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Government reports show that the 
value of plow lands is steadily in¬ 
creasing, that the greatest increase 
during the past year occurred in 
the SOUTH Atlantic states. 

Great is Cotton, but the South Has outgrown 
dependenee on Cotton or any other one erop. 

The SOUTH Atlantie states, for 1918, by 
Government estimates had $2,293,975 value 
in crops, compared with the yearly average 
from 1910-1914 of $859,780. Of this great 
aggregate cotton represented 27% in the year 
just passed. 

The South is gaining in agricultural stability 
while converting much of her basic resources 
into manufactures. 

Probably no territory or division of states shows more 

promise and assurance against great changes or reactions 

than the ten states in the circle. 

These are the Pick of the Southern Daily 

papers, at your Service in a territory of over 

20,000,000 people! 

ALABAMA Net Paid 2.500 10,000 
Circulation lines lines 

Birmingham Age-Herald (M) 23,560 .07 .06 
Birmingham Age-Herald (S) 29,796 .08 .06 
Birmlngbani I.edger (E) 38,022 .07 .07 
-Blrmlngbara News (E) 46,121 .08 .08 
'Birmingham News (S) 48,588 .10 .10 
'Mobile News Item (B) 10,766 .03 .03 
Mobile Register (M) 25,179 .05 .05 
Mobile Register (S) 35,048 .06 .06 
Montgomery Adrertiser (M) 24,258 .06 .04 
Montgomery Advertiser (S) 24,258 .06 .05 

FLORIDA 
Jacksonville Metropolis (E) 19,117 .045 .045 
Florida Tlmes-Unlon, Jacksonville (M&E) 30,423 .06 .• .06 
Pensacola Journal (M) 5,610 .0172 .0172 
Pensacola Journal (S) 6,687 .0172 .0172 
Pensacola News (E) 5,090 .02 .02 

GBORGIA 
Atlanta Georgian (B) 49,441 .08 .08 
Atlanta Sunday American (8) 92,918 .12 .12 
Augusta Chronicle (Ml 12,248 .03 .03 
Augusta Chronicle (SI 10,651 .0.3.5 .03.5 
Augusta Herald (B) 17,413 .035 .035 
Augusta Herald (8) 12,812 .035 .035 
Columbus Ledger (El&S) 7,3«2 .0275 .0276 
Macon Telegraph (M) 23,450 .04 .04 
Macon Telegraph (8) 19,321 .04 .04 
Savannah News (MAS) 20,120 .04 .03 
Savannah Press (E) 10,360 .04 .04 

KENTUCKY 
'Ix>ulsville Herald tM» .’■.2,4.56 ) 

.08 .08 'Ij>uisville Herald (8) 48,767 J 
Paducah News Democrat (MAS) 7,082 .0225 .018 

LOUISIANA 
New Orleans Times-Picayune (M) 78,417 .12 .12 
New Orleans Tlmes-Picayune (8) 94,624 .15 .15 
New Orleans Daily States (E) 41,994 ) 

.10 .08 New Orleans Dally States (8) 37,675 f 
'New Orleans Item (B) 73,906 .12 .12 
'New Orleans Item (8) 87,588 .16 .15 

NORTH CAROLINA 
Asheville Cltlxen (M) 11,420 .026 .026 
Asheville Cltlxen (8) 9,734 .025 .025 
Asheville Times (») 10,087 .026 .02 
Charlotte News (EAS) 11,598 .03 .025 
Charlotte Observer (M) 19,217 .066 .03 
Charlotte Observer (8) 19,217 .066 .04 
tDurbam Sun (K) 5,000 .02 .02 
Greensboro Daily News (M) 16,966 .046 .035 
Greensboro Daily News (8) 22,468 .06 .04 
Greensboro Record (B) 16,956 .046 .035 
Raleigh Newa and Obaerver (M) 21,209 .05 .04 
Raleigh Newa and Obaerver (S) 21,209 .05 .04 
Wilmington Dispatch (M) 5,306 .02 .02 
Wilmington Dispatch (8) 6,306 .02 .02 
Winston-Salem Journal (B) 6,447 .025 .02 
Winston-Salem Sentinel (B) 7,600 .025 .02 

SOUTH CAEOUNA 
Anderson Mail (B) 4,693 .0178 .0178 
Charleston American (M) 7,393 .025 .026 
Charleston American (S) 10,451 .026 .025 
'Columbia Record (E) 13,709 .08 .08 
'Oolumbla Record (S) 11,789 .06 .08 
'Oolumbia State (M) 24,614 .06 .06 
'Columbia State (8) 24,680 .06 .06 
'Greenville News (MAS) 10,876 .035 .08 
Greenwoo<l Index Journal (E) 5.245 .02 .02 
Spartanburg Jour. A Car. Spartan (E) 2.978 1 
Spartanburg Herald (M) 4,388 } .03 .08 
Spartanburg Herald (S) 5,473J 

TENNESSEE 
'Chattanooga News IE) 17,262 .04 .04 
'Chattanooga Times (M) 30,408 .00 .00 
'Chattanooga Times (S) 26,868 .06 .00 
Knoxville Sentinel (E) 24,022 .05 .045 
'Knoxville Journal-Tribune (M) 1 24,838 .06 .045 'Knoxville Journal-Tribune (S) ( 
Memphis Commercial Appeal (M) 82,276 .14 .12 
.Memphis Commercial Appeal (8) 118,148 .17 .16 
Nashville Banner (B) ) 49,590 1 .07 .07 
Nashville Banner (8) f .08 .08 
Nashville Tennessean (M) 34,3491 
Nashville Evening American (E) 15,196 V .08 .08 
Sunday Tennessean A American (S) 34,051 ) 

VIRGINIA 
IBrlstoI Herald-Courier (MAS) 11,094 .04 .04 
Danville Register and Bee (MAE) 10,669 .08 .03 
'Newport News TImes-Herald (E) 13,087 ) 

.04 .04 'Newport News Dally Press (SAM) 9.463 1 
Norfolk I.s'dger-Dlspatch (B) 43,389 .07 .06 
Roanoke Times (MAS) 11,306) 

.06 .04 Roanoke World-News (B) 11,288) 
OoTernnieDt Statement, April lat, 1919. 
*A. B. C. statement, April lat, 1919. 
tPuhllaber’a statement, April lat, 1919. 
ilnclndes Bristol, Tenn. 

National advertisers seeking safe investment for their ap¬ 

propriations can he SURE that the GOOD WILL advertis¬ 

ing will build up for them in the South is grounded upon 

STABILITY. 

You can advertise in every English language 

daily in the South—of which there are 

239—every week in the year, with a con¬ 

spicuous space, for about a third of a cent 

per habitant of this territory. 

The South HAS bought luxuries and conveniences lately, more 
probably, in proportion, than has happened elsewhere. But 
she can afford them. 
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Philadelphia 
is the third largest city and the second 

greatest port in the United States 

George S. Webster, Director of the Department of Wharves, Docks 

and Ferries of the City of Philadelphia, reports that Philadelphia is 

the second port of the United States. 

Twenty-one regular steamship lines now operate out of Philadelphia 

for European, South-American, Asiatic and African destinations. 

During the first four months of 1919 the value of exports and 

im|>orts at the port of Philadelphia was $204,907,041, while during the 

same period of last year they were $176,856,919. 

Philadelphia’s people are at work, its ship-yards, locomotive and 

other big mechanical plants are all busy, and ^‘nearly everybody” is 

buying the things they want for house, home and self. 

Dominate Philadelphia 
Create maximum impression at one cost by concentrating in the newspaper 

^"nearly everybody” reads— 

The 
Net Paid Average 
for June 

Bulletin 
447,401 

No prize, premium, coupon or other artificial circulation stimulation methods have ever heen used hy The Bulletin. 
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CONVENTION OF SOUTHERN PUBLISHERS MOST 
NOTABLE IN ORGANIZATION’S HISTORY 

NAVY PLANS TO SPEND 

$200,000 IN PAPERS 

Preliminaries of Recruiting Campaign to 
Be Discussed This Week in Confer¬ 

ence Between Secretary Daniels, 
Agencies and A. N. P. A. 

(by telegraph.) 

Washington, July 8.—Impressed by 
results achieved by the War Department 
in obtaining recruits through newspaper 
advertising, the Navy Department has 
determined to spend approximately 
$200,0(X) in a similar campaign of its 
own and has enlisted the co-operation 
of the American Association of, Adver¬ 
tising Agencies and the Bureau of Ad¬ 
vertising of the American Newspaper 
Publishers’ Association. Preliminaries 
of the campaign will be discussed at a 
conference here between Secretary Dan¬ 
iels and representatives of these organi¬ 
zations on Friday. 

Why Not Advertise! 

Attendance Sets New Record and Discussions of Problems 

of Immediate Import Carried on with Earnestness 
and Candor—Better Pay for News and 

Editorial Men Urged 

(STAFF CORRESPONDENCE, BY TELEGRAPH.) Asheville, N. C., July 9.—Mid scenes of homelike splendor, 
in the shifting shatlows of Sunset Mountain, newspaper pub¬ 
lishers, editors, managers and agency leaders gathered here— 

in Col. Fred L. Seely’s famous hostelry, Grove Park Inn—this week 
for the most largely attended meeting of its kind in the history of 
the South and discussed problems of the dawning golden era. 

Laughter of children intermingled with the sighing of soft 
southern breezes through the pines of the Carolina mountains, and 
gayly dressed women of the South added color to the ever changing 
scenes from the windows of the great basement convention hall 
where the leaders to the better day gathered July 7, 8 and 9—for 
Southern publishers have not forgotten the traditional Southern 
way of mixing joy of living with daily labor. 

Prosperity of Whole Nation the Keynote 

Will Reduce Other Expenses 

.After the Secretary of the Navy de¬ 
cided about three weeks ago to include 
paid advertising in the Navy’s recruiting 
program, as exclusively announced in 
Editor & Publisher, suggestions were 
made to him through Commander Em¬ 
ory Winship, chief of the recruiting 
division, Bureau of Navigation, that the 
leading experts of the country should 
be consulted before a definite program 
was outlined. 

Commander Winship informed Editor 

& Publisher today that the $200,000 to 
be spent in the Navy’s initial campaign 
will come out of the general navy ap¬ 
propriation for “recruiting and trans¬ 
portation,’’ the sum made available this 
year by Congress being the same as in 
previous years. Accordingly, the Navy, 
in order to find the $200,000, will have 
to reduce some other expenditures. 

The story is told that when Secretary 
Daniels appeared recently before a com¬ 
mittee of Congress to advocate certain 
appropriations for his department, he 
discussed the question of the number 
of men the Navy needed and told of his 
difficulties in getting the desired quota. 

Not only were news service—service 
to the public—circulation and advertis¬ 
ing discussed at the gatherings of mem¬ 
bers of the Southern Newspaper Pub¬ 
lishers’ Association. Southern division 
of the Associated Press, the Executive 
Board of the American Association of 
Advertising Agencies, and the Southern 
Council of the A. A. A. A., as one great 
meeting, nor relationship to the South 
as a section, for the United States and 
its prosperity was the keynote of every 
movement advocated. 

Good fellowship—truly Southern and 
of another day—prevailed. Evening, in 
the twilight that hid Mount Pisgah in 
a hazy mist, golfers, tennis players and 
wanderers along the by-ways of this 
fairyland park of E. W. Grove’s, found 
their ways to big blazing log fires to the 
strains of Beethoven’s “.Andante con 
Moto’’ that drifted to the night and was 
drowned by the tunes of “Old Zip 
Coon,’’ “The Mocking Bird’’ and “Mas- 
sa’s in the Cold, Cold Ground.’’ until 
Texas reached for the hand of Tennes¬ 
see and all—the representatives of the 
whole South—caught up the rhythm of 
the steps of today. 

J. H. Allison. 

NEW PRESIDENT OF THE S. N. P. A. 

Much to his astonishment, it is said, 
die Congressional committee asked him 
»lmost unanimously and in quite a mat¬ 
ter-of-fact way: 

“Why don’t you advertise for them?’’ 
The Secretary’s astonishment was at¬ 

tributed to the obvious change in senti¬ 
ment in Congress regarding the practi¬ 
cability of government advertising—a 
change of sentiment due, presumably, to 
fesults attained in Liberty Loan cam¬ 
paigns, in resort advertising on behalf 
of the Railroad Administration and in 
the Army recruiting campaign. 

The Opening Session 
Daytime is worktime, but all work is 

better if mixed into playtime, and the 
newspapermen of the South, with wives, 
sons and daughters, keeping the best of 
the old and taking the real of the new, 
made the conventions just closed the 
greatest and most constructive in the 
history of Southern journalism and ad¬ 
vertising. 

A ringing note of confidence in Presi¬ 
dent Wilson and the League of Nations, 
reports of unbounded prosperity in all 
corners of the field—despite increasing 
costs of publishing and iniquitous postal 
laws and unpromising conditions in the 

(Continued on Page 6) 

New Officers Chosen by S. N. P. A. 
.Ashevh.i.e, N. C., July 9.—The 

S. N. P. .A. this afternoon elected 
the following officers for the en¬ 
suing year; 

President—J. H. Allison, of the 
Fort Worth Record. 

b'irst vice-president — Marcellus 
E. Foster, Houston Chronicle. 

Second vice-president—W. A. 
Elliott, of the Jacksonville Times- 
Union. 

Secretary and treasurer—Wal¬ 
ter C. Johnson, Chattanooga 
News. 

Member of Executive Commit¬ 
tee—Mrs. Lois K. Mayes. 

BOSTON NEWS WRITERS’ 
STRIKE IS AVERTED 

Long Existent Union Suddenly Comes 
Back to Life, Demanding Higher Pay 

and Shorter Hours—Agreement . 
Appears Probable 

(by TELEGRAPH.) 

Bosto;j, Mass., July 8.—As a result 
of a conference between the Boston 
Publishers’ Association, representing 
nearly every Boston daily, and the 
Wage Conference Committee of 
Newswriters’ Union No. 1, the threat¬ 
ened strike of the news gathering 
organization, which was believed to 
be imminent by both sides, has prob¬ 
ably been averted on the Boston news¬ 
papers. 

It is understood that both sides, 
with the adjournment of the confer¬ 
ence held this afternoon, realize the 
gravity of the situation and are nearer 
to a settlement than at any time for 
the past three months. 

The following announcement, is¬ 
sued by the Wage Conference Com¬ 
mittee of the Union, following the 
meeting with the publishers today, 
was placed on the bulletin boards in 
the various newspaper editorial rooms 
tonight: 

Proposal by Union 
To members of Newspaper Writers’ Union 

No. 1: 
At a conference held todar between the con¬ 

ference committee and Boston newspaper pub¬ 
lishers, the following clause was presented bj 
the Committee; 

“It is expressly understood and agreed that 
the news and editorial policies of the newspapers, 
parties to this agreement, shall at all timet be 
exrluslvely and completely determined by the 
piibllshera nr their authorized representatlrea, 
and such policies shall not be subjects for dis¬ 
cussion or action by the nnion. • 

“Members accepting employment shall be 
aYailable for any service necessary for main¬ 
tenance of the established standards and policies 
of the newspaper employing them, and failure 
to loyally and intelligently perform such service 
shall be sutBcient reason for discipline or dis¬ 
charge.” 

The publishers present agreed to submit the 
clause to Gen. Charles H. Taylor of the Globe. 
E. A. Orozler of the Post and William R. Hearst 
of the American for consideration. 

The committee agreed to send for President 
Scott of the International Typographical Union 
to give an official ruling on the application of 
the 1. T. U. law as applying to news writers. 

Your committee reports today's conference the 
most satisfactory yet held. 

•A meeting of the union, called for 
11:30 o’clock this morning, was called 
off upon request of the publishers 
made late last night. Business 
scheduled to come up at this meeting 
was postponed pending the result of 
today’s conference. 

It was declared by members of the 
union tonight that but for the calling 
off of the meeting today, hardly a late 
afternoon paper would have gone to 
press. At the present time the or¬ 
ganization claims a membership of 

(Continued on page 26) 

J 



6 Editor & Publisher for July 10, 1919 

SCENE OF SOUTHERN NEWSPAPER PUBLISHERS’ ASSOCIATION MEETING 

DIXIELAND NEWSPAPER AND ADVERTISING MEN ON THE GOLF LINKS AT GROVE PARK INN, ASHEVILLE, N. C. 

CONVENTION OF S. N. P. A. 
MOST NOTABLE 

(Continued from I’anc 5) 

news i)rint situation—marked the ojteii- 
itiK sessions of the convention of South¬ 
ern Publishers at (irove Park Inn on 
Monday and Tuesday. 

There were 100 meinlters present out 
of a total membership of 157. 

The high lights of these sessions were 
vigorous denunciations of the Burleson 
and Kitchin attitudes and policies in re¬ 
gard to newspaper legislation, eloquent 
addresses by Llewellyn Pratt, of the 
A, A. C. \V.; Thomas H. M<x)re, asso¬ 
ciate director of the Bureau of .Adver¬ 
tising, A. X, P, ; Jason Rogers, pub¬ 
lisher of the Xew York Globe, and Mar- 
celltis E. Foster, editor of the Houston 
Chronicle. 

There was a free and frank discussion 
of intimate problems of publishing, and 
it was developed that many publishers 
favor a general policy of higher salaries 
for editorial and news writers as a 
recogtiition of not only pre.sent day eco¬ 
nomic conditions hut of the loyalty and 
high capacity of these members of the 
craft 

Marcellus E. Foster declared for a 
minimum wage of $5 per day for men 
and women of like capacity in all de¬ 
partments. 

The sentiments of members toward 
President Wilson and his achievements 
was unanimously expressed in the fol¬ 
lowing telegram, sent at noon on Tues¬ 
day: 
“To the President of the L’niled States: 

“The Southern Newspaper Publishers’ 
-Association, comprising all of the daily 
ttewspapers of all the Southern States, 
extends its heartiest congratulations to 
the President of the L’nited States upon 
his safe return, and upon the success of 
the mission which took him to Europe 
and which, we believe, will bring endur¬ 
ing peace and prosperity to all the 
world 

“(Signed) F, G. Beli., President.” 
President Frank G. Bell, editor of the 

Savannah Morning News, in his annual 
address, declared that there is money 
everywhere in the South. “It is fairly 
oozing out at all itoints,” he declared. 
“We are witnessing the beginning of an 
era of prosperity which will have no end. 

The South is. indeed, coming into its 
own. -Newspaper men did not win the 
war. btit they have done their duty to 
their goveniment during the crucial 
days of warfare, and it is pleasant for 
me to report that this association is bet¬ 
ter off than it has ever been before, due 
to a ntimlter of causes, but to none more 
than the splendid work of Secretary 
Walter C. Johnson. Only a man who 
loves his work and this association could 
aid as he has done.” 

-Mr. Bell expressed his opinion very 
frankly concerning government treat¬ 
ment of men who are publishing news¬ 
papers. nenying any desire for prefer¬ 
ential treatment, he nevertheless de¬ 
manded a fair deal of the government 
which, he said, is giving publishers most 
unfair treatment. He urged his hearers 
to continue to bring such pressure to 
bear on their Congressmen as will re¬ 
sult in revision of present iniquitous 
postal rates. He emphasized the impor- 
tatice of careful consideration of increas¬ 
ing costs, and stressed the urgent 
necessity for fair wages to editorial men 
and other unorganized employees who 
contribute so largely to the success of 
daily newspapers. He also urged ag¬ 
gressive editorial support for all good 
road movements. 

Growth in Membership 

Secretary Walter C. Johnson, of the 
Chattanooga News, reported that the 
membership of the organization has in¬ 
creased from 6ft three years ago to 157 
at pre.sent. He stated that the member¬ 
ship embraces 95 evening newspapers 
and 62 morning papers, with total com¬ 
bined circulation of 2..546,348. He said 
that North Carolina and Texas have the 
largest representation, each showing 21 
members. Georgia next with 19, while 
Tennessee is 100 par cent., every daily 
in the State being .a memlter. Receipts 
for the year amounted to $3,200; dis- 
bttrsements, $2,100; cash on hand, over 
$2.(KI0. 

Waller G. Bryan, publisher of the At¬ 
lanta Georgian, and chairman of the ad¬ 
vertising committee, reported the South 
greatly benelted by the advertising 
campaign in which eighty-five news- 
Itapers co-operated this year, as com¬ 
pared with sixty last year. Copy was 
confined to Southern newspapers, and 
Printers’ Ink, Editor &• Pi-bi-ISher and 

-Associated -Advertising. Besides these 
advertisements circulars were sent out 
and a handsome booklet was prepared 
by the Massengale .Advertising -Agency 
and sent to all advertising agents and 
newspaper publishers. 

The committee reported that the cam¬ 
paign represented an investment of 
$7,000, and expressed belief that the 
campaign for next year would very 
likely exceed $10,(X)0, as newspapers 
throughout the territory have prospered 
to an unusual degree. Gains in adver¬ 
tising in Southern newspapers, especial¬ 
ly in foreign advertiaing, have been un¬ 
precedented. 

Charles I. Stewart, of the Lexington 
Herald, chairman of the committee on 
newsprint conservation, urged the main¬ 
tenance of a legitimate price for news¬ 
paper circulation, and the use of 6-])oint 
lyite with standard margins. 

How Profits Count 

Mr. Stewart’s declaration that the 
average member of this association, 
publishing a seven-day paper, will con¬ 
sume about 100 pounds of news print 
per subscriber, occasioned an interesting 
discussion. 

“Not many of us are having print 
paper put into our press rooms for less 
than four cents per pound, when we add 
freight, cartage and waste to time lost. 
We are now paying 1J4 cents a pound 
for postage, and this means that the 
average seven-day paper cqsts in white 
paper and postage $5.50 per subscriber. 
Newspaper profits are measured in dol¬ 
lars and cents. Measured in commod¬ 
ities they have to be very much larger 
now than in an era of low prices. News¬ 
papers that made a profit of $15,(X)0 in 
1914 or 15 is doing no better this year 
than then if it makes $25,000.” 

Excoriates Postmaster-General 

VV. T. -Anderson, of the Macon Tele¬ 
graph. emphasized the wisdom of Mr. 
Stewart’s recommendations that pub¬ 
lishers charge t^hat their commodity is 
worth, without regard to what the 
“other fellow" is doing, and paid his re¬ 
spects to “Mr. Burleson, the inefficient 
Postmaster-General,” in no uncertain 
terms. 

Mr. -Anderson quoted the Postmaster- 
General’s indictment of all publishers as 
grafters, and characterized him as “the 

most nonsensical nincompoop who has 
ever occupied a governmental position.” 

“In return for the support we gave 
the Government during days when an 
enemy was at the throat of the nation, 
support which we gave gladly and with¬ 
out stint, support for which we claim no 
credit because we are .American citizens, 
who would have been unworthy of the 
name had our action been otherwise, we 
are held up by this incompetent from 
Texas as a lot of grafters. .And the 
government which we have upheld now 
preitares to upset the arrangement' of 
all publishers in .America. It is another 
case of the public paying. My jiaper, the 
Macon Telegraph, will not lose one cent 
as a result of Burleson’s policy of finan¬ 
cial ruination. We will pass the cost 
along to the subscriber, have done so 
already in fact. But it is so grossly un¬ 
fair that the public will soon realize who 
is the victim of the revision of postal 
rates on newspapers—upward revisions 
when all other postal rates are being de¬ 
creased.” 

Marcellus Foster, of the Houston 
Chronicle, rose to remark that, whereas 
Burleson is a Texan, he is in office by 
appointment, and that he could not be 
elected to any office within the gift of 
the people of that commonwealth. 

Commends Editor & Publisher 

On the subject of a fair rate per line 
per thousand of circulation, there was 
an entertaining and enlightening discus¬ 
sion, participated in by Messrs. F. C. 
Withers, Columbia State; W. -A. Elliott, 
Jacksonville Times-Union; Victor H. 
Hanson, Birmingham News; .Arthur G. 
Newmyer, New Orleans Item; George 
E. Katz, New York special representa¬ 
tive; W. G. Bryan, -Atlanta Georgian: 
H. C. -Adler, Chattanooga Times; W. H. 
Bagley, Fort Worth Record, and Major 
J. S. Cohen. .Atlanta Journal. The con¬ 
sensus of opinion was that scienlitic cost 
finding should ascertain the cost per 
line, which might differ with every mem¬ 
ber of the association, and to which 
should be added 10 to IS per cent, to 
cover profits. 

Editor & Publisher’s constructive 
work in ascertaining cost per agate line, 
per class, state, market group, and na¬ 
tionally was very generously com¬ 
mended. 

(Continued on Page 8) 
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PAID ADVERTISING CAMPAIGN CUTS COST OF 
SECURING ARMY RECRUITS ONE-HALF 

War Department’s Campaign a Triumph for Sound Policy—More Than 200 Newspapers 

|i in 56 Cities Carried Copy—In Future Lists May Include Papers in Smaller 

Cities, Covering All Branch Recruiting Stations—Capt. Keeler Optimistic. 

Returns oh the Government-paid 
advertis'nn campaign in newspapers 

during the last two weeks in June 
for army recruits 
are still incom¬ 
plete, but the re¬ 
sults attained 
have been suf¬ 
ficiently analyzed 
for Editor & 
Publisher to an¬ 
il o u n c e, exclu¬ 
sively, on the 
authority of Cap¬ 
tain Floyd Keel¬ 
er, the War De- 
ler, the War De¬ 
partment official 
advertising, that 

Capt. F. Y. Keeler. 

in charge of this 
it has at least cut in half the previous 
cost of obtaining recruits. 

“\ much better showing is expected 
when the reports on the campaign are 
complete,” said Captain Keeler. 

“For instance, we have no reports on 
enlistments received on the last day of 
the campaign. 

Full Reports Lacking Yet 
“Furthermore, we have no reports on 

enlistments received either at the re¬ 
cruiting stations or at army camps dur¬ 
ing the week following the campaign, 
when undoubtedly there was a consider¬ 
able increase over the normal number 
of enlistments, due to momentum pre¬ 
viously acquired through our advertis¬ 
ing. 

“Then, there also remains to be taken 
into consideration the vast number of 
applications for enlistment we received 
during the campaign, many of which 
will be turned into enlistments during 
many weeks hereafter." 

While Captain Keeler could not speak 
authoritatively as to what further use 
would he made by the War Department 
of newspaper advertising to obtain re¬ 
cruits for the army, since no official 
action has been taken regarding this as 
yet, it is his opinion that such advertis¬ 
ing will be continued indefinitely. 

In other words, if newspaper advertis¬ 
ing will reduce the cost of obtaining re¬ 
cruits for the army by at least one-half, 
there is small likelihood of going back 
to less effective and more expensive 
methods. 

Should Aid Cummings Bill 
-Another inference to be drawn from 

results attained through newspaper ad¬ 
vertising in the army recruiting cam¬ 
paign is that considerably less opposition 
will be encountered in Ct)ngress hence¬ 
forth to the proposal of Editor & Pub¬ 

lisher, in its issue of April 21, 1917, 
that the Government establish a De¬ 
partment of .Advertising. .A bill recent¬ 
ly introduced in the Senate by Senator 
Albert S. Cummings of Iowa, providing 
for the establishment of such a depart¬ 
ment. is now in committee. 

This hill supersedes one introduced by 
Senator Cummings in .August, 1917, to 
establish in the Department of Com¬ 
merce a “Bureau of Publicity,” to ad¬ 
minister the advertising of the Govern¬ 
ment, which received scant consideration 

the hands of a war-time Congress. 

Public Must Not Be Solicited for Funds to Pay for 
Government Advertising, War Department 

Warns Recruiting Officers HEKIlAFTER noliudy must presume to jtut Uncle Sam in 
the false iiosition of iianliandlin^ for newspaper ad¬ 
vertising. 'File old gentleman apiireciates all the finan¬ 

cial aid that was given him gladly by his nephews in advertis¬ 
ing his earlier T.iherty Loans, before he ado])te<l the more sensi¬ 
ble and dignified jilan of personally-paid advertising, but the big 
success he attained through this latter jilan in the recent cam¬ 
paign for army recruits has convinced him that nobody should 
be asked to pay his way into print for him hereafter. 

Such is the conclusion to be drawn from a bulletin just 
issued by order of Secretary of W ar Baker from the office of 
.Adjutant General R. J. Herman, signed by the latter, and ad¬ 
dressed ‘‘To all officers in charge of recruiting districts. The 
subject to this bulletin is ‘Discontinuance of solicitation of 
funds for advertising.’” The first paragraph reads: 

“The solicitation, by anyone on recruiting duty, of funds for adver¬ 
tising or other purposes, is itrohibited. That this can only react to the 
detriment of the service is illustrated by the following (jiiotations from 
letters received in reply to otic sent out by a sergeant without authority 
from this office in a laudable but ill-advised effort to secure the maximum 
number of recruits for his local station." 

The sergeant, it appears, wrote business men in the city where his 
recruiting station was located, as follows: 

“In an effort to stimulate recruiting for the .\rmy in this city, it is 
desired to start an advertising campaign, ftinds for which are to be raised 
by voluntary contribtition. W'e respectfully request that your firm con¬ 
tribute as much as convenient and thereby assist us to secure the necessary 
number of recruits. 

“If possible, we desire to have a full-page advertisement in the two 
local papers, giving due credit to the contributors as sjtotisors for the adver¬ 
tisement. For this, it is necessary to secure about $17.S and if this is not 
forthcoming, we will have to content ourselves with smaller advertise- 
men's ” 

The reaction that the enterprising sergeant got from this letter indi- 
cate.s that the public no longer associates patriotism with paying for Uncle 
Sam’s advertising. Two letters of protest, received by the sergeant in 
reply to his appeal are included in the Adjutant'General’s bulletin. One 
reads as follows: 

“The enelosed copy of a letter this day received seems to indicate the 
Government appropriation for this purpose is insufficient.” 

fXoT-:.—.As a matter of fact, the War Department spent only $174,000 
of the $1K4.000 that was authorized for the recruiting campaign.] 

“It seems to me that if more advertising should be done, the Govern¬ 
ment should pay for it. If the Government does not wish to pay for more 
advertising, no more should he done than is now being done.” 

The second letter (juoted in the Adjutant General’s bulletin reads: 
“Enelosed herewith you will find an original letter (which you need 

not return), and as the letter indicates, authorized by the War De¬ 
partment. 

“The manufacturers of this community, and of the state, generally, 
have during the period of war activity, generously responded to calls for 
contributions of almost every sort. They waived any disposition to criticise 
calls which were in reality relieving the Government of responsibility and 
expense. 

“Mo.st of us were glad to <lo this, lu-c.Tuse these calls were made, not directly 
by the Government, tint hy volunteer agencies doing their mightiest to help at a 
time of great stress. 

“This is different. 
“It proceeds from a Government department, asking individual manufacturers 

to assume a part of its function—a not altogether consistent feature, when as one 
r>eruses the tax law, it is discovered that such contributions arc not deductable as 
1 part of onlinary business expense. 

“Even of that, however, we manufacturers ate not complaining, because as you 
remarked on the (datform at Boston: ‘I do not propose to discuss consistency—there 
is no telling where it might lead.’ 

“But as an American who wants to be proud of his country, and his Govern¬ 
ment, I do complain of mendicancy. And is it proper to inquire how long it might 
take for such calls issued in the form of requests to evolve into demands. 

“The letter referred to is sent you in the hope that it may be the means of 
bringing the matter to the attention of the proper department, to the end that, 
seeing how the act is viewed (and I speak not solely for this company) a different 
Tolicy may he pursued.” 

The Adjutant General’s hulletin concludes with the follow¬ 
ing comment: 

"The above extracts are quoted to illustrate clearly the damage which 
way he done to the service by such ill-advised actions. 

While the new bill retains the title 
and provisions of the first one. there is 
a strong sentiment generally that in its 
final form it should differentiate between 
“publicity” and “advertising." 

In the army recruiting campaign dur¬ 
ing the last two weeks in June, four 
pieces of copy were used, two full pages 
and two pieces of 1.110 lines each, these 
being placed excltisively by Frank Sea¬ 
man, Inc., in all English newspapers in 
cities where recruiting stations were lo¬ 
cated. .More than 200 newspapers in 56 
cities printed such advertising. 

Plan of Copy Explained 
If the newspaper advertising for army 

recruits is continued, it is probable that 
the media used will be newspapers in 
towns where branch recruiting stations 
arc located. 

Some of the main recruiting stations 
have as many as fifteen or more sub¬ 
stations in nearby towns, but none of 
the newspapers in these towns were in¬ 
cluded in the initial campaign, for lack 
of enough recruiting officers to follow 
up the inqtiiries or “prospects’’ that such 
advertising would have developed. 

“In order to get the best results, wc 
were obliged to concentrate our efforts 
to obtain recruits at the main stations,” 
Captain Keeler explained. 

"The plan was not a perfect one, but 
having established the general rule to 
advertise only in cities where there was 
a main recruiting station, wc were 
obliged to adhere to it. 

“For instance, there is a main re¬ 
cruiting station in Minneapolis but none 
in its twin city, St. Paul. So we used 
the Minneapolis papers, btit none in St. 
Paul. Likewise, we used San Francisco 
papers but none in Oakland, although 
the latter has a branch recruiting station 
and is a manufaettiring town where 
prospects were plentiful. 

Wliy Some Papers Received No Copy 
“Nattirally, this led to much misunder¬ 

standing on the part of newspapers 
which thottglff they were being slighted, 
and we were kept btisy throughout the 
campaign explaining in detail why we 
were not putting advertising in these 
papers. Our explanations. I may say, 
were received in good spirit, invariably. 

"The fi.scal year of the War Depart¬ 
ment ended Jtine 30, and if there is an¬ 
other appropriation for the ensuing year 
for a recruiting campaign through ad¬ 
vertising we may conduct a newpaper 
campaign, lasting three weeks, in each 
of the towns where a sub-station is lo¬ 
cated. If this were done we would send 
most of the recrtiiting of^cers from the 
main recrtiiting stations to the sub¬ 
stations to aid in obtaining recruits 
while the advertising campaigns were 
on there.” 

