will revolve around the work of the copy 
<lesk. 

a a a 

•yHE UNIVERSITY OF CHICAGO 
has published a pamphlet which 

deals with the French newspapers in the 
United States before 1800. 

Colonial period, I may say that this little illustrated article on “Portraits of Jews 
volume is a splendid collection of amus¬ 
ing advertisements, many of which give 
a picturesque glimpse of conditions in the 
days before the Revolution. For exam¬ 
ple, the Boston Gazette on May 12, 1760, 
advised voters to put on their Sabbath- 
day clothes and wash their hands and 
faces before going to the town meeting. 
.About _ the same time, Paul Revere was 
advertising himself as a dentist. Pos¬ 
sibly, the most amusing are the adver¬ 
tisements of amusements. 

by Early American Painters.” This arti¬ 
cle shows that the Jews were among the 
few who gave encouragentent to the de¬ 
velopment of the fine arts in the early 
days of the American Republic. 

The editorial writer who wants to be 
sure of his facts in writing about topics 
relating to the Jews will want to consult 
this volume. 

'T'HE ADVERTISING DEPART- 
MENT of The New York Times 

is mailing its patrons a copy of “Typo- 
* T'Lic o 1?T?vT'v occiTD graphical Standards. This booklet sets 

A pvrc- .u- forth the conditions under which adver¬ 
tising copy will be accepted by that news- ENCE BOOKS for the News¬ 

paper Library belongs the “.American 
Jewish Year Book,” edited by Harry 
Schneiderman (Jewish Publication Soci¬ 
ety of America, Philadelphia). Of the 
valuable features found in the volume 
may be mentioned: classified list of 
standard books in English on Jewish sub¬ 
jects; the anniversary celebrations; the 
Jewish national organizations in the 

paper. 
The following reg;ulation is worthy of 

adoption by more newspapers: 
“Any typographical arrangement which simn- 

lat«s the Times editorial or news pages and 
which might thereby deceive its readers will not 
be accepted. Freak typographical arrangements 
which mar the harmony of its pages, or type 
set parallel with the column rules is not per¬ 
mitted.” 

A nnouncement 

The Bowater Paper Co. have been incorpor¬ 

ated for the purpose of taking over the 

American Branch of W. V. Bowater & 

Sons, Ltd., formerly of the Woolworth 

Building, New York City, N. Y., and the 

Hudson Packing and Paper Co., Inc. This 

Company has been appointed the Sole 

Selling Agents and Distributors in the' 

United States for the following paper mills: 

Newfoundland Power and Paper Co., Ltd. 

Bowater’s Paper Mills, Ltd., London, Eng. 

The Bowater Paper Co., Inc. 
Canadian Pacific Building 

342 Madison Avenue 

Telephone: Vanderbilt 7186 

New York City 

J- 



Editor & Publisher for September 29, 1 923 

TWO CIGAR CAMPAIGNS ^ 
IN NATIONAL LIST Th«. win H.„di. A*.rti.. =r„r;i,rcoum;; """ 
- W 0.hk..h K.j,'" ta, .1 U-io. C.,Hd. * C.rb.n C. I”!”" 

Newspaper* from Coast to Coast Get du Lac Commc-nwealth, She- • - 
c I_I I t rk. 1 »t ■ boygan Press Telegraph, Manitowoc Herald The subsidiary companies of the Union d i a j 

‘ ’ *" r . r, • r- Carbide & Carbon Corporation, New Advertises « Gravw, 
WiUiam Penn Drives for Rockford Register-Cazette, Chicago Amer- york, have appointed N. W. Ayer & Son, The Second National Bank of 

Eastern Market SpTirgfidriil'noi, st"te Journal', l“)^s }’o'-rance ^ll'van & Co and Barton, is setting a precedent in Texas feS 
- Moines Register, Springfield Ilinois State Durstine & Osborn, Inc., to handle adver- circles by ordering 4,424 lines of 

The General Ci^ar Comnanv New tising of their various accounts. N. W. advertising in the Houston Chronich 
York has started fwo new-snaiir ram tribune, Cedar Rapids Gazette, Ayer & Son will handle the advertising The campaign consists of four pitt^f 
naioti’e nne a Kio- natL .kai ar? 1*0 s A Dodge Messenger & Chronicle, Mason of the National Carbon Company, Ever- copy four columns by 11 inches and 
fn^rr^coLt to or ho City Globe-Gazeue, Clinton (la.) Herald, R,ady Flashlights and battedes, Colum- full page, all to ruii just Srt 
(J^l •• a^d"?^*‘ bia Dry Cell Batteries, Eyer-Ready Radio opening of the bank’s new qu’^ersN^ 

CARBIDE ACCOUNTS SHARED week closing Sept. 22. with about a 
of the total subscribed. Much of? 
$60,000 will be spent with li 
papers of the country. * ^ 

Schedules for “White Owl,” and 

“WiUiam Penn” Drives for 
Eastern Market 

boygan Press Telegraph, Manitowoc Herald 
News. Bank Advertises in Gravurs 

Owl,’’ and the other in three cities. New Courier, Ottumwa Courier, Creston Advertiser- 
York, Philadelphia and Buffalo, for the Plaimlealer, Davenport Times. 
“William Penn,” later to be extended to Kansas City Post, .St. Louis Post-Dispatch, 
other sections Kouis Star, St. Jiseph News-Press, Joplin 

Frank Harw^, advertising manager Regfste”"*'**’ 
of the Ckneral Cigar Company, stated to ^ew Orleans Item, New Orleans States. 
Editor & Publisher that an appropria- Dallas Times-Herald, Dallas News, Fort 

Batteries, and Carbon Products, princi¬ 
pally Columbia Pyramid Brushes. 

Dorrance, Sullivan & Co., will act for 
Prest-O-Lite Storage Batteries and Prest- 
O-Lite Small Tanks. 

Barton, Durstine & Oslxirne. Inc., have 

opening oi me oanx s new quarters Th. 
same copy will appear in black and whh! 
in the Post and Press. 

MacManus Get* New Account 

MacManus, Inc., Detroit advertising 
tion of $iw w7uldle W'ortrstarTeregVam: San ‘^^en the accounts of the J. P. Colt Com- counsel, announces that it has add^dlT. 
three months to advertise the "White -\nti'nio Express, Galveston News, Wichita Carbide Gas Lighting and Cooking omer large Cleveland concern to its list 
Owl” The anoroDriation for the entire Falls Times, Beaumont Enterprise, Port Arthur 1 laiits; Lnion Carbide Sales Company, ot clients the Gabriel Manufactariu 
year'for this cfgar will be about $350,000. News-Tribune. Electro-Metallurgical Sales Coloration, Company. A sales campaign of c(5 
Harwood said that his company was a Electromet brand ferroalloys and metals; ^''^ble pro^rtions will soon be 
«rrMt hplipvpr in npwGnanf^r aHvprtkincr <^olumbus Citizen, Youngstown Telegram, Haynes Stellite Company, Cutting tools; Gabriel Snubbcrs, the product of tlm 
^ “SevVn or eight years^^^^^^ Cincinn.vti Post, Cleveland Plain Dealer, Cleve- Li,4 Air Products Comp^^-, Linde Oxy- company, are already in use as shS 

“we^^i^Tnt X.r<:ir'Tin^er’^^4^Tws, Grand Rapids Ren = Welding Gas Division^of the Prest- ab.sorbers on 2,000,000 automobiles^ 
dealer helps, and advertising of that kind. Press, Flint Journal, leasing State Journal, t)-Lite Company., Inc., acet>lene gas, - 
Today we only spend $15,000 in that man- I’ort Huron Times-Herald, Jackst-n Citizen- Oxwcld Acetylene Company, oxyacetylene _ Ch»n.« A- • 
ner. Practically all of the rest goes into I’af'ot- Battle Creek Enquirer-News, Muskegon welding and cutting equipment, the Ox- i-nego v-nanges -Agencies 

newspapers. Our total advertising ap- Kalamazoo Gazette 
• ! • * r au r 11 £ * Indianapolis Star, Indianapolis News, Fort 

propriation for the year of our News-Sentmel, South Bend Tribune, 
products will be about $900,CK)0. Our Xerre Haute Tribune, 
cigars are ‘White Owl,’ ‘Robert Burns,’ i.txington Leader. 
‘\ an Dj ke’ and ‘VVilliam Penn.’ ” Siou.x Falls Argus-I.eader, Grand Forks 

weld Railroad Service Company and the The 1923-24 advertising account of tk 
Carbide & Chemical Corporation. San Dicgo-California Club, which is o- 

___ ploiting San Diego and immediate vie- 

R.i„ Ad Fund in Snn An.nnln iS.iS" "g “.S tlTZ 
Raising $60,000 to advertise San An- son, advertising agencies in that dti. 

Grand Forks 
The campaign on “White Owls” began Herald, Fargo Forum. 

Raise Ad Fund in San Antonio 

Sept. 16 and is being placed by Frank Great Falls Tribune, Butte Miner, Billings toilio to the world, rival teams, known Since the club was organized, the pob- 
Seaman, Inc New York. The Frank *'-a*eUe- as the blue and red tie brigades, working licity has been handled by the H. & 
Seaman’Company also places the account ^4 under auspices of the San Antonio Cham- McCann Company of San Francisco 
of the “RobcTt Bums” cigar, manufac- ‘'sea4 PosirinJeUi^^ w«t ensuing year s 
tured by the General Cigar Company. I’ortland Oregonian. terest in the campaign. They ended the $123,000. 

In this campaign liberal space will be San Francisco Examiner, Los Angeles Ex- 
tured by the General Cigar Company. 

In this campaign liberal space will be 
used—no advertisement will be less than aminer, Oakland Tribune, Sacramento Bee, 
450 lines, while the larger spaces will Fresno Republican, Stockton Record, Boise 
measure 600 lines or more than a quarter Statesman, Honolulu star Bulletin, 

of a newspaper page. The copy, which is The campaign on the new 5 cent cigar, 
crisp and fresh, is addressed “to the “William Penn,” liandled by the William 
White Owl smokers and the thousands H. Rankin Company, New York, began 
of men who are going to smoke White Sept. 17. At the present time, the evening 
Owls sooner or later.” White Owl cigais newspapers of New York and Brooklyn 
retail two for 15 cents or in package. 10 are being used, in addition to the Buf¬ 
fer 75 cents. 

The first copy, which apiieared in Sun- 
falo Times and Buffalo News, and the 
Philadelphia Bulletin and Philadelphia 

day papers Sept. 16 and in daily papers Inquirer. Later this campaign will be 
Sept. 18. consisted of 600 lines. The extended to other sections. The General 
same space ran in Sunday newspapers Cigar Company, agreeing with the fa- 
Sept. 23 and in daily papers Sept. 25. mous statement of Vice-President Mar- 
The remainder of the schedules calls for shall. “That what the country needs is 
450 lines Sept. 30 and Oct. 2; 600 lines, a goo<l nickel cigar,” has practised econ- 
Oct. 14 and Oct. 16; 450 lines, Oct. 21 omy in this cigar in several ways. It 
and Oct. 23; 600 lines, Oct. 28 and Oct. has no band and in place of the usual 50 
30; 450 lines, Nov. 11 and Nov. 13; 600 in a txix. it carries 100 in a box. 
lines, Nov. 18 and Nov. 20; 450 lines. The “William Penn” cigar was first ad- 
Dec. 2 and Dec. 4, and 450 lines, Dec. 20 verti.scd about a year ago on the Pacific 
and Dec. 23. Coast, and the advertising has worked 

The following newspapers have been East, as distribution was secured. The 
elected; Rankin .\gency also handles the account 

, .of “Van Dyke’’ cigars. 
I’tica Press, Troy Record, .Albafiy Times 

F^nion, Syracuse Journal. Ruflfalo Times. Buf¬ 
falo News, Binghamnn Press & Leader, Brook¬ 
lyn Standard IJnion, .Xmsterdam Recorder & 
Democrat, Auburn Advertiser-Jcurnal and 
Citizen, Watertown Times, New York Sun. 
New York Mail. New York Journal, New 
Yt-rk Evenint? World, New’ York American, 

Canada Awardi Atlas Contract 

It is reported that the Gazette Printing 
Co.. ^lontreal. has been given the con¬ 
tract to print 300,000 copies of an Atlas 
for the Dominion Government, the cost 

The Ludlow 
In the Bloomington (Ind.) World 

“CINCE the purchase of Ludlow 
^ equipment eighteen months ago,” 

says Mr. Oscar H. Cravens, Publisher, 
“w’e have been able to enlarge the size oi 
our paper and we have decreased the space 
necessary for otir ad composition rather 
than increased it. This is all due to the 
compactness and efficiency of the Ludlow. 

“It is really a wonderful feeling to have all the 
new typefaces we want without the bothersome stor¬ 

age system. We have saved valuable hours that 

were formerly spent in distributing foundry type. 

We are glad indeed that we made the investment in 

Ludlow equipment.” 

Pittsburgh Press. Philadelphia Bulletin, Phila- running aroUnd $40.[XX). 

The St. Regis Paper Company 
and the 

Hanna Paper Corporation 

NEWSPRINT 
Daily Capacity 425 Tons 

WE SOLICIT YOUR INQUIRIES 

GENERAL SALES OFHCE 

30 East 42nd St., New York City, N. Y. 
Chicago Pittsburgh 

f20-621 McCormick Bldg. 1117 Farmers Bank Bldg. 

A Forty-Font Installation 

Compactness is a characteristic 
of the Ludlow outfit. This not 
only saves valuable floor space. 
Tt also saves walking all over 
the room. With sixteen to 
twenty fonts in each cabinet. 

even the biggest install*^ 
places almost withm an 
reach the resources of the sr 
composing room. Thisdiff^ 
type cases and racks ocw 
ing great areas of floor 8p»« 

Ludlow Typograph Company 
2032 Clybourn Avenue, Chicago 

Eastern Office: World Building, New York City 
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_ Afcncy, Citizens & 
STn’k' Bidg.. Atlanta. Making con- 

irMts for Pyro-Zene. 
Uaunitr AdvertUin* A«»cy, 1482 Broad- 

York. Usini? 42 lines, 11 times for 
ManUe Ump Company. 

Walter Beker Cotnpmiy. Ltd.. Dorchester, 
Mass- Now renewing contracts. 

S Barber. Wrigley Bldg., Chicago, 
i-^ 175 line by four columns, three times for 
Sles Kaufman & Brothers. 

A Richardson, Drexel Bldg., Phila- 
del^ Plac'"* account for the Ipswich 

Durstine * Osborn, 383 Madison 
New York. Making 1,8110-line con- 

Sr"ts for the Dunlop Tire & Rubber Com- 

^^Caonc Batten Company, 383 Madison ave- 
.oeNew York. Using 8 inches. 52 times for 
M 4 Company. Making 1848-line contracts 

X Boyle Comp.my: using KkX) inches 
if one year for the George E. Keith Cbm- 

(Walk-Oier Shoes). 
BlKkinan Company, 120 West 42nd street, 

Xes York. Making 20,000 1ine contracts for 
Proctor 4 Gamble, Oncinnati. 

Bleine-Thompaon Company, Fourth Natl. 
Bank Bldg., Chicago. Using 266 inches m 
one year for Warner Brothers. 

Brmdt Advertising Compemy, 5 South Dear¬ 
born street. Chicago. Using 44 lines, 5 times 
lot the H. E. Frees Company. 

Cao^befl-Ewald Company, Cieneral Motors 
Bldg., Detroit. Making 2,800-line contracts 
for dievrolet, Delco and Oakland Motors. 

CoUns-Kirk, Isic., 400 North Michigan ave- 
sne, Chicago Making 5,000-line contracts for 
Ihe’john F. Jelke Company. 

Ctitchfield A Cor, Brooks Bldg., Chicago. 
Making contracts for the Firestone Tire & 
Rubber Company; using 224 lines, 3 times for 
Ktchen Klenaer. 

Ervin, Wasey A Co., 58 East Washington 
ititet, Chicago. Making 5.000-line contracts 
for 4e Reserve Remedy Company. 

Charles H. Fuller Company, 623 South Wa¬ 
bash avenue, Chicago. Making 5.000-line 
contracts for the Stuta Motor Car Company. 

Hadf-Metzger, Inc., 95 Madison avenue, 
Xe* York. Making yearly contracts for the 
Famons Players-Lasky Corporation. 

Harvey Advertising Agency, Walton Bldg., 
Atlanta. Making contracts for Creomulsion. 

Henri, Hurst A McDonald, 58 East Wash- 
itpon street, Chicago. Using 532 lines, one 
tiine for the Pierce Arrow Motor Car Company. 

Huliclier-Rotfaenberg, Inc., 2 West 43 th 
greet, New York. Making 10,000-line con¬ 
tracts for Postum Cereal. 

WyUe B. Jones Agency, 107 Chenango street, 
Bin^amton. N. Y. Making yearly contracts 
for the F. W. Dements Products Company. 

Lay Company, 15 West 37th street. New 
York. Placing account for the Daisy Prod- 
Kts, Inc., New York, women’s hats. 

Lad 4 Hioiiins, 400 North Michigan ave¬ 
nue, Chicago. Making 20,0n0-line contracts 
for the Pure Oil Company. 

MacManus, InCe, 82 Hancock avenue. Fast, 
Drtroit. Making 2,80D line contracts for the 
Happ Motor Car Company. 

Kflbcrt M. McMullen Company, 522 5th 
atraoe. New York. Making; 2.8<’0-line con- 
^cts tor the products of the Standard Mill- 
inf Company, 

Ifitcbell-Faust Advertising Company, 7 South 
D»fbom street, Chicago. Making l.OOO line 
contracts for the Friedmain Mfg, Company. 

Pattawm-Andress Company, 1 Madison ave- 
York. M.iking 5.000-line contracts 

lor the Curtis Publishing Company. 

Porter Company, 15 West 44th street, 
.lew York. Making contracts for Thomas 
wromg A Co., “Nestles Food.*’ 

Preebrey Company, 247 Park avenue. 
Y***- Making l.ODO tine contracts for 

« J. Sloan, “Kamak Rugs.” 

William H. Rankin Company, 1 West 37th 
street. New York. Making 2,800-line contracts 
for the B. F. Goodrich Rubber Company. 

£• Pw Remington Advertisiiig Agency, 1280 
Main street, Buffalo, N. Y. Using 4 inches, 
once a week for the Foster Milbum Company. 

Rogers A Scmtfa, 326 West Madison street, 
Chicago. Using one full page, one time for the 
Paul Rubber Company. 

Roae-Martin, Inc., 226 West 47th street. 
New York. Sending out schedules for 
“Admiration” cigars. 

Ruthraulf A Ryw, 410 4th avenue. New 
York. Making J.'OMine contracts for the 
Advertised Products Company, 

George M. ^vage Company, Buhl Bldg., 
Detroit. Making 3,000-line contracts for 
W. H. Hill. 

Frank Seaman Company, 470 4th avenue. 
New York. Making 2,000-line contracts for 
R. B. Davis Company, Hoboken, N. J. 

Sidener-Van Riper Advertisang Company, 
Merchants Bank Bldg., Indianapolis. Mak¬ 
ing 3,000-line contracts for Schwill & Co. 

Sweeney A James Company, 1632 Euclid 
avenue, Cleveland, Ohio. Making 10,000-linc 
contracts for the Jordan Motor Car Company. 

Wales Advertising Company, 141 West 36th 
street. New York. Making 3,000*line contracts 
for Michelin Tire Company. 

Watts, Scott A Beutel, Alfriend Bldg., At¬ 
lanta. Making contracts for the Atlanta 
Stove YVorks. 

Hsnry Webb Company (Kadiok) Dayton, 
Ohio. Making contracts for L« Dure Medicine 
Company. 

End ''Direct'* Commissions 

In line with other Southern publishers, 
the Staunton (Va.) News-Leader and 
Evening Leader, are notifying all direct 
advertisers that effective Jan. 1, 1924, or 
at the md of existing contracts, no busi¬ 
ness will be taken by them allowing the 
agency commission. Heretofore these pa¬ 
pers have allowed commissions to a 
few old timers, but they feel that no dis¬ 
crimination should be made because an 
adverti.ser has always been given this 
concession, and have decided to discon¬ 
tinue commissions to all but legitimate 
advertising agencies. 

