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CYRUS CURTIS ON BUSINESS OUTLOOK. *’^**^*^ combine. WASHINGTON TOPICS 

Publisher of the Philadelphia Ledger Does not See How the Country 

Can Help Being Prosperous—New Evening Edition a Success 

-Win l™i_«gar.l. «. Extend,. A<l,.rtl.in* C«.p«gn Cr!:rwiLX“%?pr” cUU'! 
in Behalf of His Three Magazines. with an authorized capitalization of $13,- 

000,0(X), has been completed by Portland 
When you enter the new building of hitherto manufactured abroad will now and San Francisco capitalists for the 

Concern to Operate in Washington, 

Oregon and California. 

—. the Curtis publications in Philadelphia be made here. purpose of purchasing the properties of 
r*** and walk across the marble floor of the “I believe that now is a good time to the Crowii-Columbia Paper Company 

foyer, you have difficulty in making advertise our publications, and we are and the Willamette Pulp and Paper 
yourself believe that you are in a maga- planning an extensive campaign for the Company, operating plants in Washing- 
zine office and not in the lobby of a fall and winter months. We are going ton. Oregon and California, 
beautiful temple of art. The great paint- to ex|)l()it the Country Gentleman in the The purpose of the organization, it is 
ings, the decorations, the marble pillars, agricultural sections of the United understood, is to reduce operating ex- 
the vases filled with flowers and grow¬ 
ing plants and the rich rugs give the 
place an air of refinement and of unob¬ 
trusive artistic: elegance that pleases you. 

Of the building itself I had consider¬ 
able to say in these columns when it 
was first opened two or three years ago. 
Its arrangerrients for the carrying on of 
the work of the publication of the Satur¬ 
day Evening Post, the Ladies’ Home 
Journal and the Country Gentleman 
seems as nearly perfect as human in¬ 
genuity could devise. 

On the fourth floor in a quietly ele¬ 
gant office opening from a long hall-like 
reception room, on Monday when I 
called to see him. sat the directing force 
of this great e.stablishment, Cyrus H. K. 
Curtis, a quiet, keen-eyed man. with an 
expressrve face. He dresses in excel¬ 
lent taste. He looks like a man who 
enjoys life in its broadest aspects. A 
trifle below medium height, but of good 
figure, he gives the impression of pos¬ 
sessing great reserve force. Hi's man 
ner is alert, and he expresses his ideas 
briefly and to the point. I had met 
Mr. Curtis on several occasions and 
had always found him cordial and will¬ 
ing to talk unon subjects in which he 
was interested. 

BUMPER CROPS OUR MAINSTAY. 

In response to my request for an ex¬ 
pression of oninion upon the business 
outlook Mr. Curtis said: 

"I do not see how we can fail to be 
prosperous. We have had bumper crons, 
the creators of great wealth. The 
South, to be sure, has been hard hit, 
through the loss of export trade in cot¬ 
ton, and at present the product is a 
drug on the market. In the end, through 
the popularizing of cotton dress goods 
by our women, it is quite probable that 
a market for the surplus crop will be 
found rieht here at home. 

“In 1907, soon after the panic struck 
us, we were told that people were with¬ 
drawing their deposits from the hanks 
and.hoarding it. The country was short 
of ready money, and th'S was the ex¬ 
planation given for it. I didn’t believe 
this was true and set to work to find 
out. I am a director of one of the banks JOHN CLYDE OSWALD, 

IiVn a m^mbeJ of‘bank?a^^^^ President of the National Federation of Trade Press As.stx i.ations. 

panics in Eastern and Middle West cities - - , -■ ,■ ■ . 
and asked them if their depositors were „ , . . .,, , . , 
taking out their money. States. The advertising copy will be penses in the paper mills by eliminating 

“I was told that such was not the written upon the contents of the sev- a duplication of fixed charges, thus en 
case. I was shown vaults filled with eral issues. That is, when the magazine aiding them to compete with British 
"old. silver and banknotes. The banks contains an article of special interest Columbia and Norway and Sweden, 
had nlentv of money_enough to meet people of a certain section of the which countries have been active in the 
all reasonable demands. country we will use the leading mediums markets of the Pacific coast since the 

reassured as to conpitions section to call attention to the removal of the tariff. 
“When i >-etiirned home I Mt that the Country Gentleman. The same course The principal plant of the Willamette 

JOHN CLYDE OSWALD, 
New President of the National Federation of Trade Press .^s.sot i.ations. 

States. The advertising copy will be pen.ses in the paper mills by eliminating 
written upon the contents of the sev- a duplication of fixed charges, thus en 
eral issues. That is, when the magazine abling them to compete with British 
contains an article of special interest Columbia and Norway and Sweden, 

all reasonable demands. 
reassured as to conditions. 

“When i returned home I Ht that the Gentleman. The same course 
panic had little foundation for its ex S”" followed m reference to the 

I was confident that general 
will be followed in reference to the Pulp and Paper Company is at Oregon 
Saturday Evening Post. In advertising City, Ore., where it operates one of the 

conditions were such that we would Ladies’ Home Journal, which is an largest print, or newspaper, mills in the 
have a speedy recovery from the ad- entirely different kind of a publication, country. This mill has a daily capacity 
verse conditions that prevailed. With another plan, will, of course, be of^ tons. . , . 
these things in mind we went ahead with . . ... . ... The daily capacity of the various 
one of the largest advertising campaigns Advertising conditions in our publica- plants to be owned by the new company 
in *1.* Lijfrirv of oiir puhlications tions are quite satisfactory. When the will be in excess of 450 tons. 

“Conditions are now considerably dif- 'Y**' largest adver- - 
ferent. The war has cut off our ex- t**®*'* cancelled their contracts on the The Vancouver German Press has 
port trade, but many of the articles {Continued on page 361.) quit publication. 

Congressman Lafferty, of Oregon, 

Lambastes the Newspapers Because 

They Do Not Support Him—Jeffer¬ 

son Tory’s Bill Likely to be Killed 

—Hoskin’s Gets "Movies” of Con¬ 

gress—War Revenue Bill. 

(Special Correspondence.) 

Washington, Oct. 15.—One of the 
latest attacks made upon the second- 
class mail rate was by Congressman A. 
W. Lafferty, of Oregon, who, under the 
“leave to print” privilege, has published 
in the Congressional Record a campaign 
speech, bitterly attacking his opponents 
in Portland, and the newspapers and 
periodicals, mainly on the ground that 
they do not support him. He says he 
occupies a peculiar position as not a 
single daily paper in the country sup¬ 
ports him. Then he turns loose on the 
newspapers and periodicals and charges 
that they receive a subsidy in postage 
rates. Mr. Lafferty’s speech, in which 
he abuses the newspapers and periodicals 
for enjoying a rate of postage fixed by 
Congress, will be sent by the thousands 
under frank, free of postage, all the 
way across the continent and circulated 
free in his Congressional district. It 
is believed here that the “press” will 
survive the attack. 

Since the hearing upon the bill intro¬ 
duced by Representative Jefferson Levy, 
aimed to destroy the common law rights 
in names of books and firms after the 
expiration of the copyright, very little 
has been heard of it, and the prospects 
seem to be that it may be killed. Under 
that bill the name of any publication 
could be taken as the copyright of a 
publication that has srenerally expired, 
all of the older publications at least. 
The name of an established publication 
is often more valuable than the copy¬ 
right. Members of the committee do not 
expect the bill to be reported now, and 
it will likely not be called up during 
this Congress. 

Frederic J. Haskin, of the Fiaskin 
Syndicate, has succeeded in getting mov¬ 
ing pictures of the Senate and other 
government departments. He will 
dramatize his hook—“The American 
Government.” The newspaper men 
were cau"ht at work in the .Senate 
Press Gallery by the “movie man.” 

of interest to Pl'BLISHERS. 

The war revenue bill, as pending in 
the United States Senate contains the 
following paragraph of interest to pub¬ 
lishers: 

Express and frelKht: It shall be the duty 
of everv railroad or steamboat comnanv. car¬ 
rier, express company, or corporation or 
person whose occupation is to act as such, 
to Issue to the shipper or conslRnor, or 
his aeent. or nersen from w^’om any eoods 
are accepted for transportation, a bill of 
ladlnK, manifest, or other evidence of re¬ 
ceipt and forwarding for each shipment re¬ 
ceived for carriage and transportation, 
whether In bulk or In boxes, bales, packages, 
hnndles. or not so Inclosed or Included : and 
such" shipper, consignor agent, or person 
shall dulv attach and cancel, as Is In this 
Act provided, to each of said bills of lad¬ 
ing, manifests, or other memorandum, a 
stamp of the value of 1 cent: Provided, That 
but one bill of lading shall he required on 
bundles or packages of newspapers when In¬ 
closed in one general bundle at the time of 
shipment. Any failure to Issue such bill of 
lading, manifest, nr other memorandum, as 
herein provided, shall subject such railroad 
or steamboat company, carrier, express com¬ 
pany. or corporation or person to a penalty 
of $nO for each offense, and no such bill 
of lading, manifest, or other memorandum 
shall be used In evidence unless It shall be 
duly stamped as aforesaid.” 

Senator Oliver, of Pennsylvania, pub¬ 
lisher of the Pittsburgh Gazette-Times, 
has offered an amendment to the pro¬ 
vision of the paragraph, which reads: 
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“Provided, That no bill of lading aball be 
required on bundles or packages of news¬ 
papers when inclosed in one general bundle 
at the time of shipment, but in lieu thereof 
the stamp ma3r be affixed to such bundle bjr 
the shipper : And provided further. That no 
stamp need be affixed to newspapers con¬ 
signed to points within the same county in 
which such newspaper is published." 

Senator Oliver desires to further 
amend the oriarinal paragraph by insert¬ 
ing after the word “memorandum” the 
following words: “or in lieu thereof to 
affix a stamp on each bundle of news¬ 
papers.” 

The Pittsburgh, Pa., newspaper pub¬ 
lishers are agitating an amendment to 
this proposition, suggesting that, in view 
of the fact that time limits are, as a 
rule, so very close, such an act would 
greatly retard the prompt distribution 
of papers, and an equal, or even greater, 
revenue producer would be the levying 
of a tax at so much per 1,000 for each 
1,000 not in circulation, said tax being 
based on sworn circulation statements 
now required by the government. 

This, they say, is a practical solution 
of the problem, and it is urged that 
newspaper publishers everywhere take 
the matter up with their Senators and 
Representatives at Washington. 

By a unanimous vote the Senate has 
adopted an amendment to the bill pro¬ 
viding that instead of requiring sep¬ 
arate bills of lading on shipments on 
bundles of newspaper and attaching tax 
stamps to them, the newspapers could 
pay the tax monthly with a sworn state¬ 
ment as to the number shipped. The 
amendment was further softened in its 
effect by a provision that a number of 
small bundles consigned to the same 
destination could be wrapped together 
and classed as only one. All shipments 
of new.spapers within the county in 
which the paper was published were 
exempted from the tax. 

NORTHWESTERN NEWS. 

Inland Empire Press Association 

Holds Its Annual Meeting. 

After discussion of ways and means 
of preventing national periodicals from 
getting the greater part of manufac¬ 
turers’ advertising and deciding that an 
effort should be made to prevent the 
sending of s^^ate, municipal and county 
printing to eastern states, the Inland 
Empire Press Association at a meeting 
in Spokane last week appointed com¬ 
mittees to aid in bringing about these 
reforms. 

The association re-elected its former 
officials, as follows: President. J. C. 
Harrigan. editor of the Colville Exam¬ 
iner; vice-president. Dale Strong. Spo¬ 
kane, and sep»-etary, N. Russell Hill of 
Davenport. The organization expects to 
hold its next meeting in Spokane. 

Others who attended the meeting were 
W. W. Sampson, Inland Empire News, 
Hillyard; I. H. Johnson. Union. Deer 
Park; P. C. McCreary, News, Genesee, 
Idaho; B. C. Johnson, Gazette. Ken¬ 
drick, Idaho; Ben Spear. Press. Water- 
ville; H. J. Mooney. News. Chesaw; 
James Goodwin. Tribune. Davenport; 
A. Tollman. Whitefish, Montana; Fred 
L. Wolf, Miner, Newport; B. M. Mar¬ 
tin. Index, Endicott; E. G. Bonney, 
Tribune-Register, Connell; E. A. M'alk- 
er. Gazette, Reardan; J. C. Harrigan, 
Examiner, Colville; W. W. Holmes, 
News, Libby, Montana; J. P. Simpson. 
Herald. Wardner. Idaho; Arthur A. 
Dodd Renorter, Pateros. A. L. Earin. 
Herald, Spirit Lake. Idaho; Howard 
Whaite. Herald, Spirit Lake, Idaho. 

The Pocatello Chronicle, one of the 
leading papers of southeastern Idaho, 
has started the publication of a morning 
edition under the management of G. R. 
Scott, formerly connected with the Eve¬ 
ning Press. 

Miss Helen Ross, formerly of the 
Town Cryer in Seattle, has assumed 
the editorship of the News-Letter, a 
weekly paper published at Republic. 
Washington. Miss Ross was graduated 
from the school of journalism of the 
University of Washington, where she 
was editor of the Daily. 

CHICAGO HAPPENINGS. 

Court Uphold* Inter-Ocean Bond 

Sale—The Hornet, a New German 

Paper—Press Cluh’s Weekly War 

Talks—R. G. Maxwell Wins Laurel* 

at Ad Golf Tournament—Opie Read 

Goes South—Personals. 

(Special Correspondence.) 

Chicago, Oct. 15.—The Appellate 
Court has just rendered a verdict in an 
appeal involving the case of the defunct 
Inter-Ocean. It upheld the verdict of the 
Circuit Court in the case of the Cen¬ 
tral Trust Company selling for $200,000 
bonds of the Inter-Ocean of a face value 
of $400,000 to George W. Hinnjan, then 
president of the Inter-Ocean company. 

In order to give the German side of 
the war stronger than it has so far been 
written, a number of local Germans have 
established a newspaper, called the 
Hornet, which is to publish war news. 
It will comment sarcastically on some of 
the pretty stories that have come from 
the sides opposed to Germany. Sigmund 
Krause is editor of the new paper, which 
is described as “A Critical Review of 
War and International Events.” 

At an informal dinner of the members 
of the Chicago Bar Association at the 
Mid-Day Club, the other dav, .\rthur 
Brisbane was one of the speakers. He 
said in the course of his remarks that 
when a lawyer is old he can retire on 
his income while a newspaper man must, 
like a hen. continue to lay an egg each 
day and when he can do so no longer 
his head is chonped off and he is made 
into a stew. He said .St. Paul was a 
correspondent and St. James a yellow 
journalist. 

F^litor James Keeley of the Herald 
was one of the speakers at a luncheon 
given at the Hotel La Salle last week 
bv the Illinois Manufacturers’ Associa¬ 
tion. Canadian trade prospects were 
discussed. 

The Press Club of Chicago is holding 
weekly war talks at its rooms at which 
various authorities give their versions of 
the struggle. Seymour Stedman. a 
member of the legislature, gave last 
week a review of the nart nlayed in the 
present war by the Socialists of Ger¬ 
many. 

At the closing tournament of the 
Western Advertising Golfers’ Associa¬ 
tion at the Westmoreland Country Club. 
R. G. Maxwell won the low gross 
laurels. After being tied with Graham 
Patterson. Maxwell took the gross prize 
and Patterson the net. R. L. Whitton 
was elected president of the association 
for the ensuing year: G. T. Hodges, 
vice-president; T. .A. Buchanan, second 
vice-nresident; L. R. Maxwell, secretary, 
and W. D. Henderson, treasurer. 

Elaborate ceremonies took place Sun¬ 
day in Garfield Park at the unveiling 
of the fine monument to the memory of 
the late Tohn F. Finertv. soldier and 
editor. A parade preceded the cere¬ 
monies and a banquet followed the 
speaking. 

Glenn Dillard Gunn, the local musician 
and critic, has arranged to manage a 
series of nopular American concerts to 
be given bv the Chicago Symphony Or¬ 
chestra shortly. 

Miss Marv B. Humphrev. of the De 
troit Free Press, who had manv most 
unusual experiences in Europe this sum¬ 
mer during the breaking out of the war, 
is to visit this region soon and give her 
illustrated lecture on "Russia and Refu- 
geeing.” 

Tack T.ait will go Jo San Francisco 
shortlv for the premiere production of 
his new play. 

The Press Club of Chicago held its 
inauguration banauet and dance on Mon¬ 
day evening, celebrating the installation 
of its new president. The club’s 
Woman’s Auxiliary committee is arrang¬ 
ing to hold an entertainment soon to 
raise a fund for the Herald’s Christmas 
shin scheme. 

Members of the Chicago .Advertising 
Association held a dinner in honor of 
President James Dunlap and other re¬ 
tirin''' officers in its rooms on Monday 
evening. 

The Old Time Printers’ Association 
has conferred honorary memberships 

upon Assistant Secretary of Labor Post, 
Thomas A. O’Shaughnessy, James Kee¬ 
ley and Miss Clara J. Shepard, daughter 
of the late Henry C5. Shepard, late pub 
lisher of the Inland Printer. These hon¬ 
ors grow out of the recent unveiling of 
a memorial to Mr. Shepard. 

Judge Carpenter, in the United States 
Court, has refu.sed to enjoin the city 
of Chicago from enforcing the ordinance 
providing that only Chicago newspapers 
may be sold on newsstands licensed by 
the citv. The Curtis Publishing Com¬ 
pany, Philadelphia, Pa., publishers of the 
Saturday Evening Post, filed the bill. 
The case was continued until Octo¬ 
ber 19. 

TRADE PRESS ASSOCIATION. 

New Idee* and Interesting Reports 

and Discussions at Meeting Last 

Evening. 

The first meeting of the Trade Press 
Association since the Chicago conven¬ 
tion was held Friday evening, October 
17. at the Hardware Club. 

The following program was present¬ 
ed: General Report of the Convention, 
by M. C. Robbins; Policy and Plans of 
the Federation for the Coming Year, 
bv Tohn Clyde Oswald; Report of the 
Publi.shers’ Symposium, bv James H. 
McGraw: Renort of the Fditorial Sym¬ 
posium. by David Beecroft; Report of 
the Advertisin''' Symposium, bv Frank¬ 
lin T. Root: Renort of the Circulation 
Symposium, by S. T. Henry. 

Denies Jurisdiction in Marconi Suit. 

The. Marconi Wireless Telegranh 
Company of America is meeting with 
resistance in their attempt to obtain a 
preliminary injunction restraining Sec¬ 
retary of the Navv Daniels and four 
officers of the United States Naw from 
interfering with the receipt and dis 
natch of wireless rnessaves. Tl’e United 
States Attorney General's office con¬ 
tends that, inasmuch as none of the 
parties to the 'uit was a resident of the 
district in which the action was brought, 
consennentlv the iurisdiction of the 
court was denied. This contention has 
been taken under advisement by the 
United States Court in Brooklyn. , 

New Magazine Soon to Appear. 

The Board of Foreiirn Missions of the 
Methodist Episcopal Church in Decem¬ 
ber will he'^in the publication of the 
World Outlook, the obiect of which 
will he to present to its readers the 
whole world section hv< section. Its 
cover is to be printed in colors; the 
text is to be generoiislv illustrated, and 
the articles are to be timelv and valu¬ 
able. It is to he a magazine for those 
who want to keen in touch with world 
events. The first issue will treat of 
North Africa. 

Red Cross Press Bureau. 

The American Red Cross Division of 
Information, War Department Building, 
Washington, of which .Austin Cunning¬ 
ham is chief is sending to editors a 
weekly bulletin of its doings and ad¬ 
vance stories of the articles to appear 
in the Red Cross Magazine. 

New* Must Be Five Day* Old. 

Under a recent notice sent to the 
newspapers by the British Pre's Censor¬ 
ship Bureau, no cable will be passed 
which purports to describe anv opera¬ 
tion of war which has taken place dur¬ 
ing the preceding five davs "s the result 
of observations made within twenty 
miles of the front. 

NEW PUBLICATIONS. 
Troy. Movt.—The Trov Echo. H. J. 

Saunders editor and publisher, appeared 
October 3. 

PoRTSMoi'TH O.—The Morning Star 
made its initial appearance October 7. 

Pratt. Kans.—Cecil F. Rich, editor 
and owner of the Syracuse Republican 
News, is to establish a new paper here. 

Laitrei.. Ky.—The Daily News, pub¬ 
lished by Col. Matt Ayers, is a new one. 

MAY INCR^E PRICE. 
Canadian Publishers, Facing Adver¬ 

tising Revenue Losses, May Con¬ 

clude to Revise Subscription Rates 

—Apple Ad Campaign a Success— 

Metropolitan Dailies Reprimanded 

for Printing Certain News. 

(Special Correspondence.) 

Toronto, October IS.—The decided 
falling off in general advertising during 
the past two months has led Canadian 
dailies to consider seriously the neces¬ 
sity for deriving more revenue from 
circulation than in the past. It is felt 
that the public who are benefitting more 
than ever from the news distributing 
facilities of the daily press should be 
called on to bear some of the loss that 
the publishers are experiencing. The 
matter is receiving the careful attention 
of quite a number of publishers and it 
is understood that at the meeting of 
the Western .Associated Press this week 
at Winnipeg it was one of the most irn- 
portant items on the program of busi¬ 
ness. 

apple ad campaign. 

The apple advertising campaign of the 
Dominion Department of Trade and 
Commerce is meeting with splendid suc¬ 
cess, if one may judge by the number 
of requests that have been received at 
Ottawa for a booklet issued by the de¬ 
partment containing recipes for cooking 
apples in various ways. The govern¬ 
ment campaign is being vigorously sup¬ 
plemented bv several fruit growing as¬ 
sociations. The United Fruit Growers, 
Limited, of Nova Scotia, have started 
extensive publicity in Quebec and Mari¬ 
time Province napers through the 
agency of J. T. Gibbons. Limited, To¬ 
ronto. The Okanagan United Growers, 
Limited, embracing three-fourths of the 
anple growers of British Columbia, have 
launched a campaign direct in western 
dailies. Other associations are placing 
newspaper advertising in the press of 
adiacent cities. Altogether it was a 
happv stroke to net the government to 
spend monev in this publicity. 

.A. W. Roebuck, one of the most prom¬ 
inent newspaper men in New Ontario, 
has sold his paner. the New Liskeard 
Herald, to E. G. Hand and will move 
to Toronto to enter Osgoode Hall as a 
law student. 

Lieut. Col. Watson, editor and pro¬ 
prietor, of the Ouebec Dailv Chronicle, 
has gone to the front with the first Can¬ 
adian contingent as officer commanding 
the Ouebec battalion. 

W. M. Scanlan latterly on the staff 
of the Regina T.eader. and formerly 
well-known in Toronto and Montreal 
iournalistic circles, is another newspa 
per man with the first contingent. 

Tohn R. Robinson, editor of the To¬ 
ronto Fvenin'r Telegram is back from 
an extended hob’dav trip in England 
and on the continent. He has been 
away from his desk for six months. 

MONTREAL STAR CORRESPONDENT. 

H. M. Moore has gone with the first 
Canadian contingent as correspondent 
for the Montreal Star. Like all the 
other representatives he has been gaz¬ 
etted a lieutenant with the force. 

It is announced that the National 
Printin'T and Publishing Comnany, of 
New Westminster. B. C. publishers of 
the New Westminster News, have as¬ 
signed and the paper has suspended pub¬ 
lication. 

The Electrical Contractor js the name 
of a new paper catering to dealers in 
electrical supplies which the Commer¬ 
cial Press. Limited, Toronto, are about 
to launch. 

There was a rumor afloat early in the 
week that three Canadian metropolitan 
dailies would be forced to suspend pub¬ 
lication at the instance of the military 
authorities because of the way they had 
made public information about the des¬ 
patching of the troons to England. The 
matter probablv did not 8:o anv fur¬ 
ther than a reprimand. Telegraphic des¬ 
patches to United States papers are now 
being carefully censored. W. H. C. 
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SPHINX CLUR^BANQUET AT THE WALDORE-ASTORIA, OCTOBER 13, 1914. See page 35; 

PACIFIC COAST NOTES. 

Newspaper Men Talk Optimistically 

About Business—Opening of Pan¬ 

ama Canal Already Benefits the 

Coast—Rumor About Spreckles and 

tbe Call Proves False—New Farm 

Magazine Started—Personal Notes. 

{Special Correspondence.) 
San Francisco, Oct. 9.—Business 

conditions remain good in the Pacific 
Coast territory. Up to date the war 
has certainly had no deterrent effect in 
the newspaper trade. This was vouched 
for at the recent meeting in San Eran 
cisco of members of the Western Divi¬ 
sion of the Associated Press, who spoke 
optimistically about conditions in the 
various sections. 

With the year drawing to an end, 
advertisers of Christmas goods are be¬ 
ginning to spend money. This is espe¬ 
cially noticeable in that class of trade 
publications which reach the retailers 
of the coast. Christmas offerings and 
novelties of all kinds are being brought 
to their attention through the medium 
of trade publications. This in turn will 
be followed by considerable newspaper 
advertising on the part, not only of the 
dealers, but the manufacturers as well— 
a no small item in Western advertising. 

Then again, this is the best season 
in the year for general advertising of 
all kinds, and the present period is prov¬ 
ing no exception to past good seasons, 
despite war troubles. 

war’s effect on coast. 

The Pacific Coast seems indeed to be 
most fortunate as compared with other 
parts of the country, which might feel 
the slightest depression in trade condi¬ 
tions. While war might hurt business 
elsewhere, it is proving a desired stimu¬ 
lus locally. In the first place, it has 
provoked the consumption of home in¬ 
dustry products to a great extent, and, 
secondly—and of far reaching impor¬ 
tance—has opened up wonderful trade 
possibilities with South America, which 
in no wise have been neglected. 

That this coast will be a great ex¬ 
porter of goods can be evidenced by 
the actions of two or three of the larg¬ 
est New York exporting journals who, 
are taking immediate steps for the estab¬ 
lishment of branch offices here. These 
people h^ve rightfully sensed the trend 
of trade and have taken steps to en¬ 
compass new advantages resultant there¬ 
to. 

RUMORS ABOUT SPRECKLES. 

The opening of the Panama Canal has 
already made itself keenly felt on the 
coast. Eastern stocks are being brought 
here via the Canal in quantities esti¬ 
mated at ten times the value and size 
of such commodities formerly shipped 
here. Eastern manufacturers are plac¬ 
ing stocks at the disposal of Western 
apnts, whereas, in the past, direct ship¬ 
ping was the rule. 

Considerable discussion and amuse¬ 

ment in newspaper circles was provoked 
during the week by the statement of 
one or two San Francisco newspapers, 
to the effect that John D. Spreckles 
had taken over the ownership of the 
Call. It was declared that those who 
had bought the paper had defaulted in 
payment of notes given Spreckles, and 
m order to protect himself the latter 
had taken over control of the publica¬ 
tion. 

Rival papers gave considerable space 
to this news. The story is believed to 
have originated with Spreckles’ declara¬ 
tion before city and county officials that 
he was the sole owner of the Call. 
However, the real facts in the case are 
that Spreckles declared himself to be 
the owner of the defunct Call, the old 
morning newspaper, merely for the pur¬ 
pose ot collecting some old advertising 
claims. When the real facts became 
known, the management of the new 
Call, the afternoon paper, had a good 
laugh at the expense ot rival publishers. 
1 he real owners of the afternoon paper 
are Frederick W. Kellogg, who owns 
eighty per cent, of the stock, and John 
D. Spreckles, who owns bu^t twenty per 
cent, of the stock. 

A copy of the Sacramento Union, Sac¬ 
ramento, Cal., of 1857, was found by 
two young men of that city in looking 
over some old pictures. It is believed to 
be the oldest copy of a newspaper pub¬ 
lished in that county. 

