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Where Most Business Goes 
Is A Good Place to Go 

For More Business 
Of interest and advantage to all who do business in the Chicago field is 

the newspaper advertising record for the first ten months of 1924. 

Indicative of general confidence in the continuance of good business is 
the fact that The Daily News—“the mirror of Chicago industry”—carried a 
greater \ olume of display advertising hy 254,580 lines in the first ten months 
of 1924 than in the corresponding period of 1923. Among the daily news¬ 
papers of Chicago the nearest competitor of The Daily News in \olume of 
display ad\ ertising printed—a morning newspaper—gained in this period 
154,094 lines. . ■ 

Here are the figures: 
1923 1924- Comparison 

The Chicago Daily News - 12,206,992 12,461,572 254,580 gain 
The next highest score - - 9,416,924 9,571,018 154,094 

From which it is evident that when experienced and successful advertis¬ 
ers in the Chicago field “go after business in earnest,” they concentrate 
their efforts largely in the medium they know to be most effective for the 
sale of any legitimate merchandise— 

THE CHICAGO DAILY NEWS 
First in Chicago 
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I New England 
Near the Top in 

_Banking Facilities: - .1 

A territory with money to save and money to invest, is an ideal 

merchandising territory, since there is always plenty of money to 

spend, as well. Advertising in such a territory will bring results 

that can be definitely valued on a dollar and cent basis. 

New England is an Ideal Merchandising Territory 

New England has 40% of the country’s savings, as well as I 1 % 

of the total bank deposits in national and state banks and trust 

companies. Yet this territory has only 7^/^% of America’s popu¬ 

lation. 85% of New England’s population is urban, living in 

cities where there is greater desire and greater need to spend 

money and where the money to spend is within easy reach of all. 

National Advertisers and Manufacturers owe it to their sales¬ 

men and themselves to use advertising, in these listed dailies, 

over 2,000,000 copies of which circulate over the New England 

territory daily. They are sure result getters. 

MAflaAOHWglTB—Population, 8,8B2.S&6 
Clrcu- 2.500 
lation Unea 

■Attlaboro Bun .(P) 6,628 ,0276 
•Boston Globe .(KAE) 274,898 .60 
•Boston Globe.(B) 882,030 .66 
Boston Transcript .(E) . 

•Boston Post .(X) 871,124 .60 
•Boston Post .(B) 861,627 .66 
•Fall Biver Herald.(E) 16,661 .06 
•Fitohburr Sentinel.(E) 11,383 .066 
•Haseriiill Gazette .(E) 16,400 ,066 
tLynn Item .(E) 16,846 .06 

ttfLowell Oourirr-Citizen and 
Eseninr Leader .(XAE) fl,S70 .06 

•New Bedford Standard Hercury 
(K&E) 83,883 .10 

•New Bedford Sunday Standard 
(S) 26,944 .10 

•North Adams Transcript... (E) 9,491 ,04 
•Salem News .(E) 80,784 .06 
•Taunton Gazette.(E) 8,479 .04 
•Worcester Telegrram-Gazette 

(KAE) 86,049 .24 
•Worcester Sunday Telegram (S) 49.849 .18 

XAIHE—Population, 768,014 

Aurnsta Kennebec Journal. 
tBangor Daily Commercial. .(E) 14,750 .056 
•Portland Express .(E) 27,261 .10 

•Portland Telegram .(S) 29,398 ,10 .07 
(Sunday Edition Express) 

NEW HAXPBHIBE—Population, 448,688 

•Concord Monitor-Patriot... (E) 6,104 .0876 .086 
tKeene Sentinel .(E) 8,609 .06 .084 
•Manchester Union Leader 

(MAE) 87,864 .09 .07 

RHODE ISLAND—Population, 604,897 
tNewport Daily News.(E) 6,849 .0886 .0296 
tPawtucket Times .(E) 86,666 .07 ,07 
tProTidenoe Bulletin .(E) 64,624 .17 (B).28 
•Providence Journal.(M) 86,686 ,10 (B).88 
•Providence Journal .(S) 61,676 .16 .16 
•Providence News .(E) 96,846 .07 ,07 
fProvidenoe Tribune .(E) 89,608 .10 .09 
•Westerly San_.(EU) 4,618 ,086 .085 

.06 .06 tWoonsocket OaU .(E) 18,6 

VERMONT—Population, 362,428 

•Barre Times .(E) 6,944 .08 ,026 
tBennington Banner .(E) 8,067 .0126 .0125 
•Bnrlinrton Free Proas.(X) 18,988 ,06 .06 
•Rutland Herald .(M) 10,766 .04 .04 

•••St. Johnsbury Oaledonian-Record 
(E) 4,024 .0814 .016 

(WHNFXTTICITT—Population, 1,880,681 
•Bridgeport Post-Telegram 

(EAX) 46,796 .16 
•Bridgeport Post.(S) 20,017 .10 
•Hartford Oonrant .(M) 87,649 .08 

•••Hartford Courant .(S) 60,247 .11 
tHartford Times .(E) 48.^6 ,18 
•Meriden Record .(M) 7,848 .046 
•Middletown Press .(E) 8,060 .0886 
tNew Haven Register....(EAS) 48,171 .12 
•New London Day.(E) 12,079 ,06 

tttNorwlch BuUetin .(M) 18,494 .07 
•Norwalk Hour .(E) 6,842 .04 
tSouth Norwalk Sentinel.... (E) 4,880 .086 
•Stamford Advocate .(E) 9,806 ,06 
•Waterbary Republican American 

(MAE) 88,886 .08 
•Waterbury Republican ....(B) 16,048 .08 

••• A. B. 0. Statement, April 1, 1984. 

ttt Government Statement, April 1, 1284. 

t Government Statement, Sept. 80, 1924. 

• A. B. C. SUtement, Sept. 80, 1984. 

(B) Combination rata Dally Journal and 
Eve. Bulletin. 
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ANOTHER STEP FORWARD 
; The business of R. Hoe & Co. was founded more than a Century ago 

and ever since has been the principal world factor in the manufac¬ 
ture of newspaper presses and other printing machinery. The majority 
of large newspapers and magazines throughout the world are printed on 
Hoe Presses and of the leading publications in the English language more 
come from Hoe Machines than from all other makes combined. During 
the last few years the demand for Hoe Machinery and particularly for 
Hoe Superspeed Newspaper Presses equipped with the Hoe Patented 
Automatic Pump System of Ink Distribution (orders in process at the 
present time aggregating approximately twelve million dollars in value) 
has exceeded manufacturing facilities, in spite of very large additions to 
and improvements in both the American and British plants of the Com¬ 
pany and the recent acquisition of the extensive plant of the Hall Printing 
Press Company at Dunellen, N. J., which is now devoted almost 
exclusively to the manufacture of large newspaper presses. This demand 
has necessitated largely devoting to the manufacture of newspaper and 
magazine presses facilities formerly used in the production of other im¬ 
portant types of printing machinery which the Company has done much 
to develop. 

From these reasons the heirs of the late Robert Hoe, who have owned 
the business since the death of the latter in 1909, felt for some time that 
the works should be largely expanded, in order to better take care of the 
requirements of customers. With this in mind the present Company, 
R. Hoe & Co., Inc., was formed, the securities of which, including its 
Class A Stock and First Mortgage Gold Bonds, are now listed on the New 
York Stock Exchange and will pro\ ide ample capital for the required 
expansion of the Company’s facilities, and enable it not only to maintain 
the position of supremacy so long occupied by Hoe machinery but to 
give its customers the benefit of the best engineering, designing and 
manufacturing skill available, in every branch of its work, thus insuring 
even better serv ice in the future than in the past. 

The Executive Management, which, during the last five years, has 
greatly developed the business, will continue in charge and maintain the 
long established policy of building only the best and most efficient 
machinery. 

R. HOE & CO., Inc. 
504-520 GRAND STREET, NEW YORK CITY 

Also at DUNELLEN. N. J. 

7 South Dearborn Street 109-112 Borough Road, 
CHICAGO. ILL. LONDON, S. E. 1, ENGLAND 

7 Water Street 
BOSTON, MASS. 
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r “In 
Philadelphia 
nearly eveiybody reads 

JheBulletinL 

Can you visualize a stack of hot-cakes 150,000 feet high? 
That’s what it would take to supply a breakfast of them 
to Mr. Bulletin Reader and Family. 

Just an index to a consuming power that is matched by 
buying power—and that great market is tied to its great 
paper by the bonds of trust and respect, with no part of it 
achieved through the doubtful lure of premiums, prize 
contests, and such. 

There is indeed no substitute for circulation—and the cir¬ 
culation of The Bulletin hqs grown to be one of the largest 
in America as a result of sound journalism devoid of 
pyrotechnics. 

Neither has our space selling department any panacea to 
offer the advertiser—but it is notable that those National 
Advertisers who most cannily measure results are the ones 
who concentrate their Philadelphia advertising in the 
paper nearly every Philadelphia family reads. 

pullttin 
PHILADELPHIA’S NEWSPAPER 

516,609 
Average Daily Net Circulation for Six Months Ending Sept. 30, 1924 
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Kansas Publishers Cooperate To Sell 
Their Market To Advertisers 

Send Delegation to New York to Tell Merits of Their State Rather than Prestige of Individual News¬ 

papers—^Tender Luncheon to 125 Agency Representatives at Waldorf—George Marble, 

N. E. A. President, Presides. 

Vol. 57 NEW YORK, DECEMBER 13, 1924 No. 29 

ITAXSAS publishers came to New 
York, Friday, Dec. 5, to tell adver¬ 

tising men about Kansas prosperity. 
The scene was the Waldorf-Astoria, 

where the Kansas Daily Newspaper Ad¬ 
vertising Association gave a luncheon and 
food for thought to 125 men and women 
representing New York’s leading adver¬ 
tising agencies. 

Bitter newspaper lineage warfare was 
forgotten. 

These publishers w'ere not preaching 
the merits of their own respective dailies. 
They talked the power of newspaper ad¬ 
vertising in selling goods to the Kansas 
market. 

They presented a unique merchandising 
plan, by which 24 newspaper in a state 
co-operated to serve the national adver¬ 
tiser. 

For the first time on record, publishers 
buried the hatchet long used against 
agency men, and themselves became 
friendly enemies in the common cause 
of moving merchandise by newspaper 
advertising,—all because this year it is 
said Kansas have $425,000,000 to spend 
on advertised products. 

Telling of the Kansas market was a 
quartet of brilliant publisher-speakers; 
Senator Arthur Capper, publisher, 
Topfka Capital; Henry J. Allen, pub¬ 
lisher, IVichita Beacon; Marcellus M. 
Murdock, publisher, Wichita Eagle; and 
W, A. Bailey, general manager, Kansas 
City Kansan. C^orge W. Marble, pub¬ 

lisher of the Fort Scott Tribune-Monitor, 
and president of the National Editorial 
.Association, presided. 

Mr. Murdock, perhaps, summed up the 
Kansas prosperity plea best, when he 
said; 

“An abundant harvest awaits adver¬ 
tisers in the Kansas field. We expect 
you to furnish the seed. We’ll just take 
the chicken feed. Kansas is a mine 
crammed with gold, that awaits your 
seeking.’’ 

Mr. Bailey opened the speeches in 
school-teacher style, asking those present 
to open the book “Facts About Kansas’’ 
placed at each seat. After explaining the 
organization of the association, which in¬ 
cludes 24 daily Kansas newspapers in its 
membership he devoted the remainder of 
his address to pointing out the highlights 
of the book. 

“Our merchandising plan is built upon 
the strongest newspapers of Kansas. But 
we don’t ask you to take advertising in 
the whole 24. What we have done, was 
to band together to uncover the facts of 
the Kansas field, realizing that we could 
do better work as a group than as in¬ 
dividuals.’’ 

Members of the association, he said, 
were carefully chosen to cover completely 
and thoroughly the Kansas market at 
minimum cost. 

“The member newspapers are located, 
in 19 jobbing centers and these 19 job¬ 
bing centers are so located as to serve 

most economically the needs of the entire 
state,’’ he explained. 

Mr. Murdock expanded on the descrip¬ 
tion of the association, caljing it a “fine 
piece of selling machinery with a good 
motor attached.’’ 

“We are,’’ he put it, “the most dead 
earnest, the livest thing that has come 
out of Kansas since Carrie Nation, home¬ 
brew, or Will Rogers.’’ 

The Kansas Daily Newspaper Adver¬ 
tising Association, he said, was equipped 
to furnish advertisers and agents all 
usuable information on the Kansas 
market. 

“What our organization has done is to 
link up the local distributors with na¬ 
tional advertising campaigns. We have 
obtained the signatures of the retailers 
and whole.salers of Kansas, pledging the 
co-operation of their stores with the 
newspapers in furthering the advertising 
of manufacturers in the Kansas daily 
papers. 

“When a national campaign is in prog¬ 
ress in the Kansas newspapers, these dis¬ 
tributors, who are anxious to increase 
their sales, tie up their local advertising 
with the national drive.’’ 

Quoting from President Coolidge’s re¬ 
cent message to Congress to the effect 
the United State was entering the most 
remarkable era of prosperity this coun¬ 
try has ever known. Senator Capper, the 
next speaker explained just what this 
meant when applied to Kansas. 

“Kansas has the second largest wheat 
crop in the history of the state,” he said. 
“In consequence, the spirit among the 
farmers is better than in years. The 
farmers were losing money in 1921. Now 
the situation has changed remarkably. 

“Of course, Kansas is not back to 
nr)rmal yet. But we have turned the 
corner. And I am certain the prosperity 
news from Kansas will grade up a little 
higher than from almost anywhere else in 
this country.” 

Senator Capper closed his address by 
generalizing on Kansas newspapers and 
newspaper advertising. 

“Of the more than 600 newspapers in 
Kansas, not one can be called ‘yellow’,” 
he said. “Advertisements in these news¬ 
papers, or in any newspapers in the 
country, will come nearer to delivering 
profit to the investor than any other 
form of advertising.” 

In the last speech of the luncheon, Mr. 
.Mien offered a close-up of Kansas peo¬ 
ple. They are, he declared, buying the 
same sort of things as New Yorkers. 

“Surely there is now hope for the 
League of Nations, when you advertising 
agents are permitted to see such enemies 
as Mr. Murdock and myself, co-operating 
as we are in this advertising association,” 
former Governor Allen declared in open¬ 
ing his address. 

“Even Senator Capper,” he humorously 
claimed, “I am sure, has in his wardrobe 
in Washington 10 pairs of pants and a 

KANSAS EDITORS AS HOSTS TO ADVERTISING PATRONS. PHOTOGRXPHED FOR EDITOR & PUBLISHER 
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re^rate pair of suspenders for every 
I>air. 

“Our girls too, are dressed like Broad¬ 
way girls. 

“Of course Kansas was founded to ex¬ 
press the factor of freedom. We have a 
certain moral poise we have never been 
able to forget. 

“Briefly, we are what Massachusetts 
would have been, if she had had our 
chance. 

“ ‘Bleeding Kansas’ is ancient history. 
It has gone the way of the grasshopper 
plagues, which are no more. 

“True we have gaitied tremendous at¬ 
tention because of the unusual way we 
have done certain things. But we have 
never been radical according to color. 

“There is no taint of red in our news¬ 
papers.” 

The “Uniform Merchandising Service” 
of the association follows: 

“1. On request, you will receive first- 
h^d information of conditions in the. 
vicinity of each of the members of this 
association. They will be glad to work 
with you in the preparation of a sales 
campaign to suit the needs of their com¬ 
munity, Who is better acquainted with 
local conditions and local peculiarities 
than the local newspaper? 

“2. To help you get distribution 
through the proper and most desirable 
jobbers and retailers, these Kansas news¬ 
papers will be glad to introduce your 
salesmen to the distributors in their vi¬ 
cinity. They will do their utmost to 
make your salesmen’s efforts most ef¬ 
fective. 

“3. Announcement will be made to all 
jobbers and retailers in the vicinity of 
each Kansas newspaper in this assoda- 
tion, calling attention to your advertising 
campaign. This announcement will tell 
dealers of the reliability of your company. 
They will explain the purpose of your 
advertising and they will urge all dealers 
to co-operate with you in taking advan¬ 
tage of your efforts to help them realize 
quicker turnover and greater profit on 
your merchandise. All you need furnish 
IS the postage. 

“4. E'ach of your salesmen or detail 
men working the territory during your 
campaign will be furnished with a letter 
for his portfolio. This letter will verify 
your advertising contract and will ask 
dealers and jobbers to extend you their 
heartiest co-operation. 

“5. Your salesmen will also be fur¬ 
nish^ with standard route information 
to help them cover their territories quick¬ 
ly and economically. 

“6. On request, you will be furnished 
with an accurate list of all jobbers and 
dealers in the vicinity of each newspaper, 
so that you may follow up the personal 
calls of your salesmen with letters and 
other sales literature. 

“7. Dealers will be urged to display 
your products conspicuously on their 
counters and in their windows at the 
time your advertising is appearing. They 
will also be solicited to tie up with your 
advertising by using your trade name and 
illustration of your product in their own 
advertising. 

“8. These newspapers will do their 
utmost to secure window displays for you 
in the most advantagerms lotions. 

’'And in addition to this service the 
members of the Kansas Daily Newspaper 
Advertising Association have combined 
to give you uniform co-operation all over 
the state because they know what it 
means to you in avoiding confusion and 
in;expediting the work of your salesmen. 

“Is there another medium or group of 
mMiums that offer you a service so com¬ 
plete—a service that will go so far in 
helping you get the most out of your 
advertising dollar? 

i“This service, however, with the ex¬ 
ception of surveys and report on condi- 
tidns in each locality, is limited to adver¬ 
tisers using 5,000 lines or more. The 
members of this association, however, are 
always pleased to go to any reasonable 
extent in securing for any prospective 
advertiser or manufacturer an - informa¬ 
tion needed regardless of the size of con¬ 
tract involved ” 

The book “Kansas Facts” distributed at 
the luncheon is issued from the associa¬ 
tion’s executive offices at Hutchinson, 

Kan. It contains many illustrations, with 
text descriptive of the cities where the 
24 member newspapers are published and 
Kansas industries, with statistics on au¬ 
tomobile owners, public utilities and lists 
of wholesalers and jobbers. 

The member newspapers, representing 
a total circulation of 310,762, are: 

Arkansas City Traveler, Atchison 
Glebe, Coffeyville Journal, Dodge City 

Globe, El Dorado Titnef, Emporia Ga¬ 
zette, Fort Scott Tribune, Great Bend 
Tribune, Hutchinson News-Herald, lola 
Register, Junction City Union, Kansas 
City Kansan, Latvrence Journal World, 
Ottawa Herald, Parsons Sun, Pittsburg 
Headlight, Pittsburg Sun, Salina Journal, 
Salina Union, Topeka State Journal, To¬ 
peka Capital, Wichita Beacon, Wichita 
Eagle, Leavenworth Times. 

BUFFALO . COMMERCIAL 
CHANGES HANDS 

SONGS OF THE CRAFT 
iU'ritten Exetusivety for Editok & Publishei) 

By Henry Edward Warner 

A PRESSMAN’S LOVE SONG 

My love is fair—fair is my love 
Above all else, and she 

Shall hear me as I twang my lute— 
(Or is the thing you twang a flute?) 

My love, she shall love me! 

My love, she weighs a hundred tons 
And stands with all her feet 

(I most explain, she is indeed 
Plumb full of feet,'a centipede!) 

Fast buried in concrete! 

My love is dark, with here and there 
A line of silvery sheen. 

(1 don’t know where I got that word. 
But “sheen!” ... it listens like a bird; 

No odds what it may mean!) 

I feed her paper by tbe roll. 
She eats it by the ton! 

. She has no indigestion—no! 
That is because she likes it so 

That eating paper’s fun! 

And when she’s eaten all there is • 
To eat, I stop her then 

And oil her up and rub her bright. 
And keep her joints and bearings tight 

Till she must run again. 

1 love my love, and she loves me! . . . 
And I shall just keep on 

Starting her off and stopping her 
Indefinitely, as it were. 

Till all my paper’s gone! 

O love, my love! . . . My speeding sweet! 
Hark to this song of mine! 

I love these hundred tons of you. 
You register so fair and true— 

Long may yon roar and shine! 

Sold to New SSOOfOOO Gorporatioa 

With RIebard Coley as President— 

Take Control Dec. 15—Price 

Above $200,000 

Confirmation of the report of purchase 
of the Buffalo Commercial by a new 
corporation known as the Coley Publish, 
ing Company has been obtained front 
Richard Coley, president of the new 

kicKABD Coley A. H. Loncbotham 

Daughter of New York Publisher Dies 

Elizabeth Reid, 9, daughter of Ogden 
M. Reid, publisher of the New York 
Herald Tribune died at the home of her 
parents in New York Dec. 5, of typhoid 
fever._ 

Prints Health Extra 

To further the cause of liealth educa¬ 
tion and publicity, the Detroit News 
recently printed a Health Extra, at the 
request of Dr. H. E. Kleinschmidt, Chair¬ 
man of the Section on Health Education 
and Publicity of the American Public 
Health Association. The material was 
gathered from various newspapers and 
health departments of .American states 
and cities. _ 

Poor Richards Buy New Club House 

The Poor Richard Oub of Philadelphia 
has purchased the I.eidy Mansion, 
1319 Locust street, for $175,000. Howard 
C. Story, chairman of the expansion and 
rebuilding committee, announced the new 
home would be completely remodeled and 
ready f<»r occupancy by March 1. The 
sum of $45,000 has been set aside for re- 
mtxleling expenses. The club has decided 
to increase its membership from 400 to 
750. J. A. Wood, is club president. 

NEW TRIAL ORDERED 

Appelate Court Reverses Pew Verdict 

Against I. N. S. on Legal Point 

The Appellate Division of the New’ 
York Supreme Court, sitting in Brook¬ 
lyn, last week ordered a new trial of the 
suit of Marlm E. Pew for $65,000 against 
the International News Service, alleging 
breach of an employment contract. In 
the order, in which Justices Kelley, Jay- 
cox, and Young concurred,' Justice Kelby 
dissenting, the court ruled: 

“Judgment and verdict reversed on the 
law and a new trial granted, with costs 
to abide the event. We think the trial 
justice was in error in ruling as a matter 
of law that the plaintiff was discharged 
from his employment. In our opinion 
this question was for the determination 
of the jury upon the letter of Jan. 5, 
1923, and the surrounding circumstances 
disclosed upon the trial.” 

Mr. Pew was awarded a verdict of 
$49,500 in November, 1923. 

Motion was made this week for a new 
trial in the Supreme Court at Long Is¬ 
land Gty, wh^e the original hearings 
were held, and it is probable the action 
will be heard next week. 

firm. Mr. Coley announced the Com¬ 
mercial would be taken over Dec. 15, and 
its name changed to the Buffalo Evenina 
Post. 

A. H. Longbotham, director of public¬ 
ity of the Hotels Statler Company, Inc, 
will be secretary of the Post. He 
formerly was associated with the Buffalo 
Express and Rochester newspapers. Mr. 
Coley, formerly a reporter for the 
Buffalo Evening News, will be publisher. 

Mr. Longbotham told Editor & Pub¬ 

lisher the Post will stress its financial, 
industrial and commercial departments 
and will have many local features il¬ 
lustrated. 

Associated with these two men are 
C. W. Webster of the Curtiss Aeroplane 
Export Corporation and Walter A 
Schweizer of the Hotel Sutler Company 
offices. The new firm is incorporate** 
for $800,000 and has paid to Mr. Finne¬ 
gan a stipulated portion of the purchase 
price, Mr. Longbotham said. 

While the price was not disclosed it 
was reported to be “in excess of $200,- 
000.” 

Passing of the Commercial from the 
hands of Mr. Finnegan will witness the 
signing of a union contract and an aban¬ 
donment of the open shop policy. Soon 
after Mr. Finnegan took control of tbe 
newspaper about six years ago he launch-, 
ed into a vigorous open shop policy. 

E. J. McCone, general manager of the 
Commercial, made a tour of the country 
declaring the typographical union dom¬ 
inated newspapers to such an extent t^ 
could not publish an editorial attacking 
the principle of the closed shop. Mr. 
.McCone offered $10,000 for an example 
of such an editorial printed prior to his 
declaration. 

The Commercial is more than 100 years 
old. For several decades it was in the 
possession of the Warren family of 
Buffalo. Mr. Finnegan purchasing it from 
William Warren. It has been selling 
for one cent, other Buffalo newspapers 
selling for two cents, which will be the 
•price of the Evening Post. 

The Associated Press membership and 
etjuipment of the newspaper are included 
in the purchase price but not the building 
which is owned by Mr. Finnegan. 

Ambassador Guest of Foreign Writers 

Sir Esme Howard, British Ambassa¬ 
dor to the United States, was the lunch- 
ixm guest of the .\Nsociation of Fon ign 
Correspondents at the Lawyers Gub, 
New York, Dec. 9. P. W. Wilson, 
association president, presided. CHher 
guests of honor were Dr. .Albert Shaw, 
editor of the Review of Revinvs; Sir 
Harry Gloster Armstrong, British Con¬ 
sul-General; and Frederi^ Hudd, Cana¬ 
dian Commissioner. 
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150 PER CENT RISE IN 2ND CLASS RATES SEEN 
All Publishing Interests **Lining Up for a Fight” As New Proposes to Place Added Burden on 

Newspapers and Magazines in Bill Now Being Drafted—Claim Postal Report 

“Filled With Absurdities” 
WASHINGTON, D. C, Dec. 11 — 
" Second class postal rates would be 

increased between 100 and 150 per cent 
the first and second zones, and in the 

,jiher zones proportionately, to help meet 
the contemplated $68,000,000 wage boost 
of postal employes, by a bill being 
drafted Thursday at the Post Office De¬ 
partment at the request of U. S. Senator 
Thomas Sterling, Giairman of the Sen¬ 
ate Post Office and Post Roads Commit- 

t. 
One spokesman for the American 

Newspaper Publishers Association is 
inthority for the statement the proposed 
legislation would involve an increase of 
more than 75 per cent” in second class 

rates. 
The most direct estimate that could be 

ohuined. however, placed the threatened 
increase at “about 100 per cent.” 

Postmaster General Harry S. New was 
Biderstood to have singled out second 
class rates for such a purpose on the 
basis of the Post Office Department’s re¬ 
port on the ascertainment of mail costs 
which staggered newspaper and maga¬ 
zine publishers by its glaring exaggera¬ 
tions and inconsistencies when it was sent 
to the Senate last week. 

It was reported authoritatively Mr. 
New figured the handling of second class 
mail as shown by the report to repre¬ 
sent a deficit of about 250 per cent. Con¬ 
ceding if an attempt were made to in¬ 
crease second class rates to meet com¬ 
pletely such an alleged deficit many news¬ 
papers and magazines would not only be 
driven out of the mails, but some of them 
would face actual bankruptcy. Mr. New 
is said to have decided on the supposed 
250 per cent being cut in about half to ar¬ 
range for an approximate increase which, 
in his judgment, would help overcome 
partly the reported deficit and add con¬ 
siderably to the pay of postal employes at 
the expense of newspaper and maga'zine 
publishers. 

Mr. New’s latest proposal in particu¬ 

By J. BART CAMPBELL 
iBy Trlesrapk, to Kditor & Puilisre*) 

lar, and the report on the ascertainment 
of mail costs in general, have apparently 
created a strong new alignment of the 
newspaper and magazine publishing 
interests which promises a solidarity in 
their front lines not existing before the 
whole situation was describe by Editor 
& Publisher last week. 

The Postmaster General received Wed¬ 
nesday at the Post Office Department 
leading representatives of the American 
Newspaper Publishers’ Association and 
kindr^ organizations who included; A. 
L. Miller, Battle Creek (Mich.) Enquir¬ 
er-News, representing the Inland Daily 
Press -Association; Charles h. Jenkins, 
Farm Journal, Philadelphia, representing 
the .Agricultural Publishers Association; 
V. S. Hayden, executive secretary of the 
latter; Cranston Williams, of the South-, 
ern Newspaper Publishers Association; 
Howard Davis, New York Hcra’d Tri¬ 
bune; Urey Woodson, Owensboro (Ky.) 
Messenger; Jerome D. Barnum, Syracuse 
(N. Y.) Post-Standard. 

The entire situation was threshed out 
thoroughly with Mr. New, who is un¬ 
derstood to have admitted the bill he was 
having drafted to provide the long- 
agitated wage increase fo* postal em¬ 
ployes was certain to mde# with stiff 
opposition, but who insisted newspaper 
publishers, in particular, had invited just 
such a situation by advocating the pro¬ 
posed wage boost in their news and edi¬ 
torial columns before revenue for the 
purpose was in sight. 

After their conference with the Post¬ 
master General, the representatives of the 
newspaper publishing interests fore¬ 
gathered in the office of Elisha Hanson, 
Washington spokesman for the American 
Newspaper Publishers’ Assixriation, for 
a protracted meeting. On Thursday, Mr. 

Hanson announced the interests he repre¬ 
sented were “lining up for a fight,” and 
made it plain Mr. New had been so in¬ 
formed. 

Mr. Hanson explained further that 
representatives of his interests had com¬ 
pleted a preliminary examination of some 
of the so-called schedules accompanying 
the report on the ascertainment of mail 
costs and had discovered a “number of 
absurdities which convinced them the re¬ 
port was not a true representation of 
actual conditions.” 

Mr. Hanson, who as secretary to U. S. 
Senator Medill McCormick, of Illinois, 
became versed thoroughly in Post Office 
appropriations and similar matters, de¬ 
clared the representatives of the news¬ 
paper publishing interests were agreed 
second class rates had already been 
stretched to a point “beyoml saturation” 
and the Post (Office Department’s report 
evidently “shed no real or accurate light 
upon postal conditions.” 

Mr. Hanson also stated the examina¬ 
tion of the report was still under way 
and in a few days the interests he spoke 
for would probably make a more extendeil 
explanation of their position. He indi¬ 
cated clearly, however, enough had been 
learned from the report already to justify 
the opinion the report was by no means 
what the Post Office Department had re¬ 
ported it to be. 

.As foreshadowed previously by Editor 
& Publisher, the proposed postal wage 
increase legislation has become inextri¬ 
cably interwoven with the mail costs re- 
p<irt, and the two will unquestionably be¬ 
come the center of one of the hottest 
legislative battles Congress has witnessed 
in years. 

It was further p»jinted out while the 
new postal wage increase measure Mr. 

New is having drafted will probably em¬ 
brace all classes of mail, including parcel 
post, second class rates will be by far 
hardest hit if such legislation is to be 
enacted. 

Representatives of the .American Pub¬ 
lishers ConfereiKe have already gone on 
record as bt'ing opposed to the mail costs 
report as largely “pure bunk” and with 
the American Newspaper Publishers’ .As- 
^iation and kindred organizations now 
in the front line trenches, some hot shot 
Ts sure to, be poured into both the pro¬ 
posed Sterling-New bill and the mail 
costs report upon which it is being base^ 
once the entire subject is gone into thor¬ 
oughly before the Senate Post Offices and 
Po.st Roads Committee, to which it will 
uiKloubtedly be referred. 

A peculiar phase of the situation is 
that Presideat Coolidge has not yet indi¬ 
cated approval of either the report or 
the proposed bill that is expected to 
emerge from it. Apparently the whole 
matter is to be thresheil out betweett 
Congress^ and the Post Office Department 
in compliance with White House intima¬ 
tions the President does not desire to 
interfere in what may be regarded now 
as a Congressional situation. 

It is_ known the President is desirious 
of having a postal pay increase bill work¬ 
ed out on a “scientific basis.” so there 
will be no necessity for Congress to 
override his veto of the still pending Edge 
bill. 

It was learned in the judgment of 
Administration leaders of the .Senate and 
House the President will probably have 
his wish, although the danger point has 
not by any means yet been passed. 

In the meantime the obvious effort of 
certain members of the Senate and House 
to justify the proposed legislation, and 
the palpable move of the Post Office De¬ 
partment to bolster up its mail costs re¬ 
port, at the expense of the newspaper 
and magazine interests principally, can 
no longer be camouflaged. 

Postal Crisis Demands Publishers Act Now— 
S. E. Thomason, A. N. P. A. Chief 

j^NACTMENT of the legislative program will drive newspaper country 

circulation out of the mails, S. E. Thomason, president of the 

A. N. P. A., warned his colleagues in a statement given to EDITOR & 

PUBLISHER before his return to Chicago Thursday. Immediate action 

by publishers to change the intentions of Congress is imperative, Mr. 

Thomason indicated in his message, which follows: 

The Postal Committee of the American Newspaper Publishers Asso¬ 

ciation, together with officers and directors of the association and rep¬ 

resentatives of the Southern and Inland Daily Press Associations met 

with Postmaster General New in Washington, December 10. In a frank 

statement the Postmaster General informed them of the fact that Ameri¬ 

can newspapers are threatened with a legislative program at the present 

short session of Congress which if carried through will prove to be one 

of the most serious blows ever dealt by Congress to the distribution of 

newspapers outside of the metropolitan centers. 

The cost finding report which the Joint Congressional Committee 

and the Post Office Department have been working on for three years 

was filed with Congress last week. According to this report, 75 per 

cent of the annual loss of the Post Office Department is attributable to 

second class mails. 

The publishers Wednesday pointed out that the most casual study 

of the report <fiscIosed serious errors in the allocation of expenses against 

second class mails and they took direct issue with the conclusions 

reached, but Mr. New replied that the report, in the opinion of the Post 

Office Department was correct, and that it would necessarily be made 

the basis for increased mail rates in all classes of mail on the assump¬ 

tion that the postal salary increases might be carried over the President’s 

veto by the present Congress. Mr. New Outlined to the A. N. P. A. 

Committee that increases of almost 100 per cent in the first four zones 

would be necessary to provide the revenues for higher wages. 

It appears certain that a bill will shortly be introduced in Congress 

for increased zone rates along the lines of the Postmaster Genend’s 

recommendations. 

These increases if made law will be ruinous to the country circula¬ 

tions of all newspapers now distributed by mail. If these rates become 

effective, newspapers are confronted with the practical necessity of a 

complete revision of delivery methods in the country. It means a prac¬ 

tical withdrawal of newspapers from the mails having in mind that 

newspapers have almost no circulation outside the fourth zone and that 

publishers using the mails outside of the fourth zone will have to bear 

practically no increased rates. 

The situation appears to be intolerable. The A. N. P. A. is analyz¬ 

ing the cost finding report and its fallacies will be made apparent tot 

Congress, but unless daily and weekly newspapers, large and small, are 

immediately made alive to the dangers of the present situation we are 

all faced with the necessity of devising a new method of distribution to 

country readers. We will not be able to afford the mails. 
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MICHIGAN ANTI-GAMBLING LAW CALLED 
UNCONSTITUTIONAL BY COURT 

Statute Prohibiting Printing* of Betting Odds and Sale of Out- 

of-State Papers Carrying Them Killed on 

Technical Grounds 

T ANSING, Mich., Dec. 10.—The Voor- 
hies-Bahorski Anti-Gambling 

passed at the 1923 session of the Michi- 
gan legislature, which, among its stipula- . 
tions, prohibited the publication of betting *ouna 
odds and even barred from sale in Michi- 
gan newspapers issued outside of the 
state carrying betting information of any news, 
sort, was declared unconstitutional and 

(By Telegraph to E^itok & Publisher) 

10.—The Voor- Racing Eril Attacked 
-Gambling ^w, g 1924. 

To Editor & Publisher :—I was pro- painted on the top of a bam. 
foundly interested in the editorial in I enclose to you a pamphlet which was WWIVLf /\l^-VsKAMS 
your issue of Dec. 6, headed “Does It issued in 1922 by the Dr/roil Afewj during -- 
Pay?” which related to horse racing the fight which that newspaper made Black Squares in the Popular Brs^ 
news. against race track graft, which the News : m 

In this editorial you have touched one dcclar^ cost the people of Michigan mil- «» i o .. '.** 

immediate vicinity of the race track, but dollars of free publicity in the fomi of 
in every city in America where the in- highly expensive “racing extras.” 
famous handbook is permitted to ply its I sincerely trust that you will use yow 
nefarious business. influence to awaken the conscience of 

Some years ago an effort was made the newspaper men of America on tha 
to secure federal legislation designed to j . . 
destroy the business of the handbook The Louisiana lottery, in_ its palm* 
trusts. This would have been successful was pintly compared with the hid- 
had it not been for the opposition of lead- v®** operations oi the handbook and rac¬ 
ing newspapers who believed at the time trusts in this country today, 
that racing news really was catering to Very truly yours, 
the spirit of true sportmanship. In my Giovannou, liditor, 
judgment, circulation gained by these Editor, Lexington (Ky.) Leader. 

so-called racing extras is as worthless • 
to the advertiser as would be a sign COAST DAILY SELUNC. COAST DAILY SELUNG 

CROSS WORD AD-GRAMS 

void in a decision handed down today ‘he outstanding evils in American lions of dollars a year with scarcely a 

by the State Supreme Court. journalism. Racing on the running tracks running race track in the entire state. 
. . . . _ is no longer, at least rarely, a sport in During the winter season, when racing 

The court, in passing judgnrent on th sense of the word. nn all of the leadimr tracks in America 

Teaser* Put to Work in New 

Way by San Franciaco 

Bulletin 

measure, said to be the most dras ic me average race iracK louay, so lar nas ceaseo, iiiiie meetings arc conuucicu ____ „ __*._. ,-- 
put into force in the United States, gentleman sportsman is concerned, here and there in Mexico and other places ® crcise it has m- 
not go into the merits of t e aw jumping jacks could just as well be merely to furnish odds to handbook gam- advertising 
take up the issue of freedom of the substituted for the animals which are biers thousands of miles away. To this I 
press,” but threw it into the discard ^^^^ber merely outrageous performance American news- rL 

■<. maKo easy, no. only in .h. pap^r. daily cn.ribu., nvny thou^nd. ol ^rCroL Wort AdlGS" 

three times on the floor of the lower i—jbe black squares in the puzzles were 
house before its passage by the legis- AITTm much wasted space, it was de- 
lature. AT 1 tK 1 iTlK 1 I aded, and immediately the idea of sell- 

The Voorhies-Bahorski Act was named i advertisers was evolved, 
after the bill drawn up by Paul Voor- A Newspaper Cross Word Puzzle for Newspaper Men The Bulletin’s first Cross Word Ad- 
hies, then prosecutor of Wayne County, .... Gram ap^ared full page size recently, 
in which Detroit is situated, and Senator -Compiled by WILLIAM KIDWEILL HUTSON- with the stop_ spaces filled with adver- 
Joseph Bahorski, but it was sponsored Editor of the Advertising dub News. New York tisements. Prizes amounting to |75 were 

“ ■ " awarded to the first eight persons sub¬ 
mitting correct solutions. 

The idea had such appeal to advertisen 
that only a few days had been required to 
sell the Ad-Grams on contracts calling 
for one puzzle a week for thirteen 
weeks. 

The large department stores in San 
Francisco are now using the Ad-Gram, 
by permission, in connection with their 
Bulletin advertisements, and are giving 
merchandise orders for a certain num¬ 
ber of correct answers. In preparing 
the cross word puzzles for the storei 
words are taken from the advertisements 
appearing in the “stop” spaces and 
worked into the designs. 

Copyrights and patents on the ida 
have been applied for. 

On the average race track today, so far has ceased, little meetings are conducted 
on all of the leading tracks in America -j-. . • , 
Lac rpaepH littlp mpptiiios arp rondiirtpH .. WOrd puzzle haS beCOUK 

1 • 1 • A ai. A I_A unveil iiuiii uiic uuiiii lu ctiiuuici uuiiaKCUub uci luiiiiaiiec niii 

not^beeTTa^^ordfmr make gambling easy, not only in the papers daily contribute many 

three times on the floor of the lower 
house before its passage by the legis- | *|,'*^THIItT^^^^ 

The Voorhies-Bahorski Act was named i r» i p wi 
after the bill drawn up by Paul Voor- A Newspaper Cross Word Puzzle for Newspaper Men 
hies, then prosecutor of Wayne County, . 
in which Detroit is situated, and Senator -Compiled by WILLIAM KIDWEILL HUTSON- 
Joseph Bahorski, but it was sponsored Editor of the Advertising dub News. New York 

from its inception by the Detroit News 
which solicited support for it in all parts 
of the state, but particularly in Detroit 
where it enlisted many women’s clubs 
and civic organizations in the fight. The 
Detroit Times, which had been recently 
purchased by William Randolph Hearst 
and made racing forms on its sporting 
pages one of its big features, strongly 
opposed the measure, as did the Free 
Press, although in a less pronounced 
fashion. 

The opening clause in the law, on 
which the recent tight against it was to 
^ based had the Supreme Court taken 
up arguments on its merits, is so inclu¬ 
sive in its terms that it is declared _ that, 
taken most literally, it would technically 
bar the writing of any form of insurance 
other than the life variety, as it stipulated 
that it would lie illegal to negotiate any 
transaction whereby money changed 
hands contingent upon an “event the out¬ 
come of which is not definitely known.” 

Among the other features of the law 
most protested by newspapers, in addi¬ 
tion to the ban on publishing racing odds, 
choices, or forms, was the prohibition 
even of quoting odds after the siiorting 
event in question had occurred. It was 
argued by its opponents that this stipula¬ 
tion was entirely unnecessary and only DEFINITIONS 
worked an additional hardsliip on news- IIoruoktal * Vertical 

jiapers which give their readers ^ .\lertness. l He supplied plenty of copy 
“all the news.” 3 A table around which editors meet. “Athens Argus.” 

Directly after the new law, which en- ' (oncerning. if- " Requisite in editorial sane 

tircly supplanted the old anti-gambling Ar’^asswiatio'r of Advertisers (initials.) 3 Fundamental, 
act in Michigan, went into effect, most 13 One who distributes newspapers. 4 F.sser.tial for financial su 
out-of-state newspapers tried to get 14 Author’s corrections. paper, 

around its provisions by blue penciling 3 Stagger, 

betting information. Sporadic raids were jq xhat is. ° Famous editor, 
conducted on news stands in Detroit 20 Church furniture. ^ 'Vbose is the “New York I: 

when papers were seized by the authori- 8 Before, 
ties Vtecause they were said to violate the 34 sole. ® disappears when you si 

new law, but wlien the police found that 26 Few reporters own one. Id Fieeze. 
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DEFINITIONS 
IloRUOKTAL 

1 .\lertness. 1 He 
3 A table around which editors meet. “Atl 
7 (V-ncerning. 2 R^q! 
9 Every publisher fears it. _ r F n 

12 An association of advertisers (initials.) 
13 One who distributes newspapers. 4 F.ssc 
14 Author’s corrections. pap< 

26 Few reporters own one. 

Strict enforcement of the act’s provision -’7 T^us. circulation to be. 
threatened to crowd out performance ot 3j further notice. 
any other duties they relaxed their vigi- s} At another time. 
lance somewhat and no cases against A press asMciation. 

newspapers were ever fought out m the Man’s name. 
courts as far as could be learned here to- 40 An Eastern religion. 
day. Other provisions of the act, equally 42 Possesses. 
._. . „ 43 used m production of newspapers. 

Stringent however, piled up so many Ompass point. 
C^ses on Detroit doickets that it is said 46 Shakespeare wrote many, 
iflwould have taken years to dispose of 47 Organ. 
■ v,;_ 48 New kind of newspapers. 

.'3 Margin. 
‘ It was reported at the Capitol today 54 .Steamship, 

that the Detroit News will again sponsor Ca^^^^^t be 
an anti-gambhng bill incorporating all ot 59 senior. 
the salient features of the act just de- 60 Feeling of copy boy for the editor, 

dared invalid including the feature re- 62 ^™^'uTor ch^ging''for an%d. 
Isting* to the publication of betting odds, What seme great men make of a reporter, Branches of learning. 
If it is passed and the procedure is 67 Tn. 59 Leave as it is. 
regular it is probable that the Supreme ^ ancestors (alleged). 6i i 

Court will again be called to rule on the Adds again (far-fetched, try the others.) 84 Knock, 
constitutionality of the law. 71 Taps gently. 6S A publishers association. 

VANDERBILT NAMING STAFF 

L* Verne Collier Named M. E. of 

Proposed Miami Tabloid 

Various staff appointments for the pro¬ 
jected tabloid newspaper in Miami were 
announced this week by Cornelius Van¬ 
derbilt, Jr., who last week made public 
his intention to enter the Florida field. 

In a telegram, answering inquiries of 
riONs Editor & Pubusher, Mr. Vanderbilt 

Vertical stated he had not yet determined the 
1 lie supplied plenty of copy for the ancient price, date of publication. Of 

“Athens Argus.” whether the new newspaper would be a 
2 Requisite in editorial sanctum. morning or evening daily. 
3 Fundamental. Appointments so far announced are: 
4 F.sser.tial for financial success of news- La Verne R. Collier, now picture editor 

of Vanderbilt’s Los Angeles Daily News, 
3 Stagger. to be managing editor; Gus Thornrose, 
6 Famous editor. chief photographer; and Henry Villard, 
7 Whose is the “New York Iicrald-Tribune”.' nephew of Oswald Garrison Villard, edi- 
8 Before. tor of The Nation, Palm Beach corres- 
9 It disappears when you stand up. pondent. 
0 Fieeze. -- 

6 Ma^ de'seend'ant. I**ue» Fraud Order 

!i Now'’‘liot^c“much used for newspaper de- . Postmaster General New has issued a 
livery as fomerly. traud order against John A. MaePherson 

;5 Folonius said not to do it. and John Angus MaePherson. of 

19 A'^huigh. Monterey, Mexico, in connection with the 
IC Prefix meaning one. attempted Sale of mine stock through the 
12 Wears into shreds. mails. 
15 He wants free publicity. 
16 Full of thorns or spines. 
!7 The newspapers’ youngest rival. Would Ban Firearm Advertising 
19 Consumed. 
11 A press association. Herbert A. Wilson, Boston Police 

11 To Mlcw a trlcr‘' "" * Commissioner. Dec. 4. recommended a 
19 Fuse. to the state legislature prohibiting 
)0 Behold. advertising of firearms in newspapers and 

|2 AtaHey Ue. magazines. 
>3 Preminent in the rress-room. - 

19 feavf" t Add. Pictur* Section 

53 ^o'S'^difecr^^ (!"•) Co^^ercial News 54 Knock. added a four-page photoprint picture 
53 A publishers association. section to its Saturday edition Nov. 39. 

paper. 

3 Stagger. 

6 Famous editor. 

7 Whose is the “New York Herald-Tribune”? 
8 Before. 

9 It disappears when you stand up. 
10 Fieeze. 
11 Type measure. 
16 Male descendant. 
18 Period of time. 
21 Now not sc much used for newspaper de¬ 

livery as fomerly. 
23 Folonius said not to do it. 
28 Ilpon. 
29 A laugh. 
3C Prefix meaning one. 
32 Wears into shreds. 
33 He wants free publicity. 
36 Full of thorns or spines. 
37 The newspapers’ youngest rival. 
39 Consumed. 
41 A press association. 
45 At the end of a nrte by the Editor. 
48 To follow a track. 
49 Fuse. 
30 Behold., 
51 Pertaining to osmium. 
52 A barley cake. 
53 Preminent in the press-room. 

39 Leave as it is. 
61 Frequently in sport headlines. 
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SUPREME COURT TO ACT ON TAX CASE BY MAR. 1 
Stone Seeks Elarly Decision for Kansas City Journal-Post—N, Y. Herald Tribune Found Not Guilty and 

Re-indicted—Baltimore Post Case in Judge’s Hands 'I- 
for publication by his order to Collectors 
of Internal Revenue and thus published 
them just as much as did the Herald 
Tribune. 

TJOPE was expressed this week by 
n. Attorney General Stone that there 
would be a Supreme Court decision on 
publicity sections of the Income Tax law 
before March 1, marking the most out¬ 
standing development of the last seven 
days, in the fight for press freedom dur¬ 
ing which the New York Herald Tribune 
was found not quilty of illegal income tax 
publication, and arguments were hear<i 
in the trial of the Baltimore Post, 
Scripps-Howard newspaper. This case 
is now in the hands of Judge Morris A. 
Soper who is expected to give his de¬ 
cision within a few days. 

Basis for the Attorney General’s hope 
lies in the fact that government briefs 
have been prepared for Supreme Court 
action, based upon the case of the Kansas 
City Post, recently decided on legal 
points in the newspaper’s favor. 

Following its victory for newspapers, 
the New York Tribune, Inc., publisher 
of the Herald Tribune, was immediately 
re-indicted, when it was discovered the 
case was not appealable to the United 
States Sunreme Court as would have been 
the case had the New York federal dis¬ 
trict court quashed the indictment. 

The second indictment was quashed 
Dec. 11, allowing the Government to ap- 
peal. 

The Baltimore Post case w-as argticd 
Tuesday for the Post by Newton D. 
Baker, former Secretary of War and 
counsel for the Scripps-Howard news- 
Mpers and by W. Calvin Chestnut, a 
Baltimore attorney. Amos W. W. Wood¬ 
cock, U. S. District Attorney, represented 
the Government. 

Mr. Baker based his defense on the 
grounds: 

That publication of the name, address 
and tax payment is not publication of the 
“return” under the meaning of that 
statute. 

That if it were, then the statute itself 
should be held unconstitutional in that it 
violates the first amendment to the .con¬ 
stitution which guarantees freedom of 
speech, and of the press. 

“It is my honest opinion,” said Mr. 
Baker, “that, under a fair interpretation 
of the law, the Post has violated no law. 

“The constitutional point, as it were, is 
a backstop, so that if your construction 
of the statute should disagree with ours 
then it would violate the free press 
amendment. 

“General publicity was contemplated by 
Congress when it passed the 1924 Income 
Tax Law, and by general publicity, it was 
not meant to limit it to persons who 
could go to the Internal Revenue Col¬ 
lector’s Office and view the returns 
personally. 

“Every congressman knows that if he 
votes for anything which suppresses fre.’ 
speech or publication he may as well not 
go home. 

“The constitution specifically prohibits 
Congress from interfering with our right 
to worship according to the dictates of 
our consciences, or from placing any hal¬ 
ter upon our rights to express our honest 
opinions, or upon the right to broadcast 
these opinions within reasonable limits in 
the public press. 

“What, after all, is the freedom of the 
press? It is the right to print anything 
which people are free to say. This fanci¬ 
ful theory which the government is urg¬ 
ing—that congress authorized disclosure 
of income tax facts to individuals, while 
preventing their use in the press—is fatal 
to the government’s own contention. 

‘Freedom of speech and freedom of the 
press_ are inseparable. Under the con¬ 
stitution, anything the people are free to 
do or say, the press is free to print.” 

The decision of Judge Reeves, of 
Kansas City, in favor of the Journal-Post 
of that city in a similar case was cited to 
supp<jrt the position of the Baltimore 
Post. 

Mr. Woodcock said; 
‘The Revenue Act of 1924 makes it un¬ 

lawful for any person to publish in any 

manner not provided by law anv income 
tax return or part thereof. What was 
published is the name of an income tax 
payer and the amount he paid. I think 
there can be no doubt that this is a part 
of the payer’s income tax return, although 
Judge Reeves in Kansas City seems to 
hold to the contrary.” 

The District Attorney declared that the 
law merely directs commissioners to 
“make available for public inspection in 
the office of the Collector of Internal 
Revenue certain lists prepared from the 
returns.” 

‘‘This cannot be expanded into a pro- 
vi.sion for printing and publishing,” he 
said. The indictment against the Balti¬ 
more Post was brought for publishing 
the amounts of income tax paid by a 
numljcr of Baltimoreans, including Daniel 
Willard, President of the Baltimore & 
Ohio Railroad, and Leon C. Coblens, a 
department store proprietor. 

The actual taking of testimony and 
argument in the Herald Tribune’s first 
trial lasted less than three hours. 

Upon the conclusion of the case Judge 
Knox made the following ruling: 

“The argument presented is based on 
the law involved in the indictment, 
against the Herald Tribune, and is of a 
character that would permit of a lengthy 

dissertation on the construction of these 
statutes and, perhaps, in the event 
of such a construction, the constitutional 
power of Congress to enact the statutes. 

I do not see that it is necessary for me 
to do that, for whatever i do will in all 
probability be subject to review before 
the Appellate Court. And so 1 will in¬ 
struct you, by reason of the construction 
which I place on the statutes under 
which this indictment was drawn, that 
there can be in this case no verdict of 
guilty against the defendant. 1 accord¬ 
ingly instruct you to return a verdict of 
not guilty.” 

Tlie jury followed the direction of 
Judge Knox without leaving the box. 

Henry A. Wise of counsel for the 
Herald Tribune, held that publication of 
income tax information was not banned 
iK'cau.se of Section 1018 of the revenue 
law, which included Section 3137 of the 
Revised Statutes, with the further pro¬ 
vision that publication shall not be made 
in a manner “not provided by law.” And 
the law. permitting publication, he said, 
was Section 257-B. If the law could be 
const ruid as the Government counsel sug- 
gesterl. Mr. Wi.se argued, than the Com¬ 
missioner of Internal Revenue was guilty 
of a crime in violation of Section 1018, 
because he made the tax returns available 

THE KANSAS VICTORY SMILE 

The witnesses called by the Govern¬ 
ment were Mrs. Bessie Katz, clerk in the 
office of Internal Revenue Collector 
Frank K. Bowers; Chief Clerk Thomas 
J. Charles of the Second Revenue Dis¬ 
trict and Reginald A. Wilson, reporter 
for the Herald Tribune. The defense 
rested after cross-examination of the 
witnesses, who told of the steps leading 
up to publication in the Herald Tribune 
of the names of Archer M. Huntington, 
M. M. Belding and John T. Underwood, 
whose taxes, respectively, were given as 
$114..351.80, $243,681.54 and $258,617.65. 

Mr. Charles identitied the memo¬ 
randum of instructions issued by Com¬ 
missioner of Internal Revenue Blair in¬ 
structing collectors to tnake public tax 
returns. He also identified a telegram 
from Commissioner Blair, dated Oct. 23, 
in which the latter said that to print a 
return or any part of one subjected the 
otTender to a fine of $1,000 or imprison¬ 
ment for a year, or both. Next day, Oct. 
24, it apjieared from a telegram read by 
Mr. Joyce that Deputy Collector Mires 
sent a telegram to Collector Bowers an¬ 
nouncing that assessment lists should be 
opened for inspection, but those examin¬ 
ing lists should be advised of Section 
3167. . , 

“Representatives of the press should 
not he- denied access to lists,” the tele¬ 
gram concluded. 

FORMER BRITISH NEWS 
MAN STUDYING U. S. 

Valentine William*, Novelist, to Write 

On “Middle Cla**’’ American*— 

Wa* London Daily Mail 

Foreign Editor 

Walter S. Dickey, (center) owner and publisher, Kansas City Jo'.irnal-Pcst, and Ralph Ellis, 
hit manasing editor, leaving the federal court building Kansas City with counsel, following 
their victory in the press freedom fight, when the demuier agai; st them for alleged legal 
publication of income tax return was dismissed by Judge Reeves. 

An English newspai^r man, former 
war correspondent, is visiting the United 
States on the peace time mission of 
“studying the middle-class American.” 

Such is the business of Valentine Wil¬ 
liams, who this week explained he in- 
tendefl to write a series of articles for 
the London Daily Mail on America’s 
middle class, particularly on “What the 
.American Family Saves.” 

“I mean to discuss,” he said, “whether 
or not the people of the Unitetl States 
skimp on books and the higher things of 
life in order to have radios, gramaphones, 
pianos, and flivvers.” 

Although he is now a novelist. Mi. 
Williams has had considerable newspaper 
experience. 

“I went into Reuter’s Agency when I 
was 18 years old and I think there is 
possibly not a single thing in newspaper 
work that I haven’t done, ‘except radio 
news,’ he explained. 

During the peace conference Mr. Wil¬ 
liams wrote an editorial every night, 
when it was a hard task to reconcile the 
different points of view of the .Allies. 
He interviewed Col. House, Lloyd 
George, and many other notables. 

F'arly in the war, he was one of I,nrd 
Northcliffe’s right hand men, represent¬ 
ing the London Daily Nesvs at Neuve 
Chapelle, Ypres and Loos. In December, 
1915, when his pen was no longer neces¬ 
sary to stimulate recuiting, he took a 
commission in the Irish Guards. The 
following year he was severely wounded, 
and in the last battle of the war was 
wounded again while on the staff of the 
Guards division. He was foreign etlitor 
of the Lofuion Daily Mail from 1919 
until 1922, when he resigned to take up 
fiction writing. 

.At present .Mr. Williams is the guest in 
New York of his brother, F. Douglas 
Williams, general manager for America 
of Reuters, Ltd. 
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W. C. REICK, FORMER NEW YORK SUN OWNER, DIES 
Brilliant Directing Editor of N. Y. Herald Under Younger Bennett Made His Fame On Mad Dog 

Story Taking Two Children to Pasteur in Paris for Treatment—Nearly 40 Years in N. Y. Field 

R 

^^ILLIAM C. REICK, 60, for nearly 
40 years a New York newspaper 

maker, died at his New York home Dec. 
6, after several months’ illness. 

One of the builders of the Herald of 
the Bennetts and more recently president 
of the New York Journal of Commerce, 
Mr. Reick achieved his greatest distinc¬ 
tion as the owner for several years of the 
New York Evening Sun. He retired 
from presidency of the Journal of Com¬ 
merce in October, 1923. 

At different times he had also been 
connected with the management of the 
New^ York Times and the Philadelphia 
Public Ledger. 

Suffering a slight stroke while in Ber¬ 
muda last winter, he had been gradually 
failing in health since. 

All New York dailies paid editorial 
tribute to the eventful journalistic career 
of this great newspaper maker. 

A mad dog whicl^ bit two children in 
Newark, N. J., gave William C. Reick 
his first big opportunity in newspaper 
work and he was quick to take advan¬ 
tage of it. Mr. Reick, then a young man 
of 24, was Newark correspondent of the 
New York Herald, and his story of the 
incident led James Gordon Bennett the 
younger, owner of the Herald, to cable 
from Paris to have the two. children sent 
there to receive the antitoxin treatment 
for rabies which had just been discov¬ 
ered by Pasteur. 

Mr. Bennett was greatly interested in 
Pasteur’s discovery and up to that time 
no American patients had received the 
treatment. Mr. Bennett’s cablegram 
directed that the 4Ierald man be sent 
along in charge of the children, and Mr. 
Reick, as the writer of the original 
story, was selected. 

The tradition is that Mr, Reick, real¬ 
izing the necessity for getting the pa¬ 
tients to Paris as quickly as possible, 
obtained the consent of the children’s 
parents, and put the patients on a tug, 
cliartered in the name of the Herald, to 
catch an outgoing steamship down the 
bay. In any event, Mr. Reick went to 
Paris, met Mr. Bennett and so im¬ 
pressed him that he first placed Mr. 
Reick in charge of the London and Paris 
editions of the New York Herald and a 
year later made him city editor of the 
Herald, a place of first importance in 
the news department of that newspaper, 
which under Mr. Bennett had no titular 
managing editor. 

Mr. Reick remained with the Herald 
for 18 years. He became associated 
with the management of the New 
York Times early in 1907, leaving in 
1911, when he purchased the controlling 
ownership of the old New York Sun. He 
continued with the Sun after its pur¬ 
chase bv Frank A. Munsey until after 
the latter’s purchase of the New York 
Herald. In June, 1921, he assumed man¬ 
agement and control of the New York 
Journal of Commerce. 

Robert E. Livingston, now director of 
public relations for the Consolidated Gas 
Company of New York, and one of the 
few men who were members of the New 
York Herald staff at the time Mr. Reick 
came to the paper, recalled for F.niTOR & 

PuiiLisnER. his association with the bril- 
iant Herald city editor. 

.^fter returning from Paris young 
Reick came to the Herald as secretary 
to Julius Chambers, Mr. Livingston said. 
Dr. Esdaile P. Cohen who died recently 
after years of service on the New York 
World, was then city editor of the 
Herald. Cohen sent Livingston down to 
Wall Street to investigate a story. When 
he returned “Billy” Reick was sitting at 
the city editor’s desk, appearing ill at 
ease. 

“Wliere’s Cohen?” Livingston asked. 
“I want to report on a story.” 

“I'm city editor now,” Reick replied. 

ceeding John W. Dodsworth, son of the 
late William H. Dodsworth, the founder 
It was announced that John W. Dods¬ 
worth and his brothers, A. W. and W 
A. Dodsworth, would retain an interest 
in the newspaper. 

Mr. Reick is survived by his widow 
and three daughters. Miss C. Louise 
Reick, Mrs. Chandler Bates, who was 
Miss Amy R. Reick, and Mrs. Henry S. 
Stearns, Jr., who was Miss Margaret 
Reick. 

“SPECIALS” CONSOLIDATED 

Ingraham and Powers Take Over the 

Late Frank R. Northrup Agency 

Consolidation of the Frank R. Xorth- 
rup Company, special newspaper repre¬ 
sentatives, and the P. B. Ingraham Com¬ 
pany was announced this week, following 
the death of Mr. Northrup in New York, 
Nov. 29. 

Mr. Ingraham was formerly advertis¬ 
ing manager of Printers’ Ink, and re¬ 
signed Oct. 1 to establish his own office 
as a newspaper special representative. 

The combined organization is called 
Ingraham-Powers, Inc., and will occupy 
the former Northrup offices in both New 
York and Chicago. 

E. J. Powers, who had been asso¬ 
ciated with Mr. Northrup for 17 years in 
charge of the Chicago office, w’ill continue 
in that location as vice-president of the 
new company. P. B. Ingraham will be 
president, with headquarters in New 
York. Miss F. Dovle who had been asso¬ 
ciated with Mr. Northrup for 14 years, 
vill be associated with the new organiza¬ 
tion. 

THE LATE 

cablegram from James Gorden Ben¬ 
nett Jr., in Paris had effected the change. 

Livingston’s association with Mr. Reick 
covered 17 years, long after l)oth had 
passed from the Herald’s service. 

“Mr. Reick was a phenomenal organ¬ 
izer,” Livingston said. “It was the basis 
of his success. He had a flair for ex¬ 
clusive stories. He also was continually 
checking the Herald against its rivals to 
l)e sure the Herald was getting every bit 
of the news.” 

The first imported automobile to come 
to the United States was a Mercedes sent 
to Mr. Reick by Mr. Bennett as a gift, 
Livingston stated. At another time Mr. 
Bennett gave his managing editor a tract 
of land near the old Jerome race track. 

William Charles Reick was born in 
Philadelphia on Sept. 29, 1864, the son 
of Charles William and Margaret Tur¬ 
ner Reick. He was educated in Phila¬ 
delphia and prepared for Harvard Uni¬ 
versity. He was married on Dec. 4, 
1894, to Miss Carrie Ridgway at Bur¬ 
lington, N. J. 

He began newspaper work in Philadel¬ 
phia in 1883, and five years later was 
the Herald correspondent at Newark. 
After his appointment as city editor of 
the Herald, already referred to, Mr. 
Keick was the moving force of its news 
department for 14 years. At the 
time Mr. Reick became city editor of 
the Herald that newspaper, because of 
the absence of its owner in Europe, was 
somewhat- like a ship without a rudder. 
There were many competent men on its 
staff, but few who cared to take re¬ 
sponsibility in view of the personal 
peculiarities of its proprietor. 

Not so with Mr. Reick, and he soon 
became the dominating personality in 
the organization. The success of the 
Herald in reporting events in the war 
with Spain was largely attributed to Mr. 
Reick’s foresight and skill in the prep¬ 
aration for news collection. 

CHAHLES KEICK 

Mr. Reick’s place in the Herald or¬ 
ganization continued unchanged until 
1903, when Mr. Bennett made him presi¬ 
dent of the New York Herald Company, 
publisher of the Herald and Evening 
Telegram. 

In 1907 Mr. Reick became connected 
w’ith the management of the New 
Y'ork Times and of the Public Ledger 
in Philadelphia, then controlled by the 
principal owner of the New York 
Times. In }911 he acquired a controlling 
interest in the Sun from Mrs. William 
M. Laffan. 

When Mr. Reick took the control of 
the Sun properties he devoted much 
care to the improvement of the Evening 
Sun, putting it under the managing 
editorship of the late George M. Smith, 
who had served for many years as news 
editor of the Sun under Chester S. 
Lord. Mr. Reick removed the two news¬ 
papers from their old home at Frank¬ 
fort and Nassau streets to the American 
Tract Society Building, a block further 
south, at Nassau and Spruce streets. 

Mr. Reick’s control of the Sun and 
Evening Sun lasted until 1916, when 
Frank A. Munsey, who had bought the 
Nezv York Press in 1912, acquired the 
two papers and merged the Press with 
the Sun. Mr. Munsey complimented 
Mr. Reick particularly upon the devel¬ 
opment of the Evening Sun, and then 
said: 

“Very great credit is due Mr. Reick 
for the fine development of the Evening 
Sun since it came under his control. I 
know of no man who has done a better 
and sounder piece of newspaper work at 
any time in New York or elsewhere 
than Mr. Reick has done on the Eve¬ 
ning Sun.” 

Mr. Reick remained with the Sun un¬ 
til after the purchase of the Herald 
by Mr. Munsey and its amalgamation 
with the Sun. In June, 1921, he be¬ 
came president of the Journal of Com¬ 
merce and Commercial Bulletin, suc- 

Publichers at Memorial Unveiling 

Three newspaper publishers are mem¬ 
bers of the official party now in Havana. 
Cuba, to take part Dec. 14, in the un¬ 
veiling of a memorial at Santiago de 
Cuba to Theodore Roosevelt, as Colonel 
of the Rough Riders. They are: Henry 
J. Allen, Wichita (Kan.) Beacon, and 
former Governor of Kansas; ex-Senator 
Lafayette Young of Iowa, Dcs Moim 
Capital; and Maj. Franklin Knox, Man¬ 
chester (N. H.) Leader. Maj. Knoz 
served with Col. Roosevelt in the Span- 
ish-American war, and it was ex-Senator 
Young who nominated him for Vice- 
President at Philadelphia in 1900. 

Editorial Men Want Own Club 

Cincinnati newspaper men have taken 
steps to organize a club limited strictly 
to editorial workers. They plan to with¬ 
draw from the present Cuvier-Press Club 
because of its overwhelming membership 
of “undertakers, dairy supply men, law¬ 
yers, politicians, and other business what¬ 
nots.” The organization committee is 
comix)sed of Robert K. Harris, Cincisr 
nati Time.'!-Star; Barrett Schroder, Cam- 
mcreial Tribune: Henry Segal, Po.<:t and 
V, H, Logan, Enquirer. 

Irwin Named Karger’s Successor 

Morris K. Irwin, Columbus correspon¬ 

dent of the Cincinnati Times-.Slar and 
formerly connected with the Cincinnati 
Commercial Tribune as copy reader has 
been appointed successor to the late Gus 
Karger, as Washington correspondent for 
the Times-Star. He assumed his duties 
Dec. 1. 

Ban on Crime New* Urged 

Members of the Business Men’s Asso¬ 
ciation of Woodlawn, a section of Chi¬ 
cago, recently passed a resolution urging 
“a cleansing of the daily press of the 
mass of crime reports.” Certain news¬ 
papers are “exploiting crime and criminals 
to a degree to disgust and discourage the 
average citizen,” the resolution stated. 

d 



HOUSTON PLANS ROYAL WELCOME FOR A. A. C W. 
Robert Cornell, Convention Elxecutive Secretary, Outlines Program Which Includes “Pan-American’ 

and Nat’l Advertising Days, and a Trip to Galveston—$120,000 Raised for Entertainment 

Texans are all prepared to kill the plantation melodies from the Prairie Vie 
ctppr fnr pntprtQinmpnf nf o li fatted steer for entertainment of 

delegates to the 21st annual A. A. C. W. 
c o n V e n tion at 
Houston, next 
May. 

This was the 
convention dinner 
bell rung this 
week in New 
York by Robert 
Cornell, assistant 
publisher of the 
Houston Chron¬ 
icle, and the con¬ 
vention’s execu- 
t i V e secretary, 
who reported ten¬ 
tative prog ram 

Rohert CoRNEii plans to the Na¬ 
tional Pro gram 

Committee, meeting at the Advertising 
Oub of New York, Dec. 8. 

Approval of the plans was unanimous. 
The Houston menu, as read off by bell¬ 

ringer Cornell, took the proportions of his 
home state, and before cafe noir was 
reached eastern eyes widened in surprise. 

“We are two months ahead of 
schedule,” Mr. Cornell reported. 

“We have just completed a five-day 
drive by which we raised $120,000 for 
entertainment purposes. 

“Newspaper publishers of the state have 
rallied in remarkable fashion to support 
the convention, believing it to be the 
greatest opportunity ever presented to sell 
Texas to the world.” 

In addition to contributions from Hous¬ 
ton newspaper owners, substantial dona¬ 
tions have been received from publishers 
in w'idely scattered cities of the state, 
Mr. Cornell said, including large checks 
from George B. Dealy, publisher of the 
Dallas News and Amon G. Carter, pub¬ 
lisher of the Fort Worth Star-Telegram. 

Outstanding features of the tentative 
Houston convention schedule descnibed by 
Cornell include: 

Change of the opening date from May 
10 to May 9, to provide time for an 
elaborate official reception and ball. The 
convention will continue as planned until 
May 14. This reception will be a copy 
of the Albert Hall affair in London last 
July. 

“National Advertising Day,” on which 
President Coolidge is to be invited to 
speak on the functions of advertising in 
Washington and his address radiocast to 
the Houston convention and advertising 
clubs in all cities of the nation. 

“Pan-American Day,” which will be a 
program built up for the interest of dele¬ 
gates who have promised to attend from 
Mexico, Central America, Panama, and 
all South American countries. 

“Coming of Age Party,” celebrating the 
21st year of the A. A. C. W.’s history. 

An official President’s Ball the evening 
of May 12, wh'ch, according to Mr. 
Cornell, “will kill the idea that Texas 
doesn’t know how to do things.” 

A “tabloid rodeo” and Texan barbecue, 
held on request of European and English 
delegates planning to attend. 

Transportation of the entire convention 
for an afternoon session and evening 
entertainment from Houston to Galveston 
by motor. 

A unique musical and inspirational pro¬ 
gram for Sunday, May 10, featuring local 
talent and Spanish troubadors imported 
from Mexico. 

Circle tours, following the convention, 
carrying delegates on visits to important 
Texas cities, full details of which are to 
be announced later. 

-An imposing list of speakers, which will 
probably include: Charles M. Schwab, 
Secretaries Hughes and Hoover, Senators 
Edge and Borah, John D. Rockefeller, 
Jr., President Calles of Mexico, and 
Bruce Barton. 

Before the National Program Commit¬ 
tee, Mr. Cornell went into detail in re¬ 
gard to entertainment plans. 

Attending the meeting were: C. K. 
Woodbridge, President of the Dictaphone 
Corporation and chairman of the general 
program committee; Joseph Meadon, De¬ 
troit, chairman of the On-to-Houston 
conimittee; John H. Logeman, Chicago, 
chairman of the international exhibit 
committee; Charles W. Hoyt, New York, 
M. C. Robbins, New York, and Gilbert 
Hodges, New York. 

Also in attendance were Carl Hunt, 
general manager of the Associated Ad¬ 
vertising Clubs, and Earle Pearson, edu¬ 
cational director. 

Arrangements were being made, Mr. 
Cornell told them, for entertainment of 
between 5,000 and 7,000 delegates. 

“Of primary interest is the projected 
Pan-.American Day,” he said. “It will 
make this convention a real international 
affair. I intend to have a conference with 
Secretary Hoover in Washington Thurs¬ 
day, regarding the program of the day.” 

“The suggestion for the day came first 
from ex-Governor of Texas, William P. 
Hobby, now president of the Houston 
Post-Dispatch, publisher of the Beaumont 
Enterprise and Beaumont Journal, and 
general chairman of the Houston con¬ 
vention entertainment committee,” Mr. 
Cornell explained. 

Mr. Hobby met President Calles of 
Mexico in New Orleans recently and ex¬ 
plained the importance of the convention. 
President Calles agreed to attend the ses¬ 
sions himself with an official state and 
business delegation and promised to con¬ 
vey to each of the Mexican states his of¬ 
ficial invitation to be present. 

Secretary Hughes has also promised the 
Washington bureau of the A. A. C. W. 
to invite political, business and advertis¬ 
ing representatives of all Central and 
South American countries. 

“This Pan-American Day,” Mr. Cornell 
declared, “is not being held for the selfish 
motive of offering opportuniity to Ameri¬ 

can and European business men to learn 
how to conduct trade with Latin- 
Americans. 

“We want to make advertising the uni¬ 
versal lan^age of peace and goodwill 
among nations of the world. 

“We had this thought in mind, when 
we decided upon convention decorations, 
which will have as central motif a com¬ 
posite flag made from the flags of all 
nations. In the center of this flag will 
be that of the United States, the Union 
Jack, Texas, Houston, and the A. A. C. 
W. emblem of ‘Truth in Advertising.’ 
As a border will be the flags of the 35 
nations expected to attend. 

“This composite flag will be made in 
several sizes, ranging from a pocket 
handkerchief to one to be painted 
oi. the ceiling of the Houston auditorium, 
150 feet square. Thus delegates to Hous¬ 
ton will be granted the unusual opportun¬ 
ity of deliberating on world problems 
sitting beneath the flags of all nations.” 

Elaborate plans are complete for the 
official reception to be held May 9. It 
will be in “true English style,” Mr. 
Cornell said. 

In the receiving line will probably be 
Secretary Hoover, representing the fed¬ 
eral government; Mrs. M. A. Ferguson, 
Governor of Texas; Mayor Oscar F. Hol¬ 
combe of Houston, and chairman of the 
convention’s executive council; Senator 
Morris Shepard; Amon G. Carter, pub¬ 
lisher of the Fort Worth Star Telegram 
and president of the Tenth District, A. 
A. C. W.; and W. S. Patton, president 
of the Houston Advertising Association. 
An informal ball will follow the official 
reception. 

On the following day. Sunday, May IS, 
down-town churches of Houston will turn 
over their pulpits to business men for 
inspirational addresses. There will be a 
musical program furnished by a mass 
band of 400 pieces; 125 negro voices in 

EVOLUTION OF A NEWS STORY TOLD BY 
PICTURES IN N. Y. SUN BOOTH 

trow news is gathered, written, and 
placed in newspapers was graphic¬ 

ally told in pictures by the New York 
Sun in its booth at the Tercentenary 
Educational Exhibition held in the Ninth 
Regiment Armory during National Edu¬ 
cation Week, Nov. 14-22. 

Under the caption “The Evolution of a 
News Story” a series of nine enlarged 
photographs showed the various steps 
taken in procuring, preparing and printing 
a news story. The first showed the city 
editor receiving information of a fire and 
assigning a reporter to cover it; then, in 
order, these pictures followed: 

The reporter inside the fire lines; scene 
in the news room with reporter writing 
his story; composing room scene with 

typesetting machines in operation; proof 
reader correcting the proofs; stereotyping 
process illustrating how a matrix is made; 
view of press ro<>m with one of several 
presses running off 2(),(XK) 32-page ixipers 
per hour; mailing riKun; and an exterior 
view of 20 motor trucks being loaded. 

Underneath these pictures was dis¬ 
played “A Complete School Page”—nine 
typical pages showing the general ar¬ 
rangement of Sun school pages. 

In one corner of the booth was a United 
Press ticker, which attracted much atten¬ 
tion. It was in operation, printing the 
actual news of the day as it came over the 
wires. 

A Certificate Of Merit was awarded the 
Sun by those in charge of the Exposition. 

plantation melodies from the Prairie View 
Normal, a negro institute; a choir of 300 
local women; the internationally famous 
Kiwanis Glee Club of Houston; and a 
sextet from the Houston Symphony Or¬ 
chestra. 

Conveying of the entire convention by 
automobile to Galveston May 13, was one 
of the convention features elaborated on 
by Mr. Cornell before the National Pro- 
grom Committee. 

The executive council of the conven¬ 
tion, he said, had requisitioned 2,300 
automobiles of the 4,200 owned by Hous¬ 
ton people to carry the delegate's the 50 
miles between tbe two cities. Tbe cars 
will leave Houston at 12 o’clock follow¬ 
ing the morning session, and, with a pic¬ 
nic lunch on the road, be at Galveston by 
2 o’clock for the afternoon meeting. For 
the evening the Galveston entertainment 
committee is planning moon-light surf 
bathing, a “Bathing Beauty Parade,” a 
treasure hunt for prizes hidden in the 
sand, and a shore dinner. 

Another trip planned for delegates in 
addition to the circle tours will be down 
the Houston ship channel 20 miles to 
the San Jacinto battle ground. It will be 
Mexican night and the Mexican National 
Band brought from Mexico City by Presi¬ 
dent Calles will furnish Spanish music. 
A Texas historical pageant will be pre¬ 
sented. 

In concluding his report to the Na¬ 
tional Program Committee, Mr. Cornell 
wished credit be given the Houston Ad¬ 
vertising Association for its influence in 
gaining passage of a bond issue 10 days 
ago providing $300,000 for remodelling of 
the Houston Auditorium, making it sec¬ 
ond only to Clevealnd in municipal halls. 

This was the second big feat accom¬ 
plished by the association within two 
years, it having been responsible for the 
trip from Houston to London last July, 
which later caused the French line to 
make Houston a port of call. 

Mr. Cornell wished it announced that 
the executive council voted that not a 
cent of the entertainment funds will be 
spent in violation of the United States 
Constitution. 

In addition to Mr. Cornell, Houston 
convention officials include: Mayor Os¬ 
car F. Holcombe, general chairman. Ex¬ 
ecutive Council; William S. Patton, presi¬ 
dent, Advertising Association of Houston, 
vice-chairman. Executive Council; Ex- 
Governor William P. Hobby, general 
chairman Entertainment Committee; Rob¬ 
ert H. Cornell, executive secretary; R. 
M. h'arrar, treasurer. Executive Council; 
J. W. Neal, chairman. Finance Commit¬ 
tee; A. D. Simpson, vice-chairman; John 
H. Payne, vice-chairman; J. W. Evans, 
chairman. Budget Committee; George B. 
Forristall. vice-chairman. 

S. R. Bertron, chairman. Transporta¬ 
tion Committee; R. L. Dudley, vice-chair¬ 
man ; George S. Cohen, chairman. Pub¬ 
licity Committee; John B. Westover, 
vice-chairman; R. H. Weir, chairman. 
Hotel Committee. 

HOLD A. A. C. W. TROPHIES 

''PHE two flags presented by American 
and overseas delegates, together with 

the twin statuettes of Columbia and 
Britannia, and the bust of Benjamin 
I'ranklin, the trophies of District 14’s 
memorable Convention at Wembley, were 
officially deposited in the Aldwych Club 
of London on Thursday, Nov. 13. 

The occasion was the installation of 
the incoming president of the Aldwych 
Club. Lord Waring, the head of the 
London department store of Waring & 
Gillow. Mr. Wareham Smith as club 
chairman, presided. 

Lord Waring, on behalf of the Club, 
accepted the custody of the trophies, and 
complimented C. Harold Vernon uiwn 
the success of the Convention. 
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j **'Chcm Olas the 6ood Or | 
5 Telegraph Editors Would Never Have Growled Over the Run of News ? 

s if Leased Wires Had Been Operated About the Time That ? 

i Jonah Became the First Stowaway. ~ 

I By CHET JOHNSON | 

]^OTE TO EDITORS AND CORRESPONDENTS: Keep everything to 95 
bulletins on account heavy run of news. The following stories are on file 

awaiting transmission: David-Goliath fight 
Strike in Egypt 
Samson Arson Mystery 
Disturbance at Jericho 
Salome. 

—702am— Biblical News Service. 
BULLETIN 
AT THE RINGSIDE, Israel—(EARLY LEAD FIGHT)—With clear, fair 

weather promised throughout the day, hundreds of fans were early this morning 
moving toward the huge open air arena near here where Young David, champion 
of Israel, and Giant Goliath, undefeated miller of the Philistines, are to meet in 
their scheduled (more) 

—707am— 
BULLETIN 
ASKALON—Judge Samson, widely known jurist and one of the world’s 

strongest men, who several years ago was sought as the slayer of 30 prominent 
local Philistines, is being sought again by Philippine officers as the person respon¬ 
sible for a mysterious fire last night that destroyed hundreds of acres of rich 
grain fields. 

—711am— 

AT THE RINGSIDE (ADD EARLY LEAD FIGHT) 
. in their scheduled ten-round struggle for the championship of the 

world. 
Both contestants appear in the pink of (more) 

—714am— 
CORRECTION 
EDITORS: In bulletin Samson, about 30 down, make it read: “. . . . 

sought by PHILISTINE officers, etc.,” not “Philippine officers,” as sent. 
—716am— The B. P. 

BULLETIN 
THEBES (LE.^D STRIKE)—A walk-out by thousands of brick makers 

appears imminent. The strike, it is said, will affect every plant in Egypt. 
—722am— 

CORRECTION 
EDITORS: In Samson bulletin make it read “. . . widely known jurist 

AND REPUTED one of the world’s strongest, etc.,” as sent. 
The B. P. Ed. 

—725am— 

ASKALON (ADD BULLETIN SAMSON) 
. rich grain fields. 

The blaze followed a mad stampede through the fields by 300 foxes, tied in 
pairs. Firebrands had been attached to the tails of each two foxes. The plot to 
burn the fields was carried out by Samson in a fit of anger, caused by finding his 
former wife married to another when he returned after an absence of several years. 

—731am— 
BULLETIN 
JERICHO (LEAD FANATICS)—Unable to sleep for the seventh consecu¬ 

tive night because of the din outside the city limits, thousands of residents of this 
city, tired-eyed and weary, crept to the walls around Jericho at daylight and 
watched, with mingled terror and curiosity, the religious fanatics that have been 
walking around the walls for the past week, blowing weird blasts upon strange 
horns and other noise-making devices. The fanatics this ntprning reiterated their 
threats to cause the walls to crumble on the seventh day after their arrival—today. 

Although professing ridicule of the threats made by the fanatics, city officials 
are known to have (more) 

—743am— 
CORRECTION 
EDITORS: In add bulletins Samson about 70 down make it read: “The 

plot to burn the fields, ACCORDING TO THE POLICE, was carried out, etc.,” 
and then, about 10 farther: “ . . fit of anger, caused, THE INVESTIG.\TING 
OFFICERS CH.\RGE, bv finding his former wife, etc.,” as sent. UNVERIFIED 
AND LIBELOUS. 

—748am— The B. P. Ed. 
KILL KILL 
EDITORS: In Jericho bulletin eliminate word “FANATICS” wherever it 

appears and substitute: “MEMBERS OF A STRANGE RELIGIOUS GROUP.” 
—751am— The B. P. Ed. 

THEBES (ADD BULLETIN STRIKE) 
In demands submitted to their employers, made public this morning, the work¬ 

men charge that they have been ordered to continue work, although, they contend, 
brick plant operators are aware that no straw is available. 

—758am— 
JERICHO (ADD RUNNING) 

. . . city officials are known to have taken unusual precautions. 
Yesterday afternoon the city engineer, the city building commissioner and the 

director of public safety, made a careful examination of the walls. 
In an editorial this morning, the Jericho Journal contends that the walls are 

safe, points out that the inspectors were unable to find any indication that blasts 
from the horns had weakened any part of the walls, and urges the community to 
remain calm and ignore the many rumors that are being circulated. 

—805am— 
BULLETIN 
PALESTINE (LEAD SALOME)—Mile. Salome, famous danseuse, will not 

be permitted to appear here tonight in what was announced as one of the most 
daring and dazzling programs ever staged here. By a vote of 4 to 1, the city 
council last night revoked the permit previously issued to Mile. Salome on the 
grounds that her dancing is “immoral, indecent and a menace to the public good.” 

—814am— 
PALESTINE (ADD BULLETIN SALOME WHICH MAKE DAY LEAD) 
. . . , to the public good.” 
On being advised of the decision of the city fathers, Mile. Salome cried: 
“The narrow-minded old prudes! I’ve advertised a dancing engagement here 

tonight. I’m not going to cancel it! If the city council refuses me permission 
to use a public liall. I’ll dance in the streets!” 

—821am— 
BULLETIN 
AT THE RINGSIDE, Israel (NEW LEAD FIGHT)—An inexperienced 

youngster, scarcely out of his teens, and a veteran giant, scarred by previous battles 
—David of Israel and Goliath of the Philistines,—will meet today in the battle of 
the century for the championship of the world. 

As they met in the center of the huge open air arena for instruction- pre¬ 
ceding the bell for the first round, both contestants appeared in the (more) 

—834am— 
NOTE TO EDITORS: Beginning with the first round and until the con¬ 

clusion of the match, the running story of the David-Goliath fight will be EOS 
and may be released upon receipt through authorized channels. It must be remem¬ 
bered, however, that broadcasting of these fight bulletins is NOT permitted under 
the recent ruling of the board of directors. 

—839am— The B. P. 
KILL KILL 
EDITORS' Kill Salome bulletin and add. ADVERTISING and UN¬ 

DESIRABLE. 
—841am— The A. Ed. 

THEBES (.\DD .STRIKE RUNNING) 
. . . no straw is available. 
The decision to call a nation-wide strike, it is said, was reached soon after the 

arrival in Egypt of an organizer for the brick makers’ union, a Mr. Moses, who 
is reported to be in complete control of the situation. 

“Unless working conditions are improved at once,” Mr. Moses said to a 
Biblical Press correspondent this morning, “I am prepared to lead my people out 
of Egypt to some land where they will be assured of a square deal and a full 
dinner pail.” 

—853am— 
AT THE RINGSIDE (ROUND BY ROUND) 
ROUND ONE—They met in the center of the ring and shook hands. Goliath 

swung wild. Young David waved his slingshot cautiously. Goliath missed three 
left clubs to the jaw and a terrific rabbit punch to the neck. David snapped a 
pebble to the kidneys that stung the giant. They were sparring at the bell. 

-^57am— 
ASKALON (ADD SAMSON) 
. . . . absence of several years. 
Soon after her husband’s departure Mrs. Samson, according to friends, obtained 

a divorce on the grounds of desertion. 
Thirty minutes before the fire was discovered last night, according to investi¬ 

gating officers. Judge Samson was seen by three small boys who live in that 
vicinity. The alleged strong man, the boys are said to have told the police, was 
rounding up foxes. They fled, the boys said, when Judge Samson saw them and 
started toward them menacingly. 

—906am— 
AT THE RINGSIDE (ADD BULLETIN NEW LEAD FIGHT) 
. . . . while 35,000 fans cheered, both contestants appeared in the pink 

(more) —911am— 
JERICHO (ADD BULLETINS WALL DISTURBANCES) 
. . . flying about the city. 
Shortly after 9 o’clock, police reserves started to clear the walls of men, 

women and children as the blasts from the group outside increased in volume. 
—913am— 

AT THE RINGSIDE (ROUND BY ROUND) 
ROUND TWO—David took the offensive, rushing the giant to his corner with 

a volley of heavy stones to the nose and mouth. The giant seemed dazed and 
looked to his corner for advice. The little Israelite flipped three more sharp stones 
to his solar plexus and a hard one to the button. The crowd roared for a knock¬ 
out, but Goliath was saved by the bell 

—^916am— 
ASKALON (ADD SAMSON RUNNING) 
. . . .1 toward them menacingly. 
Mrs. Samson refused to see newspaper men who called at her home following 

the fire. Her maid said Mrs. Samson was hysterical over the reported return of 
her former husband, and had asked that officers be assigned to guard her home, 
fearing that Judge Samson might try to injure her. 

—^923am— 
AT THE RINGSIDE (ADD FIGHT BY ROUNDS) 
ROUND THREE—David rushed his opponent, shooting in hard shots to 

the stomach and kidneys. Goliath was helpless before the onslaught. Young David 
stepped back and (more) 

—927am— 
. FLASH 

DAVID WINS BY KNOCKOUT IN THIRD. 
—^929am— 

BULLETIN 
AT THE RINGSIDE, Israel (LEAD ALL FIGHT)—Young David, of 

Israel, is the champion of the world. In a furious struggle, in which youth and 
courage were pitted against age and experience, the doughty little challenger out¬ 
point^ the gigantic champion in every roimd. A hurricane attack at the opening 
of the (more) 

—935am— 
FLASH 
JERICHO WALLS FALL. 

I 
s. s 

HE 

—^938am— 
EOS BULLETIN EOS 
JERICHO (LE.^D .^LL DISASTER)—Thousands are dead, many more 

thousands are injured and Jericho is in ruins. Weakened by the blasts from the 
horns of members of a strange religious group that has been parading around the 
outskirts of the city for the past seven days and nights, the walls of the city 
suddenly crumbled at 9:32 this morning. Terror reigns everywhere. Practically 
every building in the city was demolished or badly damaged by the collapse of 
the walls. 

—946am— 
NOTE TO EDITORS: Members wishing to keep the wire open after the 

usual closing time for additional news developments, may do so by absorbing 
wire charges and paving operators direct. 

The B. P. 
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PLAYING TOREADOR TO WALL STREET BULLS 
S. S. Fontaine, N. Y. World Financial Editor, Makes “The Street” His Arena to Bait Bears and Hurl 

Darts of Laughter at Financiers—Learned Fighting Tactics as War Correspondent 

W HEN a Wall Street brokerage house 
^ explodes, blowing the pocketbooks 

of lliousands of investors to ribbons, a 
former war correspondent lists the 
casualties and writes the obituary for 
the Vt’W York IV or Id. 

And when a newcomer to the Street 
step^ out with the melodramatic an¬ 
nouncement that he has made a “cool 
million,” a former dramatic critic writes 
the story for the same paper. 

Wall Street is both a melee and a 
melodrama to S. S. Fontaine, financial 
editor of the World, who covered revo¬ 
lutions in South America and opening 
nights on Broadway before he went 
down to watch the financial behemoths 
gobble up the silly litle lambs and then 
smack their chops over the meal. 

That was 25 years ago. At the pres¬ 
ent time, just to demonstrate he has lost 
none of his old versatility, Fontaine each 
day does a reportorial acrobatic few 
financial editors would attempt. On the 
left hand side of his page he writes the 
day’s financial lead, a cold, technical ac¬ 
count, which tells that “the rails held 
strong,” or whatever they do. On the 
right hand side he writes a column of 
comment, gossip and humor, dealing with 
events and personalities in the Street. 

This column, started three years ago 
to give the human side of Wall Street, 
has ^ined for Fontaine the reputation 
of being one of the few men who can 
“kid” the Street and get away with it. 
The column is rumored to be a thorn in 
the side of many sober, serious gentle¬ 
men of finance who would have it be- 
lieiicd that the workings of the Street 

By WARREN BASSETT 

8. S. FONTAINE AT THE TAPE 

“The average life of a lamb is three 
years, from my observation. Some last 
a little longer, others lose their fleece 
within a year. But every three years 
there is a new crop.” 

To become a successful financial writer 
it is not necessary to steep oneself in 
figures and statistics, according to Fon¬ 
taine. 

“The general reporter has a very fine 
basis for beoming a news writer in Wall 
Street,” he stat^. 

“I think a college man is the most 
desirable material, especially if he has 
taken some eonomics with a literary 
course, and then polished off with gen¬ 
eral reporting. 

“It is my idea that there is nothing 
in newspaper experience or education 
which a financial reporter cannot use. 
■The technique of the Street can be 
learned. But a sense of humor and a 
broad perspective cannot easily be ac¬ 
quired. Both are indispensable to any 
newspaper writer. 

“I would list a fine news sense as the 
prinicipal quality necessary for a good 
financial reporter.” 

Of his present position, Fontaine says 
he is “just a newspaper reporter^ who 
has grown into a financial editor.” 

He was bom in the Blue Grass Coun¬ 
try of Kentucky at the home of his 
grandfather, Samuel Spaulding, of 
Mapleton Manor. When? “About fifty 
years ago,” is Fontaine’s answer. Dur¬ 
ing his youth he became interested in the 
great Kentucky sport, horse racing, and 
rode races at the county fairs. 

He attended school at St. Mary’s Col¬ 
lege, Kentucky, receiving the degree of 

are privileged and profound. Here is an to pick up any part of the paper and operated to a place patronized by the Master of Arts. Subsequently he tewk 
irreverent fellow who bursts into print find it interesting. general public. a special course at Fordham Universitj^ 

with the fact that a certain manufactur- ^^ws you must “Veterans of the Street were quick to I" After 
mg company, which had been running ^^^ite for those outside of Wall Street take advantage of this situation. Stocks ^ pdeher s bert • 

vearand at the Lme and bonds are now being sold to the Ica^ ing schcwl he flayed semi pro ball 

“^1 time give authentic news of the market,” Reneral public in tremendously increased newsnaoeT^ork was done on 
the Government a trivial fellotv who explained. “You must iiet awav from amounts. Financial advertising in news- His first he 
goes on to remark a^ut the number of technical phrases of the Street which papers has increased enormously, where- Lmitsvtlle C chniild know 

U;r«„,h philanthropfc Ui.i " Sac’: tS"’VbS: £'“o'r.hl 

Another important change has oc- ‘ q„ April 9, 1892, he joined the staff 
charine-sweet success stories which make 
the subject appear synthesis of 
Napoleon and ‘Emmanuel Kant never 'Vail Street doesn’t resent being curred in regard to publicity. York World, and reported 
clutter Fontaine’s column. Financiers to if it isn’t done viciously, Fon- “The publicity man’s influence in Wall the cholera scare in the Lower Bay that 
him are .more or less ordinary fellows learned. Street is waning,” in Fontaine’s opinion, year. The following year he was sent 
with specialized talents who eat more or “I am not a professional humorist,” he “I have the fattest waste basket in to South America as war correspondent 
less ordinary food, and who talk about declared. “The average funny man the financiaT district, and I could use for the World, and was_ aptwinted civil 
high taxes, apartments, automobiles, golf couldn’t get away with it for very long another. aide on the staff of Admiral Benham, U. 
scores and baseball like other ordinary in Wall Street. Fictitious anecdotes and “The modern idea is to refuse to allow N - served in that capacity 
people. characters would soon be recognized as a pubhcTt/man to wrhe a stor?. De throughout the Brazilian revolution. 

“I was train^ m the human nature such.” spite this, however, the number of pub- Returning to New York ^ ontmne was 
Khwl of reporting,” Fontain told Editor It takes footwork to give the true ring licity writers does not seem to decrease, assi^cd to the dramatic eja 
& PuBusHER, and that is the key to his and flavor to his daily gossip of the I could fill four pages daily with their relinqinshii^ t is 
success as a financial writer. He makes Street. Each day Fontaine visits 20 of- hand-out stuff. Wall Street staff, where e 
futures of dry transactions in stocks and fices in the financial district, and writes “Today hardworking newspaper men ‘present time. 

ateut them with the stories he hears just as they are told haven’t time to go out to lunch with -- 
vivacity. He has a horror ,n the board rooms of the big stock ex- press agents. Financial men are finding Poit Sued for Libel 

of i^nderous and portly sentences which change houses. In these stories he uses it navs better to use the advertising col- Bo»‘on Yott Sued lor 
walk solemnly down a column in top the language of the Street. His char- um^s^of newspapers. ^ $^0-000 damages for alleged 
hats and cutaway coats. acters are real persons. Friends call him “nni* hnwfnl siem i« that inetpaH Bbel has been brought by Mayor William 

And speaking of style, one test of up when they have something choice havinir the old-time ‘nublicitv men ’ manv ^^ea. of Peabody, Mass., against the 
reportorial vividness is what kind of a they would like to see in print. laree^ckmMr^ieTnow have^ ^ahied^ re^ ^ 

f f headline writing takes ^Vall Street since Fontaine first took his give them to the newspapers to use as intoxicate^ 
“WHipTw^vr? seat 25 years ago. For instance. They see fit. P pe i u e s berated a police officer of Pea- 

rnDT-ii^e ' x 'H the Street’s attitude toward news- “The hook or crook method of getting reprimanded*a friend^oMhe^mayor’s on forties TOSSES STEEL LIKE 
Tin whirligig,” was the recent ' 
head on Fontaine’s column. And it 
leaped virtually intact from the copy. 

doctoreil^ news into print is rapidly ^.^arge of speeding. 

Cross Resigns from New York Post 

‘Financiers are beginning to realize passing.” 
... '^t it is only through newspapers that And yet there is one feature of the 

"The outstanding feature of Fontaine’s can get in dii^t intact with the Street that never changes, Fontaine sadly 
writing is that he dramatizes financial h® declared. They have_ dis- admitted. It is the annual influx of Harry Cross this week resigned as 
news through conversation, and visual- •',? absolutely essential to iambs impatient for shearing. sporting editor of the Nt-iw York Evt~ 
lies it for readers by Agues of speech “The lamb is the general public and wing Fost. No successor has been named. 
an<l pure fancy. Often he describes the ^ t . 'S always fleeced,” he stated. “The lamb Cross recently returned to New York 
market in the language of the biggest The story of this discovery gws back ^yjj| be content to use the facilities from a tour of the Continent with the 
current news story. to war days, w^n V/illiam McAdoo, (bg Street for investment purposes New York Giants and the Chicago White 

And It is an interesting fact that as t^n Swretary of the Treasury, forced only. .Money can be made in Wall Street Sox. 
A true old timer Fontsine writes his VVall Street sgsinst its will to ^ nnsnee judicious buyinf^ snd selling. It is --- 
tejiy in ^ncil on huge sheets of copy Bonds at a low rate of interest, gyen possible to double your original Mx-K..,«nort N»w> Now 8 Columns 
paper. This applies only to his column; 3'/^ P€r cent, when it wanted 5 or investment in a year’s time. But the McKee«port New* Now 8 Column* 

jl® market lead and other items are even 6. lamb refuses to play cautiously. He The McKeesport (Pa.) Daily News 
• . . . . **®y *^'® created 20,000,000 new’ wants to make it all in a heap. The com- recently changed from 7 to 8 columns. 

In his^ stories Fontaine starts with the investors. It changed the Street from a mission houses get them all sooner or and installed new mechanical equipment 
proposition that the general reader wants place where only a few shrewd men later. including a se.xtuple press. 
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CHAPTER TWENTY-SEVEN i 
(1 

James Gordon Bennett, Jr., Honored by the New York Yacht i 
Club—Defeated in An International Yacht Race—Story ^ 

of His Activities As Manager of the Herald ^ 
for His Father j 

Mr. Bennett, Junior’s, return to New York in 1867, wearing his ^ 
laurels as winner of the unique ocean yacht race in midwinter, he ‘ 

was naturally looked up to by the public as one of the city’s ablest and * 
most representative young men, with a great career ahead of him. His ’ 
father, as previously related, made him manager of the Herald, and the ‘ 
son entered upwDn his arduous duties with a vigor and extravagance that ' 
stand so far without an equal in modern journalism. The Herald’s in- ‘ 
come at this time was enormous. The flow of advertising through the * 
doors of its magnificent new office was incessant, “day and night,’’ as 
the late Judson A. Brown, cashier, remarked. There were few or no 
agencies to take a rake-ofT from the golden stream; no costly art depart¬ 
ment had to be maintained with its photo-engraving accessory; print 
paper was cheap; compositors and pressmen were not yet exacting the * 
piesent-day salaries, and thus the Herald’s cash resources rapidly accum- ^ 
ulated, and enabled the son to start the great expeditions through Africa 
and Asia, that at tremendous expense accomplished results that only 
governments had hitherto achieved. 

In the meantime, young Bennett was a “social lion” in the metropolis, 
and stood pre-eminent in yachting circles, with the result that at the age 
of 26, he was unanimously elected on March 1, 1867, Vice-Commodore 
of the New York Yacht Club, an office he held until 1871, when he was 
again honored by being chosen Commodore, and for four years most ably 
discharged his duties, advancing the club’s interests in every possible way, 
and bringing it up to a very flourishing condition. 

In the winter of 1868-69, General Van Alen and his son cruised in 
West Indian waters in Mr. Bennett’s famous “Henrietta” and met with 
a most friendly reception at every port touched at. Her keel was not 
altogether a stranger to the southern seas, as under Mr. Bennett, Jr.’s 
command she had done good service against the rebels during the late 
war, off the coasts of Florida and South Carolina. 

Ocean Race Between the “Cambria** and the “Dauntles^* 

In July, 1870, occurred the famous International Yacht Race between 
the “Cambria,” owned by Mr. James Ashbury of England, and the 
“Dauntless,” the property of James Gordon Bennett, Jr. After lengthy 
negotiations by cable, an unconditional race across the Atlantic Ocean 
was agreed upon. The “Cambria” was the fastest schooner yacht in 
British waters, while the “Dauntless,” a worthy successor to the old 
“Henrietta,” also had a w'onderful record. She had been built in 1866, 
then known as the “Hirondelle”; was bought by Mr. Bennett from Mr. 
S. D. Bradford, Jr.; rebuilt in 1868, under the owmer’s supervision, and 
was in every way a suitable yacht to meet the exacting requirements of 
his position as V’ice-Commodore of the New York Yacht Club. 

Both Messrs. Ashbury and Bennett were keen sportsmen and gave 
close personal supervision to every detail of the exciting race in which 
they took part. The start was made from Daunt’s Rock, oflf the coast 
of Ireland, on July 4, 1870, and the “Cambria” won, arriving at the Sandy 
Hook Lightship in 22 days, 5 hours, 17 minutes and 15 seconds, beating 
the “Dauntless” by one hour and 40 minutes. 

Activities of Mr. Bennett, Jr., As Herald Manager 

As Mr. Hudson once said, the younger Bennett, “impulsive like his 
father, as ambitious and as fearless, after a period of intensive training, 
assumed the management of the Herald with great energy and skill. 
One of his first ‘beats’ was the cabling of the King of Prussia's important 
speech after the decisive battle of Sadowa, costing in tolls. $7,000 in gold, 
causing intense astonishment on the morning of its publication!” 

This was the first step he took on the long road of costly enterprise 
that he rapidly traveled in the next few years, and it has been estimated 
that more than a million dollars were expended in the financing of his 
numerous expeditions, and inclusive of his $100,000 gift to the Irish 
famine sufferers. 

As one of the ablest and most courageous and enterprising of the 
Herald’s field corresj)ondents during the Civil War. Dr. George W. 
Hosmer was honored by the junior Bennett with the imi>ortant post of 

l^ndon correspondent. He was one of the few men upon whom Presi¬ 
dent Lincoln had relied for inside information as to conditions at the 
front, and his despatches were at all times accurate and comprehensive 
When the Franco-Prussian War began in 1870, he was at once sent to 
Paris, as the best qualified man to represent the Herald. He was in the 
city when the siege began in October, 1870, and his long and interesting 
letters fully described the gallant resistance offered by the brench .-Xrmy; 
the revolt tliat broke out in the city on Oct. 31; how- the last desperate 
sortie in January, 1871, failed; and the sufferings of the starving inhabi¬ 
tants, when famine prices prevailed. All communication with the outside 
world had been cut off, and the despatches had to be sent out by balloon I 
or carrier pigeon, and the thrilling story of the siege written by the 
Doctor from day to day, appeared at irregular intervals in the Herald, 
and was pronounced a masterpiece of its kind. The World later said 
of him; 

“His reports on the Franco-Prussian War and the Commune revolt 
won for him a lasting place in the front rank of war correspondents.” 

He continued in active service on the staff of the Herald for many 
years thereafter, until in 1889 he accepted the very responsible position 
of confidential secretary to Mr. Joseph Pulitzer, proprietor of the Nra' 
York IVorld, and was his traveling companion during the years of his 
blindness. His active service terminated in 1909, when at Monte Carlo, 
his health broke down. He was the author of several books, a famous 
story teller, and possessed an unusually pleasing personality. Though 
holding degrees Wh as a physician and a lawyer, he never practiced 
either profession, and died at Summit, New Jersey, on June 2, 1914. 

At the Ijeginning of the Franco-Prussian War in 1870, Mr. Bennett, 
Jr., sent several corresp>ondents into the field, among them being Januarius 
A. MacGahan, a young American, then a law student in Brussels, and 
whose abilities as a linguist were very great. To him was assigned the 
arduous duty of following up General Bourbaki, in his last desperate at¬ 
tempt to hold Ijack the onward march of the victorious Germans. With 
characteristic energy and promptitude, and suffering great hardships, he 
remained with the French Army until it was finally defeated and driven 
into Switzerland in January, 1871. He was then ordered to Paris and 
with much difficulty effected his entrance into the besieged city. 

On March 23, appeared in the Herald one of the finest “spreads” 
on record with a half-page map of Paris, and MacGahan’s vivid descrip¬ 
tion of the frightful slaughter in the streets, at the terrible opening scene 
of the communists’ campaign. 

Throughout these perilous days he behaved with a courage, tact and 
industry that rendered him immediately famous. One has only to turn 
to his correspondence as it appeared in the Herald to realize the splendid 
nature of the work he was doing. His letters were graphic, truthful and 
of high literary merit and were widely copied both in England and 
.\merica, MacGahan risked his life on many occasions during the deadly 
strife in the bloodsoaked streets to get the exact facts, and the Bennetts 
jointly rewarded him on a scale of liberality previously unparalleled. 

In January, 1872, he headed the “Herald’s Special Exploring Ex¬ 
pedition,” that ascended the Nile, and leaving Kirasko plunged into the 
desert in search of Sir Samuel Baker’s expedition that had been sent to 
annex the Soudan to Egypt. Under the heading, “The Herald on the 
Nile,” Mr. Bennett published on July 1, 1873, MacGahan’s despatch, an¬ 
nouncing Baker’s safe arrival at Khartoum, after suppressing the slave 
trade and a rebellion, being a great “beat” over Bennett’s sluggish con¬ 
temporaries. 

The Herald*s Commissioners Visit San Domingo 

Early in 1871, the U. S. Administration took up the subject of the 
annexation, or at least the control of the republic of San Domingo, and a 
commission was sent to the island to investigate the question at first band. 
The subject vied with that of the Franco-German War as a topic of dis¬ 
cussion by the press, and Mr. Bennett, Jr., promptly sent his own com¬ 
missioners to San Domingo to report on the work of the Government’s 
rci>rescntatives and incidentally on the resources and people of the i>land, 
and during February' the Herald printed pages of original matter on the 
subject and its editorial comments formed a valuable addition to the reixjrt 
of the Government’s Commission, which came out much later. 

1 It was at this time that Mr. Connery, the Herald’s managing editor, 
referred to Mr. Bennett as “expedition mad!” It was also a fact that 
the names of his faithful correspondents never appeared over their 
despatches, ami remained buried in the deepest obscurity. 

(Tn Be Continued Xext H'ert) 



WASHINGTON 
as a Market 
You’ve just got to come into the National Capital 

itself, and appeal directly to its half-million prosperous 
consumers if you want to enlist their attention to any 
meritorious product. 

There is no other way to accomplish it—and it 
assuredly is well worth while—for here is a commu¬ 
nity with a population larger than any one of eight 
different entire states, concentrated in one city. Cul¬ 
tured and progressive people—appreciative of the good 
things of life and competent to indulge their inclinations. 

Nowhere is the problem of completely covering a field 
so easily solved as in Washington — through the 
Evening and Sunday Star. Within the. city and its 
shopping radius the circulation of The Star leads its 
nearest competitor by 40,000 daily and 38,000 Sunday. 

Write our Statistical Department if you 
want specific information concerning 
any phase of commercial Washington 

w wm tnuT nouno tsmoi 
kf. 

NEW YORK OFFICE 
Dan A. Carroll 

110 E. 42n(i Street 
WASHINGTON, D. C. 

CHICAGO OFFICE 
J. E. Lutx 

Tower Building 
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__LUCILE BRIAN GILMORE Blaine Patton, of the Indianapolis Star, 
won the first prize for minor league 

Tj’VERY morning at the top of the first cliair of the school. The offer was made writers with a story about the numlxr- 
column of the front page of the local to George Hinman, who accepted. He i*’K 9^ players, and Bruce Dudley, of the 

section of the Chicago Herald and Ex- was president of the college for four and I-ouisvtIle Courier-Journal, received an 
aniiner and every other Hearst newrs- a half years. During that period the at- hfmorable mention for his story on the 
paper there is a box heading with the tendance of Marietta College was in- opening game of the American Associa- 
word “Hinman” prominently in view, creased materially. He resigned the ^'99 schedule in Louisville. 
The column contains a daily discussion presidency, however, preferring to return H'.c judges were I. E. Sanborn, Irvin 
of the economic problems of the world, to his original calling. S. Cobb, Ring Lardner and Kred G. 
a discourse on the nation’s business and In 1920, Hinman returned to Chicago l-'cb. 
the world’s financial affairs. The name and assumed the direction of all publicity prize for the minor league 
“Hinman” represents the man whose ideas in the Harding campaign for president, division was awarded by mistake to Frank 

He wrote most of the literature and W.^Getty, of the New_ York_ United Press 
pamphlets himself during those days. staff, for a story in the Bridgeport Star, 

In addition to his daily column, Hin- under his name, about the sacrifice Bucky 
man writes editorials on national and llarris made in keeping Walter Johnson 
international questions. When he first jBe box in his second game of the 
entered newspaper work, he was unde- series. The committee ruled that a New 
cided between the career of a newspaper 
man and that of a college professor. To¬ 
day, however, he is overly enthusiastic 
abfjut the newspaper life. Politics is the 
greatest game in the world for a man, he 
declares, and next to that is newspaper 
work. Constant contact with live men 
and live issues is what makes the game 
extremely interesting and fascinating. 
The first ten years are the hardest for the 
reporter, Hinman says, and after that, 
the work is sheer delight. Education is 
a valuable and almost an essential quali¬ 
fication for the successful newspaper man, 
Hinman thinks, unless the man proves to 
be a genius. 

Ability to marshal his facts—no matter 
how abstruse the subject — in speedy 
fashion and express his ideas and 
thoughts in a simple, forceful manner are 

_perhaps the most outstanding features of 
Hinman’s writings. He gets to the facts 

GEORGE WHEELER HINMAN without a great deal of preliminary 
, . , , ,, ,,, bother—uncovers the kernal of the news 

are expressed in that column (^orge W. people what he has to say in a 
Hinman, undoubtedly one of the leading snappy way. He is reputed to be a cease- 
political and economic experts m the reader and possesses a marvelous 
country and one of the ablest newspaper abjuty for grasping facts, 
financial writers. Hinman lives in Winnetka, Ill., with 

Back of the man there is an education, j^is wife, and there are three sons and 
and a training which has qualified him daughters in the family. One of 
for his particular work, a training suf- ^^e sons is a newspaper man in Wash- 
ficient and adequate to make George W. jjigton and another is in San Francisco 
Hinman an authority on what he dis- i,i government service, while the third 
fences, . son is attending the Uni\ersity of Wiscon- 

George \V. Hinman is originally a Qiic of the daughters is in college. 
New Yorker. There it was that he was „i,.- 
I__ _1' n..» i,„o also. 

Mr- L- B. Tweed, Credit Manaiter of 
the St. Paul, Ninn., PIONEbR PRESS 
& DISPATCH Writea: 
"IVe art very glad indeed at ihit 
time that we accepted your fret 
trial as your method of hatidlint 
checkinf copies has convinced us a 
is effictent. We began your service 
on March 1st, and payment date 
covering March advertising is A p^ 
20th. We are glad to report remit¬ 
tances were received promptly and 
not a single deduction was made on 
account of the non-receipt of check¬ 
ing copy. 

Surely your credit man will be interested 
"! this angle! 

^ DheMivertising 
CHECKING BUREAUS 

SM So. aarfc St. 
_CHICAGO 

A NEWSPAPER CHECHINC PROOF SERVICE. 

Make Your Christmas Adver¬ 
tising Pull Sales in Cincinnati 

At Christmas time the one kind of advertising that carries 
real dealer influence is the advertising that brings buyers 
into the retail stores. National distribution resolves itself 
into a matter of local retailing and the most effective media 
for national advertising are the home circulating newspapers 
in the communities where the advertised goods are on sale. 

GRANTLAND RICE WINS WATCH 

In Cincinnatti there is one newspaper that will carry your 
message into every worth-while home; one newspaper 
that is read by every member of every family that has the 
capacity to appreciate and the money to buy quality mer¬ 
chandise; one newspaper that enjoys the complete confi¬ 
dence of the business man and his employees and of every 
member of their families. 

This newspaper is the Times-Star, 

If you hope to cash in on your Christmas advertising in 
Cincinnati the Times-Star is your one best bet. It is the 
newspaper in which, for seventeen consecutive years, the 
Cincinnati merchants have placed the bulk of their own 
advertising. It is the newspaper in which national adver¬ 
tisers for an equal number of years have placed more of their 
display lineage than in any other medium in this territory. 

editor, writing also editorials for the 
Dana paper. 

From the Sun, Hinman came to Chi¬ 
cago as editor of the Chicago Inter- 
Ocean, then owned by Charles T. Yerkes. 
After six years in this position, Hinman 
purchased the paper from Yerkes and 
for seven years was its editor and owner. 
He finally disposed of his double inter¬ 
est in that paper to the late H. Kohlsaat. 

About that time Marietta College in 
Ohio was looking for a capable and quali¬ 
fied personage to fill the presidential 

was the average net paid daily 
circulation of The Baltimore 
Sun (morning and evening) for 
the 

It matters little whether your merchandise is distributed 
through department stores or specialty shops, jewelers, 
grocers, electrical dealers, hardware merchants, clothing 
stores, automobile dealers, confectioners, stationers, music 
stores, or radio shops, the Times-Star is the buyer’s guide 
to the Cincinnati market. Your Christmas advertising will 
prove it. 

Six-Month Period 
Ending Sept. 30 

The average net Sunday circula¬ 
tion of The Sunday Sun for the 
same period was 177,548. 

Everything in Baltimore 

Revolves Around 
Ben Fn»nklin CINCINNATI TIMES-STAR 

CHARLES P. TAFT, Publisher C. H. REMBOLD, Manager 

Member of Audit Bureau of Circulations TRADE 

Morning Evening Sunday 
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LINOTYPE SERVICE IS WORLD WIDE 

Agencies and supply depots conveniently located for 
the printing centers of the world take care of the needs 
of great metropolitan plants and isolated country 
shops alike with prompt, complete service. 

There Are Linotype ‘‘Service Stations in Every Corner of the W orld 

ALEXANDRIA I,IMA BRUSSELS manchp:ster NEW ORI.F.ANS PORT OF SPAIN 

CAPE TOWN MEDELLIN CHRISTIANIA BRISTOL TORONTO SANTIAGO, CHILE 

CALCUTTA PARA COPENHAGEN GLASGOAV ftlONTREAI. ATHENS 

HONG KONG PERNAMBUCO HELSINGFORS DUBLIN WINNIPEG BARCEI,ONA 

MANILA PORTO AI.EGRE LISBON BUDAPEST VANCOUVER BERLIN 

SHANGHAI RIO DE JANEIRO LONDON BEI.GRADE BOSTON BFJINE 

TOKIO SANTIAGO DE CUBA MADRID SOFIA MAZATLAN STOCKHOI.M 

SINGAPORE GUADALAJARA MIL^VN PRAGUE MONTEVIDEO VIENNA 

MELBOURNE MEXICO CITY OPORTO YOKOHAMA ROSARIO BOGOTA 

SYDNEY MONTEREY PARIS CAIRO TAMPICO BUENOS AIRES 

AUCKLAND NEW YORK PETROGRAD I,OS ANGELES SAN JOSE CARACAS 

HAVANA CHICAGO REYKJAVIK HONOI.ULU GUATEMAI.A GUAYAQUIL 

SAN JUAN SAN FIUVNCISCO ROME amstp;rdam 

tEffiFr.ElF 

MERGENTHALER linotype company, BROOKLYN, N. Y. 

Composed entirely on the Linotype tn the Scotch Series 
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“SPECIAL DEAL” OFFERS SPEED SALES 
IN PERIODS OF HESITATION 

Many Manufacturers Find Bargain Offerings Backed With 

Newspaper Space Move Goods—Plan Revives 
Lagging Dealer Interest 

By HAMMCmO EDWARD FRANKLIN 

TT was this way: 
The company had been pounding away 

for a number of years with advertising 
which described the selling points of the 
goods, the prices and where the products 
could be bought—rin liberal newspaper 
■pace. 

Sales had made gains, but had been 
rather spotty for 1924, due to general 
conditions. The salesmen had become 
somewhat demoralized. They had noth¬ 
ing special to offer the trade above the 
ordinary, and dealers were skimpy and 
faint-hearted in their purchases. 

The president and the sales manager 
had a pow-wow with the head of their 

For the Kiddies* Christmas 
special offer—now! v 

thisjoUy family of ^ > 

Aunt Jemima Doll^ 

> Oi Witli only twwtj'-Bvt 
I. YovK hove thm. dl low. 

^ wHImi • fcw 'day*,, to rat 

And Wink of tfco wonderful 
-ponraketyo«1l hract Only witli 

Tkwo'o A^ Jwoima hertdf. Aunt Jeoumo PmkoW fkm cm 
dAcwue poncekee Iwvo yeo (R thoi ol 
wde Iwr oo pot m to- flow IMt ha 

««nM «ntli tlw chtidreo And tor poncako awot IWBaui to **rM Vn tam 
tMrv't Unde Mow. and Wade. Aawnca. HonvT 

wulr. HewthekiddMilovcthcsi 
Sorkde^lHMu 

0..l^lW4. A.M J_l_ r.-...,. Si J«..k. I 

Aunt Jsmima Pancakb Flour 

A Oood Example of Special Offer Copy 

advertising agency. The result was it 
was decided to put on a “special deal” 
for a limited period,—an extremely at¬ 
tractive special offer to the public which 
would give an unusually good reason for 
buying. The advertising was planned 
and placed, the salesmen were sold the 
plan and sent out fired with new en¬ 
thusiasm. They went out and canvassed 
new and old dealers with the special 
proposition and the advertising. 

The dealers bought much more cheer¬ 
fully than before and in turn put more 
effort into the merchandise through win¬ 
dow displays, counter displays and in 
other ways. The local newspaper mer¬ 
chandising chaps went over the top in 
many towns. 

Thus were sales speeded up in a period 
of hesitation, giving the manufacturer a 
running start for the more stable and 
prosperous post-election period which 
appears to stretch ahead. 

The right kind of a “special deal to the 
public," properly merchandised and lo¬ 
cally advertised in the press, can be a 
first aid to sales which will set totals 
dambering. 

A striking example of how a special 
proposition stimulus can be put across 
may be taken from the plan used by the 
Pillsbury Flour Mills Company, maker 
of Pillsbury’s Pancake Flour. 

In large space, the housewife was told 
to “Ask your grocer about this $4 alum¬ 
inum pancake griddle for $1.69.” A huge 
griddle was shown and the copy predicted 
that any w'oman who obtained this griddle 
by buying a four-pound package or three 
small packages and sending a sales slip 
and $1.69 would be sure to make griddle 
cakes oftener. 

The advertisement effectively sold the 
idea of owning this griddle at the same 
titne it did the flour. Special signs with 

this offer have blossomed in the grocery 
stores and naturally the salesmen have 
talked the proposition for all it is worth. 

It is reasonable to assume that in this 
case, as in others, the manufacturer by 
buying the premium in large quantities 
gets a rock-bottom price and hence is 
able to just about break even on the cost 
of the griddle at $1.69. He makes many 
new users—for women do relish a bar¬ 
gain—and has had the stimulus of a 
special proposition. 

A motor car distributor for the V’elie 
offered a special plan for the consumer in 
the late fall when automobile sales are 
apt to slacken, in liberal space under the 
rather startling headlinge, “List price for 
your old car,” marked for special at¬ 
tention of Ford, Chevrolet and Overland 
owners. Any man who owns one of these 
cars and thinks he can get list price for 
the old boat at least reads the proposition, 
which was as follows: 

“(a) We have divided the city into 69 dis¬ 
tricts. We will .sell one car in each district to 
some owner of a Ford, Chevrolet, Overland. 
Dodge of Maxwell. 

“(b) There are no strings to this offer. We 
will pay full li.st price for 1923-24 Fords, pro¬ 
viding they are in average condition. If honuht 
used, we will allow what you paid. Bring 
ycur bill of sale. On Dodges and Maxwells 
we will allow exceptional prices as an induce¬ 
ment for you to own a Velie and attend the 
opening Monday. 

“(c) Flach purchaser must agree to use a 
separate spare tire cover with the name of the 
company on it. 

“(d) The sale will be closed promptly as 
soon as 69 cars are sold. It starts Slonday 
morning at 9 a. m. Be here and get one of 
these cars and save yourselves hundreds of 
dollars in depreciation on your old car.” 

The one-cent sales advertisetl by the 
Rexall stores might be termed a form of 
special deal to the consumer. So in a 
sense is the typical bargain sale con¬ 
ducted ad nauseam by all sizes of re¬ 
tailers. 

It has had little attention in newspajR'r 
space from the manufacturer who is sell¬ 
ing direct to the consumer through agents. 
The Fuller Brush Company, although at 
intervals a liberal buyer of newsprint 
white space, usually talks the brushes, 
the men or the company, or all three. 

The manufacturer of Ideal Brown Flint 
Ware is paving the way for his hou.se-to- 
house men by featuring the free gift they 
give to obtain entree. A good-looking 
agent is shown. The two-column news¬ 
paper says, “This gentleman has a free 
gift for you. May he present it soon?” 
and then goes on: 

“It is free to every woman in this city—^tliis 
useful gift. Our gentleman demonstrator is 
anxious to present it to you. He wants to tell 
you about a new housekeeping idea. A millic n 
dollar concern has been working 25 vears to 
perfect it. Today Ideal Brown Flint Wear is 
sweeping the country. Already over 100,003 
women have shown their approval. 

“Our demonstrator will call by appointment 

ouljr. A pboae message to our local ulUce will 
make sure ba visits your home this week.” 

Some of the other firms, large and 
small, might well take a lesson on how 
local newspaper advertising can be used 
to aid and dignify their agents. As yet, 
direct selling firms have not sensed what 
they can do with newspaper advertising 
to back agents; their vision so far has 
been glued mostly to the “agents wanted” 
in the classified, and the newspapers, 
rather sympathizing with the local re¬ 
tailer, have not tried to awaken the 
direct sellers from their sleep. 

The Lalance & Grosjean Manufactur¬ 
ing Company of New York City have 
hit upon an ingenious idea which makes 
their newspaper space doubly productive. 
The company markets agate and grey 
ware utensils for the kitchen. Twelve 
utensils are illustrated in white against a 
dark background. Toward the rear of 
the rotogravure advertisement appears a 
woman who is getting ready to use a 
roaster for meat and vegetables. Under 
the head, “That delicious crown-roast of 
lamb!” the copy talks uses. 

.\t the left appears a list of the twelve 
utensils each with a letter beside it. The 
same letter appears in the picture under 
the appropriate utensil. In the list a 
square which can be checked is pub¬ 
lished. 

But the real “wallop” is supplied by a 
coupon which is marked “Start-a-set 
couixin.” An arrow points at a perfor¬ 
ated vegetable cooker which may be ob¬ 
tained direct from the company for 85c 
and thus start a woman buying the whole 
outfit. The “start-a-set” idea, already a 
proven success in the jewelry field, has 
possibilities elsewhere. It enables this 
manufacturer, certainly, to present a 
whole family of reasonably common¬ 
place products in a new lieht. 

Much thought has to be given to the 
introduction of a new product. 

Some months past the H. K. McCann 
Advertising Agency wanted to get th* 
smoking public on the western coast ac¬ 
quainted with what was known as “The 
new Melachrino No. 8, pocket tin” of 24 
cigarettes. Hand lettered copy wMcfa 
played up the new cigarette made the fret 
introductory offer of a free 50c tin of the 
new cigarette with each tin of 100 Mela¬ 
chrino No. 9 “while the introductory sup. 
ply lasts.” The dealer’s part in such a 
picture has to be figured out in advance 
so he will be protected. 

Sometimes on volume business he will 
take a small profit to draw customers, as 
is undoubtedly the case on the “Wear- 
Ever” Aluminum sales staged in co-op¬ 
eration with the manufacturer. 

A soap manufacturer sells department 
stores a quantity order of six or eight 
soap products to be retailed for $1 and 
a special market basket to be given. This 
introduces and samples some of his lesser 
known brands, gives the department store 
buyer a striking special, and appeals to 
the bargain instinct of the woman. One 
store moved several thousand dollars 
worth of soap in one sale under this plan. 

Congoleum’s nation-wide sale, which 
involved full pages in newspapers and 
special prices with furniture dealers 
everywhere co-operating, shows how a 
special proposition may put pep into a 
manufacturer’s “week.” Squibb offered 
during a special week a box of several 
lesser known products from its line to all 
who bought at least $1 worth, including 
one Squibb article, from the druggist. 
Such a stunt wins good will from the 
trade as well as sales. 

Sometimes the form in which the prod- 

(Cnnfitttird on page 25) 

Most of the far-sighted pub¬ 

lishers who were quick to 

recognize the economies of the 

Associated Press in its infancy 

have again shown their alert¬ 

ness by obtaining the exclu¬ 

sive rights in their respective 

cities to the Consolidated Press 

—the first service designed to 

avoid duplication and to fur¬ 

nish instead a distinct supple¬ 

ment to “spot” news reports. 

The Consolidated Press Assn. 

Executive Offices, Evening Star Building 

Waohlnflrton, D. C. 

THE ST.L0UIS STAR 
GAINED 

a,^a.te lines in 

NATIONAL 
ADVERTISIHG 
during the month of 

NOVEMBER 
1924 as compared with 
same month last year 

^49 jncreasejfmfer 

Sttoiiis Nempapa/ 

// 

mi^Crn^umms 

National Advertising Representative 

'.THE S. C. BECKWITH SPECIAL AGENCY 
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STUDENTS HELPED TO 
BUY OWN PAPERS 

campaign, the best local series, the per¬ 
son who has done the most in scientific 
research in advertising, the advertise¬ 
ment most effective in the use of Eng- 

Wuhington Journalum Profewor and effective in the use of typog- 
1 cj 1 1 • rsphy, most effective in the use of pic- 

Publisher Evolve Stock Partnership torial illustration, and the advertisement 
Scheme—Declare Country PreM which accomplishes its purpose with the 

Greatest Opportunity fewest words. The jury also will select 
the person who has done the most distin¬ 
guished personal service in raising the 

A plan whereby graduates of the Uni- standards of advertising during the year, 
versify of Washington School of Journal- Members of the jury include: Philip 
ism can own their own newspapers with Thomson, of the Western Electric Com- 
I werf limited amount of capital and pany and president of the Association of 
whereby they can enter the field of iourn- National Advertisers; H. K. McCann, 
ilism as publishers has proved itself prac- of the H. K. McCann Advertising 
ticable, according to its originators, M. Agency, New York; George C. Sherman, 
L Spencer, director of the University of of Sherman & LeBair Advertising 
Washington School of Journalism, and Agency. New York; Milton Towne, of 
Sol H. Lewis, editor of the Lynden the Joseph Richards .Advertising Agency, 
(Wash.) Tnbune, an alumnus of the New York; E. W. Parsons, advertising 
Washington School of Journalism. manager of the Chicago Tribune; Harry 

“The School has given up training men Dwight Smith, of the Fuller & Smith 
primarily for metropolitan newspaper Advertising Agency of Cleveland; O. C. 
work.” Dr. Spencer said in e.\plaining the Harn, of the National Lead Company; 
plan. "We believe that the most produc- Dr. M. T. Copeland, director of the Bu- 
tive held for many men to invest their reau of Business Research of Harvard 
Uves in is the community or rural news- Business School, and Dr. Daniel Starch, 
paptr field. For this reason we are professor of advertising, of the Harvard 
teaching our ‘students, along with the Business School. 
courses in news writing and editing, how _ 
to manage and make successes of their 
own papers.” Libel Case Settled Out of Court 

Settlement of a $10,000 suit for dam- 
tunitv to invest tneir 4 years ot study i wf u _ / . 
"ornahly. Dr. Spencer and Mr. Lewis ^y..Wayne VVhitman former 
L I towtt solicitor of Covcntry, R. I., against 

thPiV own ^ A ”ope PuWishinz Com^pany, publisher 
newspaper is bought by either of these « Pr<^j,deuce {R. 1.) News, was re- 
men and one or two graduates are placed out of court The suit was 

in charge of building it up according to -f ^ 
morlern newspaper practice A stock cor- 
poratiun is org^ized, with Dr. Spencer a building in which a klan meet- 

or Mr. Lewis retaining 51 per cent 9! 
the stuck and the other 49 per cent in 
escrow for the new owner. Furniture Store Buys Classified Page 

The graduates are paid a good salary, 
in all cases more than they could earn on The Charles J. Barron Furniture Com- 
a citv paper. In addition, they receive pany of Zanesville, O., took a full page 
dividends on their 49 per cent of the of classified advertising in the Zatiesville 
stock, whenever dividends are declared. Signal, Nov. 26. The store’s merchandise 
Instead of coming directly to them, how- was offered for sale under regular class- 
ever, the dividend goes as payment for ified page heads—“Personals,” “Miscel- 
the stock. Payments on stock are not laneous F'or Sale,” “Household Goods,” 
demanded any faster than dividends are etc. Distributed through the page were 
declared. .As .soon as the graduate’s part the names of five citizens who were in- 
of the stock is paid for, the plant- is re- vited to call at the store and receive 
valued and all the stock is placed in prizes. 
escrow. The remaining 51 per cent of- 
the stock is then acquired by the grad- Realtors Endorse Billboard Ban 
uate as was the first 49 per cent—from ,, . , . r , . 
dividcmls Banishment of the billboards from pub- 

Libel Case Settled Out of Court 

Settlement of a $10,000 suit for dam- 

the stock IS then acquired by the grad- Realtors Endorse Billboard Ban 
uate as was the first 49 per cent—from ,, . , . r , . 
dividends Banishment of the billboards from pub- 

“It isn’t entirely altruistic,” Dr. Spen- highways, started by the .Minnesota 
cer explained. “It’s a good business Highway IX-partment nearly a year ago 
proiMisition for the man that puts up the which has the removal of 
moiiev, ttx>. The principal reason for the 10(^000 si^s, posters and bill- 
plan, however, is to set graduates up in highways ot Minnesota, 
busiii ss" received the indorsement of the Na- 

i’nder this plan the man or men who ^'^nal .Association of Real Estate boards. 
are placed on the newspaper are en- - 
abled to own it within 3 to 5 years Boiton Typot Accept Wage RIm 
in addition to drawing good salaries all 
the time. The only investment the grad- Members of Boston Typographical 
uate has to make is a small deposit of Union 13, at a special meeting D^. 7, 
cash—$5(X) or $1.000—sometimes less— voted to accept the new wage offer of 
enough to keep him on the job during the newspaper publishers of the city, 
the first discouraging 2 or 3 months. which grants wage increases of approxi- 

At the present time 7 newspapers in the mately five per cent. The contract is 
State of Washington are owned by grad- based on a work week of 44 hours, and 
uates of the School of Journalism which is operative for two years. 
have been purchased or are being pur- - 
chased under this plan. The possibilities _ m \ e u 
of extension of the plan have been lim- Fremont (O.) Messenger Sold 

ited so far only by the scarcity of news- G. Paul Hunter has purchased the con 
papers for sale. trolling interest of the Fremont (O.) 
Ited so far only by the scarcity of news- G. Paul Hunter has purchased the con 
papers for sale. trolling interest of the Fremont (O.) 
_ Dctily Messenger, and will be the presi- 

dent and manager. The Messenger was 
give harvard ad PRIZES JAN. 1 established 25 years ago. 

Jury of Judges Meets in Cambridge— 

$8,500 in Prises 

The jury which will select the first 
year’s winners of the Harvard Univer¬ 
sity advertising awards founded last year 
by Fdward W. Bok, of Philadelphia, 
roet Dec. 4 and 5 at the Harvard Busi¬ 
ness School, Cambridge, and considered 
the various advertisements submitted in 
the contest. It was announced that the 
winner w-ill not be known before Jan. 1. 
Prizes totaling $8,500 are offered. 

From among the hundreds of adver¬ 
tisements which have been submitted, 
the jury will select the best national 

Prints 56-Page Regular Edition 

The Fawtucket (R. 1.) Times on Fri 
day, Dec. 5, printed a regular edition of 
56 pages, claimed to be the largest daily 
erlition ever printed in New England. 
It was printed in four sections. 

London Store Takes Seven Ad Pages 

The Selfridge Store in London, which 
has just enlarged its bargain basement to 
an area of some 3yi acres, within three 
days carried seven full pages of Bargain 
Basement offers in the London Star, 
evening daily. 

Bgti Fn^nklin 

trade MARK 

Tie Up Your Classified 

With the National 

Thrift Season! 

The Ben Franklin Thrift Sale changes 
January from a poor classified advertising 
month to one of the best of the whole year. 

The facts are: that the National Thrift 
Season will open on Franklin’s Birthday, 
January 17th; that the universal attention of 
readers will then be focussed on many thrifty 
projects, including Economy in Buying; that 
merchants will then have after-the-holidays 
clearance offers to make; and that the new 
Ben Franklin Thrift Sale in your classified 
columns from January 17th to February 7th 
will win an immense seasonable popularity 
with your readers and advertisers. 

This unusual Campaign has won the 
approval of the National Thrift Committee, 
the sponsors of National Thrift Week. It is 
your newspaper’s opportunity to serve its 
readers, its advertisers and its community in 
a new and most advantageous way. Write 
to^ay for the complete Ben Franklin Thrift 
Sale Campaign for your inspection! 

This Campaign is without qurstit n the most attractive classified pro¬ 

motion plan that "has ever been put out. Its eighteen beautifully illus¬ 

trated, hand-lettered display publicity ads (ii» trusts) carry the old- 

fashioned thrift atmosphere in every line. .4 strikingly illustrated 

solicitor’s portfolio contains every sales help that will make the drive a 

success. Other features are handsome trindotv-display posters and price 

cards for dealer distribution, hundreds if ready written ads and com¬ 
plete campaign instructions. It's a winner.' 

THE BASIL L. SMITH SYSTEM, INC. 
Intel-national Classified .Advertising Counsellors 

Otin Building Philadelphia 

Ben Fn^nklin 

THRIFIWSALE 
TRADE MARK 
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I 
THE POSTAL CASE The United States post office does not pay its 

way and there is no valid reason why it should. 

That is the key-fact in the postal situation as 

revealed by the voluminous cost ascertainment report 

which the Postmaster General last week submitted to 

ODngress, indicating a loss of $40,000,000 for 1923. 

Since the advent of Burleson the public mind has 

been confused and official Washington has been astray 

on the fundamental principles of post office operation. 

The fact that it is a public accommodation, a business 

and social convenience, a public communications serv¬ 

ice, has been lost sight of in a vain pursuit of a totally 

false ideal. 

Make the post office break even or pay a profit! 

That standard has been set up to supplant the 

ancient, fundamental principle of public accommoda¬ 

tion and good service at any reasonable cost. Con¬ 

fusion is the harvest. 

The post office is not a commercial institution, 

created to make profit or necessarily pay its way. No 

business man would accept it as a safe private ven¬ 

ture if he were compelled to conserve the social and 

business obligations which the public has for more 

than a century been encouraged to impose upon this 

branch of government service. It would be a wild 

speculation. No private individual or corporation 

could do for the people, through postal service, what 

the government may do and very well do. The year 

that the post office earns the least operating “profit” 

may very well be the most profitable year of its 

career, from the general viewpoint of public welfare. 

Corporations deal in the concrete elements of cost, 

revenue and profit. Uncle Sam deals in elements of 

service, botli direct and indirect, and regardless of ex¬ 

pense when the cause is worthy. 

Hence, all of the talk we have been hearing, and 

sometimes cheering, during the past ten years, ^ of 

“great statesmanship,” because in this or that political 

regime the post office was made to pay a “profit” on 

operations, has been absurd. It has dropped the cur¬ 

tain on the highest ideals of government service. 

Whether the post office lost $40,000,000 in last year’s 

operations is of no more importance to the public than 

whether the Agricultural Department “lost” on every 

package of seed it handled, or cultured soil it ex¬ 

amined, or hog remedies h experimented with. Did 

the Army show an operating profit? Did the Depart¬ 

ment of Justice close its bocks at the end of the year 

with a profit? 

For thirty years, until 1911, the gross expenses of 

the Post Office exceeded revenues, and we were not 

in defpair. Then politicians began to tell us that the 

post office was “just a great big business,” which 

might he made to shower golden gains every year if 

operated by a simon-pure business man. When 

Burleson, of Texas, whooped up this idea and finally 

made a “profit” of $64,000,000 in 1918, he was 

acclaimed a business giant, in some quarters, but we 

know that he almost wrecked the machine. 

In 1921 postal receipts were $163,000,000 less than 

postal revenues. In 1922 the operating deficit was 

$61,000,000. But the question on the lips of the public 

was not concerning these “losses,” but concerned 

inadequate, confused mail service. However, and it 

is queer, the theory persists that a postmaster is 

efficient according to his “profit” showing. 

Postmaster General New tells us now that $40,000,- 

000 was “lost” last year and shows that second class . 

mail was largely responsible. There is a great adq 

about it. Congress is to consider the question of 

recommending increased rates. Something must be 

done, it appears, to make the business idea of the post 

office work out. Yet, there is no public demand for 

a super-business “success” of the post office. 

According to the cost ascertainment figures second 

class mail is costing more than three times the reve¬ 

nue paid in. The logic of “business” therefore calls 

for tripled rates. 

The question of increased wages for postal employes 

is dragged in by the heels. It is supposed to be a 

trading point between the Postmaster General and 

the publishers. “How can we pay the employes liv¬ 

ing wages if we lose money on second class mail?” 

The answer is: According to your figures, if you 

triple second class rates you are still only “breaking 

even.” If you add $70,000,000 in wage increases to 

your operating deficit and expect the users of second 

PSALM XXXVII 

Verses 1-3 

Fret not thyself because of evil doers, neither 

be thou envious against the workers of iniquity. 

For they shall soon be cut down like the 

grass, and wither as the green herb. 

Trust in the Lord, and do good; so shalt 

thou dwell in the land, and verily thou shalt 
be fed. 

class privileges to yield their percentage you will 

multiply present rates seven or eight times. . 

But the big question is: Would there be any real 

equalization of the matter if you were to pass off to 

the public, in the form of increased cost of printed 

matter, your “problem” of deficit in postal operation? 

Who paid the $40,000,000 postal deficit in 1923? 

The public, in the form of taxes. 

Who paid the postal deficit of $163,000,000 in 1921? 

The public, in the form of taxes. 

Did anyone hear of any complaint about it? 

No, but we think we do remember some talk about 

ineompetent service, and a zone system which had as 

an evil effect the segregation of public thought 

according to localities. 

Many of the heaviest and largest circulating maga¬ 

zines are using express and railroad service, and 

multiple mailing points, to escape present rates and 

the abominable zone system. Those whose circula¬ 

tions warrant it have this way out, if postal rates are 

made excessive. Small publications, which cannot 

sustain express delivery, will be the ones to pay. That 

fact may not be important because of any economic 

reason, but we believe that it hits at the very heart 

of this question. A post office, conducted as a busi¬ 

ness, would let the little minority expressions of 

public opinion perish. A great government, recogniz¬ 

ing the truth that it is minority opinion which is the 

very essence of the life of our form of government, 

would foster and encourage the small publication on 

terms equal to the great. 

There are many valid elements to be considered. 

But the premise must be: The post office is a public 

institution, not for “profit,” but for service. 

IVhat’s the constitution between ' friends? 

Nezi' York Herald Tribune tunce put in 

jeopardy for the same alleged offense of print¬ 

ing the news. 
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I A L I 
KANSAS EDITORS CALL 

DITOR & PUBLISHER salutes the 24 editors 

composing the Kansas Daily Newspaper Adver¬ 

tising Association. 

All honor to their intelligent view of the bu^ness 

they are in. 

They have a state rich in material resources, popu¬ 

lated by 300,000 American families who produce 

liberally and consume generously of the good things 

of life. The people are 98.4 per cent literate. They 

live in cities, towns and on farms. Their pride of 

good citizenship is manifested by lively appreciation 

of good homes, furnished with the conveniences and 

luxuries of modern life; wearing apparel and orna¬ 

mentation of quality and style; liberal patronage of 

the arts and amusements; good food and plenty of h. 

Kansas people rightfully demand their share of the 

world’s material comforts. 

Kansas is, therefore, one of the nation’s inviting 

markets. The business world naturally desires to 

trade in a community which wants good merchandise 

and can afford to buy it. The advertising columns of 

the newspaper complete the chain. 

Our friends from the sunflower state, working in 

co-operation, propose to sell—what? Not a lot of 

claims as to their own magnified superiority. All 

they assert is that they produce reliable, respectable, 

enterprising newspapers which the people approve by 

regularly reading them. They propose to sell their 

market. They come to New York, center of the 

advertising world, and invite some 125 advertising 

men to dine with them and learn first-hand the reasons 

why Kansas newspapers believe they should be on 

national advertising schedules. They describe the sort 

of a man the Kansan is, tell of his industry and 

thrift, and by fact and figure indicate the stupendous 

wealth that lies in their land. 

The advertising agents, being the accredited repre¬ 

sentatives of advertisers and anxious to find profit¬ 

able markets for clients, are interested. A sound 

service is done. 

Editor & Publisher for a good many years has 

been preaching the gospel of co-operation among 

newspapers and newspaper men. It seems to us that 

this little incident, the New York call of the Kansas 

editors, will have great meaning to those who read 

this journal. We need not discuss the wasteful, 

destructive, blind competitive practices of the past. 

One by one they have met, or are meeting, a deserved 

fate. We need only point our readers to the brilliant 

achievements that co-operation is every day scoring 

for advertising, according to the new science. There 

is great progress. The well-conceived promotion of 

the Kansas Daily Newspaper Advertising Associa¬ 

tion is a valuable exhibit, commanding the congratula¬ 

tions of our craft. 

No one has yet sprung the "publishers' 

subsidy" skit at Washington, but it will come. 

If postal rates are tripled the subscriber will 

pay the cost. If they are reduced, subscription 

rates wtll be lowered. If there has ever been 

a "subsidy" it was a readers’ subsidy. 

REMARKABLE CAREER 
HE late William C. Reick was 25 years of age 

when James Gordon Bennett, Jr., made hint 

chief editorial executive of the New York 

Herald. 

Later he was associated with the management of 

the New York Times, for five years. He then 

acquired control of the New York Sun and New York 

Evening Sun and brought the latter publication to a 

high state of efficiency. When Mr. Munsey purchased 

these properties Mr. Reick gained control of the 

Journal of Commerce. His health was beginning to 

fail. He died at the age of 60. 

Here was a remarkable career. Mr. Reick had 

wide acquaintance among influential business men. 

He lived in the inner circles of the social and com¬ 

mercial life of the metropolis. His is a conspicuous 

example of an editorial man winning success in the 

business field. He knew the ways of life. His 

knowledge gave him power. 
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PERSONALS 
Jesse L. C. Sunday, editor of the Fred¬ 

erick (Md.) Post, who has been ill for 
several months, has returned to his desk. 

Miss Ann Rummelhart, formerly so- 

FOLKS WORTH KNOWING 
has been named society editor, succeed¬ 
ing Miss Eileen Delaney, who was mar- 
ri^ recently. 

John C. Sturtevant, national advertis- 

■i’A HH-^RST, now in Europe, was Herald, 
voted thanks Dec. 4, by the Mayor’s Com- Marvin, 
mittee, New York, for her efforts in rais- Willia 

ciety editor of the Superior (Wis.) Tele- S. H. Robie, editor and pub- i„g manager of the IFausau (Wis.) Pec- 
gram is now club editor of the Duluth ’ lisher of the Chelsea (Mass.) Eve- ord-Herald, son of J. L. Sturtevant, pub- 
Herald, succeeding Miss Charlotte fling Record, recently purchased a two- lisher, to Miss Arleene Towle at Chi- 
Marvin. story brick plant, cago, Dec. 9. 
. .. "■ which he plans to - William Nichols, for five years city 

ng funds for free milk for tenement editor of the Burlington (la.) Hawk-Eye 
children: has resigned, effective Jan. 1, to super- 

i Kent Cooper, assistant general manager vise his extensive farming interests near 
i the Associated Press, left last week Palmyra, Mo. Justis Schlotzhauer, of the 

'n i business trip to the Pacific Coast, Hawk-Eye staff, will become city editor, 
jlanniru to return to New York head- J. Roy Stockton of the St. Louis Post- 
juarters, Jan. 22. Dispatch staff was unanimously elected 

William B. Bryant, publisher of the chairman, St. Louis Chapter, Baseball 
Paterson (N. J.) Press-Guardian was Writers’ Association of America, at a 
;uest of honor at a recent meeting of special meeting recently, succeeding Sid 
'ie Business and Professional Women’s Keener, of St. Louis Times, resigned. 
Uobof Paterson. Miss Leona Fay of the Scranton (Pa.) 

Sir Campbell Stuart, formerly manag- Times has returned to her desk after a 
Bg director of the London Times, was photographer, on a hunting trip last week 
pest of honor at a dinner given by shot a 175 pound buck deer on Cape Cod. 
Rupert Davies, publisher of the Renfrew Walter Berry, Boston Globe staff 

maKe tne tcec- WITH THE ADVERTISERS 
ord s permanent 
home, he was DOLLIN HOPPER, Dodge Brothers 
realizing on the t— c.. advertising director, sailed for Eu- 
ambition which rope Dec. 5, on the Olympic, 
had prompted him Joseph Appel, John Wanamaker store's 
to acquire that advertising director, is spending five 
newspaper 22 months’ vacation on a world cruise or. 
years ago. the Belgenland. years ago. the tselgenlancl. 

Then he had --- 
come from the PRESS ASSOCIATION NOTES 

irig^**to head °an 'J'CDD WRIGHT, member of the New 

Bg director of the London Times, was photographer, on a hunting trip last week efficient daily. At of the United Press, was 
pest of honor at a dinner given by shot a 175 pound buck deer on Cape Cod. S. H. Robii he had to u} 
Rupert Davies, publisher of the Rew/rew Walter Berry, Boston Globe staff be his own editor. ^ Wright has 
iCtat.) Mercury, at the Ontario Club, three weeks’ illness. reporter, bookkeeper, advertising solicitor, been four years m newspapenng, starting 
Wonto, Dec. 5. John D. Lawson, editor of the West- coUvctor, and make-up man, with a force Register and Tribune 

Perley L. Barbour, one of the owners port (Conn.) Standard, has been forced of two men and a bay to assist him. The >« subsequent service on the 
of the Quincy (Mass.) Journal, last to take a vacation through ill health. Record was a 6-column 4-page paper Omaha Bee and Des Moines Capital He 
week wa7 elected mayor. James Mortimer Rosenblum, court- printed on a two-revolution Cottrell has been a year with the Unit^ Press. 

Frank .A Chapman, publisher of the iiouse reporter for the Bridgeport press Two years after he had purchased -'Ulton Oarges. superintendent of the 
Providence (R. 1.) County Times and (Conn.) Telegram for more than a year, ‘he daily, his plant was destroyed by w’- i? 

t()nt.) Mercury, at the Ontario Club, three weeks’ illness. 
Toronto, Dec. 5. John D. Lawson, editor of the West- 

Perley L. Barbour, one of the owners port (Conn.) Standard, has been forced 
cf the Quincy (Mass.) Journal, last to take a vacation through ill health, 
week was elected mayor. James Mortimer Rosenblum, court- 

Itbe Cranston Times, was recently elected who went to New Hampshire 18 months br^ 
president of the Pen and Pencil Club of ago, has been elected a state senator from 
Rhode Island. Manchester, N. H. 

Guy L. Smith, president of Appalachian - 
Publishers, Inc., publisher of the Johnson IN THE BUSINESS OFFICE 

Publication was soon resumed, how- 
spending a short vacation at French Lick. 

ever, and Mr. Robie began to prosper. 
Four years ago a Duplex press was in¬ 
stalled. Publishers. Inc., publisher of the Johnson in THE BUSINESS OFFICE ’r. u- * xt u m macer of the II P hnrea.. in Rr,.;tnn 

Ci/v (Tcnn.) Staff-Mews and Johnson -'Ir- Robie went from a New Hamp- manager ot the U. |. bureau in Boston. 
Ci(v Oironicle. was recently elected pres- W C. CLARK has been named adver- shire farm into a country village printing Pbiombargh. assistant manager 
ident of the local Kiwanis Club. * tising and classified manager of the office at the age of 17 where he worked of the mternational News Service. Pitts- 

John H. Harrison, editor of the Dan- Durham (N. C.) Sun. for $3 a week and “pulled off’’ an edi- burgh bureau,^ has been appointed jnan- 
rille (Ill.) Commercial News, sailed last E. C. Young, treasurer of the Toronto tioii of 1,21K) copies weekly on a Wash- o* 
week on the Belgenland for a tour of Globe, has resigned to become business ington hand press. Later he entered the oe^ihia. 

James Moran has been transferred from 
the United Press New York office to the 
Washington bureau. He was formerly 

Durham (N. C.) Sun. 
E. C. Young, treasurer of the Toronto tion of 1,21K) copies weekly on a W'ash- *be I. N. S. bureau in Phila- 
II « • t. t « • • . t t _ __ T * u_ riu'lTihin 

the worl<l. manager and secretary-treasu 
Lafayette Young, Jr., general manager (.hntham (Out.) Daily Nezvs. 

of the Des Moines (la.) Capital, has William C. Hunter, for 8 j 

manager and secretary-treasurer of the employ of Omar A. Towne at Franklin, E- J.- Cutter, superintendent of the cen- 
Chatham (Out.) Daily Ne^cs. N. H., where he remained for 18 years. division of the Associated Press, is 

William C. Hunter, for 8 years circu- During the greater part of the time, he ^ business trip to Te.xas. 
mnnaaF»r nf thp Oiiiiirv Mil ^ vvn« a^^nrintprl with Xfr. Tnwne in thp Herbert Ijttle nas been tran.sferred been elected president of the Greater Des lation manager of the Quincy (111.) was associated with Mr. Towne in the Meroert uttie has hcen transterred 

Moines Committee. II hig-Journat, resigned Dec. 1. publication of the Franklin Transcript 
George W. Ochs Oakes of the New Leonard Visscher has joined the Jack- 

York Times was this week re-elected son (Mich.) Citizen Patriot’s display ad- 
president of the Civitas Club of New vertising staff. 

afterwards consolidated with the Merri¬ 
mack Journal as the Journal-Transcript. 

D. F. Spradling has sold the Ringling 
(Okla.) Eagle to S. P. Smith and S. D. 
Smith, former owners of the Comanche 
(Okla.) Reflex. 

W. V. Wildman of Alden, la., has pur- 

York. Raymond B. Knapp, formerly of the 
__ Indianapolis (Ind.) News classified staff, n. F. Spradling has sold the Ringling 

IM Tur E-nii-rMiiAi D/'irMuic appoffited classified advertising (Okla.) Eagle to S. P. Smith and S. D. 
IN THE EDITORIAL ROOMS manager of the Reading (Pa.) Tribune. Smith, former owners of the Comanche 

ilPRFn T E. Scheuy, circulation manager (Okla.) Reflex. 
'f .J’ M/- Y ^ Britain (Conn.) Record, has \v. V. Wildman of Alden, la., has pur- 

ng editor of the ^iiidjor (Ont.) elected commander of the Eddy- chased the Radcliffe (la.) Signal from 
Ct„es Star and the Hamilton post of the American Legion in c K Myers 

['m.)Herald, has been named managing w... Rritain 
editor of the Yf./o/in (N. B.) Telegraph- " '_ 
lotirnal and Times-Star. • niMr nfu/ pn«:T<i MARRIED 

Russell Crouse, formerly of the Nerv HOLDING NEW POSTS FS W COT T INS draimtir 

York Evening Post rewrite staff is now XT L. FRANKLIN, from advertising C^cHtiJ'clvago PorAniS 
Staff, CmciWfCowmc^^^^ Margaret’Norton of Chica^go. iWwiH 

Sn Tb i. p • p , ""S' advertising staff, Cleveland Tunes ^heir honeymoon trip abroad 
EoR and Commercial. ... „ Harold Totten, of the Chicago Daih 

fl I’ ten^rarily Jamp Chrow, from advertising staff, to Miss Katherine Simons at Chi- 
transferred to the re-write staff, being re- Detroit News, to manager Jackson recentlv 
placed by his assistant Nicholas Bradford. (Mich.) Cifiren Pofriol classified adver- vtic. t4.i»no 

HOLDING NEW POSTS 

bureau of the United Press. Max Buck¬ 
ingham. formerly of the Detroit bureau, 
succeeds him at St. Louis. 

Morris W. I.cckenby has been ap¬ 
pointed Associated Press correspondent 
at Phoenix, Ariz. 

SPECIAL EDITIONS 

PINE BLUFF (Ark.) Daily Graphic. 
40-page Power Development edition, 

Nov. 29. 
Calgary (Alta.) Daily Herald, 58-page 

Western Grain Route Development edi¬ 
tion, Nov. 22. 

Providence (R. I.) Journal, special TT T FPAMtfTTM (mm (^HARLES W. COLLINS, dramatic Providence (R. I.) Journal, special 
H. h critic, Chicago Evening Post, to Miss four-section. 48-page paper, Nov. 27. 

staff, Cincinnati C^tinerctal-Tnb- Margaret Norton of Chicago. They will - 
line, to advertising staff, Cleveland Tunes their honeymoon trip abroad. NEW PLANTS AND EQUIPMENT 
and Commercial. ^ „ Harold Totten, of the Chicago Daily /sr n t- n- a . i. 

Jamp Chrow, from advertising staff, to Miss Katherine Simons at Chi- RICHMOND (Va.) Times-Dispatch 
Detroit News, to manager Jackson cago, recently. bas installed eight Intertypes. 
(Mich,) Citizen Patriot classified adver- Miss Helene Cole, assistant society Norfolk (Va.) Ledger-Dispatch has 
Detroit News, to manager Jackson 
(Mich,) Citizen Patriot classified adver- 

Frederick A. Wilmot has been trans- tising staff. 
Pawtucket office of the Thomas E. Walker, from Boston Her- 

Providence Journal to the Providence of- aid copy desk, to assistant managing edi¬ 
fice re-write staff. tor, Brockton Enterprise. 

Henry Suydam, Washington corres- Miss Eleanor Meade, from staff, 
poodent of the Brooklyn Daily Eagle is Springfield (Mass.) Republican, to soci- 
^j?ed to marry Miss Annie Hamilton ety editor, Bridgeport (Conn.) Telegram. 
wdon, daughter of Mrs. (George Barnett David Yocum, from city editor, War- 
ot Washington, it was announced this ren (Pa.) Tribune, to city editor, Potts- 
*fek. Miss (Gordon is a step-daughter (Pa.) Journal. 
of (3en. George Barnett, U. S. M. C. re- - 

r vv t u i,- WITH THE SPECIALS Mn G. Kline, former Peking corres- 
Po™lent of the Tokyo Japan Advertiser ^ L. HOUSER COMPANY, New 
ind the Philadelphia Public Ledger, has York and Chicago, has been ap- 

editor of the Seattle Post-Intelligencer, purchased an Intertype. 

WITH THE SPECIALS 

L. HOUSER COMPANY, New 
York and Chicago, has been ap- 

Wurned to this country after four and pointed national advertising representa- 
» half years in China. 

I Oland D. Russell 
tive of the Hudson (N. Y.) Hudson 

acting sporting Register and the Mechmicsville (N. Y.) 
^or, New York Evening Post, left Hudson VMey Times. 
^turday for a two weeks’ vacation at J, R. Rathbone, who represents the 
hishoTO in St. Joseph. Mo. Ottawa Journal, Halifax Herald, Mon- 

I ^^be Peat, former labor reporter for treat Standard, Vancouver Sun and Lon- 
"* Cleveland Times, has been named edi- don Advertiser, in Toronto, has moved 

the Lakewood (O.) Post. from 95 King street East, to larger quar- 
p Walter Darlington, state editor of the ters at 110 (jhurch street. 
Philadelphia North American, has been Jane J. Martin, advertising woman, 
?Pwnted special r^resentative of the has resigned as Eastern manager of 
f^rtment of Public Welfare of Penn- Carpenter & Co., newspaper representa- 
sylTOnia. tives. 

Henry H. Tinkham. of the editorial - 

j S'S'Sm’S', CHANGES OF OWNERSHIP 
l^umers Power Company, Jackson, XT P. WETTENGELL, publisher of 
**2,"- ^ the Fletcher (Okla.) Herald, has 

Henry H. Hunt has been appointed edi- purchased the plant of the Devnl (Okla.) 
^of the Jackson (Mich.) Saturday Dispatch and moved it to Hastings, to 

by George W. Welsh, publisher. establish the Hastings (Okla.) Helmet. 

Tlie newspaper wKose circulation 

increases steadily? sKould publish 

circulation bolding features suck as 

those provided bj) Frederic J. Hashin 

from Washington, D. C. Make 

up your mind to use them in 1925. 

CHANGES OF OWNERSHIP 
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WRAPS WHAT IN THE FEATURE FIELD 
The Radio Corporation of America 

A true friend is one who can love yoi 
still after borrowing money from yoa- 
New York Telegrctm and Evening Hail 

Mr. A. proved that hush money sola^ 
'THE special committee to study the is offering a series written by various ought to do a nice little business trans- than anv 

“player-writer” problem will report noted fathers and mothers. mining cross-word puzzles to Europe by kmd.- 
Dec. 13 in New York before the execu- ■ wireless.—New Yom iVarid. _____ 
tive committee of the United Sutes Lawn Premier Syndicate, New York, has —;-- Tiwr. » k- 
Tennis Association. 'jogun syndication of a four-column Statistics show that the safest people ^ .seem to tx two Dig problems b^ 
tive committee of the United States Lawn 
Tennis Association. Statistics show that the safest people There .seem to be two big problems b^ 

It is reported that the committee has wedcly cross-word puzzle for Sunday are those who ride in dirigibles and those ‘O™ pwpie toiuy -where to park ad 
framed a rule permitting William Tilden, newspapers, it averages 170 hidden wordis who defraud Government.—Ba//iwiorz where to jump. L/es Uotnes Register, 
who writes for the Ledger Syndicate, both horizontal and vertical squares. Sun. 
Philadelphia, and others to continue to , T.-c 
write tennis articles for newspapers pro- The Gopher News Service has been 
vid^ they do not use their championship organized in St. Paul to 
titles in connection with their writings, weeklies with the 

The sprcial conmittec was assisted by other State Capitol news. 
Senator Wharton Pepper, ^excreux Mil- _ ——*—77 
burn, and Grantland Rice, who conducts *' burn, and Grantland Rice, who conducts Rose of the W orld is tlu: latest story 
the “Sportlight" for the New York Her- by Kathleen Norris to be handlea by the 
aid Tribune Syndicate. McGure Newspaper Syndicate. 

A. C. Ring has resigned as general PARIS CAMERAMEIN ORGANIZE 
manager of the Readers Syndicate, Inc., _ 

New York. _ Victor Console of London Daily Mail 

Howard R. McEwen, middle western President of New Group 

representative of the McClure Newspaper American and British press and cin- 

The Gopher News Service has been It has been discovered that a dollar bill word puzzli 
iirganized in St. Paul to furnish Minne- lasts seven months. Now let the statis- **P^l**.*y '* 
-Ota weeklies with the legislative and tician who worked this out try to prove Times. 
other State Capitol news. < it by practical use.—Louisville Courier- 

- Joumtu. It is a wi 

There can be no doubt that the crim. 
word puzzle enlarges one's vocabuhry 
especially with words under D.—Clet^ 

It is a wise thing to exclude the Euro¬ 
pean criminals from our shores, where# 
is very likely their morals would son If the Treasury Department really is very likely their morals wot 

wants to make silver dollars popular, it be corrupted.—Co/mwiWo Record. 
should insist on their meeting the people -1— 
half way.—New Orleans Times-Pica- The Cleveland Plain Dealer 
yune. breast bone of the goose is unusu 

'iVo- The Cleveland Plain Dealer says th 
breast bone of the goose is unusually thin I 
this season. Well, that’s the goost’i 

been lookout, not ours.—Detroit Free Press. 

Syndicate, will resume his duties Jan. ema photographers in Paris have just 
1, following a sick leave 

One thousand radicals have been lookout, not ours.—Detroit Free Press. 
arrested in France and Mr. Bums wasn’t - 
iviii there!—New York lYorld. History will doubtless give the cross- 

-- word puzzle credit for causing the dis- 
1 hey used to say that skill at billiards covery of the dictionary.—Baltimore Sm 

formed themselves into an association, was a sign of a misspent youth. What 
with the title The Anglo-American Press shall be said of a chaminon cross-word 

Leo N. Kenward, formerly of the Balti- Photographers and News Cinema Asso- puzzler City Star, 
more Sun art department, last week ciation of Pans. .The president of the 11 .. ,1, a 
joined the art staff of NEA, Inc., Cleve¬ 
land 

new organization is Mr. Victor Console, In the old days the word simple meant 
-pedal idiotographer in Paris of the fixdish. Now it is usetl only to make 
London Daily .Mail. Edwin Getlin, of frocks cost more.—Hartford Times. 

The best in the world is none too good 
for our disabled veterans, and maybe that 
is why the Veterans’ Bureau has 27,035 
employes to care for 22,610 soldiers.— 
New York 11'orld. 

. , .., . „ , the International News Reel, is vice- -— 
^ 'Vi 1-1 '.’V • *’ by president, with John A. Chapman, Pa- If your picture -ent by radio is n 

Lowell Thomas which IS lieing rdeased Atlantic Photos, secretary and flattering you can blame it on static, 
through the McGure Newspaper Syndi- treasurer. .\Vu- York lYorld. 
cate and the Chicago Tnhunc Newspa- Members of the Association feel they -- 
^rs Syndicate is being published in more effectively protect their The Carnegie Corporation is seeking 
Scandinavia, Mexico, 1 eru, .Uile and interest as an association than in- advice on how spare time should be spent. 

-__ The general public will doubtless begin 
If your picture -ent by radio is not fo show real enthusiasm for radio plio- 

Argentine. 

tography when it becomes possible to send | 
snapshots direct from the lathing beachei 
—Baltimore Sun. 

Late feminine styles suggest that Evt 
dividually. Dealings with the Prefecture Coming, the more efficient loafer.—Bos- should have taken a bigger bite of tht 
de Police and government authorities ton Transcript. 

Drew Pearson, formcT l^ropean man- will be greatly facilitated. They will 
ager for the U. P. C. News Service, see that each member regularly ex- 
New York, spent last week in Cleveland ercising the profession of news photog¬ 
in the interests of his company. rapher or news cinema operator is prop- 

__ erly protected. Also they will endeavor 
••HiKh nf Historv” ih- new make arrangements so that news \/>- 

apple.—New York World. 

“High Lights of History” the new maxe arrangernenis so inai news 
daily history strip by Mansfield, handled phofoKtaphers visiting the country for a 
by the McClure Newspaper Syndicate, short time get the same treatment as 
New York, has been made a part of the *')cal men. 
school course in Baltimore and Sjmkane. 

_ Unveil Memorial to George Wurts 

Mrs. Florence Riddick Boys, editor and A memorial tablet in honor of the late 
owner of a Women’s Page service, is- George Wurts. for many years the editor 
sued weekly from Plymouth, Ind., recent- of the old Paterson (N. J.) Press and 
ly returned from a few weeks study in associate editor of the Press-Guardian up 
Washington, where she goes several times to the time of his death 18 months ago, 
a year to get in touch with women’s head- was unveiled recently by members of the 
quarters of various national organizations. Pica Club, a newspaper organization of 
Besides her non-political Woman’s Page Passaic County, of which Mr. Wurts 
service, Mrs. Boys is the editor of a was a member, in the Free Public Li- 
“Page of Particular Interest to Women,” brary of Paterson, 
in the National Republican. - ~ 

■ ■ Minneapolis Tribune Frolic 

After uking Babe Ruth, home run king, -More than 300 employes of the Minne- 
on a 9,000 mile tour of the country, apolis (Minn.) Tribune, representing all 
Christy Walsh, head of the newspaper of the newspaper’s departments, attend- 
syndicate In-aring his name, returned to ed the second Tribune party of the sea- 
New York this week. On the tour which son Dec. 4. 
was arranged by Walsh, Ruth played 15 - 
exhibition games. Ruth was met by Minnesota Paper Suspends 
mavor- and committees in everv citv. .. v ^ 

_ The Hanley Falls (Minn.) Press has 
suspended, leaving the town without a 

Mrs. Carolyn Listierge lias taken charge newspaper, because of lack of advertising 
of the department on the training of patronage. 
children, syndicated by International Fea- - 
ture Service, New York, four times a Daily Holds Housewarming 
week, and will begin writing articles for . 
the feature Dec. 29. She is the mother of . -> housewarming for employes and 

ture Service, New \ork. four times a Daily Holds Housewarming 
week, and will begin writing articles for . 
the feature Dec. 29. She is the mother of housewarming for employes and 
three children, and specialized on child their fellies was held at the Scranton 
training in college. (Pa.) Republican plant, Saturday, Dec. 6. 

Speaking about child training, John _ _ 
D. Rockefeller, Jr., contributed an article «Qy 
on that subject this week for the Women’s 
New s Service. Inc., New York, which Ju 

Ben Fn^nklin 
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(Pa.) Republican plant, Saturday, Dec. 6. 

Hatton 
U Now Hovob's 

Dominant Paper 

Circulation over 42,171 Average 

B<X]ght every dsy by more New Hsven 
people thsn buy sny other TWO 
New Haven papers COMBINED. 

Haurn Upgialer 
The t alias Matkewt SpesM Agaasy 

Boston—Now rsA—OoOrolt —CMcosr 

Your True-Cut Cas Ion 

series of typefaces 

is most satisfactory 
says San Francisco Chronicle 

IN writing of their Ludlow, Mr. Perry 
Epstein, Advertising Manager of the San 
Francisco Chronicle writes: 

“Congratulations upon the new typefaces fur¬ 
nished by Ludlow. Your Caslon True-Cut series is 
most satisfactory for all advertising purposes, and I 
am glad it is being added to our Ludlow equipment. 

“My experience is that advertisers are exception¬ 
ally well pleased with the Chronicle’s Ludlow set-ups. 
Printing surely is making marked strides, at this time, 
and it must be a source of satisfaction to all Ludlow 
users to know' that the Ludlow Company is keeping 
in the very front rank of this advance.” 

Ludlow Typograph Co. 
2032 Clybourn Avenue 

San FraneiKO e^ussr' \ r^r\ 
Hearat Bldg. ICAUG World Bldg. 

N cw York 
World Bldg. 

SET IN LUDLOW THUC-CUT CA»LON WITH ITS ITALIC 
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WHAT THEY ARE SAYING 

DIRECTING THE FLOW OF ADVERTISING 
UT OCAL merchanli and retailers can direct flow of advertising into the daily 

Lt newspapers by exerting their inflognce on thf travelling representatives with 

vhom they come into contact and over whom the^ W^t an influence to their own 

•^vantage. If they accrue the full benefits to be derived from the expenditures of 

lbs manufacturer in advertising they will send back word asking more space in 

Iscal papers, which seek those markets permitting an intensive cultivation.”—F. 

Guy Davis, Western Manager, Bureau of Advertising, A.N.P.A. 

ADVERTISING AND DISTRIBUTION 
U ADVERTISING is the lighthouse which helps the consumers find what they 

want when they want it. Fundamentals of salesmanship should be used 

ia advertising copy. Emotion controls desire; desire controls decision; so the ad> 

Tcitising man must make the appeal to the heart, where the emotion is generated. 

Advertising is the long distance telephone from your store to the home of the 

ronsomer, with charges reversed. Advertising is the big factor in distribution. It 

Is a big help, not only to the advertiser, the merchant, but to the buyer, the con- 

lamer.”—W. C. Murden, of the University of Iowa, before Des Moines Advertising 

Qub. 
a * « 

NEWSPAPERS THE UNIVERSITY OF TODAY 
UT'llE newspaper is the University of Today. It is perhaps the most important 

factor in the steady rising of the level of intelligence of America. In 

■illions of instances perhaps, it is the only printed intelligence that our citizens 

(onsalt. One of the most important characteristics of the modern newspaper is its 

tosmnpolitanism. The newspaper is the enemy of provincialism and provincialism 

is a threat against any social organization. The newspaper develops that something 

in (he individual which inspires him to look beyond his own little world and 

teaches him to develop his community on broader lines out of the experience of 

many other communities. You cannot read the modern newspaper and stay inside 

of your own immediate circle mentally.”—Dr. B. M. Rastall, Manager. Californians, 

Inc. 

at Eve 
of the 

3. 
'ork 

WHEN “GOOD-MIXERS” BECOME BORES 
^IVOW, I will try to say a few words on the actual solicitation of advertising. 

As I grow older I frequently become resentful at two things. One is that 

when the party is over at night nobody seems to have sense enough to go home 

And the second is that the salesman feels he must ask me how my golf game is 

before getting to what he has come to see me for. I believe he should come in 

with a little program. I am not objecting to a little gossip, but if a man comes 
in to see me I want to know what he has come in to see me for first. We can take 

ip the social side of it afterward. A salesman needs no apology to come in and 

talk directly of his subject. I am not unsympathetic. I like, so far as possible, to 

maintain those contacts, but I cannot maintain them on a social basis.”—Gilbert 

Kinney, of the J. Walter Thompson Company, Before New York Times Advertising 

Staff. 
.* * * 

THE PLACE OF THE PRESS 
l^'T'UE press has become the eyes and ears of the world, and, to a great extent, 

^ Its voice. It is the substance which puts hnmanitv in contact with all its 
parts. It is the spokesman of the weak and the appeal of the suffering. It tears ns 

away from our selfishness and moves ns to acts of kindness and charity. It is the 

advocate constantly pleading before the bar of public opinion. It holds up for 

review the acts of our officials and of those men in higher places who hsve it in 

their power to advance peace or endanger it.”—Judge J. Fisher, befoi'e Edmonton 

Philosophical Society. 

JOHN A. DICKSON, for the past six 

* years general manager of the Chi¬ 
cago Herald & Examiner, has acquired 

M interest in the Mitchell-Faust Adver- 
tiiing Company has been elected sec¬ 
tary of the concern. No other change 

has been made in the personnel of the 

otffanization. The other officers continue 

« before: Ernest I. Mitchell, president; 
«ul E. Faust, treasurer; C. H. Linn and 
Stanley G. Swanber^t, vice-presidents. 

Mr. Dickson for many years has been 

prominent in the advertising business and 

jy bcCT counsellor on retail and national 
•drertising operations. 

\V. Ayer & Son have announced 
that they will establish a Pacific North- 

branch at Portland, Ore. George 
H Thornley, one of the members of the 

and S. E. Peacock, manager of the 

Francisco branch, visited various 
pties of the Pacific Northwest in mak- 

®R the selection of the new location. 

pany, California Prune and Apricot 
Growers’ Association, California Fruit 

Growers’ Exchange, California Walnut 

Growers’ Association, the All-Year Qub 

of Southern California, California Olive 
.Association, California Lima Bean Grow¬ 

ers’ Association and Gantner & Mattem. 

Edmund L. Judson, for the past year 

in charge of production with Evans & 

Barnhill, Inc, New York advertising 

agency, was this week promoted to space 
buyer. 

G. H. E. Hawkins is new copy and art 
director of the Brandt .Advertising Com¬ 

pany, Chicago. He was formerly with 

Critchfield & Co., Chicago. 

Lasker, head of the Lord & 
Thomas Advertising Agency, arrived in 

Francisco Dec. 7, to confer princi¬ 
pally with the firm’s California clients, 
®ta)ng whom are the Southern Pacific 

y®ropany, Dollar Steamship Lines. Amer- 

itan Tobacco Company, Union Oil Com- 

I. Dorfman has obtained a controlling 

interest in the Kings Advertising .Agency, 
New York. He was formerly advertis¬ 

ing manager of L. W. Sweet, Inc., New 

York. At one time he was with the New 
York office of Lord & Thomas. 

Joseph E. Hanson, advertising man¬ 

ager of L. Bamberger & Son, Newark, 
N. J., department store, has resigned to 

start an advertising agency of his own 

with offices in Newark and New York. 

Permanent 
roads are a 

good investment 
—not an exiwnse 

90 Cent of 
World’s Motor 
Cars on Our 
Highi^ys 

There are 16,000,000 motor vehicles 
in the United States — approximately 
90 per cent oi all in the world. 

This total is being increased at the 
rate of 4,000,000 a year. 

What is the saturation point? 

Ask any one of the 16,000,000 motor¬ 
ists trying to make headway through 
the countless trafiBc jams on some of 
our concrete highways. He will tell 
you, from the standpoint of comfort and 
safety in driving, the saturation point is 
already in sight. 

Not a very encouraging outlook, is it, 
for the man about to buy his first auto¬ 
mobile? 

So you see car owners and prospec¬ 
tive car owners are both interested — 
and have an immediate task confronting 
them. 

. What are you going to do about it? 
Even now you are curtailing the use of 
your car because you do not want to en¬ 
dure the discomfort, inconvenience and 
danger of traveling on congested, nar¬ 
row highways. 

Your highway ofifidals need your sup¬ 
port. They can t do much unless you 
stand squarely behind them. 

To delay building more highways 
wide enough and strong enough to meet 
all the requirements of modern traffic 
will cost you more money than will an 
adequate system of Concrete Roads and 
Streets. 

PORTLAND CEMENT ASSOCIATION 
111 West Washington street 

CHICAGO 

A National Organization to Improve and 
Extend the Uses of Concrete 

OFFICES IN 29 CITIES 
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250 ATTEND DINNER TO 

ROWE STEWART 

Philadelphia Record Executive Feted hy 

Friend*—Movement Launched to 

Bring 1926 A. A. C. W. Meet 

to Quaker City 

Advertising men of Philadephia and 
New York gave a banquet Dec. 9, in the 
Ritz Carlton Hotel, Philadelphia, in 

honor of Rowe 
Stewart, recently 
elected vice-pres¬ 
ident and general 
manager of the 
Philadelphia Rec¬ 
ord. 

A movement 
was set in motion 
at the banquet to 
bring the 1926 A. 
A. C. W. conven¬ 
tion to Philadel¬ 
phia. 

Mr. Stewart’s 
activities in na¬ 
tional advertising 
affairs date back 

to 1914, when he was elected chairman 
of the “On-to-Toronto” Committee of 
the Poor Richard Club to interest ad¬ 
vertising men in the convention of the 
A. A. C. W. held later that year at 
Toronto. 

In 1915 he headed the same committee 
for the “On-to-Cliicago” convention for 
the Associated Clubs. That year they 
brought back the convention for Pliila- 
delphia the following year, 1916. 

In 1916 Mr. Stewart was made chair¬ 
man of the Committee of the Poor 
Richard Club that made the preparations 
for the convention and that later acted 
as hosts for the hundreds of delegates 
from all parts of the world who 
attended. The Poor Richard Club elected 
Mr. Stewart president, an office he held 
for two years, lie was made president 
of the A. A. C. W. 1920-21, and is at 
present serving with past-presidents of 
that organization on the Advisory Com¬ 
mittee to President I-ou E. Holland. 

In addition to the Record, Mr. Stewart 
has been connected at various times with 
the Philadelphia North American, Ne%o 
York Globe, Washington Herald, and the 
Philadelphia Times. For three years, 
from 1910 to 1913 he was in the ad¬ 
vertising agency business with the Tracy- 
Parry-Stewart Company. 

Those who arranged the banquet in 
his honor included; John Clark Sims, 
Jarvis A. Wood, Karl Bloomingdale, 
Howard C. Story, Harry Appleton, C. 
A. Stinson, W. II. H. Neville, P. C. 
Staples, John M. Fogelsanger, and 
Gordon H. Cilley. More than 250 
friends of Mr. Stewart attended, in¬ 
cluding 25 who journeyed to Philadelphia 
from New York for the occasion. 

MARGIN SPACE IS ADVERTISING 

Must Be So Computed in Poctal Rates, 

Is Ruling 

Postmasters have been informed from 
the office of the Postmaster General that 
all marginal space associated with adver¬ 
tising must, hereafter, be computed in 
postal rates as advertising. 

When a page is 50 per cent advertising 
and 50 per cent news the marginal spaces 
must be split in the rate calculation. If 
advertising appears on a page, the back 
of which is blank, the blank page must be 
paid for at the advertising rate. 

The order says: “When a publisher 
follows the method of measuring the 
columns devoted to advertising and to 
matter other than advertising, respec¬ 
tively, the margins should be ignored en¬ 
tirely and only the actual space covered 
by the printed columns taken into con¬ 
sideration. For example, if the printed 
columns are 22 inches long, excluding 
the title and date line, with eight columns 
to the page, making 176 column inches 
to the page, and 88 inches are devoted 
to advertising, such matter would consti¬ 
tute 50 per cent of the page. On this basis 
the portion designated as advertising and 

KOHLSAATS ASHES TO REST 

IN WASHINGTON CATHEDRAL 

^HE nm containing the ashes of 
Herman H. Kohlsaat, Chicago 

newspaper publisher, will he placed 
in the crypt of Washington Cathe¬ 
dral “as an acknowledgment of his 
constructive moral influence as a 
citizen in government and jour¬ 
nalism.” Mr. Kohlsaat died in 
Washington Oct. 17. 

On Nov. 29, the Rt. Rev. James 
E. Freeman, Bishop of Washington, 
made public the following state¬ 
ment issued by Cathedral authori¬ 
ties: 

“In recognition of the public 
• service rendered by private citi¬ 

zens, so conspicuously exemplified 
in the life of Herman H. Kohlsaat, 
whose unselfish counsel was always 
welcomed by those bearing official 
responsibility, and as an acknowl¬ 
edgment of his constructive moral 
influence as a citizen in govern¬ 
ment and journalism, the urn con¬ 
taining the ashes of the late Her¬ 
man H. Kohlsaat will rest perma¬ 
nently in the crypt of the Washing¬ 
ton Cathedral.” 

Woodrow Wilson and several 
Church dignitaries are buried in 
the Cathedral vault, which lies be¬ 
neath the floor of the center aisle 
of that part of the structure known 
as Bethlehem Nativity Chapel. 

that as other than advertising would 
each include its proper proportion of the 
marginal space and date line.” 

Plan $5,000,000 Power Development 

A $5,000,000 development in connec- 
ti«in with the water supply for the paper 
mill of the Backus-Brooks Company of 
Minneapolis, Minn., at Kenora, Ont., re¬ 
quiring employment of 500 men and 
resulting in increasing the output of this 
mill, making it one of the largest in the 
country, has been authorized by the 
Canadian government, according to word 
received in Minncairolis this week. 

Ten-Page Classified Section 

The Rockford (Ill.) Register-Gazette 
carried a ten page classilied section on 
Tuesday, December 9, eight pages of the 
section composed of Christmas Gift Sug¬ 
gestion ads. Practically every large and 
small merchant in the city was repre¬ 
sented. One advertiser ran 75 small ads. 
C. F. Phillips, classified manager, said 
the copy was written and sold in five 
days. 

Printer Repays Editor’s Kindness 

Because he was kind. Charles A. Spil- 
man, editor of the Edwardsville (Ill.) 
Intelligencer, is the beneficiary of an in¬ 
surance policy for $500 of Micheal Bach¬ 
man, 85, a printer, killed Dec. 5, when 
he fell beneath a street car in Marion, 
Ind. Bachman had been a printer for 
65 years, and had w'orked for Spilman 
during the last 25. 

Tribute to Eugene Field and B. L. T. 

Tributes to the memories of Eugene 
Field and Bert Leston Taylor (B. L. T.) 
were paid at a banquet of the Allied 
Arts Association of Chicago at the 
Auditorium Hotel recently. 

In 
Mevf Orleans 

it's 

THE 
ITEM 

N. Y. TIMES ENDOWS U. S. 
BOOK OF BIOGRAPHY 

Gives $500,000 Through Publisher 

Adolph Ochs Toward Preparation 

of Authoritative Biographi¬ 

cal Dictionary 

The Nezv York Times, through action 
of Adolph S. Ochs, publisher, on Decem¬ 
ber 6 advanced $5(X),000 towards publi¬ 
cation of an authoritative dictionary of 
American biography, the American Coun¬ 
cil of Learned Societies Devoted to 
Humanistic Studies announced this week 
in Washington, D. C. 

Consisting of 20 volumes the dictionary 
will record the life histories of 20,000 
illustrious Americans, not including any 
of the living. 

The Times will be neither maker nor 
publisher of the dictionary, and will 
assume no control over its conduct and 
no responsibility for its contents. 

The function of the newspaper, accord¬ 
ing to J. F. Jameson, chairman of the 
management committee representing the 
council, is simply that of making possible 
preparation of the reference book. 

The permanent committee will consist 
of seven members. Those already named 
are J. F. Jameson, chairman; John H. 
Finley, Frederic L. Paxton, Iphigene 
Ochs Sulzebcrger, Carl Van Doren and 
Charles Warren. The seventh member 
will be the editor-in-chief who is to be 
picked by those already on the committee. 

The editorial work will be done in 
Washington because of the advantages 
offered there by the Congressional 
Library. The first volume is expected 
to appear within four years. This will be 
followed by fifteen volumes at the rate of 
three a year. 

STATE AD CLUBS ORGANIZE 

Illinois Groups Elect W. Frank McClure 

President in Chicago 

Chicago, Dec. 9.—Representatives of 
more than fifteen advertising associations 
and clubs throughout the state of Illinois 
met in Chicago, December 8, at the in¬ 
vitation of the Advertising Council of 
the Chicago Association of Commerce 
and effected a state organization of ad¬ 
vertising clubs. W. Frank McClure, 
vice-president of Albert Frank & Co., 
was elected president; S. O. Blair of 
Peoria, vice-president. Miss Minerva J. 
Agur of the Chicago Woman’s Adver¬ 
tising Gub, secretary; and Charles J. 
Scheetz of Joliet, treasurer. 

The purpose of the association is to 
develop lo<^l advertising clubs. 

It was decided to hold an annual con¬ 
vention, the first in Springfield, early in 
April. 

Business Editors to Washington 

The National Conference of Business 
Paper Editors will hold a Washington 
meeting, Dec. 15. Speakers include Gen¬ 
eral Lord, director of the budget, and 
Secretary of Commerce Hoover. 

DAILY’S HOME A UGHTHOUSE 

'^HE new home of the Miami (Fla.) 
Daily News will serve as a light¬ 

house as well as a publication plant 
when completed. Atop the tower of 
the structure, which will rise 285 feet 
above Biscayne Bay, a beacon light 
will be placed visible 50 mile^ away 
and serving to guide both north and 
south bound vessels. The tower will 
be on the Spanish style, a copy of 
the Giralda tower in SevUle, Spain. 
James M. Cox, former governor of 
Ohio and publisher of Ohio newi- 
papers, is owner of the Daily Newt. 

REPORTERS WIN $3,000 
OF MURDER REWARD 

Goldstein and Mulroy Get $1,500 

Apiece for Solving Franks’ Slay¬ 

ing While On Chicago 

Daily News Staff 

Alvin H. Goldstein and James W. Mul¬ 
roy, newspaper reporters, this week re¬ 
ceived $1,500 apiece from the $6,000 r^ 
ward offered for solution of the Rohm 
Franks murder mystery, for which 
Richard A. Loeb and Nathan F. Le<> 
pold Jr., are serving life sentences. Six 
other men shared in the reward. 

Both reporters, at the time of the 
murder were on the staff of the Chicago 
Daily News, with which newspaper 
Mulroy is still affiliated. Goldstein is 
now employed by the St. Louis Post- 
Dispatch. 

In solving the murder mystery the 
reporters developed an angle overlooked 
by the police. They went out to Chicago 
University and obtained typewritten class 
notes prepared by Leopold and Loeb 
months before. They compared these 
with the typewritten ransom letter sent 
to the slain boy’s father. The typing was 
identical. Confronted with this evidence 
a confession was soon obtained. 

For their work Goldstein and Mulroy 
each received a $100 check and a com¬ 
mendatory letter from Victor F. Larson, 
publisher of the Daily News. 

The beneficiaries in the $6,000 reward 
were selected from 102 persons involved 
in the case. Jacob Franks, the slain 
boy’s father, offered $5,000 reward and 
Police Chief Collins $1,0(X) more. Polic^ 
men and public officials were eliminated 
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Norwegian Newsprint 
Prompt shipments inquiries solicited 

NORWEGIAN PAPER MILLS AGENCY, INC. 

33 West 42nd Street New York City 

Telephone Penn. 7443 



r\QFC U1Q the speed of an octuple press. They came slogans. W'ithin 20 minutes to an hour’s 
from his lips all folded, ready for delivery, time, I convince and sell him, charging 
I wore out pencils trying to keep up $100 for one, $200 for 20, or $1,000 for 
with him. 100 lines. 

A crowd began to gather. We were “.Anyone could do the same thing. /The 
in the gorgeous lounge of the Advertis- average person fails in not practicing 
ing Club of New York. Those who edged continually as I do, making up rhymes 
closer and closer to the slogan vendor and slogans about everything I see at all 
were men trained in superlatives. times. 

G. Herb Palin was displaying the bait “And, of course,” he added, “no one 
with which he had landed the largest ad- else has this,’ and he patted a big album, 
vertisers of the nation. He was giving which contained, he said, 1,000 testi- 

of the A. A. C. W. to be held next May proof of his “remembrance value.” menials from the nation’s biggest adver- 
at Houston, Tex: Slogan after slogan tripped from his tisers. 

“ ‘No advertising man should fail to tongue. They danced out like maidens “Last week,” he reminisced, “I came 
hit the great Southwestern Trail.’ bound to a May party. They roared out, to New York from Los Angeles. On the 

“ ‘Houston, Texas, U. S. A., Be There like steamboat sirens. They boomed out way, I stopped off at Chicago. Riding 
on the Tenth of May.’ like organ notes. in a taxi, I passed the office of a radio 

“There,” he interrupted himself, “that And he ended it all by giving his rates, manufacturer called the Operadio Cor- 
last one’s the best. See, it gives the “ ‘Isn’t he wonderful ?’ ” asked one of poration. 
__ the advertising men from the crowd when “Immediately Operadio slogans l^gan 
ja^^BUMjllpl^^HIIIIIIIOlIBHlBIBE the show ended. to buzz about in my head. I motioned 

This man was once a reporter, even the driver to stop, jumped from the taxi, 
as you and 1. and rushed into the office. 

On the staff of the New York World “Within 30 minutes, I had sold a 
from 1902 to 1903, he was writing news, slogan, receiving a $195 radio machine 
but was handicapped because he couldn’t in payment. 
remember dates. One day, he stumbled “I went to the station and caught the 

^ across that ancient rhyme of the months. New York train. In the same sleeping 
‘ “By Golly,” he said to himself, “that’s car with me were the presidents of the 

G. HERB PALIN, SLOGANEER 
STUFF” WHILE THOUSANE 

|500 Every Hour Flows In to Show His Magic Power- 

“Remembrance Value” Is the Way to Make 

Your Advertising Pay 

0. HERB FALIM, GRAND MARSHAL OF LEXICONS 

busy most of the time. I now write 
slogans for 700 of the largest firms in the 
United States and Canada. 

“1 am G. Herb Palin, without a compet¬ 
itor on earth.” 

Mr. Palin, by way of aside to those 
few who may never have heard of him, is 
the record breaking sloganeer of the cent¬ 
ury—the chap who teases the advertise¬ 
ment reader by saying: 

“Everyone who buys a car should know 
what Timken Roller Bearings Are.” 

Lures Pierce Arrow purchasers declar¬ 
ing: 

“Pride of its Makers Makes You 
Proud in Possession.” 

And proclaims that Dunlap tires are: 
“Built on Honor to Honor Its Build¬ 

ers.” 
A man who writes a slogan a minute 

ind collects immediately. And he is 
proudest to call himself an advertising 
man. honorary or life member of 36 A. A. 
U W. clubs, and poet laureate of the 
Pucific Coast Advertising Qubs. 

He doesn’t mind confiding, however, 
diat he is the fellow responsible for the 
slogan “heard ’round the world”—“Safe- 
^ First.” 

“My kingdom for your secret,” I cried. 
. Fortunately, he gave it to me for noth- 
mg, which was about the same thing. 

“It is so simple,” he said. 
‘The straight line, you may know, is 
™ shortest distance between two joints. 
^ shortest line, in other words, is the 
shortest distance between the advertiser 
ind the consumer. 
“To write copy that sells, all one need 
do is to tell the story in the best and few¬ 
est possible words, plus a remembrance 
™ue. That’s what I tell my clientele. 
Anyone else may do the same thing. 

T get my remembrance value by rhyme 
*nd alliteration. The word's greatest aid 
to memory is rhyme. Alliteration is next 
uest. 

In other words crystallize your sales- 
■anship. 

Here’s some examples for you, slogans, 
*TOen for the international convention 

The Times-Dispatch, Richmond, Virginia 
has just moved into its new building and Publishers visiting that plant 
will find a battery of 

Two Scott “Multi-Unit” Octuple Presses 

consisting of eight four page wide Units and Four Heavy Duty Folders. 

The Norfolk, Virginia, Ledger-Dispatch, Norfolk, Virginia 
are also operating a battery of Scott “ Multi-Unit ” Octuple Presses with 
Central Heavy Duty 64-page Folders. 

We Also Build **Streiglit>Unit** Newspaper Presses 

SCO'TT PRESSES 
NEVER 

MISS THE MAIL 

WALTER SCOTT & CO, 
PLAINFIELD, NEW JERSEY, U. S. A. 

NEW YORK 1457 Broadway, at 42nd Street CHICAGO 1441 Monadnock Block 
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CITRUS BODY REPORTS 
ON BIG AD DRIVE 

California Fruit Growers Exchange 

Tells How Sunkist Advertising was 

Conducted—Spends Less Than 

One Cent Per Person for Selling 

How “Sunkist” was made a household 
word in the United States by advertis¬ 
ing is told in a report of the advertising 
department of the California Fruit 
Growers’ Exchange made public this 
week. 

“The market for oranges and lemons 
is people, and it is the purpose of the 
Exchange advertising plan to seek out 
the merits and many uses of citrus fruits 
and keep these facts continuously and 
effectively before as many people as pos¬ 
sible,” the report states. 

“To accomplish this with any con¬ 
siderable percentage of the 120 million 
people who comprise the American mar¬ 
ket, requires a comprehensive program. 
.Although its advertising investments are 
large in the aggregate, the Exchange ex¬ 
pends less than one cent per person an¬ 
nually to get its selling messages before 
the consuming public. 

“These messages during the past sea¬ 
son were broadcast principally through 
53 million Sunkist full-color pages in 
magazines with national circulation and 
175 million advertising insertions in the 
daily newspapers throughout the United 
States and Canada. Supplementing this 
major effort, posters, farm papers, trade 
papers and thousands of window displays 
were employed in an endeavor to acquaint 
every one with sound reasons for his 
greater use of oranges and lemons. 

“The advertising activities of the Ex¬ 
change are synchronized as closely as 
possible with the selling program. When 
the merchandising problem presented by 
the exce.ss of small sized oranges became 
apparent, the newspaper advertising cam¬ 
paign was completely rewritten to em¬ 
phasize the quality of these small oranges, 
the attractive values offered and the par¬ 
ticular uses to which small sizes are 
adapted. The advertising and merchan¬ 
dising support was of material assistance 
in the handling of this extreme size sit¬ 
uation. 

“While the principal objective of Ex¬ 
change advertising is now, as it was in 
the first campaign 17 years ago. to in¬ 
crease the total consumption of citrus 
fruit without particular regard to source 
or brand, emphasis is laid on the ad¬ 
vantages of the California fruit, par¬ 
ticularly the Exchange ‘Sunkist’ and 
‘Red Bair trade-marked brands. Ad¬ 
vertising and dealer service work have 
assisted in the substantial progress made 
by the recently established ‘Red Ball’ 
brand in the southern territory, where 
if is principally sold.” 

MERGER IN MODESTO 

New* Buy* Herald—Will Print Both 

Paper* from New Plant 

(Hy Telegraph, to Editor & Publisher) 

Modesto, Cal., Dec. 8.—E. L. Sherman, 
publisher of the Evening News, has pur¬ 
chased the Morning Herald. The Herald 
will be maintained as a morning paper 

Editor & Publisher for December 13, 1924 

and the news as an evening paper. 
H. E. Conway, city editor of the Evening 

News, has been advanced to editor of the 
News, while Dan. L. Beebe, who has 
been news editor of the News has been 
made editor of the Herald. H. P. Walls, 
present business manager of the Evening 
News, will be business manager for 
both. 

Both plants will be moved about Jan. 
1, into a new $50,000 building now being 
erected by the News. The Evening News 
will continue its full U. P. leased wire 
while the A. P. leased wire will be in 
operation for the Herald. 

The new building being built to house 
the newspaper’s plant will have a floor 
area of 14.000 square feet. Every mod¬ 
ern convenience is being installed. 

League Prote*t* on Church Ad 

SHIPPING BOARD AD 
POUCIES PROBED 

Hou*e Committee Seeking to Determine 

Whether Favoritism Wa* Used in 

Letting Contracts—E. L. 

Davis, Chairman 

Newspaper editors, he asserted, wen 
interested in selling their papers and not 
passenger tickets on the Lmathan, and 
he pointed out that an accident to the 
vessel, even if minor, would be news, 
whereas a similar accident to another ship 
probably would not receive so much at¬ 
tention. 

English newspapers, however, Mr. Bor- 
ing said, had a different attitude and fre¬ 
quently accidents to British ships were 
“.soft pedaled” by the English press. 

Representative E. L. Davis, Democrat, 
of Tennessee, heads the House commit¬ 
tee. 

L.'se of Episcopal without Protestant 
preceding it i« newspaper classified re¬ 
ligious advertisements is “erroneous, mis¬ 
leading, and illegal,” according to the 
National Church League, in an open 
letter of protest to the New York Times 
made public recently. .Attention was 
called to the fact that the only constitu¬ 
tional and legal title is “The Protestant 
Episcopal Church in the United States 
of America." In classified advertising 
the full title can be limited only to 
“Protestant Episcopal.” 

Whether or not favoritism was shown 
in advertising contracts let by the United 
States Emergency Fleet Corporation is 
being probed in Washington by the House 
Special committee investigating the Ship¬ 
ping Board. The hearing is expected to 
end before the end of the month, when a 
report will be made. 

James M. Boring, advertising manager 
of the corporation, testifying Dec. 8, de- _ 
nied emphatically the contracts were let ww -wm 
only to friends. XjtrXf jT t 

He told the committee he “took no 
stock” in the story that an attempt was 
being made to “injure” the name of the 
Leviathan through imfounded newspaper 
articles. 

He said the Leviathan was the most 
widely advertised ship in the world and, 
therefore, anything about the vessel was 
“news” and that frequently what was 
“good news” in one sense was “bad news” 
for the ship. 

Ben Fn^nklin 

THRIFI^ALE 
TRADE maw 

See page 17 

2,000 Billboards Banned from Park 

Nearly 2,000 billboards and signs have 
been removed from the Adirondack Park 
in Northern New York this season as a 
result of the law passed at the last legis¬ 
lature prohibiting signboards within the 
limits of the park. The work has been 
done by the Conservation Commission 
through the forest rangers and property 
owners. 

Former Reporter Now Playwright 

Dana Burnet, a former newspaper re- 
jKjrter, has written a play called “The 
Habitual Husband,” which is scheduled 
for first production in New York about 
Dec. 20. Burnet was on the staff of the 
New York Sun from 1911 to 1918. He 
is the author of a volume of poems and 
“The Shining Adventure,” and a novel, 
both written while he was reporting for 
the Sun. 

Daily Advertises Advertising 

The Omaha (Neb.) World-Herald’s 
service department has prepared for 
syndication to newspapers a series of 12 
full page advertisements to interest 
readers in advertising. Henry Doorly, 
business manager, is in charge. The 
copy, cleverly prepared, aims to accom¬ 
plish for display advertising, what the 
World-Herald has done before in the 
classified field. 

When Ephraim Crosby made a clearing far out on Valley 
Road and built his house, he had no neighbors. He lived 
an independent life, producing on the farm practically all that 
hi? family ate and wore. Emergencies—sickness and fire and 
protection of his homestead from prowlers—he met for himself. 
Later he had neighbors, one five and another eight miles away. 
Sometimes he helped them with their planting and harvesting, 
and they helped him in turn. Produce was marketed in the 
town, twenty miles along the cart-road. 

San Francisco Veteran Retired 

W. F. Bogart, financial manager of the 
San Francisco Examiner, has been re¬ 
tired after a continuous service of nearly 
45 years. He joined the Examiner when 
it was purchased by Senator George 
Hearst, father of William Randolph 
Hear St. 

Today Ephraim Crosby’s grandchildren still live in the 
homestead, farming its many acres. The next house is a good 
mile away. But the Crosbys of today are not Isolated. They 
neighbor with a nation. They buy and sell in the far city 
as well as in the county-seat. They have at their call the 
assistance and services of men in Chicago or New York, as 
well as men on the next farm. 

INTERTYPE 
Standardized and interchangeable typesetting machines 

for all composition, from S-point text up to full width 

36-point bold, and 60-point bold condensed, on slugs up 

to 42 ems wide. See our full page next week. 

INTERTYPE CORPORATION 
General Offices: 805 Terminal Building Brooklyn, N. Y. 

Stretching from the Crosbys’ farm living-room are telephone 
wires that lead to every part of the nation. TTiough they live 
in the distant countryside, the Crosbys enjoy the benefits of 
national telephone service as wholly as does the city dweller. 
The plan and organization of the Bell System has extended 
the facilities of the telephone to all types of people. By pro¬ 
ducing a telephone service superior to any in the world at a 
cost within the reach of all to pay, the Bell System has made 
America a nation of neighbors. 

American Telephone and Telegraph Company 

And Associated Companies 

BELL SYSTEM 
One Policy, One Syatem, Univeraal Service 
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“Diy News Must Go,” Trade Paper 

Editors Told—Declare Advertiser 

PufFs and Blurbs Dilute 

Reader Interest 

Business papers which print puffs and 
Idurbs for advertisers are diluting the 

interest of their editorial columns and 
impairing their efficiency as advertising 

mriiunis, was the consensus of opinion 

at a "Truth” party held by the New York 

Editorial Conference of the Associated 
Busmess Papers, Inc., at a luncheon at 

iie .\stor Hotel, Friday, Dec. 5. 

A three-cornered discussion was held 

n which the business paper viewpoint was 

apressed by Frank C. Wight, editor of 
zn"mecring Neii's-Rccord, the agency 

tiewpoint by M. L. Wilson, vice-president 
of the Blackman Company, Inc., and the 

ivertiM: s attitude by P. C. Gunion of 
he Hyatt Roller Bearing Company. 

Mr. Wight said that what editors de¬ 

sire most from agencies and advertisers 

IS an appreciation of the editorial view¬ 

point of news, which should automatically 
eliminate the demand for "puffs.” 

.Mr. \\ ilson, speaking for the agencies, 

isked that trade papers be made so bright 
and interesting they would not be laid 

aside unopen^ by subscribers. “Too 

technical and too dry" was his criticism 

of business papers. 
“The man who reads the Saturday 

Evtning Post with enjoyment does not 

become a ponderous, dull fellow when he 

turns to read his trade paper," he said. 
Editors should keep this in mind in pre¬ 

paring copy. Dry news must go. 

“AH groups of publishers will see the 
necessity of strengthersing their editorial 

departments. Advertisers follow readers 

ind readers follow interesting reading. 

.\gencies are becoming less interested in 

otal circulation, and more interested in 

jualitative circulation.” 

More comprehensive, interesting ed¬ 

itorial matter was asked of business paper 
publishers by P. C. Gunion, who, al¬ 

lhough not able to be present prepared 

1 paper which was read at the luncheon, 

[iving the attitude of the advertiser. * 

“Editorial quality rather than circula- 

ion is influencing buyers of space. Fili¬ 

ng trade papers with handouts puffing 

idvertisers makes them uninteresting to 

be reader, and therefore of little value 
'' the advertiser." 

Mr. Gunion scored special editions, de- 

ariiig they were usually too large to be 

ead, vitiating the value of the adver- 
I'ing carried. 

llAILY BACKS NATL SPELLING BEE 

any 

iouiiville Courier-Journal Evolve* Plan 

for Picking U. S. Champion 

The Louisville Courier-Journal, as a 
promotion project, has launched a Na- 

iinna! Spelling Bee, and invited news- 

>3pers in the chief cities of the country 

® aid in the plan. It is claimed to be 
he first national spelling bee ever at- 
empted by a newspaper. 

City champions are to be selected by 
he various newspapers, the winners to 

e W to Washington to compete for the 
atinnal championship. }. A. Humphreys, 

G of the Courier-journal staff, is na- 
ona^l dirKtor of the contest. 

The prizes will be well above $2,000. 
he lyize list will increase as the num- 

ef of participating i«pers grows. The 

France fee charged in each city is cal- 
^aucl to cover only cost of manage- 

eot and organization and the prize list, 

generous percentage of the receipts 

-1'matically going into the prize list 

national bee,” said Mr. Hum- 
■e^s, “is. we believe, a newspaper pro- 

ti n stunt of the widest significance. 

plan that I have seen effects 
n^K-up’ with so great a percentage 

the city’s population. Not only are 
schof)] children taken in, but we find 

1 or more eager, to get 
the fun, as the children. For this 

^'on our plans have l)ecn made so com¬ 

prehensive that ministers, lawyers, doc¬ 

tors, parent-teacher bodies, luncheon 

clubs, alumni organizations, commercial 

and religious bodies are eutered.” 

NEW QUEBEC PAPER COMPANY 

Quebec Paper Mills, Inc., Organized 

With Capitalization of $13,500,000 

The Quebec Paper Mills, Ltd., was in¬ 

corporated last week by provincial letters 
patent with a capitalization of $13,500,000. 

I rank Clarke, of the Gulf Pulp and Pa¬ 

per Company, and also acting president 

for the Kothermere interests, heads the 

new comp.my, the promoters also includ¬ 

ing several attorneys of Montreal. The 

head office will be in Queljec. 

Transfer to the new company of 2,000 

square miles of pulpwood along the Mani- 

couagan River was effected on Saturday. 

These limits had been leased in Novem¬ 

ber, 1923, by the province, and the trans¬ 

fer is preliminary to the construction by 

the Rothermere interests of new pulp and 

paper mills within a few miles of Que- 

l)ec, since a clause of the least provided 

that the successful bidder must erect a 

mill within eight miles of one of the 18 

cities of the Province. The object of this 
proviso was to give work to residents 

of cities and relieve unemployment. It is 

generally believed that the new mill will 
be near Quebec, and Sillery and St. Ro¬ 

muald are mentioned as a likely choice. 

To meet the requirements work must be 

started in April at the latest. A short 
distance from the proposed sites the St. 

Regis Pulp and Paper Company has pur¬ 

chased land for a mill. 

"SPECIAL DEAL” OFFERS 

SPEED SALES 

{Continued from page 16) 

uct is marketed can be changed to advan¬ 

tage. Right now a number of manufac¬ 

turers are furnishing special holly boxes 

and Christmas cards for products from 
fountain pens to hosiery. A tea im¬ 

porter offers tea in little bags, each bag 

sufficient for four cups. This makes a 

new angle of approach to dealers and 
consumers. 

Kindly Old Aunt Jemima has been ad¬ 

vertised extensively. Sales are large. 

Yet the Aunt Jemima Company of St. 
Joseph, Mo., is finding a new appeal es¬ 

pecially appropriate for the season before 

Christmas by offering the Aunt Jemima 

family of rag dolls. Auntie herself. Uncle 

Mose, Little Diana and Little Wade, 12 

to 15 inches high, for tearing a top from 

a package of the pancake flour or pre¬ 

pared buckwheat flour. The dolls are 

sent all ready to cut out and stuff, provid¬ 

ing 25c accompanies the package top. 

The newspaper copy is keyed. A window 

strip and store card are furnished the 

dealer, who is kept posted on what is 
doing. 

In a short-time drive for sales awhile 

ago the Durham-Duplex Razor Company 

offered a 50c package of blades free with 

every purchase of a razor and 50c worth 

of blades for a dollar. By juggling the 

hand lettering on the title of the copy, 

“Men of -!” the copy was local¬ 

ized. 

The. Gem Safety Razor Corporation 

this fall for $1 is offering free a cigar¬ 

ette case with a Gem razor and backing 

this with substantial advertising. 

Every day a new idea is l)eing created. 

Some work; some don’t. But there are 

times when a specially planned “deal” 

to the public gives the needed punch to 
an otherwise colorless campaign. 

Umpires Again File Suits 

Gerald W. Hayes and Ed O. Gaffney, 
baseball umpires in the Western League, 

have filed two libel suits against the 

Oklahoma City (Okla.) Times, asking 

$1,000 in each case, for statements in 

stories which commented adversely on 

decisions made by them in Oklahoma City 

games. Suits filed by the umpires some 

months ago against the Oklahoma Pub¬ 
lishing Company, publisher of the Times, 

were dismissed. 

^vnilllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllH^^ 

I When Things Go Wrong! | 
= In spite of best intentions anti endeavors things will go S 
S wrong. So it is with stereotype mats as with any other = 
~ supplies or equipment. S 

= P>ut when things do go wrong must you wait until your S 
= dealer gets his next shipment; or until he has had time to 
= communicate with a factory or some other dealer some- 
= where—you know not where? 

S The l)eauty of using Certified Dry Mats is that we are 
= here, the mats are made here at home; there is no need to 
— wait for the next shipment! I f things should go wrong 
S they can be righted in a jiffy. 

— Remember that your stereotyjx; problem is with you 
— every day of the year. Then why not tie up with the dry 
S mat that you can depend upon day in and day out the year 
= ’round. 

Know your source of supply! Insist upon having 
American-made Certified cold process dry mats and you 
can forget your stereotype mat troubles. 

Samples of Certifieds cost you nothing, and you incur no 
obligation whatsoever. Just let us know how much 
shrinkage you require and what equipment you employ, 
particularly your casting box, so that we can send you 
the Certified mat best suited for your requirements. 

CFRTIFIED DRY MAT CORPORATION 
340 Madiion Ave. New York, N. Y. ^ ^ 

“Made in America to Insure 

Quality and Service” 
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THE POTTSVILLE REPUBLICAN 
Net paid A. B. C. Circulation* Guaranteed—12,589 copies 
per day. 

POTTSVILLE MORNING PAPER 
Net Paid A. B. C. Circulation* Guaranteed—3,354 copies 
per day. 
Covering Pottsville and Schuylkill Counties—the great¬ 
est coal region in the world—with a diversity of indus¬ 
trial interests absolutely second to none in any busy city 
on this Continent of 25,000 population. The center of a 
market area embracing more than 100,000 people within 
a six mile radius of the city of Pottsville, 
Here the Reading and the Pennsylvania Railroads have 
busy shops, active train dispatching points, splendid pas¬ 
senger service, and with the Lehigh Valley, Jersey Cen¬ 
tral, Lehigh & New England, Delaware & Hudson, Lack¬ 
awanna and other nearby railroad traffic connections gpve 
the Pottsville section unsurpassed freight and passenger 
railroad facilities. 
Pottsville and Schuylkill Counties have nine daily newspapers—a situation that 
does not exist the world over—and of these papers the Pottsville Morning 
Paper and the Evening Republican easily lead the procession with more hma 
fide net paid circulation than all the others combined. 

The Only Two A. B. C. Papers in the Entire Section 

COVER RICH POTTSVILLE FIELD COMPLETELY 

By Using the 

POTTSVILLE MORNING PAPER 
and 

POTTSVILLE EVENING REPUBLICAN 
In Combination 

J. H. ZERBEY, Editor and Proprietor 

HAMILTON-DE LISSER 

2S W. 43rd St., New York 127 N. Dearborn St., Chicago 
Advertiskic Repreaentmtives 

•A.B.C. Publishers’ Statement for 3 months ending Sept. 30, 1924 
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N. Y. EVENING POST PLANS 
NEW BUILDING 

NEW UNION CHIEF ELECTED count of L. T. Fiver, Inc., American dis- Charles W. Hoyt Coinpcny, 116 West Ijdl 
tributora for L. T. Fiver, of Faris. perfumer. street. New Ycrk. Again placing orders ? * 

- • L u n. I. XT ar- L- newspapers in various sections for the Ives M-' 

W. T. N.« Y.rl, N.m.a I. S. 
F II PMaiiloni' Company, glove makers, are being dis- H. W. Kastor A Sons, 14 E^st Jack-. 

(X rresioeni tributed to the several papers in Chicago. boulevard, Chicago. List on the Vinia-ii 

Winfield T. Keegan, New York George L Dyer Comimny, 42 Btoadway, New Candy Company, Chicago, now being ^rcrar. 
'JtprontvrxTc’ I Ininn Nn 1 wac plorteri Yorlt- Placing copy with newspapers in se- John S. Kfcg Company, Newman-Stem B. 
^lereoiy^rs '^nion i\0. l, was eiecicu sections f(,r the Lionel Corp., Toys, New ir.g, Oeveland. Again placing copy with 
president of the International Stereo- York. papers in selected sections for the Lion K- 
typers and Engravers Union, according George W. Edwards & Company, 328 Chestnut ‘‘"5 Company, “Ace” knitted caps, Oen 

Site Purchased at 71-75 West Street 

in Downtown Financial District— 

12 to IS-Story Home 

Contemplated 

& E. U. President 

Winfield T. Keegan, New York 

H. W. Kastor A Sons, 14 Elast Jack 
boulevard, Chicago. List on the Villia^ 

• aw a.w • awaaa^, . e .% r j. 1 C*a- ICLICU lUF UJC I^IUIICI XUVS, X^CW IlSR, 4. ICVCistllU. Will 
Cont^mnlafof) president of the International otereo- York. papers in selected sections for the Uoi 
v-oniempiaiea typers and Engravers Union, according George W. Edwards A Company, 328 Chestnut ‘‘"I' Company, “Ace” knitted caps, 
- to results of the biennial referendum street, Philadelphia. Reiwrtcd will place account 

Cyrus H K Curtis has purchased vote reported this week. He is to serve ”■ C. Krumm & Sms. macaroni. Lenwn 4 Mit^dl, Inc, 17 ^st 4.=;th 
XX iv. v^uiiia ileta puiciia:)cu r t i ^r\nz F>^n A rrnnmnv 5U4 Ktrmer New York. Will handle the 1925 camiaur 

property in the New York downtown two years ^oin Jan. 1, 192d. Chica^ Uenorted nlacir^'orders with news’ 1*1“' Jay Com Piasters and surgical property in the Wew York downtown two years iroin jan. i, - Keported plac.^ orders with news- Pln' -Jay Corn Plasters and surgical ire., 
financial district, and this week an- Ihomas r. Keynolds, Umaha txNeb.J papers in various sectims for the Woodstock '"s' advertising for Bauer & Black. 
llOUnced plans for building a modern Stereotypers’ Union No. 34, and present Typewriter Cenipany, Chicago. Thomas F, Logan, Inc., 680 5th avenue, 
new newspaper plant for his Nezu York international president, was elected vice- Erwin, Wasey A Company, 23 West 43rd York. Reported renewing some newspaper cm 

E^e.i.,pZ. V purchase >„d con- pi-esto,. a| his own roqn.st he was JS?;, S,nil: 
struction plans were necessitated in order not nominated for re-election to the ^es- ,0^ the ^-^^luni Cereal Company, George H. Mayr Company, 224 W. iL:- 
to “make ladequate provision for the idency. Charles A. Sumner, Kansas City, “ivst Brand Chocolates,” New York. street, Chicago. Placing advertising direct 

Post’s recent advertising and circulation was re-elected secretary-treasurer. Evans A BamhQl, Inc,, 247 Park avenue. Midland Advertising Agency, 312 Dixie Ter 
«*vi>an>iinn ” he rlerlareri New York. Placing holiday copy with news- minal, Cincinnati. Has .secured the accoaa 

* ■ lapers in various sections for the Ingerscll of the Kodel Mfg. Company, Cincinnati. 
Tw site, now covered by a CTOUP Press to Use Sweden’s Radio Watch Comrany, New York. Byron G. Moon Company, Proctor Bulir; 

of old buildings, is known as 71-75 West rress Charles Daniel Frey, 30 North Michigan ave- Trey. Renewing seme newspaper cmtracu :? 
Street running through to 108-116 Wash- Facilities of the Swedish government’s ”''e. Chicago. New i lacing the account of S. the Hope Knitting Company, Cohoes, N. Y. 

Mirhigin for the I'osiuni Cereal Company, George H. Mayr Company, 224 W. IL:- 
“IVst Brand Chocolates,” New York. street, Chicago. Placing advertising direct 

Evans A BamhQl, Inc., 247 Park avenue. Midland Advertising Agency, 312 Dixie Ter 
New York. Placing holiday copy with news- minal, Cincinnati. Has .secured the accomt 
lapers in various sections for the Ingerscll of the Kodel Mfg. Company, Cincinnati. 
Watch Comrariy, New York. r. Mno. rninn»iir. Pr«v-fr.r latch Comraiiy, New York. Byron G. Moon Company, Proctor 6u 

Charles Daniel Frey, 30 North Michigan ave- Trey. Renewing some newspaper contracts i 
Street running through to 108-116 Wash- Facilities of the Swedish government’s ”''e. Chicago. New i lacing the account of S. the Hope Knitting Company, Cohoes, N. Y. 

high-pow^d wi,ekss station at 
southerly block front on Carlisle street, Varberg, will be extended to the press is quite por.sihle that newspaper space will be Mfg. Company, "Ptdrick Piston Rinn," 
between these two thoroughfares. The shortly, it was announced this week, included in the 1925 campaign. Philadelphia. 

street frontages are respectively 133 feet Commercial service started on Tuesday. Charles C Green Agency, 4S0 4th avenue, Potts-TumbuU Advertising Agency, 6 
on West street, 123.4 on Washington The station cost $1,350,000. Two high- York. Reprrted to be handling account Michigan avenue, Chicago. Contracts are; 

street ,„d 180.2 (m on Orrlisle street fre,„ency alternators with which it. is it m. itreeh 
The building at 108 Washington stree ^ui^pM and all the machinery, costing Bo“ RetiJ^Snm tondle kccount”f w7ds- Neb. 
was acquired from the Street $510,000 were bought m America. worth, Howfand & Company, Bay State Paints Stack Advertising Agency, 29 East Madin 
Journal and the balance of the site from _ and Varnishes, after January 1, 1925. street, Chicago. Copy is being sent out to i 

the Russell Estate. , . , . Gundlach Advertising Company, 400 North 
Possession will he taken hv the New Display Window for Advertisers Michigan avenue, Chicago. An advertising and . „ 
ros^ssion will oe taken Dy ine mew . . _ sales campaign m the south and in some of the Street * Finney, 40 West 40th stTOt, N-- 

York livening Fost on Jan. When the The Promotion & Service Department more important points of the north and east is York. Now handling account of ( animeyf: 

_• j r xu fj/ n Ox X r s iloston. Keported will handle account ot Wads* 
was acquired from the Wall^ Street $510,000 were bought m America. worth, Ho»raiid & Company, Bay State Paints Stack Advnrtlsing Agency, 29 East Madin 
Journal and the balance of the site from _ and Varnishes, after January 1, 1925. street, Chicago. Copy is being sent out to ; 

the Russell Estate. , . , . GundUch Advertising Company, 400 North 
Possession will he taken hv the New Display Window for Advertisers Michigan avenue, Chicago. An advertising and . „ 
ros^ssion will oe taken Dy ine mew . . _ sales campaign m the south and in some of the Street * Finney, 40 West 40th stTOt, N-- 

York livening Fost on Jan. When the The Promotion & Service Department more important points of the north and east is York. Now handling account of ( animeyf: 
leases expire, about March 1, 1925, a of the (Va.) Times and World- San-I^tach Brush Com- retailer ww 

w “,°7 ".'PT "“Sts' tas »"/trycted a Urg. display SiHS t*. c A,wa.>,d * 
ereciea on me west street trontage. ine window m the front of the business office also going out tr a general list 01 papers on the tising council for the Central Tourist Bure; 
future home of the Mechanical depart- for the use of advertisers in these news- T>esicl-Wcmnier Company, Lima, O. A«hrville. 
ment of the Evening Post will be the papers. Hertz-Hadicy Company, 646 North Michifpm United States Advertising Corporatha, ! 
Washington street frontage. Construe- avenue, Chicago. Oklahoma papers are receiving North Michigan avenue, Chicago. A gene; 
tifin Hctailc aro nniw hpt’ncr wnrlcpH niit and - Sealey Mattress Company, Sugar- list of pai-ers is receiving copy sent out . 
non aeiaiis are now Deing worked out ^ , land, Tex. the Wiliys-Overland Company, Toledo. 0. 
Will be annuounced shortly. The broker National Commission to Meet will be annuounced shortly. The broker 
in the transaction was the Charles F. 
Noyes Company. Preparations are under way for the an- 

T^Bn r * Martin -.r.Vo nt-ocidorit Bual convcntion of the National Advertis- 
S. to » J. ^ held in ^.>n. 

following announcement regarding the McClure, president, is m 
purchase: ‘charge. 

“We have selected this site after a 
careful survey of the down-town district 
because we believe it is admirably suited 
for our purpose. It’s proximity to the 
Stock Exchange and the Curb Market, 

TIPS TO AD MANAGERS 

Bellamy-Neff Company, 120 West 42nd street, 

Church Ads 

at Christmas 
Its unexcelled transit facilities, its poten- York. Placing < rders with some newspaper 
tialities as regards light and air, over- that U having rotogravure sections for the 
looking the North River, and its general Seatown Novelty Ctmitany, New York, “Little 

accessibility have all combined to create j’ .'T' . "‘J!‘ - t- y. ,, 
_ I_x* -. 1-1 1 xui X Brandt Advertism* Company, 5 South Dear- 
Z location peculairly adaptable to our street, < hicaeo. keportt-l to have secured 
needs. The recent growth of the New the following accounts: North Shore Foed Prod- 
York Evening Post in advertising and t'Cts Cempany. North Shore CoHage Cheese, 

circulation has made necessary the build¬ 
ing of a more modern plant in which 

Chicago; Hough Shade Corp., Vudor Shades, 
Janesville, Wis. 

Brooke, Smith A French, Inc^ S. E. cor. 
will be incorporated the most modern J^^,n R.’ and KBot streets, Detroit. Placing 
details of newspaper plant construction, orders with some Pacific Ccast newspapers for 
The present lease in the Post building **’* *■''“7 Mo'or Company, Detroit, 

does not expire until May 1, 1927, which 
•,i • 1 ! 1 liuilding, New ^ ork. Again placing orders 

will give us ample time to make our ^jij, newspapers in various sections for the 
plans with regard to our new home.” Rcmii gton Typewriter Company, New York. 

The present plant occupied by the Eve- S. A. Conover Coenpany, 99 Chauncey street, 
ning Post was built for that newspaper in J}, **™- Nf* handling account of the Samson 
1907, and is owned by the Garrison Company. Hchcal Radio Transformer. 

Realty Company, of New York in which J Crow Company, 1500 Locust street, 
Oswald Garrison Vlllard, president editor Philadelphia. Reported will handle account of 
of The Nation, and former Evening Post the Hires Turner Glass Company, Philadelphia. 

Viiiar'* 
sold the Post to Thomas vV. Lamont he miodyne” radio, Plattsburg, N. Y. 

retained the building, which is an 11- Oorrance, Sullivan A Company, 130 West 
story structure. 4Jnd street. New York. Has secured the ac- 

Directory of Leading Features 
FOR SAILT. BinfDAT AISTD WEEKLY NEWSPAPERS. 

Comic Cartoons Radio 
WALT MUNSON'S “TIME TO CRAB” CURRENT RADIO 

Trl Peata'^rSTyndTcai;, iro°W.°40?h^Bt.. N. T. J^„7‘”’gtt7.r‘neV.p\Vr”^^^ 

Editorials 
TIMELY TOPICS. DAILY SERVICE 

Wide Territorials Protection 
Three Days' Service and Rates 

Gladly Bent 
Reid Editorial Service 

Harrisburg, Pa, 

Fiction 

plete department. 
American Radio Relay League, Hartford. Conn. 

Religious Features 
A “DIFFERENT" SUNDAY SCHOOL LESSON 

The Rtandard Reitgloiia Feature of American 
Newtpaperdom. Twenty-flve years of contlnnona 
publication. Non-Cnntroveralal, Readable, Timely. 

The Ellia Service, Bwarthmora, Pa. 

The churches of your town have something 
to say to the people who read your paper on 
Saturday night besides the mere announce¬ 
ment of a sermon topic. 

The biggest church event of the year is 
Christmas. In some cities publishers have 
been able to obtain the underwriting of large 
space so that the churches or business men 

, interested in church work may tell the public 
the real meaning of Christmas. 

Copy for this purpose has been prepared by 
the Church Advertising Department of the 
Associated Advertising Clubs of the World. 

Proofs of 52 ads comprising Series No. 6, 
each containing 250 words, may be obtained 
from Herbert H. Smith, 723 Witherspoon 
Bldg., Philadelphia, Pa. Price for use 3 cents 
per week per 1000 circulation. 

Several mat services offer attractive page 
layouts to use with Christmas copy. 

CHURCH ADVERTISING DEPARTMENT 
A. A. C. W. 

Dr. Christian F. Reitner, President, 701 West 177th SL, New York 

“STORIES" 
Lcwin Wilson Appleton, Jr. 

2048 East Wilmot 8t.. Philadelphia, Pa. Sport Cartoon 

Associated Advertieinf ^ 

383 Madison Ava. 

Clnbo of the World 

New York City 

LET US BUILD YOUR CIRCULATION “BUDDIE SHEEL’B” DAILY COMMENT ON 
Famous Stories by Famous Authors the Sport World. Festnred by Broohlyn Times 

Service for Anthors, 33 W, 48nd St., New York Tri Feature Syndicate, 110 W. 40th St., N. Y. 
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Icanada’s advertisers 
elect new ofrcers 

F. Kslly Named President of Cana' 

£an Association—^Tribute Paid 

John SulliTan, former A. N. A. 

Secretary-T reasurer 

(Obituary is to occupy the entire third floor except 
for the space allotted to the stereotype 
mat-making department. The second 
floor will contain the stereotype casting ^EORGE HENRY, 59, for the last 23 
and molding room and the offices of the years foreman of the electrotyping 

j I j_i: j * .. plant of the New York American, di^ 
suddenly Dec. 8. 

Thomas F. Kelly, of the Hoover Suc- 
Wlon Sweoper Company, was elected presi¬ 

dent of the Association of Canadian Ad- 
II^iser> at the recent annual convention 
%ld in Toronto. 

The principal business of the convention 
Hmt|iere resolutions passed calling upon the 

Audit Bureau of Circulations to introduce 
laiewal statistics in their returns, and di- 
§jrting th.it association officers enter into 

confer, cc with the Canadian Manu- 
ns fifccturers Association on methods to pro- 

^te the sale of Canadian goods. 
Other officers are: vice-president, G. 
Spry, London; F. W. Johnson, Mon- 

eal and John Martin, Toronto, and 
easurer A. L. Davidson, Toronto. 
Sew members of the board of directors 
ude the following: VV. M. Mackay, 
Beattie, E. W. Robertson, A. L. Blank- 

eTb 

Y. 
jildajJ 

itinp,' 

NorlA 

circulation and home delivery department. 
The street floor is devoted to three 

tiers of presses. The immediate needs 
of the paper will be served by a new 
Hoe Super-speed Sextuple press, which 
is now being manufactured, and the new 
sextuple unit type press recently installed 
in the present Times Building. 

The contract calls for the completion 
of the building by Feb. 15, and the Times 
will be issuing from its new building by 
April 1. 

The newspaper will retain possession 
of its present building for bulletin and 
other purposes. 

KLAN EXPOSER DIES 

it, Nci 
iuD(Ta|< 

I adn» 
Bumf 

tiOB, 
gratrt 

tladuXun, F. Hetherington, W. M. MacQueen 
Jid W. G. McGunther. 

The association adopted a resolution 
[oicing its appreciation of the co-opera 
ion which had been extended .to it by 
john Sullivan during his ten years’ serv- 

as secretary-treasurer of the Associa 
of National Advertisers. As previ 

fcly reported Mr. Sullivan has resigned 
because of ill health. 

The resolution reads as follows: 
Resolved that this meeting express to 
r. John Sullivan, secretary of the As- 
iation of National Advertisers, its deep 

et that continued ill health has com- 
him to give up his work; and that 
! deeply conscious of the invaluable 

listance Mr. Sullivan has given this As- 
tion for many years, and that while 

icing our appreciation of the services 
has render^ the A. C. A. and tender- 

our sincere sympathy in his mis- 
ine, we express the very strong hope 
he will soon be restored to his accus- 

health and vigor. 
M. Mackay, of Lever Bros., Tor- 

, president of the association, presided 
r flie two-day meeting. 

Charles P. Sweeney, 32, Was New York 

World Reporter 

Charles P. Sweeney, 32, reporter for 
the New York World and instrumental 
in the Ku Klux Klan expo.se conducted 
by that newspaper, died suddenly of pneu¬ 
monia in New York, Dec. 10. 

Mr. Sweeney began newspaper work 
in 1909 in Central Pennsylvania, and then 
served as reporter and copy editor on 
various papers in Philadelphia. He was 
legislative and Washington correspon¬ 
dent of the Philadelphia Public Ledger 
from 1916 to 1918; in charge of labor in¬ 
formation for the Committee on Public 
Information, in 1918, then became assis¬ 
tant to the Secretary of the War Labor 
Board, and represented the Secretary of 
I.a^r in investigating working class edu¬ 
cational systems in Europe. 

He was industrial editor of the Public 
Ledger in 1919 and publicity adviser in 
the United States for the Irish Republic 
from 1919 until he came to the World in 
1921. 

Chicago Daily Names New Bus. Mgr. 

Charles F. Gladfelter was this week 
announced as the new business manager 
of the Chicago Herald-Examiner. Until 
recently he had been with the Chicago 
Motor Coach Company, and previously 
had been for 10 years associated with the 
Louisville (Ky.) Herald. 

Orville Henry Leonard, 56, conductor 
of “The Belfry,” a column in the New 
Canaan (Conn.) Advertiser, died Dec. 7, 
in New Canaan. He was author of 
stories and verses of the West. 

Herman J. Krueger, a stereotyper for 
45 years, recently connected with the New 
York Daily News, died in Brooklyn 
Dec. 6. 

Levt M. Wise, 64, president of the 
Butler (Pa.) Eagle, died in Cleveland, 
O., Dec. 5, following an operation. 

Charles C. Rowell, 63, foreman of 
the proofroom of the Spokane (Wash.) 
Spokesman-Review, died Dec. 4. 

George C. Rhoderick, 62, editor and 
publisher of the Middletoivn (Md.) Val¬ 
ley Register, died recently at his home in 
Middletown of apoplexy. 

Frank T. Tripp, for more than 33 
years publisher of the Highland Falls 
(N. Y.) Highland News, died in New¬ 
burgh, N. Y., Dec. 4. 

Harry R. Cook, for many years em¬ 
ployed on the old Lynn News, Haverhill 
Gazette and Boston Herald, died Dec. 3, 
at his home in Lynn, Mass. 

Walter A. Parcelle, for 29 years a 
member of the editorial staff of the Bos¬ 
ton Globe and later director of publicity 
for the Eastern States Exposition at 
Springfield, Mass., died last week at his 
home in Mt. Vision, N. Y. 

Matt Andrews, who served as a 
printer and proof reader on the Scranton 
(Pa.) Republican for 35 years, died rec¬ 
ently. 

E. B. Dahl, 45, editor and publisher 
of the Pine River (Minn.) Sentinel, died 
last week following an operation. 

1893 SERVICE 1924 

ave 
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|Tkomat Heads Norristown Register 

Powell Thomas, treasurer, Norris- 
1 (Pa.) Register, has been elected 

sident, succe^ing Gilbert S. Jones, 
1. David H. Mann has been ap- 

nted assistant treasurer. 

Danville (Va.) News Sold to Editor 

William B. Smith, editor and manager 
of the Danville (Va.) News, with a 
group of associates has purchased that 
newspaper from the Danville Publishing 
Company. 

|NEW BROOKLYN TIMES PLANT 

). 6. 
ined 

)Oon 
:ents 

action Started This Week on 

Modem Home 

Brooklyn Daily Times has started 
itractinn at Nos. 532-40 Atlantic 
Jjue. Brooklyn, of a modern plant. 

building is to be of the unitary 
I Md the unit now in course of con- 
^ion will have a frontage of 67 feet 

I * depth of 90 feet. It will be of the 
avity production type. It is designed to 

of expansion when necessary, 
t executive and business offices will 

fifth floor. On-the floor below 
be the editorial rooms, the photo- 

aving department and the photog- 
*’*'■5' plam. The composing room 

Ben FK^nklin 

THRIFIMSALE 
TRADE MARK 

See page 17 

THE 

PASSAIC 
daily news 

Leadt te 
CUmIIM. Loral aM 

rwaigm Advartulmg im aaa •/ 
.V«1» Jtrtty't FaMtau 

_ r.ramrng CiUat 
trading population 

167495 
"J* JERSEY NEWSPAPERS. INC. I ^sUmal AdTOTtUiaf Raprwantatiaaa 

» lariay Namapapart Eacbuiaaty) 
Twk Cllicacs PhiUdalnliia Nan 

THE 
PHILADELPHIA 

RECORD 
I wavs 1^'liahle 

%e Second largest 
morning daily 
Circulation in 
Philadelphia 

I 
GI\PWINC/ 

as visualized by 

BENJAMIN &KENTN0R CO. 
SERVICE TO PUBLISH¬ 

ERS, as we see it, means 

much more than merely get¬ 

ting business. That, of 

course, is important, but the 

caring for it, keeping it giv¬ 

ing satisfaction, preventing 

mistakes that work harm, 

all enter into the service we 

render. 

There are hundreds of 

ways, some of them seem¬ 

ingly unimportant, others of 

supreme importance, where 

we find chances to do things 

for publishers which increase 

revenue and make standing 

with advertisers — standing 

that counts. 

BENJAMIN & KENTNOR CO 
Advertising Representatives of News 

papers 

2 West 45th St. 900 Mailers Bldg. 

New York Chicago 

401 Van Nuys Bldg. 

Los Angeles 

Imperial 
in Historical 
Chattanooga 

IN addition to being one of 

the most beautiful scenic 

spots on the Tennessee River, 

Chattanooga is also rich in his¬ 

toric interest. The romantic 

stories of Lookout Mountain and 

Missionary Ridge will live for¬ 

ever. The battle grounds will 

always be sacred to American 

hearts. 

Today the Chattanooga News 

and the Chattanooga Times are 

recording modern historical 

events a few hours after they 

happen. In selecting the Im¬ 

perial Plus Metal Plan we feel 

that these two splendid Southern 

newspapers have paid us a dis¬ 

tinct compliment. 

Like the North and the East, 

the South has taken to the Plus 

Plan. Publishers all over the 

South find in it an unexpected 

dependable economy. That 

economy lies in keeping their 

type metal at highest efficiency 

and prolonging its life by years 

of service. 

A Plan 
for Economy 
If you want to put your type 

metal on a strictly economical 

basis and get the most out of it, 

you will send for the Imperial 

Plus Plan. The newspapers be¬ 

ing featured twice a month in 

this column are a testimony of 

the reliability and economy of 

the Plus Plan. May we send 

you a copy of the Plus Plan? 

M ET AL 
Linotypt Monotype—Into I typ» 

StereotViie 
Elrod—LamDow—Linofraph—TIioniiMan 

Imperial Type 
Metal Co* 

New York—Philadelphia—Cleveland— Detroit 
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ASSOCIATION CHIEFS 

JE. GREY, circulation manager of the 
• San Francisco Call, and 1924-25 

president of the California Circulation 
Managers’ Asso¬ 
ciation, has spent 
his entire news¬ 
paper career on 
San Francisco 
newspapers. 

Fifteen years 
ago he started 
circulation work 
on the Weekly 
Examiner, later 
transferring to 
the Daily Exam¬ 
iner. He joined 
the staff of the 
Call in 1915 and 
has remained 
with that news- 
paper ever since. 

The association he now heads was or¬ 
ganized at Coronado, Cal., Sept. 22, 1919, 
and was successful from the beginning. 
The purpose of its organization as de¬ 
scribed by W. J. Harrison, of tbe Los 
Angeles Herald, and one of the past pres¬ 
idents, was to “doing things FOR our 
publishers, not TO them.” The member¬ 
ship totals 81. 

COAST-TOCOAST AIR 
SERVICE PERMANENT 

"Here to Stay,” Says Cd. Henderson— 

San Francisco Now But 34 Hours 

From New York—Addi¬ 

tions Planned 

Transcontinental air mail service, be¬ 
gun in July by the U. S. Post Office De¬ 
partment, is here to stay, according to 
Col. Paul Henderson, second assistant 
postmaster general, in a review of air 
mail accomplishments to date. 

San Francisco has been permanently 
moved up to within 34 hours of New 
York, from the point of view of the 
post office he said, an accomplishment of 
great value to businesses of all kinds. A 
seven-days-a-week continuous service is 
being maintained. 

"This operation is running along very 
smoothly,” Col. Henderson said. “Our 
schedules are approximately four hours 
longer than our experiment of a year ago 
woud indicate as practical. 

“Every day the service becomes more 
popular with the people, and consequently 
better patronized. 

“I am confident, from what I have seen, 
that this transcontinental service is here 
to stay.” 

Among the developments hoped for by 
the air mail service are: 

.^n additional service each night be¬ 
tween New York and Chicago. 

Reduction of schedule time between 
coasts and an increase in the frequency of 
dispatches. 

Cutting the cost per ton-mile from 
$2.63 to less than 30 cents. 

Use of ships with greater carrying ca¬ 
pacity. 

Col. Henderson predicted that the time 
would come when all the important cen¬ 
ters of the country would be connected 
up by air mail, with a nightly service be¬ 
tween such centers 1,000 to 1,400 miles 
apart, and the carrying of merchandise 
and passengers by air. 

ASSOCIATIONS 

PACIFIC NORTHWEST NEWS- 
^ PAPER ASSOCIATION re¬ 
elected J. F. Young, business manager of 
the Spokane Spokesman-Review, presi¬ 
dent at the annual meeting in Spokane 
recently. Other officers elected were: 
S. R. Winch, manager of the Portland 
Oregon Jounuii, re-elected treasurer; 
Frank J. llurd, Vancouver (B. C.) 
Province, vice-president; Harvey J. Kel¬ 
ley, Spokane, secretary. 

Nevada Press Association reorgan¬ 
ized at its autumn meeting held recently 
at the L'liiversity of Nevada, pledging 
Itself to the development of state inter¬ 
ests and the promotion of the profession 
of journalism. Officers elected were: 
President, Harold Hale, Elko Indepen¬ 
dent; vice-president, W. H. Ayres, Win- 
nemucca Silver State; secretary-treasurer, 
W. C. Black, Lovelock Review-Miner. 

Press Club of Chicago recently had 
as siieakers Knute Kockne and Alonzo A. 
Stagg, Sr., football coaches of Notre 
Dame and the University of Chicago. 

St. Louis Chapter, Baseball Writers 
of America has made a request that 
the National League modify the rules 
governing the Best Player award, so that 
the details of all future balloting, as well 
as that of the recent award, be made pub¬ 
lic, has been made to John A. Heydler, 
president of the League, by the St. Louis 
Chapter of the Baseball Writers’ Asso¬ 
ciation of .Xmerica. 

Seventh District Editorial Associa¬ 
tion of Minnesota at its midwinter 
meeting at O.ivia, Minn., Dec. 5, hon¬ 
ored Minnesota’s governor-elect, Theo¬ 
dore Christianson, editor of the Daxvson 
.Sentinel, and Mrs. Ch-istianson. 

Baltimore Press Club unanimously 
re-elected Judge Thomas J. C. Williams, 
president. Dec. 6. 

Advertising Men’s Post, No. 38, 
.American legion, Chicago, recently 
elected I>avid L. Shillinglaw, com¬ 
mander. 

Tri-State Good Fellowship Club of 
the .^ssociated Press, which includes east¬ 
ern Pennsylvania. New Jersey and Dela¬ 
ware. held its second annual meeting in 
Reading, Pa., Dec. 6. Among the speak¬ 
ers were Alliert N. Burkholder, managing 
e<litor of the Reading Eagle: Charles _A. 
Price, of New York, eastern division 
traffic manager of the A. P.; J. H. Reit- 
inger. Philadelnhia correspondent. 

Illinois Woman’s Press Association 
had as speakers Junius B. Wood, “round 
the world reporter,” of the Chicago Dail\ 
Nezes; William H. Stuart, Chicago Eve¬ 
ning American; Carl Sanborn, Chicago 
Tribune; Betty Walker. Chicago Herald 
and Examiner; Sam Putnam and Paul 
T. Gilbert of the Chicago Ez’cning Post, 
at a recent meeting in Chicago. 

Lo* Anfcles. Calit, 

Gained 1.01 Daily Avsra«n Clrculatien. 
Swt»rn Oiivernnieiit Stiitem**nt, Six Munth- 

P.n<1liiic Se|.i. !Ui. vm. irT.iMli Hally. Six 
Mi.ntlia Kiidlne Srpl. .V>. 174.ZMO Hallv 
Increaae to Hally Arerace CImilatliPii. S.<S3I. 

IT COVZHB THE FIELD COMPLETELY 

KEPRESENT ATIVES: 
H. W. Molo-^ay. 604 Timex Bldg.. Mew TorX. 
O. Logan Payne Co., 401 Tower Bldg., 0 

Morth Michigan Aye.. Chicago. 
A. J. Morris Hill, 710 Hearxt Bldg., Ban 

Francisco. Calif. 

TRENTON ?ERS^ 
A prosperous city of diver¬ 
sified industries served by 
one paper. 

III[MOII(N.I.)H 
KELLY-SMITH CO. 

National Representatives 

Marbridge Bldfe. Lyrtton Bldg. 

New York Chicago 

45 OUT OF EVERY 100 

people who buy any 
English language New 
York evening paper 
prefer the 

NEW YORK 
EVENING JOURNAL 

League of Advertising Women, New 
York, will hear a talk by Jesse H. Neal, 
executive secretary of the Associated 
Business Papers and secretary-treasurer 
of the A. A. C. W., at its Dec. 16 meet¬ 
ing. 

Central Interscholastic Press Asso¬ 
ciation composed of editors of high 
school publications, held its annual meet¬ 
ing at the University of Wisconsin last 
week. Eight hundred attended. Prof. E. 
holders, managers and directors a greater 
M. Johnson of the University School of 
Journalism is director of the association. 

Association of Teachers of Journal¬ 
ism was organized last week at Madi¬ 
son, Wis., during the annual meeting of 
the Central Interscholastic Press Asso¬ 
ciation. George A. Montgomery of 
Kansas City, was elected chairman, Miss 
Rowena Harvey of Fort Wayne, Ind., 
vice-chairman; John R. Mulligan of 
Minneapolis, secretary and treasurer. 
The association is composed of instruc¬ 
tors in journalism in the high schools of 
the country. 

Eleventh District, A. A. C. W. re¬ 
cently elected J. F. Greenawalt, publicity 
manager of the Mountain State Tele¬ 
phone & Telegrafffi company, Denver, 
chairman of the district. 

Veteran Journalists of Boston dis¬ 
cussed the advisability of creating a trust 
fund for indigent newspaper men at their 
annual meeting in Boston, Dec. 6. A 
committee was appointed to investig;ate 
the matter. A. J. Philpotts of the Bos¬ 
ton Globe was elected president; William 
Swan, head of the Swan News Service, 
Boston, secretary, and Everett W. Shum- 
way, formerly of the Boston Herald, 
treasurer. 

Massachusetts Press Association 
held its annual meeting Monday at the 
Hotel Bellevue in Boston. The follow¬ 
ing officers were elected: Walter D. Al¬ 
len, Brookline Chronicle, president, Wil¬ 
liam J. Hcfferman, Spencer Leader, James 
D. P. Wingate. Medford Mercury, and 
Frank F'. Prescott, Gazette-Transcript, 
vice-presidents; Carl F'. Prescott of Wey¬ 
mouth secretary. 

National Press Club members are 
engaged in a hot campaign for election 
of a new president Dec. 15. The battle 
is between John P. Coakley. the Newark 
Star-Eagle and Toledo Blade correspon¬ 
dent, and Henry I- Sweinhart, member 
of the Washington staff of the Havas 
News Agency. The rest of the ticket 
stands: I’lric Bell, Washington corre¬ 
spondent for the Louisville Courier-Jottr- 

Pittsburgh Press 
A ScrIpiM-Howmrd Nrwepapar 

Daily and Sunday 

Has the Largest 
CIRCULATION 

IN PITTSBURGH 
MEMBER A. B. C 

rorelirn A<lv««rttHtnK R^f>re«pnfat1VM 
AILIEI) NEWSPAPERS. INC. 

N>w \*trk —.%2 \ Av®. 
—r» N«»rfh Watmali At*. 

cjtHE same standards 
^ of quality are 
maintained by The 
News today that caused 
this paper to he recog¬ 
nized as one of Amer¬ 
icans best dailies long 
years ago. 

The Dallas 
Morning News 

Supreme in Texas 

not. unopposed for vice-president, wL* 
Bertram D. Hulen, of the 
Press, and Emmet G. Dougherty, of 
Washington staff of the New York Ho 
ald-Tribune, for secretary and trea.i, ,.- 
respectively, also have the field clear 
fore them. 

Advertising Club of New York •. 
preparing for a Christmas partv for ch 
dren of club members to be hefd J 
H. H. Charles, president, is in char.; 

Speakers before the club this week v. - 
to include Charles I. Wiers, ; resi,', 
Direct Mail Advertising Association, - 
Dec. 12, and Miss Vivian Kellems, fe 
turcr, on “The Theater of Today,” [t 
13. Women have been invited to at: : 
the latter. 

The sinking of the Washington, it 
are informed, has taught us valuable 'a- 
sons. One of them is that the fool ta?- 
payer and his money are soon part&i- 

Columbia Record. 
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buying center for the rich K** 
Valley. 

Primary Distribution 

Owing to the class ol its mcrchasU 
its strategic sales territory and tk 
cooperation given by the <'APlTw 
most national advertisers incl» 
Topeka in their primary distribntiB 

campaigns. 
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TO PROBE COMMWITY enter into the problem of distribution. As will have many more years to devote 
iMCXTaiDl l-nrsKi r>r\c'rc Practical results of the contemplated sur- to it. 
UlO 1 KUjU 1 ILFlN 1 d vey it is possible that material savings 

- may be accomplished by reducing the 
Jiational Chamber of Commerce amount and number of failures through- 

Henry L. Stoddard. 

Conference of Retail, Wholesale 

and Manufacturing Interest* 

to Attack Problem 

out all industry by reducing the costs of 
doing business and the ultimate price to 
the consumer and by placing the dis¬ 
tributor in a better relation to his cus¬ 
tomers.” 

BANKS URGED TO ADVERTISE 

Concerning Circulation 

To Editor & Pubusher: Mr. 
Omansky in his comment on the resolu¬ 
tion of the California Circulation Man¬ 
agers Association on community and 
metropolitan newspaper clubbing and de¬ 
livery seems to have overlooked entirely 
the subject of criticism on the part of the 
association. There can be no valid ob- 

A project for bringing together retail, 
triiolesale and manufacturing interests of 
the United States in an effort to cut 
down the costs of distributing the wide 
•tray of ^icles for which the general A. A. C. W. Completes Survey of Money jection to combination delivery from an 
loblic. as the ulti^te co^umer, pays, has Fraud Stocks economic standpoint of physical expense, 
been announced by the Chamber of Com- objection of the California man- 
sKTce of the United States. .Approximately |6C 1,000,000 was lost agers is clearly stated in “condemning 
^ A confer^ce ot representatives of the year to investors in fraudulent stocks, the sale of a community newspaper in 

. f, merchandising activity according to a survey just completed by conjunction with a metropolitan news- 
vill be held in Washington early m Jan- t),e Associated Advertising Clubs of the paper on a compulsory combination basis" 
aary iinder^the auspins of the Depart- World, which intends to use the figures In connection with this resolution another 
Bent of l^m^ic Ihstribution of the <ihtained to urge reputable ^nks to ad- was also adopted calling for a poll of the 
National Chamwr It will consider the vertise the “investigate before you invest” membership of the Audit Bureau of Cir- 
irobleni^ ot distribution, compounded of slogan, in their local newspapers. culation members “to determine the senti- 

The A. A. C. W. sent questionnaires "lent of the members as the practice of 
to 285 Chambers of Commerce and 40 the Audit Bureau in certifying as paid 
Better Business Bureaus, asking them to fhc circulation of newspaj^rs given away 
report the estimate of the annual loss free with_ other publications.” 
from fraudulent investments in their lo- The action of the convention had noth¬ 

ing to do with the question of combina- 
The convention was con- 

Audit Bureau is violating its own rules 
in certifying that the cir,culation of both 
papers is paid by giving each separate 
audits. 

This distinction would be clear to any¬ 
one taking the trouble to read the resolu¬ 
tions adopted and the pai^r read before 
the convention on the subject by Harold 
D. Searles, circulation manager of the 
Hollywood Citizen, which prompted the 
action.—C. F. Waite, San Pedro Daily 
Pilot. 

Used as a Text Book 

Nov. 20, 1924. 
To Editor & Publisher: The Editor 

& Publisher is used as a text book in 
the School of Journalism, University of 
Wisconsin, in which I am a student, and 
is one “text book” that is read from cover 
to cover every week by every student 
without the coercion of the instructors. 
It fills the bill, that is the simple story. 

Victor R. Portmann. 

all the factors that enter into the spread 
of the price of an article on its way 
from producer to consumer, and will 
fomuilate a program of investigation to 
be carried on by representative com¬ 
mittees of business men and economists. 

The recommendations of these com- 
aittees. each dealing with a different 
phase of the inquiry, will form the basis 
of discussion at a final conference repre- 

calities. 
Replies obtained announced this week tion delivery. j vu .u 

^howed $f)00,000.000 or $6 per capita as kerned, and seriously concerned, with the 
he approximate figure. The heaviest practice of the Audit Bureau mcertify- 

01 qislusmuii ai a iiiiai cunicrciiec repre- . ., • newsoaoers eiven 
witing all branches of commercial ac- losers, the report showed, appear^ to be 8 ^ oublications with- 

and a the coal and iron miners of Pennsyl- publications witn- thrity involved in distribution, 
definite course of action to reduce the vania. One group of Pennsvlvania towns, 
costs, which necessarily enter into prices, with a population of 10.000. reported a 
will, it is hoped, be evolved. ’ ’ss of $400,000 through fake stocks or 

The undertaking of the National P**” 
Chamber constitutes the first concerted —- 
attack upon the problem of distribution e j 
from the point of view of the distributor. Newspaper Ownership Case Settled 

The field of inquiry which the forth- Long litigation over the ownership of knowledge or consent is buying two 

out any increase in the price of the paper 
and without the formality of an order 
from the subscribers for the additional 
papers served free. 

The combination is sustained by the 
bureau on the theory that a customer who 
buys a paper on a corner and finds an¬ 
other paper stuffed inside without his 

coming conference will cover is for the the Turlock fCal.) Tribune has been papers provided he pays SO per cent of 
most part unexplored, the announcement ended with the payment of $1,000 to the total combination price. The theory 
*** L ** times Men criticized Thomas D. Calkins. In numerous ac- of the California Circulation Managers 
t* , ^eatest price expansion, tions, Mrs. Veda Calkins, daughter-in- Association is, if he pays only the regu- 
In joppirt of this criticism it has been of the plaintiff, contested Calkins’ lar price of one paper, the other is given 

claim of ownership. 
of each dollar spent by the consumer al¬ 
most half, 49c, goes to pay for the costs 
of distribution and all that it entails. 
Whether this is correct or not, the pur¬ 
pose of the conference, as announceil will 
be to point the way by which expenses in 
(fiis field may be reduced. 

“Few subjects relating to what is called 
kBinc'S,” the Department of Domestic 

away as a free premium and that the 

WHAT OUR READERS SAY 

E. & P. Widely Read 

Alliance, O., Dec. 2. 
To Editor & Publisher Your jour- 

Distribution, which is making prepara- "a* '* certainly read. I recently put in a 
tioiis for the conference, says in its an- couple of hunches and I’ve had fifty calls 
■ouncement, “arc of so great interest to .ott them for suggestions as to how the 
the a\cragc man or woman as what hap- 't^ca is developed.—Paul W. Reed, City 
pns in the spread of price between pro- Editor, Alliance (O.) Review. 
dneer and consumer. Periods of high _ 
frice- bringing about an insistent de- 
maml that the public shall be shown why 
the cost of articles, generally speaking, 
•houbi be doubletl. or even trebled, be¬ 
tween producer and consumer. There 

An Inspiring Influence 

Dec. 1, 1924. 
To Editor & Publisher: Let me say 

ifii 

924 it Ht 
ide. Tk« 
with tk( 
irotperitl' 
, it th« 
ich K*» 

nercbisB 
jr and It* 
'\PITAI. 
s incJndi 
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, Morw* 
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ire very good reasons why this situation at this time that 1 have read Editor & 
dmuld be upiiermost in the miml of the Publisher regularly and thoroughly for 
•Wage person since the cost of living many years, and I regard it as a most 
today is about 60 per cent above that helpful and inspiring influence in news- 
ftwiilin.: in 1913.” paper making. Its editorial aims have 

"One of the difficulties encountered in been in the right direction, and its 
■prnacliing the problem of distribution is features have been most instructive, in- 
Ifat. unlike transportation and manufac- formatory and encouraging. I hope you 
twe^it is almost wholly intangible. 

"Charges are frequent that there are . ■ ... - 
iM many grocery stores but they cannot 
Wher be admitted or denied because even 
me apprnxin’ate number of groceries is 
iiot known. Producers of merchandise 
tumot apnortion their sales because the 
mmibir of outlets is not known. 

“These and many other considerations 

WHY SOME TEXAS 
CAMPAIGNS FAIL? 

Because 

The BEAUMONT 
ENTERPRISE 
T . --^ANn=- 

The BEAUMONT 
JOURNAL 

were not on the list. Some 
Sales Managers think they 
can cover Texas with four 
papers. They can not. 

Asif Bedfivilh—He Knows. 
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•UR OVN VORLD 
" or Letters 

By JAMES MELVIN LEE 

TN the preparation of the volume “Edi¬ 
torial Writing” (Houghton Mifflin 

Company) M. Lyle Spencer has fre¬ 
quently drawn upon contributions printed 
in Editor & Publisher. In fact the book 
opens with a mention of Editor & Pub- 

usher in which the editor of the IVall 
Street Journal is quoted as saying that 
of the 22,000 editorials publish^ in the 
United States every week 21,500 might 
far better have never been printed. 

For the loss in prestige of the editor¬ 
ial page Mr. Spencer gives the follow¬ 
ing nine major reasons: 

(1) The phenomenal development of the news- 
pathering departments; (i) the failure of edi¬ 
torial writers to keep in practical touch with 
readers; fS) the transfer of the editorial func¬ 
tion to the news columns; (4) the territorial 
expansion of the United States: (5) the cor¬ 
porate growth of newspapers; (6) the failure 
on the part of editors to train and develop 
editorial writers; (7) the absence of impending 
dr.amatic, national crises; (8) increased educa¬ 
tion and enlightenment of the average reader; 
and (9) speed in newspaper production. 

Obviously, however, the book is not 
published to outline the decadence of the 
editorial page but, with becoming mod¬ 
esty on the part of its author, it offers a 
stimulus to more effective editorial writ¬ 
ing. Its author frankly admits that a 
study _ of his volume cannot make an 
editorial writer out of any reader, but he 
does believe that an application of the 
principles set forth will lighten the bur¬ 
dens of those seeking training in the 
fundamentals of editorial work. 

The book is divided into four parts. 
The first of these takes up editorials and 
editorial w'ork; the second concerns itself 
with editorial composition; the third 
sketches types of editorials; the fourth 
outlines policies and make-up of the ed¬ 
itorial page and has a chapter on the 
country ^itorial. The volume concludes 
with a bibliography of collections of ed¬ 
itorials—the most complete that I have 
seen. 

Possibly Part III is the most practical 
for editorial writers now holding desk 
jobs. Even the experienced editorial 
writer can read with profit the discussion 
of such types as the interpretative, the 
hurnan interest, and the controversial ed¬ 
itorial. The editorial paragraph has a 
separate chapter. It begins with a 
description of how Robert Quillen, the 
well-known paragrapher, manufactures 
his famous “pepper and salt” variety of 
editorials. In contrast with the pointed 
quips of Quillen the author mentions the 
abbreviated matter-of-fact editorial. The 
illustration selected is an editorial para¬ 
graph of four sentences printed in 
Editor & Publisher about opportunities 
in the newspaper business in New York. 

The author of the volume is the Direc¬ 
tor of the School of Journalism at the 
University of Washington. His purpose 
has been to compile a volume which 
should be primarily of value to classes in 
schools of journalism, and secondly, of 
help to those interested in editorial writ¬ 
ing who are not attending such schools. 
His text is admirably adapted to meet the 
needs of such groups, and will doubtless 
be adopted as a text—as it should be—in 

MOST NEWS 
The largest morning daily circulation 

in Pittsburgh 

pittsburgii Post 
MORNING AND SUNDAY 

October circulation (net paid) 

Daily Circulation.137,824 

Sunday Circulation.197,347 

Member A. B. C. 

many universities offering technical in¬ 
struction in joumalisnL 

A T least half of the fun-makers repre- 
sented in “Sixty Years of American 

Humor”—a prose anthology (Little, 
Brown & Co.) edited by Joseph Lewis 
French are dyed-in-the-wool news¬ 
paper men. The preponderance of news¬ 
paper men in this field of writing is a 
significant commentary on the philosoph¬ 
ical angle necessarily developed in the 
editorial office and the city room where 
the human panorama inexorably un¬ 
folds and asserts itself, and where the 
mental balance of sanity is sustained by 
the leavening grace of the optimistic 
philosophy so succinctly set forth in wit 
and humor. 

In any one-volume anthology where the 
field is as wide and heterogeneous as that 
of American humor there inevitably must 
be some sin of omission. While Mr. 
French has made numerous happy selec¬ 
tions, many a newspaper man will find 
omitted what he considers the most repre¬ 
sentative bit of joyous satire for lighter 
vein jest. But withal, even the sophisti¬ 
cated news^per man will find enough of 
josh and jest, subtle humor and wit, 
lampoon and parody, cynicism and satire 
—enough good old-fashioned laughs to 
fill Josh Billings’ prescription, “Laugh till 
your soul gets rested.” 

The short biographical headings, often 
with a word of criticism, serve admirably 
to place each contributor as to habitat, 
but unfortunately leave unfinished pic¬ 
tures of personalities. But the selection’s 
the thing. For the most part, that’s all 
right in “Sixty Years of American 
Humor.” 

tTARCOURT, BRACE & CO. an- 
nounce for publication in January 

“Getting the News” by William S. Mauls- 
by of the University of Iowa. The vol¬ 
ume is said to concentrate upon prac¬ 
tical problems which the cub reporter 
must face—how to find out what is 
happening and how to get the story back 
to the paper. 

♦ • ♦ 

JOINT production is unusual in news¬ 
paper circles except when the printers 

or pressmen go on strikes. But Keith 
Preston, who conducts the “Hit or Miss” 
column in the Chicago Daily News, and 
Richard Atwater, w'ho conducts a sim¬ 
ilar department, “From Pillar to Post” in 
the Chicago Evening Post, have united 
in the production of an anthology of the 
best verse published in their columns. 
The book is published by Pascal Covici. 

ADVERTISING managers on com- 
^ munity weeklies and small city dailies 
should aid in the distribution of a 38-page 
booklet entitled “Small Store Advertis¬ 
ing.” Its purpose, to quote from the 
booklet itself, is “to enable the owner of 
the small retail store to make the most 
economical and effective use of the money 
he has available for advertising.” 

Copies of this pamphlet may be ob¬ 
tained gratis upon application to the 
United States Chamber of Commerce. 
Department of Domestic Distribution, 
Washington, D. C. 

* « « 

TVTANY of the points which George 
Horace Lorimer makes in his article 

“The Unpopular Editor of the Popular 
Magazine” contributed to The Bookman 
for December will apply equally as well 
to newspaper editors. The latter have 
li arned a lesson similar to that mentioned 
by Mr. Lorimer when he says: 

I have learned during the 25 years that I 
have been editing The Saturday Evening Post 
tc> have confidence in the good sense, good judg- 
n ent, and gi ofl taste cf our popular audience. 

Lorimer can write almost as well as he 
can edit—and that is saying a good deal. 

* * ♦ 

ARTHUR RUHL, who has himself 
been a European correspondent for 

.American newspapers, in reviewing 
“These Europeans” by Sisley Huddleston 
(G. P. Putnam’s Sons) in The Nation 
for Dec. 3, says that the twenty odd 
sketches in the volume are the sort of 
thing which a foreign correspondent sends 
home to his Sunday paper when the exi¬ 
gencies of news permit. 

To the same issue of The Nation 
Howard A. Lamb, who used to be con¬ 
nected with the New York City News 
Association, contributes “Calles—The 
Teacher and Statesman.” His sketch of 
the public career of Mexico’s new presi¬ 
dent is worth clipping for the newspaper 
morgue. 

' —In circulation 

-In lineage 

-in teader interest 

-in proved results 

Indianapolis 

NEWS 

ELEVEN 
MONTHS’ 

LEADERSHIP 

The New York Times pub¬ 

lished 24,064,632 agate lines 

of advertising in the eleven 

months of this year, 2,070,058 

lines hiore than in the corre¬ 

sponding period last year and 

an excess over the next New 

York ncTi’spaper of 8,537,158 

lines. 

“FIRST IN FUBLIC SERVICE'- 

Tist World and the Kre- 
nine World hare a earn- 
bioH drcnlatioa dafly, of 
750,000 (or |1.20 per agate 
line groat, eubject to eoa- 
tract diacountt. Thete two 
papera are read by 
more jobbera, department 
and chain atore buyera, and 
by more retailera; offer 
more eircniation per dollar 
and a more concentrated 
circulation; a reader and a 
dealer influence more local¬ 
ized than any other morn¬ 
ing and evening combination. 

PuDtnar 

MhDera B1<W- 
CUenga 

WILLIS J. ABBOT, editor of the 
™ Christian Science Monitor of Bostog, 

reviews “Those Europeans” by Sislej 
Huddleston (G. P. Putnam’s Sons) jg 
the Atlantic Monthly for December. 

J. St. Loe Strachey, editor of the 
London Spectator, is conducting a specal 
department in the Independent of Boston. 
He is also frequently found in the 
columns of the New York Times as a re¬ 
viewer of books published in I'nriand 

♦ « « 

TN the Publishers’ Auxiliary for Not. 
•^29, can be found the first installnent 
of “Contempt of Court and the Newv 
paper” by Stuart H. Perry, editor of the 
Adrian (Mich.) Telegram. 

« a a 

'T'HE second edition of The Stylebook 
of the Detroit News by A. L. Weeb 

has just been issued for that newspaper 
Of especial value is the contribution “The 
Doctor Looks at Journalism.” In this 
Dr. Morris Fishbein of the staff of the 
Journal of The American Medical /)«,. 
ciation lists some of the minor errors 
that afflict news stories. 

Utah, Southern and East¬ 
ern Idaho, Eastern Nevada 
and Western Wyoming— 
the territory served by 

THE 

Sait Lake Tribune 
No other soctlon of tho oonntry offon 

the odvrrtiser tho opportunity of pni» 
ticmlly covering four itatoo by using one 
newspaper. 
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President 

Charles B. Welch. 
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Chicago, Illinois. 

B. J. Bldwell k Co., 

San Franelaco and Los Angelea, CsL 



ALL IN THE DAY’S WORK 
Drawn Exclusively for Esitok & PuiLisHtt 

By J. R. WILLIAMS 
He’s the “Buceroo Artist of the Rio Pecos” 
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Jim 'Williams as Texas k.-.ew him 

T R. (JIM) WILLIAMS, “buckaroo 
* artist of the Rio Pecos,” whose fea- 
're “Out Our Way” is being destributed 
' the N. E. A. service, has perhaps one 
■ the most humanly interesting histories 

;■ any cartoonist. He has been succes- 
a genuine cow-puncher on ranches 

Texas and New Mexico, a member of 
United States Cavalry, a sign 

'T, a locomotive fireman, a machin- 
and now, a nationally known car- 
M. 

One has only to hear him tell of his 
as a cowpuncher to realize where 

gets his ideas for his famous 
'<ey and “Cotton” cartoons, hav- 

? to do with two typical western cow- 
for, Jim will tell you, he wrangled 

punched cows, branded calves, 
lines, “busted" broncs, shoveled hay 
all the rest of it for years on the 

old McMurray Bar T L (—TL) 
n near the Rio Pecos, and on Stark's 

New Mexican foothill ranch, and Bill 
McNew’s ranch, famous for its two 
enormous brands, the Link Slash (O/) 
and the Box P (DP), the latter usually 
known as the “Coffee Pot.” 

He joined the cavalry to get action in 
Mexico, and served his enlistment. 

Then he went to Alliance, O., married, 
and started work as a machinist. But the 
urge to draw, which had always followed 
him, asserted itself. He studied cartoon¬ 
ing and soon he was working for NEA. 

When asked by Editor & Publisher 
as to what he thought of cartooning, he 
said: 

“A man’s characters certainly do tie 
him right down to his board, don’t they? 
See—like this, I mean,” and with a few 
moves of his pencil, then a “follow up” 
of ink, he reproduce the cartoon shown 
above, which shows all the characters he 
has originated. 

A.N.A. NAMES NEW DIRECTOR 

R. L. Cox Take* Place on Board, 

Vacated by Leavitt 

Robert Lynn Cox, second vice-president 
of the Metropolitan Life Insurance Com¬ 
pany, was this week announced as new 
member of the board of directors of the 
.Association of National Advertisers, fill¬ 
ing the vacancy caused by elevation of 
Robert K. Leavitt to secretary-treasurer. 

I.eavitt, former advertising manager, 
“Onyx” Hosiery, Inc., assumes his asso¬ 
ciation duties Dec. IS, succeeding John 
Sullivan, who resigned after 10 years 
service, Dec. 1. F. R. Kingman, assist¬ 
ant sales manager, has been appointed 
successor to Leavitt with “Onyx” 
Hosiery, Inc., and will represent that 
concern in the A. N. A. membership. 

Ben Fn^nklin 

THMFIWISMi; 
TRADE MARK 

See page 17 

WHEN YOU EAT 

THINK OF 

INDIANA 
Indiana is a factor of recognizable importance in 

supplying foodstuffs for the people of the country. 

Indiana produces twenty-one crops which are impor¬ 

tant enough to be considered statistically. Of these 

corn and wheat have leading places. 

Millions of cattle, sheep and hogs are produced 

annually in Indiana, ranking her high in the livestock 

industry. Large numbers of milk cows have made 

dairying profitable. 

The prices that consumers pay, in their respective 

markets, for the foodstuffs that are produced in Indiana, 

are indicative of the millions of dollars that annually 

revert to this Hoosier State. 

A food market is a never failing market. Indiana's 

revenue is steady and never failing for this reason. 

With these facts in mind, an intensive cultivation 

of this market by National Advertisers will win dis¬ 

tribution and popularize your merchandise. 

Ral« for 
S«000 lino* 

tDecatnr Democrat .(E) 3406 

'Evansville Courier and Journal... 11^30 I 39,069 

'Evansville Courier and Journal .(S) 32,840 

'Fort Wayne Journal-Gazette .(M) 31,502 

'Fort Wayne Journal-Gazette .(S) 34,520 

'Fort Wayne News-Sentinel.(E) 41,938 

'Gary Evening Post-Tribune .(E) 14,196 

Hammond Times.(E) 15,436 

'Huntington Press.(M&S) 3,797 

'Indianapolis News .(E) 128,400 

'Lafayette Journal & Courier.12 900 } 

tttLa Porte Herald-Argus .(E) 6,000 

'Newcastle Courier .(El 6,000 

'South Bend News-Times.S?/ 

'South Bend News-Times .(S) 21493 

fSouth Bend Tribune.(S) 19,388.(E) 20,627 

'Terre Haute Tribune . (E&S) 22,830 

'A. B. C. Statement, Sept. 30, 1924. 

tGovemment Statement, Sept 30, 1924. 

tttGovemment Statement April 1, 1924. 
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CIRCULATION 
FOR ALL DISTRIBUTORS OF DAILY NEWSPAPERS 

By J. Omansky 

A fellow circulator in writing us about 
his paper refers to our business as a noble 
calling. We will send post paid a couple 
of worn out carrier bags to anyone who 
will show us any nobility in selling papers. 

A caustic friend of ours hit the mark 
when he said that a circulation manager 
is nothing more than an exalted news¬ 
boy. 

When we get complaints we offer to 
send to the irate subscribers their papers 
by messenger. The cost is charged to the 
carrier boys. In this way we help satisfy 
the subscribers and penalize the boys for 
negligence. Of course they are given 
the benefit of any doubt as to their re¬ 
sponsibility for the complaints. 

The Western Union handles the de¬ 
liveries for us at a flat rate to any part 
of the city. We deliver a few papers 
to each of their offices, telephone the 
names and addresses of subscribers and 
the W. U. docs the rest. 

NEW/ 
Newt Service 

■ tmnmm 9L. HMr Y«fc 

'T’HE need for well organized promotion 
has never been as urgent as now 

when gains in saies will have to be made 
largely by circulation departments. In 
most organizations, excepting those in 
very large properties, promotion is done 
by the same men who are charged with 
the delivery of the papers and the col¬ 
lecting for them. Often campaigns that 
involve the expenditure of hundreds and 
thousands of dollars are conducted in the 
little time that can be spared from routine 
work that must be done and so we have 
a condition on most newspapers which 
hardly exists in any other business; one 
group of men is required to do both 
maintenance and promotion with the re¬ 
sult that neither is done as successfully 
as it might be. 

Excluding the small papers, all others 
can profitably have promotion depart¬ 
ments whose duty it would be to pre- 
l>are office ads, write and suixirvise the 
distribution of circulars and posters, 
handle offers to Ixiys, contests, canvas.ses, 
house organs, and publicity stunts. This 
work should l)e done under the super¬ 
vision of the circulation manager who 
should co-ordinate the work of both the 
maintenance and promotion branches. 

Promotion handled in this way would 
make unnecessary the employment of 
outside companies and would permit the 
men who deliver papers to concentrate 
on the jobs for which they are primarily 
fitted. 

The Best i)Tomotion can be done, we 
believe, by men with actual circulation 
department experience and some adver¬ 
tising ability. The ads and circulars that 
pull are not always those that are well 
written and attractively laid out. Copy 
that gets the most results is usually pre¬ 
pared by men who have dirtied their 
hands counting out sheets tr) carriers and 
sleep-outs. 

Routes with subscribers living close 
tc^ether should not be delivered with 
bicycles. Most newspapers forbid their 
boys to use bikes because it is not possible 
to get boys in town to hop off their wheels 
to make deliveries and no boy can give 
satisfactory service by throwing his 
folded papers from the street. Further¬ 
more bicycles in densely populated sec¬ 
tions do not speed up the delivery suffi¬ 
ciently to justify their use. 

When the boys stop using them the 
trouble our correspondent is having will 
be automatically eliminated for the car¬ 
riers will then fold their papers as they 
walk around their routes. 

On scattered suburban routes bicycles 
are a tremendous help and their use 
should be encouraged. When the boys 
use bicycles no harm is done if they do 
take time before they start to fold their 
papers because they can do that easier 
at the office than while they are deliver¬ 
ing. 

One of the chief functions of a car¬ 
rier paper is to interest the boys in read¬ 
ing carefully the paper they are selling. 
The Brooklyn Times Junior is trying to 
do this by advising the boys to read The 
Times. 

Another way of getting this result is 
by running peisuiiality stories with art 
about tbe feature writers and men and 
women who conduct departments. The 
boys may not be interested in the 
women’s page but they will read about 
the editor, if she is pretty. Stories about 
the comic artists, serial writers, and 
sports staff will be followed by the boys 
eagerly. 

Interest can also be aroused by offer¬ 
ing prizes for the best letters on, “The 
Comic Strip I Like Best,’’ or “Why The 
-Sport Pages are the Best in 

Such contests will get the 
lioys to read their paper and talk about 
it, and also increase the reading of the 
house organ. 

The San Francisco Bulletin Carrier 
Journal prints an Honor Roll each month 
of carriers who had the least complaints 

Here is a letter from a circulation man: 

“We wonder if you could give us some 

Our Features: 

Irvin S. Cobb 
Samuel G. Blythe 
R. L. Goldberg 
Roe Fulkerson 
Don Herold 
O. O. McIntyre 
Nellie Re veil 
Will Rogers 
H. J. Tuthill 
Albert PavsoD Terhoac 

ana others 

Tk McNugkt Sjidkale, he. 
TimM Building, New York 

and obtained the most subscriptions. 
Such an Honor Roll acts as a big in¬ 

centive to boys. 

information as to how newspapers are 
meeting the problem of carrier boys wast¬ 
ing time folding their papers before 
starting on their routes. We find that 
some of our boys who ride bicycles waste 
the better part of an hour folding their 
I»pers before starting out. We should 
like to know whether this is permitted 
by circulation managers in general, or if 
not, what they do to overcome it.” 

When a paper finds the need of a 
premium to get subscriptions we believe 
that magazines are the best to use. They 
are just as strong an inducement as 
most articles, with careful buying they 
can be had at very low cost, and they 
serve to reduce to a minimum the obtain¬ 
ing of subscriptions from illiterates and 
the very poor. Almost anyone can be 
induced to subscribe when a useful house¬ 
hold article is offered free. But, gen¬ 
erally only persons who are likely to con¬ 
tinue reading the paper after the subscrip¬ 
tions expire will give orders when maga¬ 
zines are offered as premiums. 

don’t 

forget the 
children 

Little folks like stories almost more 
than grown-ups. Here is a fine weekly 
scries about small boys and girls of the 
kind we all know. 

ON OUR BLOCK 
By Homer Kingsley 

Although these are by no means 
“goody-goody” stories, each one has a 
clever little lesson tucked away in it 
that will delight parents. 

Immediate Release 

Bcaiim* SpnJtftate 3nc. 
799 Broadway New York City 

-19 2 5 
will be a 

Prosperous Year 
AN immediate gain of thou- 
^ sands of NEW prepaid 
subscribers is the best possi¬ 
ble way to start the New 
Year. Our campaigns offer 
the one SURE way to obtain 
this circulation increase, as is 
proven by over twenty years 
of unquestioned supremacy 
and the number of leading 
metropolitan dailies who use 
and endorse our services. 

HOLLISTER 
CIRCULATION ORCAMZATiON 

TI--/I-.-Cor ^ LaChamoL 
..05 ANCELP5, CAll. 

NEWSPAPERS BEST MEDIUM 

Agents from distant towns often ask 
us to do things for them; such as pur¬ 
chase tickets to a show, see their local 
wholesaler, give them the name of a radio 
dealer, and the like. When we render 
such service we are making friends at 
very little expense. 

Any paper that organizes a service 
bureau for out of town agents will be 
more than repaid in loyalty and good will. 
A service department can be handled by 
any bright young man or woman and all 
the equipment required is a directory and 
a telephone. 

Much capital can be made of such a 
bureau and the advertising department can 
use copies of inquiries with advertisers to 
good advantage. 

Brine Conclusive Results, Exhibition nod 
Fair Men State 

Testimony as to the superiority of 
newspapers in advertising the attraction 
of exhibitions and fairs was given by j 
numter of speakers in discussing fl* 
question of advertising at the first annual 
meeting of the Canadian Association of 
Exhibitions, held in Toronto, recently. 

The discussion was opened by J. B. 
Hay, publicity director of the Canadian 
National Exhibition, who declared theta 
was no more complicated advertisini 
proposition on earth than that of adver¬ 
tising a fair. 

John C. Simpson, president of the 
World Amusement Service Company, 
Chicago, reported that when he had to do 
with advertising fairs in the Western 
States he found the weekly country newi- 
papers the most effective medium. In 
his opinion, newspapers were the best 
mediums. 

“Since you talk so much about carrier 
papers,” writes a reader, “why don’t you 
tell us how you would run one, if you 
know how.” That’s just what we are go¬ 
ing to do in an early issue. 

Illinois Weekly Suspends 

The Edwardsville (Ill.) Democrat has 
temporarily suspended publication. It 
had been published weekly for 43 years 
by A. L. Brown. 

The most 

successful 

of all 

newspaper 

consolidations. 

THE NEWYORKHERAUf 

AUTOMOBILE 
FEATURES 

Touring — Camping—Traj* 
fic — Gasoline — Upkeep — 
Roads — Legislation — 
Taxation — Insurance — 
Garaging — Used Car Bu7* 
ing and Selling and all the 

other 

BIG SUBJECTS OF MOTORING 
COVERED IN A BIG WAY 

The Ullinan Featore SerTke 
Woodward Bldg^ Wa^ngton, D.C. 

Mr. Publisher 
or 
Business Manager 

The International 
Circulation Managers’ 
Association can supply 
you with a competent 
circulation manager. 
Write 

CLARENCE EYSTER 
Smer-Trma., L C M. A 

Peoria Star Co. 
Peoria, in. 

m 
Flit 
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SLIGHT UNEAGE DROP 

icitiber Surrey of 30 Cities Show* 6 

Per Cent Decrease 

Total newspaper advertising of 30 
ncipal cities of the United States dur- 

2 October was 129,591,690 lines as 
i linst 130,448,404 lines in October, 1923, 
i loss of 856,714 lines, according to a 
[ile recently issued by the statistical de- 
^ViiTient of the Nnv York Evening Post. 
Expressed in percentage the loss was 

yt six-tenths of one per cent. The sur- 
covered 135 newspapers. The sum- 

■^ry follows: 
nirty cities listed; 18 show gain; 12 show 

.-i; 135 papers lirted, 69 show gain; 58 show 
r 9 no comparisons. 

1924 1923 Gain 

, York... 15,598,282 16,466,140 •867,858 
7,/10,093 7,486,350 223.743 
8.121,604 8,196,388 •74,784 
5,238,030 5,066.698 171,332 
4,041,625 4,353,000 •261,375 
4.624,620 4.311,240 313,380 
6,322,543 6,051,875 270,668 
4.7.10.515 4.977,143 •246.628 

Angeles. 7,573,177 8,647.411 •1,074,234 
file . 3.822,923 3.871.706 •48,7V 

fl Francibco 4,994,337 4,958,941 J5.3W 
3,336,248 3,289,6.6 46,572 

i-hington.. 4,645.538 4,609.018 36,520 
3.625,500 3,607.500 18,000 

I Orleans 3,317,839 3.379.987 •62,148 
■^•ncapOiis.. 3,213,728 3,350.027 •136,299 
dtlle . 2,827,118 2,764,230 62,888 
^^•)napoli>. . 3,176.991 3,057,526 119,465 
nveT . 2.448,600 2,322,264 126.336 
evidence... 3.142,256 2,985.788 156.468 

3,624,579 3.510.964 113.615 
:’?ville ... 3,2.«1,741 2,991.3 4 290.367 
Paul.... 2.494.310 2 631.850 •141.540 

Viand • • •. 2,617,440 2,206,932 410,508 
•^jha . 2.363,697 2.328,473 35.224 
rminrh.im.. 2,32',924 2,180.626 144.298 
r'nond.... 2.095,422 2.327,107 •231,685 
vton . 3,246,600 3.150.042 96.558 
■'?trn .... 2.724.680 2.791.866 •67.186 

's Moines. 2,256,730 2.572.262 •315.532 

Totals. 129,591,690 130,448,404 •856.714 

N. Y. Bulletin Prints Sunday Edition 

The New York Bulletin Dec. 7 started 
Dhlication of a Sunday evening edition. 
I b the only New York newspaper in 
lb field, the last Sunday P. M. being 

published by the New York Evening 
Telegram. 

I. T. U. NAMES PUBLICITY MAN 

Harry Calkins, of Indianapolis Star, 

Will Explain Union’s Work 

Appointment of Harry R. Calkins, 
lately a member of the Indianapolis Star 
staff, as director of publicity for the In¬ 

ternational Typo¬ 
graphical Union, 
has been an¬ 
nounced by James 
M. Lynch, presi¬ 
dent of the union. 

Creation ot 
a department of 
publicity at the 
union’s head¬ 
quarters in In¬ 
dianapolis, Ind., 
was undertaken. 
President Lynch 
said, in order that 

„ _ „ the humanitarian 
Hamy R. Calkis. educational 

accomplish¬ 
ments and aims of the organization 
may attain recognition by the general 
public. 

“In these days of the widespread use 
of printers’ ink it is not wise for an or¬ 
ganization of such magnitude as the I. 
T. U. to hide its light under a bushel,” 
said Mr. Lynch. “We want the public 
to understand that a trade union can go 
beyond the business of wage negotiation 
in serving its membership. The Union 
Printers’ Home at Colorado Springs, 
Col., to which sick and aged printers 
may retire, the union’s old age pension, 
its mortuary benefits and its apprentice 
educational system are of great value to 
the craft and to the employers." 

Mr. Calkins, for several years an In¬ 
dianapolis newspaper man, formerly was 
connected with newspapers in St. Louis, 
Mo., New Orleans. Sioux City, la., and 
other cities. 

N. Y. LINEAGE SHOWS GAIN IN NOVEMBER 

'OTAL newspaper advertising in according to a report just issued by the 
Greater New York for November statistical department of the New York 

is 14.853.1M lines against 14,698,850 Evening Post. 
w in 1923, a net gain of 154,314 lines. The table follows: 

_^ges 

SM 1923 

Percentage 
of 

total space 1924 1923 Gain 

L4i0 1,274 American . .... 9.3 1,381,446 1,254,140 127,306 
1.012 Herald . 1947,772 

376 972 Herald Tribune. _ "9.6 1,419,064 877,756 541,308 
>16 •aMirror (Tahloirl)..,.. .... 2.3 339,826 II. 

124.274 1,064 News (Tabloid). _ 4.1 605.778 481.504 
.’12 1,564 Times . _ 16.8 2,496,358 2,213,164 283,194 

<4.} 1,158 World . .... 10.1 1,507,498 1.394,702 112,796 
360 •Kvcninj? Bulletin. _ 1.3 186,178 **. 
36 1,2.14 •F.vening Journal. .... 8.8 1,301,126 1.401,726 

7S8 
606 •Evening Mail. f697.908 
530 •Evening Post. .... ’3.6 441,132 369,788 71,344 

740 704 •Evening World. 
*Sun . 

.... 5.0 748,316 804.552 
>14 812 _ 8.1 1,206,730 1,136,516 70,214 
628 592 •Telegram 8r Mail. .... 4.5 676,050 1657.220 18,830 

‘in 
366 

1,096 Brooklyn Eagle. .... 9.8 1.460,558 1,350.244 110.314 
588 Brooklyn Times. .... 2.9 428,844 423,776 5,068 

628 614 Standard Union. _ 4.4 654,260 688,082 

U54 

i 
13,840 Totals. .14,853,164 14,698,850 154,314 

Net Gain 

*Ito Sunday edition. 

^tlegnm and Mail combined January 28, 1924. Sunday issue discontinued March 16, 1924. 

tErening Telegram carried 96,772 lines in the 4 Sunday issues of November, 1923; this 
IS included. 

IHerald and Tribune combined March 19, 1924. 

"Evening Bulletin first issue June 19, 1924. 

IMirror (Tabloid) first issue June 24, 1924. 

1924 1923 1922 1921 1920 1919 1918 

. 1,381,446 1,254,140 1.002.522 968,394 872.092 1,112.508 702,237 
947,772 1,063,996 1,088,108 1,086,622 965,828 552.162 

. 1,419,064 877,756 862,068 885,408 880,660 891,484 413,980 
) 339,826 
. 605778 481,504 347.526 344,150 192.280 
. 2,496,358 2.213.164 2,137,720 2,005,594 1,953,910 2,053,252 1,232,240 
. 1,507,498 1,394,702 1.578,454 1,334,148 1,356,962 1,699,634 1,266,658 

186,178 
. 1,301,126 1,401.726 1,186,856 1,121,864 1,024,194 879,560 728,270 

697,908 585,270 641,506 584,836 534,126 348,778 
441.132 369,788 325.102 418,804 584,592 390,580 316,087 
748,316 804,552 817,812 843,010 970,990 861,334 503.735 

732.286 727,674 694,150 802,636 551,056 
. 1,206.730 1,136,516 958,828 780,034 811,874 860,166 571,763 

U 676.050 657,220 581,016 612,856 532,542 801,444 659,622 
■ 1,460,558 1,350.244 1,321.854 1,221,926 1,068,584 1,072,922 720,335 

428,844 423.776 313.846 331.976 304,394 t. t. 
654,260 688,082 717.656 645,596 700,844 692,100 504,039 

• 14,853.164 

not recorded 

14,698.850 14.532,812 13,972,676 13,619,526 13,617,574 9,070,963 

Rapid Expansion 
OF INDUSTRY IN 

IOWA 
Although every one knows Iowa has leading place 
agriculturally few people realize that it has become 
a great manufacturing state. Within the last thirty 

years the manufactures of Iowa have increased at a 
phenomenally rapid rate due largely to three main 

Abundant Coal 

Excellent Transportation Facilities 

Unlimited Supply of Raw Material 

There are, in Iowa, 5683 manufacturing establish¬ 

ments having a capital investment of over $400,000,- 
000 and giving employment to over 105,000 persons. 

Iowa has proven herself possessed of the fundamen¬ 
tal elements of a great manufacturing state. 

Her factories no longer turn out merely the results 
of the conversion of her own raw material and those 

articles for which there is a strong and constant home 
demand. Iowa is now turning her attention to a 
greater field of enterprise and is turning out mer¬ 
chandise of national and world wide use and demand. 

This steady and persistent growth of industries in 
Iowa has caused a steady and persistent increase in 
the revenue. 

The people of Iowa find themselves more prosper¬ 
ous than ever. The disposal of this new prosperity 
can be guided your way by these strong influential 

newspapers. 

Rate for 
OraulaikD 8.9Sa Una* 

•Barlington Gazette . ...(E) 10,164 .04 

*Cedar Rapids Gazette . ...(E) 21,481 .07 

•Davenport Democrat & Leader... ...(E) 14404 .06 

•Davenport Democrat & Leader... ...(S) 1749S .06 

fDavenport Times. ...(E) 24,676 .07 

•Iowa City Press-Citizen. ...(E) 64t7 .035 

•Mason City Globe Gazette. ...(E) 12,622 .04 

•Muscatine Journal . ...(E) 7,762 .035 

•Ottumwa Courier . ...(E) 12452 .05 

•Waterloo Evening Courier. ...(E) 17,071 .06 

* A. B. C. Statement, Sept. 30, 1924. 
t Government Statement, Sept. 30, 1924. 
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c A YQ llfll IFST set the right angle, he set out with a 
fruit and vegetable barrow and sold his 

NEWS NOT PRINTED 

Correspondent* Keeping It to Them- 

sleves. Charges Capt. McCullagh in 

New York Herald Tribune— 

Asks Investigation 

eatables in the streets of Paris, hustled 
by the crowd, moved on by the police, 
and grumbled at by the housewife. He 
lived the life of the itinerant street 
vegetable seller, obtaining information 
which made an authoritative scries. 

Newspaper correspondents keep the 

To Unveil Statue at A. A. C. W. Meet 

An equestrian statue of Gen. Sam 
“ugliest news” of Soviet Russia to them- Houston, to be unveiled in Houston dur- 
selves, Capt Francis McCullagh charged ing the A. A. C. W. international con- 
in a series of articles appearing in the vention. May 10 to 14, will be shipped 
New York Herald Tribune this week, to Texas from New York during the 
suggesting that the situation should be winter. The statue, second largest of its 
investigated by editors and journalistic kind in the country, is the work of Enrico 
associations in America. Cerracchio, and was approved by a com- 

“If American newspapers cease pay- mittee of which Paul Wakefield, owner 
ing foreign journalists to represent them of the Houston Post-Dispatch, is a 
in Moscow, practically no cable news member, 
save what is openly Communistic will 
get out of Russia”, he said. p 

“I do not mean, of course, to call for 
a journalistic blockade of Russia on the On F 

Pressmen to Instruct by Mail 

On Feb. 1, 1925, the International 
part of the American press; I only ask Printing Pressmen and Assistants’ Union 
American editors to combine for the ^in start a free correspondence course to 
purpose of getting^ an independent news apprentices of all branches of the corn- 
service from Russia, and I assure them mercial and newspaper industry of 
that if they stand by one another Mos- America, 
cow must give way, as she cannot afford_ 

RADIO FANS DON’T CARE FOR 

NEWS, CANVASSES PROVE 

OADIO fans do not care for dis- 
tribution of news over the air, 

according to Robert T. Small, who, 
writinc for the Consolidated Press 
Association, reports on the results 
of canvasses recently conducted by 
newspapers operating broadcasting 
stations. 

Newspapers mentioned by Small 
were the St. Louis Post-Dispatch, 
Detroit News, and Chicago Daily 
News. 

“Some of the newspapers,” he 
wrote, “persisted in putting a sum¬ 
mary of the news on the air. Then 
it was noticed that in communica¬ 
tions received from the fans not 
a word ever was said in praise of 
the news service. So the experi¬ 
menters began rutting down news 
and enlarging entertainment pro¬ 
grams. More encomiums came 
fiom the fans. Canvasses revealed 
that there was no demand for the 
general run of news.” 

Swedish Ad Men Join A. A. C. W. 

The Swedish Advertising A.ssociatjfl 
has decided to join the Associated Adve. 
tising Clubs of the World. The decisni 
was reached at a meeting held recent 
in Stockholm. Next to the United State 
Sweden sent the largest number of dtij, 
gates to the A. A. C. W. internatic^ 
convention in London last July 

Walter Duranty Recovering 

Walter Duranty, of the New yori 
Times, who was injured in the accideit 
to the Paris Havre express on Not. 6, 
is making good progress in spite of seH- 
ous injuries to his legs. He is still 
hospital at Havre, but it is hoped 
may be able to leave there before Christ 
mas. 

A. P. Committee Meets Dec. 17 

Date of the December meeting of :h* 
Associated Press executive committee a 
New York headquarters has been change 
from Dec. 24 to Dec. 17, to avoid ct, 
flict with the Christmas holiday seas 

to see all the American correspondents 
withdrawn. 

“There need be no encouragement of 
recklessness and insolence on the part of 

New York Times Club to Dance 

Covington Post Start* Sunday Edition 

The Covington (Ky.) Post, Scripps- 
Howard evening newspaper, is now 
printing a Sunday morning edition, tak- 

Ohio Daily^Sold 

The Middletown (O.) Journal was s d 
The New York Times Club will hold ing the United Press Saturday night wire last week to J. A. Chew of Xenia 

« _tt: a _a: _ xt . .. _ /-• tV* i _ e -ry * 
anv corresnwndent - ^ no American informal reception and dance Dec. 16, service. First publication date was Nov. with C. F. Ridenour of Piqua, opei»:,l 

TllT AScan correS,- “ "" WaWorf-Aatoria Holri. 30. Brace I. Susong is «li,er. newspapers at Pigna, Xenia ’and Nto, I newspaper whose American correspon¬ 
dents have been kicked out one after an¬ 
other because they told the truth should 
fall so low as to replace those American 
correspondents by Russian revolutionaries 
and German Communists, who manage to 
hang on to their jobs and to their salaries 
in Moscow by exercising a severe econ¬ 
omy of the truth.” 

SUPPLIES AND EQUIPMENT 
FOR NEWSPAPER MAKING 

PARIS CORRESPONDENTS FROLIC 
A Rare Barfaki. Printers* Outfitters 24-Page Goes Press Bargain! 
Rotary Gravure printing equipment for pro- Printing Plants and business bought and sold. Owners must move this 3-deck, 2 page, r: 

The Pans correspondents of American Company, 200 Fifth 

and British newspapers laid aside all care 
on the night of Nov. 18, at the annual 
dinner of the Anglo-American Press As¬ 
sociation. 

Abandoning the practice of previous 
years of holding the function at one of 
the leading hotds, the members hired a 
whole Montmartre cabaret, and a number 
of the best artists of Paris, among them 
some American and English stars, made 
the evening’s entertainment a great suc¬ 
cess. But perhaps the most appreciated 
turns were two provided by the corre¬ 
spondents themselves. Frederick K, Ab¬ 
bott, of the International News Service, 
proved a remarkable ventriloquist—with 
the aid of a hidden confederate. 

The feature of the evening, however, 
was a sketch, “The Impromptu de Mont¬ 
martre, a Classic Drama in One Spasm,” 
in which Aphrodite, Dionysus and Clio 
welcomed the Count de Chambrun, for¬ 
merly head of the Press Bureau at the 
Quai d’Orsay, to his new post as Min¬ 
ister to Greece. Harold E. Stearns, of 
the Baltimore Morning Sun, was an ex¬ 
cellent Aphrodite, while Hudson Haw¬ 
ley, of the Associated Press, was a hit 
in his own part of Dionysus. 

A special edition of the Paris Times 
was issued during the dinner, which was 
attended by many distinguished members 
of the .American and British diplomatic 
corps. 

Intertypes, $1,000 for guaranteed niaeli- 
Peckham Machinery Co., 1328 Broadway, Ne 
York City. 

MODERNIZE N. Y. DAILY NEWS 
HALF-TONES 

COMPOSING ROOM 
Beat in the World 

HAMILTON EQUIPMENT 

Made by 

POWERS 

Presses and Equipment for Ssile. 
Hoe Octuple Press, X Pattern deiiaw Si' 
Cut-Off. Hoe Plate Finisher included. Ei-’; 
delivery. Complete newspaper plant with i 
page Goss Press. Several other dc-ii"' 
presses ol various sizes. A big list of 
and composing room equipment. Let ui ';n 
your needs. Griffiths ^blishers Esc.V.t 
154 Nassau Street, New York. 

We can increase your business T» 

want it increased. 

Made in both wood and steel. 
NEW PROCESS 

Manufactured by 

The Hamilton Mfg. Co. GOSS 

You have thought oi pres* clippisp 

yourself. But let us tell you bow prcN 

-lipping* can be mad* s bnaseM 

builder for you. 

BURRELLE 
Two Rivers, Wi*. 

For sale by all prominent Type Foun¬ 

ders and Dealers everywhere. 

^STEREOTYPINGi 
.MACHINERYi 

145 Lafayette St, N. Y. City 
EatabUslisd a Qunrtsr a( a CahvT 

Don’t'Tig'Metal 
It Wastes Money 

New Canadian Newsprint Mill 

Another newsprint mill for Canada has 
been announced by the Great Lakes Paper 
Company, which now operates 12S-ton 
pulp mill at Fort William. Construc¬ 
tion will commence April 1. 1925 on 
property adjoining the pulp mill. Present 
plans call for a 200-ton mill, to cost 
$4,000,000. 

Don’t melt your metal twice to use 

it once. Write for trial offer. The 

Monomelt “Siagle Melting Sy»- 

tem.” Rflferenees gladly furnished. 

nins Wssttoghiwtes DnAb Motar-DHvs 

writb hill automatic push button esaCroL 

USED BY THE 

Sells Vegetable* to Probe H.C.L. nSnSMts. ifcs IfsMf rm 

The enterprise of French newspaper 
men was illustrated recently when the 
Petit Parisien entrusted an inquiry into 
the high cost of living in France to one 
of its editors, M. Victor Bonnans. To 

Printers Mannfactnring Co. 
709-719 Palace Bldg., 

Minneapolis Minn. 

Some outstanding and exclusive 
features of The Gom Combination 
Wet and Dry Matrix Roller: Pat* 
ented stretening roller produces 
dry mats without a wrinxle. Both 
ends of cylinder are set at same 
time. Heavy cast-iron cylinders 
with forged steel shafts. Extra 
heavy bed~no racks—Urge enough 
to run chase with columns cross* 
wise. Roils wet mats in XIV4 sec* 
ends; dry mats in 22^A seconds. 
Write for complete catalog of 

Goss Stereotyping Machinery. 

La [Fayette Journal 
La Fayette, Ind. 

We refer you to them for thor 

XyCLTKE^tK 
yWniCTWcW 

/WMANTto. CO>^ 
CMBCAOO 

THE GOSS PRINTING 
PRESS CO., CHICAGO 
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The Market Place of the Newspaper 

<2^ p«r word par inaartion, cash with ordar, 
for advertiarmeiits un^r tfaa flasaffiea- 

ticn of "Situatiana Wanted.” 

per Ihia par inaertioo, cash with order, 
if white space is used at top and bot- 

Isni of advertisement, 
^ per vrord per Inscrtian, cash with order, 

for advertisements under any other 
dsasifi cation* 

o|* par Una par insertion, cash arith ordar, 
wvC If space Is used at top and bot- 
too of advertisement. 

SITUATIONS WANTED 

Advertising, Business Executive. 
Result getter in modern promotional methods. 
Trained under country’s most successful pub¬ 
lishers. Highest character references. Avail- 
sble on reasonable notice. Confidential corre- 
ipondence solicited. Box C-521, Editor & Pul - 
iWr. 

Situationa Wanted Situations Wanted 

Circulatian Manager 
Having had experience on large Eastern and 
Western papers, wishes to make change. Best 
i/f reference furnished, now employed. C-S07, 
Editor & Publisher. 

Circulation Manaiger. 
Young, unmarried man with seven years’ cir¬ 
culation experience, desires to locate in good 
sized middle western town. Expect salary of t40 a week. tjood references. Box C-S37, 

Iditor & Publisher. 

Grculation Msmager. 
Possessing ability to increase circulation on 
some newspaper solicits publishers’ proposi¬ 
tions immediately. Best of references to pub¬ 
lisher in need of my services. Address Box 
C-SJO, Editor & Publisher. 

Circulatian Manager. 
Age 29, married, twelve years’ experience in 
circulation work. Circulation manager three 

Advertising Manager. 
Ten years’ experience, solicitor, promotion, 
advertising and business manager. Understand different papers during last eight years. Reason 
classified and Foreign. Good record. 31 years for change, wish greater opportunity, ^ow 
old, single, healthy, energetic. Prefer small employed as circulation manager. Salary, $o0. 
salary and commission basis. Box C-SSO, EJdi- Box C-S38, Editor & Publisher, 
tor & Publisher. -- - 

.' ri Circuhttinn Manager. 
f^trasmg Manager. ... Employing modern methods, efficient systems. 
Capable salesman; first-class copy writer and in hn.iHinir nnt naid 

ment 
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by-out man; seeks affiliation with progressive 
publication about January 15th. Energetic, 
reliable man, protestant, married, permanently 
employed; excellent record; valuable news¬ 
paper experience. vBox C-S3S, Editor & Pub- 
Khser. 

Advertising Manager 
Display, Classified. Seventeen years in news¬ 
paper field, recently representing papns with 
combined circulation of over fiOO.OCO. Energetic, 
progressive with excellent record. Age 3& 
surried. Desire connection with established 
newspaper or magazine January 1. Confidential 
correspondence elicited. C-SdL Editor & Pub- 
Usher. 

thoroughly experienced in building net paid, 
non-return Circulation. Net a believer iii Pre¬ 
miums or Contests, but substantially built in- 
creas-es. Not built from the Mail Room figure¬ 
head holding a title, but a Producer that ex- 
l>ects full co-operation from his Publisher and 
justifies the support ^iven. An efficient, capa- 
lilc, highly trained Executive that knows the 

Newspaper Artist. 
Tired of big city, desires change to smaller 
place, experienced in all art, including cartoons. 
C-542, Editor & Publisher. 

Special Writer. 

Can make readers notice, think and look for 
next issue. Want me.’’ Say bow much you do. 
.And why. Tell me what you want me to help 
you accomplish. Box C-S4U, Editor & Put^ 
lisher. 

Superintendent or Foreman 

Uf newspaper composing room wishes perma¬ 
nent position with newspaper wheie efficiency 
and good work is reiiuireii; have bad practical 
and executive experience in Urge and small 
plants; in chart;r of one composing room over 
twelve years. Arthur Heath, 1U8 Malvern 
place, Cincinnati, Ohio. 

Telegraph Eifitor, Copy Reader. 

.A No. 1 man, understands makeup, industri¬ 
ous, good personality, would change. Addiess 
Edwards, C-539, care Editor hi Publisher. 

Trade Paper Editor. 

Practical experience, capable organizer, suc¬ 
cessful executive, seeks opening in publication 
or publicity field. Speaks t'rcnch and German 
fluently. Knows foreign trade. F. W. Kirk, 
Wisidndge, N. J. 

HELP WANTED 

Advertising Solicitor. 

Protestant Monthly. Liberal commission. Real 
game, including A. B. C. Not how cheap, but opportunity for producers, hitate age, qualifi¬ 

cations and references. 
D, Cliicagu. 

how good. Understands all modern methods 
of distribution. Single. Age 45. Member 1. C. 
M. .A. The tyiie producer that requires a 
gtxHl salary and fully justifies the salary paid. 
C-536, Editor & Publisher. 

Editor, 
28, married, experienced in weekly and daily 
fields, desires connection with New England or 
Eastern afternoon daily as managing editor, edi¬ 
torial cr dramatic writer. Training includes Circulatian Managers. 

Address P. U. Drawer 

Advertising Solicitor. 
Three years’ all-round disiday experience in 
city of 300,000 population. Two years’ national 
advertising experience in city of million* popu¬ 
lation, including traveling experience and New 
York. Age 31, good character, bard worker. 
Baa shown ability to earn $6,500 a year. Posi¬ 
tion with large eastern newspaper or represen¬ 
tative preferred. Box C-541, Editor dc Pub- 
htber. 

legislative reporting. Interview desired. C- 
528, Eklitor & Publisher. 

Feature Writer. 
With all-round newspapOT training desires 
connection. Background includes three years 
on The Springfield (Mass.) Republican. Uni¬ 
versity trained and World war veteran. Ref¬ 
erences and examples of work on request. Ad¬ 
dress Box B-986, care Editor & Publisher. 

City 

MBtlti. 

rnal 

their 

no 
tldtat 

Sttkit 
)U 

Busfaess Manager. 
Now engaged, will consider offer from pub- 

Feature Writer. 
Young woman, 24, desires connection, preferably 
with Eastern publication, where ingenuity, 
originality and unquestionable ability will be 
appreciated. Has college education and four 
years’ experience on lioth Eastern and Western 
newspapers, handling special assignment “news 
features,” woman’s page articles, interviews 
and general feature work. Examples of work Desk Editor 

Two ambitious circulation managers, must be 
over 30 years of age, with experience in hiring 
and training canvassers. Further expansion ol 
large circulation organization u|icns two desir¬ 
able positions with earning possibilities ranging 
from $2,600 to $5,000 per year. Answer with 
full particulars regarding last ten years’ experi¬ 
ence and references as to personal habits and 
character. Ernest A. Scholz, (.irculation Ui- 
rectir, Buttcrick Publishing Company, But- 
terick Building, New Yorx. 

lisher desiring to turn over entire mangeihent leature w.irx. r.xampie» oi worx u 
of business; 20 years’ actual experience in all Box C-547, knows how’to edit Associated Press, local 
deisrtments. C-510. Editor & Publisher. & Publisher._ . 

Linotype Msudsinist. 
Practical machinist. Grade A millwright, with 
course at Linotype factory, desires situation. 

___ ____ Can attend to any m.-ichine in printing plant. 
Man 32 years r4d wiir ewsider offerTrom pub- Addrr?i!t. liraiit, 4 Washington street, Everett, 
Kiher in need of totneonc capable of talcing Mass. 

news, write gooil heads rewrite. To work uir 
lier hard driving managing editor; $35 a week. 
Evening newspaper. Write Bridgeport Times, 
l’>ridgcpurt. Conn. 

Busineu Manager—Advertiskig M«ager. 
r from 

entire charge of business management of ——————— 
newspaper and job plant. Can show excellent Manager. 
bniiness building record, and furnish best ref- Able to change losses into profits and to 
erences as to reliability, honesty, education, etc. materially increase earnings of a newspaper. 
Now engaged—four years at present location, Ixxiking for a job where there is an opportunity 
snd over ten years total experience. Prefer t'* lievclop newspaper by cutting ^expenses and 
daily in middle west. Box C-544. care Editor 
4 Publisher. 

Editor. 

Publicity Department of large industrial corpo 
ration desires high grade editor for technical 
manuscripts. Will also re-write stories for 
special release to business and trade press. 
Engineering training and experience desirable, 
PennanenL Location:—New York City. Ad¬ 
dress Box (’-548, Eklitor & Ihiblisher. 

Wanted Jan. 1. 

GETTING INTO PRINT 
IF you build a -new plant or 

put over a worth-while 

scheme you want everyone 

to know about it. So, you 

get it into print. 

If you want a man to fill 

a vacancy; if you want a 

job; if you want capital or 

equipment; or if you want to 

sell your old equipment, why 

not 

Get It Into Print 

The Market Place of the Newspaper 

inc-easing bu.sinrss. Elxperienced all depart 
mc-its, particularly in advertising, circulation, 
business management and mechanical. Also Advertising man to take care of national adver- 
able to supervise news end of paper. Experi- rising and assist in lixal field. Live newspaper 
ence enables me to coordinate every depart- in city of JU.UUO. Please give references and 
ment, securing maximum results. In present state salary desired. Record-Herald, Wausau, 
situation, in 1924, reduced expenses $50,U00 Wisconsin. 
over expenses in 1923 and with a 20 per cent - 
increase this year in business. Able to supply Wanted, 
high grade references from newspaper, financial An opening on 
and business men who have known my work 
tor many yeari,. Address C-545, care Editor & 
Publisher. 

Mechanical Super kitanOant. 

Now employed, desires to make change. Quali¬ 
fied from 20 yeari’ actual experience to super¬ 
vise all departments. Will consider proposition 
of salary plus percentage of savings effected. 
C-509, Editor & Publisher. 

Mechanical Superintendent. 
Mr. Publisher, let me relieve you of your com¬ 
posing rtxMn and mechanical department 
troubes. Sixteen years’ experience as an ex¬ 
ecutive, and know all department!. Can handle 
men and get results. Prefer snaray afternoon 
daily with several editions. Refereneet fur¬ 
nished. C. G. Manuel, 1615 C^lege avenue. 
Fort Worth, Texas. 

Successful 
Performance 

'This firm hss s record of slmost 
15 years of successful performance in 
the difficult work of 

PURCHASE, CONSOUDA’nON, 
SA1.E AND APPRAISAL 

of newspaper and magazine properties 
throughout the U. & 

HARWELL & CANNON 
Times Bldg. New York 

New England Newspaper, 
for a desk man who can edit and head copy. 
.Must have breadth of view, ambition, origin 
ality and lie accurate in handling details. Give 
full details and salary expected. An interest 
ing position in an interesting dty. Box C-549, 
Eilitor & Publisher. 

Wanted. 

Ohio daily; 30,000 circulation, needs an ad¬ 
vertising man. Regular and special work. Ex- 
cclirnt opportunity for producer. Write Boot C- 
519, Editor & Publisher. State age, experi¬ 
ence and past connections. All replies will be 
considered strictly confidential. 

BUSINESS OPPORTUNITIES 

For Sok. 

A fine little daily newspaper property for sale, 
(jreat opportunity for development. Now mak¬ 
ing money. Only daily in town of 16,000 
population. Price reasoeable. C-523, Editor 
& Publisher. 

I WE CONNECT THE WIRES 

pOR $12,500 CASH, balance de- 
• ferred, you can buy a small 
city afternoon newspaper, now 
breaking even, inventory $28,000, 
annual business $35,000. ^le 
price is $25,000. Owner it en¬ 
gaged in other butinesa which 
demands his entire time. Men¬ 
tion our No 319. 

Fei<nald's Exchan6C.Inc 
Tmiho NATV.B'LDia.. SeniNoviiLD. Mass. 

TO PUBLISHERS 
of Daily anti 5'Mnday New.tpaptrs, 
Magasints and Tradt Publications. 

Is your circulatkn department man¬ 
aged so that you get all the circulation 
it is possible to obtain in your territory? 

Is your circulation an expense or a 
source of revenue? 

Is your circulation accounting depart¬ 
ment efficient, and do your newsdealer 
collections run 97% or better? 

Is your mail subscription derailment 
modern and systematized so that un¬ 
necessary clerical expense and waste are 
eliminated? 

Is your delivery to city anil country 
newsdealers and by carriers to the homes 
of your subscribers economically and 
satisfactorily made? 

The advertiser has been a circulation 
executive fer more than twenty-five 
years cn metropolitan Daily and Sunday 
newspapers and magazines of National 
Circulation in New York, Chicago, 
Boston and other large cities. 

My business has been solely CTIRCU- 
LATION — Department Management — 
Promotion — System.'itizing — Increasing 
Revenue—Carrier and Newsdealer Or¬ 
ganization, etc. 

I am not looking for a circulation 
manager’s position or a permanent con¬ 
nection of any kind. I believe with my 
long and varied experience in the great¬ 
est newspaper organization in the world 
that I can accomplish more for a pub¬ 
lisher in a short time than a dozen 
theoretical efficiency men. 

My services will be available after 
January 1, 1925. Further details and a 
hi St cf unquestionable references from 
coast to coast will be sent upon receipt 
of a letter or wire to Box C-546. c/o 
EDITOR & PUBLISHER. 

Don’t Waste Space 
Let a classified ad in 

Editor & Publisher move 

that idle machinery from 

your shop. 
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DOLLAR $ $ 
$ $ PULLERS 

ONE DOLLAR 
WILL BE 

PAID 
FOR EACH 

IDEA 
PUBLISHED 

A battery dealer in one town advertised An interesting daily box feature. Take 
under the caption “Compare These two old men, Civil War Veteran and 
Prices.” The mail order price was given trail say, The Veteran Sptviator 
for a 6-volt battery together with the cost Oldest Scandal Snifter, and liave 

for a money order, postage stamp, ex- them comment on the events of th< day. 
This is used here, and has proved one 

press charges, and cost for installation, hugest ^ily totures.-^ 
The total of th«s was greater than the StouflFer, Roanoke (Va.) World-News. 
local dealer’s price for the battery in¬ 
stalled. Besides, the local dealer was excellent bulletin on Retail Store 
prepared to install your battery without Planning has just been issued by the 
delay and thus save you rental charges Bureau of Foreign and Domestic .Serv- 

Business Tickler 
service battery. ice of the U. S. Department of Com¬ 

bo 1 ICKLER number of stores in most every town that merce which should be of interest to ad- 
in demand, but some time folks have a have mail order comj^tition. These vertising solicitors. It might be a ‘good 
hard time obtaining just what they want, stores would benefit by inserting an ad- will idea to ask local merchants if they DO yon know your You can make it easy for them by obtain- vertisement showing the savings in time would care to have you obtain cojiifs of 

own town? ing the advertisement of printers and and money by purchasing merchandise this booklet for them.—W. L. B., New 
Our Space Buyers’ stores handling such work—B. A. T. *he home merchant.—Robert B. Miller, York. 
Guide, published - Morton (Ind.) Chromcle. - Guide, published - Morton (Ind.) Lhrontcle. 

I with this issue of Increasing auto accidents point to de- _ 
EDITOR & PUB- fetive vision of drivers. Why not have 
LISHER, may eon- opticians and optical firms of your city A Lowell (Mass.) paper got a page of 
tain many surprising co-operate and have their optometrist of- advertising from auto accessory men on 
facts concerning to examine eyes of all auto drivers a “Prepare For Cold Weather” cam- 
your field. free, to prevent accidents. Many optical paign. The dealers urged motorists to 

Study its pages, shops maintain eye examiners who give buy chains, radiator covers, heaters, etc. 
They contain a great, because true, service anyway, and may be glad to in advance of the actual coming of severe 

statement of what you are really selling. attention to their willingness to de- weather. Attractive prices were featured. 
Keep this Guide at your elbow! Force crease accidents.—C. M. L. —Arthur N. Stackpole, Lowell. 

Gen. Robert Lee Bullard, U. S. .V, 
in an interview in New York said ^ 

A Lowell (Mass.) paper got a page of soldier was worth 3 Alliwl sd- 
advertising from auto accessory men on .because of his discipline. W hat do 
a “Prepare For Cold Weather” cam- Prominent overseas veterans in your city 

paign. The dealers urg^ motorists to *** 

its fact into the consciousness of those 
with whom you deal! 

TJ^ D. KILPATRICK, New York | 
^ •’ real estate man, recently placed a ' 

3-column, jiage-length advertisement _ in 
the New York llerald-Trihunc showing 
that liecause of prohibition the assessed 
value of real estate in New York has 
increased four billion dollars. The copy 
was not linked with a sales appeal, Mr. 
Kilpatrick’s name and business appearing 
only in a note at the bottom of the ad. v i t 
Perhaps there is a business man in your SCHOOL books of an ancient vmUge 

—Arthur N. Stackpole, Lowell. 

HUNCHES 
ONE DOLLAR 
WILL BE PAID 

FOR EACH 
“HUNCH” 

PUBLISHED 

town—a strong backer of prohibition— 

HOOL books of an ancient vintage “Who’s Who in Who’s Who in Our 
have proved the source of a series of Own City” is the title of a daily column 

who might be interested in this idea.— popular features in our paper. The first introduceil in the Des Moines (la.) Trt- 
W L. B New York. ^'o^y was about a resident who had sev- bune-Nesvs. A photograph of a resident 

- eral copies of Mc(luflfey’s readers. (Dther of ^ity listed in “Who’s Who” with 
The fruit commission merchants in old-timers, not to be outdone, brought in ^ locally written biographical summary 

some cities are now getting together treasured originals, including geographies. s. L. Rockland Island 111 
_ __I _£_hiQtnripQ arrinimar<i Qnpllprc and anth- ® x-,.. Asmiiu, in. 
some cities are now getting together treasured originals, including geographies, 
every now and then for the puriwse of histones grammars, spellers and arith- 
using advertising in the local papers to metics, dating back a hundred years or 
urge folks to buy the fruits which are more. The prize belonged to the old 
coming: in to the commission houses in gentleman who owned a copy of “The 
particularly large quantities. This sort Columbian Orator, published in 1810, 
of advertising has proved to be a splendid until a young lady brought us a copy of 
thing for the advertisers, as it pleases “The Federal Calculator; or American 
iheir customers, the grocers, and as it Schoolmaster s Assistant and Young 
greatly helps the sale of fruits. Get some Man’s Companion,” the second edition of 
of this sort of advertising in your city.— which was published in 1805. Quotations 
Frank H. Williams, Santa Ana, Ol. from the books, the readers and “The 

_ Federal Calculator” particularly, fur- 
Don’t pass up the opportunity to sell nished some entertaining material, and by 

your banks some New Year Resolution doing a little biographical research work 
Ads featuring the .savings idea during m the city library we were able to make 
1925. They wilt like the idea, and it will the articles instructive as well as of con- 
help to fill up the last eilition of the old siderable local interest.—Jo Hemphill, 
year.—Donald O. Ross, U’as/tiiigton Manhattan, Kan. 
(la.) Democrat. - 

-r“, Here’s a stunt that will get them guess- 
In some sections of the country mail talking. Each week have a staff 

order houses offer serious competition to memlier obtain a minute description of 
local retail stores. This condition causes some person seen on your streets and 
a numlier of merchants of_ (Thijqiewa offering a small cash sum if 
Falls. Wis., to investigate prices offered the person will appear at your office 
by Chicago houses, with the result that dressed in the same fashion. You will 
they could usually meet and often under- h^ve your readers seeking to check their 
sell the mail order concerns. This fact fruesses 
was made the basis of a good deal of \ q- 
educational advertising, with the result 
that many persons, especially in rural dis- - 
tricts, were convinced they could trade p 
to their benefit at home stores.—.\. C. 
Regli, Eau Claire, Wis. 

against the actual fact. 

A New Serial 

B2uroque 

LOUIS JOSEPH VANCE 

An American Girl 

in 

The Clutch 

, of the 

Dreaded Black Hand 

Society 

Write for Term*. 

THE McCLURE NEWSPAPER SYNDICATE 
17] Fourth Ave., New York Qty 

Christmas cards. New Year’s Cards, 
etc., engraved and otherwise are always 

Giveaouf 

1 l^eadci’^ 
Lisfiadu^iiLc^tlic liS^PSlates" 

^RdbectD*Heitil 
wafihingtbn 0‘C* 

fSoo.u-s.B^-ovfce 

Get the very best 

DAILY 
CROSS-WORD 

PUZZLE 
Not just a feature— 

Not just a problem— 

But the best seller 
on the market 

TODAY! 

KING FEATURES 
SYNDICATE, Inc. 

241 West .SSth Street 
New York City 

Oliomas 7K 

Company^ 
Memphis, - Tenn. 

-— m • ^ 

Originators of the 
PurinaII^ 

Weekly Business 
RevieuiPa^e 

Loevk vifi up iiT 
Dun t)i- 

METROPOLITAN 
WEEKLY SHORT FICTION 

SERVICE 

Used AND Praised in 

NEW YORK KANSAS CITY 
BUFFALO OMAHA 
DETROIT LOS ANGELES 
CHICAGO SAN ANTONIO 
MILWAUKEE ATCANTA 
ST. PAUL WASHINGTON 
ST. LOUIS PHILADELPHI.A 

BOSTON 

and elsewhere 

Why? Send for Samples! 

METROPOLITAN 
NEWSPAPER SERVICE 

MarimiliaH Elser, Jr., Cen't Mgr., 

150 Nassau St., New York, N. Y. 

The World’s Greatest 
ISetvspaper Feature 

Service 

Supplying a complete and 
exclusive daily illustrated 
feature service to news- 
pa p e r s throughout the 
United States and in for¬ 
eign countries. 

4 page ready-print color comics. 

Magazine Feature Pages. 

Write for samples and rates 

NPASPRVCfllCi 
lloow SBDSraCET.lV J 
CLEVELAND. OHIO ^ 

v' 
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PENNSYLVANIA 
is an Agricultural Storehouse as well as Industrial 
Workshop and Mineral Field Beyond Compare 

All spell wealth and the power to 
buy both for the worker and owner 

In addition to the millions of dollars of wealth produced 
from natural gas and oil, in which Pennsylvania is a 
leader, and from coal mines, Pennsylvania quarries 
produced nearly 70 per cent of the country’s slate. Also 
graphite, zinc and copper are found in paying quanti¬ 
ties. 

It is one of the greatest producing states in the Union 
and one of the biggest buying states. It is a state of 
preferred buyers, keen in their analysis of fundamen¬ 
tals, ready and willing and able to buy with ready 
cash at a moment’s notice. 

PENNSYLVANIA HAS 
8,720,017 Population 81 Per Cent Native White 
202.250 Farms $500,000,000 Crops 

194.5 Iiihahitants per Square Mile 

Pennsylvania has the money to spend for your goods. 
It offers a rich field for the man who has something to 
sell. 

These daily newspapers co-operate in every way to 
make advertising pay and pay handsomely. 
Use them to get your share of the business. 



Brief Facts 
for National Advertisers 

£)URING the eleven months of 1924, January 
to November, inclusive. The New York 

Sun published more than two million six hun¬ 
dred thousand lines of National Advertising. 
This represents a gain of more than half a 
million lines, and over 450,000 lines more than 
the next evening paper. 

Advertisers coming into the New York 
market should know that 97% of the 
The Sun’s circulation is concentrated in 
the shopping radius of New York City. 

The more than 250,000 average daily paid cir¬ 
culation of The Sun offers advertisers the 
greatest concentration of high-grade circulation 
in New York City. 

The New York Sun holds the confidence of 
its readers. It is productive for the advertiser. 

280 Broadway New York 
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The Maximum of Concentration in the 

World’s Greatest Market 
Advertisers planning New York campaigns face a complete reversal of conditions in the newspaper situation 

of the city. 

Three papers have passed out of the picture with in a year—one in the morning field and two in the evening 

field. The advertisers of the city used 210,000,000 lines of space in these three newspapers in the past ten years, repre¬ 

senting an expenditure of about $40,000,000, all of which, so far as good-will and continuity of impression are 

concerned, has vanished into thin air. So much for one kind of waste! 

But there is another and more costly form of waste than this, and that is the waste that is purchased in the 

shape of circulation far removed from the advertiser’s immediate sales-radius. 

Within the past three months THE WORLD and THE EVENING WORLD have reached the highest point in 

circulation that they have registered in six years. About 93% of their joint circulation of 700,000 daily is concentrated 

within the Metropolitan Retail Area, where the merchant is in daily contact with his patrons and where the national 

advertiser has the bulk of bis distribution. , 

THE WORLD GROUP constitutes the most powerful single selling force available as a unit in Greater New York, 

and all circulation outside of the city’s shopping area is a highly speculative advertising venture for the merchant 

or manufacturer who is trying to reach New Yorkers. 

The sharp increase in circulation already noted has resulted in corresponding reductions in the Milline rates 

effective for THE WORLD GROUP. A comparison, based on a S,000-line contract, between this year and last year 

indicates the increased economy with which space can now be purchased in these papers: 

This Year Last Year 
MilliM for MUlino for MUline for MUItno for 
MotropoliUa Total * Motropofilan Total 
DUtrwatioa Dutribulion DUtribotion Diitribolioa 

THE WORLD (6 days) .$1.70 $1.55 $1.81 $1.66 

THE EVENING WORLD.$1.97 $1.90 $2.25 $2.14 

Intensity of 'coverage considered, these figures constitute the lowest rates at which advertising can be economically 

and efficiently purchased in the greatest retail market in America. 

For a proper understanding of Greater New York’s advertising problems, send for an in¬ 

teresting booklet, ^’Charting Americt^s Greatest Market.” It is sent free on request. 

mm 
PITJTZER BUILDING, NEW YORK CITY 

Mailers Building 
Chicago 

Chancery Building 
San Franeixo 

Title Insurance Building 
Los Angeles 

Securities Building 
Seattle 

General Motors Building 

Detroit 
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Zone Selling and Zone Advertising 
Through Newspapers 

Extend your advertis- 
incr as vnn pvtpnH vnnr * ing as you extend your 

profitable distribution. 

In this list are newspapers 
large and small, each es¬ 

sential in its community. 
The large ones were small 
yesterday and the young¬ 
sters of today will be 

among the large papers 

CALIFORNIA 
Stockton Independent (MftS) 

Bakersfield *Echo (M&S) (Elx. Mon.) 

COLORADO 
Colorado Spring *Gazctte A 'Telegraph (MB&S) 

Sterling Advocate (K&S) 

CONNECTICUT ^ 
Ansonia 'Sentinel (E) 

FLORIDA 
Jacksonville 'Journal (E) 

Pensacola 'Journal (MAS) 'News (E) 

HAWAII 
Honolulu Advertiser (M&S) 

IOWA 
Waterloo 'Tribune (M&S) (Ex. Mon.) 

KANSAS r 
Arkansas City Traveler (E) 

CoSeyville Journal (E) 
El Dorado Times (E) 
Emporia 'Gazette (E> 

Hutchinson 'News (E) 'Herald (M&S) 
Pittsburg Sun (M&S) (Ex. Mon.) 

Wichita 'Beacon (E&S) 

tomorrow. 

The point is that each 
newspaper is essential in 

its community. The news¬ 
paper is the direct and 
profitable entree to every 

market. 

Wichita 'Beacon (E&S) 

KENTUCKY 
Ashland 'Independent (E&S) (Ex. Sat.) 

Lexington 'Leader (E&S) 
, Paducah 'News*Democrat (M&S) (Ehc. Mon.) 

LOUISIANA 
Shreveport 'Journal (E) 

MISSOURI 
Joplin 'Globe (M&S) (Ex. Mon.) 'News-Herald (E) 

St. Joseph 'Gazette (M&S) 

MONTANA 
Butte 'Post (E) 

NORTH CAROLINA 
Asheville 'Citizen (M&S) 
Durham 'Herald (M&S) 

OHIO 
Massillon 'Independent (E) 

OKLAHOMA 
Ardmore Ardmoreite ^&S) (Ex. Sat.) 

Muskogee 'Times-Democrat (E) 
Oklahoma City 'Oklahoman (M&S) 'Times (E) 

Okmulgee 'Times (M&S) (Ex. Mon.) 

PENNSYLVANIA 
Erie 'Times (E) 

Reading 'Times (M) 

TEXAS 
Wichita Falls 'Times (E&S) 

' VIRGINIA 
Danville 'News (E) 

WASHINGTON 
Longview 'News (E) 

WEST VIRGINIA 
Bluefield 'Telegraph (M&S) (Ex. Mon.) 

Huntington 'Advertiser (E&S) 
WYOMING 

C%eyenne 'Tribune & Leader (E&S) 
CANADA 

Montreal 'La Patrle (E) 

'Member Audit Bureau of Circulations 
M Morning E Evening 

E. Katz Special Advertising Agency 
Established 1888 

Publishers’ Representatives 

58 West 40th Street 
NEW YORK CITY 

Harris Trust Building 
CHICAGO 

Waldheim Building 
KANSAS CITY 

22 Marietta St. 
ATLANTA 

Monadnock Building 
SAN FRANCISCO 

I 

) { 
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Editor & Publisher’s Space Buyers’ Guide 

A New Contribution to the Science of Selling and Advertising 

WITH unamcealed pride Editor & Pubusher presents to the advertising 
business world the Space Buyers’ Guide, dedicated to the science of ad¬ 
vertising. 

Perusal of these pages will reveal the stupendous effort that has been expended 
to make the edition possible. 

To the legions who manufacture, distribute and advertise merchandise among the 
millions who read daily newspapers, in the cities and towns of the United States 
and Canada, we feel that the Guide is an offering of extraordinary value. 

To us who have created it, the Guide is a dream come true. 
Seven years ago Editor & Publisher, anticipating the need of market surveys 

intelligently to guide the business world in advertising investments, took the first 
steps to collect and collate for national advertisers, advertising agnicies and news¬ 
papers essential facts and figures descriptive of centers of population. 

Our state and city surveys, made at intervals, are now in standard and every¬ 
day use by space buyers in general. Scarcely a week passes that Editor & Pub¬ 
lisher is not called upon by some advertising or selling interest to supply back 
copies of those sectional surveys. 

The ideal toward which we strove was a national space buyers’ g^ide, listing 
for handy use the important data that advertisers require in the preparation of a 
national or sectional schedule. This, to us, seemed the acme of selling publicity 
science. Such a vast undertaking seemed a doubtful commercial venture. How 
to collect such a huge mass of data appeared an unsurmountable problem. 

But, here it is. 
More than 1,200 cities and towns have been surveyed for this issue. 
It was necessary to canvas some of the larger cities by assigning trained 

investigators, schooled in the task, but the vast majority of these detailed descrip¬ 
tions were secured, during the past six months, through the spirited co-operation 
of newspaper men of the cities and towns of the United States and Canada, the 
executives of chambers of commerce, boards of trade, business men’s associations, 
bankers and trust companies, and others to whom Editor & Publisher, in behalf 
of those who shall directly benefit from this work, hereby extends greetings and an 
expression of profound appreciation. 

As the returns have come in, they have been checked by a staff of qualified 
experts. In cases of doubt, they have been returned for amplification, correction 
or explanation. 

With confidence we offer this work as authoritative, conservative,^ as well as 
98 per cent complete. We have on file a record of the sources of all this information. 

It is conservatively estimated that 25,000 letters were exchanged to make this 
compilation a reality. No less than 2,500 individuals participated in the co-operative 
effort. To them, individually and collectively, we gratefully acknowledge splendid 
assistance. 

The fact that such a large number of surveys came promptly from individual 
newspaper publishers speaks eloquently of the present-day attitude among news¬ 
paper men to yield a maximum of service to advertisers. No longer can it be said 
of newspapers that they lack, either in spirit or fact, responsibility to make their 
space valuable to every advertiser by working with him to appraise the local outlets 
for merchandise. Advertisers and agencies who do business with the newspapers 
of the United States and Canada are getting the service to which their patronage 
entitles them. 

In American business, through all its varied classifications, there is no substi¬ 
tute for the newspaper when a legitimate producer desires to address the consuming 
public. 

A thousand and one uses for the material contained in this Guide at once 
s^ests themselves to sales and advertising forces. It is not for us to attempt to 
vision the countless variations of service to which it will be put, but we do make 
bold to suggest to advertising agency men that, in the preparation of tentative 
scbedules for submission to clients, there be added to ordinary specifications a 
dtclaration as to trading possibilities, based upon information bearing upon the 
bne of merchandise in question, now available through this Guide. 

It takes imagination to encompass the markets of this great land with nationally 
idvertised merchandise. No man is big enough or sufficiently experienced and 
•vivcled, to visualize the infinite possibilities. Our statistics are intended to stimu¬ 
late trading imagination, as well as to inform dealers. 

For instance, assume a few of an endless variety of problems in relation to 
^oide uses: 

A firm is advertising a fountain pen. We dare say that a very high percentage 
the users of foimtain pens are high school children. Our data on schools become 

*i|nificant. 
To a whole class of dealers information bearing upon the housing conditions 

of cities and towns becomes a positive index to trading possibilities, and this Guide 
shows them. 

There is a wide difference between a market largely composed of miners and 
one populate by shop workers, for another host of traders. Our Guide serves. 

There is deep meaning to departments of the advertising world that various 
communities present various living customs and habits—that the people drive over 
dirt roads or concrete, that they use coal or oil or electricity for power and fuel, that 
they are a religious people or that they go in for Sunday amusements, that they 
are liberal spenders as indicated by the number of natural extravagances shown 
in the Guide, that they are thrifty people, that they are foreign born or colored 
people, that their banking institutions tell by their surplus statements a story of 
local economic health or depression. 

The Guide shows what are the chief sources of income of the people of the 
localities surveyed. You find a city or town dominated by iron and steel workers 
and, knowing the prevailing conditions of that trade, you are able sensibly to 
apportion your advertising investment. You know, when you find a trading area 
largely depending on the agricultural pursuits of the people, what must be the 
ability of the community to absorb your commodities. 

If a relatively small population sustains a high number of retail outlets in your 
line, you are informed that that community deserves your attention. There is no 
more important information for the sales manager than what concerns wholesale and 
retail outlets, and our classifications we believe to be both adequate and reliable. 

Such are the multiplicity of uses to which the Guide may be put by imaginative 
sales and advertising forces. 

Advertising as a science grows apace. The shabby coat of deceit and false 
statement has long since been discarded. ‘‘Truth in Advertising” is no longer a mere 
slogan, but common practice. Rates based upon audited circulation have become 
almost universal practice; the advertiser no longer buys unknown quantity. But 
haphazard placement of advertising has not been uncommon during recent years, not 
because of any insincerity of purpose among advertising men nor loose meffiods 
among advertisers, but wholly because definite information as to the character of 
cities and towns, physical, social and ecimomic, has not been available. 

So, our Space Buyers’ Guide takes us^’J^ as one of the standards of the new 
and better system of advertising, a contribution, we trust our readers will feel, to 
the general science, which has as its ideal commercial publicity upon the solid foot¬ 
ing of known facts, definite investments and profitable results. 

Our newspaper friends naturally will benefit from this general survey. It opens 
to the national advertiser new vbtas of opportunity and it is, at the same time, 
another proof of the indisputable fact that the American newspaper is the direct 
line of communication to dll of the people on terms and under conditions which 
completely outdistance all rival forms of trading media. 

The newspaper is right, for price. 
It is right, for sensible trading campaigning wherein distribution and publicity 

synchronize. 
It is right for results. 
It is right, when time elements are to be conserved. 
It is right, because it does not waste and it is flexible. 
In season, out of season, every day the newspaper is the people’s chosen medium 

of thought and action. 
Our Guide will assist our newspaper constituents, also, in the matter of cutting 

down the enormous expense of time and money in supplying individual requests 
for the trade data this volume now contains. 

Finally, the whole theory of this work is that it shall reveal to sales and adver¬ 
tising forces sound evidence as to the habits and character, natural needs and desires 
and the purchasing power of our scattered communities. The American citizen may 
be a type when he is on foreign soil, but in America he is a type of his community. 
What is food to one may another poison. What “goes” among the children of 
lead workers may be rejected by the children of cotton planters. What the tenement 
dweller craves may not suit the dweller of a two-story frame house. These are the 
elementary considerations, stated here merely as a matter of record. 

Incidentally, the Guide is an inspiring document for any American patriot who 
will examine its pages. Nowhere else in the universe do people live in such con¬ 
tentment, surrounded by such comforts, producing and consuming, living according 
to the highest material standard ever known by man. 

The power of the American people to consume is beyond conception. It is, as 
the Guide so plainly shows, impossible to exaggerate the potentialities of useful 
service to our hundreds of millions. 

Complete Index of Contents of this Guide on Pages 259, 260, 262, 263 
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ALBANY-DECATUR, 
ALABAMA 

Net aiMl Twine Co., AnnUton Mff. Co., and T dlitrlet; majority of hornet of bnnealow tjrpe. 
other textile plants. Kilby Car St TSj. Co., On acconnt of contiaued larte increaxe In popu- 
Anniston Steel Co., using tba elactrle procaao. latloa nany magniflcent apartments have been 
Pipe ontpnt valued annually at $l0,000,060.0O. conatrueted in tba laat two yean, 

mo Population. 15,000. ToUl Taluo of yearly output of factorioa aoti- Ectail Bhopplnff SMtioa: Bounded by L. Jk 
dty and Suburban Eatimato, 20,000. mated at about $35,000,000.00. tracks on aonth. Fifth a%*enue on 
IfatiTe Whites, 00*?^; Kegrroea, 0.4%; Foreicn Special Information; Anniston Is th# borne of m>rth, six blocks; 10th street on west, and 22iid 

Bam, 1.6%; Industrial Worken, 25%; BncUsb Camp McClellan, where a garrison la maintained street on north, three blocks. Tliese are boun- 
Baadlng, 98%; Families, 5,000. the year round and 10,000 young men of tba B- darles of retail, department store section, 

Sohools: Public Grade, t-; High, 3; Junior O. T. C. and C. M. T. 0. art tralatd avtry Downtown retail sectloa reaches from L. A N. 
nigh, —; Parochial, —; Number of Pupils, 4,500. summer. The Army payroll aad other axpcndl- traeka to Eighth avenue, 17th street to 26th 

Oharahat: Baptist, 5; Clirlstlan Science, 1; turea locally aaMont ta about $t,UO,dOO.OO, street. Bight blocks by nine blocks. 
Christian. 2: Episcopal. 1; Hebrew, 1; Methodlat, EesidanUal Faatnres: Principally one aad two- ..... no i„. 

dhnrehat: Baptist, 5; Clirlstlan Sclenca, 1; turea loeauy aaMont ta auaat pa.aaw.wo.M street. Bight blocks by nine blocks. 

Christian 2; Episcopal 1; Hebrew ‘ faSS’v U wSr 
5; Preabyterlan. 4; Roman CatboUc, 1, MU- fa^y houi^ UmJtod^^n dtovot^ U WMk binding auch imall cities as Anniston, Gadsden, 

"^Banki:*National. 3; State. 1; Total Resources, nate. Sunset Heights, set In tba footbllU of Md”cuUman 
*9,500,000. Savings Bank Depoalta Total, *1.- the Blue Ridge, overlooking the Country Onb ^ 
SCO 000 6olf links, la one of the show places of the Whalaaale Honaea: Groceries and Produce, 

Theatres; I.egltlmste 2- Moving Pictures, 5; South. Homes In this section average 1*6,000 00. 64; Heats, •; Hardware. 5; Dry Goods, 15; 
Vaudeville 1; Burlewiue, _: Mlscellaneoua Retail Shopping Section: Eight tu Fifteenth Electric, 8; Drugs, 3; Coal, .34; Bakers. 8; 
(Auditoriums etc.), 4. Total number of seats, on Noble, with two blocks east and wust on Bottlers, 18: Cigars and Tobacco, 9; Confec- 
rj Tenth and Eleventh and three blocks oa West tioni, 16: Flonr, Feed and Grain, 34; Jewelers, 

Location: On the South Shore of the Tennessee 15th. This does not Include Oxford, a town of 6; Lumber, .59; Shoes, 9. 
River, served by the Southern and L. A N. B, R. 3,000 adjoining Anniston on the Sonth, and BIm Vnmher af Batail Outlets for Nationally Ad- 
Tennesaee River Line of ship trafllc. Bus Mountain, a prosperous mill vUUga oa the rertUsd Products; Psssenger automobile agen- 
service to south and west to Muscle Shosle. Nor^. . ^ 38; commercial automobile agencies, 15; 
River boats to Chattanooga, Paducah, Muscle Trading Areas Twenty-6ve north and aenth aid auteaiobile aeceaaorles, 86; automobile tire agen- 
Shoals cities. Middle point Chicago to Florida east and 16 miles west. Splendid motor bos cles, 39; bakers, 46; cigar stores and stands 
Highway. connections to Jacksonville, Piedmont, White (including hotels), 1,112; confectioners (Inclnd- 

Principal Industries: Silk dress goods, silk Plains, Clioccolocco, Talladega, (Mdsden, etc., jng hotels), 117; delicatessen, 12; dressmakers, 
shirting, msttresaea, pillows, brick, tile, staves, and good railway scbedulea to He6ln, Bdvrards- yj; druggists, 159; dry goods, 88; department 
handing, casting, hosiery, cooking oils, box and vllle and to TMIlspooss, Ga. stores, 12; electrical supplies, 17; dnrists, 20; 
basket cornice, ventilators, railway cars, wood y^olesslo Houses: Groceries, 7; Meats, 3; fruits. 1.38; furniture, 126: furriers, 4: garages 
puDdneta, fertiliser, tanning extract. Only cltlea Frulta, 2; Hardware, 2; Dry Goods, 1; Mlscel- (public). M: grocers, 1,844; hardware, 27; 
In south with silk manufacture, locstion of Ismous IJnes, 1 paper. „ »• Jewelry, 63; meat markets, 146; men’a furntah- 
second largest plant of American Oak A Leather Number of Bstail Outlets for Natlouuy Ad- inga, 72; men's clothing, 72; merchant tailors, 
Co., 2,500 employed In railway shops. vertlied Products: Passenger automobile agen- gg. milliners, 14; opticians, 19; photographers, 

icannfseturing Establishments: Asphalt Rock cles, 9; commercial auto, agencies, 5; autoano- jy; pianos (and miscellaneous musical Instrn- 
(Southern Rock Asphalt Co.), Louisville and bile accessories. 18; automobile tire agencies, 19; ments), 12; radio supplies, 22; restaurants (In- 
Nsshvllle shops, American Oak A Leather C<»., 'hakert, 3; cigar stores and stands (including eluding hotels), .358: shoes, 48; sporting goods, 
Schwsrxenbech-Huber (Silk), Alabama Brick A hotels), 15; confectioners (Including hotel g. stationers, 8; women’s appsrel, 18. 
Tile (3o., Albany Broom Works, Southern Cotton stands), 1.3; delicatessen, 6; dressmakers, 13; 
OH Co., Home on Co., Churchill Compress, De- druggists, 13; dry goods, 3; department stores. - 
estur Fertilizer Co., Cooper-Wells Hosiery plant. 4; electrical supplies, 4; dorlsts, 3: frulta, 4; ITt AI A A AN A 
Other minor Industries not listed. furniture, 9; furriers, 1; garages (public), 8; I* 

ToUl value of yearly output of factories esti- grocers, 95; hardware. 6; Jewelry, 7; meat mar- « , 
matsd St *26,000,000.00. kets, 15; men’a furnlahings, 7; men’s clothing, 1980 Population, 10.,529. 

Spocial Information: Ijocation of cities makes 7; merchant tailors, 10; milliners, 4; opticians. City and Suburban Estimate, (present) based 
largest distributing center In northern part of 4; photographers, 2; pianos (and miscellaneous 1924 School Census. 16,840. 
the state. Position relative to Shoals project musical Instruments), 2; radio supplies, 2; res- Native Whites, 75%; Nenoss, 227c: Foreign 
makes cities one of most sought for location of tanrants (Including hotels), 35; shoes, 7; sport- Born. 3%,; Industrial Workers. 20%: English 
aaatem manufacture. Distributing point for Ing goods. 3; stationers, 5: women’s apparel, 8. Reading. 98%; Families. 3,200 approx, 
agricultural section with annual output of *.’>0.- ■ ■— . ,*•’'■‘'0’ *• ***'^*1;. V , junior 

BIRMINGHAM, ALA. 55^ nw"’. “iV 
fOTXU-. lJS.no. 1. mi.l “Sbiclg, B.M!,,. 3; ThH.ll., W™™. 1; 

familv houses. Limited section devoted to work- City and Biibnrban Estimate, 600,000. Congregational, 2: Episcopal, 1; Hebrew, 1; 

FLORENCE, ALABAMA 
1980 Population, 10..529. 
City and Suburban Estimate, (present) based 

agricultural section with annual output of *.’>0.- ■ ■— . 
000,000. Cotton crop predominant feature in RIRMINnHAM AI A 
agricultural Oguijs. Principal marketing point DIIAirillNVan/AlTl, 

'''ksri™nti^TeltlV.?'‘MTtir'ol^^ ”.nd**Vwo- «*" PoP^l'tion. 178,270. (22.3,507 In 1924.) 
ftinlly hoi'ses. Limited section devoted to work- City xnd Suburban Estimate, 600,000. 
Ingmon's tenements. Private home# predoml- Native Whitee, 60%: Negroes, 35%; Foreifn 
Date. Henlth and climate makes this one of Born, 5%; Industrial Workers. 40%; Dwelling, 

1920 Population, 178,270. (22.'5,i»07 In 1924.) Cburches: Baptist. 3: Christian Relence, 1; 
City and Suburban Estimate, 600.000. Conjrreiratlonal, 2: Episcopal, 1: nebr**w. 1; 
Native Whitee, 60%; Negroes, 35%; Foreign Christian. 2; Naxarene, 1; Methodist 4; Presby- 

Tud...4H.1 W»rk.r. Mrr.- DwslHnrs. terlsn. 1; Roman Catholic, 1; Miscellaneous. 1 
toest residential aectlous of the state. Frame .54,.’'6)0. 
resldcncea In great nnm^r, although brick seems gchools: Public Grade. .57; High, 4; Colleges. 

® ' nwA ir/v,,wfK 2; Junior, 6; Business Colleges, 4; Parochial. 
Bot.ll Shopping ^ction: »hteuds frem Fourih , of Pupils, 52,000. 

' ' ’ • / • B • Banks: National, 1; State. 3; Total Resources, 
-T , ^ ^ ^ F.. ... u , r. *3,500.000; Savings Bank Deposits Total *7,- 
Schools: Public Grade, .57; High, 4; Colleges. OOO.OOO. aggregate (approx.). 

Junior, ft; Business ^ii^es, 4; rarocniai. Theatres: Legitimate. —; Moving Pictures and 
Number of Pupils, *>2,000. Vaudeville, 1 (combination); Motion Pictures, 1 

Churches: 324. Baptist, 18.500; Christian White, 1; Colored, 1; Miscellaneous (Auditoriums 
Avenue. South Albany, to Church Street, De- ’ •.<> m/wv 
catur, a distance of 12 blocks. People come Churches: 324. Baptist, 18.500; Christian White, 1 
from south 10 mile* with the aid of valuable Science, 3.000; Congregational-Bpiscopal. 10,000; etc.). 4. 
bus service, west and east distance of six mites. Hebrew, 12,000: Methodist, 32,000; Presbyterian, l^cati Location: On Louisville A Nashville R. R.. 
Northern trade distance of seven miles. 12,000; Roman tttbollc, iz.oOO; Misceiini 

Treding Aros; Extends distance of 10 miles Christian. 6.000. 
each way, with approximate population of Banks; National, 2; State, 16; Fedei 
40,009, serve Brandi. Total Reaources, *125.0 

Wholesale Houses; Groceries, 8; Meats, 4; Deposits Total, *95,000,000. 
FroUa. 2; Hardware. 2; Dry Goods, 1; Mlscel- Theatres: Legitimate, 1; Moving Pioturea, 
laMone Lines, „ . . 26; Vaudeville, 2; Mlacellaneont (Aodlti 

Nnrnhor of Retail Outlets for NatlOMlly Ad- , 3 34,000. 
Tortisod Products: Passenger autoraohllc agen- _ ' , . v • ■ . i 
cles, 7; commercial auto, agendea, 3; automobile Location: Birmingham It located in 

12,000; Roman Catholic, 12,500; Hlacellaneous— 122 miles sonth of Nashville. TVnn., on the 
Christian. 6.000. Tennessee River, at the foot of the famous 

Banks; National, 2; State. 16; Federal Re- 9ho»l»- Wllaon Dam greatest hydro- 
serve Brandi. Total Resources, *125,000.000; development In America, is Just outside 

of corporate llraita of the city. 
Prinolpal Indnatriei: Iron fnrnacea, wagon 

building plant, cotton mills, fertilizer plant. 
Mlacellaneont (AndUoriuma, gtove foundry, asphalt producing plant, cotton 

etc.), 3. Total number of seata, 34,000. gins, grist mills, lumber mills. Ijocated within 
cles 7‘ commercial auto, agendea 3; automohlie Location; Birmingham It located In north- a linndred mile radius of coal, iron, phosphate, 

16- automobile tire' agencies, 12: central Alabama, city proper extending up and limestone, asphalt, kaolin, bauxite and with the 
tinkers 2-’ cigar stores and stands (Including down Jones Valley for 18 mllea, valley five greatest hydro-eleotrlc power In the world at Ita 
hotels)’ ’24’ confectioners (including hotel miles across, country hilly, mining center, coal, front door. At head of present navigation on 
stands) 7‘ 'dellcnteasen 8' dreaamnkers 15' limestone and minerals. Served by I.onla- the Tennessee River. 
aruggistt. il; dry goods.’32; department stores! vine A Nashville R. B.; Sonthern Railway Sya- ^sldentUl FeAturei: Said to be most heantl- 
1* electrical supplies 6- dorists, 2; fruits, 85; l®™. Alabama Great Southern B. B.: Atlanta, ful small dty in this section of south. Was 
vnrnltiire II' fnrriera iraraires'(nubile) 9- Birmingham A Atlantic By.; Central of Georgia laid out by Andrew Jackson. Streets broad and 
grocers, 23; hardware,’6;’jewelry, 3; meat marl Ry.: Illinois Central R. K.; Mobile A Ohio well-paved. Over 20 miles of concrete streets, 
tota 10- men’s fnrnlibing 23- men’s clothing, R- R-l Seaboard Air Line By.; St. Louis A Beautlfnl and well-kept residences. Great ma- 
4’ merchant tailors 2- mlll’lnera 5’ opticians 2- San Francisco R. B. Two district railways Jorlty of population own their own homes, 
photographers, 3; pianos (and mlac’ellaneoua mul ‘he main lines—Birmingham Southern Ey. Health oondltlona far above average. Ro^nt 
Mral^lnstruments) 6- radio supplies 4’ res- ■"'J ^*>0 Birmingham Belt. Thirty miles from Inspection by U. S. Health Service said “Flor- 
tanrants (Indndlne hotels) 8- shoes 2- snorting Warrior River, which has barge lines leading ence and Lauderdale County can be held dp at 
g5oS? fatatlonere. 11; women’s appareL^^^^ direct to gulf, can ship direct by water. Bir- a model community from health standpoint.” 
excitulve, total 37). 

ANNISTON, ALABAMA 

mingliam .52 square miles. 

Principal Industries: Coal, iron and ateel. 

Municipally owned waterworks, thoroughly mod¬ 
ern. 

Retail Shopping Section; (Veuples approxl- by-pro<luots of. cement, brick and hollow tile, k, I = approxi- 
structural and bridge steel, railroad cars, rails ^ ^ 
aad equipment, cotton gins and machinery, si’b'irhan shopping centers, each with a group of IMO Population, 17,734. equipment, coiron gins ana macninery, = . 