Roto in Omaha Sunday Newt 

The Omaha Daily News is now issuing 
a four-page rotogravure with the Sun¬ 
day News. 

PORTLAND’S ONLY! 
Evening Paper 

Portland’s Only! 
Three-cent Daily 

»*’*• Portland 16.801 ftmiUM. 
Circulation 16,893 net pain 

tK V *“ ““'>*'>» oadln, Xarch 81, 1988. 
*'** eonaervative ia our oatl- 

■at. that the ‘ Ezpr*,,” i, taken In 

15 of every 16 

Portland Homes! 
circulatfon In iU hiatory. 

•w tk!"* dnrin, 1988 ihowa a GAIM 
•*" »• prMadin, three montba’ poriod. 

“A Truly Remarkable 

Coverage!** 

Crprtsii 

Are You Proud 

of Your Colored 

Comic Section? 

Your Colored Comic Section 

oflf the World ('olor Presses 

in Saint Louis Assures Per¬ 

fect Prints Full of Color Pep 

That Makes the Supplement 

Stand Out “Like a House 

Afire.” 

Size up the World Color 

Prints from Every Angle! 

“They Compel Admiration” 

Write for Samples 

and Prices 

The World Color 
Printing Co. 

R. S. GRABLE, Pres. 

Est. 1900 St. Louis 

“Color Printers to tbo Nation’s 
Publishers” 

ILLINOIS 
205 miles wide 

380 miles long 

56,665 square miles 

6,485,280 people 

Illinois is the third largest state in point of 

population in the United States. 

Illinois has 237,000 farms. 

The farm lands are second highest in point of 

value in the United States ($5,250,294,000). 

The value of farm products and livestock 

products is over $1,000,000,000 annually. 

Illinois is first in the packing industry and has 

been for many years. 

Illinois has over 18,000 factories and the 

value of products exceeds $5,400,000,000 an¬ 

nually. 

The wages received by the workers is nearly 

$1,000,000,000 annually. 

Illinois daily newspapers stand second to 

none in influence and pulling power. 

To get full advertising value in Illinois you 

MUST use these daily newspapers. 

RatMlH’ RatMfcr 

Z.SM IMH 
Cbcnlatlaa Lfaaa Lteaa 

’Aurora B«*con>Nowa .... .... (E) 15,773 .055 .088 

Bloomington Pantagrapli. . 17,841 .08 .06 

fChicago Horald-Examinor. ....(M) 340,891 .88 .88 

fChicago HeraM-F.aaminor. 879,471 1.00 1.00 

Chicago Daily Journal.... ....(E) 117,483 .28 .24 

fChicago Trihuna . ... (M) 837,134 .80 .80 

^Chicago Trihuna.. .(S) 884,708 1.18 1.18 

*La Salle Trihun#. ....(E) 2,948 .02 .02 

’Moline Diapatch. ....(E) 9,889 .04 .04 

f Peoria Joumal-Tranacript. . (MdkE) 32,648 .10 .09 

Pooria Star . ....(E) 24,880 .078 .08 

fRock laland Argua. ....(E) 10,994 .04 .04 

’Starling Gaaatto. ....(E) 8,830 .03 .03 

*A. B. C. SUtteniant, AprO 1, 1923. 

fGoTcniBi.nt StetMiaBt, April 1, 1923. 
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DO YOU KNOW 

WEST 
VIRGINIA 
has an up-to-date system of public schools, 
upon which it spends more than $22,000,000 
annually? It is one of the few states in 
which the law requires agriculture to be 
taught in the common schools. More than 
eleven thousand boys and girls belong to 
the Four-Clubs (agriculture). 

The only demonstration school for apple 
picking in the world is located in the State. 
Twenty-one states spend less on education 
than does West Virginia. Illiteracy is only 
6.4 per cent. 

It is no wonder that West Virginians are 
prosperous—that they are able to grow with 
great intensity, crops that increased the 
value of planted land from $44 in 1919 to 
$51 in 1920. 

West Virginia daily newspapers go into the 
home and are read by these people. These 
dailies will help you in your selling and 
merchandising campaigns. 

Bluelield 
tTelefrapli 

Charleston 
'Gazette 
'Gazette 

Rate 
for 

Carcu- $,«• 
lation lines 

MartinshurK 

'Journal 

Rats 
for 

Circu- S,IW 
latian lines 

(E) 4,t»7 M 

1>.59 .M 
ZS,\2Z J7 

Clarksburr 
'Exponent ....(MAS) 
'Telegram .(E) 
'Teiefrain .(S) 

Hun tins ton 
t Advertiser .(E) 
'HeraU-Dispatch (M) 
'Herald-Diapatcli .(S) 

Parkerdburr 
tNewa .(M) 5,7*8 .825 
tNews .(S) 5,7*8 AZ5 
'Sentinel . (E) 7,258 M 

S,**l .18 
11,588 At 
13,518 At5 

18,114 MS 
12,87* J85 
12,882 At 

Wbeelinc 
tlntelUfcncer ....(M) 12,7*7 MS 
tNsws .(E) 15,281 .86 
tNears .(S) 18,71* A7 

'A. B. C Statement, April 1, 192} 

tGovemment Statement, April 1, 192}. 

PETERSON, PUBLISHER AND ADVERTlSiNr 
MAN, DIES IN WATERLOO, lA. 

General Manager of Evening Courier Succumbs to PneumoQu 

—Achieved Fame on Indianapolis News—Was One of 

Original Advocates of *‘Swom Circulation” 

(By Telegraph to Editor & Publisher) 

Waterloo, la.. Sept. 25.—Arthur W. 
Peterson, general manager of the Water¬ 
loo Evening Courier, died today of pneu¬ 

monia after an ill- 

.Xrthvr W. Peterson 

~~ ness of only five 
days. He was 62 
years old. Funeral 
services are from f the First Presby- 
terian Church, 

^ where he was an 

The widow, a 
V daughter, Mrs. R. 

U. Berry; a 

Peterson McCoy, 
Washington, 
D. C.; a nephew, 

.Xrthvr W. Peterson Jackson McCoy, 
assistant general 

manager of the Courier, survive. 
Mr. Peterson was widely known 

throughout the United States in pub¬ 
lishing and advertising circles. For two 
years he was president of the Inland 
Daily Press Association and at the time 
of death was chairman of the committee 
on labor. He came to the Courier as 
business manager in 19^. For five years 
previously he was advertising manager 
and assistant general manager of the 
.Minneapolis Tribune. Prior to that time 
he served as advertising manager of the 
Indianapolis News for 15 years. His 
efforts in all these fields were crowned 
with an unusual measure of success, due 
to his tireless energy, his keeping in 
touch with the minutest details, his rare 
executive ability and his mastery of the 
technique of every department of news¬ 
paper making. 

Mr. Peterson was born in Illinois, his 
father, a Presbyterian clergyman, being 
owner of a country weekly. It was in 
Warren. O., where his father published 
the Tribune, that Arthur at the age of 
seven learned to set type, etc. In his 
devotion to duty, in the intense thought 
given new methods of making the work 
of a newspaper plant more efficient and 
result-achieving, Mr. Peterson in the 
minds of many of his friends became a 
martyr to service. He worked early and 
late and seldom took a vacation. But he 
was a man of temperate life and habits 
and those who have known him through 
the years say he had not aged a whit in 
appearances in two decades, but unremit¬ 
ting toil prevented that reserve of vital 
p<iwer which can stand against the in¬ 
roads of double pneumonia. 

Several years ago Mr. Peterson was 
elected president of the .Associated Iowa 
Dailies in recognition of his services in 
raising the ethical and business standards 
of journalism—standing like a stonewall 
against all gift enterprises to obtain cir¬ 
culation and promulgating the idea that 
circulation if of value must be gained by 
the merits of a paper alone. He inher¬ 
ited the “sworn circulation” idea from 
his father. He was conspicuous among 
publishers and urged the organization of 
the Audit Bureau of Circulations. 

Probably Mr. Peterson’s greatest 
achievement was in connection with the 
Indianapolis News. .At the time he be¬ 
gan his .service the News was local in 
character, its circulation being confined 
largely to the city itself. His first 
thought was to give the paper at least 
a state-wide circulation, and to that end 
he centered his attention on a subscrip¬ 
tion campaign, which in a short time 
yielded 5.000 subscribers. The paper 
grew by leaps and bounds and at the 
end of 15 years the plant became one ot 
the most valuable and profitable in the 
country. 

From Indianapolis Mr. Peterson went 
to Philadelphia, where for several years 
he was manager of the Times. While in 
that position he spent a considerable por¬ 

tion of his time in New York Citv 
Few men in the publishing field 1^, 

wider acquaintance among fellow fc- 
lishers, advertising managers, and adVe 
tising agencies than Mr. Peterson. NV 
urally this acquaintance brought him'iB 
merous large contracts for foreign adrr 
tising, which were prized by the ownr 
of the papers of which he was 
when industrial conditions causedw 
advertising to slump. i 

©bituary 
■pEV. JOHN T.\LBOT SMlia 

aged 68, founder of the Caiolk 
Writers Guild, embracing the newmac 
profession, died Sept. 24 in the 
cordia Hospital. New York Gty. fj. 
neral services were held at the dsd 
of the Sacred Heart, Dobbs Ferry i 
which he was pastor. He was bon i 
Saratoga Springs, N. Y., receiving fe 
academic education in .■Mbany, and tie 
attending St. Michael’s College, Tome 
Mt. St. Mary’s College, Maryland;*; 
Notre Dame University, Indiana, b* 
which he received the degree of LLD 
From 1889 to 1892 he was editor ofi 
Catholic Review. He was li 
known as an author and lecturer * 
contributed to many magazines. In Ml; 
he founded the Catholic .\ctors 
and four years l.^ter founded the Catbob 
Writers Guild. .\trong his litear 
works were “A Woman of Culture”* 
“Solitary Ireland.” 

Robert H. Constable, agedHn: 
eran newspaper man, died at Wooitek 
Gnt. .\t one time he was a close i» 
date of Mark Twain and .Artemus Wet 
on the staff of the Cleveland Hain Def¬ 
er. He was the founder of several Oe 
tario newspapers, iiKluding the Ingea' 
Plain Dealer, the Ridgetown Pk 
Dealer, and the Niagara Falls Rectr 
While operating a printing house i 
Brantford. Ont., he was m^ pemfc 
by the failure of a bank. He tect 
four years ago. 

Viscount Morley, aged 85, Lr 
President of the British Council and S«- 
retary of State for India, at ooe n* 
associated with William T. Stead «» 
editorship of the Pall Mall Gazette, fc 
Sept. 23 of heart disease. He wasbs 
known in this country as John Mink 
man of letters. He was famous k rt 
biographical studies, such as his Ihw >’ 
Burke, V'oltaire, Diderot, Cromwejln 
Gladstone, while in statesmanship ^ 
most notable achievement' were as C* 
Secretary for Ireland in the Gladns 
Home Rule Cabinet. For IS yeas * 
was editor of the Fortnightly Res** 
Morley paid two visits to .4mentt ® 
while a young man, and one fa 
when he delivered the_ f^'’**’'**?!j* 
address at Carnegie Institute, PittsbufC 

William M. Bunn, aged 8ft ^ 
thonotary of the Common Pleas an^ 
nicipal (Tourts, once editor of the IJ* 
delphia Sunday Transcript, died Sept- 
in Philadelphia. He was ^onnert^ 
torial Governor of Idaho. He is sn^ 
by his widow and a son, Ben)W 
When he was editor of the Sunday 1- 
script that newspaper was oftm ^ 
the “Bunnscript.” because of the i' 
nating personality of its chief. ^ 

George H.vrney Willard, 
tor and publisher of the Nw 
(N. Y.) Gazette, died Sept. , 
ing an illness of 10 years, caused . 
stroke of paralysis. For 
was local corresixindent 
York Journal, the New YoA 
and Utica Daily Obs^’er. b 
went to Richfield Springs, j 
came editor of the Rbhfield 
special correspondent of the “ I 
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World In the following August he re¬ 
moved to New Berlin and a year later 
to Norwich, where he was foreman on 
{he Morning Sun and county representa- 
{^ve of the United Press .Associations, 
and afterward city editor of the Sun. 
In 1893 he became foreman of the Citi¬ 
zens Publishing Company of Ilion. In 
Tulv 1895, he bought a half interest in 
^e^ New Berlin (lazette. For three 
years he was in partnership with Joseph 
K Fox, and since 1898 he had been sole 
proprietor and publisher. 

JsMES E. Mor.\n. business manager 
of the Haverhill (Mass.) Gazette, was 
killed in an automobile accident. At the 
funeral services Sept. 22 the pallbearers 
were: Robert L. Wright, publisher of 
the Gazette; George B. M. Houston, 
Fred C. Delaney, Ralph W. Gray, Rich¬ 
ard L. Salter and Raymond L. Mans- 
deld. all representing different depart¬ 
ments of the newspaper. 

I, J. McDermott, publisher of the Ma¬ 
nilla (la.) Times, died at Manilla. Sept. 
19, after spending over two months in 
the Mercy Hospital at Council Bluffs. 

L C. McKe.nxey. aged 49, former edi¬ 
tor of the Platteville (Wis.) News, died 
in .Vapa, Cal., where he had made his 
home in late years. He is survived by 
his widow and two sons. 

Drew C. Tufts, aged 58. former presi¬ 
dent of the Illinois Editorial .Association, 
prominent in Democratic state politics, 
did Sept. 15 at Centralia, 111. He was 
o»-ner of the Centralia Dem»x:rat and a 
fostmaster here uiKler President Wilson. 

Mrs. .Abig.ml Io.ne Thompson, aged 
76. widow of George Thompson, pub¬ 
lisher of the St. Paul Dispatch-Pioneer 
Ites, died Sept. 20. She owned a large 
iare of the newspaper and had a potent 
voice in the management. 

Clark O. Dunshee, aged 48, former¬ 
ly well known in the business offices of 
Salt Lake City newspapers, is dead. He 
was born in Iowa. 

Carlton H. Johnson, head proof¬ 
reader in the state printing office in Sac¬ 
ramento. died recently in the National 
Printers’ Home in Colorado Springs. 

Ch.arles .a. Nimock. aged 81, for¬ 
merly one of the proprietors of the Min- 
neapclis Journal and Detroit Tribune, 
hot for the past two years a resident of 
.Mnta Monica, Cal., died recently in Min¬ 
neapolis. 

Dr. Sylvester Wilcox, who founded 
the Tyndall (S. D.) Tribune Dec. 17. 
1881, was killed in an auto accident at 
E’jreka, (Tal., recently. 

Gtoia F. Tucker, aged 55, foreman 
of the mechanical department of the Clin¬ 
ton (la.) .Advertiser, died in a restaurant 
at Qinton, Sept. 15. 

-iiPM K - * , Martin, an old-time printer on 
Gazette,fcS Central City (Neb.) Nonpareil, who 
He wasted L'”™* ®I failing health since 

John Mork t “** died Sept. 12 at Central City, 
amousfor -f ^'“*ge.Haupt. aged 50, formerly with 
as his Iho'Cotning (N. Y.) Leader, and more 
Cromwel tecenth-mployed by New England news- 
esmanship J P®PWs. died in Corning, following an op- 
were as Crt ' ■ nation. 
the Gist.av Haxsmann. aged for 

15 y^ {years one of the best known of Kansas 
Wp^ists, took his own life Sept. 17 
tiy dnnking poison. He formerly was 
^wated with the -Kingman Journal. 

saigj jgg depressed and 
' ««enng from ill-health for years. 

Joseph Lundy, at one time with the 
Boston City Press Association and later 
with the Boston Journal, latterly a prom¬ 
inent Boston lawyer and politician, died 
recently. 

JUDGE UPHOLDS PRESS 

Refuse* to Bar Publication of Any Oc¬ 
currence in Court 

Federal judges have no ^wer to pre¬ 
vent newspapers from publishing reports 
of what transpires in open court. Judge 
J. Stanley Webster, of the Federal Dis¬ 
trict of Eiastern Washington, ruled at 
Spokane when he held that newspapers 
had a right to publish evidence taken 
while the jury was out of the room and 
which had not been admitted. 

The request that such evidence be 
barred from the press was made by H. 
E. T. Herman, attorney for Frank Kepi, 
on trial in a liquor conspiracy case. The 
witness, Chester Gilmore, a farmer boy, 
asserted he was offered a bribe by an 
airplane pilot who sakl he was being 
"chased by the bulls,’’ and the Govern¬ 
ment sought to establish connection with 
an airplane that escaped in the liquor raid 
after unloadihg liquor near Spokane. 

“I have no power to prevent the news- 
piipers from publishing whatever trans¬ 
pires in open court,’’ Judge W’ebster held. 
"Trials are public and my control is lim¬ 
ited to the jury. I have found in the 
past that newspaper accounts of trials in 
Spokane have been accurate.’’ 

DINE ON S. S. LEVIA’THAN 

Member* of New York Ad Club Talk 
“On to Britain” in Saloon of Liner 

Garbert Head* South Californian* 

aged 80, H- 
uiiiliifc Pl«5 

rofthe^.,, 
t, died 
s former 

He is sun- 
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,e Sunday 
:as often '« 

of the 
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NTERTTPE 
Standardized and mterchangeable typesetting machines 

fcr all composition, from S-point text up to full width 
36-poiat bold, and 60-point bold condensed, on slugs up to 
^ ems wide. See our full page next week. 

intertype corpor ation 
Geaeral Office*: SOS Terminal Budding, Brooklyn, N. Y. 

trade mark 

FLEXidEAL 
DRY MATS 

REC.U.S.MT.orF. 

More th.Tn 7(X) members of the New 
A'ork Advertising Club dined on board 
the S. S. Leviathan the evening of Sept. 
27, with after-dinner speeches featuring 
the “On to Britain” movement and the 
kdvertising Exposition to be held in New 
York under club auspices in November. 

John G. Jones, vice-president of the .Al¬ 
exander Hamilton Institute, was toast¬ 
master. Speakers included: W. J. Love, 
vice-president of the Emergency Fleet 
Corporation; H. H. Charles, president of 
the club; .Arthur Freeman, president of 
the Einson-Freeman Company; William 
J. Betting, secretary of the exposition’s 
executive committee; and Charles Stelze, 
club member. 

Maintaining its 
Reputation 

Do you know that European newspapers such as the 
London Daily Mail Manchester Guardian 
Berliner Tageblatt Deutsche .Allgemeine Zeitung 
Paris Le Matin Paris Le Journal 

having circulations varying from 200,000 to 2,000,000 copies 
per day, have been using DRY MATS for years. 

S Y'es! and what is more the dry mats which these papers 
and over 800 other leading newspapers and publishers in 
Europe have been using are made by the Claus factory, the 
manufacturer of our Flexideal Dry Mats. The inherent quality 
of our product is the result of over 50 years of experience in 
paperboard making and has never been equalled elsewhere. 

There is no reason why you cannot do as well as the large 
number of American newspapers and stereotypers now using 
the Flexideal Dry Mat cold process of stereotyping. It costs 
you nothing to try it in your own plant at your own con¬ 
venience, as samples are yours free for the asking. If you 
prefer we shall gladly execute your trial order regardless of 
quantity at our regular case lot price. 

Q A trial will prove to you that while Flexideals have been 
imitated they have never been duplicated. By tying up with 
them you assure yourself of dependable results day in and 
day out. 

Q In any event do not delay—try it now! 

The Flexideal Co., inc. 
TRADE MARK 

SOI0 S. ARgl ConudioH DiM$fihutofi 

15 William Street New York, N. Y. HaxitYPE 
DRYMATS 

ReC.U.S.PAT.OFr. 

HOYT AX Monotype 
Metni is ‘*mokimg food** 

Londing Frimtimg 
Plantt All Over the 
('otmtry. 