PRESS CLUB ACTIVITY. 

The executive committee of the Cali¬ 
fornia Press Association was the guest 
of G. B. Daniels at a luncheon of the 
Commercial Club in Oakland this week. 
Those present at the luncheon were; 
F. W. Richardson, of the Berkeley Ga¬ 
zette, chairman of the committee; F. W. 
Blake, of the Gilroy Advocate; W. C. 
Brown, Pacific Grove Review; C. O. 
Dunbar, Press Democrat, Santa Rosa; 
F. B. Mackinder, of the St. Helena Star, 
and G. B. Daniels, of the Enquirer. 

Felix G. Hail, former editor of a 
Quincy, Cal., paper, who was convicted 
of manslaughter for killing J. A. Boyle 
and was sentenced last November to 
nine years in San Quentin prison, has 
left the penitentiary under the $7,500 
bond, after serving ten months of his 
term. It is not certain that Hail will 
again be tried. He is now in San Fran¬ 
cisco, where he will visit some time in 
an effort to regain his former health. 
Hail shot and killed Boyle in August, 
1913, after a short dispute between the 
two men. 

W. L. Leonard, postmaster of Oro- 
ville. Cal., will succeed M. S. Tyler as 
city editor of the Daily Mercury. 

M. H. Edwards, publisher of Bridge¬ 
port, F. E. Pealsock, publisher of 
luireka. Cal., and C. O. Dunbar, a pub¬ 
lisher of Santa Rosa, were recent vis¬ 
itors in San Francisco. 

The Pacific Planter is a new farm 
magazine published in Fresno, Cal., that 
has just made its appearance. It is 
published by Albert W. Prewitt. Prew¬ 
itt had considerable difficulty in getting 

out the first issue, owing to a fire in 
his building which caused considerable 
damage. The magazine’s first issue is 
one of sixteen pages, devoted to agricul 
tural interests in the San Joaquin valley. 

The Larkspur, Cal., Herald has ceased 
publication. 

H. D. De Gaa, proprietor of the Wil¬ 
lows Transcript, has been awarded 
judgment for $249 balance due on a 
bill for advertisement against the county. 

Leon Ferguson Stinson, editor and 
proprietor of the Amador Record, is 
dead. Stinson was long a resident of 
Amador county, and had bepn the owner 
of the Record for about ten years. He 
was fifty-six years of age. 

M. J. Beaumont has purchased the in¬ 
terest of editor J. V. Van Eaton in the 
Fresno (Cal.) Herald. 

Clarence P. Kane. 

WEDDING BELLS. 
L. H. McCamic, editor and manager 

of the Wellsburg (Pa.) Herald, was 
married in Coudersport, Pa., to Miss 
Cynthia Wood of that city. 

Ferd. E. Fisher, city editor of the 
Chicago Post, and Mary D. Holden, 
who writes under the pen name of 
Mme. De La Vie, were married on Sep¬ 
tember 28 at Indianapolis, Ind. They 
will make their home at the Plaza Hotel, 
Chicago. * 

Percy A. Moulton, city editor of the 
Portsmouth (N. H.) Times, was mar¬ 
ried on October 2 to Miss Ethel May 
Spaulding of Rumney, N. H. 

J. C. Donnelly, state circulator of the 
Denver (Colo.) Post, and Miss Erma 
Delts of Colorado Springs were married 
at the bride’s home October 1. 

Eugene B. Roach, editor of the Car¬ 
thage (Mo.) Democrat and Miss Be¬ 
atrice E. Bailey of Rockford, Ill., were 
married in Chicago October 6. 

Frank W. Crook of the New York 
.American and Miss M. Agnes Everson 
of Brooklyn were married Septem¬ 
ber 23. 

Wall Moves to Simpson-Crawfords. 

When the O’Neill-Adams & Co.’s 
stores in Sixth avenue, New York, 
closed on Wednesday S. F. Wall, the 
advertising manager, moved his desk to 
the Simpson-Crawford store to take 
charge of the advertising of that com¬ 
pany. It is understood that he will also 
have a hand in the merchandising end 
of the business. 

Mr. Wall is well known along Sixth 
avenue, having held the post of adver¬ 
tising manager of three stores during 
the past six years. His ability also ex¬ 
tends to the news end of the profession, 
as he has from time to time contributed 
theatrical reviews to several New York 
paper.s, and has also written a number 
of fashion reviews which have appeared 
in New York^_ 

The Mount Pleasant (Tenn.) Record 
has been purchased by R. M. Bullock, 
of that city, who, it is understood, pur¬ 
chased it for his brother-in-law. 

ADVERTISING ACTIVITIES. 

Campaign to Boom the Sale of Ap¬ 

ples Opens in the Newspapers 

of the Dominion. 

(Special Correspondence.) 

Toronto, October 10.—The first of a 
unique series of advertisements is ap 
pearing today in fifty leading Canadian 
dailies. They mark the opening of a 
Dominion Government campaign to 
promote the sale of apples in the home 
market. Hitherto a large proportion of 
the apple crop of Canada has been 
shipped to Great Britain and the con¬ 
tinent and growers have relied on this 
foreign demand to absorb their produc¬ 
tion. With this outlet largely stopped 
up by the war. the prospects were that 
much of the crop would be a dead loss. 
Indeed some growers intimated that 
they would have to let the fruit rot on 
the trees. 

To relieve this unfortunate situation 
John M. Imrie, manager of the Cana¬ 
dian Press Association, suggested to 
Sir George E. Foster, Minister of 
Trade and Commerce, that a well-pre¬ 
pared newspaper campaign would be 
of great benefit, in directing popular 
attention to the food value of apples. 
THe suggestion was favorably received 
and the Minister at once consented to 
begin the publicity. A considerable ap¬ 
propriation was set aside for the pur 
pose and the work of preparing and 
placing the copy was entrusted to the 
agency of J. J. Gibbons, Limited, To¬ 
ronto. Within one week of the an¬ 
nouncement of the Minister’s decision, 
the advertisements began to appear. 

Large space is being used. For three 
weeks, the ads will appear twice a week 
and for the following four weeks, once 
a week. The campaign covers the whole 
country, but is confined to city dailies, 
as the large centers of population well 
afford the most likely markets. It is 
claimed to be the first attempt made 
by any government to promote a national 
business through the medium of news¬ 
paper publicity. 

A Canadian branch of the H. K. Mc¬ 
Cann Co., New York, is to be opened 
in the Dominion Bank Building, To¬ 
ronto. Raymond Atwood is now in the 
city making arrangements. 

It is reported on good authority that 
the Canadian Courier, an illustrated 
weekly conducted somewhat on the 
lines of Colliers’ Weekly, is about to 
start a daily edition, to be called the 
Daily Courier. It will probably be is¬ 
sued in the form of the London Daily 
Graphic or Daily Mirror, and will be 
amply illustrated. Interest in the war, 
which is intense here, will probably 
assure it a ready sale. The Canadian 
Courier will be continued as a weekly 
just as usual. 

The Chicago Examiner conducted an 
automobile parade to Kenosha, Wis., last 
Saturday in support of its peace move¬ 
ment. 
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OFFICIAL REGULATION. 
Mark Sullivan, Editor of Collier’*, 

Point* Out a Danger That 

Threaten* the American 

Pre**—How It Ma/ 

be Avoided. 
(From an address delivered at the Ad 

Atfiliation, Detroit, <fet. 2, 1914.) 

You are engaged in the business of 
distribution. With its growth has come 
an entirely different position of the 
newspaper. The newspaper is an inci¬ 
dent of your business. It is an incident 
of the distribution of commodities. No 
man in this room would think now of 
starting a newspaper relying or looking 
forward to the revenue he would get 
from the people who buy his newspaper. 
He looks forward to the revenue he is 
going to get from his advertisers. I 
have lieen at some pains to estimate, 
and lielieve that the revenue obtained 
from these two sources is in the pro¬ 
portion of one cent from the reader to 
six cents from the advertiser. 

Now, because of that situation a cer¬ 
tain nunil)er of jKiliticians, some writers, 
some agitators, have seen in that situa¬ 
tion what they claim is a peril. They 
say that in the ordinary affairs of life 
the six cents universally paid by the 
advertiser prevails over the one cent, 
and they say that it must be obvious, 
therefore, that the periodical is going 
to serve that group from which it gets 
its greater revenue and that the period¬ 
ical is serving the advertiser at the ex¬ 
pense of the public. 

This is true and will be true just to 
this extent and this only, namely, that 
a newspaper and a periodical must adopt 
and follow those economic and social 
tendencies which will make for the 
greatest distribution, and the eco¬ 
nomic and social policies which will 
make for the greatest distribution are 
the economic and social policies which 
are best, not merely for the advertiser 
or the distributor alone, but for the 
whole community. You will sell more 
goods, you will distribute more goods 
in the community where the prosperity 
is most widely diffused, or, rather, 
where there is the most nearly universal 
level of prosperity and ability to buy. 
To that extent and to that extent only, 
must the periodical and the newspaper 
cater to the business of distribution. 

But there arises a point where the 
distributor of commodities as a group 
has certain interests which are antag¬ 
onistic to, let us say, the interests of 
the consumer as a group, or the inter¬ 
ests of the manufacturer as a group, 
or the interests of the worker as a 
group. It sometimes happens that our 
enemies and our unfriendly critics say 
that in that antagonism the newspaper 
and the periodical must necessarily fa- 

/« respeet of its editorial discussion. The 
Sew York Evening Fast may be said to 
be unigue in America. 
From the day of Its ratabliahment 112 
year* ago, ita editorial* have commanded 
the attention of statesmen and publicist* 
generally, for discriminating criticism, 
fearless comment upon the affairs of the 
Nation and of the world. 
While other newspapers have sought to 
be popular, to strike the dominant note 
of the moment, to appeal to the passing 
emotion of the crowd. The Evening Post 
has steadfastly sought to lead public 
opinion into right channels and forms 
of expression. 
For this reason its editorials are copied 
in ail parts of the country. 

vor the group from which it gets its 
revenue. That is not true, and if ever 
it becomes true, that will be a very 
dangerous situation. 

Public opinion has a very quick and 
often unfair way of redressing itself for 
wrongs that are done against it, or 
wrongs that are attempted against it; 
and let it once get abroad, let it once 
be assumed that periodicals are serving 
the distributing element of business only 
at the expense of other elements of 
business, and you will have a very un¬ 
happy situation for both the publisher, 
the editor and the distributor. 

The way that society through the gov¬ 
ernment can make a sharp attack and 
do damage to a single element in a com¬ 
munity, in the business of the country, 
is illustrated by the present proposal to 
put a tax on the automobile business. 
Now, you must rest assured that if 
ever the public harbored that suspicion 
for any length of time, and if ever that 
suspicion were confirmed by the public, 
they would find ways to do things which 
would be very disastrous, both to the 
publisher and to that part of the com¬ 
munity which is engaged in the business 
of distribution. The tendency towards 
public regulation, the tendency towards 
regulation of all kinds of business is 
growing in this country. It is rather 
deplorable. We would rather it would 
not happen. We would rather it did not 
happen except where it is absolutely 
necessary, where the public rights can¬ 
not be safeguarded except through that. 
It is the necessity of paying the salaries 
and the expenses public officials incur 
that has led to this proposed tax on 
automobiles. 

And we would all very much prefer 
that the publishing business should never 
come within the eye of those agitators 
who say that we ought to have some 
regulation to it. You can only safe¬ 
guard yourselves against that sort of 
thing by following the course of conduct 
which causes the public no suspicion, 
which gives the public no cause to at¬ 
tempt to regulate it. 

During the past legislative year, in 
observing the legislation throughout the 
country, I saw no less than six tentative 
proposals towards cuinmissioiis, some¬ 
thing like the Public Service Commis¬ 
sions, something like the commissions 
which regulate railroads now, 1 saw a 
tendency to get commissions of that kind 
to take some kind of similar supervision 
over the publishing business, and you 
will see occasionally things which justify 
that. 

That incident that I am about to re¬ 
late is not within my personal expe¬ 
rience. 1 do not know_2lit, but I was 
told of it by a manf^hom 1 rely 6ft, 
and 1 think the thing is true. In one 
of the cities of this country there is a 
newspaper situation where there are two 
morning papers and two evening papers. 
One of the morning papers, the most 
powerful one, and one evening paper, the 
more powerful one, both are owned by 
the same man. That man is said to 
control about 80 per cent, of the news¬ 
paper distribution of that city. That 
man is progressive. He is the leader 
in good things. He has a position all 
throughout the United States as a man 
who grows with the progressive ten¬ 
dency. 

But I was told this story of those two 
papers about that man. 1 was told that 
he had a feud with the owner of the 
chief theater in the town, and as a result 
of the feud he issued orders that the 
name of the owner of the theater and 
the name of the theater should never 
appear in his two papers; so that is the 

case. Two or three years ago the great 
French artist came through there. Mad¬ 
am Bernhardt, and performed one night 
at the theater; and I am told that a 
great many people in that city do not 
know to this day that she was there be¬ 
cause all the news of that rather im¬ 
portant event was suppressed in these 
two papers which constitute 80 per cent, 
of the circulation in that city. 

The newspaper owner who did that 
is not living up to his obligation to the 
public; and let that act be duplicated 
enough, let it be generally understood 
and the public will—1 won’t say revenge 
itself, but the public will protect itself 
by some kind of regulation of the pub¬ 
lishing business, and the public will not 
be scared off from that, by any of our 
conventional talk about the liberty of the 
press. This thing has come to be a very 
delicate situation, and it can be saved 
only by the integrity of those who have 
in their hands the destinies these 
publications. 

There are few things more dissimilar 
than a piece of reading matter which 
has paid to be printed, namely, an ad¬ 
vertisement, and a piece of reading mat¬ 
ter which has not paid to be printed, 
which is the ordinary reading matter 
demanded by ■ the people, and yet we 
print those two things as a unit. We 
print them both on the same page, we 
bind them up together, and by all our 
customs and by all our laws we treat 
them as a unit. 

If the public ever gets the idea that 
the reading matter is influenced to a de¬ 
gree which is wrong by the advertisers 
as a group, you will find some kind of 
a movement to draw a sharp line be 
tween publications which on the one 
hand contain advertising, and publica¬ 
tions which on the other hand do not 
contain advertising. If it comes at all, 
it will take the shape of some tax quite 
as burdensome as the tax which is now 
proposed on automobiles, a tax which is 
quite as burdensome on the business of 
distributing commodities. 

In my judgment the one man who has 
been responsible for the great advance 
of journalism during the past ten years 
was the man who invented the gasoline 
engine as adapted to automobile trans¬ 
portation. With one of the advertising 
men here I figured out today that the 
gross value of the automobiles that have 
been sold in the United States during 
the past ten years was about a billion 
and a half dollars. We figured out that 
2 per cent, of that passed into adver¬ 
tising. Two per cent, of that would be 
thirty million dollars. 

OBITUARY NOTES. 

Frank J. Kihm, who was a reporter, 
telegrapher and telegraph editor on the 
staff of the Brooklyn Eagle for years, 
died October 2 in Long Island City. He 
was born in New York City in 18^. At 
fourteen years he learned telegraphy and 
developed unusual speed as an operator. 
In 1892 he won the world’s championship 
and received John W. Mackay’s medal. 
As a reporter in 1893, during the cholera 
scare in New York, when Gov. Flower 
had all ships quarantined at Fire Island, 
he hired a sail boat, made a trip to the 
island, obtained the news to be had 
there and then telegraphed it to his 
newspaper. 

_ Stephen Staller, a newspaper adver¬ 
tising man of Pittsburgh, died in that 
city on October 2, after a short illness. 
He was born in 1857. He worked 10 
years on the Dispatch, then about six 
years on the Gazette-Times, going back 
to the Dispatch five years ago. He was 

foreign classified advertising manager 
oil the latter paper, also poultry editor. 

Will Estabrikik, a well-knpwn writer 
and newspaperman died recently at 
Grigsby. \Ir. Estabrook was the author 
of the “Skibby” stories, which appeared 
in the Indianapolis Sunday Star a 4ew 
years ago. These stories—the experi¬ 
ences of a little New York tenement lad, 
were very popular. Some time ago Mr. 
Estabrook’s health failed, and he went 
West. 

J. D. Reeves, former state auditor, and 
editor of the Independent at Groton, S. 
D., for the past thirty-three years, drop¬ 
ped dead on the streets of that town last 
week of heart failure. He was born in 
Pleasant (irove, Minn., in 1858. He 
learned his trade at Spring Valley, Minn, 
and established the Independent on Sep¬ 
tember 9, 1881. 

Frank Deckert, aged 50, circulation 
manager of the Louisville Courier- 
Journal, died suddenly on September 30 
in St. Joseph’s Hospital, Bowling Green, 
Ky. He leaves a wife, to whom he was 
married only two months, ago. 

Howard Bliss, 59 years old, editor and 
proprietor of the Beaver (Pa.) Repub¬ 
lican, died in that city last week. He 
served in the state house of repre¬ 
sentatives from Beaver County in 1907- 
1908. 

James Powers, chapel chairman of 
the New York Evening Journal press¬ 
room, where he had been employed for 
fifteen years, died recently at his home 
in Brooklyn. 

Lawrence Macrk is dead in Victoria, 
B. C. He was born in Montreal and 
began his journalistic career on the 
Victoria Daily Colonist and later 
worked on the Westminster Columbian, 
Victoria Globe and Vancouver Ledger. 

Charles E. Peterson, publisher of 
Svenska Roman-Bladet, a Swedish story 
paper of Minneapolis, Minn., died Octo¬ 
ber 7. A nervous breakdown was the 
cause of his death. Mr. Peterson has 
been a publisher in Minneapolis since 
1889 and was widely known in news¬ 
paper circles. 

William Marriner, a newspaper 
artist, was burned to death in a fire 
which destroyed his home at Harring¬ 
ton Park, N. J., October 9. His body 
was found in the cellar, where it had 
evidently fallen when the building col¬ 
lapsed. 

R. M. Den HOLME, business manager 
of the Shreveport (La.) Times, was shot 
and killed by a negro, supposed to be 
demented, on September 30. His mur¬ 
derer was killed by a police officer. 

James D. Reeves, fifty-six, publisher 
of the Groton (S. D.) Independent, 
dropped dead on the streets of that 
city September 30. Heart failure was 
the cause. 

ECONOMY 
Covering the field at one cost 
through the one great edition 
of The Evening Star is the 
economy practiced by the 
majority of Washington, D. C., 
merchants. Many national ad¬ 
vertisers do likewise. 

INTERTYPE 
THE ACME OF HIGH QUALITY 

We can supply practically all parts for Linotype ma¬ 
chines, and guarantee them to fit perfectly. 

Intertype matrices can be used for sorting up Lino¬ 
type fonts. They match exactly in alignment and every 
other particular. 

Our prices average about thirty per cent. less than 
those charged by our competitor, the former monopoly. 

Quality of materials and workmanship have ^ven 
Intertype parts and matrices a reputation equal to that 
enjovM by Intertype machines. As a result we are 
handling a large proportion of the composing machine 
supplies business of this country. 

International Typasatting Machina Ca. 
World Building, Naw York 
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39.3^ GAIN 
The New York Tribune 
gained 39,3^ net paid 
circulation during the 
short period of nine 
months — January to 
September, 1914. 

This has not been a spasmodic come-and-go increase, but 
a steady, healthy growth— a growth that has come to stay— 
a growth that will continue. For back of this great gain 
is a compelling force—^ aggressive campaign which has 
a minimum of three years to run. 

This increase of exceptional-quality circulation is bringing 
from Tribune advertisers reports of increased results from 
direct-return copy. 

Contracts made now for 1915 business will be closed at 
present low rates. 

New rate card to go into effect January 1st, 1915. 

f urk ®rib«np 
EMBER OF AUDIT BUREAU OF CIRCULATIONS 
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GREENVILLE NEWS’ NEW HOME. WALSH ON THE TRIBUNE. 

America’s Promotion Man to Pop¬ 
ularize New York’s Famous Daily. 
The New York Tribune is strength¬ 

ening its staff right along with good 
men in the different departments. The 
latest acquisition is William Crpzier 
Walsh, for the past three years with 
the American, who will assist Messrs. R. 
H. Waldo and G. V. Rogers in promo¬ 
tion work. 

Mr. Walsh has had wide experience 
in advertising. He started as a writer 
in the Presbrey Agency. Later he l)ecame 
connected with the Hampton Adverti.s- 

South Carolina Paper Now Occupies 
One of Finest Buildings in State. 
The Greenville (S. C.) Daily News 

has recently moved into its new home 
on Main street, in the principal office 
district of the city. The accompanying 
cut shows the front of the building, 
which is one of the handsomest struc¬ 
tures in the State. 

The News building is absolutely fire 
proof. It is made of reinforced con- 

The Standard Union 
Brooklyn, N. Y. 

WI1X.1AM BERBl 

FKIDAY EVENING, OCT. 2, 1911. 

EIGHTEEN PAGES. 

E:ditor—J. A. Halton. 
w Managingr Editor—Theodore Bosshard. tr 
i Business Manager—H. L. Bridgman. ’U 
I Publisher—Brooklyn Union Publishing o? 
B Company. iC 
f Owners—(Stockholders holding 1 per Tlj !t cent, or more of total amount of stock)— 
r William Berri, Standard Union Office. < 
h Known bondholders, mortgagees, and 
I other security holders, bolding 1 per cent, p 
I or more of total amount of bonds, mort- ^ 
4 gages or other securities—William Bern, jL 

Standard Union Office. S 
Average number of copies of each issue M 

of this publication sold, or distributed, 
through the mails or otherwise, to paid ju 
subscribers during the six months prsced- J 
ing the date of this statement, April 1st. J 

U 1914, to Oct. 1st, 1914, Dally 61,970 Net; M 
ic Sundays, 71,254 Net. a 
[h H. L. BRIDGMAN, J 
3, Business Manager. • 
m Sworn to and subscribed before me this V 
K SOth day of September, 1914. 1 
K J. E. BEACH, f 
n Notary Public. J 

New Home of the Greenville News. 

Crete and is standard of its type. It 
is five stories high and has a full base¬ 
ment. 'Fhe News occupies the ground 
floor, the second floor and the base¬ 
ment. In addition to this there are 40 
offices in the building which are rented 

The building is 

William Crozier Walsh. 

ing Agency where he did some clever 
work. For a time he prepared copy for 
the Bates Advertising Agency. 

When George H. Perry was adver¬ 
tising manager of the Siegel Cooper Co., 
and afterward when he organized the 
advertising department of the new Gim- 
bcl store, Mr. Walsh was his chief as¬ 
sistant and wrote many of the full page 
ads used in the preliminary campaign 
and at the opening. 

Mr. Walsh in talking about his work 
in the Tribune with a representative 
of The Eihtor anu Publisher said that 
his department would endeavor to l)e of 
unusual service to advertisers by co¬ 
operating with them in every possible 
way. By this he did not mean that de¬ 
partment was to do the work of the 
advertising agent, but rather to supple¬ 
ment it. The signing of an advertising 
contract was not the only thing in which 
the business department of the Tribune Columbia State li*ues a 
was interested. It also desired to help panuion Edition of 88 
make the advertising it printed bring “Columbia, South Carolina 
good returns. Hence Mr. Walsh’s de- the title of an industrial trade 
payment will gather information that issue of the Columbia. S. C. 

advertiser. sued October 3. The papei 
The Tribunes own advertising will be of six sections, 88 pages, o 

written and placed by Mr. Walsh. Dur- of which appeared ai 
ing the coming year an extensive trade emphasizing the importance 
paper and billlioard campaign will be i^ Columbia” goods. It is 

hiding of edition consumed thirtj 
toe Tribunes light under a bushel. Bounds of white oaner. the 

to outside parties. , 
strictly modern in every particular and 
affords every convenience that is found 
in up to date office structures. 

The News added much to its physical 
equipment when it moved into its new 
home. One of the biggest additions to 
the plant was the installation of a 24- 
page Hoe press, which is so located as 
to be in easy view of the sidewalk. The 
paper is now one of the best equipped 
in this section and is enjoying a large 
degree of prosperity under the manage¬ 
ment of George W. Brunson, Jr., who 
is president and editor of the company, 
and one.of its largest stockholders. The 
News ranks with the leading dailies of 
the State and it lays claim to being 

__ _ _ _ “The Leading Paper of the Piedmont.” 
Style Show this week, and demonstrated The new building which is the home of 
the fact that .\merica can and does equal P^per cost approximately $100,000 
any country in the production of desir- ^*id to Mr. Brunson is largely due the 
able merchandise. The opening was at- for its existence. 
tended by Governor Fielder, as well as P^OK'-ess.ve city of 

. r . 35,000 population. It is in the center 
the ed tors of most of the more impor- ^f ^ Hch agricultural section, and is in 
tant New Jersey papers, together with midst of the textile development of 
a number of newspaper men from New s„uth. This community is strong 
York. An exhaustive e.xhibit of gowns, industrially and commercially. 
fashioned of American silk by American _ 
workers, from .\merican designs, attract¬ 
ed the women and was a commercial 
and artistic success. 
-- Gillilan Likes Western Folks But 

School Advertising Exhibit. Yearned for Old Roof Tree. 
Fort Hays. Kansas. State Normal -With his return to the East to re- 

School. in its Agricultural and Home Strickland Gillilan was offered so 
u r' XT t. in . Tx many unexpected jobs as writer of spe- 
Economirs Course. November 30 to De- "entertaining features for house or- 
cember 19. nroposes holding an adver- that he found it profitable 
tising exhibit, the object ()f which is to drop the regular seven a-week soul- 
to familiarize farmers as to how to read crushing column grist at such long range 

as the Indianapolis Star and the other 
Shaffer papers. Speaking of his out- 
West experience, Gillilan says: 

“I love the western folks better than 
ever, and my family loves them also. 
But after raising a family in Maryland 

first model 14 linotype sold in that spending eight years building a Ro- 
State. G. B. S Senff and J. W. Hedden, ’^nd Park home just to suit, the trans- 
Jr., who have had charge of the busi- Plantmg process was too many for us 
ness the past fourteen years, are rather there s one experience if there had 
proud of the fact. other pleasant thing—that made 

it all worth while: Getting acquainted 
with Ernest Bross, of the Indianapolis 

Kansas has 78 daily papers, 624 week- Star, who is the finest scout that ever 
lies and other periodicals, bringing the held a managing editor’s job in the en- 
Z~~~- trti! tc ?2L tire solar system.” 

Daily 
Sunday 

The Standard Union is the only Brooklyn 
newspaper which makes use of the word 
“net” in its statement to the Government. 

BACK TO ROLAND PARK. 

sold to George F. Gilbert by its for- end to end they would cover a distance 
mer owner, R. E. Van Derneer, who of 380 miles. 
shall in the future devote his time to In addition to the legular circulation 
the practice of law. of the State, advertisers in this issue 

- enjoyed the advantage of having bound 
The Manchester fConn.) Herald, es- copies of the paper placed in public li 

tablished as a weekly in 1881 and a hraries and Chambers of Commerce in 
semi weekly in 1893, is now published every city of the Lnited States of 25,000 
daily, beginning October 1. population or more. The management 

proposes to send bound copies of this 
edition to the chief consulate of the , , . , - • 

The Lead (S. D.) Fairplay has lieen United States of each South American educating them to get the best 
taken over by local men and is being country and in each European country, there is out of advertising, 
edited by George W. Kingsbury, Jr. The cover page was the work of the - 
Fred A. Mix, former editor, has severed State’s own artist and nearly all the jhe Advocate Pnblidiincr 
all connections and has gone east. cuts, both in the advertisements and the ^To„nt SterW K^ ba" 

- news columns, were made in the State’s 
The Horatio (.Ark.) Times has been engraving plant. The edition was print- 

sold to Curtis Ramsey by S. T. Michel, ed on the State’s four-deck Hoe press, 
who has gone to Hatfield to assume edi- A. E. Gonzales, president of the State, 
torial charge of a paper there. says that the edition contained $12,- 

*A fire started by a leak in the gas 000 worth of business which breaks all 
pijie leading to the metal pot on a type- records in South Carolina. The work 
setting machine caused a loss of $1,500 was done by six men under the direc- 
in the Odebolt (la.) News printing tion of W. N. Hudiburg, who was as- 
plant last week. sisted by W. H. Alston. grand total to 821. 
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Our Business is to Help You Sell 
Detroit and Michigan 

Mayor Gaynor of New York 
once said that one newspaper 
read and respected in the 
home is worth several times 
as many that are bought 
for their headlines and then 

thrown away. 

