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CAUGHT WITH GOODS. 

TELEGRAPH OPERATOR WHO 
HAD BEEN STEALING NEWS 

IS ARRESTED. 

Melyille E. Stone Beits the Hook and 
Lends His Fish in the Globe Office 
in the Person of Henry Linder, e 
Telegraph Operator, Who Had For¬ 
warded Bogus Dispatch to Ticker 
Company, and Is Held for Trial. 

Melville E. Stone, general manager of 
the Associated Press, has for some time 
been convinced that A. P. dispatches 
were being stolen and distributed by the 
other news agencies, and so last Sat¬ 
urday he went fishing with a choice 
piece of bait and at the first cast of 
his line landed the thief, in the person 
of Henry Linder, a Postal Telegraph 
operator, assigned to duty in the office 
of the New York Globe. Linder was 
arrested and on Wednesday was held 
for the grand jury by Magistrate F. B. 
House at the Tombs Police Court, under 
Section 552 of the Penal Code which 
provides for the punishment of a per¬ 
son who reveals the contents of a tele¬ 
graphic message to a person other than 
to tile one for whom it is intended. 

The bait employed was the following 
message: 

PETROGRAD, Soy. 27.—The Russian 
dreadnaught FHba, formerly the Ismail, 
atrUiing a mine in the Gulf of Finland, is 
a complete lose, with 450 liyes. 

ADD PETROCTRAD UNDER DASH—LOSS 
OF FLIBA.—The Ismail was one of four 
Baltic dreadnaugbts laid down at the Kron¬ 
stadt yards in 1012. She had a displacement 
of 28.000 tons and carried nine 14-inch guns 
and twcnty-5-inch. 

The dispatch was bogus. There is 
no Fliba in the Russian Navy. The 
name was cryptic. By substituting for 
the initial consonant the consonant fol 
lowing it in fhe alphabet and for the 
two vowels the vowels following the 
word becomes “Globe.” 

One of the humorous incidents con 
nected with the publication of the Flibia 
message in the Evening Sun was the 
appearance in that newspaper of a cut 
and description of the Russian ship 
which did not exist. 

Before the dispatch could be printed 
in the Globe an order came from the 
Associated Press to kill it. 

The message was transmitted at 9.26 
a. m. Saturday by John C. Bates, an 
A. P. operator to G. H. Boothby anoth¬ 
er A. P. operator in the Globe office. 

Ten minutes after Bates had trans¬ 
mitted the message it appeared on the 
tickers of the Stock Quotation Company, 
a corporation, with offices at 26 Beaver 
street, and within two hours jt was 
printed in the Evening Sun under the 
page-wide heading, "New Russian Bat¬ 
tleship Is Destroyed bv a Mine.” It 
also appeared in the Evening World, 
Evening Journal and Evening Telegram. 

According to Boothby’s affidavit. Lin¬ 
der "cut in” on the wire so that both 
he and Linder received the message at 
their respective keys. Linder trans¬ 
mitted it immediately to the ticker ser¬ 
vice 

Linder was arrested by Charles J. 
Pender, superintendent of the Pinker¬ 
ton detective agency, and Thomas Don¬ 
ahue, who took him to the Tombs Court 
where he was held under $5,000 bail 
until December 1 for examination. 

The Evening Sun killed the story in 
1 later edition and published a state¬ 
ment that the message had been .sent 
out by the Central News of America. 
J. B. Shale, president of that organiza¬ 
tion sent to the New York Times, and 

KARL H. VON WIEGAND, 
Manager of the Berlin Office of the United Pre.ss Assikiation.s. 

U. P. SCORES BIG BEAT. 

VON WIEGAND, BERLIN CORRE¬ 
SPONDENT, INTERVIEWS 

CROWN PRINCE OF 
GERMANY. 

Dispatch Aroused Great Interest Both 
Here and in England—London Pa¬ 
pers Reproduced It with Editorial 
Comments—^Von Wiegand, an Amer¬ 
ican, Who Worked on San Fran¬ 
cisco Newspapers. 

If there is anything a real live news¬ 
paper man loves it is a whacking big 
beat—not one of the little measly kind 
that don’t amount to a Hannah Cook, 
but one that, in the words of Theodore 
Roosevelt, makes you exclaim, “By 
George, that’s fineT’ Beats of this kind 
are as scarce as strawberries in the 
Great American desert. Therefore, 
when one turns up, it creates more talk 
than a church sociable. 

The greatest beat of the European 
war printed in America thus far was 
scored on Monday by' Karl H. Von 
Wiegand, manager of the United Press 
bureau in Berlin. It was a several- 
thousand-word report of an interview 
with the Crown Prince of Germany 
which Von Wiegand himself secured. 
The article was forwarded to the clients 
on that day and appeared in the after¬ 
noon papers in first-page position with 
big headlines. It created a sensation 
because it contained the frank views of 
Emperor William’s successor to the 
throne. He denied that there had been 
a war party in Berlin that had pre¬ 
cipitated the conflict in whch nearly 
all Europe is now involved. He was 
grieved at the attitude of the press and 
people of the United States toward Ger¬ 
many and could not understand why it 
should be blamed for the war. 

The dispatch was cabled to London 
and appeared under the United Press 
copyright line in all the papers of the 
British metropolis, with the exception 
of the Telegraph and the Post, and the 
leading provincial dailies. The editorial 
comments on the interview compli¬ 
mented Von Wiegand for his enterprise 
and ability in securing it. 

The Birmingham Post, in a lengthy 
editorial, says; “We are almost tempted 

- in our admiration of Von Wieaand’s 
performance to say we should like to 
know him despite the forbidding sound 

presumably all the other New York BIRD BUYS BOSTON PAPERS, performance to say we should like to 
newspapers a letter saying that it did - know him despite the forbidding sound 
not furnish the dispatch to the Evening Take* Over the Advertiser and Rec- name.” The London Express. 
Sun. J ■ p Tk— A. Ralph Blumentbal editor, characterized 

The United Press did not send the the interview as Germany’s latest at- 
Flibia dispatch to its clients. Independent Newspapers. tempt to influence American opinion. 

In the hearing before magistrate Charles Sumner Bird, twice Progres- Karl H. Von Wiegand, whose bril- 
House on Tuesday Kent Cooper, traf- sive candidate for governor of Massa- achievement has brought to^the 
fic manager of the Associated Press, chusetts, has purchased the Advertiser United Press many compliments, is not 
testified that following his arrest on Newspaper Company, which publishes ^ native of Germany, as one might con- 
Friday Linder had asserted in Cooper’s the Boston Advertiser and the Boston elude from his name, but an American, 
presence that he received $4 a week Evening Record. having been born in Phoenix, Arizona, 
from a man named Rice, who, he said. Francis W. Bird has been appointed Ke began his newspaper career as a 
was telegraph manager for the New publisher and George D. Dutton, treas- ^rrespondent of various New York, 
York News Bureau. urer. Mr. Bird announces that he will Kansas City and San Francisco papers. 

George H. Boothby, Associated Press have no active part in the conduct or ^ o*' local staff 
operator in the Globe office, said: management of cither paper. Examiner of the latter city. 

“One morning when I went to work In an editorial in Tuesday’s issue of *^nen the Los .Angeles Examiner was 
I found a ‘jacld wedged into the key- the Advertiser Mr. Bird says: started, he was a member of the Icxal 
board on which I received the dis- “It is our aim in both papers to Japanese-Russian 
patches. I traced it out, and found that maintain an honorable tradition and to P" Wiegand was cable editor of 
it connected Linder with my circuit, establish a name for liberal and inde- k’ * u " ^- , •* scored a 
When I asked him about it he said that pendent journalism that shall hold it- ^ nerkelv airship disaster, 
he wanted to get in on my messages self free from alliance with any party, :.,.f "P®* jP this country. He 
for practices, as the Associated Press any group, any special interest.” t u of Francis 
work is rapid and is very good practice. The Daily Advertiser has been estab- when he 
On Monday of last week I saw two tele- lished many years. James W. Dunphy ”i ^ 
graph instruments on Linder’s desk, and was president and publisher of the a^‘ a 

while I was examining them one of company up to the time of Mr. Bird’s Pre« 
the instruments ticked out, ‘Give us purchase of the property; Guild A. k ^ 
some news.’” Copeland was editorH. Adams, nf SfUnited pJf 

Magistrate House held Linder for the business manager and secretary, and !,•„ as mamger of ’ th? U “ burti^J 
grand jury. Henry Parkman, treasurer. there in 1911. He is about> years Sf<L 
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WHY CHURCHES FAIL. 

AD CLUB COMMITTEE’S KEEN 

ANALYSIS SHOWS DEFECTS 

IN THEIR SERVICE. 

Too Few Customerc for Size and Ez- 

pense of Establishments — Gross 

Sales Don’t Pay Running Expenses 

—^Adrertising will Help for a Time 

and then the Rocks—None of You 

Are Delivering the Goods. 

(Special Correspondence.) 
San Francisoi. Xov. 21.—Recently 

members of a San Francisco church 
federation requested the local .\d Men’s 
Oub to investigate and render a re¬ 
port oh why the church attendance was 
falling off and to explain the reasons 
for the steadily decreasing financial 
support afforded these institutions, with 
suggestions as to plans that might 
operate for an improvement in this un¬ 
fortunate state of affairs. The ad club 
rendered its expert opinion this week, 
which has caused quite a stir in this 
vicinity and, incidentally, has consider¬ 
ably peeved the pastors of several local 
churches. Since the rendition of the 
report, the church leaders claim they 
were bunked, stating that a certain 
member of the investigating committee 
was a member of the Christian Science 
Church. However, be this as it may, 
these same church leaders will un¬ 
doubtedly find in the report much to 
ponder over during the dark days. 

In the first place the ad men’s com¬ 
mittee. composed of H. G. Barkley, 
Louis A. Colton, F'rederic S. Nelson, 
Arthur J. Brunner and W. P. Russell, 
after an eleven-week survey of the situ¬ 
ation. found too much invested in 
building and fixtures for the volume of 
business, the number of members and 
average attendance. 

“Your records show you haven’t 
enough customers for the size and ex¬ 
pense of your establishments and that 
those you do have on your books ate 
only 8 to 27 per tent, paying customers, 
and less than that are repeaters. The 
gross sales, your total receipts from all 
sources, don’t pay your running ex¬ 
penses, which proves conclusively that 
something is wrong. They don’t come 
back and bring a friend, which is the 
best kind of advertising, because you 
didn’t make good with your oppor¬ 
tunities when you had them within 
your doors. You had a chance, per¬ 
haps many chances, to make good mem¬ 
bers of your auditors, but you didn’t 
do it—they didn’t get satisfaction. Isn’t 
it because you are many years behind 
the times ? 

“From your own figures and the faith¬ 
ful investigation of this committee 
none of you are delivering the goods! 
You preach generalities of today or 
ancient theological doctrines. 

“You tell of the omnipotence of God, 
but point no way by which we can. as 
His children, unfailingly draw upon 
that power for protection or benefit. 
You know there is a source of power 
for good, but are unable to direct us 
how to get k. As a matter of fact, 
you yourselves don’t draw from it. 
though you tell of its being, otherwise 
there would be no lack of support to 
your organization if the tendency of 
the work is towards God. 

"You have the greatest proposition on 
earth, the marketing of spiritual under¬ 
standing, but you aren’t acquainted with 
your stock and haven’t a selling talk. If 
you knew your goods and had the gift 
of presenting them to mankind your 
churches would have overflow meetings. 
Is it not possible you have overlooked 
the saving grace taught by the Master, 
the value and the uses of which having 
escaped from your thinking? 

“Is it not a fact that your church 
members have not found the spiritual 
help they craved, and have not been 
aided by their ministers in this direc¬ 
tion to find God ? Otherwise there 
would not be 64 to 94 per cent, of your 
seats vacant. 

“Now, bow can conditions be im¬ 
proved? Wifl advertising do it? Yes, 

What Is the Matter With the 
United States? 
By Herbert N. Casson. 

In Associated Advertising for December. 

H.AT is the matter with the United States?” 
As I have been residing in London since the begin- 

" ” ning of the war, I have been hearing this question 
asked on all sides. I have never heard any satisfactory answer. 
No one seems to know. 

Why are the American factories not running night and day? 
Why are the railroads not opening up new territories and getting 
ready for the millions of immigrants who have already made up 
their minds to leave Europe as soon as the war is over? 

Why are there not fifty American drummers in London right 
now, trying to sell $200,000,000 worth of American goods in place 
of the goods that were bought last year from Germany and 
Austria ? 

Why have advertisers become quitters, just at the time when 
their advertisements were most needed and most effective in 
cheering on the business forces of the United States? 

From the European point of view, the United States is a haven 
of peace and security and prosperity. It has no troubles that it 
dare mention to Belgium or Austria or France or Germany or 
Servia or Great Britain or Russia. 

Every tenth Briton has enlisted. Every tenth Frenchman is at 
the front. Every tenth Belgian is dead. What does the United 
States know of trouble? 

If I could afford it, I would charter the Mauretania and Lusi¬ 
tania, and convey a party of 5,000 American Advertisers to 
Europe for a trip of education. I would give them a week in 
London, a week in Paris, and a week in Antwerp. 

I would let them look at the United States from the scene of 
war. I would give them a look at real trouble. I would let 
them .see trains, ten at a time, five minutes apart, packed with 
the maimed and the dying. 

I would let them hear, from fragnientary survivors, the incred¬ 
ible story of battlefields 150 miles wide, and armies that are 
greater than the entire population of Texas. 

I would let them see graves 100 yards long and full, and 
Belgium, the country that was, nothing now but 12,000 square 
miles of wreckage. 

Then, when they began to understand, to some slight extent, 
the magnitude and awfulness of this war, I would say to them: 

“Now go back and appreciate the United States. Realize your 
opportunities. Don’t start digging trenches when nobody is firing 
at you. Don’t fall down when you have not been hit. Don’t be 
blind to the most glorious chance you have ever had in your life. 

“Go back aod advertise. Get ready for the most tremendous 
business lx)om that any nation ever had. Build your factories 
bigger. Train more salesmen. Borrow more money. Go ahead, 
and thank God that you are alive and that your family is alive, 
and that you are living in a land that is at peace, at a time when 
nearly the whole world is at war.” 

for a very short time; and then the 
rocks again. Our association stands 
for truth in advertising, and while our 
efforts may be directed by the princi¬ 
ples of truth, yon have failed to bring 
the message home to the people, and 
this, in our opinion, is the main cause 
of your non-success. Understand, we 
do not class your work as useless, but 
it is misdirected, or mostly so; other¬ 
wise it would have the support of the 
public. Every true, legitimate enter¬ 
prise is successful in a greater or less 
measure, but yours appears to be a fail¬ 
ure. The dealer who goes behind 
month after month has to change- his 
system or become bankrupt. You must 
change your methods by teaching the 
lessons of Christ, for by your works 
you are judged, and your works vfon’t 
seem to result in as much benefit at 
the present time as your desire. 

“We cannot, under our banner, en¬ 
courage an enterprise of any .kind 
where we are satisfied the proposition 
is wrong. If the owner is agreeable 
to alterations that will eliminate mis¬ 
takes, we would then lend our talent 
toward increasing the scope of its use¬ 
fulness. This we will be glad to do for 
your organization, either collectively or 
individually, as such time when you 

have corrected the faults that appear 
to us. should you then find any need of 
our services, which we greatly doubt. 
We truly believe that when the gospel 
is preached with the mind that was in 
Christ Jesus, you will have solved your 
own problem.” 

Bennington’s Lectures on Dante. 

.\rthur Bennington, of the New York 
World, on November 12 at the New 
York University delivered the first of a 
course of five lectures on Dante. The 
addresses, which are given Thursday 
afternoons at four o’clock, are as fol¬ 
lows : 

Nov. 12—Vita Nuova—The Romance 
of Beatrice; Youth of Dante. 

Nov. 19—II Convito—Beatrice Forgot¬ 
ten ; Dante’s Passion for Philosophy; 
Public Life and Exile of Dante. 

Dec. 3—Divina Commedia I—Repent¬ 
ance of Dante; Story and Symbolism of 
the Inferno. 

Dec. 10—Divina Commedia II—Bea¬ 
trice Regained; Dante Forgiven; Story 
and Symbolism of the Purgatoric. 

Dec. 17—Divina Commedia III— 
Apotheosis of Beatrice; Story and Sjrm- 
bolism of Paradise; Last Years and 
Death of Dante. 

WASHINGTON TOPICS. 

Ogden MtlU Reid Seeks Court Ruling 

on Responsibility for Loss of 

His Automobile. 

(Special Correspondence.) 

Washington, D. C., Dec. 3.—Ogden 
Mills Reid, of the New York Tribune, 
has asked the Supreme Court of the 
United States to determine who is re¬ 
sponsible for the loss of his three thou¬ 
sand dollar automobile which was 
dropped in New York Harbor when 
being unloaded from the ship which 
brought it from England. 

He paid an express company $150 
for its transportation to New York. 
The express company paid a smaller 
sum to an international freight trans¬ 
portation company, which in turn paid 
a stevedore company for unloading the 
car. The automobile was damaged 
while being unloaded and was dropped 
into the harbor. Mr. Reid wants to 
hold someone of the three companies 
responsible for the damage to his 
machine. 

The case of George Burdick and 
William L. Curtain, of the New York 
Tribune, plaintiffs in error against the 
United States, who have been held in 
contempt by the New York courts for 
refusing to answer certain questions 
propounded by the court, will be heard 
by the Supreme Court of the United 
States on December 7. 

Philander Johnson, of the Washing¬ 
ton Star, is suing several New York 
theatrical managers for plagiarizing his 
play, “Dr. Fakewell.” He claims that 
the play, “The Beauty Shop,” was 
stolen in part from his manuscript of 
“Dr. Fakewell.” The case is now be¬ 
ing heard by one of the District courts. 

The new Congressional directory, out 
on Monday, notes several changes of 
importance that have taken place in 
the roster of Washington correspond¬ 
ents since the last directory was issued. 
Among the more important changes it 
will be found that Bond P. Geddes has 
succeeded Perry Arnold as chief of 
the United Press bureau, Mr. Arnold 
becoming general news manager of the 
U. P. W. A. Crawford is the manager 
of the Central News Association which 
makes its appearance in the directory 
for the first time, and with him is 
associated M. Jameson, Nelson M. 
Sheppard, \. L. Geiger, C. -S. N. God¬ 
win and O. F. Schuette. 

The name of Brice Claggett appears 
in the directory for the first time as 
a member of the Associated Press staff. 
John C. O’Laughlin is the chief of the 
Chicago Herald bureau, and Arthur S. 
Henning is in charge of the Chicago 
Tribune bureau since the shakeup among 
the Chicago papers is shown by the di¬ 
rectory. 

Other names to appear in the di¬ 
rectory for the first time will be Harold 
B. Johnson, .\lbany Knickerbocker 
Press; William F. Keohan, chief of the 
New York Tribune bureau; Paul Woo¬ 
ten, New Orleans Times-Picayune; 
Cornelius O’Connor. International News 
Service; Martin W. Bethke, assistant 
New York Staats-Zeitung bureau; Med- 
erick Fitzpatrick, assistant Minneapolis 
Tribune bureau, and Wallace B. Mac- 
namee, assistant to Thomas F. Logan, 
chief of the Philadelphia Inquirer 
bureau. 

Innovation in Musical Critic*. 

The Chicago Tribune has made an 
innovation in its department of musical 
criticism by appointing a layman in¬ 
stead of a professional musician to the 
post of musical critic. T-he new man 
is Ronald Webster. His criticisms have 
not met the satisfaction of the profes¬ 
sional musicians and the Society of 
American Musicians registered a com¬ 
plaint. Tliis led the Tribune to give 
the reasons for its change which are 
that it is not customary to hire actors 
for dramatic critics nor ball players for 
baMball reporters, so why musicians for 
musical critics. The great general public 
has to be considered as well as the small 
professional circle. 
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BOMB TO WORLD MAN. 

Photographer Taggart ReceiToil It 

But Was Warned by Telephone 

of Its Dangerous Nature 

and Took Precautions. 

Frank Fearless Taggart is the New 
York World’s indoor photographer, and 
he’s a good one who loves life and 
peace and plug tobacco and who’s con¬ 
science is so clear that he has been 
known to declare that he fears neither 
man nor devil. Until recently, because 
of some of his lightly dropped remarks, 
it was thought that he would handle 
dynamite or any other high explosive 
Of would snuff out the fuse of an in¬ 
fernal machine with careless indifference 
to personal danger. Perhaps it was be¬ 
cause brave men are always suspected 
of bluffing, or maybe it was merely be¬ 
cause of the sinister suspicion which 
artists have that photographers are pre¬ 
varicators, that a Solomon-like test of 
Taggart was made a few days ago. 

With some Chinese matting, a tin box 
and six inches of insulated electric lamp 
cord the brilliant artists of the World 
made a “phony” bomb that would have 
brightened the eyes of an anarchist. 
The blackhanders, of whom Van Ben- 
thuysen was the chief, then sent the 
awful machine up to Mr. Taggart with 
instructions to photograph it and make 
a two-column velox print. The boy 
who carried the infernal contraption re¬ 
marked as he carefully handed it to 
Taggart, “Say, Tag., if that thing busts 
you’ll muss up this place, all right!” 
Taggart said things which no self-re¬ 
specting newspaper would print. 

HE TOOK NO CHANCES. 

Taggart is fond of babies, but he 
never handled one as tenderly as he 
did that bomb. A snowflake alights no 
more softly than did the deadly missile 
when it left the brave photographer’s 
hands to rest on the end of a stout 
table in his gallery. 

In the meantime, Charlie Somerville, 
the World’s star cut-up, went to an 
editorial room ’phone and called Tag¬ 
gart. 

Was this the photograph gallery of 
the World? It was. Was this Mr. 
Taegart, the photographer? It was. 
Well, then, some blanked fool in the 
Bureau of Combustibles had loaned to 
a World reporter, to be photographed, 
one of the most dangerous, hair-trigger 
bombs ever seen in the bureau. Had 
Taggart seen it? Taggart, after a sud¬ 
den gulp, said he had, adding that it 
was now only three feet from him. 
Then he gulped again, swallowed half 
of his plug cut, and listened for more. 
Was there any vibration to that part 
of the World Building? There was. 
Did the men in the gallery walk softly? 
They had not heretofore, but they 
would, replied Taggart; in fact, they 
would keep out until he let them in, 
swore Taggart. All right, then, hold 
the bomb till officers could come from 
the bureau to take it away, for if the 
blankety-blank thing exploded Taggart 
would go swiftly to the place reserved 
for photographers, heaven presumably, 
and it would take six months to repair 
the Pulitzer Building. Good-bye. 