City asd BnVmban Eatimato, 25,0(X). ??mhpr**mamrta*ctnring *” Trading Area: Extends In a 30 mile circle 
VatlTO IWhltea, 667r: Negroes, 327»: Foreign manufacturing. around cltv, with bus aervlee to all Importanf 

Born, 2%; Induatrial Workers, 33H%: English Manufacturing Industries; 824. Varied prod- points. Three national highways converge at 
BoadlBg, 100%; Famllias, 4,000. ucta manufactured. 1.640. Leading 8rma, Ten- Florence. Jackson, lee and Scenic. All three of 

Scboola: Public Grade, 8; High, 1; Junior nessee Coal. Iron A Railroad Co,, and the these hlghwa.vs are routed across the top of 
High, 1; Alabama Military Institute; Number American Steel A Wire Co., subsidiaries of the Wilson Dam. which Is nearing completion. 
of Pupils, 200 (Presbyterian), Barber Memorial United States Steel Corporation; Slosa-Sheffleld Wholesale Honaea; Groceries, 4; Meats _• 
Seminary (OoL), 150. Steel A Iron Co., Woodward Iron Co., Gulf Prults, —; Hardware. —; Dry Goods, —; Mls- 

Chnrches: Baptist, 15; Christian Science, 1; States Steel Co., Republic Iron A Steel 0>., celisneoiis Lines. Drugs and Sundries, 1; Prod- 
OoBgregatlonal, 1; Episcopal, 2; Hebrew, 1; Alabama By-Product 0>.. Pratt Consolidated u^e, 1. Also one Packing Distributing OIBce. 
Methodist. 17; Presbyterian, 6; Roman Catholic, Coal Co., De Bardeleben Coal Corp., American Number of Hetall Outlets for Nationally Ad¬ 
it 'Hlseellaneons, Salvation Army. Cast Iron Pipe Co., Lehigh Portland Cement yertiied Products: Passenger automobile agen- 

Banks: National, 3; State. 1; Total Resources, Co., Phoenix Portland Cement Co., Atlas Port- cles, 10; commercial automobile agencies, 3; 
$8,583,867.00. Savings Bank Deposlta Total, land Cement Co.. Continental Gin Co., Hardle- automobile accessories, 6; automobile tire agen- 
*1,296,639.00. Tynes Mfg. Co.. Ingalls Iron Works, Virginia cles. 14; bakers. 2; cigar stores and stands 

Tbaatrea: Legitimate, 2; Moring Pictures. 4; Bridge A Iron Co.. The Barrett Co., American (Including hotels), 3; confectioners (Including 
Tandeyllle, 1; Burlesque, —; Mlscellsneont Radiator Co., Alabama Power (k>., Grassell hotel stands), 4; delicatessen, 2; dressmakers, 
(Andltorinms, etc.), 1. Total number of seata. Chemical Co., Stookham Pipe A Fittings Co., 12; druggists. 7; dry goods. —; department 
4,000, ■i><l Kanl Lumber Co. stores, 3; eiccfriral supplies, 2; Oorists, 1; 

Xiooation: Northeast Alabama In foothills of Total value of yearly ontpnt of factories oatl- fruits, —; furniture, 7; furriers, —; garages 

Coal Co., De Bardeleben Coal Corp., American Number of Hetall Outlets for Nationally Ad- 
Cast Iron Pipe Co., Lehigh Portland Cement yertiied Products: Passenger automobile agen- 
Co.. Phoenix Portland Cement Co., Atlas Port- cles, 10; commercial automobile agencies. 3; 

4,000. and Kaol Lumber Co. 
Location: Northeast Alabama in foothills of Total value of yearly 

th« Alleghenies, 56 miles B. N. B. Birmingham, mated at *600,000,000. 
104 west Atlanta. Southern, L. A N. and Sea- 

te?^^*Vho^^n™»VrI°a"'soul™!r^^^^ JT''"’" "'‘rHiant tailors, -; mil- 
Sonthern Bell telephone. Through Pullman .. the Sonth ” Cltv is liners, 3; opticians. 2: photographers. 2: pianos 
service to New York, Chicago, St. Louis. Kansas . — j , -e Mtles misoellaneons mnsiral Instrnments), 1; 

?K^^g7^n^hVwld PhenUena*^^^^^ radio supplies, 4; r-tsur.^s (Including hotels), 
^ntral South America, tIs Mobile Port and rapid expansion of coal. Iron and steel bnsl- '2= 1: B: "t«»oners. 1; 
Panama Canal._ _ _ _ _ _ _ ness- nnllmlted snnnites of coal and Iron re- women’s apparel. 5; decorators and drapers. 2. 

stores, 3; electrical supplies, 2; dorists, 1; 
fruits, —; furniture, 7; furriers, —; garages 
(public), —; grocers, —; hardware, 4; Jewelry, 
—; meat markets, 6; men’a furnishing, —; 

Principal Industries: Cast Iron and pressure_ 
pipe, textiles, chemical products, iron and steel I"®'" *" 
Mt^ and corn. Principal farm products valued f ‘ another 
nt *4,165,000.00 annnally. 

Knnufaetnring EstnhUskmenta: 84. T.eadlng 

basic Industry to center. 
Residontlnl Featnrei: Private residences pre- 

■mu. Federal Phosphorus Co., U. R. Cast Iron vail; very few two family homes; best residen- 
Plps and Fdy. Co., Central Fdy. Co., Anniston Hal sections and one of the (Inest In Sonth. 
IMy. Oo. and 10 other pipe plants. American located on Red Mountain, south of business 

GADSDEN, ALABAMA 
1920 Population, 14,737. 

City and Suburban Eitimate, 35.000. 

Native Whites, 79%: Negroes. 20%; Foreign 

Born, 1%; Indnstrial Workers, 85%; Engliak 
Beading, 85%; FamiUoa, 3,500. 

SchooU: Public Grade, 0; High, 1; Junior 
High, —; I’urochial, 1; Number of Pupilt, —, 

Churches: Baptist, 3; Christlsn Science, l; 
Congregational, —; Bidacopal, 1; Hebrew, l; 
McUiodUt, 3; Presbyterian, 2; Bosnan Catholic, 
1; Mlsoella neons, 4. 

Banks: National, 3; State, 1; Total Ue- 
sourcei, *6,250,000; Savingt Bank I>ei>osits 
Total. *750,000. 

Theatrei; I>egltimate, 1; Moving Pictures. 3; 
Vandevllle. 1; Burlesque, —; Mlocellaneout 
(Anditorlums, etc.), 1. Total number of seats, 
2,300. 

Location; On Coooa River; river transporta¬ 
tion to Rome, Ga., and south to Is>ck 3 on 
Caoea RIvor. I.oulaTlIle A Nashville Ry.; N. C. 
A St. L. By.; Southern Ky.; A. O. S. Ry.; 
T. A. O. Ry. and Interurbau lines to Alabama 
City and .\ttalla. 

Principal Induatriea: Iron and ateel, locludiag 
pig Iron, ateel billets, merchants bar. Iron, re¬ 
inforcing steel for concrete construction, tin. 
Sab plates, wire—plain and barbed, wire feot- 
ing, nails and staples, stoves and ranees, 
plumbers’ pipe and Sttlngs, also tome braaa 
plumbers’ Ottlnga, steam flttings, doors, sash 
and hlinda, general lumber supplies, fertilliers, 
overalls, hosiery, mattreneo, eottoa goods. , 

Manufacturing EitabUshments: 39. I,eadin. 
8rms. Gulf States Steel 0>., Dwight Mfg Co.. 
Southern Mfg. Co., A. A J. Stoves, Stringtr 
Bros., Agrlcola Pipe Co.. Coosa l*lpe Co., Gad* 
den Pipe Co., National Pipe A Poundr.v Co., 
Alabama Co., Eureka Foundry Co., Ktawah 
Foundry A Machina Co., Davla-AIlcott Co. 

Special Information: Gadaden’s location on 
the Coosa River at the southern end of Ixjok- 
out .Mountain, with Its numerous railroads, 
makes It the distributing point of a largo 
section. 

Besidential Featuros; Mostly one fimlly 
houses, a few apartments and a few double 
resldenres. The Bellevue Highlands aectlon on 
Lookout Mountain, near the city and surround¬ 
ing beautiful Noccalula Falls, is being devel¬ 
oped and promtaes to be one of the 8npst real- 
dentlal sections In the South. 

Betail Shopping Section: Rxtends four blocks 
on Broad street, three blocks on Chestnut, 
three blocks on Third street, two blocks on 
each Fifth and Sixth streets. Tliere are aeversl 
small outlying shopping centers, the largest at 
corner of Forest avenue and 12th street. 

Trading Area: 'Tlie retail trade i-overs a 
radlua of from 30 to 45 miles and the improved 
roads are extending this. 

Wholesale Houaei: Groceries, 8; Meats. 2; 
Fruits, 2; Haniware, 1; Dry (Vioda. 1; Miseel- 
laneoui Lines. 2 Notions. 

Number of Betail Outleti far Nationally A-* 
vertised Products: Passenger automobile agen¬ 
cies, 8; Commercial automobile agencies, 8; 
automobile acceasories, 3; automohlie tire ageu- 
cles, 4; bakers. 2; cigar stores and stand.* (In¬ 
cluding hoteli), 5; confectioners (Including ho¬ 
tel stands). 9; delicatessen, 3: dressmakers, —; 
•JrhKlats, 9; dry goods, —; department stores, 
8; electrical auppllet, 2; aorlits, 3; fruits, 10; 
furniture, 9; furriers, — (exclusive); gartges 
(public), 10; grocers, 35; hardware, 4; Jewelry, 
4; meat markets, 10; men’s furnishings, #; 
men’s clothing, 6; merchant tailors, 2; milliners. 
8; opticians, 3; photographers, 3; pianos (and 
miscellaneous musical Inatrumenta), 2; radio anp- 
pllea, 2: restaurants (Including hotels), 11: 
shoes. 2 (exclusive) (12 or more dealers): sport¬ 
ing goods, 4: stationers, 3; women's apparel, 7. 

HUNTSVILLE, ALABAMA 
1920 Population. 8,018 (City proper). 

City and Suburban Estimate. 23,307. 
Nativs Whitea, 70%; Negroes, 20%,; Forslga 

Born, 1%; Induatrial Workers, —7,; EngUtk 
Beading, 95%; Funlltet, 4,650. 

Schools: Public Grade. 2; High, 1; Junior 
'High, 1; Parochial, —; Num^r of Pupils, 2,800; 
HuntsTille College, 250. 

Churohes: Baptist, 2; Christian Science, 1; 
CongregatlonnI. —; Episcopal, 1; Hebrew, 1; 
Methodlat, 2; Presbyterian, 2; Roman Catholic. 
1; Miscellaneous, 5. 

Banks; National, 2; State, 3; Total Resources, 
over *8,0O0.0(X); Savings Bank Deposits Total, 
over *2,000,000. 

Theatrei; I>egltimate, 4; Moving Plctnrea, S; 
Vaudeville, 1; Burlesque, —; Miscellaneous (Au¬ 
ditoriums, etc.), —. Total number of seats, 
2.000. 

Location; So. Ry.; N. C. A St. L. Ry- 
Principal Indnatriaa: Cotton mills, foundries, 

agriculture and nurseries, also live stock. 
Trading Area: 50 miles. 

Wholesale Houses; Groceries, 5; Meats, 2; 
Fruits, 3; Hardware. 4; Dry Goods, 1; Miscel¬ 
laneous Lines, —. 

Number of Betail Outlets for Nationally Ad¬ 
vertised Prodnets: Passenger automohlie igca- 
cles, about .50; commercial automobile agencies. 
5; automobile accessories. 5; automobile tire 
agencies, 8; bakers. 3; cigar stores and stsnd* 
(including hotels), 2; confectioners (Including 
hotel stands), 3; delicatessen. 5; dressmskert. 
—; druggists. 10; dry goods. 40 to 50: 
department stores, 10; eleetrlcal supplies, 5; 
norlsts, 2; fruits. 6; furniture, 10; furriers, 2: 
garages (public), 10; grocers, 18; hardware, 4; 
Jewelry, 4; meat markets, 21; men’s furnish¬ 
ings. 10: men’s clothing, 10; merchant tailors. 
3; milliners, 3; opticians, 8: photographers. 2: 
pianos (and miscellaneous musical tnatruments), 
2; radio supplies. 1; restaurants (Including ho¬ 
tels), 10; shoes. 2; spofAng goods, 1; statlonsri, 
2: women’s apparel, 10. 
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n Standard Surveys of the Newspaper Markets of ALABAMA and ALASKA 

ALABAMA (ContM) 

MOBILE, ALA. 

CbnrobM: Baptist, 2; Bpiaeapal. 1; Thsatraa, 2. Total number of eeats, 1,000. >'o.. Horn Veneer Co., Fox Brick Co., Scmst 
out, 3: Presbyterian. 1; Boman OatboHc, 1. taenUan: On Tennessee BlTer in aortbem part 

Banks: National, 3; ToUl Beaonrces, $4,020. of state. Serred by Southern and L. * N. B.B. output of factories estl. 

®’2.48. Principal Indaatriss: Pic iron and blast fur- Special bforaation: Location of the DnlTor- 
ThMtrMi Lefltlmate, 1; Morins Pictnret, 1; nncM, store foundry. Cotten sotd Ml, imllrMd Hitj of AUbsma. Water transportation. 

MiaceUanoona (Aodltorioms, etc.), 1; Total shops, machine shops, nitrate plant, acrleultnre. RosMontial Fsatnrss: Six to eight room ben* 
number of seats, 1,240. Fsatnrss! MobUt one aeO two- galow homes Dredomlaate. Four exclasleo mM. 

IPM PopuU^ 02.W. Ce^Tnd Weat.™ r 
City and Suburban latlmata, 105,000. Priaalpal Induatriaa: 
Natiea Whites, •!»: »a^. : uuittreaJia^ and OTeralis. 

larn. 5%: ladastrial Workers, 32%; XapUsh . . , , . 
Sealin*, 85%: PamUias, 11,201. Special Information: 
aw<u>a> • t '-enter and surrouadlnB 

Schada; Public Grade, 38; Hifb, — Number farming, 

of Pupils, 20,106. Beaidentlal Paatnros: 
Churches: 40. small bungalows are bcli 
Banks: 4. ToUl Bsaources, $31,100,500. Trading Area: Extern 
Theatres: t. Total number of scats, 7,300. Wholasals Haueea: 5. 

number of seats, 1,240. Residential Fsaturoa: Mostly one and two- galow homes predominate. Four excluslre reai- 
Loeatioa: At intersection of Central of family honees of soutbem and bungalow types, dential sections with homes costing $8,000 ta 

Ceorgto and Western A AUbama B. B. UrtaU Shopping Section: Six blocks along .'T*:*.]^*':*.** ^i**®?*- . ... 
Priaalpal Industries: Cotton mills, oil mill. Montgomery Street. u I ^??**Ji* 

mattreaacs and areralls. Trading Area: Badlus about 30 mUee. Knur department stores.* ^ur ^rdwTra iting. 
Special Xafarmation: Opelika la a cottoa Whaleaalo Haases: Groceries, 1; Meats, 1; Ore drug stores and other mercantile Arms. 

BstaU Shopping Section: Six blocks along 
onteomerT Stmt . “•*“ Bhegping Section: The business district 

* \ „ •• coolined wfthin approximatriy Afteen bloeha. 
Trading Area: Badlus about 30 mUcs. Knur department stores, four hardware iting. 

n-.,’ oc. Ui.h o Knmh.« ■'*"**' surrounding country U going into prolta. 1. Trudlng Area: Corers a radius of 30 mllsm 
Grade. 38; High, -. Number ^ ^ ^ ^ ^ ^ 

al Bsaources, $31,180,500. Trading Area: Extends from 30 to 40 miles, bile'accoaaorleo. 13; automobile tire agencies. 5; ,./|'|l^eens ?JnCT’^"one^’ ^ 

otal number of WhoUa^ ... - .. wV."/ aV Hationall, Ad- b«hers, 1; cigar itorca and standi (including 

^ AHbttnn mllis turucntlna CUPS. sianai, a: cnnieciioners. aruggiau, t; ^fc,s.a,.Av,, ^ a-s^m^,noiemi, ii; confectloneri (including 
foundries, st^. TOtton mlil^ turpentine ps. department st.u-cs. 2; Aorist. 1; Jewelry, 3; meat markets, 8; mens fbialshln^. hotel stands), 20; delicatessen. 3; dressmakers^^ 
canning plants, grain elerator. furniture, 8: garage. T; grocers, 15: meat mar- 10; men's clothing. 4; merchant tailors, 2. -j; druggists, 5; dry goods. 12; department stores 

Baaidsatial Fiatures: Mostly IndlTlduai of 4* mMi'a fumiahiogs, 4; merchant tailors, milliners, 6; opticians, 3; pbotographera, 2, ft; elsctrica] aoppIlM, 3; floriata, 3* fruita 0* 
Soutlicrii type. 1; miUlnara, 2; opticians, 1; photographer, 1; piano# (and mlacellaneoua mualcal Instrnmenta), ftirnitors, 7; farriers, 7; garages (public) *15* 

Ratail Shopping Bootion: Covers area of 15 radio sapplles, 2; raaUuraato, 2; shoos. A; 3; radio supplies, 2; restaurants (InelMing ho- grocers, 64; hardware, 4; jewelry, 4; meat’msr- 
18 blocks stationers, 1; sporting goods. 1. tels), 10; shoes, 8; sporting goods, 2; stationers, kets, 12; men's furnishings, 12; men’s clothing 

T-JI— am- n.din. of 25 milea _ *®“*"‘* hPimf**. *■ •: merchant tailors, 8; milliners. 8; opticians! 

1^1 w" n riM 15- meats 7- CCI AAA At A - *’ P**"®* mlscellaneons 
v^oistaia^ Honw: *’ SELMA, ALA. TROY ALABAMA ."‘‘'J® •."pp**"-*:'«•- 
Trading Arcs: Radius of 25 miles. 
Wholasals Honass: Groceries. 15; meats, 7; 

Frnlta, 3; Hardware, 1; Dry Goods, 2. 
Vnmbsr of Betail Ontlats for Nationally Ad- 

Tsrtisad Piodncts: Faisenger automobile ageu- 
clea, 26; commercial auto, agencies, 10; auto- 

1930 Bopnlatloa, 15,580. 
City and Snbnrban Eatimato, 22,000. 
Nattra Whites, 48.3%; Hagroet, 52.8%; For -:-„ ..._waaro waixes, ao.u-;,; wagroes, *or- 

Bsbile acceseories, 28, automobile tire agenclM, Born, 1.1%; English Beading, 95%; 
18; bakers. 17; cigar sto^ FinUlto! 4.232. 
ine hotals) 19: confectioners (including hotel •»,«*- 

_ «. 91- ftgetkAAtHe Ptihllc nnttl* R wilit* If mlorod * 

.n Eitimato. 22,000. Population. 5.000. 

18.3%: Hagroae, 52.8%; For- *“<» Subnrban Eatlmata. 6,000. 
English Beading. 95%; Natirs Whltos. 75%; Negress, 25%; Indns- 

trlal Workers, 10%; English Beading, 100%; 

Gruilc, 5 white, 2 colored; 1-250. 
»lured; Junior High, 1 white; SchooU: Tubltc Grade, 1; High. 1; Junior 
Der of Pupils, about 2,100 in HIsb, 1: Paroclilal, —; Number of ruplla, 1.860; 
I in colored. Stale Normal, 1,100 pupile. 
ist 2 white, 12 colored; Churchei: Baptist, 3; Chrletlsn Srlrnre. —; 

l’ white: Cougregstlonal. i ConKrcgatlonsl, —; Episcopal, 1; Hebrew, —; 
1 vi.i.Lw -j Methodist. 2; Presbyterian, 1; Roman Catholic. 

6; photograpben, 3; pianos (and miscelUneons 
musical Instruments), 2: radio supplies, 2; res¬ 
taurants (lacinding hotels), 8; shoes, 10; sport¬ 
ing goods, 5; stationers, 7; women's apparel, 12. 

celUncuu'a musical Instrumeuts), 4; radio sup- nbite, 2 colored; Roman Catholic, 1 white; Mis- 
pUes. 5; restnuranta (Including hotels), 58; (.-cllaneons, 4 white, 1 colored, 
shoes, 18; sporting goods. 4; ataUeners, 9; wo- Banka: NaUooal, 2; Stole. 8; Total Bfmur. es, 
Bcu’a apparel, 7, $10,000,000; Savings Bank Deposits, ^glkJU.OOO. 

Tkastresi Moving Pictures, Zi llArakneons 

MONTGOMERY, ALABAMA ^ 

Banks; National, 2; SUte, 2; TuUl Re- 
aoureeH, $4,720,000; Savings Bank Deposits 
Total, $1,0*3,000. 

Standard Surveys 
of 

ALASKA 

ANCHORAGE, ALASKA 
1928 Fopnlation. 3,500. 
City and Subnrtan Estimate, 1,000. 
Native Whites, !•(*' ; ; Negroes, —: Foreign 

Theatres; Legitimate, —; Moving Pictures, Bom. 1%; Industrial Workers, —%; English 
2: Vaudeville, —; Burlesque, —; MlacellaiieouH Hca.ling, 100%; Families, 1,000. 
(Auditoriums, etc.), 2; Total number of scats. Schools; Pnblic Grade, 1; High, 1; Junior 
-. —: Number of Pupils, 800. 

Location; Atlantic Coast IJne and Central of Churehoa: Baptist, —; CTbriatian Science, 1; 

shops; commercial: fertiliser; lumber and tim¬ 
ber products; agricultural products (syrup, 
etc.); brick and tile. ~ 

1920 PonuUtion, 43,464. Location: Soutbem. Western of Alabama and LocaUon: Atlantic Coast Wne and Central of ——-, i^nauan 1; 
Mto aSd BuWban EsUmato. 50,000. l^ulavllle A Naabvllla Railroads. Ala. River ^ M^th^Sri PreifartorilS’^it 
Sriiv? WhUM 80%: Negroes, 39%; Foreign steamboat service. Nstumlly located so a. to “** ‘‘•P"*' v.h,!?,|,--' , ”***^‘*"**°’ Csthollc, 

Bora, 1%; Industrial Workers, 20%; English gerve us the distribution point for the rapidly •*’* state. Banka: Natioul i- State 2- Tnt.i n^. 
Sosdina 90%: FamUloa, —. develofilng Gnlf States. I^xlmity to the Port Principal Indnstriei; Fanning. sources tl 300 000- <iaTin<r> ’ if" 

Schools: PubUc Grade. 10; High, 3; Junior of .Mobile makes Selma destineil to become an Manufacturing EstabUshmanU: 6; Leading Total, $500 ()00 ’ ’ Deposits 
High, 2; Parochial, —; Number of I'upllA —. inland port of considerable consequence. Arm,, standard Chemical A Oil Co., Troy Theatres: Legitimate, —; Moving PletiirHS I 

Churchet: Baptist, 3; Christian SclenM, i, principal Industries: Textile, lumber and cot- \ eneer A Crate Co.. Wiley Fertiliser Co. Vaudeville, —; Burie;que!  ; Miscellaneous 
Congregational. 1; Bpl^P«‘. • ton seed products, also creamery products. Spooial Information; Location of one of the (Andltorliims, etc.), —. Total number of 
Meth.allst. 4; Presbytortan, A ivvime ou/i, jnuj^f^turinc EaUbliahmonta: 01; Leading State Normal Schools with about 1,150 attend seats, WK). 
Bomtn Catholic, 2, Misceiin _ _ , -- Orms; Sunset Textile Mills, Selma Mauufaeturing Ing .veariy. Canter of rich farming territory. Location: On Alaskan Railroad. 

Co., Dallas A Central Ala. Lumber Comiianles, Residential Faatnres: Practically all one- _ 
Bnckeye A People's Cotton Oil Companies, Union family homea. Moat streets are either parmi 
Iron Works, la-lgh Banana Case Co. and South- or in the coarse of. Private homes. SEWARD. ALASKA 
era R. R. Shops, Selma Creamery A lee Co., Retail Shopping Section: Three Notch (3), _ , . 
and Purity Creamery A Ice Co. Elm (3). Church (4), Love (2), .Market (4). 19*® Population, 1,200. 

-r**.! ..1... nC -....riw .. Dsk (4), Wnlunt (3), and College (2). Town CHy and Suburban Eatlmata, —. 
Ta'- ^ factories es- square style. In other words. Native Whitea, 1100; Negroes, 10%; Foreign 

umavea a . ai>.tsju,uuu. heart of the bnalneas dtatrict circles the Born, —; Indnstrial Workers, —; English Read- 
Sxtocial Information: Loention of the city in County Ckiurt House, forming the Square of the Rtg* all; Familiaa, 300, 

the moat fertile agricultural sectloua of the town. Schools; Public Grade, 1; High 1- Junior 
South makes it the agricultural metropolis of Trading Ares: Extends about 15 miles In High, —:Paroohial. —; Nnniber of Pupils, —. 

etO; Mck and l,adlng AUbama. Water and rail transportation makes every direction. Churches; Baptist. —. Christian Science 
Manufacturing &tobUihments. TO. g location for textile mills, furniture Wholesale HAnses: Grorerles, 3; Meats. —; Society; Congregational, —; Bplacopal p 

Anns, Western of AI^ Mops, . factories and its proximity to the iron and coal b'ruits, 1; Hardware, 1; Dry Goods, 1; Mlscel- Hebrew, —; Methodist, 1; Presbyterian —• 
^ r ChJm‘^Co A^ericin with It. cheap hydro-ele< trlc power makes l.neou. Lines. Roman Catholic, 1; MUo lUneous, - ’ ’ 

^ton Oil Co., V. C. C. ^‘1®“' . a Co ** admirably suited for location of foundries. Number of Retail Outlets for Nationally Ad- Banks: liiu- Territorial: Total Resources 
omher Gmrais Show Case Co’ Roaldontial Featurea; Delightful climate and vortised Prodnets; Passenger automobile ageo- $.3»i8,tn4.0.'i; .Savings Bank Deiioslts Total. —! 

Tsui vsUiT of TtUriT outnut of factories esti- pure artesian wafer makes it an ideal city In <•»«•- 7: commercial automobile agencies. 3; Theatres: le-glilmsle, —; Moving Pictures, 1; 
is.ted .t ^ which to live. Private homes predominate, with automobile accessories, 0; automobile tire agen- Vaudeville, —; Burlesque, —; Mlseellaneous inAf»<1 m*: tl& MM 006 WIllCU lO llTe. I'nTaie noniea prraominaip, Wlin «Ukvaa»vuiigT w, «uisF.ajvwaiw aaiw PtouuwTlflW, —, A>ur 

vTi^ss- Tarcelv single cottages a very large percentage of the homes owned by clea. 8; bakers. 1; cigar stores and stands (in- (Auditoriums, etc.), Residsntui features, lurgeiy single consnr. _*_. »_ ___ _. . .. O- Itnrludinr ho. .oat. -uai 
.s!iH,?.Tual,sn!«. A;ieirv owned bv the occu- the oieapants. The town is growing rapidly and eluding hotels), 2; coutecUon»rs (including bo- seats, .'hlO. 
u^t RtvTr .X?;doriri.l steadily ' tel standi), 1; delicatessen. 1; dressmaker., 3; Location: Head of Resurrection Bay, gateway 

s^S resWenHal ^ei?lon to the south. ReUil Shopping Section: Broad St. 4 blocks: V„Vu,?'‘V”?raltV“''": *i T*".*"- u* “-I Anchorage. 
Retail Shopping Section: Business section cot- Washington St. 3 blocks; Selma Ave. 2 blocks; V- f rrH.™ V- I sclAo S th Co. and Alaska H, ». 

^n. .h<.«t'&.^sqn.re -"«• Ave. 3 blocks. Water Ave. 2 blocks. ITeTuhlryJVrl'. i;’ jlVZ. 2;''mea't’’mlr: to weVtt.r 

fbrrTs“deStl.?"^?lon ™ 5: «; men’s clothing. Principal Industrie.; Mining, Ashing, farming, 
be residentui section. ,,0 mjleg no,ti, g,„i mug, ^agt, n,prpj,,nt tailors, 2; milliners. t>; opticians, printing, railroad shops, oulAttlng point for big 

Wholesale Houses: Groceries, 11; Meals, 2; 1; photographers. 1: pianos (and mlseellaneous game hunters, liimliering. Standard Oil station. 

Total number of 

Trading Area: The wholseaale trade area ex¬ 
tends to a radius of about 150 to 200 miles. 

steadily. ‘"i Biauusi, i, ueiicai<->ncii, 1, uc<-s-,iuurr«, o, utcanon: iieau or Kesurrec-tu 
Retail Shonninr Section- Broad St 4 blocks- ®cugglsta, 6; dry goods, 14; department stores, to interior points, as Fairbanks 

WM^^dngtorsr 3 ^ks SeiX Ave 2 bl^k^ *■ '"‘‘'‘^0.1 supplies, 2; florists, 1; fruits. -; Alaska It It . I'selAe S. S. Co. 
AvV ? hWk. wTte; Ave 2 1dT^k, fumlture. 2; furriers, 1; garages (public), Co., and S.ii Juan mail boat f 

The retail trade cover, a radius of approxl'- Pruits, 1; Hardware, 4; Dry Goods, 2; Mis- musical Instruments). radio supidles, 1; cold storage, Cannery. Kummer resort at laiki 
nistelT %0 ml^ eellaneous Unes, Candy, 1; Seeds, 1. restaurants (Including hotels). 8; slioes, 2; Kenal. nistely 50 miles. 

Wholesale Houies; Groceries, 5; Meats, 4; Number of Retail Outlets for Nationally Ad- 
Fruits, 6; Hardware, 4; Dry Goods, 3; Mlscel- vertised Products: Passenger automobile agen- 
laneous Lines—Shoes, 2: Paper, 3; Mise., 1. clea, 10; eommereial anto. agencies, 1; automo- 

Mumber of Retail Outlets for Nationally Ad- bile accessories, 15; antomublle tire agencies, 
vsrtlsed Prodnets; Passenger automobile agen- p; bakers, 3; cigar stores and atsnds (Inelnd- 
eles, 15; commercial automobile agencies, 3; ing hotels), 18; confectioners (inolodlng hotel 
lutomoblle accessories, 5; automobile tire agen- stands), 18; delleatessen, 1; dressmakers, 7; 

sporting goods, 3; stationers. 2; women's ap¬ 
parel, —. 

TUSCALOOSA, ALABAMA 
1920 Popniation, 11.907. 
City and Subnrten Eatimato, 28,000. 

Special Information; Seward is the silt water 
terminus of the .Alaska railroad, the basis of 
supplies fur the .Alaska Peninsula. 

Residential Featurea: Mostly one family atruc- 
tnrea, one apartment house for s«-ven fatuillet. 
Modern homes. 

Retail Bbapplng Section; Railroad Ave. to 
eles. 7; bakers, 8; cigar atores and standa (In- drngglsta, 12; dry gooda, 12; department stores, Native Whites, 21,000; Negroes, 5,250; For- blm-ks) on Fourth St. (Main St.) 
eluding hotels), 12; confectioners (including ho- 8; electrical supplies, 4; Aortsts, 4; fruits, 4; eign Born, 9.5; Industrial Workart, 6,400; Tradiag Area: People eome from about 62 
tel stands), 9; delicateasen, 6; dressmakers, —; furniture, 0; garages (public), 3; groiera, 90; English Reading, 100%; FamiUot. 4,200. miles on the railroad, and from Kenal Lake and 
druggists, 14; dry goods. 16; department atorea, hardware, 6; Jewelry, 9; meat markets, 8; Schools: I'ubllc Grade, 6.761; High, 2; Junior **T**'”'* outDlng Islands. 
S: electrical supplies, 5; Aorlsts. 2; fruits, —; men’s fnralshiugs, 1; men's clothing, 8; mer- High, 1; Parochial, 2: Number of Piipila, 3.810. Wholcsala Houaas: Groceries, —; .Meats, —; 
furniture. 6; furriers, —; garages (public), 1; chant tailors, 1; milliners, 3; opticians, 3; Churches; Baptist, 3; Christian SIclence, none; FFulta, —; Hardware, —; Dry Goods. —; Mls- 
rroeers, 73; hardware. 4; Jewelry, 6; meat mar- photographers, 2; pianos (and miacellaneoua Congregational, none; Bplacopal. 1; Hebrew, 1; •‘elUneoua Lines, —. 
kets. 21; men’s furnishings. 9; men's clothing, musical instrumenta), 5; radio supplies, 1; Methodist, 2; Presbyterian, 1; Roman Catholic. 
9: merehant tailors, 3; milliners, 4: opticians, restaurants (Including hotels), 28; ^oes, 6; l; Miscellaneous, 2. 
i: photographers, 6; pianos (and miscellaneous sporting goods, 3; sUtionera, 2; women’s tp- Banhs; National, 2; State, 1; Total Rcaonrees, 
mnsleal inatniments), 3; radio sapplles. 5; res- pare!, 10. $7.786.7«3.10: Savings Bank Depoalts Total, 
Isnrants (Inclodlng hotels), 17; shoes. 5: sport- _ $2.146,43.5.21. 
log geods, 2; stationers. 5; women's apparel. i%aatrea: I.egltlmate, 1; Moving Plctnrea. 3; 

OPELIKA, ALA. 
I9M Population. 4,960. 

City and Suburban Estimate. 8,000. 

Native Whitot. 56%; Nagraaa, 44%; Feraign 
>*rn. 1%; Familiaa, 1,877. 

Schools; Pnblic Grade, 3; High, 1; Number i-f 
•“uplis. 1.371. 

Methodist, 2; Presbyterian, 1; Roman Catholic. Outlets For Nationally 
1- Miscellaneous, 2 Advartiaad Praanots: Passenger Automobile 
’Banks: National. 2; State, 1; Total Rcaonrees. Agencies. 4; CamcMrclal Auto. Agenclea, 4; 

$7.786.7«3.10: Savings Bask Deposits Total, Automobile Acceosorlea, 4; Automobilo Tit* 
$2.146,43.5.21. Ageneias, 4; Bakers, 2; Cigar Stores and Stands 

naatrea: legitimate, 1; Moving Plctnrea. 3; (Including Hotels), 4; Confectlonen (loclndlng 
Vandeville, none; Burlesque, none; MIseeltoneoiH Hotel Standa), 2; Delicateasen, 1; Dresamakera, 
(Andltoriiima, etc.), none. Total number of 8; Druggiata, 1; Dry Goods, 2; Department 
KCata, 2,600. Rtores. —; Kleetrlcal Supplies. 3; Floriata, —; 

Lototion: Sonthera, MoMle A Ohio, Looisvllle Fruits. —; Farnltnre, 2; Furriers, 2; Garages 
A Nashville. On the Warrior River, Oorera- tpnWle), 2: Grocers, 4; Hardware, 2; 

SHEFFIFI D AI A VandevlIIe, none; Burlesque, none; Mlseeltoneoui Hotel Standa), 2; Delicateasen, 1: Dresamakera, 
^ (Andltoriiima, etc.), none. ToUl nnmber of 3: Druggiata, 1; Dry Goods, 2; Department 

1920 PonuUUon 6 500 •<««<•. Stores. —; Kleetrlcal Supplies. 3; Floriata. —. 
/-I, j ■ V w. ' w’,1 * Location: Sonthera, MoMle A Ohio, Looisvllle Fruits. —; Farnltnre, 2; Furriers, 2; Garages 
City and Snburban Eatimato, 10,000. ^ Nashville. On the Warrior River, Oorera- tpnhile), 2: Grocer*, 4; Hardware, 2; 
Native Whltos, 75%; Nagreaa, 22%; FovaWn meat Barge Line to Mobile and New Orleans Jewelry. 2; Meat Markets, 2; Men’s Fnrniahlaga, 

Born. 3%; Indnstrial Workers, 12%; English Baa Lines to subnrban towns. Belt Liae arouud Man’s r7*Chlsg, 2; Mcrebant TaRors, 4; 
Raading M%; FamiUss, 1,360. city. MiUiaen, 1; Opticians, —; Photograpban, 2; 

3 Wnmkar af Pnnlli 2 400 Prlnoipal Indnstries: Iron, coal, lumber, coke, Planoa (and mloceUanaons mnsleal lastrnmaats), 
' ■ r I . • ^ furniture, brick and clay prodnets. —: Radio Supplies. —: Restaurants (tnclnding 

Cknrches, 11. Manufaetoring Estakllshmants: 46 I.eadl)ig hotels), 6; Sboea, 3; Sporting Goods, 4; Sta- 
Banka, 2. Tctal Reaourcea, $1,900,0<W. firms. Csnlral Iron A Coal Co.. Kaiil I.nmber tlaners, 3; AVomen’s Apparel, 3. 

I 
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BISBEE & BISBEE MINING 
DISTRICT, ARIZ. 

19M Popvkition, 22.838. 
Citjr and Bnburbnn Eitijnate, included in above. 
Vatlra WUtaa, 84%; Hecroest 1%; Fenirn 

Bara, 14%; Indnatrial Wo^ra 95%; EmIUh 
Baadiny, 92%; ramiliet, 8,800. 

Behoolt: Pnbllc Grade, 12; Higb, 1; Junior 
Hitch, 3; Parochial, 1. Number of PuplU, 3,000. 

Anrchea: Baptiat, 1; Ctirtatlan lienee, 1; 
Congregational, —; EJplacopal, 1; Hebrear, —; 
Methodist, 3; PresbTterian, 1'; Roman OatboUc, 
2; MlRCellaneoDs. 3. 

Banks: National, —; State, 8; Total Re- 
Boorces, $7,113,946.87; Savings Bank Deposits 
Total, —, 

Theatres: Legitimate, —; Moving Pictures, 3; 
VandevlIIe, —; Burlesque, —; MlsceHancous 
(Anditorinms, etc.), 1. Total number of seats, 
$,100. 

Location: 750 miles east of Los Angeles on 
El Paso and Southwestern Rj., 9 miles from 
Mexican border in aontheastern comer of 
Arisons. 

Principal Industries: Mining and allied in¬ 
dustries are the only ones in the district. 

Spooltl Information: Phelps Dodge Corp. is re- 
nMving 80 million cubic yards of dirt uncovering 
an enormons low grade ore body which is being 
mined by steam shovels. Already the largest 
industrial community in Arixona, the Warren 
District is being pot in position to produce cop¬ 
per in greater volume than ever before. Popula¬ 
tion is a satlsfled, well paid class, the minimum 
wage being $6.20 per day and average wage 
above $6.00. Over 50 miles of railway trackage 
is above ground in the district. Various towns 
united by electric railway, Blsbee and Ixiwell 
being the two trading centers. 

Residential Features: Homes modern in every 
respect. 

Retail Bhopping Section: 14 blocks along Main 
8t. and Brewery Gulch constitutes the retail dis¬ 
trict. the other retail district being 4 blocks in 
Lowell, 8 miles from Blsbee. 

Trading Area: Confined to the Warren District, 
with a good trade from outlying points in 
Ooebise county and that portion of northern 
Honors, Mexico, easily accessible to the district. 
Excellent concrete and macadam roads lead to 
the district from all the trading area. 

Wholesale Houses: Groceries, 4; Meats, 1; 
Fruits, 4: Hardware, 1; Dry Goods, 1; Miscel¬ 
laneous Lines, - . 

Number of Retail Outlets For Nationally 
Advertised Prodnets: Passenger Automobile 
Agencies, 11; Commercial Auto. Agencies, 7; 
Automobile Accessories, 6; Automobile Tire 
Agencies, 12; Rakers, 6; Cigar Stores and Stands 
(Including Hotels), 35; Confectioners (Including 
hotel stands), 20; Delicatessen. 3: Dressmakers, 
8; Druggists, 0; Dry Goods, 20; Department 
Stores, 4; Electrical Supplies, 4; Florists, 2; 
Friilts, 26; Fumitnre, 7; Furriers, —; Garages 
(public) 20; Grocers, 05; Hardware, 4; Jewelry, 
4: Meat Markets. 15; Men’s Furnisliinga. 12; 
Men's Clothing, 10; Merchant Tailors. 10: Mil¬ 
liners, 8: Opticians. 3; Photographers, 4; Pianos 
(and miscellaneous musical instruments), 3; 
Radio Supplies, 4; Restaurants (including 
hotels), 22; Shoes, 9; Sporting Goods, 4; 
Stationers, 0; Women's Apparel, 15. 

DOUGLAS, ARIZ. 
1920 Population, 9,015. 
City and Buburban Estimate, 1,515. 
Native Whites, 75%; Negroes, 1%; Foreign 

Bern, 24%; Industrial Workers, —; English 
Reading, 85%; Families, —. 

Schools: Puldic Grade, 6; High, 1; Junior 
High, —; Parochial, —. Number of pupils, —. 

Churches: Baptist, 1; Christian Science, 1; 
Oongregatlonal, —; Episcopal, 1; Hebrew, —: 
Metliodist, 1; I'resbylerian, 1; Roman Catholic. 
1; Miscellaneous, 4. 

Banks: National, 1; State, 2; Total Re¬ 
sources, —. Havings Bank Deposits Total. 
$5,2.50,000. 

Theatres: l.,egitlmate, 1; Moving Plctnres, 8; 
Vaudeville, —; Burlesque, —: Miscellaneous 
(Auditorinms, etc.), —. Total number of 
seats, —. 

Location: On main line of El Paso A South- 
weatem Railroad. Stage Service and railroiid 
(B. P. A 8. W.) in valley north of Douglas. 
Nacocari railroad south into Mexico. 

Principal Indnstries: Smelting of copper. 
Manufacturing Establishments: 6; Leading 

firms, Douglas Investment Co.; Phelps Dodge 
Corp.; Calumet A Arixona Mining Co.; Arixona 
Gypsum Plaster Co. 

Total value of yearly output of factories esti¬ 
mated at, —. 

Bpeoial Infonnatien: City modem in every 
respect. Metropolis of Sulfur Springs Valley, 
rich agricnltnral section. Splendid schools, 
riiurcbes, parks, public buildings and a pro¬ 
gressive, hospitable cltixenship. Bankhead 
Trancontlnental highway; free ramping ground. 
Finest ciimate in sonthwest. Maximnm of sun¬ 
shine; altitude 3930 feet. Greatest copper smelt¬ 
ing city in the west, smelters having monthly 
capacity of 31,000,000 pounds of copper. $800,- 
000 worth of paved streets—eight miles In 
length. Gateway to rich state of Sonora, 
Mexico. 

Residential Featuras: Mostly one family bonaes 
and apartments. Private homes predominate. 
One of the finest private residenttal sections in 
any town in the county its sixe. 

Retail Bbapping Seotioni Bnsinesa section con¬ 
centrated, with a few grocery stores in outlying 
sections. 

Trading Area: Fifty milea west, 90 milea east 
and 150 miles north. 

Wholesale Houses; Groceries, 4; Heats, t; 
Fruits, 2; Hardware, 8; Dry Goods, 1; Mis¬ 
cellaneous Lines, 8. 

Number of Retail Outlets for Nationally Ad- 
vortised prodnets: Passenger Automobile Agen¬ 
cies, 10; Commercial Auto. Agencies, 4; Auto¬ 
mobile Accessories, 14; Antomoblle Tire Agen¬ 
cies. 16; Bakers, 2; Cigar Stores and Standa 
(including Hotels), 10; Confectioners (including 
hotel stands), 7; Delicatessen, 2; Dressmakers. 3; 
Druggists, 4; Dry Goods, 8; Department Htores, 
4; Electrical Snpplles, 0; Florists, 1; Fmita, 30; 
Furniture, 3; Furriers, 2; Garages (public), 10; 
Grocers, 43; Hardware, 3; Jewelry, 2; Meat 
Markets, 8; Hen's Fnrnlsbings, 7; Men’s Cloth¬ 
ing, 7; Merchant Tailors, 7; Milliners, 5; Op¬ 
ticians, 8; Photographers, 2; Pianos (and mis¬ 
cellaneous musical iustruments), 2; Radio Hup- 
plies, 1; Restaurants (Including hotels), 7; 
.Hhoes, 7; Sporting Goods, 2; Stationers, 5; 
Women’s Apparel, 0. 

MIAMI & GLOBE, ARIZ. 
1980 Population, 16,000. 
City and Suburban Estimate, 25,000. 
Native WUtes 75%; Negroes, —%; Foreign 

Bom, Mex. 25%; Industrial Workers, 80%; Eng¬ 
lish Reading, 80%; Families, — 

Sokools: Public Grade, 16; High, 2; Junior 
High, 2; Parochial, —; Number of pupils, 7,000. 

^nrohas: Baptist, 2; Christian ^ence, 2; 
Congregational, —; Elpiscopal, 2; Hebrew, —; 
Methodist, 3; Presbyterian, 2; Roman Catholic, 

Miscellaneous, 2. 
Banks: National, 3; State, 2; Total Resources, 

*"i.;>;i0.000. Havings Rank Deposits Total, $2.- 
.590,000. 

Theatres: Legitimate, 2; Moving Pictures, 5; 
Vaudeville, 2; Burlesque, —; Miscellaneous 
(Auditoriums, etc.), 4. Total number of seats, 
8,000. 

Location: Arixona Eastern R. R., sub. of So. 
Pac. is the only railroad touching these two 
cities. Regular stage service to Phoenix in 
western part of state, also to New Mexico state 
line. While the freight rate is quite high In 
this region, tbese two cities are twelve month 
towns and about the only 12 month business 
cities in the state. .Monthly payroll over |1,000,- 
bOO. Not susceptible to mall order houses and 
very little outside trading in other cities. .Miami 
Is terminal of Miami. Superior Highway also 

n route of famous ’Apaelie Trail” to Rousevelt 
Dam, 40 miles distant. 

Principal Indnstries: Copper mining and 
smelting. 

Manufacturing Establiahments: —; T.eading 
firms. Inspiration Con. Copper Co.; Miami Cop¬ 
per Co.; Old Dominion Copper Co.; Boston and 
Superior International Smelting Co.; Iron Cap. 
International Smelts 23.000,000 pounds of cop¬ 
per per month. Present price of copper 13 1-8 
cents f. o. b.. New York. 

TotsI Tslne of yearly ontput of factories es¬ 
timated at, $42,000,1100. 

Special Information: Miami and Globe are sit¬ 
uated abont 6 miles apart. Due to congested 
living conditions, as far as homes are concerned 
the employes, or rather a large number of them 
employed at the Smeiilter Miami Copiwr Co. and 
Inspiration live in Globe as well as Miami. This 
baa created a better business condition in both 
cities. With result tbat while Miami does more 
business than Globe, both are very stable. The 
district also draws on the big ranches in this 
vicinity. 

Residential Features: Mostly one story houses. 
Inspiration and Miami Copper Co. also have 
many bouses near their mines for employes. All 
modern conditions in both cities. 

Retail Bhopping Section: In Globe, North 
Broad St. principal bnsineta street, while in 
Miami, there are 3 streets running parallel ex¬ 
tending about 7 city blocks and three streets 
CTOsawlse. 3 sutlylng sections between Globe 
and Miami, known aa Lower Miami, Mltland 
City and small bnslnese city ontslde of Globe. 

Trading Area: 7 miles west, sontb and east, 
also some intermittent business from the north, 
Han Carlos, Indian Reservation, ranebes, etc. 

Wholesale Homes: Groceries, 5; Meats, 3; 
Fruits, 3; Hardware, 6; Dry Goods, 13; Mis¬ 
cellaneous lines, 14. 

Nnmber of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger Antomoblle Agen¬ 
cies, 10; Commercial Anto. Agenclea, 4; Anto¬ 
moblle Accessories, 17: Antomoblle Tire Agen¬ 
cies, 15; Bakers. 6; Cigar Stores and Stands 
(inclndlng Hotels). 28; Confectioners (inclnding 
hotel stands), 16; Delicatessen, 10; Dressmakers, 
7; Druggists, 10: Dry Goods, 18; Department 
Storea. 4; Electrical Snppilea, 8; Florista, 2; 
Frnlts, 10; Furniture, 6; Furriers, —; Garages 
(public), 12; Grocers, 30; Hardware, 6; Jewelry, 
6; Meat Markets, 14; Men’s Fnrnislitngs, 12; 
Men’s Clothing, 20; Merchant Tailora, 10; 
Milliners, 9; Opticians. 8; Photographers, 2; 
Pianos (and miscellaneoua musical instrumenta), 
6; Radio Supidles, 4; Reatanrants (Inclndlng 
hotels), 14: Hhoes, 16; Hporting tRxals. 8: 
.Stationer!, 10; Women’! Apparel, 11. 

NOGALES, ARIZ. 
1920 Popnlation, 5,199—pint 8,201 members of 

25th D. 8. Infantry (colored). 

City and Babnrbaa Estimnta, 7,033, Inclndlng 
1,100 colored soldiers. 

Native ’Whites. 45%; NegroM, 4%; Foreign 
Bom, 51%; Indnatrial Workera, 12%; Eaglisk 
Reading, 00%; FajniUea, 1,300. 

SchooU: Public Grmde, 3; High, 1; Junior 
High, 1; Parochial, 1; Number of Pupils, 1,447. 

Oknrekes: Baptist. 1; 'Cbristian Science. 1; 
Congregattonal, 1; ^Ineopal, 1; Methodist, 2; 
Roman Catholic, 1. 

Banka: National, 2; Total Reaonrees, $0,488,- 
854.45. ^ Savings Bank Depoalta Total, $1,148,- 
737.24. 

Thoatret: Moving Pictures, 2; MIscellaneou'i 

(Anditoriums, etc.), 2. Total number of seats. 
2,576. 

Location: On the Mexican Border;—port of 
entry for the Southern Pacific Railway System 
extending at present 1,000 miles into the interi¬ 
or and will in 1920 be through to the city of 
Mexico. 

Principal ladmtries: Eighty per cent, of the 
business of Nogales is the export and import 
trade of the west coast of Mexico. Itoy A 
Titcomb, Inc., has a large plant turning out 
Mexican hardwood products. Tbls plant la now 
supplying sixty per cent, of the cedar cigar 
boxes of the United States. 

Mannfaotnring EstabUshmants, 2. Leading 
firms: Roy A Titcomb, Inc., Arixona Sonora 
Mfg. Co. 

Reildentlal Featurex: All retidencet of 
Nogalex mnxt be bnllt of fireproof or seml- 
fireproof materials. 

Retail Shopping Bectlen: Morley Ave., four 
blocks; Grand Are., four blocks. 

Trading Area; One thousand milea Into Mex¬ 
ico—maximum of 44 miles into Santa Crox 
County In the agricuUnrsl and mining district. 

Wholesale Houses: Groceries. 2; Heats, 1; 
Fruits, 1; Hardware, 1; Dry Goods, 2; Automo¬ 
bile Accessories and Mining Machinery, 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger antomoblle agencies, 
5; commercial auto, agencies, 7; antomoblle ac¬ 
cessories, 3; automobile tire agencies, 5; bakers, 
3; cigar stores and stands (Including hotels), 5; 
confectioners (inclndlng hotel stands), 0; dress¬ 
makers, 0; druggists, 3; dry goods, 11; depart¬ 
ment stores, 3; electrical supplies, 2; fruits, 4; 
furniture, 3; garages (public), 4; grocers, 14; 
hardware. 3; Jewelry. 4; meat markets, 2; men's 
furnlsblug, 3; merchant tailors, 2; opticians, 1; 
photographers, 1; pianos (and miscellaneous 
musical Instruments), 1; radio supplies, 2; re.s- 
taorants (including hotels), 4; shoes, 2; sporting 
gooils, 1; stationers, 2; women’s apparel, 1. 

PHOENIX, ARIZ. 
1920 Popnlation. 30.000. 1923—lO.lVtO 
City and Snbnrten Estimate, 105,000. 
Native Wbitei, 00%; Negroes, 1.5%; Foreign 

Born, 10%; Industrial Workera, no%; English 
Reading, 05%; Families, 8,167 In Phoenix. Ap¬ 
proximately 20.000 in immediate suburban area. 

Schools: Public Grade, 17; High, 1 Group of 
seven bldg.; Junior High, —; I’aroobial. 2; Num¬ 
ber of Pupils. 0,353. 

Churchei: Baptist, 7; Christian Science, 1; 
Congregational, 2; Episcopal, 1; Hebrew, 2; 
Methodist, 8; Presbyterian, 2; Roman Catholic, 
1; Miscellaneous, 16. 

Banka: National, 4; State, 4; Total Re¬ 
sources. $25,802,324.64; Savings Bank Depoaits 
Total, $5,500,000. 

Theatees; Ix-gltimate, 1; Moving Pictures, 6; 
VamlevUle, 1; Burlesque, —; Miscellaneous 
(Auditoriums, etc.), 4. Total number of seats, 
9,9.50. 

Location: Phoenix located In heart of Salt 
River Valley, irrigated by fomona Roosevelt 
Dam, Southern Pacific and Santa Fe Railroads 
serve c•onlraunity. Excellent railway and auto 
stare serx-lce connects with all of Arizona. 

Principal Industries; Agricnltnre which em¬ 
braces the raising of world’s finest long staple- 
i’otfon. large crop of early eantalonpes. all citrus 
and dccidnons fruits. Dairying, Mining, Cattle, 
Ponltry, Jobbing and distributing centre for 
state. Winter Resort. Supply centre for entire 
state. 

Maunfaeturlng ,EstabUtkraents: —; I-eading 
firms. Cotton Gins, Cotton Seed OH Mills, Brick 
Yards, Broom Factory, Canning Factories, 
i.’reamerlea, Floor Mills, Ice Plants for Freight 
( ar refrigeration. 

Special Information: 161% increase in popula¬ 
tion in 10 years. Over 410 miles of concrete 
roads within 35 miles of Phoenix makes tbls city 
easily accessible to entire state, as these roads 
in tnrn connect with splendid state highways. 
:t40,000 acres of rich irrigated land aiirroondg 
Phoenix. Phoenix Is the political, shopping, 
wholesale, shipping, supply, edncational, social, 
railroad and geographical centre of the whole 
state. Tbat is why Phoenix, a town now of 
40.000 hemmed In by the great distances of the 
southwest, looks, acta and does bnslness like a 
city of a quarter of a million. 

Residential Featnrea: A city of beautifnl 
homes and apartment houses, mostly of brick 
and other dnrable materials. Annnal winter 
residents build palatial homes, with extensive 
grounds. Spanish style of arcbitectnre coming 
into favor, majority of homes bnngalow type. 
Wide streets, evergreen parks, unexcelled 
schools and pnblic bnlldings. 

Retail Shopping Section: Extends from rail¬ 
road tracks on South to Pierce Street on North 
a distance of eight blocks. From Fourth Street 
on East to Seventh Avenue on West, a distance 
of 11 blocks. An outlying business district cover¬ 
ing 4 square blocks. Neighborhood sections. 
Becatue of great number of paved roads radiat¬ 
ing from city, the entire Salt River Valley 
being as one large town, with Glendale (2TOO|, 
Mesa (4000), Tempe (1800), Chandler (1.500). 
Hcottsdale (1000) considered as snbnrbs of 
Phoenix. 

Trading Area: Immediate trading area bound¬ 
ed by Maricopa Connty approximately 40 miles in 
each direction. Entire trading area embraces 
practically whole state. Aitbongh not of met- 
ropolttan slie, Phoenix la looked spon oa being 
the metropolis of tbia vait area. 

Wholeaela Housee: Groceries. 4; Meats, 9; 
Fruits, 8; Hardware, 1; Dry Goods, 2; MIs- 
cellaneooa Llnea, Stationers, 3; Antomobiles, 16; 
Optical, 1; Oonfectlonery, 8. 

Nnmber of Retail Outlets for Nationally Ad¬ 
vertised Prodnets: Passenger Antomoblle Agen¬ 

cies, 23; Commercial Auto. Agencies, 8: Auto¬ 
mobile Accessories, 25; Automobile Tire Agen. 
clea, Bakers, 10; Cigar Storea and Stands 
(including HoteU). 60; CoafectioDora (Includiu 
hotel stands), 250; Delicatessen, 0: Dressmakm 
no figures available; Druggists. 25: Dry Goods! 
12; Department Storea. 4; Electrical SuppiTm! 
10; Floriata, 8; Fruits, K; Fnrnitnre, 5; Farriers 
2; Garages (pnblic) 50; Grocers, 200; Hardwtre’ 
7; Jewelry, 8: Meat Markets, 25: Men’s Furnish’, 
lugs, 2; Men’s Clothing, 20; Merchant Tailors 
3; llilllDeri, 6; Optldans* B; Pbotoiprapben, g* 
Pianos (and mlscellaneons mnsical instruments)' 
8; Radio Supplies, 8; Beatauranti (including 
^iels), 40: Hhoes. 10; Hporting Goods, 5- 
Stationers, 6; Women’s Apparel, 6. 

PRESCOTT, ARIZ. 
1990 Popnlation, 5,010. 

City and Suburban Estimate, 8,500. 

Native Whites, 98%; Foreign Born, 2% • In- 
d^ustrlal Workers. 50%; English Reading, 08% • 
Families, 1,499. ’ 

SchooU: P^Ic Grade. 3; High, 1; Number 
of Pupils, 2,000. 

Churches; 14. 

Banks: State, 4; Total Resources, $0,000,900. 
Theatres; 1; Total number of seats, 800. 

Location: On the Santa Fe Railroad. 

Principal Industries: Mining, stork raisins 
aod farming. ^ 

Rosidontial Features: One and two family 
houses. 

Retail Shopping Section: A few blocks on 
Cortez, Curley and Montezuma streets. 

Trading Area: About thirty miles. 

Wholesale Houses: Groceries, 3; Hardware 
2; Miscellaneous Lines, Coateetlonery, 1. 

Number of Retail Outlets for Nationally Ad- 
vertised Products: Passenger automobile agen¬ 
cies, 8; commercial auto, agencies, 5; automo¬ 
bile accessories. 9; automobile tire ageuclc .s 9- 
bakers 5; cigar stores and stands (including 
hotels), 3; confectioners (inclnding hotel 
stands), 3; dressmakers, 8; druggists, 5; dry 
goods, 4; department stores, 2; electricnl’ sup- 
pllea, 2; florists. 3; fruits, 3; furniture 2’ 
garages (pnbllc), 12; grocers, 12; hardware, 2; 
Jewelry, 3; meat markets, 4; men’s furnishings! 
3; men’s clothing, 3; merebaot tailors, 4; 
milliners, 3; opticians, 2; pliotograpbers. 2; 
pianos (and miscellaneous miisieal instruments), 
1; radio supplies, l; restaurants (including 
hotels), 15; shoes, 2; sporting goods, I; sta¬ 
tioners, 3; women’s apparel, 2. 

TOMBSTONE, ARIZ. 
1929 Population, 1,700. 
City and Surburbea Estimate, 2,500. 
Native Whites, Negroes, 2%; Foreign 

Born, .01%: Industrial Workers, 10%: English 
Reading, 90%; Families, —. 

SchooU: Public Grade, 3; High, 1; Junior 
High, —; Parochial, none; Number of Pupils, —. 

Churohes: Baptist, none; Cbristian Hcience, 
none; Congregational, 1; Episcopal. 1; Hebrew, 
—; Metbudiht, 1; Presbyterian, —; Roman 
Catholic, 1; Miscellaneous, —. 

Banks: National, 1; State, 1; Total Besources, 
$800,000. Havings Bank Deposits Total. 

Theatres: Legitimate. —; Moving Picture, 1; 
VandevlIIe. —; Bnrtesque, —; Miscellaneous 
(Auditoriums, etc.), 2. Total number of 
seats, 1.000. 

Location: B. P. A S. W. Ry., Rock Island A 
Southern Pacific by recent merger on stage lines 
and state highway used by six transcontinental 
and highway asaoclatlons. 

Principal Indutrlas: Mining. 
Manufacturing Establishments: —. Leading 

firms, A modern bakery if this is proper also 
bottling works. 

TotsI valne of yearly ontpnt of factories es¬ 
timated at, —. 

ReaideatUl Features; Good schools, citmste, 
highways and water. A fine climate for skk 
people. Lots cheap. 

Retail Bhopping Section: Allen, 3 blocks. 
Ponrth, 2 blocks. Fifth, 1 block. 

Trading Area; 75. 
Wkeleaale Honsea: Groceries, None; Meats, 

2: Fruits. —. Hardware, —; Dry floods. —; 
Miscellaneous Lines. Bakery and Bottling Works. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products; Passenger Automobile Agen¬ 
cies. 3; Commercial Anto. Agencies, 2; Anto¬ 
moblle Accessories, 5; Antomoblle Tire Agencies, 
5; Bakers, 2; Cigar Stores and Stands (including 
Hotels, 12; Confectioners (Including hotel 
stands), 5; Delicatessen, none; Dressmakers, 2; 
Dmgglsta, 1; Dry Goods, 1; Department Stores, 
none; Electrical Supplies, none; Florists, sons; 
Frnlts, 5; Furniture, —; Furriers, —; Garages 
(pnbllc), 4; Grocers, 7; Hardware, —: Jewelry, 
—; Meat Markets, 2; Men’s Fnrnlshlngs, 2: 
Men’s Clothing, 2; Merchant Tailors, 1; Milliners, 
—: Opticians, —; Pbotngrapbers, —; Pianos 
(and mlscellaneons mnsical instruments), —: 
Radio Supplies, 1; Restaurants (including 
hotels), 2; Shoes, 1; Sporting Ooo<ls. —: 
Stationers, 1; Women’s Apparel, 1. 

TUCSON, ARIZ. 
1990 Popnlatloa, 20,29$. 
City and Snburban Estimate, .35,.500. 
Native Whitea, 73%; Negroes, 2%; Forsiga 

Born, 25%; Indnatrial Workers, 8%; English 
Reading, 75%: Families, 5,430. 

Schools; Pnbllc Grade, 14; Higb, 1; Junior 
High, none; Parochial, 5; Nnmber of Pnpilt. 
6,373. 

Churches: Baptist, 1; Christian Sclenre, 1: 
Congregational, 1; Episcopal, 1; Hebrew, —: 
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Uetbodlat, 2; PreabyterUn, 2; Roman Catbolte, 
4; Mlacellaneoua, 8. 

Banka: NaUonal, 2; State, 2; ToUl Keaourcca, 
Sarinsa Bank Deposita Total. 

(7.933,543.90 (No complete atatement baa been 
issued on aavings aceouuta.) 

Tbeatrea: Legitimate, 1; Uovlng Plcturea, 3; 
VaudeTille, none; Bnrleaqne, none; Mlacellaneoua 
(Audltorluma, etc.), 4. Total number of aeata, 
4,800. 

Loeatton: In Pima County, Arlaona, on tbe 
main lines of the Southern Pacific. 312 
miles west of El Paso and 500 East 
of Los Angeles. It Is the terminna of tbe South¬ 
ern Pacific de Mexico, 70 miles north of tbe 
International line. It Ilea on a plateau sur¬ 
rounded by mountain ranges, 2400 feet abore 
sea level and baa a climate comparable with 
lower £lgypt. 

Principal Industries: Railroad shops, brick 
manufacture, printing, flour mills, candy manu¬ 
facture. Mining center. 

Manufacturing Eatablisliments: 5; Leading 
Irma, Albert Stelnfeld & Company, Tucson 
Pressed Brick Company. 

Total value of yearly output of factories es 
tlmated, —. 

Special Information: Being only 70 miles from 
Mexico. Tucson serves as a distributing isuni 
for tlie Mexico West Coast. The city Is sLo a 
health center. 

Rssideatial Features: Private homes predomin¬ 
ate with considerable numbers of apartment 
houses. Also, large Mexican quarter. 

Retail Shopping Section: Extends on three 
streets - Congress. Broadway and I'cniiingio i. 
for eight blocks and four blocks on six cross 
streets—Fifth, Sixth, Fourth, Stone, Myer, 
Scott. 

Trading Area; 100 miles in all directions, thin¬ 
ly settled, with approximately 10 small towns— 
Railroad or auto stages connecting all towns 
with Tucson. 

Wholesale Houses: Groceries, 5; Meats, 5; 
Pmits, 4; Hardware, 3; Dry Goods, 2; Mis¬ 
cellaneous Lines, —. 

Humber of Retail Outlets for Hationally Ad¬ 
vertised Products: Passenger Automobile Agen¬ 
cies, 19; Commercial Auto. Agencies, 4; Auto¬ 
mobile Accessories, 8; Automobile Tire Ageneb-s, 
8; Bakers, 6; Cigar Stores and Stands (including 
Hotels), 10; Confectioners (including hotel 
stands), 10; Delicatessen, 2; Dressmakers. 5; 
Druggists, 10; Dry Goods, 11; D^artment 
Stores, 2; EHectrical Supplies, 5; Florists, 3; 
Fruits, 10; Furniture, 7; Furriers, none; Garages 
(public), 17; Grocers, 45; Hardware, 7; Jewelry, 
5; Meat Markets, 10; Men’s Furnisblngs, 7; 
Men’s Clothing, t>; .Merchant Tailors, 3; MU 
liners, 3; Opticians, 3; Photographers, 4; Plsnos 
(and mlscellaneoDs musical Instruments), 3; 
Radio Supplies, 4; Restaurants (Including 
hotels). 35; Shoes, 8; Sporting Goods, 2; 
Stationers, 3; Women's Apparel, 6. 

YUMA, ARIZ. 
1920 Population, 4,000. 

City and Suburban Estimate, 8,000. 

Native Whites, 95%; Negroes, 1%; Foreign 
Bom. 4%; English Reading, 99%. 

Schools: Public Grade, 2; High, 1; Parochial, 
1; Number of Pupils. 2,300. 

Ckurches: Baptist. 1; Christian Science, 1; 
Congregational, 1; ^iscopal, 1; Methodist, 1; 
Presbyterian. 1; Roman Catholic, 1. 

Banks: National, 2; State. 1; Total Be 
sources, $3,000,000; Savings Bank Deposita To¬ 
Ul, $1,000,000. 

Theatres: licgitlmate. 1; Moving Pictures, 2; 
Total number of seats, 2,000. 

Location: Southern Pacific (Main Line). 

Principal Industries: Printing and Railroad 
shops. 

Manufacturing Establishmenta: Concrete tile, 
ditch headings, brooms. 

Special Information: Division headquarters of 
9. P. By. Division point to Gulf of California 
la Mexico which is an all year resort. 

Irrigation project of 130,000 acres makes Turns 
s leader of all auch projects in United States. 

Residential Features; Mostly one-family resi¬ 
dences. Finest residence district on highest 
leads leading towards Yuma's celebrated Yuma 
Mesa Grapefruit and Orange section. 

Retail Shonping Beotion: Extends from 2nd 
hve. to River. One mile square, with every 
kind of store known In modern city. 

Trading Area: Extends 60 miles west and 100 
miles east and north, and to Gulf of Califorida, 
75 miles south. Good surfsced auto roads in all 
directions. 

Wholesale Houses: Groceries, 2; Meats, 2; 
Fruits. 2; llaniware, 2; Dry Goods, 1; Miscellan 
NOS Unes, 2. 

Number of RetaU Outlets for Nationally Ad- 
rsrtlsed Products: Passenger automobile agencies, 
1; commercial auto, agencies, 1; sntomoMle 
•eeessorles, 11; sutomoblle tire sgencles, 10; 
kakers, 3; cigar stores and stands (Including 
ketels), 20; confectioners (including hotel stands), 
15; dressmakers, 2; druggists, 8; dry goods, 8; 

depsrtment stores. 2; electrical supplies, 2; 
fruits, 10; furniture, 2; garages (public), 10; 
grocers, 10; hardware, 2; Jewelry, 3; meat mar¬ 
kets. 4; men’s furnishing, 7; men’s clothing, 7; 
mercbsnt tailors, 4; milliners, 2; opticians, 3; 
photograpbers, 2; radio supplies, 1; restaurants 
(Including hotels), 5; sporting goods, 2; sta¬ 
tioners. 3; womens’ apparel, 2. 

Standard Surveys 
of 

ARKANSAS 

ARKADELPHIA, ARK. 
1920 Population, 4,000. 

City and Subnrbaa Estimate, 5,000, 

Native Whites, 80%; Nsgroes, 20%; ladaatxial 
Workers, 30%; TlagHsh Reading, 100%; Families, 
1,000. 

Sohools: Public Grade, 2; High, 2; Jnnler 
High, 2; Parochial, 4; Number of Pupils, 2,000. 

Ohurchee; Baptist, 3; Christian Science, 1; 
Metbo<Ii8t, 2; Presbyterian, 2; Miscellaneous, 4. 

Banks: National. 1; State, 2; Total Re¬ 
sources, $2,000,000.00; Savings Banks Deposits 
Total. $78,->,865.47. 

Theatres: Moving Pirturee, 2; Mlacellaneone 
(AuditoMuius. etc.), 5; Total nnaabar of seats, 
1,800. 

Location; Missouri-Pacific Railroad. Bus ser¬ 
vice east, south and west. 

Principal Industriea; Flour and feed, staves, 
lumber, wooden toys, candy, printing, cotton 
seed oil, meal and bnlla. 

Manufactnring Eatabliahmenta, 9, Lending 
tlrma: Arkndelphia Milling Co., Tbos. G. Clark 
Lbr. Co.. Clark-Iliiie Lbr. Co.. Temple Cotton 
Oil Co., Galloway Candy Co.. Wellborn & Walls 
—toya, Arkadi l;)hla Ice Co., Arkansas Light A: 
Power Co., J. G. Clark Lbr. Co. 

Total value of yearly output of factoiiea esti¬ 
mated at $6,500,000.00. 

Special Information: County site of fine agri¬ 
cultural country. Ouachita (Baptist) and Hen¬ 
derson-Brown (Methodist) State Colleges. Pres¬ 
byterian (negro) ami Itaptlsl Academy (negnn 

Residential Features: Almost exclusively one- 
family residences. Private homes predominate. 

Retail Shopping Section: Main from 5th te 
8th Sts. Caddo to Clay on Ctb^ 7tb and 8tb 
Sts. Clinton from 5th to 8th Sts. Clay from 
•Ith to .Sth St.s. 

Trading Area; Extends about fifteen miles 
east, south, north and west cousiderable trade 
from greater distance, owing to fine cotton mar¬ 
ket and good highways. 

Wholesale Houses: Groceriea, 1; kleata, 1; 
Fruits, 1; Flour and Feed, 1; Confectionery, 1. 

Number of RetaU Outlets for Natioually Ad¬ 
vertised Products: Passenger automobile agencies, 
,7; commercial auto, agencies, 2; automobile ac- 
ceasoriea, 5; automobile tire agencies, 6; bakers, 
2; cigar stores and stands (including botels), 9; 
confectioners (including hotel stands), fl; dresa- 
makers, 2; druggists, 5; dry goods, 14; depart¬ 
ment storea, 3; electrical aupplles, 2; florists, 1; 
fruits, 2; furniture, 2; furriers, 1; garages (pub¬ 
lic), 6; grocers, 6: hardware, 3; Jewelry, 2; 
meat markets. 4; men’s fumlsbing, 2; mea'a 
clothing, 7; merchant tailors, 1; milliners, 2; 
opticians, 2; photographere, 1; pianos (and mis- 
cellaneons mnslcal Inatrumenta), 1; radio sup¬ 
plies, 1; reataurants (Including hotels), 3; shoes, 
10; sporting goods, 2; ststloners, 2; women's 
spparel, 8. 

BATESVILLE, ARK. 
1920 Fopnlstloa, 4,500. 

City and Suburban Estimate, 8,000. 

Native Whites, 95%; Negroes, 5%; Indnatrial 
Workers, 25%; English Reading, 100%. 

Schools: Public Grade. 4; High, 1; Junior 
High, 1; Number of Pupils. 1,750. 

Chnrchee: Baptist, 2; Christian Science, 1; 
rongregatlonal, 1; Elplscopal, 1; Methodist, 2; 
Presbyterian, 1; Miscellaneous, 1. 

Banks; National, 1; Total Resourcea. $600,- 
000; Savings Bank Deposita Total, $3,000,000. 

Thsatrea: Legitimate, 1; Mlacellaneoua (Audl- 
toriuma, etc.), 3. Total number of aeata, 10.- 
000. 

Loeatioa: Missouri Pacific Railroad, Wbire 
River. 

Principal Indnatriea: Sawmills, lumber mills, 
atave mills, printing, mining, milling, marble 
quarries and farming. Manufacture of lime for 
all purposes. 

Manufacturing EstsbUihmeatt, 50. I.eadlng 
Hrms, Mount Olive Stare Co.. Terry Lumber 
Co., Padgett A Pool Lumber Co., Bateavllle 
Bottling Co. 

Total value of yearly output of factories esti¬ 
mated at $2,000,000. 

Special IiMormation: BatcsvIIIe baa the larg¬ 
est blgb school north of tbe Arkanaaa River, 
having 1,760 school children. We have the eld¬ 
est chartered college In the sUte, Arkansas 
College having 250 students. Bateavllle la In 
center of large manganese fields, covering an 
.area of 250 square miles. Largest town on the 
MUsourt Pacific railroad between Little Bock, 
Arkansas and Joplin, Missouri. In the foothllle 
of the Osark Mountains, having a large trade 
territory eoverlng the adjoining counties. 

Residential Fsatoree; Bateavllle le noted fer 
Its beautiful homes. Bateavllle la In a bealth- 
fnl climate. Unr city la sometfaDes called the 
“Atbens of tbe Osarfcs.” as we have tbe very 
best ednratioaal advantages. BatesvlUe U a 
home city, a pleasure reaert, a bealth resort. 
The beautiful White River flows through our 
city, three goverament dams provide three beau¬ 
tiful fresh water lakes. Flue fishing and boat¬ 
ing. Mountain climbing and htklag, cave ex¬ 
ploring, and camping provide pleasure for tbe 
pleasure seeker. 

Retail Shopping Section: Main St., 6 blocks; 
Broad St., 2 blocks; Spring St., 2 blocks; Chest¬ 
nut St., 2 blocks. 

Trading Area: 100 miles In every direction 
for wholesale and 25 to 50 miles for retail. 
Retail bnsiness in 1923, $4,750,000; wholesale 
business, $5,000,000. Total bank clearings for 
1923, $20,000,000. 

'Wholesale Houses: Groceriea, 3; Fruits. 1; 
Dry Goods, 2; Miscellaneous lines, two drug 
eeapanles. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Producta: Passenger automobile agen¬ 
cies, 3; commercial suto. agencies, 3; automo¬ 
bile accessories, 5; automobile tire ageucles, 10; 
bakers, 1; cigar stores and stands (Including 
hotels), 10; confectioners (Including hotel 
stands), 8; delicatessen, 1; dressmakers, 5; 
druggists, 3; dry goods, 8; department stores, 
3; electrical supplies, 2; fruits, 12; furniture, 
2; garages (public), 6; grocers, 15; hardware, 
4; Jewelry, 2; meat markets, 4; men’s funilsb- 
Ings, 3; men’s clothing, 3; merchant tailors, .H; 
milliners, 2; opticians, 2; photographers, 2; 
pianos (and miscellaneous musical Instruments), 
3; radio supplies, 5; restaurants (Including ho¬ 
tels), 6; sboes, 7; sporting goods, 3; stationers, 
4: women’s apparel, 4. 

CAMDEN, ARK. 
1920 Population, 8,500. 

City and Suburban Estimate, 10.000. 
Native Whites. 40%; Negroes, 40%; Foreign 

Born, 20%; English Beading, 100%. 
Schools; Public Grade, 2; High, 2; Junior 

High, 1. 
Churches: Baptist, 1; Christian Science, 1; 

Episcopal. 1; Hebrew, 1; .Methodist. 1; Presby¬ 
terian, 1; Roman Catholic, 1; Miscellaneous, 15. 

Banks: Natioual, 1. 
Theatres: Moving Plcturea, 2; Miscellaneous 

(AuditoriuM;«. etc.I. 1. 
Location: Cotton Belt, Rock Island and Mo.- 

Pac. Boats the year around from Camden to 
New Orleans on Onacblta River, 

Principal Industries: Oil, .saw mills, screen 
doors, handle factories. 

Manufacturing Establishments, 4. Leading 
flrma: Bear State Handle Co., Rockwell Mfg. 
Co., Houston Oil Co. 

Special Information; Center of oil fiehls. 
Good farming. 

Residential Features: Mostly one and two- 
fainily houses, private homts predominating. 
Limited section devoted to workingmen’s tene¬ 
ments. 

Retail Shopping Section; Two main streets, 
namely: Washington and Adams, which run 
cross wise. Eight blocks of main business, with 
2 blocks with usual groci-rlca, conf. meat and 
small shops. • 

Trading Area: Extends for 20 mllee on ac¬ 
count of the oil fields and dally trains run 
extra on the Mo.-Pac. so people can come and 
go at most any time. 

Wholesale Henses: Groceries, 2; Meats, 7; 
lUrdwar-, 3; Dry Goods, 12; Miscellaneous 
IJnea, 50. . 

Number of Retail Outlets far Nationally Ad- 
vartiied Products: Passenger automotille agencies, 
1; commercial auto, ageucles, 4; automobile oc- 
cetsoiies, 9; automobile tire ageneies, 9; bakere. 
3; cigar stores and stands (Including hotels), 2.>; 
confectioners (including hotel etande). 10; drng- 
giats, 6; department stores, 5; electrical aup- 
pllee. 4; fruits. 7; furniture. 4; garages (puUle), 
6; hardware, 3; Jewelry. 3: meat markets, 8; 
planoa (and mtscellaneoua muaicil iaatruinenta), 
2; radio snpplieo. 3; restanranta (Itieludlng hre 
tele), 8; ehoee, 4; sporting gOi>ds. 2; stationers, 
t; women’s apparel, 4. 

CONWAY. ARK. 
1920 Papulation, 4.564 (not including l.ouO 

college stiidenta here U months every year). 
City and Snbnrban Estimate, 8,250. 
Native Whites. 85%; Nogroei, 15%; Foreign 

Bom, 2%; Industrial Worhers. —%; English 
Reading, 99%; Famillei, 1.650. 

Schools: Public Grade, 3; High, 3; Junior 
High, 3; Peroohlel, 1; Number of I*uplls, 2.8.50; 
rollegee. 3. 

CRinrchee: Baptist. 2; Christian Science, none; 
Congregational, none; Erdscopal. none; Hebrew, 
none; Methodist. 1: Presbyterian, 1; Roman 
Catholic, 1; Miscellaneous—C h r I s 11 a n, 1; 
l.ntheran, 1. 

Banks: National 1; State. 2; Total Resonrees, 
$2 679.002.86; Savings Bank Deposita Total. 
$2’.18S.517.11. „ 

Theatres: I,eglflmate. —; Moving Pictures, 
2; Vaudeville, none; Biirieeqiie, none; Miscel¬ 
laneous (Andltoriuma, etc.), 8. Total number 
of seats. 4,000. 

Leeatien: In almoot exact center of state. 
Served by Missouri Pacifle. Nnmerons bus lines 
to the Interior of county and south part of 
state. , 

Principal Indnatriea: Merchandise stores (trad¬ 
ing to fanners), cotton, cotton seed, cotton oil. 

printing, cotton compress, dairying, truck farm 
ing, staves. 

Manufacturiitg Establiihments: 10. Leading 
firms, Conway Oil A Ice Co., Conway Compress 
Co., CuDwsy Printing Co.. Oplts Stave MUl. 

Total value of yearly output of factories esti¬ 
mated at I-. 

Special Information: Locatlou of State Teach 
ers' College, Hendrix College and Central Col¬ 
lege makes Conway the center of edncatlonal 
activities In the state. Conway bat a trading 
territory that has a population of about 50,001). 

Residential Featurea: Practically all one-fam¬ 
ily bomee. Several apartment bouses around 
schools. Private homes predominate by large 
majority. Fine residential section. Many fine 
homes end fine college and church buildings. 

Retail Shopping Section: Extends for six 
blocks on North and South I'ront Streets; four 
blocks on Bast and West Oak Streets; two 
blocks on Railroad Avenue. Two outlying busi¬ 
ness sections. 

Trading Area; Extends about 16 miles south 
and west; 23 miles east, and 50 mllee north. 

_ 'Wholesale Honsca: Groceries, 3; Meats, none; 
8'rultH. none; Hardware, none; Dry Oooda, none- 
Misccllaneoue IJncs, 3. 

vertised Products: Passenger automobile agen¬ 
cies. 7; commercial automobile agencies 2- 
automobile accessories, 12; automobile tire agen- 
cles, 12; bakere. 3; cigar stores and stands (In¬ 
cluding hotels), 24; confectioners (Including ho¬ 
tel stands), 9; delicatessen, none; dressmakers. 
15; druggists, 3; dry goods, 16; department 
storea, 3; electrical supplies, 2; florists, 4; 
fruits, 2*); fuinitur€« 4; furriers, oone; garages 
(puhllr)^ 7; grocers, 30; hardware, 5; Jewelry 
L: meat markets, .3; men's fiirDiahing^t. 4* men's 
clothing, 4; merchant tailors. 1; miinners. 3; 
opticians. 2; photographers. 1; pianos (and mis*, 
ceilaneuus musical instruments), 2; radio sup¬ 
plies, 3; restaurants (locliuSIng hotels) 7 
Shoes, 17; sporting goods, 4; stationers 4* 
women s apparel. 17. 

EL DORADO, ARK. 
1920 Popnlaticn, about 4,202. 

Native Whites, 88%; Negroes, 12%; Foreign 
Born, none; Industrial Workers, —%; English 
Reading, 100%; Families, —. 

Schools; Public Grade, 6; High, 1; Junior 
High, none; Parochial, none; Number of Pupils. 

Churches: Baptist. 2; Christian Science So¬ 
ciety; Congregational,—; B:>lscnpal, I; Hebrew, 
—: .Metiuidist. 1; Presbyterian, 1; Roman 
Catholic. 1; Miscellaneous, Christian, Holy 
Rollers, colored. 

Banks; National. 2; State, —; Total Re¬ 
sources, weekly debits average $1,200,000; Sav- 
Inpa Bank Deposits Total. $——. 

Theatres: Legitimate, none; Moving Pictures, 
5; Vaudeville, none; Burlesque. 1; Miscellaneous 
IAiiditorienis. etc.). 1. Total number of seats. 

Location; Missouri Psclflc R.B.. Rock Island 
Lines. l;i Dcrniio A Wesson Ry. Co. Tbe gov¬ 
ernment now deepening Ouachita River, which 
will give this section a water route to gtilf. 

Principal Indnstries; Oil and foundry In Union 
County: cotton Is returning to Its own and this 
year there is more acreage than any time since 
the discovery of oil In 1920. Negotiations are 
now In progress to establish a cotton mill. El 
Dorado is in the geographical renter of cotton 
production. 

Manufacturing Estahlishments, 2. Leading 
firms. IJon Oil Refining Co., El Dorado Foundry 
Co. 

Total value of yearly oatpnt of faetorlea eati- 
mated at $-. 

Special Information; It Is located In the 
lieart of the Arkansas oil field, and probably 
w’lthln a radius of 1.5 mllee thi-re are between 
100,000 and 200,000 people—a floating popula¬ 
tion. of course, but thoesands of oil field work¬ 
ers are Iocate<l In this city and surrounding 
towns. 

Residential Features: Many new homes have 
been biillt here In the past year or so—the prin¬ 
cipal style of architecture being the bungalow— 
a few colonial hoiis4ui. but tbe one-story house 
Is the po|iular one. New additions and sub¬ 
divisions have been opened and El Dorado can 
boast of some attractive homes. In heaiitlfiil 
settings—lawns and trees, with shruba and 
Bowers. 

Retail Shopping Section: North and South 
Washington Avenue and on the square comprisee 
:he shopping section, which Is the center of the 
city. There are numerous suburban stores serv¬ 
ing the outlying subdivisions. 

Trading Area: Ih-obaldy a radiua of 15 miles 
from each direction. ’TTile area will be In¬ 
creased with the completion of highways within 
the next six months. 

Wholesale Houses: Grooeries, 3; Meats, —; 
Fruits. 2; Hardware, 2; Dry Goods, none; Mls- 
eellaneoiis lines. —. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Pvodncti: Passenger antomnhile agen¬ 
cies. 12; commercisl sntomnhlle sgencles, S; 
antomnblle accessories, 8; sutomoblle tire agen¬ 
cies. 8; bakere, 5: cigar stores and stands (In¬ 
cluding hotels), 10; confectioners (Including ho¬ 
tel stands), 15; delicatessen, 2; dressmakers, 1 
profesalnnil; druggists, 12; dry goods, 11; de¬ 
psrtment stores, 3; electrical snpplles, 5; flor¬ 
ist!, 1; frnlts, 8; furniture, 7; furriers, imne; 
garages (puMIe), 7; groeera, 80; hardware, 5; 
Jewelry. 7; meat markets, 16; men’s furnish¬ 
ings. 15; mrn’s riotbing, 15; merchant tallora. 
13; mllllnera, 6; opticians, 1; photographers, 4: 
pianos (and mltcellaneous mnslcal tnstrnments), 
2; radio snpplles. 1; restanrants (Including ho¬ 
tels). 64; shoes, 9; sporting goods. 2; stationers, 
2; women’s apparel. 11. 
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EUREKA SPRINGS, ARK. 
IMO 8,800. 

City uid CmWrbaa ZitimaU, 4,S00. 

Wativ* TmtM, 9S%; Hccroea, 1%; Toraicn 
Bora. 4V>; Industrial Workers, 8^1: Enrlish 
Reading 90%; Familiaa, 9fi0. 

Bckools: Public Grade, 1; High, 1; Number ot 
Pupils, 500. 

Churches: Baptist, 1; Christian Science, 1; 
Elplscopal, 1; Uethodlst, 1; Presbyterian, 1; Ro¬ 
man Catholic, 1; Pentecostal, 1. 

Banks: National, 1; State, 1; Total Re¬ 
sources, 8670,000.00. 

Theatres: Iforing Pictures, 1; Totsl number 
ot seats, 600. 

Locatioa: On main line ot Hissonri R North 
Arkansas R.R. Auto taxi service to Sellgman, 
Mo. BerryTille, Ark. 

Principal Industries: Lumber mills, planing 
mills, water shipping. Ice plant, steam laundry, 
steam bakery. 

Manufacturiag EstabUdunents, 6. Leading 
Orms: Phillips Lumber Co., Osarka Water Ship¬ 
ping Cb., Crow Bakery, Perkins Lumber Co., 
C. D. Bradley Lumber Co., Yeastole Co. 

Total value ot yearly output of factories esti¬ 
mated at 8200,000.00. 

Special Information: Three hard surfaced 
highways fruni our city, all finished, not affected 
by rainy weather. Forty cold water springs in 
city limits. Inrgest and most noted health 
resort in ilie (isark Mniiniaiii region. Six large 
hotels, can handle six hundred visitors at one 
time at hotels. 

Residential Features: Most homes owned by 
residents, several large rooming bouses furnished, 
for tourists. Streets have shade trees on both 
sides. 

Retail Shopping Section: Springs and Main 
Streets, business section is five blocks long. 

Trading Area; Fifteen miles south, ten miles 
north, ten miles east, fifteen miles west. Hard 
surfaced highways in all directions. 

Wholesale Houses: Groceries, 2. 
Number of Retail Outlets for Nationally Ad¬ 

vertised Products: Passenger automobile agenclea, 
5; commercial auto, agencies, 2; automobile ac¬ 
cessories, 5; automobile tire agencies. 3; bakers, 
1; cigar ston-s and stands (including hotels), 
6; driesmakers. 3; druggists, 4; dry goods, 5; 
depvtment stores, 1; electrical supplies, 1; 
florists, 1; furniture, 8; garages (public), 8; 
grocers, 21; hardware, 4; Jewelry, 1; meat mar¬ 
kets, 5; men’s furnisbings 3; men's clothing, 8; 
milliners, 8; opticians, 1; photographers, 2; 
pianos (and miscellaneous musical instruments), 
2; radio supplies, 2; restaurants (Including ho¬ 
tels), 10; shoes, 3; sporting goods, 1; stationers, 
2; women's apparel, 8. 

FAYETTEVILLE, ARK. 
1920 Population, 5,362. 
City and Suburban Estimate, 10,000. 

Native Whites, 90%; Negroes, 10%; Foreign 
Born. —%; Industrial Workers. 25%; EngUsh 
Reading, 100%; Families, 1,000. 

Schools: I’ublic Giade, 6; High, 2; Junior 
High, —; Purochlal, 1. Number of Pupils. 
1,700. 

Churches: Baptist, 1; Christian Science. 1; 
rongregatlonal. —; Eplscotial, 1; Hebrew, —; 
Methodist, 1; Preshyterian, 2; Roman Catholic. 
1: Miscellnneous, 1 Advent. 

Banks; National, 2; SUte, 2; Total Resonrces. 
83,000,000 approximately. Savings Bank De¬ 
posits Total, 82-’>0,000. 

Theatres; Legitimate, 1; Moving Pictures. 2; 
Vaudeville, —; Burlesque, —; Miscellaneous 
(Auditoriums, etc.), —. Total number of seats, 
2,000. 

Location: On top of the Oxarks, summer re¬ 
sort, sites of Western Methodist Assembly. St. 
Ixiuis A San Francisco R. R. 3 lines. 

Principal Industries: Fruit—grapes, npi-les. 
I<*rrle8. Hardwood lumber. 

Manufacturing Establishments; leading firms. 
Plilrips Lumber Co., Brower Lumber Co.. Sllco 
wagon wood. 

Total value of yearly output of factories esti¬ 
mated at 84.000,000, iucludlng output of 
canneries. 

Special Information: Principal trading center 
of N. W. Arkansas. 

Residential Features: Mostly one-family resi¬ 
dences, educational center. University of Ar¬ 
kansas, Methodist Western Assembly. 

Retail Shopping Section: Public square, 1 blo>-k 
on each side, Dickson St. 2 blocks. Hard sur¬ 
face roads 4 directions. 

Trading Area: Includea county, pofiulation 
S.’l.OOO. 

Wholesale Houses; Groceries. 1; Meats. —; 
Fnilta, 1; Hardware, —; Dry Goods, —; Miscel¬ 
laneous LJoes, —. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products; Passenger automobile agen¬ 
cies, 9; commercial auto, agencies, —; automo¬ 
bile accessories, 4; automobile tire agencies, 12; 
bakers, 3; cigar stores and stands (including 
hotels), 92; confectioners (including hotel 
stands), 10; delicatessen, —; dressmakers, —; 
druggists, 5; dry goods, 4; department stores, 2; 
electrical supplies, 8; florists, 1; fruits, 1; fur¬ 
niture; 1: furriers, —; garages (public), 0; 
grocers, 10; hardvrare, 8; Jewelry, 8; meat mar¬ 
kets, 3; men’s furnishings, 5; men’s clothing, f; 
merchant tailors, 2; milliners, 3; opticians, 2; 
photographers, 2; pianos (and miscellanooua mu¬ 
sical instruments), 1; radio supplies. 4; restau¬ 
rants (including hotels). 11; shoes, 2; sporting 
goods, 1; stationers, —: women’s apparel., —. 

FORT SMITH, ARK. 
1980 Population, 28,876. 
OHy and Suburban Estimate, 40,000. 

Native Whites, 85%; Negroes, 12%; Forsign 
Born, 3%; Industrial Workers, 6,000; English 
Beading, 97%; Families, approx. 6,000. 

Schools: Public Grade, 10; High, 2; Junior 
High, 1; Parochial, 3; Number of Pupils, 9,225. 

Churches; Baptist, 2; Christian Science, 1; 
Episcopal, 1; Hebrew, 1; Methodist, 2; Presby¬ 
terian, 2; Roman Catholic, 1; Miscellaneous, 10. 

Banks: National, 8; State, I; Total Resources, 
20,000.000; Savings Bank Deposits Total, 
85,827,830. 

Theatres: Legitimate, 1; Moving Pictures, 4. 
Totsl number of seats, 3,000. 

Location: Extreme west border of Arkansas 
and near east border of Oklahoma. Frisco, 
Kansas City Southern, Missouri Paclflc, Midland 
Valley A Fort Smith A Western B.Bs. 169 
miles west of Little Rock and about half way 
between St. Louis and Dallas, Tex. 

Principal Industries: Furniture of all kinds. 
Glass bottles, chimneys, window glass, wagons, 
cotton seed oil, brick and tile, pants and over¬ 
alls, metal beds, caskets, candy, zinc spelter, 
well buckets, auto bodies. 

Manufacturing Establishments: 121. Leading 
firms. Radiant Ulasa Co., John Deere Implement 
('«., Harding Glasa Co., Fort Smith Body Co., 
Fort Smith Furniture Mfg. Co. (this includes 
seven factories). 

Total value of yearly output of factories esti¬ 
mated at 825,0(X),000. 

Special Information: Natural gas supply. 
600,000.000 dally flow. Iiulustrial gas rate, 
12i;. to 15c. Surrounding coal fields contain 
four billion tons. Large manufacturing and Job¬ 
bing center, as a result of cheap fuel and gosl 
transportation facilities. 

Residential Features; Eighty per cent homes 
owned by occupants. Majority one-famlly type. 
Itesidentlal section entirely paved and sewered. 
2.500 available lots ready (or building In this 
district. 

Retail Shopping Section: Garrison avenue is 
principal retail street, is 90 feet wide. 13 blocks 
long, divides the city north and south, double 
street car tracks merging from ail city lines, 
extend its entire length. 

Trading Area: About 60 miles north, 45 miles 
east, 40 miles west, 40 miles sooth. (B>od roads 
leading from all directions in this territory. 

Wholesale Houses: Groceries, 6; Meats, 2; 
Fruits, 2; Hardware, 2; Dry Goods, 3; Miscel¬ 
laneous Lines, 73; 2 Drugs. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, 13; commercial automobile agencies, 4; 
automobile accessories, 5; automobile tire agen¬ 
cies, 8; bakers, 6; cigar stores and stands (in¬ 
cluding hotels), 20; confectioners (including ho¬ 
tel stands), 2; delicatessen, 3; dressmakers, 6; 
druggists, 23; department stores, 6; electrical 
supplies, 5; florists, 4; fruits, 1; furniture, 7; 
furriers, 1; garages (public), 8; grocers, 120; 
hardware, 4; Jewelry, 5; meat markets, 6; 
men's furnishings, 6; men’s clothing, 6; mer¬ 
chant tailors. 3; mlllluetv, 5; opticians, 3; pho¬ 
tographers, 8; pianos (and miscellaneous musical 
Instruments), 4; radio supplies, 6; restaurants 
(including hotels), 10; shoes, 6; sporting goods, 
4; stationers, 3; women's apparel, 5. 

HARRISON, ARK. 
1920 Population, 4.000. 
City and Suburban Estimate, 6,000. 

Native Whites, all; Negroes, none; Foreign 
Born, none; Industrial Workers, —; English 
Reading, all; Families, 1,000. 

Schools; Public Grade, 3; High, 1: Junior 
High, 1; Parochial, —. Number of F^plls, 1,200. 

Churches; Baptist, 1; Christian Science, 1; 
Congregational, —; Episcopal. —; Hebrew, —; 
Methodist, 2; Presbyterian. 1; Roman Catholic, 
1; Miscellaneous. —. 

Banks: National, 2; State, 1; Total Resources. 
81.SOO,000. Savings Bsuk De|)Osits Total. 81.- 
500.000. 

Theatres: I.egitlmate. —; Moving I*lctiire*. 1; 
Vaudeville. —; Burlesque. —; .Miscellaneous 
(Auditoriums, etc.), —. Total niimlier of seats. 

Location: Headquarters and general tiffices, 
shops, Missonrl A North Arkansas R. R. 

Principal Industries; Timber, shops, railrood 
center. We depend on the dairying and fruit 
farmer principally, also in the heart of the 
Oxarks, and tourists help great deal. 

Residential Features: Fine homes. Snrrounded 
b.v hills. 

Retail Shopping Section: Usnal in town of four 
to five thousand located on large square. Park 
in center with flOO.lDO Court House in center, 
r. S. I-and office and United States District 
Court located here. 8125.000 government build¬ 
ing. Have wholesale grocer business. Payroll 
of railroad shops, A'lO.OOO per month. 

Trading Area: (bounty to south—Newton has 
no railroad and Harrison is the trading territory 
for vast area. People come 30 to 40 miles to 
trade here. 

Wholesale Houses: Groceries. 1; Meats. —; 
Fruits, —; Hardware, 2; Dry Goods, 6; Miscel¬ 
laneous lines, —. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies. .'i; commercial auto, agencies. —: automo¬ 
bile accessories. —; antomoldle tire agencies. 5; 
bakers, I; cigar atores and stands (including 
hotels), 4 hotels; confectioners (Including hotel 
stands). —; delicatessen. —; dressmakers. 2; 
druggists, 4; dry goods. 6; department stores. 2; 
elertrli-al supplies. 2; florists, 2; fruits. —; fur¬ 
niture 2: furriers. —; garages (public), 5; 
XriJcers. 8: haidware. 2: Jewelry, 2; meat mar¬ 
kets, 3; men’s furnishings, 1; men’s clothing, 2; 
merchant Ullora, 2; milliners, 3; opticians, 2; 
photographers, I; pianos (and mlacellaneoas mo- 
olcal Instnuaents), 2; radio oupplles, 1; restan- 
ranta (Including hotels), 8; shoes. 1; sporting 
goods, —; stationers, 1; women’s apparel, 2. 

HELENA, ARK. 
1980 Population, 15,000 (corporate limits not 

changed since 1830). 

City and Suburban Estimate, 22,000. 
Native Whitaa, 48%; Negroes, 50%; Foreign 

Bern, 2%; Indastriai Workers, 60%; Engltah 
Reading, 99%; Families, 4,000 estimated. 

Schools: Public Grade, 10; High, 3; Junior 
High, 2; Parochial, 1. Number of Pupils, 2,000. 

(Thurchea: Baptist, 3; Christian Science, 1; 
Congregational, —; Episcopal, 2; Hebrew, 1; 
Methodist, 3; Presbyterian. 1; Roman Catholic, 
1; Miscellaneous, 10, mostly negro. 

Banks; National, 2; State, 3; Total Resources, 
810,000,000. Savings Bank Deposits Total, 8 —• 

Theatres: Legitimate, 1; Moving Pictures, 4; 
Vaudeville, 1; Burlesque, —; Miscellaneous 
(Auditoriums, etc.), 3. Total number of seats. 

Location; On Missouri Pacifle. Mo. A North 
Arkansas, Memphis, Helena A Louisiana, Mid¬ 
land and Illinois Central, bead of deep water 
navigation on .Mississippi, river terminals to be 
built at once for intercluinge from river to rail¬ 
road. 

Principal Industries: Second largest hardwood 
lumber center In U. S., cotton mills, cotton oil 
mills, cotton compresses, cooperage, machine 
shops and all plants necessary for thriving com¬ 
munity. 

Manufacturing Establishments: 50. Leading 
firms, Chicago Mill A Lumber Co., Poinsett Lum¬ 
ber Co., branch of Singer Sewing Machine 0>. 

Special Information; The location of this city 
makes it the gateway to the southwest. 

Residential Features; Mostly one-family 
houses. 

Retail Shopping Beotioa; Extends from river 
west 5 blocks, and from Arkansas street to 
Perry, 6 blocks. 

Trading Area: Extends north 36 miles, south 
90 miles, west 55 miles and across Mississippi 
River east 20 miles. Bus lines extend south 50 
miles, west 35 miles. loterurban lines, 6 miles. 

Wholesale Houses: Groceriea 6; Heats, 5; 
Fruits, 4; Hardware, 2; Dry Goods, 2; Miscel¬ 
laneous Lines, Mill Supply 2. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
da, 10; commercial auto, agencies, 3; automo¬ 
bile accessories, 15; automobile tire agencies, 15; 
bakers, 4; cigar stores and stands (including 
hotels), 20; confectioners (including hotel 
stands), 15; delicatessen, 5; dressmakers, 5; 
druggists, 15; dry goods, 60; department stores, 
2; electrical supplies, 3; florists. 2; fruits, 8; 
furniture, 11; furriers, best stores; garages 
public), 7; grocers, 110; hardware, 4; Jewelry, 
4; meat markets, 25; men’s furnishings, 16; 
men’s clothing, 28; merchant tailors, 2; mil¬ 
liners, 3; opticians, 4; photographers, 3; pianos 
(and miscellaneous musical instruments), 2: 
radio supplies, 4; restaurants (Including hotels), 
12: shoes. 5; sporting goods, 2; stationers, drug¬ 
gists; women’s apparel, dry goods stores. 

HOPE, ARK. 
1980 Population, 6,100. 

Native Whitss, 65%; Nsgroas, 85%. 

Bchaols: Public Grade, 4; High, 2: Junior 
Hlgb, 1. 

Chnrchas; Baptlat, 2; Episcopal, 1; Methodist, 
1; Presbyterian, 1; Roman Catholic, Miscellane¬ 
ous, 1. 

Banks; National, 2; State, 2. 

Theatres; Moving Pictures, 2: Totsl numb r 
of scats, 700. 

Locatioa: Miaaonri-Pacifle Railway running 
northeast and southwest; Louisiana and Arkan- 
saa running south into Isioialana. Hope Is the 
northern terminus of a trank line railroad from 
Mobile, Ala., giving gulf port connection. The 
Frisco Railroad leads into Oklahoma and a little 
to the northwest. The A. A L. branch of the 
Missouri'Paciflc opens up a splendid trade terri¬ 
tory a little to the Northwest. 

Principal Industries: Handles, heads, brick 
and tile, machinery supplies, lumber, mattresses, 
crate and bsskel-. 

Manufacturing EstabUshments: Rope I.umber 
Co., Hope Brick Works, Hope Heading Mill, 
ll<i|a- ( rale A llat.k<') Fi i-ierr. Ivorv I'aiet),- ) <, 
Temple Cotton Oil Mills. 

Special Information; Hope Is located in one of 
the richest sgricnitnral sections of the ffontli- 
west, the soil and climate being adapted to the 
growing of a large variety of track farm and 
fruit pixslucta; is located in the center of a 
great Iiimisr pnsliicing aei-linii. rii.- only illa 
mond mine in the country is less than twenty 
miles distant. 

Residential Features; Mostly brick. Are to 
eight room bouses, and owned by the families 
living In them. Frisco and Brookwood additions 
our two most exclusive residential districts. In 
these many large two story modern homes are 
located, averaging in value from f-t.'iOi) to 
fin.tsto 

Retail Shopping Section: Retail shopping sec- 
loin comprises 18 blocks -Elm 8t. for three 
blocks; Main Kt. for 3 blocks; Walnut for 8 
blocks; Front St. for 3 Mocks; East Second 
Ave. for 3 blocks; East Third St. for 3 blocks. 

Trading Area: Extends a little more than 
thlrfy-flve miles in every direction. No trolley 
lines, but splendid rail service and good high¬ 
ways. 

Wholosals Houses: Orocerlea, 4; Meats, 2; 
Fruits, 1; Hardware, 1. 

HOT SPRINGS NATIONAL 
PARK, ARK. 

1986 PopnUtien. 16.3.34 (1924. 2n..500). 

Native Whites, 75%; Negroes, 25%; Engliah 
Reading, 160%;. 

Sehools: Pnbllc Grade, 8; High, 1; Junior 

High, 1; Parochial, 1; Number of Pupils, 3,800. 

ChnroliM: Baptist, 12; Christlau Science, 1; 
Episcopal, 1; Hebrew, 1; Uctbodlst, 13; Presby¬ 
terian, 3; Roman Catholic, 2; Christlau, 1; 
Adventist, 1; Holiness Church, 1. 

Banka: Nattoual, 2; State, 8; Total Re¬ 
sources, 86,8«3,828.86. 

Tluatraa: Legitimate, 1; Moving Pictures, 3; 
MUcellancons (Andltorlnmu, etc.), 2; Total nnm- 
ber of seats, 14,000. 

Location: Missonrl Paclflc Railroad Co. and 
Chicago, Rock Island A Pacite B.B. Co. run 
aeveral tralna into Hot Springs dally. Make 
connections with all trains. 

Principal Indnatriea: Lnmber and Planing 
Mllla. 

Manufacturing EstabUshmeuts: Hot Springs is 
primarily a resort city and baa no manufacturing 
plants. 

Special Information; Hot Springs is a resort 
city known as "The Nation’s Health Resort’’ 
with forty-six hot radio-active iprtnga with a 
daily flow of 851,308 gallons. The average 
temperature of these springs la 137 degros F. 
Hot Springs has a permanent population of about 
20,000 and an annual visiting population of 
over 200,000. Recreations to be enjoyed here 
are dancing, swimming, tennis, golfing, biking, 
horseback riding, mountain climbing and motor¬ 
ing. Hot Springs was set aside by Congress 
as a national beslth resort In 1882, and the but 
waters are ownsd and controlled by the U. 8. 
Government. 

Residential Features: Hot Springs is made up 
of prlrate hornet, apartment bonaes, rooming 
houtea and boarding bouses in the residential 
teetlons. There are no tenementa or working- 
men’s cottages. 

Retail Shopping Seetioi.; Shopping district Is 
mainly on Central .\venue from Ouachita Avenue 
to Park Avenue, a distance of approximately 
twelve bhX'ks. Because of Hot Sprlnga’ locatioa 
between mountalna there are very few cross 
streets In the downtown section. 

Trading Area; Hot Springs draws rarsl trade 
from about ten to fifteen miles ont In each 
direction. 

Wholseals Houses: Groceries, 4; Meets, 3; 
Fruits, 3. 

Number of Retail Outleta fer Natioually Ad¬ 
vertised Products: Passenger automobile ageuctes, 
10; commercial auto, sgvncles. 5; automobile ac- 
ccaaorles, 15; automobile tire agencies, 8; bakers. 
9; cigar stores ffnd stands (Including hotels), 16; 
confectioners (Inclodiug hotel stands), 19; deli¬ 
catessen, 2; dreaamaken, 10; druggists. 36; dry 
goods, 21; department stores, 8; electrical sop- 
piles. 6; florlsU, 3; furniture, 18; garages (pub- 
lie), 21; grocers. 103; hardware, 8; Jewelry. 16; 
meat markets, 12; men’s furalsblug, 5; men’s 
clothing, 5; merchant Ullora, 7; mUUuera, 5; 
opticians, 4; photogrspbera, 6; pianos (and mie- 
cellaneona musical Instruments), 2; radio sup¬ 
plies, 5; reataorauts (Iucludlng hotels), 49; 
shoes. 6; sporting goods, 8; atatloncra. 3; wo¬ 
men’s apparel, 20. 

JONESBORO, ARK. 
19t0 Population, 9,884. 

City and Suhnrhaa Estimate. 17,500. 

Native Whites, 95%; Negroes, 4%; Foraiga 
Bora, 1%; ladnstrlal, 15%; EngUsh Reading, 
98%; FamlUsa, 3.500. 

■chools: Public Grade, 4; High, 1; Junior 
High, I; Paroebial. 1; Number of Pupils. 2.710. 

Churches: Baptist. 5; Christian Bcicnre, 1; 
Episcopal, 1; Hebrew, 1; Methodist, 4; Presby¬ 
terian, 1; Boman Ostbollc, 1; Mlacellaneons. 2. 

Banka; National. 1; State, 4; Total Resources, 
$5,000,000; SarlDgs Bank Deposits Total, 11.50.- 
000. 

Theatres: l.egltlmste. 1; Moving Pictures, 2. 
Total number of Beats, 2,250. 

Location: On Crowley’s Ridge In Northeast 
.Arkansas, 67 mlh. s northwest of Memphis. 
■|enn. Served by t'otton Belt. Frisco and .lime- 
lioro. Lake City and Eastern Railroads, with 
terminus and home offices of latter. Good bus 
service for radius of 30 miles. Also have quick 
i3 miles) connection with Missouri Pacific Kali 
road. 

Principal Induatriea: Hardwood lumber, bas¬ 
kets. golf shafts, veneering, railroad shops, 
printing, flour mills, abolesale grocers, cotton 
enmpress, brick kilns, ice cream. 

Manufacturing EatakUihments, 75, I.eadinc 
firms. Pierce Williams Co., Fslry-Crest Mfg. Co.. 
R. L. Muse Lumber (^., Jon< sboro RoIIiog Mills. 
A. B. Jones Co., Jonesboro Grocer Co., Jones- 
lioro Roller Mllla, Jonesboro Compress Co.. Jones¬ 
boro Brick Co., Msddy Ice Cream Co.. Roberts 
Cotton on Co. Total value of yearly output of 
fsetorles estimated at $10,000,000. 

Special laformatien: Fourth largest city in 
•trksnsaa Intersection of the Cotton Belt and 
Frisco Railroads makes Jonesboro one of the 
largest Jobbing centers In the state. Fmtr whole- 
"•sle groceries do an annual business of 8'.06O.- 
I a SI. 

Rssidontial Features: Is extenslrely s home 
owning community. Three bnlldlng and loan ss- 
Hoelationa make it such. Mostly ene-fsmlly 
homes. Estimate 60% home-owning. .Suburban 
districts rapidly bnlldlng np. 

Retail Shopping Section: Main, Union and 
Ghnrch Sts. from railroads sooth flve blocks. 
Suburban groceries and confectioneries scattered 
throngbont city. 

Trading Area: Extends 25 miles east and (O 
miles north, west and south, with hard surface 
roads leading In from all dlrecttosis. 

Wholseals Heuses: Grocerlee, 4; Meats, 3: 
Fraita, 2; Dry Goods, 1. 

Number ef Retail Ontleta fer Nationally Ad¬ 
vertised Predneta; Passenger antomoblle ageneleav 
8; commerclai auto, agenciee, 8; antomoblle ae- 
cuaerlea, 10; antomoblle tire ufenclca, 9; bak¬ 
ers, 4; cigar ateres and stands (Incloding be¬ 
tels), 19; eenfeetloners (including betel stands!. 
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Annual output, $1,000,000. 

ARKANSAS (Cont*d) Special Information; Through the center of mated at $3,000,000. 
Total Talue of yearij output of factories eoti- Fritco care; Cady Cooperage Co., barrela, boxes. 

Hot Springs Countj Sows the Uuacbita River, in 
the valley of which are some of the finest farms houses. 

Residential Features: One and two-story 

In the State. Recently the Arkansas Light A 
.... . . . . , . rower Co. has undertaken the project of con- 

4; dclicateesen, 1; dr^make^ 0; dniggUts, 10, jtructlng a series of dams along the river, ex- 

Speoial Information; Rogers is the seat of 
the Ozark playground, entertaining thousands of 

Retail Shopping Section: Comprises Front St., ionrists each ye« Benton County has large 
extending » blocks and all cross streets 2 blocks hPl-'’* wchards. The largest wholesale distrihut- 

»» ---~—w -w —----. - sirueiiUK « ut uaiUB kivuk lur ri^rr, r*- 
tiij goods, 8; department stores, 8; electri^ tending from Magnet Cove to above Hot Springs. 
supplies, 6; fiorUts, 2; frulU, 5; furniture, S; These plants will cost several millions and gene- Trading Area: 25 miles north, east, south and 
furriers. 3; gsrages (public), 6; grt^rs, W; m.,riy loo.OOO H.P. The first dam is being west. 
hsrdware, 3; Jewelry, 4; meat markets, 12; built near Malvern and will furnish cheap Wholesale Houses: Groceries, 2; Meats, 1. 

Tsdt* tirm‘*‘?^’mfliiner? V'o^^SS;. Nationally Ad- 
ni.ng!. mii2«Ai Betiddiitifcl Features: A few apartment Tertised Products: Passenger automobile agen- 

•ur^Ssf.' .?!“rdirs'‘up^l^TTeiu.;;SS?i ..o™ pr.v.,e Sou.e. p^edommau^g 

^.p Ing center In northwestern Arkansas. 

Trading Area: 25 miles north, east, south and , RMidential Features: More than 80% of the 
inhabitants own their homes. Largest city park 

, ‘ , , „ „ . « . between Uallas and St. Louis. Water furnished 
Wholesale Houses: Groceries, 2; Meats, 1. from a spring that would supply 00,000 or more 
Number of Retail Outlets for Nationally Ad- people. I’aved streets. 
irtisad Products: Passenger automobile agen- RetaU Shopping Section: First Ht.. 5 blocks: 

lincludiug hotels), 8; shoes, b; sporting goods. Retail Shopping Section: Extends from Mo, 
3- sUtloners. 5; women's apparel, 10. l’*c and R. I. stations 5 blocks on Main St. 

' Business and professional ofllces on 2d and Sd 

little rock, (including Trading Area: About 25 miles in all dlrec- 

North Little Rock) ARK. wholesale Houses: Groceries, 2; Hardware, I. 

1980 PopuUtion, 78, m. Number of Retail OuUata for Nationally Ad- 
City and Suburban Eatimata, 140,000. TcrtUad ProducU: Pnaaenger automobile agen* 
Native Whites, (»%; Negroes, 28%; For^n p|j,_ g. commercial auto, agencies, 6; antomo- 

Bom, 3%; Industry Workers, 15%: Engluh accessories, 8: automobile tire agencies, 8: 
Seeding, 88%; Families, 23,250. bakers, 2; cigar stores and stands (Including 

luses, private houses predominating. cies, 5; commercial auto, agencies, 1: automo- w,inut 8t 4 blocks- Second St " 2 blocks- 
Retail Shopping Section: Extends from Mo. bile accessories, 5; automobile tire agenclM, 12; ^ 2 blocks; "A"’ St., 3 blocks-. 

Pac and R I. station. 5 block, on Main BU *=3.'“*c^n?^Go*ne™ VlScludl« tot”e1 Trading Area: People trade from all over the 
Business and professional offlee. on 2d and Sd hot^)^, 3?’dr^mrker, Ts; druKUts* 3; dry ‘-ouh*!- «oS*:r. trading are, is 20 miles. -Net 

J ... , os II . i„ .11 goods, 12; department stores, 2; electrical sup- work of highways bring trade here. 
Trading Area: About JS miles in all dlrec- furniture, 3; garages (public), 5; Wholesale Houses: Groceries, 3; Fruits, 5; Wholesale Houses: Groceries, 3; Fruits. 5; 

grocers. 20; hardware. 4; Jewelry. 3; meat mar- Hardware, 1. 
Wholesale Houses: Groceries, 2; Hardware, 1. gets. 8; men’s furnishings, 2; men's clothing, 2; Humber of Retail Outlets for Nationally Ad- 
Number of Retail Outlets for Nationally Ad* merchant tailors, 1; milliners, 2; opticians, 2; Tertised Products: Passenger automobile agen- 

vertised Products: Passenger automobile agen- photogrsphers, 1; pianos (and miscellaneous mu- dea, 10; commercial auto, agencies, 10; antomo- 
slcal Instruments), 1; radio supplies. 2; res- jjn, accessories, 10; automobile tire agencies, 12; 

Schools: Public Grade, 33; High, 2; Junior hotels), 8; confectioners (including 

bile accessories, 8; automobile tire agencies, 8; taurants (including hotels), 7; sporting goods, bakers, 2; cigar stores and stands (including 
bakers, 2; cigar stores and stands (including 1; stationers, 1; women's apparel, 1. hotels), 15; confaetloaerB (Including hotel 
hotels), 8; confectioners (including hotel - sUnds), 3; delicatasMB, 8; dressmakers, 5; 
stands), 4; dressmakers, 10; druggists, 5; dry DADAF'OIII fk ADIf druggists, 8; dry goods, 8; department stores, 
goods, 18; electrical supplies, 3; fiorists, 1; fur- r/\l\/\V»V/4JlsL/s 4. electric supplies, 8; florists, 2; furniture, 8; 
nlture, 8; garages (pnbUc), 8; grocers, 20; hard- garagea (public), 6; grocers, 21; hardware, 8; 
ware, 4; Jewelry. 2; meat markeu, 4; men s 1»*> Population, 8,000. Jewelry, 5: meat markets. 3; men's furnishings, 
furnishings, 3; merchant tailors, 3; mlUinera, 3; Native Whites, 100%; English Roadiag, l; men's clothing, 1; merchant tailors, 3; mll- 
opticiana, 1; photographers, 1; pianos (and mis- 100%. liners, 5; opticians, 4: photographers, 2; pianos 
cellaneous musical Instruments), 1; radio sup- Bohaels- Public Grade 3- High 1- Junior <s"<l miscellaneous musical instruments), 2; 
plies, 2: restaurant, (including hoteta), 4; hU^I P.iwhlal 1 r.die supplies. 5; restaurant. (Including hotels), 
shoes, 1. • • ’ o. »ho«-s, 1; sporting goods, 2; stationers, 4; 

igh. 3; Parochial, 7. Number of Pupils. 18,700. .tends), 4; dressmakers, 10; di 
Churches: BaptUt, 58; Christian Science, 2; goods, 18; electrical supplies, 3; 

Congreiatlonal, 1; Episcopal, 5; Hebrew, 2; nlture, 8; garages (pnbUc), 8; gi 

druggists, 5; dry 
3; florists, 1; fur- 
grocers, 20; hard- 

PARAGOULD, ARK. 
Methodist, 34; Presbyterian, 8; Roman Catholic, ware, 4; Jewelry, 2; meat markets, 4; men's 1920 Population, 8,000. 
8; Miscellaneous, 15. . _ . „ furnishings, 3; merchant tailors, 3; milliners, 3; Native Whites. lOO 

Banks: National, 8; State, 7; Total Resourcra, opticians, 1; photographers, 1; pianos (and mis- 100%. 
$46,087,383.18, Bank Depoalts Total, $38,- cellaneous musical Inatruments), 1; radio sup- ■.v..!.. r-.H. 
711.<M4. pile., 2; restaurant, (including l.oteta), 4; ... 

Theatres: Legitimate. 1; Moving Pictures. 9; Jhoei. 1. •’••^blal. 1. 
Vaudeville, 1; Burlesque, —: Miscellaneous _ Churchea: Baptist, 2; Methodist, 2; Presby- 
(.tndltorlums, etc.), 2. Tetal number of seats, terlan, 2; Roman Cathol: 
11.000. MENA, ARK. Banks: National, 2; St 

Location: On Arkansas River, in center of ' $3 824 010' Savings I 
State of Arkansas, with excellent railroad con- jggo Population, 3,458. SPOB 388 ' 
aections. making it very acceaslhle to all part- city and Suburban Estimate, 5,0tX>. n,..,.... pic 
of the State. There are eight disUnct raUroad Natlvs Whites, U>0%: Msgroes, none; Foreign 
lights of way leading into Uttle Bock, extend Born, none; Indnstrial Workers, 400; English 

MENA, ARK. 
1980 PopuUtion, 3,458. 
City and Suburban Estimate, 5,0IX>. 
Native Whites, luO%; Msgroes, none; Foreign 

Born, none; Indnstrial Workers, 400; FjigUsk 
lag in seven different directions. The railruada Reading. 100%; Pandas, —. 

terian, 2; Roman Catholic, 1; Miscellaneous. 4. 
Banks: National, 2; State, 2; Total Resources, 

$3,824,040; Savings Bank Deposits Total, 
$886,388. 

Theatres: Moving Pictures, 2. Total number 
of seats, 1,200. 

Location: In northeastern corner of the state. 

women's apparel, 8. 

SILOAM SPRINGS, ARK. 
1920 PopuUtion, 2,735. 
(!ity and Suburban Estimate, 3,000. 
Nattre Whites, 100%; Negroes, —; Foreign 

servUg Little Rock are the Mlaeourl Pacific. SeheoU: Public Grade, 2; High, 1; Junior 223 miles from St. Louis and 78 miles from Born, —; Indnstrial Workers, —; EaglUh Read- 
Rock Island and Cotton Belt systems. Excellent High. —; Parochial. 1; Number of Pupils. 1,275. Memphis. On Mo., Pac., 8t. L . 3. W. and ing, 100%; Families, —. 
bus service is also maintained to iwlnts within 
radius ef M miles. 

Churches: BapHst. 1: ChrlstUn Stclence, 1; Parsgould Southeastern Rys. Schools: Public Grade, 1; High, 1; Junior 
Congregational, —; Bpisi-opal, 1; Hebrew, —; Principal Industries: Export cooperage, staves. High, —; Parochial, none; Number of Pupils. 

Principal Industries: Railroad engine and car Methodist, 2; Presbyterian, 1; Roman Catholic, heading, veneer, shingles, lumber, ice cream, 900. 
shoi>s, cotton compresses, cotton seed oil mills, 
woodworking, stave and cooperage plants and 
furniture, overall, candy, harness, brick, tent $i,i»4,5<M.82; Total savings account of 3 above w._„f.e*„Hnw EatablUhmanta- 41 I eadlna Methodist. 2; Presbyterian, 1; Roman 
and awning, broom .gad mattress factories and g388.040.38. fl^Henrr Wraii Co J T Hast, i ^n. Catholic, noim; Miscellaneous, 4. 

bally all lines. Theatrss: I^egitlmste, —; Moving Pictures. 1 5™*: Lesser-Goldiiali Cotton c“’ Banks: National. 1; State. 2; ToUl Resources. 
imenU: 218. I.cadlni; combined with vaudeville; Burlesque. —; Mis- Handle Co East 8t Louis Cotton Oil Co ’ $1,107,342.00. Savings Bank Deposits Total, —. 
esc*.; 2. Nelson Mfg. eellsnoou* (Auditoriums, etc.), 2. Total num- Theatres: Legitimate. 1; Mevlng Pictures. 2: 
k and Tile Co.: 4. her of scats, 1,750. xfVe Vaudeville, none; Burlesque, none; Miscellaneous 

‘"flsu.'iei’ Stave ?o.??ar“KOuld ('o-operatlve Cr.-amery. U^ltorlums. etc.), 1. Total number of seats, 

u: 8. Dixie (Ml Mills’; ^ p„rT Arthfie. T^^ss *“*** Milling Co.. Arkansas Utilities Co. 'Lo^ntion: Northwest Arkansas on the Ksn-ss 

Miscellaneous, 5. bottled goods, flour, feed mills, cotton ginning. 
Banks: National, 1; State, 2; Total Resources, vehicles. Ice and cold storage. 
'184'5W W; Total savings account of 3 above Manufacturing EstablishmsnU: 41. Leading 

Chnrdies: Raptlst, 1; Cbrlstlsn Science, 1; 
Cocfiegatlonal, none; Episcopal, 1; Hebrew, 

joblilng concerns in pnctically all lines. Thsstrss: I.egttimate. —; M 
Msnofseturing EsUblisbmenU: 219. I,cadlni; combined with vaudeville; Bui 

firms; 1. Charles T. Abeles Co.; 2, NeNon .Mfg. cellaneous (Auditoriums, etc.) 
Co.: 3, Arkansas Brick and Tile Co.; 4, |,cr of scats, 1,750. 
Bruce Hardwood Flooring Co.; 5, McLean Location: 'Kansas City South 
Arkansas Lumber Co.; 8. Hauilen Stave Co.; 7. 330 miles direct line from K 
Burton Dixie Corporstlou; 8, Dixie (Ml Mills; ggg miles. Port .\rtbur, Texas. 
9, Rose City CHI Mills. Prineipal Industries: Planing mills, woodwork- 

Total valu* of yearly output of faotorias asti- Iq^ plants, stave and beading plants, flour mills, 
mstsd at $175,000,000. cotton gins. 

Special Information: IJttIc Ruck is the capital Maaufsoturing Establishmsni 

‘Si*' * . 'iJ.' . V. • - _ S firms, Henry Wrape Co., J. F. Hasty A Sons, 
: Moving Pictures. 1 gtenjard Veneer Co.. Lesser-Goldman Cotton Co., 

Annual output, $3,818,043. 
Location: Northwest Arkansas on the Kan-as 

City Southern Railroad. Western gateway to 

tnd the finaucial and commercial center ef tlie none widely know 

g plants, stave and beading plants, flour mills, Bpscial Information: Paragould, the county the Osark playground. 
ttoa gins. seat of Greene Co., ocenplea a high point on Principal Industries: Canning factory, railmud 
Maaufsoturing Establishments: Leading firms. Crowley's Ridge. 'Tbe surrounding territory is lelng, Johu Brown (Nillegc, Mudlava Sanatorium. 

Stats of Arkansas. It is tbe one large city of Total valna of yet 
Ike State and, with Its excellent railroad oervice mated at fi-l.uOO.OUO. 
and central location, dominatea to a most uii- Special Informatic 
usual extent the commerce of Arkanoas. valuable farming db 

Residential Featuros: Moatly all oue-fassily -eat and largest to 

rolling, with s clay loam soli free from rocks. Baptist Assembly. Summer resort. 
Total valna of yearly output of factories esti- it is one of the finest frnit, truck, live stock Manofseturing EstabUahments: Not a nianu- 

Specisl Information: Mena Is tl« center of a of the largest cooperage manufacturing centers 
aliisbie farming district, and, being tbe county in the world. Large ahipmenta of poultry. 

honsei, mostly owned by tbe people living In trade territory, 
same. Well kept yards and lawns are sttrsc- Besidsntisl Fsaturss: Majority of residents I’” q 
tlve features of the residential sections. Side- are home owners; average residence 5 rooms, Bstail Shopping Section: Extends along I riu-t handling touri 
walks and 142 miles of paved streets contribute 43% modern homes, with lights, sewer, city St. (the main thoroaghfsre) for six blocks. Residential 1 
to making Little Rock's residential sections at- water, etc. Second St. parallels Pruet ou the west end sod houses. Man 
tractive. Retail Shopping Section: Mena street, prin- baa three business blocks. Second Ave. on the visitors. Ave 

Retail Shopping Sootion: Extends from Mark- i-lpal itreet, hat 8 Mucks solid business houses, *»»* baa four bualneKa blocks. Maiu, Emerson, Retail Shop 
kam Street for nine blocks south on Main iioth side street; DeQueen street, next In Im- Court, Poplar, Highland and Hunt cross Pru.-t the railroad 1 
Street. I>outs1ana and Center Streets parallel portanee. has 3 blocks. Minor side streets with St. and have three business blocks etch. Subur- Main It exte 
Main Street and are business streets for about small stores. Railroad divides the town, mak ban groceries and oil stations abound in all out- Ave.. the fou 
seven blocks. TTiere are two outlying business ing Northslde and Soutbalde. Farmers tuppiy lyluf territory within the buying radlua. two blocks to 
sectiimt and several smaller neigbborbood tec- stores, wagon-yards, etc., locateil on Soutbalde. Trading Area: 25 or 30 miles north, 20 miles Tahleqnah St. 

eat and largest town in the county, has wide 

and general farming counties in the state. One fiictiiring center. 
of the largest cooperage manufacturing centers Total value of yearly output of factories eeti- 
In the world. Large ahipmenta of poultry. mated at $-. 

VsstnrjK- Mnatis ntis . fsmii* Bpecisl Information; Ijocated in the Ozark 

tractive. 
Retail Shopping Sootion: Extends from Mark¬ 

ham Street for nine blocks south on Main 

Residential Features: Mostly one - family isn-sieu in me nmim. 
t. tTT.. V- „i..—. Mountains on the direct route of all cars corn- 
houses. No slums or tenement aections. Oklahoma. Have all facilities for 

Retail Shopping Section: Extends along Priu-t handling tourists. 
St. (the main thoroughfare) for six blocks. ResidenUal Features; Nearly all are one family 
Second St. parallels Pruet ou the west end sod houses. Many summer cottages for summer 
has three business blocks. Second Ave. on the visitors. Average value around $,’>.0(K).<H>. 
east has four business blocks. Main. Emerson. ReUil Shopping Section: TTiree blocks around 
Court, Poplar, Highland and Hunt crosa Pru.-t the railroad itation. then commencing on Foist 
St. and have three business blocks each. Subur- Main it extends three Mocks to St. Nicholas 
ban groceries and oil stations abound in all out- Ave.. tbe four Mocks to St. John Street, then 
lying territory within the buying radlua. two Mocks to West Main, then four liloi-ks to 

tions. Stores relying on town trade on Northslde. west, 15 south, east. Lark of liard surfaced 
Trading Area: Covers radius of about thirty Tradiisg Area; Eatlmated 35 miles East ami roads Is doing great injury to local merchants, 

■lies in every direction. Intermittent business West, 20 miles Nurtb, and 35 milea South. Rail- Neighboring towns to tlie south and northeast 
is lei-nred from people living a greater distance road runs North and South. Bus line south gives arc located on these highways and are being pat- 
because IJttle Rock stores offer a largor variety slnmpera splendid service ronlaed to Parilgould's detriment, notwlthstand- 

west, 15 south, 2^ east. Lark of liard surfaced 

and higher clast of merchandise than It avail¬ 
able in the smaller cities in tbe State. 

Wholesale Houses: Groceries, 4; Meats, 7; Uneous Uncs, —. 

slioiipera splendid service ronlned to Paihgould't detriment, notwlthstand- 
wholasals Uontet: Groceries, 2: Meats. —; ing the advantage our people offer in goo<U of 

Fruits, —: Hardware, 1; Dry Goods. 2; illscel- superior quality at attractive prk-es 

Trading Aron: Thirty miles west, twent.v miles 
south, ten miles north snd twenty miles enst. 

'Wholesale Honses: Groceries. 1; Me:its, —; 
Fruits. —; Hardware, 1; Dry Goods, none; Mis¬ 
cellaneous IJnes, lee. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products; Passenger aiitomobUe agen- 

Fnilti, 6; Hardwtre, 2; Dry Goods, 2; Miscel¬ 
laneous IJnes: Produce 8, Drugs 2, Shoes 1, 
Ladies' Ready-to-wear 1. Fiiper 3. 

Kumbar of Ratail Ontlata for Nationally Ad- 

Humhar of Ratail Ontlata for Nationally Ad- 
vertiaad Predneta: Passenger antowioblle ngen- 
cics, 3; COMnwratal auto, agencies, 4; automoMIe 
aecensurles, 7; antoraobUe tire agencies, 7; bak- 

vsrtised Products: Passenger aotomeblle agen- era, 1; cigar store* and stands (includlag hotels). 
cles, 28; commercial auto, agencies, 14; intomo- coofectlonera (Including hotel stands), 4; 
Mle accensoriea, 58; automobl)* tire ageacies, deltratesacn, —; drensmakers, 3; drugglata, 3; ... ^ .... 
28; bakers, 23; cigar stores and stands (Includ- dry goods. 9: department atores. 2; electric.-il confections (Including hotel staniM). 1; dell- gr^ers, 15; haidware, 4; Jew 
lag botela), 24; confectioners (Including hotel supplies, 2; Borlsts, 1; fruits, 1; furniture, 3; catisiseii. 1; drsmakers, 5; druggists, 8; dry kets. 4; men s fiirnUblngs, 1; 
stands), 44; delicatessen. 8; dressmakers, 23; furrier*. —: garages (puMIc), 8; grocers. 11; *??“**’»' *,*5®*'^ *"** merchant tallora, 1; milliner 
druggist*. 82; dry good*. 27; department atore*. hardware. 3: Jewelry, 2; meat markets. .3: bile*, 2; MriaU, 3; frnlta, 1; furniture. 4; gar- photograi^era, 8; piano* (and 
5; electrical suppllea, 8: florlat*. 8; fruit*. 18: men'* fnrnlahlng*. covered by dept, store* and ”‘”® 
faniltnre, .35; furriers. 2; garage* (pnbllc), 31; dry good* eompanies; merchant tnllora. 3; mil- “V‘***’ >»en't furnishing*, tauranta deluding hotels), K 
grocers. 423: hardware. 8: lewelrv 18: meat liners, see dent stove: onticlans. 3: nhotnararh- *5 men* clothing, 8; marchant tallora 3; mil- Ing goods. 4; stationer*. —; 1 

Whelesel. Wniises• I'rmeeles 4- Miscellaneous (’"•b): commercial tlltO. tgencle*. 4 
11 (sub): autom.iMIe acceteorle*. 7; autumolille tire 
Line*. Commlaalon 1. agencies, 7: tnikera. 2: cigar stores and stands 

Number of Batail Outlets for Nationally Ad- (Indndlng botela), 4; confectlonera (Including 
vartiaad Frodneti: Passenger automobile agen- hotel stands). 4; delicatessen. 2; dressmakers, 5; 
cies, 8; commercial auto. SBenclea, 6; automo- driiggl-ita. 3: dry goods, .3; department stores. I: 
bile accessories, 9; automobile tire agencies. K; electrical suppllea, 2; fiorists, none; frnlts, 10: 
cigar Btorea and stands (Incloding hotels), 40: 

grocers, 423; hardware, 8; Jewelry, 18; meat liners, see dept, stova; opticians. 3; photograph- 
markets, 34; men's furnishings, 8; men's cloth- era, 2; pianos (and miacellaneona mnslcnl In liners, 3; opticians, 5; photographers, 1; pianos 

furniture. 2: furriers, 3; garages (puMIc), .3; 
grocers, 15; hardware, 4; Jewelry. 2; meat mar¬ 
kets. 4; men's fiirnUhlngs, 1; men's clothing. 1; 
merchant tallora, 1; mllllnem, 3; opticians. 1; 
photographers, 8; pianos (and mtscellanemis mii- 
slcsl Inatruments), 1; radio supplies. 5; res¬ 
taurant* (Including hotels), 10; shoes, —; sport¬ 
ing goods, 4; stationers, —; women's apparel, 1. 

lag. 9; merchant tailors, 28; milliners, 12; op- strumenta), 2: Jewelry atore carries radio *np- ml*^II*n»q* musical Inatrumenta), 1; 
tlcians, 5; photographers. 10; pianos (and mlsoel- piles. 1; reataorants (lacliidlng hotala), 7; r^lo suppllea. I; restaarant* (mcludlag botala), 
Uneous musical Instrumental. 8; radio supplias, shoe* (none exclusive); sporting goods. 1: book *1 women a apparel, 1. 
12; restaurants (including hotels), 128; shoes, store. 1; statiooera, 1; women's apparel, covered _____ 
18; siKirtIpg goods. 4; stationers, women's ap- by dry goodi and dept, stores. 
imrel. 9. —^ROnPRS ARK 

MALVERN, ARK. 
1998 FopuUtloii. 3 884 FopuUUon. 4.000. 

(Hty anTBaka^ban^tlmata 5 000 ****““*' 
*..1 «« W , ■ Natlv* •Whltaa. 75%; Negro**. 25%; Indus 

Bum “ **1^*7’Workara. 25%; English Esadlag, 100% 
■arn. 2%; ladnatrial Workan, 75%; Eagliah Faaiilies, 1,.300. 

—- ROGERS, ARK. 
NEWPORT, ARK. FopnUtUn. 2,860. 

1^ Fopt^Hna 4.000 W,rk« 

City and Babarbaa Estlmats, 6.500. 20'4: Eaglisb Banding, 100%; Fnmiliaa, 7.''>0. 
Natlv* Wbltas. 75%; Nagroas, 25%; Indus- SebooU: Public Grade. 8; High, 1; Junior 
isl Workers. 25%; Eaglisb Esadlag, 100%, High. I: Number of Pupils. 1.244. 
larilies, 1,.300. Charebss: Baptist, 1; Cbristlan Bclence, 2: 
BobooU; Public Grade. 2; High. 2; Number of Preabyterian. 1; Episcopal, 1: Methodlat, 2: 
ipll*. 1,700. MIscellaneoua, 2. 

1 u t Banka: Nattonal, 2; State. 1; Total Resources. 

» III in-aa ----- —•- seauues, unaroiiOT: Dapiisi. i; xnnsiiaa cwience, x; 

, School*: Public Grade. 2; High. 2; Number of Preabyterian. 1; Epiacopal, 1: Methodlat. 2: 
Bchoola; Public Grade, 8; High, 2; Junior Pupils. 1 700. MIscellaneoua, 2. 

High. X Number of Pupils, 2,500. _ ' . ’ _ w . Banka: Nattonal, 2; State, 1; Total Resources. 

(Jharch..: B*ptl.t. 5; Methodlat, 3: Prraby- 2; Preabyt^rl.nNVBom^uT.ulVc: “ 
Uritn, 1; MUcellaneous, 2. lanMHia A flW.OW. 

EDITOR 
onj 

PUBLISHER 
International Year Book 

Number for 1925 

Banka: Nattonal, 1; State, 2: Total Beaonreca, Banks: 
$1,500,000; Savtnga Bank Depoaita Total, $1,- $4 OOO 000 
•300.000 $.500,000 

Theatres: Moving Picture*. 3; Miscellanaoua Thaatrai 
J-^jjOltorlnm*. etc.), 1. Total number of seats, of seats, ; 

Legitimate, I; Moving Plcturea, 1; Containing:— 
1 (Auditorium*, etc). 1. Total ® 
-at*. 2.500. Rates, Circulations an(i Execu- 

ueinis, o. Tbaatraa: Legitimate, 1; Moving Plcturea, 1; Containing:— 
Banks: National. 2; State. 1; Total Reaoarces. Miscellaneous (Auditorium*, etc ). 1. Total “ 
^oooooo. Saving* Bank Deposit* T<otai. number of lent*. 2.500. Rates, Circulations and Execu* 
*38.000. Location: In Benton County, on main line of , 
Tkaatras; Moving Picture*. 1. Total number Frisco B. R., also branch of Frisco running tlVC Personnel of United StatCS 
seat*. 300. Into Oklahoma. . 

LaeaUan: East bank of Whit* River, three , Maolpal ladaitriea: A^lralture. fruit grow Daily Newspapers, Will be ISSUCd 
twiionama. eic.i, i. Tottl number of oeatt. ©f fteats. 300. Into Oklahoma. 

laMAtlAB* iCAst hank nt Whifa Rivaw thraa Fiiacipal ladvttiiaa: Afrlcnlttiro. fruit znw 
•"<* mile* beloW tbe month of Black Blver, ’on the '"«• fafnlfuf factori.-s 

•U^da. n„la tl,, Mitsoori Pacific and Whit* so 

‘*‘*"'* ?.\«d firS^JliS^deT^^}!^ W. H^art* 
MaaaVs.s.ei.. r. T Isw C*., oweet Cider; B. B. McCarty, fnrnltnre; 

Wacipal ladastries: Om axis handle factory Benton C!o.; Hardware C*.. harneea: B. Fan 

■' i' - ---- luiii-s iwlow me moHin ox Diaca 
■aureods. main line of the Mitoonri Pac 

Maaiyal Xadnstrioa: Lumber and brick plants. River Railroads and a branch 

. Maaafaotariag Establiakmants; 5. Leading 
■rai, Sbeldoa Handle Factory, Fan Tenser Frincipal ladastries: On* axis 
w.. MoHae Timber Cs., WIscoasla tnd Arkansas aameroos bard wood lamber 
Lnmber Co. Maaiiraetiirina EslsMlshiaeati 

January 31st, 1925. 

**lp9 as Necessary as Ink** 

Manafaetnring EatabliahniOBts: See above. 
Wagoner, fornlture; Rogers Ice A Cold Storage 
Co., monufartarera. Ice for refrigerating vH 
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ANAHEIM, CALIF. 
1920 PopnUtion, 11,500. 

City and Sulrarban Eatlinat*, 12,500. 

Native Whitaa, 00%; Foreifn Born, 10%; 
Industrial Workers, 10%; E^Usk Beadins, 
90%; Families, 400. 

Schools: Public Grade, 6; Btxh, 1; Junior 
High, 1; Parochial, 2; Number of Pupils, 2,33.5. 

Churches: Baptist. 1; Christian Science, 1; 
Congregatioual, 1; Bpiscopal, 1; Methodist. 1; 
Presbyterian, 1; Itoman Catholic, 1; Miscel- 
laneons, 8. 

Banks: National, 4; State, 1: Total Be* 
sources. 17.616,835.35; Savings Bank Deposit* 
Total. $6,451,625.03. 

Theatres: Moving Pictures, 3; Miscellaneons 
lAndltoriuimt, etc.), 1. Total number of seats, 
1,800. 

Location: Three transcontinental railroads. 
Santa F.e, Union PaciOc and Southern Pacific. 

Principal Indastries: Anaheim Beef Co., 
Crystal Chemical Co., Orange Co. Brick A Tile 
Co. and The McBride Glass Co., eight large 
packing houses. 

Manufacturing Establishments, 44. Leading 
firms. Crystal Chemical Co., Orange Co. Brick 
A Tire Co.. Anaheim Beef Co . MeBride Glass 
Factory. 

Total value of yearly output of factories esti¬ 
mated at $k,.58S,$7S. 

Special Information: Citlsens bare formed a 
community industrial land company and have 
purchased a tract of land which they will sell 
at very apecial terms fur the purpose of bring¬ 
ing Industries to the city of Anaheim, lli* 
California Valencia Orange Show is held here 
annually. 

Besidential Features: Private homes pre¬ 
dominate. Anaheim has as fine a residential 
section as can be found anywhere in Southern 
California. In the center of the residential 
district we have a newly completed park, one 
of the prettiest little parks in Southern Cali¬ 
fornia. 

Retail Shopping Section: The business dis¬ 
trict of the city extends about five blocks east 
and west on Center St., and about four blocks 
north and south on Lemon and Los Angeles Sts. 
West of the city we have what is known as 
ITve Point Biisiness district, about fifteen 
stores, which take care of some of the trade 
In the western part of Anaheim. 

Trading Area: About three miles north, live 
miles south, three miles east and five miles 
west. 

Wholesale Houses: Meats, 1. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, 15; automobile accessories, 9; automobile 
tire agencies, 12; bakers, 7; cigar stores and 
stands (incluidlng hotels, 20; confectioners (In- 
cinding hotel stands, 6; delicatessen, 2; dress¬ 
makers, about 20; druggists, 5; dry goods, 6; 
department stores, 4; electrical supplies, 7; 
florists, 2; fruits, 7; furniture, 4; garages (pub¬ 
lic), 8; grocers, 28; hardware, 3; Jewelry, 5; 
meat markets, 10; men’s furnishings, 5; men's 
clothing, 5; merchant tailors, 3; milliners, 4; 
opticliins, 3; photograpliers, 3: pianos (and mis 
cellaneons instruments), 4; radio supplies, 3; 
restaurants (including hotels), 9; shoes, 5; 
sporting goods, 2; stationers, 4; women's ap¬ 
parel, 3. 

BAKERSFIELD. CALIF. 
1920 Population. 22.429. 

City and Suburban Estimate, 60,000. 

NaUvs Whites, 83.5%; Nsgroes, 0.9%; For¬ 
eign Bom,' 13.6%; Industrial Workers, —%; 
English Reading, —%; Families, — 

Schools: Public Grade, 13; ITIgb, 1; Junior 
High, —; Parochial, 1; Number of Pupils, -. 

(lurches: Baptist. 1; Christian Science, 1; 
Congregational, 2; Episcopal, 1; Hebrew, —; 
Methodist, 2; Presbyterian, 1; Roman Catholic, 
2; Miscellaneous: Mexican M. E., Jap. M. B., 
Jap. Buddhist. 

Banks: National, —; State, —; Total Re¬ 
sources, $—; Savings Bank Deposits Total, $—. 

Theatres: Legitimate, 1; Moving Pictures, 5; 
Vaudeville, 1 comIdnation; Burles<ine, —; hlls- 
cellaneons (Auditoriums, etc-). Masonic. Wo¬ 
men's Club. Elks. Total number of seats, -. 

Location: Soutbem Pacifle, Santa Fe. 
Principal Industries: OH, cement products. 

Manufactariag Establishments i 78. 

Total value of yearly output of faokoris* esti¬ 
mated at $5,(»»,000. 

Special Information: Fast developing into a 
cotton center. 6.000 acres in 1923. 25,000 acre* 
now in vast oil resources, nearly 3 million bar¬ 
rels In 192.3. Surrounding community going to 
diversified farming. 

Residential Features: Small, conservative sub¬ 
stantial homes predonilnate, some very beauti¬ 
ful New additions, filling with very desirable 
homes of individual architecture. 

Retail Shopping Section: Main part on Chea 
ter and lOtb—Baker, O, H. 1, K, L—1 and 2 
block cross street. Baker street section in east 
end of town, reached by 7 min. street car 
service. 

Trading Area—Elxtend's 40 miles south, 35 
mllee north. 35 miles west, 40 miles east, small 
towns scattering. 

Number of Retail Outlet* for Nationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, —; commercial auto, agencies, —; automo- 

bll* accessories, —; automobile tire agencies. 
—; bakers, $; cigar stores and stands (Including 
hotels), —; confectioaers (including hotel 
stands), 6; delicatessen, —; dreesmakera, —; 
druggists. 11; dry goods, 12; department stores, 
4; electrical supplies, 8; florists, 2; fruits, —; 
furniture, 6; furriers. —; garages (public), 18; 
grocers. 80; hardware 8; jewelry, 12; meat mar¬ 
kets, 20; men's fiimishings, —; men's clothing. 
—; merchant tailors, 8; mlllloers. 9; opticians, 
2; pliotographers, 9; pianos (and miscellaneoas 
musical Instrnmenis), 8: radio supplies, 4; res¬ 
taurants (including hotels), —; slmes, 6; sport¬ 
ing goods, 3; stationers, 4; women's apparel, — 

BERKELEY. CALIF. 
1920 Population, 56,036. 

VaUvo Whites, 28,600; Nogroos, 507; For- 
sign Bom, 9,673; I^nstrial Workors, 3.549; 
EngUsh Boadlag, —; FamlUoa, —. 

Bohools: Public gmde, average attendance, 
6.461; High, 1,695, part time 191; Junior High. 
2,604; Parochial, about 600; Number of Pupils, 
10,451. 

Churches: Baptist. 4; Christian Science, 4; 
Congregational, 6; Bpiscopal, 5; Hebrew, —; 
Methodist. 6; Presbyterian, 7; llomaa Catholic, 
4; MiscMIaneons, 7. 

Banks: National, 2 main, 1 branch; State. 3 
main, 6 bmneheo; Total Resources. $187,705,000. 

Theatres: Legitimate. —; Moving Ptetures, 
6; Vaudeville, —; Burlesqne, —; Miscellaneous 
(Auditoriums, etc.), Greek Theatre, Wheeler 
Hall, University of California; Total number of 
seats, -. 

Location: Santa Fe A Southern Pacifle Com¬ 
panies. Barges transport merchandise to San 
Francisco and the steamship lines absorb the 
charges for shipments by water. 

Principal Indnstrios: Steel, ink, chemicals, 
soap, fruit packing, furniture. Liberty motors, 
l>ottery and tile. 

Manufacturing Establishmonts: 140. Leading 
firms, Byron-Jackson Iron Works, Califomis Ink 
Co., California Packing Cerp.. Cotter Labora¬ 
tory. Hall-Scott Motor Co.. Poet Bros., Steel 
Tank A Pipe Co., Braydon A Thomas Soland 
Iron Works. 

Total valus of yearly output of factories osti- 
mated at $2,800,000. 

Residential Foaturoa: Berkeley is the seat of 
the University of California and the e<lura- 
tional center of the Pacifle Omst. It is a city 
of beautiful homes, and numbers among it* In¬ 
habitants many Oakland and San Francisco busi¬ 
ness men and capitalists. Superior living and 
health conditions, exceptionally fine schools, a 
favorable climate and efllclent police and wel¬ 
fare work helps to make Berkeley an ideal 
home city. 

Retail Shopping Section: There are severs! 
shopping centers in Berkeley—the main one 
being on Shattnek avenue from Berkeley Way 
to Blake street, and Including University avenue 
—the telegraph avenue district—West Berkeley, 
South Berkeley, Ashby avenue and College 
avenue, besides scatter^ stores in the outlying 
residential district*. 

Trading Area: Berkeley has no surrounding 
agricultural territory from which it draws trade. 

Wholesale Houses: Groceries. 5; Meats, 1; 
Fruits. 1; Hardware, —; Dry Goods. —; Mis- 
cellaneous IJnea —. 

Number of Rstail Outlsts for Nationally Ad¬ 
vertised Products: Passenger antomoblle agen¬ 
cies, II; commercial auto, agencies, —; automo¬ 
bile accessories, 1; antomoblle tire agencies, 11; 
bakers, 43; cigar store* and stands (inclnding 
hotels), 16; confectioners (including bote) 
stands), 42; delicatessen. 12; dressmakers, —; 
druggists, 27; dry goods, 15; department stores, 
8; electrical supplies, 17: fiorlsts, 8; fruits, 26; 
furniture, 28; farriers, 6; garage* (public), 37: 
grocers, ISO; hardware, 23; Jewelry, 13; meat 
markets, 56; men’s furnishings, —; men's 
clothing, 17; merchant tailors. 19; milliners, 17: 
opticians, 6; photographers, 8; pianos (and niis- 
cellancons musical instruments), 9; radio sup¬ 
plies, 5 or 6; restaurant* (Including hotels). .59; 
shoes, 16; sporting goods, 2 exclusive; station¬ 
er*. 7; women'a apparel, 11. 

BRAWLEY, CALIF. 
1920 Population, 6,292. 

City and Suburban Estimate, 6,927. Suburban, 
15,000. 

Native Whites, 60%; Negroes, 10%; Foreign 
Bom, 30%: Industrial Workers, 20%; English 
Reading, M%; Families, 2,.500. 

Schools: Public Grade, 2; High, 1; Jnnior 
High, 1: Parochial, 1; Number of Pupils, 1,025. 

Churches: Baptist, 1; Christian Science, 1; 
Episcopal, 1; Methodist, 1; Presbyterian, 1; 
Roman Catliolic, 1; Miscellaneous, 2. 

Banks; State, 2 branches; Savings Banks De¬ 
posits Total, $415,000; Total Resources, $262.- 
290,000 

Theatres: Moving Pictures, 2; Miscellaneous 
(Auditoriums, etc.), 2. Total number of seats, 
2,712. 

Location: In the exact center of the Imperial 
3'aIIey, served by main line of Bouthern Pacific 
and branch of San Diego and Arizona Ry. Ex¬ 
cellent motor transportation to all parts of 
California; fast freight truck service to all 
southern California and Arizona points. 

Principal Industries: Manufacture of ice, cot¬ 
ton gins, grain milla Barrounding country, of 
which Brawley is the ahlpplng point and busi¬ 
ness center, is devoted to raising cantaloupes, 
lettuce and other winter tmek crops, cotton, 
grain, alfalfa. The cotton center of the valley. 

late industry growing fast, aa well aa grape- 
fmlt and grapes. 

Mannfaotnring Establishmonts: 6. Leading 
firms, cement plants, piston ring plant. Im¬ 
perial Ice and Dev. Oo. 

Special Information: Brawley ships abont one- 
third of the total perishable product of the Im¬ 
perial Valley. Has an active Chamber of Com¬ 
merce, Rotary Club and nnmerons fraternal or¬ 
ganizations. 

Rssidsntial Foatnras: Mostly one - family 
houses, private homes predominating. Rental 
houses scarce, which calls for bnllding activity 
nnder way. Only 5 apartment houses. Wide and 
attractive streets, some paved. Limited section 
on extreme eastern port of city devoted to for¬ 
eign population, bat is well kept and contains 
no tenement bouses. 

Rotail Shopping Soetion: Extends from 3 
block* east of railroad to 4 Mocks west on Main 
St. to City Plasa; 3 blocks wide in center of 
tow-n. Belter stores centered on Main St. be¬ 
tween Plaza and the railroad. 

Trading Area: Extends 10 mile* sontb, 25 
north, 15 east and 10 miles west. Shoppers 
from outlying towns come to Brawley to do 
most trading. Outlying towns of Westmore. 
land, Calipatria and Nlland considered in Braw 
ley territory. 

Number of Rotail Outlets for Nationally Ad¬ 
vertised Produots: Passeager antomoblle ageu- 
cles, 10; commercial auto, agencies, 2; automo¬ 
bile accessories, 4; aotoraobile tire agencies, 18: 
baker*. 2: cigar stores and stands (Inclnding 
hotels), 16; confectioners (inclnding hotel 
stands), 2; delicatessen, 1; dressmakers, 8; dmg- 
glsta, 4; dry goods, 6; department stores, 8; 
electrical snppUes, 2; florist*. 1; frnits, 1: fnr- 
nitnre, 8; garages (puMic). 8: grocers. 25: 
hardware. 3; Jewelry, 2; meat markets, 9; 
men's fnmishings, 10; men's clothing, 4; mer¬ 
chant tailors, 1; milliners. 2; opticians, 1; 
photographers, 1: pianos (and miscellaneons mu¬ 
sical Instruments), 2: radio snpplles. 1; res- 
tanrants (including hotels). 23; sporting goods. 
1: slat loner*. 1; women's apparel. 1 

CALEXICO, CALIF. 
1920 Popnlatioa. 6,223. 

City and Suburban Estimate. 9.0on. 

Native Whitos. 60%; Nogroos, 10%; Feraiga 
Bora, 30%; ladastrial Werkora, 20%; EngUsh 
Reading, 85%; FamiUos, 1,650. 

Bohools: Pnbllc Grade, 3; High. 1; Number 
of PupUs. 1.856. 

(Rinrehoa: Baptist. 1; Cbrlstisn Science. 1: 
Congregational, 1; Bplscofial, 1; Methodist, 1; 
Roman Catholic, 1; Miscellaneous, 1. 

Banks: National. 1; SUte, 1; Total Re¬ 
sources. $3,758,534.22; Savings Bank Deposit* 
Total, $749,871.60. 

Theatres: Moving I'li-tures. 1; Miscellaneous 
(Auditoriums, etc.), 2. Total number of seats, 
900. 

Locatien: On boundary line between United 
State* and Mexico Terminals for Southern Pa¬ 
cific, Inter-California and Arizona A San Diego 
Railroads. Bus service on State highways 
north, east and west. 

Principal Indnstriss: Cotton ginning and kin¬ 
dred industries, i. e., mattresses, cottonseed oil, 
tents, awning*, cottonseed meal. Winter fruit* 
and vegetahles, celery, cantaloupes, watermel¬ 
ons. grapefruit, peas, strawberries, also small 
grains. 

Manufaotuiing Establishments, 11. Leading 
firms. Cotton Ginning Co., Globe Mills, Calexico 
Cotton Products, /nc. 

Special Information: City is port of entry 
for products of 800,000 acres Mexican lands, 
and for exports to all of northern Central 
Mexico. 

Residential Featuros: Private homes predomi¬ 
nate. Many fine apartments and bungalow 
i-nurts. Small section devoted to foreign and 
negro element. Private homes average $4..500. 

Rotail Shopping flection: Two blocks north 
from International border, then from on* block 
east of this cross street four blocks west on 
Second St. from border, thence one block north, 
also two blocks on street north. There are two 
small outlying distiicta of a total of three 
blocks. 

Trading Aron: Twelve miles east on both 
sides of border, live mile* north, five west and 
approximately thirty miles south into Mexico. 

Whalesal* Honses: Groceries. 1; Hardware, 
2; Dry Goods, 1; Miscellaneou* Lines, 1, drugs. 

Number of Rotail Ontlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, 18; commercial auto, agencies, 8; automo¬ 
bile accessories, 4: inclnding agencies, 12; auto¬ 
mobile tire agencies, 2. including car agencies, 
9; bakers, 6; cigar stores and stands (including 
hotels), 5; confectioners (including hotel 
stands), 4; dressmakers, 6; druggists, 4; dry 
goods, 14; department stores, 2; electrical sup¬ 
plies, 3; florists, 1; fruits, 5; furniture, 8; 
garages (public), 8; grocers, 36; hardware, 4; 
jewelry, 4; meat markets, 5; men's furnish¬ 
ings, 7; men’s clothing, 7; merchant tailors, 2; 
milliners, 2; opticians, 1; photographers, 3; 
piano* (and miacellaneous musical instruments), 
1: radio supplies. 4: restaurant* (Including ho¬ 
tels), 9; shoes, no exclusive, 6; sporting goods, 
2; stationers, 1; women's apparel, 7. 

CHICO, CALIF. 
1920 Population, 9,339. 

City and Bnbnrban Estimate, 16,000. 
Native Whitos, 85%; Nogroos, 2%; Foreign 

Bom, 13%; Indnstrial Werkeis, 15%; Nwlisb 
Reading, 85%; FanaUies, 4,600. 

fldhools: Pnbllc Grade, 8; High, 1; Junior 
High, 1; Parochial, —; Number of Pupils, 3,000. 
Also State Teaebors’ Pliego. 

Ohnrches: Baptist, 2; Christian Science. 1; 
(Xingregatlonal, —; Episcopal, 1; Hebrew, l; 
Metbodl.t, 2; Presbyterian, 1; Roman Catholic, 
1; Miscellaneous, 2. 

Banks; National, 1; State, 3; Total Re- 
sonrees. $7,000,000; Savings Bank Deposits Total, 
$2,500,000. 

Theatres: Legitimate, 1; bloving Pictnres, 8; 
VandeviU*, —; Burla^ue, —; Miscellaneous 
(Anditorinms, etc.), 3; Total nnmber of seats, 
2,500. 

Location: Southern Pacific, Northern Electric 
(owned by Western Pacific). 

Principal Indnstriss: Manafacturing matches 
and main olDce for 28 retail lumber yards is 
Northern (^llfomis. Agriculture, prunes, al¬ 
monds, peaches, rice, bay, wheat and barley. 

Manufactariag Establishments, 1; Leading 
firms. Diamond Match Co.. Northern Star Milla 
manufacturing “Big Oak" flour. Total value of 
yearly output of factories estimated at $3,000,- 
000. 

flpecial Information: $1,000,000 prune crop, 
$1,000,000 almond Crop, $1,000,000 rice crop. 

Residential Foaturos; Private homes pre¬ 
dominate. 

Retail Bhepplng flection: Main 8t. 10 blocks, 
Broadway 8 blocks, 2nd, 3rd and 4th, 3 block* 
each. 

Trading Aroa: North 40 miles, east 28, south 
30, west 26. 

Number of Rotail Outlsts for Nationally Ad¬ 
vertised Products: I’ae.cngrr auioinoblb- agt-u- 
cies, 12; commercial auto, agencies, 5; automo¬ 
bile accessories, 5; automobile tire agencies, 15; 
bakers, 4; cigar stores and stands (including 
hotels), 18; Cosfectloners (including betel 
sUnds), 10; Delicatessen, 2; Dressmakers, 8; 
Druggists, 8; Dry Goods, 6; Department Stores, 
3; Electrical Supplies, 8; Florists, 3; Frolts, 6; 
Furniture, 3; Garage* (public), 0; Grocers, 30; 
Hardware, 6; Jewelry, 6; Meat Markets, 9; 
Men's Furnishings and Men's Clothing, 15; Mer¬ 
chant Tailors, 2; Milliners, 5; Opticians, 8; 
Photographers, 4; Pianos (and miscellaneou* 
musimi instruments), 2; Radio Supplies, 6; 
Restaurant* (Including betels), 15; Shoes, 5 ex¬ 
clusive, 10 more la other stores; Sporting Goeda 
8; Statloocrs. 2; Women's Appsrel, 6. 

COALINGA, CALIF. 
1980 Population, 8,500. 
City and Suburban Estimate, 6,800. 
Native Whites, 92%; Foreign Bom, 8%; Eng¬ 

lish Reading, 96%; FamiUes, 1,430. 
flchools; Public Grade, 1; High, 1; Junior 

High. 1. 
Churches: Baptist, 1; Christian Science, 1; 

Episcopal, 1; Methodist, 1; Presbyterian, 1; 
Roman Catholic, 1. 

Banks: National, 1; Total Resources, $1..378.- 
480. Savings Bank Deposits Total, $285,000. 

Theatres: Legitimate, 1; Moving Pictures, 1: 
Miscellaneous (Auditoriums, etc.), 2. Total 
number of seats, 3,160. 

Location; 8. W. comer of Fresno County oa 
Southern Pacific Railway, on paved highway, 
midway between San Joaquin Valley and coast 
main highway*. Bus lines east and west. 

Principal Industries: Production of crude 
petroleum, 1,217,000 barrels annually, cattle and 
sheep mising, 88,000 lambs shipped annually; 
17,000 cattle. Oil well drilling supplies and 
specialties. 

Manufacturing Establishments: 2. T.eadiag 
firms. Bunting Iron Works, Baker Casing Shoe 
Co. 

Total value of yearly output of factories ssti* 
mated at $140,000.00. 

Residential Features: Mostly one and two- 
story fmme dwelling*. 40% owned by non-resi¬ 
dents, not as desirabte as privately owned. Ap¬ 
proximate avemge value $2,000.00. 

Retail Shopping floction: Four blocks on Elm 
Ave., the entrance to city by state highway: 
tout blocks on Fifth St. 

Trading Area: Extends about 2.5 miles north, 
sonth and west, and 30 miles east. Nearest 
tmding center* are 52 and 41 miles away. 

Wholesale Houses; Meats, 1; Fruits, 2. 
Number of Retail Outlets for Nationally Ad¬ 

vertised Products: Passenger automobile agea- 
cies, 5; automobile accessories. 6; automobile 
tire agencies, 6; bakers, 8; cigar stores and 
stands (including hotels), 7; confectioners (in¬ 
cluding hotel stands), 10; delicatessen, 2; dress¬ 
makers, 8; dmggists, 8; dry goods, 4: depart¬ 
ment stores, 2; electrical supplies, 1; frnits, 7; 
furniture, 3; garages (public), 7: grocers, 10; 
hardware, 2; Jewelry, 3; meat markets. 3; men's 
furnishings, 3; men's clothing, 3; merchant 
tatlors, 4; milliners, 3; photographers, 1; piano* 
(and miscellaneous musical Instruments). 2; 
radio snpplles, 2; restaurants (Including hotels), 
5; shoes, 4; sporting goods, 3; stationers. 2; 
women's apparel, 4. 

COLTON, CALIF. 
1920 Population, 7,600. 
City and Suburban Estimata. township 12,000. 
Native Whites, 82%; Negroes, 4%; Fore^n 

Bom, 14%; Indnstrial Workwa, 95%: English 
Reading. 90%; Families, 1,400. 

Schools: Public Grade, 7; Blgb, 1: Junior 
High, 1; Parochial, —; Nnmber of Pupils, -• 

Churches; Baptist, 1; (niristian Science, 1; 
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CALIFORNIA (Cont’d) 
UIcbwax bring* quit* ■ large touiiit trade nUbtngs, 12; Men'* Clotblag. 12; Mcrcbant Tail 
practlcallx nine montbi In tbe jear. ore, 5; MlUiaers, 2; Optician*, 3; I’botograpbera, Thera are approxlmatelx 5 ontlylng retail bnal- 

I 1 TT n ^ Planoa (and miscellaneous musical Instm- ness sections and sereral smaller nelghborboeg 
_V^l*sale Houses: Oroceriea, —; aleats, —; mcnta), 1: Radio Supplies. 2; Restaorants (In- sections with the usual grocery, meat and small 
rralts, d; Hardware, —; Dry Goods, —; Mis eluding botela), 24; Shoes, 12; Sporting Goods, shops. 

uorth and south between A Street and J Street. 

Congregational, —; Episcopal, 1; Hebrew. —; 
Methodist. 1; PreMtyterisn, 1; Rosnan Catholic, eertised Produots: Passenger automobile agen- 
1; MiscellaneooA 4. elea, 4; commercial auto, agencies, 2; automo- 

Banks- National 2; Bute, —; TtaUl Be- acceaaorie*. 4; automobile tire agencies, 1; 
«,„rc** t-; Barings Bank DepoalU lytUl. '‘o"* ■“'« •‘•nds (Including 
. ■ hotels), 5; confectioners (including hotel 
’ ‘ stands), 4; delicatessen. —; dressmakers, 1; 

Theatres; Legitimate, —; Moring Pictures, 1; druggists, 2; dry goods. 2; department stores, 
Vaoderille. —; Burlesque. —; Miscellaneous 2; electrical supplies, 4; florists, —; fruits, 8; 
(Aodllorinms, etc.), 2; Total number of scats, furniture. 3; furriers. —; garages (public), 6; 

cellaneons Lines. —. 

Humber of Retail Outlets for Hationially Ad- 
8; Stationers, 2; Women’s Apparel, 7. 

ESCONDIDO, CALIF. 
1920 PopnUUon, l.Tf9. 

Trading Area: Extends about 30 miles north 
and south, and 10 mile* east. 

Wholesals Houses; Groceries, 3; Meats, 2; 
Fruits. 2; Hardware, 1; Dry Goods, —; Mis¬ 
cellaneous Lines, —. 

City and Suburban EaOmato, 4.00O-B.000 In Hui^r of BeUU Outtat* for H»tlo»ally Ad- 
u, ^jrtued Products: Passenger automobile agen- 

raue ouinci. j p,ntr*l stage ofilce; commercial auto. 
Matlse •Whites, 95%; Hogroea, —%; Foreign agencies 3; automobile accessories. 10; auto- 

grocers 8- hardware ■ 3- iewelrr 2- meat mar’. Bo™. 6%; Industrial Worker*. 3%: English mobile tire agencies. 25; bakers. 8; cigar store* giocers, o, usruware, O, jewelry, meat mar- _"•_ __,, , . nnelllitlne hntelal. tin- eonfectlonam 

Looatioa: PACiJ'. *•?*'*"•2; merchant Ullors, 1; mtlllne'rs. -; optb 
and Santa Fe, li^^^rtfle. *)*'*®* 1; photographers, 1; pianos (and miscella 

**0*** Transit Stage (Company, b,os1c*1 Instruments), 2; radio sopplIcA 2 
Paclfle Fruit Expre— . -> 

kets, 2; men’s furnishi’ngs. 3; men’s ciothlng! Bonding, nearly all; FamUlea, 400 in town- and stands (including hotels). 80; confectioner* 

f: r^'AVh^t^'T i“k«; Si 
»n.^^^^n7t™^’nt*i.«dl‘„ •‘o™*- 8: electrical s^plles, 4; 

tanrants (Including hotels), 4; shoes, 4; eport- 
Prineipal Industries: Orangea. lemon*, grape •“« Booda. 4; stationers. 1; women’s apparel, 2. 

fruit, cement asasufactnring, flour mills, rail- - 
road shops, gas plants, cement tile, concrete 
pipe, Paclfle Fruit Bxprea*. DINUBA, CALIF. 

Manufaetnring Establishments: I.eadlog Arms, _ , _ _ 
Globe Milling Company, Boutbem California t®*® Pepnlatlen, 2,900. (Present 8,000.) 
Edison Company, Colton Portland Cement Com- (nty and Bnbnrban Estimats, 1,200. 
psny, Starnee Shoe Co. Katlro Whites, 95%; Hsgroos, V4%; Foreign 

Total Tulu* of yearly output of factories osti- Born, 4%%; Indnstiial Workora, 83%; English 
mated at: Yearly payroll amounting to orer Beading, 93%; Families, 1,000. 

High. Night 70: Adrentlst, 30; Number of florleU, 3; fruits, 10; furniture, 10; furrier*. 8; 
I’nplla, 920. garages (public), 25; grocers, 32; hardware, 4; 

Congregational. 1; Episcopal. 1; Hebrew, —; , • .. 
»_.>..<1.1.. . D.,..- r-.tk-oi. li! milliners, 5; opticians, 2; photographers, 0; 

J* *• Boman Catholic, miscellaneous musical instruments), 
t. Misceuaneous, o. supplies. 5: restaursnls (Including bo- 

Banks: National. 8; State, 2; TbUI Re- tela), 80; shoes, 7; sporting goods, 4; atatloa- 
soorees, |3,000,000; Barings Bank DeposlU ’ToUl era, 4; women’s apparel. 7. 

Bpeelal Infermatlen: Colton is called tbe ’’Hub _.***..?yF.*3.*’ 
,lty,” being tbe Junction of three tranacootinen 
al railways and on* electrie lino (with an an- }*.* 
....I ...n.ii Atnnonnnt halne known as 4, Hlscellaneoi,*, 3. 

BckooU; Public Grad*. 3; High, 1; ParocbUl, (Ao«Htorlums. etc.), 1. ToUl number of seat*. 

Christian Science, I; 
1, 1; Roman Cstbolir, 

nual payroll orer $3,000,000), being knosm as 
the “Industrial (Tity’’ of San Bernardino Valley. 

Residential Featnros; Mostly prlrat* resi¬ 
dences. Sereral up-to-date apartment booses 
and flfst class hotels. 

Banka: National, 2; Total Rasonrces, $1,300.- 
000; Savings Banks Deposits Total. $B(>0,000. 

Thoatres: Legitimate, 1; Moring Pictures, 1; 
Vaoderille, 1; Miscellaneous (Andltorionis, etc.), 
2. Total number of seats, 2.(KM). 

Theatres: Legitimate, 1; Moving Pictures, 1; FRESNO, CALIF. 
Vaoderille, —; Burlesque, —; Miscellaneous 

LUdltorlums, etc.), 1. Total number of seats, 1920 Population, 45,088. Present estimato, 
79,000. 

Locstioa; Santa Fe Railroad, Truck and Stage City and Suburban Estimate, -. 
>e* daily to Lo* Angeles, and San Diego. 

Principal Indnstriss: Fruit growing, grain. Bom, 19%: Industrial Workers, —%; English 

Location; Santa Fe Railroad, Tmck and Stage 
line* daily to Los Angeles, and San Diego. 

R.UU fctend. tbe Loeatlon: Sootbern Paciflc-Sentt Fe. Aleo domlMte 
Intenection ® ttreete for about two iioo^iy etaffe eerrlce Id all dlrectiona. » a i» 
Mocks In each direction. 

Wholesale Houses: Groceries, 1; Meats, —: 
Fruits, —: Hardware, —; Dry Goods, —; Ml»- 
eellaneous Lines, —. 

Principal Industrie*; Rablag and preparing nnopiuag o*c«*u: uruno st.uuo s» 
for market, raisins, flga, peaches, apricots, cross streets. 
prunes. Also big lumbering Interests and can- Trading Area: About ten miles, soma eec*' 
ning factories. slonal ones further up to 23 miles. 

Manufacturing EatahUdhmsnts, 3; Leading •Wholesale House*: Groceries, —; Meats, — 
Arms, Sunmahl Raisin Co. and Peach A Fig Fralts, —; 2 Packing Houses and 1 Caiuery 

poultry, dairying, honey and all kinds of farm- Reading, £9%; Families, 11,236—1920 estimate. 

Behoob: Public Grade, 24; High, 1; Junior 
Manufacturing Eatabllahments: None. High, 1; Parochial, 3, Number of l^pUs, 

12,866. 
Residential Featnros: Private homes pro- 
imlaate. Charehes: Baptist. 17; Christian Science, 1; 

. .< Congregational, 4; Episcopal, 3; Hebrew, 1; 
Retail Shopping Section: Grand avenue and Methodist, 8: Pteebyterlan, 7; Roman CatboUc, 

8; Miscellaneous. 37, 

v.mbM- sf Ratall Outlets for HstlonaUv Ad- sssumscisnn* s.aiuDUBiui>anis, o; i-caaing Wholesale House*: Orocenes 
-r. ’ *" Arms. Sunmahl Rabin Co. and Peach A Fig Fralte, —; 2 Packing Houses .ou a ™ 

bg hotels). 17; confectioners (Including hotel SpecUl Informatbn: Diuul>a Is locat. d right g commercial auto, agencies. 8; antMio- . « . o . . 
tUnds), 10; delicatessen. —; dressmakers. 3: In the center of the Alta District, conceded by Ml* acceseorles 9- automobile tire agenclea, 8: Location: Center of California and center of 
druggists, 8; dry goods, 4; department stores, all to be the richest part of the San Jouquio kak.ra 2- clear ’stores and stands lincindtne 8an Joaquin Valley. Southern Paclfle and 
2; electrical aupplles, 2; florisU, 1; frulu, *»; Valley. hotels)', ’l7; confectioners (lacludiU hotel Sant* Fe—2 trucking service to all sUte polnb. 
furniture, 5; furriers, —; garage* (public), 10; RcsidontUl Featnroi: A dty of medium otando), 10; delicatnaen, —; dressmakers, 10; Principal Indnatrlss: Raisin and fruit pach- 

^ M Banka: National. 1; State, 3; Total Ro- >nal ones further up to 28 miles. ^ 

•Wholssal* Hons**: Groceries, —; Meats, —; $17,634,on. 

bg hotel*), 17; confectioners (Inclodlng hotel SpecUl Informatbn: Dbul>a b locati d right g. commercial auto, ageucie*. 8; antomo- 

tical Instruments), 1; radio supplies, 4; res- _ ,, , a <, a,_. 
burants (Including hotel*). 6; shoe*. B; oport 
bg goods, 1; stationers, 2; women’s apparel. 4. ^'biocka! **”’** *'*”* block* solid, K 

y-ty-vnuflU/’v /'AT 117 Tradiag Area: Extends west 9 miles, east 9 
^vFIxIvIIVVAj \aJ\lasr« mllcs, north 6 miles, south back Into 

< <,a. .. mountalus. On special sales days merchants 
1920 Popnlaticn: 1920 censnA bare brongbt bnatness In front from a radius of 

(7iambcr of Commerce, based on bousing, 2,400. jg miles In each direction; line bus service and 

tents and awnings, foundries. 

bi*l[^Li?*“LJ^s5t:V“tbree™*oJL*^^^^ ’’K’’ -VA;b«t”uilor^™“«nibe Manufacturing Establl 
qt^? ^ hl^ickr ■ photographer*. 1; pianos (and mUcellaacoas mu- Arms. Sun Maid Raisii 

_ ’ . . slcal instruments). 1; radio snppllos, 2; restau- Peach A Fig Ais'n, Sn 
Tradiag Area: Extends west 9 miles, east 9 rants (Inclnding hotels), fl; aboca. 2; sporting Benhnn’o Ice Cream Co, 

miles, north 6 miles, south back Into goods, 2; atattoners, I; women’s apparel, 2. >p » i i e i 

Manufacturing EstablUhmenb; 153. Leading 
Brms, Sun Maid Raisins, Growers; Callfomb 
Peach A Fig Ass'n, Sugar Pine Lumber Mill, 

EUREKA, CALIF. city and Subarban Eatlmat*. 6,000. “<’■'*7 everyone own* bb own car. EUREKA, CALIF 
w on-, w _I_ w._ >,e . T_ Wholoaal* Houses: Groceries, 1; Meab, 1: 
Native Whit**, 09%; Fo^p Bora, 1%: Ip- rrulto. 1. 1®*0 Popnlation, 12,923. 

duitriAl WorkDTt. 2%: CnK^lth R64dis(, ^ 
Famili**, nearly 2,000. Humber of Retail Outlet* far Hatienally Ad- City and Subarban Estimats, 50,000. 

vertbed Prodneta: Passenger antomoblle agen- _ 
BobeoU: Public Grade, 1; High, 1; Junior clea, 8; coimnercbl auto, agencies, 3; antomo- Hatlv# Whites, 90-05%; H^tom, 

1920 Popnlation, 12,923. 

Hatlv* Whites, 90-05%; Hogroea, %%; For 

Total value of yearly output of factories eoti- 
matod at $87,460,060. 

Residential Features: Largely one-family bun¬ 
galow*, small apartments and flat*. Total num¬ 
ber of homes, 11,234. 

Retail Shoppbg Section: Van Ness avenua, 
Fulton. Broadway, Fresno, Mariposa, Tulare, 
Tuolumne, Merced, 5 blocks on Mariposa—2 

Inside city. 

Churehaa: Baptbt, 1; Cbrbtlan Science, 1; tels), 10; coDfectloner* (inclnding hotel atanda), 
3; dellcateesen, 1; dressmakers, 4; drngglsts, 4; Congregational. —; Eplacopal, 1; Hebrew. -; “• ’ Bohooli: Public Grade. 8; High, 1; Junior 

Methodist. 1; Presbyterian, I; Roman Catholic, .T*®”?’ ?• High. 1; Parochial. 1; Number of Pupils, 3,184 
1, uiZ^ii.n^na a tupplies, 2; florists, 1; fruits, 8; furniture, 2; 
1. BiisceiianeauB. s. furriers, 1; garages (public), 10; grocers, 18; Church**: CaptUt, 1; Chrbtian Science, 1; 

Banka: Nattonal, —; State. 2; Total Re- hardware, 8; Jewelry, 3; meat markeb, 3; men’s O>iigregatlofial, 1; Bpiocopal, 1; Hebrew. 1; 
sourees, $1,139,157.48; Saving* Bank Pcposlts furnishing, 3; men’s clothing, 5; merchant tal- Hetbodlst, 1; Presbyterbn, 1; Bomaa Catholic, 
Total, $431,830.83. lora, 2; milliners, 3; opticians, 1; photographers, 1; MlscelUneouA 8. 1^.™.... 1,'r.'S....... t. «. 

>“’ H'seeUaneou* hotels), 3; shoes, 8; sporting goods, 3; 
(AudltorimnA etc.), 1. ’Total number of seal*. 5. ;,on;en’a apparel, 5. 

(Above percentages estimated.) Merced and Fresno, 9 blocks on Tulare. 

Sohooli: Public Grade. 8; High, 1; Junior Trading Area: 100 miles north and south, 30 
High, 1; Parochial. 1; Number of Pupils, 3,184 '•■I •“d »’•»*• 

Ohurolies: CaptUt, 1; Christian Science, 1; Oro«e^. 7; Went*. 8; 
O>iigrefatlofial, 1; Episcopal, 1; Hebrew, 1; Fruit*. 7; Hardware, —; Dry Goods, 2; Mlo- 
Hetbodlst, 1; Presbyterbn. 1; Bomaa Catholic, rall«neou* Unea, 07. 

Looatlon: Five miles west of Sacramento 
River, on Southern Paclfle B, R., 120 mite* 
north of Sacramento; on Paclfle Highway from 
Canada to Mexico; but service b all direction!. 

Priadpal Industries: Fruits, nntA grain, wool, 
olive*. Fruit packing, olive proceoalng and oil 
makbg. 

1; Miscellaneous, 8. Humber of Retail Outleb for Nationally Ad- 
Banka: National. 1; State, 2; 'Total Re vertiaod Produots: PaHseuger automobile agen- 

Bources, $3,977,438.13; Saringa Bank Deposits *3; commercial auto, agenclea, 8; sutomo- 
Total $3.2M 781.30. accessories, 10; automobile tire agencies, 

32; bakers, 27; cigar stores and stands (includ- 
Theatras: Legitimate, 1; hfovbg Pictures, S; ing botela), 16; confectioners (including hstel 

Vandevllls, —; Burlesque, —; Mlscellaoeoiis stands), 14; delicatessen, 7; dressmakers, —; 
druggists, 41; dry goods, 7; department stores, 
8; electrical supplier 35; florists, 6; fruits, 8; 

Hsaafsoturing Establiihmonb: 6. Leading 3,000. 

|7| F'AI ip (AndltoriniBt, etc.), 1, Total number of teats, druggists, 41; dry goods, 7; department stores, 
11\A/| Ve/kkeir. - —. 8; electrical supplier 35; florists, 6; fruits, 8; 

<, furniture, 33; furriers, 3; garages (public). 63: 
19t0 Population, 5,790. ^cation: East slde^ Humboldt By. oa b* gr„cer*. 92; hardware, 13* Jewelry. 20; meat 
Cltr and Suburban Eatlmat*. 14.000. Redwood Highway. M mtln north of ^a „,rkets. 48; men's furnishings. 22; ' men's 
VatiTD WhltsD 85*' VsDToss WKt- Forsirn a5*7^*? oT Northwestern clothing. 22; merchant tailors. 19; milliners. 10; 

Ibra, 5%T^uS’^^iuIK 95^’fS'S JraSn .pticlans. 4; photographers. 11;’ pl.no. ’(and 
07». ususn M«uas, voT*. ssuuuos Steamship Lb*. Bayslde ^ Steamship Line, mi.-.ii,neoiia musical instriimentsl 12-. vsdla 

, < TT >. .-< n furniture, 33; furriers, 3; garages (public). 65; 
^catira: Eut aide^ Humboldt ®y, J® grocers, 92; hardware, 13; Jewelry, 20; meat 

Redwood Highway. mlira north of ^a „,rkets. 48; men’s furnishings. 22; men’s 
Francisco. Served by Northwestern PaclSc -- • 

Arms, Haywood Packing Co.; Hein* Co.; Bohoob: Public Grade, 5; High, 2; Jnnbr Col 
n’llliaaM Olive OH Co.; Corning Bog Factory; Knmber of Pupils, IJ 

bg\?ri'.'‘ Church..: BaptUt, 2; Ch. Churches: Baptbt, 2; Christian Science, 1: 

yeam.uip n.ys.ue ojenmsnM, musical in.trumenb), 12; radb 
R restaurant. (Including hotel.), 80; 

Co., S. 8. McCormark Steamship ‘Arragb .^oe*. 15; sporting goods. 5; stationers, 10; 
bns service each day sooth to San Francisco 
and all wa.v stotiona and north to Crescent City 

women’s apparel, 10. 

Special Information: Location of this Presbyterian, I; Roman Chtbolle, 1; Mb 
dty makes It tbe logical outlet for 36,000 cellaneons, 1. 

Congregstlinl, 1; Episcopal. 1; Methodist’, ll 
tri-weekly to Redding. 

Principal Indnstrles: Redwood, pin* and 
spruce lumber, woolen goods, printing, book- 

FULLERTON, CALIF. 
acres of piae and flr timber 80 miles west; and Banks: National, I; State 2. aprnce lumber, woolen goods, printing, book- 
distributing point for about 100,000 b.p. elec- *. o- binding, and piibllshlug, foundry products, 
triclty to be generated there In the timber *. bnrhl products, dairy producb, wholesale paper 
toms day by water power. In the beart of tbe Mlsrallanrans (Auditorinms, etc.). 3. Total . c e , >- 
only oection growing the Maywood Mammoth number of aeats, 2,800. 
olives, which is now imposslbl* to supply the Location: Sonthern PaclOc and Arixona and San Manufacturing EstabUshmonte: 16. Tyding 
Biarket demands. Diego R. B. Stage service to and from Lo» Brms. Woolen Lfllls, Acme Foundry, Cottrell 

Total rain, of yearly output of f.ctorlo. ostl- 

Location: Soath^rn Poclflc and Arliona and San mannrtctunnf attaDllinineatt! lo. J^dlny 
Diego R. B. Stage service to and from Lox Hrw. Woolen Mills, Acme Foundry, Cottrell 

tnce lumber, woolen goods, printing, book- 7920 Popubtion, e.OOO. 
nding, and publishing, foundry products. City and Suburban Estimate, 25,000. 
irhl prodneta, dairy producb, wholesale paper White., 87%; Mezioan, 13%; Indns- 

trial Workers, 90%; Englbh Beading, 91% l 
Msnnfactttring EstabUshmsnts: 16. leading FamiUsi, 5,800. 

Principal Indnstriss: Dairying. 

Manufacturing EatabUshmenb: 4. 

arms. Woolen Mills, Acme Foundry, Cottrell Sohoola: Public Grade, 9; High, 1; Junior 
Moulding Min, Bum* Bnrhl Mfg. Co.. Bnreka High, 1; Parochial, 1; Number of Pupils, 2,564; 
Mfg. Co., Bnreka Fluff Rug Co., Eureka Boiler Teachers, 131; Junior College, 1. 
Works, Western States Gas A Eleetrte Co.. 

Rasidential Feature.: Practically all one- 
fkmlly houses, with a few scattered Bata. No Realdentlal Features: Mostly 4 to 8 
bnements. Fine residential aectlon Just start- honaea, private borne* predominate. 
Ing with several borne* over the $10,000 class. Trading Area: 10 mile* 

Whidesalo House.: Groceries 2; Meal 
jplendld city water (from wellt) for domestic nrrGot^ds, 1; 

cellaneous Une*. 3 Oeamery prodneta. 
Retail Shopping Section: Extends from the Humber of Retail Ontlats for HatioBall 

- Total value of yearly output of faetorloa osti- 
Reaidential Features: Mostly 4 to 6 room mated at f 

Special Information: l.oeated on only large 
harl>or between Portland and San Franelseo. 
Central stage center between these two points 
Biggest redwood lumber center In the world. 

Ohnrchet: Baptbt, 1; Christian Science, 1; 
Congregational, 1; Eplacopal, 1; Methodbt, 1; 
Presbyterian, 1: Roman Cathollo, 1; Ulocellane- 
oua. 3; Christian, 1. 

Banka: National, 2; State, 2; Bank Deposits 
Total. $l,7BO.0(Xl. 

Thaatres: I.egltlmate, 1; Moving Picture*, 2; 
Most eqiiltahle climate In the world. Dlatrib- Total number of seats, 1,000. 

Retail Shopping Section: Extends from the Humber of Retail Ontlats for HatioBally Ad- utlng center for campers’ paradise, Babing. Location: Santa Fe, Sonthern Paclfle, Tnlon 
Mtbera ParlBc line west for four blocks on Tortiaed ProdacU: Passenger Automobile Agen- hunting and acenery, on the Redwood Highway, p.ciflc, Paclfle Electric, 20 miles from Hartwr, 
Bolano street and north one block to Tolo street ele*. 9; CommercUl Auto Agencies, 4; Auto- Largest redwood lumber mill on the Pncifle crown bo*, motor transit stage. Pickwick stages, 
on 4th and 5th and 6th street*. There are two mobUe Accessories. 4; Automobile Tire Agencies. Coast, located near Eureka, the largest dty p,clflc fruit express. 
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north for fourteen miles. Belag on th* Padflr Furniture. 4: Garages (publie), 10; Men's Fur- front east 7 blocks to Seventh Street. 10 block* Conttnmea on pace 12 
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oth for ten miles, east for eight miles and 4; Electrical SnppUes, 5; Florbta 1; FrnHs, 13; Retail Bhopplag Saction; Extends from wstar sooth for ten miles, east for eight miles and 4; Electrical SnppUes, 5; Florbta 1; FrnHs, 13; 

north for fourteen miles. Belag on th* Padflr Furniture, 4; Garages (publie), 10; Men's Fur front east 7 blocks to Seventh Street, 10 block* 
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FuUerton (can’t) 

lemona, walnuts, aTocsdos, grapes. Oil Helds 
tbst have bean pradncing witbont let-np for 
more than 20 rears, Cnlon OU, Standard Oil, 
Shell on. West Coast Leases, General Petrnlenm 
leases and dosens of Indlrldnal concerns. 

Kannfactnrlng EstabUsluBeatS! Glass making, 
one plant emplorlng 175 men, parroll $25,000; 
paring plant, macblnerj equipment plants, nn- 
merons oil refineries; Sontbem Chanties Gas 
Oo., Southern California Edison Oo.; Balboa Ko¬ 
tor Co., manafacturlng eight erllnder motor cara 
for hi^ class trade, emplorlng sareral bnodred 
men and women. (Factory in process of con- 
strnction). 

Special Information: Fnllerton has been se¬ 
lected by many leading mannfactnrers as the 
borne for their western plants. It enjoys a rate 
differential that enhances the ralae of raanofac- 
tnring locations. 

Residential Features: Some of the finest homes 
of the southland are located In and aronnd 
Fullerton. Up-to-date apartment houses and 
two splendid hotels. 

RetaU Shopping Sectioa: 105 stores coreiing 
more than six blocks on each side of the street. 
Buildings under construction September 15, 1924: 
28 prirate homes, 8 apartment houses, 2 business 
blocks, new theatre costing $325,(KW. 

Trading Area: Eight nalles each direction 
from the city. 

Exports U8$. $11,000,000. 

Wholesale Houses: Groceries, 1; Paper House, 

Humbor of Retail Outlets for Hatisnally Ad- 
rertisod Products: Passenger autnnaoWle agen- 
cles, 12; automobile accessories, 15; cigar stores 
and stands (Including hotels), 17; confectioners 
(Inclndlng hotel stands). 6; dresomakers, 4; ho¬ 
tels, 5; druggists, 5; dry goods. 4; department 
stores, 6; electrical supplies, 2; fiorists, 2; ftw- 
nltnre, 6; grocers. 13; hardware, 3; Jewelry, S; 
meat markets. 7; men’s furnishing, 5; merchant 
taUors, 3; milliners, 5; real eatate. ll; pluirtlng. 
B- radio supplies. 3: restaurants (Including 
hotels), 12: sl«>es, 11; stationers, 2; banks, 4; 
doctors, 1(1: music stores, 3; bakers, 8; wo¬ 
men's apparel, 3. 

GRASS VALLEY, CALIF. 
1920 Population, i.OOC. 

City and Suburban Estimate, 5,500. 

Hativo Whites, 80%; Negroes, none; Foreign 
Bom, 20%; Industrial Workers, 20%; EngU.:h 
Beading, 90%; Families, 1,200. 

Schools: Public Grade, 5; High. 1; Junior 
High, —; l'ar<s;lilal, 1; Number of Pupils, 
1.200, 

Churches; Baptist, —; Clirlstian Science, 1: 
Congregational. 1; Episcopal, 1; Hebrew, ; 
Methodist, 1; Presbyterian, —; Homan Catholic. 
1; illscellaneous, —. 

Banks: National. 1; State, 1; Total Itc 
sources, $.5,000,000; Savings Bank Deposits 
Total, $3,000,000 

Theatres; Legitimate, 1; Moving Pictures, 1; 
Vaudeville, —; Durlesqne, —; .Miscellaneous 
(Auditoriums, etc.), —. Total number of seats, 
800. 

Location: In Nevada county. 15 miles from 
Colfax, which is on line of Southern Pacific 
Ballroad. Served from Colfax by Nevada 
County Narrow Gauge Railroad. Four round 
trips daily made by auto stage from Sacra¬ 
mento, 

Principal Industries; Mining and farming. 
Principal and deepest gold mines in America. 
Employs 1,000 miners. Nevada county holds 
World's Pair first prise for Bartlett Pears. 

Kanufaeturing Establishments; Foundries. 
Leading firms, Taylor's Foundry and Blnglneer- 
Ing Company, and (Jeorge Brothers Foundry, 
sianufacturing mining machinery. 

Special Information: Seventy-five per cent of 
the homes are owned by the miners employed 
In the mines. Elevation of 2,500 feet makes 
city noted for tourist resort. 

Residential Features: Mostly one and two- 
story homes with well kept lawns, and nearly 
every home In the city has fmlt trees. Resi¬ 
dence, streets are paved In cement. Mostly all 
owned by miners employed in mines. Gentle 
slope In all sections of city leading to creek 
passing through heart of town, giving ideal 
dralrage and sanitary features. 

Retail Shopping Seotlen; Principslly on Main 
and Mill streets, running perpendicniar to each 
other. Three blocks on business buildings on 
each street. State highway from Sacramento 
leada to heart of business district. 

Trading Area: Trading area extends fifteen 
miles on east, west and south sides of the city, 
end thirty miles on north side. Including about 
twenty small mountain towns, whose supplies 
all pass through Grass Valley. 

Number ef Retail Ontlata for NatioaaUy Ad- 
Tortised P^ncts: Passenger automobile agen¬ 
cies. 8; commercial anto. agencies, 4; anto- 
moblle nccessoiiet, 13; automobile tire agenclea, 
13; bakers, 2; cigar storea and stands (Inclnd¬ 
lng hotels), 16; confectioners (Inclndlng hotel 
stands), 7; delicateasen, 4; dretsmakers, 7; 
drogglsta, S; dry goods, 3; department stores, 
2; electrical supplies, 4; fiorists, 1; fruits, 9; 
furniture, 4; fuiileis, —; garages (public). 8; 
grocers, 12; hardware, 2; Jewelry, 2; Heat 
marfceta, S; men's fomlshlngs, B; mea'a cloth¬ 
ing, B; merchant tailors, 2; asilliners, 2; op¬ 
ticians, 1; photographers, 1; pianos (aad mis- 
cellaneons mnslcal instmmenta), 2; radio onp- 
plloa, 4; restanranto (Ineladlag hotels), 8; 
shoeo, 5; aporUag goods, 3; stationers, 3; 
women's apparel, 4. 

GRIDLEY, CALIF. 
1920 Popnlation, 1,636. 

City and tabarhan Eatimato, 5,000. 

Whites, 100%. 

Schools: Public Grade, 2; High, 1. 

Churches: Christian Science, 1; PrCHbytcrisii, 
1: Roman Catholic, 1; Miscellaneous, 4. 

Banks; State. 1: a Branch Bank, Savings 
Bank Deposits Total, $830,000; Commercial De¬ 
posits, $700,726. 

Theatras: Moving Pictures, 1; Total number 
of seats, 500. 

LeoatioB: Southern Paci6c and Sacramento 
Northern Electric. 

Principal Industries; I.ibby, McNeill A Libby 
Fruit Ca oners. 

Residential Features; Mostly one family 
houses. 

Trading Area: Seven miles. 

Nnraher of Retail Outlets for Nationally Ad- 
Tsrtlted Products: Passenger antomoblle agen¬ 
cies, 4; automobile accessorlee, 1; automobile 
tire agencies, 1; bakers, 1; cigar atores and 
stands (Including hotels), 4; coafectienera (in¬ 
cluding hotel stands), 2; dressmakers, 1; drug¬ 
gists, 2; dry goods, 2; electrical aapplies, 2; 
furniture, 1; garages (public), 4; grecers, 6; 
hardware, 2; Jewelry, 2; meat markets, 2; men's 
furnishings, 4; men's clothing, 2; UMrebant 
tailors, 1; milliners, 1; opticians, 1; pboto- 
grapbera, 1; radio supplies, 1; restaurants (In- 
eluding hotels), 4; shoes, 4; sporting goods, 1; 
women’s apparel, 1. The General Merchandise 
stores carry aboes, bats, clothing, etc. 

HANFORD, CALIF. 
1990 Popnlation, 5,888. 
City aad Sahurban Esttmats, 15,000. 

NatiTs Whites, 65%; Negroes, 2%; Pereign 
Bom, 38%; Indnstrial Werhen, 25%; English 
Beading, 80%; Families, 2,066. 

Bdiools: Public Grade, 4; High, 1; Parochial. 
1; Number of Pupils, 2,000. 

Churohes: Baptist, 2; Christlau Science, 1; 
Episcopal. 1; Methodist, 2; Presbyterian, 1; 
Roman Catholic, 1; Mlscellaneona, 6. 

Barks: National. 2; State. 2; Total Resources, 
$5,877,642.80; Savings Banks Deposits ToUI, 
$2,718,969.50. 

Thsatres. Goiubination, 1: Moving pictures, 
2; Miscellaneous (.Vuditoriums, etc.), 2: Total 
number of seats, 5,647. 

Location; In the center of .San Jouquin Val¬ 
ley; exactly equidistant between San Krancisi-n 
and Los Angeles. Gn main line of Santa Fe 
and branch line of Southern Pacific By a. Also 
on Slerra-to-thc-Sea State Highway, connecting 
valley and coast trank lines, and county has 
complete paved highway system. Truck and 
passenger auto stages to all points over Sfstc 
and county paved highways. 

Principal Indnstrlet; Raisins, fruits, hay, 
grain, livestock and dairying and cotton. 

Manufacturing Establiahments: I.eading firms. 
Kings County Packing Co.; canners; California 
Packing Oorp., canners; Associated Raisin Co., 
raisin packers; California Peach Growers, dried 
peach packers; California Prune A Apricot 
.Vssn., packers; Star Piston Ring Co., Lucerne 
Cream A Butter Co.. Swift A Co., creamery; 
Loi Angeles Cream A Butter Co.. Uauford Foun¬ 
dry Co., Parker's Bug Factory. 

Residential Featnres; Mostly one family 
houses. Private homes predominate, and are 
mostly owned by occupants. Homes average In 
value $3,000. 

Retail Shopping Section: Business section 
rnns 3 blocks east and west and 2 blocks north 
and south. There are three outlying retail sec¬ 
tions and several neighborhood stores. 

Trading Area: Extends abont 25 miles west 
and south sod ten miles north and east. Inter¬ 
mittent business la seenred from people living 
at a greater distanee becanse of the splendid 
county snd state paved highway system. 

Wholesale Hanses: Meats. 2. 
Nnraber of Retail Oatlets for Nationally Ad¬ 

vertised Prodnets: Paaoenger automobile agen¬ 
cies, 12; commercial auto, agencies, 2; automo¬ 
bile accessories, 3; antomoblle tire agencies. 16; 
bakers, 5; cigar stores and stands (Inclndlng 
hotels), 42; confectioners (Including hotel 
stands), 25; delicatessen, 2; dressmakers, 6; 
druggists, 4; dry goods, 6; department atores, 
4; electrical supplies, 2; Rarists, 1; fruits, 8; 
fmitnre, 5; garages (public), 10; grocers, 21; 
hardware, 4; Jewelry, 3; meat markets, 11; 
men’s clothing, 4; merchant tailors, 2; mllltnera. 
5; opticians, 2; photographers, 3. pianos (and 
roiscellaneons musical instruments), 2; radio 
supplies, 4; restaurants (inclndlng hotels), 9; 
shoes, 2; stationers, 2; women's apparel, 2. 

HEALDSBURG, CALIF. 
1920 Populatlsn, 2,500. 
City aad 8nb«rban Estimate, S.-IOO. 
Native Whites, 75%; Foreign Bora, 25%; Eng- 

UA Reading, 95%; Families, 750. 
Soheela: Public (jrade, 1; Higb, 1; Number of 

Pupils, 800. 
ChnrAes: Baptist, 1; Clutstlan Science, 1; 

Episcopal, 1; Methodist, 2; Presbyterian, 1; 
Roman Catholic, 1; Miscellaneous, 2. 

Banks: Natlsaal, 2; Total Besonrees, $4,750,- 
000; Savings Bank Deposits Total, $1,750,000. 

Theatres: Legitimate, 1 combination, hllscel- 
laneous (Andltorinms, etc.), 2. Total number 
of Beats, 2,500. 

Loeatiaa: On main line of Northwesten Pacific 
By., 09 arilea north of San Francisco, on Rnssian 
Elver onA famous Redwood Highway. Bos lines 
from Eureka te San Francisco pass through; and 
line (tom Healdaburg to Sonta Rosa (16 mlleel; 
also one from Healdaburg to The Geysers (16 
mileo). Paved highways radiate. 

Priaoipal Indastrios: Agricnltnre, canneries, 
fruit pocking. No purely factory Indnstrlet In 
HeaUWburg. 

Manufacturing Eatx'ulisbments: 8 iisckiaj 
lioiiscs and canneries. California Packing Corp., 
Calif. Prune A Apricot (irowers Assn., J. F. 
Miller A Sons, Sebastopol Apple Growers Union, 
Diana Packing Co., Enterprise Canning Co., 
Sberriffs Brothers. 

Special Information: Healdaburg is In the very 
heart of one of the richest agricoltnral sections 
of Calif., noted for the largest and best prunes. 
The hops raised In this locality get higbeat 
market price, and grape Jnlces Aipped in cold 
storage til over the country bring in high prices. 
Orchard land held from $1500 to $2500 per acre. 
Sonoma Cbnnty, of which Healdaburg Is ricbest 
section, baa b^n declared the 8tb county In 
value of agricultural products by the U. 3. 
Census Bureau in the entire United States. 

Rasidaatial Featnres: Almost exclusive resi¬ 
dential section of single homes; two or three 
snull apartment boosea, a couple of rooming 
honaea and twa botela. Honses average $4,500. 

Retail Shopping Seetien: West St. 5 blocks; 
Center St. 3 blocks; Matheson St. 3 Mocks; 
Powell St. 2 blocks; North St. 2 blocks. In the 
center Is a block of park. Several neighborhood 
■tores. 

Trading Area: 20 miles north, 15 miles east 
and west: 10 miles south. Special sales draw 
as far north as 75 miles, 

Vnmber of Retail Ontlats for Nationally Ad¬ 
vertised Prodneta: Passenger Automobile Agen¬ 
clea, 6; Commercial Anto. Agenclea, 3; Anto- 
mobile Accessories, 5; Antomoblle Tire Agencies, 
8; Bakers, 2; Cigar Stores and Stands (inclndlng 
Hotels), 8; Confectioners (inelndl^ hotel 
Stands), 4; Dressmakers, 2; Druggists, 3; Dry 
Goods, 2; Department Storea, 1; Electrical Sup- 
lies, 4; Furniture, 2; Garages (poHIc), 11; 
Grocert, S; Hardware, 4; Jewelry, 2; Meat 
Markets, 4; Men’s Famisblngs. 1; Men’s Cloth¬ 
ing, 1; Merchant Tailors, 2; MUUaers, 8; 
Opticians, 1; Photographers, 1; Pianos (and mto- 
cellaneoni musical Inatrumenta), 2; Radio Sop- 
piles. 4; Restaurants (ineinding hotels), 7; 
Shoes, 3: Sporting Goods, 5; StattOBera, 2; 
Women's Apparel, 2. 

HOLLYWOOD, CAUF. 

Trading Area: This shopping section has as 
its trading area the territory within and im¬ 
mediately adjacent to the boundaries of Holly¬ 
wood. which Include a population of HO.iyiO. 
This trading area alio includes the San Fer¬ 
nando Valley, an area of 247 square miles. 

Wholesale Houses: Building Materials, 3; 
Film Accessories. 4. 

Number of Retail Outlets for NatlonaUy Ad¬ 
vertised Prodnets; Passenger automobile agen¬ 
cies, 30; commercial automobile agencies, s- 
Automobile accessories, 17; automobile tire 
agencies, 21; bakers, ‘J9; cigar stores sad 
stands (Including hotels), 24; confectioners (in¬ 
cluding hotel sUnds), 41; delicatessen. 14- 
dressmakers, 8; druggists, 74; dry goods, 
department atom, 1; electrical supplies, 21- 
fiorists, 15; fmits, 19; furniture, 28; furriers' 
6; garages (public), 28; grocers, 188; hard¬ 
ware, 23; Jewelry, 19; meat markets, 157; 
men's furnishings, 12; men's clothing, 10; mer¬ 
chant tailors, 7; milliners, 9; opticians, 13- 
photogrspbera, 25; pianos (and mlacellsneooii 
musical Inatmmenta), 15; radio aapplies 9- 
restnuranta (Including hotels), 84; aboes. 15- 
sporting foods, 5; stationers, 5; women's sn- 
parel, 88. 

INGLEWOOD, CALIF. 
1920 Popnlation, 8.286. 

City and Suborban Zstimato, 20,000. 

dnstrlal Workan, 20%; EngUA RoaAiw, ioo%' 
FamiUoa, 5.500. 

SehoeU; Pabllc Grade, 3; High, 1; Nnmber 
of Pupils, 4,000. 

Chnrehsa: Baptiot. 2; OhrMttan Srfaon i- 
Bpiacopal. 1; Metbodlat, 1; PmnbySSJI?: i\ 
Roman Oathnlic, 1; MIsmIlanaana. S. 

Banka: NatiMal, 1; State. 2; ToUl He- 
sonreea. $4,079,000; Savings Banks Deposits 
Total, $3,745,500. 

Thoatros; Moving Pictures, 3; ToUl number 
of seats, 2,000. 

1020 Popnlation, 60,000. 

City and Sahurban Estimate (1924), 110,500. 

Native Whites, 90%; Negroes, none; Foreign 
Bom, 10%; Indnstrial Workers, 5%; English 
Reading, 99%; Families, 20,000. 

Schools: Public Grade, 13; High, 2; Junior 
High, 1; Parochial, 3; Number of PiiplU, 
11,868. 

Churohes; Baptist, 2; Christian Science, 3; 
Congregational, 3; Episcopal. 3; Hebrew. 1: 
Methodist, 6; Presbyterian, 3; Roman Catholic. 
1; Miscellaneous: Christian, 1: Lutheran, 1; 
I’ro-Cathollc, 1; Unitarian, 1. 

Banks: National, 3; State, 18; Total Re- 
'^oiirces. Savings Bank Deposits Total, $35.- 
000,o(X). 

Theatres; t.egitimate,.none; Moving rictiires, 
8; Vaudeville, none; Burlesque, none; Mlsce]. 
laneons (.tiidltorlums, etc.), 3. all private— 
legion, H. S.. and IJbrary. Total number of 
seats. In theatres, 8,000; in private auditoriums, 
7,.500. 

Location: Six miles from the Inislness center 
of liOS Angeles; 32 miles from I»s Angeles 
harbor, lloll.vwood is served by the same rail¬ 
roads and steamship lines that aerve Los An¬ 
geles, using the I.,. A. stations and terminals. 
Hollvwood Is connected to L. A. by five street 
car lines, operated hy two companies, and by 
three motor bus lines operated Jointly by the 
street car eompanlcs. 

Principal Industries: Moving pictures and nu¬ 
merous allied industries. 

Manufacturing Establishments; Tliere are .53 
moving pictures Companies operating in Holly¬ 
wood. I..fBding firms Include Buster Keaton 
Comedies, Century Film Corporation, Christie 
Comedy Company, Famous Players-T asky. Fox, 
Hollywood Studios, Sol lesser Prodnetlons, 
IMnelpal Pictures (Corporation, Schenok Produe- 
ttons. United Studios, Vltagraph, and I.ois 
Weber. 

Total value of yearly output of moving pic¬ 
ture studios is estimated in excess of 
$75.0CO,000. 

Special Information: There are 10,000 people 
employed In the various branches of the moving 
picture indnatry, which has a yearly payroll 
estimated at $40,000,000, and which spends for 
materials $20,000,000 annually. The University 
of California. Loo Angeles branch. Is In Holly¬ 
wood, so la the California Christian College 
There are numerous private schools of stenog¬ 
raphy, dincing. music, scnlptorRig, English, 
scenario writing, and military seademles. 
Hollywood has Its natural amphitheatre. The 
Hollywood Bowl, with summer aymphony con- 
rerta and operas; an annual season of produc¬ 
tion of tbe Pilgrimage Play, America's Ober- 
ammergan. There are 43 civic, commercial and 
social clubs In Hollywood. The Hollywood 
Chamber o( Commerce has a membership of 
2.000. 

Location; On SonU Fe Ballroad between 
Loo Angeles and the Barber. Paclflc Electric 
line between Inglewood and the beaches. law 
Angeles street railway between Inglewood and 
loo Angeles. Excellent bus service In every 
direction. 19 miles from Los Angeles linfor 
b^ well paved trucking highways. 

Prinoipal Industries; Light Industry. Furni¬ 
ture manufacturing, metal enameling, fruit 
packing, printing, textile manufacturing, wood 
working. 

Manufacturing Establishments: 18. Leading 
firms, Inglewood Mfg. Co., Smoot-Holman Co 
Dovetail Lath Co.. Southland Fruit Products Co 

Value annual output; $:).000,000. 

Special Information; Inglewood offers idval 
labor, housing, climatic and shipping conditions 
for manufacturers, and an exceptionally attrac¬ 
tive residence city. 

Residential Features; No tenements. Prac¬ 
tically all single family residences. City Is 
soned for residence, business and Industrial pur¬ 
poses. Half nn hour ride from down-town Is>s 
Angeles, half an hour ride to the Harbor, and 
half an hour to Hollywood and the beaches 
make Inglewood a most convenient location for 
residential puritoses. 

Betail Shopping Section: Extends from Ro- 
dendo Boulevard to Arixtr Vitas street on 
Market and Commercial etreeta, 24 blocks in til. 
There are two outlying business districts and 
several smaller neighborhood sections. 

Trading Area: Extends about 5 miles north 
and east, and 10 miles west and south, with 
excellent transportation facilities in every di¬ 
rection. 

Nnmber of Retail Outlets for Nationally Ad¬ 
vertised Products; Passenger automobile agen¬ 
cies, 8; commercial auto, agencies, 6; automo¬ 
bile accessories. 4: automobile tire agencies, 9: 
bakers, 3; cigar stores and stands (lacludtng 
hotels), 15: confectioners (Inclndlng hotel 
stands), 8: dressmakers, 6; dmggista, 6: dry 
goods, 5; department stores, 3: electrical sup¬ 
plies, 8; fiorists. 1; frnlts, 6; fnmttnre, 4; 
garages (public), 4; grocers, 8; hardware, 5; 
Jewelry, 8; meat markets. 6; men's furnishings. 
3; men’s clothing, 1; mllllnera, 3; eptlelane. 2: 
photographers, 2; pianos (and mlsoellaneoui 
mnslcal Instruments), 3; radio aapplies, 4; 
restaurants (Inclndlng hotels), 6: shoes 2: 
stationers, 1; women's apparel, 3. 

LONG BEACH, CALIF. 
1920 Population, 55,593. (1924, estimated. 

140,000.) 

City and Bnburban Estimate, 75,000. (i»'-’4. 
estimated, 200,000.) 

Residential Features; Hollywood it generally 
considered the best residential section in Los 
Angeles. It is a eommnnity of homes, private 
single dwellings predominating. There are a 
large number of bungalow coarts, high class 
apartments and two-family dwellings. No ten¬ 
ement district. Value of homes varies from 
5.000 to $200,000. 

Betail Shopping Soctlon: Hollywood, Sunset 
and Santa Monica Boulevards are best east and 
west business thoronghfares in that order. 
Hollywood and Santa Monica Ronlevarda have 
street car lines; Snnset has a bns line. Ver¬ 
mont and Western avennea are best north and 
sonth boslness streeta, each has a bni line; 
Western has a street car line in addition. 
Highest clast shops and llmit-hetght Iralldingt 
(12 stories) are on Hollywood Bonievard. None 
of tliese etreeta are hnilt eolidly with bnslness. 
They are from four to six milee long. 

Nativa Whitea. 97%; Names, about 300: 
Foreign Born. less 1%; Indnetrial Workers. 
5%; English Beading, 98%; FamlUaa. 40,000 

Behoole: Public Grade. 19; High, 1; Junior 
High, 4; Parochial, 2; Number of PupiN. 
22.774. 

Ciaadhet: Baptist, 4; Christian Science, 3; 
Congregational, 2; Bpiacopal, 2; Hebrew, 2: 
Methodist, 9; Presbyterian, 4; R^an Cathollr. 
4; Miscellaneous, 42. 

Banks: Nstlonal. 2; State, 7; Total Reaoorrrs, 
$.39. .520.250; Savingi Bank Depoatta Total. 
*10,090,000. 

Theatres: Tegttimate, 1; Moving Plctureo, 10; 
Vaudeville, 2; Burlesque, —; Mleeellaaeona (Ae- 
dltorlums, etc.). Municipal Andltoriom. Tots' 
number of seats, IS.OOO. 

Leoatien: On the sonth west coast, served 
by Sonthern Paelfic, Union Pacific, and Pacific 
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nectric. Wilmington Trmnat>orUtion, Lon An- 
);eleB Steamihlp, rncllle Stenmriilp, Dollar 
Stoamablp Line, General Steamship. 

Principnl Indnstriei: Oil, steel and lumber. 
Manufacturing Establisluneats: 253. Leadlni; 

drms: Loa Alimatos Sugar Co., Golden State 
Wooten Mllla, California Almond Confection Co.. 
Ctirtia Corporation, Colonial Chocolate Co., L. B. 
I’aper Box Co., Cannon Candj- Co., California 
Seamlesa Shoe. 

Total Talus of yearlj output of factories esti- 
matod at $40,000,000. 

Special Information: California's moat jiopu- 
lar summer and winter resort. $10,000,000 
amuaement sone, "the Pike," about one mlK* 
long, which attracta millions of people jrearl.r. 

Heaidential Featuras: Forty per cent of 
permanent residents own their own homes. Man.v 
apartment honses and Own-Your-Uwn apartments. 
Ocean Boulevard one of the finest residential 
districts In California about 7 miles long. 

Ketail Shopping Beotion: American avenue to 
Pacific avenue; Ocean to 10th on American; 
Ocean to Sth on Ixtcust; Ocean to fitb on Pine; 
Ocean to 0th on Pacific. 

Trading Area: East 10 miles, north 7 milee. 
Flue Blectrlc, Bus Kervlce and auto roads bring 
shoppers from Huntington Beach, Seal Beacli 
Bellfiower, Wilmington, Harbor City, Compton. 
Ix>mita and Torrance. 

Wholesale Honses: Groceries, 6; Meats, 6; 
Fruits, no regular; Hardware, 1. 

Humber of Betail Outlets for Hationally Ad- 
vertiaad Frodnots: Passenger automobile agen¬ 
cies, 40; commercial automobile agencies, 3 ex- 
cluaiTe; automobile accessoriee, 33; automobile 
tiro agenciea, 18; bakers, 48; cigar stores and 
stands (Including hotels), 18; confectioners (in¬ 
cluding hotel stands), 87; delicatessen, 10; 
dressmakers, 30; drug^ats, 73; dry goods. 2u; 
department stores, 6; electrical supplies, 24; 
florists, 0; fruits, 21; fumitnre, 42; furriers, 8; 
garages (public), 59; grocers, 277; hardware, 
24; jenrelry, 80; meat marketa, 92; men’s fur¬ 
nishings, 10; men's clothing, 21; merchant tail¬ 
ors, 27; milliners, 83; opticians, 14; photogra¬ 
phers, IS; pianos (and miscellaneous mnsirnl 
instruments). 7; radio supplies, 0; restaurants 
(including hotels). 111; shoes, 21; sporting 
goods, 4; stationers, 11; women's apparel, 20. 

LOS ANGELES, CALIF. 
1920 Populatlen, 576,673. (1923 estimate, 

950,000.) 
City and Suburban Estimate, 700,000 (1920); 

1.200,000 (1923). 
Hative Whites, 75.4%; Negroes, 2:7% For¬ 

eign Boen, 21.9%; Industrial Workers, 81.6%; 
English Beading, 9.'>%; Families, 1.59,476 (1920). 
(1923 estimate 250,()00.) 

BekooU: Public Grade, 221; High, 18; Junior 
High, 12; Parochial, 13; Number of Pnpils, 
194,465 (May 1. 1924). 

Churches: Baptist, 53; Christian Science, 14; 
Congregational, 26; Episcopal, 27;'Hebrew, 15; 
Methodist, 80; Presbyterian, 52; Roman Catbo 
lie, 49; Miscellaneous, 194. 

Banks: National, 11; State, 22; ToUl Re- 
sonrees, $930,124,131; Savings Bank Deposits 
Total, $416,279,864. 

Theatres: 1-egltlmate, 6; Moving Pictures. 
124; Vaudeville, 4; Burlesque, 2; Miscellaneous 
(Auditoriums, etc.), 2. Total number of seats, 
107,095. 

Location: On the Pacific Coast of Southern 
California. Served by Santa Fe, Salt Lake and 
Southern Pacific lUilroadx. Pacific Electric 
Railway connects with all cities within a radius 
of sixty miles. BStenslve bus service In all di¬ 
rections. Direct steamship service to all of the 
principal ports of the world. 

Principal Industries: Motion pictures, petru- 
lenm products, iron and steel machinery, foo<l 
products, meat packing, lumber and planing 
mills, confectionery. Ice cream, wearing aii- 
parel. 

Manufacturing Establishments: 4,290. Land¬ 
ing firms: Bishop A Company, Angelus Furni¬ 
ture Co.. Llewellyn Iron Works, Cudahy Packing 
Co., Milton O. Cooper Co., Pacific Ready Cut 
Homes, Inc. 

Total Talus of yearly output of factories esti¬ 
mated at $959,806,603 (1928). ($1,100,000,000, 
1928 estimate.) 

Special Information: Largest city on the 
Pacific Coast, and the wholesale Jobbing center 
for Pacific Siiuthwest. 130 steamship lines (1.5 
carrying passengers) operate out of the port of 
I«a Angeles; 7.445,.573 out of 9,618.615 tons of 
the east-bound trafilc through tbs Panama Canal 
during the year of 1923 originated at Ixm An¬ 
geles. and 1,177,463 out of 8,772,769 tons of 
west-bennd traffic was consigned to Los Angeles. 
Manufacturing Is rapidly Increasing; the 
montlily payroll for WZi lielng $23,078,014. 

Besideatial Featnres: Loo Angeles la largely 
a town of single family and duplex homes. 
These are two high class residential sections 
occupying considerable area of the western por¬ 
tion of the city where the values range from 
$^,000 upward. Tlie middle class homes will 
average in value from $5,000 to $10,000. There 
are a few low-price residential sections where 
the valuations will range from $2,000 to $4,000. 

Betail Shepftng leetien: The principal down¬ 
town shopping diatrict extends from First street 
for nine blocha alaag Main, Spring, Broadway 
and Bill strsata, eentlnnlng out Mala for an¬ 
other 20 odd blocks. In the western portion of 
the city there is a local shopping area In HoHy- 
wood extending from Western avenue about 20 
blocks westward. In addition there are over 
50 local shopping districts extending for two 
or three blocks in various parts of the city. 

Trading Area: About 20 miles to the sonth 
and west: IS miles to the north and about 25 
miles to the east. This area Is served by the 
nnmerons bus lines as well as by frequent serv¬ 

ice on the Pacific Electric Railway. This area 
is practlcaUy all covered by the leading depart¬ 
ment stores with a dally delivery service, and 
all Is within the two-or-tbree deliveries per 
week area of these stores. 

Wholesale Honses: Groceries, 29; Meats, 24; 
Fruits, 82; Hardware, 18; Dry Goods, 25; Mis¬ 
cellaneous I.lnes: Electric Supplies, 6; Furniture. 
15; Drug, 9; Shoes, 18; Confectionery. 66; Sta¬ 
tionery, 10. 

Number of Betail Outlets for Nationally Ad- 
vertiaed Products: Passenger automobile agen¬ 
cies, 238; commercial auto, agencies, 23; auto¬ 
mobile accessories, 283; automobile tire agencies. 
180; bakers. 329; cigar stores and stands (iu- 
cluding hotels), 515; confectioners (including 
hotel stands), 8M; delicatessen, 75; dressmakers. 
424; druggists, 650; dry goods. 386; department 
stores, 28: electrical supplies, 160; florists, 127; 
fruits, 017; fumlture. 873; furriers, 72; garages 
(pnbllc), 382; grocers. 2.531; hardware, 3B3; 
Jewelry, 402; meat markets, 842; men’s fumlsli- 
inga, 208; men’s clothing, 4; merchant tailors. 
2; allllners, 290; opticians, 220; photographers, 
17i; pianos and mlscellaneons musical Instru¬ 
ments), 85; radio supplies. 64: restaurants (In¬ 
cluding hotels), 1.874; shoes, 168; sporting 
goods, 23; stationers, 68; women’s apparel, 103. 

MARTINEZ, CALIF. 
1920 Population, census 3,898; Chamber of 

Commerce. 4,550. 

City and Suburban Estimata, 7,800. 
Native Whitss, 88%; Foreign Bora, 12%; In¬ 

dustrial Workers, 50%; English Beading, 92%: 
FamUies. 1,000. 

•eheola: Pnbllc Grade, 3; High, 1; Parochial, 
1; Number ef Pnpils, 1,200. 

Charehss: Christian Science, 1; Congrega¬ 
tional, 1; Episcopal, 1; Roman Catb^lc, 1; Bap¬ 
tist, 1. 

Banka: National, 1; State, 2; Total Besonrees, 
$48,000,0001 Savings Bank Deposits Total, $1,- 
250.000. 

Theatres: Moving Pictures, 1; Vaudeville, 1; 
total number of seats, 800. 

Leeation: Southern Pacific, Santa Fe. River 
steamers. 

Prineipal Industries: Two printing offices, oil 
companies, smelters, art metal company, chem¬ 
ical company, lumber, box factory. 

Maanfaoturing Establishments: Shell Oil Co., 
.isaociated Oil Co., Monntaln Copper Co., Chip- 
man Chemical Co., Coos Bay Lumber Co., Gen¬ 
eral Chemical Co., Alhambra Mineral Water Co., 
Union Ice Co. 

Special Information; Ball and water facilities. 
Increase In population 100%> In 8 years. Good 
climate. Agricultural resources. County seat 
town. 

Besidential Features; Many beautiful homes. 
Good schools. Churches. One and one-half 
hours from San Francisco. 

Betail Shopping Sootion: Main St., 14 blocks; 
Ferry Bt., 11 blocks; Castro 8t., 6 blocks; Es 
caliar Bt., 5 blocks; Court Bt., 3 blocks; Las 
Juntas, 7 blocks; Smith, 9 blocks. 

Trading Area; Within a radius of 12 miles 
we reach 18,000 people. Agrlcnltnral, horticni- 
inral, industrial. 

Number of Betail Outlets fer Nationally Ad¬ 
vertised Produeta: Passenger automobile agen¬ 
cies, 7; commercial auto, agencies, 7; antomo- 
blle accessories, 7; automobile tire agencies, 8; 
bakers. 3; cigar stores and stands (Including 
hotels), 8; confectioners (Including hotel 
stands). 11; delicatessen. 3; dressmakers, 2; 
druggists, 3; dry goods, 8; department stores, 
2: electrical supplies. 2: florists, 1; fruits, 3^ 
furniture, 3; garages Ipubllc), 7; grocers, 7; 
hardware, 2; Jewelry, 2; meat marketa. 4; men’s 
furnishings, 5; merchant tailors, 2; milliners, 2; 
opticians, 1; photograiihers. 1- pianos land nrs- 
cellaneoua musical Instniments), 2; radio sup¬ 
plies, 2; restaurants (Including hotels), 6; shoes, 
5; sporting goods, 2; stationers, 4; women’a ap¬ 
parel, 4. 

MARYSVILLE-YUBA CITY, 
CALIF. 

Note.—Marysville and Tuba tity are separate 
munlclpalltlea, but must be regarded as one 
town for the purpose of this snrvey—they are 
connected only by a river bridge. 

1920, Population, 10,000; (Marysville, 6,97.5), 
(Ynba City, 3,125). 

City and ■nbnrban Estimate, 28.000. 

Native Whites, 96%; Negroes, 2%; Mexican. 
2%; Indnstiial Workers, 5%; English Beading, 
98%; Families, 9,100. 

Spools: Pnbllc Grade, 5; High, 2; Parochial, 
Grammar and High. 1; NnmN-r of Pnpils, I..1.*C1. 

Ohnrehes; Baptist, 2; Christian Science, 2; 
Congregational, 1; Episcopal, 1; Hebrew, 1; 
Methodist, 3; Presbyterian, 1; Roman Catholic, 
1; Mlscellaneons, 3. 

Banks; National, 2; State, 5; Total Re¬ 
sources, $11,500,000; Savings Banks Deposits 
ToUI, $5,123,000. (Savings Dept, only.) 

Theatres: liSgltlmate, 1; Moving Pictures, 4; 
Legion Andltorinm Just completed, cost $200,000. 
Beau 3,000. 

Location: At confinence of Yuba and Feather 
rivers, 50 miles north of Sacramento. St-rvol 
by Sacramento Northern Electric, with several 
trains daily to San Francisco, Oroville, Chico 
and Colnoa. Main line Soothem Pacific to Port¬ 
land and l4>s Angeles. Main line Western Pa¬ 
cific. Salt I-ake line. Hourly motor boa trans- 
portatlon to San Francisco, Lm Angeles. Served 
by paved highways to Portland and Los Angeles 
and San Francisco. River navigation to Sacra¬ 
mento and San Francisco to be resumed. Gov¬ 
ernment engineers now dredging channel. 

Prineipal Industries; Fruit growing, farming, 
dairying, canning, gold dredging, sheep raising 
in adjacent foothills, cattle, sand pits shipping 
20 carloads sand dally. Annual gold output 6 
million dollars, peaches $3..500.0nO aannally, pears 
$1,000,060 aannally. Shipped 788 carloads ef 
grapes this yeer; 4,000 acres sugar beets grown 

beri’. Rice culture extensively carried on. Every 
kind of fruit from apples and other northern 
fruits to oranges, lemrns, figs, etc., thrive here 
and grown commercially. One farm boasts over 
200 varieties fruits, berries and grains growing 
upon It. 

Mannfactnring ZatabUahments: Main factory 
YuIjo Tractor Co., which also manufactures the 
gold dreriges used in Ynba river operations and 
In Aluska. Concrete pipe factory makes Irriga¬ 
tion systems. Virden Packing Ob. operates 
peach and pear cannery, employing 000 to 800 
persons in season. California Canning Corp. 
(Del Monte Brandi operates cannery for peaches, 
apricots and fruits in Yuba City, employing 900 
workers In fruit season. Fruit picking in sum¬ 
mer employs 2,000 to 3,000. Flour mills, gun 
.Maid Raisin stemming and packing plant, brick 
factory. Total output valuation yearly, $23,000.- 
000. 

Speoial Information; 53% canning cling pt-aches 
of United States prodneed within an area of 15 
miles from Marysvllle-Yuba City. Most of this 
indnstry centers In Ynba City, county seat of 
Butter Cennty. Marysville county seat of Ynba 
County. Many points of historical Interest here. 
In early gold days of California, Marysville was 
principal distributing point. Mark Twain and 
Bret Harte wrote stories around buildings still 
standing In this locality. Several hydro-elec¬ 
tric plants in moantains near here receive sup¬ 
plies through Marysville. 

Besideatial Featnres: Marysville is situated 
In triangle between Ynba and Feather rivers, 
and virtually all available space In this area 
built up with bomea. a large number of which 
are of native burnc<l clay brick. Yuha City Is 
devoted almeat exclnslvely to one family homes 
ef the bungalow type. These two towns con¬ 
nected by electric street cars, and it Is only five 
minntes ride from hnsincas district of one to the 
other. Homes In Marysville average $8,000; in 
Yuba aty, $4,500. 

Betail Shopplag Section of Marysville extends 
from Yuba River bridge, 5 blocks on D 8t. to 
0th St. Crosa Sts., lat. 2nd, 3rd, 4th and 5tb 
average 2 blocks each ef bnsineaa houses. C. A 
B. paralleling the main street (D) each have 
3 blocks bueineas honses. Ynba City has 2 re 
tail trading districts, older being on 2nd and 
Bridge Sts., and take 4 blocks of stores; new 
section lies on PInmas St. on what la known as 
the ‘‘Hill" and has received 47 new retail bus! 
iiess concerns in past 14 months. Above 3 shop 
ldng districts are connected by electric trolley 
line and lay 10 minutes apart on the electric 
line. 

Trading Area; Extends 100 miles north and 
east into foothills dtstriet of Sierra Nevada 
Mountains. Marysville being the only gateway 
into this particular area, and 25 miles to the 
west, south and north, and embracing all of 
Ynba and gutter counties in the Saeramentn 
Valley and parts of Butte, Nevada and Coln-^a 
connties. Paved highways into these areas. 
Rural mall delivery out of Marysville covers 
Ynba County, and Rnral Mall delivery out of 
Ynba City covers Sutter County, 

Wholesale Houses: Groceries. 1; Meats, 1; 
Fruits. 1; Hardware. 2: Miscellaneous Lines, I 
electrical pumps and supplies. 

Number ef Betail Ontleta fer Nationally Ad¬ 
vertised Products; Passenger automobile agen¬ 
cies, 18; commercial auto, agenciea. 6; automo¬ 
bile accessories, 5; antomoblle tire agencies, 12; 
bakers, 9; cigar stores and stands (Including 
hotels), 25; confectioners (including hotel 
stands), 11; delicatessen. 1; dressmakers. 15; 
druggists, 7; dry goods. 7; electrical supplies, 
6; florists. 2; fruits, 9; furniture, 4; garages 
(pnbllc), 8; grocers, 32; hardware. 8; Jewelry, 
6; meat markets. 10; men’s furnishing. 8; men’s 
clothing, 0; merchant tailors, 4; milliners, 5; 
opticians, 7; photographers. 2: pianos (and mls¬ 
cellaneons musical instruments!. 4: radio snp- 
plies, 5; restaurants (Including hotels). 52; 
shoes. 6; oportlng goods. 4: stationers, 2; 
women’s apparel, 4; auto tops, 2; harness mak¬ 
ers, 1. 

MODESTO, CALIF. 
1920 Population, 9.240 (present estimate 

14,000!. 
City and Suburban Estimate. 4.5.000. 
Native Whites. 90%; Negroes, 1%; Foreign 

Bom. 9%; Industrial Workers, 40%; English 

Reading, 97%; Families, 3.100. 
Schools: Public Grade. 7: High. 1; College, 

1; Parochial, none: Number of Pupils, 3,477. 

Chnrdies: Baptist. 2; Christlsn Science, 1: 
Congregational. 1; Episcopal. 1: Hebrew. 1; 
Methodist. 3; I*rcshyterlan. 1; Roman Catholic, 
1; Mlscellaneons. 7. 

Banks; National, 2: State. 3: Total Resonrees. 
*9.000,000; Sarings Bank Ilepoelts Total, 
$4,.500,000. 

Theatres: T.eg1timate. 2: Moring Pictures. 4: 
’VaodeTlIle, 2; Burlesque, none; Miacellaneoiis 
(Auditoriums, etc.), 2. 'Total number of seats, 
4.200 theatres, 2,300 andltorinma—total 0.500. 

Locatioa; 90 miles sontb of San Francisco In 
the Ban Joaquin Valley. On main line Bontbern 
Pacifle, Western Pacifle and connects with Santa 
Fe rla Modesto-Bmpire Traction Co. R. R. Ex¬ 
cellent motor bos and freight service to San 
Francisco. Ix>a Angeles and Sacramento. 

Prineipal Indnatriaa: Manafacturing of dairy 
products, fmit canning and fruit imrking, meat 
packing plants. Ice mannfactnring plant, 
chemical plant. 

Manufacturing EstahUihmenta; —. Leading 
flmia, Borden’s Condensed Milk Plant, Milk 
Prodocera Aaa’n Plant. Pratt. I/twe Preserring 
Co., California Canneries. Modesto Packing Co., 
Valley Ice Company, D. V. O. Chemical Co. 

Spoclal laformatlon: Modesto is eonnty seat 
of Stanlalans County, leading dairy eonnty of 
the West. Onter of 400,000 acres of splendid 
Irrigated land, orer 8.000 dairies. Large acre¬ 
age in fruits and truck gardens. Third county 
In State In poultry raising. Fourth county 
in V. S. in number of miles of paved roads. 

BesMontial Fasturea; Mostly oao family 
homes. (No workingmen's tenement section.) 

bereral splendid residential sections with build¬ 
ing reatrietloBS from $5,000 to $7,000. 

Betail Bkaptiug SeetlaB: Extends from O 
street (South) to K street (North) and from 
Nintb street (West) to 12tb street (East). 
Total of 34 blocks. Nine neighborhood sections 
with usual stores and shops. 

Trading Area: Extends twenty miles south, 
30 miles east, 25 miles west and 14 mtles 
uorth. Considerable business is secured from 
l>eoplc residing at more distant points dua to 
the many miles of paved highways leading into 
.Modesto from all directions. 

Wholssalo Houaea: Groceries, 4; Meats, 3; 
Fruits, 4; Hardware, —; Dry Goods, —; Ula- 
cellaneoua Lines, —. 

Number of Retail Ontlats for Nationally Ad¬ 
vertised Frodnots: Passenger automobile agen¬ 
cies, 20; commercial auto, agencies, 7; antomo- 
bile accessories, 2; automobile tire agencies, 15; 
bakers, 5; cigar stores and stands (including 
hotels), 14; confectioners (Including botat 
stands), 12; delicatessen, 4; dressmakers, 14; 
•Irnggists, 10; dry goods, 9; department stores, 
4; electrical suppliee, 5; florists, 3; fruits, 7; 
fiirnltare, 6; furriers, none; garages (pnbllc), 
13; grocers, 58; hardware, 4; Jewelry, 0; meat 
markets, 16; men’s furnltblnga, 8; men’s cloth¬ 
ing, 7; merchant tailors, 5; milliners, 9; opU- 
ciana, 5; photographers, 3; pianos (and miaeel- 
laneoos mnalcal Instruments), 4; radio soppUcs. 
4; restanrants (Including hotels), 42; tboee, 0; 
sporting goods, 4; stationers, 2; women’s ap- 
l>erel, 10. 

MONROVIA, CALIF. 
1990 FepaUtien, 8,998. 
City and Subarban Estimate, 10,000. 

Native Whites, 82%; Nagroes, 8%; Forelga 
Born, 10%; Indnatrial Workers, 15%; English 
Beading, 98%; FamiUet, 2,560. 

Scboels: Public Grade, 5; High, 1; Jnnirr 
High, —; Parochial, 1; Numter of I^pils, 1,521. 

Charekea: Baptist, 1; Christian Science, 1; 
Congregational, 1; Episcopal, 1; Hebrew, 1; 
Methodist, 3; Presbyterian, 1; Roman Chtbollc, 
1; Hitccllaaeous, 3. 

Banks: National, 1; State, 2; Tatal Besourcea, 
$4,820,000; Saringt Bank Deposits Total, 
$1,500,000. 

Tkeatrea; Legitimate, —; Moving Pictures, 3; 
Vaudeville, 1; Burlesque, —; Miscelinneous 
(Auditoriums, etc.), 2. Total number of seats, 
3,500. 

Location: 13 miles southeast of Los Angeles 
in the San Gabriel valley. Berved by Santa Fe, 
Soutbern Ibiclflc and Pacifle Eaectric railroads. 
Excellent bus serrlce to anrrounding points. 
Transportation and shipping situation excellent. 

Principal Indnatries: Orange and citrus frnlt 
growing. Dairying, poultry raising, small farm¬ 
ing. Date packing, broom manufactory, water 
beater plants, automobile and truck and tractor 
mannfacturlng. Saab and door factory. 

Manufaotnriag EstaUishmonta: 10. Treading 
firms. Day A NIgbt Solar Heater Cbmpany; 
COaat Heaten Mfg. Co.; Kimball Truck Co.; 
Campbell Bath A Door Co,; Colby Mfg. Oo.; 
Valley Packing Awn. (largest date packing 
plant in the world). 

Total valne of yearly output of factories aati- 
mated at $12,060,000. 

Spoclal Information: Ijirgett city In the San 
Gabriel valley. One of the largest shipping 
points for cltraa fruits In citrus growing sec¬ 
tions of So. California. Noted as health center 
with numerous recreation resorts and tanl- 
tariums. Rapidly growing Industrial city mak¬ 
ing cooeerted hid for establishment of small in¬ 
dustries of Tsrions nature. Per capita wealth 
high. For years recognised as one of most 
stable small communittea In soutbern section of 
state. 

Rasidantial Features; Mostly one and two- 
famlly houaea. with one-family honses and pri- 
rate homes of highest class archltectnre highly 
predominant. No tenement or cheap retldance 
district, doe to Its location In foothill country 
and popular permsnent home location of people 
of wealthy class. Homes In better residenco 
sections will arerage in value $6,000. 

Retail Shopping Section: Myrtle arenne. White 
Oak arenue, OUve, Lemon and IJme streets. 
Extends on Myrtle from Olive to White Oak, a 
distance of 6 long blocks, one block each side 
of Myrtle on Intersecting streets and two blocks 
each tide on Olive and Whitt Oak. Two outly¬ 
ing small retail centers. 

Trading Araa; Extends out for a ndlna of 5 
to 7 miles. Considerable bualnesa from small 
commonlttea Immediately turronadlag. 

Wholesale Honses: Wholesale bnslnees oo 
small lines only, most wholesale distribution 
coming from Los Angeles. 

Number ef Retail Outlets for Nationally Ad- 
vortisod Pradaeta: Passenger automobile agen¬ 
cies, 21; commercial auto, agencies, 7; antomo- 
blle acceasoriea, 7; automobile tire agencies, 8; 
bakers, 4; cigar atorea and stands (tnclndlng 
botelt), $; confectioners (inclnding hotel 
standa), 12; delicatesaen, 3; dressmakers, 6; 
drngglata, 7; dry goods, 6; department atorea. 4; 
electrical anppUca, 4; florlata, 3; fruits, 9; fnr- 
nltnre, 3; farriers, —; garages (public), 15; 
grocers, 24; hardware, 3; Jewelry, 8; meat asar- 
kets, 20; men’s furnishinga, 6; men’s clothing, 
0; merchant tailors, 2; milliners, 8; opticians, 
5; photogrsphers, 1; pianos (and mlsceUaneona 
mnslcal Instruments), 2; radio snpplles, 4; res- 
tanrauta (iarindiog hotels), 9; shoes, 6; sporting 
goods. 3; stationers, 2; women’a apparel, 9, 

MONTEREY, CALIF. ? 
1990 Fepalation, 5,479 (Monterey only). 

City and Snbsrban Estimata, 13,000 (Includ- 
lag Immediately adjacent Parifie Orovs and 
Carmel by the Sea). 

Native Whites, 75%; Nsgrees, 1%; Farelga 
Bora, 24%; Indastrial Workars, 20%; *«gM.h 
Baadiag, 95%; FamiUss, 1.600. 

Soboela: Pnbllc Grade, 2; High, 1; Fanisr 
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lal, 2; State, 4; Total Re- dnstrlea, furnish steadj empIojineDt to hundreds. 
1,000; Sarings Bank Deposits A Junior college of agriculture attracts many. 

)■ Residential Features: Ontario has a far 
draate, 2; llorlng Pictures. 32; wider and more populous commuuitjr than the 
Burlesque, —; Hiscellaneuns census report Indicates. Although the 1920 
:,), 1. Total number of seats, census gave It 7,280 and it is now 11,934, It is 

the center of a close-in communltj of 18,850 
and, Callfornta, is the hob or « trading territory of 30,000. It is a well 
a group of communities on the balanced community, mostly devoted to agrlcul- 

nenul shores of San Krancisco tore and hortlculure, but an unusual amount of 
esslble from all directions— industrial activity for a western city. People 
wsslblllties unlimited. A grow- *>■* Prosperous, nearly all living in their own 
territory with a population of homes. 

Retail Shopping Section: Centers at Euclid 
strict: Diversified, from auto- hnd A; 6 blocks on Euclid and 8 blocks on A, 
urlng, fruit packing, electric wiib intervening blocks occupied by smaller 
iring. chemical industries to businesses. 
ng materials, caused by com- Trading Area: Extends 15 mllea east, 

distribution costs, excellent miles south, 10 miles north and 5 miles west, 
acillties, complete power re- Good roads in every direction make trading 
I climate and satisiled labor. easy for any one In the trading territory and 

Establishments: 800. Lead- free telephone service to all the tributary terri- 
ral Motor Co., Durant Motor tory makes Ontario the trading center for en- 
ir Co., nsber Body Co., Victor tire territory. 
5 Co., California Cotton Co., Number of Retail Outlets for Nationally Ad- 
any, Montgomery Ward Co., vertiaed Products: Passenger automobile agen- 
6 Libby, Palmolive Co., and eles and commercial auto, agencies, 25; antomo- 
equal importance both nation- bUg accessories, 15; automobile tire agencies, 6; 

bakers, 6; cigar stores and stands (including 
yearly output of factories esti- hotels), 10; confectioners " ' _ 

}0,000. stands), 8; delicatessen, 2; dressmakers, 
mtion: Location of the city dry goods, 6; department stores, 
rminns of the Southern PaclBc, 3: electrical supplies, 3; florists^ 2; 
and Santa Pe Railways. Oak- tu'-niture, 4; garages (public), M; grocem, 35; 
rful water terminal facilities hardware, 3; Jewelry, 4: meU markett, 8; 
city a port of ever Increasing “«“ • furalahln^, 4; men’s clothing 4: mer- 

a matter of fact Oakland Is »^hant Ullors, 7; milliners, 8: opticians, 4; 
all for steamers from all ports Photographers, 8; pianos (and miscelMneoua 
id. Oakland is well termed tlie musical Instruments), 1; radio supplies, 2: res- 
II and Water Meet ” taurants (Including hotels), 12; shoes, 6; sport- 
•tnr..- Th. naki.a.i *”* goods, 1; statloners, 8; women’s apparel, «. 

Vaudeville, —; Burlesque, —; Miscellaneous 
(Auditoriums, etc.), 2; Total number of seats 
goo. 

Location: 62 miles north of Los Angeles, on 
Southern Pacific R. R. 

Principal Indnstrlaa: Truck farming, sugar 
beet raising and sugar manufacturing, lima 
beans. 

Manufacturing Establishments: A. B. S. i 
factory, Wlneman A. B. 8. factory and 
Mfg. Co. 

Total value of yearly output of faotoriea 
mated at: Factory, 15,000,000; “ 

Special Information: Ideal climate. 

1 CALIFORNIA (Cont’d) 
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Dunns, |260,0tK). 

. - - -- close tu 
shipping port at Hueneme, best of transporta¬ 
tion facilities, best soil in California, live 0. 

.. of C., every street in the city paved, line school 
systems, etc. 

Residential Features: Mostly one family 
houses, adequate apartments. Restricted poorer 
section. Private homes predominate. Best resi¬ 
dential section in the entire county. Takes in 
twelve square blocks with Fifth street as main 
business thoroughfare. Ample shops of every 
description. 

Trading Area: Five mllea west and south of 
city and 25 miles easterly. 

Number of Retail Outlets for Nationally Ad- 
(Including hotel vertiaed Produeta: Passenger automobile agen- 

6; cles, 12; commercial auto, agencies, —; auto¬ 
mobile accessories, 6; automobile tiiw agencies, 

fruits, 2; 6; bakers, 8; cigar stores and stands (Including 
hotels), 20; confectioners (Including hotel 

ORANGE, CALIF. 
1980 PopuUtion, 4,800 (1920), 8,000 (1923). 

City and Suburban Estimate, 13,000 (1923). 

Native Whites, 95%; Negroes, 0%; Foreign 
Bom, 5%; Industrial Workers, 20%; SogUsh 
Reading, 98%; FamUiss, —. 

Schools: Public Grade, 5; High, 1; Junior 
High, —; Parochial, 2; Number of Pupils, 1,800. 

Churches: Baptist, 1; Christian Science, 1; 
Christian Disciples, 1; Congregational, —; Epis¬ 
copal, 1; Hebrew, —; Methodist. 1; I^esby- 
terlan, 1; Roman Catholic, 1; Miscellaneous, 2 
Lutheran, 1 Free Methodist. 1 Naurene. 

Banks; National, 4 (2 savings); State, 1 
(Sav. Dept, also); Total Resources, $3,892,131.- 
64; Savings Bank Deposits Total, $988,732.90. 

Theatres: Legitimate, —; Moving Pictures, 1; 
Vaudeville, course of construction; Burlesque, 
—; Miscellaneous (Auditoriums, etc.). High 
School, Intermediate SciHMd. Total nnmber of 
seats: High School, 1,300. 

Location: Santa Fe, PaciBc Electric, Southern 
Pacific, Crown Stage bus line. 

Principal Industries; 1 wire company, 2 cord 
age factories, 1 rope factory, 2 gold leaf mfrs., 
1 cereal breakfast food, 1 towel factory, 1 ice 
and cold storage, 12 citnu packing plants In 
district, 1 cement pipe works. 

Manufacturing Establishments: 10. leading 
firms, California Wire Co., California Cordage 
Co., Western Cordage Co., Bear Rope Products 

PALO ALTO, CALIF. 
1980 Popnlatioa, 6,000 (1924—8.181). 

City and Suburban Estimato, 29,000. 

Nativa Whites, 83.3%; Forsign Bora, 16.7%; 
Industrial Workars, 2%; English Reading. 96% ■ 
FamlUes, 2,150. ’ 

Schools: Public Grade, 4; High, 1; Junior 
High, 1; Parochial A private, 8; Nnmber of 
Pupils, 5,261 (3,174 in Stanford University). 

Cainrches: Bapttot, 1; ChristUn Science, 1; 
Congregational, 1; Episcopal, 1; Methodist, 1; 
Presbyterian, 1; Roman Cathode, 1; Miscellsn- 
eous, 3. 

Banka: National, 1; State, 2; Total Reaonreae, 
$.5,000,090; Savings Bank Deposits Total, 
$2,871,814. 

Theatres: Moving Pictures, 2; Miscellaneous 
(Auditoriums, etc.), 2, Total nnmber of seats, 
4,100. 

Location: On Southern Pacific, 82 miles sooth 
of San Francisco, on the San Francisco peninsula. 
Excellent bus service to San FramdMeo. 

Principal Industries: Redwood fancy boxes, 
mlllwork, radio. 

Manufacturing Establishments; 3; Leading 
firm: Steer Bo* Co. Policy of the city Is to 
discourage manufacturing locating in city limlta 

Special Information: Palo Alto is an education¬ 
al and cultural center. Population large cus¬ 
tomers of high grade products with almost un¬ 
limited buying power. As an indication of 
wealth, Palo Alto banks, when deposits of the 
county as a whole showed a decrease of over 
three and a half million, July to Dec. 1923. 
showed a gain of over half million. 

Residential Features; Strictly a residential 
city. It is the seat of Stanford Dnlverslty and 
the educational advantages and climate have at¬ 
tracted a wealthy class of home owners. Nearly 
all homes are one family bouses, averaging 
$9,000. 

Retail Shopping Section: Dnlverslty Ave. 6 
blocks; Hamilton Ave. 5 blocks; High St. 8 
blocks; Emerson St. 4 blocks; Alma St. 4 
blocks; Ramona St. 3 blocks and Waverly St. 2 
blocks. The latter 5 being cross streets. Be¬ 
cause of strict building restrictions, there are no 
neighborhood stores. 

Trading Area: 5 miles north, 3 west, 8 south 
and 3 east. This includes the towns of Atherton, 

Special Information: Ideal labor conditions 
make it fine for industries. Cheap power and 
ample raw material for industries named above. 

Residential Features: Mostly bungalows. 
Numerous small ranches. 

Retail Shopping I Section: Glaaeell St. and 
Chapman Ave. are main business streets. The 
Plaza a circular park in heart of city, from 
which business district radiates. 

Trading Area: 2 miles from El Modena to 
Orange, 3V(i miles from Olive. 2 miles from 
Villa Park, 2 miles from West Orange. 

Wholesale Houses; Groceries, 1; Meats, —; 
Fruits, 1; Hardware, —; Dry Goods, —; Mis¬ 
cellaneous Lines, —. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products; Passenger automobile agen¬ 
cies, 6; commercial auto, agencies, —; automo¬ 
bile accessories, 2; automobile tire agencies, —; 
bakers, 3; cigar stores and stands (including 
hotels), —; confectioners (including hotel 
stands), —; delicatessen, —; dressmakers, —; 
druggists, 3; dry goods, 4; department stores, 
—; electrical supplies, 3; florists, 2; fruits, —; 
furniture, 3; furriers, —; garages (public), 5; 
grocers, 12; hardware, 2; Jewelry, 2; meat mar¬ 
kets, 10; men’s furnishings, 3; men’s clothing, 
3; merchant tailors, 1; milliners, 2; opticians. 
—; photographers, 3; pianos (and miscellaneous 
musical Instruments), 2; radio suppUeo, 4; 
restaurants (Including hotels), —; shoes, 3; 
sporting goods, 1; statlooem, 2; women’s ap¬ 
parel, 2. 

Dominating the South and Central 

Monterey Bay Section 

MONTEREY, CALIF. 

Peninsula Daily 

Herald 
(a three-city newspaper) 

OXNARD, CALIF. 
1980 Population, 4,500. 

City and Suburban Estimate, 12,000. 

Native Whites, 80%; Negroes, 1%; Foreign 
Bom, 19%; Industrial Workers, 2.>%; English 
Reading, 95%; Families, 1.000. 

Schools: Public Grade, 3; High, 1; Junior 
High, —; Parochial, 1; Nnmber of Pupils, 800. 

Churches: Baptist, 1; Christian Science, 1; 
Congregational, —; Episcopal, 1; Hebrew, —; 
Methodist, 1: Presbyterian, 1; Roman Catholic, 
2; Miscellaneous, 2. 

Banks: National, 1; State, 1; Total Resonrees, 
Savings Bank Deposits Total, $-$6,000,000. 

Theatres: Legitimate, 1; Moving Pictures, 2; 

OAKLAND, CALIF. 
1980 Population, 216,261. 

City and Suburban Estimato: Oakland, 280,- 
000; Oakland and contiguous territory, 410,000. 

Native Whites, 204,004; Negroes, 6,489; For¬ 
eign Bom, 45,162; Industrial Workers, 39,000; 
EvUah Reading, 208,261; Families, 43,262. 

Schools: Public Grade, 38; High, 6; Junior 
EUgh, 13; Parochial, 9; Number of Pupils, 
44,800. 

Churches: Baptist, 17; Christian Science.-10; 
Congregational. 12; Episcopal, 12; Hebrew, 15; 
Methodist. 25; Presbyterian, 15; Roman Catholic, 
17; Miscellaneous, 62. 

Complete coverage of the rich Monterey 
Peninsula, inclusive of Monterey, Pacific 
(Jrove, Carmel, Del Montes Pebble 
Beach, etc., by ONE NEWSPAPER, 
the only newspaper of general circula¬ 
tion on the Monterey Peninsula:—largest 
in Monterey C^ounty—22 carrier routes 
to all points of district—a circulation 
that has knit together a difficult and 
scattered field for the national adver¬ 
tiser. OVER 2,300 NET PAID AND 
(iOING UP. 

4 
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]I«dIo Park, Stanford UniTeralty, Loa Altoa, 
Mayfield and Runnymede and RaTenswood. 

Wholesale Housei: Hardware, 1. 

Number of Betail Outlets for Nationally Ad- 
Tertised Products: Passenger Automobile Agen¬ 
cies, 13; Automobile Acceseorles, 3; Antomobile 
Tiri Agencies, 4; Bakers, 5; Cigar Stores and 
gtands (Including Hotels), 10; Confectioners (in¬ 
cluding hotel stands), 5; Delicatessen, 2; Dreas- 
mskera, 10; Druggists, 4; Dry Goods, 3; Depart- 
aieut Stores, 3; Electrical Supplies, 3; Florists, 
2; Fruits, 4; Furniture, 5; Garages (public), 18; 
Grocers, 10; Hardware, 4; Jewelry, 3; Meat 
Uarkets, 8; Men's Furnishings, 6; Hen’s Cloth¬ 
ing, 0; Merchant Tailors, 4; Hlllinsrs, 3; 
Opticians, 4; Photographers, 4; Pianos (and mis¬ 
cellaneous musical instruments), 3; Radio Sup¬ 
plies, 0; Restaurants (including hotels), 14; 
Shoes, 4; Sporting Goods, 3; Stationers, 4; 
Women’s Apparel, 8. 

PASADENA, CALIF. 
1920 Population, 4S,304. 

City and Suburban Estimate, 81,OCX) (1024 
estimate). 

Native Whites, 36,977 (1920); Nsgross, 1,092 
(1020); Foreign Bom, 6.785 (1920); Industrial 
Workers, 10% (1920); English Reading, 85%; 
Families, estimated, 11,000. 

center in the world. Hatcheries of baby chicks. 
Dairying, butter and cheese factories. 

Hanufacturing Establishments: 26. Leading 
firms; Golden Eagle Milling 0>., Petaluma In¬ 
cubator Co., Shoe Factory, Belding Bros. A Co., 
.tilk Mills, Camen A Hedges Lumber Co., Paper 
Box and Egg Case Filler Factory, Poultry, Pro- 
dneers of Central California. 

Residential Features: Mostly one and two- 
family houses. Small section devoted to indus¬ 
trial workers. Average residential section same 
aa any other city of this size. 

Retail Shopping Section: Main, Kentucky, 
Western avenue and Washington streets. 18 
blocks devoted to retail business section. 

Trading Area: Ta-enty miles to the west and 
northwest, eight miles in sll other directions. 

Wholesale Houses: Meats, 1. 

Number ai Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, 10; commercial automobile ageneies, 5: 
automobile accessories, 3; automobile tire agen¬ 
cies. 8; bakers. 4; cigar stores and stands (In¬ 
cluding hotels), 7; confectioners (including ho¬ 
tel stands), 6; delicatessen, 2; dressmakers. 3; 
druggists, 6; dry goods, 4; department stores, 
1; electrical supplies, 3; florists, 2; fruits, 4; 
furniture, 3; furriers, —; garages (public), 12; 
grocers, 16; hardware, 4: Jewelry. 3; meat mar¬ 
kets, 5; men’s fumisliings, 3; men’s clothing, 
3; merchant tailors, 3: milliners. 4; opticians. 
3; photographers, 2; pianos (and miscellaneous 
musical instruments), 2; radio supplies. 4; res¬ 
taurants (Including hotels), 5: shoes, 4; sport¬ 
ing goods, 2; stationers, 1; women’s apparel, 4. 

SohoeU: Public Grade, 7; High, 1; Junior 
High, 1; Parochial, 1; Number of Pupils, 3,039. 

Churches: Baptist, 2; ChrlsGan Science, 1; 
Congregational, 1; Episcopal, 1; Hebrew, —; 
Methodist, 4; Presbyterian, 1; Roman Catholic, 
1; Miscellaneous: Lutheran, 1; Christian, 1; 
Holiness, 1; I’nltarian, 1. 

Banks: National, 1; State. 2; Total Resources. 
34,500,000; Savings Bank Deposits Total, 
about 33,000,000. 

Theatres: Legitimate, 1; Moving Pictures, 2: 
Vardevllle, —; Burlesque, —; Miscellaneous 
(Auditoriums, etc.). Contemporary Club, Amphi¬ 
theatre. Total number of seats, 5,000. 

Loeatian: Sixty-seven miles from Los Angeles, 
at the head of the fertile San Bernardino Val¬ 
ley. The altitude is 1,356 feet above sea level, 
and the sheltering mountains on three sides 
protect the city from winds and extremes of 
temperature. ’The city stands at the bub of a 
radiating system of tail and motor transporta¬ 
tion, giving access to mountains and bnches 
over paved boulevards. On the main line of 
the Southern Paclflc, the loop of the Santa Fe. 
and connected by Pacifle Electric with Union 
Paclflc line, and limited trains to Loa Angeles, 
we are accessible to transcontinental travel by 
both railroad and automobile. The Ocean-to- 
Ocean Highway runs through Redlands and 
places the town In close communication with 
Imperial Valley and the Bankhead Highway to 
the east via Yuma and Tucson or Phoenix, 
Arizona. 

Frinoipal Indnstries: Citrus fruits, apples and 
other deciduous fruits, poultry, bees, dairying 
and general farming. 

where real estate and homes are of nomissl 
value, even to ocean frontage. 

Retail Shopping Section: Pacifle and Catalian. 
Dlaiiiood and Emerald Aves. about 12 blocks. 
Scattering community stores. 

Trading Area: Radius of about five miles. 
Trading population about 25,000. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products; Passenger automobile agen¬ 
cies, 2: commercial auto, agencies, 18; automo¬ 
bile accessories, l.’i; automobile tire agencies, 6: 
bakers, 4; cigar stores and stands (including 
hotels), 35; confectioners (including hotel 
stands), 12; delicatessen, 1; dressmakers, 6; 
druggists, 5; dry goods, 7; department stores, 2; 
electrical supplies, 5; fruits, 10; furniture, 5; 
garages (public), 15; grocers, 30; hardware, 2; 
jewelry, 3; meat markets, 10; men’s furnish¬ 
ings, 8; men's clothing, 8; merchant tailors, 3; 
milliners, 3; opticians, 2; photographers, 2; 
pianos (and miscellaneous musical instruments), 
2; radio supplies. 3; restaurants (including 
hotels), 43; shoes, 7; sporting goods, 2; sta¬ 
tioners, 3; women’s apparel, 3. 

REDWOOD CITY, CALIF. 
19M Population. 4,600. Today, 5,360 (Cham 

her of Commerce Estimate). 

City and Suburban Estimate, 12,000 (our en¬ 
tire trading area). 

Born. 9%; Industrial Workers, ’ 19%; English 
Reading, 92%; FamiUes, 1,600. 

Schools: Public Grade, 3; High, 1; Junior 
High, 1; Parochial, 1; Number of Pupils, 1,710. 

Churches: Baptist, 1; Congregational, 1; Epis¬ 
copal, 1; Methodist, 1; Roman Catbolle, 1. 

8chooU: Public Grade. 25; High. 1; Junior 
High, 4; Parochial. 2; Number of Pupils, 10,742. 

Churches: Baptist, 6; Christian Science, 3; 
Cbngregatlonal. 3; EplscopaL 2; Hebrew, 1; 
Methodist. 11; Presbyterian. 4; Roman Cetho- 
lie, 4; Miscellaneous, 36. 

Banks: National, 5; State, 6; Total Re¬ 
sources, $410,673,981.20; Savings Bank Deposits 
Total (last call March 31, 1924), $46,404,449.66. 

Theatres: Legitimate, 2; Moving Pictures, 6; 
Vaudeville, 1 (combined with motion pictures); 
Burlesque, —; MiscellaneouB (Auditoriums, etc.), 
—. Total number of seats (estimated). 7,000. 

Location: Santa Fe, Southern Paclflc, Union 
Paclflc. Excellent bus service to nearby towns 
and cities. 

Principal Industrioa: Printing, mUllag, furni¬ 
ture. * 

Manufacturing EstabUshmonts: 225 (estimat¬ 
ed). Leading Arms: Pas. MlUIng Pas. 
Biscuit Co.. Pas. Mfg. Co., Crown City Mfg. 
Co., Bryant Mfg. Co., Coops A Co.. Wickercraft, 
Cal. Alfalfa Products Co. 

Total value of yoarly output of factorloa eoti- 
mated at $3,325,100. 

Residential Features: A city of homes, sur¬ 
rounded by great natoral playgrounds of beanty. 
The modest cottages of the workers blend In 
harmony with the mansions of the wealthy: 
beautiful lawns, flowers and trees are common 
to all, making Pasadena one of the most at¬ 
tractive garden spots on the Paclflc Coast. 

Betail Shopping Section: Colorado street, the 
main street of Pasadena, which rune east and 
west la comprised of about 22 blocks of shop¬ 
ping area. Fair Oaka avenue rune north and 
south, composed of about 9 business blocks. 
North and South Ra.vmond. composed of about 
7 business blocks; North and South Marengo, 
about 5 blocks. 

Trading Area: Five miles south, 7 miles east, 
8 miles norhtwest, 6 miles west. 

Wholesale Houses: Groceries. 2; Fruits, 3; 
Dry Goods, 1; Miscellaneous lines, 5. 

Number of Retail OutleU for NationaUy Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies. 33; commercial automobile agencies. 2; 
automobile accessories, 20; automobile tire agen¬ 
cies 20; bakers, 20; cigar stores and stands 
(Incindlng hotels). 23; confectioners (including 
hotel stands), 44; delicatessen, 1; dressmakers. 
106; druggists, 22; dry goods, 24; department 
stores, 4: electrical supplies, 13; florists, 15; 
fruits, 30; furniture, 20; furriers, 4; garage 
(public), 45; grocers. 115; hardware. 17; Jewel¬ 
ry, 22; meat markets, 36; men’s furnishings, 2; 
men’s clothing, 0; merchant tailors. 1; milliners. 
17; opticians, 5: photographera, 12; pianca (and 
miscellaneous musical instruments), 7; radio 
supplies, 5; restaurants (Including hotels), 35; 
shoes. 28; sporting goods, 6; stationers, 9; 
women’s apparel, 25. 

PETALUMA, CALIF. 
1920 Population, 7,000. 
City and Suburban Eatimate, 14,090. 

Native Whites, 80%: Negroes, —%; Foreign 
Born, 20%; Industrial Workers, 25%; English 
ksadlng, 85%; Families, 1,750. 

Schools: Public Grade, 3; High, 1; Junior 
High, 1; Parochial, 1; Number of Pupils, 2,400. 

Churches: Baptist, 1; Christian Science, 1; 
Congregational, 1; Episcopal, 1; Hebrew, —; 
Methodist, 2; Presbyterian, 1; Roman Catholic, 
1; Miscellaneous, 3. 

Banks: National, 3; State, 3; ToUl Resources, 
$—; Savings Bank Deposits Total, $—. 

Theatres: I.egitlmate, 1; Moving Pictures, 1; 
Vaudeville. —; Burlesque, —; Miscellaneous 
(Auditoriums, etc.), 6. Total number of seats, 
3.4(10. 

Location: Northwestern Pacifle Ry. running 
to Enreka, Petaluma and Santa Bms B. R. 
rnnnlng 20 miles north and connecting with 
Ban Francisco by boat. Situated' at head of 
tidewater navigation on Petaluma River or 
estuary, 87 miles north of San Francisco. 

Prlndpsl Indnstries: Poultry, largest poultry 

PORTERVILLE, CALIF. 

1920 Population, 6,000. 

City and Suburban Estimato, 7,000. 

Nativo Whitos, 97%; Negroes, 1%; Foreign 
Born, 2%; English Reading, 91%; Famllias, 
1,400. 

Sdiools: Public Grade, 5; High. 1; Parochial. 
2; Number of Pupils, Grade. 1,600; high. 700. 

Churohoa: Baptist, 1; Christian Science, 1; 
Congregational, 1; Episcopal, 1; Methodist, 1; 
Roman Catholic, 1; Miscellaneous, 2. 

Banks: National. 1: State. 2. 

Theatres: Moving Pictures, 2; Vaudeville, 1; 
Miscellaneous (Auditoriums, etc.), 2. 

Looatlon: So. Pac. and Santa Fe Bye., Valley 
Transportation Co. passenger and freight trucks. 
Gateway to 7 mountain resorts, stage line to 
each. Located south central part of San Joaqnin 
Valley in Central Calif. Center of citrus fruit 
district. 

Principal Industries: Packing citrus fruit, 
tleelduous fruit, cattle raising, magnisite min¬ 
ing, oil wells, cotton. 

Manufacturing Establishments: 3; Leading 
firms, Ulmer Machinery t'o., turbine pumps. 
National Kelistone Co., atncco; Sierra Magnisite 
Co., Porterville Machine Works, pumps, ma¬ 
chinery. 

Special laforraation: Location on two railroads 
and several stage lines and paved highways, 
also as a center from which many mountain 
roads lead, makes for wonderful gateway tourist 
business. Also center rich fruit belt. Citrus 
2,660 cars, plums 900 tons, peaches, 4,000 tons, 
quinces 260 tons shipped, gra|<es, 2,200. 

Residential Features: Exceptionally large per¬ 
centage owned homes; large part of city under 
building restrictions. Many new homes. Two 
building and loan ass’ns. Now paring 88 blocks. 

Retail Shopping Section: Main Street, 9 blacks. 
Second St. 5 blocks, Hackett St. 3 blocks. 
Three neighborhood districts. Msny outlying 
garages and machine and auto repair shops. 

Trading Area: North 4 miles, 80% of business; 
8 miles east into mountains, fruit district 8 to 
20 miles; south 6 miles, 85% of business (or 
20 miles. West 10 miles, 60% of business for 
16 miles. 'Trading center for 7 mountain re¬ 
sorts, one 66 miles distant. Surrounded by 
several small towns which trade with large 
stores and theatres in Porterville. 

'Wholesale Houses: Meats, 1; Fruits, 2; Mis 
cellancous Lines, Pump Machinery, 1. 

Number of Retail Outlets for Nattonally Ad¬ 
vertised Products: Passenger Automobile Agen¬ 
cies, 11; Commercial Auto. Agencies, 3; Auto¬ 
mobile Accessories, 18; Antoraoblle Ttre Agen¬ 
cies, 13; Bakers, 3; Cigar Stores and Stands (In¬ 
cluding Hotels), 17; Confectioners (Including 
hotel stands), 8; Delicatessen, 3; Dressmakers, 
4; Druggists, 3; Dry Goods, 4; Department 
Stores, 3; Electrical Supplies, 6; Florists, 1; 
Fruits, 7; Furniture, 3; Furriers, 3; Garages 
(public), 10; Grocers, 14; Hardware, 4; Jewelry, 
3; Meat Markets, 5; Men’s Furnishings, 4; 
Merchant Tailors. 2; Milliners, 5; Opticians, 3; 
Photographers, 1; Pianos (and miscellaneous 
miMical Instruments), 2; Radio Supplies, 8; 
Restaurants (Includhig hotels), 8; Shoes, 4; 
Sporting Goods, 4; Stationers, 2; Women’s Ap¬ 
parel, 4. 

Manufacturing Establishments: West Coast 
Textile Co. (towels), J(mes Vinegar. Sanborn 
Foods, Hndson Towel Co., Anderson Flume Gate 
Co., Johnston Tractors, Kublas Olive Co., Ret- 
tlg, (arm tools, etc. 

Special Information: Transcontinental High¬ 
way, Ocean to Ocean Boulevard, Arrowhead 
Trail. Forty-three hundred cars of oranges 
shipped In 1924. 

Residential Features: Mostly private resi¬ 
dences. While the larger percentage will rim at 
least $6,000 in coot, many more pretentious 
homes running op to $25,009 and over. 

Betail Shepping Seotlen: Extends from Tri¬ 
angle, heart of business section, two blocks 
east and west on Citrus avenue and State 
streets, live blocks north on Orange street. 
Packing bouses locsted on Southern Pacifle and 
Santa Fe tracks, east and west of Orange 
street. 

Trading Area: Extends twenty-flve miles east 
to Beanraont and Banning, nine miles south to 
Moreno Valley, five miles west to Loma Linda, 
and live miles north to East Highlands. High¬ 
land and Patton. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies. 11; commercial auto, agencies, 2; automo¬ 
bile accessories, 4; automobile tire agencies, 4; 
hakers, 5; cigar stores and stands (incluiling 
hotels). 5; confectioners (including hotel stands). 
3; delicatessen, 2; dressmakers, 18; druggists, 
7; dry goods, 3; department stores, 3; electrical 
supplies, 4; florists, 2; fruits, 4; furniture, 4: 
furriers, —; garages (public), 10; grocers, 40: 
hardware, 3; Jewelry. 3; meat markets, 10: 
men’s fnrnishings, 4; men’s clothing, 3; mer¬ 
chant tailors, 4; milliners, 4; opticians, 3; 
photographers, 4; pianos (and miscellaneous 
musical instruments), 3; radio supplies. 3: 
restaurants (including hotels), 10; shoes, 4: 
sporting goods, 3; stationers, 3; women’s ap¬ 
parel, 3. 

REDLANDS, CALIF. 

1920 Population, 9,751. 

City and Suburban Estimate, 18,000. 

Natlvs Whites, 95%; Negrees, 2%; Foreign 
Born, 8%; Industrial Workers, 15%; English 
Reading, 95%; Families, 8,500. 

REDONDO BEACH, CALIF. 

1920 Popnlatloa, 4,913; 1924, 11,200. 

City and Suburban Estimate, 13,.’>00. 

Native Whites. 95%; Foreign Born, 4^4%; 
Negroes, >4%; Industrial Workers, 20%; Eng¬ 
lish Reading, 85%; Families, 3.300. 

Schools; Public Grade, 5; High, 1; Parochial. 
1; Number of Pupils, 1,900. 

Churches: Baptist, 1; Christian Science, 1. 
Congregational, 1; Episcopal, 1; Methodist, 1; 
Roman Catholic, 1; Miscellaneous, 1. 

Banks: National, 3; State, 1; Total Resources, 
$3,173,591; Savings Bank Deposits Total, 
$483,850. 

Theatres; Moving Pictures, 2; Vaudeville, 1. 
Total number of seats, 2,000. 

Location; On Pacifle Electric Co. line, 19 miles 
southwest of Im» Angeles, 12 miles northwest 
of Long Beach, on Santa Monica Bay (deepest 
bay waters on Pacific Coast). Good electric and 
bus lines transportation. Two miles from Santa 
Fe Railway branch. Mostly resort and home 
community. 

Principal Industries; Bouthern Calif. Edison 
plant. Southern Calif. Gas Co. Oil fields, fish¬ 
ing. lumber plaut, glass plaut. 

Manufacturing Establishments; 9. Leading 
firms, Pacifle Electric Co. wharf. So. Calif. Gas 
Co., So. Calif. Edison Co., Redondo Milling Co.. 
Redondo Planing Mill, Wllshire Beverages, Glass 
Plant. 

Special Information: Amusement center of 
high class, home of famous “Moonstone Beach.’’ 
Paradise (or fishermen, seven acre municipal 
park facing ocean, largest salt water bathing 
pavilion In the world, joined by the Palos Ver¬ 
des estates. 

Residential Features: Mostly single family 
homes, moderate number apartment bouses, few 
conrts. Perfect drainage (or entire city on 
slopes of hills. One spot in Southern California 

Banks: National, 1; SUto. 1. 
Theatres: Moving Pictures. 1; Miscellaneous 

(Auditoriums, etc.), 3. 

Tk>eatian: Located 25 miles sooth of San 
Francisre on the San Francisco Peninsula, main 
line of the Southern Paclflc, Peninsula Rapid 
Transit Co., and other bus lines. Also many 
tracking companies ont of San Francisco. 
Water and barge transportation down the San 
Francisco Bay. 

Principal Industrlsa: Cement, leather tanning, 
magnesia, asbestos, salt, silicate, fruit and prod¬ 
uce canning. 

Manufacturing Establlahmsnts, lO. Leading 
firms, Paclflc Portland Cement Co., Frank Tan¬ 
nery, Beegar Tannery, National Magnesia Co., 
Pratt-Lowe Preserving Oo. 

Bpeoial Information: Redwood City bos both 
the greatest potential factory sites of the Penin¬ 
sula as well as the most beautiful home and 
residential district. These two sections do not 
i-oiitlict due to the giHigrapblcal make-up of the 
city. Many millionaires make their homes in and 
about Redwood City. Being so located, all roads 
from the surrounding territory lead Into Red¬ 
wood City. In the last two years the possibili¬ 
ties of Redwood City have been recognized and 
it is advancing with great rapidity. The Pacifle 
Portland Cement Plant ($2,000,000 plant). Is an 
example of Its recognition. Other industries are 
coming. 

Residential Features: Redwood City is in a 
perfect climate belt. It gets none of the wind 
and fog of San Francisco, yet enjoys the lack 
of excessive heat. 'Therefore, the city is an 
ideal place for home building. There are at 
pn-sent 1,2(XI dwollings in the city limits. 

Retail Shepping Sectien: Broadway from 
Highway to blain St., 6 blocks. Main St. from 
Chestnut to Five Points, 10 blocks. 

Trading Area: South (Menlo Park). 4 miles. 
West (Half Moon Bay and Pescadero), 35 miles; 
North (Belmont). 6 miles. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, 5; commer^al auto, agencies, 1; autumo- 
hile accessories. 6; autoiiioiqie tire agencies. 3; 
bakers, 4; cigar stores and stands (Including 
hotels), 7; confectioners (including hotel stands), 
7; delicateseen, 3: dr" ssiuakeis. driigL'ists. 3. 
dry goods. 2; department stores, 4; electrical 
supplies, 2; florists, 2; fruits. 4; furniture, 3; 
garages (puhlici. 10; gre-ers. 17; haniware. t; 
Jewelry, 3; meat markets. 7; men’s furnishing, 
2; men’s clothing, 2; merchant tailors, 3; milli¬ 
ners, 2; opticians, 3; photographera. 1; pianos 
land miscellaneous niu.-hul in qrumentsi. 2: 
radio supplies, 3; restaurants (Including Iiotels), 
12; ahoea, 5; sporting goods. 2; stationers, 3; 
women’s apparel, 3. 

RICHMOND, CALIF. 
1920 Population, 17.0(X). (1924; 27,000). 

City and Subnrban Estimate, Retail trade 
area, 40,(X)0. 

Native 'Whitea, 99%; Negroet, 1%; Poreiga 
Born, 20%; Indostrial Workert, 75%. 

Bchooli: Pnbllc Grade, 11; High, 1; Junior 
High, 1; Number of Pupils, 3,300. 

Churches: Baptist, 2: Christian Science, 1; 
Episcopal, 1: Methodist, 4; Presbyterian, 1; 
Roman Catholic, 3; Miscellaneous, 3. 

Banks: National, 1; State, 2: Total Re¬ 
sources, $8,500,000; brings Banka Deposits 
Total $3,000,000. 

Theatres; Moving Pictures, 4; Vaudeville. 1: 
Miscellaneous (Auditoriums, etc.), 8. Total 
number of leate, 5,000. 

Location; Mainland deep-iea terminns of the 
Santa Fe and Southern Pacifle. Direct rail to 
deep-water (XinnecUeas. Oa eastern shore of 
San Francisco Bay. Metropolitan area, 1,300,- 
(XX) people within 25 mile radlua. Two electric 
Interurban ayatemi to all parts of metropolitan 
area. 

Principal Induatriea; Oil refining and metal 
pnidncts, vifreoua and porcelain. ware, sanitary 
flxturea, railroad and liar ' shops, foundriss. 
building materials. 

Manufactnriag Eitablithmenta: 60. Leading 
firms, Standsrd Oil Co. (reflnlngl, Certalnto-I 

Continued on page 16 
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Ridunond (con’t) 
Prodiutn Corp., Pullman car abopa, Paoi6r Sani¬ 
tary Mfc. Co.. California Art Tile Co. 

Value annual output, $135,000,000. 

Special Information; Third lareeat tonnage 
of any port on the Pacific, ranking ahead of 
Portland, Oakland, Seattle and VancouTcr in 
1923; fourtk pay-roll city In Oallfomla; $13,- 
000,000 payvoU fer 27,000 population. City la 
21 years old and has Increased 31% In popula¬ 
tion since 1923 census, kletropolis of manufac¬ 
turing county. Contra Costa, which ranks third 
In state. Los Angeles and San Francisco coun¬ 
ties being first and second, with $400,000,000 
factory output In 1923. 

Residential Features; No slums or tene¬ 
ments; mostly one-family homes, bungalow type 
predominating. Cheap land makes home owner¬ 
ship for workingmen easy. 85 minutes from 
San Francisco by ferry makes the city an ad¬ 
mirable suburban residential district. Hill dis¬ 
trict facing San Francisco Bay and Oolden 
Gate affords Tlew unsurpassed by any residen¬ 
tial district in the world. Wide use of gas 
and electricity for power mininlaes smoke nnls- 
ance. Few objectionable foreigners. Bzcellent 
schools from kindergarten to high school. 

Retail Shopping Section; Macdonald; 23 
blocks; Nevin, 2 blocks; 2.'lrd street, 1 block; 
Standard avenue, 8 blocks; 6tb, 7th, 8th, 9th, 
lOth, lltb, 12th, 13th, 14th and IStb streets. 
2 blocks each. Many neighborhood stores and 
trading districts. 

Trading Area: Includes all of western end 
of Contra Costa county, tapped by two railroads, 
regular bus lines and good highways. 

Mumber of Retail Ontlets fer Rattenally Ad¬ 
vertised Frsdnets: Passenger automobile agen¬ 
cies, 10; commercial anto. agencies. 3; automo¬ 
bile accessories, 10; automobile tire agencies, 6; 
bakers, 4; cigar stores and stands (Inclndlng 
botelal, 73; confectioners (Including hotel 
stands), 15; delicatessen, 3: druggists, 8; dry 
goods. 10; department stores, 8; electrical sop- 
plies, 10; fiorlsts, 8; fruits, 83; fomiture, 7: 
garages (public), 18; grocers, 40; hardware, 8; 
jewelry, 0; meat markets, 13; men's fumlsli 
ings. 5; men's clothing, 5; merchant tailors, 3; 
milliners, 1; opticians, 2; photographers, 2; 
pianos (aad miscellaneous musical Instruments), 
3; radio supplies, 3; restaurants (Including 
hotels), 14; shoes, 8; sporting goods, 2: sta¬ 
tioners, 1; women's apparel. 8. 

RIVERSIDE, CALIF. 
19M PopaUtisn, 27,000. 

City and Buburban Xstimats, 20,0(K) city, 7,000 
sDburba. 

Vatlve Whites, 23,500; Negroes. l.OOO; For¬ 
eign Bom, 2,300 Mexican; Industrial Workers. 
23%; Families, approx, 9,000. average 3 to 
family. 

Beheels; Public Grade, 14; High, 2; Junior 
College, 1. Also branch of t'nlverslty of Cali¬ 
fornia. 

Cburohes; Baptist, 3; Christian Science, 1; 
Oongregational, 2; Rpiscopal, 2; Hebrew, 1; 
Methodist, 4; Presbyterian, 8; Roman Catholic, 
8; Christian. 3; Lutheran, 8; Miscellaneous, 11. 

Banks: National, 2; State, 2; Total Re¬ 
sources (March) $124,11.1.442.ti.'i; Savings Bank 
Deposits Total, $47,130,138.60. 

Theatres: Legitimate, 1; Moving Pictures, 8; 
Total number of seats, 24,000. 

Location: Main line Santa Fe, main line Salt 
l,ake: connection Southern Pacific A P. B. Ry. 

Principal Industries: Fruit and orange grow¬ 
ing, dairy and chicken raising. 

Manufacturing Establishments, 81; Leading 
firms. Riverside Pt. Cement, Stibler Parker, 
Creemers Mfg. Co., Parker Iron Works. Bsti- 
mated value of yearly output $11,000,000. Pay¬ 
roll $4,000,000. 

Residential Features: Beautiful home city. 
Slieriiiaii Institute, Magnolia avenue, 14 loile 
double drive. 

Retail Shopping Section: 8th, 2; 7th, 4; 8tb. 
0; 9tb, 0; lOtb, 3; llth, 3; Main, 9; Orange, 4; 
Market, 0; Lime, 3; Lemon, 8. 

Trading Area: From the east 30 miles, south 
14 miles, north 8 miles, west 8 miles. 

Wholesals Houses; Groceries, 3; Meats, 3; 
Fmlts, 4; hardware, 2. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, 24; commercial anto. agencies, 6; automo¬ 
bile accessories, 8; automobile tire agencies, 18; 
bakers. 7.; cigar stores and stands (including be¬ 
tels), 28; confectioners (Including bote) stands), 
9; delicatessen, 2; dressmakers, 14; druggists. 
10; dry goods. 8; department stores, 4; electrical 
supplies, 8; fiorlsts, 5; fruits, 8; furniture, 3; 
furriers, 2; garages (public), 48; grocers, 38; 
hardware, 5; jewelry, 6; meat markets, 18; 
men's furnishing, 11; men’s clothing, 8; mer¬ 
chant tailors. 8; milliners, 8; opticians, 8; pho¬ 
tographers, 6; pianos (and miscellaneous musl 
cal Instruments). 3; radio supplies. 3; restau¬ 
rants (including hotels), 24; shoes, 4; sporting 
goT/ds, 3; stationers, 4; women’s apparel, 8; 
czrlnslre, 8. 

SACRAMENTO, CALIF. 
1990 PopnUtloB, 83,908. 

City and Bnbnrban Estimata, 98,500. 

Native Whites, 79%; Nsgroea, 1%; Foreign 
Bom, 20%; Indnstrlal Welkers, 23%; English 
Rsading, 88%; Families, 20.000. 

Bohoels: Public Grade. 17; High, 2; Junior 
High, 3; Parochial. 4. Number of Pupils; 
Public Schools, 15,3:i6; Parochial, l.e.'K). 

Churches: Baptist, 4; Christian Science, 3; 
Congregational, 1; Elplscopal, 2; Hebrew, 2; 
Methodist, 9; Presbyterian, 3; K^an Catholic. 
6; Miscellaneous, 11. 

Banks: National, 4; State, 7; Total Resources. 
$388,313,460; Savings Bank Deposits Total, 
$79,832,322. 

Theatres: Legitimate, 2; Moving Pictures, 7; 
Vaudeville, 2; Burlesque. —; Miscellaneous 
(Auditoriums, etc.), 1. Total number of seats. 
14.74,S. 

Location: On Sacramento River, 100 miles 
from San Francisco. Southern Pacific and 
Western Pacific transcontinental railroads with 
branch lines. Central California electric con- 
nfHitlng with Santa Fe at Stockton 48 miles 
from Sacramento. Sacramento Short-line to 
San Francisco Bay points and Sacramento 
Northern to Sacramento Valley points. Sacra¬ 
mento Elver navigable for river shipping and 
passenger and freight operating to points in 
Sacramento Talley and San Francisco Bay aec- 
tion. 

Prinoipal Indnatries: Railroad shops, fruit and 
vegetable canning, clay products, confectionery 
and crackers, printing and publishing, ma¬ 
chinery. 

Mannfaetnring Establishments: 880. Leading 
firms. Southern Pacific Ck>mpany, Western Pa¬ 
cific Company, IJbby, McNeill A Libby, Cali¬ 
fornia Packing Corporation, Smith-Frank Pack¬ 
ing Co., Cannon A Co. (clay products), I^iclfic 
Coast Biscuit Co., 11. S. Crocker Co., California 
Aliiiond Growers, Swanston A Son. 

Total value of yearly output of factories esti- 
matsd at $50,500,000. 

Bpeelal Information: Sacramento has the sec¬ 
ond largest rsllroad shops west of the Missis¬ 
sippi with a yearly payroll of $8,000,000. It 
has two of the largest fruit and vegetable 
canning establishments In the world and the 
largest almond shelling plant. It ia a Mg whole¬ 
sale center, covering entire Northern California 
and parts of Nevada and Southern Oregon. 

Residential Features; Private residences pre- 
vnil. most of them constructed during the past 
few years. In 1923 eleven thousand homes 
were built. The city Is distinctive in appear¬ 
ance becanse of extraordinary number of ^ade 
trees, flowers and lawns. It has more than one 
thousand acres of parks. 

Retail Bhopping Section: Extends from Sacra¬ 
mento River on the west to 16tb street on the 
east; from I street on north to L street on the 
south: a total of in blocks from east to west 
and 3 blocks from north to south. Also, a 
suburban section covering 8 blocks on 85tb 
street, known as Oak Park. 

Trading Area: Intensive retail trade area ex 
tends over radlns of 21 miles and In many 
cases to forty miles. Bxcellent transportation 
by train and anto stage. 

Wholesale Homes: Groceries, 3; Meats. .I; 
Fruits, 9; Hardware, 2; Dry Goods, none; Mis 
cellancous IJnes, Stationers 4. 

Nnmbsr of Retail Ontlets far Nationally Ad¬ 
vertised Products: Passenger automolille agen¬ 
cies, 24; commercial auto, agencies, 7; automo¬ 
bile accessorlea, 37; automobile tire agencies. 
34; bakers, 31; cigar stores and stands (Includ¬ 
ing hotels), 22; confectioners (Including hotel 
stands), 2(1; delicatessen. 5; dressmakers, not 
available; druggists 48- dry goods, 9; depart¬ 
ment stores. 11; electrical supplies, 10; florists. 
17; fmlts, 28; furniture, 16; furriers, 8; 
garages (public), 81; grocers. 221; hardware, 
2*'; jewelr.v. 17; meat markets, 48; men's fur¬ 
nishings, 14; men's clothing. 21; merchant 
tailors, 28; milliners. 10; opticians. 10; photog¬ 
raphers, 1.3; pianos (and miscellaneous musical 
Instmmenta), 13; radio supplies, 8; restaurants 
(inclndlng hotels), 118; shoes, 21; sporting 
goods, 4; stationers, 11; women’s apparel. 18. 

SAN BERNARDINO, CALIF. 
1990 Population. 18,721. 

City and Buburban Estimate, 38,749. 

Native Whites. 81%; Negroes, 4%; Foreign 
Born, 15%; Indnstrial Workers, 51%; English 
Beading, 89%; FsmiUes, -. 

Schools: Public Grade, 27: High, 1—Poly.: 
Junior High, 1; Parochial, 1; Numtier of Pnpils, 
8,245. 

Chnrohes: Baptist, 2; Cbrlntlan Science. I; 
rtsigregatlonsl. 2; Bpiscopal, 1; Hebrew. 1; 
Methodist. 2; Presbyterian. 1; Roman OatboIIc, 
t; Mlscellaneons, 4. 

Banks; National, 4; State, 2; Total Resonrres, 
$13,283,600; Ravinga Bank Deposlta Total. 
$11,267,544. 

Thaatres: Legitimate, 1; Moving Plrtiires, 6; 
VandevtIIc, 2; Rnrleaque, none; Miacellaneoua 
(Audltoriuraa, etc.), 2. Total number of teats. 
7,200. 

Loaatlon: Ixtcated In the heart of the South 
eri) California citma area 60 miles east of Los 
Angeles on Santa Fe, Union Pacific and Bouth- 
►rn Paclflc Railroads. Excellent bus service 
snd division points for the Santa Fe. Union 
Paclflc and Paclflc Electric Lines. 

Principal Industrias; Santa Fe shops with 
monthly payroll of $1,100,000. Wholesale Job¬ 
bing center for the Interior of Sontherr Califor¬ 
nia. citras growing, packing. Icing and shipping, 
decidnous fruits, bay, grain and prodnee, grapes, 
olives, etc. 

Mannfactaring EatabUshmenti: 38. I.eading 
firms, Parker Iron Works. Hanford Iron Works. 
Gill Storage Battery Co. 

Total valna of yearly output of factories esti¬ 
mated at $15,000,000. 

Bpacial laformation; TTiis city Is the gateway 
to Southern California from the east and on the 
main highways of motor travel. I,ocatlon of 
National Orange Show and entrance to the "Rim 
o’ the World” scenic region, which l« dotted with 
resorts. 

Besldentiat Features; MuKiiy iuingalows and 
fine residences. Many fine apartment liouses 
snd section duplex structures sod luincsiow 

Trading Area; Extends 40 miles aontbeast 
to Hanning, seven miles east to East Highlands, 
17 miles west to Cucamonza; eight miles south 
to Grand Terrace and HIghgrore and north to 
embrace many of the ‘'desert” communities, 
such as Victorville, etc., which come In at least 
once or twlec a month to do periodical buying. 

Wholesale Houiei: Groceries, 2; Meats, 4; 
Fruits. 5; Hardware, 2; Dry Goods, 1; Mlacel- 
laneouB Lluee, Butter and ereamery products, 
3; ice cream, 8; drugs, 1; confectionery, 1; 
bakeries, 3. 

Number ef Retail Outlets for Nationally Ad¬ 
vertised Frednets: I'aesenger automobile agen¬ 
cies, 18; commercial auto, agencies, 8; automo¬ 
bile accessorlea. 14; automobile tire ageactes, 
19; bakers, 8; cigar stores and etands (including 
hotels), 41; confectioners (inclndlng hotel 
stands), 12; delicatessen, 4; dressmakers, 45; 
druggists, 14; dry goods, 15; department stores, 
4; electrical supplies, 6; floriats, 3; fruits, 32; 
furniture, 10; furriers, 2; garages (public), 21; 
grocers, 63; hardware, 8; jewelry. 7; meat mar- 
liets, 17; men's furiti^lngs, 12; men's clothing. 
18; merchant tailors, 8: milliners, 9; opticians, 
3; photographers, 6; pianos (and raiacellaneous 
mii<ical instruments), 6; radio supplies, 5; 
restaurants (ineludiog hotels), 46; shoes. 12; 
sporting goods, 8; stationers, 3; women's ap¬ 
parel, 16. 

SAN DIEGO. CALIF. 
1920 Popnlation, 74,8.13 (1923 Directory, 116.- 

876). 

City and Bnbnrban Estimata, 140.000. 

Native Whites, 85%; Nagroas, —%; Foreign 
Bom 15%; Industrial Workers, 20%; English 
Beading, 08%; Familiet, 21,000. 

Schools; Public Grade, 28; High, 1; Junior 
High, 8; Paroehlal, 3; Number of Ibqttls. 
20,156. 

Churchot: Baptist, 0; Christian Science, 6; 
rongregntlonal, 7: Episcopal, 4; Hebrew, 2; 
Methodist. 7; Presbyterian. 7; Roman CatMIc, 
14; MIseellaneons, 45. 

Banks: National, 3; State. 6; Total Resonreet. 
$81,902,341; Savings Bank Depoaltt Total (In- 
rludlng savings deposits In National Banks), 
$30,464,084. 

Thaatroa; legitimate, 2; Moving Pletnrea. 16; 
Vaudeville, 1; Bnriesqiie, 1; Miscellaneous 
(Auditoriums, etc.), 2. Total number of seats. 
20.323. 

Location; Nearest port of entry for trade with 
Orient and through Panama Canal. Nearer to 
Chicago and the east than other ParlOc ports. 
Terminus of two trinseonttneutal railways - 
Atchison, Topeka and Santa Fe and San Dlecn 
and Arixona (Southern PaciOc). Port of call 
for a numbei of steamahip lines. 

Prinoipal Indnstriaa: Pish rannories, parked 
over 2.’>0.000 cases last year. Home bane of 
torpedo destroyers of the I'aclflc Coast. Naval 
Training Station, Marine Brigade Post. D. 8. 
Naval Air Station and other naval projects. 

Manufaotoring Estahlishmants: 225. I-eadlng 
firms, Rpreckels Savage Tire Co., Cottonseed 
Gil I’rodnrta Co., Sait Works, Olive Oil, Citrus 
Soap Co. ^ 

Total value ef yearly output of faotorias ssti- 
matod at: $36,000,000. 

Special Information; Building permits for 
1923 largest in history of (ity amonnting to 
$13,264,144. 

Residential Features: Hat pure water. Balboa 
Park, the sKe of Panama-Calif. Exposition In 
1915, has an area of 1,400 acres and Is ettnated 
In the renter of the city. Average but nine days 
a .rear wlthont some degree of snnshine. Mean 
annual temperature, 61 degrees. Eighty-eight 
miles of one of the beat atreat railways In the 
U. S., situated on San Diego harbor, which Is 
completely landlocked, free of current, acces- 
alble foe all types of vesaela In ail kinds of 
weather. The home of a great many retired 
wealthy easterners. 

Retail Shopping Bection: Extends from water 
front east for twelve Mocks; and from water 
front north for about Sfteen Mocks. There are 
three ontlyiiig bnslness sections and several 
smaller neighborhood sections. 

Trading Area: Extends about forty miles 
north and the tame distance east. 

Wholeaala Honaea: Groceries, 4; Meats. 8; 
Fnilts, 24; Hardware, 1; Dry Goods. —; MIs- 
ceilaneona Lines: 11 confectioners, 1 drng^st. 

Nnmbar ef Retail Ontleti for Nationally Ad- 
vertiaod Frodaets: Pasaenger automoMIe agen¬ 
cies, 81; commercial auto, agenrlet, 10; anto 
mobile acceeeories. 10; automobile tire agencies, 
00; bakers, 67; cigar storea and stands (Inclnd- 
Ing hotels), 1,000; confectioners (Including 
hotel stands), 83; delicateseen, 9; dressmakers, 
120; druggists. 74; dry goods, 34; department 
stores. 10; electrical tnppllea, 21; florists, 34; 
fnitta, 48; fnrnltnre, 43; farriers, 8; garages 
(public), 110; grocers, 400; hardware, 85; 
jewelry, 80; meat markets, 91; men’s furnish¬ 
ings, 40; men’s clothing. 12; merchant tailors, 
10; milliners, 21; opticiana, 20; photograpbera, 
30; pianos (and mlscellaneons musical Instru- 
mentt), 8; radio supplies, 4: restaurants (In¬ 
cluding hotels), 2.10; shoes. 30; sporting go^s. 
9: stationers. 8; women’s spptrel. 11. 

Armenia . 2.34 
Australia . 1.633 
Austria . 3.694 
Belgium . .148 
Canada-French . 346 
Canada, other . 6 737 
Central America . 944 
Csechosiovakla . 757 
Denmark . 3.389 
England . 10.107 
Finland . 1.810 
France . 6.906 
Germany . lh,11$ 
Greece . 3.204 
Hungary . 1.390 
Ireland . 18.2.17 
lUly . 23.924 
Jngo-Slavla . 1,310 
Mexico . 3.793 
Netherlands . 788 
Norway . ;(,121 
Poland . 2.152 
Portugal . 816 
Rumania . 765 
Russia . 1.712 
Scotland . 3.169 
South America . 871 
Spain . 2.500 
Sweden . 6.468 
Swltxerland . 2.806 
Syria . 216 
Wales . 44.1 
An otbera . 2.42'3 

Buburban and Farm Baaidsnts 

Within a radios of 88 mtlsa practically all af 
the larger purchases of over one million people 
sre made In San Francisco. Tbo geography of 
California makes San Francisco the ahopplng 
center for the entire northern part of California, 
drawing from the rich San Joaquin, Sacra¬ 
mento and Santa Clara valleys, dne to the fart 
that tlie southern part of Oallfomla Is prac¬ 
tically shut off by the Tehachapl Mountains. 

Bchools: Public Grade, 99; Hlgb, 3; Parochial, 
30; Number of Pnpils, TB.468. 

Churchot: Baptist. 8: Cbriatian Bcleuce, 9 
0>BgregatlonaI. 10; Bpiscopal. 17; Hebrew, 12; 
Methodist, 23; Presbyterian, 24; Roman Oatliolir, 
43; MltcellaDfont, 41. 

Banka: National. 7: State. 32: Total Rc 
sources, $1,323,300,221 (as of March 31, 1924); 
Savings Rank Deimsits Total. $1,011,347,847 
(as of March 31. 1924). 

Thoatrex: Legitimate, 3: Moving Pictures. 
80: Vaudeville, 8; Total number of ecata. 
00.273. 

Location: Baa Francisco la located on tt 
northern end of tbe penlnsnla, at the month of 
the Sacramento and San Joaquin Rivers and Is 
bounded on the weot by the Pacific Ocean and 
on the eaat and north by San Francisco Bay. 
San Francisco la tbe western termlnns for four 
trana-contliiental railroada, namely the Southern 
Pacific, Western Paclflc Northwestern Pacific 
and Santa Fe, and la the principal point of call 
for ail trans pacific and Inter-ocean stcamsliip 
lines. 

Principal Industries 
NumiKT of olaMlahmcnts . 2.360 
I’ersons engaged In manufactures 01.328 
Proprietors and firm members ... 2.4.11 
Hslsried employes . 10.2*7 
Wage earners (average iiumlier) . 48.190 
Primary horsepower . 99.748 
Capital . $326,398,000 
Services . 78,621 000 
Sslsrles . 18.917,000 
Wages . 19.7(M.(100 
Msterlsls . 2*11.418.000 
Value of priHlucta. 417.321.000 
Value adde<l by manufacture 

(value of proflncta less cost of 
materials) . 11.1 903.00<J 

Prinoipal Indnatries: Printing and piihlishlng. 
meat parking, preserving and canning, foundry 
and machine shops, tbipping, ship-bnildlng. 
tanning, manufacturing of furniture, boots and 
shoes, Oour, coffee, glass, tobacco and lumber, 
bags, tinware, cleaning and pollahing rice, 
men’s clothing, women's clothing. 

The principal Industries of San Francisco for 
whicli atatlatira can be presented aeparstely ar 
ranged in the order of the value of prodiei. 

Ahlpbiiildlnir. Incliidinj: bout 
building . 

Per *-enl 
of total 

Value of for the 
Products Stste 

$46,073,110 24.8 
Slanghtering and meat pack¬ 

ing . 22.088.040 2.3 9 
Coffee and spice, roasting 

and grinding . 21,784.677 82.8 
Antomoblles . 20.261.186 M.3 
Bread and other bakery 

products . 14.748.405 301 
Raga, other than paper, not 

Including bags made In 
textile mllla . 13.414,$11 100 0 

Foundry and mactalne-shop 
produeta . lS.358.0r4> 21.7 

Printing and publtshing, 
newspapers and periodicals 12.201.123 .31.1 

Canning and preserving, 
fruits and vegetables ,... 11.890.240 6 3 

Tinware . 106.18.9.32 SB A 

Printing and publishing, 
hook and job . 0.300.458 47.8 

Rice, eleanlng and polishing 8.333.082 41.2 
Clothing, men's . 8.287.613 

courts growing. Houses being constructed, 
average cost $4,300 to $6,000. 

Retail Shopping Bection: Ehitendo on Third 
street from B to K on about 10 blocks. On E 
street from Second to Fifth, on D street from 
Second to Fifth; on 4tb street from Arrowhead 
avenue to F street (three blocks), (jourt street 
from D to F (two blocks), Mt. Vernon from 
Fourth to Seventh (3 blocks). There are five 
outlying retail bnslness sections of the usual 
character at well at scattered neighborhood 
stores. 

SAN FRANCISCO, CALIF. 
1910 Popnlation, 416,912. 

1920 Population, 506,676. 

1923 Population, 670,000, (estimate*!). 

City and Buburban Estimate, (Prei-ent esti¬ 
mate), 1,131.597. 

Native Whites, 69%; Negroes. 0.5%; Foreign 
Born. 27.7%; Industrial Workers, SOc;; Eng. 
liih Beading, 88%: Families. 123.349. 

Nativity of Foreign Born 
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Examiner Circulation ahown N 

by Zone* on map below 

ZONE NO. 1 
San Francisco, San Mateo, Ala- \ 
meda. Contra Costa and Marin 
Counties. 
DAILY .109,554 
SUNDAY .198,916 

ZONE NO. 2 
Santa Cruz, Santa Clara, Stan¬ 
islaus, San Joaquin, Sacra¬ 
mento, Solano, Yolo, Napa and ' 
Sonoma Counties. 
DAILY . 23,183 
SUNDAY . 67,296 

ZONE NO. 3 
All other counties as indicated 
on the map shown below. 

. DAILY . 25,717 
SUNDAY . 50,545 

TOTAL CIRCULATION 
DAILY .163,354 
SUNDAY .331,657 

Central and Northern California—tiie territory that stretches 

from Bakersfield on the South to the northern boundary line 

—is the Pacific Coast's greatest market—boasting 55% of 

California’s total population—6P/i of its bank resources— 

?9J'2% of its bank deposits—54% of its bank clearings—71% 

of its manufacturing—70% of its livestock—65>^% of its 

crops and 52 1-3% (»f its total wealth—although occujwing 

only 43% of its area. 

Thus does density of population and concentration of wealth 

make the Central and Northern California market the most 

im]»ortant on the Pacific Coast—and San Francisco—the chief 

city, its hub of operation. .\nd it naturally follows that the 

San Francisco newspai)er which most thoroughly serves this 

rich territory is the logical “keystone” of any advertising 

campaign to win its attention. 

Not only does The Examiner more thoroughly cover this 

territory than any other San Francisco newspaper—from a 

city, suburban and country standpoint—but in a majority of 

cases offers advertisers more circulation in the smaller cities 

dotted over the territory than is given by the local newspaper 

—thereby providing a medium that not only stands alone as 

the greatest advertising "buy” but may be used alone with 

tellinp effect. 
itRWity:: 

Place your Advertising where it will reach the greatest number 

of readers at the lowest cost per reader. 
:T&H;W!4A: 

■>?:x^VAnAx: miner 

\VOLO 

A\HAPAU^«i; 

ns/jyo mnoi 
SAN 

FRANCIl 

^xlaiiaS 
I8I9/B! 

HICC 

■mm: 
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CALIFORNIA (Conl’d) 

San Frandaco (con’t) 
Tobacco, cigars and cigar¬ 

ettes . 8,157.8«8 75.8 
Oontectionerj and Ice cream 7,X2U,611 81.1 
Furniture . 6,467,810 47.4 
Leather, tanned, curried, and 

dnithed . 6,431,576 30.0 
Flonr-mlll and gristmill 

products . 5,735,767 8.8 
Chocolate and cocoa products 5,662.682 100.0 
Clothing, women's . 5,589.618 39.2 
Liquors, malt . 5,577,145 48.8 

Manufacturing Establishments: 2,360. Lead¬ 
ing &rms. National Paper Products Co., Bemis 
Bros. Bag Co., John Bollman Co., Crown Shirt 
Factory, California Barrel Co., Petri Cigar Co., 
niinols-Paciflc Glass Works, Leri Strauss Co. 

Special Information 

Financial center of the West. Principal 
shipping port of the West. Outlet of the prod¬ 
ucts of the Sacramento and San Joaquin ralleys, 
and the Western and Central Bocky Mountain 
States. Jobbing center for Northern and Central 
Oallfomia. Western terminus for tbree trans¬ 
continental railroads. In San Francisco there 
are many branch oBIcea of 8rms doing an Inter- 
aattonal business. There are orer 500 San 
Francisco concerns that maintain branches in 
ether PaciSc Coast cities. 

Besidential Fsatnras 
There are homes of every description, from 

the modest cottage of the workman to the city 
efaatesn of the millionaire, and the fortunate 
fact that San Francisco is a city of hills and 
Talleys leads to the general effect in the resi¬ 
dence district of neatness, reAnement and 
beauty. Both the apartment bouse and the 
bungalow are well represented in San Francisco 
and have been brought to a point of high de¬ 
velopment. 

Betall Shopping Section 

Extends from Market and Kearney to Market 
and Eighth, and tbe district bounded by Market, 
Kearney, Sutter and Mason. There are Are out¬ 
lying buying districts, and seTeral smaller 
neighborhood sections with tbe naual small num¬ 
ber of small shops. 

Due to tbe tremendous commuting and outside 
population, shopping in San Francisco district 
la extremely large for a town of its sine. Be- 
canae of its even temi>eratnre, San Francisco 
produces an all-year market for many otherwise 

seasonable items. 
In a retail way San Francisco stands com¬ 

parison with New York City. There is, of 
course, a “main shopping district,” and then 
there are a number of outlying or neighboring 
districts. 

Market street is the "big” street. When 
tbe term big is used it is well to mention in 
passing that Market street is 120 feet from 
building line to building line, and the only 
“Main Street” known to the writer where four 
sets of street car tracks are laid, and all of 
them used fast and furiously. 

Geary street, California street, Powell street, 
Stockton street. Grant avenue and Kearney 
street are all important retail streets, all run¬ 
ning into Market street. 

Grant avenue. Just off hlarket, is a very high 
Class shopping street. Further up is the street 
on which the important Chinese stores are. It 
la the main artery of Chinatown, a part of the 
city that, apart from being picturesque and 
Interesting, is important commercially. 

SAN JOSE, CALIF. 
1980 Population, City 89,604—(Santa (3ara 

(^unty 96,190). 

City and Suhurhan Eatimata, 55,000 (Santa 
CUra County 100,676). 

MatiTe Whites, 75%; Foreign Bern, 25%; Eng¬ 
lish Baeding, 86%; Families, City 12,000 Coun¬ 
ty 28,000. 

Sdioels: Public Grade, 10; High, 1; Junior 
High, Normal, 1; Parochial, 4; Number of I*u;>ils 
15,064. 

Churches: Bsptlst, 8; Oiristlan Sclenee, 1; 
Congregstionai, 1; Episcopal, 1; Hebrew, 1; 
Methodist, 11; Presbyterian, 8; Boman Catholic, 
9; Miscellaneous, 19. 

Banks: National, 1; State, 5; Total Kcsuorci-». 

Available, $21,800,000 (2 branches of S. F. 
Banks). 

Theatres: I.egltimate, 1; Moving Pictures, 4; 
Vaudeville, 1. Total number of seats, 6,000. 

Leoattoa: Fifty miles sooth of San Francisco, 
on main line of Southern Pacific, Western 
paclAc branch line to Gakland. Also old Central 
PaciAc line to Oakland. Ten miles to tidewater 
at bead of San Francisco Bay. An interior 
valley running sixty miles back from tbe bay. 
Width twenty miles. 

Principal Industries: Fruit, farm products, live 
stock. Produces 120,000,000 pounds prunes aloae 
annually. Produces 450,000 tons annually of 
fruits, outs and vegetables. Acreage: Cereals 
01,670. Vegetables 15,930, fruits, nuts and 
berries 121,203 seres. Produces one half of the 
dried prunes of tbe world. 

Manufacturing Establishments: 73 employing 
3717—employed in County 17,000—34 canneries, 
California Fruit Canners Association, California 
Co-operative (^nneries. Central California Can- 
nertw, Richmond, Chase Co., Pratt-Lowe Co., 
J. H. Flicklnger Co., Shaw Family, Inc., Libby, 
McNeill A Ubby., Virden Packing Os., Greco 
Canning Co., Biaeeglia Canning Co., and otbers. 
Canning ono third tbe entire canned fruit output 
of California. Also California I'mne and Apri¬ 
cot Growers Association. 

Total value of yearly output of factories aa- 
tlmated at $50,000,000. 

Bpoolal Information: San Jose la tbe chief 
and central dty of tbe Santa Clara Valley a 
wonderfully rich and producUve liK-ality. The sur 
rounding tovraa and country are peopled by the 
same high class of people as live In the tewn. 

Besidential Features: The country is peculiar¬ 
ly adapted to tbe bungalow type of bouses. 
Most of them are one and a few two family 
houses. All private homes. Only a few apart¬ 
ment houses. 

Betail Shopping Bootlon: Two blocks, on 8t. 
John St., 20 on Santa Clara, 5 on San Fernando, 
3 on Post, 2 on San Antone, 2 on San Carlos. 
C'roastown: 4 blocks on Market, 7 on First, 3 
on Second, and 2 on Third. Shopping Center is 
Santa Clara and First. A very compact section. 

Trading Area: Includes the entire Santa Clara 
Valley and tbe towns sod country within a thirty 
mile radius of San Jose. This valley Is ent off 
from other communities on three sides by moun¬ 
tain ranges, and on tbe north by San Francisco 
Bay. The entire valley, city, towns, and coun¬ 
try is served by automobile and bicycle, carrier 
every day In all seasons and the people trade 
In San Jose stores almost exclusively. 

Wholesale Houses: Groceries, 2; Meats, 1; 
Fruits, 1. 

.\ngelea Creamery, Svrlft A Co., Soutbera PaclAe 
division point; Pacide Coast B. B. headquarters, 
San Luis Brick Co., Union Oil Co., pipe line 
and storage; Incello Brick Cb. 

Total value of yearly output of factories es¬ 
timated at $25,000,000. 

Special laformatlen: Being midway between 
Los Angeles and San Francisco, 250 milea from 
each, makea thia city a center of population for 
the larger part of this area. Kail, water and 
highway transportation. Big wlmb-sale center. 
.Shipping point for Orient through Port San 
I.nia. which is one of tbe largest oil shipping 
porta in the world. 

BsaUsutlal Features: Practlrally one family 
houses. No tenemenU. City is situated in a 
valley snrrounde<i by hills on whlcti home-* are 

scattered. Private homes predominate. Average 
value, $5,000. 

Betail Shopping Section: Extends from city 
limiU to HIguera St. to Morro St. and city 
limits on Monterey St. to Cborro. Morro snd 
diorro snd Garden and Osoa all In shopping 
center. Little outlying shopping center around 
tbe So. Pac. statlen and yards, with usual run 
of small sbopa and groceries in the resideatial 
section. 

Trading Area: Tbe trading area of San Luis 
Obispo can be divided into tbree distinet sec¬ 
tions. 1st. City and Suburbs. Snd. Intermediate 
county. 3rd. Extends 80 miles which depends 
on this city for 75% of their goods. Excellent 
bus and stages and 85% owning antssnobllea 
makes this city tba^nter of the county trade. 

Whelesale Honsaa; Groceries, 2; Meats, 4; 
Fruits, 1; Hardware, 3; Mlscellaneoua Ltnea, 
Confectioners. 2. 

Hamhsr sf BstaU Outlets fer Hatieaally Ad- 
vertitad Frednctai Passenger Automobile Agen¬ 
cies, 11; Commercial Auto. Agencies, 1; Aato- 
mobile Accessories, 10; Automobile Tire Agen¬ 
cies. 17; Bakers, 4; Cl^r Stores and Stands (In¬ 
cluding Hotels), 17; Oonfeettonera (including 
hotel stands). 6; Delicatessen, 1; Dressmakers. 
14; DmgglsU. T; Dry Goods, 4; Department 
Stores, 4; Electrical Supplies, 2; Florista, 2; 
Fruits, 5; Fnmlturc, 8; Garages (public), 14; 
Grocers. 28; Hardware. 4; Jewelry, 4; Meat 
Markets, 6; Men’s Furnishings, 5; Men's Cloth¬ 
ing. 5; Merchant TaUors, 2; Milliners. 8; 
Opticians, 8; Photographers. 8; Pianos (and mia- 
cellaneons mnalcal instrumenU), 2; Radio Sup¬ 
plies, 4' Restaurants (lacinding hotels). 19; 
Shoes, 6; Sporting Goods, 5; Statlooers. 8; 
Women's Apparel, 11. 

SANTA ANA, CALIF. 

19S0 PopulAtion, 15.485. 

City and Suburban Zstimato. 67,500. 

HaUvo Whites, 81.6%; Vegroes. 2%; Foreign 
Born, White, 16.04%; Industrial Workers. —%; 
English Bsading, 95%; Families, 7,500. 

Sdioola: Public Grade, 12; High, 1; Junior 
High. 2; Parochial, 1; Number of Pupils, 6,500. 

Chnrehas: Baptist. 2; Christian Science, 1; 
Cougregatlonal, 1; Episcopal, 1; Hebrew, 1; 
Methodist, 4; Presbyterian, 2; Roman Catholic, 
3; Miscellaneous, 15. 

Banka: National, 8; State, 3; Total Resources, 
$18,310,987.62; Savings Bank DeposlU Total, 
$3,584,409.44. 

Theatres: I.egitlmate, 1; Moving Pictures, 5; 
Vaudeville, 2; Burlesque, none; Miscellaneous 
(Auditoriums, etc.), 1. Total number of seats, 
6,000. 

Location: Ten miles from Newport Bay, 23 

Vnasher of Betail Outlets for HsUonally Ad- 
Tsrtised Products: Passenger automobile agen¬ 
cies, IS; commercial auto, agencies, 18; automo¬ 
bile accessories, 4; automobile tire agencies, 14; 
bakers, 7; cigar stores and stands (including 
hotels), 20; confectioners (including hotel 
stands), 15; delicatessen, 2; dressmakers. 14; 
druggists. —; dry goods, 9; department stores, 
7; electrical supplies, 5; florists, 5; fruits, 16; 
furniture, 15; furriers, no exclusive; garages 

(public), 15; grocers, 72; hardware. 6; Jewelry, 
11; meat msrkets, 16; men’s furnishings. 4; 
men's clothing, 4; merchant tailors, 4; milliners. 
9; opticians, 7; photographers, 5; pianos (snd 
mlsceUaaeons musical Instruments), 5; radio 
supplies, 7; rcstauraats (including hotels). 27; 
shoes, 10; sporting goods, 7; stationers, 2; 
women's apparel, 4. 

SANTA BARBARA, CALIF. 
1980 PopulstieB. 10,441; present city water 

works estimate 28,000. 

City and ■ubarbaa Estliaate. 60,000. 

■ehools: Public Grade, 8; High, 1; Junior 
High, 1; Parochial, 2; Number of Fdpils, 8,330. 

Churches: Baptist, 1; Christian Science, 1; 
rongregatloaal, 1; Eplseepal, 2; Hebrew, —; 
Methodist, 1; Presbytcrlaa, 1; Roman Catholic. 
3; Miscellancons, 18. 

Banks: National. 2; State, 8; Total Resource., 
no statistics, $22,600,000—highest deposit per 
capita of any cHy in the D. S., exclndlng 
cities where deposits of county banka are 
counted; Savings Bank Deposits Total, $16.- 
000,000. 

naatres: I.egltlmate, 2; Moving Plctnres, 4; 
VandevlIIe, 2; Burlesque, none; MlscelIaneo"a 
(Auditoriums, etc.), 2. 

Lecatioa: Soutbera Paclflc, Pickwick Stage.. 
White Flyer steamship lines. 

Principal Indastiias: Resort city, both sum¬ 
mer and winter. 

Manufacturing EsteUlshmsnta; 9. Leading 
Arms, Unit Brick A Tile (k>., Boyd Lumber Co.. 
Barbara Radiator A Fender Co., Anguls *□!<> r 
Co., (Aanael (Nty Construction Co., 'TS. J. VsiAr I 
Sprinkler Co., Ambra^ I.uoiEer Cq^Puritam^k^^ 
Company, Veronlc^^fclngs &>mr>Jl (medlTiaT^p 
water), Telvert Ice Ccmil^R* <£djlS(9%. 
Oirapaay, Santa BarflllEvIce Do^kny^'ErTin 
Mattress A Rug Works. Unlou Mill A Lumber v*. 
Co. 

Total value of yearly euteat ef factariss esti¬ 
mated at; No statistics. 

Special laformatlsa: Location and climate 
make It an Ideal living place. Noted fer Its 
educational sad recreational features and cul¬ 
tural environment. 

Besidential Features: Magnilicent eatatea In 
millionaire district. Many beautiful homes and 
hotels famous the world over. 

Betail Shopping SeoUoa: Extends from besch 
to fourteen hundred block on State street 
which Is the main bnslness district. Ortega. 
Canon Perdido, Carillo, and Figueroa and Vic¬ 
toria atreete, cross State street and have many 
unique shops and other busineas bonnes. Tl)e 
business section of these 5 cross streets com¬ 
prises about two blocks each. 

Trading Area: About twenty-flve milea. This 
being a tourist city trade is derived from all 
parts of tbe state. 

Wholesale Honaos: Groceries. 2; Meats. 2; 
Ftnlta, 1; Hardware, —; Dry Goods, —; Mlscel- 
laneons Lines, —. 

In tbe outlying districts there are Fillmore 
street for 14 blocks; Clement street for 10 
blocks; Mission street for 11 blocks; Irving 
street, Oirtland street. Union street and several 
otbers, making in all some 145 blocks of retail 
shopping districts, and having some 4.500 retail 
establishments wherein money muy he ex¬ 
changed for merchandise of some kind or other. 

Trading Area 

San Francts'^o is the distributing hub of the 
Paclflc Coast. In a wholesale way. San Fran¬ 
cisco reaches into all tbe Paclflc 0>ast States 
and into Arirona, New Mexico, Utah and parts 
of Idalm and Montana. 

In San Francisi-o there are many brunch 
ofllcea of Arms doing an international business. 
There are over 500 San Francisco concerns that 
maintain branches in other Pacifle Coast cities. 

Humber of Betull Outlets for Hationslly Ad¬ 
vertised Products: Passenger Automobile Agen¬ 
cies, 60; Automobile Accessories, 8; Antomoblle 
Tire Agencies, 25; Bakers. 28; Cigar Stores and 
Stands (including Hotels), 38; Confectioners (in¬ 
cluding hotel stands), 23; Delicatessen, 12; 
Druggists, 25; Dry Goo^, 2; Department Stores, 
C; RIectrical Supplies, 18; Florists, 9; Fruits, 7; 
Furniture, 21; Furriers, 1; Garsges (pnblic), 40; 
Grocers, 144; Hardware. 9; Jewelry, 14; Meat 
Markets, 49; Men’s Furnishings, 12; Men's 
Clothing, 10; Merchant Tallori, 13; Milllnert, 16; 
Opticians, 12; Photographers, 11: Pianos (and 
miscellaneous musical Instruments), 11: Radio 
Suppliea, 6; Reatanranta (including hotels), 74; 
Shoes, 18; Sporting Goods. 3; Stationers, 8; 
Women's Apparel, 4. 

milea to Loa Angeles Harbor, aerved by two 
tranacontlnental railroads, the A. T. A 8., Fr. 
and tbe 8. P. In addition tbe Pacifle Electric 
Ry. aerves na and connecta na with 53 cltiea In 
Southern Cnllfornla. Bun aervlce to practically 
all California iminta. 

Principal Indnatriei: Food canneriea, textiles, 
Inmher products, glass, sugar beet factory, 
citrus packing bouses, rose grower, walnut pack¬ 
ing bouses. 

Kanufactnrlng EatahUshments: 114. T.eadlng 
Arms. Taylor's Cannery, California Parking Cor¬ 
poration, Santa Ana (Cabinet Works, Southern 
Counties Gas (Vmpaay, Santa Cala Woolen 
Mills, Santa Ana Iron Works, Giles Mfg. Com¬ 
pany, Kinslow Foundry and Machine Shop, 
Dixon Pump Works, Simons-Skldmore C^ompany— 
tools, Vincent Mfg. Company, Amllng Bros.— 

Number of Retail Outlets for Nationally Ad- 
vortlBed Prodnets: Passenger antomoblle agen¬ 
cies, 3; commercial ante, agencies, 18; automo¬ 
bile accessories, 14; antomoblle tire agencies. 
18; bakers, 11. wholesale 3; cigar stores and 
stands (Including hotels), 16; confectioners (In¬ 
cluding hotel stands), 18; delicatessen. 4; dress¬ 
makers, 20; druggists, 10; dry goods. 5; de¬ 
partment Btorea, 3; electrical anpplies. 12; 
florists, 4; frnlta, 8; furniture. 18; furriers. —; 
garages (public), 15; grncera. 01; haniware, 5; 
Jewelry, 10; meat markets, 14; men's fiirnlsh- 
Inga, 6; men’s clothing. 6; merchant tailors. 17; 
milliners, 11; opticians, 4; photographers, 10; 
pianos (and miscellaneous musical Instnimenta). 
4; radio supplies, 2; restannints (Including 
hotels), 46; ahoos. 12; sporting goods. 5; sts- 
tloners, 6; women's apparel, 5. 

San Franiisco's retail trade roue may be 
roughly estimated within a fifty-mile radius and 
the bulk of the populations within this territory 
look to San Francisco as their retail shopping 
center. Intermittent buslnesa la aecured from 
people living within this radios by fine trolley, 
bus and ferry servicaa. 

Twenty-one Interurbana and railroads, to¬ 
gether with California's remarkable auto high¬ 
ways, link tills high purchasing power area to 
the business district of San Francisco. 

SAN LUIS OBISPO, CALIF. 
1980 Population, 8,000. 

City and Bnrburban Eatimate, 12,500. 

Native Whites, 85%; Foreign Bora, 15%; la- 
dnstrial Workers, 20%; English Beading 90%; 
FamiUes, 2,500. 

Schools: Public Grade, 5; High, 1; Parochial 
2; Number of Pupils, 1,700. 

roses, Santa Ana Ice (Vimpany. 

Total value of yearly output ef factories eeti- 
mated at $11,707,120. 

Special Information; Per capita asseesed 
wealth of tbe county $7,214, the greatest ia 
tbe West. Deposits of Orange County banks 
are greater than those of any other county In 
the country, according to its character, stated 
by latest Bankers’ Directory. Ratio of automo¬ 
biles, 1-5 people (city). 

SANTA CRUZ, CALIF. 

1980 Population, 10,917. 

City and Enharban Estimate, 20,600. 

Native Whites. 81 6/10%; Negroes, 3/10%; 
Foreign Bern. 18%; English Beading, 91%; 
Families, 8,491. 

SeiiooU; 8; Number of Pupils, 1,985. 
Chnrdies: 16. 

Wholesale Bouses 
Grocers, 30; Meats, 19; Fruits, 80; Hardware, 

80; Dry Goods, 10. 

Number of Betail Outlets fer Nationally Adver¬ 
tised Products 

Paaaenger automobile agencies, 147; com¬ 
mercial auto, agencies, 48; automobile acces¬ 
sories, 129; automobile tire agencies, 102; bakers, 
202; cigar stores and stands (including hotels), 
844; confectioners (Including hotel stands), 245; 
delicatessen, 105; dressmakers, 65; druggists, 
307; dry goods, 172; department stores, 6; 
rlectrical supplies, 06; florists, 142; fruits, 167; 
furniture, 107; furriers, 97; garages (public), 
256; grocers, 1,854; hardware, 162; Jewelry, 
120; meat markets, 62: men's furnishings, 72; 
men’s clothing, 216; milliners, 94; opticians, 46; 
(itaotograpbers, 70; pianos (and miscellaneous 
musical instruments), 40; radio supplies, 70; 
-estanrants (including hotels), 2,740: shoes, 113; 
.porting goods, 45; stationers, M: women’s ap- 
parel, 475. 

See pages 17 and 19 

Churches: Baptist, 1; Christian Science, 1: 
Congregational, 1; Episcopal, 1; Methodist, 1; 
Presbyterian, 1; Roman Catholic, 1; Miacel- 
laneons, 2. 

Banka; State, 3; Total Resources, $8,000,000. 

Theatres: Legitimate, 1; Moving Pictures, 2; 
Vaudeville, 1; Miscellaneont (Anditorinina. ate.), 
2. Total number of aeaU, 3,000. 

Location: Fifteen milaa from Pacifle coast, 
midway between Ixm Angeles and San Francisco. 
So. Pac. R. R. and Paclflc Coast Railroad. 
Steamsblpa (Via Port San Lois) to all coast 
■mints and bos and stages to all Calif. Main 
highway from Mexico to (Canada. 

Principal IndqSIriea: Building brick, foundry 
prodnets. Insulating bricks, canned goods, meat 
prodnets, dolls, toys, creamery prodnets, quick¬ 
silver, soda, cedar blocks, dairying, diatomace- 
oua earth, railro.id ahoirn, printing. Iron ore. 

Manufacturing Establishmenta; 89; Leading 
firms, Golden State Milk Prodneta Co. Los 

Residential Fsataraa: Of the 2,503 families 
provided with houses during 1921-22, 2,054 se¬ 
cured single family dwellinga, with a total 
value of $5,300,984, $2,625 per. boose. Thla 
estimated number of new families from 1921-23 
Inclnsive Is 2,756. This gives a ratio of 27 
families to 25 dwellings. 

Retail Kiopping Section: 4th street extends 
French street on east to Van Neaa on wost, 8 
blocks. Parallel is 5th street. Main street, 
Washington north to 1st street on south, 13 
blocks. Parallel to Main street are Bush, Syca¬ 
more and Broadway, extending two blocks north 
and three blocks aonth of 4th street. Outlying 
districts. East End on 4th from Minter to Santa 
Fe streets, 6 blocka; West End on 4th from 
Bristol to Arteaia, 5 blocks; South Main street, 
Richland avenne to Edinger street, 8 blocks. 

Trading Area: 12 miles north, 10 miles south, 
12 miles west and 5 miles east. 

Wholtaale Honaas: Groceries, 2; Meats, 1; 
Fruits, 8; Hardware, 1; Dry Goods, —; MUcel- 
laneons Ltnea, S. 

Banks:. 6; Total Resources, $9,800,000. 

neatrea: 4; Total number of seats, 4,000. 

Location: On Bay of Monterey 80 milea south 
of San Francisco. 

Frlacipal Industries: Cement, lumber, leather, 
ire, soap, flab canneries. 

Beaideatlal Faatarea: Mostly one and two 
family houses. 

Boteil Shopplag laotion: About 3/4 mile In 
heart of city. 

Trading Areat Radins of 15 miles. 

Wholesale Boaset: Groceries, 2; Fruits. 1; 
Confectionery, 2. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Prodnets: Passenger automobile agen¬ 
cies, 10; commercial auto, agencies. 7; automo¬ 
bile acceasoriea, 20; automobile tire agencies, 
20; bakers, 12; cigar stores and stands (Includ¬ 
ing hotels), 8; confectioners (inclnding hotel 
stands), 5; delicatessen. 2; dressmakers, 10; 
druggists, 7; dry goods, 6; department stores, 2; 

Continued on page 20 
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The Richest Mine in the Golden State 

^R:aiicisco4 
^400,000 

;§an^tianfijaro (!Il)iianidr 
Leading Newspaper of the Pacific Coast 

25% of the population does 75% of the buying— 
and this great purchasing power is reached 
almost exclusively through The Chronicle. 3HE high percentage of first class paved streets (550 miles) 

within the city of San Francisco itself eliminates any urban 
delivery problem, while the well developed ferry system and 
excellent roads down the peninsula make daily suburban 

delivery a practice of many years’ standing. 

Within the 42 square miles land area of the corporate city of San 
Francisco there are 687,000 persons (1924 tabulation), which means 
16,360 per square mile. The San Francisco distributor, therefore, 
reaches an average of 16,000 persons in every square mile of this city. 
A distributor in Los Angeles reaches 2,423 persons in every square 
mile of his city territory. He must then go seven times farther than 
the San Francisco merchant in order to find an equal number of 
potential purchasers. A distributor in Seattle reaches 5,876 persons 
per square mile within the corporate city limits, and must, therefore, 
travel four times as far as the San Francisco merchant in order to 
reach a corresponding number of people. 

The entire area covered by The Chronicle’s circulation contains 253 
persons per square mile. The Chronicle serves a district with a 
population twice as great as the Los Angeles market, larger than the 
entire state of Oregon and equal to the state of Washington—this cir¬ 
culation offers the key to the rich Pacific Coast. 

fIRST / 
^PEB CAPITA f 

Vi/EAHU* 
San Francisco’s per capita wealth 
is three times as large as Chi¬ 
cago’s, Milwaukee’s and Balti¬ 
more’s. It is $1,400 larger per 
capita than New York and Bos¬ 
ton, and $600 higher than Cleve¬ 
land. 

In per capita bank deposits, Cali¬ 
fornians are 26% above the av¬ 
erage of the United States, and 
in per capita savings 93% ahead 
of the average of this country. 
During the nine months’ period 
ending June 30, 1924, a total of 
$187,056,629 was added to the 
commercial and savings depos¬ 
its of the state. The San Fran¬ 
cisco Bay District (San Fran¬ 
cisco, Oakland, Berkeley and 
Alameda) was the greatest con- 
tributor-^5.S% — Los Angeles 
contributed 5.9% and the rest of 
the state 28.6%. 

San Francisco Bay District 
banks contribute 39% of the to¬ 
tal deposits and 44% to the total 
resources of the entire state. 

During the worst period of 
business depression since the 
Armistice $53,0(X),000 was added 
to the savings deposits of San 
Francisco. 

During the first 5 months of 
1924 business expansion kept 
pace with San Francisco’s in¬ 
crease in wealth, 2,281 new in¬ 
dustrial enterprises adding 
$5,000,000 to the city’s payroll— 
and since January 1, 1923 over 
$60,000,000 was added to the 
payroll of the Bay District. 

The San Francisco trading area 
produces 71% of the manufac¬ 
tured output of the entire state; 
two-thirds of the crops, half of 
the minerals—and contains two- 
thirds of the farm area, over 
one-third of the forests and 70% 
of the livestock. 

—and the increases of this 
most favored section of God’s 
country are getting greater 
month by month. 

^an jFramtSto Chronicle 
U. n. OK YOUlfO 

National Advertising Representatives 
WnojAMS, Lawrence & Crcsmbr C^. 
22S Fifth Awhur 360 N. Michigan Av*. 

NEW YORK CHICAGO 

PacHie Coast Reprtseniativas 
R. J. Bidwell (Ta ‘ 

Tiuu Building 742 Mabket St. 
LOS ANGELES SAN FRANCISCO 
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CALIFORNIA (Cont’d) 

Santa Cruz (can’t) 
electrical auppliea, 5; florists, 4; fruits. 3; 
furniture, 5; garage (public), 13; grocer, 3b; 
hardware, 9; Jewelry, 4; meat market, 9; men's 
furnishings, 6; men’s clothing, 6; merchant 
tailors, 5; milliners, 4; opticians, 2; photo¬ 
graphers, 4; pianos (and mlsccllaneons musical 
iastramenta), 3; radio suiiplies, 2; restaurants 
(including hotels), 11; shoes, 4; sporting goods, 
B; stationers, 1; women's apparel, 4. 

SANTA MARIA, CALIF. 
11*20 Population, 3,943. 
City and Suburban Estimate, 12,000, 
NatiTe ■Whites, 60%: Negroes, 1%.; Foreign 

Born, 39%: Industrial Workers, 30%; English 
Beading, 90%; Families, 700. 

Schools: Public Grade, 3; High, 1; Junior 
Sligb, 1; Number of Pupils, 825. 

Churtdtes: Baptist, —; Christian Science, 2; 
Congregational, —; Episcopal, 1: Hebrew, —; 
Methodist, 1; Presbyterian, 1; Konian Catholic, 
1; Miscellaneous, 1. 

Banks: National, 1; SUte, 2; ToUl Re¬ 
sources, $8,000,000; Sayings Bank Deposits 
I'oUl, $2,000,000. 

Theatres: Legitimate, 1; hloying Pictures, 1; 
I'aodeyille, —; Burlesque, —; Miscellaneous 
(Auditoriums, etc.), 1. Total number of seats, 
1,700. 

Location: Near coast, 200 miles north of T.os 
Angeles. Served by the SanU Maria Valley 
R. R. and Paellle Ck»st RaUway. With steam¬ 
ship at Port Alava. 

Principal Industries: Large oil fields, sugar 
beet factory, fiowera, seeds, 1,000 acres in 
sweet peas, SOOJMO sacks of small white beans. 
$2,0<X>,000 in lettnee shipped each year, cattle, 
creamery, etc. 

Special Information: Tcocation of Santa Maria 
makes it the trading place of the Santa Maria 
Valley, which covers 147,000 acres. There are 
ten small towns in the valley and they all 
•■enter into Santa Maria. 

Residential Features: Mostly private homes. 
Santa Maria is noted for iu wide streets. 

Retail Shopping Seotion: Main and Broadway, 
10 blocks of business bouses. 

Trading Area: 20 miles each way. Highways 
all paved and everyone has an auto so it is 
easy to come to Santa Maria every day in the 
year. 

Wholesale Houses: Meats, 2; Fruits. 1. 
Number of Retail Outlets for Nationally Ad¬ 

vertised Products: Passenger automobile agen¬ 
cies, 9; commercial auto, agencies. 3; automo¬ 
bile accessories, 3; automobile tire agencies, 10; 
bakers, 3; cigar stores and stands (including 
hotels), B; confectioners (Including hotel stands), 
5; delicatessen, 8; dressmakers, 10; druggists, 
3; dry goods, 6; department stores, 1; electrical 
snpplles, 2; florists, 1; fruits, 4; furniture, 2; 
furriers, 2; garages (public), 4; grocers, 9; 
hardware, 2; Jewelry, 3; meat markets, 3; 
men’s fnmlsbings, 4; men’s clothing, 6; mer¬ 
chant tailors, 2; milliners, 5; opticians, 2; 
(ihotographers, 1; pianos (and miscellaneous 
musical instruments), 2; radio supplies, 1; 
restaurants (including hotels), 8; shoes, fi; 
sporting goods, 2; stationers, 1; women's ap¬ 
parel, 7, 

SANTA MONICA, CALIF. 
1920 Population, 19,000, 
City and Suburban Estimate, 60,000. 
Native 'Whites, 88%; Negroes, 2%; Foreign 

Bom, 10%; Industrial Workers, few; English 
Reading, M%; Families, 9,000. 

Schools: Public Grade, 8; High, 1; Junior 
High, 2; Parochial, 1; Number of Pupils, 5,000, 

Churches; Baptist, 2; Christian Science, 1; 
Episcopal, 1; Methodist, 3; Presbyterian, 1; 
Roman Catholic, 2; MisMllaneons, 7. 

Banks; National, 1; State, 4. 
Theatres; Legitimate, 1; Moving Pictures, S; 

Vaudeville, 1; Miscellaneous (Auditoriums, etc.), 
1 Municipal. Total number of seats, 10,000. 

Location: Connected with Los Angeles by 
Pacific Electric Railway and five boulevards all 
paved. 

Principal Industries: One large airplane factory 
and a pipe organ factory. *17110 is principally a 
residential city, most of those working in fac¬ 
tories do BO In Los Angeles. Many people are 
employed in the amusement zone which attracts 
thousands of people daily. 

Kanufaeturlng Zatablishments: Leading firms. 
The Douglas Company. 

Residential Features: Santa Monica is one of 
the residential sections of Los Angeles although 
It is a separate municipality. It Is 12 miles to 
the heart of Los Angeles. There are hundreds 
of beautiful homes here of all types and descrip¬ 
tions from manslonB to small cottages. 

Retail Shopping Section: Santa Monica Bird. 
IS blocks. Second. Third, Fourth and Fifth, 
four blocks each. There is also another business 
section in Ocean Park, a suburb of Santa 
Monica having about ten blocks. 

Trading Area: Extends about five miles north, 
south and east. 

Number ef Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger Automobile Agen¬ 
cies, 23: Automobile Accessories, 16; Automobile 
Tire Agencies, 18; Bakers, 23 (Inc. Delicates¬ 
sens); Clgsr Stores and Stands (including 
Hotels), 13; Confectioners (including hotel 
stands), 68; Delicatessen, (See Bakers); Dress¬ 
makers, 13; Druggists, 21; Dry Goods and Dppt, 
3.3; Department Stores, See Dry Goods; Electrtcal 
Snpplles, 47; Florists, 9: Fruits, 21; Furniture, 
28; Furriers. 2; Garages (public), 71; Grocers. 
SO; Hardware, 8; Jewelry, 10: Meat Markets, 
3R: Men’s Furnishings. 8 (and Men’s nothing); 
Merchant Tailors and Cleaners, 33; Milliners, 12; 
Ontlclans, 4: Photographers, 7; Pianos (and mis¬ 
cellaneous musical Instruments), 4; Radio Sup- 
Idles, See Hdwe; Restaurants (including hotels), 
'0; Shoes. 5: Sporting Goods, 5: Stationers, 6; 
Women’s Apparel, 8. 

SANTA ROSA, CALIF. 
1920 Population, 8,758. City limits of very 

small area. 

City and Suburban Estimate, 20,000 and sev¬ 
eral thousand more within 3 miles of city. 

Native Whites, 77%; Foreign Bom, mostly 
Italians, 23%; Industrial Workers, 10%; Eng¬ 
lish Reading, 90%; Families, 3,973. 

Schools; Public Grade, 6; High, 1; Junior 
High, 1; Parochial, 1: Number of Pupils, 2,444. 

Churches: Baptist, 1; Chrtatian Science, 2; 
Congregational, 1; Episcopal, 1; Hebrew. 1; 
Methodist, 1; Presbyterian, 1; Roman Catholic, 
1: Mlacellaneous, 2. 

Banks; National. 1: State, 4; Total Re- 
Miurces, $12,000,(KX): Savings Banks Deposits 
I'otal, $7,‘250,000. Three of these are branch 
hunks with power to handle largest loans. 

Theatres; Moving Pictures, 4; V’audevllle, 2; 
Miscellaneous (Auditoriums, etc.), 1; Total 
number of seats, 4,900. 

Location; 50 miles north of San Francisco 
Bay in the heart of the Santa Roaa valley and 
Sonoma county. Served by Northwestern Pacific 
and Southern Pacific Railroads, ^cellent bus 
service to the north, south and east. 

Principal Industries: Fruit packing, canning 
and drying; egg packing and shipping; pickle 
works, tanneries, paste making, shirt factories, 
shoe factories, printing. A great many large 
concerns use this city as a Jobbing center. 

Manufacturing Sstablishmenta; 18. Leading 
firms, California Packing Corp., Haeglin Pickle 
Factory, Begroe Products Co., Fltagerald Egg 
Exchange, Cameron Shirt Factory. Lewin Tan¬ 
ning Co., Greenbanat, Weil A Michael Santa 
Rosa-Vallejo Tanning Co.. Santa Rose Pasta 
fo. 

Special Information: Baying center of a 
licb agricultural county and one of the largest 
single berry sections In the world. Home 
of the Gavenatein Apple. $2,000 per 
minute tbroughont the year is the value of 
the ponitry industry to this county. Santa 
Rosa is tbe centar of that part of California 
where for hundreds of miles the country is in¬ 
tensively cultivated by hundreds of prosperous, 
modem American ranchers. Here there is little 
poverty. Paved roads and automolHles give 
this eity much trade. 

Residential Features: 90% of bouses iu the 
city enned by tbeir occupants. A long list 
of the nation’s wealthiest people own big lioines 
in the enburbs of Santa Rosa. Educational 
Icademhip of northern coastal Cullforuia at¬ 
tracts better class of people to this city. Health 
regulatioas strictly enforced; good streets and 
sidewalks; good lights and climate add to 
residential attractions. 

Retail Chopping Section: Extends from Oturt 
House, which is the center of the city. Five 
main abopiiing streets. Fourth street east from 
court bouse, 2 blocks; west from court house, 
5 blocka. Fifth street parallel with Fourth 
street, 8 blocks. Mendocino avenue north from 
courthouse, 2 blocks. Main street, south from 
court bouse, 2 blocka. Four outlying neighbor¬ 
hood sections with usual stores. 

Trading Area: 7 miles south, 20 west, 25 
east and 50 north. Practically every rancher 
in this county owns an automobile. The main 
roads are all paved. A great deal of trade 
comes from points further away than boundaries 
given on account of excellent automobile travel¬ 
ling conditions. 

Wholesale Houses: Groceries, 1; Meats, 1; 
Fruits, 8; Dry Goods, 1; Miscellaneous Lines. 
Bakers, 3; Confectionery, 2; Shoes, 1; Paper. 
1; Cigars, 2. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products; Passenger automobile agen¬ 
cies, 18; t-ommercial auto, agencies, 10; auto¬ 
mobile accessories, 19; automobile tire agen 
cies, 9; bakers, 10; cigar stores and stands 
(including hotels), 12; confectioners (Including 
hotel stands), 18; delicatessen, 2; dressmakers, 
0; druggists, 8; dry goods, 6; department 
stores, 4; electrical supplies, 9; florists, 5; 
fruits, 6; furniture, 8; furriers, 3; garages 
(public), 9; grocers, 38; hardware, 6; Jewelry. 
4: meat markets, 8; men’s furnishings, 8; 
men’s clothing, 8; merchant tailors, 4; mil¬ 
liners, 8; opticians, 5; photographers, 4; pianos 
(and miscellaneous musical instruments). 6: 
radio supplies, 8: restaurants (including hotels), 
20; shoes, 8; sporting goods, 7; stationers, 6; 
women’s apparel, 10. 

SOUTH SAN FRANCISCO, 
CALIF. 

1920 Population, 4,411; 1024, 6,150. 
City s"d Suburban Estimate, 6,000; 1924, 

7.500. 
Native Whites, 2,371; Negroes, 69; Foreign 

Bom, 1,971; Industrial Workers, 3,311, including 
Mongols and Indians; English Beading, 3,000; 
Families, 1,100, (1924) 1,500. 

Schoels: Public Grade, 2; High, 1; Junior 
High, 1; Number of Pupils, 1,000. 

Churebas: Christian Science, 1; Episcopal, 1: 
Melho^t, 1; Roman Catholic, 1. 

Banks: National, 1; State, 1; Total Resources, 
$2,.’’>05,063; Savings Banka Deposits Total, $1,- 
336,405. 

Theatres: Moving Pictures, 1; Miscellaneous 
(Auditoriums, etc.), 4. Total number of seats, 
2.500. 

Location: Southern Pacific, Market Street 
Railway, Peninsula Rapid Transit, bus connec¬ 
tion. South San Francisco Belt By. Barge and 
lighterage service by contract. 

Principal Industries; Meat packing, steel 
manufacture, rice milling, paint, varnish and 
lead, compressed acetylene gas, macanml and 
paste products, finished marble and granite for 
structural use; iron and brass foundry; lime 
products. (Carbide—by-product.) 

Kanufaeturlng Establishments; 18. Leading 
firms, Prcst-O-Llte, Chubbuck Lime Co., Pacific 

Sheet Metal Corp., Metsl and Thermit Oorp., 
Growers’ Ice Milling Co., American Marble A 
Mosaic Co., 'Western Meat and related indus¬ 
tries, W. P. Fuller Paint Co., Vlrden Packing 
Co., Catalytic Chemical Co., Pacific Coast Steel 
A Tower Co., Edwards Wire Works, Western 
Pipe A Steel, Wildberg Bros. Refining, Pacific 
Car A Equipment, Fontana Food Products, En¬ 
terprise Foundry, American Brake Shoe Co. 

Total annual output, $30,475,000. 

Special Information: Labor (x>nditlona of the 
hesl. Same freight rstes as San Francisco. Deep 
water shipping. On Baysbore and Coast High¬ 
ways 10 Les Angelee, San Joaquin Valley and 
intermediate points. 

Residaatial Features; Mostly one and two- 
family houses, private homes predominate. 
Limited section devoted to workingmen’s hotels. 
Homes in So. San Francisco average $1,000 in 
value. 

Retail Shopping Section: Consists of approxi¬ 
mately ten large blocks as follows; Grand Ave. 
4. Baden Ave. 1, Linden Ave. 3, San Bruno 
Road 2. Also a number of neighborhood groc¬ 
eries. 

Trading Area: Two miles in any direction 
from trading center. 

’Wholesale Houses: Meats, 2. 

Number ef Retail Outlets for Nationally Ad¬ 
vertised Freducts: Passenger automobile agen¬ 
cies, 6; commercial auto, agencies, 6; automo¬ 
bile aoceasorles, 5; automobile tire agencies, 2: 
bakers. 2; cigar stores and stands (including 
hotels), 35; confectioners (including hotel 
stands), 4: dressmakers, 2; druggists, 3; dry 
goods, 4; department stores, 1; electrical sup¬ 
plies, 2; fruits, 2; furniture, 8; garages (public), 
4; grocers, 14; hardware. 3; Jewelry, 2; meat 
markets, 5; men’s furnishings, 4; men's cloth¬ 
ing, 1; merchant tailors, 4; opticians, 1; photog¬ 
raphers, 1; pianos (and miscellaneous musical 
instruments), 2; radio supplies, 8; restaurants 
(including hotels), 15; shoes, 4; sporting goods 
3; women’s apparel, 4. 

STOCKTON, CALIF. 
iinu population, 40,286. 

City and Suburban Estimate, City Estimate 
1924—53,000—sub. 47.000. 

Hatlva Whites, 77%; Negroes, .8%; Japanese, 
tThlnese and Indians, 4.9%; Foreign white, 
17.3%; Industrial Workers, 20%; Engllah Bead¬ 
ing, Practically 100%. No foreign Colony, 
Americaniaatlon work effleient here: Families. 
14,425. 

Schools: Public Grade, 22; High, 1; Parochial 
5; Number of Pupils, 9,000—Cbllege of Pacific 
under construction. 

Churches: Baptist, 2; Christian Science, 1; 
Congregational, 2; Episcopal, 2; Hebrew, 2; 
Methodist, 4; Presbyterian, 2; Roman Catholic, 
3; Miscellaneous, 17. 

Banka: National, 1; SUte, 6; ToUl Resources, 
$29,000,000; (2 Banks are chain banka); Savings 
Bank Deposits Total. County $47,000,000, City 
$37,000,000—or over $711 for each man woman 
and child in Stockton. 

Theatres: Legitimate. 1: Moving Pictures. 7; 
Vaudeville, 1; Miscellaneous (Auditoriums, etc.), 
4. New Civic Auditorium under construction, 
capacity 5,000. Total number of seats, 7,850. 

Location; In the "hub” of San Joaquin Valiev, 
uhich is centre of the great Sacramento, San 
Joaquin Valley, on navigable San Joaquin River 
—42.5 miles from San Francisco Bay. Ues in 
heart of some of richest agricultural land In 
world. Served by S. P.. W. P., Santa Fe, Central 
California Traction, Tidewater A Southern Stock- 
ton, Terminal A Eastern (Western Pacific) (S. 
P. Southern Pacific). 

Principal Industries: 'Tnetors, harvesters, 
flour and cereals, tmx board, cartons box abooks. 
canned fruit and vegetables, farm irrigation and 
paving and reclamation machinery, wool scour¬ 
ing, brick and leather and pencil slabs. 

Kanufactnrliig EsUbliahments: 208, (1819 cen¬ 
sus) now 260; Leading firms, American Carton 
Co., California Cedar ProdocU Oo., California 
Navigation A Import Co., Eldorado Brewery, 
Geiger Iron Works, Harris Mfg. Co., Holt Mfg. 
Co., Monarch Foundry, National Foundry, Rich¬ 
mond Chase, Delmonte Cannery, Sperry Floor, 
Sterling Pump Co., Stockton Box Co., Stockton 
Brick Co.. Stockton Iron Works. E. H. Tryon 
Wool Scouring Plant, Wagner Leather Co. 

Total value of yearly output of factories es¬ 
timated at: $.S.’),000.(X)0. 

Special Information: Geographical location 
makes it the centre of agricultural district. 
Natural outlet of mining and lumber sections— 
is gateway to Yosemite Valley and stopping 
points for tourist travel to other scenic attrac¬ 
tions. Makes natural shipping point for 7 rail¬ 
roads and river freighting. Has diversified man¬ 
ufacturing interest and large popnlatien of home 
owning citizens—Several rural P. O. routes— 
Good artesian wells—First class fire and flood 
protection, many parks and up to date City 
Manager form of gov’t with $20,000 year 
Manager. 

Residential Features: Ownership rests with un¬ 
usually large percentage of occupants. Biggest 
portion live in detached dwellings. Land well 
drained—170 acres of parks. In 1923 average 
cost of homes. $4,0M. Exclusive district 
homes as high as gt.'i.fsto. Ihicli factorv has 
its section of workmen's homes (with yards and 
gardens) where situation makes it possible. 

Retail Shopping Section: Business or shopping 
sections radiate from Main and Sutter Streets 
chiefly along Main, Weber and Market, both to 
the east and west with frontages aggregating 
over 180 blocks (308 ft. each) which, are de¬ 
voted to stores, oflices, hotels, garages, res¬ 
taurants and other business enterprises. Tall¬ 
est building 10 stories. 

Trading Area: Extends for 25 miles north 
and south, and west. Additional trade brought 
in by 2 rural electrical lines and excellent stage 
service to foot bill country. Also by the large 
number of good highways into mountain district 
and thru the Valley. Fed by eleven railroads 
loucbing city and 11 highways crossing City 

Ldmits. Trade area 100 miles to East whiek 
is mountain section. 

Wholesale Hsusee; Groceriea, 4; Meats. 4; 
Fruits, 18; Hardware, 2; Miscellaneous Unet! 
88. 

Number of Retail Outlets for Nationally aj. 
vertlsed Fr^ucta; Passenger Automobile Agsa- 
cies, 81; Commercial Auto. Agencies, 8; Acte- 
mobile Accessories, 8; Automobile Tire Agea 
cies, 16; Bakers, 15 Retail—7 Wholesale: Cigar 
Stores and Stands (Including Hotels), 35 Be- 
tall—5 Wholesale; Confectioners (incladl^ 
hotel stands), 50; Delicatessen, 5; Dresamakem, 
25; Druggists, 40; Dry Goods, 12; Departmast 
Stores, 8; Electrical Supplies, 12; Florists, T; 
Fruits, 18; Furniture, 23; Furriers, 1; Garagts 
(public), 51; Grocers, 105; Hardware, 10; Jew¬ 
elry, 23; Meat Markets, 40; Men’s Furnlsklnp, 
8; Men’s Clothing, 25; Merchant Tailors, 1$; 
Milliners, 20; Optidans, 7; Photographers, $; 
Pianos (and miscellaneous musical Inatra- 
ments), 10; Radio Supplies, 10; Restaurants 
(including hotels), 85; Shoes, 25; Spartlig 
Goods, 6; Stationers, 8: Werner’s Apparel, If. 