The Detroit Saturday Night 
Was built on the idea that in the grow¬ 
ing city of Detroit there was not only 
room for but a need of a clean illustra¬ 
ted weekly newspaper that would get 
into the h6mes of its citizens. Our suc¬ 
cess proved the soundness of that idea. 

We Offer You the Service of 
a circulation that gets into the homes 
and stays there. 
An editorial excellence that increases 
the pull of your advertisements. 
No competition with the unclean and 
fake advertiser. 

DETROIT SATURDAY NIGHT 
IS4-I60 Fort St. W.. Detroit. Mich. 

FOREIGN ADVERTISING REPRESENTATIVES 
Charles Seested, 41 Park Row, New York City, F. S. Kelly & Company, 1215 Peoples’ Gas Building, Chicago, Ill. 
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THE END OF THE GAME. 

Wk«t an Old Nawspapar Man Heard 

Hi* Fellow Worker* Say a* to 

Their Getting Away From 

New York’* Cruel Pace. 

(H'riffrn by a Veteran for The Editor and 
Publither.) 

New York is a funny place, particu¬ 
larly to the veteran newspaper man. It 
is the star of hope to young reporters 
and editors of all other sections of the 
country. Its glamour makes the papers 
of all other cities better because of the 
prayer in the hearts of the workers on 
those papers that their efforts may shed 
a gleam on the metropolis that will at¬ 
tract attention thence to them. Toward 
it, is a continuous stream of ambitious 
men; from it, a returning tide prac¬ 
tically as great. 

It has been the writer’s privilege dur¬ 
ing the twenty years he has given to 
journalism, “the game,’’ as the brawn 
and sinew of the profession are wont 
to refer to it, to have been connected 
in an editorial capacity with leading 
journals not only in New York, where 
he now is so employed, but in several 
bustling cities of the Middle West, and 
so he can speak with some degree of 
intelligence on this “ebb and flow” fea¬ 
ture of newspaper life here. 

NEW YORK THEIR GOAL. 

There seems to be a sort of “current” 
starting from the three Pacific Coast 
cities, Los .\ngeles, San Francisco and 
Portland, which leads the ambitious 
men of those cities toward Salt Lake 
and Denver. Thence they strike into 
Kansas City and St. Louis and from 
there make their ways into Chicago. 
So far their progress has been unham¬ 
pered. 

These wanderers from the Coast are 
welcome in the large Middle Western 
cities. But once in Chicago they meet 
the returning tide, men who have “made 
the trip.” Those who have gotten 
either to the ante rooms of the great 
metropolitan dailies and there been 
turned back by the inhospitable attend¬ 
ants who stand between the great army 
of applicants and the editors within or 
who have had their “show” on the pa¬ 
pers and have failed for one reason or 
another to make good. Then the first 
real strife begins. 

Probably half of the wanderers finally 
reach New York, some to remain but 
the major part to return. 

The currents in newspaper life are 
strikingly similar to those observable in 
professional baseball. There we note 
the ambitious youngsters of the bush 
leagues going onward and upward step 
by step till they reach the majors. From 
the day they begin to climb till they 
have “shown” in the big circuits they 
are constantly passing the men “going 
back” until they start to go back them¬ 
selves and then they are passing the 
youngsters on their way up. 

LIFE IN METROPOLIS. 

The life of the New York newspaper 
man, the chap who wins and “sticks in 
the big show,” is little different from 
that which he found in the small office 
he left when he started to climb. Prob¬ 
ably the only thing that really impresses 
him after the first few nights is the 
inexcusable (apparently) extravagance 
of the New York papers; their utter 
disregard of cf>st in the matter of get¬ 
ting news. Outside of that he sees no 
great difference, and in nearly every in¬ 
stance has li'tle Hifficultv in making the 
pace set by the fellows here. 

It is not the pace of the New York 
men that is hard to attain but the ab¬ 
solute necessity of never letting down 
from that pace. That is what kills; 
that is what finallv makes the New 
Yorker weary of life and long to get 
back once more to his little country 
paper, for strange as the idea appears 
the majority of New York newspaper 
men seem to have'nearest their hearts 
the desire to go to .some of the smaller 
Western cities and have papers of their 
own. 

It is that idea that leads me to write 
this, for it seems to me that it will be 
real news to the country editor. 

The other night I was sitting atop 
one of New York’s famous theaters. I 
was one of a group of writers and il¬ 
lustrators, the names of most of whom 
are household words in nearly every 
city of the land. 

MANY ANXIOUS TO QUIT. 

We had been watching the crowd 
dancing, and talking on varied subjects 
when one of the party, the managing 
editor of one of the great morning 
dailies, .said: 

“This town is getting on my nerves 
this summer worse than it ever has. It 
seems to me that I would be the hap¬ 
piest man in the world if I had a little 
daily paper in some town of about 
fifteen or twenty thousand population, 
somewhere in the Middle West. That 
is the life.” 

Now, strange as it may seem, but one 
of the party of seven negatived his 
suggestion, and he was a New Yorker 
born and bred. 

An artist, whose comicalities are seen 
in the dailies all over the country, con¬ 
curring, remarked: “Well I am mov¬ 
ing in that direction as fast as I can. 
1 have two camps in the desert of Cali¬ 
fornia and spend ten months of each 
year there. Soon I will make it about 
eleven and possibly eleven and a half, 
just coming out for air and water once 
a year.” 

“You’ve got nothing on me,” rejoined 
a writer of great prominence. “I am 
negotiating with the owner of a daily 
paper in a fair sized Western town to 
go there and assume the management of 
the sheet on a contract which in time 
will give me a half interest in the pa¬ 
per. I’m tired of this place, too.” 

Then we all liegan counting up and 
before we were through we had named 
at least ten newspaper men of this city, 
all prominent and all considered among 
the best in their lines, who either are 
planning to go “back to the soil” of 
newspaperdom or have hopes of buying 
some paper into which they can turn 
their very lives and by which they can 
gain happiness and freedom from the 
everlasting grind of New York news¬ 
paper life. 

THIS IS A FREE COUNTRY. 

Texa* Circulation Manager* A**ocia- 

tion Defend* a Member Under 

Attack. 

The directors of the Texas Circula¬ 
tion Managers’ Association stands by its 
memliers whenever any of them are at¬ 
tacked. The latest illustration of this 
fact is given herewith: 

-An unsigned circular was recently sent 
out by the International Circulation 
Builders’ Association, of New York, at¬ 
tacking the veracity of H. IL Fris, cir¬ 
culation manager of the El Paso Herald. 

The directors of the T. C. M. A. im¬ 
mediately took up the matter and sent 
to all its members and to the members 
of the International Association the fol¬ 
lowing letter, signed by the entire board; 

Houston, Tex., Sept. 22, 1914. 
Dear Sir and Brother: 

This in reply to a circular unsigned 
by an individual purporting to have been 
sent out by the International Circulation 
Builders’ Association of New York, in 
which the “veracity, etc.,” of H. H. Fris, 
circulation manager of the El Paso Her¬ 
ald. is questioned. 

Mr. Fris is a valued and respected 
member of the Texas Circulation Man¬ 
agers’ .\ssociation, as well as the Inter¬ 
national Order. His sincerity when 
making any statement is not to be ques¬ 
tioned. Each member of the Texas Cir¬ 
culation Managers’ Association would 
regard as a matter for his personal at¬ 
tention an expression of doubt as to 
Mr. Fris’ veracity or sincerity when mak¬ 
ing any statement. 

Whether or not to employ the popu - 
larity contest plan for securing circula¬ 
tion is a matter that a competent circu¬ 
lation manager can decide for himself. 
It is the privilege and duty of each mem¬ 
ber of the National Circulation Man¬ 
agers’ .Association to express his dis¬ 
approval or criticism to his brother mem- 
liers in the I. C. M. A. of any plan for 
securing circulation, and the members 

STATEMENT OF THE OWNERSHIP MANAGEMENT, CIRCULA¬ 
TION, etc., of 

The Seattle Daily and 
Sunday Times 

published every week day (evening), at Seattle, Wash., required by 
the Act of August 24, 1912. 

Note—This statement is to be made in duplicate, both copies to be delivered by 
the publisher to the postmaster, who will send one copy to the Third Assistant 
I’ostmaster-General (Division of Classification), Washington, U. C., and retain the 
other in the files of the postoffice. 

Editor, Blethen, Alden J., Seattle, Wash. 
Managing Editor, Blethen, Clarance B., Seattle, Wash. 
Business Manager, Blethen, Joseph, Seattle, Wash. 
Publisher, Times Printing Company of Seattle. 
Owners: (If a corporation, give names and addresses of stockholders holding 

1 per cent, or more of total amount of stock.; 
Blethen, Alden J., Seattle, Wash. 
Blethen, (Clarance B., Seattle, Wash. 
Blethen, Joseph, Seattle, Wash. 
Blethen, Rose A., Seattle, Wash. 
Duffy, Mrs. Florence Blethen, Seattle, Wash. 
Mesdag, Mrs. Marion R. Blethen, Seattle, Wash. 
Known bondholders, mortgagees and other security holders, holding 1 per cent, 

or more of total amount of bonds, mortgages, or other securities: None. 
Average number of copies of each issue of this publication sold or .distributed, 

through the mails or otherwise, to paid subscribers during the six months preceding 
the date of this statement. (This information is required from daily newspapers 
only.) 

Daily Times, 71,523 Sunday Times, 89,079 
ALDEN J. BLETHEN, 

Eilitor. 
Sworn to and subscribed before me this first day of October, 1914. 

(Seal) F. D. HAMMONS. 
Notary Public in and for the State of Washington, residing at Seattle. 

(My commission expires December 10, 1915.) 

September’s jGain 

14,084 
LINES 

Thirty September “Eves” smiled on The Seattle Daily and Sunday Times this 
year 1914, and as the last one skedaddled away into twilight over the Olympics a 
total of tM,124 lines of paid advertising had been recorded for the month, being a 
gain of 14,*t4 lines over the corresponding month in 1913. 

Advertising space carried by the four newspapers of Seattle for the month 
of September, 1914, as compared with September, 1913, measured in lines, is as follows: 

1914. 
The Times (Evening and Sunday). 8M,124 
The Post-Intelligencer (Morning and Sunday) 569,128 
The Star (Evening Only). 258,818 
The Sun (Evening Only). 245,056 

The Times’ Magnificent Lead 
for Nine Months 

Advertising space carried by The Times and The Post-Intelligencer for the first 
nine months of 1914, as compared with the first nine months of 1913 measured in 
lines is as follows: 

1914. 1913. Gain. Loss. 
The Times (Evening and Sunday). 8,S72,7M 7,764,(18 3(7,818 . 
The Post-Intelligencer (Morning and Sunday) 5,216,036 5,628,098 . 412,0(2 
The Times’ lead over The Post-Intelligencer in the first nine months of 1914, aggre¬ 
gated 2,856,700 lines. 

Circulation for Septemhef, 1(14: 

Average DAILY. 76,15« Average SUNDAY. . 92,020 

THE TIMES LEADS all r^ompetitors in Department, Furniture and Clothing Store, 
Moving Pictures and Classified Advertising. 

THE TIMES LEADS the P.-I. in PAID Automobile Advertising, January 1st to 
September 30, 1(14, by 70,238 lines. 

The S. C. Beckwith Special Agency 

1914. 1913. Gain. Loss. 
88*,124 866,(40 14,664 
569,128 610,778 41,650 
258,818 248,626 10,192 
245,056 344,638 *9,582 

NEW YORK 

Sole Foreign Representatives 

ST. LOUIS CHICAGO 

of our Order are quite competent to 
pass judgment for themselves as to the 
correctness of the viewpoint regarding 
popularity contests sustained by Mr. 
Fris, and this, too, without instructions 
or suggestions of parties without the 
Order. 

The members of the Texas Circulation 
Managers’ .Association unanimously sus 
tain our El Paso brother in his right to 
give free expression to the members of 
the 1. C. M. A. as to his sincere views 
regarding contests or any other circula¬ 
tion plan which he may wish to criticise. 

Respectfully, 
.A. P. G(K)I)m.\n. 

President Texas Circulation Man¬ 
agers’ -Association. 

NEW AD INCORPORATIONS. 
b'cltoy .Advertising Bureau, Inc., cap¬ 

ital $25 (XX). has been incorporated by 
E. C. Hill, C. S. Skinner and C. A. Har¬ 
ris. of New York, with offices at 1 West 
Thirty-fourth street. 

Programme Service Corporation, can- 
ital $5.CK)0. has been incornorated by H. 
White, E. J. Hunter and H. L. Schaefer, 
of New York, with offices at 55 Liberty 
street. 

JOURNALISTIC CHRONOLOGY 

Anniver*arie* of Intere*t to New*- 

paper Folk During the Week. 

OCT. 18. Charles Scribner, founder of the 
Scribner publishing bouse, bom In New 
York City (l>Ci4). 

OCT. lit. John Angus McKay, journalist, 
publisher of Fit and Spur, born In Ogdens- 
burg, .V Y. (1801). 

OCT. 111. David A. Curtis, contributor to 
the New York daily press since 187.'{, born 
In Norwich, Conn. (1.840). 

OCT. IP. The Baltimore (Md.) Daily 
Dispatch, the first penny paper published 
south of Baltimore, was issued by James 
Andrew Cowarden and William H. Davis 
(18.701. 

OCT. 21. John G. C. Brainard, poet, edi¬ 
tor of Hartford (Conn.) Mirror, born at 
.New London, Con-n. (17P0). He died In 1828. 

OCT. 2.'!. John R. Thompson, poet and 
iournalist, editor of Virginia weeklies and 
later literary editor of New York Post, born 
at Richmond, Va. He died In 187,7. 

OCT. 24. Don Carlos Seitz, business 
manager of the New York World since 1808, 
born at Portage, Ohio (18(12). 

OCT. 24. John M. Daniel, journalist and 
diplomat, long editor of Richmond (Va.) 
Examiner, born in Suffolk County, Va. 
(1.82.7). 

OCT. 24. Erastus William Osborn, edi¬ 
torial writer and literary editor of the 
New York World since 1901, boril BfWtB-' 
thpop, Mft (1800), 
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BUREAU ONE YEAR OLD. 
Results of TweWe Months’ Efforts 

of the New York World Toward 

Accuracy and Fair Play in 

That Big Newspaper. 

The Bureau of Accuracy and Fair 
Play maintained by the New York 
World, and which celebrated its first 
birthday in July, recently issued a brief 
summary of the work accomplished dur¬ 
ing its first year. The total number of 
cases considered during that period was 
432. The number of complaints involv 
ing accuracy or fair play which were 
sustained was 262 and 164 corrections 
were published. 

There were forty-one publications in 
the interest of fair play where the 
World had not been at fault. A ma¬ 
jority of these were made at the re¬ 
quest of persons who had been accused 
in the courts and who later asked that 
the fact be published that they had been 
cleared of the charges made. 

REPORT ATTRACTS INTEREST. 

The Bureau published in pamphlet 
form its report for the first six months 
work, with extracts from letters re¬ 
ceived from correspondents in various 
parts of tlie world. These reports were 
sent to all the schools of journalism and 
to newspaper editors and writers 
throughout the United States and have 
attracted much interest and favorable 
comment. A paper prepared by Isaac 
D. Wliite, director of the Bureau, was 
read in March last at the National 
Newspaper Conference, conducted un¬ 
der the auspices of the University of 
Kansas and was a feature of the con¬ 
ference. Extracts from this address 
and editorial comment upon it have 
been published broadcast. 

The World’s Bureau of Accuracy and 
Fair Play was also the subject of an 
address by Prof. Merle Thorpe, read 
before the con\ention of the National 
Editorial .Association at Houston, Tex., 
in .April last. Professor Thorpe said, 
in part: 

ENCOURAGING TENDENCY. 

“One of the encouraging tendencies 
in journalism is the Fair Play Bureau, 
established by the New York World. 
This plan is meeting and answering sat¬ 
isfactorily the majority of public crit¬ 
icisms, in many cases petty perhaps, but 
for all that making a sympathetic friend 
out of a man or woman who might 
otherwise be a bitter and jealous enemy 
against newspapers the rest of his or 
her life. When a man thinks he has 
received unjust treatment at the hands 
of the New York World, he is urged 
to submit his case before this Board 
of Fair Play. If it is found that he 
has been unjustly dealt with, uninten¬ 
tionally or negligently, everything pos¬ 
sible is done to make him reparation.’’ 

The World apparently is not only 
promoting accuracy and fair play in its 
own columns but is spreading the gos¬ 
pel of accuracy and fair play in jour¬ 
nalism wherever newspapers are pub 
lished. 

TWO GEORGIA DAILIES. 

Auguata and Athens Papers Show 

Marked Progress. 

The Augusta Herald, daily afternoon 
and Sunday morning, is nearly twenty- 
five years old, and in that time has firm¬ 
ly established itself as this .Augusta 
paper. In a city of 50,(XX), it has reached 
a circulation of 12,000 and covers dense¬ 
ly the city of .Augusta and a radius of 
forty miles around .Augusta. 

Two years ago, the .Augusta Herald 
started the .Athens Herald, an afternoon 
paper in .Athens, Ga. The same pro¬ 
gressive methods that have made the 
.Augusta Herald a success have been 
applied vigorously to the establishment 
of the Athens Herald. The Athens 
Herald has reached a circulation of 
nearly 4,(XX), the population of Athens 
being around 16,000, which shows the 
favor with which the people of .Athens 
have welcomed an afternoon paper for 
that city. 

.Augusta and .Athens are two of the 

I The Louisville Herald IP«f D*y 
_lUnluckv'a CrMtMl N«w«pap«r 

LOUISVILLB. KV , miDAV MOKMINC. OtTOBKR 1 

YOU MUST 
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WiraiS 'SE 
TARGET FOR 01 

MOOSE FIRE ^ 
OF DISC )fiD Si 
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§ D1sp((u.)b.L 
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^The Louisville 
Herald has the largest 
morning circulation in 
Louisville. 

^Its home deliv- 
ery circulation alone 
exceeds the entire daily 
circulation of the sec¬ 
ond Louisville morning 
newspaper. 

The Louisville Herald 
Member Audit Bureau of Circulations 

'DTIMi 

best towns in Georgia, solidly built, with 
splendid trade territories, and recently 
have done more public improvement and 
construction work than any two cities 
in the state. The afternoon field in 
these two cities is splendidly covered 
by the aggressive work of the .Augusta 
Herald and the .Athens Herald. I'hey 
are both members of the .Audit Bureau 
of Circulations, print daily their cir¬ 
culation figures and render splendid co¬ 
operative assistance to their advertising 
accounts. No two papers in the south 
better represent the new deal and the 
square deal in advertising and circula¬ 
tion methods than the .Augusta Herald 
and the Athens Herald. ^ 

For many years F. J. Sheron was the 
business manager of the Augusta Her¬ 
ald and part owner in the paper. Since 
his death his interest has been taken 
over by Bowdre Phinizy, who was asso¬ 
ciated with Mr. Sheron in the manage¬ 
ment of the Herald for the past fifteen 
years. The .Athens Herald was organ ■ 
ized just before Mr. Sheron’s death, 
about two years ago. 

In addition to straight, clean business 
methods, the policy of the Herald has 
always been independent, progressive 
and fearless, and the paper has fought 
many a good fight in the interest of the 
people and against strongly intrenched 
abuses in community life, as well as in 
state and nation. 

Mr. Phinizy was educated for the 
law, but bought an interest in the 
.Augusta Herald in l!iy4. and the part¬ 
nership lasted until Mr. Sheron’s death. 

These papers boast of their inde¬ 
pendence. as well as their constant up¬ 
lift attitude and their .service to the 
community—and are eciually proud of 
the fact that they have made this policy 
pay- _ 

League of Advertising Women. 

rile program of the next meeting of 
the League of .Advertising Women, 
which will be an informal dinner at the 
Prince George Hotel, New A’ork City, on 
Tuesday, October 20, will consist of ten- 
minute talks on the advantages of each 
type of advertising medium to the na¬ 
tional advertiser. There will be a 
speaker representing, respectively the 
magazines, the newspapers, outdoor dis¬ 
plays, street cars, foreign language press, 
premiums, trade papers, novelties, and 
he will have just ten minutes to prove 
his case. 

The East Kentucky News, of Whites- 
burg, Ky., has been purcha.sed by ,A. S. 
Petney, of Hazard. Ky., and will be 
moved to that place. Karl E. Davis, its 
present editor, will be retained, and will 
move with the paper. 

FOREIGN NEWSPAPER NEWS. 

Thirty-seven members of the staff of 
the Sheffield Telegraph have volunteered 
for active service during the war. 

It is reported that the Sunday edition 
of the London Daily Telegraph, seven 
issues of which have been published, 
will be discontinued, owing to the ex¬ 
cessive difficulty of printing, under pres¬ 
ent censorship conditions, really reliable 
intelligence of a nature to justify its 
continuance. 

The Daily Call is the name of a new 
London half-penny morning paper, the 
first number of which appeared Octo¬ 
ber 5. 

Competition at Jacksonville. 

.According to a report received in this 
city from Jacksonville, Fla., competition 
is so keen that prominent advertisers 
have requested the -Audit Bureau of Cir¬ 
culation to make an investigation for the 
purpose of a.scertaining the largest city 
paid circulation. It is said that there 
are two examiners of the .A. B. C. or¬ 
ganization now at work in -Jacksonville 
investigating the circulation of the Jack¬ 
sonville Times-L’nion and the Jackson¬ 
ville Metropolis. 

The Raleigh (N. D.) Herald has 
changed hands, H. S. Tovaas succeeding 
W. Dean Hnribut as editor. 
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RESTORING PUBLIC CONFIDENCE. 

Is there any better way to restore public conlidence 
than through the columns of the daily and weekly 
newspapers? Editorials and news articles, no doubt, 
are helpful in this direction but the advertisers can 
render a much greater service by talking optimism 
in their announcements and by practicing optimism 
in the conduct of their business. 

In New York, we are pleased to say, the leading 
department store owners were among the first to 
come to the front with messages of good cheer. 
John Wanamaker, Gimbel Brothers and R. H. Macy 
& Cc. have talked cheerfully and encouragingly about 
the outlook. Among the public service corporations 
the New York Telephone Company and the Con¬ 
solidated Gas Company have taken the lead. One 
of the mo:t notable examples among the general 
advertisers is that of the Studebaker Corporation 
which, on several occasions, has devoted its entire 
space to reassuring talks on the business outlook. 

If all who use the advertising columns of the 
newspapers would talk less about the war and hard 
times and more about big crops and the country’s 
resources and possibilities more business would be 
done. 

Tell a healthy man day after day that he is look¬ 
ing badly and after awhile he will believe he is 
sick and will be sick. In the same way if every¬ 
body keeps saying that business is going to the dogs 
it will go there all right. On the other hand preach 
optimism and practice it and business will improve 
right along in spite of the war. 

There’s nothing the matter with the United States. 
It is true that we have lost a big slice of our export 
trade but the bulk of our business does not come 
from foreign markets, but from our home market. 
A rich country like ours with a hundred million 
population can furnish enough aemand to absorb 
all of our manufactured and agricultural products. 
We have been buying abroad many millions of dol¬ 
lars worth of goods that ought to be made here and 
will be made here if our manufacturers are en¬ 
couraged to produce them. 

Therefore let us cheer up. If the war has directly 
interfered with our business let us discover ways 
and means to extend it to new fields or readjust it 
to the new conditions. Let us push goods “Made in 
America’’ and down forever the fetish that foreign 
made products are better than those made in the 
United States of America. 

There are merry times in the imlitical field of 
Kansas just now and the newspaper men are playing 
the aces. -Arthur Capper, of the Topeka Capital, 
is the Republican candidate for Governor and W. Y, 

Morgan has been nominated for Lieutenant Gov¬ 
ernor. VV’. E. Davis, of the Dodge City Globe hopes 
to be elected State Auditor and Earl .\kers, of the 
Stafford Republican, State Treasurer, and W. R. 
Smith, of the Columbus Advocate, State Printer. 
On the Progressive ticket Victor Murdock, of the 
Wichita Eagle, is the candidate for Senator and 
Henry Allen for Lieutenant Governor. Who says 
the newspaper men are not doing their duty in 
offering their services to the State? Should any of 
them be elected, and it is reported that the chances 
of several are exceedingly good, they will prove 
themselves faithful and efficient State officials. The 
readers of their several papers may kick at their 
retirement from the editorial tripod but what of 
that? 

In his review of the first performance of “Evi¬ 
dence’’ at the Lyric Theater Wednesday evening the 
New York Sun’s critic says: 

Then her traducer made his revenge more complete by 
dying and carrying along with him, wherever be went, 
this woman’s secret. 

The question that naturally suggests itself is where 
did her traducer go during his wanderings after 
dying? _ 

We do not agree with Bert Moses in all the views 
he expresses in another part of this issue, but that 
is no reason why we should not print them. He is 
an iconocla.st and although it sometimes hurts to 
see some of our cherished ideals viciously attacked, 
in the end it may be a good thing if it stirs us up 
to a more active defense of our beliefs. 

The Philadelphia Record Advertisers’ service de¬ 
partment is doing some splendid trade aid work 
for Ide collars, forecasting a large campaign, and 
getting haberdashers interested. This is the kind 
of work that really pays. 

DIVERSE DASHES. 
There is something more than a joke in these 

lines in F. P. A.’s “Conning Tower’’ in the New 
York Tribune; “Don’t be a piker. Buy a bale of 
radium and help Colorado. Or, buy a bale of ad 
vertising space and help the newspapers.” It is no 
secret that business depression has hit most of the 
newspapers hard. And the blow has come just at 
the time when the papers have been put to enormous 
extra expense because of their efforts to give readers 
the news concerning the war. Cable bills alone cost 
fabulous sums and as a business proposition just 
now even the most prosperous papers are doing little 
more than to hold their own. Yet the publishers 
are not sitting like beggars, hat in hand. They con¬ 
tinue to give to the public daily for a cent or two 
the story of the greatest war in the world’s history.^ 
•A generous support of their advertising columns 
should be their reward. And it is my humble opin¬ 
ion that business will not be better until advertising 
has been largely increased. Especially is this the 
psychological time for retail merchants to use news¬ 
papers to let consumers know of bargains because 
of a desire to move stocks. Quicker than any other 
agency will widespread advertising bring about the 
retail trade boom now so sorely needed. Try it, 
and sec if it doesn’t! 

It is my humble opinion that it will be a long time 
before a New York Legislature acts favorably upon 
the resolution just passed by the Brooklyn Bar Asso¬ 
ciation urging an amendment to the criminal law to 
forbid "any comment or false statement’’ concerning 
a court proceeding which “may tend to prejudice the 
rights of any party thereto.” In the first place, the 
legislators will think seriously before they antagonize 
the press. In the second place, the Brooklyn lawyers 
had no good grounds upon which to base such a 
resolution. There is no lack of laws to safeguard 
the dignity of our courts or the rights of parties 
to actions. Only recently a New York paper was 
punished for contempt, but it was not criticism that 
caused the court’s ire. When it comes to suppressing 
editorial privileges it will take more than a little 
hunch of lawyers to do it. 