Begin Star-Telegram Building 
Fort Worth, Tex., July 5.—Ground 

has been broken for the new building 
of the Star-Telegram, at the corner of 
Seventh and Lamar streets. It will be 
four stories high, with a basement, and 
is expected to be ready for occupancy by 
March 1, 1920. 
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CONVENTION OF S. N. P. A. 
MOST NOTABLE 

(Continued from Cage 6) 

Tlie feature of the Monday afternoon 
seN'ioii was the appearance of four noble 
old Romans who explained the postal 
and paper situation to the convention. 
These were Major E. B. Stahlman, of 
the Nashville Banner, chairman of the 
Rostal Committee of the S. N. P. A., 
and member of the N. P. A. commit¬ 
tee; Col, Louis J. Wortham, of the Fort 
Worth Star-Telegram; Urey W(K)dson. 
of the Owensboro Messenger, and A. F. 
Sanford, of the Knoxville Journal and 
Tribune. 

Why Postal Fight Failed 

Major Stahlman. who is young and 
vigorous, with a voice like a bell at the 
age of 75. said that the committee had 
failed because of lack of interest of 
Fastern newspapers, and opposition and 
propaganda by the magazines. The 
Southern papers and the Inland Daily 
papers stood strongly in favor of zone 
sy-tem. he said. On two fxteasions the 
A. X. P. A. had gone on record as 
favoring zone .system in principle. 

He asserted that the fight would have 
been won if the committee had rested its 
case on facts brought out by the South¬ 
ern papers He pointed out that express 
companies will carry KX) pounds of ex¬ 
pensive silks 100 miles, insure, cal! for 
and deliver, at a rale of $1. With the 
newspapers the Government does not 
handle papers being delivered to mail 
car, and agents call for them, the Gov¬ 
ernment assuming no responsibility. 

Major Stahlman pointed out the in¬ 
creases now effective and scheduled 
under the Burleson taxation measure, 
and said such treatment isn’t honest or 
fair. 

.\n interesting discussion ensued be¬ 
tween the chairman, Major Stahlman, 
and Col. L. J. Wortham, C. I. Stewart 
and Urey Woodson. The matter was 
finally left to the Legislative Committee 
to confer and report hack to the conven¬ 
tion. Indications are that former pos¬ 
tal or legislative committees will be 
continued at the expense of the mem- 
liership and urged to pursue the matter 
aggressively. 

In the matter of news print federal 
agreement and hearings. Major Stahl¬ 
man said a grave injustice had been 
done .\merican newspaper publishers by 
Government agencies declining to follow 
the matter up for lack of funds. It 
was suggested that Congress should be 
asked to appropriate funds to carry 
on the investigation. 

Mr. Rogers’ .\d(lfes8 

The address of T. H. Moore, associ¬ 
ate director Bnri-an of .\dvertising, was 
well received. He told of Government 
advertising and how it is making good. 
He outlined prospects for an advertising 
campaign with the Xavy and other Gov¬ 
ernment dei»artments. He said the 
bureau stands in opposition to free pub¬ 
licity and urged a larger measure of 
support for extension of bureau efforts 
to Chicago and San Francisco. 

Jason Rogers held the interest of the 
crowd for nearly an hour. He told of 
his standard cost accounting system, how 
that he had requested forms of fifty 
papers, then turned expert accountants 
loose on them, and how they had 
evolved this standard system, duplicate 
copies of which he is sending all daily- 
newspapers within the next few weeks. 
He showed a vest pocket memo, book 
containing all Globe earnings and cost 
figures for a period of seven years. 

Mr. Rogers made a plea for one rate 
and liberal treatment of advertising 
agents, saying that in the last analysis 
the advertiser pays the commissions. He 

Editor & Publishei 

told of his belief that there is a vol¬ 
ume of business totaling hundreds of 
millions of dollars awaiting newspapers 
that clean up and encourage the adver¬ 
tiser to use the newspaper both locally 
or nationally. He outlined a plan, in 
co-operation with Editor & Pubi.isher, 

for printed maps of dailies by States 
showing circulation rates, etc. 

Labor was the chief theme for dis¬ 
cussion Tuesday morning. Col. W. C. 
Dowd, of the Charlotte News, told of 
his open shop. He said the News ex- 
jierienced a complete walk-out ten years 
ago. The morning and evening news- 
liapers got together and fought it out, 
and never missed an issue. W. A. El¬ 
liott told of conditions in the largest 
open shop in the South. He explained 
that most of the linotype operators and 
stereotypers worked right up in the 
Times-Union plant. Mr. Elliott made 
an earnest plea for higher salaries for 
advertising solicitors, reporters, editorial 
people, and the forces making it pos¬ 
sible to pay such high wages to union 
help. 

Problem of Linotype Operators 

W. T. .Anderson proposed a school 
for apprentices, under the assistance of 
members, pointing out that under exist¬ 
ing union rules only one boy is allowed 
to five journeymen, and in some cities 
only one boy to seven. The only ap¬ 
prentices in the field now are in country 
offices. 

On invitation of President Ball, Wal¬ 
ter H. Savory, general sales manager 
of the Mergenthaler Linotype Machine 
Company, told of schools maintained by 
that company in New York, Toronto, 
Chicago, New Orleans and San Fran¬ 
cisco. He also told of training at tech¬ 
nical schools, including Carnegie Insti¬ 
tute, Pittsburgh. He explained that 
graduates of these schools were slow 
operators, say, 2,500 ems per hour. Mrs. 
.Mayes, of the Pensacola Journal, told 
about sending two of her boys off to a 
Chicago linotype school for the five or 
seven week.s’ course. 

Urey Woodson, of the Owensboro 
Messenger, asserted that the lure of the 
big cities attracted the youths sent to 
Chicago or New York schools, and on 
graduation they found that they could 
get jobs at excellent wages without any 
difficulty, hence they did not desire to 
return to their old field. He thought 
Mr. .Anderson’s suggestion on right 
lines. Col. Wortham urged that the pro¬ 
pulsive force of public opinion be used 
in the education of legislators, assuring 
the addition of linotype instruction in 
all vocational and technical schools, and 
said this would solve this vast economic 
problem. 

Reasonable Zone Rate Favored 

The following resolution was adopted, 
regarding postal matters : 

"Be it resolvi-d. that the Southern 
Newspaper Publishers’ .Association, in 
annual convention assembled, at .Ashe¬ 
ville, X. C.. declares its adherence to 
the zone system on postal rates on sec¬ 
ond-class matter as the only system 
wherehy rates may lie adjusted in such 
manner as to keep the government rate 
of iMistage in keeping with the service 
rendered and the cost of said service to 
the government. 

"Resolved, further, that this associa¬ 
tion I pposes the return to the flat rate 
system of postage because of its unfair¬ 
ness to newspajier publishers and to the 
government. 

“Be it further resolved, that in keep¬ 
ing with this belief, this association re¬ 
affirms its former declaration in favor of 
the principles embodied in what is 
known as the McKellar amendment, and 
urges the provisions of this amendment 
as the proper ones to remove oppres- 
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sive provisions of the act of 1918. inso¬ 
far as said act applies to newspapers. 

“Be it further resolved, that the Pres¬ 
ident of the .American Newspaper Pub¬ 
lishers’ Association be requested at once 
to fill the vacancy on the Postal Commit¬ 
tee of the association caused by the res¬ 
ignation of George Mc.Aneny of the 
New York Times and expresses the hope 
and belief that this vacancy should be 
filled by the appointment of Major 
E. B. Stahlman, one of the most active 
and live members of this association, 
who will give intelligent direction to the 
work required to be done to have the 
law of October, 1918, amended so as to 
give relief to the newspapers of the 
country from oppressive and unjust pro¬ 
visions of said act, and thus carry out 
the wishes of this association and the 
.American Newspaper Publishers’ Asso¬ 
ciation as expressed in the resolution 
unanimously adopted at the annual meet¬ 
ings of the associations in 1918 and 
1919.’’ 

CO-OPERATION, THEME 
OF JOINT MEETING 

Southern Newspaper Publisbers, Execu¬ 
tive Committee and Council of A. A. 

A. A. and Farm Paper Owners 
Discuss Common Problems 

(bv telegraph.) 

.Asiievii-I.e, X. C., July 8.—Co-opera¬ 

tion between agencies and publishers 
was the theme of a joint meeting of the 
Southern Newspaper Publishers .Asso¬ 
ciation Executive Committee of the A. 
.A. .A. .A. and Southern Council and of 
the .A. .A. .A. A., the newly organized 
association of Southern Farm Paper 
Publishers at Grovepark Inn, Tuesday 
evening. 

•About one hundred prominent publish¬ 
ers agents, and farm paper men were 
present when President Bell introduced 
Jefferson Thomas of Jacksonville as 
Chairman of the Joint Meeting. 

Paul E. F'aust, a member of the firm of 
Mallory, Mitchell and Faust, of Chicago,, 
very ably presented a paper written by 
William H. Johns, of the George Bat¬ 
ten Co., of New York City, the Presi¬ 
dent of the .American .Association of 
Advertising ,Agents, who was detained 
in New York by jury service. 

"Tlic public at large is wholesome and 
wants wholesome things," wrote Presi- 
ilent Johns, former chairman of the 
(iovernment’s Division of Advertising. 

Fair Play for Agencies 

“Ihe spirit of world-fraternity is 
now triumphant. Don’t listen to pessi¬ 
mists. I am an optimist. The news¬ 
paper is destined to become more an im¬ 
portant medium than ever before.’’ 

.Mr. Johns’ plea was for just compen¬ 
sation and protection for agencies that 
have proved themselves worthy, with 
refusal of agency commissions to agents 
not properly accredited. 

“Memliers of the .A. .A. A. .A. placing 
over $125,000,000 yearly in advertising, 
want just recognition and co-operation," 
he wrote. “Ninety-eight and one-half per 
cent, of the magazines co-operating on 
such a basis have found the plan profit¬ 
able. 

“We want two things. First, com¬ 
plete support with no commission to 
advertisers direct, even to the refusal of 
business; second, a universal commis¬ 
sion of IS per cent, on gross rates to 
agencies, which are investing more and 
more in service and taking away all the 
risk and gamble in advertising. Southern 

publishers show the biggest iniprovt^ 
ment." 

Victor H. Hanson moved and the 
joint meeting carried unanimously a mo¬ 
tion to send the address to all members 
of the Southern Newspaper Publishers 
Association. 

H. H. Charles made a notable address 
on farm papers as profitable mediums, 
He explained the work of standard¬ 
izing the sizes of pages of farm papers 
in the South, where practically all are of 
.standard size. He had found 13 dif¬ 
ferent column sizes in 46 farm weeklies, 
whereas the pages of all but one of the 
105 poultry journals were standard. He 
advocated a standard rate card and a 
standard order blank. 

Seeks Standardization 

Secretary James O’Shaughnessy of the 
A. .A. .A. A., made a powerful appeal 
for sympathetic interest and whole¬ 
hearted co-operation in standardization. 
He said: 

“The .A. A. .A. .A.’s plan is to 
gather together all agencies of standing 
and character. 

“The association now represents 95 
per cent, of the total national advertis¬ 
ing, and 99 per cent, of ethical appre¬ 
ciation. 

“The association does not put up the 
bars to any agency. It is as demo¬ 
cratic as the best interest of the adver¬ 
tiser and publishers can make it. We 
have not refused recognition to a single 
agency. Of every dollar we produce, 85 
cents goes to you. Ten cents for serv¬ 
ice is essential, leaving to us a net profit 
smaller than that enjoyed by any other 
business, and the fiscal responsibilities 
are entirely upon our members. .All 
we have is on the table for your pro¬ 
tection. 

“Our members have no other calling, 
and our minds no other interest.” 

Mr. O’Shaughnessy astonished the 
publishers by declaring that agents want 

(Continued on Page 36) 

DISCUSS AGENCY RECOGNITION 

Executive Comminee of S. A. A. Say* 
That Publishers Should Decide 

(by TELECRArH.) 

Asheville, N. C, July 8. —The 
Executive Committee of the South¬ 
eastern Advertising .Agencies con¬ 
sisting of Dillard Jacobs, of Atlanta, 
chairman, Rufus S. Freeman, of Rich¬ 
mond, vice-chairman, and Wiliam Adler, 
of Atlanta, secretary-treasurer, held a 
meeting at Grove Park Inn, Monday, 
and resolved that the policy of deciding 
whether an advertising agency should 
be recognized as such, rests with the 
publishers themselves, irrespective of the 
opinion of any organization of agencies. 

The Southeastern .Agencies will pre¬ 
sent this principle to Southern publish¬ 
ers for action. 

Best South Carolina Meeting 
(nv TELEGRAPH.) 

FiKiEEiELD, S. C., July 9.—The Forty- 
Fifth .Annual Session of the South Caro¬ 
lina Press .Association, held in Green¬ 
ville, June 30 and July 1 and 2, was the 
largest and in many respects the best 
meeting held within the past decade. 
The business sessions were well at¬ 
tended and were full of interest and real 
profit. The following officers were 
elected: A. B. Jordan, of Dillon, Presi¬ 
dent; H. G. Osteen, of Sumter, First 
Vice-President; Rion McKissick, of 
Greenville, Second Vice-President; 
Mason Brunson of Florence, Secretary 
and .August Kohn of Columbia, Treas¬ 
urer. 
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REVISED ROSTER OF SOUTHERN NEWSPAPER PUBLISHERS’.? ASSOCIATION 

City and Title. President. 

Anniston Star 
Atlanta Constitution 
Atlanta Georgian and Sunday 

American 
.\tlanta Journal 
Amcricus T'tnes-Record 
.Albany Herald 
Athens Herald 
.Athens Banner 
Augusta Chronicle 
.Augusta Herald 
.Asheville Citizen 
Asheville Times 
.Ardmore Ardmorite 
.Anderson Daily Mail 
.Austin American 
Birmingham .Age-Herald 
Birmingham Ledger 
Birmingham News 
Baton Rouge State-Times 
Beaumont Enterprise 
Beaumont Journal 
Brownsville Sentinel 
Bristol Herald-Courier 
Clifton Forge Review 
Columbus Enquirer-Sun 
Columbus Ledger 
Charlotte News 
Charlotte Observer 
Concord Tribune 
Charleston .American 
Charleston News & Courier 
Charleston Evening Post 
Chattanooga News 
Chattanooga Times 
Columbia (Tenn.) Herald 
Columbia Record 
Columbia State 
Clarksville Leaf-Chronicle 
Corpus Christi Caller 
Daytona News 
Dayton Journal 
Dublin Courier-Herald 
Durham Herald 
Durham Sun 
Dallas News 
Dallas Times-Herald 
El Paso Herald 
El Paso Times 
Fort Smith Times-Record 
Frankfort State Journal 
Fort Worth Record 
Fort Worth Star-Telegram 
Gadsden Journal 
Gadsden Times-News 
Gainesville Sun 
Gainesville (Tex.) Register 
Greensboro News 
Greensboro Record 
Greenwood Index-Journal 
Greenville News 

‘Greenville Piedmont 
Galveston News 
Galveston Tribune 
Hattiesburg American 
High Point Enterprise 
Hickory Record 
Houston Chronicle 
Houston Post 
Jacksonville Metropolis 
Jacksonville Times-Union 
Jackson News 
Jackson Sun 
Johnson City Staff 
Kinston Free Press 

Harry M. Ayers 
.Albert Howell, Jr. 
W. G. Bryan 

John S. Cohen 
W. S. Kirkpatrick 
H. H. McIntosh 
Bowdre Phinizy 

T. W. Loyless 
Bowdre Phinizy 
George Stephens 
Charles A. Webb 
Ed Galt 
G. P. Browne 
Kendall B. Cressey 
E. W. Barrett 
Robert S. Hiden 
A'^. H. Hanson 

W. J. Crawford 
Charles L. Schless 
H. M. Skelton 
E. Munsey Slack 
George O. Greene 
R. L. McKenney 
W. E. Page 
W. C. Dowd 
Walter B. Sullivan 
J. B. Sherrill 
W. F. Livingston 
James Simons 
A. M. Marigault 
George F. Milton 
H. C. Adler 
J. 1. Finney 
E. W. Robertson 
■A. E. Gonzales 
W. W. Barksdale 
Robert J. Kleberg 
T. E. Fitzgerald 

Frank Lawson 
E. T. Rollins 
W. W. Weaver 

Edwin J. Krist 
H. D. Slater 
Frank Powers 
John F. D. Aue 
Graham Vreeland 
W. H. Bagley 
Louis J. Wortham 
C. A. Ver Beck 
Charles E. Meeks 
W. M. Pepper 
J. T. Leonard 
E. B. Jeffries 
Parker R. Anderson 
H. L. Watson 
R. B. Perry 
J. Rion McKissick 

C. H. McMaster 
H. S. Stevens 
R. D. Perry 
E. Lyerly 
Marcellus E. Foster 
Roy G. Watson 
W. R. Carter 
Willis M. Ball 
Frederick Sullens 

E. Munsey Slack 
N. J. Rouse 

M.anager. 

Harry W. .Ayers 

City .and Title. President. 

E. Stow 
W. E. Miller 

Charles D. .Atkinson 
Lovelace Eve 
J. A. Davis 
E. W. Carroll 

R. S. Carver 
J. C. Harrison 
P. M. Burdette 
T. W. Chambliss 
H. T. Nisbett 
G. P. Browne 
Kendall B. Cressey 
R. A. Mullins 
F. W. Orlemann 
Buford Goodwin 
Charles P. Mandslup 
J. L. Mapes 
Charles L. Schless 
H. M. Skelton 
Charles B. Dove 
M. Botts Lewis 
M. L. Wallis 
W. E. Page 
W. M. Bell 
A. W. Burch 
J. B. Sherrill 
Clifford Thompson 
Charles Robertson 
Hall T. McGee 
W. C. Johnson 
W. S. Weitzell 
W. D. Hastings 
W. O. Boger 
F. C. Withers 
W. W. Barksdale 
Frank B. Harrison 
T. E. Fitzgerald 
F. D. McDonald 
W. H. Blinn 
E. T. Rollins 
H. R. Weaver 
W. B. Benners 
Edwin J. Krist 
J. C. Wilmarth 
S. L. Davis 
John D. Aue 
James L. Newman 
J. H. Allison 
.A. G. Carter 
.A. W. McCulloch 
J. L. Meeks 
W. M. Pepper 
C. H. Leonard 
E. B. Jeffries 
Parker R. .Anderson 
J. S. Bailey 
R. H. Peace 
George R. Koester 
John F. Lubben 
T. E. Gaffney 
Thomas St. John 
T. P. Rawley 
j. C. Miller 
Fred F'ox 
L. J. Van Laeys 
Rufus .A. Russell 
W. A. Elliott 
Walter C. Johnson 
Jesse C. Long 
E. Munsey Slack 
H. Galt Braxton 

strengthen FRIENDSHIP BONDS 

Jl- S. Correspondents Dine British Co- 
Workers at Paris Conference 

(by radio) 

Paris, July 1.—.American newspaper 
correspondents in Paris attending the 
P<ace conference last night entertained 
•he British correspondents at dinner. 
Nearly 100 prominent journalists were 
present at the function. Departing from 
•he conventional the banquet was more 
hke the famous “gridiron” dinners in 

Knoxville Journal & Tribune 
Knoxville Sentinel 
Little Rock Democrat 
Little Rock Gazette 
Lexington Herald 
Lexington Leader 
Louisville Courier-Journal 
Louisville Herald 
Louisville Post 
Louisville Times 
Lake Charles .American Press 
Lynchburg News 
Montgomery .Advertiser 
Montgomery Journal 
Mobile Item 
Mobile Register 
Miami Herald 
Miami Metropolis 
Macon Telegraph 
Macon News 
Meridian Dispatch 
Meridian Star 
Monroe News-Star 
Memphis Commercial-.Appeal 
Memphis News-Scimitar 
New Orleans Daily States 
New Orleans Item 
New Orleans Times-Picayune 
Nashville Banner 
Nashville Tennessean 
Norfolk Ledger-Dispatch 
Norfolk Virginia Pilot 
Orlando Reporter-Star 
Owensbpro Enquirer 
Owensboro Messenger 
Oklahoma Oklahoman 
Orangeburg Timcs-Democrat 
Palm Beach Post 
I’alatka Post 
Paris (Tex.) News 
Pensacola Journal 
Pensacola News 
Paducah Sun 
Petersburg Progress 
Rome Tribune-Herald 
Raleigh News & Observer 
Raleigh Times 
Rockv Mount Telegram 
Rock’ Hill Herald 
Richmond Times-Dispatch 
Richmond News-Leader 
Roanoke Times 
St. .Augustine Record 
St. Petersburg Independent 
Savannah Morning News 
Savannah Press 
Shreveport Journal 
Salisbury Post 
Spartanburg Herald 
Spartanburg Journal 
San .Antonio Express • 
San Antonio Light 
Sumter Item 
Tampa Times 
Tampa Tribune 
Thomasville Times-Enterprise 
Temple Telegram 
Waycross Journal-Herald 
Washington Daily News 
Winston-Salem Journal 
Winston-Salem Sentinel 
Wilmington Dispatch 
Wilmington Star 
Waco Times-Herald 

A. F. Sanford 
Curtis B. Johnson 
Elmer FI Clark 
J. N. Heiskell 
Desha Breckenridge 
John G. Stoll 
Robert W. Bingham 
J. C. Shaffer 
Richard G. Knott 
Robert W. Bingham 

N. L. Cranford 
Rufus .A. Shore 
Parker R. Anderson 
J. F. Thompson 
George Robinson 

Man.ager. 

Fred T. Bonham 
H. A. Rouser 
K. A. Engel 
Fred W. Allsopp 
C. 1. Stewart 
F. B. 'Wachs 
Robert E. Hughes 
C. F. Gladfelter 
W. W. Stouffer 
Robert E. Hughes 

Carter Glass 
C. H. .Allen 
F. H. Miller 
Frederick 1. Thompson 
Frederick 1. Thompson 
I'rank B. Shutts 
S. Bobo Dean 
W. T. .Anderson 
R. L. McKenney 
Ray I'. Frazier 
Ralph S. Buvingcr 
J. W. Smith 
W. J. Crawford 
Sam E. Ragland 
Robert Ewing 
James M. Thomson 
L. R. Nicholson 
E. B. Stahlman 
Luke Lea 
S. L. Slover 
L. D. Starke 
R. B. Brosser 
Mrs. S. W. Hayes 
L’rey Woodson 
E. K. Gaylord 
James Izlar Sims 
Joe L. F.arman 
H. P. Nerwich 
Sayers Boyd 
Lois K. Mayes 
Percy S. Hayes 
Edwin J. Paxton 
Clifford L. Snowden 
J. L. Johnson, Jr. 
Josephus Daniels 
John Parks 
J. L. Horne, Jr. 
J. T. Fain 
J. O. Winston 
John Stewart Bryan 
J. B. Fishburn 
Harry Brown 
L. B. & L. C. Brown 
F. G. Bell 
Pleasant .A. Stovall 
S. B. Hicks 
J. F. Hurley 
F. C. Withers 
C. D. Hearon 
F'. G. Huntress, Jr. 
Charles S. Diehl 
C. P. Osteen 
Charles G. Mullen 
W. F. Stovall 

M. K. Duerson 
R. F. Hudson 
F. H. Miller 
R. G. Rapier 

E. Taylor 
S. Bobo Dean 
P. T. .Anderson 
R. R. Wallis 
Duncan M. Gray 
K. S. Buvingcr 
C. E. Faulk 
J. W. Hayes 
Bernard E. Cohn 
M. Beyersdorfer 
.A. G. Newmyer 
J. L. Ehaugh 
E. M. Foster 
Luke Lea 
P. S. Huber 
R. F!. Turner 
J. C. Brosser 
W. B. Hayes 
G. M. Fuqua 
Charles W. Boggs 
James Izlar Sims 
Joe L. Earman 
H. P. Nerwich 
Sayers Boyd 
W. .A. Kindel 
Percy S. Hayes 
Edwin J. Paxton 
C. L. Snowden 
Mrs. J. L. Johnson 
V, C. Moore 
John Parks 
J. L. Horne, Jr. 
J. T. Fain 
C. P. Hasbrook 
.Allen Potts 
W. E. Thomas 
Harry Brown 
Lew B. Brown 
F. G. Bell 
Burton C. Mason 
D. Attaway 
J. F'. Hurley 
W. W. Holland 
W. W. Flolland 
F. G. Huntress, Jr. 
Charles S. Diehl 
H. G. Osteen 
.A. H. Reagin 
W. F'. Stovall 
W. D. Hargrave 
J. P. Black 
Jack Williams 
James L. Mayo 
N. L. Cranford 
Rufus .A. Shore 
Parker R. .Anderson 
W. S. Bernard 
C. J. Glover, Jr. 

Washington. There was diversion of 
stunts of a theatrical character that 
made the dinner unique even in Paris. 

The committee that arranged the din¬ 
ner was made up of Lincoln Eyre, New 
York World; Charles S. Smith, Asso¬ 
ciated Press; Elliot Shepard, New York 
Evening Mail; Florence O’Neil, Pitts¬ 
burgh Dispatch, and Henry E. Wales, 
Chicago Tribune. 

Herbert Swope. New York World, 
acted as toastmaster, and the leading 
speech for the .American hosts was made 
by Richard V. Oulahan, of New York 

Times. (ieorge .Adamson, London 
Times; Sidney Dark. London Daily Ex¬ 
press : George Mair, British Government 
Press Bureau, and George Knox, Lon¬ 
don Morning Post, made delightful ad¬ 
dresses for the guests. 

.Agenry Changes Name 

Ciiic.sr,o. July 8.—The advertising 
service agency of Gray & Benjamin, 
Transportation building, has changed its 
title to the Charles J. Benjamin .Agency, 
named after its principal owner. 

Warns Against “Legion” Swindlers 
St. Pai i., Minn., July 8.—Major Har¬ 

rison F'liller, city editor of the Dis¬ 
patch, aiul chairman of the .American 
Legion in Minnesota, has issued a warn¬ 
ing against swindlers who are soliciting 
and selling subscriptions for a so-called 
soldiers’ magazine. Major Fuller ex¬ 
plains that no advertising is being so¬ 
licited for the American Legion Weekly, 
official organ, which began publication 
in New York July 4, nor attempts made 
to circulate it among persons who were 
not in the military or naval service. 
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CEMRALIZATION OF CIRCULATION 
ACCOUNTING IS EMPHASIZED 

By F. R. White. 

OMK no\\>|)a|»er publishers do not apjx*ar to realize the value of a system 
circulation accountin^ that will [)rovide a complete record of the dis- 

tribution of all jierfect printed coj)ies and account in full for circulation 
earninjts and cash receipts. 

.\ system that will fulfill these retjuiremeiits, as well as furnish a check 
on print pajxr used, is not necessarily complicated, and can lx devised to suit 
the needs of a newspajxr of any size. 'The (juestion of cost is not prohibitive, 
even for a small pa|xr, as fre<|uently only a little additional clerical work is 
necessary to make the records com|)lete, and every publisher should know e.\- 
actly where he stands on circulation and the earnings therefrom and lx able 
to substantiate his claims as to paid circulation. 

Controlling. .Irrounts of Vital Importance 

a ledger account with each dealer are 
used. 

City driver circulation is represented 
on the general ledger by a controlling 
account to which is charged the total 
draw at the driver’s rate, and which is 
credited with cash paid, returns, allow¬ 
ances, etc., each month; the balance due, 
as shown by this account, equalling the 
total drivers’ balances outstanding, as 
shown by the individual ledger accounts. 

If city carrier service is maintained 
and separate circulation figures are de¬ 
sired, draw books and ledger accounts 
are necessary where the carriers do their 
own collecting and keep the profits for 
their .services, and where carriers work 
on salary and office men make collec¬ 
tions, subscribers’ card accounts take the 
place of ledger accounts. Carriers’ 
ledger accounts are handled practically 
the same as dealers’ accounts, which are 

{Continued on pane 24.) 

NAME OF NEWSPAPER 

Expert Presents System That Will Fulfill All Requirements and 

Give Cheek on Print Paper Used—All Are Separated— 

Saving Can Be ElTected. 

Where city circulation is handled on 

the metropolitan pl^n, and publishers 

have no knowledge of the proportion of 
jiaid circulation distributed through car¬ 

riers. dealers or newslioys, the most suc¬ 
cessful sytsem employed appears to be 
the driver agency plan, whereby all city 
circulation is charged to individual driv¬ 
ers who are responsible for the distribu¬ 
tion of papers and the collections there¬ 
for. The individual accounts with the 
dealers and corner boys arc kept by the 
driver, some times with the assistance of 
office clerks, who write up route books, 
or other records necessary for the 
dri\ers’ use. If it 's not practicable to 
handle dealer circulation in outlying city 
territory in this manner, draw sheets and 

of paid circulation as shown by this 

liook. The value of this idea in facili¬ 

tating a verification of circulation and 

earnings is obvious. 

The general books should provide an 
arrangement of accounts conforming 

with the various divisions of paid cir¬ 
culation. These accounts in the general 
letlger are called controlling accounts 
and contain the final ligures covering 
charges for earnings, and credits for 
cash receipts, returns and allowances, as 
well as the number of copies repre¬ 
sented. which figures are taken, through 
monthly entries, from subsidiary circu¬ 
lation records representing the respec¬ 

tive clas.ses of paid circulatimi. ^ 
.\s it devolves uiwii the circulation 

department to account for all perfect 
printed copies, a check of print paper 
used and the productiem of printed 
coi)ies therefrom may be considered in 
connection with circulation records. 

Monthly Cheek on Paper Rolls 

-A receiving l>ook. in Itoiind or loose 
leaf form, should lx kept, which will 
show car numlxr, date received, mill 
roll number, size and mill weight (and 
if facilities are available, the publisher’s 
weight > of all rolls received. This 
record may lx used as a Ixtok inventory 
by showing the date each ndl is taken 
out of stock or i>ut on the presses, and 
a check on the accuracy of the record 
used for this purpose can be obtained 
by a comparison of the roll numlxrs,not 
used with an actual count or listing of 
rolls on hand once a month. The book 
inventory and actual count will also 
.serve as a check against the print paixr 
valuation figures shown by the monthly 
ledger balance. .A receiving record is 
also invaluable in furnishing support for 
vouchers issued in payment of paper 
invoices, and may lx used by the book¬ 
keeping department in working out a 
proof of paper production. 

Some newspapers mantain a check on 
the stock weight of print paper used by 
making frequent tests of the weight of 
an 8-page sheet on finely balanced scales. 
The average newspaper, however, may 
obtain a good check f<ir each month or 
individual car load by computing the 
weight of pajxr required to print the 8- 
page equivalent as shown by the press 
room report (see illustration! by using 

a fo-mula based tipon the stock weight 

of paper purchased. Thirty-two pound 
stock weight paper means ,s<)0 sheets 
24’’x36'' should weigh 32 |H>unds, and to 
ascertain the weight of 1,000 8-page 
papers the following formula is used :— 
(assuming a 4-page sheet measures 
23(4'’x36'') 23j/$x36x2x2x32-i-864 (24x 

36) or 125.33 pounds to 1.0(X) 8-page 

papers. 
•After deducting the weight of white 

waste, cores and wrappers from the 
gross weight of paper used, divide the 

weight remaining by the weight of 1,000 
8-page pajK-rs and the result should 
approximately equal the 8-page equiva¬ 
lent of gross press run. If the test is 
correctly made, and the theoretical out¬ 
turn is greater than the actual number 
of copies pri»duccd by the presses, the 
discrepancy probably indicates that the 
paper is running heavier than 32 |>ounds. 
and couse(|Uently the printing surface of 
the paper purchased is correspondingly 
reduced. 

Daily Girrulation Report Important 

This test can lx made in the reverse 
order by multiplying the 8-page equiva¬ 
lent by the same formula and the result 
should e<(ual the weight of paper used 
on the jiresses, less the weight of white 
waste. Cores and wrap|xrs. In either 
calculation paper sold or used on job 
work must be considered. 

.A daily circulation report (sec illus¬ 
tration) should be prepared by the cir¬ 
culation department as the initial step in 
keeping a comprehensive record of cir¬ 
culation. This report should be made up 
within a day .'ollowing the date of issue, 
while the day’s developments are fresh 
in mind, as it sometimes happens that 
extra supplies of pa|xrs are sent out 
without a ])ro|xr record Ixing taken, 
luforination for the re|)ort is obtained 
from delivery room reports covering 
wagon deliveries, or the daily totals 
from <lealers' an<l carriers’ draw books, 
and from suburban and country dealers’ 
blotters, mailing r<K)m reports, daily re¬ 
port from mail subscription department, 
etc. Figures showing the circulation by 
editions under the various captions fur¬ 
nish invaluable information in accom¬ 
plishing the desired distribution of each 
issue. 

The Record Book 

The Circulation Record Book is pro¬ 
vided with column headings correspond¬ 
ing to the daily circulation report, and 
the total circulation of each issue, as 
shown by the daily report, is copied into 
the record on a .separate line for each 
day. .A page should be allotted to each 
calendar month and Morning. Evening 
and Sunday issues kept separate and 
the totals brought down and proved 

promptly each month. .Additional columns 
may be provided for city, suburban and 
country returns and allowances, which 
are deducted from gross paid circula¬ 
tion. 

This record corresponds in importance 
to a general ledger; and as far as the 
divisions of circulation go, forms the 
basis of circulation accounting, the 
dealers’ and carriers’ ledgers, circulation 
cash books, draw Ixtoks, etc., Ixing seg¬ 
regated in conformity with the divisions 

DAILY CIRCULATION REPORT 

Date. 

Editions. 

Paid Circulation.. 

Gty—Carriera.. 

Dealers ... 

Street Sales 

Counter .. 

Mail . 

Total .... 

Suliurltan— 

Carriers .. 

IValers ... 

Mail . 

Total . — 11 
I 

Country— , 

Dealers ... i 

Mail .I 

Total ....' 