EVENTS MOVED RAPIDLY. 

Taggart, talking to himself, perhaps 
praying softly, sank limply on his three- 
legged stool and wiped his damp fore¬ 
head with a page of the Evening World. 
He was rapidly reviewing the past con¬ 
duct, and seeing a vision of St. Peter 
turning to the “T” list in a big ledger 
at a pearly gate when an office boy 
came in, slammed the door, knocked 
over a jar of hypo and was stamping 
upstairs to the camera gallery when 
Taggart grasped him by the neck and 
said: “You little fool” (with a double 
adjective) “don’t you know better than 
to come in like that where’s there’s a 
bomb?” “Who’s a bum?” retorted the 
boy indignantly. “Get out and stay 
out,” roared Taggart—and the boy went 
back to the art room to report progress. 

The suspense was ended and the cli¬ 
max reached when Van Benthuysen, 
who was followed softly by several fel¬ 

low conspirators, went with a long, 
rolled map to Taggart’s gallery and 
commenced to unroll it dangerously 
near to the death box. “Keep that 
thing away from here! Don’t let it 
touch that bomb!!” Taggart yelled. 
“What bomb?” asked Van, as he swung 
the big map around and swept the in¬ 
fernal machine to the floor. 

Taggart, at Van’s first motion, leaped 
into his dark room and slammed the 
door. He yelped something but there 
seems to be doubt as to his exact words 
except that they were personal and were 
directed against Van Benthuysen. A 
minute later the hoots and guffaws of 
the bunch, coupled with the fact that 
the World dome had not been torn to 
pieces, led Taggart to poke out his 
head and remark with trembling voice: 

“You fellows think you’re smart; 
mighty smart, don’t you? Well, you 
may as well know that I was ‘on’ to 
your little game from the start, but I 
just wanted to see what idiots you’d 
make of yourselves! Now get out, and 
let me do my work!” 

And since then Frank Fearless Tag¬ 
gart has told more than forty people 
how he fooled that “art room gang.” 

S. F. EXAMINER’S BIG BEAT. 

How the Paper Saved the Lives of 

Hanalei Wreck Victims. 

The San Francisco Examiner scored 
a beat upon the occasion of the wreck 
of the steamer Hanalei on the sput of 
Duxbury Reef last week, when sixteen 
persons were drowned, which, from a 
humanitarian view, is deserving of most 
worthy mention. 

When it was first learned that the 
vessel had struck the reef and that help 
was impossible from nearby steamers 
owing to dangerous rocks at this point, 
the Examiner hired a big motor truck, 
secured a full crew of men from one 
of the local life-saving stations and 
rushed the outfit over thirty miles of 
treacherous Marin County roads in the 
dead of night, to a shore point just 
off the scene of the wreck. 

As a result of the life-saving equip¬ 
ment thus transported and the heroic 
work of the crew, about twenty men 
and women were taken off the wreck 
and landed at this point. These men 
and women owe their lives to the di¬ 
rect efforts of the Examiner, whose 
editor was equal to an emergency that 
baffled marine men; an editor who 
knew how to act and act quickly. Re 
porters who accompanied the expedi¬ 
tion obtained exclusive interviews from 
the persons saved and photographers 
made a number of most valuable pic¬ 
tures of the wreck. 

Daniels Dines with Amateur. 

Josephus Daniels. Secretary of the 
Navy and editor of the Raleigh News 
and Observer, and Postmaster Praeger 
of Washington, former correspondent 
for Texas newspapers, and a number of 
prominent officials of the District and 
nearby States, threw off the dignity of 
their official life and discussed with boy¬ 
ish enthusiasm their efforts in the field 
of journalism “forty” years ago at an 
informal banquet of the Amateur Jour- 

"ost at Ranushers in 
Washington last Monday. Most of those 
present had copies of their little six by 

' -'’d nroudly related stories 
of the days when they were boy editors. 
Among others present were Edwin H. 
Smith, collector of amateur journals; 
Henry L. Bryan, editor of the United 
States Statutes; C. Fred Crosby, editor 
of “Tobacco,” a New York trade paper; 
Gus A. Echuldt, and John Feeney, pub¬ 
lisher of the International Bookbinder. 

Gowan Lease Dismissed. 

The case against Hyde Gowan, editor 
of the Pink ’Un. Bakersfield, Cal., 
charged with sending obscene matter 
through the mails, has been dismissed 
by United States Commissioner W. E. 
Simpson Gowan reprinted an article 
in his paper, first published in a Lon¬ 
don paper in the seventies, which caused 
all the trouble. 

MATTHEWS **THE BOSS” 
School of Journalism Students’ 

Views of Columbia’s Teacher 

of Technique. 

By Joe A. Jackson. 

Newspaper work sours some people. 
After a man has stuck his pencil into 
every form of wickedness, graft, mis¬ 
ery and pain in this little old world, he 
is apt to become a pessimist. Socialist, 
anarchist, or a reformer. That may be 
the climax or the anti-climax, which¬ 
ever way you want to take it. He is 
likely to see the hole instead of the 
doughnut. 

If a man runs around all over the 
country and delves into every sort of 
human activity in the hope of finding 
something which will interest newspaper 
readers, he is likely to learn something 
worth while. In fact, he can’t help it, 
unless he has a dum-dum brain. (A 
dum-dum bullet spreads and scatters 
when it strikes anything hard.) 

To abandon the realm of generaliza¬ 
tions and incidentally to introduce the 
raison d’etre of this article, Franklin 
Matthews is a newspaper man—also a 
teacher. He was a newspaper man be¬ 
fore he became a teacher, which again 
you may take as climax or anti-climax, 
depending upon whether or not you are 
a journalist or a pedagogue. At present 
Mr. Matthews is professor of newspaper 
technique in the Columbia School of 
Journalism, New York City. If he is 
a professor, why are the students call¬ 
ing him “Boss,” as if he were a ward- 
heeler ? 

AN APOSTLE OF JOY. 

And this leads us back to the gen¬ 
eralizations with which we started. The 
first was that newspaper work often ef¬ 
faces the bump of optimism and cheer¬ 
fulness from a man’s cranium. At this 
point enters Franklin Matthews, apostle 
of joy, and one of the most rotund little 
sunbeams in captivity, as the striking 
exception. For be it known by these 
presents that said Matthews can dis¬ 
seminate more smiles and good cheer to 
the square inch of his buxom physique 
than three wagonloads of monkeys in a 
circus parade. Like most comparisons 
this one is not apt, for the monkey 
anjuses by his physical gymnastics, while 
the “Boss” would probably come to grief 
if he should try to hang from a trapeze 
bv his left hind leg. He (meaning the 
“Boss”) amuses, cheers, inspires, in¬ 
vigorates and teaches by his mental and 
physiognomical contortions. 

Now. to take up the second premise, 
about the amount of knowledge which 
the newspaper man picks up. In the 
present case the bits of information are 
like the fleas on the butcher’s dog—nu¬ 
merous and active. The “Boss” has 
delved into nearly every sort of thing 
that is capable of being delved into, hns 
given nearly every country on the globe 
the once-over, has made investigations 
and has been investigated, and has ac¬ 
quired a college degree, which is climax 
or anti-climax, according to your own 
tastes. 

SKETCH OF HIS CAREER. 

The subject of these incongruial re¬ 
marks was destined from his infancy to 
be a good newspaper man. How often 
have we been told that newspaper men 
are born, not made! He fills this first 
essential admirably, as he was born on 
May 14, 1858, at St. Joseph, Mich. With 
the exception of being born and not 
made, his prospect for success wasn’t 
particularly rosy as he had to shield 
himself from tlie “stings and arrows of 
outrageous fortune” as soon as he was 
big enough to hold a shield. Shorn of 
its rhetoric, this means that he had to 
enter single-handed into the battle of 
life almost as soon as he can remem¬ 
ber. But what cared he for stings and 
arrows? His philosophy was, is, and 
ever shall be to grapple the demon woik 
by the throat, strangle the life out of 
it, and then tell the boys a good story 
which will keep them in good humor for 
the rest of the day. 

A college education somehow edged 
its way into the life of this militant 
apostle and he was graduated from 

Cornell University in 1883 with an A.B. 
degree. The next year he went back 
and took ^aduate work in history and 
English. For the next three years ne 
was lecture agent for J. B. Pond. And 
after that he found the work for which 
he had been born, not made. From 1886 
to 1890 he was reporter, then cor¬ 
respondent and finally an editor of the 
Philadelphia Press; editor on the New 
York World, 1890; reporter and travel¬ 
ing correspondent for the New York 
Sun, 1890-1912; assistant editor New 
York Times, 1912-1914; night city ed¬ 
itor of the New York Times, 1913; and 
since that time associate professor of 
journalism in Columbia University. 

In addition to innumerable columns 
of newspaper matter, he has written two 
books, “Our Navy in Time of War” and 
“The New Born Cuba.” The material 
for both of these works was obtained 
first hand while acting as a correspond¬ 
ent. He was one of the correspondents 
who accompanied the United States fleet 
in its cruise around the world. 

His advice to would-be journalists is : 
“Watch your words.” He can put near¬ 
ly every word in the English language 
into its proper pigeon-hole and he in¬ 
sists that his students shall learn to do 
likewise. 

He is too human to be called profes¬ 
sor. He is too familiar to be called 
Mr. He is not promiscuous enough to 
be called father. So the students call 
him “Boss,” the wherefore of which 
this article started out to explain. 

HAVERHILL HERALD QUITS. 

Suspend* Publication After Petition 

in Bankruptcy Had Been Filed. 

After a year’s struggle for existence, 
the Haverhill (Mass.) Herald has sus¬ 
pended publication. This action fol¬ 
lowed the filing of a petition in bank¬ 
ruptcy by the stockholders two weeks 
ago. The petition showed that the 
liabilities of the Herald Company were 
$46,293 and the assets $33,400. 

Of the indebtedness $25,652 repre¬ 
sents the claims of about 100 unsecured 
creditors. Among them are the Inter¬ 
national Paper Company, New York, 
$1,864; International News Service, 
New York, $952, and the Lanston 
Monotype Company, Philadelphia, $1,- 
789. The company owes $20,145 to se¬ 
cured creditors. Among them are R. 
Hoe & Co., New York, $6,7M, and the 
Lanston Monotype Company, Phila¬ 
delphia, $13,100. 

The Haverhill Herald Company was 
formed a little more than a year ago 
by DeMont Goodyear and Albert H. 
Amazeen. James H. Smythe, of Bos¬ 
ton, became associated with them and 
there were numerous local men who 
were stockholders in the company. 

About six months ago there was a 
partial reorganization of the paper by 
the stockholders. General business con¬ 
ditions, combined with the results of 
earlier mistakes, made numerous diffi¬ 
culties for the paper, until finally the 
stockholders decided to apply for a re¬ 
ceivership. 

U. S. Editorial Job Open. 

An open competitive examination for 
the position of editor in the Bureau of 
Plant Industry, Department of Agricul¬ 
ture, will be held by the United States 
Civil Service Commission on Decem¬ 
ber 22, according to announcement just 
made by the commission. The position 
pays a salary of $2,250 a year. 

To be considered for the position, the 
applicant, according to the specifications 
made by the commission, must have had 
at least five years’ experience in news¬ 
paper or magazine work, including some 
work along agricultural lines, and at 
least two years’ responsible editorial 
work._ 

Germans Kind to Italian Journalists. 

A dispatch from Rome to the Lon¬ 
don Daily News says that Italian- jour¬ 
nalists now touring the German battle¬ 
fields are being personally conducted by 
a German diplomat. Besides traveling 
free, thev are receiving $10 each a day, 
and $400 is promised to each at 
conclusion of the trip. 
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PRESS ASSOCIATIONS. 
The Buffalo Press Club will occupy 

the quarters formerly used by the Buf¬ 
falo Ad Oub on the twelfth floor of 
the Statler Hotel, that city, beginning 
December 1. 

The monthly meeting of the Tri-City 
Press Qub was held at the Manufactur¬ 
ers’ Hotel at Moline on November 24 
and it proved one of the most impor¬ 
tant meetings of the year. Hugh Har¬ 
rison. of the Davenport Democrat, who 
had been elected president of the club 
at a former meeting sent his resigna¬ 
tion with regrets at his inability to 
serve and with good wishes for the suc¬ 
cess of the organization. L. R. Black¬ 
man of the Moline Dispatch, first vice- 
prdsident of the club, was elected to the 
presidency and F. O. Van Galder, of the 
Modem Woodman, second vice-presi¬ 
dent, was elected as first vice-president. 
The matter of selecting a member as 
second vice president was left to the 
officers of the club to report at the 
December meeting. 

The Press Club of St. Louis was 
visited at 5:20 a. m. November 27 by 
two masked men who cleaned the place 
to the tune of $19.05. They were later 
captured and identified. 

The Texas Editorial Association 
closed its third annual meeting Novem¬ 
ber 21 at the home of the Oakshore 
Club near Rockport. Officers were 
elected as follows: John R. Lunsford 
of Houston, president; Charles L. Mar¬ 
tin of Dallas, first vice-president; Fred 
B. Robinson of Waco, second vice- 
president; Hamp Cook of Houston, re¬ 
cording secretary; E. P. Boyle of La- 
porte. corresponding secretary; E. S. 
Merriman of Corpus Christi. treasurer. 

Forrfier President F. P. Holland was 
elected an honorary president for life. 
Colonel C. S. Riche, of Galveston, was 
elected an honorary member. A com¬ 
mittee was appointed to select the next 
meeting place. 

The annual meeting of the St. Law¬ 
rence River Counties Press Association, 
embracine the district between Kings¬ 
ton and Cornwall, was held at Brock- 
ville, Ont., November 24 with a large 
attendance of the publishers and their 
staffs. The following officers were 
elected: President, W. Gihbens. Corn¬ 
wall ; vice president. J. Elliott, Kings¬ 
ton ; secretary-treasurer, W. J. Moore. 
Brockville; executive committee—B. 
O. Britton, Gananoque: A. T. Wile'ress. 
Brockville; C. D. Chapman, North 
Augusta. 

The Brooklyn Press Club scored a 
new kind of “beat” November 24. The 
members celebrated Thanksgiving ahead 
of time and r^n a dinner at which 
speeches were barred. The post-prandial 
eniovment was a th<“at-»« narty, at the 
Orpheum but even this did not end the 
nivht’s fun. Afterward there was a 
supper in the Press Club rooms. 

The win^r meetin<r of the Southern 
Iowa Editorial association w’ill be held 
at .Mbia December 3-4. A procram of 
unusual interest has been arranged. 

The new officers and committees of 
the Portland (Ore.I Press Club are: 
P. E. Sullivan, president; Frank F. 
Toevs, first vice-president: James V. 
Sayre, third vice-president: Nathaniel 
Stevens, secretary’; Carl S. Kelty, treas¬ 

urer; Walter S. Watson, librarian-his¬ 
torian; Leslie M. Scott assistant sec¬ 
retary; E. N. Blythe, Dean Collins, C. 
H. Williams, Will G. MacRae, James 
H. McCooI, A. R. Slaymaker, Frank J. 
Mc(5ettig^n, directors. 

Executive committee—Charles W. 
Meyers, chairman; Frank F. Toevs and 
A. R. Slaymaker. 

House committee—James V. Sayre, 
chairman; Leslie M. Scott, Will G. Mac¬ 
Rae. A. A. Rosenthal and Carl S. Kelty. 

WOULD BREAK HUTCHINS’ WILL 

The newspaper men of Quincy, Ill., 
have organized a press club with the 
following officers: President. Forrest 
E. Davis, the Whig; vice-president, Al¬ 
fred Botsford, the Herald; secretary, 
Edgar O. Randall, the Journal; treas¬ 
urer, Lawrence W. Randall, the Whig; 
board of governors, H. N. Wheeler, ed¬ 
itor the Journal; Arthur G. Brown, 
editor the Whig; E. M. Botsford, eai- 
tor the Herald; Perry C. Ellis, editor 
the Mississippi Valley Magazine; John 
“Major” Linton, the Herald. 

N. Y. PRESS CLUB OFFICERS. 

The annual election of officers for 
the New York Press Club, held Novem¬ 
ber 30. resulted as follows: E. P. How¬ 
ard. president; G. H. Daley, first vice- 
president ; Arthur Benineton, second 
vice-president; Oscar Watson, third 
vice-president; R. W. St. Hill, treas¬ 
urer; G. Selmer-Fouger, financial sec¬ 
retary; C. E. B. Moir, recording secre¬ 
tary ; C. H. Redfem. corresponding 
secretary; F. I. Cadwallader, librarian; 
W. F. Connell. C. F. Crosby, G. S. H. 
MeVay, J. C. Oswald and C. Smith, 
directors. 

AD LEAGUE DINNER. 

Lee Hutchins, youngest son of the 
late Stilson Hutchins, owner of the 
Washington Post, has brought suit in 
Washington, D. C., to break his father’s 
will under which he received only 20 
per cent, of the $4,000,(XX) estate. Mrs. 
Hutchins, at a hearing before Special 
Commissioner Houghton in the Federal 
Building, New York, last week, refused 
to answer questions regarding her hus¬ 
band’s mental condition just before his 
death in 1912. 

By Mr. Hutchins's will Mrs. Hutchins, 
his second wife, who now lives at the 
Hotel Vanderbilt, received $1,500,000. 
If Lee Hutchins’s effort to break his 
father’s will should be successful, this 
amount may be greatly reduced. 

Lee Hutchins alleges that his father, 
who died in April, 1912, was of unsound 
mind and under the influence of Walter 
Stilson Hutchins, an older son, who 
got as his share of the estate about 
$1,500,000._ 

From Far Off Australia. 
The Ad Club of Victoria, Melbourne, 

Australia, which is affiliated with the 
A. A. C. W., has launched the Ad Club 
Magazine, an attractive and artistic pub¬ 
lication of unusual excellence. Wil¬ 
liam H. Elsum is the editor and Oscar 
Rosier advertising manager. It is is¬ 
sued quarterly and sells for six pence. 
It is printed on super calendered paper, 
is illustrated and is full of good stuff. 

Be good to your eyes. They 
are the outposts of your 
brain. The clear print and 
broad columns of The New 
York Evening Post afford 
easy reading. 

Member audit Bureau 

OF Circulation 

Can It Be 
That the most prosperous 
local merchants of Washing¬ 
ton, D. C., continue to use 
more space in THE EVEA^ 
ING STAR, time and again, 
than in the other three pa¬ 
pers combined except for the 
fact that it pays them best 
to do so? 

John R. Lee and Manly M. Gillam the 
Speaker* of the Evening. 

The December dinner of the Adver¬ 
tising Men’s League of New York on 
Thursday evening brought together two 
hundred members. After the dinner 
had been duly discussed Manly M. Gil¬ 
lam told the storv of the first automo¬ 
bile imported from abroad by Hilton 
Huehes & Co. of which firm he was ad¬ 
vertising manager at the time. It was 
brought over for advertising purposes 
and accomplished its purpose in a most 
satisfactorv manner. Mr. Gillam de¬ 
clared that he never attempted to 
“work” the newspapers for free adver¬ 
tising. He merelv created news which 
the papers had to publish in self de¬ 
fense. 

The nrincinal address of the evening 
was that of Tohn R. I^e. of the Ford 
Motor Co., of Detroit, who told in a 
most intei'esting manner of the com- 
panv’s worlr in improvinp' the condition 
of its emnlovees. After deecr-h'ng the 
various activities in this direction, pic¬ 
tures were thrown on the screen show¬ 
ing scenes at the factory and in the 
homes of the workmen. One of the 
moving-picture reels showed the evolu¬ 
tion of a newlv-arrived Russian emi 
grant and his familv. Hi<! experiences 
and prooress in the Ford shops were 
didv illustrated. 

Mr. Lee ®aid that tho Isales of the 
comoanv October 1. 1013 to Opot-pm- 
hcr.in 1014 amounted to $110 4R0 316 99 : 
tbe nurnher of machines produced was 
248.307 -nd the number of emnlovees 
was TOOPO renresenting fortv-nine na- 
tionalft'es. Mr. Lee is a pleasing sneak¬ 
er. and held the close attention of the 
members of the club for an hour and 
a half. 

CHARLES SEESTED 
DIRECT REPRESENTATIVE. 

41 Park Row New York 

Telephone 569 Cortlandt. 

IN ADDING PAPERS TO 1 lY LIST 

I want to include only those who are 

willing to stand the very closest an¬ 

alysis, both as to quantity and character 

of circulation. 

My standing in this field is worth a 

great deal to me, as well as to the papers 

I represent, and I propose keeping it up 

to the standard. 

I have time to give to a few more 

papers that need me bad enough to meet 

me half way on a proposition that will 

have to prove mutually profitable or else 

be discontinued. 

An inquiry from you will open nego¬ 

tiations. Suppose you write it NOW. 

NTERTYPE 
THE ACME OF HIGH QUALITY 

se<.| 

IWriVCd i 

Ask your neighbor what he 
thinks of HIS Intertype. 
Ask his machinist and 
OPERATOR about it. 
THEN ask us for Details. 

I'ltemational Typesetting Machine Co. 
Foot of Montague Stroot Brooklyn. N. Y. 
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'GERMANY DID NOT WANT WAR.''-CR0WN PRINCE. 
“FRANCE DID NOT WANT WAR.^'-GEN. JOFFRE. 

THE CROWN PRINCE—“Un¬ 
doubtedly this is the most stupid, 
senseless and unnecessary war of 
modem times. It was not wanted 
by Germany, but was forced on 
us. Germany .was left no choice 
in the matter. We. are fighting 
for our existence.’ 

at Weeluwken 

Twrr ae^alttt 

PBZOl OVl OIHT 16 PAOIS PJtlOl OVE OIVT. 

FIRST INTERVIEW WITH GERMAN CROWN PRINCE 
rate Mi TmmIm- 

riNAi 
♦ 1 W leHT 

HEW TOBK, MOEDAT, EOVEMBBR 80, 1»914. 

BtfFWCHI’FOINI; WKim! 
»M«i MS 

Piiloiier b a C3iicken "Inspec- P’**'**'^^ SEA 
^ I irjro VAJv/ 

tor” Empbjed in Yanis ste/ 

FIND THREE WITNESSES. 

OFMniiSiW 
i WESFOIICEDmir’’ 
I --- 

I Heir of Kaiser Declares That Fact 
I That Germany Was Prepared for 
i Defense Is Used as an Argument 
i That It Desired Conflict. 
i - 
i HOLDS ENGLAND TO BLAME 
I FOR BLOOD NOW BEING SHED 

' Eg Kart M. mm WitguE. 
I iCovjrUHM. i*l«, tor raitM Pi«p*- U Omat arttata.) 