The average politician, after basking for a time 
in the sunlight of publicity, becomes obsessed with 
the idea that news concerning him is of vital interest 
to the public and that he is conferring upon editors 
a great favor when he gives them “news” about his 
comings and goings, his party and his campaigns. 
I like that New Jersey law which compels designa¬ 
tion as advertising a lot of personal puffs for candi¬ 
dates. It has done away with much space grafting 
and has put considerable money into the pockets of 
publishers. The prescribed line “paid for by- 
committee” also relieves the paper from all respon¬ 

sibility as to the eulogy of the man who is running 
for office. At this time of the year it shuts out a 
lot of notoriety seekers. Likewise it makes the tight¬ 
wad pay if he wishes to prove to the people through 
his local papers that he is at least a near statesman. 
It is a law that in no way interferes with editorial 
endorsement, but it gives the editor a chance to 
express polite regrets and talk about violation of 
the statute when some fellow who has no claim upon 
him or upon his paper tries to work him for a 
political send-off. I have a suspicion that the news¬ 
paper men of New Jersey exerted some influence 
toward having such a protective measure put upon 
the statute books. 

ALONG THE ROW. 
Any American citizen who is not willing to pay 

the government two cents for carrying a letter from 
one to five thousand miles and deliverng it is too 
stingy to associate with decent people. 

LATEST ADVICES. 

“Write a general introduction to the war story,” 
said the editor to one of his star men, “and tell just 
what the situation is. Here are the latest dispatches,” 
and he handed the star man the following: 

Petrograd.—We have wiped out the Austrians. Will be 
in Berlin at 2 p. m. Wednesday. 

Berlin.—We have surround^ Paris. Will soon be 
eating sauer kraut on the Boulevards. Are now busy 
Hoching the Kaiser. 

Paris.—It is great fun to sit on tbe BiSel Tower and 
make faces at the Germans. They will never get in here 
except by freight. 

London.—Cruiser Bulldog has captured the German bat¬ 
tleship Dachshund and Frankfurter. Expect to send 
Kaiser Wilhelm der Butcher to join Kaiser Wilhelm der 
Grosser shortly. 

Vienna.—The King today looked like a two-spot. Re¬ 
fuses interview. 

Naples.—We shall try and remain neutral If our peo¬ 
ple will let us. It is much cheaper. 

Amsterdam.—All ready to pull out the plugs and flood 
the shop in case of invasion. It takes all the flght out 
of a soldier to wet the seat of his pants. 

Constantinople.—Have closed Dardanelles and prefer 
to keep our mouth In the same condition. 

STAFF CHANGES. 

Von Voigts-Rhetz—in place of Von Moltke—by 
order of Managing Editor Hohenzollern. 

The vigilance committees of the several advertis¬ 
ing clubs are prosecuting their work this fall with 
commendable zeal and the number of cities with 
ordinances against fake advertising is rapidly in¬ 
creasing. Elgin, Ill., is the most recent convert to 
the cause of truth in advertising. 

FROM THE SKINNERSVILLE SIGNAL. 

While the war in Europe continues the Signal 
will remain strictly neutral. We will accept ads 
from men of all nationalities at the flat rate of 25 
cents per agate line. 

here's to him. 

Collier’s is going to establish a humor department 
called “Pippins and Cheese.” Good scheme. Too 
many darn chunks of gloom in town now and the 
fellow who can chuck smiles around is filling a long 
felt want. _ 

KICK editor. 

James Mulhane, a veteran of the Row, is kick 
editor of the Brooklyn Standard-Union. It’s an 
awful job for a tender hearted man like James. He 
has to clip out all the scoops the other papers have 
on the Standard-Union, paste them on a half sheet 
poster, fill in the name of the reporter who was 
beaten—with the query, “Why didn’t you have this? 
See the Boss.” Yes—James sighs every time he 
fills in a slip. 

“off the griddle.” 

He used to dine at Hahn’s he did. 
He was a tony ‘feller’; 

But since the boss reduced the Staff 
He hies to Hitchcock’s cellar. 

DRIVEN TO IT, 

Przemysl—Is it any wonder that press operators 
drink ? 

TANK of gasoline. 

He reeled along through Frankfort street. 
The pressman did, he had a bun. 

And like an aeroplane felt he. 
Up-in the-air twixt World and Sun. 

Tom W. Jackson. 



October 17, 1914 THE EDITOR AND PUBLISHER AND JOURNALIST 351 

PPRSONAL.S Irvin S. Cobb, of the Saturday Eve- 
* ’-ling Post, and John T. McCutcheon, the 

Burt Williams, publisher oi the Ash- cartoonist, arrived in London on Thurs- 
PUBUSHER’S NOTICE. 

Subscription: Two Dollars a year in U>« 
United States and Colonial Possessions, {2.S0 
a year in Canada and $3.0U foreign. Pay- land Daily News, was on Monday nom jgy ^fter a two months’ visit to Ger- a year in Canada and $3.00 foreign,’Pay- Newspaper Property of Northwestern 

inated by President Wilson as collector jhey will sail for home next abie yearly in advance. ^ 
of internal revenue for the second dis- week. suggested that the publication should CjD- ^Annual volume of business It is suggested that the publication should - volume oi ousmess 

be mailed to the home address to insure 000. Can be bought for about $60,000. 
Return to owner for personal effort 

Opera Company Staff, who for several 872**agMe*Une8^°168*'on**four. ***** conuins j investment in past year over 
weeks wrote entertaining letters from xhe columns 'are 13 picas. $9,000. Proposition K. N. 

♦ * f f Wic/'nn'm — maiiea vo lue aome aauress w insure \j\aj. uc lui duuui ^puu,\AA/. 
tnci OI Wisconsin. William J. Guard, of the Metropolitan prompt delivery. Return to owner for personal effort 

George Glyn, editor of the Water Opera Company Staff, who for several «72**ae5e*Une8*°l68*'on**four ***** and investment in past year over 
town (N. Y.) Herald, IS in charge of weeks wrote entertaining letters from The*columns are 13 picas. $9,000. Proposition K. N. 
District Attorney Whitman s personal p^ris to the New York Sun, arrived in Advertising will not be accepted for the 
headquarters, which he has opened to vrp^„ York this week pages of the paper. — _ _ _ _ ri-irar—. 
further his candidacy for Governor. Roy L. McCardell, of the New York 

Carl Person, editor of a lalwr maga- pvening World won the first prize in Liberal discounts are allowed on either UMUm U mil^UUUIKaUU 

zine at Clinton, Ill., has bep acquitted ^ew York Morning Telegraph’s ““maU SdvertSnU^under proper clasal- Newspaper Propertle. 

of the charge of murdering Antone comedy scenario contest. 1 hree thou- Bcation will be charged as follows: For Sale T'lC Avo IMzivxr V/wlr 
Musser, former chief of police of that h„nrlrpfl md fiftv-fmir maiiu- and Help Wanted fifteen cenU a line; Busl- I'll 111 /VVc.y iiCvV 1 UiK 
citv Self-defense was oroven ■ nnnureu ami iiiiy luui mai u Opportunity and Miscellaneous ten 
city, sen aeiense was proven. scripts were submitted. cents a line, and situations one cent a word;- 

Clarence H. Baxter, editor of the Pat- riarenre M -Xirard soecial Associated ««« classified pages, 

erson (N J.) Guardian, will shortly pS"cmrerpo;iJent for%lridgepprt and «aM‘^e%ra^t|l(§|I|Nir^^ 
leave for San Domingo, where he will nearby towns, has resigned and is sue- New York—World Building, Tribune Build- 1^1 llula 

Newspaper Properties 

he collector of customs for the United i,„ 'rti’ntms K Manner soortinc Ing, Park Row Building, 140 Nassau street. 
States. Manning's (opposite the World Building), 33 

editor of the Bridgeport Sunday Herald, p^fij Row; The Woolworth Gilding, Times 
George M. Rogers, assistant general p m Clifford succeeds J. P. Bridges Building, Forty-second street and Broadway, 

manager of the Cleveland Plain Dealer, editor of the Cuero ( Tex ) Dailv basement entrance to Subway; BrentMO's 
_. o .a „„„ as City eaitor OI me i^uero ticx.; uAuy g ^ store. Twentv-slxth street and Fifth 
and Mrs. Rogers entertained ten mem- Record 
bers of the Plain Dealer classified ad- 

k iysDi 
WOTIHI 

Book Store, Twenty-sixth street and Fifth 
avenue, and Mack's, opposite Macy's on 

bers ot the Rlain IJealer classified ad- nallim late of the New York Thirty-fourth street. 
vertising staff with their ladies at din- G Vork American is Philadelphia—L. 0. Rau, 7th and Chest- 
ner at fhe Tleveland Athletic Tinh and * '"'^5 311(1 the NcW \ Ork .American, IS nUt. Streets., _ . _ ... ^ 

PitUb*ui*gh_Davls Book Shop. 416 Wood 

Fourteenth street, N. W. 
Chicago—Morris Book Shop, 71 Bast Adams 

street: Post Office News Co.. Monroe street, 
Cleveland—Schroeder's News Store, 8u- 

San Francisco—R. 
Market street. 

Bidwell Co., 742 

^a7er^at‘‘tLS\?eMer‘^T^e^dIy^l?gh^^ Oc! the San Francisco News. ^^PRUburgh-Davis Book Shop. 416 Wood newspaper that has a 
tober 7 The occasion was in celebra- William A. Drink wine, tor twenty Washington, D. c.—Bert E. Trenls, 611 practical monopoly in its field and 
tion of'the Plain Dealer classified ad- years with the Syracuse (N. Y.) Post- BoX' 71 Bast Adams 

vertising department having made ex- Standard, has left that paper to devot street: Post Office News Co.. Monroe street, 
actly double the number of contracts time to other work. Cleveland—Schroeder's News Store. 8u- 

during September just past, than they Dr. David E. Wheeler physician has P^iJ^fr^Vt-Vomo*^'‘*NewV Lamed 
made for the corresponding month one been sent to France by the New York street, w. 
year ago Sun to care for the F'rench wounded. San Francisco—R. J. Bidwell Co., 742 

Harry ■ P. Myrick, editor of the Mil- _= — 

to“S“rffiy*ilurhu'£i!‘d4lTa^ by H R. SM™!;!o’rt5’L^'a''„Sre^ BUSINESS OPPORTUNITIES 
shall street, as the result of a break- tor of the Binghamton (N. Y.) Press. AdvertUementt under tMe dtueincatUm tew — 

down a year or two ago from which Miss Margaret .\pplegate has re- tiie®’*“'** 
he did not fully recover. signed from the staff of the Reynolds- toorde to the line.- i 

Fred A Dodee who for the nact 16 (Mo.) Star and will go with the START NOW in the Publishing Business 
u 1 ^ ’ • . * P ‘ • Pokomoko (Md ) Enterorise as its citv and '“joy the boom about to begin. We I years has been associated as partner iii ^oKomoxo r-nierprise as us ciiy several good propositions. Harris-Dib- by 

♦Vio l-rnr.fr„.a I ^ ...i.i editor. ki- 71 Wr>t zird Street. New York an^ 

waukee (Wis.) Free Press, is reported 
to be seriously ill in his home, 446 Mar¬ 
shall street, as the result of a break¬ 
down a year or two ago from which 
he did not fully recover. 

BUSINESS OPPORTUNITIES 
Advertisement* under this clossi/lcation ten 

cents tier line, each insertion. Count 

draw a satisfactory salary for ser¬ 
vices. 

HARWELL, CANNON A McCARTHY 
Brokers in 

Newspaper and Magazine Properties 

Times Bldg., New York 

SITUATIONS WAN’TED 

cents per line, each insert* 
seven tcords to the line. 

Count Advertisement* under this olassiAootion on* 
_ cent per word each insertion. 

the Hanford (Conn.) Sentinel, has sold 
his half interest to the present partner, 
Joseph E. Richmond, and will retire 
from the newspaper field. 

Eugene Kieffer, editor of the Bell En- 

START NOW in the Publishing Business 
and enjoy the boom about to begin. We Editor and manager in city of about 30,000 
have several good proposition!. Harris-Dib- by forceful writer with business judgment 
ble Company, 71 West 23rd Street, New York and wide experience. Eleven years with well- 

IN NEW YORK TOWN. 

Boardman Robinson, cartoonist, has 
left the staff of the New York Tribune. 

IS YOUR NEWSPAPER LOSING MONEY? 
PERHAPS I CAN HELP YOU. 

known and most successful syndicate. Ad¬ 
dress 1) 1316, Care The Editor and Publisher. 

Live, capable reporter, nine years’ experi¬ 
ence, wishes immediate engagement on daily 

Eugene Kieffer, editor of the Bell En- RiJe Dudley has transferred his field O"® “1 trained and well known exec- or weekly; can come on receipt of wire; 
terprise, has been appointed postmaster headquarters from the Morning Tele- •" ‘I'® country with a record for high ^ree years last place; salary $18. E. Haley, 
at Remsen, Iowa. graph to the Evening World. efficiency is available for the publisher who is acme street, Newark, N. J. 

F. L. Eberhart is now editor of the David B. Plum, business manager of getting returns (in investment. Salary Exoerienced in the resultful efficient man- 
Summerficld (Kan.) Sun, succeeding the Troy (N. Y.) Record, has been in not important, but an interest m the property agement of large news departments; skilled 

Clarence L. Orr, who disappeared some New York this week on business. '® “ '* “ brams, abii- dressing a paper modernly; thoroughly 
three months ago. Karl A. Bickel, traveling representa- by and hard work against a reasonable share P^®«^'/„\>,d'7loping^^ 

-five of the United Press, was in New owner m a large city "^Sv^the averaV cotpled with 

GENERAL STAFF PERSONALS York last week taking orders from the '* “ manager who is a twelve years’ metropolitan and country ex- 
T- C 1  . , hiiz hns<! Rnv HnwarH REAL newspaperman; one who has the rare perience—strictly high-class young man, 

William E. Soule, hhancial editor of » ^ , , , , editorial knack that makes the popular pub- ^^Si^rFn'lTnRl*A?‘“FX^'?flTlVF'‘‘th*'- 
the Boston Post, has resigned to become Frederick E Brown one of the oldest ^ho can get the greatest effi- Effito' and Pubulhe^ EXtcDTIVE. care The 

ass()ciate financial editor of the Boston niembers of the World s editorial staff, mechanical departments on -i- 

^ Brown minimum operating expense; one who has Wanted position as cartoonist or in art 
Herman Reiwitch has been appointed Morning World’s sporting desk, made good as business manager; one who can department. Can work in any medium or on 

as assistant editor of the Chicago (Ill.) 's seriously ill m the Presbyterian Hos- ^ advertising; one who can build solid dr- s?re*et* Edf'M* 
Daily News. pital in New York. ^he nublisher looking for such a ’ ’ _ 1-^aiiy ?«Jews. piiai in i>icw iufk. culation. The publisher looking for such a 

C. E. Ash, formerly on the Portland Fr^nk I. Cobb, chief editorial writer combination can get a $10,(X» man on favor- 

(Ore) Morning Register has hernme World, has returned from a brief able terms by addressing Ability, Care The 

city editor of X Albanyhis farm in Connecticut. Editor and Publisher._ 

Democrat. Norman G. Thwaites, who resigned as SITUATION WANTED 

Francis E. Roberts has become city cable editor of the World WITH INVESTMENT! 
editor of the Utica Tribune. to join the Hritish troops, has been com- Young Man, 36, married, desires executive 

FOR SALE 

SITUATION WANTED 

WITH INVESTMENT! 
Young Man, X, married, desires executive 

Advertisements under this classification fif¬ 
teen cents per line, each insertion. Count 
seven tcords to the line. 

FOR SALE—At an exceptional bargain. \A- u f -a 1 * 1 -1 r missioned as a captain in the Royal position on daily paper in city of 20,000 or FOR SALE—At an exceptional bargain, 
waiter Ulttord, automobile editor of Jrjsh (iuards He w.-is in the battle nf over. College education, five years in adver- slightly uspd high speed thirty-two page 

the Portland Oregonian, has returned to the Aisne and sent fmm trenehes "‘7 ®* Printing Press, in j^rfect 
England to enter the Rritieh -.rm,, Aisne anti sent trom the trenches 25,000. Can invest up to $9,000 in proposition condition. Owners having consolidated and 

g ana to e ter the HritlSlt army. He ^ greeting to the World staff. Despite of proven responsibility. References. Ad- using larger press. Write for price and par- 
intends to rejoin the Oregonian staff hardships he was well when he wrote ‘''■®®* ® ^18, Care The Editor and Publisher, oculars. A. McNeil, Jr., Post Publishing “ iiin\i3iiiija, lie wda well wiicii lie wiuic. 
after the war is over. ... .* , . 

T? A i7...,.4. • * I ■ • 1 W. A. Thayer, city editor of the Morn- 
isU Kr ‘ World, has returned from a two 
istic French in the course in journal- weeks’ vacation, 
ism at the University of Wisconsin,_ 

Company, Bridgeport, 

MONOTYPE TO EXCHANGE FOR LINO¬ 
TYPE.—In first-class condition, low quad 

was engaged in doing newspaper work 
on the Liege Express through the bom New Jewish Daily. 

Advertisements under this elaseifioatUm. ten m 
cents per line, each insertion. Conn* type. Model D Keyboard. 6 8, 10 (2 faces), 
sev« ^ds to the linn. 12-point jnatrices . and molds, and display 

hardment, but escaped safely and has . “The Day,” a new Jewish publication, 
returned to resume his work at Wis- 's scheduled to make its initial appear- 

tn tKti Un» 12-point matrices and molds, and display 
molds. Running daily, but costs too much 
to operate for our grade of work. Exchange 

Chicago — New York — Phila- tor 1, 3 or S Linotype in good running order. is scheduled to make its initial appear- Chicago — New York — Phila- tor l, 3 or 5 Linotype in good running order, 
ance in New Vnrk \rnv#.tTilw.r !; Tti» the BLACK delphla. for 20 years the coal Will sell for $14(» cash. Machine at Lake- 
ance in INew York November 6. Ihe diamond trades’ leading wumal. Write wood, N. J. Write L. R. Fort, Daily Press, ance m New York November 6. Ihe ‘^fAMOND l^ini jiiunial. Write , . . . , 

J. McCan Davis, clerk of the Illinois follows ; Herman Bernstein, for rates. Plainfield, N. J. 

Supreme Court and a well known news- editor; Irving .\ltman, aclver- — --^ 
paper man of Chicago, has been nomi- "’a^ager; Morns Weinberg busi- T^njirRIRtiP -,„p IRi MISCELLANEOUS 

naW for CongresJan-al-LarBc on the WlHlElnE ™E IgyLP_ _ 
Repiihhcan State ticket. - ' Adverrtsement* under thU eiaeeification ten 

I.yron Dean Bailey, associate editor ue-i d u/Awi'rrrx fr" ITl) lA/ill lb ^ |p 15(111) IkVill V P*’’ **"*' inserttow. Coim* 
of the Johnstown Democrat, has come HELP WANTED lUI [ToU Ei^ U iTliy li^ a ‘p 
to New York to take charge of the Advertisements under this classification fif- Tug FAIRBANKS (ALASKA) DAILY ' 
metropolitan offices of the Stock Pro- insertion. Count nEWS-MINER, the oldest paper in Interior DAILY NEWS REPORTS. 

ducers Press Bureau, which supplies   ^J**H.*’ u -5' *1°”’ "*'»£* Special and Chicago new*. YARD’S NEWS 

weekly publicity service for stock com- Wanted—Experienced clas.sificd manager for world. *There are only 16,000 people in the BUREAU, \6f W. Washington St., Chicago, 
panics. leading paper (morning), city 60,000. State News-Miner’s district, but they produce and III 

1 T xr XT . • J references. Address Classified, spend from $5,000,000 to $10,000,000 a year. The __ 
Izaniet 1. AlcNamara has resigned as Care The Editor and Publisher. smallest piece of money there is ^c. piece— ^ 

city editor of the Bridgeport Telegram " which it the price of a newspaper, cigar or PACIFIC COAST 
and is succeeded hv Meigs Russell c 1 11 ADVER-TLSINf, MAN drink. One million was sent out of Fairbanks NEWS CORRESPONDENT 
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and political reporter for the Bridge- VP®" ®" monthly publication devoted to the paid. Everything is dear except advertising 
port Post is doing conv desk work at of motorists. All replies will be —advertising agents take notice—and the 
Hoivnkc Mass ^ ^ tr’l'i ■^'''’'■®®* J- The people buy whatever they want when they 

ADVERTLSING MAN 

Holyoke, Mass. Editor and Publisher. 

PACIFIC COAST 
NEWS CORRESPONDENT 

For 

Eastern Trade Journals 

CLARENCE P. KANE 

268 Market Street, San Francisco 
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What Happens in On 
Can Happen in Any Otl 

By WILLIAM C 
The Huyler people have discovered the power of advertising in newspa 

newspapers, on a very economical expenditure, whicf 
by concentrating their advertising in newspapers 

Mr. Benjamin Akin, who holds the dual position of 

sales and advertising manager for HUYL.ER’S, is a most 

enthusiastic supporter of newspapers. He has had an 

experience which justifies his statement that the daily 

newspaper is the most valuable asset in introducing and 

selling his goods. 

He conducted an advertising campaign in newspapers 

in the State of Illinois two years ago, involving an expen¬ 

diture of only $3600. He used a four-inch space, three 

times a week for 44 weeks, using the smaller newspapers 

throughout the State. 

The immediate result on the business was almost un- 

helievahle—the percentage increase being something 

tremendous. It almost quintupled the business in the 
State of Illinois. 

NEW YORK STATE D 
City PM«r ClfcclitiiB 7.M01. 10.000 I. Cit 

Albany Journal (E). "16,982 .05 .035 Ith 
Albany Times-Union (E). ♦39,915 .06 .06 Loc 
Albany Knickerbocker-Press (M). "38,511 .06 .05 Mo 
Albany Knickerbocker-Press (S). "31,140 .06 .05 Ne^ 
Auburn Citizen (E). "6,580 .0178 .0135 Ne^ 
Binghamton Press-Leader (E). "25,817 .05 .04 Nei 
Brooklyn Eagle (E&S) 3c. "44,227 .16 .16 Nei 
Brooklyn Standard-Union (E). "61,970 .15 .15 Nei 
Brooklyn Standard-Union (S). "71,254 .15 .15 Nei 
Brooklyn Daily Times (E). "41,050 .11 .09 Ne^ 

fBuffalo ^ Courier (M) . "59,669 ) 
TButtalo j Enquirer (E) . "50,323 J "109,992 .14 .12 Ne^ 

Nei 
fBuffalo Courier (S). "83,357 .14 .12 Ro 
Buffalo News (E & S). " 104,281 .15 .14 Sch 
Buffalo Times (E). "57,006 .09 .08 Trc 
Buffalo Times (S). "58,444 .09 .08 Trc 
Elmira Star-Gazette (E). "19,577 .035 .03 Wa 
Gloversville Herald (M). "7,060 .02 .015 Wa 
Gloversville Leader-Republican (E).... "5,349 .0143 .0107 

"Government Statement for October 1, 1914.—fOnly Buffalo paperi 

♦Government statement for April, 1914.—**Average net paid A.A.A. Audi 

Naturally, after having had this experience, Mr. Akin 

the next season advertised in the same list of publications, 

with practically the same gratifying results. 

This year the Huyler people intend to advertise in news¬ 

papers pretty generally throughout the entire country, 

using a 50-line double column space once a week, and a 

75-line double column space also once a week, except from 
the middle of November until the middle of December, 

when they will use instead of the 75-line double column 

copy a space of 100 lines across three columns. 

They will not advertise in every newspaper in the 
country, of course, but they will advertise in a great many 
of them. They have selected communities where thg 

candy habit is developed and where there is a chance for 

success. There are communities in the United States, 

strange to say, where there is very little candy eaten and 

where, upon investigation, there is very little likelihood 

of people changing their habits. 

New York Newspapers Serve Advertisers in 
Business Known Lockll} 

Twenty-four (24) leading magazines, with c’rcul 
Canada, have in the State of New York alone a coi'iibii 

In order to obtain this New York State circulation, 
lation of these magazines, inasmuch as it is manifestly in 
by zones. 

Therefore, the advertiser who wishes to buy the 
New York must pay the combined rate of these maga? 

Now, assuming that the national advertiser could 
combined rate is $79.56 per line, he will find that the 1,1 
State from these magazines costs him a total of $8.4' 

Comparing the cost of this New York magazine c 
centrated newspaper circulation around which this adv( 
per line the advertiser can buy a newspaper circulatio: 
gets in newspapers a bonus of 1,005,503 circulatic 
circulation. 

General advertisers, agents and space buyers seek 
tions and distribution facilities in New York City anc 
dominant newspapers listed above will aid and assist ^ 
municate with THE EDITOR AND PUBLISHER A^ 
Suite 1117 World Building, New York. Phones Bee 
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ne State in the Union 
)ther State in the Union 
I C. FREEMAN 
vspapers in local communities. They conducted a campaign in Illinois 
t^hich demonstrated to them just what could be done 
apers in a community, or a state, or a territory. 

As has l)een said so often in these articles, concentra¬ 

tion in sections or in communities or in territories, is the 
most sensible way in which to make an advertising appeal. 

Get at the spots where business can he done and develop 

business there. There is no wasted effort in covering 

communities where there is no chance of doing business. 

The Huyler business is going ahead in every direction, 

due entirely to the fact that Mr. Akin showed his Com¬ 

pany, by a reasonable expenditure, just what newspapers 

could do in helping them market their product. And 

now the Huyler Company is willing to hack him up to 

the limit because he has linked his salesmanship idea to 

his advertising idea, and the field sales force, as well as 

the whole management, are working in harmony, with 

the result that the business is moving forward rapidly. 

Here in New York State, any advertiser with a good 

product to sell and having a good business organization, 

can, through advertising in the list of newspapers printed 

on this page, make an iihmediate success. 

New York State is one of the greatest territories in the 

country—one of the most responsive. Its population 
represents, approximately, one-tenth of the total popu¬ 

lation of the United States. 

DAILY NEWSPAPERS 
000 1. City Taper CircoktioB 2.SNI. 10,0001. 

'5 Ithaca, Journal (E). °S,750 .025 .015 
* Lockport Union-Sun (E). °5,230 .0157 .012 
• Mount Vernon Daily Argus. °5,279 .0214 .015 
' New York Globe (E). ° 185,471 .28 .28 
35 New York Herald (M&S). ° 109,192 .50 .50 

^ New York Post (E). "SMOO .18 .16 
' New York Telegram (E). °220,453 .30 .27 
i New York Telegram (S). °220,672 .20 .20 
> New York Times (M&S). °259,673 .45 .40 
• New York Mail (E). ° 157,044 .32 .29 
> New York World (M&S). ‘’391,944 .40 .40 

New York World (E). ”386,505 .40 .40 
' Rochester Union & Advertiser (E)..,... ”38,715 .08 .055 
^ Schenectady Gazette (M). ”21,118 .06 .04 
* Troy Record (M&E). **22,106 .035 .035 
' Troy Standard-Press (E). *13,519 .0357 .02 
' Watertown Standard (E). ”10,621 .021 .0142 
^ Watertown Times (E). ”13,700 .02 .02 
,07 

ilo papers, publisher states, examined daily and Sunday by A.A.A.— 

A.A. Audit.—New York State population 9,113,279. 

iers in the Dual Capacity of Making Their 
.oci^lly and Nationally 

1 circulation scattered all over the United States and 
coi'iibined circulation of 1,787,119. 

ilation, it is necessary, however, to buy the entire circu- 
estly impossible for them to sell circulation by states or 

ly the 1,787,119 majii'azine circulation in the State of 
maj>^azines, which is $79.56 per line, 

r could use all the circulations of the magazines, whose 
the 1,787,119 circulation which he gets in New York 

of $8.44 per line. 
azine circulation with the cost of the combined con- 
lis advertisement is written, we find that for $4.9004 
dilation of 2,792,622. On this basis, the advertiser 
rculation at less than half the cost of the magazine 

rs seeking further light in respect to marketing condi- 
ity and New York State and the degree to which the 
assist with local cooperation, are requested to com- 
ER AND JOURNALIST, The Newspaper Advocate, 
es Beekman 4330 and 4331. 