The annual meeting of the Southern 
California newspaper publishers number¬ 
ing about 125, met September 24 at Mt. 
Pomona College, Claremont, Cal. J. R. 
Garbert, of the Riverside Enterprise was 
chosen president succeeding Paul W. 
Moore, Redlands Facts. Other officers 
elected were Timothy Brownhill, of 
Puente, secretary-treasurer; F. M. Keffer, 
Vannuys News, first vice-president; F. S. 
Hosfelt, Rialto Record, second vice-presi¬ 
dent ; O. M. Cannon, Santa Maria News, 
third vice-president; E. O. Wickizer, 
South Pasadena Record. M. D. Witter, 
Brawley News, J. J. Krouscr, Oxnard 
Courier, B. M. Mariott, Alhambra .Advo¬ 
cate. J. L. Matthews, Covina .Argus, C. 
H. Turner, Redondo Reflex and .A. A'. 
Douglas. Lahahra Star, directors. 

nPEMEIU 

AX MONOTYPE 
F you want hard, clean-face type that gives a clear 

impression on small faces and fine lines, and stands 
up well on long press runs, insist on HOYT AX 

Monotype Metal. This product maintains in every 

way the HOYT quality reputation huilt during the 
past half-century. 

H e also manufacture 

HO\T Faultless Linotype Metal. 
HOYT N.P. Stereotype Metal. * 

HOYT Standard Electrotype Metal. 

HOYT Combination Linotype and Stereo¬ 
type Metal. 

Ask for quotations—also for detaile of our free 
type-metal service plan. Address Dept. E. 

HOYT METAL COMPAN7 
tT.I.OVZ8 • OKZCAOO - SSTBOXT • 
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^me Items from London, England, that will show how the Adrertising and Publishing 
Men of Great Britain are preparing and building for the Great Adeertising Convention 
in London, in July, 1924. 

By HERBERT C. RIDOUT 

_ (London Editor, EniToa & Puilishsi) 

London Office—Hastings House. 10, Norfolk Street, Strand, W. C 2 

ENGLAND SAYS “READY from all he said that he was mightily im- 
^ pressed with the way in which business 

FOR 3,000 VISITORS progress was maintained in the United 
_ States and that this was very largely due 

Reunion of British Party of 150 enterprising methods employed. 

Atlantic City Delegates Hears 

Plans for Convention 

In 1924 

(Stecial Cable to Editob & Publishes) 

He expressed the greatest admiration for 
both American men and methods, and 
looked forward to seeing a widespread 
interest on the part of British business 
men in the first hand knowledge which 
would be imparted by our visitors next 
year. In one North London district a 

London, Sept. 26.—Readiness of Great of British delegates gathered 
Britain to shelter and entertain from 1.000 together on purpose to hear' “W. S. C.” 
to 3,000 overseas visitors to the 1924 con- his radio talk. 
vention of the Associated Advertising ^ George Scott is back from his Scottish 
Clubs of the World here next July was Vacation, and in a brief chat indicated 
announced at a reunion dinner of the that his fellow members of the Thirty 
Thirty Club and the British Delegation Club Committee _ were already engaged 
to the Atlantic City convention at the in convention activities. 
Trocadero Restaurant yesterday. British Delegation Reunion. — On 
tendance included almost 150 guests, Sept. 25 was held the first reunion in 
many of whom traveled far to participate. London of the British delegation which 
President Harold Vernon of the Thirty visited Atlantic City last June. It took 
Qub was in the chair, supported by Mrs. the form of a reception and dinner at the 
W. S. Crawford, John Cheshire, Col. and Trocadero Restaurant. This was not 
Mrs. E. F. Lawson, Mr. and Mrs. Hugh merely a friendly meeting to talk over 
Paton of Australia, Mr. and Mrs. Horace pleasant memories. It was intended to 
Imber, Mr. and Mrs. E. J. Robertson, rope in every willing member to take 
Mr. and Mrs. J. Dodds, Ewan S. Agnew, part in the preliminary work of next 
Mr. and Mrs. F. K Potter, Sydney Wal¬ 
ton and others. 

year s convention. 
Publicity Club’s New Season.—The 

Presidrat Vernon reminded the dele- Publicity Club of London opens its new 
gates and their guests of their reception reason Monday, Oct. 1, and has invited 
in America last June and stated inter aha sir Charles Higham to take the chair on 
that it had been determined that .American occasion. 
delegates to the 1924 convention should _ _ th -ri. u » 
arrive in England July 12. The conven- , «on Ill.-Those who met 
tion will run at Wembley from July 14 to 
f 1 in u- u ■ 1 Ia , British delegation in June will regret to July 19, after which i is plann^ to take j 
the visitors to country districts, from contracted rheumatic fever, 
which many invitations and offers of hos- projected publicity maga- 
pitahty are being received , Mr. Allison was interested 

.Advertising interests of Pans also hope therefore received a temporary 
to entertain American delegates if it can 
be arranged 

Hotel reservations in London are al- Lord Bcaverbr^k for Aldwych Club 
ready made for over 1.000 guests, but —The new president of the A dwych 
there will be no difficulty in accommo- {- “h of London will be Lord Beaver¬ 
dating every delegate, whatever the total Ijrook proprietor of the Daily and Sun- 
number. which would not surprise local day J-xpress The installation is ex¬ 
people if it reached 3,000. 

President Vernon emphasized that im 

pected to take place early in October. 
The .Aldwych Club is the only social 

mense interest is being shown by the rendezvous of advertising men in Un¬ 
entire country, which means that the con- don. 

• f «« _ -J _t.. “I AMA** vention is for all Britain and not merely 
for Undon. 

“London, 1924,” Poster Stickers.— 
The members of the British deleg^ticm 

Thirty committees will be formed have been furnished with quantities of 
among various organizations interested artistic poster stickers relating to the 
and all the delegation of last June will convention in Undon. The use of these 
be in charge of management of the con- on overseas correspondence has brought 
vention and organization of the program many interested inquiries, and Andrew 
for next July, Mr. Vernon stated. Milne, the convention secretary, asks me 

John Cheshire, who followed, acknowl- to say that he will be very pleased to 
edged the great services rendered the send a parcel of these poster stickers to 
British delegation by President Uu E. any American friend who wants to help 
Holland, Hon. E. T. Meredith. F. A. on the good cause and stimulate interest 
Wilson-Lawrenson, Herbert S. Houston, on your side. The secretaries of adver- 
James W. Brown, .A. E. MacKinnon and tising clubs are specially invited to make 

them and a request to Andrew 
“I believe we strengthened the ties of Milne at the convention offices. Sentinel 

international friendship at Atlantic City," House, Southampton Row, London, W. 
Mr. Cheshire said. “We have our great C. 1. will bring supplies. 
opportunity at next year’s convention to - 
strengthen still further that friendship.” lUnwi. City Ad Club Elect. 

Other speakers included Col. Lawson. r ,1. v r", aj 
F. E. Potter, Robert Thornberry, Arthur officers of the K^sas City Ad 

Hncrh Paton and Mrs. Craw- Club w_ere recmtly installed, as follows: 

When you come 

to London— 
One of the thing, that oi 
a certainty will imprei. 
you will be the ubiquitv of 
JOHN BULL. With an 
fluence Mcond to none ia 
the Country, thi. great 
paper reachea all tectioni 
of the .pending pubUc ia 
Great Britain. 

JOHN BULL hoM tha largagt Nat 
Sola 0/ any 2d waahly in tha w»rU HI 
Benuac. No Competition*. ' 

joHHgCH, 
For AdvertUfaig Rate, and Puiki^ai 
write: p„,L,p eMANUEU 

Advartioomant Manattr 
ODHAMS PRESS. LTD. 

S7-St, Loaf Acre, Loniiim, W.ci, E.|. 

Batly mail 
A few famous American fimu «ki 

have built up enormous sales for the: 
products in Britain with the lid i 
publicity in THE DAILY MAIL: 

Aeolian Co., 
Ltd. 

Collate'. Sh.T- 
iaf Soap 

Confoleum Co. 
Dodre Car. 
Ford Motor. 
Grape Nuts 
Heins, H. J,, 
A Co., Ltd. 

Kodak 

Paife Motars 
Palmolive Sotp 
PcFsodeat Co. 
Royal Worcet. 
ter Corsets 

Bun Maid Bel- 
sins 

Waterman 
Fountain Pen 

WilUnms Sktr- 
inf Sony 

This list could be multiplied mss; 
times. Experience for more then i 
quarter of a century proves that Be 
greatest business-builder in Entlasd, 
Scotland, Ireland and Wales, is pnh 
licity in the 

DAILY MAIL 
NEW YORK OFFICES 

Telephone: Worth TZTt; ZM, Brondwr 

MILWAUKEE 

i. the ideal try-out nurkd 
Representative in aise—nsl 
too large nor too small, rinl 

city in diversified indastrisi. 
Located in world’s ridieil 

dairying section. Covered il 

one cost by the sole use s(— 

strengthen still further that triendship. Kansas City Ad Club Elects 
Other speakers included Col. Lawson. * .1. r", aj 

F. E. Potter, Robert Thornberry, Arthur officers of the K^sas City Ad 
Chadwick, Hugh Paton, and Mrs. Craw- Club were rec^tly «nstal ed as follows: 
ford, who spoke in behalf of the ladies. H. 

! . grass, treasurer: W. G. Ramdall. cxecu- 
“W. S. C.” Gives Radio Talk— tjyg secretary; George M. Husser, secre- 

Recently W. S. Crawford, who looked jary. 
after the press and publicity arrange- - 
ments in June, was asked by the British nu 
Broadcasting Company to give a radio ^ ^ a 

talk on his impressions of trade in The Kingston (Ont.) Daily Standard 
America. Mr. Crawford’s talk was to on Sept. 25 entered on its 114th year 
men and it was not difficult to gather of publication. 

'The MilwAuker 

lOURNAL 
FIRST- by Matt 

THE BOSTON 
AMERICAN 

has the largest evening 

sale in New EnglanA 

It sells for 3c per copy" 

its competitors sell at 2e 

per copy. 

RflgTgiiglffliy 



9000 
Excertt from speech made by the Chairman of 
The Amalgamated Press (1922) Ltd. 
at the Annual General Meeting, August 27, 1923. 

I AM glad to report that the year’s revenue from advertisements 
has again far exceeded all previous records. During the past 
five years—that is from the first full year after the conclusion 

of the war—the revenue from this source has much more than 
doubled itself. And this is in spite of the fact that rates have 
been reduced where possible. 

Year by year advertisers realise more fully the importance 
and value of your publications as “ business bringers.” Indeed, 
it is doubtful whether there is anywhere a selling organization 
comparable to that constituted by the Amalgamated Press 
publications. 

Many of your periodicals, as you know, are not open to the 
advertiser. The combined net sale per issue of those which do 
accept advertisements is nearer six million copies than five. 1 do 
not exaggerate when I say that these periodicals and magazines 
form the greatest self-contained publicity machine of its kind in 
the world. Greatest, not only in point of numbers, but in the 
extent and variety of its appeal. 

There is not a class or section of the public which is not catered for by 
some one or other, or by a g'oup of these publications ; there is no district in the 
British Isles not covered by them. In 98 per cent, of the homes of England, 
Scotland, Wales—yes, and Ireland—some one or more of your publications is 
read regularly. 

I should like to mention one other figure—it is significant. During the 
year just closed nearly 9,000 full pages of advertisements in your journals were 
purchased and paid for by adverti trs. This figure stands quite unrivalled. No 
other pieriodical publishing house in the country can afford the advertiser similar 
scope or offer him facilities and opportunities that can even compare with those 
provided by the Amalgamated Press. 

.4nsfvers\s,of couise, a h> usehold word, and announcements in its columns 
continue to show advertisers exceptional results. Our three highest-grade 
magazines, the Lontion Magavtif, My Magazine, and the Premier Magazine—and 
Home the premier weekly paper for women—have all been doing exceedingly 
good business, and stand higher than ever before in the estimation of advertisen. 

Fashions for *///, Home Fashions, ChUdren's Dress, the Best Way series. Woman's 
Pietoria/find Womans Weekly, provide the advertiser of all articles appealing to 
women with an exceptional field, of which increasing advantage is being taken. 
Indeed, these pap-rs, with the addition of Home Chat, Woman's World, Home 
Companion, and Family Journal, may be said to cover completely and efficiently 
the entire woman’s market. 

Our religious section, the Sunday Companion and Sunday Circle, together 
with their old-establ'shed companion papers, Sunday Stories and Homer’s Stories, 
steadily maintain their influence. The Sunday Companion has the largest circulation 
of any religious paper in the country. 

Sir GEORGE SUTTON, Bart. , 
Chairman, 

The Amalgamated Press (1922) Ltd. 

The only Periodical and Magazine Publishing 
Company in the World that owns its own 
printing plant, makes its own ink and its 
own paper, and owns its own forests for the 
making of pulp. Its publications constitute 

The Greatest Self- 
Contained Publicity 
Machine in the World 

AMALGAMATED PRESS 
PUBLICATIONS 

- , For full particulars apply to 

Advertisement Manager, The Amalgamated Press (1922) Ltd., Fleetway House, Farringdon St., London, E.C. 4, England. 
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E D I 
AN EXPENSIVE CARRIER OF NEWS At tlie east end of the Post Office Building in 
Washington there is an inscription, which, in 
a few words, expresses the purpose of our Post 

Office: “Carrier of news and knowledge, instrument 
of trade and industry, promoter of mutual acquain¬ 
tance, of peace and good will among men and 
nations.” 

Very nice. Very neat. But, under present mail 
conditions, especially in regard to second class rates, 
we believe that two words might preface the inscrip¬ 
tion, making it read: “An Expensive Carrier of 
News.” 

Strange, isn’t it, that of all classes of mails that 
used by newspapers, magazines and periodicals, should 
still be assessed wartime prices? 

Regular business during the war was charged three 
cents for each letter. Now it only pays two. 

But the rates on second class mail matter has in¬ 
creased 475 per cent since July 1, 1918 and that 
terrific increase is still maintained. As publishers 
are all aware, we enjoyed a flat rate of one cent per 
pound until the enactment of the War Revenue 
Measure of October 3, 1917. This measure, created 
to defray war expenses, imposed upon publishers a 
varying progressive rate based upon zone classifica¬ 
tion, and has added tremendously to their expense. 

The added burden was shouldered without a 
grumble. Now the publishers feel they have the 
right to expect a lightening of the load. 

Will they get it? 
Post Office Committee started September 21 a 

thirty-day weighing and counting test in the post 
offices of the fifty leading cities of the United States. 
With a half a million dollars at their command, this 
committee is attempting to put the Post Office 
Department on a business basis. They certainly 
siiould succeed. 

.'^nd, if they are successful, what will result? 
A proper handling of the figures obtained should 

prove that parcel post rates are too low and that 
second class rates are too high. Drastic revision, 
consequently, should follow. 

The existing rates on second class matter are those 
established by the Act of 1879 as amended in 1884, 
1885 and 1917, and are, divided into seven groups: 

(1) A rate of V/t cents a pound on the weight 
of reading matter with a graded rate from 2 cents 
to 10 cents a pound on the weight of the advertising 
matter (depending on the zone to which destined) 
on copies mailed by publishers to subscribers, to news 
agents and as sample copies. 

(2) The free-of-postage rate on copies mailed to 
subscribers residing in the county where the publica¬ 
tions are printed and published, when not addressed 
for delivery at a city letter-carrier office. 

(3) The cent-a-pound rate on copies mailed for 
delivery by rural carriers when emanating from a 
city letter-carrier office. 

(4) The cent-a-pound rate on weekly publications 
mailed for delivery at a city letter-carrier office. 

(5) The cent-a-copy rate for newspapers, other 
than weeklies, and for periodicals, not exceeding two 
ounces in weight, when deposited at a city letter- 
carrier office for local delivery by carriers. 

(6) The rale of 2 cents a copy for periodicals 
exceeding two ounces in weight when deposited at a 
city letter-carrier office for local delivery by carriers. 

(7) The rate of 1 cent for each four ounces for 
copies mailed by others than publishers or news 
agents. 

The foolish part of the whole matter is that these 
advances were not the result of a scientific study of 
costs and a corresponding adjustment of the rates on 
all classes of mails, but simply the carrying out of 
the Post Office Department’s guess that the second 
class was responsible for the department’s deficit, and 
the opinion that the publisher could afford to pay. 

It is to be hoped that the Post Office Department 
is at last approaching a business basis, by the scientific 
study of costs which has been promised. Perhaps 
then the Post Office Building will be able to wear 
her inscription proudly, without forever suggesting to 
the minds of publishers that distribution of their 
product, which promotes education, inspires Ameri¬ 
canism and stimulates right thinking is possible only 
at a cost, beyond the financial responsibilities of the 
daily newspaper. 

DIVINE STANDARDS OF JUDGING THE 

TRUE AND THE FALSE. 

I A L 

Section 17.—Matthew 7:13-29. 

13 ‘‘Enter ye in at the strait gate: for wide 
is the gate, and broad is the way, that leadeth 
to destruction, and many there be which go in 

thereat: 

14 Because strait is the gate, and narrow is 
the way, which leadeth unto life, and few 

there be that find it. 

15 j^Beware of false prophets, which come to 
you in sheep's clothing, but inwardly they are 

ravening wolves. 

16 Ye shall know them by their fruits. Do 
men gather grapes of thorns, or figs of thistles? 

17 Even so every good tree bringeth forth 
good fruit; but a corrupt tree bringeth forth 

evil fruit. 

18 .A good tree cannot bring forth evil fruit, 
neither can a corrupt tree bring forth good 

fruit. 

19 Every tree that bringeth not forth good 
fruit is hewn down, and cast into the fire. 

20 Wherefore by their fruits ye shall know 
them. 

21 ^Not every one that saith unto me. Lord, 
Lord, shall enter into the kingdom of heaven; 
but he that doeth the will of my Father which 
is in heaven. 

22 Many will say to me in that day. Lord, 
Lord, have we not prophesied in thy name? 
and in thy name have cast out devils? and in 
thy name done many wonderful works? 

23 .And then will I profess unto them, I 
never knew you: depart from me, ye that work 
iniquity. 

24 ^Therefore whosoever heareth these say¬ 
ings of mine, and doeth them, I will liken him 
unto a wise man, which built his house upon 
a rock; 

23 .And the rain descended, and the floods 
came, and the winds blew, and beat upon 
that house; and it fell not: for it was founded 
upon a rock. 

26 And every one that heareth these sayings 
of mine, and doeth them not, shall be likened 
unto a foolish man, which built his house upon 
the^ sand: 

27 .And the rain descended, and the floods 
came, and the winds blew, and beat upon ibat 
house; and it fell: and great was the fall of it. 

28 And it came to pass, when Jesus had 
ended these sayings, the people were astonished 
at his doctrine: 

29 For he taught them as one having au¬ 
thority, and not as the scribes. 

BERRY WINS! 

management of newspapers is not included in tbo, 
certificates of competency. 

The strike and its sequels have been unpleasant but 
healthy. No new union of New York web pressna 
will be organized until the present excitement db 
sway and the m.embership regain a proper conception 
of their mutual relations with their employers, (.njon 
men they will remain, of course, for the New York 
publishers do not change overnight the policy that * ** 
they have followed for 30 years—the principle of 
collective bargaining on both sides, with arbitration 
cf difficulties that cannot be settled directly. No 
union couid have expectantly asked for more than 
was granted their reljcl pressmen by the publishers, 
and no lesser punishment could have been expected 
for violation of the decencies of industrial bargaining. 

President Berry has acted honestly, with the hes 
interests of trades unionism in view, in revoking the 
charter of the rebellious New York members. He 
vindicates the publishers completely, clearing them 
of the lying charges that the disgruntled local mion 
heads have made publicly. From them he desenes a 
strong testimonial, but one not a whit stronger dan 
that he should receive from his own organizatk* 
and from the entire body of organized labor. Hi 
task and his accomplishment of it struck deep« 
fundamentals. 

SUPER COLOR IN NEWSPAPERS 

P.AR.ADISE hasn’t made New York permanent 
headquarters, but New York publishers, after 
they wash their hands, change their collars and 

stand in their pressroom galleries may make the mis¬ 
take .of believing it has. President David Simons 
and his rebellious union of pressmen are no longer 
factors in the local situation. Their pin-pricking of 
the past year and a half, concluded by a strike with¬ 
out notice to either employers or international officers, 
finally brought about a situation which the pressmen 
themselves want to change, even if it is necessary to 
confess defeat. 