HEAOQUUtTEKS OF TtA^MtaV OP CROWN PRINCE 

I IN FRANCE, NOV. J* [by^ourter via Th» lUsiw to Leadoii, 

oM« to Now Yocli).— 

^’'’^tljodoubtodly Ud* I* Uw nost ttupid, nonlm aad 

•> modofn timot. 

Aot waatod by Oonaoay, I caa OMurn 

ttr wartkra wHh Baft ahartty ^*****]'^l^ 
tM latter mar Aar. 

Oraai aaaraay coaeaaatat 41m aaa- M«a 
pualty Eft "ILM OrUecT la tka aaaa was paatariM. fTv. 
wafatatwai at ■aaiaaartaaa. aad aa> naaail arrlvad aAv. 
viM «ba aara <aat tt hla anaat ^ nlaaait^ 
•AMay aa« hla aaaauaaite ay la. MMay Maralac aad paaSa^ 
.aaatar Mai «a.4ay^aataia» waa that aa tall arartaaHL^^^ 
aiMwaA ia amwi ijaila. waa aah af taa AMcat captal^ 
•tnCTfVU BTART OUT ON la taa Naw Tack-Naw Orlaaaa paa. ' 

NIW CLUE. aaatar aaraiaa. ^ 
•iM^tly aClar FaArat had aaMpUtad Mata J a Aadaraaa. vha ' 

•- -- talkad with Capt Boyd ahertty a#. ' 
iCaatlaaad aa a^Mh Papa-l 

Electrons! 
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kearjtta. A frotar attradNa poww Ay tha HeiaiM ^ aafaarflad aioMaai, Hallaaauta had aa>s to-day Aa spyaal waa mada to ««. wltfV^ , 
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^ StDdrata Want. ***'“* ataly aftar tha ertiM was rt»ortad (o Ust two waaks of Jwatica Loauir aad MaaUeaad yastarday tod Ihs,. 

108 64>6 P»lworid ^ WatHci AtttAway’a efflaa aad tha Joatl^ !***|r.r *^***^^^ *® Mara thaa *jm prlaodara fall ftw. ^ / 
plUOyWU Th* Caraaar'a afriea by a fwlaUra af tha * ^ ^- “Nathlaa if aau baa a€rmrrMta^h^ / 
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a that you «a arawto htto, a Muio. 
ancaltal for. 

«at Mt na chain ta tha awttar. 
tha Mchaat, uo an know that «c 

r mManea. I know that Midlan 
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Jiink, tha aaaM thtaf. This doas 
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I tnim nr wM ^ b. Ibraa n la a tMsut 
M tb« unssu by nwy mmmtt uS iiulbl. 
w IS. tuhuuss saunt a. Ira use ran 
bra craMly aaS imUIt wilSIn »nn n 

■ prrani Is Sthai nrwira ta ra bUaa 
urayt IT M.taM m wwM tbsl w. sat nis 

/ ruua lUa ralM bat tbat aa art napoaUbli Itr It. 
/ "Na aaaw aa rata atu anr *t aut la rauaw tar *nata Ibal IMf 

AS aar an tot ii^iiril utUy aaS wbaBy atta a rtam la irublaiitaa «i. 
An aimnii. ititri-]-... 

foM ia% irata jn •■> to* laa Oaruia tama m na anaS aait WhaS 
/ nia a unaMrat «lrli a( nttnwUn- 

/eb n Ta. rate nuunlw <t l»a O"-*' ... . 
/n ia4|raa Iran aM triinl raalTIa taa lUa ar taadtab ntaary ■■lai. 
/ lirar.Bira aatai n aia ann la a On. ranraUn taa tan ta 
‘ itaurai nraa n ua.anratira tanra bn a nut tn. abn H 
frra Bra nn a nrr nuO unaua-U bta rat baaraa Uaar ta ua Ibal laa Oaaa 
lu U On •• I lanlaaaat Oaaatal aa4 tta larat- Wan. Itaa It an aaal. a< Ita Oar. 
ra a. ... It raairta ttaat aaS abu. nbbia U ran I ban rat n Iba anaa taa 

” l|ba Oi4u at tba |ra Craaa. taa aar. aaS alt ar^lt, kalta Itaitaai la. 

What J. H. Tennant, 

managing editor of 

one of America’s 

greatest evening 

newspapers, thinks 

of the war service be¬ 

ing furnished by the UNITED PRESS 
Uyow paper failed to get the benefit of thit greatest beat of the war, get aboard the United Preu 

band wagon. There are more big exclusive stunts coming. 

IRON RING WAS READY TO CRUSH GERMANY, 
WE HAD TO EIGHT,” SAYS THE CROWN PRINCE 
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BASIC AD PRINCIPLES. 
Jkson Ro(er*, of the Globe, GiTee 

Edison Students an Interesting 

Talk on the Subject. 

Jason Rogers, business manager of 
the New York Globe, in an address on 
“The Principles of Modem Advertis¬ 
ing,” delivered before the Bureau of 
Education of the New York Edison 
Commercial School, at 44 West 47th 
street. New York City, November 25, 
said in part; 

“In presenting for your consideration 
certain views regarding some of the 
principles of modem advertising, I want 
it clearly understood that I am not doing 
so as an advertising expert, but as a 
new^jwper m.m who manufactures ad¬ 
vertising space. As a manufacturer of 
this most powerful business-promoting 
commodity, I have been brought into 
close contact with many experiences in 
advertising which may be of interest to 

' you and some of which may be accepted 
as presenting basic principles of practice. 

‘T)uring the thirty odd years which 
I have spent in the newspaper business, 
I have seen many enormous permanent 
business successes made through adver¬ 
tising. I have also seen many campaigns 
come to grief through mistaken notions 
regarding goods or the process of cre¬ 
ating what we call ‘consumer demand’— 
the demand represented by a call for 
the goods and a quality which merits 
re orders. In nearly every cause of fail¬ 
ure there has usually been a clearly de¬ 
fined mark indicating lack of honesty, 
sincerity, quality or confidence. 

TRUTH OF FIRST IMPORTANCE. 

“The first great basic principle of 
modern advertising is ‘Truth.’ 

‘’When we have ‘Truth’ in advertising 
we must of necessity have truth regard¬ 
ing circulation bought and paid for, and 
honest goods free from misrepresenta¬ 
tion and exaggeration regarding quality 
and value. Advertising will then ^ 
much more effective, for it will command 
the confidence of all who read it. 

“Advertising has done wonderful 
things, but, enormous and amazing as 
the high spots of past achievements 
seem, I do not consider that we have 
started to comprehend the future possi¬ 
bilities of the business of selling goods, 
expanding business or exploitation 
through the wider and more intensive 
and more efficient use of advertising. 

“Immense progress toward ‘truth’ and 
‘honesty’ in advertising has been made 
during the past few years, but we are 
still a long way short of the condition 
when a man can advertise an absolutely 
honest offering with full confidence that 
the public will accept his statements with 
the same degree of confidence that they 
would a statement of their banker. 

“Through the operations of the new 
postal law, all publishers are compelled 
to file semi-annual reports regarding net 
paid circulations just the same as the 
national banks must make statements. 
Through the organization of the Audit 
Bureau of Circulations, in which are 
represented some eight hundred daily 
newspapers, nearly all the leading maga¬ 
zines of national circulation, many of the 
largest geiveral adertisers and mo.st of 
the important advertising agents of the 
country, we are making it more difficult 
for the publisher who ^lieves in hiding 
his light under a bushel to do business. 

NO PLACE FOR CIRCULATION LIAR. 

“We have set behind us the day of the 
circulation liar. Today, by one process 
or another, w-e are forcing all reputable 
newspapers to sell circulation as a com¬ 
modity, proving the quantity, showing 
how their circulations were obtained and 
giving as exact information as they can 

where the papers are sold. 
“By the same gradual process of en¬ 

lightenment, publishers of the more rep¬ 
utable new<;papers are finding that it 
P3.VS to refuse to print the fraudulent 
and offensive advertising. The protests 
of readers against such practice, the re- 
fusal of reputable business concerns to 
ot represented in mediums carrying 
them, and a growing appreciation on the 
part of newspaper publishers that they 
can get a higher rate per line per thou¬ 
sand by cutting them out, are making 

truth and honesty in advertising more 
general. 

“These are practical questions which 
must be worked out as we gradually 
progress toward the higffier efficiency and 
when the principles of modem adver¬ 
tising are better understood and more 
widely practiced. It is only through 
frank statements of fact such as I am 
now making from the publishers’ stand¬ 
point tonight and by a corresponding 
willingness on the part of the concerns 
using advertising to co-operate, and 
greater discrimination on the part of the 
public which reads it and uses it for 
economy and increased efficiency, that 
we are going to progress. 

“With the better grade newspapers 
working valiantly to make their adver¬ 
tising columns more productive of re¬ 
sults by methods which often represent 
the sacrifice of thousands of dollars of 
business they might have, it is but fair 
that advertisers, in planning their cam¬ 
paign for honest goods, favor those 
newspapers which are so sincerely in¬ 
terested in improving the efficiency of 
advertising. 

“Of course the short cut would be 
for newspapers to investigate and guar¬ 
antee all the advertising they print. This 
of course is too radical a step to be ac¬ 
complished short of years of educational 
work, such as that which has now prac¬ 
tically eliminated the fake and offensive 
grades of medical advertising from the 
columns of our best grade daily news¬ 
papers. 

globe’s pure food directory. 

“At the time we started publishing the 
‘Food Directory’ the Globe had about 
170,000 net paid circulation. It was just 
about the same as if we had 170,000 
hungry wolves waiting for something to 
eat for the Globe to come out and show 
its readers what was good and fit to 
eat. 

“Food products which were practically 
unknown before the directory started 
were firmly established on the market 
practically overnight. 

“For instance ‘Wheatsworth Whole 
Wheat Biscuit,’ a practically unknown 
product on April 15, with a sale of 50 
dozen packages a month, was made an 
immense seller carried by over 3,000 
grocers in less than three months by the 
expenditure of a few hundred dollars 
for its listing in the Globe’s ‘Pure Food 
Directory.’ 

“Truthful and honest advertising, 
hooked up with specialized service of the 
type I have indicated, is going to make 
advertising nearly 100 per cent, more ef¬ 
fective in bringing together the man 
with goods to sell and the thousands 
who require them. 

“Increased competition and the vastly 
improved service that all lines of busi¬ 
ness must render these days make it im¬ 
perative that waste and extravagance be 
eliminated in every possible detail. Truth 
and honesty in advertising are going to 
make it possible for any man with any 
article or service to market it with abso¬ 
lute confidence as to results. 

COMMERCIAL EXPI.OITATION. 

“The advertising business is purely 
commercial exploitation. It is not being 
reformed for any sentimental or theoret¬ 
ical reason. All concerned are finding 
out that it pays in dollars and cents to 
be honest and protect as best we can 
honest business. As I have stated be¬ 
fore, nearly all the great and lasting 
successes built up by advertising have 
been through everlastingly creating a 
greater appreciation for honesty, quality 
and service. 

“Only a few years ago, when adver¬ 
tising was a cruder thing and less un¬ 
derstood, hideous black cuts and type 
represented the most effective- ‘method 
of knocking over the reader. Crooks 
and fakers, not depending upon lasting 
results, took advantage of the situation 
and brought advertising into disrepute. 

“Despite the many and horrible busi 
ness crimes that have been perpetrated 
under the cloak of advertising, printed 
nublicity, being a sound and correct bus¬ 
iness principle, has survived and thrived 
until today we are just commencing to 
see that by still further refinement and 
intensification we can make it much 
more effeffjvc,” 

WELCOMED BY STAFF. 
Spurgean and Swope Told Intereating 

Tales — World Correspondents 

Honored Upon Their Return 

From War Work in Europe. 

The editorial staff of the New York 
World paid honors last Saturday night 
to John J. Spurgeon and Herbert 
Bayard Swope, World correspondents, 
who had just arrived from abroad. Mr. 
Spurgeon had been in London, and Mr. 
Swope was in Germany. 

The World’s big city room was dec¬ 
orated with American, German, French 
and English flags, and nearly a hun¬ 
dred members of the staff joined in 
the festivities. Van Ness Harwood 
was master of ceremonies. Speeches 
were made by Messrs. Spurgeon and 
Swope and by Managing Editor 
Charles M. Lincoln, the latter paying 
high tribute to the work recently done 
abroad by the evening’s guests of 
honor. 

Mr. Spurgeon told of the difficulties 
of handling news under British censor¬ 
ship and of much else of interest to 
his hearers. He told to the staff a 
thrilling story of the bravery of their 
recent comrade. Norman G. Thwaites, 
who left the World editorial rooms a 
few months ago to join the British 
colors, and who was soon after made 
?. lieutenant and then a captain in the 
Royal Irish Dragoons. In the battle 
of the Aisne, Thwaites’ command in 
the British trenches, reduced from 
sixty-two men to sixteen, was cut off 
from the rest of the British force. 
When about to retire, a piece of shrap¬ 
nel made a wide, deep gash entirely 
across Thwaites’ throat, barely missing 
the jugular vein. As he rose to pro¬ 
ceed to a safer trench a German shell 
struck just above him, causing a bank 
to cave in and bury him. His men des 
nerately due him out. Some time later 
he was picked up in a beet field, be¬ 
yond the enemy’s range, and taken to 
a field hospital. His modesty, Mr. 
Spurgeon said, was as great as his 
grit and bravery and that the only 
hone Thwaites expressed was that he_ 
might be back on the firing line by 
Christmas. 

During the course of his remarks Mr. 
Spurgeon stated that the first intima¬ 
tion the World’s London bureau had 
that Captain Thwaites wS^on the fir¬ 
ing line was when it received from 
New York a copy of The Editor and 

Publisher telling the fact. Later Mr. 
Spurgeon and Mr. Touhey, the World’s 
London correspondent, found Thwaites, 
seriously wounded, in a hospital in 
Mayfair. 

Mr. Swope, who received a bonus 
of $1,000 from the World for his stir¬ 
ring war correspondence, was bristling 
with information about conditions in 
Germany and Belgium as he saw them. 
He likewise exhibited a bag full of 
battlefield relics, in which the audience 
was much interested. 

Incidental to the home welcome of 
the World men there were festivities 
which included many stunts of the 
Gridiron Qub order. King George V 
was escorted to the room by the 
World’s own band which played “God 
Save the King.” The same band brought 
in Kaiser Wilhelm to the stirring notes 
of “Die Wacht am Rhein.” Naturally 
there was trouble between the two 
tnonarchs on one platform. But King 
George performed the object of his 
visit and decorated Mr. Spurgeon with 
the famous Order of the Garter. The 
Emperor decorated Mr. Swope with a 
sr>ecial Frankfurterian mark of distinc¬ 
tion. There was plenty of singing by 
the World’s talented vocalists and 
enough World restaurant refreshments 
for a regiment. It was, all things con- 
sidered, a memorable occasion. 

Dr. Hodgkins, an advertising doctor 
exposed by the Chicago Tribune last 
winter, was found guilty aft;r a jury 
trial. The State’s Attorney praised the 
Tribune for its work in exposing this 
class of doctors. 

$600 FOR A U. S. A. TRADE MARK. 

Detroit Board of Commerce Makes a 

Liberal Offer. 

Recognizing the opportunity for 
American industries firmly establish 
American made goods in 'all the for¬ 
eign market and to smother the fetish 
of imported goods which has so long 
held sway in the United States itself, 
and desiring to focus the movement 
which is already well under way to 
label all American made goods as 
“Made in the U. S. A.,” the Detroit 
Board of Commerce has offered a prize 
of $500 for the best “Made in the U. 
S. A.” trademark. 

At the completion of the contest, the 
Detroit Board of Commerce will offer 
the design chosen to the manufacturers 
of the United States, other Boards of 
Commerce, the National Association of 
Manufacturers, the United States Cham¬ 
ber of Commerce and similar organiza¬ 
tions. It will present this trademark 
for gratuitous use in the hope that its 
general adoption may result in the la¬ 
beling of all American made goods with 
a standard trademark so that America 
and all the people of the world who buy 
in American markets may recognize the 
goods they use as made in the United 
States of America. 

John H. Patterson, president of the 
National Cash Register Co., Dayton, 
Ohio: Tames Keeley, editor of the Chi¬ 
cago Herald, and one of the first men 
to take decisive steps in promoting the 
U. S. A. campaign, and Josenh C. Ley- 
endecker, the famous American artist, 
have been invited to act as judges in 
this contest. 

Experts in Military Matters. 

Since Congressman Gardner, of Mas¬ 
sachusetts, started so much discussion 
about the unprepared condition of this 
country to meet an armed hostile in¬ 
vasion a number of the Washington cor¬ 
respondents have been delving into mil¬ 
itary matters and are in a fair way of 
becoming military experts. Many edi¬ 
tors having read the statements of Gard¬ 
ner and others have asked their corre¬ 
spondents for facts regarding military 
conditions in the United States. While 
the facts can be obtained in a general 
way. the secrecy maintained bv all army 
and navy officers, under instructions, 
make it somewhat difficult to obtain ac¬ 
curate data on the subject. However, 
there are several writers who are fa¬ 
miliar with the exact conditions and iust 
now these experts, as they are called, 
have become military bureaus for quite 
a number of the correspondents. 

Canada’s New Postage Scale. 

A new scale of postage on newspapers 
and magazines coming to Canada from 
Great Britain goes into effect on Janu¬ 
ary 1. Hitherto the rate was one penny 
ner pound up to a limit of five pounds. 
The new rate is one penny for packets 
up to six ounces: from six ounces to 
one and one-half pounds it is three 
pence; and for each additional half 
pound an extra half penny is exacted. 
Other conditions as to size and weight 
of parcels remain as before. The 
change will mean a substantial increase 
in the revenue on Canadian newspaper 
postage. 

Won’t It Be Awfnl. 

As the theatrical profession generally 
is aware. James O’Donnell Bennett, for¬ 
merly the vigorous dramatic critic of 
One advance agent, at least, had not 
been advised of this change of base, 
and was surnrised when he reached Chi¬ 
cago the other day to learn that Mr. 
Bennett was away. 

“What is Mr. Bennett doing?” asxed 
the agent. 

“He has pone to Europe to cover the 
war.” was the reply. .. . 

The agent reffected a moment. 
“Gosh !” he exclaimed, "won’t* it be 

awful if he doesn’t like it?” 
the Chicago Record-Herald, recently 
went abroad as a war correspondent 
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OPINIONS OF PEOPLE WHO HAVE USED 

The New York World 
Should Have Some Bearing on People Who Should Use It 

TKL. airs COLUMBUS 

WEIGHS LESS THAN 3000 

HOUNDS ON THE SCALES. 

CLiMss cvcmr hill sc- 

TWCEN BOSTON AND 

CHICAGO ON HIGH. 

Brady-Murray Motors Corporation 
DISTRIBUTORS 

SALESROOM-SERVICE STATION-GENERAL OFFICES 
248-7-0 W. S5TH ST. (NEAR BROADWAY) 

Niw York Noy. 12, 
New York World, 

N. Y. City. 

Gentlemen: 

Regarding your inquiry we have been using 

your paper as a medium of advertising since the intro¬ 

duction of the Chandler* We find it one of the best 

mediums there are for bringing our product to the at¬ 

tention of the public and wish to assure you that the 

results from your paper are most pleasing. 

Very truly yours, 

BRADY-MURRAY MOTORS CORPORATION. 

THE NEW YORK WORLD 
IS THE BEST ADVERTISING MEDIUM 

And Should Be Included On All Well Regulated Advertising Lists 
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Life, after ail, is what we make it. If we go 
around ivith sour faces and cankered hearts we are 
apt to think that this is a tough old world. If, on 
the other hand, we smile once in a while, say kindly 
things to those about us, and help those whose feet 
find the path rough and stony, we are sure to find 
the world a beautiful place in which to live.—SuL- 
LERING. 

PREPARATION FOR JOURNALISM. 
In his annual report President Nicholas Murray 

Butler, of Columbia Universitjf, in speaking of the 
School of Journalism, calls attention to certain un¬ 
welcome facts presented by Talcott Williams, the 
director, in his report to the trustees . He says: 

“Among these unwelcome facts are the very poor grasp 
on a modern European language on tbe part of those who 
profess to have studied this language for some time in 
school or in college or both; the shocking ignorance of 
classical and Biblical allusions in English literature on tbe 
part of those who profess to know something of literary 
history and to have studied it; and tbe very limited vo¬ 
cabulary of those who have been receiving systematic in¬ 
struction for a number of years and who are popularly 
supposed to have been led to read at least some of the 
great masters of Ehiglisb style. 

“It is true that tbe professional school finds and exposes 
with relentless accuracy the weaknesses and defects in tbe 
school and college teaching that have preceded it; but it 
is little short of deplorable that there should be so much 
and so various evidence of the utter worthlessness, judged 
by lasting results, of a large part of the work done, or 
supposed to be done, in elementary school, in secondary 
school and in college.” 

Experienced newspaper editors are constantly 
complaining of the imperfect intellectual equipment 
of many of the young men who present themselves 
as candidates for a journalistic career. Their lack 
of knowledge of the ordinary rules of composition 
and punctuation is often amazing. Their ignorance 
of the history of their own country, of national 
politics, and of well-known writers and authors 
leads to the conclusion that they have spent much 
more time on athletics than they have on reading. 

One of the missions of the schools of journalism 
is to remedy these defects. They take these young 
men in hand and endeavor to so train them that 
they will recover the lost ground and lay the foun¬ 
dation for a worthy newspaper career. It is self- 
evident that the better the equipment a young man 
has when he enters one of these schools the more 
rapid will be his progress during the course. 

To those who have been in close touch with the 
editorial departments of both newspapers and maga¬ 
zines the impression is gaining strength that not 
many years will pass before a rule will be adopted 
making it obligatory that all young men who seek 
to become journalists shall have studied at least 
three years in a university or college school of 
journalism. 

GET ACQUAINTED WITH ADVERTISERS. 

When business is quieter than usual the wise 
newspaper maker has time to do many things that 
may have an important bearing on future develop¬ 
ment which he does not have time to do under or¬ 
dinary circumstances. When things are dull why 
not devote an hour or two a day to calling on busi¬ 
ness men in different lines and talking over general 
topics but without asking for advertising. 