Figure up the cost of advertising in this list of news¬ 

papers any way you please—the rate per line per thou¬ 

sand of circulation, or the rate per line per inhabitant— 
you wall find it the cheapest and most effective publicity 

you can buy. 

Whatever is advertised in this list gets in direct touch 

with homes in communities where people can visit their 

own stores and buy the goods advertised. 

NOTE: Each newspaper’s circulation is given as re¬ 

ported to the United States Government and is accurate. 
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MOSES ON THE UPLIFT MOVEMENT. 

The Omega Oil Iconoclast Protests Agsunst Taking Advertising Into 
the Pulpit—^Thinks Church Organs Should Be Edited hy a 

Good Ad Man with a Blue Pencil—Uplifters for 
Revenue Only—Need of Conunon Sense. 

By Bert Moses. 

Read history, and you will find that 
the church has always retarded progress. 
The darkest days of the human intellect 
were days when the church made the 
laws and enforced them. 

Every step in the upward march of 
man from monkey has been bitterly 
contested by priests, preachers and rab¬ 
bis, and all adown the ages are bloody 
trails left by brave souls who were cru¬ 
cified, poisoned, burned or tortured be¬ 
cause they dared to think for themselves, 
and who realized that the further away 
they kept from church the nearer they 
came to natural truths and the nearer 
they approached to God. 

This is not an indictment of the church 
but of the folks who have manipulated 
it. 

Re'igion never appeared in so bad a 
light as it does today. 

In Europe millions of men are wading 
in blood and tearing out the vitals of 
their fellow-creatures, yet all are Chris¬ 
tians, and praying to the same God to 
bring them victory. 

DESTRl tTlVE WORK OF CHURCHES. 

Germany, England, l-'rance, Russia, 
•Austria, Belgium and all the rest save 
japan are followers of the meek and 
gentle Galilean, whose one mission and 
one theme were Peace and Good Will. 

The bitter racial hatreds, the murder¬ 
ous impulses and the horrible inhuman¬ 
ities that are back of this cyclopean con¬ 
flict have all been instilled by the pulpit, 
precisely as the Bible shows has been 
the case for untold ages. 

-And over in Constantinople a silent 
and sick man in a fez smiles as he sees 
his Christian enemies doing for him 
what he himself would do if he could, 
and at this writing it looks as though 
he would sfK)n have a hand in it himself. 

We in .\merica are today facing a 
condition which some one has happily 
called “Commercial Theology.” That is 
to say, business, and particularly adver¬ 
tising, has been taken into the pulpit, 
and it has lieen placed there by men 
ujKm whom nature was stingy in bestow¬ 
ing brains. 

I hese men have fallen into the com¬ 
mon error of small minds that truth is 
to l>c found only in church, and that, 
through the pulpit is the purification of 
business to be brought about. 

Let it be stated still again that the¬ 
ology deals only in Ijcliefs, while busi¬ 
ness has to do only with facts. 

The taking of advertising into the pul¬ 
pit is analagous to swallowing a potato 
bug, and then swallowing paris green to 
kill it. The church is all right for peo¬ 
ple who are satisfied with Ix-lieving, but 
IS all wrong for people who are hungry 
for knowledge. 

The Augusta Herald 
AUGUSTA. CA. 

October Ut. 1»3 . (.tSS 
April 4th, 1*14 . *.*•• 
October Znd. 1*14 . 11,17* 

The AuRusta Herald guarantees a circu¬ 
lation in Augusta approximately twice as 
large as that of any other newspaper. 
Advertisers and agencies are invited to 
test the accuracy of these hgures in com¬ 
parison with the claims of any other 
Augusta newspaper. 

Foreign Representative 

BENJAMIN A KENTNOR CO. 
New York Chicago 

Colorado Springs 
rrs 

THE TELEGRAPH 
j. p. McKinney a son 

New York Chicago 

I have no fight with the church in 
spiritual matters, but I protest much 
against the plan of playing up the pul¬ 
pit in advertising. It seems to me that 
advertising is in a much better position 
to uplift the church than the church is 
to uplift advertising. Of the two insti¬ 
tutions, advertising is beyond any ques¬ 
tion based on a more substantial founda¬ 
tion than the church. 

The war in Europe, I hope, will bring 
about a rehabilitation of religion. Every 
human emotion cries for a change in 
spiritual affairs—a change that will 
make future wars as impossible as dodg¬ 
ing death. Would it not be a most 
ben-ficent move for the Associated Ad 
Clubs of the World to lead in this com¬ 
ing rehabilitation? 

PLAYING UP THE PULPIT. 

Instead of delegations from abroad 
coming over here to attend conventions, 
why not send a delegation of American 
ad men to Europe to overhaul and re¬ 
place the wornout religious machinery? 
Any good ad man could go through the 
tenets and dogmas of the church, and 
bring them down to a twentieth century 
basis. He could take a blue pencil and 
cut out of the Bible thousands and thou¬ 
sands of lines that are irrelevant, in¬ 
consequential and immaterial—also lines 
that tell of bloody wars and human 
slaughter. 

I imagine he could strike out every¬ 
thing in both Testaments but the Ser¬ 
mon on the Mount, and upon that clas¬ 
sic alone build a profoundly wise and 
beautiful religion much as Jesus him¬ 
self would probably want it done. 

GOD AND THE GREED FOR GOLD. 

.\dvertising as we understand it is 
a method employed to acquire riches, 
while the church was founded upon the 
teachings of a Man whose hatred of 
riches was intense. It seems to me just 
as consistent and proper to take the 
barber business or the sa.usage business 
or the glue business into the pulpit as 
to take the advertising business there. 
One is just as honorable as the others 
but it grates on the soul to think of 
connecting God with greed for gold. We 
are now in the grasp of the “Uplift” 
gents. VV'e have them in Washington. 
We have them in all the State legisla¬ 
tures. We have them writing for the 
magazines, and they have succeeded in 
lifting pretty much all the advertising 
out of them. 

We have them everywhere. We have 
them working Sundays, holidays and 
nights, turning their self-proclaimed vir¬ 
tues into channels that puts money in 
their cash accounts. They are uplifters 
for revenue only. They have everlast¬ 
ingly lambasted big business. They have 
nearly killed the railroads. They have 
placed many swift kicks under the coat 
tails of Wall Street. They have pounded 
judges and lawyers. 

Politicians, patent medicine men, po¬ 
licemen and plumbers have all lieen 
branded with hot irons, and the air is 
redolent with the odor of fried flesh. 
They have passed laws and laws, and 
ordinances and ordinances, until an ad¬ 
vertiser is not quite sure whether it is 
lawful to blow his nose on Sunday or 
scratch his leg if it itches. Laws, by 
the way, are passed by men who do not 
know what the laws mean. Then we 
put judges on the bench to find out what 
it is all about. Of course, the judges 
themselves do riot know. Some of them 
decide that this or that is .so, while oth¬ 
ers decide that this or that is not so. 
.\nd there you are! 

.STATUTE-CREATED GOODNESS. 

And for the millionth time the effort 
is l>eing made to create gowlness by 
statute, when we all know that good¬ 
ness does not come out of legislatures, 

but out of education, training and en¬ 
vironment. The Uplifters have commit¬ 
tees poking around looking for victims, 
just as the church used to have spies 
seeking out heretics. Everybody is bad 
but the lilliputs who are willing to sac 
rifice a conviction to conform to a pre¬ 
vailing custom. 

The result is the result of all fanatical 
reforms. That is to say, things are on 
the bum. History is repeated, and we 
are going through the throes of reac¬ 
tion born of unworthy zeal. Henry 
Thomas Buckle’s “History of English 
Civilization” is a story of many cen¬ 
turies. and it reads today as though it 
includes the present one. Buckle shows 
in a masterly way that themes which 
are trifling have always been given prec¬ 
edent over themes which are great. 

He shows that since the human intel¬ 
lect dawned the mind of man has been 
diluted by being made to conform to 
standards of practice fixed arbitrarily 
by men who are developed like a bottle 
—from the neck down. The vanity of 
these standard-makers is fed by the ap¬ 
plause of the mob of nobodies who are 
themselves incapable of independent 
thought. They do not seem to know 
that the greatness which is inseparable 
from success can neither be increased 
nor decreased except by acts which pro¬ 
ceed solely from the man himself. 

ETHICAL IMPEDIMENTA. 

Ethics dwarfs the energies of the hu¬ 
man mind. Ethics sets a limit to the 
majesty of the intellect. Ethics restricts, 
impedes and bars the upward march of 
man. To observe ethics is to admit 
inferiority—to confess that your own 
brain is incapable of deciding between 
what is decent and what isn’t—to con 
cede that a committee is wiser than the 
universe. 

Ethics is for the guy with the hun- 
dred-dollar rod and the imported reel, 
with which he catches little fish, while 
the guy with the home-made tackle 
hooks the big ones. Ethics is to a pro¬ 
fession what fashion is to fops. Fash¬ 
ion names the color of your socks and 
prescribes the hang of your pants, hut 
some of the greatest men in history got 
along without either socks or pants, and 
of course eschewed ethics. Go back to 
.\thens if you want proof. 

Modern advertising gatherings make 
a specialty of noise. They take noth¬ 
ing for a subject, and proceed to talk 
at great length about it. Their diplo¬ 
macy is of the prairie dog variety— 
they do not go more than three feet 
from the hole. 

Like the would-be suicide, who had 
the tree and the rope, but not the cour¬ 
age, they have the opportunity, nut not 
the ability to utilize it. 

Their fountain of highest appeal is 
a committee. A committee decides, once 
and for all, deep problems that have 
ever perplexed the universe. A com 
mittee goes into labor and brings forth 
something like this: “The differential 
of a variable affected with an exponent 
is the continued product of the ex¬ 
ponent, the variable with its exponent 
less 1, and the differential of the 
variable.” 

AD MEN SHORT ON HORSE SENSE. 

The men who now' hold advertising 
in the hollow of their hands are long 
on badges, rules, card systems, charts 
and geometrical gimcracks, but sadly 
short on horse sense. They run to tan¬ 
gents of curves and to locating the hy¬ 
potenuse of a rhombohedron. At adver¬ 
tising meetings there is a manifest 
dearth of original thinkers. You know, 
when an orator arises and .salutes the 
chairman, precisely what he is going to 
say, and you can guess to a nicety what 
a committee will do when it is appointed. 
V’our hungry mind is rarely fed with a 
new thought or with an idea that has 
a spine. 

You know that “Truth” is going to be 
lassoed and hogtied according to the 
way Truth is interpreted by the com¬ 
mittee. You know the word “Liar!” 
is going to be bandied about as freely 
as the word “Banzai!” in Japan. You 
know that the bad side of advertising 
is going to be shown up under scare 
heads on the first page, while the good 

is going to be put in 5-point type among 
the want ads. You know that the al¬ 
ready flat wheels of “Honesty” are go¬ 
ing to be worn still flatter, and you 
know that the “fakirs” are going to get 
a jar from behind. And you know that 
not a single, solitary syllable is going 
to be liberated in proclaiming the maj¬ 
esty of Common Sense. 

Advertising conventions remind us of 
the French nobles who were leaders of 
the Fronde. Instead of concerning 
themselves over questions of pressing 
importance and the general good, they 
wrangled over questions like these: 
Who should have an armed chair at 
court? Who should be invited to royal 
dinners and who should be given the 

(Continued on page 35,5.) 

FOR SALE. 

Duplex, Twelve Page, Flat 
Bed Perfecting Press 

prints four, six, eight, ten and 
twelve pages from type; speed, 4500 
per hour; length of page, 
folds to half and quarter page 
size. Press is in good condition 
and can be shipped quickly. 

WALTER SCOTT & CO. 
Plainfield, N. J. 

We can increase your bosiness — 
you want H increased. 

You have thought of press clippings 
yourself. But let us tell you how 
press clippings can be made a busi¬ 
ness-builder for you. 

BURRELLE 
60-62 Warren Street, New York City 

EstaUishid a Quarttr of a Century 

Most Far Reaching Newspaper 
Reading Concern in Existence 

ATLAS PRESS 
CLIPPING BUREAU 

CHARLES HEMSTREET. Maaasar 

We furnish everything that looks 
like a press clipping from all over 
the world. 

Our Motto-RESULTS COUNT 

218 East 42nd Street New York 

CaMuutUm Prets Clippings 

The problem of covering the Canadian 
Field la answered by obtainms the service of 

Tht Dominion Press 
Clipping Agency 

which gives the clippings on all mattos of 
interest to you, printM in over 96 per cent, 
of the newspapers and iniblicationa of CAN¬ 
ADA. 

We cover every foot of Canada and New¬ 
foundland at our bead ofiica. 

74-76 CHURCH ST.. TORONTO, CAN. 

Price of service, regular press clip 
and dit rates—ipecia] rates and diacounta to ^tde 

and Newspapers. 

TAKE IT TO 

POWERS 
94 HOURS 

iOUT OF 94 

TWrASTBSTl 
ENGRAVERS^ 

ION EAKTH 

IWTTOAlLTTttHil 

HKnUCNORmi 
iBSHssaauStn TsL 4W»4Biilws 
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Trade Newspaper Advertising““Why” Talks—Number Seven 

The Work 
the “Special” 

To say that THE EDITOR & PUBLISHER believes in 

the “special,” that it considers him a vital and necessary 

factor in the organization of a successful daily newspaper, 

seems superfluous. He exists because he produces results. 

And it is well known that, among the special representatives 

of leading dailies, whose headquarters are in New York, 

Chicago, Boston and San Francisco, are to be found some 

of the ablest men in the newspaper profession. 

The work of the “Special” differs from that of the local 

advertising solicitor—is far more difficult. For, in the city 

in which it is published, advertisers usually KNOW A 

NEWSPAPER. It is not often that a local solicitor faces 

the task of convincing a merchant that his paper is better 

than the others—for the merchant knows all about the 

matter, from practical experience and close observation. 

But, except in instances where one newspaper stands out 

far above its comi)etitors in a city, the “Special” must 

ENLIGHTICN THE NATIONAL ADVERTISER as to the 

situation. He must educate him as to the essential relative 

values of the pai)ers in the city in question. HE MUST 

TEACH HIM WHAT THE LOCAL MERCHANTS AL¬ 

READY KNOW ABOUT THESE NEWSPAPERS. 

But, however capable and vigilant the “Special” may be, 

he cannot be omnipresent. He cannot select the “psychic 

moment” for a favorable interview with a particular Na¬ 

tional advertiser. And he may, in some instances, secure 

but «i small order for his paper, where a big one would have 

been far a wiser investment for the advertiser in question. 

THE EDITOR & PUBLISHER is read, for its news 

about newspajier conditions, by practically every National 

advertiser. ItTmds him at the right time—at “the moment 

of inclination,” when he takes up the task of finding out 

“what is what” in the business of newspaper making. And 

the aggressive newspaper, has in these columns, the oppor¬ 

tunity to talk to him at greater length than its special 

representative may find it possible to do. 

Publicity, fully informing, in these columns, “paves the 

way” for that bigger contract which your “Special” hopes 

to secure from the National advertiser. And thus it, would 

seem to be good business policy to strengthen the arm of 

your “Special”—to give him an effective “advance agent.” 

SPHINX CLUB DINNER. 

Jo*. H. Appel Urge* Erection of Ad¬ 

vertising Building in Greater New 

York—Matter Taken Under Ad¬ 

visement by Club and Committee 

Appointed—O. C. Harn Gives Inter¬ 

esting Talk of “Ad mortising Up.” 

The Sphinx Club held its first dinner 
of the present season at the Waldorf- 
Astoria Hotel, New York, Tuesday eve¬ 
ning, the new president, Henry C. 
Brown, presiding. 

O. C. Harn, of the National Lead 
Company, gave an address on “Advertis¬ 
ing Up,” in which he pointed out the 
fact that advertisers who used space in 
educating people’s taste to better things 
were doing a distinct service to man¬ 
kind, and made it plain that, in his esti¬ 
mation, advertisers who based their cam¬ 
paign on the “bargain” basis were not 
advertising up, but, on the contrary, were 
destroying confidence and faith in all 
advertising, for, in his estimation, they 
generally failed to deliver. 

JOS. H. appel’s talk. 

Jos. H. Appel, in his talk, urged the 
club to take the initiative in the erec¬ 
tion of a great advertising building in 
New York City. 

Mr. Appel said New York is the centre 
of the world’s advertising; that 2,000 of 
the 22,000 periodicals of the country are 
published in New York slate and 878 
in New York City; that 162 advertising 
agents and 219 agents, representing 1,346 
publications, have their headquarters 
here, and that every day there are in 
New York City visitors from other 
cities, hundreds of advertising men, 
scores of newspaper men and thou¬ 
sands of merchants, all of whom could 
make such an advertising building their 
home. 

He suggested that eventually the build 
ing could become headquarters for such 
New York business organizations as the 
Chamber of Commerce, the Merchants’ 
Association, the Aldine Club, the Adver¬ 
tising Men’s League, the Quoin Club, the 
Associated Press, the United Press, the 
various publishers’ associations, the typo¬ 
graphical and engraving organizations, 
the various local trade and business or¬ 
ganizations, and all bodies interested in 
business and advertising. 

It was urged that the building be 
erected under the auspices of the 
Sphinx Club, because that organization 
is the father of all advertising clubs; 
but whether backed up by the Sphinx 
Club or not Mr. Appel said such a build¬ 
ing would eventually be erected because 
it is needed. It would be independently 
financed, of course, as a separate busi¬ 
ness proposition, but it would be the 
home of advertising and would bring 
together in this city' a centralization and 
crystallization of the world’s advertising 
interests, direct and allied, welding them 
together into one living co-operative 
force for the good of all advertising. 

TO ADVERTISE ADVERTISING. 

The building, Mr. Appel said, would 
advertise advertising and would be a 
beacon light that would shine ’round the 
world. 

It should be New York’s largest build¬ 
ing, containing a huge auditorium for 
business and advertising meetings, a vast 
banquet hall for dinners, a great res¬ 
taurant, an advertising library and sta 
tistical bureau, a co-operative printing 
plant, engraving and lithographing jilant, 
and artists’ studio—all in charge of a 
paid organization that would manage its 
affairs. 

Mr. Appel referred to the Great 
Sphinx of Gizah which held in its arms a 
Temple of Truth and Light, and urged 
that this new building to be erected “in 
the arms of the Sphinx Club” would 
liecome a Temple of Advertising, a 
shrine for all the advertising interests 
of the world. ,. 

I". James Gibson, “the daddy of the 
Sphinx Club,” being called on for an 
opinion as to the feasibility of Mr. Ap¬ 
pel’s idea, said he considered it a good 
one, and urged the club to seriously 
consider it. 

J. B. Greenhut also concurred, and 
gave as his opinion that the idea was 
practical. 

President Brown asked for a vote, 
and it was unanimously agreed that a 
committee be appointed to give* the 
matter consideration. 

This committee will consist of Jos. 
Appel, chairman; Paul Meyer, George 
Ethridge, James O’I'laherty, A. J. C. 
Hammersfahr, vice-president of the 
club, and R. F. R. Huntsman. 

There were about 130 present. 

Be Glad You Are Alive 1 

“What’r’ye complaining for? You’re 
alive, ain’t you? and that’s worth a great 
deal. You’ve read the papers, and you 
notice you were not included with those 
who were blown away in the cyclone; 
when the ocean liner went down, you 
were not among those who got a per¬ 
manent resting place down in the deep 
where the .sea gems lie; and mermaids 
fair are not chanting your dirge in 
ocean’s coral cave. No; and don’t for¬ 
get that you are right here, breathing 
the best of ozone, while the half-dozen 
who tried to drive their car up a tree, 
and are now in the hands of the serious 
and long-visaged party, have lost the art 
of breathing. You didn’t get a fatal 
cramp in swimming; and when the fire 

.proof theatre exacted its tribute of hun¬ 
dreds your business kept you at home. 
Don’t complain. You have a lot to be 
thankful for. In the last strike riot you 
were not the innocent bystander who 
got the brick.”—The Calumet. 

NEWSPAPER ACTIVITIES. 

The Jackson (Mich.) Patriot, a morn¬ 
ing paper, issued sporting extras in the 
afternoon to take care of the world’s 
series baseball games. 

The Chicago-Examiner has published 
a 300-page cloth-bound book entiled 
“Motor Register of Chicago.” The book 
contains the name, address and license 
number of every motor car owner in 
Chicago. A section of the volume is 
devoted to motor routes in Illinois and 
Indiana. This work is being sent with 
the compliments of the newspaper to 
everyone who clips a coupon from the 
Chicago Examiner. 

UPLIFT MOVEMENT. 
(Continued from page 354.) 

frigid mitt? Who should be kissed by 
the Queen and who not? Who should 
have tile first seat in church ? How 
much dignity should a noble have in 
order to justify his entering the Louvre 
in a coach? What should be the length 
of the cloth on which persons of dif¬ 
ferent rank were allowed to stand? 

QUIBBLING OVER SMALL THINGS. 

And, exhausting all others forms of 
absurdity, they quarreled over who 
should have the honor of giving the 
King his napkin at table, and who 
should enjoy the inestimable privilege 
of helping the Queen put on her shift! 

And all this is ethics and uplift! 
Good friends, this Uplift movement, 

as engineered by man, cannot overcome 
gravitation as established by God. Let 
us keep both feet upon the ground. It 
is unsafe to lift so much as one foot 
from earth, as is shown in the case of 
the old lady who was crossing the trol¬ 
ley track. She asked a policeman; “Mr. 
Officer, will I get an electric shock if 
I put my foot upon the rail?” 

“No, lady,” replied the cop, “unless 
you put your other foot up against the 
overhead wire.” 

1 he world docs not need any more 
uplifting by upstarts, nor does it need 
any more laws, but Ciod knows it needs 
the beauty and the power and the man¬ 
hood that are inseparable components 
of Common Sense. It needs to be told 
that the way to tie yourself down to a 
job is to do what everybody else does, 
and the way to lift yourself to be boss 
is to do pretty much as you please. 

The folks whose names you read in 
the papers are individuals, while the 
millions whose names are seen only on 
gravestones were just people. Of course, 
it is an honor to be a person, but still 

there is a bit more satisfaction in being 
an individual. The ethical gent is a 
hunker. 

The professional Uplifter is putting 
business on the blink. 

Let us just be men and exercise our 
common sense. Let each do the thing 
his own way, and not put advertising 
on the same basis as a string of sau¬ 
sages—each link like the rest. Let us 
adopt the Golden Rule as a complete 
Code of Ethics. W’hisky’s virtue is this; 
It is good to drink occasionally because 
the drinking of it teaches you how much 
better you feel if you leave it alone. 
“Every little highball has a headache 
all its own,” as Helen Rowland puts it. 

And so there is, after all, some con¬ 
solation in occasionally passing through 
an Uplift movement, for the experience 
teaches us how much better off we are 
after we get the bad taste out of our 
mouths. 

It’s all right to mount into the ether 
when you are dead, but during life the 
earth is the best place to inhabit. 

When I die, and a monument is erect¬ 
ed over my bones because of distin¬ 
guished services rendered in uplift work, 
this is the epitaph I want graven deep 
in the everlasting granite: 

“This man never uplifted anything 
but his voice and that was against sham 
and pretense.” 
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PULITZER SCHOOL’S GROWTH. 
WILL THEY CENSOR PAPERS? 

Correspondent Calls Attention to 

Probable Result of Motion 

Picture Regulation. 

Low AnK<'les, S.pt. -■>, l!tl4. 
The Ediior and I'ublisber, 

•New York City. 
It baa btfn a Iohk wuilc since 1 bothered 

you witli niy more or less valuable ideas 
but I have a que.stion to be discussed which 
1 verily Ixdieve is one that every news- 
(laper in this country should be mightily 
Ibterested in. This is tiic question of cen¬ 
sorship. nutionai or local, ot tbe motion pic¬ 
ture. ilow does that affect the daily news¬ 
paper? In this way; 

Haring gotten away with this self-ini- 
pos<'d duty of censoring motion pictures 
and being allowed full sway to cut any 
Incidents they see lit, regardlc;ss of their 
fitness to do so, do you or does any think¬ 
ing newspaper man believe that these cen¬ 
sors will stop there? .Not on your matrix! 

Sooner or later these self-opinionated cen¬ 
sor b >ards will take It on themselves to 
proce»-d and try and censor the newspaper 
too! Having felt their power and enjoyed 
it, they will never be satisfied with rutting 
out kisses which they do not think brief 
enough nor with deleting other puerile In¬ 
cidents which in their narrow minds are 
thought to be injurious to tbe morals of 
youth. Once having enjoyed power th<»y 
will seek to enlarge their power of censor¬ 
ship and if the newspapers themselves do 
not cease to back them up and to continue 
to praise their efforts, take it from me, 
these same newspap»?rs which have been 
nursing the vii>er of censorship will find 
themselves censort^i by these same boards. 

Aside from the fact that any censorship 
except by the peoiile—the public—them¬ 
selves is illegal and unconstitutional, the 
silly and ridiculous cut-outs made by these 
boards are In themselves an Indictment of 
their value as protectors of the public youth, 
etc. 

M.\Y bKT AfTtat DAll-lES. 

The fact that they cut out and prohibit 
sr< lies and incidents that are fully and In 
detail allowed publication in the dally press 
and magazine-, has be«'n called to their at¬ 
tention often, and this fact will only add to 
thi* growing suspicion in their (>ow<‘r-lusty 
minds that they then ought to censor these 
l>ai>ers and magazlm-s also. And believe me. 
they will do It too. unless the dailies pre¬ 
pare to slop the censor s mad slashing of 
pictures out of all rhyme or reason for 
same, by ridiculing the ridiculous manner 
of the opi-ration of these censors. 

Examples of unreasonable "cut-outs’’ are 
legion. In Chicago recently they cut out 
of lertaln pictures a h-tter with a postage 
stamp on it! 

It can readily be se*n that a picture 
shown after certain scenes ar<- revnoved 
ruthlessly by the scissors of the censor, 
must look worse artistically, and In clarity, 
than it did before. Thus the censors oper¬ 
ate entirely in opposition to their avowed 
purpose. 

A moral may !><■ jiolnted by the fact that 
the white slave idetures universally con- 
demmsl by mo.st exhibitors, were fully 
pas-<sl by the .National Hoard of Censors, 
which have passed other pictures much 
»orB«- in moral effect than many they scis¬ 
sored to satisfy their vanity and lust for 
power. Time after time, cut-outs by these 
censors force upon the audience an unex¬ 
plained situation that is Infinitely more 
Improper or immoral than the original ex- 
I lained situation was. 

DAII.V PRESS SHOCl.D AtT. 

t)nly through the daily press—which, 
mark me. is In Imminent danger from these 
censors—can their vandalism be sto|)p€‘d. 

I'nforlunately the daily press has held 
a rather slighting opinion of the motion 
picture, for no apjiarent reason--certainly 
not since the art has grown to be what it 
is today. Columns have been printed about 
the immoral influence of the motion pic¬ 
ture. in many cases painting particularly 
to the ‘•.'j-cent theater." quite unmindful 
wnd likely quite ignorant of the fact that 
the pictures shown In the cheap theaters 
are exactly the same shown in the high 
class house, except that the cheap houses 
get the pictures some months later than 
they are released to the higher priced 
houses. That is the only difference, yet the 
press unfairly shrieks against the "cheap 
motion picture shows"! 