The strike has not been wholly a disaster for any¬ 
one concerned. The newspapers are rid of a quarrel¬ 
some, Russianized union administration. The inter¬ 
national union is free of a body which cast a large 
vote, but never one in sympathy with union policies. 
.Advertisers are rid of notions that the newspapers 
are not wholly necessary to their continued existence. 
.And the pressmen, presumably, have learned that 

COLOR advertising in newspapers of a qiafo 
reached by few magazines will be an estab¬ 
lished fact after January 1, according to 

well-founded reports now current in New York Out 
development which is heralded as revolutionary is 
now being worked out by the Chicago Tribune. Pai- 
ficnlars can not now be secured for publication, hot 
it is believed that the Tri’'>ne has dcvelopei! its 
“coloroto” process to the point where it can oJer 
natit'tial advertisers the speed oi newspapers with 
better than the quality of .so-called "nationar media 

Another development which has been noticed by 
Editor & Publisher is a magazine in color to be 
issued by the Kansas City Star early in 1924. 

A dummy has been prepared by the Gayboom 
Process Corporation, Milwaukee, for the Star, in the B 
form of a 32-pagc magazine about 11 x 17 inches H 
page size on heavy plate pajH-r. The cover repro¬ 
duces Gainsborough's “Blue Boy” in color and deOii 
that match the original. The inside back and fr« 
covers appear to be rotogravure, one in brown, «* 
in green, while the back cover, in a specimen boa' 
advertisement, depicts a magnificent ballroom, (wc- 
shadowed by a giant peacock, in full color. 

Several pages of fiction each carry illustratwos ic b 
two, three or four colors, an art feature fashkms as! | 
a children’s page carry full pages of pictures, wkb 
true colors and perfectly registered. Travelogw 
and two Bible features are richly illustrated. 

F’urther development is almost complete, it is under¬ 
stood. and is expected to place newspapers in the 
forefront as the logical media for color advert!^ 
The process calls for newspaper production c(^iti(» 
and is said to be as rapid as black and white wod- 

AVhile newspaper advertising in color is not ne«^ 
the American Weekly has been highly profitable boc 
to Mr. Hearst and its advertisers—the near lutnrt 
promises developments that are revolutionary. I'T® 
newspapers can offer their intense reader 
combined with super-maaazine art work, their p** 
.ns THE national advertising inediura will bt 
impregnable. 

WHY A TRUTH WEEK? The Better Business Bureau of the .AssocoW 
.Advertising Clubs of the AA orld 
Kansas City has decided that one of the gi» 

needs of the world is a “Truth Week.’ 
Maybe so, and February should be a 

for it. .As we reckon today the birthdays of 
Washington and Lincoln fall in it. 

But why a truth week? . ^ 
In advertising that lives and counts truth is 

keynote three hundred and sixty-five days a jw 
This applies as well to the verbal advertisu^ I" 
pounded by highly commissioned salesmen as 
to the more far-reaching printed word. 

Truth in advertising is much more 
sheet aide; it is a capital investment builder. 
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personal ] 
»TnRM\N E. MACK, who has been N fditor and publisher of the Buf- 

record-breaking session. The jury re¬ 
turned 71 indictments, advocated severe 
penalties for intoxicat^ auto drivers and 
gun toters, and scored “they say” rumors 
as being founded on idle gossip and caus¬ 

ing harm to innocent persons. - 
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e, it is undes- 

falc Dailv Times for two score years 
ll^ived manv congratulations on the 
Siw ofthe paper’s 40th birthday an 

""^hur Brisbane is scheduled to address 
Cleveland Advertising Club, probably 

in December. 
Col H Nelson, owner of the Burling- 

„ (Vt.) My x™!-’"S 

Mme. Marie Jonnesco, personal repre 
sentative of Queen Marie of Rumania, 
and writer for Paris newspapers, is 

'1 traveling in America this Summer, 
gathering material for a book of Amer¬ 

ican impressions. 
H. H. Hoffman, business manager of 

.Allied Newspapers. Inc., is now located 
in Cleveland, in charge of the Cleveland 

office. 

ton _ r u Hammell has been made Southern -... 
Rnissels, where he attended the fourth manager of .Allied Newspapers, Inc., with Sharpe, who died 
annual congress of the Inter-Allied Vet- headquarters at St. Louis. .Aug. 10. Mr. 

. . ...hu'ti Vi.- was re- Lynn Gamble who has been in the St. 

I»uis office of .Allied Newspapers, Inc., 
is now located with the Chicago office. 

.A MEETING of the board of 

directors of the Association of 
National .Advertisers, Philip L. Thom¬ 
son was elected 
president to serve 
until the annual 
meeting in No¬ 
vember, this being 
the u n e X- 
pired portbn of 
the term of of¬ 
fice of George B. 

Henrichs. newspa^-r broker, of pEORG.\XlZ.\T10.\' of the news 

of .he CerUr RapW. Ua.) 

lapers 
advettisiog 
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erans' .Association, of which he was re 
elected American vice-president. 

Oscar Woodruff, editor of the Dans- 

ville (N Y.) Express, observed his «4th 
anniversary by putting in a full day at his 

office. 

H. F. 
Lhchfiekl, — - . • , u- f -i 
terience in a hvdroplane with his tamily 

OT the Pacific Ocean Aug. 21. The Hen¬ 
richs were returning to San Ptxlro, Cal., 
from Avalon, Catalina, when the plane 
in which they were riding became dis¬ 
able and dropped into the sea. .A stiff 
wind was blowing and the waves were 
mountainous. The pilot succeeded after 

three hours in starting the motor and the 

plane was ‘taxied” to shore. 

\V L. Jackson, associate editor and 
owner of the Albany (Ore.) Evening 
Democrat, has been appointed a member 

of the State Parole Board. He is a 
Dei^rat and a close friend of Governor 

Pierce. 

M. E Foster, publisher of the Houston 
Chronicle has returned from a visit in 

Cahfomia. 

Dr. Herbert .Adams Gibbons, lecturer 
and journalist, has been selected to de¬ 
liver three of the four lectures to be 
presented in Davenport, la., this Winter 
under auspices of the University Exten¬ 
sion society. Dates will be Nov. 16, 22 

^ 36. 

H. L Moody, who recently sold his 
interc-sts in the Redding (Cal.) Search¬ 
light to his son, has been named by Gov¬ 
ernor Richardson as a member of the 
Board of Supervisors of Shasta County. 

.Yrch T. Hollenbeck of West Plains, 
Uo., chairman of the State Prison Board, 
announces he will resign to become post¬ 
master of West Plains. He was for many 
years owner and editor of the West 
Plains Journal. 

Karl H. von Wiegand, Berlin corres¬ 
pondent for the Hearst publications, with 
(^0 Tolischus, who will act as his as- 
sistot, returned to Germany this week, 
tailing on the Berengaria. Tolischus was 
formerly with the Cleveland Press. He 
was bom in Memel, and had just re- 
cemly returned from a visit to his native 
land. 

James T. Klobert, formerly of the New 

IN THE EDITORIAL ROOMS 

Republican is announced. E. R. .Ap 
pel, for four years city editor of 
the Des Moines Evening Tribune, 
heads the staff as managing ed¬ 
itor. Randolph Jenness. another Des 
Moines newspaper man, secured from the 
Register, joins the staff. .Art Gossard. 
for the last year director of physical ed¬ 
ucation at Coe College, is the new sports 
editor. John L. Fletcher continues as ed¬ 
itor of the farm page. Don VanMetre 
retains his post as city editor. 

Clifton Otley has resigned from the 
Chicago Daily News to attend the Uni¬ 
versity of Chicago. He plans to work 
on the Daily Maroon, university news¬ 
paper. 

Harriet Lamberson has quit the Sun¬ 
day room of the Chicago Tribune and re¬ 
turned to her home town. Colon, Mich., 
where she will be society editor of the 
local newspaper. 

Virginius Dabney, reporter on the 
Richmond (V’a.) News Leader, reached 
the semi-finals in the annual tennis tour¬ 
nament at the Country Club of Virginia. 
He was one of the star tennis players of 
the University of Virginia while a stu¬ 
dent there. 

Sidney J. Stall has resigned as assistant 
city editor of the Buffalo Evening News 
and has entered the University of Penn¬ 
sylvania. He was given a farewell din¬ 
ner by the News staff. William G. Hip¬ 
pier. formerly city editor of the Buffalo 
Commercial, succeeds Stall. Richard 
Murray has been made vicinity editor of 
the News, succeeding Joe Palmer, who 
is covering the federal beat. 

Jack O’Brien, for a long time sporting 
editor of the San Antonio Evening News, 
has resigned. .At present he is attached 
to the San Antonio Golf .Association, as¬ 
sisting that organization in connection 
with a Chamber of Commerce publicity 
fund campaign. Bob Bennett now is do- 

Thomson’s e 1 e c- 
tio»i follows ser¬ 
vice as a director, 
and since 1921 as 

a vice-president of 
the association; 1‘hilip I,. Thomson 

also as chairman 
of the executive committee during the 
past year. 

Mr. Thomson began his business career 
in 1903 following his graduation from 
Union College in 1900 and from Harvard 
in 1902. EHiring the period he was in 
college and in the year following, he en¬ 
gaged in newspaper work. 

“From the beginning of his association 
with the Western Electric Company his 
advancement was rapid. He became suc¬ 
cessively manager of headquarters at 
Pittsburgh and director of advertising 
and publicity. .As publicity director, he 
has develop^ all publicity activities in 
this country. Last spring he spent two 
months in Europe in connection with the 
publicity problems of the International 

Western Electric Company. 
He is a member of the .Advertising 

Club of New A’ork, the National Elec¬ 
tric Light .Association, the Society for 
Electrical Development and the .Amer- 
can Eectric Railway .Association. 

.At the same meeting, Ralph Starr But¬ 
ler, advertising manager of the United 
States Rubber Company, was elected a 
vice-president to succeed Mr. Thomson; 
Robert K. Leavitt, advertising Manager 
of Ony.x Hosiery, Inc., was elected a 
director to succeed Mr. Butler. Stanley 
H. Twist, advertising manager and as¬ 
sistant sales manager of the Onyx Hos¬ 
iery, Inc., was elected a director in the 
place of Edwin E. Taylor, recently re¬ 
signed from the advertising managership 
of the Carnation Milk Products Com¬ 
pany. 

signed to become assistant director of a 
music studio. 

William Ellyson, formerly a reporter 
on the Richmond (Va.) News Lrader, 
arrived in the harbor of Yokohama on 

the Empress of Canada just two days 
after the earthquake and wrote a detailed 
description for the News Leader. Elly¬ 
son left Richmond Aug. 15 for a year of 
missionary work in China, having re¬ 
signed from the city staff a short time 
previously. 

Jerre C. Murphy, formerly editoriM 
writer on the Milwaukee (Wis.) Senti¬ 
nel and later editor of the newspapers 
of the .Amalgamated Copper Company of 
Montana, has been appointed secretary of 
the Builders Exchange of San Diego, 
Cal., where he recently sold his interests 
in the Commercial Print Shop. 

Kent Eubanks, oil editor and feature 
writer of the Wichita Eagle, is a grand¬ 
father, his daughter, Mrs. Lee Purcell of 
Wichita, having given birth to a baby 
son. 

Henry Emery of the La Grange (Ga.) 
Reporter, has gone to Chattanooga. He 
has been succeeded by D. Wood Harry, 
who left the Macon Telegraph. 

W. O. Briggs has returned to the Clin¬ 
ton (la.) Herald, after 23 years with 
the Ginton Advertiser and following the 
disposal of his interests in the Clinton 
County .Advocate, which he published 
the last 10 years. 

Bret Neece, sporting editor of the 
Galesburg (Ill.) Mail for more than a 
year, has gone to the Irwin Paper Com¬ 
pany of Quincy, and will represent the 
company in this field. W. B. Creighton, 
(Thicago newspaper man, has succeeded 
him. 

J. W. Murphy, editor of the Burlington 
(la.) Saturday Evening Post, went to 
Kahoka, Mo., to attend the annual Old 
Settlers Picnic and visit relatives. 

Helen Black, dramatic editor of the 
Rocky Mountain News and Denver 
Times, is recuperating at a mountain re¬ 
sort from a nervous breakdown. 

Mattie Durkee. reporter on the Denver 
Times, has left the newspaper world for 
an advertising career. She is to have 
charge of the advertising department of 
the Lewis & Son Dry Goods Co., one of 
the largest Denver department stores, 
where she succeeds Robert E. Turner. 

Deane H. Dickson and Harvey T. 
Sethman, of the editorial staff of the 
Rocky Mountain News and Denver 
Times, took the Denver Optimist Club 
“around the world in 30 minutes” at a 
recent luncheon, when they recounted 
some of the experiences encountered in 
the six months’ tour of the world from 
which thev had just returned. 

Doris Wilder, reporter and feature 
writer on the Rocky Mountain News and 
Denver Times, has resigned to teach in 
the public schools of Grainfield, Kan. 

“Dick” Harrison, city editor of the 
Saskatoon (Sask.) Daily Star, has re¬ 
turned from a three w^s’ vacation in 
Montreal. ' 

Lucile Stubbs, society editor of the 
Rocky Mountain News, Denver, has been 
made assistant professor of Cierman at 

York o(fce,'ha7b«n"a‘(iii<iinted iii^nager .some s^rts in addition to feature 

of the Central Division of the United 
Press Associations, with headquarters in Gordon Shearer has returned to San 
Chicago. .Antonio from the San Francisco Chron- 

Jiffin C. Shaffer, editor and owner of ide and is now assistant to City Editor 
the Rocky Mountain News and Denver Webb C. Artz of the Evening News. He 
Times, entertained Walter Leaf of Lon- .succeeded Capt. Oliver F. Holden, re- 
*», former president of the English In- signed, who left for Cleveland. 

*Me of America, during his recent visit L. V. Flackler has returned to the copy 
ffl Denver. desk of the St. Paul Pioneer Press after 

Aewton H. .Aspden, director of the Pall spending the Summer as Boy Scout ex- 
lull Gazette, London, arrived in this ecutive in North Dakota. 

u'* Adriatic. Gordon Erskine has resigned from the 
eitiw '< financial St. Paul Dispatch copy desk to enter the 

of the Dallas Morning News, pub- advertising field. 

J Hobart Graves, court and law reporter 
nalicm c Jour- for the Watertown (N. Y.) Standard, 
DalljcMethodist University, has returned from a motor trip through 

dSv a’’ir D f "I England. 
j',- ■ enter on Herman H. West, veteran newspaper 

,— . duties Oct. 1. Mr. Henning has man of Richmond, Va., is at Stuart Cir¬ 

cle Hospital in that city under treatment 
for injuries sustained when he fell down 
a Right of stairs in his home. West was 
for many years state news editor for the 
Richmond News Leader. For the past 
year he has been on the copy desk of the 
Times-Dispatch. 

Miss Maxine Spengler, for two years 

, . —jif Henning has 

“wnin newspaper work for 35 years, all 

Ter u"’*’ year, has been in 
p, ■. “f with the .Associated 

ntiie t”' *• of its bureau in Mem- 

iritti'tv.'T::,/'”'.®"® Ho 
R p*i^ ® eleven years, 

of til. p one of the publishers 
(Md.) News and Post, 

TKe Haskin Service is 

used by botk small papers 

and tKe great dailies be¬ 

cause it serves all of them 

in the same efficient waj). 

forniu—aiiu rosi, MISS Maxine jpcngier, lor iwo years 
Grand Frederick (bounty connected with the women’s department 

JOty, recently adjourned after a of the Duluth News Tribune, has re- 
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the University of Colorado and has left 
for Boulder, the seat of the university. 
Eileen O’Connor is at present society 
editor. 

•Albert Richard Wetjen, formerly con¬ 
nected with Oregon newspapers and a 
writer of short stories, has located at 
Duluth. 

A. F. McKean, a 1923 graduate of the 
Saskatchewan College of Agriculture, has 
been apix)inted agricultural editor of the 
Saskatoon Daily Star. 

Donald Cluxton, former member of the 
Junior News Staff of the Rocky Moun¬ 
tain News and Denver Times, was elect¬ 
ed temporary president of the freshman 
class of Denver University. 

Ralph Quick, sporting editor of the 
Springfield (O.) Morning Sun, has re¬ 
signed to return to Akron to complete 
his studies at Akron University. He 
also will serve as assistant sporting ed¬ 
itor of the Beacon-Journal. 

Charles Lisle, who left the editorial 
staff of the Salem (Ore.) Statesman to 
take up work in connection with the Gov¬ 
ernment’s agricultural bulletins, has been 
stationed at Madison, Wis. 

Byron G. Seamans, editor of the Pu¬ 
laski (N. Y.) Democrat, has accepted a 
call to supply the pulpit of the First 
Presbyterian Church at Williamstown, 16 
miles from Pulaski, until a permanent 
pastor can be secured. Seamans has act¬ 
ed as a lay preacher for many years. 

John O. Nelson, city ^itor of 
the Brooklyn (N. Y.) Standard Union, 
has been appointed managing ed¬ 
itor of the Elizabeth (N. J.) Evening 
Times. Nelson started his newspaper 
experience in Perth Amboy, N. J. He 
has filled the position of managing editor 
on the Lima (O.) Republican Gazette, 
news editor of the Paterson (N. J.) 
Morning Call, managing editor of the 
Martins Ferry (O.) Daily Times, and 
has been connected with several of the 
New York City newspapers in executive 
capacities on their news staffs. Val A. 
Fallon remains as city editor of the Eliza¬ 
beth Evening Times. 

flcorge Hill has been appointed editor 
of the Shidler (Okla.) Press-Derrick- 
News. 

R. W. Wetengel, publisher of the Bin- 
ger (Okla.) Journal, announces the ap¬ 
pointment of R B. VValtrous of Walters, 
as editor. 

Bert Huddleston, reporter for the 
Healdton (Okla.) Herald, has resigned 
to return to the University of Oklahoma. 

Miss Mary Thomas, reporter for two 
years on the Woodward (Okla.) Demo¬ 
crat. has left for Oklahoma City, where 
she will enter school. 

O. L. Browning, formerly of the Dun¬ 
can (Okla.) Eagle, has been employed'as 
city editor of the .Mva (Okla.) Record 
by S. C. Timmons, editor. 

Olson L. Anderson has been appointed 
as editor of the Tryon (Okla.) Journal 
by E. W. Eaton, publisher. 

Hutton Bellah, who resigned from the 
Oklahoma School of Journalism faculty 
last Spring to become city editor of the 
Norman (Okla.) Transcript, has been 
reappointed to the f.'iculty with the rank 
of assistant professor of journalism. 

G. Hardin, editor of the Port Tow- 
son (Okla.) News, was appointed as re¬ 
ceiver for the Hugo (Okla.) Free Press, 
Farm-I-abor weekly, edited by M. L. 
Meisenheimer. 

John H. Carter, city editor of the I^n- 
caster (Pa.) News Journal, has Ix-en ap- 
nointed editor of the I^ncaster Sunday 
News. 

Carl O. Dennewitz, Berlin correspond¬ 
ent of the New York Sun, lives in the 
palace of the former Crown Prince of 
Germany on Unter den Linden. The 
main castle is now a museum, but in one 
wing apartments are maintained for the 
caretaker and his family. The old care¬ 
taker, having a few rooms to spare and 
being in need of a few extra marks, 
rented a portion of his dwelling to Den¬ 
newitz. 

S. B. Conger, Berlin correspondent of 
the Philadelphia Public Ledger, is con¬ 
valescing in Switzerland from a break¬ 
down. During his absence. Percy Noel, 
of the Ledger’s London office, is substi¬ 
tuting in Berlin. 

Herbert Walter Troth, city editor of 
the Sioux Falls (S. D.) Daily Argus- 

MAKES EARLY START 

gLEVEN years ago a stranger in the 
land; today, managing editor of a 

daily newspaper. And this at the age 
of 23! 

Such is the re¬ 
markable story of 
Harry Miller of 
the Bloomington 
(Ill.) Bulletin. 

Landing in 
America in March, 
1912, after several 
weeks’ journey 
from the Ukraine, 
Mr. Miller’s fam¬ 
ily settled in Chi¬ 
cago. Harry en¬ 
tered the public 
schools of that city 

Harry Miller and received his 
diploma two years 

later. He then went to work for a lead¬ 
ing book house while he continued his 
high school studies at night. 