TAFT, CALIF. 
City and Suburban Estimate, 36,000. 

Native ’Whites, 95%; Negroes, none; Forsiga 
Bom, 5%; Engli^ Reading, 100%. 

Bchoola: I*ubllc Grade, 4; High, 1; Parochial, 
none; Number of Pupils. 1739. 

Churches; Baptist, 1; Christian Science, 1; 
Congregational, 1; Episcopal, 1; Hebrew, nost; 
Methodist, 1; Presbyterian. 1; Roman Catbogc, 
1; Miscellaneous, 1, 

Banks: National, 2; State, 1. 

Tkeatres: Legitimate, 1; Moving I'lciures, 1; 
MIscellaneoas (Auditoriums, etc.), 2. 

Loeatioa; Kem Connty—Heart of worU’t 
greatest oilfield. Railroad, Stages and Trucks 
transportation to all Important trading cas¬ 
ters. Popnlatlon of about 35,000 Inclndlng w- 
ronnding territory. 

Principal Industries: Petroleum and gas. 

Rasidential Faataras: Mostly smaU hossaa 
The largest part of our population reside ost- 
slde of the incorporated City, as a large amasst 
of the workingmen rent. 

Retail Shopping Ssetioa: Taft baa np to data 
stores, and a wondertul shopping district. 

Nomber of Ratail OuttoU for Nationally At- 
vertissA Prodneta: Passenger Automobile Agsa- 
cies, 15; Commercial Auto. Agencies, 5; Auta- 
mobile Accesoorles, 18; Antomoblla Tire Smm- 
clea, 12; Bakers, 8; Cigar Stores and Stasia 
(including Hotels), 10; ConfectiMisrs (inclodtag 
hotel stands), 12; Delicatessen, 4; Dresamakvt, 
7; Druggists, 6; Dry Goods, 2; DepaitMst 
Stores, 7; Electrical Supplies, 4; Florlita, 1; 
Fruits, 8; Furniture. 4: Furricre, : Garagw 
(public), 14; Grocers, 16; Hardware, 4; Jew¬ 
elry, 4; Meat Markets, 8; Men’s FnruUhlsp. 
5; Men’s Clotblsg, 4; Merchant Tailors, 4; 
Milliners, 3: Opticians, 1; Photographers, 1; 
Pianos (and mlscellaneoua musical intkt- 
mentt), 4; Radio Suppllet, 8; BeeUuranU (lA 
eluding hotels), 6; Shoes, 2; Sporting Goods, I; 
Stationers, 3; Women’s Apparel, 8. 

VENICE, CALIF. 
1920 PopuUtion, 10,380; 1923, 18.000 Mii 

mated. 
City and Bnburimn Estimate, 20,000. 
Native ’Whltea, 81.4%; Negroet, 1%: 

Bom, 16.87*; EnglUh Reading, 92%; Famihw. 
3,26a 

Schoola: Public Grade, 6; High, 1; Jask>: 
High, 1; Number of Pupils, 1.620. 

ChnTohes: 11. 
Location: 12 miles west of Los Angeles as 

four routes of Pacific Electric Railway. 
Frinoipal ladustrisa: Venice is a year tomd 

pleasure resort. 
Spocial Infarmation: The Venice municipally 

owned beach la the moat wonderful beach on the 
Pacific Coast, and known as "the safest beaeli 
and the nearest beach to Iaw Angeles, ftirf 
l>atblng every day in the year in Venice. B«»» 
varda: Washington Bonlevard, the lOO-foot hoalA 
yard from Las Angeles (approximately 14 mllta), 
called the Great White Way on account of iU 
lighting and width, which promtsea to becsai* 
the moat widely traveled bonlevard in the rnitru 
States. 

Residential Features: Venice boasts some bs^ 
tlful residences. Cosy bungalows, flower-llaatl 
banks of canals, with unique concrete brldgsa 
are some of the deligbtfal scenes. The caaals 
of Venice were excavated in 1905. There are 
three miles of these beantlful waterways trav¬ 
ersing the choicest residential section of tw 
city. Tbeir banka are lined with flowers am 
arched with unique bridges and each canM » 
illuminated at night with a different 
scheme. Boating and canoeing in these artlatK 
surroundings are ideal and all kinds of pleamrt 
crafts arc to be had at a reasonable rental B 
the boathouse on the lagoon. Ocean 
supplied through a channel, connecting with tm 
Pacific at Plays Del Bey and a fresh supply » 
dally secured through the incoming tide. 

Trading Area: Only Immediate territory. 
Number of Retail Outlets for Nationally ti- 

vertiaed Prodnota: Passenger automobile ages 
cies, 17: commercial auto, agencies, 3; suto^ 
bile accessories, 20; automobile tire agenciei, E 
hakera, 4; cigar stores and stands (Includlsr 
hotels), 9; confectioners (Inclndlng 
stands), 15; dressmakers. 10; drnggista, 6: atv 
goods, 8; department stores, 2; electrics! stt 
piles, 5; florists, 2; fraits, 2; furnltnre, 4; P’ 
ages (pnblic), 25; grocers, 36; hardware • 
Jewelry. 5; meat markets, 11; men's fornitblngt. 
8: merchant tailors, 4: milliners. 6: opflclas*- 
2: photographers, 7; pianos (and miscellisstsA 
musical Instruments), 3; radio aupplies. 2; n*' 
tanranta (Inclndlng hotels), 27; aboea, 7; sp*!- 
ing goods, 4; stationers, 2. 
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WATSONVILLE, CALIF. 
19£0 Popnlation, 

City and Suburban Ettimate, I4,0t». 

Native WTiitea, ti09i; Nesroea i>rauticaU7 

Tbit district consists of about 6 square blocks, VaudcTille, —; Burlesque, —; Miscellaneous sources, $3,169,835.40. Sarins Bank Deposits 
and Is built solid. (Auditoriums, etc.), —. Total number of total. None. 

Retail Sboppinf Section: Extends 3 blocks on 470. Tboatros: L^itlmate, 1; Morins Pictures, 2; 
Oreenleaf, 8 blocks on Fblladelpbla, with the Looatian: On sooth side of Denrer It Rio Vauderllle, 1; Burlesque, none; Mlscellaoeons 
usual side street shops. Several small districts Grande Western. Screed by Denrer 
are scattered throughout town. Grande Wc 

Trading Area: Extends about 4 miles north Principal 
and 10 miles east, south and west. Rosidenti 

Number of Retail Outlets for Nationally Ad- hou»ea. 4 
▼ertiaed Prodneta: Paasenger automobile agen- reataorauta 

17: ‘•omni**rclal autt». aeenrieft. fJ: autOffn<v 'o^***! s 

Grande Weatem. 

Principal Induatrlaa: Mining—ailrer and load. 

Rio (Anditorlnms, etc.)p 1« Total nomber of Aeata, 
1,800. 

md. Xsocation: On T>. A R. G. main lim*, 
Residential Features: Mostly one families lw«ncl>, 40 miles west of Pueblo, Iflo mUes 

houses. 4 or 5 rooming houses, I hotel, 2 from Denrer. At entrance to the famon.s Koyal 
restaurants. Gorge—center of bos service from all points in 

souc; Foreign Born, 40'/.; Inuustrial Workers, bile accessories. 8; automobile tire agencies, 12; P<***®“ 
25%: EngUsh Beading, 80%: Families, 3,200 In- bakers, 5: cigar stores and sUnds* (including • neighborhood groceries. 
lusive 1.400 etty. Imtels), 9: confectioners (including hotel 
Schools; Public Grade, 3: High, 1; PamcliiHl, stands), 6; delicatessen, 2; dressmakers, 4; 

2; Number of Pupils, l,.Vh). 

Trading Area: About IS miles west. 

Number of Retail Ontlets for Nationaily AA- 

county and adjacent territory. 

Friacipal Industriss: Coal mining, sine smelt¬ 
ers (sine oxide), cattle raising, center of hcail 
lettoce growing, apples and cherries In Urge 
comrmerclal quantities, truck gardening: Colorado 

druggists, 7; dry goods, 4: department stores, rertiaod Prodneta: Passenger Automobile Agen- State Penitentiary, employing 125 guards and 
Omrehes: Baptist, 1: Christian Science, 1; r*cclrlcal supplies, 5: florists, 3; fruits. 7: cles, 2; Commercial Auto. Agencies, t; Ante- employes, million dollar electric light plant sup 

Iplscopal, 1; Methodist, 1; Presbyterian, 1; *’ *■■***• (PoMlc), 16; grocers, 35; mobile Acceanories, 1: Automobile Tire Agen- plying light and power to 15 communities; two 
Roman Catholic, 1; Miscellaneous, 3, hardware, 3; Jewelry, 4; meat markets, 14; cles, 2; Bakers, —; Cigar Stares a^ Stands largo brick plants, sp^allslng la flreb^k, two 

men’s furnishings, 6; men’s elothtng, 5; mer- (inclnfl^ HoteU), 3; (Nmfectloners (Including big silica and gannister quarries supplying C. P. •». -2*.*., 1. S'-.*-! . — - - W, w, u.,/.- 2 lUCIlMUia O VieiS |, O; S/WICC llOUCrS tUlCIUUlBO Ulg .IIICB .UU a«D 
■' * ‘ ^ ‘ * milliners, 3; optlctans, 8; hotel stands), 3; Delicatessen. —; Dressmakers, and I. at Pueblo. 

wnrees, $6,5(X),000. photographers, 8: pianos (and mUcellaneous 
neatres: Moving Pictures, 2; Miscellaneous musical instruments), 3; radio supplies, 7; res- 

(Auditoriums. etc.), 1. Total number of seats, taurants (Including hotels), 15; shoes, 5; sport- 
3,900. ing goods, 8; stationers, l; women’s apparel, 9. 

Looatioa: Southern Pacifle—P. V. R. R.— _ 
Freight only. Several automobile stage lines. 

Principal Industries; Fruit, apples principally, WOODLAND, CALIF. 
Icttace, etc. Strawberries, bnsbberries. 

Xaaafaetnrlag RstabUshmsaUl Leading flmis, *••• Fep»l**3ea, it.MO. 
Isoes Bros. A Co. (vinegar), H. J. Heine c«r City and Estimate, 10,600. 
poratlon. Calif. Spray Chemical Co. wutos, 6.800: Negroes. 200; Foratgn 
■poeial Infermatiea; Largest apple district Bern, 10%; Xateatrial Workers, 10%; English 

la California. Largest single shipping point tor Reading, 95%; Families, 9.V). 

pbotogra^ers, 8: pianos (and mUceUaneous 1; Druggists, 2; Dry Goods, 2; Department Manufacturing EsUbliahmenta; Four. Lead- 
musical instruments). 3; radio supplies, 7; ree- Stores, —; Electrical Supplies, 1; Florists. —; jn- gnna The Empire Zinc Co the Diamond 

Fruits, 6; Furniture. 1; Furriers, 1; Garages ^ Brick Co., the*^Jewett Flra Briek Cb.. the 

WOODLAND, CALIF. 
19M Pepnlatlen, 0..’MIO. 

City and ■ububna Estimate, 10,000. 

Native Whites, 6.800: Negroes. 200; Foreign 

(public), 1; Grocers, 6; Hardwara, 1; Jewelry, Royal Gorge Milling Oo. Total value of yearly 
1: Meat Markets. 4; Mena rurnMIngs, 2; output of factories esttmated at $8,000,000. 
Men s Clothing, 2; Merchant Tailors, 1; .i o j 
Milliners, 1; Opticians. Photographers, 1; Special Information; Second great tourist 

Pianos (ind’mlsrollaneo’ns Musical Instrumeits): P®*?* 

apples In D. S. 00 packing henosn, 30 evapor- 
atsrs, several fruit processing plants, 3 cold 
atorage plants, approximately 10.00)1 cars apples 
grown, of which 3500 shipped green. Balance 

Seheels: Public Grade, 2; High, 2; ParmAlal. 
1; Number of Pupils, 1,200. 

Ckurekas: Baptist, 2; (Arlutlaa Science, 1; 
dried, made Into vluegnr, etc., or dipped by f^**®??**’ Reman (JathMIc, 1; l!*20.) 

Radio Snpplles. -; Restenrants (Ineludlni tubercnlars and aathmatire Outer of 

hotels, fli'^^oes. 3;’ Sporting Goods. 1; Sts- sivl^Sr^v*e ?nd ^ ^ 
ilonete, 1; Women’s Apparel. 2. Gorge. Skyline Drive and Red Canons. 

Roaidontial Features: Practically all com- 
__ pletely modern homes of the bungalow and New 

England type. New homes past two years 55 
orkltf rkCD r'rti r\ J'*'- boom, but gradual growth. 
UvUlel-rtK, VeUliVy. Canon City noted for its beautiful lawns, trees 

„ .. /ww, .and streets, all cultivated through irrigation 
ItIO Pepulatlen, 11,006. (Revised census of ggt dependent oo rain. Average value ef 

BOULDER, COLO. 

track. 

Residential Features: I.arge propertlMi real' 

.Miscellaneous, 2. 

Banks: National, 3; Total Rceenrees, $8,- 
City and Snburban Estimate, 10.000. 

homes as a run of the city, $5,000. 
Retail Shopping Section: Nine blocks on Main 

■ --K—t—~ TV.,,..!.. TV.,.1 MiMonn Native Whites. 98%; Negroes. 1%; Fsreign street with a block each way on the croeo 
euat I drnces limited to prosperous orchard owners. Depoelts ToUl ^,000,000 j,,, .005%; Industrial Workers, 5%; English streets. Five neighborhood shopping districts 

psrkers and well-to-do business popnlation. $11,000,000. Reading, 99%; Famill 

Retail Shopping Seotion; Extends Main Street Plcturea, 2. ’Total number Schools: Public Or 
from river to WateonvHle Heights—eight seats, 1800. High, 2; Parochial, 1; 
blocks—two cross blocks on intersecting streets. Locatloa: Central section of Tolo Cbunty, so (Hinrohes' Baptist 

Trading Area: From Aptos 12 miles north to Sacramento Nor^ern Elec. Line. Congregational, 1; Bi 
Prunedale section 15 miles south—10 miles wide ‘'I*® “’H** Presbyterian. 1; Roi 
from Monterey Bay to Santa Crus mountains, miles from State Capitol <^“<5 90 from igneous, Lutheran, 8. 
_ , , ' „ , ..... San Francisco. Paved highway all the way, _ . .... 
Wholesal® Houses: Groceries, 1; Meats, 1; water and rail transportation. Dften referred to Banks: National, 

Fruits, over 100; Miscellaneous Lines, i Con- „ richest agrl. city In IT. S. In capita bank "ources, $0,000,000. 
fSetionery, deposits. Theatres: Legitimn 

Reading, 99%; FamiUoa, 3,000. 
Sohools; Public Ornde. 7; High, 1; Jnntar 

attuated In CMnon City district. 

Trading Area: Extend# forty miles west and 
High, 2; Parochial, 1; Number of PnpUa, 2,900. thirty miles east, laclndoo all of Fremont 

Loentioa: Central section of Yolo Connty, ou Chnrohoa- Bantlet 3- Chriatian Rclene* !• Comty. uf which Canan CMy Is county sent. 
So. Pnc. end Sacramento Northern Eiec. Line. Congregational 1- klacoDal !• Methodist' 8- Rrimrato mnaMpnlltlea. Booth Ckuou 1281 and 
i'.re. P^SmriaT 1: ’^tr‘^tliilc“ C^-®- 4« -mu ami ^ .U bu-ne« In 

fSetionery, 

Number of Retail Outlets for Nationally Ad 

neoua, Lutheran. 8. Canon City. Really a pnrt of the but have 
_ . „ g.g , ^ ^ <iep«r»te fovernBiwit*. Uocola Park, a fruit 

1: Total Re- growing and track gardening seetluu with 1.200 
orces, $0,000,000. residents, also practically part of dty, but Is 
Theatres: Legitimate, 2: Moving Pictures, considered suburban, being mile out. DnOy bus 

Principal Indnstriea: .Vgriculture and allied In- 
vtrtUed Prodneta: Passenger Automohile Agen- justries. Fralt parking plants, flour and rico 2; Total number of seats. 15.000. 
dee. 14; Commercial Auto. Ageocles, 10; Auto- mills. 

Vaudeville, 1: Mlecellaneous (Anditoriume, service Dom all the eight coal camps of coonty 
.), 2; Total number of seats. 15.000. besides Florence, Portland and other tosnis a.I- 

smbilc Acceesorles. 10; Automobile Tire Agen- 
elee, 8; Bakers, 5; Cigar Stores and Stands 

Location: 29 miles northwest of Denver on Jacent. 

•; Dry (Joods, 4; also 2 varlet.v stores; De- Special Informatlen; 20 miles of paved streets. 
pariment Stores. 3; Electrical Supplies, 3; City Is practically a forest of trees. Every 
Florists, 1; Fruits, 4; Furniture. 3; parages home has its orange, lemon, pomegranste and 
(public), 4; Grocers. 13; IlarclwHre. :(; .lewelry, slinond orchard. 
4; Meat Marketa, 0; Men’s Furnishings, 5; Besidential Features; High class homes. 
Men’s Clothing, 5; Merchant Tailors, 4; SpccisI efforts to make the city beautiful by 

Manufacturing EatabUshments■ Leading Arms (Burlington). D. P. has a branch from Wholesale Houses: Groceries. 1; Meats. —; 

kg hotel riands), .. Dellcateeaen. 1. Druggist., mile, of paved streets, rorvic^ “•ilro‘‘.ito“"bu. “* 
Itv Is practically a forest of tws. Every ^ aerylce. Also auto bus seryice. ggrtliod Producte: Passenger automobile ageu- 
ime baa its orange, lemon, pomegranate and Principal Induitries; Western Statea Cutlery c|ea. 21; commercial auto, agencies. 15 automo- 
linond orchard. Works. Agriculture, mining, tourist and E<ln- hlle an-essortes. :t6; aiitimu-hile tire ageo-u- 

cation big aaaeta. Ranitarlum. food factory. 27: bakers, 3; cigar itorcs and stands (Including 
**•1'“^- High claae homM. broom works, planing mills, mattress factory, hotels), 17; confectioners (Including hotel 

leclal efforts to make the city beautiful by usual small machine and other sliops. standa), 11; delicatessen, none; dressmakers, 

uTdoorth” yrar ?SroS^^' BP®ci®l Information: miveralty of Colorado ■‘j ‘>'7 5= ;|ep.rtm.nt 
; , I « „ . O. . "H-nte" hfr*. Our location near Ihnver and ;'ore.. 4; electrical supplies. 2: florists. 4: 

l^lners °4' "ontlctans 4^' Motograobm 4’ ®?®*’** *® J’*’?® *5* ®*fF beautiful by usual tmall machine and other sliops. standa). 11; delicatessen, none; dressmakers. 
Winners, 4. wpticians, 4. motograpnera, 4. planting flowers and shrubbery. Flowers bloom _ . . . . „ . _ a- Hev .noHs x- denaetment 
PUnos (and mtscellaneous musical lustra- o, the through. Special Information: rniveralty of Colorado ‘"’eettleaf^sui I- florisVs 4- 
■ents), 2; Radio Supplies, 3; Restaurants (In- n.i.ii av.—1.. . w 1 o> « .is- located here. Our location near Denver and »)orra. 4. eleelrlial sui.pliis. 2. florists. 4. 
nulling hotels), 12; Shoes. 4; Sporting Goods. „ Shoeing Sectio^ Msta St. of cl^. rigae to the foothills of the Rockies make fruits. 2.>: furniture. 3; fiirojers. none, gs- 
3; Stationers. 2; Women’s Apparel, 4. Bus ness practically confined to Main 8t. on the Ronlder not only a good tonrist center, but ’’•K®® (public). 11; giwcra, 4.; hardwaro 3; 

WHITTIER, CALIF. 

Paelflc Highway from Portland, Ore, to Loa 
.Vngeles and San Diego. 

1930 Popnlation, 7,997. has been conducted aucct 
City and Suburban Eatlmato (for 1924), 15,- «Hhont a break In dates. 

son. Wholesale Houses: Oro< 

NatlTS Whites, 9.-,%; Foreign Born, 5%; . „ 
bglish Beading, 96%; FamlMoi, 4.O0f). cellaneoiis Lines. Probably 50 to 75. 

Schooli; Pnblle Grade. 8; High. 1; Paro- Nraber of Retell Ontlets for Nationally Ad- 
cklal,, 1; Number of Pupils, 3,100; Collogo, 1. Pawnger Automobile Agen- 

Tnding Area; 12 to 15 miles. Merchants hare this city and region a paradise, 
established a semi-monthly ’"Trade Day ” 71110 ResidonUal Features: A city of many bean- 
has been conducted snocesafnlly for 11 yean tlful homes, fine pared streets and attnctlye 
without a break In dates. lawns. The city of Boulder owns 0,064 seres 

Wholesale Honses: Groceries, 12; Meats, 5; of park lands, much of it being Improved by 
Fruits, 9; Hardware, 3; Dry Goods. 8; Mis- the building of trails, shelter houses, springs, 
cellaneotis Lines, Probably 50 to 75. etc. The U. of C. and Sanitarium have beau- 

Namber af Rateil Ontlati far Natlanallv Ad. HIul grounds. 

“the place to live." Good sanatarUims and a 2: meat markets, 13; men’s furnlshlnj^. 
new hospital. Fine water and Irrigation make *• «l®**>Jng, 5; merchant tailors. 1; mlllL 

city and region a paradise. u®™- opHrisns, 3; photographers. 3: P^®®^ 
, - . (and ralacellaneous musical tnstraments), 5. 

sidenUal Faatures: A city of many bean- supplies, 5; restaurants (Including hotels), 
homes, fine pared streets and attractive 9 g. .porting goods, 2; ststloncrs, 8; 

s. The city of Bo'ilder owns 6,064 acres ,„„,en’s appsr. 1. 4. 
ark lanui, much oi It beinc Improve by „ . . - 
building of troll*, alirltop hnti*»* ■nrlnn. S®* ■nnounceiticilt OelOW 

n v™..,.. p.«u ^.4.,. is: X Colorado springs, colo 
Churches; Baptist. 1, Christian ^lence, 1, mobile Accessories, 6; Aotomoblle Tire .Agen- mining hamlets, as well as tooths agricultural _ . .. ,0. 

Ceogregutlonal. 1; Episcopal. 1; Methodlat, 1; 6; Bakers, 4; Cigar Storea and Stands (In- aectlonu north, east and loutli of the city. P®P*»®»f®*- 30,105. 
Preabyterian. L; Bomau Catholic, 1; Miacel- p,ng,ng Hotels), 12; Confectlooen (Including Trading Araa: Extends 2.'. miles waat, IS “•* ■uburbaa Eatlmate, 51,408 (dty 
laneons, 14. 

Banka: Natlmal State. 2; Total Re¬ 
hotel stands). 14; Dellcatesaen, 2; Dressmakers, north and 10 east tnd south 
5; Druggists, 5; Dry Goods, 8; Electrical Sup- .1.. x»» 

tonrees, 1923, $10,911,481; SsTlngs Bank De- piles. 5; Florists, 2: Prints. 9; Furniture, 3; V. 
resits ‘Total, $8,432,967. Oaragea (public) 12; Orocera, 12; HaHware, 3; l: Mlscetlaneooa Lima. Ontlery, 1. 

Theatroa- Mnvinv Pictures 2- Miscellaneous Meat Marketa, 5; Men’s Furnlahlnga, 8; Men's Number of Retell Outlets for Natioaally Ad- 
(I^dX™ etc ) ^tel aum^r af ” ria! nothing, 2; Merchant Tanora, 4; MHllners, 2; vartiaed Froduote: Pawwnger automobile agen- 
Uadltoriuma, etc.). .. Total number at aeata, pj’.no, (and mla- cles. 10; commerelal auto, agei.clea, 2; antomo- 

« ..a O .V B D. eellaneons mutlcal Instramenta). 2; Radio Sup- bile acceeeorieo, 20: automobile tire agearlee. 
l4)cation: piles, 4; Reetanranta (Including hotels), 11; 10; bakers. 5; cigar storea and standa (Includ- 

dflr Electric Railroad, lines. Whittier la lo- ,. spn,tlng Goods, 2: Stationers. 2; l®f hotels), 8; cmafectlonera (Including hotel 
fated on El Camtoo Real, one of the flnest and women’s .Apparel, 1. standa), 10; delleatessen, 2; dreaaniakars, 10: 
kett known highways In the country, traversing druggists, 8; dry goods, 4; department stores, 2; 
California from north to south. Motor transit electrical nnpplles, 4; Borista, 4; fruits, 2; 
Inii lines serve thle city. --- 1 fnraltnre. 3; furriers, 1; garages (public), 0; 

Principal Industrias: Oil producing, walnuts. grocers, 42; hardware. 3: Jewelry, 4; meat mar- 
lemona oranges, avocadoea. clay products. SIBnaBru OUrVCyB j kets. 34; men’s fnralshlngs. 5; men's clothing. 

Sran"*; i’•l/^‘“A«“wMUter airu7 COLORADO reatanranta (including hotels). 20: shoes, 7'; 
iSvell R^cho. Murphy Ranch. He.dquar- . "f^lng goods, 1; stationers, 1; women’s sp¬ 
iers for producing department Standard Oil Oo. p * 
Other oil companies Include the Colon. General ASPF.N. COLO. • 
Petroleum, Shell, Midway Petroleum, etc., and * 
ranehea. Total value of yearly output of far- J999 Pepalatlan, 2.200 Including additions n't! gv a 

Standard Surveys 
of 

COLORADO 

ASPEN, COLO. 

stands), 10: delleatessen. 2; dreeaniakera, 10: 
druggists, 8: dry goods, 4: department stores, 2; 
electrical nnpplles, 4; Borista, 4; fralta, 2; 
fnraltore, 3: furriers, 1; garages (public), 0; 
grocers, 42; hardware, 3; Jewelry, 4: meat mar¬ 
kets. 34; men’s furnishings. 5; men's riothing, 
4; merchant tailors, 3; mllllnera, 4; optlclani, 
3; photographers, 4; pianos (and mlacellaneoos 
musical Instruments), 1; radio supplies, 8; 
restaurants (Including hotels). 20: shoes, 7: 
sporting goods, 1; stationers, 1: women's tp- 
perel. 2. 

1920 Pepalatlon, 2,290 Including additions o')! 
lories estimated at $6..’>00.000; does not include incori>orsted but In rity really, 

all prodneera. Surburban Estimate, —. 
Specia Information: Whittier la surrounded ' sw^i,^ arMt- Tfevr... oat. 

by citras tnd wslnut rsnche# prodnclng aome of j’ 

CANON CITY, COLO. 
1990 Popnlation, 4,551, 1923 actual count 5,527. 

the flneet fralt in Cllforaln. Shipments will 
average 4,000 cars fralt and 2,000 tons walnuts Reading, 100%. FamiUoa, 900. 
iaanslly The bigbest gravity oil field In the Schools; Pnblle Grade, 1; High, 1; Junior 
•orM adjoins Whittier, Santa Fe Springs, and High, 1; Namber of Pupils. .VI8. Reading, all but 74 families; Familias, X553. 
While activity Is somewhat sbaD^t thero Is still cii,irebeas Baptist. —; Cbristlan Science, 1; SehaeU: PnbHc Orada. 5; High, 1; Junior 
a production of clous to 100.000 ^rroli M oil Oongregattenal. —; Episcopal. 1; Hebrew, —; High. 2; Parochial. 1; Number of Pupils. 2,726. 

>ra, 38%: Indnatrial Workers. 00%; EngHth City and Bnburbaa Eatlmate. 10,600. 
tading, 100%: FamiUoa, 900. Native Whites. 89.1%; Bagroeo, 2.7%: Farsiga 
Schools; Pnblle Grade, 1; High, 1; Junior Bara, 8.2%; Indnatrial Workers, 35%; Eaglish 

tefly. Other active oil flelda adjoining Whit¬ 
tier are Mnrphy-Ooyote. North Whittier or Wblt- 
•»y Heights, Ocutral Oil Canyon. 

Mathodlat, 1; Presbytertan, 1; Roman Oathollc, Boys Catholic College, 325; Girls Academy, 130. 
1; Mlacenaaeous, —. Chnrehsst Baptist. 1; Cbrtattan .Rcleneu. 1; 

Banks: Natlenal, —; State, 1; Tatal Be- Congregatloaal, none; Episcopal, 1; Hebrew, 
^caidentlal Faaturaa: One family Immea $25,000 capital. Savings Bank Depeslta none; Methodist. 1; Presbytertan, 1; Roman 

talnate. Whittier is a home ow^g town. l,,iy enllHon. Chtbolle, 1; MIseellaneona, 5. 

I TTlJt^e rom $T.roonro $».00u^ Tkaatraa: I-egltlmate. —; Moving Pictures, 1; Banka; National, 2; State, none: Total Re 

Catbolle, 1; MIseellaneona, 5. 

Banks; National, 2; State, none: Total Re- 

1920 Fepulatiaa, 30,105. 

City and Bnbnrban Estimate, 51,408 (dty, 
35,715; enhnrhan, 15,963). 

Native Whites. Vi%; Negroes, 2%: Foreign 
Bora. 13%; Industrial Wsrkers, 25%; English 
Seading. 97%; Faraillea, 12,846. 

Schools: Public Grade. 22; High, 1; Junior 
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/^O into the 
homes of 

CANON CITY 
COLORADO 

The net paid circulation of the 
Daily Record of 1953 represents 
a coverage of 77% of the 2553 
homes in the Canon City district. 
The percentage in Canon City 
proper is 89%. If you want to 
reach the homes in Canon City 
use 

THE DAILY RECORD 
GUY U. HARDY, Owaor oiMi PikbUaiwr 

CANON CITY, GOIjORADO 

Thu Wsulihr RuoorA 1MB Cbwulatten, 
fsanuA ThmAnr 



mobile acceeeories, 70; aotomoMIe tire agencies, the 
40; bakers, 82; cigar stores and stands (Includ- thr 
ing hotels), 74; confectioners (Including hotel bel 
stands), 74; delicatessen, 22; dressmakers, 28; cor 
dmggists, 300; dry goods, 00; department stores, on« 
6; electrical supplies, 52; florists, 60; fruits, see 
36; furniture, 70; furriers, 14; garages (public), pia 
175; grocers, 900; hardware, 34; Jewelry, 62; ato 
meat markets, 80; men's furnishings, 25; men’s liv 

. . merchant tailors, 156; milliners, , 
■’>0; opticians, 29; photographers, 54; pianos (and . . 
miscellaneous musical instruments), 10; radio w 
supplies, 23; restaurants (including hotels), " 
196; shoes, 32; sporting goods, 8; stationers, 13; " 
women’s apparel, 49. j 

2 flour mills, J. Q. Seed Co., tsitlmer-Qoadwli 
Chemical Co. 

Total value of yearly output of factories sstl. 
mated at: 91,300,000. 

Special Informaticn: Location makes this tho 
natural hub for western Colorado and easteri 
Utah. All transportation centers here. MIM 
climate year around. 854 days of annshlne. 
World’s largest flat top mountain containing 
over 300 trout lakes. I,iarge fruit producing sec¬ 
tion. Large oil shale deposits. 

Bosidontial raatuiaa: Mostly one-family 
houses, no slum district, no tenements. 50 
homes built in first six months of 1924. 80% 
own homes. Altitude, 4,602 feet. Assessed 
valuation, 93,828.070. 

Ketail Shopping Section: 7 blocks long, g 
wide, (iood street car and interurban service. 

Trading Area: 100 miles west, 60 no'-th, JO 
east, 60 south. Largest city between Denver 
and Sait Lake. 

Wholesale Houses: Groceries, 5; Heats, ); 
Fruits, 2; Hardware, 2; Drugs, 1. 

Number of Betail Outlets for Nationally Ad¬ 
vertised Products: Passenger antomobile agen¬ 
cies, 14; commercial automobile agencies, 5; 
automobile accessories, 2; antomobile tire agen¬ 
cies, 21; bakers, 4; cigar stores and stands (in¬ 
cluding hotels), 10; confectioners (including ho¬ 
tel stands), 7; delicatessen, 2; dressmakers, 3- 
dmggists, 8; dry goods, 3; department stores'. 
2; electrical supplies, 3; florists, 2; fraits, 26; 
furniture, 7; furriers, 1; garages (public), 10; 
grocers, 26; hardware. 4; Jewelry, 4; meat mar¬ 
kets, 4; men’s furnishings, 6; men's clothing 
5; merchant tailors, 2; mllllnera, 5; opticians 
2; pbotographera. 2; pianos (and miscellaneont 
musical Instmments), 2; radio supplies, 4; res¬ 
taurants (Including hotels), 18; shoes. 6; sport¬ 
ing goods, 2; stationers, 2; women’s apparel. 3. 

COLORADO (Cont’d) 

Colorada Springs (con’t) 

High, 3; Parochial, 1; Number of Pupils, 9,247, 

Churches; Baptist, 5; Christian Science, 1; clothing, 61 
Congregational, 5; Episcopal, 5; Hebrew, 2; 
Methodist, 10; Presbyterian, 6; Roman Catholic, 
5; Misceilaneoua, 27. 

Banks; National, 6; State, 2; Total Re¬ 
sources, 913,686,219.79; Savings Bank Deposits 
Total, 93,804,130.66. 

Theatres: Legitimate, 1; Moving Pictures, 8; 
Vaudeville, 1; Burlesque, none; Miscellaneous 
(Auditoriums, etc.), 8. Total number of seats, 
10,145. 

Location: Colorado Springs, the bub of the 
Pikes Peak Region, located between the East 
Colorado plateau and the KocKy Mountains. 
Served by the Rock Island, Denver A Rio 
Grande Western, Sante Pe, Midland Terminal, 
Colorado & Southern Rys. Headquarters for the 
Cripple Creek Gold Mining district and for the 
irrigated and dry-farming districts and the 
dairying, hog, poultry and stock raising section 
of Central and Eastern Colorado. 

Principal Indnstriss: Coal mining, smelting, 
bottling of mineral water, toys, granite quar¬ 
ries, lime kilns, motor trucks, breskfast foods. 

Manufacturing Establishments, 1.54. Leading 
firms. Pikes Peak Fuel Co., City Coal Mines Co., 
Corley Coal Co., Golden Cycle Reduction Co., 
Manltou Mineral Water Co., Dimmer Mfg. Co., 
Jarrett Motor Track Co., McKinney Roberts 
Mineral Water Co., Ute Chief Mineral Water 
Co., R. B. Liles Cereal Grain Co., Allingbam 
(Tandy Co., Wood Products Co., Colorado Springs 
Toy Co., Colorado Granite Mfg. Co. Total value 
of yearly ontpnt of factories estimated at 9- 

Special Information; One of the leading 
mountain resorts cities and health centers of the 

DURANGO, COLO. 
1920 Population, 4,216, 

City and Suburban Estimate, 5,725. 

Native Whites, 90%; Negroes, —%; Foreign 
10%; Industrial Workers, 7<mi; English 

Reading, 100%; Families, 200. 

Schools: Public Grade, 8; High, 1; Junior 
High, 1; Parochial, 1; Number of Pupils, 1,200. 

Oiurches: Baptist. 2; Christian Science, 1; 
Congrational, —; ifipiscopal, 1; Hebrew, —; 
Methodist, 2; Preabyterian, 1; Roman Catholic, 
2; Miscellaneous, Free Methodist—later Day 
Saints. 

Banks: National, 3; State, —; Total Re¬ 
sources, 92,000,000; Savings Bank Deposit Total, 
9333,000. 

Theatres: Legitimate, —; Moving Pictures, 1; 
Vaudeville, —; Burlesque, —; Miscellaneous 
(Auditoriums, etc.), —. Total number of seats, 
542. 

Location; Denver A Bio Grande Railroad, Rio 
Grande Southern Railroad, 230 miles southwest 
of Denver. 

Principal Industries: Banks, extensive coal 
deposits in vlcialty; stoefcraising, borticnltnral, 

___ ______ agricultural, lumber and mining industries; 
d”"£ "Home of t'h’e’Ynreraational TTPographlcai abundant water power, smelting and iron works. 
Union Sanatorium, Modern Woodmen Sanatorium, flour mill, and meat packing plants; hot springs. 
Colorado School for Deaf and Blind, Colora lo Tourist and fishing resort. Supply point for a 
College, Broadmoor Art Academy, Myron Strut- large agricultural and mining region, 
ton Home. Cragmoor Sanatorium, and a host of Manufacturing Establishments, 10. Leading 
smaller sanatoria. firms, Groden Mere. Co. and the American 

Retail Shopping Section: Along Tejon St. Smelting A Refining Co. Total value of yearly 
(north and sooth) 8 blocks and along all side output of factories estimated at 92,250,000. 
streets 2 blocks each way; Pikes Peak Ave. Residential Features: Main residential streets 
(east and west), 5 blocks; Colorado Ave. (east extend east for 7 blocks along Main street 
and west), 7 blocks; this constitutes the down- which runs north and aouth for 12 blocks and 
town shopping section. Another business dls- thence on each side of Main for 10 blocks, 
trlct is lo«-ated 2.") blocks west of the downtown -p.*.,, u.in s.. 
MCtlon and extends for 7 blocks along Colorado ^ ^ g ^ 

. . _ . . streets on each side of Main 8t. for one block. 
Trading Area: 25 miles north to Palmer Lake ™ _o- 

and Monnment; 47 miles west to (Tripple Creek Trading ^ “***•> “®'^*** ^ 
and Victor Including all resort and farming com- ^ ^ 
mnnitiea, such as Green Mountain Falls, Wood- <tenter of a jery 
Und Park, etc., 20 miles south to Buttes. In- »"« t30.«>0 'O®*™ “»“>■ naturally draws busl- 
cludini? mountain and Kurrounding farming com- from mucb p‘f*ater distancea. 
mnnltiefi; 7?> miloa (‘aat to Limon, including ail Wlioleaale Houses: Groccrien. 2; Meats, 2; 
territory tributary to Rock Inland Ry. Kriiita. 2. Hardware. 2; Dry Got>ds. 1. 

Wholesale Houses: Groceries, 2; Meats. 5; Number of Hetall Outlets for Nstionally Ad- 
Fruits, 9; Hsrdwsre, none; dry goods, none; verited Products: Passenger automobile agen- 
Miacellaneoua Llnea. ('andy, 3: DrugK, 1- Hak- clcs, 11; commercial auto, agencies, —; antomo- 
era* Supplies, 1. bile accessories. 0; automobile tire agencies, 9; 

Number of Retail Outlets for National Ad- bakers, 3; cigar stores and stands (Inclnding 
Tertised Products: Passenger automobile agen- hotels), 11; confectioners (Including hotel 
cles, 35; commercial auto, agencies, 6; antomo- stands), 15; delicatessen, —; dressmakers, 3: 
bile accessortes, 24; automobile tire agencies, druggists, 5; dry goods, 4; department stores, 
23; bakers, 18; cigar stores and stands (Includ- electrical supplies, 7: florists. 1; fruits. 10 
Ing hotels), 43; confectioners (including hotel furniture, 3; furriers, —; garages (public), 9: 
stands), 24; delicatessen, 5; dre'^smakers, 07; grocers, 10; hardware, 4; Jewelry, 3; meat 
druggists. 31; dry goods, 9; department stores, markets, 7; men’s furnishings, 5; men's cloth- 
5; electrical supplies, 8; florists, 8; fruits, 7; 5; merchant tailors, 3; milliners, 6; optl- 
fumiture, —; furriers, 6; garages (public), 28; clans, 2; photographers, 3; pianos (and miscel- 
grocers, 213; hardware, 9; Jewelry, 18; meat laneous musical instruments). 1; radio supplies, 
markets, 31; men’s fomlshings, 26; men’s cloth- 2; restaurants (Including hotels), 7; shoes. 7; 
Ing, 23; merchant tailors, 23; milliners, 13; op- sporting goods, 5; stationers, 7; women* sp- 
ticians, 7; photographers, 16* pianos (and mit- parel, 4. 
cellancous musical Instruments^ 0; radio sup- ^ _ __ 
plies, 6; restaurants (including hotels), 63: ~ 
shoes, 13; sporting goods, 5; stationers, 8: 
women’* apparel, 11. 1020 Population. 8,734 (1924, e«f. 1.%.0(K»I. 

City and Sobiirhan Eatimate, 33,000. 

Native Whitaa, 95%; Nefroei, 2 families: 
Foreian Born. 5%: Indnstrial Workera, 20%; 
Enalith Reading, 90%; Familial, 2.435. 

Bchooli: PahUe Grade. 8; High, 1; Jnnior 
High, 1; Colorado Agrirultnral Cvillege (1.200 
Rindonts); School of Agriciiltnre (400 student*!; 
Business College, 1. 

Churehea: Baptist, 1; Christian Science, 1; 
Congregational, none; Epiacopal, 1; Hebrew, 
none; Metbo<1ist, 2; Presbyterian, 2; Roman 
Catholic. 2; Lutheran, 2; Hiscellaneons. 9. 

Banks: National, 3; State, 1; Total Resource, 
over five millions. 

nieatres: Legitimate, 1; Moving Pictnres. 3; 
Vaudeville, 1; Burlesque, —; Miscellaneous 
(Auditoriuma, etc.), 3. 

Leoation: Fort Collins la on the Dnion Paclflc 
and the Colorado A Sonthern Railroads. 

Principal Industrie!: Sugar beets (one of tbe 
largest sugar factories In the Cnlted States), 2 
flonr mills, brick plant, candy kitchens. 

Special Information: A newly discovered oil 
and gas field Is Just being opened up three miles 
north of the town. The discovery well with an 
ontput of lOO.OOO.OOO cubic feet of gas and oil. 
45 wells are now drilling, with many more 
in prospect. All the larger oil companies are 
leasing as well as many independents. Field 
promises to be larger than any of the Wyoming 
or Oklahoma field. All this is directly tributary 
to Fort Collins, as this Is tbe distributing center 
of the field. Several of the big companies, in- 
clndlog the ones of Oliforaia, have opened gen¬ 
eral operating offices here. 

Residential Features: Situated close to' the 
monntains, with pure mountain water and an 
ahnndance of trees, Fort Collins is one of the 
moat beautiful little cities to be found for a 
home. The houses are mostly one family houses, 
ranging from 6 to 10 rooms, with an average 
price of 95.000. The people are friendly and 
educated. They can educate their children from 

FORT MORGAN, COLO. 
1920 Population, 3,818. 

City and Suburban Estimate, 6,500. 

Native Whites, 70%; Negroes, —%; Foralgn 
Born, 30%; Industrial Workara, —%; English 
Reading, 90%; FamiUes, 1,375. 

Schoolt: Public Grade, 31; High, 1; Jnnior 
High, 1; Parochial, 1; Number of ?nplla, 2,875. 

Churches: Baptist, 1; Cbristlao Science, 1; 
Congregational, —; Epiacopal, 1; Hebrew, —; 
Methodist, 1; Presbyterian, 2; Roman Catholic, 
1; Misceilaneoua, 4. 

Banks: National, 2; State, 1; Total Be- 
sonrees, 92,308,091.84; Savings Savings Bank De- 
IKMltB Total, 9199,294.49. 

Theatres: Legitimate, 1; Moving Pictures, 2; 
Vaudeville, —: Burlesque, —; Mtacellaneous 
(.\iiilitoriums, etc.), —. Total number of sea's, 
1,040. 

Location: Chicago, Bnrltngton A Quincy and 
tbe Union Pacific Railway, auto transfer service 
to Denver and Interveulng towns. 

Principal Indnstrlea: Agriculture, sngar bMt 
factories, canning factory. " ' _ — 
factory, ice cream and candy factories. 

Manufacturing Establishments: Leading firms. 
Great Western Sugar Co., Farmeri’ Platte Val¬ 
ley Milling and Efievator CV). Total value of 
yearly output of factorlea estimated at 91.- 
500,000. 

Special Information; Only town between Den¬ 
ver and Omaha located on two main trans-conti¬ 
nental lines of railroads. Best sugar beet sec¬ 
tion In United States. On Lincoln Highway; 
Detroit, Lincoln and Denver Highway. 

Beiidential Features: Mostly five to ten room 
residences, private homes almost exclnslvely. 
Ornamental residence section with abounding 
shade trees. Residences kept np in good condi¬ 
tion so that Fort Morgan is said to be the 
prettiest town of it sire in Colorado. 

Batail Shopping Section: Practically all bnsi- 
neas is trsnsacted on Main Street within a dla- 
tance of three blocks, with business also on tbe 
two streets, paralleling Main within a distance 
of two block. 

Trading Area: Trade cornea from a farming 
community for a dlatance of 30 miles north, 40 
miles Houtli, 2.5 miles west and 10 miles east. 
Considerable paved highways; state highways 
running north, 'south, east and west maintained 
in graded gravel condition. 

Number of RataU OatleU for Nationally Ad¬ 
vertised Frodneta: All retail baslnesaes for local 
consumption, with the exception of the Great 
Western Sugar Co., which is one of the largest 
beet angar producing factorlea in the United 
States. 

Bohools; Public Grade, —; High, 2; Junior 
High, 1; Parochial, 1. Nnmber of Pnpils, 2,479. 
S< at of Colorado State Teachers College. The 
College of St. John, The Evangelist iEpis.-npsll. 

ChnrQhes: Baptist, 2; 
Congregational, 1; EJpIs. 
Methodist, 2; Presbyterii 
1; Miscellaneoni, 12. 

flonring mills. Ice Banks: National, 4; I 
source*, 96,027,378.17. I 
ToUl, 94,845.636.18. 

Theatres; Legitimate, 
3; Vaudeville, —; Bnrl€ 
ous (Auditoriums, etc.) 
seats, 3,500. 

.Location; On Union Pacific Railroad, 53 
miles north of Denver, Colorado, and .53 miles 
south of Cheyenne. Wyoming. Served by Colo¬ 
rado A Sonthern Railroad also. Junction of 
South Platte and Cache la Pondre River*. Thiity 
milea east of the Rocky Mountain foothills lad 
situated In the heart of a very large irrigated 
igrlcnltnnil district. 

PrineipfJ Indnstries: Beet sngar mannfactar- 
Ing, flour, canning products, cattle and sbeeii 
feeding, dairying, etc. 

Manufactnring Establiahments, 10. I.eadlif 
firms. Great Western Sngar Co., Colorada Mill¬ 
ing A Elevator Co., Empson Canning Co., 
Knight-Tllden Auto Body Manufacturing Ca., 
Thompson Potato Sorter Co., Greeley Uono- 
mentai Works, Greeley Creamery, Greeley Ice 
A Storage Co., Olympia Candy Co. Total vaine 
of yearly ontpnt of factories estimated at 
92,750,0(X). 

Special Information: In the heart of tbe old¬ 
est, best developed snd richest Irrigated agrl- 
cultnral district of the West. 

Residential Features: Mostly one-family 
homea. Average homes very good type for 
small city. Many homes of go<^ type varyinf 
from 910,000 to 915.000 in value. 

Retail Shopping Section: Is well concentrated 
in an area covering approximately eight Mocks. 
Bonndarlea of district are: Sixth Street to 
Tenth Street, between Seventh Avenue tnd 
Ninth Avenue. 

Trading Area: Forty miles from the north. 

State, none; Total Re- 
Savings Bank Deposits 

FORT COLLINS, COLO. 

DENVER, COLO. 
1920 Fopnlation, 256,491. 
City and Suburban Estimate, 400,000. 
Native Whites, 82.7%; Negroes, 2.7%: 

Foreign Born, 14.6%; Industrial Workers, 30% ; 
English Reading, 9.3%; Families, 61,916. 

Schools: 76; Number of Pupils, 49,000. 

Churchas: 242. 

Banka: 21; Total Resources, 9187,000,(KK). 

Theatres; 30; Total number of seats, 24,000. 

Location; On Union Paclflc R. R., Chicago, 
Rock Island A Pacific R. R., C, R, A Q. R. R. 
and Missouri Pacific R. R., Denver A Rio 
Grande R. R. and several Interurban lines. 

Principal Industries; Meat packing, rubber 
goods, mining, motor cars, milling, smelting 
end agriculture in surronnding area. 

Manufacturing Fatablishmenta; 1,147. I-ead 
Ing firms, Armonr and Colorado Packing Plants, 
Gates Rubber Co., Ford Motor Co., Colorado 
Iron Works, Denver Rock Drill Co., Colorado 
Milling and Elevator Co., Colorado Fuel and 
Iron Co., Great Western Sugar Co. 

Total value of yearly output of factories esti¬ 
mated at 9125,n(X).000. 

Residential Features: Mostly one and two 
family booses, several new apartment buildings. 

Retail Shopping Section: 38 blocks In down¬ 
town district. 

Trading Area: About 80 mile radins. 

IVholesale Houses; Groceries, 15; Meats, 37; 
Friuts, 63; Drugs, 17; Furniture, 7; Grain, 8; 
Hardware, 7; Dry <Gn^i, 21: General Merchan¬ 
dise, 3; Coal, 51; (Joffeo. Tea A Spices, 11: 
Jewelry, 9', Lnmher,'54; Millinery, 14; Poultry 
and Eggs, 15; Shoes, 10. 

Number of Botail Outlela for Nationally Ad¬ 
vertised Products: Passenger a’kuimoblle agen¬ 
cies. 146; commercial ante, agencies, 11; auto- 

GRAND JUNCTION, COLO. 

4%; Negroes, lees 1%; For- 
bduatrial Workera, 15%; 
00%; Familiea, 2,500. 

rade, 6: High, 1; Parochial, 
young man, go 

Churches; Baptist. 1; Christian Science. 1; 
roiigrcgallonal, 1; Episcopal, 1; Methodist, 1; 
Presbyterian, 1; Roman Catbellc, 1; Miscel¬ 
laneous, 12. 

Banks: National. 1; State. 2; Total Resources. 
$3,728,601.92; Savings Bank Deposits Total. 
9t.373.0’,)4. 

Theatres: Legitimate. 1; Moving Pictures, 2: 
Misceilaneoua (Auditoriums, etc.), 1. Total 
number of seats, 4,100.' 

Location: On D. R. G. A W. main line to 
Pac. Coast; D. R. G. A W. south. Excellent 
bus service to Tellnride, south; Collbran, north, 
and Vernal, Utah, northwest. Interurban to 
Fnilta. 

Principal Industries; Farming, frnlt, mining, 
sngar beets, cattle and sheep, oil and oil shale, 
railroad sbops, canning candy, tourist resorts, 
dairy products, printing, tile. 

Manufactnring Establishment*: 30. Leading 
firms. Holly Sugar Corp., Miller Candy. Knn 
Brooms, Grand Jet. Fruit Growera’ Aean., 
NMchol* A Son, furn.; 8 coal mines. Grand Jet. 
Ice Cream 0>., C. D. Smith Drag O., whole- 

The 
GREELEY TRIBUNE 

REPUBLICAN 
Published at Greeley, Colorado 

The Tribune founded by the 

Horeee Gredey Colony, 1870. 

A live, modern daily newspaper 
devoting its whole energies to 
the territory which it serves. 

The paper that goes into more 
than 5000 homes in the famous 
Greeley District, the dream of 
Horace Greeley come true. 
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Standard Surveys of Newspaper Markets of COLORADO and CONNECTICUT 

Ilae on Bn in line of Santa Fe, A. T., a Santa 
Fe braoeii bere alaow On Natlmal Old Trails 
and 1). 01 P. UlAtawaj, both state reads and In 
good ooDdltlon. JobMng freight rates granted as 
result of growth ss wholesale center. Town 
serves wide territory that U without rail fadll- 
ties. 

Principal Industries: Pet miik condensary; 
rreamery; two ice cream factories; ice plant; 
broom factory; renter of alfalfa meat industry; 
large flour mill; carbonate<l beverage plant; 
welding plant, pickle salting station. 

ICanufacturing Establiahmenta: Leading flrnu, 
Denver Alfalfa Milling & Prodncta Co., Lamar 
Alfalfa Co., Inmar Flour Mills, Pet Milk Co. 

Beaidential Pestures: One restricted section. 
Paseo place, style and value of residence only 
restrictions. Very few negroes here. Mexican 
workers live in colony outside city limits. Few 
prstentleus mansions and few extremely poor 
hemes. Average al>ont $2,500 bouses. 

Retail Shopping Section: Four blocks In bnti- 
ness section, sll on one main street, with block 
each way for four streets with scattering busi¬ 
ness booses. One department store and number 
of targe storae with general men and women's 
departments. Stores rater to western styles, 
one exclusive ladies store, and one exclusive 
men’s store. 

Trading Area: Lamar has an unnsnal trading 
territory. The adloining county on the sontb, 
Baca, has no railroad and, in fact, there is no 
railroad for 100 miles south of the Santa Fe. 
The Mlsssort Paclllc is on the north, 40 miles 
away, and tbe trading territory is 75 miles each 
direction. 

Wholesals Houses; Groceries, 2. 

Humber of Retail Outlets for Hationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, S; commercial anto. agencies, 3; automo¬ 
bile accessories. 3; automobile tire agencies, 7; 
bakers, 2; cigar stores and stands (including 
hotels), 2; confectioners (Including hotel stands), 
6: delicatessen, —; dcesHmakers, 5; drug¬ 
gists, 4; dry goods, It; department stores, 1; 
electrical supplies, 2; florists, 1; fmits, —; 
furniture, 2; furriers, —; garages (public), 4; 
grocers, 8; hardware, 2; jewelry, 2; meat mar¬ 
kets, 4; men's furnishings, 3; men’s clothing, 5; 
merchant tailors, 1; milliners. 2; opticians, 2; 
photographers, 2; pianos (and miscellaneous mns- 
ical Instruments), —; radio supplies, 2; restaur¬ 
ants (including hotels), 5; sporting goods, 2; 
stationers, 1; women’s apparel, 1 exclusive. 

B; electrical supplies, 8; florists, 8; fmits, 14; drugglata, 3; dry goods, 4; department stores, 
furniture. 22; farriers, 2; garages (public), 82; 1; elrctrleal supplies, 4; florists, 1; fmits, 2; 
grocers, 187; hardware, 5; Jewelry, 7; meat furniture, 2; furriers, —; garages (public), 7; 
market, 11; men’s famishing, 8; men’s clothing, grocers, 20; hardware, 3; jewelry, 3; meat 
22; merchant tailors, 12; milliners, 7; opticians, markets, 4; men’s furnishings, 3; men’s rioth- 
6; photographers, 8; pianos (and miscellaneous ing, 4; merchant tailors, —; milliners, 3; opU- 
musical instruments), 4; radio supplies, 0; clans, 2; photographers, 2; pianos (and mlscel- 
restaurants (including hotels), 46; shoes, 11; laneoiis musical instruments), 1: radio supplies, 
sporting goods, stationers, 7; women’s ap- 4; restaurants (Including hotels), 0; shoes, 4; 
pare), 27. sporting goods, 2; stationers. 4; women’s ap- 

_ pan 1. 4. 

COLORADO (Confd) 

northeast and east, thirty miles from southeast 
and south, twenty miles from the southwest, 
flfteen miles from tbe west and northwest. 

Wholesals Houses: Groceries, 1; Meats, —; 
Fmits, —; Hardware. —; Dry Goods, 1; Mis¬ 
cellaneous Lines, - 

Humber of Retail Outlets for Hationally Ad¬ 
vertised Products: Passenger automobiie agen¬ 
cies, 12; commercial auto, agencies, 5; automo¬ 
bile accessories, 7; automobile tire agencies, 10; 
bakers, 7; cigar stores and stands (including 
hotels), 10; confectioners (including hotel 
stands), 0; delicatessen, 1; dressmakers, 6; 
druggists, 7; dry goods, 7; department stores, 4; 

• electrical supplies, 4; florists, 4; fruits, 5; fnr- 
alture, 6; furriers, uone; garages (public), 12; 

• grocers, 36; hardware, 6; jewelry, 6; meat mar¬ 
kets, 11; men's furaisblngs, 5; men’s clothing, 
4; merchant tailors, 3; milliners, 5; opticians, 3; 
photographers, 3; pianos (and miscellaneous 
musical Instruments), 2; radio supplies, 2; res- 
tauranta.(lncluding hotels), 9; shoes, 4; sporting 
goods, 2; stationers, 3: women’s apparel, 6. 

See column 4 page opposite 

STERLING, COLO. 
Standard Surveys 

of 
CONNECTICUT 

1920 Population, 8,640. 

Hative Whites, 80%; Hegroas, —; Foreign 
Bom, 20%; Industrial Workers, —%; English 
Reading, 90%; Families, 3,000. 

Schools: Public Grade, 2; High, 1; Junior 
High, 1; Parochial, 1; Number of Pupils, —. 

Chnrohos: Baptist, 1; Christian Science, 1; 
German, 1; Episcopal, 1; Hebrew, —; Methodist, 
1; l*resbyterian, 1: Roman Catholic, 1; Mis 
cellaneons. Brethren, 1; Lutheran, 2; Bvangeli 
cal, 1. 

Banks; National, 2. 

Theatres: Legitimate, —; Moving Pictures. _ —.-- — 
2; Tandevllle, —; Burlesque, —; Miscellaneous 85%; Families, 3,620. 
(Auditoriums, etc.), —. Total number of teats. Schools: 6; Number of Pupils, 1,798. 
1,200. Churches: 6. 

Location: In northeastern part of state Banka- 2- Total Resources <8 110 24’) 
served by Dnlon Paclflc and C. B. A Q. Ball- Hanna, g. Total Resources, 38.110,243. 
roads. Bus lines to cities 60 miles south and Theatres: 2; Total number of seats, 1,200. 
east. Principal Industries: Brass mannfartaring. 

PrUoipal Industries; Sugar beet indnatry, clocks and various metal specialties, 
railroad shops, farming and stock raising. Residential Features: One and two family 

Maanfactnrlng EstabUshmeats, 1. Leading houses, 
tirm: Great Westeru Sugar t'o. Retail Shopping Section; About six blocks in 

Residential Features: Private homes prodomi- center, 
nate. One and two-story booses, many bungs- Trading Area: Conflned to Ansonla, Derby, 
lows. Shelton and Seymour. 

Retail Shopping Section: Main street, 3; Humber of Retail Outlets for Hationally Ad- 
Front, 2; Second, 2; Third, 3; Poplar, 2. Most vertised Products: Passenger automobile agen- 
of tbe stores are located on these streets, though cles, 8; commercial anto. agencies, 3; automo- 
there are many small grocery stores and fllling bile accessories, 15; automobile tire sgencies, 
stations with auto accessories scattered over tiie 7; bakers, 3; cigar stores and stands (includ 
whole resident section. ing hotels), 7; confectioners (inclndlng hotel 

TrarUnf Area: About 60 east, 30 mib-rt »taDda). :i0; del1catf8Hen. 1; areajtuakere. 21; 
weat, 60 miles north and 30 miles aonth. druggists, 9; dry goods, 19; electrical aiippltea, 

„ 2; florists, 3; fruits. 6; fundture, 10; garages 
Wholesale Houses: (.rocerlea, 2. (public). 9; grocers, 92; hardware, 4; jewelry. 
Humber of Retail Outlets for Hationally Ad- 3; meat markets, 39; men’s furnishings, 5; 

vertised Products: Passenger automobile agen- men’s clothing, 5; merchant tailors, 3; milliners, 
cies, 8; commercial auto, agencies, —; autoino- 9; opticians, 2; photographers, 4; pianos (and 
bile accessories, 10; automobile tire agencies, miscellaneous musical instruments), 1; radio 
10; bakers, 2; cigar stores and stands (including supplies, 2; restaurants (including hotels), 13; 
hotels), 82; confectioners (inclndlng hotel shoes, 11; sporting goods, l; stationers, 1; 
stands), 25; delicatessen, —; dressmakers, 12; women’s apparel, 4. 

LA JUNTA, COLO. 

Connecticut’s 
Most 
Ornate 
Newspaper 
Home. 

In the 
heart of 
Industrial 
Bridgeport, 
Conn. 

HOME OF THE BRIDGEPORT STAR 

Our belated friend “General” Prosperity has ar¬ 
rived and the Industrial Capital of New England 
is thriving. 

The great increase of savings deposits Dec. 1, 1924, 
over the aggregate of Dec. 1, 1923, is conclusive 
evidence of Bridgeport’s affluence. 

This increase represents largely the savings of 
thrifty, intelligent, well paid industrial families— 
people who are ready and willing to respond to 
legitimate merchandise offerings. 

You Can’t Cover Bridgeport 
Without the Star 

Easily the Second Largest Evening. Circulation in 
Fairfield County—and, GROWING STEADILY! 

4c. Per Line Flat—Lotver Per Thousand TJuin Any 
Contemporary 

LAMAR, COLO. 

The Bridgeport Star 
Hamilton & Delisser, Representatives 
’d St. 127 N. Dearborn St. 
>rk Chicago, III. 
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CONNECTICUT (Cont’d) 

BRIDGEPORT, CONN. 
1920 Population, 143,500. 

City and Suburban Eitimate, 236,000. 

Hativo Wbitei, 66%; Nocrooa, 1.6%; Foroifa 
Bom, 32,3%; Enrliab Boadinf, 02,1%; Familioo, 
26,534. 

ScbooU: Public Qrade, 34; Hish, 3; Normal, 
1; Parochial. 10; Number ot Pupils, 31,097; 
KvenlnK, 9. 

Cburohoa; Baptist, 11; Christian Science, 1; 
Conaregatlnnal, 0; Episcopal, 6; Hebrew, 0; 
Methodist, 9; Presbyterian, 2; Homan Catholic, 
IT; Miscellaneous, 19. 

Theatres: Logltimate, 1; Vanderllle, 2; Bur¬ 
lesque, 1; Miscellaneous (Auditoriums, etc.), 4 
large, 6 small. 

Location: On N. T. N. H. h H. R. H. main 
line, 60 miles east of New Tork. Port on Long 
Island Sound. Steamship freight to New Tork. 
Passenger ferry to Port Jefferson, Long Island. 
Bus lines to Danbury and Waterbury. 

Principal ladnstries: Electrical, textiles, tools 
and machinery, sewing machines, brass, am¬ 
munition, Brearms, cutlery, phonographs and 
records. 

Manufacturing Establishments: 44S. Leading 
Arms, American Chain Co., Bassick Co., Bryant 
Elec. Co., Bridgeport Brass Co., Bullard Ha- 
rblne Co., Crane Co., Locomobile Co., Columbia 
Qraphaphone Co., General Electric Ci., nnimes 
A Edwards, Baybestos Co., Remington .trms 
Co., The C. M. C., Warner Bros., Singer Mfg. 
Co. 

Spocial Information: There is probably no 
city in the Dnlted States that has a more dl- 
rersifled line of industries than Bridgeport. 
There are 443 manufacturing establlahinents 
producing some 6,000 commodities. There are 
over 60,000 wage earners, tlie largest number 
of any city in Connecticut. The only big city 
in Connecticut that ran be covered by one news¬ 
paper boy. 

Residential Foaturos; Bridgeport la a city of 
homes. Figures show great preponderance who 
live in one and two family houses. Residences, 
9,123: 2-fuinily, 27.807; apartments, 797; lodg¬ 
ing bouses, 709; light housekeeping, 525. Total, 
88,961. In summer fully 10,000 people occupy 
cottages along beaches in Fairfleld, Bridgeport, 
Stratford aiul Milford. 

Retail Shopping Section: Extends 11 blocks 
along Main street, four blocks along Broad 
street, five blocks along Middle street, two 
blocks along Water street,—all parallel streets. 
Cross streets are Fairfleld avenue, five blocks; 
State street, three blocks; Congress street, two 
blocks; Cannon street, one block; Elm street, 
one block; Jolin street, two blocks. 

Trading Area: Thirteen miles radius, east, 
west and north. Draws some trade from Long 
Island by ferry from Port Jefferson. Stratford. 
Milford, Fairfleld, Westport, Southport, Trum¬ 
bull, Ea.ston, Monroe, Weston and Huntington 
are prlncipsl towns adjacent to Bridgeport. 

Wholesale Houses: Groceries, 11: Meats, 5; 
Fruits, 2; Hardware. 2; Dry Goods, None; Mis¬ 
cellaneous Lines: Produce, 17; Provisions, 8; 
Confectionery, 11; Drugs, 1. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile 
agencies, 46; commercial auto, agencies, 6 ex¬ 
clusive; automobile accessories, W; automobile 
tire agencies, 40; bakers, 71; cigar stores and 
stands (Incliiding hotels), 64 not Including drug 
stores; confectioners (including hotel stands), 
237; delicatessen, 37; dressmakers, 2; druggists, 
67; dry goods, 124; department stores. 9; elec¬ 
trical supplies, 16: florists. 20; fruits. 8; 
furniture, 32; furriers, 9; garages (public), 76; 
grocers, ihKl: hardware, 27; jewelry, 42; meat 
markets. 130; men's furnishings. 43; men's 
clothing, 46; merchant tailors, 14; milliners, 
35; opticians, 20; photographers, 28; pianos (and 
miscellaneous musical Instruments), 9; radio 
supplies, 19; restaurants (Including hotels). 147; 
shoes. 61; sporting goods, 7; stationers, 7; 
women's apparel, 32. 

See announcementa pages 23-Z4-2S 

BRISTOL, CONN. 
1920 Papulation, 20.620. 
Vative Whites, 50%; Foreign Bora, 60%; 

English Reading, 85%; Families, about 4,000. 

Schools: Public Grade, 8; High, 1; Junior 
High, none; Parochial, 2; Number of Pupils, 
Sept. 1922 Onaus 6,241. 

Ohurohes: Baptist, 1; Christian Science. 1; 
Congregational, 2; Episcopal, 1; Hebrew, 1; 
Methodist, 1; Presbyterian, none; Roman 
Catholic, 4; Miscellaneous, Advent, Swedish and 
German Lutheran. 

Banks: National, 1; Savings, 1; Trust Co., 2. 

Thsatres; Legitimate, none; Moving Pictures, 
2; Vaudeville, 1; Burlesque, none; Miscellaneous 
(Auditoriums, etc.), 1. 

Location: On Highland Division of N. T. N, 
B. A H. r. B. midway between Hartford and 
Waterbury. , 

Principal Indiutriss; Manufacture of clocks, 
brass goods, tablewear, tools. Ashing rods, steel 
golf shafts, bicycle bells, knit underwear, clock 
springs, and springs of all descriptions, auto¬ 
matic counters, ball bearings, marine lamps, 
arm bands. 

Manufacturing Eatablishmsnta: About 12, 
Leading Arms, New Departure Mfg. Co., The 
E. Ingraham Co., The Bristol Brass Oorp., The 
Wallace Barnes Co.. The American Silver 0>., 
no Horton Mfg. Co., Sessions Foundry Co., 
Sessions Clock Co. 

Residential Features: Mostly one and two- 
family houses. Private bomes predominate. 
Small sections of workingmen's tenements. 
Mostly residential. 

Wholesale Houms: Groceries, none; Meats, 
none; Fruits, 1; Hardware, none; Dry Goods, 
none. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passeitger automobile agen¬ 
cies, about 12; automobile accessories, 6; bakers, 
8; cigar stores and stands (including hotels), 
13; confectioners (Including hotel stands), abont 
20; delicatessen, 2; dressmakers, 11; druggists, 
10; dry goods, 8; department stores, none; elec¬ 
trical supplies, about 9; florists, 8; fruits, about 
12; furniture, 3; farriers, none; garages (pub¬ 
lic), 8; grocers, about 60; hardware, 6; Jewelry, 
4; meat markets, about 20; men's furnishings, 
6; men's clothing, about 6; merchant tailor, 
about 6; milliners, about 6; opticians, 2; 
Photographers, 3; pianos (and miscellaneous 
musical instruments), 2; radio supplies. 2 or 3; 
restaurants (including hotels) about 20; shoes, 
about 6; sporting goods, about 3; stationers, 4; 
women's apparel, almut 3. 

DANBURY, CONN. 
1920 PopuUtion, 18,943. 
City and Suburban Estimate, 21,000. 

Native Whites, 77 9/10%; Nsgtoes, 1%; 
Foreign Bom, 21 1/10%; English Biding. 
92%; Families, 4,665. 

Schools; 18; Number of PuplU, 3,056. 

Churches: 7. 

Banks: 4; Total Resonrees, 820,400,000. 

Iheatrss: 2; Total number of seats, 1,9.50. 

Principal Industries: Hats principally. 

Residential Features:, line and two family 
bouses. 

Retail Shopping Section: About live blo<'ks 
center of city. 

Trading Area: .(bout 15 miles radius. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen 
cies, 24; commercial auto, agencies, 14; antemo- 
blle accessorlts, 20; automobile tire agemies, 
20; bakers, 11; cigar stores and stands (includ 
ing hotels), 11; confectioners (including hotel 
stands), 3:1; delicatessen, 2; dressmakers, 44; 
druggists, 12; dry goods, 13; department stores, 
1; electrical supplies, 8; florists, 6; fruits, 9: 
furniture, 11; furriers, 3; garages (public), 9; 
grocers, 100; hardware, 0; jewelry, 11; meat 
markets, 34; men's tumisbings, 9; men's cloth- 
ing, 11; merchant tailors, 5; mililners, l:i; 
opticians, 6; photographers, 3; pianos (and mis 
cellaneous musical instruments), 3; radio sup 
plies, 8; restaurants (including hotels), 21: 
shoes, 9; s|>ortlng go^s, 4; stationers, 3; 
women's apparel. 11. 

HARTFORD, CONN. 
1920 Population, 138,036; 1924 population, 

156,071 census bureau estimate. 

City and Suburban estimate, .390,000. 
Native Whites: 85%; Negroes, 2)^%: For¬ 

eign Bom, 12H%; Industrial Workers, 10 7-10% ; 
English Reading, 96%; Families, 33,480. 

Schools: Public Grade. 17: High, 3; Parochial, 
6; Number of Pupils, 35,000. 

Churches; Baptist 13, Christian Science, 2; 
Congregational, 10: Episcopal, 10: Hebrew, 10; 
Methodist, 9; Presbyterian, 1: Roman Catholic, 
16; Miscellaneous, 23. 

Banks: National. 3: State, 11; Total Re¬ 
sources, $200,000,000. Savings Bank Deposits 
ToUl, |74,222..552.12. 

Thoatrsa: I.egitimate, 1; Moving Pictures, 
12; Vaudeville, 1; Miscellaneous (auditoriums, 
etc.), 3. Total number of scats, 17,900. 

Location: N. T., N. H. A H. R. R. and the 
Hartford and New York Transportation Cki. 
(boat). 

Principal Industries: Typewriters, flrearms, 
machine tools, turbines, brashes, tires, electrical 
flxtures, drop forgings and wrenches, machine 
screws, organs. 

Manufacturing Establishments: Leading Arms, 
Underwood Typewriter Co. and Royal Type¬ 
writer Co. (largest typewriting factories in the 
world): Colt Firearms Co., Pratt i Whitney Co.. 
Fuller Brush Oo., U. 8. Tire Ce. (Royal 0>rds), 
Billings A Spencer Co., Hartford Machine Screw 
Co., Terry Steam Turbine Co.. Austin Orgsn 
Co., Arrow Electric Co. Total value of yearly 
output of factories estimated at $118,0()0,000, 
according to flgures compiled In 1919. Figures 
are complied every five years. 

Special Information: Hartford is the Insur¬ 
ance center of the D. S. with its 27 home 
companies which explains tbe reason why there 
are more brokerage bouses in this city than in 
any other city In New England outside of 
Boston. 

Residsotial Features; Great part of city is 
liigh grade residential. Tbe lalrar employed is 
entirely skilled help, hence the low grade resi¬ 
dential section is very small. 

Rstail Shopping Section: Oonflned to Mala 
street. Asylum street. Pratt, Trumbull and 
Chnrch streets; 12 Mocks on Main street, 6 blocks 
on Asylum street, 4 blocks on Trumbull street, 
1 block on Pratt street and 1 block on Church 
street. 

Trading Area; The trading area of Hartford 
is within a 15-mils radius, although consider¬ 
able trade comes to Hartford stores from vari¬ 
ous towns much farther away in irregular inter¬ 
vals. 

Wholesale Honass: Groceries. 14; mests, 4 
frnits, 16: hardware, 7; dry goods, 15: miscel- 
laneous lines, drug 1; plumbing suppllee, 7; 
bakers, 2. 

Mamhor of Retail Ontlots for Nationally Ad- 
vertiaod Prodaeta: Passenger automobile agen¬ 
cies, 40; Commercial auto, agencies, 12; antsmo- 
blls acoassortes, 20; automobile tire agencies. 
42; bakers, 68; cigar stores and stasis (in¬ 
cluding hotels), 800; confectioners (Including 
hotel stands), 175; delleatesaea, 26; dross - 
makers, 150; druggists. 100; dry go^s, 64: 

CoHt'mutd on page 26 

FIRST.' 
in *Meriden, Connecticut 

*First in Circulation—A. B. C. 

First in National Lineage— 

First in Local Lineage— 

First in Classified 

*95% of The Record’s tot<d circulation is 

delivered within a radius of 8 MILES of 

the Meriden City Hall. 

Meriden Morning Record 
LOWEST MILLINE RATE IN MERIDEN 

GILMAN, NICOLL & RUTHMAN 
National Representatives 

NEW YORK BOSTON CHIC.4GO S.\N FRANCISCO 

The Bridgeport 
Times 

Founded as the weekly Farmers Journal in 1790; 
changed into an evening paper, the Evening Farmer, 
in 1856 and the name again changed in 1920 to 
The Bridgeport Times. 

Now under the complete control of 

Kendall B. Cressey 
President of The Times Publishing Company 

The Times is now contracting for erection of an 
entirely new building, with latest mechanical equip¬ 
ment as, since Mr. Cressey took control Nov. 17, 
1924, the capacity of the present plant is more than 
over-taxed. 

There has been a general and immediate response 
both in advertising and circulation to The Times 
under its new control. 

Bridgeport and its associated city (Stratford) has 
a population of approximately 160,000 and a con¬ 
centrated buying population within a lo-mile radius 
of over 200,000. 

National advertisers who have confidence in 
Mr. Cressey’s ability to build a leading newspaper 
in Bridgeport and to do so immediately will be inter¬ 
ested in this announcement. 
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Let the Post-Telegram Make This Market Yours 
This section of Connecticut is thickly populated. 

The divisions shown on the map above are towns 

and cities. The boundary lines are purely political 

and have no merchandising significance as Bridge¬ 

port is the shopping center. The towns surround¬ 

ing Bridgeport are almost wholly residential and 

are to a large extent “bedrooms” for Bridgeport 

workers. 

Bridgeport is the chief shopping center for over 

235,000 people. A network of trolleys and rail¬ 

roads, and bus lines over well paved highways con¬ 

nects Bridgeport with its suburbs. No point in 

the territory is more than an hour’s ride by bus or 
trolley from the center of the city. 

The market is compact, well defined and easily 
cultivated. It is one of the few large units in the 
country that can be covered thoroughly through 
one newspaper buy. 

The Post-Telegram prints and delivers through 
its own distributing system more than a newspaper 
for every family within 13 miles of the City Hall. 
Over 98 per cent of its 47,000 circulation is con¬ 
centrated in that 13 mile radius. It gives complete 
coverage without waste and at a rate less than it 
would cost you to cover any similar market so 
thoroughly. 

The Bridgeport Telegram The Bridgeport Post 

The Bridgeport Sunday Post 
»- ‘ ^ * The Only A. B. C. Newspapers in Bridgeport, Conn. 

Gilman, Nicoll & Ruthman M W. 44lii St. 41* N. MkUfan Avc. 73 Trnaont St. SSJ Mcatcomerjr St. 

Niw York CUcaco Booton Son Fnnclaca 



Drnit. The Bnaaell Mff. Oo., WUcox-OrIttfDdei 
Co., NoteeleM Typewriter Oo.. I. ■. Pelmer Oe., 
New SoKlnDd Bneroellni Go., Omo Mfe. Co.. 
Goodyear Rubber Co., Middletown Silrer Co., 
Rocktall Woolen Co., Portland Silk Oo., Tuttle 
Brick (X, 

Totat Ttlua of yearly entpnt of factoriea eati- 
mated at $14,000,000. 

Special Information; Home of Wealeyaa 
L'nlreraity and Berkley Dlrlnlty School, State 
lloapital for toaane. Long Lane Farm (for girlai. 
Tradina renter for Mlddleaea County, rich 
agricultural and manufacturing Intereata. 

Reaidentinl Veatnraa: Single and two-famlly 
houaea predoMnate. Sectlona outalde center of 
city arudually dereloplng aa reaidentlal aectlona. 

Retail Shopping Section: Main atreet la 
principal showing atreet, $t-mile long. All 
aide ntreeta oaat and went for one block hare 
smaller Mtoroa. 

Trading Area: South 25 milea to Long Island 
Sound; eaat 12 miles to Colchester; north I 
miles to Rocky Hill; west B miles toward 
Meriden. 

Wholesale Sonsaa: Groceries, 1; Fruits, 8. 

Number of Retail Outlets for Nationally Ad- 
rertiaed Prodacts; Passenger automobile agea- 
clee. 13: comMerclal auto, agencies. Included In 
paaaenger; automobile accenaories, 22; automo¬ 
bile tire agearlea, 8; bakers, 11; cigar stores 

Soa announcenient below 

MIDDLETOWN, CONN. 
19t0 PopuUtion, 22,129. 

City and Suburban Estimate, 4S,000. 

NatiTS Whites, 73%: Negroes, %%; Eeielga 
Bon, «%«; ladnatTial Workoto, SM; Rnglisk 
Readiag, M%r Families, 3,000 (approt.). 

Bchsols: Public Grade, 12; High, 1; Paro¬ 
chial, 2; Number at Pupils, ROOR 

Ohuiohsa: Baptist, 1; Christian Scleaco, 1; 
OengrcgatlonaL 0; Episcopal, 4; Hebrew, 1; 
Methodist, 4; Roman Catholic, 3; Mlaoellanoous, 

MERIDEN, CONN. 
1920 Population, 34,739 (present imp. after 

town and city consolidation, 89,907). 

City and Suburban £stln>ate, 80,000. 

Hatlre Whites, 63%;' Negress, Isas fkaa 
Foreign Bom, 34%: Indaatrial Workers, 83%'; 
English Reading, 95%. 

Bchoola: Public Grade, 18: High. 1; Jaalar 
High, 8; Parochial, 4. 

Churches: BapMst, 8; Qiristlaa Science, 1; 
Congregational, 2; Bplacopal, 2; Hebrew, 1; 
Methodist, 8; Ontrersaliat, t: Roman Catholic, 

CONNECTICUT (Cont’d) 

Hartford (con’t) 
department stores, 5; electrical suppllea, 20; 
Borlsta, 28; fruits, 35; furniture. 20: farriers, 
19: garages (public), 120: grocers, 600; hard¬ 
ware, 30: Jewelry, 45; meat markets, 130; men’s 
furnishing, 85: men's clothing, 20: merchant 
tailors, 19; milliners, 35; opticlang, 21; photog¬ 
raphers, 32; pianos (and miscellaaeons musical 
Instruments), 15; radio supplies, 13; restaurants 
(Including hotels), 25; shoes, 5.’>; sporting goods, 
16; stationers, 20: women’s apparal, 50. 

See page 27 Banks: National, 8: State Trust, 2. 

Thaatres: Legitimate, 2; Moring Pictures, 
3: VauderUle, 1; Miscellansous (Aadltoiinas, 
etc.), 8. 

Location: N. T. N. H. A H. R. R. 

Principal Industries: Sterling and plated 
ware, electric Bxtures, lamps, clocks, pocket and 
table cutlery, ptayer-planos, talking machines, 
hardware, ball bearings, electrical goods. 

Manufacturing Establiaknaaata: 26. Leading 
Brms, International 8ilrer Co., Bradley A Hub- 
hard Mfg. Co., Edward Milier Co., Cbaa. Parker 

_ Co., Conu. Telephone A Electric Co., The Aeolian 
Banks: 3; ToUl Resources, $7,830,000. (y,, The Handel Co., Foster A Merriam Oo., 
Theatres: 2; Total number of seats, 1,330. Manning, Bowman A Co., Miller Bros. Cutlery 

Location: On Hartfonl-Boatoa Dirlslon of 
N. Y., N. H. A H. R. R. Nine milea from Total sains sf yssrly output sf faetorlas ostl- 
Hartford. mated at $90,000,000 (estimate). 

Principal Industries: Silk, machinery, needles. Special Informatien: Meriden manufactur- 
wooleua, electrical Inatrumenta, knit underwear, ing concerns employ skilled mechanics almost 
soap protlucts. exelualrely, and pay ths highest asemge wsgss. 

Manufacturing Eatabliahments: Bon Ami Soap Meriden haa a rery large percentage of home 
Co., American Writing Taper Company, Carlyle- ownera, lingle family frame bouxeg. 
Johneon Machine Company. Retail Shopping Section: East and West 

Residential Features: Mostly one and two Main.’Colony, State, Pratt, 
family houaeH. Trading Aren: Limited strictly to eight 

Retail Shopping Section: About 1 mile on “*** radius from Meriden City Ball 
Main street and % mile on Center street. Wholesale Houaea: Ororerlea, 3, Meata, 2; 

Trading Area: 15 miles north, south and eaat Fruits, 2. 
and 5 miles on weit. Number of Retail Outlets for Nationally Ad- 

Number of Retail OutleU for Nationally Ad- vertiaod Froducta; Paaaenger automobile agen- 
rertiaed Products: Passenger automobile agen- f'**. 21: commercial auto, agencies, 5: antom^ 
clea, 15; commercial auto, ageucies, 6; automo- acceaaorlca, 5; automobile tire agencies, 20: 
bile accessories, 20; automobile tire agencies, bakers, 7: cigar stores ami slands (ineltidlna 
20; bakers, 5; cigar atorea and atanda (Includ- Itotels), 26; confectioners (including hotel 
ing hotels), 4; confectionem (iucluillng bote) atanda), 15: delicatessen, 10; dressmakers, SO; 
stands), 30; dclicateaaen, 0; dressmakers, 30; druggiats, 14: dry gomls, 7; department atorea, 
druggists, 6; dry goods, 0; department stores, 1; none; electrical supplies, 6: Borlsta, 7: fruits, 
electrical aupplles, 6; florists, 3; fruits. 1.5; 18: furniture. 6; furrlsra, 4; garages (public), 
furniture, 3; garages (public), 18; giocera, 50; 2; grocers, 110: hardware, 5; Jewelry, 6; meat 
hardware, 3; Jewelry, 3; meat markets, 25; markets, 24; men s furnishings, 10; mens cloth- 
men’s furnishings, 5; men’s clothing, 6; merch- Ing. 0; inerebant tailora, 4; milliners, 7: 
ant tailors. It); milliners. 6; opticians. 5; oPf''’'»ns, 0; photosphere. 3: Pianos (and 
phologruidters. 3; pianos (and misccllancoua miscellaneous musical Instruments) 7; radio *up- 
musical instruments), :i; radio supplies, 6; pl'.es, 3; restaurants (including hotels), 11; 
restaurants (including hotels), 10; shoes, 11; slioea, 20; sporting goods, 4; stationers, 6; 
sporting g<ssis, 2; stationers, 2; women’s ap- women’s apparel, 11. 
parri, 7. See anncuncentents pages 24-28 

Banka: National. 3; State, 8; Total Re- 
soorcea, 827,000.008; Bariags Baak Depoalta 
Tout, $18,000,000. 

Theatraa: Legitimate, 1; Morlag Pictnres, I. 

Locatiea: Approximately half-way between 
New Y'ork •n4 Boston in the center of ('oanectl- 
cut. on tbe Oonnecticut Blrer. Alr-LIno Di- 
TlMon and Talley DIritlon of New York. Mew 
Haren A Hartford R. R. Hartford and Now 
York Transportation Co. boot dally to an8 
from New York. Good State roads to loading 
cities in Stale. 

Frtnoipal Indnatrioa: Tarloai tosttle, type- 
writen, Barine hardware. aato aapplles, 
enameled diahea, rubber goods, Feldtiwr prod- 
ucu. toys, cigars, marina anglaet and bniUlag 
brick. 

MaanlaotSTtaig RatabUsluMnts: 84. Leading 

MANCHESTER. CONN. 
1980 Population, 18,370. 

City and Suburban Estimate, 30,000. 

Naties Whites, 00%; Foreign Bom, 10%; 
Eagliri) Beading, 90%; FamiUet, 4,592. 

Bchoola: Public Grade, 14; High, 1; Number 
of Pupila, 4,750. 

(Binrohes: CoDgregatloual, 3; tk’lsfopal, 1; 
Metbodtat, 2; Roman Catholic, 2; Mlacellaaeoua, 

From 13,000 to 25,000 
IN FOUR YEARS! 

A phenomenal growth in population, on the face of it, 
for any city. You will find the 

City of Middletown (Conn.) 
listed in the 1920 census report at a little over 13,000, 
and the town of Middletown (including the city) at a 
little over 22,000. 

The consolidation of city and town governments on 
October 1, 1924, extended the city limits to include the 
town limits, giving the new city today a population esti¬ 
mated at 

25,000 Meriden, Counectieut 
is best sold through 

The Meriden Journal 
Meriden’s Only Evening Neivspaper 

The community called Middletown has never been 
credited with its real population in census reports 
because of the former dual governments of city and 
town, but now that they are consolidated, the new city 
will take its rightful place in the next census. 

IN THE MEANTIME DON’T FORGET 
MIDDLETOWN’S REAL POPULATION IS 25,000 

8,000 The “home paper” of practi¬ 
cally every reading house¬ 
hold within this busy city of 
highly paid workers who 
manufacture articles for 
every community in the 
world. 

Has over 100 factories with 
highest skilled operatives on 
widely diversified industries, 
besides producing more sil¬ 
verware than any city in the 

Net Paid Daily in 

this city and its trading territory, with a total popu¬ 
lation (1920)—51,177, is one of the best circulation bar¬ 
gains in the .state. 

Middlesex County 
Value of all crops—annually over $2,500,000 
Value of manufactured products — annu; 

$34,500,000. 

The buyers in this rich manufacturing and agricul¬ 
tural section cannot be reached effectively by any com¬ 
bination of papers that does not include its home paper 

The Middletown Press 
Largest Meriden Circulation Middlesex County’s Only Daily—A.B.C. 

The Julius Mathews Special Agency Member Audit Bureau of Circulations 

Represented by Julius Mathews Special Agency SPECIAL REPRESENTATIVE 

Chicago Boston Detroit Detroit Boston 

I 
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Hartlbtd can bu 
your Jjro 

Sell Inis prosperous market / 

Courant"/ tnrou^ 

Hartford, the capital city of Connecticut, the 
home of 31 Insurance companies, will do an 
estimated retail business of over $85,000,000 
this year. 

Hartford is the home of the two largest type¬ 
writer factories in the country. 

Hartford did more building the first six months 
of 1924 than four of the largest cities of Con¬ 
necticut combined. 

Hartford gives employment to over 40,000 in¬ 
dustrial w'orkers. The estimated weekly pay for 
Insurance workers alone is $275,000! 

Hartford is prosperous—business is good—the 
intelligent class of readers that buy the 
‘"Courant” will use your product when they see 
it advertised. 

The U. S. Census shows a list of 40 diversified 
industries in Hartford—a source of great eco¬ 
nomic strength and stability. 

If you have not received a copy of “HART¬ 
FORD," a survey compiled by the “Courant" 
Merchandising Dept., write to the “Courant" 
or 

GILMAN, NICOLL & RUTHMAN 

Foreign Representatives for 

pje Itaitforb ^ont^nt 
Offices in the following four cities: 

New York: 19 West 44th St. Boston: 73 Tremont St. 
Chicago: 410 No. Michigan Ave. 

San Francisco: 507 Montgomery St. 

The letters above are typical of many satisfied 
advertisers who have used the “Courant” to 
test Hartford territory. Photographic copi'*s 
of them, and many others, are in our file 
waiting your request. 

Daily 1837 

% 

Established 1764 

The Morning and Sunday Newspaper 

of Central and Eastern Connecticut 

Sunday 1913 

m
m
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CONNECTICUT (Cont’d) 

MUdktown (can’t) 

and atanda (Inclodinc hotela), 12; confectioners 
(inclodlnK hotel atanda), 23; dellcateaaen, 4; 
dreaamakers, 33; dmcslats, 11; dry gooda, 18; 
department storea, 3; electrical anpplies, B; 
florists, 7; fruits, 11; fnrnitore, B; farriera, 1; 
garages (public) 10; grocers, 106; hardware, 7; 
Jewelr;, 6; meat markets, 28; men's furnishings, 
11; men’s clothing, 11; merchant tailors, 6; mil¬ 
liners, 7; opticians, 2; photographers, 8; pianos 
(and mlscellaneons nansleal instruments), 8; 
radio anpplies, 4; restanranta (including hotels), 
IB; shoes, 18; sporting goods, 6; stationers, B; 
women’s apparel, 10. 

NAUGATUCK, CONN. 
1920 FopuUtion, 16,051 (Population, 1924, 

16,932). 

Kative Whites, 68%; Negroes, 1%, Forsign 
Bora, 32%; ladnstrial Workers, 30% English 
Beading, 85%; FamiUss, 3,571. 

Schools; Public Grade, 11; High, 1; Junior 
High, none: Parochial, 2; Number of Pupils, 
8,260. 

Churches: Baptist, 1; Christian Science, 
none; Congregational, 1; Episcopal, 1; Hebrew, 
none; Methodist, 1; Presbyterian, none; Roman 
Catholic, 3; Miscellaneous, 6. 

Banka: National, 1; State, 1; Total Re¬ 
sources, $1,845,000; Sarlngs Bank Deposits 
Total, $5,000,000. 

Theatres: Legitimate, none; Morlng Pictures, 
2; VaudeTiUe, none; Burlesque, none; Ulscel- 
laneoua (Auditoriums, etc.), 4. Total number 
of seats, 2,500. 

Location: About midway in the Naugatuck 
Talley, on the Naugatuck Dirlston of the N. T. 
N. H. A H. R. R. Easily accessible by steam, 
trolley and Jitney to New Haven and Bridge¬ 
port, two of Connecticut's largest cities. 82 
miles from New York, 153 miles from Boston. 
All express trains stop. 

Prlneipal Industries: Rubber boots and shoes, 
druggists sundries, chemicals, brass and steel 
stampings, safety-pins, buckles, plumbers’ 
chain, copper floats, candy, recording instru¬ 
ments, woolen and cotton gootls, malleable iron 
castings, freeser cases. 

Manufacturing Establishments; 12. Leading 
Arms, O. I. R. Glove Mfg. Co., G. M. R. Shoe 
Co., Robber Regenerating Co., Naugatuck 
Chemical (>>., The Eastern Malleable Iron Co., 
The Risdon Mfg. Co., Dunham Mills, J. M. 
Russell Mfg. O)., Naugatuck Mfg. Co., Peter 
Paul Candy Go., The Bristol Co., The Lasher 
Market Equipment Co. 

Special Information: Naugatuck is located 
in one of the most picturesque sections of New 
England, with paved roads in all directions. 
The High School erected at a cost of $750,000, 

is one of the most distinctive and best equipped 
in the Nation. An up-to-date and well equipped 
Y. M. C. A. building which cost $300,000. 
Playgrounds in connection with various school 
buildings. $68,000 subscribed for a Recreational 
Field, which is in process of construction. 
Many floe public buildings and excellent in¬ 
dustrial conditions. Also Aviation Field in 
Bethany, 6 miles from Naugatuck center. 

Residsatial Features: One and two-family 
houses. Private homes predominate. One of 
the flnest residential sections in the State of 
Connecticut. 

Retail Shopping Section; Extends from 
North Main to Bridge street, from Bridge to 
Spring street. (Bus line from North Main to 
Church street.) South Main street. Maple 
street, and Church street in which is the center 
of the shopping district. 

Trading Area: Extends about 2 miles south, 
one mile west, 2 miles north and about 2 miles 
east. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, 3; automobile accessories, 4; automobile 
tire agencies, 7; bakers, 8; cigar stores and 
stands (including hotels), 4; confectioners (in¬ 
cluding hotel stands), 14; delicatessen, 2; 
dressmakers, 6; druggists, 8; dry goods, 17; 
electrical supplies, 2; florists, 2; fruits, 10; 
furniture, 4; garages (public), 4; grocers, 63; 
hardware, 6; Jewelry, 1; meat markets, 81; 
men’s furnishings, 7; men’s clothing, 8; mer¬ 
chant tailors, 6; nilUiners, 4; opticians, 1; 
photographers, 1; pianos (and miscellaneous 
musical Instruments, 1; radio supplies, 2; res¬ 
taurants (including hotels), 12; shoes, 4; sport¬ 
ing goods, 2; stationers, 3; women's apparel, 8. 

NEW BRITAIN, CONN. 
1920 Population, 59,816. 

City and Suburban Estimate, 116,816. 

Native Whites, 70%; Negroes, 2%; Foreign 
Bom, 28%; Industrial Workers, 33%; English 
Reading, 80%; Familiss, 14,000. 

Schools: Public Grade, 14; High, 2; Junior 
High, 2; Parochial, 3; Number of Pupils, 13,000. 

Churches: Baptist, 3; Christian Science, 1; 
Congregational, 4; Episcopal, 1; Hebrew, 1; 
Methodist, 1; Roman Catholic, 4; Miscellaneous, 
13. 

Banks: National, 2; State, 3; Total Resources. 
$39,877,051. Savings Bank Deposits Total, 
$24,190,561. 

Theatres: Moving Pictures, 3; Vaudeville, 1; 
Miscellaneous (auditoriums, etc.), 2; Total num¬ 
ber of seats, 11,600. 

Locatlsn: New Britain located half way be¬ 
tween New York and Boston, 50 miles inland. 
N. Y., N. H. & H. and B. A A. Ry. By boat 
via Hartford, 10 miles distant. Trolley service 
to all parts of states. 

Principal Industries; Hardware principal in¬ 
dustry. Next household articles, bearings. 

buckles, iron castings, plumbing supplies, tex¬ 
tiles, BMcblaery. 

Manufsoturing Establiahmsnts, 28. Leading 
Arms, Stanley Works, P. A F. Corbin, Corbin 
Cabinet Lock, Corbin Screw Corp., Stanley Bole 
and Level, New Britain Machine Co., Traot A 
Hine, Lander, Frary and Clark, North and Judd 
Mfg. Co., Hart A Coolay Co., Inc., Hart A 
Hutchinson Co., American Hosiery Co., Beston 
and Cadwell Mfg. Co. 

Bpsoial Information: New Britain is the 
Imrdware city of the world. Fifth largest city 
In Connecticut. Has industrial capitalisation 
of more than $40,0U0,000. Weekly pay-roll of 
$600,000. Remarkable growth in populatlen for 
a city without natural resources. 

Rasidential Featnras: Mostly 1, 2 and 3-family 
<iwellings. Workingman’s honses pre-dosMnste, 
but some of the flnest homes in Coanectlcut 
located here. 

Retail Shopping Section; Extends from public 
Miuare which forms heart of business district 
and terminal for suburban trolley and bus lines, 
for 7 blocks north and sooth on Main street. 
Intersecting streets 2 blocks, including West 
Main, Church, Chestnut, Ciommercial, Lafayette 
and 4 blocks on Arch street northwest of center. 

Trading Ares: East 5 miles. West 15, South 
15 and North 15. It is a metropolis for 8 sur¬ 
rounding towns, namely Bristol, Newington, 
East Berlin, Forreatville, Plainville, Kensington 
and Southington. 

Wholesale Houses: Groceries, 3; meats, 2: 
fruits, 1; hardware, 1; Miscellaneous lines. 
Confectionery, 2. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Produce: Passenger automobile agen¬ 
cies, 18; commercial auto agencies, 8; automo¬ 
bile accessories, 39; automobile tire agencies, 
20; bakers, 15; cigar stores and stands (in¬ 
cluding hotels), 20; confectioners (including 
liotel stands), 70; delicatessen, 4; dressmakers, 
48; druggists, 23; dry goods, 82; department 
Mtores, 7; electrical supplies, 7; florists, 5; fruits, 
12; furriers, 4; garages (public), 8; grocers, 
307; hardware, 9; Jewelry, 15; meat markets, 
61; men’s furnishings, 17; men’s clothing, 15; 
merchant tailors, 44; milliners, 9; opticians, 8: 
photographers, 8; pianos (and miscellaneous 
musical instruments), 6: radio supplies, 10; 
restaurants (including hotels), 51;sboes, 83; 
sporting goods, 7; stationers, 4; women’s ap¬ 
parel, 12. * 

See announcement below 

NEW HAVEN, CONN. 
1920 Population, 162,537. 

City and Suburban Estimate, 235,000. 

Native Whites, 78%; Negroes, 2.8%; Foreign 
Born, 19.2%; Industrial Workers, 43%; English 
Reading, 93.7%; Families, 36,257. 

Schools: Public Grade, 55; high, 2; Junior 
High, 1 (and 1 under construction); Parochial, 
7: Number of Pupils. Grade 26.816: High (3), 
5,062; Non-Com. on Parochial, 

Churches: Baptist. 8; Christian Science, 1; 
Congregational, 12; Episcopal, 12; Hebrew, 12; 

Methodist, 12; Presbyterian, 1; Roman OatbeUc, 
17; Miscellaneous, 18. 

Banks; National, 5; State, 1; Total Resources, 
$250,000,000; Savings Bank Deposits Total. 
$50,867,461. 

Theatres: Legitimate, 1: Moving Pictures, 
16; Vaudeville, 1; Burlesque, 1; Miscellaneoss 
(audltorluaas, etc.), 13. Total number of seats, 
19,821. 

Loeatlea: N. Y., N. H. A H. B. R. Hosm 
Ofllce N. 0. Navigation Co. On shercs of Vng 
Island Sound. Excellent trolley and bos service 
to all points in trading territory. 

Principal Industries; Metal working, ftrearma, 
corsets, rubber goods, hardware, railroad center 
and shops, wire manufacturing, printing, cloaka 

Manufacturing Establishments—^Leading Anna, 
Winchester Repeating Arms Co., Sargent A Oo., 
L. Candee Rubber Co., N. H. Clock Co., Acme 
Wire Co., American Steel A Wire Co., Safsty 
Car Beating A Lighting Co., A. C. Gilbert A 
Co., Seamless Rubber Co., National Folding Box 
Co., Kolynos (ki., Wbltney-Blake. 

Special Information: New Haven is ideally 
located to serve all of Connecticut at wholesale. 
The presence here of Yale University and ^p. 
Scliools makes it an educational center of high 
repute. The University further tends to elevate 
living standards. New Haven is also the center 
of the N. Y., N. H. A H. R. B. system, giving 
employment to thousands of well-paid clerks, 
repairers and executives. 

Residential Features: A city of homes, with 
a preponderance of one and two-family iiuuaea. 
Apartment bouse construction of better grade 
on increase. Mach residential development la 
progress. Tenements are all located in one 
sevtioa. 

Retail Shopping Section.—The center of 
New Haven’s shopping and civic life is tbs 
historic Green, from which point all trolley 
transportation starts. Retail shopping two 
blocks North from Church and Chapel Htreets 
—live blocks South—four blocks West—three 
blocks East. Other retail centers are eight la 
number. 

Trading Area: North 22 miles. West 11 miles. 
East 26 miles. South Long Island Sound, la 
Summer city supplies all Shore resorts wlthla 
radius of 25 miles. Yale University, with sto- 
denta from all parts of United States, creates 
market for products that are sectional. 

Wholesale Houses; Groceries, 23; meats, 14; 
fruits, 14; hardware, 20; dry goods, 7; Miacel- 
nneous Lines, 38. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: I’assenger automobile agen¬ 
cies, 62; commercial auto, agencies, 24; automo¬ 
bile accessories, 49: automobile tire agencies, 
64; bakers, 117; cigar stores and stands (la- 
cludlng hotels), 59 (29 mfg.); confectloncis 
(including hotel stands), 282; delicatessen. 67; 
dressmakers, 244; druggists, 108; dry goods, 
91; department stores, 5; electrical supplies, 
33; florists, 35; fruits, 59; furniture, 43: fur- 

Co,:tiiii:ed o>: fage 29 

To Cover New Britain, Conn. 
and adjacent territory 

with its buying population of more than 110,000 

The 
New Britain Herald 

is a necessity 

No other newspaper can give the results in this territory that can be obtained by 
advertising in the Herald. 

The Herald is dominant not only in New Britain but in Plainville, Berlin, New¬ 
ington and Bristol. 

The Herald is a 3c newspaper, a member of the Associated Press and a medium 
that reaches people who can buy. 

The Herald is a member of the A B. C. 
Circulation Over 11,000 Daily 

Eastern Representative: Ralph R. Mulligan, 30 East 42d St., New \ork City 
Western Representative: C. J. Anderson, Marquette Bldg., Chicago, Ill. 

■/ 
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CONNECTICUT (Cont*d) | 

New Haven (can't) 
llerit, 25; garacM (pabllc), 44; giecera. 868; 
lardware, 40; Jewehr, 60 (10 mff.); meat 
aarketa, 385; men’a furnlahtnea, 22: men’s 
dothing, 22; merchant tailors, 19T; mlUlnera. 
B: opticians, 18; photographers, SI; piano* 
(anil mUcellaneona uiuaical Inntmnienta), 12; 
ladlo snppites, 26; restanrants (Inclndlng hotels), 
100: shoes, 45; sporting goo^, 5; stationers, 
10: women's apparel, 81. 

NEW LONDON, CONN. 

Paper Oo., tockwood Ufg, Oo., Crofut * Knapp 
Hat Oo. 

Basidantial Fsatnres; Ifostlp one and tw* 
family bonsss. Norwalk I* ons tbs Onest rest* 
dentlal towns in New kgland. Bathing beaches, 
coantTjr drlTcs, etc., make it an ideal location 
tor New York baslnoss men. 

Bstall Shoppiag 8oetlen! Norwalk has tw* 
greater bnslnesa sections with three amaller 
business sections, and sereral community bnsi* 
ness sections, snch as groceries, markets, etc. 
West aTenae connects the two greater business 
sections, which also takes care of the heavy 
pleasure and tracking traffle from New York to 
Boston. 

Trading Area: Bxtends about Ore miles on 
East, west and sontb, and about 1.5 miles on 
the North. 

Theatres: Legitimate, 1; Ifovlng Picture*, 4; 
Vandeville, 1; Uiscellaneons (anditorlnms, etc.), 
2. Total number of seats, 6,300. 

Looation: On Long Islsnd Sound. Served by 
New York. New Haven St Hartford H. B. 
Steamship Line to New York City. Trolley and 
Bus service to suburbs and nearby dtlea and 
towns. 

Principal Industries: Locks. Chocolate, Woolen 
Ooods, Paint, rumiture. Marine Engines, Chemi¬ 
cals, Electrical Goods, Cancelling Machines, 
Pianos, Castings, Cables. 

Manufacturing Establishments, 75. Leading 
Arms, Yale Sc Towne Mfg. Co., Stoltwerck 
Chocolate Co., Phillips Chemical Co., Electric 
Specialty Co., Petroleum Beat St Power Co., 
Baer Bros., Kroeger Plano Co., Pltney-Bower 
Postage Meter Oo. 

Banks: National, 8. 

Thsatrss: Legitimate, 1; Moving Pictures, S; 
Taudevllle, 1; Burlesque, 1; Miscellaneous (audi¬ 
toriums, etc.), 3. Total number of seats, 4.000. 

Location: N. Y., N. H. 4k H. B. B. Junc¬ 
tion—Danbury Branch of N. H. B. B. Hanson 
B., 8. (freight line to New York City). Bus 
services. Trolley service covering city. On 
Long Island Sound—One harbor. 

Principal Induatriss; Hats, Coraeta, Glass, 
Locks, Pumps, Tires, Rubber, Shirts, Paper 
Boxes, Silk, Iron, Electrical Goods, and Chil¬ 
dren's Wear. The city of steady conditions. 

Manufacturing Establishments: 100. Leading 
Orms, Crofut 4t Knapp, R. Sc G. Corsets, Chaa. 
H. Harris, auto glass; Cluett, Peabody B Co., 
Norwalk Tire Sc Tube Co., Nash Engineering 
Co., pumps. 

1»I0 Pspnlatlon, 25.688 

City and Suburban Estimate, 70,(XW. 

Native Whites, 55%, pins 35% native whits 
«f foreign parentage; Negroes, 2.2%; Foreign 
Ban, 7.8%: Indnstrial Workers, 10%; English 
leading, 95%; Families, 1923 estimate 0445, 

Bchoola; Pnbllc Grade, 9; High, 3; Parochial, 
1, Number of Pupils, 4,131. 

Churches: Baptist, 3 white, 1 colored; 
Christian Science, 1; Congregational, 2; Episco¬ 
pal, 1; Hebrew, 2; Methodist, 1 white, 1 
colored; Presbyterian, none; Roman Catholic, 
4; Miscellaneous, 2 Swedish, 1 Dniversallst. 

Banks; National, 3; State, 4; Total Re- 
Murces, $30,555,000; Savings Bank Deposit* 
Total, $26,293,395.55, 

Theatres; Legitimate, 1; Moving Pictures, 
3; Vandeville, 1. Total number of seats, 7,500, 

Location; Midway between Boston and New 
York, on the main ahore line of the New York, 
New Haven 4k Hartford B. R.; terminal of 
tke Grand Trunk through the Central Vermont, 
and has two direct steamship lines to New 
York; one to Long Island ports. Has 1,000 ft. 
State owned pier, drawing 35 ft. water, which 
afords splendid direct transimrtatlon from all 
centers via O. T. R. R. to loading steamships. 

Principal Industries: Silk thread, tin tubes, 
bed comfortables, printing presses, proprietary 
siedicines, carpet lining, broaching machines, 
paper boxes, chicken feeders, Diesel engines, 
lathe chucks, and ship repairing. 

Manufacturing Establishments: 20. Leading 
6nns, Cortlcelll Silk Co., Palmer Bros. Co., New 
lagland (X>IIapslbIe Tube Co., J. N. LaPointe 
Ce.. New London Ship 4k Engine Co., Babcock 
Printing Press Co. Total value of yearly output 
of factories estimated at $42,000,000. 

Special Information; City located on Long 
Island Sound; has splendid beach and summer 
resort colony which Increases population about 
S.OOO in Sommer. 

Residential Features: Principally one and 
two family houses: few apartments; small tene- 
sient section. City's grand list, $38,426,007. 
Has 2,431 Income Taxpayers; has 4,7% dwel¬ 
lings; has 7294 telephones; has 7,032 electric 
ssers; has 5,919 gas users. 

Retail Shopping Section: State, Main, Bank, 
Montauk, Green, Union streets. Bxteqds from 
"Parade" which Is center, north about 1 mile, 
south about 1 mile, west about % mile. 

Trading Area; Radios of 17 miles. Shopping 
center of these towne and villages—Saybrook, 
Lrme, Blackhall, East Lyme, and Nlantlc, 
Waterford, Montville, Dncasvllle, Groton, Mys¬ 
tic, Noank, Btonlngton, Gales Ferry, Allyn’a 
Point. 

Wholesale Houses: Groceries, 5: meats, 4; 
fruits, 4; wholesale confectionery, 7; plumbing 
supplies, 1. 

Humber of Retail Outlets for Nationally Ad¬ 
vertised Products; Passenger automobile agen¬ 
cies, 22; commercial auto, agencies, 8; automo¬ 
bile acceSBorlea, 32; antomobile tire agencies, 
10; bakers, 11; cigar stores and stand* (In- 
clsdlng hotels), IS; confectioners (inclndlng 
hotel stands), 39; delicatessen, 6; dressmakers, 
41; druggists, 12; dry goods, 23; department 
stores, 2; electrical supplies, 7; 6orlsts, 5; 
fruits, 9; furniture, 6; furriers. 2; garages 
(public), 13; grocers, 134; hardware, 14; meat 
markets, 44; men's furnishings, 14; men's cloth- 
lag, 14; merchant tailors, 29; milliners, 17; 
opticians, 7; photographers, 4; pianos (and mis¬ 
cellaneous musical Irutruments), 5; radio sup¬ 
plies, 7; restanrants (Including hotels). 39; 
shoes, 14; sporting goods, 6; stationers, 5; 
women's apparel, 10. 

Wliolesal* Eonass: Groceries, 4; meats, I; 
fruits. 1; miscellaneous lines. Ice cream 2; 
confectionery, 2. 

Number of Batall Ontlsts for Nationally Ad¬ 
vertised Products: Passenger Antomobile Agen¬ 
cies, 20; Commercial Automobile Agencies. 5; 
Automobile Accessories, 27; Automobile Tiro 
Agencies, 20: bakers, 15; cigar stores and 
stands (Including botela), SS; confectioners (In¬ 
cluding hotel stands), 36; delicatessen, 7; dress¬ 
makers, 85; druggists, 11; dry goods, 16; de¬ 
partment stores, 3; electrical supplies, 10; 
Oorlsts, 4; fruits, IS; furniture, 6; furriers, 
2; garages (public), 20; grocers, 142; hard¬ 
ware, 6; Jew^y, 7; meat markets, 43; men’s 
furnishings, 8; men's clothing, 12; merchant 
tailors. 3; milliners, 11; opticians, 4; photog¬ 
raphers, 4; pianos (and mlscellaneons musical 
Instruments), 7; radio supplies, 10; restaurants 
(Including hotels), S3; shoes, 18; sporting goods, 
6; stationers, 4; women's apparel, 12. 

NORWICH, CONN. 

NORWALK, CONN. 
1920 Population, 30,000. 

City and Suburban Estimate, 40,000. 

Native Whites, 85%; Negroes, 5%; Forsign 
Rem. 10%; Industrial Workers, 20%; English 
Reading, 98%; Families, 7,000. 

Schools; Public Grade, 25; High, 1; Junior 
High, 2; Parochial, 2; Number of Pupils, 5,825. 

Churches; Baptist, 3; Christian Science, 1; 
Congregational, 3; Episcopal, 5; Hebrew, 1; 
Methodist. 5: Presbyterian, 2; Roman Catholic, 
3: Miscellaneous, 6. 

Banks: National, 2; Trust Companies, 8; Total 
Resources, $11.7,'14.420.01; Savings Bank Ueposita 
(3) ToUI, $12,165,580.00. 

Theatres; lycgltimate, 1; Moving Pictures, 2; 
Vaudeville, 1; Miscellaneous (auditoriums, etc.), 
2; Total number of seats, 12,000. 

Location; 47 miles from New York on N. Y., 
N. H. St H. R. R. Time required to reach city, 
1 hour; 25 or 30 trains dally. All express trains 
from New York to New Haven stop at Norwalk. 
By water to New York. Hansen Steamboat 
Line. Motor Tmcka t* New York, Hershfleld 
Motor 0>. 

Prlnolpal Indnstries: Norwalk Tire*. 0>rset*. 
hats, hardware, laces, underwear, print paper, 
shirts, collars, dresses, etc. 

Maanfseturing Establishments: 75. Leading 
6rma, Norwalk Tire Sc Rubber Co., R. Sc O. 
Corset Oo., Norwalk Iron Works, St. George 

1920 PopnUtion. 29,685. 

City and Suburban eatimate, 75,000. 

Native Whites. 71%; Negroes, 2.4%; Foreign 
Bom, 25.6%; Industrial Workers, 30%; English 
Beading, 87%; FamUies, 7,093. 

Schools; Public Grade, 19; High, 1; Paro¬ 
chial, 4; Number of Pupils, 11,172. 

Churches: Baptist. 5; Christian Science, 1: 
(^ngregational, 5; Episcopal, 4: Hebrew, 2: 
Methodist, 3: Roman Catholic, 6; Miscellane¬ 
ous, 9. 

Banks: National, 3; State, 1; Total Re¬ 
sources, $7,509,(XK). Savings Bank Deposits 
Total, $36,225,534. 

Theatres: Legitimate, 1; Moving Pictures, 3; 
Vaudeville, 1; Miscellaneous (auditoriums, etc.), 
5. Total number of seats, 6,493. 

Location; Head of tidewater—navigation 
Thames River, served by New York, New Haven 
Sl Hartford and Central Vermont Railroads and 
Thames River Line. Bus service to all parts 
of the State. Splendid transportation service 
and rates due to competition. 

Principal Indnstries; Fine cotton goods, 
woolens, silks, paper, thermos bottles, steam 
boilers, metals, bleaching and dyeing, Srearms. 

Manufacturing Establishments, 46. Leading 
Arms, J. B. Martin Co., Silk Velvets; Ponemsh, 
U. S. Finishing Co., American Thermo* Bottle, 
Richmond Radiator, Schwaraenbach - Huber, 
American Woolen. Total value of yearly output 
of factories estimated at $38,849,997. 

Residential Features; Mostly single dwellings, 
privately owned. Noted for Its shade trees and 
scenic beauty. Called the “Rose of New Eng¬ 
land.” Within forty minutes' drive to the st-a- 
shore. Enjoys an excellent Colonial and Indian 
history. Birthplace of many noted persons. 

Retail Shopping Section: Nearly 200 retail 
stores radiate In the shopping district from 
Franklin Square the principal business district. 
Shopping district Includes: Main, Franklin, 
Bath, Broadway, Shetneket, Water, Market 
streets. We have eight wholesale Arms located 
on Water, Commerce and Market streets. 

Trading Area; Extends to Wllllmantlc, 19 
miles west, Danielson, 20 miles northwesterly, 
20 miles east. New London, 14 miles south. In¬ 
cluding a number of small manufacturing towns 
within this area. Trolley and bos service to 
all placea. 

Wholesale Houses: Groceries, 5; meats, 2; 
fruits, 3; hardware, 3; dry goods, 2: miscel¬ 
laneous lines, 6. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger sutomobile agen¬ 
cies, 18; Commercial auto, agencies. 5; auto¬ 
mobile accessories. 30: automobile tire agencies, 
16; bakers, 11; cigar stores and stands (in¬ 
cluding hotels), 16: confectioners (Including 
hotel stands), %; delicatessen, 2; dressmakers, 
57; druggists, 19; dry goods, 21; department 
stores, 5; electrical supplies, 6; dorlsts, 5; 
fruits, 11; fnmitnre, 6; furriers, 3; garages 
(public), 16; grocers, 134; hardware, 5: Jewelry, 
10; meat markets, 39; men's furnishing, 19; 
men’s clothing, 17; merchant tailors, 5; milli¬ 
ners, 11; opticians. 3; photographers. 6; pianos 
(and miscellaneous musical Instruments), 4; 
radio supplies, 5; restanrants (Including hotels), 
24; shoes. 18: sporting goods, 3; stationers, 2; 
women’s apparel, 19. 

Residential Features: Nearly 6,000 owned 
homes. 

Retail Shopping Section: Atlantic Square Is 
the center of retail shopping district, which 
also Includes several blocks in all dlrectlona 
from the Square on Atlantic and Main streets. 

Not many so-called neighborhood stores except 
In outlying suburbs such as Glenbrook a^ 
Springdale. 

Trading Area: About 8 miles east and west 
on railrosd and trolley lines, and 12 miles north 
served by bus lines. 

Wlmlssal* Houses: Groceries, 8; meats, 4; 
fruits, 2; miscellaneous lines, 1 drug., 2 paper. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products; Passenger automobile agen¬ 
cies, 27; commercial auto, agencies, 6; automo¬ 
bile accessories, 32; antomobile tire agencies, 
16; bakers, 24; cigar store* and stands (in¬ 
cluding hotels), 22; confectioners (Including 
hotel stands), 67; delicatessen, 6; dressmakers, 
12; druggists, 16; dry goods, 45; department 
stores, 5; electrical anppllea, 8; florists, 7; 
fruits, 48; furniture, 12; furriers, 2; garages 
(public), 11; grocers, 192; hardware, 8; Jewelry, 
11; meat markets, 68; men's furnishings, 19; 
men’a clothing, 11; merchant tailors, 8; millin¬ 
ers, 13: opticians, 5; photographers, 12; pianos 
(and miscellaneous musical Instruments). 9; 
radio supplies, 8; restaurants (Including botela), 
51; shoes, 25; sporting goods, 3; stationers, 12; 
women’s apparel. 22. 

See announcement below 

SOUTH NORWALK, CONN. 
1920 PopnUtion, 27,557. 

City and Suburban Estimate, 35,000. 

Native Whites, 95%; Negroes, 2%; Foreign 
Bom. 3%; IndnstrUl Workers, 65%; English 
Reading, 98%; Families, 5,500. 

SchooU: Public Grade, 15; High, 2; Junior 
High, 2; Parochial, 2; Number of Pnplls, 6,000. 

Churches: Baptist. 2: Christian Science, 1; 
Congregational, 2; Episcopal, 2; Hebrew, 1; 
Metrodist, 2: Presbyterian. 1: Roman Catholic, 
2; Miscellaneous, 1. 

Total value of yearly output of faotsriss esti¬ 
mated at $85,000,000. 

Special Information; Location l-hour from 
N. Y. City on Long Island Sound. Good home 
city. All-year-raund New York Commuters; 18 
miles to Bridgeport. Large Influx to shore and 
country homes for summer. 

Resldsntlal Features: Fine homes — apart¬ 
ments, 10%. One and two family houses, 90%. 
Nearly every home has community pride—keep* 
up city appearances. A typical New England 
home city. 

Retail Shopping Section; 8. Main street. 2 
blocks, N. Main St. 2 blocks, Washington St. 
1 block. Wall St. 1 block. Main St., 2 blocks; 
also small outlying business centers. 

Trading Area: About flv* miles west, 9 miles 
East, 30 miles north. 

Wholesals Hanses: Groceries, 4; meat*. 8; 
fruits, 2. 

Number *f Retail Outlets for Nationally Ad¬ 
vertised Produots: Passenger automobile agen¬ 
cies, 15; commercial auto, agencies. 3; automo¬ 
bile accessories, 25; automobile tire agencies, 12; 
bakers, 14; cigar stores and stands (including 
hotels), 17; confectioners (Including hotel 
stands). 42; delicatessen, 7; dressmakers, 45; 
druggists, 12; dry goods, 16; department stores, 
4; electrical supplies, 81; florists, 12; fruits, 6; 
furniture, 10; furriers, 2; garage* (public), 20; 
grocers, 96; hardware, 8: Jewelry, 8; meat 
markets, 43; men’s furnishings, 9; men’s cloth¬ 
ing, 9; merchant tailors, 3; milliners, 11; opti¬ 
cians, 4; photographer’s, 7; pianos (and miscel¬ 
laneous musical Instruments), 3; radio supplies, 
6; restaurants (Including hotels), 35; shoes. 18; 
sporting goods, 3; stationers, 6; women’s ap¬ 
parel. 12. 

TORRINGTON, CONN. 
1920 Population, 20,023. 

City and Suburban Estimato, 28.000. 

Native Whites, 65 4/10%; Negroes, 1%; 

Foreign Born, 33 6,10%; English Reading, 88%; 

Families. 4,484. 
Continued on page 30 

777//,’ 

STAMFORD, 
and 

STAMFORD 

Connecticut 
the 

ADVOCATE 

STAMFORD, CONN. 
1920 PopuUtion. 35.000. 

City and Suburban Estimate. 45.0(X>. 

Native Whites, 65%; Nsgrees, 5%; Foreign 
Bom, 30%; Industrial Workers, 28%; English 
Beading, 85%; Families, 7,200. 

SchooU: Public Grade. 13; High. 1: Junior 
nigh; Parochial, 1; Number of Pupils, 7,000. 

Churches; Baptist, 2; Christian Science, 1; 
Congregational, 2; Episcopal, 2; Hebrew, 1; 
Methodist, 4; Presbyterian, 1; Roman Catholic, 
3; Miscellaneous, 4. 

Banks; National, 2; State. 4; Total Re¬ 
source*. 335,000,000. 

are 

GROWING 
1924 to December i, compared with a like period 
for 1923: 

Population has INCREASED 6% 
Savings Deposits have INCREASED 6% 
The Advocate’s Circulation has INCREASED 11% 
The Advocate’s National 

Lineage has INCREASED 12% 

The Annual manufacturing payroll in Stam¬ 
ford now exceeds $10,000,000. 

STAMFORD, including a trading territory of 
75,(X)0 people, comprising one of the best markets 
of its size in the East, is completely covered by 
one newspaper. 

THE STAMFORD ADVOCATE 
The Julius Mathews Special Agency 
Boston, New York, Detroit, Chicago 



CONNECTICUT (Cont’d) 

Torrington (c«ai’t) 

SchooU: 14; Number of PupiU, 4,728, 

C9iarcbes: 10. 

Banks; 5; Total Resources, $17,631,800. 
Theatres: 2; Total number of seats, 2,200. 

Residential Features; Moetlj one and two 
family bonaca. 

Retail Shopping Section: Eight blecks in 
center of town. 

Trading Area: About 15 miles radius. 

Vnmber of Retail Outlets for Vatioiutlly Ad¬ 
vertised Products; Passenger automobile agen¬ 
cies, 12; commercial auto, agencies, 9; automo¬ 
bile accessories, 17; automobile tire agencies, 
14; bakers, 10; cigar stores and staiuls (includ¬ 
ing hotels), 11; confectioners (including hotel 
stands), 15; delicatessen, 2; dressmakers, 18; 
druggists, 7; dry goods, 19; department stores, 
1; electrical supplies, 5; florists, 6; fruits, 0; 
furniture, 11; furrier, 1; garages (public), 11; 
grocers, 107; hardware, 4; Jewelry, 6; meat 
markets, 33; men's fumisbings, 0; men’s cloth¬ 
ing, 15; merchant tailors, 0; milliners, 4; 
opticians, 1; photographers, 1; pianos (and mis¬ 
cellaneous musical instruments), 4; radio sup¬ 
plies, 4; restaurants (including hotels), 8; 
shoes, 9; sporting goods, 1; stationers, 3; 
women's apparel, 7. 

Population Waterbury - - 116,366 
Trading Territory - - - 160,000 

SAVINGS ACCOUNTS first ten months 1924 were $37,- 
280,133. An increase over entire year of 1923 of $2,510,964. 

BANK CLEARANCES $10,389,800 more than first ten 
months of 1923. 

NUMBER OF SAVINGS ACCOUNTS first ten months 
of 1923 were 79,111, an increase over entire year of 1924 of 
3,275. 

POSTAL RECEIPTS show big increase over 1923. 

Waterbury produces more brass than all the rest 
of the entire world. Waterbury is the home of “the 
watch that made the dollar famous” and Waterbury 
clocks tick their way around the world. More pins 
are made in Waterbury than anywhere else in this 
country. In fact, Waterbury as a manufacturing 
center ships more freight tonnage than does Cleve¬ 
land, a city of seven times its size, and has the 
second largest freight tonnage in New England. 

Waterbury is the home of 120 different industries 
which are manned by over 35,000 industrial work¬ 
ers. That they are well paid is evidenced by 79,111 
savings bank accounts with an average of over ^71 
per account. Waterbury has five good department 
stores, over 50 drug stores, 450 groceries and in all 
over 1,200 retail business stores. 

More dollars spent per 24,534 electric customers. 

£Va^;vrc;mtn?^h\rrn $lj000 000 city hall^ne 
any other city in the state. New Eng- 

f 1.: ^0,000 eligible to pay in- 
23,345 children—four to 16 come tax. 

. . . Number building permits 
42 cities and towns in iq months 1924 is 1,260. This 

trading radius. is 154 more than were issued 
89 miles from New York entire year 1923. 

—149 miles from Boston. 13^912 telephone subscrib- 
$150,994,495 Grand List. ers. 
Seven-mile tunnel under Largest single brass or- 

mountain and lake now be- ganization in the world, 
ing built. Greatest reservoir Home of Waterbury hy- 
project in New England. draulic variable speed gear 

$10,000,000 Municipal wa- used by every navy in the 
ter system. world. 

National Advertisers Know Water¬ 
bury is a ‘‘One Paper” City 
The Republican, the only morning and Sunday 

paper, and The American, the largest evening paper, 
combine for thorough coverage of Waterbury by 
reaching 94% of the homes wherein an English 
newspaper can be read. 

Republican and American suburban circulation 
5^2 times that of any other Waterbury newspaper. 

The Republican and American cover this fertile 
territory so thoroughly that last year 360 National 
Advertisers used The Republican and American 
EXCLUSIVELY. 
For Further Particulars, Data and Information on Con¬ 

ditions, Sales Possibilities, etc., regarding Waterbury, 
address: 

GILMAN, NICOLL & RUTHMAN 
National Representatives 

NEW YORK CHICAGO BOSTON 
19 W. 44th St. 410 N. Michigan Av. 23 Tremont St. 

SAN FRANCISCO 507 Montgomery St. 

WATERBURY, CONN 

WILLIMANTIC, CONN 
1920 Fopulation, 12,330. 

City and Suburtian estimate, 20,000. 
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Market Surveys of DELAWARE, WASHINGTON, D. C. and FLORIDA 

WILMINGTON, DEL. jear* Immedlatelx followinf was greater pro- deotlal territorj. Its natnral beauty aud 
porliouately than In any other section of the climate has attracte<l such nationally known 

I9S0 Population, 110,168 (U. 8. Kstlmaie, 
1S24, 119,818). 

City and Bnbnrban Estimata, 180,000; 1824, 
191,•818. 

country. Because of the narrow coniines of the 
District of Columbia, thousands of persons mak¬ 
ing their llTing In IVashington necessarily make 
their homes in the snrronnding states of Vir¬ 
ginia and Maryland for a radius of 25 miles or 

Native Whites, .’;6.(».')8; Negroes, 10.746; For- more. It U a remarkable fact that a tbonsand _ _ _ _^ _ ___ 
sign Bom, 16,279; widto Foreign or Miaed Par- or more Kovernment employees daily commute gkirtg. The negro population baa a distinct 
satago, 26,2M; Industrial Workers, 61,000; from Baltimore, distant 40 miles. district of its own along Second avenue, Day- 
g-yii.h Beading, 89%; Families, 24,888. Betail Shopping Section: 7th street, 10 blocks; tons. The white sections are noted for their 

Schools' Public tirade 32- High, 4; Junior 9th street, 10 blocks; F street, 8 blocks; O exclusive shops, many New York concerns op- 
Hlgh, none; Parochial, 14; Number of Pupils, street, 8 blocks; Pennsylvania avenue, 15 blocks; erating here. 

men as John D. Kockefeller, Geo. F. Johnson. 
R. E. Olds. 8. J. Peabody, and others. 

Betail Shopping Section: Two distinct dis¬ 
tricts, one along the beach at Daytona; the 
other on Main street at Daytona Beach. In ad¬ 
dition there are many small districts in out- 

26.000 
Churches: Baptist, 15; Christian Science, 1; 

Congregational, 1; Episcopal, 9; Hebrew, 4; 
Methodist, 84; Presbyterian. 11; Roman 
Catholic, 12; Miscellaneous, 38. 

Banks: National. 14; State, 1; Total Re¬ 
sources, Dec., 1923, $14,548,713; Savings Bank 
Deposits. $19,529,802; Total Deposits, Dec., 
1923, $63,265,821. 

Theatros: Legitimate, 1; Moving Pictures, 12; 
Taudeville, 2; Burlesque, none; Miscellaneous 
(.tndltorlums, etc.), 41. Total number of seats: 
First four items, approximately 23,000. No 
record of 6fth item. 

Location: Junction Delaware and Christiana 
Bivers. Served by Pennsylvania, Baltimore A 
Ohio B.Rs., Philadelphia A Reading By., and 
various steamship lines. Head of Delmarvia 
Peninsula. Bus lines and interurban trolley 
lines give adequate contact between trade ter¬ 
ritory and city. 

Manufacturing Establishments: Amalgamated 
Leather Cos., Inc.; Atlas Powder Co., Jos. 

~ Sons Co., Bethlehem Shipbuilding 

14th street, 10 blocks; Connecticut avenue, 6 
blocks. 

Trading Arsa: North, 20 miles; east and west, 
60 miles; south, 100 miles. Nearest large city, 
Baltimore. 40 miles north; and Richmond, 110 
miles south. 

Wholesale Houses: Groceries, 14; Meats, 18: 
Fruits, 13; Hardware, 4; Dry Goods, 2. 

Number of Betail Outlets for Nationally Ad¬ 
vertised Frodnots: Passenger antomoblle agen¬ 
cies, 124; commercial automobile agencies, 100: 
automobile accessories, 171; automobile tire 
agencies, 64; bakers, 129; cigar stores and 
stands (Including hotels), 2,171; confectioners 
(including hotel stands), 238; delicatessen, -vUO: 
dressmakers, 838; druggists, 210; dry goods. 
129; department stores, 7; electrical supplies, 
60; Oorlsts, 40; fruits, 70; furniture, 112; fur¬ 
riers, 33; garages (public), 141; grocers, 1,800; 
hardware, 118; Jewelry, 128; meat markets. 
280; men’s furnishings, 123; men's clothing. 
100; merchant tailors, 523; milliners, 106; op¬ 
ticians, 46; photographers, 80: pianos (and mls- 
cellanenus musical Instruments), 37; radio sup¬ 
plies, 70; restaurants (including hotels), 1,292; 

4: 
Bancroft A . 
Corp., E. 1. du Pont de Nemours A Co., Elec- shoes, 128; sporting goods, 15; stationers 
trie Hos^ A Rubber Co., Edgemoor Iron Co., women's apparel, 120. 

ble Iron Co., O>nsolidated Ma- 
of America, Jessup A Moore 

Car Wheel (3o., National 
Leather Co., 
yjones Co., 

os estl- 

'south t^RHih Del- 
Thing counties In Fenn- 

lylvania; 5 adjoining counties in Maryland. 2 
eastern shore counties in Virginia, and 3 ad- 

Wholesale Bouses: Groceries, 15; Meats. 11; 
Fruits. 18; Hardware. 3; Dry Goods, none: 
Miscellaneous Lines, 140. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, 41; commercial automobile agencies, 40; 
■ntomoblle accessories, 75; automobile tire agen¬ 
cies, 2.'i; bakers, 43; cigar stores and stands 
(including hotels), 125; confectioners (Including 
hotel stands), 115; delicatessen, 20; dressmak¬ 
ers, 120; druggists, 90; dry goods, 94; depart¬ 
ment stores, 28; electrical supplies, 33; Borists, 
18; fruits 67; furniture, 48; furriers, 86; gar¬ 
ages (public), 92; grocers, 580; hardware, 26; 
Jewelry, 40; meat markets. 104; men's' furnish¬ 
ings. 51; men's clothing, 35; merchant tailors, 
126; milliners, 40; opticians, 20; photographers, 
15; pianos (and miscellaneous musical instru¬ 
ments), 16; radio supplies, 42; restaurants (in- 
clnding hotels), 156; shoes, 62; sporting goods, 
80: stationers, 14; women's apparel, 64. 

Standard Surveys 
of 

FLORIDA 

hardware, 2; Jewelry, 2; meat markets, 10; 
men's furnishings, 3; men's clothing, 3: 
merchant tailor.-', 3; milliners, 7; opticians, 2; 
photograplmrs, 2; piunos (and miscellaneous 
musical Instruments), 3; radio supplies, 2; 
restiiiirants (including hotels), 19; shoes, 4; 
sporting goo<Is, 1; stationers, 2; women's ap¬ 
parel, 6. 

JACKSONVILLE, FLA. 
1920 Population, 91,558. 

City and Suburban Estimate, 129,225. 

Native Whites, Tt2<y'c: Negroes, 45%; Foreign 
Bom, 3%; Industrial Workers, 20%; EngUah 
Reeding, 95%; Families, 23,265. 

Schools: Public tirade, 30; High, 2; Juulor 
High, 2; Parochial. 2; Number of Pupils, 23,596. 

Churches: Baptist, Whites 16, Colored 57; 
Christisn Science, 1; Congregational, 1; Epis¬ 
copal, Whites 7, Colored 1; Hebrew, 1; Meth¬ 
odist, Whites 17, Colored S3; Presbyterian, 
Whites 6, Colored 1; Roman Catholic, Whites 6, 
Colored 1; Miscellaneous, Whites 27, Colored 4. 

Banks; National, 3: State, 3; Total Resources. 
$65,000,000; Savings Bank Deposits Total, 
$19,111,778 or $245 per capita White. 

Theatres: I.«gitlmate, 1: Moving Pictures, 8; 
Vaudeville, 1; Burlesque, 1; Mlscellam-ous (Au¬ 
ditoriums, etc.), 2. Total number of seats, 
16,000. 

Location; On mouth of St. Johns River, 
servetl by Clyde, Merchants and Miners, all St. 
Johns River boats, Tampa and Ocean, Munson, 
McCormick, A. C. L. Ry., F. A E. C.. G. S. 
A F., aud Seaboard Air Line. Excellent bus 
service to southern part of state and neighbor¬ 
ing towns. 

Principal Industries: Pine lumber, cross ties, 
creosoted lumber, fruits and vegetables, crates, 
and boxes. lArge supply naval stores. Roeiu 
and turpentine, cigars, coffee, coffee cans, 

Bora, 4%; Industrial Workers, 26%; English dry docks, shipbiilldlng. wire, nails, rake. 

Trading Area: Twenty miles north and 
south, with Daytona as the center. 

Wholesale Houses; Groceries. 2; Meats. 1; 
Fruits, 4; Hardware, 2; Miscellaneous Lines, 6 
small concerns. 

Number of Betail Outleta for Nationally Ad¬ 
vertised Prodnots: Passenger automobile agen¬ 
cies, 15; commercial auto, agencies, 5; automo¬ 
bile accessories, 20; automobile tire agencies, 
22; bakers, 5; cigar stores and stands (including 
hotels), 75; confectioners (including hotel 
stands), 15; delicatessen, 4; druggists. 15; 
dry goods, 10; electrical supplies, 15; fforists, 2; 
fruits, 20: furniture, 3: garages (public), 80; 
grocers, 25; hardware, 4; Jewelry, 3; meat mar¬ 
kets, 10; men's furnishings, 8: men's clothing, 
8: mercahnt tailors. 4: milliners, 10; opticians, 
2; photographers, 5: pianos (and misivllaneous 
musical Instruments), 2: radio supplies, 8; res¬ 
taurants (including hotels), 80; shoes, 15; 
sporting goods, 5; stationers, 2; women's ap¬ 
parel, 15. 

DE LAND, FLORIDA 
1920 Population, 3,324. 
City and Suburban Estimate, 15,000. 

Native Whites, 61%; Negroes, 85%; Foreign 

WASHINGTON, D. C. 
1920 Population, 437,571. 

City and Suburban Eatimate, over 600,000. 

Native Whites, 68%; Negroes, 25%; Foreign 
Born. 7%; Industrial Workers, 3%; English 
Beading—Census statistics show only 779 cannot 
•peak English; Families, 96,194. 

Schools: Public Grade, 141; High 7; Junior 
High, 6; Parochial, 19; Number of Pupils, 
72,000, May 15, 1924. 

Churches: Baptist, 26; Christian Science 2; 
Congregational, 4; Episcopal, 45; Hebrew, 5; 
Methodist, 61; Presbyterian, 33; Roman Catholic. 
81; Miscellaneous, 87. 

Banks: NattonsI, 14; Total Resources, $130,- 
412,000; Savings Bank Deposits Total, $29,246.- 
ono; 7 Trust Cos.; Total Resources, $67,812,000. 

Theatres: Legitimate, 4; Moving Pictnrea, 47; 
Vaudeville, 8; Burlesque, 2; Miscellaneous (Au¬ 
ditoriums, etc.) 20. Total number of seats, 
50.000. 

Location: Southern Railway, Chesapeake A ovu»«*i 
Ohio, Pennsylvania, Baltimore A Ohio, Atlantic High 1 
Coast Line, Norfolk A Western; Richmond, ’ 
Fredericksburg A Potomac; Seaboard Air Llhe. 

Principal Industries; Printing, Paper Mak¬ 
ing, Ice Cream, Confectionery, Baking, ArtlOcial 
Limbs, Meats, Hats. 

CLEARWATER, FLA. 
1920 Population, 2,427. 

City and Suburban Eatimate, 3,500. 

Native Whites, 73%; Negroes, 25%; Indnstrisl 
Workers, 20%; Fjigliih Reading, 95%; Families, 
000. 

Schools: 4; Number of Pupils, 850. 
Churches: 6. 

Banks: 3; Total Resources. $3,100,000. 

Theatres: 2; Total number of seats, 1,100. 

Location: On West Coast of Florida on At 
lantic Coast Line and Tampa A Gulf Coast 
R. R. 

Principal Industries: Citrus fruits, preserves, 
cigars, lumber, vegetables and dairying. 

Besidential Featurea: One and two family 
bouses. 

Retail Shopping Section: Four blocks on 
Cleveland street and four blocks cm Harrison 
avenue. 

Trading Area: Radius of 4 miles. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen- 
eles, 4; commercial auto, agencies, 2; automo¬ 
bile accessories, 4; automobile tire agencies, 4; 
bakers, 2; cigar stores and stands (Including 
hotels), 4; confectioners (including hotel 

Beading, 89%: Families, 945. 

Schools: Public Grade. 3; High, 1; Number 
of Pupils, 692. 

Churches: 12. 

Banks: National, 1; State. 1; Total Re¬ 
sources, $3,432,000. 

Theatres; Legitimate, 1; Moving Pictures, 3; 
Total number of seats, 1,600. 

Location: DeLand is located in east central 
Florida in the famous fruit belt, 110 miles 
south of Jacksonville, 20 miles inland from 
Atlantic Ocean. It is on main line of A. C. L. 
R. R. also reached by Florida East Coast. 

Principal Industries: Lumber, naval stores, 
fruit raising and packing, shad Osbing, live¬ 
stock, pecans and dairying. 

Besidential Features; Individual ownol 
homes almost all of a Colonial design or bunga¬ 
low type. 

Retail Shopping Section; Extends half mile 
along Woodlawn Boulevard, four blocks on Rich 
avenue, Indiana avenue and New York avenue, 
also Intersecting streets. 

Trading Area: Covers a wealthy and pros¬ 
perous territory within a radius of 18 miles. 

Wholesale Houses; Groceries, 2; Meat, 1; 
Fruits, 13; Miscellaneous Lines, 5. 

Number of Betail Outlets for Nationally Ad¬ 
vertised Products; Passenger antomoblle agen¬ 
cies, 8; commercial auto, agencies, 5; automo¬ 
bile accessories, 11; automobile tire agencies. 
11; bakers, 4; cigar stores and stands (includ 
ing hotels), IT; confectioners (Including hotel 
stands), 5; delicatessen, 2; dressmakers, 20: 
druggists, 5; dry goods, 5; department stores, 2; 

stands), 10; dressmakers. 3; druggists, 5; dry electrical’ supplies. 4:’ fforists. 2; fruits. ’l2 
gj^a, 6; de^rtment storw, 1; electrical sup- ,„„,ture. 2; garages (public). 12; grocers. 12 
plies, 2, fforists, 1, fruits, 1^ fnrnltuie, 2; hardware. 2: Jewelry, 1; meat markets, 4 
garages (public), 11; grocers, 27; hardware, 5 
Jewelry, 4; meat markets, 5; men's furnishings, 
5; men's clothing, 4; merchant tailors, 8; 
milliners, 2; opticians, 1; photographers, 2; 
pianos (and miscellaneous musical Instruments). 
1; radio supplies, 2; restaurants (including 
hotels), 10; shoes, 6; sporting goods, 2; 
stationers, 2; womeu's apparel, 4. 

men's furnishings, 3; men's clothing, 3; 
merchant tailors, 6; milliners, 2; opticians, 2; 
photographers, 2; pianos (hnd miscellaneous 
musical instruments), 2; radio supplies, 4; res¬ 
taurants (including hotels), 7; shoes, 5; sport¬ 
ing goods, 3: stationers, 3; women's apparel, 3. 

DAYTONA, FLA. 
1920 PopnUtioB, 5.800. (1924: 10,591.) 

City and Suburban Eatimate, 1924, 15,591 (all 
year). 

Native Whites, 55%; Negroes, 45%. 

Schools: Public Grade, 2; High, 1; Junior 

Churches: Baptist, 1; Christian Science, 1; 
Congregational, 1; Episcopal, 1; Hebrew, 1; 
Methodist, 1; Presbyterian, 1; Roman Catholic, 
2; Miscellaneous, 2. 

_,_4 T ... Banks: State, 3: Total Resources, $7,500,000; 
Savings Banka Deposits Total. $3,750,000. 

8rms. Autb's Provision Co., Brodt'a Hats, Capl- „ 
tal Apron Mfg. Co., Capital Bedding Co.. Theatres: Moving Pictures. 2; Miscellaneous 
Cbapln-Sacks Co., Corby Baking Co,, D. C. Pa- (Auditoriums, etc.), 2; Total number of seats, 
per Mfg. Co., Stone Straw Co., John H. Wilkins 9.S00. 
Cd-i J. B. Hanger, Inc.; Bar^r A Ross. Location; On Florida East Coast Railroad, 

Total value of yearly output of factories esti- miles south of Jacksonville; also on East center of town 
aiated at $68,826,670. Coast canal from Jacksonville to Miami (freight Trading Area* 

Special Information: Washington, being the oJeJT/'u''s’ Go^eralne* 
<»pllal, is primarily a residential rather than ”■ Oo’^^^ent. 
* mannfacturing city. Thousands of visitors Principal Industries: No. 9 Plantation, Bast 
are here for stays varying from a few days to Preserving Co. Citrus fruits. Bock quar- 
a few weeks or moqtha. Washington Is also ries (2) ship 20 cars dally. 

Kateway of the South and the freight Manufacturing Establishmenta; Location Is 
mil " Railway, located a few focal point for Florida travel. Every city in 
miles from Washington, are among the largest Florida, except Pensacola, is within twelve hours 

ride by motor. 

Special Information; Annual number of tour¬ 
ists aggregate 100,000. 

Besiden^l Features: This community bas 

GAINESVILLE, FLA. 
1920 Population, 6,860. 

City and Suburban Estimate, 10,000. 

Native Whites, 00%; Negroes, 40%; Indus¬ 
trial Workers, 10%; English Reading, 90%; 
Families. 672. 

Schools: 7; Number of Pupils, 1,740. 

(Biurches: 13. 

Banks: 3; Total Resources, $4,800,000. 
Theatres: 4; Total number of seats, 2,100. 

Location: Eighty miles southwest of Jackson¬ 
ville on Atlantic Coast Line R. R. and Sea¬ 
board Air Line R. R. 

Principal Industries: Agriculture, stock rais¬ 
ing and phosphate mining. 

Residential Features: One and two family 
houses. 

Retail Shopping Section; .kbont % mile in 

®1 the country. 

Residential Features: Extremely high apart- 
laent house populatlou and large ratio of board¬ 
ing liouses. Congestion daring the war createtl 
Kteat need for housing and building during the many beautiful residences and is a great rcsl- 

Aboiit 12 mile radius. 

Wholesale Houses; Groceries, 6; Meats, 1; 
Fruits, 21; Hardware, 2; Confectioners, 1; 
Notions, 2. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, 9; commercial auto, agencies, 9; automo¬ 
bile accessories, 14; automobile tire agencies, 
11; bakers, 3; cigar stores and stands (includ¬ 
ing hotels), 3; confectioners (Including hotel 
stands), 11; delicatessen, 1; dressmakers, 3; 
druggists, 5; dry goods, 8; department stores, 
2; electrical supplies, 2; fforists, 1; fruits, 3; 
furniture, 5; garages (public), 9; grocers, 33; 

rackers, metal products, bark for tanning, paper 
pulp, glass bottles, canned ffsh, shrimp, cross 
arms for telegraph poles. 

Manufacturing Establishments; 288. Leading 
firms, Brooks-Scanlon Lumlier Co., Cummer Lum¬ 
ber Co., Florida Woo<l Products Co., Maxwell 
House Coffee; Merrill-Stevens, shipbuilders; 
tiihbs Gas Engine Co., Glass Mfg. Co., Florida 
Paper Mills Co., Jacksonville Cracker Works, 
Pulnam Lumber Co. 

Total value of yearly output of factories esti¬ 
mated at $47,487,000. 

Special Information; Fine ocean beaches 17 
miles distant. Pablo Beach and Atlantic Beach. 

Residential Features: Best residential section, 
requires one-family house on 60-fis>t lot. Busi¬ 
ness houses segregated. Developing new style 
of architecture especially adapted for Florida 
climate, being combination of Spanish and 
Italian architecture, stucco In various colors. 

Retail Shopping Section: Main street, 10 
blocks: Bay street, 26; Forsyth, 25; Adams, 12; 
Monrue, 10; Duval, 5; I.aura, 8; Hogan, 7; 
Julia, 5: Cedar, 4; Ocean, 6; Newnan, 5; 
Church, 6; Ashley, 4. 

Trading Area: 100-mlle radius. 

Wholesale Houses: Groceries. 28; Meats, 9; 
Fruits, 2.'; Hardware, 6; Dry Goods, 6; Miscel¬ 
laneous Lines—Automobile Accessories, 2. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, 43; commercial automobile agencies, 10; 
automobile accessories, 47; automobile tire agen¬ 
cies, 29; Itakers, 20; cigar stores and stands 
(Including hotels), ST: confectioners (Including 
hotel stands), 73; delicatessen, 8; dressmakers, 
11: druggists, 92; dry gootls, 53; department 
stores, 7; electrical supplies. 16; florists, 6; 
fruits, 39; furniture, 52; furriers, 30; garages 
(public), 75; grocers, 660; hardware, 23; Jewel¬ 
ry, 34; meat markets, 81; men's furnishings, 
18; men's clothing, 75; merchant tailors, 46; 
milliners, 24: opticians. 11; photographers, 15; 
pianos (and miscellaneous musical Instruments), 
5; radio supplies, 1; restaurants (Including ho¬ 
tels), 215; shoes, 44; sporting goods, 8; sta¬ 
tioners, 8; women's apparel, 29. 

See announcement page 33 

KEY WEST, FLA. 
1920 Population, 18,749. 
City and Suburban Estimate, no suburbs— 

Key West Is an Island. 

Native Whites, 75%; Negroes, 15%; Foreign 
Born, 10%; Industrial Workers, 25%; English 
Reading, 90%; Families, 3,978. 

Schools; Public Grade, 4; High, 1; Junior 
High, 1; Parochial, 2; Number of Pupils, 1,490. 

Churches; Baptist, 1; Christian Science, 1; 
Congregational, 1; Episcopal, 2; Hebrew, 1; 
Methodist, 5; Presbyterian, 1; Roman Catholic, 
1; Miscellaneous, 4. 

Banks; National, 1; Total Resources. 
$1,983,242.01; Savings Bank Deposits Total, 
$.'i93,a5e.l5. 

Theatres; Legitimate, 2; Moving Pictures, 2; 
Vaudeville, 1; Burlesque, none; Miscellaneous 
(Auditoriums, etc.), 1. Total number of seats, 
2,600. 

Location: Key West Is 90 miles from Havana 
Cuba, a night's ride by steamer from Tampa, 
and 180 miles south of Miami. Is the terminus 
of the Florida East Coast Railway, the P. A O. 
S. S. Co., and Is also a port of the Mallorv 
line between this port and Baltimore and New 
York, Galveston and New Orleans. Supply bast- 
for the various Navy vessels that fre<|iient1y 
put Into this port. 

Principal Industries; Cigar manufacturing, 
sponging. Ashing and shipping. 

Continued on page 32 
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MIAMI, FLA. 

K&f Wect (con’t) 

19M Population, 20,549. 

City and Bubnibnn Ettimato, 86,000. 
Native Whites, Negroea, 22%; Foreign 

Bom, Industrial Workers, 5%; EngUsh 
Beading, 88%; Families, 15,000. 

assnrance of predt in event It became neceasary 
later to sell. Magnificent homes snrronnd our 
twenty beantlfnl lakts, and low tax rate and 
friendly attltnde of citlsenry encourage home- 
making here. 

Betail Shopping Seotleni Bnsineoa section 
rather well spread ont, and la not confined to 
one street or section. Orange Avenue principal 

PENSACOLA, FLA. 
IMO Population, 31,035. 

City and Bnbnrban Estimate, 38,868 (18201. 

Native Whites, 66.6%; Megroes, 88.6%. 

Schools: Public Grade, IT; High, 2; Parochial, 

niI^”"fS?^^‘cie«^‘^*^’^rto*Clgar BchooU: Public Grade. 12; High. 3; Junior ^boro'nghVari'. TuViu ct^“;trMtr;nd‘'*pa“rau5 35 5.900. estimated 
coml a£[rCo.. ThoSi'pson 4 Co., American High, 1; Parochial. 2; Number of Pupils, 11,200, gtreets for several squares closely built up. churches: Baptist, 3; Christian Science, i 
cigar Co7, B. Lopes TruJlUo Cigar Co., Greek- estimated. 
American Sponge Co. (branch), Thompson Fish Churches 
Co. 

Total value of yearly output of factories estl. 
mated at |3,960,000. 

Special Information: Key West Is an impor¬ 
tant port, having exports of over $6,000,000 per 
month, and Imports of more than $1,000,000 
per month. Cigar factory pay-rolls more than 
$60,000 per week. Frost in Key West Is un¬ 
known-pleasant climate Winter and Summer, 
which is attracting more tourists each season. 
No farming territory, therefore all food stuffs 
consumed are shipped In. 

Besidential Features; Houses are principally 
«f the two-story Spanish type. Some small 
bouses for Industrial and other workers. Many 
beautiful water and beach front homes. 

Betail Shopping Section: Extends from Front 
street to Petronla street, 8 blocks on Uuvsl 
street. From Thomas street to White street, 
about 5 business blocks. Also many neighbor¬ 
hood blocks, 3ome having groceries, meat mar¬ 
kets, drugs and confectionery, and some lew 
clothing and feed stores. 

Tradiiv; Area: Key West Is an Island and 
trade is confined to same, and several other 
small outlying islands and keys. 

Wholesale Houses: Groceries, 7; Meats, 3; 
Fruits, 2; Hardware, 1; Miscellaneous Lines, 4. 

Humber of Betail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, 6; commercial automobile agencies, 2; 
automobile accessories, 8; automobile tire agen¬ 
cies, 6: bakers, 8; cigar stores and stands (In¬ 
cluding hotels), 78; confectioners (including ho¬ 
tel stands), 7; delicatessen, none; dressmakers, 
6; druggists, 12; dry goods, 14; department 
stores, 1; electrical supplies, 2; florists, none; 
fruits, 8; furniture, 4; furriers, none; garages 
(public), 3; grocers, ">8; hardware, 3; Jewelry, 
3; meat markets, 8; men’s furnishings, 1; men's 
clothing. 8; merchant tailors, 3; milliners, 2; 
cpticiaus, 1; photographers, 1; pianos (and mis¬ 
cellaneous musical instruments), 2; radio sup¬ 
plies, 1; restaurants (Including hotels), 62; 
shoes, none; sporting goods, 2; stationers, 2; 
women's apparel, 3. 

LAKELAND, FLA. 
1830 Population, 7,062. 

City and Suburban Estimate, 25,000 at present 
date. 

Native Whites, 80%; Megroes, 18V&%; Foreign 
Bom. *A%: Industrial Workers, 30%; EngUsh 
Beading, 80%. FamiUes, 6,000. 

Schools: Public Grade, 4; High, 1; Southern 
College, Methodist. Number of Pupils, 6,300. 

Churches: Baptist. 3; Christian Science, 1; 
Episcopal, 1; Methodist, 4; Presbyterian, 2; 
Roman Catholic, 1; Miscellaneous, 6. 

Banks: National. 1- State. 3; Total Resources, 
$5,624,618.24. , 

Theatres: Legitimate, 1; Moving Pictures, 1; 
Vaudeville, 1. 

Location: I.4ikeland Is the division point of five 
divisions of the .Vtlantic Coast Line, making it 
the logical distribution point to all points In 
Florida. It is located In the center of the state. 
In the richest county in the world. Bus lines 
lead to all parts of Florida from Lakeland. 

Principal Industries: Railroad shops, cement 
products, contracting. Iron and foundry works, 
lumber companies, ice manufacturing, canning 
factories. 

Manufacturing Establishments: 40. T.eadlng 
firms: Non-add Fertiliser and Chemical Co., 
I-akeland Novelty Works. 

Special Information: IKie to Its location la 
one of the best distributing points In the state. 
Money already provided for one of the finest and 
best sn.l icftMt u|.-t..-date parks and civic centers 

In the entire south. Is the center of the moat 
extensive hard road system In the state. Its 
even teiiip.-ra'iire and i-jcelleni drinking water 

make It a wonderful residential dty. 

Besidential Features: $5,000 liomes predomi¬ 
nate, the resident usually being the owner. 
Around the lakes the most exclusive homes are 
found. They range from $10,000 up to $.30,000. 
TTiere are a large number of apartments In the 
city. 

Betail Shopping Section: Main Street, from 
Florida Ave. to Massachusetts Ave., 3 blocks. 
Kentucky Ave., from Pine St. to Lemon St., 3 
blocks. Pine St., from Kentucky Ave. to Florida 
Ave., 2 blocks. Tennessee Ave., from Main St. 
to Lemon St., 1 block. 

Baptist, 6; Christian Science, 2; 
Congregational, 3; Episcopal, 2; Hebrew, 1; 
Metbodlst, 7; Presbyterian, 2; Roman Catholic, 
1; Miscellaneous, 21. 

Banks: National, 2; State, 6; Total Resources, 
$48,674,013.31; Savings Bank Deposits Total, 
$46,233,256. 

Theatres: Legitimate, 1; Moving Pictures, 6; 
Miscellaneous (Auditoriums, etc.), 2. Total 
number of seats, 10,000. 

Location: On Blscayne Bay and Atlantic 
Ocean, on the extreme lower East Coast of 
Florida, and at mouth of Miami River. Served 
by Florida East Coast Railway. Steamship 
Lines to Baltimore, Georgetown. Charleston, 
New Orleans, Key West, Jacksonville and the 
Bahamas. 

Principal Industries: Sugar making, preserv¬ 
ing and canning, furniture, candy, printing, 
railroad shops, boat building, cigars. 

Manufacturing Establishments: Pennsylvania 
Sugar (k>.. Dade County Citrus Sub-Exchange. 
The Polk Company, Hialeah Furniture Co., Reed 
Furniture Co., Stewart-Earl, Merrlll-Stevens 
Drydock Co. 

Total value of yearly output of factories esti¬ 
mated at $4,000,000. 

Special Information: Miami is a winter resort 
and play spot, the population doubling during 
the winter months, and the estimated annual 
expenditure of the visitors is about $35,000,000. 
There are over l.\000 automobiles here. It Is 
a fas: growing port and wholesale distributing 
point. 

Besidential Features: Mostly one-family cot¬ 
tages and bungalows. No tenement section 
Stucco homes predominate, being especially 
suited to this seml-troplc climate. One of the 
most beautiful residential cities in America. 

Betail Shopping Section: Using Flagler street 
and Miami avenue as the center, a circle with 
a radius of six blocks will take in most of the 
shopping district, although Flagler and Miami 
are mostly business their entire length. Two 
of our largest department stores are practically 
doubling their floor space this summer. 

Trading Area: Reventy-five miles north and 
thirty south and fifteen west. 

Wholesale Honses: Groceries, 8; Meats, 4; 
Fruits, 16; Dry Goods, 1; Miscellaneous Lines, 
1 (plumber's supplies). 

Number of Betail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, 35; commercial automobile agencies. 5; 
automobile accessories, 25; automobile tire agen¬ 
cies, 27; bakers, 22; cigar stores and stands 
(Including hotels), 35; confectioners (including 
hotel stands), 34; delicatessen, 8; dressmakers, 
20; druggists, 54; dry goods, .57; department 
stores, 3; electrical supplies, 11; florists, 7; 
fruits, 23; furniture, 28; garages (public), 67; 
grocers. W5; hardware, 20; Jewelry, 16; m<-at 
markets, 40; men's furnishings, 17; men’s cloth¬ 
ing, 17; merchant tailors, 31; milliners, 22; op¬ 
ticians, 7; photographers, 13; pianos (and mis¬ 
cellaneous musical Instruments), 3; radio sup¬ 
plies, 7; restaurants (including hotels), 1.'2; 
shoes, 18; sporting goods, 14; stationers, 6; 
women’s apparel, 16. 

See announccnoent pwgs 172 

Business pushing ont In every direction, and pur 
bualness directory shows about 2,700 firms doing 
business in the city. Our stores are modem In 
every respect and compare favorably with those 
In cities of any else. Churches, theatres, and 
public buildings are upon same scale. 

Episcopal, 3; Hebrew, 2; Methodist, 3; Pres- 
byterian, 3; Roman Catholic, 4; Miscellaneous, 

Banks: National, 
$7,067,055.81. 

2; State, 1; Deposits, 

Trading Arsa: Within fifty miles radius of 
city. Cars from all points wttbla this area can 
be seen on our streets every day. This territory 
Includes a population of approximately 100,000, 
easily accessible over paved roads. Daily de¬ 
liveries are made by wholesalers over this entire 
area, and retailers are able profitably to cover 
an area ten miles In each direction from city. 

Theatres: Legitimate, 1; Moving Pictures, 3; 
Miscellaneous (Auditoriums, etc.), 4. Total 
number of seats, 3,000. 

Wholesals Houses: Groceries, 6; Meats, 1; 
Fruits, 4; Hardware, 1; Dry Goods, 1; Miscel¬ 
laneous Lines, total 25. 

Location; On L. A N. R. R., M. 8. B. A p. 
By., Gulf Porta Terminal By., and Pensacola 
Electric Co. Has regular steamship service ts 
all principal foreign ports, and coastwise service 
to New York and to pointa In Florida aiMl Ala¬ 
bama on Gulf of Mexico. Lacatsd near ta 
Cincinnati, Louisville and points reached via 
these gateways. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Frednets: Passenger automobile agen¬ 
cies, 18; commercial auto, agendes, 6; automo¬ 
bile accessories, 12; automobile tire agencies, 8; 
bakers, 8; cigar stores and stands (Including 
hotels). 6; confectioners (Inclndlng hotel stands), 
12; delicatessen, 6; dressmakers, 10; druggists, 
12; dry goods, 12; department stores, 6; elec¬ 
trical supplies, 6; florists, 6; fralts, 12; furni¬ 
ture, 24; furriers, 1; garages (public), 26; 
grocers, 81; hardware, 6; Jewelry, 6; meat mar¬ 
kets, 12; men’s furnishings, 16; men's clothing, 
16; merchant tailors, 4; milliners, 10; opticians, 
3; photographers. 5; pianos and miscellaneous 
musical Instruments), 8; radio supplies, 5; res¬ 
taurants (Inclndlng hotels), 20; shoM, 10; sport¬ 
ing goods, 8; stationers, 2; women’s apparel, 12. 

Principal Indnatrlsa: Naval storss, lumber 
production, shipbuilding, cooperage maanfacture, 
petroleum prodneta, clay products. Excelsior, 
commercial fishing, fertiliser. 

Manufacturing Establishments: 75. Leading 
firms, Welss-Patterson Lumber Go., Soutbera 
States Lumber Go., Pensacola Shipbuilding Oo., 
Newport Company, Pensacola Tar A Tnri>entlns 
Co., Pensacola Cooperage Co., Tart Oooperagt 
(Jo., American Agricultural Chemical Co.. Sooth, 
ern Cotton Oil (k>., Sherrill (Ml Co., E. ■ 
Sanders A Co., Warren Fish Oo. 

Total Talus of yearly output of factories esti¬ 
mated at (1880) $18,006,919. 

PALATKA, FLA. 
1920 Population, 8.345. 

City and Suburban Estlmats, 14,564. 

Spseial Informatioa: Largo shipper of fish. 
Red Snapper and Oronper. Third primary Naval 
Stores market of the U. S. Location of large 
Naval Air Training Station. Value of exports 
Increased 70% —1823 over 1822. Imports In- 
creaaed 126%. Haa only pavsd highway la ea- 
tlrs Gulf area, reaching dtraetty tts *oro a( 
the Gulf of Mexico. DitaHag ssstac approcl* 
mately 100% pur*. 

Native Whites, 70%; Negroes, 25%; Foreign 
Bom. 5%; Industrial Workers, 45%; EngUsh 
Reading, 85%; FamUlsa, 2,361. 

Residavtial Featnrasi Most hsmss owned by 
occupants. Home building Incrdlsed very ma¬ 
terially during the past eight moaths. 

Schools: Public Grade, 2; High, 1; Parochial, 
1; Number of Pupils, 1,0.'7. 

Churches: Baptist, 3; Christian Science, 1; 
Congregational, 1; Episcopal, 2; Hebrew, 1; 
Methodist, 3; Presbyterian, 1; Roman Catholic, 
1; Miscellaneous, 3. 

Bstall Shopping Section: Garden street, 4 
blocks; Wright street, 4 blocks; Palafox street, 
10 blocks; Romans street, 2 blocks; Intenden- 
cla, 2 blocks; Government street. 4 blocks. 

Trading Arsa: North—from Flomaton, Ala.— 
44 miles. East—from De Fnniak Springs, Fla. 
—79 miles. West—from Foley, Ala.—10 miles. 

Banks; National, 1: State. 2: Total Reaoiirces, 
$4.280.0(X); Savings Bank Depoalta Total, 
$3,150,000. 

Wholesale Honses: Groceries, 8; Meats, 5; 
Fruits, 4; Hardware, 2; Dry Goods, 1; Miscel¬ 
laneous Lines, 2 (Fish). 

Theatres: Legitimate, 1; Moving Pictures, 2; 
Vaudeville, 1. Total number of seata, 2,100. 

Location: 52 miles south of Jsckaonville, on 
St. Johns River. Served by A. C. L., F. B. G. 
and So. Ky. Two steamer lines to JacksonvIUe, 
with ocean-going schooners making calls for 
cargoes. ExceUent bos servlcs to nearby towns. 

Principal Industries: This la a manufacture 
and wholesale center, doe to low freight rates, 
lumber being the principal Industry. Bucket, 
coopersge, sssh, doors and blinds, crates, 
cypress and pine lumber. Pioneer manufac¬ 
turers of automobile shipping blocks, foundries, 
fish, and trading center for the famous Bastings 
potato section. Citrus fruits and truck a large 
Item. 

Number of Betail Outlsts for Nationally Ad¬ 
vertised Frodnets: Passenger automobile agen¬ 
cies, 12; commercial automobile agencies, 4; 
automobile accessories, 5; automobile tire agen- 
clea, 2; bakers, 4; cigar stores and stands 
eluding hotels), 14; confectioners (Including ho¬ 
tel stands), 7; delicatessen, 4; druggists. 11; 
dry goods, 14; department stores, 2; electrical 
supplies, 8; florists, 3; fruits, 7; furniture, 6; 
garages (public), 8; grocers, 75; hardware, 4; 
Jewelry, 4; meat markets, 12; men's fnrnlah- 
Inga, 5; men's clothing, 6; merchant tailors, 3; 
milliners, 8; opticians, 6; photographers, $; 
pianos (and miscellaneous musical liutruments), 
3; radio supplies, 4; restaurants (Including ho¬ 
tels), 12; shoss, 14; sporting goods, 2; statlss- 
ers, 3; women’s apparel, 7. 

ORLANDOy FLA. 

Trading Area: 15 miles west, 35 miles north, 
45 miles northwest, 60 miles sooth, 75 miles 9225,000. 

1920 Population, Government census gave 
9.282. Population today, 18.000. 

City and Suburban Estimate, 20,000. 

Kativa Whites, 80%; Negross, 10%; English 
Reading, 100%. 

Schools: Public Grade, 5; High, 1; Junior 
High, 1; Parochial, 2; Number of Pupils, 1823, 
4,538; 1924 estimate, 5,600 

Churches: Baptist. 2: Christian Science, 1; 
Episcopal, 2; Hebrew, 1; Metbodlst, 3; Presby¬ 
terian, 2; Roman Catholic, 1; Miscellaneous, 6. 

Banks; National, 1; State, 4; Total Resources, 
In excess of $10,000,000; Savings Bank Du- 
poslts Total: Included In commercial banks, 
hence unavailable. 

Theatres; I.,egltlmate. 3; Moving Pictures, 8; 
Vaudeville, 1. Total number of seata, 6,500. 

Location: Central part of iwninsnlar, on At¬ 
lantic Coast Line and Seaboard Air Line Rya. 
Twenty-two miles south St. Johns River steam¬ 
ship terminal. 1.50 miles south of Jacksonville 
and 00 miles north of Tampa. Good, hard sur¬ 
faced toads radiate In every direction from Or¬ 
lando. making traiuportation by truck simple 
and profitable. 

Principal Industries: Citrus Industry greatest 
single source of Income, but trucking rapidly 
assuming Important position. 60 articles manu¬ 
factured here, and total weekly payroll It 

Manufacturing Establishments: 27. Leading 
firms. Wilson Cypress Co., Selden Cypress Door 
Co., Florida Woodenware Co., Southern Veneer 
Works, J. L. Waites Crate Factory, Browning 
Lumber Co., Matthews A Allen Marine Ways. 
Palatka Fonndry A Machine Co., T. J. Burnett 
Co., Panl-Waymer Lumber Co., J. C. McGty 
Fish G>., Moss Products Co., Southern Utilities 
Co.; headquarters for 23 different ntillty plants. 

SANFORD, FLA. 

Special Information: Once rail head for Flor¬ 
ida, now given over to citrus, potato and truck¬ 
ing In agriculture and horticulture. Enjoys 
especislly low- freight rates, making It desirable 
as a wholesale center. Not a tourist center, al¬ 
though many Northerners cone here In winter. 

aontheast, 65 miles east. 

Wholesale Houses; Groceries, 3; Fruits, 6. 
Number of Betail Outlets for Nationally Ad- 

Tortised Products; Passenger automobile agen¬ 
cies. 5; automobile accessories, 11; bakers, 7; 
cigar stores and stands (Including hotels), 12; 
confectioners (Including hotel stands), 12; dress, 
makers, 3; druggist, 12; dry goods, 8; depart¬ 
ment stores, 4; electrical supplies, 7; florists, 4; 
fruits, 2; furniture, 10; garages (public), 23; 
grocers, 52; bardware, 7; Jewelry, 4; meat mar¬ 
kets, 14; men’s furnishings, 4; men's clothing, 
4; merchant tailors, 8; milliners, 3; opticians, 2; 
photographers, 4; pianos (and miscellaneous mu¬ 
sical instruments). 2; radio supplies, 2; res¬ 
taurants (Inclndlng hotels), 21; shoes, 8; sta¬ 
tioners. 2; women's apparel, 6. 

Manufacturing Establiahmants; 30. Leading 
Srms- Atlas Mfg. Co., Orlando Potteries. Riggs 
Remedies. Inc., Orlando Mfg. Cb., Peninsular 
Chemical Co.. J Schnaar A Co.. Routhern Fer- 
lillzer Co., Cain-O’Berry Boiler Works, Curry A 
Kmith Cigar Co. 

Special Information: Because of central loca¬ 
tion will inevitably lie large distributing center. 
Good roads and railway facilities are assisting 
materially. While eatertainlng approximately 
50,000 tourists each season this Is not a tourist 
city, for business is good twelve months in the 
year. 

Besidential Feataras: City of homes and ma¬ 
jority of working men own or are buying their 
homes. Property values constantly enhancing 
thermit average man to Invest with reasonable 

1920 Population, 5,588; 1924, 10,432. 

City and Sabarbaa Bstlamto, 11,000. 

Native Whites, 80%; Negroes, 20%; Indaa- 
trial Workers, 3%; English Beading, 100%; 
Families, 2,000; Agricultural Workers, 25%. 

Schools: Public Grade, 4; High, 1; Number 
of Pupils, 3.000. 

Churches: Baptist, 1; Christian Science, 1; 
Congregational. 1; Episcopal, 1; Metbodlst, 1; 
Presbyterian, 1; Roman Catholic, 1; Mlscel- 
leneous, 1. 

Banks: National, 1; State, 2; Total Resources, 
$3,000,000; Savings Bank Depoalta Total, 
$800,000. 

Theatres: Moving Pictures, 2; Miscellaneous 
(Auditoriums, etc.), 8. Total number of seats, 
2,200. 

Location: At the bead waters of the St. 
John's River, 188 miles from Jacksonville by 
water, 156 by Dixie Highway, and 126 by rail¬ 
road. A. 0. L. midway Tampa and Jacksoo- 
vllle. Clyde S. 8. Co. operates dally river 
steamers from Jacksonville and retnrn, making 
connection with its coastwise vessels and those 
of M. A H. T. Oo., affording all water routs 
from Sanford to all principal eastern seaboard 
pointa. 

Principal Industries: Agriculture, principally 
celery. This section produces 20% of this prod¬ 
uct grown In the U. S., and 78% of the tolsl 

Number of Betail Outlets for Nationally Ad- produclbui of Florida. 6.6(X) cars shipped last 

Besidential Features; Mostly one and two- 
famlly houses, with more pretentloiu dwellings 
scattered througliout city. Homes average 
$4,000. 

Retail Shopping Section: Located principally 
on one long street extending from the river for 
a distance of nearly two miles, with some re¬ 
tail houses on cross streets. Number of neigh¬ 
borhood stores. 

Trading Area: Extends all over this county 
and as far north as Green Cove Springs In Clay 
(’ounty and as far south as Bunnell in Flagler 
County. Good roads make it possible for shop¬ 
pers to come 30 and 40 miles to shop. 

Wholesale Houses: Groceries. 7; Meats, 1: 
Fruits, 2; Hardware, 2; Miscellaneous Lines— 
Stationery, 2. 

vertiaed Products: Passenger automobile agen¬ 
cies, 8; commercial automobile agencies. 3; au¬ 
tomobile accessories, 3; automobile tire agencies. 
6: bakers, 4; cigar stores and stands (including 
hotels), 18: confectioners (Including Imtel 
stands), 7; Delicatessen, 2; dressmakers, 7; 
druggists, 5; dry goods, 6; department stores, 
2; electrical supplies, 3; florists, 2; fruits, 9; 
furniture, 6; garages (public), 6; grocers, 21; 
bardware, 4; Jewelry, 8; meat markets, 6; 
men's fumishlngs, 6; men's clothing, 4; mer¬ 
chant tallora, 2; milliners, 8; opticians, 1; 
photographers, 1; pianos (and miscellaneous 
musical instruments), 1; radio supplies, 8; res¬ 
taurants (Including hotels). A: shoes, 8; sport¬ 
ing goods, 2; stationers, 3; women's apparel. 4. 

c 

year. Total shipments all prodnets, Inclii-llng 

citrus last season, 7,646 cars. large Icing sta¬ 
tion located at Sanford at which 90,000 tons ef 
Ice were placed In refrigerator cars last year. 
Value crops last season, $6,000,000. 

Manufaotarlng Establishments: Principal In¬ 
dustry la the A. C. L. shops. Others are Flor¬ 
ida McCracken Concrete Pipe Co.. Zachsry- 
Tyler Veneer Co.. Rhinholser’s Crate Mill. Semi¬ 
nole Lumber Mill. 

Total valae of yearly ontpat of faetories estt- 
matsd at $608,000. 

Residential Features; Mostly one-family 
dwellings; colored population segregated late 
two sections. Approximately 76% white popu¬ 
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Timdinc Atm; Aboat 20 mile radina. WliolMal* Housm: Groceries, S; Meats. 1; cles, 10: commercial auto, ageoctes. 10; aotomo- 
m—1_1. HaosM- Oracerlea 1- Meats. It FniUs, 5; Hardware, 1. bile accessories, 10; automobile tire agencies. 

Fruits S' Cigar 8 ' ' Humber of Botail Outlets for MatioaallF Ad* 10; bakers, 3; cigar stores and stands (Including 
n.si.s. e.. ad. Tsrtised Froduots: Passenger antomobite agen- hotels), 5; confectioners including hotel 

I'"*: ‘“k*"' •"<* •»»“<*• »»•“<>•). «■ dressmakers. 10; druggists. 5; drg 
* ries*^' comm^ial auto^asencles 7- autom^ (Including hotels), 80; confectioners (Including goods. 8; department stores, 2; electrical snp- 

.. I . HI,! ,1.1 ...ti.. miT'seencles O' *“•*' stands), 39; delicatessen. 8; dressmakers, piles, 3; florists, 1; fruits, 8; fumltore, 3; gar- 
istlon own their homes. BesldentW sMtlon ex* 18; druggists, 20; drj goods, 12; department ages (public), 10; grocers. 20; hardware, 3; 
tends south and west of business sMtlon. WWlo 3, clgM stores a^ stan^ (In 1« ,tores, 6: electrical supplies, 3; florists, 4; Jewelry. 2; meat markets. 8; men's furnishings. 
, number of the b™?*™,*“7* ,5®““ furniture. 0: furriers. 1; garages 6; merchant tailors. 2; milliners, 3; opticians, 
acreage, Ibere are a ^TT***** **’*_!“ •il'n«rt^m?*s'tores S- sUtlons (public), 70; grocers. 88; 1: photographers. 2; pianos (and miscellaneous 
Average home TSlue, H.OOO. (Sty Planning and dnigglsts. S'^ *“<••• 1; hardware. 8: milliners, 8; opticians. 4; photog- musical Instruments). 2; radio supplies. 1; res- 
Zonlng (Jommlsslon. „ , . ■ • n «•*«*'■,*'** in-'s*’. rapbers, 6; pianos (and miscellaneous musical taurants (Including hotels), 8; shoes, 8; sporting 

BetaU ihepplng flection: Conflned principally furniture. 4; ««««“ InitrumenU), 4; radio supplies. 3: restaurants goods, 1; stationers. 2. 
ts one street, 6 blocks long. It la eaooachlng, hardware. 3. Jewelry, 8, ^t markets, 0, hotels), 115: shoes. 12: sporting _ 
Mwerer, on the arenue leading Into this street, men’s furnishings. 8; men's clobtlng, 8; merch 
Very few neighborhood stores. ant tailors, 8; miUlners, 8; opticians, 2; pboto- 

Trading Area: X-mUe radius. Good roads, graphers, 2; pianos (and miscelUneous musical 
OsmpetltlTe water and rail facilities gire pre- Instruments), 1; radio supplies, 2; rMtaur»U 
fsrred freight rates and make It the logical ilncludlng hotels). 14; shoes, 8; sporting goods, 

goods, 4; stationers, 8; women's apparel, 17. 
TAMPA, FLA. 

ferred freight 
tmding center for this section of the state. 

Wholesale Houses: Groceries, 2; Fruits, 1; 
Blscellsneous Lines—Biscuits, 1; Feed. 2; Con- 
(trtlonery, L 

Humber of Betail Outlets for MatlonaUy Ad- 
TSrtis^ Products: Passenger automobile ageu- 
des, 8; commercial automobile agencies, 2; 
latomoblle accessories, 18; automobile tire agen¬ 
da. 15; bakers, 4; cigar stores and stands (In- 
dnding hotels), 18; confectioners (including ho¬ 
is) stands), 8; delicatessen, 3; dressmakers, 12; 
mugglsts, 8; dry goods. 18; department stores, 
4; electrical supplies, 2; florists, 2; fruits, 2: 
firiiiture, 4; garages (public), 8; grocers, 22: 
htrdsrare, 2; Jewelry, 2; meat asarkets, 7; 
■sen's furnishings, 8; men's clothing. 8; mer¬ 
chant tailors, 3; milliners, 8; opticians. 3: 
photographers, 8; pianos (and miscellaneous 
isnsit-al instruments), 8; radio supplies. 2; res- 

1; stationers, 3; women’s apparel. 4. 

ST. PETERSBURG, FLA. 
1320 PopnUtioa, 10,(W0; 1924, 80,000 summer, 

100,000 winter. 
fflty and Suburban Estimate, 30,000. 

TALLAHASSEE, FLA. 
1990 Population, 8,837. 
City and Suburban Estimate. 10.000. 
Hatire Whites, 49%; Msgroes, 43%; Foreign 

1990 Population. 81.803 (Federal Census). 
City and flnburbia Estimate, 1^,000. 
Native Whites, 48%; Negroes, 10%; Foreign 

Bom. 44%; Industrial Workers, 23%; English 
Heading, 75%; Families, 25,000. 

Schools: Public Grade. 18; High, 1; Junior 

w 1, wrvi.,.. oo.iL. ** - - ow, kiuurouee: oapiisi, i; knnaiian science, i; 
HatlTe WWt^, Heg^, 9%, Episcopal, 1; Methodist. 1; Presbyteiian. 1; 

2®”V. Homan Catholic, 1. 
Heading- 100%; Familias, 10,000. National i- 

Schools: Public Grade. 9; Hlg^ 2: Ju^r le psg ^v pg; Total i 

surants (including hotels), 19; shoes, 8; sport- im.gm.flOO 
■eg goods, 3: stationers, 9; women's apparel, 8. 

High, 1; Parochial, 1; Number of Pupils, 8,000. 
(Hinrehes: Baptist. 2; Christian Science, 1; 

Congregational, 9: Episcopal, 1; Methodist. 3; 
Presbyterian. 2; Roman Catholic, 1; Miscel¬ 
laneous, 5. 

Banks; National. 2; SUte, 9: Total Resources, 
$21,878,000; Savings Bank Deposits Total. 

Bora. 3%; Industrial Workers, 280: English High. 2; Parochial. 2; Number of Pupils,’ 13,300. 
HM^ng, 9^; Fa^lM, i-BU. Churches: Baptist, 34; Christian Selem-e, 1: 

Congregational, 3; Episcopal, 8; Hebrew, 2; 
._ii. 1 ton uri.1.. k-- n.o Methodlst, 31; Presbyterian, 10; Roman Cath¬ 

olic, 8; Miscellaneous, 9. 
Banks: National. 2: State, 13; Total Re¬ 

sources. $42,771,408.77; Savings Bank Deposits 
Total, (Unable to obtain flgures). 

Theatres: Legitimate. 2; Moving Pictures, 10; 

Pupils. 1,128 White, Negro 740. 
Chnrehes: Baptist, 1; Christian Science, 1 

State, 4; Total Resources, 
Deposits. $2,330,000. 

Theatres; Moving Pictures, 1; Miscellaneous Taudevllle. 1; Burlesque, none; Miscellaneous 

ST. AUGUSTINE, FLA. 
1990 Population, 6,192. 
City and Suburban Estimate, 10,000. 
Kative 'Whites, 70%; Negroes, 28%; Foreign 

Ism. 8%; Indaatrial Workers, 10%; English 
Beading, 90%; Familias, 1,701. 

Schools: Public Grade, 2; High, 1; Parochial. 
2; Number of PnpUs, 1,830. 

Theatres; Legitimate, 1: Moving Pictures, 4; 
Vaudeville, 1; Miscellaneous (Anditorinma, etc.), 
4; l^otal number of seats, 8,000. 

Location; Seaboard Air and A. C. L. Ter¬ 
minal of both roads. Wilson A Adams Steam¬ 
ship. sonthera end of Pinellas Co. A peninsula 
formed by Tampa Bay and Gulf of Mexico. 

(Anditorinma, etc), 8;. Total number of seats 
1,300. 

Location; Tallahassee Is 168 miles west of 
Jacksonville on the Seaboard Air Line Railroad 
and the Georgia, Florida and Alabama Railroad 
In the north central part of Florida. 

Principal Indnstrias: Lumber mills, naval 
stores. Iron foundries, stave and handle fac¬ 
tories, cigar factories, tobacco packing bouses, 
sash, door and blind factory, barrel factory, 
crate factories, gas and electric light plant, 
concrete blocks. Estimated payroll of factories, 
$4,.500,000. Agriculture and dairy Interests con¬ 
tribute largely to progress of city and county. 

CoatiHurif on pagt 34 

Principaf Industries: Building materials and cotton, corn, peanuts, potatoes, bay, sugar cane, 
sundry industries. St. Petersburg is almost ex- mu) vegetables. 
cinsively a tourist city and the business estab¬ 
lishments here mostly devoted to entertainment 
nf visitors. Therefore, cannot be classed as In- 

Churches: Baptist, 1; BpiscopsI, 1; Methodl>.t, iinstrles. although they do a very large business 
2; Presbyterian, i; Roman Catholic, 2; Mlmel 
Isneuiis. Negro, 12. 

Banks; National, 2; Savings, 2; Total Re 
$8,100,1X10. 

Thratrsa: Legitimate, 1; Moving Plctnr< s. 3; 
Tbtal number of seats, 2,800. 

Location: 87 miles southeast of Jack'-onvill* 
M m:iln line of Florida-East Coast R. R. 

Principal Indnstrias: Cigar factory, rallroail 

and payrolls would probably exceed those of an 
industrial city of equal sise. 

Rosldantlal Fsatarss: Finest TMldontlal sec¬ 
tion of more than thrco hundred $100,000 homes 
along the water front, .tverage home now be¬ 
ing erected cost $12,(XX>. Predominating con- 
Kirnctlon Is of brick and stucco supplanting for¬ 
mer frati'e style Limited section devoted to 
negroes. Private houses predominate, although 

ikeps. shrimp Ashing and packing, citrus fruits, many apartment houses. 
Ttgetnble trucking, dairying and cattle raising. Retail Shopping Section: Central avenue, 12 

Bssidentijd Foatures;. All types of homes, blocks; Bth street, 8 Mocks; 2nd street, 2 blocks; 
•snie of colonlnl design. 3rd street. 2 blocks; 41b street, 2 blocks; 5th 

Betail flMpplng Soctioa: % mile on St. street, 2 blocks; 1st avenue, north, 8 btocka; 
George street, H mile on King street and (4 1st avenue, sooth. 5 blocks. 
■He on Cathedral street. Trading Area; Pinellas County. 

Special Information: Tallahassee Is the capital 
city of Florida and county seat of Leon County. 
Resort Features: Two large tourist hotels and 
many boarding bouses, beautiful 18-hole golf 
links, sea and fresh water hunting and Ashing, 
abont 20 beautiful lakes, largest spring In the 
world, sulphur springs, natural bridge, two 
charming rivers, fresh water and surf bathing 
and boating. 

Residential Features: One-family hn^M. 
Rstall Shopping Section: Extends abont one- 

half mile on Monroe Ht.. quarter mile on Adams 
St., quarter mile on College Ave. 

Trading Area: Tallahassee’s trading area 
covers that territory lying within a radina of 
15 to 18 miles. 

Wholesale Houses: Groceries. 3; Meats, 1; 
Fruits. 2. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen- 

THE TAMPA 

MORNING TRIBUNE 
South Florida’s Greatest Newspaper 

Every Day in the Yoar 

Tampa, with a population of over 124,000 
in a trading center of over 300,000 peo¬ 
ple, the _ best spenders and the most 
enterprising and progressive factors on 
earth. 

Sum up the Tribune’s many outstanding 
advantages: largest volume of circula¬ 
tion. a morning newspaper, most timely 
news, reader interest, reader confidence, 
an editorial policy of constructive 
jourtialism, and you will understand why 
the Tampa Tribune is able to carry the 
entire burden of successful advertising 
campaigns in greater Tampa and in the 
entire Tampa trade territory. 

AVERAGE CIRCULA'nON 

Sunday—Over 44,B89 
Daily—Over 27.t$8 

S* C BECKWITH 
Foreign Repreaentativus 

To cover Florida 

the fastest growing and most prosperous state in the Union, use the 

FLORIDA TIMES-UNION 
JACKSONVILLE, FLA. 

Benjamin & Kentnor Company 

New York, N. Y. 

Benjamin & Kentnor Company 

Chicago, 111. 
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FLORIDA (Cont’d) 

Tampa (can’t) 
(Auditorium*, *tc.), 0. Total number of (caU, 
1».(X)0 

Location; Located on Tampa Bar at month 
of HlIUborouKh Kiver—neareat port of Impor¬ 
tance to the Panama Canal. Served br variou* 
branchea of the Atlantic Coaat Line and Sea¬ 
board Air Line Uallway*. Fielght aervice to all 
foreign porta. Bua aervice to all the nearby 
citle*. 

Principal Indnatnea: CMgar manufacturing, 
box manufacturing, aaplialt block paving manu¬ 
facturing, ntanufacturing of Florida cruahed 
rock. 

JCaanfaetnring Eatabllahmenta: 2S0. Leading 
Brma, Tampa Itox f«., Il*v-a-Tainpa Cigar Fac¬ 
tory, Weldman Flaher Bo* Co., Florida Aaplialt 
Block Paving Co., Perry Paint ft (ilnaa Cx>. 

Special Information; Tampa manufacturea 
a very large quantity of clear Havana clgara; 
ahipa heavy tonnage of pliogpiiate*. 

Beaidential Feature*: Moatly one-famlly 
hooHea. Working men'* hoiuea in certain aec- 
tlona of the city. Have two very excluaive 
reaidential aectiona; one along Tampa’a famou* 
Bayahore Boulevard, where many beautiful 
honiea have been erected, coating from |25,000 
to linO.OOO each. 

Hetail Shopping Section; Bxtenda from Court 
Square (center of city) north on Franklin atreet 
for diatance of about 15 aquare*. Tampa atreet 
and Florida avenue, atreeta parallel to Frank¬ 
lin. have retail ahopping aectiona of about 10 
aquarea each. Crand Central avenue, on which 
a oonipa''atively new hnaineaa aection haa aprung 
up. la one of the buaieat atreeta In the city. 
There are alioiit live email reaidential ahopping 
aectiona in addition to theae. 

Trading Area; Tampa la eaaentlally the trade 
center fur all South Florida. Thua the trading 
area evfenda for ai»proxiniately 100 milea nor*ii, 
60 mile* eaat, 80 milea weat, and 160 milea 
aontb. 

Wholesale Houses: Oroceriea, 28; Meat*, 8; 
Fruits, 4; Hardware, 3; Dry Goods, 2; Mlscel- 
laneoua Lines—Cigars aud Tobacco, 6; Lumber, 
6. 

Humber of Retail Outlets for Nationally Ad¬ 
vertised Product*: Paaaenger automobile agen¬ 
cies, 27: commercial automobile agencies, 2; 
automobile accessories, 24; automobile tire agen¬ 
cies. 40: hakera. .88; cigar atores and stands 
(Including liotels), 40; confectioners (Inclndlng 
hotel atanda), 2.'>; dellcateasen, 5; dreeamakera, 
53; driiggiats, 7.7; dry gtaals, 67; department 
stores, !i: electrical aiippliea, 21; Ooiiats, R; 
fnilts. 14; furniture. 52, fiirriere, none; garages 
(ptiblicl, 57; grocers. 406: hardware, 21; Jewel¬ 
ry, 22; meat markets. men's furnlslilngs. 
29: men's clothing, 22; merchant tailors, 2; 
milliner*. 20' optician*. !(; photographers. 21; 
pianos (and mfacellaneoua musical Instruments), 
8; radio supplies, 2; restaurants (Including ho¬ 
tels), 25.'; shoes, 2.5; aiairtlng goods, 11; sta- 
tlonera, 5: women's apparel, 22. 

See announcement page 33 

Kpiscopal. 1; Methodist, 3; Presbyterian, 1; 
R^an Catbollc, 1; Mlaeellaneota, >. 

Banks: National, 1; Rtate, 2; Total Besourcea, 
$3,000,000. Havings Bank Depoaita Total, 
$500,000. 

Theatres: Moving Pictures, 1; Vaudeville, 1; 
Miscellaneous (Auditoriums, etc.), 2. Total 
number of seats, 4,000. 

Location: Southern Florida on the A. C. R. R., 

all* within 100 mile*. It Is tba metropolis of 
Southwest Georgia, and is the shopping and 
amusement center (or this territory. 

Wholesal* Houtsa; Groceries, 6; Meats, 1; 
Fruits, 6; hardware. 4; dry goods, 3; MImcI- 
laneoos Lines, 1. 

Number of Retail Outlet* for Nationally Ad- 
vertlsod Products: Passenger automobile ageo- 
cles, 8; commercial auto, agencies, 2; antomo- 

Florida R. R. and Navigation Co., Fort Myers bile accessorle*. 10; automobile tire agencies. 6; 
Steamship Co. Excellent Bus Line* to various bakers. 4; cigar atores and stands (Including 
points, also boat service to nearby Islands. hotels). 

Principal Industries: Clgara, lumber, window V*****”^ 
shades, citrus fruit products, such a* canned " 
grape fruit, etc. Boat building. Leading Indus¬ 
tries of the country are vegetable and fruit 

'''^Sp^lal Information; Our location and the fact fumlahlngs, 6; men’* clothing, 10; mer- 
that we have great number of tropical trees, like fbsnt tailors, 2; milliners, 4; opticians, 4; 

10; confectioners (Including hotel 
6; deilcatsssca. 2; dressmakers, 4; 

dmggista, 10; dry goods, 15; department stores, 
4; electrical supplies, 4; dorlsts, 2; fruits, 6; 
furniture, 2; garage* (public), 6; grocers, 10; 
hardware, 4; Jewelry, 4; meat markets, 10; 

photographers, 2; radio supplies, 2; restaurants 
(Including hotels), 10; shoes, 6; sporting goods. 

palms, etc., and the wonderful climate make It 
Ideal winter resort, and yet the beat In summer 
la never as Intense as In the states hundreds of otatloners, 4; women s apparel, 10. 
miles farther north. 

Residsntial Features: Mostly one and two- 
party homes, with a few small apartmenu. 
Many beautiful homes, valued at from $50,000 
up. may be found in this city. 

Retail Shopping Section; Extends from I,ce 

il'ck^n Native -White* about 50%; Negroos about 
Jftckson 8t« to C.l0T<fI®nCl ATO** with S lOW huol* ^#Avar« Vst*14at« Wjkm<l4st» 
ness houses on Cleveland Ave. The cross streets HeodlnS. 
of Jackson, Hendry Lee, Monroe and a new 
Street Broadway are mainly occupied with bus! 
ness hsuses, while Anderson Avenue also ha* a ®f I’uplls. 1,978. 

AMERICUS, GA. 
1920 Population, 9,010. 

City and Snrburban Estimate, 29,000. 

100%; Families about 2.000. 

Schools; Public Grade, 4; High, 1; Number 

number of business houses on it. There is also 
three outlying business districts. In which are 
located from two or three to twenty business 
house*. 

Trading Area; 20 miles In every direction for 
regular trading, and on special occasions for 75 
miles east and southeast. 

Chnrohes: Baptist, 2; Christian Science, 1; 
Episcopsl, 1: Methodist. 2: I’reshyterlan. 1: 
Roman Catbollc, 1; Miscellaneous, Christian, 1. 

Banka; State, 3. 

Theatres; liCgltlmate, 1; Moving Pictures, 2; 
Miscellaneous (Auditoriums, etc.). Library Audi- 

Wholesale Houses; Groceries, 2: Fruits, 0; torlum. Total number of seats, 2,300. 
Miscellaneous Lines ^nmber 2. Feed 2. Location: Seaboard Air Line and Central of 

Number of Retail Outlets for Nationally Ad- neorrla Rallwav* 
vertised Products: Passenger automobile agen- ^ , v j ^ 
clea, 10; commercial auto, agencies. 2; antomo- Principal Industries: Agriculture, railroad 
bile accessories. 6; automobile tire agencies, 13; shop* and terminal, oil mil!, fertiliser, etc. 
bakers, 4; cigar stores and stands (incinding Manufacturing Establishments, 9. Leading 
hotels), 17; confectioners (Including hotel Brms, Americus Oil Co., Farmers’ Cotton Oil 
stands)-g|£; delicatessen, 1; dressmakers, 7; Co., Amerlcn* Broom Factory, Atlantic Ice Co., 
druRglsf»7 5; dry goods. 7; department stores, 3; Vlrglnia-CaroIIna Co., L. G. Council Fertilizer 
ejwtrlcal supplies, 3: florists, 1: fruits, 3: fur- Works. 

Residential Features; Americus Is a city of 
homes. A large percentage of the families own 
their homes and there are very few apartment 

stationers, 2; women's apparel, 4 

nlture, 6; garages (public), 10; grocers, 23; 
hardware. 6; Jewelry, 3; meat markets, 6: men's 
furnishings, 7; men's clothing, 6: merchant 
tailors, 2; milliners, 5; opticians, 3; photograph- , 
ere. 2; pianos (and miscellaneous musical In- 
stniments), 8; radio supplies, 3; restaurants (in- Retail Shopping Section: Tamar St., 4 blocks; 
eluding hotels), 9; shoes. 7; sporting goods, 2: Cotton Ave., 2 blocks; Jackson St., 2 blocks; 
- „ • • popiyth 2 blocks. 

Trading Area: About 50 miles radius. 

Wholesale Ronses: Groceries. 7; Hardware, 1. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products; Passenger automobile agen¬ 
cies, 5; automobile accessories, 8; automobile 
tire agencies, sold by anto and anto-accessorles 
agent; bakers, 1; cigar stores and stands (In¬ 
cluding hotels), sold by all drug and grocery 
stores; dressmakers, 6; druggists, 8; dry goods. 
20; department stores, 1: electrical snppliss, 1; 
florists, 1; fruits, handled by all grocers; fnr- 
nltiire, 4; garages (public), 10 grocers, 50; 
hardware, 5; Jewelry, 2; meat markets, 12; 

Standard Surveys 
of 

GEORGIA 

ALBANY, GA. 
1920 Population, ll.R.’W. 
City and Suburban Estimate, 20,000. 

WEST PALM BEACH, FLA. 
Native xuviit^ ssiv w . men's furnishings, 8; men’s clothing, 8; mer- 

= fhant tailor*. 2; milliner*. 3; opticians, 3; 
Bom, 5%; Industrial Workers, 10% • English 
Beading, 90%; FamUies, 5.000. 

of Pupils, 3,0.'K). 
1920 Population, 8,0.50. 
City and Suburban Estimate, 25,000. 
Native White*. 70%; Negroes, 20%; Foreign 

Bern, 1%; Industrial Workers, 25%; English 
Reading, 9.5%: Families, 2.416. __ 

Schools; Public Grade, 3; High, 8; Number Colored 1; Roman Catbollc,' White' 1; Mlscel- 
o( I*u)ills. 1,6,'>3. laneoiis 1, Christian Church. 

Churches: IS. Banks: N.vtlonal, 2; State, 1; Total Re- 

phntngraphers, 1; pianos (and miscellaneous 
musical instruments), 5; radio supplies, 4; Vi, musical insrrumenis), o; raoio supplies, v 

Grade, 5; High, 3; Number restaurant* (Including hotels), 10; shoes, 15 

Churches: Baptist. White 2, Colored 12; Epls- narel 9 
copal. White 1. Olored 1; Hebrew, 1; Methodist, ' 
White 2, Coloreil 2; Presbyterian, White 1, 

sporting goods, 6; stationers, 1; women’s ap- 

City and Suburban Estimate, 40,000. 

Schools: Public Grade, S White, 4 Colored; 
nigh, 1 White. 1 Color^; Number of Pupils, 
4,746. Also University of Georgia, State Agrl- 

ATHENS, GA. 
..____ _ Population, 20,500. Transient students 

Ban'ks: National, 1; State, 3; Total Be- sources, $6,145,646; Savings Bank Deposits ^tal ® month* of year, 7,600. 
sources, $7,570.(8)0. $806,876. ’ —e— 

Tlieatres: .Moving Pictures: 4; Total number Theatres; Moving Pictures. 2; 1 City Andl- 
o( scats, 2,500. torlum. Total number of seats, 4,000. 

Location: West shore of Lake Worth, 102 Location; At head of navigation on Flint 

“““ ,*7 culturarc^neger aute NoriJraT.*Licr c^b"'ln- 
Florlda ft Eaat Coast U. R. Seaboard Air Line Railway. Central Railway of stitute Busln.si College 

Principal Industries: Ijimher, citrus fruits, Georgia. Georgia, Southeastern ft Gulf R. B. —.’j. „ ...... 
sugar retlnlng, agriculture, paving materials. and Georgia Northern R. R. These live ays- Churches: Baptist, 3; Episcopal, I; Hebrew, 

Residential Fostures; Villas and bungalows. terns operate seven lines, and 52 passenger trains Methodist, 4; Presbyterian, 3; Roman Cath- 
Retail Shopping Section; Twelve blocks. enter and leave Albany daily. olle, 1; Misrellaneoni, several. 
Trading Area: Eighteen mile radius. Principal Industries: Cotton mill, cotton com- Banks: National 8, State, 8; Total B«- 
Wholesale Honaei: Groceries, 2; Meats, 2; press, fertilizer factory, cotton oil mills, brick aonrcea, $0.500.600; Savings Bank Depoaita 

Fmlts, 4; Cigars, 3 Confeetlonera, 2; Drugs, 2. plants, harvesting machinery, factory and foun- Total, $1,222,120. 
Number of Retail Outlets for Nationally Ad- dry, peannt shelling plants, lumber mills, bard- Theatrea; I.egltlmate. l White 1 Colored: 

vertised Products: Passenger automobile agen- wood products, candy factory, pecan prodnets Moving Ptetnres 2 White 2 Colored' Vaudeville 
cles, 20; commercial auto, agencies, 20; automo- plant, |.eannt products factory, hog cholera *l” MlarelUneona (Audlt’orlmn*. etc) 6' Toui 
bile acceasorl.s, 25; automotdle tire agencies, serum, tile rooflng and cigar factories. ntiml^r^f ms^IOOM ^ ’ 
26; bakers, 6; cigar stores and stand* (includ- Manufacturing Establishments; Flint River - .i -r. ’ .u ...... 
ing botelsl, 20 confectioner* (Including hotel Cottnn Mill. Reynolds Bros Lnmber Co Llllston Location: 73 miles northeast of Atlanta, on 
stands). 6; delicatessen, 8; dressmakers, 25; Harvester Co.. ’‘Boh*” Candy Co. Planter Oil Oconee River, 680 ft. above sea level, 
druggists, 6; dry goods, 10; department store*. Mill. Flint River Brick Co ' Georgia Ry., Central of Ga., Sonthem, Oalnea- 
4; electrical supplies, 4; florists, 3; fruits, 20; Albany Oil Co.. Albany Peannt Co McLln Midland and Seaboard Air Line. Excellent 
fnrnlliire, 3; garages (public), 15: grocers, 58; Pesnnt Co., Bain Peanut Oo, American Peannt *’”* **'^*‘’* Atlanta, Augusta and all parts 
hardware, 2; Jewelry, 8; meat markets, 8; men's Products Co.. Rpvnold* Bros ’ Box Factory state. 
(nmlshlngs. 14; men’s clothing. 8; merchant Special Information: Albany Is a 'great Principal Industries: Cotton mills, braldeil 
tailors, 4; milliners, 8; opticians, 2; photograph- pecan center; 700.000 bearing tree* of the ™rd and twine, fertilizer, cottonseed oil znd 

•‘paper-shell” variety abound In this territory, products, hosiery mills, woodworking plants. era, 5; pianos (and miscellaneous musical In¬ 
struments), 5; radio supplies, 3; restaurants Over 2,000,000 ponnds of pecans were shipped printing and binding, coffee roasting and blend- 
(inclndlng hotels), 15: shoes, 14; sporting goods, alone from Albany. The National Pecan Ex- It'll, mattreat, brooms, Ice and Ic* cream fic- 
6; stationers, 3; women's apparel, 30. change and the Houtbem Pecan Growers’ Co- tories, handle factories, brick and tile, fonn- 

operative Association have headquarters here; dries and Iron and plow works, marble and 
also Georgia Peannt Growers’ Co-operatlva As- ffsnlte yards. 

***w**!2' .1 I Mansfscturlng Estahllshmenta, 45. Leading 
KeildMtlsl Fsatures: Private homes predomi- Arms. Empire State Chemical Co.. VIr-Carollna 

nate, with maw apartment bouses being Chem. Co., White City Mills, James White Cot 

FORT MYERS, FLA. 
1920 Population, 3,678. Present Popnlation, 

T,IW. 

tnresqne appearance to homes and realdence*. — - - 
Reua Bhoppliig SeotioB; Conalsta of Waah- 

IngtOB, Broad, Pina aad Jackaon Sta. 
Trading Area: Albany baa no city of similar 

2.500. 
Bohoola: 

High, 1. 
Ohnrobsa: Baptist 

Pnblle Grade, High, 1; Jnnior 

1; Christian Science, 1; 

Handle Factory, Joaeph Coata Mfg. Co., Uoaa 
Vfg. Oo., Sonthem ^tton OH 0>., Whitehall 
Tam mils, Athena Saw and Planing Mill, 
Princeton Cotton MlUa, Sentbem Mfg. Co., Atb 

THE 

Atlanta louinal 
Atlanta, Ga. 

Co?ert Dixie Like the Dew 
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GEORGIA (Cont’d) 

•Di Bntchen’ Abattoir and Cold 8tora<e, Atlan- 
ttr Ira A Coal Co., Atbena Spring Bed A Mat- 
trem Co.< J- Miller FUtnre Co., Atbena Fiz- 
tnre Co., International Agrlrnltnral Corp., 
Ocorzia Flow Co., Atbena Foundry CO., Standard 
Oil Co., UuK Reflning Co„ Tezaa Oil Co., Motor 
liXe Oil Co., BIndwine Co., Ciiero Cola Co.. 
Coca Cola Co. 

Special Information: On 5 national blgbwayi, 
2 additional under surrey and location. Educa¬ 
tional renter of South, but a good commercial 
and industrial town. Trade center for 13 moat 
progresslre and prosperoua of Ueorgi* counties. 
Fine agricultural lands. Especially fitted foi 
lireatock and poultry. Nearest competing cities 
S3 miles to Greenwood. 3. C., and Atlanta, 73. 
Big wholesale grocery center. 

Residential Taatures: Mostly one and two 
family bouses, no tenements. All factories and 
Hiilia liaro tl:elr own o|ieratlTes’ settlements 
sway from main residential section. Prirate 
homes predominate, many fine old Colonial bomes 
and new modern residences in erery part of 
city. New residential sub-dirlslens now open 
and being develoi>ed in southwest and west sec¬ 
tion of city. Arerage ralue bomes $10,000 to 
$75,000. 

Retail Shopping Section: Extends from city 
ball In heart of city south 2 blocks to College 
Campus on College Are. Georgia Italln-ay pas- 
senger station west 7 blocks on Broad; to Hull; 
west on Clayton-Atbens Terminal Co. tracks to 
Ilull, 7 blocks; west on Wasbingtont 8 blocks to 
I'lilaxkl; south on Thomas, 2 blu'ks to Broad; 
sontb 2 blocks to Broad on Jackson; south on 
Lumpkin 4 to Broad; west on Hancock 2 blocks 
to Pulaski. More than a dozen outlying neigb- 
borboods. 

Trading Area; 50 miles north, 23 miles east, 
25 west, 33 south and 50 southwest. Splendid 
business secured from this and outlying territory 
account railroads, bus lines and preponderance 
of prirate owners of automobiles in this terri¬ 
tory. 

Wholesale Houses: Groceries, 10; Meats, 4; 
Fruits, 3; Hardware, 3; Dry Gootls, 1; Miscel¬ 
laneous Lines, Shoes, 1; others, 5. 

Number of Retail Outlets for Nationally Ad- 
rertised Products: Passenger automobile agen¬ 
cies, 9; commercial auto, agencies, nearly all; 
automobile accessories, 15; antomoldle tire agen¬ 
cies, 11; bakers. 3; cigar stores and stands (in¬ 
cluding hotels). 30; confectioners (Including ho¬ 
tel stands), 21; delicatessen, 2; dressmakers, 3; 
druggists, 10; dry goods, 27; department stores, 
9; electrical supplies, 3; fiorists, 5; fruits, 21; 
furniture, 4; garages (public), 15; grocers, 121; 
hardware, 5; Jewelry, 5; meat markets, 18; 
men's fiiraishings, 18; men’s clothing, 0; mer¬ 
chant tailors, 8; milliners, 7; opticians, 3; pho¬ 
tographers, 3; pianos (and misceilaoeous musical 
instruments), 3; radio supplies, 5; restaurants 
(Including hotels), 15; shoes, 18; spurting goods, 
4; stationers, 15; women's apparel, 22. 

See aoiwHuiceineiit bottom colunm 2 

Wholesale Henset: Orocertee, 24; Meete. 15; 
Fmits, 13; Hardware. 5; Dry Goods, 14; Mie- 
cellaieona Lines, 257. 

Number of Retell Ontlats for Nationally Ad- 
▼ertised Prodncts; Pseaenger antomohUe agen¬ 
cies, 59; commercial anto. agenciea, 11; antomo¬ 
ldle acccsooiiea, M; entomoblle tire agencies, 61; 
bakers, 20; cigar atorea and atanda (Including 
hotelt), 54; confectlonera (Incinding hotel 
standa). 100: dellcateisen, 16: dreasmakera, 24; 
dmggiata. 235; dry geoda. 96; department atorea. 
15; electrical anpplles, 46; florista .30; fmlta. 34; 
rnmltnre, 66; furriers. 2: gsrsges (pnbllc), 119; 
grocers, l^VIO; hsrdware, 42; Jewelry, 79; roest 
markets, 230; men’s furnishing, 42: men’s clotb- 
ing. (15; merchant tailors, 99; milliners, 34; op¬ 
ticians. 16; Photographers, 31; pianos (and mis- 
cellaneous musical Instruments), 14: radio anp- 
plles, 14; restaurants (Including hotels), 139; 
shoes, 61; sporting goods, 6; stationers, 10; 
women’s apparel. 39. 

See anncuncementa pegea 34-3S 

COLUMBUS, GA. 
1920 Population. 31,125. 

City and Suburban Estimato, 65.500. 

Native Whitai, yo'?-.; Negroes, 20%; Indnstrial 
Workers, 60%; English Reading, 109%; Fami- 
liaa. 10.000. 

Schooli: Public Grade, 15; High, 2; Number 
of Pnplls, 7.000. 

Churches: Baptist. 13; Christian Science. 1; 
Congregational, 3: Episcopal. 1: Hebrew, 2; 
Methodist. 13: Presbyterian, 5; Roman Catholic, 
2; Mlscellaneona, 5. 

Banka; National. 3; State, 7: Total Re- 
aourcca, $15,398,290.03; Savings Bank Deposits 
Total, $5,386,570.93. 

Theatrea: T/'gltlmate, 1; Moving Pictures, 8: 
Vaudeville, 2; Burlesque, 1: Mlscellaneona (Audi¬ 
toriums, etc.), 5; Total number of acata, 5,100. 

Location; Central of Georgia R. R.. Southern 
Railway, Sh-aboard Air IJne, Trl-State Naviga¬ 
tion. 

Principal Induitriea: Teztile, brick and tile, 
Iiinihcr plants. Large commercial furniture plant. 
Agiiciiltumi machinery, bottling plants, machine 
abo|is and foundries, creamery and food products, 
cotton gin manufacturing. Iron works. Ice ma¬ 
chine factorlea. 

Manufacturing Eatablishments, 100. Leading 
Arms, Bibb Mfg. Co., Eagle and Pbeniz Mills, 
Columbus Mfg. Co.. Swift Spinning Mills, 
Georgia Mfg. Co., Columbus Iron Works, Pekor 
Iron Works, Merltas Mills. Golden’s Foundry. 

Special Information: Fort Benning. the larg¬ 
est infantry school In the world. Is located nine 
miles from Columbus, on a 97,000 acre tract. 
Colmnhiia Is noted for Its broad streets snd besu- 
tlfnl avenues, lined with heautiful trees. 

Rcside-tial Features; Mostly one and two 
family houses. Very few apartment houses. 
The mill sections on ontsklrts of city. Private 
homes predominate. 

Retail Shopping Section: Broad St. from 0th 
to lltli Sts,, First .4ve. from 10th to 15th St. 
and 12th St. from Front St. to 2nd Ave. I-arg- 
est bnlsness houses on Broad St. from 10th to 
14th Sts. Smaller m Ightiorhood trading sections 
In Wynnton, Rose Hill. BIbh City, Jordan City, 
Pbeniz City, Ft. Benning, etc. 

Trading Area; Extends about 50 miles. North, 
East, Sooth and West. Columbus secures all of 
the business from the Infautry achool, located 
at Ft. Benning. nine nillea from Columbus, and 
la the largest city in this immediate trading 
section. 

Wholesale Houses; Groceries, 18; Meats, 5; 
Fruits, 3; Hardware, 2; Dry Goods, 7. 

Number of Retail Ontleti for Natiaaally Ad¬ 
vertised Prodncts: Passenger automobile agen¬ 
cies, 15; commercial ante, agencies, 4; automo¬ 
bile accessories, 18; automohlle tire agencies, 
14; bakers, 3; eigsr stores snd stands (Inclnd- 
Ing hotels), 52; confectluns (including hotel 
stands), 24; delicatessen. 2; dressmakers, 12; 
druggists, 3!5; dry goods, 19; department stores, 
5; electrical supplies. 4; florists, 5: fruits, 6; 
furniture. 18; garages (public), 20; grocers, 
451; hardware, 11; Jewelry, 11; meat markets. 
27; men’a furnishings, 10; men’s clothing, 15; 
merchant tailors, 2: milliners, 12; optlrlsns, 3; 

AUsntt A West Point B. R.; A. B. A A. B. B.. photographers. 7; pianos land mlscellaneona mus- 
•nd Georgia B. R.; alz Interurhan electric lines ical Instruments) .3; iwdio 
lud one gas Interurhan line. ''“‘’"’O'"* 92; ahoea. 18; sporting 
- . . . . goods, 6; stationers, 6; women s apparel. 15. 
Principal Induatrlei: Furniture, cotton goods, 

steel and Iron products, shoes, cottonseed oil, 
cake, candy, confections snd soft drinks. 

Kanufacturing Estahliihments, 000. Leading 
firms. Capital Cfity Chair Co., George W. Sim 
mons Co., Fulton Bag A Cotton Mtlli, Ezposl- 
tion Cotton Mills, Dowmau-Dozier Cotton Mfg. 
Co., Ai-me Steel Goods Co., J. K. Ott Shoe Co., 
Red Seal Shoe Factory, Southern Cotton Oil Co., 
Marlon Harper Cotton Oil Co., Block’s Mfg. Co., 
Brower Camly Co., Norris, Inc., Nnnoally, Inc., 
Enterprise Mfg. Co.. UAL. Mfg. Co., Carhsrtt- 
namilton Overall Co., Coca Cola Co., Nn-Grap« 
Co. and Mi Grape Co. Total value of yearly out¬ 
put of factorie.s estimated at $250,000,000. 

Special Information: Atlanta ia the southeast- 
cm headquarters for a large number of northern 
manafactarers, and southern headquarters for 
the majority of the insarance companies. It Is 
the commercial supply center for the major part 
of the aoutbeastem territory, including the 
Carnllnaa, Georgia, Florida, and a large part of 
Alabama. 

Residential Featnrea: Distinctly a home-own¬ 
ing city; the apartment house element being a 
developcnent of very recent times. Dlstlngulahed 
for Its bongalow colonies and the magnificence 
of the private estates in the Druid HUIt section. 

Retail Shopping Section: Eztenda from the 
railroad vladnct south on Whitehall Street about 
five blocks and north on Peachtree Street abont 
twelve blocks, with eaat and west llmitatloiis 
aboat three blocks on either side of each. 

Trading Aren: SIzty to eeventy-flve milee. 

ATLANTA, GA.. 
1920 Population, 200,581. 
City and Suburban Estimate, 1,215,736. 
Native -Whitei, 66%; Negroes, 31%; Foreign 

Bora. 3%; Industrial Workers, 40%; EngUsh 
Reading, 90%; Familiea. 40,500. 

Schools: riibllc Grade. 76; High, 4; Junior 
High, 4; ParoAlal, 4. Number of Pupils, 49,- 
ooo. 

(Hiurches: Baptist, 111; Christian Science, 2; 
Congregational, 5; Eplmtopal, 18; Hebrew, 5; 
Methodist, 72; Presbyterian, 25; Roman Cath¬ 
olic, 5; Miscellaneous, 61. 

Banks: National. 3; SUte, 17; Total Re¬ 
sources. $184,5.36,408.51; Savings Banks Deposits 
Total. $33,720,000. 

Theatrea: I<egltlmate, .3; Moving Pictures, 15; 
Vaudeville, 2; Burlesque, 1; Mlscellaneoua 
(Auditoriums, etc.), 4; Total number of seats, 
33,000. 

Location: Northwest central part of Georgia. 
Ser^’ed by Southern Railroad, Seaboard Air Line, 
U A. N.; N. C. A St. L.: Central of Georgia; 

ATHENS 
GEORGIA 

LOCATION—80 miles from Atlanta. 
POPULATION—20,000 (Chamber of Com¬ 
merce figures). 
EDUCATION—Seat of Georgia State Uni¬ 
versity, State (^dlege of .\grieulture. 
State Normal Soho<d of Teachers. Student 
enrollment 5.700. 
COTTON MILL CENTER-Haa five Im¬ 
portant cotton mills. 
MANUFACTURING—C o t t o n seed oil 
mills. large fertilizer works, brick yards, 
iron works, lumber plants, marble works, 
etc. 
Athens has slz banks with capital and 
surplus $2.'>..5.’'>0.000. It has largest whole¬ 
sale grocery house In Georgia. Include 
this prosperous city on your list. 

Only Daily Newspaper in Athens 

BANNER-HERALD 
EvcBioft and Sundajr 

CHAS. H. EDDY CO. 
RepretMiUtivef 

CHICAGO NCV YORK BOSTON 

IVho Is Your Salesman? 
Is he a one-time order-taker or can he repeat? 

The Atlanta Constitution repeats its sales 
every morning. It has done so for over 
a half century. Its sales are greater today 
than ever in history. 

Does your ^^salesman^* enjoy full confidence of 
his patrons—do they bank on what he tells 
them? 

For over a half century, the statements of • 
the Atlanta Constitution have been re¬ 
ferred to as the “last word.” It’s called 
“The Georgia Bible.” 

Is your *‘salesman^ so close to his patrons that 
they will consult him on other lines of business 
because they feel that he knows? 

For over a half century in any sort of 
crisis the Constitution’s subscribers have 
looked to it for guidance. 

Does your ''salesman'' make friends easily— 

does he w ear well—has he increased his terri¬ 
tory? 
^ The Constitution has for over a half century 
^ been gaining strength in its territory—it is 

today in far stronger position than at any time 
since its first issue was published. 

^ The Constitution was established during the 
^ trying days of Reconstruction. It was called 

the Constitution because it championed our 
constitutional rights. 

^ When you place an advertisement in the Con- 
^ stitution’s columns, the statements which you 

make carry the added weight and influence 
which the paper, itself, has with its subscribers. 

^ Every morning at six o’clock the Constitution 
^ is delivered by carrier into the homes of At¬ 

lanta. It has a greater home delivered by car¬ 
rier circulation than any other Atlanta paper. 

^ It reaches the well-to-do and the great middle 
Til class. 

^1 

n 

For a quarter of a century, the Constitution 
has been the official organ of the Federated 
Women’s Clubs of Georgia. 

These clubs are composed of representative 
women in all walks of life. There are said 
to he 50,000 women members of these clubs. 
They have their great club house and audi¬ 
torium on Peachtree Street in this city. 

The Constitution carries Sundays all of their 
official announcements, devoting several pages 
to same. It carries week days exclusively all 
of their official announcements of meetings for 
the day. 

The Constitution wields great influence with 
the women throughout this section. 

Within sixty miles of Atlanta reside one-third 
of Georgia’s population. 

Over 75% of the entire circulation of the daily 
Constitution is within sixty miles of Atlanta— 
the balance is scattered throughout the State, 
less than 1500 being sent outside the State. 

Pick your advertising media as yon pick your 
“salesman.” Let the Constitution be your 
“salesman” in Atlanta. 
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GEORGIA (Cont’d) 

CORDELE, GA. 
19S0 Population, 7,637. 

Oltr and Suburban Estimato, 70,000. 

Kattro WUteo, 70%; KacroM, 2S%; Fonicn 
Born, 5%: Indnitrial Worker*, 25%; EncUab 
Beading, 100%; Funiliet, Bural, 1,400; City, 
1,800. 

School*: Public Grade, 6; High, 2; Junior 
High, 1; Number of Puplle, 1,400. 

Ohurohea: Baptiet, 4; ESplscopal, 1; MetbodUt, 
4; Preebyterlan, 1; Hiacellaneoue, 3; Primitive 
Baptiet, 2. 

Banks: State, 4; Tout ReMJureea, $1,500,000; 
Saviuga Bank Deposit* Total, $225,000. 

Tlioatra*: Ifoviug Pictures, 2; Miscellaneou* 
(Audicorlnm*, etc.), 1. Total oumlier of *eaU, 
1,100. 

Looatloa: 240 mile* north of Jacksonville, 70 
miles from Macon. Flint River 8 miles west. 
Served by Southern Ry. trunk line, A. B. & A. 
main line. Seaboard Airline main line and G. S. 
W. Si G. Ry. abort line, terminus. Six rural 
routes to heart of Georgia dairying area with 
complete distributing facllltlea. Half million 
dollar paving project now under way through 
this county on Natlonai Highway into Florida. 

Principal Industrie*: Creameries, iron foundry, 
yellow pine and hardwood mills. Three large 
mills, peanut oil and shelling and grading mill*. 
Leading dairy center in Georgia. Distributing 
center for large area. Farming and live stock 
leading agricultural area. Fertiliser manufac¬ 
turing. 

Manufacturing Establishments: 38; Leading 
firms, Beechwood Mills Co., Tomlin-Harris 
Machine Co., Cordele Sash, Door ft Lumber Co., 
Crisp County Lumber Co., Sonthem Cotton Oil 
Co., .Ctlantic Ice ft Coal Corp., llartsbom Mfg. 
Co., Cordele Compress Co., Read Phosphate Co., 
Cordele Creamery ft Cold Storage Co., S. M. 
Watson Co. 

Total value of yearly output of factories es¬ 
timated at: $40,000,000. 

Residential Features: Many pretty homes built 
by farmers in town. Smaller one and two family 
bouses are in bungalow form, eastern half of 
community in modern cottage homes. Western 
half runs one to five room hemes for negroes, 
with closed in district in modest working white 
people's homes. 

Retail Shopping Section: Shopping Section 
covers eight city blocks, all solidly thrown to¬ 
gether in a square, but cut up by main lines of 
railroads. Retail section extends along main 
highways, eleven of which lead out Into rural 
sections. Wholesale district lies along rail 
tracks in rear of retail district. 

Trading Area: Etxtends west, eight miles to 
river, southwest and west 20 miles, east 40 
miles and north, 20 to 80 miles. Excellent sys¬ 
tem of highways and four rural deliveries. 

Wholesale Honaea: Qrot'eries, 6; Meats, 4; 
Fruits, 6; Hardware, 4; Miscellaneous Lines, 
Iron and Igimber. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger Automobile Agen¬ 
cies, 5; Commercial Auto. Agencies, 4; Auto¬ 
mobile Accessories, 7; Automobile Tire Agencies, 
10; Bakers, 2; Cigar Stores and Stands (includ¬ 
ing Hotels), 32; Confectioners (including hotel 
stands), 18; Delicatessen, 3; Dressmakers, 7; 
Druggists, 7; Dry Goods, 10; Department Stores, 
4-; Electrical Supplies, 2; Florists, 2; Fruits, 10; 
Furniture, 4; Furriers, 3; Garages (public), 7; 
Grocers, 13; Hardware, 5; Jewelry, 3; Meat 
Markets, 10; Men's Furnishings, 5; Men's Cloth¬ 
ing, 3; Merchant Tailors, 2: Milliners, 6; 
Opticians, 2; Photographers, 2: Plano* (and 
miscellaneous musical Instruments), 1; Res¬ 
taurants (including hotels), .3; Sfboes, 6; Sport¬ 
ing Goods. 5; Stationers, 10: Women's Apparel, 
10. 

DUBLIN, GA. 
1920 PopuUtlon, 7,777. 

City and Suburban Estimate, 45,000. 

Native Whites, 75%; Negroes, 24%; Foreign 
Bom, 1%; Industrial Workers, 20%; English 
Reading, 03%; FamiUes, 1,100. 

Schools: Public Grade, 3; High, 1. Number of 
Pupils, 1600. 

Churches; Baptist, 2; Episcopal, 1; Methodist, 
2; Presbyterian, 1; Roman Catholic, 1. 

Banks; National, 1; State, 3; Total Resources, 
$6,000,000; Savings Bank Deposits Total, 
$1,000,000. 

Theatres; Moving Picture, 1. Total number of 
seats, 630. 

Location: WrlghtsvlIIe ft Tennllle, Macon, 
Dublin & Savannah, Central of Georgia. Ex¬ 
cellent bus service to all nearby towns and 
dtles. 

Principal Industries; Manufacture hardwood, 
veaeer, staves, bobbins, shingles, meat curing, 
furniture, etc. 

Manufacturing Establishments; 36; Leading 
firm*. Dublin Veneer Co., Dublin Hardwood ft 
Stave Co., Dublin Handle Factory, Dublin Bobbin 
Mills, Dublin Packing Plant, Dublin Stave Mills, 
Southern Cotton Oil Co., EJmpire Cotton Oil Co., 
printing, railroad shops. 

Total value of yearly output of factories es¬ 
timated at, $3,0(X),000. 

Special Information; Location of city makes it 
ce-nter of fifty mile trading territory. Largely 
agricultural. Farm revolution under way from 
cotton to pork, feed, etc., with intensive manu¬ 
facturing program, together with perishable pro¬ 
duce. Over one hundred thousand peach trees 
planted within the last two years, i^ll adapted 
best for i)eaches and pecans in this line. Water- 
Mslofti Ud truck of all kinds being produced 

now In large quantities. Three to five hundred 
carloads watermelons, beans, etc., move from 
here each season. Cotton production, under boll 
weevil conditions nets county about two million 
each year. 

Residential Features; Mostly one family 
houses. Nearly all residences owned by people 
living in them. No tenements. Factory popula¬ 
tion owns own homes, etc. 

Retail Shopping Bectloa: Covers ten to fifteen 
blocks all together. Streets—Jackson, Laurens, 
Franklin, Bellevue Ave., Jefferson. 

Trading Area; Ehitire County—with population 
above 40,000. (Jounty large—distances in county 
range from 16 to 25 miles to this city, the coun¬ 
ty seat. Trade territory reaches out to all ad¬ 
joining counties, as this city is the largest in 
the entire congressional district. 

Wholesale Houses: Groceries, 5; Meats, 1; 
Frults( 2; Hardware, 4; Dry Goods, 1; Mls- 
eellunious Lines, 1 (wholesale drugs). 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger Automobile Agen¬ 
cies, 5; Automobile Accessories, 8; Automobile 
Tire Agencies, 10; Bakers, 1; Cigar Stores and 
Stands (including Hotels), 25; (Confectioners (in¬ 
cluding hotel stands), 8; Delicatessen, 1; Dress¬ 
makers, 10; Druggists, 8; Dry Goods, 15; De¬ 
partment Stores, 3; Electrical Supplies, 1; 
Fruits, 16; Furniture, 4; Garages (public), 3; 
Grocers, %; Hardware, 4; Jewelry, 3; Meat 
.Markets, 14; Men's Furnishings, 6; Men’s Cloth¬ 
ing. 6; Merchant Tailors, 3; Milliners, 6; 
Opticians, 3; Photographers, 2; Pianos (and mis¬ 
cellaneous musical instruments), 4; Radio Sup¬ 
plies, 1; Restaurants (including hotels), 6; 
Shoes, 14; Sporting Goods, 4; Stationers, 2; 
Women’s Apparel, % 

LA GRANGE, GA. 
1920 Population, 17,038. 

City and Suburban Estimato: 24,475. 

Native Whites. 65%; Negroes, 35%; Industrial 
Workers, 40%; English Reading, 9.3%: Families, 
5,000. 

Schools: I’ubllc Grade, 5; High, 1. Numtier of 
Pupils, 2,160. 

Churches; Baptist, 3; Episcopal, 1; Methodist, 
7; Presbyterian, 1; Miscellaneous, 2. 

Banks: National. 1; SUte, 3; ToUl Re¬ 
sources, $3,000,000. 

Theatres; Legitimate, 1; Moving Pictures, 3; 
Miscellanenus (Auditoriums, etc.), 2; Total num- 
l>er of seats, 4,000 estimated. 

Location: Atlanta ft West Point B. B., A. B, 
& A. Two bus lines—one to Columbus and Warm 
Springs, Ga. and one to Atlanta. 

Principal Industries: Cotton mfg. mills, yam 
mills. Farming. 

Manufacturing Establishments: 12; Leading 
firms,Dunson Mills, Calloway blills. Park Mills, 
New England Southern NIills. 

Total value of yearly output of factories es¬ 
timated at: $3C$000,000.00. 

Residential Features: All classes. Some cost 
as much as $100,000. Average residence cost 
about $5,000.00 In best section. Mills have own 
village. All employees have own homes furnished 
by mills at small reulals. 

Retail Shopping Section: 5 blocks on Main St., 
4 blocks on Court Honse Square, 2 blocks Boll 
St., 2 blocks Hines St., 2 blocks Railroad St., 
and three small suburban business sections Inside 
city limits. 

Trading Area; About twenty miles In all di¬ 
rections. 

Wholesale Houses: Groceries, 4; Dry Goods, 
1; Miscellaneous Lines, 1 Drugs. 

Number at Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger Automobile Agen¬ 
cies, 10; Commercial Auto. Agencies, 8; Auto¬ 
mobile Accessories, 8; Automobile Tire Agencies, 
3; Bakers, 2; Cigar Stores and Stands (including 
Hotels), 12; Confectlcmers (including hotel 
stands), 16; Delicatessen, 1; Dressmakers, 2; 
Druggists, 9; Dry Goods, 12; Department Stores, 
4; Electrical Supplies, 3; Florists, 2; Fruits, 6; 
Furniture, 5; Garages (public), 4; Grocers, 101; 
Hardware, 5; Jewelry, 4; Meat Markets, Inc, in 
grocers; Men’s Furnishings, 8; Men's Clothing, 
8; Merchant Tailors, 3; Milliners, 4; Opticians, 
2; Photographers, 2; Pianos (and miscellaneous 
musical instruments), 1; Radio Supplies, 2; Res¬ 
taurants (including hotels), 6; Shoes, 2; Sport¬ 
ing Goods, 1; Stationers, 1; Women's Apparel. 
3. 

MACON, GA. 
1920 Population, 52,995. 

City and Suburban Estimate: 65,000; 8(X),000 
within radius of 60 miles. 

Native Whites, 29,898; Negroes, 23,093; For¬ 
eign Born, 698. 

Schools: Public Grade, 49; High, 2. Number 
of Pupils, 15,000. 

Churches; Baptist, 17; Christian Science, 1; 
Episcopal, 4; Hebrew, 2; Methodist, 17; Presby¬ 
terian, 5; Roman Catholic, 1; Miscellaneous, 
.\dventist, Christian, Free Methodist, Lutheran. 

Banks; National, 4; State, 3; Total Resources, 
$28,077,668.38; Savings Bank Deposits Total, 
86.000,000. (One private Bank—Lather Williams 
Banking Co.) 

Theatres: legitimate, 1; Moving Pictures. 3. 
Municipal Auditorium. 

Location; Macon, the county seat of Bibb 
County, Is located six miles from the geographl- 
<-.il center of Georgia, on Ocmulgce River, on the 
Dixie, the National, and the Traneontlnental 
hlgliwa.vs. 14,000 miles of railroad directly 
tributary to Macon. Served, Central of Georgia. 
Georgia, Southern and Florida, The Southern, 
Maeon. Dublin & Savannah and the Georgia 
Railroad. Handsome, wen equipped station. 

Principal Industries: Textiles, brick, lumber, 
sash, doors and blinds, vegetable oils, engines 
ssd boUera, fertiUxers, overalls, furnitura, cotton 

duck, ice, bread, cake, pastry, confections, yarn 
and twine, knit goods, cotton seed caks and 
meal, agricultural implements, wagon drays, 
automobile bodies, saw mills, flour, boxes, crates, 
toilet articles and medicines.—167 industries 
manufacture 508 different products. 

Manufacturing Establishments; 167; Leading 
firms. Case-Fowler Lumber Co., Bibb Mfg. Co., 
Willingham Cotton Mills, Adams Cotton Mills, 
Taylor Iron Works ft Supply Co., J. S. Schofield’s 
.Sons Co., Royster Guano Co., Standard Brick 
Co., Cherokee Brick Co., Sonthem Cotton Oil 
Co., Buckeye Cotton Oil Co., Atlantic Ice ft 
Coal Co.. Manchester Mfg. Co., Massee-Felton 
Lumber Jeffreys-McElrath Mfg. Co., Macon 
Lumber ft Mfg. Co. 

Total value of yearly output of factories es¬ 
timated at; $65.(XIO,000. 

Special Information: Railroad center for five 
railroads. $3,000,000 railroad shops of Central 
of Georgia Railroad. Wholesale distribution 
i-enter for the state. New $500,000.00 county 
court house. New $600,000.00 City Auditorium, 
New $500,000.00 Boys High School. Recently 
passed $000,000.00 municipal bonds for athletic 
stadium, paving, new bridge over river, sewers 
and fire house and apparatus. Location of 
Wesleyan College, oldest chartered college for 
women in the world. Mercer University. Bap¬ 
tist Men’s School. 

Residential Features; A city of homes. No 
tenements. Few apartments. Many valuable 
homes of colonial design In the residential 
sections. 

Retail Shopping Section: Cherry St. main re¬ 
tail shopping section—four blocks. Poplar and 
Mulberry Sts. parallel with same number of 
blocks. Retail district rapidly extending to the 
southwest. 

Trading Area; Extends 60 miles. Bus Service 
and railroads—hut private conveyances bring the 
shoppers to the city cbiefiy. 800,000 people in 
this district. 

Wholesale Houses: Groceries, 14; Meats, 6; 
Hardware. 1; Dry Goods, 3; Miscellaneona Lines, 
Produce, 7. 

Number of Retail Outlets for Nationally Ad- 
vertlsod Products: Passenger Automobile Agen¬ 
cies, 19; Automobile Accessories, 3; Automobile 
Tire Agencies, 9; Bakers, 5; Cigar Stores and 
Stands (including Hotels), 5; Delicatessen, 3; 
Dressmakers, 12; Druggists, 40; Dry Goods, 7; 
Department Stores, 8 (Inc. Dry G<^s); Elec¬ 
trical Supplies, 7; Florists, 3; Furniture, 19; 
I'urrlers, 2; Garages (public), 27; Grocers, 200; 
Hardware, 6; Jewelry, 7; Meat Markets, 86; 
Men’s Fumisblngs, 3; blen’s Clothing, 11; Mer¬ 
chant Tailors, 1; Milliners, 6; Opticians, 4; 
Photographers, 4; Pianos (anil mlscellaneoua 
musical Instruments), 2; Radio Supplies, (see 
elec, supplies); Restaurants (Including hotels), 
33; Shoes, 8; Sporting Goods, 1; Stationers, S; 
Women’s .tpparel, 2. 

MOULTRIE, GA. 
1920 Populatien, 6,789. 

Oity and Suburban Estimate, 10,000. 
Native White, 75%; Negroes, 23%; English 

Reading, 100%; Families, 1,300. 

Bchoola: Public Grade, 3; High, 1; Number of 
Tbiplls, 1,700. 

Chnrohes: Baptist, 2; ESpIscopal, 1; Methodist, 
I'reshyterian, 2; Roman Catholic, 1. 

Banks; National, 1; State, 2; Total Resources, 
$4,000,000; Savings Bank Deposits Total, 
$200,000. 

Theatres; Moving Picture, 2. Total number of 
seats, 750. 

Location: Southwest Georgia, A. B. ft A., 
Georgia Northern and Georgla-FIorlda, Independ¬ 
ent bus lines. 

Principal Industries: Cotton mills, packing 
bouse, mattresses, overalls, barrel factory, can¬ 
ning factory, luipber mills, auto specialties, 
creamery. 

Mannfactiuing Establishments: 12; Leading 
firms. Swift ft Co., Moultrie Cotton Mills, River¬ 
side Mfg. Co., White Canning Co. 

Total value of yearly output of factories es¬ 
timated at; $30,000,000. 

Special Information; Moultrie is located In a 
prosperous farming section. Heavy producing 
cotton county. Rapidly developing live stock 
business. Dairy and poultry being featured. 
County shipped 1,500 cars of watermelons in 
1924; 1,000,000 lbs. of tobacco: 15,000 bales of 
cotton; 1,000,000 bn. of com; 1,000 tons of pea¬ 
nuts. In the heart of the sugar cane belt, pecan 
belt and velvet bean belt. 

Residential Features; 98% live In one family 
bouses and 60% own their homes. Attractive 
social, religions and educational advantages. 

Retail Shopping Section: Centers around public 
square, extending one block in each direction. 
.8i.veral neighborhood groceries. 

Trading Area: 20-23 miles in each direction. 
Population of this territory is 100,000. Fine 
roads lend Into every adjoining county, this 
city having an advantage over cities in adjoining 
counties in point of size, the character of the 
stores and the general activities in going after 
trade. 

Wholesale Houses: Groceries, 3; Hardware, 1; 
Dry Goods, 1. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger Automobile Agen¬ 
cies, 3; .\utomohlle Accessories. 4; .\ntom()blle 
Tire Agencies, 10; Bakers, 1; Cigar Stores and 
Stand* (including Hotels), 10; Confectioner* (in¬ 
cluding hotel stands), 12; Dressmakers, 12; 
Druggists, 6; Dry Goods, 10; Department Stores, 
2; Electrical Supplies. 2; Florists, 1; Fruits, 10; 
Furniture, 2: Garages (public). 10; Grocers, 15; 
Hardware, 4; Jewelry, 2; Meat Markets. 8: 
Men’s Furnishings, 2; Men’s Clothing, 3: Mer¬ 
chant Tailors. 2; Milliners, 3; Opticians, 4; 
Photographers, 1; Radio Supplies, 1: Restaurants 
(including hotels). 5: Shoes, 1: Sporting Goods, 

2; Stationers, 1; Women’s Apparel, 5. 

ROME, GA. 
1920 Population. 13,253. 

City and Suburban Estimate, 25,000. 

Native Whites, 70%; Negroes, 28%; Foreign 
Bom, 2%; Industrial Workors, 30%; F.»fii,k 
Reading, 100%; Families, 2,650. 

Schools: Public Grade, 6; High, 1. Number of 
Pupils, 2,644. 

Churches; Baptist, 10; Christian Science, p 
Episcopal, 1; Hebrew, 1; Methodist, 10; Presbyl 
tcrlau, 2; Roman Catholic, 1. 

Banks; National, 3; State, 1; Total Resources 
$9,000,000.00. 

Theatres: Legitimate, 1; Moving Pictures. 2; 
Vaudeville, 1; Miscellaneous (Auditoriums, etc.)' 
1. Total number of seats, 2,500. ' 

Location: Half way between Chattanoega, 
Tenu. and Atlanta, Ga., on Cincinnati division 
of Southern Ry., Central of Ga. and N. C. ft 
St. L. Ry. At the head of Coosa River. Bus 
and coach lines to all surrounding towns and 
cities. 

Principal Indnstries; Stove foundries, hosiery 
mills, furniture factories, cotton mills, agricul¬ 
tural implements. Including scales, scrapers, 
trucks and plows, men’s clothing, cotton seed 
oil products, lumber and allied products. 

Manufacturing Eatabliahments: 61; Leading 
firms. The Fairbanks Co., Massachusetts Mills, 
.tnebor Duck Mills, Towers-Solllvan Co., Rome 
Furniture Co., Hanks Stove and Range Co., 
Eagle Stove Works and Southern Co-operative 
Foundry. 

Total value of yearly ontpnt of factories es¬ 
timated at approx. $17,000,000.00. 

Special Information: Rome is located in the 
heart of the mineral section of the South and 
also the richest agricultural section of the state. 

Residential Features: Mostly one and two 
family bouses, two apartment bouses. The lead¬ 
ing industries furnlsb small bouses near the 
mills fur their employees. 

Retail Shopping Seotlon: Practically all bus¬ 
iness bouses located on Broad Street between 
First .tvenue and Sixth Avenue. Garages, re¬ 
pair shops, etc., on EUst First St. West east, 
north and south Rome has a very small business 
section consisting of about 6 stores each. 

Trading Area; Covers a radius of about 2.'i 
miles. 

Wholesale Houses: Groceries, 6; Meats, 1; 
Fruits, 2; Hardware, 1; Dry Goods, 1. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger Automobile Agen¬ 
cies, 8; Commercial Auto. Agencies, 2; Auto¬ 
mobile Accessories, 10; Automobile Tire Agen¬ 
cies, 10; Bakers, 2; Cigar Stores and Stands lia- 
clndlng Hotels), 8; Confectioners (including 
hotel stands), 12; Dressmakers, 20; Druggists, 
7; Dry Goods, 11; Department Stores, 2; Elec¬ 
trical Supplies, 3; Florists, 2; FrulU, 14; Fnrni- 
ture, 5; Garages (public), 5; Grocers, 75; Hard¬ 
ware, 3; Jewelry, 8; Meat Markets, 9; Men’s 
Famishing, 7; Men’s Clothing, 7; Merchsnt 
Tailors, 2; Milliners, 3; Opticians, 2; Photogra¬ 
phers, 2; Pianos (and miscellaneona musical In¬ 
struments), 2; Radio Supplies, 2; Restaurants 
(Including hotels), 8; Shoes, 2; Sporting Goods. 
2; Stationers, 2; Women’s Apparel, 10. 

SAVANNAH, GA. 
1920 PopuUUon, 83,252. 

City and Suburban Estimato, 100,000 (Board 
of Trade). 

Native Whites, 40,783; Negroes, 39,179; 
Foreign Bom, 3,247; Industrial Worksss, 
13,(Hi0: FamiUes, 20,000. 

Schools Public Grade, 14; High, 1; Junior 
High, 3; Parochial, 1. Numbw of Pupils, 18,000. 

(Thurohes: Baptist, 7; Christian Science, 1; 
Episcopal, 5; Hebrew, 3; Methodist, 7; Presby¬ 
terian, 3; Roman Catholic, 7; Miscellaneous, 9. 

Banks: State, 16; Total Resources, App. 
$100,000,000.00. Savings Bank Deposits Total, 
$65,000,000.00. 

Theatres: Legitimate, 1; Moving Pictures, 7; 
Vaudeville, 1; MUcellaneous (.Auditoriums, etc.), 
1. Total number of seats, 14,683. 

Location; Savannah, the largest seaport on the 
South Atlantic has best railroad facilities. Is 
connected with and serves every section of the 
United States by means of seven roads—Ontral 
of Georgia, Atlantic Coast I.tne, Savannah A 
Atlanta, Seaboard Air Line, Midland Savannah 
ft Statesboro, and their connections. Savannah 
has the beat coastwise steamship service—sail¬ 
ings three times a week to New York, Boston. 
Baltimore, Philadelphia and Jacksonville. Also 
sailings plying between United Kingdom, Con¬ 
tinent of Enroi>e, South America and Orient. 

Principal Industries: Shipping, lumber, naval 
stores, rosin, turpentine, cotton, cotton seed 
oil products, sugar refining, sails and awnings, 
cigars, soda, soft drinks, bags and bagging, pea¬ 
nuts. Sour, brooms, fertilizer, fisheries. Iron 
foundries, overalls, matches, mattresses, paints, 
steel products. 

Manufacturing Establishments; 183; Leading 
firms. Savannah Cotton Seed Oil Refinery, Savan¬ 
nah Sugar Refining Corp., South Atlantic Casket 
Co., Diamond Match Factory, Southern FertUlser 
ft Chemical Co. 

Total value of yearly output of factories esti¬ 
mated at $100,000,000. 

Special Information: Savannah's location and 
rail facilities, together with its wonderful 
climate makes it an Ideal center for mannfactnrc 
and dDtribntlon to inland points. The Ocean 
Steamship Co. operates both passenger and 
freight every other day between Savannah sad 
New York, and two eslllngs weel-Iy between 
Savannah and Boston. The shipping season lasts 
the .vear round. Savanna has large naval stores 
and is the largest cotton port on the Atlantic 
coast. 

Residential Features: Savannah is noted for 
Its beautiful squares and strsets aod Is eftsa 
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referred to a* the “Forest City.” SsTannab baa 
the largest area of parka and squares of an; 
dt; its size in America. In addition to the 
aeameas of T;bee Beach, nameroua watering 
places on SaTannah’s network of water are 
easily accessible. Savannah’s ezclnalTe resi¬ 
dential sections—Chatham Crescent and Ardale; 
Park boast man; handsome and pictnreaqne 
reeidences. 

Betail Shopping Section; Savannah’s retaii 
district extends for one mile of Bronghton 
Street, diverging at either side of the centrai 
thoroughfare of the cit; on Bait St. Cross 
streets on either side of Bait and Bronghton 
Streets contain retaii stores. Numerous stores 
and speciatt; shops are located in the outlying 
districts and cater to a thriving neighborhood 
trade. 

Trading Area: The trading area of Savannah 
extends over a radius of 75 miles, and contains 
a population of 350,000. Chatham Count; alone, 
of which Savannah ia the seat, contains 121 
miles of paved roads, reaching to Count; lines. 
The miiiion doliar road to Tjrbee Beach, and 
the bridge over the Savannah River between 
.Savannah and Sonth Carolina are vital additions 
to the strength and area of her trading poten¬ 
tialities. 

Wholasale Hanses: Groceries, 19; MeaU, 7; 
Fruits, 14; Hardware, 8; Dr; Goods, 6. 

Number of Retail Outlets for Nationall; Ad¬ 
vertised Broduots; Passenger Automobile Agen¬ 
cies, 15; Commercisi Auto. Agencies, 0; Auto¬ 
mobile Accessories, 18; Automobile 'lire Agen¬ 
cies. 20; Bakers, 25; Cigar Stores and Stands 
(inciuding Boteis), 26; Confectioners (Indnding 
hotel stands), 10; Delicatessen, 5; Dresamakera, 
5; Druggiats, 65; Dr; Goods, 48; Department 
Stores, 2; Electrical Supplies, 10; Florists, 4; 
Fruits. 102; Famiture, 25; Garages (public), 30; 
Grocers, 395; Hardware. 11; Jewelry, 25; Meat 
Markets, 56; Men’s Furnishings, 20; Merchant 
Tailors, 10; Milliners, 18; Opticians, 5; Photogra¬ 
phers, 7; Pianos (and miscellaneous musical in- 
itrnments), 5; Radio Supplies. 7; Restaurants 
(Including hotels), 90; Shoes, 26; Sporting 
Ctoods, 6; Stationers, 8; Women’s Appsrel, 19. 

TIFTON, GA. 
1920 PepnlatloB. 3,005. 
City and Suburban Estimate, 5,000. 
Native Whites, 75%; Negroes, 24%; Foreign 

Bom, 1%; Industrial Workers, 25%; English 
leading, M%; Families, 601. 

SohooU: Public Grade, 2; High, 1; Agricul¬ 
tural High, 1. Number of Pupils, 1,500. 

Churches: Baptist, 1, (miaslonary); Episcopal. 
1; Methodist, 1; Presbyterisn, 1; Miscellaneous, 
1 Primitive Baptiqt—1 Wesleyan Methodist. 

Banka: National, 1; State, 1; Total Resources, 
$2..’>00.000.00. Savings Bank Deposits Total, 
1717,620.21. 

Theatres; Moving Pictures, 1; Miscellaneous 
(Auditoriums, etc.), 4. Total number of seats, 
2,000. 

location: In central part of Sonth Georgia, in 
central Tift County, ^rved by Southern Rail¬ 
way System, Atlantic Coast Dine Railroad, and 
Atlanta, Birmingham and Atlantic By. On 
National Highway, moat traveled route from 
North to Florida. Excellent highways north and 
tooth, east and west, northeast and southwest. 
Bus service in two directions, twice daily. 

Principal Industries; Agriculture, cotton mills, 
fertilizer factory, cottonseed oil mill, stemmery 
and redrylng tobacco plant, lumber mill, plan¬ 
ing mill. 

Hydro-electric power available. 
Manufacturing Establishmsnta: lieadlog firms. 

Imperial Toltacco Co. Ltd., Tlfton Cotton Mills, 
Planter’s Cotton OH Co., International Agricul 
tural Chemical Corp., Goodmsn-Golden Lumber 
Co. 

Total value of yearly output of factories es¬ 
timated at; 117,500.000.00. 

Special Information: Railroad facilities un- 
ex.elled. All roiids have outlet to Atlantic porta. 
Agricultural section richly productive. Dairying, 
poultry and stock raising being featured along 
with cotton, staple products, melons, etc. 
Leading shipping point for cabbage, tomato and 
potato plants. Railroad facilities and highways 
make 'Tlfton an ideal location for wholesale and 
Joliblng liouses (six here now) and headquarters 
for travi'Ilug representatives. Clean, moral city 
and plenty of houses to be had at reasouable 
rent. Hydro electric power. 

Residential Features: rrlnclpally one family 
houses; some two; no large apartment houses. 
Private homes predominate. Many attractive 
homes; city clean, aaoitary, healthy; excellent 
water; high moral standing; Negroes living in 
city live on alleys, none on principal streets; 
two negro suburbs south of town. No negro 
owns property in city; negro operated stores 
located in restricted territory; cotton mill em¬ 
ployes have neat village in cottages owned by 
mill; two white suburbs on north of town. 

lUtatl Shopping Bsotion: Three blocks on 
Main 8t., two blocks on Love Ave., one block 
on Rallorad St., (these streets run north and 
south). Two blocks on Second St., two blocks 
on First St., two blocks on 'Third St. (these 
streets run east snd west) crossing Lovo and 
Main Sts. 'Ihere are a few grocery stores not in 
above district. 

Trading Arsa: Extends twenty miles north, 
east, south and west. In addition to trade from 
Tift County, local merchants draw trade from 

aectlona of Berrien, Cook, Colquitt, Worth, 
Turner and Irwin counties adjoining fHft. 

Wholesals Houses: Groceries, 4; Meats, 1; 
Fruits, 1; Dr; Goods, 1; Miscellaneous Unes, 1. 

Number of Rstall Outlsta for Nationally Ad¬ 
vertised Products: Passenger Automobile Agen- 
<ies, 2; Commercial Auto. Agencies, 1; Auto¬ 
mobile Accessories, 5; Automobile Tire Agencies, 
10; Bakers, 1; Cigar Stores and Stands (includ¬ 
ing Hotels), 7; Dressmakers, 4; Druggists, 4; 
Dry Goods, 12; Department Stores, 3; Electrical 
Supplies, 1; Florists, 4; Fruits, 1; Famiture, 8; 
Oarages (public), 5; Grocers, 14; Hardware, 3; 
Jewelry, 1; Meat Markets, 4; Men’s Fumlsblng.s 
1; Men’s Clothing, 1; Merchant Tailors, 1; 
Milliners, 3; Opticians, 1; Photographers, 1; 
Pianos (and miscellaneous musical instruments), 
1; Rsdlo Supplies, 1; Restaurants (including 
hotels), 4. 

WAYCROSS, GA. 
.1920 Population, 18,068. 

City and Suburban Estimate, 25,000. 

Native Whitss, 75%; Negroes, 25%; Foreign 
Bora less than 1%; Indiutrial Workers, 50%; 
English Reading, 100%. 

Schools: Public Grade, 5; High, 1; Junior 
High. 1: Parochial. 1; secondary college; Num¬ 
ber of Pupils, 3,000. 

Churches: Baptist, 4; Elpiscopal, 1; Metho¬ 
dist, 4; Presbyterisn, 1; Romsn Catholic, 1, 

Bonks: National, 1; Stats, 1. 

Theatres: Moving Pictures, 2. A new mov¬ 
ing picture and vaudeville bouse will be opened 
in December. Total number of seats, 900. 

Location: Atlsntic C^ast Line, Atlantic, 
Birmingham and Atlanta Railways. A. C. L. 
shops located here. Over 55 passenger trains 
daily. Diversion point for Florida shipments. 

Principal Industries: Railroad shops, lumber 
mills, turpentine stills, ice cream factory, 
candy factory. I.,srge bee hive factory. 

Special Information: Is now paying more at¬ 
tention to agriculture. Is in the center of the 
Georgia Tobacco Belt and within 9 miles of 
the largest tobacco market in Georgia. 

Residential Features: Mainly private homes 
between $1,500 and $10,000 in value. Three 
paved residential streets. All have sidewalks 
and many are now being curbed. 

Retail Shopping Beotlon; Plant Ave., 4 
blocks; Albany Ave., 3 blocks; Isabella 8t., 3 
blocks; Ix)tt Bt., 2 blocks; Mary St., 4 blocks; 
Pendleton St., 3 blocks; dances St., 2 blocks. 
Smaller community retail centers. 

Trading Area: Ranges from 25 to 50 miles. 
Wholesals Bouasa: Groceries, 4; Meats, 1; 

Fruits, 1. 
Number of Retail Outlets for Nationally Ad¬ 

vertised Products: Passenger automobile agen¬ 
cies, 5; commercial anto. agencies, 5; automo¬ 
bile accessories, 3; automobile tire agencies. 7; 
bakers, 2; cigar stores and stands (Including 
hotels), 11; confectioners (Including hotel 
hands), 2; druggists, 5; dry goods, 9; depart¬ 
ment stores, 2; electrical supplies, 2; florists, 
2; fruits, 1; furniture, C; furriers, 1; garages 
(public). 2: grocers. 12; hardware. 4; Jewelry, 
3; meat markets, 10; men’s furnishings. 3; 
men’s clothing, 5; merchant tailors, 1; milli¬ 
ners. 3; opticians. 2; photographers. 1; pianos 
(and miscellaneous musical instnimenta), 2; 
radio supplies. 1; restaurants (Including ho¬ 
tels). 6; shoes, 12; sporting goods, 4; sta¬ 
tioners, 1; women’s apparel, 12. 

Standard Survey ; 
of 

HONOLULU, HAWAII ' 

HONOLULU, HAWAII 
1920 Population, 83.327 by C. 8. Census. Did 

i:t.f i;iclnde Army and Navy—14,(100; seafaring, 
.'.(lO :ind tourists. 

City and Suburban Estimate, 123.496 plus 
.trmy and Navy, seafaring and tourists; Terr, 
a- uliole 2.V),912 plus .\r:n.v and Na>y s.-afaring 
and tourists. 

White, 29%; Japanese, ; Chinese, 
l‘i.I',c; Hawaiian, 1().2'.< ; Caucassian Kawaiiati. 
7.2';; Asiatic-Hawaiian. .'4.7c; ^ Negro and all 
other. 4.ic;-. English Reading. t:3',; FamilUs, 
20..'«;;2. 

Schools; Public Grade. Hon. 27. Terr. 176; 
High, Hon. 1. Terr. 3: Junior High. 1 Normal: 
I’-lvate 4 or 5: Japanese Lang. .9cliools 23, Terr. 
11.' Ini-lnding Hon.; Paroehlal. Tire iii: Nii 'i- 
IT of I’npili. 17,703; Terr., .52.115; Private, 
O.’.HIS. 

Churches; Baptist, none: Christian Science. 
Terr., none: Hon., 1; Episcopal. Hon. 11. Terr. 
>2; Methmlist, Hon. 6. Terr. 25: Roman 
t'atliolic. Hon. 8, Terr. 74; Miscellaneous, Hon. 
23. 'Terr. 156. 

Banks; National, 2; State. 26 and 1 Savings; 
Total Resources, $60,553,263; Savings Bank 
Deposits Total, $21,765,731. 

Theatres: Legitimate, 1; Moving Pictures, 
Hon. 19. Terr. 90: Miscellaneous (Andltorluma, 
ete.I, 2 private. Total number of seats. Bon. 
5.900, Terr. 85,000. 

Location: At center of North Pacific ocean, 
so sitnated as to be known as Cross-Roads of 
the Pacific. Served by two 8. 8. Lines from the 
Pacific coast, and five Transpacific Steamship 
Lines, which atop at Bonolnlo. both to and from 
the Orient. In constant toneb with all the 
world by radio and cable. 

Principal Indnatrlsa: Bngar, Pineapplso, 
Coffee, Bananas. Marked sources of revenno to 
Honolnlu merchants are tourtets and expendi- 
tnres of Army and Navy. Army and Navy ex¬ 
penditures amount to over a million a month la 
Honolulu. 

Manufacturing Establiahmenta; None. Lead¬ 
ing firms, manufactnring plants as you know 
them do not exist here. We have 45 sugar 
mills and 11 pineapple canneries in the Territory. 
Hawaiian Commercial A Sugar Co., Ewa Planta¬ 
tion, Hawaiian Pineapple Oo., Oallforala Pack¬ 
ing Corp. and Libby. McNeill A Libby are tho 
largest sugar and Pineapple companies. 

Total yaluo of yearly output of factorioa oati- 
mated at Sugar and Plnea, $92,908,116. 

Bpocial Information: Honolnin is the politi¬ 
cal, bnslneaa and financial capitol of the Terri¬ 
tory, and the only large city. Head nflices of 
ali big bnsinesa are located here. Connected 
with other Itlands by Inter-Island eteamshlp 
Nerrice of from two to five steamera per week. 
Communication by inter-liland wireleoa. 

Rosidontial Featnrai: Mostly one-family 
houses. Tenement section rapidly being rebnilt 
to single family housea. Beaidential dlatrlcta 
seven in number, lying in valleys and on heights 
from two to five miles from business district. 
Excellent residential location because of equable 
climate the year round; never hotter than 90*. 
nor colder than 53*. Excellent eea bathing tbe 
year round. 

Retail Shopping Section: Divided rather 
sliarply into Oriental and Haole (White) sectlona 
by Nunanu street. Oriental aectlon extends 9 
blocks north along King street, which Is ai 
right angles to Nunanu, 4 blocks along Hotel 
and Panahl streets and 6 blocke along Beren- 
tania. Three latter streets are parallel to 
King. Baole section extends 5 blocks on King 
(Sonth from Nunanu), 4 blocks on Hotel and 
Berentanla. 

Trading Arsa: All tbe population of Oahu 
is dependent on Bonolulu for trading. Small 
stores are located in outlying districts where 
staplee can be bonght, but they, in turn, buy 
from Honolulu. Bboppiug, other than regular 
staples, on Oahu, must be done In Honolulu. 
Variety carried In stock on other itlands it 
narrow, consequently, purchasing of novelties 
snd extraordinary lines ia done in Bonolulu. 
Hilo, with a population of 10,000, ia tbopplug 
■ enter for 30 miles on either side. 

Wholesalo Houses; Groceriea, Hon. 7, Terr. 
3: Meats, Hon. 2; Fruits, 4; Hardware, Hon. 5. 
Terr. 2: Dry Goods, 4; Miscellaneous Lines: 
Many maunfactuiing agents carry no stock. 

Number of Rotail OutUt for Nationally Ad¬ 
vertised Products: Passenger and truck auto¬ 
mobile agencies, Hon. 8, Terr 12; automobile 
Hi'cesBorles, Hon. 29, Terr. 81; automobile tire 
agencies. Bon. 12; bakers, Hon. 30, Terr. Bxcpt. 
Hon. 19: cigar stores and stands (inclndlng 
hotels). Hon. 0. Gen. stores Hon. 035, all 
curry tobacco. Terr. 633; confectionera (in¬ 
cluding hotel stands), Hon. 12, Ter. 60: dress- 
niiikers, Hon. 76, Terr. 10; druggists, Hon. 48, 
Terr. 44; dry goods, Hon. 81. Terr. 36: depart¬ 
ment Stores, lion. 2; electrical supplies, Hon. 
7. Terr. 3: florists, Hon. 29, Terr. 1; fruits, 
Hon. 45, Ter. 18; fnrniture, Hon. 45, Terr, 9; 
garages (public). Bon. 11, Terr. 16; grocers, 
Hon. iOS. Terr. .30: banlware. Hon. 22. Terr. 
14: Jewelry. Hon. 23, Terr. 3: meat markets, 
Hon. 75, Terr. 40: men's clothing, Hon. 15, 
Terr. 2; merchant tailors, Hon. 118, Terr. 110: 
milliners, Iloa. 0, Ter. 5: opticians, Hon. 10, 
Terr. 5; photographers. Hon. 43. Terr. 2.5; pianos 
land mlKcellaneons musical Instruments), Hon. 
8. Terr. 4; radio supplies, Hon. 4: reslaiiramH 
(including hotels), Hon. 177. Terr. li:i; slices. 
Hon. 13, Terr. 3; sporting gnmlH. Hon. 4, Terr. 1: 
stationers, Hon. 18, Terr. 5; women's apparel. 
Hon. 3, nee also dry gooils. 

Standard Surveys 
of 

IDAHO 

BOISE, IDAHO 
1920 Population. 21,303. 

City and Suburban Estimate, 100,000 (A. B. 0. 
Ainlitor). 

Native Whites, 91%: Negroes, .003% Foreign 
Born, 0%; Industrial Workers, 25%, English 
Reading, 90%; Families. 5,100. 

Schools: Public Grade, 14; High, 1; Paro¬ 
chial, 3; Number of Pupils, 5,800. 

Churches; Baptist, 2: Christian Science, 1; 
Congregational, 1; Episcopal, 3: Hebrew, 2; 
Metliodist. 3: Presbyterian, 2; Roman Catbollc, 
2; Miscellaneous, 6. 

Banks: National, 3: State, 1; Total Re¬ 
sources, $15,013.6.50.25; Sariugs Bank Deposits 
Total, $12,483,685.20. 

Theatres: Legitimate. 1: Moving Pictures. 4: 
Vaudeville, I; (Miscellaneous (Auditoriums, 
etc.). High School Auditorium. 

Location; On Oregon Short Line R. R. In- 
tcrmoontaln By., Boise Valley Trctlon Co., 435 
miles west of ^It Lake City, ,500 miles east 
of Portland. Boise Is Capital of Idaho. 
Financial and ahlpplng center of Southern Idaho 
and Eastern Oregon. 

Priaeipal Indnitrlss; Lumber, agricultural, 
automobilea, printiug. Jobbing, financial, mining, 
recreational and stone qaarries, metal workers, 
anto asaembUnf. 

Xanafaeturing EitablishnMatt: Leadiug, 
firms, Idaho Power Co., Boiae-Payette Lumber 

Boise Lbr. Co., Boise Stone Oo., 8ym»- 
York Co., D. 8. Mfg. Co., Baxter Foundry Oa., 
H. H. Bryant A Co. 

Total Talim of yearly output of factories asti- 
mated at $22,000,000. 

Rosidaatial Psaturea; 4.803 homes in Boise, 
of which 70% are owned by occupantc. Boise 
it ctrlctly a home city of beautiful resldencee. 

Retail Shopping Section; Extende from 5th 
street to 10th street, 12 blocks. From Front 
street to Jefferson street, 6 blocks. Boise has 
one outlying retail aectlon, known as Hyda 
Park, approximately 20 blocks from center at 
main retail section. 

Trading Area: 68 miles radios (A. B. 0. 
Auditor), 48 miles on the north; 15 miles oa 
tbe east, 59 miles on the south; 68 miles on tha 
west. *13110 trading area is made possible by 
reason of excellent Internrban serviea and fins 
auto roads to other sectiona. 

Wholeaala Houses: Groceries, 4; Meats, 8; 
Fruits, 3, Hardware. 3: Dry Goods, 4; Miaeel- 
laneoua Lines, Confectionery, 1. 

Number of Retail Outlet for Nationally Ad¬ 
vertised Frodocts: Passenger automoblls agen¬ 
cies, 17; commercial auto, agencies. 4; anta- 
mobile aceeasorlea, 27; automobile tire agencies, 
30; bakers, 8; cigar stores and standa (Inclnd- 
iug boteis), 20; confectioners (including hotel 
standa), 20; delleateasen, 1; dressmakers, 25; 
druggists, 8, dry goods, 4; deiwrtment atorao, 5; 
electrical anppliea, 7; floriats, 6; fruits, 79, 
furniture, 5; furriers, 8; garages (public), 5; 
grocers, 66; hardware, 5; Jewelry, 10; aieat 
markets, 25; men’s fnrnishlnge, 11; men’s cloth¬ 
ing. 8; mercliaBt tailora, 6; milUneTa, 10; 
opticlana, 7; photographers, 7; pianos (and mla- 
oellaneoiu muaical Instrumenta), 6; radio anp- 
plies, 4; restanraats (including hotels), 27; 
shoes, 9; sporting goods, 7; atatloaers, 1; 
women’s apparel, 8 

IDAHO FALLS, IDAHO 
1920 Popalatioa, 8,000. 
City and Babnrban Estate, aamo. 
Native Whites, 99.5%; Nogioaa, H%. Poroiga 

Bora. None; Indiutrial Workora, Few; EwgH^ 
Reading, Majority; Pamiliea, 1,600. 

Schools: Public Grade, 5; High, 1; Jator 
High, 1; Parochial, 1. 

ChuTchos: Baptist, 1; Christian Science, 1; 
Kplacopal, 1: Methodist, 1; Preabyterion, 1; 
Roman Catholic, 1; Miacellaneoua, 7. 

Banka: National 2. 
Theatres: Legitimate, 1; Moving Plctnres, 

3 (1 with vaudeville); Hiscellaneont (Andi- 
torliim, etc.), 1, 

Location: On Oregon Short Line of Pnlon 
Pacific. On TeHowetoue Highway to Tellow- 
Htone National Park. 

Principal Industries: Agricultural. Baialng 
of seed peas. Famous Idaho ruaset baking pota- 
(nea alfalfa, wheat, oats, barley, sugar-beets. 
Five large sugar mills within 30 miles. Honey, 
wool, mutton, cheese and dairy products. 

Knanfacturing Eatablishments: Lading firms: 
seed pea plant, grain elevators, cheese factories, 
Kiigar-beet mills (Dtah-Idaho Sugar Go.), small 
pinning mill, candy factory, etc. Ships 2.000 
■ ara of potatoes annually. 100.000.000 lbs. of 
sugar. Pay tor beeta and labor $5,200,000. 

Special Information; Idaho Fulls is tbe 
largest primary ahlpplng point In the United 
States. 750 carloads of livestock, 900 cara of 
grain. Idaho Falls haa 15 miles of paved 
streets, 86 miles of concrete sidewalks, owns a 
million dollar hydro-electric plant. Has Just 
completed tlie largest and beat equipment bos- 
pttala In the State. Good Irrigated land $75 
to $225 per acre. 

Residential Features; A great city for 
home ownership. Few apartinenta for rent mid 
alninat none furnished. Practically all residen¬ 
tial streets are paved. Sewers, water, gas and 
electric service In all parts of city. 

Retail Shopping Section; Extends from rail¬ 
road track on the eaat, westward across Sbonp 
and Park avenue to Capital avenue on Broad¬ 
way, "A", “B” and “C”. A few scattering 
outlying neighborhood stores cater to people ia 
their Immeiliate vicinity. 

Trading Area; As much of the local trade la 
rural In character, and from the widely scat¬ 
tered small towns. Up to 100 miles to tbe 
west, north and east and 30 mllea south. 

Wholesale Houses: Groeerles, 3: Fruits, I. 
N^ber of Retail Outlets for Nationally Ad¬ 

vertised Products: Passenger automobile agen- 
eles. 5; commercial auto, agenclea, 2: auto¬ 
mobile accessories, 1; automobile tire agencies, 
9: bakers, 3; cigar stores and stands (inclndlng 
hotels), 10; confectioners (including hotel 
stands) 4: druggists, 8; dry goods, 9; depart¬ 
ment stores, 6; electrical supplies, 2; (lorlsts, 
2: fruits, 2; furniture, 3: garages (public), 6; 
groi’crs, 11; hardware. 3: Jewelry, 3: meat 
markets, 4; men's furnishings, 4: men's cloth¬ 
ing. 5; merchnnt tailors, 2; millliic-rs, 5; 
opticians, 4: photographers, 2; pianos (and 
miscellaneous musical instruments), 2: radio 
supplies. 3: restaurants (including hotels), 6; 
shoes, 3: sporting goods. 1; stationers, S; 
women's apparel, 5. 

LEWISTON, IDAHO 
1920 PopuUtion, 6.575, 
City and Suburban Estimate, 13,000. 
Native Whites, 82%; Foreign Bora. 18%, b- 

dustrtal Workers, 70%, English Reading, 96%, 
Families. 2,450. 

Bohoels; Public Grade. 2; High. 1; Jaalar 
High, 1; Parochial, 1; Number of Puirila, 190. 

(RiurGhea: Baptist. 1; Christian Setesco, 1; 
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IDAHO (Cont’d) 

Lewistco (con’t) 
ConKregatlonal, 1, Episropal, 1; Ucthodist, 1; 
PreHbyterlan, 1; Roman Catholic, 2; Mlacel- 
Uueoua, 2. 

Banka; National, 3: State, 1; Total Re- 
aouroea, $7,241,000; SuTiiiKH Bank Depoaits 
Total, $1,500,000; total deiioaitB over 6.000,000. 

Theatrea; I/CKltimate, 1; Moving I’ietnres, 
4: Vaudeville, 1; Miacellaneous (Anditoriiima, 
etc.), 3. 

Location; At junction of the Snake and 
Cleacwater River. Served by the Union raelfie. 
Northern Pacific, The O. W. R. A N. Co., and 
Camas Prarie Railroad. Steamship I-ine to 
Portland, Ojpgon. 

Principal Induatriea; Fruit and wheat fann¬ 
ing, stock raising, milling. 

Manufacturing Establishments; 5. Tx;ading 
Arms, T.,ewiston Cannery, I-ewiston Milling Co., 
I,ewlston Foundry. 

Special Information; Location makes it the 
outlet for the white pine belt. This tiniljcr is a 
slow process for development. 

Residential Features; Mostly private homes. 
Beautiful residential sections. 

Retail Shopping Section: Main business sec¬ 
tion for .30 siiuare blocks. 

Trading Area; Trading area 75 miles radius. 

Wholesale Houses; Ciroceries, 8; Meats, 2; 
Fruits, 2; Hardware, 2; Ilry Goods, 2. 

Number of Retail Outlets for Nationally Ad- 
Tertised Products; Passenger automobile agen¬ 
cies, 9; commercial auto, agencies. 3; auto¬ 
mobile accessories, 3; automobile tire agencies, 
11; bakers. 3: cigar stores and stands (includ¬ 
ing Iiotels), 15; confectioners (Including hotel 
stands), 8; delicatessen, 1: dressmakers, 17; 
druggists, C; dry goods. 7; de|>artment stores, 
3; electrical supplies, 3; fiorists, 2; fruits, 
furniture, 4; garages (pulilic), 9; grocers, 7; 
hardware, 6; jewelry, 5: meat markets, 0; 
men's furnishings, 5;. men's clothing, 5; mer¬ 
chant tailors, 3; milliners, 3: opticians, 2; 
photographers, 3; pianos (and miscellaneous 
musical Instruments), 3; radio supplies, 2; 
restaurants (including hotels), 0; shoes, 5; 
sporting goods, 2: stationers, 4; women's ap¬ 
parel, 8. 

MOSCOW, IDAHO 
1920 Population. 4,000. 

City and Suburban Estimate, (l.~i()U. 
Native Whites, fl!*''; ; Negroes, 1 family; 

Foreign Born, 30%; Industrial Workers, 10%; 
English Reading, 95%; Families, 1,62.5. 

Schools; Public Grade. 2; High, 1; Parochial, 
1; Number of Pupils, 1,275. 

Churches; Baptist, 1; Christian Science, 1; 
Episcopal, 1; Methodist, 1; Presbyterian, 1; 
Roman Catholic, 1; Miscellaneous, 9. 

Banks; National, 1; State, 2. 
Theatres; Moving Pictures, 2. 

Location: 90 miles south of Spokane in tlie 
heart of the famous Palouse country. Served 
by the Spoknne-Leiston branch of the N. P. O. 
R. W. N. Railroad, and the Inland Empire 
Electric Railroad, which has its terminus at 
this point. Also numerous Auto Stage Lines. 

Principal Industries; Flour, brick, and fire¬ 
brick and cl.iy products. Vinegar, t«o cream¬ 
eries, meat packing plant. 

Special Information; The location of the 
University of Idaho, with an enrollment of 
early 2,000 students. One of the largest sliip- 
ping points of wheat in the Inland Empire. 

Residential Features; Mostly one and two 
family houses: several apartment houses; and 
the city is generally and exceptionally tidy 
appearance; average value of residence property 
from four to eight thousand. 

Retail Shopping Section; Extends over about 
16 blocks. 

Trading Area; A radius of about 12 miles 
In Southwest and Northerly direction, and about 
25 miles East. 

Wholesale Houses; Groceries, 1; Meats, 1; 
Fruits, 1; Heu-ds, 1. 

Number of Ratail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, 9; automobile accessories, 0; automobile 
tire agencies, 21; bakers, 2; cigar stores and 
stands (including hotels), 12; confectioners (in- 
clnding hotel stands), 8; druggist, 4; dry 
goods, 5; department stores, 2: electrical sup¬ 
plies, 3; florists, 1; furniture, 2; garages (pub¬ 
lic), 8: grocers, 12: hardware, 3: jewelry. :i: 
meat markets, 3: men's furnishings, 6; men's 
clothing, 1; merchant tailors, 2; milliners, 3: 
opticians, 2; photographers, 2: pianos (and 
miscellaneous musical instruments), 2; radio 
supplies, 1; restaurants (including hotels), 8; 
shoes, 8; stationers, 3; women's apparel, 2. 

NAMPA, IDAHO 
1980 Population, 8,000, 

City and Suburban Estimate, 35,000 to 40,000. 

Native Whites, 98%; Negroes, 1%; Foreign 
Bom, 1%; English Reading, 90%; Families, 
0,060. 

Schools: Public Grade, 4; High, 1; Junior 
High, none; Parocial, 1; Number of Pupils, 
Xdoo. 

Ohvrohet: Baptidt, 1: Christian Bcience, 1; 
OonirreKntfooal. 1; Episeoual, 1; Methodist 1; 

Presbyterian, 2; Roman Catholic, 1; Miscel¬ 
laneous, 8. 

Banks: National, 2. 

Theatres: I,re{;itimate. 1; Moving Pictures, 
2: MiH^'ellnneons (Auditoriums, etc.). Totnl 
number of Keats, 1,900. 

Location: On main line of 0. 8. L. By. 
Junction of Idaho Northern, and Murphy branch 
lincH. On loop of Boise Valley Traction Co. 
electric line. Bus service to Boise Valley towvs. 

Principal Industries: Pacific Fruit Express 
ice manufacturing. Broom factory, Carnation 
Milk condensery, second largest in world. 
Principal JnduKtry farming. 

Manufacturing Establishments: Leading firms, 
Carnation Milk Co. 

Residential Features: Mostly mrxiernte 
priced houses, belonging to workingmen and 
business men. Private homes predominate. 
South side of city most desirable living section, 
but good homes are to be found any place in 
the town. 

Retail Shopping Section: Main street and 
Twelfth avenue. Business section extends 
probably 20 blocks. Fifty blocks of paved 
streets. 

Trading Area: Trading area of Nampa ex¬ 
tends no less than 10 miles in any direction. 
Country south of town in Bowmont, Melba and 
Murphy country is fed by Nampa. 

Wholesale Houses: Wholesale houHCs all lo¬ 
cated at Boise. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, 10: commercial auto, agencies, 10; auto¬ 
mobile accessories, 10: automobile tire ageucies, 
18; bakers, 4; cigar stores and stands (includ¬ 
ing hotels), 30; druggists, 3; dry goods, 
14: department stores, 2: electrical supplies, 2; 
florists, 2; fruits, 1; furniture, 3; furriers, 11; 
garages (public), 8: grocers, 20; hardware, 3; 
jewelry, 3; meat markets. 5: men’s clothing, 5; 
merchant tailors, 3; milliners, 3; opticians, 6; 
photographers, 2; pianos (and miscellaneous 
musical instruments), 1; radio supplies. 2; 
restaurants (including hotels), 8: shoes. 2; 
sporting goods, 2; stationers, 2; women's ap¬ 
parel, 2. 

POCATELLO, IDAHO 
1920 Fopnlation, 15.001. 

City and Suburban Estimats, 18.000. 

Native Whitei, 82.4%; Negroes, 2.4%; Foreign 
Born, 15.2%; Industrial Workers, 25%; English 
Reading, M.4%, Families, 3.444. 

Schools: Public Grade, 10; High, 1; Junior 
High, 2; Parochial, 1; Number of Pupils, 3,114. 

Churches: Baptist, 1; Christian Science, 1; 
Congregational. 1; Episcopal, 1; Methodist. 1; 
Presbyterian, 1; Uuui,iu Catliolic, 2; Miscellan¬ 
eous, G I>atter Day Saints, 4 Mis. 

Banks; National, 1; State, 2; Total Re¬ 
sources, $5,868,755; Savings Bank Deposits 
Total. $283,'>20. 

Theatres; I,egltlmate. 1; Moving Pictures. 5: 
Miscellaneous (Auditoriums, etc.), 2. Total 
number of seats, 3,700. 

Location; It Is the distributing point of the 
Oregon Short Line, (Union Pacific System) in 
direct connection with Utah, Nevada. Colorado, 
California, Oregon, Washington, Montana and 
Wyoming. It is not only the gateway to the 
nation's most popular playground, (Yellowstone 
Park), but the gateway to the entire Northwest. 
(>>uiity Seat of Bannock County, located in 
•Soutlieastern Idaho. 

Principal Industries: Largest railroad shops 
West of Omaha, Kraft Cheese Plant, Flour 
Milling. Pocatello is surrounded by a rich 
farming area, together with an ever-increasing 
dairying Industry. 

Manufacturing Establishments; 1. Leading 
firms, Kraft Cheese Plant. 

Special Information; I-ooatlon of the city 
makes it tlie main distributing point for the 
State of Idaho, as well as the Northwest, now 
liaviiig 20 wholesale houses and indieations 
point to many more this year. 

Residential Features; Mostly one and two 
family liousea. Limited Section devoted to 
Negroes and foreigners. Private homes pre¬ 
dominate. Many fine residential sections are 
growing up in the city and as well as the 
suburban section. 

Retail Shopping Section; The retail area 
covers 23 sciiiare blocks, there being 383 retail 
business Institutions located therein. 

Trading Area: Aa a retail trading area draws 
from a territory within a radius of 100 miles. 
Business is secured at even greater distances on 
r.eoount of the fine highways leading Into the 
city. 

Wholesale Houses; Groceries, 3; Meats, 4; 
Fruits, 2; Hardware, 2; Dry Goods, 1; Mis¬ 
cellaneous Lines, 9. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger antomobile agen¬ 
cies, 11; commercial auto, agencies. 3; automo¬ 
bile accessories, 19; automobile tire agencies. 
16; bakers, 7; cigar atores and stands (including 
hotels), 19; confectioners (including hotel 
stands), 10; delicatessen, 2; dressmakers, 5; 
druggists, 9; dry goods. 6; department storea, 
4; electrical supplies, 5; florists, 3; fruits, 6: 
furniture, 3; furriers, 1; garages (public), 15; 
grocers, 65; hardware, 4; jewelry, 9; meat 
markets, 14; men's furnishings, 13; men's cloth¬ 
ing, 13; merchant tailors, 5; milliners, 6; op¬ 
ticians, 5; photographers, 5; pianos (and mla- 
<-ellaneou8 musical Instruments), 3; radio sup¬ 
plies, 3: restaurants (including hotels), 22: 
shoes. 10; sporting goods, 5; stationers, 2; 
women's apparel, 7. 

TWIN FALLS, IDAHO 
1920 Population: 8,324. 

City and Burburban Estimate, 10,000. 
Native Whites. 97%; Negroes and Mexican, 

3%; Foreign Bom, 2%: Induitrial Workera, 
15%: English Reading, 98%; Familiei, 1,500. 

Schools: Public Grade. 3; High, 1; Junior 
High, 1: Parochial, 1; Number of Pupils, 2,900. 

Churches: Baptist, 1; Christian Science, 1; 
Episcopal, 1; Meth^ist, 1; Presbyterian, 1; 
Roman Catholic, 1; Miscellaneous, 3. 

Banks: National, 2; State, 1. 

Theatres; Is>gltimate, 1; Moving Pictures, 3: 
Vaudeville, 1: Miscellaneous (Auditoriums, etc.), 
1. Total number of seats, 7,000. 

Location: On Mlnocloka branch of Oregon 
Siiort Line. Headiiuarters and main shipping 
point of a number of stage line carrying Imth 
freight and passengers. 

Principal Industries: Farming In large 
tributary area, distributing point for groceries 
and supplies. 

Manufacturing Establishmenti: 12. Leading 
firms. Twin Falls Vinegar A Cider Wks. Others 
consist of small foundry, cheese factories, 
creameries, cement block works, broom factories. 
All on comparatively small scale, supplying only 
local trading area. 

Residential Features: Practically all one 
family houses, mostly of frame eonstmetion, 
with small percentage of brick and stone. 
Great majority of all homes are well and ex¬ 
pensively built. Three up-to-date apartments. 
No tenements or workmen's district. All better 
residence streets fully paved. 

Retail Shopping Section; Extends from 
main corner (Main avenue and Siioshome street) 
about 3 blocks in 4 directions. Garage business 
constitutes section by itself, not Included In 
area mentioned. Several neigliborhood stores. 

Trading Area: South 75 miles to Nevada 
town of Contact: East as far as Murtangh; 
about .30 miles; West to Bnhl 20 miles and 
north across Snake River to Jerome about 15 
miles. Takes In many smaller towns whose 
residents largely shop In Twin Falls, as a 
result of goo<l roads. 

Wholesale Houses; Groceries, 8; Meats, 1; 
Fruits, 4; Miscellaneous Lines, Prd. and Com¬ 
mission, 8. 

Number of Retail Outlet! for Nationally Ad¬ 
vertises! Products: 

Passenger Automobile Agencies, 9; commercial 
auto, agencies, 3: automobile accessories, 12; 
antomobile tire agencies, 16; bakers, 4; cigar 
stores and stands (including iiotels), 18; con¬ 
fectioners (Including hotel stands), 15; 
dressmakers. 7: druggists, 5; dry goods, 
5: department atores, 2; electrical supplies, 4; 
florists, 2: fruits. 2: furniture, 8: garages (pub¬ 
lic), 7; grocers, 14; hardware. 4; jewelry, 3: 
meat markets, 4; men's furnishings, 6: men's 
clothing. 6; merchant tailors, 2; milliners, 4; 
opticians, 3; photographers, 3: pianos (and mis- 
cellaneons musical Instruments), 2; radio sup¬ 
plies, 4; restaurants (including hotels), 5; shoes. 
14; sporting goods, 4; stationers, 2; women's 
nppnrel, 4. 

WALLACE, IDAHO 
1920 Population, 2S.OOO. 

City and Suburban Estimate, 14,250. 5.5 per 
sq. mile. 

Native Whites, 82%: Foreign Born. 18%: In¬ 
dustrial Workers, 80%; English Reading. 95%,. 

Schools; Public Grade, 1; High, 1; Paroebial, 
1; Number of Pupils, 800. 

Churches; Christian Science, 1; Congrega¬ 
tional, 1; Episcopal, 1; Methodist, 1; Roman 
Catliolie, 1. 

Banks: National, 1; State, 1; Total Resources, 
$6..>50,184.02; Savings Bank Depoaits Total, 
$5,909,226.58. 

Theatres; Moving Pictures, 2. Total number 
of seats, 1,600. 

Fruits, 1; Hardware, 1; Dry Goods, 1; Mis¬ 
cellaneous Lines, Conf. 1, Tob. 2. 

Number of Retail Outlets for Nationally Ad- 
verted Products; Passenger automobile agen¬ 
cies, 7; commercial auto, agencies. 3; auto¬ 
mobile accessories, 8; automobile tire agenciej, 
8; bakers, 3, cigar stores and stands (including 
hotels), 15; confectioners (Including hotel 
stands), 7; delicatessen, 2; dressmakers, .3; 
druggists. 3: dry goods, 3; department stores, 
4: electrical supplies, 4; florists, 2; fruits, in- 
furniture, 2; garages (public), 6: grocers, 8; 
hardware, 2: jewelry, 4: meat markets, 5; 
men's fumishlnga. 6; merchant tailors. 4: mil¬ 
liners, 2: opticians, 1; photographers, 1; pianos 
(and miscellaneous musical Instruments), 3: 
radio supplies, 2; restaurants (including hoteisi. 
10: shoes, 6; sporting goods, 4; women's ap- 
pnrel, 4. 

Standard Surveys 
of 

ILLINOIS 

ALTON, ILL. 
1920 Population, 24,082. 

City and Suburban Estimate, 42,000. 

Native Whitei, 80 .3/10%; Negroes, 0 9'in%; 
Foreign Bom. 6 8/10%; English Reading, 88%; 
Families, 5,920. 

Schools: 19; Number of Pupils, 7,110. 
Churches: 10. 

Banks: 5; Total Reiources, $12,450,000. 

Theatres; 5; Total number of seats, 4,.550. 

Residential Features: Mostly one and two 
family bouses. 

Retail Shopping Section: About 5 blocks. 

Trading Area: Radius of 18 miles. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen 
ciea, 1.3; commercial auto, agencies, 4; automo¬ 
biles accessories, 13; automobile tire agencies. 
7; bakers, 6; cigar stores and stands (Including 
hotels), 7; confectioners (including hotel 
stands), 2.3; delicatessen, 3; dressmakers, 22; 
druggists, 12; dry goods, 15; department stores. 
4; electrical supplies, 4: florists, 3; fruits, 15: 
furniture, iO; furriers, 1; garages (public), 14; 
grocers, 1.50; hardware, 10; Jewelry, 8; meat 
markets, ,38; men's furnishings, 6; men’s cloth¬ 
ing. 16: inerchant tailors, 10: milliners, 9; 
opticians, .3; pliotogratiliers, 6; pianos (and mta- 
cellaneoiis uiiisicnl instruments), .3; radio sup¬ 
plies, S; restaurants (including hotols), Vr. 
sliois. 14; sporting goods, 2; statlonurs 5: 
women's apparel, 6. 

AURORA, ILL. 
1920 Population, 36,.397; Present, 45,000. 

City and Suburban Estimate, 100,000. 

Native Whites, 08.3%; Negroes, 1.7%; Forelgu 
Bom. 17.8%; Industrial Workers, 17,000; Eng¬ 
lish Reading, 98%,; Familiei, 10,181. 

Schools; Public Grade, 14; High, 2; Jualur 
High, 1; Parochial, 8. 

Cbnrohes; Baptist, 6; Christian Science, 1; 
Congregational, 2; Episcopal, 1; Hebrew, 2; 
Methodist, 6; Presbyterian, 3; Liitlieran, 4; 
lioman Catliolic, 0; Miscellaneous, 6. 

Banks; National, 6; State, 2; Total Resources. 
817.704.499.48. Savings Bank Deiwsits Totsl. 
$7,,500.000.00. Two Bnlldlng Loan Aisns. $5.- 
854.041.34. 

Theatres: Moving Pictures, 4; Vaudeville. I 
Location; 38 miles west of Chicago on main 

line of C. B. * <J. Ry. Branch of C. A N. 5V 
E. J. A E., Chicago outer Belt lines, C. M. A 6. 
Interurban center. The Fox River, most sceni' 
stream in the midwest, flows tbrongh the city 
and supplies water power to some of the 
factories. 

Location: 70 miles east of Spokane, 0. W. R. 
& N. Ry. from tlie west and Nor. Pac. from 
the east. Excellent bus service to mining 
towns adjacent and Spokane. 

Principal Industries: Wnllace is the center 
of tlie Coeur d'Alene mining district, all the 
mining canyons leading into this town. Con¬ 
siderable lumbering, but mining principal In¬ 
dustry. 

Manufacturing Establishments; C. D. A. 
Hdwe. A Fdy. Co. I-eading firms. Idaho Whole¬ 
sale Co., White A Bender Co., both wholesale. 
Coeur d’Alene mining district largest producer 
of lead In the world. 

Total value of yearly output of mines es¬ 
timated at $28,000,000. 

Special Information; Mines were closed at 
time of 1920 census, consequently above figures 
are aliout 75 per cent of present time estimates. 
Mines have operated steadily since 1921 with 
favorable prospects for a continued high price 
fo” lead. 

Retail Shopping Section; Extends from 5th 
street to 8th street and from Hotel street to 
Pine street, including Cedar and Bank streets. 
12 blocks in all. 

Trading Area; Includes the towns of Kel¬ 
logg, Mullan, Burke, Interstate Success and 
otlier smaller settlements. These places are In 
different canyons and Wallace la situated at the 
mouth of them, giving It a trading area of 25 
mHes north, cast and west, but cut oft by 
inountalns to the south. 

Wholesale Houses; Groceries, 2: Meats, 2; 

Principal Indnatriea; Water works electrio 
street liglitiiig plant; C. B. A Q. Slioiis. re 
pair and constructions. Does everything from 
repairing freiglit cars to bnilding coaches sad 
locomotives. Heavy hoisting machinery. Well 
boring and pumping macbinea. Automatic tooli. 
R<iiid graders and dump cars. Stoves, door 
hangers, corsets, steel lockers and cabinets, 
cotton and woolen clothes, honse dresses, roofing, 
binder board, mill and cabinet work, etc. 

Manufacturing Eatabllshmenta: About 150. 
l-eading firms, C. B. A Q., Aurora Automatic 
Machinery Co., Western Wheeled Scraper Works, 
-liirora Cotton Mills, Pictorial Package Oo.. 
Rathlxme-Sard ft Co., Richards-Wilcox Co., 
Aurora Corset Co., International Corset O)., C- 
S. Wind Engine ft Pump Co., Stephena-Adsmson 
Co., Challenge Wind Mill Co., American Well 
Works, Lyon Metallic Co., American Wood Work¬ 
ing Maciiincry Co., Blanchard Calendar I'"-. 
Aurora .Metal Co. 

Total value of yearly output o( factories es¬ 
timated at: $60,000,000.00. 

Special Information: Aurora has increased la 
population abont 9,000 since 1920 census. Build¬ 
ing perniita 1923, $3,200,000. For first four 
months in 1924, $1,.500,000. City owns its water 
works and street lighting systems. 4.500 city 
auto licenset tssuerl. As many more autos are 
owned within the trading territory of the city. 
Aurora has the great Central States Fair, whkU 
is the largest Fair in the west if not in ti r 
conntry. The Fair grounds ere an ell year 
round amusement perk. 

Continued on page 40- 
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NORTHERN ILLINOIS GROUP 
Daily Newspapers 

AURORA BEACON-NEWS ELGIN COURIER JOLIET HERALD-NEWS 
These Tapers Go Into the Homes of 98% of English Speaking People In This Conuniinitg. 

Map of the District Served 
Population 250,000 

Homes 55,000 Circulation 48,000 

• Real Want Ad Mediums 
Few newspapers in Illinois rival the three mem¬ 
bers of the Northern Illinois Group in want ad 
business. They have been developed up to the 
minute along these lines and bring great result.^ 
for those who patronize them. 

Three Trading Areas Composing One 
Complete Community 

Territory covered by the circulation of papers of the 
Northern Illinois Group is one complete community with 
three trading centers. For all purposes of buying in response 
to advertising it is the same as a city of 250,000 with three 
business districts. 

People do the most of their buying in one or the other 
of these centers (Aurora, Elgin or Joliet) and none are more 
than an hour’s ride from the stores. They are nearer the best 
stores of the community than many who live in metropolitan 
cities. 

The people are prosperous and good spenders. There 
are over 350 diversified manufacturing industries, employing 
between 35,000 and 40,000. Pay roll is around $60,000,000 
a year. 

Wholesalers actively co-operate with lines that are ad¬ 
vertised in these papers by securing distribution in the out¬ 
lying small cities and villages. Few advertisers feel they can 
send traveling salesmen into the smaller towns even though 
they realize the importance of their trade. The co-operation 
of our wholesalers takes care of this in Northern Illinois 
Group territory, which has 117 of these small towns. 

There are 2,163 retail outlets in this community. In Au¬ 
rora, 417, in Elgin, 298, in Joliet, 687. Outside towns, 761. 

In this community there are 35,321 electric meters and 
49,929 gas meters. 

Circulation coverage is complete. These papers go into 
the homes of 98% of the English speaking people. The pa¬ 
pers are sold on subscription and delivered by carrier. 

We can furnish accurate information about the market 
possibilities here for any line. Just address: 

Northern Illinois Group, Aurora, Ill. 
Aurora Beacon-News Elgin Courier Joliet Herald-News 

J. K. Groom, Director National Advertising, Aurora, Hi. 

Western Representative 
R. Heath Davis, 
163? Marquette Bhig., 
Chicago, HI. 

Eastern Representative 
Alcom-Sejmtoiir Co.* 
270 Madison Ave., 
New York, N. T. 

Territory large enough to give a substantial “fry-ooP* 
Small enough that a mistake will not bankrupt you! 

- W 
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ILLINOIS (Cont*d) 

Aurora (can’t) 
Beiidential Featarea: A city of borne*. lO.JSl 

of them. 80% of the boose* owned tbelr 
occopant*. Moatly frame or brick. ATcrage 
value fb,500. MoHtly iudiridiial reaidenon of 
from <l to 10 riHHOs. Not more tlian a dozen 
apartmi lit Hate. .Nearly all the xtreete are 
paved, and lined by great foreat tree*, planted 
lialf a eentury ago. No segregated. laxir district 
Tbere la no poor clas*. 

Betail Shopping Baotion: Broadway i* main 
street, 5 blocks, Lasalle 3 blocks. River 4 
blocks. Island Avenue, 2 blocks. Fox A Downer, 
h blocks. Main 4 blocks. Galena 2 blocks. New 
York and Walnut 5 blocks. Tbeae streets inter¬ 
sect each other, forming a condensed area of 
abont 7 square Mocks. While tbere are some 
out-’.aying scattered grocery stores, there la no 
out-laying business district. 

Trading Area: North abont 14 miles to St. 
Charles and to EIbnm. East 9 miles to Naper¬ 
ville, south 10 miles to Plainfield and west 30 
miles to Mendota, Sbabona and Rochelle. Con¬ 
crete roads in every direction. Total trading 
territory has about 100,000 population. 

Wholesale Houses: Groceries, 5; Meats, 2; 
Fruits, 3. 

Number of Betail Outlets for Nationally Ad¬ 
vertised Frodnets; Passenger Automobile Agen¬ 
cies, 29; Commercial Auto Agencies, 16; Auto¬ 
mobile .tcccsKories. 2S; .tulcmiobile Tire .\g*-n- 
cles, 5; Bakers, 17; Cigar Stores and Stands 
I Including Hotels), Confectioners (including 
hotel stands), 27; Delicatessen, 3; Dressmakers, 
2; Druggists, 18; Dry Goods, S; Department 
Stores, 7; Electrical Supplies, 3; Florists, 7; 
Fruits, 9; Furniture, 1.5; Furriers, 1; Garages 
(public), 1; Grocers, 122; Hardware, 10; Jew¬ 
elry, 10; Heat Markets, 28; Men’s Furnishings. 
I; Men’s Clothing, 16; Merchant Tailors, 12; 
Milliners, 4; Opticians, 5; Photographers, 10; 
Pianos (and mlscellsneous musical Instruments), 
.5; Radio Supplies, 12; Restaurants (including 
hotels), 53; Shoes, 6; Sporting Goods, 1; 
Women's Apparel, liL 

See page 38 

BELLEVILLE, ILL. 
1920 P*pnUtio% 24,823. 
City and Suburban Estimate: 35,f>00. 
Native Whitas, 94%; Nagroas, 1%; Foreign 

Bora, 5%; Industrial Woikers, 65%; English 
Banding, 99%; Familias, 6,200. 

Schools: Public Grade, 11; High, 1; Junior 
High, 1; Parochial, 4; Nnmber of Pupils, 4,084. 

Churches: Baptist, 2; Christian Science, 1; 
Kpiscupal, 1; Hebrew. 1; Metliodial. 3; I'rexby- 
terlan, 1; Roman Catholic, 8; Miscellaneous, 6. 

Banks: National, 2; State, 2; Total Resources, 
fl2,882,802..56; Savings Bank Deposits Total, 
210,581,087.67. 

Theatres: Moving Pictures, .'); Vaudeville, 2; 
Mis<-ellaueuuH i Auditoriums, etc.), 2; Total 
number of seats, (;,.'iiiO. 

Location: Southwestern Illinois, 14 miles from 
St. Louis on Illinois Central, Southern. Louis¬ 
ville A Nashville and East St. Louis and Sub¬ 
urban R. it. All railrouds connect with belt 
line. Truck service to St. Louis, Mo. 

Principal Industries: Stove factories, shoes, 
threshing machines, printing maebiues, stencil 
maciiines, coal mining. Government balloon 
school and aviation camp. Washing machines. 
koii[iet .\uto Top Co. 

Manufacturing Establishments, 14o. l.eadiug 
Urms, linker Stove Works, Orbon Stove Mfg. Co., 
liellevilli- Stove A Uatige Co., ilarr^.ou Maebiiie 
Works, Karr Range CO., Twentieth Century 
Brass Works, Ideal Stencil Machine Co., Oak¬ 
land Foundry Co., l^agle Fouudr.v Co., inter 
l ationul Shoe Co. 

Special Information: Largest stove tonnage 
output of any l.niled States cil.v. loealeil in 
vast coal field. Majority of coal miners. Amer- 
ii-au Iwirn, own their own iKimes. laieaied in 
St. Clair County. Second largest county in 
IKipulation In the state and largest wheat grow¬ 
ing county in state. 

Besidential Features: Mostly one family 
bouses, 7.1% of faiiiiliv-s own their own homes. 

Betail Shopping Saotion: Moatly on Main St., 
I xtending for 15 blocks, also on High, Illinois, 
Jai'kson, 1st and 2nd Sts. Two outlying business 
sections with many neighborhood grocery and 
meat sho{is. 

Trading Area: Extends 30 miles east and 
southeast 2u miles north and six miles west, 15 
miles south and southwest. Bus m-rvice to many 
towns, with intemrban trolley line to others. 

Wholesale Houses: Gru'eiies, 5; Fruits, 2; 
Candy. 2. 

Number of Betail Outlets for Nationally Ad¬ 
vertized Products: Pasheiiger automobile agen¬ 
cies, Id; cotnmerclal auto, agencies, 7; automo¬ 
bile accessories, 21; autoiuobll" tire agencies, 
12; bakers, 17; cigar stores and stands iInclud¬ 
ing hotels), 67; cotifecUouers (including hotel 
stands), 34; dressmakers, 1,7; druggists, 13; 
dry gooils, 11; di-partuient stuns, 4; electrical 
supplies, 9; florists, 7; fruits, 14; furniture, 6; 
garages (public), 10; grocers, 01; bardwar., 12; 
jeweliy, 10; meat markets, 37; men's furnlsb- 
iiigs, 22; men's clothing, 13; merchant tailors, 
8; milliners. 6; opticians, 4; photographers, 4; 
pianos (and miscellani-ous musical Instruments), 
4: radio supplies, 8; nstaurants (including bo- 
tels), 10; shoes, 21; sporting goods. 8; station¬ 
ers, 2; women's appand, 14. 

BELVIDERE, ILL. 
1920 PopolatlOB, 8,000. 
(Sty sad BobniWa Estimat*. 18 000. 
NatlT* 'Wkltas, 991-2%; Nagtaas, ooa-balf; 

ladostrial WaiAars, 65%; Banish Baading, 
•5%, Families, 2,000. 

Schools: Pnbllc Grade, 5; High, 1; Junior 
High, 2; ParocbUl, 1. 

Ohnndios; Baptist. 2; Christian Science, 1; 
Episcopal, 1; Methodist, 2; Presbyterian, 1; 
Roman Catholic, 1; Miscellaneous, 7. 

Banka: National, 2; State, 2; Total Beaonrcee, 
24,000,000. 

Thoatres: Legitimate, 1; Moving Picture, 1; 
Miscellaneous (Auditoriums, etc.), 2. Total num¬ 
ber of seats, 2,000 to 3,000. 

Location: Chicago Northwestern—Interurban. 
Grant Cement Highway. 

Principal Industries: National Sewing Machine 
<ki., Belvidere Screw and Machine (jo., Gossard 
Corset Co., Parsons Cssket Hardware Co., Sani¬ 
tary Scales Co. 

Special Information: Located In center of ag¬ 
ricultural region second to none. city of 
hollies. Has foundation for the building of a 
city with exceptisnal layout sml )e-aiity. Natural 
trading center for aurrounding country, 

Beaidsntial Featuras: Home* of average build, 
mostly one-family hoiisee. Many new IsMises 
iieing built tills year, and more planiiwl for next 
year. 

Betail Shopping Section: State St. Is main 
.business street with 6 long Mocks. Several side 
strei'ts with secondary bnsiness. Portion of Lo¬ 
gan Are. good business district. 

Trading Area; 15 to 25 miles, but more snrely 
within a radins of about 10 miles. 

Wholesals Houses: Tub. (Mgars. 1. 

Nnmher of Bstail Outlets for Nationally Ad¬ 
vertised Products: Passenger antomobile agen- 
ci's, 7; cotnmerclal auto, agencies, 2; autuino 
bile accetsories, 9; antomobile tire agencle*, 12; 
bakers, 4; cigar stores and stands (Incloding 
hotels), 26; confectkinera (Including hotel 
siaiidsl. 5; druggists, 4: dry goods. depart 
ment stores, 1: eicctricsl supplies, 3: florists, I; 
fruits, 1; furniture, 3; garage* (public), 7; 
grocers, 5; hardware, 8; jewelry, 2; meat mar¬ 
kets, 5; men’s fornlablngs, 5; men’s clothing, 5; 
merchant tailors, 8; milliners, 4; opticians, 3; 
plintograpl'ers. 2: pianos land miscellaneous mu¬ 
sical Instruments), 2; radio supplies. 6: res¬ 
taurants (Including hotels), 7; shoes, 7; sporting 
goods, 1: women's apparel, 2. 

Soo announoement column 4 

BLOOMINGTON, ILL. 
1920 Popnlatian, 33,868. 

City and Saburhan Estlmata: 140,000. 
Nativa Whitea, 88.4%; Necroet, 2.8%; For- 

oign Bom, 8.8%; Indnstrial Workort, 16%; 
Engliah Beading, 98.5%; Familtoa, 7,975. 

Schools: PoMlc Grade, 16; High, 8; ParochUL 
4; Number of Pupils, 7,212. 

Chuichas: Baptist, 2; Christian Science, 1; 
(jongrvgatlonal, 2; Eplecopal, 1; Hebrew, I; 
Metbodlat, 4; Presbyterian, 3; Roman CatbMle, 
3; .Miscellaneous, 10. 

Banks: National, I; State, 5; Total Besources, 
216,096,337.17; Bank Deposits Total, 214,301,- 
793.48. Savings iletMisils not available. 

Theatres: Legitimate, 1; Moving Pictures, 5; 
Vaudeville, 1; Mlscellaneona (Aadltorlnms, etc.), 
5. Total number of seals. Theatres 4.ie.ig, Audi¬ 
toriums 8,900. 

Location: C. A A., 2 lines; I, C., 2 lines; 
C. C. C. A St. L.; Nickel I’late, Illinois Trac¬ 
tion System; 3 bus Hues; 80 passenger trains 
dally. Overnight freight service from Chicago A 
St. Louis, second nigbt service from Cleveland, 
Ciiiriuuatl and Kansas City; third morning serv- 
lec from New York aud Boston. 

Principal Indnstiiss: Agricultnre (principally 
corn, oats, livestock, dairying), washing ma- 
clilues, oil beaters, fiiruacea, railroad equip¬ 
ment; freight cars, passenger coacbes; farm Im- 
pleiuenta, book publishing, candy making (larg- 
ist candy factory in the world), aecda and nurs¬ 
ery stoi'k, overalls, shirts, canning. 

Manufacturing Eatabllthmenta, 100. Leading 
flriiis, C. A A. Shops (railroad equipment), Paul 
F. Belch Co. (candy), American Foundry A Fur¬ 
nace t o. (funiacesi, C. ( . Wiliiatiis A Son 
(Oll-O-Matic Heater), Meadows Mfg. Co. (wash¬ 
ing ii.achiiiesi, Portahle Elevator Co., Kleuim's 
Overall Factory. 

Special Infonnation: With 7 railroad lines 
and 7 coocn-te highways entering the city, awl 
because of the fact that no citlea of similar 
size are located within 41 milee, Bloomington 
hat been the logical retail trading center for a 
large area of Central HUnols. Bloomington 
ranks eighth in the United States In general 
quality of goods bandleil in retail stores, im¬ 
portant as a wholesale and jobbing center. The 
borne of 1,000 traveling talesmen. 

Residential Featurea: Individually-owned hornet 
predotuinate, with only a auiall strip along rail¬ 
road- housing foreign labor tad <-o:o'’."l element, 
which might be classed as a p<s>r reaidentitl 
district. No city In Illinola of like size has 
such a large proportion of fine homes at will be 
found in Bloomington, a statement borne oot by 
the average valuation given herewith: 40% of 
honiei, 20.000 ; 40%, 21,000; 10%, 21o.000; 10%, 
23,000 or leoa. 

Betail Shopping Soction: Extends from Pnb- 
lic Square (which forma heart of bosinesa aec- 
tlon, and termloal for Interurban and bus lines, 
and transfer point for city trolley lines) for 10 
block* on Main St. Center, MatlisoD and East 
Sts. parallel Main St. and are business streets 
of 6 to 7 block* each. Cross streets 3 blocks 
north and aonth of Sqnare have retail stores 
along 2 to 5 blocks. Smaller neighborhood oec- 
tloDs, are grooped around the 8 railroad depots 
located 10 to 14 blocks from Square. Normal, 
Illiiwia, which adjoins Bloomingtoc on the north, 
and is eeparato only n* to government, bne 8 
blocks devoted to boolncoo on both sldeo of tho 
main straat. 

Timdlng Aran: Extends abont 85 ■Uas north, 
eaat and sootheast; 25 mile* aonth, weot and 
northwest, with fairly consistent trade coming 

In from a distanco as great as 46 miles sonth- 
west. The exceptional stocks of department 
storss, together with tlw ncceesIMUty of Bloom¬ 
ington over the railroads entering the city from 
12 directions, th* concrete highways, and the 
bna Unca, bring bnyera from many points eot- 
side the trading outlined above. 

'Whelesal* Honses: Groceries, 4; Meats. 3; 
Fruits, 6; Miscellaneous lines. Seeds, 1; Feeds, 
2; Hides and Fur, 1; Millinery, 2; Saddlery and 
Shoe Findings, 1. 

Nnmber of Batnll Outlets for Nationally Ad- 
vortisod Prodnets: Passenger automobile agen- 
cieh, 23; commercial auto, agencies, 8; antomo¬ 
bile acceoaories, 25; antomobile tire agencies, 
20 (representative stocks only); bakers, 18; 
cigar stores and stands (Including hotels), 12; 
••onfectloners (Including hotel standsi, 19; dell- 
catfssen, 6; dressmakers, 4; druggists, 23; dry 
goods, 6; (iepsrtment stores, 5; electrical ■ap¬ 
plies, 9; flortats, 6; fruits, 4; famltare, 9; 
furriers, 3; garages (public), 8; grocers, 100; 
hardware, 6; jewelry, 12; meat markets, 41; 
men’s fnmisblngs, 24; men’s clothing, 22; mer¬ 
chant tailors, 11; milliners, 14; opticians, 8; 
photographers, 11; pianos (and mlsccllaneoua 
musical instruments), 4; radio snppUea, 13; res¬ 
taurants (Including botela), 45; shoes, 10; sport¬ 
ing goods, 11; atatlonera, 5; women's ap¬ 
parel, 12. 

See nniiounceinent pzkge 41 

CAIRO, ILL. 
1980 PopuUtion, 15,203. 
City and Snbnrban Estlmata, 49,572. 

Native Whites, 64%; Negroes, 32%; Foreign 
Bom. 2%: Industrial Workers, 17%; English 
Beading, 99%; Families, 4,111. 

Schools: Public Grade, 9; High, 2; Junior 
High, 1; Parochial, 2; Number of Pupils, 3,490. 

Churches: Baptist. 6: Christian Science, 1; 
Episcopal. 2: Hebrew, 1; Methodist, 2: Pres¬ 
byterian, 1; Roman (latbollc, 2; Miscellaneous, 
6. 

Banks: National, 2; State, 2; Total Re- 
sourees. 86.684,728: Savings Banks Deposit* 
Total, $985,630. 

Thoatres; I-egltlmate, 1; Moving Pictureo, 
4; Vandeville, 1; Total number of seats, 2,500. 

Location; At junction of Ohio and Mississippi 
Rivers and at head of all-year aavigation on the 
Mississippi. Nerved by Illinois Central, Mobile 
>% Ohio. New York Ontral, Cotton ^It and 
Missouri Pacific Railroads. Northern winter 
terminus for the Missisaippl-Warrior Barge 
Line, owned by Federal Government. Served als i 
by (joltra Barge Line. 

Principal Industries: Silos, ready-cut houses, 
hardwood flooring, vehicle parts and bandies, 
kitchen cabinets, storage and shipping boxes, 
egg crates, veneer and sewing machine parts, 
cotton oil productn, machine shops, boilers, 
cigars, grain prodnets, planing mills, cotton 
gins. 

Manufacturing Establiahmenta, 57. I-eadIng 
firms. Singer Mfg. Co., Chicago Mill A Lumber 
Co., Illinois Lumber Yards (owned by Seari, 
Roebuck A Co.), L. D. Ia>ach A Co. 

Value annual output: $10,526,000. 

Special Information; Location makes It Im¬ 
portant shipping (mint by river and rail to a 
wide territory in ail directions. A comprehan- 
slve survey in IU'J.3 showed a movement of 
3.7,815 cars in and 32,945 cars out, handled by 
12'1 Cairo concerns. These figures ilo not in¬ 
clude I. c. 1. ahipments. Grain led with 14,- 
090 cars in ‘nd It.247 cars out: iimiilfactnring 
industries next, and Fwlo-ai Barg- I,Inc liandltsl 
5,100 cars aonth and 3.850 cars north. 

Besidential Faatures: Of the 3.570 dwellinga 
In Cairo, 00% arc owned liy 'I.eir is-cmiants. 
.70% of the dwellings range from $2,500 to 
$6.,700. Cairo |uis very few apartment bouses. 

Betail Shopping Saction; Extends from 
Elglith and Commercial atreeta north and south, 
two blocks on Commercial; west on 8th one 
hl<x-k to Washington and north and aoutb on 
Washington, a block in each direction. There 
are throe oatlylag nelghimrhood retail occtlons. 

Trading Area: Extend* 36 miles north to 
Anns and Jonesboro, His.; east, 40 miles to 
Paducah. Ky.; south, 40 miles to Fulton, Ky., 
and west, 30 miles to Morehoose, Mo. 

'Wholesale Houses: Groceries, 4; Meats, 2: 
Fruits, 3: Hardware, 1: Dry Goods. 3: Mlscel- 
Iane<iiis I.lnea, 14; Candy, Lumber, Soft Drinks, 
Drugs, Paint, Coffee, etc. 

Number of Betail Outlets for Nationally Ad¬ 
vertised Products: passenger aiiioiiitilille sgen 
cies, 10. commercial auto, agencies. 10; automo- 
hile arcesaories, 13: automobile tire agencies, 
13; bakers, 6; cigar store* and stand* (inclnd- 
Ing hotels), 20: confectioner* (Including hotel 
stands), 16; dressmakers, 4: druggists, 14; dry 
gtssls, 7: electrical supplies. 2; Horlals, 1; 
fruits, 7; furniture, 3; garages (public), 4; 
grocers, 96; hardware, 2; jewelry. 8: meat mar¬ 
tlets, 20: men's furnishings, 6: men's clothing, 
6: merchant tailors, 2: milliners, 5: opticians, 
3; photographers, 2; pianos (and miscellaneous 
musical iiistrnmenta), 3; radio supplies, 2; 
n-slaurant* (Including iKMels). 7: sliiies, 4; 
simrtlng goods, 2; stationers, 3: women's ap¬ 
parel, 5. 

CANTON, ILL. 
19t0 FopulatioB, 10,928. 
City sad Subnrbaa Esttmats, 50,000. 
Nativa WUtas, 90%; Naersaa, 4%; FarsigB 

Bom. 10%; Industrial Warkais, 75%; lAgllak 
Banding, 96%; Faalllaa, 2,300. 
■chsola: Pablle Orada, 9; High, 1; Junior 

High, I; Parochial, 1; Nombm of PopUa, 8,690. 
Chnrohaa; Baptist, 1; Christian Science Hall, 

1; CongregatloDal, 1; Episcopal. 1; Metbodlat. 1; 
Praabytarlan, 1; Boman OathoUe, 1; Mlseana- 
neoua, (L 

Banka: National, 8; Btata, 1; Total Beaoureaa, 
$4.85.5.M6.gl; Savings Bank Deposits Total. 
$3,861,291.51. 

Tbaatrss: Is-gltimate, 1; Moving Pictures, $; 
yandevllle, 1; Miacellsneona (Aadltorlnms, etc.)| 
3; Total nnmber of seats, 8,000. 

Location: T. P. A W., C. B. A Q. and I. c. 
Electric Railway. 

Principal Indnstrlsa: Farm machinery, ever- 
all, brick, cigars, coal. 

Manufacturing EatabUshmenta. 15. I.eading 
flrmi. International Harvester, P. A O. Works. 
Globe Shirt A Overall Co., Beam-Dean Co., Mid¬ 
dleton Brick Co. 

Total value of yearly output of factories esti¬ 
mated at $3..700.000. 

Special Informatian: The Parlln A OrendorS 
Co., previously cootrolled by U. G. UrendorS, 
owner of the Canton Dally la dger, sold its Can¬ 
ton plant with a capital of $5,000,000 and a 
snrplns of over $5,000,000 to the Internationa) 
Harvester Co. of America in 1919 and this well- 
known corporation is now operating this, the 
oldest existing plow works in the world. The 
plant corera nix sqnare blocks and employ* 
2.300 men when in fnll operation. 

Residsntlal Features: Mostly one-family bouses. 
Two or three small apartment buildings. A few 
workingmen’s tenement*. Prlrate home* pre¬ 
dominate. Vast majority of residents own 
houses they lire in. Would cost $5,000 to $100.. 
(gg) each to replace most houses. Average would 
be around $7,000, or possibly a little more. 

Betail Shopping Section for moat part extend* 
in square with Jonee Park as center and Imnnded 
on north by Cbestnut St., on east by Main St., 
on aonth by Elm St., and on west by extension 
of White Coart. Other atore* on atreetz that 
form boandarlea of square tor two or three 
blocks from main trading center. Scattered 
’‘neighborhood” stores. 

Titiding Aren: Twenty-five mile radius sml 
for longer distances in directions where com rete 
roads and Interurban car line make access tn 
Canton partlmlarly convenient. 

Wholesale Houses: Fmita, 2. 
Number of Betail Outlets for Nationally Ad¬ 

vertised Prodaota: Passenger automobile agen¬ 
cies, 12; commercial anto. agencies, 3; amomo- 
bile accesioriea, 8; antomobile tire agenclet, 6; 
hakers, 4- cigar stores and stands (itelicting 
hotels), 15; confectlooers (Including hotel 
stands), 6; delicatessen, 1; dreesmaker-, 10; 
druggists, 7; dry goodi, 6; department stores, 
4; electrical snppileo, 4; florists, 1; fmlts, 2: 
fnmiture, 4; farriers, 1; garages (public), 12; 
grocers, 55; hardware, 4; jewelry 6; meat mar 
kets, 14; men’s famiahinga, 6; men’s clothing, 
7; merchant tallora, 2; milliners, 7; opticians. 
6; pbotographera, 3; pianos (and mlacellaneons 
mtiaical instmmenta), 8; radio aappltes, 1; res 
tanranta (Inclndlng hotel*), 23; ahoea. 8; sport 
Ing goods, 4; statlonera, 1; women's apparel, 4. 

CARBONDALE, ILL. 
1980 PopulattoB, 6,276. 
City and Suburban Eatlmnta, 7.998. This la 

actual according to count (or new city directory. 
Native Whites, 90%; Nagroas, 6%; Poraiga 
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ILLINOIS (ContM) 

Barn. 4%; IndnitritU Workan, 85%; ZiiflUh 
Baadiv, 87%; FamiUea, 1,670. 

Schoola: Publle Grade, 8; Higb, 1; Jonlor 
fiiah, 1: Houtliern Illlooia Stale Nnrmal I'lii- 
reralljr, largeat Id United States. Number of 
PupHs, 1.900; Citjr Sohoula, Normal School, 1,800. 

CInrohss; Baptist, 2; Christian Scienca, 1; 
CoogrefatloDal, 1; Episcopal, 3; Methodist, 2; 
Presbyterian, 1; Boman Catholic, 1; Mlscclla- 
seons, 3. 

Banks; National, 2; State, 1; Total Reaoarees, 
$2,.'i0t>,000; Sarlnga Bank Depoalts Total, $132,- 
000. 

Theatres: Morlnc Plctores, 2; Mlscellaneoos 
(kail I tori urns, etc.), 2; Total number of seats, 
8,199. 

Lsoation: On mala line I. C. By. Dlrision 
point for St. Louis OlTislon of I. C., Interarban 
te MorphTshere, boa line to the east and west. 

Principal Indnstries; Railroad terminal and 
•hoiis, largest railroad tie preserving plant In 
the world, antomoblle painting plant. In one of 
the largest fruit growing centers in the country. 
Wholesale grocer bouse. 

Manufacturing Establiskments, 8. Leading 
grma, Marz-Haas Clothing Co., White Mule Tire 
Patch, Inc., Aver ft Lord Tie Co. Total value 
of yearlj outpiti of factories estimated at $2.- 
000,000. 

Residential Features: Mostly private homes. 
Several 4 and 5 family apartments. Carbondale 
boasts of its large trees, which gives lots of 
shade, also practically all streets paved, making 
It an Ideal resideutlal town. 

Retail Shopping Seotion: Extends from pub¬ 
lic square (which forma heart of business dis¬ 
trict) with railroad station and Interarban 
terminal In square. 

Trading Area: Excellent trading radius for 
20 miles each way on account of bard roads 
coming in from all four directions. 

Wholesale Honses; Groceries, 1; Fruits, 1. 

Nnmher of Retail Outlets for Mationally Ad¬ 
vertised Frodnots: Passenger automobile agen- 
rles, 7; commercial anto. agencies, 5; automo¬ 
bile accessories, 11; automobile tire agenclea, 8; 
bakers, 4; cigar stores and stands (including 
hotels), IS; confectioners (including hotel 
•tsnds), S; dressmakers, 11; druggists, 5; dry 
goods, 5; departmeut stores, 2; electrical aup- 
plies. 3; florists, 1; fruits, 2; furniture, 3; ga- 
nges (public), 8; grocers, 27; hardware. 3; 
jewelry, 4; meat markets, 10; men’s furnisb- 
lag, 7; men’s clothing, 12; merchant tailors, 1; 
nillllnera, 4; opticians, 3; photographers. 1; 
pUnoe (and inlscellaneona musical Instruments), 
1: radio supplies. .7; restaurants (Incladliv h^ 
tvis), 8; shoes. 11; sporting goods, 4; stationers, 
2; sremen’s appatv-l, 5. 

CENTRALIA, ILL. 
19*0 Fopnlation, 18,119. 

(Rtp and Raborbaa Estimate, 58,000. 

VaUre Whites, 00%; Vegroes, 5%; Foreign 
Bom, 5%; Indaatrlal Workors, 34%; English 
Rosing, 94%; Famlllea, 4,200 in city. 

Bohools: Public Grade, 10; High, 1 (town¬ 
ship); Parochial, 2; Number of Pupils, 4,000, 
estimated. 

Ohurohes: Baptist, 1; Christian Science, 1; 
Episcopal, 1; Methodist, 0; Presbyterian, 1; 
Roman Catholic, 1; Miscellaneoos, 8. 

Banks: National, 2; State, 1; Total Resources, 
85,452,462; Savings Bank Deposits Total, 82,- 
207,128. 

Theatres: Legitimate, 1; Moving Pictures, 8; 
Taudeville, 1; Total number of seats, 2.700. 

Location: Strategically at central part of 
south third of Illinois. Gateway of rich coal 
mining, fruit-growing and agricultural empire 
known as ’’Egypt.” Is railroad center with dis¬ 
tribution all points compass on trunk lines. Di¬ 
vision point I. C. and Burlington with shops. 
Southern Railway, Missouri ft Illinois. North 
and south l>us service on concrete roads for sub¬ 
urban trading territory. 

Principal Indnstries: Two large railroad shops 
and terminal yards. Two modem soft coal 
mines. One large modem envelope factory. 
Cigar factories, ice factories, soda factories, ice 
cream factories, flour mill, canning factories, 
concrete block plant, sawmills. 

Manufaotnrlng Establishments, 20. Leading 
Arms, Marion County Coal Co., Centmlis Coal 
Co., Centralis Ihivelope Co. 

Special Information; Finest peaches and ap¬ 
ples In the world. Fundamental pay-rolls such a.s 
railroads and mines. Railroads have Investment 
here of around 84.500,000. Mines around 81,000,- 
000. Unasually high savings account per capita 
in banka and bnilding and loans (8 of latter). 
Average yearly earning of those In Industry 
over 81,200. 

Residential Features: Exceptional home-own¬ 
ing class. One and a few two family bouses iieii 
over dosen apartments). No tenements. .Veer- 
age value of homes probably 8-5.000. 

Retail Shopping Seotion: Broadway, east and 
west, live tdocks long wltb hub at Lm-nst 
street, about half way, raonlng north and south 
three Mocks. 

Trading Area: 25 miles north and south, 15 
miles east and west. 

Wholesale Houses: Groceries, 2; Meats, 1; 
Fralts, 2; Hardware, 1; Miscellaneous Lines, 
Cigars and Tobacco. 

Humber of Retail Outlets for Hationally Ad¬ 
vertised Frodncts: Passenger antomoblle agen¬ 
cies, 14. with service; commercial auto, agencies, 
5; automobile accessories, all garages, plus 2; 
automobile tire agencies, 15; bakers, 4; cigar 
stores and stands (including hotels), 25; con¬ 
fectioners (including hotel stands), 5; druggists, 
8; dry goods, 2, exclusive; department stores, 4; 

electrical supplies, 4; florists, 2; fruits, 1; fur¬ 
niture, 4; garages (public), 7; grocers, 70; hard¬ 
ware, 7; lewelry, 5; meat markets, 15; men's 
fumlshings, 9; men’s clothing, 5; merchant tai¬ 
lors, 1: milliners, 8; opticians, 4; photographers, 
3; pianos (and miscellaneous musical Instru- 
menta), 2; radio supplies, 5; restaurants (inclnd- 
Ing hotels), 10; shoes, 15; sporting goods, 0; 
stationers, 5; women’s apparel, 7. 

CHAMPAIGN, ILL. 
19*0 FopuUtlon, 15,873. 

City and Suburban Estimate, 56,959. 

Native Whites, 86.9%; Negroes, 7.8%; For¬ 
eign Bom, 5.2%; Industrial Workers, 0.0%; 
English Reading, 99.0%; Families, 4,077. 

Schools: Public Grade, 10; High, 2; Junior 
High, 1; Parochial, 2; Number of Pupils, 6,010. 

Churches: Baptist, 3; Christian Science, 3; 
Congregational, 1; Episcopal, 1; Hebrew. 1; 
5tetho<list. 4; I’resbyterlan, 3; Roman Catholic, 
4; Miacellaneous, 0. 

Banks: National, 3; State, 8; Total Resonrcea. 
8iri.000.000; Savings Bank DeptwUs Total, 
813.000,000. 

Theatres: Legitimate, 3; Moving Pictures, 7; 
Vaudeville, 1; Burlesque, 2; Miscellaneous (Au¬ 
ditoriums, etc.), U. of I. Auditorium. U. of I. 
Stadium. Total number of seats, 8,000. (U. 
of I. Stadium seats 55,000.) 

Location: 128 miles south of Chicago, Illinois, 
on maiu Hoe of Illinois Central K. R. Serve<l 
by Illinois Central It. R., Wabash B. R.. Big 
Fnnr, and Illinois Traction System. Ahoolntely 
the heart of the great corn belt of Illinois— 
Champaign County alone producing 826.000.000 
worth of cro|w last year. 

Principal Industries; Printing, dairy prodncts, 
electric light bulbs, electrical flstures. machln- 
er.r, tools, radio equipment, railroad etinlpment, 
rubber goods. 

Manufacturing Establishments: 123. Leading 
Arms, Caldwell Elec. Corp.. Burr (3o., Cushman 
Tool Co.. Circle A Products Corp., Cllffords- 
Jacobs Co., Locomotive Crane Co., Pioneer 
Creamery Oo., Crescent Rnbber Co. 

Total value of yearly output of (aotoiise ssti- 
matad at 86.637,000. 

Special Information: Champaign and Urbena 
corporation lines adjoin, forming practically one 
town, with Champaign proper the trading cen¬ 
ter of the community, although Urbana is the 
county seat. Water, sewer, lights power, street 
car lines, etc., used in common by both towns, 
the city governments being the only separate 
agencies. 

University of Illinois, with 9,000 stndents 
and 1,100 faculty, located in Champalgn- 
Crlmiui. More than O-'dl.OOO a day is spent In 
the community directly and Indirectly by the 
nniversity. Champaign County Is one of the 
richest agricullursi connlles In the entire 
Cnited fitates. 

Residential Features; Mostly one-family 
homes Practtcallv everyone owns his own 
home, which are nay ale>ve the average. In 

(act Champalgn-Urbana have a reputation as 
cities of beantifal bomea. Most of the people 
are well-to-do. Average home is worth 810,000. 
Many repiesent an Investment of from 825,000 
to 875,000. 

Retail Shopping Bectlen; Main street, eight 
blocks; Neil street, seven blocks; Church street, 
uue block; Taylor street, three blocks; Walnut 
street, live Mocks; Green street, two Mocks: 
Wright street, two blocks; Market street, three 
blocks; Race street, two blocks; University 
avenue four blocks; Park street, one block; 
Hill street, one block; Randolph street, two 
blocks; Washington street, one block; Hickory 
street, two blocks. 

Trading Area: Tbtrty-flve miles north to 
Buckley on Illinois Central R. R.; 30 miles 
sonlh to .Vrcola on Illinois Central R. R.; 22 
miles cast to Fllhlan on Big Four K. R.; 23 
miles west to Farmer City on Big Fonr R. R.; 
18 miles southwest to Homer and Didney on 
Wabash R. R.; 20 miles west to Monticello on 
Illinois Traction System Electric R. R. I.a>gical 
trade area extends approximately within 23 miles’ 
radius. Trading influence extends about 3.7 
miles radius except east, which goes only 22 
miles to Fllllan. 

Wholesale Houses: Groceries, 4; Meats, 3; 
Fruits and Vegetables. 3; Miscellaneous Lines - 
Clears and Tobeccoo, 1; Confectionery, 3; Auto 
Accessory, 3. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, 23; commercial automobile agencies, 9; 
automobile accessories, 20; automobile tire agen¬ 
cies, 20; bakers, 10; cigar stores and stands 
(including hotels), 120; confectioners (Including 
hotel stands), 30: delicatessens, 3; dressmakers, 
37; druggists, 18; dry goods, 5: department 
stores, 3; electrical supplies, 10; florists, 6; 
fruits, 4; furniture, 13; furriers, 3; garages 
(public), 29; grocers. 110; hardware, 8; Jewel¬ 
ry, 11; meat markets, 23; men's ^rnishlngs, 
19; men’s clothing, 19; merchant tailors, 14; 
milliners, 13; opticlana, 6; photographers, 10; 
pianos (and mlscellaneoos musical Instruments), 
S: radio supplies, 5; restaurants (Including ho¬ 
tels), 08; shoes, 19; sporting goods, 8: station¬ 
ers, 9; women’s apparel, 14. 

CHARLESTON, ILL. 
19*0 Population, 6,015. 

City and Suburban Estimats, 15,000. 

Nativs Whites, 98%; Negroes, .01%; Foreign 
Bom. .01%; Industrial Workers, 5%; English 
Reading, 90%%; Families, S.-TOO. 

Behoola: Public Grade, 5; High. 2; Junior 
High. 2. 

Churches: Baptist, 1; Christian Science, 1; 
Methodist, 1; Presbyterian, 1; Roman Catholic, 
1; MlHcellaneous. 1 Holiness, 1 Free Methodist. 

Banka: National. 2; Total Resources. 8.7.. 
790 000 

Theatres; Moving Pictures, 2; Total Number 
of teats. 8.'>0 

CotUtHued on page 42 

The Buying Power of the Central Illinois 
Corn Farmer is 2496 Greater Than in 1913 

• Relative Purchasinf Power at September, 1924 Farm Pricaa. 

Of a Unit of: 

lo terms of 

All commodities 

1913—100. 

Cotton Com Wbaat Hay Potatoes 

120 124 98 77 84 

96 100 79 62 68 

116 no 87 68 75 
140 145 114 90 99 

105 106 85 b7 74 

105 108 85 67 74 

Cloths, etc 
Fuel, etc. 
Metals, etc. 
Bldfc. Materials 
House-furnishing’ goods 

•Dept, of .\griculture Figures. 

No Other section in the United States can boast of a year-toyear corn crop comparable to 
that of McLean county, the largest and richest agricultural county in Illinois, and the 
exact center of Pantagraph influence. 

With this year’s crop bringing in a total revenue one-third greater than in 1923, this terri¬ 
tory now furnishes a greater market for everj’thing used in the home and on the farm than 
at any time since the deflation period. 

Department store advertising may be taken as a barometer of local conditions, and a gain 
of 24.9% for the past ten months in this classification is indicative of the greater pos>i- 

bilities for trade. 

90c Com U a Magic Word In The Com Belt — It Has Brought Relief From Debt, 
a Flood of Needed Improvements and a New Prosperity to Both City and Farm¬ 

ing Communities. 

EI^f Bailg 
Pwbliihftd Etimv Moniiag (Exc*pt Snadap) at BlooBaingtoa, Illinoig (Tba Hub of tba Corn Belt). 

Repreaentativea—Knill Bnrke, Biokaw Bldf., New York Qty; J. H. CJriflfin. Room 810, 17 N. LaSalle St, CSiicago; P. A. 
Polaom, Cbemical Bldg., St. Loaia, Ma Member A. B. C, A. N. P. A.. AMociated Press. 

The Pantagraph Brings 

Belter Results— 
BECAU8E ovar 96% of Its 18.000 eir- 

culatlon la coaoontrate4 in the immo- 
diate trading territory—a "balancad” 
market, almost aqually divided in oity 
and eeuntry population. 

BECAUSE for 78 yoara it has bean 
Cantral IlUnoit’ "Home” paper, witk 
97% of its entire ciroulatlom doUvorod 
direct Into the homo, and renewals 
avaraglng 94%. 

BECAUSE the Fantagraph enjoys, in 
tka twin eitian of Bloomington and 
NormaL a daily eirenlatlon twioa that 
of its nearest competitor, covering 
98% of tha hemea. 

BECAUSE it goes into 77% of tha 
homea of McLean Connty, tha largMt 
in IlUnoii. (Ovar 18,000 dally.) 

BECAUSE thara ara now 300 mU— af 
coneroto highway lying within tha 
Bloomington trading territory, giving 
a tromondons impatni to daily buying 
on tha part af rural reaideata. 

BECAUSE tba Fantagraph "pulling 
power" la proved by the cheioa af its 
readars, who naa in its coliunna fonr 
tlmas as many Clataiflad Ada as ara 
piiatad by ita loeal oompatltor. 
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ILLINOIS (Cont’d) 
Fcnont Ovar It Taan of Ac* by Ac*, Bax and 

Birth (IMO) 

Chariaatnii (can’t) 

Location: Bit Four (main line) and Ntckal 
Plata (CIOTor I>>af main line). Nickel I^ate 
chop* her*. 

Principal Indnatriaa; Railroad ahop* and large 
Brown Hhoe Co. plant. 

Manufactnrinc Batabliahmenta: 2. Leading 
firm, Brown Shoe Co. 

Special Information; City located in center of 
lllinoi* broom corn belt with proaperoua corn and 
wheat country alao. Eastern Illinola State 
Teacher*' College. 

Residential Features; Mostly one-family homes 
with but few apartments. Private home* pre¬ 
dominate. Very attractive and desirable. 

Retail Shopping Section; Largely public stiuare 
but spreads about block in each direction. 

Trading Area; From west 10 miles, from 
south 12 to 15 miles, from east from 12 to 15 
miles, and from north from 15 to 20 miles. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products; Passenger automobile agen¬ 
cies, 10; commercial auto, agencies, 8; automo¬ 
bile accessories, 5; autouiobile tire agencies, 7; 
bakers, 2; cigar stores and stands (Including 
hotels), 15; confectioners (Including hotel 
stands), 8; dressmakers, 5; druggists, 4; dry 
goods, 5; department stores, 3; electrical sup¬ 
plies, 3; florists, 2; furniture, 3; garages (pub¬ 
lic), 6; grocers, 16; hardware, 3; Jewelry, 2; 
meat markets, 6; men's furnlsblngs, 4; men's 
clothing, 4; merchant tailors, 2; milliners, 5; 
opticians, 2; photographers, 3; pianos (and mis¬ 
cellaneous musical Instruments), 5; radio sup¬ 
plies, 1; restaurants (Including hotels), 7; shoes, 
5; stationers, 1; women's apparel, 6. 

CHICAGO, ILL. 
City Class as: Oiicage claims to be the third 

city in population in the world and is the second 
In the United States. It is the world's foremost 
railroad terminus, the nucleus of the great rail¬ 
road and water trans|>ortation systems of the 
country. Chicago holds an Important position 
in world finance, being the financial center of 
the West. It Is the supply center for retail 
trade throughout the West and Middle West. 
Industrially, CTiieago ranks second in value of 
products manufactured in the United States. 
Chicago is the world’s live stock market, the 
world's grain market and the world's lumlwr 
market. It Is the largest mail order distributing 
center in the world. 

Population 
1910 Census . 2,185,28.7 
1910 Census (Metropolitan District)... 2,446,921 
1920 Census . 2,701,705 
1920 CensDs ‘(Metropolitan District).. 3,521,753 
1924 Assn, of Commerce, July 1, est. 

city . 2,964,875 
1924 Assn, of Commerce, July 1, est. 

MetroiMilitan District . 3,865,000 
Note; As defined by the census, the Metro¬ 

politan District includes in addition to the cen¬ 
tral city, counties; Kane, Cook, 1-nke, Du Page 
and Will in Illinois and I.uike County in Indiana. 
Native white . 06% 
Negroes, a little over. 4.2% 
Foreign liorn . 29.8% 
Students— 

I'alversity . 29.910 
Public . 474,945 
Total . 504,801 

English reading . '14% 
Factory workers . 502,100 
Families . 623,912 

The fignres for birth and parentage in CTilcsgo 
show a very large foreign born percentage, and 
an almost equally large population of native 
I>orn, but having foreign born parents or mixed. 
Tbe figures for whites with foreign or mixed 
parentage is a trifle over 41%, and 36% foreign 
born and only 20% native white of native par¬ 
ents. 

15 to 19 yaars. 
Male 
97,331 

Female 
104,533 

20 to 44 year*. 620,164 597,023 
45 jtmn and ovar...* 270,913 252.337 
Age unknown .. 2,771 2.007 
Native white . 522,604 551,700 
Foreign bom (white). 419,005 361,027 
Negroea . 46,977 43,856 

Bubarbaa RaaidanU. 

Tbe Metropolitan Diatrlct of Chicago. accord- 
lug to tbe 1920 Censna, baa been increased and 
Include* Cook Connty , Lake 0>anty, DnPage 
(kHinty, Kane County, Will County, Illinois, and 
Lake County, Indiana. 

The principal cltiea and towns In this Metro 
polltan District are: 

Cook County 1910 1920 
Arlington Heigbta ... _ 1,043 2,250 
Berwyn . _ 5,841 14,150 
Blue Inland . _ 8,043 11.424 
Brookfield . _ 2,186 8.589 
Chicago Hcighti . .... 14,525 19,653 
etcero . - 14,557 44,995 
Desplainea . - 2,348 4,640 
Fi^vanstoo . - 24,978 37,234 
Forest Park . _ 6.504 10,768 
Harvey . - 7,227 9,216 
Ia Grange . 6.525 
Lemont .. _ 2,284 2,322 
Maywood . . 8,033 12,072 
Melrose Park . _ 4,806 7,147 
Oak Park . . 19,444 39,858 
Park Ridge . .... 2,009 4,383 
River Foreat . . 2,456 4.358 
West Hammond . . 4,948 7.492 
Wilmette . 7,814 
Winnetka . . 3.168 6.604 

Kane County 1910 1920 
Aurora . . 20.807 36,397 
Batavia ... 4,895 
Geneva . . 2,451 2,803 
Bt. Charles . 4,099 
N. Aurora . . 352 500 
Elgin . . 25,976 27,454 
Dundee .. 5,005 
CarpentersvRIe . . 1,128 1,030 
Hampshire . . 697 618 

Dll Page County 1010 1020 
Addlnon . . 679 510 
Bownem Grove . . 2,601 3.543 
Naperavllle .. . 3.449 3,8.70 
Wheaton .. . 3,423 4.137 
\Y. Chicago . . 2.378 2.594 
FAltnhiirst .. . 2.360 4.504 
Ilinndale . . 2,451 4.613 
Glen Kil.vn . . 1,76.7 2,rai 
Bensenville . . 443 6.50 
I^ombard .. . 883 1,3.71 

Will County 1910 1920 
I>Ock|IOTt . 2,684 
Joliet . . 84,670 38,442 
Plainfield .. 1,147 
Peotone . 1,000 
Crete . . 840 945 
Wilmington . . 1,450 1,384 
Braidwood . . 1,958 1,297 

lAke County 1910 1920 
Highland Park . . 4.200 6.167 
lake Forest . . 8,340 8,657 
T.ake BlufT . . 726 819 
North Chicago ... . .7,306 6,830 
Waukegan . . 16,060 19,266 
Zion (Tty . . 4,780 5,6.80 
Antioch . 775 
Llbertyvllle . 2,125 

lAke rymnty, Ind. 1910 1020 
Whiting . . 6.587 10,145 

. 16,802 65,378 
East Chicago . . 19,008 35,967 
Hammond . 36,004 
Hohart . 2,875 
Crown Point . . 2,526 8,232 
TjOWcII . . 1,235 1.107 
Griffith . . 523 630 

Northwestern Cnlvgrsily is located in Bvans- Chicago haa amr* than 120 raUread yard* (** 
tOB, jDst ontalde of Chicago, bat Its schools of receipt, transfer and despatch of freight 
Commerce, Law and Dentistry are in Chicago. shipment with 184 freight receiving yards dl*. 

in tbe City of Chicago there are 25 girls' pre- trlbuted throoghont the city. A number of Chl- 
paratory *<-bool*. The moat widely known are: ''■*<> freight yards cover 100 acre* and more of 
.Miss Faulkner’s School, University School and >■■><1 each, and one a tract of 240 acres. 
Kenwood Loring School. There is a supply of abont 45,000 car* withla 

Fourteen boys’ preparatory school* are located Chicago district each day. Tii* freight traf- 
here. Tho best known a:-: The Harvard School Be ••><1 out of Chicago dally consists of abont 
and (Tilcago Latin School. 27,000 cars. 

Of the 29 medical schools the best known In- 2,500 through package cars leave Chicago 
elude: Rush Medical Ckillege. Bennett Medical dally to about 2,009 polnu in forty-eight sutes 

Chicago Bye, Ear and Tliroat College. the city. TTie greatest switching yards have 
Tlie prominent theological schools of Chicago built. Sixty miles of tnnnel, under the 

ere: Chicago Theological Seminary, Garrett Bib- business section used exclnslvely for 
Heal Institute. University of Chicago Divinity dock*, depots, warehouse*. 
School. Western Theological Seminary Quigley "''olesaler* and department store* and industris* 
Memortal Seminary and McCormick Seminary. railroad terminals and ware- 

There are nine law schools, tbe most Important „ , , . . , . 
are: Chicago Kent CoUege of I.aw. Chicaeo Law Chicago ha* four great systems of elevated 

serve* the west side of the city; Chicago and 
t/onroues gjstem extend* from the Loop west- 

Advent Christian . 2 serving not only the West Side of Cbicage, 
Adventist (Seventh Day)..!.’.””’.."”'."".” n *”'* imirartant snburban towns including 
Baptist .   109 Oak Park and Forest Park. Hie South 8id* 
Baptist (Colored) .45 *• ***** **** name Implies. Tbe “North- 
Cbristlan .1'.'.'.'.'. '' 19 ^'estem "L” run* north from the Ixiop through 
Christian Science.. 16 Evanston to Wilmette and northwest to Kavens- 
i'ongregational .  114 wo®**- 1'*>e elevated railroads have 205 stations 
Disciple* of Christ.24 
Evangelical Aseociation . 13 There are six railway passenger sutions lo- 

1920 Episcopal .” 47 ratetl In or near the heart of the city: Central 
36^7 Eplscofial Reformed .. 6 "blch is terminus for tbe Big Four, 

4’395 I'rlend* . .. 2 *'**“<>*• Ontral and Michigan Central; Chicago 

4 099 Lutheran .165 "'uu* ot the C. A N. W. Ry.; Dearborn Station, 
’500 Methodist .....I”.'.!! "!!” " 125 Chesapeake A Ohio, Chicago A 

■7 454 .Methodist (Olored) .!_. 7 Easteru llltnois, Erie, Grand Trunk, Wabash. 
5'005 Methodist Episcopal .123 Chicago A Western Indiana. The Grand 
I’OSO Methodist Episcopal African.", 2 Central Station, for Baltimore A Ohio, Chicago 
'dip Metliodlst Episcopal African Zion.!! 1 Great Western, 800 Line, Pere Marquette; tbe 
1920 Methodist, Free . 4 I-aSalle str.-.-i Sialiou, for I'l-icago. Ko< k island 

510 Metliodlst. Protestant .’ 1 * Pacific. New York Central I.ine*. New York, 
8 543 Presbyterian . ’ 105 Chicago A 8t. Louis; Union Station, for Chicago 
3’8.30 PresbVterlan United ..’ . 7 * Alton. Clilcago, P.nrllngton A Quincy, Chicago. 
4137 Protestant Episcopal . ’ ” 60 Milwaukee A St. Paul and Pennsylvania IJne*. 
2 594 Reformed Episcopal .!. 4 There are live electric interurltan roads serving 
4.594 Reformed Chnrch In America. 9 Chicago. These lines extend far out Into the 
4 613 Reformed Dutch. 1.7 *”l'urlia and surrounding territory and connect 
2 «51 Reformed Christian . .. . . . 11 ***•' '"“"J ’R**rr electric railway systems that 

(BO Swedish Evangelical . 21 Chicago. There is also a motor bus com- 
13.71 German Evangelical 23 I’*”.'’ ®ud an Interurban motor despatch which la 

United Evangelical .] 7 • freight service over the various electric line*. 
Unitarian .3 There are five electric surface lines that start 
Unlversallst ..1!'.'.!!!!!!'.!!!'"" 4 *“ near tlie city limits and extend into sub- 
Unlted Brethren 4 urban territory. 
United Evangelical . 19 Chicago Motor Coach Co. has in operatioa 
Church of the Brethren'.".".!..'.'.'...'.”!."!!!” 4 *" Ghloago ationt 500 of the latest type double- 
Roman Catholic .!!!!!!!!!!!!!!!!!!!!! 227 •''’•'•t motor busses, serving nearly all section* 

Q j9j^ Ing and at present about twenty-five new busses 
9 6.167 Banks: Savings and State Banks. 171; De- tuonth are lading added. 
9 8,657 l>oelt*. $1,207,894,000; Resources, $1,540,624,000. Other facilities are: Nine motor truck lines 
6 919 National Bank*. 31; Deposit*. $006,293,000; Re- "ervlng a radio* of .50 mile* are In dall.v opera- 
6 6 ran sources, $1.087.3.’5.7.000. Total 202; Deposit*, Guu- Glileago ha* been established as the he.d- 
9 19,266 $2.2<M.187,000; Resource*. $2,627,877,000. quarter* of the Air Mall Service of the U. 8. 
9 5,6.80 Chicago 1* the hanking center of the pros- >' G>e center of plan* for development <rf 
2 775 peroiis Mississippi Valley. It abounds in finan- commercial air traffle. 
4 2,125 clal institution* of strength and character. At Chicago Freight Tunnel; Beneath the streeto 
0 1920 the beginning of 1924 there were 31 national Chicago’s business dlatrict are 55 mile* of 
7 16,146 lank* and 171 *tate bank*, with combined cash freight tunnels, electrically oia-rated. connect- 

65,378 resources of $2,627,877,000. 
35,967 Bank clearing* of 1923. $.71,112,846,000. 
36,004 Dank deptsiit*. $2,204,187,000. 
2,875 Saving* deposits exceed $620,000,000. 
3,232 Real Estate Transfers 1983: Basts, % full 
1.107 .81.207.3.55.021: Full, $2..594.710,042. 

ing factories, warehouse*, wholesale and retail 
stores with central district freight statleaa 
Tunnel service eliminates tracking and save* 
time and m»ney for shipper*. 

This system furnishes universal freight for¬ 
warding through four station* conveniently to- 

The total assessed valnstlon of ail property in rated at different points in the central district. 

Comparison of Chicago's Population 

Male .1,215,764 
1920 

I,3e7,lf6 
Female . 1,059,519 1,331,441 
White, native parenta. 445,139 642,871 
White, foreign patents_ 912,701 888.496 
White, foreign bom. 781,217 805,482 
Negroes . 44,103 109,458 
Other races . 2,123 3,078 
.Males of voting age. 700,590 874,2.79 
Illiterates over 10 years... 79,911 99,133 
No. school age, 7 to 20 

yrs., Inc. 694,012 616.270 
Families . 473,141 623,912 

Nativity of Fsieign Bom 

Elementary . 267 355.236 
.lufiior high schools. 5 4,944 
High schools . 24 62.065 
Contiunance . 7 10,1.50 
Normal . I 1,816 
Entire day school. 485.885 , 
Junior college . 1 
School of Commerce Administration 1 
School for crippled children. 2 
Juvenile detention . 1 
County Jail school. 1 

CathoUo Schools 

Chicago 1024 is $l,a74,057.707, divided as fd- f®' concerns not having direct tunnel connec- 
lows: Real rotate, $1.297,3.55.021; Personal, tlons. 

Enrollm’t $416,009,471; Capital Stock. $45.392,.728; Rail- Thirteen hundre.1 pasaenger trains earr.viag 
Sept., road, $75,300,887* Total, $1,834,057,707. 2.50.000 passengers arrive aad depart every 

day. Of the passengers, about 180.000 are cost- 
Theatres muter* and 70.(i00 are travelers. 

. iM . . CTO. »c .. m > The following steamship lines (freight sad 
ft. 9- V.oulv It. - RnHcnn “a l'••*<'nger> maintain routei from Chicago; Chl- 
ie'. IT. 1.1' a ■ oago. Diiliilh A Georgian Bay; Goodrich Steanishlg 
lona, 17. loneeri*. 4. Unes; Garham A Morton Line; Michigan Transit 
Aaditorium. the home of Chlcajfo's ^ CIiIcako A South Haven Steamship COb 
!o., ia al»o used for dramatic and apre* There are about 50 other linet that run Into CW* 

4,JH4 Motion Picture, 372; Motion Picture and 
62.065 Vaudeville. 9: Vaudeville, 7; Burleaque, *1: 
10,150 rroductiona, 17; Conoerta. 4. 

iok'cok 'The Aaditorium. the home of Chicairo's 
»pera Co., la alao need for dramatic and apre 

laoular productiona. It la Chirajro’s lar^ceat caito. prnrtically all of which are bulk freUhtert 
170 iboatre. aeatlne 3,747. The total aeatlnc: ea rarrvini; roal, Iron, lumber, steel, ftrain and 
” parity of all kinds of theatres la 29*1.764. antomoldlea. 