The educational and moral effect of the 
motion picture, acting as a visual example, 
is beginning to be rerogniz<-d by many 
dailies and some of them in New York are 
devoting columns to regular criticism of 
them. So why not go further and help the 
motion picture Industry to rid itself of this 
old-nian-of-the-sea censorship, which threat¬ 
ens to throttle It? Why not. when the 
press itself is in danger of being throttled 
by it themselves? The latter la a prophecy 
lielieved in and seen by every clear-minded 
motion picture man, who cannot understand 
why tjie press keeps silent about It. when 
they ought to see they are liable to be 
enrompas8«al and their artivitli>g threatened 
by the same vandals. 

I b<-lieve that this matter should be 
brought to the attention of the press of the 
country by your valuable publication and 
start a discussion thereof that will bring 
about some abatement or this nuisance and 
real menace to art ; and realize the un¬ 
doubted value to the community at large 
of this ally and co-worker for good—with 
th4- dally press the motion picture. 

Very truly yours, 
RUSSELL E. SMITH. 

Prospect avenue. Los Angeles, Cal. 

On the Eve of Industrial Prosperity. 
With one accord the newspapers proclaim that never was the outlook 

brighter for domestic manufacturing than at the present time. 'Tis true that 
in the past we have been absolutely dependent in many ways. From now on 
we shall be more self-reliant Let us enter into this new era with you. We 
can be of great assisunce. It matters not what line of industry you may wish 
to develop in which fuel plays, or will play, an important part. There is no 
cheaper fuel to-day than GAS for the CHEMIST, for the MACHINIST, for 
the CLOTHING MANUFACTURER, or for those who are interested in other 
industrial pursuits. GAS is an economical fuel. There is no waste in 
heaps of ashes or in the energy that is lost in chimneys and smoke-stacks. 

OUR EXPERTS ARE AT YOUR SERVICE FREE OF CHARGE. 
Write or telephone to or call at any of these Gas offices: 

N*. ItM AimtarJaiw Awmmi* 
N*. M Em* Od SUMt 
N*. Lwvm Avwmm 
N*. ISIS W«bM*r Amm* 

C«rtlandt Am. and I4t«h Sc N*. IJO EMt tMi StPMt 

N*. 20t4 Third Av«nM« 

"The Right Way it the Gas Way" 

Consolidated Gas Company of New York 
CEO. S. CORTtLYOU. Pr—idant 

Turn Trade 

Your Way 

By 

Telephone 

Business is fast recovering from the first 
shock of the European conflict. Trade 
is brightening up. Progressive business 

men are now hard at work paving the way 
for a season of increased sales and business 
prosperity. The telephone is helping them. 

We have just issued a booklet that out¬ 
lines the principles of selling by telephone. 
It describes how to give a telephone sales 
talk; how to “follow up” prospects by tele¬ 
phone; how to arrange telephone order win¬ 
dow displays, and contains many other im¬ 
portant suggestions for using the telephone 
to get more business. 

If you would like to build up your business, why 
not call ^t our nearest Commercial Office, ask for a free 
copy of “Selling by Telephone,” and let us tell you how 
you can use the telephone to turn trade your way ? 

NEW YORK TELEPHONE COMPANY 

NOTABLE EXAMPLES OF OPTIMISTIC PUBLIC SERVICE 
ADVERTISING BEING DONE IN NEW YORK. 

Larger Registration and Broader 

Plans Mark Opening of New Year. 

.A.n increase of 70 per cent, over last 
year is the record of registration to date 
of the Pulitzer School of Journalism. 
Columbia University. The enrollment 
totals 137 students in the regular jour¬ 
nalism courses. Of this number 45 are 
in the first, 33 in the second, 32 hi the 
third, and 27 in the fourth year of the 
school. The attendance in 1912, the year 
of the opening of the school, was 55, and 
in 1913 there were 79 students all told. 

Dr. Talcott Williams, director of the 
I’ulitzer School, declared to a represen¬ 
tative of Thk Editor and Pl’bi.isher 

that the institution’s prestige in the 
number of students and the confidence 
of the community was largely due to 
the splendid co-operation and valuable 
aid of the nation’s newspapers and peri¬ 
odicals. He was highly appreciative of 
this publicity and constructive criticism 
given the school’s work by the Ameri¬ 
can press and declared it was an en¬ 
couraging factor in the school’s progress. 

The Barnard College girls may now 
take the combined college and profes¬ 
sional course in the School of Journal¬ 
ism, thus making the institution co-edii- 
cational for the first time. Dr. Williams 
said the proportion of women at the 
school w'as about ten per cent., the same 
as the proportion of women in the news¬ 
paper profession. Including the Barnard 
students the attendance in journalism 
this year will reach 160 persons. 

In line with the school’s policy of a 
practical course that will approximate 
closely to the actual work necessary in 
the daily field, the curriculum in history, 
economics and allied branches has been 
reorganized so as to vitalize the study 
of the current European conflict, its 
deeper sources, its present development, 
and its palpable effect upon the political, 
social and commercial complexion of 
both hemispheres. The important fea¬ 
tures of the war will be treated by Prof. 
Hayes in the second year class. Prof. 
Cunliffe in the third year and Dr. Wil¬ 
liams in the fourth year. 

Further development of the school’s 
ideals lies in the promotion of physical 
exercise for the students. It makes 
practical the principle of a “sound mind 
in a sound body.” Athletics, in the 
shape of class contests, is the outcome 
of Dr. Williams’ plan along this line. 
An effort is being made this year to 
develop the social address and aptitude 
of tlfe students. 

The use of motion pictures in pre¬ 
senting graphic, present-day economic 
problems and their practical solution has 
been a valuable aid in the journalism 
courses. The actual scenes of the Euro¬ 
pean war will be shown in motion pic¬ 
tures and supplemented by a splendid 
and timely “war” library selected by 
high military authorities. The students 
will receive first-hand information, up¬ 
on which they will be taught to tell the 
day’s story in true newspaper fashion. 

Vital Issue, New Pro-German Weekly 

The Vital Issue, “a paper of true 
information ready to help all who fight 
for principles, ideals, honor and justice,” 
is a weekly periodical that has recently 
made its appearance in New York. It is 
pro-(ierman and purposes to give the 
true news and real facts of the great 
crisis in European affairs. The issue 
of this week, a sixteen-page paper, con¬ 
tains an article by Professor John W. 
Burgess on “Belgian Neutrality;” an ap¬ 
peal to newspaper editors in .America to 
condemn British race-treachery; editor¬ 
ials on the present pha.ses of the war 
and several poignant cartoons. Francis 
J. L. Dorl is the editor of the Vital 
Issue, which, it is claimed, now has a 
circulation from coast to coast, from 
Central .America to Canada, and acros.s 
the sea to Kin rope. 

Tlie -Muncic (Ind.) Democrat was 
given its initial showing October 1. It 
is the only Democratic paper in Dela¬ 
ware County. 
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Third Patent Suit 
Linotype vs. Intertype 

We desire to announce that we have instituted a third action in the United States District Court of the Eastern 

District of New York against the International Typesetting Machine Company (manufacturers of the Intertype) for infringe¬ 

ment of the following United States Letters Patent: 

W. S. Coe.No. 619,393 
Isaiah Hall .No. 665,212 
Isaiah Hall .No. 665,326 
J. R. Rogers.No. 740,470 
J. M. Cooney and H. L. Totten.No. 759,501 
P. T. Dodge .No. 761,289 

H. A. Agricola, Jr.No. 789,646 
J. R. Rogers.No. 792,851 
P. T. Dodge.No. 797,412 
T. S. Homans.No. 825,051 
D. S. Kennedy.No. 888,176 
J. R. Rogers.No. 945,608 
D. S. Kennedy.No. 1,104,512 

We have recently announced a first and second action, now pending, in the United States District Court of the 

Southern District of New York, brought by us against the International Typesetting Machine Company for infringement 

of the following United States Letters Patent: 

Reissue 

No. 614,229 
No. 614,230 
No. 13,489 
No. 586,337 
No. 619,441 
No. 630,112 
No. 643,289 

No. 661,386 
No. 718,781 
No. 719,436 
No. 734,746 
No. 739,591 
No. 739,996 
No. 746,415 

No. 757,648 
No. 758,103 
No. 759,501 
No. 787,821 
No. 797,412 
No. 797,436 
No. 824,659 

No. 826,593 
No. 830,436 
No. 837,226 
No. 848,338 
No. 888,402 
No. 925,843 
No. 955,681 

MERGENTHALER LINOTYPE COMPANY 
Tribune Building New York N Y 

CHICAGO HERALD’S XMAS SHIP. 

Secretary Daniels to Send Gifts for 
War Victim’s Children on 

War Vessel. 
The Chicago Herald has received the 

government’s recognition of its effort to 
secure contributions for the Christmas 
Ship it will send to the relief of or¬ 
phan children in Europe whose Christ 
mas will be saddened by the war. The 
following is a circular distributed by 
the Interior Department at the sugges¬ 
tion of Secretary Lane: 
CHRISTMAS SHIP OF ORPHANS OF EU¬ 

ROPEAN WAR. 
A letter has been receivc-d by the Secre¬ 

tary from Mr. J. C. O'LauKhlin. eorrespond- 
ent for the ChlcaKo Herald, asking co-opera¬ 
tion In connection with the Christmas Ship, 
a plan adopted by that paper, and forty 
other newspapers of the large cities of the 
country, which contemplates the presenta¬ 
tion of gifts hy the chiidren of America to 
the orphans of the European War on Christ¬ 
mas Day. 

The Secretary desires that the matter be 
called to the attention of the empioyces of 
the Department. 

Aii that those who desire to help this plan 
along will have to do, is to provide a gift. 
The Chicago Herald will look after all other 
details. It will organize a Bureau which 
will answer all questions. Write to the 
Christmas Ship Editor, Chicago Herald, Chi¬ 
cago, III., for help. The Herald will see that 
all gifts reach the boat that will carry them 
to Europe, and when they arrive there, that 
they are put into hands which will place 
them in fatherless homes on Christmas Day. 

JARVIS I. PARKER. 
Chief Clerk, Interior Department. 

Secretary Daniels, of the Navy, has 
assured the use of one of the Navy’s 
warships to carry the jtresents collected 
by the Chicago Herald and the other pa¬ 
pers assisting in this worthy cause. The 
letter of the Secretary follows; 

The Secretary of the Navy. 
Washington, October ii, 1014. 

“My Dear Mr. O'Laughlin : 
"I take great pleasure in informing you 

that I have arranged to send an American 
wTrsbIp. the vessel to be selected later, to 
Furopean waters during the latter part of 
November, for the purpose of relieving the 
North Carolina, and I have further arranged 
for this ship to carry the Chrhtmas cargo 
of useful presents which the ninety-odd 
newspapers of this country, represented by 

you. have so thoughtfully eollecteei from the 
gen rous people of our own country. It is 
a beautiful spirit which has prompted this 
portion of the pre s of the I’nited States, 
and the people who have responded to their 
appeal, to lavish upon the distressed little 
ones of European countries these tokens of 
liberality. This unselfish enterprise, 1 feel 
confident, bespeaks our own gratitude to 
God for the peace which yet prevails within 
our own boundaries ; and at the same time 
breathes forth the universal prayer from 
the hearts of our countrymen that the dis- 
tres i of nations across the water may soon 
be ended. 

“.Again assuring you of my delight that 
the navy is able in some measure to further 
your plans and purposet, helieve me, 

“Cordially yours, 
“JOSEPHUS DANIELS.” 

SOCIETY BOOMS FOR COTTON. 

Women Grasp Opportunity to Help 
Growers in the South. 

Washington. D. C.. and St. Louis, .Mo., 
both “Southern’’ cities, are sending out 
stories of prominent social affairs at 
which w'ealthy women wear cotton 
gowns and boast of the beauty and at¬ 
tractiveness of their costumes. 

’I'he cotton craze, which was started 
to help cotton growers of the South, 
who have been hard hit by the European 
war, bids fair to develop into something 
more than a fad—and it is claimed that 
if the newspapers will now take up the 
question of women wearing cotton 
dresses, made of materials woven in 
.•\mcrica, it would create an impetus in 
the cotton industry which would not 
only lie a splendid thing for Southern 
planters but would also serve as a stim¬ 
ulus to manufacturers. 

The present time is considered a 
splendid opportunity for some enter 
prising cotton manufacturer to employ 
s<ime advertising space advanta.geously 
in explaining to women what can be 
accomplished with cotton and showing 
what the cotton mill can do in the way 
of creating attractive fabrics. 

The (iainesville (Tex.) Evening Jour¬ 
nal with Sunday morning edition was 
launched September 27, 

Poor Richard Club Progress. of Robert H. Durbin, advertising man- 
The Poor Richard Club of Philadel- ager of Strawbridge & Clothier, who 

phia is waking up. During the past was elected president last week, the club 
year it has added tifty-one new members will increase in popularity and influence, 
to its list, bringing up the total to 128. Mr. Durbin is one of the ablest and most 
It is expected that under the leadership progressive advertising men in the City 

BUILD YOUR CLASSIFIED MEDIUM RIGHT 

Increased volume, improved service to readers and advertisers, 
efficient constructive sales organizations, and additional increased 
revenue, are the results of our methods for several of the largest 
classified mediums in the United States. 

THE BASIL L. SMITH SYSTEM 

will build for you a perfect and profitable 
classified medium. 

Cost of our service entirely dependent on 

increased business. 

Philadelphia Address, BASIL L. SMITH, Haverford, Pau 

Daily Sale^40 Copies vs. $100. 
Thomas A. Edison is one of the greatest advertisers- in the world. He tells when 

the first reports of the battle of Pittsburgh Landing came to Detroit he was a 

newsboy on a train running between that city and Port Huron. His usual daily 

sale was forty papers. That day he took 1,000 papers and paid the telegraph operator 

at Detroit to wire an announcement of the battle on ahead of his train. At every 

station he was besieged by anxious inquirers for papers, sold all he had, his whole 

pack being finally exhausted at fancy prices, the total day’s work netting him $100. 

This is but one instance of what enthusiasm on the firing line will do. The 

DUHAN organization is composed of live circulators acquainted with New York City 

and the up-to-thc-minute methods for creating stand and street sales in this 

territory. 

Write—Phone—Wire 

DUHAN BROTHERS 
Newspaper Distributors Who Have Made Good Since 1892. 

TRIBUNE BUILDING Phone: 3S84 Beekman NEW YORK CITY 
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RJ.BIDWEUCO. 
Padflc GmM R«prwntmtlT« 

of 

Hob Anoflra 

PortUnl) (^rrgiinian 

^rattU Poat-JnlpUigenrer 
l^pokattp ^pak^mnan-fimrin 
sir tiilor $c PubliBl|pr (». f.) 
Portland mrUgrant 
Qlllirago (ZIribunr 
^ liouia ^lobr-firmorrat 
Kanoao (tUg i^tar 
(Pntalfa Sre 
0rttOfr Nnna 
i^alt takr pFrald-firpubliran 

742 Market Street 
SAN FRANCISCO 

Buffalo News 
EDWARD H. BUTLER 

Editor and PubUaher 

“The only Bufialc newspaper that 
censors its advertising columns. Many 
of our advertisers use our columns 
exclusively. The above is one of the 
many reasons why.” 

Fortign Advtrtising Repreieniatives 

KELLY-SMITH COMPANY 

220 Fifth Avenue Litton Building 

NEW YORK CHICAGO 

MINNEAPOLIS 
DAILY NEWS 

(August Daily Average) 

Rate Increased to 8 cents per line 
Nov. 1. 1914 

Most Striking Newspaper 
Success of Recent Years. 

C D. BERTOLET 
1110 Boyce Bldg., Chicago 

New York Representative: 
A. K. Hammond, 366 Fifth Ave. 

THE 

Detroit Saturday Night 
guarantees the reliability of every 
advertisement appearing in its 
columns. 

Whiskey, Beer, Cigarette and 
Patent Medicine advertising it 
tabooed. 

The publishers reserve the right to 
reject any advertising which in their 
opinion Is undesirable or doee not con¬ 
form to the general policy of the paper. 

Fereifn Afvertisiiig lesrcscnlatives 

CHAS, SEESTED P. STANLEY KELLEY 
41 Park Row 

New York City 
Peeslei Oai Bifg. 
CUcago, Ill. 

. THE NEW HAVEN 
Times-Leader 
b the leading one-cent daily newspaper o( 
Connecticut and the only one-cent papN in 
the State which has the full Associated 
Pieie leased wire service. 

The S. C. BECIWITH SPECIAL AGENCY 
Sole Foreign lepreeentatives 

New York Diicalo St Lenie 

THE BEST AD MEDIUM. 

C. F. Alward Tells the Six Point 
League That It Is the Newspaper 
and Gives His Reasons—Why Ad¬ 
vertisers Should Use Space Now 
Instead of Waiting Until War’s End 

During the past two months we have 
had brought home to us in a most force¬ 
ful way the greatness of the daily news¬ 
paper. Writers of national reputation 
have been pressed into service to “cover 
the war” for local newspapers. 

Within twelve hours of the time that 
certain foreign countries caught the 
habit of declaring war against each 
other the fighting strength of each and 
every nation involved was made known, 
maps of the extensive territory repre¬ 
senting the seat of war were published, 
the text of treaties that existed between 
the warring nations was published, every 
conceivable bit of information bearing 
on the (juestion of why this great con¬ 
flict of world powers came at this time 
was published—lists of your friends and 
mine who happened to be in foreign 
lands and interviews with foreigners 
who happened to be in our country were 
published. 

.\11 this, mind you, published in the 
daily newspapers in addition to the 
regular features that make each par¬ 
ticular newspaper the chosen and valued 
one in every home that it enters. 

We are all familiar with the story 
of the man who. while claiming that 
"It can’t be done” was pushed aside by 
someone doing it. 

PIBLIC READS THE ADS. 

This suggests that advertisers who say 
that the public is not reading advertis¬ 
ing on account of the prominence given 
to war news are going to be forgotten 
by that same public who are busy read¬ 
ing the advertisements of the "other 
fellow,” who is not panic-stricken and 
who continues his campaign without a 
hitch or let up. 

The usual run of telegraph dispatches, 
editorial comment other than war topics, 
society news, women’s clubs, short 
stories, humor, local, suburban, financial 
and sporting news—all claim tlieir share 
of attention, and advertising is published 
right on the same pages that contain 
these items of everyday interest. 

The advertiser who is timid about us¬ 
ing space in daily newspapers now 
would penalize the medium for being 
enterprising, for having the human in¬ 
terest appeal that “copy” experts say is 
so necessary to get and hold attention. 

By the same method of reasoning, the 
retail merchant who locates at the cor¬ 
ner of Broadway and 42d street is a 
fool liecause so many people pass that 
corner ever\- twenty-four hours and they 
are all in such a hurry. 

The Great White Way is thronged by 
day and by night, but I have never 
heard retailers on this long lane of com¬ 
merce complain that the attractive signs 
painted against the sky, almost, keep 
people from entering their shops, nor do 
we believe that these advertisers who 
pay the highest rentals known in the 
outdoor advertising world are dissatis¬ 
fied liecause of the volume of circulation 
they enjoy in this district. 

NEWSPAPER PIBI.ICITY. 

In advertising a low priced article we 
can use “quality” of circulation to some 
extent, but we also want volume if we 
are to get volume of sales. 

Think of the publicity that the news¬ 
paper is getting today that it does not 
get in ordinar>- times. 

We don't look to the poster or street 
car card to keep ns informed on the 
late.st news from the .seat of war. 

Granted that some people are not read¬ 
ing newspapers as thoroughly as usual, 
this loss to an advertiser is more than 
made good by the new readers of his 
advertising that make uj) this excess cir¬ 
culation. 

This element is certainly worth some¬ 
thing, as there are people in each com¬ 
munity who might lie classed as non¬ 
newspaper readers in times of peace who 
are coming to find that a g(K)d paper is 
just as necessary to their happiness as 
their breakfast or dinner. 

This class was not reached by the 
newspaper advertiser under conaitions 
existing “before the war” so that he 
now gets his message before a new and 
wider constituency. 

Newspaper advertising at this time, 
assuming that my analysis is correct, 
gets your message before these people 
and commences in thousands of homes 
the campaign of education that must 
start before the sale is made. 

The backbone of a newspaper’s circu¬ 
lation is made up of a certain number 
of people who read the paper liecause it 
gives them the kind of news they want, 
presented in a manner or style that is 
pleasing to them and to which they have 
liecome accustomed. 

I believe that at least eighty per cent, 
of the circulation of any of our success 
fill newspapers could be so classified. 

The daily newspaper is surely the big 
“14” gun among advertising mediums at 
this time. 

It must, of course, he used carefully 
and consistently and with great thought 
given to the copy and illustrations, if 
any, that arc to till the space. 

It is a fact beyond dispute that an 
advertiser whose product or business 
has any standing whatever with the 
readers of a reputable daily has right 
noie a great opportunity, and there is 
just one thing for him to do to hold 
this market and maintain his business 
and that one thing is to continue his 
newspaper advertising. 

LOOKING UP IN KANSAS. 

Business Shows Decided Improve¬ 
ment' as Result of Big Crops. 

In response to a request made by 
The Editor and Plblisher Marco 
Morrow, director of advertising on the 
Capper publications. Topeka. Kan., for 
information as to business conditions 
in Kansas and vicinity, writes: 

“Business conditions in Kansas are 
improving, due chiefly to excellent 
crops in 1914. The Department of .\g- 
riplture, September 1, credits Kansas 
with a higher crop percentage than any 
one of the 47 states, except Nevada 
alone. The Kansas figures are consid¬ 
erably above those of any other impor¬ 
tant agricultural state. The significance 
of this in a state like Kansas, whose 
paramount interest is agriculture, is 
very apparent. 

“Business is making the inevitable re¬ 
sponse. Kansas harvested a 164 mil¬ 
lion bushel wheat crop, and it is selling 
at good prices, due to the European 
war. It is by far the largest wheat crop 
any state has ever produced. One hank 
in Central Kansas, which held $2C().OCO 
in cash thirty days ago, now has 
$600,000. Kansas asked Secretary Mc- 
.\doo for less money than any other 
Central Western State with which to 
move the crops, only $25,000, or prac 
tically nothing. This indicates a strong 
financial position. 

“Retail business is better than it has 
In-cn, and it is improving. Improve¬ 
ment is most noticeable in the Central 
and Western portions of the State 
where most of the wheat is grown. The 
number of automobiles registered in the 
Secretary of State’s office Septcmlier 28, 
was 44.706. The increase during the 
past 90 days has been 5,000. Kansas 
has never before purchased so many 
motor cars within a period of three 
months. I'he war has resulted in high¬ 
er prices for grain and livestock. On 
the other hand retail prices to the con¬ 
sumer have not been noticeably affected. 
Business ought to be, and we believe it 
will he, better than for several years 
past. __ 

EDITOR AND PUBLISHER. 
Fills Two Big Places on Georgia 

Daily. 
James B. Nevin, erstwhile political 

writer on the .\tlanta Georgian, has been 
made editor and publisher of that paper, 
succeeding Keats Speed and John Tem¬ 
ple Graves, publisher and editor, re¬ 
spectively, these two gentlemen having 
been transferred to other Hear.st papers. 

Mr. Nevin is a native of Rome, Ga., 
and his experience has been gained in 
his home town, on the Washington Her¬ 
ald and the Georgian. 

The Seattle Times 
"THE BEST THAT MONET CAN BUT’’ 

Circulation (or Juna, 1914— 

Dally, 69,152 Sunday, 89,318 

47,000-In Seattle-50,000 

Largest circulation o( any daily or Sun¬ 
day paper on the North PacISc Coast 

During June, 1914, The Times gained 1,480 

inches, leading nearest paper by 23,400 inches 

—Total space 64,138 Inches. The foreign ad¬ 

vertising gained 364 inches over June, 1013. 

LARGEST QUANTITY- 

BEST QUALITY CIRCULATION 

Buy tbs best and you wlU bs content 

The S.C.BECKWITH SPECIAL AGENCY 
Sole Foreign Representatives 

NEW YOKE CHICAGO ST. LOUIS 

Seven strong newspapers— 
each wields a force in its 
community that honest ad« 
vertieera can employ to aulvantage. 

THE CHICAGO EVENING POST 
(Evening Daily) 

“The 
Star 
League” 

INDIANAPOUS STAR 
(Morning Daily and Sunday) 

TERRE HAUTE STAR 
(Morning Daily and Sunday) 

MUNCIE STAR 
(Morning Daily and Snnday) 

THE ROCKY MOUNTAIN NEWS 
(Morning Daily and Sunday) 

THE DENVER TIMES 
(Evaning Daily) 

THE LOUISVILLE HERALD 
(Morning Daily and Sunday) 

The Shaffer Group 

Cf)tcago examiner 
DAILY—Has the largest Chicago City drcula 

tion in the morning field. Strongest market 

reports. Best sporting pages. Woman’s 

Jorum. Club Notes. Society News. 

SUNDAY—Has the largest circulation west of 

New York City. Reaches 2 out of every 3 

homes in Chicago and 4,100 smaller cities 

and towns of Middle West. 

Leads in special features. 

M. D. HUNTON E. C. BODE 

220 Ftfth Are.. Heani Bldg.. 
New York Chicago 

Jfloriba iiletropoUsi 
FLORIDA’S GREATEST NEWSPAPER 

JACKSONVILLE, FLA. 

GUARANTEES TO ALL ADVER- 
TISERS MORE DAILY, NET 
PAID, HOME DELIVERED CIR¬ 
CULATION IN JACKSONVILLE 
AND WITHIN A RADIUS OF 100 
MILES IN FLORIDA THAN ANY 
OTHER NEWSPAPER. 

FOREIGN REPRESENTATIVES 

KELLY-SMITH COMPANY 
New York, 220 Fifth Ave. 

(Chicago, Lytton Building. 

YOU MUST USE THE 

LOS ANGELES 
ErXAMINErK 
to cover the GREAT SOUTHWEST 

150.000 
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TIPS FOR THE MANUFACTURERS OF SUPPLIES 

CHANGES IN INTEREST. 
Salem, Mo.—The Republican has 

been sold to Franklin Brothers, who 
will act as editors and publishers. 

Leipsic, O.—The Tribune has been 
sold by R. E. Van Derveer. George F. 
Gilbert has acquired his interest. 

Shelby, O.—John Love has bought 
the Citizen with which he has been asso¬ 
ciated and will run it independently. 

Douglas, Neb.—J. G. Butler, of 
Richland, Tex., has bought the Enter¬ 
prise of R. E. Harp, who has been pub¬ 
lisher for several years. 

Blackshear, Ga.—W. Boyce Bradley 
and Will Barber, of Waycross, have 
taken charge of the Times, a weekly 
publication. Mr. Bailey is editor and 
Mr. Barber business manager. 

Storm Lake, Ia.—Chester N. .\mbler 
has resigned as foreman of the Pilot 
Tribune here and will go to Grinnell 
and Join with C. A. Miller in the publi¬ 
cation of the Register there. 

Albert City, Ia.—The Appeal has 
been sold by Oscar M. Farb to Will 
Lyons, formerly of the Alta .\dvertiser. 

Ea.st Kentucky, O.—The News, pub- 

Our new eastern office in the New York 

World building will greatly improve our 

facilities for rapid handling of our illus¬ 

trated news service, already second to 

none. Ask for samples. 