It is remarkable what a close relationship can be 
built up with non-advertising business men by such 
mixing, coupled, perhaps, with some editorial notes 
showing them that you seriously listened to their 
words of wisdom. Most business men are intensely 
interested in their own business and if patted on 
the shoulder and cheered up when things are dull 
can be made good prospects for future advertising. 

A personal call from the publisher of their local 
newspaper, sympathetic and constructive from their 
own standpoint, flatters most anyone of them who 
usually only associates newspaper men in connec¬ 
tion with a violent solicitation for advertising in 
his newspaper or a special edition. 

For the responsible head of the newspaper to drop 
in and talk on big general or special topics, rules 
away from cash drawer attack, all with an idea of 
getting information which may be used to his ad¬ 
vantage and the general good of business, must come 
as a pleasant surprise to the business man. 

The intimate relationship and fund of useful in¬ 
formation picked up by the newspaper man by such 
calls will be worth many times what the effort costs. 
To know what many business men are thinking 
about and to get a straight line on the aims and 
ambitions of many of them, enables him to shape 
the future course of his own business to meet con¬ 
ditions along lines of least resistance. 

In many cases the business man will bring up the 
question of advertising as a means for expansion. 
The newspaper publisher who is not soliciting busi¬ 
ness can give him his ideas and perhaps indicate 
a plan of copy and service for future possible use. 

It is only by coming in close personal touch with 
business conditions as they are that the newspaper 
maker can attain the maximum possibilities of his 
lield. The greatest handicap of the modern news¬ 
paper publisher is that he does not mix enough with 
the common people and is too dependent upon report 
from subordinates. 

WHY EXCLUDE ALL PATENT MEDICINES? 

Is the attitude assumed by some publishers in 
banishing from their columns all patent medicine 
advertising wholly defensible? In their efforts to be 
fair to their readers are they not doing an injustice 
to an important industry? “A patent medicine,” ac¬ 
cording to Ervin F. Kamp, secretary of the Pro¬ 
prietary Association of America, “is any medicine 
put up in uniform packages, under a distinctive 
name.” There are a number of these medicines that 
have been on the market for years. They possess 
merit or they would long since have disappeared 
from the shelves of the drug stores. 

Some of them are Scott’s Emulsion, Beacham’s 
and Ayres’ Pills, Emerson’s Bromo Seltzer, Hood’s 
Sarsaparilla, Warners’ Safe Kidney Cure, Bromo 
Laxative, Carter’s Little Liver Pills, and Adamson’s 
Cough Syrup. If these remedies were harmful, 
would they still be kept on sale in the drug stores? 
You buy them, other people buy them, because they 
have been found beneficial. Why, therefore, should 
they not be advertised in your columns? 

The government now exercises supervision over 
patent medicines. Those that come under its dis¬ 
approval should be denied publicity. Such reme¬ 
dies are those that contain deadly poisons, or drugs 
of a dangerous character, those that claim to cure 
diseases that are recognized as incurable. The 
newspaper that prints advertisements of them is 
lending its support to a fraud: it is aiding in the 
formation of an appetite for drugs that will ruin 
the health or wreck the intellect. It is easy for 
any publisher to ascertain whether a preparation 
contains harmful ingredients or possesses medicinal 
value. If they are found to be all right why should 
they not be advertised in reputable newspapers? 

THE DYING WAR GOD. 

By Edwards P. Ingersoll. 

O god of battle and of blood. 
Drink deep thy draught of gore. 

Like cataracts in raging flood 
The red libations pour. 

Mad hosts to vengeful death foredoom 
Upon the blood-drenched plain. 

Huge human hetacombs illume 
Thy dark fanatic fane. 

But hark! above the dull earth gloom 
A world’s heart-rending cry 

Shrills through the blackened, brazen dome: 
“Vile monster, thou must die!” 

From Titan throats the hot, steel rain 
Belch forth in withering blast, 

Exult while quick the lurid flame 
Licks up the storied past 

And all the treasured beauty gained 
From countless, niggard years 

Becomes a corse-strewn desert stained 
With futile, mocking tears. 

With fang and tooth and ravening claw, 
O wreak thy wicked will. 

Dread Cyclop with the man-gorged maw 
Whose greed no grief can still. 

Though myriad tongues as one implore 
Thy murderous lust to stay. 

Thy dripping blade is whet the more 
In frenzied haste to slay. 

Serene above thy savage rites 
God’s splendid rainbow bends 

Its heavenly hues of hope and lights 
The scene with nobler blends. 

For, hark! above the dull earth-gloom 
A world’s heart-rending cry 

Shrills through the blackened, brazen dome: 
“Vile monster, thou must die!” 

ALONG THE ROW. 

SUCH IS FAME. 

Meyer London, the only Socialist elected to Con¬ 
gress, is now in danger of being made to occupy a 
page in the Sunday magazine section on a red back¬ 
ground flanked with diagrams of the East Side and 
its sweat shops in four colors, full of sadness and 
whiskers. 

united press. 

Subway passengers in rush hours. 

OLD friends. 

“Spectacular blaze.” 
“Despite the inclemency of the weather.” 
“The coroner was notified.” 
“Among those present.” 
“He said in part.” 
“Greatly perturbed.” 
“It is alleged.” 
“Sustained serious injuries.” 

SAD TIDINGS. 

The pressman lost his job, he did— 
Which isn’t any fun. 

He failed to give his press a roll 
Because he had a bun. 

GLAD TIDINGS. 

The curb market is dealing in mining stocks, the 
cotton exchange has reopened and the stock ex¬ 
change is thinking of it. All this is glad tidings 
for the Wall Street reporter, who of late has been 
doing general work, which consists of covering 
everything from a bomb outrage to a musicale for 
the benefit of the Home of Indigent Prohibitionists. 

AT LAST, AT LAST. 

No one ever thought it would happen but it has. 
Colonel Roosevelt on November 17 refused posi¬ 
tively to be interviewed. However the war news 
was good for four pages that day so the papers 
pulled through. 

OTHERS. 

Might add to the list by saying, “Buy a pail and 
help a brewery,” and “Buy a tale and help a space 
man.” 

CUB COPY. 

“William Hoffman, one of the most highly re¬ 
spected citizens in our midst, died last night while 
being attended by Dr. Dash. His widow, who sur¬ 
vives him, will continue his fish business, and it 
consoled by many kind friends. Burial in Green¬ 
wood Wednesday.” 

Tom W. Jackson. 

I 
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PERSONALS. 

Louis Wiley, business manager of the 
New York Times, spoke at the luncheon 
of the Daughters of Ohio at the Wal¬ 
dorf-Astoria on Tuesday. 

Charles H. Hamblin, business man¬ 
ager of the Minneapolis Tribune for 
many years, has broken down from 
overwork and is now in a sanitarium, 
where he is slowly improving. 

Henry Thurston Graver, musical critic 
of the Philadelphia North American, 
is to be married the first week in De¬ 
cember to Elizabeth Geisler, of German¬ 
town. Mr. Craven was in Europe when 
the war broke out and remained in 
Paris until a few weeks ago. The hon¬ 
eymoon trip will extend to Florida, New 
Orleans, across the continent on the 
Southern Pacific to San Diego and then 
to Honolulu. Mr. Craven does not de¬ 
pend solely on his earnings as a news¬ 
paper man, being the possessor of a 
plump inheritance. 

Ryan Walker, the cartoonist, has 
bougnt an acre of ground at Great 
Notch, N. J., upon which he intends 
eventually to erect a home for worn- 
out cartoonists and artists. Mr. Walker, 
who has long had the matter in mind, 
would like to receive suggestions as to 
the character of the bunding and the 
plan upon which the home can be con¬ 
ducted. 

J. H. W. Beach, who has been for 
four years with the Halifax (N. S.) 
Echo, enlisted a few days ago with the 
Army Service Corps, and is now at the 
armory ready to leave tor the front. 

Mr. W. H. Bradwin, formerly of 
Parry Sound, has withdrawn trom the 
Goderich Signal, and Mr. W. H. Rob¬ 
ertson returns to the editor’s chair. 

K. T. Boardman, formerly circula¬ 
tion manager ot tne San francisco Call, 
and also ot tne Minneapolis journal, 
has purchased the Mining, Uil and nn- 
gineeruig Keview, San riancisco. 

Prienus ot James Maciviuiien editor 
of the San Diego Union, are sorry to 
learn ot nis continued lU health. He 
has been in the service ot the Speckeis 
tor many years and was in San rran- 
cisco heiore going to San Diego. 

Dana M. Miner has been made editor 
ot the MilwauKee, Wis., esiauiisiiment 
of the Western ^Newspaper union. 

J. M. Kiciiardson, euiior ot tne Glas¬ 
gow tKy.j limes tor over a quarter 
ot a century, is makmg arrangements 
to dispose oi that property aim reure 
trom the newspaper business owmg to 
ill health. 

L. M. Glenn, formerly city editor of 
the Greenville (,S. C.J News, is now 
occupying a similar position with the 
Anueison (.S. C.J iuteiiigeucer. 

Alt red H. Fletcher, wuo represented 
the Central News, with neadquaiters at 
St. I'etersburg, Russia, during tne 
Russo-japanese War, has been sent to 
Petrograd, Russia, as a special repre- 
sentauve of tnat bureau. 

Tester F. tilson, tormerly on the To¬ 
peka (.Kan.) Capital, has been appomt- 
ed managmg editor of the sauna 
(.Kan.) Journal succeeding Paul C. 
Ranxin, who in the tuture will give his 
personal attention to the DoWns (.Kan.) 
limes, of which he is part owner. 

Ernest Thorpe, editor of the White 
Castle (.La.) Weekly News, has taken 
over the management of the Weekly 
Iberville South. 

R. H. McDonald has resigned the 
position of editor of the Moose Jaw 
(Sask.) Times. 

A. H. Gilmore has resigned his posi¬ 
tion on the Sharon (Pa.) Telegraph to 
accept an editorial position on the Mar¬ 
ion (O.) Star. 

M. H. Williard, business manager of 
the recently established Amalie (Cal.) 
Mining News, has withdrawn from that 
publication, which will be continued by 
Allen Fawcett, the editor. 

Frank A. Dodge, director of the des¬ 
tinies of the Hanford (Cal.) Sentinel 
for many years, has resigned as editor 
of that paper and will take up his resi¬ 
dence in Claremont. 

C. F. Jamieson has resigned as editor 

of the Medicine Hat (Alt) Times to 
devote all his time to other business. 

John E. Sanford, for the last four 
years on the staff of the Detroit (Mich.) 
Free Press, is now editorial writer on 
the Elizabeth (N. J.) Daily Journal. 

Howard Bratton, who for the past 
seven years has been connected witn 
the Dayton (O.) Daily News and the 
Springfield (O.) Daily News, has gone 
to Faribault, Minn., where he has made 
arrangements for the establishment of 
a daily newspaper. 

Samuel T. Jennings, for a number of 
years editor of the Livingston (N. Y.) 
Republican, has resigned to accept a 
similar position with the Jerome (Ariz.) 
News. 

Raymond Daniel has resigned as edi¬ 
tor of the Valdosta (Ga.) Times to re¬ 
turn to Atlanta, Ga., where he will do 
newspaper work. 

William J. Baxter, city editor, and 
Kenneth D. McKay, advertising solicit¬ 
or of the Windsor (Ont.) Record, are 
trying to qualify as soldiers to go to 
the front. 

John C. Young has been appointed 
managing editor of the Poughkeepsie 
(N. Y.) News-Press. 

M. J. Thompson, editor of the Avard 
(Okla.) Tribune, who left home No¬ 
vember 9 to go to Canadian, Tex., to 
look at a printing press, has myster¬ 
iously disappeared, and search through 
northwest Texas has as yet failed to 
reveal any traces of him. 

Herbert W. Peet, editor of the 
World’s Press, published by Sells, Ltd., 
of London, was in New York this w§ek. 
Mr. Peet, who was formerly on the 
editorial staff of the London Daily 
News, will visit Canada and some of 
the western cities before returning to 
England. 

L. D. Post, publisher of the Paper 
Mill, New York, represented the state 
of New York at the third annual meet¬ 
ing of the National Association of Con¬ 
servation Commissioners at New Or¬ 
leans, November 16-20. 

Caleb Van Ham, of the general ed¬ 
itorial management of the Hearst 
papers, _ is spending a few weeks with 
the Chicago Examiner. 

Britton B. Cooke, who was news ed¬ 
itor of the defunct Daily Courier of 
Toronto, has been made city editor of 
the Toronto World. 

Murdoch B. McDonald, city editor of 
the Toronto Mail and Empire, whose 
marriage took place on December 3, 
was the guest of honor at a banquet 
tendered him by leading newspaper men 
and transportation officials prior to his 
wedding. A presentation of a hand¬ 
some cabinet of silver was made on the 
occasion. Francis Nelson, sporting ed¬ 
itor of the Globe, presided. 

Ray Baker, of the Petoskey (Mich.) 
News, and Donal Hamilton Haines, 
formerly of the Kalamazoo (Mich.) 
Gazette, have short stories in the cur¬ 
rent issue of the American Boy. 

T. Talbot Smith, telegraph editor of 
the Grand Rapids (Mich.) Press, is the 
proud father of a baby girl, for which 
he gave thanks last Thanksgiving day. 
She has been named Lettie Humphrey 
Smith. 

Ray Chadboume, who has been city 
editor of the Waterville (Me.) Sentinel 
for some time past, has resigned to take 
a position in Kansas City on the Daily 
Star. He has been succeeded by James 
McMahon, who has been assistant night 
editor for several years. 

Herbert Gunnison, business manager 
of the Brooklyn Eagle, has been ap¬ 
pointed by Mayor Mitchel a member of 
the committee of seventy-nine women 
and men to solve the city’s unemploy¬ 
ment problem. 

IN NEW YORK THIS WEEK. 
Harrison M. Parker, publisher of the 

Chicago American; Andrew M. Law¬ 
rence, publisher of the Chicago Exam¬ 
iner; Frank P. Glass, editor of the 
Birmingham (Ala.) News; George H. 
Larke, former publisher of the Indian¬ 
apolis Sun. 

James Gordon Bennett, owner of the 
New York Herald, arrived in New 
York last week on the Lusitania for 
one of his brief visits. 

HELP WANTED 
AdvertiaemeitU under this elateiHoation Jl/- 

teen cent* per line, each ineertion. Count 
teven word* to the line. 

CIRCULATION MANAGER WANTED- 
Experienced Circulation Manager for a daily 
paper of 20,000 circulation, published in a 
small town with a very large field. Must be 
experienced in handling a force of solicitors. 
Address N. B. Black, Manager Daily Herald, 
Grand Forks, North Dakota. 

Help Wanted—Traveling representative, 
forceful man of good character to sell sub¬ 
scriptions for live trade paper. Splendid side 
line, liberal commission. Address Trade 
Paper, care The Editor and Publisher. 

SITUATIONS WANTED 

Advertitement* under thie elnteifioation one 
cent per word each insertion. 

London’s 

MASTER SALESMAN 

of 

ADVERTISING SPACE 

is looking for a 

imsition in New York. 

Address Z, care The Editor and Publisher. 

Thoroughly experienced newspaper man, 35 
years ola, married, desires position managing, 
news, telegraph or city editor on afternoon or 
morning paper, where permanency and salary 
are assured to a live worker able to put snap 
in the game and maintain it at a uniform 
standaru. Trained in handling all press re¬ 
ports, full and pony service. Hignest ref¬ 
erence, both ability and reliability. Seek 
change for personal reasons. Address Lock 
Drawer 128, Camden, Tenn. 

assistant to Business manager— 
or circulator—young man il with over eight 
years’ training unaer successtul newspaper 
builders, ucsircs position on paper in eny of 
5u,uUU to 29U,UUU population. Keierences. Ad¬ 
dress “Business," care Tne Euitor and Pub¬ 
lisher. 

EDITORIAL WRITER and executive. Re¬ 
publican. it you want a good one, send tor 
letters of recommenuation. Experienced in 
every department. Aduress Box D Dx, The 
Eultor and Publisher. 

MR. PUBLISHER, if you were looking for 
a circulation manager and found one that 
would be willing to take a living wage to start 
and let increase and collections determine 
the future, you would thinx you nad the right, 
kind ot a man. That is what 1 will do. Are 
you ready to talk business! If so, wire or 
write, •‘V-50U,** care The Editor and Publisher. 

Do you want a young lellow who can handle 
detail thoroughly and intelligently r foui 
years* advertising experience with New York 
agency and witu advertising department, my 
boss, whose agency is uuucr the present 
business depression, wants me to come back. 
When things brighten up; but X can't attord to 
watt. Address D ixtt, care The Editor and 
Publisher. 

irtiuuou Draiuatist would Auguciae Auicri- 
cau Plays tor l:.uglisu market, or would 
read, criticize and give auvicu on plays lor 
New York stage. Piaywriting taught, proper 
technique, simple method. Appiy lor terms, 
B., Room iuzz. Hotel Knickerbocker. 

EDITORS: If you require the services of 
a coirespondent or news puotographer m KAN 
iRANUlKLU 1 am the man wuo can tend to 
your wants. TRaNK W. LANE, ijU>>g WaL- 
LkR KiREET, KaN PRANLXKLD, CALI- 
TuRNIa _ 

BUSINESS OPPORTUNITIES 

Advertisement* ustdor thu dosmtloation ten 
cents per kne, seen tneertum, vetmt 
seven words to tho kne. 

Excellent weekly class paper can be bought 
on account of owner’s health. Good circula¬ 
tion. Nearly ^,(JUU net prohts. Price ^,UUU. 
Terms to right buyer. Box 627, The Editor 
and Publisher. 

Amaricstn Inatitut* of Adwertiaing. 
Dundas Henderson, of Chicago, has 

written The Editor and Pubusher 
that eighty members of the committee 
of 1(X) which is to organize the pro¬ 
posed American Institute of Advertis¬ 
ing have been appointed. Owing to 
present business conditions, the launch¬ 
ing of the new association has been 
deferred to early next year or possibly 
in June, when the Associated Adver¬ 
tising Clubs of the World will hold 
its annual convention in Chicago. 

$5,000 deferred; total $9,000, buys 
dominant daily of thriving Pennsyl¬ 
vania county. Annual business $18,(XX). 
Returns to owner $4,300 annually. 
Equipment includes late model lino¬ 
type and five presses. Proposition 
K. Z. 

Newspaper Propertiee 

225 Fifth Ave., New York 

will buy old established Daily Evening 
newspaper located in one of the best 
of the County Seat towns of a South¬ 
ern state. No competition, physical 
equipment adequate, including two 
linotypes. Net earnings last year 
$2,700.00. 

HARWELL, CANNON & McCARTHY 

Newspaper & Magazine Properties 

Times Bldg., New York City 

Advertieomente under thie oloeeifeoliem, Sse 
cent* per Mne, each fassrtise. Oosmt 
seven words to the Mee. 

Chicago — New York — Phila 
THB BLACK del^, for 20 yaaia tha coa 

DIAMOND trades' leading journal. Writ 
forrataa. 

WHEHE the @0Li 
OOliES IFHOU! 
THE FAIRBANKS (ALASKA) DAILY 

NEWS-MINER, the oldest paper in Interior 
Alaska, where tbe gold comes from, resches 
the highest-psid clsss of workers in tbe 
world. There sre only 16,000 people in the 
News-Miner’s district, but they produce and 
spend from $5,000,000 to $10,000,000 a yesr. The 
smallest piece oi money there is Kc. piece 
which is the price of s newspsper, cinr or 
drink. One million wss sent out of Fstrosnks 
in one yesr to mail-order houses. The aver¬ 
age per inhabitant annually is $13S freight 
paid. Everything is dear except advertising 
—advertising agents take notice—and the 
people buy whatever they waat wbea they 

FOR SALE 

Advertisements under this classification Jl/- 
teen cents per tine, e«ieh ineertion. Count 
seven worde to the Mne. 

FOR SALE—At an exceptional bargain, 
slightly used high-speed thirty-two page 
cylinder Duplex printing press, in perfect con¬ 
dition. Owners having consolidated and us¬ 
ing larger press. Write for price and par¬ 
ticulars. A. McNeil, Jr., Post Publitning 
Company, Bridgeport, Conn. 

MISCELLANEOUS 

Advertieomente under this dassifteetien tan 
cents per Mne, each insarMots. Oesmt 
seven worde to tha Mna. 

DAILY NEWS REPORTS. 
Special and Chicago news. YARD’S NEWS 
BUREAU, U7 W. Waahiagton Sl, Oicago, 
DL 

PACIFIC COAST 
NEWS CORRESPONDENT 

For 

Eastern Trade Journals 
CLARENCE P. KANE 

268 Market Street. Saa Francisco 

PRINTERS—I have arranged a valuable 
series of plans for printers, which will 
double, the income of any plant. They will 
be tent to you complete, with full instruc¬ 
tions for operating, for only $1. Write W. 
Oement Moore, Business Specialist, New 
Egypt. N. J. 
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THE KNICKER] 
THE ONLY NEWSPAPER THAT COVERS 

THE CAPITOL DISTRICT 

ii>OPULATION 1.960,000 

TNK PIIK6S CO. PUOLI6HCII 

OFFICCIt* 

LYNN J. ARNOLD. PRCMDENT 

STCPHCN C. CLARK. VICB'PNCWOCNT 

FRANK W CLARK. MANAaiNO CIMTOR 

THE KNICKERBOCKER PRESS 
FSTARLISHCP 1«4> 

Albany, N. Y., November 24, 1914. 

James J. Kane, Esq., Business Manager, 
The Times-Union, Albanj^, N. Y. 
My Dear Mr. Kane: 

On Saturday, November 21, 1914, Sturges Dorrance, Esq., representing McClure Pub¬ 

lications, Inc., was at the Ten Eyck Hotel in Albany to meet the newspaper men of the Capi¬ 

tol District in the matter of making a contract for newspaper advertising of certain food 

products in the campaign to be conducted in said newspapers, to be known as the “Westfield 
Pure Food Campaign.” 

The newspapers of Albany, Troy, Schenectady, Utica, Binghamton and Newburgh in 

New York State, and of Rutland, Vt., were represented. The Knickerbocker Press was rep¬ 

resented by Arthur D. Hecox, Assistant Business Manager. You represented the Times-Union. 

The Knickerbocker Press placed .before Mr. Dorrance the data in reference to its circulation 

which is furnished to every one applying for the same. From time to time, you have had all 

the data which we furnish to advertisers and you have been invited to come into the office of 

The Knickerbocker Press and examine everything in the way of records, books, etc., showing 

amount of white paper bought, amount of white paper used, press runs and all circulation 

figures, including cash receipts. That invitation has always been open to you, or any repre¬ 

sentative of your newspaper, or any other newspaper. It is still open to you during the busi¬ 

ness hours of any business day. 