Total Paid...' 

Unp'd Circulation 

o I Service— 

t'ity Employees! 

R. R. & I’l O. 

Employees .. 

Correspondents 

Advs. and Advg. 

Agents . 

Excl'anges . 

Complimentary .. 

Sami>le Copies.. 

Office Use and 

Files . 

Total Unpaid. 

Total Distribution 

City — Drivers’ 

excess returned 

unsold . 

Left over . 

I'naccounted for. 

SiKiiled—Mailing 

Room . 

Net Press Run.. 

Perfect Print... 

Spoiled on Press. 

Gross Press Run 

.19. 

Noon. Home. 5 o’Clock. I Final. Extra. Total. 

1 his form may be reduced in size by eliminating any paid 

or unpaid captions not r;equired, or by combining some of the 

unpaid captions; or by leaving out “Spoiled on Press’’ and 

“Gross Press Run,’’ which are shown on Press Room Report. 

The full issue only may be shown in one column with ad¬ 

joining columns for “same day last month’’ or “year ago.” 

Such changes however would destroy one of the most valuable 

features of the report as left overs, unaccounted for, etc., 

could not then be readily traced to tlie various editions, and 

necessary information would not be available (unless other 

records are kept covering this matter) for an intelligent dis¬ 
tribution of the various editions. 

Provision may be made at the bottom of this report for in¬ 

dicating the weather conditions of the day, also the important 
news items of the day. 

Signed. 



51.5% 
of the Advertising Published in All Baltimore 

Newspapers in June Appeared 

IN THE 

BALTIMORE SUN 
MORNING EVENING SUNDAY 

Gains in June 
Morning Issue (including Sunday) ... 358,500 lines 

Evening Issue .312,900 lines 

Total Gain for the Month 

671,400 Lines 

The Sun has gained more than 2,000 columns each 

month for the past three months, and the gain has not been 

less than 1,300 columns a month since January 1st. 

Total Gain First Half of 1919 

3,400,000 Lines 

The Greater Part of the Advertising of All 
Baltimore Merchants Appears in The Sun. 
They Know Home Delivery Circluation Pays. 
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EXTENDS POWER OVER 
PAPER MAKERS 

Bill Introduced in Canadian Parliament 

It Given First Reading After Spirited 

Debate Between Champions of 

Newspapers and Mannfactorert 

(by TBLacBArH) 

Ottawa, Ont., July 7.—A bill provid¬ 
ing for the extension of powers and 
jurisdiction of the Commissioner and 
Controller of Paper after peace is de- 

,dared, as well as for an extension of 
the authority of the Paper Control 
Tribunal was given its first reading in 
Parliament today, after spirited debate 
between speakers who favored the news¬ 
papers, and others who took the side of 
the paper manufacturers. 

Sir Thomas White said the object of 
the resolution was to enable the com¬ 
missioner and the Paper Control Tri¬ 
bunal to complete all matters undertaken 
and to determine all questions which 
had arisen prior to the declaration of 
peace. There was no intention of con¬ 
tinuing the powers of the commissioner 
or the tribunal after this work had been 
cleaned up, he said. 

He explained that the commissioner 
had been appointed under the war min¬ 
istry act and that the tribunal was con¬ 
stituted under the same bill. Therefore, 
unless Parliament made provision, their 
powers would collapse with the declara¬ 
tion of peace. 

Protection for Publishers 

In reply to a question as to why the 
commissioner was appointed and at 
whose request Sir Thomas replied that 
he had been appointed ,by the gov¬ 
ernment to insure a supply of news 
print to papers at a fair profit during 
the war. The appointment had been 
made on the representation of certain 
Canadian newspapers that they would 
have to suspend publication if the high 
prices of news print continued. 

During the war, he said, the press per¬ 
formed a most important function. Not 
only did it disseminate news, but it 
rendered high service in encouraging 
the people and in maintaining the spirit 
so necessary to successful prosecution of 
the war. Therefore, it was essential that 
the press should be assisted in getting 
news print at a fair rate. No one had 
been hurt by the government’s action. 

A. K. McMaster protested against 
the government’s action in assisting the 
papers. He thought a manufacturer 
should be allowed to charge their own 
prices, and if they made excessive profits 
the government could take it out of them 
by taxes. 

Newspapers Had Suffered 

H. C. Hocken declared that if any in¬ 
dustries had suffered during the war, it 
was the newspapers. Several papers in 
Ontario had been forced out of busi¬ 
ness. If the government was going to 
start limiting profits, news print manu¬ 
facturers were good people to start on, 
he said. 

Mr. Richardson said action had been 
taken by the Federal Trade Commis¬ 
sion of the United States against a com¬ 
bine of news print manufacturers, and 
that some of the members of the com¬ 
bine were fined $2,500. As a result of 
the combine, the prices of news print 
had been enormously increased. Manu¬ 
facturers had made large dividends, of 
which a large portion had been paid on 
pure “water.” 

Francis McCrae, himself a paper man¬ 
ufacturer, charged that practically with- 
fiut any hearing being given the manu¬ 
facturers, the Minister of Finance had 
fixed the price of news print at $50 a 
ton. The manufacturers had asked for 
an investigation, and Mr. Pringle found 
that the average cost of production was 
$50 to $70. but the manufacturers were 
forced to sell at $50. 

Manufacturers, he said, had asked that 
the profits of publishers likewise be in¬ 
vestigated. Many publishers were able 
to pay a good deal larger dividend than 
before the war, but nothing was heard 
about them, he said. He declared that 

'‘America's Largest and Best Newspaper Industrial Advertising Agency" 

This permanent Weekly 
BngineM Man’s Page secured 
among non-regular advertis¬ 
ers has been running two 
years—it is one of a chain 
of pages we handle — it 
carries over one hundred 
thousand lines of advertis¬ 
ing per year—more than 
tbirty-&ve thousand dollars 
annually in new business, 
which the paper would not 
otherwise obtain. The Page 
is beneficial in many ways— 
it has made new advertisera 

and helped circulation — it 

has aided the paper in being 
recognised as the business 
man’s newspaper in its com¬ 
munity. 

Contracts with the advertis¬ 
er commence and end to¬ 
gether and are made for 
twenty weeks at a time, be¬ 
ing renewed each twenty 
weeks. 

The question of a cancellation of an accepted 
contract rests entirely with the newspaper. 

All advertising is solicited on an indirect 
result, general publicity basis. 

Representative sent anywhere upon request. 

John B. Gallagher Company 
Home Office, Ninth Floor, Dexter Building, Boston, Maas. 

the president of the Privy Council had 
written to Commissioner Pringle, telling 
him not to investigate the publishers. 
This statement was afterward denied by 
Hon. N. VV. Rowell. 

Sir Thomas White challenged the 
statement that the price of $50 was fixed 
without giving the manufacturers oppor¬ 
tunity to state their case. 

Manufacturers Were Obdurate 

Sir Thomas declared that when he 
was notified that a number of news¬ 
papers might have to go out of business, 
he called manufacturers and publishers 
together and for five weeks tried to 
bring them to an agreement. The man¬ 
ufacturers refused to meet the situation. 

Sir Thomas referred to a statement of 
the financial standing of the Laurentide 
Paper Company. This statement showed 
that conditions in this company were 
most satisfactory. But in the next col¬ 
umn of the same page appeared a com¬ 
plaint of one of the officials of the com¬ 
pany that the government was treating 
news print manufacturers unfairly. 

Mr. McCrea charged that the Cana¬ 
dian manufacturers of paper had been 
forced to supply paper to publishers at 
less than cost, and that the press of 

Canada had been bought and paid for 
with the money of Canadian news print 
manufacturers. 

Ad Club Elects Ninuno 

Los Angeles, Cal., July 8.—Officers 
have been elected as follows by the .Ad¬ 
vertising Club of this city: President, 
Ray E. Nimmo; first vice-president, A. 
D. Smith; second vice-president, Bert 
Butterworth; third vice-president, W. E. 
Sibertson; secretary-treasurer, Wm. C. 
Kottemann; club manager, C. M. C. 
Raymond. Directors: P. C. Miller, .A. 
T. Tarbell, Arthur M. Loomis, Chas. L. 
Lewin, Frank A. Greth and Harry S. 
Carroll. 

Pacific Ad Agents ..Organise 

Portland, Ore., July 8.—The Pacific 
Coast Advertising Agents’ Association 
has come into existence as an outgrowth 
of the recent convention of the Pacific 
Coast Advertising Men’s Association, 
one of the qualifications being member¬ 
ship* in a club belonging to the P. C. A. 
M. A. The officers are: President, 
Frederick T. Hyskell, Portland; secre¬ 
tary, K. L. Hamman, Oakland; treas¬ 
urer, E. E. Brisacher, San Francisco. 

FIRST 
TN six months of 1919 The New 

York Times published 8,797,- 

937 agate lines (29,722 columns) 

of advertisements, recording a 

gain of 2,143,649 agate lines 

(7,242 columns) over the corre¬ 

sponding period of last year—a 

greater volume and a greater gain 

than any other New York [news¬ 

paper. 

In June The New York Times 

published 1,733,450 agate lines 

of advertisements—the greatest 

volume printed in a single month 

in the history of The New York 

Times, recording a greater gain 

than any other New York news¬ 

paper. 
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‘‘A TALE of Two Cities” 
And a Third A-HEAD 

In recent issues of trade journals there appeared the following advertisement 
in full page space: 

''A Tale ofTwo Cities and of Two Newspapers'' 
“THE NEW YORK TIMES, first newspaper in America’s first 

city, in a page advertisement in Editor & Publisher for June 5 

announced a gain of 1,535,457 lines of advertising for the first 
five months of this year and declared this ‘represents by far the 

greatest growth of any New York newspaper.* 

THE BIRMINGHAM NEWS, in a double page advertisement in 
Editor & Publisher for June 12, announced a gain of 1,740,886 

lines of advertising for the first five months of this year, 205,429 
lines more than the New York Times gained in the same period. 

and now for the third—THE FORT WORTH STAR-TELEGRAM, the fastest growing newspaper in 

the Southwest, announces a gain of 1,951,942 lines of advertising for the first five months of this 

year—416,485 lines more than the New York Times gained in the same period, and 211,056 lines 
more than the Birmingham News gained. 

FORT WORTH STAR-TELEGRAM gained 
2,432,660 lines for the first SIX months of 

1919 over the same peroid of 1918. 

HERE IS THE ANSWER 
FORT WORTH is the gateway to the tremendous TEXAS OIL FIELDS, WITH A PRODUCTION 
THAT WILL RUN CLOSE TO TWO HUNDRED MILLIONS OF DOLLARS ANNUALLY. Grain, 

cotton, livestock and other resources, of which there are a multitude in this territory, make Fort 

Worth territory an unexcelled, potential buying market. 

—and the Fort Worth Star-Telegram absolutely dominates this wonderful market. 

—cultivate this great and rich section by including us in your Fall lists. You can absolutely 

dominate the field with one newspaper— 

FORT WORTH STAR-TELEGRAM 
Member A. B. C. 

OVER 65,000 DAILY Second paper in Texas. 70,000 SUNDAY 
More than 2]^ times the circulation of any other Fort Worth paper. 

A. G. Carter, V. P. & Gen. Mgr. A. L. Shuman, Advertising Manager. 



14 Editor & Publisher for July 10, 1919 

EARLY RELEASE FOR 
LLDENDORFF STORY 

In^icle History of War from German Side 
to Be Ready for American News¬ 

papers Early in August—Manu¬ 
script Now on Way 

P. C. Eastmcnt, vice-president of the 
McClure Newspaper Syndicate, informs 
Editor & Pubmsmer that the Liiden- 
dorflf story of the war will be ready for 
release to newspapers early in August., 

It is expected, according to Mr. East- 
ment, that the manuscript will reach 
here within a few days. A good deal 
of interest has been aroused by the an¬ 
nouncement of this story of the German 
side of the war by the man in whose 
brain originated the plans of campaigns 
and into whose hands was placed the 
virtual control of military operations of 
the late Central Empires. 

Shortly before the signing of the 
armistice, when he recognized that the 
struggle was over. Ludendorff went to 
Stockholm, taking with him a great mass 
of records. Upon this task he has con¬ 
centrated his whole time for the inter¬ 
vening months, and his story is expected 
to be a close-np history of the German 
effort to dominate the world. 

“There will be about one hundred 
daily installments of approximately 
2.,s00 words each,” said Mr. Eastmcnt. 
“The serial publication in the new’spap- 
ers will be in advance of the publication 
of the manuscript in book form. This 
will be done in October. 

“Lord Xorthcliffe has purchased the 
serial rights for the British empire, ex¬ 
cept Canada. The biggest cash advance 
ever made in the history of the publish¬ 
ing business has been made to the 
Swedish publishers who represents 
Ludendorff in the matter. The story 
will carry a large number of illustra¬ 
tions.” 

It is said that the story has been writ¬ 
ten w ith the approval of the present Ger¬ 
man government. 

Charged with Sedition 
Str.w'Tox, Pa., July 7.—Nickolai 

Howwich, editor of the Xovy Mir, a 
Xew York publication, is held under 
bail tm charges of seditious utterances, 
lie was arrested following a radical 

GO AND GET IT! 
Alore Foreign Advertising 

Through Intensilied 
Representation 

Our experience in Eastern ad¬ 
vertising circles convinces us 
that we can produce abundantly 
for publishers who will contract 
for our representation. 

Immetiiate action on your part 
if you need new or added repre¬ 
sentation will assure you of in¬ 
telligent and faithful effort on 
every foreign account. 

Write or wire for terms or to 
arrange for personal interview. 

HAMILTON-DeLISSER. Inc. 
Publiihers' Represenlalhes 

.347 Fifth Avenue, New York 

J. R. Hamilton I., A. N. Df-I.lssfr 
Fnrmsr For^litn FormiT 
Ailrrrtislnc Mp. Advrllsinc Mantcrr 

N«[ York Momlni: Run N>w York Haenlnc Run 

s])cech at a mass meeting in which he 
advocated the use of force. He claims 
he is a personal friend of Lenine and a 
former co-worker of Trotzky, althougfi 
a naturalized .\merican citizen. 

HRAl N ELECTED BANK PRESIDENT 

Will of T. H. Given Gives no Details of 
Estate Value 

PiTTsnt Rcn, July 9.—The will of T. H. 
(jiven, president of the Pittsburgh Post 
and Sun Publishing Company, just filed 

for probate, makes 
no estimate of the 
value of the estate. 
The executors are 
A. E. Braun and 
George C. Moore. 
It is understood 
that Mrs. Anna 
Given Kerr, surviv¬ 
ing sister of Mr. 
Given, has a life in¬ 
terest in the estate, 
and that the ex- 
ectitors have author 
ity to dispose of the 

varied interests of the decedent as may 
be deemed best by them. 

Owing to .Mr. Given’s death, a re¬ 
organization of the Earmer.s’ Deposit 
Xational Bank of Pittsburgh was af¬ 
fected. and .^rthtir 1*2. Braun, vice-presi¬ 
dent and general manager of the Pitts- 
burgii Post and Sun, was elected presi¬ 
dent. Mr. Braun, while a young man, 
has been associated with Mr. Given and 
his banking and commercial interests for 
25 years. 

Plan New Copyright Law 
Ottawa, Out., July 7.—“A complete 

study of relations of the governments 
of Canada and the United States on the 
subject of copyright” will be undertaken 
this summer by a sjiecial committee of 
Parliament, and it is expected that a 
bill, embodying its recommendations 
will be passed in the fall. The majority 
of intluential Canadian newspapers arc 
supporting the .Authors' and Composers’ 
.Association in its fight for a revision of 
the present law. 

Musings 
of a 
Married Man 
by One of Them 

The three most 
delightful feminine 
occupa t i o n 8 are 
changing her 
clothes, her mind 
and her name. 

A bachelor can 
never understand 
why a six-months- 
old baby can’t be 
taught to sit up on 
its hind legs and 
beg. 

Here is our “littlest one.” 
Written l,y one of the wittiest of the 

liumor men — Roljert VV. Jones — whose 
work you have seen in “Life” and “Lon¬ 
don Punch,” Always good natured, never 
sarcastic. 

Six-times-a-week (only inches, sin¬ 
gle column) and your readers wouldn't 
11' -s ' "le of them for .-i farm. 

Proofs and price upon request. 

WE HAVE JUST COMPLETED THE 

Biggest Month 
of June 

IN THE HISTORY OF THE 

Boston Evening 
American 

Beating All Records for June 

The advertising figures for June rounded out 

six months of substantial increases. The gains 

over 1918 figures of display advertising have 

been as follows: 

I 

January .Gain 

February . “ 

March . “ 

April. “ 

May . “ 

June . 

Total for 6 mos. . . Gain 

Most advertisers recognize the superior sell¬ 

ing power of evening paper circulation. The 

Boston Evening American has the largest evening 

circulation in New England and the fifth largest 

in the entire United States. 

84,548 lines 

65,091 46 

29,541 44 

95,859 44 

80,086 44 

123,962 44 

479,087 lines 



9- 

JirArtdvr Conan hoyie Stnc&Lir Ji.upert 

DO THE DEAD COMMUNICATE WITH THE LIVING? 
The War and the Influenza Epidemic Brought This Question to the Fore 

HAS IT BEEN ANSWERED '' 
Yes No Perhaps 

Sir Arthur Conan Doyle Rupert Hughes Booth Tarkington 
Sir Oliver Lodge Sinclair Lewis Harvey J. O’Higgins 
James H. Hyslop, Ph.D., LL.D. Ollah Toph 

EIGHT FULL PAGE ILLUSTRATED ARTICLES BY THESE WRITERS 
(By arrangement with the Metropolitan Magazine) 

Release Dates Begin SUNDAY, AUGUST 3nl, 1919 
Editors may divide the articles as they see fit, iisiiij!; each in its entirety on a given Sunday or through 

the week. 

WHAT THE SERIES COVERS 
The scope of the articles is explained in the following introduction to the first article of the 
Series, which is by Sir Arthur Conan Doyle: 

Since the Great War, the peoples of the world have turned with 
a quickened interest and an almost insatiable curiosity to the 
eternal and unsolved problem of ages—after Death, what? 

You all of us—have a deep-rooted and instinctive human long¬ 
ing for light on the subject. Call it an intensification of 
Spiritualism, Occultism, Mysticism, Psychic Phenomena, what 
not, the fact remains that man today as never before is reaching 
out, groping as it were, in an endeavor to break down the bar¬ 
rier separating this, the finite world, and what we have come to 
call the World Beyond. 

Only a few years ago the persons chiefly concerned with such 
a subject, or in any event those conspicuously identified with it 
in general public knowledge, were professional mediums, for¬ 
tune tellers, clairvoyants, tricksters, stage performers. But that 

LETTERS FROM YOUR READERS 
No stdtjecl has a wider human appeal than thi.s. It will bring hundreds of letters from interested readers. 
Nearly everybody has at sometime or other had an experienee that he regards as supernatural. Sttme editors 
may care to offer prizes for the best communieations received. This is of course a matter of individual taste 
and preference. 

The Release Date of the First Article, SUNDAY, AUGUST 3rd, is near. 
You may have this striking group of articles in the form of copy and photographs, copy and mats of cuts, 
copy and electros of cuts, full page mats of copy and cuts. 

For territory and terms wire 

jrder has changed. Today, some of the world’s best intellects 
are giving serious and scientific consideration to the matter. 

Some of them believe they have found the answer; they are 
convinced not only that proof of life after death has been scien¬ 
tifically adduced, but of the ability of the departed to communi¬ 
cate with the living. Others remain skeptical, yet wavering 
towards conversion, , Still others are scoffers, obdurate an<l 
unconvinced. 

In view of the widespread interest in the subject The. 
begins today the publication of an unusual group of articles. 
All deal with some phase of what, for lark of a better term, 
has come to be called Spiritualism. Roughly, they range them¬ 
selves in three groups—For, Against, Neutral. Thus the series 
there will he eight articles in all, appearing consecutively -will 
he in effect a debate. * !* * • 
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TELLS HOW LIBERTY LOANS “SOLD” 
NEWSPAPERS TO ADVERTISERS 

Remarkable Success of Campaigns Convinced Business Men 
that They Should Use Same Media For Themselves, T. H. 

Moore Declares at Southern Publishers’ Convention. 

Ashevlle, N. C., July 9. The remarkable results achieved through newspaper advertising in Lib¬ 
erty Loan campaigns have made newspaper advertising one of the com¬ 
modities that is today most easily sold to the big business men of 

America, Thcanas H. Moore, associate director of the Bureau of Advertis¬ 
ing of the American Newspaper Publishers Association, declared in an ad¬ 
dress at the convention of the Southern Newspaper Publishers Association 
here Tuesday. 

Mr. Moore aLso announced in his address that tlie new plan of the 
Bureau of .Advertising for determining membership fees on a Ijasis of line 
rates of newspapers for advertising rather than on cit>’ population, had 
proven an unqualified success. It is confidently expected that the increase 
in dues will enable the Bureau to open the needed branch offices in Chicago 
and San Francisco. 

Opposition in Congress Proved Helpful 

“Times certainly have changed,” he 
said, in discussing the efficiency of news¬ 
paper advertising in the Lilierty Loan 
campaigns. “The mention of advertis¬ 
ing in Washington two years ago was 
like waving a red flag at a bull. If you 
gentlemen have read some of the de¬ 
bates in Congress on the subject of ad¬ 
vertising. you doubtless have gotten a 
few good laughs, even if you did won¬ 
der how it were possible for human 
heads to contain such a lack of informa¬ 
tion. 

“We don’t wish to criticise Congress, 
however. We ought to give them a 
vote of thanks, because the past atti¬ 
tude of Washington in regard to adver¬ 
tising is one of the things that is en¬ 
abling you gentlemen to show 100 per 
cent, increases in jour advertising totals 
at the present time. 

A Profitable Object Lesson 

“When Congress did not provide 
money for advertising Liberty Loans, 
that money had to be raised elsewhere. 
Accordinglj', as you know, great patri¬ 
otic movements were set afoot and con¬ 
tributions were gathered in from busi¬ 
ness men. from bankers and from cor¬ 
porations. 

“Business men, having contributed 
the money to pay for advertising, were 
naturally interested in the results, and, 
having seen the wonderful sales due to 
Liberty Loan advertising, they were 
quicklj' convinced that advertising would 
be a good thing for their own businesses. 

“.And today newspaper advertising is 
one of the easiest commodities to sell 
to big business men. 

“Big business and little business were 
readj- to adverti.se the day the armistice 
was signed, and the volume has today 
assumed such proportions that the news¬ 
papers will in 1919 carry $120,000,000 
worth of national advertising. 

“Less than five years ago they car¬ 
ried about $45,000,000 worth of national 
advertising and thought they were hav¬ 
ing big jears. 

Is Solving Reconstruction 

“So far as this country is concerned, 
advertising has pretty nearly solved the 
immediate problems of reconstruction 
without waiting for the statesmen to 
find out just what was the right thing 
to do. 

“Business is good in the United States 
at the present time, and some of the 
great retail centres like New York and 
Chicago are having enormous business. 

.Many New York states at this moment 
are selling 50 per cent, more goods than 
they did one year ago. 

“There is no problem of unemploy¬ 
ment that I know of—certainly none in¬ 
dicated by the pages of help wanted 
ads. the newspapers are carrying. There 
is considerable hand-to-mouth bujdng, 
yet the demand in every line of com¬ 
modity is in advance of supply. 

“I am told that many of your news¬ 
papers are running as much as 100 per 
cent, ahead in foreign advertising. This 
is remarkable, but at the same time it 
merely reflects the pace shown every¬ 
where. The immediate outlook for fall 

SMASHING 
ALL RECORDS! 

During June 

The Corpus 
Ghristi Caller 

(TEXAS) 

has carried a total of— 
Lines 

Local advertising.222,592 

National advertising... 160,000 

TOTAL.382,.592 

A net gain over June, 

1918, of.225,000’ 

The Caller daring the past 

months of March, April, May and 

June, has shown a greater gain in 

advertising than any newspaper 

published in a Southern City of 

less than 50,000 population. 

The net paid circulation of The 

Daily and Sunday Caller during 

June has shown an increase of 21 

per cent. 

The Caller enjoys the good will 

and confidence of the people of 

Corpus Christi and the Texas Calf 

Coast Section, and is the acknowl¬ 

edged newspaper leader of a terri¬ 

tory radiating from Corpus Christi 

for a distance of 125 miles. 

advertising is very bright. There are 
enormous plans under way in every 
part of the country. So far as you pub¬ 
lishers are concerned, you are in for a 
boom year. 

A Few Pessimists 

“There are some pessimists, however. 
There are some men who believe the 
present situation is too good to be true. 
At a dinner of big business men the 
other night, Charles M. Schwab said he 
predicted good times for the immediate 
future. At the same time, however, he 
added that he would give a liberal dis¬ 
count for advance payment on his pre¬ 
diction. 

“It is up to you men to help make the 
advertising pay if you want it to con¬ 
tinue. It is up to you men to close the 
door on the quack and the fraud and 
the faker. It is up to you to stop knock¬ 
ing. It is up to you men to surround 
your advertising with the element of 
confidence. 

“It is up to you men to see that your 
local dealers are alive to the advantage 
of having manufacturers advertise their 
goods in your columns. It is up to you 
men to close the doors on the free 
publicity seeker and keep them closed 
for all time. 

Newspapers Should Wake Up 

“.And, more important, it is also up to 
you men to catch the spirit of the times 
and to advertise. The poorest adver¬ 

tisers today ate the publishers of daily 
newspapers. 

“The magazines are at this time 
spending millions of dollars advertising 
in the daily newspapers. This figure is 
not an exaggeration. I have before 
me statistics from various cities indi¬ 
cating that the amount of money spent 
by the magazines in newspaper advertis¬ 
ing during the five months just passed 
ranges from $100,000 to several hundred 
thousand dollars per city. j 

“Out of all the newspapers published 
in this country I can think of just one 
that pursues a definite policy of news¬ 
paper advertising. That particular 
newspaper will spend perhaps $100,000 
this year advertising in other news¬ 
papers, and advertising according to a 
fixed and definite plan. As a result it 
will show some very marvelous increases 
and something like $2,000,0(X) worth of 
new business. 

Indications of Progress 

“The average newspaper, when it does 
advertise, usually contents itself by say¬ 
ing that it is carrjring so many million 
more lines than its contemporary across 
the street, or it assures the advertiser 
that he need only use one newspaper to 
cover a city. 

“Meetings such as this are a step for¬ 
ward, and the Southern Newspaper 
Publishers’ Association is to be con¬ 
gratulated on the progress it has made 

(Continued on page 32.) 

—send out two salesmen 

Let one say, “Our goods are 

nationally advertised.” 

Let the other say, “Our goods 

are advertised locally right here 

in your home newspaper.” 

Which one will get the intial 

, order? Which will get the re¬ 

peat orders? 

If you were a salesman, which 

argument would you prefer? 

If you want only to load up 

your dealer, advertise nation¬ 

ally. If you want to unload him, 

advertise locally. 

Invest in Newspaper Advertising. 

E. Katz Special Advertising Agency 
Eatoblished 18M 

Publishers’ Representatives 
New York Kansas City 
Chicago San Francisco 

From Printers' Ink, issue of March 13, 1919. 
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HERE’S THE LATEST 

Daily Comic Hit! 

A New Six-Column Strip 
Entitled 

TOOTS AND CASPER 
BY J. E. MURPHY 

This is the high class daily comic you have heen looking for! Exceptionally well drawn. r asci- 
natingly funny! With humor of the clean, wholesome kind that will appeal to everybody. Your 

readers will enjoy Toots and Casper. So will your circulation department when it begins to see 

what dandy little boosters they are. Get it EXCLUSIVELY in your territory. 

Toots and Casper is for Release July 14 
Wire Quick for Reservation and Terms 

M. Koenigsberg, Pres. KING FEATURES SYNDICATE, Inc. 241 W. 58 St. N. Y. C, 
BY J. E. MURPHY TOOTS AND CASPER 

vrovs/ 
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NEWSPAPERS MADE BIG AD GAINS 

OVER FIRST SIX MONTHS OF 1918 

Fijrures C<>mpiled hy KDITOK & Pl’BLISHF^R Show Increases 
of Millions of Lines and Testify to Unexampled Activity 

In All Branches of American Commerce. 

THF. ne\vsj)apers of the country have made, Generally speakins;, such 

notable gains in advertising volume in the first six months of 1919 

over the same period of last year that it is safe to say that all pre¬ 

vious records have been shattered. 

T he figures showing comparative volume of advertising, in agate lines, 

for rejiresentative newspapers, as published herewith, are compiled from re¬ 

ports from publishers and advertising managers .sent to EDITOR & PUB- 

LISHF.R within the past week. They tell a heartening story of growth all 

along the line. They indicate that optimi.stic forecasts of the business in 

prospect for the new.spapers in the present year, made in these columns after 

the signing of the armistice, were well founded. 

Gains running into millions of lines for a six months’ period are elo¬ 

quent testimony as to the unexampled business activity in all commercial lines 

and of the growing trend toward the newspajrer as the primary medium for 

all advertising. 

1919 is to be the banner year for newsjraper advertising, truly. Yet the 

stor\- is but half told. That the remaining months of the year will show a 

still greater volume of gain over the ame j)eriod of 1918 is as.sured. 

The records of representative daily newspapers throughout the United 

States follow: 

Newspaper. 
Alliany Knickerbocker Press (MS). 
.Atlanta Journal (RS), semi-weekly. 
Baltimore News (ES). 
Baltimore Sun (MES). 
BirmiiiKham News (ES). 
Boston Post (MS). 
Buffalo News (E). 
♦Buffalo Times (ES). 
Chattanooga News (E).. 
t!oliiml)us Disitatcli (ES). 
Dayton Herald (E). 
Da\ton lourifal (.MS). 
Des .Moines Capital (F'). 
Dcs .Moines Register (MS). 
Des Moines Tribune (E). 
Detroit News (DS). 
Elizabeth Journal (li)... 
Erie Times (E). 
Fort Worth Record (.MS). 
Fort Worth Star-Telegram (ES).. 
Harrisburg Telegraph (E). 
Houston Chronicle (ES). 
Indianapolis News (E). 
Jacksonville Times-Union (MS).. 
Johnstown Tribune (E).. 
Kansas City Star.. 
Louisville Courier-Journal (MS).. 
Louisville Times (E).. 
Lowell Courier-Citizen (.ME).. 
Memphis Commercial .Appeal (MS). 
Milwaukee Journal (ES) .. 
Minneapolis Journal (ES).. 
Newark News (E).. 
New Orleans Times-Picayune (MS)..... 
Norfolk Ledger-Dispatch (E).. 
Philadelphia Bulletin (E).. 
Philadelphia Press (MS).. 
Providence Journal and Bulletin (MES).. 
St. l^uis Post-Dispatch (ES). 
St. Paul Dispatch-Pioneer Press (EMS). 
San Diego Union (MS). 
San Francisco Chronicle (MS). 
Sioux City Tribune (E). 
Spokane Spokesman-Review (MS). 
Terre Haute Star (MS). 
Toledo News-Bee (E). 
Troy Record (ME). 
Washington Star (ES). 
Waterbury Republican (MS)....*. 
Wichita Eagle (MS). 
Worcester Gazette (E). 

♦Display only. 

l-'ir.st Six First Six 
.Months, 1918. Months. 1919. Gain. 

2,585.338 3.094..540 509.202 
3,716.370 5.937,414 2,221.044 
4,508,821 6.1,54.249 1,6.54.428 
9.174.901 12,585.629 3,410.728 
3,904.1.38 6,015.394 2,111.256 
3.921.123 5.367.706 1,446..583 

1,346.247 
3,205.076 4..351.494 1.146.418 
1,958,691 2.369,962 411,271 
5.915,490 7.679.920 1.764,430 
3.277.246 4.532,6.54 1,255,408 
2,992,797 4.180.316 1,187,519 
2,735,118 3.168.242 4.33,124 
2,7.56,796 3.369.842 613,046 
2.754,.5W 3,605.980 851.396 
8.765,766 11.771.284 3.005.518 
2,832.620 3.474,590 641,970 
3.09:).473 3,931.910 841,4.37 
1.981.644 4.306,190 2.324.546 
3.0H.762 5.474,422 • 2.432.660 
2.740.116 3..504.544 764,328 
3,8.36.448 6.003.410 2.166,962 
5..584,9.52 8.786,718 2.201.766 
3.514.405 4.699.323 1.184.918 
.3.496..360 3.713.430 217.070 
8.379.151 10,949.084 2,569,933 
2.607..536 3.928,478 1.320.942 
2.898.744 3.742,6.50 843.906 
2.215..5.35 3.012.7.30 797,195 
4.5.50.518 6.450.976 1.900.4.58 
4,512.6.59 6.347.957 1.835,298 
5.201 .OfU 6.449.758 1.248.674 
5.233.800 6.9.30.990 1.697.190 
.3.819.471 5.722.968 1.903.497 
4.282.5.30 6..500.942 2.218.412 
5.729.556 7.431,477 1.701.921 
.3.027..3n0 .3.418,200 390.900 
5.920.295 7.748.063 1.827.768 
5,522.440 7.957.320 2,434.880 
6.227,.368 8.134.980 1.907.612 
6..5n0.130 7..505.232 1.005.102 
3.925.838 4.858.882 933.044 
1.930.637 2.911.916 981,279 
3,540.964 4.078,438 537,474 

155.995 192.849 36.853 
5.331.942 5,998,566 666.624 
2.34.5.126 2.803,906 458,780 
6.5‘J9..392 8,983.250 2.383.858 
2.7.54.514 3,484.600 730,086 
2.937.524 ' 3,360,468 422,944 

212..598 268.091 55,493 

P)c JttnrtiTg ^laof 
WASHINGTON, D. C. 

6 Months Advertising Record 

Agate lines 

January 1 tn June 30, 1919. 8,983,250 

January 1 to June 30, 1918. 6,599,392 

<^ain . 2,383,858 

The Star is one of the great ad¬ 
vertising mediums of the United 
States. 