Location and Transportation Freight Tranapertation in Chicago District 
, * ..... a. .. - Approximately TiOO road freight trains hriaf 

Chicago in situated In the northwest corner of take from Chicago district 30.0(K) freight 

Location and Transportation 

__ 211 iv;nOO t '*- ?7.Hllnols on the extreme southwest ^ar* each da.v. Of this amount there are alKint 
. 17 1 8M extending along ,5 000 Intaiund and 15,000 outbound. Of tbe 

High school .. Id 1.8W the Hhore for 26 mile*. .J.i on non ...A... .re emntv. 

Belgium . 
Canada—French 
Canada—other . 
Cxecbo-BIovakia 
Denmark . 
Eugland . 
France . 
Finland . 

Greece . 
Hungary . 
Ireland . 
Italy . 
Jiigo-SIaviB . 
IJthuania . 
Luxemburg . 
Mexico . 
Netherlands . 
Norway . 
Poland . 
Roumanln . 
Russia . 
Scotland . 
Sweden . 
Switxerland . 
Syria .-. 
Wales . 
Other countri?* .., • 

1910 1920 
1,028 

132,059 30,491 
2,065 3,079 
4,663 3,432 

26,313 28,622 
60.392 

11,484 11,268 
27,890 36,420 
3,030 4,5.58 

1.577 
182,281 112,288 

6,564 
28,938 
65,963 
46,160 

11,546 
26,106 
56,786 
59,215 
9,693 

18,923 
1,967 
1,141 
8,843 

24,186 20,481 
1.77.611 

3,344 5,137 
121,786 102,095 
10.303 9,010 
ft7.035 58,563 
3.493 3,452 

478 
1,818 

. . 1045_ 
1,584 

—i.raB 

Aeademle* for vlrls . 13 's'sOO ** •* terminus of .77 railways including 23 26.5 per cent of *11 the freight cars brought 
* . ’ great railroad s.vstema. The trunk line* terml- into Chicago are through car*. Therefore 73.6 

.11 r.Oietle sehnnls 156 200 fating In Chicago are: Chicago A Northwest- per cent of the ears are loaded with goods for 
Total all catholic senoo s. . Chicago * Alton, Chicago. Burlington A dlstrlhuti.m in Chicago. 

Music Schools Quincy. Chicago. Milwaukee A St. Paul, Penn- Cldeago lias as many freight car* going is 
. . , , » _ svivanla. Baltimore A Ohio. Chicago Great West- and out dally as New York and St. Louis eo«- 

Ont of Chicago’s S'? music schools, only a few Marqnette. Soo l ine (M. St. P. A S. hined. 
can be named, but they are imposing in tneir j Chicago. Rock Island A Pacific, New Tlie Chicago IMstrict load* about 4% percent 
enrollment: , _ anno York Central. Nickel Plate (N. Y. C. A St. L.), and unloads ationt 114 percent of the country’s 
Chicago Musical College.......... o.a Chesapeake A Ohio, Chicago A Eastern Illinois, total freiglit car loadings. In other words shoot 
American Conservator.T of music. n'lvw Cb'eaco and Westc-n. Imliana (Suhiirbl. Erie. 10.5 iiercent of ail the freight cars loaded in 
Columbia School of Music.. o Krtn Grand Trunk, Monon (C.. 1. A L.). Santa the Vnited States are loaded or unloaded In the 
Bush Conservatory of Music. d.ww .p 5, ^ , Wabash, Big Four (C. C. C. Chlgaco District. 

total of 30,000 only about one-third are empty. 
26.5 per cent of all the freight cars brought 

Clilcago lias as many freight car* going is 
and out daily as New York and St. Louis ena- 

Tntal *11 Catholic schools. 

Music Bchoolt 

Sherwood Music School. 5.0(X) ^ Illinois Central, Michigan Central. There are 10,000,0(X> tons of merchandise 1* 

College* and Unlversitlea Chicago la by far the greatest railroad center snd out of Chicago each year. The t®**® ®^ 
. . ..... In the whole world; 40% of the railway mlletge hnslness moving east oat of Chicago to business 

University of (^Icago. I3,35i United State* terminates there. No train moving west out of Chicago Is 1.59 to 1. 
Northwestern University . 8.5ra through Chicago. It either begins its More than 4,000 Industrie* are served by prl- 
DePaul University . 3.400 nr finishes there. vateride track*. . 

There are 10,000,0(X> tons of merchandise I* 

Norihwertern University . 8.5ra through Chicago. It either begins It* 
DePaul University . 3.400 J„„r„e.v or finishes there. 
Armosr Institute of Technology. j __1. ■■i>- vm-***- — - 
I>ewls Institute of Technology. 2,e(K) A'’’’ ■|^®t 10.(^ mile* of railroad total number of freight car* owned by class one 
lioyola University . 4,778 *’**jiP *?'^**y llinlts and an Investment or 4(1 percent of the locomotives and 47 
University of lillnots (Professional). 710 $1^000,000.000 In railroad pereent of the total pasaenger cars. 

Chicago support* a complete system of contln- Chicago ha* the mort eomprehenslva system 100.000 people living In Chicago are 
nation schools, which Include# part-time claosea for handing freight vrithln its own ratlr^d railroad service: 
for working boys and girls, classes for appren- area; 1,400 mile* of rsllwsy lines Intersect- clearing yards have a capacity of 10.580 
tlcea In various trade* and a graduate commer- Ing every railroad entering Chicago give nnnsnal Proviso yards a capacity of 4.706 
clal school Intended to prepare young men and switching facilities by Unking upthe trunk raU- present time and the plans for the 
women for higher secretarial poaitiona and for roads into a compact aystera. (^la la one-third yards arrange for th* accommodation of 
expert acconnting. The public school system also of the belt llM mileage In the U. B.) 22,006 car*. The Illinois Central yard* will have 
provide* 31 evening school* and 66 evening com- There are fourteen and Industrial line# om oocc 44 
maalty cantata. ; __withtw and enolvoltng Chicago. . LotUtnuta oh page 44 

The Chicago road* own 50.4 percent of the 

CotUinutd OK page 44 
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What a space buyer 
ought to know— 

—about The Chicago Tribune and its market 
The City 
(a) In Chicago and its immediate suburbs there are more people 

than in any one of the thirty-six states shown in black on the 
map opposite. 

(b) In this tremendous market The Chicago Tribune (with 40% 
more local circulation than the next paper) reaches practically 
100% of the English reading families. 

2. The Territory 
(a) The Chicago Territory (Illinois, Indiana, Iowa, Michigan and 

Wisconsin) with one-eleventh of the area of the United States, 
has one-sixth of the population, who possess one-fifth of the 
national wealth. 

(b) In each of 1063 towns and cities of these five states (outside of 
Chicago) The Chicago Tribune reaches from one-fifth to 
four-fifths of the families. Of these towns 471 are shown by 
dots on the map opposite. 

3. Dealer Influence 
(a) In Chicago 80% to 85% of the retailers read The Tribune. 

Outside the city, in a zone 400 miles in diameter, from 60% to 
85% of the retailers read The Tribune. 

(b) Not only do they read it but from 63% to 87% of them state that 
Chicago Tribune advertising is a selling influence and moves 
goods from their shelves. 

(a) Chicago Tribune advertising space is economical because circu¬ 
lation increases make each contract a great bargain before it 
expires. The chart at the left shows the rate at which the 
paper has grown. 

(b) Compared with other media Chicago Tribune space is positively 
cheap. Based, on circulation and rates of October, 1924, 
National advertisers can buy space in The Tribune on week 
days for $1.46 per milline and on Sundays for $1.30 per milline. 
How much space are you buying at rates as low as these, Mr. 
Space Buyer? 

The Tribune', BOOK OF 
FACTS on market, and mer- 
rhanduing tcill be mailed 
free if requeted on bneinei, 
ftationery. 

i 
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ILLINOIS (Cont*d) 

CUcaxo (cm’t) 
• capaHt; of 12,000 cart atandlng with a work- 
ins capacity of 6,000 cart daily. 

Principal Induitriaa. 
Metropolitan 

District Municipal 

EstaMlthmenta . 12,390 10,537 
Persona encased ... . 502,100 
Proprietor and firm 

members . . 8,182 
Salaried employee... . 21,877 
Wage earners . 520,133 408,942 
Capital . .$2,074,692,014 
Salaries and wages. . 90,.330.278 
Salaries . . 98.426,324 
Wages . $677,237,891 507,753,924 
Cost of materials... 2,981,183,882 2,808,034,184 
Value of product... 4,651,338,391 8,657,424.471 
Value added by mfg. 1,670,149,509 1,278,182.243 

The Chicago Industrial Diatiict, which ranked 
second in manufacturing in 1914, embraced 409,- 
087 acres, of which 120,210 acres represent the 
area of Chicago and 288,877 the outside terri¬ 
tory. The District comprises, in addition to the 
City of Chicago, the townships of Berwyn, 
Bloom, Calumet, Cicero, Evanston, Leyden, 
Lyons, Maine, New Trier, Niles, Norwood Park, 
Oak Park, Proviso, Bidgerille, Riverside, Stlck- 
ney, Thornton and Worth, all in Cook County, 
Illinois; and Calumet and North townships in 
Lake C^nty, Indiana. 

Chicago is the pre-eminent city of diversified 
Industry. It produces a wide variety of manu¬ 
factured products because it possesses conditions 
favorable to nearly every type of industry. In 
1919 there were 12,392 industrial establishments 
in the metropolitan district of Chicago produc¬ 
ing three hundred and forty-nine classes of prod- 
ncU valued at $4,651,333,391. Since 1919 Chi¬ 
cago has become the third largest city in the 
world with a consequent Increase in indnstrial 
development. 

The principal industries of Chicago for which 
statistics can be presented separately, arranged 
in the order of value of product ia 1919. 

Industry 1914 Output 

Biaughteiing and meat packing.$410,709,000 
Foundry and machine shop products. 83,359,000 
Printing and publishing . 97,507,000 
Clothing, men’s, including shirts.... 84,340,000 
Electrical machinery, apparatus and 

supplies . 17,568,000 
Bread and bakery products. 34.217,000 
Cars, steam, railroad . 50,931,000 
Automobiles, iacludlng bodies and 

parts . 4,700.000 
Clothing, women's . 19,211,000 
Confectionery and ice cream. 22.980,000 
Paint and varnish . 22,811,000 
Fumlture . 23,3.50,000 
Lumiter and timber products. 28,711,000 
Copper, tin and sheet Iron products. 13,236,000 
Soap . 21,255,000 
Musical instruments . 12,671,000 
Boots and shoes . 11,663,000 
IPnes--paper and o'her . 6,945,000 
I.eather goods . 5,463,000 
Fur g<K>ds . 1,605,000 

liraiid to'ai. including all indus¬ 
tries not listed at»ove.$1,483,498,000 

Industry 1919 Output 
Slauglitering and meat packing.. .$1,092,908,000 
Foundry nnd machine shop products 2.30,419.000 
Printing and publishing . 194.612.000 
Clothing, men's, including shirts.. 193,051.000 
Electrical machinery, apparatus 

and supplies . 78,348,000 
Bread and bakery products. 77..542,000 
Cars, steam, railroad . 77,229,000 
Automobiles, including bodies and 

parts . 69,,545,000 
Clothing, women’s . 64,203,000 
Confectionery and Ice cream. 61,577.000 
Paint and varnish . .50,306.000 
Ftimiture . 41,612,000 
Liiinlter and timber products. 40,118,000 
Oopi>er, tin and sheet products..,. 38,015,000 
Roap . 2.5,505,000 
Musical instruments . 24,682.000 
Boots and shoes . 23,879,000 
Boxes paper and other . 19,251,000 
I,e«tlicr goods . 13.382.000 
Ftir goods . 8,019,000 

Crsnd total, ioclnding all indus¬ 
tries not listed above.$3,657,424,000 

Increase Per Cent 
Industry 1914-19 Increase 

Blaiightering. and meat pack¬ 
ing .$682,199,000 166. 

Foundry and machine shop 
products . 147,060,000 177. 

Printing and publishing. 97,105,000 99.5 
Clothing, men's, including 

shirts . 108,711,000 129. 
Electrical machinery, appa¬ 

ratus and supplies. 60.780,000 846. 
Bread and bakery products. 43,325,000 126. 
Cars, steam, railroad. 26,298,000 51.75 
Automobiles, including bodies 

and parts . 64,845,000 1375. 
Clothing, women's . 44,992,000 233.5 
Confectionery and ice cream .38,597,000 168. 
Paint and varnish . 27.495.000 120.5 
Furnitupe . 18,262,000 78.4 
Lumlter and timber prodnets 11,407,000 39.8 
Copper, tin and sheet Iron 

pnvlncts . 24,779,000 186.5 
Soap . 4,250,000 20. 
Musical Instruments . 12.011,000 95. 
Boots and shoes. 12,216,000 104. 
Boxes—pap’r and other. 12.306,000 177.6 
Leatiter goods . 7.919.000 144.5 
Fur goods . 6,414.000 400. 

Grand total. Including all 
Industries not listed 
above .$2,069,052,000 189. 

The importance of the slaughtering and meat¬ 
packing industry is apparent when it ia noticed 
that its value of products formed 24.9 per cent 
of the total for the Industry in the United 
States. 

Chicago is a great indnstrial center because it 
combines iu the most advantageous manner the 
greatest number of the various facilities, con¬ 
veniences and conditions required for the suc¬ 
cessful manufacturing and merchandising in a 
great variety of lines. 

Chicago is not only the most important manu¬ 
facturing city in Illinois, but ranks second only 
to New York annually. 

Meat Packing. 
The slaughtering and meat packing industry 

ranks first among the industries of the U. 9. in 
point of cost of materials and valne of product. 
Chicago is the greatest distributing center for 
meats nnd meat products in the world. 

An ofncial valuation of the live stock sold at 
the Chicago stockyards is given at $514,545,245 
(1923). During the year 19,073,116 head of live 
stoi'k were handled, including 8,157,100 cattle. 
760,751 calves. 11,031.387 hogs, 4.097,833 sheep 
and 26.065 horses. Tlie actual number of car¬ 
loads received was 813,228. 

Chicago lioada as Oannad Oooda Mart, 

Manufacture and distribution of “tinned" 
foods from Chicago are sent to all parte of the 
world and reach huge annual figures. It has 
been said that Chicago feeds the world. The 
annual output is large. There are 96 packers, 
large and small, in meat and meat prodnets, 
25 producers of foods, 26 packers and canners of 
pickles, 13 manufacturers and canners of pre¬ 
serves, 11 producers of condensed evaporated 
milk, one canner of eggs, 35 manufacturers of 
cans, one manufacturer of can keys, two manu¬ 
facturers of canning machinery, and five manu¬ 
facturers of can making machinery in the dis¬ 
trict of Chicago. The annual output of Chi¬ 
cago's canning and preserve establishments is 
estimated at 3,.500.(X)0 cases of 24 one-pound 
cans, valued at approximately $20,000,000. In 
addition the meat packers can approximately 
$67.000.0(X) worth of meat and meat products 
annually. One com products company alone 
manufactures daily 209,000 gallons of syrup and 
31,000 gallons of cooking oil. 

Furniture. 

The Chicago furniture market is the most im¬ 
portant wholesale display market in the entire 
furniture Industry. The completion of the new 
Furniture Mart Building on Lake Shore Drive in 
tlie heart of Chicago's wonderful water front 
empire makes a permanent home and s>alsce of 
display for the country's 32.000 furniture re¬ 
tailers. Chicago, with 350 furniture mannfac- 
tnrlng establishments, employs over 15,000 work¬ 
ers, nnd In the year indo produced $73,000,000 
worth of furniture, exclusive of pianos, phono¬ 
graphs, stoves and other house furnishing goods. 
Nearly IS.tXW retail furniture dealers live within 
500 miles of Chicago. They serve a population 
of .50.000,000 people. Tlie annual output of the 
industries is $881.000,(K)0, 65 per cent of this 
nr $.572.000.(X)0 originates with this metropolitan 
district. 

Musical Instruments. 
Chicago piodnces 100,000 pianos annually. This 

represents more than one-third of the entire pro¬ 
duction of the TJ. 8., and employs from 6..500 to 
7,000 people. This city has an Immense estab¬ 
lishment devoted to making player-pianos—35.000 
a year Chicago holds a leading position In the 
manufacture of hand instruments and has as¬ 
sumed prominence in phonograph making and 
consideraMe output of all kinds of orchestra 
Inslmmenis. 

Cloaks and Suits. 
Chicago ranks among the largest centers for 

the mannfacture of men's and ladles' garments. 
This Industry gives employment to more than 
52.000 people. This number shows approximately 
70 i»er cent female and 30 per cent male. Of 
these 30 per cent are .Tews. 20 per cent Bo- 
hemian, 20 per cent American. 15 per cent 
Polish. 10 per cent Italian and 5 per cent mis¬ 
cellaneous. In valne. men's clothing manufac¬ 
tured in Chicago Is one-fifth of that produced in 
the United States. 

Telephone Apparatus. 
Enormous quantities of telephone apparatus 

(switchboards, telephone instruments, etc.) are 
made in Chicago. Over 60 per cent of the 
world's supply Is mannfactnrt^ in this city. 
Tlie annual production of telephone apparatus all 
over the world la valuetl at $110,000,000. of 
which $68,000,999 is produced in Chicago. , 

Candy. 
With sales that average fully $.50,000,000 an¬ 

nually. Chicago is well in the lead as the cen¬ 
ter for distribution of candy throughout the 
Central 'West. 

The production of this amount of candy 
necessitates a large number of well equipped 
factories, and with these Chicago ia amply sup¬ 
plied. A conservative estimate places the in¬ 
vestment In candy plants in Chicago at more 
than $25,000,000. This figure refers merely to 
the factories and not to the capitalization of 
the companies, some of which have other in¬ 
terests 

The Chicago factories use about 300,000 
pounds of almonds annually and from 2(X> to 
.300 carloads of peanuts. The consumption of 
sugar by local candy plants is in the vicinity 
of 5.000 carloads a year, or about 200.000 tons. 
Great amounts of chocolate are used, but the 
amount consumed cannot be estimated accord¬ 
ing to experts, because many of the big plants 
grind their own supply of chocolate beans. 

Special Information. 

Chicago transportation surface lines cover 
more than 1,1(X) miles of single track, serving 
172 lines with 575 transfer points. Daily 
traffic—2.000,000 cash and 1,500,000 transfer 
passengers. 

Twenty-five hundred through package freight 
cars leave Chicago daily to 2,000 shipping 
points. From these shipping points, other ship¬ 
ping points are reached by making one change. 

Chicago's passenger service is unequalled an.v- 
where. There are 1,376 passenger trains and 

275.030 passengers arriving and departing from 
Chicago railway stations dally. Of these 229,339 
are suburban and 45,691 are through i>assengers. 

Chicago has 14 large city parks and 197 small 
parks, and 73 municipal playgrounds in vsrlous 
sections of the city. This system of parks with 
83 miles of boulevards offer health and recrea¬ 
tion to all people in all seasons of the year. 
Chicago's lake front affords unlimited oppor¬ 
tunity for play. Bathing beaches line the shore 
and beautiful boulevards parallel part of the 
lake front. 

The Parcels Post business at the Chicago 
Post Office exceeds that of any other five cities 
in the United States. 

The Chicago Post Office in 1923 handled 
3.138,035,(^ pieces of maiL 3,609,594 money 
orders were issued in 1928 to the extent of 
$38,285,838.06. 38,699..389 money orders were 
casbed in 1920 to the extent of $244,661,850.64. 
Total receipts of the Chicago Post Office were 
$51,506,651.83, or about 27 per cent of the 
total business done by all offices in the country. 

Chicago does 60 per cent of the mail order 
business of the United States. The greater 
part is done by the two biggest mail order 
lioiises in the w’orld. A million and a half 
people 8h<d) in Chicago In a busy week by this 
method. 

The Electric Light Company of Chicago has 
over 100.000 consumers. 

Chicago has more telephones per capita than 
any other large city, and it is the greatest 
telephone using community in the world. There 
are 691,515 telephones In use. one for each 
4.21 persons. Average number of calls per day. 
2.750,000. 
.4rea square miles.200. t 
Tolal population .2.701,705 
Estimate earning power, 1924.$1,200.(X)0.0<X) 

Chicago's growth in population and value of 
manufactured products: 

Valne of 
Manufactured 

Year Population Products 
1900. 1,698,575 $888,954,311 
1910. 2,18.5,283 1,281,313,000 
1920. 2,701,706 3,6.57,421.000 

•1924 . 2,964,875 Est 5,000,000,000 
* Chicago Association of Commerce. 

Chicago Is the greatest commercial center In 
the United States, because of the preponderance 
of package freight shipments, statistics show¬ 
ing that the package freight buslnesa of Chi¬ 
cago is 10% over that of the general average 
of the percentage of the total tonnage for this 
class of business. 

It Is estimated that within a night's ride of 
Chicago, there Is a population of more than 
50.000,000 people. The territory within this 
radius reaches from Omaha In the West, to 
Pittsburgh In the East, and from Minneapolis 
and St. Paul on the North, to Memphis and 
Nashville on the Sooth. 

Situated In the very heart of the largest pro¬ 
ducing section in the universe, Chicago is the 
great central market for butter, eggs, fruit and 
vegetables. The South Water Street District, 
where trade Is concentrated In 10 to 12 blocks, 
la known of all over the world. 

The produce trade of Chicago ranks amongst 
Chicago's largest business Interests, generally 
estimated as doing a business of between six 
and seven hundred millions of dollars annually. 

Port of Chicago. 

Chi.'ago owes its advantages as a port largely 
to the natural protection for vessels afforded 
by the moutlis of (he Chicago River and Calu¬ 
met River Breakwaters have been built on 
the east and for s.ime distance out on the north 
and south by the Unittsl States Government, 
thus forming an enter harbor of 21-foot depth. 

The rapid growth of Chicago led to the de¬ 
velopment of her port facilities known as Chi¬ 
cago River, Calumet River, Indiana Harbor and 
Gary, all within the metropolitan district and 
to be considered Greater Chicago ports. Chicago 
now has 101 miles of water frontage for the 
handling of its waiter borne commerce, of which 
.52 miles are equipped with dock and railway 
facilities. Its outer harbor has a frontage of 
24 miles, protected by Government breakwaters. 

The chief business of Chicago's first port, the 
Chicago River, is the transportation of lumber, 
coal and package freight. The Calnmet River 
has now become Chicago's greatest Indnstrial 
harbor. From this harbor are served the nu¬ 
merous Industries of Bouth Chicago, East Chi¬ 
cago, Indiana Harbor and Gary by rail connec¬ 
tion .Vround this port are grouped steel mills, 
furnaces, smelters, forging plants, foundries. 
craIn warehouses and numerous other factories 
and plants. 

Tlie total tonnage of the Greater Chicago 
Ports exceed 18,0()0,(X)0 tons annually, and each 
month brings fresh demands for increased pro¬ 
vision for the handling of more raw materials 
and the greater shipment of manufactured 
products. 

Chicago at this moment Is a port registering 
4.0(X) to 5.900 arrivals and an equal number of 
vessels that carry annually each way over 
12..500.000 tons of freight. 

There are 64 grain elevators In Chicago with 
a total capacity of 64,235.000 bu.. 29 of these 
having a capacity of 1,000,000 bu. or more. 

Lake Commerce of Chicago—1923. 

RECEIPTS. 

<^oinmodit J 
rhlcaao Calumet 
River River Total 

Goal, hard 377.69.3 264.876 582,.5d0 
Coal, soft 31..5e3 1.216,813 1,251,.376 
•Iron ore , . 7,128,019 7,128,019 
Balt . 75,350 . 
Lumber ... ...M feet 21.512 1.123 22!635 

.3 830 . 
Limeetone . 1.662.634 1.662.634 
Rye . .. - bushels 905.000 251.000 1.156.000 
Flaxseed .. .hnahela 171.152 . 171,1.52 
Whea^ .... .. .bnahelfl . .5.34,122 554,122 
Iron, manufactured. 

tons . 5.742 5,742 
Newa print pnper. 

tons 3,163 . 3.133 
Unolanaifled .tone 465.212 23.938 489,150 

• This la evcluslve of 3.936.763 tons received 
at Gary and 1.596.911 tons received at Indiana 
Harbor. 

SHIPMENTS. 

Chicago Calumet 
Commodity River River Total 

Wheat ...bushels 3,777,736 13,862,234 17,639.970 
Com .bushels 3.458.594 10,6.37,135 14,095.729 
Oats .bushels 1,146,282 1,454.981 2.601,263 
Rye .bushels 563.256 61,400 624.6.56 
Flour .tons 96,067 3,030 99.067 
Mill stnffs...tons 25,046 288 25.334 
Iron, manufac¬ 

tured .tons . 14,795 14,795 
Binder twine, 

tons 15,817 . 15.817 
UncUasIfled, tons 231,385 36.5-56 267.941 

3,669.OCX) barrels of gasoline and 818,000 bar¬ 
rels of oil were shipped from Indiana Harbor, 
Ind. 

ENTRANCEa. 

Chicago River, 3,203 vessels, registered 
r-et tonnage, 3,612.817 

Calumet River, 1,351 vessels, registered 
net tonnage, 5.411.272 

Total, 4,5.54 vessels, registered 
net lonnage, 9.0.*i4.089 

CLEARANCE 

Chicago River, 3,090 vessels, registered 
net tonnage. 3,51.3.017 

Calumet Elver, 1,445 vessels, registered 
net tonnage, 5,619. ><04 

Total, 4,535 vessels, registerwl 
net tonnage, 9,132.821 

Residential Features, 

The residents of the City of Chicago occupy 
principally one and two-family houses built of 
brick. Chicago Is known as a “City of Brick." 

At the end of December, 1923, there were 
160,272 one-family bouses; 101..500 two-flat 
buildings; 41,630 apartment houses with 206,-303 
individual living apartments and 63,397 living 
apartments over stores. From the above figures 
it ia estimated that 762,600 live ia one-family 
houses, 1,050,000 live in two-fiat buildings, and 
1.112,4(X) live In apartments. 

The amount of Building Permits for 1924. 
from January 1, 1924, to July 31, 1924. fur 
various classes of stmetnres: Stores and fac¬ 
tories, 871; offices, 37; residences, 5,273; hails 
and churches, 26; theatres, 4; apartments. 
2,783. 

Total Permits Total Cost 
Jan., 797 ( 98 frame, 699 brick) $14,117,110 
Feb., 897 (129 frame. 768 brick) 18,694,410 
March, 1,651 <2.59 frame, 1.382 brick) 26,712,900 
April, 1,888 (.306 frame. 1,582 brick) 33,493,605 
May, 1,789 ( 286 frame, 1,503 brick) 32,658.095 
June, 1,.506 ( 283 frame, 1,223 brick) 34,288.2.''>0 
July, 1,250 (168 frame, 1,082 brick) 19,545,900 

According to the federal census bureau the 
number of homes in Chicago, as ennmerated In 
Jannary, 1920, was 623,910, of which 165,866, 
or 26.6 per cent, were owned by the occupants, 
and 447,405, or 71.7 per cent, were rented; for 
the remaining 10,639 the facts as to tenure were 
not reported. Of the owned homes 58,382, or 
35.2 per cent, were free from encumbrance and 
102,719, or 61.9 per cent, were mortgaged; for 
the remaining 4.765 no Information as to mort 
gage indebtedness was secured. 

The bureau of the census secured reports re¬ 
garding the value of the home, the amount of 
the encunibraree and the rate of Interest from 
76..573. or 74.5 per cent, of the 102,719 mort¬ 
gaged homes ennmerated In the census. The 
average market value of the mortgaged homes 
was $6,460. and the average mortgage was 
$2,734. Assuming that the average value and 
the average mortgage debt for the homes not 
reporting was the same as for those for which 
reports were secured, the total market value of 
all mortgaged homes in Chicago was estimated 
at $664,000,000 and the total mortgage debt at 
$281,000,000. 

The prevailing rate of Interest was 6 per 
cent, this being the rate reported for 83.9 per 
cent of the total number of homes reported as 
mortgaged and 81.6 per cent of the total emoiint 
of mortgage indebtedness. Five and one-half 
per cent was the rate on 9.16 per cent of the 
total number and 6 per cent was the rate os 
3.1 per cent of the total number of mortgaged 
homes reporting. From 5 per cent to and In- 
cliiding 7 per cent formed 98.7 per cent of the 
number of homes reporting the rate of encum¬ 
brance on their mortgaged debt. For the re¬ 
maining Indebtedness other rates were rep<-rted. 
ranging from less than 5 per cent to more than 
8 per cent. The average rate on all mortgages 
was 5.9 per cent. 

Of the 76,573 mortgaged homes concerning 
which information was secured 5,099. or 6.7 per 
cent, were valued at less than $2,500; 30.127, or 
.39 .3 per cent, at $2..500 to $5,000 ; 22,100. or 
28.9 per cent, at $5,000 to $7,500; 9,444, or 12 3 
per cent, at $7..500 to $10,000 ; 5,721. or 7.5 per 
cent, at $10,000 to $15,000: and 4.082. or 5.3 
per cent, at $15,000 and over. Of the latter 
number 1,308, or 1.7 per cent, were valued at 
$25,000 and over. 

-Is a rule the greater the value of the home 
the smaller the proportion which the encum¬ 
brance represents of the total market valne, this 
proportion ranging from 38.8 per cent for homes 
valued at $15,000 to $20,000 each to 50 2 per 
cent for those valued at less than $2,500 On 
homes valued at amounts of more than $25,000 
the encumbrance amounted to $22,466,190. form¬ 
ing 41.9 per cent of the market value oa 
January 1, 1920. 

Retail Section. 
The main business nectlon which Is known as 

the Loop District, is a seething caldron of com¬ 
merce. finance, traffic congestion and humanity. 
It embraces only a quarter of a square mile. 
In this little patch are 19 streets, running east 
and west and north and south. On fifteen of 
these streets are street car tracks and cars 
turning in all directions at every intersection. 

There are dally within this district 10.009 
s'reet cars, 152,000 vehicles of all sorts, 323,000 
working population and over 1,000.000 Boating 
population. This wildly pulsating heart is held 
viselike in the i-oil of the river which bounds it 

Continued on page 46 



y&M Can’t Cover Chicago 

By Guesswork 

IN THE Chicago market proper, where evening 

papers are supreme in their ability to sell mer¬ 

chandise, the daily average net-paid TOTAL CIR¬ 

CULATION of all four Chicago evening news¬ 

papers for the six-month period ending September 

30,1924, was 1,016,035. 

Of this total, the Chicago Evening American sold 

458,189 papers every day, or more than 45 % of 

THE ENTIRE EVENING NEWSPAPER 

DISTRIBUTION. 

If any advertiser thinks he can cover the Chicago 

market without using this 45% of the city’s entire 

evening newspaper circulation, he is GUESSING 

-and GUESSING WRONG. 

CHICAGO EVENING AMERICAN 
a good newspaper 

Sworn statements of circulation for the six. 

month period ending Sept. 30,1924 show that 

the Chicago Evening American has more cir¬ 

culation within the city of Chicago than any 

other daily newspaper; that it leads the second 

evening newspaper (the Daily News), by more 

than 65,000 in total circulation and Ivy more 

than 27,000 in city and suburban circulation. 
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WholMalert. 
fJrooer* .153 Hardware . Zt 
Meata . 89 Jewelera . 198 
Kruita . 125 Men a (urniabincs. 19 
Dry gooda .159 Hilllnery . 1< 
DroKRiat . «t5 Stationery .15 
Confeetionery .... 2:i0 Hata and capa... 7 
Clothing . 134 Dakera . 15 
Tobacco . 60 Boota and alioea.. 220 

Oblcago la the diatrlbutlng center of the 
I'nited Statea. Ila wholeHale trade in 1920 was 
estimated at $6,000,000,000. It la the world's 
lire stock, grain and lumber market. It leads 
In the distribution of dry goods, general mer¬ 
chandise, foudatulTs, machinery. Jewelry, pianos, 
wearing apparel, automobiles, furniture and 
honseiiold re<|niaitea. 

Chieago has one of the great Jewelry Jobbing 
houses of the Cnited States, and the city's busi¬ 
ness in Jewelry runs from $75,000,000 to $100.- 
000,000 annually. The business is growing at a 
tremendous rate and it already holds an im¬ 
portant place among Chicago’s business activi¬ 
ties. 

There are more than 80 manufacturers of 
Jewelry and kindre<l lines that Imre headquar¬ 
ters in Chicago, and there are fully 70 more 
that maintain ofllces and salesrooms with head¬ 
quarters elsewhere. More than 170 Jobbers of 
Jewelry and kindred lines bare headquarters in 
Chicago. There are more than 100 manufac¬ 
turers and Jobbers of china, umbrellas, lamps 
and brass goods in Chicago. 

From a small beginning the Jewelry trade of 
Chicago has developed so rapidly that It now 
ranks seventh on Chicago's business list. 

Number of Betail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, 97; commercial auto, agencies, 66: auomo- 
blle accessories, 914; automobile tire agencies. 
918; bakers, 1,585; cigar stores and stands (in¬ 
cluding hotels), 4.,375; confectioners (including 
hotel stands), 2.903; delicatessen, 1,411; dress¬ 
makers, 2,172; druggists, 2,145; dry goods, 632; 
department stores, 75; electrical supplies, 610; 
florists, 465; fruits, 593; furniture. 601; fur¬ 
riers, 695; garages (public), 1,147; grocers, 
13.121; hardware, 612; Jewelry, 1,198; meat 
markets, 2.060; men's furnishings, 489; men's 
clothing, 606; merchant tailors, 1,644; milliners. 
7.52; opticians, 110; photographers. 382; pianos 
(and miscellaneous musical Instruments). 203: 
radio supplies, 1,013; restaurants (including 
hotels), 3,712: shoes, 661; sporting goods, 865; 
stationers, 422; women’s apparel, ,591. 

See pages 43 and 45 

ILLINOIS (Cont’d) 

Chicago (ooo’t) 

on two hides, the railroads on the third and the 
lake on the fourth. 

t'liicago has outgrown this small and congested 
district known the country over as the “Lo<jp," 
and with about 70 active communities with out¬ 
lying Itanks, where total deposits exceed $350.- 
000.000 and whose capital, surplus aud undivided 
proSts run over $36.OU0,(X)0, it is no wonder that 
the business of Chicago is being distributed 
throughout tlie entire city. 

In six blocks on State street, the main down¬ 
town retail trade, the retail clothing, dry goods 
and department store business Is said to lie 
equal to that of any similar area In the world. 
This includes the paper of pins as well as the 
$5,000 fur coat. An average of a quarter of a 
million individual sales are made within these 
few blocks every day. 

The new I’.oulevard Link Bridge which has 
recently bc-e-n oiiencd connecting Michigan ave¬ 
nue on ttie south with Lake .Shore Drive on the 
north has given downtown Chicago Its greatest 
opportunity for the spreading of general busi¬ 
ness, particularly olOces, retail stores, and spe¬ 
cialty shops. The business trend Is out of the 
Loop and northward on Michigan Boulevard. 

The following are the principal shopping cen¬ 
ters or neigliborliood retail sections. In most 
cases with these herewith mentioned the shop¬ 
ping is not necessarily confined to the Immediate 
section or even streets. Some of the larger 
neighboriiood centers are really the centers of 
towns within Chicago, the sales area will ex¬ 
tend from two or tiirce blocks on one or both 
streets to ten and twelve in some of the larger 
retail distributing centers. 

63rd and Ilalsted streets. 
e3rd street aud Cottage Grove avenue. 
92nd street and Commercial avenue. 
W’Daon avenue, Broadway and Sheridan road. 
Chicago avenue and Clark street. 
Milwaukee and Ashland avenues. 
Roosevelt road and Ualsted street. 
65th street and Lake I’ark avenue. 
67tli street and Stony Island avenue. 
75th street and Stony Island avenue. 
65th street and State street. 
lOfith street and Michigan avenue. 
47th street and Ashland avenue. 
Roosevelt road and Ashland avenue. 
Madison avenue and Ilalsted street. 
Madison and Kedsle avenues. 
Roosevelt road and Crawford avenue. 
Roosevelt road and Kedzie avenue. 
31st street and Indiana avenue. 
39th street and Cottage Grove avenue. 
43rd, 47tli streets and Cottage Grove avenue. 
35th street and Indiana avenue. 
Madison and Roby. 
Milwaukee and Fullerton. 
3flth and State streets. 
Montrose and Milwaukee. 

' Trading Aioa. 

In attempting to secure accurate Information 
in regard to the trading area of Chicago it was 
fipoessary for our representatives to become 
famlllur with transportation facilities, character 
of Inhabitants, size of cities and towns, dis¬ 
tributing facilities of large Chicago stores and 
many other details before arriving at a concln- 
«lon of whnt Is the retail trading area divided 
Into a dally trading zone, weekly zone and 
monthly zone. 

Tlie areas have been carefully checked by im¬ 
partial sales managers, merchandising managers, 
advertising managers, shipping clerks and 
others whose knowledge of Chicago territory was 
of value. Tlie areas were rearranged from time 
to time ns special Information and further study 
of shipping facilities and buying habits of people 
were nole<l. 

Tlie three areas represent first the dally zone 
where the bulk of daily business is secured; 
second, tiie weekly zone. In this territory buy¬ 
ers are accustomed to travel to the city for 
business and pleasure at least once a week. 
Tliird the limits of territory from where Chi¬ 
cago drawn trade at least once a month. Within 
this zone are many fair sized cities and towns 
wliieh can easily supply the daily wants of its 
citizens but ch«e enough to Chicago for these 
buyers to travel about once a month and usually 
large sales are made. 

Tlie daily zone extends to Waukegan on the 
north and swings westward in a semi-circle 
around Chicago to Gary and on I'-i east inclnd- 
ing Oak Park. Highland Park. T •rvllle, Chi¬ 
cago Heights, Hammond, S. Chh ago, Wheaton, 
and Dyer. 

The weekly zone area extends northward to 6; men's clothing. 5; merchant ti 
Racine. Wisconsin, then swinging around in an liners. 4; opticians. 3; photograph 
Irregular semi-circle to Mlcliigan City. Indiana. (and miscellaneous musical ins 
Tills zone depends a great deal on transporta- radio supplies, 4; restaurants (Inc 
tion facilities. The larger cities within tl is 7; alioes, 7; sporting goods, 3; 
zone are Elgin, Joliet, Aurora, Geneva. S.vra- women’s apparel, 5. 
ense, DeKalb, Momence, Valparaiso. Ind., and _ 
Kenosha. Wisconsin. Within this zone (he 
larger stores maintain free delivery to the DANVILLE II 

The monthly zone area on the north extends 1920 Population, 33,000 (D. 8., 
only a little further than the weekly zone as (directory estimate with suburbs), 
far as 8. Milwaukee, from there the boundary City and Suburban Estimate, 48 
line swings almost directly west to Dubuque, Native Whites, 7614%; Neme 

»»™’ 18%; EngUsh Readini ▼Hie. Galena, Freeport and Beloit, all to tlie 9 090 

northwest. BchooU: Public Grade, 14; High 
The furthermost point west of Chicago in the 3; Number of Pnplls, l.O.IO. 

monthly trading zone is Cedar Rapids. Iowa: Churches: Baptist, 12: Chrietl 
from this point the boundary line begins to Congregational, 2; Episcopal, 1 
swing sonth and then east, and In this dlrec- Methodist, 11; Presbyterian. 6; B 
tion are Inclnded Davenport and Clinton Iowa; 4. Miscellaneous, 24. 
Rock Island, Moline, Cambridge and Galesburg. ti.-w.. w.rinn.i s. 
Ill. Directly northward is Peoria. Bloomington 040 ,2^V,tv 
and Pontiac The point furthest sooth In this 
zone is Champaign and Drbana. This trading « associations, flep^lts 
ronA thMl Bwinrw northetBt throneh Lafayette. „ j iT?**« 
T^oeanaport. Goahen, all In Indiana, thronch }®' MIsoollaneoua (Ag^ 
Tlire« Blyern. Micklgan. and apaln awinaa 2. Total number of seats, 5,13i 
northwest to the east bank of Lake Michigan. Location: Wabash. C. A B. I,, 
The larae cHles In this direction are Bonth 0* A 8t. Paul, Illinois 
Bend. Booth Haren, 8t. Joseph and Benton Highway, ocean to ocean hlghwa; 
Harbor. system of paved roads, at the . 

One of the Few Newspapers in the Country Having 

a '‘Commercially lOO^/'o” City Circulation Coverage 

TN Danville, Illinois, the latest directory census gives a popu- 
lation of 45,000—five people to a family—^9,000 families. The 

city circulation of the Commercial-News, the city’s evening news¬ 
paper, is slightly more than 9,000—one newspaper for every fam¬ 
ily in the city. 
The Commercial-News has just published a city survey, showing 
the street numbers, names of occupants and what newspaper is 
bought at each address. This survey will be mailed for the asking. 
It shows in plain figures that if an advertiser wants city circula¬ 
tion, he can reach practically every home in Danville with the 
Commercial-N ews. 
Following is a sample of the average street, taken from this 
survey: 

North Griffin St.—400-500 Block 

Number of Homes .25 
Commercial-News Subscribers .24 
Press Subscribers . 6 
Duplicates . 5 

NAME Address C-N P N P 
Wm. Seidler . 401 * 
Mrs, Florence Supple... 402 * * 
Chester Winshipp . 403 . ♦ 
L. Waits . 404 * 
Tom McDonald . 405 * • 
Geo. Lesch . 406 * 
Geo. Bowling . 407 * 
Joe Tool . 408 * 
Sam Kunkleman .410 ♦ 
J. W. Wagman . 417 * * 
John Evert . 418 * 
Herman Harding .419 ♦ 
A. E. Huffman . 420 ♦ 
Dr. Ibbotson ’. 421 * * 
Emma Hottenstein .501 * 
Charles A. Westfall. 502 * 
h'rank Lowry . 503 * 
Jess Abott . 506 ♦ 
Martin Walters . 507 * 
M. S. Cairns . 508 * 
Frank Gouty . 511 * 
H. G. Maiden. 512 * 
Geo Sikes . 514 ♦ 
Franklin Morton . 515 * * 
\\’. A. McCrown . 516 • 

Keys—“C-N,” Commercial News. 
“P,” Morning Press. 

^ “N P,” No Paper. 

The Annual Living Expense Budget of the 

Danville Trading Territory is Over 

CLINTON, ILL. 
1920 Population, conzaz 5.898 (Incorrect — 

Postofflee survey now accurately taken is 8,200, 
with contiguous territory 10,000). 

Native Whites. 92%: Negroes, 5%; Foreign 
Born, 3%; English Reading, 100%. 

Bchoola: Public Grade, 4; High, 1; Parochial, 

six Million Dollars 
The Commercial-News goes into 22,000 of the 

31,000 homes in this wealthy territory—carrying 
the message of its advertisers to over two-thirds of 
the buying power. This territory is all within a 
.30-mile radius of Danville. One of the finest hard 
road systems in the country is in this territory, 
bringing all its wealth within an hour’s ride of this 
citv. 

DANVILLE, ILUNOIS 

COMMERCIAL-NEWS 
The Only ABC Paper in Danville 

CIRCULATION NELARLY 

In Practically Every Home in the City—In Two Out of Every Three 
Homes in the Trading Territory 
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Middle and Balt rork RlTera. Bus terrlca to 
lU prlncliwl pointa wltbla flftjr miles. 

Principal Industries: Brick, zinc smelter, coal 
■InInK, foundry work, railroad shops. 
■anufacturinp Establishmentt: Leadinc flrius. 

Western Brick Co., Hegeler Zinc Co., Allith- 
Puuty Co., Danville Malleable Iron Co. 

Special Information: A city of home owners, 
in the heart of the coal belt, with moat unnsual 
steam and electric railroad serrice, bus line 
service and hard roads to every part of the 
connty. The Danville market, in which trading 
nrea |.">6.2;«,365 is spent annually (W. S. Labor 
Bureau slatistlca), indicates it is a pood trading 
territory. 

Residential roatures: Mostly small apartment 
lionses and modern homes. Because of the fact 
that Danville is the oldest Irasiness association 
town in the middle west, most of the residents 
own their own homes. 

Retail Bhopping Section: Vermilion, Main, 
Basel, Jackson and Walnut streets, 3 blocka in 
former, 6 In Main street: 2. Hazel street; 1, 
Jackson street; 1, Walnut street. 

Trading Area: 50 to 75, due not so much to 
the railroads, but the concrete paved roads. 
Danville Is at the lunction of the Dixie and 
Ocean to Ocean nigh ways; every main road in 
the county is iiaved. There are nine bus lines, 
operating a union station. There is a hard road 
to every poatolHce in the county. 

Wholesale Houses: Groceries, 5; Meata, 3; 
Fruits. 5. 

Number of Retail Outlets for Nationally Ad> 
vertised Products: Passenger automobile agen¬ 
cies. 18; commercial automobile agencies, 5; 
automobile accessories. «; automobile tire agen¬ 
cies, 8; bakers, 15; cigar stores and stands (in¬ 
cluding hotels), 15; confectioners (including ho¬ 
tel stands), 6; delicatessen. 2; dressmakers. 20; 
druggists, 23; dry goods, 6; department stores, 
4; electrical supplies, 16; florists, 6; fruits, 5; 
furniture, 15; furriers. 1; garages (public), 32; 
grocers, 162; hardware, 4; Jewelry, 6; meat 
markets, 26; men’s furnishings, 4; men’s cloth¬ 
ing, IS; merchant tailors, 7; mlllinera. 6; op¬ 
ticians, 7; photographers. 8; pianos (and mis¬ 
cellaneous musical instruments), 7; radio sup¬ 
plies, 6; restaarants (including hotels), 38; 
•hoes, 8; s|iorting goods, 8; women’s apparel, 14. 

See announcement page 46 

DECATUR, ILL. 
1920 Population, 43,818 (1924 Population—re¬ 

liable estimates—50,108). 
City and Suburban ^timate, 176,100 (.4 B C 

estimate). 
Native Whites, 91.4%; Negroes, 2;7%: Por- 

•ign Born, 5.9%; Industrial Workers, 19.4%; 
Eaglisb Reading, 98.1%; ramilles, 10,874. 

Schools: Public Grade, 14; High. 1; Junior 
High. 2; Parochial. 6; Number of Pupils. 12,470 
(James Mllllkin rniverslty, 1.154 students, not 
included in above). 

Churches: Baptist. 4; Christian Science. 1; 
Congregational, 1; Episcopal. 1; Hebrew, 1; 
Methodist, 7; Presbyterian. 2; Roman Catholic, 
2; Miscellaneous, 20. ^ 

Banks: National, 3; StaleT 2; Total Resources, 
118,275,170.58; Savings Bank Deposits Total, 
84.418,085.32 (Included in total above). 

Tbeatraa: Legitimate, 1 (gives movies part 
time); Moving Pictures, 5; Vaudeville, 1; Mls- 
cellaneoua (Auditoriums, etc.), 1 (Note—High 
School and University Auditorium are also avail¬ 
able). Total number of seats, 0,500. 

Location; Near geographical center of Illinois 
on Wahash, I. C., Penna., C. 1. A W. Kys., 
and Illinois. Traction System (electric). Fifly- 
flve counties can be reached without change of 
train. 

Pfincipal Induatriaa: Corn products, brass, 
water, gas and- light axtur>'S, railroad and inter- 
urban shops, coal mining, iron working, garment 
making, store- fixtures, metal novelties, ooda 
fountains, . agricultural machinery. 

Manufacturing EstabUahmenta: 105. Leading 
flrma, A. E. Staley Mfg. Co.. Wabash Shops, 
Union, Leader A Malleable Iron Works, 
Williams Sealing Corp., Combination Foun¬ 
tain Oo., Mueller Fountain * Fixture 
t’o., E. Z. Opener Bag Co.. Walrus Mfg. Co.. 
Wagner Castings Co., Decatur Coffln Co., Os- 
good-Heiner Mfg. Co., Decatur Garment Co., 
Home Mfg. Co., Farlea Mfg. Co.. Decatur Brick 
Cc., Decatur Brass Works, Illinois Traction Sys¬ 
tem Shops, Tbe Mueller Co. 

Residential Features: Estimated that 97.4% 
of the population is living in one-family houses. 
Very few workingmen live in apartments or 
flats. ' Zoning plan insures ideal development of 
rmldentlal districts. 

Rstail Shopping Bection; Two parallel streets. 
Water and Main, for 5 bloi'ks, and the connect¬ 
ing cross streets. Five neighborhood centers 
with grocery, meat, hardware shops, etc. 

Special Information: Tbe Pennsylvania Rail¬ 
road recently said of Dec-atur; Known as “Tlie 
-Central City of the Central State,” Decatur, 
lllinoli, lies at the crossing of two transcon- 
tinputal trails. Pikes Peak Ocean to Ocean east 
•ad west, and tbe Meridian Trail north and 
•with. It Is located on a lake 14 miles long, 
which was made poasible by the combined civic 
ellorta of the citizens of the community who 
financed a $2,000,000 dam and water Impound¬ 
ing system. Decatur Is one of the most gen- 
■Inely American cities In the Union. It ranks 
klgbeat in native Americans of any city of sim¬ 
ilar size. Its 49,000 population is 90 l>er cent 
native white and 95 per cent of its families live 
in private dwellings. It has the lowest Infant 
nmrtallty rate in the United Slates. It has 
very little extreme wealth, no poverty and no 
tenement district. Decatur has a aclentiflc plan 
for development to a city five times Its present 
■Ize. It la recognised as a large dlttribotlng 
-•enter and is served bjf sixteen railroad lines. 

Trading Area: Extends north 21 miles, north¬ 
west 33 miles, west 16 miles, southwest 28 
miles, south 32 miles, southeast 34 miles, east 
36 miles, northeast 28 miles. Decatur depart¬ 
ment and furniture stores territory extends east 
52 milet and south 62 milea. 

Wholesale Houses; Groceries, 5; Meats, 6; 
Fruits, 4; Hardware. 1; Dry Goods, 1; Miaeel- 
laneouB Lines—Confectionery, 4. 

Namlrer of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, 27; commercial automobile ageoctea, 7; 
automobile accessories, 6; aatomoblle tire agen¬ 
cies, 15; bakers, 16; cigar stores and atanda (In¬ 
cluding hotels), 17; confectlonera (Including ho¬ 
tel stands, 30; dressmakers, 35; druggists, 17; 
dry goods. 10: department stores, 5; electrical 
supplies, 10; florlata, 8; fruits, 4; furniture, 13; 
furriers, 1; garages (public), 26; grocers, 230; 
hardware. 9; jewelry, 9; meat markets, 25; 
men’s fiirnitblngB, 3; men’s clothing, 28; mer¬ 
chant tailors, 24; milliners, 11; opticians, 8; 
photographers, 9: pianos (and miscellaneous 
musical instruments), 5; radio supplies, 11; res¬ 
taurants (including hotels), 74; shoes, 22; sport¬ 
ing goods, 5; stationers, 7; women's apparel. 20. 

DeKALB, ILL. 
City and Suburban Eatimats, 9,000. 
Native Whites, 98%; Negroes, 2%; Foreign 

Bom, 30%; Industrial Workers, 75%; English 
Reading, 95%; Families, 2,400. 

Schools; Public Grade. 4; High, 2; Parochial, 
1; Number of Pupils, 3,050. 

Churches: Baptist. 2; Christian Science, 1; 
Congregational, 1; Episcopal. 1; Methodist, 1; 
Presbyterian, 1; Roman Catholic, 1; Miscel¬ 
laneous, 4. 

Banks; National, 1: State, 2; Total Resources, 
85,615,400; Savings Bank Deposits Total, 
83,288.525. 

Theatres: Moving Pictures, 2; Mlacellaneous 
(Auditoriums, etc.), 3. Total number of seats, 
3,200. 

Location: 58 miles west of Chicago, on the 
Lincoln Highway. On main line of C. A N. 
Ry. Also branch of the Chicago Great Western. 
Also 0. M. A St. P. Outer Belt line. 

Principal Industries; Wire Mfg. (k>.. Die A 
Specialty Worka. Milk and dairy wagons, 
foundry, women’s wear, Vassar underwear, 
Apollo pianos, insulated wire, business bodies 
for automobiles. 

Manufacturing EstabUshmanti: Leading Arms, 
American Steel A Wire (3o., Apollo Plano Co.. 
Standard Foundry, DeKalb Wagon Co., Nehring 
Insulated Wire Co., Kohler Die A Specialty Co., 
Vassar Underwear Co., Rudolph Co. 

Special Information: Northern Illinois State 
Teachers’ College located here. Also have a 
tourists’ camp site which la pleasant and con¬ 
venient. 

Residential FeatnrMt Mostly homes, a few 
flats and apartments. 

Retail Bhopping Section: Extends for about 
eight blocks on Lincoln Highway. 

Trading Area: Covers a radius of about 20 
miles In ail directions. 

Wholetale Houses: Fruits, 1; Miscellaneous 
Lines—Wrapping Paper, Sacka, etc. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Paaseager automobile agen¬ 
cies, 15; commercial aatomoblle agencies, 5; 
automobile accesaorlea, 6; automobile tire agen¬ 
cies, 3; bakers, 5: cigar atores and stands (in¬ 
cluding hotels). 12; confectioners (Inclndlng ho¬ 
tel stands), 12: delicatessen, 1; druggists, 6: 
dry goods, 8: department atores, 9: electrical 
supplies, 2; florists. 1; furniture, 3; garages 
(puUicI, 6; hardware. 8; Jewelry, 3; meat mar- 
keta, 12; men’s fiiralshlngs, 4: men's clothing, 
4; merchant tailors, 2; mllltners, 4; opticians, 
4; photographers, 2; pianos (and mlacallaneous 
musical Inatruments), 2; radio auppltes. 4; res¬ 
taurants (including Ivotels), 8; shoes. 6; sport¬ 
ing goo<ls. 2; atationers, 5; women's apparel, 9. 

DIXON, ILL. 
19>0 Population, 8,510. 

City and Bubnrbaa Estimate: City, 12,500; 
County, 28.000. 

FamiUes, 2.200. 
Schoolt: Public Grade, 0; High, 2; Parochial. 

1; Number of Pupils, 1,986. 

Churches: Baptist, 2: Christian Selenee, 1; 
Cougregatioaal, 1; Bpiacopal, 1; Methodist, 2; 
Presbyterian, 1; Roman Catholic, 1; Mlacel- 
laneoua, 5. 

Banks: National, 2; State, 1; Total Resources. 
81.700.000; Havings Bank Deposits Total. 
$1,900,000. 

Theatres: Legitimate, 1; Moving Pictures. 2; 
Vaadevllle, 2; Mlacellaneous (Auditoriums, etc.), 
1. Total number of seata, 7,(X)0. 

Location; On main line of the Chicago and 
Northwestern Ry. and on I. C. Ry.. the C. A 
N. W. Ry. la east and west, and the L. C. north 
and sonth. Connection with all other trauacon- 
tlnenlal railroads gaing through Illinois. Also 
served by Hennepin Canal and Rock River. Also 
on two transcontinental motor highways—the 
Lincoln Highway and the Atlantic, Tellowatone 
and Pacific. 

Principal Indnatriea: Shoes, farm Implements, 
wire screen cloth, cement, dairy products, elec¬ 
tric power, wagons and truck bodies, caskets. 

Manufacturing Xstabliahmanta: 15. Leading 
flrma, J. I. Case Plow Co., Brown Shoe Co.. 
Reynolds Wire Screen Co., Borden Condensed 
Milk Co., Sandusky Portland Cement Co.. IHI- 
nola Northern Utilltira Co., Gossart Corset Co. 

Special Inf.onnation: I’ower center for north¬ 
ern Illinois with huge steam generating and 
hydro electric plants of Illinois Northern Ctlll- 
tles Co., furnishing itower for north half of 
state. Dixon Is hub of six state paved roads, 
through tonritta’ routes. State Hoapital for 
Epilepttes, largest in the world, located here. 

Residential Features: City of private homes. 
No tenement district. No exclusive residence 
district. Fine, comfortable realdencee In all 
parts of the city. 

Retail Shopping Beotlon: Six blocka on First 
street, 3 blocks on Galena avenue. 2 blocka on 
Hennepin avenue. 2 blocka on Peoria avenue, 2 
blocka on Depot avenne. Many little community 
stores and amall businesses on tha ontakirts of 
the city. 

Trading Area: 35 miles from south, aonth- 
weat, southeast, east and north. 15 miles from 
west. New state highways, now being paved, 
are extending Dixon's trading territory im¬ 
mensely. Dixon is hub of six concrete highways 
radiating in ail directions throughout the state. 

Wholesals Houses; Groceries, 3; Frutta, 2. 

Number of Retail Outlata for Nationally Ad* 
vertised Products; Passenger automobile agen¬ 
cies, 20; commercial automobile agencies, 8; 
automobile accessories, 30; automobile tire agen¬ 
cies. 14; bakers, 3; cigar stores and stands (in¬ 
cluding hotels), 35: confectioners (Including ho¬ 
tel stands), 12; delicatessen, 6; dressmakers. 
33; druggists, 5; dry goods, 14; department 
stores, 3; electrical supplies, 4; florlata, 2; 
fruits, 10; furniture, 5; taragea (public), 14; 
grocers, 40; hardware. 4; Jewelry, 2; meat mar¬ 
kets, 1-4; men's furnishing, 9: men’s clothing, 7; 
merchant tailors, 5; mlllinera, 6; optlelans, 3; 
photographers, 2; pianos (and mlaeellaneoua 
musleal instruments). 3: radio supplies, 10; 
restaurants (Including hotels), 10: shoes. 8; 
sportint goods, 4; stationers, 2; women’s ap¬ 
parel, 11. 

EAST ST. LOUIS, ILL. 
1920 Popnlation, 66.767. 

City and Suburban Estimate, 80,000. 

Native Whitei, 78 7/10%; Negroes, 11 1/10%; 
Foreign Bom, 10 2/10%; Industrial Workers, 
30%; English Reading, 85%; FamiUss, 15,708. 

Schoola: 44; Number of Pnplls, 11,880. 

Churches; 25. 

Banks; 5; Total Resources, $32,040,000. 

Theatres: 13; Total number of teats, 10,400. 

Location; Across river from St. Louis, Mo. 
Principal Industries: Meat packing, foundry 

and machine shops, railroad repair shops. 

Residential Featnrsa; One and two family 
bouseH; a few tenement districts. 

Retail Shopping Bootion: About 15 bloeks in 
center and three or four scattered neigblior- 
hood sections 

Trading Area: About 12 miles north, south 
and east. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen- 
eiea, ‘J4; eominerrtal auto, agencies. 4; automo¬ 
bile acresaorles, 14; automobile tire agencies, 
14; bakers, 24: cigar stores and atands (inelud- 
Ing hotels), 28; confectlooers (Including hotel 
stands), 56; delicatessen, 8; dreaamakert, 02; 
druggists, 25; dry goods, 17; department atori-a, 
6; electrical supplies, 4: florists, 10; fruits, 30; 
furniture, 10; furriers, 2; garages (public), 30; 
grocers. 203; hardware, H; Jewelry, 21; meat 
markets, 43; men’s furnisblngs, 12; men's cloth¬ 
ing, 31; merchant tailors, 12; milliners, 15; op- 
tiriaus, 12; photographers, 10; pianos (and mls- 
cellsneous musical Instruments), 5; radio aiip- 
l>Iirs, 20; restaurants (Ineludlng hotels), 52; 
-hoes, 24; iporting goods. 4; stationers, 4; 
w-omen’s apparel, 11. 

EDWARDSVILLE, ILL. 
1920 Population, 6.157. 

City and Suburban Eatimats, 8.052. 
Native Whites, 75%; Negroes, 614%; Foreign 

Born. 414%; Induatrial Workers. 25%; English 
Reading, 98%; Families, 205. 

Schools: Public Grade, 3; High, 2; I’arochlal, 
2; Number of Pupils, 1,30. 

Churches: Baptist, 1; Christian Science, 1; 
Episcopal, 1; Metbodlat, 2; Preahyterlan, 1; 
Komau Catholic, 2; bllscellaneous, 5. 

Banks: National, 1; State, 2; Total Resources. 
87,625.797 4G; Saringa Bank Deposits Total. 
$4,44.5.308.28. 

Theatres; .Moving Picturea, 1. Total Duml>er 
of seata, 750. 

Location; 22 miles northeast of St. Louis on 
Trail No. 4, State Highway. Served by Nickel 
I’late, Illinois Traction System, Wabash Rail¬ 
roads, with bua service to nearby towna. 

Frinoipal Industries: Heating, plumbing and 
machine supplies, men’s clothing, coal miniug 
and milling. 

Manufacturing Establishmsata: 16. Leading 
firms. U. S. Radiator Orp., N. O. Nelson Mfg. 
i;o , Dook Bros., Coal Co., Blake Milling 0>. 

Residential Features: Mostly one-family houses 
with few or no workingmen's tenements. An 
exceptionally fine residential town In general. 
Homes in the town will- average in value above 
85.006. 

Retail Bhopping Section: Extends from public 
square, which forms heart of business section, 
2 to 3 blocks In ail directions. Also flne neigh¬ 
borhood stores In tbe various residential dis¬ 
tricts. 

Trading Area; Tills city Is the renter of the 
trade area of Madison County, whose population 
Is 110,000. is connected with tbe surrounded 
communities by two hard surfaced national 
trails and other hard surfaced branch roads. 

Wholesale Houtes: Fruits, 1; Mlacellaoeona 
Lines, 1 leonfectlonery). 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products; Passenger aatomoblle ageo- 
clea, 6; commercial automobile agencies, 5; 
antomabile accessories, 11; automobile tire agen¬ 
cies, 4; Itakera, 3; cigar stores and atands (In¬ 
cluding hotels), 3; confectioners (Including ho¬ 
tel stands), 3; dressmakers, 2; druggists, 3; 
dry goods. 3: department stores, 2; electrical 
•uppllet, 3; florists, 1; fruits, 2; furniture, 4; 
garages (public), 12; grocers, 19; hardware, 4; 
Jewelry, 2; meat markets, 8; men’s fumlahlng. 

8; men’s elothlog. 4: merchant tailors, 2; mll¬ 
linera, 3; optictaus, 2; pbotographers. 2; pianos 
(and mlacellaneous musical Inatrumenta), 4; 
radio supplies, 2; reaiauranls (lacindlag hotels), 
7; shoes, 7; sporting goods. 3; stationers, 3; 
women’s apparel, 5. 

ELDORADO, ILL. 
1920 Population, 5,004. 

City sad Suburban Eatimata, 8.000. 
Nativa Whites, 90%; Forsigu Bora, 10%; In¬ 

dustrial Workers, 75%; EngUsk Reading, 90'%; 
Familiaa, 2.UUO. 

Schools: Public Grade, 5; High, 1; Parochial. 
1; Number of Pupils, 2,390. 

Churohas: Baptist, 1; Methodist, 2; Presby¬ 
terian, 1; Roinau Catholic, 1; Miscellaneous, 1. 

Banka: National, 1; State, 2; Total Resources, 
ll.SOO.UOO. 

Xlisatrts: Moving Pictures, 2. Total number 
of seats, 1,200. 

Loeatlen: In Saline (^unty, on Big Four, L. 
A N. and 1. C. Railroads. IM inliea from Ohio 
River at Hhawneetown. On State Route No. 1 
and 14Z Excellent shipping fnclllties.- ’Traction 
line to Currier's Mills, a distance of 'JO miles. 

Principal Induatriaa: Coal mining and farm¬ 
ing. 

Manufacturing Establialunenta: Saline Dairy 
and Bottling t’o.. Ice and Ice cream and soft 
drinks. Wink Buttling 0>.. O'Oara Coal Ce., J. 
K. Denny Coal Co., Southern Coal Co.. Saline 
Co. Coal Co. 

Special Information: Mine payroll S to 8 mil¬ 
lions per year. Situated In the center of an ex¬ 
cellent fanning community, where ail kinds of 
grain, hay and farm products are raised. Cattle 
and lire stock raised snd shipped from here. 
Good locatloa for distribution of all prudnes in 
soiKhern Illinois on account of railroad facili¬ 
ties. 

Residential Fsatures: A numlier of flne resi¬ 
dential locations, with 4 to 6 room residences. 
Large percentage owned. 

Retail Bhopping Bection: Extends 3 blocks 
from square. About 75 to lUO small retail 
stores. 

Trading Area; Almnt 50 miles In diameter, 
practieally nil farm land. 

Wholetale Houaea: GriH'eries, 3; Fruits, 1; 
Hardware, 1; Miacellaneous Lines, Oil and Gas 
3. Confectionery 1. 

Number of Retail Outlets for Nationally A^ 
vertised Products; I’assenger automohile agen¬ 
cies. 7; automohile accessories, 7; automohile 
lire agencies, 1; bakers, 2; cigar stores and 
stands (including ls>tels). 6; confectioners (In¬ 
cluding hotel stands), 15: delleateasen. 1; dress¬ 
makers, 4; druggists, 4; dry goods, 12; depart¬ 
ment stores, 2; electrical supplies, 2: florists, 1; 
fiindture, 2; garages (pnbllc), 5; grocers, 35; 
haniware, 5; Jewelry. 1; meat markels, 8: men’s 
furnishioga. 3; men’s clothing, 4; merchant 
tailors, 1; milliners, 3; opticians, 1; photog¬ 
raphers, 1: pianos (and miscellaneous musical 
Instruments). 3; radio supplies, 2; restaurants 
(including hotels), 8; shoes, 1; sporting goods, 
3; women’s apparel, 2. 

ELGIN, ILL. 
1920 Population, 27,.’’>00. 

City and Suburban Estimate, 40,000. 

Nativa Whites, 96%; Nagroes, 4%; Foreign 
Born. 15%: Industrial Workers, 40%; English 
Reading, 00%; Familiaa, approx. 6,456. 

Schoola: I’nbllc Grade, 11; High, 1; Parochial, 
3: Numlier of Pupils, 4.895. 

Church^; Baptist, 2; Christian Science, 1; 
Cnngregaiional, 1; Episcopal, 1; Hebrew, 1; 
Metlindlst. 6; Preahyterlan. 1; Boman Catholic. 
2; Mlscellaneotis, 3 Brangellc^, 4 Lotberan, and 
4 others. 

Banks; National, 4: State, 1; Total Resources, 
$10,000,000. Home savinga. 

Theatres; Moving Pictures. 5; Vaudeville, 2; 
Miacellaneous (.tudlturlnms. High School, Y. M. 
C. A.), ‘J. Total number of aeate, approximately 
6,000. 

Location; Elgin la located on the Fox River, 
39 miles northwest of Chicago, in Kane County, 
on the Cbleagn, Milwaukee A St. Panl By., and 
the Freeport branch of the Northwestern Ry. 
The Chicago Outer Belt Line (The B. J. A E. 
Uy.) tonrhes tbe border of the city. The Chi¬ 
cago A Elgin Third Rail line cornea Into Elgin. 

Prinoipat Induatriaa: Elgin National Watch 
Factory, the largest in the world, employing 
4.100 skllltd employeea; tbe Illlnolt Watch Case 
Co., employing 1,300; tbe Cutter A Croasette 
Shirt Factory; Sela-Schwab Shoe Factory; 
Woodruff A Edwards Foundry; Blnehimer Bros. 
Wood Worklug Factory: Soap Works; Elgin 
Stove and Oven Works; tbe Keinale Bros. Plan¬ 
ing Mill, the Elgin Butter Tub Co., the Western 
Thread Co., tha David C. Cook Publlahlng Co., 
the Brethren Publishing House, casket hard¬ 
ware companli'a, butter companies, and several 
machine shops and other small factories. 

Maanfaeturing EatabllihmaiiflB! About 80. 
Leading flrma, Elgin Natloaal Watch Worka. 
Illinois Watch Casa Co., Cutter A Crosaette Shirt 
Factory, Woodruff A Edwards, Sela-Schwab Shoe 
Co. 

Special Information: Elgin Is a city composed 
of skilled workmen, the majority of whom own 
their own homes. It Is considered one of tha 
most desirable cities in which to live. The 
Grant Highway runs directly through the center 
of the city as well as the Fox River Trail, both 
concrete highways, that are In contlnuoua use by 
tha traveling motorists. ’’Wing” Park on the 
west and ’’Lords” Park on the east are two of 
nature’s heanty spots that are known for miles 
aronnd to the pleasnre aeeking motorist and his 
family. Elgin as a city la one of the beauty 
spots of Illinois. 

Residential Features; Mostly one and two- 
family homes. 83% of people own tbe homes 
they occupy. There is no "poor district” la 
Elgin with regard to either class of dwelling or 
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ILLINOIS (Cont’d) 

Elcin (con't) 

social or financial ttandlnK of resident#. Elgin 
is essentially a home city. 

Betail Shopping Section: Extends from Foun¬ 
tain S<iuare (which forms heart of business sec¬ 
tion and terminal for suburban trolley lines) for 
four blocks on Grove Avenue, South; North on 

opticians, 8; photographers, 11; pianos (and Location: In northeastern part of Vermilion vertised Produots: Passenger automobile agea- 
miscellaneous musical instruments), 5; radio sup- County, five miles west of Indiana state line and cies, 18; commercial automobile agencies, 15; 
plies, 10; restaurants (including hotels), 47; one mile south of Iroquois County line in nil- automobile accessories, 4; automobile tire agen- 
shoes, 16; sporting goods, 4; stationers, 6; wo- nois, served by Chicago A Eastern Illinois run- cies, 2; bakets, 6: cigar stores and stands (in¬ 
men's apparei, 18 ning north and south, and Nickel Plate (L. E, eluding hotels), 12; confectioners (including ho- 

'■ - A W,) running east and west, lias bus service tel stands), 7; delicatessen, 3; dressmakers. 5; 
CDCCDFkD'l* II I south to Danville, 25 miles, and north to Wat- druggists, 8; dry goods, 4; department stores, 
a* KCalLr lasK 1, lliLi, seka, 24 miles, ■(: electrical supplies, 4; florists, 2; fruits, 8' 

1920 PoonlaHoo 19 660 Principal Industries: Canning sweet corn, tin (PObUc), 15;’ 
... factory, making canning machinery, mann- hardware, 5. jewelry, 4, meat mar- 

City and Suburban Estimate. 40,000. factnre of castings for varions automobile fac- men s furnishings, 4; mens clothing. 

FREEPORT, ILL. 
1920 Population, 19,666. 

City and Suburban Estimate, 40,000. Gity and Suburban Estimate. 40,000. factnre of castings for varions automobile fac- s ‘“'’“isnings, e; men s clothing. 
Native ■Whites, 87 7/10%; Negroes. 1 7/10%; tories, etc., manufacture of chemical and food I; “'S’ opridans, 

_ e«. « m's-' -a__ ____t--i___ 41 photoaraDhers. 3: rlanos land mlaret sriAnn. lour Diocss on ^rove Foreign Born, 10 e,aO%; Industrial Workers, products, automobile shock absorbers. miscellaneous 
Douglas Ave. four blocks, also on sprmg ano - j, ' ant*. T.mr<es 6 146 w musical instruments), 3: radio supplies, 4; res- 
North Grove Ave. for four blocks. East on 25%. English Beading, 90%, FamLies, 5,146. Manufacturing Establishments: 7. Leading tanrants (including hotels), 18; shoes, 6; sport- 
Chicago 8t. three blocks and west on Chicago 8t. Bchoo 
three blocks. West side of river has approxi- 
mately four blocks of retail shopping aectlon. 
There are smaller neighborhood sections with the i»ana 
usnal grocery, confectionery, meat, etc., shops. Thea: 
Approximately 10 blocks of retail shopping dls- Sesid 
trict in down town section on short streets in- i^nses. 
tersecting the main thoroughfare. 

Trading Area; Elgin la a trading center, serv- ; 
ing a district boasting a population of over Tram 
75,000. This Is the prosperous farming, dairy- Numl 

Schools: 12; Number of Pupils, 4,372. 

Churches; 12. 

Banks: 6; Total Resources, (10,600,000. 

Theatres: 4; Total number of seats, 1,350. 

firms, American Can Ck)., Hoopeston Canning Co., c . .. . ’ ’ . ’ ' 
Illinois Canning Co., Vermilion Malleable Iron ’ * Soods. 8, stationers, 4; women s apparel, 8. 

Residential Features: One and two family at (10.000,000. 

Works, Spragne-Sells Corpn., Iliff-Bmff Chemical 
Co., P. H. Webber Co. 

Total yearly value ef factory output estimated 

Betail Shopping Section: About 8 blocks. 

Trading Area: About 25 mile radius 

JOLIET, ILL. 
1920 Population, 88,442. 

City and Township, 64,217. Special Information: City has two largest City and Ttrwnahip 64 217 
sweet com canning factories in world, own about v,t(™ wn.)*.. to.... . 
15.000 acres planted in sweet corn every year, 
and has branch of American Can Co., turning 28.3%; Eng. ing a district boasting a population oi over and has branch of American Can Co., turning 

75,000. This is the prosperous farming, dairy- Number of Betail Outlets for Nationally Ad- out over 1,000.000 per day. and one of the larg- Beading, 75%; Families, 13,380. 
ing and manufacturing counties of Kane and vertised Products: Passenger automobile sgen- est factories making canning machinery in the Schools: Public Grade, 24; High, 1; Junior 
McUenry, western portions of DuPage and Cook, cies, 15; commercial auto, agencies, 6; antomo- country. College, 1; Parochial, 14- Numter of' PudIIs 

(loners, l(ie cream, bakers. wrt«'re ’ s- lewelm 8- meat "'Iry'’ town of United States. Pays ToUl, '$8 356 737" 
Humber of Betail OutleU for NationaUy Ad- nJ?, “"riilsh'lngs 7* men’i cIo“ “<• Alder- Theatres- Legi 

vertised ProdneU: Passenger automobile agen- men 25c. per year. Has over $40,000 surplus In Leg! 
;r;::'5S; co,nmer^ auto, agencl^ l^c^Vnt 3? ptVo^r^S 5^ ^ trmsury and l«„s money to ritisens. - - 

men 25c. per year. Has over $40,000 surplus In *»«*tresi Legitimate, 1; Moving Pictures, 2. 
, ^ ^  ____ , treasury and loans money to citisens. I«oatlen: On A. T. A S. P.; a B. I. A P.; 

bile'accessories, 6; wUanmns’moslc7l”ln#trn’mentsL*”7T mdlo Extends from east c' M St' P 
bakers. 12; cigar stores and sUnds (including restaurants (including hotels), 11; ®^ Th'«> »®®‘ »» west line of First S' •• Int*t<jrtmns^hlcago. Oituss A 
hotels), 100: confectioners (including hotel P 2; * sutloners, 8: Avenue, a distance of 8 blocks, and a block motor bus syi. 
-- os. .■.1IO..O..OO in. dressmakers. 10: P®. . • north and south in each direction from main **“• highways leading to city. 

Principal Industrisa: Am. Can., Am. .MeKenua 

furniture. 6; furriers, 8; grocers. 65; hardware. GALESBURG. ILL. 
10- jewelry, 8; meat markets. 15; men’s fur- aasSe. 
nishings, 10; tn^erehant tailors, 1920 PopuUtion. 22,785. 
opticians, 5; photographers, 5; pianos (and mis- . « v v <■ ., . 
cellaneous musical instruments), 6; radio sup- City and Suburban EstimaU, 80,000. 
piles, 6; restaurants (including hotels). 29; Native Whites, 98%; Negroes, 1%; Forsign 
shoes, 18: sporting goods, 6; stationers, 6; wo- Bom, 1%: Industrial Workers, 25%; English 
men's apparel, 5. Beading, M%; Families, 7,500. 

EVANSTON, ILL. 

Trading Area; Radius of 30 miles north, east P*®®**® B«-roll RalU, Am. Steel A Wire (,,.. 
and west, and 10 miles south. Good train con- „ "chine Co., Farm Implements, Sheet 
nectlons and hard roads in every direction, prin- *‘*“5®- Pressed Steel ProducU, Bakers Machin- 
clpally Bloomington way, running east and west Cotton Waste, Freight Cara, Coal Products. 
and Dixie highway, running north and south. Stone, Matches, Wall Paper, Art Csleu ls - 

and Adv. Novelties, Cooperage, Boilers. Mill 

stauds)’. 25; delicatessen, 10; dressmakers, 10; north and south in each dlrectl'on from malu **“• ®" •"«'>*®7® lending to city, 
druggists. 15; dry goods, 1; department stores business thoroughfare. Principal Industries: Am. Can.. Am M. R-Mn... 
20. electrical supplies, 12; florists. 10; frolt^ TO; ^ „ _ Trading Area; Radius of 30 miles north east S®®®*** Be-roll RalU. Am. Steel A Wire (,,.. 
furniture, 6; furriers 8: g^w M. ha^^^^^ GALESBURG, ILL. and west, and 10 miles south. Good train con- 5!!!!. Implements. She.: 
10 jewelry. 8; meat mat^l^ts. 15. men s lur nectlons and hard roads in every direction, prin- "'Jr* ®‘®** ProducU, Bakers Machin- 
nishings, 10; merchant taHors, 10. mllllnere, 10. PopuUtion. 22,785. clpally Bloomington way. running east and west ®®*V’“ WasU. Freight Cara, Coal Products. 

^ e.u..u. ».oc«^ Ti' rv.? **"04:!:;;. 

" Schools: Public Grade. 18; High, 1; Ju^r bakers, 2; cigar stores and stands (Including Mnaufacturlng EsUbUshmanU: Iflfl. Leading 
- High, 1; Parochial, 2; Number of Pupils. 6.800 hotels), 10; confectioners (Including hotel “®“*®- H'i®®*® 8trel Co., Elgin. Joliet A lUstern 
___-i ,, , Churches; Baptist, 1; Christian Science, 1: stands). 2; dressmakers. 5; druggists. 4; dry Ameriesn Steel A Wire Co., Geriacb- 

EVANSTON. ILiLi. Ckiugregational. 2: Episcopal. 1; Methodist, 1: koods. 4; department stores, 1: electrical sup- “ntbiow Art Calendars and Printing Products. 
Presbyterian, 1: Roman (Utbolic, 2; Mlsoellan- Piles, 2: florists. 2; fruits. 5; furniture, 2; gar- “•■n<iard Paint and Ruhberoid, Calumet Baking 

1920 PopuUtion, 87,234; 1924 estimate (post- jg ages (pnblicl. 9: grocers. 21; hardware, 3; **®"der Co., General Refractories, National Car 
oflice), 50.000. Banks- National 4- State 1' ToUl Be- m^t markets, 5; men’s furnishings, <^® - -*«*• O- Heggle A Sons., Amerlcap Can 

City and Suburban Estimate. 100,000. so?rce5.*'$U.cii?.(io. ' ' ^^'"4- Z\c^ 81* wallpaper factories. 

Native •Whites, 70%; Nogroes. 7%; Forei^ Theatres: LegltlmaU. 1; Moving Pictures, (and ' miscellaneoui musical Ust'TOments)” ®' 
Born, 23%; Industrial ^®]*®”- 5^J“*'**‘* 4: Vaudeville, 1; Miscellaneous (Auditoriums, radio supplies. 3; restaurants (Including hotels)’ *^*®^ $85.000,0000. 
Beading, 98%; Families, 1920, 8,500; 1924 estl- j Armory, 1. ToUl number of seaU, 7,200. 6: shoes. 6: sporting goods, 1; stationers 8- Besldential Features: A (aty Zoning System 
mate. 12,000. Location: 163 miles southwest of C3ilcago women-# apparel. 4. ’ *• worked out by the Real BaUU Board 

SchooU; Public Grade, 14; High, 1; Jn^r Burlington and SanU Fe Railroads. The See annotaieetaeat column 4 Commlseloners. Two big sections rep- 
High, 2; Parochial, 5; Number of Pupils, 7,500. gortington runs out of Galesburg to Chicago, - “**“ residential districts—one oe 

Churches: Baptist, 4; Christian Science, 1; Peoria, Quincy, Burlington, Bock Island and I Af'ITCnNI/It I IT II I *”.■ **?^®-******®® **®D®no®«b St. south 
Cotigregatlonal 2; Episcopal. 4; Methodist, 8; Havana. Two Internrban lines. One bus line V lL,Lt, ILiLi. and Plalnfleld Rd. north, from Broadway west 
Presbvterian 'l: Roman Catholic, 4; Mlscel- to Monmouth and Burlington and Galva. 19M Popnlatioa, 15 718 *®»..?v“ ‘treet. Many new snbdlvlsiona being 

20 ’ Uneiieetnn Retimed __ .-i-.v.- .-J__ Up; a majority own their homes. 

mate, 1^000. Location; 163 miles southwest of Chicago women’s apparel, 4, 
Schools: Public Grade, 14; High, 1; Junior Burlington and SanU Fe Railroads. The See mmouieeneat column 4 

High, 2; Parochial, 5; Number of Pupils, 7,560. Bm-iington runs out of Galesburg to Chicago, - 
(Biurches: Baptist, 4; Christian Science, 1; Peoria, Quincy, Burlington, Bock Island and lAPIC^ONVII I IT II I 

Cotigregatlonal, 2; Episcopal. 4; Methodist, 8; Havana. Two Internrban lines. One bus line •ke^V^IVOUIV V lUet, lleie. 
Presbyterian, 4; Roman Catholic, 4; Miscel- to Monmouth and Burlington and Galva. 19M Popnlatioa, 15,718. 

laneoiis, 20. Principal Indnstriae: Burlington Railroad City and Suburban Estimate M 000 
Banka: NaUonal, 1; State, 4; ToUl Resources, .hops employ 8,000 men. Pnrington Paving native WUtea 87«.- Vaee^ in«t. *_ 

(19,000,000. Brick Works, the Un^t In the world. Frost Born. 8%; English 
kfnvlne Pictures 4' Miscellaneous Mfg. Co., manufacturing sUtlonary engines. . .. . ^ ^ iw%. 

, **®,-/ to Total number of Beau, CoulUr Disc. Co., mannfactniiog conlUrs for n,*^^**’ *^.'®, Ore8«. 4; High. 1; Junior 
’ ’’ plows. Gross Bros., oveuUs. McCollum Bros.. High, 1; Ph^lal. 8; Number of Pupils, three 

JACKSONVILLE, ILL. 
19M Popnlatioa, 16,718. 

City and Suburban Eatimate, M.OOO. 
Kupping SecUon: The Loop Dlstrlc-. 

^ ^®reign N. Chicago street, 8 blocks; OtUwa street 8 
»rn. 8%. English Reading. 100%. blocks; Scott street, 8 blocks. Downtown: Col- 
®ck®ola: Public Grade, 4; High. 1; Junior H®® street. 8 blocks, mostly foreigners. t*s-s 
Igh, 1; Parochial, 8; Number of Ihiptia, three Jtreet. 9 blocks mostly in loop; Jefferson street. 

^ u .dt„in candy. Armour and Swift branch bouses. " ®*lle«re. 2,50a 12 bl^ka touching loop on south; South Chicago 

inJ^*u“g'o®on%h^'~rth; 12 i^es from the ^nu|MtMlng EsUbUshmonU: 22. Leading ro^i;JniHjnaL*l:'*^llio^?l'^V-''do^JnVu). wToVlngUn^itAet*all «!"JHfeS 

Xr^hlrago^Sleva'icd gpedal Information: The BurllngUn Bail- 
on Blx-minuie schedule; Gbicago, North Shore A mad has recently built a large reservatioa la i . ... factor. Bluff street (oldtown) small stores is 
Milwaukee R. R. Paved boulevards and high- Galesburg for its own water supply, costing .. J*®®?”®?!- 1: '»®*®- *: Savings Bank six blocks. 
ways In all directions. over (1,000.000. ® »».751.000. Whelosalo Housoe; Orocerlee 7- Mesu IS- 

Principal Industriss; Iron and #te«t pipes. Residantial Features: Galesburg is called a ^'•l“«»«. 1: Moving Pictures. .3; Fruits, 4; Hardware, 1. ’ ’ 
etc. , women s clothing, toys. city of homes because so many people own their “* ■[I^II®neoos (Anditortoms. Me.), Number ef BetaU Ontlats tor V.etMi.tl. as 

Manufacturing EsUbUshments: 100. Leading homes. An outsUndlng feature of tte city U Total number of seats, 8.700. vertC^P^Jdn^i 
firms, Mark Mfg. Co., subsidiary of YoungsTOwn its beautiful shade trees in the strecU. A ^r*^**a a?” r®'r* * 0 -_^®*>®®*' ®‘®®. *<: automobile acceesoriee. uT^utrao^ 
hheet A Tube Co., Toy Tinkers, Flossy Dental Netail Shopping Section; Extends from the * *; * *T"- Valley Highway, tire agencies. 48; bakers, 21; cigar stores aad 
Mfg. public square, which forms the heart of business "•" '® ^Mway Good connections to stands (including hotels), 25; confectionera (la- 

Total value ef yearly output ef factories estl- section, east and west on Main Mreet $ b^ks *"‘®> •»®»<i®). 88: delicateaaea. 4: drem- 
mated at (10,000,000. *®"f ■”<1 < blocks west with Simmons street ®®- Excellent bus service to Spring- makers, 8; druggists, 24; dry goods, 11; do- 

candy. Armour and Swift branch bouses. colleges. 2,000. 12 blocks touching loop on south; Sooth Chicago 

,e Manufacturing EstabUshments: 22. Leading BeptlsL 1; Christian Science, 1; wToMns^n”!?^.*".!,'S'“T!e 
ffrtni Above Congregational. 1; Eplseopal. 1; Methodist 8- ®®“'“®rei- Washington street and B. Jefferses 

V m ’ , , r , 0.1. n !• > w II Presbyterian. 8: Roman Catb-illc 1- MI^I i®*® •®®**®®—•"all retail stores aad 
r Special Information; Tbe Burlington Ball- laneoos—Lutheran 1 ’ Gerlach-Barklow Calendar Co. a big empleylag 
« road has recently built a large reservatiea la i .. . ... factor. Bluff streM (oldtown) small stores is 
»>■ Galesburg for its own water supply, coating Bank six blocks. 

over (1,000.000. Total, aearings. $25,751,000. Whelssale Houses: Orocerlee 7- Mests IS- 
®- Residential Features: Galesburg la called a *5®^"« Pictures, .3; Fruits, 4; Hardware. 1. ’ ’ 

city of homes because so many people own their *['^’*®"®®os (Auditoriums, etc.). Number ef BetaU Outlets tor as 
IS homes. An ontsUnding feature of tbe city to B®booi. Total number of seats. 8.700. **• 

Special Informatien: Home of Northwestern ^ 
rni?^lty, Garrett Biblical Institute and three t^^ rti^Ms ^ 
other seminaries and one national klnderMrten •treets connecting these _ 
college Rapidly growing city. $12,000,000 in Trading Area: Extends in all directions from 
building permits for 1923. Seven line residenttol 35 to 40 miles. 

n;t .nd 4 blocks wesVwUrsimm^^ s^ yj'® B-®®”®®* bus service to Spring- mO;";;. 8^ dra|S^(;. 
■nd Perrit runnlsf parallel wltk Mala ' partraeat atoraa, t; electrical aapplSaa.' U: 
atreet for aereral blocka, and alee oa croaa Frindpal Indnstriae: J. Cappa A Bona. Ltd., flortata. S; fnraltare. 15; furriera ,1; grocery lt*5 
Btreeta conaectlag tbeae atreeU. woelea Ifllla: Ell Bridge Co. (Perris Wheels), bsrdwart. •; jewelry, 14; Beat aarketa, M; 

Trading Araa: Extends in all direettoaa from ^ (Highway Brldgeai. furalshlag. •; iDeB*8 clotkiag. It; mar® 
35 to 40 miles. ^tbechlld S^ll^rger nothing Oo. (Men’s ®b«nt teltora. 15; milliners. 7; optlctoas. 1; 

.nTTrnfcssInnsI men vsrtised Frodneta: Passenger entomoblto s^n- j cepp. A Sons. Ltd., Woolen Mills; Eli Bridge FM* » 
mss and prof^ons . 2,,. accessories, 6; entomoblto c«. (Ferris Wheeli), IIIlDola Steel Bridge Oo 

Residontisl Feuturee: Is enllM tlte city of agenciee, 12; bakers, 8; cigar stores and (Highway Bridges), Rothschlld-Sneilherwer 
homes. Private reeldencee end high-ctoie e^rt- ,,,nde (toclndlng boteli), 40: confectionera (In- Clothing* Oo. (Men’s Clothing) Jackeon^Me 
ments predominate. Flrot city In etete to ^re dnjing hotel sundt), 25; dellcatoeoen. 1; drees- nothing Oo. (Men's nethlng) MrOarthv-Gehert u o 
soning ordinance. Ridge. Forrat, Mlch^n 4g. 12; dry geode. 7; de- Co (ngera), Oimr nw S' AHnrbrMusf/bFl 111 
Avee. end Slieriden Road era finest partment stores. 2; etoctricsl enppliea. 10; (nothing and Dry O^s^ "Dlsotov Racks) AlOC^jCSlOn, 111. 
streets In middle west. No tenant J*®*®j®<- florists. 2: frulU, 2: fnraltare. 7: furriers. 8; PrinHpal indnstrira hie clothing steel nrodnets 
Utborer. live In own home, or two list build- Ig. gg; herdwerd. $; ,„d clgeri * dvrcntJnnulIxr fin. fi.W 
fn(»- jewelry, 7; meat markets, TO; men's clothing, g_^ • ^ m » •. .n . .. exceptionally nne tielu 

Betail Shopping Sorton: P!*!® 14; merchant UHors, 4: mmi^r. 12: optlcl^ f_____ _a u.. 
1,100; Sherman Ave., 1,800—1.900; Church St.. 5; photographers. 4: platoa (and mtoceltonoons , ^ J? ' 
606_1.100; Ovington Ave., l.flfliO—1,800: Chicago mnslcsl Instruments), 6: radio supplies, 10; 
Are., 500—l.TOO; Maple Ave., 1.500—1.700; Ben- restaurants liucludlng hotels), 22; shoes, 12; _ 
son Ave., 1,600; Main 8t., 500—1,100; Central .porting goods, 1; stationers, 6; women's ep- 

Spoctol lafsrmntiea: Jacksonville to known as 
a cIt.T of Institntlons. Located here are the 
Illinois College; Illlnoi. Women’s College; Ronth 
College- Illinois School for the Deaf; Tillnoie 
School for the Blind; The Ontral Hospital for 
the Insane; Norhary Sanalorinm, and two Ool- 
leree of Music. 

an exceptionally fine field 

for advertisers, covered by 

the 

Beeidentlal Fanturas: Mostly one and two- 
family houeea. All private bomea predominate. 
Considered the moat heauttfol city la the Mid¬ 
dle West .Also famous for Its eflicient city ed- 
mlntatratlon In the past year. JackaonTllle has 
been written up In many aattonally known mag- 

8t., 1,700—2,000, and many other outlying dls- p,,ei, 7, leree of Music ^ "anstonnm. and two tXrt- 

T^ing ‘‘‘'p'®'"'o*‘'rit'y HOOPESTON, ILL. f®m«y'‘too‘ri..^*An7riVate“^Ler^^ 
® aa-a-. Considered the most beautiful city i. tbe Mid- 

. Sts.r £i8".. To mile, end from 6 I9TO S^.u^rban'ILrimaT rZ’"' "'rn.I^raliou'IrtJ'.'^-rt 
to 10 miles west from the lake. City and Suburban EstimaU. 6.000. written np In many nationally known mag- 

Wbolesals Housaa: Grocerlea, 1. Nativa 'Whitsa. 95%: Nsgr^. 2%; Fsreiga axines such aa the Saturday Evening Poat, etc. 
Number ef BetaU Outlet! far MattonaUy Ad- Born. 3^ English Bsading, 97%; FamlUss, np- Section: Bxtendi from the 

vertised Froducte: Passenger automobile egeo- prox. i.owj. Public Square In four dlrecthma for six blocks 
cies, TO; commercial auto, agencies, 6; sntomo- Scbools: Pnhltc Grade. 3; High, 1; Nnmber on East and West State Btreeta. and on north 
bile acccasorlet. 40; automobile tire agenclea. 12; of Pupils, 1,300. and south Main streets, north and south Mau- 
bakera, 18; cigar stores and stands (Inclndlng Churchea: Baptist. 1: Christlsn Science. I; vnisterre streets, and north nnd aonth Sandy 
hotels), 90 (city licenses for cIgnrettM); ««- Methodist. 1; Presbyterian. 2: Roman Catholle. street, east and west Court, and east sad west 
fectloaera (tnclading hotel stands). 32; dell- j. Miscellaneous, 2 (Church of God and Boll- Morgan streets. 
ratess^ 14; dr^mskere, “{ ai*®)- Trading Araa; Extends fifty miles north, 
dry ®®®^V g. Banks; National, 2: Total Resources, $2,150,- aonth and west and SO miles aast. 

•fSretera.' sV Srlgra "^blte)!’ *^S^rT'aii 000. Saving. Bank Deposit. Total, $180.00a ^to^a H.....: Crocerics, 1; Meats. I; 
markets. 100; hardware, •; Jewelry. 7; mca's Tkaatns: Legitimate, 1; Moving Pictaren, I; Ftulta. «; Mtocellaneona Llneo. 4. lee Cream, 
clothing, 12; merchant tatlon, 22; milliners, IS; Total nnmber of seats, 1,900. Nambor af Botail Ontlats far Nationally Ad- 

Chronicle Herald 

a strong daily paper. Addi¬ 

tional information regarding 

the paper or the town gladly 

furnished. Our national 

representative is 

S. C. THEIS CO., INC. 

New York CkicAfo 
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ILLINOIS (Conl’d) 

KANKAKEE, ILL. 

Hetail Shopping Sootion: Ext«iuli> six bIo<'l:!i Betail Shopping Section: Extends around Wholesalo Houxasi Groceries. 1; Fruits. 1; 
on main tlioroagbferee. Court House Square and one block north and Misi'eUuneous Lines, Floor, 1. 

Trading Area: Eadius 10 miles. ‘"p blocks south of Square. Total business sec- Number of EeUU Outlets for Hatioaallj Ad- 
Number of Retail Outlets for Nationallr Ad- * extends orer 11 blocks downtown. vertised Products; Passenger automobile agen- 
Kumoer 01 jxetau uutMts lor nauonaug au- grain elerator, small stores, etc.. In residence -q.. 04. commercial auto agencies 8- onto, 

vertised Products: Passenger automobile agen- Lction *' ®**.“'*®** 
cles, 11; commercial auto, agencies, 5; automo- ^ .. c automobUe tire agencl^^ 

1980 PopulatiOB, 1S.753. 
City and Suburban Estimate, 80,000. 

.Native Whites, M 7/10%; Negroes, 1 6/10%; 
Foreign Bom, 12 7/10%; Industrial Workers, 

bile accessories, 12; automobile tire agencies, 
12; bakers. 4: cigar stores and stands (Includ- ®* *®“'' directions, 
lug hotels), 8; confectioners (including hotel Number of Reta 

®‘'®“' nioliile accessories, 15: automobile tire agencies. 
Trading Area; Extends about 15 miles each 21: bakers, 4: cigar stores and stands (Including 

four directions. butelx), 48: confectioners (including hotel 
Number of RotaU Outlets for Nationally Ad- 52: delicatessen, 1; dressmakers, T: 

32%; English Reading, 90%; Families, 4,170. 30; hardware, 4: jewelry, 3; meat markets, 14; 
ScScci., 01. cc X son men’s furnishings. 9; men’s clothing, 9; Schools: 21; Numl>er of Puplia, 4,520. 

Churches: 8. 

Banks: 4; Total Resources, $12,150,000. 
Theatres: 6; Total number of seats, 3,450. 

Residential Features: Mostly one and two 
family houses. 

Retail Shopping Section: About 10 blacks in 
heart of city. 

Trading Area; About IS mile radius. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Prodocts: Passenger automobile agen- 
clea, 10; commercial auto, agencies, 5; automo- 

stands), 6: dressmakers, 16: druggists, 5: dry vertised Products; Passenger automobile agen- f.***'^*?’ 
goods, 6; electrical snppliea 4; Oorlsts, 2; fruits, cles, 5: commercial auto, agencies, 3; automo- *• electrical supplies, 7; norlsts, 1; fruits, 1; 
7: furniture, 3; garages (public), 12; grocers, bile accessories, 1; automobile tire agencies, 3: mrnlture, 4; garages (public), 14; grocm, M: 
30; hardware, 4: jewelry, 3; meat markets, 14; bakers, 1; cigar stores and stands (Including hardware. 4: jewelry, 2: meat marke^ IS; 
men’s furnishings. 9; men’s clothing, 9; hotels), 4; confectioners (including hotel "I®”? roralsalngs, 8: men s clothing. 8; mer- 
merchant tailors. 8; milliners, 6; opticians, 4; stands). delicatessen, 1; dressmakers. chant tailors, 3; milliners. 
photographers, 3; pianos (and misceUaneous druggists, 2; dry goods, 2; department stores, Pbutographers, 3; pianos (and miscellaneous 
musical instruments), 4: radio supplies, 4; res- 1; electrical supplies, 1; florists, 1; furniture, rausloal Instruments), 3: radio supplies, 4; r^ 
taurants (including hotels), 6; shoes, 7; sporting 1: garages (public), 8; grocers, 6; hardware, Durants (including hotls), 11; sbMs, 12; aport- 
goods, 2; stationers, 2; women’s apparel, 8. 3; jewelry, 2; meat markets, 4: men’s fnrnish- goods, 5, stationers, 7; womens apparel, 12. 

LAWRENCEVILLE, ILL. 

ing, 3; men’s clothing. 8; merchant tailors, 2; 
milliners, 1; opticians, 2; radio supplies, 2; 
restnurants (Including hotels), 3; shoes, 2; 
sporting goods, 1; stationers, 1; women’s ap¬ 
parel. 2. 

MACOMB, ILL. 
1930 Population, 5,080. 

City and Buburban Estimate, 8,000. 

Mativs Whites, 97.5%; Negroes, 1.7%; For- 
LINCOLN, ILL. 

bile accessories, 8; automobile tire agencies, 8; Born, .8%; Industrial Workars, 40%; E^- 
bakers, 6; dgar stores and stands (including u,}, Beading, 1007c; Families, 1,200. 

1930 PopnUtion, 11,888. 

hotels), 12; confectioners (including hotel 
stands), 17; delicatessen, 2; dressmakers, 85; 

Native Whites, 10,406; Nsgroes. 257; Foreign 90%. 

1930 Population, 8,000. 

City and Suburban Estimate, 12.000. 

Nattvu Whites, 86%; Nsgroes, . 1% Foroiga 
Bom, 1%; Industrial Workers, 25% English 

driggiats, 11; dry goods, 7; department stores, ®* J'®P***' 1.631. 

Schools: Public Grade, 4; High, 1; Number Bom, 1,218; English Reading, 96%; Families, 

3; electrical supplies, 4; florists, 5; fruits, 6 Churchss: Baptist, 1; Methodist, 1; Presby- 
2,028. 

Schools: PubUe Grade, 9: High. 1; Parochial. 

Bohosls: Public Grade, 12; High, 5; Junior 
High, 1; Parochial, 1. 

Ohurohes: Baptist, 4; Ohriatlan Science, 8: 
furniture, 4; furriers, 1; garages (public), 14; terian. 1; Romau Catholic, 1; Miscellaneous, 4. 4; Number of Pupils, 1,300 Grade. 600 High Episcopal, 2; Methodist, 8; Presbyterian, t; 

markets, 14; men’s furoisbings, 6; men’s cloth- $3,300,000; Savings Banks Deposits ToUl, Churches: Baptist, 2: Christian Science. 1; 
ing, 8; merchant tailors, 9; mlliiners, 11; op- $200,000. 
tlclana, 8; photographers, 5; pianos (and mis- Theatres* Uo' 
cellaneous musical instruments), 3; radio sup- . V enn 
plies. 8; rcstaumnu 1 including hotels), 11; , 
shoes, 10; sporting goods, 3; stationers, 2; Location: In 
women s apparel, 7. »be 8t. ^uis I 

$200,000. Episcopal, 1; Hebrew, 1; Methodist, 3: Pres- 
Theatres: Moving Pictures, 8. Total number byterlan, 2; Roman Catholic, 1; Ulacellaneons, 

of seats, 1,200. 1 German Catholic, 2 German Lutheran. 

KEWANEE, ILL. 
1980 Population, 18,000. 

City and Suburban Estimate. 75,000. 

grocers. 88;' hardware, 6; Jewelry, 8; meat Banks: National, 1; State. 2; Total Resources, School. 325 Parochial. 150 Orphans’ Home. Roman Catholic, 3. 
$3,300,000; Savings Banks Deposits ToUl, Churches: Baptist, 2; Christian Science. 1; Banka: National, 8; Stats. 9. 
$200,000. Episcopal, 1: Hebrew. 1; Methodist. 2: Pres- Theatres: Legitimate, 8; Moving Pictures, 8. 

Theatres: Moving Pictures, 8. Total number byterUn, 2; Roman CathoUc, 1; MUcelUneons, u b »» w„ 
of seats. 1.200. 1 German Catholic, 2 German Lutheran. ^“^'^Ithin a 

Location: In 8outhtf*atterD lllinoiB. Serred by Banks: National, 2; Btate, 1; Total RoAonreos, radius of 40 miles in oTery direction. Hard 
tbe St. Louis DItIsIod of the Baltimore A Ohio $5,817,939.03. roads buildlny four ways from city 
and by the Cairo Division of tbe Big Four. Bus Theatres: Legitimate. 1; Moving Pictures. 2; Principal Industries: Clay and Steel, 
service to surrounding towns. Miscellaneaus (Auditoriums, etc.), Chautauqua. „ , , ^ w . 1.11 i. . t xi 

Principal Industries: Petroleum production and Total number of seats, 6,400. 
refining. Men’s work clothing, cooperage, oil Location: Chicago & Alton, 2 branches. 1. C. Electric Porcelain Co Macomb Sewer Pipe 
I«,‘n»e,® ‘®><P‘>®“® eoulpment and Traction. Route 4. Feder.l Aid hard works. Buckeye PoUeiy Ca^ WesUre StoiT- 
xuppiies. road. These roads and traction lines reach ware Co., Macomb Mfg. 0>. 

roads building four ways from city. 

Principal Industries: Clay and Steel. 

Manufacturing Establishments: 10. Leading 
Arms, American Steel Products Co., Illinois 

vivr seu ■.ii.ui.mu Msoufscturlng Establishments: 14. Leading to every remote corner of tlie State and con- 1., v . n 1 > • 
Native Whites 754fc* Nsgroes 6%’ Foreign Arms. Indian Refining Co., Pioneer Asphalt Co., nect with the trunk lines at Chicago, St. Louis ”®P“‘“**®“ '* Amerlimn 

I-awrcncevllle Cooperage Co.. Ely-Walker Dry and Kansas City. Born, 20%; Industrial Workers, 22%; English 
Reading, 90%; Families, 4,000. 

Schools: Public Grade, 7; High, 2; Parochial, 
3: Number of Pnplls, 400. 

Churches: Baptist, 2: Christian Science. 1; 
Congregational, 1; Episcopal, 1; Hebrew. 1: 
Methodist, 2; Presbyterian, 1; Roman Catholic, 

Goods Co.. Lawrenceville Machine Co.. Skid- i„d„.tHe.- Cosl Chin. Caskets H**" of them going the year round, the 

Total value of yearly output of factoriea eoti- hic Maehlnee, Plant* and Flowers, (600,000 u extenslTC owing to the excellent quality of 
mated at $2ri.0U0,000. feet of glaaa), Uncoln Band A C.raTel Oo. the aoll. The Western llllnola Teachers College 

Epecial Information; IxK*ated In the heart of Manufacturing Establishment!; 31. Leading runs two summer terms in addition to tbs 
il:i Illinois oil flelds. Connected with pipe lines Arms. Brewerton Cosl Co., Illinois China Co., regular yearly terms and has a Normal school 
\ien.llng orer practically all of the Mid-Con- Lincoln Casket Co.. Holland Power Washing in connection. 

Banks; National, 1; Stats. 3; Total Re- |s>|inIalion and the center of the consump- 
Resonrees, 18,180,000; Savings Banks Deposits i;„„ „f u,. United Slates 
TOUL $775,000. __ 

iliieiil oil flelds. Almost exactly In tbe center Machine Co., Unllett A Sons. 

Besidential Features: Practically ail one- 
Thsatrss: L^gitimaU, 1; Moving Pictures, 3; fent.iy ltf>oses. Most of residents are 

TaudeTlllc, 1; Miscellaneous (Auditoriums, etc.), 
1; ToUl number of eesU, 8,200. bunKalnw type, attractive and well kept. ” “>®“ ®*“ their own homes. 

loc&tion: On Burlington Railroad, midway Retail Shopping Soctlon: Mainly around pub- ^tail Shopping Section: Near Court House 
between Chicago and Quincy on the main llm, jj,. Hf|i»tre and on ntrect* leading directly away within three aquare* of railroad and trac- 
and alao Kewanee and Olara Interurban Railway fro,i, Marne. lines. Stores unnsiially good for town of 
connecting at Oalva with Rock lalaod Railroad thla aixe. 
between Rock IMst^ snd PeorU. Direct hart Araa: T®n ‘® Trading Area: 15 miles all direction. Gravel 
read conation with Chicago, ^k laland. and oil roads in all directions. 
I^rla, Galeabnrv, Burlington and Honmonth. ti.f tact that tm* \n a junction of two parru 

Priaeipal Indiutri..: Valve ami flttU. pUnt. H®us..: 2^ Fruit., 1 

aebloe Co., Onllett & Son*. Residential Features; City is noted for tbe 
Total value of yearly output of factories es- many families who own tleir own home*: there 

timated at $2,183,899. are no continuous rows of residence* built alik«> 
_ , ^ by companies. Building boom It on owing to 
Residential Features: City of home* and the great demand for homes. Some residences 

wners. llousee mainly modern, of cottage and home owners. Magnificent trees. Most work- hare four families quartered in them. 
men own th.lr own homes. Shopping Section: BuMnes. district I. 

BoUil Shopping Section: Near Court House on tlie public square and six streets that lead 
and within three squares of railroad and trac- i„to it. There are a number of small grocery 
tlon lines. Stores unnsiially good for town of stores located at different points in the n-si 
this site. dent district and one or two eating places. 

Trading Area: 15 miles all direction. Gravel Trading Area; Extends for twenty miles in 

nacipu xaaiiaxnos: vaivw ami b.ujib rtaui.. ult-ted 
Walworth Manufacturing Oo. Kewanee ® 

Wkolesalo Houses: Groceries. 2: Fruits, 1. 

Number of Retail Outlets for Nationally Ad- 

Boiler Oo., boilers. Pumpa, gloves, mittens. 
Mannfaetsrinc EatabllaharaU: Walworth 

Wholesale Houstt: Miscellaneout Line*, 

all directions, and further for larger articles 
owing to tbe location of the city from other 
large places. 

Number of Retail Outleta for Nationally Ad- 

Hfg. Oo., Kewanee Boiler Oo., Boon Mfg. Oo.. Number of Retail Oatlats for Nationally 
Peter* Pump Oo., Kewanee Mfg. Oo., Illlnoi* vertiaad Piodnet*; Paaeenger antomobile 

riour vertuod Product.: Passenger lutoniobile agen- “• 
• Clea. 12; automobile a. cesmvrlea, 2; automobile “K 

, , tire agencies. 6; baker*. 6; cigar store, and I m2’ k* 
■7 Ad- Mneiiiuine luit.l.t i«- ennCx-tinner. (In. accessorie*. 4. automobile tlT* igencles, 5. 

Ire Cream and Dairy Oo., Anderson Oonatrac- ries, 6. commercial auto, agencies, 2; antomobll 
tkra Oo., Kewanee Private Ctllitles Oo., water ao-essorles. 8; automobile tire agencies, 
and sewage systems. bakers. 2; cigar stores and atands (Incln 

Spscial Infsnnation: Wonderful pork lystem. uoteja). 14; confectioners (Inclndlnf 1 
■idTposslble by generosity of E. E. Baker. ,**^/5!*!*’ ,*.= 

•«®"' d^ ^ cr^r\torer.^ ^nd; (IncTnding 
r.®blle diel' 3 (SfjKreVidt? *■ c®®f®®t«OBer. (including hotel stands). ries. o commwcini suro. .genmes. 2; suiomooiie ^ ,,^,,,0,1 supplies. 8; florists, 2; fruits, ‘ V- 

sc-esBorle*. 8; automobile tire agencies. 8; ,. 3. „r*ee* (nuhllci II- erooern 43- <•1®““**®™. 1. druggists, 8; dry goods, 4; 
bakers. 2; dgar stores and atanda (Including Ki^ware ’s- iewelrv 3- me'at marketa’ 9* ‘•®Pa'’t™®“t stores, 8; electrical aappllee, 3; 

r-!rV a men-rctetelng. r»erehant teltere, ^ V 
stands)^ 7; dressmakers. 4: drngglst*. 8; dry optlrlsns. 2; photographers, 2; pUnos (and **”«®* (PoWlc), 4. grocere, 12; hardware. 2; 

ST iSTr 7MmmlSten rtverement. Kewanei '."rSSire ’ *2!) "“JlTrtJ^ “2" mu.^ir T m«’.’MnT^'‘‘’m'JrcTant' *2^20^^ 

S Jew:iry."2“'m;..'i.?j:n. 4: m;n’.^‘fure?.hing.; ® = I' »P«c4anV. T piStUgriTptere: l\ 
U the middle west. „ . i: men’a clothing. 3; merchant tailors. 2; mil- L'ST.’n*. ’.n^? 5 * ' piano, (and mlm-elUneou. musical instramenta), 

Baaidsatial Fsatarsa: Mostly one •oS tmo imers. 5; optlcinns. 2; photographers. 2. pianos women . .pparel, 2. „. ... —,.. 
family boose*, private homes sUsost exclnalvsl^ ' miscetlaneons musical Instramenta), 1; 
Scarcely a dosen apartment houaee. One ®f tte ,„ppn,,,_ 4. restanrants (Including hotels)! 
flaest restdenc* cities of It* slse In the middle 9. ,1,0,,, g. sporting goods, 4: stationers, 4; 
west. Boms* average $3,OCX). 

Batail Bhspping Isotten: Extend* 2 blocks 
eseb direction with tribaterie* on cross streets 
csuiecting with the bnslneas section, with nsnal 
estlylng giocsries. meat markoU, etc. 

Trsdlv Aran: Bxtends about 25 mlloa In 
each dlractla*. The rural dlatrlcta In the heart 
*f the IlUnola corn belt. 

Whaleaate Banaaa; Groceriee, 3; Fruits, 3; 
Mlacellaneona Lines, 1. 

women’s apparel, 5. 
LITCHFIELD, ILL. 

2; radio supplies, 3: restenrante (Including 
hotels), 2; shoes, 4; sporting goods, 2; stationer*. 
2; women’s apparel. 1. 

LEWISTOWN, ILL. 
1920 Fopnktiea. 2.37A 

City and Snbnrban Estimate. 4.700. 

Native Whltee. 100%; Nsgrost. only 1 here; 

1920 Fopulatioa, 0.582. 

City and Suburban Zatiaiate, 18,000. 

Native Whites, 90%; Negress, 2% Fereiga 

Number sf BotaU Ontlste fsr Battenally Ad- = 
vsrtissd Frodnots; Passenger automobile agen- *-ng*‘»n maaau 
cles, li; commercial anto. agencies, 5: automo- Schools: Pn 
bile accessories. 10: antooMbtle tire agsocles. of Pupils. 850 
12: bakers, S; cigar stores sod steads (tnclndtag -v—.v... . 
betel*), 12: confeettoner* (tnclodlng hotel ■ 

1920 FepnUtUa. 6215. (1923) 7060. 

- City and Suburban Estimate, (1923) 7,500 MARION, ILL. 
Familios, estimated 1,575. 

LEWISTOWN, ILL. ■ehoola: Public Grade, 1; BIgb, 1: Junior Fopulatioa, 0,582. 
High, 1: Parochial, 1; Number of Pnptla. 1,530. CttP Suburban Zatiaiate, 18,000. 

1920 Popoktioa. 2.S7A Chnrchoa; Baptist. 2; Christian Science. 1; Native Whites, 907.: Negroes, 2% Foreign 
City and Suburban Zatimate. 4,700. rongregatlonal, 1: Methodist, 2; PresbyteriaD, Bora, 8%: Industrial Workers, 6%: English 

Native Wfcltea, 100%: Nogross. only 1 here; *• 0*‘»®«®. *: Ml«»lUneoue. Christian, . 
>reim Born. 5%: Indnatrial Worken. 15%; ’’ Slf**' '' ^““'®'' 
iglish Bsading, 100%: FamiUos, 600. Banks; National. 2: State. 1; Total Be- High. 1: Number of Pupils. 8,000. 
■ •.„! n_vii r. A . rti 1. . V- .. "oufces. $8,700,000. Savings Bank Deposits (niurchss: Baptist. 6: Obristlan Science, 1; 

850 *■ ’ ° ■ *’■ T®»«» »2.309.000. Methodist, 3: Presbyterisn. 1; Mtscellsneons. s! 
Theatres: Moving Plctnrea. 2; Mlsoellaneona Banks; Nation.al, 1: State, 2; Total Bo- 

(knrehea: Episcopal. 1: Methodist, 2; Pres- (Aaditorinms, etc.), 1. Total number of seats, aource*. |8,OUO.OUO; Savings Bank Deposits Total, 

English Raadiag, 100%; Familiss, 800. 

standa), 20:’ dellcatesaea. 5; dresamakera. 20; '^•F«®tiaa. 1: Roman Catholic. 1: Mlscellaneoua, i.poo 
dragglsta, 8: dry goo<ia, 5: department stores. 2; 
electrical supplies, 5; florists, 8; traits, 10: 

Location: 52 miles northeast of St. Louis, Theatres; Legitimate. 2; Moving Pirtiires. 3; 
Banka: National, 1: State. 1; Total Resourees, Mo. 48 miles southwest of Springfleld. Ill. On Miscellaneous I Auditoriums, etc.), .'I. Total 

furniture, 4; garages (public), fl: grocer*. 40; $1.115,000; Savings Bank Deposits Total. $176.- It!;.- Four, I. f.. Wabash, LItcbfleld A Madison, number of seats. 4.'«9i 
kartwnre, 4; Jewelry. 4; meat markets. SO; 
men’s faraishtngs. 3; men’s rlothlag. 4; mer¬ 
chant tailors. 8; mlUlnera. 4; opticians. 5: Chant tsHofs. 8;’ milliners. 4; optl’ctens. 5: ^atrea: Ugltlmate, goring Plctnres, 1; ' ' 
photographer*. 6; piano* (and mlscelUneous ToUl number of seate. 500—325. hofsting 
Boslral Instrumeotai, 3: radio s ipp’.ies. 6; res- Location; On Bnda A RushvHle branch of product*, 
taursnt* (Including hotels), 9: shoes, 5; sport- Rnrllngtoa and alao on tbe Galesburg A Havana ' 
lag goods. 2; statloBera, 3: women’s apparel, 4. branch of Burlington B. B., also on OntrsI Msnnu 

C. H. A y. K,v«.. and IllliK.is ’Traction System 
(electric). 

Location: 300 miles south of Chicago, 100 
miles southeast of St. Louts In tbe center of 

Priaeipal Industries; Shoes, radiators, mine district known ss Egypt. Midway between 
hoisting equipment and steel uoducts, and tin Ohio and Mississippi IDrers. In tbe heart of 

Illinois coal Held, locatad on Illinois Ontral, 
Chicago and and Eastern Illinois, Missouri Pa- 

LA SALLE, ILL. 

Xe irnet7.:rt.m R H sTm on ivntral Manufacturing Zstabliahmsnte; 14. Lmid- Lhlcago and and Eastern Illinois, Missouri Pa- 
1 in* flrmo. American Radiator <3o Brown Shoe ®*9® Marlon and Eastern Railroads, with 

noire *snd'*^loth *snd"ria*te ‘'® • L^Afleld Foundry and Machine Co. and Interurban connections via Coal Belt Electric 
north and sooth and state r«ail on east and Mfg. (3o. t® Hcfctn »nd CartervlIIe and h.v excellent bns north and sooth tnd state road on east and 
west. 

Principal Indnstriaa: Some coal mining, 
printing, bos sopplis*. Principally a farming 

luman Mfg Co t® Hcfctn »nd CartervlIIe and h.v excellent bns 
• 1 T : .1 . ... 1. nnd truck service to all parts of Southern 11- 
Speciid Information; New Elka’ Clnb. S12->.- unola 
n- an.', nnn M>.noio koms- now iiononn fv. iV ti- 1 999; “«w $«-''*.000 Masonic home: new $125,000 , 

1930 PopnUtion. 1S.(B0. printing, bos supplies. Principally • high school building, new $300,000 waterworks: , Prmoi^l Industries: Coal Industry and la 
Citv aad Suburban Zatimate 20 000 immunity. One of t^ largeststt^ c^l mlw hospital in state outetde of Chicago. lea.IIng jobbing center for the section. 
''Duonronn a.nuaax«, xw.uuv. state being opened on the north of ns. “ ® _ • . r. a 
Nativa Wbites. 77.4%: Foreign Bora. 22.6%; Dally capacity. 80 R. B. cars. Resldsutlal Features: M^tly one family mJ^llTe "re^^ 

Irtastvisl Warkara. 28%’ Eagliok Reading, _ . a homes. Homes at present time are greatly In ®‘ ®®*' couipaii.v ana minim, men tree here, bat 
-o'm. *.u*uaa nvBuxaa, KaBufactnring lotabltshmenta: Leading flrma, otninoj no mines are within three miles of city. The 

*1%; ramuies. z,tb2. SsoW A Son, Porter Bee Escape (Umpany. « . av a .. newly developed fruit district jnst south of 
SekeoU: 10: Number of Poptle. S.llA a i i v » .i o . .... .e „ Retail Shopping S^ien: Flva blocks on Marlon makes it a distributing point for fruits. 
_ .. BpecUl Infonnation; County seat of Fnlton 8ute street, two on Edwards street, three on . .. 
Cbarebet: 13. County. Have a resort known as Depler Ryder street, two on Kirkliam itreet, and three k,.***‘®*“p1?* ®“* family 

Residential Fcatnres; Mostly one family 
homes. Homes at present time are greatly In ®f «>«' cou.psii.v and mining mra live l>®re, bat 

no mines are within three miles of city. The 
■ a w vf 1. newly developed fruit district jnst south of 

(Unreket: 13. County. Have a resort known as Depler Ryder i 
Basks: 8; Thtal Resources, $8.t00.000. Springs, bring maey during Summer months. on Cnii 

Theatres; 4; ToUl number et seats, I.S00. Bssideatial Features: Mostly small proper- Tradl 
Baeidaatial Features: Meetly ene aad two ties accommodating stagle famlUes. Ideal pUce trading 

family hemes. for home ia small agricaltnral aommnalty. popuUt 

fder street, two on Kirklmm street,’ and three , Ecsidential Features; Mostly one f««n^ 
OD Cnion areane hoimes. Private homes predominate and most 

» .. of the people own their own. Four line reel- 
Trading Eraa: Litchflcld to tto ®^tor of a dential aectlona. Population to almost entirely 
sding area with a radius of 16 mllas and a 

population of 90.000. Continutd on pagt 50 

V 



Editor «t Publisher for December 13, 1924 :>o 

ILLINOIS (Cont’d) 

Marioo (can’t) 

American. There la large foreign population In 
two other eltlea in countj bat eery few In 
Marion. 

Hetail Shopping Section: Eztenda from pub¬ 
lic square which ia heart of bnalnesa diatrict 
and terminal for auto bus lines from four di¬ 
rections, for 8 blocks on North Market street, 
2 on East Main street, 10 on West Main street 
and 1 to 4 blocks each way on parallel streets 
in each direction. 

Trading Area: Extends 12 miles north, west 
and east and 25 miles south. 

Wholesale Houses: Groceries, 5; Fruits, 1; 
Hardware. 1; Auto Tires, 1: Miscellaneous Lines, 
Mine supplies, 2; Confectlonerg, 2. 

Number of Hetail Outlets for MationaUy Ad¬ 
vertised Products: Passenger Automobile Agen¬ 
cies, 20; commercial auto, agencies, 8; auto¬ 
mobile accessories, 30; aatomobile tire agencies, 
10; bakers, 2; cigar stores and stands (Includ¬ 
ing hotels), 20; confectioners (including hotel 
stands), 8; delicatessen, 1; druggists, 6; dry 
goods, 8; department stores, 2; electrical sup¬ 
plies, 3; florlals, 3; fruits, 20; famitnre, 4: 
furriers, 2; garages (public), 10; grocers, 83; 
hardware, 5; Jewelry, 8; meat marketa, 22; 
men’s furnishings, 5; men's clothing, b; mer¬ 
chant tailors, 6; milliners, 8; opticians, 4; 
photographers, 2; pianos (and miscellaneous 
musical Instruments), 4; radio supplies, 8. 

MARSEILLES, ILL. 

1920 Population, 3,395; 1924, 3815. 

City and Suburban Estimate. 4.100. 

Native Whites. 80%; Foreign Bom, 8%; In¬ 
dustrial Workers, 00%; English Beading, 95%; 
Families, 82.5. 

Churches: Baptist. 1: Christian Science, 1: 
Congregational 1; Methodist, 1: lioman Catholic, 
1; Miscellaneous. T nlveraaiist, Trinity Lutheran, 
Immanuel Lutheran. 

Banks: National. 1; Total Resources. $1,- 
500,000. 

Theatres; I,egitimate. 1; Moving Pictures. 1. 
Total numlK-r of aea'.s, 800. 

Location: C. K. I. A P. Ry.—Illinois Trac¬ 
tion System I. & M. Canal: On route of latkes 
to Gulf Deep Waterway. 70 miles from Chi¬ 
cago. Ivy Way concrete road. 

Principal Industries: Paper Carton Factories, 
roofing, hydro-electric power, coal mine. 

Manufacturing Establishments: 5. I>*ndlng 
firms. National Biscuit Co., Oertainteed I’roduct 
Corp., 111. Power A Light Corp., Maiseiiles 
Land A Water Power Co. 

Total value of yearly output of factories esti¬ 
mated at: Not known, hut annual faclOry ray- 
roll is 21,.500.000. 

Special Information: Marseilles Is located on 
the direct route of liie Lakes to Gulf Deep 
Waterway. 70 miles Southwest of Chicago. 
Factories run full time year round, with rich 
farming land surrounding the city. 

Residential Features: Mostly one family 
residences, with majority owning their own 
homes. 

Retail Shopping Section: Main business sec¬ 
tion four blocks in length with eight side 
streets. 

Trading Area: Average trading area, 10 
miles In each direction. Fine trolley service. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products; passenger automobile agen- 
< ies, 8; commercial auto, agencii s. 4; automo- 
hile accessories, 9; automobile tire agencies, 12; 
tiukers, 6; cigar stores and stands (including 
hotels), 85; confectioners (including hotel 
stands), 80; dressmakers, 1; druggists, 3; dry 
goods, 5; department stores, 3; electrical sup¬ 
plies, 3; florists, 1; fruits, 1; furniture, 1; 
garages (public), 6; grocers, 85; hardware, 2; 
Jewelry, 1; meat markets, 5; men's furnishings, 
4; men’s clothing, 6; merchant tailors, 2: mil¬ 
liners, 1; opticians, 1; photographers, 1; piano 
■ and mlscellaneoua musical instruments), 2; 
radio supplies, 5; restaurants (including Uolel'). 
5: shoes, 5; sporting goods, 3; stationers, 3; 
women's apparel, 1. 

MATTOON, ILL. 

1920 Population, 13,552. 
City and Suburban Estimate, 60,090. 

Native ‘Whites. 97%; Negroes, 1%; Foreign 
Bom, 2%; Industrial Workers, 507o; English 
Reading, 99% plus; Families, 3,200. 

Schools; Public Grade, 8; Parochial, 1; Num¬ 
ber of Pupils. 3,000. 

Churches: Baptist, 1; Christian Science, 2; 
Congregational, 2; Episcopal, 1; Methodist, 1; 
I’resbyterian, 1; Roman Catholic, 1; Miscel¬ 
laneous, 6. 

Banks: National 1; State, 2; Total Resources, 
25.000,000.00; Savings Bank Deposits Total, 
22.500,000.00. 

Theatres: Legitimate, 2; Moving Pictures, 4; 
Vaudeville, 1; Miscellaneous (Auditoriums, etc.), 
1. Assn, of Omroerce Bldg.; Total Number of 
Seats, 3,000. 
• Location: I. C. R. R., also Big Four—Divi¬ 
sion point for both bus line service to neighbor¬ 
ing towns. Trolley line. 

Principal Industries; Engine manufacturing 
plant, meter ox foundry, shoe manufacturing 
plant. Ice cream and dairy plant, 2 railroad 
sliopi. 

Manufacturing Establishments; 6. Leading 
firms; Chuse Engine Co., Chose Engine Works, 
Brown Shoe Co., Clark Meter Box Co., Ken Hose 
Supporter Foundry, Hattoon Ice <?ream and 

Dairy Co., Iron's .stone Foundry, Gaxette Print¬ 
ing Co. 

Special Information: Mattoon has S trunk line 
R. R.. I. C. Chicago Division, I. C. Ind. Divi¬ 
sion, Big Four. In the heart of the Ill. broom 
corn •listrict. Matloon has 2 state bond Issue 
trunk line roads; Route 25, "Egyptian Trail." 
extending from Chicago to Cairo; Route 16. 
Big Four Trail, exlendlng from Indianapolis to 
8t. Lenis. 

Residential Features; Mostly private homes. 
Average value of homes is 26.-500 to 28.-500. 
Wide shaded streets and well kept boulevards 
and many beautiful shade trees. 

Retail Shopping Section; Extends from 1100 to 
1900 Broadway and 19tli to 21st and Western. 
Groceries, meat and milk stations are locatisl 
In all sections of town, together with the usual 
filling stations. 

Trading Area: Mattoon has a contributing 
population of 60.000. A trading radius of 30 
miles with no competitive cities nearer than 
forty miles. 

Wholesale Houses: Groceries, 4; Meats, 2; 
Fruits, 2: Hardware, 2; Dry Goods, 1. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products; Passenger automobile agen¬ 
cies, 9; automobile accessories. 6: automobile 
ttre agencies, 12; bakers. 5; dgar stores and 
stands (Including hotels), 100: confectioners (In¬ 
cluding hotel stands), 4: didlcatessen. 1: dress¬ 
makers, 10: druggists, 8: dry goo<ls. 10; de¬ 
partment stores. 4; eleetrlcal supplies. 5; flor¬ 
ists, 8; fruits, 8: furniture, 4; garages (publiol, 
9: grocers. 100: hardware. 4: Jewelry, 4: meat 
markets, 7: men's furnishings. 7: men's clothing, 
7; merchsnt tailors, 3: milliners. 6; opticisns. 
5: photographers, 3; pianos (and musics! Instru¬ 
ments), 2; radio supplies, 5; restaurants (In¬ 
cluding hotels). 12; sjioes. 7: sporting goods. 10; 
stationers. 3; women's apparel, 3 

MOLINE, ILL. 
1920 Porvlation, (1924 population 32.- 

100, including Eant 

City and Suburban Eatimates 4S.000. 

Kativ® White®, T.'i'T: Kearoet, : ForoJyn 
Bom, 20'^ : Induttrial Worbert, 60%: En^lith 
Reading, 99%: Familiea. 13.240. 

Schools: PnMir Orndfk. 2t>; 1: Jnnlor 
2: P«rorhI«l. 2. Number of Pn'>i1a. 7,12R. 

Church**!: Eaptlnt. 3: ChrUtlan Si'tonre. 1; 
ron?r»»irational. 4: Fplaropal. 1; Methodfat. 4: 
Presbyterian, 1; Roman Catholic, 2: MMceJIane. 
one. 14. 

Banbs; State. R- Total l!o«onrcea. $19,179,409.- 
94* Sarintra Bank Pepoalta Total, $17,977,308 64. 

Theatre!: Leiitimate. 1: Movine Picttirea. 
Vauderille, 2: Miacellaneona (.Xndltoriuma, etc.), 
3. Total nnmber of seats, 9.300. 

Xocation: On Booth Shore of Mlsafaalppi River 
and near month of Rock River, adjoining Rock 
Island Arsenal. Served by main line C. R. Sc 

branch Bnrlinjrton. C. M. & St. P. R. Rs. 
Steamboats. New Orleans and St. Paul. Bus 
line to Northern and Kastern Iowa, also In 
Illinois to points Fast ronnectlnK with line to 
Chlcaeo. 

Principal Industrie*: Plows and iron, antomo- 
hiles, automobile bodies, machinery, aerlcoltural 
Implements, railroad shops, porernment nmenal, 
laundry machinery. 

Manufacturing EstabUshments: .*^3. Peadinp 
firms: .lohn Oeere Plow Works. Moline Plow Co., 
John Deere Wacon Works. Ve’te Motor Corp., 
Bore Sk Beck Co.. Williams. Whlto Co.. Na¬ 
tional TJcorlce Co., C.. R. I. A P. Ry. Shops, 
Republic Iron Sk Steel Works, Moline Anto Body 
Corp., Moline Fnrnitiire Works, Trov Laundry 
Machinery Company. 

Special infermatior: Estimaterl lncrea.se 23%. 
Moline located 179 miles we^st of Chlcapo. hayfne 
three pood railroad«, farnishinp merchandise to 
this community fpilckly. Ther" a^e four cities 
proiiped topefher. MoHne. Fa«t Moline. Roek 
Island and Davenport. Iowa foriulnp a Quad City 
of 190.000 people. Moline Is reeoenised as the 
Implement center of the world, noted for its 
Government T^ocks that secures low frelpht rates 
on the Mississippi River, noted for Its new com¬ 
munity owned million dollar l3-*tory first class 
hotel, havinp 200 rooms find 70 apnrtmont^ 

Residential Features: Mostly one nnd twn-story 
houses. Privately owned homes predominate, 
forefpn and small nepro settlements in out of 
the way section of city. Many beantiful costly 
homes on the hill-tops, of which this city Is 
mainly made up. Homes In the latter section 
total in valne some three million dollars. 

Retail Shopping Section: The main business 
section extends from 12th St., East to 19th Rt. 
on Fifth Ave. and 15th St. from Fourth Ave. to 
7th Are., also some business houses on 12th, 
13th, 14th. 16th. 17th Sts from 4th to 7th Aves., 
thus plvinp 16 city blocks to main business sec¬ 
tion. There are ten outlyinp smaller retail sec¬ 
tions. 

Trading Area: Retail extends 40 miles east 
and 40 miles south and north, equipped with 
pood hard roads and bus lines. Area west Is 
Rock Island and Davenport, from which we pet 
considerable trade. 

Wholesale Houses: Mlscellaneons Lines: W. S. 
District in Davenport, Iowa, 4 miles. 

Humber of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenper aatomobile apen- 
ci«*s. 10: commercial auto, apencies, 3; aatomo¬ 
bile accessories, 11; automobile tire apencies, 13: 
bakers, 7* cipar stores and stands (includlnp 
botels). 27: confectioners (fncindinp hotel 
stands), 20; delicatessen. 4; dressmakers. 30' 
druppists. 14: dry poods, 10; department stores. 
4; electrical supplies, 5; florists. 5; fruits. 6; 
furniture, 6: parapes (public), 14; grocers, 151; 
hardware, 11; JeweliTt 6; meat marketa, 36; 
men's furnishinps, 11; men’s clothing, 14; mer¬ 
chant tailor*. 13; milliners, 5; opticians, 6; 
pbotopraphers, 6; pianos (and miscellaneous mu¬ 
sical Instruments), 3: radio supplies. 8; res¬ 
taurants (including hotels), 26: shoes, 18; sport¬ 
ing poods, 4; stationers. 2; women’s apparel, 5. 

See announcement on this PMTo 

MONMOUTH, ILL. 
1980 Population, 9.554. 

City and Suburban Eatlmata, Including trade 
t«'rrltory, 55.(100. 

Nativa Wkitaa. 90%: Nagroan, 10%; Indni- 
trial Workan, 80%; Engliak Raading, 100%; 
FamUiaa, 2.000. 

Schooli; Public Grade, 4; High, 1; Junior 
Iligb, 1; Parochial, 1; Number of Puplli, 2,00u. 

(Jbnrcbea; Bapllot, 1; Cbiiailan Science, 1; 
K)>is<-npal. 1; Melliodiat, 2: Preibyterlan, 4; 
B-i-ran Catholic, 1; Mlarellaneoua, 1. 

Banka; National, 3; State, 1; Total Reaourrei, 
37.713,292.54; Savings Banka Depoaita Total, 
*2.500,000. 

Tbeatraa: Legitimate, 1; Moving Pictureo, 2; 
MiHcellaneoiia (AiKlitorlums, etc.), 1. Total 
uiimber of veals, 2,.50U. 

Location: (In main line of C. B. A Q. E. R. 
from Chicago to Burlington, M. A St. L. R. It., 
Iirancli line of C. B. A Q., Rock Island to St. 
I oiiis, 2 miles from Santa Fe B. B., Inlerurban 
from Monmouth to TrI-Citiei. Monmouth la on 
elate highway trail, cement from Monmouth to 
Burlington and Chicago. Road under constme- 
tion south to Southern Illinois and north to Tri- 
Citlea. 

Frinoipal Industries: Potteries, plows, silos, 
mittens, large retail center for extensive farm¬ 
ing community. Few retired farmers. 

Manufaeturiag Estahlishmonts: 15. Leading 
firms. Brown, Lynch Scott Co., Potter Plow Co., 
Western Stoneware Co., Monmouth Silo Co., 
.Mi>ninouth Gate Co.. Boos Mnf. Co. 

Spoclal Information: Monmouth ia located in 
lii-art of corn lielt of America. World's best 
pu.'-e-bred live stock raised In this territory. A 
wealthy farming community. An educational 
■■enter—Monmonth College (Wallace Hall) and 
Conservatory of Music. One of stste’s best 
high schools. 

Residential Features; About 2.000 homes and 
;vrliaps same nnmber of families. Very few— 
imt over six—apartment houses. Monmouth homes 
R'" not elaborate but they are neatly hnllt and 
well kept. Tliere are a nnml>er of mansions 
owned by the wealthier people. Host all homes 
have pretty lawns and beantiful trees. 

Retail Shopping Section: Extra large—as large 
In many respects as that of a town of 25.000. 
T!:e large trade territory dependent on Mon¬ 
mouth necessitates it. Monmouth retail mer- 
.■l;e.nta offer as much or more than cities much 
larger. 

Trading Area; 20 miles west to Mississippi 
River, 30 miles north, ,30 miles south, 10 miles 
east. 

Wholesale Houses; Groeerles. 1; Meats. 2: 
Fruits, 2; Miscellaneous Lines, 12. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen- 
■■ies 10: commerrial auto, agencies, 18; automo¬ 
bile arcessories, 10: automobile tire agencies, 10: 
halters, 2: cigar stores and stands (Including 
hotels), 15; confectiosers (including hotel 

stands), 8; dressmakers, 30; druggists, 4: dry 
gt^ods, 4; department storea, 1; electrical siip- 
^lea, 5; florlsta, 9; frulta, 3; fumltare, 2; gar¬ 
ages (public), 10: grocers, 23; hardware, 3: 
jewelry, 4; meat marketa, 7; men'a famiahlngt 
5; men'a clotblag. 5; merchant tailora, 4; mil- 
liners, 6; opticians. 8: pbotograpbera, 8; pianos 
(and mlscellaneons mnalcal Instruments), 2: 
radio snppllea, IS; reatanrants (including hotels), 
8; shoes, 6; sporting goods, 1; ntatloners, 2; 
women's apparel, 5. 

MORRIS, ILL. 
1980 Population, 4,•'■05. 

Nativa Whites, 84%; Negroes, 1%; Foreign 
Bom. 15%: Industrial Workars, 20%; English 
Reading, 85%; FamiUsa, 1,500. 

Schools: Public Grade, 4; High, 1; Parochial, 
1. 

Ckurehas; Baptist, 1; Christian Science, 1; 
Methodist, 1; Roman Catholic, 1; Miscellaneous. 
Federated 1, Lutheraa 1, Free Metbodlat 1. 

Banks; National, 8; Stata. 1. 
Theatres: Moving Pictures, 2. Total number of 

seats, 1,,500. 

Location; 62 miles 8. W. of Chicago on C. R. 
I. A P. R. R. and State Aid Route No. 7. 
County seat of Grundy County. Illinois A Mich. 
Csnal; Illinois Trictlon Electric and Fox and 
Illinois Tnlon Electric. 

Principal Industries: Paper boxes, light grey 
Iron castings, cigar trade specialties, tanning 
hides, Morris Paper Mills, HI. Foundry, Coleman 
Hardware Co.. Northwestern Corp., Morris Cut¬ 
lery Co., Wwlfel Leather Co., carbonated bever¬ 
ages. 

Manufacturing Establishments: 12. Leading 
firms; Morris Paper Mills, Ill. Foundry, Coleman 
Hardware Corp., Woelfel Leather Co., North¬ 
western Corp., Slorris Bottling Works. 

Special Information; lowatlon of the city In 
the heart of the finest farming district in State 
of Illinois, makes It a large grain shipping cen¬ 
ter with braneh elevators scattered In the aiir- 
ro^indlng eommnnity on the electric line with 
connection to the flock Island lines. 

Residential Features: Mostly one-fsmily Itousea 
and two apartmeat buildings, although there are 
also small 4-flat buildings. Borne of the fln>-st 
residences. 

Retsil Shopping Section; Liberty (9 blocks), 
Washington (3 blocks), Jefferson (1 block). This 
tak<m In the territory from Conrthonse Biiusre 
at Washington St. and Liberty North on Liberty 
to the C. R. I. A P. R. R. crossing and two 
side streets. There are several outlying "neigh- 
l^orhood” stores that deal In groceries and meats 
as well as soft drinks. 

Trading Area: Extends 20 miles louth. 10 
mlli-s East, 15 miles North and 10 miles West. 
Considerable business Is also secured from 
smaller villages that are from 10 to 15 miles in 
each direction from Morris. 

Wholesale Houses; Mlscellaneons Lines: 1 
wholesale candy firm. 

j Greatest Newspaper in Western Illinois * 

I MOLINE DAILY DISPATCH 
Moline — Illinois - East Moline j 

i Moline and East Moline with a population of about 42,000, 

i located on the beautiful Mississippi River, is a centre of 

i industrial activity. Chief among the industries are manu¬ 

facturing of all agricultural implements (this is the home 

of the John Deere line); automobiles; automobile bodies, 

I milling machinery; castings; elevators; laundry machinery ; 

wagons; Buddie mechanical toys; office, school and 

I store building furniture; C. R. I. & P. Railway repair 

! shops—and a diversity of smaller industries. 

Some Facts of Interest 
73 industrial plants 

Capital invested in industry, $158,0(X),000 

Value of annual output, $64,811,000 

Number of workers, 7,900 

Annual wages paid workers, $13,470,000 

Freight shipments, annually, in and out, 40,000 cars 

8,135 homes—6,100 home owners 

9 banks with total resources of $26,000,000 

3 trunk line railroads—Mississippi River Transportation 

The Moline Daily Dispatch is delivered every afternoon 
to practically every family in this field. 

Eastern Representative: M. C. Watson, New York City 

Western Representative: Allen Klapp Co., Qiicago 
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ILLINOIS (Cont’d) 

HurnbOT of HotoU Ontlett for HoMomolly Ad- 
y«rti>od Prodnoto: Pmoot-nfer aotoowbllo ofon- 
(IM. 23; oommordal onto, oieencieo, 7; antomo- 
kUt ai'ceaaoriea, 15; aotoiBobile tire acenrlra, 

bakers. 3; cigar stores and stands (includlQg 
k(tels). 23; confectloaors (Including hotel 
staudH). 28; dressmakers. 7; druggists, 4; dry 

tlclans, 6; photographers. 5; pianos (ami mts- 
cellanions mnslcal Instruments), 5; radio sop- 

Chnrches; Baptist. 1; Christian Science, t: 
Congregational, 1; Episcopal, 1; Methodist, 2; 

Special Information: l'a>ia is on 4 railroads, 
tire hard rsails. Plenty of water, plenty of 

Dlies 4 reatanranta (Incinding ’hotels), 3; I*resbyterlan. 1; Roman Catholic, 3. Mlscel- i-oal. Big coal Industry, excellent shipping fa- 
shoes'. 6;’ sporting goods. 1; stationers, 1; wo- laneons, « .•llitles, direct communication with the world, 

men's appall, 5. Banks: National. 2: State. 3; Total Resources. ““'•'‘V . ^ ® *• 
S9.ti6S.88S. Savings Bank Ueposlta Total, $4.- desired is here. 

RillTDDUVCnrkDrk II I Ois.sce. xmoing *rea: ™ mnes eaco uirecuon. 
I lleke. Theatres: Legitimate, 2; Moving Pictures, 4; Wholssals Houses: Uroceries, 1; Meats, 1; 

ISM « 1 M. inriM Vaudeville. 2; Miscellaneous (Auditoriums, etc.). Fruits, 1; Hardware, 1. 
IfSP rept^Mn, 10.7tB- 10. Total number of seats, 0.132. Humber of Retail Outlets for HatlonaUy Ad- 
City and Bnbnrban Estimata, SO.OOa Location: At Junction Illinois and Fox Hirers, rertised Prodnots: Passenger automobile agen- 
Matlrs Whitas, 90%; Hsgross. 8%; Poreiga go miles from Chicago, 8. W, Served by C. B. cles, 10: automobile accessories, 2; automobile 

desired is here. 

Trading Area: 20 miles each direction. 

Wholssals Houses: Uroceries, 1; Meats, 1; 
Tandevtlle. 2: bllscellaneons (Auditoriums, etc,). Fruits. 1; Hardware, 1. 
10. Total number of seats, 0,132. Humber of Retail Outlets for HatlonaUy Ad- 

Location: At Junction Illinois and Fox Hirers, rertised Prodnots: Passenger automobile agen- 

” ■ '3. department stores. 2; electrical sup- Bom, Industrial Worksra, 20%; English * q. and C. R. L. * P. Rys.. close connection tire agencies, 8; bakers, 5; cigar stores and 
' 2 ' florists, 3; fruits. 11: furniture, 3; Rsading, 100%; FamiUas, 2.200. with Santa Fe and Ill. Central Rys. Intenirban stands (including hotels), 15; confectioners (In- 

Iarsi:es (public),’ 15; grocers, 10; hardware, 8; Bchoolst PuMIe Grade, 5; High, 1; Parochial, line (Chicago to 9t. Louis), passenger and ex- cludl^lng hotel stands), 12; druggists, 5; dry 
imrelry 4' meat markets. 7; men's clothing. 5; « Camber of Pupils 2 800 press only; on line throngh motor bas service, goods, 6; department stores, 3; electrical sup- 
—rchant ’tailors, 3; milliners. 2; opticians. 4; n.nfi.r ' o- rhetsttsn ftclenee 1- Chicago to 8t. Louis; on State hard road routes plies. 4; florists, 2; fruits. 4: furniture. 2; 
S>tographers. 2; pianos (and miscellaneous mu- ^2-' ^sb^irbm’ 1' connection with other principal garages (^bllc), 6; g^rs, 28; hardware, 4; 
Kl Instruments). 1: radio supplies. 4; res- *' throngh state hard roads; a principal port on Jewelry. .3; meat markets. 7; men's fumish- 
^rsnts (including hotels), 8; shoes, 6; sporting Bo™kn Catholic. 1, Miscellaneous. 2. proposeil Gt. Lakes to Mississippi River ship Ings, 3; men's clothing. 6; merchant tailors, 4; 
mI« 4- women's apparel. 5. Banks: National, 2; State, 2; Total Resources, canal now building; 6 miles from larger locks milliners, 4; opticians, 4: photographers, 1; 

$3,.561,1)7X61 than on Panama Canal. pianos (and miscellaneous musical Instruments), 

hJirkllMT r'ADRrbI 1 III Theatres: Moving Pictures, X Total number Principal Industriss: Sand (silica, building, *"i^**i J'**‘*“''»"** (including 
MOUNl CAKKULley IIO- 2.000. mouldingrpoilshlng, paint, botly); glass (plate *' »‘«‘l0Ders. 1; women's ap- 

is«n 1 9S9 Location: Sloblle A Ohio (St. Louis Dlv.), glass, windshields, etc.). farm machinery, P • _ 
1920 Populat 0 . 1, Illinois Central. Missouri Paciflc Ry.. Interur- piano#, flreproof tile for building, flre-brlck, re- ^ _ 

MOUNT CARROLL, ILL. 
1920 Population. 1,9S9. vocation: iiooiie ft unto tnt 
182# ropmar o . i, Illinois Central. Missouri Paclflt 
City and Suburban Estimate, 3,000. service to Carbondale, connec 
Hstive Whites. 9.5%: Foreign Born, 5%; Eng- une of 1. C. 

Utb Reading, 100%; FamiUes, .500. Principal Indastriea;Coal mine 
Schools: Publle Grade. 1: High, 1; Number shale paving bricks. Ice plants, 

of I'upils, 596. Francis Slilmer Sehuol alllllated works, ice and packing plant, 8 
with University of Chicago, a girls' scliool, 300 Manufacturing EstabUshments 

Banks: National, 2; State, 2; Total Resources, canal now building; 6 miles from larger locks milliners, 4; opticians, 4: photographers, 1; 
$3,.561,i)7X6X than on Panama Canal. pianos (and miscellaneous musical Instruments), 

Theatres: Moving Pictures, X Total number Principal Industriss: Sand (silica, building, ?• supplies. 3: restaurants (incinding 
of seats. 2.000. moulding, polishing, paint, botly); glass (plate *= stationers. 1; women's ap- 

Location: bloblle A Ohio (St. I«nls Dlv.), glass, windshields, etc.). farm machinery, P • • _ 
Illinois Central. Missouri Paciflc Ry., Interur- piano#, flreproof tile for building, flre-brlck, re- 
ban service to Carbondale, connecting with main torts, terra cotta tile, packing plant, sash, door 
line of 1. C. mlllwork, magna stone for flooring and 

building stuct-o, radium WiStch and clock dials, 
Princiji^ Industries, (oal mines, shoe fact 17, waists, wagons, garage door and 

PAXTON, ILL. 
niUes, .500. Principal Indnstriea:Coal mines, shoe factory. Popularion, 3.039. 
. 1: High, 1; Number .hale paving bricks. Ice plants, flour mills. Iron- ii.iWware soeoialties ’ largest encumber Suburban Estimate, 5,000, 

.go"a"glrisH'tir.Sl‘"SSS PU»t in'wo'rd" ^Hative Whites, 80%; Negroes, .0-5%; Foreign 
,go. a girls SCI od. 300 Manufacturing EstabUstoents: 5. Leading Manufarturing EstabUshments: 43. Leading ®"'‘’*** 

Churches; Baptist. 1: Methodist. 1; Mlscel- shoe Co., Egyptian Iron Works, Reliance and 
Arms; Murpbystaro Paving Brick Co.. Brown p,.,. Glass Co. (Fisher Body ReodJBg. 9.5%; Families, 800. 

ISDeoiis. 4; 1. B. 1. Lutheran 1, unnren 01 t.oa Southern Hllnols Milling Co's., Ancli 
1, Uunkard Brethren 1. Parking Co., laco-Bautx Silica Mfg. 

Banks: Slate. 2: Total Beoourcea, $2,400,000. Special Information: Trading ces 
Savings Bank Ueixwits Total, $700,000. mile radins of farmers and coal mine 

Theatres: Moving Pictures, 1. Total number seat. Original Bid Mnddy coal fleld 
of seats. 328. Besidential Features: One-family 

Schools; Public Grade, 2; High, 1; Number of 
■'i f s.' '• •' ■"* Si is'.isii.sT."'. 'sn'".".™ •' 

n-iM'-J. _ _ r-rti™ <».. am,. Mt,. c. „„„ ^ c-.. ci.j i. M.noai.. i 
Bpecial Information: Trading center for 25 Works, J. E. Porter Co.. U. 8. Silica Sand Co.. Presbyterian, 1; Roman Catholic 1 MIscelianel 

mile radins of farmers and coal mlnera. County Ottawa Sllloa Co., Standard Silica Sand Co., out. Church of Christ, Swedish’Mission, Lnth- 

Location: 128 miles west of Chicago, main dominate, 80% owned. 

at. Original Bid Mnddy coal fleld. Crescent Silica Sand Co.. E. P. Johnson Piano eran. 
Besidential Featares: One-family housea pre- Factory. Feltler Glass Mfg. Co.. Radium Dial 3^, 

liae ('., M. A St. P. to Omaha. 
Principal ladnstriea: Farming and atock rala- 

Ing. 

public square, 7 blocks west on Walnut SL, 2 
blocks east, 2 blocka north. 

Trading Area: 25 milea north, west, south and 

iminafeT”80%"ow'n^7' --- - Worksf’w.'^H.* "^Knowles Foundry ”a Machine Co. 2; Total Resourcca, 

Retail Shopping Section: Extends around the undM*^strurt%n"y OenMWl*Moto” Theatres: Legitimate, 1; Jlovlng Pictures, 1; 
Co. When completed, 8 months from now, will Miscellaneous (Auditoriums, etc.). Coliseum, 
employ 2.500 men—estimated output value, $12,- Total number of seats, 2,600. 
000.000 to $15,000,000. Location; Illinola Central R. R., main line Hanufactnring Eatablishmenta: 4. Leading Ijirgeet rity .35 miles. ’ ’ 000.000 to $15,000,000. Location; Illinola 1 

Inns; G. W. Ivy A Sons, T. A. Wachtel A Son. wholeaal# Hauses- Groceries 4- Meats 1- Total value yaarly output factoriea estimated Chicago-New Orleans. 
Mt. Carroll Bottling Work., Mt. Carroll Overall ““"j;Sd.. irMls^IIweou. Unel! ‘i $10,904,394. Principal Indu.trie 
Factory. Candy 1. Special Information: Largest silica sand de- cannery, broom factory, clothing manufacturing 

Special Information: Finest scenery In the Humber of Retail Ontlets for Nationally Ad- p<*lt8 in world (practically unlimited supply and comi>any, Stein A Co., manufacturers yuuog 
state. Smith's Cave Park, City Park. Caroline ,ertlsed Products; Passenger automobile agen- uses). New $12,000,000 addition to National tnen s and boys' clothes. 

Principal Industries: Furniture factory, corn 

Park. Home Park, paved streets, court bouse, 9. pommercial auto, agencies, 3; antomo- Plate Glass Co., now building. Has Public Manufacturing Establiihments: Leading Arms, 
Carnegie Library. ^,jje accessories. 1; auto, tire agenclea, 11; cigar Library, parks and playgrounds, clubs, Inc. E. H. Stalford Furniture t'o., 8. H. Hill Broom 

Residential Features: Nearly all one-family stores and stands (Including hotels), 6: confec- Country Golf Club, Boat Club, Elks Home, pro- Factory, Paxton Canning Co. 
houses, several flats and apartment bouses, tioners (Including hotel stands), 7; dressmakers, fesslonal baseball team. County Fair plant. Special Information' TelenhonS nlant valned 
Fmme. brick and concrete pebble. 6; druggists, 7; dry goods. 11; department Rotary and Kiynl. t'lubs. Armory and thrM „ ^5.();)0 Pr^ I'ubllc Lm^^^ Vreem 

Retsil Shopping Section: Covers four blocks stores. 3; electrical supplies, 2; florists, 2; bnits of National (.uyds. Boy Scouts (7 troops^ i,ouses. wholesale and retail•^’mo'orlxcd Are 

rilent ";rks”‘ofTo:^s”“"''' ^=0;*r.rdwrr’e. I J^eweYr” S^'me'^’’mar'l ’counTy ?'a'Vn.'*and HomrBureaus. diJicG^n Dany"'\M;Z“p^r'™Ur^e "lie 

trading Area: Extends;.!, over Into the^unty if;;;,’:!,l\ clients'‘i’eriitror*"^ ntfg. plant, wholeaaie. 

grocers, 40; hardware, 3: Jewelry, 3; meat mar¬ 
kets, 5; men's fnrnishings, 8: men's clothing, 8; 

Trading Area; Extends all over Into the OTunty „,prph,nt tallore, 8; mllllne™, 3; opticians,’ 4; chants' Associations. 

for children. County Farm and Home Bureaus. 
Live city, with Chamber of Commerce and Mer- 

snd Into J 
miles and 

Jo photographers, 3; pianos land miscellaneona ma- Residential Features: Fine residential sections 
1 more on account or kKKi roaa . ^1^^! instruments), 3; radio snpplles, 3; res- East and south side residential districts sepa 

Humber of Retsil Outlets for HatlonaUy Ad- taurants (Incinding hotels). 6; shoes. 4: sporting r’ated from business district by Illinois and Fox *" 
■ - — - ■ — . - ' neaa ntstrlct the city extends six blocks in each vsttised Products: I*a.ssenger automobile agen- goods, 2; stationers, 2; women's apparel, 3. 

dss, 7; commercial automobile agenciee, 2; - 
aatonioblle accessories, 5; automobile tire i^vy^ ss s 
agencies, 7; bakera, 1; cigar atoree and 11*1 j* 
stands (Including hotels), 16; confectioners (In- 
eluding hotel atanda), 5; dellcatesaen, 1; dreaa- 1920 Population, 4.620. 1924. 6.238. 
makers, 0; druggists, 2; dry goods, 3; electrical Native Whites, 95%; Foreign Bom, 5% 

Rlvere. West side residential section largest, direction 
principally modest homes, mostly privately 
owned by working and small business people, ex- Retail Retail Shopping Section: Market St., Pella 

1920 Population, 4.820. 1924. 6.238. 

rept one long street of more pretentions homes, St., .State St. 
averaging possibly $10,000. Several small neigh- Trading Area; ‘JO miles north. 10 east, 15 
borhood stores on north, west and south sides, west, 12 miles south. Trolley service to’ the 

Native Whites, 95%; Foreign Bom, 5%: In- Small workmen settlements at extreme east and south for .30 miles. 
iiipplles, 2; florists, 1; fruits, 6; furniture, 2; dnstrial Workers. 20%; English Reading, 100%; west sides, ontside city limits, near large fac- 
garsges (public), 7; grocers, 3; hardware, 2; Families, 1,400. 
Jewelry, 1; meat markets, 1: men's furnishings. Schools 
2; men's clothing, 2: merchant tailors, 1; mil- m,), j. 
liners, 2: opticians, 8; photographers. 1; pianos ' ' 
(ltd miscellaneous musical inatruroenta), 1; _ , ’*'’® , 
rsdio supplies, 3: restaurants (Incinding hotels). Episcopal 
.5: shoes, 1: H|>urting goods, 2; stationers, 2; Roman Ci 
srnmen's apparel, .3. Banks; 

Schools; Pnbllc Grade, 2: High, 1; Jnnior 
High. 1; Parochial, 1; Number of Pupils, 1,200. district "the loop." Court House In center. La «»wonauy aa- 

— . Qt. r-nm n » r a. 0 vemseu produota: Passenger automobile agen- 
Churches: Baptist, 1; Christian Science, 1; Kw'k'./. a?',1; cles. 5; commercial auto, agencies, 2; automobile 
[Ilseopal. 1; Slethodlst, 1; Presbyterian, 1; ^a accessories, several; automobile tire agencies, 
Oman Catliollc, 1; Miscellaneons, 4. River to Clay St. (7 blwks). A few addlrionaj geTeral; bakers, 1; cigar stores and stands (in- 
_ . ... ., , , o, - garages on Clinton St. from HI. A Mich. Canal ,.i„dinc lo-* «i • 11 
Banks; National, 1; State, 1; Total Resoureea, Washtneton st <4 hincka) Conrt at 1 hotels), 10. ronfectlonen (Including 
n.3nnnn )? Wocks). court Bt. 1 g,,nds). 3: dressmakerm 5: di-na’ai.t. 3- 

torles. 
Retail Shopping Section: Main retail shopping 

Wholesale Housea: bllscellaneoua Lines, 
brooms, kidney beans, garments. 

Humber of Retail Outleti for Nationally Ad- 

MOUNT VERNON, ILL. Ml^.an^ua (.Cudltorium., etc.), 2. Total Mu^h^To'mliM WMT’^nd*hredw^r;; 2? 2!‘rar;„a^ 
1980 Papulation. 12.000. number of seats, 3..>00. connty seat af La Salle County. Also seat of furnishings, 3; men's clothing, 8; ’ merchant 
City and Suburban Estimate, 60.000. Location: Evansville and (Tilcago Dlv. of I. C. Appellate Court for No. Diet, of 111. Large tailors, 1; milliners. 4; optlclins, 1; photograph. 
VAties WhitM 95'V • Hactom 40). • Farslwii ®‘ ^ farming Community within trading area, with era, 1; pianos (and miscellaneous musical Instru- 

Bwn l%-In^’itrlal Works™ Ew^ Principal Industries; Branch of International population 50,000. This county leads other conn- nients), 1: radio supplies, 2; restaurants (In 
Siding 95%- Familioa 3 4«) ^ Shoe Co., employing .500; branch of Sexton Mfg. Jj? aErlO'iHoral prodncla, eluding hotels). 6; shoes. 2; sporting gootls, 2: 
swing, ».)7c, xammea, J,wu. employing 140 (garment and nnderwear^ $11,090,426, and second on agrlcnltnral products stationers. 2 

®'’*'**' ®' “'**'• glove fartojy, artiflclaf ice, wholiale'lce'^cream’ *"** ifveetock. 1,400 farm families, of which _ , . 
iplls, 3,000. • 3 large bakeries. ’ 786 get their mall out of Ottawa. PC VIM III 

Bar.ki: National, 1; State, 1; Total Resources, 
H.RTiO.OOO. 

Thsatres: Lefrltfmate, 1: MoTlnjr IMctures. 2; 

Rsraces on Clinton Rt. from 

f^*’M.\n s™»: dressmaker., 5; drugglatV ^ 
block, M.diwm to Main Sts. guppUes, 2; florists; 1; 

Trading Area: About 25 miles north, 15 miles furniture. 2; garages (public), 5; grocers, 8: 

lurches: Baptist' 3: Christian Science' 1: Manufacturing EstabUshments: 6. Leading Wholesale Houses: Meat., «; Fruits, 2; Ml. s a-wwaav, ax.... 
E^copal. 1 Methj^ist, 5; Presbyterian, 2, (im,,. Intematlohal Shoe (3o., Sexton Mfg. Co., cellaneous Lines, X jggg population, 12 086 lO**! over 15 000 
Romsn Catholic. 1; Mteeellaneous, 23. gbner Ic* A Cold Storage Co. Nambor of Retail OuUets for Nationally Ad- nitv and Suhnrh.n t i- r-. 

Barks: National, 2; State. 1; Total Resources, Special Information- The Olnev Sanatarlom vertised Products: Passenger automobile ageu- f “ Lstimata, la.*j7. 
M;00fi,000; Savingu Banks Deposits Total, estaWshed 25 years with moder^ methods and '’r*- 1®= commercial auto, agencies. 6: antomo- *^iJ^T*„?^***’ Foreign Born, 5%; In- 
»560.000 •nd bile acces«)rles. 15: automobile tire agenclea. 9; duit^ WoAer., 35%; EagUah Beading, 99%; 

786 get their mall out of Ottawa. 
PEKIN, ILL. 

1920 Population, 12,086. 1924. over 15,000. 

City and Suburban Estimata, 15,557. 

bakers, 7: cigar stores and stands (Including Families, 3,465. 
hotels). 56; confectioners (Including hotel 

seo>i.t"si J20 rooms and wards kccessorlea. lo: automobile tire agenclea. u; 
Theatres: Legitimate. 3; Moving Pictures, 8; w—ldentlAl wi,. «» .s.*. bakera. 7: cigar stores and stands (Including 

Vsndeville, 1. Total niiialier of seats, 3,20a ai^iit klrine.^ and m^nein^.t confectioners (Including hotel 
• pavinir in Dnsmi^aii ana principal real- ' af«nd«l 12- drfMiMmakfkrfl R* dmafrlata 7* drr 

“2 JHdl.nd Trail, St. Louis to ,Udl’ll: department riorw, 3; riectrl’cal an^ 
filiin^av. On L. & N*# Routbern, 0« & vlncconca. a. AA-vskiaom o« o« 

Me’rurb'am •"«> ^•'It- ?: fpnK’sS; “t2. 45t’hirf; 
8. I., and W. C. A W. R. Ra.; also Nason 
ioterurban. 

Schools; Public Grade, 8; High, 1; Junior 
High. 1; Parochial, 2; Numbn of Pupils. 3,4Wi. 

Churches: Baptist, 2; Congregational, 1; 

Principal Industries; Steel car manufacturing ™dlng At 
coaipany, shoe factory, knitting mills, stove J2. 
foundry, canning factory, flour miUa, candy fac- . wholesala 
torles. Jewelry, fhre 

piles, 9; florists. 2; fruits. 8; failure, 4; fw- Episcopal. 1: Melhodlat, 2; Presbyterian. 1 
rlera, 1; garag« (pnbllc). 30; gwera, 45; hard- Catholic. 2; Miscellaneous. 2 
ware, 5; Jewelry. 6; meat markets. 16; men's BAsk.: *■ Ta..i <« n«i . 

Trading Area: East 14 miles, south 15, west furnishings, 9: men's clothing, 11; merchant 
^nortn 12. . tailors, 2: milliners. 9: opticians, 4; photog- 

Banks; National, 8; Total Resources, $6,066,- 
068.40 No Savings Banka. 

Theatres; Moving Plcturea, 4. Total number 

■•ted at $50,000,000. 

Ipecial Information; Located on flve railroads, 
three of which are trunk lines. 

rapber^ 4: piano, land mlscellaneon; mn.le;i of .e*.‘tV“2 7(55“’“'^""*’ '*• 
- « in»trument8), 4; r»dio supplies. 7; restaurants p»kin A p*apIb nninn p» • pi» 

cles, 6: antomoblle accessories. 4; automobile rr . Kya. Eagle Packet Line on Illinois River. Ex- cles, 5; antomoblle acceseorles, 4: antomoblle 
tire agenclea, 8; bakers, 3; cigar stores and 
standi (Incinding hotels), 8; confectioners (In- 

agen- 4. stationers, 2; women’s apparel, 8. 

Rssldential Featnrea: Mostly one and two- eluding hotel stands), 5; delicatessen, 2; dress- 
ftaiMy homes. Private homes predominate, makers. 4; druggists, 3; dry goods. 8; depart- 

PANA, ILL. 
Hesldenees being built dally. "■cm siorea, a; eiecincai anppiles. 2; florists. 1; jggo Population, 9.000. 

Ilc*S,liir?‘®2h‘lch f^‘»""he.rf* 0f'’bu*^«.*dlS; 3: j'wHr'” sl^me.'? m.rkeflMr^en'i City and Suburban EaHmato. 2,000. 
WetT! Bislneis atreet. ran parlillel from two Hativ. Whits., 100%; Foreign Born. 20% 
w three blocks with iisnal small groceries, con- ”>'11'“*"; 2: opticians. 8; photog- EngUsh Reading, 80%. 
fectlonerie# and other shops In outlying sections V.” miscellaneous musical SchooU; Pnbllc Grade. 5: High, 1; Parochial 
of city. instrnments). 2: radio snpplles, 2; shoes. 10: t; Number of Pupils. 2.000. 

^(iing Area: Twenty-live miles around city. •P"''* "9 goods, 2; women’s apparel. 2. Chnrches: Baptist. 1; Christian Bclence. 1 
who^als Houses: Groceries. 3. _iiii_L . ... . ... Congregational. 1; Methodist, 1; Presbyterian 

^ aumbar of Retail Outlets for Nationally Ad- OTTAWA, ILL. 1: Roman Catholic. 1; Miscellaneons, 5. 

ment stores, 2; electrical anppiles. 2; florists. 1; 

, Rstail Shopping Section: Extends from Pub- ®L f™?”' 
lie Square, which forms heart of business die- JPriTIiP’ * 
Wets. Business streets ran parallel from two •» e'®**) "»• ■*:. merchant 
nm Ak___..w . .. tftllora. 2: mllllMM. 9* Anf1d«<ana ft* nluAfA*. 

Humber of Retail Ontlets for Nationally Ad- 
rsrtised Products: Passenger automobile agen- 
‘^’'s. 13; commercial automobile agencies, 13: 

SchooU; Pnbllc Grade. 5; High, 1; Parochial, 
1; Number of Pupils, 2,000. 

Chnrebss; Baptist. 1; Christian Bclence. 1; 
Congregational, 1; Methodist, 1; Presbyterian, 
1; Roman Catholic, 1; Miscellaneons, 5. 

cellent distributing point for the Middle West 
or West, East, North and South, Indicatetl by 
location here of several enormous Industries for 
city the sixe of Pekin. 

Mneipal Industries: Cora Products Reflnlng 
Co., Liberty Feast Corp., American Distillery 
falcohol). Hammer Baddlery Works, Pekin 
Wagon ('o., (Juaker Oats Co. (strawboard fac¬ 
tory). Next year will erect enormons big 
cereal mill. 

Manufacturing Establishments: 0. 
Special Information: Is one of the few 

cities formerly closely allied with the Ilqnor in¬ 
dustries which has not sulTered by prohibition. 

1920 Popnlation, 10,816 (1924 school census. $4,000,000. 
Banks: National,’1;’State. 1; Total Resources, J**®*' 'o®*!'®" f"'' factory purposes, due to rail 

j4 QQQ QGQ .... . fgcllltles and prospects of enlarged river trans- 

tmomoblle acceaaories. 6; automobile tire agen- 12.^). ' .. ....9- \Io.Ia<i. Pictn». Rlw "“'fer '’k'P water- 
c lJ; **• *“'• •**'‘'‘* <*"- «ty •»« snhurhan Estimate, no suburbs-see Va^RU ’ 2^ MlJc^Uan’eon’a P®PWatlon. 
eluding hotelB), 8; confectioners (Incinding ho- trading area. 1 ToT.i of lls™ 1 arm ’ * 'ehlch. In spite of constractlon of over 700 new 
tel stands). 3; dressmakers. 20; d-ngglsta, 4; Native Whites. 86.8%; Negroes .06%; Poreiga Ji L , T a I ’ . noo non a '"a*!'"*. 
“nr goods. 6; department atoree, 2: electrical Bern. 22%• Industrial Warkera 14%. E„Aiuk Principal Indnatrias: Rosea, 6,000.000 shipped houses and forcing shout 1.500 workers to Ilvt 
•PPPlles, 4; florlau. 2; fralta. 2; furniture, 4; R^ing, n7’.2%rPkmiUee. 2 ^.’ annually; 4 coal mines. in Peoria and nearby small towns, 
groevrs, 60; hardware, 8; Jewelry, 8; meat Schools; Pnbllc Grade, 5; High, 1; College, 1; Mannfaotnriag Establishments: 8. Leading Restdeotlal Peaturea; Great majority of rast- 
markets. 10; men’s furnishings, 6: men's cloth- Business College, 1; Parochial, 5; Number of Arms. Waddley Packing Plant. Sugar Creek dents own their own hon'cs. Onlv three apsrt- 

5: merchant taUocs. 3; milliners, 7; op- Pnptls, 1,504. Creamery, American Greenhonse Mfg. Co. Continued on page 53 

1. Total number of seats, 1,800. liomes In three years, causes a scarcity of 
Principal Indnatrias: Rosea, 6,000.000 shipped houses and forcing shout 1.500 workers to live 

annually; 4 coal mines. 

Mannfaotnring Establishments: 8. 

in Peoria and nearby small towns. 
Restdeotlal Peaturea; Great majority of real- 
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ILLINOIS (Cont’d) 

Pekin (can't) 

ment* In entire city. Even the gevernl gection* 
occupied by the poorer paid workerg are well 
kept. City ig almogt entirely paved and well 
kept. Blockg not now paved are to be paved 
during next year. Two new “addltiona” were 
platted thlg year. One more will be In the 
gpring. la on completed hard road and will be 
on two otbera In next year. 

Betail Shopping Bootion! Shopping dlatrlct 
extenda two blocka from center of city in all 
dlrectlong with one main trade artery—Court 
atreet, occupied by bnalneaa houaea for a atretch 
of 8 ’to 9 blocka. Three outlying dlatrlcta. 
Pekin ia the center and county Beat of a trac¬ 
ing area embracing a population of over 40.000. 
Dirt roada are practically all oiled and well 
maintained. Beat in thla aectlon of the State. 

Trading Area; Bmbracea all of Taaewell 
County, except minor arena, but Inclndea much 
of Peoria County and Pulton County on the 
north and northweat. Good bna aervlce to the 
northweat over a wide area and excellent pas- 
aenger rail aervlce adda to bualneaa here. 

Wholeaale Houaea: Fruit a, 1; Hardware, 1. 

Humber of Retail Outleta for nationally Ad- 
rartiaed Producta: Paaaenger automobile ageu- 
ciea, l.l; commercial automobile agenciea, o; 
automobile acceaaorica, 3; automobile tire agen* 
clea, 7; bakera, 7; cigar gtorea and atanda (in¬ 
cluding hotela), 19; confectlonera (including ho¬ 
tel atanda), 23; delicateeaen, 8; dreaamakera, 
12: druggiata, 4; dry gooda, 3; electrical aup- 
pliea, 5; florlata, 6; fruita, 2; furniture. 4; 
garagea (public), 9; grocera, 28; hardware, 2; 
Jewelry, 2; meat marketa, 6; men'a fumlBbiag, 
B; men'a clothing, B; merchant tallora, 8; mll- 
Unera, 3; opticlana, 3; photographera, 1; planoa 
(and mlacellaneoaa musical Instrumenta), 1; 
radio Buppllee, 4; restaurants (including hotela), 
8; aboea, 5; aportlng goods, 3; atatlonera, 2. 

PEORIA, ILL. 
1923 FopuUtion, 84,848. 

City snd Suburban Estimate, 183,900. 
native Whites, 71%; negroes, 13%; Foreign 

Bom, 16%; Industrial Workers, 30%; English 
Beading, 95%; Families, 11>,397. 

Schools: Public Grade, 30; High, 3; Parochial, 
8; Number of Pupils, Grade 9,305, Junior 1,646, 
$47,668,972.91; ToUl clearings for 1923, $228,- 
006,011.14. 

Churches: Baptist, 8; Cbriatian Science, 8; 
Congregational, 4: Episcopal, 3; Hebrew, 2; 
Uethodlst, 14; Presbyterian, 10; Roman Catholic, 
12; Miscellaneous, 28, Lutheran 10, Cbriatian B, 
total 99. 

Banks; National, 4; State, 6; Total Resources, 
$17,6.58.972.91. Total clearings lor 1923, $229,- 
095.011.14. 

Theatres: Legitimate, 1; Moving Pictures, 8; 
Vaudeville, 1; Uiscellaneons (Auditoriums, etc.), 
2 (stock). Total number of seats, 16,800. 

IfOcation: Approximately half-way between 
Chicago and St. Louis and Indianapolis and the 
Mlasiaaippl River, on the west bank of the 
Illinois River on Peoria Lake. Ill miles east 
of Hiaaiaslppl and 111 miles west of Indiana 
state line. 18 steam, 2 electric roads. 

Principal Indnstries: Agrictnltural implements, 
tractors, washing machines, fnrnaces, steel wire 
fencing, cordage and chemicals and drugs, corn 
products, paper, knit goods, gloves and aprons, 
canned food stores, furnaces, industrial alcohol, 
mattresses, butter and dairy products, moving 
picture films. 

Manufaotnring Establishments; 123. Leading 
firms, Keystone Steel ft Wire Co., Aotorfer 
Bros., Holt Mfg. Co., Allans Woodward, etc. 

Total value of yearly output of factories sstl* 
mated at $200,000,000. 

Besidential Features: Peoria is a city of fine 
homes and, according to its population, it excels 
any other community in this respect. Percent¬ 
age of home owners larger than any city of 
egnal slxe. Majority of homes in the city are 
owned. 

Betail Shopping Section: From Court House, 
which forms the heart of the business section, 
for 7 blocks on 8. Adams 8t., 4 blocka south on 
JeSersoB 8t., and west on Main St. about 9 
blocks. Also have a busineas section starting 
at 2,000 block on Sooth Adams St., which ex¬ 
tends for about B blocks south. 

Trading Area: Badins of 40 square miles. 

Wholesale Eonsos: Drugs, 2; Groceries, 8; 
Meats, 10; Fruits, 13; Hardware, 5; Dry 
Goods, 1. 

Humber of Betail Outlets for nationally Ad¬ 
vertised Frodueta: Passenger automobile agen¬ 
ciea, 80; commercial anto. agencies, 63; automo¬ 
bile accessories, 30; automobile tire agencies, 20; 
bakers, 26; cigar stores and stands (including 
hotels), 32; confectioners (including hotel 
stands), 61; delicatessen, 4; dressmakers, 7; 
druggists, 51; dry goods, 7; department stores, 
8; electrical supplies, 25; fiorists, 16; fruits, 21; 
furniture, 18; furriers, 9; garages (public), 63; 
grocers, 317; hardware, 25; jewelry, 17; meat 
markets, 58; men's furnishings, 11; men's cloth¬ 
ing. 10; merchant tailors, 20; milliners, 12; op¬ 
ticians, 14; photographers. 13; pianos (and mis¬ 
cellaneous musical instruments), 17; radio sup¬ 
plies, 4; restanrants (including hotels), 175; 
shoes, 20: sporting goods, 2; stationers, 4; wo¬ 
men’s apparel, 26. 

See ooltnnns 3 and 4 and page S3 

PONTIAC, ILL. 
1980 Population. 6,664. 

City and Suburban Estimate, 7,560. 

native Whites, 96%; Hegroes, 1%; Foreign 
Bora, 8%; Industrial Workers, 10%; £i«liah 
Beading, 190%; Families, 1,650. 

Schools; I'liMIc Grade, 4; High, 1; Parochial, 
1; Number of I'uplls, 1,445. 

Churches: Baptist, 1; Christian Science, 1; 
Episcopal, 1; Methodist. 1; Presbyterian, 1; 
Roman Catholic, 1; Miscellaneous, 5. 

Banks: National, 2; State, 3; Total Resources, 
$3,886,108.93; itavings Bank Deposits Total, 
$1,148,777.88. 

Theatres: Moving Pictures, 2; Miscellaneous 
(Auditoriums, etc.), 3; Total number of seats, 
7,800. 

Location: 92 miles southeast of Clilcago 
on the C. ft A., branch of the 1. C. and Wabash. 
On Illinois Boulevard connecting Chicago and St. 
Louis. Electric railway runs north 20 miles to 
Dwight. Bus service on bard road south to 
Bloomington, Ill. 

Principal Industries: Shoes, feed grinding 
machinery, coal, candy manufacturing, butter, 
automobile accessories manufacturing. 

Manufacturing Establishments: 8. Leading 
firms, Pontiac Shoe Mfg. Co., A. M. Legg Shoe 
Co., Allen Candy Co., Shaw-Walton Mfg. Co., 
Spartan Mfg. Co., Livingston Creamery Co. 

Total value of yearly output of factories esti¬ 
mated at $1,500,000. 

Besidential Features: Mostly one-family 
houses. 

Betail Shopping Section; Around public square 
and extending two blocks from square on all 
streets. 22 miles of paved streets. Public 
square devoted to Court House and county 
officials. Merchants all prosperous. 

Trading Area: Extends 10 miles north, east, 
south and west, with intermittent trade coming 
from entire county, a radius of 20 miles, due to 
good roads, tnHley and boa lines. 

Wholesale Houses: Groceries, 1; Fmlts, 2; 
Miscellaneous Lines, Tobacco, flour, candy, I 
each. 

Humber of Betail Outleta for nationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, 14; commercial auto, agencies, 5; auto¬ 
mobile accessories, 21; automobile tire agenciea. 
23; bakers, 3; cigar stores and stands (including 
hotels), 35; confectioners (including hotel 
stands), 13; delicatessen, 3; dressmakers, 5; 
druggists, 4; dry goods, 5; department stores, 
1; electrical supplies, 4; florists, 2; fruits, 21; 
furniture, 4; furriers, 2; garages (public), 14; 
grocers, 18; hardware, 4; jewelry, 3; meat 
markets, 6; men’s fumisbings, 8; men’s cloth¬ 
ing, 10; merchant tailors, 3; milliners, 7; 
opticians, 2; photographers, 2; pianos (and mis¬ 
cellaneous musical instruments), 5; radio sup¬ 
plies, 7; restanrants (including hotels), 8; shoes, 
10; sporting goods, 5; stationers, T; women's 
apparel, 9. 

QUINCY, ILL. 
1980 Population, 85,978. 

City and Suburban Estimate, 60,000. 
native Whites, 89 9/10%; Hegroes, 3 4/10%; 

Foreign Bom, 6 7/10%; Industrial Workers, 
18%; English Beading, 92%; Families, 9.378. 

Schools: 13; Number of Pupils, 8,613. 

Churches: 18. 

Banks: 8; Total Resources, $30,600,000. 

Theatres: 14; Total number of seats, 9,800. 
Beeidentlal Features: Mostly one and two 

famil.v bouses. 

Betail Shopping Section: About 12 block on 
3 Hides of pitblic square. 

Trading Area: About 25 mile radius. 

Humber of Betail Outlets for nationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, 25; commercial anto. agencies, 12; auto¬ 
mobile accessories, 33; automobile tire agencies, 
26; bakers, 26; cigar stores and stands (includ¬ 
ing hotels), 21; confectioners (Including hotel 
stands). 18; delicatessen, 5; dressmakers, 54; 
druggists, 19; dry goods, 16; department stores, 
5; electrical supplies, 17; florists, 4; fruits, 18; 
furniture, IS; furriers, 3; garages (public), 15; 
grocers, 157; hardware, 12; jewelry, 13; meat 
markets, .52; men’s furnishings, 15; men's cloth¬ 
ing, 15; merchant tailors, 15; milliners, 17; 
opticians, 13; photographers, 4; pianos (and mis¬ 
cellaneous musical Instruments), 5; radio sup¬ 
plies, 4; restanrants (including hotels), 41; 
shoes, 27; sporting goods, 7; stationers, 5; 
women's apparel, 15. 

ROBINSON, ILL. 
1986 Population, 3,885. 

City and Suburban Estimate, 8,500. 

native Whites, 85%; Hegroes, 1%; Foreign 
Bom, 2%; Industrial Workers, 12%; English 
Beading, 100 %: Families, 1,2()0. 

Schools; Public Grade, 2; High, 1; Numl>er of 
Pupils, 1.200. 

Churches; Baptist 1; Methodist, 1; Presby¬ 
terian, 1; Roman Catholic, 1; Miscellaneous, 2. 

Banks: National, 1; State, 3; Total Re¬ 
sources, $4,150,000. 

Theatres; Legitimate, 1; Moving Piettores, 
2. Total number of seats, 1,200. 

Location: Efflngham-Indianapolls Division of 
Illinois Central R. R. and Cairo Division of Big 
Four. 

Principal Indnstries; Lincoln Oil Refining 
Co., Bwermann Co., Bradford Supply Oo., Norris 
Bros. 

Manufacturing Establishments, 4. Leading 
firm, Swermann Pottery Co., large shippers of 
vitreous chinaware. 

Value annual output: $2.00.000. 

Besidential Features: Mostly one family 
houses, beautiful shade trees and pavements 
throughout the city. Robinson has the reputa¬ 
tion of having as fine homes as any small city 
in the state. Average valuation of bouses 
$3,000. 

Betail Shopping Beotioa; Extends two blocka 
Continued on page 54 

—in PEORIA 
intelligent space 

buyers use 

the STAR 
Some space buyers do so because past experience has | 
proven to them that the STAR is the dominant paper 
in downstate Illinois—the paper with the greatest | 
circulation—the paper of proven results. Others do i 
so because they have noticed that this paper carries I 
the greater proportion of local advertising, a good | 
criterion by which to judge any newspaper. j 

That their judgment is vindicated we offer these ! 
figures—the results of tests made by a certain large I 
local retailer (name on request and testimonial letter ■ 
on file), on different dates, under widely different i 
circumstances: 

A one-day oifer on a certain staple article, 
brought direct replies (keyed coupons) in 
this proportion: 

Star .294 
Journal.154 

Results that show STAR pulling power is 
almost TWICE that of its nearest com¬ 
petitor. Incidentally, this offer was made 
by a merchant who sells for cash only. 

Another offer, by the same merchant, on 
DOLLAR DAY, when competition of all 
kinds is strongest, was made to prove the 
percentage of effective or buying circulation, 
and resulted as follows: 

Cir- % Coupons % Coupons to 
Paper culation per paper circulation 

Star . .29,197 50.04 50.04 1.897 
Journal . .25,019 38.21 1 

^ 48.24 1.690 
Transcript .. 

' Sonne . 
.10,915 10.03 f 1.002 
. 5,000 1.72 .38 

Proving the Star to be superior in results as 
regards total sales, pulling more than its two 
closest competitors combined, and also 
superior in results per centum circulation. 

Do WE Carry YOUR 
ADVERTISING? 
IF NOT — WHY NOT? 

Peoria is the second city in Illinois, situated halfway between Chi¬ 
cago and St. Louis. Peoria has 179,030 people in its trading area 
who spend $75,000,000.00 annually. Peoria shows a buying power 
of $732 per capita, in this radius, as compared to $172 in Chicago. 
31% of Peoria’s homes have an annual income of $1800, as compared 
with a national average of 13%. Peoria is the center of the com 
product industry and near the center of gross farm income, in the 
heart of a vast bituminous coal field, and is the heart of the pure 
bred hog industry—the home of the National Swine Show. The 
STAR is Peoria’s favored paper—serving the nation’s favored terri¬ 
tory. You should be represented in its columns—arc you? 

Authentic Circulation Counts 
The STAR is a member of the A. B. C. 
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Ihc needs of 180,000 people 
Are supplied thru the reteil outlets ofM 

die PieoriA market/ 
(2nd Gti| in lllinob) 

PEORIA HUB OF 
GREAT MARKH 

One of the reasons Peoria has 
held a place among the leading mar¬ 
kets of America la that sho Is the 
center point of a trade area seldom 
acquired by a elty of her size. Ten 
years ago Peoria placed her trade 
radius at 25 miles. Today It extends 
at least twice and probably three 
times that far In all directions. 

The trade territory In which Peo¬ 
ria justly claims to be the shipping 
center expended close to $80,000,000 
during the past year. 

What Peoria Spends. 
A resume of some of the more Im¬ 

portant articles sold In the Peoria 
market during the past year: 
.tutomoblles .$0,478,000 
Autoinobilfl Acceseorlr, . 1,432,000 
\nt* Ttrrs end Tnbrs . 8,470,000 

rtiikinx Prodnet* . 5,30S.OOO 
Ibiililrr,* Snppliv, . 11,144,004 

Canned Good, ..,,,, 2,483,000 
M»“n’» nnd Boys' Clotblnr. 4,824,001 
Women’s Cloak* and Suits .,,, 4,730,001 

lirnss and Toilet Goods 8 010,000 
Cnffeo. Tea*. Spire-; . 2,031.001 

I'ooseliold I'urnlsblnx* .  2,100,000 
'’lon^rle* nnd Provisions ,.,,, 80,230,000 
IIo^lery nnd Knit Good.*.. 2,743.000 

.'.•imber, bulldins only 4 812,000 
nilks anil Fancy Good* .  2,900,000 
'■hoes, lenther nnd mblier .. .. 5.328,003 

To this should be added the valu- 
.tion of manufactured products dls-. 
tributed to the world In 1923 from 
I’corla's Industries: 
"ulue of raw product.$25,000,000 

*'’d to by nianafactaro ..... 17,000,003 

900 Articles Made in 
Peoria 

A recent survey shows that the 
value of the output of Peoria’s fac¬ 
tories Is $200,000,000. The following 
list of products manufactured in 
Peoria give an idea of the diversi¬ 
fied industries now located here: 

Chemicals, drugs, washing ma¬ 
chines, feeds, roofing felts, bank and 
office furniture, paper flour sacks, 
mill work, hammera horse-shoes, 
overalls, food products, gloves, mit¬ 
tens, brass castingrs, asphalt, sash 
doors, interior trim, pickles, building 
stone, cereals, ladies and children’s, 
aprons, solvents products, boilers, in¬ 
dustrial alcohol. Ice cream, confec¬ 
tionery, castings, stoves, furnaces, 
cement products, sweeping com¬ 
pound, oxygen, hydrogen, vegetable 
oils, electric signals, safety locks, 
flour, paints, varnishes, gas, coke, 
packers stock remedy, bakery pro¬ 
ducts, baking powder, fish packing, 
paper novelties, watersoftener, bev¬ 
erages, syrups, dolls, toya butter, 
dairy products, sausage, hog oilers, 
pottery products, tile brick, tools, 
barley malt foods. Apex Inner rings, 
gears, gear parts, automobile bump¬ 
ers. oil bumera portable garages 
costumes, furnace pipe, fertlllzei 
machines, art glaas. Broadcast End- 
gate Seeders, pancake flour, baskets, 
boxes, fruit packages, preserves, jel¬ 
lies, jams, feeds, lumber, sheet meta’ 
specialties, biscuits, crackers, monu¬ 
ments, box board, concrete tampers 
denatured alcohol. Gray Iroii cast¬ 
ings, truck bodlea aufo springs 
blasting powders, live stock reme¬ 
dies. mustard, clgara auto bodies 
wagons, grain handling machinery, 
pumps, auto speclaltle.s, patterns, 
cigar boxes, tractors, concrete blocks, 
battery steamera crates, barrela 
tents, awnings, artificial limbs, wire 
product.s, wire, gas machinery, brass 
goods, custom shirts, bale ties, knit 
goods, architectural iron, metal bar- 
rel.s, tank.s, cement stave silos, gar¬ 
den tools, extracts, apices, mattre.sses. 
pillows, common brick, face brick, 
paving brick, brooms, ca.skets. coal 
drills, binder twine, rope, jewelry, 
box springs. Iron castings, marble 
products, stone products. mets’ 
.stamping, flxturea 

In this Great Market ^'4 out of S^'^'Homes Read the 

Peoma Journal-Transcript 
PEOniA. ILUNOIS. CUAS. M. EDDY CO, WAT’L. DEPnESENTATIVES 



family boiMM. Pritrate bom«« predominate, over reeideoce aectton. 
ILLINOIS (Cont’d) Three modern apartment bnlldlnitR. 

Trading Area; Fifteen milea east, 18 west, 
22. north, 23 sontb. 

WlMtlaaato Houses] Groceries, 1. 

Total value of yearlF output of factories sstb 
mated at $12,00u,000. 

Healdwitial Testursa: Uostlr made up of 

SPRINGFIELD, ILL. 

ROCKFORD, ILL. 
1920 Population, 65,651. 
City and Suburban Estimate, 90,000. 
Native Wbltes, 727o; Negroes, les< than I*/,; 

Foreign Bom, 26%; Industrial Workers, 30%; 
Families, 10,.397. 

Schools: Public Grade. 20; High. 1; Junior 
nigh. 1; Parochial, 4 grade, 1 high; Number of 
Pupils, 11,328. 

Churches: Baptist, 6; Christian Science, 1; 
Congregational, 1; Episcopal, 1; Hebrew. 1; 
Methodist, 7; Presbyterian, 4; Roman Catholi<-, 
h; Miscellaneous, 24. 

Banks: National, 7; Trust Company, 2; Total 
Resources. ?20,873,264: Havings Bank Dejioslts 
Total, $13,432,000. 

Theatres: Ijegitimate, 1; .Moving Pictures, 8; 
Vaudeville, 1; Total number of seats, ,5,000. 

Location: Northeastern part of State on Rock 
River. Served by C. B. A Q., C. & N. M.. 
C. M. .A St. P., Illinois Central. Terminus of 
RockWd Electric Internrban line running to 
Freeport, Janesville, and Chicago. Blackliawk 

SAVANNA, ILL. 

STERLING (and Rock Falls) 
ILL. 

1920 Population. ll.lbO. 

City and Suburban Estimate, 4.5,(K<>. 

Native Whites, 95%; Foreign Bom, 57t: la- 
dustrial Workers, hoci: English Heading, !»!)*•,; 
Families. 3,40<>. • 

Schools: Public Grade, 5; High, 3; Junior 

is the only Daily Newspaper 

ROCK ISLAND, ILL. 

' a city with a 

Trade Area Population of 

160,000 
Annually Earning 

$60,000,000 

SHELBYVILLE, ILL. 

ROCK ISLAND, ILL. 

Annually Spending 

for Shopping 

$40,000,000 

'Within the coming y«ar. The Argas will move into 

its new 1300,000 home. 'When completed, it will be 

one of the finest and most complete newspaper plants in 

the middle west. 
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Space Buyers’ Guide to Markets of ILLINOIS and INDIANA 

ILLINOIS (ConCd) 

High, 3; ParocLial, 2; Knmber of Pnplli, 2.M5. 

Cliurchei: BaptUt, 1; Chriatian Science. 1; 
CongregattODal, 2; Bpiscopal, 1; Hebrew, 1; 
Metliodist. 3; Preebyterian, 1; Roman Catbolic, 
2; Misct'Ilaneona, 10. 

Banks; National, 3; State, 2; Total Re¬ 
sources, gA,017.Ki;i.23; Savings Bank Deposits 
Total, $2,0T4,S12. 

Theatres: U’gitimate. 1: Moving Pictures, 4; 
Total number of aeata, 3,665. 

Location; 110 milea west of Chicago on main 
line Chicago dc Nortbweetrrn Railroad, Chicago 
to Omaha; north terminal C. Sc N. W. Branch 
Line to Peoria and Bonthem llllnoia; Junction 
point of Shabbona and Rock Island branches of 
C. B. Sc Q. Railroad; Sterling, Dixon Sc Eastern 
Electric Railroad, cenniH.-ting with lllinoia 
Central at Dixon, 14 milea east; Illinois & Mis¬ 
sissippi canal (Hennepin); ou Liucoln Uighwag, 
paved across state. 

Principal Industries: Center of one of tlie 
richest agricultural and dairying sections of the 
Middle West; three large milk condensaries 
within a radius of l.o miies; builders, hardware, 
farm machinery, motor funeral equipment, 
barbed wire, woven wire fence, bolts, nuts, 
rivets, gas engines, machinery, levels, etc. 

Kanufacturing Establishments: 50. licadlng 
trms. National .Mfg. Co., Lawrence Bros., Frants 
Mfg. Co.. International Harvester Co., Russ'-H, 
Ilurdaall Sc Ward Bolt Sc Nnt Co., Northwestern 
Barb Wire Co., Borden Co., Rock Falls .Mfg. 
Co., Wald Clipper Co., The Eureka Co., Wynn 
Products Co., Charter Cas Engine Co., .sterling 
Foundry Co., Ft. Dearborn Mfg. Co., Novelty 
Iron Works, Peerless Level St Tool IVorks. 

Total value of yearly output of factories esti- 
mated at $0,500,000. 

Special Information: Two power dams and 
location 110 miles west of Chicago and con¬ 
venient shipping distance to 8t. Ixiuis and 
middle west make this a particularly advantage¬ 
ous manufacturing point; center of the richest 
dairying and agricnltnrai section of Illinois. 

Eesidential Features: Exceptionally fine pub¬ 
lic and parochial schools, splendid churches, civic 
clubs, fraternal clubs and organizations. Ex- 
ceilent living and health conditions; mostly one 
family homes; a few double houses; no apart¬ 
ment houses; great majority $4,000 to $S,000 
bouses; a nuinbc-r of $10,000 to $20,000 houses 
ind a few costing more. 

Retail Shopping Section: Extends along Third 
street 7 blocks; Locust street 3 blocks; First 
avenue 2 blocks; Second avenue 2 blocks; Third 
avenue, 1 block; Second street (Rock Fails) 
3 blocks; First avenue (Rmk Falls). 1 block; 
amall business section in the east luiit of 
Sterling and the usual ontl.< ing gns-crii's and 
meat markets. 

Trading Area; An average radius of 20 
miles; southeast to Harmon S.mlhs; south to 
New Bedford 23 miles; soutliwest to Erie 25 
miles (paved highway); west to Fulton 26 
miles (paved highway); northwest to Chadwick 
23 miles; northwest to Polo 22 miles. 

Wholesale Houses; GrocerP s. 2; Fruits, 1; 
Hardware, 1; Miscellaneous Lines, Candy 1, 
Gasoline and Oils, 4. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agi-n- 
cies, 28; commeroial auto, agencies. 2; automo¬ 
bile acc< s.suries. 17; automobile tire agencies, 
21; bakers, 4; cigar stores and stands (includ¬ 
ing hotels), .36; confectioners (including hotel 
stands), 10; druggists, 8; dry goods, 6; depart¬ 
ment stores, 2; electrical supplies, 2; florists, 3; 
fruits, 10; furniture, 5; garages (public), 16; 
grocers, .52; hardware, 6; Jewelry, 3; meat 
markets, 9; men’s furnishings, 3; men's cloth¬ 
ing, 0; merchant tailors, 4; milliners, 7; 
optielans, 3; photographers, 3; pianos (and mis¬ 
cellaneous musical liistrnments), 3; radio sup¬ 
plies. 4; restaurants (including liotelsl, 10; 
•boes, 11; sporting goods, 1; stationers, 1; 
»omen's*apparcI, 9. 

Fruits. Hardware, 1; Dry Goods, 1; Miscel¬ 
laneous Lines, Dairies. ,5. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies. 2; commercial auto, agenlces, 1; automobile 
accessories, 6; automobile tire agencies. 4; 
bakers, 8; cigar stores and stands (including 
hotels), 11; confectioners (including hotel 
stands), 5; delicateaseu, 4; dressmakers, 10; 
druggists, 7; dry goods, 5; department stores, 
5; fruits, 4; furniture, 5; garages (public) 10; 
grocers, 76; hardware. 4; jewelry, 3; meat 
markets, 18; men’s furnishings. 5: men’s cloth¬ 
ing, 3; merchant tailors, 4; milliners, 3; 
opticians, 3; photographers, 4: pianos (and 
miscellaneons musical instruments), 4; radio 
supplies, 4; restaurants (Including Imtelsi. 12: 
shO'S, 4; sporting goods, 3; stationers, 1. 

URBANA, ILL. 
(Urbans Champaign. 

mer resort for this section. Tlie cities between 
Waukegan and (hicago being residential towns 
and not Interested In industry gave ns the op¬ 
portunity to attract the many factories that 
are now located here. 

Residential Features: 8ma11 one-family houses 
predominate, no tenement hous-s or slum dis¬ 
trict. Residential district away from shopping 
and manufacturing district. 

Retail Shopping Section: Main shotting dis¬ 
trict on (;enesee street extending for twelve 
l4ocks. Four ontlying county business districts 
with the usual neighborhood stores. 

Trading Area; Extends to the west for pos¬ 
sibly thirty miles. A system of concrete state 
owned roads giving easy access to this com¬ 
munity. 

Wholesale Bouses: Groceries, 1: Meats, 1; 
Fruits, 3; Miscellaneous Lines, Confectioners. 2. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger Automobile Agen¬ 
cies, 17; automobile accessories, 21; automobile 
tire agcDCies, 6; bakers. 9; cigar stores and 
stands (im lading hotels), 18; confectioners (in- 

Foreign eluding hotel stands), 11; delicatessen, 3; dress- 

1920 Population, 10,214 
26.137.) 

City and Suburban Estimate, 25,000. 
Native Whites, 93.7%; Negroes, 3%. -__ - - 

Bom, 3.3%; Industrial Workers, 10%; English makers, 6; druggists, 14; dry goods. 6; depart- 
Roading, 99%; Families, 2,78.5. ment stores. 2; electrical supplies, .5; fruits, 9; 

SchooU: Public Grade. 5; High. 1: Jnnlor fnrniture. 8; 
High. 1; Parochial, 1; Number of l>uplls, 2,470. o; meat markets. 1.5, mens furnis.iings, 5 
University of Illinois, 9,500. 

Churches; Baptist, .3; Christian Science, 1; 
Episcopal, 1; Hebrew, 1; Methodist, 3; Presby- 

raen’s clothing. 7: m^-rchant tailors, 12; mil¬ 
liners, 4- opticians. «: photogrsidurs. 4; pianos 
(and miscellaneous musical instruments), 5; 
radio supplies. 6: restaurants (Ineluding hotels). 

terisn. 1; Roman catholic, 1; Miscellaneona, 4. ji; shoes, 8; ’stationers. 3; women’s apparel, 6. 
Banks; NstionsI, 1; State, 3; Total Hesonrres, 

STREATOR, ILL. 
1920 Population, 14,000. 

Qty and Suburban Estimate, ],.5(X). 

Native Whites, 77%; Negroes, 2%; Foreign 
Bom. 21%: Indnstrial Workers, 5%; English 
Reading. .5.5% ; Pamiliea. 3..524. 

Sohoola: Public Grade, 10; High. 1; Paro¬ 
chial, 2. 

Cburohea; Baptist, 1; Christian Science, 1; 
Congregational, 1; Episcopal, 1; .Methodist. 1; 
Preahvterlan, 1; Roman Catholic, 4; Miscellane¬ 
ous. Swedish Lutheran. 

Banka; National. 2; State, l; T<.tnl Re- 
lonrees, $1,070,000; Savings Bank Deis>sit8 Total. 
1214,(100. 

Theatres; T>'gltimate, 1; Moving Pictnres, 1; 
Tiudeville, 1; 'Total number of seats, 12,000. 

Location: Wabash, Santa Fe, Alton and 
N. Y. C. 

Principal Industries; Milk bottle factory, 
window glass, bottle factory, farming, mining. 

Special Infermation; Big trading and railroad 
center, located on several state roads. 

Residential Features: Many duplex liomcs- 
apartments: beautiful residential district. 

Retail Shopping lestion: Bloomington street 
*0 Sterling street. 

Trading Area; Twenty-five miles in each di- 
teetlon Saturdays. 

Wholaaals Homes: Groceries, 1; Meats, 2; 

$3,562,127.28; Savings Bank Deposits Total, 
$47.5,224.14 

Theatres: Legitimate, 1; Moving Pictures, 2; 
Misrellaneous (Anditnrinms, etc.), 1. Total 
nnnilter of seats, 4,600. 

Location; Big Four Ry.. Wabash By.. Illi¬ 
nois Central By., Illinois Traction System, 
Kankakee Sc Urbans Traction Co. Three bns 
lines. Two state higliwayt (paved). 

Principal Indnstries: Railroad repair shops, 
foundry, mill work, creamery, elevators, radio 
sets, athletic goads. Urbana la in the center 
of one of the richest agricultnml spots in the 
country. 

Manufacturing Establishmenti: 12. Leading 
Arms, Leavitt Mfg. Co., Hunter Wood, 8. E. 
HiilT A Co., Urbana Creamery. 

Total value of yearly output of factories esti¬ 
mated at $500,000. 

Special Information: Edneational Unlvertlty 
of Illinois with 9,500 atudenta on the campns. 
Urbana is primarily an educational center, with 
a high grade native bom American citizenship, 
whose purchasing power is well above the nor¬ 
mal, and whose tastes for the better things of 
life is well developed. Urbana is the county 
seat of the rich agricultural section of Illinois. 

Residential Features: High class modern resi- 
denees with no tenement district. Most homes 
owned by occupants. Imtiroved park system of 
67 acres; residence streets practically all 
paved. A high standard maintained in public 
sehoola. 

Retail Shopping Section; Main street. Race 
street. Market street. Elm street, three blocks 
of each. 

Trading Area; Urbana Is the center of trade 
for the eastern halt of ('hampaign county. 

Wholesale Houtei; Groceries, 1; Meats, 1; 
Aiiierman-Harrtman Automobiles. 

Number of Retail Outlets far Nationally Ad¬ 
vertised Products; Passenger automobile agen¬ 
cies. 4; commercial automobile ageucies, 3; 
automobile accessories, 8; automobile tire agen¬ 
cies. 5; bakers, 3; cigar stores and stands (in¬ 
cluding hotels), 53; confectioners (Including ho¬ 
tel stands), 15; delicatessens, 1; dressmakers. 
6: druggists, 6: dry goods, 3; department 
stores, 2: electrical supplies, 3; florlata, 1; 
frnits. 1; furniture, 3: furriers, 2; garages 
(public), 10; grocem, 33; hanlware, 3; Jewelry, 
2; meat markets, 6; men's furnishings, .3; 
men’s clothing, 2; merchant tailors, 1; mil¬ 
liners, 3; opticians, 1; photographers, 2; pianos 
(and mtseellaneous mus(cal tnstraments), 2: 
radio supplies, 3; restaurants (Including hotels), 
8; shoes, 4; sporting gootls, 3; stationers, 3; 
women’s apparel, 3. 

WAUKEGAN, ILL. 
1920 PopuUtlon, 19,000. 

City and Suburban Estimate, 70,0(i0. 

Native Whitts, 87%; Nagroes, 2% Foreign 
Bom, 11%; Families, 6,00<i. 

Schooli: Public Grade, ll; High. 1; Junior 
High, 1; Parochial, 4. 

Churchei: Baptist, 3; Christian .Science, 1; 
Congregational, 1; Episeoiml, 1; He)Tew, 2; 
Methodist. 2; Presbyterian. 1; Bomsn Catholic, 
4; Miaeellaneona, 5. 

Banka: National, 2; Stale. 1: Savings Bank. I 

Theatres: I-egitimate, 1: Moving I’letures. 3: 
Vaudeville. 1; MiHcellauetH;- (.VudiloruiiiiK. etc ). 
1. Total number of setts. lO.WSi. 

Location: C. A N. W.. E. J i. i:.. Crosh.v 
Steamboat Line, Lake MIehlgan. Chli ago, Nort.’i 
Shore A Miiwankee R. R. 

Principal Indnstries: Asbestos covering, 
iioilers, hratt and iron eastings, envelopes. 
Ifoultry fooda, roofing, aanitary flooring, tanning 
iiiarblnery, wire, hardware, locks. 

Kaufactnring EtablishmenU: 07. I.eading 
firms, American Steel A Wire Co.. Jobns-Man- 
vllle Co., Oeneral Boiler, Cyclone Fence, Reflex 
Bumper Co., Orless-Pfleger Tannery. Chicago 
Hanlware Fdy. Co., Blatchfonl Calf Meal Co., 
Franklyn R. Mailer Co. 

Special Information; Lake County with its 
chain of lakes in the Western part is the atom 

trated within four blocks B<|uare. Our buainess 
houses, like in most small towns, are on three 
streets, not over four blocks either way. Har¬ 
rison, Washington and Church are the main 
business streets. We have a few small groc¬ 
eries In the outlying districts. 

Trading Area; Extends about 10 miles east, 
west, north, south. Our city caters largely to 
the farm trade, although there are six good 
factories now running. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Prodnots: I’assenger antomohilc ngen- 
eies, 5; commercial automobile agencies, 2; 
automobile accessories. 3; bakers, 2; cigar stores 
and stands (including hotels), 7; confectioners 
(inclnding hotel stands), 3; dressmakers, 4; 
druggists, 3; dr.T goo<is, 2: department stores. 
2: eleetrlcal supplies. 2; florists, 1; fruits, 2; 
grocers, 17: hardware, 2; Jewelry, 1: meat mar¬ 
kets. 3: men's furnishings. 3; men’s clothing, 
3; merchant tailors, 2; milliners. 2; opticians. 
2; photographers. 2; radio siipidies, 1; 
restaurants (ioclncliug htdela). .'J: slio>-s. 3; 
s|strting g-s*ds, l; stationers. 1: utmieii's ap¬ 
parel. 2. 

ANDERSON, IND. 
1920 Population, 29,767. 

City and Suburban EtUmate, ;)5,(XH). 
Native Whites. '95%: Negroes, 3%; Foreign 

Born, 2%: Industrial Workers. 28%; English 
Reading, 1)0%: Families, 0.800. 

Schools; Ptihlle Grade, 10; High, 1; Junior 
High, 1: Parochial, 1; Nnml>er of Pupils, 5,650. 

Churches: Baptist. 8; Christian Science, 1; 
Congregational. 1; Episcopal, 1; Hebrew. 1; 
Methodist. 8: Presbyterian. 1; Roman Catiiollc. 
1; Miseellaneoiis, 20. 

Banks: National, 1: State and Trust, 5; Total 
Resourees, $7,200,000; Savings Bank Deposits 
Total. $0,000,000. 

Theatres: Legitimate, none; Sloving Pictures, 
4; Vaudeville. 2; Miscellaneons (.Auditoriums, 
etc.); 2. Total numlier of seats, lO.ooii. 

Location: In central part of Imliana. Served 
hy The Big Four, Pennsylvania. Central Indtanc. 
Railway, and Indiana Union Traction Comt>any. 
Excellent boa service in all directions from city. 

Principal Induitriea: Automobile generators 
and starters. Klaxon auto boms, playground 
e<)ntpment, corrugated boxes and shipping car¬ 
tons, nails, wire, flies, auto wheels, wire wheels, 
gss engines. I,odge regalia, dress aprons, bottle 
blowing niaehines, allo’s, tractors, pumps, chil¬ 
dren’s Irish males, <|narta, auto tire#, automo¬ 
bile governors, Nad toys, and asphalt roofing. 

Manufacturing Eitabliihmenta; 110. Leading 
firms, Remy Electric Co., Sefton Mfg. Co 
American Steel A Wire. Nicholson File Co.. 
Hill Pump Co., Philadelphia Quarts Co.. Hill 
Standard Co., American Playgroand Device, 
Beaver Board Mfg. Co., Ha.ves Wheel, Indian 
Silo A Tractor Co., Pierve Governor Co., and 
tile Forse Mfg. Co. 

Special Information: Ign-ation of the city with 
in excellent transportation facilities makes It 

...r-. ... •" ntanufacfurlng and retail district. I: 
cigar stores and stands (Including ** looted in the best wheat and corn belt In 

.*he United States. The largest manufacturers 
of automobile starters, wheels, and corrugated 
boxes are located In city. 

Reiidantial Features; Mostly one and two- 
family bouses; two limited sections devoted to 
working men tenement. Over 60 per cent of 
tlie people own their own home. Manufacturing 
Is restricted to two zones. 

Retail Shopping Section: Extends from I’nblic 
Sijiiare (which form part of business section) 
for 5 squares north and 7 squares south on 
Meridian and Main streets, which are parallel 
streets. There are 5 outlaying retail business 
sections, with the usual line of retail stores. 

Trading Area: Extends about 10 miles In ail 
directions of the city. 

Wbolesala Houses; Groceries, 2; Meats, St: 
Fruits, 2; MIscellaueeus Lines—Tobacco, 1; Cou- 
fectiouery, 6 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products; Passenger automobile ageii- 
cies, 10; commercial auto, agencies. 2; 
aulumobile accesaoriet, 2; automobile Ure 
agencies, 7; bakers. 9; cigar atores and 
stands (Including hotels), 13; confectioners (lu- 
cluding hotel stands), 10; delicatessen, 1; dress¬ 
makers, 8; druggists, 20: dry goods. 4; depart¬ 
ment stores, 4; electrical supplies, 10; florists. 
3; frnits, 5; fnrnltnre, 12; garages (pnblic). 
14; grocers. 108; hardware, 7; Jewelry, 5; 
meat markets, 7; men’s fnmlsbings, 1; 
men’s clothing. 8' merchant tallora, 7; mil¬ 
liners, 9; opticians. 5; photogrsphers, 4; pianos 
(and miscellaneous musieal Instruments), 4; 
radio supplies, 4; restaurants (Inclnding hotels). 
20: shoes. 10: sporting goods, 4: stationers, 2: 
women’s apparel, 8. 

WEST FRANKFORT, ILL. 
1920 PopuIatioB. 8,478: 1924, 18.000. 
City and Suburban Estimate, 20.000. 

Native 'Whitei, 805t: Foreign Born, 20%; 
Familiet, 1.920. 

Schools; Public Grade, 7; High, 1; Number of 
Piiplls, 2,300. 

Churchei; 13. 
Banka; 4. Total Resources, $3,1(X).000. 
Theatres: Moving Pictures, 4. Total number 

of seats, 1,500. 
Location: On Chicago, Burlington A Quincy 

R. R.. the Chicago A Eaafem Illinois R. R.. 
and Illinois Central in Sonthem Illinois In the 
heart of the world's richest coal Held. 

Principal Industries: Building material, ice 
plant, lumber yanis, coal mining. 

Combined payroll aggregates mors than $1,- 
0(M).000 moutbly. 

Reiidantial Features: One-famlly homes pre¬ 
dominate. 

Trading Area: Extends about 16 miles in each 
direction and has about 10 towns from 1,500 to 
12.000 (loiiulatlon. who trade in West Frsnkfort. 
making the trading popnlatlon nearly 80,000. 

Wholesale Houses: Groceries, 3; Meats, 2. 
Number of Retail Outlets for Nationally Ad- 

vertiied Products: Passenger automobile agen¬ 
cies, 10: commercial auto, agencies, 2; aiitomo- 
bile accessories, 0; automobile tire agencies, 5; 
bakers, 
hotelst, 6; confectioners (Including hotel 
stands), 5: dressmakers. 8: druggists, 8; dry 
goods, 5; department stores, 2: electrical sup¬ 
plies, 3: florists, 2; fruits. 5; furniture. 3; gar¬ 
ages (pnblic), 9: grocers, 48: hardware, 4; 
Jewelry. 4; meat markets, 8; men’s furnishings, 
8; men's clothing, .3: merchant tailors, 5; mil¬ 
liners, 7; npti^-lans, 2; photographers, 2: pianos 
(and miacellaneous ronslral instrnmeits), 2; 
radio supplies, 2: restaurants (Including hotels), 
11; shoes, 5; sporting goods, 2; atationera, 1. 

Standard Surveys 
of 

INDIANA 

ALEXANDRIA, IND. 
1920 Population, 4,072. 

City and Suburban Estimate, about 4,500. 

Native Wbitee, 90-2%; Negroes, H%; Foreign 
Earn, 1%; English Reading, 90%. 

SthooU: Public Grade, 1,000; High. 190; 
Junior High, 70; Parochial, 200; Number ef 
I'upils, 1.465 

Churches: Bsptlst, 1: Methodist, 1: Presby¬ 
terian. 1; Roman Catholic, 1; Miscellaneous 
1 Church of Gos.: 1 Christian. 

Banks: National, 3: State, 3; Total Resources. 
$2,000,000: Savings Bank Deposits Total. 
$100,000. 

Theatres: Moving Picture!, 1. Total number 
of seats. 5011. 

Location: Nickle Ptate, formerly Lake Erie 
A Western R. R.; Big Four; Indiana Culnii 
Traction Co. 

Principal Induatriea; Print paper mlH. 2 min¬ 
eral wool plants, parking (tomato) plant, ma¬ 
chine shop, cigar factory, glass factory, Imiler 
factory, glove factory. 

Manufacturing Establishments: 8. T.eadlng 
firms. Paper Mill, Llpplncott Glass Factory. 

Total value of yearly output of factories eatl- 
matetl at about $4.0(10.000. 

Bpscial Information; Factory town as well as 
acrirultnral rommunity. Best farming land In 
State surrounds Alexandria. 

Besidential Features: Most own their own 
hemes. No slum district. ITousea In better aec- 
tien worth from $5,000 to |10.(XX). 

Retail Shipping Section: pretty well oencen- 

ATTICA, IND. 
1920 Population, 3.392. 

City and Suburban Estimate, 5,100. 

Native Whites, 98%; Foreign Bom, 2%; In¬ 
dustrial Workers, 18%; English Reading, 98%; 
Familiet, 1)24. 

SchooU: 3: Number of P'JpiU, 905. 
Cburchsi: k. 

Banka: 2; Total Resources, $2,200,(X)0. 
Theatres; 3; Total number of aeata, 1.000. 
Location:. On Wabash River fonrteen miles 

northeast of Covington on Wabash, C. B. A “T. 
II R. and A. C. A S. R. R. R. 

Principal Indoatrles: Wagons and carrUges. 
cigars, sheet metal, car couplers and metal 
paints. 

Residential Featurea: .All one family bnuscs. 

Con/tHueJ on pate S6 
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INDIANA (Cont’d) 

Attica (can’t) 

rtllanroai maitical liMtniintata), 2: radio sup¬ 
plies, 2; restaurants (Inclndlof hotels), S; 
shoes, 4; sporting goods, 2; stationers, 8; wo¬ 
men's apparel, 2. 

BICKNELL, IND. 

BLUFFTON, IND. 

19M ropulatioa, S,8P1, 

City and Suburban Estimata, 20,50P. 
Hatlvs Wbltaa, all; Foreign Bom, 200; Indus* 

CLINTON, IND. 

IMO PopnUtion, 10,P68. 
Cltg and Buburban Zatimats, 18,000 
BsUto Whitas, 00%; Hogroos, 1%; Foreign 

trial Workers, 1,8!)0; English Bonding, 06%; Bom, 80%; ladnstrlal Workors, 06%; Euglisb 

_ , . ^ 1**® Population, 7,086. 
Kotail Bbopping Section: Fire blocks in heart . ■ v v nnn 

of city City and Suburban Estimata, 28,000. 

Trading Area: .Mwut 12 mile radius. » 
....j 1. .. Bom, 15%; Industrial Worksi 

Humber of BetaU Outlots for Hationally Ad- 05%; Families, 0 035 
Tortised Products: Passenger automobile sgen- - a- m 
cles, 2; commercial auto, agencies, 8; automo- _ ' (.rade, 4, HI 

FamiUss, 5.204. 
Churehos; Baptist, S; Congregational, 2; Uetb- •'“* ■»l>urban 

Banding, 00%; FamiUaa, 2,500 In city, 4,500 city 

Natiea Whites, 85%; Hogroos, none; Foralgn Miscellaneous, 00. 
odist, 12; Presbyterian, 2; Roman Catholic, I; 

bile’ at^seorlcs. 2; automobile tire agencies, PnpHa. 2,100. 

Bom, 15%; Industrial Workers, 22%; English 

Schools: Public Gmde, 4; High, 1; Number of 

Banks; State. 2: Total Besourcea, $3,500,000; 
Sarlngs Rank Deposits Total. $850,000. 

Thsatroa; Legitimate. 1; Morlng Pictures, 2. 

Schools; Publle Orade, 5; High, 1: Junior 
High, 1; Parochial, 1; Number of Pupils, 2,750 

Chuiehos: Baptist, 1; Methodist, 1; Preeby 
terlan, 1; Roman Catholic. 1; Miscellaneous, 4 

Banks; National, 1; State, 3; Total Resonre-.. 

Location: On the Wabash BWer, 25 miles 
8; bakers, 1; cigar stores and stands (Includ- Churehos: Baptist, 1; Christian Sdenec, 1; ©f yt Wayne on the T St ’ L A W., oormally about $650,000 i.> 
ing hotels), 2; confectioners (Including hotel Methodist, 1; Presbyterian. 1; Roman Catholic, g 4 ^ electric lines. Two $‘W®®®- 
sUnds). 2; dressmakers. 2; druggists, 4; dry 1; Miscellaneous, 8. piano factories. 
goods, 2; electrical supplies, 1; florUts, 2; frulW. Banks: National. 1; State, 2; Total Resources. Prlnelnal Industries- Two niano 
2; fnmltore, 1; gsmges (publicL 7; gro^ 11.087.170.40; Sarlngs Bank Deposits Total. rJ^C row Mfg Co.? pitton McCrey Co , Grimes 
hardware. 8; Jewelry. 2; meat markets. 3. mm^^^ $04,771.54. Foundry, stone quarries, planing mill, etc. 
furnishings, 2; men's clothing, 2; merchant 

Theatres: Moriog Pictures, 3; Vaurlerille, 1 
factories Total number of seats, 2.000. 
., Grimes Location; On went bank of Wabash Rlr r 

0te. 10-'^ miles south of Chicago, 16 miles nor'h of 

towns and tmek tmln serrlce from Vincennes, all kinds of eastings and foundry work; planing orerall factory, small cement plants, hottlli./ 
a distance of 15 miles, and the closest point to mills, making all kinds of hardwood flooring, works, powder plant, planing mills, elerstor-. 
the B. A O. and C. A B. 1. railroads. etc.; B. K. Settergren Co., grand pianos only; plants, dress factory. 

Manufacturing Estahlisbmsnts: 16 
g and farming. Special Information: Largest piano factory In 11™*’ I^wln liTemll Factory. U. 8. I'i-wder Co 
Bneeial Information* BIcknell Is the center 'be world. The city of Blnlfton located on 2 Chesterfield Creamery A Bottling Works. Wilkin 

nnai s„ia In Tnainnn -Thnn. nra thnn. mllrosds sod 3 elsctrlc lloes. wIth good shlp- I-uuilH-r to. Planing Mills, Continental Dres^ 

AUBURN, IND. the B. A O. and C. A B. 1. railroads. etc.; B. K. Settergren Co., grand pianos only; plants, dress factory. 
„ , „ . Principal Industriaa: Coal mining, fruit grow- »•!« mill. Manufacturing Estahlisbmsnta: 16 I., sdin.- 

1920 PopuUtion, 4,6a0. y.^mlng. Special Information: Largest piano factory In "™»- Ottcrall Factory. U. S. p..wder C« 
CSty and Suburban Estimate, 12,000. BneeiJ Information- BIcknell Is the center »be world. The city of Blnlfton located on 2 Chesterfield Cream.-ry A Bottling Works. Wilkin 
Hatiee Whites. 98%; Foreign Bora. 2%; In- of t^ loal fleTln IndUM.^^railroad, and 3 electric lines, with good ship- *'* LumU-r Co. Planing Mills, Continental Dres, 

ustrial Workors. 10%; EngUsh Beading, 98%; „f ,e,o, of good coal here that will take P'"F farllltles In all directions, making It good 
amllios. 1,295. l.-iO years (goTerament engineer's estimate) to ontlet for all farm produce as well as mannfae- Special Information; Largest olty between 
SchooU- 4- Number of Pupils, 960. exlmust, allowing for an output of twice what ..Tb'r* «« more tractors on tha Terrs Haute Ind., and I>anTllle. III., north and 
Bcnoou. s. nmoe oi been. farms of Wells Co. thsn any adjoining connty, south; and between Brasil, Ind., and Parts, III., 
Churches; 5. •» .» .n .w. »11 farmers riding In automobiles, and there Is east and west (excluding Terre Haute); normally 
Banka: 3; ToUl Besourcea, A3,900,000. ■“ a general run of prosperity. the home of more than 5,000 coal miners; with 

Theatres: 3; Total number of seats, 800. population was 2.794. Practically ail bouses are Mostly all one-family SM'’u*-Ar“^dl»wiId"own^®^^^m!^g 
Location: On B. A O. R. R. and branch of S”wned by the f.mlllea which occupy them. r/^nd ne«i; "aU •^me^w)!"' •"* Onltli%7aU“"‘Vn 

dustrial Workers, 10%; English Reading, 98 
FamUies. 1,295. 

Schools: 4; Number of Pupils, 960. 

Churches; 5. 
Banka: 3; TeUl Resources, A3.900,000. 

Theatres: 3; Total number of seats, 800. 
homes In BIcknell are new homes. The 1910 
population was 2,794. Practically all bouses are 

Location: On B. A O. R. R. and branch of owned by the families which occupy them 
N. Y. Central R. R., also Fort Wayne A North 
western Electric R. R. 

OS 1 o m . ^ m_Hoh hud nearly all homes owned. Retail Shopping Beetien: Bxtends from First . 
street on both sides of Main street. A few BetaU Shopping Section: Three blocks oa 

best small city In the State. 

p^ll^ nd'usui..; Automobile., wagons. ^Lrness'Vri .?The flrafw^^^^^^^^^ Market street. 4 blocks on Main, a.^ 1 block on^fnrtw■ifa'.;:r^”:^U’"“^ 

csnrA metal works. ^ry VecJil.-'thr’u a‘“n^ ~p. jery few^n'tt^ctro^^ 
Manufacturing EsUblishments: Home of crery section there is a neignnornooa grocery. neighborhood stores. P«>P'* owners. Several flue 

tion, of First, 

Manufacturing Establishments; Home of every section there 

Alburn Autonmbile Co. houaea Oaktown, west 14 miles; Brucrvllle, sooth 8 ^^**ie*® “H*a west. 15 miles south, Ing $lS,()(lb to $25,000. * 
Residential Features. All one family houses. These are all good little towns and many 12 miles east. 10 miles north, and perhaps fur- ^ gbonning Section- Two main r...ii 
RetaU Shopping Sootion: A few blocks around p^pi^ from those communities do their shopping »bcr on the south and west on account of the ,e<.„->ns- Main StreetVectlon and 

Court House Square. In BIcknell. *" ' M^sln Strrat JcUon hM threl^^^^^^^^ 
Trading Area:. South, 7 miles; north, 10 Wholesale Houses: Groceries, 1; Meata, 1; Wholesale Hoosas: Groceries, 1; Meats. 1. Main Street, with two side streets from east 

miles; east. 8 miles; west, 10 miles. Humber of Retail Outlets for Hationally Ad- Humber of Retail Outlets for HatlonaUy Ad- dlde of Main. Ninth Street section has six 
Number of Retail OutleU for Hationally Ad- vertised Products; I'SHsenger automobile agen- vertlsed Products; Passenger automobile agen- blocks on Ninth Street. This section compose,! 

vertised ProducU: Passenger automobile agen- ^lea, 6; commercial automobile agencies, 8; 13: commercial automobile agencies, 4; mostly of foreigners, with few American stores 
cies, 4; commercial auto, agencies. 1; automo- automobile accesoorlea, 6; automobile tire agen- automobile accesaories, 17; automobile tire agen- o“ H. Several outlying small sections, mostly 
bile accessories, 3; automobile tire agencies, 6; cles, 20; bakers, 4; confectioners (including ho- 1*: bakers, 2; cigar stores and stands (In- *11 groceries and meat markets, 
bakers. 1; cigar stores and stands tinclodlng tel stands), 1; druggists, 6; dry goods, 6; de- eluding hotels), 8; confectioners (Including ho- Trading Area: About flfteen miles north, east 
hotels), 5; confectioners including hotel partment stores, 1; electrical supplies. 4: Oor- tel stands), 8; dragglsts, 7; dry goods, 4; de- and west, and about ten miles south. Some 
Htandu), 3; dre*«iiiaker», 2; drugKl»t*t S* Uta, 1; furniture, 6; garages (public), 6; partment stores, 2; electrical supplies, 2; flor- trade secured as far as 25 miles In most ail 

Trading Area: Bandbom, north 1$ miles: residential districts, which hare homes arerag* 

(including hotels), 4; shoes, 2; stationers, 1; 
women’s apparel, 2. 

women'r apparel, 5. 

BEDFORD, IND. 1920 PopnUtion, 15,000. 
1980 PopuUtion, 8,903 (now about 12,000). City and Suburban Estimate, 

(Sty and Buburban Estimata, 15,000. B**^^r«^^**S*''wt**5”* 
__ _ .. ,/«. Bora, 2%; Industrial Worken 

Hattve Whita^ M%%: Hw^ %%. F^lgn 93^. yanriBaa. 6,000. 
Bora. 10%; Indoatrial Workera, 50%; EngUah •' ' „ . _ 
Reading, W%; FamiUos, 3,000. 

BLOOMINGTON, IND. 
1920 PopnUtion, 15,000. 

City and Suburban Estimate, 20,000. 
Native Whites, 05%; Hegroet, 3%; Foreign 

Born, 2%; Industrial Workers, 95%; EngUsh 

BRAZIL, IND. 

1924 PopuUtion. 9,293. 

City and Suburban Estimata, 14.908 

aumher of Retail Outlets far HatlonaUy Ad- 
vartUed Prodnots: I’assenger antomoblle agtn- 
clea, 16; commercial auto, agenelea, 5; automo¬ 
bile acceesortes, 8; automobile tire agencire, 12; 
bakers, 6; cigar stores and stands (tnoUding 
hoteU), 20; confectioners (including hotel staad.;, 
15; dreasmakera, 4; drugglats, 6; dry goods. 2: 
department storea, 2; electrical aapplles, 3; 
floriafa, 1; furniture, 7; garages (pnblic). 10: 
grocers. 21; hardware. 4; Jewelry, 4; meat mar¬ 
kets, 12; men's furnishings, 9; men's clothing, 
0; merchant tailors, 7; mllllnera, 5; opticians, 1; 

Hleh 1* PftrocliiaL 1: Number of Pupils, 2,000. ' - t * • v » • ■ 
uigD, A, *^**^ .* * " ,^,, „ , * chttrehes: Baptist, 1; Christian Science. 1; 

(^nrehas: Baptist, 2; *^**?^» J; Congregational, 1; Episcopal, 1; Ifetbodlst, 1 
Episcopal, 1; Meth^ist. 2; Presbyterian, 1, p,„by,prlan. 1; Roman Catholic, 1. 
Roman Catholic, 1; MiscelUncons. 6. ■' ' „ 

SchooU: Public Grade, 16: High, 1; Junior 
High, 1; Parochial, 1; Number of PuptU, 8,360. 

COiurchaa: Baptist, 1; Christian Science, 1; 
uomtu c^raoiic. i, ai-cv , . Banks: Nartonal. 1; State, 1; Total Resources, Methodist, 3; I'reshyterisa. 1; Roman Catholic, 

Banks: Natlonnl, 2: 8'a'p. *'.T®'*',.$7,181,411; Savings Bank Depoaltt Total, 1; Miscellaneous, 4. 
*•**“•* ®*“‘‘ Deposits Total, 33 qoO.OOO. Banka; Natlon|il. 3; State, 2: Total Resources. 

$7^,000. , . T.. 9 Theatres: Legitimate, 8; Moving Plctores, 2; $7,000,000; Savings Bank Deposits Total, 
Theatres: VaudevlUe, I; Miscellaneous (Audltorlams, etc.), $3,000,000. 

MiscelUneona (Auditoriums, etc.). High School, 
1.200. Total number of seats: Old Gym, 2,000; 
New Gym, 6,000. 

Total number of seats, 11,000. Theatras: Legitimate. 1; Moving Pictures, 2; Camillas, 1,000. 

COLUMBIA CITY, IND. 

1990 PopnUUoa, 3,499. 

City and Snbnrbaa Estimata, 10,000. 

H^va Whltaa, 08%; Foralgn Bora, 2%; la 
dnatrUl Worksia, 15%; EngUsh Raading, 9S«,; 

Location: On Monon and IllinoU Ontral. Vandevllle, 1: Miscellaneous (Anditorinms, 
_Splendid bus servlco to IndUnapoUs. etc.). 1. Total number of setts. 4,600. 

sii^* Paul 8o"ml”es Lrth of Lo’ulsvllle. 175 Fri^ipal Furniture, mannfnctnr- l^Hon: On Terae“Haute ’p^‘b 

freight ahlpmenta. basket ciiip.ny. and atn^ pUnt. I * *«<"ern Traction Co. Bn. service to all 
Principal Indnstrioa: Quarrying and milling of ' county, 

stone irailroad ahoD for C.. M.. St. P. Food- Manufacturing EatobUakasanU: Sbower'a Fur- __ __ _ _ 

SchooU: 4; Number of Puptia, 1.140. 
Churchta: P. 

Banka: 3; TsUI Resources, $3,500,000 

Thaatras; 3; Total Dumber of seats, 9.10. 

Locatloa: 20 miles west of Fort Wayae as 
Penn. R. R. sod VandalU B. R. 

Principal Indnatrtaa: Lumber, woolen mUl, lev where machlnerr for stone mlUa and qnar- nlture. Leading flrraa, Nnrrie Mirror and PUte Frtnctpal industnea: tiay, iron. lornitnre, rruioipai indnatrlaa: Lumber, woolen mUl. 
Co., Basket Factory. Field Glovo Company. mncldne shops, mud coal mines. One of the foundry, overalU. table sauce factory. 

Manul^turing EstabU.hm«.U: 22 stone mills. Sp«rfal Information: Bloomington 1. widely »“* 

sTo?J"f'o. ?n*rat®K^^^^^^ ConwiUdated ^ , fl^rms . »®tsil Shopplitg Soctlon: Ara.nd S-,n.re s.d 

ground sssociatioo, and $25,900 for T. M. G. A. 
.-snip and $5,000 to Salvation Army. 

L'niversity In east end of town. 

Rstall Shopping Section: The Public Square 
extends from Fonrtb street sonth to Seventh 

Resldratial roat«res: A few >partment family house, snd . few .partment houses 

_ ,, . Humber of Rstall OutleU for Hationally Ad- 
Special Information: Good farming common- vortisM ProducU: PsHsenger autom^a sgea 

'g* clea, 6; cominercUl auto, agencies, 3; automo- 
Residential Faatnrea: Mostly one end two- •’>t‘*™<>l>IU tire agi-Dciee, 

brirt“«Tc^?rt“ti!L'dI'”.nd east.^ A tot.l of about nine ynara Retail Shopping ^tlon: Exte^e all jjlong .tend., 1; ’dreUiStUra. T"driig“gu“t.!"*4; *y 

10; bakers, 2; cigar stores and standa (Includ¬ 
ing hotels), 6; coDfcctlonera (Including hotel 

20 miles of brick and cement roads and streets 
leading to and through the dty. 

Retail Shopping Section: The Square and 15tb, 
16th (cant and went), and I and J 8t^ (north .pproximafely fl’ve mile, around the bustaess 
and south); 50 grocery stores scattered In all center 
SI reels. 1 wholesale grocery, 2 exclusive ladles' , 

bloc ks. The usual grocery stores and bakeries National avenue, which Is part of the Old Trails goods, 3; department store# 1- electrk-al' sup- 
sre to lie seen spread over the city. Highway through Brasil. plies, 2; florists, 1; fruits', 1; furnltnre, 2; 

Trading Arsa: Extends over an area from Tradlnv Anw- 15 miiea east M waeth *n g*™*** (public), 6; grocers^ 10; hardware'. 4; 
approximately live miles around the buitness ^,.1, .-I, 7 —iiaa west ' Jewelry, 2; meat markets. 2; men’s furalsblags. 
center. 3; men's clothing, 3; merchant tailors, 2. 

Wkolssalo Honsas: Groceries 1- FralU 1. Wholesale Honses: Meats, 1; Fnilta, 1. mllllaera, 2; optlcUns, 1; photographers. 2. Wholesale Honses: Meats, 1; Fnilta, 1. mllllaera, 2; optlcUns, 1; photographers. 2. 
w V e •• ,1 ^ e ^ ^ n R*®"®* *®“** mlscelUneous mnalcal loatrumeotsi. 
Humbsr of Retail OntlaU for HatloiiaUy Ad- 2; radio auppllea, 1; restanranU (Including 

furnishing., cle.nera, 8 b.kerie.. 6 ret.ll fural- Wholssal. Hon...; Crooerles. 1; FralU. 1. Wholesale House.; Meat., 1; FralU, 1. pu;;i7ind 'mlSS^ UnS^x mnMrarinMr«m"nu7 
tare, 4 hardware, 5 retail clothing. 7 drug Hnmbar of RataU OntlaU for Hationally Art- Humbsr of Retail OntlaU for HatloiiaUy Ad- 2; radio aiw^ 1- restaurants \Including 
•toy**- vsrtis^ PrednoU: Passenger aotomobilc agen- vertised Frodnets: Passenger antomoMla agen- boUla), 8; nboes. 2: spo'rtlnc goods 1- stallone't 

Trading Area: Abont 20 miles. *: commercial automobile agencies, 12; clex. 12: coasmerclal antomoblle agenelea, 8; 1; women’s apparel 2 s . . 
nn.«i> r-e<w-.eiea 1- Frnlta 2 sotomoblle accessories, 15; automobile tire agen- aiitnmobllc acceaaoriea, 8; antomoblle tira agen- 
Wbol. Housaa. Grorarie. 1 Fruits, 2. clea, IS; baker., «; cigar .tore, and stand. (In- cles, 10; bakers, 6; cigar stores and aUnda (In- - 
Numbar of RataU OntlaU far Hationany Ad- cinding hotels), 10; confectioners (Inclndlng bo- eluding Iwtels), 12; confectioners (Including bo- F'rtI IIRiimTC Ilkirk 

vertised PredneU: Passenger antomoblle agen- tel stands), 12; delicatessen, 3; dressmtkera, 9; lei stands), 5; dellcateeaen. 1; dreasmakera 12: inU. 
cles. 10; commercial auU. agencies, 8; antomo- druggists, 6; dry goods. 7; department atores, drugglsla, 6; dry goods, 8; department stores, -mb w.—i.m— 
bile acceaaoriea, 10; antomoblle tire agencies, 10; 2; electrical supplies, 6; florists. 1; frnlta. 2; 8; electrical SDpplles, 4: florltta. 2; frnlta, 12; f®P*“*i®*- 10,000. 
l«ken, 3; cigar stores and sUnds (Inclndlng fnraltnre, 6; garages (public), 9; grocers, 25; furniture, 5: garages (pnblle), 8; grocera, 48; Olty and Sabnrbaa Eitlmata, 12.000. 
hotels), 15; confectlonera (Inclndlng Itotel liardware, 4; Jewelry, 4; meat markets. 10; hardware, 4: Jewelry, 8; meat markets, 22; Hativa WUtss. 95%- Hsarnss 2%- Ferric* 
stands), 6; dressmakera, 2; drnggiata, 7; dry men's fnraUblngs, 7; saen'a clotliing, 7; mer- men's fnrnUhlngs, 9; men's clothing, 9: mer- Bora, 8%- IndastrUl 'Wer^wa. ' 96%' 
goo-ls, 3; frnlU, 2; fnraltnre, 5: gnragea (pub- chant Uilon, 7: mlUlnera, 6; opticlana, 4; pho- chant tailors. 4: mllliaera, 5; optirtana, 1; pbo- Raading M% ww.™. tait, 

lie), 7; grocers. 50; bardwara, 4; Jewelry, 3; tographera, 2: pianos (and mitcellaaeons mnalcal tographera, 5; plaiMS (and mlacellaneons nns- mi n .i v . r i.. 
Diest markets, 6; men's fnralshlngs. 2; men's iMtraments). 4; radio snppllaa, 4; retUnranU leal InatramenU), 2; radio anppllea, 8; reatan- xrt^i?^. M 
cloililng, 5; merchant tailon, 9; millloen, 4; (Inclndlng botaU), 15; ahoea, 6; sporting goods, ranU floclndlng hoUU) 5' ahaes 6- sporting “*“• t* Pgt»chlal. 1; Number of PuptU, 2.099 
optician*. 'J: photogrsphera, 4; pUnos (and mis- 3; atatloMrs, 9; women's apparel. 7. goode, 1; statloaer*. 1; vramen'a apparel. 8. Okarekas: Baptist. 2; CkrUtUn Sclenee. 1; 

"reim'aVJraM; COLUMBUS, IND. 

lTir'f?litV“»; '‘pigti... 10,000. 
I, 8; grocera, 48; Olty and Snbnrbaa Eitlmata, 12.000. 
rat markets, 22; Hativa WUtss. 95%; HagToas, 2%; Ferslgs 
clothing. 9; mer Bora, 8%; Industrial Worhara 25%; 
optirtana, 1; pbo- Raading, P5%. 
slacellaneons mns- n. 
Iimllea. 8: reatan- _.*^**L High, 1; lamltt 
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Rplaropal, 1; Ifctbodlit, 2; Presbyterian. 1; 
Roman Catholie, 1; lilsccllaneoos, 2, Lntheran. 

Banka: National, 1; State, 1; Total Be- 
Hxircea. $3,000,000; Sarlngs Bank Depoalta 
Total. $1,000,000. 

Tkaatiea: Leglttmata, 1; Morlng Pletnrea, 2; 
VaiideTlIIe, 1; Mlst^laneoua (Audltorluma, 
rt<- ), City Hall, aymnaslnm. High School. 
Total namber of seats, 5,000. 

Looation: Pennaylranla, N. T. Central, In- 
if-rstate Traction, excellent bos serrice to aontb* 
rrn Indiana points. 

Principal Indnstries: ManutacturlDg and 
farm log. 

Kannfaoturlng Establlabmsnts, 20. Lending 
arms. W. W. Mooney * Son. tannery; Reeves 
Pnlley Co.. Bellance Mfg. Co., Orinoco Paml- 
ture Co., Lincoln Chair Co., California Handle 
k Tool Co., Hawereek Leather Co., lewellea 
iifg. Co., Columbus Packing Co. 

Special Information: Located In center of 
Ineat farming land In the State of Indiana. 

Roaidantial Faa taros: A city of bomee. 
Many pared streets and alleys. Finest shade 
trees in the State. Wm. 0. Irwin's palatial 
home aihl sunken garden. 

Retail Shopping Beotian: Centralixed on 
Franklin, Washington and Jackson Sts. 

Trading Area: 23 mile radius from Coltim- 
hos. 

Wbolasala Hensaa: Groceries. 1; Meats, 1; 
Prnlts, 1; Mlscellaneoas Lines, Candy and To¬ 
bacco. 

Vnmber sf BotaU Onttsts for HatioaaUy Ad- 
Tsrtiaed Prodnots: Passenger automobile agen¬ 
cies. T; automobile accessories, 10; automobile 
tire agencies, U; bakers, 5; cigar stores and 
stands (Including hotels), 0; confectioners (In- 
clnding hotel stands), 10; delicatessen. 2; dreas- 
■akers, 2; dmgglsta, T; dry goods, 5; depart¬ 
ment stores, 8; elec^cal, 4; florists, 8; fur- 
nltnre, 5; garages (public), 10; grocers, 52: 
hardware, 3; Jewelry, 6; meat markets, 10; 
men's furnishings, 5; men's clothing, 6; milli¬ 
ners, 4; opticians, $; photographers, 8; pianos 
(and miscellaneons mnslcsl Instruments), 2; 
radio supplies, 8; restaurants (including ho¬ 
tels), 28; shoes, 5; sporting goods, 1; station¬ 
ers, 2; women's apiwrel, 4. 

CONNERSVILLE, IND. 
1»20 Popniation, 0,901; 1923-24. 11,483. 

Kegroes, 5%; Foreign Bom, 1%. 
Schools: l*ubllc Grade. 3; High. 1; Junior 

High, 1. Elmhnrst School for Girls. 
(^lurches: Baptist, 2, 1 white. 1 colored: 

Chrlsflnn Science. 1; Methodist. 3 white, 2 col¬ 
ored: Presbyterian, 2: Roman Catholic, 1; Mis¬ 
cellaneous, Seren Hay Adrentlst, Nszarene. 

Banks: National, 1: State, 1; Sarlngs Bank 
Deposits, Fayette Bank A Trust Co. 

Theatres: Legitimate, 1: Moving Pictures, 8. 

Location: C. 1. A W., Big 4, Nickel Plate. 
1. and C. Traction Line. Newcaslle-ConnersTllle 
Bus Line, Ulchmond-Connersvllle Bus Line, 
Brookrllle-Connersvllle Bus Line. 

Principal Industrloa: Automobiles, furniture, 
printing, auto tops, auto bodies, automobile 
lamps, blowers, racuum cleaners. 

Basidential Features: Mostly one and two- 
ftnilly houses. Sections of city devoted mostly 
to homes of factory men. Few apartment 
bouses. 

BstaJl Shopping Section: Extends from 3rd 
si-eet to 9th street on Central Avenue. Cross 
streets for two blocks, including 4th to 0th 
streets, inclusive. There are a number of 
groceries and three drug stores out In the resi¬ 
dential district. 

Trading Area: Extends abont 18 miles West, 
South, North and East. Interurban and bus 
services Is the means of transiKtrtatlon aside 
from trains and private automobiles. 

Wholesale Houses: tiroceries, 2; Meats, 1; 
Fruits. 2. 

Number of Betail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile sgen- 
eles, 19; automobile accessories, 2: automobile 
tire agencies, 3; bakers, 8; dgnr stores and 
stands (inclndlng hotels), 7; confectioners (In¬ 
cluding hotel stands). 6; delicatessen, 1; dress¬ 
makers, 7; dry goods, 4: department stores, 2; 
electrical supplies, 3; florists, 2; fruits, 2: 
furniture, 3; hardware, 3; Jewelry, 3; meat 
markets, 5; men's furnishings, 4; mercha'it 
tailors. 3: milliners, 9; opticians, 3: photog¬ 
raphers, 3; pianos (and mlscellaneoas musical 
Instm-nents), 4: radio snpidles, 4: restaurants 
(Inclndlng hotels), 11; shoes. 4; women’s ap¬ 
parel. 2. 

CRAWFORDSVILLE, IND. 
1920 Population, 10.139. 

City and Suburban Estimate, 11,300. 
Nativs WhiUs. 00.1%; Kegroes. 2.8%; Foreign 

Bom. 1.3%; Industrial Workars, 23%: English 
Reading, 98%; Families, 2.836. 

Bchoels: 3; Niimlx-r of Pupils, 2,73.3. 

Ohnrchss: 11. 
Banks: 4; Total Reiuinrces, $4.100,0IW. 

Thaatrss: 4. Total nnmber of seats, 2,830. 

Laonttaa: On C. C. C. A St. L. B. R.. 
TandaUa B. B.. C. T. A L. B. B.. and T. H. T. 
A B. Ttactloa Lines. 

Prlaslpal ladnstilss: Matches, wire nails, 
roofing, fnraltarc, fencing, paving, bricks and 
esskota. 

Basidential raataros; A few apartments. 
Mootty one family bouses. 

Bstall Shopping Bactlon; About flvs blocks. 
Trading Arsa: About 18 mile radius. 

Number sf BetsU Outlets for Nationally Ad¬ 
vertised Prednets: Passenger automobile agen¬ 
cies, 8; commercial auto, agencies. 4; automo¬ 
bile accessories. 4; automobile tire agencies, 4; 
bakers, •; cigar stores and stands (Includ¬ 
ing hotels), 5; confectioners (Including hotel 
stands), 3; dressmakers, 12; druggists. 3; dry 
goods, 4; department stores, 2: electrical sup¬ 
plies, 3; florists, 2; fruits, 3; furniture, 4; 
furriers, 1; garages (public), 12; grocers, 40; 
hardware, 4; Jewelry, 3; meat markets, 17; 
men's fumlsblngs, 4; men's clothing. 6; mer- 
ebant tailors. 2; milliners, 4; opticians, 2; 
photographers, 3; pianos (and miscellaneous 
musical Instruments), 3; radio supplies, 2; 
restaurants (inclwling hotels), 4; shoes, 4; s(K>rt- 
Ing goods, 1; women’s spparel, 4. 

DECATUR, IND.- 
1920 Population, 4,762; estimated 3,500. 

City and Suburban Estimats, 20.000. 

Nativs Whitas, 97%; Foreign Bora. 3%; In- 
dustrial Workars, 23%; English Beading, M to 
99%; FamUiss, l,30a 

Schools: Public Grade, 4: High, 1; Parncbisl, 
1 <lrade and 1 H. 8.; Nnmber of Pupils, 1,430. 

Churches: Baptist, 1; Methodist, 1; Presby¬ 
terian, 1; Roman Catholic, 1; Miscellaneous, 7. 

Banks: National, 1; State. 1; and 1 Trust Co. 
Thsatras: Moving Pictures, 2; Mlscellaneoas 

I Auditoriums, etc.), 2 In High .Schools. Total 
Deposits Total, $2,492,623.73. 
number of seats, 8,000. 
Total Resources. $3,115,677.40; Savings Bank 

Location: Six miles from the Ohio State line. 
3 main railroads. Clover leaf division of the 
Nickel Flats. The Brie and G. R. and I. divi¬ 
sion of the Pennoylvania. One Interurban line 
to Ft. Wayne, ImL, 22 miles north. 

Principal Indiutrias: G. B. Motors, castings, 
beet sugar, tile, hoops, headings and barrel 
staves, uarness, batter making, ladders and 
woodwork, egg case flllcrs, gloves, cement pro-1- 
ncts, handles for tods, cigars, etc. 

Manufaetnrlng Establishmonts: 23. Leading 
firms. General Electric Co., Decatur Casting 
Co.. Cloverleaf Creameries, Holland St. Lonis 
Sugar Co., La Fountain Bamlle Co., Indiana 
Board A Filler Co., Brick-Tyndall Tile Co., 
Waring Glove Co., Decatnr Cooperage Co. 

Total value of yearly output of factories ssti- 
matad at $9,(MW.000.00. 

Special Information: 1,4(W people employed by 
23 manufacturers. Total weekly payroll, $23,000 
to $27.(MW. Annual payroll estlmate<l from $1,- 
(KW.(MW.(W to $1,230,(MW.(W. Located In the heart 
of one of tbe best agrlimltnre districts in the 
state. Tbe borne of the only beet sugar factory 
in Indiana. Splendid commnnity spirit shown. 

Residential Featnres; F>om 75 to 90% borne 
owners. All streets In city are bricked. Several 
hundred ornamental street lights. Good homes 
throughout tbe city. Net aasessed value of 
property for taxation, $7,(MW.000. 

Betail Shopping Section: 3 blocks on Second 
St., 4 blocks on Normal St., 3 blocks on First 
St., 2 blocks on Madison St. Fine retail stores 
scattered over city but majority are within 1 to 
4 hlo<'ks of Court House, which is located at 
coruer of Second and Madison Sts. 

Trading Area: 10 miles north, 18 miles south, 
14 miles west and 6 to 10 miles east. In other 
words, territory included In Adams County, De¬ 
catur b>-lug the county seat. 

Wholesale Houses; Groceries. 1; Meats, 1; 
Fruits. 1; Ilards-are. 1; Miscellaneons Lines, 14. 

Number of Retail Outlete for Nationally Ad- 
vertisod Products: Passenger aniomoblle agen¬ 
cies. 10: commercial auto, agencies. 3: bakers. 
2; confectioners (Including hotel stands), 3- 
dressmakers, private; druggists, 4; dry g^ls' 
8; flnrisis, 2: garages (public), 6; grocers 14- 
hardware. 3; Jewelry. 3; meat markets. 5; men’s 
furnlMhinj^a m^n's cIotbioR, -4: photoi(rt|ih^ra, 
2; furniture stores, 3; radio supplies, 6; shoes, 
4; sporting goods, 3; women's apparel, 1. 

nicest department stores la this part of tbs 
State. 

Bstail Shopping Boetion: Extsnda on Main 
street for about 10 blocks, 2 biocks each an 
Commerce sod Lincoln are. and smaller neighbor¬ 
hood stores scattered over many sections such 
as grocery, confectionery, meat ihops. etc. 

Trading Arsa: About 3 miles west, 3 miles 
sast. 9 miles north and 7 miles south. 

Namber of Retail Outleta for Nationally Ad- 
vartiaad Prodneta; Fasaenger antomohlle agen¬ 
cies, 7; commercial antu. agencies. 3; automo¬ 
bile aceeaaories, 8; automobile tire ageades, 
10; bakers, 1; rlgsr stores and stands (Includ¬ 
ing hotels), 12: confectioners (Including hotel 
stands), 3; delicatessen, 1; dressmakers, 4; 
•Irngglats. 3; dry gooda. 2; department stores, 
1; electrical supplies. 3; florists. 1; fruits, 15: 
furalture, 2: garages (pohlle), 4; grocers, 15; 
hardware, 3; Jewelry, 1; meat markets, 4: 
men's famishing, 3; men’s clothing, 3; merchant 
tailors, 1; milliners, 1; opticians, l; pianos (and 
fnlacellaneous musical instruments), 2; radio aa(>- 
plies, 1; restaurants (ineludiug hotels), 3; 
shoes. 4; sporting goods, 3; stationers, 3; 
women's spparel. 2. 

EDINBURGH, IND. 
1980 Population, 2.376. 
City and Buburhaa Eatlmata, 3,0)IU. 
Nativs Whitas, 90%; Foreign Born. 1%; In¬ 

dustrial Workers, 10%; English Reading, 99%; 
Families, OOl. 

Bchoola: 3; Number of PupIlH, .lO.*). 

Churohea: 5. 
Banka: 2; Total Resources. $2.H73.U(iU. 

Theatiea: 2. Total Dumber of seats, l,.’’rt9. 

Locatioa; 35 miles southeast of ludlanapults 
OD P. C. C. A St. IsHiis R. R. and U C. A S. 
Tractlou. 

Principal Industilas: Veneer, lumber, coal 
mining, starch and canning. 

Basidential Features: All oue family bouses. 

Bstail Shopping Section: Several blocks in 
heart of etty. 

Trading Area: 13 miles radiu.-). 

Nombar of BeUil Outlets for Nationally Ad¬ 
vertised Products: Passenger aiitumoblle agen¬ 
cies. 2; commercial auto, agencies, 2; automo¬ 
bile aceeasories. 7; automobile tire agencies. 
7; bakers, 1; cigar stores and stands linclud 
ing hotels), 2; confectioners (including hotel 
stands), 2; dressmakers, 3; druggists, 3; dry 
dry goods, 1; elc8:tricsl sapplles, 1; florists, 1; 
frutU, 1; furniture. 2; gsragee (public), «; 
grocers, 12; hardware, 2; Jewelry, 1; meat 
markets, 4; men’s furnishings, 3; men’s cloth¬ 
ing. 3; milliners, 2: optldana, 1; photographers, 
1; pianos (and miseellaneooa musical instni- 
menta), 1; radio suppliee, 1; restaurants (includ¬ 
ing hotels), 4: shoes, 2; sporting gixsla, 1; 
stationers, 1; women’s apparel, 4. 

ELKHART, IND. 
1920 Population, 24.277. 

City and Sdbnrban Estimate, SO.OtSi. 
Native Whites, 24,1.'')0; Negroas, lu2; Foreign 

Born, 2,U60; Inclustrial Workers, tU%: English 
Reading, 97%; Families, 3,3UU. 

Schools: Public Grade, 11; High, 1; Junior 
High, 1; Parochial, 1; Number of Pupils, o.UUU. 

Churches: Baptist, 2; Christian Selenee. 1; 
Congregational, 1; K|>iscopal, 1; Methodist, 3; 
Presbyterian, 1; Roman Catbulic, 1; Miscel¬ 
laneous, 24. 

Banks: Nklional. 1; State, 2: Total Resouroos, 
glO.lKJD.lkX). Savings Bank Deposits Total, $9,- 
300,000. 

Theatrei: Legitimate, 2; Moving Pictures, 4; 
Vaudeville, 1; MUcellsneous (Auditoriums, etc.). 
2. Total number of seats, 

Location: Four miles from Iiidians-Mtchlgan 
State line. Northern Indiana on New York Cen¬ 
tral Railroad, 101 miles east of Chicago. Elk¬ 
hart A Western branch forming Ijell line. All 

Tradiag Arsa: Bxtends about twelve milaa in 
all directions, with some business from points 
beyond because of but and latenarbsu servles 
and good roads. 

Wholessls Housss; Groceries, 1; rruits, 1; 
Miscellaneous Lines, tobacco 1, candy 1, lum¬ 
ber 2. 

Number sf Bstail Outlets far Nationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, 11; rommerctsl auto, agencies, 1; automo¬ 
bile accessories, 7; automobile tire agencies, 7; 
bakers, 3; cigar stores and stands (including 
hotels), 9; confectioners (including hotel 
stands), 12; dellcstessen, 2; dressmakers, 21; 
drngglsts, 11; dry goods, 5; department itores, 
6; electrical anppltee, 6; florists, 3: frulte, 9; 
furniture, 7: garages (public), 13; grocers, 84; 
hardware, 5: Jewelry, 5; meat markets, 17; 
men’s furnishings, 4; men's clothing, 8; mer¬ 
chant tailors, 3; milliners, 5: opticians, 3; 
photographers, 8; pianos (and miscellaneons mu¬ 
sical Instruments), 3: radio supplies, 3; res¬ 
taurants (Including hotels), 26; slioes. 7; sport¬ 
ing goods, 5; stationers, 2: women’s ap)>srel, 10 

EL WOOD, IND. 
1990 Fopnlstion, 10,790. 

City and Suburban Estimats, 14,309. 
Nativs Whites, 95 7/10%; Forsign Bora, 4 

2/10%; Industrial Workers, 26%; English Bead¬ 
ing, 98%; Families, 2,733. 

Sohools: 7; Number of Pupils, 2,210. 
Churches: 8. 

Banks; 3; Total Reeoarcee, $4.000,0<M). 
Theatres: 4; Total number of aeaU, 1,100. 

Location: 50 miles north of Indianapolis an 
Penn. R. R., Lake Erie A Western R. R. 

Principal Industriss; Tin plate, glass, kitchen 
cabinets, clay products, candy and cigars. 

Manufacturing EstabUnhmanU: American 
.Sheet and XInpUte Co., Sellers Kitchen Cabinet 
Co. 

Besldeotiai Featuras: Mostly one family 
houses. 

Retail Shopping Beotian: Ten blocks in center 
of city. 

Trading Area: Contloed practically to city 
and suburbs. 

Wholesala Houses: Groceries, 1; Meats, 1; 
Fruits, 1. 

Number of Betail Outlats for Nationally Ad 
vertised Products: Passenger automobile ager 
cles, 5; commercial auto, agencies, 3; automo 
bile accessories, 10; automobile tire agencie-.. 
11); bakers, 4; cigar stores and stands (includ¬ 
ing hotels), 8; coufectiouers (iucludlug bote: 
stands), 2; dressmakers, 7; drngglsts, 7; dry 
goods, 4; deiiartment stores, 2; electrical suii- 
plica, 1; florists, 2; fruits, 1; furniture, 2; 
garages (public), 7; grocers, lo; hardware, 2. 
Jewelry, 2; meat markets. 21; men’s furnisii 
ings, 3: men’s clothing, 3; merchant tailors, 2 
milliners, 4; opticiaus, 1; pboiograpbera, 3, 
))lancis (and miscellaneous musicol instrument!), 
3; radio supplies, 1; restaurants (including 
hotelsi, 4; shoes, 3; sporting goods, 1; station¬ 
ers, 1; »omen’s apparel, 4. 

EVANSVILLE, IND. 
1920 Population, 83,201. Chamber of Com- 

mercte eslimate, 1924, 99,47.'’>. 

City and Suburban Eatimmte, 130,000. 

Native Whites, 92.6%; Negroas, 7.4%; For¬ 
eign Born, I'/i; Industrial Workers, 3.3'4%; 
English Reading, 97%; Families, 2.'..0(K). 'This 
includes i;i..•().-, in public sehools, and 2.880 in 
paruenial sclmols be'.ween ages 7 to 17—esti¬ 
mated .TOO in parochial selicnds under 7 anil 
over 17. 

Schools- Public Grade, 17: High. 4 Public. 2 
Panichial; Junior High, 1: PtrcK-hial, 12; Num¬ 
ber of Pupils, 16.723. 

Churches: Baptist. 8. Christian 3: Christian 
Selenee, 1; Evangelleal, 8; Episcopal, 1; Hebrew, 
2; Methodist, 1(1; Presbyierlan, 10: Roman 
Catholic. 9; Miscellaneous. 21, Lutheran 5, 

DUNKIRK, IND. 
1920 Population, 2,370. 
City and Suburban Estimate, 8,00(). 

Native Whites. 97%; Kegroes. 37c: Indnstrlsi 
'Workers, 25%; English Reading, 98%; FamiUea, 
738 city. 

Schools; Public Grade, 1; High, 1; Numlier of 
Pupils. 398. 

Churches: Baptist, 1; Cougr-gational, 1; 
Met’iiodltt, 1; Romau (’utholle, l; MiieellaD- 
eo'm, 3. 

Banks: National. 1; State. 1; Total Reseurces. 
$8.»’d.'J.390; Savings Bank De[po»lt.H Total, 
gl.'iO.OiiO. 

Theatrea; Moving Pictures, 1. Total number 
of seats, .700. 

Location: On the P. C. C. A St. U By. from 
.8t. loiils to Cleveland; I’nion Traction Co. of 
Im'.lsna an.l bus line to several cities adjoining 
Dunkirk. 

Principal Indnatriea: Press glassware of all 
kinds and also bottles and glass dishes, mould 
works, tile mill, farming, dairying, chicken 
raising, etc. 

Manufacturing EataUlahments: 4; I-eading 
firms: Indiana Glass Co.. Hart Glass Co., 
Martin Bros., tile mill. Baker Mould Works. 

•pet isl Information: Dunkirk has exrell nt 
shipping farillttea both on traction steam and 
bus lines and Is near gas and oil. Two glass 
factories operating daily snd employ abont 
1,(M)0 people who draw s good wage. 

Basidential Faatnrsa; Mostly one and two 
family houaas, flats and large residences. Pri¬ 
vate homes predominate. Fine residential see- 
UOB, beautiful hemes. One kept lawns. Good 
stores of all kinds and one sf the largest snd 

psasenger trains atop at Elkhart. Big Four 
Route crossing all trunk lines In;'ween Lake 
Michigan and Ohio River. Excellent bus and 
interurban service. 

Principal Industries: Bund Instrumenis. baby 
carriages, paper, automobiles. New York Central 
shops, machine shops, aluminum ware, bridge 
and Iron works, radio and telephone parts, fish¬ 
ing tackle, automobile parts, tools, scales, ina 
chinery, etc. 

Manufacturing Establishments: 33. Leading 
firms. G. G. Conn, Ltd., Sldaay Slereantlle Co., 
Aiiierieau Coating Mills, Bueseher Band Instru¬ 
ment Co., Martin Band Instrument Co., Chicago 
TeUphoae A Supply Co., Elcar Motor Co., itiles 
Midical Co. 

Total value of yearly output of facteriea esti¬ 
mated at: $24,(j0(>.0(X). 

Special Information: Elkhart manufaeinres 
more hand Instruments than any town In the 
worid, and 83 per cent of all band Instruments 
made In (he L'nite<l States. Has largest lahy 
carriage factory In world. The N. Y. C. 
"hump” classification yards are one of tlie 
largest in C. 8., $20,000,000 electric super¬ 
power plant being built ten miles frqni city. 
Excellent shipping facilities and abundant power 
and no labor troubles make Elkhart an Ideal In¬ 
dustrial location. 

Rssldentisl Features: Mostly one and two- 
fsmily houses. No tenements. Private Itoines 
predominate. Very fine residential section east 
of dty along the St. Joseph Rlrer. Homes In 
this section coat from $5,000 to $23.(M)0. Desir¬ 
able home locations In practically erery direc¬ 
tion, except small part of dty In the southwest 
section. 

BatsU BhappiBg loetioB: Seven blocks on 
Main Street and one Mock east and west on 
side streets. There sre about flO “Belgbbor- 
bood” grocery stores la the dty. 

Banks; National, 3; State. 10. 

Theatr'-s; L<-giiin'atc, 2: Moving I’ictures. 11; 
Vuildi ville. 2- Miso Ilancoiis (Audiloriums 
etc.), 6. 

Loca’.ion: Soi!tl,w,-.|erii Indiana on the Ohio 
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Evansville (can’t) 

River, served liy C. 4 E- I-, L- 4 N., I. C., 
Southern, C. C. C. 4 St. 1.,., E. I. 4 T. H., 
L. H. 4 St. L.. E. & 1’., E. S. 4 N., It. 

Principal Industries: Wof^dworklns plants, fur¬ 
niture faclorlps. BBS euBlnes, bUBcy works, clear 
factories. lieadliKhts, stove foiinilrles. plows, 
flour mills, brick yards, awnlnss and tents, 
tools, auto trucks, varnish works, mattress fac¬ 
tories, potteries, coal mines, prlntlnR establish¬ 
ments, railroad shops, steam shovel plants, baby 
foods. 

Manufacturing Establishments: 319. lA;a(llnB 
firms, Hercules t'orp., InKleheart Bros., U. Fen- 
drlch Co., Buevrus Steam Shovel Co., Globe- 
Bosse-World Furniture Co.. Klamir-Coelwl Fac¬ 
tory. Peerless Seat 4 Tank. Never-Split Seat 
Co,', Red Spot Paint Co.. Mead-.Iohnson Co. 

Special Information: Bvansvilie, located »n 
the tlhio River, makes It a rale hreakiiiK imint 
l»etween the North and South. It enjoys tliruuKh 
freight rates to the North, South, East and 
about 807o of the West. Situated In the heart 
of the soft coal area. l.'>2 mines are within a 
radiiia of .">0 miles. In the manufacture of fur¬ 
niture It runs a close second for the larceat 
ontiiut in the C. S. Earge eikar factory. Large 
manufacturer of infant foods. 

Residential Features: About 15.000 homes In 
Evansville, over 13.000 of these l>eins one-fainlly 
homes. I'arks, playcronnds anil rii-reatlonal 
features far surpass oilier cities of its size. 
Miles and miles of asphalt streets constructed 
every year until only streets and outlying terri¬ 
tory extends to a radius of ."iO miles. 

Retail Shopping Section: Extends from river 
over a territory five blocks In width towards 
north end of city for ten blocks. Additional 
shopping territory on west side of city along 
principal thoroughfare for eight blocks. Evans¬ 
ville's retail business territory extends to a 
radius of 50 miles. 

Trading Area: Manufacturers ship to all parts 
of the world. North, 3.5 miles; East, 00 miles; 
South, 45 miles; West, 35 miles. 

'Wholesale Houses: Groceries, 0; Meats, 7; 
Fruits, 7; Hardware, 3; Dry Goods, 1. 

Humber of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, 28; automobile accessories, 23; automobile 
tire agencies. 20: bakers, 27; cigar stores and 
stands (including hotels), 25: druggists, 58; dry 
goods, 18; department stores, 27; electrical sup¬ 
plies. 20; florists, 10; fruits, 18; furniture, 40; 
grocers, 275; hardware. 6: Jewelry, 14; meat 
markets, 45; men's furnishings, 10; men's cloth¬ 
ing, 12; merchant tailors, 20; milliners. 30: op¬ 
ticians, 5; photographers, 12; pianos (and mis¬ 
cellaneous musical Instruments), 6; radio sup¬ 
plies. 5; restaurants (including hotels), 50; 
shoes, 18; sporting goods, 3; stationers, 6; 
women’s apparel, 25. 

Ftreets parallel Calhoun and are business streets 
for 4 blocks each. East and West business 
streets of 2 or more blocks are Colnrabia, Main 
Berry, Wayne, Washington and Jefferson. Sev¬ 
eral neighborhood sections with usual small 
shops, etc. 

Trading Area: Extends about twenty-five miles 
West, South, North and East. Intermittent 
business Is secured from people living at a 
much greater distance because of the excellent 
trolley and auto bus service. The many rail¬ 
roads with their fine local service also assists 
Fort Wayne as a shopping center. 

Wholesale Houses; Groceries, 9; Meats, 7; 
Fruits, 8; Hardware, 2; Dry Goods, 6: Miscel¬ 
laneous Lines, Shoes 1, Confectionery 9, Drug¬ 
gists, 1; Auto Accessories, 4. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies. 41; commercial automobile agencies. 14: 
auto, accessories, 54; antoniohile tire agencies. 
24; bakers, 37; cigar stores and stands (Includ¬ 
ing hotels), 61; confectioners (Including hotel 
stands), ,365; delicatessen. 17: dressmakers, 54; 
druggists, 75; dry goods, 28: department stores, 
5; electrical supplies, 19; florists, 15: fruits, 47; 
furniture, 21; furriers, C; garages (public), 170; 
grocers, 2‘25; hardware, 18: Jewelry, 19; meat 
markets, 92; men's furnishings, 30; men’s cloth¬ 
ing, 24; merchant tailors, 41; milliners, 2,3; op¬ 
ticians, 17; photographers, 14; pianos (and rois- 
cellaneoiis musical instruments), 11; radio sup¬ 
plies, 5; restaurants (including hotels). 97; 
shoes, 35; s|iortlng goods, 10; stationers, 7; 
women’s apparel, 16. 

FRANKFORT, IND. 

FORT WAYNE, IND. 
1923 Popniation, 

Trust Cos., 7; 
Havings Bank 

1920 Population, 86,549. 
94.000. 

City and Suburban Estimate, 1920, 114,303. 
Native Whites, 90.6%: Negroes, 3.2%; For¬ 

eign Born, 6.27(1; Industrial Workers, 30.2%; 
English Reading, 937c; Families, 20.889. 

Schools: Public Grade, 24; High, 2. Voca¬ 
tional 1, Business College 4; I’arochial, 23; 
Numl)er of Pupils, Lutheran College, 1; Chiro¬ 
practic; Total numlHtr 18,799. 

Churches: Baptist, 9; Christian Science, 1; 
Congregational, 1; Lutheran, 1: Episcopal, 1; 
Hebrew, .3; Methodist, 8; Presbyterian. 5; Ro¬ 
man Catholic, 10: Miscellaneous, 20. Five new 
churches under construction. 

Banks: National. 3: State, 2 
Total Resources. $65,000,000. 
Deposits Total, $.30,144,405. 

Theatres: Legitimate. 1; Moving Pictures, 11; 
Vaudeville, 2; Burlesque, Musical Comedy and 
Pictorial, 1; Miscellaneous (Auditoriums, etc.), 
6. Total number of seats, 15,494. 

Location: In Northeastern Indiana on forks of 
St. Mary’s, St. Joe and Maumee Rivers. Served 
by Penna. R. R., Wabash R. R., G. R. A 1. 
R K., N. Y. C. A St. L., L. E. A W., N. Y. 
Ontral; live electric Interurban lines; nine auto 
truck rontea and five express companies. 

Principal Industries: Iron and steel, bath 
room fixtures, oil and gasoline pumps, electric 
motors, supplies and aeoessories. Insulated wire, 
pianos, hosiery, underwear, glass and lamp 
bulbs, motor trucks, car wheels, soap, washing 
machines, mining machinery and paper boxes. 

Manufacturing Establishments; 267. Leading 
firms, S. F. Bowser A Co., General Electric Co., 
Wayne Oil Tank A Pump Co., Dndio Mfg. Co., 
Wayne Knitting Mills, Bans Foundry Company. 

Total value of yearly output of factoriei esti¬ 
mated at $153.426.0(K).00 for 1923. 

Special Information: Ixieation of city is within 
a radius of 150 miles from four of the largest 
cities of the U. S. A. and the Great Lakes. Is 
the home of the oil tank and pump industry of 
the World. Has the largest Lisle hosiery mills 
and enameled copper wire plant In the world. 
Fort Wayne has an estimated per capita wealth 
of $1,78200. The city now has 23,300 telephones 
with a complete automatic system now being 
installed. 

Residential Features; Mostly one and two- 
family honses. 80.2% of Ft. Wayne’s popnla- 
tlon are home owners. Seven exclusive restricted 
residential districts. Total valuation of real 
estate and personal property for 1928 is $80,- 
764.000.00. Residential districts rapidly ex¬ 
panding and developing. Considered exceptlon- 
slly staple. There are over 23,000 homes ia 
Fort Wayne, Indiana. 

Retail Shopping Section. Extends from Transt 
fer Corner for 3 biMks North, and 8 blockt 
Sonth on CaTTioun Si. Harrison and Clinton 

1920 PopuUtion, 16.000. 

City and Bubnrban Estimate, 25,.500. 
Native Whitee, 98%; Negroes, 1%; Foreign 

Born, 1%; Industrial Workers, 9,000; English 
Reading, 100% ; Families, 5.000. 

Schools: Public Grade, 5; High, 3; Junior 
High, 3; Number of Pupils, 5,000 estimated for 
county. 

Churches: Baptist, 1; Christian Science, 1; 
Episcopal, 3; Methodist. 3; Presbyterian, 4; 
Roman Catholic. 1; Miscellaneous, 5. 

Banks: National, 3; State, 6. 

Theatres: I.,egitimate, 1; Moving Pictures, 4; 
Vaudeville, 1: Miseellaneous (Anditorlums, etc.), 
1. Total number of seats, 2,500 theatre, audi¬ 
torium 4,000. 

Location: T. St. L. A W. Ry., L. E. A W. Ry.. 
Penna. Ry., Vaudalia Ry., T. H. I. A B. Trac¬ 
tion Co., I. R. A B. L. Traction 0>., General 
Shop of Nlekle Plate Linea. Bus lines to La¬ 
fayette, Leltanon, Crawfordsville, Jefferson, 
Manson, Darlington. 

Principal Industries; T. St. L. A W. Shops, 
Ingram-Rlehardson Enamel Plant, McDongall 
Cabinet Factor.v, Wallace Iron Foundries. Na¬ 
tional Handle Factory, Bed Ball Auto Truck 
Factory. Frankfort Machine Works. P. A R. 
Paint Mfg. Co., Saw Mills, East Indiana Brass 
Works, home of Bankable Cigar Co. 

Manufacturing EstabUchmenta; Bankable Cigar 
Factory. MeDontall Cabinet Co., Ingram-Rioli- 
ardson Enamel Works. Red Rail Truck Factory. 

Special Information; Located In one of the 
ts'st R. R. centers of Central West. 5 steam 
lines (all trunk lines), 2 jnterurhan trunk lines, 
fine water supply, 2 fire departments, agrtcul- 
tnra) and mannraotnring center. 

Residential Features: Mostly single homes of 
latest type, few duplex, and apartments. Frank¬ 
fort claims title of Gem City and beauty of 
homes and surroundings. Exelnsive residential 
homes valued from $12,000 to $20,000. 

Retail Shopping Section: Centers on Court 
House Square, and extends 2 squares east, 3 
squares west, 2 squares north and 3 squares 
south. Also business section "midway” in heart 
of R. R. center, consisting of two squares of 
up-to-date grocery, drug, hotel, etc. 

Trading Area; 25 miles to Tipton, 16 miles 
south to Lebanon, 18 miles west to Darlington, 
Colfax, Clarks Hill, 15 miles northwest to Mul¬ 
berry and Dayton. Mondays, Wednesdays and 
Saturdays are best trade days. Traction service 
to Lebanon, Mechanicshiirg, Mulberry, Dayton, 
MIehigantown, Russlavllle. Bus lines to Colfax, 
Jefferson, Manson. Darlington. Bus line to 
Sevlervllle, Hillsburg, R. R. lines to KIrklln. 

Wholesale Houses: Groceries, 3; Meats. 2: 
Fruits. 1; Miscellaneous Lines, kitchen cabinet, 
auto trneks, enamel table tops. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products; Passenger automobile agen¬ 
cies, 12; cominereial auto, agencies, 4; automo¬ 
bile accessories. 6; automobile tire agencies. 3; 
bakers. 4; cigar stores and stands (Including 
hotels), 15; confectioners (Including hotel 
stands), 4; delicatessen, 1; dressmakers, 10; 
druggists, 7; dry goods, 3; department stores, 
3; electrical supplies, 4: florists, 4; frnits, 2: 
furniture. 3; garages (puhllo), 4; grocers, 36; 
hardware, 2; Jewelry, 4: meat markets, 12; 
men’s furnishings, 5: men’s clothing. 6; mer¬ 
chant tailors, 2; milliners. 4: opticians, .3; 
photographers. 2; pianos (and mlscellaneona mu- 
Rleal instruments), 2; radio supplies, 3; res¬ 
taurants (Including hotels), 8; shoes, 5; sporting 
goods, 2; stationers, 2; women's apparel, 4. 

Location: New York Central Railroad (Chi¬ 
cago Dlv.), Pennsylvania Railroad (Lonltvllle 
DIv.), iBteratate Public Service (^. (lutemrban- 
Indianapolit to I(OUisTUle, Ky.), Jackson High¬ 
way (Chicago, HI., to Miami, Fla.), paved 20 
miles from Indianapolia, Indiana, to Franklin, 
Indiana. J. H. bus line, Vk bour achedule to 
Indianapolis and points north. 

Principal Industries: Franklin Food Prodnets 
Co., canning corn, tomatoes, cntsnp. Hongh- 
land Canning Co., canning corn, tomatoes, 
pumpkin, etc. Hardwood lumber, oflee desk fac¬ 
tory: furniture and porch fnmitnre. Underwear 
factory, flour mill, 400 barrel capacity; eleva¬ 
tors, Ice cream. Manufacturing—aoft drinks, 
creamery, etc. 

Manufacturing Establishments: 8. Leading 
firms, Graham Mfg. Co., McI,onghIln Mfg. Co., 
Franklin Fo*>d Prodnets Co., Honghland Canning 
Co.. Woolcy A Son. Franklin Mfg. Co., Wagner 
Mfg. Co.. Pruitt A Demlng. 

Special InformatioB; Home of Northern Bap¬ 
tist College of 4.50 atndents, Indiana State Ma¬ 
sonic Home—.3,50 orphans and adults with $1,- 
5<g|,ii00.00 in hiilldings, county seat of fifth best 
agricultural county In the state; 90% of people 
own their own homes; tax rate, $2.49 per 
$10000; paid fire department—motor lervlce; 
one of the leading athletic cities of the state, 
high school having won state basketball title 
three successive times and Franklin College the 
last two years in the same branch of sports. , 

Residential Features: A ‘‘City of Homes,” 
paved streets, native shade trees, 75% homes, 
modern or semi-modern; two Bnllding and Loan 
Associations with capltsl stock of A3(X>,000.00 
stiniulstes home ownership. Fine city park. 

Retail Shopping Section: Court Honse Sqnare 
center, surrounded by retail trade and streets 
parallel thereto. Brick streets and cement 
l>avoments 15 feet wide. Large auto parking 
space. 

Trading Area: Radius average ten miles. 
Large farming class bn.Ters. Interurban and bus 
line service tend to extend bnying area. 

Wholesale Houses: Groceries, 1: Fruits, 1; 
Miscellaneous Lines, 2 Ice cream and soft 
drinks. 

Number of Retail Outlets for NaHonally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, 9; commercial anto. agencies, 1; antomo- 
hlle tcceasorles, 12; antomoblle tire agendea, 12; 
bakers. 3: cigar stores and stands (Including 
hotels), 15; confectioners (Including hotel 
stands), .3: delicatessen, 2; dressmakers, 3; 
drneglsts, 5: dry gootls, 4: department stores, 1; 
eleotrleal anpidtes, 4; florists, 8; fmits, 4; 
furniture, 3; furriers, 1; garages (public), 6: 
grocers, 27; hardware. 3; Jewelry, 2; meat mar¬ 
kets, 6; men’s furnishings, 4; men’s clothing, 4; 
merchant tailors, 2; milliners, 3: opticians, 2; 
photographers. 3; pianos (and miseellaneous mu- 
sleal Instruments), 3; radio supplies, 4; res¬ 
taurants (Including hotels), 7; shoes, 4; sport¬ 
ing go(>(N, 4; stationers, 4; women’s apnarel, 4. 

bile accessories, 10; automobile tire agencies, I; 
bakers, 2 wlioleeale, 22 retail; cigar storea aad 
stands (including Hotels), 66; confectioners (in¬ 
cluding hotel stands), 4 wholesale, 27 retaU; 
delicatessen, 7; dressmakem, 3; druggists, 36; 
dry goods, 8: department stores, 3; electrical 
supplies, 11; florists, 7; fmits, 14; furniture, 
26 garagee (public), 24; grocers, 281; hardware, 
12; Jewelry, 12; meat markets, 13; men’s fur¬ 
nishings. 8; men’s olothiiig, 17; merchant tailors, 
12: milliners, 10; opticiaus, 8: photographers. 6; 
pianos (and miscellaneous musical inatrumentsi, 
5; radio supplies, 20; restaurants (including 
hotels), 52; siioes, 19: sporting goods, 3; sit- 
tloners, 2; women’s apparel, 10. 

GOSHEN, IND. 

GARY, IND. 

FRANKLIN, IND. 
1920 Population. 4.993. 

City and Suburban Estimate, 5.260. 

Native Whites. 95%; Negroes, 5%; English 
Reading, 1007c; Familiea, 1,380. 

Schools; Public Grade, 8; High, 1. 

Churches: Baptist, 2; Christian Science, 1; 
Methodist. 2; Presbyterian, 1; Roman Catholic, 
1; Miscellaneous, 3. 

Banks; National. 2: Trust, 2; Total Resources, 
$2,416,179.95. Savings Bank Deposlta Total, 
$1,008,937.25. 

Theatres; Legitimate. 2; Moving Pictures. 2; 
Miscellaneous (Anditorlums, etc.), 4, Total 
number of seats. 5.4.57. 

1920 Population, 55..378. 

City and Suburban Estimate, approximately 
the same. 

Native Whitee, 48.67r: Negroec, 2.3%; Foreign 
Bora. 49.1%: Industrial Workers. 26%; Eng¬ 
lish Reading, 75%; FamiUet, 12,022. 

Schools: Public Grade. 16 elementary; High, 
3; Parochial, 9. Niimlicr of pnpils. 15,011. 

Churches; Protestant. 39; Hebrew, 2; 
Roman Catliolic, 11; Mlscellaneona, 9. 

Banks: National. 2; State. 10; Total Re- 
sources $18,311,00(X 

Theatrea: Legitimate, 1; Moving Pictures. 7: 
2 of 7 have vaudeville Sat. Total number of 
seats, 7,200. , 

Location: rsinmet Township, Lake County, at 
extreme southern end of Lake Michigan. Has 
private harbor owned by Indiana Steel Com 
pany, a unit of U. S. Steel Corp., B. AO.; E. 8. 
A S. B. (electric line); Elgin, Joliet, Eastern, 
Indiana Harbor Belt Line; Lake Shore A Mich¬ 
igan Southern, Michigan Central. New York Cen¬ 
tral, NIckle Plate Pennsylvania, Wabash. 

Principal Induatriea: Steel and its subsidiary 
companies. Also Union Drawn Steel Company, 
Gary Bolt A Screw Works. 

Manufacturing Establishments: Gary Motors 
Corp., Atiderson Company, Gary Industrial Com¬ 
pany, Arco Ventilator Company, Schleicher, Inc. 

Special Information; Names for Elbert Henry 
Gary, Chairman of the Board, U. 8. Steel Corp., 
foiindeti and Ineorimrated in 1906. Is now 
metropolis of the Calumet region of Northern 
Indiana. Home of largest plant of the U. S. 
.Steel Corp., employing 12,000. Stihsidlarles: 
•Amer. Sheet A Tin Plate, employing 5.400; 
,Anier. Bridge Co., employing 1,100; Gary Screw 
A Bolt, employing 500; Unlversal-Portland 
Cement, employing 2,000; Union Drawn Steel, 
employing 200: E. J. A E. yards, employing 
2.800. New $2:{,000,000 plant to employ 4,000; 
140 more coke ovens under constraetlon. Other 
mamifactnrlng establishments: Anderson Mfg. 
Co., Gary Motors Corp., Kernchen-Arex Co., Gary 
Sanitary BeAling Co., Schleicher, Inc. 

Residential Featorea: Mostly one-family 
bouses and apartment bnildings. 

Retail Shopping Section: Fifth Ave. (running 
east and west) from Massachuse'ts to Buchanan; 
Broadway (running north and south) frpm Fourth 
to 27th and from SBth to 45th:; Washington from 
Fourth to 27th: Adams from Ninth to 26th; 
Madison from 10th to 22nd; Jefferson from 10th 
to 25th; Virginia from 10th to IRth; large neigh¬ 
borhood centers, including 'ToIIeston, Glen Park, 
Miller, etc., in Incorporated city. 

Trading Area; Largest city In county, draw¬ 
ing from Griffith. Wheeler, Hobart, East Chicago. 
Chesterton, Whiting, Hobart, Hammond, High¬ 
land. etc. 

Wholesale Houses: Groceries, 2; Meats, S; 
Fruits, 2. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Prodnets; Passenger antomoblle agen¬ 
cies. 15; commercial auto, agencies, 3; sntomo- 

1920 Population, 9,528. 

City and Suburban Estimate, 21,000. 
Native Whites, 99%; Foreign Bora, 1%; In- 

duotrial Workers, 10%; English Reading, 99%; 
Families. 4,8(X) (2,4.50 city). 

Schools; Public Grade, 6; High, 1; Parochial, 
1. Number of Pupils, 1,926. 

Churches: Baptist, 1; Christian Science, 1; 
Episcopal, 1; Hebrew, 1; Methodist, 2; Presby¬ 
terian, 1; Roman Catholic, 1; Mlscellaneons, 
Lutheran 2. Brethren and Mennonite 6. 

Banks; National, I; State, 2; Total Resources, 
$5,,500.000. Savings Bank Deposits Total, $2.- 
000,000. 

Theatres; Legitimate, 1; Moving Pictures, 2. 
Total number of seats, 1,700. 

Location; New York Central (air line). Big 
Four, New York Central (Michigan Branch), 
two traction outlets, and on the Lincoln High¬ 
way and Dixie Highway, paved and maintained 
by the state. Six miles from the Wabash, 10 
from the B. A O. railroads, with concrete high¬ 
ways to both lines. Bus lines to Fort Wayne, 
to South Bend and South. 

Principal Industries: Stoves, iron products, 
furniture ef every description, ladders, rublirr 
goods, sash and door factory (large), underwear 
and a widely dlverilfled line of other produeta. 
There are 44 plants employing 25 to 200 men, 
which gives labor a wider opportunity than the 
one-or-two-big-factory towns. 

Manufacturing Establishments: 44. Leading 
firms, Engmsn-Mathews Range Co., IXL Fur¬ 
niture Co., Rock Rnn Underwear Mills, Western 
Rubber Co. 

Total value of yearly output of factories tsti- 
mated at $10,000,000. 

Residential Featurae: Smaller homes of work- 
ere predominates. As a thrifty commnnity 
Goshen has a larger percentage of homes occu¬ 
pied by the owners than many towns of the 
whole country. 

Retail Shopping Section: Main Street, Ease 
and West Lincoln Avenue, East and West Wa&li- 
ington Street, East Clinton Street and West 
Jefferson Street. Twelve blocks. 

Trading Area: Five miles north, fifteen miles 
east and west, and twenty-five miles southeast, 
south and southwest. 

Wholesale Housea: Groceries, 1; Fruits, 2; 
Hardware, 1: .Miscellaneous Lines. George Rich¬ 
mond, 1; Isaac Simmons, 1. 

Number of Retail Outleti for Nationally Ad¬ 
vertised Prodnets; I’assenger automobile agen¬ 
cies, 12; commercial auto, agencies, 6; antome- 
blle accessories, 3; automobile fire agencies, 15; 
bakers, 5; cigar stores and stands (Inclndlng 
hotels), 15; confectioners (including hotel 
stands), 12; delicatessen, 2; dressmakers, 10; 
druggists, 6; dry goods, 6; department stores, 
3; electrical supplies, 4; florists, 4; fruits, 1; 
furniture, 4; garages (public), 6; grocers, 38; 
hardware, 4; Jewelry, 3; meat markets, 6; men’s 
furnishings, 6: men’s clothing, 5; merchant 
tailors, 3; milliners. 5; opticians, 3; photograph¬ 
ers, 2; pianos (and mtscellaneons musical in¬ 
struments), 2; radio supplies, 5; restaurants (in¬ 
cluding hotels), 6; slioes, 7; simrtlng goods, 2; 
stationers, 2; women’s apparel, 6. 

GREENCASTLE, IND. 
1920 Population. 5.000. 

City and Suburban Estimate. 1,500. 

Native Whites, 99%; Negroes, 17«; Industrial 

1; Junior 

Workers, 16%. 

Schools; Public Grade, 4: High, 
High, 1; Number of Pupils, 970. 

Churches: Baptist, 1; Christian Science, 1; 
Methodist, 1; Presbyterian, 1; Roman (’atliolie. 
1; Christian, 1; Misoellaneons, Nazarene 1. 

Banka; National, 2; Total Resources, $3,800.- 
000. Savings Bank Deposits Total, $800,000, in¬ 
cluding 2 Trust Companies. 

Theatrea; Moving Pictures, 2. Total niiinlier 
of seats, 1,800. 

Location: New York Central (Big Four). 
Pennsylvania, Monon, Terre Haute, IndlanaiKilis. 
and Eastern Traction Co. Center of East and 
West, and North and South transportation. 

Principal Industrioa: Cement, xlnc, handles, 
lumber, veneer, overalls. 

Manufacturing Estahllshmenti: Leading firms. 
Indiana Portland Cement Co., American Zinc 
Products Co., R. Bittle ”D” Handle Co., C. II. 
Barnaby, Hardwood A Veneer Oo., Greencastle 
Garment Co. 

Trading Area: Twenty miles. 

Wholesale Homes: Groceries, 1; Fruits, 1. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, 6; antomoblle accessories, 8; automobile 
tire agencies, 10; bakers, 3; cigar stores and 
stands (Including hotels), 6; confectioners (in* 
clndlng hotel stands), 4; delicatessen, 2; drug¬ 
gists, 4; dry goods, 3; department stores, 4; 
electrical supplies, 3; florists, 1; fmits, 1; fur¬ 
niture, 2: garages (public), 4; grocers, 20: 
hardware, 2; Jewelry, 8; meat markets. 6; men’s 
furnishings, 4; men’s clothing, 3; milliners, 8; 
opticians, 2; photographers, 2; piano* (and ala- 
cellaneoua musical Instramecta), $; radio sup¬ 
plies, 4; reatanrants (Inclndlng hotels), 6; slioes. 
4; stationers. 2; women’s apparel, 3. 



^Editor &' P u b I i s h e r i or December 13, 1924 59 

Frincipal Indnctrles: Acids, basic; anto parts. Banks: National, 1; ntate, 3; Total Resources, reptlnft. On East Market street, three-quarter 

INDIANA (Cont’d) 

GREENFIELD, IND. 

balls, steel pipe weldings; bars, corrugated |o.C(ll.:i42. excliislre of certlflcates of deposit. mile east of JelTeraon, near Kt1< abop district, 
steel; bearings, steel mill; bed springs, beds, Theatros: Legitimate, 1; Morlng Pictures, 3; there are blocks retail business. There are 
belting, boilers, bolsters, box cars, brake beams, Mlscellancons (Auditoriums, etc.), 4. Total the usual outlying groceries and meat markets 
brake lining, brake shoes, brasses, cahioets, number of seats, 3,000, exclusive of church au- In the residential district, 
candy, cars, frclicbt: cars, passcDRcr: cars, re- ditoHums. Trading Area: Extends 18 mUcs north to 
frig^rator; cars, tank; castings, gray Iron; cast- Location: Kortheast part of Indiana, near 8«'uth Whitley, 14 miles east to Uniondale, 14 
ings, malleahle; castings, steel; chemical prod- confluence of Wabash and Little Wabash RiTern; miles south to Warren, 12 miles west to Lagro. 
ucta, coal products, corn oil. com syrup, cranes, junction of Erie main line and Wabash main 21 miles northwest to North Manchester, 10 
diet. dyes, coal tar; feed, animal; feed, poultry; line railroads making this imi)ortant transfer miles east to Markle, 10 miles east to Roanoke, 
foundry supplies, furnaces, gaseline, refining; center. Also serve<l by Indiana Serrice Corp. 18 miles southwest to Lafontaine, and including 
gelatin, glne, gutters, hammocks, hosiery, bos- (Traction between Fort Wayne and connection all intervening points, encouraged by excellent 

1920 Popalatioa, 4,108. ucta, coal products, corn oil. com syrup, cranes, junction of Erie main line and Wabash main 21 miles northwest to North Manchester, 10 
ritv awii fiuhnrhan Estimata 10 000 - diet. dyes, coal tar; feed, animal; feed, poultry; line railroads making this imi)ortant transfer iiilles east to Markle, 10 miles east to Roanoke, 

r* t foundry supplies, furnaces, gaseline, refining; center. Also serve<l by Indiana Serrice Corp. 18 miles southwest to Lafontaine, and including 
Vatire whitw, vy%: Negroes, ? gelatin, glue, gutters, hammocks, hosiery, bos- (Traction between Fort Wayne and connection all intervening points, encouraged by excellent 

Bom, 2%; ladustriu WoriMrs, 7%; English pital aupplteo. Ignition. Implements, agricultural; points, west to Lafayetle and intermediate rural highways and auto trail roads. Traction 
Reading, 98%; Families, 1,228. mattresses, metal, white refining; mill supplies, iH>inta, south to Indianapolis.) Bus and over- and auto bus lines bring in additional trade 

Schools: 3; Number of Pupils, 710. motor trucks, mustard, oil. refiolng; plating, land motor truck service within radius of 25 from even more distant points, such as Serria. 
(lurches* 6 nickel; pinnos and piano players, plumbing sup- miles for both passenger and freight. Columbia City, Wabash, Bluffton, etc. 

a. 'TAtni CO TOD ODD pHc*. poultry feed; iwiltry remedies, punching Principal Industries; Lime, steel, pianos, Wholesale Houses: Groceries. 2; Meats, 1; 
* • * ♦ • f • machinery, radiators. railroad, sp^lslttes; slioes, rubber eoo<ls. printing, railroad shops, Priitts, 3; Miscellaneous Lines—Poultry, 2; Con- 

Theatres: 3, Total number of seats, 800. shirts, smelting, steel, tobacco, underwear, furniture, building supplies, flour, dairy proil- fectionery, 1; I>airy IVoducts. 2. 
Ix>cation: 20 miles east of Indianapolis on water softeners. 

Penna. R. R. and Terre Uaute, lDdiaoai>olU A Ifaaufacturing Establishments, 94. 
Eastern TYactlon Line. Total value of yearly output of factories. 

Principal Industries: Agricultural center. A $.50,0ti0,000. 
few mills and cigar factories. Residential Features; Fine homes, bungalow 

Resido&tial Features: AU one family bouses, type prevailing. 

nets, chemicals, stone (road supplies), poultry 
and products. 

Number of Retail Outlets for KationaUy Ad¬ 
vertised Products: Passenger automobile agen- 

Total value of yearly output of factories. Manufacturing Establishments: 35. Leading cles, 10; commercial automobile agencies, 5; 
$50,(ai0,0(K). firms. Majestic Furna(*e A Foundry Co., Erie automobile accessories, 18; automobile tire agen- 

EMia.nti.l T,*tur,i; Fine home., bnng.low Co - - cle» 14; bakere 3; dsar KtoreH and ntamU (In- 
..I.. ^ reamerles. Inc., (Irton-Slelnbrenner Co., Rlne- clndlng hotela), 34, exeeptiiiR Krocerlea; eonfec- 

TT Foundry, Kelley luland & Tranaport Co. tlonera (includina hotel Htanda), 18, exeeptine 
Retail Bhoppin,: Section; Six block* center of Retail Shoppinc Section: Four block* on Ho- ddme), Huntington Shoe A Leather Co., Schacht (trooeriea; dressmakers, (no flKiire*) p«t. 13; 

city. haman. 4 blocka on State and amall aectlon in Uubher Co., Caswell-Unnyan (Furniture), druKsists, 0; dry pood*, 6: department stores, 
Tradinc Area: 10 mllt-a rudlii*. Ea*t Hammond, IIuntinKton Laboratories, Iiic., National Cement 9; eletcrical supplies, S; florlats, 3; fruits, 2, 
Number of ReUil Outlets for Hationally Ad- Tradln* Area: Restidctcd to immediate tcnl- Co., Waring Glove Co., HiintioKton Fertilixer plus 42 groeera; furniture, R; garages (public). 

Products- I-assencer sutomoblle axi-n- tory surrounding Ilammund. Include* town* of Co.. Northern Indiana Power Co., Huntington 17; groeera, 42; hardware, 5; Jewelry, 4; meat 
7 commercial aitti agenX^ naKon. Rlverdale, Dyer. St. John. Highland, Milling Co.. Ball Bros., Herald Printing Co., markets. 16: men's furnlshlnga, 10; men'a cloth- 

hilT’accessories. 8 automobile tire'agencies 8; Munster. Hersvllle, Orlffltli and West Hammond Catholic Pub. Co.. Indiana Farmera' Guide, Ing, 10; merchant tailors. 3; milliners, 3; op- 
Mkers 1- cigar’stores and stands (Ino'lud- and other* within a radlua of five miles. Trad- Whlteloek Press. Adams Bros. Stave Factory, tlclans, 7; photographers. 3; pianos (and mls- 
mr ^telV) 3- co^f^ionera (InXllng hotel lug population. 140,000. DHxler A Schock Lumber Co.. Huntington Pack- eellaneous musical Instruments), 4: radio sup- 
Sa^lT s-’ arUTaltrVrTaW^^^^ wToUsal. Housa,: Grocerlea, 2; Fruit., 2; m* Co.. Dit.Ier Poultry Supplies Co. plies V„. J?: rtan-ls). 2; 1re«m.ker». 6; druggist.. 4; dry Whole^l. Hou.a,: Groceries, 2; Fruity 2; m* Co.. DItxIer Poultry Supplies Co. e.-, ■ ■ — -' 
rood*. 2; department stores, 1; electrical anp- Miscellaneous Lines, 2. Special Information; Huntington it the center 
plies, l; Borlsts, 1; fruits, 1; furniture, 2; vumhor of R.tail Ontlati for NationallT Ad- aggressive agricultural center, “Pi’*"'- 
garages (public), 8; grocers, 14; hardware. 3: • a„tomoblIe’agen- fOuaHy divided tlian In most •to"*)- 
tewelry, 2%eat markets. 5; men's fnrnUhlngs. communities. There Is only one accredited 
^ men's clothing. 2; merchant tailors. 1; fi?!'.?' ^•bove the million mark. INniAN 

Special Informatioa: Huntinirton it the ceator ®hoet, 10: aportimr Roods, 5; stationers, 11; 
of a rich and aRRressive agricultural center, women s apparel. 11 (including department and 

tlclans. 7; photoRraphers. 3; pianos (and mis¬ 
cellaneous musical Instruments!, 4; radio sup¬ 
plies, 7: restaurants (IncludioR hotels), 15: 

9‘ men's clothlnr 2* merehaut tailors. 1; ... * v * »xV lo. cuiien wun a ratioR above the mlllton mark, 

niilllne,.. 3; optlcla™’ li.. Pi^ofr-Pbir, 2; L"e'n Tnd**!.^‘”n"'‘t7o.l‘o“ 
INDIANAPOLIS, IND. 

pUnua (and mlacellaneou. musical instrument.), confectioners (Inclii. 
1; radio suiiplles, I, r.atauranta (inciting 39. delieatessen. C; dresst 
bolels), 6; shm-s, 1; sporting guo-Ia, 1; station- jg. ,1,^ goods, 14; depart! 
ffs, 1; woruon a apparel, 2. 2* electrical supplies, 5; florists, 5; 

^ n c f? ikT CD 11D^ 115; hardware, lu; jewciry GREENSBURGy IrlD. 42; men's fnmlshtnRS, 8; 
merchant tailors. 12; millln 

1930 Population, 5,375. photofirapbera, 4; pianos 
City and Suburban Estimata, 18,793. tauranta (luclnding hotels). 
Native Whites, l>7':r: Negroes, 1«4; Foreign «ood*, 2; stationer*. 6. 

Born, 2%; Industrial Workers, 75%; English - 
Reading, 98%: FamlUea, 4,500. 

SchooU; Public Grade. 800; High, 180; Junior UADXCrkDrk r'lTY INH 
High, 70; Parochial, 1; Numlier of Pupils, 1,100. 1 F 1 I, llxl-f. 

(niurchet: Baptist. 1: Christian Science, 1; jgj,Q Fopulatien; 7.000. 
Methodist, 1: Presbyterian. 1; Roman Catholic, -p.*!™ 
1; Miscellaneous, 1. Suburban E.tim 

bakers. 19: cigar ■totes and stand* (Including I, (|,g ]|,ng Industry. Huntington ..on » o.... 
hotels), 16; confectioners (Including hotel hold* a distinction of never having been bullded 1980 Population. 314,194. (Estimate, based on 
stands), 39; delicatessen. C; dressmakers. .■S9; , boom; never ha* It had a marked de- b' Bureau. Bell Telephone Company, 
driigglstt, 16; dry goods, 14; department atores. pr„.i„n. „„ great fires nor destructive floods. Engineer* (city) and H. L. Polk Directory for 
2; electrical supplies, o; floHsts, 5; fruits, 10; industry Is diversified and well balanced. Ranks 1924, la 3U.000.) 
furniture. 10; garage* (public), 24; groeera. ,hove (he average cities In mile* of Improved City and Suburban Eatimate, 800.000. 
115; hardware, 10; Jewciry, 0; meat market*, streets, quality of public buildings and general Natlva Whites SSO-X.- Men-oas 11 0<y • For 
42; men's fnmlshlng,, 8; men's do hing. 8; ph„,etsr „f dtlxenshlp. Total earned Income, el™ Bom 54%- FamlUe. M (So ^ ’ 
merchant tailors. 12; milliners. 6; opticians. 4. 1923. aggregated 110,057,000. Total spent for . 
photographers, 4; pianos (and mlseellaneona shopping. $8,711,000: actual buyers, male 1.3.773. Bchoola; Public Grade, 83 (40 free kinder- 
tauranta (Inclndlng hotels), 38; shoes, 20; sport- fenuile 13.180; married, male 10.185, female shrtens): High, 3; Jnnior High. (6-3-3 plan not 

10.15.5. Nine Immediate trade area's. ’ '^''1: 7®!.. “'^•"■•’le; Number of 
. w, e. ..a. Puplli. 59,000 (IncIndirR public and private 

Residential Features: Mostly one and two- Rchoola). 
family dwelllnRs. No tenomont*. Private 
homes predominate, rnuanaily larRe per cent rhnrehea: Baptist, 27; Christian Science, 4; 

Banks: National, 3; State, 1: Total Reeourcea, wfu%c/ • VnvUAii RMfiinr ioO'^a* 
$3,000,000. Savings Bank Deposits Total, J”**”?* *"5"*" Keadlng, 100/,, 
•<wui xamiiiea, x,uuu. 

19t0 Fopulatien: 7.000. rlty of many beau 
City and Suburban Estimate, 8,000. tural lnfl!ienees ap 
Native Whites, 90%; Foreign Bern, 10%: In- residential section. 

home owners. Residential sections siirronnd ^ouftregational, IJ; Methcsllat Episcopal, 38; 
business ser-tlon. Huntington long reputed as Hebrew, 7; hietfaudtst (Protratant), 3: Pree- 
clty of many beautiful homes. Strong archttec- ',®' Eoman Catholic, 21; Miscellaneous, 
tiiral Inflnenee* apparent. No define<l exclusive *” colored Protestant eliurcbee. 

Native Whites. 90%; Foreign Bern. 10%: In- residential aectlon. Banka; National 4; Slate 27 (14 Trust ^m- 
itrial Workers, 80%; English Reading, 100%; Retail Shopping Section: Jefferson street prin- *"** branches); Total Resources, $250,- 
imilies, 2,000. clpal bntinesa street, extending four l-nsiness OOO.OU). 
Schools- Public Grade 4- High 1- Junior Mocks north and south from County t'onrt House Theatre*: Legitimate, 2; Moving Pictures, 61; 

Theatres: Moving Pictnrea, 2. Total number ^ i ■ nf*p'nnii’« l "UlO square. Cherry and Warren streets parallel Vaudeville, 3; Burlesque, 2; Mlacellanoetia (Au 
of seal*. 1.200. ‘ ■rocniai, i. Kumoer oi lupii*. dltorlums, etc.). 6. Total number of seats 

Location: X. Y. C. 3 divislona, main line Cln- „ ^Tesbyterian, 1; (ness blocks on Warren and four bnslness blocka 21,300. 
rinnali-Chicago, Mich. Columbus I. A C. Trac- Koman Catholic, I: Miscellaneou*, 4. on cherry and two bloeks on State street Inter- Conttnued on page 60 
tion to Indianapolis, ,50 miles. Banks; National. 1; State. 2; Total Resources, 

Continned on page 60 

Principal Induatri..: Flour, spoke., .caaket »?.7TO.4M: Saving. Bank Deposit. rotal. 
hardware, wire gisels, brouma, paper bags. 

Manufacturing Establiihmenti: 6. Lei 

$1..'■4)0.000. 
Theatres: Moving Pieturea, 2; Vaudeville, 1; 

•r::.".7rland Miru^gTor Bminwell Bm.h A Ml.cellanepu. .(Au^rtuma, etc.), 4. Total 
Wire tioods, Cret-nsburg Casket Hardware Co., number of seat!, 5.000. 
Doles S|)nke A Rim Factory, Harmony Flour A 
Fccil Mills, C. J. Loyd A Co., poultry, Kova 
Bro-.ni Fai-lory. 

Location; Penna and NIekle Plate. Traction 
line. Good roada In all directions. 

Principal Induttriea; Glass and paper and 
Total value of yearly output of factories eati- overhead door* ami overalls. 

mated at $1,500,000. Manufacturing Eatablishmenta: 9. Leading 
Residential Features Good residential aectlon. firms, American Window Glass Co., Hartford 

*0-:; owners. Mostly 5 to 8 room bouses. Nat- City Paper Co., Fort Wayne Corrugated Paper 
oral gss city flour local field. Co., Sneatb Glass Co., Johnston Glass 0>.. 

Retail Shopping Section: District is practically Cm** 
rennH .on.ra which I. MSChlnS Co., Nonchetter Mfg. CO.. E. E. COX, around the ooiirt house equare, which la aollrlly „ , ” " V »r $ T f w »#!.«♦,’ * 

built up. Also West Main St. Printer; and Triplex .Manufacturing Co. 

Trading Area: About 20 mile.. Dominate. T*'"® 
tree 15 miles east and 15 south. »* »10.000.000 to $15,000,000. 

Wholesale Houtes: Groceries, 1; Fruits, 1; Residential Featurei: Practically all one and 
Miscellaneous Lines, Poultry 1. two family bouses, majority owned. No tene- 

Number of Retail Outlets for Nationally Ad- tnenta. 
veriised Froducta; Passenger automobile agen- Retail Shopping Section: Extends from public 
cles, 8; commercial automobile agencies, square, which forma heart of buainess section 
2; automobile accesaorles. 4; automobile and terminal for bus lines, south and north one 
tire agencies, 4: bakers, 3; cigar stores and block on Washington and Main streets. Usual 
stands (Including hotels), 12; confectioners (In- neighborhood stores. 
rinding hotel stands), 10; delicatessen, 2: dress- Trading Area: 8 miles north, 6 mllea aoulh, 
makers, 4; drugglata, 4: department atorea, 2; 7 mile* west and 8 miles east. 
electrical sappliea. 2: florists, 2: furniture, 2; r, _i_ o 
furriers, 1; garage* (public). 6 grocers, 15; Wholssale Heuses: Groceries, 2. 
hardware, 3; Jewelry. 3; meat markets, 4: men’s Number of Retail Outlets for Nationally Ad- 
furriers. 1; RsrsRes ’ (pubiic). 6 Rrooers. ’ Is! Wholesale House.: Groceries. 2. 
hardware, 3; Jewelry. 3; meat markets, 4: men’s Number of Retail Outlets for Nationally Ad- 
farnishInRs, 4; men’s clothlnR. 4; merchant veriised Products: PassenRer aatomoblle agen- 
tailors. 1; mUIlner.. 3: opticians. 3; pbotoR- ciet, 9; automobile scceMorlee, 4; automobile 
raplier., 2; pianos (and miscellaneous musical tire tRendes, 7; bakers, 3: clRsr .tores and 
Initruroents). 1; restaurants (Including hotel.), stand. (IncludlnR hotels), 8; confectioner. (In- 
•: shoes, 4; sporting goods, 2: stationer., 4: eluding hotel stands), 8; dressmaker., 4; druR- 
women*. apparel, 4. 

HAMMOND, IND. 
1920 Population, 36,004. 

City and Suburban Estimata, 55.0)30. 

gists, 4; dry gootia. 5; department atorea, 3; 
electrical auppliea, 2; florlats, 2: fruits, 3; fur¬ 
niture. 4; garages (public), 6; grocers, 24; 
hardware. 3: Jewelry, 2; meat markets, 4; 
men's fnrnlablngs. 3; men's clothing. 5; mer¬ 
chant tallori. 2; milliners, S: opticians, 3; pho¬ 
tographers, 2; pianos (and miscellaneous musical 
Instruments), 2; radio supplies, 5; restaurants 

Nativs Whites, 77%; Nagroet, 0.4%; Foreign (including hotels), 6; shoe*. 2-.'*1)011101 good*. 
Born, 1-2.5%; Indu*trUl Workers, 15,000; Eng- 
U*h Reading, 85%; Families, 7.9S'3. 

Schools; Public Orsde, 1.5 High, 2; Paro- 
rial. 9; Number of Pupils, 11,875. 

Churches; Baptist. 1: CfarlHtlan Science, 1; 
Congregitional, 2: Episcopal. 1; Hebrew, 2; 
MethodUt. 4; Presbyterian. 2; Roman Catholic, 
8: Mlseellaneona, 10. 

Banks; National. 2; State, 2; Tnist Com- 
Pknle*. C. Total Resource*, $14,8."7.397.7S. 

2; Blationen, 2; women's apparel, 5. 

HUNTINGTON, IND. 
1920 Population, 14,000. Note: Post Ofllee 

and Directory (1924), 17,994. 

City and Suburban Eatimate; Huntington and 
Huntington 0>UDty total—35,000, close eatimate. 

Thoatns: Moving Pictures, 5: Vsudevllle. 1; ^ w . w - 
Mlseellaneons (Auditorium*. etc.). Masonic Native Whites, 94%: Negroes, 1.%; Foreign 
Temple. Total number of seat*. 7,800 Born. 5%; Industrial Workera, 40-^ 

-K . « /-I I Reading. 96%; Families, .3.847 (1920); 4.100, 
Watlon: Tweny mile* southMst of Chicago ,,5,^ 4^ directory. IIW- 

navlng uneq-ialled transcHirtstloo facilities. j ^ ■ 
R»ll; Number of trunk lines, 8 through Ham- 5.' V 7"".,“' 
mond dUtrict. Belt Lines: Three, connecting «r P«rochlal, 3; Number of Pupils, 
with every road doing business to the Chicago 2,706. ^ _ 
•witching district. Water: Hammond located Chnrchsa; Baptist, 1: Christian Science, 1; 
M Calumet River, and west branch of Indiana Episcopal. 1; Methodist. 1; Presbyterian, 1; 
Hirbor canal. Roman Catholic, 2; Mlseellaneona, 7. 

This Market Deserves 

Close Study 

WHEN selling conditions in a market are 

outstandingly favorable and inviting, 

an unusual concentration and emphasis in 

sales and advertising plans is strongly advis¬ 

able. 

In the great Indianapolis market the— 

INDIANAPOLIS TIMES 
—is an advertising medium of great impor¬ 

tance for the national advertiser. With a large 

EVENING circulation not noticeably dupli¬ 

cated by the other evening paper, The Times 

provides advertising contact with substantial 

home buying power which no other paper 

reaches. 

Most merchandise is sold to population groups 

YOUNG in average age. The Times is the 

progressive, liberal type of paper which 

strongly appeals to this most responsive group. 

List the Times even though this may mean 

listing two papers. 

The Times is a Scripps-Haward Paper, a>td 
is represented in the national field by— 

ALLIED NEWSPAPERS INC., 
NEW YORK: 52 Vanderbilt Ave. CHICAGO: 410 No. Michigan Ave. 

Cleveland—Cincinnati—San FranciBco—Los Angeles 
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Location: The 17 railroads and the 13 inter- 
urban lines radiating in all directions from In¬ 
dianapolis are listed: 4 companies operate 13 
lines, 1. U. T., T. H. 1. * B., I. C., 1. P. 8. 
t'o. The 17 railroads are (the eight companies 
named maintain 17 railroads out of the city): 
C. I. Jt L., C. I. & W., C. C. C. A St. L., Illinois 
Central, L. E. & W., Pennsylvania, New York, 
Chicago A 8t. Louis, Plttsborgh, Cincinnati, 
Chicago A St. Louis. 

Principal Industries: There are 1,215 manu¬ 
facturing concerns making more than S.'iO dis¬ 
tinct articles, including silk hose, shock absorb¬ 
ers, cotton gloves, pop com machines, quality 
automobiles, poultry remedies, auto bodies, phar¬ 
maceutical products, transmission chains, bog 
serum, saws and tools, fire fighting apparatus, 
and food products. Packing and agricultural 
industries are of equal Importance. 

Manufacturing Establishments: 1,215. Lead¬ 
ing firms, E. C. Atkins A Co., Nordyke A Har¬ 
mon, Link Belt, Real 811k Hosiery Mills. Robert 
H. Hassler, Stuts Fire Engine Ck)., Van Camp 
Products Co., Holcomb A Hoke, Martin-Parry 
Corp., Eli Lilly Co., Prest-O-Llte Co., Cole Mo¬ 
tor Car Co., Premier, Stuts Motor Co. of 
America, Diamond Chain A Mfg. Co., J. C. 
Adams A Co., KIngan A Co., F. M. Dilling 
* Co. 

Total value of yearly output of factories esti¬ 
mated at $450,000,000 (1923); packing Industry, 
$135,000,000. 

Special Information: Although 21st in popu¬ 
lation, Indianapolis is 13th In volume of retail 
business. The assessed valuation of Indianapolis 
Is in excess of $600,000,000. The city is within 
55 miles of the center of population of the 
Cnited States. It is an equal distance from 
the industrial center of the nation as deter¬ 
mined by the Census Bureau. It is the largest 
inland city in the world. 33% of tlie popula¬ 
tion have individual incomes of over $1,800 an¬ 
nually. Mora than 9,000 new homes have been 
built In the last 3 years. 

Residential Features; Principally single dwell¬ 
ings—89,2.56 families live in 79..530 dwellings, 
or about 11% occupy doubles, duplexes, fiats, 
and apartments. Tlie Zoning Commission regu¬ 
lates the residential, industrial, commercial and 
manufacturing districts. 

Betail Shopping Section; Principal section Is 
the ‘‘Mile Square.” or the district of about that 
area Istunded by East. North. West and South 
streets. There are 6 large neighborhood dis- 
trlcts--Sonth Meridian, Irvington, 30th and Illi¬ 
nois. Haughville, Broad Ripple, Fountain Square. 
There are approximately twice as many smaller 
neighborhood districts, including Alabama and 
Ft. Wayne avenues. East 10th and Brookslde, 
aoth and Northwestern, 38th and College, and 
others. 

Trading Area: The trading area is that ter¬ 
ritory within a radius of .50 miles. Because of 
I lie net work of electric Interurban lines, steam 
roads, and Improved State highways. Indian¬ 
apolis has a transient population of over 20,000 
daily. This is based on the number of passen¬ 
gers carried by the transimrtatlon companies, 
including bus lines. Many thousands more un¬ 
doubtedly arrive in their own automobiles. It 
Is l>eeanse of this, tliat the volume of retail 
business done is many times larger than the 
actual city impiilation might produce. 

Wholesale Houses; Crocerles, 13: Meats, 15; 
Fruits, It: Hardware, 4: Pry Ooods. 5; Miscel¬ 
laneous Lines—Confectioners, 10: Cigars and To- 
l'a( CO 11- Jewelr.v. 0; Plumbers, 7; Drug, 3; 
Auto Accessories, 7. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products; Passenger automobile agen¬ 
cies, 86; commercial automobile agencies, (In¬ 
formation relative to the number of passengers 
and commercial agencies not available): anto- 
mobile accessories. 100; automobile tire agen¬ 
cies, 61; bakers 134: cigar stores and stands 
(including hotels), 1.50 (does not include drug 
and grocery stores); confectioners (including 
hotel stands), 200; delicatessen, 29; dressmak¬ 
ers, 138; druggists, 280 (31 are chain); dry 
goods, 14.5: department stores, 15; electrical 
supplies. 45; florists, 68; furniture, 114: fur¬ 
riers, 10: garages (public), 123; grocers, 1,458 
(204 chain); hanlware, 81; Jewelry, 91; meat 
markets, 721; men’s furnishings, 79: men's 
clothing. 57; mercl:ant tailors, 24: milliners, 
124; opticians. 10; photograpiters, 49; pianos 
(anil miscellaneous musical Instruments), 16; 
radio supplies, 13; restaurants (including ho- 
telsi. 4.)S; shoes, 70: sporting goods, 13; sta¬ 
tioners. 13. 

Sec anncuncements pages 59 and Cl 

JEFFERSONVILLE, IND. 
1020 Population, 10,098. 

City and Suburban Estimate, 10,000. 

Native Whites, 83.5%; Negroes. 14.1%; 
Foreign Bom, 2.4%; Industrial Workers, 25%; 
English Reading, 92%; Families. 2.720. 

Schools; 0; Number of Pupils, 2,215. 
Churches: 8. 

Banks; 3; Total Resources, $3.,800.000. 

Theatres: 5. Total number of scats, 1,2.50. 

Location: On Ohio River opposite Ixiuisville. 
Kv. on I’enna. R. R., B. A 0. R. R., S. 
W. R. r.. 

Principal Industries: Lumber, car works, 
lanndr.v supplies, canning, furniture. 

Residential Features: All one family houses. 

Retail 8bon>ing Section: Ahont 12 blocks in 
center. 

Trading Area: About 10 miles nortb, east and 
w <-st. 

Number of Retail Outlets for nationally Ad¬ 
vertised Froducta; Passenger automobile agen¬ 

cies, 8; commercial auto, agencies, 4; automo¬ 
bile accesaories, 4; antomoblle tire agenciea, 4; 
bakers, 6; cigar stores and stands (inclnd- 
ing hotels), 6; confectioners (Including hotel 
stands), 3; dressmakers, 12; druggists, 5; dry 
goods, 4; department stores, 2; electrical sup¬ 
plies, 3; florista, 2; fruits, 3; furniture, 4; 
furriers, 1; garages (public), 12; grocers, 49; 
hardware, 4; Jewelry, 3; meat marketa, 17; 
men's furnishings, 4; men’s clothing, 6; mer¬ 
chant tailors, 2; milliners, 4; opticians. 2; 
photographers, 3; pianos (and misccllaneoua 
musical instrumenta), 3; radio aupplles. 3; res¬ 
taurants (Including hotels), 6; shoes, 4; sport¬ 
ing goods, 1; stationers, 1; women’s apparel, 4. 

KENDALLVILLE, IND. 
1920 Population, 5,273. 

City and Bubnrban Estimate, 6,500. 
Native 'Wbitea, 85%; Negroes, none; Foreign 

Bora, 10 to 15%: Industrial Workers, 25%:; 
English Reading, 90%:; Familiea, 1,500. 

Schools; Public Grade, 2; High, 1; Parochial, 
1: Number of Pupils, 1,150. 

Churches: Baptist, 1; Christian Science, 1; 
Episcopal, 1; Metlit^ist, 2; Presbyteriao, 1; 
Roman Catliolic, 1; Miscellaueous—Evangelical, 
I. 

Banks; National, 1 (to open soon); State, 3; 
Total Resources. $2,000,000; Savings Bank De¬ 
posits Total, $300,000; American Building and 
Loan with $75,000. 

Tbeatrea: Legitimate, 1; Moving Pictures, 2; 
Vaudeville, (Combined with pictures); Miscel¬ 
laneous (Auditoriums, etc.), 2. Total number 
of seats, 2,000. 

Location: New York Central (main line). 
Grand Rapids A Indiana (Pennsylvania branch). 
Fort Wayne A Northwestern (electric). Excel¬ 
lent bus line service to many nearby towns, as 
far as 30 miles. 

Frincipal Industries: Refrigerators, pumps, 
windmills, motor trucks, display cases, mittens 
and gloves, foundry, clothes racks, flour and 
feed, cement machinery, brushes and brooms, 
wheels, handles, caskets, bedside tables, tanks, 
ice cream, cigars, ice, printing. 

Manufacturing Eitabliahmentt: 19. I.,eading 
firms, McCray Refrigerator Co., Flint A Walling 
Mfg. Co.. Kendallvllle Mfg. Co., Noble Motor 
Truck Co., Specialty Display Case Co., Raber 
A Lang Mfg. Co., Kendallville Foundry, Tri- 
State Casket Co., Watters-Portman Wheel Co 

Total value of yearly output of factories esti¬ 
mated at $8,000,000 to $10,000,000 (one concern 
alone does $4,0()0,000). 

Special Information; Refrigerator Company, 
probably largest in the world. All factories on 
a sound and substantial basis and no business 
depression in j'ears has caused them to shut 
down. Diveralfled industries. Including many 
factories of from 25 to 75 employees, but steady 
demand for labor. Surrounded by good farming 
community, onion and mint farms, and fine lake 
resort which annually brings tbonsandi of vis- 
Itora. 

Residential Features; 80% home owners. Few 
apartment houses. No tenements. No foreign 
element, no negroes. 13 miles of pavement, 
well improved streets, attractive comfortable 
homes, fine water supply, fine city parks on 
banks of large lake. 75 miles concrete side¬ 
walks. Jnst a home loving, good .American cit.v, 
surrounded by prosperous general farming com¬ 
munity. 

Retail Shopping Section: North, Main street, 
2 blocks; south. Main street, 2 blocks; east. 
Miicbell street, 1 block; west, Mitchell street, 
1 block; east, William street. 1 block; weet. 
William street, 1 block. Also some stores in 
residence section. 

Trading Area: 10 to 15 miles south, east and 
west: 15 to 18 miles north, because of no other 
larger cities. Some business comes furtlier be¬ 
cause of special advertising efforts made during 
year, and the faet tliat Kenilallville is best city 
for stores between Goshen, 35 miles west Bryan, 
Ohio. 40 miles east: Sturgis, 32 miles to north: 
Ft. Wayne. .30 miles to south. Good trolley and 
bus lines help materially, as well as excellent 
roads leading in ail directions. 

Wholesale Houses: Groceries, 1: Miscellaneous 
Lines—Bakery, 2; Ice. 1. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, 8: commercial automobile agencies, 3; aii- 
tomoblle accessories, 2; automobile tire agencies, 
10 (including all garages selling tires); bakers, 
;i; cigar stores and stands (including hotels). 8: 
confectioners (including hotel stands!, 3: dregs- 
ninkers, s<>veral: druggists. 4: dry goods, 2; 
department stores, 2; electrical supplies. 2; 
florists, 2; furniture, 2: garages (public), 7; 
grocers, 15; hardware, 2: Jewelry, 2: meat mar¬ 
kets. 3: men’s clothing, 5: merchant tailors, 3; 
milliners, 3: opticians. 2: photographers, 2: 
pianos (and miseeiianeous musical instruments!, 
2: radio snpplies. 3; restaurants (including ho¬ 
tels), 7; shoes, 3 (exeluslvi'ly); sporting goods, 
2; women’s apparel, 1. 

KOKOMO, IND. 
1920 Population, 35,000. 

City and Suburban Estimate, 45,000. 
Native 'Whites. 90%; Negroes, 4%: Foreign 

Born. 2%; Industrial Workers, 30%; English 
Reading, 97%; Families, 7.500. 

Schools: Public Grade, 11: High. 1: Junior 
High, 1; Parocliial, 2; Number of Pupils, 7,105. 

Churches: Baptist, 5; Christian Science, 1; 
Congregational, 2; Episcopal. 1: Methodist, 0; 
Presbyterian, 1; Roman Catholic, 2; Miscel¬ 
laneous, 21. 

Banks: National, 2: State. 5: Total Resources, 
$12,200,990.72.; Savings Bank Deposits Total, 
$1.423,2.50.59. 

Theatres; Legitimate. 1; Moving Pictures, 6; 
Vandevllle, 1; Miseeiianeous (Anditoriums. etc.), 
2 (including New Auditorium, ready Sept. 1). 
Total number of seats, 8,840 (luclndlng New 
Auditorium). 

Location: Kokomo is located in the north 
central part of Indiana, In an excellent agricul¬ 
tural region, and is served by Pennsylvania, 
L. E. A W. and Clover Leaf railroads. Trac¬ 
tion freight and passenger service. 

Frincipal Indnatriaa: Automobilee, plate glass, 
aatomoblle tires, iron tad steel, braes works, 
stoves and ranges. 

Mannfaeturing Establiahments: 103. Leading 
firms, Haynes Antomoblle Co., Apperton Auto¬ 
mobile Co., Kokomo Tire A Robber Co., Glove 
Stove A ^nge, Kokomo Braes Works, Pitts- 
bnrgh Plate Glass Co., Kokomo Steel A Wire Co. 

Total valne of yearly output of factories eeti- 
mated at $.50,000,(X)0. 

Special Information: Over sixty milllont of 
capital Invested In Kokomo Industrial. inatltn- 
tions of which 80% la home capital. 65% of 
Kokomo’s industrial workers are home owners. 
Kokomo hat more nationally known products 
than any other city In the state of Indiana. 

Roaidential Featnroa: Mostly one and two- 
family houaea. Limited section devoted to 
workingmen’s homes. Private homes predomi¬ 
nate. Very fine private homes in western part 
of city. 

Retail Shopping Section; Extends from Pnbllc 
Square (which forms heart of business section) 
2 blocks north and sonth on Main and Buckeye 
streets; 2 blocks east and 1 block west on Syca¬ 
more and Walnnt streets. Mulberry street be¬ 
tween Main and Buckeye is a good busineia 
block. Union street has the traction terminal 
and is a good business street for 2 blocks north 
and sonth. 

Trading Ares: Extends about twenty miles 
In each direction, althongh quite a bnstcess 
comes from small towns sonth, southwest and 
north of us, especially to furniture, ready-to- 
wear and department storea. 

'Wholesale Hontes: Groceries, 2; Fruits, 2: 
Miscellaneous Lines—Confectionery, 1; Cigars 
and Tobacco, 3. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, 16; antomoblle accessories, 6; antomoblle 
tire agenciea, 12; bakers, 13; cigar stores and 
stands (inclndlng hotels), 10; confectioners (In- 
clndlng hotel stands), 10; delicatessen, 1; dress¬ 
makers, not available; druggists, 20; dry goods, 
5; department stores, 3; electrical snpplies, 7; 
florists, fl; frnits, 1; fnrnttnre, 11; farriers, 1; 
garages (pnbllc), 16: grocers, 138; hardware, 3: 
Jewelry, 7; meat marketa, 12; men's fnrniah- 
ings, 9: men's clothing, 8; merchant tallora, 4; 
milliners, 9; opticians, 4; photographers, 6; 
pianos (and miscellaneous musical Instruments), 
4; radio supplies, 6; restaurants (including ho¬ 
tels), ;49: shoes, S; sporting goods, 2; stationers, 
2: wom«*n’s apparel* 4. 

LAFAYETTE, IND. 
1920 Population (including West I.afayette) 

28,316. 

City and Subnrban Estimate, 80,000. 

Native ■Whites, 90%; Negroes, %%; Foreign 
Born. H%; Indurtrial Workers, 20%; English 
Reading, 90%; Familiea, 6,000. 

Bchoola: Public Grade, 8; High. 1; Parochial, 
5; Number of Pupils, 4,145. 

CHturches: Bsptlst, 3; Christian Science, 1; 
Episcopal, 1; Hebrew, 2: Methodist, 5: Pres¬ 
byterian, 1; Roman Catholic, 4; Mlscellaneons, 
4. 

Banks; National, 3: State, 5; Total Resonrci-s, 
$20,000,000. 

Theatres; Legitimate. 1; Moving Pictures, 5; 
Vnudeville. 1. Total number of seats, 5.000. 

Location; On Big Pour; Monon; Nickel Plate; 
Wabash R. R.; two electric lines; direct ship¬ 
ments to Chieago, St. I.«nis. Detroit, Indian¬ 
apolis. In northwestern part of Indiana, 120 
miles south of Chicago. 

Principal Industries: Railroad shops; electric 
meter works; auto steering gears; paper box- 
Iwnrd manufacturing, wagons, safes and wire 
goods. 

Manufacturing Establishmenta; 20. Leading 
firms, Rosa Gear A Tool Co., Dunean Meter 
Works. Lafayette Boxhoard Co. 

Special Information; Agricnltural center; 
wealthiest farming center In State of Indiana. 
Home of Purdne University—3,300 students; 
agricnltural and engineering school. 

Residential Features; Mostly all privately 
owned homes. Lafayette residential district one 
of the finest in State. Very few rented proper- 
ti«‘s. Only two big apartment houses. 

Retail Shopping Section; Extends 10 blocks 
on Main street. Public Square at Court House 
main business section. Four outlying neighbor¬ 
hood business sections. 

Trading Area; West, 40 miles; north. 60 
miles; east, 15 miles; south, 30 miles. Receive 
business from 55 snrroiinding towns. Stenui 
cl-ctric and bns lines enter city. 

Wholesale Houses: Groceries. 3; Heats. 2 
Fruits, 3; Hardware, 2; Dry Goods. 2; Miscel 
lancous Lines, 2. 

Number of Retail Outlets for Nationally Ad 
vertised Products; Passenger aiitomohile agon 
cies, 13; commercial automobile agencies. 3; 
aiitomohile accessories, 6; antomoblle tire ageu- 
cios, 10; bakers, 6: cigar stores and stands (in¬ 
cluding hotels), 9: confectioners (including ho- 
t(d stands), 9; delicatessen, 2; dressmakers, 3: 
druggists, 19; dry goods, 5; department stor, s. 
4: electricai snpplies, 4: florists. 4; fruits, 4: 
furniture, 7; garages (public), 8; grocers, 90; 
hardware, 6; Jewelry, 6; meat markets, 9: 
men’s furnishing, 6: men’s clothing, 11; mer¬ 
chant tailors, 4; milliners, 5; opticians. 9; pho¬ 
tographers, 5; pianos (and miscellaneous mus¬ 
ical instruments), 5; radio supplies, 6; resttn- 
rants (including hotels), 12; shoes, 20: sporting 
goo<1s, 4; stationers, 4; women’s apparel, 6. 

LA PORTE, IND. 
1980 Population, 16.774. 
City and Suburban Estimate, 67,217. 
Native Whites, 90%; MegToes, 4%; Foreign 

Bora. 6%; ladnitrlal Werkan, 20%; Engliih 
Reading, 98%; FtmiUee, 13,441. 

Boboele: Public Grade, 5; High, 1; Junior 
High, 1; Parochial, 4; Number of Pupils, 4,0M. 

Churohes: Baptist, 1; Christian Science, i; 
Episcopal, 1: Metb^lst, 2; Presbyterian, ij 
Roman Cathellc, 2; Uiacellaneous, 7. 

Banks: National, 1; State, 1; three other 
banks—total of all, $12,000,000. 

Theatres: Legitimate, 2; Moving Pictures. 3; 
Vaudeville, 1; Miscelltneous (Anditoriums, etc.)! 
3 Halls. Total number of seats, 8,683. 

Location: Nlckle Plate. L. E. A W. Dlvisinn. 
P. A M., l-ake Shore, New York Central, Eier- 
tric Railway, and but linea that connect I.a 
Porte with all surrounding cities. 

Frincipal Industrial: Advance Bumely, firm¬ 
ing implements, IT. 8. slicing machines, plsno 
mennfactnrlng, woolen mills, hollow steel doo.-s. 
pool tables, fan beating apparatus, furnittirr. 
printing, atovea, auto tires, tooli, foundry, g,.. 
and water tanks, bicycles, pattern shop. moulU- 
ing shop, artificial flowers. Shirts (30 factorie>'. 

Manufacturing Eatablishmenta: La Porte i« 
Ideally located for manufacturing puriiose- 
being centrally situated in the heart of the In- 
diana Industrial Belt. It Is surrounded by Itke.. 
making it one of America’s natural playgroumb 

Residential Fanturea: Mastly one and t«o- 
famtly houses. Limited sectian devoted to 
workingmeu'a tenements. Private homes pro. 
dominate. Some of the most beantiful residou 
tlal sections In America. Homes in these sor- 
tlons average In value $7,000. 

Retail Shopping Section: Extends from Court 
Boose, which is located In the center of ta»u. 
for 5 blocks each way on Lincoln Way: 3 bloi kH 
each way on Uicblgaa avenue, and 3 blocks on 
Indiana avenue. This, however, dees not in- 
clnde the other bnsinesa bonsea on aide sirens 
from the main streets mentioned. 

Trading Area: Extends about 15 to 18 mile, 
southeast and west, and 12 to 18 miles north 
La Porte it the terminal for one of the fines; 
bns services in the State. 

'Wholesale Houaea: Oorceries, 1; Frulta, 3 
Number of Retail Outlets for Nationally Ad¬ 

vertised Froduots! Passenger automobile trea¬ 
cles, 5; commercial automobile agencies, 14: 
antomoblle accessories, 12; automobile tire igen- 
cies, 27; bakers, 5; cigar stores and atands (in¬ 
cluding hotels), 40; confectioners (Indnding ho¬ 
tel stands), 15; delicatessen, 3; dressmikert. 
25; druggists, 0; dry goods, 7; departmeai 
stores, 7; electrical supplies, 8; florists. 3: 
fruits, 4 (not grocers); furnitnre, 3; gsrtgei 
(pnbllc), 24; grocers, 39; hardware, 4; Jewelry. 
4; meat markets, 18; men’s forniahlngs. g; 
men’s clothing, 8; merchant tailors, 4; mllllnen, 
8; opticians, 3; photographers, 4; pianos (ind 
miscellaneous mnsical instruments), 3; radio 
supplies, 10; restaurants (inclndlng hotels), g; 
shoes, 9; sporting goods, 2; stationers, g: 
women’s apparel, 7. , 

LEBANON, IND. 
1920 Population, 6,700. 

City and Suburban Estimate, 14,000. 

Native Whites, 99%; Negroes, 1%; Fore'''n 
Born. 1%: Industrial Workers, 20%; Engliih 
Reading. 100%; Families, 1.800. 

Schools; Pnblic Grade. 3; High, 1: .1iin;iir 
High, 1; Number of Puplla, 1,600. 

Churches: Baptist, 2: Christian Science. 1 
MethoiIiKt. 1: Presbyterian, 1; Roman Cailiulic. > 
1; Miscellaneous, 7. 

Banks: Natinnil. 1; State, 3; Total Resoiircr-s. 
$3,797,862; Savings Bank Deposits Toisl. 
$1,31:1,000. 

Theatres: Moving Pictures, 2; Misccllnnc<in- 
(Auditoriiiins, etc.), 2. Total number of —s', 
4,000. 

Location: On Chicago DIv. Big Four: Louis- 
viile Dlv. Pennsylvania: C. I. & E., ami Fo'ir 
Div. of the T. H. I. A E. Traction. Tl.i- 
one of the best traction centers In Indiana. 

Principal Industriei: Kitchen cabinets, cream 
separators, steel disc auto wheels, auto iiarts 
gloves, Wilson’s condensed milk, cannei'. tisili. 
auto bodies, furoiture, oil burning eqiiipincat. 
and cigars. 

Manufacturing Establishments; 12. Lcailina 
firms, (’ainpbell-Smlth-Rltcliie Co., Dairy Cresst 
Separator Co.. Indestructible Wheel Co., Sisnd. 
aril Motor Parts Co., Indiana Condensed Milk 
Co., Boss Manufacturing Co., N. II. Smith i'o 

Total value of yearly output of factories eati- 
mated at $2,000,000. 

Special Information: Boone County Is the 
premier agricultural county of Indiana and tlist 
gives it high rank among agricultural coiintic* 
of the world. Local dairying and seed corn 
growing have attained international fame. 

Residential Features: New country club, 
finest In State, has brought about the plannink 
of a new country club district where twenty 
new homes will lie built within the coming year. 
78% of workingmen in Lebanon own their own 
homes. 

Retail Shopping Sootion; Six streets—I,ehanon 
street, four blocks; Main street, three l)Ioi'k>; 
Washington street, three blocks: Meridian 
street, four blocks; South street, three hloiks: 
Weet street, three blocks. 

Trading Area; Fifteen miles north an.1 soiiih. 
eighteen miles cast and west. Lebanon is the 
l)e.st retail trading town of its sise In Indisns. 
It does more retail business than Crawfords- 

vllle, Frankfort, or Noblesrille, which are i-onniy 
seat towns of adjoining counties. ’There are 
)ieople In our stores every day from lowns 
lie.Tond the trading area outlined above. 

Wholesale Houaea: Groceries, 1; Meats. 1: 
Frulta, 1. 

Nnmher of Retail Outlets for Nationally Ad¬ 
vertised Prodnets; Passenger antomoblle agen¬ 
cies, 12; commercial aatomoblle agencies. 3; 
automobile iccesmrles. 14; antomoblle tire agen¬ 
cies, 10; bakers, 8: cigar stores and atands (in- 

Contimued on 62 
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The statistical services 
don’t tell everything 

There is a "‘tertium quid'—a third something—about a newspaper that does not 
show on the rate card or in the statistical services but it is equally important 
with circulation and advertising lineage or endorsement. Call it what you will 
—character, prestige, reader interest, efifectiveness, editorial service to the 

reader, acceptance or by any other generality—it is coordinate in value to the 
advertiser with circulation. You don’t have to pay for this tertium quid. It is 
not included in the rate. But without it, the rate is a meaningless index to the 
newspaper’s value. 

The latest A. B. C. report discloses 

the plain fact that The News has the 

largest circulation in Indiana—daily 

or Sunday. But it does not tell you 

that The News has more home de¬ 

livered circulation in Indianapolis 

than both other Indianapolis papers 

combined. It gives no hint, either, 

of the tremendous hold of The News 

on its readers, its indispensability to 

them. 

It is common knowledge that The 

News carries more paid advertising 

lineage than both other Indianapolis 

papers combined—six issues a week 

against thirteen. But the statistical 

services don’t teU you that The News 

has ruled out or rejected more than 

a million dollars worth of available 

lineage in the past ten years, most 

of which was considered acceptable 

by its contemporaries. 

The well-known fact that The News 

leads the held in local advertising 

does not portray the full importance 

of The News to local merchants. The 

News carries their unabridged adver¬ 

tising. Day after day it fills their 

stores in response to item copy, copy 

they have run largely exclusively in 

The News because they know they 

need advertise the same items in no 

other Indianapolis paper. Local ad¬ 

vertisers must carry full copy in 

The News, because the housewives of 

Indianapolis have been taught by 

long experience to look there first. 

The editorial excellence of The New's 

is nationally known and respected. 

THE INDIANAPOLIS RADIUS 
(the 70-inile zone) 

Popalation 

Indianapolis radius.1,992,713 
Indianapolis alone. 358,760 

News Circulation 
City . 80,725 

(Carrier delivery limits) 
Suburban. 24,184 
Country . 23,449 

TOTAL. 128,358 

(From publidier’s statement to A.B.C. 
6 mos. ending 9/30/24.) 

But to judge the editorial content of 

The News in relation to its readers 

you must see The News through 

In«liana eyes. You must appreciate 

the loyalty and interest, the affec¬ 

tion and confidence of its readers— 

dealers, laymen, authors, lawyers, job¬ 

bers, laborers—people of every walk 

of life, representing several times the 

total circulation of 128,000. 

The rate card and statistical services 

give no hint of the unusually hi^ 

standards of business practice which 

have guided The News throughout the 

fifty-four years of its existence, from 

minor beginnings to its present dom¬ 

inance of its field. 

The statistical services, while valua¬ 

ble, don’t tell everything. If you 

could see The News as it appeals to 

its Hoosier reader, you would appre¬ 

ciate the enormous value of its 

“tertium quid'—the third something 

—the intangible yet invaluable fac¬ 

tors that have made and keep The 

News a great newspaper. 

The ISetus maintains a comprehensive merchandising service avail¬ 
able alike to all advertisers. Many local selling campaigns owe 
their success in part to the impartial, comprehensive, thorough data 
on market conditions compiled by the Merchandising Department. 

The Indianapolis News 
Frank T. Carroll, Advertising Manager 

New York Office 
Dan A. Carroll 

110 East 42d Street 

Chicago Office 
J. E. Lutz 

The Tower Building 
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INDIANA (Cont’d) 

Lebanon (can’t) 
cludlni' hotels), 3; confectioners (Inclndlng ho¬ 
tel stands), 5; delicatessen, 1; dressmakers, 8; 
dmgKists, 6; dry goods, 4; department stores, 
1; electrical supplies, 2; florists, 1; fruits, 1; 
furniture, 7; furriers, 1: garages (public), 7: 
grocers, 24; hardware, 6: jewelry, 4; meat mar¬ 
kets, 5; men's furnishings, 4; men's clothing, 
4; merchaut tailors. 2; milliners, 4; opticians, 
5; photographers, 3; pianos (and miscellaneous 
musical instruments), 2; radio supplies, 2; res¬ 
taurants (including hotels), 10; shoes, 4; sport¬ 
ing goods, 2; stationers, 1; women’s apparel, 3. 

LINTON, IND. 
1920 Population, 0,000. 

City and Suburban Estimate, 10,500. (The 
original corporation lines of Linton have never 
been extended to include four rapidly growing 
subarbs, which accounts for low government 
census figures.) 

Kative Whites. 72%; Foreign Bom, 28%>; In¬ 
dustrial Workers, 40%; English Beading, 85%; 
Families, 1.6.'>0. 

Schools; Public Grade. 6: High. 1; Junior 
High, 1; Parochial, 1; Number of Pupils, 1,941. 

Churches; Baptist, 1; Christian Science, 1; 
Methodist, 2; Itoman Catholic, 1; Miscellaneous, 
7. 

Banks: National, 1; State, 2; Total Resources, 
;2,500,000. All bank deposits, 2,400,000. 

Theatres: Legitimate, 1; Moving Pictures, 3; 
Vaudeville, 1; Miscellaneous (Auditoriums, etc.), 
2. Total number of seats, 3,000. 

Location; Western part of Greene County on 
Illinois Central; Chicago. Milwaukee & Ht. Paul 
Rys., and branches of Monon and Pennsylvania. 
Hourly bus line service to all points. Fine sys¬ 
tem of public highways. 

Fiincipal Industries: Coal mining, farming, 
manufacturing, poultry and fruit. Center of 
bituminous coal fields—dally capacity output of 
mines in field, 34,000 tons. Daily miners’ trains 
run to all mines from Linton. Prize corn licit 
of Indiana In Greene County. Fruit and poul¬ 
try fast growing industries. 

Manufacturing Establishments; 0. T.s>ading 
firms, Alkin Decorative Co.. Harting Bros. Bot¬ 
tling Works. Other smaller establishments. 

Special Information: .\n exceptional advan¬ 
tage enjoyed to Linton Is that it is Imth In a 
mining and agricultural district—rather unusual 
—and has superior railroad and htgliway facil¬ 
ities. Isolated from any large city. 

Besidential Features: Most of residences are 
occupied by owners. No slums. Number of 
rental cottages. Few apartment houses. 

Betail Shopping Section; Main street, 9 
blocks; Vincennes street. 5 blocks: “A” street 
north. 5 blocks: others scattered; and 64 
“nelghliorhood” and suburban stores. 

Trading Area: Extends 25 miles southwest; 
20 miles east and soutlieast; 12 miles north, 
and 14 miles south. Linton being easily oc- 
cessible, and the largest city.. 

Wholesale Houses; Meats, 2; Fruits, 1; Mis¬ 
cellaneous Lines. 3. 

Number of Betail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, 8; commercial automobile agencies, 8; au¬ 
tomobile accessories, 7; automobile tire agencies, 
10; bakers, 4; cigar stores and stands (Includ 
log hotels), 16: confe<-tioners (including hotel 
stands). 20: delicatessen, 1; dressmakers, 12; 
druggists, 5; dry g(s)ds, 6: department stores, 
5; electrical supplies. C; florists. 4; fruits, 6; 
furniture, 5: garages (public), 10; grocers, 76; 
hardware. 5; jewelry, 2: meat markets, 15; 
men’s furnisiiings, 5: men’s clothing, 5; mer¬ 
chant tailors, 4; miillners, 4; opticians, 2; pho¬ 
tographers, 2; pianos (and miscellaneous musical 
Instruments), 2: radio supplies, 6; restaurants 
(including hotels), 7: shoes, 9; sfsirting goods. 
3; stationers, 2; women's apparel, 6. 

LOGANSFORT, IND. 
1920 Population, 21,026. Present, 25,000. 

City and Suburban Estimate, 60,000. 
Negroes, .00.')%: Foreign Born. .04%; Indus¬ 

trial Workers, 30%; English Beading, 99%; 
Families. 5,400. 

Schools: Public Grade. 10; High, 1; Parochial, 
5. Number of Pupils, 5,000. 

Churches: Baptist, 1; Christian Science, 1; 
EpIs<*opal, 1; Methodist, 3: Presbyterian, 2: 
Bo)nan Catholic. 4: Miscellaneous, 16 others, in¬ 
cluding Salvation Army and negroes. 

Barks: National, 2: Slate, 4: Total Resources, 
$10,485,541.65. Savings Bank Deposits Total. 
$8,485,577.27 (all banks have savings deposits). 

Theatres: Legitimate. 1; Sloving Pictures. 5; 
Vaudeville, 1: Miscellaneous (.Auditoriums, etc.), 
2. Total number of seals, 6.000. 

Location; Pennsylvania, Wabash, Vandalla, 
Indiana Service (traction). Union Traction Co. 
and 8 divisions of the Pennsylvania. Center in 
Ix)gans\)ort and excellent shipping points. Regu¬ 
lar bus service in all directions. 

Principal Industries; Pennsylvania R. R. 
shops. iKigansport Radiator (steam radiation), 
Obenchain-Bayer (fire fighting apparatus), Lofa)) 
Furniture Co. (pianos, benches, dining tables), 
Gossards Corset Co. (corsets), Routh Packing 
Co., Logansport Stone and Construction Co. (30 
smaller ones). 

Special Information; Located at confluence of 
■Wabash and Eel Rivers. Third railway center 
in state, having 8 divisions of the Pennsylvania 
R. R., main line of Wabash R. B., 2 intenirhan 
lines and 5 parks for recreation purposes. Ex¬ 
cellent deposits of lime stone used for cement 
manufacturing of steel, lime, etc. Heart of 
finest agricnltnral section in Indiana. 

Bssidsntial Fsatursa: Practically one and two- 

family houses. Private homes predominate. 
Roselawn addition in east end is an exclnsive 
residential section with many beautiful homes. 

Betail Shopping Section: Extends from Second 
and Broadway, east on Broadway to 7th St., 
Market and North Sts., ps-allel Broadway; busi¬ 
ness houses on these streets from 2nd to 6th 
and all cross streets, 3rd, 4th, Pearl and 5tb, 
and 6th, have business bouses in the section (3 
blocks): 7 outlying retail business sections. 

Trading Area; North. 20 miles; East, 18 miles; 
South, 25 miles; West, 30 miles. Good inter- 
urban service from East, West and South. Ex¬ 
cellent bus service in all directions. 

Wholesale' Houses; Groceries, 2; Meats, 1; 
Fruits, 1; Hardware, 1; Miscellaneous Lines, 
cigar 1, confectionery 2. 

Number of Betail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, 15; automobile accessories, 50 to 60, includ¬ 
ing garages; automobile tire agencies, about 70 
handle tires: bakers, 6; cigar stores and stands 
(including hotels), 30: confectioners (including 
hotel stands), 4; druggists, 13; dry goods, 7: 
department stores, 9; electrical supplies, 5; 
florists, 5; fruits, 1; furniture, 4; furriers, 1; 
garages (public), 10: grocers, 60; hardware, 5; 
Jewelry. 4: meat markets. .30: men’s furnishings. 
2; men’s clothing, 5; merchant tailors, 3; mil¬ 
liners, 8: opticians, 7; photographers, 4; pianos 
(and miscellaneous musical instruments). 4; 
radio supplies, 12; restaurants (including 
hotels), 20; shoes. 7: sfiorting goods, 3; 
stationers, 2; women’s apparel, 3. 

MADISON, IND. 
1920 Population, 6.711. 

City and Suburban Estimate, 9,000. 
Kative Whites, 00; Negroei, Foreign 

Bom, 9%; Industrial Workers, 20%; English 
Reading, 100%: Families, 1,900. 

Schools: Public Grade. .T; Hlph, 2; Junior 
nigh, 1; Parochial, 2; Number of Pupils, 2,400. 

Churches: BaptlRt, 1: Christian Science, 1; 
Episcopal. 1: Hebrew, 1: Methodist, 1; Presby¬ 
terian, 1; Roman Catholic, 2: Misceilaneoue, 6. 

Banks: National, 2; State. 1; Total Resources, 
$6,000,000. 

Theatres: Moving Pictures, 3: Miscellaneous 
(Auditoriums, etc.). 10. Total number of seats, 
i,.m 

Location: Pennsylvania R. K. Ohio River 
steamers from Cincinnati. TiOuisville. trans-shlp- 
pins to Pittsburgh. St, T^uls, New Orleans and 
waypoints on tributary rivers. Excellent bus 
service. 

Principal Industries: Tlubs. spokes and porch 
furniture; furniture: buttons, cotton; woolen 
goods; meat and vegetable packing; auto acces¬ 
sories; steaml>oat and barge building; tacks and 
rivets; cordage; crackers and cakes; largest to¬ 
bacco market In Indiana. Also largest crude 
drug house In world. Flour. 

Manufacturing Establishments: 25. Leading 
firms, Pearl Packing Co.. Tower Mfg. Co., 
Thomas Graham Co.. TTampton Cracker Co., 
Howard Shipyards, W. Trow Co., Eagle Cotton 
Mills, J. Schofield & Son. 