•After full consideration, Mr. Dorrance awarded the contract in Albany to The Knicker¬ 

bocker Press and the same was signed by him on behalf of The McClure Publications, Inc., and 

by Mr. Hecox on behalf of The Knickerbocker Press. You had knowledge of this '^act. 

At about four o’clock on Monday, November 23, I received a telegram, of which the fol¬ 
lowing is a copy: 

. , “Rochester, N. Y., Nov. 23, 1914. 
“Arthur D. Hecox, 

Treasr. Knick Press, Albany, N. Y. - 
Business Manager and special representatives Times- 
Union have come to Rochester and make positive state¬ 
ment that circulation figures Knickerbocker Press 
furnished Saturday cannot be substantiated by audit 
what answer shall we make them wire reply Seneca 
Rochester. Sturges Dorrance.” 
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ROCKER PRESS 
In reply I sent to Mr. Dorrance a telegra m, of which the following is a copy: 

“Albany, N. Y. November 23rd, 1914 
“Sturges Dorrance, 

You are hereby authorized by The Press Company to 
offer the Times-Union one thousand dollars if they will 
prove the circulation figures of The Knickerbocker Press 
incorrect which were shown to you on Saturday last. 
You are also authorized to offer the Times-Union one V 
thousand dollars on behalf of The Press Company if ^ 
they will prove the circulation figures which they stated' ^ 
to you last Saturday to be correct. w \ 

The Knickerbocker Press v 
By Lynn J. Arnold, 

President of The Press Co.” 

I also called up Mr. Dorrance at the Hotel Seneca, Rochester, and informed him that I 

would take the first train for Rochester. He said it was not necessary to come, as he was 

perfectly satisfied with the contract which he had made with The Knickerbocker Press, not¬ 

withstanding the assaults which had been made upon it by you. 
I arrived in Rochester Monday night, November 23, at ten o’clock, and met Mr. Dorrance 

in his rooms at the Hotel Seneca. He informed me that Mr. Conklin, of Verree & Conklin, 

your representatives in the foreign advertising field, had called him up on Sunday and told 

him that he had made an awful mistake in Albany in choosing The Knickerbocker Press. 

That you and Mr. Conklin had followed him to Rochester arid again made your representa¬ 

tions against The Knickerbocker Press. That in the presence of each of you he had dictated 

the telegram which I have set forth above and that you had left Rochester before it was pos¬ 

sible for me to get there. He told me that I was at perfect liberty to make public his telegram 

and his statements. 

I am today writing to the Audit Bureau of Circulations asking for an examination, and I 

extend an invitation to you or any representative of your newspaper to be present during that 

■ examination. On the other hand, I ask that The Knickerbocker Press may have a represen¬ 

tative present at the time of the examination of the Times-Union by the Audit Bureau of Cir¬ 

culations, and I shall ask at that time to have the examination the most thorough that can be 

made. | 
The offer made in my telegram to Mr. Dorrance, which is quoted above, is open to you at 

all times. The offer furnishes you a splendid opportunity to make good on your statements 

and insures you against any loss. 

ily your^, 

Pr/sident \s/f The Press Company. 
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PROFITABLE NEWSPAPER ADVERTISING 
John D. Mabley, Clothier, Detroit, Mich., who don’t have tales. 

John D. Mabley 
IH-IM Woodward Avc. 

There is a difference 
in “Regular” Prices. 

IV term '‘REGULAR PRICE" 6om Mt meon 
much UNLESS rou CONSIDER tV "EEC- 
ULAR** WAY el ntfuufig aoy buaioeM. 

If tV “REGULAR" way « to hair« “CLEAR¬ 
ANCE SALES" every so often, tte -REGULAR 
PRICES muot be PLACED on (oodt with a FULL 
KNOWLEDGE of tSe FACT that they wUl V 
“REDUCED" Uter oo-and MUST V "LONG" 
cswa#i to V abk to STAND ouch REDUC 

TIONS. 

If I should ^er a reduction of "ONE-THIRD" 
from my “REGULAR" pricea on mita or ever- 
coatf I would have to aell them at LESS than 
their 6rat coM to me. aa MY "REGULAR- 
PRICES do not carry M l/i% gnm PROFIT. 

In other words I CAN and DO sdl my goods 
CLOSER to COST, that ia, with SMALLER 
PROFITS than stores whe^ ONE-THIRD and 
ONE-HALF OFF SALES arc REGULAR evenu. 

That is why 1 CAN and DO give tV GREAT¬ 
EST VALUES for the money year in and year 
OOL 

FALL AND WINTER 
SUITS AND 
OVERCOATS. $10 to $30 
MaM/y Hats. H A $». Mabley Shirts, |1J0 

Stetson Agency. 

Boys' and Qnldrtn'a Clothing^ and Furnishings. 

Many years ago, when he was a very 
young man, John D. Mabley left his 
home town in Michigan and went to 
Detroit to work for his uncle, C. R. 
Mabley, clothing merchant. 

C. R. Mabley was a circus performer 
when it came to running a clothing 
business, and although he has been dead 
for many years there-are plenty of old 
Detroiters who smile as they recall the 
“stunts” he used to pull off to get pub¬ 
licity for his store. 

John D. was a good clerk, and later 
was made buyer in another clothing 
store after C. R. died and the name was 
taken off the door. 

. He was a good buyer and a splendid 
salesman, and it looked as though he 
wsa settled for life. 

One day his new boss listened to 
John D. making a sale, and after the 
customer had put his new suit under 
his arm and gone out the boss called 
John D. to him and said: “John, why 
didn’t you tell that fellow that was a 
$25 suit you were selling him for $15?” 

“Because it wasn’t a $25 suit,” was 
the answer. 

WANTED HIM TO UE. 

“Yes, I know; but tell ’em so, boy, 
tell ’em so. They like to think they 
are getting bargains and it helps busi¬ 
ness,” said the boss. 

“But I’ve never told anyone he was 
getting any more than he was paying 
for. I can sell goods without it,” was 
the answer John D. made. 

“Well, you just remember I want you 
to do it,” replied the boss; “this is my 
business and I know how to do things. 
Tell ’em they are bargains.” 

There was more discussion of this 
kind. John D, balked on it. The boss 
insisted, and finally, when the argument 
got heated, John D. was told that he 
would follow orders or quit. He quit. 
He was one of those bullheaded fel¬ 
lows who did not see the sense of do¬ 
ing something crooked that could be 
done straight, and he did not want to 
do anything that could not be done 
straight, anyway. 

Between the time Mr. Mabley landed 
in Detroit and the time he quit his job 
he had acquired a wife, a couple of 
boys, an insurance policy and ten dol¬ 
lars. 

The four Mableys had to eat. and 
he had to produce the bread and butter. 

IN BUSINESS FOR HIMSELF. 

He raised money on his insurance 
policy, rented an upstairs showroom, 
put in fixtures-yoaying for everything— 
and then went into debt for a stock of 
clothing. 

The first year he was in business he 
sold forty thousand dollars’ worth of 
clothing, and the Mabley family lived 
on twenty-five dollars a week. 

By Harry R. Drummond. 

Forty thousand dollars’ worth of 
goods sold the first year and not a 
nickel's worth of it misrepresented—no 
twenty-doiiar “values” lor blteen; no 
“sates ’; no “bargains”—notiiing but 
straight honesty as John D. Mabley 
understood honesty. 

His first “sale” was held a few years 
later when he had leased a four-story 
building on Woodward avenue and 
moved from his upstairs showroom to 
tlie new store. 

He was like many other merchants 
on tiie subject of advertising: advertis¬ 
ing to be enective must be wnoop-’em-up 
"sales’ witn tremendous "bargains,” or 
it was not much good. 

NO SPECIAL SALES. 

inasmuch as he had no "sales”; in¬ 
asmuch as no goods were ever said to 
be "worth’ more than the prices they 
were sold for, his advertising consisted 
principally ot ‘cards,” something like 
this: 

John D. Mabley 

184-186 Woodward Ave. 
CLOTHING 

SUITS ejQ tl5 

OVERCOATS . ▼ V 

Stetson Hats 
burnishing Goods 

He did not figure that it did him very 
much good, and he was right. But it 
was a necessary evil, and must be in¬ 
dulged in occasionally. 

One time an advertising man with 
peculiar ideas landed in Detroit, and in 
talking with W. K. Orr, publisher of 
the Detroit Saturday Night, wno is an 
idealist to a marked degree, said tnings 
that induced Orr to ten him ot Mabiey 
and wnat a splendid chance there was 
tor a good aavertising campaign. 

Hus man, looking over back files of 
Detroit papers, got a line on the way 
Mr. Mabley had been usmg space and 
tlien was mtroduced by Orr. 

Hater, havmg a lunen date with Mr. 
.Mabley, he caned at the store and tound 
that uie boss was busy on the second 
floor, selling a suit ot clotnes. 

Vv hile waiting lor the sale to be made, 
he looked over tne goods and was sur¬ 
prised to lind there were plenty of $25, 
$ou, $J5 and suits in stock. 

Of course, advertising was the topic 
of conversation durmg lunch, and Mr. 
Mabley s ideas were 'summed up about 
like this: 

He never had “sales,” while his com¬ 
petitors did, consequently he had noth¬ 
ing to advertise. 

He never said anything was “worth” 
any more than the price he sold it for, 
consequently he never had any “bar¬ 
gains,' therefore he had nothing to ad¬ 
vertise. 

He sold his higher-priced goods to his 
personal friends, and they knew he car¬ 
ried them—so what was the use of ad¬ 
vertising them. 

In Detroit at that time there were 
five big clothing stores. Mabley’s was 
one of them. The other four, on the 
first of January and the first of July, 
had their regular "semi-annual clear¬ 
ance sales,” in which they offered “Any 
Suit or Overcoat in the house at one- 
third less than regular price.” 

These sales continued for thirty days 
and were succeeded by a month of “Any 
Suit or Overcoat in the house at one- 
half regular price.” Thousands of De¬ 
troiters, through years of educational 
advertising, learned just when these 
sales were to occur, and waited- -'for 
them. 

To stimulate things during the rest 
of the year Friday “bargains” were the 
regular thing in the other stores, and 
still Mabley did nothing of the kind, 
so what was there to advertise. 

Well, this advertising man thought 
he saw something to advertise, and 
after he got through talking Mr. Mab¬ 
ley thought he saw- something that 
might be worth while, and an arrange¬ 
ment was arrived at by which, begin¬ 
ning on the ISth of September, Mab¬ 

ley’s store was to have a new kind of 
aavertising. 

The aavertisement herein reproduced 
is a fair sample of tbe kind of argu¬ 
ment used tor sellmg regular goods at 
regular prices. Larly in :3eptember at¬ 
tention was called to the tact that the 
goods were not marked with a view of 
reducing them one-third on January 
first, and the question was approacned 
irom almost every possible angle. One 
ad read: 

"Some stores charge one-third more 
for suits and overcoats before January 
first and one-half more tnan they do 
alter February first. 

"All stores make an average profit on 
everything they sell; they nave to do 
this in order to pay expenses. 

"in other words, they charge a bonus 
for selling clothes in season. The Mab¬ 
ley way of selling clotnes is different. 

"There are no Clearance Sales to be 
figured on when goods are marked, and 
there is no extra cnarge for having the 
goods when you want them. 

"The ratio of profit on the season 
is as high, probably, as it is elsewhere, 
but it IS divided even. There is no 
price juggling of any kind. 

" i his way of doing business is build¬ 
ing this store. It is instilling faith in 
the fairness of the methods and the 
regular prices are found to be right, 
so that there is no reason for you to 
wait for cut prices to get what you are 
entitled to for your money.” 

The “Friday bargain” was handled by 
saying, “You don’t have to wait for 
Friday to get low prices or “bargains” 
here. Our prices are just as low Mon¬ 
day, Tuesday, Wednesday, Thursday 
and Saturday as they are on Friday. 
No price juggling at any time here.” 

When the “Semi-Annual Clearance 
Sale” competition was to be faced, ad¬ 
vertisements like this were used: 

Christmas eve, after the store had 
closed, the advertising man was talking 
to the man who was head of stock in 
the clothing department. The head of 
stock complained of being ver> tired, 
and the ad man said, “What makes you 

JOHN D. MABLEY 
184-lM Wnimui Aft. 

Ufa's lays* diUrta's Oatfittcr 

SOMEHOW the end of the eemon has never found 
^ this store loaded to the guards tvilA great quantities 
of uurehandis^ that had to be saeri/ie^ at a loss to 
get rid of it, 

PERHAPS the "regular prices were not too high to 
* begin with; perhaps the patterns have looked better 

I durmg the "regular" season; perhaps people have not 
been taught to wait for the "tremendous reductioni*’^ 

vAmtever the reason is, the fact reuuUns that this 
store has never had to face the "Clearance Sale" pest. 

f^ONSEQUENTLY there has never been any trouble 
^ ^out taking advantage of the season end oppor¬ 
tunities that are presented from time to time. 

NE pepuliarity, however, u that such goods are 
iin^ offered as "regular" goods, nor is it said that 

they are "reduced^ from "regular" prices, nor that they 
are "toorth"^any more than yon are asked to pay for 
them. 

In the boy/ department, on the fourth floor, yon will 
find some particularly att^tive values wi 

^OYS* NORFOLK SUITS, $5 
Blue and Fancy Patterns 

BOYS ALL WOOL FLANNEL BLOUSES, 69c 
6 to 16 years-~-all colors 

^ BOYS* SWEATERS. e9c 
Sites 26 to Sh^^gray, navy and red 

BOYS* FUR GLOVES. $I 50 

tired? There’s been nothing doing in 
your department today. It is mostly 
furnishing goods the last day.” 

“Yes, but I’ve been going over the 
stock. The boss is going to market this 
week to buy some goods, and I had to 
know just where we are,” was the an¬ 
swer. 'IM 

“Well, how do you stand?” was asked. 
“There are a few less than one hun¬ 

dred and twenty-five suits on hand,” he 
answered. 

And that year Mabley sold $300,000 
worth of clothes. 

For Foreign Language 

Publications through¬ 

out United States and 

Canada consult 

MODELL 

ADVERTISING AGENCY 

150 Nassau Street 

New York City 

Telephone Beekman 1142 

FOR SALE 

Babcock Two-Revolu¬ 

tion Press 
Bed 34 X 47 inches, now running in New 

York City and can be obtained at once. 

Walter Scott & Co. 
Plainfield, New Jersey 

NEW YORK: One Madison Avenue 

We can increase your bus loess — 
you want H increased. 

You have thought of press clippings 
yourself. But let us tell you how 
press clippings can be made a busi¬ 
ness-builder for you. 

BURRELLE 
60-62 Warren Street, New York City 

Establishrd a Quartir of a Century 

Most Far Reaching Newspaper 
Reading Concern in Existence 

ATLAS PRESS 
CUPPING BUREAU 

CHARLES HEMSTREET, Manager 

We furnish everything that looks 
like a press clipping from all over 
the world. 

Our Motto—RESULTS COUNT 

218 East 42nd Street New York 

Canadimn Press CUpplags 

The problem of covering the Canadian 
Field is answered by obtaining the service of 

Thu Dominion Press 
Clipping Agency 

which gives the clipping on all matteis of 
interest to you, printM in over 95 per cent, 
of the newspapers and publications of CAN¬ 
ADA. 

We cover every foot of Canada and New¬ 
foundland at our head office. 

74-76 CHURCH ST., TORONTO, CAN. 

Price of service, regular press clipping 
rates—special rates and discounts to Trade 
and Newspapers. 



December 5, 1914 THE EDITOR AND PUBLISHER AND JOURNALIST. 497 

THE 
MASONIC 

HOME 
JOURNAL 

Member A. B. C., 

delivers paid subscriptions in 
Kentucky to 2,381 Post Of¬ 
fices out of a total of 2,667 
Post Offices in the State. 
If any other local publication 
can compare with this dis¬ 
tribution in the homes of 
Kentucky people, twice a 
month, we will present to 
you, Mr. Advertiser, a three 
months’ free advertising 
campaign. 

Circulation statement furnished 
on request. A paid average in 
excess of 45,000 guaranteed. 

D. B. G. ROSE, 
Editor and Manager 

Advertising Representatives 

F. W. HENKEL. 
Peoples Gas Building, Chicago 

FRANKLIN P. ALCORN. 
33 West 34th Street, New York 

Topeka 

Daily Capital 
Average net paid circula¬ 
tion for six months ending 
October 1, 1914 (Sworn) 

32,917 

TOPEKA, KAN. 

Colorado Springs 
rrs 

THE TELEGRAPH 
j. p. McKinney a son 

New Yerk Chicago 

Deutsches Journal 
The N. Y. German 
Jourr al is America’s 
Great* st German Newspaper 

CHICAGO ENTERPRISE, circulation man promoted. 

_ . 1? W. A. Elliot Becomes Business Man- 
Tribune Sends C. W. Wheeler to Eu- Florida Times-Union. 

rope to Bring Back 300 War Or- A. Elliot, the new business man- 
phans for Adoption—The Post’s ager of the Florida Times-Union, suc- 
Campaign to Raise Subscriptions cessor to Mr. F. W. R. Hinman, is a 
c n 1 r c-1 c _ .L n-1 native of Tennessee. He got hts early 
for Barrels of Flour for the - training on the Nashville 

American. For the past eight years he 
has been circulation manager of the 

gians. 
{Special Correspondence.) 

Chicago, Dec. 2.—The Tribune has 
assigned Charles N. Wheeler to go to 
Belgium and superintend the bringing 
back to America of 300 war orphans for 
whom it will find homes among fami¬ 
lies that want them. It is estimated 
that it will cost $30,000 to carry out the 
plan. 

The children will be selected with 
great care and none but those in per¬ 
fect health will be brought here. Every 
precaution will be taken to see that 
those who offer to provide homes for 
the little ones are of good character 
and able to give them the best of care. 

The Herald's Christmas ship scheme 
worked out so well that it has spurred 
the Post to special effort in securing 
subscriptions of barrels of flour for the 
needy and hungry Belgians. 

A movement is on foot to establish a 
new Jewish daily. That there is room 
for such a newspaper is indicated by the 
fact that thousands of New York Jew¬ 
ish papers are sold here daily. The 
promoters have a chance to purchase a 
newspaper plant worth $50,000 for $15,- 
000. An editor of national reputation 
has been engaged to direct the paper 
when started. It is reported that quite 
a large amount has already been sub¬ 
scribed for the project. 

It is stated as a fact that the railroads 
are thinking of doing away with the 
wholesale distribution of elaborate and 
costly booklets and time cards. This Florida Times-Union and has always 
encourages advertising men to believe had charge of the business and of the 
that the money spent in this direction paper during the absence of Mr. Hin- 
will hereafter be devoted to newspaper man, the manager. He was one of the 
publicity which is generally considered l^cst circulation men in the South, hav- 
much more effective mg given that branch of the business 

A fanciful story of a football game ronnertS 
that didn’t exist wTitten by R. W. Lard- t 
ner and printed in the Tribune lured in d^nart^ 
500 deluded fans to Stagg Field on nanJr ^ ^ ^ ^ 

had tr iSlSf’' During a, circu),,io„ 
manager of the Times-Union, that pa¬ 
per has made wonderful strides and it 
was due to his loyalty and ability that 
he was promoted to the management. 

Los Angeles Tribune Not Sold. 
{By Telegraph.) 

Los Angeles, Cal., Nov. 30. 
The Editor and Publisher; 

The rumor printed in your issue of 
November 28, relative to the Los Ange¬ 
les Tribune being taken over by the 
Christian Science Monitor, is absolutely 
false and without a particle of founda¬ 
tion in fact. The Tribune has no inten¬ 
tion of merging with any other paper 
or ceasing publication. The Tribune is 
the only morning paper showing a gain 
in advertising during the last four 
months. All other Los Angeles morn¬ 
ing papers showed a loss compared with 
the same months a year ago. 

Edwin T. Earl, 
Publisher. 

W. A. Elliot. 

EDITOR SET FREE BY COURT. 

Had Been Arretted and Fined for 
Criticising the Grand Jury. 

Judge A. B. Anderson, of the Fed¬ 
eral Court at Indianapolis, released 
Charles Clogston, editor of the Terre 
Haute Post, who had been fined and 
jailed for contempt of court for print¬ 
ing an article criticising the Vigo county 
grand jury, which is investigating al¬ 
leged election frauds, and threatened to 
proceed against the officers of the State 
Court if they molested him. 

Clogston was summoned before the 
State Court November 24 and fined and 
sent to jail for ten days, and the right 
to present testimony to argue the case 
through attorneys or to take an appeal 
was denied. Judge Anderson issued a 
writ of habeas corpus Wednesday’night 
and the next day the editor was pro¬ 
duced in court. After hearing the case, 
the judge declared that Clogston had 
been deprived of his liberty without due 
process of law and ordered his release. 

Examination for Editorial Clerk. 

The United States Civil Service Com¬ 
mission announces an open competitive 
examination for editorial clerk, for men 
only, on December 2, 1914. from the 
register of eligibles resulting from this 
examination certification will be made to 
fill a vacancy in this position in the 
Bureau of Foreign and Domestic Com¬ 
merce, Washington, D. C, at a salary 
of $1,600 a year, and vacancies as they 
may occur in positions requiring simi¬ 
lar qualifications. For further informa¬ 
tion address the United States Civil 
Service Commission, Washington, D. C. 

R.J.BIDWEHCO. 
rxeUe CMMt RapCMMitXttT* 

•( 

Cob AtiBrlpB O^taiPB 
fortUnli ®r>Bottian 

PoBt-JttUUidmrpr 
i^liokanp 0tiokpBuum-Crtii»ii 
914? Clittor $c publiB^pr (n. f.) 
Portland 9Irl?0rant 
91410190 9Irtinin? 

Conta (ftlobe-Bmioarat 
CaoBaB (Httg i^tar 
(Pma4a 
fifntifr NrtoB 

Cak? prrald-Rppnbliran 

742 Market Street 
SAN FRANCISCO 

Buffalo News 
EDWARD H. BUTLER 

Editor and PublUhar 

“The (mly Buffalo newspaper that 
censors its advertising columns. Many 
of our advertisers use our columns 
exclusively. The above is one of the 
many leaacms ^7.’’ 

Forsign Aissrtisint Rsgrtssntaiissi 

KBLLY-8MITH COMPANY 

330 Fifth Aventu Lytton Building 
NBW YORK CHICAGO 

TheOMAHADAILYNEWS 
“Nehnukm’s Ortutest Ntwspapai'* 
Octobar, U14, CirculatioB, 7S,4S7 

DlvliM thosi 
City (Omaha-South Omaha-CouncU Blu0s- 

Banson-Duadaa and Floreaca). 