If YOU want to enter this great 
market at the NATION’S GREATER 
CAPITAL write for any specific in¬ 
formation or trade report and we 
will look into the situation for you. 

Address, ADVERTISING MANAGER 

Sfje Jtuening 
Washington, D. C. 

Eastern Representative 

DAN A. CARROLL, 
Tribune Building, 
New York, N. Y. 

fVestern Representative 

J. E. LUTZ, 
Ist National Bank Bldg.. 
Chicago, Ills. 
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A RECORD-and AN OFFER 

Population 
considered, the 

Newspaper history holds no parallel 
to the extraordinary achievement 

of the 
BLADE has the 
Largest Evening 
Circulation 
in the 
United States, 
with only one 
exception. 

TOLEDO BLADE 
The circulation of the BLADE for 
six months ending April 1,1919, was 

82,973 
(U. S. Government Report) 

Only a few years ago it was 50,000 

The BLADE*S Gain in Advertising in 
six months of 1919 over six months of 

1918 was 

593,355 lines 

In the first six 
months of 1919 
the BLADE 
carried 
6,131,423 lines 
of Advertising 

In Toledo the BLADE IS FIRST—FIRST as a NEWS- 
paper, FIRST in CIRCULATION, and FIRST in ADVERTIS¬ 

ING. 

So tremendous is the burden of its business on the 
BLADE’S mechanical facilities that it has been necessary to 
install three huge, high-speed octuple presses, to replace 

present equipment—with a cajtacity of ^08,000 32-page 

papers per hour. And now the BLADE offers— 

FOR SALE 
TWO HOE SEXTUPLE PRESSES, with color decks. Are in first-class 

condition, and can be seen any week-day printing the regular editions of 

the BLADE. They can be purchased at a reasonable price. Address 

H. D. BRADLEY, Toledo Blade, Toledo, Ohio. 



20 Editor & Publisher for July 10. 1919 

The Box Score 
Of Any Old B 

The Birmingham News 
Lines In June—Four Sir 

i ih 

Ask any wise sporting editor how a baseball battle was won or lost and he’ll refer you to the well-known be 

“frame.” And the same thing is true, of course, of any other game—the score tells it all. Therefore, with a wor^ 

mark in advertising, gaining 370,370 lines over the corresponding month of last year, which was the best previous i 
newspapers, we’ll let the “Box Score” tell the rest of the interesting story—in lines: 

The News 
Age-Herald 
Ledger 

In Total Advertising 
June, 1919 June, 1918 

1,069,166 698,796 
639,436 469,686 
417,410 324,198 

Excess of The I\ews' total over totals of Age-Herald and Ledger combined. 

Excess of The ISetvs* gain over gains of Age-Herald and Ledger combined. 

Gain 

370,370 
169,750 
93,212 

12,320 Lines 

107 j408 Lines 

In Local Display Advertising 
June, 1919 June, 1918 

The News . . . 687,610 493,402 
Age-Heraid . . . 363,832 295,708 
Ledger .... 267,554 217,280 
Excess of The ISews* total over totals of Age-Herald and Ledger combined. .. 

Excess of The News* gain over gains of Age-Herald and Ledger combined... 

Gain 

194,208 
68,124 
50,274 

56,224 Lines 

75,810 Lines 

The Birmingham News in June printed 16,318 separate and distinct Classified Advertisements—a gain of 9,0 

month by this newspaper, was approximately double the largest number ever printed in a single month by any other 

newspapers combined. The News’ gain for the month was approximately three times the combined gains of both the 

a winning baseball team is a good advertisement for the home town. How about a newspaper that never loses? 

Member Audit Biirm oj 

Advertisers Can Dominate Birmingham—At 

ONE COST—By Concentrating In The News ®irmin 
Ask to see the A. B. C. Audits on the three Birmingham newspapers. The South*s Gn 
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Tells the Story 
(kseball 
Ms Out Another Million 

In Four Times Up! 
n bopcore. Come to think about it, that’s the answer—the whole story is written within the four corners of the official 

ivor« introduction to say that in June The Birmingham News, for the fourth successive month, passed the million-line 

0U8 Ik in its history, and that The News’ total exceeded by 12,320 lines the combined totals of the other two Birmingham 

In National Advertising 
June, 1919 June, 1918 

The News . . . 260,400 129,528 
Age-Herald . . . 171,234 108,976 
Ledger .... 99,008 65,940 
Excess of totals of Age-Herald and Ledger combined over The News. 

Excess of The News* gain over gains of Age-Herald and Ledger combined. 

Gain 

130,872 
62,258 
33.068 

9,842 Lines 

35,546 Lines 

01 f 9,' 

)ther 

h the 

In Classified Advertising 
June, 1919 June, 1918 Gain 

The News . . . 121,156 75,866 45,290 
Age-Herald . . . 104,370 65,002 39,368 
Ledger .... 50,848 40,978 9,870 
Excess of totals of Age-Herald and Ledger combined over The News. . 34,062 Lines 

Excess of gains of Age-Herald and Ledger combined over The News* gain... . 3,948 Lines 

over June, 1918, or 123 per cent. This was the largest number, by several thousand, ever printed in a single 

pnaingham newspaper, and was exactly 4,284 more than were printed in June by the other two Birmingham 

Birmingham newspapers. The News gained 101 per cent in National Advertising for the month. They say 

Burm of Circulations 

Kelly-Smith Co., Foreign Representatives 

Marbridge Bldg,,NewYork; Lytton Bldg,, Chicago 

Gr^fS Newspaper J. B. KEOUGH, Southern Representative, Candler Bldg., Atlanta, Ga. 
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AIR SERVICE BECOMES NEWSPAPER 
MAKERS PROBLEM OF FUTURE 

Airplanes I seel in Race for ‘'Reals” With First Pictures of 

Dempsey-^ illard Fight—Bundles of Extras Dropped 

from the Clouds for Ohio Fans. 

WHILE the part that air transj)ortation will play in the newspaper 
publishing business in the near future is very problematical, it has 
reached a point where it is a publisher and editor’s question. It is 

Ixmnd to grow more important each da\- and demands study on the part of 
the man wlio wishes to keep with the eaders. 

I'hree efforts to use air transportation as a means of quick dispatch of 
new' j)ictures during the past week were, in part, at least, failures. The di- 
rigil)le K-34 brought pictures of the signing of the peace treaty but on the 
trip did not etjual the time of the faster of the ocean grey-hounds. 

Dirigibles Impractical as News Bearers 

Viewed from everj- angle, the dirigible 
does not enter into newspaper making 
for the present. They are too expensive 
to rtoat. twice as expensive to anchor 
and almost impossible to hold. 

.\ large dirigible that was being used 
by newspaper photographers making 
pictures of the Willard-Dempsey fight 
at Toledo on July 4 broke from her 
anchorage atid finally landed in Lake 
Maumee. Dirigibles, to date, have a 
habit of running away, and even when 
securely fastened on the ground need a 
guard of several hundred men. 

Airplanes Aid Distribution 

The seaplane and airplane, however, 
have already reached a point of devel¬ 
opment where they have been of real 
service in registering newspaper enter¬ 
prise. and to many persons who have 
made study of the subject, it is only a 
question of months until the heavier- 
than-air machines will prove of real 
value, in quick newspaper distribution 
at least. 

Within the last two years airplanes 
have been used pretty freely in all parts 
of the country for the distribution of 
newspapers merely for advertising pur¬ 
poses. In each case the purpose at least 
was accomplished. 

When the W’illard-Dempsey fight 
ended at Toledo on July 4, two air¬ 
planes. one flying for the New York 
■American and the other the New York 
Herald, were waiting in a nearby field 
to carry pictures for the following 
morning’s editions. 

The flight of the American was to 
be a straightaway from Toledo to New’ 
York. The pictures for the Herald were 
to be carried in three relays. The New 
York .American airplane, driven by 
Lieutenant Kenneth M. Murray, formerly 
of the United States air service, made 
a clean getaway, hut the machine carry¬ 
ing pictures for-the Herald was wrecked 
on the takeoflF. This race with pictures 
was sport, and, to many, more thrilling 
than the fight itself. 

Forced to Descend 

Lieutenant Murray's motor started to 
behave badly shortly after he got under 
way with the photographers' plates for 
the American. .At Clearfield, Penn., he 
was compelled to make a landing. His 
machine was badly damaged, and after 
placing it under guard he began a wild 
automobile ride to Tyrone, where he 
made train connections for New York, 
arriving shortly after 6 o'clock Saturday 
morning. 

The plates he carried were rushed to 
the office of the American and turned 
over to the Journal, William Randolph 
Hearst’s evening newspaper. The Jour¬ 
nal scored a distinct scoop by the pub¬ 
lication of the pictures, the first to reach 
New York, in all editions that followed. 

Following the wrecking o^ the first 

machine, carrying pictures for the New 
A'ork Herald, a special messenger was 
placed abf)ard the Twentieth Century 
Limited of the New York Central Rail¬ 
road. He carried the plates to the first 
relay point, Erie, Pa., and then turned 
them over to the waiting aviators, who 
again took up the race The Herald pic¬ 
tures reached New York hours before 
their delivery would have been possible 
by the all-rail route, and were used in all 
Sunday editions of that paper. 

Cleveland Press Scores 

On a shorter run, 120 miles from To¬ 
ledo to Cle\ eland, the Cleveland Press 
scored a notable beat by the use of air¬ 
planes in carrying pictures. In one 
hour and twelve minutes after Dempsey 
was declared winner an airplane carry¬ 
ing Clarence Stieglitz, Press staff pho¬ 
tographer, landed in Cleveland with pic¬ 
tures of the three rounds; fifteen min¬ 
utes later the pictures were in the Press 
office and in record time an extra was 
on the streets that contained six pages 
of pictures and a comjtlete story of the 
fight. 

The Press had u.sed an earlier plane 
to carry pictures of the preliminaries 
and they were used in earlier editions. 
Ben E. Ling, of the Press editorial 
staff, was in charge of the first pic¬ 
tures. The success of the Press dem¬ 
onstrated that airplanes are practical 
where speed is the first consideration for 
short distances. The success of air¬ 
plane mail service, which has become so 
regular and uneventful that it no longer 
attracts attention, has demonstrated that 
the day of distribution by airplane is 
possible, and if put into practice will by 
its si)eed widen the circulation field of 
all big city dailies. 

Toledo News Bee’s Extra 

One of the most notable uses made of 
the airplane for the purpose of quick 
distribution of newspapers was made in 
connection with the same event. Im¬ 
mediately after Willard tossed his towel 
in the ring, the Toledo News Bee presses 
began to grind out fight extras, con¬ 
taining pictures and the story. Waiting 
airplanes on non-stop flights, augmented 
by motr)r trucks and motorcycles, in 
record time, made a complete distribu¬ 
tion in all territory within a radius of 
70 miles. 

W. G. Chandler, business manager of 
the News Bee. says the venture with 
ain^lsnes was in (^ery way a success. 
The bundles of papers were dropped 
through a shute while the machines were 
traveling at high speed. Each bundle 
was attached to parachutes, which 
brought them gently to the ground. 

The dirigible R-34 brought a great 
many news stories for the news asso¬ 
ciations and newspapers. Many of their 
stories were put on the wire with the 
by-line “By Transocean .Airship’’ and 

"By R-34 Air Route.’’ The Internation¬ 
al News Service issued to their clients a 
mail extra that contained only news re¬ 
ceived by the air route. 

BINGHAMTON REPUBLICAN SOLD 

New Owners are G. F. Johnson and Rep¬ 
resentative W. H. Hill 

Bingh.smton', N. Y., July 9.—The Re¬ 
publican, the only morning newspaper 
in the city, has been bought by George 
F. Johnson, millionaire shoe manufac¬ 
turer, and Congressman William H. 
Hill. The sale came as Messrs. Johnson 
and Hill were about to start plans for 
establishing a new morning paper. 

The money involved was not an¬ 
nounced, but an estimate by persons 
here set the price at $150,000. 

Representative Hill obtained control 
of the Republican organization in this 
vicinity last fall. 

There is only one other newspaper in 
Binghamton, the Press, an evening 
paper, owned by Willis Sharpe Kilmer. 
The Press is independent in politics. For 
many years Representative Hill has 
published the Johnson City Record. Be¬ 
fore .America entered the war steps were 
taken to turn this newspaper into a 
daily, with a Binghamton edition, or to 

purchase the Republican and convert the 
two into a strong two-city newspaper. 

.Australians Seek Plant Ideas 
Kans.\s City, Mo., July 9.—A. G. 

Wise, general manager, and Robert 
Nicholson, works manager of the Her¬ 
ald and Weekly Times, Ltd., Melbourne, 
.Australia, were among the recent visit¬ 
ors at the plant of the Kansas City Star 
and Times. The two men are on their 
way to London and stopped off at Kan¬ 
sas City en route from San Francisco 
to Chicago. They will visit Detroit, 
Pittsburgh. Philadelphia. Washington 
and New York, before sailing for home. 
Messrs. Wise and Nicholson are gath¬ 
ering data for the erection of a new 
jilant. 

Seattle Celebrates Peace 
Se.vttle, July 7.—Deafening bombs 

were hurled high into the air from the 
roof of the Seattle Times Building at 
intervals for nearly two hours while 
the Times’ powerful whistle blew al¬ 
most continuously during this time 
when news of Germany’s formal ac¬ 
ceptance of the peace treaty was re¬ 
ceived over the wires. The Times also 
staged a gigantic July 4th pyrotechnic 
display and a public street dance in 
Times Square. 
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Ed. Hushes 

Many leading newspapers throughout the coun¬ 
try wired in their orders as soon as they saw 
samples of this new service. 

It consists of three five-column cartoons a week, 
for release on Tuesdays, Thursdays, and on Satur¬ 
day or Sunday at the option of the newspaper. 

The Tuesday and Thursday releases are each ac¬ 
companied hy a 500-word story dealing with the 
same subject matter as the cartoon. 

The week-end cartoon is accompanied by a 
1,000-word article. 

All are up to the minute, and deal with events 
of outstanding interest in baseball, football, boxing, 
tennis, golf and other sports. 

Mr. Hughes for years has been known to readers 
of newspapers as one of the best sports cartoonists 
in the country. He recently has returned from 
service in the army and his new work is even better 
than that which he did before the war. He himself 
is an athlete and sportsman and has a wide and 
thorough knowledge of the subjects on which he 
draws and writes. 

This feature cannot help hut give that pulling 
p(»wer to your sports page which all editors seek. ' 

One of the features of this series will he Mr. 
Hughes’ cartoons on '’’The Dauntless Division— 
Fistiania’s Own”, drawings of great champions of 
the ring, showing how they won and lost their titles. 
Other drawings, besides those of spot news interest, 
will include sketches of great baseball players, 
tennis champions, and others. 

SOME TERRITORY IS STILL OPEN—YOURS MAY BE 

IFire /or Prices 

THE WHEELER SYNDICATE, Inc. 
373 FOURTH AVENUE NEW YORK CITY 

Copyright, 1919, by U heeler Syndicate, Inc, 

IS ED HUGHES IN YOUR CITY? 
A New Tri-Weekly Sports Feature Which Has Met With 

Instantaneous Success 
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URGES CENTRALIZATION 
OF ACCOUNTING 

{Continued from page 10.) 

explained in a subsequent paragraph. 
The card accounts are filed by routes 
and the number of subscribers on each 
route should be periodically compared 
with the carriers’ draw and route list 
and all differences corrected in order to 

Bulk sales, or special sales of five or 
more copies of one issue, usually at the 
retail price, are shown separately on 
the daily circulation report, but may be 
combined with counter sales for ac¬ 
counting purposes. A complete record 
should be kept of the date, price, amount 
and purchaser of such sales. 

City, Suburban and Country Dealers 
should be segregated in accordance with 
the divisions shown in the circulation 

NAME OF NEWSPAPER 
DAILY PRESS ROOM REPORT 

Date.19.. 

II 8-P«ge 
GroM NetPrew Equiva- 

Edition Pages freaa Preia Preta ^iled lent of Retnarka 
SUrt Stop Run Copiea (Perfect Groaa 

Print). Press 
Run 

Noon . 

Home . 

5 o'clock . 

[It is essential that this information be furnished to the 
manager’s office for bookkeeping department promptly each 
day. And a copy of this report, or report showing editions, 
pages, press start, press stop, and net press run should be furn¬ 
ished to the (Circulation Department by either the Press Room 
or Bookkeeping Department.] 

Total . 
_^ 

PAPER USED 

Unit \n.^ i c-*. Mill Wrapper Cove White R«n«rks S*** Weight 

■■ 1 

[Paper used can be reported on a separate form if desired.] 

assure correct carrier circulation figures 
and protect the publishers against loss 
due to the carrier boys drawing more 
pajters than the cash collections cover. 

With the office collection carrier sys¬ 
tem a controlling account is particularly 
valuable in order to learn the total 
amount of uncollected subscribers’ ac¬ 
counts outstanding each month. The 
controlling account can be charged with 
the total monthly carrier circulation at 
the subscription rate or wholesale rate 
paid by the boys, and credited with all 
collections and allowances. The balance 
in this account should be periodically 
compared with a list of the total 
balances shown on carriers’ ledger ac¬ 
counts or subscribers’ card accounts, as 
the case may be, and any differences 
located and adjusted. 

Sales Should Not Be Divided 

Street sales are'usually handled on a 
cash basis, being paid for on delivery 
or on the following day. In some in¬ 
stances all street sales in the city, or in 
certain sections of the city, are handled 
by one dealer, or agent, and in such 
cases settlement may be made once or 
twice a week and ledger accounts are 
required. The figures shown in the 
daily circulation report may represent 
the net sales, after deducting unsold 
copies; or the gross draw with returns 
shown in the returns column of circula¬ 
tion record book. The controlling ac¬ 
count in the general ledger may show 
the value of net sales charged and cash 
credits, or value of gross sales and 
credits for cash, returns, etc. 

Counter sales are negligible, as a rule, 
and can be combined with street sales, 
consideration being given to the fact that 
counter sales are made at the retail price, 
whereas street sales are made at whole¬ 
sale rates. 

record liook. with a separate controlling 
account in the general ledger for each 
division; unless on accuunt of the com¬ 
paratively small number it is desired to 
combine Suburban and Country Dealers. 
Where the numl)er of accounts is not 
large, one binder with proper divisions 
may be used. 

Listing Dealer Charges 
In ruling the ledger accounts provision 

should be made for showing the copies 
and value charged, and the cash, returns 
and allowances credited, with a column 
for the monthly balance. The charges 
are posted from the draw books or 
blotters and the total copies charged in 
all accounts for one month should agree 
with the circulation record book and 
form the basis of the controlling ac¬ 
count entry. If more than one whole¬ 
sale rate is charged the bookkeeper’s 
working sheets should furnish proof of 
the accuracy of the monthly charges by 
listing each dealer’s total draw under 
the proper rate, the total amount of 
monthly charges thus arrived at equal¬ 
ling the charges to dealer’s accounts. 

Allowances for returns, short in 
bundles and delayed or missed copies 
should be covered by allow'ance vouchers, 
consecutively numbered, showing the 
date, name of account, copies, amount, 
etc., and properly O.K.’d by someone in 
authority. .^11 vouchers should be listed 
in consecutive order in an allowance 
journal provided with the necessary 
columns, with separate sets of columns 
showing copies and amount of allow¬ 
ances for each division of circulation 
represented by controlling accoimts. 
From this journal postings are made to 
the dealers’ accounts and the monthly 
totals are credited to the various car¬ 
riers’ or dealers’ controlling accounts, 
and earnings account (which was origi¬ 
nally credited with the gross draw) is 

charged. The total number of copies 
represented being deducted from the 
dealers’ gross draw, as shown by the 
circulation record book, to arrive at the 
net paid circulation. 

Mail Subscriptions 

The number of mail subscribers is 
ascertained from a count of the list or 
galley, and changes in the list are added 
to or deducted from the count from day 
to day to obtain the figure for the daily 
circulation report. The list should be 
recounted once a month and any neces¬ 
sary adjustments made in the circulation 
figures; and a complete galley should be 
carefully bound together and preserved 
each month for future reference. 

For a proper accounting of all mail 
subscriptions a subscription register, 
or circulation cash book, it recom¬ 
mended. This book contains a rec¬ 
ord of all mail subscriptions received, 
showing the name, address, term of 
subscription, amount of money received 
commission allowed, subscription price 
and any other information desired, 
in separate columns. Each day’s cash 
total is carried to the general casn 
book, and to this extent the register be¬ 
comes a subsidiary cash book. The en¬ 
tries are numbered consecutively, and 
this number is used on the stencil or 
slug which prints the address label or 
wrapper. The same number is stamped, 
or written, on the subscription order and 
the orders are filed consecutively. If 
an order covers more than one subscrip¬ 

tion the same number can be given to 
each subscription on the list. 

A card system may be maintained 
showing subscriber’s name and other 
particulars, filed in accordance with ex¬ 
piration dates. But the cards may be 
dispensed with where the subscription 
number and expiration date are clearly 
shown on the galley; and the expirations 
can be pulled by going over the lists once 
a week, or oftener, and marking the ex¬ 
pired subscriptions. 

The method of numbering mail sub¬ 
scriptions, as outlined above, is practi¬ 
cally the equivalent of a ledger or card 
account with each subscriber, as the 
subscription number found on the galley 
or address label is the key to the various 
records covering transactions with sub¬ 
scribers. On account of the ease and 
facility with which subscriptions can be 
traced and complaints adjusted under 
this system, it has been found by ex¬ 
perience to be the best adapted for this 
purpose. The subscription register can 
be installed at any time, and in the 
course of the average period covered by 
subscriptions, most of the list will have 
been given numbers, and maintenance 
thereafter will be an easy matter. 

'The Annual Inventory 
Several methods are employed to 

arrive at the accrued monthly earnings 
from mail subscriptions, but this ques¬ 
tion is complicated by the various rates 
in use and terms of subscription. An 
accrual register, similar to an insurance 

(Continued on page 32.) 

Confidence means sell¬ 
ing power, and the 
acknowledged selling 
power of 

THE 

PHILADELPHIA 

RECORD 
is due to the fact that 
readers know its adver¬ 
tising as well as its news is 

“'Always Reliable” 

Foreign AdYortisine RepretentatiYes 

STORY, BROOKS & FINLEY 
CHICAGO NEW YORK 

1 People's Oas Bide. Fifth Ave. Bldg. 

I 
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NEW YORK STATE 
An International Market 

New York is an entertaining state—perhaps 
the most entertaining state in the Union 

More people visit New York either in the cities or in the 
country every year than go to any other state. 

These people come from everywhere—not only through¬ 
out America but Europe, Asia, Africa, Australia and ^ 
South America. 

Merchandise introduced and popularized in New York 
has its fame automatically spread in every direction. 

Try your selling campaign in a given territory. Let New 
York be that territory. Concentrate your selling efforts. 
Use these daily newspapers. Tell the visitors just where 
in New York they can find your goods to take back 
home. You will be surprised at results. 

Circn- 2400 10,000 Circu- 2400 10,000 
lation Lines Lines lation Lines Lines 

Albany Knickerbocker Press (M).... .. 33.559 .07 .07 New York Post (E). . 32,369 45 40 
Albany Knickerbocker Press (S).... .. 43,957 .07 .07 New York Sun (E).*.. .194,695 .39 46 
Albany Sunday Telegram. .. 27,959 .05 .05 tNew York Sun (M). 

•••• J 117,414 .39 46 
*Batavia News (E). .. 8,458 .0225 .0225 tNew York Sun (S). 
Binghamton Press^Leader (E). .. 26,546 .07 .06 tNew York Telegram (E). 

•••• |l90,681 
442 415 

*Brooklyn Daily Eagle (E). .. 46,902 .18 .18 tNew York Telegram (S). .246 425 
*Brooklyn Daily Eagle (S). .. 69,046 .18 .18 New York Times (M). .350,598 40 .485 
*Brooklyn Standard-Union (E). .. 53464 .15 .15 New York Times (S). .500,000 45 4335 . 
*Brooklyn Standard-Union (S). .. 58,929 .15 .15 New York Tribune (M). 

••• } 108,011 42 48 
Buffalo Courier & Enquirer (M&E). .. 70,626 .15 .12 New York Tribune (S). 
Buffalo Courier & Enquirer (S). ..115,359 .17 .15 New York World (E). .355,069 .40 .40 
Buffalo Evening News (E). ..103,634 .16 .16 New York World (M). .334,513 .40 .40 
Buffalo Evening Times (E). .. 56461 .10 .10 New York World (S). .40 .40 
Buffalo Sunday Times (S). .. 71,435 * .10 .10 Niagara Falls Gazette (E). . 12,454 .03 .03 
Elmira Star-Gazette (E). .. 25,889 .06 .05 Poughkeepsie Star (E). . 9,920 .03214 .025 
Glens Falls Post-Star (M). .. 8,045 .0214 .0214 'Rochester Times-Union (E).... . 67,121 .14 J2 
Gloversville Leader-Republican (E). .. 6,275 .02 .02 Rochester Herald (M). . 35,826 .06 .06 
Gloversville Morning Herald (M)... .. 6445 .03 .02 Rome Sentinel (E). . 5453 .0179 .0157 
Ithaca Journal (E). .. 6,791 .025 .025 Schenectady Union Star (E). . 17,660 .08 .04 
'Jamestown Morning Post (M). .. 9,131 .025 .02071 Syracuse Journal (E). . 45,030 .08 .08 
'Mount Vernon Daily Argus (E).... .. 7,193 .02 .02 Troy Record (M&E). . 25437 .04 .04 
Newburgh News (E). .. 10,613 .04 .03 Yonkers Daily News (E). . 3,640 .0178 .0178 
New York American (M). ..305441 .50 .41 'A. B. C. Statements April 1st, 1919. 
New York American (S). ..947470 .75 .65 Government statements April 1st, 1919. 
New York Globe (E). ..179,906 .39 .36 Total Circulation. 6,914495 
tNew York Herald (M). 

1 107,642 
.40 46 10,000 Line Rate. 94766 

tNew York Herald (S). .50 .45 2,500 Line Rate. 104097 
New York Evening Journal (E).... ..675,118 .75 .75 tSeven-day average. 
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KANSAS SAGE TURNS 
TO LYRIC STUNTS 

William Allen While, Yielding to Lure 

of Summer in London, Writes 

Ode to His New Straw Hat— 

Lofty Inspiration 

(special cokbespondence) 

Paris, June 30.—At last the Peace Mill 
at Paris turns out a thriller. The news¬ 
paper men have long insisted that one 
of their number would be responsible 
for a break in the succession of events 
that were being decided behind closed 
doors with no real announcements fol¬ 
low ing. 

It took one of their number to break 
the silence of what started as the Big 
Thirteen, then the Big Ten, later the 
Big Five, still latter the Big Four, and 
at last writing, the Big Three, and come 
out in the open. William Allen White, 
of the Emporia Gazette, creator of the 
“Court cf Boyville,” “Stratagems and 
Spoils,” “In Our Town,” “A Certain 
Rich Man,” “The Old Order Changeth,” 
and “God’s Puppets,” has broken into 
verse. ^ 

While he hied himself away modestly 
to woo the Muse in London town, it was 
here in Paris this poetic child of his 
brain was first set before the eyes of 
his fellow craftsmen. This was fitting, 
for here in Paris it was tl^t the talented 
Kansan, covering the Peace Conference 
for a syndicate of -American newspapers, 
undoubtedly got the inspiration for the 
epic that now reaches a public overfed 
on the self-determinatiori of peoples and 
open covenants openly arrived at, and 
on decidedly slim poetic rations these 
many moons. 

The reader will be quick to detect in 
Mr. White’s poem the lofty inspiration 
that could only have come from such 
historic surroundings, the elbowing of 
the world’s roster of statesmen, the im¬ 
press of an epoch-making event. 

-Anyway all will admit its timeliness. 

Here it is: 

-An IntermeEEo for the Fourth Act 
If ni.v |K*ouliMr pulfliritinU* In Parli »f‘enis to 

pieatc. 
Upon fh«* Uli«nip»»-KIyH«*r< n^atli th<» 

chestnut tre**R. 
Or If along tli#* IUv(»H In a helUi* melange of 

men. 
Wbirh In the war br**w you oltscrve ine 

mm ami tlion. 
Or. If the ph’inre rising of my roly poley form. 
A-tfMhlle down the Roiilevarda should make your 

heart grow warm. 
O riilllya. wliw* that pirinre from >onr memory 

<^>hl and flat. 
You stauild Kee me In niy new straw hat. 

For I'm in lamdon m*w. my dear, in iiiy l.ondon 

old and grey. 
And spring Is fading in the past and summers 

under way. 
But l^uidofi is a d<H’eiit town, fHillte, and snug 

and curt. 
It breaks her hertrt to frivol and >oii break iier 

laMS to flirt. 
And she workH and how she frets and yet she Is 

always sWeet. 
5V> Uni here in T^ondon town to give tlie poor a 

treat. 
And tf I'm middle aged and bald, slow and 

rsiher fat. 
You '>honld set* me in my now straw bat. 

Perhapt*’ we are nid immortal, lass, but (di. I wish 
we were. 

Thoiigli not to save sitme pr»*tty saint or pale 
philosopher. 

I want to find tlome lads whom life's sweet poig¬ 
nant tK>aiity wrn«’ked. 

Who had to dnrk snd leave the show l)ef<ve the 
seeMinl sft. 

Say ShiilsTt. Ktals (»r IMtidias. thiH.i- old«>n. 
golden boys. 

And tell tli<*iii Koinethlng of the play and bow It 

never <loys. 
Ffir I have seen tbre«' sets and now I'm fifty— 

but at that. 
You should set- me In fiiv new straw hat. 

(Signed) W. A. WIIITK. 
Burk land's Hotel. 

Brook Stn*et. 
fx»iidon. June Uilh. l>>mlon. 

PriE«*s for Best .AiU, A. A. C. Week 

New Orleans, July 7.—The Item is 
offering cash prizes of S.sOO 'o the 
writer of the best advertisement printed 
in the columns during the period of the 
Associated -Advertising convention— 

September 21 to 25- Two hundred and 
fifty dollars will go to the writer of the 
best local advertisement, and a like 
amount to the writer of the best piece 
of foreign copy. The judges will be 
William C. D’Arcy, chairman; 0. C. 
liarn and Stewart O. Landry. 

BOSTON NEWS WRITERS’ 
STRIKE IS AVERTED 

(Continued from page 5) 

close to 90 per cent in the Boston 
field. 

The agreement which the publishers 
are asked to sign, calls for present 
working conditions, which are con¬ 
sidered fair, there being a six-day 
week and a virtual eight-hour day 
already in operation, and approxi¬ 
mately a 25 per cent increase over the 
wages paid when the contract was 
submitted three months ago. 

Since that time, however, according 
to the union officials, substantial in¬ 
creases in wages have been obtained 
on all palters, except in the Hearst 
organization, and on The Record. 
This 25 per cent increase will be 
equivalent to $38 for reporters and 
$45 for copy desk and re-write men. 

One incident in connection with the 
controversy was the action of the 
-Allied Printing Trades Council 
recently, in voting to instruct the 
secretary, Danial J. McDonald, to 
revoke the -Allied Printing Trades 
Label carried by the oston .American 
and the Boston Record, for violation 
of contract. 

.Although the Mews Writers’ L'nion 
of Boston lias been iii existence for 23 
years, it is the first time in its history 
that veteran copy desk, re-write and 
star staff men have shown any en¬ 
thusiastic interest in the organization. 

The Wage Conference Committee, 
handling the interests of the union in 
its dealings with the jfublishers, con¬ 
sists of William S. O’Connor, presi¬ 
dent: M. J. Flynn, secretary and 
business agent; Edward J. Kenny, 
Walter L. Fogg, Florence Cowles and 
George E. Richards. 

Joseph Dallas, New England repre¬ 
sentative of the International Typo¬ 
graphical l'nion; M. J. O’Donnell, 
president of the Boston Central Labor 
Union, and P. Harry Jennings, busi¬ 
ness agent of the latter body, have 
also assisted the newswriters’ com¬ 
mittee. 

The Boston Central Labor L’nion 
has taken action on the controversy 
by adopting resolutions condemning 
the publishers for failing to recognize 
the union. Moral and financial sup¬ 
port was pledged the writers, and a 
committee was named to confer with 
the publishers in an attempt to bring 
about recognition. 

This committee is composed of a 
representative of the teamsters, wagon 
drivers, electricians, engineers and 
firemen, and the business agent of 
the Central Labor Union. 

In the event of no progress being 
made and the publishers remaining 
opposed to the News Writers’ Union, 
the Central Labor Union, in its reso¬ 
lutions ado[)ted today, promised “un¬ 
reserved support” to the newsmen. 

Brunson and Gardiner Buy Paper 

FmRE.vcE. S. C., July 7.—Mason C. 
Brunson and Charles S. Gardiner have 
purchased the Daily Times. They have 
both lieen with the Times for several 
years. Mr. Brunson, who was formerly 
business manager of the Charleston 
News and Courier, will be editor, while 
Mr. Gardiner will be business manager. 
The latter is just out of the army. 

WEST VIRGINIA 
tripled its 
production of 

Canister 
in 1918! 

Do you 
know 
what that 
means ? 
* Perhaps you are NOT very well posted on 

West Virginia, do not realize to the full 

what it means to be the richest area of its 

size in the world, in natural resources! 

West Virginia is a territory by itself and in 

itself, American white, well-balanced in in¬ 

dustries, agriculture, manufactures, mines, 
railroads, schools, and trade distribution. It 

will take whatever sells generally (na¬ 

tionally) if advertised in the newspapers 

and carried by the stores. 

A little money placed in these papers makes 

a BIG advertiser in West Virginia. A 

column every week for a year in all the 
English language dailies would cost only 
about a cent per inhabitant. 

Bluefield 
‘Telegraph . ..(M) 

Clrcn- 
latiun. 

.S,463 

Rate 
for 

5,000 
lines. 