In 1917 he began as a copy boy on the 
old Chicago Herald. His night’s work 
done, he spent the greater portion of 
the day in a school of journalism, thus 
combining theory and practice. Since 
then he has held jobs as a reporter, edi¬ 
tor of a weekly paj^r, city editor, and 
his present post, which he has adminis¬ 
tered nearly two years. 

Leader, suddenly decided to leave Sioux 
Falls for California. A big dinner was 
arranged in his honor. The newspaper 
went one better, however, and issued a 
banquet extra on his departure, featuring 
rumors of his marriage. 

AMONG THE AD FOLKS 

lyr H. ROMIG, Moline, Ill., adver- 
tising manager of the Barnard & 

Leas Mfg. Co., won first prize of $100 in 
the Peoples Power Company contest for 
the best answer to the question, “Why 
the United Light & Railways Company Is 
Selling Its 7 Per Cent Prior Preferred 
Shares to Its Customers.’’ His letter 
contained about 1,600 words. It was 
published in the Davenport (la.) Demo¬ 
crat of Sept. 16. 

Miss Florence .\nderson, advertising 
and publicity manager of the J. H. Han- 
sen-Cadillac Co., Omaha, has resigned 
and left for Baltimore. 

H. R. Hcr.-.berg has left the Gardner- 
Glen Buck Company, St. Louis to join 
the staff of Warwick Typographers, that 
city. 

George H. B. Jordan, for the last two 
years advertising manager for Ely & 
Walker Dry Goods Company. St. Louis, 
has resigned to be connected with Sanders 
& Melsheimer, engravers. 

S. E. Carter, former advertising man¬ 
ager of Retail Selling. Oklahoma City, 
and previously advertising manager of 
the El Paso (Te.x.) Times, has been 
made editor of Merchandise News, house 
organ of Ely & Walker Dry Goods Com¬ 
pany, St. Louis. 

Frederic A. Christiancy has been ap- 
p<)inted advertising manager of the 
Central West Casualty Company, which 
will shortly begin operations at 931 East 
Jefferson avenue, Detroit. An extensive 
advertising campaign will prolably be 
carried out soon. Mr. Christiancy has 
been advertising manager of the Michigan 
Mutual Liability Company for four years, 
and prior to that time was with the 
Standard Accident Insurance Company 
for more than twenty years. 

Gordon H. Cilley, advertising manager 
of the Wanamaker store in Philadelphia, 
has been commissioned a major in the 
United States .\rmy Reserve (lorps. He 
will serve, whenever called to active duty, 
as a_ staff specialist in connection with 
training camp publicity. 

Gordon W. Kingsbury, for 10 years 
advertising manager for the Diamond 
Crystal Salt Company of St. Clair, Mich., 
has resigned to enter the advertising 
field in Detroit, with the Schweim & 
Kingsbury Advertising Company. 

WITH THE SPECIALS 

T^HE WAUSAU (WIS.) DAILY 
RECORD-HERALD announces the 

appointment of Prudden, King & Prud- 
den, Inc., as its Eastern representative, 
effective Oct. 1. 

The Thomas F. Clark Company, New 
York, has just been appointed the ex¬ 
clusive representative of the Daily Im¬ 
perial Valley Press, El Centro, (Tal., and 
the Daily Statesman. Salem, Ore. 

Robert E. Ward, Inc., publishers’ rep¬ 
resentatives, Chicago and New York, an¬ 
nounces that, effective Oct. 1, William 
C. Webber, formerly connected with the 
Gundlach Agency, will join its forces. 

Leo Le Vine, advertising manager of 
the Salt Lake City Deseret News, is 
setting up in business in Salt Lake City as 
a publishers’ representative. He will 
handle a string of country newspapers. 

IN THE BUSINESS OFFICE 

Vj^ ILL GOETTLING former business 
” manager of the Japan Advertiser 

and the Trans-Pacific Magazine, Tokio, 
has become associate professor of foreign 
trade in the School of Business Admin¬ 
istration at the State University of Ore¬ 
gon. 

Joe Fitzgerald and Chester Campbell 
have moved into the business survey de¬ 
partment of the Chicago Tribune from 
the local advertising division. L. A. 
Weary and M. M. Lowe, of the business 
survey branch, have been transferred 
into the merchandising department. 

James H. Howell, manager of the Di- 
nuba (Cal.) Daily Sentinel, former resi¬ 
dent of Decatur, Ill., recently visited 
relatives and friends in that city, where 
he was formerly a telegraph operator. 

W. H. Whalen, assistant busing.-, 
ager Chicago Tribune, is back*fl“®' 
trip into the timberlands of th# 
paper at Shelter Bay. Canada. 
.\ppell, head of the photographic 
ment, recently completed a siimbrS!!’ 
ney. jonr- 

Edw_ard J Weis has ^ made nam- 
ger of the Aluscatme. la., office offt. 
Davenport Democrat, succeedinir R«i. 
Votaw, who has ^tered t^K^ 
of Iowa at Iowa City. - 

Steve Kelton foreign advertising nan 
ager of the Houston Chronicle is^ 
author of an elaborate booklet is’siwa u 
thent^ronicle to foreign adveSinj 

IN THE AGENCY HELD 

T? M. BARNETT, formerly cliiei 
copywriter in the advertising (fc. 

partment of R. H. Macy & (i,, Xj, 
York, has joined the Eastern copy 'stjf 
of Dorrance, Sullivan & Company, md 
will be located at the New York ofe 

Edmund D. Carey, second vice-p^. 
ident of and for 25 years associated aitii 
the Textile Publishing Company. p«. 
lisher of the Dry Goods Economist, I* 
associated himself with the Littkbk 
Advertising Agency, Inc. 

The advertising agency of Richard L 
Fenton, Little building, Boston, has mme 
to new and larger quarters in the Beac; 
building, 31 Milk street. Boston. 

S. Deane Wasson, advertising ccmsel 
has moved from San Antonio to Houtm 
He will have his offices in the (Zteoddi 
building. 

B. F. McGuirl. former vice-presidad 
the Potts Turnbull Advertising Agoct 

Watch for 
Date Next Week 

Series No. 4 is almost ready but we don’t want 
to disappoint you. We won’t announce it un¬ 
til the printer has delivered the proofs. 

This church preliminary copy consists of 
25 ads of 200 words each with such titles as 
these: 

When the Car Needs Washing i 
They Whistle as They Work ; 
The Bible for Quarterbacks j 
You AND Your Butcher 
The Bible as a Sales M.anual 
What Shall We Do Sunday? 

These w’ill be offered at $10 for the series 
e.xcept to the largest papers. It is hoped that 
this payment will cover the cost of the print¬ 
ing and promotion. 

Proofs will be sent without charge on 
request. 

Address HERBERT H. SMITH, 
518 Witherspoon Building, Philadelphia, Pa. 

CHURCH ADVERTISING DEPARTMENT 
A. A. C. W. 
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We can increase your buainesa—you 
want it increased. 

You have thought of press clippings 
yoonelf. But let us tell you how press 

dippinfa can be made a business-builder 
lor you. 

BURRELLE 
145 Lafayette St., N. Y. City 

Eftiblitbcd a Quarter of a Century 

“Ihe African World” 
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“Cape-to-Cairo Express” 

Published every Saturday in 
London. 

responsive 
CIRCULATION 

is the life of adver¬ 
tising. Get it in the 

NEW YORK 
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of Kansas City, has become a member of 
the Ferrj'-llanly Advertising Agency, i 
that city. McGuirl was with the adver¬ 
tising department of Sears-Koebuck, Chi- : 
cago, before going to Kansas City. He , 
is a sjxcialist in market analysis and mer¬ 
chandising plans. j 

Smith & Ferris, Los Angeles advertis¬ 
ing agency, has filed articles of incor¬ 
poration with a capital of $100,000. The 
incorporators are .\. Carman Smith, O. 
L. Ferris and C. F'. Frank. 

DAYS OF SPORT 

^HE NEW'^SBOYS employed by the 
Ypsilanti (Mich.) Daily Press vis¬ 

ited the Michigan State 'Fair, and also 
one of the big auto factories in Detroit, 
as the guests of the newspaper. The 
boys left Ypsilanti early in the day in 
automobiles and were chaperoned by 
Erwin Kleinwert, circulation manager of 
the Press, and other members of the 
staff. 

Sixty-five route boys of the circulation 
department of the Brooklyn Daily Eagle 
recently held their second annual outing 
at Bayside, L. I. The arrangements for 
the outing were carried out by a com¬ 
mittee including Michael J. Burke, man¬ 
ager of the circulation department; his 
assistant, David J. Robertson; Thomas 
M. Clary of the same department; Arthur 
Lozier, Guy Wilson and J. C. Draper, 
all of the news department. 

Twelve^ of Denver’s best amateur and 
“semi-pro” baseball teams are competing 
for the city championship in the first city 
baseball tournament sponsored by the 
Rwky Mountain News and Denver 
Times being held Saturday, Sept. ^ to 
Oct. 7. 

Members of the Chicago Tribune’s 
coloroto plant held a picnic recently on 
the North Shore. .About 200 attended. 

Members of the Chicago Tribune’s 
auditing department attended a picnic 
held in the woods at Des Plaines, Ill. 
They left Chicago on a special train. 
Members of the families were along with 
basket lunches and the feast was fol¬ 
lowed by races and other games. 

The El Paso Herald held its fourth 
annual picnic recently, entertaining large 
numbers of iKiys ami girls, who had se¬ 
cured subscriptions for the newspaper. 
H. H. Fris, circulation manager, was in 
charge. More than $400 in prizes were 
presented the winners in 60 games, con¬ 
tests and stunts. More than 1.800 tried 
to catcii a greased pig. 

HOLDING NEW POSTS 

TJOWARD BANGS, copyreader, 
New York American. 

W. D. Kuster, editorial staff, Lancas¬ 
ter (Pa.) New Era. 

Miss Ina Karson. assistant society ed¬ 
itor, Springfield (O.) Sun. 

Miss Lsalx'lle Peck, reporter and Sun¬ 
day maira/ine feature writer, Denver 
Rocky Mountain News. 

Kent Eighty, New Bedford (Mass.) 
Standard. formerly with Wisconsin 
State Journal and New Orleans Item. 

Jack Bailey, Sioux Falls (S. D.) 
Argus-I-eader, formerly with Aberdeen 
(S. D.) Journal. 

O. L. Barbour, editorial writer Monc¬ 
ton (N. B.) Evening Transcript, former¬ 
ly with St. John (N. B.) Daily Tele¬ 
graph. 

Miss Gertrude Lynahan, on city staff 
Springfield (Mass.) Union, formerly with 
Corning (N. Y.) Leader. 

Paul Sifton, copyreader. New York 
Call, formerly with Chicago Journal. 

I _ 

' SEEING THE WORLD 

^ "PDITH WILLIAMS POWELL, art 
^ critic, has sailed for Paris. She 

f resigned from the Philadelphia Public 
I Ledger a few weeks ago for a sojourn of 

several months in Europe. She will write 
a number of magazine articles to be fol¬ 
lowed by a syndicated newspaper series. 

Don H. Upjohn, for a long time State 
Capital correspondent for the Portland 
Oregonian, later private secretary to 
Governor Olcott, and now owner of a 

i gladiolus farm at Salem, is visiting his 
former home in Michigan, 

i Everett Earle Stannard, of the Albany 

(Ore.) Sunday DemcKrat staff, is spend¬ 
ing a vacation in Southern Oregon. 

Chris Smith, police rep*)rter for the 
Saskatoon (Sask.) Daily Star, spent part 
of his summer vacation in Prince Albert 
jail, one of Western Canada’s largest 
pi-nal institutions, where he secured copy 
for a page feature story. 

Alan Pradt, telegraph editor of the 
V\ ausau (Wis.) Record-Herald, who has 
been spending the Summer at Lake Cath¬ 
erine, resumed his duties Sept. 24. Miss 
Josephine Coates, who has been doing his ' 
work, returns to the University of Wis¬ 
consin this Winter. 

SPECIAL EDmONS 

CTREATOR, (ILL.) DAILY FREE 
_ PRESS, S()th Anniversary Edition, 
56 pages, Aug. 9. • 

Miami (Okla.) News, Fair Edition, 
44 pages, Sept. 9. 

Hattiesburg (Miss.) American, Motor¬ 
cade Edition, 20 pages, Sept. 10. 

San Antonio Evening News, Greater 
San Antonio Edition, Sept. 13. 

Witchita Daily Eagle, Special Adver¬ 
tiser’s Edition, Aug. 1. 

Twin City (N. C.) Sentinel, Winston- 
Salem, N. C., Fashion Section, 48 pages. 
Sept. 21. 

Vancouver (B. C.) Sun, “VV'estem 
Route Edition,” Sept. 11. 

NEW PUBUCATIONS 

COUTHBRIDGE (MASS.) DAILY 
NEWS, established by the Central 

Massachusetts Publishing Company, as a 
two-cent evening newspaper. Representa¬ 
tives in the foreign field are Payne, 
Burns & Smith, Inc., Boston and New 
York, and G. Logan Payne Company, of 
Detroit, Chicago and Los Angeles. 

Manter (Kan.) Citizen-Press, estab¬ 
lished by (Tharles H. Tibbetts, formerly 
of Jackson, Mich. 

Webster (Mass.) Daily Times suc¬ 
ceeds the Weekly Times. Publisher is 
Raymond W. Sheldon. Lawrence J. Daly 
is editor. 

Arcadia (Cal.) Daily Arcadian, estab¬ 
lished by Mrs. Harriet H. Barry, former¬ 
ly business manager and part owner of 
a newspaper in Monrovia, Cal. 

VISITORS TO NEW YORK 

Frank S. Newell—Norfolk Post. 
.\lbcrt DeTeau—Lincoln State Journal. 
Howard L. Christman—Washington 

(Pa.) Observer. 

ON THE MECHANICAL SIDE 

QTTO WILEY, for the past five 
years a linotype operator on the 

Hartingtoii (Neb.) News, has resigned to 
become general manager and head of the 
mechanical department of the Hartington 
Herald. 

Oscar F. Wilson, head of the Wilson 
Printing Company. Rockford. Ill., was 
elected president of the Rockford Ty- 
pothetac, and Claude Dunlap elected trus¬ 
tee at a recent meeting. Other officers 
are: George Isherwood. vice-president; 
V. R. Lind, secretary, and A. S. Horton, 
treasurer. 

Karl W. Lambooy, of the Lambooy 
Label & Wrapper Co., has been elected 
president of the Kalamazexi TyiKithetae. 
Other officers named for the coming year 
are: Charles H. Barnes, vice-president; 
H. B. Buck, secretary; Ernest Ludwig, 
treasurer. 

The Michigan Typothetae met at Kala¬ 
mazoo Sept. 27-2^-29 in annual conven¬ 
tion. At the same time the Woman’s 
Press Federation was in session. Guy 
P. Wilson, secretary and manager of the 
Crescent Engraving Company, was chair¬ 
man of the entertainment committee, 
while Mrs. C. H. Barnes was chairman 
of the women’s entertainment committee. 

Thomas Stevens, aged 76, of Hart¬ 
ford, Conn., a pressman on the (Thi- 
cago Tribune in the days of Jos¬ 
eph Medill, spent a week entertaining 
his old friend, Louis Strachan of How- 

in WISCONSIN 

’The Sunday Telegram hat 
BY FAR the largest circu¬ 
lation of ANY Wisconsin 
newspaper. It is fast gain¬ 
ing the recognition of na¬ 
tional advertisers who seek 
to capture this rich market. 

INVESTIGATE! 
Learn the truth of the latest 
audits, and you'll use the 

iHilluauhcf tCclcgram 
REPRESENTATIVES— 

G. LOGAN PAYNE CO.. Chlcaeo. Ottrt't. 
St. Loaii, Las Anielci. 

PAYNE. BURNS & SMITH. Hrm Yark. Bdstaa 

FIRST IN rVBUC SERF ICE 

The World and the Eve- 
nin* World have a ooro- 
binH circulation daily, of 
650,000 for (1.20 per agate 
line gross, subject to con¬ 
tract discounts. They carry 
more high class dry goods 
advertising; are read by 
more Jobbers, department 
and chain store buyers, and 
by more retailera; offer 
more circulation per dollar 
and a more concentrated 
circulation; a reader and a 
dealer influence more local¬ 
ized than any other mcm- 
ing and evening combinatioD. 

jldrertise im Scaispaptrs 
by Ikt Ytar 

Pulitzer Building, New York 
Mailer’s Building, Ford BsriMIng, 

Chicago Detroit 

^pui Haupn 
ilpgtatpr 
u Naw Havan’s 
Dominant Papar 

Circulation over 35,800 Avarage 
Bought every night by Mora New 
Haven people than buy any other 
'TWO New Haven papers COMBINED. 

Nitu IHauptt Se^tater 
The Julius Uathrms ^ttciul Attuej 
Boston — New York — Drtroit—Chtrage 

P0RTSM0iniI,0H10 
EVENING TIMES 
MORNING SUN 
SUNDAY SUN-TIMES 

They cover South Central Ohio 
Completely. 

Foreign Repraaentative 

ROBERT E. WARD, INC. 

1 So. Wabaili Ava. SU Fifth Avo. 
Chicago Naw York 

A nmWEpapmr of eharae- 

tmr, integrity cmd enter- 

prise which hoe earned 

the confidence of the peo¬ 

ple of the worlfPe greatest 

industrial district. 
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Will Rogers 
Albert Payson Terhune 
Chas. Hanson Towne 
H. J. Tuthill 
John V. A. Weaver 

and others 
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Keeping The Old 

Faith 
From PF.OPLE AND POLITICS 

By Solomor. Bulkley Griffin 

For nearly fifty years a member of the 
staff of the Springfield Republican. 

Happily, The New York Times 
steadily kept the old faith in the 
desire of a great section of the 
American people for sensible, 
unsensational and honest serv¬ 
ice. That The Times has 
achieved large success along high 
lines offers healthful suggestion 
to all newspapers. Other im¬ 
portant papers belong to that 
sensible and self-respecting 
school wherein values are weighed 

VICENTE 
VILLAMIN 

writes spot news on 

WORLD 
TRADE 

Look for it each week in the 

Chicago Daily News 

BOND’S NEWS SERVICE 
IB William Streat, N. Y. 

New Records 

From nothing to 200,000 in 

seven months on Sunday— 

From 25,000 to 200,000 in 

eleven months Evenings. 

Watch for the next chapter. 

DETROIT 
Evening and Sunday 

TIMES 

ard, Kan. The veterans met at the G. A. 
R. Encampment in Milwaukee for the 
first time since the Civil War. 

Albert M. Stroud, formerly on the 
staff of the Brockville (Ont.) Weekly 
Times, is now assistant manager in the 
job printing department of the Kingston 
Whig. 

George Bilger and William Stoneisfa 
of the composing room of the Chicago 
Tribune, have returned to work, after 
long sieges of illness. James Johnson, 
in the same department, has gone for an 
extended rest in Warren, O. 

A $50,000 memorial chapel in honor of 
the 111 members of International Printing 
Pressmen and Assistants’ Union of North 
America, who died in the World War, 
and the 5,524 members who were in the 
service, has been started at Pressmen’s 
Home, Tenn., the city owned by the 
union for-sick or aged members. The 
money is being obtained by popular con¬ 
tributions from members and friends of 
the union in the United States and 
Canada. 

Carroll B. Crawford, for 23 years 
proofreader on the San Francisco Chron¬ 
icle, has been admitted to the bar. He 
studied law during off hours and while 
riding in street cars to and from work. 

William Freyermuth, foreman of the 
Galesburg (Ill.) Mail composing room 
12 years, has joined the Janesville (Wis.) 
Gazette force. 

W. H. Ecker, for many years active in 
newspaper typographical circles in Pitts¬ 
burgh and at present county commissioner 
of Washington county, is a candidate 
for a renomination on the Democratic 
ticket. He is a member of the Pitts¬ 
burgh Press Club and Typographical 
Union No. 456. of Washington county. 

Amos T. Mead observed his lOOth 
birthday Sept. 10 at his home in Port¬ 
land. N. Y. He was for many years with 
the Buffalo Express, retiring a number 
of years ago. 