Mail .;.•.rn 
Over 9f% of the total it in Nebraska. 

Tha Omaha Daily News haa 78,4*7 Cireu- 
latioD (Evtaing Papar). 

Tha aacond Omaha Nawapapar haa S*.*it 
Circulation (Evaning 2S,732—Morning 
S3,3M). 

Tbo third Omaha Nawapapar has S4*S7 
Circulation (Evening UJSl—Morning 
32,n4). 

C. D. BERTOLET 
111* Boyca Bldg. ChieagOk HL 

New York Representatlva: 

A. K. Hammond, 3** Fifth Avo. 

Changes on Toronto News. 
Wholessale changes have taken place 

on the staff of the Toronto News, and 
new blood has been introduced into 
the editorial and reportorial depart¬ 
ments. S. Roy Weaver is the new news 
editor, with W. Logan, formerly of the 
Ottawa Journal, city editor. C. M. 
Passmore, late of the Montreal Gazette, 
J. B. Kerr and D. M. Christian, of the 
Toronto Globe, and G. W. S. Shipman, 
of the Financial Post, are other addi¬ 
tions. _ 

Printing’s New Cover. 
Printing, devoted to printing and al¬ 

lied industries of New York and vi¬ 
cinity, has recently donned a new cover, 
pale blue in color, and presenting a 
design in which printing rollers and a 
winged gear wheel play an important 
part. 

DETROIT 
SATURDAY NIGHT 

gets results 
because its readers have learned that they 
can depend on every representation made 
in its advertisements. 

GUARANTEED ADVERTISING 

'so far as Detroit Saturday Night is con¬ 
cerned, means that the publishers will 
make good if the advertiser doesn’t. 

Foreign Advertising Representatives 

CHAS. SEESTED 
41 Park Row, New York 

F. S. KELLY & CO.. 
Peoples Gas Bldg., Chicago, Ill. 

THE NEW HAVEN 

Times - Leader 
is the leading one-cent daily newspaper 
of (Connecticut and the only one-cent 
paper in the State jrhich has the full 
Associated Press leased wire service. 

The only evening paper in New Haven, 
member of Audit Bureau of Circulations. 

Tha S. C Bockwith Spocial Agoacy 
Sole Foreign Representatives 

Now York Chicago St. Loolo 
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I 
CIRCULATION NEWS, VIEWS AND OBSERVATIONS 

Being a Department Edited by a Regular Circulation Man and 

Designed to be Helpful to Circulation Managers Everywhere. 

By Harvester 

it IS uur belicl that one ui tne h^ji^est prohiems tnai 
controuts thrcuiation men opcraunji in cities ui two huu- 
uieu uiousanu or less, concerns uie metiiou ot histrioutiou 
to city reauers. 

iiie experience of one man indicates Uiat the best re- 
iuiis are ouianieu hy lonowuig a pian wnerem wholesalers 
iisiriuuie m ceriam sections, employing tneir own carrier 
ooys anu relieving tne omce ot tne necessity ot nanuimg the 
ieiaiis inciucut to suuscnpuon arrearages, carriers salaries, 

eic. V^uue anotner man may nnu, even wiieu operating 
lu tne same size community, anu witn tne same local cou- 
uitions outamiug, tnat success is possible ouiy with tne 
aiu ot carrier tioys eiupioyeu eiiner on a salary or commis¬ 
sion basis anu weiueu mto an organization uiat is uevei- 
opeu unuer uie guiuance ot uie circulation manager, and 
maue to responu to ms msuuctions. 

.uouesty lorbius tnat we oner any etfort of ours as 
a soiuiiuu ot this- problem, but its uiscussion is suggested 
jy tne tact tiut we have recently reviewed a report sub¬ 
mitted by a circulation manager wno has changed trom 
one ui uicse piaiis to uie ouicr. riis experience undoubt- 
cuiy contains someuiing ot value to ciciy circulation man 
wno has made an analysis ot the merits ot eitner or both 
oi uicse circuiauon piaus, and decided in tavor ot one ot 
iiiein Mitnout bcmg entirely sattsncu tnat ms cnoice was 
collect. And we tnmx tins sums up the experience ot 
most of us. 

me circulation man we reter to brought with him to 
a new post m cnarge ot uie circulation ot a newspaper in 
a City ot about one uuiidreu and uiirty tnousand, experience 
gamed over a period ot eleven years m Uirce helds ot dit- 
lerent sues, as a carrier boy ne had seen the entire daily 
uistriuuuon ot nts newspaper made witnm an hour, mter 
ue entered a held where ne watched the distribution ot a 
number ot editions over a period ot several nours daily, 
roiluwmg this he had an opportunity to work in one ot 
tne large cities where papers were bemg prmted and dis- 
patcneu durmg practically ail ot ones working hours, in 
none of tnese environments had he tound a situauon tnat 
(^uite equalled tne one contronung him when he took up 
tne work m whicli the experiment we are about to record 
was made. 

fits predecessor had divided the city mto eight districts 
or zones, very much in the same manner that tne counuy 
IS divided mto parcel post zones. Une wholesaler was in 
cnarge ot the central zone ot tne city, another circled the 
central territory pracucaily around tne enure city, and 
eacii succeedmg outiymg zone was farther removed trom 
uie center. 

the result was of course tliat wholesalers in the cetitral 
or near central portions ot the city had a comparatively 
easy time making deliveries and showing a proht trom 
uieir work, whtle the fellows in the outiymg zones tound 
It so duncult to carry on Uie work with any degree ot 
proiit that those districts trequently changed hands, and 
were in charge of new men practically all ot the time. 

Whether it would have been better in dividing the dis¬ 
tricts if each wholesaler had been given a portion ot the cen- 
ual districts, and his territory made to extend to the out¬ 
skirts—in the same manner that a pie is “quartered,” tor 
instance, catmot enter mto this discussion. While it might 
nave been possible with this division to equalue Uie amomii 
ot proht obumable m each district, it would have little 
effect on some of the other condiUons criticized by our 
circulation manager friend. 

His report indicates that each wholesaler employed a 
number of boys, each working with different standards, 
with the exception that each attempted to make weekly 
collecuons irofp subscribers. One designated Monday as 
his carriers’ pay day, and paid his boys a salary^ for their 
work; another would pay on Tuesday and remunerate the 
carrier m part by salary and the remainder in commis¬ 
sions; another divided his routes and paid some of his 
boys a stated salary and others commission only. One was 
surly and cross to his boys, anotlier too considerate and too 
lenient; and few who imssessed the happy faculty of being 
good disciplinarians without estranging their boys. One 
hned his boys for complaints, another satished himself with 
merely mentioning the complaint to the boy; there were 
others who did not see the boys from one week’s end to 
the other, sending the papers out to boys by street cars, 
etc. And the result, according to the report before us, 
was havoc Two ofi&ce telephones were continually ring¬ 
ing, and a perject Job of a man was in attendance on 
each. The wires fairly sizzled with the plaintive messages 
of subscribers who had been “missed” for a third, or per¬ 
haps a fourth time, or whose carrier boy had left the 
paper on the lawn or neglected to safeguard it from the 
elements. 

The new circulation manager found that every district 
man was allotted a specific number of free copies for use 
in promotion work, and the theory had been that the_ whole¬ 
saler with the smallest volume of business was entitled to 
the largest number of free copies—to build up his routes 
and enable him to do business at a profit. The system 

iiau become so lax tnat hunareus of these free copies were 
ueiivcreu to paiU suDscuuers uy wiioiesaiers wnose con¬ 
sciences were easuy stretaieu. n urinermore m audition 
10 me help altorued Oy tne tree copies, tne wUoiesaiers 
wno operaieu in me outsiue seciiuus were paid certain 
amounts weekly as bonuses or salaries, ana in a tew m- 
stances weie turmer benented by a reduction ot me wlioie- 
saie rate. ;>unimed up, mere were eignt circulation man¬ 
agers, eacn uonig business accordmg to ms own notion, 
eacn operatmg under a pian worked out to attord mm—a 
middleman—a snare ot me urcuiation revenue ot mat omce. 

vvimm six mourns an ot mose wnolesaie districts nad 
beui taken over by me omce, and me pian cnauged to de¬ 
livery to subscriber direct, by carrier employed uy Uie ot- 
iice. bo tar as possible, me rule was toiiowed to base a 
carrier boy s salary on tU per cent, ot ins weekly debit ot 
tne subscribers on ms route, inere were instances ui 
wnicn mis ruie nad to be modiUed, scaling down me sal¬ 
ary ot me boy m congested districts, and adding to mat ot 
tne boy in me ouuyiiig sections, but in me mam me rule 
worked well, lu auuuiou to tne weekly salary, eacn boy 
was given a commission ot tu per cent, ot tne weekly col¬ 
lections. THUS me matter ot carrier boy remuneration 
was standardued, eacn being turmsued witti an incentive 
to deliver nts papers property tnat he mignt coiiect a nign 
percentage ot nis debit. Additional incentive tor good col¬ 
lections was furnisned by me trequent onering ot prizes. 

A simple coupon route sneet was adopted, by tne use 
ot wmen me earner was enabled to turmsn me subscriber 
wim a receipt lor me weekly coiiectiuii, aim me absence 
ot mis coupon receipt trom nis route sneet served me man 
wno cnecked ms collections at me omce, in ueierimning 
amount ot me money to be turned m by me carrier. 

ut course me adoption ot me new pian uivoived almost 
endless clianges tu uegm witn, in me personnel ot me 
carrier boy lorce. Xiieie iiau been routes upon wUiai me 
carrier nau maue an ut me prunt uiat bad been made, leav- 
uig me district man uuming. i.Xms extraurumary condi¬ 
tion, by me way, was unknown m every instance, to me 
wnoiesaier concerned, and proved now iitiie analysis ot 
conditions bad been niade.J xn uie process ut equalizing 
me prunt returns trom eacn route, Uie carrier buy wno bad 
been spoiled with more man ms snare ot earnings was 
necessarily dissatisiied, but alter new buys naa taken tne 
places ot me discontented older ones, and a torce ot in¬ 
spectors trained to apply me ideas ot me new circulation 
manager, nad begun tu make uieir work ettective, me most 
marked result was tne reduction ot cumpiamts, inuicatmg 
a decided improvement in delivery emciency. xms was 
not accompnsned, However, witliout tbe Hardest sort ot 
work on tne part ot me circulation manager himseit, re¬ 
quiring every carrier boy to be present at a weekly con- 
terence m me omce on oaturday morning. Xt was ms in¬ 
violate rule to be present at Uiis conterence himseii, and 
to give me boys an emuency talk dweimig particularly on 
tneir mural responsibility to me omce and tu tbe subscrib¬ 
ers mey served, meeting Uieir little objections regarding 
delays in me receipt ot Uieir daily consignment ot papers, 
advising Uiem witii regard to tneir treatment ot uieir 
cranky' patrons, empnasumg their importance as part ot 

tne circulation deparuiient, and encouraging mem m mam- 
told ways to become emcient and painstaking litUe sales¬ 
men, instead of the mere atoms they bad been under the 
old scheme of thmgs. Announcement was frequenUy made 
111 these conferences that every carrier boy not only was 
privileged to go to tbe circulation manager nimself wiUi me 
adjustment ot any grievance which he might have, but 
that it was desired mat he do so. 

ihe principal difficulty encountered under the new plan 
was the inability of some boys to "check out” correcUy 
on collecuon days. Another ditficulty came from the fact 
Uiat under the old plan carrier boys had been permitted 
to make collections every day in the week, where under 
the new plan they were allowed to collect only on Satur¬ 
day. 

The first of these objections was overcome by adopting 
a rule that boys must make good all shortage. This was 
modified in the case of a new boy who had erred in de¬ 
taching too many coupon receipts or in making change. 
Discretionary power was given the men who checked up 
with the boys that shortages were not arbitrarily charged 
to them unless^ it was apparent that the boy was attempting 
to take advantage of the office, in which case the shortage 
was made good from his salary and commission, and if 
these were not sufficient, from his deposit. 

The other difficulty was overcome by granting permis¬ 
sion when it .seemed expedient to collect from subscribers 
far in arrears, whose factory pay days fell on other days 
in the week than Saturday. The necessity for this was 
lessened as the new plan became better understood, and it 
was not long before subscribers learned the necessity for 
being ready for the carrier boy on Saturday if they would 
avoid the repeated visits of the office collector, who fol¬ 
lowed up collections from subscribers in arrears. The 

(Concluded next week.) 

THE SEATTLE TIMES 
"The Beet That Money Can Buy" 

Circulation for 6 months ending 
Sept. 30th, 1914, per P. O. State¬ 
ment— 

DaUy, 71,523 
Sunday, 89,079 

57,000 in Seattle 
A copy to every family. 

Largest circulation by many 
thousands of any daily or Sunday 
paper on the North Pacific Coast. 

During first nine months of 1914, 
the Times led the P. I. by 2,^,700 
agate lines. Times gained 307,818 
lines and P. I. lost 412,062 lines, 
compared with same period of 1913. 

LARGEST QUANTITY 
BEST QUALITY CIRCULATION 

Buy the best and you will be 
content. 

The S. C. Beckwith Special Agency 
Sole Foreign Representatives 

New York Chicago St. Louis 

Seven strong newspapers— 
each wields a force in its 
community that honest ad-' 
vertiaert can employ to advantage.* 

THE CHICAGO EVENING POST 
(Evaalac Dally) ! INDIANAPOLIS STAR! 
(Manria* Daily aadi Suaday) , 

TERRE HAUTE STAR* 
(Moraing Daily aad Sunday) 

MUNCIE STAR 
(Momlag Daily and Sanday) 

THE ROCKY MOUNTAIN NEWS 
(Mornlag Daily and Sunday) 

THE DENVER TIMES 
(EtobIdc Daily) 

THE LOUISVILLE HERALD 
(Morning Daily aad Sunday) 

The Shaffer Group 

Ciitcago examiner 
DAILY—Has the largest Chicago City drcul 

tion in the morning field. Strongest market 

reports. Best sporting pages. Woman's 

Forum. Club Notes. Sodety News. 

SUNDAY—Has tbe largest circulation west U 
New York City. Reaches 2 out of every 3 

homes in Chicago and 4,100 smaller cities 

and towns of Middle West. 

Leads in special features. 

M. D. HUNTON E. C. BODE 

220 Fifth Ave.. Heani Bldg-, 

New York Chiesgo 

Jfloriba i¥letropolt!E( 
FLORIDA'S GREATEST NEWSPAPER 

JACKSONVILLE, FLA. 

GUARANTEES TO ALL ADVER¬ 
TISERS MORE DAILY, NET 
PAID, HOME DELIVERED CIR¬ 
CULATION IN JACKSONVILLE 
AND WITHIN A RADIUS OF 100 
MILES IN FLORIDA THAN ANY 
OTHER NEWSPAPER. 

FOREIGN REPRESENTATIVES 

KELLY-SMITH COMPANY 
New York, 230 Fifth Ave. 

Chicago, Lytton Building. 

YOU MUST USE THE 

LOS ANGELES 
EXAMINER. 
Mcavar the GREAT SO'JTHWBST 

is'i.ooo 
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THE PITTSBURG 
PRESS 

Has the Largest 
Daily and Sunday 

CIRCULATION 
IN PITTSBURG 

Foreign Adyertitinl lepreiantatiTes 
I. A. ELEIN, Metropolitan Tower. N. T. 
JOHN GLASS, Peoples Gas Bld|., Chicafo 

There ia no Duplication or Substi¬ 
tution in 

Pittsburg Leader 
Circulation 

Ask us about the Pittsburgh Terri¬ 
tory and in vdiat way the Leader is 
the important paper. 

VERREE, O CONKLIN 
Foreign RepreeentatiToa 

Stager Building, Chicago 
Brunawich Bldg., New York 

Reach the men and 
Women Who can afford to 

buy advertised products 
through 

THE PITTSBURGH POST 
(Morning) 

THE PITTSBURGH SUN 
(Afternoon) 

CONE, LORENZEN & WOODMAN 

Foreign RepreeenUtives 
New York, Kanias City, Chicago 

Get the Best Always 

mt 
$(tt£iburs Bifipatci) 
Greater Pittsburg’s Greatest 

Newspaper 

WALLACE G. BROOKE. 
Brunswick Building, New Yotk 

BOkACB M. FORD, 
Fwpte'gOaa Building, Chicago 

H C ROOK 
Real BtUte Triwl BoUdlng'. Phll«d«li>hU 

New Jersey*e 
Leading 7 Day Paper 

Trenton Times 
More eircolaticHi than cor- 
raspooding period in 1913 

U. S. RepOTt, 23,985 Paid 
and 200,000 more lines dt 

(fisplay<advertising 

Kelly-Smith Co. 
CHICAQO NEW YORK 
Lyttoe BUg. 220 PthbAve. 

The Peoria Journal 
"Guaranty k Wgtr bona fide circulation 

than any lolUJ 'Peoria newtpaptr and also 
guaiant et aa much city drculaaon, in Paoria 
an n, aa both other Peoria nawtpapera 
combintd.” 

H. M. Pladall, Proprietor 
C'haa. H. Eddy, Fifth Avt. Bldg., New York 
('has H. Eddy, Old SeuA Bldg., Boiaeo 
Eddy « Vbtue, Pe>pis'aOaa Bldg.. CUeaga 
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A’ TOP O’ THE WORLD 
Being obaervations, pertinent and impertinent, principally about 

newspaper advertising and advertisers. 

Growth of 

THE EVENING MAH, 
The average net paid circulation of The 

Evening Mail for the six months ending 
September 31, 1914, was 

157y044 
This ia an increase of 

26,738 
over the corresponding period of 1913. 

WE are again approaching the gay and festive Christmas season—or, 
rather, the gay and festive Christmas season is approaching us. It 

means lots of hard work for advertising men, lots of strenuous copy writ¬ 
ing, lots of strenuous copy chasing, lots of proofs in late, with mmiy 
changes. It means high hopes of breaking records, of bitter disappoint¬ 
ments at not breaking records, and a few smiles of gratification at break¬ 
ing records. 

It means a few, a very few, pats on the back and a great many cussings 
out for failing to do what was expected—notwithstanding the fact that 
it is always the impossible that is expected. 

Perhaps some of us will take time to realize that, aside from aU this, it 
means the commemoration of the birth of the Son of Man, whose influence 
here on earth has been greater than that of any other man who ever lived. 

Perhaps it will mean—and this is written m all veneration—that some 
of us will remember that He was the greatest advertising man that ever 
lived; that He gave the greatest blanket advertising order ever placed: 
“Go ye into all the world and preach the Gospel to every creature.” 

Perhaps some of us will realize, too, that His force. His power, His 
strength were due to the fact that He was advertising a square deal—some¬ 
thing honest, something that made good. 

Jesus Christ’s advertising campaign, started nearly two thousand years 
ago, has never relied on false circulation statements, on “bargain,” on any¬ 
thing except square dealing to carry it on. 

Think it over, you advertisement writers and space sellers. 
« • * • * 

upOP” FREEMAN is back on the Mail. This is good news to all. 
1 He never should have left the Mail anyway. He belonged there and 

the Mail was not the Mail and Pop Freeman was not Pop Freeman while 
the two were separated. 

Might just as well try to divorce Harry Scott from the_ Detroit News. 
Elbert Baker from the Cleveland Plain Dealer, Billy Phillips from the 
Louisville Courier Journal. Lafe Young from the Des Moines Capital, or 
Don Seitz from the New York World. It won’t work. 

Perhaps, however, his little journey will be good for him. It will make 
him appreciate the Mail and make the Mail appreciate Pop Freeman. 

They are both of them worthy of a great deal of appreciation. 
* • • * • 

Henry SIEGEL, whose record as a crooked merchant is about the 
worst exposed to view in America, after getting fined for fraudulent 

advertising; failing in business; caught with the goods in crooked banking; 
forcing underpaid employees into rebating part of their slender wages into 
a “fund” which he stole; trying to get out of the country and being refused 
admission to a foreign land because of his nasty reputation, has been 
tried, convicted and sentenced to spend ten months in jail and pay a fine 
of $1,000. 

Sentence has been suspended, however, so that he will merely have to 
pay the $1 000 fine. 

15 000 depositors in Siegel’s bank lose $2,267,833.68 and he is fined 
$1,000. 

The banks that lost money through his misrenresentations lost money 
thev could orobablv afford to lose—leastwise its loss entailed no suffering. 

The creditors who sold him goods and did not get pa’d could stand the 
loss. Thev took a business chance, and got stung, but the denositors who 
lost their savings, lost their very life blood—and he got fined $1,000. 

Inasmuch as one can be fined and imprisoned for contempt of court it is, 
perhaps, wise to try to conceal that contempt. 

« * * * • 

WAR NEWS is gradually yielding front paee positions to important 
news closer to home, and, glory be, is failing to get the interest 

manifested earlier in the struggle. 
Lew Fields dished up a mouthful of real conversation some time ago 

when he said. “Enough is enough and sometimes a plenty,” and the mere 
information that a few hundred thousand good men are put out of com¬ 
mission daily, fighting, they know not what for, grows tiresome, not to 
sav nauseating. 

The European war has caused untold sufferintr and want, and at the same 
time has brought forth a vreat big, hearty, thrilling, substantial expression 
of pitv from the United States, a response which was not remarkable, not 
charitable, not anything but simplv Americanism. 

But this country of ours is facing a possibility of overdoing the thing 
a bit. even at that. And for two reasons. 

First, owing to this war. business in the United States is affected, although 
the slacking no is merely temporary, and will serve to give us time to 
Rather strength for the wonderful strides forward which are siire to result. 
But the temporary “restraint of trade” falls hardest upon those who are 
least able to bear it. and is resulting in suffering here at home, which 
could and should be alleviated with that which is now being sent abroad, 
and second, because this_ war is surely a war of resources, pure and simple, 
and the winning side will be found to be the one which has the greatest 
resources. 

That means that, if the rest of the world stands aside and lets these 
countries run out of resources they will have to stop fighting and revert 
to peaceful pursuits. * • ♦ * • 
^^EPARTMENT STORE ADVERTISING, ten years ago the one big 
vr uAilv papers, is growing smaller every vear. In New 
York City alone it is estimated that thp newspapers are losing one million 
dollars a vear from that source, due in this particular instance, to shut¬ 
downs and failures. 