.02142 

Charleston 

tGazette .... ..(M) 11,410 .03 

tGazetle - ,..(S) 11,700 .02 

tMail . ..(E) 9,336 .025 

Clarksburg 

tTelegram .. ..(E) 7,864 .025 

fTelegram ... ...(S) 8,351 .025 

Fairmont 
•W. Virginian .(E) 5,192 .02 

Grafton 

•Sentinel .... ..(E) 2,275 .014 

Huntington 

t.Adverliser . ...(Et 8,524 .02 

tHerald- 

Dispatrh .. ..(M) 11,165 .02 

tHerald- 

Dispatch .. ...(S) 11,599 .02 

rircn-' 
lation. 

Rate 
for 

5.000 
tinea. 

Martinsburg 

tjournal . .(E) 3,249 .0129 

Moundsville 

JEeho . 1,660 .0089 

Parkersburg 

•News. .(M) 6,239 .02 

•News . ..(S) 6,239 .02 

tSentinel . .(E) 6,695 .017 

fP heeling 

tinlelligeneer .(M) 10,139 .0325 

tNews . ,.(E) 14,749 .04 

tNcws . ..(S) 17,800 .05 

*Govemment statement, April 1, 

1919. 

tA. B. C. statement, April 1,1919. 

^Publishers' statement, April 1, 

1919. 

File the facts for reference 
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h EDITOR & PUBLISHER 

Q&A 
Service Department 

NOnCB: Qaeatloni concerning newapaper technical trade matten and newapapw ad- 
rertlalng aboold be addreaaed to Editor, EDITOR A PUBLISHER, HIT World Bnllding, 
New York. Ttieae cornmnnlcatlona and anawern will be publiahed, unleaa the 
poDdent requeata prlrate reply; then aelf-addreaaed atamped enrelope abonld be tumlabed. 
Ooireapoodenta during anonymity ohonld Indicate Inltlala to be publiahed. 

Q.—What is a "Heeler,” in newspaper parlance? H. T. M. 

A.—The cub reporters for college dailies are known as “heelers.” In some 
offices cubs are called “legs.” This because of the nature of the assignments gen¬ 
erally given to beginners—running about verifying addresses, securing photos, etc. 
The college journalists evidently consider “heeler” as a more expressive term. 

Q.—What is meant by “spot news?” 

A.- -The first news of an event of real interest is usually called “spot news.” 
\ report of a scheduled event is not, generally speaking, to be classed as spot 
news. The term applies to first stories of happenings, such as disasters, murders, 
elopements, accidents, deaths, etc. 

Q.—Who owns a newspaper advertisement? What should be the ethics 
in the following situation: 

A certain firm takes an ad. in a newspaper. The editor of the news¬ 
paper, on the request of the firm, drafts an ad. suitable to the particular firm, 
which is very pleasing to that firm. Along comes a man who gets up a 
booklet of the town, paying for the same by ads. When the booklet ap¬ 
peared the ad. made by the editor and running in his paper appeared in all 
its features in the booklet. Neither the firm nor the booklet maker have 
ever said “scat” to the editor. Who owns a newspaper advertisement? 

Thanking you for your interpretation of this situation, I am, G. F. A. 

•A.--When special copy is prepared in a newspaper office, either at the request 
of the advertiser or for submission to him on approval, it is the custom to regard 
such copy—after its publication in the newspaper for which it was prepared—as 
the property of the advertiser, to be used wherever he may elect. In.most instances 
the preparation of special copy for advertisers by a newspaper's service department 
is in line with its policy of developing the account on right lines. Unless, there¬ 
fore, a special understanding exists, the advertiser owns the advertisement. 

Q.-^-The Eagle, a county seat daily, can guarantee to its advertisers a 
net, paid, delivered circulation exceeding 9,000 copies. Please tell us the 
generally accepted net, local,‘advertising rate for such a paper. 

B. L. W. 
A.—Circulation is not the only determining factor in fixing advertising rates. 

Quality is a distinct value. In the Pennsylvania Territorial advertisements, note the 
variety of rates. 

Fix an adverising rate by the same means that a manufacturer fixes the sales 
price of any manufactured product by determining the overhead expense, adding 
a reasonable profit on investment. From this basis work out an advertising rate 
that assures profit. 

Circulation revenue should at least cover paper cost, press room salaries and 
circulation department overhead. 

EDITOR BEFORE PARLIAMENT 

J. R. Robinson Defies Attempt to Make 

Him Explain Elditorial 

Ottaw.v, Ont.. July 8. — .\ spirited 

lime such as is seldom experienced by 
a commission of Parliament resulted 
when the Cost of Living Commission, 
consisting of members of the House, 
summoned John Ross Robinson, editor 
of the Toronto Telegram, to give evi¬ 
dence. Marquis of Queensbury rules 
threatened to prevail when the militant 
editor was asked to “explain” a recent 
editorial in which he declared that the 
manager of a pork-packing concern had 
“outbrained” the committee, withholding 
certain facts which he should have fur¬ 
nished the committee. 

Mr. Robinson took the ground that if 
he had said anything libelous, he was 
responsible to the courts and he did not 
propose to be placed on trial by the com¬ 
mittee. 

has leased the Joseph Schwartz build¬ 
ing, on Raronne street. The plan is to 
build a fireproof building on the Perdido 
street end of its property, housing there¬ 
in the mechanical departments and other 
departments. The two-story building 
facing L'nion street will be altered, the 
ground floor to be occupied by the ad¬ 
vertising and business department, and 
the upper floor by the editorial depart¬ 
ment. 

New Orleans Item Buys Land 

Xf.w Ori.f..\ns. La., July 7.—The Item 
has completed the purchase of property 
running from I’nion to Perdido street, 
between St. Charles and Carondelet 
streets, and intends to publish there a.s 
soon as possible. The ground area is 
»bout 14,000 square feet. The Item also 

Big Men Welcome Legion Paper 

.Messages from Lord Northcliff and 
from Gen. John J. Pershing are features 
of the first number of the .American 
Legion Weekly, official magazine of the 
national organization of veterans of the 
great war, which was issued in New 
York for the first time July 4. Other 
well wishers for the new paper arc 
William H. Taft and articles hy Major 
Rupert Hughes, the novelist: Franklin 
K. Lane, secretary of the interior, and 
Walter Camp. 

(iapper Men in Annual Conference 

Toi’eka, Kan., Jttly 8.—The annual 
conference of the advertising and edi¬ 
torial forces of the Capper Publications, 
just held, closed with a dinner given by 
.Advertising Counselor Hugh MeVey 
and Mrs. MeVey at their home. 

ILLINOIS 
Illinois has over 250,000 farms. 

Illinois has the second largest city 

in the United States. 

Illinois is the third largest state in 

point of population in the United 

States. 

The farm lands of Illinois are the 

highest in point of value in the 

United States. 

Illinois has 18,500 factories and 

the value of its products exceed 

$2,000,000,000 annually. 

Illinois presents ideal territorial 

market conditions and the daily 

newspapers listed here can work 

wonders in helping you popularize 

your products. 

A concentrated campaign in Illinois 

will prove a wonderful eye opener. 

It will demonstrate the fundamental 

soundness of putting all your eggs in 

one basket and marketing that basket. 

2,.300 10,000 

( Circulation Lines Lines 

.Aurora Beacon News lEl. 16,(I(M1 .04 .04 

Blooiiiingtoii I'antagraph (Ml. 17,213 .03,3 .03.3 

('haiiipaign Daily (Gazette (El. 4.60."> .0129 .0129 

C.liicago .American (E). 326.998 .40 .40 

*(Uiicago Herald-Examiner (Ml. 289,(191 .38 .31 

♦Chicago Herabl-Exaniiner (.SI. 396.8.'il .53 .46 

Chicago Daily News (El. 386,198 .43 .13 

Chicago Journal (E) . 116,807 .22 .18 

C.liicago Post (E) . .^5,477 .2.3 .12 

Danville C.oiiiinercial News (El. 1.3,086 .03 .03 

♦Elgin Courier (ED . 8.173 .02 .02 

Moline Dispatch (ED . 10,113 .03 .03 

Peoria Star (El . 22,738 .04,3 .04 

Quincy Journal (El . , ♦8„391 .02.3 .02.3 

Rockford Regisler-Cazff.e (E’.l. 13,477 .03 .03 

Sterling Daily Gazette (ED . .3,072 .02 .02 

Total Circulation 1.892,119. Rate per line, S2.3304. 

Covtrnmenl Slatenienl, .April Ist, 1919. 

*A. B. (L Report, April 1st, 1919. 

i 

4 

4 
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EDI 
FOR AN INTERCHANGE OF STAFF MEN 

The idea proposed by Ralph D. Hlumenfeld, 
editor of the London Daily Express, through 

the \’ictory Number of Epiit* & Publisher, for an 
interchange of staff members by leading British 
and American newspapers, is now being earnestly 
discussed on both sides of the ocean. 

L'pon his return to England Mr. Hlumenfeld took 
up the proposition with leading British newspaper¬ 
men and so favorably was the idea received that a 
committee of editors and publishers was formed 
to consider details. 

Last week Mr. Lea vis, of the British Newspaper 
Publishers’ .Association, cabled Hon. Frank P. Glass, 
President of the .A. N. P. .A., stating that plans had 
been about matured for an exchange of staff men 
with .American newspapers. The details of these 
plans are to be made known shortly. 

Mr. Glass informs Editor & Publisher that he is 
taking up the matter with the Board of Directors of 
the -A. N. P. .\., and expects to lie authorized to 
apiKiint an .American committee. He has not yet 
had an opportunity to test the sentiment of American 
publishers and editors fully, but personally is in en¬ 
tire sympathy with Mr. Blumenfeld’s plan. 

Readers of Editor & Publisher will recall that Mr. 
Blumenfeld urged that the plan be considered on a 
large scale, so that it would from the beginning 
operate effectually to establish better understanding 
and relations between the press of Great Britain and 
.America. “The thing is in the nature of scholar- 
shiiis,” he explained, “and it is certainly worthy of 
the attention of newspaper proprietors both from the 
point of view of betterment in journalism and bet¬ 
terment in international relations.’’ 

Mr. Blumenfeld has called attention to the fact 
that petty animosities often arise from trifling mis¬ 
takes due to ignorance—that little items appearing in 
British newspapers often carry grotesque notions to 
readers about .American affairs, and that the same 
thing applies to the treatment and interpretation of 
British news by .American papers. It would be the 
business of visiting staff men to study the people, in¬ 
stitutions, viewpoints, national policies, public men 
and movements of Great Britain and, in turn, of the 
United States. After a year’s experience on an Eng¬ 
lish newspaper an .American newspaperman would 
have acquired such familiarity with British affairs 
that he would be considered, upon his return home, 
as an authority on foreign news and would lie able 
to largely eliminate from the columns of his paper 
those foolish things which make only for prejudice 
and misunderstanding between .Americans and Eng¬ 
lishmen. A year’s experience on an American news¬ 
paper would accomplish the same thing for the Brit¬ 
ish journalist. 

The plan, in its conception, is big with promise. 
The development of its details will require vision 
and courage. For, like all innovations, it must win, 
if at all, through the enthusiastic support of those 
who believe in its usefulness. 

Let us assume, for example, that the London Times 
and the Philadelphia Public Ledger should agree to 
exchange staff men, one or more from each news¬ 
paper, for the period of a year. Obviously, neither 
Lord Northcliffe nor Cyrus H. K. Curtis would con¬ 
sider such a plan unless they were assured, through 
contracts with the men selected, of their services to 
their newspapers for a reasonable period following 
this adventure in newspaper training. It would 
appear, however, that the matter of financing such 
interchanges should be simple. By agreement be¬ 
tween the publishers the men could be paid salaries 
equivalent to their present earnings. By contracts 
with the men they could be assured of increased 
salaries upon their return to their home offices. The 
actual expense of the participating newspapers would 
be represented in transportation costs and perhaps 
incidental items. 

The opporttinity for a year of actual experience 
on a big newspaper abroad would appeal to the am¬ 
bitious men of our calling very strongly. Particularly . 
would it appeal to the younger men who aspire to 
real distinction in their profession. They would feel 
that, in a sense, they had been selected for an im¬ 
portant, historic international mission—that it had 
been given to them to share in an adventure of far- 
reaching possibilities. It is certain that the right 
men mav be found for this service on the staffs of 

RIAL 

every big newspaper. The thing of immediate im¬ 
portance is for the publishers and editors to lend 
their cordial co-operation. 

REPRESENTATIVE MONDELL 

E'DIIOR & PUBLISHER is not a partisan 
^newspaper. In the past we have criticised Hon. 
Claude Kitchin, Democratic leader of the House, 
because of his reactionary views as to postal legis¬ 
lation—not because he is a Democrat. 

It seems proper, therefore, to sound a note of 
appreciation just now of the new House leader, 
Hon. Frank Mondell—not because he is a Repub¬ 
lican, but because he has progressive and broad 
ideas on postal matters. 

Mr. Mondell has introduced a bill for the repeal 
of the zone postal rate law, and has stated, in an 
interview for Editor & Publisher, his purpose to 
fight for its passage. He does not see in the present 
law any virtue as a revenue enactment, for the rea¬ 
son that its zone provisions impose upon the Gov¬ 
ernment great extra administrative expense and dif¬ 
ficulties in mtiking collections. 

The defects of the law have been pointed out 
repeatedly in these columns and require no reitera¬ 
tion at this time. The repeal of the measure, which 
should be followed by an exhaustive investigation of 
postal costs in the division of second class matter, 
would be an act of simple justice to the publishers 
of newspapers. .As the matter stands, the news¬ 
papers have been convicted, on ex-parte evidence, of 
subsidy-grabbing; and the zone law was conceived 
for the purpose of imposing a penalty for an alleged 
offense. 

Mr. Kitchin. who championed the zone law, has 
not even claimed to know what it actually costs the 
Government to carry the newspapers through the 
mails. Mr. Burleson is equally in the dark. Yet 
these two men succeeded in having a law enacted 
carrying not only additional postal charges for news¬ 
papers but provisions for a wholly unsound and un¬ 
just zone tax on newspaper advertising. The argu¬ 
ment was made—and prevailed—that the Government 
had long been the victim of rich publishers who 
were receiving an annual bounty amounting to more 
than seventy millions of dollars. This in spite of 
the fact that the postal establishment shows a profit, 
not a deficit; and in spite of the fact that all classifi¬ 
cations of postal matter are interdependent. 

The publishers of newspapers rightly contend that 
they should not be penalized for a system of ac¬ 
counting in the postal department which credits 
profits to one class of mail and losses to another 
without clear justification by the actual facts. And 
the facts are still to be ascertained. Pending their 
determination it is only just that a cumbersome and 
burdensome law should be repealed. 

Mr. Kitchin has been deposed from House leader¬ 
ship, but still dominates the minority. True to his 
record and his convictions he will fight against the 
repeal of his favorite measure. Let us hope that the 
new House leader, Mr. Mondell, may prove to be 
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just as tenacious and effective a fighter for progress¬ 

ive ideas as .Mr. Kitchin has been for his own the- 

JOHN SULLIVAN POINTS THE WAY 

TOHN SULLIVAN, secretary-treasurer of the 
•J Association of National Advertisers, whose 
weekly page of news and views in Editor & Pub¬ 
lisher is always alive with both inspirational and 
practicable ideas, has just revealed a secret. 

In last week’s issue he told how a newspaper may 
get business from national advertisers. His solution 
of this problem is simple and sensible. It is com¬ 
prehensive and obviously sound. If the publishers 
of the country shall be wise enough to act upon his 
suggestion—to make it a working policy and a dom¬ 
inant one in their promotion—they will profit accord¬ 
ingly. 

Those who have followed Mr. Sullivan’s writings 
will have noted his insistence upon the fact that na¬ 
tional advertisers are interested primarily in MAR¬ 
KETS—secondarily in advertising mediums through 
which these markets may be developed. He has 
pointed out that there is just as great a variance in 
markets and marketing conditions as in newspapers, 
and that national advertisers nowadays must be sold 
on market possibilities before they are ready to go 
into the matter of a selection of advertising me¬ 
diums. He says: 

“There is as infinite differentiation in national 
distribution and merchandising as in newspapers. 
And the way to get the national advertiser’s business 
surely is to ‘get up and git’—mentally—and sell the 
market. . . . It is necessary that newspapers not 
only sell their markets, but also the relation of the 
market and the publication to the advertiser’s busi¬ 
ness.’’ 

Here we have the conclusion of the whole matter. 
Publishers, in their promotion advertising, should 
adhere to the policy thus outlined. They should give 
facts and figures on which a national advertiser may 
accurately appraise a city or territory as to its mar¬ 
ket possibilities for his product—linking up with 
such surveys the facts and figures showing the rela¬ 
tion of the newspaper to its field. 

The national advertiser wants to know all about 
newspaper circulation, of course—quantity, nature of 
distribution, character of the paper’s appeal to its 
readers, its comparative standing with other papers 
in ^e field as to distribution, volume of advertising 
carried and the facts as to its GROWTH in both 
circulation and advertising. But before he considers 
these factors of value in a medium he must have 
been sold on the opportunities presented by that 
special market for the development of his business. 
Thus a publisher may, through his advertising to 
national advertisers, render a distinct service while 
presenting a sales argument. 

Mayor Hylan, of New York, denounces the 
newspapers for printing crime stories of a na¬ 

ture to encourage crooks in the belief that New York 
is defenseless against them. It may be said that 
the crook who would seriously consider such a 
suggestion, and act upon it, is entirely too simple- 
minded to thrive in his somewhat over-crowded 
vocation. 

Many newspapers are urging that Mr. Burleson 
should go. It is natural that the Postmaster- 

General should construe this demand as a partisan 
one, and that he should decline to accede to the 
wishes of his supposed political foes. There is, 
however, a thoroughly non-partisan sentiment that 
Mr. Burleson should GROW, 

' I 'HE opportunities for American trade expansion 
* in Mexico are greater now than at any recent 

period in the history of our Southern neighbor repub¬ 
lic. They are interestingly told in a notable Mexican 
article in this number, 

A N Omaha maker of awnings, having something 
^*to .sell to every business man of his city, is adver¬ 
tising his business through the direct-indirect method 
of advertising the businesses of his prospective cus¬ 
tomers in large space in the World-Herald. .And he 
is making it pay. 
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PERSONALS 

IN THE EDITORIAL ROOM 

Major General Sir David Watson, 
who commanded the Fourth Canadian 
Division overseas, has just returned 
home. In pre-war days General Watson 
was editor and proprietor of the Quebec 
Chronicle. He went over as colonel 
and won promotion and decorations on 
the field. 

George W. B. Britt, a former New 
Bedford (Mass.) newspaper man who 
has been overseas 23J^ months, has re¬ 
turned. He will go to Washington as 
first assistant secretary to Senator 
Lodge. 

Miss Lucile Saunders, for the past 14 
months telegraph editor of the Salem 
(Ore.) Statesman, has joined the local 
staff of the Portland Oregonian. 

Basil E. O’Mara has returned from 
war service abroad, and will rejoin the 
local staff of the Ottawa (Out.) Citizen. 

Capt. Ernest Cinq-Mars, just home 
from four years’ war service abroad, has 
resigned as King’s Printer for Quebec 
Province to resume work as representa¬ 
tive in the House of Commons’ press 
gallery for La Presse, Montreal. 

John Knott, Dallas Morning News 
cartoonist, is instructing a class in com¬ 
mercial drawing at the Dallas Business 
Women’s Club, a branch of the Dallas 
Advertising League. 

William H. Engel, who held down the 
Troy (N. Y.) Record’s city desk for 20 
years, has been named telegraph editor 
of the afternoon edition. A. F. Warner, 
formerly of the Albany Knickerbocker 
Press, has been named assistant city edi¬ 
tor of the afternoon. William Gilligan 
has joined the reportorial staff. 

Herbert Selby, Samuel Smith, “Doc” 
Cook and John Ball, just out of Uncle 
Sam’s army uniform, have been ap¬ 
pointed to the Des Moines Capital staff. 

Miss Antoinette Donnelley, feature 
writer for the Chicago Tribune and han¬ 
dling the beauty department under the 
pseudonym of “Doris Blake,” was mar¬ 
ried this week to Lieut. Hamilton of the 
British recruiting mission in Chicago. 

Miss Ethel M. Colson, former book 
editor of the old Chicago Herald and 
lately doing Sunday feature work for 
the Chicago Tribune, was married this 
week to Frank Brazelton, of the copy 
desk of the Chicago Journal. 

“Jimmy” O’Neill, prior to 1917 office 
boy for the old Chicago Examiner, re¬ 
turned to the Chicago Herald and Ex¬ 
aminer offices this week a private in 
Uncle Sam’s overseas service uniform, 
wearing the shoulder cord citation of 
the 18th regiment. 

J. P. McEvoy, rhyming colymist of the 
“Slams of Life” for the Chicago 
Tribune, is the author of two new hu¬ 
morous illustrated booklets called “The 
Sweet Dry and Dry” and “Smokes 
Next.” 

Kobe Taylor, a member of the Wash¬ 
ington staff of the United Press, has 
been appointed its representative at Rio 
Janeiro, Brazil, and sailed for his new 
post on the battleship Idaho July 3. He 
formerly’ was employed on the Indian- 
»polis Star and the Louisville Herald. 

Brewster S. Beach, formerly assistant 
night city editor of the New York Sun, 
is now with the General Electric Com¬ 
pany, Schenectady, N. Y., as general 
publicity representative with the adver¬ 
tising department. While on the Sun, 
Mr. Beach served as reporter and as- 
fistant dramatic editor before going to 

the city desk. During the war he was 
an ensign in the Naval Reserve. 

Robert Mehaffey has transferred from 
the reportorial staff of the Chicago 
Herald & Examiner to that of the 
Evening Post. 

H. E. Keister, former Topeka news¬ 
paper man, is now president of the 
Keister-Hall Seed Company, of Water¬ 
loo, la. He was publicity director of 
two Liberty Loan campaigns in Iowa. 

Lawrence T. Smyth, managing editor 
of the Bangor (Me.) Daily News, is 
spending a vacation in Portland and 
vicinity. It is his first relief from news¬ 
paper work for si.x years. 

Capt. Ferd W. Parker, city editor of 
the Portland (Me.) Daily Press, has re¬ 
cently returned from duty overseas with 
the 56th Pioneer Infantry. He will spend 
the summer at one of the beaches near 
Portland before resuming newspaper 
work. 

George H. Scruton, editor of the 
Sedalia (Mo.) Democrat, who went to 
France twenty-two months ago as a 
captain, has been promoted to lieutenant- 
colonel in the quartermaster corps. 

C. F. Ward, editor of the Plattsburg 
(Mo.) Leader, has been appointed a 
regent of the Missouri Normal School. 

Woodbury F. Howe, assistant sport¬ 
ing editor of the Portland (Me.) Ex¬ 
press-Advertiser, will go to New Hamp¬ 
shire State College in the fall as as¬ 
sistant director of athletics. 

James S. Benn, for 16 years city editor 
of the Philadelphia North American, 
has resigned his post to accept an ap¬ 
pointment to the Public Service Com¬ 
mission of Pennsylvania. Charles Chris- 
man, a veteran North .American re¬ 
porter, has been named acting city 
editor. 

Ray Colvin, recently with the Associ¬ 
ated Press in Denver, has been ap¬ 
pointed city editor of the Denver Rocky 
Mountain News, succeeding William C. 
Shanklin, who becomes news editor. 

THE BUSINESS OFFICE 

WITH THE AD FOLKS 

‘REG’LAR FELLER MAKES 
13 COMICS A WEEK 

There are hundreds of city directories 
that are partly filled with the names of 
“reg’lar fellers,” and there are thou¬ 

sands of others 

W. G. Naylor, newspaper promotion 
man of Olean, N. Y., is spending a fort¬ 
night in Kentucky and Tennessee, where 
he is leasing oil lands for a newly 
formed company in Olean and incident¬ 
ally covering the oil situation in Ken¬ 
tucky and Tennessee for several news¬ 
papers. Mr. Naylor has leased a thou¬ 
sand acres near Lexington. Tenn. 

David Chapman, Howard Slocum and 
William T. O’Heaney, formerly of the 
.Albany (N. Y.) Knickerbocker Press, 
and Doll and Smith Advertising .Agency 
of New York, have joined the advertis¬ 
ing staff of the Schenectady L^nion-Star. 

Joseph Lipshie has been promoted 
from the classified to the display adver¬ 
tising department of the Des Moines 
Register and Tribune. 

Carlos Avery, publisher of the Hutch¬ 
inson (Minn.) Leader, has been re¬ 
appointed State Game and Fish Com¬ 
missioner. Though he is a Democrat, 
he enters his second term under a Re¬ 
publican administration. 

Elmer E. .Adams; owner of the I'ergns 
Falls (Minn.) Daily Journal, banker and 
leader of the State Legislature at the 
last session, is chairman of the local tor¬ 
nado relief commission, a large part 
of his town having been destroyed. 

that have not yet 
reached the di¬ 
rectory age. 

To the whole 
wide world the 
last are by far 
the most inter¬ 
esting, but in a 
measure it re¬ 
mained for’Gene 
Byrnes, who 
once worked in 
the art depart- 

Cese ItYRNE.s ment of a daily 
newspaper, but is 

now a newspaper artist, to discover 
their daily whims and laughs for other 
“reg’lar fellers” living in big towns and 
little towns from the .Atlantic to the 
Pacific. 

Byrnes is pretty regular himself as 
newspaper artists go who have signed 
their lives away for a fortune a year 
and have nothing—absolutely nothing— 
to do but draw a couple of laughs from 
the public daily, and their pay. 

He lives in the kind of an apartment 
that struggling young financiers dream 
about, answers his own doorbell, re¬ 
members the first names of all the fel¬ 
lows he knew when $60 a week was his 
ambition, works with his collar off, eats 
regular food—and lots of it. 

His daily inclination is to go fishing, 
and his present ambition is to own a 
many-gucst-roomed bungalow near a fin 
family inhabited lake. 

Thirteen is Gene’s lucky number, and 
he likes it so well that he works every 
day on the collection that makes it— 
two comic strips each week day and a 
full page of “W’ide .Awake Willie” for 
.Sundays. The other, “It’s a Great Life 
If A’ou Don’t W'eaken” goes well with 
“.A Reg’lar Feller.” 

Keith Jones, who has been with the 
editorial departments of the Chicago 
Daily News, the City News Bureau, the 
old Chicago Herald and other news¬ 

papers, and more recently discharged 
from the United States aviation service 
in France, has joined the staff of the 
Gundlach Agency, Chicago. 

.Alfred Eddy, formerly with the Chi¬ 
cago Evening Post, and recently re¬ 
turned a lieutenant in the overseas 
balloon branch of the Signal Corps, has 
joined the staff of the Erwin & Wasey 
.Advertising .Agency, Chicago. 

Charles McMurdy, previously con¬ 
nected with the Otto J. Koch Agency, 
Milwaukee, has become connected with 
the copy and merchandising departments 
of the Charles L. Benjamin .Agency, 
Chicago. 
- George Dorsey, formerly a member of 
the Chicago Tribune editorial depart¬ 
ment and recently discharged from the 
United States overseas aviation service 
with three Hun planes to his credit, has 
become connected with the advertising 
department of Marshall, Field & Co., 
Chicago. 

C. M. Thomas is now advertising man¬ 
ager of the Essenkay Products Com¬ 
pany, Chicago. He has been with Mar¬ 
shall Field & Co. 

.Amos H. Barnett has been appointed 
a vice-president of the advertising 
agency of Maclay & Mullally, Inc., New 
York. Mr. Barnett was for sixteen 
years with the New York Evening Post, 
but obtained leave of absence from that 
publication in order to work in the .Ad¬ 
vertising Bureau of the Liberty Loan 
Committee. He had entire charge of the 
newspaper layout department in that 
bureau during the third loan, and was 
promoted to chief of the copy division 
of the fourth and fifth loans. He also 
assisted on the first and second loans. 

James L. Hutchinson has been ap¬ 
pointed assistant manager of the Johnson 
Overseas Agency, New York. He has 
been with the advertising department of 
the British-.American Tobacco Company. 

J. E. Stevenson has been appointed 
director of advertising in Rochester, 
Buffalo and Pittsburgh for the .Ailing & 
Cory Company. He is succeeded as 
sales manager in Pittsburgh by .A. H. 
Sevier. 

S. N. Rosenstein has been appointed 
advertising manager of the .Art Metal 
W'orks, Newark. N. J. 

Capt. Warren Ordway has resumed his 
duties as advertising manager of the 
Lamson Company, Boston. 

Walter Painter has been appointed to 
the staff of the Erwin & Wasey .Agency, 
Chicago. 

The Des Moines Citizen 
has signed a contract for the 
Haskin Service for one year 

E. 1. Kenady, secretary and advertis¬ 
ing manager of the Wolff Clothing Com¬ 
pany, St. Louis, and Miss Lida Camp¬ 
bell, head bookkeeper of the same firm, 
were married July 2. 

Lieut. W. J. Betting, of St. Paul, first 
president of the .Associated .Advertising 
Clubs of Minnesota, has returned from 
France. 

It should not be a 
matter of surprise if 
one so familiar with 
governmental agencies 
as Frederic J. Haskin 
should be caught frol¬ 
icking with the Wash¬ 
ington Monument. 

His daily letters and answers to questions rome from Washington. 
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BRIEFS 

E.mi-U)ves ok Lawrence (Kan.) Jour¬ 
nal-World formed "sluK'k squads” and 
devoted their evenings recently to sav¬ 
ing the wheat crop on nearby farms. 
One squad shocked si.\tecn acres in four 
hours. 

Lester H. Dodds has been made 
publicity agent for the Kansas City 
(Mo.t Portland Cement Company. 

.McKeesiiwt (Pa.) UAii.y News 
treated fourteen members of its staff 
to a trip to Pittsburgh to see the 
“Pirates” atid “Cubs” baseball game 
Jitly 4. 

LMt U)YEES OF H. BeLO & Co., OF 

Dallas atid tialveston were guests of the 
company at a picnic last week. 

Tulsa (Okla.) TiMES-DE.\cocR.\T em- 
I’t.oYEES and their families to the tium- 
ber of iDO. picniced at Sand Springs 
Home for Children. conducted hy 
Charles Page, owner of the two i)apers. 

BUSINESS NOTES 

Daily Cueer-L'p is a new new ska per. 
with telegraphic service, at Upper Sara¬ 
nac, X V. 

Western .\iaertising .V;e.vcy, Rac¬ 
ine. W’is.. has been granted rec(»gnition 
by the .\. X. P. .\. 

J. W. Barber .\dvertisi.nc. .\c.ency, 
Boston, has moved to Boylston street. 

Holland S. Reams, pubi.isuer ok 
Oil Trade Journal, has sold his interest 
to Sprague & Co„ of New York. 

C. J. Byr.ne and M. X. Him.ton have 
established Byrne-Holtou .\dvertising 
Studio in St. Paul. Mr. Byrne has Iteen 
local manager and Mr. Holton chief de¬ 
signer of Northern Display .\dverlising 
Company. Homer P. Thomas succeeded 
Mr. Byrne. 

.\ WEEKLY NEWSPAPER IN THE INTEREST 

of packing house employes in Union 
Stock Yards, Omaha, Xeb., will be estab¬ 
lished by .\malgamaled Organization of 
Butcher Workmen. It will lie printed in 
Polish and English. 

.\SSOCI.4TION NEWS 

I'cRT Worth .Cd Club staged ncki.n- 
DAY luncheon and meeting in the county 
jail, several members lieing “arrested” 
and given mock trials on various 
charges. 

“.\ Plan to Prevent Strikes” will 
l>e discussed by B. C. Forlies at luncheon 
of Editorial Conference of New York 
Business Publishers’ .\ssociation at 
.\utomobile Club Friday. 

Dallas .Advertising Le.ague will 
send large delegation to .Associated 
Advertising Clubs of the World conven¬ 
tion at New Orleans. 

Mr^. WaUon Heads Woman Writers 

Lo> .Xngeixs, July 7.—Mrs. .Mary 
Clough Watson has lieen re-elected 
president of the Southern California 
W’oman’s Press Club; Mrs. Georgiana 
S. Townsend was elected first vice- 
president; Mrs. Dora Oliphant Coe, sec¬ 
ond vice-president; Mrs. Parthenia F. 
Harrison, corresponding secretary; 
Miss Helen Gary .Allingham, recording 
secretary; Mrs. Ida Randall Simoneau. 
treasurer; Mrs. Myra Caine Grant, 
auditor, and Mrs. Emma Sickles Mar¬ 
shall. historian. 

Berlin Work on Neff Hall 

Columbia, Mo., July 5.—W'ork has 
been !)egun on the new Jay H. Neff 
Hall, which will house the school of 
journalism at the I’niversity of Mis¬ 
souri here. The building is a memorial 
to the late Jay H. Neff, of Kansas City, 
founder of several stoek yards papers. 

P'dwin Sherwood Pearl, 51 years old. 
manager of the advertising and farm 
machinery departments of Fairbanks, 
Morse & Co., St. Louis, died July 4 in 
that city of acute indigestion. Pearl was 
vice-chairman of the educational com¬ 
mittee of the .Advertising Club of St. 
Louis, of which club he was long a 
member. For several years he con¬ 
ducted a class in advertising at the 
Young Men’s Christian Association, and 
had lectured frequently before various 
organizations on advertising topics. He 
is survived by his widow and three chil¬ 
dren. 

W'arren Crandall, 81 years old, died 
in St. Ixntis July 1. He was a native of 
New V’ork. and went to Brookfield, Mo., 
in 1867, when he established the Brook¬ 
field Gazette, the first Republican news¬ 
paper published in Linn County. 

1-'rank F. Toevs, coast editor of the 
Portland (Ore.) Telegram, died June 
25. after a month’s illness from heart 
disease. 