Total value of yearly output of factories esti¬ 
mated at $5,000,000.00. 

Special Information: Madison is the only town 
of any size within a radius of 50 miles. It Is 
the wholesale and retail center of tills territory. 
Hanover College, with an enrollment of 600 
students. Is located here; also Southeastern In¬ 
sane Hospital. Clifty State Park located here. 
Meeting place of four Indiana state highways 
and two Kentucky hichwavs, carrying traffic all 
directions. The playground of Indiana visited 
by thousands of antolsts every year. 

Residential Features: Practically all one-fam¬ 
ily houses. Modern and well kept. Kxception- 
all.y fine residential quarters on hill tops over¬ 
looking Ohio River. 

Retail Shopping Section: Starts at the Inter¬ 
section of ^laln and Walnut streets, and extends 
six blocks west to Broadway and includes the 
side streets in between and parallel streets for 
one or two blocks. 

Trading Area: Shopping area of 40 miles. 
Wholesale Houses: Groceries, 2; Meats. 1; 

Fruits, 4: Hardware, 1; Dry Goods, 2; Miscel¬ 
laneous Lines, shot's. C. A. Stmton & Sons; 
candy, W. B. Roberts and W. Mundt. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, 9; commercial auto, agencies, 6: automobile 
accessories, 12: automobile tire agencies. 15; 
bakers, 6; cigar stores and stands (Including 
hotels). 8; confectioners (including hotel stands). 
3; delicatessen. 2: dressmakers. 20: druggists. 
5: dry goods, 7: department stores. 2; electrical 
supplies, 4; florists, 1; fruits. 4; furniture, 3: 
garages (pubJic), 12: grocers, 35; hardware. 3; 
jewelry. 3: meat markets. 8; men’s furnishings, 
8; men’s clothing, C; merchant tailors, 2; mil¬ 
liners, 3: opticians, 4; photographers, 2; pianos 
(and miscellaneous musical instruments), 3: 
radio supplies, 2; restaurants (including hotels), 
8; Shoes, 6: siMjrtlng goods, 4; stationers, 3; 
women’s apparel, 7. 

MARION, IND. 
1920 Population. 23,747. 

City and Suburban Estimate, 36.000. 
Native 'Whites. 95%; Negroes, 3%; Foreign 

Born. 2%; Indnstrial Workers, 33%; English 
Beading. 95%c; Families, 8,000. 

Schools; Pnlille Grade. 10; High. 1; Junior 
niRl), 2; rarwhial, 1; Number of Pupils, 5,000. 

Churches: Baptist. 2: Christian Science. 1; 
Conere-atlonal. 1: Episcopal. 1; Methodist. .5; 
Presbyterian, 1; Roman Catholic, 1; Miscellane- 
ons, 10. 

Banks; National, 2; State, 2. 

Theatres; Legitimate, 1; Moving Pictnree, 4; 
Misceilaneoue (Anditoriume, etc.), 1. 

Location; C. A O., Pennsylvania, Nickle Plate, 
Big Fonr, railroads. Marlon A Blnffton, North¬ 

ern Indiana Power, and Union Traction Co. of 
Indiana, electric llnet. 

Principal Industries: Autoe, trucks and acces¬ 
sories, oil well machinery, paiier products, 
motors, batteries, and electrical equipment, 
glass products, forge<I products, electric cable, 
castings, stoves, furniture. 

Manufacturing Establishments; 100. Leading 
firms, Indiana Truck, Delta Electric, MacBeth 
Evans, Marion Machine Foundry, Marion Forged 
Products. Velle Motor, Elam Paper Cq., Llndley 
Box A Paper, Marlon Paper Box, Marion Insu¬ 
lated Wire Co., Hoosier Stove, Snider Preserve, 
Spencer Table, Osborn Paper Co., Bedell Mfg. 
Co.. .Malleable Iron Foundry, Marion Grey Iron 
Foundry, Midwest Paper Co., Marion Shoe Fac¬ 
tory, United States Glove Co., Butenber Electric 
Co., Marion Paper Co., Indiana Fibre Products 
Co., IlolM-rts Wall Board Co., Canton Glass Co., 
Standard Glass Co. 

Total value of yearly output of factoriei oiti- 
mated at $25,000,000. 

Special Information; National Sanatorinm for 
disabled soldiers located here. Is within 160 
miles of Indianapolis, Chicago, Toledo, Columbus, 
Cincinnati, and Terre Haute, giving good outlet 
for prwiucfs. 

Besidential Features: Mostly one-family 
homes. Few double boiisee. No tenements. 
Best residence dislrlet on South Adams Street, 
South Wasliington, Spencer Avenue and on all 
streets from the pnhiic square and business dis¬ 
trict to fourteen blocks west. Homes scattered 
over great area, the city being hardly compact 
enough to be efficient. 

Betail Shopping Section: Extends from public 
square (heart of hiistnesa district) three blocks 
in all directions. Two outlying business sections 
as well as a large nnmlK'r of neighborhood sec¬ 
tions with usual groceries, meat shops, etc. 

Trading Area; Extends about ten miles in ail 
directions. 

Wholesale Houses; Groceries, 3; Meats, 4; 
Fruits, 3. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger aiilomoldlc agen¬ 
cies, 15; automobile accessories, 7; antomoi>lle 
fire agencies. 0: bakers, 9: cigar stores and 
stands (inc'tiding hotels). 25: confectioners (in¬ 
cluding hotel stands), 25; delicatessen, 2; dress¬ 
makers. 10: d-iicists. 19 drv goods. 6: depart¬ 
ment stores, 6; electrical supplies, 6; florists, 6; 
fruits, 3: furniture. 10: g.srages (inihilc). 18; 
grocers. 95: liardware, 7; jewelry, 4; meat mar¬ 
kets. 3: men's furnishings. 11; men’s cintlting, 
11* mercliant tailors. 6: milliners. 6: opticians, 
1: photoerapt'crs, 4: pianns (and miscellancons 
mnsical instruments). 2: radio supplies, 12; res¬ 
taurants (including hotels), 20: shoes. 5; sport¬ 
ing gootls, 4: stationers, 3: women’s apiiarcL 14. 

MARTINSVILLE, IND. 
1920 Population, 4,.895. 

City and Surburban Estimate, 8,000. 

Native Whites. fiSrj,; Negroes, 1%; Forei-n 
Born 1%: Industrial Workers, 20; English 
Beading, 99%,: Families, 1,368. 

Schools: 4: Numtu'r of Pu[)ils, 950. 
Churches: 7. 

Banks: .3; Total Resources. $.3,420,000. 

Theatres: 3. Total number of scats, 1,600 

Location: .30 miles southwest of Indianatuilis 
on C. r. C. A St. L. It. R.. and Vandalla U. R. 
Also the T. IL I. A E. Traction Line. 

Principal Industries: Flour mills, cooperage, 
chairs and bricks. 

Residential Features: All one family houses. 

Retail Shopping Section: Six blocks In heart 
of cit.v. 

Trading Area; Most of Morgan County. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies. 4; commercin! auto, agencies, 2; automo¬ 
bile accessories.,!; aiitoniohile tire agencies, 7: 
bakers. 2; cigar stores and stands (Includitig 
hotels). 2: confectioners (including hotel 
stands), 4; dressmakers. 7; druggists, 4; di-y 
goods, 2; department stores, 1; electrical sup¬ 
plies. 2; florists, 2; fruits, 3; furniture, 1; 
garages (public), 9; grocers, 10; hardware, 4; 
Jewelry, 2; meat markets, 8; men's turnishlngs. 
3: men’s clothing, 3: merchant tailors, 1; 
milliners, 2; opticians, 1; pliotographem, 2; 
pianos (and inlsceilancons musical instruments), 
1; radio supplies, 2; restaurants (including 
hotels). 6; shoes, 2; sporting goods, 1; station¬ 
ers, 1; women's apparel, 2. 

MICHIGAN CITY, IND. 
1920 Population. 20.000. (1924 : 26,000.) 

City and Suburban Estimate, 30,0(X). 

Native Whites. 70%: Negroes, 4%; Foreign 
Born. 26%: Industrial Workers, 75%; English 
Reading, 85%: Families, 5,200. 

Schools; Public Grade, 8; High, 2: Junior 
High, 1; Parochial, 4: Number of Pupils, 5,024. 

Churches'. Baptist. 1; Christian Science, 1; 
Congregational, 2; Episcopal, 1; Hebrew, 2: 
Methodist. 2: Presbyterian, 1; Roman Catholic, 
3; Miscellaneous, 7. 

Banka; National, 2: State, 2; Total Re¬ 
sources. 18.449.922; Savings Banks Deposits 
Total, $4,.550.039. 

Theatres: Legitimate. 1; Moving Plctnrea, 3: 
Vaudeville. 1; Mlseellaneous (Auditoriums, etc.), 
.3: Total number of seats, 4.800. 

Location: On extreme southeast shore of 
lower Lake Michigan, a port of entry for for¬ 
eign Rhips, with freight and passenger boat 
service. Served by Monon, Nickle Plate, Michi¬ 
gan Central, Pere Marquette Railroads. Main 
office and power plant of Chicago. Lake Shore 
and South Rend Ry., also Northern Indiana 
Interiirban to South Bend, connecting with llnea 
through to Indianapolis. 

Principal Indnatriei; Pullman Car Mfg. Oo., 
freight cars of all kinds. Including box, re¬ 
frigerator, coal, flat, caboose, etc. Karpen 
Bros., fnmitnre manafactarers. Brick, mining 

muchiuery, steam beating boilers, iron foundriat, 
men’s ahirta, women's wash dresaes, glove fac¬ 
tories, engineering (combustion) appliances. Kx. 
tensive slilpping of core sand and other grades 
of white sand. 

Manufacturing Establishments: 19. Leadlag 
firms, Pullman Mfg. Co., luc., (Haskell g 
Barler Plant); S. Karpen A Bros., Sullivti 
Machinery Co., Jos. W. Hays Corp., Weil-Uc- 
Lain Co., Reliance Mfg. Co., Josam Mfg. Go., 
Young Pump Works, North Indiana Brick Go.| 
Riselay Brick Co., Pyramid Pants Co., Stcrliag 
ilfg. Co. 

Special Information: Since 1920 census 1,4J7 

new homes have been built and conservative es¬ 
timate of present population is 26,000. Ap¬ 
proximately 3.000 automobiles. 

Proximity to Chicago results in many lines, 
aucli as meats, having no wholesale here, but 
having representatives here with wholesale ser¬ 
vice game day out of Chicago. 

Besidential Features; City is largely of 
workingmen who own their iiomes, tlioiigli then 
is an extensive section (three places) ulmott 
wholly of better bouses composed of other 
classes own1i:g their own iionies. apartments and 
rented flats and homes. Average value of single 
family homes in better section $8.()UU; flats, 
$12,CK)0. 

Betail Shopping Section: One principal street 
of 12 blocks, solid on both sides. Then resi¬ 
dential district of 2 blocks and 6 blocks of 
smaller stores below that. All one street. Thrm 
distinct oatlyiug smaller business districts. 
Stret car line into three districts ami Inis lines 
into three others. One extensive siiwmer resort 
of about 600 cotuges, 125 of wlilch are used as 
permanent lionies. 

Trading Area: Trade area about 15 milm 
east and sllglitly north, 7 to 9 miles southeast, 
15 miles southwest, 10 miles west. Intcrurbsn 
service eust, west and south. Bus service uortb- 
eust and aoutheust. Local railroad serviet 
southwest. 

'Wholesale Houses: Groceries, 2; Fruits, $; 
Misccliancuiis Lines, Confeclionery 3. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products; Passenger automobile agen¬ 
cies, 10: commercial auto, agencies, 4; automo¬ 
bile uccessories, 18: automobile tire agencies, til 
bakers, 8: cigar stores stunds (including hotels), 
30; confectioners (including hotel stands), 14; 
delicatessen, 2: dressmakers, 3; druggists, 11; 
dry goods, 8: department stores, 3; electrical 
supplies, 8: florists, 3: fruits, C; furniture, 4; 
furriers, 1; garages (public), 6; grocers, 73: 
hardware, 0: jewelry, 4; meat markets, 17; 
men's furnishings, 12: men's clothing, 7; mer¬ 
chant tailors, 5; milliners, 5; opticians, 4; 
pliotogrupliers, 4: pianos (and miscolluneoos 
mnsical instruments), 3: radio supplies, 15; 
restaurants (iucliidiiig hotels), 15; shoes, t; 
siKirting goods, 3; stationers, 2; women's ap¬ 
parel, 0. 

MONTICELLO, IND. 
1920 Population, 2,750. 

City and Suburban Estimate, 3,100. 
Native Whites, 2.7(10; Foreign Bom, 50; 

English Beading, ail; Families, all. 

Schools: Pulilic Grade, 2; High, 1; Jun.or 
Higli. 1; Number of Pupils, 825 (consolidated 
townsliip). 

Churches; Cliristlan Science, 1; Methodist,!; 
Presbyterian, 1; Miscellaneous, Christian 1. 

Banks; National, 1; State, 3: Total Resources, 
$1,504,311.97. Savings Bank Deposits Total, so 
record available. 

Theatres: Moving Pictures, 2; Miscellaneosi 
(Andiloriuins, etc.), 1. Total number of sesM, 
1,800. 

Location: In northwestern Indiana, In heart 
of Corn Belt, ilidway between Chicago and In¬ 
dianapolis on Monon Kallroad. Also served by 
Logans|iort-Peoria division of Pennsylvania. Lo¬ 
cated on banks of Tippecanoe River. 

Principal Industries; Thread factory, overall 
factory. large water power projects on river, 
flour mills, specialty manufacturing. 

Manufacturing Establishments; 6. Lesdiaf 
firms, Loughry Milling Company, Monticello 
Thread Mills Company. Reliable Garment Msna- 
facturing Company, Superb Manufacturing Com¬ 
pany, .Monticello Mfg. Co., P. A H. Candy Co., 
Royoleiini Jlfg. Co. 

Total value of yearly output of factories esti¬ 
mated at; No estimate available. 

Residential Features; Most one-family houses. 
Private homes predominate. No tenemeats. 
Average prices of homes, $3,000. 

Betail Shopping Section: Consists of eleven 
blocks on Main and Broadway. There are side 
streets with minor shops. 

Trading Area; Includes most of White County, 
with an area of about 400 square miles. 

Number of Betail Outlets for Nationally Ad¬ 
vertised Producta; Passenger automobile agen¬ 
cies, 5; commercial auto, agencies, 2; autome- 
bile accessories. 9; automobile fire agencies, 12: 
bakers, 2; cigar stores and stands (including 
hotels), 22; confectioners (including hotel 
stands), 22; delicatessen, 1; dressmakers, 2: 
druggists, .3; dry goods, 1; department stores, 1; 
electrical supplies, 3; (iorists, 1; fruits, 12; fur¬ 
niture, 2. garages (public), 6; grocers, 12; hard¬ 
ware. .3; jewelry, 2; meat markets, 4; men's 
furnishings, 3; men’s clothing, 5; merchant 
tailors, 2; milliners, 2' opticians, 2; photograph¬ 
ers, 1; pianoa (and niiscellaneous musical instru¬ 
ments, 1; radio supplies, 4; restaurants (la- 
eluding hotels), 6; shoes, 2; sporting goods, 1: 
women’s apparel, 3, 

MT. VERNON, IND. 
1980 Population, 6,284. 

City and Suburban Eitlmata, 6,500. 
NatWo WUtaa. 95%; Nofrosa, 6%; Industrial 

Workora, 20%; Engllth Boading, 08%. 
SchooU; PuMIe Grade, 4; High. 1; JunM 

High, 1; Parochial, 1; Nnmbn of Pnplli, 1,475. 



Editor & Publisher for December 13, 1924 63 

INDIANA (Cont’d) 

Cburchei: Baptist, 1; Christian Science, 1; 
ConKrefcatlonal, 1; Episcopal, 1; Hebrew, 1; 
Uelhodlst, 2; Presbyterian, 1; Roman Catholic, 
1; Miscellaneous, 1 United Brethren. 

Banks: National, 2; State, 1; Total Besourcea, 
)3.000,000. Savings Bank Deposits Total, $1,- 
TSn.fXX). 

Ihaatrea: Moving Pictures, 2; Miscellaneous 
(.tuditoriums, etc.), 3. Total number ot seats, 
2,000. 

Location: Louisville & Nashville Railroad, 
main line, Evansville to St. Louis, direct connec¬ 
tion west and south: branch line Chicago A 
Eastern Illinois Railroad, direct connection north 
ami east. Bus lines from Mt. Vernon, county 
seat, to all parts of Posey County. 

Principal Industries: Corn and wheat milling, 
farm machinery, foundry, strawboard mill, han¬ 
dle factory, concrete manufacturing plants. 

Manufacturing Establishments: Leading Arms, 
Keck-Oonnerman Co., Mt. Vernon Strawboard 
Co., Fuhrer-Ford Milling Co., Home Mill Grain 
& Mill Co., Witmore Handle Co., Inc., Mt. Ver¬ 
non Hominy Mill Co. 

Special Information: Mt. Vernon is located in 
the finest milling wheat belt In the world; the 
railroad and Ohio River shipping facilities aid¬ 
ing In the marketing of not only agricultural 
products but fiour and meal, and farming imple¬ 
ments manufactured here. 

Residential Features: Well-kept Improved 
streets, abundance of shade, beautiful homes, 
good schools, churches of all leading denomina¬ 
tions, fine community spirit. 

Retail Shopping Section: Main Street, 6 
blocks; East Second, 2 blocks; West Second, 6 
blocks. 

Trading Area; Twenty miles north, 6 miles 
east, 8 miles west, and across Ohio River into 
Kentucky for three miles on south. 

Wholesale Houses; Groceries, 1. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, S; commercial auto, agencies, 6; automo¬ 
bile accessories. 6: automobile tire agencies, 8; 
bakers, 2; cigar stores and stands (including 
hotels), 3; confectioners (including hotel 
stands), 3; dressmakers, 4; druggists, 3; dry 
goods, 4; department stores, 2: electrical sup¬ 
plies, 2; florists, 2: furniture, 2; garages (pub¬ 
lic), 6; grocers, 20; hardware, 3: jewelry, 3; 
meat markets, 3; men's furnishings, 2; men's 
clothing, 2; merchant tailors, 3; milliners, 3; 
opticians, 2; photographers, 2; pianos (and mis- 
cellanraiis musical Instruments), 2; radio sup¬ 
plies, 2; restaurants (including hotels), 5; 
•hoes. 3; simrting goods, 1; stationers, 2; 
women’s apparel, 3. 

MUNCIE, IND. 
1920 Population, 42,000. 

Native Whites. 97%; Negroes, 2%; Foreign 
Bom, 1%; English Reading, 99%; Families. 
8,500. 

Schools; Public Grade, 14; High, 1; ‘Junior 
High, 1; Parochial, 1; Number of Pupils, 7,060. 

Churches: Baptist, 7: Christian Science, 1; 
Congregational, 1: Episcopal, 1; Hebrew, 1; 
Uetliodist, 0; Presbyterian, 1; Roman Catholic, 
1; Miscellaneous, 29. 

Banks: National, 4; State, 2; Total Re- 
aources, $12.548..'>00. 

Theatres: Legitimate, 2: Moving Pictures, 0; 
Vaudeville, 1; Miscellaneous (Auditoriums, etc), 
1; Total number of seats, B,415. 

Location; Center of Delaware County. Served 
by Big Four, Nickel Plate, C. A O., Penn. Co., 
and Central Ind. and Union Traction Co. system. 
In the heart of the old gas belt and a rich 
agricultural section. Excellent railway and 
auto bus service In all directions. 

Principal Industries: Fruit jars, auto gears 
and accessories, lawn mowers, glass house pots, 
bed springs, malleable castings, grey iron cast¬ 
ings, nuts and bolts, glass insulators, structural 
•teel, etc. 

Manufacturing Establishments; 100. Leading 
Brms. Ball Bros. Co., Hemingray Glass Co.. 
Republic Iron and Steel Co., American Lawn 
Mower Co.. General Motors Co., Durant Motor 
Co., Warner Gear Co., Mancie Malleable Iron 
Co., Mnncie Foun(lry and Mach. Co., Indiana 
Bridge Co. 

Special Information; Our location In the cen¬ 
ter of one of the best agricultural districts In 
the state and our excellent railroad facilities 
>nd immense factories, such as Ball Bros. Co., 
operating an Immense fruit jar plant, and the 
Hemlngwray Glass Co., large glass Insnlator 
plant, and many others. 

Residential Features; One family liouses pre¬ 
dominate. Uptown section has quite a number 
of high class apartment houses. No exclusive 
tenement district. Several fine residential dis¬ 
tricts on north, east and south. 

Retail Shopping Section: Extends from Pub¬ 
lic Square south 10 blocks, north 2 blocks and 
oast 8 blocks. Walnut. Main and Mulberry 
principal shopping streets. Outlying groceries, 
markets, etc. 

Trading Area: Extends from 8 to 10 miles 
aorth and west and IS to 20 miles south and 
oast. Excellent trolley and bus service in all 
directions. 

Rfholesale Houses; Groceries. 2; Meats, 1: 
Fruits. 3. 

I Number of Retail Outlets for Nationally Ad- 
oertised Products: Passenger automobile agon¬ 
ies. IS; commercial auto, agencies, 10; automo- 
Mles accessortes, 2S; automobile tire agencies, 

bakers, 11; cigar stores and stands (inclnd- 
mts hotels), 2S: confectioners (including hotel 
Mods), IS; delicatessen, 2; dreosmakers. 10; 
*'*(Klata, 8S; dry goods, 10; department stores, 

electrical sapptlM, U; florists, •; fruits, 10; 

furniture, IS; garages (public), 6; grocers, 16S; 
hardware, 10; Jewelry, 6: meat markets, 50; 
men's furnishings, 10; men’s clothing, 15; mer¬ 
chant tailors, 8; milliners, 25; opticians, 5; 
radio supplies, 3; restaurants (Including hotels), 
28: shoes, 25; sporting goods, 3; stationers, 8; 
womens’ apparel, 15. 

NEW ALBANY, IND. 
1920 Population, 23,001. 

City and Suburban Estimate, 31,000. 
Native 'Whites, 93%; Negroes, 6%; Foreign 

Bom, 1%; Industrial Workers, 33%; English 
Reading, 100%; FamiUes, 7,000. 

Schools: Public Grade, 13; High, 2; Junior 
High, 1; Parochial, 2; Number of Pupils, 4,330. 

Churches; Baptist, 2; Christian Science, 2; 
Episcopal, 1; Disciples, 2; Methodist, 6: Presby¬ 
terian, 2; Roman Catholic, 2: Miscellaneous, 10. 

Banks: National, 2; State, 5: Total Resources. 
$13,300,000.00. Savings Bank Deposits Total, 
$l..’'i00 000.00. 

Theatres: Moving Pictures, 4; Vaudeville. 2; 
Miscellaneous (Auditoriums, etc.), 6. Total 
number of seats, 7,000. 

Location: On north bank of Ohio River. Served 
by Baltimore A Ohio, Pennsylvania, Monon. 
Southern and Interstate Public Service Interur- 
ban, 2 lines. Connected by I'le Kentucky A In¬ 
diana Railroad with five additional railroads— 
Louisville A Nashville, Illinois Central, Louis¬ 
ville, Henderson A St. I.ouis, Chesapeake A Ohio, 
and Big Four. Excellent bus and truck service 
to western and central parts of state. 

Principal Industries: Iron and steel, wood¬ 
working, veneer mills, furniture factories, tan¬ 
neries, machine shops, boat building, packing 
bouses, canning factories, 2 fertilizer factories. 
2 clothing factories, shirt factory, 2 stove foun¬ 
dries, national home and chain works, tobacco 
warehouses, printing, etc. 

Manufacturing Establishments; 115. Leading 
firms, Wood-Mosaic Co., Ohio Falls Iron Co., 
New Albany Veneering Co., Indiana Panel Co.. 
Pointer Stove and Range Co.; Anchor Stove and 
Range Co. 

Total value of yearly output of factories esti¬ 
mated at $20,000,000. 

Special Information: The location of this city 
on the Ohio River, with the only vehicle and 
automobile bridge on the Ohio, west of Cincin¬ 
nati, makes New Albany the gateway between 
the North and South. New Albany Is the south¬ 
ern terminus of Indiana’s State road No. 1, con¬ 
crete, running from Michigan to the Ohio River. 
Also of state road No. 5 and state road No. 16, 
and the Wonderland Way running from the At¬ 
lantic to the Pacific Ocean. New Albany Is the 
center of southern Indiana’s most historic and 
picturesque scenery. Gravel cement, sand and 
lime distribution center. 6,090 passenger autos, 
1,.’'>00 tnicks. Jackson Highway, Dixie High¬ 
way. Midland Trail and Daniel Boone Trail all 
pass through this city. 

Residential Features: biostly one and two- 
family houses. Private homes pretlominate. 
There are a number of flats and apartment 
houses. One of the most delightful residential 
sections in southern Indiana Is located Just west 
of the city on Silver Hills, overlooking the Ohio 
River and valley. 

Retail Shopping Section: Extends four squares 
of Oak St., five squares on Spring St., five 
squares on Jiarket St., and five squares on State 
St. Each of these streets has practically as much 
additional retail sections In the eastern end of 
the city, with Vincennes St. as the center, with 
quite a good many stores intervening. Vincennes 
St. la a retail shopping section for 10 squares. 
There are also a nuiuher of smaller neighbor¬ 
hood sections in the different parts of the city, 

th" usual nuiuher of groceries, meats, 
drugs and confectionery stores. 

Trading Area; Extends about forty miles 
southwest, west, northwest, north and northeast 

mi’es esst. On the south we are 
shut off by the Ohio River, hut do get quite a 
large amount of trade from the city of Isinis- 
vllle. Business is secured from these great dis¬ 
tances because of the size of our city and the 
dominating character of Its wholesale and retail 
stores, being the best in southern Indiana south 
of Indianapolis. 

Wholesale Houses; Groceries. 3; kleats. 6: 
Fruits, 4: Hardware, 2; Dry Goods, 2; Mlec<d- 
1a neons Lines, IS. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products; Passenger automobile agen¬ 
cies. 10; commercial auto, agencies, 5; antome- 
hlle accessories, 15; automobile tire ageucies, 15; 
bakers, 7; cigar stores and stands (Including 
hotels), 12; confectioners (incinding hotel 
stands), 20: delicatessen, 4: dressmakers. 12; 
druggists, 15; dry goods, 15: department stores, 
4: electrical supplies, 6: florists, 12; fruits, 5; 
furniture, 8; furriers, 2; garages (public), 15; 
grocers, 110: hardware, 8: Jewelry. 2; meat mar¬ 
kets, 15; men’s furnishings, 10: men’s clothing. 
10; merchant tailors, 6; milliners, 12; opticians. 
5: photographers, 4; pianos (and miscelaneous 
musical inslniments), 2: radio supplies, 6; res¬ 
taurants (Including hotels). 12; shoes, 15; sport¬ 
ing goods, 3; stationers, 6; women’s apparel, 10. 

NEWCASTLE, IND. 
1920 Population, 14,458. 

City and Suburban Estimate, 35,000. 

Native 'Whites, 9.'i%; Negroes, 2%; Foreign 
Bom. 3%; Industrial Workers, 24%; Families, 
3.534. 

Schools; Public Grade, 7; High, 1; Junior 
High, 1; Number of Pupils, 3,070. 

Churches: Baptist, 1; C3»istian Science, 1; 
Episcopal. 1; Methodist, 4; Presbyterian, 2: 
Roman Catholic, I; Miscellaneous, 8. 

Banks; National, 1; State, 1; Total Resources, 
$3,430,000. Savings Bank Deposits Total, $1.- 
131,744. 

Theatres: Legitimate, 1; Moving Pictures, 8: 
Miscellaneous (Auditoriums, etc.), 1. Total 
number of seats, 6,275. 

Location: Penns., Big Four and NIckle Plate; 
Union and T. H. I. A E. Traction lines. Bus 
service. 

Principal Industries: Automobile parts, pianos, 
kitchen cabinets, high grade rolled steel, auto¬ 
mobile springs, lathes, caskets, garment fac¬ 
tories, structnral steel, cut flowers. 

Manufacturing Establishments: 25. Leading 
firms. Maxwell Motor C'orp., Hoosler Mfg. Co., 
Jessa French A Suns Piano Co., Indiana Rolling 
Mill. 

Special Information; Center of the rose indus¬ 
try. hydro-electric power. 

Residential Features; Mostly one and two- 
fanilly houses; limited section for better class 
of home owners. 

Retail Shopping Section: Main St. on 1 block 
north of Broad ami 4 blocks south of Broad. 
On Broad St. 3 blocks west of Main and 5 blocks 
east of Main. On two streets paridleling Main 
and Broad on each side fur the same di.icBUces. 
Three outlying business sections and grocery and 
confectionery stores in all parts of the city. 

Trading Area; About '20 miles in all direc¬ 
tions. Henry County mostly. 

Wholesale Houses; Groceries, 1. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products; Passenger automobile agen¬ 
cies, 8; coiuuicrciiil niitomohile ageucies, 
4; automobile accessories, 10; niitomohile 
tire agencies, 10: bakers, 5; cigar stores and 
stands (including hotels), 9; confectioners (in¬ 
cluding hotel stands), 5; dressmakers, 4; drug¬ 
gists, 13; dry gooils, 3: department stores, 3; 
electrical supplies, 6; florists. 5; fruits. 2: fur¬ 
niture. 4: furriers. 1; garages (public), 7; 
grocers, 47: hardware. 3: Jewelry, 5: meat mar¬ 
kets, 14: men's furnishings, 7: men’s clothing, 
7: merchant tailors, 3: milliners, 7: opticians, 4; 
photographers, 4: pianos (and miscellaneous mu¬ 
sical Instruments). 2: radio supplies, 5; res- 
tanrants (Including hotelsl, 10; shoes, 9: sport¬ 
ing goiKis, 2; stationers, 2: women’s apparel, 3. 

NOBLESVILLE, IND. 
1920 Population, 4.873. 

City and Suburbkn Estimato. 0.000. 

English Koodinr.. FamiliM, l.r^OO. 
Schools: Public Crude. 2; 1; Junior 

nich, 1. Number of PiipllH, 1,200. 

Churches: Itaptlst. 1: Christian Science, 1; 
MetbtxliKt, 2; Presbyterian, 1; CbrUtiau, 1; mis 
celluBeous, 4. 

Banks: Nutionnl, 2; Stnte, 1; Trust Conj- 
panies, 2; Total Resources. |5.000.0<K). 

Theatres: LeKitItnate. 1: Moring Pictures. 2; 
Mincellftnenitn (Auditoriums, etc.), 2. Tofnl 
number of seats, 2.r»00. 

Location: NIckle Plate R. R., Central Indiana 
R. R., Indiana Union Traction Co., Day’s fretcht 
aervioe from Indianapolis or Chicago. Hourly 
traction passenger service and on Ocean to 
Ocean highways and bua senrlce to nearby 
cities. 

Principal Industries: Flouring, mills, elcrator, 
enamellne works, strawh<»ard works, steel, auto* 
mobile tires, furniture, candy. liimtM»r. 

Manufacturing Establishments: 10. Leading 
Arms, N. O. Nelson Co., Noblesville Milliui; Co., 
Capital Furniture Co., American StrawNiard Co. 

Special Information: Outer of one of the 
richest farming sections in the world, notaule 
for paved streets and roads. Free from all labor 
troubles and inter-racial oonAlets. 

Residential Features: ('Ity of home owners. 
No tenement district and within easy access by 
auto route, steam road, traction line or bns to 
state capital and other points. 

Retail Shopping Section: Larg«dy on puldic 
square and one s<iuare In each direction fmm it. 

Trading Area: Hamilton County, and mart;{ns 
of adjoining counties witliin a radius of 10 
miles. 

Wholesale Houses: Fruits, 1; MiscellaneouH 
Lines, Tobacco. 

Number of Retail Outlets for Nationally Ad* 
vertised Products: Bakers, 3: e1;:ar stores aud 
stands (Incinding hotels), l.”»: c*onfectinners (In¬ 
cluding hotel stands), 3; dressmakers. 6: driig- 
rlsts, 4: dry c<»ods. 3: electrical supplies. 4: 
Aor*sts. 1; fruits, 1: furniture, 3: garages (pub¬ 
lic), 6: grocers, 15; harware, 3; jewelry. 2; meat 
markets, B; men’s rlnthin?, 4: merchant tailors. 
2: milliners. 3: opticians, 2; photographers. 1; 
pianos (and misccilatu'ous musfeal instruments), 
1; radio snppMes. I; restaurants (including 
hotels), 6; shoes, 5; sporting gcK>ds, 2. 

PERU, IND. 
1920 Fopnlation, 12,410. 

City and Suburban Estimate, 20,000. 

Native 'Whites. 11,748; Negroes, 136: Foreign 
Born, 506; English Reading, 99%; Families. 
3.315. 

Srhoola; I'lihlic Grade, 6; High, 1; Junior 
High, 1; I’arovhial. 2; Niiiuber of I’lipils, 2.936. 

Cburchea: Baptist, 1; Christian Selence. 1; 
Episeopal, 1; Methodist, 4; rresbylerisn, 1: 
Roman Catholic, 1; Miscellaneous, 4. 

Banks; National. 2; Trust Companies, 2; 
Building A I,oan. 2. 

Theatres; Legitimate, 1: Moving Pictures, 2. 
Total number of seats. 3,000. 

Location: In the Wabash Valley, at the con¬ 
fluence of the Misstssinewa and Wahash Rivers. 
Division point on C. A O. Ry. and Wabash Ry., 
and served by Indianapolis-Michlgan City Di¬ 
vision of the Nickel Plate. Has three traction 
lines—Indiana Service, Indiana Union Traction 
and Winona Linea. Bus aervice, Indianapolis 
and South Bend. 

Principal Indnatriet; Steam tractors, chairs, 
phonographs, radios, refrigerators, electric 
switch, auto parts, hardwood lumber, plumbers’ 
supplies, bakers’ case*, poultry packing, kitchen 
cabtneta, plain and fancy shopping baskets, 
shipping boxes, beating appliances, stont negli¬ 
gees, iron and brass foandrtes, wood cabinet!, 
stationery. 

Manufacturing EalabliahmanU: 21. Leading 
firms, .\nieriean Ststlonery Co., .\riel Cabinet 
Co., W. C. Kednion A Sons Co., Peru Chair 
Co.. Bryan Harvester Co., Modem Refrigerator 
Co.. Wa.<muth(:oodrich Co., Square D. Co.. 
Miami Produce Co., Miami Mfg. Co., Pern Bas¬ 
ket Co., Eisaman Richer (kt., Penfield Axle Co., 
Fox Bros. Mfg. Co.. Unger-Kramer Co., Pern 
Canning Co, 

Annual Output, $8,787,865.15. 
Special Information: Peru's three railroads 

and three iiiterurbans make tbe city outstanding 
as a distribution center. 

Residential Features; A city of home own¬ 
ers. Owing to activity of financial institutions, 
particularly the B. A L. Associations, s very 
large per rent of tbe population own or are 
buying tlieir homes. Very few flat buildings 
and exceptionally few apartments. Nearly every 
home Is single. No reserved residential district, 
all preferred iH'iause the factory district lies 
on the outskirts of tbe city. Homes average 
better than $1,000. 

Retail Shopping Section; Peru It a onc-stn—t 
town. Broadnay, extending north to south, 
carries tlie majority of retail shopping districts. 
Iwliig eight blocks long, with stores on side 
streets facli way for one block. Three outlying 
shopping districts which cater to grocers, meats, 
etc. 

Trading Area; Extends approximately eight 
miles east, west and south, owing to proximity 
of tlie rndgidsiriiig towns of Wabasli, Logans* 
IK>rt and Koko-iin. North trading area extends 
In a fan shape for approximately 25 to 30 miles. 
Excellent roads In this direction bring a large 
anioiiiit of trade through the efforts of the Re¬ 
tail Merchants’ .kssoeiatlon. 

Wholesale Houses: Groceries, 2; Meats, 1; 
Fruits, 1; Hardware. 1; Dry Goods, 1. 

Number of Retail Outlets for Nationally Ad- 
vortited Products: Passenger automobile agen¬ 
cies, 12: commercial antoninblle agencies, 2; 
automobile accessories. 21: aiitoinoblle tire agen¬ 
cies. 15; bakers, 4; cigar stores and stands (In¬ 
cluding hotels), 14; confectioners (including ho¬ 
tel stands), 5: driigglsfs, 7: dry goods, 5; de¬ 
partment stores, 4; electrical supplies, 4; flor¬ 
ists, 2: fruits. 1; furnllnre, 4: garages (public), 
6: grocers. 32; hardware. 5: Jewelry. 6; meat 
markets, 5; men’s furnishing, 7: men’s cloth¬ 
ing, 7: inerchaiit tailors. 5; milliners. 4: op¬ 
ticians, 5: photographers, 3; pianos (and mlseel- 
laneniis niiisleal Instriiiiients), 3; radio suppliet, 
6; restaurants (Including hotels), 12: shoes, 8; 
simrllng goods, 4; stationers, 2; women’s ap¬ 
parel, 5. 

PLYMOUTH, IND. 
1920 Fopulstion. 4,338. 

City and Suburban Fstimate: Population of 
eoiinty. 23.744. 

Native Whites, 4,337; Negroes, 1%; Foreign 
Born. In county, 71S; Industrial Workers. 5iX): 
English Reading, 100%; Families, about 1.100. 

Schools: Piihllc Ginde, 2 buildings; High, 1; 
Junior lllgli, 1; Paruclilnl, 1; Number of P.ipils, 
1.50. 

Churches: riiristinii Science, 1; Episcopal, 1; 
Methodist, 1; Presbyterian, t; Roman Catholic, 
1: Mi-^cellaneoits. U. B., 1; Christian, 1; 
Federated, 1: Wesleyan. 1. 

Banks: National, 1; Htate, 2; Total Re¬ 
sources over $2,000,000; Savings Bank Deposits 
Total. Sl.’.’HP.OOO. 

Theatres: l.i gitiiiiate. 1; Moving Pictures, 2; 
Vaudeville, I;(Only two houses); Total number 
of S( Ills. 1,100. 

Location: On P. Ft. W. A C.. main line of 
Petinsylvanln System: Panhandle. formerly 
Vamliilia; Niekel i'late. indlaua State Road 
No. 1 nortli and south; Yellowstone Trail east 
and west. Bus service Isitb ways. I'nexeelieil 
shipping faclliths to all points. 81 miles east 
of riilcago, 2:i south of South Rend, Oo west of 
Ft. Wayne. In tlie raiddly growing industrial 
section of nnrtliern Indiana. 

Principal Industries; Auto raiiiators, baskets, 
wire lioiind boxes, binder siqiplies, grinding ma¬ 
chinery, stoves, canning factory (corn and peas), 
K|>eeduincter parts. emery prodnets. school 
wagons and siito buses, gray Iron castings, 
butter and ice cream, printing. 

M.xnufacturing Establishments; 13. Leading 
firms, Schlosser Rinthers. Plymouth .Manufactur¬ 
ing Co., Tlie Edgerton Mfg. Co., Plymouth 
.Metal-Working Co., Cllrts- Bros. Mfg. Co., Key¬ 
stone Foiimlry, C. L, .Morris, .khrnslve Sflnlng 
A Mfg. Co.. Plymouth Wagon Works, Swivel 
Joint A Shaft Co., Pilot Company. 

Total value of yearly output of factoriea eitl- 
mated at $4.is10.(hi0.00. 

Special Information: Plymouth is the ci-nter 
of tbe greiilcst alfalfa county in Indiana and 
is developing Its dairy liidnstry fast. It la a 
butter milking i-enbr for one of the largest 
crcauieries In the country. Schlosser Brothers, 
lairgcst Iissket factory in tbe world. The Eilger- 
ton Mfg. Co. 

Residential Features: Plymouth is one of the 
most heuiitifiil and pleasant residential cities in 
the nitdille west. Its many paved streets lined 
with large snd hcaiitifnl maples and elms; clean 
and wholesome conditions In every section make 
It a most desirahlc place In which to live, 
lake Mnxinkiickee, Ijike of the Woods, Pretty 
I.ske, Twin I.akes and others are within a few 
miles. Culver Military Academy is at Ijike 
Maxinknckei'. 

Retail Shopping Soction; Is compact and 
located alinott entirely on three streets snd 
within ten blocks of space, on Michigan, Laporte 
and Garro streets. 

Trading Area: Covers Marshall county and 
extends west Into Starke county, aoutbweit into 
Pulaski snd south Into Fulton. 

Wholesale Houses: Groceries. 1: Fruits, 1; 
Miscellaneous Lines. Telephone Supplies, Leather, 
Auto Tlrea and Specialties. 

Number of Ratail Outlets for Nationally Ad- 
vsrtiied Produota; Passenger automobile agen- 
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cie*, 8; commercial auto, ageoclea, 4; automo¬ 
bile acceaaories, 5; automobile tire axcnclea, 8; 
baken, 4; cigar storea and itauda (including 
botela), 15; confectiooera (inclndlng hotel 
•tande). T; dreumakera, 4; drogginti, 4; dry 
goods, 4; electrical supplies. 2; florists, 3; 
fraits. 1; furniture, 1; garages (public), 7; 
grocers, 11; hardware, 3; Jewelry, 2; meat 
markets, 5; men's fomlsbings, 3; men's cloth- 
iug, 3; merchant tailors, 2; milliners, 2; op¬ 
ticians, 2; photographers, 2; pianos (and mis- 
,'ellsBeous musical Instrnmeats), 1; radio sup¬ 
plies, 5; restaurants (including hotels), 8; 
shoes, 8; sporting goods, 2; stationers. 2; 
women's apparel, 4. 

PORTLAND, IND. 
1930 Population, 6,500. 
City and Buhnrban Estimate, 7,500. 
Hatlse Whites, 99%; Hegroes, 1%; English 

Heading, 100%; FamiUea, 1,625. 
Schools: Public Orade, 4; High, 1; Number of 

Pupils, 1,373. 
Churches: United Brethren, 1; Congregational, 

1; Liitliersn, 1; Evangelical, 1; Methodist, 1; 
Metboilist, Wesleyan, 1; Presbyterian, 1; Roman 
Catholic, 1; Miscellaneous, Frelods 1, Chnrch of 
Christ 2, First Christian 1, Church of (>od 1. 

Banka: National, 1; State, 4; Total Beeonrces, 
$;{.(I.'17.02S.45. Savings Bank DepoaiU Total, 
$1,973,079.46. 

Theatres: Legitimate, 1; Moving Pictures, 3: 
MiscelUneons (Auditoriums, etc.), 2. Total 
number of seats, 1,250. 

Location: On Salmonia River, served by Grand 
Kapids aud Indiana branch of Pennsylvania rail¬ 
road company; Lake Erie A Western branch of 
NIckle Plate; and Union Traction Company of 
Indiana. Excellent truck and bus service to sur¬ 
rounding territory. O. R. & L; L. E. A W.; 
and I. U. T. 

Principal Industries: Automobile bodies, 
wheels, steering wheels, castings, three overall 
aud shirt factories; gas and oil drilling. 

Manufacturing Establislunents: 15. Leading 
Arms. BImel Spoke and Auto. Wheel Co.. Shelier 
Wood Him Manufacturing Co., Portland Body 
Works. Portland Forge Foundry & Machine Co., 
Brush A Broom Co., Portland Oil A Iteflning Co., 
J. A. Imng Packing Honse, Creamery Package 
Co., Bryan Ice Cream Co.. Tormohlen Hatchery, 
EwTy Hatchery, Haynes Milling Co. 

Total value of yearly output of factories esti¬ 
mated at $■’1,000,000. 

Special Information: City Is located in the 
center of one of Indiana's best oil territories. 
Portland is the county seat of Jay, one of the 
best farming conatiee In the state. 

Residential Features: Mostly one family 
hn>iH<-s: private hemes predominate. 

Retail Shopping Section: Extends from Public 
S<inare (which forms heart of business section 1 
east and west on Main Street for four blocks 
with Water, Walnut and High Streets, parallel 
to Main; north and south on Meridian (also a 
state highway) for nine blocks, with Commerce 
and Ship Streets with two blocks each extending 
parallel to Meridian Street. 

Trading Area; Extends about twenty miles 
west, Honth, north and west. 

Wbelesala Houses: Groceries, 1; Meats, 12; 
Fruits. *J: Hardware, 3; Dry Goods. 3; Miscel 
ianeoiiM Lines, Confectionery 4, Men's and Boys' 
Furnishings 6. 

Humber of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen- 
<-les. 8; commercial auto, agencies, 5; antomo- 
liilc ai'cessoiies, 6; antomohile tire agencies, 10; 
Itakers. 4; cigar stores and stands (Including 
Imtels), 15; confectioners (including hotel 
■•tands), 10; delicatessen, 3; dressmakers, 12; 
druggists, 4; dry goods. 3; department storea. 
3: ulectrical supplies. 3; florists, 2; fruits, 2; 
furniture. 3; furriers, 3; garages (public), 10; 
grocers, .30; hardware, 3; Jewelry, 3; meat mar¬ 
kets. 12; men’s furnishings, 6; men's clothing, 4; 
mercliant tailors, 3; milliners, 4; opticians, 3: 
photographers. 3; pianos (and miscellaneous mu¬ 
sical instruments), 4; radio supplies, 4; res¬ 
taurants (including hotels), 10; shoes, 7; sport¬ 
ing gitnds. 6; stationers, 8; women's apparel, 4. 

PRINCETON, IND. 
1920 Population, 1,827; 27 Princetons in the 

U. S. We are the largest. 

City and Suburban Estimate, 11,000. 

Native Whites, 98%; Hegroes. 2%; Foreign 
Bom. few if any; English Reading, 98%; Fami¬ 
lies. 1,.527. 

Schools: Public Grade, 6; High, 1 White, 1 
Colored; Junior High, 1; Parochial, 1. Number 
of Pupils, White l.Sfltf, Colored 128. 

Churches: Baptist, 2 White, 1 Colored: Chris¬ 
tian Science, 1; Episcopal. 1; Methodist, 2 
White, 2 Colored; Roman Catholic, 1; Miscel- 
laneoHK, Christian, Holiness, Nazarene, United 
Brethren, Apostolic Mission, Salvation Army, 

Banks; National, 2: State, 1; Total Resources, 
$4,200,000.00; Savings Bank Deposits Total, 
$375,000.00. 

Theatres: Moving Pictures, 2; Vaudeville, com¬ 
bined movie; Miscellaneous (Auditoriums, etc.). 
High School Gymnasium, Soldiers' Memorial, 
seats 3.500, now building. Total number of 
seats. Theatres and High School Gym., 2,700. 

Location: Chicago A Eastern Illinois By., St. 
Louis-Loulsville Division. Southern By. general 
repair shops and division of the Smithern 
Ry. here, employing 850 men. The majority of 
these employees are home people, own their 
homes and are a part of the city's eoelal, civic 
and religious life. St. Louis 150 miles West, 
Chicago 250 miles North, Indianapolis 150 miles 

Northeast, Louisville 115 miles East, CineinnaU 
175 miles. 

Principal Indnstriaai Southern By. shopa, 14 
coal mines, 400 flowing oil wells. Being Canning 
Branch, Gloson Omnty cantcloopes (none bet¬ 
ter), watermelons. In heart of wonderful agri¬ 
cultural section. Peaches, apples, com, wheat, 
oats. Our soil grows anything possible in this 
section of the country. Handle factory, manu¬ 
facturing bandies for edge tools, shovels, etc. 
The largest single body of undeveloped bitumin¬ 
ous coal In central west now being opened— 
5,000 acres pnrcliased, with vein from 6 to 9 
feet thick. Htripper mines located 10 miles east. 
Princeton coal is the best by test of any 
bituminous coal on the central west market. 

Manufacturing Establishments: 10. Leading 
Arms, Heins Catsup, Princeton Handle, Heins 
Chili, and Hansen I'lWram Clocks. 

Total value of yearly output tt facterlas esti¬ 
mated at $1,250,000. 

Special Information: Princeton Is now the cen¬ 
ter of the largest undeveloped coal section in the 
central west. We have several thousand acres 
of virgin coal undeveloped in this county, some 
ground not yet under lease. Our agricultural 
section is founded on a soil that grows com, 
wheat, oats, cantaloupes, watermelons, tomatoes. 
Heverai large peach orchards In this section now 
developing. The Bontbera Ry. shops and divi¬ 
sion of the Lonlsvllle-St. Louis lines now erect¬ 
ing several large buildings. A number of gas 
wells of large capacity that are plugged and not 
being used as they are located too far from the 
city to have gas pliied here on account of cost of 
eriuipment. (HI wells In large number, no gush¬ 
ers, all pumping moderate rate. 

Residential Features: Eiectricty, gas, water, 
<-omplele sewer system. Ten new streets will 
be erected next year. On Dixie Bee Line be¬ 
tween Chicago and Nashville. Pavement com¬ 
pleted for 40 of HO miles between Evansville and 
Terre Haute. fl-IOO.OOO bridge recently erected 
over White River 10 miles north, giving aci-ess 
to north at all times of year. Home owners 
consists of 85 per cent of the families in the 
city. Abundance of shade trees throughout city. 
Fine schools, lodges and cburcbes. 

Retail Shopping Section; Extends aronnd fonr 
blocks of Court House fbinare and two blocks In 
each direction on four atreets that bound the 
SMuare. One retail district In sooth part of city 
of two blocks. 

Trading Area; Ten miles to the west Wabash 
River. 'Twelve miles to the north the White 
River. Twenty miles to east and twenty miles 
to sooth. Hout'iern Indiana Traction Line brings 
trade from south and north. County has about 
400 miles of gravel, macadam and concrete roads 
In all directions. Seven small towns In Gibson 
County can tie reached from Princeton in from 
15 to 40 minutes by automobile. 

Wholesale Houses: Groceries. 1; Meats. 1; 
Fruits. 1; Dry Goods, 1; Miscellaneona Lines. 1. 

Humber of Retail Outlets for Hationally Ad¬ 
vertised Frodneta: Passenger antemoblle agen¬ 
cies. 8; commercial automobile agencies, 8; 
automobile accessories, 13; automobile tire agen¬ 
cies, A (exclusive); bakers, 4; cigar stores and 
stands (Inclndlng hotels), 4; confectioners (In¬ 
cluding hotel stands), 7; dressmakers, 4; drug¬ 
gists, 6; dry goods. 8; department stores. 3; 
electrical supplies, 4; flOTlsts, 4; fruits, 1; far- 
nltnre. 6; furriers, 1; garages (public), 6; 
grocers, .35; hardware. 3; Jewelry, 4; meat mar¬ 
kets. 4: men's furnishings. 4; men's clothing, 4; 
merchant tailors, 4; milliners, 4; opticians. 3: 
photographers. 3; pianos (and mlseellaneons 
ninslcal instruments), 3: radio sapplles, 3; res¬ 
taurants (inclndlng hotels), 13; shoes, 8: sport¬ 
ing goods, 3; stationers, 8; women's apparel. 3. 

RENSSELAER. IND. 
1920 Population. 3.913 
City and Suburban Estimate. 4.500. 

Native Whites, 100%; Industrial Werksrs, 
.02%: English Beading, 100%; Families, 500. 

Schools: Public Grade, 2; High, 1; Parochial, 
1; Number of Pupils. 697. 

Churches: Baptist, 1: Christian Science, 1; 
Me'hodist, 1; Presbyterian, 1; Roman Catholic, 
I; Miscellaneous, 2. 

Banks: National, 2; Slate, 3; Total Resources, 
$2,193,653.68; Savings Bank Deposits Total, 
$ 170.000. 

Theatres; Moving Pictures, 2; Miscellaneous 
l.knditorinms, etc.), 2. Total number of seats, 
1.254. 

Location: In northwestern Indiana, 73 miles 
from Chicago. Served by C. I. A L. R. R. 
Direct passenger and freight service to Chicago, 
Indianapolis, Louisville and Cincinnati. Also on 
Jackson Highway. Bus service to neighboring 
towns. 

Principal Industries; Flour mill, crushed 
stone, creameries, grain elevators. Ice cream 
plant, cement products, farming. 

Manufacturing Establishments; 10. Iroquois 
Roller Mills, Rensselaer Cement Prodneta, Bab¬ 
cock Construction Co. (crushed stone), Jasper 
County Creamery. Rensselaer Creamery, Rensse¬ 
laer Ice Cream Co., Farmers' Grain Co., Bab¬ 
cock Grain Co. Annual output, 31,000.000. 

Bi>ecial Information: Rensselaer is principally 
a farming community, growing grain crops, but 
eventually will become a truck farm and dairy 
country due to the nearness of the great 
Calumet industrial district. It is now a well 
developed retail trading center, being the county 
seat and largest town within 40 miles. The 
good roads of this and nearhy counties add ma¬ 
terially to make Rensselaer a trading center. 

Residential Features; All private homes, no 
flats or apartment buildings. Fine homes in all 
parts of the city. 

Retail Shopping Section: Three blocks on 
Washington stret and two blocks on Van Rens¬ 
selaer street. Four neighborhood grocery stores 
with a small business section on north side of 
town. 

Trading Area; Extends over practically all of 
Jasper (ktnntv and into adjoining county, reach¬ 
ing about 16 miles west, 12 miles south, 12 

miles north and 10 miles east. People come 
from greater distances on the north, hot with 
leas frequency. A conservative estimate places 
Rensselaer 40 miles from the nearest competlsg 
shopping center of aise. 

Nnmitar of Rotail OuUsta far Hationally Ad- 
vertissd Products: Passenger automobile agen¬ 
cies, 13; commercial automobile agencies, 5; 
automobile accsssoiies, 11; automobile tire agen¬ 
cies, 14; bakers, 2; cigar stores and stands (in¬ 
cluding hotels), 22; confectioners (Including ho¬ 
tel stands), 2: dressmakers, 4; draglsts, 3; 
dry g(Kids. 3: deimrtment stores, 2; electrical 
supplies, 5; florists, 1; fnmltnre, 3: garages 
(public), 5: grocers, 11; hardware, 2; Jewelry, 3; 
meat markets, 3; men's furnishings. 2; men's 
clothing, 2; merchant tallora, 3; milliners, 3; 
opticians, 3; photographers, 3; pianos (and mis¬ 
cellaneous musical Instruments), 1; radio sup¬ 
plies, 5; restaurants (including hotels). 5; shoos, 
2; sporting goods, 3; women's appsrol, 2. 

RICHMOND, IND. 
1930 Population, 36,738. 
City and Suburban Estimats, 31,000. 
Hativs Whitss, 93%; Hegroes, 4%; Foreign 

Bom, 3%; Industrial Workers, 60%; English 
Reading, 95%; Families, City, 6.600. 

Schoela: Public Grade, 10; High, 1; Junior 
High, 2; Parochial, 3: Number of Pupils, 6,062. 

Churehss: Baptist, 3; Christian Science, 2; 
Congregational Lntheran, 5; Episcopal, 2; 
Friends, 5; Methodist. 4; Presbyterian, 8; 
Roman Catholic, 2; Miscellaneous, 11. 

Banks: National, 3; State, 1; Trust Co., 1; 
Total Resources, 313.596,890.71; Savings Bank 
DepoaiU ToUl, 310,125,133.60. 

Tbsatrss: Legitimate, 1; Moving Pictures, 6; 
Vaudeville, 1; Miscellaneous (Auditoriums, etc.), 
1, in addition to 6 in s<'liools and lodges. Total 
number of seats, 5,150. 

Location: On main line, Pennsylvania Rail¬ 
road. Also have G. R. A I. (Pennsy. con¬ 
trolled); C. AO.; two loternrhan, and nine bus 
lines covering Indiana and Ohio. 

Principal Industries; Pianos, phonographs, 
farming implements, kitchen cabinets, caskets, 
lawn mowers, aiitomoldles. automatic drill ma¬ 
chines, underwear, gloves, piston rings, auto¬ 
motive gears, wire fence, automobile springs, 
fireproof doors, refrigerators, etc. 

Manufacturing Establishments: 49. Leading 
Arms, Starr Piano, International Harvester Co., 
Wayne Works, Swayne-Robinson, Richmond 
Casket Co., F. A N. Lawn Mower Co., National 
Automatic Tool Co., Fibre Oodnit Co. 

Total value of yearly output of factories esti¬ 
mated at: Information not available. 

Special Information: The Starr Plano Co. baa 
retail stores in 80 leading American cities. 
Richmond makes more caskets and more lawn 
mowers than any other city in the country. 
Richmond Industries are very diveralfled and 
Richmond has never been very seriously affected 
by shut-downs and strikes. We have never had 
a complete shut-down or strike that was serious. 

Rasidaatial Features: The residential district 
la compseed very largely of one-famlly homes 
There are some duplex bouses, built so as to 
share only the mid-wall In commea. Workmen's 
tenements are almost unknown, as the city was 
settled largely by Quakers and German Immi¬ 
grants. both classes proverbially partial to 
strictly home life. The area of the city Is In 
the neighborbood of 16 square miles. It la 
not a boast but a fart that Richmond is (me 
of (be most beautiful dtles la America. It has 
a very large percentage of home owners. 

Retail Bhepping Beetlen; Main street from 
1st to 13th; Sooth 5th street. Main to A; on 
(Hh, 7th, Btb and 9th atreets two business blocks 
from North A to South A streets. There are 
several outlying retail business sections of a 
nHghberbood character. 

Trading Area: Three railroads, two Interurban 
lines, and nine bos' lines and hard surface roads 
with nearly 30.000 automobiles make Richmond 
a trading center for this entire territory. 

Wholesale Houses: Groceries, 3; Meats, 3; 
Fruits. 6: Hardware, 3; Dry Gtrads, 1; Miscel¬ 
laneous Lines. 7—Bakery, Drug. Soft Drinks, 
Poultry, Farming Implements, Electric, Leather 
Goods. 

Number of Rotail Outlets for Nationally Ad¬ 
vertised Produots: Passenger automobile agen¬ 
cies. 13; commercial automobile agencies, 8; 
automobile accessories, 31; automobile tire agen¬ 
cies, 7; bakers, 12; cigar storea and stands (In¬ 
cluding botela), 25; confectioners (including ho¬ 
tel stands), 19; delicatessen, 1; dressmakers, 
13; druggists, 24; dry goods, 3; department 
stores, 4; electrical supplies, 12; florists, 7; 
fruits, 5; fnmltnre, 6; furriers, 3; garages 
(public), 38; grocers, 93; hardware, 4; Jewelry, 
9; meat markets, 25; men's furnishings, 9; 
men's clothing, 13; merchant tailors, 4; mil¬ 
liners, 14; opticians, 8; photographers, 8; 
pianos and miscellaneous musical instrumental, 
4; radio supplies, 7; restaurants (including ho¬ 
tels), 43; shoes, 9; sporting goods, 4; stationers. 
2: women's apparel, 10. 

ROCHESTER, IND. 
1920 PopulaUon, 4.000. 

Native Whites. 98%; Negroes, 1%; Foreigu 
Bom, 1%; Industrial Workers, 3%; English 
Reading, 98%. 

Schools: Public Grade, 3; High, 1. 
Churches: Baptist, 1; Christian Science, 1; 

Episcopal, 1; Methodist, 1; Presbyterian, 1; 
Roman Catholic, 1; Miscellaneous, 8. 

Banka; National, 1; State, 1; Total Resources. 
$2,322.3.79.77; Savings Bank Deposits Total. 
$1,977.374.7.3. 

Theatres: Legitimate, 1; Moving Pictures, 1; 
Vaudeville, combined. Miscellaneous (Audi¬ 
toriums, etc.). Theatres, amusement park and 
dance bails at Lake Maniton, 1% miles away. 

Location; 100 miles east of Chicago, on Brie 
Railroad. 100 miles north of Indianapolis, on 
Nickle Plate Railroad. On State Highway and 
H. M. C. Trail with bus and track service. 

I 1 

Priaeipal Industries: Agriculture and resort 
town, small Indostrles. 

Manufacturing Establishments: Leading trms. 
Rochester Bridge Co.: The Tan Trump Co., 
printers; Waring Glove Co.; dgars, ice cream, 
and other minor Indnatiiea. 

Special Information: Lake Maniton, IH miles 
east, is popular summer resort; three botela, 
golf course, amusement park, bathing beaches, 
and 160 cottages; adds approximately 4.000 te 
summer population. 

Residential Features: Residential town, beau¬ 
tiful homes, paved streets. Average value at 
homes, $3,000. 

Retail Shopping Section: 12 blocks of business 
section. 

Trading Area: 13 miles north, east, south 
and west. 

Wbelosals Houses: Groceries, 1; Fruits, 1; 
Miscellaneous Lines, 3. 

Humber sf Retail Outlets fer HationaUy Ad¬ 
vertised Products: Passenger automobile ages- 
cles, 7; commercial sutmuoblle agencies, j; 
automobile accessories, 5; automobile tire agen¬ 
cies, 6: bakers, 8; cigar stores and stands (In¬ 
cluding botela), 6: confectioners (including hotel 
stands). 4; dressmakers, 3; druggists. 4: dry 
goods, 5; electrical supplies, 3; florists, 1; 
fruits, 2; furniture, 3; garages (public), 3; 
grocers, 16; hardware. 3; Jewelry, 3; meat mar¬ 
kets. 6; men's furnishings, 3; men's clothing, 
8; milliners, 3; opticians, 8; photographers. 1; 
pianos (and miscellaneous musical Instruments). 
2; radio supplies. 3; reatanraata (including ho¬ 
tels), 6; shoes, 3; sporting goods, 3; stationers, 
2; women's apparel. 3. 

RUSHVILLE, IND. 
1936 PepuUUsa. 6.658. 
City and Suburban Estimats, none. 
Hatfve Whitss, 95%; Negroes, 5%; English 

Reading. 100%; FamiUea, 1,600. 
Schools: Public Grade, 4; High, 1; Parochial. 

1; Number of Pupils, 1,131. 
Churches; Baptist, 3; Christian, 1; Methodist. 

2; Presbyterian, 2; Roman Cstbollc, 1; Mis-el 
Uneous, 3. 

Banks: National, 3; State, 1; Total Uesounea. 
$305,000. 

Theatres: Moving Pictures, 8. Total numlier 
of seats, 1,100. 

Location: Big Four, 0. I. A W., Nickel Plate. 
Penna., and Indianapolis A Cincinnati Tractioa 
lines. City Is located in the heart of the flm-st 
agricultural communities In the country and tbe 
largest bog raising county In tbe United States. 

Principal Industries: Agriculture, furniture 
factories. 

Manufacturing Establishments: 4. I-eadlag 
flrms, Innls, Pearce A Uo.; Park Furniture Co.;, 
Rushvllle Furniture Co.; Cbas. B. Francis Co. 

Total value of yesu'Iy output of factories esti¬ 
mated at $2,000,000. 

Rsaidantial Features: Homes mostly owned. 
Retail Shopping Bsotloa: About 8 blocks lo¬ 

cated on First, Second, Main and Perkins 
atreets. 

Trading Area: Strictly a <»oaty seat city, 
and trading extends alwnt 13 to 15 miles in all 
directlsnn. 

Whslasala Bouses: Fruits, 3. 

Humber of Rotail Outlets far HationaUy Ad¬ 
vertised Produots: Passenger automobile agea- 
clea, 9; automobile access(Hiea, 9; automoblls 
tire agencies. 11; bakers, 3; cigar storea and 
stands (Including betels), 6; confectioners (la- 
ctudiDg hotel stands), 3; dressmakers, 13; dnw- 
glsts, 3; dry goods. 7; department stores, 1: 
electrical supplies, 3; florists, 3; fraits, 3; fur¬ 
niture, 3; garages (pubUc), 3; grocers, 12: 
hardware, 3; Jewelry, 8; meat markets. 4: 
men's furnishings, 5: men's clothing, 5; mer¬ 
chant tailors, 3; milliners, 4; opticians, 8; pho¬ 
tographers, 3; pianos (and miscellaneous musical 
Instruments). 3; radio supplies, 3; restaurants 
(Including hotels), 6; shoes, 6; sporting goods. 
1; women's apparel, 8. 

SHELBYVILLE, IND. 
1920 Population, 9,701. 

City and Suburban Estimate, 13,<)no. 
Native Whitss, 98%; Negroes. 1%%; Foreigu 

Bora, %%; Industrial Workers, 22%; Eagllsk 
Reading, 98%; Families, 2.681.* 

Schools: 9; Numlwr of Pupils, 1,755. 
Churches: 8. 
Banks: 5; Total Resources, 33,900,(X)6. 

Theatres: 2. Total number of seats, 1,985. 

Location; .30 miles from Indianapolis on mala 
line of Big 4 and Penna. R. R. 

Principal Industries: furniture, flreieaa cook¬ 
ers, gloves, overalls, cigars and car liners. 

Residential Features: Practically all one 
family residences. 

Retail Shopping Section: Several blocks in 
center. 

Trading Area: 15 miles radius. 

Wholesale Houses: Groceries, 1; Meats, 1; 
Fruits, 3. 

Number of Retail Outlets tor Hationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, 8; commercial auto, agencies, 2; automo¬ 
bile accessories, 12; automobile tire agencies, 
12; bakers, 4; cigar stores and stands (includ¬ 
ing hotels), 6; confectioners (Including hotel 
stands), 8; dressmakers, 15; druggists. 8; dry 
gimds, 2; department stores, 1; electrical sup¬ 
plies, 3; florists. 2; fraits, 3; furniture, 3; 
garages (public), 12; grocers, 47; hardware, 4; 
Jewelry, 5; meat markets, 6; men's furnishings. 
4; men's clothing. 6; merchant tailors, 3; 
mllltnera, 7; opticians, 8; photographers, 4; 
pianos (and miscellaneous musical instruments), 
3; radio snpi>liee, 2; restaurants (Ineludiag 
hotels), 5; shoes, 7; sporting goods, 3; station¬ 
ers, 2; women's apparel, 2. 
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SOUTH BEND, IND. 
I9t0 Population, 70,M3. Proaaat, 100.000. 

Cltjr and Suburban Eatiniato, 230,000. 

oin Bom. 0.5%; ladnitrial Workort. 20%: hardware, 4: Jewelry, 4; meat marketa. 4; Churehoa; Baptiot. 5; Christian Bcianeo, i: 
Enaliak Baading, 08.1%; PamiUoa, 17,000. men's (uralabings. 4: men's clothing, 5; mer- Episoopal, 1; Hebrew, 1; Methodist. S; Ft as by 

chant tailors. 0; milliners, 6; opticians, 4; pho- tetian, 4; Boman Catholic, 3; MiaoaUaai- * .,^.1.. I>_KII. 9A- nieh 4- JiiBinr Chant tailors. 0: milliners. 6; opticians, 4; pho- 
lah 2- ^rocblal 8-’ Number ’of ' ^plU togmphem. 1; pianos (and mlacellaneona mnsleal Banka: National. 2: State, 4; Tots* 
mil ' "• inatraments), 2; radio aupplleo, 2; restaurants »».475,727; Sarings Bank UemM 

(Including hotels). 0; shuco, 4; sporting goods, $480 000. 
Cknrobas: Baptist, 13; Christian Scionca, i; g. atatlonera, S; women’s apparel, 1. —1.' t,■■ un.in. t- v.. 

Congregational, 2; Bplscopal, 2; Hebrew, 2; 
Methodist, 18; Presbyterian, 3; Roman Catholic, 
8; Mlacellaneona, 38. 

Banks: National. 2; Total Resources. $3T,* 
KaUrnWh:,-. «.5%: He^raao.'3.5%i ,Par. ^.000; Sarings Bank Deposits Total. $28,837.- „iTn<ira’Srs7r:;t”£:;rdes.V 

Bam, 30%; Industrial Workars, 32% 
tagliah Baading, 98%; Pamilias, 22.41X 

468. 
Thaatras 

.....ouer., O, *• Thaatras: Morlng Plctnrea. T; VaiadsrUle. 2: 
_ _ Miscellaneoos (Andttorlums, etc.), 8. Total 

UNION CITY, IND. number of seats, 3,500. 
^.acation: On l^abash River at Junetare of 

1920 PspnlatioB, 8,000. (In two States. Ohio b. a 0. Railroad, St. Louis dlrisloa. and Chi¬ 
ld Indiana, street divides.) cago and B. I. B. B. Terminus of Vinceanea. 

. wJZ,, ni.k V. VaudevlUa, 1; Mlscellaneons (Andltorlams, etc.) 
BchaeU: 2. Total number of seats. 8,000. Outdoor stad 
Igh. 1; larocblal, 10; Number of 1 uplls. lun, („„nlclDall. 20.000 seats. High. 1: Parochial. 10; Numner 01 1 upiis. („„nlclpal). 20.000 seats. Beaools: Public C 

13.258. Lacatlan* C A B I N T C C. M. A High, 1; Parochial, 
Ckarckss: Baptist, 4; Christian Science. 1: j,, p g * ]'_ p_ c. C. A St. L.. also T. H. I. (Biurchaa: Baptls 

Bplscopal. 2; Uebmvr 4; Metlu^lst, 12: 1 rm^- ^ jj Election Co. Terre Haute Is on the Methodist, 2; Presb; 
lerlan, 5; Roman Catholic, 14; Miscellaneous, ». j, main and Penna. main line east and 1; Miscellaneous, 4. 

Banks: National, 4; State, 8; Total Resources, west. Paved roads go all the way east and to Banks: National, 
$43,143,673; Savings Bank Deposits Total, at, Louis, Chicago and nearer towns In other $.7,000,000. 
<$1,380,094. directions, with good bus lines. Interurban line Thaetms- Teeliln 

1. Pletnres 11- HaUvo Whltaa, 90%; Negroes. 8%; Toreiga DIv. of P. B. R. On Cairo Dlv. of Big Pour. 
i 10%: English Beading. 96%; PamlUea. Direct freight service to all markets. Bus eerv- 

, 1; Miscellaneous (J^torlums. etc.), i 200 e 7. Ice to all points In southern Indiana and aawth- 
numberM^ts. 8.000. Outdoor stad- .. ni.h o- J..nw eastern Illinois. Ten bos llnee. 
clpal), 20,000 seats. Beaools: Public Gmde, 3, High, 2, JunW ^ __ 

v-rr- PMA Hlfh. H Parochial. 1; Number of Pupils, 1,400. Principal Industries: Window glass, struc 

Churches: Baptist. 1; Christian Science. 1; ‘S?- 
ethodlst, 2; Presbyterian, 1; Roman Catholic. **“ ailers, furniture. 

$$1,389,894. 
Thsatraa: Legitimate, 1; Moving Pictures. 4; 

Tandevllle. 2; Miscellaneous (Auditoriums, etc.), 
1, Total number of seats, 8.950. 

N. T. C. main and Penna. main line east and 1; Miscellaneous, 4. Manufacturing Eatabliahmsnto; 98. T^^ng 
west. I’aved roads go all the way east and to Banks: National, 1; State, 3; Total Resources. 
St. Louis, Chicago and nearer towns In other $.7,000,000. w 
directions, with good bus lines. Interurban line Theeties- Teelllmste 1- Movlne Pictnree 3- i-**’’ 
Ik .11 nt Terra iiaiita In irsdine Theaties. Legitimate, 1, Movlug Plctores, 3. (orrneated Paper Co., Indiana Board and Plller, 
In all directions out of Terre Haute In tmding umcellaneous (Andllorlums, etc.), 2. Total Vincennes KuruT A Mfg. Co. 

*** number of seats, 1,800. X,.l«l r.lna .r v..arlr n..tnn» .r fa,.>a.iaa a.tl 
Principal Industries: Coal mining, glass, car 

Location; In northern Indiana, 88 miles east works, mine machlnenr. brick, dmin tile, eMmel ciion and Ohio Blec.' llnee. 
at Chicago Umnd Trunk Western, M. C., N. J. ware, Bonr and feed, canneries, advertising , r j r- r. . 
id. A Ill.. N. Y. C.. Penn... L. E. A IV.. and (IHvls’ ^rden Mncipal Ind«tri«i: 

uer u, aea , a.c/u. Total vslue of yearly nntpnt of faotoriea esfl- 
Location: Big Four, Penna.. D. A N. R. R. mated at $8,000.00(1 
Idl.n. Union and Ohio Elec, llnee. Information: Adjacent to vast coal 

two electrie r<«da: Chic., Lake Shore and Sooth toinai 
Bend, and Chic., S. B. A Nor. Ind. Bus service cuke, 
to Intermediary points. Ma 

tomatoes and cucumters in winter), power, Sedan Works, U. C. Wheel Works, Backstay, 
J. A. Long Co.. Imperial Klee. Co., four ele- 

' , » « kii I. V . onn Vk.din.7 vators, Itltt-Prlce Co., U. C. Glove Co., U. C. 

Principal Industries: Automobiles, agricnl- Brms. Rood t.lass Works. Baltimore 
laral Implements, sewing machines, watches. Works. Columbia Knameling A Stamping 

Manufacturing EaUbUshments: Leading e, 2 saw n'llll.;. s;veral .mail Indus 
firms. Rood Klsss Works. Rsittmore GIsss 
Works, i'olombis Knameling St 8tsmpinf Co.. ...... 

Principal Industries: U. C. Body Co., U. C. oil tleliU. i’<*utrr ot Isr^e trading area, 
•dan Works. U. C. Wheel Works, Backstax, n«m4r»«es*4.i . 

4 * Oaw f eweeuAwiml Vl^aa reaaem aIa USSluOntial PSatUrSS. MOStly ODO SIIQ 
itorli. KItt-PrIm Co., U. C. Glove Co.. U. C. houses, private homes predominate, 
inning Co.. 2 saw mills, several small Indus- Retail Shopping Section: Extends from 
|M. Wabash River for 11 blocks on Main street. 

rahber foot wear, electric appliances. alfMfa > go-.tmerlcan any Pv^uct. National Drain Mannlaoturtn^.t 
knllers. lathes, toys, ashing tackle. rooBng. fur- Tile, Central Indiana Power Co. (super pwer Jr"'*. C. 
alinre. underwear, shirts, overalls, paper boxes. Plantj. Indiana toke A Gas to.. Penna. shops. C- w 

„ . ^ . V.. T—J._American Car A Foundry Co. ••• " “e«i « 

Busseron street parallels and Is a business 
Manufariuring^EriabUshments: 24^,^Erad.ng .^wo neighborhood sec 

Manufacturing EatabUshmenta: 200. Leading 
arms, Ktudebaker Corporation, Oliver Chilled 
tdew Works, Singer Mfg. Co.. BIrdsell Mfg. mated at $30,000,000. 

.merican Car A Foundry Co. 
Total valne of yearly output of factories estl- 

Backstay Co., J. A. I.ong 
brks. 

tiona. 

Trading Area: About 25 miles In all direc¬ 
tions, Intermittent business from greater dla- 

Ce.. South Bend Watch Co.. Westtnghonse Blec Special Information: 60 mines, 20,000 miners; 
4 Mfg. Co., Sonth Bend Lathe Works, South monthly pay-roll $3,500,000 when all working; 
Pend Bait t'o., Stephenson Underwear Mills, within a SO-mlle radius. Building permits 
Wilson Bros.. H. D. Lee Merc. Co. $2,000,000 annually. Rose Polytechnic. Indiana 

Besidential Features: A city of home-owners, »'«!»■ Normal and St. Mary of the W^ f^l- 

Special Information: All train, stop at Union '“*• 
CltiTnnd has 30 passenger train, dally. 

Vmmte1m.sA4m1 VmmAesmwu.. Vestel_*lml .^m*l^.e Q WhplWAl® HOUSM: GrOCerieC. A', MeStS, 1; 
Fruits. 2; Hardware, 1; Miscellaneous Lines- 

monthly pay-roll $.7,500,000 when all working; ®2 Conf..’1; Ice, 1; Poultry, 1. 
within a 80-mlle radius. Building permits * * Vumluir Waiatt tr.Hkk.itk. as 
$2,600,000 annually. Rose Polytechnic. Indiana ««' Hickory, with Intersection streets. sets* 
State Normal and St. Mary of the W^ Col- Retail Shopping Smttlon: Columbia. Oak. Pearl 'ira i3:^mm*rclalTuXob7e 

rae-famlly houses predominating. Many two- lege, here Terre Haute 1. on ^ and Elm are rn.m business st^^^^^ automobile accesmirlee. 4; automobile tire agen’- 
fsmUy houaea. Four large apartment boteU. i.’ Columbia. 3 on Oak. 4 on Pearl and Elm. 9. 8- d,,, itores and stands (In- 
srith three smaller apartment hotels ranging west and north Md south highways. DIversIBed Trading Area: Twenty miles. Seven rural eluding hotels). 8; confectioners (Including ho- 
fnim six to fourteen famllieo. industrlis help Terre uaute routes that attract trade. Center of best agri- tel stands), 10; dressmakers, 20: druggists, 9; 

u^.ii utiennine fUctian- iiaarf nf huslnem Bssidcntial Features: City of Individual homes, cultural section of eastern Indiana and western „ 

mc*tfon^e?.e?l^”‘7 K:’on“MK-hl«'.n'’“.tr”,:'r ^ '*7*. 
from Ia« to Monnie; 5 M<K.*kt« on Main, nub-dlvlalnoa lo all ^rt» or city. 70 paa- Wholotale Houaea: kliacellaneoua Ltoea—_ 
(tom La Kail- to Wayne; 7 blocks on 8t. Joseph. •'"S'f ‘™*“» '••"F «> I>*'f«‘ streets. Poultry and B. A B. Elevators. H ^ ’ ' --- =i] 
from Washington to Wayne, and all Interme- Retail Shopping Section: From River east on Numbor of Retail Outlets for Nationallv .4d- I ll from Washington lo Wayne, and all interme- Ratail Shopping Section: From River east on Numbor of Retail Outlets for Nationally .4d- 
dlale and erosa alreett. One large outlying dls- Wabash avenue 13 blocka. Uo Ohio street, vertiied Froduots: Passenger automobile agen- 
irlcl In foreign section, 5 Moi-ks on Chapin. parallel to Wabash, 3rd to 8th streets. Croaa h,,, $o; antomoblle accessories. 4; antomohlte 
(ram Wayne to Prairie. Seven outlying nelgli- streets one block each way from Wabash in tire agencies, 7; bakers, 5; cigar stores and 
tswhood sections. retail section. Retail section in north part of atanda (Including hotels), 12; confectioners (In- 

Tradiog Area: 25 miles north, east, west snd **** ^Hy where 18th. Msple sveime snd La- clndlng hotel stands), 5: delicatessen. 8: dress- 
•salh. Intermittent business from a greater fsyette areniie meet, about 5 blocks In ail. makers, 18: druggists, 6: dry goods. 4; depart- 
dIttBBce, <lu« to iplendld tranaportatloD foctll- Tnulinc Area: North, 50 mllM; toutb, 70: tnent Atoreu. 2: #1ertrlc«1 AiippIlM. 5: HoHain. 
ilM. eoAt. 30; weot. 75. S; fruits. 4; furniture. 4; itaraxes (public). <1; 

WholssaU Houtso; Groceries. 7; Meats, 5; WholesoU Houses: Groceries, 8; Meats, 4; **.**^**J^*T*s.?’ 3: mt’at mar 
fralts, 10; Dry Goods, 8; Mlscellaoeous Lines— Fruits, 7; Hardware, 3; Dry (iooda, 1. ii™ « *"*"$‘111 * 

f* 1 ANAa.i«Maia^«wAiiiAA^* merrhant tailors. 5; milliners. 6: opticians, 
loaf., 7, Draaa. i. Hnmbor of Batail Outlets for MationeUy Ad- 9« niuhtn vMnHAM o. 

Wbelsaale Houses: Groceries, 7; Meats. 5; Wholesale Houses: Groceries, 8; Meats, 4; 3: moat mar- 
fralts, 10; Dry Goods. 8; Miscellaneous Lines— Fruits, 7; Hardware, 3; Dry (iooda. 1. ii™ « *"*"$‘111 * 

f* 1 ANAa.i«Maia^«wAiiiAA^* merrhant tailors. 5; milliners. 6: opticians. 
Cerf., 7, ^ *“»°"‘‘*** *= photo-raphera. 2; piano, (and ml.cellam-ou. 
■smhOT of Retail Outlata for NatlonaUy Ad- vortiaod Produeta: Pa.nenger automobile agen- mn.ical in.tnimcntel. .5; radio aupplleo 5- re.- 

vmtiaad Produeta: PaHcngcr automobile agen- clea, 22: commercial automobile agenciea. 5; taurant. (Including Imtela) 7- .hoe. 5- .port- 
etoa, 20: commercial antomoblle agencies. 6; antomobilc acreamirie., 18; antomobile tire agen- )ng goods, 4; atatlonera B-' women's apparel 3 
aitomobtio occeoaoriea, 28: automobile tire agen- clea. IS; baker*. 23; cigar .lorea and stands ' ’ 
rim, 19: bakers, 19; cigar atore. and atanda (In- (Inclodlng Imtelsl, 29; confectioners (tacludlng 
rtading hotela). 49; confectlonera (Including ho- hotel stands). 31; delicatessen, 2; dressmakera. VAI PAQAICO IBirh 
Iri stands), 21; delicateaMn, 4; drugglsto, 85; 23; drugglstt. 87; dry goods, 15; department vllYly. 
dry goods, IS; department storea, 8; electrical stores, 6; electrical anppUea. 10; florists. 18; «-,o ,,oo. . , 
sapplles, 28; floriatt, 11; frulta, 8; furniture. fruits. 2; furniture. 30; furriers. 2; garages * *" Fopniatlon. 6.518. (1934. 10,..i0, eat.) 
1$: fnrriera, 2; garagee (public), 28; grocers. (public), 7; grocers. 400: hardware, 16; Jewelry. Native Whites. 90.2'^); Foreign Born, 9.8%; 
271; hardware, 14; Jewelry, 10: meat marketa. 23: meat markets, 57; men’s fornlshlngs, 23; Industrial Workers, 20%; EngUsh Beading, 
34; men’s fnrnlahings, 28: men’s clothing, 14: men’s clothing. .70: merchant tallora, 31; mil- 98..5%: Families. 1,788. 
■erchant tallora. 14; mllllnera. 9; opticians, 8; liners. 17; opticians, 10; pholographera, IS; Schooli; I’lihlic Grade, 4: High. 1: Junior 
phetographera. 12; pianos (and mlscellaneona ptanoa (and miMTilaaeont musical Instruments), High. 1; Paroclilal, 1: Number of Pupils 1585 
■suical instruments), IS; radio supplies, 8; 9; radio supplies, 10; restaurants (Including bo- ’ • 
rvttsnr.nI. (Inclndm; hnl.l.i R*- 15- tel.l. 107: .hoe.. 25: .nortlne rood.. 5: .1.- _ Clioreh*.: Bsptl.t. 1: ( hri.ll.n detence, 1; 
■autcal instrument.), IS; radio ■upplle., 8; 9; radio .npplle.. 10; reatanrants (Inclodlng bo- 
rvstanranls (Including hotela), 53; ihoea, IS; tela), 107; shoes. 25; .porting goods, 5; ata- 
•portlng goods, 4; .tatlonera, 4; women’s ap- llonera, 6; women’i apparel. 13. 
nrel, 10. 

SULLIVAN, IND. 
IttO PopulatioB, 4,480. 

City sad Snborbaa Estimate, 8..'’i00. 

Native Whites, 98%; Negroes, 1%; Foreign 

TIPTON, IND. 
1920 PopnUtlon, 5,032. 

City and Suburban Estimats, 16,000. 

Episcopal. 1; Melbodlat. 1; Preebyterian, 1; 
Roman (’athnllc, 1; Mlscellaneons—Chriitlan, 1. 

Banks; Natinnal, 1; State, 2; Total Resourc-a, 
470. 

ThMtrm: 4. ^otal number of seat*. 3.000. 
Location: Valparaiso la located on three 

trank line rallro^t—Pennsylvania, Grand Trunk 
and NIrkle Plate: In the northwestern corner 

Vincennes, Indiana 

The Confidence of 

the Reading Public 

is in the 

Morning Commercial 
AdvertioAxg Raprseentmtlvo; 

RALPH K. ROCKWOOD 

Native Whites, 100%; Foreign Born, 5%; '’F Indiana. 44 milea from Chicago and 16 mile. 
■sm. 1%: Indnatrial ’Workevs, ’ 20%: EngUah EngUth Baading, 100%; Familiet, 1,2211. Horn Lake Sllchlgan. 
Naadlng, 99%; Families, 1 212. Schools: Pobllc Grade, 3: High, 1; Junior Principal Indnatrioa: Permanent magnet*. 

Schools: 3: Number of Pupils, 815. High. 1; Parochial, 2; St. Joseph’s Academy; scrrrll desks, fibroc, electrical sVcIsRles, fonn- 
Churchea: 9 -Number ot Pupils, 1,194. ‘If'*’"- 

.. T„..1 " eiisoonn Churchaa: Baptist, 1; Christian Science. 1; Manufacturing Fstahlishments: 20. I,eadlng 
ifcnka. 5. Total Resources. $4,150,000. Methodlat. 1; Presbyterian. 1; Roman Catholic, '>"<'’'ll Metal Co.. Lewis E. Myers Co.. 
Theatres: 4. Total number of aenta, 2,700. i; Miscellaneous, Cbristian Lutheran, 2. McGill Manufacriiring Co. 

location: 20 mtlea wrath ot Terre Haute on Banka: National, 2; Trust Co.; Total Re- Residential Features: One-family bouses; 
C- A E. 1. R. R., Illinois Central B. B., and Murces, $2,252,000. hunie owners. 

High, 1; Parochial, 2; St. Joseph’a Academy; scroll desks, fibroc, electrical specialties, fonn- 
Number ot Pupils, 1,194. dries. 

Manufacturing Fstahlishments: 20. I.«adlng Churchaa; Baptist, 1; Christian Science, 1; 
Methodlat. 1; Presbyterian, 1; Roman Catholic, Brms. M-GIM Metal Co.. Lewis E. Myers Co 
1; Miscellaneous, Christian Lutheran, 2. McGill Manufacturing Co. 

1. T. 11. A E. Traction Lines. Thentrea: Moving Pictures, 1; Vaudeville, 1 Retail Shopping Seotion: Around Courthoiis- 
Princlpal Industries; Cement blocks, alloa. Miscellaneous (Auditoriums,' etc.), 1. Total ^‘inaro and along the Lincoln Highway, two 

Principal Industri( Furniture, printing. 
women’s clothing, cutlery, railroad shops, ma- Fruits, 1; Tobaccos, 2. 

blocks east and west of courthouse. 

Trading Aren: Immediate city and suburba. 
Wholesale Houses; Groceries, 1; Meats, 1; 

s«chlner.T, structural Iron work snd bottling. number of seats, 3,000. blocks east and west of courthouse. 

Besidential Features: All one family bonaee. Location; L. E. A W. and Nickel Plate. Trading Aren: Immediate city and suburba. 

Betail Shopping Section: About six blocks Principal Industries: Furniture, printing. Wholesale Homes; Groceriea, 1; Meats, 1; 
around Public Square. women’s clothing, cutlery, railroad shops, ma- Fruits, 1; Tobaccos, 2. 

Trading Aren: About 18 miles radius. chlnery, canning. Number of Betnil OntloU for Nationally Ad- 
Wholeaala Homes- Groceries 1- Meats 1’ Manufacturing Establishments: Leading firms, vertised Froducta: Passenger automobile agen- 
Hiinilv» «» as Eame Tanning To., Ilobtia Tomato Product Go., -P', rommerrial antomohlte agencies. 1; 

vsrtiiJd Mfg. Co., McIntosh Broom Factory. Cot- »n»<>mohlIe sccesimrim. 8; automobile tire agen- 
rieTv ^ i a^*'*nf* '•■T Factory, ll. Clauns, Interstate Salem Co. B: hakera. 3: dear atores and stands (In- 

chinery, canning. Number of Retell OutleU for Nationally Ad- 
Manufacturing Eitnbliahmsnta: Leading firms, vertised Products: Passenger automobile agen- 

Fame Canning Co., Ilobtia Tomato Product Oo., f'”- •’ommerclal automohlle agencies. 1; 

riet, 5; commercial auto, agencies, 2; aotomo- -. - - --- -- , , , , ,, „.vi , 1 . clndlng hotels), 40: confectioners (Including ho- 
Wle accessories, 4; automobile tire agencies. Bpeclal Information; This la an agricultural ,,.i ,tan<l*). 8; delicatessens. 2: dressmakera 3- 
♦ ; bakers, 3; cigar stores and stands (Incliid- community primarily. druggists. 6; dry goods, 7; department stores! 
I»S hotels), 3; confectioners (Including hotel Residential Features: Mostly one and two- 2: electrical snpplles. 4: florists, 2; fruits, 20: 
•tsnda), .7; dressmakers, 6; druggists, 4; dry family homes, private homes predominating. furniture, 4; garages (public), 4; grocers, 17; 
t^s, 2; department stores. 1; electrical sup- Limited section in northern pnrt devoted to hardware. 3: Jewelry, 4: meat markets! lo’; 
riles, 3; florists, 2; fruits, 3; furniture, 1; workingmen’s tenements. men’s furnishings, 5; men's clothing, 5; mer! 
fswierS’ 1; garages (public), 11; grocers, 19: Rotnll Shopping Section: Forms heart of busi- ‘'•’■nt tallora. 2; milliners. 4: optIcUns. 2; pho- 
ssrnware. 4: Jewelry, 1; miet markets, 8; »«.tlon and terminal for trollev and bm. tographers, 4: piano, (and mlwellaneons mns|. 

2: electrical supplies. 4: florists, 2; fruits, 20: 

S.?-? f"™**''''*'''*- *’ “•'I S'^eral smaller neighborhood aectlona. 
chint tailors, 1; milliners, 3: opticians. 2; . -.T .. . » 
Photographers. 2; pianos (and misrellsneons H> ”“«• 
nnsli'sl instruments), 1: radio supplies. 2; res- »o'tth. 
tanrants (tncinding hotels), 8: shoes, 3; sport- Wholesale Homes: Groceries, 8; Fri 
tog goods, 1; stationers. 1; women’s apparel. 2. Number of Retail Outlets for Natl< 

workingmen’a tenements. men’s furnishings, 5; men's clothing, 5; mer- 
Batnil Shopping Section: Forms heart of bml- tallora. 2; milliners. 4: optIcUns. 2; pho- 

ne*» flection nod terminal for trolley nnd but. torrtphere, 4: planoe (and mlnceltaneoas ninnl. 
Sererml smaller nelghborbood aections. Instruments), S: radio sapplles, 7; restaa- 

fg._.. . ,, . a. at. A rants (Inclndlna hotels), 12; shoes, 5; SDortlna 
somb “* ” "" * 4: women’s app^reL 10. 

Wholesale Homes: Groceries, 8; Fralts, 3. 

Number of Retail Outlets for Nationally Ad- VINCENNES. IND. VINCENNES, IND. 
__ vertised Froduots: Passenger automobile agen- ’ 

rie., 8; commercial automobile agencies. 3; 19$0 Fopniatlon, 17,180. 

TERRE HAUTE, IND. ^“'UrrrT'cUaV “OBf urban Estlmata, 75,000. 

LT Jerira'nS^l'r’dV dV,;c:?em'^;"rdr‘rrke"i.‘?: 2?%; 
®uburbon Estimate. 20(),000. County, druggists, 4; dry goods, 4: department stores, English Reading, 98%; Familiet, 8.900. 

"™’ 3: electrical suppllea, 3; floriats. 2: furniture. Schools; Public Grade, 7; High, 1; Junior 
Native Whites. 74.1%; Negroes. 5.5%; For- 3; furriers, 1; garages (public). 8: grocers, 17; High. 1: Psrochlsl, Niimlier of Pupils, 4,423 

1930 Fopnlation, 17,160. 

City and Suburban Estimate, 75,000. 
Native Whites, 94.5%; Negroes, 1.6%; For- 

Sohoola; Public Grade, 7; High, 1; Junior 
High, 1: Parocfilal, .5: Ntimfier of Pupils, 4,423. 

Every issue of 

Editor & Publisher 

is full of valuable 

helps to all depart¬ 

ments of the news¬ 

paper, to the space 

buyer and the na¬ 

tional advertiser. A 

year’s subscription 

is a wise invest¬ 

ment. 
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Vktcenne* (oon’t) 
drj gooda, 9; department atorea, 3; electrical 
auppllea. 8; floriata. 6; frnlta. 4; furniture, 9; 
furrlera, 1; garage# (public), llj grocera, 8.1; 
hardware, 10; Jewelry, 6; meat marketa, 13; 
roen’a fumiablnga. 13; men'a clothing, 6; mer¬ 
chant tailors. 6; mlJUnera, 11; opticiana, 2; plio- ^ 
tograpbera, 6; pianos (and miscellaneous musical .. 
Instruments), 3; radio supplies, 5; restaurants 
(Including hotels), 40; shoes. 12; sporting goods, 
6; alatloners. 3; women’s apparel. 5. 

See announoemeiit page tS 

Schools: Public Grade, 6;' High, 3; Junior 
High, 2; Parochial, 3; Number of Pupils, 3,500. 

Churches: Baptist, 2; Christian Science, 1; 
F>piscopal, 1; Metbotllst, 2; Presbyterian, 1; 
Uoman Catholic, 2; Miscellaneous, 3. 

Banks: National, 2; State, 2; Total Resources, 
$4000,000; Savings Banks Deposits Total, 
$238,000. 

Theatres; Legitimate, 2; Moving Pictures, 2; 
Miscellaneous (Auditoriums, etc.), 2. Total 
number of seats, 3,800. 

Location: B. & O., Big Four, and two bus 

Milliners, 4; Opticians, 2; Photographers, 2; 
Pianos (and miscellaneous musical instruments), 
2; Radio Supplies, 4; Restaurants (Including 
hotels), 9; shoes, 5; Stationers, 2; Women’s 
Apparel, 1. 

WABASH, IND. 
1920 Population, 9,872. 
City and Suburban Estimate, 18,450. 
Native Whites, 96%%; Negroes, 1%; Foreign 

Principal Industries: B. A O. shops and ter¬ 
minals, clothes haugers, shirts, flour mills, screen 
doors. 

Manufacturing Establishments: 6. Treading 
Arms, nincher Mfg. Co., Reliance Mfg. Co., 
Horney Mfg. Co. 

Annual output, $2,000,000. 
Special Information; Half way between Cin¬ 

cinnati and St. Louis and half way between 

ATLANTIC, IOWA 
1920 Population, 5,500. 

Native Whites, 86%; Negroes, 1%; Foreign 
Bom, 13%; Families, 1,100. 

Schools: Public Grade, 4; High, 1; Junior 
High, 1; Number of Pupils, 1,200. 

Churches: Baptist, 1; Christian Science, 1; 
Congregational, 1; Episcopal, 1; Methodist, 1; 
Presbyterian, 1; Roman Catholic. 1. 

Banks: National. 1; State, 2; Total Resources, 
$5,000,000; Savings Banks Deposits Total, 
each bank has a saving department. 

Theatres; Moving Pictures, 2. Total number 
of seats, 1,500. 

cies, 8; commercial auto, agencies, 8; automo¬ 
bile accessories, 2; automobile tire agencies. 4; 
bakers, 9; cigar stores and stands (includins 
hotels), 0; confectioners (including hotel 
stands), 7; delicatessen, 2; druggists, 6; dry 
goods, 9; department stores, 2; electrical sup 
plies. 5; florists, 1; fruits, 2; furniture, 4; gar 
ages (public), 4; grocers, 30; hardware, 6. 
Jewelry, 6; meat marketa, .30: men's furnishings 
7; men's clothing, 7; merchant tailors, 2; mil¬ 
liners, G; opticians, 5; photographers, 3| pianos 
(and miscellaneous musical Instruments), 3; 
radio supplies, 5; restaurants (including hotels)! 
12; shoes, 13; spurting goods, 2; stationers, 1. 

BURLINGTON, IOWA 
Population, 24,0.57; 1924, estii 1920 

28.000. 

City and Suburban Estimato, 150.000. 

Bom, 2%%; Industrial Workers, 33%%; English Chicago and Memphis. Good agricultural, com- tween Des Moines and Council Bluffs. Ship- 

Native Whites, 94%; Negroes, 1%; Foreign 
Born, 5%; Industrial Workers, 20%; EngUsb 

Location: On Rock Island about half way be- Heading, 09%; Families, 7,000. 

Reading, 98%; Families, 2,620. 

Schools: 6; Number of Pupils, 1,770. 

Churches: 12. 
Banks: 4; Total Resources, $5,760,240. 

Theatres: 3. Total numt>er of seats, 2,300. 

Location: Wabash K. R., Big 4 R. R., Ft. 
Wayne & Northern Indiana R. R. and Union 
Traction Lines. 

munity, corn, wheat, oats, stock and dairying. 
Tomato Industry. 

Residential Features: One-family houses, few 
apartments. Private homes in majority. All 
home owners. 

Retail Shopping Section; Main St. 8 blocks. 
Several neighborhood stores. 

Trading Area: 25 miles east and west, north 
and south. 

Wholesale Houses; Groceries, 2; Meats, 2; Dry 
Principal Industries: Motor trucks, phonograph Goods, 1; Miscellaneous Lines. Flour and Feed 1. 

cabinets, oflBce supplies, asbestos, tractors, heat- Number of Retail Outlets for Nationally Ad- 
ing plants, canning factory. Big 4 R. R. shops vertised Products: Passenger automobile agen 
and baking powder. 

Residential Features: One and two family 
houses. 

Retail Shopping Section: Six blocks in center 
of city. 

Trading Area; 12 miles radius. 
Wholesale Houses: Groceries, 1; Fruits, 1; 

Confectioners, 1. 
Number of Retail Outlets for Nationally Ad¬ 

vertised Products: Pas-seiigcr automobile agen¬ 
cies, 8; coniuicrclal auto, agencies, 8; automo¬ 
bile accessories, 10; automobile tire agencies, 
10; bakers, 5; cigar stores and stands (includ¬ 
ing hotels), 6; confectioners (Including hotel 
stands), 4; dressmakers, 10; druggists, 6; dry 
goods, 7; department stores, 1; electrical sup 
plies, 4; florists, 3; fruits, 3; furniture, 3 
garages (public), 11; grocers, 20; hardware, 4 
Jewelry, 4; meat markets, 9; men's furnishings 
2; men's clothing. 4; mercliant tailors, 3 
milliners, 4; opticians, 2; photographers, 3 
pianos (and miscellaneous musical instruments) 
2; radio supplies, 2; restaurants (including 
hoteis), 8; shoes, 9; sporting goods, 1; station 
era, 2; women’s apparel, 4. 

cies, 8; commercial auto, agencies, 3; automo¬ 
bile accessories, 6; automobile tire agencies. 6: 
bakers, 3; cigar stores and stands (incinding 
hotels), 5; confectioners (including hotel 
stands), 6; delicatessen, 3; dressmakers, 9; 
druggists, 6; dry goods, 5; department stores, 3; 
electrical supplies, 2; florists, 1; furniture, 3: 
garages (public), 4: grocers, 44; hardware, 3; 
Jewelry, 3; meat markets, 6; men’s furnishings, 
4; men’s clothing, 5; merchant tailors, 3; mil¬ 
liners, 5; opticians, 3; photographers, 2; pianos 
(and miscellaneous musical instruments), 2; 
radio supplies, 3; restaurants (incinding hotels), 
5; shoes, 4; sporting goods, 1; stationers, 2; 
women's apparel, 2. 

Standard Surveys 
of 

IOWA 

ments from Atlantic (east) go to Des Moines 
and from there to any point east, northeast, 
southeast, north or south and west to Council 
Bluffs and from there west and northwest, south¬ 
west, north or south. 

Principal Industries: This Is an almost exclu¬ 
sive agriculture community (southwestern Iowa), 
One Arm manufactures farm specialties, such as 
barn cupolas and stock waters and metal window 
sash, etc. 2 creameries, 2 lee cream factories 
and 1 ice plant. 

Manufacturing Establishments: 3. Leading 
firms, Shrtiager & Johnson. 

Residential Features; Mostly private homes 
and a few two-family houses and 3 apartments 
of small size, 1 small resident district at the 
sonth edge of town restricted to about $10,000 
residences. 

Retail Shopping Section; Business center con¬ 
sists of about 10 blocks, centering on Chestnut 
and Walnut Sts. 

Trading Area; Atlantic draws trade from the 
rural communities for a distance of perhaps 30 
miles in each direction, have bus service north 
to Iowa, Bray ton, Hamlin and Audubon. (Also 
rail service to those points.) About 40 miles to 
Audubon and bus service to Lewis and Griswold 
(sonth), also railroad service. Bus service to 
Cuml>erland, 20 miles southeast. 

Wholesale Houses: Groceries, 1. 

Schools; Public Grade, 11; High, 1, Junior 
High, 1; Parochial, 3; Number of ^plls, .'>435 

Churches; Baptist, 5; Christian Science. 1; 
Congregational, 1; Episcopal, 1; Hebrew, 1; 
Methodist. 10: Presbyterian, 2; Roman Catladlc. 
4; Miscellaneous, IT. 

Banks: National, 1; State, 4; Total Resources 
$21,261,026.30. Savings Bank Deposits, $4,587.- 
706.48. 

Theatres: I-egltlmate. 1; Moving Pictures. 3; 
Miscellaiieoas (Auditoriums, etc.), 3. Total 
number of seats, 2,000. 

Location; On Miss. River, important railroad 
mfg. and trading center, located where the Bur¬ 
lington crosses the river, 206 miles from 
Chicago, 230 from Omaha, 221 St. I»i:ia 3.54 
St. Paul. Uailroads: C. B. & ()., C. R. I. A P., 
T. P. A W.. Muscatine, Burlington A Southern. 
Steamboat lines connect this city with other 
points on the river. 

Frincipal Industries: C. B. A Q. Shops, wood¬ 
working, Corliss engines, crackers, pickles, mat¬ 
tresses, soap, pearl buttons, sand and limestone 
quarries, furniture, leather goods, grain, candy, 
caskets, desks, monuments. 

Manufacturing Establishments; 55; I.eading 
firms: Chittenden A Eastman Co., Showers Bros.. 
Burlington Basket Co., Iowa Hardwood Basket 
Co., Murray Iron IVorks., Miss. Pearl Button 
Co., Clinton-Copeland Co., Gardner A Gould. 
Iowa Biscuit Co., Leopold Desk Co., Schramm 

Number of Retail Outlets for Nationally Ad- A Schmleg D. G. Co., Iowa Soap Co., Burling 

Foreign 
English 

WARSAW, IND. 
1920 Population, 0,478. 
City and Suburban Estimate, 6,000. 

Native Whites, 97%; Negroes, 1% 
Born, 2%; Industrial Workers, 20% 
Reading, 99%; Families, 1,828. 

Schools: Public Grade, 3; High, 1; Junior 
High, 1. Number of Pupils, 1,250. 

Churches: Baptist, 1; Christian Science, 1; 
Episcopal, 1; Methodist, 1; Presbyterian, 1; 
Roman Catholic, 1; Miscellaneous, 4. 

Banks: State, 3; Total Resources, $3,857,000. 
Theatres: Legitimate, 1: Moving Pictures, 2; 

Vaudeville, 1; Miscellaneous (Auditoriums, etc.), 
1. Total number of seats, 1,000. 

Location: 108 miles east of Chicago on main 
line of Penna, R. R. and on Big Four and 
Winona interurban lines. 

Principal Industries: Metal and woodworking, 
foundry, overalls, furniture, baskets, cut glass, 
canning, ice packing. 3,500 farmers in county. 

Manufacturing Establishments; 6. 
Total value of yearly output of factories esti¬ 

mated at $1,000,000. 
Special Information: Located in the summer 

resort section of Indiana, without any city as 
large as Warsaw within 25 miles, it is a great 

AMES, IOWA 
1920 Population, 6,270. 

City and Suburban Estimate, 2,5.000. 
Native Whites, 9.5%; Negroes, very few; Eng¬ 

lish Reading, Practically all. 

Schools; Public Grade, 5; High, 1; Junior 
High, 1. Nnmlu-r of Pupils. 1,.337. Home of 
Iowa State College of Agriculture A Mechanio 
Arts. 

Churches: Baptist. 1; Christian Science, 1: 
Congregational. 1; E|>isropaI. 1; Methodist. 2; 
Presbyterian, 2; Roman Catholic, 1; Miscellan¬ 
eous, 1 Church of Christ: 1 Lutheran; 1 United 
Brethren. 

Banka: National. 2; State. 3. 
Theatres; Moving ITctures, 3. 
Location; On main line Chicago A Northwest 

vertised Products: Passenger automobile agen¬ 
cies, 7; commercial auto, sgencles, 3; sntomo- 
blle accessories, 10; automobile tire agencies, 10; 
bakers, 3; cigar stores and stands (Including 
hotels), 40; confectioners (incinding hotel 
stands), 12; dressmakers, 8; druggists, 6; dry 
goods, 7; department stores, 3; electrical sup¬ 
plies, 2; florists, 2; fruits, 1; furniture, 3; gar¬ 
ages (public), 7; grocers. 5: hardware, 2; 
Jewelry, 2: meat markets, 8; men’s clothing, 3; 
merchant tailors, 1; milliners, 2: opticians, 1; 
photographers, 2; pianos (and miscellaneons mu¬ 
sical instruments), 1; radio supplies, 5; res- 

ton Willow Ware Shop, Northwestern Cab^t 
Co., Embalming Burial Case Co. 

Special Information: Over 60% total popnli- 
tlon of Iowa in eastern half of state, most 
productive part of Illinois is adjacent to Iowa 
and Burlington is central market of this dis¬ 
trict, richest farm lands in the world. Central 
market for southeastern Iowa and weatem 
Illinois, wholesale and retail distributing po.nt. 

Residential Features: IHmarlly city of homes. 
70% owners. Few apartments or two family 
houses. Moat homes have attractive grounds. 

taurants (Including hotels), 9; shoes. 4: sport- Beautiful river views along the bluffs overlook 
ing goods. 2; stationers, 1; women’s apparel. 4 

BOONE, IOWA 
1920 Population, 12,452. 

(aty and Suburban Estimate, 15.000 (1924). 

Native Whltei, 95%; Foreign Bom. 5%; In¬ 
dustrial Workers. 20%: English Reading, ap¬ 
proximately 100%; Families, 5.500. 

Schools; Public Grade. 7; High, 1; Junior 
era Ry.. branch lines of Des Moines and of High, 1; Parochial, 2; Number of Pupils. 2.900. 
Northern on C. A N. W. Also on Ft. Dodge. Churches: Baptist. 1; Christian Science. 1- 
Des Moines A Southern Ry. Episcopal, 1; Methodist, 3; Presbyterian, 1; 

Principal Industries; Home of Iowa State 
College of Agriculture and Mechanic Arts, one 
of the finest and best schools of its kind in the 
world. 

Manufacturing Establishments: 6; Leading 
firms; Tilden Mfg. Co. 

Special Information; 19'J0 census 6,270, esti¬ 
mated at present 10,000. Very progressive and 

Reman Catholic. 1; Miscellaneous, 6 

Banks; National, 2; State, 2; Total Resources, 
$6..500.000; Savings Banks Deposits Total, 
$1,800,000 (total 4 banks). 

Theatres: Moving Pictures. 3; Miscellaneous ‘“K Hotels), 27;'Confectioners (including hotel 
(Auditoriums, etc.), 2. stands), 52; Delicatessen, 1; Dressmakers, 39; 

ing broad Mississippi valley. 
Retail Shopping Section: Jefferson from Mala 

west seven blocks to Hawkeye St. Main Bt. 
from Court south 8 blocks to Union Depot. 
Smaller sections with usual groceries, etc. 

Trading Area; 65 miles west, 19 south, 20 
east and 28 north. This estimate conservatively 
bases of railroad and road facilities and distance 
from other towns. 

Wholesale Houses: Groceries, 3; Fruits. 3; 
Hardware, 3; Dry Goods, 1; Miscellaneous Linet, 
Leather Goods, 1; Cigars, 1; Lumber, 3; Drop, 
1; Paper, 1. 

Number of Retail Outlets for Nationally Si- 
vertised Products; Passenger Automobile Agea- 
cies, 18: Commercial Auto. Agencies, 6; Ante- 
mobile Accessories, 5; Automobile Tire AgenciM, 

Bakers, 9; Cigar Stores and Stands (inclod 

trading center. Population of Wluona Lake As- up-to-date, good improvements, first class bus- 
sembly adjoining city varies from 300 in winter Iness houses and schools, $45,000 municipal 
10 4,000 to 25,000 during summer. 

Residential Features: All one-family houses, 
mostly owned. Beautiful medium priced homes, 
very few rich people and practically no poor 
homes. No tenements or apartments. 

Retail Slwpping Section; Three blocks on Cen- 

building built several years ago. $75,000 light 
plant, water works and cemetery also municipal¬ 
ly owned. Mary Greeley Hospital cost more 
tlian $80,0<X). IJve Chamber of Commerce, with 
Secretary and club room facilities. Iowa Col¬ 
lege 5,000 students 9 months of the year; 

Theae t),raa nilaa __i.w _ 32; Oroccrs, 65; Hardwsre, 8; Jewelry. 6; Melt 
r Srthe c^un7rr^ “"ket, 22; Men’s Furnishings. 11; Mea’i country. 

Principal Industries: Coal, iron products, farm 
produo<*. hosiery, machinery, printlnf and rail¬ 
road shops. 

Manufacturinr Establishments: About 
twr on Market 3 on Buffal^ Several neigh- faculty 700, State Highway Commission located Quinn Wire A Women's Apparel, 9. 
torhc^.d gr^cerfes Several neigh 100 *Fonr thousand reglatered 

* . voters. 

Clothing, 11; Merchant Tailors, 1; Millinen. 6: 
Opticians, 5; ITiotographers, 4; Pianos (ind mis¬ 
cellaneous musical Instruments), 5; Radio Sap- 
plies, 1; Restanrants (including hotels), 30; 
Shoes, 12; .Sporting Goods, 2; Stationers, 3; 

Trading Area; 20 miles in each direction. 
Wholesale Houses: Fruits, I. 
Number of Retail Outlets for Nationally Ad¬ 

vertised Products: Passenger automobile agen¬ 
cies, 10; commercial auto, agencies, 0; auomo- 
bile accessories, 12; automobile tire agencies. 8; 
bakers, 8; cigar stores and stands (including 
hotels), 18; confectioners (Including hotel 
stands), 10; dressmakers, 6; druggists. 3; dry 
goods, 6; department stores, 2; electrical sup- 
pllea, 3; florists, 2; furniture, 2: farriers. 1; 
garages (public), 8; grocers, 19; hardware, 3; 
Jewelry, -4; meat markets, 4; men’s furnishings, 
4; men’s clothing, 4; merchant tailors, 3; mil¬ 
liners, 7; opticians, 2; photographers, 2; pianos 
(and miscellaneous musical instruments). 4; 
radio supplica, 4: restaurants (including hotels), 
8; shoes, 5; sporting goods, 4; stationers, 3; 
women’s apparel, 5. 

WASHINGTON, IND. 
1920 Population, 7,854. 
City and Suburban Estimate, 17,000. 
Native Whites, 96%; Negroes, 4%; Foreign 

Born. 1%: Industrial Workers, 21%; English 
Beading, 100%; Families, 2,500. 

Residential Features; Mostly private rest 
deuces. Some apartments. Number of nine 
month residents owing to college course. Sum¬ 
mer sessions, but on small scale compared witi) 
winter months. 

Retail Shopping Section: Duff Ave. west to 
Grand Ave., north from IJncoin Highway to 5tl) 
St. Section not covered, but strung out along 
this territory. Heaviest business district three 
hlocka on Main street and 4 cross streets one 
and two blocks each way from Main. 

Trading Area: 20 miles. Bus service from 
north, sonth and east. Des Moines 30 miles 
takes some trade from Ames. 

'Wholesale Houses; Miscellaneous Lines, 1- 
Hubbard-Lannlng. frnit and vegetables. 

Number sf Betail Outlets for Nationally Ad- 
vertiied Prodneta: Passenger AutomoMle Agen¬ 
cies, 11; Bakers, 3; Cigar Stores and Stands 

moiid. Boone Brick, Tile A Paving Co., Boone 
Broom Factory. 

Special Information: Located in the heart of 
the best corn raising state in the Union, making 
It desirable for the location of a com sugar 
plant. Good coal fields. Wonderful deposits of 
potters' clay, also glass sand in abundance here. 

Residential Features: Mostly one-family 
houses. Very few nndeslrable homes in Boone, 
as we are rated as having one of the finest and 
best looking cities In Iowa In sir«. Our finest 
residential section Is in the south and central 
east side. 

CEDAR FALLS, IOWA 
1020 Population, 6,316 exclusive of 3,0(Ki ita- 

dents 11 months of each year. 

City and Suburban Eatimata, 12.000. 
Native ■Whltei, 80%; Foreign Born, 20%; I»- 

dnstrial Workers, 25%; English Beading, 100%; 
FamiUes, 1,585. 

Schooli; Public Grade. 5; High, 2: 
High, 2; Parochial, 1. Number of Pupils. 1,808. 

Churches: Baptist, 2; Christian Science, 1- 
Congregational, 1; Episcopal, 1; Methodist, 1; 

Retail Shopping Soction; Extends on Story St. Presbyterian, 1; Roman Catholic, 1: Miscellaae- 
from 6th, North to 11th, from Greene east to ous, 6. 
Tama on 8th, with two blocks each on 7th, 9th, 
10th, Alien, Keeler and Arden, and two or three 
small suburban settlements. 

Trading Area: Our trading territory reaches 

Banks: National. 1; State. 2; Total Resonreev. 
$3,890,000. Savings Bank Deposits Totll. 
$3,121,908. 

Theatres: I,egitimate, 1; Moving Pictures, i- 

(Including Hotlu), 4; Con'fectlonirs*“('including e^^vel "oa’d!i'”n'\ll‘2r^t'ioM°we s“® ‘sbl*“te s. 1. «■ Rcavel roads In all directlona we are able to a 
DOtCl BtAnQS)* Vs HdlC®tC8BCDs Is TWbrsI* In nil Winvia ev# i 
rks-Tv /IvvnHn nfgknan 9* attract people lO all klOdS Of Wetther. Tews-Aln.*. rkn Onrlnw an9>vnfl hr IlllBOli Dry Goods, 3; Department stores, 2; Electrical 
Su|iplies, 2; Floriata, 2; Fruits. 3; Furniture, 2; 
Garages (public), 6; Grocers. 21: Hardware. 3; 
Jewelry, 3; Meat Markets, 9; Men’s Furnishings, 
7; Men’s Clothing, 6; Merchant Tailors, 2; 
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, , _ Location: On Cedar River. Served by Illlart 
5Vholesal6 Houses; Fruits, 1; Miscellaneons Central, Rock Island, and Chicago, Great We^ 

2. frn Railroads. Waterloo, Cedar Falls sw 
Number of Retail Outlets for Nationally Ad- Northern electric line. Motor bus service » 

vortitad Products; Passenger antomohile sgen- north, east and central parti of state. 
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S8; I>ry 0«od», 16; Drpartnraiit Store*, 8; Bloc- otaatia), 26; delMtonen, 2; dreaamakerk, 8-1; the Mlasisaippi, tb« natoral rate-breaking ptilnt 
• trtcal Snppliea, 19; Florlsta, 7; Fralta, 21; FurnI- dragglata, 15; dry goods, 9; department stores, between eastera and western territory, makes 

CCont*u) tote, 11; Furriers, 4; Garages (paUle), 29; 8; electrical snpplies, 7; florists, B; fruits, 4; Ideal sltaatioa aa to freight rales la and ont. 
_j___Grocers, 215; Hardware, 14; Jewelry, 17; Meat farniture, 7; furrier, 1; garages (public), 18; "rte Rock Island Arsenal, governaaent’s largest 

Msrkcts, 32; Men's Furnlsbings, 16; Men's grocers, 69; hardware, 9; Jewelry, B; meat mnnltloa plaat, located on an Island at this 
Clothing. 21; Merchant Tailors, 10; Milliners, markets. It; men’s furnlsbings, kB; men’s cloth- point. Government’s iavestment $380,000,OOOi 

Prinetpal Indaatries: Farm gates, barn furnt- jg. Opticians. 9; Photogripher*. 12; Pianos (and log, 13; merchant tailors, 12; milliners, 11; Palmer School of CWropractors located here, 
tare, hardware specialties, washing machines, miscellaneous musical instruments), b; Radio opticians, 2; photographers, 7; pianos (and mla- Home of Station WOC, one of the best equipped 
rotary pumps, school sapplles. hoisting muento^. Supplies. 8; Restaurants (Including betels), 30; cellaneoas musical iastrunients), 2; radio sup- radio broadcasting stations In the country. 
grain shockers and printing. Elevator door gpo,, 2i; Stationers. 2; Women’s Apparel. 8. 
desers, hangers for barn doors, garages, etc. _ 
(jwerete mixing machines, portable. /'ITNXirDVIl I 17 lOAVA 
'Manufacturing EaUMlihmonts: 20; l eading 1 tK V IVJ TV 

(rms: Iowa Gate Co.. Wagner Mfg. Co., Viking iggQ population 8 4.86. 
Pomp Co., Klean-Kwiok Washing Machine O)., j«vv • so 
Stta School Supply Co.. Standard Mfg. Co.. Ci»T “d 
Serless Machinery Co., Uberty Mill Co.. Uni- Tr»de 'Ferrltory. 45,000. 
versa! Holst A Mfg. Co., Cedar Falls Broom Matlv* Whites, 96%; Vsgroes, 2%; Foreign 
Oo., Cedar Falls Mfg. Co., Falla Foundry Co. Born, 2%; Industrial Wsikers, 20%: English 

plies, B; restaurants (including hotels), 21; 
shoes, 14; sporting goods, 3; stationers, 1; 
women’s apparel, 10.. 

COUNCIL BLUFFS, IOWA 
1920 FopnUtion. 36,162. 

01 ty and Suburban Eatimato, 101,000. 

Beaidentlal Fsatarss: Mostly one family 
houses, private homes predominating. Daven¬ 
port noM for beauty of Its homes, having re¬ 
ceived nation-wide publicity on a "City Beauti¬ 
ful’’ campaign several years ago. McCHellan 
Heights, city's most beautiful residential sec¬ 
tion, located in eastern part of city. 

Retail Shopping Bsetisn; Fifth street south 
4 block* to Front, and from Government Bridge 

Ipocial Infornmtion: The home of the lovra *^^**'^’ .. i i Bom**5%- district is terminal for bno lines and tor tka- 
State Teacher* College. Also large fam gate S^o^; l uUie Grade, 5; High, 1: trading area 43 923 ' ’ Clinton, Davenport A Muscatine Internrban Ha*. 

Hatlv* Whites, 94%; Negroes, 1%; Foreign < street) 8 blocks west to Scott. TMa 

(ketory and school supply bouse. In the heart High. 1; Parochial, 1. Number of Pupil* 2.300. trading area, 43,923 
of a rich agricultural section. Churohes: Baptist, 1; Christian Science, ;1 . wmoom: moiie uraae, t»; uign, a; paronciai, 

Basidentlal Features; MosUy one-family Congregational, t; Hebrew, 1: Latberan, 1; 
tuses. Private homes predominate. Beautiful Methodist, 1; PreAytsrian, 1; Roman Catholic, Churches: Council Bluffs has 42 churches: 
sidentlal section with well kept lawn* and l; MisceHaaesn*. 4. Baptist, 494 members; Christian Science, 43.3 
recta. Home* average In value $5,000. Banka: National, 2; State, 4; TStal Resources, members; Congregational, 700 members; Bplsco- 

Bokssla; Pnblie Grade, 18; High, 2; Parobclal, 

houses. Private homes predominate. Beautiful Methodist, 1; PreAytartan, 1; Roman Catholic, 
lesidentlal section with well kept lawns and i; MisceHaaesn*. 4. 
streets. Home* average in value $5,000. Banka: ! 

Retail Shopping Section; Elxtends from First $5,000,000. 
Street to 0th on Main with one block each direc- $7,000,000. 
tlon off Main from First to Fifth. Business Thsatres 

onal. 2; State, 4; TStal Resource*. Congregational 700 men^rs; Bplsco- 
Savings Bank Deposits Total 

.Methodist, 1850 members; Presbyterian, 1615 
, . n. members; Roman Catholic, 3680 members; Mla- 

Flve smaller "neighborhood’’ sections, gtsrefiss, 
meat markets, confectionery, D. G., etc. 

Trading Area: 42 miles north, 27 cast. 82: 
sooth, 43 west. 

‘Wholesale Hanses; Groceries, S; Heata, 3^ 
Fruit*. 3; Hardware, 2; Dry Goods, 1.' 

Number of RetaU Ontlets for NatlOhally Aft 
vertised Frodnota: Passenger automobile agea- 

¥^">«^on“c^iegr8riee?v^^^^ tX 2!(5oo“"'"*'' rbW^^cc^s^sj^^Tii; —2^^ 
a^m’ p*v»end*"rhonri5 mile* north Location: 100 mile* wuth by east of Des Banks: National. 3; State. 2; Total Resource*. bakers, 26; cigar store* and 'stands^Tl'nc'lnd- 

Trading ArM. Extendi about 15 miles oorto, noUi^g, largest titj on C. R. I. A P. between $iC722.907. hotels), 33; confectioDerB (Ineludinc betel 
I miles south and 25 mile* west. Kaaaaa aty, and on C. B. A Q. Theatres- Movlne Picture. 5- Tot.i ....hee 25; delicatessen, 1; dressmakers, BO; 
Wholesale Houses: Miscellsneous Lines. Auto between MIsa end Missouri river*. 32 miles of Pictures, », Total number .irugglata, 32; dry goods, 6; department atareo. 

20 miles south and 25 miles west. Miss. River and Kaasas (^ty, and on C. B. A Q. 
Wholesale Houses: Miscellsneoua Lines, Auto between MIsa and Missouri river*. 32 miles of 

accessories, 1, Branch Honae, International interurban couneet with C. B. A Q., C. M. A 
Harvester Co. St. P., Wabash and M. A St. L. 

of seats, 8,8(Xi. 
4; electrical supplies, 10; florists, 10; frnits, 1; 

Harvester Co. St. P., Wabash and M. A St. L. location: Sonthweatern part of state on fiirnitore, 6; fnrriera, 6; garages (p'nblle),'s8; 
Nuinbar of BataH Oattsts for NationaUy Ad- Principal ladostrioa: Coal aaiaiog; pay roll In ^ ‘""f* 208; hardware. 16; Jewelry, 20; meat 

vsftised Produota: Passenger Antomoblle Agen- eouaty $3,000,600 annnally; railroad dlvisioa "I*."?.®**’ -5^’ furnishings. 12; men’s 
des, 8; Commercial Auto. Agencies. 1; Auto- point and shops; gypsum mlae and mill; whole- connected by a toll bridge, clothing, 12; merchant tailors, 3; milliners, 7; 
mobile Accesm)rie*, 12; Automobile Tire Agen- sale center, electric power plant furnishing “ '** opticians, 3; photographers, 11; pianos (tad 
des, 9; Bakers, 3; Cigar Stores and Stands (In- rnrrent for 80 town*. '®“’*®«*®k mlscellsneons musical InHtrnments), B; radio 
dsding Hotel*), 2B; Confectlonera (Inclining Manufacturing EatabUshmenU: 12; Leading 'I!!!?."™®** 

■«„..e -cv™,,..... --- Ule center, electric power plant furnishing ^‘‘®" •/I'?*/,"'®**'! "P*'®'«"»- 3; photographers. 11; pianos (aad 
des, 9; Bakers, 3; Cigar Stores and Stands (In- rnrrent for 80 town*. ®®“’*®«*®k mlscellsneons musical InHtrnments), B; radio 
dsding Hotel*), 2B; Confectioner* (Including M.nnfMturing EstabUahmenU• I”- Leading P®'"‘,*®® ^ ’ ',^* 5 ®“ 51®*? ****® ""PPUc". 0; restanrants (Including hotels), 40; 

tior« *6;* Eleo?ric.riupX S*' fW*"*S! ®«”P»“'®' reprmiented. _ 

IMtal vslno Of yearly output fsetoris. ... DES MOINES, IOWA 
Markets, 5; Men's Furnishings. 3; Men’s Cloth- tlmated at $1,500,000. maebinery and growing of line flowers and 
log. 3; Mercliant Tailors, 4; Milliners, 3; Special Information: Largest city in center grapes. Grain Elevators, Pacifle Frnlt Express. *®*® Fopulation, 126,468. Government eati- 
untirUn* 1: Phntnirraiihers. 3: I’isnos (and of terrltorv 100 miles west of Keokuk. 200 Hurd Creamery. Kimball Bros. Elevator Co. 1®24, 145,053. 

Store*. 6; Electrical Supplies. 3; Florists, 3; ... v.,o.pau.e. represenieu. 
Fruits, 12; Furniture, 2; Garages (public), 12; ' , , ^ ^ Princloal Industries: Railroad shops, mfg. of 
Grocers, 15; Hardware, 4; Jewelry, 4; Meat Total ralne irf yearly output of factories ei- wheels, candy, elevators, oil, harvesting 
Markets, 5; Men's Furnishings, 3; Men’s Cloth- tlmated at $1,500,000. maebinery and growing of line flowers and 
log. 3; Mercliant Tailors, 4; Milliners, 3; Special Information: Largest city in center grapes. Grain Elevators, PacIfle Frnlt Express. 
Opticians, 1; Photographer*, 3; I’isno* (and of territory 100 miles west of Keokuk, 200 Hurd Creamery, Kimball Bros. Elevator Co. 
mlsccllaneflu* musical Instnimcnts), 1; Radio, mile* east of Omaha, 200 miles north east of Manufacturing Establishments: Leading 11 mlm:cilsneous musical Instruments), Manufacturing Establishments: I.eadlng Arm*. Suburban Estimate, 450,000. 
Supplies, 5; Restaurants (including hotels), 16; Kaasas City and 100 miles south of Des Moines. Griflln Wheel Co., Woodward Candy Co., Monarch Native White*, .86 8%' Negroei 8 Set- 
Shoes, 3; SiKirting Goods. 1; Stationer*, 2; Center of richeet co»l fields In lows; home of Mfg. Co.. International Harvester Co., Sprague Foreign Born, 8.9%; IndnstrUl Workara 8%’ 
Women's Apparel, 3. i«rge number of traveling salesmen. Factory, Pacific Frnlt Ehtpress, Mclnnerncy English Reading, 98%; Famiiits, 38,644! De* 

Rssidential Features: Homes largely middle Elevator Co., Wilcox Florists. 

CEDAR RAPIDS, IOWA 
1920 Pspulation, 45,566. 
City aad Suburban Estimate, 65,000. 

Claes, large per cent owned. A large propor¬ 
tion built in recent years gives city modern *p- 
(learance. 

Moines ranks third In cities of over 100,000 
Residential Features: Individual homes pre- class, 

dominating, 60 per cent owned, 40 per cent Schools: Public Grade, 75; High, 4; Junior 
mortgaged; average rental price of renteil homes High, 2; Parochial, 10; Number of PuDll*. 
*11 fvA ITIfWhass yvtmma m .sa tws OA AAA Retail Shopping Soction: Built around one of 31.50. Higher class residential districts are in 30.000. 

the largest squares in Iowa, two blocks each the hills east of the city, while bottom land churches- Bontist in- CbrlstUn Heieneo o- 
.ISo .,W1 .treots Stn.ller between tbe business section nnd the river Is „ MapllSt, 10. t/hrlstlan Science, 2, Hitlvo Whites, 85.6%; Negroes, 1.5%; Foreign extending to side street*. Smaller between the bnslness section and the river Is Congregational 4- EnlBraml *a""l^hrow’ a- 

Born, 12.9%; Industrial Workers. 20%; Famllie*, i„,*ine*s section In south part of town arotind settled with working men's homes and Industrial Mpt^lst, 21;’presbyterlan 11 • ^man ^thotle 
10,126. 

Schools: Public Grude. 17; High. 2; Junior 
Hlgb, 3; Parochial 
14,439. 

Number of Pupils, mile* east and Dortb 

depots. 
Trading Area: 40 miles west and sontb, 15 

plants, etc. 

Retail Shopping Section: 7th street to 1st 

' ■ Wholesalo Hseses: Groceries, 1; Frnits, 2; 
Oiurche*: Baptist. 3; Clirlstlan Science, 1; Miscellaneous IJnes, Drugs, 1; Bridge and Mine 

Coogregatlonal, 2; Episcopal, 2; Hebrew, 1; guppii*,, j; yiour and Feed, 2 

4, Miscellaneous, -.6. . vsrtiaed Frsducts: Passenger a 
Bsnks: National, 2; State, 8; Total Resources. g. roramercial auto, agent 

$42,000,000. Savings Bank Deposita ToUl, $19.- yip accetaories, 6; antomoblle tl 
*60,000. bakers, 3; cigar stores and st 

Thaatrsa: Moving Pictures, 7; Vaudeville, 1; hotels), 5; confectioner* (includii 
Burlesque, 1; Miecellnneous (Auditoriums, etc.). 4; dellcateesen, 1; dressmakers, 
5. Total numlier of scats, 15,000. dry goods, 7; department stort 

I sui , CIV. g. Mlscellaneona, 49. 
J^tall Shop^ng Section: 7th street to 1st Nstlonal, 3; State, 18; ToUl Be- 

street on Broadway and on side stmt* for on. $106,000.0(», Dec. 31. l^rSarimS 
block on 7tb. Main and Pearl streets. Deposits Total, $86,000,000. 

Trading Area: 35 mile* north to Mondamln, o. vt_._m 
.lO mile* northeast to Manning, east to Atlantic. ^'‘“.T’ 

r5"iroliV"■;;^dr.^"^rs^^n"ro^ “”*• .lA;;;|>t®r.um*.',tc). 1;‘^T0U1 number of 

handy, l. Drugs, 1. „t w«eith i.. ..... i. .k. 

Trading Area: 35 mile* north to Mondamln, 
.10 miles northeast to Manning, east to Atlantic, 

Number of Eatall OuUeU for NationaUy Ad- ~''‘hcast to Clarita and soiitli to Missouri line, 
vartiied Frsducts: Passenger automobile agen- automobile roads and 4 bus lines, 
cies. 9; coraaiercial auto, agencies, 3; automo- Wholssale Houses: Groceries, 1; meats, 1; 
Mie accessories, 6; antomoblle tire agencies, 12; frnits, 3; hardware, 1; Miscellaneous Line* 
bakers, 3; cigar stores and stands (including Candy, 1; Drugs, 1. 
hotels), 5; confectioner* (including hotel stands). Number of Retail Outlets for NationaUy Ad 
4; delicatessen, 1; dressmakers, 4; druggists. 5; vertised Products: Passenger antomoblle agen 

may, i, i rugs, i. .j,^ ppp Wealth In this area Is the 
Number of Ratail Outlets for NationaUy Ad- greatest of any similar area in the world. 

5. Total numlier of scats, 15,060. dry goods, 7; department stores, 2; electrical dm, 13; commercial auto, agencies. 1; aiitomo- 
LocaUon: Centrally located In eastern Iowa. »nPPll«a. *: Jlorttta, 1; frnlu, 3; furniture, 4; tile accessories, 17; automobile tire agencies. 

Served by C. * N. W., C. R. I. A P., C. M. A garages (pnWlc). 5; grocers, 38; hardware, 3, 27; bakers. It; cigar stores ami stand* (Incliid- 
8t. P., 1. C.. Cedar Rapids A low* City Ry.. *' *"* hotel*), 12; confectioners (Including hotel 
Wsterloo, Cedar Falls A Northern, also Interur- ™ ®’ i“ ^S^?«.rlnhero 2- 36; dellcatesseo, 3; dressmakers, 116; 
baa service from Cedar Rapid* to Marion, Mt. mi'H“«r*- *. optlriana, 1, photographer*, 2. druggists, 22; dry goods, 2; department stores, 
^rnon and IJsbon ^ pianos (and miacellan^ns musical instruments). 2; electrical sapplles, 8; florisU, 7; fruits, 3 

*.1 1 I V j <■ 1C . w ®*^® anPPllc*. 3; reatsuranta (Inrlndlng wholesale; furnltare, 7; garages (public) 34; 
Friacipal Industries: tereal mfg., meat pack- hotels), 6; shoes, 5; aportlng goods. 4; stationer*. gro<-era 165' hardware 7- Jewelry 8- meat 

ISfihiI ™“'‘*lriery, atone ®®®»J‘«7’ 1; women’* apparel, 2. niarketi, 26;’men's forntshlngs. 20; men’’a cloth 

pianos (and miacellaneons musical instruments), 2; electrical sapplles, 8; florists, 7; fruits, 3 
3; radio soppUes, 3; restaurants (Including wholesale; furnltare, 7; garages (public) 34; 

clothing, printing, furniture mfg., railroad ahopt, 
boose moving machinery, snow plows, agrlcnl- 
isral Implements, steel brackets, sugar, candy, 
farnaces, pumps, valve grinding. 

Nanufsoturing Establishments: 148; I>eading 
Iras: Quaker Oats, T. M. Sinclair A Co., Ltd., 
Dirve Minute Cereal Co., Penick A Ford. Iowa 
Mfg. Co., J. G. Cherry Co., I.4iPIante-Choate Co., of Pupils, 1.000 
c. R. Engineering Co. nhucch..- R. 

CHARLES CITY, lA. 
1920 PopuUtion, 7,350. 

City and Suburban Estimata, 20,000. 

Schools; Public Grade, 4; High. 1: Nnmlier 

•W uismeermg vw. Churches: Baptist, 1; Christian Science. 1; 
Total value of factorie* eatlmated at $125.- congregational. 1: MethodUt, 2; Roman Catb- 

w***®- . ollc, 1; MlscelUneoua, 2. . 1980 Fepelation, .’16.727. 
Special Information: Location of this city Loeatioa: On Illinois d-<tral and C. M. A St. Nativ* Whitaa, 20,545; Negroes, 381; Foreign 

nikes It ideal for wholesale booses and the dls- Panl. Born, 3,722; ladestrtsl Workars, 5,271. 

Situreof cLeaU*7r'.^omrn2te*‘:"trer*-56 mlZ"n te^'k"T;^ns"itoJ^'*S;' 
bosheli of grain ground annually. Over 17,060 ” *’ *^®®®'’’“'’ *' 
•Btoa and trucks registered. 600 acre* of parks. tractor* and woodworking. (Biarehsa; Baptist, 5; (^iristlan Sclenee, 2; 
Coe College and Cedar Rapids Business College Msnnfsctnring Establishments: I^esding Arms, Congregational. 2; Episcopal, 2; Hebrew, 2; 
located here. International Headquarters of Hart-Parr Tractor 0>., Flther Bank A Store Fig- Methodist, 3; Presbyterian, 4; Roman Catholic, 
Order of Railway Conductors. tares Co., Geo. P. Smith, Sash A Door Factory, 7. 

Residential Features: .Mostly one or two Jonk A Coaster Wagon Factory, The Bsnks: Netlonel, 1; State, 10; Total Resources, 
loBlly houses. No tenement district*. Private I’*®™'*® Nursery Co. 86.384.500; Savings Bank Deposits Total $16. 
bOBaes predominate. Over one thousand acres Residential Features: Mostly one sud two 763,318. 

ing, 20; merchant tailors, 14; milllaera, 9; 
opticians, 0; photographers, 5; piano* (and mis¬ 
cellaneous musical instruments), 7; radio sup¬ 
plies, 5; restanrants (Including hotels), 51; 
shoes, 11; sporting goods, 1; stationers, 2; 
women’s apparel, 14. . 

DAVENPORT, IOWA 

ficture of cereal, predominate.'. Over 56 million mnepat ^uarnea: R'*®"- 
bosheli of grain ground annually. Over 17,060 * 
•Wos and trucks registered. 500 acre* of parks. ‘®*®‘®" •“<* ’®®®d»®rklng. 

homes predominate. Over one thousand acre* RssidentisI 
Iuds<'a|ied residential sertiuna. Homes in latter family bouses. 
section average $10,IXX). 

Retail Shopping Soction; Extends east from 
Csdsr River, which divides the city, to 4th St. 
and from 1st to 5th Ave. inclusive. On west 
•Me from river to 3rd St. From 1st to 3rd 
•tv*, inclusive. There are four outlying business 
•ad several smaller neighborhood sections with 
the usual grocery, meat markets and small 
•hop*. 

Trading Area: Trading area of 15 miles. 

CLINTON, IOWA 
1920 PopuUtion: 24,151. 
Olty and Suburban Estimate, 54,000. 
Native Whites, 83 2/10%; Negros*. 1 3/10%; 

Foreign Born, IB 5/10%; Industrial Workon, 
_ 224. ■ Eawllsh Raadlnw '-dlut ■ Familiaa 6 245 lives, agricniiuai implement wneeis, wasning 
Trading Area: About 40 miles west, north and of ’pnnlls 4 259’ machines, flour, pumps, mill work, foundry 

yiath, and 25 miles east. Intermittent business ~ . ' P . . . products, pearl buttons, stereoptlcon and motion 
■ram people living at greater distances. Cedar Churches; 14. plctnre projectors, cigars, candy, ready-cnl 
aapids retail market place for over 100,000 Banks; 5; Total Resources, $16,560,000. houses, bakery products, macaroni, overalls. 
»we. Theatres: 7: ToUl number of seats, 5,700. opMcal flood*, packing house products, ladder. 

WhoUule Houses: Groceries, 4; Meats, 4; wM.-ti.i On. .oH co r.miw A®***- ■•®*"® trooka. and type settlau 
f^ts. 4; Hardware, 1; Dry Goilds. 1; Mis- <>»* •"«> ‘»® machine.. 

linei, Drugis 1; Coal* 1; Cutlrry, l; « i a ai *%- m ** a. Maniifacturiic EitabUtbiMiitf; 2IM); Ijeadlni; 
•lour. 4; Lumber, 1; 'Pobaeco, 1. ReUil Shopping Soction: Abont 7 Mocks. Battsndorf Co.. French A Hecht, Voss 

Somber of Rotall Ontlets for Nationally Ad- Trading Area: About 20 miles radius. Bros. Mfg. Co., Davenport Locomotive Works, 
hhriised Fredncta; Passenger Antomoblle Agen- Number of Hotail OutloU for Nationally Ad- Anlmatograph Co.. Gordon TanTIne Co.. 
®***, 21; Commercial Anto. Agencies, 6; Auto- vertised FrodneU: Passenger automobile agen- Crescent Macaroni A Cracker Co., Western B'loiir 
■ablie Accessories, 62; Antomoblle 'Tire Agen- de*. 20; commercial anto. agendes, 11; automo- Mill*. Davenport I>arl Button Co., lAnograph 
ris*. 35; Rakers, 22; Cigar Stores and Stands bile accessories, 18; sntomobile tire agencies, *’®- Total valne of yearly outpnt of factories 
^eluding Hotels), 28; Confectioner* (Including 18; bakers, 8; cigar stores and stands (includ- eatlmated at $.’«i.000.P0f). 
hotel stands), 19; Dressmakers. 35; Druggists, ing hotels), 12; confeerioners (indndlng hotel Spocial Information; Davenport’s locatioB on 

Banks: National, 1; State, 10; Total Resources, 
86.384.500; Savings Bank Deposits Total 816. 
763.318. 

TheatTsa: I.«gitlmate, I; .Moving Pictures. 11; 
Vandeville, 1; Burlesque, 1; Miscellaneous (Audi¬ 
toriums, etc.), 11. 

Leoatten; Weet bank at Mleslesippl. Rail¬ 
road*: C. R. I. A P.. C. M. A St. P., C. B. A 
Q., eleo Davenport, Bock Island A Quincy, a 
freight belt line. Bus service to DeWItt, Cedar 
Rapids and Maqnokets. 

Principal Indnstrlas: Freight can, Im-oino 
lives, agricnitual Implement wheels, washing 
machines, flour, pumps, mill work, fniiDdry 
prodnets, pearl buttons, stereoptlcon and motion 
plctnre projectors, dgara, candy, ready-cnl 
honses, bakery products, macaroni, overalls, 
optical goods, packing honae products, ladders 
Industrial gates, motor trucks, and type settlsg 
machines. 

Mannfacturiag Establisbinents: 290; I.eadlng 
Arm*. The Battandorf Co.. French A Hecht, Voss 
Brae. Mfg. Co., Davenport Locomotive Works, 
Victor Anlmatograph Co., Gordon-TanTIne Co.. 

Conlinurd on page 68 

No Other Paper 

Covers Cedar Falls, 
Iowa, and its trade 
territory as thor¬ 
oughly as does the 

CEDAR FALLS 
RECORD 

—A conclusive reason why 
national advertisers should 
use this daily newspaper. 

The strongest link between 

the advertising agencies and 

the newspapiers is 

EDITOR & PUBLISHER 



H'ltli >0 avfra);e uf luO iiam>eiieerii. Ilulmiiuv i» 
til): (iDe Urge vit; on the nortbnaiit portion of 
the Iowa State border for many mllee north and 
south. 

Principal Induatriei; Saah and door faetoriea, 
C. M, & St. P. eiiopa, phonograph (actorjr, boat 
building and garment factories. 

Manufacturing EstabUshmonts: 131. Leading 
firms, C. if. A St. P, shops, Brunswick Phono¬ 
graph Factor):, Dnbuqne Boat A Boiler Works, 
Farlep A Loetscber Sash A Door Factorp, Carr 
Bpder Adams Sash and Door Factorp, A. Y. 
Mclionald Piumhing Supplies, Morrison Bros. 
Steel Tanks. Brass goods. 

Total Tslue of paarlp output of faetoriea ssti- 
mated at $34,277,000. 

Special Information: Dubuque has three bridges 
crossing the Mississippi, two wagon and one 
railroad bridge. It is on the Ursind Highwap. 
The advantage is that tourists are compeiled to 
detour through Dubuque or ferrp this Missis¬ 
sippi. The nearest wagon and auto bridges are 
over 80 miies awap in either direction, north or 
south. The lilinois Central has place prepared 
for a bridge crossing the Mississippi River at 
this point with through traffic between Chicago 
and Omaha. 

Residential Features: Government figures show 
that tliere are 12,057 dwellings in the conntp. 

Retail Shopping Section: Main St. between 1st 
and 11th Sts. Iowa St. between 11th and 13th 
Sts. Central Ave. from 9th to 27th Sts. 

Trading Area: The position of Dubuque geo- 
graphlcallp tends to make it the commercial, 
tinancial and industrial center of Northeastern 
Iowa, Southwestern Wisconsin and Northwestern 
Illinois. Its location, together with Its railroad 
facilities, river transportation and highwaps, in¬ 
cluding tw'O wagon and one railroad bridge, mak-'s 
it the natural trading center for this field. Its 
Jobbers and manufacturers draw their tmst pat¬ 
ronage and arc dominant factors in this terri- 

lOWA (Conf’d) 

Steady Growing Circalation ol a Good Paper in a 

Great State. Without Use of Contests, Premmms, Etc. 

Wholesale Bouses: Groceries, 4; Meats, 4C; 
Fruits, 4; Hardware, 3; Drp Goods 2. 

Number of Retail Outlets for Mationallp Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, 32; automobile accessories, 13; automobile 
lire agencies, 14; bakers, 12; cigar stores and 
stands (including hotels), 26; confectioners (in¬ 
cluding hotel stands), 49; druggists, 28; drp 
goods, 8; departiaent stores, 4; electrical sup¬ 
plies, 9; florists, 7; fruiU, 7; furniture, 8; fur¬ 
riers, 5; garages (public), 26; grocers, 136; 
liardware, 12; Jewelry, 13; meat markets, 47; 
men’s furnishings, 5; men's clothing, 17; mer¬ 
chant tailors, 14; milliners, 12; opticians, 6: 
lihotographers, 8; pianos (and miscellaneous mu¬ 
sical Instruments), 4; radio supplies, 8: res- 
taiirants (including hotels), 36; shoes, 2.".; sport¬ 
ing goods, 2- stationers, 3; women's apparel, 8. 

See asinouncement coiumns 3 and 4 

DUBUQUE, IOWA 

Net Paid Circulation 

July 1, 1922—9,292 

October 1,1922—9,928 

Janoary 1, 1923—10,253 

March 1, 1923—11,487 

October 1, 1923—11,595 

January 1, 1924—11,808 

June 1, 1924-12,183 

December 6,1924—12,633 

ties, manp not completed. S per cent considered 
bealthp condition, allowing for normal growtli. 

Retail Shopping Section: Ixtcated in central 
part of the dtp adjacent to west bank of Dcs 

• -- and ooinprlses apprexlmatelp 00 
;_extending 

west as 15th street and from the 
- - . 1920 Population, 5,948. 

Cltp and Suburban Fatimate, 18,000. 

Native Whitea, 93.5%; Nagrooi, 5%; Foreign 
Born. 1.5%; English Beading, 98%; Familiei. 
1,683. 

Schools; Ihibllc Grade, 4; High. 1; Number 
jjg. of Pupils, 1,060, 

tArt‘‘taniediatelp to ttae'aontta of reUU section. Churches; 13. 

Trading Area; Numerous passenger bus lines. Banks: 3. Total Kosoiirces, $3,316,480.52. 
luteruAans, etc.. Theatres; Moving Pictures, 2; Miscellaneous 
while there is “""‘"T (Auditoriums, etc.), 1. Total number of seats. 
Is secured from peoi^ IWinf within 75 mile 
radius. owint to excellent transportation - ’ „ a g, 
facilities and the fact that there were 533.6.'>7 Location: Fairfield, the conntp aeat of Jef- 
automobiles regUtered In Iowa ou Januarp 1, (»untp, Iowa, is !» miles west of 
,gqs Burlington, on the C. B. A Q. Railroad, and 90 

moleaal. Houses: Grecerles. 8; Meats. 9; “n the C. R. 1. 
Fruits, 5: Hardware. 8: I>ry Goods. 2; Mis -bJ, $ , w j a..! 
«elUn«ous lines. Candy. 9; Klectrlc and Uadio, rrinclpal Industries: larm wsKons. gloves 
22 inltteni. washing machines, fiber hrnsbes. 

Humber ef ReUil OutUts for H.tl.nsUp Ad- S:;"';r,-efbe''.d ulj'cViige"''^ 
▼ertised Products: Passenger antemoblle agen- ' 
cles,. 50; eomqierdal auto, agencies, 7; antomo- Residential Features; One-family homes, 
bile accessories, 38; antomoblle tire agencies. Trading Area: Includes whole county of 18,000 
45; bakers. 32; cigar storea and stands (in- people. 
clniliiig hotels). 65; confectioners (Including Ontut. to, as 
hotel stands). 30: delicatessen. 12: dressmakers. for NatiOMlly Ad- 
10' druggists 130: dry goods. 7; department »«rti»®d Products. Passenger automobile ngen- 

I* electric:^! suDDlleo 40 florlstt 24' commercial auto, agencies, 2; antomo 
fruits.' 10- furniture 48•*^”f?r’riers, 10; garages b*''' aco.ssorles, 5; automoMIe tire agencies. 5; 

• ’ lk>” vrn. irs ' 475- hardware 16' takers. 2; cigar stores and stands (Including 
JewSry.'26f'meat market^ 49; men’s furnish- hotels) 2; confectioners (Inclnding hotel 
Inga. 9; men’s clothing. 81; merchant tailors. 2: .I^.g-tsts ,1 . 
S3* milliners 17' opticians, 11; photograpiiers. g<sjds. 7, electrical supplies. _, florists, 1; furni- 
fu lilstru- t";:* 2: garages (public) 10; gr^ers, 20; hard 
menu), 25; radio supplies. 30: restaurants (in- markets 5; milliners 
eluding hotels). 146: shoes. 32; «is>rtlng goods, 2 opticians. 1; photographers. 1; restaurantf 
3; stationers, 11) women’s apparel. 14. hotels), 10; shoes, 6; sporting goods 

Moines River,- . 
blocks. It is rectangular in sUaire, 
roughly as far we». 1515 .L—.l __ 
territory Immediately north of Grand to that 
aoutb of Clierry and Market atreets. Tills In¬ 
cludes many retail establiahm 
Jobbing and light manufactui 
office buildings, betels and pnbli 
braced within thia area. Alao a 
trlet on east side of the river, 
extensive mannfactaring and 

98% of Dubuque Tiines-Journal 
’a 

Circalation in Dnbuqne Trading Area 

FORT DODGE, IOWA 
1920 Population, 19,347. 

City and Suburban Estimate, 300,000. 

Native Whites, 80%; Negroes, 10%; Foreign 
Born, 10%; Industrial Worken, 20%. 

Schools; Public Grade, 9; High, 1 $1,000,000; 
•lunior High, 1; Parochial, 3. 

Churches: Baptist, 3; Christian Solenee, 1; 
Cungregational. 1: Eplsenpal, 1; Methodist. 4: 
Presbyterian. 2; Roman Catbollc, 2; Miscellan- 
eoiK, 5; Lutheran, 6. 

Banks: National. 3; State, 4; Total Resotirres, 
$12,000,000; Savings Banks Deposits Total, $3,- 
iiOO.OoO. 

Theatres: Legitimate, 1; Moving Pictures, 3; 
i'aiideville, 1; Miscelliineous (Auditoriums, etc.), 
3; Total number of seats, 3,000. 

Location; On main lines of C. G. W. I. C., 
M. A St. L. Internrban Ft. Dodge to Des 
Moines 86 miles. Bus north to Algona and 
intermediate points. 

Principal Industries: Gypsum, clay, steel and 
biologic prodnets. mens fur lined coats and 
gloves, pyrotechnics. 

Continued on page 70 

DUBUQUE, IOWA 
1980 Population, 39,141. 
dtp and Suburban Estimate, 289,000. 
Natiro Whites, 86.7%; Negroes, 4%; Foreign 

Born, Indnatrial Workers. 2.5%; English 
Beading, OT%; Familios, 9,314. 

Schools: Public Grade, 10; High. 7; Jiiniur 
High, 3; Parecliial, 12; Number of Pupils, 8,739. 

Churches; Baptist, 1; Christian Science. 1: 
Ooagregational, 1; Episcopal, 1; Hebrew, 1; 
Methodiat, 5; Presbyterian, 3; Roman Catliolle. 
9; Hlseellaneons. 8. 

Banks; National, 2: State, 7; Total Resourees. 
$13,119,207.99; Savings Banks Deposits Total, 
$2,923.913.$8, 

Theatres: Legitimate. 1; Moving Pictures, 7; 
Vaudeville, 1: Burlesque, 1; Miscellaneoua (Audi¬ 
toriums, etc.), 6. Total number of seats, 6,000. 

Location: Dubuque, situated on the Missis 
sippi River about midway between St. Tatnls and 
St. Paul., is* about 180 miles from Cbicago and 
247 miles' from Omaha. If is on the main line 
of four railroads, the C. B. A Q., 0. 51. A St. 
P., 0. O, W.. and I. C. B. R. There are .37 
gaasenger trains arriving and departing daily 

100 Per Cent of Dubuque*a Adcertiaera Use the 
Timea-Journal at the Highest Local 

Advertising Rate 

No Campaigo Is Complete in This Terrirorjr Without the TimesJoiruai 

Eastern Representative 

M. C. WATSON, INC. 

270 Madison Avenue 

New York City 

Western Representative 

ALLEN-KLAPP CO. 

1336 Peoples Gas Bldg. 

'( ' 4 



E d i t o & Publisher for December 1 3, 19 24 69 

Practically Every Family in Des Moines 
(POPULATION 150,000) 

One Out of Every Two Families Within 
a 100 Mile Radius of Des Moines 

(POPULATION MORE THAN 1,000,000) 

One Out of Every Four Families in 
the State of Iowa 

(POPULATION 2,400,000) 

-Is A Regular Subscriber to -- 

The DES MOINES REGISTER 
. . and TRIBUNE-NEWS . 

**The Betckbone of Prtictic€Uly Every Successful Advertising Campaign in Des Moines and Iowa** 
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IOWA (Cont’d) 
IOWA CITY, IOWA 

■ u/ I law PopBUtion, 11,267, 

OUy Md Soborbui EttUuU, 18,300 (Bx- 
dtulTe of 7,000 itWlente). 

Fort Dodco (can’t) NatlTO Wlilto^ 91%; Fonlcn Born, 9%; In- 
lUnufootuiliic BitobUdUBOntn: Leodinc ftrraa, dutrlal Workan, 6%; E^Uih Raadlm, 98%; 

O. 8. Gypsum Oo., Dntrenal Orpsum Co.. Families, 8,2S0. 

1iw«. Nortbmi pmrt ©f ctty fine McMentlat Northw#iteMi dar«r Umm <My Bri^ A 
section, Grsnd ayenne, located alon? bltiffs. Tile Co., North lovra Brick A Wle Oo., National 
is an unusoallj line residential 'Street, some Clay Works, Webster Biw. Mfg. Co. 
residences costing 150,000 to $100,000. value of yearly output of factories estimated at 

u 'nn.i. « n., . street, and a few stores on 4tli, 6th and 6th 
Native WUtes. 91%; Foreign Bom, 9%; In- gtreets. one block. 

RetaU IboppiBg BoetUm! 12 blocks on Hain $33,000,000. 
reet, and a few stores on 4tb, 6th and 0th Special Information: Doe to natural resources 
reets, one block. city is large producer of clay products, prodnc- 
Trading Area: 30 miles west, 30 north. 15 ing an enormous amount of hollow clay products. 

American Cement Plaster Co., CardlC Gypsum 
Plaster Oo., Plymouth Olay Prodocts Oo., 
Vincent Olay ProducU Oo., Kalo Brick A Tile 
Oe., Lehigh Sewer Pipe A Hie Co., Johnston 

Sdioida: Public Grade, 8; High, 4; Junior 
High, 4; Parochial. 2; Number of Pupils, 3,340. 

CRmrohes: Baptist, 1; Cbrlstian Science, 1; 

east, 25 south. 
Wholesale Houses: Groceries, 4; Meats, 2; 

Fruits, 2; Hardware. 1; Dry Goods, 1. 

Number of Retail Outlets for Nationally Ad- 

botb building and drain titles. Large beet 
sugar plant, producing 26,000,000 last year. 
Packing plant (Independent) killed 520,060 hogs. 

Residential Features: Largely one family 
Clay Works. Inc., Fort Dodge Serum Oo., Martin fPj,*®®**** ^'‘’^*71,’ ■/’ vertisod Prodnots: Passenger automobile agen- bouses, with a few apartments. Considerable 
Fireworks Oo. 2; Pre^yterian, 1; Roman CathoUc, ® • nopulatlon working In cement and sugar 

Bpeoial Information: Surrey of 18 principal Miscellaneous, 6, accessories, 3; automobile tire agencies, 3; Industries concentrated In vicinity of these 
cities in 1923 showed 25,796, a gain in population Banks: National, 1; State, 4; Total Resources, bakers, 4; cigar stores and stands (Including plants. large number of Mason City people 
of 6,447, Urgent percenUge of gain of the 18. ♦H.SOO.IXIO; Savings Banks Depoeist Total $8,- hoteU), 8; confectioners (including hotel own cottages at Clear lake, leading lo^ 
Gateway to northwest Iowa trade area. Freight 275,600. stands), 4; druggists, 6; dry goods. 4; electrical summer resort, ten miles away connected by 
rates secured through our TralBc Bateau not Theatres: Legitimate, 1: Moving Pictures, 4; supplies, 8; norlsts, 2; fruits, 1; furniture, 3; imved road and hourly Interurban service, and 
excelled by any city of the state. Principal Vaudeville, 1; Miscellaneous (Auditoriums, etc.), garages (public), 4; grocers, 65; hardware. 3; live there during the summer, 
retail center of northwest Iowa. More than 3; Total number of seats, 11,468. Jewelry. 4; meat markets, 15: men's furnishings. Retail Bhopping Section: Main shopping sec- 
$2^m,000 expended last year in building. Location: On Iowa River 35 miles west of ■*’ “**^^*”* 5; tlon about 7 blocks on both sides Federal 

Rssidsntial Featnres: Better cUss of homes Mississippi River. In heart of very rich uillllners, 7; opticians, 3: photographers, , avenue, and about 4 blocks each of Delaware 
la north atul rrortheaat, workingmen's homes pre- agricultural section. Served by main line of pianos (and ml^ellant-ous musical instruments), Pennsylvania avenues paralleling. Shopping 
dominate in extreme ssatbeaat part of city, near Chicago, Rock Island and PaclOc east and west; 3; radio supplies, 4; restaurants (inclumng extends one to two blocks from Federal 
gypsum and ciay talHs. Bxeeptional number of Bock Island 8bort Line north and south. In- hotels), 7: shoes, 8; sporting goods, 2; stations latest streets. 

cles, 10; commercial auto, agencies, 2; automo- foreign population working in cement ai^ sugar 
bile accessories, 3; automobile tire agencies, 3; Industries concentrated in ^clnlty of these 

apartment houses tor dty this siae. temrban and bos service to adjacent towns. 2; women's apparel. 6. _ 
w.v.ii _a ^1 n/. • Trading Area: 40 miles conservative estimate 

per cent retail Principal Industries: Calendars, advertising - ret^trade area, twenty miles covers most 
buinw on Osntral avenue between 6th and 12th novelties, furniture, perfumes, cosmetics, iron mMaw»ci»sawv >T«s^«arwr sv^axr x intensive terrltorv 
streets, 6 Mocks and 1st avenue north and south works, grain elevators, meat packing, gloves, MARSHALiLTO^VNf lOM^A 
8 blocks ftnd 2 Mocks on 12th street, remaining cannin^^ factory, eggs, poultry and dairy prod* Wbolosale Houses: Groceries, 3; Fruits, 2; 
10 per cent in outlying districts, grocery, meat nets. limestone, gravel, sand, crushed reck. 1920 Fopnlation, 15,731. Miscellaneous IJnes, Electric Supplies, 1; 
markets, etc. river products. Cl,y Suburban Estimate, 18,000. Plumbing, Heating. 1; Wholesale Paper Supplies. 

Trading Aran: 40 to 50 miles north, north- Manufaotaiiiig Establishments: 17. I.eadlng Native Whites 90 1%’ Negroes 16%; Be*****"!* Supplies, 2. 
west, 25 to 30 east and south, good arms. Economy Advertising Co., Brenard Manu- Foreign Bom. 8.3%. ' ’ ' Number of RetaU OuUeta for NatlonaUy Ad- 
11 directions. 2 trunk railroads east factoring Oo., Puritan Mfg. Co., Kate Glove Co. m. v n , o c . i. vertiaad Produots* Passenger automobile agen- 

u**! * *“** ’'*•“« factories esti- "xiet^tiilsr’ 2^ PretbyurlSn 2- cles. 18; commercial auto, agencies, 5; automo- 
8 to De. Moines. mated at over $3,000,000. Itol^ Crtbollc 1 Mls!:’ell.ieou” 10 bile accessories. 10; automobile tire agencies, U; 
» Honaea: Groceries, 2; Fruits, 2; Special Information: Old territorial capital . u-i,’,', a. . , rn'.iD bakers, 7: cigar stores and stands (including 
1; Miscellaneous Unes, 12. of Iowa and Orst state Capitol. Scat of the , ^ .f hotels), 24: confectioners (Including hotel stands), 

of RetaU OuUete for NationaUy Ad- Dnlverslty of Iowa with 13 colleges and J’ciWI.TOF.BS; Savings Hank l>eposits ixwai jq. delicatessen. 1; dressmakers, 12; druggists, 
rodnots: Passenger automobile agen- 7,(X)0 students. Five large hospitals, in- $3,180,ti«2.74. jq. dry goods, 11; electrical supplies, 4; dorists. 
ommercial auto, agencies 4- automo- eluding one new $5,000,000 hospital. City has Theatres: I.egitimate, 1; Moving Pictures, 3; 3; fruits, 4; furniture, 4; furriers. 4; garages 

MARSHALLTOWN, IOWA 
1920 FopnUtion, 15,731. 

City and Suburban Estimate, 18,000, 

Native Whites, 90.1%; Negroes, 1.6%; 

Wholesale Houses: Groceries, 2; Fruits, 2; Special Information: Old territorial capital 
Hardware, 1; Mlscellaneoua Unes, 12. of Iowa and Orst state Capitol. Scat of the 

Number of RetaU Outlets for NationaUy Ad- State University of Iowa with 13 colleges and 
Tsrtiaed Prodnots: Passenger automobile agen- 7,000 students. Five large hospitals, in- 
cles, 12; commercial auto, agencies, 4; automo- eluding one new $5,IXK),(XX) hospital. City has 

; Miscellaneous, 10. 

bUe acceaaoiles, 6; automoMTe tire agencreT.^'o; ““’F 7J. 8. air mall station and aviation field Vaudeville, 1; Total numlier of seats, 2,300. (public), 20: grocers, 85; hardware, 3; Jewelry, 
bakers, 6: cigar stores and stands (including between Chicago and Omaha. City has 40 miles Location: Main line C. & N. W., C. G. W., 8: “eat markets, 17; men's furnishings. 21; 
hotels), 7; confectioners (Including hotel sUnds), P«'e<> streets. and M. & 8t. U Excellent freight service in milliners, 8; opticians, 5; photographers, 8; 
14; dellcatewen, 6; dreaMnakers, 5; druggista, Bealdential Features: Mostly one-family all directions. Marshalltown is 20 miles east of pianos (and miMellaneous musical InstrumenU), 
13; dry goods, 3; department stores, 5; electrical houses, 85 per cent of wtlch are owned by the geographic center of itate 3; radio supplies, 4; restauraMS (inciumug 
supplies, 11; florists, 3; fruits, 3; furniture. 7; occupants. Several fine apartment houses. No Prlncinal Industries- Grocers supplies auto hotels). 35; shoes, 6; sporting goods. 2. station 

V ‘•ove?, nor .hacks. City originally laid out by .eressX., at^^ governo^^^^^ era, 3; women's apparel. 3. 

rrg*r^rrierg“oir'!:^;nitT^^ RRyecy.,™, 
mI«:ell.neouk muMcaf In'^.t^ienU)! 4? s brass castings. MISSOURI VALLEY, IOWA 
supplies. 3:” re8tanra7i'ta ''(ln"cludlng”’hotelR»'*33" 5 „b'®vks; 8. Clinton street. 3 blocks; B. Manufacturing Establishmenti: CO. I.eadlng - 
shoes, 7; sporting gooda 5- stationera' 4- pp**®B* ^ hlocka; 8. Dubuque street, 3 Arms, Western Grocer Co., M. A St. L. Shops, 7820 Population, 3,985. 
women's apparel 3 ' ’ ’ ’ blocks; E. Iowa avenue, 3 blocks; S. I-lnn Fisher Governor Co., C. A. Dunham Co., Ivcnaox Forelm Born 25e!,- Induitrial Workori '’5%' 

PP • _ "treet, 3 blocks. In addition there are several Furnace Co.. M.rah.lltown Mfg. Co.. Central 
an a s neighborhood store, aeotlons. Foundry, Walter H. Frier Co., Marshalltown aenainn, iw/o. 

rl/Kl MADISON, IOWA Trading Area: Extends 30 miles west, 20 Trowel Co., Marshall Oil Co., Ideal Truck A Schools; Public Grade, 3; High, 1; Junior 
1020 w.nni M fndta miles east. 25 miles south, 15 miles north. Only Body Co. Total value of yearly output of High, 1; Parochial, 1; Number of Pupils, 1,000. 

p ut on, iz.oeo. cities of equ,-!! size or larger are Cedar Rapids, factories estimated at $15,000,000. ♦ 1. 1. Pnuihw 
City and Suburban EaUmate. 35,000. .30 miles north; De. Moines. 120 miles west; special Information: Large center of corn teSn 1* Romw Ciitholtc 1-^ 
Native Whltss. 90.59%; Negroes, 2.64%; I*«venport. 00 miles east; Muscatine. 35 miles can^g. large steel furnace factory, 85 per catnonc, 1. Miscellaneous, 

Foreign Bora, 6.77%; Industrial Workers, 60%; southeast, Burlington, 85 miles north. ^eat of trowels made In C. S. made by Marshall- Banks: National, 1; State, 2; Total Eesourcei 

MISSOURI VALLEY, IOWA 

FORT MADISON, IOWA 
1920 Pspnlatlon, 12,060. 

City and Suburban Estimate, 35,000. 

EngUah Reading, 98.64%; Families, 3,281. Wholesale Houses: Groceries, 2; Fruits, 2; town Trowel Co. Center for niacliine brass and $1,500,000. 

1920 Population, 3,985. 

Forelga Born, 25%; Induitrial Workers, 25%; 
iglish Reading, 100%. 

Banks: National, 1; State, 2; Total Besonreet 

Sohoola: Public Grade. 5; High, 1; Parochial, Mlscellaneoua Lines, 1, (Cigars and Tobacco). gray Iron work. Distributing center for Central Tbeatrei: Moving Pictures, 3; Total number 
3; Number of Pupils, 2,742. Number of RetaU OuUeU for NationaUy Ad- V* ^®.'' ®"'' 

- - - - food mannfactnring distributing concerns In the 
Churobes; Baptist, 2; Christian Science !• vwtlsod Products; Passenger automobile agen- 

Bpiscopal, 1; Hebrew. 1; Methodist, 8; PrMbyl *'**> 74; commercUl auto, agencies, 3; automo- ^ 
Location: Main Une C. A N. W. Wyoming 

Division of C. A N. W. Sioux City Division of 
terian, 1; Roman Catholic, 3- Miscellaneous 3 bile acceseorles, 26; automobile tire agenclet. Residential Featurea: Very few apartment q 4 j; ^ 25 miles north of Council Blolfi 

Banka- State 6- Total nesonvos. xrimioUt «: cigar stores and sUnds (Including houses, private dwellings predominating, mostly Omaha, on Lincoln Highway, K. T. and 
78- Savings Bank Deu^t. HTtai an Kin hotels), 19; confectioners (including hotel one family houses. Some splendid residences In cuater Battlefield Highway. 

■'»7: delloatesaen, 7; dressmakers, 29; Marshalltown. loHuatrios: Railroad .boos, .mall 
Theatres: Legitimate, 1; Moving Pictures, 2; druggists, 8; dry goods, 4; department stores, 4; 

Vaudeville, 1; Miscellaneous (Auditoriums, etc.), electrical supplies, 5; florists, 3; fruits, 5; 

Principal Induatriea: Railroad shops, small 
RetaU Bhopping Section: Five blocke on Main manufacturers. 

1. Total nnmber of seaU, 2,200. 
street. The center of the business section Is 

furniture, 4; furriers. 1; garages (public), 14; about two blocks wide. 
LooaOon: On Mississippi River in southeastern Ifbce™. 32; hardware. 5; Jewelery, 7; meat Trading Area- About 25 mllea in all dlrec- P«'hlng Go. 

corner of Iowa. H.UrSnds, A. T. A 8. F,. C tnarketa. 8; men's fiirnlslilng, 9; men's cloth- ^ Special Information: Aside from railroad 
B. A Q.. Bock Island. S^nta F^ aho^ here »- merchant tailors, 8; milliners, 8: ^““m,li railroads draw shopper, up to ^ agricultural com- 
Good harbor, river and shipping center. Bus opticians, 7; photogrepbers, 3; pianos (and mis 
lines to country 30 mUes, good roads. cellaneous musical Instruments), 3: radio siip- 

40 miles. 
Wholssals Honsos: Groceries, 2; Frnits, 3; 

, i - piies, o; restaoranM tinciuaing noteis), 

waxad natvsr nHntori women^ s apparel, ». 

piles, 5; restaurants (Including hotels), .37; Miscellaneous Lines, 8. 
shoes. 12; sporting goods. 0; stationers. 5; Number of RetaU Outiets for NationaUy Ad* 

waxed paper, printed bread wrappers, kraft 
paper, boxboird and boxes, chain, ice machines, 
garden tools, peart buttons, horse collars, sped- IT 
ing machines, tool bandies, pump oil cans, shock “ 
absorbera. _ 

Manufacturing EsUbliabmenta: 22. leading , 
Arms. W. A. BhealTer I’en Co., HInde-Dauch 7^7^ * 
Paper Mtib, Midwest Paper Mills, American Fork 82,000. 

Manufacturing EatabUshmonti: Leading firm. 
Hlgglna Packing Co. 

Special Information: Aside from railrotd 

mnuity. land sells from $200 to $325 an acre. 

Residential Features: No tenements. large 
percentage of homes owned. 

RetaU Shopping Section: Main street, 5 

KEOKUK, IOWA 

MuenUl Machinery Co.. Perfection 'Ore A Born. 4%; Induitrial Workori. 3300; EngUah cles, 15; commercial auto- age 
Rubber Co.. Antbee Porcoil Oo.. Port M^disAn Reodinr. FomiliM. R ano “erchant tailors, 9, milUnerB, 5, optlcisDs. , r. o. Rubber Co., Antbee Poraoil Oo.. Port MadUou Readinf* W%; FamiUea, 3.400. merenant tailors, »; miiunerB. 5; opticisDB. 
Chair Co Tot^i vaiiio Af vMriw A# ^. V Zr 4; photoprmpherB, i; plaiioa (and miBcellaneous 
factories estimated at $8 000 000 ^ ^ Schools: Public Grade, 7; High, 1; Junior musical inatrumenta), 4; radio supplies, 6; 
laciorin esiimaiea at 6^UUO,UW. Hlali. 1; Puroehlal. 3: Number of Pnnili. S.205.__ k.t.i.v <s. m: 

vertUod FroduoU: Ibsaenger automobll. agen- ,a 
cles. 12; commercial auto, agenclee, 2; automo- blocks, with g^ buildings and all filled, 
bile accessories, 11; antomobUe tire agencies. Considerable building activity. 
12; bakers, 7; cigar stores and stands (including Tradlac Area: 10 miles west to Missouri 
hotels), 0; coofeetibnera (iocludiog hotel stands), Rlyer, 10 miles south, 20 north sad 15 east. 

1990 FepulatioA, 14,423; (1028. 15,800). dellcateBsen, 4; dressmakers, 3; druggists. 9; Good automobile roads, 
dig and Suburban Estimate. 25,000. Trading department stores. 5; electrical supplies. 4; Wholesale Houses: Fruit. 1. 

“'«»• 'hardware *■ H*tlonaU, Ad- 
Jewelry, 10; meit market., iof^raen'. clothlnV, Product.: Passenger automobile age^ 
10; merehant tailor., 9; milliners, 5; opticians, ' 
4;’photographers. $; pl«.o. (and miscellaneous “ ® tands (Including hotela), 12; confectioners (In- 

SwIoW ”nf^l?laSlo*n: RaM High. 1; PurechUI. 3; Number of P^plU, S.200. rest.urunt. (luclndW ho’teU), 18; .hoes,’ lol *4-**drJ‘7:S)*: 4*’d^'TrtTe'nV^iorM 
1,200, terminal employe. 000; morthl? puy^rtl Ohwolm.: ^pUat, 3; Christian ^lence ^ad- miortlng good., 8; aUtloners, 4; women', ap- flrttri’c.t’.upJllM, f;’frelt^^ 2; 
railroad $300,000. Rich farming communltj. nfh.?y°'i ^ gareges^(*^pubHc), 5;’srocera, 10-,'hardware,’ 2; 

1,200, terminal employee 000- monthly puy-toll uhuroaee: isapuet, 3; cnrtstian Science Read- eporiing gooue, »; euiioners, «; women e ap- 
TUllroud $300,000. Rich faraing community. *“* Boom. 1; Congregational, 1; Episcopal, 2; parel, 7. 
City hat large trade from Illlnolt and Missouri. Hebrew, 1; Methodist, 3; Presbyterian, 3; Note: Facts and figures were secured through 

Residential Faaturee: Mostly one and two Tloman Catholic, 3; Miscellaneous, 3. tl,e aid of the Chamber of Commerce. O. B. 
family bouaea, 42 per cent owned. Town long Banks: National, 1; State, 4; Savings Bank Bnstbnrn, Secy, 
and narrow on bills above river. Four parks. Deposits Total $2,400,000. - 

***K1*^ f*’*?TWtres: Legitimate, 1; Moving Plcturee, 2; PITV fOWA 
.ilii*** ““** Mlecellaneons (Anditorinma, etc.). High School MAoUIN dll, IVJWA 

■ »“** *: ‘“i;'™**”'' end Y. W. C. A. ToUl number of Beats, 4,000. _ , „ „ 
cross streets of Cedar, Pine, Market, Cbeatnut . o *., * . , . 7920 Popoiatlen, 20.065. 
and Walnut, twe blocks each, comprise down- corner of strte at Junction city and Suburban Eatimate, 40,000. 
town business section. Outlying Sanin Fe ®‘ j ‘**jL***„ ^11- Native ■Whites, 78%; Negroes, 2%; Foreign 
avenue district 2300 to 3100 blocks and Inter- ‘ C. B. 1. A P , Wabash, Born, 20%; Indnstrial Workers, 4,000; EngUsh 
sectlng Btreets; four other small business dla- J,- 7^; * v and passenger but lines to RMiding, 85%; Families, 5.000. 
trlcti. Northern Iowa and east to Illinois. Railroad Schools: Public Orsde, 14; High, 1; Junior 

Trading Area: North 15 miles, east 20 miles, t^MPorUtlon in all directions. High, 3; Parochial, 1; Number of Pnplla. 4.000. 
sontb 15 miles, west 35 miles. Principal Indnstrles: (Jereel mills, steel in- (Ihnrehes: Baptist, 1; Christian Science, 1; 

Note: Facts and Bgores were secured through jewelry, 2; meat market!, 3; men's furnishings, 
the aid of the Chamber of Commerce, O. B. 4. men's clothing, 3; merchant tailors, 1; 
Bastbnrn, Secy. mllllneri, 3; opticians, 2; pbotographera. 1; 

- pianos (and miscellaneous musical Inatrumcnts). 
w a /''■’TV f/WA/A 7; radio supplies, 4; restaurants (Including 
IvIASVJIv \«11 If IWV A hotels), 5; shoes, 3; sporting goods, 1; stetlon- 
_ , . 'I”- 2; women's apparel, 2. 

High, 3; Perochlal, 1; Number of Pnplla, 4,000. 
(Anrehes: Baptist, 1; Christian Science, 1; 

MUSCATINE, IOWA 
1920 PopuUtiOB, 16,068. 
Olty and Suburban EsGmats, 79,108. 
Narive Whites, 89%; Negroes, 0.6%; Forelga 

'Wholesale ^usea: Groceries. 1; Fruits, 1; dustries. United Lead Co., tires, powder, starch. Congregational, 1; Episcopal, 1; Hebrew, 1; Born, 10.3%; Indnat^l Workers, 31%; Engliih 
Miscellaneous Lines, Cigars, 3; Lnmber, 1; Oen- eyrup, atrawboard, cartona, canneries. Keokuk Methodist. 3; Presbytertsn, 2; Roman Catholic, Reading, 98%; Famlliea, 4,416. 
fectlooery, 2. dam in Mississippi River furnlsbea 175,000 H. P. 2; Mlseellaneons, 7. SchooU: Public Grade, 9; High, 1; Parochial, 

Number of Retail Outlets for Nationally Ad* electric current. Banks; National, 2; State, 1. 4; Numl>er of Pnplls, 3,325. 
vertiaad Prednots: Passenger eutomoblle agen- Mannfactnrtim Bstabliahments- 36 Leedlag Theatree: Tagitlmate. 1; Moving Pictures, 4; Ohurohee: Baptist, 2; Christian Science, 1; 
dee. 12; commercial auto, agencies, 8; automo- anna Purity OaU Oo J C ’ BnMnger <5o '’andevllle. 2; Mlseellaneons (Auditoriums, etc.). Congregational, 3; Episcopal, 1; Hebrew, 1; 
bile aocesaorles, 3; automobile tire ngendes, 5; siKtin Metal Oo Stwl Caet'lag Oo United Armory end Iligb School. Total number of Methodlet, 4; Presbyterian, 1; Roman Catbollc. 
bakers, 9; cigar stores and stands (Indndlng Leg^ Co Dupont lewder Works SUndard Four •cats, 4,000. 2; MIscellaneoni, 13. 
kotelB), 21; confeettonera (Including hotel <nre oo ’ Semi-Steel Casting Co Iowa Fibre Location: Railroads; St. Paul, Great Western, Banka: National, 1; State, 4; Total Resources 
atands), 28; delicatessen, 2; dreeamakers, 15; Box Co..’ Iowa Can Co. Total value of yearly Minneapolis A St. Louis. Rock Island, North- $13,600,000; Savings Bank Deposits Total $».• 
draggitte, 7; dry gooda, 9; department stores, 4; ootnnt rt factsdes estimated at $30 000 000 western, and Meson City and Clear Lake 600,000. urugaisio, i; ary gooas, w; ueparimeni stores, 4; ontnnt of fartades estimated at ttO 000 000 western, and Meson City and Clear Lake ouu.uuu. 
electrical supplies, 6; florists, 3: fruits, 1; furnl- __, , . „ i. v . . Interurban. .308 miles from Chicago, 150 from Theatroe: Legitimate, 1; Moving Pictures. 4; 
ture, 5; furriers, 2; garages (public), 16; grocers. , ■^T^Informatttm, Keokift Is tb^lotrtbut- Cities, 121 from Dee Moines and 206 from Miscellaneous (Audltoriumt, etc.), 2; Total 
38: hardware, 7; Jewelry, 5; meat markets, 14; Jjf Dmaha. Center of excellent system of paved number of seats, 4.169. 
men's fornishlnga, 11; men's clothing, 11; J*"*®'"'* T Ml!®®**.'. .1® •".OOO.OW graveled bed roads, with good truck end has LeaeUen: It nearest central pert of lows of 
merchant tailors, 5; mlllinera, 7; opticians, 2; bydro-el^rlc plant steadily attracting tww bust- gp^vlce over considerable area. any river point. Served by 3 lines; Rock Islaad 
pbotographera, 3; pianos (and mlscellaneoua I’roxlmlty to coal Adds and tgricultnral 
awisical instriments), 7; radio anpplies, 6; districts makes It Ideal for manufacture of 
sosteurants (Inclndlag botela), 18; shoes, 6; ‘‘creal products and steel products. 

LeaeUen: It nearest central part of lows of 
any river point. Served by 3 lines: Rock Islaad 

Principal Induatrise: Cement, l>rtck and tile. Railroad, the dilcago-Kantas Main Line. 
pork packing, beet sugar. Muscatlne-Montexnma branch, Mnscatlne-Wilton 

Manufacturing Eatabliihmanta: leading firms, branch, C. M. A St. P, By. main line, and C, 
sporting goods, 3; stationers. 3; women's ap- Residential Featurna: Meetly one family Northwest States Portland Cement Co., T.ehlgh D. and M.. 24 passenxer trains dally. 
pare!, 12. hoiisoK. a few doable hoiisei and two flat bnlld* Portland Cement Co.. Jacob B. Decker A Sons. Principal Indnstrles: Pearl button mfg.. 
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pearl botton machinery tatg., aash and door, 
cannery and preserving (big Helna and inde¬ 
pendent plants) truck and melon gardening. 
33 button factories for blanks only. 

Kannfactnrlng EatabUahmenta; 62. Leading 
flrmH, Roach & Musser Lumber Co., Hnttig Mfg. 
Co., Barry Mfg. Co., H. J. Heinz Co., Ziegler 
Canning & I^reservlng Co., McKee Button Co., 
□awkeye Button Co., Iowa I’earl Button Co., 
Automatic Button Co., U. S. Button Co., Pen- 
aant Button Co., Weber Button Co. Total 
value of yearly output of factories estimated at 
*0.000.000. 

Special Information: On big bend of Missis¬ 
sippi River. Bhcceedingly large producer of fresh 
water pearl buttons and center of American 
fresh water pearl button industry. 

, Residential Features: Covers urea of 7 square 
miles. 00 tier cent of tbe Inhabitants own tbeir 
own homes. 

Retail Shopping Section; North and Iowa 
avenue (Central street), 3 Mocka; west of Front 
from Iowa, 2 blocks; west on 2nd street, 2 
blocks; east on front from Iowa avenue, 4 
blocks; east on 2nd street, 5 blocks; east on 3rd 
steet, 4 blocks; 2 "neighborhood” outlying 
sections with usual grocery, meat markets, etc. 

Trading Area; All within a radius of 22 
miles, extend north 20 miles; south 18 miles; 
east 12 miles; west 40 miles. 

Wholesale Houses; Groceries, 3; Ments, 2; 
Fruits. 5: Hardware, 1; Clothing, 1; Miscel¬ 
laneous Lines. Auto. Accessories, 1; Bakeries, 3; 
Cigar and Tobacco, 9; Harness and I.>eather, 1. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen- 

Bom, llirs: Industrial Workers. 60%; Engiish 
Reading, 93H%; Familiee, 3,.VU. 

Bchools: Public Grade, 6; High, 2; Junior 
High, 1; Parochial, 1; Number of inipiU. Public 
1,458, Parochial 480. 

Churobaa: Baptist. 1; Christian Brience, 1; 
Episcopal, 1; Methodist, 1; Presbyterian, 1; 
Roman Catholic, 1; Miscellaneous, Christian, 
Lntberan, Colored Methodist. 

Banks: National, 1; State, 3; Total Resources 
*3,130,400.49; Savings Bank neposits Total 
*1,921,264.49. 

Theatres: I.egltlmate, 1; Moving Pictures. 3: 
Vaudeville, 1; Miscellaneous (Auditoriums, etc.). 
2; Total number of seats, 2,623. 

Location: On It. I. & C. O. W. Oelwein Is 
the Hub of Northeastern Iowa, in the heart ef 
the dairying and fanning country, with splendid 
gravel and paved roads. Bus lines, north and 
south. Division point of C. O. W. with largest 
railroad shops west of MIsslonrI River. 

Principal Industries; Railroad shops, pasteur¬ 
izing ami dairy plants. Ice plants (artldclal) 
Chemical Manufacture, bottling works, printing, 
machinery and auto accessory manufacturers, 
roodng, construction and paving companies. 
Creamery plants. 

Manufacturing Establiahmenta: IS. Leading 
erms. Spencer Construction Co., Oelwein Chem¬ 
ical Co.. F. H. Ijiwrence Roo6ng Co., Mailer 
Bros. Mfg. Co., Register Co., Oelwein Bottling 
Works, Parniim Mfg. Co., Standard Co., Oelwein 
Creamery Co. Total valne of yearly output of 
factories estimated at *1,090.000. 

Special Information; Center of a trading 
territory of four counties, with approximately 
70.000 Inhabitants. Large retail and smaller 
wholesale center. Distributing point through 
C. G. W. for large manufacturer’s products. 
20.912 automobiles and trucks registered In this 
territory Jan. 1. 1924. Center of farming and 

vertised Products: Passenger automobile agen¬ 
cies, 20; commercial auto, agencies, 6; automo¬ 
bile accessories, 13; automobile tire agencies. 
12; bakers, 4; contectioaers (including hotel 

’ands), 3; dressmakers. 6: druggists. ,5; dry 
tods, 8; department stores, 4; electrical sup- 

ylles. S, florists, 2; furniture, 4; garages (pub¬ 
lic), 5; grocers, 23; hardware, 4; jewelry, 3; 
meat markets, 6; men's furnishings, 8; men’s 
clothing, 8; milliners, 6; opticians, 4; photog¬ 
raphers, 2; pianos (and miscellaneous musical 
instruments), S; radio supplies, 8; restaurants 
(including hotels), 8; shoes, 6; sporting goods, 
2; stationers, 3; Women’s apparel, 8. 

OTTUMWA, IOWA 
1920 PopuUtion, 23.003. 

City and Suburban Estimate, KW.OOO. 

Native Whites. 87<4%; Negroes, 2H%; 
Foreign Bern, 10%; Industrial Workers, prac¬ 
tically all; English Beading, all; Families, 
5.000. 

Schools: Public Grade, 17; High, 1; Junior 
High, 1; Parochial, 1: Number of Pupils, 
Parochial. 200; Total. 5.000. 

Churches: Baptist, 2; (Kristian Science, 2: 
Congregational, 2; Episcopal, 1; Hebrew. 1; 
Methodist. 3; Presbyterian, 3; Roman Catholic. 
3; Miscellaneous, 7. 

Banka: National, 3; State, 8; Total Resources 
*8,009.000; Savings Bank Deposits Total, *8,- 
000.000. 

Theatres: Legitimate, 7; .Moving Pictures, 7: 
Miscellaneous (Auditoriums, etc.). High School 
Auditorium; Total number of seats, 1,500. 

Location; On Des Moines River, central 

Farmers in this district not only devote their 
time to stock raising and grain production Inst 
give considerable attention to dairying because 
of the market created by the Perry Milk Prod¬ 
ucts Co., for milk. Being a division point on 
tbe main line of the C. M. A St. P, R. R.. 
hundreds of well paid railway employes reside 
here. Perry Is also the home of the Trl-Cbunty 
Fair, the largest agricultural expocitlon In lovaa 
except the Iowa State Fair. 

Residential Features: Mostly one-famlly homes: 
residences are practically all modern; very few 
IK>or houses can be found in the city. 

Retail Shopping Section; Extends from C. M. 
A St. P. tracks south on 2nd St.» for seven 
blocks and around a triangle ia which dty 
library la located; also two blocks each way on 
Wlllla Ave. and Warford Ave. , piete are five 
grocery stores In the reaidpntial district. 

Trading Area; Extends 25 miles west; 10 
miles north; 10 miles east; 15 miles aonth, 
although some business is secured from a greater 
district. 

Number of Retail Outlets fcr 'Nationally Ad¬ 
vertised Products; Passenger A'ntomoblle Agen¬ 
cies. 7; Commercial Auto. Afrtneles, If; Auto¬ 
mobile Accessories. 10; Automobile Tire Agen¬ 
cies. 7; Bakers. 2; Cigar Stores and Stands (In¬ 
cluding Hotels), 11; Confectioners (Including 
hotel stands), 9; Dressmakers, 6; Druggists, 4; 
Dry Goods. 4; Department Stores, 1; Electrical 
Supplies, 3; Florists. 2: Fruits, 1; Garages (pub¬ 
lic). 5; Grocers. 12; Hardware, 5: Jewelry. 3; 
Meat ilarkets. 4; Men’s Furnishings. 5; Men’s 
Clothing. 5; Merchant Tailors. 4; Milliners. 4; 
Opticians, 2; Photographers, 2; Pianos (and mis¬ 
cellaneous musical Instruments), 3; Radio Sup¬ 
plies 3; Restanrants (including hotels), 7; 
Shoes, 4; Sporting Goods, 2: Stationers. 2; 
Women’s Apparel. 4. 

cles, 11; commercial auto, agencies, 11; automo- dairying; splendid rends and railroad facilities. southern part of state. Railroads; C. B. A Q.. 
bile accessories. 21; automobile tire agencies, Raaidontlal Features- Mostly one and two Wabash, C. M. A St. P.. and Rock Island. 7.3 
20; imkers 3; cigar stores and stands (Including family houses. large percentage owners. New miles from Mississippi River and 208 miles east SIOUX CITY, IOWA 
**®**J,*\’ . i^ohf^fi'ohpra (including hotel apartment houses being built, wltb large number Missouri River. 

*g^^’\o■.iepa^”me^t ”orei. of private homes throughout the city. Average principal Industries: Packing industry, coal 1920 Population. 73.6.39. 
piles, 9; florists. 3; fruits. S; furniture, 6; . a mines. Implements, and many others. (Hty and Suburban Estimate. 400.000. 
garages (public), 15; grocers. 67; barriware, 6; ***•“ Shoeing BMtion: Forms a square. Manufacturing Establishments; 95. I.eading s«r • Fnrsisn 
Jewelry. 6; meat market. 14; men’s furnishings. c»n»l*tlng of irederlck street, north and south; * ^0.. Deere A Co.. Ottnmw, niS: w^riith 
14: men’s clothing. 9; merchant tailors. 10; Charles street, east and west; 1st avenue, east p,, Co. Total value of yearly output of Born, *-*“*'* 
mJllineni, 6; opticians, 6; photograpbera, 4; north and aonth; avenue, west, north and factories estimated at $r»0.000,000. Readinf, 1>6%; FamlUet, 14.000. 

•^nth; Ist. 2nd and .^rd streets, aonth, east ami ^ wwwnr. tn. o- Jnninr 
west. Total business district comprises atmut Special Information: Four railroads service Schools: r»bllc Grade 30 Wgh. 2, Junior 
25 blocks center consists of 20 blocks. Out- •"*> »nn‘b; 1.600 rail- High, 3; Parochial. 15. Number of Pupils, 
Ijin;? Italian bnaine**^ district corapriaea about 5 famillea. DlTlalon point on main line C\ 13,000. 
blocks. Usual small neiKhborboofi stores. & 8t. P. John Morrell ft Churchea: Baptist. R: Christian Bcience, 2: 

Trading Area: North and south about 40 ^‘'rmous Independent packing plant. co^regatlonal. 3; Episcopal. 2. Hebrew 5; 

Principal Industries: Packing industry, coal 
mines. Implements, and many others. 

Manufacturing Establishments; 95. I.eading 
Arms, John Morrell A Co., Deere A Co., Ottumwa 

pianos (and miscellaneous musical instruments), •®utb; 1st, 2nd and .3rd streets, south, east ami 
4; radio supplies. 4; restaurants (Including »«’»iness district comprises atmut 
hotels), 18; shoes, 15; sporting goods, 7; 
stationers, 4; women’s apparel, 12. 

NEWTON, IOWA 
1920 Population, 6.627. 

City and Suburban Estimate, 12,000. 

Native Whites, 9.3%; Negroes, 25 people; 
Foreign Born, 3%; Industrial Workers, 30%; 
English Reading, all; Families, 1,560. 

25 blocks center consists of 20 blocks. Out- 

Special Information; Four railroads, service 
east and west, north and south; 1.600 rail- 

lying Italian business district corapriaea about 5 ^bsd families. Division point on main line C. 13.000. 
blocks. Usual small neighborhomi stores. H. A Q. and C. iL A 8t. P. dobn Morrell A Churches: Baptist, 5; Christian Hclence. 2: 

Trading Area: North and south about 40 enormous Independent packing plant. co^regatlon.l, 3; Episcopal. 2. Hebrew 5 
mllefi, anil <»a»t and weat about 26 miles. I>arKe Reaidantlal Features: Great many factory Methodist. 11; Presbyterian, 8; Homan Catho..c, 
bulk of business secured due to fact that Oelwein tnen own homes; no tenement district; some Miscellaneous. 24. 
is largest town In territory and easily reached. l>eaiitlfiil homes on hills. Des Moines River run?* k. 10* Total He 
Trading arc. population about 7.3,000. ‘trough tbe city. Aavlncs Bank. Dcposl-. 

Wholesale Houses: Groceries. 2; Meats, 1; SSiopplng Section: Pretty much gronped. *32 000^100*”' 
Fruits, 2; Miscellaneous IJnes, 3. buildings, very complete stocks at low 

ViimhAv dbf fkii+idk*. AA attracting many shoppers. r.8% total Theatres: Uegitimate, 1; Moving Picture*. 12 
Nationally Ad- bn»iness from southern Iowa and northern Mis- Vandevllle. 2: Miscellaneous (Auditoriums, etc.) 

Trading area population about 7.3,000. 

Wholesale Houses: Groceries, 2; Meats, I; 
Fruits, 2; Mlscellaueous IJnes, 3. 

Banks: National, 5; State, 10; Total Re 
sources. *,30,000.000: Savings Banks DeposKs 

Theatres: Legitimate, 1; Moving Pictures. 12; 
Vandevllle. 2: Miscellaneous (Auditoriums, etc.). 

Schools: Public Grade. 4; High, 1; Junior cles, 13; commercial auto, agenciet, 10; antomo- 
^™**“®**i I*“^Pbgcr automc^ile agen- Merchants aggressive; make frequent trips Total namber of seats. 10.000. 

High, 1: Namber of Puplla, 1,700. bile accessories, 4; automobile tire agencies, 3; 
to New York and other markets. 

Location: In the heart of the tall corn conn- 
(aurches: Baptist, 1; Christian Science, 1; ^«''ers, 2; cigar stores and stands (Including ♦•’F ®® **>e Missouri River at Junction point of 

Congregational. 1; Episcopal, 1- Methodist 1; T; confectioners (Including hotel Missouri, city only M miles from Missouri line, Nebraska and South Dakota, dominating 
Presbyterian. 1; Roman Catholic. 1; Mlacel- rf^nriml!ra*"dtr\ roids fnb!' a trading Held consisting of northwestern Iowa, 
laneous Christian 1- United Brethreh 1 druggists. 5; iry goods, 7; department storea, ®f primary dirt roads Into Ottumwa from all northeastern Nebraska and southern half of 

■B. 1.' X. .1 I o' c. . . o, . 1 n' elzftrlcal supplies, 3; florists, 3; fniits, 2; directions. 28 passenger trains a day. Sonth Dakota and southwestern Minnesota. 
furniture, 4; garages (public), 8; grocers, 14; Wholssale Houses: Groceries, 2; Meats, 1 pack- Served by C. A N. W., 1. C., C. M. A St. 

Dep *^t* 'r*t *1**4 000 OOO**”'^'**' ®“’*“** hardware. 5: Jewelery, 4; meat markets, 8; Ing plant; Fruits, 2; Hardware, 2; Miscellaneous p., C., St. P., M. A O., O. N., and Burlington. 
• ■ - -- men’s furnishings. B; men’s clothing, 0; Lines, Big drug bouse, 2 candy facteries. , . t i.o .toev center dalrv 
Theatres: Legitimate, 1; Moving PIctiirea, 2; merchant tallora, 4; milliners, 7; opticians, 3; VnmKsr of Rot.ll nutlets from Mstlanallv Ad. Principal Indnstrira. Live stwk c , y 

Vaudeville, 1; Miscellaneous (Auditoriums, etc.), photographers, 2; pianos (and miscellaneous ^rtissd Products- Passenger Automobile Agen- Jobbing and r 
2: Total number of seat. 2.400 musical Inotriiment.i .3- Radio H.innlle. a- rToduotl. i assenger AUtomoDlle Agen __... ».moo. Swift 

Theatres: Legitimate, 1; Moving Picture!, 2; merchant tallora, 4; milliners, 7; opticians, 3; 

2; ToUl number of seats, 2.400. musical Instruments), 3; ^dio Supplies. 5; ^res^M; VoTmeraU^A^ir Ag"enri^^^ 
Location; On Bock Island from Chicago, restaurants (Including hotels), 7; shoes, 5; mobile Accessories. 70; Automobile Tire Agen 

Easy shipment to all points. Connect with zporttni goods, 6; stationers, 8; women s ap- Rjiters, 7; Cigar Stores and Stands (In 
other lines north and south at Des Moines. M. P*™. 8. eluding Hotels). 15; Confectioners (Inclndlnz 
A St. L. branches to near communities bring - hotel stands), 12; Delicatessen, 2; Dressmakers 
local trade. /-\CIF A t A trwxr a Hrugglsts, ll: Dry Goods. 10; Department 

Principal Industriea: Washing machines, 4 USIvAmvJSAj lOvVA Stores, 5; Pflectrlcal Supplies, 3; Florists, 3 
factories. 270,000 machines annually, *4,000,000. „ , „ „ Fruits with groceries, 110; Furniture, 5; Furriers 
Road machinery, brick and tile, advertising PopnlaHon, 9.427. 10; Garages (pnblie), 40; Grocers. 103; Hsrd 
specialties. rue. st noo ware. 5; Jewelry. 6; Meat Markets. 5: A1 

Ksnufnetnrine EstnhilshmeTits■ A T.eadinv ^ Eatlmata, 11,000. srocers have meat markets; Men’s Furnishings 
Arms Maytag Washing Machine Co One Native Whites, 93%; Negroas, 2.4%; Forslgn 14: Men’s Clothing; 14; Merchant Tailors, 10 
Minute Washer Co Woodrow Washer Co Bom, 4.6%; Indiutriai Workan, 12%; English Milliners, 16; Opticians, 6; Photographers, 4 
?«om.tirw.Vhlng“ Mac^h^?^'”^^^ ^f Far^ni *8%; FamlUsa, 2.630.’ 

cles. 53; Commercial Auto. Agencies, 53; Auto¬ 
mobile Accessories. 70; Automobile Tire Agen- 

Manufactaring Establishments: Armour, Swift, 
Cudahy, American Pop Cora Co., Hanford's 
Produce, largest creamery In tbe state. Fair- 

OSKALOOSA, IOWA 
1920 Population, 9.427. 

City and Suburban Estimata, 11,(KI0. 

eluding Hotels). ’l5: Confectioners (Including mount Creamery. Bine Valley 
hotel stands), 12; Delicatessen, 2; Dressmakers, Ross Pincakc Flour and Syrup, Mystic Milling 
18; Druggists, 11; Dry Goods. 10; Department Co.. Albertson Machine Works, Hawkeye Track 
Stores, 5; Electrical SnppHes, 3; Floriata. 3; Co.. Perfection Com Planter &>., Sioux city 
Fruits with groceries, 110; rnrnitnre, 5; Furriers. Seed and Nursery, Werls Seed Co.. Norfolk Fiir- 
10; Garages (pnblie), 40; Grocers, 103; Hard- nace Co. 
ware. 5; Jewelry. 6; Meat Myk^s, 5: All , , information: Slonx City is the logical 
grocers have meat outlet for merchandise to northwestern low*. 

Co., road working and car wheels. Newton 
Foundry, castings. Eagle Brick A Tile Co. 
Tatsl value of yearly output of factories esti¬ 
mated at *10,000,000. 

City and SuburUn E.««at% 11.000. ’^'“pJ.^rai^.ilng.l' »P®®“> Information: Slonx City Is the logical 
<roc*ni hsv* in**t inariciH: Men • FumlsnlnK*. ontiet for merchnndine to northwestern Iowa, 

Native Whites, 93%; Negroes, 2.4%; Foreign 14: Men’s Clothing; 14; Merchant Tall^, 10; northeastern Nebraska, sonthern half of South 
Bora, 4.6%; Indnstrlal Workort, 12%; English Milliners, 16; Opticians, 6; Photographers, 4; Dakota and part of Minnesota. Sioux City Is 
Reading, 98%; FamlUee, 2,630. Planoe (and miscellaneous musical Instruments), marketing place of all the agricultural 

4; Radio Supplies, 8; Restanrants (Incindtng this neld Stonx Cltv Is large 
Bel^s: FJibllc Grade, 5: High, 1; Number hotels). 19; Shoes. 10; Sporting Goods. 3; ,nd produce center, and ranks 

of Pupils. 2.117. Stationer*. .3; Women’s Apparel, 11. among the world’s hog markets. 

Churohas: Baptist, 2; Cbriatian Science, 1; 
Special Informatian; In rich agrlcnltural sec- Hebrew, 1; 

tlon. 7,000 automobiles; good grain market. Methodist, 3; Presbyterian, 1; Roman Catbolle, 
s. ij XI I o < X *_ 1; Mlacellaneous. 13. 
Residential Features: Mostly one and two _ . , , „ « „ 

story dwellings. Very much congested, over 100 “*•**- “• Total Be- 
houiM under conatructlou, average cost *4,500. eources. *6,750,000. 

PERRY, IOWA 
1920 PopuUtion, 5.612. 

City and Suburban Estimata, 15,000. 
Some beautiful hornet, coating np to *100,000. Theatres; Legitimete, 1; Moving Pictures. 3; Native 'Whitos, 03(4%; Negroes, 5%; Foreign "on of the country. 

products from this field. Sioux City 1* large 
livestock, grain and produce center, and ranks 
fourth among the world’s hog markets. 

Residential Features: Decidedly a city of 
homes, very few apartments. The average In¬ 
come for this section, I* from *2,000 to *5,000. 
This enables almost every one to own his home. 
Wealth Is more evenly dlstrlbnled In the heart 
of the tali corn country than In any other sec- 

Ratail Shopping Section: Aroniid Public MIscellaneons (Andltorinms, etc.), 1. Total Bora. 1%%; English Reading, 94%; FamlUet. 
Square, mostly Ist street, north and south, 2nd number of seats, 3,000. 1,343. 
street, north and south; 1st avenue, east and Location: Chicago, Rock Island A Paclfle, Schools; Public Grade, 4; High, 1; Parochial, 
west; 2nd avenue, east and west. A few (Chicago, Burlington A Quincy, Minneapolis A i. Number of Pupils, 1328. 
neighborhood stores. St. Louis; 60 miles southeast of Des Moines; 

Trading Area: About 20 miles In rich sgrl- midway between Minneapolis and 8t. latnla. 
cultural section; dairying and poultry. 

Churohss: Baptist, 2; Christian Science, 1; 
Congregational. 1; Methodist, 2; Presbyterian, 

Frlncipel Industrlas: Work garments, lire l; Roman Catholic. 1; MIscellaneons, 2. 
Number of Retail Ontiets for Nationally Ad- hydrants, candy, brick and tile, air stations, 

vsrtlsed Products: Passenger automobile agen- heating plants, band music. 

Retail Shopping Section: Fourth and Pierce 
Sts. are conaldei-ed the main retail atreeta, 10 
blocks on Foarth St. and 5 blocks on Pierce St. 
The downtown retail section Is seven blocks long 
and 5 blocks wide. Sioux City baa 4 large dc 
partment store*, among the largest in Iowa. 
This is made possible because over 60% of the 
sales of leading retail establishments Is derived 

des. 9; commercial aiito. agencies, 3; automo- Kanufaotnring EstabUshments. 25. Leading .300.000. 

h“k%"'T%" r“i.o•“d'^Und.•^^^^^^^^^^ ^-^v’; ?o*”"* “’** x,,'^e“rn*;o*u.^&^^^ 
hotels) 5; confectioner, (includl^^^ = Home of Penn College, num^^r or.e.tif 2^ ’’ Dakota. 60 mUes north snd 40 miles wnth. 
3. delicatessen. 1; dressmakers, 3; druggists. .>; Hetcher College locsted In University t xi , Wholesale Honsss; Groceries. 5; Meats, 10: 

*.i iV'”’”' f' « stiburb i5^>lnln^^ Oskaloosa. Cente^ Moine? S?.rv*^ bTc M "a 8t W R *’ 

‘/ew^rv '2rmc'.V mV^e^rrien’i * Central loin *(X'c‘.’rit).®*' 

Banks; Nations!. 2: State, 2; Total Reaources, from the surrounding territory rather than from 
*.3.150 000. SavingH Bank Deposits Total, *2,- the dty. 

furriers. 1; garages (pnblie). 11; grocers. 19; ..flvltv 
hardware. 2; Jewelry, 2; meat markets, 8; men’s 
furnishings, 6; men’s (lothiiig. 6; merctaaiit Roslde Rosldential Fsatnrsa: I arge per cent of 

tall^. .3;’ mlHlners. 2; opticians. 3; photo- raising; C. M. A St. P. Dlvlrion’point and shops; .7eXtes“ baXc.; 13 
graphers. 3; pianos (and miscellaneous mneical fknilly homes almost exclusively. - —_ . . 

Central Iowa (electric! Number of Rotail Outlets for Nationally Ad- 
tentrai lows (riectric). x . .. Tortlsed Products: Passenger antomoblle agen 
Principal Industries: »arming, dairy and atock .,9. ,utomnblle acceseorles. 20; automobile 

meat packing. .stands (Including hotels), 32; confectioners (In- 
Iwtraments). 2: radio supplies. 5 (1 mfg. co.i: BoUll Bhopp^ Soetion: High Ave 9 blocks; Manufacturing EsUbllihmenU: 8; I^eadlng binding hotel stands), ss! dcilcatcsscn. 5; drug 
restaurant* (Including hotels). 6; shoes, 5; l.t Ave.. 4 blocks; Market St.. 3 block*; lit 9^^,. nauMcrman Packing Co.. Perry Milk gists, 47: dry goods, 9: department stores, 4: 
sporting goods, 2: stationers. 2; womens ap- St.. 3 blocks; A Ave., 1 block all radiating from i>,oduct* Co., Globe Washing Machine Co.. At florists. 6; fralfs, 4; fnrnltnre. 17: furriers. 4; 

*■ pnbUc square. Washing .Machine Co., Grimes Perry Can- garages (public). .50; grocers, 288: hardware, 11; 
Trading Arsa: Ooven Mohaska County com- ulng Co. .Perry Mill Co., Osmnnd.son Spade Mfg. Jewelry, 20: meat markets, 28: men’s furnlsh- 

OFI WKIN IOWA pletely and draws from surrounding countries. Co., Iowa Railway A Light Co. Ing* and men's clothing, 8: milliners, 5; optl- 

VAlLkxTT IV/TVof 20 to 25 miles. Tot.1 of „„,y output of factorlea ea- j!’*'’;.;’®' S,nXcX‘ll!::i;,',meots’'t'*T rad"lo ran 

ttew”r,^“or!*^8‘’o6”i'^*’'*’ *****'* **“"’•*'''* Jiltinted at »600.0tS). ^ .^9. ^raj,„ra (lnclndln'g hotels). 105; 

Nativs Whitsa, hATt; Nsgroo*. 1%; Foraign 

pnbUc square. Washing .Machine Co.. Gr 
Trading Arsa: Ooven Mohaska County com- ulng Co. .Perry Mill Co., Oamnn 

pletely end draws from anrronndlng countries. Co., Iowa Railway A Light Co. 
within radius of 20 to 25 mile*. Total vain* of vearlv ontmit 

'Wholesale Hontea; Groceries, 1; MIsoelline- timated at *600,0tS). 
Total valne of yearly ontpnt of factories as- 

oiM tJnei, Harness end Aoto Supplies. Special Information; Perry la the center of ahecH, 15; sporting good*. 4: ststloncrs, 11; 
Nniaker of Retail Ontlata for Nationally Ad- tbe exceedingly prosperous farm i-onimiinlt.r. women's apparel. 8. 
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IOWA (Cont’d) 

VINTON, IOWA 

famflr booKi; limited •ertlon devoted to work- Principal Indtutriaa: Printing, sewer pipe sod markets, 4; men’t furnishings, 1; mens eloth- 
Inginen’s homes near factories. Private homes tile, rltrlfled hnllding block, stock feeders and Ing, 3; merchant tailors, 2: milliners, 3; op- 
predominate, 78% owned. This is UDnsnall.T waterers, threshing machine sieves, acreen doors ticlans, 2; photographers, 3; pianos (and mis- 
large. Homes in residential section average snd woodwork, tile spades, wagon and gates, celianeous musical Instruments), 1; radio sop- 
glO 000 T)ierm-a-Jngs, stucco, ironing boards, oil burners, plies, 3; restaurants tincluding hotels). 8; 

liouil Shopping Soctlon: Extends along east 
and west 4th 8t. as main artery for about 9 - 
blocks, with considerable retail business on Manufacturing EsUbUshments: lading 

IWO Population, 4,012. Fifth and conneotin? otreetii. No outlying re- Arms. Therm-a-Jug Co., Monai^h NatioMi 
Kativa WMtaa iA«.. bunUeta oectiona, but aeveral amall neigh- 8«wer Pipe Co., ® 

Inditrial wiSWs E^elis? borhood sections with usual small shops. 8“'“^ Mglisb Heading. » Oment Factory, Stucco Retarder (3o.. Oamund- 
100%: FamlUes, 075. Trading Area: About 26 miles south and east, gp.^. Co., A. C. Hoot Hills, Schroeder 

Schools: Public Grade, 2; High, 1; Janlor **V* further north and west. Con- hq^ Door Factorys Fred Hahne Printing 
High, 1. Number of Pupila, 900. slderable business secured at greater distances _ LaForge Rendering Plant. 

ARKANSAS CITY, KANS. 

100%: ramlUaa, 075. '^ing Area: About 26 mllM south and east, j,,, gp.^, Co., A. C. Hoot Milla,'Schroeder ^ 
Schools: Public Grade, 2; High, 1; Janlor considerable further north and west. Con- hq^ Door Factory, Fred Hahne Printing .."J; 

High. 1. Number of Pupils, 900. slderable business secured at greater distances co., LaForge Rendering Plant. 

Churt^; Baptist, 1: Methodist, 1; Preaby- B ”^say8*^*1^dlng*^r*r”tory° wUhln Bpecial Information: City owns and operates 
terian, 1: Mlacellaneona. Christian. 1; United ,yerage radius of 53 miles and extends as the eb-ctric light and ^wer planta, ‘be water *»«• 
Brethren. 1; Lutheran, 1. follows: Lrth to Cresco. 70 miles; east to Man works and the gas p ant, gly ng the city lowest 

Oment Factory, Stucco Retarder Co., Osmund- XMO Population, 11.263. 
son Tile Spade Co., A. C. Hoot Uilla, Schroeder _, -n ion muoi 
Sash and Door pictory, Fred Hahne Printing Suburban Estimato. 33.320 (192t e.t. 
Co., LaForge Rendering Plant. lo.ouui. 

Bpecial Information: City owns and operates •» 
the eb-ctric light and power plants, the water J®™' ^ En»bah Readiag, 99%, Familiat, 
works and the gas plant, giving the city lowest a.4A). 
rates in the state with excellent service. Rail- Schools: Public Grade, 7; High, 1; Junior 

Theatres: Moving Pictures, 1; Hlseellaneons •" Intervening points. 
Ackley. 68 miles and northwest to Osage, 70 "J'*''"''. ;® 

„ ,, nniiita I*®” 8®® lower thsu In most other placea 

(Audltorinma, etc.), 8. Total number of seats, 
2,000. 

o- 1- Residential Featuras: Mostly one and two- 
i^olesale Houses. OroCCTies, 2. MeaU. 1, houses—some apartments. Section de- ons. 10. 

rnlti, 2; Hardware. 1; Mlscellaneoua Unes, h„nses Verv Bne nrWaie u.. 

Churches: Baptist, 1; Christian Rciencc, 1; 
('ongregational. 1: Episcopal, 1: Methodist, 1; 
Preshylerian, 1; Roman Catholic. 1; Miscellanc- 

' I, w’ / o!;?. * V A-.o«, Toted to workingmen’s houses. Very fine prWste Banks- National 2 Slate 1 

lsl«d‘“,“nd ®^?r'Hne®‘l!^ sVlc®* "/“riJler^T’ T'*'' ^*^1 LegUlmaro. 2; Moving Picture., 3; 

ro^th "vfto®brM“‘ll*'"f‘" ***‘’ •"** * a' t”**‘??r“A Rt**foV^5^.S:kr.‘8^r"8t. 4 Wwk^^ ^'“Tttal^LuV.b^'o7 wllra“*7 6w‘‘"'‘“ ? ™ “.I* 25 “lie. from transcontineoUI vertli,d Products: Passenger Automobile Agen- o Mock,, ,nd on Des Moines St. 4 blocks. . ,7 ®‘ ^ ^ 
C. A N. W., thus has excellent service by rail clee, 25; Commercial Auto. Agenclee. 4; Auto- Rome ontivlnff’eroceries etc 
to all points. mobile Accessories, 48; Automobile Tire Agen- " 7 J ^ 

Location: On the south line of Kansas, 200 
miles from the east line and 220 from the writ 

Principal Industries- Printing and hisdine ®1®*. Bakers, 7;’ Cigar Stores and SUnds (In- ®*‘®“'*® *5®“* 40 “jl®* *“ ®*®** line, the gateway to the great agrlcnltnral and 
plant eCloyiM^ut « ^le NotJd for 'I'ldlng Hotel.), 28; Confectioner. (Including OH-®^*®"- Sever, outstanding reUll e.t.bll.b- section of Oklahoma and Kanaas, on the 
piniii, euipioying auaui w people. Noted for ... ___ .. rw-._inents bring In a large volume of bnslness. Good \fi««nnri T>«eiac xtidiend 8ne work A cl& rotaWli^nt In a smVlI h®*®* •‘•"da). 14; Dellcateasen, 1; Drewmakers. “®"'» ‘j'''"* ? >®®e« ’®>"“e ®< taalness. Goo.1 R,n„ r,. rrinco. Missouri PsciBc, Midland 
rown ^ establishment in i small ig. ,. Dep.rtment *hopper. from a greater distance. Valley, and Kansas Southwestern Railways. 
„ e * 1 W . VII L Stores, 4- Enectrical Supplies, 11; Florists. 6; Wholesale Houses: Hlseellaneons Lines, three railway divisions. One Intenirban line. 

Hrm^ low. Furniture, fi; Furriers. 1; Garage. Greenhouse 1. Bakeries 2. Principal Industries: One of the largest oil 
Vinton la a very* large cannln****cent'***^**^ (public), 38; Grocers, 93; Hardware. 6; Jewelry, Number of Rstail Ontleti for Nationally Ad- reflning centers of Kansas. Five large reflnerb-s, 

Lines, three railway divisions. One intenirban line. 

Principal Industries: One of the largest oil 
ly Ad- reflning centers of Kansas. Five large reflneries, 

kieh •• aisutnan^.. le .v-i- —v i— ®- jsarseis, ii; .wens rurniwimgs, lo; vartisoo rroauota: i-astenger aiiiomoniie agen- one meat pacaing plant, two overall lac- 
heen tiirn^ out in a seMon"*" P™”®®*® having Men's Clothing^ 15; MercliMt Tailors, L3; cles. 8; commercial auto, agencies, 3; antomo- tories, two candy factories, two coffee plants. 

Milliners, 10; Opticians, 4; Photographers, 8; bile accessories, 10; automobile tire agencies, 10; windmill plant, two foundries, two oil mtchln- 
Residential Fsaturet One family houses of Pianos (and miscellaneous musical Instrumcnta), bakers, 2; clgtr stores and stands (Including ery plants, two flour mills, printing, railroad 

high grade. 4; Radio Supplies, 15; Restaurants (Including hotels), 12; confectioners (Including hotel shops, wholesale and Jobbing center. 
Retail Shopping Saetlon: Fourth St. 8 blocka; hotels), 24; Shoes, 16; Siiortlng Goods, 2; stands), 7; delicatessen, 1; dressmakers, ,12: Manufacturing Establishmanta: Id-aillng Arms 

r.th St. 3 blocks; Ist Ave. 3 blocks; 2nd Ave. Stationers, 23; Women's Apparel, 11. druggists, 6; dry goods. 4: department aforea, 3; noxana, Meore, Kanotex, Leah and Empire, oil 
2 blocks; Ave. A., 3 blocks; 3rd 8t. 2 blocks; ■ --- ■ electrical supplies, 2; florists, 2; fiuita, 2; gar- relinerles, Henneberry Packing Company, Santa 2 blocks; Ave. A., 3 blocks; 3rd St. 2 blocks; 
2nd Ave. 2 blocks. Other streets aggregate 
about 4 full blocka. 

Trading Arro: North 10 miles, south 23 miles, 
east 16 miles, west 17 miles. 
Wholotala Houses: Miscellaneous Liues, Whole¬ 
sale bakery, 1. 

electrleal supplies, 2; florists, 2; fruits, 2; gar- 

WASHINGTON, IOWA 
1920 Population, Trifle under 5,000. 

City and Suburban Estlmats, 13,000. 

ages (public), 9; grocers, 20; hardware, 3; Shops, Peerless Candy Factory, A. C. and 
Jewelry 4; meat market., 6; men', furnishings, ^ew Era Flour Mills, A. C. Ice Company. 
6; men's clothing, fl; merchant tailors, 2; mil- _ . , , a a ^ » .1 
liners, .3; opticians, S; photographers, 2; pianos 
(and miseellaneona mnslcal tnatrnments), 
radio supplies, 2; restaurants (Incinding hotels). 

Native Whites, practically all: Negroes, very 11: shoes. 3; women's apparel, 2. 
Number of Retail Outlets for Nationally Ad- few; Foreign Born, very few; EagUth Reading, 

vertiied Products: Passenger Automobile Agen- all, Families, 1,260. 
cics. 8; Commercial Auto. Agencies, 2; Auto¬ 
mobile Aeceeeoriee, 16; Automobile Tire Agen- 
i-les. 12; Bakers, 2; Cigar Stores and Stands (In- 

Schools; Number of Pupils, 1,400. • 
ChtiTches: Baptist, 1; Christian Science, 1: StAnOftrd SuFVCyS i 
ethodist, 1; Presbyterian, 5; Roman Catholic 1. g 
Banks: National, 1; State, 1; Total Resonrees. 

1,000,000. Savings Bank Deimsits Total If A1MQAQ 
1,500,000. I 

Theatres: Iiegltimite, 1; Moving Pictures, 1. 
otal niim))er of seats, 1,500. 

Location; On Kansas City branch of Rock ABILENE, KANS. 
dand; same branch of C. M. St. 1’. C. B. A Q. 
an a branch from Burlington to Washington. U20 Population, 5,186. 
:«od shipping facilities. Native Whites, 97%; Negroes, 3%; English 
Principal Industries: Principally an agricul- Reading. 100%. 

ural region. Ha. one pearl button factory. gchooU: PnWlc Grade, 3; Hlgli, 1; Junior 

eluding Hotels, 10; Confectioners (Including Methodist, 1; Presbyterian, 5; Roman Catholic 1. 
hotel Ktandsl, 2; Dressmakers, 10; Druggists, Banks: National. 1; State, 1; Total Resonrees. 
4; Dry Goods, 6: Department Stores, 1; Blec- A3,000.000. Savings Bank Deiwslts Total 
trical Supplies, 1; Flortsta, 3; Furniture, 2; 81,500,000. 
garages (pnhllc), 6; Grocers, 14; Hardware, 2; The.tr«.: t-eettim.t* V Movlne Picture.. 1. 
Jewelry, 2; Meat Markets, 6; Men's Furnishings, 
3; Men's Clothing, 3; Merchant Tailors, 2; 
Milliners, 3; Opticians, 8; Photographers, 2; 

Theatres: Iiegltimate, 1; Moving Pieturea, 1. 
Total niim))er of seats, 1,500. 

Location; On Kansas City branch of Rock 
Pianos (snd miscellaneous mnslcal Instruments), Island; same branch of C. M. St. P. C. B. A Q. 
1; Radio Supplies, 2; Restaurants (including li** » branch from Burlington to Washington. 
hotels), 6; Shoes, 3; Sporting Goods, 
Women's Apparel, 3. 

WATERLOO, IOWA 
1920 Population. 36,280, (1924) Eat. 38,000. 

Good shipping facilities. 

New Era Flour Mllli, A. C. Ice 0>mpany. 
Total value of yearly output of faotoriee eetl- 

mated at $150,000,000. 
Rasidential Featuras: Arkanaat City has many 

new modern homee built within the last four 
years. They are flve and six-room structures of 
(he bungalow type. Ninety per cent of the older 
houses have been made over. Three new resi¬ 
dential sei’tlons are now In process of construc¬ 
tion. 

Rotail Shopping Sootion; Snmmit St. from thi' 
100 blocks north to the 600 blocks south is solid 
business houses (7 blocks). Fifth Ave. fnmi 
200 blocks west to the 300 blocka east (4 
blocks). Central Ave. 2 blocks east and west, 
Chestnnt Ave., and Washington and Adams 
Avea., the same. In all, 200 business blocks. 

Trading Area: North 30 mllea, east 60 miles, 
south and southeast 100 miles, aouthwesl 30 
iiillea, and northwest 30 miles. 

Wholesale Hotuaa: Grocers, 3; Meats, 1: 
Fruits, 3: Hardware (mixed merchandise); Dry 
Goods (general merchandise); Hlseellaneons _ i A w w 1 a.A /'« .A a Bcfiools: aOiHIc Gpiifi®, 3: Hit^u, Junior froodii fc^n^rsl npr^hAndfiKB) * 

^llw.y division point for freights G^ stores g, ^ j Parochial, 1; Nnmber of Pupils, 1,480. j C.^dy Coffro Tro ’' 
homes, schools and churches. Country round " ' „ ..7 . ’ *''®®"- t *nay. t-ouee, ice. 
alK>nt doTotod to ftrminf; and stock raising. « , ChriaUan Science, 1; Knmber of Retail OuUota for 

.roai «hA/k /tM AmerlcaD IVarl Buttoo Co.e McCleery Calendar 
,«ki^from"l*"?“c.’^u“mnntr^^ ^ream Factory, Carri. 

lont devoted to farming and str>ck raising. r. ?*'’”**’i**7 ®*S**?,*'R®'®"®*- 
„ , ^ V * , « Episcopal, 1; Metliodtst, 1; Presbyterian, 1; 
Manufacturing EsUbllihmenU: Leading Arms; Catholic, 1; Miseellaneona, 9. 

tnarches; Baptist, l; Cbriatian Science, 1: Number of Retail OuUaU for Nationally Ad- 
litcopal, 1; Methodist, 1; Presbyterian, 1; vertisad Froducte: Pesaenger automobile agen- 
iman Catholic, 1; Miseellaneona, 9. cles, 11; commercial auto, agencies, 15; automo- 
Banks: National, 2; State. 2; Total Resources, bile accessories, 14; automobile tire agencies, 16: 

Manufacturing Co., Putnam ('loth Chart Co. $3,132,479; Savings Bank Deposita Total $430.- 
000. 

bakers. 7; cigar stores and stands (Incinding 
hotels), 15; confectioners (Including hotel Native Whites 8B6%- Namuw 9 3M.- T-Areim (X)0. hotels), 15; confectioners (Including hotel 

hu®gnfor‘Lf“rt‘wo^t:i:"^ _,T^_im^.:_M,vin« Picture*. 2; TVit.l number Vro.‘‘57*eaca^\1,7rlf^^^^^ 
large well-kept lawns. Many retired farmers 1,050. 

aests 1*030 ' ment stores, 5: electrical tnppllea, 6: florlata, 5; 
n hit r- s TTi K A . > —.—- -.- - . . • • fiirnltnre. 9; garages (public), 10: grocers, 65: 

BchooU. Public Grade, 21; High, 2; Junior reside here. Location: On main line of 0. P.. Kanaas hardware. 4: Jewelry. 6: meat markets. 8; men's 
a ‘®™'*"»1. 4; Number of Retail Shopping Section: Built on a eqiiare; 4^**7 •® I>®nver. 185 miles west of K. C. On furnishings, 7; men's clothing, 9; merchant tal- 

i-iipiis, «,.>uu. retail business done on this square. Four branch line of Santa Fa between Strong City, |„rs, 8; milliners. 8: opticlena, 3; pbotographeri. 
Churches; Baptist, 6; (Hiristian Science, 1; little stores about 7 Mocks from the square. Kant, and Superior, Nebr., and on branch of 3; pianos (and miscellaneous musical Instrn- 

rnngregatlonal, 3; Episcopal, 2; Methodist, 7; One In each direction, principally groceries. 

nr:s"72?L*u,hlra^”4'” ^rea: 12 to 13 mile. In each direction 

R. 1. between Herington and Sallna. 

Principal Industrie!: Milling, creamery. 

Manufacturing Establiahments: 6. Leading 
Arms. Abilene Flour Mills, Security Mills, Mid 

inents). 3; restaurants (including hotels), 28: 
shoes, 5: sporting goods, 4; stallonera, 9: wo 
men's apparel, 6. 

' ' on average, but draws some from greater dis- Manufacturing Establiahments: 6. Leading 11 
Ban^: National, 4; State, 2; Total Resources, tance. Brma. Abilene Flour Mills, Security Mills, Mid 

113^’^ 8®vlngs Bank Deposits Total. Humber of RaUil OuUati for NaUonally Ad- B*>'® Springs Creamery. Pioneer 
■■ vartlted Products: Passenger Automobile Agen- Wreaaed poultry for shipping); ATF'UIQON ^ANC 
Theatres: LeglHmate, 1; Moving Pictures. 6; oles. 9; Automobile Aeceeeoriee. 12; Automobile Abilene Company (mineral water). AI V.ni3WI3|, AAINO. 

lau^vllle, 1; Mlacellaneona (Andltorinme, etc.). Tire Agencies, 12; Bakers, 8; Clgmi Stores and Special Information; Located in one of the 
2. Total number of seats, 3.500. Stands (Including Hotels), 3; Confectioners (In- beat agriculture counties of the state. Wheat Population. 13,A30. 

Looatian: On Cedar River, 276 miles west of eluding hotel stands), S; Delicatessen, 2; principal crop, but value of llveatock, poultry City and Suburban Estimato, 40.000. 
Chicago, 222 aoutb of Minneapolis, 420 north of I>re*amakera, 5; Druggists, 4; Dry Goods, 6; and dairy pixslocta Increasing. 6,000 motors In Hativa Whitro 815%- Naarnna 11 9';- Fer- 
Sf. Ixioia, 240 northeast of Omaha. Ballroada: Department Stores, 1; Electrical Supplies, 2; country, a little more than 1 car for each family. !*». TBdn'strial‘'warken' 2 000 
1. C.. C. O. W., Rock Island, and local line. Florlata, 2; Furniture, 2; (Birages (public). 6; Probably largest number of farm lighting plants e„ii,i, «7ji— inneL- FamlliM 16 00(1 
Waterloo, Cedar Falla and Northern, which pro- Grocers. 9; Hardware, 3; Jewelry, 3: Meat of any ceunty in state. Extensive use of elec- , ‘t’ ' » i 
video direct connection with 2 other trunk lines. Markets, 4; Men's Clothing, 4; Mercbant Tailors, trie power on farm*. Main office of United •®J*®®‘®L £^I*® ”™®®' ,1112,'' 
giving access to 6 trnnk line*. Excellent bus 1: MUIlnera. 4; Opticians, 1; Photographer*. 2; Power snd Light Corp., anpplying power to al- High, l; Parocntal. »; Nnmher ot Pupilt, .t.tssi 
serMce, 8 lines operating south to Marahalltown Pianos (and mlscellaneou* muatcal Inttrnmentsl. most half of the state. Churehsa; Baptist, 2; Christian Science, 1: 
and Lea Moines and north and west to Cedar 1; Radio Supplies, 2; Restaurants (Incinding Raaldaatial Featurea- Mostly one family Gongregatlonal. 1; Episcopal, 1; Methodist. 2: 
I'aUs, Charles City and Mason City. hotels), 5; Shoe*. 4; Stationers, 1; Women's house* Only four apartment bouae* Noted P®®«hy*®rtan, 1; Roman Catholle, 2; Mir"-"-"* I'klls, CTiarlet City and Mason City. hotels), 5; Shoe*. 4; Statio 

Principal Indnstrias; Railroad shops, farm Apparel 1 (with dry goods). 
machinery, meat packing, gasoline engines, _ 
cream separators, spreaders, refrigerators and 
printing. WEBSTER CITY, IOWA 

Manufacturing Eatablisbmenta: 162; Leading 
Arms; Rath Packing Co., The Wm. Galloway 1920 Population, 5,867. 
Co., Associated Manfg. Co., Herrick Refrigera- Native Wbltei. 9-3%; F 

house*. Only four apartment house*. Noted I^®®‘>y*®rt*n, 1; Roman Catholle. 2; MIs.ellaiie 
throughout state for large nnmber of fine ®®®’ *■ 
lioDsea. Newer one* of bungalow type, Av- Banka: National, 2; Slate. 3; Total Resnuree*. 
erage $3,500 to $4,000. Many more expensive $7,000,000; Savings Bank Deposits Total, 
homes built for permanent residences. Bxten- $500,000. 
slve paving and Improving now nnder way. 

1920 Population, 5,867. 

Native •WblUi, 9.3%; 

Theatres: Legitimate, 1; Moving Plcturex 

t o.. Associated Hanfg. Co., Herrick Refrigera- Native 'WhlUi 9-3% • Foreign Born T%; ’•'fc«te on Buckeye, spruce, Broedway and 
tor Co., Llcbty Manfg. Co.. Utchfleld Manfg. w.efcJ* tno.•’Easlisl. Bwailiss oe.tg. •*®®®‘«- 0“« developing builneoe eection 
Co., Northey Mfg. Co., National Safety Device ‘“o*®*™! Workers, 10%. Eogltsh Beading, »o%. „„ onUlde this district. 
Co., Waterloo Gasoline Engine (3o. Schools: Public Grade, 4; High, 1; Junior Trading Area: About 25 miles, which ex- 

Total valne of yoarly output of faotorioe ot- *‘*7**- 7; Parochial, 1; Number of Pnpllt, 1.4i6. j^nda perhaps further north and south. Bxten- 
timated at $38,000,000. (Anrehaa: Baptist, 1; Chrlatian Science, 2: «ive campaign now nnder way by (^mber of 

Retail Shopping Soctlon: Second to Fourth Vaudeville, 1; Mlscellaneoua (Auditoriums, etc.I, 
treets on Buckeye, Spruce. Broedway and 1. Total number of seats, 5,000. 

Cedar streets. One developing builneos aectton Location: Atcblaon, Topeka A Santa Fe, U«ck 
on south Bide outside this district. Island, Burlington, Bulo Branch, Central 

Trading Area: About 25 miles, which ex- Branch. Bus line between Atcblaon and St. 
tend! perhaps further north and south. Bxten- J®. dally hour service. 

BpocUl Information: Factories produce more “'i*’"**®*' ‘'«““®«* t® ®*‘e“'> •»<> a«»el®P trading area 
■an 3.Ann 4llfr»rdknf MpflHM anxl gun* AffK 0110* 1, MiSOOlIAIlOOat. O. WIlaImaJ* Haum* IffarAllAnAAtia T<ln than 3.000 different articles* and one fifth 

of all stationary gas engines in the U. 8. Third 
largest producer of cream separators. Water- $4,624,181; Savings Banka Deposita Total, 
loo farm machinery diatributed tbrooghont the $5$0,S45. 

Banks: National. 2; State, 1; Total Resource*. Western Mdae. Co.. Union Blectric Co. 
lAM 181; Savings Banka Deposits Total. Humber of RetaU OutieU for NatloaaUy Ad- 

re campaign now nnder way by C%amber of Principal Industrias: 2 foundries. 3 wholesale 
tmmeree to extend and develop trading area. hardware honseo, 1 wboleeale drug bouse. 2 
'Wholeeale Henaot: Miscellaneous Line*, wholeoale fruit boaaeo, 2 wboleeale grocery 

world. A great amount of small and moderate Theatres: Moving P 
sised concrete mixers produced here. 16 (Auditoriums, etc.), 2. 
well cstabllabed Jobbing bouse*, annual bniluest Tjuutias- tn renteai 

vertisad Prodneta: Passenger automobile agen- 
Thaatres: Moving Pictures, 2: Ulacellaneous <-1mi, lo; commercial auto, agencies, 4; antomo- * n>»*al work*. 

houses, 2 bottling works, 2 candy mfg., 1 oflice 
fnrnltnr* supplies, 8 milling companies, 8,500 
bit. capacity per day, 1 wholesale coffee roast- 

hllc accessories, 3; autom^Ue tire agcucle*, 14; Manufacturing Ertabllahmenta; 20. 
Location; In Central Iowa. On beet highways bakers. 8; cig^r'atoret and stands (Induing J'™®' 

|»0,060,^. Home of Dairy Cattle Congress and through the etate both east and west and north liotela), 6; confectioners (including botol eUDds), Foundry, Ball®® ^’® ^®" 
Netlonal Belgian B<^ show aerond In Im- JJ„th. Served by C. A N. W.. main line of 2; dresamakera, 12; droggiaU. 4; dry goods, 6; •®" * ‘^®-. 8‘»'“ ■l«®trlcal Co. 
portance only to Nttlonu Dairy Show. Ball- m central and the Fort Dodge, Des Moines and department stores, 2; electrical suppllai, 8; Besidaotlal Faatures; Eighty per cent of ibv 
ways employ 1,668 pcopR. Southern (elec.) Railroad. Railroad facilities florists. 1; fruits, 2; garages (public), 11; people own their own homes. Only 75 apari- 

Retidential Features: Mostly one and two and connections excellent grocers, 10; hardware, 8; Jewelry, S; meat ments In the city. Home* are all substantial. 
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KANSAS (ContM) 

B*Ull Bhoppinc IwtioB; Bight block! od Com- 
aerclal itreet and all lida atracti parallel Oom- 
parrlal, baCween Oommarclal and Kanaaa Are. 
(od Commarclal and Main Bta. Alao aereral 
•atiring grocerj, drug atorea and meat markets. 

Tradiag Area: Extend! 100 mllea weet, 15 
ailea south, 25 mllea north and 10 mllea eaat. 
On account of the Miaaonri Blrer Atchlaon doea 
tot handle much of the Miasourl- trade on tlw 
(tat, but our bent trading territory is on the 
vest and extends for 200 miles. Qood train 
oerrlce. 

Wholesale Honaes: Grocerlee, 2; Meats, 1; 
ftoits, 2: Ilardware, 3; Dry Goods, 1; Miacel- 
liaeoua Lines, Drugs, Candy, Ice Cream, etc. 

lumber of Betall Outlets for Matlonally Ad- 
rsTtised Prodncta: Passenger automobile agen- 
des, 12; commercial auto, agencies, 5; autotiio- 
blle accessories, 0; automobile tire agencies, 12; 
bakers. 10; cigar stores and stands (including 
hotelsl, M; confectioners (including hotel 
itamisl. 3.5; delicatessen. 3; dressmakers, 3; 
draggists, 10; dry goods, 5; department stores. 
J; electrical supplies, 8; florists, 3; fruits, 3; 
(srniture, 4; furriers, 2; garages (public), 20; 
fTocer!!. 58; hardware, 7; Jewelry, 4; meat mar¬ 
kets, 23; men's furnishings, 8; men's clothing, 
S; Bierchant tailors, 3; milliners, 3; opticians. 4; 
pbutographers, 3: pianos (and miscellaneous mn- 
•i»l instruments), 4; radio supplies, 3; res- 
tanrants (Including hotels), 20; shoes. 4; siwrt- 
Isx giSMla, 2; stationers, 2; women's apparel, 4. 

AUGUSTA, KANS. 
IMO Population, 4,210. 

City and Buburban Estimate, 12,000. 

Xativa Whites, .00%; Foreign Bom, .1%; In- 
dastrial Workers, 35%; English Beading, .0B%; 
ramilies, 1,015. 

Schools; Public Grade, 3; High, 1; Junior 
High, 1; Parochial, 1; Number of Ihiplls, 1,370. 

Churches: Baptist, 1; Christian Science, 1: 
Episcopal, 1; Methodist, 1; Boman Catholic, 1; 
Xltcellaneous, 2. 

Banks: National, 2; Stale, 2; Total Besources, 
«, 375,312.08. 

Tkeatrss: Moring Pictures, 2; Miscellaneous 
lAnditorlums, etc.), 1. Total number of seats, 
MO. 

Location: 24 miles east of Wichita at Junc- 
Uan of Whitewater and Walnut lirera. On St. 
Loois A San Francisco and Santa Fe Ballways. 
Direct line from Kansas City on Santa Fe and 
(rom St. Louis on the Frisco B. B. Trading 
territory extends 43 miles east. 

Principal Industries: Oil and gas prodnctlm., 
reSueries and oil-well drilling, tool factories, 
(lass factory, dairying. White Eagle Oil A Be- 
laing Co. 

Xanufacturlng Eatabllshmonts; 22. Leading 
Irms, White Eagle Oil A Beflnlng Co., Grant 
Oil Co.. Mecca Beflning Co., Victory Window 
nisss Co., Federal Machine A Supply Co., 
Knupp Fish Big Co., Eureka TooP Co. 

Total value of yearly entput of factories ssti- 
sudsd at <8.000,000. 

Special Information; City Is In heart of Kan- 
<a> oil flelds, surrounded by oil camps and 
smaller communities. Sixty-nine per cent of 
residents own their own lioniea. No unpared 
oreels within city limits. 

Bssideatlal Faatnraa: Practically all one- 
laially houses. Seventy per cent of houses built 
la las: 8 years when population grew from 
l.UOt) to present flgnreo. No section devoted to 
psirer homes or tenements. 

Betall Shopping Beotion; 8 blocks on Slate 
41. and one blo«’k on each side of State St. on 
Dh, 5th, 6th and 7tb Sts. Number of snbnrban 
(rorerles and oil camps nearby hare small 
•lures. 

Trading Area:-Extends 45 miles east, 25 miles 
wuth. lu miles west, and about 15 miles north, 
fine roads east of the city. Ilard-snrfaced 
rstds south and wegt. 

Wholesale Honaes: Mlacelianeooa Lines, Con¬ 
fectionery 3. 

Xumber of Betall Ontleta for Nationally Ad¬ 
vertised Frodnets; Passenger automobile ageu- 
'les, 5; commercial auto, agencies, 2; antomo- 
kile accessories. 7; automobile tire agencies. 3; 
kakers. 2; cigar stores and stands (including 
kstels), 5; confectioners (including hotel 
•lands), 4; dressmakers, 17; druggists, 8: dry 
•"ods. 5: dei>artment stores, 3; electrical sup 
files. 3; florists, 2; fnraitnre, 3; garages (pnb- 
liri. 7; grocers, 23; hardware, 2; Jewelry. 3: 
■eat markets, 4; men's furnishings, 3; men's 
'^hing, 3; merchant tailors, 3; milliners, 3; 
’’Ptlclans, 2; photographers, 1; pianos (and mls- 
■ellsncous musical Instruments), 1; radio sup- 
file*. 4- restaurants (Including hotels), 8; 
vhoes. I; sporting g<«ds, 2; stationers, 2; wo¬ 
men's ap|«rel, 5. 

BELOITs KANS. 
1410 Population, 3,315. 

City and Buburban Estimate, 13,282. 

Hativo Whites, 05%; Nogroea, .01%; Foreign 
Bom. l.u%; English Esading, all; Familiss, 

•chooU: Public Grade, 2; High, 1; Junl.w 
“ikk. 1: Parochial, 1; Number of Pupils, »25. 

Chnrcheo. Baptist, 1; Christian Science. 1. 

Episcopal. 1; Methodist, 1; Presbyterian, 1; 
Boman Catholic, 1; MIscellaneons, 3. 

Banka: National, 1; State, 2; Total Besources, 
<2,000, om. 

Thaatroa: Moving PIctnres, 1; Miscellaneous 
(Audltorinma, etc.), 2 (Park and High School). 
Total number of seats, 4,000. 

Location; On the Solomon Biver In the midst 
of the wheat belt. Served by branches of the 
Vnlon Padfle and Hlasonrl Padfle Ballroads. 
Well maintained motor highways. Boosevelt 
Nallonal Midland Trail west and east outlet. 
Logged road north and south. 

Principal Induxtriaa: Agriculture. Oil proaiwct- 
Ing In pntgress 15 miles south. 

■annfaotnring Establiahmsnts: 1. Leading 
firms. The Beloit Milling Cb. 

Bpoeial Information: School facilities are ex¬ 
cellent for students under college age and at¬ 
tract many farmers. Town has well organixeil 
Chamber of Commerce, Women's Civic Club and 
private golf course. Attractive and convenient 
tourist park with community auditorium. 

Besldentlal Features; One-family houses; 
average value about <3.000. Comfortable farm 
boires in surrounding territory. 

Betall Shopping Section: Covers 7 blocks 
north from the Beloit Mill, on Hill St., for 3 
blocks; cast and west on Main, 0>urt and South 
Sts. There arc no outlying shui>a. 

Trading Area; Shoppers drive regularly from 
villages 30 miles distant. Pared roads extending 
east 13 miles are a great asset. Good roads at 
all seasons attract business to Beloit. 

Numbsr of Botail Outlets for Nationally Ad¬ 
vertised Produots: Passenger automobile agen¬ 
cies, 12; commercial auto, agencies, 2; autonio- 
hlle accessories, 4; automobile tire agencies, 10; 
linkers, 3; cigar stores and stands (Including 
hotels), 6; confectioners (Including hotel 
stands), 8; dressmakers, 6; druggists, 4; dry 
godos, 4; department stores, 2; electrical sup¬ 
plies, 2; florists, 2; fruits, 1; furniture, 2; gar¬ 
ages (public), 5; grocers, 11; hardware, 3; 
Jewelry, 3; meat markets, 3; men's clothing, 3; 
milliners, 2; opticians, 2; photographers, 2: 
pianos (add miscellaneous musical Instruments). 
1; radio snpplles, 1; restanrants (Including 
lintels). 6: sporting goods, 1; stationers, 2; 
women's spiiarel, 1. 

BURLINGTON, KANS. 
1920 Population, 2,240. 

Native Whites, 95%; Negroes, 2%; Foreign 
Bom, 3%; English Beading, 90.5%; Families, 
850. 

Bohools: Public Grade, 3.50; High, 3.50; Num¬ 
ber of Pupils, 700. 

Churches; Baptist, 1 (colored); Christian Sci¬ 
ence. 1; Congregational, 1; Episcopal, 1; Metho¬ 
dist, 1; Boman Catholic, 1; Miscellaneous, 1. 

Banks; National, 1; State, 1; Total Besources, 
<1,250,000. 

Theatres: Moving Pictures, 1; Miscellaneous 
(Auditoriums, etc.). High School Auditorium. 
Total nnmber of seats, 1,700. 

Location: On Santa Fe B. B. and M. K. A T. 
B. B. 

Principal Industries: Is strictly an agricul¬ 
tural community. 

Bpecial Information: Burlington has 4 miles of 
paving, new water works plant, complete sewer¬ 
age system, 3 city parks, active Commercial 
Clnh with 240 members, 55-acre Country Club 
grounds with clnb house, golf links. 

Basidential Featnrea: Has excellent residence 
section. Homes are mostly small but modern 
houses. I,arge per ••ent of population own 
homes. 

Betall Bhopping Beetion: Neosho 8t., 5 blocks; 
Third 8t.. 3 blocks; Fourth St., 1 block, with 
business houses on )H>th sides of the streets. 

Trading Area: Burlington has steady trade 
fmm 1.5 miles or more in each dirc<-tloa. Is 
noted for being a giMsI place to trade. Tlie 
nearest large city Is 40 miles away. 

Number of Betall Ontlata for Nationally Ad¬ 
vertised Produots: Passenger automobile agen¬ 
cies, 5: commercial anto. agencies, 3; automo¬ 
bile accessories, 9; automobile tire agencies, 8; 
bakers. 3; cigar stores and stands (Including 
hotels). 5; confectioners (Including hotel 
stands), 5; delicatessen. 1; dressmakers. 5; 
druggists, 4: dry goods, 4; department stores, 2; 
electrical snpplles, 2; florists, 2: furniture, 2; 
garages (public), 9; grocers, 9; hardware, 4; 
Jewelry. 2; meat markets. 4; men's furnishings, 
3; men's clothing, 4; milliners, 3; opticians, 1; 
photographers, 2: pianos land miscellaneous mu¬ 
sical instruments), 1; radio snpplles, 3; res¬ 
taurants (Including hotels), 5; shoes. 6; sporting 
goods, 4; alattnners. 1; women's apparel, 4. 

CHANUTE, KANS. 
’''20 Population, 10.2f-6- 1921. i-‘' t0..5-.'T. 

City and Bubnrbaa Estimate, 5,.500. 

Nativa IFhitss, 91.2%; Negroes, 3.0%; For¬ 
eign Born, 5.1%; Industrial Workers, 25%; 
English Beading, 98%; Families, 2,837. 

Bchools; Public Grade, 8; High. 1; Junior 
High 1; Parochial, 1; Number of Pupils, 2,277. 

Chnrohes: Baptist, 2; Christian Science, 1; 
Bldscopal. 1; Methodist, 2; Presbyterian. 1; 
Roman Catholic, 1; Miscellaneous, 8. 

Banks; National, 1; State, 4; Total Re¬ 
sources, <3,383.100; Savings Bank Deposits 
Total. <437,000. 

Theatres: I>egltlmate, 1; Moving IMctures, 2: 
Vaudeville, 2; Miscellaneous (Auditoriums, etc.), 
.5. Total number of seats, 4,850. 

Looatisn: On Neosho Biver, 127 miles south¬ 
west of Kansas City, Mo. Served by Southern 
I'anses dlvlst(.s of tlie A. T. A s K. H H s-> I 
the M. K. A T. R. R. Bus lines operate over 
hard-snrfaced highways to the east, north, sooth 
and southeast. Division i>oiat on Santa Fe. 

Branch Santa Fe lines extend from this point to 
Emporia, Kansas, and Joplin, Mo. 

Principal Industries: Ash Grove lime and 
Portland cement, gas mantles, brooms. gaSoliM, 
lubricating oils, grease, oil-well drlUlag ma- 
chiaery, railroad shops, condensary, soda and 
Ice cream factories. 

Maanfaetnring EataMlahmsnts, 28. Landing 
firms. Sunshine Mantle Co., Aah Grove Llaae A 
Portland Cement Co., Peerless (Ml A RsRnlag 
('«>., t'liaiiiite Brick A Tile Co.. GritHn Broom C i.. 
Central Milk Products Co., Dsvls (Mgar Co,, 
Mutual Oil A Refining Co., Neosho Valley 
MIIU. Chanute Ice A Light Co., Clttl’s French 
Creamery Co.. Koenig Bros. Planing Mill. 

Total value of yearly ontput of faetoriss astl- 
mated at <17,750,000. 

Bpeoial Information: Channte has efilclent 
and up-to-date telephone service. Various rural 
lines connect with the neighboring towns. There 
are 1.529 registered automobiles. Splendid 
wholesale renter, on account of railway facili¬ 
ties. Shallow oll-fleld district. Rhubarb grow¬ 
ing center. 

Residential Features: Mostly one-family 
houses .No workinKuu-n's h *ni>- dlstrlcl. The 
approximate average cost per home is <3,500. 
T^e is-st (H-r lioiiie ranues from <1..">(N) to 
<65.000. 

Betall Shopping Section: Main St. bnsiness 
district 9 blocks In area. Side streets—Ever¬ 
green, Central, Highland, IJncoln. Santa Fe, 
Grant, Forest and Steuben. Business district 
covers api>roxlmately 20 blocks. Also the usual 
suburban sections including barber shop, grocery 
and meat stores. 

Trading Area: Extends approximately 10 
miles In every direction. The local merchants 
intermittently advertise to reach 15,000 with 
clrcnlars. Bvery-dsy-ln-the-year-roads are In¬ 
creasing trade from a distance; 4,300 cars were 
registered In this county last year. 

Wholesale Honaes; Groceries, 3; Fruits, 3. 

Number of Betall Outlata for Nationally Ad¬ 
vertised Produots; Passenger automobile agen¬ 
cies. 10: autoinohlle access -ies. l.'l aii'o-nohllc 
tire agencies, 10; bakers, 3; dgar atorea and 
stands (including hotels), 15; confectioners (In¬ 
cluding hotel stands), 12; delicatessen, 5; dress¬ 
makers, 15; druggists, 7; dry goods, 7; depart¬ 
ment stores, 4; electrical supplies, 6; florists, 3; 
fruits. 2, exclusive: fi'r-i'tnre 8: ••!-*■.'•■* (pu'>- 
11c). 7; grocers. 43; hardware, 5; Jewelry, 5; 
meat markets, 11; men's furnishings, 8; men’s 
clothing, 5; merchant tailors, 2; milliners, 6; 
opticians. 6; photographers, 2: pianos (and mis¬ 
cellaneous musical Instruments), 3: radio snp¬ 
plles, 5; restanrants (Including hotels), 20; 
shoes, 7; starting goods, 4; stationers, 6; 
women's apparel, 12. 

CHERRYVALE, KANS. 
1920 PopuUtion, 4,698. . 

(Jity and Suburban Estimate, 7,000. 

Native Whites. 87%; Negroes, 6.5%; Foreign 
Bom, 6.5%; Industrial Workers, 23%; English 
Reading, 02%; Families, 1,272. 

Bchools: 6; Number of Pupils, 1,225. 

Churches; 8. 
Banks; 3; Total Resources, <1.100,000. 

Theatres: 2. Total nuiniwr of seats, 790. 

Residential Features: One family houses. 

Retail Shoppizig Section: About four blocks. 

Trading Area: 8 miles radius. 
Number of Retail Outlets for Nationally Ad¬ 

vertised Products: Passenger automobile agen¬ 
cies, 4; commercial auto, agencies, 2; automo¬ 
bile sccessroles, 3; automobile tire agencies. 4; 
bakers, 2; cigar stores and stands (includ¬ 
ing hotels), 1; confectioners (including hotel 
stands). 1; dressmakers, 3; druggists, 4; dry 
goods, 3; electncal supplies, 2; florists, 1; 
fruits, 1; furniture, 2; garages (public), 5; 
grocer*. 13; hardware, 4; Jewelry, 8; meat 
markets, 3; men’s furnishings, 2: men’s cloth¬ 
ing, 2; m< n-hant tailors, 1; milliners, 2; opti¬ 
cians, 2; photographers, 1; pianos (and mis¬ 
cellaneous musical Instruments), 2; radio snp¬ 
plles, 1; restaurants (Includiqj; hotels), 5; 
shoes, 3; sporting goo<Is, 3; stationers, 3; 
women’s apparel, 2. 

COFFEYVILLE, KANS. 
1920 PopuUtion, 18,452; 1924, est. 18,000. 

City and Buburban Estlmato, 30,000. 

Native Whites, 86%; Negroes. 11%; Foreign 
Bora. 2.7%; Indnstiial Workers, 80%; EngU^ 
Beading, 99%%; Families, 7,000. 

BchooU: Public Grade, 11; High, 1; Junior 
High, 1; Parochial, 1; Number of PuplU, 4,000. 

Chnrohes: Baptist, 4; Christian Science 
(Reading Room); Episcopal, 1; Methodist, 5; 
I’resbyterlan, 1; Boman Catholic. 1; MIscel¬ 
laneons, 9. 

Banks: National, 2; State. 1; Total Re¬ 
sources, <6,000,000; tevings Bank DepoalU 
Total. <500,000 (exclusive of Savings A Loan 
Association). 

Theatres: Legitimate, 1; Moving Picture, 3; 
MlsccUane-IIS ( Mriltoriums, etc. I. 1. Total num¬ 
ber of seats, 10,000. 

Location: tto Hmi’hcrn le-d'-r of state, serviel 

by .M. K. A T., Missouri Pacific and Santa Fe 
Railroads, also Interurban line north and sooth, 
75 miles long, extending from Nowata, Okla., 
through CoffeyvIUe. 

Principal Industries: Oil reflnerlss, smelter, 
brick manufacturing, risrflng tile, building tile, 
and other clay products. Flouring mills and car 
shops. 

Manufacturing Eatabllshments: 20. Lending 
firms, Sinclair Refining (U., National Refining 
Co., Rea-Patterson Milling Co., Ludowte-CeUdon 
Co., Sbenvin-Wllllams Oxide Smelter, Acme 
Fonndry A Machine Co.. O. C. 8. Mfg. Co., 
CoffeyvIUe Vitrified Brick A Tile Co.. Kansas 
Oil Refinery, American (tar Co,. Robinson 

Packer Co. All factories emslw B,BOO men; 
annual payroll, <6,000,000. ** 

Total value af ysariy entfut af fhgtMrtaa ostL 
mated at <75,000.000. 

fecial Infermatioa: OoSeyvllle has lin. Pae. 
railway simps, which employs 700 men; annual 
payroll <1,200.000, which is not inclnded in fore¬ 
going. 

Residential Features: Mostly mojiest, but 
modern, homes; some larger and more expensive. 

Retail Shopping Beotion: Center of city, ex¬ 
tending from Seventh to Thirteenth streets, on 
Walnut street (the east and went dividing line), 
and from one to six blocks on either side of 
Walnut street. large number of grocery stores 
In outlying, districts. 

Trading Area: Thirty miles or more on all 
sides; Interurban running north and sonth. 
Good roads eaat and west. Popnlatlon of trading 
area, exclusive of Incorporated towns, 12,000. 

Wholesale Houses: Groceries, 3; Meats, 1; 
Fruits, 2. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products; Passenger automobile agen¬ 
cies, 9: automobile accessories. 16; automobile 
Tire Agencies. 4; bakers. 6; cigar stores and 
stands (including hotels). 4; confectioners (In¬ 
cluding hotel stands). 14; delicatessen, 4; dress¬ 
makers. 12; druggists. 10; dry goods, 8; de¬ 
partment stores. 2; electrical supplies. 4; flor¬ 
ists. 2; furniture. 10: garages (public), 4; 
grocers, 82; hardware. 4; Jewelry. 5; meat mar¬ 
kets, 15; men’s furnlshinm. 10: men’s clothing, 
10; merchant tailors, 4; milliners, 4; opticians, 
3; photographers. 8: pianos (and miscellaneous 
musical Instruments). 3: radio supplies, 8; res- 
tnurants (Including hotels), 25; shoes, 12; sport¬ 
ing goi;ds. 3' stationers. 3; women’s apparel, 9. 

CONCORDIA, KANS. 
1920 Popnlatlon, 4,706. 
Native Whites, 98%; Negroes. 1%; Foreign 

Bora. 3%; Industrial Workers, 2%; English 
Reading, 99%; Families. 1,065. 

Schools; Public Grade. 4; High. 1; Junior 
High. 1; Parochial, 1; Number of Pupils, 1.329, 
Chnrohes: Baptist, 1; Christian Science, 1; 
Episcopal, 1; Methodist, 1; Presbyterian, 1; Ro¬ 
man Catholic, 1. 

Banks: National. 1; Btate. 3; Total Re¬ 
sources. <2,500,800: Savings Bank Deposit* Total. 
<280.000. (Also BWg. A loan Association, but 
not inclnded In figures.) 

Theatres: legitimate. 1; Moving PIctnres. 2: 
Miscellaneous (Andtroriusaa. etc.). 1; Total num- 
)».r . f seat*. l.HOO. 

Looatien; On RepwMlcan River. 155 miles 
west of Atchison; Mo. Pac.. Union Pac., C. B. 
A Q.. and A. T. A 8. F. R.B*. Regular truck 
line, to oei'-M-oetn- towns- auto stave to 8al|e* 

Principal Industries; Flour mills. Ice and 
broom factory, concrete silo factory, alfalfa mill, 
creameries, 2 egg and poultry plants (packers 
of (Huiltry), brick plant. Iron fonndry. 

Manufacturing Estahliahments. 8. leading 
firms; Concordia Ice Co.. Concordia Milling Co.. 
Concordia Creamery Co., Concrete Btave Silo Oo., 
Ballev’s Broom Factory, Beatrice Creamery Co., 
’nckln- F uo.Irv. 

Bpecial Information: Big wholesale trade In 
mercantile lines; rich agrlcultnral section, con¬ 
siderable dairying. Coal and building stone 
found in this vldnlty. Assembling point for 
shipping eggs, poultry, milk and cream. 

Besldentlal Features: Majority of one-famlly 
homes. Good Building A Loan Aasoclatlon en¬ 
ables most )>eople to own their homes. No 
congested districts. Bomoo In principst resi¬ 
dence districts aversg* In valne <4,060 to <8.060. 

Betall Shopping Beotion: Sixth Street, from 
Stats to TJncoIn, 3 blocks; Washington from 
Fifth to Seventh. 2 blocks; Broadwny from Fifth 
to Seventh, 2 blocks. 

Trading Area: From 18 to 30 mllea. 
Wholssals Houses: Groceries. 2; Fruit*. 2; 

Mlscellanrous lines: Ice, Field and Garden 
Seeds, etc. 

Nnmber of Retail Outlets for Nattonally Ad¬ 
vertised Products: Psssenger sntomoblle agen¬ 
cies. 16; commercial antoi, agencies. 6: antomo- 
blle accessories, 4: automobile tire agendes, 6; 
baker*. 2; desr store* and stands (Including ho¬ 
tels). 12; confectioners (Including hotel stands), 
10; dressmakers. 2; drngglet*. 9: dry goods, 3; 
department stores, 3: electrical snppttts, 3; 
florists, 2; fruits. 1 exd. (8); furniture, 3; 
furriers, 1; garage* (public), 4: grocers. 9; 
hardware. 3: .tewelry, 2; meat marketa, 5; men’a 
fnrnishin-s -• —--’s 5: —.--'.auf tai¬ 
lors, 2: milliners. 4: optldsna, 3; photographers. 
2; pianos (and mlscellaneons musical Instrn- 
mente), 1: radio supplies, 2; rsstanrsnts (Inrlnd- 
In* hotels), 5; shoes. 5; sportin* goods, 2; sta¬ 
tioners, 1; women’s apparel. 3. 

COUNCIL GROVE, KANS. 
1920 Popnlation. 2.713. 
School!: PnMIc Grade, 8: High. 1; Number 

of Pupils, (150. 
Churches: Baptist. 1; rongregstlonal. 1: 

Methodist. 1; Presbyterian. 1: Roman Catholic. 
1: Mlscellaneons. 1. 

Banka: National, 1: Total Resonrees <1,.502.- 
306. 

Theatrea: Moving PIctnres. 1: Mlscellaneons 
(Andltorliims, etc.), 1; Total nnmber of aeata. 
750 

Location; On Missonri Psdflc and M. K. A 
T. Railroads. 

Principal Indnstries: Independent Creamery 
Reaidential Psaturesi Cottages and bungalow 

type of hoiiaee predominate. Average valua¬ 
tion <4.060. 

RMail Bhoppiag Beetleu: Main street, 4 
Corn.. Mo. Pae. division points, 
blocks. 
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KANSAS (Cont’d) 
ity of 21,500 barrels daily. Ceoter (real cattle- Tbaatres: Iforbig Pictaras, 2; Mtscellaaeoas Spaoial lafanaatiaa: Locatloa of the city 
raisins refioo in wblch more than 100,000 head (Auditoriums, etc.), 2. Total namber of seats, makes it the milUaf cantor ot Kaaaas. Grmi 
are frasad annually. Monthly payroll of ail 2,500. 
and allied concema totals $300,000. Coonty 

Bend grows a One grade of wheat, and Is ua 
,,_,, , .. LooatUa: On SanU Pa. Frisco and Mo. Pac. wheat shipping center of western Kansas. 

seat of Bntler, with area of 1,512 sqoare miles, gj, Bitnated In Wilson Coaaty. Bontheast Bosidsntlal Tsatarsa: Mostly one family 
_ •»<* popnlatlon of 40,000. Fine herd of Hare- comer of stata. houses, piirate homes predominating. 

CouBdlCrwv, (cont) Ve^ w‘m00?'“Sd.i Indastriaa: OUsa, cement, llnaecd ».UU Bhoppiag Bm^on: Shopping dlstrln 
Trading Area: Extends twenty miles, north, bnlldtauc program In past two years. Reflnery banknote printing, dairying, fruit growing. Is built aronnd a pobllc squam BeTcral sak 

east and west. Investment, 98,000,000. Kanafactniiag Establishmanta: Leading firms, "•'ban groceries and filling stations. 
Mumber of BstaU Ontlato for Nationally Ad- n-ldantlal Faatnraa- Mootlv one famllT Fredonla Portland Oment Co., Kansas Bank- Tradiag Area: Extends 25 miles south sad 

vertised Products: Passenger automobile sgen- houses. Small houses In oil fields for field C®- 50 to 125 west and SO milm 
cles, 3; antomobile accesaores, 4; automobile workers. El Dorado’s popnUtlon tripled In three Factory. Kansas Unaeed Oil Co. north. 
tire agencies, 9; bakers, 2; cigar stores and years, and the town has more than the average Bpaeial Informatisn; Coonty seat of Wilson Wholasala Bonsas: Groceries, 1; Fmlta. l; 

CowirJI Grave (can’t) 
booses, private homes predominating. 

Estail Bhoppiag Baetion: Bhoppiag district 

tire agencies, 9; bakers, 2; cigar stores and years, and the town has more than the average Bpaeial Informatisn; County seat of Wilson 
stands (Including hotels), 22; confectioners (In- nnmb^ of new bungalows and two-story real- County. Beautiful scenery; all straata paved, 
eluding hotel stands), 2; dressmakers, 1: drag- dencea, ranging In value from $5,000 to $10,000. Has one of the largest cement maanfacturing 
gists 4; dry g^s. 3; electrical ••PpHea. 1: gaUU Shopping Saetion; Extends seven Southwest. 

i- bl“k. on SiTsSeet^ four blocks on Oen- Besldantial Faaturaa: Ha. repnUtlon of be- 

Bpaeial Informatisn; County seat of Wilson Wholasala Eonsas; Groceries, 1; Fruits, l; 
County. Beautiful scenery; all straata paved. Miscellaneons' Lines, Creamery, 1. 

. . o. ___ V. -- ------ "*• o"« of the Urgent cement maanfacturing Number of KataU OutUta for Nationally A4. 
florists^'2•‘" fniSture ^8 **^aara* 4- Shopping Saetion; Extends seven *“ Southwest. vartiaad ProducU; Passenger antomobiU agta- 
„^** *' «: O. blocks on Main street and four blocks on Oen- BealdaatUl raatnraa; Has repnUtlon of be- cles. 7; commercUl auto, agencies, 4; automebilt 

a- Uion’* ointhina ^ 1 • taiinra' trsl sveniie, wbich bIsect St Center of town, ing a homelike town. Homes mostly of the accesaorles, 8; automobile tire agencies, 
keu, 4. mens clothing, 1, merchant UUOra, ^ a.. -lo..... ..a. bakers 2- dear atorea and atanda tlneliWKw 
1; milliners, 2; opticUns, 1; pbotograpbers, 1; . ,, , , . ,, 
pianos (and mi«;ellaneoua mislcal InstrumenU): ^ouse square; all In convenient walking dU- Uon 

Many storet on side atreeta. and about court well-to-do type, baa no ao^allad **lower** aec- bakera, 2; cigar atorea and ataada (Inclodiii 

1; radio auppllea, 2; reatauraota (locludlnf 
boteia)s 7; ahoea. 4; aportlng gooda. 2; ata- 
tiODora. 1. 

DODGE CITY, KANS. 
1930 PopuUtion, 5,061. 

City and Suburban Estimate, 8,500. 

Nativa 'Whites, 97%; Negroes, 1%; Foreign 

hotels), 5; confectioners (Including hotel stasds). 
tance from Intersection of Main and Central n.r.ti Shopping Baetion; Madison Monroe. delicatessen, 2; dressmakers, 6; druggists, 
•teeete- Seventh to Third Sts. Section surronids public «o^*- ®; 

Trading Area; Covers whole nf Butler County, square, upon wblch court bouse U situated. trical supplies, 4, Bonsts, 2, Urnlture, 2, gsr- 

town within radius of eight miles; north of ‘"‘lo". 1; mllllnera. 4; optic am. J; 
town within radius of 8 and 10 miles, and Hardware. 1; Dry Goods, 2. photographer., 1; piano, (and ml«:ell.neas> 
stiuth and southeast within radius of 10 and Number of Eatall OutlaU for Nationally Ad- mua'oal Instruments), 2, tadlo snpplies, 5. rto 
15 miles. Oil Hill, a mile northwest, has vertised Products; Passenger antomobile agen- Uurants (Including hotels), 5; shoes, J; 
population of 2,500 persons. cles, 6; commercial auto, agencies, 7; antomo- "omen s apparel, 6. 

Numbar of EetaU OuUato for Nationally Ad- bile acceamirira. 3; automobile tlra age^ea 6; - 
Bom, 2%; Industrial Workars, 23%; EngUsh J, ' bakers. 2; cigar stores and stands (Including 

*71*“*.’ b V . clSl^Tt comerctol’.^10. agencies. 2; autot^blle botels). 12; confectloneiu (Including hotel 
Bohools; Public Grade, 6; High, 1; Junior accessories 14- antomobile tlra agencies 7- stands). 7; dressmakers. 2; druggists, 4; dry 

High, 1; Parochial, 1; Number of Pupils, 1,725. takers, 3;’ cigar stores and sUnds (Including department stores, 4; electrical su^ 

HUTCHINSON, KANS. 
O..U, ... r.rocu..., x, cumoer rup..., takers, 3; Cigar Stores and sUnds (including v;"”- ’IgM Population. 23,298; 1923, eat. 26,798. 

Cbnrcbei: BaptUt, 2; Christian Science, 1; hotels). 4; confeettonera (locladlng hotel atanda), ", fl^aU, 2, fralta, 1, raraltare, 8, 
Episcopal. 1; Metb^lat, 2; Preabyterlan, 1; 9; dellcateaaen, 2; drcaamakera, 3; dmgriste. 8: (pobllc), 4; grocera, 8; ^bardwaw, 8, City and Snburban Eatlinato, 128,OOO. 

"7nL‘rT.t^.%“rr2”“T;4:iBesource. Bor^firirdJtii? l”.SS 

'Pb'..,..... 1. I„ DI . „ .. men’s clothing, 9; merchant Ullors, 6; radio supplies. 2. restaurants (Including hotels). Bolmols: Public Grade, 12; High, 1; Joalor 
v.T!i**m**‘milliners. 7; opticians, 4; photographers, 2; d; shoM, 4; sirring goods, 8; stationers, 8, 2; Parochial, 1; Number of Pupils. 6 J4ij 
Vauderll e, 1: Mls^Ilan^ Pl«"o. (and mls^Ilaneous murical Instrument-1. women’, apparel. 8. i „ ' „ ^ „ . . 
3. Total number of seats, 3.900. ... .„„iie. 2- eestanrant. (ineindinr (nmrehos; Baptist, 2; Christian Science, 1; 
3 Total 'number of seats 3 900 pianos (and miscellaneous musical Instrnment-i. 
3. total number or seats, 3.900. .,. ,uppiies. 2; restaurants (Inclnding 

Location; Atchison, Topeka & Santa Fe. hotels). 20; shoes, 10; sporting goods, 4; ota- 
Bock Island, Dodge C5ty A Cimarron Valley tioners, 2; women’s apparel. 8. 
Railroads. .Many motor truck lines to north, , 
sooth, west and southwest. - 

Principal Industries; Railroad operating and PIMIPCkRIA If 
shop work, fitoir milling, poultry packing, E.lvirVPIVl/w, IVrwiv^« 

felspar refining, dairy product.’manufacturing. 1920 Population. 11273 
Manufacturing Establishments: 16. Leading ankneh— w.ei™.*. ox nno 

firms. Dodge City Flour Mills, Western Spar and Bnbarhaa Estimate, 24,000. 
Products C^ompany, Paden-Tbompson-Buckley. Nativa Whites. 88.9%; Negroes, 4.2%; Foreign 
Dodge City Ice Cream Company. Bom. 6.9%; Industrial Workers, 18%; EngUsh 

women’s apparel, 8. 

GALENA, KANS. 
1920 PopaUtien, 4,712. 

Olty and Buburban Estimate, 12,000. 

Nativa Whites, 98%; Negroes, 1%; Foreign 

Bohools; Public Grade, 12; High, 1; Joalor 
High, 2; Parochial, 1; Number of Pupils. 6.24ij 

Churches: Baptist, 2; Christian Science, 1; 
Congregational, 1; lipiscopal, 1; Methodist, 8; 
Presbyterian, 2; Roman Catbrilc, 1; Miscel 
la neons, 18. 

Banks: National, 2; State, 4; Total Be- 
sources, $12,500,000; Savings Bank Deposits 
Total, $650,000. 

Thsatres: Legitimate, 1; Moving Pictures, 8; 
ani’'i;8%“FS^!SLs™i6”’ vau“117.’ ^‘*“=li;ierus”“'(Audl‘iS-^:; 
Reading. 98%; FamiUes, 1,316. 2 „o,„ber of seats, 7,200. 

Bdiools: Pnhlic Grade, 5; Hlgb, 1; Jaolor 

Total value of yearly output of factoriee eeti- Beading:, 93%; FamiUee, 3,087. 
Born, 6.9%; IndustrisJ Workers. 18%; EngUsh j’ p.^chlal, 1;' Number ’of Pupils. 

mated at $2,500,000. 

Special Information: Being one of the larg¬ 
est cities In western Kansas, Dodge City Is the 
retail and wholesale center for the entire dis¬ 
trict. 

Residential Features: 5f o s t I y one-family 
houses. Some apartment houses; no tenements. 
Most of the residents own their own homes. 

RetiUl Bhopping Bection: Five blocks on Sec¬ 
ond avenue, two blocks on First avenue, two 

Location: Just southwest of the center of 
Kansas. Berved by Santa Fe Railroad in four 

Bohools: 8; Number of Pupils, 2,176. 

Churches: 12. 
Banks; 5; Total Resources, $7,2.50.500. 

Theatres: 4.' Total number of seats, 2,250. 
Residential Features; One family houses. 

Retail Shopping Section; Altout six blocks. 

Trading Area; Radius 16 miles. 

___ n. 1- directions, Missouri Paclflc In two direetioot. 
^ 1 ^ Rock *" *•>"* directions, Arkansas Val- 

^-^^anranV 5“ j^y interurban In one direction, antomobile tms 

Banks: Nntloaa] 
Pourcefl, $987,600.32. 

service over paved roads in three direetioot. 
National, 1; State, Ij Total Re- over hard roads two more directions. Soott- 
>7,6(X).32. western Kannas can be served economically only 

ThAStrew: Moving; Pictures. 1. Total number from Hutchinson. 
of sests, 700. Principal Industrlea: Floor milling, salt idIb 

Location: On M. K. A T.; Frisco line; Inter- reflolnc* Hardware, groceries, motor 
ond svenne. two blocks on First avenue two Num^r of Retail Out.ets for NatioMlly Ad- urban connects with Kansas City Southern and supplies, steel tanks, galvauisdnl tanks 
blocks on Central avenue, four blocks on Chest- Products: Passenger antomobile agen- Missouri Pacific Rys. Good Interurlmn so^ce p,cking. 
nut streel. three blocks on Front street three commercial auto, agencies, 7; antomo- to east and west, and Oklahoma. Located In „ , ^ . v.. v . r s. 
blocks on Walnut street F^ur nrighborhood ’1: automobile tire sgencl. s. center of concrete highways connecUng with Mnufacturlng EsUhlishmonU: 27. 
shopping sections I bakeis. 6; cigar stores and stands (luclud- turronnding territory. firms, Solvay Proceaa Co., Carey Balt Co.. 

•F_x< . ' ing hotels), 14; oonfectlouerr, (including hotel w.j-.aT-i r.rmin. le.A anil .Inc lo" Co-. BkflO" Salt Oo., Richard 
-tan-lo). dressmaker., 20; druggist.. 7; dr.v Candy Co. 

and »onih: IM miles to the west; 130 miles to pooda, 5; department afores, 2; electrical aup •“••>'"«• dairying, fruits. i ... 
the southwest. «. Manufacturing EsUblUhmonU, 8. Leading Total valno of yearly output of factor! 

stands). 6; dressmakers, 20; druggists. 7; dr.v 
,-n.w4. r.. mining, dairying, fruits. 

surrounding territory. firms, Soivsy Process Co., Carey Balt Co.. M-v- 

Principal Induatriea: Farming, lead and sine J?" ^O'- ’ 

Wholesale Houses: GrfK‘$‘ries. 3: M$*ats. 1 
Fruits, 2: Hardware, 1; MlK<*enaneous Lines— jewelry, 4 

piiea, 6; tlorists, 3; fruits, 3; furniture, r>; 
;;arages (public), 7; grocers, 28; hardware, 7; 

Manufacturing EsUblUhmonU. 8. Leading ToUl valno of yearly output of faetoriu ssti- 
flrms. Umpire District Elec. Co. power plant, mated at $26,}83,362. 

1 Candy, Bottled Goods, and Ice Cream. 8; men's clothing. .5; merchant tailors, .3; BesldentUl Foatnros: One-famlly residences. theVute. and existing railroad connections mskt 
Nnmher of Retail Outlets for Nationally Ad- •nHHners. 5; opticians. 3; photographers. 4; Retail Bhopping Bee: Msln 8t. is 23 Mocks Hutchinson the only practical point of dlstrlbo 

vortlied ProducU: Passenger automobile agen- pUnos (and miscell.'itimua musical Instruments), extending 20 Mocks east and 10 Mocks tion for southwestern Kansas, eastern CMnradf 
cles, 12: commercial automobile agencies. 13; ® testaurauU (Including Four smaller neighborhood sections with northwestern Oklahoma, and northern ’Textt 
automobile accessories, 13; autoniotille tiro agen- hotels), 18; abw'B, 0; sporting goods, 2; station ustial small shops. There are 49 wholesale Jobbing concerns la th» 

t nmrkets, 7; men's furnishings. Galena Smelter, Galena Perforating Ck). Special Information: liocatlon of the city tri .1 

cles. 18; bakers, 3: cigar stores and stands (in- o***’ women's apparel, 5. 
eluding hotels), 10; ctHifectioners (including _ 
hotel stands), 5; dressmakers, 6; druggists, 4: 
dry gfKxis. 4: department store-. 4; electrical FORT ^OOTT If AN^ 
supplies, 10; florists, 3; fruits. 22: furniture, 3: r VAIN 1 OVeVA 1 1, IVAVIVO. 

leweUv v’meeV ^2: h^dwarp, 6; 1990 FopnUUon, 10.683; 1924, est. 12,300. 
Jewelry. 3. meat markets, 7; mens furnishings. _ _ 
7; men's clothing. 7: merchant tailors 3- mil Native Whites, 89.6%,; Negroes, 7.7%; For 
liners, 7: opticians, 5: photrutraphers 2’ piano- ***" Som. 2.7%; Indnatrial Workers, 25% 
(and miscellaneouH musical Instruments) 1- EngUah Beading, 96%; FamUies, 3,087. 

a,— . 10 -.lie. ‘■•‘F- It •» atao the wheat, poultry, and ervan 
Trading Area. 12 miles. oenter of central and western Kansas. Moiv 
‘Wholsaale Houses; Groceries, 6; Meats, 3; 100,000,000 bushels of wheat were hsndleii 

Fruits. 6; Hardware, 1. through Hutchinson last year. Grain receipt* 
Number of $LeUll OntleU for Nationally Ad- approached those of Kansas (?lty, and vrete 

vertised Products: Passenger antomobile agen- greater than receipts of Chicago, St. I/ralt. or 

FORT SCOTT, KANS. e v « ,i aa Number of $LeUll OntleU for Nationally Ad- approai 
1920 Population, 10,683; 1924, est 12,300 vertised ProducU: Passenger antomobile agen- greatei 
w.hwa Whitfik. ROftc/v Vi-rwkdk- 7 7«.. commwial snto. szencles. 1; sutomo- Omaha Mauve wbltM. 89.6%, MeEToes, 7.7%, For- ... is* •ntATnfkhU® nvpnrtPM. 

lVncr7;Srns.:^;"^^^^^^ rign Jlra"“^%; InJiit^T wirkora?’ Roaldmitial F.aturaa: A --t "•JoHy of to* 

(and miscellaneous musical instruments), 1; English Reading, 96%; FamiUoa, 3,081. hotels). ’l0;''confectioners Onelndlng hotel '?u’"*ml*ne.'* sn'd''*Bolvtj 
radio snppllw, 4: restaurants (Including hotels), SohooU; Public Grade, 6; High, 1; Junior .tsnds), 5; dressmakers. 6: drnggl-ts. 4; dry jrnlentl.v loc^ ^en-e. few 
9; alio^. 11: sporting go-ols. 5; stationers, 7: High, 2; Colored, 1; Parochial, 1; Number of good., 6; electrical supplies. 3; florists, 1; Process industries. No tene^nt hous^i 

womenaapparel. 8. .. .. rATer. reto^u!!*dtoT Pupils, 2,760. fruits, 2; furniture. .3; garnees (public), 7; 

EL DORADO, KANS. Roman Cathoilc, 1. 
_ Banks: National, 1; State, 3; Total Be- 

1920 PopnUtlon, 10,995. sources. $3,250,000. 

Qty and Suburban Estimate, 6.000. Theatres: Moving Pictures, 2; Vaudeville, 1. 
Native whites, 80%; Negroes, 2%; Foreign Total number of seats, 1,237. 

18%» Industrial ^7orkers, 2.1%; English nsm-naT^  i. n- 
Reading, 95%; Families, 3,200. Houses. Groceries, 1, Meats, 3, 

^ , r ruits, A. 

111^'°*!** o’ Mnmbor of ReUU OntlsU for NaUonally Ad- 
' ’ ’ *’ ^"•’•*’«r of Pupils, 3,600. yertiaod Products: Passenger automobile agen- 

Churchei: Baptist, 1; Cbristlaa Science, 1; cies, 6; automobile accessories, 10; automobile 
KpUcopnl, 1; Hebrew, 1; Methodist, 2; Presby* tire agencies, 14; bakers, 6; cigar stores and 
terisD, 1; Roman Catholic, 1; Miscellaneous, 3. stands (including hotels), 5; confectionera (In- 

Banks; XaHonsl, 2; State, 2; Total Re riudlng fcotel stands), 9; druggists, 4; dry 

Churchss; Baptist, 1; Christian Science, 1; grocers. 28; hardware. 2; Jewelry, 2; meat mar- 
Kpiscopal, 1: MPtho<liBt, 2; I'rcHbyterian. 1: kets. 6; men’s furnishings, 2; men’s clothing, 2; 9 8» 
Homan Catholic, 1. merchant tailors, 2; milliners, 4; opticians. 2; Retail Shopping Section: Extends fr<>m tb^ 

Banka; National, 1; State, 3; Total Be- Court Houw 12 Mocks north. W.ahlngton 8t 
MoiirrAH i.<t2.V)nno (includlne hotels). 10: ahoe«. 6; sporting goods, Walnut St. parallel Main St., and are 
-o^ces »d,gooouo. , 3; women’s apparel, 4. commercial streets in half of this dls^ct 

piratrea: Moving Pletures. 2; 3.udevllle. 1. three suburban trading districts, with 
Total number of seats, 1,237. - grocery, drug, and general atorca. 

'Wholesale Eonsoa: Groceriea, 1; Meata, 3; _ _ . ™ ,ii» 

=* GREAT BEND, KANS. ,,^tl^pXo 30 m^ralng^ralS: 
1920 Pooulation 6 175 t' Hutchinson and evening trains returnlaf. 

vertis^ Pa-teoK" automobile agen- 1920 Population. 6.175. Northwest on the Santa Fe R.R.. and paved 
C CS. 6; autom^lle a^«K>rle.. 10: automobile ^ , White.. 94%; Nogroea. 2%; Foreign road. 36 mile, through Great Bend. West oo 

Houpccs, $5,000,000. goods. 6: dci»ftrtnicnt Mt^or<*s. 5: florists. 2: fur- High, 1; Number of Pupils. 1,808. 

Bom. 4%; English Rs^ng, 98%. Sants Fe. and hard roads to Stafford. 40 
rave wa a-as aw A n TTt w fi T 4 Southwest ou ths Rock Islsnd to Pratt. ^ 
Bchooli: Public 2: 1: Junior j^^t on the Santa Fe and Arkaawv 

“cr.’A,j; rr r”"'",- "".fs.i’:s. 
Mimkip.r AidttUum; Tttl,l ''“OOg. «; photogr.j.her.. 3; pla^ <■.. ml. 
( “u‘"ovr oi atais, ccllaneoni musical instruments), 3; radio anp- 

Valley Interurban to Halstead, 23 mllca. South 

Location; Main line Missouri Pacific R.R. 4; sfiorting goods, 2; stationers, 3; women’s ap- 
Two branches of Santa Fe, one connecting with parel, 1. 
main line at Florence, the other traversing the - 

clothing,’6; photclgra’phera, 3; pianos’ (a’nd mis- Coni^egatlonal, 1: Episcopal. 1: Methodirt, 1: 
ccllaneoni musical Instruments), 3; radio aup- Presbyterian, 1; Roman Catholic, 1; Mlacel- 
pIlcH. 5; rostaumntP (incbiding hotoUi. 10: «boc<5. lancons. 1, 

Churches: Baptist. 1; Christian Science, 1; on the Santo Fe to Kingman. 30 miles, 
ini^egatlonal, 1: Eplscopa^l. 1: Methodist. 1: vrholeaale House.: Groceries. 7; Meats, 7; 
resbyterian, 1; Roman Catholic. 1; Mlacel- j. Hardware, 2; Dry Goods. 1: Mlscri 

Flint Hills cattle country, and connecting with 
the main line at Elllnor. Good bus serrlce to 
Wichita, Angusta. and Eureka, quick and di¬ 
rect piissenger train service to Kansas City, and 
St. Ix)Uis. 

Principal Industries: Oil production and re¬ 
fining, agricDlture and cattle-raising. 

laneons. 1. laneous Lines, (Jonfectlonery, 3; Motor Sup- 

Banka: National. 3: State. 1: Total Re- plies, 10. 
sources, $2,081,115.12; Savings Banks Deposits Number of Retail Outleto for HaHonally AJ- 

r-nr-wvv a ae a wfc* Total. $32,161.20. vertised Products: Passenger automobile ageu- 
FREDONIA, KANS. Theatre.: Moving Pictures, 2; Ttotal number ole*. 14: commercial auto, agencies 7; 

. Ai o nm. of seats 1 000 bile Bcressorles, 31; automobile tire ager.i’in. 
1920 Population, 3,954. g. ,„„da (laclud- 
City and Suburban Estimate, 8,000. Location: On the big bend of the Arkansas hotels), 16; confectioners (inclnding hotel 
Native Whltoa. 96%: Negroet, .5%; Foreign River in the geographical center of Kansas, stands). 14; delicatessen, 6; druggists 11: off 

Born, 3.5%; Indnstrial Workers, 

Manufacturing E.tabli.hment.: Small con- 725. 

EngUah Served by main line of Santa Fe and Mo. Pad. gooda. 5: department stores, 3: electrical sup 
Railroads. Excellent bus service in all dlrec- piles, 14: florists, 3; fruits. 4; fnrnltnr*. • 

ci-rns only for oil field supplies. 

Special Information: El Dorado is the capi¬ 
tal and geographical center of Kansas oil pro- 

Schools; PtiMlc Grade. 3; High, 2: Junior 
High, 1; Parochial, 1; Number of Pnplls. 2,000. 

Chnrdiea; Baptist, I; Christian Science. 1; 
•luctlon. Its territory produces over 100,000 Congregational, 1; Episcopal, 1; Methodist, 2; 
barrels of oil per day. Headquarters for 16 Presbyterian, I; Roman Catholic, 1. 
oil-well supply companies, and 45 producing Banks: State, 3; Total Resources, $4,000,- 
<-oru|ia:ileK. Has 4 refineries with total capae- OOO; Barings Bank Deposits Total. $5,000,OiOO. 

tlona. garages (public). 35; grocers. 105; hardwat* 

Principal induatri..: Flour milling, cream- ®^er” ra* ^ 

4; milliners. 5: opticians, 6; photographers. 
Manufacturing Eatahliahmonta, 8. Leading pianos (snd miscellaneous musical 

firms. Barton County Milling Oo., Moses Bros. 4; radio anppilea, 14; restonrants (Inclnu™ 
Milling Co., Walnut Oeek Milling Oo., Merritt- hotels). 20; shoes. 7; sporting goods. 8; staiiow 
Schweir Oeamery, Orovler-Starr Produce (3o. ers. 5; women’s apparel, 7. 

V 
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KANSAS (ContM) 
T«<»i«iU«i Agitmlf I. ■WIIbb. 

fttilrofld Bkops. 

MasfMtvlac btakUakaaBts: I—dtt armm. 
nogma Mill •Dd Tylrr Mill. 

tMtaM, ■•§.>, 4- ^»»> ■■■••** at «»tn. 2.aW 
tnMitmK 5.W* (Qtkv Aidinri—>. 

LMBtiM; Ob Ktwmaa Rlrcr, 40 atlas waat 
of Kanaat Clt;. ScttmI b; msla lloa of Atchi- 
aoB, Topeka A Santa Pe, Boutbern Kaaaaa dtei* 

f MnCDCMmCM/'C V A MC > lafarmtian: Oaocrapblca^ ''SJfLvj* ***■ ** AtcbtaoB, Topeka A Santa Fa, aata Una 
■NDEa EWDENCEf Iv^^NS* wheat aacttos. CoaaMerable Union Pacific, LeaTeawartb-LawTaDce beancb 

.OM w—, .. Jobblnf. Adjacent tn Fort RUey Aray poet. Pacific,’Rock laUnd, Kanaaa Ctty, Raw 
im Fopnut^ “ „ : SaaidaBtUl FeatSToa: Mwtiy one and two- Valley A Western (Internrban—bonrly terrlce to 
City and Snbnrban Eatimata, 16,000. family bouaes. Few apartments Kanua City), bos lines; two K. C.-Topeka; one 
KatlTa Wkltaa, 80.8%; Vacroaa, 6.6%; Fonltn , ^ „ __. - _ „ ’ _ ToB«anoxlo, Learenwarth and OtUwa. 

.l.f;*:Pre?e’^r‘^“S?J!^^^ W-cipal Indn.tria: Flour and fee.1 mil... 
^ UnuBually larte bnsineaa aectloa for dty tkla P*P«' P«P« •WPPln* cartooa. pipe 
Bdiooli: 8; Number of Pnplla, 3,000. organs, ice cream, creamery batter, electric 
CborehM: 8. power, TiDCc«r. car aealt, cSgara, brick and tile, 
ttatkk.* «. 'Tdk^ai naaearaa^BBAa ftivoMA/wM Tfadliic AfAX Appfoxlmately 20 alia radina. hone colUn, cannery, prlntlnc, foundry and 
Banka. 6, Total Reaourcea, |13.200,000. Geary County dependa largely on Jnaetloa Oty machine ataep, candy. 
Tbaatrei: S. Total number of aeata, 1,600. for merchandlaa. ^ . .. a. . _ 

v^A- j as. ICaanfactiinag Eatabliahmonta, 22. Leading 
Realdantial Featuraa. One and two family Wholaaala Bouaa: Groceries, 2; Fruits, 1; Urma, Bowenock Milling * Power Co., Law- 

lOQsea. Miscellaneous Lines, 2: l*r«Mluee. Grain. MUU. rence Paper Mfg. Co., Reuter Organ Co., Kan* 
Retail Shopping Section: About six blocks. etc. sas Electric Power Co., Edgar Car Seal Co., 

tadin* Aiea: 15 to 20 mile, north and 10 ,f K.teU Oatlat. f« Matianally Ad- 
mile, aouth. rertlaad Prodncts: Paaaenger antomoblle agen- Kaw'*VallA (^men Wiede^ 

Mamber af BetaU Ontlata for Matienally Ad- clea, 10; automobile accesaorlee, 6; automobile 
rartiaod Products: Passenger automobile agen- tire agencies. 4; bakers, 5; cigar stores and a 
cles, 14; commercial anto. agencies, 4; automo stands (inclnding hotels), 4; confectioners (In- * Elerator Co.. August Pierson (cigars). 
WIe accessories. 5; automobile tire agencies, eluding hotel stands), 5; delicatessen, 1; dress- Total Talue of yearly output of factories asti- 
10; bakers, 5; cigar stores and stands (includ- makers, 3; druggists, 7; dry goods, 8; depart- mated at $10,266,000. 
ing hotels), 4; confectioners (Including hotel ment stores, 3; electrical snppllca, 3; fiorista, 3; - . , . . 
stands), 8; dressmakers, 13; druggists, 8; dr.v fmits, 1; furniture, 6; garages (public), 8; Bpaeial Information: The Unlreralty of Kan- 
goods, 5; department stores, 2; electrical sup- grocers, 50; hardware, 3; Jewelry, 4; meat mar- with more than 5.000 students annually, is 
plies, 3; florists, 3; fruits, 1; furniture, 4: kets, 8; men's furnishings, 4; men's clothing, located at Lawrence; Haskell Institute (Oorem- 
garages (public), 7; grocers, 45; hardware, 3; 4; merchant tailors, 3; milliners, 8; optlctaua, ment Indian School), with 800 or 800 stodenta; 
Jewelry, 4; meat markets, 15; men's furnishings. 3; photographers, 8; pianos (and mtaccllaneoua lawrence Business Oollege, with an annual en- 
i; men’s clothing, 5; merchant tailors, 2; musical Instruments), 2; radio supplies, 3; res- rollmcnt of OOO. LawTence is llie center of a 
ailllners, 7; opticians, 1; pbotograpbers, 8; tanrants (Including hotels), 8; shoes, 2; sport- agricultural area, In the Raw Valley. Raw 
pianos (and miscellaneous musical instruments), Ing goods, 3; stationers, 2; women’s apparel. 1. Valley potatoes are widely known. A large 

family houses. Few apartments. 

Retail Ikoppiiig SsotlsB: Washington St. and 
side streets from Elerenth Ht. to Fourth 8l. 

Kansas City), bus lines; two R. C.-Topeka; one 
each to Tonganozle, Learenwarth and Ottawa. 

Principal Industries: Floor and (ee<l mills. 
Cnusoally large business section for dty this P»P«' P«P«f shipping cartons, pipe 
.lu-. organs. Ice cream, creamery batter, electric 

power, rlnegar, car seals, dgars, brick and tile. 
Trading Area: Approximately 20 mile radius, horse collars, cannery, printing, foundry and 

Geary (Jounty dependa largely on Junction City machine ahop, candy. 
for merchandiss. „ . _ .. . _ 

Kaanfaetnrlng XatabUakmenta, 22. Leading 
Wholesala Bouses: Groceries, 2; Fruits, 1; firms, Bowersock Milling A Power <^., Law- 

Miscellaneous I.ines, 2: Produce. Grain, Mill., rence Paper Mfg. Co., Reuter Organ Co., Kan- 
ctc. sas Electric Power (jo.. Edgar Car Beal Co., 

... w„... 
AMMAsimm A» KmVmmm R. Mmom mtnrmm omA **011 Sp lAWreDCe BXIUtXry Milk CO., lAWrCIlC« 

lundl'Kilni tow"’. 4\ «Sicti^ ?1^ “*'»"« * <'*«•">' 
eluding hotel atanda), 5; delicatessen, 1; dress- Total value of yearly output of factories satl- 
makers, 3; druggists, 7; dry goods, 8; depart- mated at fl0,206,0(X>. 
ment stores, 3; electrical snppllca, 8; florists, 8; _ , , . . _ 
fmits. 1; fumiture. 6; garages (puhlic), 8; Bpedal Information: The Unlreralty of Ksn- 
grocers, 50; hardware, 3; Jewelry, 4; meat mar- with more than 5.000 students annually, is 
kets, 8; men's furnishings, 4; men's clothing, located at Lawrence; Haskell Institute (Gorem- 

4; radio supplies, 4; restaurants (Including 
hotels), 10; shoes, 4; sporting goods. 2; station 
era, 2; women’s apparel, 8. 

lOLA, KANS. 

rarlety of agricultural prodncts are shipped from 
- here. More than 5.000 automobiles and tmeka 

_ hare been registered In this county this year. 

KANSAS CITY, KANS. Rosldontlal Featursa: Majority of resideBces 
loan ITT one-famlly bungalows, cottages and booses. 
1980 FspulaUan, 101,177. houses In the nnirersity district are 
City and Buburhan Estimate, 197,000. "s^ ■■ rooming bouses. There are alao many 

large fraternity and sorority honses. .\lso a 
Native Whites, ’d’i-: Negroes. 13<s.; Foreign tew apartments and kitchenette flats. The real- 

1980 Fonulation 8 513 CltF BUburban Asumate, 187,000. "S™ rooming anuses. ineie are also many 
. , • large fraternity and sorority honses. .\lso a 

City and fiaburban EsUmats, 9,000. Native Whites. 76<!4; Negroes. 13<3<; Foreign few apartments and kitchenette flats. The rcsl- 
Native White, 98%; Negroes, 2%; Industrial 11%; Industrial Worksso, 40%; EugHah dence sections of Lawrence are for the moot 
'orkera, 25%: English Readine. 99CS,. Reading, 90%; Famlllas, 25,008. part quite pleasing. The average homes range Workers, 25%; English Reading, 99%. 

Schools: Public Grade, 5; Junior High. 1 
Junior College, 1; Number of Pupils, 2.500. 

Churches; Baptist, 1; Christian Science, 1 
■ptsropal, 1; Methodist, 2; Presbyterian, 1 
Boman Catholic, 1; Miscellaneous, 5. 

Schools: Public Grade, 53; High, 4; Junior *1*'*®- * 
High, 6; Parochial, 16; Number of Pupils, 
87,100. 

Churches: Baptist, 18; Christian Science, 2; 
Congregational, 7; Episcopal, 1; Methodist, 17; 

Banks; National, 1; State, 3; Total Resources. Presbyterian, 7; Roman Catholic, 16; MIsrel 
13.000.000; Savings Bank Deposits Total ll.'U),- laneous, 22. 

Theatres: Moving Pictures, 3; Miscellaneous _ 
(Auditoriums, etc.), 1; ToUl number of seats. Theatres: Moving Pictures, 7; VaudevUle, 1. iwo to three blocks of borinma 'l^mt stmt 

Location: On Banta Fe, Burlington, Chicago in North Lawrence (five blocks). Second street 
Location: 120 miles south of Ransas City on A Alton, Chicago Great Western, Chicago, Mil- (one block). Elm street (two blocks). Nunicr 

SMln line of Santa Fe, also M. P. and M. R. T. waukee A St. Paul, Kansas City Southern, Mis- ons smaller neighborhood eectiona 
Bus service to towns within 50 miles. souri, Kansas A Texas, Missouri Pacific, Chicago. ■e-si-- c-™,-.- .k« 

Banka: National, 2; State. 28. 

worth several tluses that amount. Frat houses 
range up to $125,000. 

Retail Shopping Section; Extends from north 
line of South Park (12th street) to Raw River 
bridge at 0th street, on Massachusetts street 
(six blocks). On Vermont street from 6th to 
9tb (three blocks). New Hampshire street 
from Oth street to 11th (five blocks). Sixth, 
7tb, 8th, 9tb and lOtb streets, each have from 
two to three blocks of business. Ijocnst street 

Bus service to towns within 50 miles. 

C.,n.. y .I... » UT. UMT r- ’EiVi.S" “KirSl 
buttons, overalls, candy, butter, condensed milk. Wabash railroads. counties, and poInU tn other adjacent territory. 

.rSs‘“^T M^J i’^^blg.'rpori'' Wbolssale Hsuasa: Groceries, 1 (Grocery car- 
land Cement nlant United Irm’ Works J R Swift A Co., Armour A Co., Wilson Packing ries notion line); Fmits, 2; Miscellaneous Lines, 
mrk GaTand Sme’lterS lol. Unton Rrick Co.. Morris A Co.. Joseph Baum Packing Co., Potatoes. 1; Nunerles. 2; Seeds. 2; Anto Acce^ 
^?wS:el“'’MSXera*l^""ory."1’o%®^^^^^ K. C. Stock Yards, IH^oursey Creamery Meyer, ^e. 1; Brick and Tile, 1; Cigars. 1; Poul- 

buttons, overalls, candy, butter, condensed milk. 
Manufacturing Establishments; ,36. I.eading 

Irms, Pet Milk Co. Condensary, I.eliigb Port- 

ton factory, Brownfieid-alfera Candy Factory. jr ' 
_ ... ; , , . K. C. Refining Co., K. C. Soap Co., K. C. Struc 

output of fsctones ssti- tui-tti Hieel Co.. Kaw Boiler Works. Kopp Bak 
tasted at $15,000.0(X). National Zinc Co., Southwest Milling Co., 

Special Information; lola being at the June- W<>st Side Machine Works, and many others, 
tlon of two National Highways, enjoys a heavy Manufacturing EsUblishmanU: Leading firms 
tourist trafllc during the summer. Being the r. c. Fibre Box (3o.. K. C. Packing Co., N. A 

K. C. Stock Yards, Decoursey Creamery. Meyers ooriee, 1; Brick and Tile, 1; Cigars. 1; Poul 
Sanitary Milk Co., Ismert-BIncke .Mfg. Co., try, 1. 

r- .• J; . Wumbor of Rutail OntleU for Nationally Ad- lural Steel Co.. Kaw Boiler Works. Kopp Bak- .... 
ery. National Zinc Co., Southwest Milling Co.. L*J?**^. 
West Side Machine Works, and many others. .*”*^!”*'**l. 

^ bile xccwnofle*, 18; xotomoblle tire xgenrl^*. 
XaaDfactnriiir ExUbUxhmeoU: L«xdior firms, 15. baken, 5; ciMr atom and ttands (InrlndlDg 

<!9nntj mt of Allen Co. it gets the trade of Kennedy Butter Tub Co.. N. H. Strnlt Mfft 
hotels). 7; most groceries, phsrmsdes and cafes 
alao sell clgara; confectioners (including hotel ■ HfvK •<F»4/vtiiAiv*.i e«i.A.ta%A mokivsi. I- .A.kiit e. I ^saaau;. *v. .a. — •». cigBrs', coniecTioneTS UDCiuoing Doxei 

bT^2'^mlfe^^f*hI^ toi. ^ - Cooperage Co., Anderaon Coupling „,nda). 9. exclnalve; all drug atores and aome 
UWeh Port?and thl J * Supply Co.. Philadelphia QuarU Co., handle confectionery; dretumaken, 15; 

»*<3)nd largest Western Terra Cotta Co., West Side Foun- druggists. 11: dry goods. 4: department atores. 
Fire Supply Co., 1 uiUdeiptiia viuartx co,. cafes handle confectionery; dreMmakers. 15; 

vrat Of Mississippi River. r^eei^-c.V=s^p'J.,r«; tri^Ts'^-f^ulV.”""; 
Sssidontial Features: Mostly one family gpaeial Informatisn: Sixth In United States exclnalve; fnralttiTe, 8; farriers, 2; garages 

Muses, owned. Exceptional number of new ijj home owners; sixteenth in United States In (public), 14; grocAra, 47; hardware, 5; Jewelry, 
Mmes being built, averaging $4,000. 

Retail Shopping Section: From Public 8<i second in meat pecking Indnatry 
one or two blocks in all directions. Rosidontial Featuraa: Two restricted dls- 

Trading Ares: 21 miles west, 20 south, 25 Irlcts, Westheight Manor and Parkwood 
Hit and 35 north. RsUil Shopping Section: MlnnesoU 

Wholesalo Houses: Groceries. 2: Fruits. 2; from ;hl to 18lh street; Central svenu 
Riscellaneous Lines. Eggs and Poultry, 2. 5tb to 18lh; Kansas avenue from .'dh t 

Industries; largest city in the State of Kansas; 5; meat markets, 13; men’s furnishings. 9; 
cond in meat packing Indnatry. mea's clothing, 12; merchant tailors, 3; mllli- 
Rosidontlal Fsaturas: Two restricted dls- «; optirians, 7; pbotwapbers. 6; pianos 
lets, Westheight Manor and Parkwood. miscellaneous mnslml Instmments) 2, ex- 

..a., . -a .. as. cloaiTe; radio aopplica, 15; rcstauranta (includ* 
RoUll Shoppinc Section: MinneaoU •▼enne hotel*). 18; ahoea, 6; uportin* good*. 3: 

from JUl to 18th Central av«fDue atationcr*, 9; women'* apparel. .5, 
5tb to 18lb: KanMa* avenue from oth to lOth! * 

Humber of RetaU Outlets for NationaUy Ad- Q"*"**” - 
Mrtiied Products: Passenger automobile agen to 27tb. U a arrnivmrr-sn'TIJ IF A AIC 
clM. 12; commercial auto, agencies, 12; auto- Trading Araa: Twenty miles ssnth, west and EE A VEIN W UK 1 IT, IvAINo. 
Boblle accessories, 2; automobile tire ageuciea. north. 
20: bakers, 4: cigar stores and stands (including 
Mtela), 8; confectioners (including hotel atandsi, 
T; delicatessen, 2; dressmakers, 25; druggists. 

Wholesalo Honses: Groceries, 1; meats, (I. 

Number of Retail Ontlsta for Ratisnally Ad- 

5; dry goods. 4; department stores. 3; elecrrlcsi 

Xc)’ •So- 5Vh";rdwa7; V wwlvrV clmfectiin"era sign Bom. 9.9%; Industrial W«k.«. 20%; 

nen’i clothing. 5; merchant tailors, 3: milliners. ^'"V^r^luTr’e * *T75-*'haidvra?e^ Schools: Public Grade. 9; High, 1; Junloi 
• opticians. 3: pl)Otographers. 40; pianos (and })|’ 5" ^ o*.’ me^T I’krochlal. 6; Nnmber of Pupils, 3,200 
■liccllaneous musical iustruments). 2; radio jewelry 21. meat markets, 8. meii s furoj^- 

1980 Population, 18,912. 

City and Sabnrban Estimate, 25,000. 

Native WMtoa, 78.3%; Nogroaa. 11.8%; For¬ 
eign Bom, 9.9%; Indnstrial Workers, 20%; 

■applies, 5; restaurants (Including hotels), 15: 
■boea. 12; sporting goods, 3; stationers, 8; 
•omens' apparel, 7. 

JUNCTION CITY, KANS. 
IMO Population, 7,533. , 

City and Suburban Estimato, 15.000. 

Hative Whites. 91%: Neaross. .3%; Foreign 
*eDi- 6%; Industrial Workers, 20%; English 
deeding, 94%; Families, 1,953. 

Bchooli: Public Grade, 8; High, 1; Junior 
“(th. 1; ParcM'hlal, 1; Number «f Pupils. 2.150. 

Ings. 17; merchant tailurs, 29; milliners, 11; Churches: Baptist. 1; (Tbristlan Science. 1; 
opticians, 6; photographers, 15: pianos (and Congregational. 1; Epiacopal, 1; Hebrew. I; 
mlacellaueons musical lustramenta), 3; radio Methodist. 2; Presbyterian, 1; Roman Catholic, 
supplies. 10; reHiaiirauts (inclndiug hotels), 55; g. Miscellaneous, 15. 
shoes, 24; sporting goods, 2; stationers, 2; ' ' 
women’s apitarcl, 10. Banks: National. 3: State. 2; Total Re- 

LA WHENCE, KANS. 

6; Miscellaneous, 15. 

Banks; National, 3; State. 2; Total Re¬ 
sources. $11,500,000; Savings Bank Deposits 
Total $2,225,000. 

Theatres: T>>glt1mate, 2; Moving Pictures, 4; 
Vaudeville, 4; Miscellaneous (Auditoriums, etc.). 

1920 Population, 12,456; 1924 Bute Report. 5-™®- 
15,119. 

City and Suburban Eatimata, 30,000. 

Locstion: Leavenworth is located on the 
bluffs overlooking the Missouri River. In the 
center of one of the richest agricultural districts 

Native Whitea. 78%; Negroea. 14.8%; Foreign ,,,, West. It has eight lines of railroads 
Churches: Baptist 2; Christian Science, 1; ®om, 7.2%; Indnstri^ Workers, 6.7%; English Missouri Pacific. Union Pacific. Santa Fe, 

Congregitlonal, 1; ^tscopnl, 1; Methodist, 1: ®«Adi“*. 98%; Families, 3,4J0. Burlington, Hock Island, Chicago. Oreut West- 
“ Schools: Public Grade, 7; Hlgb#l; Junior era. L. T.. and Kansas City, I.eBvenwortk and l^byterUn. 1; Roman Catholic, 1; Miscsl 
■neous, 4. High, 1; Number of Pupils, 2,660. Western (Interarbsn line). 

Banks; National, 2; State, 2; Total Re- Churches: Baptist, 1 White, 3 Negro; Chris- Principal Indnstrlas; Fnmltnre. stoves and 
•oorces, $3,000,000. ’ flan Science. 1; Congregntlonsl. 1; Episcopal. 1; ranges. Ice machines, stmctnral Iron and steel. 

Thestrei- Legitimate 1- Moving Pictnres Methodist. 2 White, 2 Negro; Presbyterian. 2; wagons and trailers, road equipment, screens, 
»: Community A?dltw^^^^^ Roman C.thollc, 1; Ml^cellsneous. 14. «.hes sod doors, msttresses. smu>w»ent de- 
•uts. 8.000 to 4,000. Banks: National, 3; State. 3; Total Re- ^o**. oosi. 

loutlon: In central Kansas, between Smoky Q^^t wi?!^ 
•JKJ Republican Rivera. Served by Union Pec.. Associations with loans of $600,000). Anns. "‘"J* 
•• K. A T.. snd Interarbsn lines. Also bus Theatres: legitimate, 1; Moving Pictures. 4; Missouri 3 alley Fridg r . 

Western (Interarbsn line). 
Principal Indnatrlas; Fnmltnre. stoves and 

Associations with loans of $600,000). 

Thaatrea; legitimate, 1; Moving Pictures. 4: 
Vaudeville, 2 Irregular: Miscellaneous (.Andl- 

vlces, coal. 
Manufacturing Eatahliahmenta, .55. leading 

Arms, Great Western Stove Co.. Great Western 
Mfg. Co.. Missouri Valley Fridge Co . Parker 
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KAIWAS tCSBl^a) 

Lcavcnworlh (can’t) 

AmiiHcnieiit Co., Helmer* Furniture Co., Aber¬ 
nathy Furniture Co., Klemp Furniture Co., Na¬ 
tional Be<ldlnK Co., Goodjolin 8aeh & Door Co., 
Flther Machine Worka. Heeae Manufacturing 
Co., itivemid; Uininc Oo. 

Special Information: Fort T-eavenworth, ea- 
tal>>ialieil ill 1S!>7, CHM-rpicH K.INM) acrea of la I 
ailJoiniuK the city on tlie north. Army service 
srhoola for officers located here, also the United 
Rtatea military prison, motor transport shoiis 
and federal prison, with 2.800 prisoners. West¬ 
ern branch of the National Home for Disabled 
Volunteer Soldiers occupies 1,000 acres of land 
south cf the city, kaiisas state pristms (one for 
men and (>ne for womenl are tx>tli li>cated 2 
miles south of Fort Lenrenworth. 

Kesidentlal Featores: Mostly one-family 
houses with a few two-family houses and apart¬ 
ments. Kesidential section has well pared 
streets, heautiftil shade trees and well-ke|it 
lawns. Tlie city la in the midst of a campaign 
of home beautifying by Jndlclniis planting of 
shrubbery and Mowers. 

Bctail Shopping Section; Kxtemla from the 
Missouri Kiver, our east boundary line, west fur 
seven Itlocfcs, on three streets, witli a number 
of sitburbnn sections througliuut the resident 
districts. 

Trading Area: Kxtends to al>out an average 
of 1.' miles east, north aod south, and alwiit 2o 
miles west. 

Wholesale Houses; Groceries, 3; Meats, 2; 
Fruits. 4; Hardware, 1. 

Number of Betail Outlets for Nationally Ad- 
▼srtised Products: Passenger automobile agen¬ 
cies. 10; commercial auto, agencies, 3; automo¬ 
bile accessories, 32; automobile tire ugencies, 
32; liakers, 11: cigar stores and stands (includ¬ 
ing hotels), 14; confectioners (including liotel 
•tands). 7; dressmakera, 10; druggists. 1.'; dry 
goods, 7; department stores, 4; electrical sup¬ 
plies. 14; Morists, 6; fruits, 4; furniture, 11; 

Editor & Publisher f 

MePHE^ON, KANS. ^ 

City and Suburban Srtiraate, Population of 
County, 22,000. 

Natire Whites, 85% Foreign Bom, 15%; In- 
dastrial Werheri, 5%; English Beading, 90%; 
Families, 1,100. 

Schools: Public Grade, 3; High, 1; Junior 
High, 1; Number of Pupils, 1,110. 

Churches: Baptist, 1; Christian Seb nee, 1; 
Congregational. 1; Methodist. 1; Presbyterian, 
1; Roman Catholic, 1; Miscellaneous, 6. 

Banka: State, 4; Total Resources $1,873,- 
£7,3.00; Savings Banks Deposits Total, $300,- 
000.00. 

Theatres: legitimate. 1; Moving Pictures, 1. 

Location: .McPherson is located in the heart 
of a rich g neral farming section; is the county 
seat of McPherson County in the central part 
of Kansas. Served by the Santa Fe, Rock Is- 
laiiil. Union Pacifle and Missouri Railroads: also 
liy two trauscontinental highways —the National 
Old Trails Road and the Meridian Highway. 

Principal Industries: Agricultural; Milling; 
Poultry Packing, Printing; Distribution and 
Siilpplng of Fo<k1 and Farm Pro<lucts. 

Manufacturing Establishments: 8. Leading 
Firms: Wall-Rogalsky Milling Co., Colburn 
Bros. Milling Co., Interlocking Cement State 
siio Co., Sunflower Packing A Produce Co., Mc- 
I berson Creamery Co., MePbemon Ice Co. 

Total value of yearly output of factories es¬ 
timated at $2,000,000.00. 

Special Information: Splendid railway facili¬ 
ties for distributing merchandise to western and 
central Kansas and eastern Colorado. Also good 
roads leading ont in all directions. Good 
schools, churches, parks and other civic Im- 
liroveminta. Two colleges, making McPherson 
not only a good commercial center but also a 
center of education. 

Residential Features; Private homes; no 
tenements: no slums or so-called undesirable 
el- luent. Most residents own their own homes. 
Wide paved streets well liglited. 

Betail Shopping Section: Practically ail 

or December J3, 1924 
r . w : 

Schoo;a: Public Grade, 5; High. 1; Junior 
High, U Parochial, 1; Number.of JPujUfc , 
'Churd&eai Baptist7 2; Christian Science, 1; 

Congergatioaal, 1: Episcopal, 1; Methodist, 3; 
I’resbytciian, 2; Roman Catholic, 1; bliscellan- 
eous, 9. 

Banka: National, 2; State, 2; Total Resources, 
$2,521,083.37. 

Theatres: Moving Pictures, 3; Miscellaneous 
(Auditoriums, etc), 1. Total number of seats, 
2,500. 

Location; On main line of Atchison. Topeka 
& Santa Fe R. R. and Arkansas Valley Inter- 
urban, on branch of 5Il8sonrl Pacific. At cross- 
ine of the .Meridian Highway and New Santa 
Fe Trail. Bus service to nearby towns. 

Principal Industries: Milling, R. R. Shops, 
farming. Three large and one small flour mills. 
.Main line repair shops for the Santa Fe R. R., 
one creamery, one large ice plant doing locai 
;ind railroad business, 2 bottling works, one 
wholesale ice cream factory, 2 wholesale baker¬ 
ies. 

Manufacturing Establishments: I,eading firms, 
Newton Milling & Elevator Co., Goers Flour 
Mills, Consolidated Mills, Newton Ice Company, 
.Newton Ice Cream Company. 

Special Information: Newton Is one of the 
milling centers of the State, the home of the 
s. cond largest building and loan assn, doing 
liusiness in the state. Next to Topeka, Newton 
has the largest Nanta Fe payroll in Kansas. 
Tlie center of a rich farming community. New¬ 
ton city water tests higher than any other in 
the state. Bethel College, a Mennonite school 
is located at Newton. Newton has paved 
streets, and natural gas for lights, fuel and 
[lower. 

Residential Features; Newton ap;>eals to 
(leople as a place of residence on account of 
the excellent water, high grade sctiools, paved 
streets and twenty churches. 

Betail Shopping Section; Main street from 
First to Seventh—8 blocks; Broadway from 
Main to Poplar—1 block: Sixth street from Oak 
to Poplar—2 blocks; Fifth street from Oak to 
Poplar, 2 blocks. 

Trading Area; 30 miles north, 30 miles east. 

City aad SwbtsrbsMi Eatiaate, SSAMO.- 

I K«tiva.«-Whites. 95%; NegreesT 4%; Foref*s 
Bom, l%i Industgial Warhsrs, 10%; English 
Beading, 95%; Famlliss, 2,454. 

Sohaols; Public Grade, 6; High, 1; Junior 
High, 1; Number of Puplla, ^143. 

Churebee: Baptist, 8; Christian Science, i; 
Congregational, 1; Episcopal, 1; Methodist, 4; 
I'reshyterlan, 1; Roman Catholic, 2; Mlscel' 
laneoiis, 8. 

Banka; National, 2; State, 8; Total R«. 
sources. $4,500,000. 

Theatres; bloving Pictures, 3; Vaudeville, l; 
Miscellaneous (Auditoriums, etc.), 1. Total 
number of seats, 2,000, 

Location: On main transcontinental lines of 
tbe Atebison, Topeka & Santa Fe, and Misaourl 
I*acifie, in addition to being the termlnna of four 
branch lines covering the local territory. Bus 
service and motor truck lines augment this. 

Principal Indnstriea: Railroad shops, feni-e. 
gasoline engines, creameries, printing, crushed 
rock, brooms, chicken coops. 

Manufacturing Eatabllibments, 25. Leading 
firms, Bennett Creamery Co., Ottawa Mfg. C«. 
J. V. Mitchell. Ross Crushed Rock Co. 

Total value of yearly output of factories esti¬ 
mated at $2.0(Xl.fi0O. 

Special InformatloB: In addition to msnu- 
factnres, Inration of the city makea It tbe out 
let for the rich surrounding farm and live stork 
country. 

Residential Features: Mostly private homes. 
Workmen live in individual houses which the; 
either own, or are paying for. Residential sec 
tinn lias broad streets lined with large shids 
trees. 

Betail Shojtping Section: Extends for live 
blocks along main street with slight side street 
extensions. This is supplemented by neighbor¬ 
hood market and grocery stores, and a small 
retail district at Main and Logan streets. 

Trading Area: Includes Franklia County prin¬ 
cipally. and extends about 20 miles in ail di¬ 
rections, in a circle. Extends farther to the 
southwest, and is narrowed on tbe north by the 
lAwrenre trading territory. 

garages (public), 9; grocers, 50; hardware. 4; 
Jewelry, 7; meat markets, 10; men's furiitsli- 
Ines, 7: tiien’s clot bine, 7' n-i-r-i.e -i i.> 
2; milliners, 4; opticians, 5; photograpliers, 3; 
pianos (and mlsoellaneoiu musical Instrumenta), 
2; ’■ailb' supplies 10; restaurants (lee'iidine h'»- 
tels), 15; shoes. 7; sporting goods, 4; stationers, 
3; women's apiiarcl, 7. 

LYONS, KANS. 
198$ Population, 3.000. 

Native Whites. 99%; Negroes, 1%. 

Schools: Public (Bode, 3; High, 1; Junior 
High, 1: Namls-r of Papils, 900. 

Churches: Baptist, 1; Christian Science, 1; 
MetliodiBt. 1: Presbyterian. 1. 

Banka: National. 1; State, 2. 

Theatrea: Legitiniute, 1; btoving Pictures, 1. 

Location: On Santa Fe, Mo. Pac. and Frisco 
Rnilroads. 

Principal Industries; Salt and flour. 

Mxnufactnaing Establishmenta; I-eadlng firms. 
American Salt Co.. Western Salt Co.. Lyons 
Milling On., Central Kansas Milling Co. 

Special Information: 40 cars salt and 10 cars 
flour daily. 

Betail Shopping Section; Main, East 
avenue. West avenue. Commeivlal 8tre«‘t, 10 
blocks. 

Trading Area: No.-tli 22 mUes, south 8, west 
14. east 1(i. 

Wholesale Houses: Mtscellaneona Lines. 1. 

Number of Betail Outlets for NatioaaUy Ad¬ 
vertised Products: Patseoger automobile agen¬ 
cies, 0: coinniereial anto. agencies, 3: automo¬ 
bile Hccessories. 2: automobile tire agencies. 4; 
bakers, 2; cigar stores and stands (including 
hotels), 5: confectioners (including hotel stands), 
5: dressmakers. 2; druggists, 3: dry goods. 4; 
department aturrs. 4: electrical auppliea, 1; 
florists. 2; fnruttnre, 2; garages (public), 1; 
growrs, 8: hardware. 2: Jewelry, 3: meat mar¬ 
kets, 4; men's fnrnishings, 4; men's clothing, 
4; merchant tailors, 2: milliners, 3: opticians. 
2: p’lotugraphers, 1; pianos (and miacellaneons 
musical instruments). 1: radio supplies, 1; 
restiiiirants (including hotels), 5; shoes. 2; 
sporting gonils. 2; stationers, 1; women's ap- 
piirel, 3. 

MANHATTAN, KANS. 
1920 Population, 7.989. 

City and Suburban Eatimate, 15,(MKi. 

Native Whites, 94.5%; Negroes, 2.5%; Foreign 
Born. 3%; Indnatrial Workers, 28%; English 
Beading, 97%; FamUlea, 2,112. 

Schools: 0: Number of Pupils, 1,900. 
Churehet: fi. 

Banka: 2; Total Resources, $2,200,000. 

Theatrea, 3. Total number of aeats, 1.700. 

Beaidential Featnrea: All one family houses. 

Betail Shopping Section: About 5 blocks. 

Trading Area: About 10 miles radius. 

Number of Betail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, 0; commercial anto. agencies, 4; automo¬ 
bile accessories, 5; automobile tire agencies, 5; 
bakers, 3; cigar stores and stands (Including 
hotels), 8; confectioners (including hotel 
stands), 5; dressmakers, 15; druggists, 5; dry 
go<s1s, 5; electrical supplies, 4; florists, 2: 
fruits. 1; furniture, 2; garages (public). 10; 
grocers. 31; hardware, 7; Jewelry, 4; meat mar¬ 
kets, 7; men's furnishings, 6; men's clothing. 
0; merchant tailors, 2; mlllincra, 6; optlciar>s, 
S; photographers, 4; pianos (and miacellaneons 
nuuical instrumeuta). 3; radio anppilea, 2; rea- 
tanrants (Indndlng hoaals>Hl2: ahaan. ik". sport¬ 
ing goods, 3; stationers, 3; wsomo's apparel. -5. 

coucentruttd in five blockc on Main street—ail 
lines of business represented. Fine retail 
stores, n'cll-stocked and with modern buildings 
and ei]nlpment. 

Trading Area; .tpproxiinately 20 miles In ail 
directions, particularly in dry goods, clothing, 
and shoes. Not so far for groceries and other 
IVkmI products. 

Wholesale Houses: Gro<-eries. 1; Fruits, 2; 
.Miscellaneoua IJues, Candy, Butter, Ice and Pro¬ 
duce; Ice Cream. 

Number of Retail Ontleta for Nationally Ad- 
vertieed Producti: Passenger automobile agen¬ 
cies, 8; automobile accessories, 9; automobile 
tire agenciee, 10; bakers, 2; cigar atorcs and 
stands (tncIudlDg hotels), 3; confectioners (in- 
eluding hotel stands), 3; druggists, 4; dry gooils, 
4; deimrtinent stores, 1; electrical supplies, 5; 
florists, 1; furniture, 3; garagee (public), 0; 
gro<-eni, 12; hardware, 6 ;Jewelry, 4; meat 
markets, 4; men's furnishings, 6; men's cloth¬ 
ing. 5; merchant lalluis, 1; milliners, 3; op¬ 
ticians, 3; photographers, 3; pianos (and niis- 
c-llaneoiis musical Instruments), 2; radio sup- 
Idles, 3; restaurants (including hotels), 5; shoes, 
T: siwrting gotals, 5; stationers, 3; women's 
apparel, 3. 

NEODESHA^ KANS. 
1920 Population, 3,943. 

City and Subnrban Estimate, 6,000. 

Native Whites, 98%; Foreign Born, 2%; In¬ 
dustrial Workers, 50%; English Beading, 05%; 
Families, 1,‘200. 

Schools: Public Grade. 3; High, 1; Junior 
High, 1; Number of Pupils, 1,300. 

Churches: Baptist, 1; Christian Science, 1; 
Episcopal, 1; Metliodist, 1: Presbyterian, 1; 
Roman Catholic, 1; Miscellaneous, 4. 

Bankii National, 2; State, 1; Total Resources, 
$2,000,000. 

Theatres: Moving Pictures, 2; hliscellaneous 
(Auditoriums, etc.), 1. 

Location: Main line of Frisco System and 
Missouri Pacifle. 

Prinoipal Industries: Standard OH Refining 
Co., brick manufacturers (2). 

Manufacturing Eatabliahments, 3: Standard OH 
Co. of Kansas. Verdigris Valley Brick Co., Butt 
Brick Mfg Co. 

Special Information: A new and recent ac- 
(|Uired gas supply adjoining Neodesha, which 
enables industries to again use gas for iiianii- 
farturing purposes. It is estimated our present 
aas production will last for years for domestic 
ami inanufactnring consumption. 

Residential Features: Mostly one-family 
lioiises. Homes average $5,000 to $10,000. 

Trading Area: Extends for about 10 miles in 
each direction. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products; Passenger auto, agencies, 3; 
commercial auto, agencies, 3; aulo. accessories. 
5: automobile tire agenriea, 4; bakers, 2: cigar 
stores and stands (including hotels), 3; coiifec- 
lionors (Including hotel stands), 5: dressinakers. 
4; druggists. 4; dry goods, 4; department stores. 
2; electrical snppHes, 2; florists, 1: garages 
(public), 8; grocers, 20: hardware, 3: jewelry. 
3: meal markets, 5; men's furnishings. 4: men's 
clothing, 4; milliners, 4; opticians. 4; photog¬ 
raphers, 2; pianos (and musical instrumenta), 1; 
radio suppliea, 3; realaurants (inelnding hotels), 
4; slioes, 1; stationers, 1; women's apparel. 1. 

Sea announcement column 4 

NEWTON, KANS. 
1920 Population, 9,780. 

Olty aad Suburbaa Fatimebe, 20,000. 

Native Whites, S7Ji%; Vetroea, 2.5%; Foreign 
Ban. 10%; Indnattial Worksra, 15%; English 
RMding. 98%; FamiUes. 2,200. 

20 miles west, 15 miles south. 

Wholesale Houses: Gruceriea, 2; Meats, 1; 
Fruits, 2; Miscellaneous Lines: Confectionery, 
1, Cigars and Tobacco, 1. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, 0; commercial auto, agencies. 5; automo- 
tdle accessories, 15; automobile tire agencies, 18; 
bakers, 4; cigar stores and stands (including 
lintels), 6; confectioners (including hotel 
stands), 12; delicatessen, 1; druggists, 5; dry 
gootls, 6: department stores, 3; electrical sup¬ 
plies, 3; florists, 2; fruits, 3; furniture, 5; 
garages (public), 14; grocers, 34; hsniware, 4; 
Jewelry, 5; meat markets, 10; men’s furnishings, 
4; men's clothing, 5; merchant tailors, 1; mil¬ 
liners, 4; opticians. 5; photographers. 3; pianos 
land miscellaneous musical instruments), 2; 
radio supplies, 7; restaurants (including hotels), 
21; shoes. 4; sporting goods, 5; stationers, 3; 
women's apparel, 5. 

NORTON, KANS. 
1980 Population, 2,186; 1924, est. 2,680. 

City and Suburban Eatimate, 10,000. 

Native Whites, 95%; Negroes, 1%; Foreign 
Born, 4%; Industrial Workers, 2%; Engltah 
Reading, 98%; Families, 1,600. 

Schools; Public Grade, 13; High, .5; Junior 
High, 1; I’anx-liial. 1: Numlnw of I'lipHs. ;4.200. 

Churches: Baptist, 1; Christian Science, 1; 
Congregational, 2: Wesleyan, 1; Bi>iacopaI, 1: 
MethmHst, 5; United Brethren, 2; Roman Cath¬ 
olic, 2; Miscellaneous, Christian,' 5; Cbnrrh of 
God, 1. 

Banks; National, 3; State, 8; Total Re¬ 
sources, $3,.'>00/000. 

Theatres; Legitimate, 3; Moving Pictures, 3: 
Misocdlaneons (Auditoriums, etc.), 3. Total 
number of seats, 3,500. 

Location; On main Colorado-Kansas line, 
Rock Island, and branch of C. B. & Q. Rys. 
About equal distance from Kansas City, Omaha, 
and Denver. 

Principal Indi'i'riea; .tgricultiire. Staodanl 
Oil Co., two wholesale giwers, jobbing house, 
fruit and vegetable house; Inde(>endent Oil Co. 

Manufacturing EttaMiahments, 3. I>eading 
firms, Norton Mfg. Co. (header barges and swee|> 
rskesi. Ke”Khner (road raK|>s), Amlrros*' (ire 
cream and butter). 

Special Information; Pike's Peak Ocean-to- 
Oc.sn T!iiri-wHV. >')»•"«. (*ity-T>'>nv>>r airline, 
east an'l west, and Red Star Highway north 
and smith, are distrlhuttng points. 

Residential Features: Mostly one-family 
hoiiaes. No tenement section. Owners of homes 
prcilominate. Water, climate, clinreli, se. ool 
and other living conditions are good. 

Retail Shopping Section: Extends from puti- 
Ilc square, 1 mile each direclinn; 84 blocks paved 
streets, 15 Mocks “White Way.” Fine high¬ 
ways make this a trading center for a territory 
25 miles in each direction. 

Wholesale Heutea: Groceries, jnblHTH. I: 
Fruits. 1. 

Number of Retail Outlets for Natiorally A**- 
vertised Products; Passenger aiitoiiiobHe ag- 
cies, 15; bakers, 5; cigar stores and stands 
(including hotels), 5; confectioners (Including 
hotel stands), 1; dressmakers, 5; druggists, 3; 
dry goods, 3; electrical supplies, 2; florists, 1 
(whodesaM and retaU); fruits, 15; furniture, 2; 
garages (public), 8; grocers, 8; hardware, 4; 
jewelry, 1; meat markets, 4; men's furnishings, 
3; men's clothing, 2; milliners, 4; opticians, 1; 
photngrH»b»*'s 1' Ilia'OH (and o<iKe*t'r 
musical instruments), 1; restaurants (including 
hotela), 0; shoes 1; women's apparel, 1. 

OTTAWArKANS. 
1920 Population, 9.018; 1923 State Ceniit. 

10.165 

Wholesale Housee; Groceries, 2; Fruits, 1. 

Number of Betail Ontleti for Nationally Ad¬ 
vertised Producti: Passenger aiitomohllc sgcii. 
cies, 12; commercial auto, agencies, 6; aiitomo 
bile accessories, 20; automobile tire agencies. 
15; bakers. 3; cigar stores and stands (Includ¬ 
ing hotels), 24; confectioners (including hotel 
stands), 11; delicatessen, 2; dressmakers, '.2: 
,>.n<-''*(H*s 8 ■'-V ' -hIs "■ '("-IH- —>'■■ 
.5; Electrleal supplies, 4; doriata, 2; froits, 10; 
furnltiire. 4: garages (public). 6; grocers. .'W, 
hardware, 5; jewelr.v, 4: meat markets, 17 
men’s fnrnishings, 6: men's clothing, 5: mer 
cliant tailors, 8; mllHuera. 8; optitdaus. i>ho- 
tograpbers, 2; pianos (and miscellaneous iqiol 
,.o( („«•»•'»,-..iits). 3- radio snii|>’“'S. r.-K's- 
(including hotels), 22; shoes, 5; sporting goods 
3; stationers. 2; women's apparel, 12. 

PARSONS, KANS. 
1980 Population, 16,028. 

City and Suburban Eatimate, 40,000. 

Native •Whitei, 87.7%; Nogroea, 8.4%; Forsip 
Born, 3.9%; Industrial Workers. 33%; EngUtk 
Reading, 94%; FamUies, 4,022. 

Schools: Public Grade, 5: High, 1; Jimi'ir 
High, 1; Number of Pupils, 8,990. 

Churches; Baptist. 3; (Jhiistlan Science. 1: 
Eiilscopal, 1; Methodist, 8; Presbyterian. 1: 
Roman Catholic, 2; Christian, 8. 

Banka: National. 2; State, 4; Total Resource-, 
$3.8,')0,000. 

Theatrea: Moving Plctares, 2; Vaudeville, 1. 
Total nnmber of seats, 2,600, 

Location: Sonthern part of Kansas. .30 nille< 
northeast of CoffeyvUle on M. K. A T. R. R 
iiml Frisco Lines. 

Principal Industries: Railroad stop, foundries, 
flour mills, bottling works, packing pl«nU. 
truck bodies, dye works. 

Manufacturing Establishmaata: 27. 
Total value of yearly output of factories esti¬ 

mated at $4,8.54,000. 
Retidential Features; Bungalows and one and 

two fainlty frame houses. A few apartmest 
lionses. 

Betail Shopping Section; 3 blocks on Broad 
way, 10 blocks on Main street, 3 blocks on 186* 
street. 

A-No. 1 
That’s the Neodesha Daily Sun 

No Negroes; no foreigners 

Kansas is a good field for the 
national advertiser. Neodosha 
is one of the best towns in 
Kansas. The home of the 
Standard Oil Co. (Kansas), 
largest refinery in west; railroad 
division point; dairy industry; 
siiiall industries. 

NEODESHA DAILY SUN 
WamlaaU. Kaaaat 

CHAS^ P. BEEBE. Ed. aaul Mgr. 



1 
Editor & Publisher for December 13, 1924 

KANSAS (Cont’d) 

Tcrtiied Products: rtssengcT automobile agon- 
rb'C. *1; roQinierclul auto, agencies, 4; automo- Kanufacturlng Ea 
lille accessories, 5; automobile tire agencies, Onns, Pratt Hour 
,'1; bakers, 3; cigar stores and stands (Includ- Pratt Ice Company, 
ing hotels), 8; confectioners (including hotel Total value of y< 
ctanils), 5; dresamakers, IS; druggists, 5; dry timated at |l,341S,Oi 
aootls, r>; electrical supplies, 4; florists, 2; 

CaDuoa-lwlI route. Bus service to chief cities Number sf Sstail Outlets far NatlenaUy Ad> Healdentlal Features; One and two-story reei- 
of southwestem Kansas. vertlsed Products: Passenger automobile agen- deuces, meetly bume-esroed. Home Paundatlon 

' 1 T j .><>,. «• ‘■***' f-’*; commercial auto, agencies, 6; automo- assists prospccflve home owners in building 
‘ bile accessories, 14; automobile tire agencies, houses. 

UcertDck*'‘Lnd’ M^h (‘“'■luding aetaU Shopping Section: Washington Ave.. * 
{utcher^« hotels), total, 22; exclusive, 3; drug stores, 12; ,,,ocks. with on7 block east and west on creae 
iiBicueriee. smokers, 7; c-oufectloners duel ii.ig .mtel streets. Eighth. Seventh. Harvey and Lincoln. 

Kanufacturing EsUblishments: 3. Leading ***“‘l*’-,? S?Msmak^’ 12-'*d^rals'm*^2**drv trading Area; Fifteen mUes north, 13 mUea 
Onns. Pratt Hour M1U». Kaufman CVeami rjr, t«»aen, 1, dresamakera, 12, draggUta. 12, dr> nvll#* acMitb and TO mUaa w*»»t 

- ’ Rooda, 7; department atorea, 3; electrical aop- ^ n\U9% aouin ana ju muea wear. 
tloners (Including hotel Total value of yMrly output of factories es< hliea. 10; florists, 4; frnlto, 3: furniture, 7; Wholeeale Hensee: i 
I, 15; druggists, 5; dry timated at |13«Q OUO garages (public), 12; grocers, 48; hsrdware, 6; Kriilts, 1; Mlscellsneoua 
pplles, 4; florists, 2; ’ ' Jewelry, 5; meat markets. 4; men’a clothing, 14; Number of BeteU Oul 

Wholeeale Hensee: drorerles. 1 (branch); 
-nits, 1; Mlscellaneoua LInea, Jeweler, 1. 

Number of Betail OuUaka fer Mstkonally Ad- 
fruits. 1: furniture, 2; garagia (public), 10; Special Information: 1D24 Wheat Crop Just merchant tailors, 4; milliners, 8; opticians, »; yertised ProducU: Passenger antemotdle agen- 
grocers, 31; hardware, 7; Jewelry, 4; meat harvested 4 million bushels. Estimated acreage photographers, 5; pianos (and mlscellaneoua mus- 7; j-ommereial auU>. agencies. 2; autoiuo- 
luarkets, 7; men’a farnlshlngs, 6; men’s cloth- ready for 1925 wheat crop 230,000 acres, leal instruments), 4; radio supplies, 3; restaii- tn* accessories, «; automohlle tire agencies, 10; 
lug, 0; merchant tailors, 2; milliners, «; optl- I**-* eorn crop m to 2 million huahels. The rants (including hotels), 7 hotela (12 residen- h,kers. 3; cigar stores and stands (including 
clans, 3; pliotograpbers, 4; pianoa land mia- rrlty b: Ing in the center of an agricultural dia- fisl); sii*s-s. .'i: H)Mtrtlug gmsis, 3; stallouers. »; hotels), 3; 4*onfectioneTS (including hotel 
crllsneouB musical instruments), 3; radio sup- trlct and division point on the Rock island women’s apparel, 3. stands), li; dressmakers, 2; druggists, 4; dry 
piles, 2; restaurants (including hotels), 12; makes labor tralflc heavy. Kansas State fish gmals, 4; department stores. 1: electrical aup- 

- - - hatcheries are located here. DepartmenI stores - 2; florists, 2; furniture. 4; garages (pub- 
here draw trade from as far as 60 miles distant. IK-j, 3; grur«rs, 22; hardware, 2; Jewelry. 3; 

RaaidenUal Featurea; A city of private hooica TOPEKA, KANS. ...eat markets. 4; men’s furnUhlDgs, 6; men’a. 
almost in tU entirety. A few workingmen’s ’ clotWng. .3; meicheut tallow. 1; <»><> *«««;». ^ 
tenements. The yontb of the city makes ail of 1920 Population, 50,022. o|itlciana, 1, phot^npbers. 3, Pisuo* (•“<> s*^ 

;Hi:.T”resTr«n\s‘“r;.rdC!ite^.):^^^^^^^^ 
* ’ Native Whitee, 83%; Nagroes, 8%; Foreign 6; sporting goods, 2; stationers. 2; women’s ap- 

Retall Shopping Section: Extends for seven Bom, 9%; Industrial Werkors, 33%; English parel, I. 
blocks along .Main street. Jackson and Nin- Banding, 97%; FamiUes, 13.039. - 
nescah parallel Main and are busineas streets Bohoola: Public. M; High, 0; Junior High, 4; s.w. » a ntw 

shoes, 10; sporting goods. 3; statinuers, 3; hatcheries are kwated here. DepartmenI stores 
v.omeo's apparoly 5. lieru draw trade from as far an 60 luilea diKtanr. 

PITTSBURG, KANS. 
19£0 Population. 18,032. 

City and Suburban Estimate, 51,000. 

Native Whites, 77%; Negroes, 3%; Foreign 

Residential Featnres; A city of private bocnet 
almost in Its entirety. A few workingmen’s 
tenements. The youth of the city makes ail of 
the homes comparatively new. The average 
value of residences la $4,000. 

TOPEKA, KANS. 

Bom. 20%: Indiiatrlal Workers,'75%:’ Engliah, foh five and six blocks .Small stores are found Paro<hial. 4; Number of I*uplls, 16,500. 
Sealing. 80%; FamUies, 5.590.’ ^ in the Mexican and Negro section.. Church..: Baptist, 11; Christian Science. ; 

(tohooU- Public tirade •» Sfio- Htyh UlUi- Trading Aren; Extends for over .’10 miles CoaKreuationiil, 3; B|)is<-oiwl. 1; Hebrew, 1 
I .. Hiei. K-jt ooii “ ' ’ south sud WBst—28 mllee north—and about 25 Methodist. 18: Presbyterian, 8; Roman Catholi Junior High, t>.>0. Parochial, 1,200. 

WICHITA, KANS. 

Churches: Baptist, 1; Christian Science, 1: 
Episcopal, 1; Methodist, 1; Presbyterian, 1; 
Bouian Catholic, 1; Mhcellaneoua, 2. 

Banks; National, 3; State, 3; Total Resources. 
$7,662,000; Savings Bank Deposits Total $7,- 
uon.otw. 

1920 FepnUtion. 72.217; 19*24, eat. 108,458. 

City and Suburban Eatiinntn, 117,762 (Sedgn- 
wlck County). 

Nntlva Whltaa, 97%; Nagnaa, 2%; Foraiga Whsletala Heuset: Sonthweatem l’rodu<-e Co.. Banka: >Iatlonid, 4: State, 9; Total R^ _ ******. y*?_Nys^a, 2%; 

Pratt Pmiltry A Egg Co., Pratt Ice Company. toT.7*$4 ^’wo’ ’ "" Pfl-osU* ®^™’lng,*991^^SS..!^?W? 

®***‘*r.°"*‘*** »*tlanaUy Ad- Thoatraa: Legitimate. 1; Moving ncturca, 9; StdiooU: ItibBc Orade, 17; High, 2; Junior 
vertisM ProducU: PasoeoRer automobile afen- Vaudeville, 1; Mlacellaneoiw (Aiidltoriuuis, etc.), HUh, 5; Paroclilal. 5; Falnaount College, 5 
clea, 11; commercial ageucleB. 1; automobile 3 number of aeata, 13,000. liuKlneae CoHegea. rrU&da tJalTeraltj, MlaeeV 
acceaaoriea. 9; automobile tire aRcuclea. •: a« th* K.w RIt^p 67 mllea weat laneooe, 10; Number of Puplla, 17,000. 
bakera. 2t clirar atopoa and atanda Ilneludlnff IdWatlOB. On the Kaw Klrer, 67 mllee weat . _ . _ . . . 
acceaaoriea. 9; autom(»bile tire aReuclea, i: 

Theatres: .Moving Pictures, 3: Vsiiderille, I- bakers, 2; cigar atorea and aUndt (Including rnpaxrca: moviuk I'lcrnrea. > aiKieriiie, i* «.Asar •tvrx-v auu ai^uua ^tuciuuius ok-. nknMiii*«« R..h*4«* a. * ♦. 
Mkcellaneous (Auditoriums, etc.), 4; Total hotels), 9; confectioners (Including hotel sUnds). ifj* aV ?! tural sections of the state. Is served by the Congregnthmol, 4; ntiscopal, 3: Hebrew, 2; 

8anta Fe, Tnlon lUclflc, Rock lalaad and Min- Metbodlat. 14; rreabjterlan, 7; Roman Catbolle, 
nnmiwer nf a.ata ft ino . dreesmakera 8* draaalaU 6- drr rooda 6- aeciiona or me aiaie. la aerreu oj me cunKrmiauoiMu, e; 

IgKstion; Kansss City Southern, Mo. Pac., florists, 2; furniture, 3; gnrages (public), 8; sourl I aclllc railroads. Has motor stage lines ., Lbrlstlnn, 8; Mlseeuaneens, 22. 
tnta Fe, Frisco. Joplin and PltUbnrgh Elec. grocera. 22; hardware, ’4; Jewelry, 3; meat *“ •** towns. Banks; National, 4; State, 1 8tntt Fe, Frisco, Joplin and Pittsburgh Elec. 

Principal Industries: Coal mining, machinery, markets. 8; men’s furnlshl^. 6; men’s clothing. 
rsllro.ad shops, brick, tile and pottery, printing. ”*''‘‘.nt tailor. 2; milliner. 5: opticians. 4; 
furoiture, publiri.ing tnd book binderies, candy Photographers 2; pUno. (and mlsj^llsneous IM-,- 

cal instruments), 3; radio .applies, 2; restan- 

4; Jewelry, 3; meat •** towns. Banks; National, 4; State, 1.3; Total R#- 
hings. 6; men’s clothtng. Principal Industries: Flour milling, railroad sotircea, $5,470,850; Savings Bank Deposits Total. 
illUnera, 5; opticians, 4; ahoiM, butter and Ire cream, niacnlue aiiups, hak- $41,250,780. 
(and miscellaneuiis musi- ery protlnrts. imultry and meat packing. Theatres: Legitimate, 3; Moving I’irturee, 6; 
ilo anpplies, 2; reetan- Manufaeturing Eatablishmants, 160. Leading, Vaudeville, 2; Mlacellaneoas (Amlitorlunia, etc.). 

Manufacturing Eatablishmants: 74. leading gooils. 3; statiouers, 5; women’s apparel, 6. 
rants (including hotels), 14; shoes, 2; sporting Brms, Beatrice Creamery Co., Rued Supply A Municipal Ftorum. Total number of teats, 26,- 

Inns, Pittsbnrg Boiler A Machine Co., United 
Iron M’orke, Dickey Tile Works, Pittsbnrg 
Paring Brick Co., Metropolis Brick Co., Deckard 
Steel A Iron Co., Pittsbnrg Clay Products (Jo., 
Ktasss City Southern Ry. Shops and coal mines. 

Sec announcement c«d»n™« 4 
Metal Co., Curtis, Towle A Payne, Perfectloii 000. 
McUl Prod. Co., lUlI Lithograph Co., Crane A Location: Wichita is located in Sedgewlc* 
Co., Santa I'e Railroad shops. County, Kant., and Ita territory embraces OM 

Total val’'e nf ynarly entpat of factories es i- of the richest ports of Kansas and Oklehema. 

Special Information: Pittsbnrg Is located In 
the neuter and is a trading point for 20 farm¬ 
ing and mining towns of a population ranging 
from 100 to 3.,300 and all connected by Inter- 
nrhon, or goo<l roads. 

SAUNA, KANS. 
mated at $45,707,711. Its tranaportatlan faeilttlea comprise a natwork 

1920 Population, 15,065; 1923, eat. 16,801). 

(Jity and Suburban Estimate, 25,000, 

Bpoelmt Information; The location of Topeka rsllr^ds renting every point in the serath- 
makes It an Ideal city for big conventions be- "Pst. vis.; the Santa Pe, Rock Island, Frisco, 
cause of the railroad faculties. It Is the capital 'JL',’**:'"’* . Midland Valley and Orient. 
of the state, end possesses many historical plates WlclMts is sIm hJ fh* A. V. 1. Interur- 
of Interest. It Is the headquarters of the Santa hsnRy. and the I^lrd Aeroplane Llae. 

Native Whl'es. 8(».7%: Ne<rro's. Foreign Fe R.R., with large oflice buildings, locomotive Principal Industrira: “*■* P*'k- 

BesidentUl Features: M.Iuly one family S:i"dlni7iM%; FatSui. 3>86 
houses, four large apartment bonses. several o.icu. 
small ones. Private homes predominate. Fine Schools: Public Grade, 12; 

Born, 6.3%; Industrial Workers, 15%; Eolith and car shojis. Hai extensive poultry parking *"*• ”*1 reflulng spe^Ity nunaf^tnring. 
line lampo, steel tanks, work clothlog, agrieag- 
tnre - Im^ements, brick, tile, Inoiihaton, wind- , 1.1 ,4 14 ' »mpteiiienis, unca. nie, locunaiors, wina- 

Public Grade, 12; High, 1; Junior Healdentlal Faatnrra: Fine residential city. g,, mantles, automobile tires, tanneries. 
resMential section In southwest corner of city. High, 1; Parochial, 1; Numhe’r of Puplla, 4,273. home owners, ,trawboard. printing, furniture, iind railroad 

Manufacturing EatakUekmente. 350. Iirading 

Kansas State TcacI era Uollege Iccafed hcrH. ’ ’ • • , . . ^ limited number of apartment houses. 
with annual enrollment of 6,000. (Siurchcs: Baptist. 1; Christian Science, 1; The homes In the better part of the city will gsts^kUshmast. u«i 

Congregational, 1; Eplscoi.al, 1; Methodist. 4; average from $5,000 to $7,000. . ManuUcturi^ Estak^msnU. 350. lidding 
Retail Shopping Section: Extends for 15 Presbyterian, 1; Roman Catholic. 1; MlacelUne- Retail Bhonnliig Section• Extends from 4th to V.™*’ r** 1^“*’ S®-- ^**5. 
ocks on Broadway, the principal bnslness oua 6 a* s.. .nrt .n .Me ’ '’“P" • C“'>*''y Packing Co., 
reet. Locust street parallels Broadway and ’ ’ west xLre Ire *’*'kln* Co., Bed Star Milling Co., Imlrd 
IS a large buraber of business houses. Three Banks: National, 2; State, 2; Total Be- i -* Jiriei.r-tih the ilHId Aeroplane Co.. Ralston Broom Factory, Western 

blocks on Broadway, the principal hnsiness 
street. Locust street parallels Broadway and 
has a large bumber of business houses. Three 
outlying districts with usual nelgbhorbood sources. ’$t!..'><W,746; ^vlngs B.Tn’k Deposits Total, “nelghborho^” sections with the uenal ^ Foundry Co., Zi'ua Toilet Co., Bridge- 

” ” -— groceries, meat markets, etc, .... « , ^ Building and Loan Association, $2,000,000. 

Trading Area: 20 miles in each direction. 
Intermittent buetness from greater distances, 
renter of 125 miles tnterurban and bus lines. 

Trading Area: Extends about 30 miles east, Co. 
port. Machine Co., Jnhnson-Lnriiner Dry Goeda 

Theatres; Legitimate, 1; Moving Pictures. 5; ^ miles south, 60 miles west and 35 miles north. Total value of yearly output of faotories aetl- 
Isccllanenus (Auditoriums. etc.l. Memorial __i.,- _*„4.4„ i—i_sows vsiue w vuvpuv vi amjwviv. 