However this is not a local condition entirely. Paners elsgwhere have 
suffered a heavy loss in volume of this kind of advertising, although, in 
mo«Jt_ cases, other copy has been found to take its olace 

■This is not an indication that newsoaoer advertising is losing its value, 
rath^er that its standard is being raised, and that merchandising along 
higher lines is^ winning a place for itself. 

It is an indication, too, that the solendid work of advertising clubs, of 
viguance committees and a few real merchants is gaining recognition. 

(Zri}F ^ Giiitbg 
reaches more of the better class 

people in Greater New York than 

any other Evening paper. 

Stt paid circulation for yaar 

tndiut Oct. 31, 1014 

169,251 
Net paid circulation for Oct. 31, 1014 

196,944 

Only Sunday Newspaper to 

Gain in Advertising in 1914 

The Sunday edition of The New 

York Times during the eleven 

months of 1914 gained 142,827 agate 

lines—the only New York Sunday 

newspaper to record an advertising 

The Jewish Morning Journal 
NEW YORK CITY 

(Th« Only Jwwlah Moralna Pspar) 
The awoTii net paid eyerese dally drcnlatlon of 
Tba Jawlah Morning Journal for 11A COA 
liz months ending Sept. 30,1914, 1 
ThoJewlah Mating Journal eojon the di» 
Unction of having tne Urgeat drculatum cd any 
JawiSb paper among Uie Americanised Jews, 
which means among the beat porchaaing da* 
ment of the Jewish pmple. 
Tha Jawlah Morning Journal jatnts mort 

HELP WANTED ADS. 
than any paper in the dty, excepting 

the N^ York World. 
I. S. WALLIS & SON. West'a RepreaeaMtIvw 

ISM First National Bank Bldg., r»«t«aga 

IN WESTERN PENN8TLTANU 

You will amice no miaUbe by tMing 

The Johnstown Leader 
The only newspaper between 

Philadelphia and Pittsburg print¬ 
ing an eight-page two (Xilor Satur¬ 
day Feature Magasine Section. 

S. O. UNOaNSTEIN, INC. 

THE NEW ORLEANS ITEM 
Accepts advertiiing on the ab¬ 
solute guarantee of the largeat 
net paid circulation of any New 
Orleang newspaper or no pay. 

THE JO^ BDDD COMPANY 
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CHANGES IN INTEREST. 
Macon, Ga.—All of the stock of the 

Macon Daily Telegraph has been pur¬ 
chased by W. T. Anderson and P. T. 
Anderson, both of whom are now con¬ 
nected with the publication. 

Prescott, Ia.—Editor E. S. Howard 
has disposed of the Argus to William 
Stahl. Mr. Howard goes to Creston, 
where he has leased the Plain Dealer 
and will conduct that paper in the 
future. 

Colfax, Ia.—H. W. Robinson has 
sold the Clipper to C. McCracken. 

Gurdon, Ark.—S. S. Harris, former 
editor of the Times, has repurchased 
the paper from Turner & Turner. The 
sellers have purchased the Glenwood 
(Ark.) Press. 

Th»pe Rivers, Mich.—Wm. H. Shoe¬ 
maker has purchased the interest of 
Harvey Burgess in the Daily Commer¬ 
cial. 

Ailsa Craig, Ont.—The Banner has 
passed into the hands of J. W. Ked- 
well, formerly publisher of the Alvin- 
ston (Ont.) Free Press. 

Victoria Harbor, Ont.—The New 
Era, which ceased publication some 
months ago, is now being published 
again regularly by Athol McQuarrie. 

THE TEST 
CntCUIATION {■ the big Rtset. To 

earn it and HOLD it you mutt "deliver 
the gooda." RESULTS are the true teat. 
ASK OUR CLIENTS what the ontpnt of 
Newapaper Featnre Service haa done and 
ia doing in the way of circniation-making. 
LET US SEND YOU aamplea of our col> 
ored comica, daily magazine pagea and 
Sunday magazine pagea in black and 
colors. 

NEWSPAPER FEATURE SERVICE 
M. Koenigsberg, Manager. 

41 PARK ROW. NEW YORK 

You Would Enthuse Too 
at many publithert do, over the in- 
created butioett and efficiency of your 

Classi&ed Ad Department 
if you were usintf the 

Winthrop Coin Card Method 
of collecting and soliciting. 

Prices, tsmplet and full details of how 
other papers are using our coin cards 
tuccesafuily will be mailed on request. 
Or better still, tend ut your trial order 
now. 

ff'kem y»u write ms, imemtieii tits ad. 

THE WINTHROP PRESS 
III East Kth Street New York City 

These war times 
records are in dire danger of 
showing slumps. The wise pub¬ 
lisher keeps them up by put¬ 
ting on a trade, industrial or 
feature edition. We believe 
that once you have put on an 
edition oLthia sort, using the 
GALLAGHER SERVICE, you 
will become one of our regular 
clients. 

JOHN B. GALLAGHER & CO. 
Western office; 1205 Casa St., Joliet, III. 

Newspaper 
Correspondents 

Increase your list of papers by rerister- 
ing in the forthcoming edition of the 
Newspaper ComapoDdents Directc^. 
A stamp will bring you information 
wfaiefa should be of material help to you. 

National Aaaeciatioa NawsDanor 

Corraapondanta 

Oarmanla Savings Bank BuBdlns 

PITTSBUROB. PA. 

Martin, Tenn,—The Weakley Coun¬ 
ty Democrat, a new paper for Martin, 
made its appearance in this city Novem¬ 
ber 27. George G. Morris, editor of 
the Greenfield, Sharon and Bradford 
Times, is editor. 

Ontario, Wis.—The Headlight has 
been revived, with Paul Fauteck, its 
former publisher, at the helm. 

Palermo, N. D.—R. G. Crowell, of 
Hansboro, is now in charge of the 
Mountrail County Herald. 

Selma, Cal.—Allyn O. Taylor has 
purchased the interest of Lea W. Tay¬ 
lor in the Enterprise. 

Markdale, Ont.—C. W. Rutledge 
has acquired the interests of J. W. 
Tucker in the Standard. 

Maiden Rock, Wis.—The Entering 
Wedge is being issued by B. E. Barton, 
who has purchased the property. 

Miami, Fla.—R. B. Brossier has 
purchased the interest of E. C. Wal¬ 
ton in the Reporter-Star. 

Amherst, O.—Oscar Dunn, of Elyria, 
has purchased the Weekly News. J. J. 
Smythe remains as editor. 

Springfield, Minn.—]. W. Hardy 
has purchased the Free Press. 

Prescott, Ia.—Wm. Stahl has pur¬ 
chased the Argus from E. L. Howard, 
who goes to Creston, la., to take charge 
of the Plain Dealer. 

Kendall, Wis.—A. R. McQenghan 
has repurchased the Keystone and will 
edit it in the future. 

St. James, Minn.—The Rice Lake 
Call has ' moved to this city, from 
whence it will be issued. 

Salmon Arm, B. C.—Fraser Bros, 
have purchased the Observer and in¬ 
tend installing a linotype and make 
other improvements. 

Greenwood, Ind.—The Weekly Era 
will be succeeded by the Weekly News, 
edited by Frank P. Gould. 

Ladner, B. C.—The Delta Times has 
suspended publication indefinitely. 

Edmonton, Alta.—The Capital has 
suspended. 

Haverhill, Mass.—The Herald Co. 
has filed a voluntary petition of bank¬ 
ruptcy. Liabilities, $46,294; assets, 
$33,400. 

NEW PUBLICATIONS, 
CoRRUNA, Ind.—The News is the 

name of a new paper issued here. Mr. 
Cook is the editor. 

Llano, Tex.—The Searchlight is the 
name of a new paper being edited by 
A. H. Willbom. 

Louisville, Ky.—The Crescent Hill- 
Clifton News has been issued here as 
a new weekly paper. 

Ocean Springs, La.—The News, un¬ 
der the editorship and management of 
Thomas Dabney, has been launched. 

Martin, Tenn.—The Weakley Coun¬ 
ty Democrat has been issued by George 
C. Morris, who is the editor. 

.\bilene. Tex.—The Taylor Xounty 
Vidette, S. L. Neely in charge, is a 
new weekly paper published here. 

Madison Lake, Minn.—The St. Clair 
Times has been purchased by Mr. Mont¬ 
gomery, who will move the plant here 
and publish a paper at this place in 
the future. 

Kanawha, W. Va.—The newspaper 
plant of the defunct Citizen was 
sold to William M. Moss, of Lin¬ 
ton, Ind., and his business associates. 
This sale was made by Thomas A. Bled¬ 
soe. the court commissioner appointed 
to wind up the affairs of the company, 
and the equipment brought $10,000. or 
$50 above the deed of trust indebted¬ 
ness. according to S. A. Moore, the 
receiver. Paul Pointer, a Sullivan, Ind., 
newspaper man. and also owner of-^he 
St. Petersburg ("Fla.) Times, will be as¬ 
sociated with Mr. Moss in the publica¬ 
tion of the newspaper, as well as a 
number of Charleston business men. S. 

Moore, ^e late receiver, and .\t- 
torney Thomas A. Bledsoe will be 
represented on the board of directors. 
The paper will be continued, it is said, 
as a morning paper, although it is prob¬ 
able that the name will be changed. 

Richmond. Cal.—The Tinkograph, 
California’s latest contribution to the 
unique in literature, has been brought 

out by F. J. Hulaniski, a well-known 
newspaper man. 

San Francisco, Cal.—The Weekly 
Produce News has just had its initial 
publication. It is edited by J. A. Willis. 
G. C. Macdonald is business manager. 

Branford, Fla.—The Weekly Bee 
began to buzz November 20. George 
Butler, of the Inverness Chronicle, is 
its editor. 

Waycross, Ga.—Saturday Night, a 
new weekly, is being issued by Perkins 
J. Prewitt, a former Birmingham (Ala.) 
Ledger man. 

Nogales, Ariz.—The Daily Herald is 
the name of a new evening paper pub¬ 
lished by Walter Lyon. It is four pages, 
three in English and one in Spanish. 

(Charleston, W. Va.—The Kanawha 
Citizen property has been sold to Wm. 
M. Moss, of Linton, Ind., who, with 
Paul Pointer, of Sullivan, Ind., and a 
number of Charleston business men 
will revive it as a morning paper, prob¬ 
ably under another name, about Decem¬ 
ber 1. 

NEW INCORPORATIONS. 
WiDSOR, Mo.—Review Publishing Co., 

$9,0(X). Nate McCutchan, L. j. Jen¬ 
nings, Bessie J. McCutchan. 

New York.—South American Pub- 
lishing Co., $100,000. A. Marshall, 108 
East 31st street. New York; H. C. 
Beckwith, Tappan, N. Y.; F, J. Winter, 
Jersey City, N. J. 

Dallas, Tex.—Texas Publishing 
Company, capital stock, $6,(XX). Incor¬ 
porators: J. L. Russell, H. T. Mussel- 
man, J. F. Kimball. 

Galveston, Tex.—Keystone Printing 
and publishing Company, capital stock, 
$10,000. Incorporators: J. L. Hunter, 
J. A. Webb, B. Tiernan, Jr. 

San Francisco, Cal.—The New 
World Publishing Company, capital 
stock, $2S.(^. F. S. Vivas, J. Padilla, 
W. T. Loaiza, 5 shares each. 

New York, N. Y.—The Trail-Hitter 
Publishing Co., to do a general publish¬ 
ing, $50,CO0. W. D. Reynolds. 

Alban, N. Y.—Old Colony Press Co., 
printing and publishing, $50,000. Nel¬ 
son Roberts. 

Mount Vernon, N. Y.—E. B. Love¬ 
land Printing Co., Mount Vernon, $10,- 
000. E. B., E. Y. and W. Loveland, 42 
Broadway, New York City. 

Eastport, Me.—Sentinal, newspaper 
publishing, printing, $10,(X)0 capital 
stock, of which $50 is paid in. Officers: 
President, Frank L. Ray of Elastport; 
treasurer, Roscoe C. Emery of Eastport. 

Nashville, Tenn.—The Commercial 
Daily, capital $3.(X)0; incorporators, J. 
F. Clark, C. E. Johnston, H. A. Black, 
A. B. Clark, Jr., and Garnett S. An¬ 
drews. To carry on the business of 
newspaper and magazine proprietors. 

Wilmington, Del.—Photoplay Pub¬ 
lishing Co., $5()0.000. Herbert E. Latter. 

Oklahoma City, Okla.—The Times 
Company, capital stock $7S,(XX). Incor¬ 
porators, C. B. Ames, G. B. Stone, Frank 
P. Johnson, Oklahoma City. 

Chicago.—Farm Engineering Pub 
lishing Company, $60,000; publishing 
magazines, periodicals, etc.; Charles W. 
Smith, John L. Anderson, Butler Dis- 
man. 

New York.—Made in America, U. S. 
A.. Magazine, Inc., Manhattan. Pub¬ 
lishing, general advertising; capital, 
$50,0()0. Incorporators: N. D. Merwin, 
West Hartford, Conn.; T. C. Gurnee, 
Brooklyn; J. T. Parkerson, New York 
City. 

Chicago. — The Farm Engineering 
Publishing Company has been incorpo¬ 
rated for $60,000 to publish magazines, 
periodicals, etc., by Charles W. Smith, 
John L. .\nderson, and Butler Dismas. 

Every Daily Newspaper in London 
(Except The Morning Post) 

purchases and prints the CENTRAL NEWS WAR SERVICE. (Com¬ 
ment unnecessary.) This service is obtainable by newspapers on 
the American continents only from 

THE CENTRAL NEWS OF AMERICA, 
2t Beaver St,, New York Citjr 

WAR NEWS 
and 

PICTURES 

Unequalled service. 
Moderate prices. 
Splendid daily war 
layouts in matrix 
form. Special signed 
cables day and night. 
For details and prices 
write or wire to 

International News Service 
238 Williem St. New York City 

Sketches From 

Life 
A Service where the picture tells the 

story. No composition—one line of 

type. Best human interest Service 

published; furnished in mat form, 

three columns, six installments a 

week. Used only by the best papers 

in the United States. Do you want 

proofs? 

WORLD COLOR PRINTING CO.. 

R. S. Grable, Mgr. 

Established 1900. 

USE 

UNITED 
PRESS 

FOR 

Afternoon Papers 

General Officee, World lldg.. New York 

Our new eastern office (■ the New York 

World building will greatly ..igiprove our 

facilities for rapid handling of our illus¬ 

trated news service, alfcgdy, tecond to 

none. Ask for samples. 

THE CENTRAL PRESS ASSOCIATION 

New York and Cleveland 

‘Women and Their 
City** 

. A Record of Women’a Corrent 
Achievementi 

Real Circulation Builder 
Write for Samplee 

BRUCE W. ULSH COMPANY 
Prestige Builders, Wabash. Indiana 
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LIVE AD CLUB NEWS. WEDDING BELLS. 
New officers were elected by the J- ®urke, sporting writer, of Bos- 

Pittsburgh Publicity Association No- Mass., and Miss Emma L. Howley, 
vember 24 at its annual meeting in o* Brookline, Mass., were married No¬ 
headquarters, Keenan Building. The vember 25. 
officers are Joseph E. Stevenson, presi¬ 
dent ; S. J. Stoughton, vice-president; 
Charles A. Holmes, secretary, and W. 
A. Keirn, treasurer. The two last were 
re-elected. _ 

A vigorous prosecution of all who in¬ 
dulge in fake advertising was the prom¬ 
ise given by A. H. Lundin, prosecuting 
attorney-elect, to the members of the 
Seattle (Wash.) Ad Club at its first 
luncheon of the season November 18. 

“The Washington advertising law is 
one of the most potent in the country,” 
Lundin asserted, “and offers a wide 
field for the prosecution of men who 
publish misleading, deceptive and un¬ 
truthful statements about what they are 
offering for sale. The fact is, and here¬ 
in lies the greatest evil, the people who 
are cheated most bv fake advertise¬ 
ments compose the class that can least 
afford to lose money. Minneapolis has 
been cleaned of the fakers and thirty 
cases are pending at Portland. 

“I shall appreciate your support in 
this fight and promise you that there 
will be no delay in prosecutions. Half 
a dozen convictions T think would put 
an end to the evil in Seattle.” 

President-elect R. E. Maxfield out¬ 
lined the nrogram for the winter and 
declared for educational work as 
against vaudeville stunts. 

One hundred and fifteen persons were 
entertained at the house warming given 
Novemher 24 hv the Milwaukee Adver- 
ficprs’ Chih a*- its new clnhrooms in the 
Miller C’fe Btiilding. The Rev. Wil¬ 
liam T. Dorw^rd told severil amusing 
stories and Mrs. Tames S^'ewart. in 
sneaking on “Advertising From the 
Consumers’ Viewnoint.” related her 
personal experiences. 

Des Moines ad men have started their 
campaign to raise $10.(XX) to care for 
the destitute of the city. The hooks 
of the Associated Charities were opened 
for their insnection and an auditor ap- 
nointed bv the ad men began his duties. 
The estimate of the needs of the poor 
this winter will be based unon the 
hooks of the society for last winter. 

A little co-oneration between the 
ITniversitv and the Vigilance Commit¬ 
tee of the Minneanolis Advertising Fo¬ 
rum cost Fred Zimmerman, nronrietor 
of a clothing store at 200 Hennepin 
avpnue, ^10 in Municinal Court. 

Zimmerman had heen arrested on a 
chame of advertising fraudulentlv in 
that he had disnlayed on a certain gar¬ 
ment I'n front of his store this sign r 

"<1 Wool overshirt cut to .59 cents.” 
The Forum Committee hoimbt the 

shirt and stihmitted it to the TTniver- 
eitv textile authorities. They reported 
it made exclusivoh> of rptton. 

Missouri politics is being practiced 
in the campaign being carried on by 
two factions of the St. Louis Ad Men’s 
I.eague, which will be finished on De¬ 
cember 8th by the election of- officers 
for 191.5. 

The solicitation and activities noted in 
fhe^ press lead one to surmise that the 
entire campaign is being carried on in 
good natured burlesque. 

The Advertising Men’s Gub of Eliza¬ 
beth, N. J.. has begun the publication of 
the Ad Gub Bulletin. It is a small, 
four-page sheet filled with information 
about the club and its members, "nie 
club was organized in April, 1913, with 
thirty members. It has now seventy- 
two and still growing. William Sefton 
IS the president, Ambrose McManns, 
first vice-president: F. B. Hams, sec¬ 
ond vice-president, and E, Ernest Wal¬ 
lace, secretary-treasurer. 

The sailors on board the armored 
cruiser South Dakota, now at San Fran¬ 
cisco undergoing repairs, publish a paper 
called the Ess Dee. 

W. H. Gharrity, city editor of the 
Beloit (Wis.) Free Press, married Miss 
Antonette Brandt of Pewaukee, Wis., 
November 21. 

Barry J. Davis of the Jacksonville 
(Mo.) Journal and Miss Marie Piepen- 
bring of Hannibal, Mo., were married 
November 26. 

Dean Hoffman, managing editor of 
the Harrisburgh (Pa.) Patriot, married 
Miss Ethel W, Miller, of that city, in 
Philadelphia November 24. 

H. W. Hoyt, newspaper man of Mil¬ 
waukee, Wis., married Miss Irene Tay¬ 
lor, at Waukegan, Ill., July 25 and has 
just announced the wedding. 

Foster C. H. Hillegass, editor of 
Town and Country, of Allentown, Pa., 
married Miss Florence G. Wall Novem¬ 
ber 12. 

Colley S. Baker of the Uniontown 
(Pa.) Herald married Miss Marie E. 
Coyle, of Indianapolis, Ind., Novem¬ 
ber 17. 

Franklin V. Potter of San Francisco 
and Miss Aidne Hause of Salt Lake 
City, both well-known newspaper writ¬ 
ers, were married in Richmond, Cal., 
last week. _ 

MISSOURI JOURNALISM SCHOOL. 

State Association Passes Resolutions 
Expressing Approval of It. 

The Missouri Press Association, at 
its recent meeting in St. Louis, adopted 
this resolution regarding the School of 
Journalism: 

“The Missouri Press Association re¬ 
joices in the success of the Missouri 
School of Journalism and regards it as 
a gratifying part of the endeavors of 
the association. Under the directions 
of a past-president of our association, 
and receiving the unstinted support of 
the editors of the state, individually and 
collectively, the School of Journalism 
has more than justified our promise in 
its large accomplishment. We accept 
the verdict of the journals of other 
states and of other universities, which 
have paid the most gratifying acknowl¬ 
edgment by the establishing of similar 
departments. 

“The association accords continued 
support in unstinted measure and would 
urge liberal treatment that the school 
may increase in influence and effective¬ 
ness each year.” 

OBITUARY NOTES. 
John H. Linpsay, sixty-four, busi¬ 

ness manager of the Albany Evening 
Journal, which is owned by William 
Barnes, died November 28 from blood 
poisoning which developed from a cut 
inflicted while he was paring a com. 
He was ill a week. 

Epgar Parker, for fifty-two years 
editor of the Geneva Advertiser, died 
November 27, aged seventy-seven years, 
at Geneva, N. Y. 

Captain William H. Hilleary. a 
veteran newspaper man and prominent 
Republican editor, dropped dead No¬ 
vember 17 at Buckhannon, W. Va., 
from heart failure. 

John J. Mahoney, a newspaper man, 
at various times employed as reporter 
on the New York papers, died Novem¬ 
ber 28 at his home, 416 Kosciusko 
street. 

Harris Bishop, one of the best known 
of the newspaper fraternity around the 
bay. died last week at his home, 561 
El Dorado avenue. Oakland, Cal., after 
an illness of some months. He had 
been at one time or another connected 
with the staffs of all the big San Fran¬ 
cisco morning dailies and with the Oak¬ 
land newspapers. 

Louis B. Chaplin, political reporter 
of the Chicago American, died sudden¬ 
ly November 23. He had just under¬ 
gone a small operation for his tonsils 
and was taken suddenly with strangula¬ 
tion soon after arising the next morn- 

Model 14 

Latest MulH-Magazlna 

Linotype 

The Linotype Is the Keystone 
of Newspaper Production 

In the modern newspaper plant the Linotype 
occupies a position of supreme importance. 
It is the vital link between the news gather¬ 
ing and paper printing departments. It bears 
the brunt of the rush and grind of newspaper 
service. Have you modern Linotypes enough ? 

Mergenthaler Linotype Company 
Tribune Building, New York 

CHICAGO: SAN FRANCISCO: NEW ORLEANS: 
1100 S. Wabash Are. 038-646 Sacramento Street 549 Baronne Street 

TORONTO: Canadian Linotype Limited, 35 Lombard Street 

Tng. He was originally from Warsaw, 
Ind., where he had only lately buried 
his mother. He leaves a widow. He 
was a veteran of the Spanish-American 
war. He belonged to the Press Club 
and tbe Army and Navy Club. Burial 
was made at Warsaw, Ind. 