Joseph D. Mc.Ardi.e, 56 years old. of 
the New York City News .Association, 
died Sunday. He had been in failing 
health for several months. He was 
iMirn in San l-'rancisco, and his first 
newspaiier work was done there. Sub¬ 
sequently he was with the Portland Ore¬ 
gonian, the old Chicago Chronicle, the 
.As.sociated Press in Cleveland, the New 
X'ork Morning Telegraph and moving 
picture productions of Thomas Dixon. 

James Pierre Hali., aged 70 years, 
formerly on the editorial staff of the 
New York Tribune, died at a New York 
sanitarium last week. 

Harry J. Richmond, owner and editor 
of the Independence (Kan.) Free Press, 
died June 25 following an operation for 
appendicitis. Mr. Richmond was born 
in Salt Lake, I’tah, in 1869. He was for 
years telegraph editor of the Topeka 
State Journal, later joining the Scripps- 
.McRae staff. He covered the Colorado 
Fuel & Iron C'ompany strike for that 
service. He later founded the Scripps- 
.McRae paper in Dallas. Tex. Seven 
years ago he founded the Free Press. 
.A widow, one son and a daughter sur¬ 
vive. 

John M. Rot)DY, for 25 years superin¬ 
tendent of the press room of the Kansas 
City J(»urnal. died June 25, following a 
six months’ illness from a complication 
of diseases. He joined the staff of the 
Chicago Tribune in 1867 and later went 
with the National Playing Card Com- 
|iany at Cincinnati. In 1887 he liecame 
connected with the Goss Printing Press 
Company and superintended the installa¬ 
tion of its first web jiress. He joined the 
JiHirnal in 1894. Two daughters, one 
son and his widow survive. Mr. Roddy 
w as 74 years old. 

I.EN (joheen, editor of the Dexter 
(Kan.) Observer, died June 28. .A 
widow and two children survive. 

Warre.n 1). Crandall, founder of the 
Brookfield (Mo.) Gazette, died in Sti 
Louis July 1, aged 81 years. 

SouiMo.N Moore, who founded the 
Hume (.Mo.) Tele|)honc in 1889, died re¬ 
cently. In 1907 he retired, transferring 
his jiaper to his son, I^wis Moore. Mr. 
Moore was 69 years old. 

Consolidation in Moberly 

.Moberly, Mo., July 5.—The Monitor- 
Index, a consolidation of the Index, and 
the Monitor, appeared July 1. W. C. 
V'an Cleve and James Todd purchased 
the interests of .A. L. Preston of the 
Index .some time ago. 

“I Want a Copy for Every 
Member of our Advertising 
Staff and Certain of our 

Editors!” 

take mmabe 

Ur. J. R. Brown, 
THS EDITOR Ic PUBLISHtS, 
World Building, 
New York City. 

By deer Brown,- 

Plswse enter our order for 25 copies of The Editor & lAiblitber every week 

cocimeiicing July 1, 1919. I went « copy for every member of our advertising staff, 

and certain of our editors. 

I am growing tired of their ooaing to ay office to borrow ay copy and 

troubling you for back dates to keep ay file complete. 

I sincerely believe that every newspaper man is a better newspaper worker 

for reading The Kditoy ft l*ublisher. It shows him the broader aspects of a most 

interesting business and should fill bisi with greater ambitions. 

The same rule holds good for the workers in advertising agencies and 

advertising departments, and some day executives will ses the light. 

Yours truly. 

The progressive publisher of the New York 

Globe voices, in the above letter, his estimate of 

the value of EDITOR & PUBLISHER to the men 

who are engaged in newspaper work and in adver¬ 

tising. 

If Jason Rogers finds it advisable to enter his 

order for 2.'S subscriptions for members of his staff, 

you can see that the same policy should apply to 

YOUR OFFICE. 

EVERY MAN ON YOUR PAYROLL, upon 

whose knowledge of advertising and newspaper 

making problems you must rely, should be a sub¬ 

scriber to EDITOR & PUBLISHER. Not a single 

one of your department heads, for example, can 

keep in touch with forward-moving events and 

trends in advertising and newspaper making 

WITHOUT READING EDITOR & PUBLISHER. 

No man would be worth much in your organization 

if he could not find anything of interest to him in 

this journal. 

HOW MANY MEN AND WOMEN OF YOUR 

ORGANIZATION SHALL WE ENROLL AS 

SUBSCRIBERS? 

EDITOR & PUBLISHER 
1116 WORLD BUILDING NEW YORK 
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TIPS TO THE AD MANAGER 

Cornixg-Firestoxe Agency, Mer¬ 
chants Bank Building, St. Paul. Plac¬ 
ing ads. in South Dakota papers pre¬ 
liminary to a trade tour bj' the St. Paul 
Association of Business and Public Af¬ 
fairs; placed copy in Southern news¬ 
papers for the Ten Thousand Lakes of 
Minnesota Association; placed Duke of 
Parma and El Firma cigar space for 
Hart & Murphy, of St. Paul, in North 
Dakota papers. 

\Viu.i.\M H. K.\nkix Comp.\ny, 104 
South Michigan avenue, Chicago. 
.\dded the Chicago Scale Company, 
same city, to list of customers, and are 
now preparing a national campaign. 

\^ANi)ERH(X)F & Co., Marquettc Build¬ 
ing, Chicago. Secured advertising ac¬ 
count of the Ideal Laboratories, 430 
East 41st street, Chicago; list of news¬ 
papers in Chicago and the State of 
Illinois will he used. 

Morg.xn, Tittle & Jennings, 44 East 
23(1 street. New York. Will hereafter 
handle aceounts of John Ward’s Shoes 
and .American Thread Company, New 
York. 

McCo.vnei.l & Fergi’sson, Dnndas 
and Market streets. London. Out. Start¬ 
ing advertising campaign for the Im¬ 
perial Extract Company, Toronto on 
‘‘ShirrifT's Jams.” 

Toronto Ret.ml Co.al De.m.ers’ .\sso- 
(LOTION, Toronto, Ont. Has started ad¬ 
vertising to educate consumers in most 
efficient use of coal. 

1-oRD & Thom.as, Mailers Building, 
Chicago. Will institute national adver¬ 
tising during the coming year for King’s 
Food Products Company (dehydrated 
fruits and vegetables), which has just 
succeeded the Wittenlierg-King Com¬ 
pany. 

Detroit Advertising Bo.vrd, Detroit. 
Just organized to handle advertising for 
ali city departments. 

Ostenkeider .Agency, 25 East Jackson 
Boulevard, Chicago. Beginning an ex¬ 
tensive newspaper campaign on “Green 
River.” a soft drink made by the Peter 
Schoenhofen Brewing Comiiany, Chi¬ 
cago. 

Sehl .Agency, 139 North Clark street, 
Chicago. Preparing a newspaper cam¬ 
paign for the Remmers Soap Company, 
Cincinnati, a new account. 

(ireic & W.\RD, Inc., Chicago, arc now 
placing newspai>er orders for Caron 
Spinning Company, Rochelle, Ill., manu¬ 
facturers of “Caron Yarns.” 

N. W. .Ayer & Son, 300 Chestnut 
street, Philadelphia. Reported will 
make up a list of newspapers during 
August for Jordan Motor Car Company. 

Bix)sser Comi*.\ny, 82 North Pryor 
street, .Atlanta. Reported will make up 
a list of newspapers during the latter 
part of this month. 

Wendell P. Colton Company, 165 
Broadway, New A’ork. Reported to he 
lignring on a newspaper list for Porto 
Rican & .American Tobacco Company. 

Dal'Chy Company, 9 Murray street. 
New A'ork. Will make up a newspaper 
list during the fall months for Iliscox 
Chemical Company. 

(iEORGE L. Dyer Company, 42 Broad¬ 
way, New A'ork. Reported will make up 
list during next thirty to sixty days for 
Helhcr Trunk & Bag Company. Again 
placing copy with newspapers for Corn 
Products Company. 

1'ederau .Adve:rtising .Agency, 6 East 
39ih street. New A'ork. Placing orders 
with Ohio newspapers for Bind W’ine. 

CiUNDLACH .Advertising Company, 122 
South Michigan avenue. Chicago. Re¬ 
ported will make up list of farm papers 
during fall months for Blatchford Calf 
Meal Company. 

Dean of Ameriean Editors Is 
Honored by Belgians for 

His Devotion 

Loi isville, Ky., July 5.—“.As a 
token of appreciation shown the 
cause of Belgium,” King .Alliert 
has aw'afded the decoration of the 
Order of the Crown to Col. Henry 
Watterson, lately editor emeritus 
of the Louisville Courier-Journal, 
who now is living in quiet retire¬ 
ment at his home in Jefferson- 
town, Ky. Notification of the 
award came to Col. Watterson 
from C. Symons of the Belgian 
Legation in Washington. The let¬ 
ter reads: 

letation de Belg:ique. 

Washington. D. C, 

June 1010. 
Sir: 

T have (he honor to inform you that 
nis .MaJeHty the Kin^ of the llelKians 
has lieen ideased to !H»sto\v upon you tl»e 
dijfnlty of (Ittieer in the Order of the 
Crown tOtfleler de I’Ordre de la Counuiiie) 
51S a tokfui of his aiipretdntion of tlie 
devotion you have shown t<» tl»e cause of 
HelKiiini. 

The Ihd^dan Minister. Mr. K. I>. Car- 
tier. has raided to reqiu'st me to convey 
to yon ills most sinctTe congratulations 
and 1 iM»tf to present to you my own fell 
citations. 

I e\|H'ct that the iiisii;niR and l>revet 
will reach me witiiin a few weeks and it 
will pive me preat pleasure to transmit 
them to you. 

Yours sincerely. 
C. Symons. 

Colonel Henry Watterson, 
Louisville. Kentucky. 

Hankk-Metzger, Inc., 95 Madison 
avenue, .New A’ork. Placing orders with 
some New A’ork City newspapers for 
Beechnut Packing Company. 

Lord & Thomas, Mailers Building, 
Chicago. Placing orders with news¬ 
papers for National Coal .Association; 
reported will make tip lists next month, 
using newspapers for .American l-'lyer 
Manufacturing Company. 

H. K. .McCann Company, 61 Broad¬ 
way, New A’ork. Reported to he mak¬ 
ing up a newspaper list for Standard Oil 
Company of New Jersey. 

McJcnki.v .Advertising Company, 5 
South Wabash avenue, Chicago. Re¬ 
ported will make up list of newspapers 
during .Augtist for Orange Crush Com¬ 
pany. 

O’Hara .Advertising .Agency, Waco, 
Tex. Placing orders with newspapers 
for Circle Ginger .Ale. 

Frank Presbrey Company, 456 
I'ourth avenue, New A’ork. Placing 25-1 
5-t orders with newspapers generally for 
Prudential Insurance Company. 

Scott & Scott, 144 East 32nd street. 
New A'ork. Placing extra copy on con¬ 
tracts for E. J. Woods Company. 

F. P. Shl'mway Company, 453 Wash¬ 
ington street, Boston. .Again placing 
orders with newspapers for Kapo Man¬ 
ufacturing Company. 

J. Walter Thomp.son Company, 242 
Madison avenue. New A'ork. Placing 
orders with newspapers for .American 
Beverages Conservation Company. 

Wood, Pctnam & Wood Company, 
111 Devonshire street, Boston. Will 
handle the advertising for McCormick 
& Company. 

Stree;t & Finney, 171 Madison ave¬ 
nue, New A’ork. .Are placing orders 
with newspaper.^ for Beechnut Packing 
Company. 

Suspends Publication for “Fourtb” 

Bridgeport, Conn., July 5.—The Eve¬ 
ning Herald suspended publication for 
July 4. The Bridgeport Post, evening; 
the Bridgeport Times, evening, and the 
Standard-Telegram, morning, all ap¬ 
peared. 

Come and See 

W isconsin! 

□ 
T IHESE are the days when Wisconsin 

opens its door to the vacationist and 
tourist. And they come in thou¬ 

sands. 

Every mile is a mile of heauty or a mile of 
riches and some of them are hoth. 

Here in this heantifnl rollin'? country, 
with hundreds of charming lakes ami 
mineral waters, palatable and salubrious, 
picture the grazing herds that bless Wis¬ 
consin with 10,()()0,0()0,000 pounds of 
milk every year, and the fields of towering 
grain that make it a leading state in the 
value of its farm crops! 

Rememher that Wisconsin not only 
grows the crops and makes the cheeses 
famous the world over, it also manufac¬ 
tures much of the machinery to cultivate 

and harvest. 

It ranks /lig/i ainon" the states in manu¬ 

facturing. 

What are you doing in this prosperous 
territory to advertise and sell your goods? 

If yon are not active you are letting the 

other fellow' heat yon to it. 

The quick way, the easy way, and the profit¬ 
able way to sell your goods in Wisconsin is 
to advertise them in the Wisconsin daily news¬ 
papers. 

The cost of a whole year’s advertising—every 
week—is only ahont 21/4 cents per habitant 
family for all the English language dailies. 

And yon can try it out first in these: 

Papers Circula¬ 
tion 

Rate for 
5,000 lines 

Beloit News (E). 6,.593 .02 
Eau Claire I.«ader-Telegram (M&E&S) 9,042 .027 
Fond du Lar Commonwealth (El. *6,0.37 .025 
Green Bay Press Gazette (E). 10,096 .025 
Kenosha News (E). .5,221 .0143 
La Crosse Tribune-Leader Press (E&S) 13,567 .035 
Madison, Wisconsin, State Journal (E) tl4,689 .035 
Madison, Wisconsin, State Journal (S). tl0,891 .03 
Milwaukee, Wisconsin-News (E). •62,000 .10 
Milwaukee Journal (E). 113,830 .14 
Milwaukee Journal (S). 93,830 .14 
Milwaukee Sentinel (M&E). 81,752 .11 
Milwaukee Sentinel (S). 67,162 .11 
Racine Journal News (E). 7,666 .025 
.Sheboygan Press (E). 6,693 .0214 
Superior Telegram (E). 15,152 .035 
Wausau Record-Herald (E). 
Government Statements, April 1, 1919. 

5,353 .01785 

•Publisher’s Statement, April 1, 1919. 
tA. B. C. Statement, April 1, 1919 
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LIBERTY LOANS DID MUCH 
FOR NEWSPAPERS 

(Continued from page 16) 

in bringing you representative men to¬ 
gether. 

“The South as a section has been 
poorly advertised. Its agencies and its 
business will show a smaller percentage 
of advertising than any other section in 
the countr>'. Part of this has been your 
fault. You are just waking up to the 
fact that dollars come in to the man 
who is prosperous rather than the man 
who is hard up. 

Promoting Harmony 

“The South is waking up and is let¬ 
ting the rest of the country know it is 
awake. It is a hopeful sign. I touch on 
the lack of harmony that has existed in 
the newspaper business, because I 
wanted to say a word about the work 
that I particularly represent, the Bu¬ 
reau of .Advertising of American News¬ 
paper Publishers’ Association. 

“For five years the Bureau of .Adver¬ 
tising has tieen working in the national 
field to present newspapers to national 
advertisers as the greatest medium in 
the world. It is one of the solicitors for 
newspapers that has never knocked a 
newspaper. It is an organization that 
has been able to go to national adver¬ 
tisers and agents and show them what 
a big thing the collective newspapers of 
this country were. 

A Comparison of Value* 

“It has shown the advertiser that 
newspaper rates are so foolishly low to¬ 
day that a man can send two pages of 
advertising to twenty-eight million peo¬ 
ple for less money than he can send a 
postal card to each one of the same 
people. 

“If newspaper rates were twice as 
high as they arc today the newspaper 
would still f>e the most valuable and 
cheapest advertising medium in this 
country. 

“There are meeting here with you in 
Asheville the heads of the American 
•Association of .Advertising Agencies. 
These gentlemen represent an organiza¬ 
tion that spends from $100,000,00(1 to 
$200,000,(X)0 in advertising. They are 
the leaders in the advertising business. 
They are the men who know the piob- 
lems of national advertising. They are 
the men with whom your Bureau of 
Advertising comes in contact. 

"Instead of standing here and telling 
you incidents of what your Bureau is 
doing, I am going to ask you gentle¬ 
men to talk with some of these agents 
while they are here. Ask them what 
they think of your Bureau of .Advertis¬ 
ing. .Ask them if it is doing good work. 

Advantage* of The Bureau 

“Ask them whether your newspaper 
is losing anything by not being a mem¬ 
ber. If you do, I am reasonably sure 
that when this meeting adjourns 160 
per cent, of the members of the South¬ 
ern Newspaper Bublishcrs’ Association 
will join the Bureau of Advertising. 

“While the Bureau does not solicit for 
any individuals or group of newspapers, 
there is a distinct advantage to those 
newspapers who do belong, because they 
participate in the Bureau’s trade surveys 
which get their market directly before 
advertisers. In other words, the Bur 
reau’s members are joining to advertise 
newspaper advertising and incidentally 
advertise themselves. 

A Plea for Support 

“The Bureau of .Advertising is mak¬ 
ing a special plea for support at the 
present time. Demands have been made 
upon it by the Newspaper Representa¬ 
tives of Chicago, and by the publishers 
of the Pacific Coast that its facilities be 
doubled and that it establish offices in 
the Middle West and on the Pacific 
Coast for the development of business. 
Plans toward this end are now under 
way, and are entirely depending upon 
the ability of the Bureau to raise the 
necessary funds. 

“A new schedule of dues has been 
adopted which is equitable to every 
newspaper. The plan is based upon the 
advertising rate of each paper, and it 
means that the newspaper that receives 
the largest revenue pays the largest 
share of expenses. It means, on the 
other hand, that the paper whose rate 
is low and whose income is proportion¬ 
ately low, pays a smaller share. The 
plan is the most equitable one ever 
brought out, and should bring into the 
Bureau of .Advertising 100 per cent, of 
the newspapers that are worth while. 

Obtain* Many New Member* 

‘‘.Aside from our own efforts the 
Newspaper Representatives of New 
\ ork and Chicago are making a special 
drive for Bureau memlfers. New mem¬ 
bers are coming in at the rate of 15 or 
20 a week, and our old members are 
changing over to the new assessment 
plan with gratifying rapidity. The first 
papers to sign were papers whose dues 
had been increased the most. One of 
the-se papers voluntarily doubled even 
the increased assessment, because of its 
interest in getting this work started. 

“These new plans will increase the 
Bureau’s efficiency several hundred per 
cent. Even tm the new basis the Bureau 
will not be as large as it should be. 
For a business with $100,(XX),(X)0 in sight 
aiid many more millions waiting for it 
as soon as it wakes up sufficiently to go 
after it. an organization as large even as 
the enlarged Bureau is not commen¬ 
surate with the situation. 

“Some of you gentlemen are poker 
players. There is an adage among 
poker players that the proper time to 

U. S. P. O. Report 
For the wriod ending April 1, 1919, 
Average Daily and Sunday Circulation 

76,652 
New Orleans Item 
Enjoy* the largect afternoon and 
Sunday net paia circulation of any 
newspaper published in the entire 
South. 

Advertising for Special lasnet of Daily Papers and Maga* 
f zines handled. 

j Souvenir Programs of big events and publicity of any nature 
j conducted. 

If you have a legitimate reason for producing something 
special I have the men and means to do it. 

J. L. LeBERTHON 
2 RECTOR STREET NEW YORK CITY 

play your cards is when luck is running 
with you. 

“Gentlemen, luck is running with you 
at the present minute, and this is the 
time when you want to get behind every 
possible force there is that will develop 
advertising and keep it going at its 
present rate. 

“It is the time of all times for you 
gentlemen who are not members of the 
Bureau of Advertising to come in, and 
it is the time for you members of the 
Bureau who have not taken advantage 
of the new assessment plan to get be¬ 
hind it with your support.” 

tralized as much as possible, and the 
duties not divided in the hands of vari¬ 
ous departments to such an extent that 
thoroughness and accuracy will be im¬ 
paired. 

It may be stated in conclusion that all 
newspapers with proper accounting sys¬ 
tems, particularly the larger ones, ac¬ 
count for practically every copy printed, 
even to charging the free circulation to 
whatever department is benefited, and 
the circulation records and general books 
tie up with each other absolutely. 

ADS WIN SHRINERS’ MEETING 

URGES CENTRALIZATION OF 
ACCOUNTING 

(Continued from page 24) 

premium accrual register, is sometimes 
used. The subscriptions are taken in 
groups according to the date received, 
or cash book page, and spread across 
the register, and the accrued earnings 
arc provided automatically each month. 
Some newspapers take an inventory of 
unexpired, paid in advance subscriptions 
once a year and set up a liability there¬ 
for ; the approximate earnings for the 
year are then determined by considering 
the inventories at both ends of the 
period and the subscription receipts dur¬ 
ing the year. The yearly inventory can 
be simplified considerably by grouping 
expirations by months and using the 15th 
of the month as the average expiration 
date. 

Cash received from circulation should 
be segregated in separate books or 
separate columns, in accordance with the 
divisions observed in the other circula¬ 
tion records in order that separate cash 
totals may be obtained for credit to the 
respective controlling accounts, and for 
obvious advantages in circulation ac¬ 
counting. 

Every Paper Must Be Checked 

Without a more or less complete 
system of press room and circulation 
records no publisher is in a position to 
effect a saving of unnecessary waste in 
the press room or the waste of printed 
copies through inefficient circulation 
methods. 

It is essential that the responsibility 
for keeping circulation records be cen- 

Up-to-Date Business Methods Victorious 
for Portland, Ore. 

Portland, Ore., July 9.—Newspaper 
advertising played a big part in landing 
for Portland the next annual conven¬ 
tion of the Shriners, one of the largest 
fraternal gatherings in the country. 
During the recent Indianapolis meeting 
the Portland Shriners used five full- 
page advertisements in three days. Ev¬ 
ery morning each representative at the 
convention found a newspaper, folded 
to the Portland advertisement, under the 
door of his hotel room. 

The advertising stunt that won out for 
Portland was engineered by W. J. Hof¬ 
mann, Imperial potentate of .A1 Kader 
Temple of Portland, who is also adver¬ 
tising manager of the Oregonian. 

Miss Martha Porter, just home from 
18 months’ Salvation .Army canteen 
work in France, will resume her old 
work with the Des Moines Register and 
Tribune as soon as she is released by 
the “S. A.” 

(Supremacy 
The Indianapolis News carries 
practically as much space both 
from local and national adver¬ 
tisers as all other Indianapolis 
papers combined including 
Sunday editions. It has been 
doing this for fifty years. 

THEirJDIANAPOLrS 
Otarter 
Member 
A. B. C NEWS 

far 50years a Newspapei 

WINSTON-SALEM 
North Carolina 

City of Diversified Industries 
I.argrst weekly pay-roll of any city be¬ 
tween Richmond and Atlanta. 

The home of the 

TWIN CITY SENTINEL 
The Newspaper that leads all North 
Carolina dailies in HOME circulation. 

First in Valume of LocaJ Advertisins 
First in Volume of Foreign Advertising 

The SENTINEL maintains a SERVICE 
department co-operating with the general 
advertiser. 

(280 x 150) a 

THE QUESTION 
How to cover Detroit thorouglily at one cost, 
a low rate per tliouaaml circulation, avoid¬ 
ing waatefiil duplication. 

THE ANSWER 

THE DETROIT NEWS 

The 

Pittsburgh 
Post 

has the sec¬ 
ond largest 

morning and Sunday cir¬ 
culation in Pittsburgh. 

Photogravure Advertising 
25c line 

8 page supplement 
Every Sunday 

Dfb moinzB 

70j000 Net Paid Circulation 

I. A. Klein, New York—John Glass, Chicago 
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ARMY SCHOOLS TAUGHT 
MEN JOURNALISM 

Many Men Active in Newspaper Work 
Before the War Enrolled in Govern¬ 

ment School in France—Captain 
Fogg Returns Home 

()iie of the most interesting acts 
of the American Army' behind the 
lilies in France was tlie establishment 

of the Ameri¬ 
can E. F. Uni¬ 
versity. The 
fact that jour¬ 
nalism was one 
of the twelve 
courses offered 
attracted a great 
deal of atten¬ 
tion, especially' 
a m o n g news- 
paperment every¬ 
where, a t the 
time it was an¬ 
nounced. 

Capt. M. M. Fogg, .Army Educa¬ 
tional Corps, director of the College 
of Journalism, has just returned from 
France and is enthusiastic over the 
demands that were made on the col¬ 
lege at Beaune, Cote d'Or, by the sol¬ 
dier-student body. 

Over 500 Students Enrolled 
“We all very much regretted the 

order to close the college on June 7,” 
said Capt. Fogg. “We had just com¬ 
pleted our first term of twelve weeks, 
which was in every way a success, 
and we were preparing to enroll 
students for the second term. 

“During our first term we had 523 
students registered in the seven 
courses, and a surprising thing was 
that more than 50 of them had been 
engaged in newspaper work before 
the war started. Our faculty came 
from the A. E. F. and was .composed 
of 17 practical newspaper men, three 
of whom were .American college pro¬ 
fessors before they entered the army. 
We invited many of the newspaper 
men stationed at Paris to come down 
and address our student body, and 
among those to respond were William 
Allen White, Reginald Wright Kauf¬ 
man and De Witt MacKenzie. 

Decorated for Work 
“ Our courses of study were divided 

as follows: Newspaper writing; news¬ 
paper editing; agricultural journalism; 
the special article: the editorial; ad¬ 
vertising copy, and the short story. 
The study body was in charge of all 
work in connection with the A. E. F. 
University News, a four-page paper 
without advertisements which num¬ 
bered among its features a 1.000-word 
daily' radio service from Paris that 
came to us through the United States 
Signal Corps. We were preparing to 
install our own printing plant when 
the college was ordered discontinued.” 

Capt. Fogg, who was given just 
three weeks to have his college ready 

to receive students, expects to be 
mustered out of service within a few 
weeks, and in the fall will return to 
his duties in the School of Journalism 
of the University of Nebraska. With 
the directors of the other eleven col¬ 
leges of the American E. F. Uni¬ 
versity, he was decorated by the 
I'rench Republic with the Palmes 
-Academique, making him an officier 
de I’Academie for the educational 
service he rendered. The decoration, 
a double palm, with purple ribbon, 
was bestowed by the French Minister 
of Public Instruction, L. Lafferre. 

Capt. Fogg said that one of the 
most pleasant features of his period in 
F'rance was his visits with General 
Pershing, who he knew as a friend 
in Lincoln, Nebraska, before the 
world war. The following is a list 
of the members of the faculty of the 
College of Journalism, American E. 
F. University: 

The Faculty 
I’rof. M. M. Fork (Urowii. Harvard), director. 

I’rofessor of lUietorIc In t’liarKe of the Conrae 
in JoiirnallHin, I'nlveralt.v of Nehraaka; atate 
directftr, Illvislon of Four Minute, U, S. Com- 
lutti'e on Puhlic Information. 

Capt. ,\rclile K. Kupcrt (UnlTeralty of In¬ 
diana), WTUi Infantry, aaHiatant director, Kan¬ 
sas City Star and Kansas City Journal. 

First I.leut. Ceorife (irlmcs (rnlvcrslty of 
Neiirnska, Ex-’IS), Fompany K, .Wth Infantry. 
.\sslstant director (returned to United States). 
'I'lic I.lnctdn (Neb.) nally Star; now Omaha 
Worlil-IIerahl. 

First I.leut. Renjnmin A. Iloeh, 1.17th Infantry 
IWashhiirn Colleue of Law). Supply officer. 

Private Waldo Arnold (Ilulveralty of Wis¬ 
consin, Course in Joiirnallsm), Company H, 4th 
Provisional ItcRiiiient, American Embarkation 
Center. NiRlit news editor, the Milwaukee 
.louriuil. 

Prof. Nathaniel W'. Itarnes (Columbia), as¬ 
sistant professor of lluslness Administration, 
i'uiverslty of ChlcsRO Sehool of Commerce and 
.Vdministratlon. 

First I.leut. Ilex J. Ballard (University of 
Wiseonsln, Course In Journalism; Kenyon Col- 
leRc). Findlay (Ohio) Reputillcan. 

Prof. Fred W. Beckman (University of Iowa), 
professor of agricultural Journalism and editor 
of Experiment Station and Research Bulletins, 
Iowa State College. 

Second I.leut. W'. K. Charles (Kansas Agrl- 
eultural College). Air Service. 

('orp. Herbert M. Davidson (Columbia School 
of Journalism), 4th Corps Artillery Park, Kansas 
City Star. 

Private Stewart M. Emery (Williams Col- 
h'ge). ‘JOth M. P. Company. Copy-reader and 
editorial-page verse-writer. New York Herald. 

Capt. Eaureii Foreman (Emory College), 
(J. M. C., Motor Supply Train 414. City editor, 
tile .Vtlauta Constitution; publicity agent. South¬ 
ern Railway System. 

Capt. Herbert D. Oraham (University of Ken¬ 
tucky), Instructor In Journalism, University of 
Kentucky. 

Private Herman J, Mankiewica (Columbia 
i nlverslty), Ildijr. Co., 5th Rt'glineiit, U. S. 
.Marines. City and dramatic staff. New York 
'rrlliune. 

Second I.leut. Ixiuis Mann (Coluiulda Sclioid of 
.lourualism), Co. A, 301st Machine (tiin Battalion. 
Telegraph editor and editorial writer, the Man- 
cliester (Conn.) Evening Herald. 

Corp. Joseph Pekar (University of Nebraska), 
Mneldne Ouii Co., 3.50)11 Infantry. Managing 
editor, the Ord (Neb.) Journal. 

Corp. WInthrop Williams (University of 
Peiiiisylvanln), associate city editor. Phladelphia 
Evening Ledger. 

Sergt. Major (liiy H. Wilson, Otli Regiment 
Marine Corps. 'Telegraph editor and news editor. 
Fort Worth ('Fexas) Record. 

PREMIUMS 
That are Real Subscription Producers 

S. BLAKE WILLSDEM 
Miinufarturers’ and Publishers’ 

Rrt'rrscntaliTr 
16M Heyworth Bldg. 

Zt E. Madison St. Chicago 

CRITICISM NOT BASIS 

FOR PRESS LIBEL 

Missouri Supreme Court Upsets Practice 
of Suing Newspaper Critics of Public 

Officials — Important Decision 
Rendered in Kansas City 

Kan.'ias City, Mo., July 7.—Public of¬ 
ficials can no longer base suits for libel 
on the grounds that newspapers attack 
their public record for political reasons, 
according to the State Supreme Court 
in the suit of D. C. McCIung, former 
Warden of the State Penitentiary, 
against the St. Louis Post-Dispatch. 

In a decision handed down today the 
Court said: 

“There can be no question at this time 
that the citizens of this State, through 
newspapers and otherwise, have the 
right to criticise the official acts of pub¬ 
lic officers of the State. The rules relat¬ 
ing to defamation, where the party al¬ 
leged to have been defamed is an indi¬ 
vidual in private life, do not apply 
where the individual alleged to have 
been libeled is a public official and where 
the alleged libelous matter is as to the 
conduct of the individual as a public 
official.” 

Will Issue Morning Edition 
F'rederick, Okla., July 9.—The Leader 

Publishing Com|)any in the immediate 
future will begin publication of a morn¬ 
ing edition. About eighteen months ago 
the Leader liegan publishing an after¬ 
noon daily, which will be continued. 
The papers will carry full .Associated 
Press and United Press reports. 

The McCLlJRE 
Newspaper Syndicate 

supplies continuous daily and 
weekly services that make and 

hold home circulation 
AI,SO 

Big Special Features on TinMiy Topics 
by Leading Writers 

Send for our complete list and par¬ 
ticulars of our star features, including 
Frank H. Simonds, Montague Glaaa 
and Sewell Ford. 

N373' Fourth Ave., New York 

PRESTIGE 
The standing of yotir newspaper In your 

city Is measured direotly by the extent of 
your service to your readers. There Is lit¬ 
tle difference In the news—sometimes only 
slight differences In editorial opinions. 
The service to your readers Is largely a 
matter of entertainment and information, 
aside from the news. 

On this principle, the service of The 
Associated Newspapers has been biillt. Tile 
nsaoelatlon helps every memlier to a bet¬ 
ter standing in its community. 

Write or Bare for rates. 

The Associated Newspapers 
170 Broadway New York 

THE INTERNATIONAL NEWS BUREAU, Inc. 
15 SCHOOL STREET, BOSTON, MASS. 

(/. J. BOSDAN. Editor) 

More than 120 American and Canadian newspapers subscribe to our service 

Each week our subscribers receive between 30 and SO columns of copy. 
Authoritative articles by men of international calibre on matters internation¬ 
al, human interest stories from all lands and climes, revelations of European 
courts, speeches and addresses of men and women whose words influence the 
thought of nations, translations from every important foreign newspaper; 
these and numberless other items day after day are sent to our subscribers. 

IN SHORT, MR. EDITOR—ESPECIALLY MR. SUNDAY EDITOR 
—WE CONSTANTLY SPREAD THE WORLD BEFORE YOU FROM 
ALL ANGLES. 

You will find our monthly subscription rates surprisingly low. 

The True News 

FIRST 

A Iways—A ccurately 

International News Service 
World Bldg. New York 

ROGERS RETURNS FROM PARIS 

Director of Government’s News Service 
Ends His Labors Abroad 

Walter S. Rogers, director of the Gov¬ 
ernment’s Cable and Radio News Serv¬ 
ice, and adviser to the American Peace 
Commission on matters pertaining to 
the tratismission of news of the Peace 
Conference, has returned to New York 
City from Paris, his labors there having 
ended. 

Under Mr. Rogers’ direction news 
and editorial comment was sent daily 
from this country by wireless to the 
.American delegation to the Peace Con¬ 
ference, and news transmitted from the 
ConferencG to the news distributing 
agencies and newspapers here. 

Frank E. Long Heads Association 

CiucACK), July 3.—The Agricultural 
Publishers’ .Association has elected the 
follow ing officers: President, Frank E. 
Long; first vice-prcsidetit; W. .A. Whit¬ 
ney; second vice-president, E. T. Mere¬ 
dith; treasurer, J. C. Eeeley; secretary, 
J. Lewis Draper; directors: E. C. David- 
.son, J. Lewis Draper, J. C. Fceley, H. C. 
Klein, Frank E. Long, A. K. L^vrein, 
1'.. T. Meredith, S. R. McKelvie, Marco 
.Morrow, James M. Pierce, B. Kirk Ran¬ 
kin, William A. Whitney; managing di¬ 
rector, Frank B. White. 