Hard roads in all directions. 

greater distances. Miscellaneous (Auditoriums, etc.). Memorial |„able outside business comes to Topek:i t 
an and bus lines. Hall. Total number of sests, 6,900. iteesnse of good railroad facilities, and hard- . , _ ’.4^* 

Location: Ssllna Is located near tha center surfaced roads In every direction. 
Wholesale Housee; Groceries. 3; Meats, 2: of the state in the Smoky Hill Valley, 187 mllee Wholesale Houses: GnecHes 

Special Informatian; Wichita Is a leading 
broom eorn market knd a flour milling center. It 
lias clean streets and little smeke beeanae fuel 

Frnits, 4; Hardware, 2; Dry Goods, 1; Mis- west of Kansas Oty, and is served by the Fniltsr 4; Hardware. 1: Miscellaneous Lines, oil and gas are used. Few business failures have 
lellancous Lines, Plumbing, Barber, Notions, Union I’acihi', Missouri Pacific. Santa Fc. Rm-ic Bakeries, 6; lee TJream, 6. 
('aody (3). Island, and Salina Northern rsilnails. Number of Retail Outleta for Natianally Ad- alionst 100% American and 97% white. Handle# 

Number of Hotall Outlots for Nationally Ad- Principal Industrioe: Flour mUle. farm Imple- ProdnoU: Pasioenger automobile agen- rasb grain busing annually of more t^ 

^es““rrr:r; ‘■c-an‘i“y‘ dX "X fSSr and’'l%T\t^ 

Iieen reported In the pest 5 years. Popnlatioa to 

Number of Retail Outlets for Nationally Ad- Principal Industries: Flour mills, farm imple 
vertised Products: Passenger sutonnoblle agen- ments. automobiles, packing house products 

11: bakers. 7; cigar stores and stands (Inclnding 
hotels). 20; confectioners (Including hotel 
stands), 30; delicatessen, 7; dressmakers, 20; 
■Iruggiats, 10; dry goods, 30; department stores, 
3; electrical supplies, 10; florists, 2; fruits, 12; 
furniture, 14; farriers. 1; garages (public), 14; 
grocers, 125; hardware. 7; Jewelry. 6: meat 

P «u , hotels), 25 confectioners (Including hotel ern Kansas and northern Oklahoma. Excellent 
Manufacturing EsUblishments. 23. I.eading stands), 34: delicatessen, 8; (Jressmakera, 21; transportation and hotel services make Wichita 

firms, Lee Flour Mills, Robinson Mills, Shelia- druggiits, 72; dry goods, 11; department stores. Ideal convention city. 
barger Mills. Western Star Mills, Butser Pack- 6; electrical snpplies, 14; flortsta, 9; fruits, 5; Residential Features: Mostly one and tw#- 
Ing Co.. Salina Candy Co.. Wyatt Mfg. Co., furniture, 29; furriers. 2; garages (public), 24; family houses. Federal centua of 1920 showa 

furniture 14- furrier’s l'- earavn tnuhlic)' 14- Cent^”* Products Qo., Metal Producti Co., Ssltua grocers, 177; hardware. 22; Jewelry, 14: meat that .’V4% of the peaple of WIcMU own and 
grocers ’I’v' h.rfw!re ’ ?erelrv 6- ’’meai »'«> T*'* Co. markets. 39; men’s fiirnlshlnga. 16; men’t cloth- hp„„. RestdenUal eactlaiis 

fXti. j5”’mcS’7’'furei.hlAgs!’'T3!'Lu’; ototb‘- XoUl value of ymtrly output of fscUrio. osti- To'-p"Urafe 
$20,000,000. :l^^*.re^l.neoS^m^:!^^"rirn^^^^ sTramo .'7- Continned on page 78 

tieians, 8; photographers, 4; pianos (and mls- 
rellani’ons musical instruments), 3; radio snp¬ 
plies, 15; restaurants (Inclnding hotels), 21: 
•ho s, 4; sporting goods, 3; stationers, 3; 
women’s apparel. 17. 

BpocUl InformsMon: Salina, located, as It la. PB”- U: restaurants (Inelitding hotels). 52; 
maken It the distrlbutlDR point (wholeeale and al»oea. 44; pportlnR goodn, 3; atatlonera. 3, 

PRATT, KANS. 

retail), for central and northwestern Kanaaa. women'* apparel, 21. 
Sn’l’ia t’e Mi’rf* rtour-”’<‘Mn‘' clfr in t!*** 
state, and eleventh in the United Btatea. It la 
t n*‘ of io h-* -rn’O' 
of the state, a nectlon of high per capita wealth WELLINC 
and low Illiteracy. 

WELLINGTON, KANS. 

1920 Population, ,5.111. 
Residential Featurea: Sallna’s residential dis¬ 

trict la made up almost entirely of one-famlly 

1920 Population, 7,048. 
NsHvo Whitoo, 95%: Nogroos, 2%; Foreign 

4 Million Bushels of Wheat 
+ 

$900,000 Annoal PayroD 
City and Suburban Estimate, 5,800 (1921 es¬ 

timate). 

louses. There are few apartments and two- Born. 3%; Induatrial Workera, 28%; English 
family houses. Salina does not bare an exclu- Reading, 96%; Familias, 1,857. 
sive residential section. The worklng-clasH ,lis- gchoola: Public Grade, 5; High, 1; Junior 

Native Whites, 90%; Negroes, 7%; Foreign trlct Is well built up. with small modern homes 1 
Born. 3%; Industrial Workers, 16%; English lisvlng all 'he conveniences supplied to other 
Reading, 98%; Familias, 1,363. 

Bchools; Public Grade, 2; High, 1; Junior 
High. 1; Parochial. 1; Nnint)er of Pupils. 1.420. 

sections of the city. Many of these homes are 
owned by Ibe r.cciipsnfa. 

Retail Shopping Section: Txteated In..the cen¬ 
ter of the city, Santa Fe Ave. being the prlncl- 

Churchei: Baptist, 2; Christian Science, 1; ,,1 business street with three 800-ft. bloeks; 
OlsonnI 1. <>. 1- _. __o_._—4.4. __.Ml.Ht.WS 

Chnrches: Baptist. 1; Christian Science. 1; 
Congregational, t; Methodist, 1; Presbyterian. 1; 
Roman Catholic. 1; Miscellaneous, 4. 

Banks; National. 2; State, 1; Total Re¬ 
sources. $2,.’>42..570.68; Bank Deposita Total, $2.- 

PRATT, KANSAS 

Episcopal, 1; Methodist, 2; Preabytcrlan, 1; 5,), and 7th paralleling Santa Fe Ave. with two 
Roman Catholic, 1; Miscellan4*oua, 4 800 ft. blo4 k» each, and Iron Ave. crossing the ’Theatres: Moving PlcDires. 2: 

Bank.- Nstinnst 1- State 2- Total He«>urces aimve streets with’ three block, of retail busl- (Auditoriums, etc ). 1. Total number of seats. 
Btate, 2, ToUl ^ur^. s„l,nrlu.n .tore, nrlncinallv groceries, are 

$2.9.36,773.12; Savlnga Ba’nk ’ Deposits Total! groceries, ars 
$179,608 39 located in til iisrts of the city. Location: On Santa Fe and Roek Island rall- 

A city of 5,344 population 
(1924 figures) with a trade ter¬ 
ritory of 38,000—In the heart 
of the Kansas wheat belt—a 
Rock Island division point—aD 
covered by 

Theatres: Motion Pictures. 2; Miscellaneous ko mi'", n r-b and nr.--'-,..* «<>■•<•.rv . ..| 
(Auditoriums, etc.); Total number ot eeats, 4,, miles south. Considerable trade Is also se- 

Trading Area: Extends about 150 miles west, roads: 126 miles of paved roads in immediate 
80 nit'>«4 n r-b and no--'V (to --”.rv . ..| vlclnlt.v. 

cuwkI from a greater diatunce. In all direction*. Int'. 
Principal Induttrlea: Milling. Railroad*. Farm 

Locatton: In south central Kanaaa. Dlvtolon ’*'“^4.''" Manufacturing EsUbUshmonU, 6 
point on Chi. Rock I*laod A Pacific, 276 mile* aouthwe^t «nd >Mrhita 168 milea aoutheaat. firm*. Hunter Milling Co.» I^elllngton Mill *V 
•onthwpst of Kanaaa City. Terminal of A. T. A Wholosalo Houses: Groceries, 4: Meats. 1; Elevator Co., Lssabee Mills, Welllnglon I.-c 
Ssnts Fe Wichita Branch. Wichita North- Fruits. 4; Hardware. 1; MlscelUneoiis Lines, Plant. Wellington Soda-Pop Factory. Wellington 
Western. On Atlantic-Pacific highway and Auto Acecasorlea. 3; Plumbing, 1. Ilnum Factory. 

The Daily Tribune 
(Only dally hi Pratt Coiaity) 

It covara Tho Flald Comfilotaly. 

Iln'Om Factory. 
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KANSAS (Cont'd) 

WkUU (eoi’t) 

dostilca b7 taalmg ordinance. WbUe nuijoritr 
of reeldeaces are of “banKnlow" type, street 
after street Is lined with more costly and or¬ 
nate bones. The more expeasire bones are 
located la Collece HUl and BlTerslde sections. 

Betall SboppiBy Section: Extends from Main 
and Douglas (which forms heart of business sec- 
tioo and terminal for trolley and bus lines) for 
20 blocks on E. DoUKlas Ave.. 11 hK.cks 
on W. DoukIss Ave.. 8 hlookN on X. 
Main St., S blocks on S. Main St. William, 
First and Second are business streets mnninc 
parallel to Douglas Ave. and extends for six 
biecfcs. Water, Market, lAwrence, Topeka, 
Emporia and St. Francis are basiness streets 
running parallel to Main St. and extends for ;t 
blocks both ways from Douglas Are., also 5 
outlying retail business sections and several 
smaller “aeighborhood” sections. 

Trading Area: Extends to a radius of about 
25 miles in all directions. Intermittent busi¬ 
ness Is secured from people living at a greater 
distance because of the fine railway, trolley and 
bus service. 

Wholesale Eotues: Qrocerles, 8; Meats. 5; 
Fruits, 6; Hardware, 2; Dry Goods, 2; Miscel¬ 
laneous Lines, Auto Accessories, 2; Shoe tlnd- 
ings, 2; Millinery, 2; Confectionery, 2. 

Humber of Betail Outlets for nationally Ad- 
Tsrtlaed Products: Passenger automobile agen¬ 
cies, 2d; commercial auto, agencies, 11; automo¬ 
bile accessories, 89; atitom^ile tire agencies, 
37; bakers, 23; cigar stores and stands (Includ¬ 
ing hotels),, 52; confectioners (including hotel 
stands), 2^j delicatessen, 15; dressmakers, 88; 
druggists, 70; dry goods, 24; department stores, 
7; elMtrical supplies, 21; florists, 8; fmlts, 
2W; furniture, 39; furriers; ,2; garages (pub¬ 
lic), 72; grocers, 352; hardware, W; Jewelry, 
24; meat markets, 112; men's furnishings, 26; 
men's clothing, 20; merchant tailors, 21; milli¬ 
ners, 17; opticians, 18; photographers, 17; 
pianos (and miscellaneous musical Instruments), 
7; radio supplies, 9; restaurants (including bo- 
Ms, 23i; shoes, 33; sporting goods, 8; station¬ 
ers, 4; women's apparel, 11. 

WINFIELD, KANS. 
1080 Popalation, 7,0.33. 

City and Suburban Estimate, 8,5(X>. 

HatiTs Whites, 97%; Hegroes, 2%; Foreign 
Bom, 1%; Industrial Workers, 4%; English 
Beading, 100% ; Families. 2.165. 

Sobools: Public Grade, 6; High, 1; Junior 
High, 1; Parochial, 1; Number of Pupils, 2,300. 

Oburobaa: Baptist, 1; Chriatlaa Science, 1; 
Episcopal, 1; Methodist, 8; Presbyterian, 1; 
Roman CatbMc, 1; Mlscellaneoos, 3. 

Banks: National, 2; State, 2; Total Re¬ 
sources, 16,000,000. 

Tbsatras: Legitimate, 1; Moving Pictures, 3; 
Miscellaneous (Auditoriums, etc.), 3. Total 
number of seats, 5,000. 

Location: County seat of Oowley 0>nnty, in 
south central portion of state. Served by Santa 
Fe system, with 3 lines and 22 passenger trains 
per (lay. Alsu by the Mu. I'acillc and Frisco 
railroads. 

Principal Indnstries; Butter, sheet metal ar¬ 
ticles, flour, oil and gas. 

Manufacturing Establishments, 18. Leading 
firms. The A. Sklnwortb Provision Co., Gott 
Mfg. Co., Seymour I’acklng Co., Ice A Cold 
Storage Co., Consolidated Mills. 

Total value of yearly output of faotoiies esti¬ 
mated at $10,000,000. 

Special Information: Educational center, be¬ 
sides regular public schools with more enrolled 
In high school than In grades. Two colleges of 
liberal arts, $5,000,000 worth of creamery but¬ 
ter manufactured and $1,000,000 of fancy poul¬ 
try packed annually, besides shipping millions 
of eggs. 

Residential Features: Small residential homes 
and cottages, modest but beautiful. Half of 
street mileage paved. Fine parks and beautiful 
shade trees, 200 houses built last year, over 
100 now in course of construction. 

Retail Shopping Section: Extends east and 
west on 9tb Ave., from 1 to 3 blocks; north 
and south on Main St., each way, 4 to 5 blocks. 
Also numerous suburban and residential sections. 
Grocers, etc., widely scattered. 

Trading Area: A radius of 12 to 20 miles, 
north, west and east, and 5 to 10 south. 

Wholesale Hotues: Groceries, 1; Fruits, 2. 

Number of Betail Outlets for Hatlonally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, 8; commercial auto, agencies, 4; automo¬ 
bile accessories, 6; automobile tire agencies, 10; 
bakers, 4; cigar stores and stands (including 
hotels), 6; confectioners (Including hotel 
stands), 6; delicatessen, 3; druggists, 7; dry 
goods, 4; department stores, 3; electrical sup¬ 
plies, 2; florists, 3; furniture, 3; garages (pub¬ 
lic), 0; grocers, 30; hardware, 5; Jewelry, 4; 
meat niarkets, 6; men's furnishings, 6; men's 
clothing, 7; merchant tailors, 1; milliners, 6; 
opticians. 4; photographers, 4; pianos (and mis¬ 
cellaneous musical Instruments), 1; radio sup¬ 
plies, 4; restaurants (including hotels), 10; 
shoes, 4; sporting goods, 3; stationers, 2; 
women's apparel, 5. 

SERVICE 
to the daily newspapers we represent— 

to advertising agencies— 

to advertisers— 

In addition to the data given in this 

issue of Editor & Publisher we have on 

file a vast amount of information regard¬ 

ing the papers we represent and the 

territory which they cover. 

S. C. THEIS COMPANY 
INCORPORATED 

PUBLISHERS’ REPRESENTATIVE 

141 West 36th Street 
New YoiIl City 

140 So. Dearbora Street 
Chicago 

Another V^duable 

Reference Book 

Advertising Men 

The 

EDITOR & PUBUSHER 

INTERNATIONAL YEAR 

BOOK ior 1925 

Every progressive advertis- 

ing agency should have at 

least one copy of this valuable 

issue for reference throughout 

the vear. 

BE SURE OF YOUR COPY 

Subscribe to 

EDITOR & PUBLISHER 

NOW 

,r J 
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phaat tallore, 3; Dilltlnera. 4; opticiani, 4; 
photocraphers, 4; pianoa (.and miacellaneoUH 
musical inatrumenta). 2; radio auppllra, 1; res 
lauranta (inclisdiog botela), 13; atioea, 1; apart 
lug gooda, 2; atatlanera, 4; women’a apparel, 3. 

ASHLAND, KY. 
1P20 Population, 14,729; 1928, 23,120. 
City and Suburban Eattmata, 100,000. Ualng 

ABC autliirban limits. 
lative Wbitea, 97%; Nocroea, 2.b0%; Foreign hardware, 6;~ ]e\velrj,~ 3; meat markets, 8 

lorn. .20%; Industrial Workers, 30%; English men's (urnishinga, 6; mens’ clothing, B; mer 
gaitding, 90%; Families, 5,021. 

Bchools; Public Grade, 3,580; High, 576; 
Janlor High, 400; Parochial, 300; Number ef 
Pupils. 4,tG6. 

Churchea; Baptist, 4; Cbrlatiati Science, 1; 
gplsc'upal, 1; Hebrew, 2; Methodist, 7; Pres¬ 
byterian, 2; Roman Catholic, 1; Miscellaneons, 5. 

Banks; National, 3; Total Re.sonrces, {9,712,- 
040: 8aTlnss Rank Deposits Total 31,203,500. 

Theatres: Moving Pictures, 6; Miscellaneous 
(Anditorluma, etc.), 4; Total number o( seats, 
3,50i». 

Location; On the Ohio River at the mouth 
o( the Big Sandy River. On main line of C. ft 
0.. and terminal of the Big Sandy Dlv. and 
liCiington dlviaions of this line. N. ft W. main 
line and B. ft O. Junction with C. ft O. three 
aihs from this city at Kenova, W. Va. River 
packtt tr.msportatioo very heavy. 

bakers, 4; cigar stores and stands (Inclndlng with tenements for railroad and othar workmen, 
hotels), 15; confectioners linelading hotel Privnte homes predominate, 
stands), 4; delicatessen, 1; dreasmaketn, 2; Retail Shopping SMtion: Main street 6 blocks, 
druggists, 9; dry goods, 7; department stores, principal section, although there are many bos 
6; electrical snpplies, 2; dorlats, 3| fmlts, 2; iness houses on other streets and near railroad 
fumltnre, 6; garages (public), 10; grocers, 140: station. 

Trading Area: 25 miles in ail dlre<'tlons, as 

ii.iisieal instrune iits), 3: radio supplies, 
restBiirants liucliiding hotels), 7; shoes. 
s|H>rtlng goods. 1; stationers. 1; women's 
parel, 3. 

COVINGTON, KY. 
57,000. Bstlmated, 1924, 

Danville Is tlie largest city in this section of the 
state. 

Wholesale Houses; Groceries, 2; Dry Goods, 1; 
Miscellaneous Lines. 1. 

Number of Retail Outlets far Nationally Ad¬ 
vertised Products: Passenger antomoblle ag-ii 
cles, 9; commercial auto, agencies, 3: automobile 
accessories, 6; automobile tiro agendes, (>; 
bakers, 1; cigar stores and stands (including 
hotels), ;t: confectioners (including hotel stands), 
«; dressmakers, 6; druggists, 5; dry goods, 4; 
department stores, 3; electrical supplies, 2: 
Horlsts, 1; fruits, 4; furniture, 3; furriers, 1, 
garages (public), 6; grocers, 19; hardware, 3; 
Jewelry, 2; meat markets, 6; men’s furnishings. 

1920 Population, 
•n.ooo. 

City and Suburban Estimate, 70,000. 

NaUvs Whites, 95%; Negroes, 5%; Industrial 
Workers, 20%; English Reading, 98%; Families, 
18,000. . „ . ___ ___ 

Schools: Public Grade, 14; High, 1; Junior ««»«>' »nd west, U H. ft St. L. east and west. 
IliSb, 2; ParocbUl, 16. * «?^ - *?**_ !11_ jadlo tIu* Ohio River U now equipped with lockfi and 

HENDERSON, KY. 
1920 PopnUtlon, 12,169; 1924, 16,000. 

Native Whites, 78.4%; Negroes, 20.3%; For¬ 
eign Bom, 1.3%; Industrial Workers, 20%; 
Families, 0,788. 

Sohoels: Public Grade, 6; High, 2; Junior 
High, 1; Number of Ihiplls, 3.476. 

Churches: Baptist, 11; Christian Science, 1; 
Kpiscopjl, 2: Hebrew, 1; Methodist, 2; Pres¬ 
byterian, 5; Roman Catholic, 1; Miscellaneous, 6. 

Banka: National. 1; State, 4; Total Re¬ 
sources, 36,610,993.27. 

Theatres: I.egltlmate, 1; Moving Pictures, 4; 
Total number of seats, 2.200. 

Location; On tlie Ohio River L. ft N. R. R. 

supplies, 2; restaurants (tnciuding hotels), 3: 
Churches: Baptist, 9; Rpiscopal, 3; Hebrew, Hhoea, 1; sporting goods. 4; women's apparel. 4 

1; Methodist, 12; PreabyterUn. 4; Roman Cath ... 
ollc, 12; Miscellaneous, Reformed, 1; Disciples 

Prindpal Industries, Iron and steel and their of Christ, 4; Lutheran, 1; Protestant, 3; Prot- 
proiluclB, coal by-products, leather, Dre-brick estant Mlsalona, 3. 

FRANKFORT, KY. 
uJ coniiuon brick, lumber. 

Xanufacturing Establishments; 14. Lemling 
Hrins. .tmericun Rolling Mill Co., Ashland By- 
Froducts Coke Co., Ashland l.eather Co., .\8h- 
llnd I'ire Brick Co., Ashland Steel Co., Norton 
Iron Wks., Van Sant-Kitcheu Lumber Co. 

Special Information: Ashland is located at the 
oosth of the Big Sandy Valley, one of the 
rtoheat coal, oil and' gas regions of American 
lolling Mill Co., has recently completed a plant 

Banka: National, 3; State, 8; Total Re¬ 
sources. 322.000,000. 

Theatres: hloving Pictures, 9; Vaudeville, 4; 
.Miscellaneous (Auditoriuma, Balls, etc.), 15. 
Total number of seats. 18,000. 

Leoation: On main line of LoulsTlIle ft 
Nasbville, Chesapeake ft Ohio, Cincinnati South¬ 
ern Ry. 

Principal Indnatriea: Iron, cigars, soap ma- 
Z‘in| 313.‘o<>o"(>Oo'.“Thr tec/ that“'^rand’’iron •'hinery, boilers, bronze, safes, leeks, cordage, 
(in reach the city at a minimum transportation Manufacturing Establishaents^ 8. I.«ading 
cist has caused the rapid growth of the clt,v 
ud Burrouning territory, 

Besidential Features: Wide paved and shady 
•trsets contain mostly one family bouses of 
three classes. About 30% workingmen's homes, 
tveraging 32,500 to 33,500. Second class, abont 
H'i average 35.000 to 30,000, and remaining 
9% are beautiful homes in newly made sub- 
dbisions, costly from 38,000 to 3~9,000. 

Bstail Shopping Section: Winchester Ave. for 
II blocks east and west contains most of the 
ntiil section. Greenup Ave. parallel and to 
the north has 4 squares of retail section and 
(sntains practically all of the wholesale bouses. 

Trading Area: North to Greenup 13 miles, 
east to Coal Grove, Ohio, 2 miles, west to 
Botehcad 50 miles and south to Prestonsburg 
54 miles is A. B. C. suburban radlns. This 
is practically the trading area, ezeept that 
mch trade is drawn from the Big Sandy 
Valley to the south, including Pikeville and 
Iinkins. This is true becanse of the funnel- 

Arms, Stewart Iron Works, D. 8. Motor Truck 
Co., Kelekett X-ray Mfg. Co. (largest in the 
world), Uonston-Stanwood and Gamble iImiH 
era), Lovell-Bufflngton Tobacco Co.. Michaels 
.Art Bronze Co. 

Total Talus ef yearly output of factories sati- 
matod at 335.000,000. 

1920 Population, 9.280. 

City and Suburban Estimate, 12.000. 

Native Whites, 80%; Negroes. 10%; Foreign 
Born, 10%; Indnstrial Workers. 2.'i%; English 
Reading, 95%; Families, 3,900. 

Bcbeols; Public Grads. 5; High, 1; Parocbl'nl, 
1; Number of Pupils, 1,7M. ■' 

Churches: Baptist, 2: Christian adence, 1; 
Kplacopal, 1; Methodist, 1; I’resbyterian. 1: 
Roman Catholic, 1. 

_^3anks: National, 2; State, 2; Total Resources, ez|>ort trade In dark tobacco. 

Rostdential Fea tores: Mostly 

dams affording a sti ady 9 foot stage of water 
making river trans|iortation available at all 
times. 

Principal Industries; Coal mining and to- 
liacco'rehandling the most Important industries. 
Others being buggy manufacturing, furniture, 
cotton, milling, nicotine plant, grain and flour; 
pickling plant, brick and tile works, box and 
baskets, cigar factory. 

Manufacturing Establishmenta: 41. Leading 
Arms. Delkcr Broa. Mfg. Co., Consolidated Tex- 
tllii Corp.. H. J. Heinz Oo., Kleymeyer-Klutey 
Brick anil Tile Works. Anderson Box and 
Basket Co., Henderson Kiev. Co., Auierli-sn 
Nicotine Co. j 

Special Information: Henderson has a large 

37,740.662.73. 

Theatrea: Legillmate, I; Moving Pictures. 2: 
Miscellaneons l.tnditoriums, etc.), 8: Total 
number of seats, 1,800. 

Location: North side of the river, C. ft O.. 
L. & N., P. & C. and I.*, ft A. Rys. Bus and 
Intemrban to all central Kentucky, also to 
Louisville, 06 miles west of PrinkforL Steam- 

fiiintly 
homes. ' 

Retail Shopping Section: 2 blocks on Main, 
2 on Second, 2 on First and 1 on Elm streets. 

Trading Area: East 17 miles, south .59, 
southwest 45, north 6. 

Wkqlesa le Housea: Groceries, 3; Meats. 
^.1." t^^o^ fleir ,:T.s?e™ w^To Miscellaneous Unes, Chero^ol. piant! 

Paris France) 680 acre natural park. Really l-««lsvllle connecting with Ohio River. Aumber of Retail Outlets for Nationally Ad- 
’ ’ - vertiied Products: Passenger automobile agen- Dixie's Gateway, new improved roads from the Principal Induitriea; Shoes 

sonth are rapidly giving Covington the greater rope and twine, printing, 
liart of the northern Blue Grass country's hue- Manufacturing Establiahments; 

chairs, gloves. , ., . 
cles, 14; automeblle accessories. 8; bakers, 4; 
cigar stores and standa (Including hotels), 4; 

10. leading confectioners linclndlng hotel stands), 1; dreas- 

Residential Featurea; Second moat densely 
populated city In the United States. No reat- 
dentlal districts being oi>ened. Just outside city 
limita OT west and south. Beautiful hilltop Total value of yearly output of footories as- markets, 21; men's fiirniabings, 5; men’s rloth- 
sltes. Will eventually come Into city on ac- timated at {^..^OOt). . Ing. 6; merchant tailors, 1; milliners, 10; op- 

o Special Information: Being the State Capitol 2; photographers, 1; pianos (and mis- 
RetoU Shopping Section: Scott St. from .trd makce it the objective point of tonrists and the bfH«neoua musical Instruments). 2; radio sig>. 

B> 7th; Madison Ave. from _4th to 11th; Pike meeting place of many fraternal orders and P**”- restaurants (inclndlng hotels), 24; 
^d^^ valleys, the only outlet 1. through M.dl|mn to Maiu, 5th St^from Scott ot^^VTrga'nJzTtions „Terth™re" 

to Madison, 7tb St, from Scott to Madison. tueky) makes good eoal and Ibr. bnsine-is. ashlund 
Wbolosale Houses; Groceries, 3; Meats, 2: 

Fruits, 3; Hardware, 2; Dry Goods, 1; Mis- 
(tllaneous Lines: Drugs, 1; Boots and Shoes 1. 

Number of Retail Outlets for Nationally Ad- 
vwtiied Products: Paswenger antomoblle agen- 
cks, 16; commercial auto, agencies, 10; antomo- 
blls accessories, 20; automobile tire agencies, 
21: bakers, 4; cigar stores and stands (Including 
listFiB), 32; confectioners (Including hotel 
stands), 42; delicatessen, 3; dressmakers, 5; 
ilinggists, 13; dry goods, 12; department stores, 
t; electrical supplies, 1.3; Aorlsts, 3; fmlts, 7; 
furniture, 7; garages (public), 12; grocers, SO; 
Hstilware, 4; Jewelry, 5; meat markets. 10: 
oea’s fiimlablngi, 20; men’s clothing, 20; 
asrehant tailors, 4; milliners, 5; opticians, 4; 
pkstngraphers, 3; planus (and miscellaneous 

To- 
Trading Area: 40 miles aonth, 8 miles east bacco center, 

and 30 mllea west. Residential Features: Cottages and bnnga 
Wholesale Houaet; Groceries. 5; Meats, 3; lows, apartment bouses growing, although there 

Fruits, 3. are more private homes. Many old historic 
Number of Rotofl Outlota for NatioiuiUy Ad- bonsea of great note, 

vertiaed Nrodneta: Passenger antomoblle agan- Retail Shopping Section: 3 blocks Main 
cles, 20; commorclal onto, agencies, 6; antomo- street, 3 blocks fU. Clair street. 3 blocks Broad- 
lille accessories, (>; antomoblle tire agencies, 12; way, 2 blocks Ann street with usual nelghbor- 
liakers, 22; cigar stores and stands (including bond groceries. 
hotels), 28 plus .lO J*"®*' *“ Tradlag Area: 20 miles west. 15 miles north, 
tlonerles, etc.; confectioners (including Iwtel south. • 
stands), 115; delicatessen. 4;. dressmakers. 52; , , 
dmgglsts, 35; dry goods, 3.5; department stores. Wholesale Houses: Groceries, Meats, 1; 
2; electrical supplies, 7; Aorlsts, 11; fruits, 7; Frmts. 1; .Miscellaneous Unes, Shoes. 1. 
furniture, 16; furriers, 1; garages (public), 32; Number of Retail Outlets for Nationally Ad- 
lerocern, 223; hardware, 15; Jewelry, 7; meat rertised Products: Fas«i n^er antoniohilo a^en- 
markets, F9; men’* furnUhlnRS, 16; men’s cloth- rles, 10; coimiiercial auto, aeemdea. 3; aiitoino- 

■hoes, 11; sportier goods, 
women** appsrel. 12. 

atatlonera, 2; 

rwtaiirants (including hotels) Iti- merchant tailors, 25; milliners. U; Idle acceasorle*. 0; antoinohile lire agt»nrl»«. 7: 
•Mling ciiods 4- stationers '3- wonierT’a* an- optl'iMiH. «; photographers, 4; pianos (and bakers, 6; cigar store* and standx (Inelndlng 
[Jir. bn ^ mlsoellaneous mnsioal instruments), 4; radio hotels), 15; confectioners (including hotel 

Buppilea. 21); restauranta (including, hotelsl, 24; atands), 10; dclleah Hsen, 2: <lre^tmakers. .30; 

BOWLING GREEN, KY. 
1920 Population. 11,800. 

Olty and Suburban Estimate, 16,500, 

Native Wbitea. 75^f; Negroes, 23%; Foreign 
Bim. 2%; Industrial Workers, 1,200; Families. 

Othools: Public Grade, 5; Hlgb, 2; Junior 
l; Parochial, 1; Number of Pupila, 3.500. 

Cburchcs: Baptist. .3; Cliristian Schnee, 1; 
S9isi-o{j.ii. 1; Methodist. 3; Presbyterian, 4; 

Catholic, 1; Mlseellaneoua, 1. 

Banks; National. 2; Total Reaoorcea, |5,000,- 
*60. 

Theatrea: Legitimate. 2; Morlng Pictures, 2; 
^tl««’Uaneous (Auditorium*, etc.), 2; Total 
ssisber of a at*, 5.7.70. 

Ucstion: L. & N. H. R. 

Friaciral Industries: Agricultural, oil aapbalt, 
handle factory, cigar factory, re- 

■’^adliBg tobacco houses and stemmeries, packing 
^**®*e, flour mills, oil fields of county yield 
'"wr than 11,000.000 annually. 

^ Besidential Featurea: Mostly one family 
s. majority own-d, 

Betsil Shopping Section: Approximately H 
^ks. with usual neighborhood atores. 

Trading Area: 25 to 40 mllea In each dlrec- 
tiSQ. 

shoes, 10; si»orting goo<ls. 
women's appurel, 10. 

31 stationers, 5; 

DANVILLE, KY. 
1309 Population. 5,000. 

City onl Suburban Estimate, 7,500. 
Native Whltsa, 75%; Negroes, 24%; Foreign 

Born. 1%: Industrial Workera, 10%; English 
Reading, 100%; Families, 1,500. 

Schools: Public Grade, 3. High, 1; Junior 
Hlgb, 2; Number of Pupils, 1,000. 

Churches: Baptist. 1: Christian Science, 1; 
Bidscopal, 1; Methodist, 1; Presbyterian, 2; 
Roman Catholic, 1. 

Banks: National, 2; State, 1; Total Resources, 
3.5,000,000. 

Tbeatrss: ilovlng Pictures, 2; Total number 
of scats, 800. 

Loration: 56 mllea a. a. w. of I-axIngton In 
Boyle Co. on So. Ry. and C. N. O. ft T. P. 

Principal Industries: Agriculture, live stock, 
tobacco, wheat. 2.009 rallrnad shop men and 
other railroad employees. Bdncatlon center with 
4 entre ColK-ge, Ky. College for Women and 
Ky. School for the Deaf. Large tee an4 Coal 
Co. and one of the largest lanndry and dry 
cli-aning companies In tbe South. 

Manufacturing Establishmants: Floor mills, 
snap factory, two lumber companies, gas mask 
factory, printing. 

Special Information: Txwated In Blue Grass 
section of the state, richeat farm and grass 

Uniggists, 7; (try gmsls 14; deitarfment stores, 
5; electrical Kiipplles, 5; Aoriats, 'J; fruits, 4: 
furniture, 5; furriers, 2; garages (puMIe). 6; 
grocers, .50; hardware. 5; Jewelry, 1; meat 
markets, 8; men’s fiirnlsblngs, 6; merchant 
tailors, 2: milliners, 5; optielans, 2; photog- 
raplrers, 1; pianos (ami miscellanenua musical 
Instruments), 2; radio supplies, 6: restaurants 
linclndlng hotels). 6; shoes, 6; sporting goods, 
5: ststloners, :j. 

FULTON, KY. 

▼holasale Houses: Groceries. 4: Dry Go<Mla 
*ad Novelties, 7; Meats. I; Fmlts, 1; Hartl- 
•tre. 2: Miscellaneons Lines, Candy 1. 

Number of Retail Ontleta for Nationally Ad- •" *'•' world. 
••tised Prodnets: Passenger antomoblle agen- Residential Features: Modern residences with 
’*••• 11; commercial anto. agencies, 2; antomo- beautiful lawns costing from 38.060 te 375,000. 
"Us icceisories, 22; automobile tire agencies, 12; Numlxr of apartment houses and small section 

1920 Population. 5,415. 

City and Suburban Estimate, 6,0(i0. 

Native Whites, 9<)%; Negroes, 20%. 

Schools; 5: Number of Pupils, 1,19*'. 

Churches: 4. 
Banks: 5; Total Resources, 31,H7O,0Otc 

TbeatrM: 2; Total number of neats, 700. 

Residential Features: One family houses. 

Retail Shopping Section: Four blocks in 
center of town. 

Trading Area: Fourteen miles. 

Num'oer of Rstail Outlets for Nationally Ad 
vertised Products; Passenger automobile agen 
cles, 8; cninmeri'lal auto, agencies, 2; aiitoiii" 
bile acre-aori's, S; autoiiioliile tire agencies, 8: 
bakers. 2; cigar stores and stands (includin. 
Iiotels), 7; eonfeetioners tincliiding hotel 
stands). 11; dressmakers, 25; druggist.s, 6; dr 
gooda, 0; department stotp-s, 1: electrical au|; 
plies. 2; Aorlsts, 1; fruits. 5; furniture, 4 
garages (public), 8; grocers, 50; hardware, 6 
Jewelry, 2; meat markets, 4; men’s furnishings 
5; mens' clothing, 5; inilliners, 6; sptlcians, 2 
liliotographers, 2: pianos (and misccllancou- 

HOPKINSVILLE, KY. 
19M Fopnlation, 0.606. 
City and Subarhan Estimate, 20,000. 

Native Whites, 67%; Negroes, 33%. 

Sohools: 7; Number of Pnptia, 1,850. 

Churches; 8. 
Banks: National, 4: Total Reseurces, 34.- 

500.000. 
Theatres: 3; Total number of seata. 1,500. 

Residential Features: One and two family 
booses. 

Retail Shopping Section: About 10 blocks In 
center of city. 

Trading Area: Radius 12 miles. 

Number of Retail Outlets for Nationally Ad- 
vertiaed Products: Passenger automobile agen-e 
cles, 6: coniiufrclnl auto, agencies, 2; antu-no- 
bile aecesseries, 12; automobile tire agencies, 
12; bakers, 6; clg.ir ston s and stands (includ 
Ing hotels), 6; confectioners (tnciuding hotel 
stamls), 11; delicatessen. 1; dressmakers, 22: 
druggists. 8; dry goods, 6; department stores. 2; 
eiec^cal supplies. 1; Aorlsts, 2; fruits, 5; 
furniture, 7; garages (piiblle), 10; grocers, 51: 
harilwnre, 8; Jewelry. 5; meat markets. 10. 
men's furnishings, 7; men’s clothing, 7: 
merchant tailors, 1); milliners. 11; oiitieians, 1: 
photographers, 5: idanos (and luiseellaiieniis 
musical Inatnmient-1, 5; radio aupplles, 1: 
restauranta llncliu'lng ) itels). 8; shoi>s. 1.5; 
siiortlng goods, 1: stallon'-rs, 2: women's ap 
parel, 8. 

LEXINGTON, KY. 
1920 Population, 41,-'sH. 
City and Suburban Estimate, 202,00". 

Nativs Whites, 68%; Negroes, 27%: Foreign 
Born. 5%: FaraiUes. 1'2,.507. 

Sikools; Public Grade. 5; High, 2; Junior 
High. 1; Parochial, 5; Number of Ibipils, 7,066. 

Oiurchet; Baptist, 17; Christian Science, 2; 
1 imgr-gatlonal. 1; Eidseopal, 3; Hebrew. 1; 
'lelhodlst, 10; Preebyterlan, 7; Roman Catholle. 

Miscellaneous, 27. 

Banks: National, 4; State, 4; Total Retourcee, 
.cio.tax) 000. 

Theatres: Legitimate, 1: Moving Pictures, 4; 
VanilevlIIe, 1: Mlsecllaneous (.\udltorlnms, etc.), 
t: Total number of seats, 8.6.52. 

Location; In central Ky. 87 miles south of 
I iiiclnnatl and 84 miles east of laiulsvlllc. So., 
I.. & N. and C. ft I). Ry. The center of electric 
Hues serving 5 of the principal towns of cen- 

CoHtinued on page 81 



LOUISVILLE 
Where the North, South, East and West hlend into the 
KEY CITY OF AMERICA’S POPULATION 

a concentrated testing market 
for the launching of a new 

f product or the sales re- 
A juvenation of an old 

f one. 

-2,240,000 
people who 

easy to 
reach. 

—Within 80 miles of the center 
of population of the United 
States. ^ \ 

93% of its citizens 
are native born— 
where 29.3% of 4 
the homes are ^ 
owned by the ^ 
occupants. 

Louisville 

ranks sixth 

among the *tT 

cities of the ^ 

United States 

indirect line 

railroad serv- 

ice and is the / 
supply city JST ' 

and distrib- 

uting center 

for a wide territory 

1 Jciconomy 
and effect- 

; V5 iveness of 
complete 
advertising 

[****^14^^ ^ coverage at 
one low cost, 

124,849 circu- 
^ lation for 22 
/ cents. 98.29% 

of the combined 
W daily circulation of 

the Courier Journal 
and Louisville Times is 

in this trading zone. 

National advertisers familiar with these facts are wisely turning 
to Louisville and to these newspapers for immediate laction 

®!)e Gr0umr^|foumat and Louisville Times 
Morning, ETenin^ and Snoday Combinad 

rank 10th in National Advertising in comparison 
with the other hig newspapers of the country. 
Combined daily circulation, 124,849, Sunday, 90,185 

Our merchandising department can assist the manufacturer to promote 
the sale of his commodity in this closely linked territory. Let us tell 
you how Maxwell House Coffee became the leader in this territory in 
less than four years. 
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KENTUCKY (Cont’d) 
iDHtrumcnU), 11; radio auppUei, 14; reitaannta 
(iadudlDC boteU), 140; aboea, 80; aportlac 
goodH, 4; statlooera, 6; women'a apparel, 81. 

Laxinrtaci (coai’t) 
tral Ky. and well organixed bna aerrloe from 
all other towna In trading territory. 

Principal Induatrlea*: Oil rednlng, flour mill¬ 
ing, . tubarru redryIng and conditioning, candy, 
cigar nianufacturlng, brick. 

MADISONVILLE, KY. 
1980 PopulatloB, S,030; preaent, 8,000. 

City and Suburban Eatimate, 13,000. 

Native Wbltea, 80%; Nagroea, 20%; In- 
duatrial Workera, SO%; Engliab Beading, 100%; 

MAYSVIL.L.E KY Trading Area: SO milea. Including weatem 
* * Kentucky, auuthern Illinoia and weatem Tenne- 

1980 Population 6 107 Padlicah la the center of thla abopping 

City and Suburban'Eatimate, 10.000 mUmi^da. 

WatlTe Wbltea. 80%; Negroea, 20%. Wboleaale Houaea: Grocerlea, 5; Meata, 4; 
Scboola: 7; Number of Pupila, 1,40H. Pruita, 2; Dry Gooda, 4. 

Churcbea; 4. Number of Betail Outlata for Nationally Ad- 
Banka: 3; Total Renoiirrea, A’l.SOO.OOO. Tertiaed Producta: Paaaenger automobile agen- 
Theatraa- 2- Total nnniher of aeata Mg) commercial auto. agenclea. 11; 
xneatrea. 2. ToUl number of aeata, »0O. automobile acceaaorlea, 9; automobile tire agen- 
Bealdential Peaturea: One and two family cl a. 15: bakera, 6; cigar atore* and atanda 

oo»f»- (including botela), 6; confectionera |Including Manufacturing Eatabllakmenta: 93. Leading 2,0<X). 
Ilrma. Great Southern Keflning Co., Lexington Scboola: Public Grade, 3; High, 1; Number 
Itolliug Mllla, Kentucky Tobacco Redrying Co., of Pnpila, 1,172. 
.Vinerican, Liggett and .Myera and R. J. Churcbea: Bnptlat, 3; Chrlatlan Science, 1; 
Reynolds Co., leaf departmenta; I.oxington Rpigcopal, 1; Methodist, 1; Preaby lerian, 2; 
Candy .Mfg. Co., Lexington Brick Mfg. Co., Miacellaneoua, 1. 
John C. Guy Cigar Co., Lexington Brewing Co. National, 1; State. 3: Total Re- 

Special Information: Center of the Blue Grasa gourcea, 81,000,000; Savings Bank Ib'poalts 
region and horse breeding industry. World’s Total, 8500,0<X). 
lsrg<-at totiacco market. Headquarters of Burley v.-i.i__ , »«_i_ 
Tobrnso Grower.’ Co-Operative Marketing Aaan, *' 
(KXl.OOO meinbera). Approximate yearly sales, Total number of seats, 1,230. 
»7.’),000.000. .Seat of University of Kentucky, Location: In the heart of west Kentucky 
Transylvania Society and other educational in- coal Held at Junction of I,. A N., 1. C, and 
stitutions. Principal outlet and location «f M. H. A B. 
oltlces for rich eaatern Kentucky coal, oil and Prindpal Indnstries: Coal mining, Madlaon- 
tlnib«T Interests. glU. being in the center of the famous west 

Retail Shopping Section: Six bIo>'ks center of hotel stands), 3; druggists, 22; dry goods, 36; 
town. department stores, 4; electrical supplies, 4; 

Trading Area; About 10 miles. .K*"*®* 
„ „ . . . (public), 15: grocers. 111: hardware. 5: Jewelry, 
Number of Retail Outlets for Nationally Ad- «; m.st markets, 23: men’s furnishings, 12; 

vertued Producta: Passenger automobile agen- men’s clothing, 7; milliners, 7; opticians. 4; 
.o“e. U^OOO- Lvlnga Baik Ih.podts photographers, 4: pianos (and miacellaneoua 
vlll.i avmnm ** m posits 1,,,^ goeessorles, 8; automobile tire agencies. 8; musical Instrumental. 2: radio supplies, 3; 
lotai, *000.000. bakera, 2; cigar stores and stands (Including restaurants (Including hotels), 22; shoes, 10; 

Theatres: Legittmate, 1; Morlng Pictures, hotels), 5; confectlooers (inchiillnK hotel RiK>rtinz Rootle, H; stationers. 2: women's ap- 
2; Total number of seats, 1.250. Htauds). 4; dellcat*S'^en, 1; dreHsmakors. 19; purel 7 

Location: In the heart of weat Kentucky «■ dry gootla, 4; department atores. ’ ' - 
coal Held at Junction of U A N.. 1. C. and I/ electrical suppHca. 2: Aorlsta 1; fruits. 2: RirUMniUn IfV 
M H A B furniture, 3; garages (public), 8; gisH-ers, 4(1; KlC.lTlvlLIIs LI. IvT. 

j „ . . . hardware. 4; Jewelry, 3; meat markets, 5: 
^eindpal pidustries: Coal mining, Madlaoo- men’s furnishings, 6; men’s clothing, 6; merch- 1920 Population, 5,68.8. 

vtlle being in the center of the famous west , tailors, 3; milliners. 5; optlcisns, 5; photog city and Suburban Eatimate 7 300 
hces for rich eastern Kentucky coal, oil and Prindpal Indnatriea: Coal mining. Madison „,^„.g fl; men’s clothing, 6; m;rch 
nib«T Interests. .Hie being in the center of the famous west , unors. 3; milliners, 5; optlcisns, 5; photog 
RssidontiAl Fc&turss: City of private homes. Kentucky field. FarmluK, the city beinK sup- raphers. 3; pianos (and miscellaneous musical 
Ive prominent sub-divisions built up In last rounded by a fertile farming territory. iiistrumi'nts), 2; radio supplies, 1; r.slauraiits Five prominent sub-divisions built up In last rounded by a fertile farming territory. instruments), 2; rsdlo supplies, 1; 

10 years, .'i more now building. Restrictions Manufacturing Eatablishments: 3. Leading ilnclmllng hotels), 5; shoes, 10; siH>rtlng gissU. 
13.000 to $10,000 homes. High per cent homes firms, branch factory of American Cigar Co.. 1; stationers, 1; women’s apparel, t 
owned. Weat Kentucky Coal Co., Hart Coal Corp., _ 

Retail Shopping Section: Mainstreet, 8 Relnecke Coal Mining Co. 
blocks; .Short street, parallel to Jlnln, 5 blocks. SpecUl Information: In addition to splendid OWENSBORO K’ 
.Vll cross atre ts connecting these and extend- railroad facilities, Madlaonvllla has an abnnd ^ .^a»vg v. sw. 
Ing one block other aide of Main street toward ance of water and electric power, and growing iggg Population 21 060 
wholesale district. Also several amall outlying rapidly. A live Chamber of Commerce and j_v_v .ooo 
sections. Klwanla Club now negotiating with several Suburban Eatimate. 100,0 

OWENSBORO, KY. 

Trading Area: North and West 30 miles, 60 large mannfactnrera looking towards locating 

1980 FopuUtion, 21,060. 

City and Suburban Estimate, 100,000. 

Native Whites, 16.016; Negroes, 4,212; Por- 
mllca east, 30 miles south and 100 miles aonth- here. Local minis have been bought by Went sign Born, 832; Industrial Workers, 1,872; Eng 

'*wh^uJl° "Jr<ieri*a!''7r'sLu. 4; ind UrVe d^lo^y^^ ' s.iooU:' 'ib.bjlV Grade, High, 1; Junior rieC.^'e- ?o'^l"c^?W 
rmita, 4; Hardware, 1; Dry Goods, 2; Mlacel- ReildontUl Peaturea: One family bonsea High, 1; Parochial, 2. ,<.c*,M,ri,a, 6; automobile tire agencies, 6; 
laneoue Lines. 30. pr>dominate, altbongh there are a number of Chnrchea; Baptist, 5; Christian Science, 1: hi.kera, 2; cigar stores and stands (Including 

Number of Retail Ontieta for Nationally Ad- family ^uaea and quite n few apnrtmenU. Kplscopal, 1; Hebrew, 1; Methodist, 4; Preeby- hotels). 4; conGttlonera (Including hotel 

Kentucky Coal Co., capitsllxed at $13,000,000. llah Reading, 90%; FamLles, 4,680 
and large developments are Imminent. Scboola: Public Grade. 9; Hig 

1920 Population, 5,68.8. 

City and Suburban Eatimate, 7,300. 
Native Wbltea, 65%; Nagroea, 35%. 

Scboola; 4; Number of Pupils, 1,650. 
Churches: 4. 

Banks: 5; Total Reaonrees. $5,000,000. 

Theatres: 2; Total nurntx-r of seats, 1,000. 

Rasidsatlal Features: One and two family 
houaea. 

Retail Shopping Bectiea; Pour blocks In center 
of town. 

Trading Area; Radius about 18 miles. 

Number of Retail Outlets far Natteoally Ad- 

Reildential Features: One family bonsea High 

Tsrtiaed Predneta' Paaaenger automobile axen- Hob*'* rented by workingmen are for the moat terian. 4; Roman Catholic, S; Mlsrellaneona, 10 
riM ?Sl“ei;dal Mto age^^^^^ antS- well kept and a rapidly growing Bnlldlng colored. 11. 
mnh’iio •'ooj.asorioa •ntnmnhile tira sraneiaa I-«an Association la conducting a ancceasfnl n.-o.. v-.tian.i o. s>a<a a, Tat.i Ua mobile acceaaorlea, 10; aotomoblle tire agencies, " 
11; bakers, 10; clg«r stores and aUnda (tnclnd- ownership campaign. B.,urc<a, $10,002,276..30. t'"’' 
ing hotels), 7; confectioners (including hotel BoUil Shopping Section. Centers abont ■ Theatres- Liglllniate 1- Moving Pi.-tnree 
stand.), 31; delkateasen, 7; dremimakera, 87; court square, extending 1 block eouth on Main met 
druggists, 8; dry goods. 9: department atores, street, 1 block north on Main street, 2 blocks *’ Total number of aeata 4 030 *"* 
8; electrical supplies, 9; florist., 8; fruits, 8; emit on Center and 2 Mocks weat on Center, also ®t *'*•*• gra 
furniture, 12; farriers, 1; gsragee (public), 67; 1 block on Sugg street, which branches off Location; On Ohio River, 11.3 miles west of ins( 
grocers, 150; hardware, 12; Jewelry, 12; meat Main. Neighborhood grocerlea dot the town. Ixiulavllle and 40 miles east of Kvansville. I. C., lini 
markets, 19; men’s fumlsblngs, 5; men’s cloth- Trading Area: 25 miles In every direction. •"'* *'• *'• *• 
Ing. 8; merchant tailors, 6; milliners, 14; op- served by railroads and bus lines In three direc- Principal Induatrlea: Aulo liodles. hnggics 
tlciana, 10; photographers, 9; pianos (and mis- tions and a railroad interorban service. City and delivery wagons, wheels for llglit vehicles, 
rellaneous musical Instruments), 6; radio sup- i,,, oo competitor of any sixe as a abopping stock feed, forcings, hsrncss, etc. Farm and 
plies, 7; resUurants (Including hotels), 82; center and Is drawing from a constantly widen- log wagons, gray castlnga. flour and cereal j 
sboea, 8; sporting gooda, 5; stationers, 5; id^ area aa roads are Improved. mills, chairs, electric lamps, cigars and tobacco, 

women’s apparel. 12. ’Wbolesnte Houaea: Groceries, 2; Priilta, 1: Manufacturing Establlalmients: 51. I>-adlng 
- Hardware, 1. flrma. Anglo-American Mill Co.. Owen-sboro * 

rian. 4; Roman Catholic, S; Mlsrellaneona, 10; stands), 3; delicatessen, ty dressmakers, 10; 
ilored, 11. druggists, 4; dry gowla, 5; department atores, 2; 
Banks; National. 2; State, 3; Total Re electrical siipidles. 2; florists. 2; fruits. 3: 

ing hotels). T; confectioners (including hotel ReUil Shopping Section. Centers abont a 
•tanda), 31; deHcateaaen, T; dreasmakers, 87; court square, extending 1 block eonth on Main 

urc<a, $10,002,278..30. furniture, 3; garages (public), 12; grocers, 21; 
— ■ r.. • lianiware, 3; jewelry, 2; meat markets, 3; 

"“’'b* men’s^fumlsblngs, 4; men’s clothing, 7; merch- 
c. ? ■J’o.ri «r.7*4 U »: optician., l; photo- 
c.), 7. Total number of aeata. 4,0.30. graphers. 2; planus (and miscellaneous musical 
Location; On Ohio River, 11.3 miles west of Instruments), 2; rsdlo supplies, 1; reataurauU 

women’s apparel, 12. 

loulavllle and 40 miles east of Kvansville. I. C.. 
L. A N. and L. H. A St. L. 

Principal Induatrlea: Aulo IsHlIes. hnggics 

mills, chairs, electric lamps, cigars and tobacco. 

Manufacturing Establlalmients: 51. Leading 
tlmia, Anglo-American Mill Co.. Owemsboro 

(including hotels), 4; shoes, 2; sporting goods, 
2; alatbinera, 4; woman’s appsrel, 5. 

WINCHESTER, KY. 
1920 Popnlatlsn, 8,3.TI, 1924 9,156. 

City and Subarbaa Estimate, 11.000. 

Native Whites, 66%; Nagrees, 33%; Foreign 

LOUISVILLE, KY. 
1980 Popnlatlon. 234,891. 

City and Suburban Estimate, 668,948. 

vrnmK..’ o>ci.4. W.eiansllw AA. W*Kon Co.. F. .4. Ames Co.. Owensboro B®™, 1%; FamlUaa, 2,300. 
,St.«A^PrtAn^^f** P.JLnrer '>l*®her and Grader Co.. OwcnstH.ro Wheel Co.. _ SebooU; Public Grade. 2: vertised Prodnota: Paaaenger automobile agen¬ 

cies, 14; commercial auto. agenclea, 7; 
automobile acceeeories, 10; automobile tire 

Owensboro Sewer Pipe Co. 

Residential Features: Mostly one family 

Schools; Public Grade, 2: High. 2; Parochial. 
1; nimiher of pupils, 1,909. 

Churches; Baptist, 3; Christian Science, 1; 
agencies. 10: bakers, 21; cigar stores and stands bonsea. No segregation of working men’s Kplscopal, 1; .Methodist, 2; Presbyterian, 2; 

Native Whites, 75.1%; Nagroea, 17.1 Forslga (including hotels), 8; confectioners (Including homes. Negroes seKreKate<l In two dlatrlcU. Roman Catholic, 1; First Cbrlstlan, 3; .Mlacel 
Bom. 7.8%: laduatrial Workers, 18%; EagUab hotel stands) 1; dressmakers, 16; druggists, 4: Many hi antiful homes in suburbs. 
Rsading, 99.9%; Fj^lUes, 79,000 (Indudiag firy goods, 8: department atores, 5; electrical Retail Shopping Section. Second street 7 
New Albany and Jeffersunvillel. suppli. a. 2: floriata, 1; fmits, 1; furniture, 6; i,locks. Frederica 4; Third 3. SI. Ann 2. 

Schools: Public Omde, 74; High, 5; Paro- garages (pubdc), 7; grocers, 88; hardware. 4; 
cblal, 43: Number of Pupils, 00,(M. Jewelry. 2; meat markets, 5; merchant tailors, 

Ohnrchaa: Baptist. 80: Christian Science. 2; 1; mllMnera, 3; opticians. 2; pbotographera, 2: 
O)ngregatlonal. 1; Episcopal. 16: Hebrew. 2; Pl*"®* Und n.lscellaDM.i. musical Inatrumenta), 

Trading Area: .30 miles south, 23 esst and Total $I,763,0(M). 

Uneoim, 11. 

Banks: National, 2; State, 3; Total Re- 
aoiircea, $6,778,074; Savings Bank Deposits 

Groceries, 5; Meata, 1; 
MeSt. Dr, Good,. 1. 
.78- Miacellaneoua 59- Colortd Churches 3 hotels). 8; aboea. 1; Btationera. 1: womens Number of Retail Outlets for Nation 38; Miscellaneous. 59: Color*d Churches, 3. noieisi. o. snoes. i. siaiioaerw. i. womens 

Banka: National, 4; State, 10; Total Re- •PP"** • _ 
aonreea, $112,000,000; Savings Bank Deposits 
Total $23.1(W.OOO (164,846 acconnta.) MAYFIELD, KY. 

Theatres: Legitimate, 1; Moving Plctnrea, 
29; Vaudeville, 3; Burlesque, 1; Mlscellaneoiu 1910 Popnlatlon, 8,000. 
(Andltoriums. etc.), 3. City and Suburban Eatimate. 10,500. 

Location: On Ohio River, served by L. A N., Native WhlUa. $0%: Nagroea. 9%; Foreign 
I. C., Peuna., Big Four, Southern, C. A O. Bora. 1%; Indnatrlal Workera, 90%; Eaglish 
Rya., B. A O.. Munon. Henderauu, Interstate Beading, 100%. 

23 weat. Theatres: Moving Plctnreo, 1; Total number 
Wholesale Houaea: Grocerb-a, 5; Meata, 1; ®^ w-ats. 250. 

Friilta, 3; Hardware, 1; Dry Gooda, 1. Location; Center of Clark County, C. A O., 
Number of Retail OntleU for Nationally Ad- * N. ’Triink line. L. A E.. and W. A I. 

vertised Producta: Psisrenger automobile agen- Kya. (.<K>d bus service to surmundiug towns, 
(lee, 17; commercial auto. agencies, 3; Principal Indnstries; Harveetera, hardwood 
automobile accesaorlea, 10; hakere, 4; cigar flooring, banquet tables, tobacco hogsheads, 
atures anil stands (Inrlndlng botela), 50; coo- bottling works. 

vertised Products: Pamenger automobile agen- 
(les, 17; commercial auto. agencies, 3; 

fectloners (Including boti-I stands), 12; dellca- Manufacturiag EatnbUihmsnts: 5. Leading 
19ft) FopuUtion. 8,000. teaaen. 8: dressinnkera, 2$; druggists 17; dry flrom Kentucky Flooring Co.. McCormick Bros 
City and Suburban Estimate, 10,500. goods. 10; department stores, 5; electrical sup- lurveatera. Tomlinson’s banquet tables and to- 
Nativa Whltaa, $0%: Nagroea, 9%; Foreign PH'». *'• ^•'ulta, 12: furnUnre, 14; burco hogaheai's. WaP—olt’s bottling works, two 
»ra. 1%; Indutrial Workers. 90%: lCwgH«h garages (public), 4, grocers. 115; hardware. 3. wholesale lumlier mUlg. 

inoM. " Jewelry. 7; meat markets, 10; mens furalshlnga. , , . # - ....... 
eadlng. 100%. .. clothing. 6; merchant tailors. 7: ^P®®*** Information; Intersection of Midland Piihtir tA IniHMnanolta e ni^n ■ OaOthlnK. 0; mer<'haDt tallora, 7; a*^. . ua 

lubllc service to Indianapolis. Schools; Public Grade, 3; High, 1; Junior Q,|i|iDors 6- opticians 4» photographers 2- ^ highways and National Trails. 
Primlpal I^natriaa: Bath tab. farming ,ii^_ I- Colored Grade. 1; Colored High. 1. mlsfrllaneous musical Inatrumeuta); ‘® Kentucky coal and oil fleUls. 

1; Church of CbrUt, 2. 
Banks; National, 2; State, 1. 

Thantrea; Moving Pictures. 3; Miacellaneona 
(Andltoriums, etc.), 2. 

Location: On IlllDoia Central By. 

Principid Indtutrlas: Pants mannfactaring, 
tobacco. 

tioners, 3; worn* n’a apparel. 

nWa Churehes: Baptlat, 2; Christian Science, 1; 4; rsdlo aupplles, 6; r>-stauranta (Including Basidential Peaturea: Private homes, mainly, 
Methodist. 2; Presbyterian, 1; Roman CntboUc, hotels), 8; shoes. 12; sporting goods. 2; ata- with large lawns. 

<-lothing, auto bodice. Ice and reftigeratlng mn- n*......!, ns.*., s tion.r. %■ wnm. n*. annarei 7 
.hlnea, hickory handles, tin foil. Church of CbrUt. 2. tioners, 3. worn, ns apparel. *. 

Manufacturing EaUbUshmenU: 775. Lead- Banka: National. 2; State. 1. 
Ing Arms. Standard Sanitary Mfg. Co., L. A N. Theatraa: Moving Plctnrea. 8; Miacellaneona r» A ral TA-* A IJ VV 
shops. Van Cnmp Co., B. F. Avery Co., Mengel (Auditoriums, etc.), 2. rALIUL«AlTy 
Co.. Kentucky Wagon Works, Ballard Flour Location: On lUlnoU Ontral By. ,0001._o.-rv-. i«o-i 79 « 
Mills, Belknap Hdwe. Mfg. Co., Inman Furn. FopuUtion. 24,73... In 192.(. .72.8 
Co., Wood Mosaic Co.. Vogt. Mfg. Co.. Tamer, Induatrisa. PanU mannfactaring, Native 'Whites. 76.2%; Nagroea. 22 6 
Day and Woolworth Co., U. 8. Tin Foil Co. sign Born, 1.2%; Industrial Workart, 

ToUl value of ymirly output of factorlM oatl- *' «’^30. 
mstjiA St rttknnn nnn Arms, Mayfl* id Woolen Mllla. ochosU; Pnhiie Grade to- llisii 2 

PADUCAH, KY. 
1990 FopuUtion. 24,73.-.; In 19’2.7. .72.810 

Ratal] Shopping Section: Main street .3 
blucks, iA xlngton avenue 3 blocks, Broadway S 
blocks, around Court House Square. Nelgbbor- 
boo.1 stores. 

Trading Area: Clark County. Intermittent 
bnHin.-H.s fruni eastern Kentucky (Kilnts, over 100 

mated at $313,000,000. 

Residential Featnraa; Lonisville U a city of .ew ....w.i.tie,. n,.ri,e.iee ken.... k.. o TUA k.n.n. msTket. Indepenilcot and Assot-Utlon marketing 
homes, baa only 2.764 apartment bouses. handle approximately 20,000,000 pounds ef to- 

Retall Shopping Section; Fourth atreet from Imcco per year. 
Main to Broadway. Market atreet from Uncock BealdentUl Features: Mostly one family 
to ^venth. Jeff'/eon. Walnut 0«hi^ and ^ 
Cheatuut from 3rd to 5th. Neighborhood sections 
Bardatown Road, Shelby street, Preston 18th, Retail Shopping Section: Broai 
Parkland and Portland. .3, 6, 7, 8, 9; north 5, 6, 7, 8, 9. 

Native 'Whites. 76.2%; Nagroea. 22 6%; For- traveling men make Wlncbeetcr their head- 
elgn Born. 1.2%; Industrial Workart. 6,978%; f*- 
English Reading, 91%; FiunlUet, 6,430. Wholesale Housea; Grocerlea, 2; Hardware, 4. 

iiiH, ..layu'iu cuuieu w.in., Schooli: PiibRc Grade, 10; HIgb, 2; Junior Number of Retail Outlets for Nationally Ad- 
Special Information: t.arge loose leaf tobacco High, 1; Number of Pupila, 4,798. vertiied Products: I’nsseuger automobile tgen- 
arket. Indepenilent and Assot-Utlon marketing Banka- National, 2; State, 2. commercial auto. agenciea, 2; 
indie approximately 20,000,000 pounds ef to- ... ^ .. aiitoinohlle accessories, 6; automobile tire agen- 
-r . • F- Theatres; Moving IJ.-tures. 3: Vaudevll.e, 1. bakera. 1; cigar atores and atanda (In- 

Mlsct-Ilancoiis (Auditoriums, etc.). 1. cliiillng hotels), 5; coofcctloners (Including hotel MIsct-Ilancoiis (Auditoriums, etc.), 1. 

Retail Shopping Section: Broadway, south, 
.3, 6, 7, 8. 9; north 5, 6. 7, 8, 9. 

Location; On Ohio and 'Tenn. Rivera, I. C.. stands), 11; delicatessen, 2; dressmakers, 12: 
C. R. A Q.. N. C. A St. L. Steamers services drnggtsts, 7; dry gucU, 8; electrical supplies, 
to Ohio, Tenn. and Cumberland Rivera. Bus ;t; florists, 1; fruits, 8; furniture, 6; garages 

Trading Area: 90 miles In Kentucky and 55 
miles In southern Indiana. 

Wholeiala Houaea: Groceries, 19; Meats, 8; 
Fruits, 16; Hardware, 4; Dry Goods, S. 

Trading Area: 40 miles. 

Wholeiale Houses: Oroeeriea, 2. 

service to many |H>lnts. 

Principal Industries: I. C. shops, shoes 
.public), 1.3; grocers, 53; hardware, 3; Jewelry, 
3; meat markets, 9; men’s furnlsblnga, 6; 

hosiery, hardwood, rope and cordage, shipyards, men a clothing. 6; merchant tailors, 3; milliners, 
textile, u-aeliiner}-. opticians. 3; photographers, 8; pianos (and 

intscellnneous musical Instruments), 1; radio 
Manufacturing Estahllahmenti: 78. T^-adlng aupplles, 1; restaurants (Including hotels), 10; •ulta ir Hardware 4- Dry Goods 8 Number of Retail OntUta for Nationally Ad- ^ Manutactunng tstanuanmenti: .a ..e.mng ,„ppnes. 1; restaurants (tncl.i.llng hotels), 10 

uua, 16. uaraware, 4. ury uooat, s. vertiaad Prodnets: Passenger antomoblle agen- fiV”*. Interniitlonal Shoe Co.. American Cigar shoes. 6; snorting goods, 3; stationers, 5 
Number of Retail Ontieta tor Nationally Ad- clea, 9: commercial auto, agenclea, 4; antomoblle ^'®-- l'®"*!'®'’" Textile and Machine Co. woiuen's appan I, 6. 

vertiaod Prodnota: Paaaengar antomoblle agen- ac-eesorlea, 5; antomoblle tire agenclea, 4; Total va'ne of yaorly output of factories eati- 
clea. 47; conunerclal anto. agencies, 16; bakers, 2; cigar stores and stands (tnclndlng mated at $16.9.31 .(VX). PoaHor intpraset ic 1gf>pn in (sx/prv 
automobile acceasorlea. 83; automoMla tire liotela). 30; confectioners (tnclndlng hotel „ k... ckceiuci la ivccu in cvciy 
agenclea. 33; bakera. 103; dgar atores and stands), 5; dreasmakers, 12; drngglsU, 7; dry ®P*®‘** M,V*rn* Subscriber tO Editor & Publisher 
stands (Including botela), 38; coofectioners (la- goods, 14; depart(Dent stores, 2; electrical sup- *•'*, *"" .T.*”’’ „ "1 ” Bentncky Wwt , . . 
eluding hotel stands), 98; delicatessen, $2; plies. 3; floriata. 8; fruits. 6: furniture, 6; Ix.ul'.vllle. Best distributing point In atnte This IS 311 SSSUrSnCe Of eXCep- 
dresamakers, 224; drngglata, 183; dry gooda, 158; garages (public), 8; grocers, 61; Jewelry, S; “c®*’'*® ®f waterways and railroads. tinnal advertisintv value 
department stores. 6: electrical auDPliea. 22: meat markets. 10; men’s furnishings. 8: men’s to,/, . ° ^ 
dressmakers, 224; drngglata, 183; dry gooda, 153; garages (public), 8; grocers, 51; Jewelry, S; 
department stores, 6; electrical supplies, 22; meat markets, 10; men’s faralshings, 8; men’s 

because of waterways and railroads. 

uepartment stores, 6; electrical aupplles, zz: meat markets, 10; roen’t raralshlngs. 8; men’s R.aidential Features: Mostly one and two ° 
Horiata. 42; frulto, 48; fnraltnre, 52; farriers, 8; clothing, 8; merchant tailora, 2: mlUlaera, 8: houses beautiful realdencea. and several Make reservation lOr Space in the 
garages (public). 87; groceries. 931; hardware, opticians, 1; pliotographera. 8; pianos (and mis- ,p,rtnient houaea. Ruil.llng going on rapidly. »|^ 
65; Jewelry, 52; meat markets, 82; men’s celltneona mnsicsl Instrnments), 4; radio sap- 
fnralshlags, 41; men’s clothing, 18; merchant plies, 8; reaUnrnnts (Including hotels), 14; Retail Shoppiag Section: Broadway. Jeffer- INTERNATIONAL YEAR BOOK 
tailors, 89; rallUners, 92; optlclaas, 22; photog- aboea, 7; sporting goods, 2; stationers, 4; ton strret and Kentucky avenue 7 blocks on NIIMRFR 
rapbera, 32; planes (and miacallaneons mnslcal women’s apparel, 8. each. nUIVUIlbK 
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ALEXANDRIA, LA. 

19t0 Popnlation, 17,510. 

Cit7 and Suburban EsUmata, 30,000. 

native Whltea, 54%; Megroea, 42%; Eorairn 
Born, 4%; Induatrial Worken, 20%; Engliih 
Beading, 85%; Familiaa, 5,112. 

Schools: Public Grade, 6; High, 2; Parochial, 
4; Number of Pupils, 5,173. 

Churches; Baptist, 3; Christian Science, 1; 
Episcopal, 2; Hebrew, 2; Methodist, 2; Presby¬ 
terian, 1; Koman Catholic, 1. 

Banks: National, 1; State, 4; Total Beaources, 
tll,it46,162. 

Theatres: Legitimate, 1; Moving Pictures, 3; 
Vaudeville, 1; Miscellaneous (Auditoriums, etc.), 
2. Total number of seats, 5,000. 

Location: Served by T. & P., Mo. Pac., and 
L. i A., L. K. & N.. S. P., C. U. I. & P., and 
A. tc W. Bus service for passengers to every 
important town and city in main highways 
within radius of 60 miles, also to Baton Kouge, 
Monroe and Lake Charles. Freight truck service 
to towns within radius of 60 miles. 

Principal Industries: Saw mills fur pine and 
hardwood' cotton oil mills; foundries and ma¬ 
chine shops; mineral oil refinery; broom handles, 
talcum powder, brick, building materials and 
railroad repair shops. 

Manufacturing Establishments: 110. Leading 
firms, Ferd. Brenner Lumber Co., Bed Itiver Oil 
Co., Enterprise Lumber Co., N. O. Boiler Works. 

Annual output, 110,000,000. 
Special Information: Headquarters for oil well 

drilling machinery, developing oil wells in cen¬ 
tral and northern Louisiana. Five gravel com¬ 
panies supply gravel from pits within 10 miles of 
this city. Because .Mexandria is the hub of good 
roads system of the state, many conventions 
meet here annually. 33 wholesale houses and 
many foreign firms warehouse and distribute 
their products from here. 

Besidential Features; Chiefly a city of private 
homes. There are a few apartment houses, both 
of rebuilt and modern type. Residential de¬ 
velopment is greatest on west side of the city. 
Value of homes range from $2,500 to $50,000 
and in some cases more. 

Botail Shopping Section: Tliird St., 6 blocks; 
Second St., 4 blocks; Lee 8t. (colored section), 
4 blocks: Gould Ave. (poorer section), 5 blocks. 
Business section extends from Beauregard to 
Lee, Front to Fifth, and Jackson St. to Tenth. 

Trading Area; Retail trade area extends with¬ 
in a radius of 40 to 50 miles, trecause of ex¬ 
cellent motor bus service, truck delivery service 
and excellent iiigltways. A number of com¬ 
munities are locatetl in this area, wliich only 
affects a small part of the general trade, such 
as dry goods, groceries, etc. 

Wholesale Houses: Groceries, 6; Meats, 3; 
Fruits, 2: Hardware, 2; Dry Goods, 1; Miscel¬ 
laneous Lines, 18. 

Number of Betail Outlets for Nationally Ad¬ 
vertised Products: I'assenger automobile agen¬ 
cies, 10; commercial auto, agencies, 1; automo¬ 
bile accessories. 3; automobile tire agencies, 10; 
bakers, C; cigar stores and stands (ineinding 
hotels), 1C: confectioners (including hotel 
stands), 3; delicatessen, 3; druggists, 21; dry 
goods, 14; department stores, 0; electrical sup¬ 
plies, 3: florists, 2; fruits, 4; furniture, 2; fur¬ 
riers, 1; garages (public), 3; grocers, 23; hard¬ 
ware, 2; Jewelry, 4; meat markets, 17; men's 
furnishings, 12: men's clothing, 12; merchant 
tailors, 4; milliners, 2; opticians, 5; photograph¬ 
ers, 2: pianos (and miscellaneous musical in¬ 
struments), 1; radio supplies, 3; restaurants 
(Including hotels), 12; shoes, 11; sporting goods, 
2: stationers, 3; women's apimrel, 0. 

BATON ROUGE, LA. 
City and Suburban Estimate. 42,600. 
Native Whites, 6.')%; Negroes, 85%; Foreign 

Born, lew; Industrial Workers, 15%. 

Schools: Public Grade, ft; High, 3; Junior 
High, 2; Parochial, 6; Number of Pupils, 6,000. 

Churches: Baptist, 2: Christian Science, 1; 
Episcopal, 1; Hebrew, 1; Metiiodist, 2; Presby¬ 
terian, 2; Roman Catholic, 3. 

Banks; National, 1; State, 2; Total Re¬ 
sources, $1.5.000,000: Savings Bank DeiKisits 
Total, $12,000,000. 

Theatres; Moving Pictures. 4; Vaudeville, 1; 
Miscellaneous (Auditoriums, etc.), 6. 

Location; On east bank of Mississippi River, 
about 140 miles from fJiiIf, Y. & M. V. R. R., 
Gulf Coast Lines, So. Pac., L. R. & N., Baton 
llo’ige, Hammond & Eastern, Texas A I'aclflc R. 
R. Water transjmrtatlon by Missl»slppl. War¬ 
rior Service Co. and Bradford Traiejortation Co. 

Principal Industries; Standard Oil Co. of La., 
foundries, box factories, lumber mills, rice 
mills, brick, veneering plant, chemical plant. 

Manufacturing Establishments, 40. Lending 
firms, S. O. Co. of La., Istrouma Foundry, B. R. 
Sash & Door Co.. B. R. Rice Mill, McCarroll 
Lumber Co., C. C. Mengel Co., Texas Chemical 
Co. 

Special Information; Ixication makes it the 
gateway for the great southwestern territory of 
Southern Ixiuisianu, Texas and Oklahoma. It is 
a deep sea port for water transportation from 
the north and northeast as far as the Pitts¬ 
burgh steel district. Also a wholesale center 
for southern and western Louisiana. 

Residential Features: Mostly family homes 
with fine suburban residential dlstrii'ts. Aver¬ 
age value $2,500 to $4,000, many higher priced. 

Betail Shopping Section; Extends the entire 
length of 3rd St., 9 blocks on Main, 2 on Laurel. 

8 on Florida, 8 on Convention, 2 on No. Bonle- 
vard, with several outside districts. 

Trading Area; 60 miles in a circle. 

Wholesale Houses: Groceries, 8: Meats. 2; 
Fruits, 2; Hardware, 3; MlsceUaneons Llaea, 
Jewelry, Ice Cream, Confectionery Ice. 

Number of Betail Outlets for Nationally Ad¬ 
vertised Products; Passenger automobile agen¬ 
cies, 15; commercial auto, agencies, 12; auto¬ 
mobile accessories, 15: bakers, 8; cigar stores 
and stands (including hotels), 26; confectioners 
(including hotel stands), 33: druggists, 25; dry 
goods, 30; department stores, 10; electrical 
supplies, 8; florists. 1; fruits, 25; furniture, 11; 
guniges (public), 35; grocers, 300; hardware, 
8; jewelry, 8; meat markets, M; men's furnish¬ 
ings, 5; men's clothing. 5: merchant tailors, 17; 
milliners. 3: opticians. 6; photographers, 4; 
pianos (and miscellaneous musical instruments), 
3; radio supplies, 5; restaurants (including ho¬ 
tels), 34; shoes, 9; sporting goods, 10; sta¬ 
tioners, 3. 

CROWLEY, LA. 

1920 Population, 6,280. 

City and Suburban Estimate, 10,000. 
Native Whites. 75%; Negroes. 20%; Foreign 

Bom, 5%; English Reading, 50%; Families, 
large number of French. 

Schools: Pul>lic Grade, 2; Higli, 1; Parochial. 
1; Xiimlior of Pupils. tsV). 

Churches; Baptist, 1; Episcopal, 1; Metho¬ 
dist, 2; Presbyterian, 1; Roman Catholic, 2: 
Miscellaneous, 3 negro. 

Banks; National, 1; State. 2; Total Re¬ 
sources, $2,7,50,000; Savings Bank Deposits 
Total. $275,000. 

Theatres: Legitimate, 1; Moving Pictures, 1. 
Total number of seats, 2,000. 

Location: So. Pac. Gulf Coast Line, T. A P. 

Principal Industries: Rice and products. 

Manufacturing Establishments, 10. Leading 
firms: 5 rice mills lo<'ated here. I.arge number 
of niachiner.v company headquarters with brancli 
bouses. 

Special Information; A breakfast food fac¬ 
tory making “Rlce-0-La" made of rice is a 
new industry and is gaining a wide reputation. 

Besidential Features; Residential section 
made up of bungalows and cottages, with some 
fine bouses. Practically all own homes. Very 
few renters. Negro section in one part of the 
city. Value of homes in residential section 
$5,000 to $20,000. 

Betail Shopping Section; Practically all on 
main street, Parkerson Ave. 

Trading Area: 15 miles, except from the 
south we draw from 20 to 30 miles. 

Wholesale Houses; Oiocefles, 8. 
Nnmber of Betail Outlets for Nationally Ad¬ 

vertised Products: Passenger automobile agen¬ 
cies, 4; commercial auto agencies, 2; automo¬ 
bile accessories. 4: automobile tire agencies, 6: 
bakers, 3; cigar stores and stands (ineinding 
hotels), 3: confectioners (including hotel 
stands), 4; druggists, 3; dry goods, 3; depart¬ 
ment stores, 2; electrical supplies, 3; fmits, 5: 
furniture, 2; garages (public), 6; grocers. 8; 
hardware, 8; Jewelry, 2; meat markets, 4; 
men's furnishings, 2; merchant tailors, 2; milli¬ 
ners, 3; opticians, 1; radio supplies, 1: res¬ 
taurants (including hotels), 5; shoes, 2; sport¬ 
ing goods, 1; stationers, 1; women's apparel. 3. 

LAFAYETTE, LA. 
1920 Population. 7.855; now 10,000. 

City and Suburban Estimate, 30,841. 

Native Whites, 64%; Negroes, 35.1%: Foreign 
Born, .9%; Industrial Workers, 18%; English 
Reading, 59.3%; Families, 6,044. 

Schools: Public Grade, 13 White, 4 Colored; 
High, 6 Wliite: Junior High, 1 White; Paro- 
cbial, 4: Number of Pupils, 6,691. 

Churches: Baptist, 1 White, 1 Colored; Epis¬ 
copal, 1. 

LAKE CHARLES, LA. 
1920 Population. 13.0S8. 

City and Suburban Estimate, 17,825. 

Natives Whites, 75%; Negroes, 25%; Indus¬ 
trial Workers, 50%; English Reading, 95%. 

Schools; Public Gr-ade, 4; High, 1; Colored, 2. 

Churches; Baptist, 1; Christian Science, 1; 
Congregational, 1; Episcopal, 1; Hebrew, 1; 
Methodist, 2; Presbyterian, 1: Roman Catho¬ 
lic, 2. 

Banks: National, 2; Total Resources, $19,080,- 
I'vi> ti "st I'oini'aiiies. B. & I.. .\«- 

sets over $1,300,000. 
Theatres: Legitimate, 2; Moving Pictures, 2; 

Miscellaneous (Auditoriums, etc.), 2. Total num- 
l)er of seats, l.SiXi. 

Location; On the Calcasieu River and on I.«ke 
Charles in soutiiwest Louisiana, about 30 miles 
air-line from the Gulf. On the main line South¬ 
ern Pacific System, 219 miles West of New Or¬ 
leans. Ijike Charles is tlie closest possible out¬ 
let on the Onlf coast to the Great Originating 
Territory of tlie Central West, being only 697 
miles from St. Ixmls, 741 miles from Kansas 
City and 93.5 miles from Omaha, ami on a one 
line rail bssi. Served by Mo., Pac., K. C. 
Southern and three branch lines. 

Principal Industries: Sawmilling, woodwork¬ 
ing, shipbuilding plants, building materials, brick 
plants, heading plant, rice ibHIi, feed plants. 

fence factoriea, mattress factories, sulphur by¬ 
products plant, oil refinery and nomerons smaller 
institutions. Calclen Parish bat been a pioneer 
in the good roads movement and Lake Charles is 
the hub of the SOO mile ai'stem of surfaced 
roada and is on the Old Spanish Trail and Gulf 
Coast Highway. 

Manafacturing Establiikmeats: Lake Charles 
has Just perfected arrangements with the L’. S. 
Government to dredge a 30-foot channel to the 
Gnif, making Lake Charles a port, and at the 
present time has barge connections with the Sa¬ 
bine River on the west, and east to the Missis 
slppl River via International Caaal, which in¬ 
land waterway when coiiiiil ted will connect tin- 
Misaitsippl River with the Rio Grande River. 

Special Information: t.iiiii, ash. pecan and 
pine woods are available for the manufacture of 
furniture, crates and boxes, and wagon and 
truck bodies. Raw materials for the manufac¬ 
turer of paper from both wood pulp and rice 
straw pulp, also for corrugated board containers 
and allied industries. 

Residential Features: Mostly one-family 
homes, many with spaclons grounds. 

Retail Shopping Section: Fourteen blocks on 
Ryan St. 

Trading Area: 30 mile radius. 

Wholesale Houses: Groceries, 3; Meats, 3; 
Fruits, 2; Hardware, 1. 

Number of Retail Ontleta for Nationally Ad- 
vertiiod Frodnets: Passenger automobile agencies, 
10; commercial ante, agencies, 8; automobile ar- 
cessorieo, 41; aatomobile tire agencies, 15; bak¬ 
ers, 10; cigar stores and stands (Including ho¬ 
tels), 4; confectioners (Including hotel stands), 
15; deliiatessen, 14; dressuiakers, 7: druggists, 
12; dry goods, 21; department stores, 2; elec¬ 
trical supplies, 4; florists, 4; fruits, 14; furni¬ 
ture, 7; furriers, 1; garages (public), 5; grocers, 
123; hardware, 5; jewelry, 5; meat markets, 24; 
men’s furnishing, 8; men's clothing, 31; mer- 
cl'ant tailors. 10; milliners, IS; uiitieians, U: 
photographers. 6; plsnos (and inlseellaneous 
musical iDstmments), 4; radio supplies, 2; res¬ 
taurants (ineinding hotels), 42; shoes, 3; sport¬ 
ing goods, 7; stationers, 2; women's apparel, 21. 

MONROE, LA. 

1920 Fopnlation, 13,000. (At present 18,000.) 

City and Suburban Estimate, 25,000. 

Native Whites, 70%; Negroes, 20%; Foreign 
Born, 10%; Industrial Workers, 50%; Englisn 
Reading, 90%; Families, 4.500. 

Schools; Pnblle Grade, 6; High, 2: Jnniur 
High, 1; Parochial, 1; Number of Pupils, 5,000. 

Churches: Baptist, 2; Christian Science, 1; 
Episcopal, 1; Hebrew, 1; Metbodiat. 3; Presby¬ 
terian, 1; Roman Catholic, 1; Mlacellaneona, 3. 

Banka: National 1; State, 2; Total Resources, 
$12,000,000; Savings Bank Deposits Total, $2,- 
500,000. 

Theatres: Legitimate, 1: Moving Pictures, 4: 
Total nnmber of seats, 3,000. 

Location: In Central North Louisiana on the 
Ouachita River. Served by Vicksburg, Shreve¬ 
port & Pacific R. R., Mo. Pac. K. It., Monroe 
A Little Rock R. R.. Ark., La. A Mo. R. R. 
Excellent bus aervice to all parts of the State. 

Principal Induatriea; Carbon black, pulp and 
pni>er, lumber, staves, automobile apokee, (x>tton 
gins, cotton compreasXk, cottouaeed oil and glaaa. 

Manufacturing Eatabliahmenti, 80. Leading 
firms. Brown Paper Mill Co.-, So. Carbon (Jo.. 
Consolidated Carbon Corporation. Total value of 
yearly output of factories estimated at $20,- 
000,000. 

Special Information; Ix>catton of the city on 
edge of extensive gas field, prrslucing 80% of 
the world's earl'on black. Ixwnted on the 
Ouachita River, the only navIgnMe driver west 
to the Misstsslppi River, making Monroe, La., 
the diKtribnting (lolnt for a large l(•:•ritory in 
lioulsiana and Arkansas. 

Besidsntial Features; Mostly one and two 
family liotises. A considerable nnmber of three 
and fonr-famlly apartinenta now being built. 
Private homea predominate. One of the finest 
private residential sections of any city in the 
State. 

Retail Shopping Section; Covers that portion 
in the center of the city extending from the 
banks of the Onachlta River eastward 7 blocks 
along De Slard St., and for two blocks north 
and south. There is one small ontlylng retail 
business section in the snntliern part of the city 
near the Misssurl Pacific Railway system with 
the usual grocery, confectionery, eating and 
small shops. 

Trading Area; Extends for a radius of about 
30 or 40 miles in all directions. Considerable 
biisineKS la secured from people living at a 
greater distance on aecoiint of good bus service. 

Wholesale Houses: Groceries, 4: Meats, 8; 
Fruits, 1: Hardware, 2; Dry Goods, 3; Miscel¬ 
laneous Lines, Drugs, 1. 

Number of Retail Outlets for Nationally Ad¬ 
vertised F.oducts; Passenger automobile agen¬ 
cies, 11; commercial auto, agencies, 11; auto¬ 
mobile accessories, 15: automobile tire agencies, 
15: bakers, 4; cigar stores and stands (Inclnd- 
ing botels), 14; confectioners (including hotel 
stands), IS; delicatessen, 1; dressmakers, 12; 
dnigglsts, 18; dry goods, 31; department stores, 
5: electrical tupplles, 8; florists, 2; fruits, 12; 
fiimltiire, 4; furriers, 1: garages (public), 12; 
grocers. 115; hardware, 8: Jewelry, 8; meat 
markets. 21; men’s furnishing, 12; men’s cloth¬ 

ing 12; merchant tailon, >; mllUnera, 7; opti- 
cUne, 8; pbotograpbera, 8; planoe (and mlscel- 
luneoua musical Instruments), 2; radio supplies. 
1; restanranta (ineinding hotels). 11; aboea, 19; 
HIHirtlng goods, 4; stationers, 2; women's ap¬ 
parel, 7. 

NEW ORLEANS, LA. 

1980 FopuUtioB. 387.219. 

City sad Snbnrben Estimsts, 52S.0(X). 

Natlvs Whitss, 67%; Negroes, 26%; Foreign 
Bom, 6.7%: Maanfseturing Worken, 10%; 
Familiee, 85,188. 

Schools: Public Grade, KU; High, 6; Paro¬ 
chial, 66; Number of Pupils, 104,000. 

Churches: Baptist. 110; Christian Science, 2; 
Cougregatlonal, 5; Episcopal, 18; Hebrew, 6; 
.Metbodiat, 42; Presbyterian, 18; Roman Cath¬ 
olic, 63; MlsceUaneons, 34. 

Banks: Nstional, 1; State, 8; Total Re 
sources, $252,460,741; Savings Bank Deposits 
Total, $49,821,431. 

Thaatrea: Legitimate, 2; Moving Pictures, 54; 
Vaudeville, 4; Mlaceilaneous (Audltorluma, etc.), 
10. Total number of seats, M.OOO, estimated. 

Location: Between Lake Pontchartrain (an 
arm of the Gulf of Mexico) and the Mlssisalppl 
River, from the mouth of which it la 110 miles; 
12 main Hue rallroada: I. C., So. Pac., T. A P., 
Y. A .M. V., L, A N., Southern, Gulf Coast 
l.iuea. Mo. Pac. aud Louisiana Ry. and Nav. 
Co.; 90 ateamsbip liuea to all world porta. 

Principal laduttrios: Manufacturing wash 
suits, sugar refining, vegetable oil refining, mln- 
ernl oil refining, ay rup canning, seafood packing, 
rice milling and cotton goods making, candy, 
lumber manufacturing, rope making, furniture. 

Manufacturing Establishments: 2,000. 

Special Information; Second port In D. 8. In 
raliu- of foreign cumiiierce; leading, oil, sisal, 
gasoline, bnnana and mohogany. The equip 
ineut of the port of New Orleans la valued at 
over $100,000,000, and makes It one of the model 
ports of the world. Financial center of the 
south. No other city in the U. 8. can compare 
with New Orleans In romantic Interest, because 
of its age, picturesque Mardi Gras activities and 
the quaint customs of Its Creole Inhabltanta. 

Residential Features: The area of New Or¬ 
leans it 196 square mllcH and has made tenement 
ilwelling or crowding unnecenaary. One story, 
double cottages bouse most of the working 
classes. The middle classes live lu two-story 
frame residences with large yards. Apartment 
houses not as popular aa in northern cities. New 
suburb aul>divlMloos developing rapidly. 

Retail Shopping Seotion: Center—Canal St. 
15 blocks from river to Claiborne Ave., St. 
Charles St., a lateral connection with Canal, 10 
blocks, devoted to men's abops; Bnronne St. 6 
blocks, fnrniture and women's abops; Royal St. 
10 blocks, antique shops and perfumeries; Maga- 
lino St., 60 blocks, connecting Canal with up¬ 
town sections, dotted with cheap stores; Ram¬ 
part St. and Dryadea—the Bowery of New Or¬ 
leans—30 blocka; Frenchman St. 15 blocks, the 
shopping center for Creole New Orleans. 

Trading Area: North 50 miles; east and west 
100 milos. The area is larger than naual, be¬ 
cause no other large city it near New Orleans 
and the immediate vicinity of the city It marsh 
land and water. Two Interurban lioea and five 
tma lines now connect the city with towns to 
the west within a radius of 100 miles. 

Wholesale Hooaei; Groceries, 27; Meats, 9; 
Frnlts, 63; H:ir(lwarc, 13; Dry Goods, 20; Mls- 
celia neons Lines, 2.80. 

Number of Retail Ontleta for Nationally Ad¬ 
vertised Products: Passenger automobile agencies, 
70; coiiiti'ercial nulo. agencies, 2; autuiniiidle a- 
cessorles. (W; automobile tire agencies, rtl; bak 
ers, 117; cigar stores and stands (including ho- 
tela), 35; confectioners (including hotel stands), 
98; dellcateasen, 10; dressmakers, 470; druggists, 
225; dry goods. 120; department stores, 11; elec¬ 
trical aupplies, 45; florists, 70; fruits. 115; fur¬ 
niture, 100; furriers. 16; garages (public), 45; 
grocers, 1,774; hardware, 94; Jewelry, 101; meat 
markets, 185; men's fumiabtog, 18; men's cloth¬ 
ing, 70; merchant tailors, 1.82; milliners, 33: 
opticians, 23; photographers, 33; pianos (and 
miscellaneous musical instruments), 11: radio 
supplies, 5; restaurants (Including hotels), 245; 
shoes, 128; sporting goods, 7; stationers, 25; 
women's apparel, 80. 

RUSTON, LA. 

1920 Population, 3.389. 

City and Suburban Eitimate, 10,000 
Native Whites, 75%; Negroes, 25%; Industrial 

Workers, 15%; English Reading, 85%; Families. 
745. 

Schools; 3; Number of Pupils, 1.430. 

Churches: 4. 
Banks: 2: Total Resources. $1,500,000. 

Theatres, 2. Total number of seats, 700. 
Location; Sixty-five miles east of Shreveport 

on Rock Island and V, S. A P. R.R’s. 

Principal Indnstries: Agriculture, lumber, fire 
clay aud lignite. 

Residential Features; One and two-family 
honses. 

Retail Shopping Seotion; 8Ix blocks on Rail¬ 
road Are., also pert of Trenton Ave. 

Trading Area: Radius of 10 miles. 

Wholesale Houses: Groceries, 8; Frnlts, 1. 

Nnmber of Retail Outleta for Nationally Ad- 
vertlaei Products: Pttsenger automobile agen¬ 
cies, 7; commercial auto, agencies, 8; antomoblle 
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LOUISIANA (Cont’d) J 
tcecMorlM, 7; aatomobile tlra aKcncle*, 8; 
bakara, S; cigar atoraa and atandi (Incladlng 
katcli), S; confactioaera (Uclodlng hotel atanda), 
dreaiiniakera, 11; drugglita, 4; drj gooda, 7; de¬ 
partment atorea, 1; electrical aoppllea, 2; fralta, 
S; tumiture, 5; garagea (public), 9; grocen, 
IT; hardware, 8; Jewelrr, 2; meat market!, 5; 
■en'a fumlahlnga, 5; men’a clotblng, 5; mer¬ 
chant tailora, 1; mlllinera, 5; optldana, 1; 
pbotograpbera, 2; piano* (and mlacellaneoua 
mualcal ln*triiment*l, 2; radio Riipplleii, 1; re* 
tanrant* (including botela), 8; ahoea, 7; aporting 
(ooda, 1; atatloners, 1; women’a apparel, 3. 

SHREVEPORT, LA. 
1930 Population, 43,874. 

(Mtr and Suburban Eatimate (June, 1924), 
T2,00<>. 

Xatira Whitea, 87.1%; Negroea, 39.9%; For- 
aign Bom, 3%; Induatrial Workera, 12.88%: 
EngUali Beading, 94%; Pamiliea, 11,729. 

Bchoola: Public Grade, 28: High. 1; Junior 
High, 1: Parochial, 1: Number of Puplla, 8,140. 

Cburchea; Baptlat, 30; Chrlatian Science, 2; 
Iplacopal, 1; Hebrew, 4: Methodist, 17; Pres- 
hfterian, 3; Boman Catholic, 3; MlHcellaDe- 
oaa, 12. 

Banka: National, 4; State, 8. 

Theatre!: legitimate, 1; Moving Pictures, 4; 
VauderlUe, 1; Miscellaneous (Auditorium, etc.) 
3; Total number of seats, 10,100. 

Location: Shreveport located in the nortb- 
areat part of State in the Parish of Caddo and 
It at the liead of navigation on Red Blver. 
Devatlon 281 ft. Largest manufacturing city 
ltd dlatributing point within a radios of 200 
aiilet. On two national highways, Jefferaon 
Highway and the Uizle Overland. Served by 
I railroads with 12 outleta; 70 motor huasea are 
operated on hourly achedulea in and out of 
Dhreveport, for 68 miles in every direction. 
Has 82 passenger trains daily. 

Principal Industries: Largest glass center In 
the southwest. Lumber, gas, oil, fertilizers, 
oil well supplies, machine shops, cottonseed oil, 
oil refluerlea, chemicals, heavy hardware. 

Hanufacturing Eatablishmenta, 133, I.eadlng 
Irma, W. K. Henderson Iron Works & Supply 
Co., U. 8. Sheet & Window Glass Co., Conti- 
aental Flat Glaaa Ch)., Southern States Bottling 
Co., Meridian Fertilizer C!o., Shreveport Ferti¬ 
liser Works, Vlrginla-Carolina Chemical Co., 
Victoria Lumber Ca., Froat-Johnaon Lumber Co., 
Psavy-Byrua Lumber Co., Alien Lumber Mfg. 
Co., Pelican Well Tool * Supply C!o., Shreve¬ 
port Producing & Reflnlng Corp., Louisiana Oil 
Be8ning C^orp., Caddo-Central Oil Refining 
Corp. Total value of yearly output of factories 
estimated at approzimately $32,(X)0,000. 

Special Information: Center of large com- 
hlaed oil. lumber and agricultural section. Has 
eajoyed largest growth daring time of tbo ell 
lispres-sion. Building permits for 1928 ware 
19.467,3X2, which incited 1.419 new' homes. 
Total volume of business for 1928, 31,633,000,000. 
At head of navigation on Red River; 180,000 
bales cotton proilueed in Shreveport iiiiuiedlate 
trade territory last year, with rash value of 
326.000.000. Has 13 oil refineries. Is lumlx-r 
center of the South and Southwest; 78,000ears of 
Inaiber bandied annually. Biggest glass manu¬ 
facturing center in .South with four large glass 
factories and tliree wholesale glass bouses. 
Through train service to New York City. 

Residential Features; Shreveport stands 8th 
In home ownership in the V. S. Most of work¬ 
ing people own their homes; 1,419 new homes 
built during 1923. Shreveport is divided into 
four residential sections, with the recent divi¬ 
sions of beautiful Broadmoor, subdivision. In 
the Fairfield Section and South Highlands are 
■one of the most tieautiful homes in the South. 
Is noted througliout the South for Its lovely 
bomes? 

Retail Shopping Section; The principal retail 
streets are Milam and Tezna Sts. from Spring 
to Common Sts.; Marshall St. from Travis 
to Crockett: McNeil St. from Travis to Crock¬ 
ett; Edwards and Louisiana Sts. from Travis 
to Crockett, and (fommon St. from Tezas to 
Cmckett, a total of 24 blocks in the immediate 
downtown section. Tezas Ave, from Common 
*t. to the K. C. S. crossing is almost entirely a 
retail street, as is Marshall St. from Crockett 
to Stoner Ave., a total number of 23 blocks. 

Trading Area; Shreveport's retail shopping 
area covers a territory eztending approzimately 
•'iO milea in each direction. In addition to 52 
passenger trains dally that furnish a complete 
service for retail shoppers, a local transit com- 
pany operates 72 busses daily in and out of 
Shreveport, coming the territory from ten to 
% miles in every direction. 

Wholesale Houses; Groceries, 11; Meats. 5; 
Trnita, 5; Hardware. 8; Dry Gooda, 3: 94 
wholesale houses. Including 4 wholesale paper, 
2 furniture, 3 glass, etc. 

Number of Retail Outlets for Nationally Ad- 
vsrtised Products; Passenger automobile agen- 
rles. 3.'i; commercial auto, agencies. 12; auto¬ 
mobile accessories, 18: automobile tire agencies. 
23: bakers, 11; cigar stores and stands (Includ¬ 
ing hotels), 65: confectioners (including hotel 
stands), 50; delicateseso, 9; dressmakers, 25; 
druggists. 41; dry goods, 42; department stores, 
7; electrical supplies, 8; fiorlsts, 7; fruits, 88; 
furniture, 26; furriers, 1; garages (public), 14; 
irocers. 887; hardware, 12; Jewelry, 19; meat 
marketa, 52; men's furnishing, 11; men's cloth- 
fug. 11; merchant tailors, 27; milliners, IS; op¬ 

ticians. 7; photographers, 8; pianos (and mla- 
cellaneoas musical instruments), 8: rsdio sup¬ 
plies, 1; restaursats (including hotels), 107: 
shoes, 18; sporting gooda, 7; stationers, 8; 
women's apparel, 42. 

Standard Survey* 

MAINE 

AUGUSTA, ME. 
1930 Population, 14,114. 

(Rty and Buburban Estimate, 48,000. 

Msgroes, 28 people; Foreign Bom, 8,500! Eng¬ 
lish Reading, 18,400; Tamiliss, 3,419. 

Schools; Public Grade, 8; High, 1; Parochial, 
2; Number of Pupils, 2,828. 

Churcbos: Baptist, 1; Christian Science, 1; 
Congregational, 1; Episcopal, 1; Methodist, 1; 
Roman Catholic, 2; Miscellaneous, 2. 

Banks: National, 1; State, 4; Total Re¬ 
sources. 329.270.207; Savings Bank Ih-iiosils 
Total, 321.857,185, 

Theatres: Moving I’ictiiro, 2; Misccllanruiis 
(Auditoriums, etc.), 2. Total number of neats. 
3,900. 

Location: On west bank of Kennebec River 
and on main line of Maine Central B. B. In 
summer time steamers of Augusta, Gardiner 
and Bootbbay Steamboat Co. connect with points 
down tbe river and on seacoaat. These carry 
passengers and freight. Augusta is the head 
of navigation. Coal barges have ample water 
and are continual callers. 

Principal Industries: Cotton mills, boots and 
.-liioes, shirt factory, paper, pulp and lumber 
manufacturing. Augusta is tbe capital of the 
State and the site of the tiig Maine State i''m|d- 
tal for tlie Insane. At the State House alone 
nearly 400 people are employeil. The patient 
liopalatlon of tbe hospital is 1,100. Collector of 
Internal Revenue for Maine also has bis offlees 
here with his full force. 

Kanufacturing Esta'.'llshments, 10. Leading 
firms: Edwards Manufacturing Co., cotton goods; 
L. A. Crossett Co. and Caidtal <^ty Corporation, 
manufacturers of l>oots and shoes; Augusta Lum¬ 
ber Co., lumber products; Hume-Newball Co., 
lumber and doors, window and cabinet work; 
M. N. Mayeboff Co., manufacturers of Goodwill 
slilrts; Webber Auto EHectrlc Service, automobile 
batteries. 

Residential Features; Great majority of 
houses are single family and a very fair per¬ 
centage owned. No apartment bouses as sneh; 
many families have one small apartment in 
home which is rented. Several tenement bouse* 
of small size near Edwards Mill. City covers 
territory with many residents in rural section. 

Retail Shopping Beotian: Within post year 
has spread to both sides of tbe Kennebec River. 
Five new brick business blocks erected on east 
side of river to supplant burned wooden struc¬ 
tures. About 70 good stores of all kinds. 

Trading Ares: Fifteen miles each side of the 
Kennebec River from 40 miles np stream to 20 
miles down stream. Mnny mail orders bandied 
by stores from rural sections and nearby towns, 
while good roads provide easy access for sliop- 
pera coming by automobiles and trolleys. 

Wholesale Houses: Groceries, 3; Meats, 3; 
Fruits, 1: Miscellaneous Lines, Candy, 1. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products; Passenger automobile agen¬ 
cies, 17; commercial auto, agencies, 5; auto¬ 
mobile ai'csssorles, 12; automobile tire agencies, 
8; bakers, 8: cigar stores and stands (Includ¬ 
ing hotels), 12: confectioners (including hotel 
stands). 10: dressmakers. 12: druggists, 8; dry 
goods, 7: department stores. 1: electrical sup¬ 
plies, 3: fiorlsts, 2; fruits, 6: furnitnre, 4; fur¬ 
riers, 5: garages (public), 16; grocers, 50; 
hardware, 5; Jewelry, 5; meat markets, 1; 
men’s fumlsblngs, 10: men's clothing, 10: mer- 
cliant tailors, 5; milliners, 12; opticians, 7; 
photographers, 5; pianos (and miscellaneous 
musical Instruments), 7: radio supplies, 12; 
restaurants (including hotels), 15; shoes, 9; 
sporting goods. 6; stationers, 0; women’s ap¬ 
parel, 7. 

BANGOR, ME. 
1920 Population, 26.009. 

City and Buburban Estimate, 80,000. 
Native Whites, 00%; Negroes, 1%; Foreign 

Bom, 9%; Industrial Workers. 25%; English 
Reading, 96%. 

Bchools: Public Grade, 18; High, 2; Paro¬ 
chial. 2. 

Churches: Baptist, 3: Christian Science, 1; 
rongregational. 5; Episcopal, 1; Hebrew 3; 
Methofllst, 3; Roman CathoUc, 2; Miscellane¬ 
ous, 10. 

Banks: National. 2; State, 4; Total Re- 
sonrees, 344,660.850.08: Savings Bank Deposits 
Total. 326,479.832.75. 

Theatres; Moving Pictures, 5; Vaudeville. 2; 
Miscellaneoiis (Auditoriums, etc.), 2. 

Location; Maine Central R. R., Bangor A 
Aroostook R. R., Eastern Maine Steamship 
Lines, Inc. Slz branch lines ent of Bangor. 
Every section is thoroughly covered by the main 
lines and the slz branches. Four trolley lines 
connect suburbs. 

Principal Industries: Lumber, paper manu¬ 
facturing. meat products, beverages, east stone 

products, gas, tar, coke, mattresses, optical 
lenses, and supplies, packing bouse products, 
raw fnrs, books, Jewel^, fish, ice cream, boots 
and shoes. tazidermUt products, barnessev, rant 
dugs, azes. foundry products, machinery, etc., 
candy, eoSea, tea. stoves, fnroaces, ranges, ttn- 
ware, shirts, canvas products, leather products, 
bricks. 

Manufacturing Establishments: L'nion Iran 
Works, Wood A Bishop, 0. H. Rice Co., Orono 
Pulp A Paper, Noyes A Nutter Mfg. Co., Morse 
A Co.. Hasten Mnfg. Co., Great Nurtliem l‘ai>er 
Co., Snow A Nealley Co., Alfred Jones Co., 
Swift A Go.. Caldwell Sweet Co., Acme Mfg. 
Co., Armour A Co., Bangor Cast Stone Prodnets 
Co., S. F. Adams Cigar Co., Walter S. Allen 
Cigar Co., .kngley A Co.. Bangor Gas Light Co., 
112 in all. 

Residential Features: Bangor Is a commer¬ 
cial and financial center for a large and proa- 
perous district and is tbe home of a large num¬ 
ber of well-to-do people and contains many fine 
and costly residences. 

Retail Shopping Section: Main St., Ezchange 
St., Barlow St., Broad St., State St., Ham¬ 
mond St. 

Trading Area; 78 miles. 
Wholesale Houses: Groceries, 9; Meats, 6; 

Fruits, 5; Hardware, 1: Dry Goods, 4; Shoes, 
2; Confei'tloners, 2; Druggists, 2; Milkmen, 8: 
Potatoes, 1. 

Number of Retail Outleta for Nationally Ad- 
vortisod Products: Passenger automobile agen¬ 
cies, 2; commercial auto, agencies, 10; Auto 
mobile accessories, 32; automobile tire agencies. 
2; linkers, 10; cigar stores and stands (in 
eluding botels), 20; confectioners Including ho 
tel stands), 36: delicatessen, 4: dressmakers, 45; 
druggists, 16; dry goods, 9; department stores, 
4: electrical supplies, 9; fiorlsts, 7; fruits, 9; 
furniture, 11; furriers, 4: garages (public), 20; 
grocers, 99; hardware. 9; Jewelry. 18; meat 
markets, 23; men’s furnishing, 7; men’s cloth¬ 
ing. 27; merchant tallurs. 11: miiliiier*. i:i: 
opticians, 9; photographers, 8; pianos (and mis- 
cellaneon* musical Instrumentsi. 9: radio suu- 
plles, 5; restaurant* (Incladlng botela), 84; 
shoes, 16; aporting goods. 5; stationers, 7; 
women’s apparel. 17. 

BATH, ME. 
1930 Population, 14,731. 
City and Suburban Estimate, 36,000. 
Natlvs Whites, 86.2%; Negroea, 0.3%; Foreign 

Born. 13.5%; Industrial Workers, 33%; English 
Reading, 94%; Families, 3.430. 

Schools: 15; Number of Pupils, 3,570. 
Churches; 13. 
Banks; 4; Total Resources, 316,350,000. 

Theatres: 3. Total number of seats, 2.600. 

Location: On Main Central R. R. 
Principal Industries: Steel aud wooden ships. 

Residential Featnres; Mostly one family 
houses. 

Retail Shopping Section: %niila on Front and 
Center streets. 

Trading Arsa: Radius of about 10 milea. 

Wholesale Houses: Groceries, 1; Meats, 1. 
Number of Retail Outlets for Nationally Ad¬ 

vertised Products: Passenger automobile agen¬ 
cies, 12; commercial auto, agencies, 5; automo¬ 
bile acct'ssorlca. 12; automobile tire agencies, 
12; bakers, 7; Agar atores and atands (includ¬ 
ing botela), 14; confectiouera (including hotel 
stands), 11; dressmakers. 13; druggists, 9; dry 
goods, 5; department stores, 2; electrical anp- 
plles, 3; fiorlsts, 1; fruits, 5; furniture, 3; 
furriers, 2: garages (public), 7; grocers, 36: 
hardware, 3; Jewelry, 4; meat markets, 12; 
men’s furnishings, 11; men's clothing, 11; mer¬ 
chant tailors, 5; milliners, ’!; opticians, 2: 
pbotograiihers, 3; pianos (anil miscellaneoim 
musical instruments), 1; radio suiiplies, 3, rts- 
taurants (including hotels), 22; shoes, 9; sport¬ 
ing goods, 3; stationers, 2: women's u|i|iarel. 4. 

BIDDEFORD, ME. 
1920 Population, is.tiov (Haro, across tbe 

river, 6,817.) Total population, 24,825. 

City and Suburban Estimate, 70,696, Tork 
County. 

Native Whites, 80%: Poreiga Born, 20%; 
Industrial Workers, 33%; English Reading, 
80%. 

Schools: Public Grade, 5; High, 1; Parochial, 
3: Number of Pupils, 7,150. 

Churches: Baptist, 2; (Congregational, 1; 
Episcopal, 1; Hebrew, 1; Methodist, 2; Roman 
Catholic, 3; Miscellaneous, 1; Unlversallst, 1. 

Banks: National. 1; Total Resonrees, 8452,- 
000- Savings Bank Deposits Total, 35.000.000. 

Theatrea: Moving Pictnrea, 2; Mlarellaneons 
(Andltorliima, etc.), 3. 

Location; On Saco River at head of naviga¬ 
tion. Served by Boston A Maine R. R., both 
eastern and western divisions. Motor ezpress 
lines to Boston. 

Principal Industrial: Cotton mllla, cotton 
mill machinery, Inmbcr, boots and shoes. 

Kanufacturing Eatabliahments: Leading flrma, 
Pepperell Mfg. Cn., Saco-Iowell *ho;i.. (cotton 

machinery). Diamond Match Co., Deerlng Lnm- 
her Co., Hodstlon Mfg. Co. (shoes). Mechanic 
Shoe Co.. York Mfg. (jo. (cotton mill in Saco). 
Wage earner* in December, 1919, according to 
consn*, 5,801. 

Total value of yearly output of factorie* 
tinated at. 320.634.401. 

Residential Pnatnree: A large number of 
good realdencea owned by their occupants. The 
usual three-story tenement booses in which mil] 
workera live. Very few large or ezpensive 
houses. Homes iu beat oection probably aver¬ 
age leas than 310.000 in value. 

Retail Bhopping Bection: Main St., eztending 
half a mile from bridge creeeing the Seco River 
to Elm 8t. and n little beyond. Alfred, Water, 
Waahington, Jefferaon and Elm Sts., each lead¬ 
ing off Main 8t. Small neighborhood atorea. 

Trading Aren; About 18 mllee weet and 
eoutbweat. Center of trade for trolley line of 
Tork Utilities Co., which rnna to Kennebnnk, 
Kennebiinki.ort and Sanfoid. (.'unai-cteo uiili 
Old Ori'liard by tmlley, fnnu whUli tiiwi, u uwmI 
trade is received the year around aud a large 
businesa in summer seuaou. 

Wholesale Houses: Gro<-erie*. 1; Meats, 1; 
Fruits, 2; Miscellane<ins Lines, 2. 

Number of ReUil Outleta fer NatioimUy Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, 6; commercial anto. agencies, 2: antomo- 
blle accessories, 12: automobile tire agencies, 4; 
bakers, 9; cigar stores and stands (including 
hotels), 20; confectlonera (Including hotel 
stands). 22; dressmakers, 1;,; dri;g.;ista. S; ,ifj 

goods, 14; department stores, 2: electrical sup- 
pllea. 6; fiorista, 2: fruits, 21; furniture, 9; 
varages (iml'llc). P; grocers. 70; liai-dnare, 4: 
jewelry, 8: meat markets, 60: men's furniab- 
Inga, 14; men’a clothing, 14; merchant tailora, 
3; milliners, 10; opticians. 4; photographers, 6; 
pianos (and miscellaneoua mnsiral instrnments), 
4; radio supplies. 6: restaurants (Ineludlag bo¬ 
tels), 18: shoes, 17; sporting gomls, 2: station¬ 
ers, 4. 

LEWISTON-AUBURN, ME. 
1920 Population, 48,476. 

City and Suburban Eatimate, 126,000. 

Native Whites. 80%: Negroes. 1%: Forsign 
Born. 20%; English Rsading, 90%; Tamiliss. 
10,000. 

Bchools: Public Grade, 45; High, 2; Junior 
High. 3; Parochial, 2; Number of Pnpila, 9,000. 
Seat of Bates College and Bliss Bnsinesa Col¬ 
lege, and Auburn ia seat of Maine School of 
Commerce, 

Churohee: Baptist, 8; Christian Belencn, 2; 
t'umiregational. 2; ^Iscopal, 1; Methodist, 3: 
Kuman Catholic, 4. 

Banka: National, 8. 

Theatrea: Legitimate, 1; Moving Piefnres. 4: 
Vaudeville, 1; Mlacelianeoaa (Andltoriums. etc.), 
5. Total number of seats, 8,000. 

Location: Maine Central R. R. Interurbao 
Electric, Androscoggin A Kennebec Electric, 
connecting with ezrellent service, all Importai t 
outlying territory for some 50 miles. 

Principal Industries: Cotton manufacturing, 
boot* and shoes. Tuner Centre System (dairy¬ 
ing). 

Kaaufaoturing Establishments, 28. T,eadlng 
firms. Bate* Mfg. Co., Androscoggin Mills, Con¬ 
tinental Mills, HUI Mfg. Co.. Barker Mill, Lnnn 
A Sweet Shoe 0>., Dingley-Fean Shoe Co., Club¬ 
man lIoDia .<h w <’o.. tnlt-William-^im Co . 
Field Bros, and Gross Blioc Co. Total value of 
yearly output of factories estimated at several 
million. 

Residential Features: Largely middle . i of 
people living in single houses and flats and 
tenements. 

Retail Shopping Section. Eztends from Union 
S<|iiare, the center of baslness section and termi¬ 
nus of trolleys, several blocks on Lisbon. Main. 
Cu'irt. Park and Middle Sts. 

Trading Area: .30 miles. 

Wholesale Houses; Groceries. 1: Meats, 3; 
Fruits. 2; Hardware, 1. 

Number of Retail Outlsts for Nationally Adver- 
isod Products: Passenger automobile agencies, 
17; cunimercinl auto, agencies, 7: automobile 
accessories. 23: automobile tire agencies. 11; 
bakers, .18; cigar stores and stands (including 
botels), 24: confectioners (Including hotel 
stands) and fruit*. 54: delicatessen, 2; dres- 
makers. 20: druggists, 20: dry goo<ls. 26; de¬ 
partment atores, 1; electrical siippliea, 8: fior¬ 
ista, 2: furniture, 19: furriers. 2: garages (pub¬ 
lic), 18: grocers, 140; hardware, 16; Jewelry, 
19; meat marketa. (Included in grocers); men's 
furnlsl.inga s-ct iiu-m's 'lollung. ni" - liaiit 
tailors, 28: milliners, 20; opticians, 5; photo¬ 
graphers, 12; pianos (and miscellaaeous muslral 
instrnments), 9; radio supplies, 4; restaurants 
(incluiling hotels). ";!: >Ioh-s. U"; lOMir'i .g gisSi-. 

4; stationers, 8; women's apparel. 16. 

PORTLAND, ME. 
1920 Population, 69,272. 
City and Suburba.': Estimate. tjo. 

Native White*. 80.4%: Negroes. .4%: Foreign 
Born, 19.1%: Induatrial Workers, 13%; English 
Reading, 98%, Families. 16.801. 

Schools; Public Grade, 85: High, 2: Parochial, 
9; Number of Puplla, 11,814. Two private 
aclioola, 1 aemlnary. 

Churchea; Baptist, 6: Christian Science. 2: 
rongregational, 14: Episcopal. 6; Hebrew, 2: 
Metho<llst. 17; Presbyterian, 1: Roman Catholic. 
10: Mlscelliineons. 23. 

Banks: National, 4; Trnst Companys. 8: To¬ 
tal Resources. $26,540,614 for 1922: Saving* 
B;ink Deposits Total 331.943.000. Trust Co. and 
buuks additional. 

ContiHHtd on pagt 84 
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MAINE and MARYLAND Newspaper Markets in Standard Siurveys 

MAINE (Cont’d) 

Portlaad (con’t) 

Iheatret; L«Kitlroat«, 1; Moving Picture!, B; 
' a,.ticvUic, 1; iniilcHi^uc, I; Mi:>ci*iiantM>, h (uihh 
toriUDiH, etc.), 2. Total number of leata, 14,300. 

Location: On Caeco Bay, served by M. 0., B. 
& M., and O. T. It. R. Bteamboat to N. T., 
l(o:-iiiii uud caHU'.'ii )io nts. ir.iiiHutlaiuii' 
Kteanisbip and tn Pacific Coast. 

Principal Industriea: Canned goods, extracts, 
boxes, breadstutFs, screens, boots and shoes, 
confectionery, drain pipe, paving brick, marine 
hardware, lumber, paints and oils, stoves, fur- 
iiiiccH. ioniidrics, mar le and siuie works, tisii, 
iron works, silverware. 

Manufacturing Establishments: 400; Leading 
firms. Burrows Screen Co., T. A. Huston Co., 
A. 8. Hinds Co.. Burnham & Morrill Co., Port¬ 
land Packing Co. 

Residential Features: Mainly one and two- 
family houses. 

Retail Shopping Section: Congress street west 
to State street from Monument Square, also 
Middle street and Congress street east of 
Monument Square. Several small neighborhood 
sections. All trolley lines of the city and sub¬ 
urban points pass through Monument Square 
and Congress street. 

Trading Area: Would be Included within an 
average of 15 milea, soiiie retail mere ants in¬ 
clude all of 30 miles In some directions. Ex¬ 
cellent suburban trolley lines. 

Wholesale Houses; Groceries, 16; Meats, 11; 
Fruits, 4; Hardware, 4; Dry Goods, 2; Miscel¬ 
laneous lines, many and varied. 

Numl'er of Retail Outlets for Nationally Ad- 
tised Products: Passenger automobile agencies, 
38; commercial auto, agencies, 21; antomobile 
accessories, 60; automobile tire agencies, 22; 
lakers, 4.5; cigar stores and stand iiinl.idi'i 
hotels), 43; confectioners (Including hotel 
stands), 4.'>; dressmakers, 101; druggists, 67; 
dry go^s, 23; department stores, 4; electrical 
supplies, 13; florists, 24; fmits, 41; furniture, 
37; furriers, 6; garages (public), 24; grocers, 
289; hardware, 19; Jewelry, 24; men's furnish¬ 
ings, 10; men’s clothing, merchant tailors, 
90; milliners, 33; opticians, 19; pbotographen, 
26; pianos (and misecllaneons musical Instru¬ 
ments) 17; radio supplies, 20; restaurants (In¬ 
cluding hotels), 11.5: shoes. 39; a.iortlng gnoda. 
B; stationers, 4; women's apparel, 9. 

See announcement below 

WATERVILLE, ME. 
1920 Population, 13,301. 

City and Stburban Erti.-nate, 4'i.i in. 

Native Whites, 50%; Foreign Bom, B0%; 
Industrial Workers, 40%; English Reading, 
80%; Families. 3.000. 

Schools: Public Grade, 8; High, 1; Junior 
High, 1; Parochial, 3. 

Churches: Baptist, 3; Christian Science, 1; 
Congregational, 1; Episcopal, 1; Hebrew, 1: 
Methodist, 1; Presbyterian, 1; Roman Datholic, 
3; Misceliuneous. 1. 

Banks: .Natluial. 2; Slate, 2; Total It-s.i irc-v. 
$9,000,000; Savings Bank Deposits Total $3,000,- 
000. 

Theatres: I.«gitlmate, 1: Moving Pictures, 2. 
Total number of seats, 2,800. 

Location: .function point for lines of Maine 
Central Railroad and three electric lines. 

Principal Industries: Paper, cotton, wool, car 
shops, foundry, printing, paprus plates, trac¬ 
tion engines, canoes. 

Manufacturing Establishments; Leading firms, 
Hollingsworth A Whitney Co., Lockwood Oo., 
WaterWlle Iron Works, Wyandotte Woolen Oo., 
Ke.es libre Co., lombard irac ioa Ciigiiie Co, 
Central Maine Power Co., Kennehec Boat A 
Canoe Co. 

Residential Features: Mostly one and two-fam¬ 
ily bouses a large part of which are owned. A 
very few large apartment houses. No particu¬ 
larly elaiiorate plai-es and ver few |in r ones. 

Retail Shopping Section: Maine street five 
bliK'lis: Temple street. 2 11 cks- i.'o"iinon street, 
1 block; Charles street, 1 block; Silver street, 
1 block; Water street, 3 blocks; Front street, 
3 blocks. Some small outlying sections devoted 
to neighborhood stores. 

Trading Area: North to Jackman 90 miles, 
south to Augusta 20 miles, east to Belfast and 
Newport 35 miles, west to Farmington, 40 miles. 

Wholesale Houses: GriK-erles, 1; .Meats, 4; 
Fruits, 2; Mlsvellaneoim lines, .Meirlll-Mayo 
Co., Hay A Grain. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, 17; commercal auto, agencies, 4; automobile 
accessories, 20; automobile tire agencies, 6; 
bakers. 6; cigar stores and stands (Including ho¬ 
tels), 8; confectioners (Including hotel stands), 
9; dressmakers, 7; druggists. 10; dry goods, 10; 
department stores, 4; electrical supplies, 4; 
fiorlsts, 3; fruits, 19; furniture, 8; garages (pub¬ 
lic), 14; grocers, 57; hardware, 3; Jewelry, 6; 
meat markets, IS; men's furnishings, 12; men's 

clothing, 12; merchant tailors, 8; milliners, 16; 
opticians, 6; pbotograpliers, 6; pianos (and mis- 
cellaiieouR musical instruments), 2; radio sup¬ 
plies. B; restaurants (including hotelsl. IT; 
shoes, 13; sporting goods, 4; stationers, 8; wo¬ 
men's apparel, 9. 

Standard Surveys 
I of 

MARYLAND 

ANNAPOLIS, MD. 
1820 Population, ll.uuo nut including naval 

academy. 

(Jity and Suburban Estimate, 16,000 including 
Bastport, W, Annapolis, Homewo^ and Camp 
Parole, adjoining. 

Native Whites, 50%; Negroes, 50%; English 
Reading, 100%; Families, 2,700. 
^ Schools; Public Grade, 2; High, 1; Parochial, 

Churches: Baptist, 3; Christian Science. 1; 
Episcopal, 2; Hebrew, 1; Metliodist, 7; Pres¬ 
byterian, 1; Roman Catholic, 1. 

Banks; National, 1; State, 3; Total Resources, 
$7,000,000. 

Theatres; Moving Pictures, 3. Total number 
of seats, 2,0OO. 

Location; On Severn River il mile nide), I 
mile from Chesapeake Bay. Washington, Balti¬ 
more and Annapolis R. R. 

Principal Industriea; Annapolis Is not an indus¬ 
trial city, but a city of homes. Outside of 
Naval Academy which employes many people, 
biggest industry is lumber and building. Much 
building Is being done on waterfronts near 
.-tniiapolis. 

Special Information: Annapolis, county seat of 
Anne Arundel Co., Capital of Maryland, la on 
a peninsula almost surrounded by water. Tax¬ 
able basis Is $7,000,000. The Naval Academy 
Reservation, including experimental station, post¬ 
graduate school for naval officers and radio sta¬ 
tion, represents an outlay of $25,000,000. 

Residential Features: Two residential sec¬ 
tions, colonial Annapolis and a new residential 
section with modern liomes. Several small 
apartment houses in older section to accommo¬ 
date naval families. City is an hour's distance 
I y tr i'l .iiti; i.i tor f <00 *tsitinii»-i* an* so 
hour and a half from Washington. Anne Arun¬ 

del Co. Is deeply Indented with arms of Cliesa- 
peake Bay and In summer there Is a populutioa 
of 10.000 summer residents who come to Annap. 
oils to shop. 

Retail Shopping Section; Main street and 
West street. Naval tailors and men’e shops as 
gMMl as any In the Cnited Statee. 

Trading Area: Fifteen miles into Anne Ariin- 
daie County. 

Wholesale Houses: Hardware, 1; Mlscelluiie- 
i.i!, Iim-i. 1. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, 12; automobile accessories, 15; automoliile 
tire agencies, 6; bakers, 4; cigar stores and 
stands (including hotels), 25; confectioners, (in¬ 
cluding liotel stands), 2; delicatessen, 2; drug¬ 
gists, 10; dry goods, 12; electrical supplies. 12; 
florists, 3; fruits, 20; furniture, 3; garages 
(public), 6; groceries. Innumerable; hardware. 
.5; jewelry, ;;; nn-al :uarkeis, I2, uu-n's furiii-li. 
lugs, 4: men's clothing, 4; merchant t ilurs, 
12; milliners, 4; opticians, 2; photographers. 
2; pianos (and miscellaneous musical instru¬ 
ments), 3; radio supplies, 2; restaurants (in¬ 
cluding hotels), 15; shoes, 8; sporting go-sis. 
3; stationers, 4; women's apparel, 6. 

BALTIMORE, MD. 
19t0 Populatiaa, 733,826. 

City and Suburban Ls’imate. 8.50,iiOO. 

Nativs Whites, 73.6%; Nsgross, 14.6%; For¬ 
eign Bom, 11.4%; Industrial Workers, 115,727; 
English Reading, 90%; Families, 166,857. 

Schools: Pnblie Grade. 132; -High, 5; Junior 
High, 10; Parochial, 45; Number of Pupils, 
121,873. 

Chnrches: Baptist, 128, Christian Science. 3; 
Congregational, 8; Episcopal, 50; Hebrew, 43; 
hlethodist, 87; Presbyterian, 47; Roman Cath¬ 
olic, 70; Miscellaneous, 16. 

Banks: National. 11: State, 44; Total Re¬ 
sources, $551,286,505; Savings Bank Deposits 
ToUl $191,461,674.58, (500.251 acets); average. 
$383 each. 

TheatTes: Legitim te. 3; .Moving Picture-. 
Ill; Vaudeville, 4; Burlesque, 3; Miscellaneous 
(auditoriums, etc.), 1. Total number of seats, 
I.egltlmate, burlesque and vaudeville, 14.071. 
M. P. houses average 800. 

Location: On the Patapsco River 6 miles from 
>'l e^apcake Hay. served li;' H. A <•., l enn.. a d 
Western Md. railroads and by 27 other lines 
including electric and Interarban. Excellent 
bus service to central and western MarylsAd. 

Contitmed on page 86 

Portland Evening Express 
Circulation Concentrated Where You Want It! 

IN MAINE’S LARGEST AND BEST MARKET 

Best Coverage! 
Portland, Maine, and its immediate trading 
zone (within approximately 25 miles) forms 
the most populous and prosperous merchan¬ 
dising area In Maine, wholesale and retail, and 
one of the best markets of its size in the United 
States. 

IN THIS ZONE 

The Evening Express 
has, by far, the largest circulation 

of any daily paper 
“COVERAGE!” ^ 

Comparison of census figures with city circu¬ 
lation of the Express indicates that more than 
15 out of 16 Portland families take the Express. 

"A Truly Remarkable Coverage” 

Most Lineage! 
First ten months, 1924, compiled by De Lisser 
Bros. 

TOTAL ADVERTISING 

Eve. Express & Sun. Telegram.7,986,060 
Lead over other Daily and Sunday.. .1,945,273 

Local Diaplay Advertising 
Eve. Express & Sun. Telegram.5,387,143 
Lead over other Daily and Sunday.. .1,057,531 

National Advertising 

Eve. Express & Sun. Telegram.1,658,975 
Lead over other Daily and Sunday... 636,201 

Classified Advertising 
Eve. Express & Sun. Telegram. 939,942 
Lead over other Daily and Sunday... 251,541 

Our Sunday 

Edition Portland Sunday Telegram 
Has the largest Sunday 

circulation east of Boston 

THE JULIUS MATHEWS SPECIAL AGENCY 
National Advertising Representatives Boston New York Detroit Chicago 

If 
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' T" n •f. ;>r« .f ii A J 

Chaperoned Distribution 
^ It’s a short trip and a safe one from the doorstep to the 

hearthstone—or its modern equivalent. That’s as far as 
most Sunpapers have to travel unchaperoned by a guardian 
with a real interest in their welfare. 

These guardians of the Sunpapers’ journey from the press to 
the privacy of Baltimore’s homes are the capable and ener¬ 
getic business men who own and operate the Sun Carrier 
Service. 

Through their efforts the larger part of the Sunpapers’ 
circulation goes directly to the one place where a news¬ 
paper is really read and read thoroughly. 

QThe Sunpapers have street sales, of course, but the fact 
remains and the' figures prove that the copies delivered 
to the honies of Baltimore by the exclusive Sun Carriers 
are the real backbone of their circulation. 

qit’s a strong backbone, too, and it grows stronger as the 
years roll by. Plenty strong enough to carry your mes¬ 
sage in the most effective way right where you want it to 
go—straight into the hands of men and women who have 
time to read it and the most comfortable place in the 
world in which to do that reading. 

November Average Net Paid Circulation 

Daily (M. & E.) . . 247,023 

Sunday .... 181,673 

A Gain of 4,676 Daily and 4,008 Sunday over November, 1923 

JOHN B. WOODWARD 
Bowery Bank Bldg., New York 

GUY S. OSBORN 
360 N. Michigan Are., Chicago 

Everything in Baltimore Revolves Around 

THE SUN 
MORNING EVENING SUNDAY 

Baltimoreans Don t Say Newspaper"; They Say **SUNpaper" 
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MARYLAND and MASSACHUSETTS Markets in Standard Surveys 

MARYLAND (Cont’d) 

Baltimora (can’t) 

Principal Indnitriei; Iron, ateel, copper, fer¬ 
tilizers, straw hats, driiRs, spices, underwear, 
sugar refioing, electrical goods, canning, tin 
decorating and pork and beet packing. 

Manufacturing Establishments; I/eadlng firms, 
Baltimore Copper Smelting and Rolling Co.. 
Bethlehem Steel Oo., M. 8. I,evy, Tow'nsend 
Orace, McCormack A Co., American Sugar 
Refining Co., Faultless Nightwear Corporation, 
• Jeneral ICIectric Co. Total value of vearly 
output of factories estimated at $700,000,000. 

Special Information: Batllmore is the most 
western of the big eastern ports enjoying an 
ad\antuai‘ of nearly lii.f) miles ov(*r Boston, 
measured from Chicago. Rates to and from the 
Middle West are very low. Baltimore stands 
first in manufacture of straw hats, fertilizer; 
has exceedingly large copper smelting plant, 
great coal loading pier, is center of cotton duck 
ind'iatry. 

Bssidsntial Features; Of the 23 largest cities 
in the C. 8. Baltimore ranks first in home 
ownership. There are in the neighborhood of 
IW.iKIO families In Uie city and BIO.IKK) saps- 
rate dwellings. Of these more than t0.0(A) own 
their homes. Building A Loan Associations 
flourish, the 609 of them carrying over 200,- 
000 accounts with an estimated value of $75.- 
000,000 : 729 more residences were actually built 
in the first nine months of 1922 than were 
built during all of 1921. 

Retail Shopping Bectioa; Extends for 7 blocks 
east and west of Baltimore street, 6 or 7 
blocks west on I>exlngron street and alKtut H 
blocks north on Charles street. Intersecting 
streets are well lined with stores. The most 
important are llouard Htreii. north for <i 
blocks, and Eutaw street north 6 blocks. There 
are 8 outlying retail business sections including 
smaller neighborhood stores. 

Trading Area: Baltimore's trading area la 
very compact, the metropolitan district con¬ 
taining some 184,000 acres, the center of a 
proH|M-rou8 trading area of rich farm land 
and industrial towns. It has been estimated 
that the 10,000 rural families in a 80 mile 
radius buy 40 per cent of their pianos, 60 per 
cent clothing, 44 iier cent dress goods, 46 per 
cent Jewelry, 84 jier cent of furniture and 52 
per cent automobile accessories here. The an¬ 
nual retail volume of the city Is roughly gldtl.- 
000,000. It is a city of comparatively short 
distances, no long hauls, no elevated, no sub¬ 
way. 

Wholesale Houses: Groceries, 23; Meats, 20; 
Fruits, 24; Hardware, 12; Dry Goods. 20. 

Number of Retail Outlets for Naticr.ally Ad¬ 
vertised Frodnets: Passenger automobile agen¬ 
cies, 137; automobile accessories, 125; auto¬ 
mobile tire agencies, 78; bakers. 261; cigar 
stores and stands (iii'liidiiig lintels). 2.V.t; i-n.i- 
fectioners (Including hotel stands), 1,107; deli¬ 
catessen, 62: dressmakers, .IdO; druggists, 4<X); 
dry goods, 334: department stores, 29; electrical 
aupplles, 80; florists, 155; fruits, 92; furniture, 
125; furriers, til; garages tpuhlic), 2t;U; gro 
cers, 2,500; hardware, .3,50; jewelry, 175; meal 
markets, 832; men's furnishings, 110; men's 
clothing, 141; merchant tailors, 945; milliners. 
210; opticians. 20: photographers, 69; pianos 
(and miscellaneous musical instruments), 47; 
radio supplies, ;i.): rests..lanis (including ho¬ 
tels), 776; shoes, 240; sporting goods, 26; sta¬ 
tioners, (18; women's apparel, 25. 

See page 8$ 

CAMBRIDGE, MD. 
1920 Population, 7,500. 

City and Suburban Estimate; 10,000. 

Native Whites, SOVr; Nbgrccs. '2<»"r; In¬ 
dustrial Workers, 20';c; EnjlUh Reading, »)<;•,. 

Schools: Public Grade, 6; High, 1; Nnmtier 
of Pupils, 1,350. 

Churches; Baptist, 1; Episcopal, 1; Metbo 
diet, 5; Roman Catliollc, 1; Miscellaneous, 1. 

Banks: National, 2; State, 2; Total Rc 
Bonrees, $12,500,000; Savings Bank Deposits 
Total, $6,000,000. 

Theatres; Moving Pictures, 3. Total number 
of seats, 2,800. 

Location; On Choptank River 00 miles from 
Baltimore with daily lioat service. Branch line 
Penn. R. R. N. P. A N. connects at Seaford. 
Bel. Ship car lots opened oysters direct to the 
west by fast freight and express. 

Principal Industries; Canning tomatoes; opening 
oysters. Box, barrel and luiniier Imsiness heavy. 
Can plants inaki s millions of tin cans. I'-our 
und corn milla. .silx shirt facto; ies. Fertilizer 
nnd shell mills. 

Manufacturing Establishments, 27. Phillips 
Packing Co. and Cambridge Mfg. Co. Goods 
sent all over the world. A. Phillips A Co., L. B. 
Phillips A Co., W. G. Wlntertiottom A Co., An¬ 
drews A Woolford, John M. Clayton A Co., larg¬ 
est-oyster packers. BVD shirt people have large 
factory here, nil women workers. I.Abor con¬ 
tented and live well. Annual output, $7,500,000. 

Special Information: Situated on deep wide 
river. Plenty of fish, oysters and game, with food farming and truck land adjacent makes 
Iving good and reasonable. GoimI American 

labor plentiful. Cement roads in every direr 
tion. Maryland roads connect every town from 
the Atlantic to the Bine Ridge Mountains. No 
color trouble 

Residential Features: Mostly two-story 
houses, frame construction, 50% owned. Mostly 
all indnstries gathered around Railroad and 
River Front. 'Town divided by creek. Draw 
bridge connects two sections. Houses kept in 
good repab and painted. 

Retail Shopping flection: Business street ex¬ 
tends six blocks in center of town. Poplar St. 
1 block. Race St. 4 blocks. High St. 1 block. 

Trading Area; Cement roads bring people 
from ail over the country; 30 miles in one di¬ 
rection to the Delaware line, 25 miles in the 
other. Boats bring people 30 miles to trade; 
S(i% farmers on state road own antomobiles. 

Wholesale Houses: Groceries, 3; Meats, 1; 
Fruits, 1; Hardware, 1; Miscellaneous Lines, 
Provisions, 1. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agencies, 
5; commercial auto, agencies, 3; automobile ac¬ 
cessories, 3; automobile tire agencies, 6; bak¬ 
ers, 2; cigar stores and stands (Includiag ho¬ 
tels), 5; confectioners (including hotel stands). 
7; dressmakers, 10; druggists, 6; dry goods and 
department stores, 4; electrical supplies, 2; 
fiorlsts, 3; fruits, 2; furniture, 4; garages (pub¬ 
lic). 4; grocers, 20; hardware, 3; Jewelry, 2; 
meat markets, 4; men's famishing, 3; men's 
clothing, 5; merchant tailors, 4; milliners, 5; 
opticians, 2; photographers, 3; pianos (and mis¬ 
cellaneous musical Instruments), 4; radio sup¬ 
plies, 4; restaurants (including hotels), 6; shoes, 
4; sporting goods, stationem, 2; women's ap¬ 
parel, 1. 

CUMBERLAND, MD. 
1920 PopuUtion, 29.887. 

City and Bnbnrban Estimate, 40,000. 

Native Whites, 91%; Negroes, 6%; Foreign 
Bom, 4%; Industrial Workers, 82%; English 
Reading, 97%; Families, 6,433. 

flchools; Public Grade, 12; High, 1; Junior 
High, 8; Parochial, 6; Number of Pupils, 6,176. 

Churches: Baptist, 3; Christian Science, 1: 
Episcopal, 2: Hebrew, 2; Methodist, 8; Presby¬ 
terian, 2; Roman Catholic, 8; Miscellaneous, 23. 

Banka; National, 2; State. 4; Total Re¬ 
sources, $19,538,860; Savings Bank Deposits To¬ 
tal $10,751,398.48. 

Theatres; Legitimate. 1; Moving Pictures, d: 
Miscellaneous (auditoriums, etc.), 5. 

Location: In Alleghany County at eastern 
terminal of C. A O. canal. Served by Cumlier- 
land and Penna., Baltimore and Olilo, and West¬ 
ern Maryland railroads Ou iiatloiinl highway 
with excellent bus service to central and western 
parts of state and PennsyBanla towns. State 
roads connect city with W. Va. and Pa. towns 
also. 

Principal Industries; Iron and steel, rails, 
fire brick, automotiile tires, dye works, plaster, 
tin plate, steel shafting, silk throwing, flour, 
mattresses, sash and doors, castings, glasrware. 
brick, cement, leather, hides, extensive trade 
in bituminous coal, coal, sand, lime, clay, lum¬ 
ber, fruit and tmek growing and dairying. 

Manufaoturing Establishments; I.eadlng firms. 
Kelly-Springfield, Foster’s Dye Wocks, Kbit/ 
Throwing Mills, American Cellulose Co., Poto¬ 
mac Glass Co., Martland Glass Co., Taylor Tin 
Plate Co. 

Special Information; Railroad center for coal 
mines in I’eiiiiK.vIvanla and West Virginia and 
western Maryland, and apple and peach belts 
of Maryland and We*:| Virginia. Second larg¬ 
est city in Maryland. Recent establishment of 
Kelly-Sprlngfleld Tire Co. and American Cellulose 
Co., employing more than 1,060 people. 

Residential Features; Private homes with 
lawns predominate. Limited sections in double 
houses and tows. Exclusive section on corpora¬ 
tion Hue served with city water and electric 
IK>wer. Another subnrban action within 10 
udnutes ride. Homes in better section and In 
lietter residential portion of city average $10- 
000. 

Retail Shopping Section: From City Hail 
square 4 blocks through heart of city to ter- 
miaal for subnrban car lines, south to Harrison 
street. Bounded east and west by Baltimore 
and Ohio and W. M. R. R. crossings, extending 
5 blocks in either direction. Another retail 
shopping section Is located on Virginia avenue 
In south end of city extending about 8 blocks. 
Other neighlKirhood sections. 

Trading Area; Twesty-flve mile eaast. west, 
north and south. Residents of farming sec¬ 
tions of West Virginia and Pennsylvania and 
miners from nearby towns make Cumberland 
shopping center. 

Wholesale Houses: Groceries. 4; Meats, 4: 
Fnilts. 4: Hardware, 1; Dry Goods, 2: Miscel 
laueous linas. Flour, 8; Candy 2; Toys, 2; 
Barrels, 1; Building supplies, 4; Ice Cream, 3. 

Number of Retail Outlets for Natteoally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, 20: commercial auto, agencies. 5: automo 
bile accessories, 9; automobile tire agenclei-, 
11: bakers. 12: cigar stores and stands (in 
eluding hotels), 24; confectioners (Including ho 
tel stands), .34: dressmakers, 33; druggists. 15 
dry goods, 6; department stores, 8; electrical 
supplies, 6: norlsts, 4; fruits, 16; furniture. 1': 
furriers. 2: garages (public), 10; grocers, 184. 
hardware, 9: Jewelry, 9; meat markets, 36: 
men's furnishings, 11: men's clothing, 9; mer¬ 
chant tailors, 12; milliners, 8: opticians, 5. 
photographers, 6: pianos (and miscellaneons 
musical Instruments), 7; radio supplies, 8: 
restaurants (Including hotels), 46; shoes. 14: 
sporting goods, 4: stationers, 6: women's ap 
psrol. 14. 

FREDERICK, MD. 
1920 Population, 11,060. 
City and Suburban Estimate, 15,000. 

Native Whites, 87.6%; Negroes, 11.2%; For¬ 
eign Bom, 1.2%; IngUah Beading, all but 816 
FamiUes, 2,765. 

Schools: Public Grade, 5; High, 2: PariM-hial. 
2; Hood College for Women, 500 students. 

Churches: Baptist, 1; Eliiiscopal, I; Hebrew. 
1; Methoilist. 2; Presbyterian, 1; Bniiian Cath¬ 
olic, 1; MisceUaneous, 6. 

Banks: National. 3; State. 1; Trust. 1: Sav¬ 
ings Bank, 1; Total Resources, $26,000,006; 
Savings Bank Deposits Total $22,000,000. 

Theatres; Legitimate, 1; Moving Pictures, 3; 
Miscellaneous (auditoriums, etc.), 8. 

Location: In the heart of rich agricultural 
country and served by Hagerstown A Freder¬ 
ick trolley line, B. A 0. and Penna. A number 
of passenger and freight busses operate to Balti¬ 
more, Washington and other points. Excellent 
roads. 

Principal Industries: Brushes, iron and steel, 
knitting mills, men's clothing, canning factor¬ 
ies silos, flour mills, milk receiving plants, 
abattoir, fertilizer plants, tannery, brick Ice 
cream, lime kilns, etc. With the exception of 
brushes, hosiery and clothing, most of the in¬ 
dustries are associated with the main industry 
of the section, which is agriculture. Frederick 
County is one of the richest agricultural coun¬ 
ties in the state. 

Manufacturing Establishments: 25; Leading 
firms, Cnion Manufacturing Co., Ox Fibre Co., 
Fredi-rlck Iron A Steel Co.. Freilerick Clt.v Back 
ing Co., M. J. Grove I ime Co. 

Special Information: Frederick is the business 
center for Frederick and adjoining counties 
which is rich farm country. Frederick county 
is ths largest county in Maryland, having 8,817 
farms, each farm being a small plant or fac¬ 
tory in itself requiring supplies and materials. 
Frederick’s hosiery and brush factory are among 
the largest in the country. Frederick Is verv 
prosperous, per capita deposits $2,000, which Is 
one of the highest for any city In the world. 

Residential Features; Mostly one - family 
houses. I..:irge proportion working peotde own 
their homes. Attractive suburban sections re¬ 
cently developed. 

Retail Shopping Section; Market and Patrick 
streets are main business blocks. 

Trading Area: A radius of about 20 miles, 
some from even greater distances. Good roads 
and excellent stores offering better values than 
/mind in city stores furnish the Inducement. 

'Wholesale Houses; Groceries, 3; Meats, 1; 
Fruits, 4; Miscellaneous lines. Confectionery, 3: 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, 16; commercial auto, agencies, 6; automo- 
tuh* :ice*»-aorles. .5; automotiile tire agencies, l-v; 
bakers, 3; cigar stores and stands (including ho¬ 
tels), 15; confectioners (including hotel stands), 
12: dressmakers, 15; druggists, 6; dry goods, 
10; department storea, 1: elactrical aupplles, 
5; florists. 2; fruits, 4; furniture, 3; garages 
(public), 15: grocers, 01; hardware, 6; Jewelry, 
7; meat marketa, 14; men's furnisbings. 10: 
men's clotblng, 10; merchant tailora, 8; milli¬ 
ners, 6; opticians, 3; photograpbers. 5; pianos 
(and mlscellaneoua musical Instrument!), 5; 
radio supplies, 4: restaurants (inclnding ho¬ 
tels), 10: shoes, 9; sporting goods, 3: stationers, 
2; women’s apparel, 10. 

HAGERSTOWN, MD. 
1920 Poonlattoa, 28,064; present, 35,000. 

City and Suburban Estimate: CO,000. 

Native ‘Whites, 98%; Negroes, 1%; Foreign 
Bom. I',;- Indnstria' Wovk—s. 30'"<: English 
Reading, 100%; Families. 7,500. 

Schools; Public Grade, 9: High, 2: Parochial, 
1; Number of Pupils, 6,500. 

Churches: Baptist, 2: Cbristlsn Bclence, 1; 
Episcopal. 1; Hebrew. 1; Methodist, 3: Presby¬ 
terian, 1; Roman Catholic. 1; Miscellaneous, 
16. 

Banks; National. 3; Htate, 6. 
Theatres- I.cgitlmnte. 1: Moving Pictures. 4; 

Vaudeville, 1; Miscellaneous (auditoriums, 
etc.), 2;. Total number of seats, 5,000. 

Loeatlon: In tbe western part of Maryland 
and in the bub city of tbe (inmberland valley. 
Pennsylvania, N. A W., B. A O., and W. M. 
rallroada. I/Ocated on National highway to 
the west. 74 miles from Washington and Balti¬ 
more. 

Principal Indnstries; 8boea, leggings, gloves, 
silk, knit nnderwear, automobiles, organs, fnr- 
nltnrc. roaebinery soppllen, saad blast equip¬ 
ment, railroad ahops, cement mill, printing, 
hosiery. 

Mannfoetnring Establishments; 113: I.eading 
firms: Hagerstown Shoe and I.eggtng Co., By¬ 
ron Shoe Co., Mailer Organ Worka. 

Special Information: Hagerstown hat an elec¬ 
tric line reaching 15 towns and passing through 
a rich and well settled district. Bus lines 
reaching 30 towns. Cement mill located mile 
and half from city with a capacity of 3,000 
bbis. a day. 

Resldantial Features: Practically all one- 
and two-family houses, private homes prodoni- 
inate. Tlie most lieautiful resldentl.-il section 
in western Maryland Is located in the northern 
section of the city. 

Retail Shopping Section: From Public Square 
which la terminal for trolleys and bnaes, on 
West Washington street 1 bloek. «■ N. Petomac 

street 1 block, on 8. Potomac street. 1 bloA. 
On these streets tbe large storea are located. 
Siiialler bnsinetts gocated on 2 blocks on W. 
Franklin, 1 block on N. Franklin, 1 block on 
K. Washington, 1 Nock on N. Jonathan street 
1 block on 8. Jonatkan, and a large number of 
outlying stores. 

Trading Area; Extendi about 25 miles north, 
east and west and as tar as 46 miles south. 

'Wholesale Houtes: Groceries, 4; Meats, 1; 
Fruits, 3; Hardware, 2. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products; Passenger automobile agen¬ 
cies. 18; commercial auto, agencies. 6; automo- 
mobile accessories, 22; automobile tire agencies, 
22; bakers, 12; cigar stares and stiinds (incliid 
ing hotels), 30; confectioners (including hotel 
stands), 18; delicatessen, 2; druggists, 15; dry 
goods, 6; department stores, 3; electrical sup- 
pliea, 9; florists, S; fruits, 3; farriers, 7; gar¬ 
ages (public), 40; grocers, 133; hardware, 8; 
Jewelry, 7; meat markets, 81; men’s fnmiih- 
ings, 20: men’s clothing, 19; merchant tailoia, 
4; milliners, 11; opticians, 6; pbotograpbers, 
4; pianos (and miscellaneons musical Initru- 
incntsl, 6; radio supplies, 16; re/taurants (In¬ 
cluding hotels), 26; shoes, 5; sporting goods, 
2; Btatlonera, 3; women'i apparel, 12. 

Standard Surveys 
of 

MASSACHUSETTS 

AMESBURY, MASS. 
1920 Fopulation, 10,036. 

Native 'Whites, 05%; Negroes, 1%; Foreign 
Bom, 6%; Industrial Workers, 25%; FngU«k 
Reading, 90%; Families, 2,300. 

Schools: Public Grade, 6; High, 1; Junior 
High, 1; Parochial, 8; Number of Pupils, 2,200. 

Caurches: Baptist, 1; Christian Science, 1; 
Congregational, 3; ^iscopal, 1; Methodist, 1; 
Roman Catholic, 2; Miscellaneoni, 4. 

Banka: National, 1; State, 1; Total Re- 
lonrcee, $7,871,935; Savlngi Bank Deposits 
ToUI, $4,309,587. 

Theatrei: Moving Plctnres, 2; Miscellaneous 
(Auditorlumz, etc.), 4. Total number of seats, 
2,600. 

Location; Boston A Maine R. R. Industrla) 
Railroad connects factories with B. A M. wharfs 
on Merrlmac River. 

Principal Induatriea: Automobile body making, 
iron, brass and composition factories, abrasives, 
shoes, peanut products, auto lamps and aocss- 
Mories, counter and lieel lioaril, hats, Uii.ts. 

Manufacturing EatabUihments, 35. Biddle A 
Smart Co., Walker Body Co., Merrimac Hat 
C«rp., F. M. Hoyt Co., G. H, J. Murphy Co.. 
Witbam Body Co., Meririmae Valley Iron Fonn- 
dry, Aiuesbury Brass and Foundry Co.. Bryant 
Body Co., Commonwealth Supplies Co. 

Total value of yearly output of factories es¬ 
timated at: $16,006,660. 

Special Information: I-Arge manufacturers of 
automobile bodies. One of tbe largest manufac¬ 
turers of felt and straw bats, and also of peanut 
products, i-arge mannfactarer of carborundaui 
abrasives; only manafacturer of chilled shot 
abrasives. Manofactarers of high class skiffs 
and dories, also l.irge power boats. 

Residential Features; With few exceptions, 
one and two-family bonses, large proportion 
owned. One of the finest residential sectioas 
this side of Boston. 

Retail Shopping Section; Main St. from Mar¬ 
ket Square to Strand Theatre. Elm St. from 
Market Square to Railroad Ave. Market Sipiare 
to Baptist Cbnrcb, Friend St.; Main St. to 'Town 
Hall. 

Trading Area; Extends 5 miles east, 6 north 
and west, bounded by Merrimac River on the 
sontb. Very little retail trade coming beyond 
this. 

Wboleiale Honsea: Frnlts, 1; Mlscellnneona 
IJnea, Aoto. and Carriage Sapplles, 1; Tobacco. 
1; confectioners. 2. 

Numiter of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agencies, 
10; commercial anto. agencies, 4; antomobile ac 
ceosorles, 8; automobile tire agenciei, 20; bik 
crs. 5; cigar storea and stands (Incliiiling ho 
tels), 50; confectioners (tnclndlng hotel •taadi). 
10; delicatessen, 2; dressmakers, 12; drngglits. 
6; dry goods, 9; department stores, 5; electrical 
sapplles, 4; florlsta, 3; fruits, 22; furniture, S: 
garages (public), 8; grocers, 36; hardware. 4; 
jewelry, 3; meat marketa, 12; men's famishing. 
6; men’s clothing, 4; merchant tailora, 6; milli¬ 
ners, 5; opticians, 8; photographers, 2; pianos 
(and roiscellaneout mnsical iDstmments). $; 
radio sapplles, 5; restaurants (including hotels), 
7; shoes, 9; sporting goods, 8; stationers, S; 
women's apparel, 6. 

Elquipment Manufacturers! 
Tell the ne^^’spaper world about 
your product in the advertising 

columns of 

EDITOR & PUBLISHER 
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MASSACHUSETTS 
(Cont’d) 

ATTLEBORO, MASS. 
IMO FopaUttoii, 23,010. 
HatlT* Whites, 79%; Vesross, 1%; Foreirn 

Born, 20%; IndnitrUl Workers, 25%. ~ 

Schools: Public Grade, 14; High, 1; Junior 
High, 1; Parochial, 1. Number of Pupils 8,631. 

Churches: Baptist, 1; Christian Science, 1; 
Congregational, 1; BpUoopal, 1; Hebrew, 1; 
MetbodUt, 1; Roman Catholic, 1; Miscellaneous, 
IS. 

Banka; National, 1; State, 4. 

Theatres: Moving Pictures, 2; Miscellaneous 
(Auditoriums, etc.), 2. Total number of seats. 
S.182. 

liOcatlon: Between Boston and Rhode Island 
along the main.line of New Haven Railroad. 
Southeastern part of state. In Bristol County, 
with an area of 28 square miles. Also served 
by Interstate Consolidated Street By. passenger 
service houriy to N. T. and Boston and half 
hourly by trolley to Providence. 

Principal Industries: Jewelry, tools, optical 
goods, boxes, cotton and woolen goods. 

Manufacturing Establishments: Leading Orms: 
R. P. Simmons Co., Bay State Optical Co.. 
Mossberg Pressed Steel Corp., FYank Mossberg 
Co., R. Wolfenden A Sons, C. H. Bden Co.. 
James B. Blake Co., M. S. Co., McRae A 
Keeler, Inc., L. Q. Balfour Co.. Bates A Bacon. 
Baer A Wilde Co., and Robbins Co., Marathon 
Co., Mason Box Co., TTie Watson Co. 

Special Information: Attleboro has O.t miles 
of streets. Attleboro Is considered the bnb of 
the Jewelry industry of America, and has im¬ 
mense dyeing and bleaching establlabment. 

hotels), 6; shoes, 4; sporting goods, 8; stationers, 
2; women’s apparel, 3. 

BEVERLEY, MASS. 
1920 Popolation, 22,061. 

City and Suburban Estimata, 35,000. 

Matlva Wkltaa, 74%; Megroas, 1%; Foreign 
Bom, 25%; Industrial Workers, 20%; English 
Reading, 80%; Familias, 5,463. 

Schools, 13. Number of pupils, 4,636. 
Chnrdios, 17. 

Banks, 4. Total Resources, $10,750,200. 

Theatres, 3. Total number of seats, 1,890. 
Location: About 18 miles northeast of Boston 

on Gloucester branch of B. A M. B.R. 

Principal Industries: Shoes, shoe machinery, 
paper boxes, sails, special machinery, bottle 
caps, boot and shoe Sndings, tools. 

Residential Featnres: One, two and three- 
family houses. 

Retail Shopping Section; Six blocks in center 
of city. 

Trading Area; North to Boxford; east to 
Gloucester; west to Denvers. 

Humber of Retail Outlets for nationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, 9; commercial auto, agencies, 3; automo¬ 
bile accessories, 20; antomobile tire agencies, 
20; bakers, 8; cigar stores and stands (inclnd- 
Ing hotels), 23; confectioner (including betel 
stands), M; delicatessen. 1; dressmakers, 28; 
druggists, 11; dry goods, 11; department stores. 
1; electrical supplies, 2; Oorlsts, 10; fraita, 15; 
furniture, 6; furriers, 1; garages (public), 13; 
grocers. 51; hardware, 7; Jewelry, 7; meat mar¬ 
kets, 21; men’s fnralsbings. 6; men’s clothing, 
7; merchant tailors, 15; milliners, 6; opticians, 
7; photographers, 5; pianos (and miscellaneous 
mnslcal instmments), 1; radio supplies, 8; res¬ 
taurants (Including hotels), 11; shoes, 14; sport¬ 
ing goods, 6; stationers, 5; women’s apparel, 1. 

Population Classifies 
Itself by the 

Papers it Reads 
In the Boston Area, those on the way up and 
those who have arrived, attach themselves to 
the Boston Evening Transcript. They may 
read other papers for this news department 
or that—but the paper they read thoroughly, 
the paper they cannot do without, the paper 
they regard as their paper is the Boston 
Evening Transcript. It is the only Boston 
daily paper never sold for less than three 
cents per copy—the Saturday edition selling 
for five cents. 

The Boston Evening Transcript is the adver¬ 
tiser’s passport to the best buying element in 
the Boston market. 

RMidential Feutuma: Mostly two and three 
family bouses, although many beautiful bouses 
scattered through the city. No aectlon occupied 
entirely by residencea and no aection of city 
occnpl^ entirely by worklngmea’a tenements. 

Retail Shopping Section: Elxtends from the 
lieginning (west end) of Park Street, 7 blocks. 
ITie larger stores located on Park St., while 
there are aeveral amall atorea on atreeta croaa- 
Ing Park. 

Trading Area: About 6 miles north, 8 sontb, 
1o east and weat. TVoIIey lines In each di¬ 
rection. 

Humber of Retail Outleta for Nationally Ad¬ 
vertised Products: Passenger Automobile Agen¬ 
cies, 10; Automobile Accessories, 14; Automobile 
Tire Agencies. 6; Bakers, 5; Cigar Stores and 
Stands (including Hotels), 10; Confectionera (In- 
clnding hotel stands), 20; Delicatessen, 2; Drms- 
makers. 20; Druggists, 6; Dry Goods, 7; De¬ 
partment Stores. 4; Electrical Supplies, 3; 
Clartsts, 6; Fruits, 4; Furniture, 4; Garages 
(public), 10; Grocers, 80; Hardware, 2; Jewelry, 
2; Meat Markets, 20; Men’s rnmlshlngs, 5; 
Men’s Clothing. 7; Merchant Tailors, 9; 
Milliners, 7; Opticians, 3; Photographers, 2; 
Pianos (and miscellaneous musical Instruments), 
3; Radio Supplies. 4; Restaurants ' (including 
hotels). 15; Shoes, 7; Sporting Goods, 1; 
Stationers, 1; Women's Apparel, 0. 

AYER, MASS. 
1920 Population, 3,052. 

Native Whites. 90%; Negroes, .025%; Foreign 
Born. 10%; Industrial Workers, 50%; English 
Rsading, 95%; Families, 650. 

Schools: Public Grade, 11; High, 1; Number 
of Pupils, 516. 

Churches: Baptist, 1; Christian Science, 1; 
Congregaticnal, 1; Episcopal, 1; Roman Catholic, 
1; Miscellaneous. 1. 

Banks: National, 1. Total Resources over 
$1,000,000. Savings Banks Deposits total over 
$2,000,000. 

Theatres: Moving Pictures. 1; Miscellaneous 
(Anditorinms, etc.), 5; Total number of seats 
2.500. 

Location: Tliirty-'lx miles west of Boston on 
Boston A Maine. Trolley lines to Fitchburg and 
Lowell. Steam lines to Boston, Lowell, Wor¬ 
cester, Fitchburg, and to Nashua. Manchester 
and Granville In New Hampshire. One of 
several freight transfer points of New England; 
large railroad yards. One quarter of male popu¬ 
lation employed on railroads. 

Principal Industrias: Boston A Maine R. R., 
leather, maclilnery, chemicala. Hags, cutlery, 

Reaidential Featnres: Mostly one family 
houses. 665 dwelling houses to 3,052 (lopulatiou. 
City water from wells of Orst quality. 

Retail Shopping Section: Extends Ove blocks 
esst and west on Main street snd north one 
block on Columbia, Washington, Pleasant, West 
and Park streets. 

Trading Area: North and east about ten 
mllea; south and west about seven miles; in¬ 
cludes towns of Groton, Pepperell, Townsend. 
Westford, Shirley, Harvard, IJttleton and 
Acton. All these towns are served by Ayer 
newspapers and can best be reached by same. 

Wholesale Houses: Groceries, 1. 

Number of Retail Outlots for Nationally Ad¬ 
vertised Products: Passenger autoaiohlle agen¬ 
cies, 10; automoliile acc'essorlea, 15; automobile 
tire agencies, 15: bakers, 1; cigar stores and 
stands (Including hotels), 15; confectioners (in- 
rliidlng hotel stands), IT; delicatessen, 1; dreas- 
makers, 5; druggists, 2; dry goods. 2; electrical 
snpplles. 4; dorists. 1; fruits, 2; furniture, 2; 
garages (public), 5; grocers, 8; hardware, 8; 
Jewelry, 2; meat markets. 5; men’s furnishing, 
3; men’s clothing, 3; merchant Uilors, 2; 
milliners. 2; opticians. 1: photographers, 1; 
pianos (and miscellaneons musical Instruments). 
1; radio supplies. 2; restaurants (Including 

BOSTON, MASS. 
City Classed aa—The City of Boston is the 

twenty-eighth city in the world. It is one of 
the greatest indnstrial and commercial centers 
in the United States. Second largest importing 
seaport in westem hemisphere. The leading 
educational center of New England, second in 
America. One of the world’s greatest fresh Dab 
ports. The supply center of retail trade 
thronghout central and eastern New Ihigland. 

Population 
1910 Census . 670,585 
1910 Censns, Metropolitan District ... 1.531,138 
1915 State Census . 745.4.39 
1920 Census . 748,060 
1920 Census, Metropolitan District* . 1,772,254 
Chamber of Commerce estimate, July 

1, 1924 . 853,029 
Chamber of Commerce estimate. Metro¬ 

politan Boston, Jnly 1. 1924 . 1,925.000 
•Note—As dedned by the D. 8. census. Metro¬ 

politan Boston includes besides tbe central city 
only those divisions within tbe 10-mlIe limit in 
which the popniatlon at the census was at least 
150 persons per square mile. This shows 10 
cities and 33 towns. 
Native white .65.7% 
Foreign Born .31.9% 
Negro . 2.2% 
Htndents . 22,500 
English Reading . 96% 
Factory Workers. 

Municipal Boston . 75,857 
Met. Boston .178,,343 
Families, 

Mnnleipal Boston .101,785 
Met. Boston .236,844 

Dwellings. 
Munieipal Boston . 79,597 
Met. Boston .175,084 

Summer Residents, 
Met. Boston* . 75,000 
•Note—Figures for Metropolitan Boston in¬ 

clude beaches as far north as 5 miles and as 
far south as 7 miles; also farms and country 
hotels within same area. It does not Include 
tbe thousands of vacationists or motorists who 
come to Boston for the summer or who make 
it their headquarters for trips into mountains 
and to tbe shore. These latter transients can¬ 
not be dedcitely estimated. 

Comparison of Municipal Boston’s Population 
1910 1920 

Male . .. 329.703 368,750 
Femsie . .. 340.S82 379,304 
White, native parents ,... .. 157.870 181,811 
White, foreign parents ... .. 195.422 238,241 
White, mixed parents . .. 61,682 n,614 
White, foreign born . .. 240,722 238,919 
Negro . .. IS.IM^i 16.3.50 
Other race.. . .. 2.403 1.225 
Melee of voting age . .. 208.321 235.790 
Illlterstes over ten years . .. 24,468 24,524 
No. Bchcol age 0-20 years. .. 169.116 160,2.50 

Nativity of Foreign Born 
1910 1920 

Armenia . .. Not given 1.472 
Anatria . 2.413 1,5.30 
Canada (French) . .. 3,098 1,74.3 
Canada (other) . .. 47.097 40,205 
Denmark . 1,011 935 
England .. .. 13,601 12,408 
France . 1.073 1,209 
Germany . .. 8,700 5,915 
Greece . 1,497 3,054 
Ireland . .. 60.038 .57,011 
Italy . .. 31 ,.380 38,179 
Lithuania . .. Not given 4.127 
N^wfonndUnd . 403 2,797 
Norway . 1.914 1.875 
Poland . .. Not given 7,6.50 
Portugal . .. 1.225 957 
Russia . .. 41,891 38,021 
Rcotland . 5.002 5.079 
Sweden . .. 7,122 6,780 
Syria . .. Not given 1.756 
Other rountriea . .. 3,102 6,096 

Continued on page 88 

Recognition of Transcript superiority by 
National Advertisers has been evidenced in 
the most practical manner. 

Highest RATIO of buyers to readers 
National Advertising Representative* 

CHARLES H. EDDY CO. R. J. BIDWELL CO. 
Boston Now York Chicago San Francisco Loa Angelas 

^he 

Attleboro Sun 
(Daily Except Sunday) 

Attleboro, Mass. 

The Center of the Jewelry Industry 

The only newspaper in the 
city and the ONLY paper 

to COVER the city. There are 
more Suns sold every day in 
Attleboro than there are houses. 

Every “Sun” Goes Home 

Population .23,019\ 
Houses. 3,763 j 4051 

The Sun Also Serves Five Nearby Towns 

Total Sun Circulation (A. B. C.) . . .5,730 

Member of 

Associated Press International News 
Autlit Bureau of Circulation* , 

3 
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Boston (can’t) 

Suburban KesMenti 
Tliesf cities and towns are within what is 

'ommonI.r known as Metropolitan Boaton show- 
ing population and relatlre distance from Boaton. 
.Vahant (town) . 4 1.387 1,318 
Peabody (city) ..... . . lO 18,62% 19,552 
Salem (city) . .. 9% .37,200 42..529 
Saugus (town) . 10,226 10,874 
Swampscott (town) .. 8 7,345 8.101 

Middlesex County 
Arlington (town) .. .3 14,889 18,665 
BelmoDt (town) ... .. 2 8.0SI 16.749 
Cambridge (city) .. ..borders 108,822 109,694 
Everett (city) . . borders 37,718 40.120 
Framingham (town) .. 10 1.5,860 17.033 
I^zlngton (town) . .% 5,.538 6.350 
Lincoln (town) ... .. 7 1,310 1,042 
Malden (city) .... .. 3 48,907 49,163 
Medford (city) _ 3 30..wn 39.038 
Melrose (city) _ 4 16.880 18.204 
Natick (town) .... .. 7'.4 11,119 10,907 
Newton (city) _ ..borders 4.3,113 46,054 
Sherborn (town) .. 8 1.696 1..56S 
.'<omervllie (city) .. ..borders 80,8.54 93.091 
Htoneham (town) 5 7,489 7,873 
^ak#*fleld (town) .. 7 12,781 13,025 
Maltbam (city) ... 4 .30,154 30,915 
■Watertown (town) ...borders 16,515 21,457 
Wajland (town) .. 7 2,033 1,935 
Weston (town) ... 4 2..342 2.282 
Winchester (town) r» 10.00% 10,48x5 
Wobnm (city) _ 7 16.410 16.574 

Norfolk County 
Braintree (town) . . 4 9,343 10.5S0 
Hrookline (town .... . . .tiordera .33.490 .37.748 
Canton (town) . .. .Ixirdera 5,623 5,945 
Dedham (town) ... .... twrdera 11,04.3 10,792 
Dover (town) . n 909 867 
Medfleld (town) .... ... 6(4 3,648 3..595 
Milton (town) .... ... JK)rders 8,600 9.382 
Needham (town) . - . .bord«‘ra 6.542 7.012 
•Norwood (town) .. 4 10,977 12.627 
Quincy (city) . .,. .ttorders 40,675 47.876 
Randolph (town) .. .5 4,734 4,7.56 
.Sharon (town) . ... 7 2,468 2.467 
Walpole (town) .... 7 .’>.490 .V446 
Wellealey (town) .. 4 6,439 6.‘224 
Wcatwood (town) .. ... ‘J 1,448 1.258 
Weymouth (toJ^Ti) .. Tt 13.960 1.5,057 

Suffolk County 
Chelsea (city) . .. .border* 4$.426 43,184 
Revere (city) . .. .b *rder« 2.'. 178 28,8'23 
Winfhrop (town) .. .liorder* 12.7.58 15.4,55 

The Metropolitan Pistrlct or “Oreater Boston" 
as determined hjr the Slate of Massachusetts, 
only Includes 40 miinleip. lltles. 14 citlea and 2« 
towns, while the Fisleral ('ensiis includes 1(1 
cities and K.! totens. 

Schools 
Total 

.Vo. Rnrollinent 
1*06110 Grade (Utementaryi ... 72 102,745 
Kindergartens . (HI 10,13.7 
High and Latins . ir, 23,1»1 
Teachers College . 1 49.% 
Rpeclal Rchools . 6 1,60.3 
Continuation . 1 3,902 
Tarochial .Schools . 38 26,151 

Boston maintains evening schools as follows. 
Klemenlary . 22 11,158 
nigh . 9 5,723 
Trade . 5 1.136 

The Importance of Metropolitan Boston as an 
education center Is well illustrated by the 
following list of schools an<l colleges and their 
average enrollment. 

tgx-atlon 
Harvard Cniverslty Cambridge 

C’ollege . 2.931 
University . 6,733 

Massachusetts Institute 
of Technology Cambridge 2,949 

itadclItTe College 
(women’s division of 

Tufts College Medford 2,091 
Harvard) Cambridge 904 

Boston Tnlverslty Boston 10,515 
Boston College Newton 1,987 
.Simmons College Boston 1,197 
Wellesley College Wellesley 1,535 

Ohnrehes—Baptist, 34; Christian Science, 3; 
Congregational Trinitarian, .36: Congregational 
Cnitaiian, 21; Disciples of Christ, 1; episcopal, 
:t6; Friends, 1; Jewish, 40: Methodist Bplscopal, 
34; Methodist, 2; Swedenborgian, 2; Presby¬ 
terian, 9; Konian Catholic, 68; Spiritualist, 3; 
rnivereallst, 6; Miscellaneous, .33. 

Banka 

Savings. 24, Resources . $493.444.4.V>..''>7 
State Banks, 1, Resonrees. 917,3(M.64 
Trust Co., 18: 

Commercial. Resources . 370,732,190.70 
Savings, Resources . 42,014,776.74 
Trust. Resources . SOt.418,267.40 

Cooperative, 49, Resources .... 72.911,908.78 
National, 16, Resources . 652,751,528.17 

'The per capita deposits and savings of Metro¬ 
politan Boston amount to $898.35, the total de- 
(sisits and savings amount to tl,483,612..342. 

Boston hank clearings run between 11.000,- 
000,000 and $1,500,000,000 monthly. 

Assessed valuations as of April 1, 1923 
$1.714,1(M.300 or $1,553,957,500 real estate and 
$100,140,800 personal of the real estate $8.53.304,- 
200 was assessed on land and $700,6.53,300 on 
buildings. 

Boston has for some years ranked Orst as to 
valuation per capita. 

Theatres—^Motion Pictures, 38; Motion Picture 
and Vaudeville, 22; Vaudeville. 2; Burlesque, 3; 
Production, 18. 

The total seating capacity of the legitimate, 
burlesque, vaudeville and motion picture and 
vaudeville* is 63.636, the thirty-eight motion 
picture bouses seat 28.616; 70 balls, each seat¬ 
ing 400 or more, and 72 hslls, each seating 400 
or le-^s. 

The largest amusement building, Boston Arena 
(amphitheatre), seats 5,786; Ignest ball is in 
the Mechanics Building, ssttilQ 4,350. The 
largest theatres are T.«ew's Bfat* Theatre, which 
seats 4,000; Waldorf 'Rieatre, 8,106; Boston 
Opera House. .3.000; Baaton Theatre, 2,848; Sym¬ 
phony Hall, 2,560, and Tremont Temple, 2.441. 

There are 33 heuses nT»i more than 1,000 
seats each, and 6 houses with seating capacity 
of more than 2,000 seats. 

Location 

Situated at the head of Massachusetts Bay. 
2.30 miles northeast of |«'ew York, it has a 
harbor with berthing spare of more than 40 
miles, most of which is in active use for com¬ 
mercial purposes. 

It is the terminns of three large railroads, 
the Boston and Maine and subsidiary lines, the 
Boston and Albany (New York Central, lessee) 
and the New York, New Haven and Hartford 
and subsidiary lines. 

The Boston and Maine connects Boston with 
points west, north and east. Besides serving 
directly the territory in Maine, New Hampshire, 
Vermont, part of New York and the northern 
half of Massachusetts, the Boston and Maine 
connects at Portland, Maine, and other Junc¬ 
tions in that section with the Maine Central 
Railroad for Maine and eastern Canadian terri 
tory. At Newport, Vermont, and White River 
Junction, Vt., traffle is fed to the Canadian 
I’aclfle and the Grand Trunk, respectively, 
tiience to points in Canada and the west. Grand 
Trunk buslnc.-^s moves via Central Vermont as 
Intermediate carrier. Bellows Falls, Vermont, 
is a point of connection with the Rutland and 
an important route to western Vermont, the 
Adirondack region and the west. Tlie chief out¬ 
lets of the Boston and Maine for western traflic 
are. however, Mechanlcvllle, New York, a 
junction with the Delaware and Hudson, and 
Rotterdam Junction, New York, with the New 
York Central and West Shore lines. At Troy, 
New York, there is also connection with the 
New York Central and the Hudson River Boat 
lines. 

The Boston and Albany, in a general way. 
(larallels the Boston and Maine in a westerly 
direction from Boston. It forms a part of the 
New York C^rntral system and Joins the i>arent 
line at Albany for all points west. 

Tlie New York, New Haven & IlartfonI 
railway network covers southeastern Massa 
chiisetts. the states of Rhode Island and Con¬ 
necticut, connecting at New York City with 
the various trunk lines west and south. 

The various terminals at Boaton are con 
nected by the Union Freight operating along 
the waterfront for the parpooe of interchange 
of freight. The Boston and Albany and the 
Boston and Maine also have direct physical con¬ 
nections for this puvTMMie. 

In addition to the freight service given by 
these roads, they dally bring to the terminal 
stations a vast throng of commuters. Nearly 
KIO.OOO passengers a day go through the North 
Rtatlon, while at the South Station nearly 150.- 
900 arrive and depart every day on the more than 
600 passenger trains. The northeastern stetion 
of the .Metrofwlitan District is served by the 
Boston, Revere Besch and Lynn Railroad. This 
urban steam line each day in the year brings in 
its thousands of commuters. 

Surface, elevated and subway lines are main¬ 
tained throughout the city by the Boston 
Klevated Railway Co. 

These lines extend far out into the suburbs 
and connect with other electric lines running to 
points outside the Metropolitan or “Greater 
Boston” territory. A large proportion of these 
are the lines of the Eastern Massachusetts 
Street Railway Co., which is the largest stre<-t 
railway system in the world. 

Principal Industries 

As Editor & Publisher did not wish to 
publish farts and hgiires which in some cases 
might conflict with the publicity already issued 
by local organisations, which is based on the 
Rtate definition of Metropolitan Boston, it is 
to be noted that all Metropolitan facts and 
figures in this chart are bas^ on the Federal 
Government's definition of Metropolitan Boston. 

Metropolitan Boston Federal Itl9 
No. of establishments . 5,16% 
Capital Invested . $894.(M8.S2.5 
Value of stock and materials used 7.55,350.609 
Amount of wages paid during year 247.341,4-50 
.kverage number of wage earners.. 216.727 
Value of product .$1.351.6.37.243 

Leading Indnstriaa Wo. of Est. Value of Prud. 
Boots and shoes . .58 $62,510,060 
Printing and publishing . 279 48.793,518 
Confectionery and Ice cream .. 76 47,156,814 
Foundry & machine shop products 145 41,300,247 
Men's clothing . 1.54 34,404,772 
Women's clothing . 174 20,9.56,82% 
Cutlery and tools . 25 17,878,582 
Patented me^llrlnes . 41 17.440,11.3 
Furniture . 129 17,230.69% 
Coffee and spli-es . 1.3 16.486,507 
Food preparation . %4 1.3.365,78s 
Electrical machinery . 29 11,768,899 

Other Imlustrles include artificial limbs, auto 
l>odles and parts; awnings, tents and sails, 
blackings, stains and dressings, boot and shoe 
cut stock, and findings, boxes, paper, brass, 
bronze and copper products, canning and pre 
serving, cleansing and polishing preparations, 
clolhing, men's clothing, women's, coffee and 
spires, roasting and grinding, confectionery. Ice 
cream, copper, tin and sheet iron products, cot¬ 
ton goods, cutlery and tools, electrical machinery, 
apparatus and supplies, flavoring extracts and 
syrups, food preparations, foundry and machine 
shop products, fur goods, furnishing goods 
(men's), furniture, hardware, hats and caps. 
Jewelry, knit goods, leather goods, lumber, plan¬ 
ing mill products, musical instruments, paints 
and varnishes, paper goods, patent medicines 
and compounds, printing and publishing, re¬ 
frigerators, rubber goods, show cases, signs and 
1 dvi rtising novelties, soap, stationery gooda, 
structural ironwork, surgical appliances, sus¬ 
penders, garters and elastic woven goods, to 

hacco manufacture, trunks and valises, window, 
door sen ens and weather strips, window shades 
and fixtures, wirework. 

Flaaos and Organa 

For many years Massacbnsetts’bas held third 
place In the United States for the manufacture 
of pianos and organs, in 1919 the value of these 
instruments and the materials used In their 
production amounted to more than $13,000,000. 
Several makers of national reputation are lo¬ 
cated in Metropolitan Boston. 

Blanghtoring and Meat Packing 
Although Metropolitan Boston is not one of the 

great meat packing centres of the country the 
annual product of the slaughtering and meat 
parking industry amounts to nearly $100,000,000. 
Hence the densely ((opulated regions in this 
locality are by no means wholly dependent upon 
the distant western sources of supply for their 
meat prn<lurts. Tlie great establishments In 
Somerville and Cambridge, employing several 
thousand workers, have a successful history of 
more than seventy years. In addition. Boston 
Is the most Important New England distribution 
point for western shipments. Several collatrral 
Industries of considerable im|>ortance have been 
built up in the .Metmimlitau Area. 

Soap and Medical Supplies 

Situated in the Metro|>olltan District is a 
factory of one of the world-famotts aoapmakers. 
This and the other 16 snap establlshraeuts of the 
region produce an annual output valninl at ap¬ 
proximately $17..500.000. The manufacture of 
patent medicines and drugs amounts to more 
than $16,000,000; and the plant of a company 
with hrsnehes all over the conntry Is located 
here. 

Electrical Machinery 

With one of the largest electrical manufac¬ 
turing plants in the world, and numerous othei 
< stabllshments. Metropolitan Boston la easily a 
leader in the production of electrical apparatus. 
In the ten years between 1900 and 1919 the 
number of workers employed by this industry 
in Massachusetts increased more than a third 
and the value of goods produced more than 
tripled. TTie total 15,678 electrical workers in 
.Metrofiolitan Boston alone exceed the number 
employed In the whole state ten years before. 
The value of electrical raanufartures In Metro- 
(Militan Boston amounted to $55,901,540 at the 
last federal census, more than half the total 
for the whole state In the same year and almost 
twice the total of ten years before. 

Furniture Specialties 

Furniture manufactures in Metrofmlitan 
Boston include offlee furniture, folding and port¬ 
able chairs, reed and rattan furniture, carriages 
and go-carts, school furniture, toy vehicles, rail 
way car seats, cocoa mats and matting and 
other reeil and rattan products. 

Boston is the home of one of the greatest 
reed and rattan furniture manufac'iirlng com 
lianles In the country. Its nine plants turn out 
a large part of the total Amerlcau prisliictlon 
of these specialties. 

The Mstal Trades 
In the M< troimlltan District 277 foundrhw and 

machine shops turn out an annual product 
amounting to more than $55,500,000. Tools and 
cutlery from 5% factories add $18,000,000 more 
to the annual output of metal piwlncts. 

The Shoe Industry 

Within 2.5 miles of Boston are more shoe fac 
torles than In any other sectioo of similar size 
III the country. Boston is the greatest market 
■n the world for hoots and shoes. I'racticaliy 
half of all the rubber boots that are made, are 
manufactured in Eastern Massachusetts. 

Boston is the headquarters of the industry 
which manufactures practically all the shoe 
machinery used in this country. 

Cotton and Woolen Textiles 
Boston Is tlie leading market in the U. 8. A. 

fur cotton and w-qolcn textiles. Boston leads 
the country as a wool market and In iuiporta- 
tiona of wool. 

The Fish Trade 

Boston is the most up-to-date fish port in the 
world and in production is exceeded only by 
Grimsby, England. It has one of the largest 
tisli piers in the world, built at a cost of $3,000,- 
<810, 1,200 feet in length, 300 feet in breadth. 
5.37.000 square feet in area, having capacity for 
the simultaneous discharge of 80 vessels. On 
and adjacent to It is the largest fish freezing 
and cold storage plant In the world, with a 
capacity of 15,000,000 pounds, ice-making capa¬ 
city of 230 tons daily and ice storage for 10,00(1 
tons. 

Boston distributes more than 1.50.000,000 
pounds of fish annually —the new Boston Fish 
I’ier alone has handled over 2,000.000 pounds a 
day. This great business of turning Into wealth 
the resources of the sea is an almost unappre¬ 
ciated asset. 

Motropclitan Boston. — .\n area of ap¬ 
proximately 409 square mihoi designated b.v 
statutory enactment. Including Municipal Boston 
(748,060 population) and thirty-nine siirmiindlng 
towns and cities, with a total population of 
1.658.9.36. 

Boston is one of the six great clothing markets 
of the United States. The latest federal census 
reports 9,9M wage-earners employed In all 
branches of this Industry in Metropolitan Boston. 
'Die output of men's clothing amounts annually 
to over $33,000,000 and of women's clothing to 
about $25,000,000. 

Special Information 

Boston is a commercial and industrial centre 
of 1,657,000 people (Federal Metropolitan Boaton 
1,172,000) rather than a city of only 748,000. 
TTie real Boston extends far beyond the muni 
cipsl boundaries. There is no break in the 
widening circle of stores, warehouses and fac¬ 
tories which are thickly spread over the whole 
area of Metropolitan Boaton. The forty towns 
and cities, whose economic interests are Inex 
trlcably bound up with the banking and rallroa-l 

and port facilltlen of their centre, comprise the 
real Boaton. TMs Metropolltaa District forns 
a powerful economic upit, the natural centie 
for the manufacturing and trading Interests sf 
New England, one of the richest Industrial re¬ 
gions of the world. 

Manufacturing ladustrlss 
capital Invested Annual Prod. 

MetropoHUn Boston $894,048.82$ $1,851,637,213 
Massachusetts _2.9n2.108..527 4.011,181.5.32 
New England _ 5,781,679,000 7,188,636.000 

Variety—Of about 3.50 recognised Industries, 
more than' 250 are repreeented in Metropolitan 
Boston. 

Assessed Valuation: $2.7.37,589.002—an average 
of $9,560 per property taxpayer. 

Foreign Trade: Only surpassed by four cities 
in tlie United States. 
.Innnal Imports . $392.7.52.807 
.\nnual Exports . 192,802,178 

Total . $58.5,554.985 

Nut only Is Metropolitan Boston a mighty 
centre, hut it is steadily growing in size and 
Importance. So far from being merely hed- 
nsims of Boston business people, the other mu- 
nlcIpHlItlcs of the Metropolitan Area are so 
many parts of one great business communit.v. 

Tlilrteen of these municipalities each manu¬ 
facture annually goods valued at over $10,000.. 
OOO, and nine more than $20,000,000 each. Be¬ 
low the $10,000,000 line, among the smaller com 
mnnitles which are chiefly residential In 
character, are twelve each of which turn out 
over a million dollars worth of goods annually, 
the amount ranging from a little over $1,000,009 
to more than $9..500,000. In the three cities of 
Metroimlltan Boston which are next to Mnnl- 
clnal Boston In industrial importance more than 
$2%%.000.000 are lnveste<l in manufacturing 
plants and machinery, and the aggregate output 
of these establishments amounts to more than 
$388,000,000 a year. 

Residential Features: The residents of Muni¬ 
cipal Boston occupy almost exclusively (lac 
apartno-nts in the lietter sections and "tene 
ments” and small apartments In the poorer 
districts. 

TTie largest numtier of “tenements” (some of 
the f.->udlar ‘'.3-deck” classification) are in North 
End. tVest End. South End. part of Charlestown. 
Roxbnry, Dorchester, Sooth Boston and East 
Boston. 

The lietter class of apartments are In Dor¬ 
chester, West Roxbnry. Hyde Park. Jamaica 
Plain. Brighton and Back Bay Section. 

Other sections having Individual homes and 
In some rases large estates are Milton. Dedham. 
Wellesley, I.incoln, I-exington, Winchester and 
Weston. 

Total owne<l homes In Boston 30,132 or 
19.609 mortgaged, 9.998 free, 525 unknown, 
total rented 132.6.58; tenure unknown 1.99%. 

Retail Section: In Metropolitan Boaton there 
are many retail sections. Each of the 49 towss 
and cities has Its own shopping center or centres. 
Of course, the largest and therefore most at¬ 
tractive shopping districts are in the heart of 
Boston or cloim to its borders. 

The principal shopping center is in a district 
alHtnt m miles long and miles wide. In 
this section are the shops, thestr s. banks, etc., 
of far-famed Washington 8t.. Tremont Ft.. 
Bo.vlston St., Summer St., Winter St., West 9t., 
Temple Place and Park Square section. 

There is a busy retail and wholesale marketing 
district on Dock Square, Blackstone St., North 
Market St.. South Market St., Clinton St. (In¬ 
cluding “Faneull Hall” and Quincy markets). 

In the “West End” there is a retail district 
.ut .Scollay Stpiare, Bowdoln Square. Tremont 
Row and Hanover St., totalling about a mile. 
In the “North End" there is another retail 
district of five or six blocks on Hanover St.. 
Haymarket Square and radiating streets. South 
Boston has a shopping district about one mile 
on West Broadway, Dorchester St., and .kndrew 
Square. 

In Dorchester there are a group of stores at 
Uphams Corner. Fields Corner, Grove Hall. 
Meeting House Hi;i. I>oreheater Center. Nepon- 
set, Ashmont and Mattapsn. In Rnxhnry 
district there is a retail section on Washington 
St.. Bine Hill Ave., and Dudley St. At Rox- 
bnry Crossing the retail section is at Culiimhua 
Ave. (Uid Tremont St. 

In Charlestown there is a busy section on 
Bunker Hill St.. Main St., and City Squar*-. 
about one mile long. 

The principal shopping center of .\lIslon- 
Brlghton District is on Brighton Ave., Harvsnl 
Ave. and Commonwealth Ave. Brookline (the 
richest sectfon in Metropolitan Boston) has a 
retail section at Brookline Village and at Cisd 
Idge Comer. The Jamaica Plain section is H 
mile on Center St. TTie East Boston principal 
retail section is on Central Square, Meridan Sf. 
and at Orient Heights. 

The Port of Boston with the finest natural 
harbor on the Atlantic Coast, equipped with 
iiiod(ra piers, docks and warehouses, stands 
well to the fore, among the ports of the world. 
As a shipping point to commercial centers. 
Boeton has a marked advantage over other 
.tmerican seaports. It lies 200 miles nearer 
Europe than New York. As compared with any 
other Atlantic .Seaport for 150 miles to .7<s> 
miles are saved In the voyage from Boston to 
Copenhagen, Hamburg. Amsterdam, Antwerp. 
Cherbourg, Havre, IJverpooI, Ix>ndon. Olbralter. 
Naples or Coostantlnople. 

A harbor area of 30.000 acres and 141 miles 
handling a growth of commerce to at hast 
of linear waterfront, make Boaton capable of 
three times the present amount. There is prac¬ 
tically no limit to the size of vessela which can 
be accommodaPd. Of the total 40 miles of 
berthing space, eight miles front on a depth 
of 30 feet or more mean low water. 

The constractlon of Commonwealth Pier hy the 
State, at a cssit of $4,.500.000 Just before the 
w-ar gave to Boston what has been classed as 
the finest passenger and freight pier in the 
world. Twelve hnmired feet long and 409 feet 
wide. It provides Iw rthliig apace for five 609- 

ContitiKed on page 90 
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New England —Most Remarkable 

Merchandising Zone in the United States 

“Other things being equal, the more people there are in a given territory the 
better the market will be.” 

The six New England States, the Boston territory, have more than 7,500,000 
people—7 percent of the total population—119 people per square mile as against 
69 people per square mile in Zone 7, the Chicago territory, and 33 people per square 
mile in Zone 8, the St. Louis territory’. 

Compare This Territory With Others 
New England, known as Merchandising Zone Number i among American markets, has an 

area of 61,975 square miles, a population of 7,500,000 or 1,700,000 families. 

In New England there are 47 cities having a population of 25,000 or over. There are 292 
cities and towns of 2500 or over. Zone 7 has an area of 263,212 square miles, 59 cities of 25,000 
or over and 521 cities and towns of 2500 or over. Zone 8 has an area of 274,970 square miles, 13 
cities of 25,000 or over and 169 cities and towns of 2500 or over. 

New England is the Financial Cornerstone of the United States. It possesses more than 
30 percent of the savings in the Mutual Savings Banks of the United States. Its wealth is 
evenly distributed: In 1922 there were 36,346 returns for incomes $5,000 to $10,000—21,710 
for incomes of $10,000 upwards and 610,421 returns for incomes up to $5,000. The average 
net income reported for Zone i was $2,914. Zone 7, $2,823 ^*^<1 8, $2,747. 

Greatest Coverage of This Great Market 
Offered by Boston Sunday Advertiser 

The Boston Sunday Advertiser enables advertisers to influence the greatest possible number 
of people in the Boston and New' England territory. 

The Boston Sunday Advertiser is regularly read by more than 495,000 families in 943 
communities throughout New England. 

One of the leading Sunday newspapers in Chicago is read by one out of every five families 
in Zone 7, while one of the leading Sunday newspapers in St. Louis is read by one out of every 
eight families in Zone 8. The Boston Sunday Advertiser is regularly read by better than one 
out of every four families in Zone 1—the six New England States. 

In all New' England the Boston Sunday Advertiser is regularly read by at least 135,000 
more families than read the second largest Boston newspaper, 170,000 more than the third, and 
385,000 more families than read the fourth Boston Sunday newspaper. 

W. C. Spargo 

1819 Broadway 
New York 

Largest net paid circulation in New England 

T. Lewis T. C. Hoffmeyer 

Hearst Bldg. Monadnork Bldg. 
Chicago San Francisco 
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Boctaa (con’t) 
foot ocean-goinK resiels at once. Tliree large 
two-story warehouacg of steel and concrete con¬ 
tain 900.000 square feet of floor space. The pier 
is connectcil with the railroads by six tracks, 
two of which run alongside the ships at their 
berths. 

Well OTer a mil* of berthing space, capable 
of accommodating nine or ten large ocean going 
steamers, is aTsllable at the United States Army 
Supply Base in South Boston. Built during the 
war, this Army Bane, the second in aise in the 
country, is now Ukel/ to be tnrned orer to 
conimercial uses. The main storehouse is an 
eight-story building, 1,638 feet long and 126 
feet wide, with a total floor area of nearly 40 
acres. Three supplementary buildings—one 
1,638 by 100 feet, of two stories, and two 291 
by 100 feet, each, three stori'-s high, provide an 
additional floor area of about 900,000 square feet. 
The modem equipment of tills pier makes pos¬ 
sible exceptional rapidity in handling of ship¬ 
ments. 

Other extensive pier and dock facilities are 
provided by the railroad terminals in East 
Boston. The Boston and Maine Bailroad proper¬ 
ty includes the Hoosac Tunnel Terminal, with 
flve large piers, freight sheds and a grain 
elevator, and the Mystic Wharves, comprising 
seven wharves with freight sheds, coal pocket-s 
and a grain elevator. The Grand Junction 
Wharves, owned by the Boston and Albany 
Railroad, comprise six piers with warehouses 
and a large grain elevator. A pier recently con¬ 
structed by the State is also situated in East 
Boston. The New York, New Haven and Hart¬ 
ford Railroad has ample wharf facilities in 
South Boston. Of the numerous piers owned 
by coastwise shipping companies, coal companies, 
and private pier and warehouse companies, the 
maJorit.v have direct connections with the rail¬ 
roads entering the city. 

The opening of the new dry dock at South 
Boston puts the Port of Boston among the lead¬ 
ers in repair facilities. This dock is one of the 
largest in tiie world, the only others comparable 
being at Liverpool and Southampton. The gov¬ 
ernment plans to construct two wet docks near¬ 
by and to install a thoroughly modern repair 
plant. Within Metropolitan Boston at Quincy is 
one of the most important ship yards of the 
country. 

Boston la served by freight and passenger 
lines to tile principal seaports of Europe and 
by regular freight lines to and from the Far 
East, South America and Australia. It is also 
the terminus of an extensive coastwise trade 
which helps to feed tlie foreign sliipinents. Bos¬ 
ton's foreign trade is surpassed only by New 
York, New Orleans. Philadelphia and Galveston. 
In Imports alone, it surpasses all American ports 
except New York. 

Wholesalers; Grocers, 80; Fruits, 119; Meats, 
40; Drugs, 18; Fish. 86; Shoes, 173; Stationers, 
11; Furriers, 2; Tobacco. 2b; Men's Furnishings, 
9; Millinery goods, 24; Clothing, 71; Dry Goods, 
76; Hardware, .30; Hats and caps, 11; Con¬ 
fectioners, 110. 

Trading Area: For the purpose of securing 
accurate information for the Trading Area of 
Boston, the representatives of Editor and Pub¬ 
lisher consulted the advertising managers of 
three largest retail establishments, several de¬ 
partments which keep an accurate check upon 
sales arid deliveries of merchandise, both by 
person and mall, and several other reliable 
sources. 

The trading areas are divided into four ciassi- 
fleations: First, the territory from which the re¬ 
tail establishments of metropolitan Boston de¬ 
rive their daily support; second, the area from 
which the stores secure what is termed "Once 
a Week" business (thousands of people living 
in this area are accustomed to make weekly 
trips to Boston for business and pleasure); third, 
the "Once a Month" area, a wider and not so 
thickly populated territory, but one where large 
tales are made because the patrons of the Boston 
stores who live in this territory are usually large 
buyers on these monthly or twice a month visits 
to the metropolitan center; fourth, the "Sea¬ 
sonable and Mall Order iWrltory," the area 
from which business is secured by mail or be¬ 
cause of once a season (in some cases once a 
year) visits to Boston on the part of people 
living in extreme northern and western parts of 
New England. These latter customers of Boston 
establishments buy in large quantities, often a 
whole season's supply of clothing and other 
aercssities, in one order. 

The First or "Dally Area" extends on the 
north from Rockport, Mass., on the coast, 
directl.v west to Nashua, N. H. From this point 
it swings in a half circle south through Fitch¬ 
burg, Mass.; Worcester, Mass.; smaller towns 
of northeastern Rhode Island, southeast to Fall 
Biver and east to the coast at a point Just 
fonth of Plymouth. Tliese bonndaries are based 
upon the transportation facilities which enable 
buyers to visit Boston by steam train and trolley 
in an bonr or less, thus making It possible for 
shoppers to come to Boston in the morning and 
return in the afternoon, or, in some cases, be¬ 
fore lunch hour. From this area the largest 
Boston stones derive their dally support and to 
each comer of the territory is maintained ex¬ 
ceptionally flne delivery service. 

The Second or "Once a Week" area extends 
north to a point on the coast near Kennebunk. 
Me, The northern limits of this area circle west 
and south to Concord. N. H., thence to Wlnch- 
endon. Mass., and sonth across the Connecticut 
boundary to Thompson, Conn. From this point 
the area extends southeast to Providence. R. I., 
and then east to almost the same point as the 
end of the “Dally Area.” 

The Third or “Once a Month” area, because 
of fine railway accommodations, extends north in 
Maine to a point on Penobscot Bay Just north 
of Northport. The fact that there is a dally 
steamboat line from Boston tc Bangor dtirlag 
Summer and In Winter as long as navigation is 

open, has a sUmulating cBeet apon buaiaeaa 
from this section. From this point the "Once 
a Month" area extends sontbwest throngh 
Auburn and Lewiston to a point Jnst beyond 
I-ebanon. From there the boundary extends 
west jnst north of O>neord, N. H., to Clare¬ 
mont, N. B. From there the western limits 
of the territory follow close along the Connecti¬ 
cut River to Springfield, Mass. From this point 
the area extends southeast through StaCord 
Springs. Conn.; Ashford, Coon.; Sterling, Coon.; 
across Rhode Island to Newport and east along 
the roast to Cape Cod. 

The Fourth or "Senilnnable and Mail Order" 
area Inclndes all of Maine, New Hampshire, Ver¬ 
mont, Massachusetts, Rhode Island and about 
one-half of Connecticut. The southwestern 
boundaries run diagonally across Connecticut 
from New London to Norfolk and No. Canaan, 
passing through Hartford. 

Tliese areas have been reebeeked by the 
Boston Chamber of Commerce, sales promotion 
departments, advertising managers and others 
thoroughly familiar with New England bnsiness 
conditions, retail merchandising in metropolitan 
Boston, transportation facilities and general con¬ 
ditions, which have a tendency to make Boston 
the natural wholesale and retail trade magnet 
of New Eingland. 

Number of Retail Outlets for Natimally Ad¬ 
vertised Products; Municipal Boston, automobile 
dealers, 154; automoliile accessories, 305; auto¬ 
mobile tire agencies, 30.5; bakers, 360; cigar 
stores and stands (including hotels), 324; con¬ 
fectioners (including hotel stands), 527; dell- 
cstessen, 188; dressmakers, 1,266; druggists. 
367; dry goods, 407; department stores, 11; 
electrical supplies, 208; florists, 122; fruits, 567; 
fnmitiire. 195; furriers, 108; garages (pnbli.-), 
216; grocers, 2,227; hardware, 199; Jewelry. 
276; meat markets, 1026; men’s furnishings. 
106; men's clothing, 263; merchant tailors, 
1..302; milliners, 274; opticians, 114; pbotogra- 
pliers, 127; pianos (and miscellaneous musical 
instruments), 34; radio supplies, 312; res¬ 
taurants (including hotels), 987; shoes, 306; 
sporting gtxMls, 40; stationers, 112; women's 
apparel. 222. 

Metropolitan Boston; Passenger automobile 
dealers, 254; automobile accessories, 505; auto¬ 
mobile tire agencies, 514; bakers, 470; cigar 
stores and stands (Including hotels), ^3; 
confectioners (including hotel stands), 581; 
delicatessen, 215; dressmakers, 2,065; druggists, 
669; dry gootls, 700; department stores, .3.5; 
electrical supplies. 268; florists, 324; fruits, 
858; furniture, MO; farriers, 118; garages 
(public), 553; grocers, 4,708; hardware, 410; 
Jewelry, 396; meat markets, 1,579; men's 
furnishings, 164; men's clothing, 3'n; merchant 
tailors, 2,165; milliners, 526; opticians, 200; 
photographers, 218; pianos (and miscellaneous 
musical instruments), 87; radio supplies, .362; 
restaurants (including hotels), 1,408; shoes, 551; 
sporting goods. 111; stationers, 155; women's 
apparel, 269. 

See pages 87-0-91 

BROCKTOi^ MASS. 
1920 Population, 66,254, present 69,066. 

City and Suburhaa Estimate, 135,000. 

Native 'Whites, 72%; Negroes, 2%; Foreign 
Born. ‘26%; Industrial Workers, 25%; English 
Reading, 90%; Families, 17,021, 

Schools: Public Grade, 31; Jnnior High, 8; 
Parochial, 2. Number of Pupils, 12,572. 

Churches; Baptist, 6; Christian Science, 1; 
Congregational, 8; Episcopal, 2; Hebrew, 3; 
Methodist, 5; Presbyterian, 1; Roman Catholic, 
7; Hlscellanenna, 14. 

Banks: National, 2; State, 8; incl. savings; 
Total Resniircea, $50,978,320.90; Savings Bank 
Depoaiti Total, $19,114,079.25. 

Theatres: I.egltimate, 1; Moving Plctares, 5; 
Vaudeville, 2; Miscellaneous (Auditoriums, etc.), 
35. Total number of aeati, ^.000. 

Location: On New Haven Railroad direct to 
Boston, reasonable direct to Middleboro, Taunton, 
Providence. New Bedford, Fall River and Wor¬ 
cester. Network of electric street railways and 
modem highways for autos. 

Frinoipal Industrlot: Boot and sbooa, lasts, 
shoe finding, shoe machinery. 

Maanfactnring Establiahmonts: 109; Leading 
firms; Geo. E. Keith Co., W. L, Douglas Shoe 
Co., Dunbar Pattern Co., Brockton Last Co., O. 
A. Miller Treeing Machine Co., Hnb Gore (Jo., 
Barbour Welting Co., Corde Hyde Co., George 
Baker A Sons, A. S. Pierce Co., Brockton Heel 
Co. 

Total value of yearly output of faotoriei oa- 
tlmated at $95,000,000. $79,956,467.20 shoes 
alone 

Bpocial Information: Steady growth in popnla- 
tton and wealth. Unusual labor conditions. 
(>nly two strikes in nineteen years. Leads all 
Mass, industrial dtiea In percentage of children 
at ecbool, homes owned, per capita saving! and 
earnings by indnstrlal workers, freedom from 
labor dlflleulties, and percentage of wbltee. 

Residential Foaturoa: The city U eoientially 
one of homes, a majority single bootes and more 
than half owned by the tenants. It la a strong¬ 
ly religions city with many, well attende<l 
churches. Fine tcbools, motorized Ore depart¬ 
ment. big public library, and low death rate. 

Retail Shopping Section: Belmont, Weet Elm, 
High, Legion Parkway, Ileasant, Centre, Cres¬ 
cent and Main and Warren Ave., 3 blocks of 
Belmont, 3 nu West Elm, 3 on High, 1 on 
Parkway 3 on Pleasant, 8 on Centre, 1 on 
Crescent, 16 on Main, 5 on Warren Ave. 

Trading Area: Plymouth County and parts of 
Norfolk and Bristol Counties. 5 miles north, 2.3 
miles east, 17 mllet south, 5 miles west, best 
sort of state roads for antoe, widespread net¬ 
work of electric street lines. Ample steam road 
connections. 

WWleaalo Kensasi Gtoceriaa, 4; Maata, 4; 
Frniu, 4. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Frodnete: Patseoger Antomobile Agen- 
clei, 26; Commercial Auto. Agencies, 9; Auto¬ 
mobile Accessories, 42; Automobile 'lire Agen¬ 
cies, 37; Bakers, 31; Cigtr Stores and Stands 
(including Hotels), 64; Confectioners (iuclnding 
hotel stands), 32; Delicatessen, 3; Dressmakers, 
46; Druggists. 24; Dry Goode, 11; Department 
8torea, ‘2; Electrical Supplies, 9; Florlstn. 12; 
Fmita, 56; Furniture, 10: Furrlem, 2; Uarages 
(public), M; Grocers, 414; Hardware, 8; Jew¬ 
elry, 10; Meat Markets, 88; Men's Furnishings, 
29; Men’s Clothing, 11; 51ercliant Tailors, 38; 
Milliners, 31; Optl^ans, 10; Photographers, 8; 
Pianos (and miscellaneous musical Instruments). 
12; Radio Supplies, 24; Restaurants (including 
hotels), 41; Shoes, 36; Sporting Goods, 8; 
Stationers, 9; Women's Apparel, M. 

CHELSEA, MASS. 
1980 FopuUUon, 43,184. 

City and Suburban Eatimato, 45,000. 

Native Whitea, 59%; Negroes, 2%; Foreign 
Bom, 39%; Induitrial Worlura, 32%; Engllali 
Reading, 90%; Familiet, 8,833. 

Sohooli, 10. Number of Pupils, 9,820. 

Chorcliea, 23. 
Banka, 8. Total Resources, $22,632,400. 

Thestres, 3. Total number of seats, 3,800. 

Location: Portland Dtvisioii of Boston A 
Maine R.R. 

Principal Industries: Bnllders' hardware, drop 
forgings, bed springs, welding machines, varnish, 
marine clocks, rubber goutla, electrical special¬ 
ties. 

Residential Features: One and two-family 
houses. 

Retail Shopping Section: About one mile on 
Broadway. 

Trading Area; la limited to the city itself. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, 12; commercial auto, agencies, 7; automo¬ 
bile accessories, 8; automobile tire agencies, 8; 
bakers, 24; cigar stores and standi (including 
hotels), 9; confectioners (including hotel stands), 
20; delicateasen, 2; dressmakers, 38; druggists, 
14; dry gwMls, 3.3; department stores, 3; elec¬ 
trical supplies, 5; florists, 3; fruits, 13; furni¬ 
ture, 0; furriers, 1; garages (public), 11; gro¬ 
cers. 163; hardware, 9; Jewelry, 12; meat mar¬ 
kets. 42: men’s furnishings, 10; men’s clothing, 
13; merchant tailors, 18; milliners, 11; opticians, 
4; photographers, 3; pianos (and miscellaneous 
musical instruments), 3; radio supplies, 4; res¬ 
taurants (including hotels), 26; shoes, 19; sport¬ 
ing goo<lH, 1; stationers, 4; women's apparel, 3. 

CLINTON, MASS. 
1920 FopuUtlon, 12,979. 

City and Bubnrban Eatimato, 23,000. 
Native ‘Whites, 69%; Foreign Born, 31%; In¬ 

dustrial Workers, 21%; EngUtb Reading, 91%; 
Families, 2,824. 

Schools, 13. Number of Pupils, 2,525. 

(%nrcbes, 12. 

Banks, 4. Total Resources, $9,134,500. 

Theatres, 4. Total number of seats, 1,899. 

Location; Worcester-Portland Division of B. 
A M. R.R., Fitchburg Division of N. Y., N. H. 
A H. R.R. 

Principal Indnstriea: Carpets, wire cloth, silk 
velour, yarn, toweli, toys, suspenders, athletic 
goods. Iron foundry, worsteds. 

Residential Featnrea: One-family bouses. 

Retail Bhopping Bection: About one-half mile 
on High Street. 

Trading Area: North to Harvard, east to 
Hudson, south to Berlin, west to Sterling Junc¬ 
tion, 

Number of Retail Ontlets for Nationally Ad¬ 
vertised Prodnots: Passenger automobile agen¬ 
cies, 4; commercial auto, agenciet, 4; antomo- 
bile accessories, 11; antomobile tire agencies, 
8; bakers, 10; cigar stores and atands (Includ¬ 
ing botels), 14; confectlonem (inclnding liotel 
stands), 21; delicateasen, 1; dressmakers, 13; 
druggists, 7; dry goods. 10: department stores, 
1; electrical supplies, 3; florists, 6; fruits, 4; 
furniture, 4; furrier*. 1; garages (public), 6; 
grocers, 59; hardware, 4; Jewelry, 3: meat mar¬ 
kets, 24; men's furnlshingt, 8; men’s clothing. 
6; merchant tailors, 4; milliners, 6; opticians, 
2; photographers, 8; pianos (and mlscellaneoua 
mnsical Inatmments), 2; radio snppilea, 2; res- 
tanrants (including hotels), 9; shoes, 9; sport¬ 
ing goods, 8; atationera, 4; women's apparel, 7. 

FALL RIVER, MASS. 
1980 Popnlatioa, 120,485. 
City and Bnburban Estimate, 160,000. 

Native Whites, 64.6%, Negroes. 0.3%; For¬ 
eign Bom, 85.1%: Industrial Workers. 40%; 
English Reading, 77%; Families, 26;399. 

Bchools: Fnblic Grade. 54; High, 2; Parochial. 
15: Number of Pupils, 2.5,797. 

Churches; Baptist. 8: Christian Science, 1; 
Congregational, 4; Episcopal, 6: Hebrew, 6; 
Methodist, 13; Roman Catholic, 26; Christian, 
3; Italian. 5; Miscellaneous, 19. 

Banks; Nstlonal, 4: State, 5: Co-operative. 
4; Total Resources, $7.5,563.320. 

Theatres: Legitimate, 2; Moving Pictures, 9; 
Vaudeville, 2; Total number of seats, 10,400. 

Location: On Providence, Fall River and 
Boston Division; Newport Division of New York, 
New Haven A Hartford R. R. Trolley to 
Taunton, Providence. New Bedford and Newport. 
Steamship, dally freight to Providence, daily 
freight and passenger to New York City. Auto 
express to Providence and Boston. 

Friaoipal Xadnstzise: Onttoa cloth, cettei 
printing, cloth blearhing, pianos, hats. Jewelry, 
paper boxes, wooden ships, oil reflning, undst- 
wear, cotton mill machinery, webbing, leather, 
belting, vamlsh. absorbent cotton, braids, tn-lnt, 
clothes lines, and granite. 
Numlier of establishments . 298 
Persons engaged In manufactures . 38.71$ 
Proprietora and flrin members .... 211 
Salaried employepp . 1.472 
Wage earners (average number) . 37.015 
(Japltal . $135,717,000 
Servires . 33.078,000 
Salaries . 3.464,000 
Wage* . . 80.514,000 
klatertals . 96.180.000 
Value of products . 163.240.000 
Value added by manufacture .... 67.006.00 

Special Information;. Home of International 
Pianos. Has Bnc harbor with natural 25 tost 
channel. There are 27 wharves. 

Residential Features: A large number st 
"Three Deck” 3 to 6 family houses, no larp 
apartments. 5Iany “0 and 8 deckers" near mills. 

Retail Bhopping Bection: Principal retail 
section one mile on north and south klain street. 
Bedford street. Pleasant street, and Piirchass 
atreet. Border City District about % mile froB 
center has a Portuguese trading center % mile 
long. The French section at Flint village, ose 
mile from center, has sliopping district % mile 
on Pleasant St. Tliore is a neighborhood one 
half mile on South Main street in GloN- village 
district. 

Trading Area;. Attracts trade from a tvide 
and thickly populated area. From as far sonth 
as Newport sud the shore resorts east to West- 
port Point business comes to Fall River. On 
the southeast the area extends to HicksvIUe 
part of which is shared with New Bedford. On 
the north the territory extends almost to 
Taunton and to the west as far as North Swan¬ 
sea. Some of the latter trade is shared with 
Providence. 

Wholesale Houses; Groceries, 12; Meats, 19; 
Tea and Coffee, 1; Druggist, 1; Tobacco, 1: 
(Jonfectloners, 7. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agea- 
cies, 34: commercial auto agencies, 23: automo¬ 
bile accessories, 45: automobile tire agenciet. 
25; bilkers. 79; cigar stores and stands (includ- 
lug hotels), 25: confectioners (Including hotel 
stands), 60: delicatessen, 3: dressmakers, 75: 
druggists, 52: dry goods, 89: department stores. 
6: electrical supplies, 7; florists, 18: fruits, 18: 
furniture, 42: furriers, 4: garages (public), 35: 
grocers. 467: hardware, 22: Jewelry, 22: meat 
market, 59: men's furnishings, 14: men's cloth¬ 
ing, 40; merchant tailors, 25: milliners, 3.5; 
opticians. 7; photographers, 14; pianos (and 
miscellaneous musical Instruments), 0: radio 
supplies, 12; restaurants (Including hotels), 65: 
shoes, 83; siiorting goods, 3; stationers. 8: 

women's apparel, 13. ' 

FITCHBURG, MASS. 
1980 PopulaUon, 41,029. 

City and Suburban Estimate, 70,000. 

Native Vniltee, 03.9%; Negroee, .01%; Forsifa 
Born, 36%; Industrial Workers. 24.4'j4; Eaf- 
lish Reading, ,‘^0%; Families, 9,273, 

Schools: Public Grade. 22; High, 1: Jiinlot 
High, 1; Parochial, ,5. Number of I^iplls 8.,500; 
Teachers. 260. 

Churohes: Baptist, 3; Christian Science, 1; 
Congregational, 5; Episcopal, 4; Methodist, 2; 
Uomati Catholic, 5; Miscellaneoua, 9. 

Banka: National, 1; State, 1; Total Resoiir'-es. 
$12,574,102. Savings Bank Deposits Totil 
>27,000.000. Co-operative Banka $8,175,000. 

Theatres; lyegitimate, 1; Moving Pictures, 4; 
Vardevllle, 1. Total number of seats, 6.300. 

Location: Midway of Mats, near iti northtrt 
border. Fifty miles from Boston on IIoosM 
'Tunnel Div. of B. A M. and terminus of Cheshlm 
IHv. Terminus of two divisions of New Havel 
Railrnad. On state road to Mohawk Trail, state 
roads to Keene. Worcester. Trolley to Wor- 
i-ester, Ayer, Lowell. Clinton; bus to Gardner. 

Principal Indnstriet: Paper, litbo, htnglaf, 
gliisslne, briatola, coated blanks. Saws, machine 
knives and files, railroad and machine tools, 
engines, lathes, firearms, bicycles, motor truck*, 
screen plates, paper machinery, grinders, humldl- 
flers, steel collars, castings, cars. Cotton and 
worsted yarns, ginghams, woolens, duck, cue 
tains, wood turnings, horn and celluloid goods, 
shoes, children's garmenta, bollera. 

Xannfaeturirg Eitablisbmenti: 121; teadlol 
firms: BImonda Saw A Steel Co., Manning, Max¬ 
well A Moore, American Woolen Co., Parkhln 
Mfg. Co., Iver Johnson Arms and Cycle Works, 
Crocker, Burbank A Co., Fitchburg Paper Coj. 
Grant Yarn Co., Fitchburg Yarn Co.. OrsweB 
Mills, Star Worsted Co., Louis Dejonge Oa., 
Fltehhnrg Machine Works, Brown Bag Filllnl 
Machine Co., W. A. Hardy and Sons Co., Parks- 
Cramer Co., F. H. Spragne Co., Dillon St*** 
Boiler Works, Bennett Shoe Co., Cowdrey Ma¬ 
chine Works, Ac. 

Total value of yearly output of factorie* se- 
timated at $t’«.000,0a). 

Special Information: Fitchburg’s enterpris* 
are mainly home-twnetl. long eatahllslied an* 
hold their position becaute of the high quality 
of their products. Mercantile Influence greatly 
strengthene/ in recent years by co-operatlv# 
promotion. Diversity of industries gives com¬ 
parative lm.n.aBity from depression. 

Residential Features: Mainly one. two s^ 
three tenement honses, with ownerslilp widely 
distributed. Under liberal savings and 
eratlve bank policies, many workingmen hav# 
become and are becoming owners. _ Finer Mr 
dencea are not concentrated. No dlstnra 
which might be termed slums. Many well-to-o® 
farmers in ontsklrts. 

Retail Shopping Beejion: Topographical c®*- 

Continued on page 92 
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While this district is commonly known 
as ^‘Metropolitan’* Boston, newspaper 
circulation which falls in this district is 
designated “City circulation by the 
Audit Bureau of Circulations. There¬ 
fore, when considered as a sales 
market, Boston is indeed “Fourth 
City* in the United States instead of 
seventh where it is placed on the 
Federal census report of 1920. 

Forty distinct cities and towns com¬ 
prise Metropolitan Boston. They are 
till served by the same parkway sys¬ 
tem and form a compact community 
which finds its business interests 
largely in Municipal Boston. Its com¬ 
pactness may be better understood 
when it is realised that in density of 
poptdalion Boston is exceeded only by 
Xeuf York. 

newspaper! 

has no 
daily! Somerville, with 93,000, Newton and Everett with over 
40,000, and Medford and Brookline with over 30,000 population 
support no daily paper. Of the 40 cities and towns in Metro¬ 
politan Boston, 31 have no daily newspaper! 

The Boston Globe is the only paper which prints 
detailed daily news of all the Boston suburbs 

The Globe is the only paper in which residents of these towns can find daily news of their own 
home town affairs. For nearly half a century these suburban news items have ap>peared exclusively 
in the Boston Globe. With other features of strong reader interest to both men and women they 
have helped to make the Globe Boston’s Greatest Family Newspaper. 

Another thing that has helped in this respect is the fact that 90% of the morning and 60% 
of the evening edition is home delivered. The rest of the Evening Globe goes home too, for 45,000 
copies are sold every night at terminal points in downtown Boston to homeward bound commuters 
who carry the papers to the different suburbs. , 

It is pertinent to observe that the Globe has the same features, comics, editorials, and much 
of the same news matter in all editions, so that there is no duplication of morning and evening 
readers, and the Globe cannot be considered as a ‘‘combination” paper. 

Its 278,000 purchasers Imy it because they want it, no premiums or circulation contests be¬ 
ing employed by the Globe. 

For 30 years the Globe has regularly carried the largest volume of advertising of all Boston 
papers. 

It has done so without the use of special pages or editions. 
It is carrying more advertising now than ever before—more in the first 8 months of 1924 than 

in the full year of 1914. 
It carries, among other classifications, more Department Store advertising daily and Sunday, 

and more Automobile and Accessory advertising than any other Boston paper. 

WHEN METROPOLITAN BOSTON GOES SHOPPING, 
IT DOES SO THROUGH THE COLUMNS OF THE 

BOSTON GLOBE 
i 

i 
Ask your clients Boston representative or distributor 
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I , ________ 
MASSACHUSETTS 

(Cont’d) 

Fltdibi«v (Con’t) 

ditions make thiH aection long and narrow. Ex- 
tenda about bnlf a mile on Main 8t. Storea on 
aide atreeta not numeroua. Went Fitchburg, 
South Fitchburg, Clegliorn have atorea of Im- 
liortanre, and tliere are many neighborhood 
atorea. 

Trading Area: 8 milea aonlh, 15 milea east 
and neat, 20 milea north. 

Wholeaale Honiea: Groeeriea, 3; Meate, 3; 
Fruita, 2; Hardware, 1; .Miaceilaneous IJnea, 
I.umlier, 4; Grain, 2; Riiliber. 1; othera, 4. 

Number of Hetail Outleta for Nationally Ad- 
vertiaed Frodneta: Puaaenger Automobile Ageii- 
ciea, 18; Commercial Auto, Agenriea, 7; Auto¬ 
mobile Acceeaoriea, 30; Automobile ^re Agen- 
ciea, 16; Bakera, 22; Cigar Stores and Stands 
(including Hotels), 19; Confectioners (including 
I'.otel stands), 60; Delicateaaen, 2; Dressmakers, 
.52; Iiruggists, 26; Dry Goods, 18; Department 
Stores, 4; Electrical Supplies, 9; Florists, 6; 
Fruits, 20; Furniture, 16; Furriers, 2; Garages 
(piitilic), 19; Grocers, 172; Hardware, 11; Jew¬ 
elry, 12; Meat Markets, 50; Men's Furnishings, 
26; Men’s Clothing, 19; Merchant Tailors, 7; 
Milliners, 10; Opticians, 8; Photographers, 8: 
I’lnnos (and mis-'ellaneous musical Instriimentsi, 
6; Radio Hupplies, 9; Restaurants (including 
hotels), 36; 8hces, 26; Sporting Gotida, 3; 
Stationers, 2; Women's Apparel, 12. 

See colimrma 3 and 4 

FRAMINGHAM, MASS. 
1920 Population, 17,033. 

City and Suburban Estimate. 42,000. 

Native Whites, 76%; Negroes, 1%; Foreign 
Born, 23%; Industrial Workers, 20%; English 
Reading, 93%; Families, 3,877. 

Schools, 14. Numlier of Pupils, 3,349. 

Churches, IS. 

Banks, -j. Total Resources, $12.20."),.’i4<i. 

Theatres; I.egitimate, 1. Total number of 
seats, 1,0(X). 

Location: Main line Boston & Albany R.R., 
Old Colony IMvlslon of N. Y., N. H. A H. R.R. 

Principal Indnstries: I'aper novelties, woolen 
goods, rubber goods, wheels, boilers, felt and 
straw hats, shoe machiner.v, shoes, iieaters. 
sugar and coffee machiner.v. 

Retail Shopping Section: About 10 blorks on 
principal and side streets. 

Trading Area: North to Maynard, cast to 
Natick, south to Mllforri. west to Westboro. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, 5; commercial auto, agencies, 3; automobile 
accessories, 4; automobile tire agencies, 3; 
bakers, 4; cigar stores and stands (including ho¬ 
tels), 5; confectioners (including hotel stands), 
18; delicatessen, 1; dressmakers, 15; druggists, 
12; dry goods. 11; department stores, 1; eiectri- 
cal supplies, .5; dorists. 9; fruits, 13; furniture, 
6; furriers, 1; garages (piildic), 7; grocers, 51; 
hardware, .'i; jewelry, 6: meat markets, 20; 
men's furnishings, 7; men’s clothing, 8: mer¬ 
chant tailors, 7; milliners, 7; opticians, 4; pho¬ 
tographers, 2; idanos (and miscellaneous musical 
Instruments), 2; radio supplies. 4; restaurants 
(Including hotels), 8; shoes, ll: s)a>rting goods, 
2; sfafloners, 3; women's npparel. 6, 

GARDNER, MASS. 
1920 Population. 16,971. 

City and Suburban Estimate, 31.(K)6i. 

Native Whites, 35%; Foreign Bom, : In¬ 

dustrial Workers, 40%; English Reading, 70%; 
Families, 4,100. 

Schools; Public Grade, 10; High, 1; Parmliial. 
2. Number of Puidls, 5,214. k 

Churches: Baptist, 1; Congregational, I: 
Episcopal, 1; Hebrew, 1; Methodist, 2; Presby¬ 
terian. 1; Roman Catholic, 3; Miscellaneous, 7. 

Banlcs; National, 1; State, 1; Total Resources. 
30.0Sl,.'t95. Savings Bank Deposits Total, ?8.- 
2.'’iO,.321; Co-operative Banks 2, assets 32,000,987 

Theatres; I.egltlmate, 1; Moving Pictures, 1. 
Total number of seats, 1,700. 

Location: On main line of B. & M. and on 
Portland Dlv. of B. & M. Trolley service to 
Templeton, Otter River snd Baldwinsvllle. Bus 
service to Fitchburg. Truck and express service 
to Boston and intermediate territory. 

Principal Industries; Chairs, furniture, bal>y 
carriages, gocarts. silver ware, oil stoves, chair 
machinery, woolen warps, time clocks. 

Manufacturing Establishments: 47; Leading 
firms: Beywood Bros. 4k Whkefield Co., P. Derby 
& Co., John A. Dunn & Co., all chairs; Florence 
Stove Co., F. W. Smith Silverware Co., Simplex 
Time Recorder Co., Templeton Chair Co. 

Total value ef yearly output of factories es¬ 
timated at, $20,000,000. 

Special Information: Chair makers from all 
parts of the country assemble frequently in 
Gardner for conference for the reason that Its 
the home of the National Association. 

Residential Features: Mostly one family houses 
and a few two and three deckers. 

Retail Shopping Section: Gardner Is divided 
into 4 distinct business districts. Including West 
Gardner, the principal business district, includ¬ 
ing Main, Parker and Ontral Sts., with most of 
the business on Main and Parker Sts. At 
Gardner Center the wealthy resident section. 
Gardner Depot, the union Station of the town, 
with heverul business houses, and South Gard¬ 

ner, the origliml section of the town with 
seevral business firms. Bus service to all Be<'- 
tions of the town. 

Trading Ares: Tlie surrounding territory is an 
agricultural settlement mostly but also includes 
the town of Winchendor, which Is the home of 
the largest toy manufacturer in the world. Tlie 
surrounding towns are Ashbumham, seat of 
Cushing Academy, a prepatory school for 
rolleges. 

'Wholesale Houses; Groceries, 1; Fruits, 2. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger Automobile Agen¬ 
cies, 9; Commercial Auto. Agencies, 3; Auto¬ 
mobile Accessories, 14; Automobile Tire Agen¬ 
cies, 4; Bakers, 8; Cigar Stores and Stands (in¬ 
cluding Hotels), 20; Confectioners (including 
hotel stands), 18; Ddicatessen, 4; Dressmakers. 
17; Druggists, 11; Dry Goods, 4; Department 
Stores, 1; Electrical Supplies, 4; Florists, 4; 
Fruits, 4; Furniture, 9; Garages (public), 8; 
Grocers. 66; Hardware. 3; Jewelry'. 3; Meat 
Markets, -34; Men’s Furnishings, 12; Men's 
Clothing, 12; Merchant Tailors, 3; Milliners, 6; 
Opticians, 3; Photographers, 3; Pianos (and 
miscellaneous musical instruments), 4; Radio 
Supplies, 2; Restaurants (including hotels), 18; 
Shoes, 13; Sporting Goods, 3; Stationers. 
Women's Apparel, 9. 

GLOUCESTER, MASS. 
1920 PopuUtion. 22.947. 

City and Suburban Estimate, 30,000. 

Native 'Whites, 6.’>%; Foreign Bom, 35%; In¬ 
dustrial Worktra, 25%; English Reading, 90%; 
Families, 5,000. 

Schools: Public Grade, 22; High, 1; Parochial. 
1. Number of Pupils, 4,679. 

Churches: Baptist, 2; Christian Science, 1: 
Congregational, 3; Eidscopal, 1; Hebrew, I; 
Methodist, 3; Roman Catholic, 3; Miscella¬ 
neous, 5. 

Banks: National, 2; State, 2; Total Resource., 
$18,168,638.36. Savings Bank Deposits Total. 
$8,601.749.63. 

Theatres: Legitimate, 1; Moving Pictures. 3; 
Total number of seats, 3,500. 

Location: Boston A Maine R. R. Boston A 
Gloucester Steamboat Co. 

Principal Industries: Production and manufac¬ 
turing of Fish, Holsery. Granite, inks. Glues 
of ail kinds, refrigerators, ash sifters, shafts 
and forgings, nets and seines, shoes, overalls 
and pantry toxes. 

Manufacturing Establishments: 20; Leading 
firms; Gorton Penn Fisheries Co., Ltd., Russia 
Cement Co., Success Mfg. Co., Merchant Box A 
Cooperage Co., Ipswich Hoisery Mills, Gloucester 
Net A Twine Co. 

Special Information: I,argcst salt fish mfg. 
center in the world. Greatest P'lmmer resort 
on north shore. 12 degrees cooUr than in any 
city In Massachusetts, during the summer 
months. 

Residential Features: Mostly one and two 
story houses—ordinary wooden dwellings. 

Retail Shopping Section: Main and Pleasant 
Streets. Begins at Junction of Washington and 
Main Streets, extending east, where it breaks 
for Pleasant Street the business section there 
covering 3 blocks, continues along Main easter¬ 
ly to Cnion Hill. Api)roximate distance one 
mile. 

Trading Area: Covers Approximately 8 miles 
to the east, west and north. 

'Wholesale Houses: Groceries, 2; Meats, 2; 
Fruits, 3; Miscellaneous Lines, 1. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Produots; Passenger Automobile Agen¬ 
cies, 10; Commercial Auto, Agencies, 5; Auto¬ 
mobile Accessories, 25; Automobile 'Tire Agen¬ 
cies, 10; Bakers, 7; Cigar Stores and Stands (In¬ 
cluding Hotels), 50; Confectioners (Including 
hotel stands), .50; Dressmakers, 20; Druggists, 
13; Dry Goods, 10; Department Stores, 3; Elec¬ 
trical Supplies, 10; Florists, 3; Fniits, 25; 
Furniture, 5; Oarages (public), 9; Grocers, 110; 
Hardware, 7; Jewelry, 9; Meat Markets, 30; 
Men’s Furnishing, 15; Men's Clothing, 10; 
Merchant ThIIors, 15; Milliners, 8; Opticians, 4; 
Photographers, 4; Pianos (and miscellaneous 
musical instruments), 4; Radio Supplies, 5; 
Restaurants (including hotels), 75; Shoes, 20; 
Sporting Goods, 4; Stationers, 5; Women's Ap¬ 
parel, 10. 

GREENFIELD, MASS. 
1980 Population, 15,462. 

City and Suburban Estimate, 89,000. 

Native Whites, 83%; Negroes, 1%; Foreign 
Bom, 16%; Indnstrial Workers, 27%; English 
Reading 94%; Families, 3,547. 

Schools, 21. Number of Pupils, 3,150. 

Churches, 13. 

Banks, 5. Total Resources, $18,689,500. 
Theatres, 2. Total number of seats, 2,100. 

Location: Fitchburg and Paitumprlc Divisions 
of B. A M. R.B. 

Principal Industries: Taps, dies, small tools, 
hardware and paper boxes. 

Retail Shopping Section: One mile on Federal, 
Main and Chapman Streets. 

Trading Area: South to Whatley, north to 
Northfield, east to Orange, west to Shelburne 
FalU. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, 11; commercial auto, agencies, 4; auto- 

Continued oh page 93 

When you think of 

Fitchburg 
Massachusetts 

You must think of The 

FITCHBURG 
SENTINEL 

The Newspaper that goes into all the homes 

Fitchburg is 

Big enough for a traffic problem. 

Small enough for community spirit. 

Rich enough to finance its own 
industries. 

Neighborly enough to be a growing 
trade center. 

Skilled enough for blue-ribbon 
manufactures. 

American enough to assimilate its 
immigrants. 

Clean enough for splendid health 
conditions. 

Progressive enough to own fine public 
works. 

Adventurous enough to try something 
. new. 

Wise enough to appreciate The 
Sentinel. 

77 per cent of The Sentinel’s 
circulation is local 

The surrounding towns are fine 
examples of New England country life 

20 per cent of The Sentinel’s circula¬ 
tion is among the best people 

in these towns 

Include The Fitchburg Sentinel 
in your lists. 

JULIUS MATHEWS SPECIAL AGENCY 
Boston New York Detroit Chicago 



Editor & Publisher for December 13, 1924 

MASSACHUSETTS 
(Cont’d) 

GreenAeld (Can't) 
•oblle accesiores, 17; aatomoblle tire sgencles, 
20; haken, 9; cigar storea and atanda (inrlud- 
lag hotels), 15; confectioners (inclndlng hotel 
stands), 20; delicatessen, 3; dressmakers,' 19; 
grogglsts, 5; dry goods, 9; department storea, 
1; electrical supplies, 9; florists, 5; fruits, 10; 
famlture, 7; farriers, 3; garages (puhUc), 14; 
grocers, 59; hardware, 4; jewelry, 6; meat mar¬ 
kets, 21; men's furnishings. 12; men's clothing, 
18; merchant tailors, 14; milliners, 8; opticians, 
4; iiliutographera, 4; pianos (and mlscellaueous 
■Dstcal Instruments), 3; radio supplies, 2; res- 
tanrants (including hotels), 21; shoes, 10; sport- 
iok goods, 4; stationers, 7; women's apparel, 4, 

HAVERHILL, MASS. 
1920 Population, 53,^'84. 

City and Suburban Estimate, 100,000. 
Hatiya Whites, 73H%; Negroes, 1H%; Foreign 

Bom, 25%; Indnstrial Workers, 37%; English 
Beading, 83%; Families, 12,814. 

Schools: Public Grade, 29; High, 1; Parochial, 
1, Number of Pnplls, 10,001, 

Churches: Baptist, 5; Christian Science, 2; 
Coogregatlonal, 9; Bpiscopal, 2; Hebrew, 2; 
Methodist, 3; Presbyterian, 1; Roman Catholic, 
6; Miscellaneous, 10. 

Banlm: National, 4; State, 6; Total Besourcco, 
447,206,034.23. Savings Bank Deposits Total, 
422,143,378,13. 

Theatres: Legitimate, 4; Moving Pictures, 4; 
Tautleville, 1. Total number of seats, 4,.300. 

Looation; On main line of Boston & Maine 
Ballroad—33 miles from Boston—Massachusetts 
Northeastern Street Railway, and Eastern Mass- 
achiiKetts Street Railway Co. 

Frinclpal Industries: Women's shoes, woolen 
(sods and box-board. 

Manufacturing Establishments; 3,30; t.«ndlng 
Drnis: Wltberell & Dobbins, Tessler & Bowdoln, 
Oeo. F. Carleton Sc Co,, Pentneket Woolen Mills, 
Robert Gair Co., Hartman Shoe Co., Doited Shoe 
Machinery Co. 

Total value of yearly output of factories es* 
timated at $96,276,853. 

Special Information: AlKiut 90% of Haverhill's 
Industrial workers are employed In women's 
due factories, receiving high wages during the 
thne employed. Haverhill has approximately 
142 shoe factories, and many others (aiwut 60) 
small shops dealing in shoe findings such as 
upper and bottom leather, shanks, etc. 

Residential Features: .1 large in'ri eniage of 
one-family houses owned by those occupying 
them. Kesldential sections (uirticularly floe but 
there are no outstanding big estates. 

Retail Shopping Seotion; Extends from the 
corner of Main 4k Merrimack Sts., which Is the 
terminal for subnrban trolley lines, one-quarter 
mile east to Washington Square. This street 
cirmprises most of the retail husiness section. 
Main, Winter, Essex, Water, Washington and 
Main Sts., comprise the smaller retail district. 
Several small neighborhood sections with the 
usual groceries, confectioneries, meat and small 
shops In outlying districts. 

Trading Area: Extends about 25 miles north 
and east and about six miles west and south. 

Wholesale Houses: Groceries, 3; Meats, 2: 
Fruits, 1. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger Automobile Agen¬ 
cies, Commercial Auto. Agencies, 5; Automobile 
Accessorlea, 25; Automobile Tire Agencies, 20; 
Bakers, 19; Cigar Stores and Stands (Including 
Hotels), 14; Confectioners, (Including hotel 
stands), 18; Delicatessen, 3; Dressmakers, 5; 
Druggists, 24; Dry Goo<ls. 19; Department 
Stores, 3; Eaectrical Suppllea. 15; Florists, 6; 
I'rults, 52; rumiture. 19; I'urriers, 1; Garages 
(public), M; Grocers, 171; Hardware, 9: Jew¬ 
elry, 13; Meat Markets, 114; Men's Furnishings, 
20; Men's Clothing, 20; Merchant Tailors, 32; 
Milliners, 10; Opticians, 13; Photographers, 4; 
I ianos (and miscellaneous miutcal Instruments). 
5; Radio Supplies. 15; Restaurants (Including 
hotels), 48; shoes, 35; Sporting Goods. 3; 
Stationers, 8; Women's .\pparel. 15. 

See announceirtent below 

HOLYOKE, MASS. 
1920 Populatior., CO.'.T.T: May 1. 192.3. 121,191. 

City and Sukar);an Estimate, l.Tti.uOO. 

Native Whites, 66%; Foreign Bom, 34%; la- 
dnstrial Workers, 33%; 

Schools: Public Grade. 17; High, 1; Junior 
High, 6; Parochial, 9; Number of Pupils, 16,618. 

Churches: Baptist, 2; Christian Science, 1; 
Congregational, 3; Episcopal, 1; Hebrew. 1; 
Methodist, 2: Presbyterian, 1: Roman Catholic, 
10; Miscellaneous, 2. 

Banks: National, 3; State. 6; Total Resources 
$.3.8,284.000; Savings Bank Deposits Total, $23,- 
400,000. 

Theatres; legitimate, 1; Moving Pictures. 7; 
Vaudeville, 1; Miscellaneous (Auditoriums, 
etc.), 6; 'Total number of seats, 10,000. 

Looation: In fertile section of Connecticut 
Valley, on B. A M. direct line to New Vork 
to Northern New England. Montreal and 
Canadian points. .\lso branch of New Haven 
Railroad, 107 miles from Boston, 143 from New 
York. Gateway to Berkshlres and Moliawk 

Trail. Freight tonnage second only to Bo-ton 
on B. A M. 

Priuelpal ladnatriaa: Large manufacturers of 
flne writing papers, known as the "Paper City." 
one of the largest silk mills, loirge alpaca mills, 
great power pump plants. Paper making ma¬ 
chinery, valves and hydrants, bsUers, trucks, 
auto tires, aciessorles. and allied lines. Large 
thread, worsted, cotton, plush, blanket, felt 
and braid plants. 

Manufacturing Establishments: 69. I4>sdin.' 
Arms, Americsn Writing Paper Co.. Fair Alpaca 
Co., Skinneri .Silk Mills, American Thread Co., 
Merrick Tliread Co., Worthington I’Ump Sc 
Mnchlnery t'orp.. Cowan Truck Co., Crocker- 
McElwniu Co., Germania Mills, Lyman Mills. 
National Bank Book Co., White Sc WyckoS, 
Holyoke Silk Hosiery Co., Holyoke Worsted 
-Mills. Total value of yearly output of factories 
estimated st $200,060,000. 

Residential Features: Apartment block.s, brick 
predominates. Tendency now toward one and 
two family housea. New residential seitions 
are all reatrlrte<l. City has a Planning I'sxard. 
0‘M)d car ayatem. 

Retail Shopping Section: High street, 9 
blocks; Maple street, 3 blocks; Main street. 6 
blocks; Dwigbt street, 2 blocks. Hmall sections 
scattered. 

Trading Area: About 25 miles north, west and 
cast. 

Wholesale Houioa: Grocerlea, 6; Meata, 5; 
Fruits, 7; Hardware, 10. 

Number of Retail Outleta for Nationally Ad¬ 
vertised Prodnota: Passenger automobile agen 
ties, 19; commercial auto, agencies, 5; automo¬ 
bile accesattries, 35; automobile tire agencies, 8; 
Itukers, 3,3; cigar stores and stands (Including 
hotels, 07; confectioners (Including hotel 
stanils), 101; delicatessen, 3; dressmakers, 80: 
druggists, SO: dry gootls, 41; department stores, 
2; electrical supplies, 6; florists, 6; fruits, 48; 
furniture. 21; furriers, 5; garages (public), 10; 
grocers, 253; hardware, 12; jewelry, 20; meat 
niarketa, 04; men's fnmlahinga, 20; men's cloth¬ 
ing, 20; merchant tailors, 28; milliners, 22; 
o'dlcians, 9; photugrapbera, 12; plsooa (and mis¬ 
cellaneous musical instruments), 10; radio sn|i- 
plles. 11; restaurants (Inclndlng hotels), 46; 
shoes. 36; sporting goods, 15; stationers, 13; 
women's apparel, 28. 

HUDSON, MASS. 
1920 PspnUtion, 7,007. 

City and Suburban Eatimats, 11.000. 

Nativa Whitsa, 83%; Foreign Bom, 17%; la- 
daatrial Workers, 10%; English Beading, M%; 
Familee, 1,792. 

Schools, S. Niimticr of Pupils, 1,187. 

Churches, 8. 

Banks, 3. Total Resources, $.3,611,840. 

Theatree, 2. Total utimlwr of seata, 1,530. 

Location: Maaonchusetts Centrml and Marlboro 
branches of Fitchburg Dlvlsloa of B. A M. R.R. 

Principal Industries: Shoes, rubbers, rain¬ 
coats, yarn, knit goods, tools, swaatars. a(>ectal 
machinery. 

Rasidantlal Features: One and two family 
bousei. 

Setail Shopping Seotion: One-ttalrd mile on 
Main Street and Woods Sqiure. 

Trading Area: Aden, northeast; Berlin, 
southwest; south to Marlboro. 

Number of Retail Outlets far Nationally Ad- 
vertiied Products: Puascuger aatomoblle agen- 
clea. 3; commercial auto, agencies, 2; antomo- 
btle ucci'seorles, 6; automobile tiro agencies, 6; 
hekers. 4; cigar stores and stands (including ho¬ 
tels), 5; confectioners (Including hotel atanda), 
4: delicates.sen. 1; dressmakers, 6; druggists, 
4; dry goods. 6; department stores, 1; electrical 
supplies, 3; florists, 2; fruits, 4; furniture, 3; 
furriers, 1: garages (public), 5; grocers, '21; 
hardware, 2; jewelry, 3; meat markets, 7; men's 
furnishings, 3; men's clothing, 3; merchant 
tailors, 5; milliners, 4; opticians, 1; pliotogra- 
pbers. 1; piaona (and miscellaneous mnsical in¬ 
struments), 2; radio iiipplles. 2: restaurants (In- 
clnding hotels), 5: shoes, 4; simrtlng giKids, 1; 
s(atii>n«rs, 1; women's apparel, 1. 

LAWRENCE, MASS. 
1920 Population, 94,270. 
City and Bubnrbnn Estimate, 140,0lg). 

Native Whitea, 58%; Negroes, 27c: Focaign 
Bom, 40%; Industrial Workers, 40%; English 
Reading. 86%; Familiaa, 10,713. 

Schools: PnbUc Grade. 30; High, 2; Parochial, 
2. Number of Pupils, 12,241. 

Churches: Baptist, 6; Christian Science, 1; 
Congrcgattonsl, 6; Episcopal, 3; Hebrew, 3; 
Methodist, 6; I’reshyterlan, 2; Roman Catliollc, 
14; Miscellaneous, 13. 

Banks: National. 1; State, S. ToUl Re- 
iourres, $23,713,147. Savings Bank Deposits 
Total, $38,607,428. 

Tbsatraa: I-egltlmate, 1; Moving Pictures, 7; 
Vaudeville, 1; Total number of aeete, ll.OOtb 

Location: Situated 26 mtlea north of Boeton 
on the Merrimark River. It Is eerved by the 
Portland Division, .Manchester Sc Ijiwrence 
Br.'inch end Ixrwell and I.awrence Branch of the 
lloHion and Maine Railway. Interurbsn service 
to Button, liowell, Haverhill, Nashua and Salem. 
N. H. .Anto express to Boston, Lowell, and 
Haverhill. 

Principal Indastries; Woiden fabrics, coated 
pa|>er for national magazines, fabric printing, 
rugs, niitomohile wheels, artillery wheels, wagon 
ubeeN, bobldns. loom shuttles, flhre tool handles 

Cotitinued oh page 94 

A Trading Population of 156,000 

Covered by One Daily Newspaper! 
An unusually fertile field for the exploitation of Nationally advertised merchandise of all sorts— 
in HAVERHILL, MASS.A.CHUSETTS—^a city leading in the production of high grade foot¬ 
wear, wood heels, leather, bakery goods, confectionery, boxboard and paper, lasts, woolen goods, 
brooms, etc. Producing over $60,(^.000 worth of merchandise—employing over 14,000 skilled 
workers, who earned over $16,000,000 last year. Haverhill—with an estimated population of 56,- 
855 in 1924, and a suburban population of 100,000 within a radius of 18 miles—this ENTIRE 
trading area is ADEQU.VFELY COVERED by the daily editions of ONE Daily Newspaper, 
the— 

Ha vevbill^Evening Gazette 
. HAVERHILL, MASSACHUSETTS 

Distinctly and distinctively a HOME NEWSPAPER—of the sort that’s CARRIED HOME every 
evening, or delivered to practically every HOME, in this city of HOME OWNERS—daily read 
by EVERY member of the family. Because of .this unusual READER-INTEREST, coupled 
with a very LOW ADVERTISING RATE (5c per line for 10,000-line, or larger, contracts) the 
HAVERHILL EVENING GAZETTE offers a most attractive proposition to National Advertis¬ 
ers. Haverhill Gazette readers have money to spend—Haverhill Gazette advertisers are reaping 
their share. 

A. B. C. CIRCULATION 5,632 RU. Sc A LINE MINIMUM RATE 

Special Representative 

The Julius Mathews Special Agency, Home Office, 1 Beacon St., Boston 
AImo New York, Detroit, Chicago 



EAW.Er EAGLE 

Ijnn off 
wtter tr 

Frincip 
pirt8. f 
ipparatui 
medlciGe, 
Miies, I 
oandoflce: 

IfADUfj 
Arms, (j 
A. M. Cl 
Counter 

Beet Co 
chlnery 
jenrly < 
600,000. 

Specia 
Electric 
ladies a 
Essex C 

Eesid 
family 
in certi 
some o: 

Betai 
blocks; 
and av 
Bxclinn 

Tradi 
serving 

Who! 
Pniits, 

Mum 
Tsrtiso 
des, 4 
tire ni 
stands 
cludini 
dressm 
depart 
dorlstt 
|arae< 
Jewelr 
Ings, 
US; I 
20; p 
nents 
dudin 
6; sti 

CLEAN 

MASSACHUSETTS 
(Cont’d) 

Lawrence (oon’t) 
and loom pickers, braids and narrow fabrics, 
picker straps, roof Joints, linen thread, drug¬ 
gists’ sundries, shoes, wo^en heels, chemicals, 
machine and woodworking shops, fibre bo-ard 
and rarious products of foundries. 

Special Information; Great New Enrland’s 
textile centre, second to Philadelphia, in the 
country in textile manufacture. Has largest 
print works and worsted mills in the world. 
Mills cover 400 acres, 

Besidential Features: There is a large num¬ 
ber of 0 to 12-family buildings, a few large 
apartment houses. Then census shows 12,700 
dwellings and 10,715 families, 

Betall Shopping Section: The principal shop¬ 
ping center is about two miles long on Essex 
St, and Broadway. There are several side streets 
with small stores and specialty bouses and an 
average number of stores scattered throughout 
the city. 

Trading Area: The Lawrence trading area is 
thickly populated and exceedingly prosperous, as 
shown by the large number of retail stores in 
every line of trade and the prosperity of each. 
l.awrence attracts trade from gs far north as 
Nashua, N. H., Windham, N. H., and interven¬ 
ing points. Prom the south business is attracted 
from Boxford, Ingalls Crossing, Ballardvale, 
Andover, and other towns. From the east trade 
is attracted from East Boxford, Groveland and 
Bradford. From the west business la drawn 
from territory about half way to Lowell. 

The important cities and towns in this area 
are Methuen, 15,183; N. Andover, 6,285; An¬ 
dover, 8,268; Ballardvale, 602; Boxford, .588; 
Pelham, 50.7; Reading, 7,439, and Derry and 
Salem in New Hampshire. 

Wholesale Houses; Groceries, 12; Meats, 8; 
Fruits, ,7; Hardware, 1; Confectioners, 5; Tobac¬ 
co. 1. 

Humber of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger autoraoldle .ngen- 
I'les, 19; commercial auto agencies, 8; autonio 
bile accessories, 37; automobile tire agencies. 
18; bakers, 49; cigar stores and stands (includ¬ 
ing hotels), 41; confectioner (including hotel 
stands), 52; deilcatcssen, 7; dressmakers, 81; 
druggists, 4.5; dry goods, 84; department stores, 
4; electrical supplies, 8; florists, 9; fruits, (Vi; 
furniture, 35; furriers, 0; garages (public), 30; 
grocers. 414; hardware, 16; Jewelry, 28; meat 
markets, 73; men’s furnishings, 2u; men’s cloth¬ 
ing, .‘{O; merchant tailors, 15; milliners, 36; op¬ 
ticians, 12; photographers, 14; pianos (and niis- 
cellaneons mnsical Instruments), 8; radio sup¬ 
plies. 7; restaurants (including hotels), 83; 
shoes, 58; sporting goods, 5; stationers, 6; wo¬ 
men’s apparel, 18. 

See announcement below 

LEOMINSTER, MASS. ; 
1920 Population, 19,475. ‘ 
Bohools: ITiblic Grade, 11; High, 1; Parochial, 

1. _ ' 

Churches: Baptist, 1, Congregational, 3; 
Episcopal, 1; Methodist, 1; Roman Catholic, 2; 
Miscellaneous, 2. 

Banks: National, 2; Total Reaources, $5,- i 
396,000. I 

Theatres: Moving I’lctures, 1; Vaudeville, 1. 

Principal Industries: Celluloid goods, baby 
carriages, pianos, shirts, boxes, born goods, 
ivory novelties. 

ManufaotUTir,g Establishments: 44. Leading 
firms, Vlscoloid Co., T. A. Whitney Carriage Co. 

Number of Retail Cutlets for Nationally Ad¬ 
vertised Products; Bakers, 6; cigar stores and 
stands (including hotels), 8; confectioners, (in¬ 
cluding hotel stands), 16; dressmakers, 12; 
dnigglsts, 13; dry goods, 14; electrical supplies, 
3; florists, 5; fruits, 4; furniture, 5; furriers, 1; 
garages (publle), 6; grocers, 71; hardware, 5; 
Jewelry, 4; meat markets, 25; men’s farnlshiugs, 
8; niereliant tailors, 10; opticians, 2; photo¬ 
graphers. 3; pianos (and miscellaneous musical 
instriinients), I; radio supplies, 2; restaurants 
(including hotels), 13; shoes, 12; sporting goods, 
2; stationers, 3. 

LOWELL, MASS. 
1920 Population, 112,759. 

City and Suburban Estimate, 175,009. 

Native Whites, 00%: Negroes, less 1%; 
Foreign Born, 40%; Industrial Workers, 40%; 
English Reading, 00%; Families, 25,000. 

Schools: Public Grade, 45; High, 1; Junior 
High. 4; Parochial, 17; Number of Pupils, 
22,00<). 

Churches: Baptist, 10; CTiristlan Science, 2; 
Congrcgationsl, 5; Episcopal, 2; Hebrew, 3; 
.Methodist, 6; Presbyterian, 2; Roman Catholic, 
16; Miscellaneous. 6. 

Banks; National. 5; States, 1; Total Resources 
$3,269,600; Savings Bank Deposit! Total 
174,000,000. 

Theatres: Stock, 1; .Moving Pictures, 7; 
Vaudeville, 1; Miscellaneous (Auditoriums, etc.), 
25; Total ninnber of seats, 15,000. 

Location: 26 miles from Boston on Merri¬ 
mack River at Junction of Concord. B. & M., 
New Haven It. R., Eastern Mass, trolley lines 
to ail points. Regular auto truck routes between 
I»well and Boston and other nearliy points. 

Principal Indnstiies: Textiles, hosiery, toilet 
preparations, chemicals, mohair plush, silk 
(.lines, etc. 

Manufacturing Establishments; 400. Leading 
Arms, .Merrimack Mfg. Co., Ijiwrence Mfg. Co., 
Mass. Mills, Boott Mills, Appleton Mfg. Co., 
Hamilton Mfg. Co., Saco-Tx>weIl Co. 

Special Information; Tx>weII has one of the 

largest textile schools in the country. A 
memorial anditorinra seating 4,000 costing 
$1,000,000. A blgb school cosUng $2,000,000. 

Residential Features; One and two family 
bousea. Large percentage owned. Many fine 
residences in Belvedere and Highland sections. 

Retail Shopping Section: About 1 mile on 
Merrimack street, % mile on Central and 
"Middlesex. Middle nnd Market streets each one 
half mile, with some neighborhood stores in all 
parts of the city. 

Trading Area: North about 23 miles, east 15 
miles, south 10 miles, west 20 miles. More or 
less business coming from north and west be¬ 
yond that distance. 

"Wholesale Houses; Groceries, 10; Meats, 9; 
Fruits, 5; Dry Goods, 1. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products; I’assenger automobile agen¬ 
cies, 21; commercial auto, agencies, 7; automo¬ 
bile accessories, 60; antomubile tire agencies, 12; 
bakers, 68; cigar stores and stands (including 
botels), 122; confectioners (Including hotel 
stands), 82; delicatessen, 2; dressmakers, 144; 
druggists, 48; dry goods, 52; department stores, 
4; electrical supplies, 26; florists, 15; fmits, 42; 
furniture, 43; furriers, 11; garages (public), 43; 
grocers, 458; hardware, 19; Jewelry, 30; meat 
markets, 115; men’s furnishings, 23; men's 
clothing, 34; merchant tailors, 95; milliners, 87; 
opticians, 15; photographers, 19; pianos (and 
mls<-ellaneous musical Instruments), 18; radio 

See annomioement below 

supplies, 8; restanrants (Inclodlng hotels), gfi; 
shoes. 42; sporting goeds, 4; stationers, 4- 
women’s apparel, 20. 

LYNN, MASS. 
1920 Population, 100,000. 
City and Suburban Estimate, 175,0(K). 

Native White, 34,000; Negroea, 1,500; Foreign 
Bom, 60,000; Industrie! Workers, 31,414; Eng. 
Ush Reading, 67,000; FamiUea, 20,000. 

Schools: Public Grade, 40; High, 2; Junior 
High, 5; Parochial, 4; Number of Pupils, 18,000. 

Churchei; Baptist, 8; Christian Science, 1; 
Congregational, 3; Episcopal, 2; Hebrew, 4; 
Methodist, 10; Presbyterian, 1; Roman Catholic, 
7; Miscellaneons, 14. 

Banka: National, 4; State Trnat Co., 4; 
Total Resourcei, $40,259,795; Savings Bank De¬ 
posits Total, $27,500,000; Co-operative Banks, 
$12,000,000. 

Theatres: Legitimate, 1; Moving Pictnreg tmt 
Vaudeville, 2; Miscellaneons (Andltorlnms, etc.). 
Moving Pictures, 5; Total number of aeats, 
10,000. 

Location: On famous north shore of Atlsntir 
Ocean, 12 miles from Boston. B. A M., Boston- 
Revere Beach and Lynn R. R., and Stone’s 
Express Boat line. Excellent street railway 
service to all nearby cities and towns with 
population running Into hundreds of thousands. 

ICoUirll 

(Circulation, 18,000) 

Only newspaper published in Middlesex county on Sunday. 

^amreiTce 

(Circulation, 14,000) 

Biggest and best Sunday newspaper in Essex county. 

Both newspapers that reach the homes of two populous and 
progressive cities. 

CONSERVATIVE 

B. S. Pouzzner, Publisher 

CONSTRUCTIVE 

TRIBUNE EA6LL LA(^ TRIBUTE 

Home of Evening Tribune—Daily Eagle 

Read in Nearly Every Home In Lawrence 

and Vicinity 

THE EVENING TRIBUNE 
LAWRENCE DAILY EAGLE 

Net paid daily circulation for the six months 

prior to Oct. 1, 1924 

20,457 
Of this total, 15,932 was concentrated directly within 

the city limits and 3,901 in the immediately adjoining 

suburban territory. 

Lawrence is one of the largest and most flourishing textile 

centres in the entire country. Advertisers can cover this 

rich market thoroughly by using the Tribune-Eagle. 

BRYANT, GRIFFITH & BRUNSON, Representatives 
Boston, New York, Chicago, Atlanta. 

r 
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cal snppllei, 3; Borista, 12; fruiu, 17; fnrnlturc, 
M A ce A r*Uf TCITXXQ fB'flera, 2; garaaea (public), 22; grocera, 
Irlxx^O/AA^alUOCi I lO 140; hardware, 12; Jewelry, 5; meat market!, 

(Cont’d ) furnlahlng, 6; men's clothing, S; mer- 
___J_^_ chant tailora, 38; milliners, 12; opticians, 5; 

photogrs pbcrs, 3; pianos (and miscellaneous 
musical Instruments), 4; radio supplies, 3; res- 

Lyim (cost’t) tanrants (including hotels), 20; shoes, 1C; sport- 
Ijnn offers to shipping public both rail and •UUoners, 4; women's apparel, 10. 
ester transportation of high quality. - 

Frineipai Industries; Boots, shoes and allied MARI RORO MAQQ 
parts. Electrical nuichinery and high frequency 
sppiiratus, various kinds of machinery and parts. loo. nos 
aiedtclfte, soap, arc lamps, automiblle acces- 
torles, metal garages, foundry products, In- City and Baburbtin Estimate, 30,000. 
candescent lamps, wire goods, etc. Native Whites, 797,; Foreign Bom, 217,; In- 

Frineipal Industries; Boots, shoes and allied MARI RORO MAQQ 
parts. Electrical nuichinery and high frequency iTa/Aivi.iDVPl\.VPj 
apparatus, various kinds of machinery and parts. loo. is nos 
aiedtclfte, soap, arc lamps, autoumblle acces- 
aorles, metal garages, foundry products, in- City and Suburban Estimate, 30,000. 
candescent lamps, wire goods, etc. Native Whites, 797,; Foreign Bora, 217,; In- 

Ifanufaoturing Establishments; 405. Leading dustrial Workers, 237,; English Beading, 89%; 
amis, lieneral Ellectric Co., A. E. Little, Co., Families, 3,527. 
A. M. Creigliton, George E. Marsh Co., Harwood Schools, 8. Number of pupils, 2,421. 
Counter Co.. Hoague-Sprague Corp.. Bentou la 
Heel Co., Hillard A Merrill. United Shoe Ma- 
chincry Co., Williams & Clark. Total value of Banks, 4. Total Resources. $10,522,800. 
yearly ontimt of factories estimated at $143,- Theatres, 3. Total number of seata 2,150. 

®®®'®®® Location; Marlboro Branch of Taunton Divl- 
Special Information; Home of the General slon of N. T., N. H. A H. R.R., Mtchburg and 

Hectrlc Co. One of the largest producers of goutbern Division of B. A M. R R 

**’* BesidentUl Features; Moetly o.w and two- 
.. , . family bouses. 

Residential Features; Mostly one and two n x i, ai. i a 
family houses. Limited number’of three deckers RoUil Shopping SeoUon; Seven blocks in 
in certain areas. Along Lynn waterfront are city. 
lome of the most beautiful estates. Trading Area: South to Soutbville, east to 

Retail Shopping Section; Market street. 3 northeast to Maynard, west to Chap- 
blocks; Miinrle street, 2 blocks; Central street •“''■‘I*- 
and avenue, 3 blocks; Union street, 4 blocks; 
Exchange and Broad streets, 2 blocks. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products; Passenger automobile agen- 

Trading Area: Within a 10 mile radius, ^1?*• .tLn'l'*®”?: 
serving some 250,000. 

Wholesale Houses: Groceries, 
emits, 0. 

bile accessories, 9; automobile tire agencies. 6; 
bakers, 10; cigar stores and stands (includ¬ 
ing hotels). 13; confectioners (including hotels 
stands), 27; delicatessen, 1; dressmakers, 25; 

Number of Retail Outlets for Nationally Ad- druggists, 11; dry goods, 10; electrical supplies, 
Tsrtised Products: Passenger automobile ageu- 2; florists, 6; fruits, 15; furniture, 5; furriers, 
cies, 45; automobile accessories, 20; automobile 2; garges (public), 7; grocers, 59; hardware, 
tire agencies, 17; bakers, 53; cigar stores and 3; Jeweiry. 5: ineat niaikcis. l;{- ireii's liiniiKli. 
itands (including hotels), 24; confectioners (in- ings, 0; men's clothing, 9; merchant tailors, 7; 
eluding hotel stands), 50; delicatessen, 10; milliners, 9; opticians, 2; photographers, 4; 
dressmakers, 1(X); druggists, 45; dry goods, 40; pianos (and miscellaneous musical Instruments), 
department stores, 5; electrical supplies, 24; 3; radio supplies, 3; restaurants (including bo- 
lorists, 26; fruits, 45; furniture, 30; furriers, 5; tels), 15; shoes, 17; siiorting goods, 1; sta- 
garages (public), 50; grocers, 315; hanlware, 20; tioners, 2; women's apparel, 6. 
Jewelry, 25; meat markets, 82; men's furnish- _ 
Ings, 21; men's clothing. 30; merchant tailors. maw's ns-wow' mj 
115; milliners, 35;' opticians, 15; photographers, ME-L,l\OSE<y IV 
20; pianos (and miscellaueous musical instni- 
ments). 23; radio supplies, 10; restaurants (in- 1920 Population, 18,204. 
eluding hotels), 105; shoes, .\5; sporting goods, (jit- mnd Suburban Estimato, 
«; stationers, 3; women's apparel, 15. „ m.,. „„„ «_ 

_ , . . Native Whites, 82%; Negri 
2>ee columna 3 and 4 Bom. ITCt,; IndnstrisI Works 

MELROSE, MASS. 
1920 Population, 18,204. 

City and Suburban Estimate, 20,000. 

Native Whites, 82%; Negroes, 1%; Foreign 
Bora, 17%; Industrial Workers, 19%; English 
Reading, 927c; Families, 4,396. 

Schools, 12. Number of pupils, 3,439. 

Charches, 13. 

Banks, 3. Total Resources, $6,849,370. 

Theatres, 2. Total number of seats. 1,800. 

Location: On Borthland Division of Boston A 

MALDEN, MASS. \tal R.«,urces. $6,849,370. 

1920 PopnUtion, 49,103. Theatres, 2. Total number of seats. 1,800. 

CSty and Suburban Estimato. 150,000. LocaUon: On Borthland Division of Boston A 
Native Whites, 647c; Negroes. 2%; Foreign .Maine. 

Bora, 34%; Industrial Workers, 20%; Families, Residential Features: One and two-family 
*'"®' nouses. 

o”v?' I*’ Retail Shopping Seotion: Al.out eight blocks 
High, l; Parochial. 2; Number of Pupils. 9,767. „„ prliicii.al streets. 

i' Trading Area. Conflned to city limits. 
Congregational, 6; Episcopal, 2; Hebtew, 5; _ v # « . « .i . c w .• ca 
Methodist, 6; Roman Catholic. 4; Uiscellane- Wumber of ReUU OuUeU for Nationally Ad- 
OQB, 2. Tertlfted Products: i'anHenger automobile agen* 

M-.A1 1 A aa A m AW a , -a commefcial auto, agenclea, 1; automo« 
tonior r!i t?’ ncceaoories. 11; automobile tire agenclea, 

®*^'“*'* Depoalta jj. 7. cig*, g,ores and stands (inclitd- 
loisi, $id,wi8,i4«. hotels), 8; confectioners (Inclndlng hotel 

Theatres: Moving Pictures, 5; Vaudeville, 2; atiiuds), 6; dellcatesaen, 1; dressmakers, 25; 
Mlscellaneoua (Auditoriums, etc.), 1. Total unm 
ber of seats, 7,500. 

druggists, T; dry goods, 7; electrical supplies, 
7; florists, 2; fruits, 4; furniture, 2; farriers. 

Location: Within four miles of Boston, county H gnragos (public), 9; grocers, 30; hardware, 
of Middlesex. On two railroad lines with nine *: Jewelry, 2; meat markets, 13; men's furnish 
railroad stations, 80 trains dally to and from *“*•• men's clothing, 2; merchant tailors, 9; 
Boston. Within one fare sone to Boston and mllllnera, 8; opticUns, 2: photographers, 3; 
30 minutes by truck to Boston fn-lgbt terinlmils pianos (and miscellaneous musical Instruments), 
and docks. On navigable arm of Mystic River. radio supplies, 2; restaurants (including bo- 

Princlpal industries: Industri.I dlverslflcatlou. *L'r 2"' ****’‘’"*”' 
Ruhher hnot. snri shoe. k-if 1= womens spparel. 2. Rubber boots and shoes, auto tires, soap, knit "‘’"•rn s spparei, i. 
goods, sweaters, leatber goods, last factories, - 
women's and children's clothing, auto bodlaa. 
cocoa, npbolatercd furniture, percolatora. Are MILFORD, MASS, 
hose, paper boxes, coal tar prodneta, paints, ’ 
vtrnlabes, proprietary articles. 19t0 Population, 13471. 

Manufacturing EatabUshmonts, 85. Boaton (Rty and suburban sstimato, 25,000. 

Nledner Hose Co., International DevelopmMt • . • 
Co. Annual output, ^.328,117. StAsols, 19. Number of Pupils, 2,855. 

Bpooial Informatloa: An ideal iodnstrlal dty, Churchss, 14. 
with suburban living eoadltious and metropolitan Banks, 4. Total Resources, $8,319,670. 
^oe« advantag^. Good ^portatlon with Thaatroa. 2. ToUl number of seaU, 1,700. 
mi and water. Rapid transit tjatani to Boaton . .... 
aod good roads for trocking. Location: Ashland branch of N. Y., N. H. 

HMldontlal Fsaturea: Combine, wbolemim. * »' « «'»' 
snd Inviting living cooditlons of the suburban Principal ladastriss: Shoes, iron foundries, 
community with the superior mercaotllo advan- machinery, straw bats, granite, webhlug band- 
tsee- of the city. I’riviite home, predominate kerchiefs. 
One and two-family bouses and a limited section Rasidsntlal Fsatnres: Mostly one and two 
dsvoted to workingmen's tenements. family houses. 

Retail Shopping Saction: Extends from East- Retail Shopping Section: Three-quarters of i 
era Ave. on Main St. to Barretts Lane from mile on Main Street, also small section on East 
Pearl St. on Pleasanter to Malden Sqnare, which Main. 
Is civic center terminal for trolleys and bus a-... ...» 

w?JJu,u.Tg^c/C‘'.^”' R^vme' utTb- to^lS^litn:,'^ w"ef?raUpVon." 

S^sols, 19. Number of Pupils. 2,855. 

Churches, 14. 

Banks, 4. ToUI Resources. $8,319,670. 

Thaatroa, 2. ToUl number of seats, 1,700. 

Location; Ashland branch of N. Y., N. B. 
A H. R.R. and Milford Branch of B. A H. R.R. 

Principal Indastriss: 8boea, Iron foundries, 
machinery, straw bats, granite, webhlng hand¬ 
kerchiefs. 

Rsaidsntlal Fsatnres: Mostly one and two- 
fsmlly houses. 

Rstail Shopping Section: Three-quarters of a 
mile on Main Street, also small section on East 

Wholesale Honsao: Groceries, 8; Meats, 50; 

Within A Radius of 5 Miles 

DAILY 
EVENING 

ITEN 

LYNN ITEM 
■JlE^ 

\ serves at a convenient 
\ reading honr a growing 
I population of approxi- 
I mately 

SWAMPSCOTT 

160,000 

serves at a convenient 
reading honr a growing 
population of approxi¬ 

mately 

SA^US NAiyiT adult persons 

with a potential weekly I 
buying power of 

$2,400,000 
It Must Therefore Be Increasingly Profitable 

To Advertisers ! 

LYNN is located between BOSTON, the SHOE AND LEATHER 
MARKET OF THE WORLD, and BEVERLY, the HOME 
OF THE GREAT UNITED SHOE MACHINERY COM¬ 
PANY. 

LYNN i.s in the very heart of the world famofts NORTH SHORE 
and is the central shopping district of countless thousands who 
summer on the Atlantic Coast between Nahant and Rockport. 

LYNN is one of the LEADING SHOE CITIES OF THE 
WORLD with a total tax valuation of $104,561,944. 

LYNN has 14,585 homes and an area of 11 1/3 sipiare miles. 
LYNN is the eighth MASS.ACHUSETTS city in the value of man¬ 

ufactures. 

LYNN has a weekly payroll of approximately $6,34,615. 
LYNN manufactures products to the amount of nearly $200,000,000 

annually. 
LYNN has a General Electric Co. plant that employs 12,000 persons 

and with a weekly payroll of more than $250,000 and an annual 
product of nearly $150,000,000. 

LYNN has a mutually satisfactory peace agreement between man¬ 
ufacturers and employes in the shoe manufacturing industry 
thereby assuring tranquillity and prosperity. 

LYNN’S prosperity is further reflected in two of its largest savings 
banks deposits which have increased from Oct. 31, 1922, to Oct. 
31, 1924, to $26,378.716—a gain in two years of $5,230,324. De¬ 
posits in Co-operative banks. $12,252,552. 

SWAMPSCOTT, a nearby suburb noted for the beautiful homes of 
its wealthy families, is the CONVENTION CENTER OF NEW 
ENGLAND. More than 15,000 delegates spent $675,000 there 
this season. 

riTif r^niPr iprminai lor froiieyn aiMi uiw 

w?JJu,u.Tg^:’/C‘'.^”' R^vrn.' utTh- w".f?raupVoo.‘” 
Tr.ai.. a-.., Number of Retail Outlets for MsUonally Ad- Tfllfllllg Af Ofk • BXtCDuS gOOOt a lv*tDllC fgaUUS wa a a - A ■< A^SBaasKII A A.sa ▼•TtUed PToauctB: Fttseiipep automoniie agen- 

Rnalesl.. Im _1 - -•aa-Asa. all.Am.aaa., <*l^, 8*, COmill^rClal tatO. ageTlClete 2, tUtOmODlle 
..cessories, 12: aotoooi.lle tire sgeneies, 12; 

berauM of excvllcDt trolley, train and bus 9. stands (including ho- 

t IS), 6; confectioners (including hotel stands), 
20; delicatessen, 1; dresamakere, 12; drngglsta. 

Fruits, 17; Hardware, 12; Dry Goods, 25; Mis- 9; drj goods, 21; department atores, 1; electricai 
cellaneone Uncs, 60. suppilea, 6; florlats, 3; fruits. 3; furniture, 7; 

Number of Rotail Ontlots for Nationally Ad- furriere, 1; garages (public), 10; grocers. 61; 
vertised Prodnets: Paseenger antomoUle agenclea, hardware. 2; Jesrelry, S; meat markets. 15; 
10; commercial auto, agencies, 2; antomofalle sc- men's furnishings. 3; men's clothing, 2; mer- 
cessories, 20; automobile tire agaocles, 25; bak- ebant tailors, 10; milliners. 5; opticians, 2; pbo- 
ers, 22; cigar stores and stands (Inclndlng bo- tographera, 2; pianos (and miscellaneous musl- 
tels), 5; confectioners (including hotel stands), cal instruments), 1; radio supplies, 2; restanr- 
30; delicatessen, 15; dressmakers, 41; druggists, ants (Including hotels), 14; sheas, 14; sporting 
30; dry goods, 25; department stores, 1; electri- goods, 1; stationera, 2; women's apparel, 2. 

Item Building, Erected 1900 

THE LYNN ITEM, established in 1877, is the L.4RGEST NEWSPAPER 
IN ESSEX COUNTY with an average daily circulation of 16.500 and it is 

Preeminent in the Field as the Paper of the Homes 
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[MASSACHUSETTS l 8i»ci»l information: 40 trains daily eaot and 
ohlppin* center, 

timall percentace of foreicn population. So Kngr. 
I_2___! labor uaioai that cauao trouUa and tbe factorie* Special 

bava fow duU perloda. nearest c 

Mcaar nprkCi~ki3rk W A CC Hoaidontlal Featum: No tenement section. 
INlLlV tSCtLIr ViKLIy IVl/\i9d« but composed of individual homen, 90 per cent 

owned. Beautiful residential street runninc full 
19*0 PopnUtion. 121.217; Present 130,000. length of city. 

City and Snbnrfaan Zattmate, 170,000. Retail Shopping Section: State street, 
Satire Whites, OO^r; Negroos, 4%; Foreign Pleasaot street. Market square, Merrlman street. 

Bom, 40%; Indnstrial Workers, 34%; English Water street. 
Beading, 84,710; Families, 2G,9o0. Trading Area: 12 miles north, south and 

Shawmut Co., electrical goods; Fern Shoe Ce., Mannfactariag Establlshmeats: 40. Leading Orass, Oeneral Electric Co., Eaton, Crane t 
E. Perkins Lumber. Co., Inmbn and bdzes. firms, McCallum Hosiery Co., Corticelli Silk Co., Pika Co., E. O. Jones A Sons Co., Pomtoosue 

Soecial Information: 40 trains daily east and Bolding Bros., Prophylactic Brush Co., Williams Woolen Mfg. Co., Berkshire Weolea Co., Ju. 
westTmake the city an ideal shipping center. Mfg. Co.. Flomce Casket Company, Norwood ft B. H. Wilson. 8. N. ft C. Rnaeell Ml*. Co.. 

igr. Co. W. B. Tlllotson Mfg. Co., textiles; A. H. R|es 
..j * .A,.* Co., silk braid; Government Mill. DUtlnctivs 

Spec^l Information: Northampton is the papers for U. 8. Currency and bonds. Total 
^ "J _** ' ♦ , »■ nearest city and loci'll *™‘**”* ^"lu* o* yearly output of factories estimated at 
Residential Features: Mo tenement section, towns to the west and north and is,connected I450000OO 

but composed of individual homes, 90 per cent to them with good auto roads. o’ , t # 
owned. Beautiful residential street runninc full Residential Features' Moetlr one and two InforiMtlon: located within eon. 
length of city. fam^hou«a and ready msch of markeU of entire 

Atlantic seaboard. N. E., Middle, Southern and 

Trading Area: 12 miles north, south and 

Retail Shopping Section: Main street. North- Middle Western states. Metropolis and county 
hampton; (sub) Main street, Florence a^ many •‘“■f fsn>ed Berkshire district, the 
smaller sections. vacation home of hundreds from New Fork and 

other cities. 
Trading 7 miles from the west. 10 BesidenUal Featiires: Single and double houses SdiooU: Public Grade, 35; High, 1; I srochial, west, 3 miles each. .1 'T,” .*“* !?**• ResidenUal Featnres: Single and double houses 

11. Wholesale Houses: Groceries, 2; Meats, 20; uilles from tbe north and 10 miles from tbe east, predominate, with a few apartments. Reel- 
Churches: Baptist, 9; Christian Science, 1; Fruits, 12; Hardware. 4; I>ry Goods, 15; Mis- Number of Retail Outlets for Vationally Ad- dentlal streets are wide and practically every 

Cougregational, 3; Episcopal, 4; Hebrew, 3; cellsneous lines. Jewelry, 4; Furniture, 4. rertised Products: Passenger automobile agen- has ample grounds. 
Methodist. 9; Presbyterian, 1; Roman Catholic. Number of Rotail Outlets for Nationally Ad- cies, 26; commercial auto, agencies, 4; antomo Retail Shopping Section: North street froai 
18; Miacellaneons, 72. rertised Prodnets: Passenger automobile agen- bile accessories, 3; automobile tire agencies. 6; West street to Burbank street with some stores 

Banks: National, 3; State. 5; Total Re- cies, 8; automobile accessories, 15; automobile bakers, 8; cigar stores and stands (including on side streets. Also a section of Dalton avenue 
sources, *.33,0'27,111; Savings Bank Deposits tire agencies. 18; bakers, 12; dgar stores snd hotels), 68; confectioners (Including hotel st Momlngside, as eastern suburb. Shoppiag 
Total, $47,093,713. stands (Including hotels), 12; confectioners (in- 

Theatres- Legitimate 1- Moving Pictures 16 eluding hotel sUnds), 13; delicatessen. 1; druggists. 9; dry go«ls. 16: department stores, 
Va^evi^'1 lotaT nLter of sMts 19 ^2 dressmakers. 22; druggUU, 10; dry goods. 13; 1; electrical supplies. 7: florists, 4; fruits, 4; 
laudevuie, 1. Total numner 01 seats, la.ibc.. department stores, 3; electrical supplies. 4; furniture, 4; furriers, 5; garages (public). 8; 

tands), 18; delicatessen. 1; dressmakers, 42; district extends (or s mile along North street. 
Irugglsts 9; dry go-ds 16: department stores. Trading Aran: All of Berkshire County. . 

Location: .\t the mouth of the Acushnet Horists, 5; fruits, 12; furniture, 4; furriers, 3; grocers. 71; hardware, 4; Jewelry, 9; meat 
Btrer. on Buszarda Hay. ^ Fourth largest city garagea (public), 9; grocera, G2; hardware, 4; markets, 14; men*! furnlablnga, 9; inen’a clotb- 
in Maas, Terminal of New Haren Railroad, jewelry, 4; meat marketa, 20; men’s fumiabiaga, ing, 9; mercliant tailors, 6; mlllinerx. 9; 
Steamships to New \ork, Marthas vineyard and j2; men's clothing, 5; merchant tailom, 3; o;>ttctan8, 7; photographers, 8; pianos (and mis* 
north and south Atlantic porta. Trolley and bus miHiDers. 12; opticisDS, 6; photographers, 5; cellsneous musical Instruments), 3; radio sup- 
service to neigliburing cities and towns. pianos (and miscellaneous musical Instruments), plies, 4; restaurants (Including hotels). 29; 

; eieciricmi supplies, i ; uonsvs, s irui,,. Connecticut and a part of l,eUiioD 
urnltnre, 4; funlera, 5; garagea (public). 8; valley in New York aUte. Some bualnesa from 
rocers. 71; hardware, 4; Jewelry, 9; meat Bennington, Vt. Trading area 25 milea, north. 
Iiarkets, 14; men'a furnlablnga 9; men'a cloth- and weat. 
ng. 9; merchant tallora, 6; milliners. 9; __ . . 
tittctans, 7; pbotographera, 8; planoa (and mis- _ 3; Meats, 3; 
ellancous mualcal instrumental, 3; radio sup- Fruits, 2; Hardware. 3. 

ervice tu neigliburing cities and towns. pianos (and miscellaneous musical Instruments), piles, 4; restaurants (Including hotels). 29; Number of Sstail Outlets for Nationally Ad- 
Principsl Indnstrist: Fine and fancy cotton 4; radio aupplles, 5; restaurants (including shoes. 16; sfiorting goods, 4; stationers, i; Tertiaed Prodnets: Passenger automobile agea- 

and silk goods, twist drill, copper, rubber, hotels), 19; shoes, 10; s|>ort!ng goods, 3; women's apparel, 7. 
leather, cordage, glass, iron, paper, soap, caudle, stationers, 6; women's apparel, t. - 
silverware, soap, screws, sash and doors, sperm __ PITT^FIF'I 
and whale oil, carriages, chairs, toya, brushes. wis-km-ij a ra A nnc nn A oe ala 1 
soda water, pliarmaceutirals. electrical aupplies. INUK 1 lx AUAiVlS. IVlAdd. .oon »i«. ai -si 
eyelet and shuttle factories, numerous gUss PopulaUon. 43.,51. 
cutting estalillshments, shirt and garment IMO Population, 22,240. City and Suburban Eatimata, 150,00n. 
plants, and many otliers. City and Suburban Estimate, 63,000. NatlTs Whltoi, 80%; Negrooi .1 of 1%; 

Manufacturing Eatabliihments: 113. leading Native Wbitea, 80%- Negroes 2%' Foreign Fore^n Bom, 20%; Indnstri^ Workers, 35%; 
firms, Walmsiitta Mills, Beacon Mfg. Co.. Rhodes Bom. 18%; Industrial 'workers.’ 43%’ Vn^itsu ^”*liali Reeding, 06%; Families, 7,000. 

NORTH ADAMS, MASS. 
IMO Population, 22,240. 
City and Suburban Estimate, 65,000. 

PITTSFIELD, MASS. 
1920 Population, 43,751. 

City and Suburban Eatimata, 150,000. 

eies, 16; commercial auto, agenclea. 6; autumo- 
Idle aeeeHstiriea. 34: bakers, 14; clear stores snd 
stands (Including hotels), 24; confectioners (la- 
cliiding hotel stauds), 11; delicatessen, 4; dress¬ 
makers, 56; druggists, 11; dry goods, 19; de¬ 
partment stores, 3; electrical supplies, 8; florists, 
10; fruits, 6; furniture, 8; furriers, 5; garages 

firms, Walmsiitta Mills. Beacon Mfg. Co.. Rhodes Bom, 18%; Industrial Workers, 45%; English 
Eyelet Factory. Morse Twist Drill ft Machine Beading, 75%; Families, 6,000. 
Co., PairiKilnt Cori>., New Bedford Cordage Co., , 

Mill. Holme. Mfr Co.. Kllbura Mills. Schools: Public Grade, 9; High, 1; Parochial. Manomet Mills Holmes Mfg. Co., Kllbum Mills. ‘ 
Total value of yearly output of factories estl- 2, Number of I uplls, 3. <00. 
mated at $150,000,000. Churches: Baptist, 1; ( mated at $150,000,000. Churches: Baptist, 1; Christian Science, 1; B^’MUoeMsrio.is’ 

.. s s e. m r*nnipr0ff'itiftnii1 1* VihlMfVkn«l 1* T1«lhp*tr *>■ Mt*tnoaiflt, 4^ KOIDftO CfttnOliC, 0| MisCCllAOCOUS) 
Special Information: By far the largest fine ‘ -'12. 

-cotton goods manufactaring center in the U. 8. Jleth^lst, 1, Roman Catholic, 1, Miscelmne- -..y . -- -i^,. . . w tv , » >r ..i 

Native Wbitea, 80%; Negroei .1 of 1%; (public), 21; grocers. 92; hardware. 6; Jewelr.v, 
irelgn Bom. 20%; Indnstrial Workers, 35%; «"«■» mxrkets, 26; men'a furnishings, 12: 
Ogliah Reading 06%; Families, 7,000, men'a clothing. 20; merchant tailors, 12; 

mlllinera, 17; opticians, 10; photographers, y; 
planoa (and miscellaneous mnsical instruments). 

Parochial. 1: Number of Pupils, 8,400. i. „pp„„. ,2; reatauranU (including 

_ Churchea; Baptist, 2; Christian Science, 1; hotels), 30; shoes, 19; sporting goods, 5; 
iiigregational, 4; Episcopal, 2; Hebrew, 3; stationers, 3; women's apparel, 14. 
ethodist, 4; Roman Catholic, 8; Miscellaneous, 

and one of the chief raw cotton concentration I- 
points for distribution throughout the east. 71 Banks: National, 1; Total Resources, $8,000,- puiuis lor UlBiriOUlIOU I.uiuuc.uvu- cm-,. .. u-cc-, , STTItrSin 
cotton goods and yarn milla, operating nearly 000; Savings Bank Deposits Total, $7,500,000. ♦J.oio.ww. 

Banks: National, 3; Loan and Trust, 1; Total 
Resources. $14,653,303, Savings Bank Deposits 

3,600.000 spindles, one-flftb of all the cotton One trust coiiipsny. Theatres; Legitimate, 2; Moving Pictures, 4; 
spindles in the U. S. More than 54.000 looms Theatres: Moving Pictun-a 1- Vaudeville 1' '•'•'Irville, 1; Mlaceilaneoua (Audltorluma, etc.), 
360,000 bales of cottoo nsed aiuntally, 42,ts-0 Miscellaneoua (Auditoriums, etc.), 2. Total num- *'* ’^uiAi number of seatA 5,800. 
employees. Whale fishing still carried on to seats, 4,000. 
some extent. Favorite resort for fishing vessels. __' ' ’ 

QUINCY, MASS. 
1920 PopnUtion. 47,611; 1024, 57,331. 

City and Suburban Estlmato, 151,000. 

Native Whites, 97.2%; Foreign Bom, 2.8%; 

S?cV r«rrn%a*r?y"‘ hrJ^^J'h^e IW mn•es^rl New^'orL; m ^ 
beach resorts nearby. Boston and 40 from Troy and Albany. ^ abipplng 

LoeAtion: On main line of B. St A. midway ^ ‘ ^ 
letween Albany and Springfield. Termlinis Industrial Workars. 40%; FamiUas, 13,375. 

Roaidential Features: Ixrger proportion of . j m 
tiomes owned than in any other city in U. Textile Printing, cottoi 
Mostly one and two familv houses. Textile “‘O';. «^len mills, machinery, blacuit, shoes, 

_ . ... f u'lllties by connection at Albany, 38 miles by 
Principal Industries: Textile printing, cotton highway. 

.. Schools: Public Grade, 20; High, 1; Number 
•blppilJK 

o|>oratiTea reaide tn north and aouth sectiona in hruKhea, fancy leather, etc. 

ghway. Churchea: Baptist, 3; Christian Science, 1; 
Principal Indnstrles: Electrical machinery and ®P(**uPn(i Hebrew, 1; 

apartments and rooming houses chiefly. Manufacturing Eatabliahmenti, 21. Arnold 
realdential section in aoutbweat and western Print Works, Windsor Print Works, Hoosac Cot- 
secllons. 

Retail Shopping Section: Center of city. 

ton .Mills, .Strong-Hewat Co. (wool- na), Greylock 
Milla (cotton). Hunter Machine Co., Clark BU- 

ilevlcea, textiles, fine stationery, machinery, nuto Methodist, 4; Presbyterian, 2; Roman Catholic, 
aiM-casories, silk braids, underwear. Miscellaneoua, 5. 

Manufacturing EatabUihmenta: 64. leading Banka: National, 1; State, 11. 

Kempton street on north to School street, south, '“'J Co., M iril, Stwter ft I^yle Co. (shoes). 
County itreet weit to Acushnet arenue. east. Melanin A Son_<*5o«|>. Broa. (ahoea). 
I^nre number of smaller atores at north and Annual output $50,090,000. 
south ends of city. Good percentage of neigh- Special Informaticni 1-ocated at the entrance 
borhnod stores. of Mohawk Trail and Hoosac Tunnel, State Nor- 

_ , .. iiml School. Freedom from labor troubles. 
Trading Area; North 12 nilles, east -.1 miles, shij.piiijf center for beef and produce. 

south 12 miles, west 10 miles. Tliis does not 
Include islands of Martha Vineyard, Nantucket 
and Cuttyhunk. 

Wholesale Houses: Orocertes, 13; Meats, 15: 

Realdential Features; Very few blocks and 
apartments. Mostly single and doable houses. 

Retail Shopping Section: Large stores on 
Fruits. 3; Bakers, 1; Batter. 1; Cheese. 1; Main St. from Eagle to Marshall and Summer 
Coal. 1; Confertlonery, 4; Fish, 2; Ice Cream, i® Ri’^ef 8t. 
6; Ice. 3; Paints, 1; Stationers. 1; Plumbing Trading Area: Bennington, north, 19 miles; 
Snppilea, 3. Hoosac Falla. N. ¥., west, 24 miles; Adams and 

„ , . _ . „ « ,, .. Chatham, south, 10 milea; Wllllamstown. wast, 
Num^r of Outlets for Natli^lly Ad- j miles, Rcadsboro, and Wiliuingtou, north, 20 

vortiied Producti: Passenger automobile agen- CUremont and South FalU, east, 20 
cies, 32; commercial auto, agencies, 11; aiitomo- 
bile accessories. 47; automobile tire agencies, 11: 
bakers, 80; cigar storea and stands (including 

miles. 

Wholesale Honses: Groceries, 3; Meats, 4; 
hotels), 38; confectioners (Including hotel FrulU, 3; Hardware, 2; MUcellaneous Unea, 
stands). 47; delicatessen, 22; dressmakers, S8; Men's Wear, 2; Shoes, 3. 
druggists, 97; dry goods, 80; department stores. Number of Retail Outlets for Nationally Ad- 
5; electrical suppilea. 18; florists, 21; fruits, 49; vertited Products: Passenger automobile agenclea. 
•furniture. 48; furriers. 6; garages (public), 70: 12; commercial auto, agencies, 3; automobile ac- 
grocera. 620; hardware, 30; Jewelry, 20; meat cesaories, 15: automobile tire agencies, 5; bak- 
markets, 99; men's furnishings. 19; men's ers, 5; cigar stores and stands (Including he- 
clothing, 53; mercliant tailors, 88; milliners, tels), 20; confectioners (including hotel stands), 
41; opticians, 14; photographers, 24; pianos (and 4; delicatessen, 2; dressmakers, 12; druggists, 6; 
miscellaneous musical instruments), 16; radio dry goods, 20; department stores, 4; electrical 
supplies, 8; restaurants (Including hotels), 122; supplies, 4; florists, 4; furniture, 5; furriers, 2: 
shoes, 23; siwrting goods, 5; stationers, 12; garages (pnbllc), 5; grocers, 20; hardware, 3; 
women's apparel, 14. 

NEWBURYPORT, MASS. 
1920 Population, 15,618. 

City and' Sahnrban Eatimate, 40,000. 
Native Whitec, 89%; Negroes, 1%; Foreign 

Born, 10%; Industrie Workers, 20%; English 
Reading, 94%; Families, 3,312. 

Schools: Public Grade, 10; High, 1; Parochial 

Jewelry, 5; meat markets, 10; men's furnishing, 
3; men'a clothing. 6; merchant tailors, 4; milli¬ 
ners. 12; opticians, 8; photographers, 3; planoe 
(and misc-llaneoiis mualcal instraments), 6; 
radio supplies. 6: restaurants (Inclndlng ho¬ 
tels;, 10) shoes, 12; sporting goods, 3; station- 
era, 3; women's apparel, 6. 

NORTHAMPTON, MASS. 
1920 Population. 2l,or44. 

Churchea: Baptiat, 1; Christian Science. 1; 
Congregational, 2; Episcopal, 2; Hebrew, 1; 
Methodist, 2; Presbyterian, 2; Roman Catholic. 
2; Miscellaneous, 2. 

Banka: National. 2; Total Resources, $.5.- 
979,531; Savings Bank Deposits Total, $12,- 
596,566. 

NaUve Whites, 80%; Foreign Bern, 20%; la- 
dnatrial Workars, 15%; English Beading, 90%. 

Bohools: Public Grade, 17; High, 1; Parochial. 
2; Number of Pupils, 4.600. 

Churohea: Baptist, 1; Christian Science, I: 
Theatres: Moving Pictures, 2; Vaudeville, 1. Congregational, 3; Episcopal. 1; Hebrew. 1: 

Miscellaneoas (Auditoriums, etc.), 1; Total Methodist, 2; Roman Catholic, 3; Miscellaneous. 
number of seats, 3,600. 

Location: 38 miles from Boston on main line 
R. & R. 

Principal Industries: Silverware, shoes, cotton. 

Unitarian, 1. 

Banka: National, 2; State, 7; Savings Bank 
Deposits Total, $15,500,000. 

Theatres: Legitimate, 1; Moving Pictures, 4; 
electric goods, cordage, combs, clothing, ovens. Vaudeville, 1; Miscellaneous (Auditoriums, etc.) 
boxes, foundry. 

Manufacturing Establiahnunta: 29. I-eadlng 

3; Total nnmber of teats, 10,000. 

Location: Midway of State, served by rallroails 
firms, Towle Mfg. Co., silverware; Bliss 4 Perry fro™ the east, west, north and aoutb. Boston 

-Co., shoes; W. D. Hannah, Co., shoea: W. U. * Maine R. B., New York, New Haven ft Hart 
No.ves 4 Bros., combs; N. D. Dodge Shoe Co., ford. 

Six facts you should know about 

PITTSFIELD, MASS., AND 

THE BERKSHIRE EAGLE 

1. The Berkshire Evening Eagle is 
Pittsfield’s only newspaper. 

2. ''Every home in Pittsfield buys 
The Eagle.” 

3. Pittsfield is a residential as well as 
industrial city—it has no mill ot 
tenement districts. 

4. It is the center of the famous 
Beiicshire Hills resort section. 

5. It is a city of 45,000 in a trading 
area of 75,000 people, no part of 
which is shared with any other city. 

6. One Eagle is sold for cash at a ratio 
of every four persons in Pittsfield, 
and also to every four amd a half 
persons in its Berkshire county 
territory. 

The Net Paid Circulation of The Elagle Is 
16,122, and That of the Weekly 

Eagle Is 17,138. 
shoes; Dodge Bros., shoes; Butley A Stevens. Prindpal Industries: Silk hosiery, silk cloth. 
shoes; Ordway Oven Co., Meek Oven Co., Chase- tooth brushes, baskets, caskets, hydrants, hoes. 

I. 
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MASSACHUSETTS 
(Cont’d) 

ThMtrM: Morins Pletnrc*, 8; Mitcellanooni 
(Aodltorlnmi, etc.). 43. 

Loontton: On New Hnren and Hartford H. R., 
1 mile aonth of Boston on ahorea of Quine; Baj, 
a S2-foot cbannel from city water front to the 
■ea. Plre aabnrban trolle; linea. 

FrUelfnl Indaatrian: Granite quarriea, steel 
ihlp bonding, weighing machine*, telapbonaa, 
foondr; products, thread, rlrets, and studs, 
paint, ratnlab, engiaes. 

Kannfaetuilng ZstabUshmanta: 152. Leading 
Irma, Branch of Bethlehem Shipbuilding Corp., 
Pneumatic Scale Corp., Tubular Blret and Stud 
Oe., Couch Telephone Co., Boston Gear Works. 
Total TSlue of rearl; output of factories estl- 
■ated at 108,533,406. 

Residential Taatnraa: Mainly one and two 
family house*. largely owned. Fine residential 
districts, one bordering on One beach, another 
on the Blue Bills reaerratlon. 

Retail Shopping Beetloa; Centers about City 
Well, but extends several blocks sooth and I* 
aow extending north. Nine distant smaller dis¬ 
tricts with neighborhood stores. 

Trading Area: West Into Milton, sooth to 
Braintree, Randolph and Rockland. Some busi- 
aess from other more distant places. 

Wholsaale Houses: Groceries, 3; Meats, 1; 
Fruits, 1. 

number of Retail Outlets for nationally Ad- 
fsrtlsad Produots: Passenger automobile agen- 
de*. 28; automobile accessories, 21; bakers, 20; 
confectioners (including hotel stands), 24; 
delicatessen, 2; dressmakers, 30; druggists, 20; 
dry goods, 30; department stores, 4; electrical 
supplies, 5; Borists, 10; fruits, IT; furniture, 8; 
garage* (public), 14; grocers, 201; hardware, 
IT; jewelry, 0; men’s furnishings, 8; men’s 
dothlng, 14; merchant tailors, 29; milliners, 10; 
optlciaas, 3; photographers, 15; pianos (and mis¬ 
cellaneous musical Instruments), 0; radio sup¬ 
plies, T; restaurants (Including hotels), 34; 
shoes. 15; sporting goods. 1; stationers, 3; 
women’s apparel, T. 

SALEM, MASS. 
1980 Population, 42,539. 
Olty and Bnhnrbaa Zstlmate, 150,000. 
VatlT* WUtas, TS%; Vsgraes. 1«; Perstga 

Ism. 26%; English Reading, T5%. 
Bohools: Public Grade, 20; High, 1; Parochial 

4; Number of Pupils, 8.951. 
Chnrdws: Baptist. 2; Christian Science, 1; 

Congregational, 4; Bplscopal, 2; Hebrew, 1; 
Methodist, 2; Roman Catholic. 6; Miscellaneous. 
14; Onirersaliat, 1. 

Banks: National, 1; State, 8; Total Resources, 
045,454.245; Savings Bank Deposits Total. 
IS1.72T.538. 

Theatres: I.egltlmate, 1: Moving Pictures, 3; 
TiudevlUe, 1; Miscellaneous (Auditoriums, etc.). 
I; Total number of seats, 6,500. 

location: On Atlantlo Ocean, IT mile* north 
of Beaton. B. A M. and Biastem Mass. Elec. 
R. R. Bxcellent roads to all suburban cities 
and towns make travel easy. 

Principal Industries: Cotton cloth, leather, 
shoes, electric lamps, elevators, coal, lumber, 
portable bouses, machinery, oil and grease. 

Manufacturing EatahUshments: Ijcadlng firms, 
Bslbura ITiompsoB Co., Naumkeag Steam Cotton 
C*. Parker Bros., Don D. Sargent, Bell Bros., 
Cass A Daley, J. Brown A Sons, Dame Machine 
Co., Spencer Regulator Co., Lock Regulator Co., 
Atwood A Morrill, Hygrade Incandescent Lamp 
Co., Pitman A Brown. Salem Oil A Grease Co. 
0. W. Pickering (M*l C*. 

Special Information: For 100 years Salem has 
been considered the trading center of this sec¬ 
tion of Essex Co., Danvers, Beverly, Peabody, 
Marblehead, Ipswich, Hamilton, Wenbam, 
Middleton and Rowley do most of their 
buying in Salem. ITie short run Into Boston by 
train, truck or auto makes It easy to ship goods 
by ocean or reslilp to other sections. New 150 
room hotel constructing. 

Residential Features: Mostly one and two 
fimil.r houses of wooden construction, .\part- 
aient houses are all located near center of the 
dty. Salem has a separate French and Italian 
section and small Polish section. 

Retail Shopping Section; Extends from Town 
Rouse Square in all four directions. On Essex 
street, east and west; Washington street, north 
sml south; Central street, parallel to Washing¬ 
ton; Front street, parallel to Essex street. The 
tuto dealers are located In a section covered by 
berhy, Lafayette and Washington streets. All 
of this district Is south of Town House Square 
•nd within 5 minute* walk from center of the 
dty. 

Trading Area: Extemis about 13 miles north 
ind west and 21 miles east. t;<*od electric trolley 
•ervl.e makes It easy for outlying district* to 
teach Salem. I.ynn, 6 miles away, makes the 
limit of the territory toward the south. 

Wholesal* Houses: Groceries. 3; Meats, 4. 

Humber of Retail Outlets for Nationally Ad- 
vsrtijod Products; Passenger automohlle agen¬ 
cies, IT; commercial auto, agencies, 3; automo¬ 
bile accessories, 7; bakers, 14; cigar stores and 
•lands (including hotels), 24; confectioner* (In¬ 
cluding hotel stands), 0; delicatessen. 1; dress- 
■Skers, .VI; druggists, 14; dry goods, 7; de¬ 
partment stores. 3; electric supplies, 6; florists, 
8; fruits, 23; furniture, 21; furriers', 2; garages 
(public), 21; grocers, 104; hardware, 7; Jewelry, 
8; meat inarketa. 43; men's furnishings. 2(1: 
men's elothing, 6; merchant tailors, 43; milliuers. 
7T: opticians. 10: photographers, 10; pianos (and 
miscellaneous -musical Instruments), 5: radio 
•np;i|ies. 10; restaurants (including hotels), 2!): 
•hoes, 33; sporting goods, 5; stationers, 6; 
wamea’a apparel, IT. 

See columna 3 and 4 

SOUTHBRIDGE, MASS. 
1980 Population. 15,648. 

(Rty aad Suburban Eatimate, 22,300. 

■atlva Whltea, T0%; Peraiga Bora, 30%; 
Indoatrial Workeri, 8T%; English Banding, 
83%; Families, 3,303. 

Bohoola: Public Grade, 11; High, 1; Junior 
High, 1; Parochial, 4; Number of Pupils, 4,T30. 

Chnrohea: Baptist, 1; Christian Sclenea, 1; 
Congregational, 1; Bplscopal, 1; Hebrew, 1; 
Methodist, 1; Roman Catholic, 4; Miscellaneous, 
3. 

Banks: National, 2; Total Resources, |4,- 
T45,649; Savings Banks Deposits Total, 83,500,- 
000. 

Theatres: Moving IMctnres, 3; MIscellaneout 
(Anditoriuma, etc.), 8; Total nnmber of seats, 
4.200. 

LeeatioB: On the Mass.-Conn, border 20 miles 
sooth of Worcester, served by N. Y. N. H. A 
H. and Worcester and Springfleld 8t. Railway. 
Fair but service to smaller towns. 

PriaoipaU Industries: Optical goods. Center 
of the optical Industry of America. Textiles, 
textile shuttles. Cutlery and wooden boxes. 

Mannfaotnrlng EstabliahnMnta: 16. Leading 
Arms, American Optical Co., Hamilton Woolen 
Co., Harrington Cntlery O., UtchBeld Shuttle 
Co., Hydo Mfg. Oo., DupanI Tonag Optical Oo., 
Total valne of yearly ontpnt of factories esti¬ 
mated at |13,000,bo0. 

Special laformation: American Optical Co., 
largest manufacturer of eye glassce and* spec¬ 
tacles In the world, employing 3,200. Utch- 
fleld Shnttle Co., largest manufacturers of tex¬ 
tile shuttles In the U. 8. Harrington Cntlery 
Co., manufacturer of world famous kitchen 
cutlery. Over 5,000 wage earners la all In¬ 
dustries. 

Residential Features: Majority of houses are 
single and double, limited section devoted to 3 
family houses. Private homee predominate, 
acme being palatial residences. 

Retail Shopping Bootion: Main street, Hamil¬ 
ton street, Ontral street, second center In 
Olobo Village, anmerofia noighborbood ataiaa. 

Trading Area: About 10 miles north and 
east, 15 miles south and west. 

Wholasala Honaas: Meuta, 1; Fruits, 2. 
Mumbar of Ratail Ontlota for Nationally Ad- 

vertisod Products: Passenger automobile agen¬ 
cies, 11; commercial auto, agencies, 3; automo¬ 
bile accessories, 6; automoblls tiro agenclss, 8; 
baksrs, T; dgar storss and ataada (laelndlag 
botela), 38; confectioners (Including hotel 
stands), 12; Delicatessen. 2; Dressmukers, 3: 
Drnggists. 5; Dry Goods, 5; Department Stores, 
2; Electrical Supplies. 4; Florists, 2; Fruits, T; 
Furniture, 5; Oarages (public). 10; Grocers, 22; 
Hardware, -4; Jewelry, 3; Meat Markets, 12; 
Men’s F'nraltbings, 11; Men’s (Tothing. 6; 
Merchant Tailors, 5; Milliners, T; Opticians. 4; 
Photographers, 1; Pianos (and miscellaneous 
musical instruments), 5; Kadiu Supplies. 3; 
Kestaurants (Including hotels), 7; Shoes, 9; 
Sporting Goods, 2; Stationers, 2; Women's .\p- 
parel, 9. 

SPRINGFIELD, MASS. 
1880 Population, 129,614. 

Cltj aad Bnbnrban Eatlmats, 400,000. 

Natlvs Whitss, 72.4%; Magroes, 1.7%; Par- 
sign Bora, 25.9%; Indnstrial Wsrksra, 30%; 
English Rsadlng, 95%; Famillss, 30,301. 

BobscMs: Public Grade, 89; High, 4; Parochial, 
10; Nnmber of Pupils, 20,1M. 
..Chnndi**: Baptist, 8; Cbrlstlaa Sdenea, 2; 
Congregational, 11; Bplscopal, 8; Hebrew, 0; 
Methodist, 8; Lutheran, 2; Roman Catholic, 14; 
Mlscellaneoos, 14. 

Banks: National, 4; State and Saving*, it: 
Total Resonreea, 8129,721,475. 

Thsatrea: I-egitImate, 1; Moving Pletnres, 
IT; Vaudeville. 1; Bnrlesqne, L Total nnmber 
of scats, 18,500. 

Location: On the main line of B. A A. R. B.; 
main line N, Y., N. H. A H. B. B. Connecti¬ 
cut River A Parrnmprlc Division of B. A M, 
R. R.; Highland Division N. Y.. N. H. A H. 
R. R.; Central New England, R. B.; Athol 
Division of B. A A. R. R. Trolley lines sis* 
serve most of the adjacent towns. 

Principal Indnstries: Art materials, anto tops 
and covers, anto parts, steel barreii, bicycles, 
clgara, brass goods, ofllre supplies, electric ap¬ 
pliances, elevstora, furniture, leather goods, fire¬ 
arms. pipe organs, signal system, carpets, 
clocks, corsets, cotton goods, special machinery, 
magnetos, knit goods, tools, tractors, wagons, 
batteries, stationery, furnaces, glass, hardware, 
barness, dies, pnmpa, wrenches, wire, hosiery, 
show cases, skates, thread, anto tires, radiators, 
(lerfumes. brushes, chemicals, spark plugs, tele¬ 
scopes. motorcycles, toys, motors, paper, chemi¬ 
cals, drop forgings, cameras, clothing, lamps. 

Special Information: Springfleld la the center 
of the moet varied industries of the state, the 
total output of which exceeds 880,000,000 tnnn- 
ally. Wage earners In these Industries total 
about 20,000. More than 325 different products 
are made In this city. 

Residential Features: Mostly one and two- 
famlly structures. Few apartment boases. A 
limited nnml«r of “three-deck” tenements. No 
large mill settlements; 

Retail Shopping Section: Located on Main 
and Dwight Sts., which parallel each other, 
and shout ten blocks on cross sreets. Entire 
distance of 3% miles. At Indian Orchard, about 
four miles from Springfleld, Is a prosperous 
trading district In a prosperous factory center. 

Trading Area: Extends south as far as Wind¬ 
sor Locks, Conn., to the east to Fisbdale, Brook¬ 
field and North Brookfield. To the north the 
area extends to Montague. Greenfield and Shel¬ 
burne Junction. Throughout this area la ex¬ 
cellent steam, trolley and motor transportation. 

Continued on page 98 
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150,000 POPULATION 
including Salem and 20 or more nearby communities, 
among the larger of which are Peabody, Beverly, Danvers, 
Ipswich, Marblehead, Manchester, Essex. 
Salem is one of the oldest settlements on the North Ameri¬ 
can Continent. It became a buying and trading center for 
a large section of the so-called North Shore of Massa¬ 
chusetts nearly 300 years ago. 
At the present time, aside from the industrial importance 
of the city, its retail establishments are far and above those 
found in most cities of even much larger population. The 
retail establishments are operated by live, up-to-date mer¬ 
chants, who are now continuing to keep Salem in the 
foreground as a buying center. 
The Salem Market: 
The City of Salem and about 20 nearby towns. 

Population .  150,000 
Industrial Plants, about. 178 
Invested Capital, estimated .$21,000,000 
Workers, estimated . 50,000 
Annual Pajnroll, estimated .$35,000,000 
Value of Products, estimated.$85,000,000 
Bank Resources, estimated .$80,000,000 

Principal Industries: 
Leather Novelties lumber boats 
sheets games sheep skin 
shoes boxes glue 
incandescent lamps embossing machines gelatin 
tanninp' underwear tallow 
bleachirtg chamois leather machinery 
belts tents eranite and stone 
freight and passen¬ 

ger elevators 
awmngs 
foundries 

boats 
sheep skin 
glue 
gelatin 
tallow 
leather machinery 
gnmite and stone 
hair ^oods 
blacking 

and numerous other products made from leather, cloth, and 
paper. 

THE EVENING NEWS 
is the only daily paper published in Salem, founded by Robin Damon 
in 1880. 

Circulation now over 21,000 net paid. This circulation has been 
built by the creation of good will, and by its absolute devotion to 
its own people, by giving them the local news, and that of the 
neighboring towns as well as news of national and international 
importance received over its own private wires—the best news 
services in the country. 

The News docs not make use of premiums, schemes, etc., but its 
excellence and enterprise in local news gathering enables it to hold 
its circulation against all sorts of efforts made by outside papers. 

The carrier delivery system in the city of Salem alone consists of 
more than 100 carriers who deliver the News every night directly 
into the homes. Street sales are comparatively small. 

In addition, there are many other carrier deliveries in 20 or more 
nearby towns for which the News is also the home paper, with our 
own correspondents in each of these places, and they buy the News 
for the local happenings not only in their own town, but in other 
places in our field. 

Our territory is so situated that the distance is short from one 
place to another, and the readers are interested in the news of their 
neighboring towns. 

Advertisers may reach this excellent market through the columns 
of the Evening News the quickest, surest and best way at reasonable 
cost. National Advertising Representatives 
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MASSACHUSETTS I 
^ (Cont’d) I 

SprinffieUl (can’t) 

WboloMle Houim: Grooeriei, 18; Sboei, 7; 

worker! of Bristol Countj, It makes nesrlf 2S 
per cent of the county’s industrial product. It 
employes 8,000 hands in 167 establishments. 
Average yearly wage $1,272, within $5 of Bos¬ 
ton average. Fine streets, excellently lighted, 
and good retail stores, make it a natural ahop* 
ping center for the surrounding towns. It is 
also a city of home owners with a progressive 
public spirit. 

Residential Features: Mostly one and two- 
a few three deck apartment 

Optical, 2, Drugs, houses. A large percentage of the people own 
2, OonfecUonery, 4. 

*?**** puUets for HationaUy Ad- shopping Section: ChleOy on Main 8t., 
M., automobile agen- gj Mill River, Broadway to 

wf!’ ^ •"‘T"' Peasant St.; Trescott St., Charmet St. to High; 
bile accessoriw, M; automobile tire agencies. „ Wlnthrop St. Smaller shipping 

wJI?’ 7,' '‘“a Whltfenton in north end and at Weir 
Ing hotels). 73; confectioners (Including hotel viilsee In sonth end 
etands), IM; delicatessen. 26; dressmakers. 198; 
drnggigtSf 75; dry Kood§, 6>; department stores. Trading Area: 10 miles south, west, north 
4: electrical supplies, 82; florists, 21; fruits, 86; ■"'1 east. 
furniture, 24; furriers, 18; garages (public), 59; Wholesale Houses: Groceries, 3; Meats, 2; 
grocers, 453; hardware, 20; jewelry, 48; meat Fruits, 1; Hardware, 1. 
markets, 178; men's furnishings 37; men’s cloth- dumber of ReteU OuUeU for HationaUy Ad- 
i^, 36. inei-chant tailors. _2. milliners, 46, ygrtised Products: I’assenger automobile agen- 
otpli'ians. .1: photographers, 20; Piknoa (and jy. commercial auto, agencies, 5; automo- 
ml.s-el1»n.s,„s musical instruments) 12; radio M,e’,ocesK,ries. 23; automol.lle tire agencies. 5; 
suplies. ! •; restaurants (including hotels). 13.5; j,. (deluding 
shoes, 57; sporting goods, 10; stationers, 6; 
women’s apparel, 26. 

STONEHAM, MASS. 
1920 PopnUtian, 7,873. 

City and Suburban Estimate, 8,500. 

hotels). 8; confectioners (including hotel 
stands). 19; delicatessen. 2; dressmakers, 37; 
druggists, IS; dry goods. 31; department stores, 
.3; electrical supplies, 9; florists, 9; fruits, 20; 
furniture, 12; furriers, 1; garages (public), 20; 
grocers. 105; hardware, 7; Jewelry, 5; meat mar¬ 
kets, 46; men's furnishings, 6; men's clothing, 
IS; merchant tailors, 19; milliners, 17; opticians, 
7; pliotograpbers, 6; pianos (and misccUaneous 
mnsical instruments), 6; radio supplies, 4; res- 

Hativo Whites, 89%; Foreign Bom, 11%; In- taurants (including hotels), 30; shoes, 14; sport 
dnstrial Workers, 17%; FamUies, 1,917. 

fiohools, 7. Number of pupils, 1,640. 

Churches, 9. 

Banks, 3. Total Resources, $2,613,793. 

Theatres, 2. Total number of seats, 1,317. 

Location: Stonebam Division of Boston A 
Maine R.R. Trolley lines to nearby cities. 

Residential Features: One and two-family 
houses. 

Retail Shopping Section; About flve blocks in 
center of town. 

Trading Area: Limited to city limits. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: I’assenger automobile agen¬ 
cies, 3; commercial auto, agencies, 2; automo¬ 
bile accessories, 6; automobile tire agencies, 6; 

ing goods, 3; stationers, 3; women’s apparel, 10. 

See annotaioesnent in colunne 3 and 4 

WAKEFIELD, MASS. 
1920 Population, 13,026. 

City and Suburban Estimate, 14,000. 

Native Whites, 73%; Foreign Born, 27%; In- 
diutrial Workers, 21%; English Reading, 93%; 
Families. 3.015. 

Schools, 10. Number of I'uplls, 2,860. 

Churches, 9. 
Theatres, 2, Total numl)er of seats, 1,535. 

Location: Western Division of B. A M. R.R. 
bakers, 3; cigar stores and stands (including ho- Trolley to Ixiwell, Inwrem-e and Boston. 

.^*^iret=mrk"rr‘\T”lriggtl^^ dTg^lfl' Industries: lta..su fumPurc. shes. 
ditpartment stores"’ l[ ri«triml^^^^^^ iron pipe, pianos, underwear, screens, phono- 

florists, 5; fruits, 4; furniture, 6; garages (pub- 
lie), 6; grocers, 16; hardware, 2; Jewelry, Residential Features; One and two-family 
meat markets, 4; men’s furnishings, 3; men’s houses. 
clothing, 4; merchant tailors, 3; milliners, 4; Retail Shopping Section; Eight blocks on 
opticians, 2; photographers, 1; pianos (and mis- principal and side streets. 
cellaneoiis musical instruments), 2; radio anp- 
plies, 1; restaurants (including hotels), 4; 
shoes, 4; sporting goods, 1; stationers, 1; wo¬ 
men’s apparel, 1. 

TAUNTON. MASS. bakers. 6; cigar stores and stands (Including ho- 
’ tels), 4; confectioners (including hotel stands), 

1090 WnnniaViAn OR oiui /anAi-AvimatAivi dressmakcrs, 15; druggists, 6, dry goods, 5, 
1920 PopuUtion, 88,000 (approximately). electrical supplies. 2; florists, 7; fruits, 6; fuml- 
City and Suburban Estimate, 60,000. 4. garages (public), 8; grocers, 20; hard- 
industrial Workers, 9,000 (approximately); ware, 5; Jewelry, 1; meat markets, 8; men’s 

English Reading, 80%. furnishings, 4; men’s clothing, 4; merchant 
Schools: Public Grade. 29; High, 1; Parochial, tailors. 9; milliners 8; 

4; Number of Pupils. Total all Schools. 7,280. J’^”"'4;* sh^tl^S ’ 8;’ Zrtin™ 
(aurohes: Baptist, 2; Christian Science, 1; .tationers, 2; women’s apparel, 1. 

Congregational, 5; Episcopal, 2; Hebrew, 1; 

Trading Area; Confined almost entirely to 
city limits. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Produots: Passenger automobile agen¬ 
cies. 6; commercial auto, agencies, 2; automo¬ 
bile accessories, 8; automobile tire agencies, 8; 
bakers. 5; cigar stores and stands (Including ho¬ 
tels), 4; confectioners (including hotel stands), 
9; dressmakers, 15; druggists. 6; dry goods, 5; 
electrical supplies, 2; fiorlsts, 7; fruits, 6; furni¬ 
ture, 4; garages (public), 8; grocers, 20; hard- 

9; photographers, 9; pianos (and miscellaneous 
musical instruments), 2; radio supplies, 5; res¬ 
taurants (including hotels), 26; shoes, 8; sport¬ 
ing goods, 2; stationers, 2; women’s apparel, 8. 

WESTFIELD, MASS. 
1920 Population, 18,604. 

City and Suburban Estimate, 20,104. 
Native Whites, 70%: Negroes, .001%; Foreign 

Bom, 30.3%; Indust^l Workers, ,51%; English 
Reading, 80%; Families, 4..500. 

Bhoools: Public Grade, 20; High, 1; Elvening 
Trade, Continuation, Normal; Parochial, 1; 
Numl»er of Pupila, 4,796. 

Churches; Baptist, 1; Christian Science, 1; 
Congregational, 2; Episcopal. 1; Hebrew, 1; 
Methodist, 1; Roman Catholic, 6; Miscella¬ 
neous, 2. 

Banks: National, 2; State, 2; Total Resources, 
818,847,106; Savings Bank Deposita Total, $4,- 
380,790. 

Theatres; Moving Pictures, 2; Miscellaneous 
(.tuditoriiims, etc.), 11. Total number of 
scats, 6,00(1. 

Location: Main line B. A A., Northampton 
branch N. Y. N. H. A H. Bus service to 
Albany and Springfield. On Westfield River, 
9 miles west of Springfield. IVi miles south of 
center of Springfield. 

Principal Industries: Bicycles, boilers and 
radiators, whips, cigars, casket hardware, 
paper, warm air heaters, brick, thread, textile 
machinery, church organs, carriages, brushes, 
awnings, cutlery, pads and stamps, machine 
shops, marble worka, lithographers, tobacco 
warehouses and growing machinery. 

Manufacturing Establishments: Leading firms: 
H. B. Smith Co., Weatfield Mfg. Co., United 
States Whip Co., Skinner Organ Co., Vitassin 
Food Co., Crane (^., Strathmore Pa|)er Co., 
Westfield Paper Co., Westfield Power Co. 

Total value of yearly output of factories es¬ 
timated at, $5,000,(XKl. 

Special Information: More than 95% of all 
whipa made in U. S. are made here. 20,000,0(Kl 
annually. .55,060 bicycles and 60,000 motor¬ 
cycles estimated annual output. Ixicatlon of 
Prof. I-. B. Allyn. noted food specialist and 
analyst. 15,000,000 annual cigar out;>ut. 

Residential Features: Mainly one and two 
family houses, a small section devoted to 
foreign p<n>uIation, mainly Polish and Bohemians. 
ITivate houses predominate. Humes average 
$8,000 to $10,000. 

Retail Shopping Section: Extends from Park 
Square, which is center for municipal trolley 
service for a mile on other side of Weetfield 
River. Main business street is called EHm 
Street. One small neighborhood section, but no 
other outlying on adjacent bnslnese atreets ex¬ 
cept a few store-i on Hampden St. 

Trading Ares; Is comprised within a radius 
of 16 miles, excepting eastward, which em- 

Methodist, 4; Roman Catholic, 10; Mlscellane- _ 
OUR, 10. 

Banks; National, 1; 1 Trust Company. WALTHAM. MASS. 
Taunton SarinKB Hank: Deposits, |6.9(M,000; 
aarpUis and undivided profltSs $7034651. Macbin- oaouc 
isto’ National Bank: Capital. $200,000; surplus. 7920 Population, 30,915. 
$130,000; undivided profiU, $83,683.06; total de- City and Suburban Estimate, 50,000. 
posits, $1,522,489.31. Bristol County Trust Co.: Native Whites. 73.6%; Negroee, 0.2%: For- 
Capital, $300,000; surplus, $114,000; undivided aign Bom. 26.2%; Industrial Workers. 32 
profits, $100,724.54; total deposits, $4,217,224.18. English Reading, 86%; Families. 6,,566. 
Mstol County Savi^ Bank: Deporits, $9..300.- gchools: 16; Number of Pupils, 3,784. 
000; surplus, $879,000. Co-operative Bunks— t. no 
Taunton Cooperative Rank: Assets, $1,923,- Churches: 28. 
820.46; surplus and guarantee fund, $40,089.56. Banks; 5. Total Resources, $22,211,000. 
Mechanics' Co-operative Bank: Assets, $3,014,- Theatree: 4. Total number of seats, 3,235 
128.95; surplus and guarantee fund, $72,709.81. _ .j i v -__ __—a —v.a. 
East Taunton Co-operative Bank: Assets. $133,- Hekldential Features: One and two-fam 

sundus, $641.69; guarantee, $669.61. 

Theatres; Legitimate, 1; Moving Pictures, 6; 
Miscellaneous (Auditoriums, etc.), 2. 

Trading Area; Extends about 12 miles radius. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products; Passenger automobile agen- 

braces 8|>rlngfleld. Intermittent service from 
these districts, Granville, Southwock, Hunting- 
ton, Woronoco and flouthampton on account of 
good roads and car service. 

Wholesale Houses: Meats, 1; Fruits, l; M||. 
ceilaneous Lines, Hay and Grain, 2; Ice Cream 
and Candy, 2. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, 6; Commercial Auto. Agencies, 2; Auto¬ 
mobile Accessories, 8; Automobile Tire Agen¬ 
cies, 1; Bakers, 10; Cigar Stores and Stands 
(Including Hotels), 16; Confectioners (including 
hotel stands), 33; Dressmakers, 15; Druggists. 
11; Dry Goods, 18; Department Stores, 4; Elec¬ 
trical Supplies, 5; Florists, 7; Fruits, 5; Fiimi- 
ture, 6; Garages (public), 12; Grocers. 76; 
Hardware, 10; Jewelry, 6; Meat Markets, 32; 
Men’s Furnishings, 8; Men’s Clothing, 8; 
Merchant Tailors, 4; Milliners, 9; Opticians, ]; 
Photographers, 4; ITanos (and miscellaneoiM 
musical instruments), 3; Radio Supplies. 2; 
Restaurants (including hotels), 18; Shoes, 15; 
Sporting Goods, 2; Stationers, 2; Women’s .tp- 
parel, 3. 

WOBURN, MASS. 
1930 PopnUtian, 16,674. 

City and Suburban FUtimate, 31,000. 

Native Whites, 74%; Negroes, 2%; Foreign 
Bora, 24%; EnglUh Reading, 89%; Families, 
3..572. 

Schools, 15. Number of pupils. 3,8.50. 

Churches. 11. 

Banks, 4. Total Resources, $9,110,190. 

Theatres, 1. ToUl number of seats, 1,100. 

Location: (In Woburn Loop of Boston A .Maine 
R.R. Trolley to Boston, LowelL Stonebam and 
intermediate points. 

Residential Features: One and two-family 
houses. 

Retail Shopping Seotlon: Five blocks on 
principal street. 

Trading Area: South to Winchester; east to 
Stoneham; north to Burliagtan; west to Lexing¬ 
ton. 

Number of Retail Ontlata for Nationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, 4; commercUl auto, agenciea, 1; automobile 
accessories, 6; automobile tire agenei^ 6; bakers, 
6; cigar atorea and atanda (Including botela), 5; 
confectionera (including hotel atanda), 8; dell 
catessen, 1; dresamakera, 25; draggiata, 4; dry 
goods, 7; department stores, 1; electrical sup¬ 
plies, 2; fiorlsts, 7; fruits, 6; furniture, 3: 
furriers, 1; garages (public), 5; grocers, 43; 
harwdare, 4; Jewelry, 1; meat markets, 14; 
men’s furnishings, 2; men’s clothing, 1; mer¬ 
chant tailors, 6; milliners, 6; optician', 2; 
photographers, 3; pianos (and miscelliiueous 
mnsical Instruments), 2; radio supplies, 4; res¬ 
taurants (Including hotels), 9; shoes, 5; s|K>rt- 
iiig goods. 1; stationers, 1; women’s apparel, 1. 

The 
Taunton Daily Gazette 

Est. 1848 

Schools: 16; Number of Pupils, 3,784. 

Churches; 28. 
Banks; 5. Total Resources, $22,211,000. 
Theatres: 4. Total number of seata, 3,235. 

Residential Features: One and two-family 

853.98; sundus, $6,924.74; guarantee, $4,811.47. *>»“»«''• 
Weir Co-operative Bank: Assets, $1,218,257.96; ReUil Shopping Section: Extends about 21 
surplus, $13,045.94; guarantee, $18,977.04. Old blocks on main thoroughfare and intersecting 
Colony (’’o-operatlve Bank; Assets, $100,.559; streets. 

Location; On New York, New Haven A Hart- 7: commercial auto, agencies, 3; automo- 
ford railroad at head of navigatloD of Taunton hile accessories, 8: automohile tire agencies. 8. 
River; trolley and bus lines connecting with bakers 11; cigar stores and stands (including 
Providence, Fall River, Attleboro and Brockton; hotels), 10; ranfMtioners (inclnding h(6ri 
Rail to Fall River and New Bedford connecting stands), 18; delicatessen, 3; dressmakers 4..; 
with steamer terminals as with I>rovldence. ^^ggists 14; dry goods. 12; department st.wes 
Fine highways leading into city from these 2; o ^trlc.I supp les. 4; "o;'***. JS 
noints furniture, fl* furriers, 1; garages (public),^ 14: 
* ' groc-ers. 90: hardware. 7: jewelry. 2; meat mar- 

Principal Industrlos: Aluminum, brass, copper kets, 23; men’s furnislilngs, 4: men’s clothing, 
and cotton goods, cotton yarns, cotton mill ma- 4. merchant tailors. 12; milliners, 12; opticians, 
chlnery, stores, foundry and machine products, 
electric specialties, furnaces, brick, eyelets, 
silverware, sheet copper and yellow metal, ma- — 
chine drills and tools, medicines, crucibles, block 
lead products, marine engines, britannia and 
pewter ware, oil cloth, nails, rivets, tacks, r-iiii/vlr ariri aaflfi/'isanf 
trust drills, silver, Jewelry, leather novelties, T Ol CjUlv^lv dllU ClllL/lCllL 

Manufacturing Establishments, 41. Leading 1 . 11. 
firms, Olenwood Range Co., Reed A Barton SU- rCSVlltS ID S0lllDS VOUf 
ver Works, Wblte-Warner Co. (Stoves and ^ 
Ranges), Magee Furnace Co., Wlnthrop (kitton m'x/'Viinow'xr llCkx 
Yarn (jo., Connecticut Spring Co., New Process UoCU lIldL-lllllCry USC 
•Trust Drill Co., Hughes Eyelet Co., Taunton- • 
New Bedford Copper Co. CclaSSlllCO AuS. 

Total value of yearly output of faetoriea esti¬ 
mated at $40,500,000. 

Special Information: With lets than one-tenth 

William Reed & Sons Co., Publishers 

K GAZETTE is the only paper published in 
Taunton, Mass.; the center of a trading population 

of 60,000 people. No other advertising means can properly 
cover the city. Taunton, a city of diversified industries, is 
a market where the wages of skilled labor in stove making, 
silver working, textiles and textile finishing, copper and 
brass working, machine tools and many other strong 
trades make buying flourish. Not a “one industry city” it 
is never “flat.” 

Local and foreign advertisers appreciate this. During 
October, 1924, the Gazette carried a total advertising 
lineage of 471,240 lines. It invites the patronage of all 
who would reach its field. 

Member of American Newspaper Publishers’ Association; 
New England Daily Newspaper Association; New Eng¬ 
land Newspaper Alliance; The Associated Press. It also 
carries United Press and Newspaper Enterprise Associa¬ 
tion Services. 

Representative for Foreign Advertising 

THE JULIUS MATHEWS SPECIAL AGENCY 

Boston New York Detroit Chicago New York Detroit 
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Space Buyers’ Guide to Markets of MASSACHUSETTS and MICHIGAN 

MASSACHUSETTS 
(Coat’d) 

WORCESTER, MASS. 

I’eerleu Wire Fenrc Co., Adrian Knitting Co., 
Gibford-Weiffenbacb Co. 

Roaidontial Featurei; On of the flneat real- 

Schooli: Public Grade. 9: High. 8: Parochial, maker#. 35; dniggluta, 11: dry good#. 11: de- 
4: Number of Pupils, 3,195. 

Churches: Baptist, 1; Christian Science, 1; 
dentlal cities In the state. Ninety per cent Congregational, 1; Episcopal, 1; Hebrew, 1; 
houses owned. Is called “Maple City" on nc kfethodlst, 1; Presbyterian, 1; Roman CatlMlic, 

partmeiit stores. 9: electrical aupplles, 10( 
florists. 5: fruits, 2: furniture, 8; furriers, 2; 
garages (public), 13; grocers, 58; hardware, 18; 
jewelry, 8: meat markets. 17; men’s furnish- 

count of maple trees covering both sides of the 3; Miscellaneous, 5. 
Meth^lst 1: Presbyterian, 1; Roman Catholic. clothing, 18: ierchant tailors. 

Banks National. 1: State, ’2; Total Ke 
Botall Bhopping Beetion: One block of So. sources. t8.4i>0.tMMi; Savings Bank I>e|M>slts 

Main, one block of No. Main, one block of E. Total, $5,500,000. 
1920 Popttlatknn, 179,741. Maumee, two bhMks of \V. Mauin^, the blmk Thoatros: Moving Pictures, 2; Miscellaneous 

City and Suburban Estimate, 54.K),000. of M Inter and one half block of No. (Auditoriums, etc.), 5. Total number of seats, 
esM.. ■ Winter streets. One sub-division street, on the s nnn 

tJ^uAhIi •'111, four blocks of Tecumseh street and several . 
Wust^l Workm, 80%. BtgUsh Boading 95%. ,c„,tered throughout the cit.v. Location: Northeastern part of Michigan at 
rsmiues, to.uou. .. • on , u luouth of Thunder Bay River. Greut steamem 

gehooU: Public Grade, 84; High, 5; Junior T™. ^ "i. “"’"‘a •’■‘•e'' **••» 9®^ Served by the Detroit 
High, 1; Private schools, 27; colleges and la- i^chMl^hv "“** Mackinaw and the Boyne City and Gay 
Itltutions. 10; trade schools, 2; Parochial, 6; aolomoblle has extendeil area not reached by railroads. Good bus lines Into the sur 

(Auditoriums, etc.), 5. Total number of seats. 

aiiBieiianeous, o. jjj. 7. optlclann, 7; photographers, fl; 
Banks National. 1: State, 2; Total Ke- pianoo (and miscellaneous musical Instrumental, 
urces. f8.4tK>.tKNt; Savings Bank l>e|H»slts radio supplies, 5; restaurants (Including ho- 
ital, $5,500,000. tels), 16; shoes, 16; sporting goods 3; station.-^ 
Thoatros; Moving Pictures, 2; Miscellaneous era, 6: women's apparel, 10. ' 

Location; Northeastern part of Michigan at 
luouth of Thunder Bay River. Greut steamers 
enter this port daily. Served by the Detroit 

Number of Pupils, 32,327. 

Churches; Over 100 churches of 18 denomina¬ 
tions. $:i,000,000 buildings. 

bus or trolley. 

Wholesale Houses: Groceries, 1; Fruits, 1: 
Miscellaneous lines. Cigars, Candy, Drinks. 

rounding territory. 

BAY CITY, MICH. 
1980 Population, 47,554; 1924, 51,368. 

City and Suburban Estimate, 120,000. 

Native Whites. TOri; Negroes. 2', For¬ 
eign Born, 19%; Industrial Workers, 25%; 

Principal Industries: Cement, lumber, paper. English Reading, 96.4%; Families, 11 0^2 
leather, concrete machinery, flabiiiK* woolen SrhAAU* iMtKitss n a to. tfi __ , ___ _Bluer, cviirreie nmeuioerj, noainK, wooien ^ . 

Bonks* National 2* Rav S* TViiat 2* no-On Humber of Ketail Outlets for Nationally Ad- mills, foundries, cigars, aprons and dresses. riisph *>•* 1* Junior 

4: Total Resources, $200,CH)0,()<K); Savings Bank antom<Sile*l»cwaMrLs*"l2™°nntomoWle Manufacturing Establishments, 32. Leading 12,499. . um r o 1 nplls, 
HepiKlts Total. $107,397,748; Co-Op., $7,055,949. '*”• *’ I* Cement Co.. Michigan Chnrches- . « ru i .i a . 

L. . T ... . » .. . ~ . O agencies, 6; bakers, 4; cigar stores and .n-ii co Fletcher Paner Co Alnena I.eatlier Churches: Baptiat, 6; Christian Silence, 1; 
Theatres: Legitimate, 2; Moving Pictures, 6; stands (Including hotels), 17; confecUoners, (In- g**Qg*”fCongregational. 1; Episcopal, 3; Hebrew. 3: 

Boeton * Worcester trolley. Excellent freight 49; hardware, 3; Jewelry, 4: meat markets, 4; with street after street of beautiful Total, $18,359 5M.76. 
lerniiuiilK. storage companies, trolley freight men’s furinshlngs, 7: men’s clothing, 4; mer- *"•„ Homes are mostly one and two- ..jl, 
ssd express. Ship by truck all over New ling- chant Uilors, 2; milliners, 4; opticians, 3; pho- family; .5% "f the lal^sir classes are bonie^ _^Le^lm: 
land also. Street railway service brings direct tographera, 4; pianos (and miscellaneous must- owners. Over 100 new homes have been built "’e, .. Total 
service to .'{5 towns, 500,000 people, within a cal instruments), ‘2; radio supplies, 2; restau- f'** year. Location; On Sagl 
radius of 20 miles. rants (including hotels), 10; shoes, 4; sporting Rotail Bhopping Section: Extends for five *** eonjunction with 

Principal Induatriaa: Worcester la the largest hoo’J*- 2: stationers, 2; women’s spparel. 6. blocks of ^nd Ave.; 3 blocks on Chisholm 
Bifg cltv in tlie U 8 not on a wsterwav 5’’2 - * blocks on Washington Ave.: 2 btocks on Detroit A Mackinaw 
::lg. plants employing w:4W ALBION, MICH. River 8t.: 1 block on Park Place. There are « ” ’ 

Theatres: Legitimate, 1; Moving Pictures, 8; 
Vaudeville, 2. Total number of seats. 7,500. 

sifg. plants, employing 49,493 skilled mechanieB. 
largest plant in the L’. 8. mfg. textile maehy.. 
rird clothing. wool apiniiing uiacliy, paper 
■laking maehy, leather goods, Brussels caria-ts. 
dtup (urged auto crankshafts, enrelui<es. One 
largest car building planta. Large loom works. territory, 13,500. 

1 instrnments), ‘2; radio supplies, 2; restau- year. Location; On Kaglnaw River, 6 miles from 
nta (including hotels), 10; shoes, 4; sporting Rstail Bhopping Section: Extends for five conjunction with Saginaw Bay, an arm of 
oda. 2; stationers, 2; women’s apparel, 6. blocks of Second Ave.; 3 blocks on Chlaholm 1-ake Huron. Served by M. C., G. T., P. M., 

- St.; 2 blocks on Washington Ave.: 2 btocks on Detroit A Mackinaw R. H., l^etroit. Bay City 
ALBION MICH ^ •>*ock on Park Place. There are A \V.-s(,.rii R. R., Michigan R. R. Co. (elec* 

* * several small trade ceutera within tlie city. trici |.i suulhern parts of State. Boat—Freight 
1910 Papulation. 8,854; Present, eatimated. Trading Area: Extends about 25 miles In "*'■''‘^0 f® Detroit and OleveUnd. 
2iai. every direction. The very good roads leading Principal Induitrias: Electric cranes, auto* 
City and Suburban Estimate: Immediate buj- '"f® *bo city give ns business from a greater mobile bodies, sugar, lumber, furniture, ma- 

cliinery supplies, readl-cut liouses. electrie 
Usds in the manufacturing of wire, wire sak.- v.eree. Whotoaato Houaea: Groceries !• Meats 1- ‘™®»fof“<‘™. motor trucks, wearing apparel 

..rings and wire noveitic. W Fr^-^i.S^^iLos’L.net 4- ’ ’ ’ “^/u^'^iita’^'st'i’;' sIT‘'c^lor^ThLi^i- 

Inns: Norton Co., Crarapttm A Knowles, Amer- 
kan Steel A Wire Co. Among the Worceater Bchocli; Public Grade. 5: High, 1; Junior vertiaad Products: Pataeiiger automobile agen 

lactorlea which are known throughout the world H****- Number of Pupils, 1,756. Arms, Industrial Works, C. R Wilw.n Bo^y^Co.* 
•re those which produce steel and wire, machine Churches: Baptist, 1; Christian Science, 1: . 8- clasr’stores and stands Hneind' American Chemical Co., W. D. Young A 
tuols, wire goods, grinding wheels, carpets and Episcopal, 1; Methodlat, 2; Preabyterian, 1: botela) lO’ confectionera (Inceludlnir hotel ’ Textiles, Inc., Aladdin Co., 
logs, leather and leather goods, corset*, shoes, Rnmtin Catholic. 1: MlBcellaiie.iu*, L'ltlieraii. 1; -tandsl T- s,’..—^_ Aetna Portland Oment Co.. Ctolumhia Sugar 
tavelopes, skates, wall pai>er, vacuum cleaners. Evangelical, 1. ^ goods ’ 5■'department atorea' ®® ’ Ha^'^son Shlpbuild- 
vtlentines, looms, steam and electric cars, auto Banka: State, 2; Total Resources $2,388.- 3; electrical supplies, 8; florists, 3: fruits, 1; *"* ®®'’ Chicory Co. 
parts firearms, boilers, elevators, clippers. 530.25; Savings Bank Deposits Total $1,080.- furniture. 4: furriera, 1; garages (public). 6; Speolsl Information; Bay (Tty s location 

Mu“nV.*chin»l!l^'^4ni'7nln'n*tn"j mLcfdnn^/* chB^Ira grocers. 48: hardware. 5; Jewelry, 8; meat mar- makes it the gateway of northeastern Mirblgan 
raws riBenlnid and eeUnlnid^ Theatres: Legitimate, 1; Moving Pictures, 2: keta. 15; men’s furniahlng, 6; men’s clothing, ""*• *■ therefore considered the main wholeaale 
■twB. viscoioia anu ceiiuioiu. Mlacellaneous (anditorluma, etc.), 2. Total 5: merchant tailors, 7: milliners, 5; opticians, 'listributlon point and the flrHt metropolis city 

Residential Features: One, two and three number of aeata, 2,250. photographers, 2; pianos (and misoellaneous ’«>“lh of the Straits of Mackinaw. Due to being 
famil) houaes, two family houses predominating. ii— mnaloal instruments), 2; radio suppllea, 4; res- **'« *”fy <® numerous summer resorts, thou- 
ru. r..,>identl.1 .eetinn evtendine in all dlrec- Locstiou: On main line Of Michigan Central ___ ..T... e. '-L. aanda of tnnH.f. r>i». k-.j 

tile machinery, wool spinning machinery, chairs, 
MW*, viscoloid and cellaloid. 

tainil.v bouses, two family houses predominating. 
City residential section extending in aU dlrec- ““« ®‘ taurants (Including hotels), 12; shoes, 8; sport- "•“*>* ®f tourists make Bay City their hesd- 
flon. for from to 2 .b®y®nd city limits, between ^^t™ *"** Chicago 96 ^ : women’s apparel, 7. 'luarters when going north and that is why Bay 
Several show placea. Three large exclusive real- Detroit, 194 ®* ^*"*ai**i’^*** 
dential sections. No tenements or sluma.’ 

Retail SboMiiiig Section; Main St. from Un- 
ceiu S<]. to Murray Ave. Pleasant St. from 

by N. Y. Central, Lanaing-Hllladale division 
and Michigan Railway (electric line). 

Principal Induatriaa’. Malleable castings, gray 
Rain t..' Sever St. Front St. entirely. ’ Pearl. If®® caatlnga. automobile wheel hubs, bolU and 
Mechanic. Federal. Franklin entirely, Foster nuts, reed furniture, bskery equipment, casters 
isd Commercial partly. Webster Sq., Waah* *®*f trucks, cement caskets, proprietary medi- 
lagtnn 8<i., Brittain Sq. and a number of other fines. 

- i;ity is rightfully called the place where tbs 

ANN ARBOR, MICH. a city of permanent 

1980 Populatton, 19,516. raras*."‘''on^“o"f‘‘*?ie iraurifur"1po'.r to 
City and Bnburban Eitimata, 22,500. Michigan. 

Native Whites, 84%; Negroes, 8%; Foreign Rstail Shopping Boction; Extanda from We- 
Born. 13%; Induatrial Workers, 9%; English nonah Park five blocks on Center Ave, and Sev- 

aelghhorh<K)d shopping centers. Mannfacturing EsUbUshmsnts: 11; Leading Reading. 98%%: Familiea. 6,416. enth to Third Sta. on Washington Ave., which 
Trading Area: l^om 18 to ’26 mile*. I-ocal (S’ ” (Hnh* Schools: PnbUc Grade. 7; High, 1; Parochial, “"b®* «»* blocks, and from Center to Third 

department store* and other merchants will coii- factoring Co., Hayes Wheel Co. (Hob Dept.), nf Puulls s' 
. _ __ Alhinn 10,1, rn IPiiraltnra CVv TTnlnn ’ -VUIIUier OI rupilS. O. 
Inn or extend this. 

Wholesale Houses: Groceries, 18; Meats, 10; 
Fruits. 4; Hardware. Dry Good*, -V 

Number of Retail Outlets for Nationally Ad- 
tartiard Products: PsHsencer Aiitomuliile Agen- 
ti«t. Accessories, etc, 200 in all; Bakers, 12; 

Albion Bolt Co., Thwaltea Furniture Co., Union 
Steel Product* Co.. J. W. Brant Co. Tutsi 

St. on Water St., which makes three blocka. 
nil the west side of the river (roiii i.itclifleld 

value of yearly output of factorle* e-<timaU 
at $4.750.0l«i. 

Special Information; Home of Alldon OIIeg< 

Co. ruial Churches: Baptist. S: Christian Science. 1; „ St Z mih .nd -M.a 
estimated rongregatlonal. 1; Epiaoopsl. 1: Methodist, 5; The- Z. K.fil* 

I’reahyterlan, 1; -Roman Catholic, 1; Miscel- 
laneflii*, 8. 

only Methodist collegiate Institution In state. Banka: National, 2; State, 2; Total Re- meat and small shops. 

l>Io<-ks. There are seven outlying retail busl- 
ueas sectlona and several smaller neighborhood 
aectlona with the udhal grocery, i‘onfectloiipry. 

~ •. ,, , -I • a on. Will soon have endowment of $1,500,000 and *oiiri-e-.. 
Ogy Stores and Stands (Including Hotels). », p„y,,c„ property amounting to $1,200,000. Al- Total. $8,123,000 

$16,403,430: SaTinf Bank Depoalta Trading Area: Bxtenda about 20 milea went, 
10 milea aouth, 40 milea east and 182 milea 

Modem library, high acbool, poat-offlee. comfort . nmin nne oi ^unnignn wnoieaaie nouaea: oweriea. o: MeaU. 2; 
atatiou etc \*etween Detroit himI Chicago. On Ann Arbor Frnlta. 4: Ilardware, 8; Dry Oooda. 2; Miacel- 

' V . A *4 ItailnijHl out of Toledo. Hourly Interurban aerr- Imieoua Lioea. Drug, 2; Confectionery. 6; 
Keaidential Featurei: Moatiy one family Detroit United Railway between Detroit Flour, 4. 

eoanty; Hardware, 14; Jewelry, 32; Men*e etc * lH»tweeii Dei 
famlHhinga, 19; Men’e Clotliiiia. r»4: Milltne 9^ .1 . ax* ItailniMd out 
12; Opticians, 13; Photographers, 25; Plano* Beaidential Features: Moatiy one • family Detrfi 
(and miacelluneouK musical inatrumenta), 22; iM.uset, good percentage owned and many m<M|- Jackaon 
Badio Supplies, 35; Shoes, 50; Sporting Good*, 
1: StNtiuiiera, 10; Women'* Apparel. .‘>1, 

em in every detail Streets and lawn* well ’ Ja^n^on. Number of BetaU Outlets for Nationally Ad* 
maintained, rr.ictlcally no shack, or tumble , Induitriea: Ball bearlnga. Economy vertisod Products: Passenger automobile sgen- 
down dwelling* Itoller*. Fortl trailers, antomobile specialties. clea, 18; commercial auto, agencies, 6; antomo- 

Fvt.nH. frnm (t.k Manufacturing Estsbliihmenti, 27. Leading *>*1® accessories, 25; automobile tire agencies. 
Hoover Steel Ball Co.. Eronomy Baler •'"b”''*. 18; eigsr store* and stand* liiicliid- 

~ s* nf f hJ Zrin «tSZt^ Co., Forge Proiliiet* Corp., Trail Ford (torp. •"« hotels), 21; confectioner* (Including hotel 

“sZrio?”’ ri*« Xral stX on adj^ent Bpeci.l Information: Seat of Dnlveralty of Tir^'g^da^'^tde’^rlm^^^ *toraa'*T‘’etoctrlrai 
streeta and a doxen nelghborliood groceries. "ZnnilW tZ’^Cnl' *“PP*®». 10; liori«to!»8: fruits, 4;’turaltnre, 20; 

Trading Ares: >ev. n iiille* .11*1 and we.t and XeZ'nt fZ.tVoe' «: (tarages (public), 25; grocera, 220; 
10 to 12 milea north and south of city. rf S ^ ^ I In hardware, 27: jewelry, 11: meat markets, 69; tion of 8 new University buildings at a cost In 

Wholeaale Houaea: Groceries. 1; Fruits, 1. three years of over $23.000,0(K): greatly aug- 
Number of Betail Outlets for Nationally Ad- ments normal aHivlty ef the city 

vertiaed Products: Passenger automobile agen- Residential Features: .’>.783 d 
cie*. 9: automobile accessories, 10 (not exclu- ^ 390 fanillie*. mostly one family restaurants (Including hotels). 32: shoes, 30; 
Hivei: automobile tire agencies. 2, bakem. 8. houses, 85% owned. No workmen’s tenement pportiug goods. 6: stationers. 4: women’s ap- 

aid street on Roiith to Michigan avenue on nortn, ” • \ m it » ..- 
1 Standard Surveys o-cupymg 7 or S blo< ks of the m.ln street- <^® ’ P®®<"'®»« • Trail Ford Corp. 
I £ **Riiperior”; also several stores on adjacent Special Information: Seat of University of 
i Oi streets and a dosen neighborhood groceries. Michigan, with enrollment of 12,900 students. 
1 KilirUirAN Trading Ares: m-v.i. nilie* .11*1 and we.t and E.tlmiited 200.000 visitor, annually for Unl- 
I MICHIGAN 12north and south of city. P*"®® pn^aes. Present -■®®rt®®®- 

_ tion of 8 new University buildings at a cost in 
Wholesale Houies: Groceries. 1; Fruits, 1. three years of over $23,000,000: greatly aug- 

M —.ni « miT/'U Number of Betail Outleta for Nationally Ad- ments normal at-tWlty of the city. 
ALIKIAIN, IVllCrl. vertised Products: Passenger automobile agen- Residential Features: 5,783 dwellings hous- 

1810 P«T,nl.4i»w 11 878 •■'®*’ «“*0'n®blle accessories, 10 (not excln- ,ng 5,,^ 5 390 (amiiles. mostly one family 
gall iin,i. ’ n-in' HI mm 1(7 • sutomobile tire agencies. 2; bakers, 8: hoiise*, 85% owned. No workmen’s tenement 
^tlve Whites, 93^ Negro, 1%. Foreign .tores and stands (Including hotels). 13: .eotlon. Dne to presence of the I’nlverrity. the 

6%, Industrial Workers, 2.1OO. .-oiife. tloners (Including hotel stands), 6; dress- favored bv «tudent* include* many 
•ttools: Public Grade, 6; High. 1; Junior makers. 8: druggists. dry goods. 5; depart- f^ternlty and sororitv lioiisca and Vnlveralty 

"gh. 1: Parochial, 3; Number of Pupils, 2,569. nieut .ture*. 1: electri.al siiiMdie*. 2: de'-l-l-. dormitories 
tturchsi: Baptist, 1; Christian Science. 1; 3; fruit*. fiirnltiire. 2: garage# (public), 6; «>etio.. 