William C. Hull, who had been a 
newspaper reporter for more than 
twenty-five years, died November 24 in 
the Hudson Street Hospital, New York 
City, after he had been stricken on 
Monday while at work in the Federal 
Building in Manhattan. He was 62 
years old and lived at 33 Poplar street, 
Brooklyn, N. Y. 

Lewis G. Runkle, 74 years old, ed¬ 
itor of a Flemington (N. J.) newspaper, 
died suddenly alxiut midnight, Novem¬ 
ber 21, while visiting at the home of 
Mrs. William Dildine, at Washington, 
N. J. 

Thos. Teakle, Sr., of the Quebec 
Chronicle, was suddenly taken sick 
while on a street car, taken to a doc¬ 
tor, and died without regaining con-' 
sciousness. He was 73 years old. 

DoTjglas S. Martin, late of the ed¬ 
itorial staff of the Electrical World, 
died at the Boulogne Hospital, France, 
as the result of wounds received at the 
Battle of Messines, on the Belgian bor¬ 
der, while fighting with British troops. 
He was a brother of T. C. Martin, 
secretary of the National Electric Light 
Association. 

William O. Laying, of San Fran¬ 
cisco, manager of the Breeder and 
Sportsman, and noted as the best-in- 
formed harness horseman on the Pacific 
coast, if not in the United States, is 
dead. 

Mrs. Walter E. Phillips, wife of 
the general manager of the old Publish¬ 
ers' Press, died in Bridgeport, Conn., 
last week. 

Braolee Williams, thirty-five, news 
editor of the Springfield (Mass.) Re¬ 
publican. died at his home, 52 Thomp¬ 
son street, November 19 after an illness 
lasting several weeks. 

Good 
Cuts 
For 
Newspapers 

We make plates for newspa¬ 
pers that are etched deep and 
will print well. 

Our prices are right and as we 
operate a day and night force, 
we are able to give newspapers 
a highly satisfactory service at 
all times. 

Atlas Engraving Company 
205 West 40th Street New York 

Connecticut’s Biggest and Best 
Daily Newspaper 

^artforb ^tmes; 
Hartford, Coon. 

THE TIMES’ circulation is 3c. circulation 

Home circulation 

“One paper in the home is worth 

a hundred on the highway.” 

KELLY-SMITH COMPANY 

Representatives 

224 Fifth Ave. Lytton Bldg. 

New York Chicago 
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TIPS FOR THE AD MANAGER. 

Dr. Blosser Company, “Blosser Ca¬ 
tarrh Remedy,” 38 Walton street, At¬ 
lanta, Ga., is placing orders with some 
weekly newspapers. 

Richard A. Foley Advertising Agency, 
Bulletin Building, Philadelphia, Pa., is 
handling the advertising account of the 
Westmoreland Candy Company, “Pe- 
connt Crisp,” Richmond, Va. 

Guenther-Bradford Company, 64 West 
Randolph street, Chicago, Ill., is issu¬ 
ing orders to some Wisconsin newspa¬ 
pers for Dr. James M. Rainey, “Dr. 
Rainey Tablets,” 136 West Lake street, 
Chicago, Ill. 

Vredenburgh-Kennedy Company, 456 
Fourth avenue. New York City, is send¬ 
ing out orders to some New Jersey 
newspapers for Peter Doelgers Brew¬ 
ing Company, “Doelger’s Beer,” New 
York City. 

It is reported that the Gundlach Ad¬ 
vertising Company, People’s Gas Build¬ 
ing, Chicago, III., will place the adver¬ 
tising account of Thomas A. Edison, 
Inc., “Edison Phonograph,” Orange, N.J. 

Hays Advertising Agency, 196 Main 
street, Burlington, Vt., is forwarding 
orders to agricultural newspapers for the 
Dairy Association Co., Cattle Remedy, 
Lyndonville, Vt. 

Wylie B. Jones Advertising Agency, 
Binghamton, N. Y., it is reported, will 
place the newspaper advertising of the 
Hyomei Company, Buffalo, N. Y. 

Ernest J. Goulston Advertising 
Agency, 18 Tremont street, Boston, 
Mass., is making contracts with some 
Southern newspapers for George A. 
Snow Shoe Co., “Snow Shoes,” Broc- 
ton. Mass. 

New Orleans States 
Sworn Not Pnid Circulation for S Months 

Endinc Oct. 1. U14 

33,271 Daily 
P*r P. O. Statement 

Local paid circulation average* over 
24.000 per iiaue. We guarantee the largest 
white home circulation in New Orleans. 
It is less expensive and easier to create 
a new market in a limited territory by 
using concentrated circulation. The 
Statea fill* that need in New Orleans. 

THE S. C. BECKWITH 
SPECIAL AGENCY 
Sole Foreign Representative* 

Now Ya(h Chicago St. LouU 

It is reported that the Emerson Shoe 
Company, Rockland, Mass., will place 
their newspaper advertising direct. 

Charles H. Fuller Company, 623 South 
Wabash avenue, Chicago, Ill., is again 
issuing orders to a selected list of 
Western newspapers for the Business 
Men’s League, Hot Springs, Ark. 

Publicationa exaunined by the Asaociation of American Advertiaer*, of 

which a COMPLETE EXAMINATION of the oarioua recorda of droulatiaii 

waa made and the ACTUAL CIRCULATION aacertained, with later figure* 

in *oine inatancea fumiahed by the pubKaher. 

ARIZONA. NSW JSRtST. 
A. R. Elliott, 62 West Broadway, 

New York City, is forwarding orders to 
newspapers in New York City and vi¬ 
cinity for Borden’s Condensed Milk 
Company, 108 Hudson street. New York 
City. 

CALIFORNIA. 

Frank Presbrey Company, 456 Fourth 
avenue. New York City, issuing orders 
for the Hearst Magazine, New York 
City. 

GAZETTE—Av.Cir. 6,125.Phoenix PRESS..Asbury Park 

JOURNAL .Elizabeth 

COURIER-NEWS ..PUinfield 

NEW YORK. 

EVENING NEWS.Buffalo 
BOLLETTINO DELLA SERA. 

New York 

THE NEWS.Santa Barbara 

BULLETIN .San Francisco 

OBOROIA. 

The advertising of Northam Warren, 
9 West Broadway, New York, manu¬ 
facturer of Cutex manicure products, 
is being placed by the Siegfried Com¬ 
pany, Inc., New York. 

JOURNAL (Cir. 57,531). 

CHRONICLE . 

LEDGER ... 

..Atlanta EVENING MAIL.New York 

.. Augusta 

. Columbus 

OHIO. 

Taylor-Critchfield Company, Brooks 
Building, Chicago. Ill., is placing 14 line 
5 time orders with agricultural papers 
for the Des Moines Incubator Company. 

ILLINOIK 

POLISH DAILY ZGODA. 

Van Cleve Company, 1790 Broadway, 
New York City, is making 5,000 line 
one year contracts with eastern papers 
for the Rock Island Lines. 

SKANDINAVEN 

HERALD ....~ 

HERALD-TRANSCRIPT 

. Chicago 

. Chicago 

.. .Joliet 

.. Peoria 

PLAIN DEALER.Qeveland 
Circulation for November, 1914. 

Daily .133,759 
Sunday .162,568 

VINDICATOR .Youngstown 

_PENNSYLVANIA. 

TIMES .Chestet 

DAILY DEMOCRAT.Johnstown 

DISPATCH.  Pittsburgh 

Dauchy Company, Inc., 9 Murray 
street. New York City, is issuing 45 line 

JOURNAL .....Peoria ...Pittsburgh 

3 time contracts with middle west papers STAR (Circulation 21,589) .Peoria ^^R^AN GAZETTE.Philadelphia 
for Platt’s Chloride Company.-- 

- TMTSTAMA TIMES-LEADER.Wilkes-Barre 
Calkins & Holden, Inc., 250 Fifth ave- __ _ 

nue. New York City, are forwarding THE AVE MARIA.Notre Dame GAZETTE .York 
contracts for H. J. Heinz, Pittsburgh, - — 
Pa. IOWA. SOUTH CAROLINA. 

Hugh McAtamney Company, Wool- 
worth Building, New York City, is 
handling the advertising of the McAl- 
pin Hotel. Broadway and 34th street. 
New York City. 

Moser & Cotins, Paul Building, Utica, 
New York City, are placing the adver¬ 
tising of the Rathbone, Sard & Com¬ 
pany, “Acorn Stoves and Ranges,” Al¬ 
bany, N. Y. 

Mitchell Advertising Agency, Minne¬ 
apolis, Minn., is issuing orders to some 
Western weekly newspapers for Fos¬ 
ter Robe & Tanning Company, 16^ 
Fifth street. Southeast, Minneapolis, 
Minnesota. 

N. W. Ayer & Son, 300 Chestnut 
street, Philadelphia. Pa., are sending 
out renewals for Maull Bros. Company, 
of St. Louis, Mo. 

REGISTER & LEADER.. .Des Moines 
DAILY MAIL.Anderson 

J. J. Behr. Cincinnati, O., are making 
contracts with Mississippi papers for I. 
Trager, of the same city. 

THE TIblES-JOURNAL.Dubuque 

KANIA8. 

mThe Claeue Agency, Otis Building, 
OTicago, Ill., is placing 5.000 line one 
year contracts with a selected list of' 
papers for the Reo Motor Car. 

Frank Seaman. Inc., 116 West 32d 
street. New York City, is sending out 
3.(XX) line one vear contracts to eastern 
papers for Van Horn & Sawtell 
(Velogen). 

THE STATE....Columbia 
(Sworn CIr. Mch, 1914. D. 22,860; 1. 28,444) 

__TENNEISEB. 

CAPITAL .Topeka NEWS-SCIMITAR..Memphis 

BANNER ,.Nashville 

_TEXAS.__ 

STAR-TELEGRAM .F'ort Worth 
Sworn ctronlatlon over 80,000 dallr. Oily 
daily la Fort Worth that pannlttad 1912 «- 
amlhatlon by Aaaoclatloa of Amarloaa A4- 
T*rtl**n. 

LOXnSIANA. 

DAILY STATES.New Orleans 

ITEM .New Orleans 

Frank Presbrey Company, 456 Fourth 
avenue. New York City, is forwarding 
99 line double column one time orders 
to a selected list of Western newspapers 
for the Pennsylvania Rubber Co., Jean¬ 
ette, Pa., and 1889 Broadway, New 
York City. 

Cramer-Krasselt Company, 3M Mil¬ 
waukee street, Milwaukee. Wis., is send¬ 
ing orders to some Western weekly 
newspapers for the Overland Shoe Co. 

Depends Upon Newspapers. 

David Warfield, with the co-opera¬ 
tion of his manager. David Belasco, 
has adopted an advertising oolicy new 
to touring attractions of the present 
time. For the past month the only bill¬ 
board paper used in connection with 
“The Auctioneer” has been eighth- 
sheets posted at the theatres the attrac¬ 
tion has played. In other words, Mr. 
Warfield has been, and is, depending 
on the newspapers almost exclusively 
for his publicity. It is said that this 
policy has not been used hv a theatri¬ 
cal company on tonr since Edwin Booth 
used it. 

TIMES-PICAYUNE ....New Orleans 

MARYLAND._ 

THE SUN.Baltimore 
bu • oomblaad a*t paid elrealation of 

12T,006[ eoplM dally, 80,000 of wbleh 
aro ■orvod la Baltlmoro homo*. 

MICHIGAN. 

PATRIOT (No Monday Issue'.Jackson 
Average 9 mo. 1914: Daily 11,042; Sunday 

IZAlf. Member "American Newspaper 
Pub. Ass’n.” "Gilt Edge News* 

papers,” and A B. C 

_MINNESOTA. 

TRIBUNE, Mon. & Eve... .Minneanolis 

MItSOURL 

Literary Digest Offer* $10,(MM). 

Advertisements extending to almost 
full page space have been inserted in 
leading Canadian dailies by the publish¬ 
ers of the Literary Dieest of New. York 
offering to give SlO.fKX) to the patriotic ^ 
♦’"nds of ten Canadian cities if anv of 
the newspapers of the Dominion which 
had accused it of being subsidized to 
aid the German cause, could prove that 
it had received a cent of money from 
any source for the purpose of influenc- 
in<T anrthing that had been said or left 
unsaid in its columns. 

POST-DISPATCH .St. Louis 

MONTANA. 

MINER.Butte 

CHRONICLE...Houston 
in»r»nt*w n olreaUUoa •( 

85,000 daily and 40,000 foaday. 

_WASHINGTON. - 

POST-INTELLIGENCER ..... Seattl* 

WYOMING. 

CANADA. 
BRITISH COLUMBIA. 

WORLD... Vancouver 

ONTARIO. 

rREE PRESS.London 

QUEBEC. 

NEBRASKA. 
LA PATRIE.Montreal 

FREIE PRESSE (Cir. 128,384) .Lincoln 
LA PRESSE.Montreal 

Ave. Or. for 1913, 1277S2 

.Top Tomlin says: "A tp* kpttle sings when 
It Is full of water, but wbo In the b— wants 
to be a tea kettle " 

POSTS MAGAZINE SYNDICATED. 

After negotiating for some time for 
the publication rights of The New York 
Evening Post’s Illustrated Magazine, 
John D. Wells, Sunday editor of the 
Buffalo News, has secured the syndicate 
privilege fot the territory west of Buf¬ 
falo and Pittsburgh. The Buffalo Sun¬ 
day News, Edward H. Butler, Jr., editor 
and publisher, has already adopted the 

Evening Post’s Illustrated Magazine, the 
first issue having appeared Nov. 22. 

John D. Wells will handle the syndi¬ 
cate rights west of Buffalo and Pitts¬ 
burgh, while eastern rights will be con¬ 
trolled by The New York Evening Post. 
Seven or eight newspapers are already 
negotiating for the magazine, and it is 
expected that early in 1915 a number 
of them will begin publication. 

'i 
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AD FIELD PERSONALS. ^ 
- r 

Bruce O. Bliven, advertising manager > 
of Harris & Frank’s store, Los 
Angeles, has been appointed director of ( 
the Department of Journalism at the j 
University of Southern California. He ( 
will assume the duties of the position ^ 
January 1, 1915. He will continue his j 
work as editor of the California Out- j 
look. J 

Richard Haughton, formerly presi¬ 
dent of the Dallas Advertising League, 
and advertising manager of Holland’s ^ 
Magazine, Farm and Ranch, has moved , 
to Chicago, where he is now connected 
with the National Stockman and Farm- ^ 
er and the Farmers’ Review. 

Rudolph C. Liebrecht, president of * 
the Expert .\dvertising Agency, of Chi- ' 
cago, has been appointed consul for • 
Uruguay in Chicago. ■ 

Edward R. Maloney has been ap- ‘ 
pointed advertising manager for the 
official paper of the Modern Woodmen 1 
of .\merica, known as the Modern t 
Woodmen Magazine. ( 

A. E. Edgar, an advertising expert of ’ 
Detroit, has been appointed editor of • 
the American Merchant, published in 
that city. , 

A. R.* R. Onyun, of the advertising i 
copy department of the Washington 
Times, has been presented with a bounc¬ 
ing baby girl, born November 24. Mrs. 
Onyun was formerly Miss Sarah F. J 
Phillips, assistant circulation manager * 
of the Times. 

A. T. Cole, advertising manager for ; 
the Fair department store, Anderson, ' 
Ind., has resigned. Mr. Cole will go i 
to Kokomo, where he intends to em¬ 
bark in business of his own. ( 

E. Leroy Pelletier will write Reo ad- i 
vertisements for the coming year. He 
will write no other Gasoline Automobile 
copy. 

Arthur St. George Joyce, Philadel¬ 
phia newspaper man and publicity ex¬ 
pert, has resigned as financial editor 
of the Philadelphia Ledger to become 
associated with the publicity department 
of Lewis-Seabrook Company, in .At¬ 
lanta. 

C. M. Marvin, for nine years a mem¬ 
ber of the advertising staff of the Cleve- ’ 
land News, has been appointed adver¬ 
tising manager of that paper. 

William Woodhead, president of the 
Associated Adveitising Clubs of the 
World, was one of the principal speak¬ 
ers before the convention of the Cali¬ 
fornia State Realty Federation, held in 
Oakland, last week. Woodhead spoke 
on the general state of business trade 

PUBLISHER’S NOTICE. 

Subacriptlon: Two Dollars a year In tho 
United States and Colonial Possessions, ^.60 
a year In Canada and fS.OO torelgn. Pay¬ 
able yearly In advance. 

It Is suggested that the publication should 
be mailed to the home address to Insure 
prompt delivery. 

The Editor and Publisher page contains 
S72 agate lines, 168 on foer. 

The columns are IS ploas. 
Advertising will not be accepted for the 

first three pages of the paper. 
Advertising Rates: Transient Display 2Sc. 

an agate line. 
Liberal diecounts are allowed on either 

time or space oontracts. 
Small advertisements under proper classi¬ 

fication will be charged as follows: For Bale 
and Help Wanted fifteen cents a line: Busi¬ 
ness Opportunity and Miscellaneous ten 
cents a line, and Situations one cent a word; 
see classified pages. 

The Editor and Publisher can be found on 
■ale each week at the following nesrsstande: 

Now Tork—World Building, Tribune Build¬ 
ing, Park Row Building, 140 Nassau street 
Manning's (opposite the World Building), 83 
Park Row: 'rbe Woolworth Building. Times 
Building, Forty-second street and Broadway, 
at basement entrance to Subway; Brentano's 
Book Store, Twenty-sixth etr^ and Fifth 
avenue, and Mack's, opposite Many's on 
Thirty-fourth street 

Phtlade)^ta>—L. O. Rau, 7th and Chest¬ 
nut streets. 

Pittsburgh—Davis Book Shop, 416 Wood 
•treet 

Washington, D. C.—^rt ■. Trenln, 611 
Fourteenth street N. W. 

Chicago—Morris Book Shop. 71 Bast Adams 
street; Poet Office News Oo.. Monroe street 

Cleveland—Schroeder’e News Store, Su¬ 
perior street opposite Post Office. 

Detroit—Solomon News Co., 66 Lamed 
street W. 

San Francisco—R. J. Bfdwall Co., 742 
Mevhet etsMt 

and anticipated a wonderful develop¬ 
ment in California during the next few 
years. 

B. A. Forsterer, secretary of the 
Oakland Tribune, addressed the Ad 
Men’s Club of that city last week, 
dwelling upon Alameda county’s par¬ 
ticipation in the P. P. I. Exposition. 
He expressed confidence that the coun¬ 
ty would vote the $1,000,000 which has 
been promised in its behalf for the fair. 

The Mort. J. Burrows .Advertising 
Agency, of Kansas City, Mo., has 
opened a branch office at Wichita, Kan. 
It is in charge of J. C. Smith, formerly 
of the Eagle. 

W. E. Jenney has resigned as adver¬ 
tising manager of the New York Store, 
Indianapolis, Ind., and has gone with 
the John L. Clough Advertising 
Agency of that city, taking charge of 
a number of accounts. 

Harry W. Goodwin, president of the 
Rochester Advertising Men’s Club, was 
the speaker at the annual banquet of 
the stockholders of the City Bank, 
which was held at the Onondaga, Roch¬ 
ester, N. Y., November 26. 

The Canadian Press .Association an¬ 
nounces the withdrawal of its official 
recognition from Hutcharm. Limited, 
Victoria, B. C.. advertising agents. 

Yet another Canadian advertising 
agency has fallen in line and has adopt¬ 
ed the standard form of advertising con¬ 
tract prepared by the Canadian Press 
Association. This is the firm of A. 
McKim, Limited, Montreal and Toronto. 
This makes the ninth agency to adopt 
the form. The agency of J. J. Gibbons, 
Limited, has recently substituted for 
their old form a new one that conforms 
in most particulars to the standard form. 

SPHINX CLUB DINNER. 

The December dinner of the Sphinx 
Club will be held at the Waldorf Astoria 
Hotel, New York City, on December 8. 

Arthur W. Harris, of Harris, Forbes 
& Company, bankers, will present “A 
Look into 1915,” and Jerome A. Crane, 
advertising manager of the Riker-Hege- 
man Corporation, will speak, his sub- 

,ject being “The Past and Present Drug 
Store.” 

Newspaper Activities. 

On November 15 the Albany (N. Y.) 
Knickerbocker Press issued a 48-page 
industrial edition which, as such edi¬ 
tions go, was a splendid specimen of 
what can be done. It was well edited, 
well illustrated and well printed, and 
should be a great help in making Albany 
famous. __ 

BRIEF NEWS ITEMS. 

The Detroit (Mich.) Times, on No¬ 
vember 19, issued a 24-page edition, 
carrying a large volume of advertising, 
as well as a large picture of the new 
home this paper will occupy after Janu¬ 
ary 1. 

Hal Fink has been appointed business 
manager of the Duluth (Minn.) News- 
Tribune. He was formerly business 
manager of the Indianapolis Sun and 
for several years was on the Clover 
Leaf publications in Des Moines, Sioux 
City and Chicago. 

The annual meeting of the St. Law¬ 
rence River Counties Press Association, 
embracing the district between Kings¬ 
ton and Cornwall in the province of 
Ontario, was held in B rockvi lie on 
November 25. The following officers 
were elected: President, W. Gibbens, 
Standard, Cornwall; vice-president, J. 
G. Elliott, Whig, Kingston; secretary- 
treasurer, W. J. Moore, Recorder, 
Brockville; executive committee: B. O. 
Britton, Journal, Gananoque; A. T. 
Wilgress, Times, Brockville; C. D. 
Chapman, Citizen, North Augusta. The 
meeting was brought to a conclusion 
with a banquet, at which the Hon. 
George P. (jraham, president of the 
Montreal Herald Publishing Company, 
was the chief speaker. 

J. W. Booth, advertising agent for 
the Missouri Pacific Iron Mountain 
railway system, figures that a newspaper 
advertisement does as much work in a 
day as a canvasser going from house 
to house could accomplish in six years. 

Chicago’* Hall of Fame. 

Among the great men of Chicago 
who are proposed for places in a pos¬ 
sible hall of fame that may be erected 
on Grant Park are several well known 
former editors, such as William Bross, 
Joseph Medill, J. Young Scammon, 
Mark Skinner, .Andrew Shuman, Wil¬ 
bur F. Storey, James W. Sheahan. 
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