New Era 
Features , 

30 East 42nd St., New York City 

Forty Leading Papers 
Print Our Service. 

Send for our Headline History of the 

World War 

WE SPEND MORE 

THAN 

$500,000 
per year to produce the fea¬ 
tures which have created the 
greatest newspaper following 
in the world. 

*‘Hears1^a Features Always 
Lead* 

Write for booklet. 

“Half Million Dollar Foaturo Sorvlaa** 

The International Feature 
Service 

246 West 59th Street 

mam 
ErtiiirJ8vMe 

GET THE FEATURES THAT HAVE 
WON THE BIGGEST AUDIENCE 

Write uo for aanelon of our eol- 
orod oomica, dally and Saaday 
pagaa in black and colora. 

}er Feature Senrioe 
M.'KDENIGSBERG, Manner 

241 WEST 58TH ST. NEW YORK 
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Youngstown Telegram, M. J. Hale. 
Ward Syndicate, Frank B. Ward. 
Omaha l)aily Bee, Neal Jones. 
Toronto Star, W. A. Hewitt. 
Fort Worth Carter Star. A. C. Carter, 
t ineinnati Post. F. W. Rostock. 
I.onisville Courier Journal, Sam McMeekin. 
.\tlanta Constitution, E. C. Bruffy. 
Pittsburgh, Harry Burke. 
Syracuse Post Standard, B. P. Lyncli. 
Wheeling News. A. J. Mill.',. 
I’niversal News Service, H. Gray. 
New York Globe, Walter St. Denis. 
New York Evening W'orld, Bob Edgrcn. 
New S’ork American, Damon RunjJon. 
St. I.ouis J^orting News, Taylor Spink. 
St. I-ouis Globe-Democrat. J. B. Sheridan. 
Milwaukee Journal, N. W. Rowland. 
Columbus State Journal, Joseph F. Carr. 
Chicago American, Ed. Smith. 
Buffalo Commercial, Distel. 
Bridgep.irt Herald, Joe Mulvihill. 
Portland Telegram, Mike Butler. 
Oiicago News, Bat Nelson. 
Chicago News, I.anibert Sullivan 
Danbury News, Capt. Ginty. 
Pittsburgh Post. Frank Moran. 
London. Eng., Sport-Life. Jackey Mugan. 
.Norwalk. S. Nor. Hour, Tom Walsh. 
Bridgeport Post. Jackson Donovan. 
New Haven Times Leader, Harry Robison. 
New Haven Tonrnal Courier, Dave Fitzgerald. 
New Haven Republican, Joe Shisgaul. 
Cnited Press .Vssociations, H. C. Hamilton. 

CHANGES IN REMINGTON AGENCY 

Mori-; SjHirt writirs jiaihcretl in Toledo on July 4 for the Dempsey-Willard fight than have ever before been brought 
together for atiy sporting evetit in this country. Every section of the nation was represented at the ringside 
by sporting editors whose names are well known among all readers of fan food. The picture above was made at 

Toledo for Kditor & PfBi.isHKR and shows a few of the men who witnessed the shortest championship battle in ring bistory 
ami below is a partial list of those presetit with the names of the papers they represented; 

Aurora Beacon Ncnas, John C orkey. 
AHiany Times Tnion, John C'oync, l)an Carroll. 
Akron l*rej*N. Tlios. B. Oaiiey. 
A5»ociatr'l Brew's: K<lAar<l B. Mofts. Howard 

V\. Blakt'sler, ('liarle!^ W. Ihinkicy, C. H. 
llai^erty, Walter SoerKel. J. M. McCiuire. 

Buffalo <'ouricr, Wni. I. Kelly, Walter C. 
Kelly. 

Buffalo Xev.ji. I. B. Parke. 
Buffalo Times. K. W. Mills. 
Buffalo Kxpress, Horace I.ercli. 
Buffalo Kxpress, Kdu. Treatner. 
Buffalo Commercial, (”. J. Murray. 
BiiiKiianiton Press. (W>r<lon Williams. 
BinKhamUin Uepublic-Herald, Homer Thorn. 
Bridaeporf Herald, Hick Howell. 
Iftooklyn Daily r.afffe. AIk* VaKt’r. 
iTnmklyn Times, I.. W<»oster. 
Bo.<ton Post, Howard KeynoMs. 
Boston Record, Kdwanl F. Hurley. 
Boston l.av^rencc 1. Sweeney. 
Boston .\merican, J. B. (iilhooly. 
Baltimore American, W. B. (lark. 
Iktston Traveler, S. 1. Mahoney-Spargo. 
ikistoti Her.iM, W. A. Hamilton. 
('hicago journal. Sherm.in Huffy. 
Chicago jlerald-Kxaminer. Sam Hall. 
( iiicago Daily News, (*. II. Dennis. 
1 e.siie's Weekly, P. Buckley. 
( hicago Kvening J'ost, A. H. Spink. 
( hicago Trihunc. Kay Pierson. 
( hicago 1e\Aisli World, 11. Stein. 
( hicaffo Post. H. !D>ckstadter. 
Inter-News Service, I.. .\. Huston. 
I'anton Daily News, W. B. Strong. 
(‘antoii Ke|Hisitory, Monte Cross. 
Columbus i'ltizen, (lyde Tuttle. 
('olumbus Dispatch, Harvey Miller. 
Cleveland News, Kd. Bangs. 
Central Press .Association, N. K. Br<jwn. 
Newspai»er Knterprisc .\ssociation, Fred Tur- 

l>eyville. 
Cleveland IMain Dealer, Jas. H. I.anyon. 
Cleveland Pres.s. Rose Tcnny. 
Chillicotbc Camp .Sherman News, O. F. Storm, 
('ineinnati Times Star. jos. (jarretson. ^ 
( ineinnati C ommercial Tribuiie,. Bob New hall. 
Dayton Daily News, Jerry CVuiners. 
Dayton Journal, Bon Husteil. 
Dts .Moines Register, Sec. Taylor. 
Detroit Frec-Press, Harry Bullion. 
Detroit News, H. (J. Safsinger. 
l)etroit limes H. Wilcox. 
Denver Post, P.illy (lardncr. 
Dallas Dispatch, C. H. Newell. 
Eric Times, Tos. C. Martin. 
Elkhart Review, Fred Palmer. 
Elmira Herald, Thos. Wrigby. 
Ft. Wayne Journal (lazette. R. J. Stirk. 
Ft. Smith Suithwest American, Jack Decker. 
Grand U.ipids News, F. J. .Mailholt. 
Grand Kanids Press, i*. \W Nickel. 
(irand Rapids Herald, E. W. Dicketfton. 
Hartfonl ( ourant, fohn Donahue. 
Hoboken Hudson Olwerver, lim Kagan. 
Havana F.l Mundo, Victor Munoz. 
Hamilton Republican News, W. Tobey. 

Beloit, Wisconsin 
the heart of the richest agrlrultural and dairy 

rpcion of tbe Cntted States THK Rt^l^lIT NT^TS 

la read by 1.500 rich farmen. (Ity eirrulatioo 

4,650. Net paid rlrrulatloa 6,500. Rate 28 

eeota per inrfa Oat. 
n. B. W0RTHINGT0.N. 

Omner k PtiMiriier. 

StPcial Representatives: 
G. UHiAS PAYNK CO. PAINE. BrR.NS Ik 

KMITH 

rhleaim. Marquette Rg. .New York, 5th Are. Be 

Iketmlt, Xreigf Bf. BoaUm, Adeertlsen Bf. 

Indianapolis Star, Jno. W. Head. 
Joplin News-Herald, Mai Mc(iilvery. 
JohnMown Deader, M. C. Bick. 
Kalamazoo tiazette, ^ohn K. Walsh. 
Kans.is ('ity Star, Clyde McBride. 
Kansas C'ity Post, Otto Floto. 
Lincoln Star, ('. S. Sherman. 
Lincoln State Journal. W. F!. C'hrislenson. 
I.oui^viile I*ost, Harry Blofun. 
Lynn I'eUgraph Ncws, Francis O’Neill. 
Lima Republican-Gazette. D. W. Campbell. 
Los .\ngrles Kxamincr, 11. .M. Walker. 
Los Angeles Herald, Fane Norton. 
MinneaiHilis Journal. C\ M. .Mien. 
Minnea|K>lis 'rribune, Fred C’tilburn. 
MinniaiKdis Daily .News, <ieo. Barton. 
('umi»eriand Daily News, H. S. Hayward. 
.Milwaukee Leader, Tom Andrews. 
.Milwaukee Wisconsin News. .\. J. Schinner. 
.New York Police (lazette. Wm. R.Tfter. 
New Y?»rk .Morning Telegraph, Bat Masterson. 
New ^’ork Morning Telegraph. Weeil Dickin- 

son. 
Colliers, E. D. C'asey. 
Ticker. Jim Rice 
< entral News. Kdw. Hascover. 
New Yt»rk Times, Bernard '^I'lmnijison. 
N»w A'ork World, (ieo. Bailey. 
New ^drk Northside News, Harry Fink. 
New York Evening Sun, Joe \’ila. 
Special .Service Syndicate, Otis F. Wood. 
New York IDrald, F. A. Steimer. 
New York Sun, Nat Fleischer. 
New York Telegram, Billcy Wathey. 
Bell Syndicate. Ottis F. Wood. 
New York Triliun*. W. O. McCJechan. 
Kvrring Mail Syndicate. V. McNitt. 
Cniversal Service, Frank Meiike. 
International News, Jack Dillon. 
N<wsiia|K*r Feature Service, (irover Patterson. 
Newark Star-Kagle. Bert HrMige. 
.Newark Ledger, J. P. Norton. 
Newark Evening Ledger, J. P»cndell. 
ILdmken Hudson Disfiatch, jack Farrell. 
New Orleans Item. W. R. Ilainilton. 
Niles Daily News, H. A. Krcnswicser. 
Omaha World Herald, S?.n<ly (iriswold. 
t'maha l>aily Bee, Kid Graves. 
Philadelphia Press, Thos. Richter. 

THE 

Indianapolis Star 
IS THE FAVORITE PAPER 
OF THE INDIANA FARMER 

Tlie rural route circulation of THE 
INDIANAPO^.IS STAR is approxi¬ 
mately that of the other two Indian¬ 
apolis fiaper.s comluned. 

THE INDIANAPOLIS STAR pub- 
lishev. no pre lated editions. THE 
STAR goes to the farmer the same day 
It IS published. 

Itr market quotations are the most 
cimipiete and reliable published by any 
IndianaiHilis newspaper, and are every¬ 
where accepted as authoritative. 

THE STAR is the only Indianapolis 
newspaiier which makes a s|>ecial fea¬ 
ture of fMiultry and farm news and 
advertisi ng. 

Foreign RepreApntatives 

KELLY-SMITH CO. 
22(1 Fifth Ave. New York City 

JOHN GLASS 
PeoplcM Gati Building Chirago 

R. J. BIDWELL CO. 
742 Market St. San Franrisro 

i’liilailrlpiiia Mulk-tin, Wm. I. Haig. 
I’hiladciphia Evening Ledger, W. R. Maxwell, 
t’hiladelpbia Inquirer, M. N. Kowlins. 
I’hiladelphia I’ublic Ledger, Wm. Rocap. 
riiiladelphia North .American, Jas. C. Isa- 

minger. 
I’qrtland Oregonian, Harry Giayson. 
I'ittsburgh Sun, James I-ong. 
i’ittsliiirgh I’ress, Ralph Davis. 
I’ittsburgh Chronicle-Telegraph, Mavey Boyle. 
I'iltsliiirgh Gazette Times, L. C. Carson. 
I'ittsbiirgh Dispatch, Wm. I’cct. 
I’ittsbiirgli Leader, Dick Guy. 
I’eoria Journal. French Lane. 
I’iqua I’ress. D. Matcbette. 
I’ontiac I’ress-Gazette, Glen Birchard. 
Racine Tinics-Call. Art C. (iiau. 
Richmond News Leader, W’. C. Harper. 
•San Francisco Chronicle, Harry B. Smith. 
.S.-in Francisco Call, hklgar Gleason. 
San Francisco Examiner. H. C. Coleman, L. C. 

loy. 
•Syracuse Herald, K. G. Henefick. 
S>racuse Journal, Sydney B. Whipple. 
.St. FanI Dispatch, E. R. Hoskiiig. 
.St. Louis Times. Sid Keener. 
S|iringfield News, Jno. ,\. Reid. 
.‘^pringfield Sun, I.. (). Harsbaman. 
•Seattle I’ost-Intclligencer. Clias. O. Huten. 
Scranton Scrantonian, Dan Lenihan. 
Terre Haute Tribune, Ralph White. 
'I'oronto W’orld, H. Goss. 
Trenton Times, W. R Cluxton. 
Washington Star, Denman Tlium|ison. 
Washington Times, Lou Dougher. 
W ashingt')a_ I’ost. J. B. Fitzgerald. 
\\inni|K-g Free I’rcss, W. I. Finley. 
Worcester Gazette, fieo. Touhey. 
Wheeling Daily News, B. W. Rafferty. 
Watertown Daily Times. James A. Moore. 
.Mailison State Joitriial, T. F. McPherson. 
Warren Chronicle, Geo. U. Marvin. 

52% 
INCREASE 

in foreign advertising during May, 
1919, over May, 1918, shows what 
national advertisers think of 

THE PLAIN DEALER 
Largest Morning Circulation Between 

New York and Chicago 

The Choice 

Of the West 
The Los Angeles Evening Herald 
is the medium selected by ad¬ 
vertisers whose practice it is to do 
big things in a big way. 
The Evening Herald, by actual 
demonstration, has earned the 
reputation of being one of the best 
"result getters" in America. 

Daily Cireoladon 

139374 

C. J. Balliett's Responsibilities Enlarged 
on Retirement of A. F. Osborn 

Blffai.o, X. Y., July 9.—There will 

he a change .Xugiist 1 in the active man¬ 

agement of the E. P. Remington 

.Agency. Carl J. Balliett, who, as man¬ 
aging partner for the past six years has 
shaped the policies of this agency, will 
take direct personal charge of the plan¬ 
ning, service and copy departments, in 
place of Alex. F. Osborn, who leaves 
to associate himself with another 
agency. Mr. Balliett formed the 
agency, taking over the goodwill and 
business of the late Edward P. Rem¬ 
ington of Pittsburgh. 

pittsburQ Bfapatrlj 

has always been a big factor 
in the successful exploiting 
of good merchandise. 

WALLACE G. BROOKE 
Bruniwick liuildlng. New York 

THE FORD PARSONS CO., 
Peoplei Gas Building, Chicago 

H. C. ROOK 
Real Estate Trust Building, Philadelphia 

New Orleans States 
Member Audit Bureau of Circulations. 

Sworn Net Paid Circulation for 6 
Months Ending April Ist, 1919 

43,701 Daily 
We guarantee the largest white boms 

delivered evening circulation In the trade 
territory of New Orleans. 

To reach a large majority of the trade 
prospects In the local territory the States 
is the logical and economic medium. 

Circulation data lent on request. 
The S. C. Beckwith Special Agcy. 

Sole Foreign Representatirea 
New York Chicago St. Louis 

BUFFALO NEWS 
EDWARD H. BUTLER 

Editor and Publisher 
“The only Buffalo newspaper 

that censors its advertising 
columns. Many of our adver¬ 
tisers use our columns exclusive¬ 
ly. The above is one of the 
many reasons why.” 

MEMBER A. B. C. 
Foreign Advertiting Representatives 

KELLY-SMITH COMPANY 
220 Fifth Avenue Lytton Building 

NEW YORK CHICAGO 
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SAYS TRIBUNE DIDN’T 
“STIGMATIZE” FORD 

"Chararterized Him Unfavorably,” Seek¬ 

ing to Inilure Him to Change His 

Attitude on Government's War 

Policy, Says Writer 

.Mount Clkmkns, Mich., July 9.—Tif¬ 
fany Blake, chief editorial writer of the 
Chicago Tribune, who was on the wit¬ 
ness stand two days this week, in the 
$1,CXX),000 libel suit brought by Henry 
Ford against the newspaper, denied that 
the paper had decided to “stigmatize” 
Mr. Ford. Rather, it had “characterized 
him unfavorably,” seeking to induce the 
manufacturer to change his attitude on 
the Government’s war policy. 

Editorials were read by .Alfred Luck¬ 
ing, chief of counsel for Mr. F'ord, to 
show that in the early days of the Mexi¬ 
can War the Tribune had advocated that 
the Mexicans be allowed to work out 
their own destiny. 

“Then there was a considerable fac¬ 
tion opposed to war as Mr. F'ord op¬ 
posed it?” questioned the attorney. 

“There certainly was. Mr. Wilson 
ran for re-election on a platform that 
kept us out of war, and won a victory at 
the polls.” 

Concerning a series of articles writ- 
leti by a Tribune staff correspondent, 
excerpts from whieh formed the basis of 
an editorial, Mr. Blake said: 

“Mr. F'ord told Mr. Wheeler that he 
didn’t believe in history—had no use 
for it. We thought this was the mark 
of an ignorant man, and that it ex¬ 
plained his ill-founded arguments. .Mr. 
F'ord was, by reason of his wealth, in 
a powerful position, and in dealing with 
him editorially we sought to weaken his 
influence.” 

.Mr. Lucking asked where the witness 
had read that Mr. Ford said that the 
word “murderer” should be embroidered 
on the breasts of every soldier. Mr. 
Blake could not remember. 

“.And don’t you know,” asked the law¬ 
yer, “that the statement was made by 
Jane .Addams, one of the greatest 
women in the United States, and was 
put in Mr. Ford’s mouth by an inter¬ 
viewer?” 

“1 know Miss .Addams well, and I 
don’t believe she made such an outrage¬ 
ous statement,” answered Mr. Blake. 

The Tribune meant to characterize 
Mr. Ford as an anarchist, said Mr. 
Blake, “because his position opposing 
defense measures in a time of danger 
was notorious. He was for pulling 
down the flag. He said patriotism ought 
to be abolished. His attitude was no¬ 
torious ; everybody knew it. It was a 
background of his position so familiar 
to the public that it didn't need to be 
repeated.” 

“Mr. Ford’s ideas on war and patriot¬ 
ism were as well known as the automo¬ 
bile manufactured by him. He couldn’t 
make such utterances without its l>eing 

Perth Amboy, N. 
Most Rapidly Growing City in East 

Thoroughljr Covered by Only Daily in 
Field. 

Evening News 
Mtmber A. N. P. A.. A. B. C., A. P. 

Reasonable requests for trade informa¬ 

tion given prompt attention. 

F. R. Northmp, 303 5th Avenne 

New York Oty 

known from one end of the country to 
the other. These are things which 
stamp the public’s imagination.” 

The “dark dye stuff” editorial, Mr. 
Blake explained, was written l)ecause he 
though Mr. F'ord was doing a great 
injury to the country, that he must be 
an ignorant man, and that the Tribune 
wanted to show they were not expres¬ 
sions of a wise man. 

“Did you comment editorially on the 
‘Every soldier a murderer’ remark at¬ 
tributed to Mr. Ford?” Mr. Lucking 
asked. 

“No, I thought he was ‘just talking,’” 
said the witness. 

Press Rotarians Divide Into 
Two Sections 

Newspaper and Trade Press Members 

Separate—M. J. Hutchinson and W. I. 

Ralph Prospective Chairmen 

S.M.T Lake City, July 4.—Thirty-six 
representative newspaper managers,, ed¬ 
itors and publishers represented their 
jirofession at the tenth annual conven¬ 
tion of the International .Association of 
Rotary Clubs at Salt Lake City June 17 
to 20. These men came from all parts 
of the United States and a few from 
L'anada. 

M. J. Hutchinson, publisher of the 
FZdmotiton (.Alta.) Bulletin, chairman of 
the sectioti, presided at a luncheon giveti 
by .A. N. McKay, general manager of 
The Tribune. 

.A division was made at the meeting 
between the representatives of tiews- 
papers and of trade publications. In 
making the change it was pointed out 
that the interests of the newsi>aper men 
and the trade publications representa¬ 
tives are in many ways identical, hut 
that for all to secure the greatest pos¬ 
sible beiielits from the discussion of sec¬ 
tional meetings atid correspondeitce the 
separation was necessary. 

W. 1. Ralph, of New York City, was 
ttnanimously chosen director of the tiew 
irade publication division. M. J. Hutch¬ 
inson, of Fidmonton, .Alberta, Canada, 
was re-elected chairman of the news¬ 
paper section, and F'. S. Brandettbttrg, of 
the Madisott (Wis.) Democrat, elected 
secretary. 

The Newark (N. J.) 
Ledger 

beginning April lit, guarantee! 
the second largest average cir¬ 
culation in New Jersey for the 
current year and accepts all 
advertising under this definite 
guaranty, and obligates itself to 
a pro rata rebate if it fails to 
maintain second place in New 
Jersey circulation. 

L. T. RUSSELL, PnbUsher. 

Summer In 

New London, Conn. 
is the season nt social activities and big 
business that assure success for the ad¬ 
vertiser who uses 

The New London Telegraph 

Advertiss your goods at dawn and 

sell thsm bsfora dwli. 

JULIAN D. MORAN. Prsa. mtd Mgr. 
Representatives 

Payne-Burns & Smith, New York—Boston 
J. Logan Payne Co. Chicago—Detroit 

GEORGIANS READY FOR 
MEETING 

Monroe to Be Scene of Important Con¬ 

vention of Daily an<l Weekly Pub¬ 

lishers Next Week—Advertisers 

Also to Take Part 

Monroe, Ga., July 9,—Publi.shers of 
daily and weekly newspapers of Georgia 
will hold their annual meeting here next 
Monday, Tuesday and Wednesday. Cor¬ 
responding Secretary Hal M. Stanley, 
of .Atlanta, reports assurance of the 
largest advance list of attendance in the 
association's history. 

President Paul T. llarher of the 
Commerce Observer has prepared a 
program of genuine interest to publish¬ 
ers who take the newspaper business -ser- 
iottsly. He has elimitiated all propa¬ 
gandists, politicians and others who 
wotild exploit the association for selfish 
purposes. Only newspaper makers and 
advertising men have been placed on 
the program for speeches. 

Wright A. Patterson of Chicago, 
editor of the Western Newspaper Union, 
is one of the principal out-of-state 
speakers for the cotiventioii. His sub¬ 
ject will be “The Place of the Rural 
Press in .American Civilization.” An¬ 
other speaker of national fame is James 
O’Shattghnessy, secretary of the .Amer¬ 
ican Association of .Advertising Agen¬ 
cies, who will discuss “Enlarging the 
Volume of .Advertising and Increasing 
the Net Profit to Publishers”; Mrs. 
Edith O. Susong, editor of the Green¬ 
ville (Tenii.) Democrat, has been in¬ 
vited to discuss “How to Get Advertis- 
itig from Home Business Enterprises.” 

E. F'. Dallis of the Johnson-Dallis 
.Advertising .Agency, .Atlanta, will speak 
on “The Cotmtry Weekly, from the Ad¬ 
vertising .Agent’s Viewpoint.” 

More than a dozen of the leading 
Itublishers of weekly atid small daily 
newspapers also will discuss live topics 

vital interest to the newspaper pro¬ 
fession. 

The Clarksburg 

, Telegram 

' Gained 36% 

in ailvertising May, 1919, over the same 

month of last year, publishing a total of 

621,010 agate lines. 

“It pays to advertise in West Virginia’s 

Leading Newspaper.” 

Publishers: More “Reasons 
Why” you, too, should deliver 
your N. Y. Agency Checking 
Copies by “S & M Insured 
Agency Delivery Service.” 

SOME SERVICE USERS 
New York City 

Times-American 
Journal-World 
Globe-Tribune 
Post-Telegram 
llerald-Staats 
Mail-F>e. Sun 
Eve. World-Sun 

Wilmington 
Journal-News 
Every Evening 

Philadelphia 
North American 

Boa ton 
Herald-Traveler 
Post-Transcript 

Record-American 
Globe-Advertiser 
Baltimore Sun 
Indianapolis News 
Worcester Telegram 
Ithaca Journal 

Bridgeport 
Post-Telegram 

Sioux City, Iowa 
Argus Leader 
Springfield (Mass.) 

Union 
Hartford (Conn.) 

Times 
New Haven Reg¬ 

ister 
(Arxif tor full particulars of S Sr M 

Service.) 

fparMsi*^ tf nUnd«l Ibw 
460 FavrOv AJ..N.Y 7505-T%K)MaAi» 

-An important discussion will be, “The 
.Aims and Status of the Select News¬ 
papers .Association of Georgia.” Weekly 
newspapers organized last F'ebruary for 
the purpose of obtaining a full share of 
foreign advertising. 

President Ilarber has extended an in¬ 
vitation to the .Alabama, Mississippi, 
F'lorida, Tennessee and South Carolina 
associations to send a delegate to the 
Georgia press meeting in order that a 
better understanding and mutual co¬ 
operation along constructive lines may he 
brought- about by the newspaper men of 
the states mentioned. 

-Also, an invitation has been extended 
to the various advertising agents located 
in Georgia and to President Jefferson 
Thomas of'Jacksonville, president of the 
Southern Council of .Advertising 
.Agencies, to be present. 

Monroe, the entertaining city, is 
making great preparations for the ap¬ 
proaching gathering. .An informal 
alfresco party, a reception, a picnic din¬ 
ner and a barbecue dinner are among 
the entertainment features planned. .An 
eight-piece orchestra frt)m .Atlanta will 
render music during the entire gather¬ 
ing. 

Form Press Club in Houston 
Houston, Tex., July 5.—.A press club 

was permanently organized here today 
with a charter membership of 25, “safe 
and conservative journalism” for its 
slogan and “a good time all times’’ as 
its motto. Officers are: President, 
George W. Dixon; vice-president, .A. J. 
Ilazlett; secretary, Jules Elfenbein; 
treasurer, R. P. Babbitt. Directors; FI. 
L. Minis, Frank Noel, R. L. Dudley, R. 
F:. Conner, J. T. McCttlly and R. B. 
Niesc, Jr. 

As long as men must eat and rest 
Monmouth County must 

please and prosper. 

The Asbury Park Press 
18 THE LEADING NEWSPAPER IN THIS RICH 
AnRICtlUn'RAL AND PLEASURE RESORT SEC¬ 
TION ON THE NEW JERSEY COAST. 

Ennlns and Sunday EdlUcna. 
Associated Prea. A. N. P. A. and 

A. B. C. Membenhlp. 
As tbti scctloa produen tlw food that lupporta. 

and not the ponder that deatroya. the end of the 
war flnda ua not only praaperoui, hut with no 
readjustment prohlrmt. 

J. LYLE KINMONTH, Publisher 
Asbury Park Naw Jsrwwy 

The Dominating Force 
In a mannrartiirlnic territory faiiimie 
for tta hiiatle, thrift and prnaiierlty 
where a million ilollars are expended 
weekly In waxea. 

The Bridgeport Post 
Standard-Telegram 

Not .«1y lumlnate tlila fleld. hot thev 
offer advertleera the loweit rate obtain¬ 
able In New England. Keep them on 
your lint. 

rOREION REPRBSENTATIVB8 
The Juliut Mathews Special Agency. 
BOSTON NEW YORK CHICAGO 

The 

Pittsburg Press 
Has the LARGEST 

Daily and Sunday 

CIRCULATION 
IN PITTSBURG 
Member A. B. C. 

Foreign Advertieimg Representatives. 
I. A. KLEIN. JOHN QLASS. 

Metropolitan Tower, Peoplea Oas Bldg. 
New York, Chicago 
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SUPPLIES 4 EQUIPMENT 
For ^Mewspaper JViAkini 

C(M )PER ATION — THEME OF 
JOINT MEETING 

(Coiilinucd from past' 8) 

jHiblishers to collect short rates within 
60 days, and to adopt the A. A. A. A. 
standard rate cards and other blanks, 
eliminating “jokers” and verbiage. He 
cited cities that have been eliminated 
from schedules because of profitless 
tiuarrels between publishers of news¬ 
papers. 

Chairman Thomas then introduced the 
following men, who made brief ad¬ 
dresses: Major Jesse F. Matteson, of 
the Gundlach .\gency, ('hicago; J. W. 
Harber, of the J. \V. Barber Co., Bos¬ 
ton ; W. H. McLain, of the McLain, 
Haddon, Simpers Co., Philadelphia; 
M. P. Gould, of the M. P. Gould Co., 
New York City, Creator of the Gould 
Chart of Analysis; Harry Dwight 
Smith, of Fuller & Smith, Cleveland; 
Stanley .Resor, of the J. Walter Thomp¬ 
son Co., New York City, and Mr. 
Xerms, of Progressive Farmer, the new 
president of the Farm Paper Section. 

STANDARD RATE CARD 

ENDORSED BY S.N.P.A. 

Agencies Must Use More Space Hereafter 
in Southern Newspapers, Paul E. 

Faust Declares Before the A. A. 
A. A. Executive Board 

(by TELECIAra.) 

.\sHEviLLE, X'. C., July 9.—Closer co¬ 
operation with publishers was brought 
about by the National Executive Board 
of the .American .Association of Adver¬ 
tising .Agencies in its joint session with 
the executive committee of the Southern 
Newspaper Publishers' Association 
this afternoon. This was a scciuence to 
the joint open session of the publishers 
and agency men the night before. 

The standard rate card was formally 
endorsed and commended to all publish¬ 
ers by the S. N. P. .A. This was done 
as the first step in standardization of 
methods in the relations of the pub¬ 
lishers and the agencies. 

Paul E. Faust, vice-president of the 
American Association of Advertising 
.Agencies, said that the purpose of the 
executive board of that organization in 
coming to .Asheville was to study the 
southern newspaper situation at close 
range. 

“We recognize the vital importance 
to advertising in having all the 
potentialities of the southern newspapers 
brought into fullest activit>,” said Mr. 
Faust. 

“We must use more and more space in 
the southern newspapers in order to 
bring this market into its greater values. 
The great buying power of the South 
compels an appreciation of the south¬ 
ern newspapers. 

“We are certainly delighted with the 
enterprising spirit of the southern pub¬ 
lishers and happy in feeling that in 
them we have such fine co-operation.” 

EQUIPMENT FOR SALE 
idvertisrments under this classification, thirty 

cents per line. Count six words to the line. 

Typesetting Machines 
Kor Sale; cheap: six No. 1 Mergen- 

thaler single letter linotypes In good con¬ 
dition. Can be seen in operation. Dis- 
l>atch Printing Co., St. Paul, Minn. 

For Sale 
Scott Rotary eight column, eight page 
press. Foley Railway Printing Co., Par¬ 
sons, Kansas. 

For Sale 
.About 200 pounds 6-point brass slugs and 

,200 pounds brass 2-point leads, ranging in 
’size from six picas to seven columns. Col¬ 
umn measurements, 12 picas wide, non¬ 
pareil column rule. The Post Standard. 
Syracuse, N. Y. 

EQUIPMENT WANTED 
.Advertisements under this classification, thirty 
cents per line. Count six words to the line. 

Wanted 
Ily Coast publisher, used sixty or seventy- 
five horsepower motor and control in good 
condition for Hoe sextuple; alternating 
current. 220 volt, three-phase sixty cycle. 
Address A-784, care of Editor and Pub¬ 
lisher. 

Wanted 
Routing machine wanted for curved 
plates. Will pay cash or exchange Bochus 
gas engine. Also have linotype gas pots 
and double steam table for sale. The 
Times, Raleigh, N. C. 

BASHAM IS PRESIDENT 
SOUTHERN A. A. A. A. 

Division Will Continue Advertising Ad¬ 
vertising in Newspapers—Bad Prac¬ 
tices Corrected—Loving Cup to 

Jefferson Thomas 

(by TEtEGEArn) 

.AsnEvn.i.E, N. C., July 8.—The South¬ 
ern Council of the .American .Associa¬ 
tion of Advertising Agencies elected 

officers today as 
- follows; Presi¬ 

dent, Thomas E. 
Basham, Louis¬ 
ville, Ky.; vice- 
president, E. R. 
Dallis, .Atlanta, 
Ga.; seer etary 
and treasurer, S. 
O. Landry, New 
Orleans; Henry 
L. Staples, Rich¬ 
mond, Va., mem¬ 
ber executive 

„ committee. The 
Thouas E. Bashau. attendance was 

the greatest in 
the history of the body and unbounded 
enthusiasm and much work marked the 
two-day sessions. 

Through the influence of the council 
during the year under administration of 
Jefferson Thomas of Jacksonville, re¬ 
tiring president, many so-called “bad 
practices” that had crept into the South¬ 
ern agencies have been corrected and 
closer relationship established between 
the publishers and the agents. 

The council will continue to advertise 

{Continued on page 37) 

For Prompt Service 

TYPE 
Printers’ Supplies 

Machinery 
In Stock for Immediate Shipment by 
Selling Houses conveniently located 

“American Type the Best in Any Case” 

AMERICAN 
TYPE FOUNDERS CO. 

Boston Pittsburgh 
New York Cleveland 
Philadelphia Detroit 
Baltimore Chicago 
Richmond Cincinnati 
Atlanta St. Louis 
Buffalo Minneapolis 

Kansas City 
Denver 
Los Angeles 
San Francisco 
Portland 
Spokane 
Winnipeg 

Printing Plants and Buaineas 
BOUGHT AND SOLD 

Printers’ Outfitters 
Anteriesus Tsrpefoundera’ Products 

Printera and Bookbindera Machinary of 
Evorjr Description 

CONNER, FENDLER A CO. 
M Beeknuui St. New York Qty 

FOR SALE 
Duplex 12-Page Flat Bed 

Newspaper Printing 

and Folding Machine 
Prints and folds a seven-column 
4-6-8-10 or 12-page paper to % or 

page size at 4,500 per hoar. 
A good press at a reasonable price. 