THE CENTRAL PRESS ASSOCIATION 
New York and Cleveland 

“Women and Their 
City” 

A Record of Women’s Current 
Achievements 

Real Circulation Builder 
Write for Samples 

BRUCE W. ULSH COMPANY 
Prestige Builders, Wabash, Indiana 

THEY KNOW BY TRIAL 
“We have used 

Winthrop Coin Cards 
with marked success lor two years. 
They afford the most convenient method 
of mailing small remittances with which 
we are acquainted." 
The above from a daily newspaper 
usinU Winthrop Coin Cards to 

Collect Small Amounts 
Over four hundred dailies are finding 
them "the best yet," when properly used. 

We*H exfi/ain to you in detai! and 
submit samples, tf you *11 write. 

THE WINTHROP PRESS 
Ml East 25th Street New York City 

These war times 
records are in dire danger of sbow> 
ing slumps. The wise publisher 
keeps them up by putting on a trade, 
industrial or feature edition. We 
believe that once you have put on 
an edition of this sort, using the 
GALLAGHER SERVICE, you will 
become one of our regular clients. 

JOHN B. GALLAGHER & CO. 
Tulane-Newcomb Building 

NEW ORLEANS, U. S. A. 

Elaatem Office: Equitable Building 
Baltimore, Md. 

Newspaper 
Correspondents 

Increase your list of papers by register¬ 
ing in the forthcoming edition of the 
Newspaper Correipondents Directory, 
A stamp will bring you information 
udiich should be of material bdp to you. 

Natioiutl Association Newspaper 

Corraspondants 

Osrmsnls Savinss Bank Building 

PITTSBURGH, PA. 

lished here for nearly a year as a twice- 
a-week, has been converted back into a 
weekly paper. Karl E. Davis, formerly 
of Bowling Green, will remain in the 
editorial chair, while L. W. Fields will 
be business manager. 

Tiffin, O.—The Weekly News, found¬ 
ed by the late D. J. Staler in the early 
eighties, and which recently suspended 
publication, has been sold under fore¬ 
closure. E. S. Myers, the principal 
mortgage holder, was the buyer at 
$1,600. 

Mauston, Wis.—Willard Temple has 
sold a half interest in the Juneau County 
Chronicle to B. D. Hanson. 

Corsica, S. D.—The Douglas County 
News has been merged with the Globe 
of this place. William Bordewyk, of the 
News, who has published the paper for 
several years, sold his interests to 
George E. Culver, editor of the Globe. 

Long Prairie, Minn.—The Todd 
County Argus has been sold to A. E. 
Roese, who formerly published the Hud¬ 
son Star-Observer and the Globe at 
Worthington, Minn. A. L. Sheets and 
M. C. Sheets were the sellers. 

Grand Junction, Colo.—The News 
has been sold by Verner Z. Reed, to J. 
A. Barclay, formerly of the Pueblo 
Chieftain, and Alva Swain, of Denver, 
who will publish it in the future. 

Duquoin, III.—Col. John W. Grear 
has purchased the Carterville Record, 
an independent weekly paper, and will 
assume charge at once as editor and 
publisher. 

Medford, Mass.—J. D. P. Wingate, 
former business manager of the Boston 
Journal, has purchased a controlling in 
terest in the Medford Publishing Com¬ 
pany and has become its general man¬ 
ager. The company publishes the Med 
ford Mercury, with which Samuel Say- 
ward will remain as editor. 

ViDETTE, O.—W. H. Holdeman, who 
for several years was editor and pub¬ 
lisher of the Leipsic Tribune, has taken 
charge of the Vidette, at Columbus 
Grove, which has been published by Tod 
Ward. 

Manistee, Mich.—James Madison, 
proprietor and editor of the Manistee 
Daily Advocate, has purchased the Man- 
i.stee Daily News. The two papers will 
be combined and published under the 
name of News-Advocate. Rollo Brit¬ 
ten, who has been editor of the News 
during the past three years, will con¬ 
tinue to act in that capacity. 

Ashton, S. D.—Chronicle has been 
.sold by R. R. Russell to W. E. Clark, 
formerly of Hamburg, Iowa, who has 
taken charge. 

Ravinia, S. D.—The Lake Front 
Booster has decided to close its doors, 
the cause being given as lack of patron¬ 
age. 

Newcastle, Ind.—The Progressive 
Herald, a weeklv newspaper, started a 
few weeks ago by the Progressives in 
Henry County, has suspended publica¬ 
tion. 

.Amekicus, Ga.—The Times for thirty- 
four years a morning publication has 
entered the evening field. 

OwiNc.sviLLE, Ky.—O. B. Thompson 
has purchased the plant of the Owings- 
ville Outlook, which suspended several 
weeks ago, and revived that paper. 

Raleigh, N. D.—The Herald has 
changed hands. H. S. Tovaas is the 
new editor of the paper, succeeding W. 
Dean Hurlhiit. 

Dodgeville. Wis.—'I'he Sun-Repuhlic 
has changed hands and is now being 
published by James A. Orrock* & Son. 

NEW PUBLICATIONS. ' 
Kevser, W. V.\.—The Weekly Re¬ 

view has begun publication here. It 
is owned and edited by W^ H. Barger, 
editor of the Mineral Daily News. Plans 
are being made for tlie issuance of a 
paper for Grant County to be known 
as the Petersburg Progressive. 

W(X)DLAND, Me.—The pubication of the 
Press has begun here. Vol. 1, No. 1, 
was dated October 1. H. M. Bellatty is 
editor and manager. 

WAR PUZZLES 
By W. CHARLES TANNER 

Boston Globe heads our order list for this new feature. It is the 
paper which years ago conceived the idea of the hidden puzzle— 
and we all know how popular it has since become. Naturally this 
endorsement is very gratifying to us. 

Service supplied In mats or cuts—with or without type matter. 

THE INTERNATIONAL SYNDICATE 
Features for Newspapers 

Established 1899 

Str.atford, Wis.—The Journal, whose 
plant was destroyed by fire on May 14 
and which has not been issued in the 
interum, again made its appearance on 
September 25. W. J. MacQueen is the 
publisher. 

North Topeka, Kan.—The Kimball 
Press has announced the early publica¬ 
tion by it of a weekly newspaper at this 
point. 

Waverly, O.—Lloyd F. Gchres has 
been made editor and general manager 
of the Republican Herald, a new paper 
soon to be issued from here. 

Lima, O.—A Bull Moose paper is to 
he started here. Elmer McClain is to 
be its editor. 

Worcester, Mass.—The Lithuanian 
American, a weekly newspaper, has be¬ 
gun publication here. Its first issue was 
on September 26 and consisted of eight 
pages. 

Tamaqua, Pa.— The Daily Evening 
Call is a new paper here. U. Grant 
Mengel is president and managing editor 
and Claude Whetstone is editor. 

Trafford City, Pa.—The News with 
W. R. May as editor and publisher has 
been established here and will be pub¬ 
lished on Thursday of each week. It will 
cover the local field. 

The New Republic, a weekly review, 
devoted to politics, literature, the fine 
arts and drama, will shortly he launched 
in New York City. It will he edited by 
Herbert Croly. 

The Tenino (Wash.) Gazette made its 
initial appearance September 26. C. B. 
Dyer is editor. 

The Greenshurg (Pa.) Republican- 
Standard made its first appearance as a 
daily October 5. 

Tile Americas, published by the Na¬ 
tional City Bank and devoted to South 
.American export trade, has been 
launched in New V'ork City. 

The Steuben Daily News, a morning 
daily, Replihlican in iiolitics, made its 
initial appearance at Hornell, N. Y., 
October 5. W. A. Norm in is publisher. 

Chicago Examiner’* Advertiters, 
The Chicago ExamiiTcr is giving con¬ 

siderable space in its columns to state¬ 
ments made by national advertisers on 
the effect of the present war on condi¬ 
tions in American business and its prob¬ 
able effect on the future of the affairs 
of this country. 

THE TEST 
CIRCULATION it the big- asset. To 

earn it and HOLD it you must “deliver 

the goods.” RESULTS are the true test. 

ASK OUR CLIENTS what the output of 

Newspaper Feature Service has done and 

is doing in the way of circulation-making. 

LET US SEND YOU samples of our col¬ 

ored comics, daily magazine pages and 

Sunday magazine pages in black and 
colors. 

BALTIMORE, MD. 

WAR NEWS 
and 

PICTURES 

Unequalled service. 
Moderate prices. 
Splendid daily war 
layouts in matrix 
form. Special signed 
cables day and night. 
For details and prices 
write or wire to 

International News Service 

238 William Sr. New York City 

One of Many Such Letters 
July 17 th, 1914. 

World Color Printing Co., St. Louis, Mo. 

Dear Sirs: 

Can you give me the address ot a 
paper that publishes your patterns 
weekly, or do you have a catalogue of 
your patterns? 

I have use for new patterns all of the 
time in my work. 

I bought the El Paso Herald as long 
as they had patterns. I also have the 
Los Angeles Times every week. 

Everyone can get the “L. H. J. Pats,” 
the Delineator, May Manton, P. R., etc.,” 
but I want something new and different. 

Thanking you in advance, 1 remain, 

HELEN S. TRUMAN. 
820 N. 2nd St., Phoenix, Ariz. 

The World Color Printing Company will 
send sample mat, half page Embroidery 
Pattern Service to any paper on request. 
This feature will positively get circula¬ 
tion for you. The Service costs little; 
accomplishes much. 

WORLD COLOR PRINTING CO. 
St. Louis, Mo. 

Est. 1900. R. S. Grahle, Mgr. 

UNITED 
PRESS 

NEWSPAPER FEATURE SERVICE Afternoon Papers 
M. Koenigsberg, Manager. 

41 PARK ROW. NEW YORK General OHIcet, World lldf.. New York 

WAR NEWS. AUTHENTIC WAR NEWS. 
We receive the complete cable dispatches of the Central News, Ltd. of London, 

The Agence-Fournier of Paris, The Telegraphien-Union of Berlin, in addition to our 

own special correspondents. 

CENTRAL NEWS OF AMERICA, 2i-a BEAVER STREET. NEW YORK 
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THE PITTSBURG 
PRESS 

Has the Largest 
Daily and Sunday 

CIRCULATION 
IN PITTSBURG 

Foreicn AdTertisin^ RepresentatiTes 

I. A. KLEIN, Metropolitan Tower, N. Y. 
JOHN GLASS, Peoples Gas Bldf., Chicago 

Therr is no Duplication or Substi¬ 
tution in 

Pittsburg Leader 
Circulation 

Ask us about the Pittsburgh Terri¬ 
tory and in what way the Leader is 
the important paper. 

VERREE. £r CONKLIN 
Forelan RepreaentatiTes 

Steger Building. Chicago 

BrunswicK Bldg., New Yorh 

IVe are ready to proVe 

that only through these 

two papers can you reach 

their readers, 

THE PITTSBURGH POST 
(Morning) 

THE PITTSBURGH SUN 
(Afternoon) 

CONE, LORENZEN & WOODMAN 

Foreign Representatives 

New York, Kansas City, Chicago 

Get the Best Always 

tTbe 
Pittsburg BtJipatcli 
Greater Pittsburg’s Greatest 

Newspaper 
WALLACE G. BROOKE. 

Bnmswick Building, New York 
HORACE M. FORD, 

People's Gas Building, Chicago 

H C ROOK 
Real Estate Trust Building, Philadelphia 

New Jertey't 

Leading 7 Day Paper 

Trenton Times 
More circulation than cor¬ 
responding period in 1913 

U. S. Report, 23,985 Paid 
and 200,(X)0 more lines of 
display advertising 

Kelly - Smith Co. 
CniCAOO SEW YORK 
Lyttoa BUg. 220 Fifth Ave. 

The Peoria Journal 
"Guarantees a larger bona 6de circulation 

than any other Peoria newspaper and also 
.guarantees as much city circulation, in Peoria 
and Peldn. as both other Peoria newspapers 
combined." 

H. M. Pindell, Proprietor 

Chas. H Eddy. Fifth Aye. Bldg., New York 
Chas H. Eddy, Old South Bldg., Boston 
Eddy ft Virtue, Psoiile's Oaa Bldg., Chicago 

LIVE AD CLUB NEWS. 
riie annual meeting of the Boston 

.Advertising Agents’ Association was 
held at the Exchange Club last week 
and these officers were elected: Perry 
Walton, president; Franklin P. Shum- 
way, vice-president; E. D. Kollock, sec¬ 
retary and treasurer, who, with the fol¬ 
lowing, will act as directors: J. W. 
Barber, H. F. Barber, Guy Bancroft, 
J..W. Withington, A. W. Ellis, II. B. 
Humphrey, P. F. O’Keefe, I), j. Mac- 
Nichol. A. H. Wood, M. V. Putnam, 
C. H. Tomer, C. B. Smith, E. J. Goul- 
ston, H. E. Ayres, C. A. Chandler and 
C. J. Pike. 

A committee was appointed last week 
by the Erie (Pa.) Ad Club to consider 
the advisability of the club incorporat¬ 
ing and joining the Associated Adver¬ 
tising Clubs of the World. The com¬ 
mittee, which consists of F. L. Weede, 
chairman; S. IT. Drown, Evan D. Evans, 
E. Dana Jones and F. D. Lacey, will 
consider a new president, F. S. Bond 
having recently resigned. J. S. Knox, 
of the Knox School of Applied Sales¬ 
manship, spoke on “Salesmanship and 
Advertising.’’ He said that salesman¬ 
ship and advertising were closely allied, 
and that a man could not be a good 
advertiser unless he l)e a gf)od salesman. 

Donald Lowder of Chicago was the 
speaker at the w'eekly luncheon of the 
Kansas City (Mo.) Ad Club. He said 
that the advertising man is the herald 
of the day. He is the “gossip” of the 
town, only he talks about big worth 
while things to a larger audience. He 
spoke of the relative value of paid and 
free publicity and urged truthfulness as 
the basis of successful advertising. 

Billy Sunday was the guest and speak¬ 
er at the Denver Ad Club last week. 
With his genius for adapting himself to 
any environment Mr. Sunday preached 
a sermon delivered as a business man 
talks to another business man. He de¬ 
clared he “had something that will last, 
something you need more than I ever 
will need what you have to offer. I 
offer it to whomsoever will receive. The 
principles of integrity in advertising, in 
Inisiness, never will change. Forms of 
advertising and forms of business will 
change, but the integrity, or the princi¬ 
ples of integrity, are unchangeable. You 
need in your business what I have to 
offer you.” 

“Serve Portland” was the slogan and 
general sentiment of those participating 
in the first of a series of noonday lunch¬ 
eons of the Portland (Me.) Advertising 
Men’s League last week, when the ad¬ 
visability of the formation of a Cham¬ 
ber of Commerce was discussed. It 
was explained that the purposes of such 
an organization is the amalgamation of 
the various organizations of business 
men of the city thus combining into a 
centralized body. R. W. E. Hunt, presi¬ 
dent of the League, presided. .Appro¬ 
priate and interesting speeches w’cre 
made bv F. A. Pellcy, J. T. Saywood. 
Retail Merchants’ .Association, and F. 
M. I-ow, president of the Board of 
T rade. 

False ads and those that might lead 
the public to buv things that are injuri¬ 
ous were condemned at the weekly 
limcheon of the Milwaukee .Advertisers’ 
Club, last week. Remarks were made 
by Father J. F. Conus, dean of Mar- 
nuette University School of Tournalism, 
C. L. Benjamin and George Moss. 

Spokesman-Review Ad Talks. 

The Spokesman-Review, of Spokane, 
Wash., has begun the publication of a 
series of advertising talks by leading 
advertising men which will deal with 
three phases of the subject, namely: (1) 
The need for persistency in attaining 
success tlirongh a<lvertising: (2) the 
cumulative effect of continuous, well- 
directed publicitj-; (3) the value of qual¬ 
ity circulation as against mere size of 
circulation in advertising standard mer¬ 
chandise 

The .Advertising Club of Baltimore, at 
its weekly luncheon, was instructed thor¬ 
oughly in the most modern ways of 
milking cows by suction pumps, of giv¬ 
ing judicious boosts to downhearted 
dairy farmers, and of getting the milk- 
route customers in close personal touch 
with milk-production methods. Asa B. 
Gardiner, president of the City Dairy 
Company, was the instructor. Before 
and after the address the club was taken 
up with plans concerning “Ad Club 
Night” on October 19. 

The Poor Richard Club, of Philadel¬ 
phia, will endeavor to secure for that 
city the convention of 1916 of the As¬ 
sociated Advertising Clubs of the World. 

The annual meeting of the Boston Ad¬ 
vertising Agents’ Association was held 
last week and these officers elected: 
Perry Walton, president; Franklin P. 
Shumway, vice-president; E. D. Kol¬ 
lock, secretary-treasurer, who, together 
w'ith the following, will act as directors: 
J. W’. Barber, H. F. Barber, Guy Ban¬ 
croft, J. W. Withington, A. W. Ellis, 
H. B. Humphrey, P. F, O’Keefe, D. J. 
MacNicol, A. H. Wood, M. V. Putnam, 
C. H. Tomer, C. B. Smith, PL J. Goul- 
ston, H. P'. Ayres, C. A. Chandler and 
C. J. Pikc;_ 

ALASKA’S GILT EDGE PAPERS. 

Birth of Press in Klondike Region 

and Its Unique Development. 

.Among the many visitors attending 
the recent State Fair at Sacramento, 
Cal., was A. J. Thayer, who has spent 
a number of years in Alaska. On his 
last return from the Far North, Thayer 
brought down with him a paper—the 
Yukon Press, an eight-page, 10x12 edi¬ 
tion. printed at Fort .Adam on the Low¬ 
er Yukon, New Year’s, 1894—the first 
paper published in the interior of Alaska. 
Thayer showed this paper to some of 
his friends at the fair. The first copy 
was sold for an ounce of dust—prac¬ 
tically $LS. While no publishers or edi¬ 
tors names appeared on the sheet, it is 
generally believed that the Rev. Mr. 
Totty, a missionary at Fort Adam, 
should be given credit for the paper. 

That one issue ended newspaper life 
till the summer of 1898, at which time 
Dawson City became the center of cul¬ 
ture in the Yukon country. 

In the year 1898 the Midnight Sun 
and the Klondike Nugget appeared. It 
has since been a disputed question which 
came out first. A. V. Buel of the Sac¬ 
ramento Bee states his belief that the 
Midnight Sun heat the Nugget by 
37^2 minutes. Thayer tells of the great 
greed of the Sordoughs and the Chee- 
chakos (tenderfeet) for news. Local 
papers could not supply the demand at 
25 cents a copy, while outside papers a 
month old sold for $1 a piece. 

F. J. (Stroller) White was one of 
the great romancers of the North whose 
copy was widely and eagerly read; Casey 
Aforan, who told of life in the Circle 
City: George Carpenter, a writer of 
Juneau talcs, and Dave Tcwksbiirg, who 
gave inside dope on the gamblers, were 
the well-known reporters of that day. 

George Swinehart, owner of the Mid¬ 
night Sun, was persuaded to put in an 
art department by Thayer, who helped 
him make a casting box from old boiler 
iron, cut chalk-plates from a crosscut 
.saw, and melted ammunition for cast¬ 
ings to make the daily illustrations. 

Good “copy” was plentiful in the land 
of the North. Bob Service wrote poetry 
that earned him the sobriquet of the 
“Kiiding of the North”; Duncan -A. Mc¬ 
Rae wrote many a clever satire and 
verse, and Sam Dunham was another 
writer of good “stuff.” C. P. K. 

Low Water Trouble* Paper Makers. 

Owing to the low water mark and 
the umisuallv heavy <lcmand for print 
I)ai)er Canadian manufacturers are con¬ 
fronting a condition which bids fair to 
become serious very shortly. If, how 
ever, the rivers assume their normal 
capacity this will be averted as there is 
an abundance of pulp available just as 
soon as river conditions are right. 

IN WESTERN PENNSYLVANIA 

You will make no mistake by using 

The Johnstown Leader 
The only newspaper between 

Philadelphia and Pittsburg print¬ 
ing an eight-page two color Satur¬ 
day Feature Magazine Section. 

S. G. LINDE.\STEIN, INC. 

Special Representative 

; 18 East 38tb Street New York CItj 

The circulation of 
The New York 
Times—both Sun¬ 
day and daily—ex¬ 
ceeds 275,000 
copies. 

Best advertising 
medium in 
the world. 

The Jewish Morning Journal 
NEW YORK CITY 

(The Only Jewish Morning Paper) 

The rwom net paid average daily circulation of 

The Jewish Morning Journal for 1 "I A C9f| 
six months ending Sept. 30, 1014, * 

The Jewish Morning Journal enjoys the dis¬ 
tinction of having the largest circulation of any 
Jewish paper among the Americanized Jews, 
which means among the best purchasing ele¬ 
ment of the Jewish people. 
The Jewish Morning Journal prints more 

HELP WANTED ADS. 

than any paper in the city, excepting 
the New York World. 

I. S. WALLIS ft SON, West’n Representatives 

1348 First National Bank Bldg., Chicago 

oPgromqri^yAaberiieer. 

reaches more of the better class 

people in Greater New York than 

any other Evening paper. 

Net paid circulation for year 

euding Stpl. jo, 1914 

165,423 
Hit paid circulation for Sept. 30, igi4 

205,069 

SUCCESS 
has followed The Evening Mail’s policy 

of refusing unreliable advertising. 

The Evening Mail carries more adver¬ 

tising than any other New York evening 

paper in its class. 

The Evening Mail combines quantity 

with quality in circulation. 

The Evening Mail 
New York’s Great Home Paper. 

THE NEW ORLEANS ITEM 
Accepts advertising on the ab¬ 
solute guarantee of the largest 
net paid circulation of any New 
Orleans newspaper or no pay. 

THE JOHN BUDD COMPANY 
AdvertlsingRepnsentativeB 

New York Chicego Louis 
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CURTIS ON OUTLOOK. 
(Concluded from front }.<Uje.) 

ground that they would not be able 
to secure the materials for the manu¬ 
facture of their products and could not 
meet the demand resulting from their 
publicity. At the end of a lew weeks 
all of them came back and renewed 
their advertising.” 

"Mr. Curtis, 1 wish you would tell 
me .something about the Ledger, which 
you recently purchased,” 1 remarked 
when the publisher paused to light a 
long cigar. "How do you like being in 
the newspaper business?” 

Mr. Curtis smiled as he replied; “I 
am getting a lot of fun out oi my new 
work. 1 never had any idea of becoming 
a new.spaper publisher until 1 purcliaseU 
the Ledger. People had come to me 
several times and tried to interest me 
in different properties but 1 turned 
them all down because 1 felt that 1 had 
about all 1 wanted to do in looking after 
my magazines. 

NK(K)TlATIONS FOR THE I.EIKIER. 

“Pinally Mr. Ochs came to me one 
day and invited me to become associated 
with him in the publication of the Led¬ 
ger. He felt that the head of the paper 
should be a native Philadelphian who 
understood the people and local condi¬ 
tions. 

"I told him that I was not a native of 
the city but was born in Maine. 1 had, 
however, lived here thirty-eight years 
and, of course, was somewhat familiar 
with the city, its needs and conditions. 

“1 said that 1 did not want to pur¬ 
chase either a minority or a majority 
stock interest. For the next few days 
1 gave a good deal of thought to the 
Ledger and finally concluded to purchase 
the paper outright, if Mr. Ochs would 
part with it. 

"Since taking it over I have become 
greatly interested in the work of run¬ 
ning a daily newspaper. The time 
seemed ripe for launching an afternoon 
daily, and four weeks ago we began the 
issue of the Evening Ledger. 1 thought 
that if we could gain a circulation of 
50,000 at the end of six months we would 
be indeed fortunate. According to the 
report handed to me on Saturday, 90,(XX) 
copies of the paper were printed and 
sold that day. The average daily circula¬ 
tion is now between 50,(X)0 and 60,000. 
That is doing pretty well for- a paper 
that was born four weeks ago, don’t you 
think so?” 

I expressed the opinion that such a 
record at this time was little short of 
being remarkable. William L. McLean, 
publisher of the Bulletin, once told me 
that when he started that daily he had 
the entire afternoon field to himself. At 
the end of eighteen months its circula¬ 
tion was 29,(X)0. Today it has the larg¬ 
est circulation of any Philadelphia news¬ 
paper, morning or evening. 

INCREASE IN ClRCl’LATION. 

“The circulation of the morning edi 
tion,” continued Mr. Curtis, “was about 
60,000 when I purchased the Ledger. 
Soon after we cut the price from 2 to 1 
cent a copy it dropped to 4S,fX)0, but 
today it has gone up to 70,(XX) and is 
still climbing.” 

Then we fell to talking about Maine 
where both of us were born. Mr. Cur¬ 
tis was proud of the fact that he came 
of the sturdy stock of the Pine Tree 
State. Although he has lived in Phila¬ 
delphia more than a third of a century, 
he has lost none of his love for Portland, 
where he first saw the light, and which 
he visits several times a year. 

In this connection Mr. Curtis re¬ 
marked : 

“My daughter one day said to me, 
‘Father, why is it that you are always 
saying so many nice things about Maine? 
Anyone would think from the way you 
talk that the inhabitants are Cod’s 
chosen people.’ 

“ ‘Well,’ I replied, ‘you must remem- 
l>er, my dear, that I was l>orn there.’ 

“A friend of mine, who has frequently 
made trips with me to Maine, on one 
occasion when we were in Portland in¬ 
timated, in a humorous way, that there 
was little ground for my enthusiasm con¬ 
cerning my native city. There was no 
disputing the fact, he said, that it was an 

unusually attractive city, and that it had 
produced two great men, Henry W. 
Longfellow, the poet, and one other 
whom modesty forbids me to name, but 
that was about all. 

‘‘‘Is that so?’ I remarked, with ap¬ 
parent indignation. ‘Evidently you have 
a lot to learn,’ I went on. ‘Tom Reed, 
one of the most brilliant statesmen of 
his day, was born here, as was also Wil¬ 
liam Pitt Fessenden, of whom you may 
possibly have heard. Then there was 
James G. Blaine—’ 

“‘Blaine? Why he was born in 
.•\ugusta,’ said my friend, protestingly. 

“‘No,’ I replied, 'he was born right 
here and worked on a Portland news¬ 
paper before going to Augusta to edit 
the Kennebec Journal. 

“ ‘In that house over across the way 
Winston Churchill, the novelist, was 
born,’ 1 continued, pointing to the build¬ 
ing. ‘Nathan Clifford was a native of 
Portland.’ 

“‘Who was Clifford?’ he asked. 
“ ‘Well,’ I said, ‘perhaps you never 

heard of him, but he was Chief Justice 
of the Supreme Court of the United 
States in Buchanan’s administration.’ 

“Having sufficiently crushed him by 
my reply I went on— 

FRANK black’s HOUSE. 

“ ‘Phillips Brooks’s father was born 
here and I can .show you where he was 
buried. Frank Black, former governor 
of New York, came from this city, or 
at least from Gorham, which is only a 
suburb of Portland.’ 

“By this time my friend was utterly 
crushed and threw up his hands. 

“ ‘Curtis,’ he exclaimed, ‘in a moment 
more you will claim that every man who 
has made his mark in literature, law or 
business came from Portland; so I give 
it up!” 

“A fevv months later I was a visitor 
at my friend’s home. General Horatio 
C. King, of Brooklyn, was there at the 
same time. One day after dinner Gen¬ 
eral King, who was born in Portland, 
and is an amateur organist of consider¬ 
able ability, sat at the organ and played 
a selection on the instrument. 

“ ‘Who wrote that beautiful piece you 
have just played?’ asked the host. 

“ ‘Oh, that was composed by an old 
German organist of Portland, Maine,’ 
replied the General. 
“In mock despair my friend threw up 

his hands and exclaimed, 'Curtis is right. 
I'll never again dispute any claim he 
makes in behalf of his native city’.” 