NEW PLANTS AND EQUIPMENT 

'T'HE UTICA DAILY PRESS has 
awarded a contract for erection of 

an addition to their plant to house a new 
octuple Hoe press, now being built by R. 
Hoe & Co.. New York City. Work will 
be completed within two months. 

The Scioto (O.) Gazette has installed 
a new Duplex tubular press. The an¬ 
nouncement of the installation was made 
in a special section published Sept. 17. 

The Wichita (Kan.) Daily Eagle has 
ordered a $100,000 Hoe octuple press. 
The newspaper has also purchased a new 
stereotyping equipment to keep pace with 
the demands of the enlarged press ca¬ 
pacity, consisting of a new furnace, with 
double casting box and automatic plate 
finishing machinery. Installation of four 
linotype machines has just been com¬ 
pleted. 

The Hartford Times has recently pur¬ 
chased two new style Ludlow typographs 
and six 20-case cabinets. 

The Hancock County Journal, Car¬ 
thage. Ill., has moved into its new home 
on the corner of the square. The build¬ 
ing was erected by Mr. and Mrs. J. P. 
Beckman and they will live on the second 
floor. 

The Lubbock (Tex.) Daily Avalanche 
is completing a UKxlern brick building. It 
has suffered d«truction of its plant by 
fire twice within the last few years, and 
decided to erect a fireproof building. 

CIRCULATION NEWS AND VIEWS 

A/T J. BURKE, circulation manager 
of the Brooklyn Daily Eagle, 

announces the appointment of Robert L. 
Dunhar as assistant circulation manager 
in charge of promotion and Thomas M. 
Clary as chief inspector in charge of city 
sales and branch offices. These promo¬ 
tions follow the resignation of David 
Ro1)crtson. assistant circulation manager, 
twenty-eight years with the Eagle. Dun¬ 
bar is 12 years on the Eagle starting as 
route boy. while Clary represented the 
Eagle in Manhattan and on the road for 
several years, going to the Eagle from the 
Albany Knickerbocker Press. 

Working his way from Los .Angeles to 
New York and return by selling news¬ 
papers in the large cities and “singing for 
his supper” is Max W. Stauffer, aged 21, 

famous “singing newsboy,” who has been 
quite an attraction on the downtown 
streets of Denver recently. 

Howard White, who recently resigned 
as circulation manager of the Marion 
(Ind.) Chronicle has joined the circula¬ 
tion department of the Indianapolis Star. 

NEWSPAPER SALES 

WALTHAM (MASS.) EVENING 
” NEWS, to Albert P. Landry, 

former Massachusetts Secretary of State 
and for many years publisher of the 
Springfield Union, by Charles W. Pierce, 
who has been its general manager and 
publisher since the death of his father, 
Charles A. Pierce. Langtry took pos¬ 
session Sept. 24. 

Bunceton (Mo.) Eagle, half interest to 
Mack F. Drenman, by Ralph G. Bray, 
who is going to St. Louis to live. Bray 
was Drenman's partner. 

Erie (Kan.) Sentinel to High C. 
Gresham, former publisher of the Parker 
(Kan.) Messenger, by Alf. Q. Wooster. 
Politics changed from Democrat to In¬ 
dependent Republican. 

Pawnee Rock (Kan.) Herald to L. G. 
Hixon, of Independence, by John B. 
Sheley. 

Rogers (Ark.) Daily Post to C. E. 
Palmer, owner of the Texarkana (Tex.) 
I'oiir States Press and Courier, by E. L. 
Kokancur and assi«iates. T. J. Senter, 
formerly of the editorial staff of the Four 
States Press, is editor and general man¬ 
ager of the Rogers Daily Post. 
‘Schuyler (Neb.) Sun, half interest, to 

E. L. Carroll, by E. O. Holub, former 
partner. 

Tucunicari (N. M.) News to Paul 
Dodge, who recently sold the Hardin 
(Mo.) News. Dodge takes charge Oct. 1. 

Port Umpqua (Ore.) Courier to Earl 
('. Brownlee, who resigned from the art, 
literary and stage editorships of the 
Portland (Ore.) Journal. 

I,ancaster (Wis.) Teller, to William 
J. Kueneman, of North English, la. 

St. Joseph (111.) Record to Charles 
W. Dale, former owner, by J. .A. Rohan. 

.\rthur (Xeh.) Enterprise to D. D. 
Cole, county clerk of .Arthur County. 
Former editor, Rolland E. Spence, died 
a few weeks ago. 

Crete (Xeh.) Vidette, plant and build¬ 
ing by J. H. Walsh to E. M. Branaum, 
Sac City. la. 

Cambridge (Neb.) Clarion, half inter¬ 
est by H. E. Waters to his partner, 
Hint E. Holmes. 

Newcastle (Neb.) Times by E. B. 
Kingsbury to H. O. Salmons. 

NEWS ASSOCIATIONS AND 
SYNDICATES 

ACK CEJNAR, Springfield, Ill., man¬ 
ager for the International News Serv¬ 

ice, has been transferred to the St. Louis 
office as bureau manager. He succeeds 
William S. Sullivan, former Springfield 
bureau head, who has been advanced to 
the Kansas City office. Harold D. Robin¬ 
son, Indianapolis branch head, succeeds 
Cejnar in Springfield. 

G. S. Foxworthy, formerly manager of 
the Omaha plant of the Western News¬ 
paper Union, now director of the corn- 
plan’s plant at San Francisco, was an 
Omaha visitor recently. 

The Inter-mountain Retailer is the 
name of a new business weekly just off 
the Western Union Newspaper Union 
Co.’s press in Salt Lake City. It is a 12- 
page newspaper containing matter of 
value to the retailer and wholesaler. It 
is the official organ and the property of 
the Utah Retail Merchants’ Association. 
Prof. Earl J. Glade, head of the adver¬ 
tising and salesmanship department of the 
University of Utah, is editor and general 
manager. Offices have been opened in 
the .Atlas building. 

Thirty-six of the poems of Grace E. 
Hall, whose work in the Portland Ore¬ 
gonian has attracted much attention, will 
l)e issued by the Western Newspaper 
Union for newspaper use. Each poem 
is illustrated, hand-lettered and copy¬ 
righted. 

George Scldes is in charge of the Ber¬ 
lin bureau of the Chicago Tribune during 
the illness of the regular correspondent, 
John Gayton. 

Business Is Fine I 
In Baltimore 

I he Aiitoniohile * n,, I 
ri ports the "Hie of I 

Kidd ATTOS KVKHY 
VVKKK 

You Carit Cover | 

Baltimore Without 

The Baltimore News 
and 

Baltimore 3[mfri(iin 
Ask for presenf-day farts on 
fhe Baltimore, situatirn. 

*‘ln Boston IPs the Port" 

Circulation Averages 
for 1922 

BOSTON DAILY POST h 

396,902 r 
Copies Per Day L 

BOSTON SUNDAY POST 

401,643 
Copies Per Sunday ^ 

First in Local, (General anj 
Total Display Advertising f 

A Special Opportoaity 

To Bay a Stereotype Press 
Due to the consolidation of IV 

Eveningr Standard and The Daily Str 
at New Rochelle. N. Y., the tinder 
signed, the owners of the Standard- 
Star have for sale, 4 

A 2B-PAGE HOE PRESS 4 
Which is surplus equipment and wS >' 

be disposed of as soon as possible. Uns 
is a 29'paflre Hoe Rotary Press, a so- \ 
perior machine in many ways and cap- ' ’ 
able of turning out a fine product It i 
is in running operation daily and aiy ' 
be inspected by prospective purchaim , 
at any time. 

It has a capacity of. 4, 6, 8, 10, U i 
16 and 20 pages of 8 columns, 12 ems. ‘ 
It will print 20,000 per hour of 4. 6. i a 
or 10 pages inset, or 10,000 per bor 
of 12, 16 or 20 pages ccdlect With the 
press is also a stereotype equipment ;■ 

The equipment will be offered *1 >* !■ 
advantageous price to the purchaser. K 
For further particulars call or addrett tt 

WESTCHESTER NEWSPAPERS, he. I 
T. Harold Forbes New Rocbdi S 

For August— 

First 
In Its Field In: 

Total Advertising Gab 
Foreign Advertising Gain 
Dry Goods Advertising ^ 
Food Advertising Volume 

The progrcM of this new,p«p»^ 
the elimination of The Globe 
1st, last, has been the most reToW» 
ary advance in the New York s»*l 
paper market in recent years. 

The Evening Mu 
NEW YORK, N. Y, 

Foreign Representative: Paul Block, Wo." 



is 4iffelrent 

Your advertisement in 
The News is in good com¬ 
pany. Questionable copy is 
rigidly excluded, 

TK« Indianapolis 

NEWS 

CARPENTER 
IS 

SEEING 
THE WORLD 

CARPENTER'S 
WORLD TRAVELS 
Wastilnoton D. C. 

IN NEW ORLEANS NOW 
IT’S THE STATES 

Lirtcit afternoon city circulation. 
Larieit afternoon drculatioo in New 

Otleant trading territory. 
Total daUy over 5Z,*N 
Total Stalky ovor TT.Mt 

US advartiaac gala, l,tS,432 agate 
lhaa. 

Greatest record in the South. 
Get complete information on New 

Orleans situation before deciding oo 
adrertiting campaign. 

Rsprsotetad by 

JOHN M. BRANHAM CO. 
Cbkago, Atlaate, St. Louia, Kaauaa 

CHy, Saa FraadBco 
and 

S. C BECKWITH 
SPECIAL AGENCY 

NEW YORK CITY 

Fsw Papeiw—(il any)—aurpaas tiso 

TRENTON Tnifl7€l 
NEW JERSEY ^ 

AS 

A Food Medium 
A recent reader survey indicates 

that among the housewives of 
the city our Thursday Food 

Feature Department—upward of 
four pages devoted to food 
recipes and news and food ad¬ 
vertising— is the best feature 

carried by the Times 

1MI7 Membar A. B. C 

KELLY-SMITH CO. 
Bldg. Lyttoa Bldg. 

York CUcago 

Advertising and circulation managers are alttxiys on the lookout for art* 
^eas that will increase advertising receifts and win new circulation. Your 
idea for increasing advertising or circulatton may not appeal to your manager, 
but it may be just the thing that some other manager wants. Editor & Pua- 
LIIHEE will pay $1 for each idea printed under this head. The fact that 
the idea is now being used in your city does not bar it from the department. 
Address your communication to the Dollae Puixza Eoitob. IVhen they 
appear clip them and mail them in and receive payment. Unavailable ideas 
will not be returned. 

A NEWSPAPER publisher in an Why not make those usually vacant 
^ Eastern city found that he could front windows of the newspaper office 
not get much advertising from the re- useful? The Gazette and Telegraph 
tailers of women’s ready to wear. They Company of Colorado Springs is doing 
advertised to be sure but not in the way that very thing by donating one of the 
that he felt they should. Finally he got windows of the main office to its adver- 
a list of the manufacturers from whom tisers. Each regular advertiser of the 
they bought their stocks and wrote to paper has the privilege of putting a dis- 
them asking for cuts of the different new play of his products in this window for 
garments that they offered. Then in- one week, absolutely free of expense other 
stead of using some fashion copy that than that involved in putting in the ex- 
showed styles that could not be secured hibits. A special platform that can 
in his city he substituted these cuts and readily be taken down and stored has been 
the copy that the manufacturers sent built by the newspaper to carry these 
with them. From time to time he would special exhibits. The scheme js a good 
run a line under the cuts saying that will proposition and the advertisers have 
such and such a garment was being taken to it kindly and a considerable 
shown by so and so. The plan worked waiting list is already sigiied up for use 
and additional space was gradually taken of the window. The exhibits placed arc 
until that end of the paper was as strong attractive. The advertiser gets an extra 
as anv other.—Russell Raymond Voor- street display of his products and the 
hees. General Deliverv, Miami, Ha. newspaper has a constant crowd of shop- 

_L— pers and others on the street stopping 
The Boston Sunday Post has been before its place of business. The ar- . 

featuring an excellent Building Depart- rangement is good advertising for the 
ment page. An article is run with a exhibitor and the newspaper. No special 
cut, describing some new construction, bxed amount of advertising must be done 
Full particulars from the architect’s office 'o the columns of the newspapers in order 
are given. Advertisements from the va- to 'be eligible for the use of the window, 
rious dealers supplying the materials used Only one window is used in this manner 
are run on the same page.—R. L. Lurie, the other front window is used for 
Box 21, Grove Hall, Mass. bulletins of the day’s news. However, 

_ for newspapers not using the windows 
On the occasion of a state bar associa- otherwise both could be used for the 

tion meeting, one of the local newspapers displays.—^vl Potter, 637 Ohio St., 
ran a welcome page carrying the signa- Lawrence, Kansas. 
tiires of all the local members of the bar -- 
who paid for the page at a pro-rated ^ advertisement this 

idea has proven successful in a Boston 
medical meetings fraternal societies etc., publication. About the heading i 
working lu local merch.mts and others Estate-Tlie Groundwork of Pros- 
as well -Bert .\. Teeters, Lock Box 29.t, 3^it^l,le 
Springneld, Cjnio. orenrs—ritv. fartnrv nnrl rniintrv. This :>pringncia, unio. scenes—city, factory and country. This 

^ , Z Tj, .a lieadinjf spreads across the top of the 
One paper has ^ucated its community Underneath are uniform spaces 

on the matter of classified For Ex- various real estate oper^ors 
change advertising so that an appreciable brokers. In the center column a 
increase in revenue result^. There is a ab^ut six inches deep is kept vacant, 
good field to ^ cultivated here by any ^eek a different real estate adver- 
newspaper. The way to start is with a jj3g^ prepares copy of general nature for 
general feature story and then follow up space. This point is valuable, inas- 
iteim about successful swapping for ^3 up the page 
^th parties concerned where they were something new to the 
brought together by an advertisement in 
the paper. Who has a >^cant lot and i^^eps the advertisers interested in the 
longs for an automobi e while some nym ^ their turn is never far off 
tired of his car is l^ooking for a site for ^^en they may comment upon the real 
his contemplated home. MTio has a estate business in their own words—in 
household of furniture in the city to ^ space for which they do not have to pay. 
exchanged for farm machinery, who will _c. w. Whittemore, 58 Magnolia St., 
do general carpenter work in return Arlington, Mass, 
for dentistry, who will act as tutor i” 
exchange for board, etc. The possibili¬ 
ties for more advertising is unlimited — In these days of highly specialized dis- 

will be an important factor m 
obtaining advertising for 1924. 
The Hollister plan will bring 
you the same amazing in¬ 
creases in circulation as it has 
lately brought to such papers 
as The Memphis Commercial 
Appeal, The Atlanta Journal, 
The Dallas Morning News, 
The Indianapolis News, The 
Washington Post. Favorable 
dates are available for imme¬ 
diate campaigns. 
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KNICKERBOCKER HESS 

AllANY EVEHIN6 NEWS 
covns 

ONE BIG MARKET 

Albany, Troy, Schonoctady 

The Capitol District 

NATIONAL aEraEsarrATivB 

Jolm II. BrulMwCe. 

Short Talks 
on cA0VertisirN.g' 

SJafet 

Written with the idea of helpina to accoat* 
piish four thingt: . 

(1) To convert to newspaper advertiaina the 
local merchant and manufacturer who do 
not now use it. 

(2) To make better and ftronger advartiaer* 
of those who are already in. 

(3) To further educate the reading pobUo fat 
the reliability, truthfulnesa and econoaiic 
value of advertising and the advaatage 
of buying advertised merchandise. 

(4) To insure from national advertisers tha 
consideration newspapers should have in 
comparison with aU other media. 

Complete informatka on requeat. 

CHARLES AUSTIN BATES 
33 W. 42Bd Straat Hmw Y«rk 

David Resnick, St. Louis Times, St. play advertising, the value of the steady, 
Louis, Mo. long-time classified ad is becoming in- 

- creasingly hard to sell. Here is an idea 
The Birmingham News has a new con- which lifts this type of publicity to a 

test on which will help them in the auto- position attractive to the advertiser. It 
mobile advertising department as well as is being used with surprising success in 
help the advertisers who have automobiles Current Affairs, the weekly published by 
to sell. The contest works as follows: the Boston Chamber of Commerce. There 
The News is offering fifty dollars in is no reason why it can not be applied 
prizes to the nine people writing the best with equal success in a daily. At the top 
letters on “What Car I would buy today.’’ of each page a box, of full page width. 
There is a list of cars for the contestant contains this paragraph in 10 pt. bold; 
to chose from and to which he is limited “Boston’s Business—In every line in 
in his answer. All of the motor com- every great city a few firms stand out 
panics are listed with the cars and receive as being representative concerns. On 
advertising through the contest. Thev this page we are listing in alphabetical 
also receive a goodly list of prospects with order one firm in each trade or calline. 
information on why the prospects prefer These pages will serve as a quick ref- 
their car to anv other. The News re- erence list of recognized high grade 
ceives the good will of the automobile firms.” Each advertisement includes the 
dealers and the advertising from the con- line €>f business in caps in the upper left 
test. It costs the dealers and the News hand comer followed underneath by the 
several pages of advertising copy which name of the firm, the address and the 
was small compared to the benefit that telephone number. The style and type 
all received.—Helen Bethea. Southern are uniform throughout, thus assuring a 
News Service, Box 2472, Birmingham, neat and attractive set-up—C. W.’ Whit- 
Ala. temore, 58 Magnolia St., Arlington, Mass. 

Location— 
A Cost Factor 

Location of your newspaper 
building affects production 
costs. An impartial survey 
by a diswterested newspaper 
building expert may give you 
a different viewpoint on ffie 
location {U'oblem. We have 
demonstrated this before— 
we can do it again for you. 

S. P. WESTON 
N*w*pap«r BidUtega 

Phat Lajrmite 
Productfaa OpTaUoa 

120 Wmt 42ad SL Nww York 
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PREPARING FOR PRESS 
AT PARIS OLYMPIAD 

li. Frants-Reichel, Veteran Sports 

Writer, Will Allot 800 Seats, 

400 to Foreign Reporters 

By G. Langelaan 

Paris Editor, Editos & Publishes 

Applications for press seats at the VIII 
Olympiad to be held at Colombes, near 
Paris, in 1924, should be made immediate¬ 
ly to the Comite Olympique Francais, 30 
rue de Grammont, Paris, France. 

Arrangements for the press will be in 
the hands of M. Frantz-Reichel, a jour¬ 
nalist of 35 years’ experience in sports 
and the president of the Syndicat de la 
Presse Sportive. He has been present at 
every Olympiad since the first at Athens. 

Out of the accommodation for 60,000 
flxxtators, 800 seats will be set aside for 
vhe press, 400 of which will be for foreign 
press. At Antwerp in 1920, 600 seats 
were found sufficient for the press. The 
number of seats to be allotted to each 
country is not yet known, but Editor & 
Publisher was assured that satisfaction 
fill be given to American correspondents. 

Ihe task of ultimately deciding which 
/apers shall have seats, and how many, 
is not going to prove easy, but it is the 
Jptention of the committee, in dealing 
with requests for accommeidation from 
foreign newspapers, to confer with the 
2>yndicat de la Presse Etrangere, or For¬ 
eign Press Association, and with the An- 
jlo-American Press Association in Paris 
in the case of applications from American 
«nd British newspapers. 

Provision has already been made for 
30 to 100 special telephone lines from the 
Stadium to Paris. The instruments, if 
desired, can be set up beside the seats to 
be occupied by the reporters. In such 
cases, of course, all additional expendi¬ 
ture will have to be borne by the news¬ 
papers concerned. 

The telegraph authorities, who, in con¬ 
nection with the committee’s press sec¬ 
tion, have been studying telegraphic fa¬ 
cilities, are considering how to satisfy 
correspondents who want a telegraph in¬ 
strument next to them. 

All operators will be French, the tele¬ 
graph authorities admitting no others. 
A special team of expert operators will 
be detailed—the pick of the service, who 
are sent to different parts of the country 
in cases of emergency or when the Presi¬ 
dent of the Republic travels, an important 
trial takes place, or when there is a 

sporting event like the Grand Prix race. 
These men are used to telegraphing in all 
lan^ages. 