?itocopal. 1; Methodist. 2; Presbyterian. I; gr... er*. :;4; I ardwuie. .: jew-lrv :: oust k . . ! ! -Z ZZ.iZ 
Soman Catholic, 2; MiscelUneons, 14. markets, 6: men’s farnisliing*. 7: men’s cloth- P«»®®">r-«<1 largely by the atudent and faculty 

B«k.; National. 1; Stste, 1; Total Re- Ing. 5; m.r.bant tallur*. i.iiUln r*. 5. ». 8t uTrinTu^^ 
•onrees, $7,3.-.;i.(Wl.62 (June 23. 1923i. ticlana. 4: plmtographers. 2: pianos (and mlacel- "" ’,*!!' " buslne ae o . 

Tbeatrea: Moving Plctnres. 2; Vaudeville, 1. laneons musical Inatrumenta), 2; radio supplies. ‘ 00 u 1 11 01 .i 
Total number of Mats 1 800 ;> ("®* excliiaive), restaurants (including bo- Trading Ares: 20 miles In all direction*, ex- 

Location- R.ilm.d.- Wabash N Y Central •«>»)• T; Shoes, 4; sporting goods. 3 (not ex- cept the east, which la almut 8 to 10 miles. 
D. T A 1 ToMo A Western (electrl^ ^v^ ®lo»lTe): stationers. 1; women’s apparel, 5. Trolley and buses permit shoppers from outly- 

Co., Forge Proiliicts Corp., Trail Ford Corp. *"8 hotels), 21; coafscttoner* (lucludlng hotel 

Bpscisl Informstiou! Seat of Dnlveralty of dr^'l’Zd.^®^#•‘’XTJJmeZf 

.Michigan. ’^^®®J'™®"‘ ®L.?.?:?J1? supplies, 10; florl«t8.»8: fruits, 4;’furnltnre, 20; 

__ ... . .00 non non. ,....,1. men’s furnishings, 15; men’s clothing, 12; mer- 
IZ. .XZv of t^ eZv * ' ••■'ant tailors. 27; mllUners. 20; opticians, 8; 

t onnal y y. photographers, 9; piano* (and miacellaneons 
ResidentUi Fssturei: 5,783 dwellinga houa- musical Instrumenta), 10: radio supplies, 6; 

•igar *torea ami stands (including hotels). 13: section. Due to preBenre of the University, the parel, 
eoiifei-tioners (including hotel stands), 6; dress- community favored by student* includes many 
makers. 8: druggists. 5: dry goods, 5; depart- fraternity and sorority houses and University 
meiit Htiirex. J: electri.al silppLes. 2; r1..»*l**l^. giormitorlea. 

/* hll ) «• 
V ****:: at Botail Bhopping Section: State 8t. section 
men's cloth- largely by the student and faculty 

BATTLE CREEK, MICH. 

*ml bus connections with nearby towns. 
Principal Industriss; Knit goods, wire fence, 

friting room furniture, castings, leather goods. 
^Knre, milk products, bumpers and bead 
'Is**. p|e<-tricul autonioliile part*. gSNoiinc 
••“P*. vaults. 

Itonnfacturiag Estsblisiunents: 35; Leading 

ALPENA, MICH. 
1920 PopuUtion, 11,101. 

City and Suburban Estimate, 30,600. 

Native Whites: 75%; Foreign Born, 2.->' 

itroiiixed largely by the student and faculty 1920 Popnlation, 36,140. 
or campus trade. Downtown section extends 4 city and Suburban Estimsts, 44,275. 

o.k. on Main 8t.. the main bu.lnea* section. Negroes. 2%; Porelgn 
iimermis outlying stores. . i„ju,trisl Workers, 33%: EngUsh 
Trading Area: 20 miles In all direction*, ex- Reading, 98%: Families. 8,216. 
pt the east, which la atmut 8 to 10 miles. _ ._, ..-kh. n...,. io. -i. 
rolley and buses permit shoppers from outly- of I’aplls, RSIO ' 
g dial nets access to city. 
Wholerale Houses- Groceries 2- Meats 2' Churches: Baptist, 4; Christian Science, 1; 
. » 3 “ Houses. Groceries, 2. Meats, 2, ceng,^g„tlonaI, 1; Episropsl. 1: Hebrew, 1; 
runs, d. . .a, . Methmllst, 7: rresbyterlan, 1: Roman Catholic, 
Number of Betail Outleta for Nationally Ad* Miscellaneous 27 

Bsuks: N.tlonal, 3; State, 1: Total Be¬ 

ing diatricts access to city. 

Wholesale Houses: Groceries, 2; Meats, 2; 
Fruit*. 3. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger antsmoblle agen¬ 
cies, 28; automobile accessories, 19: automobile 

•**«. Page Steel A Wire Co., branch of Ameri- Industrial Workers. 12%: English Reading, stands (Including hotels), 31; confectionera (In- 
** Chain Co. Nu-Wsy Stretch Sospender Co., 90%; Families, 4,300. eluding hotel stands), 12; delicatessen, 2; drsss- 

tlre-sgenolZr ^T baker;: 12; cigar itoVZ s^d 
Total, $16,053,167. 

Continued on page 101 
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Greatest Single, SeUim! Influence 
in a Market of 2,3(^,000 

'py^TROIT—one of the key markets of the nation, 
best reached and influenced by those who want 

to SELL, through The Detroit Free Press. 
Although 83% of all the motor cars made in Amer¬ 

ica are built in and shipped from the Detroit terri¬ 
tory, Detroit is also a world leader in twenty other 
different industries, ranging from adding machines 
to pharmaceutical products. For 93 years The 

Detroit Free Press has been serving this great 
market, reaching for nearly a century the better 

types of all classes, being read at the breakfast table 
in thousands of homes where every inmate is a 

buyer. 

Get the Facts About This Market 
Detroit and the territory within a radius of 100 miles is a fertile 
field for any advertiser having meritorious merchandise or a 
service to sell. For the manufacturer desirous of selling to other 

manufacturers, for the manufacturer or merchant who wants to 
sell the retailer or jobber or the individual in his home, the Detroit 
territory offers every conceivable opportunity for profit, when 
selling efforts are directed intelligently and when The Detroit 
Free Press is used consistently to revitalize the merits of an old, 
established product, or to introduce the merits of the new. 

THE NEW FREE PRESS HOME 
NOW UNDER CONSTRUCTION 
Fronting 212 feet on Lafayette Boulevard, 
and occupying an entire city block, this 
new home of The Detroit Free Press is 
now being erected, and will be ready for 
occupancy in 1925. It will be one of the 

Ask today on your business letterhead for DETROIT’S MARKET— 

world’s finest newspaper plants lacking 
nothing in the provision of facilities to 
give an incomparable newspaPer to 
Detroit, 

A 48-page book covering Detroit, the Detroit territory and The Free 
Press most comprehensively, and without bias. 

Detroit Free 
New York 

“Starts the Day in Detroit** 

Verree & Conklin, Inc., National Representatives 
Chicago Detroit 

Press 
San Francisco 
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-p - ■- CADILLAC, MICH. 
MICHIGAN (ConCd) 19M Popnlmtion, 0,750; present, 11,600. 
_ _J City and Bnbnrban Eatiinats, 18,000. 

HatlTS Wbltes, 04%; Foreicn Bom, 6%; Enp- 
Battle 0«ek (oon’t) Beadiny, 08%; Families, 2,438. 

^ . SehsoU! Pnblie Grade, T; Hifb, 1; Parochial, 
Theatres, legitimate, 1, bfOTing Pictures, 7; i. Nnmber of Pnntls 2 701 

TindoTiUe, 2; Bnrlssqos, 8; IflaceUaneona v » "It!! - Ji.. . . 

Battle Ooek (oon’t) 

(Aodltorloms, etc.), 1. Votal nnmber of seats, 
1000. 

Cbnrebas: Baptist, 2; Christian Sdence, 1: 
Congregational, 1; Methodist, 2; Presbyterlaa, 
1; Roman Oatbolic, 1; Mlscellaneona, 8. 

Banks; State, 8; Sarings Bank Deposits location: At conflnence of Battle Creek'and Banka* state a* Saviim nans TUneaita 
pumasoo rlTera on main lines ot M. a and ToUI W 72® w’oi ’ 
0. T. rallwaya, midway between Detroit and * ’ ’ » ...i . , „ 
Chicago. Best of two oonrae water power, anr- Thoatrea: Legitimate, 1: Morlng Pictnras, 
nnnded by good agrtcnltural region. Largest ®* Total number of seats, 2,187. 
■anitaiinm in the world; cereal food center of Location; Railroad dlrlslon points of Ann 
the country. Arbor and O. R. A I., with branches to Tra- 
- . , , T j .... . . verse Cit.v and lake I'ity: H trains daily on 
^ncipal Induatnss: Agricultnral implements. Penna. and 8 on Ann Arbor. Cadillac te lo- 

arintiiig presses cereals, automobile ax es. bread c„„.a „„ Cadillac and Mitchell. 9.> miles 

*“* ’»•«»“■ north by east of Grand Raplda, 85 miles north- 
^ dra^, steam pomps, steam railway en- Bay City. Auto passenger and track 
fines, structural steel, threshing machines, .ervice to Reed City. Manton. Lake City, 

5.' 7.!!^ ■ *7* . Houghtou Ia.ke and Manistee, 
dof foods, aluminum cooking utensils, brass ... 
foods, automobile accessories, cash register. Principal Industries; Hardwood lumber, ta- 
hoanl mills and carton making factories. ‘;>*alr», Hooilng. woodinware, veneers and 

panela, pig iron, maUeable iron, motor trucks 
Manufacturing Establishments, 62. Leading and chemicals. 

Ims. Duplex Printing Press Co.. Postum Cereal Manufacturing EstabUahments, 46. Leading 
0».. ftxxl Co*. ^ Shepard nrms. Cobbs A Mitchell, Inc., Mitchell Bros., 
Threshing Machine Co Rich Steel Products Cummer Uiggins Co., Acme Motor Track 
to., American Steam Pump Co., Union Steam t*„ . St. Johns Table Co., Northern Chair Co., 
Pimip to., Advanra-I^mely Thresi^g Co., A. B. Cadillac Malleable Iron to., Mltchell-Digglns 
StOTc Co., Clark Tr^ktractor to., Michigan jron Co., Cadillac Chemical Co Total value of 
torton Co., Grand 'ftunk Locomotive Shops. o„,pi,t of factories estimated at IK.- 
American Steel and Wire Co., United States qqo 
Kcfister Co. 'lotal value of yearly ontniit of ' , 
Isctories estimated at $37,139,953, Special Information; Located on two lakes 

and surrounded by 8ne trout streams, Cadillac 
Ipeclal Information: Location Ideal for ship- attracts many summer visitors. New manufac- 

flag purposes. Large printing press factory, turing plants being located in Cadillac each 
large food factories and large sanitarium. Ex- year and the ritv has a healthy iii<'rpa<w in 
reptional diversification of Industry, unusual per- population annually. Cadillac was one of the 
rentage of native population, of home ownership two cities In this section to show an increase 

Aif foods, alnmlnum rooking utensils, brass 
foods, automobile accessories, cash register, 
hoani mills and carton making factories. 

and bank savings. 

Bsaidential Features: Mostly one and two 
family houses, 6,381 out of 8,216 owned. Prl- houses, 80% owned. 

in population from 1910 to 1920. 
Residential Features: Nearly all one-family 

rate homes predominate, limited section de- Retail Shopping Section: Mitchell St. for 9 
Toted to workingmen's tenements; 15 parks and I'locks is the principal hiisinesH street. Harris 
fsrkways. A city healthful, sanitary, conveni- St., crossing Mitchell at right angle, is the next 
Nt and substantial. in importance. ' On this street about 3 blocks 

ReUil Shopping Section: Extends from Jelfer- devoted to business. Three outlying busi- 
Ave., east, west, north and south. There "cctlons. 

are ten outlying districts containing grocery, 
meat, candy, dry goods, drugs and garages. 

Trading Area: Extends west about 25 miles, 
south 20 miles, east 50 miles and north along 

Trading Area: Extends from IS to 25 miles, ‘h® Pennsylvania RaUroad about 50 milM. 
east, west, north and south, over a fertile ter- There is a small section in these limits north 
ritory and fine trading district which connects »“<> Cadillac whose shojwrs find it 
vltb Interurban and excellent bus Hues. more convenient to go to another city. 

Wholesale Houses; Groceries, 2; Meats, 1; ..'^®**“**, ‘'.rocerles, 1; ^Its. 2; 
rmlts, 4; Hardware, 1. Mlscellaneona Lines, Hardware, 1; Miscellaneous Line, Ice Cream. 2; 
Bakers, 4; Confectionery, 11. others, 5. 

Humber of RetaU OuUets for HaUonally Ad- OuUeU for Hationally Ad- 

others, 5. 

Humber of Retail Outlets for Hationally Ad- 
vsrtlaed ProducU: Passenger automobile agen- »«rtlsed Products: Passenger automobile agen- 
riea. 8; commercial auto, agencies, 15: auto- ®®J't®*cclal auto, a^ncies, 5, ■“f®" 
iwblle accessories, 17; automobile tire agencies, bile accessories, 10; automobile Hre agenrire, 
11; bakers, 16: cigar stores and sUnds (includ- ^‘ere 4; cigar stores and sUnds (Inri^- 
tsg hotels), 18: confectioners (including hotel coiifectioners (Inc uding hotel 
rtinds), 22; delicatessen, 2; dressmakers. 88; stands), 8; dressmakers, 0; druggi^ 6; dry 
druggists, 22: dry goods,’9;'department stores! J' deP«rtment stores 5; electrical su^ 
»: electrical supplies, 4; florists, 10; ffnits, P*'®®* *• exclusive; florists, 3; fruits, 1; 
!5; furniture, l.S; furriera, 2: garages (public), tnre, 2: furrters, 8; garages (pnbUc), 5, 
n; grocers. 151; hardware. 8; Jewelry. 19; grocers 26; hardware. 4; Jewelry, 4; meat mar- 
swat markets. 29; men’s furnishings, 18; men’s '‘®ts. 10: men’s furalshlngs, 10; men’s clothing, 
eWhlng. 12; merchant Uilors, 23; milUners, 19; merchant tailors, 3; milliners, 6; opUcUns. 
iptlclans. 9; photographers, 14; pUnoe (and •*: Photographers. J: idanos (and m scellaneoiis 
■iscellaiieous musical Instruments). 6: radio instruments), 5: ratllo raPPHc*. 4; res- 
•applies. 4; restaurants (Including hotels), 55; tanrants (including hotels), .2. shoes 1.. 
shoes, 21: sporting goods. 6; stationers, 6; "Porting goods. 8: stationers. 9; womens ap- 
womens’ 14. 

CHEBOYGAN, MICH. 
BIG RAPIDS, MICH. ^ 

IBSO Popul&tloDf 4,S00. Native Whitee. SR'y; Nesroee, —; For- 

(Sty and Suburban Estimate, 6,200. * ® “'ll J®?"’ ' 
wL sm... • i - V English Reading. 92%; Families, 8,200. 
Hative Whltea, 70%; Foreign Bora, 30%; In- „ . , ... . m v . -i • 

dsstrial Workers, 20%; EnglUh Reading, 90%. Si 
av . ^ ^ 7. j. 5; Number of PnpiU, 1,500. 

_*^®®***„ ?’ f,’ (Riurohes: Baptist, 1; Congregational, 1; 
High, 1; Parochial, 2; Number of PupUa, 1,200. Epigcopal. 1; Methodist, 1; Presbyterian, 1*. 

Churches: Baptist, 1; Christian Science, 1; Roman Catholic, 8; Miscellaneous. 2. 
tegregational, 1; Episcopal. 1; MetbodUt, 2; Banks: Natlonsl, 2: SUte, 1; ’ToUl Re- 
Pnsbyterisn, 1; Roman Catholic, 1; Miacella- purees, $5,000,000: Savings Bank Deposits 
■sous. 5. 

Banka; State, 2; Total Resources, $3,250,000; 
lavlngs Bank Deposits Total, $1,250,000. 

Total, $3,500,000. 
Thaatros: Legitimate, 1; Moving Pictures. 

1: Vaudeville, 1; Miscellaneous (Auditoriums, 
Theatrss; Legitimate and Moving Pictures, etc.), 1. Total number of seats, 8,500. 

1; Miscellaneous (Auditoriums, etc.), 2. Total Location: Mich. Cent., Detroit A Mackinac, 
lumber of seats, 2,000. Arnold Transit boat line. Lumber and coal 

Location; 56 miles north of Grand Raplda on rarriers. At point between Ijtke Huron and 
the Muskegon River. G. B. A I. and P. M. toke Clilcagan on straits of Mackinac. Excel- 
lillroids. County seat of Mecosta County, lent transportation via bus, rail and water. 
Home of Ferris Institute. Principal Industries: Paper mills, tanneries, 

■cttly frame or wood; 75% owned. 

Bstail Shopping Section: Michigan Ave. rnn- 
llBf north and south; Linden St. iMrtb to Pine for summer playground anil fishing. 

I 

Hanufactuiing Establishments; Mscblnery Co. lumber, fishing, cigars, summer resort. 
•f ^erlca. Falcon Mfg. Co., Ward Bros., ma- Manufacturing Estoblishmonta, 7. Leading 
M flooring; Hood A Wright, veneers; Big Rap- pp^n Bag A Paper Corp., Pflster-Vogel 
Ms Furniture Co., Griswold Guest Co., furniture, i^.ther to., Embury Martin Lumber Co. and 

Bssidontial Featurea: Homes well built, several large fisheries. Total value of yearly 
output of factories estimated at $87,000,000. 

Special Information; Location makes it ideal 

SL; Maple St. east and west from Warren Ave. Bosidentlal Features: Mostly 1 and 2-famlIy 
** "(•(* St. houses, practically all owned by occupants. 

Trading Area: 30 miles east and north; 20 Private homes predominate, average $3,500. 

"it* » VI ,1 1, Retail Shopping Section. Extends 1% miles 
Humber of Retail OutieU for Hationally Ad- and south and % miles east and west 

Wied Prodneta: Passenger automobile agencies. j,„g starts, 
u; automobile accessories, 6; automobile tire 
■lencies, 11; bakers, 3; cigar stores and stands Trading Area; West, south and east about 
(including hotels), 3; confectioners (including 35 miles, although large volume of husinesa is 
hotel stands), 4; delicatessen, 1; druggists, 5; secured from outlying territory within 75 miles. 
4ty goods, 5; department stores, 1; electrical Wholesale Houses: Groceries. 2; Meats, 1; 
'■PPlIes, 2; florists, 2; fruits, 1; furniture, 1; Fruits, 1. 

K;'.v'i;'•'..fji’ir’.t;- •wnlshlng. 2* men’s clothing, 2; merchant tal- Products: Passenger automobile agen- 

jw. 1; milliners, 4; opticians, 2; photographers, • anto^ohns**!^' aasnries' 
>: radio supplies, 1; restaurants (including ho- ?®b«? accessories, 8: automobile ^ agenries 
JHI), 4; shoes, 8; sporting goods, 2; stationers, 8; bakers, 8; cigar stores and stands (including 

women’s appan*!, 5. Continued on page 102 

In Battle Creek 
Michigan 

One in every five of the population 
is a paid subscriber to the 

Enquirer and News 

'"The Best Known City of Its Size in the World" 

This is a long-standing condition. Throughout 
the city and its prosperous trading territory the 
Enquirer and News is and long has been the 
accepted newspaper institution; an established 

home habit; a typical part of this prosperous, 
intelligent, home-owning American community. 

Battle Creek is unique for percentage of home- 
ownership, for percentage of English-speaking 
Americanism, for bank savings, for wide diversity 

of industries and consequent stability of earning 

and buying power. 

During the general slow-down of the spring and 
summer of 1924, Battle Creek increased its incom¬ 
ing and out-going freight tonnage over 1923, and 
some of its great industries have had the most 
prosperous year in their history. 

Battle Creek is a supplying center for the world 

for cereal foods, threshing machines, power-driven 
pumps, newspaper printing presses, gas stoves and 
ranges, heating equipment, brass products, steel- 
wire products, box-board and ’cartons—and for 

health treatment. 

And Battle Creek’s Newspaper, in City 
and Surrounding Country, is the 

Enquirer and News 
Week-day evenings and Sunday mornings. 

No premiums, no contests, no cut rates 

—but reader confidence and home habit 

Member of the Audit Bureau of Circulations— 
of course. (Only A.B.C. newspaper in the county) 

A. W. Allen, 1336 People’s Gas Bldg., Chicago 

Western Representative 

M. C. Watson, Inc., 270 Madison Ave., New York 

Eastern Representative 



1 . I 
Editor & Publisher for December 13, 1924 

for the first two or three miles of their lenftb. number of men darlo( the shlppias season, hakt rs. 22; rlgar stores and stands (Includlsf 

MICHIGAN (ContM) 
Trading Area: Spreads orer a 2S-mlle radins, Among Us principal Indnstries are those en- hotels), 35; confectioners (Incladlng hots! 

east, north and west. An onter area spreading gageil in the manufacture of lumber, veneer, stands), 38; dressmakers, 66; druggists, 48; 
for 50 miles around the city is hardly less Im- paper, charcoal iron, stnmp pollers, auto spec!- dry goods, 22; department stores, 4; electrical 
|s>rtant than the first. The entire trading ra- allies, machinery supplies, dairy products, supplies, 7; florists, 7; fruits, S; furniture, 15 

Sheybogaa (con’t) passengers vis 
hotels), 12; confectioners (including hotel fleets, 
stands), 5: delicatessen, 2; dressmakers, 8; Wholesale 1 
druggists, 5; dry goods, 8: department stores, Fruits, 99; H 
6; electrical supplies, 8; florists, 1; fruits, 1; cellaneons Lli 
furniture. 2; furriers, 1; garages (public), 17; ilrug, 11. 
grocers. 39: hardware. 5; Jewelry, 2; meat mar- ar v. / 
kets, 14; men's furnisbings, 7; men's clothing, v>.*_i 

dius is easily accessible both to freight and bakery products and printing, 
passengers via internrban lines and motor truck Kanofactorinc ZstabUshmon 

furriers, 6; garages (public), 24; grocers, 510; 
Kanofaetoring EstabUshmonU: 36. Leading hardware, 20; Jewelry, 25; meat markets, v, 

firms 1. Stephenson Co. Trustees, Kscanaba ^**’hm***' * 
WhoUsale Houses: Groceries, 60; Meats. 96; I’aper Co.. Delta Cbem. A Iron Co., Birds Bye ' ‘Vi®”’ 'land’ mlWiienee^' 
■ults, 99; Hardware, 13; Dry Goods, 17; MU- Veneer Co., Kscanaba Veneer Co., Chatfleld Vi^^rinstniments)Mdlo suDoUes^ll ^ 
lUneons Lines, Shoes, 1; Confectionery, 99; Machine A Foundry Co., A. J. Klrstln Co., ^'hlteui 

Raymond Ug Loader Co., Delta Milk Pro- ‘“Mht* hoteU), m, shoes 2i; 

Humber of Batail Outlets for Nationally Ad- 

7; liierchant tailors, 3; rniilinirs, 6; opticians: 'f”* 

ducers Assn., L'niversal Magnesite Products Co. 

Total value of yearly onput of factories esti- 

sporting goods, 3; stationers, 2; women's ap¬ 
parel, SO. 

2; photographers, 1; pianos (and miscellaneous J,”"’ sseuc.e-, .o,. »u- 
musical instruments), 1; radio supplies. 8; res- ‘"“Oblle acceswrles, 676; automobile tire 

let, 160; commercial auto, uifencieii. 104; au- m*ted at $8,500,000. 
omoblle acceasorlea, 676; automobile tire Special Information: Excellent bard earfaced 

taurants (including hotels), 7; shoes, 6; sport- ‘’“‘w’l "TV, *" directions, railroad trans^ 
Ing goods. 3; stationers. 2; women's app^l, Vtii' ^ portatlon facilities unapproached by those of 
11-8 not exclusive (including hotel stands), 1,869; delicatessen, any city within a radins of one hundred miles, 

' ■_ 97; dressmakers, 429; druggists, 702; dry goods, many fine stores, modern hotels, well euuippcd 
raVl/A'TCD hillF'LI ”'**'• department stores. 34: electrical sup dies, garages and metropolitan features of every 

W A1 E.t\, IVll^n. 186; florists, 730; fruits, 225; furniture, 181; g|„,j make Escanaba the hub of I’pper Michl- 
furriers. 110: garages (public), 486; giwera. ggn. Escanaba Is a thriving railroad. Indiistri 

1920 PopuUtion, 6,114. 8,717; hardware, 448; Jewelry, 222; meat mar- gj „fg shipping and wholesale distributing 
City and Suburban Estimate, 12,000. kets, 672; men’s furnishings, 437, includes both center. The inrmedlate vicinity is destine<i to 

GRAND RAPIDS, MICH. 
Ing goods, 3; stationers, 2; women's apparel. 
11-8, not exclusive. 

1980 PopuUtion, 137,634; 1923, 153.877 

COLD WATER, MICH. 
City and Suburban Estimate, 335,000; 19'23, 

375,000. 

1920 PopuUtion, 6,114. 

City and Suburban Estimate, 12,(X)0. 

Native Whites, 78.6%; Nagroaa, 0.8%; Far- 
eign Born. 20.6%: Industrial Workers. 21';. 

Schools; Public Grade, 38; High, 3; Junior 

Banks, 3. Total Resources, $3,900,000. 

Theatres, 1. Total number of seats, 750. 

BesidentUl Features: One-family bouses 

Retail Shopping Section: .About three blocks. 

Trading Area: Alsmt 15 miles radius. 

Number of Betail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, 5; commenlal auto, agencies, 3; automo¬ 
bile accessories, b; automobile tire agencies, 8; 
bakers, 3; cigar stores and stands (Including bo- 

See page IN 

DOWAGIAC, MICH. 

increasing In number. Methodist. 14; Presb; 
Retail Shopping Section; I.udington street, Miscellaneous, 19 

Irt blocks; Stephenson avenue, » blocks; Hartnett Banks: National, 
avenue, 7 blocks. sources. $83,218.02* 

Methodist. 14; Presbyterian, 4; Roman Cathiilir, 

Banks: National, 3; State, 6; Total Re- 
onrees, ^3,218,0^; Trust Companies, 2; 

1980 PopuUtion, 5,440. tulles. Considerable business is secured troiii 
towns within a raditis of sixty-five miles. 

City and Suburban Estimate. Wholesale Houses: Groceries, 3; MeaU, 1 

Native Whites, 86%: Negroes, 9%; Foreign Fruits, li; Hardware, 1; Dry Goods, 1; Mlscel 

Trading Area: Covers a radius of almiit fifty Morris Plan, 1; Savings Bank Deposits Total, 
tulles. Considerable business is secured from $46,203,250.52; National, $33,810,355.98; other, 
towns within a radius of sixty-five miles. $d,;t70,261..50. 

Wholesale Houses: Groceries, 3; Meats, 1; Theatres: I.eirltimate. 1: Moving Pictiire* 

tels), 3; confectioners (including hotel stands), Reading. 95%; Families, 1,400. 
Born, 5%; Industrial Workers, 40%: English laneoua I.iucs, 

Number of Retail Outlets for Nationally Ad¬ 
it dressmakers 15; *. dr/ KOods. 4; Schools.-Publlc Grade. 6; High, 1; Number »frti»»d Products: Passenger automobile agen 
electrical supplies, 2; florists, 3; fruits, 4; fumi- PupHs 1 414 commercial auto, agencies, 3; antomo 
tore, 1; garages (public), 8; grocers, 10; hard- f accessories, 10; automobile tire agencies 

Theatres: I.egltlmate, 1; Moving Pictures, 
17; Vaudeville, 1; Miscellaneous (Auditoriums, 
etc.), 2; School Auditoriums, 4. Total number 
of seats, 15,000; Including school iiuditoriiims. 
Itt.tKKI. 

Location: In tbe heart of Western Michigan’s 

ware, 3; Jewelry, 2; meat markets, 4; men's Churches.—Christian Science, 1; Episcopal, 1; 3; bakers, 5; cigar stores and stands (including 
furnishings, 3; men’s clothing. 3; merchant Metliodist, 1: Presbyterian, 1: Roman Catholic, hotels), 12 (including drug stores); confec 
tailors, 3; milliners, 4; oidicians, 2; photogra- 1; Miscellaneous, 3. ^ tinners (including hotel stands), 8; Dressmakers 

3; bakers, 5; cigar ’stores and stands (including f™** *"d r^rt seemn, served by Peima. 
hotels). 12 (including drug stores): confec- t^.ystem, N. Y. C., P. 'M., M. C. and 0. T. 

pbers, 1; pianos (and miscellaneous musical In¬ 
struments), 1; radio supplies, 2; restaurants 
(Including hotels), 8; shoes, 4; sporting goods, 
1; stationers, 1; women’s apparel, 3. 

tinners’(including hotel stands), 8: Dressmakers. Western; 2 Interurban systeiM, the Mlchigtn 
15; druggists, 7; dry goods, 7; department 

Banks: National, 1; State. 1; Total Be- 3 - electric’supplies 3- 'florists, 2; fruits, Kalamasoo Dlv., and the O. R., Grand 
3; fu’rnlture, 5 (Including 2 depart.); garage Haven and Muskegon Ry These lines make 

Fotal, $J.()..1.l4n.,!.. (public), 8 (including 6 sales agencies); grocers, connections at I^ke Michigan ports with Cht- 

DETROIT, MICH. 
Theatres: I,egitlmate, 1: Moving Pictures, 1. "5: hard’ware. 5; Jewelry, 7; meat markeU, 17; Milwaukee boat lines, 

otal number of seats, 1,700. men's furnishings, 6; men’s clothing, 6; mer- Principal Industries: This city is 

1980 PopuUtion, 1,088,893. 

City and Suburban Estimate: l.llS.I.IO. 

men s furnlsnings, u; men s ciotning, o; mer- Principal Industries: This city is known ai 
chant tailors, 8; milliners, 6; opticians, 4; photo- )he furniture center of the world. Commercial 

Native Whites. 0<!.4';; Negroes. 4,5'';: For- Principal Industries; Heating stov 
eign Bom, 29.1%: Industrial Workers. 18.04%; furnaces, agricultural implements, fishing tackle. 

Location; In (ass (^unty, 8. miles south- graphers. 2; pianos (and miscellaneous musical printing and allied lines, brass and iron manu- 
west of Kalama^, on Mich. Central R. R. and instruments), 2; radio supplies, 4; restaurants factoring, gypsirm products, machinery msnu- 
an electric line from I.eiitoii lliirl..r (including hotels). 18; shoes, 6; sporting goods, faptnrlng, knit underwear, flour, sticky flypaper. 

Principal Industries: Heating stoves, ranges, st«'loners, 7 drug stores 3 dept, stores; sweepers, band instruments, school, 
furnaces. avHciiltnrai inmiementa flahinv taciria wonien s apparel, 5 SBd e dept, stores. ehurch and opera seats, paper boxes, railway 

English Beading, 71.5%: Families, 260,000. 

Bchools: Public Grade. 191; High, 12; Junior 
High, 7; Parochial, 75: Numlier of Pupils, 
318,420. 

waabiiig mnehiiies, aportliig rifles, sliiriwnists. 
flour, lumber. 

Manufacturing Establishments, 8. I,eading 
firms. The Beckwith Co., Rudy Furnace Co., 

FLINT, MICH. Manufact)iring Establishments, 611, I,eadlng 
firms, Berkey A Gay Furniture Co., Robert W. 

1980 Papulation, 91,599; 1921, 103,845; 1924, Irwin plants (Phoenix Furniture C^. and Royal 

ehurch and opera seata, paper boxea, railway 
vhops, etc. 

Janies Heddon’s Rons, Aaron Stron.sa, Dowugia'- 137,398 Furniture Co.), G. R. Show Cate Co., Wllmarth 
city and suburban Eatimate: XradlDK terri- Show CftHt*, Kiirnlture i'o.. MichUfti' 

p ■ K’ ’ tory taking in a radius of 25 miles, 187,000. 
M<®thoaiat, 88; PreHoyterlan, 26; Uoman Oath- ^ olby .Milling Co. . w. .e «. 

rhalr Co., O. R. Chair Co., G. R. Refrlgeratar 

ollc, 54; MUcellanooua. 77. 

Banka; National, 3; 16; Total Re- 
aourt'ea, $717,816,0^; SaviniCH Bank Depoalta 
Total. $282,058,117. 

Theatroa: Legltlmatfi*. 5; Moving PIctarea. 
148: Vaudeville. 7: Burlesque. 3; Mlaoellaneoua 

Total value af yearly output of factories e«- wsk«>ir*P« -9 ^^'. - —------ --r-- - -- 
timated at: $7,150,000. ''sa<v“ ^^I^lie. Plaster, O. E. Plaater, American Box- 

BpecUl Information- Known aa the ’ For ^ Heading, 85%, FamiUea, 24,640. ^ ^ Wolrerlne Brass U. 

tion in Miohlcran'a mat fruit Mt ‘hial, 2. Number of Puplla, 20,796. Flint also p, Shops, Penn, ffhopa. Corduroy Cord Tire, 
_’ .. ® ..■ , has 2 private schools. County Normal Training (jiobe Knitting Works, Mich. Lltho. Co., CarfUl 
Residential Features: Irartlcally all Itomea .'fchool. Hurley Hoitpital, Baker Business Uni- po.. Dean Hicks Co., James Bayne Co., Clipper 

u i •t7cf. TihP Blstell Carpet Sweeper Co., O. R. Plaster 
i-^7i' T«"8le Foot Fly Paper Co., AmerleanCe- 

24^6*1)' " Plaster, O. E. Plaater, American Box- 
xgllih Beading, 85%; FamiUea, 24,640. ^ ’ _ Wolrerlne Brass U. 

(Andltorlums. etc.). 82. Total ni’imlier of seata. •’f occupants 
Betail Shopping Section: Front 8t. Is the BiisineHs Institute. 

vcrslty; Michigan School for Deaf and Flint Belt Lacer Co., Alabastine Co.. Togan Sttld 
Bectlonal Homes, Dnlted Motor Truck Oa. 

Location: lietr-dt is locatt-d -to tlie west 
liiink of the Ilptrnit River in tin- heart of the 
Great I-ake district. It is 18 miles from T,ake 
Brie and 7 miles of Ijake 8t. Glair. Served by 
following railroads: M. C., N. Y. C., 0. P.. 
Peniia., P. M., Wabasb, G. T.. and D. T. A I. 

principal businesa street for 5 blocks, with Churches: Baptist, 8; Christian Science, 2; Total value of yearly output of factories e,tl 
blocks on Commercial. Beeson and Division Sta. CongregHlional, 2; Episcopal, 2; Hebrew, 1; mated at 1109,135,000. 
flanking It. 

Trading Area; 12 mllea north, 10 east, 6 <di<', 
south, 8 west. Estimated population, 18.000. Bi 

Number of Batail Outlets for Nationally Ad- :'uiir 

MetlMsIlsi 16; Presbyt Tlsn. 5; Homan Cath- gp^slal Information: A seml-annnal fumltur. 
.die, M.scellan.sms. 14. 

Banks: National, 1; Slate, 5; Total Re- tended bv 400 outside manufacturers' exhibit*, 
oiirees, $4l.7»l..Vsi; Savings Bank Deposits |„ addition to local factories. Excellent hotel* 

In addition. Interurban line* totalling 600 miles vertiaed Products: Paasenger automobile agen- ri-inl, yj::. 121,2(8). 
extend from 50 to 1()0 miles In all directions. 

Principal Indnstries: Automobile, pharn 

make It an Ideal convention city. Second city 
aiiloinobile sccessorles. 3; iiiitomobile Theatrea: Moving Plciiirea. 16: Vaudeville. In size in the state and wholesale center for 

tire agencies, 7; bakers, cigar stores ami 
Automobile, pharma- stamis (including iiotels), 10; confectioners )in 

rigar stores and o; Mis<'clIaneou, (Auditoriums, etc.), 1. 'Ihtal western, central and northern Michigan. 

centical preparations, foundry and machine shop eluding hotel stands), 6: delicatessen, 1: dresa- 
prodnets. slaughtering and meat packing, to- makers, 4: druggists. 3; dry goods, 3: depart- 

iiiiiuls-r of seats. 8,960. Bsaidantial Fsaturas: Second city in I'nItrJ 
Location: Geographically Flint has a strategic States in percentage of home ownership; 50.2% 

baccvi manufacturers, bronze, lirass and copper inent stores, 1; electrical supplies.' 2;’ florists position in the center of southwest Michigan, own their own homes. Mostly one-family rs«l- 
products, stoves and furnaces, bakery products, 2; fruits, l'; furniture, 2; garages (pi’ililici, o’; T., P. M. and Detroit United Rys. dencis. no tenement sections. 
clothing and lumber and timber product gr-s-ers, 28; hardware, 4: Je»elr.v. 2; meat mar 

pJeknrti rhrvaier • Photographers. 1; pianos (and miscellaneoua 

.Also excellent business service to Detroit, Sagi- Betail Shopping Section: Monroe Are. la 
na«. Bay City. Owosso and a nunilier of other |irinclpal biislness atreet and extends about % 
•••"ns. mile north of Campau Sijnare, the heart of tbe 

K'''’st?d7bare’r"Xfn-uslcai Inri^ments). ^ «dlo auppl^'e"' 
'-rants (inc,using hotels,. 8; .Z.. 7; s- 

Principal Induitriea: .Automobiles, eutomo- iuiainess section, end % mile sontheast of tbe 

baiAer, Jewett, Federal and Gotfredeon Anto- 
moblles: Continental Motor, Kelsey Wheel, 
Fisher Body. Timken Axles, U. 8. ’Tires, Gar¬ 
land Stoves, Park-Davls Drugs and Burroughs 
Adding Mschlnes are ail famous Detroit pro<l- 
mls. 

ing goods, :i: stationers, 2; women’s api'srcl, 4, 

Special Information: Detroit is a city of 
growth and prosperity. Its population has ap- 

ESCANABA, MICH. 
1980 Population, 13,103. 

City and Suburban Estimate, 20,CK)0. 

liili- suppllea. 

Manufacturing Establishments, 25. Is-ading 
tlriiis, Huick Motor Co., Chevrolet, Dort, Peter¬ 
son -Mi'tor Co., Durant Motor, Inc. (Fllnt-6 and 
Star), .Mason Truck Co.. A. C. Spark Plug Co., 
Hint A'arnlab A (^vlor Works, Marvel Carbu¬ 
retor Co., W. F. Stewart Co., Flint Jlotor Axle 
Co., .Aruisiroiig Spring Co.. Fisher lUsly Co., 

same point. Also extends for several block* is 
eacli dire'’tlon on cross streets and on Dlvlsioe 
Are. for % of a mile aontb. Bridge and Mh-bi- 
gan Avet., east and west % to % of a mile; 
7 outlying bnalnesa lections and many smallei' 
u•'iKhlHlrhlHld dlstrU'la with u»i.al isuni’lenient "f 
stores and shops. 

Trading Area: F;xtends almiit :)5 miles nortb. 
Flint Foundry Co., Flint I’attern Co., Flint -smth, east and west, taking In anch cities a< 

Natire Whites, T7.3';4: Negreea, O.l'i: For- structural Steel Co., Genese*- Iron Works, .Ale<-gan. Beldlng, Holland, Grand Haven, loali. 
proximately trebled since 1966 and Department eign Born. 22.6',t; Industrial Railroad Worker*. Hercules Corp.. Martin-Perry Co.. F’llnt Brass Greenville. Hastings and intermittent points, 
of Ij)bor figures show Detroit Industries to pay ■i>%; English Beading, 96.85%; Familiei. 2.880. Foundry, Copeland Products Co.. Flint Oil En- Wboleiale Houses: Groceries. 6; Meata. *1 
higher wages than are paid in any other city. 
Detroit has over 13 miles of Improved hsrlM>r 
.'rontage lying along both the Detroit Hlver and 
Biver Rouge Detroit stood first In 1920 among 
all lake |H>rt>* in eM>..-?s snd I'iiimtIh seal |- 

I’ubllc Grade. 6; High, 1; Parochial, gine Co., Battery Corp. of .America. 
2. Humber of Pupils, 3,840. 

Chnroliet: Baptist, 1: Christian S<-lence, 1; 
Episcopal, 1; Metbodiat, 1; Presbyterian, 1; 

Bezidential Features: Mostly one and two- 
Fruits, 11; Hardware, 5; Dry Oeeda, 7. 

Number ef Betail Outlets for Nationally Ad- 

the home of 4 steamsliip lines owning 37 vss- Roman Catholic, 3; Miscellaneous. 9. 

family houses, a tendency towards two-family vertiaed Products: Paasenger automobile agewkw- 
evident at present. Very few ai>artinent houses ei.iuiiieretal auto, agencies. 15; autom"t'‘9 
and no tenement*. Most of the honsing is in eceessorles. 42: automobile tire egeDcloe. Ml 

eels. About 2.000 motor trucks operate as an Banka: National, 2; State. 1; Total Re- one-family detached dwellings, ^mea t,«ker«. 7:t; cigar stores snd stands 
tuxillarj iM»rvIce tlironeliout the trad- Hources, $7,271,664.52 (Mar. 31, 1924); Total city avera^o $9,0(K> to hot(>lat. 4*onf*»ctlonprH (tnrludtpc nw 

depoalta. $6,270,171.63 (Mar. 31, 1924). 

Beaidential Features: One and two-family Theatrea: Legitimate (1) combination; Mov- g4,oiN> to A5.O0O. mippHcs ’25- ilorls't* 16; fruits. 7(i; funiltiirv 

lf*Jar.‘"T49o“ BetaU Shopping Section: Extends from Flret 34; furriers. 4: garages (public), M; zr^ 
n.etely 1,;^ spartinent l.ouses and •Pzrtment ot nealy 1.4TO. ^ Saginaw St. 5.Vt: hardware. 61; Jewelry, 36; meat markttt 
^tels, bnt relatively few tenements. The in- Location: On Little Bay de Noe. a natural j^outh from First St. for 5 til's ks on South l-'>»: men’s furniahings, 33: men’a clothinf. $$ 

$lO.OiN); the better class of working people’s stands). 109; dressmakers. 111; (tTuggBI*. 
homes around $6,500, and outlyiug dlstricta gootls, OS; department atores, 5; electrleal 

supplies, 25; florist*. 16; fruits. 7(1; furnltiirv 

BetaU Shopping Section: Extends from Flret 34; furriers. 4: garages (pnblic), M; 
.St. north for 23 blocks on North Saginaw St. •’•'••'I: hardware. 61; Jewelry, 86; meet luarz 

dnstrinl nature of the popnlatlon makes the deep wafer harbor, tributary to Green Bay and Saginaw St. Parallel to South Saginaw St. merchant tailors, 17; milliners, 52'; optlclsaa, 
rooming house an important features of Detroit Ijike Miebigau. County seat of Delta County „e hare Harrison St. for two blocks. Also a 24; photographers, 30 pianos (and miacell*i»' 
honaing. The great m.ajorlty of Detroitera, how- which Is located In the south central part of number of amall nclghlmrhood sections. ona mualcal instruments), 12; radio aoppliez. T: 
ever, live in single or double dwellinga. I'pper Michigan. Served by Chicago A North- Tradine Aroa- Extends for a radlna of 25 reatanrante (including iiotels), 137; abiwa, 
eu....*, .1..- sreni iii.-ijuriiy iTevruiier., now- wmen IS locaiPM in tiie souin central part or number of amall ucighlMirhood sections. ona mualcal instruments), 12: rauio aappiiw. 
ver, live in single or double dwellings. Upper Michigan. Served by Chicago A North- a»... oi reatanrante (incladlng hotels), 137; abiwa, 
Ret.i1 Rbennlee Oeetie.. E-rtee/t. Western. Minncspolls, St. I’lul A Ssnlt Stc. ''***"“ , <i oft ing goods, 9; stationers, 2; women'* 

Marie and the Escanaba and I-ake Sup. rlor 7?“* '*7*',. P*®P‘* •■'e ,irel. OT. from the rlv»»r Dlonf? Woodward Are. for a dia 
Unce of two miles or more. A «K8.ndary retali Goodrich Tnin.lt Company nins one ' 
.«:tion form, a continuance of the main district JL!, 

aide to reach Flint from this distance by bna 20. 

ve. ee...i si.t.ee. I. iiionths of June, July and Augnst. From five ...vw.v.i uiwvw, .. 
T^rr? in ii / i ■ m 1 727 ™H1‘®«> tons of iron ore are annually Fruits. 3: Hardware. 1; Dry Goods. 1; Mlacel- mere are lU leaner areaa acattered oTer the itt#e-.auei. aiw aj 
city and many small neighborhood dlatrlcta. “""’P'^' f^®” K®’’—"» 
Wach of the main arterien of traffic radlatlnt? Principal Industriea: Eacaoaba la the dWI- Vvmber of Rotail Ovtlota for RatloaaUy Ad^ 

WholeaoU Hooaoa: Grocerys 2; Heota. 6; GREENVILLE, MICH. 

Hach of tlie main arteries of trafllc radiating 

laneous l ines. 44. 

Number of Betail Outlets for NatleaaUy Ad- 
from the heart of the city, such aa Jefferson, slon center of tbe Chicago A Northweetern vartised Frodnets; Paasenger antomoblle agencies. 
Michigan. Gnin.l River and’ Gratiot Area., are Railroad. Its ore shipping facilities consist of 18; commercial auto, agencies, 7; antomoMIe dnatrial Werken. 15v',; EngUsk Beading. lOOG 
l.vrgely given over to small retail establishments »1* tiiatumoth d-vek* and employ a con*ideral<1e aec.-»*<irle*. :',5; automobile tire ageiieles, 20; FamiUe., I.too 

■ ■ 

1920 PopuUtion. 5,600. 

City and Suburban Eatimato, lO.OOn 
Native TFliitee. 90%; Foreign Bern. TO’'*,!**’ 

f 
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MICHIGAN (Cont’d) 
BAoolt; PnMIe Onde. 5; HlRh, 1. crocen, IS; hardware, 2; Jewelry, 2; meat mar- 

Charchaa; Baptiat, 2; ChriatUo Science, 1; “r“’* 
Eplacopal, 1; .Metbodiat, 2; Preebyterlan, 1; mfrchant tallora, 4; mUllMra, 8; optielana, 
Roman CathoUc, 1; Mlacellaneont, 4. -• Photographera, 1; planoa (and mlacellaneoua 

„ ^ m * . o mualcal Inatrumenta), 2; radio auppllea, 5; rea- 
”**•* “*■ tauranta (Including botela), 4; aboee, 5; aport- 

Sebeols: Public Grade, 3; High, 1; Parochial, eourcea, |4,000,(X)0 

IRONWOOD. MICH. 
19M Populatioa, 15.739. Preaent, 18,000. 
City aad Sabnrban Eatimata, 35,000. 

Sohaala: Public Grade, T; High, 1; Jnnler 

1; Number of Pupila, 1,225. Thaatraa: Morlng Piet urea, 1; Mlacellaneoua 
Churebai: Baptiat, 1; Chriatlan Science, 1; (Anditorinma, etc.). College Theatre. Total 

Congregational, 1; Eplacopal, 1; Metbodiat, 1; number of aeata, 1,000. 

ing gooda, 2; atatlonera, 4; women’a apparel, 5. High, 1; Parochial, 1; Number of Pupila, 4,517. 
- Chnnbaa: Baptiat, 1 (Swedlah); Chriatlan 

Roman Catholic, 1; Miacellaneona, 1. Looatioa: Southern part of Michigan, lOO 
Banka: National, 1; State, 2; Total Reanurcea, milea of Detroit, aerved by N. T. C. main line 

33,016,063.09; Saalnga Bank Depoelts Total, end Ypallantl, Lanalng, Fort Wayne, Jackaon 
31.»13,021.78. 

Thaatraa: Legitimate, 1; Moring Picturea, 1. 
Total number of aeata, 1,400. 

IONIA, MICH. 
1980 Popnlation, 6,035. 

City and Suburban Eatimata, 10,000. 

Hatire Whitaa, 98%; Eereign Bom, 2%; In- 

Science, 1; Bpiacopal, 1; Hebrew, 1; Metbodiat, 
4; Engliah Lutheran, 1; Preabyterian, 1; Roman 
Catholic, 3; Mlacellaneoua, 8. 

Banka: National, 3. 

Tkeatrea: Legitimate, 1; Moring Picturea, 3; 

Priaoipal Indnatrlea: Gaaoline enginea, farm Familiaa, 2,000. 
duatrlal Workara, 80%; Eagliah Reading, 100%; Vaudeyille, 1; Mlacellaneoua (Auditoriuma, etc.). 

lighting planta, boya' panta. acreen doore. . . . . ,,,, j . > < Schoola: Public Grade, .5: High, 1; Junior 
Location: On Pere Marquette and Grand *»’“»hea and brooma, milling, railroad terminal. High, 1; Parochial, 3; Number of Pupila. 2.134. 

Trunk Bailroada. Thirty-two rallea from Grand Manufacturing EatoblUhmenta, 17. Leading (Jhnrohea: Bantiat 1- BnlacoDal 1- Metho- 
Raplda, on main line of P. M.. between Grand (Irma, Alamo Engine Co.. Alauro farm light, ,n,, PT«.h.rort.’.. • Rnm.n V.thAii,. 
Rapid, and Saginaw. Bua aerrlce to Ionia. Hllladale Screen Co.. F. W. Stack A Sona’, Mla^-ellanr^ IMj^lplia V S 
Ijinalng, Grand Rapids, Stanton and Lakeylew. AUska Fur Glove and Mitten Co.. Grlialer l'»»«-lples. 1. Lutheran. 1. 

Principal Induatriea: Largest refrigerator Battery Co.. Hllladale Mfg. Co. som^'Sa^^nm Biink^°DeM^^ 
manufacturing plant in the United State., Gib- Special Information: County seat of Hllladale Deposits 
-wn Refrigerator Co. Also Ranney Refrigerator County, lawatlon of Hllladale College with 5(X) _ seats, i.oou. 
main fac*torj. New refrifcerator now beinx to 700 stQdonts. Id a rich fanning community Thoatrot! Moving Picturea, 2; VaudeTllleo 1 
planned In addition to these. Moore Plow Co., and forming the hub for a 2.Vmile radiua. comb.; Miscellaneous (Auditoriums, etc.), 1. 

nBesidentUl Features: Homes prWately owned. Te*Hy outpuet of factories 
Bennett Brass Co., plumbers' supplies. ,he average of . Ity of Its -lie e.Umatod at 312.000.000. 

*^*?',“* Retail Shopping Section: Howell St. and LooaUon; 34 miles from Grand Rapids, on 

3. Total number of seats, 4,500. 

Locatioa: Northwestern part of Upper Penin¬ 
sula on the Montreal River, directly across the 

Churches: Baptist, 1; Episcopal, 1; Metbo- river from Hurley, Wis. C. A N. W., Son Line 
St. 1; Presbyterian, 1; Roman Catholic, 1; and Duluth, South Shore R. R.. 12 miles from 
iscellaneoua. Disciples, 1: Lutheran. 1. laike Superior. First class bus service with the 
Banks: National, 1; State, 1; Total Re- ''*•* Gogebic Iron Range, on which It Is lo- 
iurces, 34,676.359.35; Savings Bank Deposits '^•‘*<1. end with nearby points in Wisconsin, 
otal number of seats, 1,600. Principal Industries: Iron mining, lumbering. 
Theatres: Moving Pictures, 2; Vaudeville, 1 farming, tourists, 

comb.; Miscellaneous (Auditoriums, etc.), 1. Manufacturing EatabUshmants, 16. Leading 

Bennett Brass Co., plumbers’ supplies. above 
Manufacturing Establishments: 10. Leading w.ti 

Brnis, Gibson Refrigerator Co.. Ranney Refrlg- n„.,i 
era tor Co. 

_ . . blocks 
Value of annual output, |4,000.000. 

ToUl value of yearly outpuet of factories “•'uia, Oliver Mining Co., Ogleaby-Norton Co., 
timated at 312.000 000 Plckands Matber Co., M. A. Hanna Co., ncotl 
- . „ . _ A Howe, Olson A Bergquist Co.. F. J. Hager 

34 miles from Grand Rapids, on Lumber Co., News-Record Printing Co., Globe 
St.; Howell St.. 5 blocks; Broad St.. 4 Grand River. G. T. and P. M. railroads. Bus imbllshing Co. 

service to all points within 50 miles, at which , , » » v 
. ^ c-onnect with other lines. Information: In the heart of the 

Trading Area: General daily trade area 18 _ , , _ , ,, _ .... ----- -- - —^. ... . . richest Iron ore Helds in the world, with under- 
8p€€tAl InfonnAtion: Greenville is the largt'Kt aiilefl* due to oxcellent ronda adiI ahopplDg ad* Principal Induatriea* Automobilea, reed and ground mlDing predotnloating and some open* 

pofato shipping center of Michigan and among vantagea to be had only in UlUadale. No near* furniture, achool desks and chairs, women’s ^^rk in ontlylng territory. A proaperoua 
the largest in the Central West. More potatoes hy city competing for farmer or suburban trade, clothier, P, M. shops, pottery and porrelalii tile, ojining center, where all are now employed and the largest in the Central West. More potatoes by city competing for farmer or suburban trade, 
were shipped out of Greenyille last year than ~rt. ■_i , 
from any three other shipping points combined. i» ^*^?^"*r** i *-*”’*®f*f*' l! F™Hs, 1; ee O >. j,yy Goods, 1; Miscellaneous Lines, 1. 

Residential Featurea: Practically all one 

Manufacturing Eatablishmenta, 9., Leading receiving good wages. Has 31,fhK>.<)0U Memorial 
lirma, Ypsllanti Reed Furniture Co., Ionia Tile Building, 3900,000 high school, exceptionally 
Factory, E. H. BtaffortI Co.. lIsyes Ionia Co. 6ne country club and the renter of a racation 
output of factories eatimated at |12,0(X>,000. country full in Inland lakes and streams where 

Special Information: Trading center for an •*"** game of all kinds are found In great 
area of 40 miles. Largest rersl and ttbre furnl- n'i"iliers. 
ture factory in the world. Sponsors only free Residential Features: Mainly one-famlly 

Retail Shopping Center: Lafayette atrwl, gtanda) 

bakers, 3; cigar stores and stands (including t“r® factory In the world. Sponsors only free Residential Features: Mainly one-fa 
botela), 20; confectionera (including hotel f®*' Ha kind in state. Excellent living eon- hoiiaes. Certain locations devoted almost 

delicatessen, 6; dressmakers, 8; dltlons, with high wage scale. luslvcly to luincra; better homes In two sub- 

druggists, 3; dry goods, 5; department stores. 
Trading Area: Twenty miles northeast, 20 2; electrical supplies. 4. rtorists. '2; fruits, lo: 

iiortb, 20 east, 5 south, and 10 west. furniture, 2; furriers, 1; garages (public), 4: 
Wholesale Honiss: Groceries, 1; Meals, 1; grtH-ers, 24; hardware. 2; Jewelry, 3; meat mar- 

2; electrical supplies. 4. rtorists. ‘2; fruits, lo: family houses, 80% owned. Foreign population 
furniture, 2; furriers, 1; garages (public), 4; grouped for the greater part. 

Realdantial Featnrca: Moatly one and two- hunt residential acstlons. 
mlly houaea, 80% owned. Foreign population Retail Shopping Soctlon: Extends on Aurora 
onped for the greater part. 8t. from Hurley. Wis., for 6 blocks, crossing 
ReUll Shopping Section: From Dexter St. «»-. which Inte^ctlon forms the center 

Fruits, 1; .Miscellaneous Lines-Cigars ami To’ It®*®. 8: m®n’a fnmislilags, 3; men's clothing, g blocks on Main 8t. Serersl outlying shopping and banking. Suffolk St. n ahop- 
Iwcco, 2. 

Number of Betail Outlets for Nationally Ad- 
4: merebant UUors. 1; mllllDers 8; opticians, groceries and markets, with ’ two small neigh 

Iiotogmpbers, 2; pianos (.and mlscellam ous hortood diatricts. 
vortiaod Froducta: Passenger automobile ageu >""*‘>'al Instruments) 1; radio supplies 3; res- 

les. 6; commercial automobile agencies 4 '»>"'«>>'■» (Including hotels), 12; shoes. 6; sport- 
Jiii'omobile accessories. 4; automobile tire ugeii -■ stationers. 4; wr.men's apparel, 4. 

oceries and markets, with ’ two small neigh- l•‘ng street fur 3 blocks. McLeod Are.. P«~H®‘ 
rhnnd iilstriets t® Aurors St. lined with itorea and sbopn for 5 
imooo oisincis. ^ * blocks. Smaller Intersecting streets with a few 
Trading Area: 30 miles north, south, east stores, and several grocery itorea In each of the 

-l.s, 8; bakers, 2; cigar stores and stands (in 
eluding hotels), 10; confectioners (Including bo HOLLAND, MICH. ■* 
lel stands), 11; delicatessens, 3; dressmakers, 3; 
druggists, 4; dry goods. 4; department stores. 19*0 PopuUUon, 12,183. v 

eleotrlcnl supplies, 3; rtorists. 2; fruits, City and Suburban Estimate, 18,000. ' 

iT'lwire’ 3- *?ewfDv ’'"T."'- V 82.3%; Negroes. 0.01%; For- 
men s furnlBhluM ,mrhi ‘‘t • ®‘8“ Industrial Workers, 26%; •nulls lurnisnings, 6; mens elothing, 7: mer- wT.iut, ooiv . o nos 
• I lilt tailors, 3; milliners, 1; opticiaiw, 2; pho ®®»oi'>f. 92,«, Families, .,895. 
iiiiraphers, 3; pianos (and other miisieal instru Schools, 9. Number of (luplls, '2.(170. 
nieiits), 1; radio supplies, 5; restaurants (In- Churches. 8. 

M«:lo"uers”*5;"’wome'r^’r:’pp“,Ver5.’‘"'‘ *6.890.000. 
_ Residential Features: Mostly one-famlly 

HANCOCK, MICH. HeUU shopping Section: .Vls.iit live blocks. 

1980 Popnlation, 8,000, ‘ Theatros, 2. Total niiinlier of seats, 1,040. 

City and Snburben Eatimata, 18,000. Trading Area: r«elv.. mibs norili, wi-tt anil 

Native Whitaa. 100%; Indnstrlal Workara, '“’"'h. 
ls>%; English Reading, 95%. Nnmtier of Retail Outlets for Nationally Ad- 

8choola: Public Grade, 12; High ’2- Junior ’'•’^Hsod Products: Passenger uutomoblle ngen- 
High, 1; Parochial, 3. ’ ’ ®*®s, 7; commercial auto, agencies, 3; antomo 

pv,_v... „ . hllo accessories, 5; automobile tire agencies, 5; 
< 1. i. !• .8<-lenee. I: bakers. 3; cigar stores and stands (including ho- 
\i.ih^*» Hebrew, 1; tels), 9; confectioners (Including hotel standa), 
All. ^**** Cntbollc, 4; MlscoUane- i5; dreoamakem, 14; druggists, 9; dry goods, 

’ 17; department etores, 1; electrleal sapi>llet, 2; 
Banks; National, 2. Horlsts, 3; fruits, 7; furniture, 3; garages (pub- 
Theatres: Ugitlmate, 1; Moving Pictnria 1 3™®®™. 34; hardware. 6; Jewelry, 4; 
Location' CANWRR CMASt'p' markets, 15; men’s furnishlnga, 6; men's 

R. R.. Mineral Raige’R.’B.V Coppir Raue! 6: merchant tailors, 12; mlUlnera, 6; 
H. B., Quincy A Torch Lake B R C A H •pHclaas. 3; photographers, 2; pianos (and mls- 
R. R. Located on PorUge Lake In’thi great ‘nftruments). 1; radio aup 
Michigan mining, lumbering, farming, dairying Mn. lu.llng holelsi, 7; shoes 
country. Accessible by water or rail Bight” **= -porting goods, 1; stationers, 1; womens 
the Duluth to Liveruool waterwav ®''l ®rel, 3. 

and west. 
Wholesale Houses: Miseellaneous Lines, 1, 

JimoH Bros. 

Number of Retail Outlets for Nationally Ad 

locations. 
Trading Area: On the D. S. B. R. R. auntli 

aliout 40 miles sod west about 30 miles. A 
territory of .50,(H)0 isHiulstlon, with b(M serviis.. 

vertised Products: Passenger automobile agencies, railroad connections and Interurbsn lines con- 
li; eomnieroial auto, sceneles. 2: autiimoblle ueettng practically the entire territory, 
accessories, 4; automobile tire agencies, 9: wholesale Homes: Groceries. 7; MeaU, 6; 
bakers, 3; cigar stores and stands (Including yrun* Hardware, 2; Mlscellaueons Lines, 2. 
hotels), 8; confectioners (including hotel „ . » . «r..j_as 
stands), 5; delicatessen, 3; dretsmakers, 4; "in 
druggists, 5; dry goods. 5; department stores, vertised Produota: Passe^r automobile agwdm. 
2; llrntrlcl supplies, 2; Borlats. 2; fmlU, 3; I": commercl.l unto. Wcl«. 10; auto^lle 
furnltore, 3; garages (public), 10; grocers. 20: •'■■■'■-sort®®. II•“‘“‘"“‘’‘J*. 
hardware, 4; lewelry. 2; meat markets. 4, (all fakers .: elgar storm and '““d® including 

Michigan mining, lumbering, farming, dairying 
country. Accessible by water or rail. Right on 
the Duluth to Liverpool waterway. 

Principnl Indmtriss: Mining, Inmlieriiw, farm 
ing. dairying, machine shops, sawmills, smelters, 
wire mills, fonndrles, stamp mills, boiler shops, 
Hour mills, woodworking factory, creameries. 

Special Information: Hancock la the eeater 
of a hundred thousand trading impiilattou. 

Residential Features: Private residences, op- 

woman’s apparel, 7. 

IRON MOUNTAIN, MICH. 
1980 Population. H.'J.'il. 

City and Suburban Eatimate, lirjt, 2».<>s>. 

Native Whites. 65%; Toreign Bnm, 35%: 
Indmtrial Workers, 85%; English Beading. 
:s>%; FamlUes, 2,.’I00. jgj, PopuUtion, 48,374. 

“S -s-es 

(aurchw: Baptist, 1; CoDgregatlonsl 1; ;”iidmtri^"y2%; ‘^U(!h 
Kitint'opHl. 1: MethmINt, 1; l*»rii«ii. ^ tiref . Vms«i{i<*m ii axi 
ul.insn Catholic, 2; Mlscellnneous, 6. Reading, 9..%; Families. 11.851. 

v.Hnnsi 2- qtsts 2- Total Re Schools: Public Grade, 19; High, 1; Junior 

Bs’nk Del-rsH.: 
4:: 424 505 Cd* Churohoa: Baptist. 6; Christian Science, 1: 

in«*n*s furniriilnKs, 8; n*<»n*ii clothlnf, 7; mer- 
rh^nt tnilorM, «%; milllnt^m, 5: opticians, 4; pho¬ 
tographers, 2; planoA (snd misceltaneons mnslcal 
inatrninents), 6; radio auppUea, 7; reatanranta 
riiioluding botela), 8; aUoe*, H; sporting go***!’*, 
d: Stationers, 4; women’a apparel, 5. 

JACKSON, MICH. 

HOUGHTON, MICH. 
1980 PopolatlOB, 5,5(X1. 

City and Sabnrban Eatimate, 8,500. 
Natlvn Whltoa. .80%; Negroes, 1%; Foreign 

Location: C. A N. W., C. M. A St. P.; 
Northern termiusl of Wis. A Mich. K. R. Bus 
«ervlee to surroimdlcg (nwii-. 

4; Mlscellaneoiu, 8. 
Banka: National, 2; State, 4; Savings Bank 

Deposits Total. $6,786,339.18. Six Building and 
l.oon Aasoclntloiw, with assets of 812,588,887 

Industrial Workers. 
Principal Induatriea: .tutmnohile iKsly parts, loans of $12,013,721. 

t'l-dste apnrtment bouses, rtrst elass hoteN and Reading, 100%. 
English mining, sswnilll 

t«arding bonses. 
Hanufacturlng Establlahments, 

SchooU: Public Grade, 11; High, 1; Jiiaiur fl^ms. Font Motor Co., Oliver Mining Co., Von 
Retail Shopping Seotioa; Two streets and High, 1; Parochial, 1; Number of rnplln, 3,200. piaten-Fox Lumber Co. Total value of yearly 

even bliH-ks. Ohorchet: Christian Science. 1; Eplscopnl, 1; output of fnctorles estimated at |15.000.()00. 
Trading Area: Center of 100,000 trading Metlmdlst, 1; Presbyterian. 1; Roman Calh. 

Theatrea: I>‘gltlmate, 8; Moving Pictures, 9; 
Leading Vaudeville, 1; Miscellaneous (Auditoriums, etc.). 
o.. Von Total nuiid>er of seats, 4,739. 

Location: M. C. R. R. main line, Saginaw 
Dlv., Grand Rapids Dlv., Airline IMv., N. Y. C. 

WholoMle Houses: Gtsserles, 4; Fmtts. 2; 
l(ry Goods. 2. 

He. 1. 

Banks: National. 2; 'rot;il It*-.siri-e-, $6,isni 
QUO; Savings Bank Depoalts Total, $.3.(i00,0o0. 

Special Information; .tbundance of water Wayne Dlv., '^ledo Dlv,, Cincinnati North- 
l>ower. Metropolis of upper p<-nlnBUla. 

Besidential Faaturea: Mostly one-fiimll.< 
liiHiaes. Acute shortage of bouse aecommvsla 

cm, Grjind Trunk to Pontiac and Main IJne. 
Michigan VMcctrlc Ry. to Kalamasoo, O. R., 
Dwossn; Detroit United Electric Co. to Detroit. 

Number of Retail Outlets for Natlennliv Ad- Theatres: Moving Pictures. 1; Mlscellsnaous tiona due to in&ux of people caused by Ford .Mao north and south and east and west trunk 
. V .. „ ......-.... -- -- highways, moatly pavetl. Excellent hue service Vertised Producte: Passenger aiilomohlle agencies, (.tudltoriuius, etc.). 2. Total number of aeata, factory 

8; rommercial anto. agenciea, 15; automoldle 6,(XK>. Beta! 
accessories, 10; automobile tire agencies, 15; Location; Portage River. D. 3. 3. A A. aufl 
hskero. 8; cigar stores and stands (including (upper Range R. R. 

iuZ’. 12V deHcaSu"!" ; ’dremmLllrs.^’^l 
druggists. 4; dry goods. 12: department stores. Besidential Featarss; Mostly one and two 
3; electrical supplies, 3; Horlsts, 2; fruits, 13; fsmtly houses. 

Location; Portage River, D. 3. 3. A A. and eave-in of the Oliver Mining to C 3t. on Stev 
ipper Range R. R. Ave., 5 blorka. 

Retail ShoppiAf Section: Rxtendii from the directl<*na. 
Te-ln of the Ollrer Mining to C St. on Stev- Principal Induatriea: Antom*»bi1e part* and 
HMm Ave., 5 blorka. a<M?eaaoriea, garden toola, roraeta. nnderwear and 

Trading Are*: 36 miles north, cast and w.-s,. M. C. R R. rimpa are 
1*> aonth many other productn manufactured in Jackaon 

Wholesale Houses; (Ins-cries, 2; .Meals. 1. 

furniture, 4; furriers, 1; garages (public), 6; Retail Shopping Soctlon: Sheldon St. 14 1 fuH®. I 
grocern, 30; hardware, 2: Jewelry, 4; meat mar- blocks. Number of Rotail Outlets for Nationally Ad- 

make It a city of dlverslflc-d tndnstrtes. 
Hannfaeturisg Establishments, 175. Leading 

Arms; Baynes Wheel Co., Sparks Wlthlngton tc>.. 
Spartan Auto Signals, fans and radiators; Jac k 

kets, ‘20; men's furnishing, 17; men’s clothing. Trading Area: .38 miles east, 20 west, :«) *®rtHed Products: Passenger automobile agenelen, Co., rims and wheels; Key 
17. merchant Ullors, 8; milliners, 3; op Iclsns, oorth. 18 south. We are entirely surrounded 
2 photographers. 2; pianos (and mtacellnneons , ,„,mlaib.ii. 
miistcnl Instmmentn), 2; radio sappllen, 2; res- Total population served, ..ver KMMXSt. 
tiurants (Including hotels), 20; shoes, 17; sport¬ 
ing gciods, 1; stationers, 5; women's apimn-l, 17. 

HILLSDALE, MICH. 
1990 Popnlation, 5,478. 

City and Suburban Eatimata, 80,000. 

14; commercial auto, agencies, 2: aiitonmblle ac Spring Co., cnslilon sprlnga; Amerleaii 
cesaortes, 12; nutomobllo tire agencies, 8; bnk- fj.,, po., Hnpmoblle Branch plan: Ameriesn 
era. 4; cigar stores snd stands (locIndlDg ^ jj^ _ j j| co.. Indies’ under 
hotels), 10; confectioners (Including hotel jaekson Corset Co., corsets; M. C. R. K. 

'Wholassls Houses: Groceries, 2; Meats, 4; g„ndn), 5; dressmakers, 3; dmgglsU, 8; dry _ , ... „ . . . Shops, anil many other factories. 
Fmtts, 1. gooda, 2; department itorea, 2; electrical sup- , v»f«m.Moii. Mvht steam and two 

Nnmber of Retail Ontleu for Nationally Ad- piles, 8; Horista, 2; fruits, 8; furniture. 3; .Mds tooetber with Ita geographical 
vsrtiaed Products: Commercial anto. agencies, garages (public), 8; grocers, 14; hardware, 4: ILds snd tnmk Itoea makes 

1980 Pannletlitw K 476 li automobile uccessorles. 2; antnmobile tire Jeweir.v, «; inest markets, 12; men’s furnish- an’IdMi* clW^o/^^*(S«^for*hctorles. 
iw Po^tlon^ 5.478. aiencles. 8; bakers. 1; cigar stores snd stand. Ings. 3: men’s clothing. 7; merchant tsllors, 3: J" J” t„ ltri75 
City oad SabarboB Eatimate, 80,000. (Including hotels), 10; eonfci-licners (Including mllUnera, 4; opticians, 2: photographers. 3; Jackson has excellent schools and 
Estiva 'Wkitos, 94%: Nsgraos. 1%; Foreign hotel sUnda), 9; delkatess-n. 5; dressmakers, pianos (and mlscellsneons musical Inatmments), , hes sDleiidId artesian drinking water and 

lom. 5%: Industrial Workers. 18%; English 4; drugglsU, 4; dry goods. 5; department stores. 3; radio supplies. 2; restaurants (Including n!, -o-rt Hre protection. 
Uoding, 98%; Fomilits, 1,400 city; territory, 4; electrical snpplles. 2; florists, 1; frnlts. 6: hotels), 18; shoes. 7: sporting goods, k; sta- 0 ,ni 

furnitar^. 1: 1: lunbllr^. 7: tionern. 2; women’t tpparel, 4. on 
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MICHIGAN (Cont’d) 

Jackaoo (coa't) 

ReiidentUl FectoTM: Witb aU stTong Bnlld- 
liig and Loan Aaaoclationa, Jackaon U known aa 
a city of homea and borne owners. SinKlo 

tela), *8; aboes, 26; aporting goods, 4; station- Arms, Star Watcb Case Co., Morton Salt Co. 
era, 6; women's apparel, 18. F. Mayer Boot 4k Shoe Co., Tbe Carrom Co. 

Principal Industries; Fait, lumber, lumber 
F. Mayer Boot 4k Shoe Co., Tbe Carrom Co., products, furniture, woodonarara, Hooring, rae- 
The Ludington Basket Co., Tbe Stearns Co., unm pans, steam pumps, abirts, nnderwsar. 

I AMCINr' MIPI4 Ludington Garment Co. 
Baatdantial Featares: Mostly one-family 

1980 PopuUtion, 52,327; 1024, 82,000. data and two-fand^ l» 
^ . , 1 . * ^ Some rerj flue summer cotte^ee (whlcl 

City and Suburban EtUmaU, 175.000. reaUy beauUful bomea) on Lake Shore 
Batire Wbites, 88%; Negroes, 2%; Foreign about a mile and a half from downtown. 

Bom, 10%; Industrial Workara. 40%; bgllsk Hetail Bhopping Section: Rxtends from 

cigars, forgings and machinery. 
Manufacturing Eatabliskments: 22. Leaning 

bouses, Tery few flats and two-family houses. Arms: Buggies and Rudemaker, mammotb 
Some Tery flne summer cottages (which are salt plant; Manistee Iron Works, C<'oi>er 
really beantlfnl homes) on Lake Shore Drlre Cnderwear Co., Goshen ft Manistee Shirt Ilfg. 
about a mile and a half from downtown. Co., Consolidated Cigar Co., Filer Fibre and 

a cltT cTbomm 3 home own“s Si^^^^ »«"• Industrial Workers, 40%; ZngUak h.UU Shopping Section; Extends from Lud- I’«P« 
home.-, ^itb tlw spaTtoenT bnHdlng; ''ir i-Fton Are. St James St., shout 2 block, west S M.tJSi F^lt,^ ci“ 
duplexes, make np tbe resldcntUl section. Home SchooU: Public Grade, 23; High, 1; Junior and east on Ludington Are., 6 blocks sratb on ^ 
.Riding permlU, alone, last year toUled »1,500,. High, 2; Parochial. 3; Number of PupUs, 14,400. ab,r~P.?™: No^LuX 

Churches: Baptist, 6; ChrlstUn Science, 1; * ““k* DwwUnd on Washington ^ 
Retail Bhopping Section: One mile along Congregational, 3; Bpiaeopal, 1; Hebrew, 1; mated at 18 243** 

Michigan Are., one-half mile on CorUand St.. MetbodUt, 7; Presbyterian, 4; Roman Catholic, Trading Area; Extends about 20 miles north. . 
one-half mile on Pearl St. and one-tjuarter mile 3; Miscellaneous, 32. 30 ■ 
of each of threo cross straeU. Banks: National, 2; SUte, 2; ToUl Re- 

Trading Area: 16 miles north, 20 east and sources, $27,380,425; Sarlng Bank Deposltt 
southeast, 30 south and southwest, 25 west and Total, $12,223,197. 
northwest. Considerable business ia done with Theatres: Legitimate, 1; MoTlng Plctoraa, 
resldentt at greater dlsUnce owing to splendid j. vauderllle. 1; MlsceUaneons (Anditorloms, 

etc.), 2. Total number of seats, 7,000. 
*i Meau, 8; Location: Central Michigan. M. C.. G. T.. 

imlts, 4; Hardware, 1. ^ g mUroods, also 8 Intemrban 
Number of Retail Oatlets for Nationally Ad- electric r(«dK. Bus lines to all outlying terrl- 

seitlsed Products: Passenger sutomobile agencies, tory. 
21; commercial auto, agencies. 9; sutonK.l.lle priacinsl Indsstrlss! AntomolAles. tmeka 

Banks; National. 2; SUte. 2; ToUl Re- BcottrUla KounUU, FreeaoU and Custer 
3; Miscellaneous, 32. 30 south and east. Takes in the Tillages of Special Information: Manistee is located ta 

Bulks: National. 2; SUte. 2; ToUl Re- BcottrUla KounUU. Freemdl and CusUr. *!!.* 
Kiurcea. $27.88fl.423; SatUg Bank DeposlU Nnmbar of RotaU OntloU for NaUonally Ad- “!**?: .IS Msn^t^scOT 
Total, $12,223,197. Tsrtlsod ProducU: Passenger sutomobllo agen- t*** ^ 1?f**?* .J" 

jk. n,n,I'liaI eiirA mmMif In, s* sntiwnkUkiia greatest sslt manufacturing city in Lnited 
Theatres: Legitimate, 1; MoTlng PlcUrea, B^Vnt^blU tire’ a’gSS^bS 6* •“<* **»•> completion of new Buggies a 

7; VaudeTllle. 1; MlsceUaneons (Anditorloms, ^cessories. 9, ‘stands* (inclndUc Rudemaker $5,000,000 plant wUl be greaUtt 
etc.), 2. Total number of seaU, 7,000. ‘(^sSj^dtalT^foU* -U manufseturUg city in the world. 

Location: Central Michigan, M. C., G. T.. ,tandt), 8; druggists, 8; dry goods, 8; depart- Residential Features; Practically all one fami- 
L. 8. and P. M. railroads, also 8 intemrban ^ent stores, 3; electrical supplies. 8; florUU, 1; ly booses, no tenements. Some Tory beautiful 
electric r<*dK. Bus lines to all outlying terrl- j. furniture. 3; garages (puUlc), 8; homes belonging to the estates of tbs old 
tory. gmenm, 30; hardware, S; Jewelry, 2; meat lumbtrmen and salt maoufactnrers. 

Principal Industries: AntomoMles. trucks, markets, 6; men's furalsblnga. 7; men's clothing. Retail Shopping Bectlen: Surtlng at tbe la- 

stands), 23; dellcateoscn, 1; dressmakers, 50; 
druggists, 34; dry goods, 12; department stores, 
0; electrical supplies, 8; florlsU, 8; fruits, 12; 

display Axtnres, tools. 
Maanfaeturing EsUbllskmenU, 200. Leading women's appaml, 3. 

UuranU (Including hotels), 8; sutieoers. 2: 

??’..*”»*"°*** * j***? i**^**.'**• engines, cigars, hand Tehicles, auto bodies, 5; merchant UUors, 4; mlltlners, 6; opticians, j,.miction of Riser and Pine Streets, extends 
^ eut® wheels, screws, brass and iron castings, 2; photographers, 2; pianos (and miscellaneona ^ blocka east on Blser and 3 Wocka south of 

A ^.»'***”***, i*“®*udlng hotel cement blocks, tenU and asmlngs, paint, musical InstmmenU), 1; radio sopplles, 1; res- m^er Street, on DisUlon Street 5 block*, os 
^ °^**?°***|”*! display Axtnres, tools. UuranU (Including hotels), 8; sutieoers. 2; Btreet between Maple and Blbben sad 

«r?Uctric^’s^wllS!^8- fluuu’*?”fj!iltm'"l2’ Manufacturing EsUbllskmenU, 200. Leading women's sppnml, 3. j blocks on Blbben Street between First and 
famlturc, 15; furriers, 5; garages (uublici 2ti' Arms, Boo Motor, Olda Motor, Durant Motor, Fifth Streets, all U business ^tiM. <n lU 
grocers, 217; hardware 11- Jewelry 19- meat H«kb Lyons A Co.. Motor Wheel Corp.. Mich. North Bids there are about 4 bl^ks on ''••b- 
Lrkets, 57; me^ furnishings! 2^men's ctotb- Co * I'* I-unalng Co.. Auto Body Co.. .. . «.,so.*.t't' wes.rsas itiglon, Harrison and CleT^d S^<>- Ibere 
Ing. 27; merchant UUors, 7; mUllners, 13; «*<'»'. Brass ft Iron Works. Tot^ MANISTEE, MICH. sre 3 retail dlstri^ the usual 
opUclans, 12; pbotographen, 10; pUnos (and y««rly output of factories estimated at $280.- class of stores found U these sections 
miscellaneous muslcsl InstmmenU), 8; radio 000,000. 1330 Popnlatisn, 3,837. Trading Area: Extends 40 miles north. 80 
supplies, 8; resUuranU (including hotels), 62; SpecUl Information; 20,529 autos in Ingham city and Suburban EstbaaU, (1922) 14,350. mill a south and 10 miles east. The busiuM 
shoes, 28; sporting goods, 8; stationers. 7; County: tmeks. 2,013; motorcycles, 204. Lans- RgtlTO Whites, 75%; Foreign Bom, 25%; mmlng from these distances due to floe nads 

famiturc, 15; furriers, 5; garages (public), 26: Arms, Boo Motor, Olda Motor, Durant Motor, 
grocers, 217; hardware. 11; Jewelry, 19; meat I-y®"* * '■® - " •'’T','^5’i “i''**’ 
markets, 57; men's furnishings, 21; men's cloth- Screw Co., The lAnaing Co., Auto Body Co., 
ing. 27; merchant UUors, 7; mUlinera, 13; M''***- Brass ft Iron Works. ToUl Tslue of 
opUclans, 12; photographers, 10; pUnos (and y««rly output of factories estimsted st $280.- 
mlscellsneous moslrsl InstmmenU), 8; radio 000,000. 
supplies, 8; resUuranU (including hotels), 62; SpecUl Information; 20,529 autos in Ingham 
shoes, 28; sporting goods, 5; stationers. 7; County: tmeks. 2,013; motorcycles, 204. Lans- 
wonien's apparel, 17. jng's growth may be recorded by the adrsnee 

MANISTEE, MICH. 

KALAMAZOO, MICH. 
1920 FepnUtioa, 48,487. 

City and Bnbnrbaa EstimaU, 150,000. 

NatiTO Whltaa, 83.5%; VagToes, 1.5%; For- 

000,000. 1330 Fopnlatian, 9,637. Trading Area: Extends 40 miles north. 80 
SpecUl InformatUn: 20,529 autos in Ingham city and Bnbnrbaa EatimaU. (1922) 14,850. nilbs south and 10 miles east. The busing 

County: tmeks. 2,013; moUrcycles, 204. Lans- w.Uts Whites 7504* Fomin Bora 25%; ‘•®"'l®2 ‘bese distsnees due to One mads 
ing's growth msj be re^^ by the adranm industrial Woikei% 60%; EngUsTRsadlng, 95%; antomobilaa. 
in |)0*tal receipt for ^st 12yea^ IMl. B^ FamOIas, 2.800. Wholesale Houses: Groceries. 8; Dry Goods, 

;;;l'ul t;^;uyi'“^w!anii«^ S^u: ■pub^Orade.^High.l;Par.chUl. Miso-ellaneou. ^ ^ 
the Michigan Agricnltural College, the flnt and 8; Number ef PnpiU, 2.660. Number of RetaU OntUU for BationaUy Ad- 
Anest agricultural Institotlon in tbe world, and CBinrehas: Baptist, 2; ChrUtUn Science, 1; Tertiaod ProducU: Passenger automiAlle ages- 
rankUg as one of the beat engUeering acbooU CnngregatUnal, 1; Episcopal, I; Methodist, 2; clee, 10; commercial auto, agencies. 4; antom^ 
in the country. Located a step from city llmlu Roman Catliollc. 3; Mlscellaiieous, 8. bile accessories, 6; automobile tire sgenele*. 6; 
un 300-aere tract of beautiful ground. The Ex- 1- wt.t. 1. T«fsl He. linkers, 3: cigar stores and stand* (inrludia 

. 1, BUU. 1, XOUl W- eonrectioners (including hot! 

Methodist, 8: ’Pre*yterUn, 2; Roman Chttelic’ Free" clinics. City SocUl Center and actlTe as- Location: On east shore ef Lake Michigan, men's furnUhlngs, 10: men's clothing, 10; mer- 
3; .MIsi-alUneons, 21. snelated charities. midway between Mackinac and Chicago, 178 chant tailors, 6; milliners, 6; opticians. 8: 

Beaks; .Vatlonal, 2; SUte, 2; Total Re¬ 
sources. $22,727,688; Saringa Bank Deposits 
Total. $7,730,370. 

TWUss: I4>gltlmau. 1; Moring Pictures. An area bounded Chicago and all poinU west and ManUUe. Good parel, 8. 
7; VaudeTHle, 2; l^lUneoua (Andltorinms, taSiaw bus serrlce U rendered between ManIsUo and 

S".’e7ri*’by^'ir'8l7-;o“hTHiu.^rst.. Uke porU norU and smith. 
TiACfttiAll* XflHEPmV IbAfwAg.n mtl/tmMra msisi TW. _a.as nTHsIm 
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I^carioa; Midway between Chicago and De- would include principal retail aection. This 
trolf. Penna. and M. C. Bys. mnning north motion is 4 blocks wide by 10 blocks long, 
and south and east and west, respectiTely. Fed j^UU sections In north, east, south and 
pi ?,■ I* m southwest parts of city. 
Fruit Belt Lines Eleetrle line* east and north. _ ,, «) 
Bus serrlce in all directions. 

Principal Industries: Paper, corseU, wind¬ 
mills and tanks, gas lamps and beaters, fra¬ 
ternal regalia, peppermint, celery, automobiles. 

Trading Area: 35 miles to north and 20 
miles east, south and west. Fine auto roada U 
all directions. 

Wholosals Honses: Groceries. 4; Meats, 1; 
.torn; m:diolne7 m^lral InstruienurTiui Hardware. 1; Miscellaneous Lines, 
tackl« and rlotblng. 

Manufacturing EaUbUshmenU. 230. Leading ®"*^*^* 
Arms. Roamer-Humphrey Co., Allied Paper Co.. ’•fHsed ProducU: Passenger ' 
Kaluiiarsm C<«-set Co.. Checker,Cab Co.. Ksls- 28; commercUl ante. 
maxoo Stationery Co., Ilenderson-Ames &(., Dp- -— -- -r-.—,v as- mn. 
John Co. (medicine), Kalamssoo Store Co.. •"'*,,***,^ ^4- deuS- 
Vegetable Parchment Co. ToUl ralue of yearly f-' tloners (Inclndiiig hottd 
output of factorira estimated at $60,000,000. tessen, 5; dressmakers. 6. dragglst . K. d . 

SpecUl Informationt Being tbe Urgeat cltr *®®<I*' I®! department stores. 4; elect^l sup- 

28; commcrcUl a«to. agenciea, 6; aatomobUe 
acct*«iioriea and tlrats 42; bakara, 12; cigar 

to hslance periods of depression, etc. Urlng P*’®"- 
contn cooKlatent with wagM at all tlmaa daa to Inatnunenta), 6. radio rappu^o f. roatawMta 
dlrersity and types of indwtries. (Including hotels). 66; shoes, 28; ■!»<»«■« »®®®»- 

« . _ 8- stationers, 4; women s apparel, 28. 
Rssldsntial Features: ResidentUI dUtrict _ _. _,_ , . 

poled for beauty of trees, architecture and aBnouncemeot ixMunnns 3 ana s 
general geographical adrantagea. Largely one - 
and two-family bouses, duplex and apartment IIiniNflTON MIPH 
buildings onffleient to serre pnrpose. HeighU I IVllk^ri. 
slmut the city well built up. PopnlatUn. 8,831. 

***^?.‘“*. *‘■*1*?* Olty and Snbnrbaa EstimaU. 10,000. genorallr locaIls<K). Blasllj aocoaalble to remote 
comer of city. Ba«tn«*iw f«ectk>n extend* 4 Hotfrro WUtoo* 79%; Hogroeo* 1 men; F* 
hlocke. east, 4 block* went, 2 Mock* •oath. 2 IndostrUl Worker*. .*•»' 
block* soatbeast, 5 block* north from Inter- EngU*h Heading, 05%; FamiUoa, 2.000. 
aection of two main street*. Outljlng distrlcta Sdhoela: Pabllc Grade, 7; High, 1; Parochli 

LUDINGTON, MICH. 

1920 PopulatUa, 8,831. 

Olty and Snbnrbaa EatlauU, 10,000. 

Nattre WUtaa, 79%; Negroea, 1 man; F»r- 

SnhooU: Public Grade, 7; HIgb, 1; Parochial. 
hare grocery and meat shops, drugs, etc., but 2; Number of Pupils, 2,778. 
general shopping d(»e In business section. Obnreiies; BaptUt, 2; ClirtstUn Science. 1; 

Trading Area: North to Allegan 2.S miles: rongregatiooal, 1; Bpisropal, 1; MetbodUt, 8; 
east to Angnata 14 miles; south to Three Rlren Presbyterisn, 1; Roman Catholic, 2; Miscrila- 
27 miles; west to South BsTen 40 miles. Our neons, 7. 
south territory really extends 35 to 40 miles. 
kn. k.. I .k . » - Banks: National, 1; State, 1; ToUl Be- 

/ki ^ ® C re- TOurces. 33.806.181.55; SsTlngs Bank Deposits 
port. Transportation from this section makes Total $1 964 540 82. 
Kalamazoo an easily accessible large town from 
tbe south. Theatres; MoTlng Plctores, 2; MlscelUneou. 

Wholosalo Honsra: Groceries. 4; M.aU. 2; i^*****"""' »' •*•**' 
Fruits. 5; Hardware, 1; Dry GoimIk. Miscel- 
laneous Lines, 39. Location: About half way np the eastern 

Number of ReUil Outlet, for Nationally Ad- 
TortUod ProdneU: Passenger sutomobile agencies, p T « r’ Per^M^Xtle LlnS^ s^*S?n’ 

H'-'rr' '"V,?■•"Tr 
bakers, 31; cigar stores and st.udf (including k.7.^* 
hotels), 285; confectioners (lDcludlur‘bote* M^ch^^^ 
stands), 50; delicatessen, 20; dressraiikers, 81; 7'lk”° **** **** si***^***f*” 
droggisu, 30; dry goods, 18; department stores, *115^ passenger boats I® «il!^ 
2; electrical supplies, 13; Aorists, 12; frulU, P®t*9- l3ifl*J>8i®“ •• •“ ®I i*>« Hlchl- 
180; furniture, 18; furrier. 0; garages (public) steamihlp 
61; grocers, 176; hardware. 11; JeweUy, Is! Hllw.ukee and Manitowoc, 
meat markeU, 68; men's tnrnlsbings, 17; men's Principal Industries: Manufacture of anlt, 
clothing, 17; merchant tailors, 28; milliners, »hoes. shirts, watch esses and Jewelry, gna en- 
20; opticians, 11; photographers, 14; pianos glue*, farm light and iwwer plants, tables, game 
(and miscellaneous musical instruments), 8: hoards, fruit baskets. 
radio suppllea, 13: restaurants (Including ho- Manufacturing EaUhlishmenta. 10. Leading 

State Journal 
LANSING, MICHIGAN 

Eitablished 1855 

An Influential Daily Newspaper in a Prosperous 
Territory 

No other newspaper in Michigan covers this field 

A. B. C. Audit ending June 30, 1924 

32,135 

Population of Lansing, 82,000. 

Eighty per cent of families are home owners. 
17,700 Homes in the City. 

180 Manufacturing Institutions disburse yearly 
wages to the amount of $43,000,000. 

Savings Deposits .$12,223,197 



u 

llpfUl lafomiHoa: ginc* 1930, ett^ tea garagM (pabUe), 18; gtocaci, 39; hardwara, 4; Bapids. Graad Havca and Mnakagon Blaetrle 
dcTcloped into a manafactiirlng center. Motor jewclrr, 3; neat marketa, 8; men'a lornlahlnga, Rp., alao by Goodrich Tranait 0o>, fnmlablag 
boalneaa baa reached oat Into moot of the 5; men’a clothing. 9; merefaant talloro, 3; mil- dally paaoenger and freight oarrloa to Chicago 
amaUer towna which hitherto had depended llnera, 8; optidana, 8; pbotograpbera, 2; pianoe by water and Croeby Tranaportatlon Co. and 
apon two or tbree lo<al bnslneaa Indnitrlea. (and mlscellaneooa mnaical tnatromenta), 1; Penlnsala and Northern Martgation which 
Furthermore It baa drlren other maanfactarera radio aappllea, 4; reataoranta (Including hotela), glre dally boat aerrlce to Mllwankee. 
out of Detroit, Flint, Lansing, etc. to tbo B; aboeo, 6; aportlng gooda, 1; atatlonera, 1; Principal Indqatrlaa: CaaoUne motora, platon 
smaller towns, which profit both ways by the women’s apparel. 8. rings, steel and wood filing derlcee, knit goods. 

^ oereloped Uto a manafacturlng center. Motor 
fCont d) boalneas has reached out Into most of the 

_amaUer towna which hitherto had depended 
**' thrco local bnslnesa Indnstrles. 

__ - — - Furthermore It baa drlren other maanfactarers 
MARQUETTE. MICH Detroit, Flint, Lansing, etc. to tbo 

’ * smaller towns, which profit both ways by the 
1920 Population, 12,718. enormous Increases In the automobile bnslnese. 

City and Suborbaa Eatlmato, 40,000. Basidential Features: 90% homes owned. 
Natire Whltea 75«,- Wfwmaa tow,'. Mostly one family bouses. A 

Bom. 23.8%; Industriij wSktJ’s. 11%; SjuS of"”^,*h^“^ 
Beading, 95%; Families 2 800 m«us« of many houses and helped renters to buy 

I?’ .1; Stats w-tall Bhonoln. Section; On. nnlr Normal 1- Parochli* 2* PiiMi? Shopplnr Section! One otrect only HatiTO 
iSflO 2. Number of PupUa. (.iilchlgan Arenue). fire blocks long. Flri. Bo^ 99( 

_ neighborhood grocery stores. 2 500 

IplsApaL*‘l; *MdhUut. l\ mU^T^t^HId’ 6^’ hf'l“*2'*' 
Boman Catholic, 8; Mlscellaneoua. 2. ‘® *’ *• 

Banka: National 2- State 1- Total ef BetaU Outlets for Batlonally Ad- Ohurchs 
fources. 10.783.010.34 ’ r.b7 lS!rw.^ •otomoblls agm- Episcopal, 

MOUNT CLEMENS, MICH. 
1920 Popnlatlsn. 9,488. 
City and Bubarboa Bstlmate, 18,000. 

Principal Indqatrisa: CasoUae motors, piston 
rings, steel and wood filing derices, knit goods, 
grsy Iron eastings, camshafts, billiard and peol 
tables and phonographs. 

Maanfaoturiag Establiahmonta, 208. Leading 
firms. Continental Motors Co^.. Bruaswlcfee 
Balke-Collender Co.. Campbell, Wyant A Cannon 
Foundry CO., Shaw-Walker Co., The Platon Ring 

NaUrs Whltea. 90%; Hegroes, 1%; Forelga S®'.’ 
Bom, 9%; English Beading, 98%; FOaslUss, Knitting MUM. Lakey I^o^ry TJJ?* 
2 500 * * * * of yearly output of factorloo eottmated at |00.- 

Schools: PnbUc Grade. 8; High, 1; Paro- 
chlal, 2. Special Information: City largest on east 

Oburchsa: BsptUt, 1; ChrlstUn Scleneo. 1; S{^,-®" ’tolidSt 

rlam^l'-’ Itom^n^Catbolie Y* msrelUneomT*?*^ ’”*® M>chlgan. and Is leading tonrlat and resort rian, 1, Roman Catbolle, 1, Mlacellaneons, 8. of western Michigan. Is largest apple 
Banks: State, 8. shipper In Michigan. Has largest gaaollne mo* 

•oarcee. 80 788 010 84 fUTinip. nmw,^ rwrudJiTm xromesa: rasMnger auxomoniie agen- Episcopal, 1; Hebrew, 1; Methodlatg 1; Preeby* 
WaL 18^ M5 49 ■ “ ‘ ® ‘ Deposits elea. 12; automobile acceworles. 2; automobile terlan, 1; Roman Catholic, 1; Mlacellaneons, 8. uiiMrln* *U^tar^^t 
loiai, agendea fi' bakers 3- cigar stores and n \. . center of Western Michigan. Is largest apple 

Thoatroa: Moving Picture*. 2; Miscellaneous stands (tncludlng hotels),’ 17; confsctloners (In- »(»*•• 8- shipper In Michigan. Has largest gasollna roo- 
(Audltorlums. etc.), 2; ToUl number of seats, eluding hotel aUnds), 3; drestmakers. 6: drug- Thoatraa: Moving Pictures, 8; Mlacellaneons tori, grey Iron, and bUlIsM Uble plants in 
7.200. gists, 8; dry goods, 7; department stores, 1; (Auditoriums, ate.), 2, Total aumbor of seats, world, as well as world a largest piston ring 

Location: Oa Lake Siiperlor aiwut mhlway be electrical auppllts, 2; Oorlats, 3; fruits, 2; 5,000. factory, 
tween Bault Bte. Miirle and IronwcxMl aud furaltnre, 4; garages (pnbllc), 4; grocers, 81; Location: On Grand ’Pmuk B. B. and DotioH Baaldsntlal Featnroa: Mostly one-family homes, 
nearly In the geographical center of the Upper hardware, 7; Jewelry. 2; meat markets, 11; United Ry. and Bbora line (electric Ilnea), 20 More than 55 per cent of popnlatlon owns own 
Penlnsnla. Served by D. S. 8. A A., Mnnlalng, men’s clothing, 5; merchant tallora, 2; mlUln- miles northeast of Detroit and 8 mUes from homes. No slnm or tenement districts. Homes 
Marunette A Southeastern; Lake Bnperior and '*• opticians, 2; photographers, 2; pianos Lake St. Clair. (Hinton River narlgable foe range In value from 23.500 to $20,000. Average 
Isbpemlng; Chlcage and Northwestern. C. M. miseellaneous moslcal Instmmenta), 2; small vessels runs through tbs town. between $5,000 and $0,000. 
A St. P. Freight and ore veaaeta to lower lake [*''■0 supplies, l; restanrants (Inelndiag hotels), Friaeipel Industriaa: Pottery, plain and Ubla- Batall Shepnlag Bsotlon: Extends from Pine 
porta. Bns service covering eonnty. shoe*. 8; stationers, 1; womens apparel, 4. n-gm; beet sugar, candy. gt, on Western Ave. to Fourth St. end Weatem 

Prlnoipal Industries: Mining, lumbering, _ Ave., diatanee of sight blocks, three blecke on 
commercial fishing, railroad shops. ~ ' ~ pine St., and two blocke each on Terrace, Jef- 

Mannfaotnriag EatebUahmeats. fi; Leedlng MENOMINEE, MICH. Bill ICW’C’r’niM BAir'VI fersen. First and 5Yn*i!:n*a 
firma: Pioneer Iron Co., Lake Shore Engine MUSKEGON, MICH. adjoining mnnlclpallty, has six Moek slwpplng 
Work^ Plqna Handle A Mfg. Co. Population, 11,006. center. Six well defined bnsloeea eectlone In 

Special laformatloii: Marqnette to the ceoutv City and Suborbaa Eatlmato, 23,000. ^upulhtion, 38.000. city’s outlying aectloBa. 
•eat of Marquette County. Marquette to the Vative Wkltoa. •3%: Foreign Bom. 15%; la- Suburban Estimate, 56.290. Trading Area: Bxt^a SO mllee north. M 

ports. Bus service covering county. 

Prlnoipal ladnstries: Mining, inmtmring, 
commercial fishing, railroad shops. 

Mannfaotnriag EstoblUhmsats, 6; l-eadlng MENOMINEE, MICH. 
firms: Pioneer Iron (*,, Lake Shore Engine „ . 
Works. Plqna Handle A Mfg. Co. FopnUtioa, 11,000. 

fipoelal laformatloii: Marqnetta to the ceontr Suburban Eatlmato, 25,000. I**® ^•9’^ 
•eat of Marquette County. Marquette to the BatlTe Whltoa, 15%; Foreign Bora, 15%; la- ““ * 
seat of Normal School. State branch prison and dnotrial Workars, 40%; EngUah Beading, W%; Following 
Federal Court. The State Normal gives the FamillM, 2,200. for Mnskegii 

■bout 700 Mar gohools: PubUe Grade, fi; High. 1; Junior XatlTa W] 
qurtte 1* the center and chW ^rt of the Iron n,g|, f. p,rochtoI. 4; Number of Pnpito. 8,150. Bora, lfi.8% 
mining Industry of Upiier Miebigan. and the Z. i „ .. . . . .7;,. .. . n v 1 
center of tonrlat traffle. over 40.noo snmmer Church**: Baptist. 1; Episcopal, 1; Methodist, SehooU: 

shoe*. 8; stationers, 1; women’s apparel, 4. ware; beet sugar, candy. 

MUSKEGON, MICH. 
1920 Popalattoa. 38.000. 

City and Snhurbaa Estimate, 56.290. 

center of tourist traffle. over 40,no0 summer 
vMiors bavlug vlalPd here In HTiS. 

Betideatlal Features: 2,7(X> homes In the 
city. 2.300 owned by orcupento. Moetly one 

1; Prenbyterton. 1; Roman (totbolle, 4; Mlacel- chlal, 6; Number of PnpIto, 8.388. 
laneoua. A Chnrohas: Baptist, 5: Congregational. 8; Epto- Number of Batall Ontleto for VaUonally Ad- 

Banks; National, 2; SUt*. 3; Total Resources, copal, 1: Hebrew. 1; Cbrtotlan Reformed and verttood Product*: Paasengor automobile agenclc* 
.676.000; Savings Bank Deposits Total, $2.- Reformed. 12; Methodist. 5; Roman CathoUe, 8: 1«: commercial •"*®- 
1.000. Mlscellaneon*. IS. ae^rie* 10; autemoMte 

^en«*Ma.a«b bftk^n. 24! •toT** iBo ■ttodp flncitHiiTiZ 
Theatre*: Legitimate, 1; Moving Pleturea, 1; Banka: N*tl<»*l, 8; State, S’. *•- hotels). 9; confectioner* (Including hotel 
lacellaneoua (AndltoriooM, etc.), 2. source*. 116.444,971.69; Savings Bank Deposits ly. (|p]|<.atessen. 2; drngiGats, 27; dry 
LooaUea: On the west shore of Green Bay at T®**!. approximately, |6,.500.000. goods, 25; department store*; electrical snppllea, 
e month of Menominee River. Served by C. A Theatre*: Moving Picture*. 6; VaudevHle, 2; florist*. 2; frnlta, 15; furnltor*. 10: furrtars, 
. \V.. C. M. A St. P. and \V1*. and Ml. li. Rv*. Mlacellaneons (Auditoriums, etc.), 4. ’Total nnm- 2; garages (public), 84; grocer*. 108; hardware, 
nn Arbor Ry. via car ferry. Steamship lines her of seats, 5,308. 20; Jewelry, 6; meat marketa, 47; men’* fnr- 

FoIIowlng figure* on population composition ara mile# eaat aiSl 25 mile# •®Jth- Hourly bn# 
for Muskegon County. aervlce and paved roada radiating In 

W.M.. W1.4V^ or SAP. WawTo.* AM.. Tanaton every dlrectloB make thto shopping center for 
,****12.3“*^ "••**••• **’ r«»«6» ,o„ Important West Michigan countie*. 

Schools: PubHc Grade. 12; High, 8; Paro- Wkoleaal* Honaoa: Groeerte*. 2; Meats, 2; 
Phui a- Nnmhar of Pnnlla. 8.383. Frulta, 3; Hardware, 1. 

family houses, with some 2. 3. 4 end 8 famUy Seringa Bank Deposits Total. $2.- 
apartment bouses. No tenementa. Streets In >71,000. 
residential seetloo well cared for. City new Thaatrss: Legitimate, 1; Moving Pictures, 1; 
starting extensive sewer construetloa work, Mlacellaneoua (Auditoriums, etc.), 2. 
■upplementlng Present excellent connections. LooaUon: On the west shore of Green Bay at 
^ \ “Qa^n Citj of Upper PtbIo- th*> tnooth of MenomiDoe RIeor. Senred by C. h 
fuU*' becanfio of beautlfal bomet. . ~ - ... ~ . . ~ -V. \v., c. M. k St. P. and \VU. and .Mb h. Hyn. 

Rotall Skoppinf Boetloa: Extenda from Ann Arbor Ry. via car ferry. Steamablp lines ber of aeata, 5.30S. 
rnmer of Waahinzton and Front fita. (hob of to lake porta. Motor baa north and aonth. Location: On etfat ahore of Lake Michtgan nlahtng. 5; men’a clothing. S; merefaant tallora, 
traflk and tnainen activity) three falocka aootb Prlnclpnl Indnatriee: Lomfaer, maefaioery, far* and on Moakegon leake, the latter one of the 11; mininert. 10; optl^ene. 4; 
oo trolley line of Front St., one block north on nitnre. baby-baggiee. radio auppllea, printing, beat natural harbors on the Greet Lakee; 90 7; pianoe (and mlscejlaneoue miMcai 
Front St.. 3 blocks west oo AVasklngton 81. wholesale groceries and wholesale hardware, miles directly east of Mllwankee and 128 mile* menta), 8; radio anppllea. 6; reatouraniaun- 
In adilltinn there are tliree m-lghl<orb<sid biisl- p*per mills, sugar, pickling, preserving, canning, northeast of Chicago. Served by Per* Marqnette, rinding hotels). 24; shM, IB. aportlng gooas. 
ness aectlona. with nsnal grocerlas. ate. Manufatturing EatabliJimenti: 2.-.. II vwwhI Grand Trunk and Penn. By*, and by Grand 4; stationers, 2; women a apparel. 10. 

Trading Area: Thirty six mite# weat to w.kefield Co.TJ. W. WeBa Lumber Co., Tbemp- 
Micblgamme, 88 miles southwest to Republle, wm Well* Lumber Co., Prescott Co., Signal 
25 mile* northwest to Big Bay. 38 miles south Electric Co.. Herald I,rad*r Co.. Carpenter Cook . i ■ ' ' ' ' I* 
to Gwlnn, 80 miles east to An ’Train. PopuU- Cb., Northern Hardware A Supply Co., Hoskins- 
tlon, 50.000. I’rlneliMl rropa. bar. small Moranvllle Paper Co.. M. A M. Paper Co.. Amer- 
gralD. potatoes, dairy products. 1200 mUe* lean Rule A Block Co.. Central Weat Coal C*., 
macadam road built; 75 mile# nmler construe- Riley A Hlnker Co., Dormer Pish Oo., Michigan » 1 a TVT 

Whotoials Houses: Grocerica, 2; Meats. 
Fralit. 2; Hardware, 1. 

RrflDiDg k FrraerriBg Co., MeoomlaM BoHor 
Works, Mlchlgaa Blectrocbeniicat Co., Twia City 
racking Co., Menominee Brick Co., Michigan 

Humber of Retail Outtota for Nationally Ad- (S ’ *’*““**' 
wrttood Prodacto: Passenger automobile agen- ^®’ ®"*P“‘’ 
rie*. 9; commercial anto. agencies. 6; aotn Beaidontial Featnras; Mostly one-famlly bonaes. 
moMIe accessorie*. 6; antomoblle tire agencies. Several beautlfnl home* built on tb* Green Bay 
7; bakers. 4; clgsr stores and stands (Inclod- Shore. Good building alte* plentifnl and lota for 
Inc hotels), 30; confeetlooer* (tneludliig hotel summer eottagea on the bay shore, 
stands), 24; delicatessen, 3; dressmakers, 6; Retail Shopping Section: Extends several 
•Irogglsts. 5; dry goods, 7; department atores, block* on Sheridan Road (main street), Ogden 
4; electrical supplies, 2; florists, 8; fruits, no Ave. and Broadway. Ontlying retail section* In 
exclusive; furniture. 2; farriers, 1; garages north and west aectlona of city. 
(public), 4; grocan, 23; hardware, 4; Jewelry. 
3; meat market*. 13; men’s fnrnisbinga, 8; 
men’s clothing, 8; merchant tailors. 6; mlllln- 

Trading Arsa: About 35 mllaa. 
Whotosals Houses: Groceries, 1; Meats, 1; 

era. 6; opticians,’ 3; pbotographers, 4; pianos Fruits, 1; Hardware. 1; Mlscellaneoua Lines, 
(and mlacellaneoua musical Instrumenti). 3; Confectionery, Coffee and Splcea. 
radio anpplles. 8; restanrants (lorladlng hotels). Humber of Retail Outtota for Hatlonally Ad- 
9; shoes, 11; sporting goods, 4; atatlcmera, 7; vertiaed Prodneto: Paasenger antomoblle agencies, 
women’s apparel, 7. 8; commercial anto. agencies, 4; antomoblle ae- 

eeasorica, 12; antomoblle tire agencies. 8; bak- 
- era, 4; cigar store* and stand-* Hn**l*i<llng ho- 

1^ j. ocu AVI * * V evs V tela), 15; coufectlonera (Inclodlug hotel stands), 
lvl/\l\dnr\LrfL. iVll^al. 22; drngglsta, 6; dry goods. 8; department 

_ , _ , stores, 1: electrical snppllea, S: Sorlata, 8; fur- 
1920 Pepntotion, 4,270. nitnre, 3; garage* (public), 8; grocers, 87; 
(Hty and Suburban Estimate. (i.TOi). hardware, 4: Jewelry, 3; meat markets, 8; men’s 

Hativ* White*. 70%: Foreign Bora, 30%; 5’ 
Industrial Workers, 22%; EngUah Beading. >»"• *- C opMclan*. 8, pbo^rapben, 

Famiilaa 1 OHO 2; pUnos (and mlscellaneon* mnaical Instrn- 
u . , . ">«>»•). »: radio auppll.^., 1; restanranta (In- 

Schooto; Pnbllc Grade, 5; High, 1; Junior rinding hotela), 8; ahoea. 8; sporting good#, 2: 
High. 1; Parochial. 1; Number of Pnplla. ,ratlonera. 2; women’s apparel. 4. 
1,436. 

diurchat: Baptist, 1; Christian Science, 1; - 
l^tlscopal. 1: Metbodist. 1; I'rrxmeriao. 1: o.Mtr'tJ 
■Ionian Cnthollc, 1: .Mlsi-ellaneoim. 1. IVlCIlvKUC,. IV1IC-*T. 

Banka: National. 1; State, 1; 'Total re- sn 
tonreea. $3,146,227.00; Savings Bank Deposits Population. 11,573. _ 
Total. $1,372,048.00. City and Suburban Eatlmato, 30,000. 

>a>iscopal. 1: Methodist. 1; rrrsi>> tertoo. 1: aas'kAiDS^C' Agf/’'U 
■Ionian Cntliollc, 1: .Mlsi-ellaneoim. 1. IVlCIlvKUC,, IV1IC-*T. 

Banka; National. 1; State, 1; 'Total re- sn 
tonreea. $3,146,227.00; Savings Bank Deposits Population. 11,573. _ 
Total. $1,372,048.00. City and Suburban Eatlmato, 30,000. 

Theatres: Legitimate, 1; Moving Plctnres, Hativ* Whltaa, !9.6%; Hagraas, .M%; 
1; Mlscellaneon* (Andltorinma. etc.), 5; Total Born. 14.9%; Indnst^l W^era, 26%; Engbsh 
number of seat*. 1,800. Finest bigb achool Beading, 93%; FamiUas, 2,705. 
atiditorinm In Michigan. 

Location: Main line M. C. R.R., and Michi¬ 
gan Railroad Electric line. I'ocqnalled ablp- 
ping facilities In every Jlrrctloo. Overnight 
servlc* to and from Detroit. Chicago, Toledo. 
Grand Rapids. Boa aervlce to all points. 

Sohoolt, 10. Number of pupils, 2,070. 

Chnrchet, 9. 
Banka, 3. Total Resourcea, $0.7<X>.000. 

Theatras, 4. Total number of seats, 2,500. 

Raaldential Fsaturaa: Ona and two-famlly 

A Quality Newspaper 
IN AN EXCLUSIVE FIELD 
ONLY DAILY IN THREE ADJOINING COUNTIES 

TheManisteeNewsAdvocate 

EVERY WEEK DAY EVENING 

. HARRY W. MUSSELWHITE 
Editor and Publisher 

Full Leased Wire Service 

Highest Class Features 

We will serve as your Salesman 
to 3,500 Prosperous Families. 

Principal Indnatrles; Hot air fnrnacet, au- hoiiaes. 
tomobile eiu(lne parts, coffee roasters, grocert 
counters, proprietary medleioes, railroad ears, 
corsets, steel caatings. 

Rstoil Shopping Saetion: Abont eight blocks. 

Trading Ares: Abont fifteen mile radlna. 
Humber of Ratoil Outlets far HationaUy Ad- 

Maaufacturing Ettohllahmanto, 17. leading Products: Pataenger antomoblle agen- 
flrms: Flint Foundry Co., Marthall Furnace jq; commercial auto, agencle#. fi; automo- 
Cto., Railroad Shops, F. A. Stuart Co., Simona- j,,|, nccesaorlaa, 18; antomoblle tire agencle*, 
Leedle Furnace Co., Brooks Rupture Appliance |g. takers, 7; cigar atores and atanda (luclud- 
Co.. Lambert Machine Co., E. B. Page Co., |Qg hotels), 6; confectioners (Inelndlug hotel 
Scheerer-Glltotte Co. stands), 17; dreasmakera, 18; druggists, 6; 

Total valoe of yearly output of factortou oati- dry goods. 10; department stores, 1; electrical 
mated at $37,500,000. anppllea, 5: floriata. 2; fruits, 10; furniture, 2: 

National Representatives 
H. EDMUND SCHEERER R. R. MULUGAN 

360 N. Michigan Ave. 30 E. 42nd Si. 

Chicago New York 



NILES, MICH. 
1**0 PopnUtiM, 7,887 (19*4, ll,!!^). 

VatiT* WUtet, 85%; MerroM, 2 1-2%; For- 
eic» Born, 12.6%; Indnstrlnl WoAen. 3;i%: 
EncUsli Bocdinc, 95%; Familloo, 2,500. 

SehooU; PoMlc Grade, 4; HUfh, 1; Junior 
High. 1; Number of Poplla, 2,3W. 

dinrchea: BapUat, 1; CbristUn Science, 1; 
Bpiocopal, 1; Methodist, 2; Presb/terUn. 1; 
Koman CathoIiCs 1; MiacellaDcoua, 4. 

Banka; State, 2; Totai Besonrces, 23,126,000. 
Sarlncs Bank Deposits T\>tal, $900,000. 

Thsatres: Moring Pictures, 2; Total number 
of s«ats, 1,500. 

Location: Sonthweatem part of Uicbigan. 
M. C. R.R. and Big Four; Northern Indiana 
and Sonthem Michigan Intemrban lines Bos 
serrlce all directions. 

Principal Indnstrios: .Metal working, paper 
making, wood working, show print and litho¬ 
graphing. toys, railroad shops. 

lUnnfactnrlag EsUhlishmeats, 35. 

Total ralno of yearly ontput of factories esti¬ 
mated at $11,<K)0,000. 

Special Informatios: It is the sonthwestem 
gateway to the state of Michigan in the center 
of the rich farm and fruit country. St Joe 
River dows through Oie city. It is the terminal 
point of the .M. r. R. R. 

Residential Features: Mostly one and two 
story booses, 85% owned. 95% American citl- 
rens. No segregated district, although the 
line bouses are mostly centrally located. All 
streets hare beantlful shade trees. Value of 
Itetter class of residences run from $20,900 to 
$140,000. 

Shopping Sectian: Corers an area of 
about 4 blocks on Main Street from the riser 
east and one block north and south, with a 
terminal for intenirhsn line and stops for 
hnses. Probably 20 small stor.s In outlying 
districts. 

Trading Area: Bxtends about 14 miles north 
west and east and 0 miles south, all densely 
populated. 

Wholesale Houses: Groceries, 1; Prnits, 2. 

Vnmher of RetaU Ontlete for VatlonaUy Ad- 
rertised Products: Passenger automobile agen¬ 
cies. 12; commercial auto, agencies, 2; auto¬ 
mobile accessories, 4; antomobile tire agencies, 
4; bakers, 3; cigar stores and stands (including 
hotels), 11; confectioners (inclnding hotel 
stands), 7; delicatessen, 2; dressmakers, 10 or 
12; druggists, «; dry goods. 6; department 
stores, :t: ebctrical supplies. 1; florists. 2: 
fruits, 4; furnitnre, 2; garages (pnblici, 28; 
grocers, 27; hardware, 4; Jewelry, 4; meat 
markets, 8; men’s fnmlablngs, 7; men’s cloth¬ 
ing, 4; merchant tailors, 1; milliners. 2; opti¬ 
cians, 2; pianos (and miscellaneous musical 
instruments), 1; radio supplies, 4; restaurants 
tlncliiding hotels!, 14; shoes, 4; sporting goods, 
1: stationers. :4; women's a|>|iarel. 4. 

OWOSSO, MICH. 
1920 Population, 12,575. 

City and Suburban Eatlmate, 45,<HKi. 

Hativo Whites, 85%; Foreign Born 157, ■ 
Industrial Workers, 25%; English Reading' 
9.5%: FamlUee, 3,S94. • ^ 

Bohools: Public Grade, 7; High, 1; Parochial 
2; Number of Pupils, 3,7.58. 

Churches: Baptist. 1; Christian Science, 1; 
Congregational, 1; K^iscopal, l; .Methodist, s'; 
Roman Catholic, 1; Miscellaneous, 8. 

Banks: State, 3; Total Resources, $8,176,- 
406.49. Savings Bank Deposits Total, iao - 
923.5t!. 

Theatres; Moving Pictures, 2; Total number 
of sests, 1,200. 

Location; Southcentral part of the atate, 79 
miles nrn-thwest of Detroit, 30 northeast of 
I-ansing. Grand Tnink, Ann Arbor and M. R. 
Railroads. Intemrban and bus lines to central 
and southern parts of the state. Outer of a 
rich agricultural region. 

Principal Industries: Kuriiiture. <'aNkets. ante 
mobile parts, stoves, screen doors, windows, 
snow si'ovels sugar, esndy, buindrles. car slio|>t-. 
engliKsTiiig works. 

Manufactuilng Establialunenta, 24. Leading 
firms: American Malleables, Owosso Sugar Co., 
Woodward Furoltnr.- Co., Owosso Casket Co., 
Owosso Mfg. Co.. Steers Engineering CO. Field 
Body Cor)i.. Independent Stove Co.. Estey Mfg. 
Co. 

Special Information: City is trading point 
for county. Division point of Ann Arbor R.R., 
l^riItgs city a pay rttll of no mean pru.iortioii. 
Excellent transportation services makes It at¬ 
tractive to mannfacturcra and as a residence 
for commercial travellera. High class furniture 
ami casket factories employ desirable class of 
workmen, most of whom own their own homes. 
Industries diversitied. 

Residential Features: Private homes pre¬ 
dominate. Ijirge percentage owned, creating 
civic pride in appearance of residence streets. 
City has unusually beantifnl shade trees which 
are a valuable asset. 

Retail Shopping Section: Extends from the 
Ann Arlwr R.K. on Washington St. north 6 
blocks. Park, Ball and South Water are par¬ 
allel streets. Main and Exchange run east and 
west, there being quite a retail section on the 
W'cst eiMl of Main Street. Niimeroiis grw-cries 
and small shops scattered tliroiighout the resi¬ 
dence section. 

Trading Aren: 15 miles sooth, 15 east, 20 

north and 25 west. 
Wholesale Honsea; Greceriee, 1; Meats, 1: 

Emits, 1; Miscellaneons Lines, 2 prodnce; 1 
liakery. 

Humber of Betatl Outlets for HutionuUy Ad¬ 
vertised Prodnots: Paseengcr antomobile agenclet, 
12; commercial auto, agenciee, 5; entomohlie 
accessories, 8; aatomoblle tire agencies, 12; 
bakers, 7; cigar stores and stands (Including 
hotels!, 14; confectioners (locloding hotel 
stands). 14; delicatessen, 2; dressmakers, 6; 
druggists, 8; dry goods, 8; department stores, 
4; electrical snpplics, 5; fioriste, 4; fmits, 6; 
furniture, 6; furriers, 2; garages (public) 18; 
grocers, 26; hardware, 7; Jewelry, 3; meat 
markets, 9; men’s furnishings, 11; men’s 
clothing, 11; merchant tailors, 5; milliners, 9; 
opticians, 4; photographers, 4; pianos (and mla- 
cellaneous musical Instramenta), 2; radio anp- 
plies, 5; restaurants (Including hotels), 84; 
shoi-s, 15; sporting goods, 7; women's apparel, 
2. 

PETOSKEY, MICH. 
1920 Population, 5,084. 

City and Subnrbaa Estimate. 3,500. 

native WUtes, 90%; Foreign Bern, 10%; 
Industrial Woritm, 30%; English Bending, 
1<K>%; Families, 1,634. 

Schools: Public Grade, 4; High, 1; Ptrocblnl, 
1; Nnmher of Pupils, 1,691. 

Churches: Baptist, 1; Christian Science, 1; 
Episcopal, 1; Hebrew, 1; Methodist, 1; Presby¬ 
terian, 1; Roman Catholic, 1; Miscellaneone, 7. 

Ranks: National, 1; State, 1; Total Re¬ 
sources, $2,783,5.37.99; .Savings Bank depositors. 
3.812. averaging $348.12. 

Theatres: Legitimate, 1; Moving Pictures. 
2; Miscellaneous (Auditoriums, etc.), 1; Total 
number of seats, 1,740. 

Location: On Little Traverse Bay at the 
north end of lake .Michigan. Served by the 
I’eiina. and P. M. R.R., and Michigan Transit 
line of steamers. Bus service to Charlevoix 
and Harbor Springs. 

Principal Indnatries; I'enient, lime, leather, 
rotary pumps, cutting Idocks, floor and feed, 
and forest products. 

Hannfaoturlng Establishments, 14. I>-ading 
tirnis; Petriwky I'ortland feineiit Co . Khick- 
mar Rotary Pamfi Co., Michigan Block Co., 
.Michigan Tanning A Extract Co., Northern 
I.lnic and Stone Co., .kntrim Lime Co., Mc¬ 
Manus Lumber Co., Hankey Milling Co. 

Special Information: I'etoskey, situated as 
it la, makes it the bub of tbe resort section 
of Dortbem Michigan. Here thouaanda of bay 
fever sullerera find relief and atndents and 
teachers can take summer acbool work in aur- 
miindings they can find in no other place. 
.Many ronventions are held here during tbe 
summer. Bay View Aasembly programs are 
broadcasted dally, afternoon and evening, from 
.Station WBBP, *111000 include mnslcal num- 
liers, lecturers, sermons and plays. 

Residential Features: Residences average liei 
ler iliaii in most towns of our sise, 8.5% owned 
liy occn|iHiits. wlio take peiit., in keeping them U|i 
ill ever.v way. 

Retail Shopping Section; In center of down- 
toivn section with several small groceries, mar 
kets, etc., in various parts of outskirts. 

Trading Area: Extends abont 35 miles, north, 
east, south and southwest. lake Michigan 
directly west of the city. Good automobile 
i-oads allow iieople to traiie liere from niticb 
greater distances than mentioned. On various 
days arranged by the variniis sections of the 
Chamber of Commerce we have cheeked trade 
from lai miles. 

Wholesale Henses; Groceries, 1; Meats, 1; 
Fruits, 2; Hardware, 1; Dry Gooiis. 1; Miscel¬ 
laneous Lines, 8. 

Humber of RetaU Outlets for HatienaUy Ad¬ 
vertised Products: Passenger automobile agencies. 
•!: eominerclal auto, agencies, 3; automobile 
accessories, 8; automobile tire agencies, 9; 
bakers. 3; cigar stores and stands (inclnding 
hotels!, 9; confectioners (inclnding hotel 
stands!, 7; dellcateasen, 3; dressmakers, 6; 
druggists. 5; dry giMKis, 5; •iepartnmut stores 
4; electrical snpfdies, 3; florists, 4; fmits, 3; 
furniture, 3; garages (ptihllc! 8: grocers, 21; 
hardware, 3; Jewelry, 3; meat markets, 8; 
men's furnishings, 5; men's clothing. 5; mer¬ 
chant tailors, 5; milliners. 3; opticians, 4; 
liliotographers, 1; pianos land miscellaneous 
musical instramenta), 1; radio snppliea, 4; rea 
Isiiisot- liiichidiiig I’otelsi. 15; shoes. : 
s|iorllng gooils, 4; stationers, 2; womeu't ap- 
luircl. 7,. 

PONTIAC, MICH. 
1920 Population, 34,273. 

(Jity and Suburban Estimate, 85,000. 

Native Whites, 88%; Negroes, 2%; Foreign 
Bom. 10%; Industrial Workers, 75%; English 
Reading. 9.5%; FamUies, 10,000. 

Schools: I’ublie Grade, 10; High, 1; Junior 
High, 1; Parocliisl. 1; Numlier of I’nplls, 
7,392. 

Churches; Baptist, 5; Christian Science, 1; 
Congregational, 1; Episcopal, 1; Hebrew, 1; 
Methrslist, 5; Presbyterian, 2; Roman Catholic, 
2; Mlscellaneona, 15. 

Banks; National 1; State, 2; Total re¬ 
sources, $22,241,662.53. Savings Bank Deposits 
Total, $11,570,689.89. 

Theatres: Moving Pictures, 2; Vaudeville, 2 
coiiildnation; Miscellaiicuus I.Viiditiiriuiiis, eic.i. 
1; Total number of scats. 5,000. 

Location: Pontiac is tlie county seat of Oak¬ 
land County, which is situated so'itbcasti-rn 
part of Michigan. Railroads; Grand Trunk. 

P. M.. M. C., 3 divisions of Detroit United 
Electric Railway. Excellent bns lines. 

Principul ludn^rias: Automobiles, antomobile 
castings, antnmdnile parts. 

MannfactuTing Eatahllskiueuts, 89. Leading 
firius; Oakland Motor Car Co., General .Motors 
Track. Fisher Body Co., 2 plants; Wilton 
Foundry and Machine Co., a inbaidiary of 
Willys-Overland; Michigan Drop Forge, Ameri¬ 
can Forging and Socket Co. 

Total value of yearly output af factoriaa aati- 
mated at $78,888,882. 

Spaclal Information; Pontiac, an Important 
maniifaetaring center. Is tbe baying cmiter of 
Oakland County. Chnnty also contains tbe 
large villages of Birmingham, Farmington, 
Holly, Milford, Oxford, Rocheater, Royal Oak 
and South LyoD. Oakland County has over 
4.59 lieautlfiil lakes and 318,960 acres of highly 
developed agrieultural land, ranks 4th in'popn- 
laiion. 3rd In assessed valuation, 4tb in the 
iiunitH-r of motor cars owned, and first in per 
capita ownership. 

Residential Featuras; Practically all sepa- 
isle. one family tyiie of homes, particularly in 
working men's section, hnt good type of homes 
In every part of the city. Jnst sontb of 
I'ontiac is tbe beantifnl Bloomfield Hills region 
where a great many wealtli.v men have fine 
country estates. 

RetaU Bhapping Beotiou: Extends abont 8 
•docks on Saginaw St. from Oakland Ave. to 
Wbittemore. Two outlying retail sections In 
factory diatricts with grocery, meat, furniture 
stores, etc. 

Trading Araa: Throughout Oakland County, 
more specially wltliln the 18 mile radios. 
Great many people <-ome to Pontiac, this being 
made possible to fine paved sod gravel roads, 
eM-ellent bus Hoes, steam and electric eervice. 

Wholesale Houses; Groceries, 2; Meats, 1; 
Fruits, 3; Miseelltneous Lines, Cigars and 
Tobacco, 1. 

Number af RetaU Outlets for Nationally Ad¬ 
vertised Freducts: Passenger antomobile agen¬ 
cies, 20: commercial auto, agencies, 5; anto- 
imibile accessories. 2.5; antomobile tire agencies. 
15; bakers, 9; cigar stares and stands (includ¬ 
ing hotels), 140; confectioners (inclnding hotel 
Stands), 85; dellcateaaeo. 9; dressmakers, 10; 
drnggists, 16; dry goods, 8; department stores, 
3; electrical aapplles, 10; florlsta, 2; fraita, 
10; fnraitnre, 8; garages (public), 85; grocers, 
120; hardware, 7; Jewelry, 10; meat markets, 
35; men's furnishings, 2; men’s clothing, 10; 
merchant tailors, 18; milliners, 10; opticians, 
4; photographers, 7; pianoa (and miscellaneous 
muHical Instruments), 4; radio supplies, 5; 
restaurants (including hotels), 41; shoes, 10; 
sporting goods, 1; stationers. 2: women’s ap¬ 
parel, 5. 

PORT HURON, MICH. 
19*0 PopntetiOD, 25.944 (1924. 35.0001. 

City and Unhurbaa Estimate. 13.5.0O0. 

Native White. 85%: Ne-^raos. :t%: Foreign 
Born. 12%: Industrial Workers. '.M'; ; Foreign 
Reading, 100%; FamUies. 8.200. 

Schooli; Public Grade, 16; High, 1; Junior 
High, 1; l’aro<-bla1, 3: Number of Pnpils, 
7.300. 

Churches: Baptist, 8; Christian Science, 1; 
Congregstional, 4; Episcopal, 4; Hebrew, 1 
(blinding); Methodist, 4; Prekbyterian, 2; Ro¬ 
man Catholic, 2; Mlscellaneona, 25. 

Banks: National, 1; State, 2; Total re¬ 
sources, 815,340,.367.28; Savings Bank Deposits 
Total, $7,4.52,251.21. 

Theatrea: Moving Pictures, 4; Vandevllle, 2: 
Miscellaneous (Auditoriums, etc.), 4; Total 
nnnitier of seats, 7,300. 

Location: Grand Trank and (Canadian North¬ 
ern Ry. main line ^onble track system to 
Chicago and all eastern points P. H. and 
Detroit, Bay City and Weatera Ry. affording 
the utmost convenience for freight shipping 
in all directions. Detroit United Electric Ry. 
affords freight and paasenger service to Detroit. 

Principal Indnatries: Salt. Woodworking 
Macliinery and Brass Goods. Auto Castings, 
Railroad Shops, Pulp and Paper, Farm and 
Knad Machinery. Cement, Copper and Brass 
3'ikhlng. etc.. Automobiles, Chicory, Oildag, 
Foundry Castings. Wsterproollng. Cream Separ¬ 
ators. 

Manufactnriag EatabUshments, 60. Leading 
flrnis: Grand Trunk Ky, car shops, WUls- 
Sainte Claire Anto., Mueller Metals Co., Morton 
Salt Co., Muller Cliicory Co., Holmes Fdy. Co., 
United Brass A .Aluminum Co., Port Hnron 
Si!l|ililte and I’aper Co.. New Egyptian Portland 
( eiiient Co,, Robeson Preserve Co., Port Hnron 
Engine A Tbresber Co., Anker-Holtb Cream 
.Separator Co.. Aclicaon Oildag Co. 

Special Information: National headquarters 
of Women's Benefit Assn. Port Hnron is gate¬ 
way of tbe upper lakes and on the St. Oalr 
River, Black River aloo wbicb la navigable 
for several miles. Situated on tbe main line 
of G. T. Ry. running between Chicago, Buffalo, 
Montreal and Portland, Me. Upon completion 
of tile Great l.akes-to-Ocean project. Port Hu¬ 
ron will be same as an ocean port. Port 
Huron is tbe euncentrition center of tbe Thumb 
district of Mti-higan and in time of busineis 
depression is imiy aCfeeted slightly owing to tlie 
various lines of industry. 

Residental Features: 8 miles of beautiful 
lieaches and 5 miles of St. Clair River frontage 
in residential district, 596 feet above sea level. 
Surrounded with best roads in all directions, 
including concrete pavement between Port 
Huron and Detroit. Ideal residential location. 

Retail Shopping Section; Military Street, 4 
idocks; Huron tvonne, 7 Idi'cks; Water Street, 
4 blm-ks. 

Trading Area: Sonth. 26 mllec to Algonac;. 
West, ;t0 miles to Imlay City; North, 70 miles 
to Bull We: aittl east, 1 mile to Sarnia, Gn 
tarlo. 

Wkolaaals Hoasas: Groceriao, 8; Meats, 8; 
Frnits. 5: Hardware. 1. 

Nomber of Retail Ontlsts far NatlSMUy Ad- 
vertisad Pradneta: Passenger antomobile agen¬ 
cies, 18; commercial auto, agencies, 6; anto- 
mohili- acceasorlea, 27; automobile tire agen 
cies, 25; bakers, 16; cigar stores and stamls 
(including hotels), 50; confectioners (inclnding 
hotel stands), 42; dellcateasen, 5; dreesmakers, 
5; druggists, 19; dry goods, 15; department 
stores, 5; electrical supplies, 11; florists, 3; 
fruits, 8; furniture. 11; furriers, 1; garage 
(pnblic). 42; groeera. 150; hardware, 12; Jew 
elry, 0; meat markeU, 87; men’s farntahings. 
16: men’s clothing, 12; merchant tailors, 10: 
iiiillinerH. 15; opticians, 4; photographers, 6; 
pianos (and miscellaneons mnsical InatramenU). 
4; radio snpplles, 10; rcstanrants (laeladlng 
hotels!, 30; shoes, 22: sporting goods, 2; sta¬ 
tioners. 4; women's apparel, 15. 

SAGINAW. MICH. 
1920 PopuUtion, 65,648. 

City and Bnborban Estiinata, 250,000. 
Nativo Whitss. 80.8%; Negroes, .5%; Foreign 

Born. lK.!l<;r; Industrial Workara, 23%: English 
Reading. 70%; FamiUea, 16,187. 

Schools; Pnblle Grade, 24; Blgh, 2; Junior 
High, 3; Parochial. 19; Number of PopH«. 
15,905. 

Churches: Baptist, 4; Christian Science, 2; 
Congregational, 1; Bplaeopal, 8; Habrew, 2; 
Methodist, 6; Pieabyterian, 5; Roman Catholic 
12; Miscellaneons, 7. 

Banks: National, 1; State, 3; TsUl re- 
sourcee, $45,714,760.73; Savings Bank Deposits 
Total, $'J2,.5.38.431.54. 

Tkeatras: Legitimate, 1; Moving PIctnres. 
10; VaudevUIe, 1; Mlscellaneona (Andltorlnms. 
etc.), 1; Total number of stats, 9,000. 

Location: In central eastern Michigan on 
Saginaw River, 20 miles from Saginaw Bay. 
Principal tenninna of Pere Marquette system. 
6 lines radiating from here; alao G. T., two 
lines of M. C., and Michigan RaUway (electrlcV 
ennnecting with Bay City, Flint and Detroit. 
Saginaw-Bay City steamship line; freight ser 
vliw to Bay City, Port Huron, Detroit and 
Cleveland. 

Principal Indimtriea: Automobile motors., 
steering gears, crankshafts and other parts; 
malleable and gray iron foundries; Lnfkin rales 
roinmhia shade rollers; Coal mining; Boilers. 
Graphite. Ready Built Honsea; Pere Marquette 
railroad shops; motor tracks, Sonora and VI 
lanola phonographs; Furniture: Wood Prodnotsr 
Canning, Pianoa. Sugar, Cash Registers; 
Matches: Sait: Plate Glass; Tannery ; (uskets 

Kannfaetnilag Estahlishmeat, 120. Leading 
flrms. Barinaw Prodnots Co. (General Miifurv 
subsidiary). Michigan Sugar Co., Cionaolldated 
Coal Co., Lnfkin Role Co., Sonora Phonograph 
Co.. American Cash Register Co.. Colimiiii* 
Slisde Roller Co., Nsllonal I'Iste Glass Co. 
WiekH Boiler Co.. Rngeles TYiiek < 0.. Cnlti-it 
States Grupliite Co. 

Special Information; Saginaw’s mannfactor 
Ing Indnatries are nnusually dlverelfled and the 
city is not dependent on sny one inilusiri 

Is Jobbing and whoiesale center of rich agrletil- 
tnral territory. Has charity and w el fun- or 

ganIzationH. 
Rasidential Fsaturas; Unnsnal residential 

city, 70% homes owned. Homes and grounds, 
therefore generally well kept. High pen-entag' 
of paved streets. Zoning system abont to go 
into effect. New $6,000,000 spring water plant 
approved by vote, June 2nd, 1924. 

Retail Shopping Section: From tbe east of 
tbe business district thei^ are four main 
streets, extending ttiree blocks north and three 
Idm-ks soutli of the principal street (Genesee! 
of Whleh there are nine bnslneas blocks. Tlier'- 
are fiHir outlying ret.sll sections of the clfv 
in addition to the principal east side business 
district. 

Trading Area: East, 90 miles; Nortli, 183 
miles; Sonth, 40 miles; West, 140 miles. 

Wholesale Houses: Grisrerles, 7; Meats. 7: 
Fruit, 4; Hardware, 2; Dry Goods, 5. 

Number of Retail Ontlsts for Nationally Ad¬ 
vertised Products: Passenger antomobile agen¬ 
cies, 34; commercial anto. agencies, 5 handling 
only tracks; automobile accessories, 19; auto¬ 
mobile tire agendea, 22; bakers, 19; cigar 
stores and stands (inclnding hotels), 48; con¬ 
fectioners (including hotel stands), 49: deli 
catessen, 4; dressmakers, 63; druggists, 37; 
dry goods, 22; department stores, 10; electrical 
siniplles, 8; florists, 7: fruits. 6; furnitnre, 11: 
furriers, 4; grocers, 253; hardware, 24; Jewelry. 
21; meat markets, 58; men’s farnlshlngs, 10; 
men's clothing, 41; merchant tailors, 89; millin¬ 
ers, 20; opticians, 7; photographers, 12; pianos 
(and miarellaneons mnslcal instruments), 5; 
radio snppliea, 8; restaurants (including bo 
tels), 88: shoes. 29; sporting goods. 3; sta 
tioners, 0; women’s apparel, 13. 

SAULT STE. MARIE, MICH. 
1920 Population, 12,098. 

City and Buhuihan Estimate, 40,000. 

Native Whites inolnding Canadian hern, 80%; 
Negroes, .05%; Foreign Born, 15%; Industrial 
Woikers, 2,100%; Engllah Baading, 00%; 
Families, 3,000. 

Schools; Public Grade, 6; High, 1; Junior 
High, 1; Parochial, 1; Number of Pnpila, 4,218. 

Churches: Rnntlst. 1; Christian Science, 1; 
Congregational, 1: l^iiscopal, 1; Methodist, 2; 
Pri'shyterian, 1; Roman Catholic, 1; Miscellane- 
ons, 8. 
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Space Buyers’ Guide to Markets of MICHIGAN and MINNESOTA 

lierg't Elec, h Mecb. Works, Fay Foandr; Co., grocers, 21; hardware. S; jewelry. 2; meat mar- KpiscopnI. 1; Methodist, 1; Pn-hcrt risn, 1; 
Compound A P.rrooo Door Co.. Watts Laundry kcts, 4; men’s farntabings. 4; men’s clotblag. 4; Koiimn CHtholic, 1; .Ml»cellanec>us. 
Machinery Co.. A. B. Morse Go., Williams merchant tailors, 2; milliners, 3; opticians, 2; Banks: Natloual, 2; Btate. 3. 
Bros, photographers, 3: pianos (and miscellaneons — . ' ‘ 1 „ I, . 

Theatres: I.«gitlmatr, 1; Motiutc I'lcttires, 2; 

_ eompounu « I’yrooo ooor Co., watts Lanndry 
MICHICaAN (Cont’d) Machinery Co., A. B. Morse Co., Williams 

Special Information: 8t. Joseph Is the county “'••K’*! Instruments), 2; radio supplies, 1; res 
_ V .1 1 , »'■•» of Berrien (onnty, which Is a large fruit t«nr«nts (including hotels). 6; shoes. 4; sporUni 
Bauti NatloMlf 3a producing district. irood*. 2; aUtloDerfl, 2; women s appArel, 4. 

^*'‘*“*'’*’ Vauderllle, 1; Xesidantlal Featureti Entirely one and two- 
fnmilT houses. No tenemento. Prirate homes 

s (including hitel’s). 6; shoes. 4;’spirUng ‘ = 
2; stationers. 2; women’s apparel, 4. 

•amher of seats, 2,800. predominate with apacious yards. Located on 
location: On St. Mary's Rirer at St. Mary’s n high bluff oTerlooking Lake Michigan, makes 

rslls ship canal and locks, served by D. 8. 8. tlie Lake Shore Drive the finest residential sec- 
4 .4., 8oo Line and C. P. R. Good has service tinn anywhere. Only one mile from the dty 
ts I’ickford, De ‘Tour, Cedarvllle and 8t. Ignace. of Benton Harbor, Mich. The two cities are .b****^ . • i’ ™**T***’ ’S'?’ 
t'asM'nger and Auto Ferry Service to Sanit 8te. *•« same as one eommnnlty, being called the r^’ *.'*■* ^”V"’ **'*’ *'"**““ 
Marie. Ont. Twin Cities of Michigan. Reading, 92%, Families, 2,436. Marie, Ont, 

Prinoipal Xndustrias: Soo, Cadillac lAimber 

Twin aties of Michigan. 

Retail Bhoppiag Ssetioa: Extends from the 
•nd Chemical Os., I'niog Carbide Co., North- rl^et on the north to Elm 8t. on the eooth, 
iresiHm Ix-atlier Co., Sou Woolen .Mills, King's taking in State and Main Sta., Port, Ship, 
Foundry. Ilirkicr Hroe. slilpvanis, Kaine’s Pleasant, Broad, Elm, making a very compact 
Boiler Works. huslncsa section. There are 6 outlying retail 

Msaufaotarlag EaUbUakmeaU 8. I eadtaa bnelno" sections with the usnal grocery, con- 
irms: Uhton^rblde Co., 8«^dltoc Inm^t «“<> "t*” »B>rea in sooth- <l*nts. 
* ( heoilcal Go.. Soo Woolen Mills, HIckler w'-tem Michigan. Car and bos serrlco section 

ShlpyBrdn. ” excelloDt, Tradlag Ana: About 30 mile radius. 

IpeoUl laformatiao; Sltoated on Canadian ''•V*?'*’•“"**' Humbor af RsUU Outlota for Rationally Ad 
Imriler and at Important point on Great Lakos «••* '*-*•* **‘'"***“ “ , **•*' vertiaad Pradnets: Passenger sntomohlle tgen 
sMkes city center of government activities. ‘‘5” wmndaryK Innsnally line ready-to-wear ...Hniiien-lal auto, agencies. H: nutmiio 
The Cnstoms, St. Mary’s Falls Ship Canal, Im- *“®P* draw trade from Northern Indiana and pug ai-cessorles, 16; automobile tire agencies 
migration, C. 8. Hjdrograpbie Office, U, 8. •* ** 16; bakers. 11; cigar stores and sUnds (Includ 
coast Onard, Postal Service, Fyderal Coort, Ac., Wholesale Honset; Meats. 2; Fruits, 6. log hotels), 8; coufectloiiera (Including bote 
uiaking a permaneot force of several hundred Rumber of Retail Outlets for Rationally Ad- •‘•“da), 9; delicatessen, 1; dressmakers, 8 
employees. The famons locks are special scenic vertiaad Piodncts: Passenger automobile agencies, V J?*i**^J**?* 
sttractlon. Tsurist hnsiness Is gening to be 6; commercial auto, agencies, 2; automobile ac- ;■ ’■'‘’‘■‘ti*’*! supplies, 3; fiorists, 2; fralto, 6 
big sumsm-r meaeymaker with thousands at .-essories, 2; antomobUe tire agencies, 0. bakera, i**”,?!* 

_____ Laoatian; Southern boundry of Minu'-ota la 
« waigsis center of rich agricultural and dairy district. 

lRAV£l\o£ Cl 1 Yy MICH. served by Chicago, Milwaukee uud St. Paul. 
.Minneapolis A St. Lonit, Chicago. Ktsk iHland 

1920 Population, 10,925. and Pacific, Ulinoia Central Railroads. Ten dl- 
Clty and Suburban Estimate, 14,000. ructions from Albert la-a. Kicellem l.ii» ■-•■r- 

Rativo White#, 84.«%; Ragiass, .03%: Torolgn '‘*1* ■“ directions. 
Bom, 14.9%: Industrial Workars, 26%; EnglUh Principal ladnatxios: Gas lights and atov<-a, 
Reading 92%; FamiUas, 2,436. cutlery, corseta, cigars, sprayers, barn equip- 
■ehsal’s. B Nnmhsr nC nnntU 2 BhO building machinery. ■chesls, 9. Number of pupils, 2,838. gtegl produrts. More 

Chnrdiss, 8. than 25 million dollars’ worth of nicrcbniidi-M* 
Raaks, 8. ■Potal Resources, 16,100,000. •llatribnted annually by wholesale and nisnn- 

A ..... Otin.. lecturing planta 1,800 people employed by 
Thaatraa, 4. Total number of seats, 2,800. ,„„oufactiirer8 and wholesalers. 

RssidantUl Featnraa: Mostly one-famUy real lunufacturing BstabUshmenU 46. leading 
“**’**• nriiis, American Oas Machine Co., Wilson Pack- 

Retail Shopping BaoUon: About six blocks. iug Co., Bnderes Inc., Globe Mfg. Co., Edwards 
Trading Area: About 30 mile radius. Mfg. Co., Interstate Power Co.. Albert lea 

Rumhor af RsUU OntlsU for Rationally Ad- ... 
vertiaad Praducta: Passenger sntomohlle tgen- ToUl value of yoariy output of factonoa ea- 
cies, 10; •sHniiiercial auto, agencies, 6; autom.t. timatod at $25,18)0,000. 
bile ai-ceasorles, 16; automobile tire ageucies, ReaidentUl Features: One and two family 
16; bakers. 11; cigar stores and aUnda (Includ- Ihhimcs. .Some exceptionally fine residential dit- 
Ing hotels), 8; coufectloiiers (Including hotel trlcts. City beantifnily laid out for oin- 
aunds), 9; delicatessen, 1; dressmakers, 8; in.Hliuiis and' attractive l^inea. 

■chesls, 9. Number of pupila, 2,839. 

Chnrdios, 8. 

Rusks, 8. Total Resources, $6,100,000. 

Thaatraa, 4. Total number of teats, 2,800. 

Residential Faatnrea: Mostly one-famUy resl- 

RataU Bhoppiag Section: About six blocks. 

Trading Area: About 30 mile radius. 

Rumhor of RotaU Outlota for Rationally Ad- 

druggists, 7; dry goods, 7; department atores, 
2; electrical supplies, 3; fiorists, 2; fmlts, 6; 
furuiture, 3; furriers, 2; garages (public), 19; 

RetaU Shopping Soction: Extend', four blocks 
1 Broadway and three blocks ou »lx Inter- 
'I'tiiig Streets, making city comitact Inetead >g summer rntmeymaaer wiiu tnonaanus oc cessories, 2; antomobUe tire agencies, 6, nakert, s,., ting streets, maxing city comimci itmieau 

Ultors. Oeonty seat af Chippewa County, al- 4; dgar atores and sUnds (Inclnding hotels), 6, of spread out on one long street. Separate 
»Mt one million acres of finost agricnitnral not including drug storcA; coofectionere (Inctnd- "'*• J’’ ^ s.s tlon supplying 2..-dm people in one of outlying 
ouiitry ill I'pper Peninsula, with dairying grow ing hotel stands), 4; delicatessen, 3; dress- ,• 3, milliners, 6, opUci^. ,|;,,riets but within city limits. .Several ont- 
ng in iii.,K.r,ance. 7. druggists. 1«: dry goods, 2; nnd 

isjuiitry ill I'pper Peninsula, with dairying grow ing hotel 
ing in iiiiiHTtance. makers, 

RasMaattkl FsaMkes: Mostly one family I ready- 
houses, with naasher of twro and four family electrical 
•psrtments graduaUy increasing. Few work- f'lmltiire, 
lagnen'a tenements. Heart of main residential iiardware, 

.. ^ *__ 1. musical insiraoieniBt, a, rauio supplies, o; res- 
s: Mostly one family 1 "illli'* v riSltl’ V (inclnding hotels), 7; shoes, 9; sporting 
of two and four family j'”’ *’;''** 5 I?' 2; sUtloners. 2; women’# apparel. 7. increasing. Few work- furniture, 2; garages (public), 5; grocers, 17, " . , . , ee- . 

Jewelry, 3; meat markets, 9: 
st-i'tlon Is wItMn two Mocks of matn business men’s furnishing, 4; men’s clothing, 4; 

merchant tailota, 2; mUllnera, 4; opticians, 4; 
_ , . photographera, 2; pianos (and mlscallanaons 
Het^Stajpp^ Bo^n: K*^«is from In Y^triiments). 2; radio supplies, 4; tes- 

lers^n^ of two princl^l boalness streets (m.-iudlng hotels). 8: shoes, 4: sportiug 
south ^^hmun SC.. 6 b o. ks. and east and ^ 3 .pp,,*:, 3. 
west of Portage Are., 1 block each way from 
(al-Tseettesi. Two outlying aelgtaborbood sec- - 
tinns, ooe east on Portage St. near Union •v'lini'tr DlkyPDC Aill/vU 
VarlAAe pt*n4; •a*her in Algonquin, a aoburb 2 I rHxtt. IVlllen. 
iiiiiea west, where tannery of Northwestern 
(icattwr Compawy is located. Also one ontly- *••• Fafulatlon. 5,269. 
lug retail section on South Side, really a cob- City and Suburban Estitnats: 23,009. 
(iimat)<m -of main acettoD south on Athmun St., ii.tivo Whltaa 80%- Rmtoos 1%- Foraian 

THREE RIVERS, MICH. nigh. 2 
Chnre) 

1988 Fepulation. 5,209. I'ongregi 
City and Suburban Estimate: 23.000. Presbyte 

Ratlvo Wkitss. 80%; Regroas, 1%; Foreign 

a; merenant laiiioiw, s; miiiinera, o oppcians. p,,, „„hi„ .-Ity limits. .Several ont- 
’ .*\ <■'«* m^llhneoua „.«l.l,.„tial stores, 

musical Instruments), 2; radio anpplies, 8; res- ' . 
taiiranta (inclnding hotels), 7; shoes. 9; sporting Trading Area; Altiert l-^a re.-eii^ 
goods, 2; sUtloners. 2; women’# apparel. 7. Olstsiice of thirty miles 1“ e''’’7 OlrwHon. 

lnt<*riuitt«‘nt Mh«*pp**r« from gretter dUtanc*** In 
Southern MlnD*‘>‘ota and Northern lowa. 

YPSILANTI, MICH. '^'■®'‘ncr’p«id.'’T’‘’Mti: ' KroltSp 1; Hardware, 1; Dry Goi'da, 1; Mia- 
1980 FepaUtlsa, 10.488. .■. Ilaneoua Lines, 6. 
Ratira Whltss, 88% l Rsgraaa, 6%; Farsiga Number af Reuii Outlets for Nationally Ad- 

Bora. 6%; EagUah RiailaJ, l6o%r rkmlSS: vortiawl FraducU: IMssenger ai^uddle agen- 
I clea, 10; coninu-rclal auto, agencies, 4; auto- 

V , . o ... w « T , mohlle accessories. 4; automobile tire agencies, 
..,*^**^*’ «%?’ *’ .S; bakers, 4; cigsr stores and sUnds (Including 
High, 2; Nnmbar at Fapils, 8,046. hotels), 10; oonfei-tloiiers (including hotel 

Chnrehas: Baptist, 1; CbrUtUn Setence, 1; stands), 10; dressmakers, 3; drnggists, 5; dry 
I'ongregatlonal, 1; Episcopal, 1; Methodist, 2; goods, 8; department stores, 4; electrical sup- 
Presbytertan, 1; Roman Catholic, 1; Mlscelian- piles, 4; fiorlsU, 1; fruits, 42: furniture, 4; 

K vePMs^a by a bridge over water power Industrial ’ Woikari. 60%; EagUah 
tial which runs thiwngh the city. Also vari- FamiUas. 1,400. 

« II >1 Schools: Public Grade, 4; High, 1; Junior 
^ s' “k'*' . ">»tb. l: Number of Pupils, 1,456. 'suiiliwcst and southeast, through the county. 

Alan niamy from adjoining counties and froa Chnrchaa: Baptist, 1; Christian Science, 1; 
^ull lit,- Marie Ont lust srross the river Episcopal, 1; Methoillat, 1; Presbyterian, i; 
rcl.yTf ooouO Rumaa Catholic, 1; Mlacellaneoua. 8. Huron Blver 30 mllM west by south or 

WlUlMale Houses: Groceries, 4: MehU, 1; Raaks: Natkmal, 1; 8UU. 1; ToUl Resources. “ 
Iruits. 2; Hanlware, 2. *2,.379,645.48: Saviaga Bank Deposits TUtsl, ^Yxoo ^ Uterurhan service, DeUolt to naia 

NsmlMT of RoUU OutleU for Natiaaally A4- $1,216,992.49. Wrlwelnal Indnatrisa- Iron steel wood 
vertised ProdneU: Passenger antuuiobUa agen- Theatre#: Legitimate, 1; Moving Pictures, 1. ' 

vies. 6. i-omnienlal anto. kfefcit^ «: Iwoatioa: At JaactUa af Grand RapMt branch w.’ ie.uMlrfim.»t.. 18- Tewdine 
W.e accessories. 7; automobile tire ageacies, , ,11.1.100 of N T C. Also at the Maanfactuniig EaUNiuments. 18, lading 
12; liakers, 4; cigar stores and ataada (iaeind- i^rtlon to 8t Josenh Portage" amt Rock rivers. Anns. PeninsaUr Paper (3o., VpsUanti Fon^ry 
log hotels), 15; confectioners (InclmMag hotel po, lines Mke trips dally aud almost B^ttet^'ro^'""'**'* 
-funds). 14: dressmakers, 8; draggtaU, *6; dry ],„„rty to various .simmercUl points within a Tro« Co- Jordan Battery Co. 

eons, 4. furriers, 1; garages (public), 12; groi-ers. 38; 
Banks: National. 8; State, 1: Total Bo- hardware, 5; men’s furnishings, 7; men’s cloth- 

sonrcee, $5 322,260.28. '•>*• ’i merchant tailors, 2; milliners, 4; op- 
_ ,_ ___— . ■ a. ticians, 4; photographers, 4; pianos (and mls- 

17 s *^fi***i?**’ .!****”***»' cellaneous musical Instriiinents). 3; radio siip- 
VandevUIe, 1; Miscellaneona (Auditoriums, ate.), 5. te.uuranta (in. i.iding hotel-), s; 

shoes, 7; aportiog gisids. 5: etatiomrs. t; 
Loeatiaa: In Washtenaw County, on the women’s apparel, ,5. 

Huron River, 30 miles west by sooth of 

Friaeipal Indnatries: Iron, steel, wood, 
paper, canvas. 

Kaanfaotnriiig Establishments: 18; Leading 

gocsls. 7; department stores, 6; electrical sop- riwHus of 35 miles. 
tillcs. 2; florists, 1; fmlts, 4; fftraftara, 6; _1 - . . 
furriers. 1; garages (public), 8; graceea, 22; 

Truck Co- Jordan Battery Co. 

Total vain# af yearly output af factatlss 
s: Paper, cartoa and fibre- *»ti™»tad $5,000,000. 

hoard mills; raUway gasoIlBe cars and heavy Residential Featnras: Practically all one 

AUSTIN, MINN. 
1920 Popnlatien, 10,118. 

City and Sahnrhan Estimate, 15,000. ''' 

Rntive Whitas, 70%; Foreign Bom. :io%; 
English Rending, 80%; Fnmiliaa, 2,4(Hh 

Sdiools: Public Grade, 6; High, 1: Junior 
High, 1; Parochial, 1; Nnmber of PopiN, 2,500. 

Ohnrchas: Baptist, 1; Christian Science, 1; 
hardwa^, 4; Jewelry, 6; meat saartiets, 9; numna and miivmy supplies. Usrga fur family bouses, but large ones, owing to Normal Congregational, 1; Episcopal, 1; Methodist. 1; 
ui^HH furnUWofi, 15; mtn f cMteg. 8; Unneriew; ApiwM, 4reM« awl Colima ttodciits rooming In prlYite bomes. Preabylpritn, 2; Roman Cathollo, 1; Mfwllan- 
f-hant tallon, 3; miiiinera, 7; epumna, 2; goods factorlea; steam traps, mnebtne Homea arerage about $7,000. jhmib, 1 Seventh Day Adventist, 2 lAith»>ran. 
phiiiographers, 3; pianos (and mtsctAlaaeons 
muuical instruments), 3; radio supplies, 2; 
TeHtsiirantH I including hotels), 12; aboes, 1; 

loads and specialties. Ratal! Bhoppiag Soction: Practically ail on Banks; National, 2; State, 1; Total Re- 

l•‘>rting goo<lH, 2; stationers, 3; womea’a ap- Falrtianks, Morao A Ca., Eddy Paper Corp., 
lorei 10 Three lUvers Kobe Tannery. Armatrang Machine 

’Works, National For and Tanning Co- A. T. 
- X'an Alstyn Co- Wngoner-Avery GarsMnt Co- 

QX irkCCPU RA'ir’U Machine A Tool Go. 
Ol. JT.FdE.rn, Ivm.lR. Total valne af yoacly output of faotorioa aatl- 

1920 Population, 9,500. ** 36.900.000. 

City and Suburban Estimate, .'tO.OOO. 

Native Whites, 90%; Negroes, 1%; Foreign 

■anuteotiaiag BstaMiahnMnts; L«edlBg firms, two streets in center of dty. Several neighbor- sources, $5,000,000. 
Fulfhanks, Morse A Ca., Eddy Paper Corp., hood stores, one neighborhood seetion and one Theatres; Legitimate, 1; Moving Pi. tures. 8; 
Three lUvers Robe Tannery. Armatrang Machine colored section. Total number of seats, 1,960. 
Works, Naticul Fw and Tanning C®-, Trading Aran: 15 miles east, 14 south, 9 Location: In 'Mower County, 8ooth**rn Min- 
X an Alstyn Co., Wngracr-Avery Garment Co., nortb, 6 west. , iiesota, 12 miles from Iowa State line, on 
Rivers Machine A Tool <Jo. Wholosalo Homes: Candy, 2. Chicago, Milwaukee A St. Paul and Chicago 

^*®****“ Number of Rotail Ontleta for Nationally Ad- 
mated at SO.-OOO.OOO. vertiaod Producti: Passenger automobile agen- ??"'* lUnaesota Ah Llm. 

^ledal Jaformation: Location of the dty ei,,, »; commercial anto. agencies, 3; antomo- ^ ii *"*? 'rh ‘’p 
gives It excetleut water power, three hydro- Mie accessories, 4; antomobUe tire agendea, 7: J* ** '■ 
ehetrlc generating plants being located within bakers, 1; dgsr stores and stands (inclnding H"”®’’' lacking plant. 

ujf”’ ^<*“*fcial Workers. 30%; Eng- tlie dty liniltt, two privately owaed and one by hotels)’, 9; confectioners (inclnding hotels Prinoipal Industrl. 
Uafa Readlag, 80%; Familiaa, 2,100. the city. A large strawberry farm of 240 acres stands), 15; delicatessen, 1; drnggists, 6; dry liu; <’o.. iKirk packers; .Austin Fouu'lrv Co.. 

Schools: Public Grade, 3; nigh, 1; Junior Is at the immediate e<lge of the city. Fairbanks, goods, 5; department stores, 2; Uelectrical sup- Austin llri. k A Tile plaut, Fowler A I’ay 
High, 1; Parochial, 2. 

Churches: Baptist. 1; Christian Science, 1; 
Congregational, 1; Episcopal, 1; Methodist, 1; 
Ifoiituii Catholic, 1: .MiKcellaueuiis. 6. 

Morse products known everywhere. piles, 4; florists, 2; fmits, 2: fnraitnre, 4; 
Rosideiitial Fmrturea: Practically all one- furrier#. 1: garages (public), 14; grocers, 82; 

family booses, very few twa-family bontea or hardware, 5; Jewelry, 3; meat markets, 7; 
rtata. No workmen’s tenements. Majority of men’s furnishings, 1; men's clothing, 5; mer- 

I1,1 \\ iirk'.. Milwaiik. e car shops. 

Special Information: With nearly KKi li. iuee 
aii.i l.iisiiic-is td.M'ks being erected in -Viistiu this 
rear, this city la widely advertised tlirougl.oiit 

B.-k V- .1 , , a-..- , Imniea owaed by occupants. People of the city chant tailors, 1; milliners, 4; opticians, 1; ii,. .N„rtliw>-st n- enjoyiug the biggesi forward 

i7r “'tisJinimJi ^ nnoauany democratic, there being little of photographers, 2; pianos (and miscellaneous ,.j„ „f -imilar sixe. A I irge in- 
urcps, xq..-viiv,uuu. aoK-afled exclusive r^dentlsl district. musical instruments), 2; radio aappllea, 1; . n • in liic pa. king plaut accounts f.'r much 

Theatres: Moving Plctur.-a, 1; Vandeville, 1; 
the ao-esMed exclnslve residential district. 

Retail Shopping Bectieai: Extends from the 
b®** ""b*® blading on the north to the St. Joseph 

niimher of s.sts, 3.700. ^nt what is ordinarily four 
Location: On the east shore of lAke Mlchl- city blocks. One ontlying shopping district half 

fan, at the mouth of the St. Joseph River, mile from the center of the city. Also many 
Served by tlie Pere Marquette, Michigan Gen- smaller residential stores or small sbopplng cen- 
trsl A Big Four Railways, It. H. 8t. Joe Rwy. ters. 

restaurants (Including botels), 9; sboes, 4; 
sporting goods, 1; stationers, 3; women’s sp- 

pare!, 1. 

A IJght Fo. (Int-rnrban Service), Southern 
Michigan Rwy. Co., Orsham A Morton Trans. 
Co. and Benton Transit Oiinpany. ^celleiit „f elty extemla approximately ten miles into 
bus service to Northern Indiana, Southern A 
Eastern Michigan. 

Principal Industries: Hosiery, malleable and 
fray Iron castings, paper, basket machinery, heretofore almost Inacceasible to 'Three Rivers, 
wsalilng machines, air rifles, laundry machln- Number of Retail Outlets for Natloaally Ad- 
♦ry, paper boxes, coinimuiid Pyrono doors, vertiaod Products: Pasaenger aatomoblle agencies, 
suto parts, industrial rubber gooila, buttons, -. eomroercial auta. agencies, 3; automobile ac- 
faBdy, electro ffeDeratom, IfaMhIlirhtAa otla atid 
luhricanta. advertUinK oitalo^M. et«’. 

fmit iri^wlna center and markot. 

miller reridentl.l store, ar .mail sbopplng cen- i Standard SuFVeyS | 

Trading Area: Abont 15 miles west, north 
and south and 15-20 miles east. Territory west i 

f the city extends approximately ten miles Into MINNESOTA 
'ass Coiraty and this territory la now being 
■nilt op by the oonatructlon of ten miles of 
■mcrete paved roadway which opens territory 
leretofore almost Inaccessible to 'Three Rivers. ALBERT LEA MINN 

Number of Retail Outlets for Natloaally Ad- ’ 
ertisod Products: Passenger aatomobile agencies. iggo Population. 8.<V,6: now ll.feai. 
; comroei^al auta. a^ies, 3: automobile ac S.-.%: Negroes, 2 families; 
.-aaorie., 6; automotoile tire Foreign Bom. 15%; Industrial Workers. 20%: 

Cass Coiraty and this territory la now being 
l-nilt op by the oonatructlon of ten miles of 
-'■mcrete paved roadway which opens territory 

••lores and stands (Inclnding botels), 12; con 
fectioDers (Including hotel stands), 7; dress 

Manufacturing Establishmeiiti, 41. Cooper. makiTS, 18; di-nggiets, 4; dry goods. 7; depart- 
Wells A Co., Anto Specialties Mfg. Co., St. ineot stores, 3; electrical sapplies, 2; florists. 
Joseph Iron Works, Upton Machdoe Ca- Eng- 2; frnita, 13; fnmitnre, 2; garages (public), 6: 

English Reading, 95%; Families. ‘2.ikl5. 

Schools; Public Grade, 4; Higli, 1; Junior 
Hich. 1; Parochial. 1. 

Churches; Baptists. 2; Clirlstian Seii nee, 1; 

-r till-, wliile the new million dollar bi-ii ai liool 
|'l•l'tl•d two \ear- ua>> is drawing fam,.i s I'r.ini 
I'.ng ili'lain,' lo li-e hore for the beiiuQt of 
III I- -■I'iliii —. 

Residential Features: Nearly all the resi¬ 
dents of the city own their own homoa. In¬ 
dividual -Iwi-lliii-s -lu-l a few aluirto- nt hous,'S 
il.-'-ke lip III,' illllk oi Ih,' li-'ines 

Retail Shopping Section; Groni-eil around 
puhlii' si|uare wtn-ri* eourtlo'ii'-e ts lo-'iited. An 
... relail section is also developing now 
along Water street, partieiilarly the Ihist End 
near the Milwankee atatiun, which is l-s-ato-l on 
III,' East Slile of the City. -A drug store, meat 
market, hotel, two grocery stores, a shw shop, 

variety store, liurhor shop and largo garage now 
i.mke up tills seciion. 

Trading Area: Extends about twenty miles 
N'orih. East and .South, and slightly les. toward 
ll.',' West a- .Albert i.ea. another eoiiiity seat 
■ Ity. is lis'Hted twenty-two miles from .\ii.siin in 
Unit direction. Splendid bus service Ir ail dl- 

ContinMtd on pagi 108 
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MINNESOTA (Cont'd) 
_11 lourrcs, 96,000,000; Sannga Baok 

92,000.000. 

Austia (oon’t) Tbeatrea; Legitimate, 1; Mort 
„ ^ , . VaudeTllle, 1; Mlacellaneoai (And 
rectlona aide In the drawing of patrona to 2; Total number of aeaU, 5,800. 

Preebyterlan, 1; Boman Catholic. 2; lUacellan- clndlng botela), 18—16 botela; confectioners furriers, 1; garage* (pnUle), 8; grocers, U; 
eons, 2. (Inclndlng hotel stands), 41—61 hotels; dellca- hardware, 3; jewelry, 2; meat markets, B; 

Bsjiks' National 2- State S- TVitsl Re- tessen, 3; dressmakers, 9 listed In telephone men's furnishings, 2; men’s clothing, 4; met- 
sources,'$6,000,000;'Sstlngs Bsik DeposlU ToUl I'"**'**?', o' 3: opticians. Jj 
92 000 000 • ■ o partment stores, 13; electrical supplies, 8; photographers. 3; pianos (and miscellaneoas 

_ florists, 8; fruits, 2; fnmitnre, 28; furriers, 9; mnslcal Instruments) 2; radio supplies, 9; 
» garages (public), 17; grocers, 800; hardware, restaurants (inclading hotels), 8; shoes, 9; 

I, 1; Miscellaneons (^ditorlnms, etc.), gj. jewelry, 23; meat markets, 80; men’s fum- sporting goods, 2; stationers, 2; women’s ap- 
Austin from long disUnces • lofa* number or seau, 0,S00. Ishlngs, 2; men’s clothing, 37; merchant tailors, iierel, 5. 

„ .r, ’ ..... . Location; Great Northern and Northern Pa- S4; milliners, 10; opticians, 12; photographers, 
S’ “®“***' Orocerlos, 1; Meats, 1; pige Rye. fire branch lines of B. R. center 14; pianos (and miscellaneous mnslcal Instm- 
rrnits, l. here. Is central city of Red RWer Valley and meats), 6; radio supplies, 14; restaurants (In- 

Number of Retail Outleta fhr Rationally Ad- rallying point for people of this great agrl- eluding hotels), 60; shoes, 10; sporting goods, 2; 
Tertiaed Frodnots: Passenger antomoblle agen- cultural region. stationers. 2; women’s apparel, 13. • ......... 

cojunjerclal anto. agenciM, 4; anto- Principal Industries: Lumber and flour maun- 1920 Population, 15,000. 
^hUe accemrlM, 11; automobile tire agen^es, fneturers. Flax Fibre factory. Railroad repair Ojty .ijd Suburban Eatimato 40 000 
15: bakers, 4; cigar stores and stands (Inclndlng .hons Wheat and cattle sUnalna nolnts of Busuroan aaiimats, au.ow. 
hotels). 6; confectlonem (Including ^telmnds). Northern M^newu" Alw ce??« Sf sS^ar be^ FAIRMONT, MINN. *' 
10; dressmakers, 10; druggists, 4; dry goods, 6; potato industry * Parochial, 1; Number of Pupils, 5,976. 

furoUnre* 3“‘’?n”lers*S?'^mges“^t)nbH*e) 8- Manufacturing EaUblishmenta: 40. L-ading 1920 PopnUtlon, 4,630. {Jhnrches: C;hrlstl,n Sclence,^^^^ 
rrocein *3*’** hardware *3*^ lewelTT^ 4* mMt fi**™** Hlver I..nrDt)er Co,, Sash and Door Cfity and Suburban Eatimata, 30,000. Hebrew, 1, Methodist, 1, rrMbyterian, 1; 
marketi, 12’; men’s fuiilabin^, 4rmeB*’i ctott- 1-appan nax Fibre Co., Miller Tannery Native Whites, 80%; Forolga Bom, 20%; R"™*" Catholic, 2; Mlscellane^a, 3. 
Ing, 4; merchant tailor#, 3; milllnera. 6; op- Corp.. Hour Milling Co., Top and Body Works, Engliah Reading, 95%; Famllloi, 6,000. Banks: Imt^nal. 1; State, 2; Total Bs- 
ticlans, 4: photographer#. 2: piano# (and mta- ^wo large Central Creamery Companies. SohooU: Public Grade, 3; High, 1; Junior $5,427,827.03. 
cellaneoua mualcal inatrumenta), 3; radio aup- Total yalue of yearly output of factoriea ea- High !• I’arocbial 2- Number of Pupils 1400 Theatres: MoTlim Pictures, 4; Miscellaneout 

Jh;^ 9- V Ch^ch^-. Chrlrtlau Science, 1; Cougmga- 
a ■‘*“®“®”’ ®’ Spoclsl Information: Center of the greateat tlonal. 1; Episcopal, 1; Methodist. 1; Roinan ^ 

womens apparel, ». agriiuUural aiction iu state. Catholic, 1; Miscellaneous, 4. Location: Northeast part of Minnesota, 

R“iidential Features: 75% of families In dty Banks: National, 4; Total Resourcea, 93,962.- nuin\K ‘Mcsaba'^T’NMttmrn and* Greaf Northern 

BEMIDJI, MINN. - T 
1920 P^nUtlon, 7.(«6. ;o^.$-.000. A large part of residence secHou ‘^u TudS. only. 

City and Suburban £atlmata. 11 000 number of seats, 4,000. __ * . , - 
« .. -nn.,. . Retail Shopping Section: Has four flue bus- . a-.,,.., * .1 x.i ». 01.1.... Manufacturing Eatablishmsotai Leading flrmi, 
Natlm Whl^’ IMb: $J*^**> tekce; For^n incss streets, two running north and aonth and Oliver Iron Mining Co. 

two east and west, so that business section Is ‘ ^SL^^Paul h° Residential Features: Mostly one and two- 
Beading, 98%, Famillea, 1,600. compact and subsUntlal looking. All businesa CWcago, St. Pa 1, Mi neapolis A Omaba Terr few tenement botiset. 

Sohoola: Publkc, Grade, 4; High, 1; Junior section payed with asphalt. t . . , r, „ o a. . One of the finest private realdentUl sections U 
High, 1; Parochial, 1; State Teachers’ College; Trading Area: Comprises the entire Ke<l ,, Industries: Railway Gas bMglne jocted west of Howard street. Homes In tbs 
Number of Pnplls, 2,8S0. River Vnlley, comprising nine large counties, 22ry Cara Factory, a big one; two Vegetable l^tter aectlon average In value $6,000. 

Churchoa: Baptlat, 1; ChrUtUn Scienca. 1; milea north and aouth and 00 mllea east and Shopping Section: Extendi the length 

HIBBING, MINN. 

FAIRMONT, MINN. 
1920 PopnUtlon, 4,630. 

City and Suburban Eitimato, 30,000. 

Native Whites, 80%; Foreign Bora, 20%; 
Ing, 4; merchant tailor#, 3; miUlnera. 6; op- ’ ^*<'”"8 <'o ■ Top and Body Works, English Reading, 95%; Familial, 6,000. 
ticlans, 4; photographers, 2: pianos (and mia- Two large Central Creamery Companies. SchooU: Public Grade, 3; High, 1; Jnnlor 
cellaneoua mualcal inatrumenta), 3; radio aup- Total value of yearly output of factoriea ea- High !• I’arochial 2- Number of PuplU, 1400. 

'‘“f.!' 920.000.000. (aurchoa; Christian Science, 1; Congrega- 
tJ^’n’.*’snn2^Ii* a ■‘*“®“®”’ ®’ Special Information: Center of the greatest tlonal. 1; Episcopal, 1; Methodist. 1; Boinan 
womens apparel, ». agriiuUural aiction in state. Catholic. 1: Miscellaneous. 4. 

Dpi^lf^ If 1MI1SI1SI their own homes. A city of uniforml.v 
A *9 f iTlAl^i^. residonoea, ranging in value from |S,500 

1980 Population, 7,086 $20,000. A large part of residence section 

CTty and Suburban EaUmaU. 11,009. Shopping SectUn: Ha. four flue bna- 
^*6®°**i tikco; For^n incss streets, two running north and aonth and 

35%: IndMtrUI Workara, 45%; Engliah two east and west, ho that business section Is 
leading, 98%; Famillea, 1,600. compact and substantial looking. All businesa 

Episcopal, 1; Methodist, 1; Presbyterian, 1; west. 
Roman Catholic, 1; Miscellaneous. 6. Wholeialo Honaei: Groceries, 2; Meats, 2 

torles, two Creameries and Poultry Shipping 
house doing 9500,000 business. of First avenue and flve blocks on Howard 

street, tbe latter being the main business dls- 
Banka: National. 2; SUte, 2; Total Beaonrcea, FrulU, 2; Hardware, 1; Miscellaneous lines, trlct. ’ There are also several amaller neighbor 

$2,550,000; Savloga Bank Depoalta Total $1.- 2 cigar, 2 candy, 8 bread. flrma, Fairmont Motor Company Fairmont Can- hood sectlona with tbe usual grocery, confee- 
080,000.’ ** PC. TO. $1. nlngcompanj and Moore Tool tlonery, meat and small .hope. 

Thaatret; Moving Pictnrea, 4; Vaudeville. 1: vertiaed Producti: Passenger automobile agen- , Bp^ial I^ormation. 17:6 beauty, slse and Trading Area; Extends about fifteen miles 
080,000. Number of BeUU OutleU for Nationally Ad- 7--“-; —^.-7 ‘ “ , ' , . , •‘‘®P*’ 

Theatres: Moving Pictures, 4; VandevlUe, 1; vertUed Producti: Passenger automobile agen- *.?;? Trading Area; Extend# about fifteen miles 
Miscellaneous (Auditoriums, etc ). 3; Total cle», 6; commercial anto. agencies, 3; antomo- *7^ Inrt likl. east and south, bus and trolley serviies 
number of seats, 5.609. bile accessories, 6; automobile tire agencies. 8: of considerable l^rtance and beautiful lakes 

Location: On Ix,ke Bemldjl In northern part b^ker* ‘‘i2""'"onVe‘’cttone*ra 0nc?nding”''h1,'tol l-'o.l f^r’^immer^^ntlngs.’’ ^ “ Wholesale Hon«»: Grocerlea. 7; MeaU, 1. 
16:’ l: JS^^Ier. Residential Feature.: A city of be.utlfnl Number of RotaU OutloU for NationaUy Ad- ran Orwa /!•<#•* waa.At.a.wa itanasi,' a*>; tiwicaicaBoo, i: araBBioaKPra, o; Reiidentiai Featarei: A city of beautlfal ~~r—n- — V—kTiV'"'' — 

^ druggist#, 8; (fry goods, 9 department .tores, 3; homes etretoblng along the east shores of a vertis(rfProduota: Pas8engerantomoblleageB- 
liv -raetl^^lveu^lvhw.v electrical sip^ea. 2; florlris, 2; fruits. 20; chain ot three beautiful lakes. ' H; automobile accessories 8; antomoblle 
>%ay. intodore Roosevelt Highway and Missli- q. /nnKfi/s\ a* a .« ««. r « a, «._a w a.. tire agencies^ 3; bakers, 5; cigar stores and 
slppl River Scenic Highway rnn tbrongh city, iS/dware ’s- tow^lrv*^ S- m^^ .1 I 8®*^°"= *^"® stands (Including hotels). 5; confectioners (In- 
Bus connectiona with Twin Cities and Duluth if’ h •venne, one block on Main stands). 30; delicatessen, 15; 

and Grand Fork.. T^'m^^hant tailors 3^^ » on"V!c*nd ’sTreet”" «"-'""kers. 1,5; druggists, 8; dry go^s. 10; 
Principal Industries; l4imber mills and a- ohotograDhers 4- pianos (and mlscelUneoua sicona street. department stores, 8; electrical supplies, 4; 

kindred Industries, railroad ahops, big butter Lstoal tostrame’nU), 2; radio auppllea, 2; res- 2= '>•'>“». 2; furniture. 8; garages (pnb- 
and cream cenUr, bottling work#, bricks plants, tauranta (Including hotels) 14- ihMS 5- inert- “*“®* *®'’‘'* ®“® ’®®** *“** twenty miles lie). 3; gnsers. 25; hardware. 4; Jewelry. 6; 
woolen mill, and printing. ' .Tgwds 3? .tatfoneA. d womra^ipp’areL 2. "“V'’ T.'* “®S’® 5' ”'7“"“ IT os,, t-y , mllea. tailors, 4; milliners, 3: opticians, 2; photogra- 

flrms, Crookston Milling CO Bemldjl Woolen - Number of Retail Outlets for NationaUy Ad- phera, 2; pianos (and miscellaneous mnslcal la- 
Mills, Bemldjl Mfg. Co.f Bine Valley Creamery. vertiaed ProdnoU: Passenger automobile agen- 1*'’i",. 
Langdon Ice Cream Co, Chicago Box A Crating DULUTH MINN ®*®®’ ®’ ““*o™®5ilo accessorlea, 5; antomoblle (Induding hotels). 12, shoes, 1, womens ap 
Co., Bemldjl Brick Co., Bemldjl Concrete Mfg. » * • tire agencies, 7; bakers, 2; cigar stores and 
Co., Golden West Bottling Works. BemIdJi 1920 Ponnlatlon. ni ono (1024. 111.2821. stands (Including hotels), 11; confectioners (In - 

Maanfacturtag Eatablialunaatt: 17. Leading 
Arms, Crookston Milling Co., Bemldjl Woolen 
Mills, Bemldjl Mfg. Co., Bine Valley Creamery, 
Langdon Ice Cream Co, Chicago Box A Crating 
<3o., Bemldjl Brick Co., Beinidjl Concrete Mfg. 
Co., Golden Weet Bottling Works, Bemldjl 
Foundry, Drs. Larson A Larson (manufacturing 
optometrlsti). General Body Co., Pioneer Pub¬ 
lishing Co., Home Baking Co., Beltrami Elevator 
A Milling Co. 

DULUTH, MINN. 
1920 Popnlatloii, 91,000 (1924, 111,282). « “??• unciu(ung noteisj, 11; contecuoners (in 
am., , w. , ma a. oludiDg hotcl stands), 4; dressmAkert, 4; drug- 
(Sty and Suburban Estimate, 200,391. gi8t». 3; dry goods, 4; electrical supplies, 4; 
Native Whitei, 68.9%; Negroes, 5%; Foreign florista, 1; fruits, 4; garages (pnblic), 5: 

Born, 30.4%; Industrial Workers, All Ocenpa- grtxwrs, 10; hardware, 2; jewelry, 3; meat 
tions—.34,968 male, 10,0.34 females; English markets, 4; men’s furnishings, 4; men’s cloth- 
Beading, 9.3.8%; FamlUes, 21,294. Ing, 3; merchant tailors, 1; milliners, 4; op- dev?.':S!tog'?ai™nirv*‘. ‘'‘® t7”!"d “'1””"*'^ Berdtogf’^^^irF’amlU.rZl.S^ ’ ^ tog^s"’m’erch.nt UUora.“‘ir’mTlUner.. 4^ 

of cuTover land.. Is to the heiri of th?”Ten Bchooli: I>ublic Grade. 46; High, 5; Junior 3: photographers. 2; piano, (and mis 

Thousand la(ke Region of Minnesota enjoying High. 2; Parochial, 1; Number of Pupils. 20,497. pVie"”*2”"re“anr“nts nSltorhoteisi”^ sh*^^^^ 
tremendous summer business. Over seven Churches: Baptist, 2; Christian Science, 1; snortlnjc aoods 2* stationers 2* women's an- 
thonwrad tourists register annually at public Congregational. 1; EpUcopal, 2; Hebrew. 3; -• 2. 2. women a ap- 
touriats camp. Only large city within radius of Methodist, 4; Presbyterian, 3; Roman Catholic, ’ 
one hundred milles, see map attached. Every 10; Miscellaneous, 8. - 
Indication of Increasing in population nnd re- v..(„-.i n. in. d»_ _ 
■ourcen at a rapid rate. sources,’970.500,OOO.’OO;’Saving# Bank Deposits FERGUS FALLS, MINN. 

Besidonttal Features: City ef home owners Total, 910,750,000.00. 

Theatres: Legitimate. 2; Moving Pictures, 10; To i ,o onn 
wh(Trw.T Vaudeville, 1; Burlesque, 1; Mlscellaileous City and Suburban Eatimate. 12,200. 

watJr ^.f7if!li**'’*tl*.’u*°**** (Auditoriums, etc.), 2; Total numlier of seats: Native Whites, 84%; Foreign Bora, 16%; In- 

FERGUS FALLS, MINN. 
1920 Population, 7,581. 

City and Suburban Estimate, 12,200. 

Native Whites, 84%; Foreign Bora, 16%; In- 
Tnil'cleMrirnahl *r' “f*7**^ ‘*7 Theatres. 8,750; Armory, 3,500; Shrine Audi- duitrial Worken, 10%’; EngUtk Reading, 98%; 
!nH wnui N.Uon.l Guard t„riuio, 2,0W; ’Total, T4:250. Famillea, 1,435. ’ and Naval Militia with fine armory. Big . . , , . , • 
Masonic Temple and public library. Seat of Location: At the head of Lake Superior, Schools; Public Grade, 3; High, 1; Junior Schooli; Public Grade, 3; High, 1; Junior $500,000. 

INTERNATIONAL FALLS, 
MINN. 

1920 Population, 5,000. 

City and Suburban Entlmnte, 6,000. 

Native Whites, 100%; Foreign Bora, 40%; 
Ind(utrial Workers, 25%; English Beading, 90%; 
Families, 1,200. 

Bchoola; Public Grade, 3; High, 1; Junior 
nigh, 1; Number of Pnplla, 1,200. 

Chnrohet: Baptfat, 1; Christian S(denee, 1; 
Congregational. 1; Eipia(M>pal, 1; Methodlit, 1; 
Preabyterian, 1; Roman Catholic, 1. 

Banks: National, 1; State, 1; Total Be- 
Bonreea, $1,500,000; Savings Bank Depoalta Total, 

Northern Minnesota Fdir. Northwest Minnesota. Served by Canadian High, 1; Parochial, 8; Number of Pnplla, 1,350. Theatres: Moving Pictures, 1; Vandevllle, 1. 

BeUil Shopping Smition; Extends from ata- vTI*'' (j’T*** t Cfhnrches Baptist, 1; Christian Science. 1; Total number of seati, 1,100. 
tion. aix block, up both Beltrami and Minnesota , r » w A P O n’ C M A 8t P Bplacoji.l 1; Meth^I.t 1; r„„. r,„, g 
avenues with aide rnnnectinr streets rmnnaet H” H- W. A P., O. N., L. M. A 8t. P. Presbyterian, 1; Roman Catholic, 1; iliscellane- . Location. At rails in nainy niver, a miies 
rti.tluet »itir . II* *‘’^®®'*- compact steamships to Duluth. Excellent bus service to ons 6 outlet of Rainy Lake. Central part of 

^ H®-- •••®J® Lnk.: National. 2; State, 4; Tot., Re- TnS rV .“J^“r‘p.c^^^:^.t^5 

dlr^Tf*"' ^“= rT.'"Tt”‘'” *•'.'* eof,"Tu*.nd “me“^S l5”eriV -^.^6,300,000; Saving. Bank Depoalta Total, on Minn Trank Illghw’.y No. 11 and 4. 
direction on account of size of town, good roads .i,i,.„ine e->,iw,uuo. ..... 
and good railroad connections. ItiiHinesa received „ t . ... . Theatre#: I.egltlmate, 1; Moving Pictures, ^nclpal IndusWea: Print and craft P*i* 
from individuals at a great distance but this Is Manufacturing Eatablishmenta: 147. I.eadlng o. Miscellaneous (Auditoriums, etc.), 1; Total mills, Insnllte mill, lumber mill, cominerclsl 
legitimate trading territory. B™''- -'llnnesota^ Steel Co. (Steel), American number of aeata, 2,900. flsblng and farming. 

Wholesale Houses; Groceries, 3; Meats, 2; ^vtsv.hiin^WonVr.n'' Location: West central Minnesota, Great Manufacturing EstabUahments, 4. Minnesota 
Fruits, 2; 5IlsceI,aneous Lines. Ice Cream, 2; ^ .j .. Northern and Northern I’aclflc Railways. Good A Ontario Paper Co., International Inanllte Co., 
Butter, 2. Total value of yearly output of faotorioa eitl- j,,,, service to central and eastern parts of International Lumber Co., Lakeside Fish Co. 

Shopping Sootion; Extends from sta- ^ Cihnrches Baptist, 1; Christian Science, 1; Total number of seats, 1,100. 
• I I . .. wa |. • m ww. . Norti). S. S. & D. M. & N.. B. A fontmhvAtinfial l* TCnlMVbnsI 1* HfAthi’kdlfMf 1* 

”*"“«*®‘* 1. B.. D. W. A P., G. N., C. M. A 8t. P. PrwbXlaS 1- RomSn^atb’oIlc 1- ‘lisceUane’ Location: At Falls In Rainy River, 3 mile. 
iTihI* "T «* "Heets. Compact steamships to Duluth. Excellent bus service to ous 6 ’ ’ • > • outlet of Rainy Lake. Central part of 

^ H®-- •••®J® Lnk.: National, 2; State, 4; Total Re- TnS rV .“J^“r‘p.c^^^:^.t^5 

«„n^^n„rT..zro*f to”*.!ToiS r^d^s ^ S' Sri"«, * wSl «•-** llfn ^nk Hlg^w-.y No. II and 4. 

„_. „ .. mated at $300,000,000.00. 
Number of Betail Ontleta for NationaUy Ad- , , V » Annual ontpnt, $9,000,000. 

vertlsod Prodnets; Paaspnger automobile agen- Special Information: I^atlon of the city Principal Indnstrlea: Flour mills, woolen Special Information; Location of the city 
clea, 11; commercial auto, agencips, 7; antomo- makes It the shipping point of the northwest, mills, wood work mlU, meat packing plant. makes It a distribntlng point for places soiith- 
blle accessories, 22; automobile tire agencies, 8; Hiiliito also has ehe*P water transp<)rtatlon to Manufactnrin* Estahliihmanta' 22 Leadlnu eouth and aouthweat. It Is a receiving 
bakers, 6; cigar stores and stands (Inclndlng *[*® Ti TI®Tj *® ifirms Northwestern Manufacturing (jo Fergus P<>*nt for commodifies entering L'. S. fnii 
hotels), 45; confectioners (including hotel ^beap and nnlimited hydro-electric power. The ’ woolen Mill Co Liberty Garment Mfe the prlneliial Imports being lumlier 
stands), 20; delicatessen, 2; dressma^rs, 2; "®>’>d’» i^eatest Iron fields at It. back door {;.«"»j^Wo(^n^MlU^Co.^Uberty Garment Mfg. 

Slcri’ “aU^pTlerd"’ *iori.tr*T”*fraUr’ 2: airi a"n7 -‘Xiency’-'cllmlte. rhelp^”^^^ Total value of ymirly ontpnt of faotorlo. o.tl- ^ H^Uential Foatnr..: 
?I.Sra. ""^'n'rri’ers,’ if^g^rage."'(p'o'S^*/). 7\ Heh dairying and gardening hinterland. mated at $1,200,000. SJuirae^'ron'K^lny ^ ^ 
grocers, 31; hardware, 3; jewelry. 3; meat Residential Features; Private homes pre- Residential Fpatnres: Mostly one-family wnainMs 
markets, 12; men’s furnishings, 7; men’s cloth- dominate. Finest residential district located In iionses. AU are private homes. ““PeV** ”®®“®“’ 
Ing’ 6; merchant tailors, 2; milliners, 6; op- Bast End and IVoodlMd, other homes average Retail Shopping Sootion: Ixicated In twelve il . wraterlV’ direction abo 
tlelana, 3; photographers. 2; pianos (and mis- In value $5,000, $6,000 and $7,000. I,locks. l,S..t»d 

nUerT" J^taTsnT^TlncTdVn'g^iiotoUt* ®®‘®“ 8’*®PP‘"6 Section: Extends from 5th Trading Area: Beaches 45 miles east. 25 River at the east and north of tm 
Shoei 3- JS^rrine goii. 3- *.toHon^™ 7- •’®®"* *® •’®”"® ®*®‘ 8'>PeH®r itreet miles soSth and 30 mile, north, and 27 mile. wholewtle Honras- Grocerlea 1 
wom.’n’. ^ * ' ’ ••*“®“®"’ «nd First street, that la-department stores, oood bus iwrvlce and excellent atato „ v , , “V « /.T , „ 

Co.. Red River Flour Mills. f"™ 5*'' 
Total value of yearly output of faotorlo. a.tl- ^ HokUential Featuraa: Mostly 

mated at $1 200 (ioo houses; very few apartment bnlldinga. Splendla 
M „ residential section along Rainy River. 

Residential Faatnres: Mostly one-family _ . „ -v ^ 
Iionses. AU areTrlvate homes. S®*®!! Stop^ng Section: Prindpal 

.. . . , . . street Is Third St., extending fromm Rainy 
Retail Shopping Sootion: Ixicated in twelve r|^ la , weaterly direction about one mile. 

Idocks. Mannfaetnrlng lodnatriea located on Rainy 
Trading Area: Beaches 45 miles east, 25 River at the east and north of town. 

women’s apparel, 5. 

CROOKSTON, MINN. 
1920 Population, 8648. 

Olty and Suburban EstiDato, 35,000. 

Native Whitei, 80%; Foreign Bora, 20%; Eng- 
Uih Baadinc, $6%; FamOiM, 1,163. 

..... ..... .. ..V...... west. uoou DUB service auu exceiieni slave „ . as 
drug stores, women’s apparel, men’a clothing, trunk highways in all directions. Number of EoUU Onttota for NatlOMlly « 
shoe stores, etc. __ , , „ „ . vertiaed Produots: Bakers, 8; cigar atores and 

>r ji - a ... 10V 11. X.- .11, onn 11.. Wholesale Hanses: Groceries. 2; Meats, 1; Htands (incliiiliiig hotels), 15; confectioners (in- 
Trading Area. 1-5 miles North, 200 miles Emits, 1; Miscellaneous Lines, Woolen Blankets, eluding hotel standst 2- dresamakers 5' drag- 

West, 150 mile. South (Inclndlng Kange Towns). Oothek. Etc., 2. “*3; X 2;’ de^rtaent ’.tore., $: 
Whol(»slo Houses: Groceries, 4; MeaU, 14; Number of BetaU OntleU for NationaUy Ad- electrical supplies, 1; florists, 1; fruits, 4; fnr- 

Frults, 4; Hardware. 3; Dry Goods, 8; Mis- rertiiod ProducU: Passenger automobile agen- nitnre, 3; furriers, 1; garages (public), 6; 
cellaneoua IJnea, 11 Confectionery; 16 Fuel. cies. 8; commercial anto. agencies, 2; grocers, 8; hardware, 3; jewelry, 8; meat mat' 

Number of BetaU Ontleta for NationaUy Ad- automobile accessories, 7; automobile lira kets, 4; men’a fnralablng, 4; men’s clothing, 4; 
vortiiod Frodnots: Moat are dealers In both agencies, 8; bakers, 2; cigar stores and sUnds merchant tailors, 2; milllnera, 2; opticians, $• 

®^®*^‘ Tnbllc Grade, 6; High, 1; Jnnlor pnasenger and (ximmertdnl antomobUen. Pan- (Including botela), 8; (tonfectloners (inclndlng photographers, 2; planoa (and miacellaneoos 
Hlgn, 1; Parocblals 2; Number of Puplla, IgTOO* eenger automobile ageuclee, about 40; automobile hotel standa), 12; dressmakers, 10; druggists, mtialcsl tustruments)* 8; radio supplies, 1; res* 

Churches: Baptist, 1; Christian Science, 1; accessories. 6; antomoblle tire agencies, about 5: dry goods. 6; department stores, electrical tauranta (Including hotels), 8; shoes, 7; 
Congreentlonal, 1; Rpisooiial, 1; Methodist, 1; 25; bakers. 21; cigar stores and stands (In- supplies. ;;; florists, i: fruits. 2; furniture, J?; Ing goods, 8; stationers. 2; women's sppsrel. 
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LITTLE FALLS, MINN. 
1920 PopaUtioB, B.SOO. 

City and Suburban Eatimate, 7,800. 

Native Wbitea, 100%; Foreign Bom, 40%; 
Induatrial Workera, 10%; Engliah Beading, 
80%; Familial, 1,560. 

Sehooli: Public Grade, 8; Hlgb, 1; Junior 
Bigb, 1; Parochial, 2; Number of Puplla, 1,438. 

Churcbai: Baptiat, 1; Congregational, 1; 
Episcopal, 1: Methodist, 1; Presbyterian, 1; 
Roman Catholic, 4; Miscellaneous, 6. 

Banks: National, 2: State 2; Total Re¬ 
sources, $2,500,000; Savings Banks Deposits 
Total, $2,160,000. 

Theatres; Legitimate, 1; Moving Pictures, 
1. Total number of seats, 1,000. 

Location: In the center of the state, on the 
Mississippi River and served by the Northern 
Pacific Uy. inaiii and branch line, the Dakota 

Special Information: The wholesale, retail 
I'diicatbinal, musical and political center of 
Southern Minnesota. Because of railroad and 
IdKhway facilities serves an uniuually wide 
trading territor.v. Center of diversiOed farming 
district, which specialises In dairying, stock 
raising and high-grade poultry. Many line herda 
of pure-bred cattle. 

Residential Features: Mostly one and two 
family houses. No tenements and no slums. 
Several good apartment buildings. Private 
homes predominate. Fine lioulevards and parks. 
Good street cur service with five cent fare. 

Retail Shopping Section; Rxtends 14 blocks 
on Front street, includes also about 6 blocks of 
side streets immediately adjacent. Sevecnl 
smaller “neighborhood" sections with the uktlFl 
grocery, meat and confectionery shops are 
rapidly developing. 

Trading Area; Extends about sixty miles 
west and south, about twenty miles north and 
east. 

Wholesale Houses: Groceries, 2; Heats, 1; 
Fruits, 3; Miscellaneous Lines, Plnmblng Sup¬ 
plies, 2; Auto Accessories, 1; Candy, 4; Paints, 
1; Paper, 1; Oils, 8. 

Number of Retail Outlets for Nationally Ad- 

tlon within the limited bounds of the city is 
greater than most of the largest cities of the 
country. In other words, we grew out from 
the center and the dwellings are not scattered. 

Retail Shopping Section: FTrst avenue north 
to 5tb street, Hennepin avenue—Washington to 
lOtb street, Nicollet avenue. Second street to 
lltb street, Marquette—4th to 11th streets. 
.411 cross streets between Nicollet and Hen¬ 
nepin, also Lake street district. West Broad¬ 
way district. Central avenue district. Fmnklin 
avenue district, Cedur and Washington districts. 
Note: Nicollet avenue is the largest retail 
street In the country without a car line, and has 
practically every line of merchandise in the 
abutting stores. 

Trading Area: Tlie Immediate trade territory 
of Minneai<olis Is incluiled in the State of 
Minnesota, North and South Dakota, Montana, 
the northern Imrder of Nebraska, the northern 
halt of Iowa, western and northern half of 
Wisconsin and the northern peninsula of Michi¬ 
gan. There is a population of 1,000,600 within 
a radius of 50 miles with Minneapolis as a 
renter, or within the second parcel post lone. 
There is a population of 0,500.000 in the trade 
territory of which Minneapolis Is the Industrial 
center. 

■ohasla; Pwhile Grade, 6; High. 1; Jnnlag 
High, 1; Parochial, 1; Number of Pnpils, 1,800. 

Chnrehaa; Baptiat. 1; Christian Science, 1; 
Congregatlooal. 1; Bpiscopal, 1; Methodist, •; 
Presbyterian, 1; Roman Catholic, 1; Misccllana- 
ons, 8. Total 17. 

Banks: National, 8; State, 2; Total Resonreon, 
$6,626,205.15; Savings Bank Davits Total, 
$»86.90.7.83. 

Theatres: Legitimate, 2; Moving Pietnres, 2. 
Total number of seats, 1,100. 

Location: On the Miaolssippl River 50 milas 
from St. Paul. Served by C. M. A St. P. it. B. 
and Great Western. Three or fonr buses a day. 

Principal Industries: Stoneware, malting 
mill, dour mills, sewer pipes, marine motors, 
shoe factories, linseed oil, advertising utilities. 
Otter sand, tannery, furniture. 

Total value of yearly output of factorien estl- 
matetl at $16,185,000. 

Special Information: Red Wing Stonewaro 
Co.. Re<l Wing Sewer Pipe Co., Fleiscbman 
Malting Co., Red Wing Milling Co., La Grange 
Mills, S. B. Foot Tannery, Red Wing Shoe Co., 
Stickles Shoe Co., Red Wing Motor Co., Red 
Wing Filter Sand Co. 

Division. It is the northern terminal of the 
longest stretch of paving in Minnesota, which 
ilfurds excellent passenger and truck service by 
auto. 

Principal Industries: Paper, pulp, granite. 
Sour, butter, power, ice cream, canning, and 
farming. 

Manufacturing Establiahment: 12; Hennepin 
Paiier Co., Itasca Paper Co., Little Falla Black 
Granite Co., Peerless Granite Co., Little Falls 
Milling Co., Northwestern Milling Co., Klewell 
I’roducts Co., Minnesota Power A Light Co., 
Farmers' Co-Operative Creamery Co. 

Value annual output, $2,065,445. 

Special Information; Little Falls is the gate¬ 
way to Minnesota's Ten Thousand Lakes, also 
the center of the largest hyilro-electrlc de¬ 
velopment in the Northwest. Within the city 
limits and located on the Mississippi River Is a 
development of 10,000 horsepower, and within 
10 miles of the city there is nearing completion 
a 27,000 horsepower plant. We have several 
good factory sites on trackage. The black 
granite from the <|uarriea near Little Falls is 
unsurpassed in etrenjth, quality and beauty. 
Little Falls Is also the smallest town in the 
United States to boast of an exclusive Elk's 
Home. 

Rssidential Features; Mostly one and two 
family houses, private homes almost exclusively. 

Retail Shopping Section; Extends on Broad¬ 
way to both the east and west aide of the 
Mississippi River for 8 blocks; also on 1st 
street running from 2nd avenue southeast to 
1st avenue northeast, a distance of 4 blocks. 
There are also other streets paralleling 1st 
street for 2 blocks in length. This consists of 
the chief shopping district. Several small stores 
scattered throughout the city. 

Trading Area: Extends about 15 miles in ail 
directions. Intermittent business from all parts 
of the country. 

Wholesale Houses: Meats. 1; Fruits,.!; Mis¬ 
cellaneous Lines, Candy, 1. 

Number of Retail Outlets for Nationally Ad- 
vertiiMd Products; Passenger automobile agen¬ 
cies, 8, commercial anto. agencies, 4; 
automobile tire agencies, 1; bakers, 2: cigar 
stores and stands (including hotels), 8; con¬ 
fectioners (including hotel stands), 6; dress¬ 
makers, 20: druggists, 3; dry go^s, 3; de¬ 
partment stores, 4; electrical supplies, 8; 
furniture, 4; garages (public), 5; grocers, 25; 
bsidware, 5; Jewelry, 2; meat markets, 4; men's 
furnishing and men's clothing, 8; merchant 
tailors, 3; milliners, 4; opticians, 4: photogra¬ 
phers, 2; pianos (and mlseellaneons musical in¬ 
struments), 1; radio supplies, 3; restaurants 
(including hotels), 10; shoes. 10; sporting 
goods, 6; stationers, 1; women's apparel, 4. 

MANKATO, MINN. 
1920 PopnUtioB, 14,300. 

City and Suburban Estimate, 60,077. 

Native Whites, 87%; Foreign Bom, 13%; In¬ 
dustrial Workers, 10%; English Reading, 96%; 
FamiUes, 3,200. 

Schools; Public Grade, 4; High, 1; Junior 
High, 1; Parochial, 2; Number of Pupils, 8,290. 

Churches: Baptist, 3; Christian Science, 1: 
Congregational, 2; Eplstmpal, 1; Methodist, 4; 
Presbyterian, 2; Roman Catholic, 2; Miscel¬ 
laneous, 8. 

Banks: National, 8; State, S; Total Re¬ 
sources, $10,734,000; Savings Bank Deposits 
Total, $1,309,000; 'Hme Deposits, $3,076,000. 

Theatres; I.eg1timate, 1; Moving Pictures, 3; 
Vaudeville, 2; Miscellaneous (Auditoriums, etc.). 
1; Total number of seats, 6,500. 

Location; At the south bend of the Minnesota 
River, almost exactly In the geographical center 
of Southern Minnesota, served by Chicago Great 
Western, Chicago, Milwaukee and St. Paul, and 
Chicago and North Western Railways. Excellent 
bus service in ail directions. Cnnaoally good 
roads promote motor travel to Mankato from 
a wide radial. 

Principal Indnstrlss: Stone, cement, flour 
milling, garments, machinery, poultry supplies, 
printing and lithographing. Dlatrihutlng point 
for plumbing supplies, groceries, fruit, auto¬ 
mobiles and accessories, paper, candy, etc. 
Third largest bog market in Minnesota, im¬ 
portant ponitry market, both for pure-bred stock 
and dressed poultry. Large dairy and creamery 
center. Education center, 2,800 out-of-town 
students in Mankato schools and coHeges. Dis¬ 
tributing point for Standard Oti and three other 
oil companies. 

Manufacturing EstabHahmsnta: 82. Leading 
Arms, The Camay Co.. Breen Stone Co., Hnbberd 
Milling Co., Bngo Shirt Co., Little Giant On., 
Free Press Oo., B. F. Nsnbcrt 0>. 

vertised Products: Passenger automobile agen¬ 
cies, 25; commercial anto. agencies, 6; 
automobile accessories, 33; automobile tire agen¬ 
cies, 33; bakers, 6; cigar stores and stands 
(including hotels), 8; confectioners (Incliullng 
hotel stands), 14; delicatessen, 2; dressmakers. 
10; druggists, 7; dry goods, 12; department 
stores, 6; electrical supplies, 5; florists, 3; 
fruits, 6; furniture, 6; furriers, 3; garages 
(public), 22; grocers, 46, hardware, 8; Jewelry, 
6; meat markets, 15; men's furnishings, 8; men's 
clothing, 8; merchant tailors, 3; milliners, 6; 
opticians, 4; photographers, 4; pianos (and mis¬ 
cellaneous musical Instruments), 8; radio sup¬ 
plies, 11; restaurants (including hotels), 18; 
shoes, 7; si>orting goods, 5; stationers, 3; 
women's apparel, 7. 

See announcement column 4 

MINNEAPOLIS, MINN. 
1920 PopnlatloB, D. S. Census 380,582. D. 8. 

Census 1024, Estimate 417,280. 
City and Suburban Estimate, U. S. Census. 

Hennepin County, 415.419. Note; This is no 
doubt close to 455,000 at the present time. 

Native Whites. 288,335; Nagroet. 3.027; For¬ 
eign Born. 88,0:(2' Industrial Workers, 174.2S9: 
English Reading, 75%; Families, 01,843. Note: 
Approximately 100,000 at the present time. 

Schools: Public Grade. 83; High, 5; Junior 
High, 0; Parochial, 35; Niimlier of Pupils, 
Uli,«58. 

Churches; Baptist. 24; Christian Science. 7; 
C'uiigregstional. 49; Episcopal, 17; Hebrew, 7; 
Methodist, 44; Presbyterian, 29; Roman Catholic. 
25; Miscellaneous, 107. 

Banks; * National, 7; State, 26; Total Re¬ 
sources, $225,157,4(^1; Savings Bank Depoalts 
Tot:;I, $.54,335,848. 

Theatres: Legitimate, 2; Moving Pictures, 
73; Vaudeville, 5; Burlesque, 1; Miscellaneous 
(.Vuditorlums, etc.), 2; Total number of seats: 
I'nable to supply data on tbit qneatlon. 

Location: Benton Packet Co., Butte, Ana- 
I'unda & Pacific R. R., Can. Pac. Cedar Rapids 
A Iowa City Central A Wise. C. B. A (J., C. G. 
W., C. M. A St. P.. C. A N, W., C. R. I. A P.. 
C, 8t. P. Mpis. A Omaha Elec. Sliort Line. 
Farmers Grain and Slip. Co. Ft. Dodge 
Des Moines A Southern, O. N., Hi. Central, 
Inter-Crban Ry., Mason City A (Tear Lake. 
Midland Cent., Mpls . Anoka A Cu.vnna Range, 
Mpis. Northfleld A Soutbem. Mpis. A St. L., 
M. St. P. A Ste. M.. Minn. N. W. Elec., N. P., 
Raplil City, Black Ilills A Western, Waterloo. 
Cedar ralla A Northern, Watertown A Slonx 
Fails, White Suipbnr Springs A Yellowstone 
Park. Minneapolis Is bead of navigation of 
Mississippi River. 

Principal Indnstries: Flonr mill and grist 
mill, linseed oil, bread and bakery products, 
cars and general shop construction, food prepara¬ 
tions, printing and pnblisbing, artlflctal Itmba, 
teats and awnings, mattresses and spring beds, 
furniture, confectionery and Ice cream. 

Manufacturing Establiohmenti: Approxi¬ 
mately, 1,700. Leading firms, Plllsbnry Flour 
Mills, Washbnm-Crosby Flour Mills, Rnssell- 
Miller 83our Mills, Hunsing Wheat Carp., Mpis. 
Steel Mach., Flour City Ornamental Iron Wko., 
Mpis. Hest regulator. 

Total valna of yaarly output of faeterlsa sati- 
matsd at $1,079,900,000. 

Bpsoial Informatioat Hlnneapolla la tbs 
largest dty in Minnesota and tbs N. W. of 
which it Is tbs manufacturing, wholesaling, re¬ 
tailing, dlotrlbutlag, financial and edacattonal 
center, tbs BUts CnlTersIty being located 
here. Mionenpolit baa one of tha moat np-to- 
dste acientifle water anpply systems in the 
country. Water Is pump^ from Mlaslsalppl 
above city to filtration plant where It is filtered 
and sterilUed. Dally eonsomptioo Is 40,000,000 
gallons. The pnmping plant has a dally 
capacity of 130,000,000 gallons. Valuation of 
Minneapolis mnnlclpal property is $85,000,000. 
231.64 miles of street railway track operated. 
In 1923 number of ear mllei operated was 
17,280,268. Number of revenue passengers 
hauled was 132,904.222. HinneapolU Is a city 
without suburbs. MInneapolia la also noted tor 
Its Institute of Arts, the Walker Art OoIIeetlon, 
ita Symphony Orchestra, Conserratorles of 
Music, etc. 

Rssideatial Teatnros: HioneapoUs la a dty 
of homes. 1923 cooat by City Planning Com¬ 
mission; over 60,000 single family dwellings, 
approximately 10,000 duplexes and 2,000 apart¬ 
ments. The Labor populatloo It primarily boms 
owntnt, which is a very onUtandlag fsatnro. 
One of the large labor districts bounded as 
foHows: Booth dty limits—Chicago avonoe and 
40th stract. Cedar Lake street and tho Missla- 
a^pl Rlvar—la almost axdoaivdy single family 
rcddences. Impsrtant; Tbs density of popols- 

Wholesale Houses; Groceries, 10; Meats. 26; 
Fruits, 25; Hardware. 8; Dry Goods, 4; HIs- 
crllaiieous Lines, 66. 

Number of Retail Outlets for Nationally Ad- 
vertiasd Products: Passenger automobile agen¬ 
cies, 200; commercial auto, agencies, 25; 
automobile accessories, 100; automobile tire 
agencies, 75; bakers, 150; cigar atores and 
stands (Including hotels), hundreds; con¬ 
fectioners (Induding hotel stands), hundreds; 
delicatessen, perhaps 100 or more; dressmakers, 
about 200; druggists, 250; dry goods, 100; de¬ 
partment stores. 20: electrical supplies, 80; 
florUts, 73; fruits, 23; furniture, 85, furriers, 
30; garages (public), 200; girocers, 1,453; bard- 
waie, 115; Jewelry, 100; meat markets, 300; 
men's furuishings, IS; men's clothing, 50; mer¬ 
chant tailors, 12; men's tailors, 200; women's 
tailors. 15; milliners. 00; oculists, 75; opticians. 
.50; pliotograpliers, 50; pianos land niiKcrll.-in- 
eous musical instruments), 50; radio supplies, 
50; restaurants (including hotels), .300; shoes, 
1(X); sporting goods, 10; stationers, 25; women's 
apparel, 25. Note: These figures insofar as 
possible are the approximate. 

MOORHEAD, MINN. 
1920 Population, 5,720 (1924 directory popula¬ 

tion, 6,684.) 

City and Suburban Estimate, 12,000. 

Native Whites, 50%: Foreign Born, 60%: 
Industrial Workers. 20%; English Reading, 90- 
*.t5r;; Families, 2,.5IX). 

Schools; rublic Grade. 5: High, 1; Junior 
High, 2; Parochial, 1; Number of Puplla, 1,600; 
sttidents at college, 950. 

Churobet: Episcopal. 1; Methotlist, 1; Preo- 
liyterlsn, 1; Roman Catholic. 1; Miscellaneous, 
2 Lutheran, 1 Mission, 1 (ktnveoant Miaslon, 1 
Cougregational. 

Banks; National, 2; State, 1; Total Re- 
sourcea, $2,946,519.83; Savings Bank Deposits 
Total, $1,089,560.23. 

Theatres: Moving Pictures, 1; Total number 
of scats, 600. 

Location; On Western boundry of Minnesota, 
the heart of the Red River Valley of the North. 
On main linet of Great Northern and Northern 
Pacific Rys.. C. H. A St. Paul, a mile away; 
Including branches of above, 11 railway lines 
branch out of here. Only place with such 
facilities between Twin Cities and Rockies. 
Adequate bus service. Only 50 miles from a 
thousand lakes with fish In ’em. 

Principal Indvstries; Fairmont Creamery Co., 
territory surrounding is agricultural Including 
dairying and iwnitry raising; small factories 
Kiii-h as overalls, sbeet metal goods, two smaller 
creameries, awning and tent factory. Moorhead 
Storage and Transfer Co. 4,000 acres of sugar 
beets planted In surrounding territory. 

Manufacturing Establishmenta: 30 (estimated). 
I>eadlng firms, Fairmont Crwamery Co., Nord 
Furnace Co., City Water A Light Dept., Simon¬ 
son Mfg. Co. (overalls), Moorhead News Co. 

Total value sf yearly entpnt of faetorias esti¬ 
mated at $2,000,000. 

Bpsetal Information: Location of city makes 
it the headquarters for potato loading and ship¬ 
ping and warebonalng. Ideal location for sugar 
beet factory; also for flonr mills packing plant. 

Residential Faatnrsa: Private residences. 
Ratall Skopping Bsotion: Center avenns, 8 

blocks; First avenue N., 4 blocks; Fourth street, 
3 blocks; First avenne 8., 5 blocks. 

Trading Arsa: North, east and aonth 14 
miles. 

Wkolatals Eonaaa; Groceries, 1; Miacellaneons 
Lines, candy. 

Nnmbsr sf Retail Oatlata for Natisnally Ad- 
vartUsd Frsdaeta; Passenger antomobila agen- 
clea, 3; antomoblle accessories, 3; antormobils 
tire agencies, 2; bakera, 2; cigar atorea and 
stands (including hotels), 20; eonfeettonen (In- 
clnding hotel stands), 20; dressmakers, B; dmg- 
glits, 3; department stores, 2, Inclnding dry 
goods; electrical anppilea, 2; florlati, 1; fnml- 
tnre, 2; garages (pnbUc), 4; grocers, SO; bard- 
ware. 2; Jewelry, 3; meat markets, 4; men's 
clothing, 6; merchant tatlora, 8; milUaera, 2; 
opticians, 2; pbotograpbera, 1; pianos (and mls- 
cellaneons mnalcal Instnimenta), 1; radio tnp- 
plles, 2; reatanrants (Including botala), 11; 
shoes, 3; sporting go^t, 1; stationers, 1; 
women’s apparel, 1. 

RED WINGr MINN. 
IMO PopnUttaa, 8,e78. 

City and Sabnrbaa Esthnats, 8,073. 
Vativa Wkltaa, 82.8%; Nagreos, 1%; FsrsigB 

Bara, 17.4%; ladostrlol Warksrs, 20%; BagUab 
Raodlag. *7.7%; FaatOlas, 1,800. 

Red Wing Is the fourth largest mannfactnrlng 
city In Minnesota, and a center of a large 
Minnesota and Wisconsin dlveraifled f.xrmlng 
area. 

Residential Featurea: 85% of people owb 
tbelr own homes dne to a very strong and activo 
building association. 

Retail Shopping Sectien: Confined to abont 
tlx blocks in the center of the city. There are 
■ome outlying retail etorea such as grocery, 
confectionery end meat shops. 

Trading Arsa: Extends about in a 25-mlIo 
radius, depending on the condition of the roads. 

Wholesale Hsnsss; Groceries, 1; Frnit, 1; 
Dry Goods, 12. 

Nambsr of Retail Outlsta for Nationally Ad¬ 
vertised Frodaets; Passenger sntomohlle agencies, 
6; oommereial anto. agencies, 3; autonrobile ae- 
oessories, 4; automobile tire agencies, 4; bak¬ 
ers, 2; cigar stores and standi (Including ho¬ 
tels), 3; confectioners (Including hotel stands), 
8; dressmakers, 4; druggists, 6; dry goods, 4; 
department stores, 4; electrical inppUes, 3; 
florists, 3; frnits, 2; furniture, 3; garages (pnb- 
He), 6; grocers, 23; hardware, 8; Jewelry, 4; 
meat markets, 7; men’s famishing, 8; men’s 
clothing, 6; merchant tailors, 8; mlllinera, $; 
opticians, 2; photographers, 3; planoa (and mts- 
cellaneons mnslcal instramsnta), 2; radio anp- 
pllet, 4; restaurants (Incindlog hotels), 9; thoca, 
4; sporting goods, 2; stationera, 1; womea’t ap¬ 
parel, 4. 

ROCHESTER, MINN. 
1920 Population, 13,722. 
City and Suburban Esttmats, 50,000. 

Native Whitss, 85.8%; Negroes, 1%; ForaigB 
Born, 13.8%; Families, 2,796. 

Schools: Public Grade, 6; High, 1; Junior 
High, 1; Parochial. 3; Number of piipils, 3,275. 

Churches: Baptist. 1; Christian Seienre, 1; 
Congregation, 1; Episcopal, 1; Metlindlat, 1; 
Presbyterian, 1; Roman Catholic, 1. 

Banks; Total Resources, $7,874,133.64 .Savings 
Banks Depoells Total $3,637,1X58.41. 

Theatres; I.«gltlmate, 1; Moving Plctnrea, 2; 
Total number of seats, 2,531 (theatres only). 

Location: Sonllieistern Minnesota .30 miles t* 
Iowa and ."lU miles to Wisconsin line. Cblctga 
Great Western and Cbieago A North Westeni 
railways. Excellent bus service all dlrectiona. 
Center of hue line service. 

Principal Indnatriet; Cameras. 

Mannfactnrlng EatabUsbmsati: 3. I.eadtag 
firms, Conley Camera Co. 

Special Informatisai Mayo Clinic ami allied 
hospitals bring 300,000 transients to city an¬ 
nually. Center of rich agricultural and dairying 
section. 

Residential Fsatnrea: Practically all ane 
family homes, few two family and apartment 
bouses. Private homes predominata 60% owaed 
(census figures). Honaea in best part of city 
eost $15,000 to $50,000—some mere. 
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MINNESOTA and MISSISSIPPI Markets in Standard Surveys 

MU»iH»i|>|>i Kiver, mill M-rvtMl liy tlin t'liioago 
& Nortli Wentprii; MilHmikt'i' ^ Hi. 
I‘mil: Clik'agii. Kiirlington & QUli!!')'; lin'iit 
NnrtliiTii: MlnnpaiKiIlH & Ht. L<iiil»: Miiini-apolK. 
Ht. 1‘aiil St. Saulte Ste. Marie; Nortbern Pacific; 
nnii ftm-k laliind, Kailroad Hyatcma. 'Hie Kirer 
'I'rannit Cimipany ami the Sunco Barge Idnea 
Kcr^e IIiIh city ,in the river. Mileage of the 
laili'oails eiiteriiig Saint I’aiil .V.t.otiH or nearly 
one-fourth of the total rallroail mileage of the 
I’liited Htalca. It railroad ayateiiia. ’£i liuea. Hldeli la the 

Friccipal Induatriea; Boota and ahoea. But- lino. It. N. M. 
ter. ehceae and •■oiidenaed niilk. Kailroad re¬ 
pair nIioph. Foundry and maelilne ahop prmlncta. 
For gouda. I’rinting ntid piihlialiing. Meat iheii 
luicking. 

Manufactorins Eatabliahmenta: 81.S F. 
I'enauK 11120. IjCading Brnia. .\meriean Hoist A 
Herrick Co., Saint Paul Foundry, Siema Kteiubel 
I'oinpany (Car Kepairal, Cordon ic Fergiiaon 
(Fura), Brown & Bigelow (Specialty Printingl, 
•Sanitary Food Mfg. to., Waldorf Paiter Co., 
Northern Inaulating ('oinpany (Flax-I.lnen), 
.Vrmoiir & Co., Swift Jy Co.. Internationa! Har- 
veater Co., Twin Works, Minnesota .Mining t 
Manufacturing Company (.kbraaive .Materiall, - 
Fmit-Schultze Company, (iotzian Shoe Coinpany. , 
Tilden Produce Co., R. K. Coob Co. (Prodm e). , ? *'**’* 

„ , bakera. 
Special Informatioa: 'Ihe primary trade ter- hoteLs). 

ritory of St. Paul ineludea all of the statea staadai. 
of Miniieaota, North and South Dakota. Mon- ,lruggiat 
lara, and portiona of the statea of Wisconsin, p- elect 
Iowa, Michigun and a portion of the Canadlau fumitar 
I'roviuce of Manitoba. Tlie secondary trade gria-era 
territory of St, Paul reacbea to the north- niarketa 
weet Pacific Coaat; Neliraaka, Idaho, and Wy- tailors 
oining on the Soiithweat, .Missouri on the South, graiihe'n 
Hiid to Michigan on the Hast. St. Paul Is the instrum 
secsmd largest butter producing city in the lincliidi 
tvorld. 'llie South St. PanI market serrea as a 7; ^tat 
livestock metropolis for the entire Northwest 
section of this country and Cahada. 

Reaidentlal Featarea; St. Paul is known as a 
city of homes and they are largely of the one 19*0 
and two family bouses. The St. Paul niaiu ci^- 
residential district la known as the Iltll Dis- 
Irict. and the homes in this section would V 
overage in value at *20,(kK). 

Retail Shopping Section; Is lionnded on the _ 
North l>y llast 10th St., east Jackeon and ,,, 
Sibley streets, on the Huntb by Third street, '■'‘fh. 
Olid on the West by Htwentb and St. Peter Ohurchea; Baptist, 

miles north of St. Paul on .Mis streets. Tbia covers a territory of about TO ' ongregational. 1; 
Served by Great Nortbern and bbieks. The heart of the shopping district Is Metiocllst, 2; Preabj 

On Jefferson Highway n|ipruziniately in the center of the above de- t: Mlscellaneons, l.l 
scrtlied ana and consists of about 15 blocks. Banka: National 2 

Trading Area; Kxtends about 2.T to 30 milea kl4.li67,4o7.80: Sari 
on North, blast and South and with practically *0,054,658.00. 
no distance on the West. As the Western city Theatres; Iiegitln 
limits of St. Paul are the Eastern limits of the U; Miscellaneous (A 

Railway city of Minneapolis. Tliere it considerable trad- number of seats, 4, 
* “ ing derived from a larger area due to the ex- _ „ ’ 

Excellent celleut net work of bu» lines and raUroada. 
, Chicago A North M 

Wholetala Hooaea; Groceries, 14; Meats, 10; Quincy, Green Baj 
Fruits, 20; Hardware, 8: Dry (Riods, 0; Mis- 
.-ellaneona Lines, 142 Jobbers and Wholesalers. 

Humbor of Retail Outlets for Nationally Ad- cines.’ boxes, furs, 
vertised Prodneta; PaBs<‘nger automobile agen- |,ickles, monnmenta, 
cies, 92; commercial auto, agencies. 0; anto- tire chains, soap, b 
nmlille accessories, 17; automobile tire agencica, material, wood spec 

family 47; bakers, 77; cigar atorcs and stands (Inclnd- railroad'shops. 
ing hotels), 76; confectioners (including hotel w—»• . v 
stands), 95; dellcateasen. 2.TI; dreasmakera. 846 " 
not in factories; dnigglsta, l.’»7; dry goods, 19; I*, • 
department stores, 23; electrical supplies, 52; 
florists, 37; fruits, 16; furniture. 66; furriers, 33; '‘"'Ji ^ 

and (faragea (public), 91; grocers. 1,000; hardware. ■ 
tSI; Jewelry, 70; meat market!, 270; men’s J;”" WlMna 
furnishings and clothing, 74; merchant tailors, '•5^' 
214; milliners, 48; opticians, 28; photographers, 
40: pianos (and miscellaneous musical Inatru- " Mil lo. 
luentsl, ’23; radio anppHes, 8; restaurants (In- Spocial Infonuat 
ciniling hotels), WW; shoes, 70; sporting goo<l«, cit.v in Minnesota 
10; stationers, 6: women's apparel, 11. .evned by the occu| 

_ . _ ,,, ing territory surrou 
See announcement page 111 ,s. o,*r.tlv. cream. 

to HorkiaKraen*8 home**. A few apartmentfi ln> 
oliulluK one rerent addition ol 4H imalern and 
.ittraetive apartnientx. PhvhI wtreetn tliniTiirh* 
onr. Miiiiii*i{)all.v owned eleotrle lijfht. water 
and '‘team lienfln); plantM make the^e eotiven* 
ience-* available at low raten. Well fan^ lor 
parka. 

Hatail Shoppinf Section: Kxtenda ea'*! and 
on (*lie<«rDiit atreet, air tiUx'ka: aeveral 

tlie avenue <*rosaltijr rhentniit 

•enter for Htn*et railway and bthi 
& l>. W. I*, depots lo<‘ated on 

ist and weat einlM reaiieotlvely of i'heaTiiiit 
reel. North Side and South Side also have 

‘iKlibortoMHl Kroi'eriea, etc. 

Tradicf Area: IJaa radiua of atM>iit 2r> rotlea 
S. t>n all oidea. ex(*ept to the North which extends 

alKiiit KM milea (to International Kalla). 
Splendid iuterurban and biia service, liitemrbaQ 
rimnins every hour and half hour. Bnaea alto 
runnini? on hour and a half achednle. 

Wholesale Houses; Groceries, 1; Meats, 1; 
Fruits, 1; Hardware, 1; Miacellaueoua Lises, 17. 

Number of Retail Outlets for Natlonallp Ad¬ 
vertised Products: Paaaenjeer automobile ases' 

cfimmerclal auto, agencies, 6; antorm^ 
isortea, 14: automobile tire a§rencies. 17; 
?: cigar stort'a and atauds (Includfmr 

2o; confeetbmera (Including ho^H 
IH; delicatesaen. 1; dressmakers, P; 

. «; dry goods, d; department stores, 
ical supplies, 3; florists, 1; fruits, 
. 7; fnrrlers, 1; gartgea (pnbllc), 20; 
45; hardware, 5: Jewelry, 8; meat 

17; men'a clothing, 16; merchant 
4; milliners, 5; opticians, 4; photo- 

4; pianos (and miscellaneous musical 
tits), 4; radio supplies, 2; restaurants 
g hotels!, 13; shoes, 2; sporting gofKls. 
mers, 2; women's apparel. 10. 

MINNESOTA (Cont’d) Standard Survey* 
of 

MISSISSIPPI 

BILOXI and GULFPORT, 
MISS. 

19*0 Population. Kiluxi, 10,937; Gulf inn. 
8.1iV7. 

City and Suburban Eatimato, 40.845. 

Native WUtaa, Biloxi 81^'r, Gulfport, •:>%; 
Negroee, Biloxi, 15%; ' Giilfimrt, 24%; Foreign 
Bom, Biloxi 4%, Gulfport 3%; InduoHrial Work- 
on. Biloxi 4(1'!, Gulfport *.'>%; EogH.K Read¬ 
ing. Biloxi 90'!: Gnlfp<irt 90%; Familioo, Bib.xi 
2..V>3, Gulfport 1,711. 

Schoola; Fubltc Grade. B. -4, G.—i; liigu. 
B.—1. G.-l; Jnulor High, B.—1, G.—1 Co- 
rarhial, B.—2, G.—1; Nuralwr of ITiptle, Biloxi 
Z.4r>0, Gulfport 2,300. 

Churehea; Bnpllot, B.—2, G.—2; Ghri-oiao 
Science. B.—1. G.—1; Ep4s.x>pal, B.—1, G 1; 
MMhodial, B.—2, O.—1; rreobyteriun, B. 1, 
M.—1; Roman Catholic, B.-4. (t.—1; Mlwf 
laneoua, Biloxi 1, Gulfport 2. 

Banks: Natlousl, B.—1, G.—1; Htate, B I. 
'4.—2; Total Beaorcco, Biloxi *2,900..'!b7 tn, 
Gulfport *4,604.222.91; Savlngu Bank Dep».ir. 
Tarsi, Btlsul *881,711.07, Galfport *1,614,907 D. 

Tksstraa; Legitimate. Gulfport 1: Moving 
ktetureo, Biloxi 3, UoKport 2; Vaudeville. 
ICIIoxl 2, Gulfport 2; Mlacellaneoua (Andlto 
rinmo, etc.), Biloxi 2. Gulfport 2. Total nnm- 
tier o< oeato, Biloxi 8.460; Galfport S.S.’iO. 

Loaatiss; Biloxi is located on a peninHula on 
the Gnif Coast of MIoolselpgI. Herred by I,<>ni. 
vIRe A Kstional Railroad, and Illinola Central, 
with Gulf and Ship laland Railroad mn ear* 
'wer traction lino through Galfport Into Biloxi. 
Htreet car line ta GalfpWt and Paw* Chrioilan. 
t'noxtwlae boat service (freight). 

Gulfport is 13 miles west o< Biloxi, on i.ie 
Gulf of Mexico, aad in the center of tbe beontl 
fill Miaoiosippl Coast resort scctioo. Teminiis of 
GnIf A Ship Island Railroad, whldi opt-rale. 
throngh Pullman car between the Mlaalxxippi 
C»iaBt and Cbleago in eonnectioo with the Illl 
iiotH Central Railroad. It la also aerxfxl by the 
l. oirIav(lte A Nashville Railroad. 

Principet bdnutrias; Bilaxt’s principal indnx 
try ta sea food packing and shipping. It la the 
worltTa largest packer of sea food, with 21 can 
nerlea beside 24 raw oyster and fiah wholeaale 
ahlppera. Total waterfront commerce Is eatl- 
m. iled at *S,000.000( 

, Gnifport's prineipal indnatry is Inmber ex 
porting; baa deep water barber, railroad aht.pa 
and yards; turpentine and creosote works; aiib- 
nrhan tmek farming sections. Port figures for 
the year ending June S©, 19*4: Imports, IKIO. 

. .387: experts. *7,894.512. Importa increased TdlG. 

. over 1922: exports more than 56%. 

^ Mlaaltaippi Coast Is rlalted both Summer anl 
• Winter by thenaanda of tonrlsta. 

Kannfaoturing ZstabUahmeata: Biloxi, 23: 
^ Gnlfimrt, 12. Leading firms: 

f BlIoxI—Biloxi Arteoian Ice Mfg. Co.. Biloxi 
,I Grit Co., Collins Blacksmith A Wagon Works. 

Crakhed Oyster Bhell Co., O. B. Poster Packing 
fc Co., Gny-Ramtll Co.. Kennedy Packing (V. 
& ' .Hnuthweatem Gas A Elec. Oo., Dnnbar-Dnkatc 

Co., I.g>pes Packing Go., Seafoam Co. 

Gulfport—Cmahed Oyater Shell Co., Cr.rslal 
1j Ice A Fuel Co.. Denisler Lnmber Co., GnlHoast 
^ OH Refining Co., Gnifport Fertlllaer Co.. <;nlf 
j. port Mill A Cabinet Works, Marino Fertilizer 

A Feed Co. 

9; dry 
nppilea, 
urrlera, 
rdware, 
fumiali- 
lora, 6; 
era, 4; 

ST. CLOUD, MINN 
1920 Population. 10,714. 
City and Suburban Estimate, 25,<)60. 

Native Wkitea, 100%; English Reading, all; 
Families. 8,*&9. 

Schoola: Public Grade, 7; Higb, 2; Parochial, 
5; Number of Ibipils, 4,344. 

Ckurckea: Bai>tiat, 1; Chrlatiun Science, 1; 
Congregational. 1; lOpUcopal, 1; Metbodlat, 1; 
Preab.v lerian, 1: Roman Catbolic, 6. 

Banka: National, 3; State, 3; Total Re- 
aoureca. *20.000,000.00; Savlnga Bank Deposits 
Total. IIJ.OOO,000.00. 

TheatTea: Moving Pictures. 3; Vaudeville, 1; 
>IlKceIlaneonH (Audltoriuma, etc.), 1; Total 
number of seatn, 8,000. 

Location: ITt 
alaaippt River. 
Nortbern Pacific Bya. . , 
oerved with buaaeo to all part of the state. 
Excellent travel facllltlea atfordod to large trade 
•fca, 

Principal Xnduatiiea: Granite Quarrying and 
Ornamental find Building St<me manufacturing^ 
Great Northern Railway Car abopa. "i"' 
Division Point. Automobile plant. TThe J. R. 
Barr Pickling and I*re8crvlng Co. 
fanning. 

Spscial Information; New Veterans’ llotpltal 
coating *1,500,000.00. Jx'ew Orphanage coating 
*."i0o.ta«i.00. These are coanpleted and are now 
being occupied. A four million Imllding pro¬ 
gram for this year. Eatlmate population next 
year to run up to 25,000. 

Residential Features. Mostly one 
hoiiaea. Our water and sewer ayatem maket) 
So'c of the bomeo modem. There are eight 
new aub-dlvlatona now in progress of building. 

Retail Shopping Section: Extcnda from State 
Highway ou IMat St. Cloud to 12th areuue, and 
Kl. Gertnuin street. From Fifth avenue 
St. GeriiiHin street to lUunaey Place. A distance 
of 26 W's-ka of main atreeta. There are aereral 
am. Her nelgti'«>rbo.al stores to the number 
of 42. 

Trading Area: Extends Raat, North and Weat 
for .V) to 60 miles. South about 20 miles aa 
that is the direction of the Twin Cltleu. 

Wholesale Houses; Growrles, 2; .Meats. 1; 
Fruits, 2; Miacellaneoua Liuea, Auto Supplies, 1. 

Number of Retail Outlets for Nationally Ad- 
vortisod Prodneta; Passenger antotnobtle agen¬ 
cies, 17; commercial auto, agencica, 6; antomo- 
blle accessories, 1: automobile tire agencies, 2; 
Inikera, 4; cigar stucra and stands (including 
hotels), 32; confectioners (Including hotel 
stands), 4; dressmakers, 11; druggists, 4; dry 
gno<Ia. 6; department stores, 1; electrical aup- 
pllca, 3; florists, 2; fruits, 2: furniture, 4; 
furriers, 2; gtrtges (public), 21; grocers, 64; 
hardware, ,5; Jewelry, 6; meat markets, 8; 
men’s fnrnisbings, 7; men’s clothing, 7; 
mercliant tailors, 2; mllltnera, 4; opticians, 6; 
photographers. 4; pianos (and miscellaneous 
mnalcal Inairnments), 3: radio supplies, 2; res¬ 
taurants (including hotels), 7; shoes, 9; sport¬ 
ing g'HMla, 2; stationers, 4; womens’ apparel, 5. 

■ad of navigation of the I Lovsticn 
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Get Into the Rich Northwest 

RIGHT!! 
In two clearly defined sections in Minnesota 

the people transact the bulk of their business 
with either Saint Paul or Minneapolis. The 
territory for loo miles west of Minneapolis, 
branching out in the form of a triangle with 
Minneapolis as the apex is conceded to be 
largely Minneapolis territory, especially from a 
retail standpoint. 

PAUL territory. These are the only two sec¬ 
tions of the entire Northwest to which either city 
may lay special claim. 

Likewise the territory for too miles south of 
Saint Paul, in a triangle embracing the entire 
wealthy, thickly settled, heavy buying, south¬ 
eastern part of the state is SOLID SAINT 

This St. Paul Salient is the part of Minnesota 
which contains 50 per cent of the population and 
32 per cent of the assessed wealth. With it goes 
the western part of Wisconsin within a too mile 
radius of St. Paul and a good full share of the 
entire balance of Minnesota. This territory, 
with St. Paul as its great market-center, is the 
logical ground upon which to lay the foundation 
of merchandising success in the entire North¬ 
west. 

L fdiil 
These newspapers are, and have been for years, 

recognized in the Northwest and wherever the 
Northwest is studied and understood, as the out¬ 
standing leaders in the Northwest. With 145,- 
145 daily combination and 142,010 Sunday cir¬ 
culation they afford a thorough coverage of this 
rich territory. There are many subscribers in 
Iowa, Wisconsin, North and South Dakota and 
in Montana, but the great strength is in the 
SAINT PAUL SALIENT—this Southeast¬ 
ern Minnesota—this back-bone of the Great 
Northwestern Empire. 

can, literate and illiterate. Over 47,000 of them 
take these papers, 41,000 being carrier-delivered, 
morning, evening and Sunday. Compare with 
any and all cities of this size and larger. You 
will find only one such perfect coverage in the 
entire United States. 

Saint Paul itself has 55,000 families, white 
and colored, rich and poor, foreign and Ameri¬ 

Get this also. This twelve-hour service not 
only gets papers into the houses where people 
live—but into the minds and impulses of the 
entire family, adapting itself to their varying 
habits, moods, and preferences. No advertiser 
can afford to overlook the vital value of total 
coverage within the family. 

You can cover thoroughly the entire market of St. Paul and its rich trading territory With 
the Dispatch and Pioneer Press. You cannot cover this territory—much less reach its 
purchasing power and confidence—without these Key Papers to the Great Northwest. 
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MISSISSIPPI (Cont’d) 

Biloxi a<^ Gulfport (coa’t) 

rrineipol ladattrioo: Laxibrr Billa, MM- 
factoring hoopa and boxes. 

Behsala: Pablle Omde, S; High, 1; Parocbtal, of SO aillea abet and Wcot. and TS mllea nortk 
1; Naaber of PapUa, *,400 white, 1,600 aegtoea. aad aoath. The oaly eltiea adj^atag Jaetaaa 

Kaanfactoriag EsUblishmanti; 4. Paepcka Chorohas: Baptlat, •; Chrlttlaa Bcieaea, 1; “7” •*“ « 
Leiclit Co., OreenTllle Hoop Co., Orcea City Episcopal, 1; Hebrew, 1; Methodist, 4; Prsoby- J'*Jt‘"lMna atout 200 miles to tbs sooth. Urw 
Hoop Co., A. A G. Wlneamn A Boas. 

Talus annual outpot, $3,000,000. 

terian, 8; Roman Catholic, 1; Miscellaoeoos, 8. *•***> antomoblles In Jackson alone. 
Banks; National, 2: State, 1; Total Reaonrces. »««i<lontial Featorss; Jackson people art 

SpeoUlInformaUoa:’ Agrlc^^toral commmtlty, Saving; Bank be,;o.l,s Total, ,2.: 1:^0 ro'TAel/’rirm'eJ'^ VmiC 
27th 4VCDii®» two WocM ifoin ao*a. W6ll ftdaptoQ for dalryins. rnocipoi crop* loiis a wa. .so. onito mesns own boinos vnlood nt M Odd 

iRth Afreet* 28th aTeDue, two block* from 13th ^tuyle cotton. Theatr**:. MoTfnf Picture*. 2: MUcellaneou* more. Four Itriee •ubdlTision* divide enii 
irir.trStreet; 13th atreet, loor block. I Vndltorloms, etc.,, .1, Total n.mber of seats, Spring"f‘VoM.’tver’lS^ nSw‘^m«\:r,S 

from 25tb avenue to 28th avenue. i,.,iistructed, frame ami brick Iiooh.-h for whlteH. In Jackson in 11.23 aod 400 to date in 192t 
Trading Area: Bilexl a trading area, 10 rollen ac tion mostly cabins and poorly eon- I^catlo^ Hattlnbarg Is called the “Hob" Retail Biopping Section: U ■rlncioallv 

north and 18 miles west. structed shacks. Abont 8% of the negro bonoas of So^ Misslasi^ on >rrbt>ot of Its geograph- Capitol street, covering 10 blocks. Also m ? 
"tlS^rf. trading art* extends 18 miles east. .re_ well conaUuct,^ and ar,nng«l. _ SiTrSal^^S^aWirraS?: 'LT* 

structed shacks. About 8% of the negro boi 
Gnlfporfs trading area extends 18 miles east. ,re well conoUucted and arranged. 

80 miles north, 9 miles west. 
Wholesale Houses: Groceries, B.—2. G 

* ti_2;*rruit*. B.—1, G.—2; H*rd- 3 b]m*k*; Poplar street, 3 block* 

Retail Shopping Section: Washington avenue, Vn*tfll‘7U'tl^'*H^MMtaJr^^ T®?*' “®«* »* “*• hnd 
blocks: Main street. 8 blocks: Walnut street, ” * . '***P'«y «»“• on Pearl street 

B.—2. G.—1. 
Number of Kotail OuUete for MstionaUy Ad- tion 

eertisod Products: Passenger automobile a gen- ^ 
U 3 G.—8; commercial automobile agen- j ^ 

Sm B.-«. 0.-12: automobile accea^ries. 
S r: _12; automobile tire ageneiea. B.—8. » 

by the Sonthem, Gull and Ship laland, Mlasls. south State itreet Small 
Bippl Central, Gulf Mobile and Northern Bail- uorth aoutb east and weUt tr^tl ii^***”* 

Trading Area; Twenty miles in each dlrec- ways. Three of these lines connect Hattiesburg t ™ *** *® limits, 
jn. with water transportation at New Orleans, Mo- come to Jackson for a 

bile and Gnifport. radius of oO mllea eaat and west, and 73 mlln Wholaaale Honsoa: Omcerlea. 4; Hardware, bile and Gnifpon. ra.t and^ 

2: Dry Goods, 2. Principal Industliaa: Lumber, Inaber prod- to come lo^Jackson by auto ir'bus”*ri^“s*' 
Number of ReUU Outlets for RaUonaUy Ad- »«•••. o»tal atores and agricaltnre. ---- .7 ® *»« 

B.—6, G.—12; autonioblle 1**“®^res and vurtised ProducU: Passenger anUMuoblle agen- Manufactoriag Establishmauts; 80. Leading by train, 
o.—12; bakers, B.—v, g- G.—12; con- cles, 15; au^mobtla accessories, 8; antomablle Srms. Newmaa Lumber Co.. Major-Sawers Lum- Wholo 

train schednlea make It as convenient to come 

fectionera (Including 
.f.nrtai’ B—7 G—3; tire agencies, 3: bakers, 4: cigar atorea and her Co. 

hotel stands), B. G g- ». a ,w..f»ctl«u.ra flu. aolinr 

Newn^ Lumber C^. Major Sawers Lum- Wholoialo Hontaa: Groceries «• Mean a 

^'V-'****”? ‘^r®* Hardware. 3; Dry GtMda’, 3 lli;*^ 
laneous Lloea. 4 (Drugs 2) 

r Co., Hattiaabiirg Wood I^roducta Co.. _w # . - . ’ 

G-—*• norisiB, j.. .. n.rs.M (Dubllc). furriers, 1; grocers, 105; hardware, 4; jeweiry, 
O.—7; lurnUnre. B. 6. ■ .  ^ hardware. 5; meat markets, 16; men's furnishing, 8; 
B._8. G.-8; grocers B^-^. G.^». '‘•ruw^r^. t.,o,hi„g, 6; merchant tailors, 18: 

ncrican Pickle A Canning Co., Meridian Per- ® ^ ****** Ontlota for Nationally A4- 
laer Pactory, Hattleabnrg Raw Mill Co., ’r™* ,, ™‘*“®**= 1‘assenger automobile agen- 
Ivcralde Brick Co., Acme Oak Ploorlng Co. ' . V,'. automobile agencies, 4- 

R..id«.tial Poaturaa: Hatt.eaborg 1. made up ri.ii!T2‘;'''b.re;r^rd«V .:oC":"nll'.u7d.*‘^^^ 
;ry largely of “home ownera" aa moat of the cinding hotels) M- •*“■ 

GREENWOOD, MISS. se<-llona the mill operators have bnllt bouaes Ing' 18; m 
’ which are occupied by their workmen. There llclans.'d; 

1920 Population, 10.006. *'*® *•"*** * number of negroeo In these aec- laneoni m't 

City and Suburban Estimate, 12.500. _ . „ __, . ^ _ ... 
« It larr y«r«ieu *ot»fl SlioppiBg SeettoB! The retail section »Pomng g 

^5. EueuS »«*»*<'«burg rovers aboot twenty square P«rel. 17. 
Born, 2^': ^“<*^*7*/}* ' EngUsh divided practically in the center by Main 
Reading, 09%, Pamlliaa, 2,100. street, which mns north anri •nnih anH wina street, which mns north and aonth, and by Pine 

Schools: Public Grade, 4; High. 1; Junior street running eaat aod west. The bnainees 
High, 1; Nnmber of PnpIlA 1,900. tioii la very conveniently altnated for retail 

Churekee: Baptlet, 2; Epiecopal. 1: Hebrew, trade. 
; Methodist. 2; (niristian, 1; Presbyteriaa. 1; Trading Araa: Hattieaborg'a greatest aaeet la 

G^'*;*’ resfanrants (Including houuL' b“-w; greenwood, miss. ‘>•"*‘^“"‘""‘^“'11^^ """‘is;’ 

«B;Zi%.!ir;t.Ve^.Vl2. r-^rwo‘m%^'. ,3*0 P.pnU«on. lO.OC. J^^^W^UlTa-arm^^ iJ-i'egl^^i^r.hear-.:?! li'*- •m=n»Km™;n?i>hrJ^^^^ 
apparel, B.—8, 0—8. Suburban Estimate, 12.500. ' _ ... *'?'*■<•'“« botela), 12; sboea. Ig 

da. nawe 288 « vm,:.*. ann. N.arn.. n»ti Poraim *•**“ BhopplBg Seotlen! The retail section »Portlng goods, 6; atalioners, 8; women's to 
See page ZM „ .!?? wHattiesburg rovers aboot twenty square P«rel. 17. o en a sp 
- Born, 2^': ^“<*^*7*/}* ' EngUsh divided practically in the center by Main - 

g-i sDArcrkAI V Beading, 09%. PamlUaa, 2,100. street, which mns north and tooth, and by Pine 
CLAKK.OLIAlet, IVlli53. Schools: Public Grade, 4; High. 1; Junior atreet running eaat and west. The bnatneea aec- I AIIRPI MIC6 

nigh, 1; Number of PnpIlA 1,900. tloii la very conveniently altnated for retail a„a-av»ixi3i^, lYllOO, ,» 
1980 Population, 7,564. „ Chnrckea: Baptlat, 2; Episcopal. 1: Hebrew. Irade. PopnlatlOB, 17,600. 
City and Suburban Eatimato, 10,000. 2; Methodist. 2; (niristian, 1; Preabyteriaa, 1; Trading Arts: Hattieaborg'a greatest asset la e.._ . . v 
Native Whites, 85%; Negrooe, 60%; E»»«*E” Roman Catholic, 1. The foregoinc are all for tie trade territory, which extends from the dty ''**^ *“ •nburkaa IttlmAta, 21,000. 

Bom 5%: Industrial Workers, 47«: English white people. There ere 20 cbnrcbea in city for In ell directions from thirty to 9fty mllea. In Hatloa WhItM iltXf lo,. <, 
Reading, 75%: PamlUos, 2.000. negroei. all dehomlnatloiia. this are many email bat proeperone towni. Bora. 2%; Induitr^ WortlJr'3*4l'?' 

Schools: Public Grade, 34; High, 4; Junior Ranks: National, 1 State, 5; Total Resonrees, ®*'>sens come to Hattlnbnrg. “The Hub Boading, 99%; Pamillea, 3 611 ’ ' *’ ® ^ 

Hl^rt', Num^r Of .^.OOO.OOO; Serin.. Bank D^meiU T.U,. $800.- P-hl.c Grade 9 High 2- Jnniw 

Epis^l: neCw. V; MrihX. l; l*r.W Theatre.: Legit,mete 1; Moving Pleura. 8; ?'r',::rfm.“iJi:i;’ni;,ro„^rH?,^^^^^^^ ’ ‘ 
terian. 1; Roman Catholic, 1; Mlecellaneoua Miscellaneous (Audl^inmt, etc.), 2. Total territory la about 176,000 people ^ Churchoe: Baptist, 6; Chrisllan Science !• 
Christian, 1. niimber of eeete, 1,900. WhoUeale Honsoa: Grocerlea s- w..t. o- *P'***P*'' J,: Hebrew. 1; Methodist. 4; Preeby- 

Banks: National. 1; State. 3; Total Reson^rces, Location: On Tasoo River, halfway between Hardware. 8- Dvr^t^ ’ “ *“• *' *®“** Gkibollc. 1; Mlscelltneoos. $ 
to curl 2.'4 70* 8*Tlngi Btok Deposit* Totil, Jmckson. Ml**.. »nd Memphis, Tenn. On Y. A ^ v .«*«>. aa 1 * fiankR* KatiAiami « a. . ' « 
82'504 719 41. >*. V. R. R. and C. A G. Railroad, each with **‘*»“UP *<*• $6 000 000^ 
’ . . I^,.i.tn..te 1- Moving Pictures, 3; two branches. In center of Yaxoo Mississippi ’•rt*»*J B™<iucU: Passenger antomoblle agen- 8«»*“6» Hank Deposits Total. 

Theatres: Is largest cotton market In the State. «: rommercl.I automobile agencies. 2; 
Miswllam^n* (A • j permanent hard-snrfaced road* in etery di- •wtomoblle aoeesaorle*. 2; antorooblle tire afen- Theatres: Lealtlmaie 1* Morinff iMd*inr.R i 
number of seats. 1,000. rectloS; and probably best highway. In State. ® «••«: b**®". 8; ^ar stores and stand. (In- Total number of Ve"?!’1 200 * 

Location: Y. A M. V. Railway, Division of Mvlgable year round. S S!JJ® 4: dmggtats. 9; , ’ 

LAUREL, MISS. 

19t0 Popnlatloa, 17,600. 

City and Snbnrbaa IttlmAta, 21,000. 

**^’1 **• *"^“*^** Workers, 3,412; Engliib 

Location: Y. A M. V. Railway, Division of 
Illinois Central Railway. This division connects 

$1 8OOOO0’ **’'*“8® ““"b Iteposits Total. 

Theatres: Legitimate. 1; Moving Piet one. 1 
Total number of Beats, 1,200. 

Illinois central KBiiwsy. ims u..,—,. v»..—. rw.nn _. aii mills *• <lopnrtment stores, 8; electricai location: Main line. Southern Railwar- Gulf 
Memiihis and Vicksburg direct—New Orleana and ,®^‘®,“ JJt^Uctnre Uf iorlsU. 2; fralts, 8; fnmitnre. 9: Mobile A Northern U, K., and SarCtogrVacM'j 
Chicago, ultimate terminals—with Ixmlsrille and lumber' Imth^ngh and dreised. “®** ®' ^“1' * **''*'’ **>•"•'- Bonhommte A 
dnclnnatt, a* other*. * ♦ Mi ^ . or “V*® • ^■'**'*^*“**» men'* elothin*. Eastern and Isaurfl-KIllnville Interurban. 

mast m4«mi Taafitt.twiM* UmrdwttoA InmbeT laun- JfaaufactwUF Eitablithmaata: 2.5. Leadla* A; mefehant tailor*. .5; mfllfner* S« ootirlanV . 
ai^r* F*V r®«“^ h®"*" 0®“®" •*«* Pactory. Oil Mills and Saw 2: photographers. 8; pianos (and misceMineoni iu^^"r 
dry. rou . F JJ,„, musleal Instriimenta). 2: radio anppllea. 4- res- manufacturing ccnier in America, 
prduucts. IW? Infarmation: Located only eight miles '“""Ir b®'®**). 6; sporting goods. •"r". •M. 

Special Information: Clarksdale la the prln- ^ fnatbllla; It draws trade from kill aad •’•••onern, 1; woman'a appArel, 3. garden lioea. fertlliien. 
clpal Interipr market for long ttaplt cotton. delta aectlon*. Splendid department aterea and Sirki*. packing. 

, b-'Sis JnrswMM Kr w;.rr,T!u^r.: .. S 
than any two other cities In Mlssisalppi, the homes of planters who reside In the city 

for the school, social and church •** ' Bwldintiai reatnraa: Mostly one-famlly 
Homes are ol ‘b* .•"nog for whitw V.&mea,'ato^t 6,5% of homes being owned by the 
yrpe. the ^^Ta’nf. Very few tenement.. Colored aec- 
Tht Sejr? '• ®‘ ‘b* tlon mostly separate in well Improved aectlon 
it houses. of city. Practically exclusive aectlon north of 

JACKSON, MISS. 

1920 Popnlation. 30,000. •». k® VanUfteturlan SitabliallMMta: 49. Lesdiar 
. - . . —-.ui flflus. Laurel .Mills, Eastman-Gardiner A Co. 

City and inbnrbail SttimAta, SS.OMl. Marathon Lumber Co., Wausao Sontbarn Lombar 

,«». Whited. 66%: Nagroefc, 80%; Povaiga ’ 
. 10%; IndBitriW 'WoTkera. 30%; Englith w.J /.rS V- **'■*’ • *‘'"‘*'‘'1 
ling. 80%; PamUlaa, 9.600 (aatlmatad). K'gbl Ml.eel Wagon Co. 

Batall iitopplng itection: Retail a«ctlon la Yaaoo River for residence, BO baslnesa booses Born 
rcproHcnted by ten blocks. being permitted, with aavetal homes In this aec- Beading, 80%; Pamillea, 9,600 (aatlmatad). 

Trading Area: The city of one mile aqAsre. tlon ranging from >2.V000 to liy.OOO. Is a ^y , y . p.,kii- Grade 6- nieh 6> Ynnio. ’*'*••' ®* output of factories »il 
andaraUry areaof twemy^e^l^ •■nrnm.'r'" Of*' ^"p".K •"••«*•* »*00.000,000. 
north and »on*h and east, Ofteen m Abont 2>A mllea of vltritad brick about half 11.900. inclndlng rollage atadenta. Special Information: Misaiaslppl's fastest 
Mississippi River. roianleted now ov v n • . so growing and BHWt beautiful city, often referred 

way completed now. (Jknrchaa: Baptlat, 12; ^rl.tlan Science. 1; <• as the “Pasadena of the South." Has more 
Rstall Shappliig BactUn: Bxtenda from both Episcopal. 8; Hebrew, J; Mathodlst. 10: Pres- children in Its white schools and pays more 

railroad atatloai abont one-half mite apart along bytarian, 7; Roman Catbolle, 2; Miscellaneons, per capita for education than any other UH- 
CarroIIton avenue, seven biwks on iohn»n A alsaippi city. Has .36 mllea of brick and a«- 
atreet, olx blocks each on Howard and Mai) National 8- SUta 1- Total Rewmrees ^balt atreels. half million dollar public library. 
*tr^ta. 1*^* $22 000 000* RaTlnn Bank ' Total' Tnodom brick and stone school bulMtnic*. blocks on Waablngton. with one section of eight Ravings Bank Deposits Total. y j, ^ y ^ p ^ 

„ms,ssipp. _ completed now. 

DrT^Jt^a'l- MU^'llaneous Lines—Ice and Ice Rstall Shopping Boctlon: Extenda from both 
P ^ xiiik railroad atatloai abont one-half mile ipart along 
Grea . jn J _ ^ Ad. Carrollton avenue, seven blocks on Johnson 

Number of l^ail Outlet! *®' ^*®"*“^ „ street, six blocks each on Howard and Mall 
yertU^P^nrt.r Passenger antomoblle agen- ,hr^ Mock's on'Vrketstr”^ tVo ■ Banks. National. 8; SUta, 1; ToUl Re«>nrces. U!!:!!. I:""'*"'®".'*®"*® 
dee. 6: automobile acceaaorias, 5: rut^ob^^^^ blocks on Wa.hlngtoV with”ne aectlon of eight B«®k Deposits Total, “ 0*^7^ *w“c T hn^^^ 
tire agenclra. 6; Mkera. 3; ^gar ator« and Carrollton avenne not In malp »7.,000,^ ,iq|; ‘ ^ 
BUnds (Inclndlng J”*®***' * business ae<-tion. Also several ontlying grocery .. riiitraf Legltlmata !• Moriaa Pictures 8- eluding hotel stands), 6; delleatewn 2; dress- ^^~t^Lertiinata, l. Moving I hiure^ 3. R„Id,ntlal Paatoraa: A dtv of beantifa eluding hotel stand*)* deiieaie**en, j, ore**- 
makers, 4; druggists, 7; dry goods, 15; depart¬ 
ment stores, 2; electrical supplies, 2; florists. 
1; fruits, 6: furniture, 2; garages (pnbitc), 5; 

business ae<tion. Also several oo.iying grocery .. UjiAtraa: Legltlmata, I; Moriag Pictures. 8; 
atorea. Mlscellaneona (Andltorinms, etc.), i. Total 

Trading Araa: Approximately 66 miles In number of seats, 12,000. 

kdT 12; men’s furnishings. 10; men s clothing, client department atorea; draw from long dla- ' Kicdle"' bna “e-vw JTaU Shopping Section: Six blocks on Oa- 
4; merchant tailors. 1; milliners 3; opticlana. ta^. „ ^ , pointa within a radius of 75 miles of Jackson. *®al avenue, 6ve blocks on Magnolia, two blocks 
1; photographers, 2; radio supplies. 3; restan- Wholesale Honaea: Oroceriaa, 4; Meats. 1; j,p|t,,on Is the capital of the State In center ®" E®®"*- *®®® blocks on Oak. two blocks oa 
rants (Inclndlng hotels), 6; shoes. 10; sporting Fruits, 1; Hardware, 8; Dry Goods. 2: Mlscel- gt*t* on Pearl River (not navigable) t'ommercc, two blocks on Fifth avenne, two 

Iscellaneona (Andltorinms, etc.), i. Total «^**V*'^*** ®^ besntifal 
imber of seats, 12,000. •‘TtJ* 7!“** *“ ■plrlt of drie pride. Eigbty-fonr per cent of 
Location: I. C. R. R., A. A ▼. R. B., G. A the homes are occupied by the owners. 

goods, 1; stationers, 1; women's apparel, 10. 

GREENVILLE, MISS. 

1920 PopnlatiaB, 11,560. 
(hty and Bnbnrbaa Estimata, 13,600. 

. .. n y . « e ®f State on Pearl River (not navigable). y, y v . 
laneons Lines—Drags, 1; Bakeries, 2; Feeds. 2. blocks on Yates avenne. 

Nnmbar of RataU OntleU far NatlenaUy Ad- Prindpal ladnatrlaa: Largest cotton oil mill Trading Area- Bast 50 miles- south 2# 

vortit:ri Products: Passenger antomoblle agen- gu'e Lirgif'Jrill ““p*"' 1®** »> ”"®«- 
dee. 12: commerdal antoiimblle agencies. 8; *" *»>« trade extends further, as Laurel dealers enM 

.,rM"sj sr^isiLr"" '■ " ■”'* 
eluding hotels), 5; confectioners (including bo- *'f® Inauranw company. Five colleges. 

blocks on Yates avenne. 

Natiee Whites, 40%; Negroes, 00%; Foreign tel stands), 8: delicatessen. 6: dressmakers, 8; T*"7® *®* ”®fl” ^■®*®®*®*' *^*,**'*?®E. canning Wholesale Hontaa; Groceries, 8; Meats, 2; 
Born, 2%; Englith Beading, 90%. draggiata, 10; dry goods, 25; department atorea, factory, machine works and foundries, casket Frnlts. 2; Hardware, 3; Dry Goods, 1; Mlscel- 

SchooU: Public Grade, 1,900; High, 818; 5; elactricri anppllea, 2; Jtorista 2; fralte, 8; ’L®'**' . „ , . 
Ps^Mal 150- Nnmbar of PnpUs. S.SflB. fnrnltnra, 6; garages (puUle), 15; grocers, 85; Manufacturing ZsUbUshmants; Leading Arms. 
Parochial, Ifso, wnmoer ajro. hardware. 8; Jewelry, 8: meat marketa, 12; Enocht Lnn.ber A Mfg. Co., Lanchley Machine 

Churohaa: Baptist, 1; rarlatlaii Menca, i; men’s fnrnithingt, 5: men’s clothing, 4: mar- Works, Mississippi Foundry A Machine Works, 
Episcopal, 1; Hebrew, 1; Matimiri, 2; Preahy- ciigot tailors, 4; milliaers. 1; optldans, 4; pho- Jackson Casket Factory, American Box Factory, 
terian, 1; Roman Catholic, 2; MlscallaneotM, tograpbars, 8; pianos (and mtseellanaons mnslcal Jackson Fertlllier Co.. Bockeya Cotton Oil Co., 
Negro, 28. Instramenta), tne. in fnrnltnra; radio onppliet. Southland Cotton Oil Co., Mltalsiippl Cotton Oil 

Banks; National, 1; State, 8; Total Re- 2—also alectridana, hardwara; restanranta (in- Co., (Vntral Cotton Oil Co., Oober's Great Bight 
aoiirsca. $5,164,846; Barings Banka Deposits eluding hotels), 15; shoet, 8; stattonera, 1; Milling Co., Morris Ice Factory, Capitol Ice 

la neons Lines, 5. 

HnmW of Retail Ontlats for Nationally Si- dware, 5; Jewelry, 8: meat marketa. 12; Enochs Lnniber A Mfg. Co., Lanchley Machine *®® 
n’a fnrnithingt, 5: men’s clothing, 4: mar- Works, Mississippi Foundry A Machine Works, •’•**®“*®® automobile s^ 
nt tailors, 4; miniaers. 1; opticians, 4; pho- Jackson Casket Factory, American Box Factory, f!”’ 
vanhara 8: nfanna fatui mlaeellananna lanaleal Jaekann Fertiliser Oa Bnekera Patten Oil Pn t'®* ■g®nCI®*. M. OnXera. 4. Cigar Stores SM 

Total, $392,806. 

Theatres; I.eg1tiinate, 1; Moving Pictnres, 
2; Miscellaneous (Andltorlnma, etc.), 1; Total 
number of seats, 3.000. 

ments), Inc. in fnralturo; radio snpplies. Southland Cotton Oil Co.. Mississippi Cotton Oil "I*!;?" ®®°<®®<*®;®®*. **7' 
0 electrictaaa, hardwart; restanranta (in- Co., fvniral Cotton Oil Co., Oober's Great Eight "f **?*®'.***°. *!*’ V** J®* 
g hotels), 18; shoes. 5; sUtloiiert, 1; Milling Co., Morris Ice Factory, Capitol Ice j""®™: Jl:, . *2 ’ f'.Js 

women’s apparel, in department stores. Factory. Chess-Wymond Lumber Co.. Seale-Ltly ?®iM**?®*'r*’iii innKm!: 'iT- 
- Ice Cream Co., McNair Ice Cream Co.. West- V.”1L“ .IS®*”*' 'mJal 

HATTIESBURG, MISS. b^k Mfg.Co.. Morton Lumber mi,. Co.. jack- 

imoer oi srais. it.ttu-j. , _ 1920 PopnUUoB, 16,068. (1924, estimate 
Location; On Yasoo airi Miaaiasippl Yalley 18.347. 

R. R., Colnmbns and Greenrille bna sarriee, 
rlTsr point, concrete wbarf. Very Uttla ship¬ 
ping, as river men claim high cost of operation 
prohibits. 

s ss-s s m ss^yen.evn-%'%#, s.sssew. ^ Brirk Co maraeis, xi; mens larnisnings, i; mens 

loan Wnmilstinn IS fkUl tiooA Mtimntn merchant tailors, 4; mlUiaers, 6; 
im PopnUUoB, 16,068. (1924, estimate Total value of yearty ontpnt of factories eatt- tlHans. 4; photograpben, 4; pianos (and nit- 

mated at $11,000,000. renaaeena srnsfra) tnatraraentij, »; radio sV" 
City and Snbnrban Estiaats, 24.000. Bpaeial Xafanaatien: Big wholesale and Job- pHea. 8; restaaranta (lacUidlBg botals). 
Native Wbitas. 70%; Negroes, 30%; Porstgn bing center. Jaekaon, centrally loeated, Is the shoes, 71; sporting ga^, 8; atatloaota, K 

Bora. 1% test.); FamiUos. 4.000 (eot.). retail center for sarroniidlng towno for a radian waraen’i apparel. A 
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MISSISSIPPI (Cont’d) 

MERIDIAN, MISS. 
19S0 FopnUtioa, 2S,8M. 
City and Buburban Eatiiata, SS.OOO. 
Nativa Whitw. 78%: HecroM. «%; Foralra ___ _ 

Born, 3%; ladnatrial Workart, 31%; BnclUh atury prirata raaldantlal bomea. A (aw data, 
Beadins, 83%; ramlUat, 4,800 (8.750 In 1924) . 

Laadtny flrma, Corinth Lamber Oo., IflUar Hff. Whaleaala Eousaa: Grocariea, 1; Maata, 1; aidro of atreat and 8 blocka intersecting main 
Co., West Point Mfg. 0>. Coafactlonary, 1. business street of busiuoss booses. 

Total ralne of yearly ootpot of factories esti- Kambar sf Kstail Ontlata for VatloaaUy Ad- Trading Area: Takes In towna of lAthrop, 
mated at $1,230,000 to $2,000,000. Tarttaad Predaets; Passenger aotomoblle agencies. Turney. Keystone. Osborn, Stewartsville. Mays- 

Bpacial Informatiaa: Carnegie Pnbllc Library commercial aoto. agencies, S; aotomoblle ac- rllle, Kidder, Winston, Kingston and Uirabile 
city park system, good sewerage system, mo- ccssories, 6; aotomobUe tire agencies, 12; bak- and Intervening territory. 
nlclpal electric and water plant, pared streets dfar stores and stands (Inclndlng ho- Humber of Retail Outlets for Hationally Ad- 
flre miles long, other-' • ' " ' ' **'*' /i—i-si.,- -.- _ 
cnltnral commnnlty, 
dairying and 

(including 
(Including hotel 

a nomter of workmen's houaeT'and a eanald^' »>«rtware. 2; jewelry, 4; meat markett, 5; men’s stands). 2; delicatessen, 2; dressmakers 10- 
able amount of rery One homw ^Ich^rJdom- i- “*f'*‘*“* '’'•uggists, 4; dry goods, 3; department stores. 2; 

kllsccllancoos, 250. 
Banks: National. 2; State, 3; Total Kasoorces. 

$13,000,000. 

Retail Shopping Section: Commences at West¬ 
brook street on Commerce arenne and proceeds 
tliree blocks north, where it meets Main street 
at right angle, which runs three blocks east 

BROOKFIELD, MO. 
Theatres: Legitimate, 1; Moving Pictures, 3; and west of Commerce avenue. Thera arc also 

Miscellaneous (Auditoriums, etc.), 2. Total Court, Iordan and Broad streets, each baring 
number of scats, 4,000. trro blocks of minor business beoses. 

Loeatian: In east-central Mississippi, 100 Trading Arsa: Business extends through the * t j i ... u ««« 
miles from the Uulf of Mexico, 130 miles from connly thirty miles west and up to twenty-Dre ***“. Ihdnstrtal WorksTS, 23%; 

. - - >ast. rourteea passen- *«adlng. 98%; Families, 1,705. 

19(0 Population, 6,304. 

City and Suburban Estimate, 10,(X)0. 

Hatira WUtas, 94%; Hagroes, 3%; Foreign 
English 

Mobile, 106 miles from New Urieans, ir>2 miles miles sonth, north and east. _ 
from Birmingham, 248 miles from Memphis, on ger trains furnish very conrenlent -transporta- 
six I'runk-lina railroads and four trans-conti- tion to shoppers. 

neiital highways. Motor bus transportation to Wlioleaale Eouses: Groceries, 1; Fruits, 1. 

nearby smaller towns. ^ Humbar af Retail Outlets for Hationally Ad- 
Principal Indnitriehl BallrWld shops, saw ssrtisad Products: Passenger automobile agen- 

mills, OrOod-worklng shops, general machine rtea, 7; commercial aotomoblle agencies, 2; 
shops, saw works, fertiliser works, foundries, automobile accessories, 7; automobile tire agen- 
bosiery mills, feed mills, groom factory, mat- (lea, 7; bakers, 1; cigar slori-s and stands (In- 
tresa factory, brick and tile works, creoaoting eluding hotels), confectioners (Including ho- 
plant, haudlc factory. tel stands), 5; delicatessen, 4; dressmakers. R: 

Manufacturing EstabKshmants: 33. Leading druggists. 4; dry goods, 7; department stores, 
arms. Mines Saw Works, M. A O. Ky. Shops. 3; eleetrieal suppllM, 2; fruits, 4; furniture. 2; 

pianos (and miscellaneous musical Instruments), 
2; radio supplies. 3; restaurants (including 
hotels), S; shoes, 2; spurting goods. 1: station¬ 
ers, 3; women's apparel, 3. 

CAPE GIR^DEAU, MO. 
1920 Population, 10,232. 

City and Suburban Estimate, 15,000. 

native Whites. 90%; Hegroos, 10%: Industrial 
Workers. 3.3%; English Reading, 100%; Fami¬ 
lies, 2,800. 

Schools: State Teachers’ College, St. Vincent 
.uc.u.. .. .o... ... ___ Catholic Preparatory School, Commercial CoUage. 

Rasldsntial Features: AU one-family honsee. P^MhlaL^sTNumber’o^PupIls^”4,‘500.°*‘''*■ 
Retail Bhopplng Section: About five blocks. 

Trading Area: Radios of 20 miles. 

Humber of Retail Outlets for Hationally Ad- 

Bchoola, 3. Number of pupils, 1,519. 

Churohss, 3. 

Banka, 4. Total Resources, $2,900,000. 

Theatres, 2. Total number of seats. 1.600. 

▼ertiied Products: Passenger automobile agen¬ 
cies, R; commercial auto, agencies, 2; sutomo- 

60 miles’ radius: nearest city approaching sise 
is 100 miles distant. Located In cotton, dairy, 
livestock and general dlvcrslflcd farming sec¬ 
tion. 

Residential Features: Mostly one. and a few 
two-family lionsee; a few apartment bouses 
have been built within the past three years; 
(wo very fine four-apartment houses nearing 
completion; an increasing borne ownership 
through the activities of two Building and Loan 
.tssuciatluns: 23rd and 241 b avenues and Poplar 
Springs Drive given over to better class of 
homes. From $8,000 to $23,000 Is the cost of 
homes In that section. 

Retail Shopping Ssetion: 20th. 21st, 22nd 

Standard Surveys 

of 

MISSOURI 

garages (public), R; grocers. 
Jewelry, 4; meat markets, 6; men’s furnishings. 
4; men’s clothing, 4; merchant tailors, 2; mil¬ 
liners, 2; opticians, 2; photographers, 1; pianos 
(and miscellaneous musical Instruments), 2; 
radio supplies, 3; restaurants (Inclndlng hotels), 
7; shoes, 4; s|)ortlng goods, 1; stationers, 1; 
women’s apparel. 4. 

AURORA, MO. 
1920 Popnlatloa, 3,575. 

Blty and Suburban Estimate, 8,000. 

Native Whites, 98%; Foreign Bora, 2%; la- 
■23(tl 24th avenues, (our blocks escb; 8th. 7th, dnstrUl Worksrs, 83%; English BsadiiW 99% 
Rth. oth, 4th and Front streets (or about four Families, 967. 

~ " ‘ Bchools, 2. Number of pnplls, 1,100, blocks; Front street is given over for two 
blocks to wholesale and Jobbing houses. A P'>r. 
tion of 4th street Is taken by rarlons automo¬ 
bile agencies. Neighborhood stores of a gotsi 
class are found in all sections of the city. 

Trading Area: The city is served by a street 
car system that Is within easy reach of all. 
Motor boa Unss extend la all directions for 
about 30 miles. Train service is such that 
people come for long distances (50 to 75 miles) _ 
to trade. The legitimate trade territory is a vertised Products: 
radius of shout 50 miles. 

Churches, 5. 

Banks, 3. Total Resources, $l,825,(i00. 

Theatres, 1. Total number of seats. 800. 

Residential Fest:^: All one-family hooses. 

Retail Bhoppt,^ .^etion: About 8 blocks. 
Trading Area: Radius of 13 miles. 

Number of Retail Oatleta for Matleoally Ad- 
' ~ Pamenger aotomoblle agen- 

(Hiurjrkes: Baptist. 3: Christian Science, 1; 
Kpisco,. %. 1, Methodist, 5; Presbyterian. 1: 
Roman ( stholic. 2; Miscellaneous, Disciples of 
Christ, 1; Assembly of God, 1. 

Banks: Nslionsl. 1; Slate. 4; Total Resources. 
*0.374.2!*« W; Savings Bank Deposits Total. $1.- 
.398.8.30 29. 

Theatres: Moving Pletnres, 3; Vaudeville, 2; 
Miscellaneous (Auditoriums, etc.), 2. Total num¬ 
ber of seats, 3.000. 

Location: On Mississippi River. 1.30 miles 
south of Sf. Louis. Served by St. Tsuils * Sau 
Frsncisoo Ry.. Cape Girardeau. Northern Rail¬ 
road. Steamheats plying between New Orleans 
and St. t.ouis and other points on Mississippi 
River. 

Principal Induatriei: Shoes, cement, Inmber, 
emshed stone, eotfon ganse, railroad shops, anto- 
mobllc truck bodies, staves, handles, shingles, 
furniture. 

Manufacturing Establishments: 14. Leading 
Arms, InternatlonsI Shoe Co., klsrquette Cement 
Mfg. Co., Edw. Hely Crushed Slone, American 
Osnxe ,4 Cotton Co.. Lemlng Lumber Co., South- 
enst kfissouri ITsndle Co., Bois Cooperage Co. 

Special Information: Cape Girardeao Is the 
metro|H)lls of Southeast MIssonrI, situated half¬ 
way between St. Louis and Memphis, Tenn., and 
is shopping center for wide area. Has State 
T)*acliers’ College and two commercial schools, 
which draw largely from district. 

Residontial Feature!: Fully 75 per cent of 
houses in city are occupied by owners, northw<»st' 

^ - --_ •"'* '*■*’** having hotter homes. South amt 

ReUU Bhopp'tng ’Be^lonV About four blocks 
_ • , Th,-,. —iiM north and west" Kciall Shopping Section; Extends two blocks 
Trading Area: Thirty miles north and west, Broadway, two 

25 miles sonth; 20 miles eeet. blocks on Good Hope St., and four blocks on 
Humhor of Retail Outlets for Nationally Ad- Sprigg St. A nnmbcr of small grocery stores are 

BUTLER, MO. 
1920 Populatien, 2,702. 

City and Suburban Estimate, 4,100. 

HaUve Whites, 94%; Negroaa, 5%; Foreign 
Born. 1%; Induatrlnl Workora, 28%; Engliah 
Reading, 98%; FamlUoa, 795. 

Soboola, 4. Number of pupils, 711. 

CSinTehee, 4. 
Banka, 5. Total Reaonrcee, $4,700,000. 

Theatres, 1. Total number of ecats, 900. 

Reaidentlal Features: All one-family honsea. 

eles, 4; eommeretsl auto, ageartes, 2; aotomo- vertised Prodncte: Passenger etrtorooblle egen- scallercd over city. 
Wholesale Honsee: Groceries. 8: Meats. 3; bile ecceesorlee, 6; automobile tire agencies, 8; else. 8; commercial auto, sgencles, 4; Trading Area: Extends 40 miles west. 75 miles 

Fmite, 5: Hardware. 4; Dry Coodt, 8; Miscel- hakera. 2; ciger storea and stands (inclndlng bo- bile eccesoorlee, 9; nntomohlle tire ngenrtee. 9, nonth. 10 miles east and 3.5 miles north. Fine, 
laneou's Lines, 12. tela), 2; eonfertionera (Including hotel stands), hakers, 2; cigar ator* a and stsmla (Including h^ jiard roads to south give larger drawing from 

Wun.)w.r af Retail Outlets for Hationally Ad- 3: dreaamakcra, 4; druggists, 4; dry goods, 4; tela), 2; confectioners (including hotel that aectlon 
aoron^H.^^ •'«'trlc.l auppHea, 2; Boriata, 1; frulta, 2; fur- 2; dresamakera. 4; druggUta. 5:,dry goods 5; . vertised Producta: Passenger antomoblle agen 

cli-a, 20; commercial automobile agencies. 10; nlture, 8, garages (public) 
aulonioblle acceeaorlee. 22; antomoblle tire agen ware, 2; Jewelry, 

■bile), 4; grocers, is; hard- eleetrical anppllea. 2; florists, l; fruits, 3; I”*”*' yvnifi, 2. 
meat markets, 2; men’s tiire, 2; garages (pnbllc), 9: grocers, 9; bard- # 

’a clothing. 2; merch:int ware. 3; Jewelry, 3; meat markets. 4; mens Hui^sr^ 

'Wholesale Houses; Groceries, 8; Meats, 1; 

(public), 25; grocers, 183; hardware, 10: Jewel¬ 
ry, 8; meat markets, 18: men’s fnmlihlngs. 13: 
men’s clothing, 25; merchant tailors. 10: mil- 
liners, 8; opticians, 8; photographers. 4; pianos 
(and misoelianeona musical liutrnments), .3; 
radio anppllea, 7; reatauranta (Inclnding hotels), 
22; shoes, 12; sporting goods, 4; atatloners. 3: 
women’s appareL A 

WEST POINT, MISS. 
(1923, city censna. 

BOONVILLE, MO. 
1920 PopnUtioB, 5,872. 

City and Babnrhaa Eatimata, 9,897. - 

Hativa Whitaa. 78%; Magroat, 81%; Feraign 
Bom, 1%; Indnatrial Workan, 25%; EngUik 
Reading, 96%; FamlUaa, 1,120. 

BcImoU: Publie Orsde, 2; High, 1; Puaeblal, 
1; Number of Pupils, 950. 

Chnrchas: Baptlat, 1; Christian Science, 1; 
Episcopal, 1; Hebrew, 1; Methodist, 1; Presby¬ 
terian, 1; Roman Catholic, 1; MlsceUanaona, 2. 

Banka: National, 1; State, 1; Total Rasonrees, 
$1,700,000; Savings Bank Dapoalta Total, $75,000. 

Thsatraa: Lagltlinate, 1; Moving Pictures, 1. 
Engliah Total number of aaata, 850. 

Location: On south abore of Mlasonri River, 

CAMERON, MO. 
1920 Population, 3,560. 
City and Suburban Eatimata, 4,400. __ _^ _ _ __ 

Native Whites, 98%; Negroes, 2%; Foreign mualcal TnstromenU)7 5; md'lo”aoppUeiir’fT^eie 
Bora, 25%; Induitrial Workora. 60%'; English tauranta (Including hotels), 13; shoes, 14; aport- 

Retail Outlets for Nationally Ad- 
vertiasd Products: Passenger automobile agen¬ 
cies, 8; commercial auto, agencies, 4; antomo- 
hlle accessories, 2; automobile tire agencies. 8: 
bakers. 2; cigar stores and stands (Inclnding 
hotels), 18: confectioners (Inclndlng hotef 
stands), 11; delicatessen, 2; dressmakers. 13; 
drnggisfa, 12; dry goods, 6; department stores, 
2; electrical anppliea, 3; florlsta, 2; fruits, 4; 
furniture, 5; garagee (public), 11; grocera, 32; 
hardware, 5; Jewelry, 4; meat markeU, 11; 
men’e fnrnlthlngs, 10; men’s clothing. 10; mer¬ 
chant tailors, 2; milliners, 7; optlclant, 8; 
photographers, 8; pianos (and mltcellaneonn 

(College 

1980 Population, 4,400. 
5.300.) 

City and Baburhan Zatimate, 6,800. 
outside city limits.) 

Hativa TVhltas, 2,481; Nsgrees, 1,796; Poreign 
Born, 38; Industrial Workora, .3.50: ~ • 
Rsadlag. 99%; PomlUat, 1.159. 

Bchools: Pnbllc Grade, 3; High, 1; Number served by M. K. A T. and Mo. Pae. Railways, 

Raading, 99%; Familias, 1,580. 
Bchools: Public Grade. 2; High. 1; Junior 

High, 1; Parochial, 1. Number of Pupils, 900. 
Churehsa: BaptUt, 1: Christian Science. 1: 

Congregational. 1: Methodist. 1: Presbyterian, 
1; Roman Cathoiie, 1; Mlacellaneona, 8. 

Banka; National, 1: State, 8: Total Beaonreea, 
84 000.000.00. Saving! Bank Depoaita Total, 
880.000.00. 

Ing goods, 4; stationers, 8; wosMn'a apparel, 13. 

of Pnplls. 1.850. and cross-state highway No. 2, free highway 
(Jhnrchet: Baptlat, 1; Christian Science, 1; croealng Mlaaonri River. 

Rpiacopal, 1; Preebyterlan, 2; Roman Catholic. 
1. 

Banka: National, 1; State. 2; Total Reaonrccs, 
$2,200,000; Savings Bank 
$225,000. 

(Auditoriums, etc.), 2. Total aamber of aeata, 
8,500. 

Locatioa; C. B. A Q. Ry. Co.. O. B. I. A P. 
Principal ladnatrlea: Shoea, cob pipea, flonr janetton of two main line railroad systems. 

Large stock shipments. 

CARROLLTON, MO. 
1920 Population, 3,400. 

City and Suburban Estimate, 10,000. 

Native TPhitea, 90%; Nogroaa, 10%; Engliili 
Reading, 90%; Famillet, 2,600. 

Schools: Public Grade, 2; High, 1; Parochial, 
Theatres: Moving Plcfnrea, 1; Mlacellaneona 1: Number of Pupils, 1,000. 

Principal Industrias: Shirt and overall fac- $250,000. 
tnriea, glove factory, broom factory, lee cream 
mannfactory, large central produce honse, whole¬ 
sale grocery, batter factory. Large dairying 
eenter. 

mills, creamery, bottllnc vrorks, ealve factory. 

Mannfaetarlng EstahUahmsata: Hamilton 
Deposits Total. Brown Shoe Factory, BoonvlIIe Mills Co., Phoe¬ 

nix American Cob Pipe Factory. Annual out- 
Theatres: Legitimate. 2; Moving Pictures, 2; P»t. $750,000. 

Vaudeville, 1; Mitcellaneous (Auditoriums, etc.), Resldantlal Peatnreu: Majority one and two- 
1. Total anmber of aeata, 600. story booses, largely owned and ranging In 

Location: Mobtio A Ohie. lUlnola Central. »alne from $2,500 to $18,000. - , . 
(’olambos A Greenville B. B. Retail Bhopplng Boctloa: Extends from fre* WsaentCT ^Inn ent« tiid 

Prteelpal ladnstrUs: Lnmber and sawmill, Wfh-'T bridge to high acM. 5 blMka on Home of 

pinning mill, m.ehlne works, roft drinks (^- SlteT'rf n^tahW* mat t”™ 
Cola, etf.) workis crwunery, cream factory, Sprlaa md Cbeatant 8ta. Ooater of DatCDDor’' 
cotton mill (thread mfg.), cotton seed oil mill, hood storea In West BoonvlIIe. 

Churches: Baptist, 1; Christian Science, 1; 
Episcopal. 1; Methodist, 2; Presbyterian, 1; 
Roman t^atholic, 1; Mitcellaneons, Christian 1. 

Banks; National, T; State, 8; Total Resonrees, 
$3,000,000. Savings Bank Deposits Total. 

Theatres; Legitimate, 1; Moving Pletnres, 1. 
Total number of seats, TOO. 

Location; Wabash Ry.. Santa Fe Ry. and 
Burlington Ry. Main line of Santa Fe and 

Bpecial Information; Finest blue grass farming Wabash. Direct route to Kaiuas City, St. Louis 
country In D. S. A. Fine train terv^.^ 82 (^Icago. 

over 500 student! Inst term. 
Reeidential Features; Mostly 

cotton gins, three printing plants. 
Mannfaetnriag EatabUshmeats: About 

Trading Arsa: Extends for radius of 20 booses from 4 to 10 rooms. 80 private homes 
5. mllss, 00 good roads. Betail Bbeppiag Beetlon; Four blocks both 

PrinoipsU Industries; Farming community. 

Haaidential Peatnrau; Small city of homes. 

Retail Shopping Beetlon; Around Public Square 
one-family and one block each direction. 

Trading Area: 15 mllee each direction. 
»n page 114 
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MISSOURI (Cont'd) 

Cuxoiltoo (con't) 

Wholeule Houses: Grocprien, 1. 
Number of Betsil Outlets for NationJiUr Ad¬ 

vertised Products: I’assrogpr siitomobile agen¬ 
cies, 6; commercial auto, agencies, 6; automo¬ 
bile acceasoriee, 7; automobile tire agencies, 8; 
bakers, 1: cigar stores and stands (including 
liotels), 8; confectioners (including hotel 
stands), 2; delicatessen, 2; dressmakers, 4; 
druggists, 4; dry goods, 3; department stores, 1; 
•electrical supplies, 2; florists, 2: fruits, 4; fur¬ 
niture, 2; garages (public), 5; grocers, 11; 
hardware, 3; Jewelry, 2; meat markets, 4; men's 
furnishings, 3; men’s clothing, 3; merchant 
tailors, 2; milliners, 4; opticians, 3; photograph¬ 
ers, 2; pianos (and miscellaneous musical in¬ 
struments), 2; radio supplies, 3; restaurants (in¬ 
cluding hotels), 4;_8hoea, 6; sporting goods, 2; 
stationers, 2; women’s apparel, 3. 

CARTHAGE, MO. 
1920 Population, 10,068. 

•City and Suburban Xstimate, 13,000. 

Native Whitea, 90%: Negroes, 6%; Foreign 
Bom, 5%: Industrial 'Workers, 25%; English 
Beading, 100%; FamiUee, 2,329. 

SchooU: Public Grade, 9; High. 1; Number 
of Pupils, 2,901. 

Churches: Baptist. 2; Christian Science, 1; 
Kplscopal, 1; Methodist, 3; Presbyterian, 2; 
Roman Catholic, 1; Mtacellaneous. Church of 

•Cod (2), Church of the Brothers, Church of the 
.Na7ar#‘ne, Christian Adventist. 

Banks: National. 2; State, 2; Tota» ..esources, 
$4,0:13 000. Savings Bank Deposits Total, in¬ 
cluded als)ve—not separated. 

’Theatres: Legitimate, 1; Moving Pictures. 2; 
Miscellaneous (Auditoriums, etc.), 2. Total 
miinber of seats, 4,200. 

Location: St. Louis and San Francisco, Mis- 
kourl Pacific. St. Louis, Irou Mountain A South¬ 
ern Carthage A Western, Southwest Missouri 
U B. Co. (Interurban Electric), several bus 
lines. Located in center of Jasper County, 20 
miles from Kansas line, 60 miles from Arkansas 
line, on western slope of Ozark Mountains. 

Principal Industries: Shoes, bed springs. Car¬ 
tilage marble, lead and zinc, powder and dyna¬ 
mite, men's work clothing, leather, iron prod¬ 
ucts, flour, printing, automobile accessorlea, 
cigars, brooms, crnslied stone, ice, butter. 

Manufacturing Establishments: 43. Leading 
linns Juvenile Shoe Corporation, Lantz-Mlssourl 
Marble Co.. F. W. Steadley. Inc. (stone), Her¬ 
cules Powder Co., Liggett A Platt Spring Bed 
Mfg. Co., Smith Brothers Overall Co. 

Total value of yearly output of factories 
estimated at $10,600,000. 

Special Information: Carthage marble, a par¬ 
ticularly fine building material for both exterior 
and Interior flnish. Is quarried here. Center for 
strawberries and grapes, which are shipped in 
car lots. Leading dairy center of State—more 
Jersey cattle breeders here than in any other 
county in D. 8. Seat of Ozark Wesleyan Col¬ 
lege, Just endowed for one million dollars. 
Largest greenhouse west of Mississippi (spe¬ 
cialising in lettuce). Center of concrete and 
hard surfaced roads, gateway to Ozark play¬ 
grounds. 

Besidential Features: Almost wholly private 
residences, few apartments. Homes largely 
owned by occupants. Widely known as pretty 
residence city. 

Betail Shopping Section: Public Square, with 
Court Houses in center, is center of business 
district: extends three blocks north on Main, 
three blocks south on Grant, one block east on 
Third, two blocks east on Fourth, two blocks 
sooth on Grant, two blocks south on Main, one 
block west on Fourth. Quite a number of "out¬ 
lying” stores, mostly groceries and meat. 

Trading Area: East and north for 25 miles, 
west 15 miles and south 15 miles. Intermittent 
trade from longer distances. 

'Wholesals Housesi Groceries, 2; Fruits, 2; 
Miscellaneous IJnes, Clothing. 

Number of Betail Outlets for Nationally Ad- 
vertia^ Products: Passenger automobile agen- 
•^'les, 5; automobile accessories, 5 and others in 
••omblnatlon with other lines; automobile tire 
-agencies, 67, many others In combination with 
.other lines; bakers, 3; cigar stores and stands 
•(Including hotels), 5; confectioners (Including 
'hotel stands), 3; dressmakers. 15; druggists, 4; 
department stores, 5; electrical supplies, 3; 
dorists, 2; furniture, 4; garages (public), 8; 
grocers. 49; hardware, 4; Jewelry, 3; meat mar¬ 
kets, 5; men's clothing, 5; merchant tailors, 4; 
milliners, 2 and others In combination; opti¬ 
cians, 5; pbolographers, 3; pianos (and miscel¬ 
laneous musical instruments), 2; radio snppllea 
2; restanrants (including hotels). 20; shoes, 5; 
s|K>rting goods. 1; stationers, 1; women's ap 
pare). 2 

CHILLICOTHE, MO. 
1920 Population, 6,772. 
City and Suburban Estimate, 18,807. 
Native 'Whites, 96.8%; Negroes, .042%: For¬ 

eign Bom, .031%; Industrial Workers, 30%; 
English Beading, 95%; Families, 1,354. 

Schools; Pnblle Grade, 7; High. 1; Junior 
High. 1; Parochial, 1. Number of Pupils, 1,.342. 

Churches: Baptist, 2; Christian Science, 1; 
Congregational, .!; Episcopal, 1; Methodist, 2: 
I'reabyterian, 1; Roman Catholic, 2; Miscellane¬ 
ous, 4. 

Banks: National. 2; Stale, 3; Total Resources. 
$6.0.3fl.904..31; Savings Bank DeiH>stts Total. $4. 
8.'>2.988.(V>. 

Theatres: LegilieMle, I4 Moving Picturev, 2; 
Vsuderille, 1; Miscellaneous (Auditoriums, etc. 1. 
2. Total number of seats, 6.500. 

Location: On the main line of the Chicago. 
Burlington A Quincy between Chicago Chicago 
and Kansas City; main tine of the Chicago, 
Milwaukee A St. Paul from Chicago to Kansas 
City: main line of the Chicago, Burlington A 
Quincy between St. Louis and Seattle; main line 
of the Wabash between St. Louis and Omaha 
Also excellent bus service to uortli anil sixitli 
part of tile state. 

Principal Induatries: .Igriculturc, dairying, 
manufacturing and jobbing. Thoroughbred live 
stock abounds. ilanufacturing Industries us- 
for raw materials, milk, cream, fruits, vege¬ 
tables, wood products, sand and minerals. Also 
flour and corn mills, water and Ice pro<lucts and 
tobacco. 

Manufacturing Estsblishmonts: 98. Ia:adlng 
firms, Cbillicotbe Furniture Co.. Jenkins Hay 
Rake A Starker Co., M. B. Hamilton Glove 
Wbeeler-Motter Shirt Ck>., Brownfleld-Bird Ice 
Cream A Confections, Stockton Ice Cream (3>.. 
Chlllicothe Iron Co., American Candy Co., Cbil 
licotbe Baking Co., Shale Hill Brick A Tile Co.. 
Central Missouri Monument Co., Morgan Barber 
Supply (X>. 

Total value of yearly output of faetoriea eati- 
mated at $5,450,475.00. 

Special Information: Retail trade comee to 
this city by railroad from eix directions or by 
auto from 25 directions that reaches out from 
25 to 30 miles in all directions. Chlllicothe is 
on "cash basis,” no bank or busiuesa failures 
of consequence in years. Has three colleges 
with average annual enrollment of more than 
3,000. Chlllicothe has seven city letter carriers 
and parcel post delivery, seven rural carriers 
and P. O. force of 15. Has 34 secret and 
benevolent orders and clulw. The State of 
Missouri has let contracts for $300,000 in road 
work in this county, which will establish a net¬ 
work of state and federal bard-aurfaced roads 
in the county, 

Besidential Features: Mostly tingle family 
homes. Limited section devoted to working- 
men’s tenements and homes. Private homes 
predominate with the largest average number of 
home owners of any town in the etate. Average 
home value around $6,000. Alao large number 
of two-family horaea, apartment bouses and flue 
individual hornet. 

Batail Shopping Section: Extends from Public 
Square (which forms heart of butiness section) 
two blocks each way from square, with business 
streets running out several blocks to railroad 
stations and college. 

Trading Area: Extends 25 miles south and 
west, 20 miles north and east. Intermittent 
business Is secured liberally from people living 
at a much greater distance because of the 
splendid railroad connecUona and flue state 
roads for gatomobtle travel. 

Wholesale Hontea: Groceries, 2; Heats, 1; 
Dry Goods, 1; Htseellaneous Lines, confectionery 
2, barber supply 1. 

Number of Betail Outlets for Nationally Ad¬ 
vertised Frodnete: Paeeenger automobile agen¬ 
cies, 12; commercial auto, agenclea, 8; automo¬ 
bile accessories, 20; automobile tire agencies, 8; 
bakers, 3; cigar stores and atanda (including 
hotels), 46; confectioners (Including hotel 
stands), 14; delicatessen, 2; dressmakers, 15: 
druggists, 6; dry goods, 5; department stores. 3; 
electrical suppilea, 2; florlsu, 2; fruits, 6; fur¬ 
niture, 2; garages (public), 8; grocers, 23; 
hardware, 4; Jewelry, 4; meat markets, 5; men's 
furnishings, 7; men’s clothing, 7; merchant 
tailors. 3; milliners, 6; opticians, 8; photog¬ 
raphers, 8; pianos (and mlscellaneooa mnslcal 
Initrnraenta), 3; radio supplies, 4; restanrants 
(including hotels), 12; sporting goods, 8; sta¬ 
tioners, 3; women’s apparel. 5. 

CLINTON, MO. 
1980 Population, 5,098. 

City and Suburban Estimate, 12,000 

Native Whites, 93%; Negress, 4%; Foreign 
Bom, 3%: Indnatrial Workers, 26%; English 
Beading, 95; Families, 1,411. 

Bohools. 4. Number of pupils, 1,220. 

Churches, 6. 

Benks, 5. Total Resources, $2,930,000. 

Theatres, 1. Total number of seats, 800. 

Besidential Features: One-family bonees. 

Betail Shopping Seotion: About five blocks. 

Trading Area: Fifteen mile radlua. 

Number of Betail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, 5; commercial auto, agencies, 2; antomo- 
bile accessories, 6; automobile tire agencies, 6; 
bakers, 2; cigar stores and stands (inclndlng ho- 
teU), 2; confectioners (Including hotel stands), 
2; dressmakers, 4; druggists, 5; dry goods, 4; 
department stores, 1; electrical supplies, 2; 
florists. 2; fruits, 2; furniture, 2; garages (pub¬ 
lic), o; grocera, 22; hardware, 4; Jewelry, 2; 
meat marketa. 2; men’s furnishings, 2; men’s 
clothing, 2; merchant tailors, 2; milliners, 3; 
opticians, 2; photographers, 2; pianos (and mis¬ 
cellaneous musical Instruments), 1; radio sup¬ 
plies, 2; restaurants (Including hotels), 4; shoes, 
2; sporting goods, 1; stationers, 2; women’s 
apimrel, 2. 

COLUMBIA, MO. 
1980 PopuUtion, 10,920. 

City and Suburban Eatimato, 13,500, exclnalva 
of 4,500 students. 

Native Whitea, 80%; Negroes, 20%; Industrial 
Workers, 5%; English Beading, 100%. 

Schools; Public Grade, 6; Higli, 1; Junior 
lligli. 1; Parocliiai. 1. 

Ckarohaa: Baptist. X; Christiaa 'ScImmm, 1; 
Congregational, 1; Kpiicopal, 1; Methodist, 2; 
Presbyterian, 1; Roman Catholic, 1. 

Basks: National, 2; State, 4; Total Bcaources, 
$2.000.1>00. 

Theatrei: Legitimate, 1; Morlng Pictures, 3; 
Vaudeville, 1. Total namber of seats, 8,600. 

leoation: On M. K. A T. and Wabash B. R.’s. 
.North side of Missouri River (9 miles from 
river ill lUs.oe Coiiiiiy. i.u* -,.rvlee ui Jef 
ferson City. 

Principal Industries; Shoes, mill and elevator. 

Manufacturing EstabUshments, 3. Leading 
firms, Hamilton Brown Shoe Co., Boone County 
Mill A Elevator Co., Broadway Mill A Elevator 
Co. 

Special Information: Columbia it an educa¬ 
tional center. University of Missouri, Stepbena 
College and Christian College. 

Baaldential Features: lairge rooming houses 
for students, dormitories, fraternity booses. 
Fine private homes. 

Betail 8kon)iug Section: Broadway from 6tb 
St. to Hitt St., 6 blocks. Sontb 9th St. from 
Broadway to Locuat, 2 blocks. 

Trading Area; Radius of aliout l.'i mile-. 

Wholaiale Houaei: Groceries, 3; Meats, 1; 
Fruits, 1. 

Number of Betail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agencies, 
10; commercial auto, agencies, 3; automobile 
tire agencies. 10; bakers, 2; cigar stores and 
stands (Including betels), 16; confectionera (In¬ 
cluding hotel stands), 7; delicatessen, 2; drug¬ 
gists. 11; dry goo<ls, 11: department stores. 2; 
electrical supplies, 2; florists, 2; fruits, 1; fur¬ 
niture, 4; garages (public), 19; grocers, 39; 
hardware, 3; Jewelry, 4; meat markets, 4; men’s 
furnishing, 5; men’s clothing, 5; merchant tai¬ 
lors, 3; milliners, 5; opticians, 4; pbotograpbers, 

pianos (and miscellaneoua moaical Instru¬ 
ments), 2; radio supplies, 4; restaurants (In¬ 
cluding hotels), 14; shoes, 6; sporting goods, 2; 
stationers, 3; women’a apparel, 6. 

EXCELSIOR SPRINGS, MO. 
1920 Population, 5,000. 
Schools: Public Grade, 8; High, 1; Junior 

High, 1. 
Churchei: Baptist, 2 white; 1 colored: Christian 

Science, 1; Episcopal, 1; Methodist, 2; Presby¬ 
terian. 1; Roman Catholic, 1; Miscellaneous, 
Christian 1, and Christian Union, 1. 

Banka: National, 1; State, 1; Ttnat 0>., 1. 
Theatres; Legitimate. 1: Moving Pictures, 2. 

Total number of seats, 1,700. 

Location: C , Mo., St. Paul and Wabash B. R. 
Interurban from Kansas City, 28 miles. 

Principal Industriaa: Health resort. Baths 
and mineral watera, hotels, hoapltala, Inclndlng 
Veteran’s Hostipals. 

Special Information: Largest variety of min¬ 
eral waters of any watering place In America. 

Baaldential featnraa: Hotela Urge and num¬ 
erous, 150 rooming bonsea. 

Betail Shopping Seetlen; Broadway, 8 blocks; 
Main, 3 blocks; Marietta, 10 blocks; Spring, 2 
blocks. 

Trading Area; About 3 to 5 miles. 
Wholesale Hoosee: ^iscelUneons Lines, to¬ 

bacco, etc., 1. 

Number of Betail Outleti Tor Nationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, 5; commercial ante, agencies, 3; antomo- 
bile accessories, 5; antomobile tire agenclea, 3; 
bakers, 3; cigar stores and stands (Inclndlng 
hotels), 8 or 10; confectioners (Including hotel 
stands), IS; delicatessen, 1; dressmakers, 20; 
druggists, 7; dry goods, 5; department stores, 2; 
electrical suppllesi. 3; floriats, 1; fruits, 6; fur¬ 
niture, 4; garagee (public), 8: grocers, 14; 
hardware. 3; Jewelry, 2; meat marketa, 6; 
men’s fumUhingt, 4; men’s clothing, 3; mer¬ 
chant tailora, 3; milliners, 4; opticians, 3; 
photographera, 1; pianos (and mltcellaneona mu¬ 
sical instruments), 1; radio supplies, 4; res- 
tauranU (Including hotels), 30: shoes, 7; sta¬ 
tioners, 3; women's apparel, 5. 

FULTON, MO. 
1980 FopuUtion, 5,505. 

(Hty and Suburban Estimate, 23,000 (Calla¬ 
way County), 10,000 patrons of Post Oflice. 

Natlvs Whitea, 00%; Negroes, 10%; ladus- 
trial Workers, 10%; English Beading, 100%; 
Families, 1,000. Figures are approximate. 

SchooU: Public Grade, 3; High, 1. William 
Woods College (women), Westminster College 
(men). Synodical College (women), Missouri 
School for Deaf. 

Churches: Baptist, 2; Episcopal, 1; Methodist, 
2; Presbyterian, 1; Roman Catholic, 1; MUcet- 
Isneons, Christian 2, Evangelical. 

Banks; National, 1; State, 3; Total Resources, 
$3,607,026.03, July 1, 1924. 

Theatres; Legitimate. 1; Moving Pictures, 1; 
Miscellaneous (Auditoriums, etc,), 5 (exclnaive 
of churches). 

Location: In the center of Ulseourl; 117 mllee 
from St. LouU and 185 miles from Kansas 
nty. Chicago and Alton Ballway fnrnlshes 
service that Inclndea six pasaenger-mall trains 
per day and freight transportation. The Na¬ 
tional Oil Trails Road—one of the most historic 
highways in America—paaaea tbrongb Fulton. 

Principal Industries; Fire brick, shoes, coal, 
printing, flour farming. 

Manufacturing EstabUshJoaaU: 4. Leading 
firms, Fulton Fire Brick Co., McElroj-Sloan 
Shoe Co. (numerous coal mines), Fulton Gazette 
PiiMisMng Co., YantU Milling Co. . 

Spaotal InformatUn: Excellent .deposits of 
bitimiiiioiis coal and finest grades of fire clay 

are Xuuad in almmlaiice. Payroll of Fir<- Itr:, z 
Co. Is $30,000 a month. State lluspitHi ,Nu 
1, William Woods (>>IIege (wonioni, SyiiiMj|,.,i 
College (women), Westminster College (ine.i 
Mlssonrl School for Deaf, are located in Fulmu 

Residential Features: Mostly one auil tsu. 
faiuily houses. Limited uumber of teiiemeut 
houses for colored labor at brick factory, Hume, 
are of tlie old soutliern type and are finely (ur 
uislied. A large number of the sludeots in 11.- 
collegea live la dormitories. 

Betail Shopping Seotion; Is concentrate)! slxiut 
tlie courtliuuse and extends on an average „[ 
one block on each street going from the squar- 
A few small grocery stores are located in 11,. 
residential part of town. 

Trading Area: Altboogh (he circulation cover, 
Callaway County a more accurate estimute or 
the trading area would be a radius of 15 mii... 
Tlie first Monday of each month Is stock sale, 
day, and persons come from over the entire 
county for this day. The Gasette offers a well 
concentrated clrcnlatlon In this trade tcrrilorj 

'Wholesale Heusee: Groceries, 1; Mlscellancou, 
Lines, bottling works 2. 

Number of Betail Outlets for Nationally Ad¬ 
vertised Products: Passenger antomobile agen 
cies, 11; commercial auto, agencies, 6; autum,,- 
biie accessories, 6; automobile tire agencies, 7. 
bakers, 1; cigar stores and stands (includiiig 
holels), 13; confectioners (Including liuici 
stands), 15; delicatessen, 3; dressmakers. 
druggists, 4; dry goods, 4; dei>artment storeV 
4; electrical supplies, 2; florists, 2; fruits. 17; 
furniture, 2; furriers, department stores; gsr 
sges (public), 6; grocers, 17; hardware, 
Jewelry, 3; meat markets, 6; men's furnishing-. 
4: men’s clothing, 7; merchant tailors, 3; mil 
liners, 4; opttclaiu, 4; photographers, 2; pisiss 
(and miscellaneous musical Instruments), 2. 
radio supplies, 3; restaurants (Including hotelsi! 
8; shoes, 3; sporting goods, 3; stationers, 7' 
women’s apparel, 6. 

HANNIBAL, MO. 
1980 Population, 19,306. 

(Rty and Suburban Eatimata, 22,000. 

Native Whitea, 90%; Negroea, 09%; Foreign 
Bom, 01%; English Beading, 98%; Familien 
.'1.000. 

SchooU: Public Grade, 8; High, 1; Junior 
High, 2; Parochial, 2; Number of Pupila, 5.445 

Churches; Baptist, 5; Christian Science, 2 
Episcopal, 1; Methodist, 6; Presbyterian, ]• 
Roman Catholic, 2; Miscellaneous, 10. 

Banks: National, 1; State. 4; Total Besoiin-c. 
$7,000,000.00. 

Theatres: r.,egltimate, 1; Moving Pictures, 2; 
Vaudeville, 1. Total number-of seats, 4,000. 

Location: Burlington, Wabash, St. Louis and 
Hannibal Railways, Mlsslsaippl River, sU 
marked national and state automobile highways. 

Principal Industriaa; Shoes, Portland cement, 
car wheels, powder, stoves, scrubbing machines, 
imarl buttons, lime, wire fence, truck bodies, 
mill work, boxes and crates, large flour mills 

Manufacturing EstabUshmantg: 95. Leading 
firms. Atlas Portland Cement Co., B. I. du Pont 
de Nemours. International Shoe Co., Bluff City 
Shoe (k>., Duffy-Trowbridge Stove cio., Hannibal 
Car Wheel 0>., American Scrubbing Machine and 
Equipment Co., Pennant Pearl Button Co., 
Pioneer Pearl Button Co., Marblehead Lime to.. 
Homestead Fence Co., Hannibal Paper A Cigar 
Box Co., Hannibal Woodworking Co., Hannibal 
Truck Body Co. 

Total vain* of yearly output of faotorios eiti- 
mated at: Payroll, 112,000,000. 

Bpacial Information: Largeot cement plant In 
the world. 

Bosidontial Fsatoraa: Moetly private homes or 
flats and a few apartment bonsea. 

Batail Bhapptag Seotion: About fifteen blocks 
on Main St. aod Broadway, reached by trolley 
and bus llnet. 

Trading Area: 37 miles south, 40 miles oouth 
west, 60 miles west, 70 miles northwest, 20 miles 
north ami 30 mllea east. 

‘Wholesale Houses: Orocerlea, 2; Meats, 3; 
Fruits, 3; Dry Goods, 1. 

Number of Betail Outlets for Vationally Ad¬ 
vertised Products: Passenger automobile agen- 
cles, 15; commercial auto, agenclea, 6; autonio- 
bile accessories, 12; automobile tire agencien, 5; 
bakers, 6; cigar stores and atando (Including 
hotels), SO; confectionera (Inclnding hotel 
stands), 52; delicatessen, 2; dressmakers, 10: 
druggists, 15; dry goods, 16; department stores. 
2; electrical supplies, 4; florists, 3; fruits. 4: 
furniture, 7; furriers, 1; garages (public), 10; 
grocers, 97; hardware, 9; Jewalry, 7; meat intr- 
kets, 12; mea’a furnishings, 2; men’s clothing. 
10; merchant tailors, 2; milliners, 4; opticians. 
2; photographers, 8; pianos (and miscellaneous 
mnslcal Instrnmenta), 6; radio snpplles, 5; res- 
tanranta (Inclndlng hotels), 50; shoes, IS; sport. 
Ing goods, 3; stationers, 2; women’s apparel. 4. 

INDEPENDENCE, MO. 
1980 Population, 11,686. 

City and Suburban Eatimata, 18,000. 

Native Whitea, 88.4%; Hegroea, 7.4%; For¬ 
eign Bom, 4.2%; EngUih Beading, 08..'i%: 
Famillaa, 2,968. 

Schools; Pnblle Grade, 8; High, 1; Junior 
High, 1; Parochial, 1; Number of Pupila, 3.501). 

Churches: Baptist, 2; Ohriatlan Science, 1: 
Episcopal. 1: Methodist, 8; Presbyterian. 1: 
Roman Catholic, 1; Miscellaneous, Disciples I. 
Latter Day Saints B 

Banks: National, 1; State, 6; Total Resonreen. 
$4,308,753.89; Savings Bank Deposits Total. 
$609,042.74. 

Theatres; ?(ovlng Pictures, 3. TolsI niinib>T 
of scats. l.T-IO. 

Location: Nine miles east of KinKss I'ii.v • ■> 
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al.e main line and Lexlogten Branch Line of the 
.Miaaourl Paciflc, main line of the Chicago and 
Mtoa to Chicago and St. Louie, and on branch 

jine of Kansas Citjr Southern. Eleclrlc and bus 
tines to and from Kansas Citj. 

Principal Indastrios: Iron, flour, tile, cement. 
Itanufaotuiing EstabUshmonts: 8. Leading 

Arms, Independence Store and furnace Co., 
Waggoiier-Uatea Milling Co.. Friderichsen Floor 
Jk Wall Tile Co.. Portland Cement Works. 

Xotal value of yearljr output of factories esti¬ 
mated at (S.tiOO.OOO. 

Special Information: Independence is the cen¬ 
ter of one of the greatest pure bred lire stock 
>ectioiis in the country. It is the only county 
neat town in Missouri that has inacadamixeil 
roads leading to it from aU directions and con¬ 
necting it with all other towns in the county. 
More than 1,000 licenses issued in Independence 
this year. City never had a bank failure caused 
by bard times and has bad banks since 18.^7. 

Besidential Faatuisa: An ideal residence city, 
away from the smoke and noise of the great 
city and yet close enough to Kansas City to 
enjoy all the advantages of the larger city. 
Mostly one-fsmlly houses. Private homes pre- 
limninate. A good trading center for farmers of 
Eastern Jackson County. 

Betail Shopping Section: Extends from l^ublic 
Suuare (which forms heart of business section 
and terminal for suburban trolley and bus Hues) 
for two blocks on West Lexington, two blocks 
on West Maple, two blocks on North Liberty, 
one block on East Maple, two blocks on East 
Lexington, two blocks on South Main, two blocks 
on South Liberty. One outlying retail business 
section and several smaller neighborhood sec¬ 
tions with the usual grocery and small shops. 

Trading Area: Extends about 10 miles north, 
;;U miles east, 80 miles south and S miles west. 

Wholesale Houses: Meats, 1; Fruits, 4; Miscel¬ 
laneous Lines, candy 1. 

Number of Betail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, 11; commercial auto, agencies, 6; antomo- 
iiile accessories, 8; automobile tire agencies, 0; 
linkers, 3; cigar stores and stands (including 
liotels), 0; confectioners (including hotel 
stands), 4; delicatessen, 4; dressmakers, 2; drug- 
aists, 8; dry goods, 4; department stores, fl; 
electrical supplies, 8; flwlsts, 3; fruits, 2; fur¬ 
niture, 4; garages (public), S; grocers, 66; bard- 
wsre. 6; Jewelry, 4; meat markets, SO; men's 
furnishings, 6; men's clothing, 4; merchant 
tailors, 2; milliners, 4; opticians. 6; photograph¬ 
ers, 3; pianos (and mlscellaneons musical Instru¬ 
ments), 2; radio supplies, 8; restaurants (includ¬ 
ing hotels), 13; stioes, 6; sporting goods, 2; sta- 
tiiiners. 10; women's apparel. 6. 

Iln and Plttsborg Intenirban. Excelieat bus 
service to central parts of the state. 

Principal Industries: Lead and sine mining 
and smelting, flour mills, mining machinery, 
cigar factories, printing, baking, creameries, 
candy factories, garments, advertising novelties. 

Maanfaotnmg Establishments: 126. Leading 
Arms, Eagle-Plcher Lead Co., Empire District 
Electric Co., General Explosives Co., Independent 
liravel, Junge Baking Co., Concrete and Steel 
Construction, Boucher Cigar Co., United Iron 
Works, Joplin Printing Co., Bogers Foundry, D. 
M. Uberman Mfg. Co., Meeker Avd. Co. Annual 
payrolls all over $60.(li00. 

Total value of yearly output of factories esti¬ 
mated at $26..'>00,000.00. 

Special Information: Metropolis of a trading 
area of 250.000 to 300,000, including Southwest 
Missouri, Houtbeastern Kansas, Northeastern Ok¬ 
lahoma, Northwestern Arkansas, gateway .to the 
Oxark playgrounds, where 360,()00 tourists visit 
annually. As a wholesale distributing center. 
Joplin is growing in importance. Large retail 
establishments e<iualllng those in much larger 
cities arc found here, supported l>y the excep¬ 
tional "ontslde" market. Concrete highways 
radiate from Joplin to points in Kansas, Okla¬ 
homa, Arkansas and toward center of state. 

Besidential Features: Mostly one-family 
houses. About 18 apartment houses. Has msny 
magnifleent homes, but middle classes predomi¬ 
nate. 

Betail Shopping Section: Extends from Third 
to Seventh Sts. (4 blocks) on Main (the main 
N and 8 8t.), Joplin. Wall, Virginia 8ts., mak¬ 
ing an area 4 blocks long and 3 blocks wide. 
There are retail establishments located along 
Main St. from First St. to the southern limit of 
the city (35th St.) and in small sections In the 
northwestern, northeastern, west central and 
southern parts of town. 

Trading Area: 60 miles south, 30 miles east, 
30 miles west. 25 miles north. 

Wholesale Honses: Groceries. 5; Heats, 3; 
Fruits, 3; Hardware, 1; Miscellaneous Lines, 
Notions 1, (Tgars-Tobacco 2. Garments 1, Grain, 
Flour and Feed 4, Poultry 1. 

Number of Betail Outlets for Nationally Ad¬ 
vertised Products; Passenger automobile agen¬ 
cies, 21; commercial automobile agencies, 0; 
automobile accessories, 6; antomoblle tire agen¬ 
cies, 18; bakers, 10; cigar stores and stands (in¬ 
cluding hotels), 11; confectioners (Including ho¬ 
tel stands). 6; delicatessen. 2; dressmakers, 31; 
druggists, 24; dry goods, 11; department stores, 
3; electrical supplies, 7; florists, 7; fruits, 4; 
furniture, 20; furriers, 2; garages (public), 25; 
grocers, 180; hardware, 14; Jewelry, 11; meat 
markets, 47; men's furnishing, 12; men's cloth¬ 
ing, 12; merchant tailors, 8; milliners, 9: op¬ 
ticians, S; photographers, 8; pianos (and miscel¬ 
laneous musical instruments), 6; radio aupplies, 
4: restaurants (Including hotels), 54; shoes, 8; 
sporting goods, 4; stationers, 6; women's ap- 
imrel, 15. 

See anacuncement cohunns 3 and 4 

meat. Is third in the manufacture and dis¬ 
tribution of soap. lias tbs largest livestock 
exchange building In the world. Is 12th in 
population. Third largest grain market. Is 
second largest meat packing center. Has 26 
miles of continuous boulevards. 

Bssidsntial Fsaturss: Nearly 40% of Kansas 
City's families are home owners—one of the 
highest percentages In any American city. 
Homes predominate. 6,831 building i>ermits 
Issued In 1223, (ncrease of 201 over 1022. Of 
(his total, 2.8M were dwellings, 222 for apart¬ 
ment buildings, 102 duplexes. Very beautiful 
residential district. Many restricted residential 
districts. Value from $12,500 to half million 
dollars. 30 separate parks; 40 supervised play¬ 
grounds; more than 3,470 acres of parks and 
boulevards. 

Betail Shopping Section: From 8tb and Main, 
south to 16th and Main streets, and from Wyan¬ 
dotte street east to Oak street—approximately 
16 blocks of downtown shopping district. Out¬ 
lying retail business sections at 31st and Troost, 
31st and Prospect, 31st and Main, 47th and 
Troost, Sheffleld, Ceotropolls, 15th and Troost, 
35th and Troost, 63rd and Brookside. Boulevard. 
Crestwood (65th and Brookside), Conntry Club 
Plaxa (47th and Ward Parkway), 50th and Main 
streets. 8t. John A Hardesty, and many others. 
These are all good-sixed shopping centers. 

Trading Area: Extends 50 miles north and 
south, and 60 miles east and west. Excellent 
electric line (Interurban) service to many towns 
within 60 miles' radius. Also very good bos 
lines, iraln and trolley service. Pared roads to 
many towns within 30 miles' radius. (Enclosed 
map gives some idea of scope.) (8ee Memo. B 
and O.) 

Wholesale Honses: Groceries, 25: Meats, 6; 
Fruits, 17; Hardware, 13; Dry Goods, 18 (See 
Memo.); Miscellaneous Lines. 

Number of Betail Outlets for Nationally Ad¬ 
vertised Produots; Passenger antomoblle agen¬ 
cies, 110, approx.; commercial automobile agen¬ 
cies, 60, approx.; automobile accessories, 51; 
antomoblle tire agencies, 118; bakers, 156; cigar 
stores and stands (Including hotels), 120, 
approx.; confectioners (Including hotel stands), 
210, approx.; delicatessen, 20: dressmakers. 224; 
druggists, 510; dry goods, 263; department 
stores, 7; electrical supplies, lOO; florists, 75; 
fruits, 30; fnmltnre, 170: furriers. 15; garages 
(public), 280; grocers, 1,200; hardware. 125; 
Jewelry, 118; meat markets, 115; men's fur¬ 
nishing, 103; men's clothing, 55; merchant tail¬ 
ors, 07; milliners, 80; opticians, 50; photogra¬ 
phers, 58; pianos (and mlscellaneons musical 
Instruments), 26; radio supplies, 30: restaurants 
(including Imteis), 700; shoes, 70; sporting 
goods, 10: stationers, 20; women's apparel, 25. 

KIRKSVILLE, MO. 
1920 Population, 7,213. 

City and Suburban Estimate, 0..'>00. 

Native Whites, 04%; Negroes, 1*1; Foreign 
Bom. 5%; English Beading. 08.5%; Families, 
1,000. 

■ohoela: Public Grade. 6; High, I; Junior 
High, 1; Number of Pupils, 2,225. 

Churohas: Baptist, 2; Christian Science, 1; 
Episcopal, 1; Metbtklist, 3; Presbyterian, 1: 
Boman Catholic, 1; Miscellaneous, 2. 

Banks: National. 2; State, 3; Total Besources, 
$3,051,370.35. Savings Deposits In three State 
Banks, $417,570.36; the one Savings Bank De 
posits, $662,807.11. 

Theatres: Moving Pictures, 2; Miscellaneous 
(Auditoriums, etc.), 4. Total number of seats. 
5,300. 

Location: In central north Missouri, about 
40 miles south of Iowa line. Served by Wabssli 
R. B. and the Q. O. A K. C. branch of Bur 
lington. 15 miles from main line of Santa Fe. 

Principal Indiutrias: Shoe factory, coal mines, 
hatcheries, dairying, farming. Two professional 
colleges; three large hospitals and two smaller. 

Manufacturing Establishments: 2. Leading 
Arms, International Shoe Co., J. D. Bondnrant 
A Sons (bred and confections, wholesale tor 
large territory, also bottling works). 

Total value of yearly output of faotoriea esti¬ 
mated at: $8,000,000. 

Special Information: Home of first and larg 
est osteopathic school in world, with 800 men 
and women students, mostly college and uni 
versity graduates. First District State Teacli- 
era' College. More than 2,000 men and women 
stndents here ail year around. In addition to 
population credited by census. 

Besidential Features: Mostly one-familr 
homes, with area of large rooming and lioarding 
houses near colleges; about 20 fraternity and 
sorority houses. 

Betail Shopping Section; On public square 
and on atreets, one block each way, with exce|i- 
tloii of Franklin street, where there are elghl 
blocks of business honses. Principal business 
streets are; three blocks on Washington, three 
on Harrison, three on Elson, with 10 on Frank¬ 
lin. 

Trading Area: Klrksville is largest town 
within 60 miles, any direction, and trading area 
nsnally served Is all within radius of 35 miles. 

Wholesale Houses: Groceries, 1; Meats, 1: 
Fmits, 1; Miscellaneous Lines—Coffee and Tea. 
1; Confectionery, 1; Bakery (R>ods, 1. 

Number of Betail Outlets for Nationally Ad- 
vortiaed Produots: Passenger automobile agen 
cles, 9: commercial automobile agencies, 4; 
automobile accessories, 12; automobile tire agen¬ 
cies, 11; bakers, 4; cigar stores and stands (in 
eluding hotels), 21; confectioners (including 
hotel stands), 7; dressmakers, 15; druggists, 6; 
dry goods, 6; department stores, 2; electrical 
supplies, 2; florists, 3; fruits, 2; furniture. 2; 
furriers, 1; garages (public), 7; grocers, 53; 
hardware, 4; Jewelry, 3; meat markets, 4; men's 
fnrniHhiLg and men's clothing. 7; merchant 
tailors, 3; milliners, 4; opticians, 8; photogra¬ 
phers, 4; pianos (and mlHcellaneous musical In¬ 
struments), 2; radio supplies, 4; restaurants (in 
eluding hotels), 10; shoes, 3; sporting goods, 2; 
Stationers. 3: women's apparel. 5. 

JEFFERSON CITY, MO. 
1920 Population, 14,490. 

City and Suburban Zatimato, ‘JO.OOO. 

Native Whites, 82.6%; Vegroos, 13.6%; For¬ 
eign Bom, 3.9%; Indnatiial Workers, '28%; 
Engliah BMding, 90%; Famlllos, 2,895. 

Schools, 9. Number of pupils, 2,130. 

Chnmbos, 10. 

Banks, 6. Total Besources, $7,720,000. 
Theatres, 3. Total number of seats, 3,200. 

Bosldantial Featuroa: One and two-family 
'(Louses. 

Betail Shopping Soetion: Eight blocks. 

Trading Arsa: Radius of 25 miles. 

Number of Betail Oatlots for Natlanally Ad- 
vortisod Prodaets; Passenger automobile agen¬ 
cies, 12; commercial auto, agencies, 7; antomo- 
tille accessories, 16; automobile tire agencies, 15; 
bakers, 8; cigar stores and stands (including bo- 
vels), 3; confectioners (Inclnding hotel stands), 
7: delicatessen, 1; dressmakers, 7; druggists, 7; 
slry goods, 11; department stores, 2; electrical 
'iipplles, 2; florists, 2; fruits, 4; furniture, 4; 
garages (public), 8; grocers, 33; hardware, 8; 
Jewelry, 4; meat markets, 18; men's furnishings, 
10; men’s clothing. 8; merchint tailors, 7; mil¬ 
liners, 6; opticians, 5; pbotograpbers, 4; pianos 
(and mlscellaneoua musical Instmmenta), 2; 
radio supplies, 4; restaurants (Including hotels), 
14; sbees. 14; sporting goods, 4; stationers, 3; 
'HLimeu's appereL 4. 

JOPLIN, MO. 
1920 Pepnlatisn, 29,902. 

City and 8ub)irban Eatimate, 85,000. 

Native 'Whites, 95%; Negroes, 2.5%; Foreign 
Bora. 2.4%; English Beading, 95%; FamiUea, 
7,000 

Schools: Public Grade, 20; High, 1; Junior 
High, 1; Paroohial, 1; Number of Pupils, 7,308. 

Churehss: Baptist, 7; Christian Science, 1; 
('ongregat tonal, 1; Episcopal, 1; Hebrew, 1; 
Methodist. 7; ITesbyteiian, 2; Roman Catholic, 
1: Miscellaneoas, 12, Cbrlitian 5. 

Banks: National, 1; State, 4; Total Beaourcei, 
*1I.317.,’'M.77: Savings Bank Deposits Total, 
;<444.306. 

Theatraa: Legitimate. 1; Moving Pictnree, S; 
VaiideTtlle, 3; Barleeqne, 1; MIecellaneona (Andl- 
Joriiims, etc.), 1 (in procesa of coaatrnetlon). 
Total nnmber of aeata, 6,768 (not inclnding one 
in proceas of construction). 

Location: Joplin is located 170 miles south of 
Kansas City, 6 miles east of Kantaa border, less 
'ban 40 miles from Arkansas and Oklahoma aad 
'•Itiiated on hard surface roads from 8t. Lonia 
Slid Kansas City, served by Missouri Paciflc, 
Frlscw. >»suls Fe. M K A T.. Kansas City 
tiouihem. MlHHovri and North Arkansas steam 
mllnmds and Aonthwest Missouri, and the Jop- 

KANSAS CITY, MO. 
19t0 Population, 324,410. 

City and Snburhan Estimato, 600,000. (Total 
impnlatlon within 30-mlIe radins of Kansas City, 
679,307. See attached Memo. A.) 

Native Whites, 81.9%; Negroee, 9.7%; For¬ 
eign Bora, 8.4%; Engliah Raading, 318,871: 
FamiUat, 82.066. 

Schools: Pnbitc Grade, 90; High, 5; Junior 
High, 3; Parochial, 22; Nnmber of I’uplls, 
75,000 (approximately). 

Churches: Baptist, 45; Christian Science, 6: 
Congregational, 6: Episcopal, 11; Hebrew, 11; 
Methodlit-Episcopal, 27; Presbyterian, 25; Ro¬ 
man Catholic, 32; Miacellaneons, 172; M. K. 
Honth, 1.7. 

Banka; National. 11; State, 83; Total Re¬ 
sources, $.301,900,277 (as of 8/24) (June, 1924, 
will ahow an increate); Savings Banka Deposits 
Totil, (These flgnres not available). 

Theuttea: Legitimate, 2; Moving Pictures, 57; 
VandeTlIle. 7; Burlesque, 2; Mlscellaoeous (Au¬ 
ditoriums, etc.), 6. Total nnmber of seats, 
approximately 55,000, not Inclnding Convention 
Hall, which seats 15.000. 

Leeation: I'nion station (center of cit.v) 
served by 12 trunk line railroads and .32 sub¬ 
sidiary lines. Trnnk linet—Topeka A Santa Fe. 
Burlington. Rock Island. Missouri, Kansas A 
Texas. Chicago Great Western, Union Paciflc. 
Ml.-Lsonri Paciflc, Wabash. K. C. Sonthern, 
Frisco, Chicago A Alton; Chicago, Milwaukee A 
St. Paul. Interurban electric lines to Excelsior 
Springs; Olathe. Kan.; Leavenworth, Kan.; 
l.«wrence, Kan.; Topeka, Kan.; St. Joseph, Mo. 
Nomeroos motor bnsea serve suburban terri¬ 
tory; taxi and trolley service from station to 
any part ef city or suborba. The W. A 8. W. 
can be aerved from K. C. In three days less 
time than from St. Louis, and Are days less 
than from Chicago. 

Principal Indnatrisa: Packing home prodnets. 
flour and grlat mill prodnets. Iron and steel 
prodnets, oils (erode and reflned), soaps and 
heavy chemicals, bread, crackers, bakery prod- 
ncta. motor ears and repalra. 

Manufaotnring FttabUahmanta: 1,2(X) in 
Greater Kanaas City. Leading Arms, Armour's 
Parking Home; Swift A Co., Packers; Wilson 
Packing Co.: Cndahy’a: Peet Bros., Soap: Proc¬ 
tor A Gamble Soap Co., Kansas City Bolt A 
Nat Co.; American Badlator Co.; Kansas City 
Structural Steel Go.| Butler Mfg. Co.; Colnm- 
bian Steel Tank Co.; Soothvreatern Floor Mills; 
Kansas Floor Mills. 

Total valno of yoarly output of faotorlaa sstl- 
matod at: $590,192,067. 

Spoeial Information; Sixth In postal receipts. 
Ninth in bank clearings. The Kinsas City 
Union Station Is the third largest In the worlil 
Kansas City is gateway to the West. Kansas 
City leads the world as a Hereford cattle cen¬ 
ter. Secf.n-i In tlie shipping of carloads of 

^he 

Joplin Globe and 
News Herald 
have no serious competitor 
in the Joplin trading territory 
of 250,000 population. This 
market creates wealth of 
$125,000,000to $150,000,- 
000 annually. You can tell 
them how to spend this 
through the columns of The 
Globe and News Herald. 

Representatives: 

E. KATZ 
Special Advertising Agency 

New York Cbicaso Atlanta Kanaaa City San F'lMMCiteO 
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LAMAR, MO. 
1920 Fopnlatioa, 2,2SS. 

City and Subnrban Eatimata, 4,000. 

Kativa Whitei, 93%; Merroet, 5%; Foreign 
Born, 2%; EnglUh Raading, 90%; Familial, 
OOfl. 

Schools, 2. Number of Pupili, 800. 
Churches, 6. 

Banks, 4. Total Reionrcea, 21,900,000. 

Theatres, 1. Total number of seats, 450. 

Besidential Features: One-family bouses. 

Retail Shopping Section: Three blocks. 

Trading Areas Radius of 10 miles. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: I'assenrer automobile agen¬ 
cies, 4; commeri'ial auto, agencies, 1; automo- 
liile accessories, G; automobile tire agencies, 6; 
bakers. 2; cigar stores and stands (including ho¬ 
tels), 2; confectioners, (includiug hotel stands), 
2; circHsmakers, 2; druggists, 3; dry goods, 4; 
electrical su|i|>lles. 2; florists, 1; fruits, 2; 
fomitore, 8; garages (public), 6; grocers, 10; 
hardware, ::: Jewelry, 2; meat markets, 4; 
men’s fiirnisliings, 1; men's clothing, 1; mer¬ 
chant tailors, 1; milliners, 2; opticians, 3; pho¬ 
tographers, 1; pianos (and miscellaneous musical 
instruments), I; radio supplies, 2; restaurants 
(including hotels), 3; shoes, 1; sporting goods, 
1; stationers, 1; women's apparel, 1. 

tile Co., Gieselman Dept. Store, Albert Sklaiier Kanufacturing Establishments: 5. Leading Churobes; Baptist, 6; Otirtstiaa Science, 1; 
Furniture Co., Central Auto Sales Co., 1. C. Bte- firms, llcUouald Shirt Co., Moore Lightning Bod Episcopal, 1; Methodist, 5; Presbyterian, 2; 
pbens aotbing Co. <’o., Basford Cigar Co.. Lloyd Mfg. Co., Behm Roman Catholic, 2; MiscellaBSOua, A 

Special Information: Excellent abipping faclU- C'lgar Co. i ) Banks: Slate, 4; Total Resources, $4,647.. 
ties to north, south, east and west. Large shale Total yaluo of yearly output of factories esti- 965.44; Savings Banka Deposita TotaL $660,000. 
beds, suitable for brick, tile and Are clays in mated at: $161,000. Theatres: Legitimate, 1; Motion Pictures, 2; 
commercial quantities undeveloped. Plenty of Special Information: Location of the city Total number of aeaU, 2,000. 
coal and water right at band. Non-union town makes It a retail market for the people of Location; On Wabash and M. K. A T. Rail- 
at present, except c^l miners' unions at nearby northw st Missouri and southwest Iowa. Bdu- roads. Division point on Wabash with linos 
small towns. No labor troubles. catlonal center for students and teachers for running to Kansas City, Omaha, Des Moines and 

Residential Features: One-family bouses, prl- 19 counties. The Northwest SUte Teachers' gt. paul, Detroit, Buffalo and St. Louis. Also 
rate homes pri'dominate. College Is located here. Paved streets, electric qq atate highways north, south, east and west. 

Retail Shopping Section: BoUlns, Tine, l.‘frt*,^'““i'rr"nMing %^tle8“^”To“aI*'’M 7owm Principal Industries; Railroad shops, shoe 
Bourke, Bubey. Total, 8 blocks. 5?" ^nd»lon~of taslnem s^l^S b" brick factory, tube expander 

Trading Area: Extends 85 miles east the fact that there Is not a vacant store or *•«» bay press company, 
west, 25 miles north and south. Good roads, office in town. Manufacturing Establishments: Leading firms, 
rapidly ta-ing hard surfaced. Residential Features: City of homes, average Railroad, Brown ^oe Co., Mob«ly 

Wholesale Houses: Groceries, 8; Meats, 1; home 6 or 7 rooms; privates homes decidedly *“‘“'er Manufacturing Co., 
Fruits, 1. predominate. Average value of homes, $6,500. M'soobrl Hay Press Co. 

Number of Retail OutUts for HaUonally Ad- setall Shopping Section: I.ocated around , Social Information: Midway between 8t. 
▼•rtiied Product!: Pawenger automobile agenclet, square: extenda 2 blocks south, 2 blocks west, Kansas City, with ^st trausporta- 
7; commercial auto, agencies. 7; automobile ac- 2 blocks north, and 1 block east, compiistnx tlon ami shipping facilities anj city in 
cessories, 8; automobile tire ageDcies, 8; bak* over 100 retail houses. northern Missouri. \ery accessible from all 
era. 2; cigar stores and sUnda (Incloding ho- uras-f Abundant water aupply. Large 
teis) 20; confectioners (Inciudlng hotel ^d.) fweniy m le's wuth ^s ^Tn, the VhXali” for 
10; dnsHmakem. 20; druggists 4 dry gi^s, 4 makes it a ^ territory, 
department stores, 4; electrical soppUes. 4, trade center Besidential Features: A city of nice and 
florists, 2; fruits, 2; furniture, 2; garages (pub- * , « y-, . w * u kept homes and paved streets. 
Mo\ Q- (Frnppni o«* hflpfiwflre 8* lewelfT 8: wholesale Houses: Groceries. 1; Meats, 1; w, . 
neat ^^afkri8 4- men" ^raishlig’ 4* men'i Miscellaneous Llnes-2 Cigar Factories. „ *«>“ Colon meat markets, 4 men s t^isaing, 4, meu ■ , « * zv *1 a ^ rt *$ n a a Station to Tanneshlll Park on Keed and Coates 
clothing. 4; merchant talloiu, 4; mlUiners, 6, Number of Retail Outlets for Natlou^y Ad- embracing 20 blocks. Many 
opticians, 3; photographers, 2; pianos (and mU- vertlsed Products; Passenger automobile agen- neighborhood groceries and meat shops. 
cellaneoQS musical Instruments), 2; radio snp- cies, 8; commercial automobile agenciea, 6; " ^ 
plies, 6; restanrants (Including hotels), 9; shoes, automobile accessories, 3; automobile tire agen- Trading Area: Extends 2o miles east and 

sporting goods, 4; stationers, 2; women’s ap- cies, 6; bakers, .3: cIkst stores and stands (In- north, and 30 to 35 miles south and west. Con* 
eluding hotels), 10; confectioners (including ho- siderable business from beyond these areas. 

LEXINGTON, MO. 
1920 Population, 4,69.5. 

City and Suburban Estimata, 8,000. 

Native Whites, 83%; Negroes, 10%; Foreign 
Bom, 7%; Edglish Reading, 90%; Families, 
1,270. 

Schools, 4. Number of pupils, 875. 

Churches, G. 

Banks, 4. Total Resources, $3,200,000. 

Theatres, 1. Total number of seats, 600. 

Residential Featurec; One-famlly bouses. 

Retail Shopping Section: Five blocke. 

Trading Area: Plfteen mile radius. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, 5; commercial auto, agencies, 2; automo¬ 
bile accessores, 0; automobile tire agencies, 0; 
bakers, 2; cigar stores and stands (including ho¬ 
tels), 3; confectioners (Including hotel stands), 
2; dressmukers, 3; druggists, 5; dry goods, 3; 
electrical supplies, 3; florists, 1; fruits, 3; 
furniture, 2; garages, (public), 6; grocers, 20; 
hardware. 3; Jewelry, 2; meat markets, 5; men's 
furnishings, 4; meu's clothing, 4; merchant 
tailors, 2; milliners, 1; opticians, 2; photogra¬ 
phers, 2; planus (and miscellaneous mniffcal 
Instruments), 2; radio supplies. 3; restaurants 
(including hotels), 4; shoes, 4; sporting goods, 
2; stationers, 2; women's apparel, 2. 

LOUISIANA, MO. 
1920 Population, 4,000. 

City and Suburban Estimate, 7,500. 

Native Whites, t5%; Negroea, 12%; Foreign 
Bom. 3%; Industrial Workers, 40%; English 
Reading, 90%; Families, 1,204. 

Schools, 2. Number of pupils, 800. 

Churches, .'i. 

Banks. 3. Total Resonreea, $2,100,000. 

Theatres, I. Total number of seats. 7Q0. 

Residential Features: One-famlly bouses. 

Retail Shopping Section; About five blocks. 

Trading Area; Ten miles north and east, 20 
miles west, 30 miles south. 

Number of Retail Outlets for Nationally Ad- 
vertiied Products: Passenger automobile agen¬ 
cies, 5; commercial auto, agencies, 3; automo¬ 
bile accessories, T; automobile tire agencies, ‘7; 
bakers, 2; cigar stores and stands (Ineliidlng ho¬ 
tels), 3; confectioners (including botri stands), 
3; dressmakers, 8; druggists, 4; dry goods, 2;^ 
electrical supplies, 2; florists, 1; fruits, 2; fnrni-' 
tnre, 2; garages (public), T; grocers, 10; hard¬ 
ware, 3; Jewelry, 2; meat markets, 4; men's 
fumlihings, 2; men’i clothing, 2; merchant 
tailors, 1; milliners, 2; opticians, 1; photogra¬ 
phers, 2; pianos (and miscellaneous musical 
Instruments), 1; radio supplies, 2; restaurants 
(including hotels), 5; shoes, 3; sporting goods, 
1; stationers, 1; woman’s apparel, 3. 

MARSHALL, MO. 
1920 Populatian, 7,000. 

City and Suburban Estimate, 0,100. 

lel stands), 7; delicatessen, 2: dressmakers, 12; Wholesale Houses: Groceries, 4; Fraits, 1; 
druggists, 4; dry goods, 4; department stores. Miscellaneous Lines, Auto Accessories, 1; Bar- 
3; electrical supplies, 3: florists, 2; fruits, 8; her Supplies, 1. 
furniture 4; furriers, 1; garages (public), 9; of Retail OutleU for NaOonaUy Ad- 
grwers, 14; hardware, 4; Jewelry, 2; meat mar- „rtised Products: Passenger automobile agea- 
kets, 8: men s furnishing 3; men’s clothing. 2; „ aatomoblle aeeeseories. 4; bakers. 8; 
merchant tailors 2: milliners, 3; opticians. 8; ^gsr stores and sUnds (Including hotels). 8; 
pliotographers, 3: pianos and m seel la neons eonfectioners (including hotel stands), 5: dell- 
musical instruments) radio supplies 2; res- catessen, 2; dressmakers. 4: drugglsU, 10; dry 

Native Whites, 90%: Negroes, 10% Foreign merchant tailors. 2: milliners, 3; opticians, 8; dgo, stores and stands (including hotels), 8; 
Born, 1%; Indnstrisl Workers. .’)%: English photographers. 3: planos (and m seel la neons eonfectioners (including hotel stands), 5: dell. 
Reading, 100%; Families, 1,150. I'l'i'*^a. ""IF*****"!: catessen, 2; dressmakers, 4: druggists, 10; drj 

Srhools- I’libllc Grade 4' Hlgli 1' I’arocliial. ^*"c1udlng hotels), 0; shMS, 5; *^rt- goods, 3; department stores, 2; electrical sup- 
1 1 t^lR-ge larocniai. 3^ stationers. 2; women s apparel, 4. ’ 3.' 2: fruits, 1; furniture. 3; 

Churches: Baptist, 1; Christian Science, 1: 
Episcopal. 1: Methodist. 1: Presbyterian. 3; MEXICO. MO. 
Ilniiian Catholic, 1; Miscellaneous—Christian. 1; * 
M'lrinon. 1: Evangelical, 1. 1920 Population, 6,039. 

Banks: State, 4. Pity Suburban Estimate, 14,000. 
Theatres: Moving Pictures, 1; Miscellaneeus Native ’Whites, 95%; Negroes, 3%; Foreign 

(.Midltoriiims. etc.). High School Auditorium pom. 2%: Industrial Workers, 30%; English 
I.KSl capacity; College. 800. Total numls-r of Kead’ing. 98%: Families, 1..3S5.’ 
seals. 2,900. to.i.ua o. ti 

1920 Population, 6,039. (and miscellaneous musical Ini 
City and Subnrban Estimate, 14,000. radio supplies, 3; restanrants (Ini 

Native •Whites, 95%; Negroes, 3%,; Foreign 
or.. ’Work.r. MW. ■ Envli.h "oilieilS apparel, 4. 

garages (public), 3; grocers, 60; hardware, 4; 
Jewelry, 5; meat markets, 25; men’s furnishings. 
2; men’s clothing, 0; merchant tailors, 2; mil¬ 
liners, 4; opticians, 2; photographers, 2; pianos 
(and miscellaneous musical instruments), 2; 
radio supplies, 3: restaurants (Including hotels), 
8: shoes, 4; siKirting goods, 2: stationers, 2; 

Schools: rulilic Grade, 3; High, 1; Junior 
Location: Chicago A Alton R. R., Missouri j. j.groi-iiial, 1; Number of Pupil’s. 1,800. 

I'aeilii’ Il.T. Daily taxi to Sedniia. two triix v i> . o /.s • ... o 
each wav daily. Located on I’rlmarv State Churches: Baptist, 2: C^hrlstian Seience, 2' 
Hlgl:way; north and sciith, and is only 10 miles Lplsi-opal, 1: Methodist, 2: Presbyterian, 1; 
from I’rimary East and West. Both roads soon 
to Ik- rocked, Jlarshall is county s<.at ami is 

Roman Catholic, 1: Miscellaneous, 3. 
Banks; National, 1: State, 3: Total Resources 

iinty. Points in county north and $5,073.2!!: Savings Bank Deposits Total. 
south have no railroads. 

Principal Industries: Shoe factory, high pat- 

$822,951. 

Theatres; I.eglllmate, 1: Moving Pictures, 1: 

MONETT, MO. 
1920 Population, 6.000. 

Native Whites, all; English Reading, all. 

Schools: Public Grade, 4;, High, 1; Junio. 
nigh, 1; Parochial, 1; Number of Pupils, 1,500. 

Churches: Baptist, 1; Christian Science, 1: 
Episcopal, 1; Meth^ist, 1; Presbyterian, 1; 

enrflrr': liarrels boTtlln’g ;^^ lee c;e;m f.c Vaudeville,’1Miscellaneous ■(Auditoriums: etc. i! {‘‘’■"“■j C-ithoIic. 1; Mlscellaneous-Methodi.t- 
tory. bal.y clilck hatchery, creamery, two lee 3. Total number of seats, 4,800. Protestant, 1; Lutheran, 1, Nasarene, I. 
plants, also bakery. -- —--Location: Wabash, Chicago & Alton, South •.7077.0.0 

Mannfacfnriug EstsWishTnents: Moore Cooper- Branch C. A A., C. B. A Q. cut off. .’15 passen- $1,737,7j3.4U. 

Banks: National, 1; State, 2; Total Resources, 

age Co., Rea A Page Mill, and Victor Mill, ger trgips a dhy, one buk line. And three taxi 
International Shoe Factory. Missouri lee (Veam 
Co.. Old’s Hatchery. Marsl'all Ice Co,. Missouri 
Gas A Eleelric Co. (ice, coal and gas). 

lines (o nearby small towns. 

Principal Industries: Fire clay Industry. 

Theatres: Moving Pictures, 1; Mlscellsneeus 
(Auditoriums, etc.), 2. 

Location: In southwest Missouri in the Osarks 

Special Information; Located In center of and fine saddle horses and stock. 
Shoe naanufactaring. Bank supplies. Farming I’laygrouiids. Served by the Frisco Railroad. 

Bus service to Arkansas and east and west. 
rich agrienitiiral section. Much feeding ibiie in Manufacturing Establishments; 19. lAtading Frisco division point. 
eoiinty surrounding. Marsliall is the luring a. P. Green Fire Brick Co., International Principal Indnttries; Railroading, center of 
center for Hie- farmers. Marshall Is county ^ Continental Bank Supply Co., West- strawberry Industry and headquarters of Ozark 
seat. Has two wholesale grocery houses. One „„ Stove T.ining Works. Fruit Growers’ Association. Farming, dairying 
wlHdesale seed house. 

KesidATitial FeatRrai: Mn^t in mated at $9,7867000. 
ern half of town aro fconip owneiJ*. Factory -it/ *• 

ToUl value of yearly output of factoriee esti- Poultry raising Manufacturing of overalls 

people are em-ouraged tj> buy. the fire clay industry in Missouri, as well ns . —..e.u.u, 
Trading Area: 32 miles west and as far as saddle Imrse center. Two coUegee, girls Arms, Obermnnn Mfg. Co., Frederick Cigar Fac 
averly; 17 miles southeast, to Nelson east to gnd boys’ schools. tory E. L. Jerome Creamery Co., F. M. Rein 

Special Information; This is the center of 

pants, cigars, butter, soda pop, electric bat¬ 
teries. 

Manufacturing Establishments: 4. Leading 

Waverly; 17 miles southeast, to Nelson east to gnd boys’ schools. 

Glasgow.^ » Residential Features: Mostly one-fau'.lly 
Wholofaltf Hotttet) Grotorlos. 2: MiwpllaBPOUH ijonsps, larupst ppreenta^c either owned or belnic 

^ *1 smith. 
Besidential Feature*: Mostly one-fausily a> $ t* ^a . w a i « n. 

lionses, largest percentage either owned or beinif . Healdential Featuresi Mostly one-famlly 
l«ugl.t by o< cup7nts. 112 houses built here last »PartmenU. Many home owners Lines 1 Seed Co.: Botfllng Works. l«uglit by o<cupants. 112 houses built here last , fs*’i* • •P®’’'’"*'"*’ '’°“® owners 

Number of Retail Outlets for Nationally Ad- year and 96 per cent of these owned or being 'hP 
vertised Produots; -Passenger automobile agen- Imuglit by occupants. Building this year Retail Shopping Section; Moatly on one main 
cies. 7; eommercial automobile agencies, 7: amniinis to over $217,000, of which almost street—Broadway. A few small groceries In 
nulmiiohile accessoriey, 11;. automobile tire tgeii- $100,000 is homes. Most of the homes run from residence district. 
ries. It: bakers, 3; cigar stores and stands (in- three to five thousand dollars. Several reslden- Trading Area: Probably twenty-five miles, 
eluding hotels), 8; confectioners (including ho- flal sections where higher values predominate. ignioleiale Houaea: Groceriea. 1’ Frulta 1. 
tel atands), 3; deliratessen. ■ 1; dressmaker!, 5; Retail Shopping Section: Extends from the c— as 

Trading Area: Probably twenty-five miles. 