There is an added touch of interest 
in General King’s reference to Portland’s 
distinguished organist that was not men¬ 
tioned at this time. The organist was 
Hermann Kotzschmar and Mr. Curtis 
was named after him. 

Frank Leroy Ri.ANcHARn. 

WANAMAKER’S CHEER GOSPEL. 

Veteran Merchant Foresees End of 

American Business Depression. 

Addressing the business men of Phil¬ 
adelphia last week, John Wananiaker 
expressed his firm belief that the pres¬ 
ent business depression is only tempo¬ 
rary. He said, in part: 

“Business is at present in a condition 
of unplea.santness, unhealthfulness and 
fear. Our present need is to discover 
the best way to get business on the dou¬ 
ble track of safety, out of the darkness 
into the light, to find a way for cour¬ 
ageous feet and to see a vision of re¬ 
turning good times. 

“My great hope, indeed, I may say 
my firm belief, to-day is tliat this con¬ 
dition is only temporary. We can 
shorten it, and it is our duty not to 
talk down, but to talk up. We must 
first get ourselves in an optimistic frame 
of mind, for the man who is discour¬ 
aged can discourage the man who is 
next to him. If a man has health and 
strength he has no right going alxHit 
with a long face. He only makes things 
harder for himself and for those about 
him. 

“We have gone through a hard time, 
but conditions that exist are here. They 
are not simply the result of politics or 
of war in Europe. The tariff has had 
a great deal to do with the unrest and 
the closing of mills, because capital 
cannot be had as usual. 

“In all cities business men have been 
affected by the present condition of bank¬ 
ing capital. The Federal Reserve act 
will work great good. Money, however, 
is like merchandise, the highest bidder 
gets it. 

“Men, good and sound in condition, 
should have an equal chance with the 
railroads, who make long notes and pay 
commissions. T'his takes money away 
and locks it up. Your little deposit 
looks like nothing against a railroad’s. 

. Bank^ were not made to buy bonds and 
serve railroads. They were made to 
serve the people, to help those who 
make it possible for people to pay the 
landlord, the grocer and the doctor. Men 
who are doing business should have the 
very first consideration from the banks.” 

Newspaper Window Display Week. 

October 19-24 has been set aside for 
newspaper window displays. The object 
of this week is to impress on national 
advertisers the fact already known to 
most retailers: that the newspaper is 
the ideal ’ advertising medium. Mer¬ 
chants are being asked to make special 
window displays of standard products 
that are advertised in newspapers, and 
newspapers everywhere are working 
hard to make this a tremendous event. 

The House 
Divided 
How many publications 

are working under the 
d i s a d V a ntage of “a 

house divided”!—editorial 
rooms in one part of the 
city and the composing and 
pressrooms in another sec¬ 
tion. This means not only a 
loss of time and money but 
a great inconvenience. If 
you are laboring under these 
conditions why not make a 
change and “get together”? 
An opportunity is offered to 
one or two publications to 
make their headquarters in 
The Evening Post Building, 

at 20 Vesey Street. Space 
for editorial work can be 
provided as well as the use 
of the mechanical depart¬ 
ment of The New York 
Evening Post, including the 
newspaper pressroom and 
stereotype plant. This is 
an unusual opportunity and 
should appeal to some one 
who cares to publish under 
more favorable conditions 
than he now commands. 

For further particulars address the 
Business Manager of 

Tile New York EveoiDg Post 
20 Vesey Street 

Advertising Agencies and Adver¬ 
tising Managers planning cam¬ 
paigns in New York City can be 
supplied with interesting statistics 
which will perhaps be beneficial 
in making up advertising cam¬ 
paigns. 
The New York Evening Post main¬ 
tains a statistical bureau, compil¬ 
ing reliable and authentic statistics 
for all the New York City Papers. 

Statistical Department of 

New York Evening Post 
20 Vesey Street New York 

The Printer as a Manufacturer Should 
Look Well to Production Cost 

There is no economy possible when you compel your compositors to be Yankee Whit- 
tlers, your stonemen experts in driving the Dutchman home and your pressmen Scotland 
Yard graduates in ferreting out the heiroglyphics sent in from the composing room. 

These men kick on the lost time of these make-shift methods, and YOU pay the freight, 
and will continue to pay it until you install a Miller Saw-Trimmer equipment. 

The Miller will standardize every piece of material used in your composing room. Re¬ 
duce cuts to exact points and plane them type high at the rate of one a minute. It will 
accomplish anything in the field of routing, jig sawing, inside or outside mortising, reduce 
linotype slugs to labor-saving spacing material, make 32 low-slugs per minute and 101 other 
operations that will save dollar after dollar—every operation being controlled by micro¬ 
meter gauges. 

Miller Saw-Trimmer Company - Pittsburgh, Pa. 

501 Fisher Building 1125 World Bldg. 

Chicago, III. New York. N. Y. 
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lected list of papers for the Westmore- * Thomas, Mailers Building, which a COMPLETE EXAMINATION 
land Candy Company, “Peaconut Can- Chicago, Ill., are sending 100-line nuule and the ACTUAL CIRCUL 
dy," Richmond, -Va., and 105 Hudson douWe column one-time-a-month orders l„r 
street. New York City. Canadian weeklies for J. I. Case *" in*tance» furnished by the pi 

_ Threshing Machine Co., Racine, Wis. — - — -■ ■ - - , - 

H. H. Levey, Marbridgc Building, ~ -ARIZONA^- 
New York City, is again placing orders E. Lesan Advertising Agency, 440 GAZETTE—Av.Cir.Apr.7,001..Phoenix 
on a trade basis for the Martinique Fourth avenue. New York City, is again 
1 lotel, Broadway and Thirty-second placing some 70 line 13-time orders with 
street New Y'ork City. a selected list of papers for Peek Bros. 
’_ & Winch, “Peek’s Tea,’’ 106 Wall street, 

W. W. Sharpe & Co., 99 Nassau ^ew York City, 
street. New Y’ork City, are issuing 35- 
line 13-tinie orders to New York state 
papers for C. H. Evans & Sons, “Evans’ 
,Yle,” Hudson, N. Y. 

NEW JERSEY. 

Asbury Park 

... .Elizabeth 

.... Plainfield 

PRESS . 

JOURNAL ...T77 
COURIER-NE^ 

CALIFORNIA. 

THE NEWS 

BULLETIN 

Santa Barbara 

.San Francisco NEW YORK. 
Eugene McGuckin Company, Morris 

Building, Philadelphia, Pa., is issuing 
12-inch i3-time orders to Ohio Sunday 
papers for the .^tlas Powder Company, ATLANTA TOURNAL (Cir. 57,531) 

Tucker Agency, 303 Fifth avenue, Wilmington, De_l_ Atlanta 
New York City, is asking for rates. ,, „ 

_ M. Volkmann Advertising Agency, 

Churchill-Hall. 50 Union Square, New L 
York City, is handling the advertising 
account of the Southern Cotton Oil New England papers for Dr. Kline, 
Company, “Wesson Cooking Oil,” 24 > • 
Broad street. New York City. xr • POLISH DAILY ZGODA 

_ Wyckoff Advertising Co., New Marine - 

It is reported that the Goldsmith n'SKANDINAVEN . 
Company, 207 Market street, Newark, Rj^.hes'ter N ’ P HERALD . 
K I fc mrik’ino’ tin a liQt nf nf^ur«naner<c * _______ 

BUFFALO EVENING NEWS. Buffalo 
BOLLETTINO DELLA SERA, 

New York 

GEORGIA. 

EVENING MAIL. 
. .Augusta 

Columbus 

CHRONICLE 

LEDGER .... 
OHIO. 

_ PLAIN DEALER.Cleveland 
Circulation for August, 1914. 

Dally .129,595 
-- Sunday .154,992 

Chicago VINDICATOR.   .Youngstown 

Chicago 

.. .Joliet 

.. Peoria 

Peoria 

Peoria 

ILLINOIS. 

PENNSYLVANIA. 

Chester 

H. K. McCann Company, Toronto, - 
Canada, and 11 Broadway, New York JOURNAL . 
City, will shortly open an office in To- -- 
ronto and will handle the advertising STAR (Circulation 21,589) 
account of the Imperial Oil Co., Ltd., 
which is believed to be part of the 
Standard Oil Company. 

DAILY DEMOCRAT, Johnstown 

, Pittsburgh 

, Pittsburgh 
The Dauchy Company, 9 Murray 

street. New York City, is placing read¬ 
ers with papers in cities where the 
agent for R. B. Davis, “Davis’ Baking 
Powder,” Hoboken, N. J., will visit. 

INDIANA. 
Notre Dame GERMAN GAZETTE.Philadelphia 

TIMES-LEADER.Wilkes-Barre 

THE AVE MARIA 
Dr. J. H. Schenck & Son, "Schenck’s 

Pills,” Philadelphia, Pa., are again for¬ 
warding orders direct to a selected list 
of papers. 

IOWA. 
The Ballard Advertising Company, 

1328 Broadway, New York City, is 
sending out SWine four-time orders 
to some Eastern papers for Sully & 
Kleinteich, publishers of “Janice Day,” 
373 Fourth avenue. New York City. 

REGISTER & LEADER...Des Moines GAZETTE 

THE TIMES-JOURNAL.Dubuque 
SOUTH CAROLINA. Taylor-Critchfield Company, Chicago, 

Ill., is forwarding two-inch 4()-time or¬ 
ders to a selected list of papers for the 
Kondon Manufacturing Co., Minneapo¬ 
lis, Minn. This agency is also placing 
200-inch one-year contracts with a few 
Western papers for the Black Silk Stove 
Polish Works, Sterling, Ill. 

_- COURIER-JOURNAL 

Roberts & MacAvinche, 30 North TIMES 
Dearborn street, Chicago, Ill., are re¬ 
newing contracts where they have ex¬ 
pired for the Globe Pharmaceutical 
Company, Chicago, Ill. 

KANSAS. DAILY MAIL, Anderson 

Lord & Thomas, Mailers’ Building, 
Chicago, Ill., are forwarding orders to 
Canadian farm papers for the Hudson 
Motor Car Co., Detroit, Mich. 

CAPITAL Topeka THE STATE.Columbia 
(Sworn Cir. Hob. 1914. D. 23,850 ; 8. 28,444) 

TENNESSEE. 
Louisville 

Louisville 
NEWS-SCIMITAR Memphis J. Walter Thompson Company, 44 

East Twenty-third street. New York 
City, is issuing 30-line four-time orders 
to Canadian papers for A. V. Jackson, 
“Falmouth Mushroom Cellars,” 68 Clif¬ 
ford street, South Falmouth, Mass. 

BANNER Nashville 
LOUISIANA. 

DAILY STATES. New Orleans sTAR-TELEGRAM .Fort Wortl 
New Orleans Bwom clroulatton ovor 80,000 dallr. Only 

daily in Fort Worth that pannittad 1812 ax- 
New Orleans AaaociaUon of Amarioaa Ad- 

M. Volkmann Advertising Agency, 5 
Beekman street. New York City, is issu¬ 
ing 34 line 104-time contracts to a se- 'TIMES-PICAYUNE 
lected list for the Vapo Cresolene Co. 
New York City. 

ITEM Dollenmayer Advertising Agency, Lin¬ 
coln Building, Minneapolis, Minn., is 
making 500-inch contracts with some 
Western papers for Pillsbury Flour 
Mills Company, “Pillsbury’s Best 
Flour,” Minneapolis, Minn. 

MARYLAND. CHRONICLE. 
Tha Chronlcla guaraBtaaa 

Baltimore 36,000 dally and 46,000 Bu 

,.... Houston 
elrovlatlan af 

Vredenburgh-Kennedy Co., 456 Fourth THE SUN 
avenue. New York City, is now handling baa a oom 
the classified advertising for the Inter- 12T,006 < 

national Mills, of Philadelphia, Pa. _**' 
WASHINGTON. 

POST-INTELLIGENCER Seattle MICHIGAN. 
Clocks,” 828 Broad’ street, Newark, F^nk Presbrey Company, 456 Fourth 
jq j_ Avenue, New York City, is sending five- 

- time orders to Western papers for the 
Henry Decker, Ltd., Fuller Building, Sterling Gum Company (Frozen Mints). 

New York City, is again placing 450-line - 
one-time orders in cities where the Metz Richard A. Foley Advertising Agency, 
Auto Company, Waltham, Mass., has Philadelphia, Pa., is placing 112 lines 13 

_ times with Pacific Coast papers for W. 
Charles W. Hoyt. 120 West Thirty- Luden. _ 

second street. New York City, is making .. 
The Federal Advertising Agency, 231 

West Thirty-ninth street. New York 
City, is issuing 1,200 lines for one year POST-DISPATCH 
to a few selected Southern papers for 
the Utica Knitting Company. 

WYOMING. PATRIOT (No Monday Issue'.Jackson 
Avarw Itt qu. 1914: Dally 10,963; Bunday 

12264. MMnbcr "Amarican Nairapapar 
Pub. Aaa'n.” “Ollt Bdc* Nawa- 

papara,'* and Am. Audit Aaa'n. 

Cheyenne 

CANADA, 
MINNESOTA. 

BRl'nSH COLUMBIA. 
TRIBUNE, Mon. & Eve... .Minneapolis 

WORLD Vancouver 

ONTARIO. 

New Orleans States 
Sworn Net Paid Circnlation for 6 Months 

Ending April 1, 1914 

28,427 DAILY 
Par P. O. Statamanl 

Caniar circulation averagaa over 19,000 
pw iaaoe. We cuarantae the larseat car¬ 
rier and the largeat white home circula¬ 
tion in New Orlaana. It ia leat eapen«iva 
and eailar to create a new markat In a 
Bmitad territory by us^ conaantiwtad air- 
aalatiaa. Tha States ffll* that poaition in 
Naw Ortaana. 

Tho 9. C. BECEWITR SPECIAL AOBlfCT 

Solo Poroiin loproMninlhroo 

Hoar Torh Chiongo SL Lonis 

London 
MONTANA. 

MINER 
Notable Beer Advertiaementa. 

Some remarkably good advertising is 
being done by two great brewers, the 
Anheuser-Busch, of St. Louis, and the FREIE PRESSE (Cir. 128,384).Lincoln 
Jacob Rupert, of New York. The for- - ■ - ■ 
mer is running a national hero series t-, ^ 

of brge ndei. which hried hinsraphical . 
slcetchTs are given of some^ Amer- ^ contained twelve 
ica’s foremost distinguished men who advertisements of 
drank beer are given. The Ruperts are 
using full pages in New York papers Milwaukee newspapers, 
to demonstrate the food value of beer. It is reported that in Manchester, Eng- 
They carry a convincing message. land, the newspapers have been reduced 

LA PATRIE Montreal 

Montreal 
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TO ADVERTISE PACIFIC 

Big Business Men Join in Movement 

to Hinge Monster Campaign on the 

Panama-Pacific Canal Exposition— 

Many Journalists to Aid Financially 

and Professionally in the Work. 

Following the concerted and enthusi¬ 
astic action of the newspaper and mag¬ 
azine publishers of the Pacific Coast at 
a meeting held recently in the Palace 
Hotel, San Francisco, when it was re 
solved to raise a mighty sum for adver¬ 
tising the Pacific Coast and the Pan¬ 
ama-Pacific International Exposition, 
Chairman H. de Young, who was 
elected to put the scheme into active 
operation, has announced the appoint¬ 
ment of an executive committee of 
twenty representative men from the 
leading cities of the Coast. 

With Mr. dc Young as ex-officio chair¬ 
man, this committee will consist of the 
following, all of whom are prominent 
either as civic leaders or as heads of 
infiuential publications: 

MEMBERS OF COMMITTEE. 

C. B. Blethen, Seattle; J. E. Chilberg, 
Seattle; Scott Bone, Seattle; Edgar B. 
Piper, Portland; C. S. Jackson, Port¬ 
land : C. C. Chapman, Portland; Sam 
Perkins, Tacoma; W. H. Cowles, Spo¬ 
kane; Harry Chandler, Los Angeles; 
Paul Shoup, Los Angeles; L. M. Cole, 
president Los Angeles Chamber of Com¬ 
merce ; F. J. Belcher, president San 
Diego Chamber of Commerce; James 
McMullen, San Diego; H. C. Capwell, 
Oakland; J. F. Conners, Oakland; Owen 
E. Hotle, Oakland; D. W. Carmichael, 
Sacramento; F. W. Kellogg, San Fran¬ 
cisco; George T. Cameron, San Fran¬ 
cisco. 

The committee appointed at the Sep¬ 
tember meeting to draft resolutions de¬ 
fining the scope of the movement, con- 
.si.sting of M. F. Ihmsen. F. W. Kellogg 
and William Woodhead, have adopted 
and reported the following resolution: 

This convention, recognlzlnf; the world¬ 
wide interest already created In the Panama- 
Pacific International Exposition to he held In 
San Francisco In 1015, and realizing that a 
large attendance will offer the higgest oppor¬ 
tunity to advertise the attractions and ad¬ 
vantages of the entire Pacific Coast country 
that has ever occurred, or la likely to occur 
again In many years. Indorses the following 
resolutions, presented to It for passage by a 
committee, consisting of M. P. Ihmsen, F. W. 
Kellogg and William Woodhead : 

Resolved. That this convention approves 
and adopts the suggestion of an extensive 
advertising campaign for the benefit of the 
entire Pacific Coast, and that such advertis¬ 
ing campaign have as Its focus or chief at¬ 
traction the Panama-Pacific International 
Exposition, and that his convention urges on 
the Pacific Coast communities and business 
interests the Importance of doing all In their 
power to support the commission authorized 
and appointed at this convention for the 
purpose of raising a fund and carrving out 
the objects and alma of this resolution. 

WASHINGTON PERSONALS. 

Ralph Graves, Sunday editor of the Wash¬ 
ington Post, has returned from hla Euro¬ 
pean trip, and has resumed his duties here. 

The father of W. Slnklcr Manning, of the 
Washington Bureau of the New York Times, 
has been elected governor of North Caro¬ 
lina, 

.1. Fred Essary, chief of the Baltimore 
Sun Bureau, and Mrs, Essary, and .lohn 
Monk, of the New York Sun, and Mrs Monk, 
have just returned from an automobile tour 
of Pennsylvania and Maryland. 

Wiliam Leavitt Stoddard, of the Boston 
Transcript, who toured New England In his 
new car, returned here Monday. 

Frank B. Lord, of the Democratic Na¬ 
tional Monthly, and president of the Na¬ 
tional Press Club, announces that Ladles' 
Day will be held by the club on the second 
Thursday of each month Instead of once a 
season as heretofore. 

James L. Wright, of the Detroit News, 
has been elected chairman of the Publicity 
Committee of the National Press Club. 

Miss Edna Noyes, Society Editor of the 
Times, la to bo married on Wednesday. 
October 14, to Rodger Joseph Whlteford. 

H. E. C. Bryant, of the New York World 
Bureau, has returned to Washington after a 
pleasant sojourn In bli native state of 
North Carolina. 

Chicago Preta Club’s New President. 

Roy R. Atkinson, the new presideht of 
the Chicago Press Club, began newspa¬ 
per work in the spring of 1901 as the 
“devil” of the Waukesha (Wis.) Free¬ 
man. He learned to kick a Gordon 
press and was permitted occasionally to 
“write a piece for the paper.” Since 

Plraotory ot Advrttoers Aids. 
Publishers’ Representatives 

ALLEN ft WARD 
Brunswick Bide., Nsw York 
AdTsrtisinK Bldg.. Cbicago 

ANDERSON, C. U SPECIAL 
AGENCY 

Marquette Bldg., Chicago, IlL 
TeL Cent 1112 

JOHN M. BRANHAM CO. 
Brunswick Bldg., N. Y., Mailers Bldg., 

Chic.; Chenucsl Bldg., St Louis. 

BROOKE, WALLACE G. ft SON, 
225 Fifth Ave., New York City. 

Tel. 4955 Madison Sq. 

BUDD, THE JOHN. COMPANY 
Brunswick Bldg., N. Y.; Tribune Bldg., 

Chic.; Chenuetd Bldg., St Louis. 

CARPENTER-SCHEERER-SULLI- 
VAN SP. AGENCY 

Fifth Ave. Bide., New York. 
People's Gas Bldg., Chicago 

Advertinng Agents 

AMERICAN SPORTS PUB. CO. 
21 Warren ''t. New York 
TeL Barclay 709S 

COLLIN ARMSTRONG. INC. 
Advertising ft Sales Service 
115 Broadway, New York 

BRICKA, OBORGB W.. Adv. AgeM. 
114-116 Bast 28th St, New York 

TeL 9101-9102 Mad. Sq. 

PRANK, ALBERT ft CO. 
26-28 Beaver St, New York 

TeL Broad 3831 

R. R. Atkinson. 

then he has worked on the Milwaukee 
News, Milwaukee Free Press, Cincin¬ 
nati Post, Chicago Inter-Ocean, Chicago 
Examiner and Chicago Herald. He was 
New York correspondent for the Inter- 
Ocean for four years and at various 
times night editor, city editor and act¬ 
ing managing editor. He is now night 
editor of the Chicago Herald. Mr. At¬ 
kinson answers to the nickname “Doc" 
more readily than anything else, but he 
says he doesn’t know any excuse for 
the appellation. It just “growed” like 
Topsy. 

CONE. LORENZEN ft WOOD¬ 
MAN 

Brunswick Bldg., N. Y.; Advtg. Bldg. 
Chic.; Gombel Bldg., Kansu City. - 

DE CLERQUB, HENRY. 

V HOWLAND. H. S. ADV. AGCY. 
- Inc. 

HENKEL. F. W. 
People’s Gas Bldg., Chicago 
Metropolitan Bdg., New Yo k. 

20 Broad St, New York 
TeL Rector 2573 

KEATOR, A. R. 
601 Hartford Bldg., Chicago, IlL 

TeL Randolph 6065. 
171 Madison Av., New York. 

NORTHROP. PRANK R. 
225 FifA Ave., New YoA 

TeL Madison Sq. 20tt. 

QJBNTHBR-BRADPORD ft CO., 
Chicago, IlL 

Tibbs Goes to Bedell’s. 

H. S. Tibbs has been appointed ad¬ 
vertising manager of the Redell stores, 
located in six of the principal cities of 
the United States, each one of which 
has been made successful through Mr. 
Redcll’s great belief in newspaper ad¬ 
vertising. Mr. Tibbs was for two years 
assistant advertising manager of Gim- 
bel’s. He was also the originator of 
the famous “Wizzle.” the character 
which made the opening of the Kesner 
store famous. Prior to that connection 
he was sales manager of the Canada 
branch of Armour’s. His entry into 
the advertising business was as adver¬ 
tising manager of the Toronto Satur¬ 
day Night. 

A. J. Meizter Now With Gimbel’s. 

Succeeding IT. S. Tibbs, who severed his 
connection with Ginibel Rrothers a few 
weeks ago, A. T. Meister is now assistant 
advertising and merchandise manager of 
Gimbel Rrothers’ store. He has been 
connected with several of the large de¬ 
partment stores in this city and else¬ 
where. At one time he was connected 
with the George R. Van Clevc Co. 
.\gency, where he handled several very 
large accounts. Mr. Meister was for¬ 
merly a newspaper man, having been 
connected in reportorial capacity with 
several of the New York dailies. 

TIP FOR SHOE MAKERS. 

Exhibit of Stylea Popular in South 

America Shown Here. 

.An interesting display of shoes such 
as are worn in Latin .America, has been 
attracting much attention at the Cus¬ 
tom House in New York during the 
past few days. 

These shoes, which are manufactured 
in France. England and Germany, are 
different from the styles shown in this 
countrv’. Congress gaiters seem to be 
the favorite. 

This exhibit follows a similar dis- 

O’FLAHERTY’S N. Y. SUBURB. 
LIST 

22 North William St, New York 
TeL Beekman 3636 

PAYNE, G. LOGAN, CO. 
747-8 Marquette Bld^., Chicago; 200 

Fifth Ave., New York; 40 Brom- 
field St, Boston. 

VERRBB ft CONKLIN, Inc. 
225 Fifth Avenue, New York 

TeL Madison Sq. 962 

play of cotton fabrics gathered from 
the same source. 

The object of the exhibit, of course, 
is to familiarize American manufactur¬ 
ers with the class of goods having the 
greatest demand in South America and 
enabling them to produce styles that will 
find a ready market, rather than at¬ 
tempting to create a market for the 
styles already manufactured here. 

This system seems to be the logical 
way of getting next to the new oppor¬ 
tunities being presented to the U. S. 

The First Press Agent. 

Jerome Eddy, the veteran theatrical 
writer, recently claimed that he was the 
first press agent in America. Col. T. 
.Allston Brown writes to the Dramatic 
Mirror taking exception to the state¬ 
ment. He affirms that the honor of be¬ 
ing the first press agent belongs to a 
man who was employed by Charles Gil- 
fert, manager of the old Bowery The¬ 
atre, New York, shortly before the lat¬ 
ter’s death in 1829. 

Outdistances Competitors. 

The Blade-Empire, of Concordia, 
Kan., has recently made a newspaper 
canvas of Concordia and Goad County. 
From the reports turned in by the four 
canvasers it appeared that the Blade- 
Empire outdistanced all other daily, 
weekly or monthly publications by sev¬ 
eral hundred. 

THE BEERS ADV. AGENCY, 

Latin-American '‘Specialiats.” 
Main Offices, Havana, Club. 
N. Y. Office. Flatiron Bldg. 

THE EXPORT ADV. AGENCY 

Specialists on Bzpt. Advertising 
Chicago, Ill. 

AMONG THE AD AGENTS. 

William V. McNamara, who is well 
and favorably known in the advertising 
world for the past twenty years, has 
branched out for himself in i)artnership 
with Joseph D. Burns to conduct a gen¬ 
eral advertising agency business and 
publishers’ representatives under the 
firm name of McNamara-Rurns .Adver¬ 
tising Agency, in Buffalo, N. Y. 

Charles E. Young and Henry W. 
Young have opened an office at 419 
First National Bank Building, Chicago, 
to give technical advertising service. 
Charles E. Young was until recently 
advertising manager of the Ohio Brass 
Company, and Henry W. Young was for 
several years editor of Popular Elec¬ 
tricity. , 

An organization of illustrators, de¬ 
signers, photo retouchers, catalogue and 
advertising copy writers, offering spe¬ 
cialists in the service of advertising and 
sales campaigns, has been completed. 
It will be known as the Advertisers’ 
Service Bureau, with offices and studios 
in Toledo, Cleveland, Columbus and 
Cincinnati. 

.Constable & Co., London, announce 
for fall publication an English edition 
of Prof. W. C. Bleyer’s “New.spaper 
Writing and Editing” which was pub¬ 
lished in this country by Houghton- 
Mifflin Co. 
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THE WAR AND 
THE AUTOPLATE 

An incident of the present war that has given us no 
little satisfaction is the astonishing celerity with which 
plants using AUTOPLATES have put out the news. 

So great has been the advantage enjoyed by these news¬ 
papers that their leeway over hand stereotyped competitors 
has amounted to important scoops in many instances that 
have been brought to our attention. 

The users of AUTOPLATES have not only gotten out 
the news more quickly, but with smaller forces and far less 
expense than those still making plates by hand. 

Nothing could the more clearly have enforced the worth 
of automatic stereotyping than the news pressure of the 
present war. At its close we believe there will be few pub¬ 
lishers left, even in the very small cities, who are neither 
equipped nor preparing to equip with A U T O P L AT E 
machinery suitable to their needs. 

We suggest that those still working by hand get in 
touch with us at once, as we shall be able to render them 
substantial service in the present emergency. 

Wood Newspaper Machinery Corporation 
HENRY A. WISE WOOD, President BENJAMIN WOOD, Vice-Pres. and Treas. 

25 MADISON AVENUE, NEW YORK 