Every care is being taken that reporters 
shall have easy access to their seats and 
that messengers shall have plenty of 
room in which to move about without ob¬ 
structing the view of other correspond¬ 
ents. A special entrance will make it 
possible for the reporters to enter and 
leave the Stadium. 

There will also be a special press room. 
While short bulletins and dispatches are 
sent off from the seats beside the track, 
longer descriptive leads and stories are 
written up elsewhere. Besides these ar¬ 
rangements at the stadium itself, a room 
will be placed at the disposition of cor¬ 
respondents at the offices of the Comite 
Olympique Francais, in Paris at the rue 
de Grammont. 

The Comite Olympique Francais will 
be glad to receive and to answer promptly 
enquiries concerning not only the question 
of seating correspondents but all matters 
touching the 1924 Olympic Games them¬ 
selves. They have secretaries who cor¬ 
respond in the languages of the thirty or 
forty countries which will be represented. 

“A whole campaign is i^eded to edu¬ 
cate the French public to appreciate for¬ 
eign tobacco, and in particalar the Camel 
brand. As far as we can (judge by our 
experience as smokers, this is a brand of 
Virginia tobacco. Its origpn offers ma¬ 
terial for copy wherein both interesting 
and instructive comparisons might be 
drawn. Why neglect this and be content 
with a mere reminder-advertisement, 
justified perhaps in America where the 
Camel brand of cigarettes is known and 
bought, but in our opinion insufficient in 
our press, which under the circumstances 
should have been given the mission of 
creating a new need? 

“W'e will not dwell on the illustration 
and the typc^aphical presentation,” says 
La Publicite in conclusion, “which are 

merely a repetition of well mought 
elements of American advertising.” ^ 

Buffalo Commarcial Cbaagct 

The Buffalo Commercial has anln 
changed its makeup and now ai)o«« 
with local and telegraph news on^ i 
and local news on the last page. Ea* 
torial page has been moved from X 
back to an inside position, and a general 
rearrangement of heads and layout Im 
taken place. While no announcemm 
has been made, it is understood t^ £ 
J. McCone, general manager, will not 
give as much of his time to the paper as 
heretofore, and will handle some of the 
other interests of C. A. Finnegan, owner 
of the Commercial. 

FRENCH ADVICE FOR “CAMELS” 

American Cigarette Copy Not Educa¬ 

tional Enough for New Market 

La Publicite, a French magazine de¬ 
voted to advertising, criticises the adver¬ 
tisements of Camel cigarettes now aj)- 
pearing in French newspapers. [Speci¬ 
men of this advertising was recently re¬ 
produced in Editor & Publisher.] What 
this French technical paper has to say 
will not be without interest for other 
American advertisers looking to France 
for the creation of fresh markets. 

“Do you know the Camel cigarettes?” 
asks La Publicite. “Nine out of ten of 
our readers will doubtless reply no. This 
is a brand of foreign cigarettes little 
known here, presenting certain character¬ 
istics having nothing in common with our 
state-produced cigarettes, but which it is 
desired should make recruits here, or 
rather find customers among us. Note 
the limits of the appeal The advertisers 
have contented themselves with printing 
in the French press, merely translating 
the copy, an advertisement which appears 
frequently in American papers, whose 
readers, however, are of course familiar 
with Camel cigarettes. This is a tactical 
error which we are surprised to see made 
by Americans, whose knowledge of ad¬ 
vertising is generally greater. 

For Sale. 
Goss Comet press, only a few years old, in 
fine condition, can be seen running; until 
atxmt Dec. 15. Price $5,000. Address Box 
C-612. Editor & Publisher. 

Priutaia' Outfitter* 

Printing Plants and business bought and 
sold. American Typefounders’ products, print¬ 
ers' and bookbinders* marhinenr of every de- 
scriptioa. Conner. Fendler & Ox, 96 Beriman 
Sl, New York Qty. 

Directory of Leading Features 
FOR DAILY, BtTMDAY AMD WEEKLY NEWSFAFEBS. 

Cartoons Daily Golf Service 

“SATURDAY AFTEIRNOONB OFF’ 
Somptbing new. By Keiiler. 

Sletropolitsn Mewip. Bvi,, 150 Maiiau St., M. Y. 

KEEP YOUa EYE ON THE RULES 
Copy by Dnncan Cameron, lUaatrntiona by 

O’MeiU 
The International Syndicate, Baltimore, lU. 

Children’s Features 
Fiction 

CIRCULATION BKINGEES 

HOXE-KADE MOVIES 
A Rreat Rtunt for the kiddles. 

Famous Fiction of ail lengths. 
Service for Authors, 38 W. 42d St., New York, 

Ten 2-colnmn instaUmeots. Ask for proofs. 
Oobb Sbinn, 207 Fair Indianapolis. 

STORIES 
Constance Edgerton 

606 Eastern Ave., Janesville, Wia. 

Comic Strips THE THIRTEENTH OIBL 
6,000 words 

Lewis Wilson Appleton, Jr.,' 
1922 East FaciSo St., Philadelphia, Fa. 19 YEARS OLD 

Send for Samples 
The Herald-Sun Syndicate. 280 Broadway, M. Y. Photo News Service 

“BRINGING UP BILL”—“HANK Ic PETE” 
0 col. strips—hitting on all ct limlers. 

Columbia Newspaper Service, 799 B'way, N, Y. 

IF YOUR PICTURES LACK THE PUNCH 
Try ours 

KADEL A HERBERT, 
163 E. i2nd St., Mew York City 

COLYUMS Serials 
“RIFFLINO BURY” “THE COPPER BOX” 

Two thrilling mystery serials. 
By J. 8. neteber. 

Metropolitan Newap. Svs., 150 Naaaan St., N. Y, 

DAILY CHIT CHAT 
Standard Feature Bervic*, 

606 Eastern Ave., Janesville, Wia, 

N.Y. DAILY NEWS 
HALF-TONES 

Best in the World 

Made by 

POWERS 
NEW PROCESS 

REBUILT LINOTYPES 

AND INTERTYPES 

FOR SALE 

Write us for information 
and prices on Rebuilt Lino¬ 
types and Intertypes. These 
are machines traded in on 
new and more versatile 
Linosr&phs and are sold 
with our guarantee. Be sure 
to state model wanted when 
writing. 

THE LINOGRAPH COMPANY 
DMEWOn, IOWA. 0. S. t. 

GOSS 
"COMET” 

The ideal press for 
small daily and local 

weekly newspapers. 

A flat-bed press that 
prints from toll-paper 
and folds as it prints— 

3,500 per Hour— 

4,6 or 8 Pages 
A 5 hp. motor drives 

it, and a 12 z 12 ft. floor 
space accommodates it. 

Send fat Catalog 

T^eEQSS PRINTING PRESS CO 
PAULINA ST CHICAGO ILI 

dins-Westinghause Double-Motor Drivt 

with full Butamstic push-button contnL 

The typesetting machines 

on The Leviathan are equip¬ 

ped with Cline Electric 
Drives. 

You find them everywhere. 

MAIN omcB eastern omci 
rislwr BuUdloc MirbrMfi BoUiki 

343 S. Dterbom St. Brosdvtr it Sttb KMI 
CmCAOO NEW TOU 

ADDRESSING and 

MAILING MACHINES 
Any mail list of over 3,000 

can be handled more economi¬ 
cally with our improved method 
than any other system. 

Get away from Linotype and 
Galley system. Put the mail lilt 
in the circulation department 

One person can keep up a 
daily list of about 25,000 namei, 
making all corrections and ad¬ 
ditions. 

Write us for particulars giv¬ 
ing size of list and frequency of 
issue, and a list of the users of 
our system. 

POLLARD-ALLING MFC. CO. 
220-230 West 19th St., New York Qiy 



Introductioii to Employer and Emfdoyee Here is a metropolitan 
Southern California after¬ 

noon daily. A big paper now. 
Should double in value in tw» 
or three years. Industrial cen¬ 
ter. No better chance in South¬ 
ern California. Price $200,0001 
Terms. Proposition X. 

SITUATIONS WANTED 
WOKD for rndvertkcmanti wuler thU 

: ^,,1^—»<— Cuh with order. For 

.. iM.meliin'* one huertiia (adv. not to 
^ word*) FREE. 

SITUATIONS WANTED HELP WANTED 
Editorial Writer. 
I'reator ot cri»p, breezy, inspirational edi- 
ti^ials and short articles, desires contract 
with |>criodical, or occasional work. Frank 
IXorrance Hopley, Hotel Albert, New York 
City. 

A WORD hir advertiscinata inder this 
claseificathia. Cash with order. 

PALMER, DE WITT & PALMER 
Newtpa/fr Prop^rtmt 

225 FIFTH AVE. NEW YORK 

Pacific Coait Rep., M. C. Moore, 
$15 Canon Drive, Beverly HilU, Calif. 

Editor, Mnnnrinf Editw^, News Editor. mformatiAm. cxpcn^ce, etc. Pwition now 
able editorial writer, snappy headliner-m fact jp?- News, Ann Arbor, 
equipped for work of high class in any port _ 
of news end of daily newspaper, seeks change. 
lity of 15,0(» to 50,000 anywhere between East a j Manager a-™ . , . 
Coast and Mississippi river. Specializes in ov«- 30,000 circulation 
getting out first cUss paper ^ minimum 
of cost. Must give Vubstantial notice. •"•!*» Lnm New York City is in need of 
Nothing less than $50.00. C-596, Editor & ? '*•?*?**’''promoting and keep- 
Publisher. Classified section up to the minute. 

. Please state experience and give references in 
Experienced New«aper Librarian, addressing Box C-SPO, care of Editor & Pub- 
who has had three years on big daily and nn- u*"®t. 
derstands alt lines of morgue work. Address 
Box C-56S, Editor & Ihiblisher. 

will references showing he is above the aver- 
>n advertising manager, salesman and copy 
mter; 10 years with one paper; 5 with an- 
giicr; has good reasons to offer why he 
nke's to make an immediate change. Ad- 

C-A)0, Editor & Publisher. 

Daily & Weekly 
NEWSPAPERS 

I eiBiig Florida Daily 
requires services ext*rienced advertising solici¬ 
tor with copy writing ability. Permanent 
position. Address C-S8% care Editor & Pub¬ 
lisher. 

Forenaan Stercotyper. 
If you have a vacancy in the Stereotyping 
Department, and desire the services of a 
thoroughly practical and experienoed Foreman, 
who understands how to atuin the best results, 
keep fast sch^ules at a minimum of coat, 
and believes in the close co-operatioa be¬ 
tween departments, the advertiser offers his 
services. Write or wire C-609, Editor & Pub¬ 
lisher. 

TRADE PAPERS 
A Cssd Man 
If Same Fmttare Syndtoate. 
Lamed to set type during spare time when 
a jnrt old; after serving in all branches 
of tke ne^ankal end became editor-manager 
cl I county seat weekly, then advertising 
mager of a small city daily, and last three 
yttn has been promotion man for a feature 
lyi&ate, where he is still employed but 
Ktks better opportunity. Believes in the 
nhw of features and knows how to promote 
then Id both publishers and readers. Age 
X; Bzrried. Capable of assuming executive 
rnnniubilitics. Address Box C-602, Editor 
t Pnblither. 

Newspaper Advertising Salesman. 
Apply giving refermces and experie 
P. O. Box No. lUl, Lancaster, Penna. 

Newspaper and Magazine 
Properties 

Times Building, New York 
Erteblithtg IflO 

Society Editor 
Daily paper in city of 25,000 wants expenenced, 
energetic society editor of good education and 
appearance who will make friends and produce 
good copy. Write complete details. Address 
Box C-577, Editor & Publisher. 

General or Business Manager 
A newsjiaper executive who can bring to your 
iwganization both the energy of youth and the 
resourcefulness of 17 years’ experience. At 
present business manager of a large mid¬ 
west daily. Is prepared to make an immHi- 
ate change. Address C-S95, Editor & Publisher. 

Wanted. 
Experienced circulation solicitors. Rapid pro¬ 
motion to crew manager and campaign mana¬ 
ger. Address The Fred Cox Service, Crates- 
ville. Pa. 

WE CONNECT THE WIRES 

Mr. Publisher: 
If you want paid circulation with an in¬ 
crease and willing to give co-operation would 
like to hear from you. Now employed but 
desire change. Familiar with all carrier sys¬ 
tems and nut afraid of real work. Reference 
from former employer. C-591, Editor & Pub¬ 
lisher. 

Aniftait Pablishcr, Analyst, Crwltt Manager. 
U gears metropolitan experience in the big- 
mn positioot of their kmd. Desire change. 
$111, Editor It Publisher. 

Wanted. 
a real live Country Circulatioei Manager. 
C^e who knows country circulation promo¬ 
tion methods from every angle and who has 
been successful in the Southwest, Southern or 
Middle West States. He must be a go-getter. 
In reply plea.se state whether married or 
single, age, salary desired and give names of 
references and employers during past ten 
years. Address Box C-597, Editor & Pul^ 
lisher. 

p ATIMO OVER $6,000 profit 
f and two $S.S00 salaries. 
Eastern daily of 4,000 can be 
bought with real estate for 
$80,000. Easily leading paper in 
its trade area of 46.000; haa 
made steady increases last dozen 
yeare. This year’s business over 
$95,000. Publisher who wanta to 
•it tight with mighty comfortable 

6808™* ••tould look into our Ho. 

Tidve yeari' experience with Kansas City 
te aad Poet previous to the war, lately dU- 
cfarfcd fnan U. S. Naval Hospital, Great 
Uko. HI- Gradnate Mittonri University 
School of Jonrnaliim 191S. Anxious for an¬ 
other start Address Box B-996, Editor & 
Fdfiiher. 

Shift the Burden. 
Business manager daily newspaper 
take complete charge and make 
show bigger net profits, open for 
where some publisher wants to give t 
management Past record will speak 
Available now. Go anywhere. Mi| 
financial interest later. Addresi 
Editor & Publisher. 

Wanted—Editor. 
Energetic, reliable and ambitious man who 
has had experience in building trade publi¬ 
cation to edit monthly builders’ exchange 
magazine with nationwide circulation. &vers 
all trades in the building industry, Go^ 
salary to start with. Possibilities for greater 
salary and advancement if you are the right 
man. Give full details about your past ex¬ 
perience and references in your first letter. 
All applications will be treated confidential. 
Write immediately, I. E. Sprankle, Builders 
Exchange, Youngstown, Ohio. 

CmM GraanJ Manage 
w PabUther immediately available, with over 
tsaty years’ successful experience ai bnisi- 
MH ezecutive in Metropolitan and provincial 
fcMt. Excellent record and referencea. In- 
tnria treated strictly oonfidentiaL B-837, 
EAtor A Publisher. 

Fernald’s Exchange. Inc 
Third Nat'l B'lo'g., Sprinofielo, Mass. 

Telegraph Editor. 
Capable, experienced newtpaperraan teaks 
desk opening in South. Address Box B-944 
Editor & Publisher. Qrcdatha Manager, 

* rats' experience, five years in present 
IMitioo, desires connection with growing 
piper, best of references. Bbx 0-606, Editor Hotaling’s 

News Agency 
OUT-OF-TOWN 
NEWSPAPERS 

Wanted 
Job as funny writer on newspaper. 
Box C-579, Editor & Publisher. 

Address 

BUSINESS OPPORTUNITIES 
68-, A WORD for advertisamenta lasder this 

rUa.ifirmHo, rA.!. ,^0. —I— 
Woman Feature Writer 
with 5 years’ experience, who can consistently 
turn out intelligent, superior copy of warm 
human interest, seeks position as feature, spe¬ 
cial or political writer. Expert photographer; 
owns Graflex. University graduate, versatile, 
good interviewer and executive. High cre¬ 
dentials. Territory no object. C-5^, Editor 
fk Publisher. 

wh 15 years’ experience wants a permanent 
oaaatioa mlh an Eastern publication desir- 
af 10^ circniation. Have had wide experi- 

in managing subscription salesmen, 
snbKription lists running well over 

■eh^ million mark, and in securing sub- 
*fipfi<*is by mail. Cannot consider a tem- 
prary position aad prefer a connection which 
L .“*?“• rither now or later, an interest in 

j’J**^*- N interested, please arrange for 
as imemew at your convenience and at my 

Address Box C.569, Editor & Pub- 

e and 
ail lift 
:menL 

up a 
lamea, 
d ad- 

If You Are 
a hustling agency man with contract experi¬ 
ence. you can buy an interest In agency lo¬ 
cated in the industrial center of the South. 
Agency has wonderful future. Owner needs 
man to help. Write Box C-588. Editor & 
Publisher. 

Newspaper Brokerage Partner 
want^. Will sell interest in established firm 
to partner capable of assuming responsibility. 
C-596, Editor & ^blisher. Manager’s Assistant 

mra change. .Now connected with leading 
P»Ptn m city of 160,000 population. Would 
w pratKxi as Assistant or Circulation Mana- 
m *'5 lietropolitan daily. Have had nine 
pars of practical circulation experience on 

morning and Sunday puMications, 
*ix years with present employer, 

take foil charge; give best references and 
anywhere. Write or 

mre. Box r 601, care Editor & Publisher. 

Manager 
c married; 5 years' experience, 

references. C-586, Editor & Pub- 

Office and Stockroom 

Removed to 
Repi eaeiitativc. 
Live out-of-town Trade Publications desiring 
a representative in the New Ym-k territory 
to secure advertising write K. Box C-S9i 
Editor ft Publisher. 

Short news-feature paragraphs; theater and 
book reviews; sports and fashions comment; 
•fuaint restaurants and places of intereat; “like 
living in New York’’; exclusive weekly mail 
service. lyi columns. $5; sample “Letter” 
free. J. Ckott Cummings, 3440 Broadway, 
New York. Want to Buy 

a small daily newspaper in a town of about 
35,000. Prefer South. A promotion or busi¬ 
ness manager, an advertising manager and 
circulation manager now on one of the 
South’s largest and most prominent dailies 

. - - - — -- are open to purchase a paper, or an interest 
journals and newspapers. I give all my time in a paper oi^what have you to offer? 
to a small number of high grade accounts. Address Box C-604, Editor ft Publisher. New York .. 
References. Samuel Hartenberg, 140 Front rhiravn 
St.. New York Gty. ' ASanf. i::: 

' I . Principles of Retail Selling, George L®* Angeles 
ST lOlilS An srunrti sr'uirniiiE’ ^allcer, sale manager Davis Realty Co.; 
ST. LOUIS AD SCHOOL SCHEDULE show Card Writing. John H. DeWild, 

■ Merchants’ Service E)epartment of Ely & 
Third Year Starb Oct. 8, with Wall Walker Dry Goods Company; 

Known Teacher, on Faculty Advertising, Nor- 
' man Lewis, Chappelow Advertising Co.; 

Gasses in the school of advertising and Psychology of -Advertising, Edward T. 
merchandising of the Advertising Qub of Hall, secretary and publicity director 
St. Louis will open on Monday evening, Ralston Purina Company; 
October 8, for its third year. Direct Mail .Advertising, A. L. Riche, 

The classes and directors follow: Copy Ralston Purina Company; 
writing, J. A. Hubbard, production de- Sales Promotion Methods, A. E. 
partment Chappelow Advertising Co.; Schanuel, Roeder & Schanuel, Advertis- 

Production—the Mechanics of Adver- ing; 
tising, B. P. Burnet, a commercial artift; Public Speaking, Prof. Edward Perry. 

NEWSPAPCX AaVEXnSIM REnaSOflATIVES 

.154 Nassau St. 
,605 N. Michigan Ave. 
.Candler Annex 
.Security Building 

PUBLIC SALE or lirWSPAPEX PLABT. 
On Saturday, October 0, 1923, there will be 

offered at public sale at the Court House la the 
City of Marietta. Ohio, the entire newspaper and 
job printing plant, with rood-will. lUMie, etc., 
known ai the Marietta Register-Leader, with 
long eetabllshed bnslneaa. Coimty seat of alz- 
teen thousand popniatlon. Oae other aews- 
paper. 

B. B. PUTNAM, Aaslgwe. 
First National Bank Building, 

Marietta, Ohio. 