Walter Scott & Company 
PLAINFIELD, NEW JERSEY 

Tahe It To 

POWERS 
Open 24 Hours out of 24 

The Fastest Engravers on 

Earth 

Powers Photo Engraving Co. 
154 Nassan St, Tribone Bldg. 

New York City 

EXCHANGE 
What You Have 

What You Need 

The newspaper equipment and ma¬ 

chinery lying around your shop for 

which you have no present use may he 

exchanged for the money to huy the 

equipment you may need hy advertis¬ 
ing it on this page. 

Display ads 30c Agate Line 

Classified ads 30c per line—set in 6 pt. type 

—6 words to the line. 



Editor & Publisher jot July 10, 1919 37 

CLASSIFIED ADVERTISING COLUMNS 
Through the clastified columns of Edito* & Publisher von may find a buyer for ony 
„ieful \mechanicai equipment for which yon have no present need. A “For Sale” ad at 
thirty cents per line may thus turn into cash something which now merely requires storage 
room—and which would be of real service to somebody else. 

SITUATIONS WANTED 
Advertisements under this classification, ten 

cents per line, each insertion. Count sis 

words to the line. For those unemployed, 

not to exceed SO words, two insertions FREE. 

To the Publishers and Business 
Managers of Daily Newspapers in 
the United States and Canada; 

Never in the history of daily papers has 
the outlook for business men been as 
bright as it is at present. 

Newspapers are today carrying more ad¬ 
vertising than they have carried for years 
and all signs point to a steady increase in 
business. 

So that you will be in a position to se¬ 
cure your share of this advertising, it 
will be necessary to have your share of 
the circulation in your field. 

To get this circulation, you must have 
a good circulation manager. If you 
haven’t one, the Generai Welfare Commit¬ 
tee of the I. C. M. A. can put you in 
touch with the man you want. 

Some of our members have Just returned 
from service; others are seeking a change, 
while some have been out of employment 
owing to the suspension or consolidation 
of newspapers. 

Address in strictest confidence. H. A. 
Wenlge, Chairman, General Welfare Com¬ 
mittee, International Circulation Mana¬ 
gers’ As.sociation, caVe of The Post-Star, 
Glen Kalis, N. Y. 

Advertising Salesman 
High-class of proven ability open for en¬ 
gagement. Twelve years experience in 
general and trade publication fields. In¬ 
cluding charge of advertising department, 
and Eastern office: wide acquaintance 
New York City and throughout Eastern 
territory: best credentials. Replies held 
confidential. Address A-776, care of Ed¬ 
itor and Publisher. 

Business Manager 
Connection as business manager, dally 

In city of 25,000 to 50,000: or advertising 
manager with opportunity of advance¬ 
ment. Had valuable experience on suc¬ 
cessful middlewest dailies. Want some¬ 
thing more than position; consider only 
where can have sortie stock. Don’t an¬ 
swer unless you are willing to pay for 
results. Address A-774, care of Editor 
and i’ublisher. 

Business Manager 
Business Manager on daily of 3,000 cir¬ 
culation or over, or assistant on large 
dally. Comitrehenslve training, clean re¬ 
sult-producing record; systematic: am- 
t)ltiou.s. Eet me w'rite you fully. Address 
A-7711, care of Editor and Publisher. 

Editorial Executive 
Formerly connected with leading dailies 

in New York City and Philadelphia; keen 
news sense: expert makeup and typog¬ 
raphy; frequent contributor to Collier’s 
and Leslie’s Weeklies, Saturday Evening 
Post, Scientific American, Outlook, Inde¬ 
pendent, etc.: has specialized in dramatic, 
financial and foreign fields; can swing 
some advertising; now publicity manager 
of International organization, desires to 
return to newspaper work on afternoon 
paper within 100 miles of New York City. 
Address A-775, care of Editor and Pub¬ 
lisher. 

Circulation Manager 
Circulation manager with eighteen 

years’ varied and successful experience 
in newspaper circulation work, desires to 
make change. Thoroughly trained in 
every angle of the business of circulation 
building and management. Best of refer¬ 
ences and reasons for change. Address 
A-772, care of Editor and Publisher. 

Mr. Publisher 
I want to work with you, and not for 

you! Where it will be of mutual benefit. 
Reliable, energetic and Intelligent young 
man, full of pep and ambition, with ex¬ 
ecutive. business, circulation and general 
clerical experience, and systemlzer. Ca¬ 
pable of handling help. P. Greenberg, 158 
Bergen St., Newark, N. J. 

Agency Man 
Toung man, 21, several years experience in 
agency work, wishes position In either ad¬ 
vertising agency or advertising deyiart- 
ment of large concern. Thoroughly under¬ 
stands all detail work and can assist pro¬ 
motion manager. A personal interview 
will convince as to ability. Address A-781), 
care of Editor and Publisher. 

Cartoonist (With “Pep”) 
Young man, experienced, who can do 
comic strips, sport cartoons, assignments, 
etc., wishes position. .Vddress .V-7S1, cure 
of Editor and I’ublisher. 

SITUATIONS WANTED 

Experienced Copy Editor 
wishes permanent position in New York 
or Philadelphia; 27 years old, college 
graduate: can write heads to suit your 
style; will come on probation. C. J. T., 
care Editor & Publisher. 

Newspaperman 
A New York newspaperman with several 
years experience as a reporter and writer 
for the New York papers, recently dis¬ 
charged from the army, desires to connect 
as a city editor, or sporting editor, with a 
daily in Southern New England; New Jer¬ 
sey of Westchester County, New York. 
Address, A-778, care Editor and Publisher. 

Reporter 
University graduate, woman, trained in 
Journalism, desires position as a reporter 
on daily paper in town of about 20,000. 
Address A-748, care of Editor & Pub¬ 
lisher. 

Reporter and Desk Man 
Voung college man, experienced on desk 
and outside at best assignments, desires 
position on afternoon sheet; married, re¬ 
liable; A-1 references. Address A-768, 
care of Editor and Publisher. 

Cartoonist 
Young man who Is destined to become 

one of the leading cartoonists, desires a 
position. Present location unsatisfactory; 
references and information on request. 
.Address A-771. care of Editor and Pub¬ 
lisher. 

Circulation Manager 
Circulation manager, now employed In 
large eastern city, desires change. Over 
15 years experience, circulation doubled In 
present position. Would like place with 
aggressive organization where talent for 
:'onstructlve development work would have 
outlet. Familiar with all phases of circu¬ 
lation work both east and west and have 
put over many plans resulting in great 
increases in morning, evening and Sun¬ 
day editions. Married. Itecommendations 
from past and present employers. Ad¬ 
dress A-782, care of Editor and Publisher. 

Sport Writer 
Sport writer and reiwrter. five years’ ex¬ 
perience, seeks position with Eastern 
.States new'spaper. Address A-783, care 
of Editor and Publisher. 

HELP WANTED 
Advertisements under this classification twenty- 
five cents per line. Count six words to the 
line. 

Advertising Solicitor and Writer 
Good opportunity for first class man. 

experienced in soliciting advertising and 
writing copy on a morning paper of 15,000 
population. Must be industrious and re¬ 
liable, with best of references. State ex¬ 
perience and salary expected In first let¬ 
ter. Address .\-773, care of Editor and 
I’ublisher. 

Single Mail Man 
W.ANTEI); I.lve wire, single mail, cir¬ 

culation man l>y large successful news¬ 
paper in middle western city. 

Must be result producer, write business 
pulling literature, be able to systematize 
and develop department. 

Successful applicant will probably be 
either: 

1. Successful single mail man on daily 
paper who can show record of having built 
up large mall circulation. 

2. Chief assistant to such a man who 
has himself been a large factor in such 
development and has acquired the neces¬ 
sary training to start for himself, or 

3. Successful periodical or mail order 
advertising man who understands and has 
successfully applied direct mail advertis¬ 
ing. 

Successful candidate will probably make 
a life: connection at an attractive salary If 
he can produce results. 

Write fully of training, age. experience 
and .salary, sending specimens of work 
and data which will be treated In con¬ 
fidence. Address A-785, care of Editor and 
I’ublisher. 

Circulation Managers 
Members of the I. C. M. A. who are 

out of employment or seeking a change, 
should get In touch with H. A. Wenlge, 
Chairman. General Welfare Committee, 
care of The Post-Star, Glen Falls, New 
York. 

Circulation Manager 
Wanted—Circulation JIanager. Give age, 
experience and wages wanted. The Jour¬ 
nal. Sioux City, Iowa. 

BUSINESS OPPORTUNITY 
Advertisements under this classiUcotion, forty 
cents per line. Count six words to the line. 

For Sale 
Unusual circumstances place on the mar¬ 
ket for immediate sale daily doing $65,000 
annual business (no Job dept.) and paying 
10% on investment. City of 45,000; finely 
located: one other paper; 200 miles from 
New York. Address A-754, care of Ed¬ 
itor & Publisher. 

LEGAL NOTICE 

INTERNATIONAL PAPER CO. 

New York. June 25th, 1919. 
The Board of Directors have declared a 

regular quarterly dividend of one and one- 
half per cent (lVi%) on the preferred cap¬ 
ital stock of this (Company, payable July 
15th, 1919, to preferred stockholders of 
record at the close of business July 7, 
1919. 

OWEN SHEPHERD, Treasurer. 

R. F. D. ROUTES TO BE 

RESTORED SOON 

Deparlinent Officials, at Hearing in Wash¬ 

ington, Express Desire to Meet 

Wishes of Northern New York 

Farmers—Victory for Barnuin 

The fanners of northern \ew \'ork 
have won a signal victory in ihcir tight 
to have restored to them the rural 
routes which were merged and consoli¬ 
dated at the direction of the Post (Jffice 
Department on May 1. This fight, in 
which officers of the farmers’ organiza¬ 
tions and newspapermen have led, was 
resumed before the sub-committee on 
Post Offices and Post Roads at Wash¬ 
ington on Tuesday. 

Fourth .Assistant Postmaster-General 
Pdakeslee appeared before this commit¬ 
tee, and Grange officials from various 
states, as well as a special delegation 
from Syracuse, led by Jerome D. I>ar- 
num, publisher of the Post-Standard, 
were present. Mr. Blakeslee took oc¬ 
casion to e.xtend the thanks of the de¬ 
partment to Mr. Harnum for the efforts 
he has made to secure better service 
for the farmers, and assured the com¬ 
mittee that at the earliest possible time 
the abandoned routes would be restored 
and that the K. F. D. system would af¬ 
ford to every farmer regular daily house 
delivery of mail. 

S. J. Lowell, master of the New York 
State Grange, told the committee of the 
vital neetl bf rural people for prompt 
and unfailing mail service, and made 
many suggestions for the betterment of 
the system. Grange officials from other 
states added their testimony to the same 
effect and warned against any curtail¬ 
ment of the service as a menace to farm¬ 
ing communities. 

Mr. Blakeslee admitted that before the 
changes were made there should have 
been a very full investigation of the 
merits of each change. He agreed with 
other speakers that routes should be laid 
out on the 20-mile a day schedule, ex¬ 
cept in rare instances, in order to assure 
daily service. He invited Mr. Barnum 
and the Grange officials to co-operate 
with the department in securing a more 
generous appropriation for the develop¬ 
ment of the R. F. D. system, and to 
come to Washington at a later date and 
testify before the appropriations com¬ 
mittee. 

Kxoxvii.i.k. Tenn.. July 8.—John F-'ox, 
Jr., noted writer of stories of mountain¬ 
eers, including “Trail of the Lonesome 
Pine’’ and “The Little Shepherd of 
Kingdom Come,’’ and in earlier years, 
following his graduation from Harvard, 
a reporter on the New York Sun and 
the Xew York Times, died of pneu¬ 
monia today at his home at Big Gap, Va. 

$5,000 or less cash for 
investment in a small 
southern, southwestern 
or Pacific Coast daily. 
Proposition S. W. 

CHARLES M. PALMER 
Newspaper Properties 

225 FIFTH AVE. NEW YORK 

CONSOLIDATION 
is the recognized route to large 
returns in nearly every line of 
commercial industry. 

We believe that publishing prop¬ 
erties offer one of the most at¬ 
tractive of all the fields for merger 
and consolidation. 

Wc have a record of results in 
this difficult work that you should 
investigate. 

HARWELL & CANNON 
Sewspaper and Magazine Properties 

Times Building New York 

“EVERY EVENING” IS 

SOLD BY BANCROFTS 

Well Known Wilmington Daily Purchased 

from Bancroft Estate by Josiah Mar¬ 

vel-William F. Metten Contin¬ 

ues in Management 

(iiY tei.ei;h.,ph.) 

WII.MI.XGTO.N, Del., July 9.—The es¬ 
tate of Samuel Bancroft, Jr., Inc., the 
owner of the majority interest in the 
Fvery Evening Printing Co., has dis¬ 
posed of its interest to Josiah Marvel, 
a prominent local attorney, and has no 
longer any connection with the company. 
Joseph Bancroft and John B. Bird, its 
representatives on the board of direct¬ 
ors, have resigned and Josiah Marvel 
and Henry Ridgely have been elected to 
succeed them. 

Fhe Every Printing Co. has been re¬ 
organized. The present officers and di¬ 
rectors are as follows: Josiah Marvel. 
President; Frederick Brady, Vice-Presi¬ 
dent; Frederick K. Reynold, Secretary; 
William F. Metten, Treasurer. Direct¬ 
ors : Josiah Marvel, Frederick Brady, 
Frederick K. Reybold, William F. Met¬ 
ten, and Henry Ridgely. 

.All of the stock of the corporatit-u is 
now held by the directors of th:; com¬ 
pany who assume full control ami man¬ 
agement of the paper, clcaily recogniz¬ 
ing their responsibilities. 

They purpose and plan to maintain 
the present high standard of the paper 
in every respect. 

BASHAM IS PRESIDENT OF 

SOUTHERN A. A. A. A. 

(Continued front pane 36) 

advertising through newspapers of the 
South. 

At the closing session, Jefferson 
Thomas was presented with a handsome 
loving Clip in appreciation of his services 
as president. The feature of interest 
was a visit to the meeting by members 
of the national executive committee of 
the .A. .A. .A. A., and Lincoln B. Palmer, 
manager of the American Newspaper 
Publishers’ .Association. 

Loxikix, July 4.—The Times today 
published an .American Number, con¬ 
sisting of a 22-page snpiilement. 
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WHAT OUR READERS SAY 

Old and New Days of Illustrating 
Oranne, N. J., July 7, 

K«lit<»r and 
Tli«* Ktartlin: of tli** Y*irk !lliiHtnit«Hl 

Haily Nou> Uriiitr^ to iiitiid many of 

tb** ’♦'arly tUy* •»( iH*w«i»aiMT 
Tlo* late JatiioH <;<»{<loii lt«*nm‘tt in the early 

SMK order<*«l an f^iiater niiiniMT of the Herald in 
fniorio. Williain Heiek waa troint; to I*ari« 
ami four na^reK were 
riialu'd tliroiia:h 
tiuit he ini^ht take 
the |ninte*l «lu*eta 

witli him. After hiw 
arrival in I'ari-i a 
«-ahle Iliews.iy*- «»r- 
HenMl work **toji|M’*| 

oil the Kawter e-tlor 
edition. later 

an a;:ent from Fiuaro 
lllu’*tr*‘. tlie tin«*»*t 
iiiontlily print*-*! in 

i-vdor in tlM**4‘ dM>M. 
<‘alle<1 on me t** <'on* 
f«*».w that it wa** hi'* 
haiiim**r that had 
knu4'ke«! out my i-idor 
w o r k l*«*fore Mr. 
Ih-nneft Uo-auKe they 
want*-*! til** Jo!, of 
l.rintiiik' tlie li.-rald 
Ka>‘ter ♦Hlitimi in I*^lri^ am! Mlilpiiiin; it to New 

V..rk 
I.at**r I -ii;:;:e»t«*! n•iln^r a half ton** In tlie 

dally lleraM wlii**h enra»:ed Mr. IWiiiwtt’a |tr**»*»i- 
man m» tliat he wnde the f^tinnMMhire* tliat I 
WM** *^11011 a tilankety f<Nd to tliink a half tom- 

«-oiild !*•• run *'11 a U«t |.r»-at« am! that I wa«* un- 
fit t*» !h* art nianau'4’r. It waa Ida »i|*-*!»:e ham 
iner that '-*-t liaek ilaily newM|ia|H-r half toii*'H 

for many year*^. 
Ill 1n!»7 I >:ot tin- lloii. Whitelaw’ lt*i*l in- 

t4T»'>*t«-*l .111*1 I trl***l it f*»r him witli tl*e r*-*»nlt 
that iiewapaiM-r half tom-a are in um* aroiiml the 

W4»rld 
I *«iiild tel! Iiitere-^tlnj: ••xiH*rl»n***‘s with 

.\!!.ert Pnlltrer am! John H. .Mel.eaii. *m t!ie *dd 
New York M**riiimc Jmirtinl. J'din It. na- tlie 
toinrlo'Kt |«r<»|N.>iition t*» sati>*fy witli lilii«*tni 
tion^. IHk t'iiieiniiati In<|uirer wa»* m. Mi***eK»»- 
fill wltlmiit pii-tiin*** tliat he (‘*iiil<l m»i ^-ee the 
iie*-ei*«>ity !**r them in New York. \'ith tlie re- 
Hiilt that lie w*ui!*l tire tile art ih-partment ami 
m\M«*!f «>ii*‘ «lay ;tn*! litre iim all ov«-r a;:alti tli<- 

n«‘Xf. 
I'anlon th*-M* n*tnliiiM*»-n<-**«. !»iit tlo-y «*X|daln 

why it Ik I have <*\in|>athy f*»r th*iM- »tartint; a 
«laliy illnwtra!«**| ii*-wKpaiM-r in Ida-**' N**w York. 
K*»r. !*e it remeinlH-r*-*!. the llri»t *!aily i!lii*itrat<‘«l 
neWKj.aiH-r in tlie \v*»rl«i la-iraii in N«*w Y*»rk, in 
lh7d. ami liv*-*! t*» !*e eighteen y«-ara «*!d. The 
Pally (trapliie print*-*! ita |d<‘tur4-a litlmuraidi- 
ieally with a lottery *»f live to elirlit itrewH****. 
They iM'^an *m tlie pieture aide at n A. M. am! 
c-oiitinned until tlie laat e*liti<iii waa of!. Tlie 
tyi**'. or newa al<|e. waa priiite*! «*ii a H**e ty|H* 

rev.dvini: pn-'o*. 
Tlie Illn-otrated Newa la a jr*Ni*| id«-a. Tlier*' 

ia an opportiinit.v for a pieti»rla! daily in New 
Y*irk ami I ex|»eeted tliey woiihl ad**pt the plan 
na*-*! hy tlie tir^-t tially illnatrat*-*! newapa|*«-r. 
only uaitiK the womlerful rotot:raviire iiietlual 
inate.ad of litlmcraphy f<»r the pictorial aide. 

*ih«- ndo^raviire alile iimiI*! »:«» to prt-aa at 
tiii*lnit;ht. The Ink driea at on**e. ao the pa|*er 
miitld la* roll«**l Up auain ami trucked over to the 
aterm.type pr(-»a to la- priiit***! at l.^hi «ir later 
with the newa ami other f«*atiir*-a in ty|a-. Thia 
idea wouhl work ailinirahly f*ir an aftermam 
fiaper. whi4'h w«*ulil la* the la*tter tiehl f*>r a 
pictorial daily. 

The i*nje*-tion may l*e offer***! that rotogravure 
ia a pnai-aii t<Ni alow for an llluatrate*! *laily 
m-wapHper. T(» which I woiiM reply that it ia 
r*allv a fa-*ter im-tioal than the half-tone ayatem 
uae*l ami will la* ao pn'veti later. The r*-aulta 
l*y rotogravure ar«- the tln*-at that likely will 

ever la* attained ill prlntlni: ink. 
STKI'HKN H. lltilPSAX. 

No Cen^ort*hip on Vancouver World 
Vanc*iuver. II. t'., June rtu, 

Tlu- F}«litor Ac rulliaht-r: 
In your iaaiie 4»f June in. umler the heading. 

*’Kiehtin{; for a ir*-** pr«*aa in < anada.** you trive 
an ac4*onnt of the n-ceiit eff*»rta to e!*taldiah a 
preaa cenaorahip in Van**ouver. Tliia iinpre 
cedeiite*! attempt t** enlarjre the a<M»i»e of the 
printera* activitiea from a mechanical *1iit.v to 
an e«litorial function forma a very intereatintc 
chapter In the hi»d«>ry of journaliam. ami well 
m<-rita the apace which you devote t** it. It ia 
inipfirtaiit. however, that the reconl In* accurate, 
ami for thia reaaon ymir attention ia ilirected 
to two errora in the statement. Tlieae are: 

**T«i prevent a atrike and to functiim with 
illaeretion aa th** la*tter part of val<*r. the 
e*litora *if Hie Sun i»ermitte<l the ‘cenai.r* t<» alt 
in fUi tW4i editi<»na. 'Hiia waa alao allow«-*l hy 

the eilitora of the Trovince and World.** 

Tbe amalitaiDatioo of tho two leodliif pro- 
freaaiva Jewish oewspspm of Now York 

THE DAY 
mnd 

THE WARHEIT 
brlnri Into being tbc mont powerful ndTer- 
tlalDg medlnm in tbe Jewiab >eld. 

Th» National Jaieitk Daily 

.\n*l a auime(|uent paragraph wdilch reada: 
“The fact remaina uiHliapute*! th.it men froui 

the me<*hanlcal forc<>a of the three Yam*«*uver 
pa|»erK did preaent thetnaeU'i-a to the e*lltora of 
the newa|ia|>era an*1 th-mand. ami for two daya 
*1id <ditain. the ri^rlit to tU K. e4lltorial matter 
liefore it waa aeiit t<» the <H»lii|K*alm; naiui.’* 

So far aa The World la <*4Ui4*erned. there waa 
n«» cenaorahip |»eriiiitted on two or any edithma- 
nor did men from the ni*‘*‘haiilcal ataff tddain 
the riisht to U. K. editorial or any other kind 
of matter. In Juati<*e t*> the chaiM-l «»f Tlie 
Worhl It may l»e atated tliat althouch. on the 
tlrat day. rnttwlthatarniini; imtice hy myaelf t** 
the pr*-!*i*l*-iit of tlie union that it*. * eiiwirahlp 
wimld In- tiderated, even If it Invidveil the cIoh- 
in;; ilowri of the pa|N-r. half a c<dumti 4if newa 
waa llfteil from an early eilitiou ami mark***! 
Teji * t*-*l hy cenaor.*’ It waa at oij**e onh-n-d 

reator*-*! ami appi-ared in all mlltiona. The 
i-hatN-l waa at one*- calh-d t*>;;ether. the tinal 
riuht <»f the iiinnaKemeiit to paaa «ui all e<»p> 

firmly anii4»uiic*-d. ami the ahaiirdtty of the 
wh*»le pro|xiaal oiitllm-d. At no time di*l they 
preaiiiiie to cetiaor dlltorUl matter. ^ml only 
om*e dill they attempt to *’eiia*»r newa, and th*-ii 
lIliKilCi-i-aariitly. 

Ihirin;; the fidlowini; ilaya several advertia*- 
iiK-rita Were offerml. whi<-h were rea*-iit»**l hy t!i»* 
*‘ha|H*l. ari«l at the puhlialiera* invitathm their 
viewa were h*‘ar«l with rea|N*ct to them. .All 
thi-w advertiai-nienta were iievertheleaa ordered 

am) were lnHert<*d. ex<‘eptliik' one. which the 
maijHucmeiit reteanlo*! aa dansenuia in ita effect 
owitis to the «-xcited coiidlftoii of file puhllc 
iiiiml. ami which tlie puhlialiera a<*cor<Hm;iv n- 
Ji-*fed. 

.\fter the llrat attempt the Witrhl cha|N*l 
r€H‘<>tftiiE«-*! ami M«**-ept<Nl our aititiule and never 
auaiii *|u«'atiomMl <»iir riahta in the matter. .\a 

a result tlu- Worhl never ran a ceria<»r*-*l ailver- 
tiai-meiit. m-wa Item, or eilitorlal. never left out 
anything at the dictation of a (-ettaor, and 
nevertlie|»»aa iieVer llliaa*-*) ail laaiic. 

Youra truly. 

JOHN NKIStl.N. 

Piihliaher. Tin- W..rM. 

“Shoulil Be Preserved" 
IMit.T A l•uldl-Il.•r: 

I hav«- n-ail many a|M-c{Hl e«lltloiia. hut then* 
an- few that *-aii i-miipan- with your remark 
ahh- Victory Niiml-er. 

It (-'rtaiiily |a hii ai’ldeveiiumt 4»f proii«>unc*‘d 
ability and a|i..nid !h- pr**aerve*I in **v*>ry w«-ll 
re^rulat***! new *.pap«*r*a lilirary for **oiitinuHl 
r*-f*r**m-e to the iiit*-llik'<‘iit »**lltor. 

Tlu- thiklaml Umpiln-r w Nhea you tlu* un*Ht- 
i-'t b.u*-***-a and pn*ai*erlty. Ke«*p up tlu* 
f«-arlea<. way that you hamile ymir puhlication. 

Very trulv vonra. 
W. W. t IIAIMN. ruhllalu-r. 

Apprerialion of Virtory Number 
Kultor ^ Piddiaher: 

Fh'rhl.-* wlahi-a to J<dn In tlu* chorua of coii- 
irratiilatioii --o *lea**rv***lly *lne to your apleiidld 

iiiti-rnatimial «*4lition. whleli liaa hi-i-n the aiih- 
J«*<*t of iiiiatint***! praiae on the part of every 
nii'fiilN-r of our ataff. In our jiidirim-nt no iii<»re 
vahiahle i-ompilatioii of Ita kiml haa ever )N*en 
|a«-U«**1. 

Youra very truly. 
JOHN OTIIKICS. Adverttalim Manai;*‘r. 

Off to Visit Switzerlanil 
(By radio) 

Paris, July 3.—Seventeen American 
journalists left last night for a ten- 
day tour of Switzerland as guests of 
Men’s Tourists Club. While in Switz¬ 
erland the party will have a particularly 
good opportunity to visit and study 
Geneva, the permanent home of League 
Nations. 

Crooks Pose as Press Club Men 
St. I^i is, Mo., July 5.—Tickets at $5 

each for a banquet Saturday at Hotel 
Statler of the “St. Louis Press Club,’’ 
which passed out of existence more than 
two years ago. were sold to business 
men of St. Louis. 

R. J. Bidwell Co. 
Pacific Coast Representative 
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ENDORSE STAR’S PLAN 
FOR CONFERENCE 

Statesmen and Editors Heartily Approve 
Washington Paper's Proposal That 

Representatives o f Industries 
Meet to Agree on Principles 

The editorial proposal of the Wash¬ 
ington (1). C.) Star, that a conference 
representative of all industrial interests 
should be held in Washington to agree 
upon fundamental principles of social 
and industrial justice has been endorsed 
heartily in letters to that newspaper by 
Vice-President Marshall, Secretary of 
the Interior Franklin K. Lane, Former 
President William H. Taft, Charles E. 
Hughes, and hy many newspaper men. 

The Star said: 
“There has been in evidence a great 

national determination that out of the 
sufferings and sacrifices of war there 
should be created a better brotherhood 
among all Americans; that justice 
should be Irutr and the relationship of 
man to man more kindly and sympa¬ 
thetic ; that the .\merican ideal of etiual- 
ity of opportunity should he made a 
practical fact in the life of the republic. 

“The war stirred the depths in men 
as they seldom have been stirred before. 
Their minds were made more plastic 
and their impulses stronger to reach 
out for lietter things. There was and 
there remains a high resolve that one of 
the fruits of the great war shall be an 
.\merica made better for those who toil 
and serve, whether with minds or hands. 
There is less of selfish seeking today 
than ever before, more of a real willing¬ 
ness to accord to the other man all that 
to which he is entitled. 

“The Star believes the time now has 
come when such a conference should he 
called. It has asked leading men here 
in Washington and throughout the 
country for expressions of opinion as 
to the desirability and practicability of 
the plan. The replies, coming in hy 
mail and telegraph, are favorable—with¬ 
out one dissenting voice. 

"There may not be exact unar-mity 
as to the best method of procedure or 
the results to be arrived at, hut there is 
no dissent from the belief that this great 
opportunity should not be allowed to 
pass hy without a sincere and patriotic 
effort to crystallize it into lasting good 
for the nation.’! 
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Canadian Press Clippings 
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tion* of CANADA. 
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VERDICT AGAINST HOUSTON POST 

Former Governor Ferguson Secures 
$10,000 Damages for Libel 

Hocston, Tex., July 5.—Ex-Governor 
James E. Ferguson of Texas was 
awarded $10,000 damages hy the jury 
in the district court here Wednesday in 
his suit for $100,000 against the Hous¬ 
ton Post because of alleged libelous 
matter printed by the paper during the 
last gubernatorial campaign. The suit 
was based on resolutions, which the 
paper printed as adopted by a political 
club at Columbus, Texas, in which the 
loyalty of Governor Ferguson was at¬ 
tacked. 

The Post contended that the resolu¬ 
tions were “news," whether the allega¬ 
tions were true or not. Five suits are 
still pending against the Chronicle, total¬ 
ing $500,000, and another $100,(XK) suit 
against the Post. 

EDITORS SEEK HIGHER PAY 

Appeal Is Made to Industrial Courts by 
Australian Writers 

Editors and news writers on 125 
weekly atul monthly papers in New 
South Wales, Australia, have appealed 
to the State Industrial Courts to order 
an increase in their salaries. 

The petitioners ask that hereafter the 
weekly pay of an editor he $60; of a 
sub-e(litor, $40; of a “senior journalist,’’ 
$35; of a “general journalist,’’ $25; and 
of a “junior journalist,” $20. They also 
ask that the working week he limited to 
44 hours, with one and a half days off 
each week, the half day to begin not 
later than 1 o’clock in the afternoon. 
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PENNSYLVANIA 
An Ideal Marketing Area 

280 Miles Long 158 Miles Wide 
8,250,000 People 

10 Cities of Over 50,000 population 

13 Cities of Over 20,000 and under 50,000 population 

The 1920 production of Pennsylvania, conservatively estimated, will be 

$2,627,000,000 in manufactured products 

150,000,000 tons of bituminous coal 

95,000,000 tons of anthracite coal 

22,000,000 tons of coke 

8,000,000 barrels of petroleum 

63,000,000 bushels corn 

35,000,000 bushels oats 

30,000,000 bushels potatoes 

25,000,000 bushels wheat 

12,150,000 bushels apples 

6,500,000 bushels buckwheat 

4,425,000 bushels rye 

4,500,000 tons hay 

60,000,000 pounds tobacco 

A territory that PRODUCES like this ean CONSUME 
equally well 

Try YOUR goods in this territory. Try these daily newspapers to cover 
this territory for you, get NEXT to the people of Pennsylvania through the 
DAILY NEWSPAPERS that THEY read, the daily newspapers that co-oper¬ 
ate with YOU. 

2,500 10,000 2,500 10,000 

Circulation lines lines Circulation lines lines 

Allentown Call (M). . 22,175 .03 .03 Lebanon Daily News. ... 8,349 .0179 .0179 

*Altoona Mirror (E). . 23,676 .04 .04 New Castle News (E). ... 13,411 .025 .025 

Altoona Times (M). . 14,940 .025 .025 Oil City Derrick (M) . ... 6,135 .023 .018 

Bethlehem Globe (E). . 6,766 .025 .025 Philadelphia Record (M) . ...123,277 .25 .25 

‘Chester Times & Republican (M&E). 14,177 .04 .04 Philadelphia Record (S) . ...133,680 2S .25 

Connellsville Courier (E).... 6,888 . .015 .025 Pittsburgh Dispatch (M) . . I C .12 .08 

‘Easton Express (E). . 11,096 .02 .02 Pittsburgh Dispatch (S) . .19 .14 

Easton Free Press (E). . 15,455 .0285 .0285 Pottsville Republican (E). ... 10,797 .0329 .0329 

Erie Herald (E) . . 8,632 .02 .02 Scranton Republican (M). ... 27,130 .08 .07 

Erie Herald (S) . . 8,491 .02 .02 Scranton Times (E) . ... 36,861 .08 .07 

Harrisburg Telegraph (E).... .28,910 .045 .045 West Chester Local News (E). ... 11,926 .03 .03 

Johnstown Democrat (M) .... . 9,841 .03 .025 Wilkes-Barre Times-l.eailer (El.... ... 19,376 .05 .035 

Johnstown Leader (E) . .015 .015 York Gazette (M) . .... 15,026 .03 .03 

Lancaster Intelligencer & News-Jour- Government statement April 1st, 1919. 

nal (M&E) . .22,018 .05 .05 •A. B. C. statement April Ist, 1919. 
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To the Newspaper Publishers 

of the United States 

In anticipation of the future 1 have had a firm of accountants 

prepare a set of suggested standardized blanks for keeping track 

of newspaper office expenses and ascertaining basic cost figures 

for comparative use. 

1 have advocated such a plan in the A. N. P. A. since 1915 

without result, so after securing office forms used by some fifty 

daily newspapers of various potentials I asked the accountants 

to produce a form that would include most of the desired 

details. 

Proofs of the new forms are now being submitted by me to 

1,000 publishers for suggestions. 

If you have not received a set and are interested, please write 

for one at once. 

Just as soon as 1 receive the come-backs I will put the forms 

finally adopted as standard into shape to send to all publishers 

and be able to produce figures of great use to the industry. 

Let our newspapers make the most of the present sunshine 

and by reason of dependable, available knowledge and experi¬ 

ence be able to rise beyond anything that may happen in the 

future. 

Member 
A, B. C. 7. THE NEW YORK GLOBE Now 

180,000 a Day 

lASON ROGERS, Publisher 