Instructors in the courses in. Better 
English and Letter Writing have not been 
named. , 
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“Cynical 
Sam" 

THESt D«yS A MAN SHO HftS I, 
GOT T'tflRN TWICE flS MUCH 
fi S HE W“l WORTH TO GIT r—' 
HrtLf 'NOUGHJ- 
TO LIVE 

Apply 

c-v 
Newipiper 
Serncelnc. 
sw Modloon 

Avobub, 
Nbw Tark Ckj 

Million 
Dollar 
Hearst 
Features 

The World’s Greatest Circulation 
Builders 

International 

Feature Service, Inc. 
New York 

America’s Best 
Magazine Pages 

Daily and Sunday 

Newspaper Feature Service 
241 WEST B8TH STREET 

New York City 

Gibbs’ New Traffic 
Cop Strip 

“GO-GO” 
Begins publication Oct. 1st 

THE INTERNATIONAL SYNDICATE 
as Gidfard Av»^ Battimora, Md. 

HUNCHES 
Managing editors and city editors are altcays on the lookout for nevst and 

feature ideas that can be used locally. Editor & Publishes tvill pay $1 (or 
each hunch published under this head. The fact that the hunch is now being 
worked successfully in your city does not bar it from this department. Address 
your contributions to the Hunch Editor. When they appear, clip them and 
mail them in and receive payment. Unavailable hunches will not be returned. 

PRESIDENT HARDING’S death 
^ should bring to light many inter¬ 
esting newspapers recording the first news 
of the death of some previous president. 
Recently a copy of the New York 
Herald for 1865, announcing the assassi¬ 
nation and death of President Lincoln 
was brought into the Gazette office by a 
citizen who possessed it. The accounts 
contained therein are historical as well as 
timely. Dig up a couple in the files of 
the public library to start readers bring¬ 
ing in aged copies.—A. C. Regli, Chip¬ 
pewa Falls, (Wis.) Gazette. 

magazine man.—Wm. J. Rogers, Stock- 
ton Record, Stockton, Calif. 

The Philadelphia Bulletin has intro¬ 
duced an interesting feature in the listing 
of Philadelphia’s opinions as to the Seven 
Wonders of the City. Officials and other 
leading residents can be interviewed, and 
lists can be solicited by mail from readers. 
—J. H. A. Kelly, 223 East Oak Street, 
Norristown, Pa. 

We Offer 

Immediate Serial 
Release on 

THE LATEST 

E. PHILLIPS OPPENBEW 
STORY 

“The Mystery Road” 

ThaPs All 

Wire Your Order 

THE McCLURE 
NEWSPAPER SYNDICATE 
373 Fourth Avenue, New Yorit Qt, 

How do the postal savings in your 
town compare with those of other towns 
of your state? In Oklahoma it was 
found that Lawton, a city of about ten 
thousand, ranked next to Oklahoma City. 
Other such ranks may be discovered. 
How do the deposits compare with before 
the war, or during the war ? Reasons for 
increases or decreases, as found from 
local postmaster, may be interesting. 
Ellis H. Jones, 1220 Cherry St., Musko¬ 
gee, Okla. 

A story that will be read with much 
interest by all owners of any electrical 
appliance can be secured without much 
effort from your local electric light office 
or your meter man. Find out how many 
electric ranges are owned by the women 
of your town and the average cost of 
electricity per month. You will find that 
where there are servants or any help in 
the home that the amount of “juice” used 
will mount up much more. When I 
wrote this story about Liberty there were 
over 175 ranges in use so it made a good 
story. You can interview several of the 
women who have used the ranges for 
years and see if their good opinions have 
decreased or increased with the years of 
use.—Victoria A. Harvey, Liberty, Mo. 

Somewhere near every large city is a 
county farm bureau conducted often 
under the supervision of an agent from 
the school of agriculture of the state 
university. These are sources of real 
news, all of which interests your rural 
readers and some of which is bound to in¬ 
terest your urban circulation. A story of 
interest to both classes was obtained by 
the St. Louis Times from the St. Louis 
County Farm Bureau at Clayton, Mo. 
It was a serious feature story about 
poultry through which ran a curious 
humorous note. A poultry expert from 
the state university in a demonstration to 
farmers of the county showed how 
chickens may easily have wings cut to 
prevent them from flying into neighbors’ 
gardens and eating seeds, resulting in loss 
of old friendships. The feature story 
was written lightly and was based, as 
was the two column feature head, about 
the fact that “chickens are now flappers.” 
—David Resnick, The Times, St. Louis, 
Mo. 

“Keep your name in the city directory, 
not on a tombstone” was the winning 
slogan in the Indianapolis Times’ recent 
traffic contest. Scarcely a city that has¬ 
n’t a perplexing traffic problem. With 
the promise of a nominal prize to the 
winner, you can get a lot of timely and 
valuable pointers from your readers by 
conducting a similar contest.—Robert L. 
Beard, News-Sentinel, Fort Wayne, Ind. 

Any amount of Russian rubles can be 
bought through your broker for a slight 
charge and freight from New York. But 
few people have had the opportunity to 
see this Soviet currency. \\Tiy not an¬ 
nounce that on a certain day your paper 
will give away a Russian ruble note for 
some high figure, with every paper 
printed. Advertising could be adjusted to 
suit the occason, especially bank adver¬ 
tising. People will buy the papers if for 
no other reason than to see what Russian 
rubles look like.—W. Mark Miller, 1809 
Ogden Ave., Superior, Wis. 

The names of the streets of every town 
and city have an interesting history be¬ 
hind them—that is where they are desig¬ 
nated other than by mere numbers. Why 
not a series of short sketches on each 
important street of the town telling when 
and why the street was named as it is? 
In many instances the streets of cities are 
named after pioneers who played an im¬ 
portant part in the city’s history but who 
have long since been forgotten.—Earl 
Potter, 637 Ohio St., Lawrence, Kans. 

When a man or a woman tells you his 
or her favorite song you’ve an interesting 
item. Invite your readers to tell you 
their favorite songs. Better yet, ask a 
lot of ’em and make a story or two of 
the answers. It makes good reading.—D. 
H. Talmadge, 193 N. Commercial St., 
Salem, Ore. 

The man or woman who works at a 
magazine stand gets a peculiar slant on 
people in general, particualrly those that 
buy magazines from him. A man in 
Stockton who has been in the business for 
many years can almost always tell what 
the approaching customer will buy. 
Sometimes he is wrong, but usually right, 
as he moves to the part of the stand that 
holds the technical magazines, the love 
stories or the trade journals. One type 
of magazine, (the family journal) which 
has used the same sort of cover for 
years, recently experienced a considerable 
revival in interest. No one knows why. 
Some good yarns can be secured from the 

The Dallas Morning News runs a daily 
feature headed. “What I Like and What I 
Don’t Like About My Home Town,” 
written by the editor of the paper in that 
particular Texas town, and run with his 
picture. The country town editors are 
allowed as much space as they like, and 
the feature is a success on this sheet,— 
one of the biggest of the state dailies in 
Texas. This, I am sure, could be used 
with equal success on any other large 
state daily in the country.—Horace C. 
Walker, 'Times-Herald, Waco, Texas. 

Ask your classified manager for a 
want-ad booster, and have him relate 
some of his experiences in answers from 
job seekers. 'They will range from all 
sorts of nondescripts to college graduates 
willing to start work at $10 a week with 
a “chance.” Some of their reasons for 
wanting to start work are ludicrous and 
others are deserving of sympathy for the 
way thev have been treated by fate.-^J. 
R. C.. Jr., International News Service, 
Des Moines, Iowa. 

o/iomos 

Compani^ 

Memphis, - Tenii. 
m • 

Ori^^inators of the 
Pf^rni r77/e771 - 

Weekly Business 
ReviewPa^e 

Lficjk vt.s lip in 
Dim or 

LLOYD 
GEORGE 

writes 
for 
the 

»SB!« 
A Sow York Cotwntiw 

Norris A. Hubs, Gsa. Mr- 
World BMff. Now Y«» 

Daily features don’t 
cover the full scope of 
NEA Service. 

SPECIAL SERVICES ON 
BIG NEWS EVENTS 
ARE INCLUDED WITH 
THE REGULAR SERV¬ 
ICE AND AT NO EXTRA 
CHARGE. 

5MCEINC, 
ttOOV.^JI© OTlSETl 
aEVELAMP.OHia 

‘it- 



Editor & Publisher for September 2 9, 1923 43 

Reaching The People of 

the: south 
SOUTHERN markets, like South¬ 

ern soil, yield abundantly 
when intensely cultivated. 

Southern folks read daily news¬ 
papers and constantly have many 
needs to be renewed or replenished. 

The circulation of this list of 
Southern dailies is among the por¬ 
tion of the trade that buys. For the 
public is buying, trade is active, 
general business is good. 

These dailies reach the best peo¬ 
ple in the states as well as the 
transient people — people who 
come South from other states for 
rest and recreation. 

The publishers of these daily 
newspapers have specialized in 

intensive cultivation of their 
respective markets and can sow the 
seed thoroughly. 

Plant your trade mark in the 
South. 

Keep after it, through daily 
newspapers and local dealers and 
w atch it take root firmly and grow. 

Local dealers and local daily 
newspapers close the gap between 
you and the consumer, particularly 
in the South where folks who are 
folks are home folks. 

Also the extra circulation 
among visitors in the South, fur¬ 
nished without additional cost to 
advertisers, is an important factor 
in stimulating sales. 

The purchasing pouer of the South is not limited to any one industry. The 
South through hard endeavor, has brought about a condition in which 
diversified agriculture is linked with a growing diversified manufacturing, 
and these with diversified mining interest are developing seaports, great and 
numerous, through which flow an enormous trade. 

OIroaU- Z.500 10,000 
ALABAMA tton Unw Udm 

•Blrmischam Aca-Hcrald .(M) 20,110 .00 .CO 
•Blrmlnfliam A(»-Henld .CB) OO.T21 .10 .10 
'Blrmiiwham Mewi .(E) 00.000 .16 .16 
•Bimilntluiin Mawi .(S) 76,791 .16 .16 

MobUa Bawi-Itam .(E) 10.090 .06 .00 
MoWla Racittar .(M) 01,004 .07 .07 
MabUa EaciaUr .(8) 00,716 .006 .000 

*MoDtcomar7 Jeurnal .(BAB) 17,446 .06 .06 

FLORIDA 

■Flarida TinMa-Bnlon, IaaliaonTlUa....(lUS) 00,700 .09(.10B) .00(.108) 
FaasaooU Mawa .(E) 4,796 .00 .00 
FaaaaoaU Mawa .(8) 6.091 .00 .00 

tot. Petarabnrt Indapeadant .(E) 6.420 .00 .90 
*Taiapa Tlmaa .(E) 14.009 .06 .06 
•Tampa Tribona .(MM) 09,411 .07(.008) .06(.078) 

OEOROU 

•Aacaita Harald .(E) 10.460 , .00 .06 
•Aaraata Harald.(■) 10.600 .OB .00 
Vaoaa Talacraph.(K) 00.017 .90 .00 
Kaeen Talafraph .(8) H.090 .00 .00 

tBaTaanah Kamiiic Mawa .(MA8) 01.807 .060 .00 

XXMTDOKT 

•Laalactaa Laadar.(E) 10.094 .00 .00 
•LaalattoB Laadar .(8) 17.900 .00 .00 
•Fadueab Baa.(E) 0,910 .00 .00 

Circola- 2.600 10.000 
NORTH CAROLIMA tion lines Unaa 

AabarlUa Timaa .. ...(E) 7,706 .04 .04 
tAshovilU Citisaa .. ...(M) 12,970 .946 .046 
tAsheTille Citisen . ...(8) 11,700 .046 .Ott 
tOraanaboTO Dally Kawa. ...(■) 81.M1 .07 .00 
tOraanabeio Daily Mawa . ....(8) 29,004 .07 .07 
tRalelcb Mawa and Obaarrar. ...(K) 06,000 .00 .M 
fRalaich Mawa aad Obsrrrar. ,...(8) 01.000 .00 .00 
* Winston-Salem Sentinel . ...(E) 10,460 .00 .06 

80UTH CAROLIMA 
•Colombia Btata . ...(M) 00.799 .90 .00 
•Colombia 8tata . ....(8) 00,704 .00 .80 
Oraaowoad lodaa Fooroal. .(EM) 4.100 .080 .080 
Bpartaoborp loomal. ...(E) 4,106 ) 
Cpartaoborp Harald .. .(MM) 0.611 ( 

TEMMESBEE 
Chattanooca Tlmaa. ...(M) 00.067 .07 .07 
Chattanoopa Tlmaa . ....(8) 00,6M .07 J7 

tVasliTlUa Banner . ....(E) 00,108 .18 .18 
tVasliTlUe Banner .. ....(8) 60,708 .11 .U 

yiRaiMiA 
^Alexandria Oasette . 0.900 .086 .086 
tBrlatol Harold Oaorlar.. .(MM) 0,904 .04 .M 
tDanrlUa Rapiatar and Baa. (MAE) U.677 .M .80 
Mawpart Mawa Tlmaa-Harald. ....(E) 9.941 ) 
Mawpart Mawa Dally Praai. .(BAM) 0.901 ( 

•Roaaoka Tlaaaa A WarU-Maiora. (MAE) 81.917 .07 .80 
*Beanoke Times . ....(8) 16.010 .07 .06 
Staanton Bews-Leader (If), Leader, ....(E) 6,116 .00 .00 

• A. B. O. Btatamaat. April 1. 1980. 
t OeramaMiBt Btataaaat, April I. 1900. 



There Are More Possible Customers 
per Square Mile in 

NEW YORK STATE 
than in any similar stretch of country in America. To he exact, the average 

numher of [)ersons to each s<|uare mile is 217.9. With a population of 

10.385.227, New York State has more people than any one of these European 

countries: Belgium. Roumania. Greece, Netherlands, Portugal, Sweden, 

Bulgaria, Switzerland, Finland. Denmark or Norway. It has more than 

Scotland and Ireland cond)ined; it has almost twice as many as Australia, and 

it exceeds all Canada. 

New York State is ni|)re populous than any country in South America, 

except Brazil and it exceeds any other country in North America except 

Mexico. 

New York State has 59 cities of wdiich six have over 100,000 inhabitants 

and the rest have from 25,000 to 100,000 inhabitants. The city people in New 

York State number 8,589,844. The population of the cities represented in 

this list alone is 7,187,625 people or 70' r of the entire population of the 

entire state. 

The New York State newspapers represented in this list form a powerful 

combination for successful business building. New York State is without a 

doubt. 

THE GREATEST MARKET PLACE ON EARTH 

Circu. 8.500 16.000 
lation Lines Lines 

*Alban7 Knickerbocker Press .. .(M) 81,585 .09 .09 
'Albany Knickerbocker Preao . v....(S) 49,175 .13 .18 

tAnbnm Cltiien .. 8.818 .04 .085 
*Brookl7n l>eil7 Eagle .. .(E) 68,679 .80 .80 
'Brooklyn Daily Eaflo .. .(S) 76,687 .80 .80 
'Buffalo Conrier and Enquirer....... ..(MAE) 88,869 .18 .18 
'Buffalo Courior ./.. .(S) 180,758 .85 .88 
fBuffalo Evening Ifews .. .(I) 114.403 .81 .81 
'Buffalo Ereninp Tlmei . .(E) 85,006 .18 .18 
'Buffalo Snnday Tlraoi . .(S) 108.809 .18 .18 
'Corninr Eyoninp Leador . .(E) 7,833 .04 .04 
tElmira 8tsr-Gaiette . .(E) 24.703 . .09 .07 
*6eneva Dail7 Times . .(E) 5.780 .04 .04 
*01ens Falls Post-Star . .(M) 7.818 .03 .03 
tOloTeriTlllo Leador Republican . .(E) 8.786 .08 .03 
tOloversvllle Morning Herald . .(M) 5,605 .035 .035 
*Ithaca Joumal-Kews . .(E) 7,455 04 .04 
'Jamestown MominK Post . .(M) 9,7M .06 .03 

'Middletown Timea-Frest . .(E) 6,898 C8S .08 

'Mount Vernon Daily Arpnt. .(E) 8,590 .04 .04 

•N'',wburgh Daily News . .(E) 10,838 .05 05 

*N«‘w York Evening Mail. .(E) UM35 42 .40 

Circu- 8,500 10.000 
iation Lines Lii.es 

•The Mew York Herald. ....(M) 175,408 .48 .45 

*The Mew York Herald. .(S) 188,814 .49 .45 

The Sun and The Globe, Mew York.. .(E) 180,879A .55B .48B 

*New York Times .a... • ....(M) 841,174 .65 .687 

*New York Times . .(S) 544,880 .75 .785 
*New York Tribune . ....(M) ■ 180,848 .40 .86 

*Mew York Tribune... .(B) 186,889 .40 .86 

tMew York World . ....(M) 855,858 .505 .58 

tMew York World . .(8) 591,619 .595 .58 

tMew York World . .(E) 877,570 .505 .58 
*Niagara Falls Gasette ... .(E) 15,578 .065 .055 

tPoughkeepsie Star and Enterprise..., .(E) 11,7U .05 .05 

tRochester Timet-Dnion .. .(E) 66,181 .80 .18 

Saratoga Springs Saratogian . .(E) 7,981 .04 .04 

*8taten Island Dail7 Advance. .(E) 18,049 .05 .05 

Syracuse Journal . .(E) 45,014 .18 .18 

'Troy Record . ..(MAE) 88,698 .05 .05 

*A. B. C, Statement, April 1, IMS. 
tOovemment Statement, April 1, 19SS. 
A—Sun A. B. 0„ April 1, 19S8, prior to amalsamation. 
B—San Globe oombinatlon rate. 
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The Cleveland Press'-189,397-has the Latest Grculation of any Daily Paper in Ohio 

For the six months ending Sept. 29, 1923 
covered by the last Federal Statement, 
the average daily circulation of 

THE CLEVELAND PRESS 
was 

201,331 
an increase of 18,783 over the Federal State¬ 
ment of one year ago (Oct. 1st, 1922) and an 
INCREASE of 12,132 over the Federal State¬ 
ment of six months ago, April 1st, 1923 

159,714 
of the above was CITY CIRCULATION, an 
INCREASE of 16,673 over the PRESS’ CITY 
(‘irculation one year ago (Oct. 1st, 1922) and 
an INCREASE of 9,660 over the PRESS’ CITY 
circulation six months ago, April 1st, 1923 

First in Cleveland 

A SCRIPPS-HOWARD MEWS PAPER 
—including the Scripps-McRae League 

CHICAGO 
CLEVELAND 
CINCINNATI 

National Representatives 

ALLIED NEWSPAPERS, Inc. 
52 Vanderbilt Ave., New YorK 

ST. LOUIS 
ATLANTA 

SAN FRANCISCO 

The Press has 35,000more CLEVELAND MARKET Grculation than any otfier daily paper 
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SELLING MEN’S CLOTHING IN 

Philadelphia 
665,000 men and boys will 

need suits and overcoats 

Millions of suits and overcoats will be sold in Phila¬ 

delphia this Fall and Winter. 

The bulk of this big sale will be made by those man¬ 
ufacturers who have distribution and back up their 

retailers by advertising. 

Philadelphia is the third largest clothing market in 
the United States, and it can be made to yield your 

house a handsome profit if you go about it the right way. ' 

If you were to ask most any Philadelphian how to make your 
advertising do you the most good in Philadelphia, the answer, would 
invariably be, “Put it in The Bulletin.” 

/TA 

Dominate Philadelphia 
Create maximum impression at one cost by concentrating in the newspaper “nearly everybody’ 
reads— 

Wnt 'PuUrliu 
PHILADELPHIA’S NEWSPAPER 

r. S. Post Office Report of net paid circulation for six months ending September 30, 1923—503,368. 
NEW YORK DETROIT LONDON 

Mortimer Bryens 
(46th and Park Avenue.) 7,77%* n ’25 PaU MalL S. W. 

CHICAGO Boulevard 

Verree & Conklin, Inc SAN FRANCISCO PARIS 
28 East Jackson .. Harry J. Wittschen Ray A. Washburn 

CHICAGO 
Verree & Conklin, Inc. 

28 East Jackson 
Verree & Conklin, Inc. 

681 Market St. 
rue Lamartine (9) 
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