Wholesale Houses: Groceries, 1; Fruits, 1. 
Number of Retail Outlets for Nationally Ad- 

tel stands), 3; delirat essen. ■ 1; dressmakers, Retail Shopping Section: Extends from the aa 
druggists, 4; dry gop<l». 8: dei.artment stores. bile square in each direction. Covers 29 busl- J®' 
2; electrical supplies, 2: florists. 2; furniture, blocks in all. vortinri Froduota Passenger automobile agen 

J;rd“wArr’4’’ !e'w^; mXu’ Trading Area; Extends about 25 mile, north, Te .ginc’ieV:"?^‘uk«!"“2; “ciga’; .‘.ortiJ 

!;V„^'fur’nI.hlngV5: r^^n’s’ciothlng. 5; mer.chant L" “f 
x" m mAiri 7- oDilcians 4 ’ohotegra- »»>« unusual train service eluding hotel stands), 8; druggists, 4; dry 

fTAd'mlseellaneo’us musical*™- '"‘p ‘''•y **“" “"p** busineaa is go<Kis, 5; electrical supplies, 2; fioriata, 1; fnr- 
ri^meu^’.)^Tridlo 7XlIe. 4; TsUn'^au?. Jr^uently brought here from even greater dls- nlture, 8; garages (publle). 7; grocer., 12; 
Hneindinir hntela). 9; shoes. 8: sporting g^s, hardware, 8. Jewelry, 2; meat markets, 4, (inelndlng hoteU), 9: shoes, 8; sporting goods, 
4; stationers, 8; women's apparel, 6. 

MARYVILLE, MO. 

Wholcaals Houses: Groceriea, 1; Meats, 1: men’s clothing, 3; merchant tailors, 2; mil- 
Fruits, 3; Miscellaneous Lines, 1. liners, 3; opticians, 2; photographers, 2; pianos 

Number of RMail Outlets for NatlonaUy Ad- i.V 
vertised Products: P.wienger automobile agen- 1.? (‘"eludes hotela). 

- - 6: ihoes, 5; ttatlonera, 3; women’s nppnr^I. 3. 

MACON, MO. 

cies, 9: commercial automobile agencies, 10; 
1980 Fopnlatioa, 4.737. antomoblle aceesaorles, 14; automobile tire agen- 
CSty and BubnrhaB Batlraate. 8,000. cies. 14: bakers, 2; cigar stores and stands (In- 
— m.tx . rK>«/. -.TI ■ n. ■ -iw. cludlng hotcU), 21; confectioners (including ho- 
Native WWtM. M%: Ne^ea, 1%. FmcI^ j5. dressmaker., 16; drugglata, 4: 

orn. —dry goods, 4; department stores, 4; electrical 
leading. 100%., Families, 1,500. supplies, 4; florists, 1; fruits, 5: furniture, 2; 

1920 PopuUtlon, 4,258. 

Native Whites, 85%; Negroes, 16%; Foreign 
Bom. 5%; Industrial Workers, 25%; English 
Reading, 95%; Fajnillea, 1,200. 

Schools; Public Grade, 2; Hlgb, 1; Junior 
High, 1; Parochial, 1; Number of Pupllt, 800. 

Churchei: Baptist, 1; Episcopal, 1; Metho¬ 
dist. 2; Prcshyterian, 1; Roman Catholic, 1; 
Miscellaneous, 1. 

Backi; State, 3; Total Resources, $2,500,000; 
Savings Bank Deposits Total, $100,000. 

Theatres; Legitimate, 1; Moving Plctnres, 8. 
Total number of seats, 1,500. 

Location; Main Line of Chicago, Burlington ft 
Quincy B. R. and Wabaab R. R. Directly con¬ 
nected to Chicago, St. Louis and Kansas City. 

Frinelpal Indnatries: Largest coal producing 
county In state, 0 to 10 miles from Macon. 
Two large mines near city limits. 

Manufacturing EstabUslunanta: Sharp Mercan- 

NEOSHO, MO. 
j- I. inni? • 1 5nn goods, 4; department stores, 4; electrical 1996 Population. 8.968. 

fading. 100%, Families, 1,500. supplies, 4; florists, 1; fruits, 5: furniture. 2; «nKnvh.» noon 
Schools: rubllc Grade, 5; High, 2; Junior furriers, 2: garages (public), 14; grocers, 20; an^nburban Eatimato, 6,000. 

High, 1: Parochial, 2; Number of Pupils, L125- hardware, 3; Jewelry, 4; meat markets, 0; Natlvo Whitaa, 98%; Nagroas, 2%; Foniga 
Churches: Baptist, 2; Christian Science, 1; men’s furnishing, 9; men's clothing, 6: mer- Industrial Workers, 25%; EngUih 
ethotlist. 2; Presbyterian, 1: Roman Catholic, chant tailors, 1; milliners, 5; opticians, 7; pho- Beading, 100%; FamUiet, 850. 

Miscellaneous—First Christian, 1. tographers, 2: pianos (and miscellaneous musieal Soheols: Public Grade. 4; High, 1; Junior 
Methotlist. 2: Presbyterian, 1: Romi 
2: Miseellaneoiis—First Christian, 1. 

Banks: National. 1; State. 3; Total Resources, ™vt7nv* *’”®' 
$1.807.4-e3.’Jl: Savings Bank Deposits Total, v 'VirioL™ * 6*^WoiAe^r^anMre^fl’ * Churches: Baptist, 2; Christian Science. 1: 
$s:68«:<M5.8r.. •‘•♦‘o"®". «. womens apparel, 6. CongregatloDal, 1; E^laAopal. 1; Methodist. 2; 

ThMtrea: legitimate, 1; Moving Pletnrea. 2: Presbyterian, 1; Miscallaneons, 5. 
Vaudeville, 1; Northwest State Teachers’ Col- MflRFRI Y MO Banks: National, 1; State, 4. 
le)W Andltorlnm. Total number of seaU, 2.1.50. WlVkOIilVlK A, Theatres: Moving Pictures, 2. ToUl number 

Loaation; Northwest district of Missouri. jggo Population, 12,808. of seats, 1,200. 
Served by Chicago. Burlington ft Qnincy. Suburban Eatimate, 60,000. Location: K. C. S. Ry., Fricoo, M. ft N. A. 

Frincipal Indnstriei; Agricultural products Wativs Whitaa 96%,- Hennea 6*- Farsin O®®*! connections north, east, south and west 
and live stock, tool manufacturing company. _ . Industrial ’Workers ’fiOSk’ EnuUak **”• ®ref concrete highway north, 
two cigar factories, lightning rod company, Families 2 560 ’ (1024'' 8960) also good gravel roads to all directloos. 
shirt factory. Nodaway county is 8rst in value »»%. FamUlei, 2.560. (1924. 3960). _ __ 
of live stock on farms in the State, totaling Schoola: Public Grade, 6: Hlgb, 1; Parochial, Principal Industries. Farming, poultry rela- 
89.714,881. •' Number of Pupils. 2,876. Conitnued en page 118 

MOBERLY, MO. 
Theatres: legitimate, 1; Moving Pletnres. 2: 

Vaudeville, 1; Northwest State Teachers’ Col¬ 
lege Auditorium. Total number of seats, 2.1.50. 

Losation; Northwest district of Missouri. 
Served by Chicago, Burlington ft Qnincy. 

Frincipal Indnstriei; Agricultural products 

/ 



That Advertisers May Judge 
for Themselves 

Men's 
FumishingSf 

B8% of the dealm in Men** FurnUhlnt* 
read the Globe-Democrat. 

*2% raari ikt Aral 
41% rmi mtomd r ’wwig p«p«r. 
3P% raad tbe tbird ri«iwat pnprr. 

Hardware 

IVh of the Hardware Dealers read the 
dobe-Democrat. 

S7% rv»d thr Aral rvmM^ fMper 
J4% teftd ihc MCtMid cvnunK psofr. 
21% f«a4 tlM ittfd cvcniof }M**- 

86% of the DrugtiUts read the Globe- 
Democrat. 

71*^ rr^d the Aral eveniAf pace*'. 
4t% the aecond evemoc ^iper. 
26% read the third evemnc paper. 

62% of the Shoe Dealers read the Globe- 
Democrat. 

62% read the Aral evemnf paper 
2S% read the vrood evewiot paper. 74 out of every lOO replies 

specified the 
Globe-Democrat 

08 the first evening paper. 
35 the second evening paper. 
i8 the third evening paper. 

The Survey covered dealers in 
eleven different lines of business. 
In seven lines the Globe-Democrat 
is read by more dealers than is any 
other St. Louis newspaper. 
In only three lines is the first evening 
paper read by more dealers than is 
the Globe-Democrat. In one other 
line the number reading each of 
these newspapers is the same. 
Globe-Democrat predominance in 
dealer influence is proved by the 
foregoing figures based upon deal¬ 
ers’ actual statements, obtained by a 
disinterested organization. The 

Millinery 

6)% of the dealers In Mllllneiy' re^ th* 
Globe-Democrat. * 

• i0% read the Aret fvewinf paper 
JS% read the wroad eveainc pa|tar. 
tl% read the thvd evemaf paper. 

Democrat. 
read the Am evemni paper. 

. read the «raad eveaMf piper* 
, read the ihtfd eMeatwf paper. 

Cigars and 
t Tobacco 

the Globe-Democrat. 

St. Louis* Larejest Dailij 
ADVERTISING REPRESENTATIVES 

NEW YORK: Room 501, 41 Park Row; Phone: Cortl’d 2918; F. St. J. Richard* 

CHICAGO DETROIT SAN FRANCISCO 
*liaBe: State 7S4T; Cur S. Oabom, Inc. First National Bank BuOdhit 
bone: Wabaih ITT*; Oiarle* H. RareD ’ R Sr.J.rn * ^**®rf* Krojne** 

LONDON 
Dorland Afeocy. L.td. 

It Resent Street, S. W. I 

I 



118 Editor & Publisher for December 13, 1924 

I MISSOURI (Conl’d) J 

Naoaho (can’t) 
loK. fruit. Kouiulr.v, tiroom faotor.r. garment 
factor}', cigar factor.r. aaDiiing factory, poultry 
drpMiiig, faed grinding. Hour mllla. 

Kanufactnring Establiahmenta. 20. L.eadlng 
firm*. Neoaho Foundry., .Neosho Broom Co.. 
W. W. Darla Cigar Co., Neosho Canning Co., 
Neosho Garment Factory. 

Special Information: SIilp fmm 100 to 22." 
cars of strawberries each year: .'lt» to cars 
of graiies. Beat road ayatem in the state; U. 8. 
flah hatchery; doaens of line springs; modem 
sewer system and water plant; some pared 
streets, contract let for more. 

Residential Features: Homes mostly owned 
hy occupants. 4 to 10 room houses. Well kept 
neat lawns ami streets. 

Retail Shopping Section; Ihihlic square and 
one block each a-ay. 

Trading Area: l.% miles nortli, 20 miles west, 
:!0 miles south, SO miles east. 

Wholesale Houses: Groceries, 2. 

Number of Retail Outlets for Nationally Ad- 
Tertised Products: 1‘assenger automobile agen¬ 
cies, r,; commercial auto, agencies, 3; automo¬ 
bile accessories. 10; automobile tire agencies, 
12; bakers, 4; cigar stores and stands (includ¬ 
ing hotelsi, 2.'>; confectioners (including hotel 
stands), lO; delicatessen, 6; dressmakers. 4; 
dniggists. 4; dry goods, 3; department stores. 
2; electrical supplies, 3; florists. 2; froits, 3; 
furoltnre. 4; garages tpublic), 8; grocers, 12; 
hardware, 4; jewelry, 3; meat markets, 4; 
men’s furnishings, 3; men’s clothing, 4; mer- 
<'haut tailors. 2: milliners, 3; opticians, 4; pho¬ 
tographers, 2; pianos (and miscellaneous instru¬ 
ments), 3; restaurants (including hotels), 10; 
shoes. 1; s|>orting gmsis, 2; stationers, 2; 
women's appart-l. 3. 

NEVADA, MO. 
1920 PopuUtion. 8,000. 
Native Whites. OOrc; Negroes, gC/i; Foreign 

Bom. 2%; Industrial Workers. English 
Reading, 100%; Familiee, 1,77.%. 

Boh(Mls; Public Grade, 6; High, 1; Junior 
High, 1; Number of Pupils. 1,876. 

Churches: Baptist, 1; Christian Science, 1; 
Rpiscopal, 1; Methodist, 2; Presbyterian, 1; 
Roman Catholic, 1; Miscellaneous, 4. 

Banks: National, 2; State, 2; Total Resources, 
83,328,900; Savings Bank Deposits Total. 
82.200.000. 

Theatres; Moving Pictures, 1. 

Location: Main line of M. K. A T. and Ho. 
I'acific Bys., Minden Branch of Missouri Pacifle. 
Bus service to surrounding territory. 

Principal Industries: Asphalt road material, 
railroad shops. 

Manufacturing Establishments: 3. T,eadlng 
firms, Norman Sheet Metal Co., Pohl Brick 
riant, Hansen Asphalt Works. 

Special Information: lA>cated in the renter 
of the largest road asphalt field in America, 
tinlold millcns of tons in sight, and develop¬ 
ment Jnst beginning. 

Residential Features: Private homes predom¬ 
inate. A few choice lots yet to he bad in flne 
residential districts close in. 

Retail Shopping Section; Public square in the 
hear! of the bnsluess district, and shopping sec¬ 
tion extends for 12 blocks in each direction 
from this central point. 

Tiading Area: Extends 20 miles north, TtO 
miles east, 20 miles south, and 16 miles west. 
Bi-cause of the extensive stocks carried here, 
trade is secured from as far east as 70 miles. 

Wholotale Houses; Groceries, 2; Fralts, 1. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products; Passenger automobile ageii- 
eies, 11; automobile accessories, 15; automobile 
tiro agencies. 7; bakers, .%; cigar stores and 
stands (Including hotels), 10; confectioners. (In¬ 
cluding hotel stands), 8; dressmakers, 10; drag- 
gists, 4; dry goods, 6; department stores, 3; 
electrical supplies, 4; florists, 3; furniture, 4; 
garages (public), 9; grocers. 2.%; hardware, 5: 
Jewelry, 3; meat markets, fl; men's furalsblng. 
I; men's clothing, 3; merchant tailors, 1; mil 
liners, 7; opticians, ,%; photographers, 2; pianos 
(and miscellaneous musical instruments), 1: 
radio supplies, 2; restaurants (including hotels). 
10; shoes, 3; sporting goods, 1; stationers, 2: 
women’s apparel, 4. 

POLAR BLUFF, MO. 
1920 Population, 8.042. 

City and Suburban Estimate, 14.000. 
Native Whites, 90%; Negroes. 10%; Foreign 

Born, negligible: Industrial Workers, 10%: 
English Reading, about 98%; Families, 3,337. 

Schools: Public Grade. 8: High, 1: Junior 
ilieh, 1: Paro<'hiaI. 1: Nutnls-r of Pnplls. 2.62.%. 

Churches; Baptist. 6- riMstian Science. 1; 
Disciples of Christ, 2; Bplsco|ial, 1; Methodist, 
4; Presbyterian, 1; Roman Catholic, 1; Miscel- 
iHutmus, 7. 

Banks; State. 4; Total Resources, 82..%(i.%.0<N>. 
Savings Bank Deposits Total, 8226,000. 

Theatres; Legitimate, 1: Moving Pictures. 3; 
Vaudeville, 1. Total number of seats. 2,200. 

Location: In southeast Missouri, 75 miles 
west of Mississippi River and 20 miles north 
of .4rkansas line on Big Black River. Served 
)■} Missouri Pacifle, Frisco and B. C. Railroads. 
Converging point of many State and Federal 
roads. 

Principal Industries; Staves, heading, hoops, 
nil well, sucker rods, handles, spokes, car ma¬ 
terial, hard and soft wood lumber, shoes. 

siKtnge rubber inner tires, candy, cigars, soft 
drinks, flour and cereals, coffins, cedar cbests, 
monuments, printing and furniture. 

Manufacturing EttabUshmenta: 40. Leading 
flrms, Brooklyn Cooperage Co., Biaael-Aabcroft 
Mfg. Co., Hamilton Brown Shoe Co., Lyford 
Caske’ Works. 

Total value of yearly output of factories esti¬ 
mated at 88,000,000. 

Special Information: Caters to the largest 
trade territory of any town the alse in the 
Mississippi Valley. Inter-State American claims 
to be first of newspapers to designate trade 
territory hy name, having brought into being 
“Tile Mo-Ark Empire.” 

Residential Features: Poplar Bluff is a town 
given largely to individual homes. 

Retail Shopping Section; Main, 8 blocks; 
Vine, 9 blocks; Broadway, 9 blocks; Fifth 
street, 4 blocks; cross streets, 14 blocks. 

Trading Area: Twenty-five miles north, east, 
sonth and west, and far greater distance for 
several linea, inclndlng wearing apparel, house 
furnishings, etc. 

Wholesale Houses: Groceries, 3; Froits, 1; 
Miscellaneons Lines—Candy, 2; Cigars, 2; OH, 6. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products; Passenger automobile agen¬ 
cies, 8; commercial automobile agencies, 4; 
automobile accessories, 5; automobile tire agen¬ 
cies, 12; bakers, 6; cigar stores and stands (in¬ 
cluding botris), 25; confectioners (inclndlng ho¬ 
tel stands), 9; dressmakers, 8; druggists, 10: 
dry goods, 8: department stores, 3; electrical 
supplies, 8; florists, 2: fruits, 4; furniture, 8; 
furriers, 8; garages (public), 5; grocers, 66; 
hardware, 3; Jewelry, 4; meat markets, 6; 
men’s furnishing, 7; men's clothing, 8; mer¬ 
chant tailors, 2; milliners, 5: opticians, 6; pho¬ 
tographers, 4; pianos (and miscellaneous musi¬ 
cal Instrnments). 2: radio supplies, 2; restau¬ 
rants (including hotels). 10; shoes, 13; sporting 
gmsls. ); stationers. 7: women's a|>pare1. 10. 

SEDALIA, MO. 
1920 PopuUtion. 21,144. 

City and Suburban Estimate, 35,000. 

Native Whites, 86.8%; Negroes, 9.7%: For¬ 
eign Bora, 3.6%; Industrial Workers. 24%; 
English Reading, 92%; Families, 5,496. 

BehooU: 13. Numl>er of Pupils. 4.4(Ki. 

Churches: 14. 

Banks; 7; Total Resources, 88,2,%0,000. 

Theatres: 3. Total number of aeats, 3,000. 

Residential Features: One and two-family 
houses, a few apartments. 

Retail Shopping Section; About 12 blocks. 

Trading Area: About 2-% miles radius. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, 9; commercial auto, agencies, 5; automo¬ 
bile accessories, 10; automobile tire agencies, 
10; bakers, 7; cigar stores and stands (includ¬ 
ing hotels), 4; confectioners (including hotel 
stands), 12; dell<-ates->en. 4; dressmakers, 11; 
druggists. 9; dry goods, T; department stores. 
3; electrical suiiplles, 5; florists, 8; fruits, 2; 
furniture, 6; furriers, 1; garages (public), 12; 
grocers. 82; hardware, 6; Jewelry, 6; meat mar¬ 
kets, 45; men’s furnishings, 5; men’s clothing. 
10; merchant tailors, 16; milliners, 11; opticians, 
6; photographers, 6; pianos (and miscellaneous 
musical Instniments), 5; radio supplies, 10: 
restaurants (Inclndlng hotels), 18; shoes. 11; 
sporting goods. 2; stationers, 3; women’s ap¬ 
parel, 7. 

SPRINGFIELD, MO. 
1920 PopuUtion. .39,620. 

City and Suburban Estimato, 90,000. 
Native Whites, 90%: Negroes, 10%; Foreign 

Born. 2';: Industrial Workers, 25%; English 
Reading. 99%; Families. 10,000. 

BchooU; Public Grade, 25; High, 1; Junior 
High, 3; Parochial, 3. 

Churches; Baptist. 4; Christian Science, 1; 
Congregational. I' R|>iHco|>a1, 2; Hebrew, 1; 
Methodist. 8: l‘re»byleriaii. 4; Roman Catholic. 
4; MiM-ellaneoiis. 47. 

Banks: National, 2; Slate. 7; Total Resonrees, 
X'JO.Oigl.OOO: Savings Bank Deposits Total, 
*.%.000.000. 

Theatres: Legitimate. 1: Moving I’ictares, 5; 
Vaudeville, 1; Miscellaneous (Auditoriums, etc.). 

Total numlter of seals, 13.200. 

Location: Commercial center of southwest 
Missouri, Served by the SI. Ixtitis A San Fran¬ 
cisco R. R., the K. C., C. A S. R. R., and 
Missouri I’acltic R. R. Evcelictit bus service 
to all cities and towns williln l.%0 miles each 
direction out of Springlirld. 

Principal Industries; St. Ixtiiis A San Fran- 
• isi-o erecting sho|>s (three large |ilants) stove 
works. Iron works, flour mills, wagon works, 
ftirnilnre works, pen and pencil writing tablets, 
work clothes factories, creanicrlcs. |iencil fac¬ 
tory. bank and ofllce flxturcs Distance from 
St. Louis. 2:tS miles; from Kansas City, 2<>4 
ml lea. 

Manufacturing Establishmoats; 12-%. Leading 
flritia, St. I.onls A Ran Francisco R. R. Co., 
Oberman Mfg. Co., United Iron Works, Rpring- 
fleld Furniture Co., Springficlil Packing Co.. 
Woods-Evert* Stove Co.. Welsh Packing Co.. 
S]trincflel(| Tabb-t Mfg. Co., Anchor Broom C<»., 
Southwest Tanning 0>., Ampeo Metal Products. 
Sprlngflcld Creamery Co., I’atton Creamery Co. 

Total value of yearly output of factories esti¬ 
mated at 835.0(X),000. 

Special Information; Springfield is a great 
residential city, made so by tlie Missouri State 
Teachers’ College, with an average enrollment 
of 2,000 studenta the year round, and buildings 
and plant estimated at 81.000.900: Drury Col¬ 
lege (annual enrollment. .%00). and two large 

Business Colleges. Springfield is also tlie gate¬ 
way to the great White River resorts .%0 miles 
south. Altitnde, 1,300 feet; mild climate, and 
abort wiutera. -Hydro-electric power with rate 
for faetorlee os low as 1% cents per K.W. 
Model water plant serving water with lowieot 
bacteria count in America. Over 150 miles of 
paved streets. Missouri will have the most 
complete system of hard surface roads In the 
Cnlted States, being now actively engaged In 
hnilding hard surface roads, connecting each 
county seat town in Missouri. Rprlnglield is 
the hub of the road system in snuthweat His- 
aonrl. 

Residential Fsaturss: Mostly one and two- 
family houses. Private Itomes predominate. 

Ratail Shopping Section: Exteuds from Public 
Square (wliicli forms heart of business section 
ai^ terminal for trolley and bus lines). There 
are several ontlying retail business aectlona and 
several, smaller ’’neighborhood” seetiona with 
the usual grtn-ery, confectionery, meat and 
small shops. 

Trading Area; Exleiuls about 26 miles north, 
west, south Slid east. Intermittent business is 
secured from people living at a greater distance 
i>ecause of the flne trolley and bus service. 

Wholesale Housat; Groceries, fl; Meats, 2; 
Fruits, 4; Hardware, 2; Dry Goods. 2; Mlacel- 
laneous Lines, Drugs 2. 

Number of Retail Ontleta for NationoUy Ad¬ 
vertised Products; Passenger automobile agen¬ 
cies, 22; commercial auto, agencies, 6; automo¬ 
bile accMSoriea, 4; automobile tire agencies, 38; 
bakers, 12; cigar stores and stands (Including 
botela), 40; confectioners (including hotel 
stands), 25; delicatessen, 12; druggists, 36; dry 
goods, 36: department stores, 5; electrical sup¬ 
plies, 6; florists, 4; fruits, 18; furniture, 11; 
garages (public), «2'. grocers, 297; hardware, 
24; Jewelry. 12; meat markets, 203; men’s fur¬ 
nishings, 33; men's clotbing. 33; merchant 
tailors, 12; opticians. 10; photographers, 6; 
pianos (and miscellaneous musical instruments), 
4: radio supplies, 4; restaurants (Including 
hotels) 97: shoes. 77; sporting goods. 2; sta¬ 
tioners. 6 

ST. CHARLES, MO. 
1920 Populatioa. 8..VI3. 

City and Suburban Eatimate. l.%,000. 

Native Wkitas, 84%; Magross 8%; Forsiga 
Bora, 8%; Industrial Workart, 2:(%; Englisk 
Reading, ss%; FamiUea, 2,083. 

Schools: .%. Niimlier of Ihipila. 1.0(k3. 
Churches; 9. 

Banka; .%; IVttal Hesuiirces. 85,320,000. 

Thaatrea: 3. Total Dunilter of seats, 2,450. 

Residential Features; tine and Iwo-famllv 
hniiM-.. 

Retail Shopping Section; Kiglit blocks. 

Trading Area: 25-uiilr radius. 

Number of Retail OntlaU for Nationally Ad¬ 
vertised Products; PaHsenger automobile agen 
cies, 11; commercial auto, agencies, 4; automo¬ 
bile accessories, 8; automobile tire agencies, 8; 
linkers, 2; cigar stores and stands (including 
hotels), 4; confectioners (including hotel 
stands), 6; dressmakers. 6; druggists, 3; dry 
goods, fl; department stores, l; electrical sup¬ 
plies, 3; florists, I; fruits, 2; furniture, 4; 
garages (piilillc), 7; grocera. 20; liardware, 4; 
Jewelry. .%; meat markets, 8; men's fnraisbiDgs, 
4; men's clothing, 4; merchaut tailora, 2; milli¬ 
ners, 4; o|iticians. 1: iibotographers, 2; pianos 
(and mlscellaneoua musical instrumenta), 2; 
tsdlo supplies. restaurants timluding hotels), 
(t; shoes, 5; sporting goods, 1; stationers, 1; 
somen's ap)iarFl. 3- 

ST. JOSEPH, MO. 
1920 Population. 77,939. 

City and Buburban Estimata, 90,000. 

Native Whitos. 89.3%; Necroas, 5.4%; For- 
oign Bora, 8.2%; Industrial Worksra, 16%; 
FomiUos, 19,189. 

Bchooli: I’nMIc Grade. ,36; High. 4; Junior 
High, 1; Parochial. 10; Number of Pupils, 
19.249. 

Chnrcbos: Baptist, 11; Christian Kclence, 2; 
Congregational, 2; Episcopal. 2; Hebrew, 4: 
Metliotllsl, ID; Presbyterian. 12; Roman Cath¬ 
olic. 11; Miscellaneous, ,30. 

Banks: National, 4; state. 2: Total Resonrees, 
83,338.000: Ravings Bank Deposits Total, 
810.000,000. 

Theatras: I.,egltiniai<'. 1: Moving I’lcttires, 9; 
Vaudeville, I. Burlewjiie. l; Miscellaneous (Au¬ 
ditoriums, etc.), 1. Total numlter of seats, 
16 000. 

Location; East )>ank of Missouri River In 
nortliwest part of Buchanan i-ounty. C. B. A 
Q.. Rock Island. Great W<-stern. Wabash, Grand 
Island. Missouri Pacifle, Santa Fe. Bus aervle<> 
all directions, except east. 

Principal Indnstriea; Meat |>acklng, dry 
goods, stationery, flour, milling, candy, furni¬ 
ture, hardware, and railroad supplies. 

Manufacturing Eatablishmenta; 126. Leading 
firms. St. Joseph Stockyards Co., Wyeth Hard- 
■aare Co., Western Talilet Co.. Aunt Jemima 
Mills Co.. National Biscait Co.. Chase Candy 
Co., Tarabea Mills. 

Total vnlne of yearly ontpat of fmetarios eatl- 
mated at 8175.ti00,000. 

Bpeoial Information; Ranks iliiisl In Pnlled 
States in dry goods. 8100.0(t0.000 yearly. Fifth 
live slock market. Bevenib candy. First per 
capita In maniifacturt of liardware. 

RMideatlal Fsaturas: Mostly one-family 
dwellings. We have no tenement district. Hev- 
eral apartment hi»ii“i-s. Private homes predom¬ 
inate. Average price of liomes. 83,500. 

Retail Shopping Section; We have three main 
bnsiness stre-ts. running from Fonrth to Ninth 

streets. 3'lirce business avenues I'berc arc six 
■■iieigiiborliood” sections. 

Trading Area: The trading area extends for 
a distauca of 50 mlleo, chiefly in the nortii. 
western part of the State. 

Wheleeale Houtea: Grocerlee, 6; Heats. 
Fruits, 12; Hardware, 2; Dry Goods, 6. 

Number of Retail Outlota for Nationally Ad- 
vertiaad Products: Passenger automobile agen¬ 
cies, 19: commercial automobile agencies. .3;. 
automobile acceasories, 16; automobile tire agen¬ 
cies, 17; bakers. 24; cigar storea and stands 
(Including hotels), 30; confectioners (including 
hotel stands), 36; delicatessen, 4; dressmakers. 
60; drugglata, 77; dry goods, 17; department 
stores, 12; electrical supplies, 17; florists, l.',: 
fruits, 17; furniture, 20; farriers, 3; garag<-« 
(public), 83; grocers, 320; hardware, 22; Jewel, 
ry, 11; meat markets, 42; men’s furnishing, 4; 
men’s clothing, 18; merchant tailors, 14: mil 
liners. 12; opticians, 10; photographers, 12; 
pianos (and iniscelinneoua musical instruments),, 
fl; radio anpplies. 3; reataiirants (including )>n- 
tels), 98; shoes, 90; sporting goods. 4; station 
ers, 7; women's apparel. 16. 

ST. LOUIS, MO. 
1920 Population, 772,897. 

City and Suburban Eatimate, 1,300.U00. 

Natira Whites, 77.5%: Negroes, 9%; Foreign 
Bora, 13%; Induitrial Workers, 40.7%; EngUth 
Beading, 85%; FamiUca, 190,640. 

Nativity of Foreign Bora. 
.Vnstria _ .... 6.587 Mexico .... 421* 
Belgium ... 363 Netherianda 401 
Canada ... .... 1,935 Norway ... 167 
I'xechoslovakia.. 3,479 Poland ... .%.'2'24 
'.lenmark . 413 Rumania 1,200 
England . ... .3,892 Rnasia .... 13,087 
France ... ... 1,872 Scotland .. 1.060 
Germinj . ... 30,089 Sweden ... 
tJreece ... ... 2,049 Switaerland '2.10:, 
Hungary , ... 6,637 Syria . to* 
Ireland ... 9,244 Wales .... ir»4 
Italy _ ... 9.067 All other coun- 
Jiigo-Rlavia ... 1,686 tries_ i.'.-.i 

Bohoola: Public Grade. 134: High, f>: Junior 
High. 1: Paroeblal. Number of riipni. 
14:1.000. 

Ckurchat: Raptiat. 24: ('atbolic, 90; ChrlKtian. 
1.%; Christian Rcience. fl; Congregational, 'JO: 
Kvaiigeiieal, 30; Evangelical Lutheran. ‘JT: 
Hebrew Orthodox, 18; Hebrew Refornteti, 4: 
Methodist Episcopal. 'J3; Methodist Kpisiiipal 
Church of the South, 25; New Jerussleni, 2: 
Grgsnlsed Hplrituallsts. 1,3; Preshyterliin. 41. 
I’renhylerisii Cnuiie-'l'tiMi 4. Protestant Kplmn 
pal, 29; Keforniml. 2; Miei-ellaueous. 6 

Banks: National. 12' state. 46: Tnta' II 
soiircea. 8661,658,663, Savings Bank Pe|snits 
Total. 8114,708.216. 

Theatres: I.egittinate, :i: Moving I'ictiir*-*. 
1!,%‘ \ andevilie. .3 Burlesque. 2: Misvellaiiisin. 
i.Ainllloriiiiiis, ol,-. I. 3 Total nuiiil>er of seal.. 
187.829. 

Location: On ll-v Mississippi Ulver about 29 
iiitles below llw iiH>uth of the Mtaaouri River, and 
Is i-oiisidered ope of the largest railroad centers 
III the I'liiled Ktates. TTiere are 21 main trunk 
lines and numerous liraiichea radiating in all dlr.s-. 
tions. Tile I milk lines are as follows: Balllmoro 
A Ohio R. R.; Chi<'ag<> A Alton R. R.; Chi<ag» 
Kiirlington A IJiiIncy K. R.; Chicago and Ka-i 
cm Illinois It. K.: Cleveland, Clnctunati. • l>i 
■-ago. SI. laails Railway Co.; Illinois Central It 
R. Co.: lAUiaville A Nashville R. R.: Missisiri 
Pacinc K. K. ; Mobile A Ohio R. R.; Pittsburgh 
Clui'inrjitl, Chicago A Rt. Louis R. R.; Hoiilliern 
Rallwa.rs; Ht. Ixxila, Routhweatern Railways 
Toledo. 81. I-oula A Western R. R.; Walaish 
R. R.: 81. leaiia Merchanta' Bridge Terminal 
Railway Co.; Terminal K. R. Association of 'St. 
Lonis; <3iicago. Rock Island A Pacifle Railway: 
Missouri, Kansas A Texas Railway; 8t. I.,nuls A 
San Franctaco R. R.. Mlaalaaippi River amt 
Bmiiie Terra Railway. 

The Intal mileage of railway aervlng Rt. I,oiiia 
is 69.671. Six Inlerurhan electric lines enter 
city; Kirkwooil Fergnson Line; Hf. Charles; 
Merauiec lliglilaml (Manchester) Oeve Coikt 
Line. Tlie fnllowing lines reach points In DH- 
luiis: Illinois Traction Rystem (McKinley Line); 
East 8t. Ixiiils A Rnbnrban Railway. 

Pfinciilal Induttrios: Rteel furnacea, stoves 
and rang!«. sugar mill muchlnery, woodenware. 
ah.e.>s siioet cars, terra cotta, tobacco, poultry 
t<ssl. drugs, glass, brick, chemicals, cofflna. 
Iiinils-r. inlllinory, and open-hearth steel cast- 
inrs. 

Manufacturing Eatablithments; 3.26-%. I.ead 
iiig Umi', International Sltoe Co.. M<iii«anto 
Cliemb'Sl Co . Comtnonwealtli Steel Co.. Senlien 
Steal Co., Rt. Louis Cake and Iron 5ti 
can Rte, 1. IVpoiigbt Iron Uango Co.. Fiiboii 
Iron Co.. Cupplos Co., Hydraulic Press Brick 
Co.. Me)i-r Bros Drug Co., Liggett A Myr- 

Toldiceo Co.. Uosenibal Sloan Millinery. I,evl« 
Ziicaaky Mllllner.v. Bemis Pag Co., Illinois Gla 
Co., St. Louis Pump A Equipment Co. 

Total value of yearly output of factories sati- 
mstod at City, 871,700,438; Metrofiolltan I*i< 
trict, 81.358.8.30..%30. 

Special Information: Second largest rallroml 
center; unlimited supply of steam coal; ac.. 
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1 
StSUotdsMcaieihan 

SOONationalAdmiisers 
U:xihe POST-DISPATCH 
^ ExcLusrvEiy^ 

More th2oi 500 National Advertisers, representing nearly 
every class and price of merchandise, depended entirely 
upon the Post-Dispatch to introduce, maintain or in¬ 
crease the sale of their products in the St. Louis terri¬ 
tory during the first six months of 1924. 

This striking endorsement of the Post-Dispatch 
would not be possible unless these keen National 
Advertisers found success in the St. Louis terri¬ 
tory through Concentrating their advertising in 
One newspaper—the Post-Dispatch—which in¬ 
fluences Both the merchant and the consumer. 

During the first six months of 1924, St. Louis 
business firms representing the 15 most important 
retail classifications, placed 53% of all their adver¬ 
tising in the Post-Dispatch ALONE—or more 
than in ALL THREE other St Louis newspapers 
COMBINED. 

Home merchants,’ too, have found the Post- 
Dispatch produces more sales at less cost than any 
other St Louis newspaper. 

Only a few of the 500 National Advertisers who 
used the Post-Dispatch exclusively are listed 
below, but— 

Ask Any of These Exclusive Advertisers WHY They Concentrate 
ABC RIf.'liir Washer*. 
Ameriran Thermos Holtl*. 
Andrew Jercenn Co. 
Asarea Ferruaiaa 
Bssman's Qum. 
Borrr Brofl. Vnmlah. 
Bluhlll Cheese. 
Boyles Old Bncllsh Wax. 
Bntterfleld A Co., Kred. 
Battsrlrk Publlshlnc Co. 
Caraoo Shampoo. 
<^hen. Goldman A Co. 
Colsate A Co. (FAB) 
Creme Ancelus. 
Croalcy Radio Corp. 
Crown l.'orset Co. 
n*l lionte Canned Fruits. 
Di^KIss l*pt'ruiDe. 
Bastman Kodaks. 

Bdneator Shoes 
Blsla Watches. 
B| Producto Ctsars. 
Bnos Chemical Co. 
Firestone Apsley Rob. C*. 
Flelschmaiin Co. 
General Phono Co. 
Grebe A Co., A. B. 
Green Rleer. 
Hearst'a American Weekly. 
Hennafoam. 
Hickory Garters. 
Hofstra. 
Holland Furnace Co. 
Hoover Vacuum Sweeper*. 
Hntptiint Products. 
Hnubisant Perfumes 
Illinois Refrigerator Os. 
Jelke Barsaiine. 

Johansen Bros Shoe Oa. 
John Ruskin CIssr. 
Johnson Floor Vanish. 
Kaufman A Bros, Chao. 
Kimlark Ross. 
Kirk. Co., Jas. S. 
Kleen Heat Oil Burner. 

France Ilfs. Oo. 
lAi May Face Powder. 
lAinders Frary A Clark. 
Lee Unlonalla 
I.«SS«tt A Co.. Fraoda B. 
I.lederman, Bari B. 
L.lstertna. 
Lloyd Mfs. Co. 
Ix>rralne Hair Nets 
Lux. 
Niasara Wall Paper Cs 
Northern Paper Mills. 

Nubone Corset Co. 
Nifjol. 
Onyx Hosiery. 
Parapad Co. 
Pictorial Review. 
Phoenix Hoelery. 
Pluto Water. 
Pompeian Co. 
Procter A Gamble. 
Q B S Music B<|1U. 
Radio Corp. of America. 
Rand Co. 
Rubberset Co. 
Salads Tea. 
Simmons Beds 
Sonora Phnnosraph. 
8. O. 8. Aluminum Cleaner. 
Standard Oil Co. (Flit) 
Standard Textile Co. 

Stearns Electric Paata 
Story A Clark. 
Street A Smith. 
Sunbeam Blectrlc Ircti. 
Sweetheart Soap. 
Bwoboda Alois P. 
TIntex. 
Thor Blectrlc Waahera 
Underwood A Co.. Wm. 
U. 8. Rubber Co. (Jar Rinse) 
Van I^alte Silks. 
Warner Bros. Corseta 
Waamuth Bndicott. 
Wenatchee Apples. 
Whitall Russ. 
Woman's Home CompaalOh. 
Teast Foam. 
Yucatan Gum. 
Zonite. 

a. 
tidSi 

SI LOUIS POST-DISPATCH 
First tn St. Louis Circulation 

First in Everything 
First in Advertising 

National Advertising Offices: 

EASTERN ADVERTISING OFFICE: World Building, New York. 

WESTERN ADVERTISING OFFICE: Mailers Building, Chicago 
DETROIT OFFICE: General Motors Bids. 

KANSAS CITY OFFICE: Coca Cola Building 

BAN FRANCISCO OFFICE: 664 Market SL 

■ ■ . . LOS ANGELES OFFICE: Title Insurance Bids. 
SEATTLE OFFICE: Securities Bldis. 

It’s Free to Any Interested 
Advertiser or Agency. 



MISSOURI and MONTANA Markets in Standard Surveys 

MISSOURI (ContU) 

BOZEMiliN. MONT. 
lt£0 PopnUtion, Q,9.30. 

City and Suburban Eatimate, 17|000.' 

Scboola: Public Grada, S; Hlgb, 1; Junior 
High, 1; NmiM PnpUa, 1,510. 

Oliurc^ea: Bapttit, 1; Methodlat, 1; Boman 
Catholic, 1, 

Tbeatrea; J,cKltImate, 1; Morlng Plctnrea, 1; 
Mlaccilaaeuua; <Aydltoriumi, ate.), i. > 

LmtioS: .ricttherir. PaclSc aad bra^A of* 
C. M. ft St. P. Anto bna aerrlce to aurroundlnc 
towna. Gallatto Co. la the bead water* of Ula- 
eeurt Bleer In eawttawaateni Ma^Una aM. aarth. 
weauva Comer of Tellowataaia Park. - t 

Prlnapal Indnatriea: Farming, dalcylng. bogs, 
cattle, pdha and oca canning.. . ^ 

KahiCactiwlag BatabHabmanti^ Leading dma.^ 
Gallatin County 1924 growlBg crops, 40,000 acres 
of bay, 100,000 Screat of wheat, 80.000 arrea of 
gag*. 11,000 ■ ;aetaa of >om. tklOft nfraa* 
of <wnaina and oeed veust :(2J|rT«4n rteeatoes; 
1,194 niUcB of improved roadH; 24,000 cattie, 
Ij.tmo Hheeu. 18.0(M> hoa». ' ^ 

.Sfftoleaals gsiiseai Gtocarlaa, 1} Fralil. X 

Ifumber of Betall Outlets for Hatioaally Ad- 
Tertiaad Products; Automobile aeeeeeorlee, 2; 
automobile tire agenclee, 0; bakers, 2; cigar 
stores and stands (Including betels), 4; confec¬ 
tioners (iDciudhig betel stands), 5; deMcateasen, 
1; dressmakers, S; druggists, 4; dry goods, S; 
department stores, 2; electrlcsl supplies, 2; 
florists. 3: tmits, 2; furniture. 2; garages (pub¬ 
lic), 5: grocers, 18; hardware. 4; Jewelry, 2; 
meet markets, d; men’s fnmlablogs, B; nan’s 
clothing, 10; merchant tailors, 2; milliners, 2; 
opticians, 2; pbotographers, 8: planes (and mis¬ 
cellaneous muslesl Instmm'entsl, 1; ridlo sup¬ 
plies, 2; reetaurants (Inrinding botsta), 3; shoes, 
4; sporting goods, 2; ststloners, 2; women’s 
appsr,'!, 3. 

and 2 Milwaukee lines running In as many dlB 
ferent directions. 1 

Prindpsl Indnstrisa: 0)pper and sine, 
Ing, hydroelectric power, oil refining. Iron work4 
meat packing, railroad shops, brick and tll% 

Trading Area; Forty miles comprising 1,300,- 
OOfit people. 

Tfholesale Houses: Groceries. 50; Meats, 40; 
Frilts, 79; Hardware, 8; Dry Goods, 12; Mlscsl- 
Isy^uH Lines—Shoes, 10; Millinery, 41. 

Humber of Betall Outlets for Nationally, Ad- 
ve^ised Produ(;li;< I'assepgef giyu{uobile luctny 
el^, 171; commftciaT antomsbIIB agencies, {l/ 
aiij^moldle accessories. 99; autombhlle tire agen- 
clst, 138; bakers, B-Vi; cigar stores and stands' 
(iqrinding hotels), 212; confectioners (laoijjding 
bo^l stands), 8p>; dniicntftsmn, 43; dregtroak--. 
ersv 402: druggisU, 472; dry goods, !>44; .fepart- 
niMt stores, 11; elecUical supplies. I.'i2: fioristH, 
I2B; fruits, ]4.'>; (aXhitiiiw, 228: furcB-re. 
gaiftgeH (piiblifW. ^140; grts-eea, 2 119;. knedwarei 
203; Jewelry, 223; meat markets, 814; men's fur- 
nlajiing, 68; merchant tailors. 112; mllllncra, 
304: opticians. .Ig; ■ pbotograi'hera, llg; ptnnos 
(ami miscellaTtbogs nmsigsl. instrsauau), '80; 
radio supplies, 261; restaurants (including ho¬ 
tels). 88!!: sloes, 933; spurting guods, 12: sta- 

Standard Survey* 
of 

- MONTANA 
XanufactnrlM EatabUabunodka,,, 40. I.eadla| 

grmi* Jt»ac»i5a;Copp«g AUoldg Oft, Great FaU 
I)rl(^ 'a. THe C^, Cr*at PkHt l»oft Works. 

Bpeelal Information: 165,000 horsepower Is d( 
veloped wltlln a few m"-* “ 
utlUsIftg tb« f^ll* 9 
mSM, tb« Tludr dtopui 

tt>f city. 

ANACONDAy MONXf 
Dear city. 

-^leai^tial Saatugaa: .-Jiao « 
angrtm^ .bftuge. Boue* p>«s( 
type. Entire reoldence aectUo la b 
making if exceptionally attractive. 

Bnte.ll Bhtpping Snettonr fl blocks 
'Atb. from rark Oi+vn tn ftrt 0t. On 
south from Park Drive to 6th 8t. an 
ing croas atrecta. All strpft car lines 
Issa to *>nnlrnM secUdn. j j 

^920 Population, 11.668. , 

. Gity and Suburban-Eniiisat*; li,0Q(K / 
- BaiUvo Wftitei, Moemon,; Foroign 
Born, 40'/': Industrial Workers, .'lO^r: Engliab 
Beadii^,. 807c; FaftiUea, 3.a'm. 

Bckoels; I’lfMlc Grade. 7: digb, 1: Pafocbiai. 
2:*!ftinlW*r of 7*0plts. 4,,’>90. " 

Churches14., ' 

Banks: Naiional. I: Htate. 1; Tb;al B'-aonrCes, 
*r..3oo.oon. 

Theatres: I.egiiimate. 1: Moving Pictures. 2. 
Total numl>er of seats. 2.r>00. 

Location; Thirty miles from Kulte, on Butte, 
Aaacouda nod i'acilic K. It. ‘ 

Principal Indnstriea: Siiielliug. 
Basidsntial Features; Hue and two-family 

frame houses. 

Betall Shopping Section: One and a half niib s 
on I'ark, Main and Ci-iiiuiervlul Kts. 

Trading Area: East l-'i miles., west 20 miles, 
seoth 80 miles, 25 mile> uorih. 

Wholesale Houses: All wholesale iMiaioees is 
bandied from Butte. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products; Passenger automobile ageu- 
cles, 6; commercial auto, agencies, 6: antoutu- 
blle accessories, 0; automobile tire agencies. 6: 
bakers, 2; cigar itorea and stands (lucluding 
hotels), 10; confectioners (including hotel 
stands), .'i; delicatessen, 4; dretsmakera, 12; 
druggists, 4; dry goods. 3: department stores, 
2: electrical supplies, 3; fiorlsU, 3; fruits, 2; 
furniture. 2: furriers, .’i; garages (public), 8; 
grocers, 11: liardware„ 3; Jewelry, .'i; meal mar 
keis, 7; men’s fnraisluagi. men’s riethiag. 
10: im rdisnt fkilors. 4; milliners.’2: opticians 
8: I'b'OograpberK. 3; pianos (and miscellan<-nii« 
iiiiisieal Insiruments), 2: radio supplies, 3: res- 
IsnrnntB (including hotels). 12; slio<-s. 4: siio't- 
ing g'Nsls, 1; stationers. 2: women's apparel, 3, 

■versl evielb- 
o of hungtlt 

Trading 'Area: To Oanaila oi 
W’llliston, N. Dak., on the east, 
the west and Harlowtown on 

nortl 

_____ - • K*"*!**" ® 
*■> fbe south. DU 

tiihuting center for 200 small towns, some ti 
which are over 290 miles away. Several hst 
surfaced highways make It possible for fsrmri 
and raaMents of amaller commimUles to sbs 
here. 

-WboleaaU Houiea: Grocera, 4; Meata. 1 
frulta. 5; hardware, 1; dry goods. 1; MlsceUl 
neooa Lines. Dmge. 1: Cigars. 1; Confectloi 

cry. 1. 
Humber of HstnU Otrtlets for Nationally A 

varttesd Pradnsto: Paasenger automobile agenclc 
16 commercial anto. agendea. 8; automobile a 
cessorlea. 30; automobile tire agencies. 9; bil 
era 7: cigar atorea and atanda (including b 
telsl, 17; coofectlooers (Incloding I'®**’' , 
22: delicatessen, 3: dressmakers, 11; drugglsl 
17- dry gooiln, 4; dspartmeat stores, 4; electric 
supplies. 5; fiorlsta, 4; frulta. 5; furniture. _ 
fnrrferft 3; gamgea (piKille). »: gwers. 5 
hardware. 4; Jewelry, T; meat marketa. 1 
men's fumlahlnga. 8: men’; clot|>lng. 7. ™ 
chant tallora, 8; mllllnera, 8; optlcUns. 4, pi 
-tograpliera, 6; pianos, (and mlsceUsneous moiilt 
Itetr^enta), 4; radio supplies. 6; resttuw 

■ (ftlcludlng hotels), 20 shoes. 3; siting goot 
V- stationers. 3; women’s sppsrel, 4 

TRENTON, MO. 
1920 Population, 6,951 

City and Suburban Estimate, 15,000. 
Hative Whites. 94%; Negroes, 2%; Foreign 

Born, 2%; Industrial Workers, 30%; EngUsk 
Bending, 067': Families, 1,027. 

Bchools; 4; Numlter of Pii)>iU, 1,630. 
Ohurches: 7. 

Hanks: 5; Totsl Hesonrees. f2.S0O,O00. 

Theatres: 1. Totsl number of seats. 500. 

Besidential Features; One and two-family 
faotees. 

Betall Shopping Section: Six blocks. 

fading Area: North 20 miles, west 18 miles, 
santb 10 miles, east 15 mllae. 

Humber of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen- 
cisf, 5; commercial auto, agencies, 4; automo- 
lii)S accessories, 7; automobile tire agencies, 7; 
bakers, 4; cigar stores and stands (including 
hotels), 3; confectioners (including hotel 
stands), 3; dressBakert, 7; druggists, 5; dry 
goods. 3; department stores, 1; electrical aiip- 
pllsa, 2; florists, 1; frulta, 3; furniture. 2; 
garages (public), 7; grocers, 20; hardware, 2; 
jesselry, 2;'meat marltets, 5; men'a fumlsbinga, 
3; men’s clothing, 5; merchant tallora, 2; mllll- 
nera. 2; opticians, 2; pbotographera, 2; pianos 
(and miscellaneous musical Initrnmenta), 1; 
raflo supplies, 2; restaurants (including hotels), 
5; shoes, 4; sporting goods, 1; stationers, 1; 
women’s apparel, 3. 

BUTTE, MONT, 
1920 PopuUtion, 52,000. 

City and Suburban Estimate, 90,000. 

Native 'Whites, 60%; Negroei, 1%; Foreign 
Bom. .39%; Industrial Workeri, 75%; English 
Beading, 80%; Families. 0,000. 

Schools: Public Grade. 23; High, 1; Junior - 
High, 1; Parochial, 7; Number of Pupils, 10,000. 

(lurches: Baptist. 2; Christian 8'-lence. 1; 
Conirregational, 1; Episcopal, 1; Hebrew, 2; 
Methodist, 9; Preehyterian, 4; Roman Catholic, 
1'2; MiscellaneoiW, 9. 

Banka: National. 1; State. 3; Total Re¬ 
sources, $29,000,000; Savings Bank Deposits 
Total, $12,068,000. 

Theatrei; {.egltlmate, 1; Moving Pictures, 6. 

Location: On Northern Paelflc, Great North¬ 
ern. C. M. ft St. P., Butte, Anaconda ft Paclfle, 
C. B ft Q. 

Principal laduatrlea: Mining. 

Special Information: Butte la the largest city 
in Montana. Its location and railroad facilities 
make it the logical Jobbing center of the state. 

Bosidential Features: 99% of homes are elec¬ 
tric lighted, 10,132 bomea, 65% owned by fami¬ 
lies living In them. Many bomea bnllt In last 
ten years. Average coet $4,000 to $5,000. 

Retail Shopping Section: Extends from 
Granite St. sooth to Galena St., 3 blocks, east 
from Arlxone St. to Idaho St. 6 blocks. 

Trading Area; Extends north to Boulder 30 
miles; east to Three Forks 65 mllee; sontbeast 
to Virginia City 90 mllet; aontb to Dillon 09 
miles; west to Anaconda 26 miles; southeast to 
GarrUon 52 miles. 

'Wholeaala Houses: Groceries, 3; Meats, 3; 
Frulta, 6; Hardware, 2; Dry Goods, 1. 

Number of Botail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agendea, 
10; antomoblle accessories, 20; automobile tire 
agendea, 25; bakers, 22; dgar atorea and atanda 
(Indndlng hotels), 81; confectlonera (Including 
hotel Btanda), 85; delicatessen, 0; dreasmakers, 
15; drugglata, 81; dry goods, 8; department 
Btorea, 8; electrical auppllen, 20; florists. 7; 
fumltare, 91 foniers, B; garages (public), 24; 
grocers, 14; hardware. 11; Jewelry. 14; me:it 
markets, 41; men’s furnishing, 15; men's cloth¬ 
ing, 16; merchant tailors, 11; mllllnen, 12; 
opticians, 11; photographers, 18; pianos (and 
miscellaneons mnslcnl Instruments), 8; radio anp- 
pHes. .5: restaurants (Inrl’idlni: hotels). 38: 
shoes, 15; sporting goods. 4; siatlonan, 4; 
women’s apparel, 10. 

HELENA, MONT. 
1920 Population. 12.0:i7. 
City and Suburban Estimate, 17.000 

Native ■Whltei, 827c: Negroes, 107c: 
Bom. 87c: Industrial Workers, 21%; 
Beading. 85%; FamlUei, 3,205. 

Schools: 11. Number of Pupils. 2,265 

Churches: 21. 
$21,.500.000. 

»f seats, l..i00 

St Northern sol 

BILLINGS, MONT. 
1920 Population, 15,100. 

City and Snbnrbnn Estimate, 25,000. 

Schools; Public Grade, 8; High, 1; Paro- 
clliSl. 1. 

Ckurches: Baptist, 1; Christian Science, 1; 
Congregational, 1; Eiilscopal, 1; Hebrew, 1; 
MetlKMtist. 1; Presbyterian, 1; Roman Catholic, 
1; Miscellaneous, 4. 

Banks; National, 2; State, 1. 

Theatres; I.egitimate, 1; Moving Pictures, 3; 
Vaudeville, i; Miscelianeoua (Anditorinma, 
etc.), 2. 

Location: No. Pac., Burlington, G. N. (divi¬ 
sion point for all three railroads; makes city 
great diatrlhntlog point. Heaviest shipping 
point between Fargo and Spokane. Second laig- 
est U. C. T. lotlge in Utah, Idaho and Montana. 

Principal Induatriet; Sugar, foundry. 

Manufacturing Estahliahmanta, 20. Leading 
firms. Great Western Sugar C^o., Martin Pickling, 
Yellowstone Creamery, Midland Iron Works, 
Baking Industries. Total value of yearly out¬ 
put of factories estimated at $5.000,not). 

Special Information: Natural gas aupply. Lo- 
cate<l eentrally in Montana and Wyoming oil 
fields. Hepp gusher production 1,500 iMtiTeU, 85 
miles west. 

Besidential Peatnrea: Sooth and east parte 
of city contain the quarters and bomM of work¬ 
ers. North and west are fine residential sections, 
averaging $8,000. 

Retail Shopping Beotlon; Montana Ave. fl 
blocks. First Ave. 9 blocks. Second Ave. 8 
blocks, 26th St. 2 blocks, 27th St. 4 blocks, 28th 
St. or Broadway 6 blocks, 29tb 8t. 5 blocks, 
30th St. 8 blocks, Minnesota Ave. 8 bloeka, 
center aronnd Broadway and 1st and 2nd Aves. 

Trading Area; 8.5 miles west, 60 miles south¬ 
west, 100 miles soutil, 103 uiiies east uud 54 
miles north. 

Foraigt 
Engliih 

WEBB CITY, MO. 
1920 Population, 7.805. 

City and Suburban Estimate, now 15,000. 

Native Whites, 99%; Negroes, .01%; Foreign 
Bom. .107': Industrial Workers, 30%; Englieh 
Reading, 99%; Families. 1..500. 

Schools; Public Grade. 5; High, 1; Junior 
Hlgb, 1; Number of Pupils, 1.800. 

Churches: Baptist. 1; Christian Science. 1 (no 
buildinK): Methodist, 3; Preahyterlan, 1; Roman 
Catholic, 1: MlscellaneouN, 5. 

Banks; State, 2; Total RcHoiirces. $1,800,000. 
Savings Bank Deposits Total, $40,000. 

Theatres: Moving Pictures, 2. Total number 
of seals, 1,800. 

Location: 150 miles south of Kansas City, Mo; 
323 miles S. W. St. I.s>ui8, Mo On both Mls- 
sonri Pacific and the St. L. S. F. (Frisco) Rye. 
from those cities. Headquarters 8. W. Jfo. 
(electric) R. K., 45 miles long, connecting Okla- 
homa-Kansas sine mine fields with the Ozark 
tourist and fruit section. Farming and mining. 

Principal Indnstriea: Mining, lead and sine 
orea, road gravel and chalk by product of 
mines, farming, fruit growing, Jersey cattle, 
manufacturing of clgara, garments, shoes, mine 
machinery. Has more Jersey cattle owners than 
any other county in D. S. 

Manufactnring Eatabliahmenta: 12 to 15. Lead¬ 
ing firms, E. B. Milke Cigar Co., Ozark Shoe 
Mfg. Co., Webb City Cigar Box Co., Elder Mfg. 
Co., W. C. ft 0. Foundry and Machine Works, 
Interstates Fertilizer Co., Crocker Bros. Packing 
Co., Atlas Powder Co., Hercnles Powder Co., 
Independent Gravel Co. 

Total value of yearly output of factories esti¬ 
mated at: $16 non ooo. 

Banka: 7. Total Resourcee, 

Theatres: 2. Total number < 

Location; Main line of Gre 
Northers Pacific It. R s. 

Principal Induatriea: Mining, 
crackers and biscuits, cot 

brick and tile, nursery slocks 

Capital of stale: 

ery. 
furniture, 

Special Information: 
Istrallve olfices located kere. 

Besidential Features: Slagle and 
houses. 

Retail Shopping Section: 
heart of the city. 

Trading Area: Radius < 

Wholesale Houses: Groc 
Miscciianeoua Lines, fart 
bacoo 1 each. 

Humber of Retail Outleti for Nationally 
vertised Products: Passenger automobile i 
clet, 8; commercial auto, agenclee. 5; tut 
bile acce*»orle#, 8; aatomobUe tire 
bakers, 3; clgsr stores and stands (incit 
botelM), 12; confectioners (including 
stands), 6; delicatessen, 3; dressmakers, 
druggists. 8; dry goods. 6; department it 
2; electrical supplies, 5; florists, 1; frou 
furniture. 3; furriers. 2; garages (public) 
grocers, 26; hardware. 2; Jewelry, 5; meet 
kets, 12; men's furnishings, 8; men's clot 
8: merchant tailors, 6; mlllinera. 4; optl« 
4; photographers. 6; planoa (and miscelli 
miislrsl instruments), 2; radio supplies. 3: 
tauranu iian'luding hotels), 12; sb^s. 6: > 
Ing goo«Is. 3: ststleners. 8: women's 

Twenty blocks in tbf 

/ 
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5TcO«mS 

\ve are your 
StLouis rq^res^tatives 

What do you want to know about St. Louis? Ask 

us! Perhaps this office won’t have the answer, for we 

do not compile batches of general, frequently useless, 

information. But we will secure the specific infor¬ 

mation you want, if humanly possible. 

That’s why we call ourselves **your St. Louis repre¬ 

sentatives.” When you ask us to gather data concerning 

your product or business in this market, we cease func¬ 

tioning as part of The St. Louis Star and become a part 

of your organization until your request has been taken 

care of satisfactorily. Actuated by a selfish motive, of 

course, because we know that such service will earn your 

lasting appreciation. 

So. if you fail to find just what dope you need or would 

like to have in this edition of “Editor and Publisher,” 

simply drop a couple of lines to your St. Louis repre¬ 

sentatives . . . 

THE ST. LOUIS STAR 
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MONTANA and NEBRASKA Newspaper Markets in Standard Surveys 

MONTANA (Cont’d) I 

LEWISTOWN, MONT. 
19S0 FopaUtion, 9,200. 

Oitr and Baborbas Zatimata, 50,000. 

Vativa Wbitaa, 94%; Hecroat, 1%; Foraian 
Zan, 5%; Indoatrlal Worken. 10%; Eacliab 
KeadinK, 90%. 

Bohoals: Public Grade, 5: HIgb, 1; Junior 
High, 1; Parocblal, 1; Namber of Pupilo, 2,300. 

Churchaa: Baptlat. 1; Cbrlstlan Science, 1; 
ConrreKatlonal, 1; Eplacopal, 1; MetliodiHt, 1; 
Presbyterian. 1; Roman Catholic, 1; Miscellane¬ 
ous, 4. 

Banks; National, 1; Sute, 1; Total Resonrces, 
97,000,000; Sarlngs Bank Deposits Total, $1,- 
'-■00.000. 

Theatres: Legitimate, 1; Moving Pictures, 2; 
Vaudeville, 1; Miscellaneous (Auditoriums, etc.), 
2. Total number of seats, 4,500. ' 

I-ocation; Situated in center of Montana, the 
Jobbing center for this section of tbe state. On 
C. 51. Sc St. P. and Ot. Nor. R. R. These two 
lines radiate in five directions, making Lewis- 
town tbe Jobbing center for tbe 50 or more 
amali tewns within its radius. 

Principal Indnstries: Brick, tile, cement, plas¬ 
ter, oil refining, fiour milling; agriculture, live- 
sto<‘k raising, coal, gold, silver and gypsum 
mining, crude oil. 

Manufacturing Establishments, 5. Leading 
firms, Montana Fiour Mills Co., Three Forks 
I*DrtIaod Cement Co., Arro Oil A Ref. Co., 
L,ewistown Oil A Ref. Co., Northwest Gypsum 
Products Co. Total value of yearly output of 
factories estimated at $15,000,(>00. 

Special Information: Lewlstown Is recognized 
as one of tbe most pfogresslve cities of tbe 
west, with wonderful electric system, paved and 
Iwaiitiful streets. It la known by national ad¬ 
vertisers us one of the high s|s>ts of the state, 
and as such eametl Its way to the top of tbe 
list through the co-operation and energy of Its 
Chamber of Commerce, Klwanis and Rotary 
clubs; 4.090 autoe and 3,(K)0 tractors registered 
in territory adjacent to I^wtotown. 

Residential Features: Mostly one-family resi¬ 
dences of from 3 to 12 rooms. Ijirge residential 
section. Workingmen’s homes located In south 
part of city near railroad yards, fiour mills and 
brick yards. Llomes in better part of city aver¬ 
age $10,000. 

Retail Shopping Section: Extends from 6th 
Ave. down hlain St. for a distance of 7 blocks 
with weli built buildings on each side. Extends 
north and south on 1st, 2nd, 3rd, 4th and 5th 
Aves., from one to three blocks on each side of 
Main St. 

Trading Area: 100 miies south, west and east 
an<l 70 miles north. Business is secured from 
greater distances by automobile. 

Wholesale Houaea: Groceries, 2; Meats, 2; 
Fruits, 3. 

Humber of Retail Outlets for Hationally Ad- 
Tsrtised Products: Passenger automobile agencies, 
lO; efi:iMii*>r(‘iul auto, agencies, 8; aiit4»niohiie 
accessories, 14; automobile tire agencies, 11; 
l-akers. 4; cigar stores and stands (Including 
hotels). 20; confectioners lincluding hotel 
stands), 7; delicatessen, 2; dressmakers, 5; 
dnigaisis. dry gtssls, O; depiirtineiit store.s. 4; 
• lectri.-iil uplies. 2; tiorists, 2: fruits, 1.5; 
liiniitiire. .■>; furriers, 1; garages ipublici, lU; 
grwers, 11: hardware, 3; Jewelry, 4; meat mar¬ 
kets. 6; men’s furnishings, 8; men’s clothing, 8; 
merchant tailors, 6; milliners, 5; opticians, 3; 
photographers, 3; pianos (and miscellaneous 
musical instruments), 2; radio supplies, 2; res- 
tanrsnts lincluding hotels), 10; shoes, 8; sport¬ 
ing giKsIs, 4; stationers, 2; women’s apparel, 0. 

LIVINGSTON, MONT. 
1920 Population, 5,311. 

^ty and Saburban Estimate, 0,500; trade ter¬ 
ritory, 10,000. 

Hative Whites. 90%; Foreign Born, 10%; In¬ 
dustrial Workera, 10%; English Reading, 95%; 
Families, 1,300. 

Schools; Public Grade. 4; High, 1; Parochial, 
1; Number of Pupils, 1,471. 

Churdies: Baptist, 1; Christian Science, 1; 
I'ongregational, 1; Episcopal. 1; Methodist, 1; 
Roman Catholic, 1. 

Banks; National, 2; State. 1. 

Theatres: Moving Pictures. 2. 

Location; Northern Paciiic. main line, also 
tiraneb lines to Yellowstone National Park, and 
Wllsall. Mont. 

Principal Industries: Railroad shops, farming 
and tourists; N. P. payroll $166,000 a month. 

Xannfactuiing Establishments; I-eading firms, 
tlarrier Cigar Mfg. Co., Park Co., 51illlng Co., 
Livingston hiarble and Granite Co., Park Co. 
t'reamer.'. 

Retail Shopping Section: Main St. 3 blocks. 
Calender M. 2 blocks. Second St. 2 hlocka. Park 
St. 2 Mocks. 

Trading Area: West 25 miles, south 50 miles, 
north 100 and east 60 miles. 

'Wholesale Houses; Groceries, 1; Fruits, 2; 
Miscellaneous Ldnes, Cigar Hfrs., 1, 

Number of Retail Outlets for Hationally Ad¬ 
vertised Prodaots: Passenger automobile agencies, 
H; commercial auto, agencies, 8; automobile ac¬ 
cessories. 11; automobile tire agencies, 11; cigar 

stores and stands (including hotels), 9; confec¬ 
tioners (inclndlng hotel stands), 9; delicatessen, 
2; dressmakers. 3; druggists. dry gisHls. 2; 
department stores, 3; electrical supplies, 2; 
tiorists, 1; furniture, 2; furriers, 3; garages 
(public), 7; grocers, 19; hardware, 3; Jewelry, 
;i; meat markets, ~i; men's clothing. 7; mer¬ 
chant tailors, 3; milliners. 4; opticians, 3; pho¬ 
tographers, 2; pianos (and miscellaneous musi¬ 
cal Instruments), 1; radio supplies, 5; shoes, 2; 
sporting goods, 1; stationers, 1; women’s ap¬ 
parel, 5. 

MILES CITY, MONT. 
1920 Population, 7,892. 

City and Suburban Estimate, 10,000. 

Hative 'Whites, 99%%; Negroes, %%; Foreign 
Bom, 20%; Industrie Workera, .'10%; English 
Reading, 95%; Families, 1,500. 

Schools; Public Grade, 5; High, 1; Parochial. 
1; Number of I’upils, 200. 

Churches: Baptist. 1; Christian .-icience, 1; 
I'ongregational, 1; Episcopal, 1; Hebrew, 1; 
.Methodist, 1; Presbyterian, 1; Roman Catholic, 
1; Miscellaneous, 2. 

Banks: National, 2; Total Resonrces, $3,- 
(100,000. 

Theatres; Moving Pictures, 2; Vaudeville, l. 
Total number of seats, 1,800. 

Location; C. M. A St. P., No. Pac. 

Principal Industries: Ail refining, 600 barrel 
capacity, 100 barrel fiour mill, gen-ral repair 
shops of St. Paul Ry. 

Manufacturing Establishments, S. Creamery, 
two wholesale saddlery bouses. 

Special Information; On two lines of railroad, 
tbe third, a north and south road under con¬ 
struction. 

Residential Features: Beautlfnl homes, about 
so% owned; 15 apartment blocks. 

Retail Shopping Section: Foil length of hlain 
St. three-quarters of a mile long; 162 retail es- 
lahlishments. 

Trading Area: 25 miles west, 40 east, 100 
north and 100 miles sooth. .Vuto transportation 
in all directions. 

'Wholesale Houses: Groceries, 3; Meats, 1; 
Fruits, 2; Miscellaneous Lines, 1. 

Humber of Retail Outlets far Nationally Ad¬ 
vertised Products; Passenger automobile agencies, 
7; automobile accessories, 2; automobile tire 
agencies, 5; bakers, 4; cigar stores and stands 
lincluding hotels), 15; confectioners (Including 
liotel stands), 8; delicatessen, 2; dressmakers, 
'.SI; druggists, 4; dry goods, 5; department 
'tores, 2: electrical supplies, 2; florists, 2; 
fruits, 5; furniture, 3; furriers, 2; garages 
iiuiblic), 6; grocers, 27; hardware, 4; Jewelry, 
4; meat markets, 9; men’s clothing, 4; mer¬ 
chant tailors, 4; milliners, .3; cqitlcians, 3: |ihi<- 
tographers, 3; pianos (and miscellaneous musi¬ 
cal instruments), 2; radio supplies, 4; restaur- 
.snts (including hotels), 12; shoes, 2; sporting 
giHMls, 1; stationers, 4; women’s apparel, 2. 

MISSOULA, MONT. 
1920 Population, 14,000. 

City and Suburban Estimato, 21,000. 

Hative 'Whites, 98%; Negroes, 1%; Foreign 
Bom, 1%; Industrial Workera, 20%; English 
Reading, 100%; Families, 2,800. 

Schools; Public Grade, 11; High, 1; Junior 
High, University, 1,400 students; Parochial. 1; 
Number of Pupils, 1,600, 

Churches; Baptist. 2; Chrlstiaii .-h-h-iice. 1: 
Congregational. 1; Episcopal, 1; .Methodist, 2; 
Presbyterian, 1; Roman CatboHc, 2; Uiscellane- 
ous. 3. 

Banks: National, 2; State, 1; Total Re¬ 
sources, $7,.'i00.0OO; Savings Bank liepoiii-i 
■I'otal $2,587,000. 

Theatres: Legitimate. 2; Moving Pictures. 4; 
Vaudeville. 1. Total number of seats, 4.0(Xi. 

Location; Xorthwc't |iart of Jlontaiis. on 
main line C. M. A St. P. and Northern I’m irtc 
Kiiilway, 

Principal Industries: Manufactorlng and liiin- 
l-er: Northern I’aclflc >hops. 

Manufacturing Establishments, 18. Leailing 
lirni'. Anaconda Coiqier Mining Co. iLiiuiler 
Dlv.). Western Lumber Co., Polleys Lumls-r 
Co., White Pine Sash Co. 

Residential Features. Jloatly all one-family 
Ileuses, a few apartments and no tenements. 

Retail Shopping Section: Extends north and 
south 8 blocks and east and west fonr blocks. 
.V. few outlying sections and about 70 scatterdl 
stores. 

Trading Area; 100 miles In each direction. 

Wholesale Houses; Groceries, 6; Meats, 4; 
Fruits. 5; Hardware, 1; Dry Goods, 1; Miscel- 
iniieons Lines, Drugs, 1: Ijimtier, .~i. 

Humber ot Retail Outlets for Hationally Ad¬ 
vertised Products; Passenger automobile agencies, 
19; automobile accessories, 2; automobile tire 
agencies, 12; bakers. 7; cigar stores and stands 
lincluding hotels), 20; confectioners (inclndlng 
hotel stands), 15; delicatessen, 3; dmggists, 7; 
dry goods, 5; department stores, 3; electrical 
supplies, .-i; florists. 5; fruits. 7; furniture. 3: 
furriers, 2; garages (public), 25; grocers, 78; 
hardware, 5; Jewelry, 4; meat markets, 12; 
men's furnishings, 8; men’s clothing. 8; mer¬ 
chant tailors, 5; milliners, 7; opticians, 5; pho¬ 
tographers, 4; pianos (and mlacellaneous musi¬ 
cal Instruments), 4; radio supplies, 8; retanr- 
ants (including hotels), 15; shoes, 10; sporting 
goods, 2; stationers, 2; women’s apparel, 5. 

Standard Surveys 
of 

NEBRASKA 

COLUMBUS, NEB. 
1920 Population, 6,200. 

Schools: Public Grade, 6; High, 1; Paro¬ 
chial. 3. 

Churches: Baptist, 1; Christian .Science, 1; 
Eliiscopal, 1; Hebrew, 1; Mi tlirslist, 2; Roman 
Catholic, 2; Miscellaneous, 2. 

Banks; National, 3; State, 3. 

Theatres; Tiegitlmate, 1; Moving Pictures, 1; 
Vaudeville, 1; Miscellaneous I Auditoriums, etc.), 
'J. Total number of seats, '2,000. 

Location: I'nion I’aclflc A B. A M. Three 
lirsm-h lima of U. P. 

Principal Industries: Swift A Co. poultry 
and produce packiug. ciinning factory, wooden 
•aj'.ed shoe factory, planing mill, machine shop, 
Ixittling works, converted brewery. 

Manufacturing Establishments, 4. 

Special Information: Junction of Lincoln 
Highway and Meridian Highway. 

Residential Features; One and two-fsmlly 
liuuses. Arts restricted by reluctance of sewer 
ia>mpany to extend. Movement to pnrebase pri¬ 
vate sewer company now nnder way. Residence 
district very compact. Well graveled or paved 
stn-ets. Much activity in building. 

Retail Shoppiug Section: 11th St. 7 blocke, 
I2th St. 7 blocks, 13tb St. 9 hloi'ks (main busi¬ 
ness street), 25tb, 26th and 27th Aves. inter- 
sei'ting streets. No outlying liuslness hlocka, 
hilt :: groceries. 3 garages .ml flliiiig kl.itions 
scattered. 

Trading Area; 20 miles east ami south, good 
train aervice on U. P. branchea extend trading 
til 7,'> miles northwest. 

'Wholesale Houies: Groceries, 2; Mlscellane- 
•ms. Cigars and Stationer.', 2. 

Humber of Retail Outlets for Nationally Ad¬ 
vertised Prodnota: Passenger automnbUo agenclee, 
8; automobile acceaeories, 7; aotomobile tire 
agencies, 7; bakers, 4; cigar stores and stands 
lincluding hotels), 24; confectioners (Inclndlng 
liotel stands), 14; dressmakers, 6; druggists, 6; 
dry goods. 10; department stores, 6; electrical 
supplies, 4; florists, 2; fruits, see grocers; fur¬ 
niture, 2; garages (public), 6; grocers, 14; hard- 
wure, 4; Jewelry, 4; meat markets, 6 men’s fnr- 
nishings, 8; men's clothing, 8; merchant tailors, 
2; milliners, 5; opticians, 3; pbutograpbs, 2; 
idsnos (and mlscelliineons musical instmments), 
4: radio siipiilies. restaiiraiitK iiue|;idiiig lin¬ 
tels), 9; shoes, 2; siiorting goods, 3; stationers, 
2; women’s apparel, 9. 

FREMONT, NEB. 
1920 Fopnlatioa, 9,605. 
City and Suburban Estimate, :t0.000. 
Hative Whitea, 94.5%; Negroea, .5%; Foreign 

Bom, 5%; Industrial Workera, 15-20%; Engli^ 
Reading, 100%; Families, approximately 3,000. 

Schools; Public Grade, 9; High, 1; Junior 
High, 1; Parochial, 2; Number of i’upils, 2.450; 
.Midland College, 6()0. 

Churches: Bantist, 1; Christian Bclcence, 1; 
1 "Ugregatlonal, 1; Eplacopal, 1; Roman Catholic, 
I; .MIscellaneeus, 5. 

Banka: National, 2; State, 1; Total Resonrces, 
$4,354,000; Savings Hank Deposits Total. -|1,- 
(Sio.noo. 

Theatres; Moving Pictures, 2. Total number 
of seats, l.TdO. 

Location; iei miles west of Omaha in heart 
of best agricnltoral section of Nebraska. Lia- 
cidn Highway paved lietween Fremont and Oiua- 
liii. Served by I'nion i’acifle, Chicago A North- 
'.vestem and Burlington railroads. Truck freight 
er. ii e ill Mil directions. i'tisseiiger Ims s.-r.ice 

to ouiHlia and IJncoln. 
Principal Induitriea: Butter, candy, corn 

eaunlng, cement tile, cigars, foundry end ma- 
ehine sbaps, printing and piibliahing, tents and 
awnings. refrigerators, incubators, railroad 
shoiis, stockyards. Total value yearly output of 
factories estimated at $3,000,000. 

Manafacturlng Eatablishments, 75, Crystal 
Refrigerator Co., Golden Rod Creamery Co., 
Marr-Hein Candy Co.. .Vtlantic I aiiniiia I o., 
Haiiinioud Printing to.. Fremont Foundry .V 
.Machine Co., Sure Hati*li Ineiili.-iror Co. 

Special Information: Excellent railroad serv¬ 
ice makes Fremont desirable location for dis- 
irllmtion of goods; 75 scheduled tralus in and 
'•lit every ‘24 hours, 15 miles paved streets, 2,900 
telephones, over 9,000 registered antes in county 
of over 25,000 population. Hnnlcipal water 
plant snppliea unlimited quantity of pure water 
liltered tlirough gravel plants underlying city. 

Reeidential Features: All private homes, ex- 
•■ept two apartment houses. No teoements, 60 
new residences built In 1924, Majority of homes 
occupied by owners. 

Retail Shopping Section: Main St. 7 blocks. 
Broad ,8t. 3 blocks. Sixth St., 3 blocks. 

Trading Area; 15 miles east and south, 20 
Iiilles west. '2.‘V milea north and northwest. Main 
roads into city well maintained. Nearly ail of 
the outside trade cornea by antomobile. Excel¬ 
lent bus service east and tenth. 

Wholaaala Houses: Groceries, 1; Fruits, 1. 
Humber of Retail Outlets for Nationally Ad¬ 

vertised Products: Passeuger automobile agencies. 

6; commercial auto, agencies, 6; aiito.notgir 
accessories, 8; antomobile tire agencies, 7; b^. 
era, 4; cigar stores and stands (Including ko- 
tela), 7; confectioners (including hotel stands), 
5; druggists, 6; dry goods, 4; department stoisti 
s; electrical anpplies, 4; florists, 2; fruits, 2; 
furniture, 4; garages (public), 9; grocers, 2S; 
hardware, 5; Jewelry, 5; meat markets, 7; tnea’s 
fnmisbing, 8; men’s clothing, 7; merchant tai¬ 
lors, 1; milliners, 4; opticians, 4; pbotographsrs, 
3; pianos (and mlscellaneons mnslcal Inatn- 
ments), 2; radio snppliea, 5; restaurants (in- 
clnding hotels), 10; shoes, 8; aportlng goods, 3; 
stationeri, 3; women’s apparel, 7. 

HASTINGS, NEB. 
1920 Population, 11,647. 

City and Suburban Estimato, 64,000. 

Native 'Whitoo, 86.6%; Hogroot, .8%; Forsiga 
Bom, 12.6%. 

Schools: Public Grade, 5; High, 1; Junior 
High, 1; Parochial, 1; Number of Pupils, 2,M6. 

Ohnrehes: Baptist, 2; Christian Science, 1; 
Congregational, 3; Episcopal, 1; Hebrew, i; 
Methodist, 1; Presbyterian, 2; Roman CathoHc, 
1; Miscellaneous, 9. 

Banks: National, 3; State, 2; Total Re- 
sources, $6,425,3,58. 

Theatroa: Legitimate, 1; Moving Pictures, 2; 
Vaudeville, 1; Mlacellaneous (Auditoriums, etc.), 
1. Total number of seats, 5,100. 

Location: 150 miles east of Omaha on main 
line of C. B. A W.; D. P.. C. A N. W. and 
M. P. lines extend in 11 directions into tndlng 
territory. Division points on C. B. A 1)- stnl 
U. P. 

Frincipal Industries: Brick, tile, harness, tire 
liumps, building materials, cigars, mlllwork, 
land rollers, cement culverts, flour and feed 
products, ice cream, butter, cheese, briad, ante 
accessories, novelties. 

Manufacturing Bstabllahments, 26. Leadlag 
firms, Dutton A Sons’ Co., Roth Mfg. Co., Hast¬ 
ings Mills Co., Kipp Cigar Co., Central Ne¬ 
braska Mlllworks ( II., Western Brli k A Sii|i •i.> 
Co., Western laind Roller Co, 

Special Information: Loea.tlon of city 11 miles 
of radiating railway and with excellent blgh- 
waya reaching oat of several directions, make It 
one of tbe best distributing points for Jobbers 
In this western territory. 

Residential Features; I’rivate homes predoml. 
nate. Mostly a city of home owners, percent¬ 
age of rentals la-ing small; 42 miles of paving 
eiiveritig prai-:iiall.' entire residential section 

Retail Shopping Section: la IiH'ated within s 
square ot pmctically 12 blocks, all closely built 
in. Few vacant lota In this district and none 
on the two principal streets within tills district. 
Nniiierons neighborhood stores. 

Trading Area: 30 miles east, 40 south, 53 
siMitliwest anil west and 19 north. Excellent 
system of highways brings a trading populace 
from quite a distance. 

'Wholesale Houaea: Grocerlas, 3; .Meats, 1; 
Fruits, 2; Hardware, 1; Miscellaneous Lines, 4. 

Humber of Retail Outlets for Nationally Ad¬ 
vertised Froduota; Passenger antomobile agencies, 
«; commercial auto, agencies, 2; antomoldle ac¬ 
cessories, 3; automobile tire agencies, 6; bak¬ 
ers, 3; cigar stores and stands (Includiag ho¬ 
tels), 31; ismfectioners (including hotel stands), 
211: druggists. 7; dry gooils. 4; deimrtnieiit stores 
2: electrical supplies, 5; florists, 4; fruits, 6; 
furniture, 3; furriers, 1; garages (public), 15; 
grocers, 35; hardware. 5: Jewelry, 4; meat mar¬ 
kets, 5; men’s farnlshlngs, 1; men’s clothing, 9: 
inerebant tailors, 5; milliners, 6; opticians, 11; 
photographers, 4; pianos (and mlscellansous 
musical lustniments), 3; radio suppllea. 8; res¬ 
taurants (including hotels), 14; shoes, 8; sport¬ 
ing gootls, 2; stationers, 2; women’s apparel. 7. 

KEARNEY, NEB. 
1920 PopuUtion, 9,000. 

Native 'Whites, 95%; Foreign Born, 5%; la- 
duitrial Workers, 8%; English Reading, 98%; 
FamiUea, 2,125. 

Schools: Public Grade, l.loii |iii|iils: High. 
Junior HIgli. 25.'); PariK-hlal, 40; Numtwr 

of I’nplls, State Teachers’ C/bllege, 750 to 2,100. 

Churches: Baptist, 1; Christian Science, 1; 
Congregational, 1; Episcopal, 1; Methodist. 1; 
Preabyterian, 1; Roman Catholic, 1; MlsceUane- 
0118 Total of 16. 

Banks: NatloBal. 2; SUte. 2; Total Ke- 
Kources, $5,,’'j00,000. 

Theatres: Legitimate, 1; Moving Pictures, 2; 
Vaudeville, 1; Mlacellaneoas (Auditoriums, etc.), 
3. Total number of scats, 5,000. 

Location: On Platte River, main line of 
F. P., BUck Hills By., C. B. A W. Good 
roads. Bns aervlca. State Teachers’ College. 

Frincipal Industries: Cement mixer factory, 
potato chips, candy, bindery, printing, nursery. 

Manufactniiag Establiskmants, 8. Leadtaf 
Anus, Bolte Mfg. Co. 

Residential Faaturei: Very large pereentage 
of home owners. Pretty much a retired farmer 
and school town. 

Retail Shopping Section: Ontral Ave., 16th 
to 25tb St.; A Ave., 30tb to 25th St., Ist Ave., 
20tb to 25th St. and croat streets 2 blocks loag. 

Trading Area: Kearney is s trading center 
for 70 miles north and northwest, 60 weet. 40 
south, sontbeast and southwest and 25 east. 

Wholaoale Honsaai Groceries, 1; Fruits, 2; 
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Ml^rellinpoiu Uoes. Midway Bottllof A Candy 
<.'0. 

Stunbar aT Katall Ontlata for HatianaUy Ad- 
T«rtiaad Froducta: Paaaenger automobile ageoclea, 
14; commercial auto. ageuclcH. 5; automobile 

accessories, 2T; automobile tire agencies, 11; 
bakers, 6; dgar stores and stands (Including 
botels), 20; confectioners (including hotel 
stands), SO; delicatessen, 2; dressmakers, 5; 
druggists, 5; dry goods, 12; department stores, 
S; electrical supplies, 7; Oorlsts, 2; fruiu, 18; 
furniture, 4; garages (public), 26 grocers, 38; 
hardware, 4; jewelry, S; meat markets, 9; men’s 
furnishings, 6; men’s clothing. 6; merchant tai¬ 
lors, 5; milliners, 6; opticians, 3; photographers, 
4; pianos (and miscellaneous uiusical instru- 
iiieuta), 4; radio supplies, 3; restaurants (in¬ 
cluding hotels), 15; shoes, 7; sporting goods, 0; 
stationers, 3; women’s apparel. 8. 

LINCOLN, NEB. 
1980 Population, 54,948. Suburban. 11,278. 

Total. 66,226. 

Oity and Suburban Estimate, for I>ec.. 1924, 
72,452. 

1980, Hatiss Whites, 46,818; Negroes, 196; 
Forsign Bom, 7,198; Fsrsona Occupied and In¬ 
dustrial Workers, 22,483; Families, 13,812. 

Schools: Public Grade, 22; Hlgb, 1; Junior 
High, 2: Parochial, 4; Number of Pupils, 13,459. 
Public School , 4^ teachers. 1924 payroll, 
Jf62,2.’55. 

Ohurches: Baptist, 5; ehristlan Science, 1; 
Congregational, 4; Episcopal, 2; Hebrew, 2; 
Methodist, 15; Preahyterlan, 4; Roman Catholic. 
4; Mlscellaneona, 26. 

Banka: National, 5; State, 2; Joint Stock 
land, 1; Trust Cioa., 4; Building and Loan 
.\ssns.. 9. 

Theatres: I^ltlmate, 1 (Orpheum); Moving 
Picture, 6; VaudevUle, 1; Miscellaneous (Audi¬ 
toriums, etc.). City Auditorium. Total number 
of seats: Theatres, 6,359; Auditorium, 2,348; 
Total, 8,707. 

Location: In east south central part of Ne- 
liraska, oO miles from the Missouri River. 
tterve<l by Chicago, Burlington & Quincy Rail¬ 
road, Chicago dc Northwestern Ry., Chicago, 
Rock Island Sc PaclSc Railroad, Missouri PaciSc 
Railroad and Union PaclSc Railway. Splendid 
motor bus service operated on frequent scliwIuleH 

tKtween Lincoln and Omaha. IJncoIn and Fre¬ 
mont, IJncoIn and Grand Island, Lincoln ami 
Keatrlce and Lincoln and Nebraska City. 

Principal Industries: Flour mills and bakeries. 
4'r>-amery products, harness and leather goods, 
ydaning mills, printing. Incubators, gas engines, 
.motor trucks, agricultnral Implements, commer¬ 
cial truck bodies, paints, railroad shops, i-ottoii 
-mittens, cigars, overalls and workmen’s shirts, 
'brick. 

Manufacturing EstnbUshments, 90.' Leading 
Arms: Gooch Milling Sc Elevator Co., Beatrice 
Creamery Co., Patriot Manufacturing Co., Har- 
pham Bros. Co., Cushman Motor Works, Curtis, 
Towle Sc Paine Co., Lincoln Paint & Color Co.. 
Western Glass Sc Paint Co., Queen Incubator 
«'o., Jacob North Sc Co. 

Total value of yearly output of factories esti¬ 
mated at 151,570,000.00. 

Special Information: Lincoln la the seat of 
slate government for Nebraska, the county seat 
-of Lancaster County. ’The State is constructing 
a $.1,000,000 state capjtol building. The L'niver- 
slt)' of Nebraska, State Agricultnral College, 
Nebraska Wesleyan University, Cotner Univer¬ 
sity, Union College are located la Greater 
IJncoIn, and have a student population for the 
1924-25 term of 15,462. At least 75 per cent of 
the student population la not Includ^ In popu¬ 
lation figures given above. Lincoln la the pre¬ 
ferred point for holding state conventions. An 
average of 100 of these meetings convene annu¬ 
ally In Lincoln with an average attendance of 
:i0». for an average session of 3 days. In 
addition to being a large railroad center It Is 
the hub of a system of highly developed high¬ 
ways, all of which add to Its accessibility as a 
convention city and trading point. 

. Residential Features: Lincoln is essentlally 
a city of home owners. It does not enjoy the 
distinction of having even one tenement house. 
Families reside In detached bouses located on 
the standard Lincoln building lote of 50 x 142 
ft. ’The rapid extension of fine residential 
homes In east and southeast Lincoln well pave<l 
-streeta, numerous parks, churches, schools, col¬ 
leges and universities contribute as desirable 
residential features. 

Retail Shopping Section: The principal street 
is “O” Street, retail district 9th to 16th; east 

■of 16th Street to 21st Street Is largely devoted 
to automobile store moms and allied lines. 
N Street lOtb to 13th; P. Street 9th to 14th; 
10th Street N to Q; 11th Street M to P Street: 
12th Street N to Q Street; 13th Street M. to Q 
Street; 14th Street M to P Street; 16th Street 
<> to N Street; .Some Lincoln Pay Roots. 

No. of Annual 
Industries Employees Payroll 

-lobbers and Manufacturers 5.125 f 7.9.16,672.00 
Insurance Companies, local 587 810,4.10.00 
Burlington Railroad Lincoln 

Yards, Stations and Have¬ 
lock Shops . 3.764 6,300,000.00 

■C., R. I. St P. Railroad. 71 89,016.00 
Missouri Pacific Railroad... I’Jl 85,524.00 
Union Padfle Railroad.... 32 50,416.57 
S'hicago Sc Northwest. R.R. 87 I2S,.’W0.S2 

FuhUo Service Oorporatians 

IJncoIn Traction 0>mpany.. 245 $ 349,115.00 
IJncoIn Gaa A Blec Lt Co. 215 255.924.00 

Lincoln Tel. A Tel. Co. 447 508,000.00 
City of Lincoln. 351 372,651.00 

Educational Institutions 

University of Nebraska. 689 $ 1,465,000.00 
Nebraska Wesleyan Uni. 80 92.228.00 
Cotner College . 50 52,000.00 
Union College . 42 42,429.00 
IJncoIn Board of Evocation 599 869,081.00 
IJncoIn Business College.... 14 21,655.00 
Nebraska School of Business 12 15,482.00 
riiiveraity ,H<'huol of Music 51 W9.U00.)a> 
Lin. Auto A Tractor School.. 12 18,000.00 
U. S. Veternns’ Bu. (men).. 315 475,452.00 

Total .12,954 $20,856,426.09 

Trading Area: Trading area may conserv¬ 
atively lie stated as a radiiia of .10 luiles. 
although in certain directions it extends beyond 
that distance. The Farm Journal of Philadelphia 
made a survey of 228 cities running from 
25,000 to 100,000 population to determine the 
volume of their retail trade business and extent 
of their trading zone. The survey disclosed that 
Lincoln stood first In both Instances. 

Wholesale Houses: Groceries. 3: Meats, 6; 
Fruits, 4; Hardware. 1; Automobile .Vccessor 
1. -s, 1. 

Number of Retail Outlets fer Nationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies. 23; commercial auto, agencies. 6; automo¬ 
bile acivssories, 6; automobile tin* agencies, 
12: liakcrs. :i5; cigar stores ami stands 
(Including botels), 16; confectioners (Including 
hotel stands), 27; druggists, 46; department 
stores, 6; florists, 6; furniture, 7; furriers, 4: 
garages (public), 39; grocers and meat dealers, 
207; hardware, 10; Jewelry, 11; men's fnmisb- 
ings, 14; men’s clothing, 14; merchant tailors. 
7; milliners, 8; opticians, 11; pbotograpbers, 11; 
pianos (and miscellaneous musical Instniments). 
9; radio supplies, 9; restaurants (Including ho¬ 
tels), 54; shoes. 57 stores selling shoes; s|s>rting 
goods. 5; stationers, H: women’s apparel. 18 

NEBRASKA CITY, NEB. 
1980 Filiation, 6,379. 

City and Suburban Estimate, 25,000. 

Native Whitea, 90fi; Negroes, 1%; Foreign 
Bom, 9%; Industrial Workers, 7()0; English 
Reading, 100%; FamlUas, 1,460. 

Schools: Public Grade. 7; Hlgb, 1; Parochial. 
2. Number of Pnplla, 1,800. 

Churches: Baptist, 1; Christian Science. 1: 
Congregational, 1; ^Iscopal, 1; Methodist, 2; 
Presbyterian. 1; Roman Catholic, 2; Mlscella- 
ni-ous, 2. * 

Banks: National, 3; State, 1; Total Re- 
-oiirces. $6,000,000. 

Theatrea: I.egltlmate, 1; Moving Pictures. 3. 
Total number of seats, 1,600. 

Locatioa: Mo. Pac. and Burlington railroads. 

Frincipal Industries: Pork packing, food prod¬ 
ucts, dairy. Ice cream, soft drinks, alfalfa teed, 
chick feed, terminal grain elevators, wholesale 
grocers, apple orchards. Iron, automobiles, ma¬ 
chinery supplies, printing, shirt factory, brick 
and supply ro. 

Manufacturing Establishments: l.eadlng firms, 
Morton-Gregson Co., Otoe Food Products Co., 
Bones Dairy, Grundman Dairy, Btooker Dairy, 
Green’s Ice Cream Co., N. C. Bottling Co., J. O. 
Isjck Milling Co.. Wilson Elevators. Duff F.lfva 
tors. Bartling Elevators, N. C. Iron Co., Kregel 
Windmill Cb., Kressen Bros., Bartling Seed Co.. 
Press Printing Co., Wheeler-Motter Co., Western 
Brick A Supply Co. 

Bpeeial Infomiation: On Missourt River 50 
miles below Omaha. Three trunk highways. 
Nebraska City is largest trading center within 
radius of 40 miles. Wholesale and retail center 
of this territory. Seat of Arbor Ixtdge State 
Park, drawing thousands annually; dairying, 
fruit, no crop failurea since 1856. 

Residential Features; Mostly one and two- 
family honeew. Private homes predominate. ’ 

Retail Shopping Soctiea: Practically In cen¬ 
ter of city, stores, modern and progressive. 

Trading Area: 40 mile radius. 

Wholesale Houses: Groceries, 2; Meats, 1; 
Fruits, 2; Miscellaneous, Idnee, Canners. 

Number of Retail Outlets for Nationally Ad- 
vertiaed Products: Passenger automobile ageacles, 
8; commerccial auto, agencies, 3; automobile 
accessories, 1; automobile tire agencies, 8; 
bakers. 3; cigar stores and stands (Including 
hotels), 3; confectioners (including hotel stands), 
4; delicatessen, 1; dressmakers, 2; druggists, 4; 
dry goo<|s. 4; department stores, 3; electrical 
supplies, 2; florists, 1; fruits, 4; furniture, 3; 
garag'-s (public), 9; grocers, 30; hardware, 4; 
J-welry. 3; meat markets, 6; men’a fnmlablngs, 
.1: men’s clothing, 5: merchant talloro, 2; mlllt- 
iicrs, 3; optirlans, 2; photographera, 3; pianos 
tand luiscellaneous mnslcal Instmmenta), 1; 
radio supplies. 3; restaurants (Including botels), 
6; shoes. 6; sporting goods, 2; stationers, 3; 
women's apparel, 4. 

NORFOLK, NEB. 
1920 Popalation, 8,664. 

City and Suburban, 75,000, 

Native Whitea. 95%: Negroes. .25%; Foreign 
Bom. 3.75%; Indnstrial Workers, 5%; English 
Reading, 95%; Families, 2,600. 

Schools; Public Grade, 7; High, 1; Junior 
High, 1; Parochial, 2; Number of Pupils. 3,000. 

Churohes: Baptist, 1; Christian Science, 1; 
Congregational, 2; Episcopal, 1; Methodist, 1; 
Presbyterian. 1; Roman Catholic, 1: Mls<-ellsii- 
ciiiis, 4. 

Banka: National. 2; State, 3; Total Re¬ 
sources, $4,992,347.54.; Savings Bank Deposits 
Total, $1,679,466.12. 

Theatres: Legitimate, 1; Motion Ptetnres. 2; 
MIscellaneons, 1. Total nnmher of seats, 3,000. 

Locatlou: On f. A N. W , M. St. P., M. Sc 
O.. and r. I’.; 12.1 mile. ni>rthwc<l of Omih:i. 

Principal Industries: Railroad division and 
shops, caoolng plant, poultry plant, wholesale 
houaes, bridge and coDstruction company, flour 
mill. 

Manufacturing EstabliahmenU, 4. Norfolk 
Flour Mills, Norfolk Bridge A Construction Co., 
Norfolk Packing Co., Midwest Mfg. Co.; $3,(XM>,- 
000. Railroad center. 24 trains In 5 directions. 
Distributing and shopping center for northeaet 
Nebraska and southeastern South Dakota. 

Residential Features; About 2,500 good homes, 
DO tenemeuta or apartments. 

Retail Shopping Section; 4 large dept, storee 
aud maip' exclusive sturt— ■>( evrr.\ lim-; nearest 
city of equal aize 85 miles. 

Trading Area: West. 100 miles; north, 75; 
east and south, 50. State highways In every 
direction. 

Wholesale Houses: GnH-erles, 2; Fruits, 2; 
.\iilo aecesHorles, 1. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Froducta; Passenger s.itomiibile s^eneles. 
12; commerelal auto agencies, 4; bakers, 4; cigar 
stores and stands tinciiidiug hotels), 72; confec¬ 
tioners (Including hotel staudsi, 22; dellcateesen, 
1; dressmakers, lU; druggists. 5; dry goods, 8; 
department stores, 4; electrical supplies, 3; 
dorlsts, 3; fruits, 10; furniture, 2; furriers, 1; 
garages, 5; grocers, 46: hardware 2; jewelry, 3; 
meat luarkets, 12; men’s furnishings, 7; mer¬ 
chant tailors, 2; milliners, 4: optleians, 3; 
photographera, 3; pianos laud miscellancoui 
musical instruments, 3; radio supplies. 3; rea- 
taiirsiits (incluiliiig liolelst, 12; sius-s. I2; sisirt- 
iug gooils, 2: ststioners, 2; women's apparel, 6. 

OMAHA, NEB. 
1920 Population, 191,601. 

City and Suburban, 40 mile sone, approxi¬ 
mately 500,000. 

Natives Whites, 76%; Negroes, 5.38%; For¬ 
eign Bom, 18.4%; Indnstrial Workers, 11%; 
FamlUaa, 47..130. 

Schools: Publle Grade, 53; Hlgb, 4; Junior 
High, none; Parocliial, 37; Nnmher of Pupils, 
40,000. 

Churches: Baptist, 10 10 e.; Christian 
Science, 3; Congregatlon.'ii, 6; Roman I'atholtc, 

;M; Mlscellaneoua, 67. 

Banka: National. 8; Stale, 4; Total Re¬ 
sources, Bank Clearings, 192:1, $2,103,475,000. 
.Savings Bank Deposits Total, $100,76.1.700, 

Theatres: I.egitlmate. 1: Moving Pictures, 
■72; Vaudeville, 3; Auditorliiiiig. etc., 3; Total 
(teats, 37,710. 

Lecation: Omaha Is the leading rail oiuter 
between Chtrago and Denver. It Is the center 
of 13 national and interstate highways. It Is 
on the main transcontinental mail route. Fourth 
railroad center in America. The following rail¬ 
roads enter Omaha: Burlington. C. A N. W., 
r. Gt. W., C. M. A St. P.. C. R. 1. A P.. 
I. C., Mo. Pac. D. P., Wabash, C. St. P. 
If. A O. 

Principal Indnatries: Smelting of all kinds, 
Itacking Industry, butter, railroad shops, tires, 
alfalfa products, biscuit making, bags, struc¬ 
tural steel, printing, mannfseturing of flour and 
mill products. 

Manufacturing Establlahments, 450. Is-adiug 
firms; American Smelting A Reflnlug, M. C. 
Peters Mill Co.. M. E. Smith Co., Item Blseiilt 
t'o., Loose-Wilea Biscuit C1>., Semis Bag Co., 
Omaha Flour* Mills Co., Omaha Steel Works, 
Cudahy, Swift. Armour, Morris Packing Com- 
panlea. 

.Although 34lh In population, Omaha la 19th 
in bank clearings. Omaha has the tust one 
mile track In the west, with splendid stahbs 
ond a grand stand seating ln.isgi people. 
Special trackage and street, railways show i>er- 
feet efflciency In handling huge crowds that 
attend the mres. Nearly 200 acres are in- 
•-Iiided In the grounds In which $1,000,000 has 
)>een Invested. Aside from the races, which 
ara an annual event, the grounds are available 
le ID entertainment center and places Omaha 
among tba leading cities for handling large 
number of visitors. 

Besidantial Features; Almost 50% of the 
famlllea own their homes. There are no slums 
or tenements. Most of the bouses are one and 
two family. Dundee, located to the west of the 
city. Is a fine residential suburb which bat been 
absorbed by the growing elt.v of Omaha. Homes 
vary greatly in value frum $10,000 tu $lo.1.issi 

Retail Shopping Section: The retail shiqipln- 
dlstrlct eomprisee from Cliietgo to Leavenworth 
and from 14th to 17th except Douglas, which 
extends to 19th. Farnnm to 24th and Harney 
fo IRth. From Chicago to L-eavenworth ts 10 
Idockt. Three ontlytng retail districts, namely 
norence. Benson and S<uith Omahs. each *»f 
which used to be separate amall towns which 
have been absorbed by Omaha. Usual neighbor¬ 
hood shopping districts. Council Bluffs It right 
across the River, a 20 minute street car ride 
from center of Omaha. 

Trading Area: The trading area It 40 miles 
in a circle from Omaha and Council Bluffs. As 
Omaha and C. B. are the only really large 
towns in this territory the.v naturally draw 
from larger radius than If there were other 
large towns where peoide ooiilil i.ho|>. I.eading 
from Omaha into this region are two Interurtian 
lines. 15 hna lines. 10 trunk railroads. 22 branch 
railroads ami 13 national highways. 

Wholesala Houses: Grocers. 10; Semi-Whole¬ 
sale, 5; Meats, 16; Fruits. 20; Hardware, 7: 
Dry Oooila. 7: Bakers, 6; Cigars. 12; Coal. 8: 
Confectioners. 16; Drugs, 9: Fuel, 3.1; Furniture. 

5; Jewelry, 8: Millinery, 2; News Dealers, 12; 
Notions, 4; Oils, 20; Fliper, 12; Produce. 18; 
Salt. 3; Shoes, 6; Soft Drinka, 10; Wall Paper, 
2; Woodenware. 3. 

Number of Retail Outlets for Nationally AA* 
vartiied Prodnota; Paaaenger automobile agenciea, 
69; commercial auto, agencies, 5; automobile 
sreesHories, ;15; automobile tire agenciea, 79; 
bakers, 92; cigar stares and stands, l,'23t>; con¬ 
fectioners (Inelndlng hotel stands), 196; dell- 
ratesaeu, 16; dressmakers, 39; druggists, 250; 
dry goods. 48; department stores, 9; electrical 
supplies, 33; florlata, 32; fruits, 7; furniture, 
.12; furriera, 14; garages, 168; grocers. 696; 
hardware, 39; jewelry, 59; meat markets, 108; 
men’s furnishings and clothing, 43; men’s 
tallora, 120; milliners, 22; opticians. 19; pboto¬ 
grapbers, 38; pianos (and niiscel la neons musical 
instruments), 28; radio supplies, ;!4: restaurants 
(incliHllng hotels), 269; sboes, 39; sporting 
goods, 7; atatloners, 5; women's apparel. 11. 

PLATTSMOUTH, NEB. 
1920 Popnlation, 4,505. 

City and Suburban Estimate, 5,000. . 

Native Whitea. 90%: Foreign Bom, 10%; In¬ 
dustrial Workara, 10%; English Reading, 95%; 
Families, 800. 

Schools: Public Grade, 6; Higb, 1; Junior 
High, 1: Parochial, 1; Number of Pupils, 1,100. 

Churches: Christian Science, 1: Episcopal, 1: 
Methodist, 1; Presbyterian, 1; Roman Catholic. 
2: Miscellaneous, 3. 

Banks: National, 1; State, 2; Total Resources. 
$1,863,000. 

Theatrea: Legitimate, 1; Moving Pictures, 2; 
Miscellaneous (Auditoriums, etc.), 1. Total 
number of seats, 800. 

Location: Two miles south of the mouth of 
the Platte River, on the west bank of the Mis 
sourl River. Serveil by main lines of C. B. A 
g. and the Mo. Pac. R. R. north, south, east 
and west, as well as auto bus service to the 
north and soutb. 

Principal Industrias: Farming and cattle rats 
lug on the farms, and In the city we have 
Burlington repair Mbo|i« which employ from 400 
to (UMI men. Floor mills and machine shops 
also fonml here. 

Mannfseturing Establiahmeats: 2. Berichy's 
Machine Shops. 

Special Information: Besides being on the 
lusin lines east sod west of C. H. A Q. R. R. 
and main line north and south of tbe Mo. Par 
Ry., we have several popular aulomoWIe high¬ 
ways, the principal ones being the King of 
'frails and the Washington Highway. Bein,: 
only a 45 niirule drive from the great live stock 
markets of Omaha, stock raising Is quite an 
mi’upation in itself. Missouri Uirer frelglil 
rates apply to Plattsmouth. Daily truck servie.- 
to the north and south. 

Rosidsntial Fsaturss: Plattsmouth enjoys a 
natural location for beauty second to none in 
the state. It being situated In the hills over 
looking the Missouri River makes It a most de 
sirable spot for summer homes aud permanent 
residences. Mostly ODe-famtly houses. Thn— 
modern apartment houses. A very limited set 
tion is devotetl to workingmen's dwellings. 
Private homes pretloniinate. 

Rotail Shopping Soetlon: Extends seven 
bloeks w^est from the BnrIIngtoo depot and one 
IdiH'k on either side of this (main) street. 

Trading Area: Extends about 20 miles sotiili 
and west. Intermittent business Is secured from 
people living across the river esst in Iowa, also 
from across the Platte River to the north. A 
wagon bridge spans the Platte River three 
miles north, while a Missouri River ferry takes 
care of travel from Iowa. 

'Wholesale Houses: Fruits, 1. 

Number of Retail Outlets for Nationally Ad- 
vertiiad Products: Passenger automobile agen¬ 
cies, 6; commercial automobile agencies, 4: 
Hiitorooblle accessories, 10; automobile tire ageii- 
i-les, 4; bakers, 2; cigar stores and stands (in¬ 
cluding hotels), 12: confectioners (Ineluding ho 
tel stands), ,1; delleatessen, 1; dressmakers, 3: 
druggists. 3; dry gomis. 3: department stores. 
2; eleetrlral supplies, 4; florists, 1; fruits, 9; 
furniture, 2; garages (publle). 5; grocers, 10: 
hardware. 3: Jewelry, 3; meat markets. 5; 
men's furnishings, 3; men's clothing. 3; mer¬ 
chant tailors, 2; milliners. 2; opticians, 1; pho¬ 
tographers, 1; pianos (and miscellaneous iiinsical 
Inslriitnents), 4; radio supplies, 3; restaurants 
(Ineluding hotels), 6; shoes, 3; sporting goods. 
4; stsfloners, 3; women's sppsnd. 2. 

SCOTTS BLUFF, NEB. 
1920 Population, 6.1)12. 

City and Subnrban Estimate. 10,000. 

Native Whites, 75%: Foreign Born, 2.1%: 
7ndnstrial Workers, 1%; English Reading, 90%; 
Families, 1,500. 

Schools: Pnbllc Grade. 6: High. 1; Junior 
High, 1. Number of Pupils, 2,852. 

Chnrches: Baptist. 2; Cniristlan Science, 1; 
Congregational, 1; Episcopal. 1; Methodiat. 1; 
Presbyterian. 1; Roman Catholic, 1; Mltcellane- 
oiia, 8. 

Banks; yslloniil. 2; State, 3; Total K*-- 
soiirces. $7,000,000. Savings Bank Deposits, 
Total, $2'-%.noo. 

Theatres: I>‘glttmate, 1; Moring Pictures, 2; 
Burlesque. 1; Mlscellaneona (Auditoriums, etc.), 
1. Total number of seats, 3,200. 

Location: On Alllance-Casper Division of C. 
It. A g. K.V. Three nilee acroes river (Na 
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NEBRASKA (Cont’d) 

Scotts Bluff (can't) 

Gering Station of Union Pacific. Nucleua of 
rarioua truck and atate linen. Largest freight 
receipts and abipments of any city in United 
States on singie line of raiiroad. 

Principal Industries; Sugar beet factory, fionr 
mill, creamery, cbeese factory, packing bonse, 
iron foundry, bottiing works, cement tile factory, 
only daily newspaper in western Nebraska. 

Xanufacturing Establlsbments: Great West¬ 
ern Sugar Co., Mead Milling Oo., Kinks Cream¬ 
ery Co., Kairview’ Cbeese Ass^wiation. Scottsbluff 
I’aokiug Co., liering Foundry, Scottsbluff Bot¬ 
tling Works, Star-iierald Printing Co. Total 
ralne output, $20,000,000. 

Special Information: Metropolis of leading 
beet growing section of middle west, center of 
the largest section of irrigated land in tbe 
United States. Largest city in western Nebr., 
lOtb largest in state. Wbolesale distributing 
point for western Nebraska, northern Omaha 
and eastern Wyoming. Most modem fire-proof 
hotel west of Omaba and Lincoln. On Nortb 
Platte Valley highway and Denyer-BIack Hills 
highway. 

Residential Features: Mostly homes of bunga¬ 
low type, being a very noticeable absence of 
“shacks,” this being due to newneas of town. 
Streets wide and well sliaded, many streets 
graveled, with some concrete paving in resi¬ 
dence section. Especially compact. 

Retail Shopping Section; Broadway, principal, 
6 blocks. First Avenue, 2 blocks. Avenue A., 
8 blocks. Cross streets between First Avenue 
and Avenne A. 

Trading Area: Approximately 60 miles each 
direction. 

Wholesale Houses: Groceries, 2; Meats, 2; 
Fruits, 3; Miscellaneous Lines, 1. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products; Passenger automobile agencies, 
11; commercial auto, agencies, 2; automobile 
accessories, 11; auiomobile tire agencies, 8; 
bakers, 3; cigar stores and stands (including 
hotels), 0; confectionera (Including hotel stands), 
3; dressmakers, 3; druggists, 4; dry goods, 10; 
department stores, 8; electrical supplies, 2; 
fiorlsts, 2; furniture, 8; garages (pt^llc), 4; 
grocers, 14; hardware, 4; jewelry, 2; meat mar¬ 
kets, S; men's furnishing, 6; men’s clothing, 4; 
merchant tailors, 2; milliners, S; Opticians, 8; 
photographers, 3; pianos (and mlsceUaneons 
musical instruments), 1; radio supplies, 2; res¬ 
taurants (including hotels), 7; shoes, 2; sport¬ 
ing goods, 3; stationers, 6. 

WYMORE, NEB. 
1920 Population, 2.r,92. 

City and Suburban Estimate, 3,000. 

Native Whites, lOO; Foreign Bora, approx. 
5%; Industrial Workers, IWTc: English Reading. 
06%; Families, approx. 600. 

Bohools; Public Grade, 3; High, 1; Number 
of Pupils, approx. 600. 

Churches: Baptist, 1; Episcopal, 1; Melliodist. 
1; Roman t'atbollc, 1; Miscellaneous--4'hrls. 
tian, 1. 

Banks; National, 1: Stale, 1; Total Resources, 
about SO.'iA.OOO; Savings Bank Deposits Total, 
$125,000. 

Theatres: Legitimate, 2; Combination, 2. 
Total nunil>er of seats, about 1,200. 

Location: C. B. & Q. K. R. 

Principal Industries: Agricultural community 
town; is railroad division. 

Manufacturing Establishments: Bottling works. 
Leading firm, Wymore Bottling Works. 

Special Information: Being division point of 
railroad, with a pay-roll of from $.’>0.(K)0 to 
$60,000 per month. Geographical location makes 
it the best distributing and shipping point. 

Residential Features: Most people own their 
own homes, which are well furnished and mo<l- 
ern mostly. 

Retail Shopping Section; Seventh avenue and 
streets intersecting therewith. 

Trading Area: Extends ten miles east, four¬ 
teen miles south, ten miles west, and ten miles 
north. 

Wholesale Houses: Grocers. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, 0; commercial auto agencies, 4: automobile 
accessories, 4; automobile tire agencies, 4: 
bakers, 3; cigar stores and stands (including 
hotels), 10; confectioners (including hotel 
stands), 10; dressmakers, 5 to 10: druggists, 2; 
dry goods. 4; department stores, 2: electrical 
supplies, 3; florists, 2; fruits, all grocers; furni¬ 
ture, 2; garages (public), 5; grocers, 10; hard¬ 
ware, 3; Jewelry, 2; meat markets, 2; men's 
furnishings, 3; men's clothing, 2; merchant tai¬ 
lors, 3; milliners, 2; opticians. 3; photographers, 
1, pianos (and miscellaneous musical instru¬ 
ments), 2; radio supplies, 5: restaurants (in¬ 
cluding hotels), 10; shoes, 4: sporting goods, 3: 
stationers, 3; women's apparel, 3. 

Standard Surveys 
of 

NEVADA 

CARSON CITY, NEV. 
1920 Population, 1.C80. 
Native Whites, 80%: Negroes, only 5 or 6 in 

town; Foreign ^ra, 20%; Industrial Workers. 
50%; English Reading, 8.1%; Families, 400-500. 

Schools: Public Grade, 1. 
Churches: Christian Science, 1; Episcopal, 1: 

Methodist, 1; Presbyterian, 1; Roman Catho¬ 
lic, 1. 

Banks: National, 1. 
Theatres: One, which is used for movies 

and vaudeville. 
Location: On Virginia and Truckee R. R. 
Principal Industries; Farming. No manu¬ 

facturing. 
Special Information: Carson City is the state 

cnpltol. IVe have a government building here, 
which is used as post-offlee, land office. Federal 
Court and few other offices. State Prison, 
Government Indian School and Carson Hot 
Springs are other places besides the State 
Orphans Home, and Just 5 miles from the 
noted Lake Tahoe. 

Residential Features: The residential section 
is scattered, many nice homes in all parts of 
town. Mostly one-story buildings. 

Retail Shopping Section; Extends from rail¬ 
road depot south 11 blocks. Only one main 
street with stores. 

Trading Area: A number of people come 
from small outside towns to shop. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, 3; commercial auto, agencies, 3: automobile 
accessories, 5; automobile tire agencies, 5; 
bakers, 1; cigar stores and stands (including 
hotels), 8; confectioners (including hotel 
stands), 7; dressmakers, 10; druggists, 2; dry 
goods, 2; department stores, electrical supplies, 
2: fruits, 1; furniture, 1; garages (public), 7: 
gr<H-ers, 4; hardware, 2; Jewelry, 2; meat 
markets, 2; men's furnishing, 3; men’s cloth¬ 
ing. 2; merchant tailors, 1; milliners, 2; 
opticians, 1; photographers, 1; pianos (and 
miscellaneous musical Instruments), 3; radio 
supplies, 1; restaurants (Including hotels), 2; 
shoes, 1; sporting goods, 4; stationers, 2; 
women’s apparel, 1. 

GOLDFIELD, NEV. 
1920 Population, 1.560. 
Schools: Public Grade, 1; High, 1; Number 

of Pupils, 215. 
Churches; Christian Science, 1; Episcopal, 1; 

Methodist, 1: Roman Catholic, 1. 
Banks: State, 1: Total Resources, $802,- 

297.01. 
Theatres: Moving Pictures, 1; Miscellaneous 

(Auditoriums, etc.), 1; Total number of seats, 
(too. 

Location: Touopah and Goldfield, connecting 
with Southern Pacific. Bullfrog-Goldfield, con¬ 
necting with Santa Fe and U. P. Automobile 
state line between Tonopah and Goldfield, Lida 
and Silver Peak. 

Principal Industries; Mining, railroad shops, 
printing. 

Manufacturing Establishments: (Btldfield Cons. 
Mining Co.. Goldfield Deep Mines Co.. Goldfield 
Ice and Bottling Works, Florence Goldfield 
Mining Co. 

Special Information; Goldfield is the gold 
mining i-enter of southern Nevada and baa di¬ 
rect conne(-tlons and (-ommunlcatlons with all 
the smaller mining and ranching <^>mmunitiea of 
the southern part of the state, all of which are 
reached hy railroad and stage lines. F'ew other 
Industries. 

Residential Features: As good as. and In 
many cases superior, to those to be found in the 
average gold mining camp of this «ixe. Elec¬ 
tric lighting, running water and modern 
sewerage system. 

Retail Shopping Section: About 10 blocks. 
5th avenue. Crook avenue, Columbia street. 
Ramsey street, Broadway. 

Trading Area; South about 80 miles, west 
about 40 miles, east, all ranching area, north 
30 miles. 

Wholesale Houses: Groceries, 2; Meats, 1; 
Fruits, 1: Hardware, 1; Miscellaneous Lines, 
Ice and Bottling. 

Number of Retail ■ Outlets for Nationally Ad¬ 
vertised Products; Passenger automobile agen¬ 
cies, 3: commercial auto. agencies, 3; 
automobile accessories, 4; automobile tire agen¬ 
cies, 4; bakers, 1; cigar stores and stands 
(including hotels), 6: confectioners (including 
liotel stands), 3: delicatessen, 1; dressmakers. 
3; druggists, 1; dry goods, 2; department stores, 
1; electrical supplies, 3; fruits, 3; garages 
(public), 4: grocers, 6; hardware, 2; meat 
markets, 2: men's furnishing, 2; men's clothing, 
I: merchant tailors, 1; radio supplies, 1; restau¬ 
rants (including hotels), 4; shoes, I; stationers, 
2: women's apparel, 2. 

RENO, NEVADA 
1920 Population, 12,016. 

City and Suburban Estimate, 25,000. 

Native Whites, 79.6%; Negroes, .5%; Ftur- 
eign Born, 18.9%; Industrial Workers, 20%; 
English Reading, 85%; Families, 2,975. 

Schools: Public Grade, 5; High, 1; Junior 
High, 1; Number of Pupils, 2,500. 

Churches: Baptist, 1; Christian Science, 1; 
Congregational, 1; Episcopal, 1; Hebrew, 1; 
Methodist, 1; Roman Catholic, 1; Miscellan¬ 
eous, 2. 

Banks: National, 2; State, 3; Total Re¬ 
sources, $10,857,862; Savings Bank Deposits 
Total, $7,601,133. 

Theatres: Legitimate, 1; Moving Pictures, 8; 
Mtscellani*«>iiH (.tuditorinma, etc.), 1. Total nuni- 
ber of seats, 3,500, 

Location: Situated at the eastern base of 
tbe Sierra Nevada Mountains, on transconti¬ 
nental line of Sonthern I'acitic It. It., and 
branch line of Western Pacific B. R. Terminus 
of Virginia & Truckee railroad, and on line 
of Sonthern Pacific R. R. running to southern 
Nevada and northeastern California. Stage line 
service in all directions. Center of distributing 
area for northern and central Nevada, north¬ 
eastern California and small part of southern 
Oregon. 

Principal Industries: Mining, lumber and cat¬ 
tle, small flour mill, 2 meat-packing plants, 5 
planing mills, 1 foundry, 1 soap factory, 1 
brick factory. Shipping point for wool, pota¬ 
toes, cattle, sheep, mining machinery. 

Manufacturing Establishments, 10. Leading 
firms, Nevada Packing Co (branch of Western 
Meat Co.), Humphrey Supply Co., Comiherclal 
Soap O., Verdi Lumber Co-, Red River Lumber 
Co., Reno Pressed Brick Co. 

Residential Features: There are five large 
and a doxen small apartment houses in Reno. 
The homes are mostly one-family, and 70% of 
them are privately owned. Exclusive residence 
districts predominate; tbe homes are mostly 
new and modern, coating from $5,000 and a few 
costing $50,000. Average value about $7,500. 

Retail Shopping Section: Virginia St., 5 
blocks; Second St., 5 blcmks; First St., 1 block; 
F'roiit St., 2 blocks; Commercial Row, 5 blocks; 
Plaza, 4 blocks; Center St., 2 blocks; Sierra St., 
4 blocks; Inke St., 3 blocks; Fourth St., 8 
blocks. Small stores in residential district. 

Trading Area: Tbe trading area includes Car- 
son Valley to the sooth for 60 miles; northern 
California to tbe nortb for 80 miles; tbe Corn- 
stock district to the south for 30 miles and 
central Nevada for a distance of 100 miles, and 
California district to the west, for 40 ^les. 
Some of the highways are paved, and some 
gravelled and graded. Train service is also 
good for all points. 

Wholesale Houses: Groceries, 2; Meats, 2; 
Fruits. 2. 

Number of Retail Outlets for Nationally Ad- 
Tertiied Products: Passenger automobile agen¬ 
cies, 15; (3>mmercial auto, agencies, 3; automo¬ 
bile accessories, 3; automobile tire agencies, 5; 
l>akers, 5; cigar stares and stands (Including 
hotels), 12; confectioners (including hotel 
stands), 6; delicatessen, 2; dressmakers, 10; 
druggists, 8; dry goods, 4; department stores, 2; 
i-lei-trical supplies. 5; fiorists, 2; fruits. 4; furni¬ 
ture, 4; furriers, 2; garages (public), 5; grocers, 
40; hardware, 5; Jewelry, 4: meat markets, 8; 
men's furnishings, 5; men’s clothing, 6; mer- 
<-hant tailors, 3; milliners, 6; opticians, 4; pho¬ 
tographers. 4: pianos (and miscellaneous musical 
instuments), 4; radio supplies, 4; restaurants 
(liii-luding hotels), 15; shoes. 8: sporting g'H>ds. 
3; stationers, 8; women's apparel, 0. 

Standard Surveys 
of 

NEW HAMPSHIRE 
t 

CLAREMONT, N. H. 
1920 PepnIatlOB, 9,624; now, 10,800. 

Native 'WUtsa, 80%; FarslgB Ban, 90%; 
Industrial Woiksfi, 70%; BagUah RaoAlng, 
88%;FamiUea, 2,500. 

Bdiools: Public Grade, 11; High, 2; Junior 
High, 2; Parochial, 1. Number of Pupils, 8,11L 

Churches: Baptist. 1; Christian Science, 1; 
Congregational, 1; Episcopal, 1; Hebrew, 1; 
.Methodist. I; Roman Catholic, 1; .Miscellane¬ 
ous. 2. 

Banks; National. 2; State, 1. ToUI Re¬ 
sources, $1,755,000. 

Theatres: legitimate, 1; .Moving Pictures, 2; 
Miscellaneous (Auditoriums, etc.), 1. Total 
nunilK-r of seats, 3,290. 

Location; On western border of New Hamp¬ 
shire. served by Connecticut and Passumpsic 
and tbe Concord-CIaremont divisions of tbe B. 
A M. R.R. Bus line connections with nearby 
towns of New Hampshire and Vermont. Elec, 
railway connection with Claremont Junction. 

Principal Industries: Mining machinery, cot¬ 
ton bed spreads, kraft paper, pattern paper, 
woolen gbods, shoes, shoddy products. 

Manufacturing Establishments, 11; Sullivan 
Machinery Co., Monadnock Mills, Claremont 
Paper Cb., Coy Paper Co., International Shoe 
Co., Robert Woolen Mills, Claremont Waste 
Mfg. Co. 

Special Information: Largest town in state 
and shopping center for county and Vermont 
tiorder towns. Labor troubles unknown. High 
percentage of home owners. 

Residential Features: Single homes predom¬ 
inate. Foreign element largely segregated in 
well kept tenement district. Sugar River divides 
tenement district from business and residential 
sections. Average value of homes in residential 
s( ction, $7,500. 

Retail Shopping Section; Centers in large 

public square and extenda two blocks soutb on 
Pleasant St., 5 blocks nortb on Main St,, l 
block west on Sullivan, 3 blocks east on 'Tre- 
mont and Broad. Two sectional shopping centers 
on north side of river and several neighborbood 
trading districts, one at West Claremont. 

Trading Area: Approximately 30 miles in each 
direction. 

Wbolesale Houses: Groceries, 1; Fruits, 1; 
Hardware 1; Miscellaneous Lines, (^nfectloners 
products, 1; Shoes, 1. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agencies, 
6; commercial auto. ageiKles, 3; automobile ac¬ 
cessories, 13; automobile tire agencies, 10; 
bakers, 6; cigar stores and stands (including 
hotels), 45; confectioners (including hotel 
stands), 37; delicatessen, 5; dressmakers, 9; 
druggists. 6; dry goods, 15; department stores, 
4; electrical supplies, 5; florists, 2; fruits, 4; 
furniture, 4; fullers, 8; garages (public), 6; 
grocers, 81; hardware, 3; Jewelry, 3; meat 
markets, 13; men’s furnishing, 8; men's cloth¬ 
ing, 8; merchant tailors, 7; milliners, 4; opti¬ 
cians, 3; photographers, 2; pianos (and miscel¬ 
laneous musical instruments), 3; ra<iio supplies, 
5; restaurants (including hotels), 8; shoes, 8; 
sporting goods, 3; stationers, 6; Women's ap¬ 
parel, 13. 

Sec announcement below 

CONCORD^ N. H. 
1920 PopuUtion, 22,167. 
(fity and Suburban Estimate, 66,000. 
Native Whites, 80%; Foreign Born, 20%; 

Industrial Woihers, 15%; Fjigliah Beading, 
98%: Families. 7.000. 

Schools: Public Grade, 14; High, 1; Junior 
High, 3; Parochial, 1. Number of Pupils, 
3,.’>82. 

Churches: Baptist. 5; Chrihtiaii Seleuve. 1; 
Congregational, 5; Episcopal, 4; Hebrew, 1; 
.Methodist, 3; Roman Catholic, 4; Miscellaneous, 
9. 

Banks: National, 3; State, 4, Total Re¬ 
sources, $36,136,447.83. Savings Bank Deposits 
Total. $25,484,493.26. 

Theatres: Moving Pictures, 2; Miscellaneous 
(Auditoriums, etc.), 6; Total number of seats, 
6,000. 

Ltmation: Located in central part of southern 
New Hampshire, 45 miles from Atlantic Ocean 
on the east. Boston A Maine R.R., with 68 
passenger and approximately 20 freight trains 
daily. Truck service three times weekly to 
Boston and other points in Massachusetts. 
Direct freight to Boston and New York connect 
with steamship lines and through service to 
the South and West is available for nil ship¬ 
ments. 

Principal Industries: Granite, printing, silver¬ 
ware, leather belting, electrical apparatus, rail¬ 
road shops, wood pn^ucts, textile mills, truck 
and body factory, confectionery, wagon wheels, 
men’s clothing, fire hose and nozzles, automobile 
springs, flour metal castings, insurance, brick. 

Manufacturing Establishments: John Swenson 
Granite Co., Granite State Quarries Co., Perry 
Bros., Rumford Printing Co., Wm. B. Durgin 
Co., Page Belting Co., N. B. Cable Co., Boston 
& Maine R. R. shops. Wooden I’rodiicts Corp.. 
Concord Worsted Corp., N. H. Spinning Co., 
Abbott-Downing Co., Trelsman Bros., Holt Bros. 
I.eopold Morse Co., Ford & Kimhsll. Concord 
Foundry Machinery Co., United Life, Oapltal 
Fire and N. H. Liability Insurance Co’s., Con¬ 
cord Brick Co., N. E. Box Co., Concord Lbr. Co., 
C. M. * A. W. Rolfe,. Hoyt Electric, Harris 
Emery, Kimball Studio. Annual output, $13,- 
000,000. 

^mcial lafermatieB: Concord is tbe railroad 
•■enter of New Hampshire. It is the home and 
starting point of many salesmen who cover 
Vermont, N. H. and Maine. It is on tbe 
main route to tbe White Mountains. 

Residential Featursa; Very few apartment 
houses. Two family and single family bouses 
predominate. Many of the latter are extremely 
large, having more than 8 rooms. Much new 
construction of one family homes. No tenement 
district in city. West Rkid section has many 
homes worth from $16,000 to $30,000. 

Retail Shopping Seetten: Extends from Plt- 
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nan St. for 8 blocka on Main, the principal 
boaineaa street. School. Warren and Pleasant 
Sts., off Main St., are trasiness streets for one 
block each. Pleasant St.. Ext., Depot and 
Bridge Sts., off Main, are hnslneaa streets for 
one block each. Six outlging retail sections and 
Bsnr neighborhood sections. 

Trading Area: Extends about 35 miles. West, 
Bsat and North, and 10 miles South. 

Wholesale Houses: Groceries, 2; Meats, 2; 
gruits, 2; Hardware, 1; Miscellaneons Lines, 
Drugs, 1; flour, 3; grain-feed, 8; shoes, 1; 
confectionery, 3. 

Humber of Ketall Ontlets for Matlonally Ad- 
Tcrtised Products: Passenger automobile agencies, 
U: commercial auto, agencies, 3; automobile 
accessories. 22; automobile tire agencies, 5; 
bskers, 5; cigar stores and stands (Including 
hotels), 21; confectioners (including hotel 
stands), 12; delicatessen, 2; dressmakers, IT; 
druggisU, 14; dry goods, 18; department storos, 
4; electrical supplies, 4; florists, 8; fruits, 8; 
furniture, 4; furriers, 8; garages (public), IB; 
groceries, 58; hardware, 8; Jewelry, 6; meat 
markets, 22; men’s furnishing, 9; men’s cloth- 
log. 11; merchant tailors, 11; milllneta, 22; 
opticians, 3; photographers, 4; pianos (and mis¬ 
cellaneous musical instruments), 8; radio sup¬ 
plies, 6; restaurants (Including hotels), IS; 
shoes, 10; sporting goods, 5; statlOBors, 6; 
women’s apparel, 10. 

Se« announcement column 4 

DOVER, N. H. 
1980 Population, 18,029. 
HatiTO Whites, 60%; Hegroes, less than 1%; 

Toreign Bom, 23%. 
Schools: Public, 7; High, 1; Junior, 1; Par¬ 

ochial, 2; Number of Pupils, 2,183. 
Churches: Baptist. 1; Cbriatlan Science, 1; 

(k>ngregatlonal, 2; Eplacopal, 1; Metbodlat, 1; 
Roman Catholic, 2; Miscellaneous, 1 Unitarian, 
1 Unlrersalist, 1 Greek Orthodox. 

Banka: National, 2. 
Theatres: Legitimate, 1; Morlng Pictures, 4; 

Miscellaneous (Auditoriums, etc.), 2. 

Location: Boston A Maine By., Portland 
Dir. Situated in Stratford County, Southeastern 
part of New Hampshire, midway between Boston 
and Portland on main line of B. A M. Coheco 
Rirer flows through center of town. Two bos 
tines running Into dty, one from Portsmouth, 
the other to Salmon Falls and do. Berwick. 
Street railway running from Dover to Rochester, 
Gonic and Somersworth. 

Principal Industries: Coton mills, woolen mills, 
leather belting manufacturing, machine shops 
(printing presses), shoe factories, hox toes for 
shoes, bakeries, window, door and sash factories. 

Manufacturing Establishments: 32. ■ Leading 
Arms, Pacific Mills Co., American Woolen Co.. 
F. B. Williams A Sons, Kidder Press, Natlorml 
Woodworking Machine (3o., Farmington Shoe Co., 
Beckwith Mfg. Co., Ireland Grafton Shoe Co., 
Herrick Shoe Co., D. Foes A Son, D’Arcy Co., 
Brown-Beckwith Co., M. A M. Bakeries. 

Special IrHormation: See special Issue of paper 
mailed under separate cover. 

Residential Features: Mostly one and two- 
family houses. Several apartment bouses. Pri¬ 
vate houses predoAlnate, especially in the best 
residential sections. 

Retail Shopping Section: Extends from rail¬ 
road crossing on Central avenue south to Wash¬ 
ington street, lower Central avenue to St. 
Thomas and Kirkland street. Locust street, also 
Third street. Main street, Broadway on north 
side of river. North of railroad crossing on 
Central avenue and In neighboring section are 
nelghNwhood stores so-called, also grocery and 
provision stores. 

Trading Area: Extends at least a radius of 
twenty-five miles from Franklin Square, north, 
east, west and south. 

Wholesale Houses: Groceries, 1; Meats, 2; 
Fruits, 2; Hardware, 1; Miscellaneous Lines— 
Confectionery, 2; Drugs, etc., 1. 

Humber of Retail Outlets for Hationally Ad- 
vertiaed Products: Passenger automobile agen¬ 
cies, 8; commercial automobile agencies, 3; auto¬ 
mobile accessories, 13; automobile tire agencies, 
8; bakers, 10: cigar stores and stands (includ¬ 
ing hotels), 10; confectioners (including hotel 
stands), 35: dry goods, 10; department stores, 
3; electrical supplies, 8; florists, 2; fruits, 8; 
furniture, «: garages (public), 13; grocers, 28; 
hardware, 4; Jewelry, 4; meat markets, 16; 
men’s furnishings, 5; men’s clothing, 5; mer¬ 
chant tailors. 6; milliners, 8; opticians, 6; pho¬ 
tographers, 3; piano (and miscellaneons musical 
Instruments), 1; radio supplies, 3; restaurants 
(including hotels), 13; shoes, 8; sporting goods, 
3: stationers, R: women’s apparel, 7. 

KEENE, N. H. 
1920 Population, 11,210. 
City and Suburban Eatimate, 14,000. 
Hative Whites, 95%; Hegroes, 1%; Foreign 

Bom, 4%; Industrial Workers, 23%; English 
Reading, 98%; Famlllea, 2,972. 

Sohoola: Public Grade, 12; High, 1; Jnnlor 
BIgh, 1; Parochial, 1. Number of Pupils, 
2,964. 

Churches: Baptist, 1; Christian Science, 1; 
Congregational, 2; Episcopal, 1; Hebrew, 1; 
Methodist, 1; Roman Catholic, 1; Miscellaneous, 
8. 

Banks: National, 4; State, 2; Total Re¬ 
sources. 34,810,018. Savings Bank Deposits 
Total, 34,908,205.51. 

Theatres: Five theatres In the dty are In¬ 
cluded In these classifications. 

Location: On Main line of B. A M. to Mon- 
treul. Terminal for Ashuelot Dlvl-bin and 
Nashua Division of Boston A Maine. 

Prlndpal Iitdnatrles: Chairs, palls, boxes, 
textiles, shoes, machinery, wood heels, toys, 
mica, celluloid, screens, glue, loose-leaf ledgers, 
automobile accessories, granite, soft drinks, sil¬ 
ver polish, manicure imp)‘''neats, liraid and 
trimming, brush handles, carriages and wagons, 
washing products, sash, blinds. Interior finish. 
Loops, floor tile, patent medicines. 

Manufacturing Eatablishmments, 52: Sprague 
A Carleton. Norwood A Calef, Wilcox Comb Co., 
Lynn Wood Heel Co., Faulkner A Colony Mfg. 
Co., .tshiielot Shoe Co., A. E. Martell Co., Was- 
sookeag Woolen Co., International Shoe Co., 
A. E. Fish Co., J, A. Wright A Co., Brattle- 
boro Overall CO. 

Special Information: The location of this dty 
makes It a trading center for a radius of over 
16 miles. Diversified Industries have always 
protected Keene against the effects of severe 
business depression. General farming protects 
the rural population from the reverse of spe¬ 
cial agriculture. 

Residential Fsntnres: One family booses pre- 
domlute, large proportion owned. 

Retail Shopping Section: Very compact. All 
within one quarter mile of Main St.. Central 
Square and Immediate connecting streets. 

Trading Area: Keene is the connty seat of 
Cheshire County. Popular stopping place (or 
tourists enroute to mountains. People for a 
radius of over 16 miles make Keene their 
financial, wholesale and retail shopping center. 

Wholesale Honsaa: Groceries, 2; Meats, 2; 
Fmits, 1; Hardware, 1. 

Humber of Retail Outlets for Hationally Ad¬ 
vertised Products: Passenger automobile agencies, 
18; commercial auto, agencies, 8; automobile 
accessories, 10; automobile tire agencies, 8; 
bakers, 8; dgar and stores and stands (Includ¬ 
ing hotels). 25; confectioners (including hotel 
stands), 12; dressmakers, 17; druggist, 3; dry 
goods, 8; department stores, 2; electrical sup¬ 
plies, 4; florists, 3; fruits, 5; furniture. 3; 
furriers, 2; garages (public), 12: grocers, 50; 
hardware, 3; Jewelry, 5; meat markets, IT; 
men’s furnishing, 6; men's clothing, 6; mer¬ 
chant tailors, 4; milliners, 6: opticians, 4; 
photographers, 7; pianos (and mlaccellaneons 
mnsical liutmmenta), 4; radio supplies, 5; res¬ 
taurants (Including hotels), 12; shoes, 9; sport¬ 
ing goods, 6; stationers, 2; women’s apparel, 7. 

See announcement below 

MANCHESTER, N. H. 
1920 Population, 78,381. 

City and Suburban Estimate. S2.<8N). I>ased on 
police census of lt)2:i. 

Hative Whites, .50,790; Hegroes, 62; Foreign 
Bom, 27,516; Industrial Workers, 27,000; Eng¬ 

lish Reading, approx. 13,000; Families, 17,41.5; 
6,000 French families. 

Schools: Public Grade. 23; High, 2; Number 
of I>opils, 14,000. 

Churches: Baptist, 4; Christian Science, 1; 
Congregational, 4; Episcopal, 2; Hebrew, 2; 
Methodist, 5: Presbyterian, 2: Roman Catholic, 
15 (7 French); kliscellaneous, 14. 

Banks: National, I; Stale, 6: Total Resources, 
36:1.874.142; Savings Bank Deposits Total, 3o5,- 
•6»2 000. 

Theatres: Legitimate, 1; Moving Pictures, 10; 
Vaudeville, 1; Miscellaueous (Auditoriums, etc.), 
4. 

Location: 56 miles (rum Boston on Boston A 
Main U. R. Electric line to Concord, Nashua 
and Derry. Goffsiown, connecting with other 
electric lines as far as Boston. 

Principal Industries: The principal industries 
of Mancliester are cotton and woolen goods, 
print paper, box shocks, latch needles, shoes, 
paper and wootlen boxes, doors, sashes, blinds, 
knit underwear, caskets, brushes, machinery, 
fire escapes, hosiery, lumber, cigars, bobbins, 
carbonated beverages. The city is classed as the 
largest Industrial center in New Hampshire. The 
industries include seven box and lumber manu¬ 
facturers, one carriage factory, two concrete and 
cement; one shuttle and bobbin factory, one hat 
manufactory, two hosiery, two machlners, one 
brush factory, three needles, three papers, 19 
slice factories, two sporting goods and four 
textile manufactures. 

Manufacturing Establishments: 165. Leading 
firms. Amoskeag Mfg. Co., the largest cotton 
mill In the world; R. G. Sullivan Cigar Co., the 
largest single cigar plant in the country; 8. A. 
Felton A Son, brush manufacturers; W. H. Mc- 
F.lweln 0>., shoes; F. M. Hay Shoe Co.. Plant 
Bros. A Go., Craft Shoe Co.. Leighton Machine 
Co. (knitting machinery). C. A. Williams Needle 
Co., (hirrler Needle Co., Fay Mfg. Co. (women’s 
garments), Elliott Mfg. Co. Knit Goods. 

Total value of yearly output of factories esti¬ 
mated at 3117.000.000. 

Special IiMermation: Manchester has been an 
industrial commnnity for nearly IflO years and 
therefore Is the home of a high-grade skilled 
class of workmen. It is only one and a half 
hour by train from Boston, the distributing cen¬ 
ter (or New England. It has the residential ad- 
tsntages of a small city located in agricnltnre 
territory. The cost of living Is appreciably 
lower. The diversity of Industry Insures a high 
average of prosperity. 

Residaatlal Features: Mostly one and two- 
family houses. Large percentage of Individually 
owned homes. Total dwellings, 10,657. 

Retail Shopping Section: Chiefly on Elm 8t. 
for about 15 blocks. Also for a distance of 1 
block on each of 10 streets crossing Elm St. 
Foreign retail section covering about 7 blocks. 
.\nother section In vicinity of warehouses and 
manufacturing sections extending about 10 
Mocks. 

CoHtinHed on fiage 126 

KEENE, NEW HAMPSHIRE 
is the banking and business center for wholesale 
and retail trade of 33,000 population. Over 
forty diversified industries keep labor constantly 
employed, creating steady buying power, which 
is further stimulated by prosperous agricultural 
territory surrounding. 95% of citizens are native 
whites, 98% are English reading, 75% of dwell¬ 
ings are individually owned. 

KEENE EVENING SENTINEL 
IS THE ONLY DAILY 

paper thoroughly covering this field, going into 
the homes of 2,972 families with a circulation 
always exceeding 3,200 and a suburban circula¬ 
tion over 400, A thriving city deiily produced 
in a metropolitan mzmner. Value as an adver¬ 
tising medium is expressed by nearly 100% of 
local merchants being continuous advertisers, 

' and a list of national advertising accounts that is 
seldom, if ever, equalled by publications of like 
and larger circulation. 

THERE IS NO SUBSTITUTE 

THE 

HEW 

A highly developed one paper city 

THE 

MONITOR 
PATRIOT 

A. B. C. 

Afternoon Paper 

Goes Into the Homes 

Savings in Concord banks 
total more than $25,000,- 
000.00. 

Ninety-two per cent of the 
population of Concord is 
English reading. Eighty- 
five per cent are native 
born whites. 

No industry in Concord has 
been shut down for lack 
of work since.before the 
war. There are 76 fac¬ 
tories. 

Concord is headquarters for 
the Southern Division of 
the Boston & Maine rail¬ 
road with 40 miles of 
trackage to care for the 
big transfer business. 

Wholesale houses in Con¬ 
cord supply most of New 
Hampshire and much of 
Vermont. 

Concord has 300 retail estab¬ 
lishments. 

Concord is a home owning 
city of beauty with the 
state capital buildings at 
its heart. 

The standard of living in 
Concord is high. 

No New Hampshire Campaign is 

complete without the Monitor- 

Patriot. 

Special Representative 

Jnlina Mathews, 

Boston, New York, Chicago, Detroit 
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Mandietter (con’t) 
Tndinc Area: North to Concord, 16 miles; 

south to Nsshua, 17 miles; west to New Boston. 
16 miles. 

Wholesale Honses: Groceries, 2; Meats, 5; 
Fruits, 3; Hardware, 1; Miscellaneous Lines, 6. 

Number of Ketail Outlets for HatlonaUj Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, 26; commercial auto, agencies, 7; automo¬ 
bile aecessories, 38; automobile tire agencies, 5; 
bakers, 41; cigar stores and stands (including 
Imtels), 7; confectioners (including hotel 
stands), 46; deiicatessen, 3; dressmakers, 76; 
ilniggists, 39; dry goods, 3; department stores, 
1: electrical supplies, 4; florists, 8; fruits, 40; 
furniture, .34; furriers, 5; garages (public), 37; 
grocers, 236; hardware, 7; Jewelry, 15; meat 
markets, all groceries; men's furnishings, 16; 
men's clothing, 28; merchant tailors, 58; mil¬ 
liners, 19: opticians, 6; photographers, 11; pianos 
(and miscellaneous musical instruments), 5; 
railio supplies. 9; restaurants (including hotels), 
79: shoes. .34; sporting goods, 4; stationers, 7; 
women's apparel, 11. 

NASHUA, N. H. 

firms. Nashua Mfg. Co. (capital. $12,000,000). 
White Mountain Freeser Co. (capital. $1,000,- 
Otgli. Maine Mfg. Co. These three are na¬ 
tional adrertisers. 

Special Information; Splendid shipping cen¬ 
ter. Good labor market. Excellent homes. Fine 
water system. Good streets. Generally a very 
desirable city to live in and do business in. 

Betail Shopping Section; Main. Factory and 
West Pearl streets. 

Trading Area; About 16 miles, includes 
Hudson. Hollis, Milford, Wilton, Merrimack. 
Litchfield. Pepperell, Dunstable, Tyngsboro. 

Wholesale Honses; Groceries, 4: Heats, 2; 
Fruits, 2; Hardware, 1; Miscellancus Lines. 1. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, 11; commercial auto, agencies, 4; auto¬ 
mobile accessories, 4; automobile tire agencies. 
10; bakers, 10; cigar stores and stands (in¬ 
cluding hotels), 7; confectionery (including 
hotel stands), 12; druggists, 10: dry goods, 8: 
department stores, 5; electrical supplies, 2; 
florists, 4; fruits, 12; furniture, 6; garages 
(public), 11; grocers, 140; hardware, 4; Jew¬ 
elry, S; meat markets, 33; men's furnishings, 
8; mens' clothing, 15; merchant tailors, 5; 
milliners, 10; opticians, 4; photographers, 5; 
pianos (and musical instruments), 2: radio 
supplies, 3; restaurants (including hotels), 12: 
shoes, 10; sporting goods, 3; stationers. 2; 
women's apparel, 10. 

See top caiunms 3 and 4 

1920 Population, 28.000. 

City and Suburban Estimate, 35,000. 

Native Whites. 18.990; Negroes. About 10, 
Foreign Bom, 9,000: Industrial Workers, 8,500; 
English Reading, 20,000. 

Schools: Public Grade. lO: High. 1: Junior 
High, 1; Parochial, 4; Number of Pupils, 6,834. 

Chimhes: Baptist. 2: Christian Science, 1; 
Cuiigi^gational, 2; Episcopal, 1; Hebrew, 1; 
.Methodist, 2; Roman Catholic, 5; Miscellaneous, 
3. 

Banks; National, 2; State, 3; Total Re¬ 
sources, $17,500,000; Savings Banks Deposits 
Total: $8,500,000. 

Theatres: Moving Pictures. 2: Miscellaneous 
(Auditoriums, etc.), 2; Total number of seats, 
4.000, 

Locatioa: On Bost(m A Maine Railroad, Junc¬ 
tion point for five linea. Splendid shlppiiig cen¬ 
ter, city in nearly the eentcr of New Bngland. 

Principal Industries: Nashua Mfg. Co., cot¬ 
ton textiles; Asbestos Wood Co.; White Moun¬ 
tain Freeaer Co.; Maine Mfg. Co., refrigerators; 
McBiwain Shoe 0>.; Nasliiia Guniiiifsl and 
Coated Paper Co.; Gregg A Son, doors, blinds, 
etc.; Wonalancet Co., cotton carders; Improved 
Paper Machine Co.; National Bread Wrapping 
Machine Co.; Proctor Bros. Co., coopers; other 
lines, machine tools, wood working, tannery, 
etc. 

Manufacturing Establishments; 35. Leading 

PORTSMOUTH, N. H. 
1920 Population, 15,000. 

City and Suburban Estimate, 60,000. 

Native Whites, 91.5%; Negroes, 1.5%; For¬ 
eign Bora, 7%; Industrial Workers, 13%; 
English Reading, 95%; Families, 3,421. 

Schools: Public Grade, 7; High, 1; Junior 
High, 1; Parochial, 1. Number of Pupils, 2,819. 

ChoreW: Bapists, 2; Christian Science, 1: 
Congregational, 1; Episcopal, 2; Hebrew, 1; 
Methodist, 1; Roman Catholic, 1; Miscellaneous, 
3. 

Banks: National, 3; Total Resources, $4,- 
145,606.96. Savings Bank Deposits Total, 
$101,013.14. (Three savings banks.) 

Theatres: Legitimate, 1; Moving Pictures, 2: 
Miscellaneous (Auditoriums, etc.), 2; Total 
number of sests, 3.212. 

Location: Midway between Boston and Port¬ 
land, 85 milea to either city. Served by B. A 
M., main line to Canada and four branches. 
City at month of Pistataqua River. Ice free 
80 feet harbor one mile from ocean. 

Principal Industries: Indies shoes, buttons, 
auto bodies, Cnlted States Navy Yard. Sommer 
business. 

Manufacturing Establishments, 10: Ports¬ 
mouth Navy Yard, Morley Button Co. (largest 
button manufacturer in country), Shapiro Wag- 

CoHtinued on page 127 

L\ yASHUA, 
New Hampshire*s Second 
Largest City, it*s the 

NASHUA 
TELEGRAPH 

All Evening Newspaper with a 

Home Circulation. 

Leased wire service Over Ninety Per Cent 
Associated Press Carrier Delivery 

These two newspapers dominate 
the State of New Hampshire! 

THE MANCHESTER UNION 
MANCHESTER’S GREAT AND ONLY MORNING 

NEWSPAPER 

^ ' “The Newspaper Bible of the State” 

Analy$i$ of circulation and advertising fiituations in 
the United States reveals the fact that not in a single 
one of the forty-eight states in the Union does any one 
newspaper so comprehensively dominate its own state 
in the matter of circulation and advertising as does the 
Manchester Union and Leader with its morning and 
evening editions. 

THE MANCHESTER LEADER 
MANCHESTER’S POPULAR EVENING NEWSPAPER 

“Everybody Reads It" 

Reader efficiency increases volume of circulation, and 
by the same token it is always reader efficiency that 
leads to advertismg supremacy. 

Average daily net paid 
circulation more them 28,000 

Larger than the net paid circulation of all other dailies 
in New Hampshire combined! 

NEW HAMPSHIRE IS A RICH AND PROSPEROUS INDUSTRIAL AND AGRICULTURAL STATE. 

AND MANCHESTER IS LOCATED IN THE VERY HEART OF ITS POPULATION AND INDUSTRY. 

A MORE DETAILED DESCRIPTION OF CONDITIONS IS GIVEN IN ANOTHER COLUMN OF THIS PAPER. 

If you vrant to cover Manchester and Neiv Hampshire, the Union artd 

Leader does this for you more thoroughl}f than any other medium! 

THE UNION-LEADER PUBLISHING COMPANY 
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r Space Buyers’ Guide to Markets of NEW HAMPSHIRE and NE^ JERSEY 

NEW HAMPSHIRE 
(Cent’d) 

Portamouth (can’t) 

nan Shoe Co., Gale Shoe Co. Annual output, 
1,(100. 

Special Information: Location of city remark¬ 
able due to only ice free harbor on North 
.vtlantic conat. State Pier CommUaion now 
making surrey. Only U. S. Nary Yard huildlng 
aobmarinea. Fertile field for machine shops due 
la unusual number of skilled arli a ns. 

Residential Faatu’’es: Mostly one family 
bouses, annsnal number of owners. No real 
poor section. Housing shortage at present due 
to coDstructire indnstrlal work. Many houses 
rery old. 

Retail Shopping Section: Market t!(iuare, the 
hub, with following streets radiating from three 
to six blocks. Market, Daniel, Congress (main 
itreetl. Pleasant, State. 

Trading Area: Extends about 20 miles In all 
directions, center of Rockingham COnnty, New 
Hampshire, and York County, Maine. 

Wholesaie Hotiaet: Groceries, 3; Meats, 2; 
Fralts, 2. 

Romber of Retail Outlets for nationally Ad- 
rertised Products: Paesenger antomobile agencies, 
12; commercial auto, agencies, 3; automobile 
tccessorles, 15; automobile tire agencies, 13; 
bakers, 9; cigar stores and stands (Including 
betels), 15; confectioners (Including hotel 
stands), 15; dressmakers, 20; druggists, 7; dry 
goods, 12; department stores. 10; electrical aup- 
plles, 6; florists. 3; fruits, 8; fumltui'e, 4; 
furriers, 5; garages (public). 12; grocers, 70; 
hardware. 6; Jewelry. 4; meat markett, 12; 
men s fiimishlng, 10; men’s clothing. 10; mer¬ 
chant tailors, 15; milliners, 8; opticians, 3; 
photographers. 2; pianos (and miscellaneous 
musical instruments), 3; radio supplies, «; res¬ 
taurants I including hotels), 25; shoes, 10; sport- 
tug goods, 4; suUouers, 5; women’s apparel, 
10. 

Standard Survey* 
of 

NEW JERSEY 

ASBURY PARK, N. J. 
1920 Population. 12,400. 

City and Suburban Estimate, 30.000. 

Ratire Whites, 90%; Negrees, 5%; Foreign 
Bom. 5%; Industrial Workers. 4%; English 
Reading. 97%; Families, 8,800; (Sommer popula¬ 
tion. 100.000). 

SchooU: Public Grade, 4; High, 1; Numlter 
•f Pupils, 4,000. 

Cknrches: Baptist, 8; Christian Science, 1: 
Episcopal. 1; Methodist, 5; Presbyterian, 2: 
Roman Catholic, 2; Miscellaneous, 2. 

Banka: National. 1; State. 3; Totel Be- 
•oerces, 318,761,075. 

Theatres: Morlng Pictures. 5: Vauderille, 1; 
Total number of seats, 7.000. 

Lecation: On the North Jersey shore of the 
Atlantic Ocean, about 50 miles from New Fork 
and 80 miles from Philadelphia (Hi Penn, 
■ad New Jersey Central Railroads, steamship 
ronnectlon with New York. 

Principal Industries: Monmouth County: 
Women’s Cnderwear, Cnlforms. Clothing, 
.Night Gowns, Pajamas. Dyed Furs, Irory But- 
teas, Silk Goods, Bats and Cape, Bugs. Soft 
Drinks. Canned Goods, Porcelain Goods. 
I'kildren’B Clothing, Toys, Drumheads, Wood 
Prsdnets. 

■aanfaeturing Establishments; Total amount 
of goods manufactured annniilly throughout 
Monmouth County of which Anbury Park is the 
’enter la $25,0()0,000 annually. 

Bpecial InformatloB; Summer Tisitom at 
Asbnry Park spend 31,500.000 each season for 
aeeommodations, and in addition to this amount 
igent nearly 31,000,000 in local stores and for 
smusementa. These Tlsltors are taken care of 
(*r the most pert In hotels and boarding houses, 
•mong the former being some of the most up- 
t*-date resort boetelries In the country. The 
farm products of Monmouth County amount to 
•ter 310.000.000 annually. The per capita 
•Mlth of Anbury Park Is 32.507.94. 

Bssideatiol Features: Mostly one family 
Muses and along the arenues leasing from the 
■bore are many handsome summer homes, form- 
lug a cohmy of well-to-do residents. ’There are 
■• tenements, a amall group of workers lire 
la one-fsmily houses In the western section of 
fbe city. Many high grade boarding houses 
•ud smaller houses for the accommodation of 
•ammer Tlsltors. 

Retail Shopping Section: Extends along Cook- 
wan arenue a half mile, on Mattlson aTenne 
two blocks and on the west side along Hpring- 
*eod sTenue. Mata street, for Its entire 
length of half a mile, is lined with garages, 
rarrying generally erery car. 

Trading Area: Asbnry Park enjoys one of the 
west prosperous trading areas in the state. 
IMirini the summer season there la a east 
amount of wealth In ctrculatlon, aa the aum- 
■er Tlsltors' demands are great and TSried. 

To the North the trading area extends to Long 
Branch, Eatontown. Marlcaibo, Colt's Neck, 
To the south to Lakewood, Spring Lake, Point 
Pleasant, Toms RiTer, Allenwood, Manasquan. 
To the weat it includes Adelphia, Earmingdale. 
Allaire, Freehold and Squantum. 

Wholesale Hontet: Groceries. 2; Meats, 2; 
Fruits, 3; Miscellaneous Lines, Confectionery, 1: 
Hardware, 1. 

Humber of Beteil Outlets for Hationally Ad- 
Tertised Prodncti: Passenger antomobile agen¬ 
cies, 15; commercial auto, agenides, 5; automo¬ 
bile accessories, 12; automobile tire agencies, 
18: bakers, 4; cigar stores and stands (in¬ 
cluding hotels), 15; confectionera (including 
hotel stands), 12; delicateaaen, 3; dressmakers. 
35; druggists 8: dry goods, 3; department 
stores, 3; electrical anpplies, 5; floriata, 2; 
frulta, 8; fumltnre, 3: furriers, 2; garages 
(public), 18; grocers, 30; hardware, 4; Jewelry, 
10; meat markets, 10; men’s furnlabinga, 3: 
men’s clothing, 5; merchant tailors, 5; mil¬ 
liners, 9; opticians, 6; photographers, 2; pianos 
(and miscellaneous musical inatruments), 3: 
radio supplies, 5; restaurants (Including hotels), 
7; shoes, 6; sporting goods, 5; stationers. 8' 
women’s apparel, 5. 

ATLANTIC CITY, N. J. 
1930 Population, 60,707. 

NatiTs Whites, 64%; Hegroea, 21%; Foreign 
Bom, 13.9%; Industrial Workers. 47%; 
Families. 12,468. 

Schools: Public Grade, 14; High, 1; Paro¬ 
chial, 8; Number of Pupils, 10,650. 

Churches: Baptist, 8; Christian Science, 2; 
Episcopal, 5; Hebrew, 5; Methodist, 11; Presby¬ 
terian, 6; Roman Catbolic, 4; Miscellaneous, 4. 

Banka: National, 6: State, 8; Total Re¬ 
sources, $54,855,166. 

Theatres: Legitimate, 3; MoTing Plcturer. 
11; three ocean piers which gire all aorta of 
amusements; nomerons cabarets. 

Location: Is located on an island abont ten 
miles long, directly on the Atlantic Ocean. 
Has three rallioada to Philadelphia, two of 
which also ran trains directly to New York 
City. Trolley line runs the entire length of 
the city and two lines to the mainland. In 
addition to the railroad and trolley serrlce there 
are three bonleTarda to the mainland, connect¬ 
ing with hard-anrfaced roads to Philadelphia, 
New York, and all the main antomobile routes 
On the PenntylTanla and Philadelphia A Bead¬ 
ing R. R’s. 

Principal Industrisa: Practically tbe only 
business la tbe entertainment of rialtora in the 
hnadreds of hotels and boarding houses, and 
tbe rental of cottages througboot the Sommer 
season. Tbe number of risltora ranges from 
15,000 during tbe dull months to 800,000 during 
the Snmmer montbe. 

Special Information: Owing to the climate, 
transportation facilities, end unsurpassed hotel 
arrommodattons there are many conTentions 
held In this city In addition to the regular class 
of Tlsltors. B^nse of the cllmete, excellent 
scboola, pnre water supply, end train aerrlce 
there are many wbo make their bomet in this 
city, whose business la in Philadelphia. 

Residential Features: This is largely a city 
of IndiTldual bomet as is shown by tbe fact 
that the 1920 census abowed that there were 
over 9,000 dwellings. Owing to tbe almost 
unlTersal enstem of renting during the summer 
season, thus getting additional reTenue. it Is 
possible for people, to occupy s much fner home 
than could otherwise be done. There are also 
many apartment houses. The finest residential 
fllatrict la located In tbe aonthera part. 

Retail Shopping Section: Moet of tbe larger 
and better class of stores are located on 
.ttlantle aeenne for a distance of 20 blocks; on 
Pacific and Arctic aTenoes for nearly tbe en¬ 
tire length, and on many of the cross-town 
sTenuea are located a considerable number of 
small stores, which are mostly of the neigh¬ 
borhood class. There are many large end floe 
stores on the boardwalk which cater especially 
to Tlsltors. 

Trading Area: Radios of shout 20 miles and 
la made np of several towns of 1.000 to 8,000 
population. All of easy access by railroad or 
trolley. 

Whelstale Houses; Gro<-erles. 3: Meats, 2; 
Fruits. 3. 

Mnmber ef Retail Outlets fer Nationally Ad- 
Tartiaod Fredncta: Passenger antomobile agen¬ 
cies. 44; commercial auto. agencies, 8: 
automoible acceesoriee. 17; antomobile tire 
agencies, 14; bakers. 43; elgar stores and standa 
(lacludlng hotels), 134; confectioners (Inclodlag 
hotel stands), 107; delicatessen. 41; dreos- 
makers, 99; draggistt. 84; dry goods. 46; de¬ 
partment stores, 8: electrical auppllet, 12; 
flortsta, 15; fralts, 30; fnralture, 18: furriers. 
18: garages (public). 69: grocers, 206: hard¬ 
ware, 27; Jewelry, 48: meat markets. 79; men’s 
faralahlngi. 37; mea’s ejothlng, 32: merchaat 
tailors, 154; milliners. 34; opticians, 9: pbotog- 
raphera. 20; pianos (and mlsccllaneoiu musical 
Instraraenta), 13; radio supplies, 18: restaurants 
(Inelodlng hotels), 2SS; aboes. 39; sporting 
goods. 7; stattoners, 11; women’s apparel. 47. 

BAYONNE, N. J. 
1920 Population. 80.000 

City and Snbnrban Estimate; .All city. 

MatiTe Whites. 66.2%: Msgroes and stkara, 
2.8%: Foreign Born, 32.5%; Indnstrial Wsiksre. 
22.5%; English Reading. 75'). Families. 16.000. 

Scboolt' Public Grade. 13: High. 1: Junior 
High. 1: Parw-hial. 6: Number of PupiU. 21.000. 

(Hiurchex: Baptist. 4: ('hriatian Science. 1; 
Kpim-opul, 3; Hebrew. 8: Methodist. 4: Presby- 
lerlan, 1; Roman Chitholic, 9: Miscellaneous, 11. 

Banka: National, 2; State, 5; Total Be- 
Kources, 3^.750,000; Savings Bank Depoeiti 
Total, 316.900.000. 

Theatres: Legitimate. 1; Moving Pictures, 
4: VandeTille, 1; Miscellaneous (Auditoriums, 
etc.), 6: Total number of seats, 10,000. 

Location: Rayunne, a peninsula, separates 
New York and Newark bays. Bounded on 
north by Jersey City, N. J., south by Kill von 
Kull, east by New York bay, west by Newark 
l>ay. Served by (Central B. R. of New Jersey 
and Lehigh Valley. Excellent bus and trolley 
service to neighboring towns and country. 

Principal Industries: Petroleum and Its by¬ 
products. cliemicals, steam boilers, radiators, 
insulated wire and cable, electric launches, 
niotora and generators, silk, cotton, belting, 
b<wax, aaep and lotions, vegetable and essential 
oils. 

Manufacturing Eatablishmanta; 152. Lead- 
tirma, Standard Oil Co., Tide-Water Oil Oo., 
Vacuum Oil Co., Babcock A Wilcox, American 
Radiator Co., Eleo Works. Safety lD.salated 
Wire A (hible Co., Pacific Coast Borax Co. 

Special Information: Bayonne is on tbe 
Main Line of the Central Railroad of New 
Jersey which has five stations for freight and 
passenger service In the city. Bayonne is also 
served by the National Dock Railway (freight), 
connecting with the Pennsylvania and Lehigh 
Valley. This city leads the w-orld In tlie manu- 
factnre of petrolenm and its by-products. Its 
location makes it an ideal industrial and home 
site. 

Residential Easturee: Like other industrial 
(^immunities, Bayonne baa suffered from a 
housing shortage, but is recovering from tills 
condition. 371 dwellings, costing 31.479,500 
having been erected in 1921. Many others have 
been erected each year, among them lielng 150 
family apartment houet. Bayonne it tbe 
largest city of home owners. 

Retail Shopping Section; Extends from 4th 
to 5(Rb etrecta on Broadway, the main bualneta 
artery, and from lOtli to 2tsth streets and 
Avenue C. There are also a number of outlying 
neighborhood grocery and meat shops. 

Trading Area: Purely local. 

Wholesale Houtet: Groceries, 2; Meats, 4: 
Fruits, 1; Hardware, 2. 

Number of Retail Outlets for Nationally Ad- 
vertiaed Frodneta: Paiaenger antomobile agen¬ 
cies, 20: commercial auto. agenclet, 5; 
automobile accesaorlea, 39; automobile tire 
agencies, .AO: bakers, 28; cigar atoret and stands 
(including hotela). 59: (-onfectlonera (including 
hotel atandsi, 95: delicateaaen, 37; dresamakers, 
17; drngglata, 44; dry goods, 88; department 
stores, 11; electrical aupplles, 15; florists, 9; 
fralts, 48: farnitnre, 15: farriers, 9; garage 
(public), 28; grocers, 279; hardware. 24; 
Jewelry. 17; meat markets, 112: men’s furalsb- 
Inga, 23; men’a clothing, 26; merchant tallora, 
44; mlUlaers. 15: opticians. ‘23: photographera, 
7; planoa (and miscellaneous musical Instru¬ 
ments), 12; radio tnpplics. 9; restaurants (in¬ 
cluding hotels), 37; shoes, 39; sporting goods, 
7: stattoners. 23; women’s apparel. 39. 

BRIDGETON, N. J. 
1320 Fopnlation* 14.000 (estimated 16.000 to¬ 

day, based on registration, poll and school. 

City and Suburban Estimate: Not less than 
42.000 trading area. 

Native Whitsa, 85%; Negroei. 15%; Foreign 
Bora. 8%; Indnstrial Workers, 25%; English 
Reading. 94'i; Families. 4.000. 

Schools: Pnbllc Grade. 7: High. 1; Junior 
High. 1 ■ Number of I*uplla, 3,500. 

Churches; Baptist, 5: Episcopal. 1: Hebrew, 
1; Methodist, 6; Preabyterian, 6; Roman Catbo- 
lic, 1; Miarellaneoua, 7. 

Banks; National, 8; 8tate. 1; Total Re- 
aoorces, 37.000.000; Savings Bank Deposits 
Total, 33.0<X).000 

Theatres: Legitimate. 1; Moving Pictures, 
3: Vaudeville, 1: Miscellaneous (Auditoriums, 
etc.), school and lodge and new hotel; Total 
number of seats, 3,500 exclusive of church 
auditoriums, often used. 

Location; W. J. AS. S., New Jersey CentraL 

Principal Industries; Illinois Glass Co., 
Martin Finishing A Dyeing Co., Ferracute Ma¬ 
chine Co.. American Can Co.. Cox A Sons, 
Cresient Art Metal Co.. Bridgeton Chandelier 
Co., Hamper A Basket Co., B. Pritchard, Wm. 
laming A Sons, P. J. Ritter A Co., Clinton It. 
Ayars. Carrclt Berger Co. (laa^ five are l aii 
ners). Bridgeton Gaillght Co.. Crystal Ice 
Mfg. Co.* 

Mamifacturiag Eatebliahmenta: 71. 

Special Infoimatien; 1.000 acres of lakes 
and parka: excellent residential renter: free 
from labor tnnihle; moderate tax rate hnt con- 
atant miinli-ipal Improvementa: new nine atory 
hotel, largest and best in inland South Jersey. 
Bridgeton in on nearest hardsurfai-nl route 
from Baltimore. Waablngton, etc., to seashore 
lioints. 

Residential Features; Excellent with private 
liomes pmlomlnating. (Inc faniil.T homes in 
great majority, some two. and a few recently 
converted into five and six family apartments. 
130 new lots Just opened up In three develop¬ 
ments. two in heart of residential section and 
one adopted especially for Industrial hornet. 

Retail Shopping Section: From city’s busi- 

i.ess i-eiiter tCoiiiiiierce umi I,jiurol streetak 
slioppiiig sei'tioii rim- om blm-k west to At- 

Isiit.c street, one hUs k north to Washington 
street, two blocks east to Bank street, and 
two hl<M-ks wiiith to Jefferson street. Some 
nelgliborhooil store- w-attered thrnnghoiit tlie 
clfy. 

Trading Area: Five miles west beyond 
Sliitota, six miles north beyond Deerfield. 20 
miles south to Port Norris, with six towns 
lietween, and six miles oast beyond Gouldtown. 
’I'his is conservative, as area retll.v Inclndea 
all surrounding towns. 

Wholesale Honaet: Groceries. 4: Meats, 4; 
Kralts. 2: Mlaeellaneous Lines. 2 Cigar, X 
Confectionery, 2 Poultry. 3 Fleriats. 2 Dairies. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products; Passenger automobile agen 
I'les, 18: commercial Auto. agencies. 8. 
automobile accesaories. 25; automobile tire- 
agencies, 27; bakers, 7; cigar atoret and stands 
(including hotels), 32; confectioners (Including 
liotel stands), 20: delicatessea, 3: dressmakers, 
10; drnggiats, 12; dry goods, 10: florists, 5: 
fruits, 8; department stores; gits-ers, 112: 
hardware, 12; meat marketa. 12: men's furnish- 
ings, 15; men’s clothing, 16; men-liant tailors. 
5; milliners, 10: opticians, 3; photographers, 6; 
pianos (and miscellaneous musical instriiinents). 
H; radio supplies, 12; restaurant- i iiH-liidiiia 
liotels), 18; shoes, 10; sporting good-. 6: sta¬ 
tioners, 7; women’s apparel, 15. 

BURLINGTON, N. J. 
1930 Fopnlation, 9,049. a. -j 

City and Baburkan Estimate, 25.000 

Schools: Public Grade. 5; High. 1: .liiiiior 
High, 1; Parochial, 2. 

Churches; Baptist, 2; Episcopal. 2: nebrew. 
1; Methodist, 4; Presbyterian, 1, Bonian Cal ho 
lie, 2: Mlaeellaneous, 2. , 

Banks: Kattonal, 1. 

Theatres: Legitimate, 1, Moving Pit tares. 
3; VaudevlUe, 3. Mlscellaueout (Auditoriums, 
etc.), 1. 

Residential Features: Mostly one and two- 
family lioasea. Limited section devotnl to 
workingmen’s tenements. Private komes pre¬ 
dominate. 

Retail Shopping Section: There are about 
four blocks of retail abupping secib'ii. in ml 
ditiou to a general number of nelghliorloeiil 
stores scattered through the community. 

Trading Area: Extends on two side* to » 
radins of about 7 miles oii west about three 
miles. River on north. 

Wholesale Houses; Meats. 1. 

Number of Beteil Outlets for Nationally Ad- 
Tortiied Froducts: Passenger automobile agen¬ 
cies, 24; commercial auto, agencies, 3: 
automobile accesaories, 25*; automobile tire 
agencies, 10*; bakers, 4; cigar atorea and stands 
(iDCliHling hotels), 50*; coufecttoners (liu-liiding 
hotel stands), 25*; delicatessen. 1; dressniakerH. 
5*; druggists, 6; dry goods, 12: departiiieui 
stores, 2; electrical supplies, 4; floriata, 3: friiiis. 
5: farailure, 5; garages (public), 25*: gris-er-. 
2.*>*; hardware. 10: Jewelry, 3; meat niarki 
l.A*; men's furnishings, 10*; men's clolhiiig. ': 
merchant tallora, 6; milliners, 3; opticians, t. 
pliotographers, 2; pianos (and miscellaneous, 
musical instruments), 1; radio supplies. 6. 
restaurants (incladlng botelt), 8; shoes. l.A*. 
sporting goodn, 6; statlonera, 3: women’s 
apparel, 7. 

Note.—Figures marked with asterisk- (•) ar- 
estimate*. No business directory is avallalib 

CAMDEN, N. J. 
1930 Fopnlation, 116,300 t 

City and Suburban Estimate, 300,000. 

Native Whites, 75.2%; Negroes, 7.3%: For. 
eign Bora, 17.4%; Industrial Worksrs. .35%; 
English Reading, 90%; Familias. 27.0011: '2.5.<i(Vi 
homes. 

Schools: Public Grade, 41; High. 2: Junioi- 
lligh, 2; Paroc-hial, 5; Number of Pupil* 
27.000. 

Churches; Baptist 23; Cbriatian 8<’<eii< e. 1 
Coiigregntional. none: Episcopal, 30; Hebrew, 4- 
Methodiat. 1; Presbyterian. 8: Roman Catlmlic, 
9: Miscellaneous, Friends, 2; German Evangell . 
cal. 1; Greek Catholic. 1; MItainns. V) 
I.iitlieran. 7: Methodist Protestant, 1: Potinl., 
Natl, (’athollr, 1; Protestant Episcopal. 7: 8alia 
tion Army, 1; 7th Day Adventist. 1. 

Banka; National. 2: Btate, 10; Total Re 
wMirces. 170.000.000: flavlngs Bank Deposits 
Total. AVl.OOO.OOO. 

Theatres; I,egitlmate. none: Moving Pictures. 
21: Vaudeville, 1; Burlesque, none; Mlsceilane. 
•Ill* (Andltorinmi. etc.), 3: Total number of 
-eats, 19.000. 

Location; Camden Is on the east -her,. nl 
the Delaware River, directly opposite I'hlladrl 
pliia. It Is served by tbe Pennsylvania. West, 
Jersey and Seashore, the Amboy, and New 
York Division. Ig>ng Branch Division ami tbe 
t'hilnilelphta and Rending railroads, as well as 
five ferryboat lines. Camden has six and one 
quarter miles of water ffbnt on the Delawar* 
River. alMi about 5 miles on tbe Cooper River 
Tlie Delaware River front furniabes excellent 
sites for shipping lines. 

Principal Industriet; Talking machines 
■hips. soup, liens, cork products, leather prod 
nets, furniture, soap, gas mantle*, rsilroaa 
-hops, woolens, laces, hosiery, chemi-.-als. 

Manufacturing Establishments; 200 Lead 
lug firms. Victor Talking Machine Company 
N. Y Shipbuilding Corp., CampVe'l Sonp C* 

CoHtimird on roic 1.'® 
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NEW JERSEY (Cont’d) 

Caimliiii (coa’t) 
Esterbrook Pen Co., Hunt Pen life. Oo., 
WeUbarh Companj, Amutrong Cork Company, 
Warren Webster Co., J. B. Tan Bdrer Oo., 
MarAndrewa and Forbea, B. If. HoUlnfaboad 
Company. 

Total ralue of yearly ontpnt of faeterUa astl> 
mated at $260,000,000. Annual payroll orer 
$85,000,000. 

Bpeeial Information: The Delaware Hirer 
bridge, connecting Camden and Philadelphia, U 
now under conatmetlon and will be Anlabed by 
1926. The rapid growth of population In aa- 
ticipation of the completion of the bridge, 
makes this the fastest growing territory In the 
east. The commercial engineers of the Bell 
Telephone Company hare calculated the groarth 
of Camden and its suburbs for the next 20 
years. According to their statistics Greater 
Camden will hare a population of 100,000 In 
1930. Experts say the effect of this bridge will 
be similar to that of the Williamsburg bridge, 
rather than that of the Brooklyn bridge, because 
when the Brooklyn bridge was bnilt there was 
no means of suburban transportation other than 
the street car. 

Besidential Features: Few dtles afford bet¬ 
ter Bring facilities than Camden and Its beauti¬ 
ful high-class suburbs. There are rery few 
apartment houses In thla area. In the dty 
proper there are 25,000 prlrate homes, which 
predominate in the soborbs. 

Betail Shopping Section: The retail bnslnesa 
section of Camden la conducted prlndpally on 
Are streets; namely. Market, Federal, Broad¬ 
way, Kalglin avenue and Unddon avenue, as 
well as outlying neighborhood business streets. 
The principal business thoroughfares corer about 
8 miles, and on them are found the financial 
institutions of the city, office buildings, print¬ 
ing establishments, department stores, etc. 
The thoroughfares lead to Camden’s suburbs, 
from which Camden merchants draw a good 
proportion of their trade. 

Trading Area; Extends about 20 miles north, 
east and south; because of the unsurpassed 
steam and electric railway, bus and trolley 
service the lines entering the city supply 
transportation to a territory having a popula¬ 
tion of 250,000, all within a radius covered by 
a short ride. 

Wholesale Houses; Groceries, 2; Meats, 2; 
Fruits, 1; Miscellaneous Lines, Druxs, 2; To¬ 
bacco, 2. Most of the wholesale houses are la 
Philadelphia, Just across the Delaware River. 

Humber of Betail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, 49—110 makes of cars; commercial auto. 
agen<'ies, 5; automobile accessories, 105; auto¬ 
mobile tire agencies, 55; bakers, 220; cigar 
stores and stands (including hotels), 317; con¬ 
fectioners (including hotel stands), 340; delica¬ 
tessen, 20; dressmakers, 75; druggists, 109; 
dry goods, 197; department stores, 7; electrical 
supplies, 73; florists, 27; fruits, 150, furniture, 
31; garages (public), 175; grocers, 661; hard¬ 
ware, 126; Jewelry, 38; meat markets, 2(M; 
men’s fiimishings, ,50; men’s clothing, 24; 
mer< haiit tailors, 157; milliners. 60; opticians, 
12; photographers. 10; pianos (and miscellaneous 
muslral Instniments), 20; radio supplies, 20; 
restaurants (including hotels), 126; shoes, 100; 
sporting goods, 11; stationers, 10; women’s ap¬ 
parel, 16. 

ELIZABETH, N. J. 
1920 Population, 95,000. 

Native Whites. 95,783; Negroes. 1,970; For¬ 
eign Bom, 28,215. 

Schools' Public Grade, 17; High, 1; Junior 
High, 1 and 1 under construction; Parochial, 9. 
Churches: Baptist, 4; Christian Science, 1; 
Congregational. 1; Episcopal, 6; Hebrew, 4; 
Methodist, 6; Presbyterian. 10; Homan Chtthollc, 
18. 

Banks: National, 8. 
Theatres: Legitimate, 1; Moving Pictures, 

8. 
Location: Pennsylvania R. R., Cientral B. B. 

of New Jersev. Lehigh Valley R. R., B. A O. 
B. R., N. T. A N. J. Steamboat Ck>. 

Principal Industries; Sewing machines, 
automobiles, oil and gas, green bouses. boUers, 
ship building. 

Manufacturing EstabUshments; Singer Mfg. 
Co., Ellsabetbport; Bethlehem Shipbuilding 
Corp., Standard Oil Co., Durant Motors Co. of 
New Jersey, American Type Founders Co. 

Special Information; Present estimated 
population 110,000. representing an Increase of 
approximately 15,000 In the last four years. 
Zoning orillnances signed February, 1922, 
designates three kinds of residential districts, 
two kinds of business districts. 3,000 com¬ 
mutation tickets sold monthly at local stations. 
City embarked on a $1,000,000 school building 
program. Survey now being made at expense 
of Stnt..s of New York and New Jersey for a 
bridge connecting Elizabeth with Staten Island. 

Besidential Features: Mostly single and 
two-family houses. An increasing number of 
:ipurtment houses Iteing erected. 

Betail Shopping Section: Broad street from 
O to 300; North Broad street from 200 to 400; 
ElizaIteth avenue from 700 to 1200. 

TradVig Area; Elizabeth Stores sell to the 
pop'Jlution within a radius of approximately 
twelve miles, an area consisting of approx¬ 
imately 2.50.000 people. ’Trolley lines and auto 
bus. inninonly known as Jitneys extend from 
Kllz:.l c li througliout this territory. 

Number of Betail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen- 

i-ies, 27 r commercial auto, agencies, 7; anta- 
mobile accessories, 48; antomobila tire agaodaa, 
10; bakers, 78; cigar stores and stands (la- 
cladlng hotels), 27; coafectloaers (incladlBg 
hotel stands), 73; delicatessen, 81; dressmakers. 
93; druggists, 58; dry goods, HI; department 
stores, 5; electrical suppUes, 7; florists, U: 
fruits. 31; furniture, 26; furriers, 5; garages 
(public), 31; grocers, 896; hardware, 81; 
Jewelry, 26; meat markets, 183; men’s furnish¬ 
ings, 22; men’s clothing, 24; merchant tatlsm, 
2; milliners, 21; opticians, 14; photographers, 
10; pianos (and miscellaneoua musical Instru¬ 
ments), 7; radio supplies, 7; restaurants (In¬ 
cluding hotels), 58; shoes, 46; sporting goods, 
4: stationers, 8: women’s apparel, 80. 

See announcement coliann 4 

HACKENSACK, N. J. 
1920 Popolatloa, 17,667. 

City and Buburbaa Estimate, 150,000. 

Native Whites, 78%; Negroes, 5%; Foreign 
Bom. 17%; Industrial Workers, 10%; English 
Beading, 96%; Families, 8,51B 

Behools: Public Grade, 6; High, 1; Parochial, 
1; Number of Pupils, 4,100. 

Churches: Baptist, 4; Christian Science, 1; 
Congregational, 2; Episcopal, 2; Hebrew, 1; 
Methodist, 1; Presbyterian, 2; Roman Catholic, 
2; Miscellaneoua, 7. 

Banks: National, 1; State, 2; Total Resources, 
$21,628,238.67; Savings Bank Deposits Total, 
$8,801,968.59. 

Theatres; Moving Pictures, 2; Vaudeville, 1; 
Miscellaneous (Auditoriums, etc.), 11; Total 
number of seats, 6,.500. 

Location: New York, Susquehanna A Western 
Railroad and the New Jersey A New York 
connect Hackensack with New York, 14 miles 
away. Former has two and the latter, live 
stations In Hackensack. Both are branches of 
the Erie. The West Shore, and New York 
Central run through Bogota, one mile away. 
The Hackensack River emptying into Newark 
Ray affords excellent water transportation by 
barge. 'Train, express, freight and passenger 
service excellent, adding to Hackensack’s bus¬ 
iness and residential advantages. It is the 
<-uunty seat of Bergen County. Bight bus lines 
connci't Hackensack with the rest of tlie county. 
Four trolley lines pass through Hackensack. 

Principal Indnstriss: Paper Board and Box, 
Wall Paper, Building Materials, Road Materials, 
Chemicals. Women’s (Botbing, Silk, Railway 
Equipment. Brick. 

Manufacturing Establishments: 20. Leading 
Arms. Wm. Campbell Wall Paper Co., ’The 
Gregg Co., Ltd., Schwartsenbacb-Huber Silk 
Co., CItro Chemical Co.. Continental Paper Co., 
Geo. M. Brewster A Sons. 

Total value of yearly output of factories esti¬ 
mated at $10,000,000.00. 

Special Information; I.<M-stl<>n of city makes 
It especially adaptable for manufacturing as 
well as residence. Has large commuting popu¬ 
lation. Near Paterson and Newark, N. J., 
two large manufacturing centers. Splendid 
liigbways encourage motor track and pleasure 
car transportation. With building of bridge 
across the Hudson, Hackensack Is positively 
assured of remarkable growth, both industrially 
and residentially. ’Tax rate 4.86—valuation 
fairly low. All improvements. Assessed val¬ 
uation of property over $18,000,000. Building 
activity very extensive. Ten large clubs, li¬ 
braries and parks. Hackensack is the center 
of all Bergen County activities. 

Besidential Featnres; Mostly one family 
dwellings of excellent construction. One sec¬ 
tion devoted to colored population. Southern 
part of the city houses foreign population In 
well kept houses. Several very modern and 
l>eHutlfui apartment bouses. Hackensack has 
one of the finest residential sections in New 
Jersey. The Hackensack Golf Club Is one of 
New Jerseys’ finest courses. Homes in the 
Itetter section average $25,000. Famous Million 
Dollar Court House and other county buildings 
are situated on the historic “Green” In Hack¬ 
ensack. 

Betail Shopping Section: Extends from Main 
and Mercer streets (which forms heart of bus¬ 
iness section) (main railway depot and princi¬ 
pal trolley stop (or all four lines). 6 blocks 
South and 6 blocks North on Main street. 
Parallel to Main street Is State street contain¬ 
ing four business blocks. About ten Interesting 
streets between Main and State streets are 
devoted to business. ’There are 4 smaller bus¬ 
iness centers, consisting of food, drug, meat 
nnd confectionery stores supplying outside sec¬ 
tions of town. 

Trading Area: Extends about 4 miles West, 
5 miles South, 12 miles North and 8 miles 
East. Intermittent business is secured from 
people living at a greater distance because of 
tile fine bus service. 

Wholesale Houses: Meats, 2; Fruits, 2; Mis¬ 
cellaneous Lines, 4. * 

Number of Betail Outlets for Nationally Ad¬ 
vertised Products: Passenger automt^ile agen¬ 
cies, 30: commercial auto, agencies, 8; automo¬ 
bile accessories, 12: automobile tire agencies, 
15; bakers, 10: cigar stores and stands (Includ¬ 
ing hotels), 95; confectioners (including hotel 
stands), 28; delicatessen, 8; dressmakers, 12; 
druggists, 11; dry goods, 20; department stores, 
1: electrical supplies, 6; florists, 12; fruits, 
13: furniture, 12: furriers, 2; garages (public), 
20; grocers. 68; hardware, 7; Jewelry, 5: meat 
markets, 26; men’s furnishings, 10; men’s cloth¬ 
ing. 6: merchant tailors, 14; milliners, 6; 
opticians, 6; photographers, 8; pianos (and 
miscellaneous musical instruments), 6; radio 
supplies. 10; restaurants (including hotels, 17; 
shoes, 13; sporting goods, 5; stationers, 8; 
women’s apparel, 12. 

HOBOKEN, N. J. 
1180 Fopnlatlom, 68,166. 

City sad flubnrbaa Batiaaato, 450,000. 
Nativs 'Wkitss, 21.76%; Nsgraos. .0019%; 

Foreign Bora, 44.75%; Industrial Workars, 
23 40%; E^Ilsh Boadiag, 92.75%; Tamlliss. 
17.000. 

Seheols: Public Grads, 9; High, 1; Junior 
High, 1; Parochial, 4; Number of Pupils, 
18.487. 

Churches: Baptist, 4; (Jhrlstlan Science, 1; 
Episcopal, 8; Hebrew, 8; Methodist, 2; Pres¬ 
byterian, 3; Roman OatboUe, 6; Mlsinllane- 
oiu, 8. 

Banks: National, 2; State, 6; Total Re¬ 
sources, $127,818,038; Savings Banka Deposits 
ToUl, $21,000,000. One Savings Bank. 

Tkaatrss: Legitimate. 1; Having Pictures, 
7: Vaudeville, 8; Burlesque, L 

Lacatien: On tbs west bank of the Hudson 
River, directly opposite the lower saction of 
New York City. Served by D. L. A W., Brie, 
West Shore, also Hoboken Shore Ballroad. Of 
the larger steamship lines located here are; 
the Scandinavlaa-Amerlcan, Hollaad-American, 
Wilson, Ellerman-Wllaoa, Munaon, Cosmopoli¬ 
tan. United States, Lamport A Holt and the 
Dollar Steamship lines. Bxcellent trolley and 
bus service. 

Principal Indnstriss; Foundry and machine 
hIh>p products, bread and bakery prodneta, 
furniture, paiwr boxes, drawing materials, 
pencils, baking powder. 

Manufacturing Establishmants: 280. Oooper- 
Ilewitt Electric Oo., Ferguson Bros. Mfg. Oo., 
American Lead Pencil Oo.; R. B. Davis Baking 
Powder Oo.; Keuffel A Baser Oo.. Owens A 
Traeger. 

Value annual output, $70,311,540. 

Special Information: Hoboken’s sltuatloa. In 
tlie Port of New York, with over a mile of 
excellent water front and In the midst of a 
metropolitan population of about 8,000,000, Is 
unexcelled from a business and Industrial stand- 
l>oint. Efficient police and fire departments. 
Of the 30 miles of streets, 27 are paved. It 
Is a compact industrial city, with an area of 
one square mile, and exceeded only by New 
York in density of papulation per square mile. 

Bssldsntial Fsatures: Mostly tenement and 
apartment bouses. Very few one and two- 
family booses. Exclusive residential section la 
in northeast portion of the city, 

Betail Shopping Ssotion: Extends from First 
Ktreet (or 14 blocks on Washington street and 
(or 10 blocks on First street between Washing¬ 
ton and Monroe. 

Trading Arsa: Mostly locaL due to proxhnlty 
of metropolitan shopping district. 

Wholssals Houses: Groceries, 1: Meats. 6; 
Miscellaneous Lines, Cigars and Tobacco. 8; 
Confectionery, 4; Furniture, 8; Hats and Caps. 
1: Lumber, 2; Paint, 2; Leather Goods, 2. 

Number of Betail Outlets far Nstlenally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, 6; automobile accessories, 14; automobile 
tire agencies. 14: bakers. 25; cigar stores and 
Ktaiidn (including hotels), 85; confoctlonsra 
(including Iwtel stands), 23: delicatessen, 10; 
dressmakers, 8; druggists, 27; dry goads, 20; 
department stores, 1; electrical supplies, 17; 
florists. 10; fruits, 58; furniture, 16: furriers, 
5: garages (public), 34; grocers, 219; hardware. 
9; Jewelry, 19; meat markets, 86: men’s 
furnishing, 34: men’s clothing, 23; milliners, 
15; opticians, 5; photographers, 12; pianos (and 
nilKiellaneoua musical instruments), 6; radio sup¬ 
plies, 10; restaurants (Including hotels), 180; 
shoes, 34; sporting goods. 3; stationers, 84; 
women’s apparel, 25. 

JERSEY CITY, N. J. 
1920 PopuUtion, 298,103. 

City and Buburbaa Estiniats, above figure la 
total city according to last Federal Census, 
1920. 

Nativs Whites, 86%; Nsgross, 2%; Foreign 
Bora, 12%; Industrial Workers, 20%; English 
Reading, 80%; Families, 76,750. 

Schools: Public Grade, 89; High, 2; Junior 
High, 1; ParochUl, 20. 

Churches; Baptist, 14; Christian Bdence, 3; 
Congregational, 8; Episcopal, 11; Hebrew, 9; 
Methodist, 16; Presbyterian, 2; Roman Catholic, 
26. 

Banks: National, 5; State, 13; Total Re¬ 
sources, $228,000,000. 

Theatres: Legitimate, 3; Moving Pictures, 
25; Vaudeville, 6; Burlesque, 1; MlsceUansous 
(Auditoriums, etc.), 10. 

Location: Jersey City is the terminating 
point for ten railroads, placing tbs dty la 
direct touch with all parts of the continent. 
Hudson A Manhattan tubes place Jersey City 
within five minutes of Broadway, N. Y. City. 
Construction of Hudson River Vehlculnr Tunnel, 
connedlng Jersey City with New York la still 
under way. Completion of these tunnels vrlll 
provide quicker through access from New York 
to New Jersey, relieving the present great 
pressure on ferries, etc. 

Principal Indnstriss: Moat packing, soap 
and toilet articles, oils, paints, metals, foods, 
chemicals, wood products, textiles. 

Manufacturing Establishments: Leading firms, 
Ck>Igate A Company, Dixon Crudble Co., Dur¬ 
ham Duplex Razor Co., Wm. Crane Co., Voor- 
heos Rubber Co., Mueller Macaroni Co., Loril- 
lard Tobacco Co., Ryerson Co., Woolsey Co., 
American Sugar ^fining Co., Whitlock ciordage 
Co., A. B. C. Elevator Co., Davis-Bournevllie, 
Ammon A Person, Eagle Printing Inks, John 
Mehl. 

Spscial Information: Jersey City has a water 
frontage of 10 miles, which adds greatly to Its 
prosperity. It is the second largest dty in the 
State, the county seat of Hudson County, which 

has s populatwa si «Utt.l54. approxiiuau-ly um- 
fifth of that of the State of New Jersey |t 
bos more than one thousand acres of undeTi lopes 
land, suRablc (or Indostrlal purposes. Ttiis fact 
tends to keep dosrn tha land coots and P'ntah 
far below the standard in Manhattan. Jersey 
City’s prosperity Is indicated by the tousd 
economic conditions reflected by recent state- 
isents of hanks reporting over $80<>.*siO,Mit 
assets. 

Residential Fsatures: Jersey City Is an ideal 
residential place. Homes consist mainly of ess 
and two family bouses. Many large apartmeat 
houses of the very newest and most modsra 
type were recently sractsd and more undw 
•■ourse of construction. ’The majority of the 
homes are owned by the tenants, there being a 
great demand for homes for working mss 
employed In the various Indnstriss. 

Betail Bhopping Bsotisn: The prlndpsl shsp- 
plng districts Inclnde Newark avenue, Monti- 
f-ello avenue, Jackson avenue. Ocean avesus, 
Westslde avenue. Central avenue. Five Corners, 
and Journal fhinare. 

Trading Area; The trading area of Jersey 
City Is 19 stiuare miles—This does not, to any 
extent, do Justice to the amount of buslasas 
enjoyed by local merchants. Thousands s( 
dollars worth of business come from sboppstt 
who reside many miles beyond tbs boundary 
of Jersey City area, who are attracted by the 
excellent transportation facilities via very fias 
bus, trolley and tube service. 

Wholssals Houass: Groceries, 13; Meats, $; 
Fruits, 2; Hardware. 6; Dry Goods, 2; Misesl- 
laneoua Lines, 3X 

Number of Bstail Ontlsta for Nationally A4. 
vortiasd Prodneta: Passenger automobile agsa- 
cias, 58; commerclsl auto, agencies, 8; automo¬ 
bile accessories, 70; automobile tire agencies. 
16; bakers, 134; cigar stores and stands (includ¬ 
ing hotels), 116; confectioners (Including bstsl 
stands, 804; delicatessen, 168; dressmakers. 126; 
druggists, 145; dry goods, 252; department 
stores, 16; electrical supplies, 45; florists, 47; 
fruits, 257; furniture, 56; furriers, 14; garsgss 
(public), 148; grocers, 766; hardware, 76; Jew¬ 
elry, 52; meat markets, 414; man’s furnishings, 
52; men’s clothing, 42; merchant tailors. 126; 
milliners, 67; opticians, 19; photographers, SO; 
pianos (and miscellaneoua musical Instruments). 
15; radio supplies, 32; restaurants (Including 
liotels), 140; shoes, 127; sporting goods, 17: 
Htatloners, 163: women’s apparel, 48. 

See colutnms 3 and 4, page 129 

LONG BRANCH, N. J. 
1980 Pepulntlsn, 18,621. 

Olty usd Buburbaa Estimats, 28,000. 

NatlTs ’Whltss, 74.6%; Nagross, 7.0%; For¬ 
eign Bora, 17.8%; Indnatrlal Workers, 25%; 
English Beading, 80%; FamiUes, 3,367. 

BohooU: Public Grade, 8; High, 1; Procblsl, 
1; Number of Pupils, 3,3M. 

(Biurohes: Baptist, 2; Episcopal, 2; Hebrew, 
3; Methodist, 4; Presbyterian, 2; Roman Cath- 
oUc, 8. 

Banks: National, 1; State. 3; Total Re¬ 
sources, $6,870,000. 

Thsatrss: 8. Total number of seats, 4,100. 

Looution; 80 miles south of New York os 
Penn R. R., Central New Jersey R. R. and 
N. Y. A Long Branch B. B. 

Principal Industries; Silk goods, raincoats, 
clothing, shirt waists, underwear, bats, sash 
dnora and blinds. 

Besidential Fsature: Large number of one and 
two-famlly booses. 

Retail Bhopping BeoUon: Three-quarter mile 
on Broadway and few blocks on Second and 
Third Aves. 

’Trading Area: Radius of 12 miles. 

Wholesale Houass: Groceries, 1; Meats, 2; 
Confectioners, 1. 

Number of Betail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, 15; commercial auto, agencies, 8; automo¬ 
bile accessories. 20; automobile tire agendas, 
20; bakers, 11; cigar stores and stands (Includ¬ 
ing hotels), 49; confectioners (including hotel 
stands), 13; delicatessen, 6; dressmakers, 30; 
druggists, 9; dry goods, 15; department stores, 
2; electrical supplies, 12; florists, 2; fruits, 8; 
furniture, 6; fusers, 4; garages (public), M; 
grocers, 89; hardware, 4; Jewelry, 4; meat mar- 

Only One Newspaper 
Covers both Elizabeth, N. J. 
with its 110,000 Population and 
its trade area of another 100,000 
—It is the 

ELIZABETH 
DAILY JOURNAL 

with over 23,000 Net Paid Cir¬ 
culation, 90 per cent of which is 
Home Delivered. Brings Re¬ 
sults to its Advertisers. 

NatianjJ Representatives 

CHAS. H. EDDY CO. 
New Yos4i City CUcago 

POrk-LsskigtaB Bldg. Wriglsy Bldg. 

Boston 

Old South Bldg. 
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[ NEW JERSEY (Cont'd) 

|r<>. 21; nen’s fnnilahing*. 10; mm’i clothli 

Special lafarmatioa: Mnrrietnwn pmpar la 
reaMenllal ami not Imluatrlal. The Whlppanj 
Rlrer rallep along the llna of the Mnrrletown 
ami Erie Ballroad la an Ideal alte for factorj 
loeathma. Information ran be aecareil through 
the Moniatown Chamber of Oommerco. 

Keaidaatial Teaturoa: liorrlatown proper la 

■ aji a-agj.gua laagaagagur 

W; merrbaiit tallopa. 7; mllllnere. «: reaWentlal. with one and two family hooaea. 

*LK*’ri*?MtraMntal’ '* "'••''y horrounded by targe eatatea. It ■icical l^roimta). 4. radio suppllea. 14. r^ ,, commuting diatance of New York. L* . 7 Z . . .fr ^ '• ronnintlng diatance of New York, lanranta (iBelmHng bolela), 10; aboea. 16; aport- _ . ^ 
iag gooda. 6; atatlonen, 5; women'a api«rel. 7. Betall Bbopplag Section: Park Pla<-e extend- 
^ ing around the Park In tbe renter of town la 

- ■ ••enter of tbe ahopping distrirt. Relall atorea 
.... , ■ g7 wt 1 extend for aome diatanre from Park along 
IV1IL.L.V1LLE.( IN. J. (Ire main radiating atreeta aa followa: ftpeed- 

well arenne, 3 blocka: Morria atreet, 8 biMka; 
IMS Population. 10.000. Sooth atreet, 3 bloeka: Market atreet, 1 blork; 

City and Suburban Eatimato. IH.OOO. Wa.hlngton rtreet, 3 blork.. 

Satira Whitaa. OUv: Mogrooa. ■,%; P.raign mil" rart 
Sen. *H%: bdnatrial Workora. 90%: Engliah 
loading. t0%: Pamilloa. 3.soil. Wbalaaalo Honaaa: Meata, 1; Cmbrellaa. I. 

■ckeela: Public Grade. 7; High. 1; Parochial, Mumber of Satail Outlota for Nationally Ad- 
I Tortiaed Produota: Paaaenger automobile agen- 

-V 1. a — '■taa. 20; commercial auto agenclea. 5; automo- 
.. a T % Mle accemmrlea. 30; automobile tire agenclea. r Methodlat. 0; Preabyterlan. 1; Roman Catho- 

S'* '* roafectionern, 31; dellcateaaen. 6: dreeamakera. 
Banka; National, 3; State, 1: Total Iteaourceo. 41; drugglata. 10; dry gooda, 13: department 

14.233.101.08; Harlnga Rank liepoalta Total, atorea, 3: electrical aiippllea. 4: llorlato. 8; 
il.nno.tiOU. frnlta, 11; furniture, 8; fnrriera. 1: garagra 

Tbeatrea: Morlng Phtnrea. 1; Vaoderille, 1; fpnbllc). 10; grmera. 53; hardware. 4: Jewelry, 

MILLVILLE, N. J. 
IMS Papulation, 18.000. 

City and Suburban Eatimato. 38.000. 

Ratira WUtoa, 01''V; Mogrooa. Poroign 
Sen. 814%; bdnatrial Workora, 80%; Engliah 
loading. 00%; Pamilloa. 3.8nii. 

Ickeola: Public Grade, 7; High, 1; Parochial. 

Total number of aeata, 3.500. 5; meat marketa, 17; men’a fnrnlaliinga, 10; 
men'a clothing. 15; ni<-r<'hanl tallora. lit; mil 

I^ation: On Went Jer^y * ^aa^re ^11 ;p„c,;„,. 7; phNtographera. 5: 

JllliaVne mil- ?ram Phnadelo^r « Jram ">l*<-ell.neo«a muilcal Inatrumentol. 
ritV" and iw fram^-ivw Tort OitT- ■■ »: reotanranta (Including 

d?.: J’; •»>««. lO; aportln* gnmls. 3; s.. 

NEW BRUNSWICK, N. J. 
PopnUtloii. 40,0nO for IlCt). 

Ifativa Whiiat. Nefroot. Poretgn 

I, the center of the Induatrial agrhultural dla- ^ ; g’ 
of New Jeraej. Hourly fmln •erTl<*e to i • • 

Plilladelphia and bent ahippinc fasilUlea on - 
rrfolar freight arliediiled dally. Racelloat DDI Kl f 
tmrk aerrlre on attte hlghwaya. PIILW tSKv/PldWlvo^y PI* 

Population. 40,0nO (e.tlmated for lW3t) 
■ all hranchea, particularly holtlea. Sand and 
irarel In unlimited qnantitlea In mined In Natiee Whitea. 8.5%; Magroei. 6%. Foreign 
Mlllrllle. Center of great poultry raining din- Born. 30%; bdnatrial Workora, 20%; Engliah 
trlct. ahipping direct to New York and Phita- Reading. 80% Familiea. 8.(WM>. 
driphia marketa erery day. Cotton Mill and _ ........ 
Bleachery employing 3.000 workera Schoola: Public Grade, 7; High. I; Paroch- 

w F ^ -J V 8. vii V a sav F .St J PrlTite R«*hoolii. 2; VoaMiltuml Kfho*iIs; 
Manubrturing EatabHahmenta. 1^ Xnmber of PnpHa. 8..5n0 

Irna. Whital, Tatum Co.. T. C. Wheaton Co.. 
SlllTille Bottle Co., Menanth-o Sami It (irarel Churchea: Baptlat. 8; Chrlatlan th-lence. I; 
Co. Mlllrllle Mannfactnrlng Co., Cotton Mill Kplacopal, 3; Hebrew. 3: MetiMvIlat. 5; Prea 
lad Bleachery. byterlan, 3; Roman Catholic, 8; MIncellaneoua, 

Total ralne of yearly output of faetoriea oati- 4. 

ntM at MS.OOO.OM. Banka; National. 3; Truat Coo.. 3; Seringa 
Special Information: Center of h** Banka. 1; Total Remiurcea. $2S..500.0OO; Sar- 

mral dlatrlct that totala warly 40.0M with ,, , Pepoalta Total $5,301.064 65. 
Mlllrllle aa renter for much of tlie ahopping. 
Iicellent retail atorea. City of Imnie ownera; Tbeatrea; I.egltimatr. 3; .Morlng Pb'tnrea. 
18% of population own their own Immea, making 3: MIncellaneoua (Andltorliima. etc.), 7; Total 
(nod white Intelligent labor at hand. Pew atrlkea niimher of aeata. 8.000. 
and labor trooblen. Clone to biggeat rltlea of the Location: On main line of Pennaylranla 
Bant. Population of 87.000,000 within radinn Kallroad—Raritan Rlrer Railroad making con- 
af 300 milea of Mlllrllle. nectlonn with New Jeraey Central and Baltl- 

Roaidanttal Featurea: Moatl.v one and two more A Ohio Rallroada, Plrei’t boat line to 
fanlly honaea. No tenement dlatrlct, Prlrate New York, with aplendid facllitlea 
rwiMfntii, 9R%, Pur^d nldewiilkii und ^**** •Mpin#nt» \\e«t and lo N#w Rnsland 

Retail Shopping Section: Kxtenda from *"’!['** I’ . . . 
Second and Main atreeta to High and Broad Principal bduatnea: Automobile tnicka. 
dreetn. giring more than half a mile of re- f'”*" "oppllea. chemicala. cigara. door 
tall atorea and huaia^* hotiw**, drawing .from wall paper, machinery. needle». mir- 
tN* anrronndlna territory. 

Tradinf Araa: Bztenda ahssiit four milea 

deal dreaalnga. caidlnaa. refrlgeratlna ma* 
I'lilnea, nickel alloy, paper hnxe«. rubber tlren. 
and tabea. typewriter auppilea. hlueinf. mualc 

mrth. one mile eaat "" ".tie. neat, and harmonlcaa. honaehold refrigerator., 
fourteen milea aouth througlmut the pr.M.|.erana ,, buttona. clothing, knit gooda. piano 
oy.ter producing ^loii of the Mayl^ Rlrer noreltlea. rnga. gaa water- 

which MlllTllle la " tuatml Trolley and ^gar boxea. gaaketa. etc 
tao line, eonnect with all hut one of theae „ . . , _ . 
•ttatrlcta, bringing people In all during the Maiiufacturiaf EaUbliahmenta: 7«. Uadlng 
•rek. I/argeat trading daya are Friday and llrma, Johnaon and Johnaoii. International 
Hatnrday. Motor Co., Brunawick-Kroeachell Co., General 

__ , ’ , „ ,, . ..... Cigar Co., Rhodta Chemb'al Co.. Rerkitt’a T. 
^olaaala Housex: Orocerlca. 1; Mem., 4: g ^ (j, J,„eway 

A Carpender, John Waldron Co.. R. R. Stiuihh 
Mnmbar of Retail Outlets for Nationally Ad- A Sons, National Mnalc string Co., P. J. Pot- 

rortiaed Prodnets: Paaaenger automobile agen- ter Oo., Howe Rubber Co., .tnierican IiK-ubutor 
•lea. 12; commen-ial auto, agencies, 9; automo- Co.. Webb Wire tVorka. Jan^-way Hutton Co., 
Mle tceeasorlea, 8; automobile tire agenclea. 6: IT. 8. Nickel Co.. Berkowltx A Co., nopliro 
takers. 8: cigar atorea and stands (tn<’lndlng Mfg. Co., etc. 
tatela), 24; confectioners (Including hotel 
Sands). 8; dellcateaaen. 1; dreaamakers, 14; 
tragglats. 4: dry gooda. 6: electrical aupplies, 
i; lloriata. 3; fnilts. 5; furniture, 3; furrlera. 

Total TUlue of yearly output of faetoriea, 
i;io.ooo.noo. 

Speeial Information: The city la an edn- 
t; garages (public), 6; groccra. 31; hardware. •• well aa Indnalrial center, with 
1; Jewelry. 3: meat market., 8; inenV fnrnlah RotBera (tallege. tlw New Je^y College for 
bn. 6; men'a clothing, 6: merchant Ullora, 5; Women, New Jerwy Agrlcnltural Experi- 
ulUliiera. B; opticians. 1; photographers, 1; ment RUthm, the Reformed Theological 8em- 
PltBoa (and miscellaneona musical Inatrnmenta), '"ary. Rutgers College Pra^ratory School. 
•; radio auppilea, 5; reatanranta (Including ho- "hd an exceptionally ftne public acliool aystem. 
I*la), 2; shoes. 18; sporting goo.la. 2; atgdon- The Rgritgn Rlrer glfonla opportunity for 
Wi, 1; women'a apparel. 6. •■oatlng and gwimning. G00.I rogda lead to 

all parta of tbe State and It la leas tlian .75 
- miles to the Atlantic Ocean New York la 

_ 1^ , within easy reach, and Pbltadelphia only 80 
MORRISTOWN, N. J. mllea away. The Michelln Tire Co. la located 

at Mllltown, a auburb. Johnaon A Johnaon. 
IMS Peputatioa, 12.548. known throughout the world, liare (Imir plant 
nty and Suburban Estimata, 30,000. here. 
Mitlre Whites, 85%: Magroes. 8%; Foreign Residential Paaturaa; Tlic city haa Hereral 

7%; Indnstrinl Workara. 3%; English «ne residential aectlona. an<l a City /.oiiiiig and 
Stadlng, 90%: Pamiltos. 3,000. Planning Commiaalon la working on the mnller 
■aka.1.. n—H. 4. niah 1- Jn.ior xonlng the commonity. Alan llieir are Rne 
iT?*V ■ *' ” *’ ■*" ® realdentlal aectlona In the borough of Highland 

*• parochial, 2. ,, e,„ntlally a part of New 
Ckarchsa; Baptist, 3; Chrlatlan Science. 1; Brunswick. 

"Igh. 1; Parochial. 2. 

Ckarchsa; Baptist, 3; Cbriatlan Science. 1; 
Mteopal, 3; Hebrew, 1; Methodist. 2: Prea -.1 n ■■ _ Ratnil Shopping Section: George street with 
^erlan. 2; Roman Catholic. 2. Mlscellanaoiia, blocks; Church atreet with three hlocka: 

Albany atreet with six blocks; French street 
Sank.: National, 2; Slate, 3; Total Rcaotir^-ea, with eight blocks. Tlie store are as dne aa in 

01.197,125. Sarlngs Bank Hepoalta Total, any city of Its sixe In the SUte. 
•$$8,424. Trading Aran: The trading area corera a 
Thsntrai; Morlng Pictures, 1; Vandcrille. 1, radius of approximatrly 3(1 to 35 milea, the 

Slscellaneoas (Andltorinma, etc.), 3; Total residents reaching tl<e city by trolley, bus 
•amber of eeata, 4,200. lines. steam lines and antnmobllea. 

Uanttaa; On the main line Helaware A Brunawich la the conniy seat of Middlesex 
Uckawanna Railroad. 30 miles from New York. Conniy. wlih h brings rnuny peniona to the 
Jannlnal of Morriatoxrn A Erie Railroad, ron- city. 
•wtlag xrltb Brie Railroad. Excellent boa aer- Wholesnla Bousaa: Croi-erica. 2: Meals. 1; 
••ta to surrounding territory. Center of Brc Frulla, 4; Hardware. 3; Ml«^-ellaneons Lines. 5. 
•all routes of traxel by road. Humber of Retail Ontlets for Matlanally Ad- 

Prtaeipal laduitriaa: Paper, rubber goods, rartiacd Prodnets: Paaaenger automobile agen- 
■he. printing •■lea, 17: commercial auto, agencies. 18; auto- 

i 
fcnufacturing EatnbliahmenU: 4. I^-ading mobile ac^esaortaa. 27; nntoinobHe lira agen- 

•haa. McEwan Bros., Manhattan Rubber Co., ‘’'ea, Ij; bakers. 33. cigar stores and stands 
*>aclrkal Alloy Co., The Serradlah to. ConHnneJ on fogt IJO 

JERSEY City 
a market that “sells the ijootls'' Ih-cuusc its merchants 
are completely sold on the idea of stocking products 
advertised in 

Jersey Journal 
“(J real necessity u'hkh mii't T'cry tci // hr rn'crlookt'd 

when contemplating^ distrihnfion in .Jersey City. ” 

This statement In a well-known national advertiser 
(name fnrnished on retpiost) indicates the absolute 
.strenB:th of the sellitiR force of 'I hc Jcr.scy Journal. 

.As the 3nd largest city in the State. Jersey Citv has 
a pro.spcrons buying iHrpulation as is indicated by the 
thrift of its jx-nple. I'he total resources of the Icr.scv 
City l>anks as reptirtctl by the .State Commissioner of 
Ranking and Insurance and the National Ranks at the. 
end of the last fiscal itcriod being 

$246,246,669.03 
Of this vast amount 

$217,269,071.28 
IS RRPRF.SKNTF.n BY DFl’OSITS .M.ONF. 

Kurthermorc Jersey City has an nmisnally large pro- 
(tortion of home-owners among its citizens. The total 
rcvnirci's of the Ruilding and lj>an Associations rc- 
jTorted by the'same dej«rtment for the same period were 

$35,821,247.00 

In the past tiecadc Jersey (”ity has ex|>criciKC(l a tre¬ 

mendous growth, nnring there was s|)cnt in 

new buildings the sum of $15,705,119. 

.•\nd for the first nine months of 1924 the sum of 
$1.^600.516 was siJcnt for the same piiriJose. 

Jersey City's ideal homes and miKlcrn a]>artmcnt life, 
the rentals of which arc comparatively low as compared 
with other big cities, tend to lower tlie cost of living 
and enable its residents to give (|nirk and ready re- 
s|)onse to advertisements appearing in their favorite 
home ncwspajx'r. 

Largest circulation in Hudson County. 

In Jersey City three time> the circulation of any other 
newspaper. 

41,693 net paid 

for six months ending September 30, /924 

I 
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New Brunswick (can't) 

(ioclading hotels), 37; confectioners (tnclnd- 
ing hotels), 04; delicatessen, 10; dressmakers, 
27; druggists, 20; di7 goods, 44; department 
stores, 3; electrical supplies, 18; florists, 10; 
fruits, 16; fumttnre, 16; furriers, 6; garages 
(public), 15; grocers, 172; hardware, 12; Jew¬ 
elry, 12; meat markets, 56; men's fnmishlngs, 
13; men’s clothing 22; merchant tailors, 33; 
milliners, 13; opticians, 4; photographers, 10: 
pianos, etc., 9; radio supplies, 10; restanrants 
(inclnding hotels), 55; shoes, 24; sporting 
goods. 4; stationers, 4; women's apparel, 11. 

NEWARK, N. J. 
1920 FopnUtioii, 414,624. 

City and Bubnrhaa Estimate, 604,534. 

Matire Whites, 67.69!>; Hegroes, 4.18%: For¬ 
eign Bom, 28.22%; Indnstrial Workers, 23.3%; 
EngUsh Beading, 86%; FamiUes, 86,654. 

Schools: Public Orade, 67; High, 4; Junior 
nigh, 3; Parochial, 25; Number of Pupils, 102,- 
316. 

Churohes: Baptist, 24; Christian Science, 2; 
O>ngregatlonal, 2; Episcopal, 17; Hebrew, 18; 
Methodist, 17; Presbyterian, 84; Roman Catho¬ 
lic, 82; Miscellaneous, 40. 

Banks: National, 6; State, 1; Total Be- 
sonrces, 8102,884,212; Sarlngs Bank Deposits. 
875,687,036. 

Theatres: Legitimate, 2; Morlng Pictures, 
49; VaudeTille, 8; Burlesque, 8; Miscellaneous 
(Auditoriums), 18; Total number of seats, 
67,754. 

Location: Newark is located on Newark Bay 
and the Passaic Blrer. It is an important sec¬ 
tion of the Port of New York and the orerflow 
from Manhattan has started on its way to 
Newark Insuring great strides and rapid de- 
relopment for the next few years. This, coupled 
with the rail and water connections and the 
natural growth of the great industries already 
here, makes Newark a most opportune city for 
real estate Investment or the location of pro¬ 
ductive enterprise. Newark Is eight miles west 
of New York with a twenty-minnte running 
time for trains between the two great cities. 

Five trunk railroads serve Newark givlnf it 
exceptional service to all parts of the country. 
The city is within convenient trucking distance 
of New York and river lines give direct con¬ 
nection with ocean shipping. As a railroad point 
it enjoys the low competitive water ratss on all 
railroads. One ocean line makes Newark its 
home port and the city has a service extending 
over the lines of the New York barge canals. 

Principal Industries: Electric machinery, 
apparatus and snpplies, foundry, machine shop 
piquets, leather. Jewelry, printing, publishing, 
bread and bakery products. 

Manufacturing Establishments: 8,600. Lead¬ 
ing Arms, Bubberaet Oo., Splitdorf Electrical 
Co., Weston Elec. Instrument Co., Whitehead 
A Hoag, Dnrant Motor Co., Crnclble Steel Oo. 
of America, Edison Lamp Works of Oeneral 
Elec. Go., Hyatt Roller Bearing Corp., Worth¬ 
ington Pump A Machinery Oo., Clark Thread 
Co., Naim Linoleum Co., Thomas Edison, Inc,, 
Monroe Calculating Machine Co., Omker- 
Wheeler Co., General Lead Batteries Co.. 
Westlngbonse Lamp Co., Celluloid Oo. 

Special Information: Newark ranks among 
the leading industrial centers of the United 
States in volume and diversity of mannfac- 
tnre. While New Jersey ranks tenth in popu¬ 
lation among the Htates of the Union, it ranks 
Sixth in wealth. This wealth Is largely con¬ 
centrated in Newark, the largest city in the 
State. Because of its stragetic position and 
the colossal development now under way at 
Port Newark, the logical terminna in the ex¬ 
pansion of the port of New York, Newark 
will siiortly l>e recognized as one of the most 
important seaports on the Atlantic coast. 

Newark has twenty-one freight depots, fifteen 
passenger depots and sixteen delivery yards. It 
is served by the Pennsylvania; Central Railroad 
of New Jersey; Brie; Delaware, Lackawanna A 
Western; Lehigh Valley and Hudson A Man¬ 
hattan Railroads. Freight tonnage by rail in 
1920 was 6,015,382, by express 181,000 tons and 
hy water 3,408,700 tons, making a total freight 
movement for the city of 9,605.082 tons. 

Residential Features; Of the 87,011 dwell¬ 
ings In Newark, 25,353 are one and two family 
liouses. Newark’s suburbs, Inclnding the 
Oranges, Montclair, Glen Ridge, Bloomfield, 
Maplewood, Madison, Millbnm, Short Hills, 
Chatham, Summit, Morristown, and other 
communities along the Lackawanna, are the 
most desirable in the metropolitan district. 

Retail Shopping Section; Extends on Broad 
street from the Lackawanna Station to Lincoln 
Park, 20 blocks, and at right angles on Mar¬ 
ket street, from the Pennsylvania Station to 
the Court House, 10 blocks. Outlying sliopplng 
sections are known as Clinton Hill, Spring- 
field avenue, Roseville, Forest Bill and Iron- 
bound. 

Trading Area: Extends In fan shape for 
about 25 miles and is served by five trunk 
lines of railroads, and trolley and bus systems, 
nil affording qnlck and efficient service. 

Wholesale Houses: Groceries, 22; Meats, 24; 
Fruits, 22; Hardware, 29; Dry Goods, 4; Mis¬ 
cellaneous, 1 (Shoes). 

Number of Retail Outlets for Vatienally Ad¬ 
vertised Products: Passenger antomohlla agen¬ 

cies, 52; commercial auto agencies, 17; auto¬ 
mobile accessories, 202; automobile tire agen¬ 
cies, 84, bakers, 286; cigar stores and stands 
(including hotels). 111; confectioners (includ¬ 
ing hotels), 808; delicatessen, 240; dressmakers, 
400; druggists, 234*; dry goods, 413; department 
stores, 7; electrical supplies, 77; florists, 69; 
fruits, 113; furniture, 68; furriers, 49; garages 
(public), 160; grocers, 1,361; hardware, 180; 
jewelry, 133; meat markets, 525; men’s furnish¬ 
ings, 67; men’s clothing, 94; merchant tailors, 
48; milliners, 101; opticians, 85; photographers, 
56; pianos (and miscellaneons musical Instm- 
ments), 40; radio snpplies, 33; restanrants (In- 
clnding hotels), 445; shoes, 167; sporting got^s, 
21; stationers, 29; women’s apparel. 28. 

•City of Newark. Note.—There are 364 dnig 
stores in 6% mile radius. 

See columns 3 and 4 

PASSAIC, N. J. 
1920 Population, 68,841. 

City and Suburban Estimate, 160,000. 

Native Whites, 67%; Negroes, 2%; Foreign 
Bom, 41%; Industrial Workers, 80%; Families, 
11.966. 

Schools: Public Orade, 12; High, 1; Paroeb- 
isl, 7. 

Churches: Baptist, 1; Christian Science. 1; 
Congregational, 1; Episcopal, 2; Hebrew, 8; 
Methodist, 2; Presbyterian, 1; Roman Catholic, 
8; Miscellaneous, 8 color^. 

Banks; National, 1; State, 5; Total Re¬ 
sources, $44,000,000. 

Theatres: Moving Pictures, 6; Vaudeville, 
1; Miscellaneous (Auditoriums, etc.), 6; 
Total number of seats, 11,000. 

Location: On Passaic River at head of 
tidewater, twelve miles from New York and 
nine miles from Newark. Service by Brie, 
Lackawanna and New York, Susquehanna and 
Western R. R. River now used for lumber, 
coal and other shipments, will shortly be 
improved for wider use by Indnstries. 

Principal Industries: Woolens, worsteds, 
rubber goods, cotton cloth, chemicals, banker- 
chiefs, metal ware, automatic machinery. 

Manufacturing Establishments: 200. Leading 
firms. Botany Worsted Mills, Forstmann-Huff- 
nann Co. (worsted); New York Belting A 
I’acklng Co. (rubber); Manhattan Rubber 
Manufacturing Co.; Acheson-Harden Co. 
(handkerchiefs); Oeneral Chemical Oo. 

Special Information: Passaic is close to the 
great Metropolitan Market, with unexcelled 
shipping facilities. Excellent trolley and bus 
service to well-popnlated districts. Draws 
business from large area with population of 
$150,000. 

Residential Features: Many fine one and 
two family houses on “Hill" section; with 
addition of large number of high clast apart¬ 
ments. Indnstrial section separated from 
residential. 

Retail Shopping Section: Main avenue has 
about six excellent business blocks, and this 
it gradually spreading to the full length of 
the thoroughfare. Passaic is a fine bnslneaa 
street, as is Monroe street, and they are main 
arteries connecting with Main avenue. 

Trading Area: West, Bast, South—approxi¬ 
mately 8 miles; north, approximately 15 miles. 

Wholesale Houses; Groceries, 9; Meats, 7; 
Fralts, 5; Hardware, 8; Miscellaneous Lines, 
Confectionery, Soft Drinks. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, 40; commercial auto, agencies, 8; auto¬ 
mobile accessories, 12; automobile tire agen¬ 
cies. 12; bakers, 66; cigar stores and stands 
(inclnding hotels), 44; confectioners (includ¬ 
ing hotel stands), 156; delicatessen, 85; dress¬ 
makers, 60; druggists, 44; dry goods, 117; de¬ 
partment stores, 8; electrical supplies, 28; 
florists, 22; fruits, 46; fnmitnre, 25; furriers, 
8; garages (public), 26; grocers, 880; hard¬ 
ware, 89; Jewelry, 27; meat markets, 166; 
men’s furnishing, 12; men’s clothing, IB; 
merchant tailors, 88; milliners, 17; opticians, 
7; photographers, 12; pianos (and mlscellanaons 
musical instruments), 6; radio supplies, 8: 
restaurants (Inclnding hotels), 182; shoes, 66; 
sporting goods, 4; stationers, 19; women's ap 
parel, 21. 

PATERSON, N. J. 
19t0 Population, 186,876. Estimated today 

149,000. 

City and Suburban Estimate, Within 10 mile 
radius, 540,000. 

Native Whites, 65.6%; Hegroes, 1.1%; For¬ 
eign Bom, 83.2%; Indnstrial Workers, 88%; 
English Reading, 86%; Families, 82,186. 

Schools: Public Grade, 24; High, 1; and 
1 under constractlon; Normal, 1; Vocatlenal 
Training, 1; Parochial, 16; Number of Pupils, 
30,000. 

Churches: Bsiitlat, 10; Christian Science, 
1; Congregational, 1; Episcopal, 6; Hebrew, 
6: Methodist, 16; Presbyterian, 18; Roman 
Catholic, 17; Miscellaneous, M. 

Banks: National, 6; Trust Companies, 6: 
Savings Banks. 1; Total Resources, $115,930,- 
772.91; Savings Deposits, $62,332,644.01. 

Theatres: Legitimate, 8; Moving Pictnree, 
12; Vaudeville, 1; Burlesque, 1; Midcellansoufi 
(Auditoriums, etc.), 8. 

Location: 17 miles from New York City on 
the main lines of the Brie, New York, Sus¬ 
quehanna A Western, and D. L. A W. Rail¬ 
roads, and on the Newark Branch of the Erie 
R. R.; 14 trolleys; 28 bus lines in the dty. 

Fiinoipal Industries; Manufactured wiu 

Let Its Record 

The standing of a Newspaper in the com¬ 

munity it serves is to be judged by its record 
of achievement alone. Such a record of the 

Kctwtiii Evening Nans 
not only proves its pre-eminent position in 
Northern New Jersey, but fixes its standing 

well up among the leaders of ALL the 
Great Dailies of the United States. 

The NEWARK EVENING NEWS is 

primarily a Newspaper for the Home. 

It serves a territory rich in business pros¬ 

pects for the shrewd advertiser. 

It is a Newspaper of sorts and its position 
in the home is not filled by any other news¬ 

paper reaching its territory. 

AN IMPRESSIVE RECORD OF 
ACHIEVEMENT 

Among all the six day newspapers pub¬ 

lished in the United States, the NEWARK 
EVENING NEWS, during 1923, ranked 

as follows: 

FIRST in FOOD ADVERTISING 
SECOND in NATIONAL ADVERTISING 
THIRD in AUTOMOBILE ADVERTISING 
THIRD in CLASSIFIED ADVERTISING 
FIFTH in TOTAL ADVERTISING 

Such a record must be accepted as conclu¬ 

sive evidence that 

In Northern New Jersey it is the 

HOME OFFICE, 215-221 Market street 
NEWARK, NEW JERSEY 

EUGENE W. FARRELL, Business and Advertising Manager 

O’MARA & ORMSBEE, General Advertising Representatives 
320 FIFTH AVENUE, NEW YORK 

DETROIT: 9-246 General Motors Building 
CHICAGO: 1308 Peoples Gas Building 

SAN FRANCISCO: 1007 Monadnock Building 
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llrtal Trades, Shirts, Linen Threads, Locomo- 
tirea. 

Kanufaotnrlnc ZstsbUthments; 1,200. Lead- 
loK Orms, National Bilk Dyeing Co., American 
Locomotlre Co., Manhattan Shirt Co., WpJdman 
Silk Dyelns Oo., Wright Aeronautical Oorp., 
I'elgram A Merer, Mlesch Hfg. Co., Nicholson 
rile Co., Standard Silk Dreing Co., Henrj 
Dobertr Silk Co., Harris Bros Silk Co., BenJ. 
Eaatwood Co., Metric Shirt Co., Bxcello Shirt 
Co., Wm. Hand A Sons, John Boyle A Sons, 
Peerless Plash Mfg. Co., Barbour Flax Spin¬ 
ning Oo. 

Total Talne of yearly ontpnt of factories ss> 
timated at |225.000,000.0a 

Bpeolal Information: Paterson is an Im¬ 
portant part of the greatest industrial district 
of the n. S. It is the leading silk manufac¬ 
turing dty of the country; its modern retail 
shops are the buying center for a irapulatlon 
of more than 600.000 people. Through a popu¬ 
lar campaign Paterson has Just raised orer a 
niliion dollars to build a m^ern hotel for the 
lity, to be known as the Alexander Hamilton 
Hotel. 

Beaidentlal Teattues; There are about 20,- 
000 dwellings In Paterson. It has well de¬ 
veloped home sections, which are adequately 
protected from incursion of garages and shops 
by the recent passage of the city xonlng 
ordinance. 

Bstail Shopping Section: Extends from 
Main street on the west to the Erie B. B. 
OB the oast—a distance of 4 blocks: and from 
the Passaic Blver on the north to Grand street 
on the south—a distance of 12 blocks. The 
heart of the shopping district is on Main 
street, from Broadway to Grand—9 blocks; and 
on Market street, from Main to the Erie B. B. 
—4 blocks. 

Trading Area: Extends about 25 miles 
west, north and northeast. About 10 miles 
east. Six miles south. 

Wholesale Houses: Groceries, 10; Meats, 6; 
Fralts, 4; Dry Goods, 3; Miscellaneous Lines. 
Produce, 85; Shirts, 16; Confectionery, 14; 

druggists, 10: electrical supplies, 8; florists, 
6; fruits, 8; furniture, 20; furriers, 4; garages 
(public), 22; grocers, 8.'>; hardware, 7; Jew¬ 
elry. 8: meat markets, 10; men’s turnlshlags, 
9; milliners, 7; opticians, 4; photographers, •; 
pianos (and miscellaneous musical instruments), 
5; radio supplies, 5; restaurants (inctndlng 
hotels), 5 shoes, 8; sporting goods, fl; sta¬ 
tioners, 4; women's appsrel, 21. 

Bssidentlal* Tsatnras; Mainly one family 
houses, Tslusd from $10,000 to $25,000. Many 
worth 50,000 and 100.000. Zoning ordinance 
restricts IndUstriss along railroad and two 
family house sons is coles to Industries. 

sign Bora, 35.819; Industrial Workers, 33.116; 
English Beading, 8816; Tamilles, 25,319. 

PLAINFIELD, N. J. 

Bstail Bhopping Bsotioa: Watchung aranue 
and fifth street to Central arenue and Front 
street. Three principal streets are Front, 8 
blocks; Watchung arsnue, 4 blocks; and Park 
aTenus, 4 blocks. 

Bohoola: Public Grads, 80; High, 1; Junior 
High. 3; Parochial. 15; Parochial High, 2; 
Number of Pupils, 27,056. 

Churches: Baptist, 13; Christian Science, 1: 
Episcopal, 12; Hebrew, 8; Methodist, 16; Pres¬ 
byterian, 18; ^man Catholic, 19; Miscellan- 
eons, 80. 

1980 PopuUtlon, 37,000. 

City and Suburban Estimate, 7,000. 

Schools; Public Grade, 10; High, 1; Parochial, 
1; Number of. Pupils, 7,500. 

Trading Area: 6 miles east to Westfield, 
trolley and steam transportation; 6 miles south 
to Metuchen, buses; 13 miles west to Somer¬ 
ville, trolley and steam railroads; 12 miles 
north to BernardsrlUe, no public transportation. 

Banks: National, 3; State, 8; Total Be- 
sonrces, $90,418,369.64. 1923; Savings Hanks 
Deposits Total $38,203,963.30—96.845 Sarings’ 
Accounts In 1923. 

Chnrohea: Baptist, 6; Christian Science, 2; 
Congregational, 2; Episcopal, 4; Hebrew, 2; 
Methodist, 6; Presbyterian, 6; Boman Catholic, 
3; Miscellaneous, 7. 

Wholesale Honsea: Groceries, 1; Meats, 3; 
Fruits, 8. 

Thsatres; Moving Pictures, 4; Vaudeville, 
6; Mlscellansoua (Auditoriums, etc), 12. 

Banka; National, 2; State, 2; Total Besources, 
$25,000,000; Savings Bank Deposits Total $3,- 
000,000. 

Theatres: Moving Pictures, 1; Vaudeville, 1; 
Miacellaneona (Auditoriums, etc.), 8; l^tal 
number of seats, 6,000. 

Looatloa: G. B. B. of N. J., 24 miles south 
of N. T. 0. 

Principal Industriea: Printing, machinery, au¬ 
tomobiles, silk, machihne tools. 

Manufacturing Eatablishmenta: 97. Leading 
Arms, International Motor, Niles-Bement-Pond 
Co., Wood Printing Press Co., Scott Printing 
Press Co., British American Metal Co., Wood 
Newspaper Machinery Co., Jersey Silk Mills. 

Total value of yearly output of factories es¬ 
timated at $30,000,000. 

Special Information; Plainfield Is suburban 
residential city, with 3.300 persons commuting 
to New York dally. 

Number of Betail Outlets for Nationally Ad¬ 
vertised Products: Automobile accessories, 11; 
automobile tire agencies, 13; bakers, 80; cigar 
stores and stands (Including hotels), 13; con¬ 
fectioners (Including hotel stands), 42; deli¬ 
catessen, 7; dressmakers, 59; druggists, 14; dry 
goods, 28; department stores, 4; electrical sup¬ 
plies, 5; florists, 12; fruits, 20: furniture, 16; 
furriers, 8; garages (public), 22; grocers, 132; 
hardware, 9; Jewelry, 8; meat markets, 67; 
men’s furnishings, 12; men’s clothing, 1; mer¬ 
chant tailors, 42; milliners, 11; opticians. 7; 
photographers, 7; pianos (and miscellaneous 
musical instruments), 6; radio supplies, 8; res¬ 
taurants (including hotels), 30; shoes, 15; 
sporting goods, 8; stationers, 10; women’s ap¬ 
parel, 7. 

Location: At head of navigation on Dela¬ 
ware Blver, 80 miles from Philadelphia. On 
main line of Penn. B. B., 55 miles from New 
York. Served by Penn B. B. A P. A B. B. B. 
Un Lincoln and State Highway System with 
hard surfaced roads radiating in every direc¬ 
tion. Excellent trolley and bus service to var- 
lons parts of state. Steamlioat transportation 
on Delaware Biver and on Delaware A Baritan 
CanaL 

Principal Industries: First American city 
in production of pottery, second in rubber, 
sixth in wire and cable, seventh in iron and 
Steel. Pottery, rubber, wire, machinery, Uno- 
elum, anvils, millboard, randy, radiators, 
crucibles, stsam turbines, tile. 97 different 
products are manufactured. 

TRENTON, N. J. 
1980 Popnlation, 119,280. 

(Jity and Bnburban Zstlmats, 181,197 (1920 
I'. 8. Census). 

Manufacturing Establishments; More than 
iOO. Leading Arms, John A. Koebling’a Sons 
Go., N. J. Wire Cloth Co.. Trenton Potteries 
Co., Ajax Bobber Co., Tliermoid Kiiblier Co.. 
American Steel A Wire Co., Certain-teed Prod. 
Co., Bells Mead Sweets, N. J. School Church 
Furniture Co., De Laval Steam Turbine Go., 
la-nox, Inc., H. D. Lee Men-iintile Co., Trent 

Native Whites, 71.1%; Negroes, 3.6%; For- Continued on fagr 132 

Cigars, 19; Plumbing Supplies, 15. 

Number of Betail Outlets for Nationally Ad¬ 
vertised Products; Passenger automobile agen¬ 
cies, 24; commercial anto. agencies, 9; auto¬ 
mobile accessories, 81; automobile tire agencies, 
28; bakers, 86; cigar stores and stands (in¬ 
cluding hotels), 36; confectioners (inclndlng 
hotel stands), 235; delicatessen, 54; dress¬ 
makers, 144; drug^sts, 61; dry goods, 155; 
department stores, 6; electrical supplies, 23; 
florists, 22; fruits, 88; furniture, 36; furriers, 
10; garages (public), 63; grocers, 581; hard¬ 
ware, 47; Jewelry, 48; meat markets, 203; 
men’s furnishings, 68 men’s clothing, 58; mer¬ 
chant tailors, 12; milliners, 47; opticians, 18; 
photographers, 15; pianos (and miscellaneous 
musical instruments), 16; radio supplies, 25; 
restaurants (including hotels), 113; shoes, 60; 
sporting goods, 7; stationers, 28; women’s ap¬ 
parel, 11. 

Sea asatotairriint oo this pagw 

PERTH AMBOY, N. J. 
1920 Population, 42,000. 

Native Whites, 83%; Negross, 2%; Foreign 
Born, 15%; Industrial Workers, 10%; English 
Beading, 80%. 

Bohoola; Public Grade. 8; High, 1; Paroch¬ 
ial, 1; Number of Pupils, 11,000. 

Churches; Baptist, 1; Christian Science, 1; 
Congregational, 1; Episcopal, 1; Hebrew, 8; 
Methodist. 1; Presbyterian, 1; Boman Catholic, 
5; MIscellaneeaa, 5. 

Theatres: Moving Pictures, 4; Vaudeville, 
1; Miscellaneous (Auditoriums, etc,), 2; Total 
Bumber of seats, 3,400. 

' Location; On Staten Island Sound at mouth 
of Baritan Biver. Served by Penn., Central 
A Lehigh Valley Bye. Trolley, bus and ferry 
service to central and western part of state. 

Principal Industries: Terra Cotto Mfrs., 
men’s and women’s clothing, machinery sup¬ 
plies, iron and steel, asphalt chemicals, cop¬ 
per, handkerchiefs, cartridges, cables, car¬ 
borundum, cigars, dye staffs, 

r Manufacturiiig Establishmsats, 35. Leading 
Jirms, Baritan Ck>pper Works, Atlanta Terra 
Cotta Co., Jersey Terra Cotta O)., Bossier A 
Hasslacher Chemical Oo., General Bakellte 
Corp., H. Bosenthal A Co., D. S. Cartridge 
Co., Standard Duderground Cable Co., Car¬ 
borundum Co., Bayuk Bros. Cigars, Inc., 
General Cigar Co., Inc., General Supply Oo. 

Besidential Features. Mostly one and two 
family houses. I.lmited sections devoted to 
workingmen’s tenements. Private homes pre¬ 
dominate. One of the finest residential sec¬ 
tions is located north of city, also one west of 
city, 

'Betail Shopping flection: Extends from 
^blic Market for 15 blocks on Smith, State, 
Broad and New Brunswick avenues. There 
are 6 outlying retail husiness sections and 
beveral smaller neighborhood sections with the 
nsual grocery, confectionery, meat and small 
shops. 

Trading Area: Extends about 5 miles west 
and east, about 4 south. Extensive business 
is secured from people living at a greater dis¬ 
tance due 8e the ezccllssit trolley and boa 
•ervlce. 

Wholesale Bouses: Groeerles, 4; Msata, 2; 
Fruits, 2; Hardware, 1; Dry Goods, 8. 

Number of Bstail Outlets for Nationally Ad¬ 
vertised Prodnsts; < Passenger automublle agen¬ 
cies, 82; commercial auto, agencies. 3: auto¬ 
mobile accessories, 5; automobile tire ageucles, 
•i; bakers, 11; cigar stores and stands (Includ- 
Ihg hotels). 16; confectioners (Including hotel 
itands), 12; delicatessen, 8; dressmakers, 8; 

^he MARKET 
Can you iiioture a well-ordered city with a population of 135,875 people (1920 U. S. Census report 

—population now estimated to be 149,000) with 64,000 engaged in gainful occupations? 

This large family occupies 32,186 homes and spent in 1923 $24,605,604 for food and clothing alone. 

This rich market is Paterson, N. J., the third city in the State, which has 2,659 retail outlets for 
your goods with a total value of yearly output of its factories estimated at $225,000,000. Its banks and 
trust companies have total resources of $115,930,772.91 with savings deposits amounting to 
$62,332,644.61. 

Its principal industries are manufactured silk, the dyeing of same, the making of shirts, linen 
threads, locomotives, aeroplane engines. 

Paterson is also the commercial centre for 500,000 buyers in Northern New Jersey. 

A REAL MARKET FOR ADVERTISED GOODS! 

^he MEDIUM 
Passaic County, of which Paterson is the county seat, is primarily an evening paper field with four 

evening dailies to one morning and THE PATERSON PRESS-GUARDIAN, with the LARGEST 
evening circulation in the County, offers the ideal medium for most advertised goods in Paterson. 

The PRESS-GUARDIAN is delivered to or eventually reaches over 14,000 homes in Paterson 
and thriving suburbs every evening and STAYS IN THE HOME where it is carefully read by every 
member of the family. (Last A. B. C. Auditor’s report made in July, 1924, shows 13,625 net paid for 
6 months ending June 30, 1924. 

The readers of THE PRESS-GUARDIAN in 1923 PAID $7,323,000 FOR FOOD ALONE. 

The Press-Guardian now leads in food advertising in Paterson. 

Its methods of co-operation have been highly commended by some of the biggest national adver¬ 
tisers in the country. 

If you want your message to be carefully read and considered by the discriminating people of 
Paterson, THE PRESS-GUARDIAN performs that service admirably. 

Why isn’t radio broadcasting done in the early morning? 

Because no one would have the time to “listen in.’’ 

Use the largest evening paper in Paterson and get an attentive audience. 

G. Logan Pajme Co. 
in the West 

Represented in the national field by: 
Payne, Burns & Smith 
in the East. 

R- 
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ROSWELL, N. M. SANTA FE, N. M. 

Trenton Tcont'd) 

I’ilf To.. TImis. Mailil.H-k’s Smis <(»., Itartliv 
rrn* lble (’o. 

Total Value of yearly output of factories es¬ 
timated at $125,00U.UUU. 

Special Information: Altlioii^ii iu lorution i'< 
.’a> iiiilfx from Fhi)ad«lphiH au«l tnilfs fruin 
New York, Trenton U independent of theH** 
-ItleM. ItH iiearneHs to New York and PUihidel 
phia oHiiMe it to be altected by railroad A 
triirk H«>rvi<*e to and from theae polnta. Tl4**re 
were M.4(Ni uutoN aHneMHed in Trenton during 
1923. 

Residential Features; Private boiiieM pre 
doffilnato. There are very few apartiueiit 
liouMeM 

Retail Shopping Section: KxteinU from 
Sluey rreiit Hotel. NV. Stale ami Willow 
Htreets. Kust on State atreet to City U:ill. 
o bliH-ks; on Hroiid street South from Perry 

street to Market street, 7 blo<ks: on Warren 
street South from Perry street to Front street. 
3 bioeks: MoiitKoinery street Perry to Front 
street, 4 blo4'ks; also streets that parallel 
State street approximately ir> blocks. Tnere 
are iieigldsjrhoo^l sections in various parl'^ of 
the city. Chambersbiirg Herttoii has high 
grade neigld>orh<MMl stores. theatres. banks, 
ete. 

Trading Area; Kxtends about 2t; miles north 
to Krem-htovvn. N. J.; south to briatot. Pu., 

and BMrlington. N. J.: east to Freehold, N. J., 
and west to l.aiiKhoriie and Newton. Pu. 
'ITolley, bus and train service link Trenton and 
its anrroiimling towns. 

Wholesale Houaet: (troceriea, 7: Meats, 20: 
Pruits, 7: Dry (ioo<lH, 8; Tobaceo. Ti; l>*ather 

tindings, r»: Paper, 6: I.iiinl>er, 3: Oil, 18; 
WriigH, 1: ('utidy, 5: C<ial. 7: Miscellaneous 
Lines, Itarl>er Supplies, 2; butter A Kggs. ITi. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: PasMeiiger automobile ngeii 
eies, 40; euininendul aulo. agem les. 24; auto¬ 
mobile aei'esKories, 51; automobile tire ugen- 
• ies. 37; bakers,' 72; cigar stores and stands 
(im-hiding hotels), 171; (oiifetdioners (inelud- 
ing hotel stumlRl, 422; delicatessen. 38; dress- 
makers. 100; ilruggists, dry go«>ds. 87; 

department stores, 38; electrical supplies, 30; 
tIoristB. 24; fruits, Hki: furniture, 41: furriers. 
13; grocers. 507; hardware. 44; jewelry, 55; 
meat markets. 07; iiieiPs fiirniBhings, 08; men's 
clothing, milliners, 30; opticians, 13; photo¬ 
graphers, 17; Pianos (and roUoellaneoiis iiinsl- 
sporting goods, iO; stationers, 9; women’s ap 
cal iiistriiments), 20; radio supplies. 10; res¬ 
taurants (iiichidlng hotelsl. 1<;8: sImh-s, 40; 
parel. 53. 

UNION, N. J. 
1920 Population, 20.051. 

City and Suburban Eatimate, I5o.00o. 

Native Whitea, 71.5%; Negroes. .tH%; For¬ 
eign Born, 28.4%; Industrial Workers. 3o%; 
English Reading, 85%; Families. 5.210;. 

Schools: Public Grade. 4; High, 1; Parochial. 
2; Number of Pupils, 5,020. 

Churches: baptist, 2; Kidscopul, 1; Hebrew. 
1; .Methotlist, 11; Uoman t'athollc, 3; Kvuii- 
gelliul. 1. 

Banks; National, 1; State, 2; Total Ke- 
KOiirces, $10,200,000. 

Theatres: Ijegltlniate, 1; .Moving Pictures. 6; 

Vamle\llle, 2. Total number of seats, 8,TOO. 

l,ocation: On Erie and West Shore It. R. 
Three miles from New York City. 

Principal Industries; Klectrlcal applianees, 
elastic braids, coats and suits, undertakers* 
Kiipplies, raincoats, silk and cotton fabrh'S, 
lamps and auto lamps. 

Residential Features: One am] two-family 
honses. Also large uiiiiils-r of apartment and 
tenement iMiuses, 

Retail Shopping Section: One mile along 
bt'rgenliiie Ave. alid a few Idocks on Fourth 
and liewls Sts. 

Trading Area: Six west and north, two miles 
-oiitli ami east. 

Number of Retail Outlets for Nationally Ad¬ 

vertised Products: Passenger automobile agen 
cies, 10; coiiiiuer4'lal auto, agencies, 5; automo¬ 
bile ac<’eksories. 0; automobile tire agencies. 6; 
bakers, C; cigar stores and stands (lin'lndlog 
hotels). 9; confe4'tionerH (Including hotel 
htaiids), Id; delicatessen. 7; dressmakers, 18; 
druggists, 9; dry gmals, 5; department stores, 

1; electrical supplies, 5; florists. 4; fruits, 8; 
furniture, <>; furriers, 2; garages (public), 15; 
grocers. T*;; hardware, 8; Jewelry, 5; meat mar- 
ket.s, 21; uicn*s furulshlngs, 7; men's clothing, 
7; merchant tailors, 4; milliners, 9; opticians, 
4: photoerapliers, 2; pianos (and miscellaneous 
iniislcal Instruments), 4; radio supplies, 10; res¬ 
taurants (including liotelsi, 8; shoes, 12; s|sirt* 
Ing goisls, 2; statitiiiers, 5; women's apparel, 9. 

See announcement on this page 

VINELAND, N. J. 
1980 Population. 0.799. 

City and Suburban Estimate: 20,fO0. 

Native Whitea, 70%; Negroes, 4%; Foreign 
Born. 2o< ( ; Industrial Workers, 26%; English 
Reading. 84%; Families. 1,552. 

Bohools: Public Grutl*-, 18; High, 1; Number 
Pupils, 2,550. 

C?harohei: 12. 

Banks: National, ti State, 2; Total Ke- 
suurceg. $5,300,000. 

Thgfttres: Moving Pictures, 2. Total number 
of seats. 1,800. 

Location: 30 miles from Philadelphia on 

N. J. Central and the West Jersey A Sea Shore 
It. R. 

Principal Industries: Canned goods, eUiy imts. 
chemicals, glassware, gloves, hosiery, shoes, Inm 
and brass castings, clothing, lumber and mill 
works. 

Reaidential Features: .Mostly one and two 
family houses. 

Retail Shopping Sectluu: Half mib- lui l.aiidis 
St 

Trading Area: Radius of five miles 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products; Pa>'Senger automobile agen 
4'ies, 11; commercial auto, ageuclea. 5; auiomo 
bile accessories. 15; automobile tire agenclea. 
15; bakers, 8; cigar stores and stands (Includ¬ 
ing hotels), 12; confectioners (including hotel 
Htanda), 9; delh^atesseii, 2; dressmakers, 25; 

druggists. 7; dry goods. 7; department stores, 
1; electrical supplies. 5; florists, 3; fruits. 5; 
furniture, 4; garages (public). 9; grocers, 34; 
hardware, 6; Jewelry. 3; meat markets, 15; 
men's furnishings, 7; men's clothing, 5; mer- 
t bant tailors, 5; mllliiiers, 7; opticians. 4; pho 
lographers, 2; pianos (and miscellaneous iiiuhI- 
cmI Instruments). 2; radio supplies, 6; re^taur- 

uiits (including hotels). 5; shoes. 5; sporting 
goods, 2; stationers, 2; women's apparel, 

Standard Surveys 
of 

NEW MEXICO 

EAST LAS VEGAS, N. M. 
1920 PopuUtlon, -t.lftl- With to.vii i.f 1 .is 

\ fJiHS, ClllltlCIUDIM. 
City and Suburban Eatimate, U.dsT. 

Native Wbitea, Wy, : Nevroea, 1%; Foreign 
Born. P'l,: Induitrlai Workers. -15%; Engllih 
Reading, Famillei, 2,221. 

Schools; I'libUc «.rade. *7; illKb. 2; Junior 
liigh, 2; raruchial, 2; State Nuriiial L'niversity, 
I: Teacher's rollege, 1; Baptist College. 1: 

umber of I’lipils. 2.4.77. 

Churchei; Kaiitlst, 1: I'lirUtlaii Scleuee. I; 
Kplscopal, 1; Helirew. 1; Metliodlst. 2; Pres- 
li.vterlan, 1; ttonian Cattiolie, 2; .Mlwellaiieoiis. 2. 

Banka: National. I: Slate, 2; Total Kesuureea, 
$2,700,000.; Saviaui Hank llepoiits Total, $taK>,> 
<>00. 

Theatrea: ls>Kiliniate, 1; Moving Pictures, 2; 
Vaudeville, I; Mlieellaneoiis, 2. Total iiiiiuber 
of seata, S.lOu. 

Location: t)n main line of tlie .1. T. & M. P. 
Railway. 121 miles from Colorado State line; 
lenter of a trading district for agricultural and 
livestiKk iuduatrlea operating vvltliin radius of 
;>2 miles north, 6.7 miles soutli, .74 miles west, 
Ts miles east; marketing eeuter for 47.000 
ai-rea Irrigated lands tlevoied to vegetalile [>ro. 
ilui'tlou, bay and grain, lUgliw'u.r eeuter nurth- 
lastern New Mexlce. 

Principal Industries; .No manufaetiires of cou 
se<|Ueiide. Division railroad shops; wool, hide 
nod |>elt market depots; large livestock ship 
piiig center; siipply center for 47.000 acres Ir¬ 
rigated lands. 

Kauufaoturing Establishments; .None of con 

seiiuence. 

Residential Features: Miistly liidividnal homes, 
largely owned hy occupants; fliiesl and must at 
tractive residential section of any city la the 
Southwest; entlrel.v paved; adei|uate street car 
system; abundant water supply from muiintalna; 
many nnnsually One homes erected hy retired 
and active hiisiness men; 6 large public parks. 

Retail Shopping Seotioii; Divided into two 

I'l'Utral dietrlrts, one surrounding four sides of 
s plaza or piihllc H(|uare, and extending along 
another street for tliree idocks; the other cen 
lering on Douglas .Weuiie and Sixth Street, ami 
extending along both sides four hlix'ks in each 
illrectlon; also lliree otlier streets parallel to 
Douglas Avenue extending live hlucks. 

Trading Area; ;i2 miles uorth; 0.7 miles south; 
r>4 miles west; 7N miles east. Public highways 
maliitulued in excellent cuudltlOD and sub 
sldiary luistness iirancties t>f l(K‘al wholesale 
iiouses stlmiilale Jot>l>lug as well as retail 
Inlying. 

Wholesale Houses; tlruceries, 4; Meuts, 1; 
IlHrilwsre, 3; Dry tiisids, 2. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products; Passenger automobile agen 
lies, s; I'ommerclal auto, agencies, 2; automo 
iille anessories. li; automobile tire agencies. 
14; liakers, 4; cigar stores and stauds (Includ 
Ing liolels), 16; coDfeclluners (lDi;ludlng hotel 
staudsi 8; dressmakers, 7; druggists, 8; dry 
goods. 17; department stores, 2; electrical sup 
plies. florists, 2; fruits, 6; furniture, 5; 
furriers. I; garages (piihllc), 9; grocers, 21; 

litrdwure, 4; Jewelry, 4; meat markets, 11; 
meirs riirnlsliings, 16; men's clothing, 10; mer 
I liaiit tiiilors, 4; milliners, 6; opticians, 8; 
pliotographers, 4; pianos (and mlacellaneous 
musical Instrumeuta), 2; radio supplies, 2; rea- 
laiiruuts (Including botels), 10; tboes, 3; sport 

Inc goods, 2; stationers, 5; women's apparel, 7. 

1980 Population, 7.062. 

City and Suburban Estimate, 12,U00. 

Native Whites, M‘/„; Negroes, 2%; Foreign 
BoriL 2%; Industrial Workers. 2%; English 
Reauug, 90%; Families. 2.000. 

Schools: Public (Irade, 0; High, 1; Parochial. 
I; Number of Pupils. 2,2(X>. 

Churches; Baptist, 1; Christiau Science, 1; 
Episcopal, 1; Methodist, 2; Presbyterian, 1; 
Homan Catholic, 2; Miscellaneous, S. 

Banka; National, 1; State, 1; Total Resources, 
$2,790,207; Saving! Bank Deposits Total, $120. 
5<i3, (not Inc. Building A Loan Asans.). 

Theatres; Moving Pictures, 2; Miscellaneuiis 
I .Auditoriiims, etc ), 2. Total uiimlier of seats. 
4,000. 

Location; Southeastern New -Mexico on A. T. 
A S. F. Ky. Second city in population in State, 
and trading center for entire southeastern sec 
lion. .Stage and mull line conncClioiia east, 
west and south In addition to railroad facilities. 

Principal Industries; .Agriculture. 

Manutauturlug Eatablisbments; .7; Is-adiiig 
linns: purity Creamery Co. 

Betidential Features; I-argely one and two 
family huuaes, ranging in value from $.2,igi0 to 

$20,000. 
Retail Shopping Section: Extends seven hlucks 

north and aouth, bulk of it being on Main 
Street with Klcbardson aud Virginia avenues 
on each side of Main Street having some of the 
husineta as well ss the eruss Htreets in this 
area. 

Trading Area; Seventy live uiilea south ami 
east; one hundred miles west; flfty miles north. 

WholMale Houses: Groceries, 3; Meats, 1; 
Eruita, 2; Hardware, 2; Dry Goods, 1; Mlscel- 

laueoiis Lines, &. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Froduots; Passenger automobile ageu- 
ciea, 11; commercial auto, agenclea, 7; aiitomo- 
idle accessories, 12; automobile tire agenotes. 
8: bakers, 3; cigar stores and stands (Including 
liotels), 18; confectioners (including hotel 
stands), 3; delicatesaeu, 1; dressmakers, 7; 
drugglata, 4; dry goods, 8; department stores. 
4; electrical supplies, dorists, 2; fruits, 7; 
furniture, 3; furriers, 3; garages (public), lU; 

grocers, 3.7; hardware, 3; Jewelry, 4; meat 
markets, .7; men's furnishing, 6; men's clothing, 
6; merchant tailors, .7; milliners, 7; opticians, 
3; photographers. 2; pianos (and miscellaneous 
musical instruments), 4; radio supplies, 4; res 
tauranis iIncluding hotels), 8; shoes, 8; spurt¬ 

ing guilds. 4; stationers, I; women's apparel, 4. 

1980 PopuUtlon. 7,'.’32. 

City and Suburban Eatimate, County aUiiit 
lO.OUi). 

Native Whites, 90%; Hegroes, 1%; Forelfs 
Bom. 9%; InduatrUl Workers, 60%; EngUih 
Reeding. (10%; Families, 1,470. 

Schools: I'ulilic Grade, 3; High, 1; Junior 
High. 1; Parochial, 7. 

Churches: Baptist, 1; kipiscopel, 1; Methodist, 
1; Presbyterian, 1; Roman Catholic, 2. 

Banks: Natlonel, I; Total Resources, $2,276- 
0*20. 

Thoatros: l,egltlmale, 1; Muviug Pictures. 2. 
Total number of aeats, 2.IK)U. 

Location: The Capitol of the Slate; the center 
of the most Interesting 100 miles square in 
Anierita from a historical, arcliieologlcal, sceaii- 
and climatic standpoint; on A. T. A 8. g 
Ry.. D. A K. G, W. Ky.. and New Mexho 
Central Ry. 

Principal Industries: No luaiiufacturliig et 
cept hand made Mexican and Indian rugs and 
blankets, flllgee and Indian Jewelry. A resident 
community, the seat of government for the 
State; a large prufessluoal (lupiilatiun, both men 
and women. 

Residential Features; lluuses are practically 
all one-family reaidences. The native Spanish 
American not as well boused as the -Anglo 
American. City is noted for many fine real 
dences, especially those Inillt in the su-called 
Santa Fe style. 

Retail Shopping Section: Four lilucks on Sso 
Francisco Street, as well us on the sides of 
Plaza, a few on Geleslhi Street. Suiall sluies 
scattered in vicinity. 

Trading Area; 6.7 miles south into tlie Ks 
tancia Valley, and norlh on the D. A K. li 
to the Colorado line. 

Wholesale Houses: Groceries, 2; Meals. I. 

Humber of Retail Outlats for Nationally Ad¬ 
vertised Products: Passenger antumol>ile agen 
flea, 7; commercial antu. agencies, 4; antoiuu 
bile accessories, 7; aiituinohile tire agem'les. 6: 
l•akers, 2; cigar stores and stauds (intludiag 
botels), lU; cunfectluners (Including hotel 
stands), 2; delicatessen, 1; drugglata, 3; dry 
goods, 4; electrical supplies, 1; florists, 1; 
furniture, 3; garages (public), 3; grocers. 17. 
hardware, 2; Jewelry, 2; meat markets, 3; 
meu'a turnUblng, 1; men's clothing, 1; mer 
chant tailors, 3; milliners, 2; opticians, 1, 
photugraphera, 2; restaurants (including hotels). 
6; shoes. 3; sporting goods, 2; stationers, 2. 

HUDSON DISPATCH 
An old esluhlislied newspaper in a newly 

established city. The new consolidated city— 
name yet to he selected—is made up of: 

Union Hill, population 25,000 
W^sl Hoboken, population 45,000 

Just across the river in New Jersey from West 
t2nd Street, New York. 

New (]ity Population 70,(KM) 
'I'liis new city is surrounded hy Weehawken, 

North Herf'cn, (iuttenherg. West New York and 
Seea liens. 

Additional 1\>pidation 00,000 
Just beyond this territory is Kastern Bergen 

(ioiiiity, with a do/eii snhurhan boroughs. 

Additional Population 100,000 
'I'llis is all Hudson Dispatch territory. Rich 

in industrial plants—rich in its own retail shop¬ 
ping district. 

HUDSON DISPATCH 
UNION HILL NEW JERSEY 
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ALBANY, N. Y. 
1920 PoimUtlaD, IM.IOT (iDcliiUlni; Keu^srUrr). 

Clt)i and Suburban Entimnte; lUl.Hari. 

HatlT* WhltM, 64,400; Nerroaa. For- 
ti(n Bom, 17,630: Induttrinl Worken. i:!..MNi; 

FkiulliM, 28,087; IlUterntei, 3%. 

School*: PuUic Grade, 29; HIkU, 1; l‘ariH'lii*l, 
25 (including private). Niiuiber uf Pupil*, lo.- 

Churehoa: Baptl*t, 8; Cbristluii Srieuce. t; 
t'uugregational, 1; Biilacupal, 9; Hebrew^ 3; 
Uetbodlat, 6; Preab.rterlan, 8; Komaii Oatbulic. 
2u: Ulscellaoeou*. 12. 

Banka: Natlunal, 3; Slate, 2; Savlugn. T; 
Oaving* Bank lieiiuall* Tutai. |I27,687,307— 

Jau lat, 1924. 
Tboatm: Legllliuale, 2; Moving Pictures. 12; 

VkiideTllle, 2; Mlacelianeoim (auditoriums, etc. i, 
B Total number of seat*, 19,530. 

Looatlon; on Hudson River, 15o miles fruin 
New York. Served b> N. V. Central, IVla 
ware k Hudson, Boston & Albany, Boston k 
.\lalue. West Shore R. R. Kastern lermiiiu* of 
New York Barge Canal, Gateway to Adiron- 
daik* and vacation land. Albany is bub of a 
network of Interurbau electric railroads. Ser\ed 
by Hudson Navigation Co.. Hudson River iHiy 
l.lue and various small ship lines that ply tlie 
river to south. Municipal aviation Beld. 

Principal Industries; Car beatlug apparalns, 
riiibussed blocks, checkers, dominos, combination 
billiard balls, patent ship propellers, patent 
stove specialties, carbonic acid gas. axle grea.se, 
I'ullege caps and gowns, paper makers fells, 
ribbed underwear, printing, toilet paper. 

Hannfaoturing Establishments: 513; leading 

arms, J. B Lyon, printing; .4. I*. W I’auer 
Co., .Albany Pelt Co., Consolidated Car Healing 
Co., Kenwood Mills, Grasslli Chemical Co. (Baver 
Co.), Ludlum Steel Co., Albany Car Wheel Co., 
Albany Billiard Balt, 'i^e Embossing Co., .Sew 
York Central R. K. Sbu|>s. Babbit lore Works, 
ihiktern Tablet Co., Federal Signal Co. Toial 
value of yearly output of factories eslimated 
St 150,21 l.OOb.—1919. 
■paoial Information: Educational center. State 

ikpltal. Savings Banka have largest per capita 
deposits In U. S., a 27-fuut cbaiinel in tlie 
Hudson River now awaiting action in Cungre.ss 
will make -Albany one of the coiiiiiry's greatest 
lulsnd seaports. 

Residential Features: .As .Alliany grows tlie 
tebdency is toward one and two fiiniily lionses. 
Many of the older homes In .Albany are 3 and 
a story brick. They are lo be found in tlie 
heart of the city, line to Hie Deeper Hiulsoii 
.Albany 1* growing by leaps and bounds and new 
land is tieing opened euniliiiiiilly with more new 
homes of the tirvi iiienlioned variety. 

Retail Shopping Section: Main shopping dis 
trict divided by State Street. North of State 
along N. Pearl Street for eight blocks, hoiislog 
biggest department stores and specialty shops 
South of State and along S. Pearl Street for 11 
blocks, housing price appeal stores. State Street 
along 4 blocks, Broadway, along 8 blocks. Cen¬ 
tral Avenue (in residential district) along ■* 
blocks (auto sectlonl. A'ariuus utbrr districts 
with their small thops. 

Trading Area; Allvany is the natural trading 
center fur The Capitol District which extends 
ou the north to the Canadian Border, on the 
cast to Plttsheld, .Mass., on the south to 
Poughkeepsie, and in the west to Binghamton 
-Nerved by excellent lallioad. bus and electric 
lines Ideal slate roads throughout entire 
Capitol District. 

Wbulesale Houses: Gruccties, 21; Meals, 9, 
Hardware, 1; Dry Goods, 11. 

Number of Retail Outleta for Nationally Ad¬ 
vertised Products: 1‘asseDger automuhlle ageu 
eies, 97; eummerclal auto, agencies, 11; auto 
bile acceasorles, 75; bakera, 47; cigar aturea and 
slanda (Incliidlug iiotels), 30; confectluuers (In 
eluding hotel Ktauds), 88; dcltcatesaen, 2U. 
dretamtkers, 14)>; druggists, 90; dry goods. .'>5; 
department stores. 12; electrical supplies, UU; 
florists. 33; fruits, 18; furniture, 4<i; furriers, 
20; garages (public), 50; grocers, 450; hardware, 
11; jewelry, 35; meat markets, luO; men’s 
furnishings, 25; men's clothing. 25; merchant 
tailors, 140; milliners, 32; opticians, 11; photog¬ 
raphers, 20; pianos (and miscellancoua musical 
inatrumenls), 15; radio supplies, 10; restaurants 
(Incindtiig hotels), 120; shoes, is; sporting 
goods. 10; stationers, 16; women's apparel 18. 

See announcement below 

AMSTERDAM, N. Y. 
1920 Population. S3,52-1. 

City and Suburban EitimaU, 75.UUU. 

Native Whites, 70%; Negroes, .006%; Foreign 
Born. Industrial Workers, 80%; English 
Reading. Families, 6,700. 

Schools: Public Grade. 17; Htgb, 1; Juuiur 
High. 1; Number of Pupils, 3,040. 

Churches: Baptist, 1; Episcopal. 1: Hebivw. 
2: .Hetliodlat. 5; Presbyterian. 2; Roman PatlMi 
lie 0; Mtseellaneoua, 9. Total luemberHliit*. 
2:1,709. 

Banks: National, 3; State. 2; Total U** 
Honri'es, $I8.307.0U0. SaTliiga Banka lVpo!4lt<« 
Total, $10,699,727. 

Theatres: l.eieltlmate, 1; Moving Pieturen, 4. 
Vamlevlll*'. I : 'rolnl nuiiit»er of seats, 4.800 

Location: In \loiitKoiiifr> I'o . on main tin** 

of NVu York Central and Weal Shore Uailroutl'i 
IMi the N. F. State Barge Canal an«l maiii 
highway between New York ami ItiirTulo 
Thirty three miles west of Albany. 08 uillea eant 
of rtlca. Also served by the Fonda. John>to\\ii 
•1 tiloveravllle electric line, connecting ultli 
JohiiHtowii, Gloveravllle. the Adirondack region, 
Schne<‘tady, Saratoga Sprliiga. HulNton Spu. ami 
Albany. 

Principal Industries: Brooina, ruga. car|H‘t’«. 
I»earl buttons, silk gloves, silk hosiery, knit 
iiiuierwear, sweaters, aprons. Itoiise dres<«*'<. 

«*otton hose, boxboard. paper boxes, luachinery. 
Imilera. looms, linseed oil, oil cake, “MeuiletN." 
paper clips, novelties. 

Manufacturing EstabLithmenta: 117. 

Value annual output, $OU,0(H>,tNNi 

Special Information: fe'lfth city in New York 
State in volume of manufactured prodmtH aiei 
sixth city In the United States in the manu 
facture of knit goods. 

Reaidential Features: Mostly one simI luo- 
fainlly bouses 

Retail Shopping Section: Approximately t\\<» 
miiee of atoree and shops ou East and \Ve«t 

Main streets. Market street, Dlvisiou street uud 
Intersecting streets. 

Trading Area: Sixteen miles esHt, 23 miles 
west and 12 north and south. 

Wholesale Houses: Gixx'erles, 5: Meals, 4. 
Fruits, 3; Hardware, 1; Miscellaneous l.lm-M. 
Knit Goods, 15; Confectionery. 5. Shm's. 1. 
Mill Supplies, 4. 

Number of Retail Outlets for Nationally Ad- 
vertiaed Products: Passenger automobile agen 
clea. 36. 4*ommerclal auto. agencies, 
automobile acceaaoriee, 6. automobile tire 
agenclee, 8. bakera, 22. 4’ignr stores and stand'* 
liucludlng Iwtela), 24; confectioners (Inclmling 
hotel stands), 94. delicatessen, 5: dressmaker 
:t4. druggists. 15; dry gootls, 22. department 
storea, 7; electrical supplies, 7. tlorista. r* 
fruits, 8. furniture. 10. furriers. 2; garagev* 
(public), 34; groc'era, 135; hardware, 4; jewelr> 
6; meat markets. 32; men's fiiriiiHldiig. lo; 
men's clothing. 10; merchant tallora. 12; 
lullllners. 12: optblans, 8: photographers. 8 
pianos (and mia«‘ellaneoiia musical Instruiiietilsi. 
6; radio auppUea, 6; restaurants (Imdutling 
liotelM), 24: shoes. 22; sporting giMHls, 7. sta 
fiotiers, 4: women's apimrel, 15. 

See announcement bHuwr 

AUBURN, N. Y. 
li*20 Population, 36.192. 

City a il Suburban Estimate; Ion'S! 

Native Whites. 77.7S . Nngroea. l.l'i: For¬ 

eign Born. 30.9%; Industrial Workers, 23.5%; 
FugUah Reading, 95.3%; Families, 8,719. 

Schools: Public Grade. Kt; High. 1; Junior 
High, 1; Puroi'hial, 5, Number of Pupils, 6.* 
;»4o. 

Churche:^: BaptiMt, 4; ChrlMtlun Science, 1; 
episcopal. 2; Helirew, 1; Metho*liMt. 4; I'reshy- 
lerian, 5; Kouiau Catholic. 8; MlHcellaneous, 7. 

Banka: National, 2; Slate, 4; Total Resources. 
$.30,154,222.15; Savluxa Bank deposits Total. 
$14,528,822.09 (Uesonroes of one private bank 
not included.) 

Theatres: Legitimate, 1; Moving Pictures, 2, 
\ andeTille, 1; Misc’eUaneiois (Auditoriums, etc !. 
2. Total Dunilfer of seata. 7,750 

Location: In heart of Finger l.*akes region of 
t'eiitral New York. Served by New York C^entral 
H R., Lehigh Valley R. R., A. A 8. Electri*- 
R R., Fhiipire State K. R. Corp Excellent 
freight and panHeriger bus ser>i*‘e ratliatlng in 
all dire* tloDH from tbe city. 

Principal Industries: Ihlnel Engines, rom*. 
twine. cart>etH. ruga, agricultural Implements. 
Hlioes, woolen gisMls. wagons, trm-kH and forgings. 

Manufacturing Establishments: 42; l.eadlng 
firms, Mclntosh-Sej moor Corp.. t'olumblan R*ii>e 
Co.. Plrtli Car|>et Co.. Nye-Fait Kllmarifm-k 
Corp., International llarveater Co., Dunn-Mc- 
Csrthy Shoe Co.. KoblnsonHynon Shoe Co., 
iuburn Wmdeu Co.. F^gle Wagon Works, Henry 
Forge and Tbol, Inc., Henry A Allen Total 
value of yearly output of fiictortes estimated 
at $31,7lO,o<K>. 

Special Information: Auburn is a city uf 
beautiful residences, diveraifled industries, a 
great tourist center located in the "heart of 
Finger laikes region." full of historic lore. 
I»eautifui si’eiiery. at f(a»t of Owasco I^ke and 
siirroonded by a rich agricultiirtl district, ijo 
cNted In the city in Auburn State Prison and 
tbe Auburn T'lit'oltmical Seminary. Reautiful 
Chamber of Commerce building serving aa Com- 
inuDity Center. 

Residential Features: Mi^tly one and two 
family hounea. .\uburii takes pride in her beauti¬ 

ful residential sectionx. Estate «>f Gen. Wm. 
i(. Seward among Idstorlc re^idenrea. Private 
homes predominate. Strong Savings ami Loan 
Ax<oclatton enables industrial workers to tditain 
luiiiiea easily. 9 well kept parks. Mau> beauti 
fill summer residences «»ii Finger I akes snr- 

rtuinding city. 

Retail Shopping Contor: Katliates from toin- 
iiioii Center, Gencaee stretd, North and South 
streets. 4 bl«s-kx east. west, iiortli anti 1 bite k 

Continued on /HJgr 115 

OiPMnr /Mne delivered cirae^ 
lotion than all otherAlhatiy I 

JCeiespapers combined J| 

l / The Knickerbocker PreM 

Albany Evening'Newi 
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is the 

Amsterham 
lEuctting Slccorhcr 

No so-called "Capital District” Newspaper Will Deliver Your 

Advertising Message to the Productive Amsterdam Field. 
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lales auJ tilber infor- I MOllSKK ^ 42iitl St., .New York. 
lOO comiMunKata with x 4, I a* 11 v a a • 17 N. l.a Salle Si., Chicago 
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WHEN a six-day newspaper which also has a large 
Sunday edition makes a gain of 536,998 lines 

in total paid display advertising in a period of 10 
months while its competitors either practically 
stand still or show losses, it is certainly worth 
telling the journalistic and advertising world. 

Look at these figures—from January to October, 1924, inclusive— 

the Buffalo daily (six-day) newspapers, compared with the same 

period of 1923: 

Buffalo Evening TIMES, Gained - - - 536,998 lines 

Buffalo Evening News, Gained - - - - 5,180 lines 

Buffalo Evening Enquirer, Lost - - - 150,668 lines 

Buffalo Evening Commercial, Lost - - - 267,302 lines 

Buffalo Morning Courier, Lost - - - - 17,276. lines 

Buffalo Morning Express Gained - - - 36,162 lines 

It is perhaps superfluous to add that The Buffalo TIMES — Evening 
and Sunday—carries more total paid display advertising than any 

other paper, enjoying a lead over the next paper, an evening news¬ 

paper, of 275,016 lines. 

The Buffalo Evening and Sunday Times 
NORMAN E. MACK, Editor and Publisher 

Foreign Representatives: Verree & Conklin 
New York, Chicago, Detroit and San Francisco 
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NEW YORK (Conl’d) 

Auburn (can’t) 

•oath. Two ontljlnf i«tall aectlons serring 
foreign population; also neigbborliood aectlona 

Harrla Harreoter Co., Doehler Die Caating Co., 
Wiard Plow Co., Batarla & New Tork Wood¬ 
working Co., r. E. Maaon St Sona, aeaia; B. N. 
Koweii Paper Box Co.; B. B. Obapin Hfg. 
Worka; Rough St Tnmbie Garment Co.; Climax 
Corporation, enailage cnttera; P. W. Minor St 
Son. 

Valne annnal ontpnt, 112,000,000. 

Special Information: Location of Bnlarla 
with grocery, drug, confectionery, meat and (county neat) makea it the hub of trading 
■mall abopa. area embracing orer BO.OOO. Bleb general 

Trading Area: Auburn baa a trading popnla- farming territory, balanced by manufacturing, 
tlon of approximately 80,000. 6 bua llnea and Curve of proapeilty la lean wavy than In a 
2 trolley lines aerre trading area of 120 aq. locality dependent wholly on manufacturing or 
miles. farming. Batavia la the home of highly paid 

Wboleaale Housea: Groceries, 4; Meats, 3; men who work In D. 8. Gypsum Mines In 
rrolts, 1; Hardware, 1; Miscellaneous lines, Oakfleld, where sheet rock la made. Genesee 
Supplies, 1; Candy, 8; Hides St Leather, 8; County (40,000) has over 10,000 automobiles In 
Crockery, 1. use. One for every four people. Highest per- 

Humber of Retail Ontleta for Nationally Ad- ceutage in New Tork State. Home of Western 
vertiaed Prodneta: Passenger automobile agen- New Tork Utilities, serving a territory of 
clea, 16; commercial auto, agencies, 5; automo- BO.OOO with electricity. Selected by state at 
bile accessories, 29; automobile tire agencies, permanent home of Troop A State Police. 
1»: baker. 1^ cigar store, and stands (Inc^^^^^^ Be.identUl Feature.; Mostly one-famlly 

houses. Not an apartmebt building In the 
stands), 84; dellct^n. 8; drMsm.ker^ 65; Seventy-flve per wnt homes owned, having 
druggists, f'y K^s, 1(). department stores, p„,phased them through Genesee County Loan 
S; Association, founded In 1879. One hundred and 

mg, 41; mcrcuoui isiiurs, xi, uiiiiiuo, _• .harta trees 
tlclans, 8; photographers, 6; pianos (and miscel¬ 
laneous musical Instruments), 8; radio supplies. Retail Shopping Section; Main street 7 
«• resUnrants (Including hotels), 20; shoes, blocks. State street 2 blocks, Jackson street 2 
9; sporting goods. 4; aUtloners, 8; women’s ap- blocks, Elllcott Square (equivalent of a block), 
pare). 12. with groceries, meat market, auto 

See announcement on page 186 store, hotel, etc. Numerous neighborhood 
_ stores. 

DAI I QPA N V Trading Area: Eighteen mile radius. In- 
O/ALeli^ 1 jr/A, In. a. termittent In 29 mile radius. Cement roads all 

1980 Population, approximately 4,000. directions. 

.^‘“rw '^o^in "b:™ ’ on^lxtt-^ Ia”d‘Si ?r^ll.“ll.Veo™‘‘LlneV 

foortbs. KumD«r ox Retail Outlets for Nationally Ad* 
o. niipti 1 vertisod Products: Passenger automobile agen- 

SchooU: Public Grade, 2; High 1. j,. ,„to. agencies, 6; 
Churches; Baptist, 1; Christian Science, 1; automobile accessories, 7; automobile tire 

Episcopal. 1; Methodist, 1; Presbyterian, 1; ngenclee, 10; bakers. 7; cigar stores and stands 
Bomuo Catholic, 1; Mlscellaneuns, Gost)el Chapel, (including hotels), 20; confectioners (Including 

Banka: NaMonal, 2; Total Resources. 1650,000. hotel staoda), 18; delicatessen, 1; druggists, 6; 

'• 5;n,’!;'S”Ti 
ot scau. Oil. furriers, 2; garages (public), 20; grocers, 48; 

Location: Delaware A Hudson. hardware, B; jewelry, 8; meat markets, 14; 
Prinolpal Industries: Glove making, overalls, men's furnishing, 6; men's clotblug. 8; merchant 

leather and knit goods. Paper making and lailors, 8; mlllluers, 7; opticians, 8; photogra- 
(weater making. pbers, 6; pianos (and miscellaneous musical 

Maufaoturing EatabUMiments;: l4:.dlng 9rm.. 
Ballston Knitting Co.. Hallston Knit Glove, i! stslloSe™*^* ’wimesil ' 
Cold Storage. American Hide St Leather Co.. 3. women a apparel. 7. 
Miller Overall Factory, Spa Knitting Co., West 
Milton Paper Mill. BEACON, N. Y. 

Special Information: Second largest tannery 
In world—so quoted, and largest of American 1980 Population, 10,906. 
Hyde St Leather Otmpany. Largest kniting mill City and Suburban Estimate, 30,000. 
of Its kind In the world. Second best drinking Whites, 80%; Negroes, 1.7%; Foreign 
water In tb6 state. Tsisis..AWmi o«afL. 

BEACON, N. Y. 
In world—so quoted, and largest of American 1980 Population, 10,906. 
Hyde St Leather Otmpany. Largest knItIng mill City and Suburban Estimate, 30,000. 
of Its kind In the world. Second best drinking Whites, 80%; Negroes, 1.7%; Foreign 
water In the state. 18.3%; Industrial Workers, 28%; Eng- 

Residential Features; Very pretty residences, Ush Reading, 92%; Families, 2,392. 
street^ tree., etc. Spriijg water. Most people 
(VWD their homes, llealtnful cUmate. air, gen* * k s s 
arsl condition. Near Lakes. • Churches: 12. ersl condition. Near Lakes. 

Retail Shopping Section: Front street, 4 blocks. Banka: 4; Total Resources, $7,250,000. 
Hilton avenue. 3 lilocks, Bath street, 1 block. Theatras: 8. Total number of seats, 2,000. 
South street. 2 blocks. BesidentiU Festorss; Mostly one and two- 

Trading Area; Within 16 miles from southerly family houses. 
^. tlon as Schenectady is •» that ReUU Shopping Section: About 9 blocks. 
About 15 miles west of village as Amsterdam Is _ , 
19 miles. Atmnt 15 miles esst. Abont 7 mile. Trading Area: 15 mile radius, 
north as S.'iratoga Is there. Considered a 3u Number of Retail Outlets for Nationally Ad- 
arile area. vertiaed Products: Passenger automobile agen- 

Wholesalo Houses: Miscellaneous line, 1 store, rlss. 4; acmmerelal auto, agencies, 2; sutomo- 
w.tiae.liv AH ^*** scceasorles, 5; automnblle tire agencies, 5; Nui^r of Retafl Outlets for Nattonally Ad- (Including 

rti^ Prodnctai l>^ae:iger hotels), 4; confectioners (Including betel vertisod Prodnctai Passenger autoinobile agen- 
^ 6; commerlcal auto agencies, liautomobl^ J,','jTeliraUrsr 6 
accessories. 7; automobile tire agencies, all i. 5. Electrical siim.lbs 

cccTLhI.I.'! S: Oortsts. 2; frutts. S; furniture, 1; garages 

3; droisms 
d^rtment 
Sorista, 3; 

(pohlle), 2: radio supplies. 4; restaurants (Including hotels)’, 
8; meat n>«rk‘ ts. men • *•’ • 4; shoes, 3; sporting goods, 2; stationers, 1; 
d^tbloK, 4; merchant tallora* S; mlillDen. 3. a ® •* * 
optlclani, 1; photographers. lY plann. (and mis- • •9»««>. *■_ 
eellaneoos musical Instruments), 2; radio sup- 
pi^. 8; shoes, 4; sporting goods, 1; stationers, 
2; women's apparel, 4. 

, BATAVIA, N. Y. 
1980 FopuUtlon. 13,541. 

BINGHAMTON, N. Y. 
1980 Population. 66.800. 

City and laburbaa Ektlmate, 129,000. 

Native Whites. 08%; Negroes, 1%; Foreign 
Bom. 0%; Industrial Workers, 652; WsgHsh 

City and Suburban Estimate; City, 15,000. reading, 04%; Families, 12,000. 
Territory, 80,000. Scbsols: Public Grade, IS; High. 1; Parochial, 

Native Whites. 90%; Negroes, 1%; Foreign 2. Number of PnpUs. 15,000. 
Bom. 9%; Industrial Workers, 20%; English 
leading, 95%; Families, 8,500. 

Chnrchss: Baptist, 6; Christian Science. 1; 
Congregational, 3; Episcopal, 8; Hebrew, 1; 

Schools: Public Grade, 7; High, 1; Junior Methodist, 7; Presbyterian, 6; Roman Catholic, 
High. 1; Parochial, 3; Number of Pupils, 3,548. 7; MlsceUaneoiia, 6. 

Churches; Baptist, 2; Christian Science. 1; Banks; National, 3; State, 1; Total Resources, 
%riHcopal. 1; Hebrew, 1; Methodist. 1; Presby- $.50,000,000; Savings Bank Deposits Total. $14.- 
terlna, 1; Roman Catholic, 4: Miscellaneous, 4. 007,887.47. 

Banks: NatlonaL I; Bute, 2. ToUl Be- 
4ar>ea. $8,500,000. 

Theatres: T«gltlmate. 1; Moving Pictures, 13; 
Vaudeville, 1; Miscellaneous (Andltorlums, etc.). 

Theatras: Legitimate, 2; Moving Pictures, ToUl number of seats, 15,000. 
3; Mlacellaneous (Auditorluros, etc.) 8. Looatlon; On the main line of the Erie and 

location: Midway between Buffalo and ? »• »» ‘he 
Bochester. Served by main line New Tork BxceUent bus eervlce 
Central and Lehigh Valley. Avon branch of f^'****™ ‘-mJaal S.yra- 
We D. L. St W. and West Shore Railroads "'»* 8“‘h«ni terminal 
ran within a radlnt of 5 miles. Palace car Utica dmalon D. L. A W. B. B. 
haases to Buffalo, Rochester, Attica, OakOeld, Prlactpal ladoatriaa: Shoes, washing macfalnea, 
Medina. Albion. Freight auto track llnea east rameraa, cigars. 
sad weat. nalng main highway New Tork to 
Baffalo, which la Batavia's main street. 

Manufacturing Eatahliahmenta: 258; I.eadlng 
6rma, Endlcott Johnson Corp. with 16,000 em- 

Frinoipal Indnstrles: Harveetlng machinery, ployeea. Factories located In Binghamton, 
alumlonm casting*, advertising seals, paper Johnston City—tnbarb, 6e trolley fare. Endlcott, 
hexes, shoes. Interior woodwork, tin and Iron siiborb, 12c fare, and located 9 miles to the 
ceetalncra, enailage cutters, shirts, rompers, weat. Total employees of all factories, 33,000. 
perfumes, plows. ToUl valuatiou of yearly output of factorise 
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Binghamton 

Press 
with its more than 32,000 net paid daily 
circulation leads its contemporary by 
more than one hundred and sixty per cent 
in local circulation—more than one hun¬ 
dred per cent in local and suburban circu¬ 
lation, more than seventy per cent in total 
circulation—and keeps right on widening 
the gaps. 

In Binghamton the coverage is so complete 

that the average net paid circulation exceeds the 

number of listed homes in the city. In Bing¬ 
hamton and adjacent territory the coverage is 

three cop,j^^,„to each i6 people. This is a situa¬ 
tion not 'fekci^Iled anywhere, and approached 

only in two or three other cities in this country. 

Behind it all there are two splendid reasons— 
a real newspaper, modern, up-to-the-minute, and 

a live, wideawake community—appreciative and 

responsive. 

There is no better demonstration territory in 
the land than Binghamton and no more stable 

and dependable advertising medium for a real 

test than 

Binghamton 

Press 
THE JOHN BUDD COMPANY 
National Advertising Representatives 

ChicBgo St. Louia 

Los Angeles 
New York 

San Francisco 
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NEW YORK (Cont’d) 

Binghamton (con*t) 
at ffor Itintfliamtoii. John- 

elnn Tlty and Bndirott. 

Special Information: Ituildine i^ernilta 1P1S - 
3.157: huildinjf permits lf>23. Amount 
«pent on building 1910 $1,927,948.40; 1923—$5,- 
542.214.23. 

Residential Features: Hingbainton Ih known 
aa the parlor city of the state and la a city of 
homes. 85% of Ita oitisena own tlieir own 
homes. 90% are of frame structure. 50% arc 
single and 50% two famil.r dwellings. Tiie west 
side is the l)eat residential section and tlie north 
^ide a close second. 

Retail Shopping Section: Rxtends from court 
hoiiae in center of city. 5 city blocks to the west, 
two to the east and three to the north. t*ourt 
la main street. In addition there are three 
neighborhood centers with the usual gnsery, 
meat and drug stores. 

Trading Area: Witliin a radius of .30 mile** 
Racellent bus system over gO(»d roads; fine trolley 
service; tliree railroads giving frequent service. 

Wholesale Houses: tirweries, 4; Meats. 4; 
Fruits. 3: Hardware, 2; l>ry tJoods, 2: Mlscellan 
eous lines. Confectionery, 5: Shoes. 1. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Producta; l^assenger automobile agen¬ 
cies, 40; commercial auto, agencies. r»; aut<mio 
bile accessorica. 38; automobile tire agencies, 
10; bakers, 28; cigar stores and stands (includ¬ 
ing hotels), 5(»; cf»nfe<’tloners (imduding hotel 
stands), 83; delicatessen, 5; dressmakers, 02; 
druggists. 25; dry goods. 24- department aton*^. 
10; electrical supplies. 20; (lorists. It; fruits. 
16; furniture. 2Ji; furriers, 10; garages (publlci. 
.50; grocers. 2^12: hardware. 12; Jewelry, t; 
meat markets. 32; men*a furnishings. 9; men’s 
clothing, 48; merchant tailors. 6: milliners. 1>»; 
opticians, 10; photographers. 14; pianos (and 
miscellaneous musical Instrumenta), 7; radio 
supplies. 15; restaurants. 4; women’s apparel, 17 

See announcement on page 136 

BUFFALO, N. Y. 
1920 Population. riOP.,77r>. 

City and Suburban Eatimate. (>rui,<a»'. 

Native Whitei, 76%; Nejroea, 4.2%; Foreign 
Bom. 2*1%; EngUah Reading, 0S S%; Femlllee, 
1in.<NMt iKtniee. 

SchooU: riil>li<’ ^;^a^ie. 6.'»; Hi^h. •!; Junior 
Higli. I; Nuinie-r of I'liplls, 

Churches: liaptiet, 26; Christian K<-ieii.'e, 4, 
rongregational, D; Episcopal. 26; Hebrew, 19, 
Methodist, 31: rrcatiyteriaii, 30; Roman Catho 
lie, 70; Miscellaneous, 24. n 

Banks: National, .7: Xtale, 74 aavinK". 4 |irt 
rate; Total Resources, |.■l20.796,12.’i; SatlnEs 
Bank Keposlfs Total. $U7.0(M,841. 

Theatres: Ic-gltlmale, 2; Moving rictiires. 7u. 
VandeTllle, 3; Burlesque. 3; Miscellaneous (audi 
toHiims, etc.), l>. Total numl>er of seats. I0."i.- 
noO approxImatel.T. 

Location: Buffulo. Rochester A rtttshiirgli, 
Buffalo & Southwestern. Canadian Pactne. D. I. 
& W., Erie, Grand Trunk. EehtEli Valley, N. 1 . 
C. & H. K. R. R.. N. Y. C. & St, E.. renn».il 
vania, Wal>ash, West Shore, Michigan Central. 
Detroit tt, fleveland I'ranaportatlon Co.. Inland 
Idtkea & River Transit Co., Interwaterwa.vs 
IJne, Nicholson Transit Co.. Transcontinental 
Freight Co., Boland & Cornelius. Buffalo h 
Ijike Erie Traction Co.. BuIlo<'k A- Gavin 

Principal Industries: Buffalo's industries are 
more dlverstded than those of aoy city In tlio 
United States. It has 60 per cent of the 2|.'t 
lines of manufacture, steel, iron. 6oiir. lumber. 
U. S. Gypsum, coal, paper loard, marine and 
aeroplane motors. 

Manufacturing Eatahliahments: 2,7(K) in 1919. 
2.900 estimated now; I/^adtng Arms, Amerlcsn 
Radiator Co., Bethlehem Steel Co., Pierce-Ar¬ 
row Motor Car Co., Larkin Co., Jacob Bold Pack 
iiig Co., Dunlop Tire Co., Chevrolet Automobile 
Co., U. S. Aluminum Co., Bearer Board Co., 
Fibre Silk Hills, Stewart Automobile Corpora 
tlon, U. 8. Gypsum Co.. Washhum-Crosby Mills, 
Curtla Aeroplane Co. Total value of yearly out¬ 
put of factories estimated at $6.74,000,000. 

Special Information: No other American city 
• an offer to industries desiring to reach the 
same market the shipping facilities that are 
arailahle to Buffalo.—lake, barge, canal and 
mil. From Buffalo’s harbor clear 10,000 ships 
and 15,000,000 tons each year. There are 2b 
grain elevators with a rapacity of .71,000,<smi 
butbels of grain. 

Residential Featnrea: Chiefly one and two 
family bonaes. There are 116,000 homes In 
Buffalo—63,910 are rented and .72,270 owned by 
liooieholders. There are 97.7.">0 residences using 
electricity. Single houses predominate. 

Retail Shopping Section: Main street —5 miles; 
Broadway—5 miles; .Seneca street—30 blocks: 
Swan street for 10 blocks; Eagle street—1't 
Idoeks; Hertel avenue—3 miles; William atreci 

20 hlorks; Connecticut street—10 blorks; Jef 
feraon aventie—2 miles. There are g onflying 
districts and amail towns with the iiaiial shops, 
etc. 

Trading Area: Within a radius of 40 miles of 
Buffalo. Batavia on the east 40 miles; Dunkirk 
on the southwest 40 miles; Franklinville south¬ 
west and I»ckport on the north. 

Wholesale Houaet; Groceries, 26; Drugs, 6; 
Meats, 42; Fruits. 60; Hardware, 3; Dry Goods. 
9; HlsceUaneous lines, 7 flab, 18 bats and caps, 
04 Jewelers. 

Number of Retail Outlets for Nationally Ad¬ 
vertised products: Passenger automobile agen¬ 
cies, 109; commercial anto. agencies, 17; auto¬ 
mobile acceasories, 336; automobile tire agencies. 

10; bakers, 240; cigar stores and stands (in 
rinding hotels), 3,430; confectioners (including 
hotel stands), 1,116; delicatessen, 56; dreta- 
roakers, 193; dmgglata, 234; dry foods, 325; 

depnrillielil slores, lb; electrical silppliev, 134; 
florists. 80; fruits, 68; furniture, 150; farriers, 
7.7: garages (public), 348;grucers, 2,3t>0; hard¬ 
ware, 161; Jewelery, 174; meat markets. 764; 
men's furnishings, 143; men’s clothing. 1.7.7; 
merchant tailors. 250; milliners, 190; opticians. 
6.7; photographers, 106; pianos (and misccl 
laneons musieal instruments), 84; radio supplies, 
.75: restaurants (ineluding hotels), 516; sluies. 
2.’'>6: sporting goods, 11; stationers, .72; women's 
appsrel, 60, 

See pages IM and 137 

CANANDAIGUA, N. Y. 
1920 Population, City, 7,900; Town, II.OOO. 
City and Bitbnrban Estimate, TV>tal trading 

area, 20.0(St. 

Nativo 'Wbitss, 98%; Negroes, %%; Foreign 
Born. 1%%: ladustrial Workers. 18%; English 
Reading, 100%; FamiUos, 2,100. 

Schools; Public tirade. 6; High. 1; Junior 
High. 1; Parochial, 1; Number of Pupils, 1,6.70 
(come in from couniry.) 

Churches: Baptist, 1; Christian Science, 1; 
Congregational, I; Episcopal, 1; Methodist. 1; 
I’reshyterian. 1; Roman Catholic, 1; Miscellan- 
wus. Wesleyan Methodist. Pniversalist. 

Banks; National, 1; State, 1; Total Reooorces, 
$8,000,000; Savings Bank Depnelts Total, $3.- 
OOO.OOO. 

Theatres: liegitimate. 2: Moving Picture. 1; 
Miscellaneous (Auditoriums, etc.), .7 small halN. 
Tola) num)>er of seats, 5,000. 

Location: Penn, terminal; New York Central. 
Evcellent service on Penn, and N. Y. Central: 
trucking concerns every tew tioiirs ont of 
Ibwhesler and Buffalo, 

Principal Industries: Enamel ware, sweater, 
etc., corsets, canning, R. R. ahopn, canned goods, 
flour milling. 

Manufacturing Eatablishmenis: 4. leading 
Anns. 71ie IJsk Mrg. Co., Roper Knitting Mills, 
Miller Corsets, N. Y’. Canners. Smith’s ”A" 
Hour. Total value of yearly output of factor¬ 
ies estimated at $3,75<7000. 

Special Information; The renter of one of the 
richest agricultural sections la New York Al 
most 100 per cent pure American population. 
All can read. located In the beautiful western 
gateway to Finger I-akes region. The Lisk wear 
Is known thrmighont the world as best enamel 
ware. 

Residential Features; City of home owners. 
Beaiitifnl residential place. The private homes 
are lieaiitlful. nie northern section (als.ve th" 
IrnckI Is residential properties $2..7no.n*i 
(including tills of Mrs. F. F. Tliompeon. Islet. 

Retail Shopping Section; Extends (mm railroad 
Iricka south to Saltonatall street. 9 blocks. Con 
Mists of the usual live wire small city Main 
street aection. 

Trading Area; Takes In all tintario I'onnly. 
• enter for farmers and people from several 
small nearby towns. TVsIn, trolley snd bus 
service. 

Wholesale Houses: ttroceriea, 2; Mests, I; 
Fruits, 2; .Mlscellsneoiis lines, 4 mills iBourl. 

Nnmbsr of Rets It Outlets for Nationally Ad¬ 
vertised Products; P.issrr.gcr automobile agen 
eies, 14; cotnmerelal auto, agencies, 2; antome* 
Idle aeressories, 14 garages, 4 stores; automn- 
tdle fire agencies, garages and 5 stores; bskers. 
4; cigar stores and stands tlocludlng bcteisi, 
19; confectioners (including hotel standal. 76, 
delicatessen, 1; dressmakers, 23; druggists, 4; 
dry goods, 8; department stores. 2; electrlesl 
supplies, 4; florists. 2;'frnlts, 6; fumlture. .7; 
farriers, 4; garages (public), 14; grocers, 16. 
hardware, 4; Jewelry. 4; mett markets, 12; 
men’s fnrnishlngs, 6; men's clothing, 6; mer¬ 
chants tailors. 8; milliners. 7; opticians, 4: 
photographers. 2; pianos (and miacelaneona mu¬ 
sical Instruments), 2; radio supplies, 9 (Inel. 
garages); restaurants (Inrinding hotels), 8; 
shoes, .7; sporting goods, 7; stationers, 3; wo¬ 
men’s apparel, 10. 

CATSI^L, N. Y. 
1920 Population, 4,728. 

enty and Suburban Eatimata, 18,000. 

Native Whitei, 87%; Negroes, 4%; Foreign 
Bom, 9%; Industrial Workers. 25%; English 
Reading, 91%; Families. 1,365. 

Sihoolt: .7; .Niiiiiber of Pupils, 1,.7|0. 

(Thurches; 6. 

Banks; 3; Total Resources, $7,100,000. 

Theetrei: 2. Total number of seata, l,90o. 

Residential Features: .Mostly onefamily 
lioilses. 

Retail Shopping Section: Five him-ks. 

Trading Area: itadiiis 8 miles. 

Number of ReUU OutleU for Nationally Ad¬ 
vertised Producta: I’asaenger antomolule agen 
cies, 7; commercial anto. agencies, 4; aiitnniu 
bile accessories, 11; automobile tire agencies, 
1); bakers, 3; cigar stores and stands (incliid' 
ing hotelsl, 9; confectioners (including hotel 
stands), 8; delicatessen, 2; dressmakers. 6; 
druggists, 3; dry goods, 6; department stores. 
1; electrical supplies, 4; florists, 2; fruits, .7; 
furniture, 2; furriers. 1; garages (public), 7: 
grocers, 10; hardware, 5; Jewelry, 2; meat mar 
kets, 6; men’s furnishings, 3; men’s clothing. 
.7; merchant tailors, 3; milliners. 3; opticians 2V 
photographers. 2; pianos (and mitcellaneous. 
musical Instrumenta), 1; radio atippikss, 2; res¬ 
taurants (including hoteia), 7; shoest. ♦; sport 
ing gfsMls, 2; stationera, 2; women’s spparel, 3- 

COH<>ES, N. Y. 
1920 Population, 22,987. '-r ^ 

City and Suburban Estimate, 56.000. 

Native Whites, 'r.-T; Foreign Born, ’2.7% In- 
dnitnal Workers, 6.7%; EngUih Hoar ling. 90o!.; 
Families, 10,500. ^ 

Schools: Public Grade, 9; High, 2; Junior High 
2; Parochial, 6; Number of Pupil.; «^ * ’ 

CliurchM: Baptist, 2; Congregatl. „g|. i; Epis 

aopil, 2; Hebrew, 1; Methodist, 3; Presbyterian, 
2; Roman ratboilc, 7. 

Banka: National, 2; State, 2: Total Resources, 
$14,287,738.20; Savings Bank Deposits Total $6.- 
8.77.764.14. 

Thsatraa: Moving Plctnres, 8: HlacellaDenua 
(auditoriums, ete.), 2. Total number of seats, 
12,000. 

Location: Shipping terminal New York State 
barge canal east and Hudson River, intersectetl 
by N. Y. Central and the Delaware A Hudson 
R. R. Ihrge dipping center. Direct route 
north and south. 

Principal Induitriei; Iron pipe, cotton cloth, 
paper and paper boxes, batta and aboddies. Co- 
lines Power A Light Corp., automobile parts. 

Mannfaotnriag ZstabUshmonts: 75. Leading 
Arms, Harmony Mills (cotton clotbs), Coiioes 
Rolling Mill (iron pipe), Henry Ford plant. To- 
Is) value of yearly output of factories estlmalcd 
at $1.72.0<i0.<l00. 

Special Information: $1,000,000 addition to 
Cdioes Power A l-ight; $.700,000 addition 1o 
Henry Ford plant. Big hullding boom. Ihrgcsi 
manufacturing center In the world for cotton 
cloth. 

Roaidentitl Features; One, two and three fsiii 
Hy houses; 40 per cent privately owned. Credit 
plan building boom. 

Retail Shopping Section: Extends from Junc¬ 
tion Mohawk A Remsen terminal for all car 
lines to Columbia. 11 blocks on Remsen street 
and also same on Mohawk which is parallel to 
Remsen. Several neighborhood bnalness sections 
on a smaller scale. 

Trading Area; Extends 2 miles smith. 1 mile 
east, about 9 miles north and west. Excellent 
transimrtition facilities tbrongbout this area. 

Wholesale Houses: Groceries, 2; .Meals, I; 
Fruits. 4 

Number of Retail Outlets for Mstionaliy Adver¬ 
tised Prodnete: Passenger antoraohlle agencies, 
10; commercial auto, agencies. 3; autnmnhile 
accessories. .70; automobile tire agencies. II; 
bakers, 5; cigar stores and stands lineludiiig 
hotels). <9: confectioners (Including hotel 
stands), 82; delicatessen. 1.7; dressmakers, 6; 
dnigglsts, 10. dry goods. 22; department store*. 
3; electrical supplies. 5; florists. 2; fruits, 31; 
furniture, 5; furriers. 1; garages (pnbilc), 27; 
grocers, 80; hardware, 5: Jewelry. 6; meat mar 
kets. 38; men's farnishlngt. 19; men's clnlhlnc. 
10; merchant tallore. 8; mllUnere. 6; optlrltn*. 
7; photographers. 2; pianos (and miscellaneous 
mipleal Instruments), 8; radio supplies. 7; re« 
iaurants ilnclndlng hotels). 7; sIhim. 10; sport 
Ing goods. 1; atetloners. 8; women’s apparel, 8 

cornTnc, n. y. 
1920 Population. l7,82o 
City and Suburban Estimate, 22,000 

Native Wkitee. 87%; Nagroee. %%; Foreign 
Born. 12S%; Indnatrial Worekra, 33%%; Eng¬ 
lish Resding. 97cv; FtmiUes. 3,846. 

Schools: I’lihlic Grade. 4; High. 2; Junior 
High. 1; Paroebto], 8; Number of Pupils, 3.40n, 

Churches: Baptist, 1; (Thrlstisn Keience i; 
Congrefationil. 1; Episcopal. 1; Hebrew, j; 
Methodist, 2; Presbyterian, 1; Roman ruholir, 
3; Miscellanenus, 3. 

Banks: National, 1; SUta, 2; Total Resoiirees. 
$9,204,719.64; Savings Bank Depoaits Total $7.. 
064,643.57. 

Tbaatres: legitimate, 1; Moving Pictures, 4; 
Vaadevllle. 1; Miscellaneous (Auditoriums, etr.i, 
9. Total number of seats. 7,.700. 

Leeation: On the Chemnng River, rentrsi 
southern tier in New York State. Served hy 
t)ie New York Central, Delaware, Ijackawanns 
A Weatern. Erie, and hy the Elmira Cominc 
A Waverly tnternrban trolley and local trollsy 
service. Bus service to all nearby rural enmnum 
ities within 22 miles. 

Principal Induatriss: l>eads the world in il» 
manufacture of diversified glass bnlba, tharmoiii 
efer and clinical tubing, Pyrex ovenware, ellnicsl 
and laboratory, signal, ent, engraved, etehed. 
plain and colored, silver and gold mounteti 
glassware. Also hrirk. terra cotta, fnmarev 
I’astiiigs. pressed steel, ice cream, confectioner!, 
aiitomoliile aeressories. Ingersoll-Rand air eoni- 
pressnrs, rock drills, and pnenmatle tools. 

Manufacturing Eatabliahmenta: 32; Leading 
firms. Corning Glass Works. Steuben Gla« 
Works. H. P. Sincalre A Co.. T. 0. Hawkes 4 
Co.. Harry Hnnt, Inc., Ingersoll-Rand Co.. Hood 
Stove Works, Standard Manufacturing Co., 
Hood Furnace Co., I'nrning lee Cream Co.. Allen 
A Andrews, Gorton Chocolate Co,, Corning Brick 
Works, Coming Terra Cotta A Tile I'o. Total 
value of yearly output of fartories eslimUrd 
at $10.774.niV>. 

Special Information: Within 29 mileo of the 
Pennsylvania soft coal region, natural gas from 
Potter County. Pa , fleldo for fuel and light 
cheap electricity for power and light, abundant 
pure water, park and recreation facilities un 
excelled In any similar slie of city, ail rellglmia 
denominations working barmoninusly. good 
schools with siifflcient seating capacity and with 
ciiriicnla that Include Instrnctlon in domeotk 
science. Industrial arts, manual training, rnlre 
and Insirunieiital iiiii'le Instrtirtors. 

RaoidaBtlal Fsataras; MiMtly one-tamlly bouses, 
only some len doable houses. Practically evsrv 
home has lawn and garden Private residential 
aeellon where finest homes are located aversge 
in valtie $15.POO, though some 12 range from 
$.70,600 to $2.70.000. 

Retail Shopping Section: Extends from Poie 
Ktreel Square (which forms heart of busine«a 
and hotel seetloo and where Intemrhan trolley 
i-ars and hnses have terminals) for k him ka 
east. 16 Mocks west. 2 blocks aonlh and som* 
stores in all that aection within a radius of 
three blitcks from principal square There are 
four outlying retail bntloass aecttoas snd several 
smaller nelghhnrhnnd seettons with the usual 

( oHtimufii nn page 1.78 

AUBURN, NEW YORK 

ADVERTISER- 
JOURNAL 

CITIZEN 
THESE TWO DAILY PAPERS 

with foreign advertising, sold in com¬ 
bination only, completely cover a 
prosperous trading area of close to 
100,000. There is one automobile 
licensed in Cayuga County to every 
six and a half of population. That 
means a prosperous community. 

1 o sell your goods in this wonderful 
market, you must advertise with us. 
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3641 3 I "lao 
4 575-GAIN 
= 40 "I" 

ABC-Smatrr^tJvato ^Izofztf. 

40% G rowth in four years 
for the BUFFALO 
Morning Express 

WON entirely by merit, this Anybody who knows Buffalo will 
clinvvc fpll vr^ii T'l'ip F'.vnrPSR crnps to * ^ increase shows Buffalo’s 

growing faith in Buffalo’s Best 
Newspaper. 

Express readers know that they 
can trust The Express because it 
has fought for years the battle of 
truth in advertising. It was a 
pioneer in rejecting objectionable 
and fraudulent advertising, and 
as a result it has a reader-confi¬ 
dence that is a priceless asset to 
its advertisers. 

Anybody who knows Buffalo will 
tell you that The Express goes to 
the people who make up the bulk 
of the city’s buying power. 

If you want bulk circulation, you 
can buy more (and pay more for 
it) elsewhere. 

If you want buyers, you can 
reach them through this up-and- 
coming newspaper. 

Grow with a growing paper! Use 
The Express in Buffalo. 
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NEW YORK (ContM) 

Coniing (can’t) duitrial Woiiut 

♦trocery, confectionery end meat and small ®^*“**^***' 1.253. 
aljopa. Schoola: Pot 

DANSVILLE, N. Y. confectlonera (inclndlns hotel atands), 10; drnc- 3; Miarellaneoua, 7. 
’ Slata, 7; dry goodt, 4; department atorea, 8; ConsreKattonal, 1; Kplacopal, 2; Hebrew, |; 

1920 Fopnlatlofi, 4,700. electrical anppliee, 4; florlata, 2; fnmitDre, 4; Methodist, 3; Preabyterian, 2; Boman OatboUe, 
(Jlty and Bntmrbaa Estimate 8 000 garages (public), 10; hardware, 8; jewelry, 4; Banks: National, 1; SUte, 2; 'TaUl Be- 
n.L. . MW furnishing, 9; men’s clothing, 9; merchant «,„rce., $300,000,006, 

, Born, 2%; la- tailors, 4; milliners, 8; opticians, 8; photo- w • 
dustr^ Woi^rs, 40%; Enyllah Boadiny, 90%; yrapbers, 5; pianos (and mtscellaneoiis musical orif 
Families, 1,253. Instruments), 4; restaurants (Including betels), 

Trading Area: Extends west to Jasper 31 2; Number of Pupils, 987. 
miles, southeast to Tusearora 35 miles, south Churches: Episcopal, 1; Methodist, 1; Pres¬ 
to Wellsboro, I’a., 40 miles, east to Big Flats 7 hyterian, 1; Boman (Mtbollc, 2; Miscellaneous, 1 
miles, north to Tyrone 30 miles, northwest to Lutheran Church. 
Avoca 29 miles. Banks: National, 1; State, 1; Total Be- 

Wholesale Houses: Groceries, 2; Meats, 1; sources, $2,355,341.80; Barings Bank Deposits 
Prults, 1; Hardware, 1; Miscellaneous lines. Total, $1,830,672,54. 
Confectionery, 3. Theatres; Legitimate, 1; Moving Pictures, 1. 

Number of Betail Outlets for Nationally Adrer- Total number of seats, 1,5(>0. 
t^ Frodnota: Passenger automobile agencies. Location: Western New Tork at the extreme 

Schools: Public Grade, 1; High, 1; Junior 10; shoes, 7; sporting goods, 8; stationers, 2; 
High, 1; Parochial, 2; Number of Pupils, 987. women's apparel, 10. e 

Churches: Episcopal, 1; Methodist, 1; Pres- 

ELMIRA, N. Y. 
1920 Fopubtion, 45,303. 

City and Suburban Estimate, 150,000. 
Nattre Whites, 88.4% -.Negroes, 1.2%; Foreign 

Theatres: Moving Pictures, 2. Total number 
of seats, 2,200. 

Location: East shore of Flushing Bay and 
L. I. Bound, also Flushing Creek, deep enough 
to haul coal, brick, lime, lath cement and lum¬ 
ber, and alao lee. Only railroad, L, I. B. B., 
both electric and steam. 

Principal Induatrlss: Bilk, rubber, chicory, 
car signs, paper boxes, feed, bay and buildi^ 
materials. 

Mannfaoturiag Establishments: Leading Smu, 
^tres: Legitimate ^Moving Pictures, 1. TiT 

. ToUl number of seats, 1,500. Beading, 97.8%, Families, 11,680. Hunter Car Bleu Co.. Oscar Trllsch Co. 
■**”‘^‘**’ Location: Western New Tork at the extreme SchooU: Public Grade. 10; Hich 1; Junior Tufoimatlon! Fluahlna 

southern point In. and the largest town of High. 1; Parochial. 6. Number of Pupils, 8.962. TortCto ailSIlbU I 

baktS 4*’clgir’st^r^and^sbndrMLrindl^^^^ Uringston ^nnty. in toe picturesque Genesee Churches: Baptist, 4; Christian Bclence. 1; SnutesrtrouSy^ siibw 
hntemi *9-. v“fi* stands (Including 1 alley, served by the Delawnre, Lackawanna A Congregational. 2; Episcopal, 3; Hebrew. 4: „taa- alM bv water tonmah Flnahli 

<J“eludli.g hotel Western and toe Erie Ballroads. With bus Methodic, 11; Pr«bnertan%; Riman Catho^ . I iLZ w 
<irm-»1 t delicatessen, 1; dressmakers, 20; service to Boebester and points north and to i- Miscellaneous. 9. a *?f*^*?***^ *^**^f*‘* MmUj oi 
druggists, 6; dry goods, 0; department stores, Hornell and nolnts south an^euaneoua, u. family booses. Private homes 
4; electrical supplies, 6; florists, 4; fruits, 46; —_i < i t a , ■ Banks: National, 2; State, 5; Total Resourws, many large and beantifhl reaidenc 
furniture, 5: furriers, i; garages (public), 10; - Principal IndM^es; Publishing, printing. $32,000,000; Savings Banks DepoolU Total, $7,- value of one-family homes $12,500. furniture, 5: furriers, i; garages (public), 10; 
grocers, 70; hardware, 5; Jewelry, 6; meat mar- 

».,oco. Huntcr Car Sign Co.. Oscar Trllsch (b. 
SchooU: Public Grade. 10; Hich 1; Junior __ . , , ._•. a 

High, l: Parochial. 6. Numbsr of PupiU, 8.962. ^^^TU^wa "eSfbU tr tfaln^S 
Churches: Baptist, 4; Christian Science. 1; minutes; trolley, 40 minutes; subway, 25 mla- 

Congregational. 2; Episcopal, 3; Hebrew. 4; „tes: also by water through Flushing Bay. 
Methodist 11; Prwbyterlan, 6; Roman Catholic, *n,jde„tUl Peaturoa; MosUy one and twe- 
7; Miscellaneoua. 9. faSTy Cies ^it. boiia predomln«.^ 

Banks; National, 2; Slate. 5; Total Resources. n,,ny Inrge and beantifhl residences. Average 

kets, 17; men’s furnishings, 14; men’s clothing, ''■’H® head seta. 
felt shoes, specialty foundry, nursery, papers ooo ooo. 

Retail Shopping SoetioB; Runs from Broad- 
^ - -... „ - , . Theatroa: Legitimate, 1; Moving Pictures, 4; ^ny tn Jamaica Avo., known as Main 8t.. 

11. merchant tailora, «; milliners, 9; opticians, Manufaotur^ EstabUahmenta, 4. Leading Vaudeville, 1; MiscelUneous (Auditorium, etc.) length about 7 blocks in toe vicinity of all four 
3; pliotographers, 3; pianos (and miscelianeous Arms, Power Specialty Co., Blume Shoe Co. and 
muBcial Instruments), 4; radio supplies, 6; res- Carso Paper Co. 
taurtnts (including hotels), 34; sboes, 11; sport- Total valae of yea: 
Ing goods, 5; statiouers, 5; women's apparel, niated at $4,500,000. 

ma. Power Specialty Co.. Blume Shoe Co. and 5. Total number of seaU, 12,800. aUtlons on toe raUioad, are dry goods stores, 
irso Paper Co. Location: Erie, D. L A W., Penn A Tx'hlgh cigar, barber, meat, groceries, delicatessen. 
Total valae of yearly output of factoriee eati- Valley systems make Elmira the principal trunk shoes, etc. 
atod at $4,500,000. line distributing point, north, south, east and ..ii.. 
Special Information: One of the famous west in southern New York of Northern Pennsyl- Pninv U7hi>^ 

CORTLAND, N. Y. 
1920 Population, 14,823. 

Special Information: One of the famous west in southern New York of Northern Pennsyl 
health resorts of the State of New York and vania, division terminal for all four railroads 
one of the largest Felt Shoe Manufacturers Is Blmlra developed from an old Indian trading 
located here. post and canal terminal. 

Trading Area; Extends about fifteen miles or 
more, taking in Corona, College Point, White- 

xropuiawon. is.sa. Residential Features; The bouses are almost 
City and Suburban Estimate, 80,000 in county, entirely of toe one-family type with conslder- 

Tradiug area, 60,000. able ground space and 95% modern and up-to- 
Native Whites, 90%; Negroes. 2 or 3 families ***** *“ *•** *‘“®* sanitation and convenience, 

only; Foreign ^m, 10%; Industrial Workers, Retail Shopping Section: Extends for three 
33%; English Reading, 05%; Families, 2,965. blocks in the very center of toe town, lllumi- 

Sohools: Public Grade, 4; High 1- State "****• "**•' • boulevard lighting system, with 
Normal, 1; Number of Pupils, 2,696. ’ “b overhead electric wiring of any kind, and 

i>. .1 . o c, .1' c . . projecting signs and obstructions removed. 
Churches: Baptist, 2; Christian Science, 1; _ 

Congregational, 2; Episcopal, 1; Methodist 2- Trading Area: Takes in a number of small 
Presbyterian, 2; Roman Catholic, 2; Mlscellane- bhi'fJoK villages within a radios of five miles, 
ous, 3. Including rural districts also. 

Banks: National, 3; State Savings, 1; ToUl Humber of BataU OuUoU for NationaUy Ad- 

ElmlrV developed from an old Indian trading V?*’ »<>“8*>***<'". ■‘“b*"- 
post and canal terminal. *”** B*!*****- 

Prinoipal Industries: Fire apparatus, auto and Wholesale Houses: Meats, 1. 
entirely of toe one-family type with consider- general machine parts, motor tnicki. valves. Humber of BetaU Outlets for NationaUy Ad- 
ahle ground space and 95% modern and up-to- spraying apparatus, coaster brakes, sulesbooks, --^1104 Prodnots- Passenger automobile agen- 
date in the lines of sanitation and convenience. Printing milk bottlM. bri^^. ’**“*> -'J'- ’l^ M; c^merclal ^uto Vgenclm ? .ut5^ 

RetaU Shopping Section: Extends for three bile acceseories, 10; automobile tire agencies, 
blocks in the very center of toe town. Uluml- bull Kr**;- P*^' ' W: »>•»•«■ “i 'I**' •*"“ *”** •*•”**• <‘»- 
nated with a boulevard lighting system, with In eluding hotels), 86 confectioners (Including ho- 
no overhead electric wiring of any kind, and <«;•!. egg and produce center, tobacco In- delicatessen, 7; dressmakers. 
all aldrna andl Ahafwng»fli\nm QUItPy. n. Awnmmimtm Q* dlw vnAila 10? liana 8; drnsclstf, 9; dry goods, 10; departmsat 

Xanufactaring Establishments: 81 Major, itores, 1; electrical snpplies, 10; fl<M'ist8. 8; 
coogrepnonai, i^plscopal. 1; Methodist, 2; ontiTinir viiiaei»i within • raaina nf muTa Leading firms, American Lial'>aoce Fire Engine fruits, 20; furniture, 3; garages (pnbUc), 40; 
Iresbyterlan. 2; Roman Catholic. 2; Mlscellane- ^^fl dUtricta llio * “ M*Pbliie Co.. lamlra Fonndry Co. groCOT. 40; hardware. 10; jewelry, 10; meat 
®"*’ w l ... „ (General Electric Branch). Kennedy Valve Mfg. S„rketi, 25; men’s furnlahlnga, 20; men’s 

Banks: National. 3; State Savings, 1; ToUl NumUr of BataU ^UoU for Natioi^y Ad- Co., WUlya-Morrow Co., (WlUya-Ovarland clothing, 10; merchant tailors, 10; mlUtnera, 
Resources, $14,416,700; Savings Bank DepoalU wertU^ Products: PasMuger antom^Ue agen- Branch), Thatcher Mfg. Co., Wyckolf Wood jo; opticiana, 6; photographers, 4; pianos (and 
Total, $5,741,672. Interest accounts other ****• commercial anto. agenclea, 8; automo- pipe Co., Kertcher A Co., J. N. Steams Co., mlacellaneooa musical inatmments), 19; radio 
banks $5,000,000 additional. *>lle accesaoriea. 11; automobile tire agencies. Road A Ix>vatt Co., Queen City Knitting Milla, .nDpllea 30; restanrants (including hotels), 80; 

Thoatrei: Legitimate 1- Moving Pictures 3- ^ \ •“‘..**“."1! <*“'•“**: Knitting Mills, American Bridge ghoea. 15; sporting goods, 3; otatlonera, 15; 
Miscellaneous (Audltnrinm. JtJ?^ "a hotels), 8; confectioners (including hotel Field Force Pomp Co., American Salesbook Co., women’s apparel 30 
“ **'•*’ ^“**‘ ctanda). 6; delicateasen, 1; dreaamakers, 20; p. m. Howell A Co.. Booth’s Candles, Penn A «»• 

e IS, v.uoo. druggists. 4; dry goods, 5; electrical tuppUes, 3; Lackawanna Shops. Valuo year^ factory output 
Location: Midway between Syracuse and fiorlsta, 2; fmlts, 2; furniture, 1; garages (pub- eitimatod at $48,600,000. C’DC’K’DFbDX M V 

Binghamton. Served by the Delaware, Lacks- He), 0; grocers. 14; hardware. 2: jewelry, 2; Tnrnnnstiini• T.arirmit dutHhntlne T I» Iv. 1. 
wanna A_We.tern and toe Lehlgb Valley Ball- meat markeU, 5: men’s fumlahlnga, 4; men’s .1^ tmv"- ___ » soo .,om ... vsooo. 

Miacellaneons 
number of se 

Road A lAvatt Co., Queen City Knitting Milla, anppllea, 30; restanrants (Including hotels), 30; 
Elmira Knitting Mills, American Bridge Co., gboes, 15; sporting goods, 3; otatlonera, 15; 

women’s apparel, 30. 

wanna A Western and toe Lelilgh Valley Ball Special Information: Largest dlstribntlng 
center of any city of Its sixe in U. S. 256 trav- 

roads. Tbe Cortland and Homer TracUon Oo. clothing, 4; merchant tailors, 2; milliners, 4; j “J 
Hum connect up with the villages of Homer opticians, 1; photographers, 1; planoa (and mis- . . .* wages and 
and McOtaw. Five motor bus lines give excel- cellaneous maslcal Inatmments), 1; radio sap¬ 
ient service to Auburn, Binghamton, Ithaca, plies, 2; reatanmnts (inclnding botels), 7; 
Syracuse and Norwich, oboes, 5; sporting goods, 2; stationers, 3; 

Prinoipal Indnstrioa: Motor tmeks, wire and women’s apparel, 8. 
wire goods, wall paper, typewriters, milk cool- - 
era, corsets, canned goods, fish lines, fnmltnre, i-kv larar arsas at wr 
milling machinery and machine tools, men’s DUNKIRK) N. X. 
work shirts, auto parts and accessories. 

Manufacturing EstabUahmoats, 81. Leading Populattoo, 18.336. 
firms, Brsekway Motor Truck Corp., Brewer- city and Suburban Estimate 1024. ino. Fre- 
Tltchener Corp., Beaudry Wall Paper Co., Cort- donla 80 000. 
land Wall Paper Co., Wlckwlre Brothers Co., 
Crescent Corset Co., Newstyle (k>rset Co., New- Native Whitsa, 76.2%; Negroes, .01%; Poe- 

FREEPORT, N. Y. 
19(0 PopnUtlen, 8,588 (1924, est. 15,000). 

Natlvo Whites, 66%; Negroes, 5%; Foreiga highly dlveriified industries, high wages and VntlTa Wnltea, 66%; Negroes, 5%; Forai^ 
much wealth. Barely feeU depressions. 1,200 Born, 29%; Industrial Woikars, 1%; Engliin 
railroad families. Center ol aonthmi N. T. Reading, 85%; Pamllisa, 3,000. 
and northern Pennsylvania agricultural, dairy, potUc Grade, 4; High, 1; Junior 

:To*na‘ry" h*Uto^ "^utoem to “r‘ H***-’ *'*«-‘>‘**’ *' 
lakes region, seat of Elmira College and N. Y. Ohnrehes: Baptist, 1; Christian Science, 1; rkllMVIDar M 'V lakes region, seat of Elmira College and N. Y. Ohnrehes: Baptist, 1; Christian Science, 1; 

LIUNKIKK, N. 1. state Reformatory, former heme and bnrial Bpigeopal, 1; Hebrew, 1; Methodist, 2; Preab;' 
place of Mark Twain. Pioneer city In social terlan. 1; Roman Catholic, 1; Lutheran. 1. 

19(0 Popnlntiofi, 18.336. welfare and crippled children movement. 

City and Suburban Estimate 1024. ino. Fre- Baaldantlal Features: Total detached homM. HaUonal, ^ 
inla 80 000 11.857; owned by ocenpanU, 4,906; rented, 6,- Theatres: Moving Pictures and Vaudeville, 1. 

■ ‘ 133; unknown. 245. A city of detached homes, Miacellaneons (Anditorinma, etc.), 2; Totol num 
Native Whites, 76.2%; Negroes, .01%; Foe- well kept, about evenly divided between brick, ber of scats, 4,000. 

ton Shirt Co., Cortland lAne Co., Corona Type- sign Bom, 23.6%; Indnstrial Workaxa, 25%; stucco and frame dwellings. Pride In grounds 
writer Co. (branch). English Reading, 95%; Familioa, 4,422. 

Total value of yearly output of factories esU- Schools; Public Grade, 7; High, 1: Junior 
At $22,000,000. High. 1; Parochial, 4; Number of Pupils, 5,000. 

Churohoa: Baptist, 1; ChrUUan Science. 1; 
EplBCopsl, 1; Hebrew, 1; Metoodlat, 1; Preaby- 

la^toe "mmercuf. KtoU? ard *"'*”’ *= «®“*" «***“»'’ »: MfceH*®*®™. 6- 
ter of a very prosperous country. The city la Banka; National, 2; Total Resourcea, $1,100,- 

Hlgh. 1; Parochial, 4; Number of Pupils, 5,000. 

Is evidenced by pretty streets even in modest 
Looation: On south shore of Long Island, oo 

Montauk Division of Ixing Island R.R.; 28 mllM 
Schm,!.: Public Grade. 7; High. 1: Junior rr:rNcw™k" City noted for beautiful lawns, trees, parks and “vJJ* ^ 

playgrounds. Has thickly populated adjacent trolley from Jamaica to Min 
(Thnrohea: Baptist, 1; Christian Srience, 1; suburban districts not Included In cltle# popula- 
;>lacopal, 1; Hebrew, 1; Metoodlat, 1; Preaby- tion figures. 
rlan, 1; Roman Catholic, 5; Miscellaneoua, 6. Retail Shopping Section: Water Street, main 

Principal Indnstrioa: One foundry. 

Manufacturing Eatahliahmonta: CotamblM 

ter of a very prosperous country. The city la Banka: National, 2; T< 
well paved and well lighted—more miles of 000. One trast company, 
paved streets than any other city of Its slxe 
in this part of the country. The city has a fine Theatres: Legitimate, 1; Moving Pictures, 2; 
water system and motorised paid fire depart- Vaudeville, 1. Total number of seats. 1.800. 
meat. There have never been any labor 
troubles here. 

Location: Sooth shore of Lake Erie, 40 miles 
southwest of Buffalo. Half way between New 

business street, 6 blocks; Main Street, 5 blocks; Bronze Co. 
lAke Street, 2 Mocks; Baldwin Street, 2 blocks; Special Information; Purely residential village. 
State Street, 2 blocks, and the usual outlying Rapidly becondng a city, but will be residentUl 
trading sections two of which support dry goods pRy gmall industrial center when the 
and shoe atorea in addition to usnal grocery, change takes place, 
meat, drug and confectionery lines. 

TrriM A.„. ,0 

BoaidontUl Featnrea: The city is essentially York and Chicago on N. Y. C., also served by H N *Y ’ ’T^wanila’ growing. Homes average $6,000. Abont 3,000 
one of homes. There are possibly fifty real- Nickel Plate. Erie, Penna. and D. A A. V. and f.Lr!’ homes in village. Trolley and bus service avail- 
dencea of expensive construction, the remainder P. R. B. Buffalo A Erie Traction. Jamestown- *“* v , able, 
being of the class that would naturally belong Dunkirk Transit Co. bna line. Lake harbor and ^ 
to thrifty people fairly well-to-do. The major- fishing port. Inc '‘ding Canton, Ha and Blossbiirg, Pa. Eetail Shopping Section: Extends from 
itv of the bouses are in good taste arcbltectu- Good train, Intemrban trolley and motor bus road tracks south for several blocks and north 
rally. There are well kept lawns and an abund- Principal Industries: Locomotives, steel, boilers service. Improved automobile roads In all dlrec- Main St. and Merrick Rood at right Principal Indnstriea: Locomotives, steel, boilers service. Improved automobile roads In all dlrec- 
ance of shade trees everywhere, as well as wide *®d radiation, ebovela, axes, glass, silk clothing, tions 
cement sidewalks and paved streets. motors, valves, furniture. 

Betail Shopping Section: Main St., tbe chief Manufacturing Estahlishmeats, 69. Leadl 
business street, runs fourteen blocks north from firms: American Locomotive Co., Atlas Steel C 
the Lehigh Valley By. station to Lincoln Ave. r. .S. Radiutur C'lrp., Continental Heater Cor 
©tlier stores extend one block east on Port Van Ranite Silk Co.. Tliatelier Glass Mfg. Co 
Watson and Conrt Sta. and Clinton Ave.; one Annual output, $28,000,000. 
block west on Tompkins and Orchard Sts. and Snecial Information: Dunkirk la In the he: 

Wholesale Honsea; Groceries, 5; Meats, 4; 

not so far. Main St. and Merrick Rood at right 
angles divide shopping district. 

Trading Area; About 10 miles east, taking 
Manufacturing Eatabllahmeata, 69. Leading 2 ’'Twicco ^(iaSdy 2^^^^ *” Bellmore, 'Wantagh, Merrick and Seaford 
ms: American Locomotive Co., Atlas Steel Co., *^*?' J’ ,/ .* • West five miles to Baldwin and Roosevelt. 
. S. Radiator Corp.. Continental Heater Corp.. **»**• 3: ^P®'* «°®^*’ ■^"‘® a, a, a e ad 

A. aimju >|1U VA/UII fio. auu a-iauaou ouc Annual OUtpUt, $28,000,000. --—---— ----. , » ■ . , 
block west on Tompkins and Orchard Sts. and Information- Dunkirk la In toe heai’t 'feriiaod Products: Passenger automobile agen- 15; commercial auto agencies, 1, automobile K 
Groton Ave., and three blocks east on Railroad cies. 28; commerlcal automobile agencies, 12; ce«sorI.-s. 3; *®‘0”0*>«'- **« “K®”'***’. * . 
St. to the D. L. A W. otaUon. of th. *‘*» are extensive a-tomoWle accessoriea, 82; automobile tire agen- 6: cigar stores and s ends (including hotels). 12. 

a i®w ID116B OI vn© ciiy are very exieDnivt* oo. K<ik0r« olrar KtnrM and atanda eonfpetlonera (includlnic hotfl staodi). o, 
Tradi^ Area: Cortland Is at approximately canneries. Also center of summer resort develop- ({nc’mltog ^^tela), “o; confectlonera (Including catcasen. 4; druggists, 5; dry goods, 8; depart- 

the center of the 575 sq. miles romprising the meats and important fiablng port. atands), 35; delicatessen, 3; dressmakers, ment stores, 2; electrical supplies, 2; florists, 1, 
county, but the fine roads extending In every Koaidentlal Peatnrei; Mainly single detached ^4. druggists, 26; dry goods, 9; department fruits, 4; furniture, 3; garages (public), J: 
direction draw Jrode Iron: the ^jacent por- hon,eg_ about 70 per cent, of which are privately stores, 6; electric anppllea, 9; florlata, 17; fruits, grocers. 8; hardware, 4; jewelry, 2; meat mar- 
tlons of Tompkins, ur-tndaga, Madison and <„fned. Two savings and loan associations make jb; furniture, 13; furriers, 10; garages (public), kets. 25; men’s furnishing, 3; men’s clothing, 3; 
Cbenango counties possible large percentage of home ownership. 22; grocers, 191; hardware, 10; jewelry, 12; merchant tailors, 4; milliners, 3; opticians. 2; 

Wholesale Houses: Groceries, 1; Faults, 8; Summer residence colonies adjacent to city. ,„pgt markets, 39; men’s furnishing, 25; men’s photographers, 2; pianos (and miacellaneons 
MlscelCaneous Lines, Auto Accessories, 1. Small amount of commuting to Buffalo. Many elothlng, 21; merchant tailors, 12; milliners, 26; mnslcal instruments), 1; radio enpplles. 2; 

Number of Retail Ontleta for Nationally Ad- homes being built In 1924 and several new optiriana, 11; photographers, 7; planoa (and mis- tanrants (inclnding hotels), 4; shoes, 4; sportln* 
Tertised Products: Passenger automobile agen- sections opening rapidly. cellaneous muactal Instruments), 6; radio 8U)>- goods, 1; stationers, 5; women’s apparel, 3. 
clea, 11; commercial auto, agencies, 3; automo- BetaU Shopping Section: Three blocks on plies, 9; restanrants (Including hotels), 68; shoes, - 
bile accessories, 17; automobile tire agencies. Central Avenue, three blocks on Main Street. 20; sporting goods, 6; stationers, 4; women’s ap- GENEVA, N. Y. 
1, exclusive; bakers, 4; cigar stores and stands Two sections linked np by bnslnesa development pare!, 22. 

soriea, 2. 

Number of Betail Outlets for Nationally Ad- 
Nnraber of Betail Outlet! for Nationally H- 

TsrtUed Products: Passenger automobile agencies. 

Dioca west on rompxios ana urenara bis. ana Special Information 
Groton Ave., and three blocks east on Ballroad >4^^ York state’s 
St. to the D. L. A W. etaUon. , the 

GENEVA, N. Y. 
(Including hotels), 19; confectioners (inclnding on Third and Fourth Streets, 
hotel stands), 20; delicatessen, 1; dressmakers. Trading Area: 'Northern Chautauqua County 
85; druggists, dry go^s, 8; department parts of adjacent counties. Splendidly 
stores, 5; electrical supplies, 6; florlata, 2; gerveil by bus, railroad and trolley lines, 
fruits, 6, exclnslve; furniture, 6; furriers, 1; Twenty miles east and west, tm-elve to fifteen 
garages (public), 4; grocers, 61; bardware, 5; nillea south. 
jewelry, 6; meat markets, 14; men’s fornlah- 1. ivnit. 9- 
ings, 7; men’s clothing, 9; merefaaat tailors, 6 
milliners, 6; opticians, 6; photographers, 3 
pianos (and miscellaneous mnalcs.l inatrnments) 

Wholesale Honsas: Groceries, 1; Fbmits, 2; 
Sugar, 1; Confectionery, 1. 

Number of Betail Outlets for Nationally Ad- 
4; radio aupplieo, 4; resUnrants (Including bo- Tortiaed Produots: Passenger automobile agencies, „ 
tela), 80; aboes, 13; sporting goods, 1; station- 20; commercial anto. agencies, 10; bakers, 6; ’ 

See coiumno 3 and 4, paige 13$ 

FLUSHING, N. Y. 
1920 Fopnlation, 40,000. 

Native Whites, 60%; Negroes, 5%; Porelga 
Born, 20%; Industrial Workers, 16%; EngUah 
Beading, 95%. 

Sohoola: Public Grade, 6; High, 1; Paro- 

1920 Population: 15,648. 

City and Rnharban Estimate; 45,000. 

Natlvo Whites, 93%; Negroes 2%; 
Bora, 5%: Industrial Workers, 50%; Enfn»“ 
Reading, 95%; Pamiliea, 3,600. 

BekooU: PnhUc Grads, 4; High. 2; Parochial. 
2; Number of Pupils, 2,500. 

Churchss: Baptist, 1; Christian Science. L 
Bplwopal, 2; Methodist. 1; Preabyterian. 2; 

ora, 2; women’s apparel, 11. cigar stores and stands (including botels), 10; Chnroheo: Baptist, 2; Christian Bclence, 1; Roman Catholic, 2; Miscellaneous, 4; 

i 
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from outijiac TiUasca. Trolley aerTtce from 
_,___. i » i\ Albany and Troy, Sebenertady and points nortb. 
Ntar lORlv (Cont’d) I^nrated on tbe Hudson River 60 miles north of 

, _ Albany. 

Principal Indnstries: Shirt factories, newsprint 
_ _, __ . _ . = paper. Portland cement, color works, silk mills, 

1. Trust Company, 1; Sar- »ood. flour, wall paper, paper mill machinery, 
lots Bank, 1; Per. Loan & Sarins Asan., 1; -hemicala e e* . e e 
Total Resources, $12,441,000; Sarlngs Bank De¬ 
posits ToUl $2,252,101. 

Theatres: Lesltimatc, 1; Moring Pictures, 1; 

chemicals. 

Kannfactarins Establishments: 23; Leading 
Arms, Yorke Shirt Co., McMullen-Learens Shirt 
Co., Arrow Grip Ufg. Co., Union Wood Klour 

Tsudesllle, 1; MlwjelUneous (^dltoriums. etc.), r„;; Talt Color Works, Clarke Bros. Silk Mill. 
S, ToUl number of seats. 5.000. Champlain Silk Mills, Ames Chemical Co. 3. Total number of seats, 5.000. 

Location: Main line Lehigh Valley, one line 
west, two branches to the southeast, one to 
Ithaca, one through Trumansburg uniting at 
Sayre with branches east to Seneca Falls and 

Special Information: Supplies riliuges within 
a radius of twenty-tlTe mllea. 

Residential Features: Mostly one and two- 
southwest to Naples; the Auburn branch of houses, llxcellent streets. Exceptionally 
tbe New York Central, east and west; Pennsyl- ^oe residences. 
Tsnia dlrlsiun of the New York Central, north Retail Shopping Section: Extends north from 
sail south; Barge Canal and 40 miles of nari- Bank Square two blocks, then west two blocks 
gable lake waters (sliort haul to IVunsylranl.t on South street; Park, Warren and Ridge streets 
coal fields); main state highway Buffalo to with their terminus at Bank Square eaeb hare 
New York; Are bus lines radiating In all dlrec- two blocks of retail establishments. Tliere are 
Rons; fast trolley to Rochester; Interurlian trol- many small giswery stores in the outlying 
ley to Waterloo and Seneca Falls. A trading sections. 
CMter easily accessible to and from Urge Trading Area: Glens Kails' lo.atlon makes it 
fchls of c^^mptlon aiWl anpipllcs loca ed at „,e ,^,^,1 center for all village, within 

^ *• '*'**•* ■ of twenty-flve miles. Bus lines be¬ ef the Finger lakes. tween these villages and Glens Kails are main- 
Principal Industries: Stoves (coal, gas, com- tained so that much regular trade Is derived 

Mnatioa), hollers, radiators, preaerred goods, fmm them. 
optical machinery, cutlery, mill products (cere- Wholesale Houses- G 

*'*• 1; Hardware'. 1. ■ercial bodies for autos, wagons, rasor strops, „ w. » w . 
marine engines and boats, foundry supplies, steel Humber of Retail vutle 

Wholesale Houses: Groceries, 1; Meats, 2; 

Humber of Retail Outlets for Hationally Adyar- 
type for typewriters, glass ware, mills for ProduoU: Passenger automobile agencies, 
grinding to tbe molecuUr stage (products In- commercial anto. agencies, P; automobile ac- 
vlsible under the microscope) and for mixing ‘casorles, 28; automobile tire agencies, 15; bak- 
msterlals—of uae in over 2«) of the lending In- (including ho- 
dostries—nursery stm-k In Kreat quantities for coufectlonera (irn'liidlng botels), le; 
home and foreign trade. Job printing cinder delicatessen. 1; dressmakers, 43; druggists, 8; 
and clay bricks, paper mill, coke, manufactured 8«'ds. 0: defiartment stores. 6; electrlciil 

Hanufactuxiag Establishments: SO; Leading 
orj«, 7; mllllnerKs 8; optlclana, 5; photoKraphen*. 
4: pianos (and misrellaneons nriiical initrii- 
nieiitn) 5; radio auppliea. 3; restaurants (Includ- 

P O T I ‘"8 hotels). 23; shoes. 14; simrtlng grs.ds. 1; 
M«"“f«‘'*“‘-ing *„„ouers. 1; women's apparel. 13. 

lo., Hulse Mfg. Co.. D. 8. Radiator Corp.. 
Geneva Cutlery Ck)., Keneca Kraut and Pickling - 
Co., Geneva Wagon Co., Patent Cereals Co., g-ss rha/CDCVll If JP. irYUNQ 
Fay and Bowen Engine Co., Geneva Ice Cream IjHJ VE,Iv3 V ILiLiIL OC Jvlal'IO- 
Co., Rice Bros. Ck»., Nursery, T. W. Rice Nurs- 'rrhlA/M M V 
cry, W. A T, Bmltb Nursery (N)., Geneva Glass IvIvVlsj Is* I* 
Products Co., Cathpole Foundry, Vance Boiler noi 
Works. Allegrettl Razor Strop Co.. Geneva Times Population: Gloversvllle. 22.00.,; Johns- 
Printing Plant, Stead Optical Co., Empire Gas i®*"- W.'JOb. 
and Electric Co., Empire Coke Co. Total value (hty and Suburban Estimate: .'Hi.oOO. 

yearly output of factories estimated at $8,- Native Whites. 79%; Hegroes, 1%; Foreign 
Born. 20%; Industrial Workers, 80%: EngUsh 

Special Information; Midway l«tween Roches- Reading, 6.',%; Families, Glovervllle, 4,700; 
ter and Syracuse and main highways from every Johnstown, 2,400. 
direction lead Into city. City is exit to southern 
tier sutes. Home of Hobart and WlUiam 

Schools: Public Grade. G'vllle, 10; J’town. 
fl; High, G. 1, J. 1; Parochial, O. 1, J. 1; 
Number'of Pupils, (jloversvllle.’4.187;’ Johns' 

experiment station for the study of agricultural town 2 000 
problems and the development of new varieties i,i 
of fruits connected with Cornell University (Hiurohes: Baptist. O. 2. J. 1; t hrlstiaii 
Mach inherited wealth Science. G. 1. J. 1; Congregational, (.. 1; Lpis 

... copal. G. 1. J. 2; Hebrew, G. 1; Methodist. G. 
Mdan^l Features; Mostly one-family houses j j; Presbyterian. Q. 2, J. 2; Roman Catholic. 
1th small percentage of double houses, all parts .. o i o. Miarellaneous 12 

city residence section well kept. On tenth t’ V, . . I f 
aln street are some of the nldest nmi meet Banks: National, Q. 2, J. 1; State, G. 1, J._“. 

with small percentage of double houses, all parts 
of city residence section well kept. On Sooth 
Main street are some of the oldest and most 
beautiful residences in this part of the state. ToUl Resources, O. $12,p0,^.0«. J. - 
New residential section on Castle Heights being Savings Bank Beporita ^ttal, («^b ^nk 
built up. Factories and other industries not • »•▼(“«■ departmeuL If you desire total 
located lo residentUl sections; South Main street departmenU please advise, 
one of the flve most beautiful streets In the Theatres: Legitimate, G. 1, J. 1; Moving 
I'nlted SUtee. Pictures, G. 2; Vaudeville, (at both legitimate I. 

HeUil Shopping Section: Exchange street flve Total number of seats, 6,020. 
blocks, Castle street 2 blocks, Seneca street Location: Gloversvllle and Johnstown are 
2 blocks. Main street 1 block. Linden Lane. nestled In the first range of the .Adirondack 

Tudlng Area: Radius of 20 miles Including Mountains twenty mllea from state forest p^ 
^e nine or ten small villages and towns In tills the heart of the Empire State a^ 
vicinity. Serves a large farming population be- I*®"™ ‘ 
lag located In the heart of very futile farming Tork City. It Is really In the Mohawk 
country. River valley and about ten miles back from the 

WhfbiM.u Vanaamm.. /I__ rW^T, Both clUes afo connected with tbe 
Fruits *’ ***•*•' New York Central lines at Amsterdam. Schenec- 

, 1, Miscellaneous lines, 2. Fonda over electric road and freight 
Humber of Botall Outlets for Nationally Adver- bv steam to Fonda, 

hied Produoto: Itsaenger automobile agencies, prindpal Indnatriei: Glove manufacturers, 
2 f-®'®*? «»»- leatur tsnners silk mills, knitting mills and 

Bwial), automobile accessories, 23; automobile , prcduct factories. The Knox Gelatine 
•*®™« •"» Udory U lUted In Johnstown. 

•tands (includintr hotels), 10; confectlonera (In* ^ a. vu u * ouk. i 
eluding hotels), 16; deUcalessen, 2; dreeemakera Manufacturing EaUbllahments. 2t«. I>eadlng 
4i; druggists, 5; dry goods. 13; department ®™''- Meyers & Son". 
•tores, S; electrical aupplles, 4; florista 6- I-ouls Co.. Daniel Hays Co., Fownea Co., Hutch- 
frnits, 10; furniture. 3i furriers. 2; garagn >"»“> * Potter, Windsor Newthrup Glove Fac- 
(public). 41; grocers, 50; hardware, 3; Jewelry lories. Surpass I.esther Co., W<^1 & Hyde Co., 
4; meet markets, 13; men's furnishings, 8; Ue»ors snd Ma.vUnderBr<»., lcttlmr tanners, 
men B clotlilng, 18; merchant tailors. 15- mil- Normandie and Klngsboro Silk Mills and uioy- 
Hners, 13; opticians, 5; photographers, 3; ’pianos Knitting Co. Total 
(•ad miscellaneoua musical Inatrumenta), 5; otitput of factories estimated at, G. $..8,818,- 
nidio supplies, 4; restaurants (Including botels), t*®®- $17,.'>02,000. 
23; shoes, U; sporting goods, 6; stationers, 6; 
Women’s apparel, 8. 

GLENS FALLS, N. Y. 
1920 Population, 1(1,638. 

(hty and Suburban Eatimate: 43.000. 

Special Information: The two Glove cities are 
the foens (mint for travelcra betwen Schenectady 
and Utica. They are a gathering place for those 
from the Mohawk valley and from the vast 
mountainous district which is connected to the 
two cities by good roads, thus making a trading 
place for people miles around In this territory. 
Johnstown la known for Its historical sites. 

V CTTvi. DO . .T The Sir Wllllsm Johnson Hall snd Fort are lo- 
^Hiites, 88.7%: Negroes, ,01%; Foreign rated here as well as a number of other hlstor- Boi-r iT 1« I 'j 1 • 1 L torelgn rated here as well as a number of other hlstor- 

fcrn. 11.1%; Industrial Workers, ,’■..25 %; Eng- ir.i nlaces 
luh Reading, 80%; Families, 4,288 P**'**' » .ho 

Schroi.. m h 1 I.. ... ox. h . Residential Fanturea: Eighty per cent of the 
mil 2; Number of industrial workers of the two cities are home 
‘Ills, 5,402. owners and properties are kept in fine condition. P“Pll8, 5,402. 

Churches: Baptist, 1; Christian Science, 1; Two family houses are in the majority. 
Episcopal, 1; Hebrew, 1; Methodist, 1; Presby- Retail Shopping Bsotion: Oloversvllle’s ahop- 

**"“‘*® Catholic, 1; Miscellaneous, section extendi from tbe corner of Main 
Ahrentiat, Wesleyan. French Catholic, Friends. Pultcn streets north to First nvenne, south 

Banka: National, 2; State, 1; Total Resanrees, to Forest street, west to CayudutU atreet. and 
H9.t«5,248.88: Savings Bank Deposits Total, east to Jndson atreet. Johnatown’a shopping 
ho Savings bank. Total of $9,040,.'>89.29 carried section extends west from the corner of Main 

“'inga department of the three banks listed, and Kerry streets to Melcher atreet, cast to 
.Theatraa: Legitimnte, 2; Moving Pictures, 3; State street, north to Miller street snd south 
'sudevllle, 2; Miscellaneous (Auditoriums, etc.), to Olnton street. 
i- Total number of seats. 4.3SU. Trading Area: Extends north to Speculator 30 

i-oeatian; Served by the Delaware A Bndson miles, northwest to Lake Pleasant 80 miles, 
B«llwsy. Canal system that affords direct eouth to Fultonville 8 miles, »■»* to Hagedorn 

'Shipment of goods to New York. Bus lines iContinued <m page 140) 

Business is Always Good 

EUniRA, N.Y. 
A Real Market for Every 

Advertisable Product 

WHY? 
1. —A wealthy community of intel- j 

ligent, highly paid people. • 

2. —97.8 per cent English reading. j 

3. —88.4 per cent native whites. j 

4. —44 per cent industrial workers, j 
1200 railroad families. i 

5. —10.4% foreign born; 1.2% ne¬ 
groes. 

6. —Highly diversified industries. 

7. —11,680 families, 11,357 of them i 
living in well kept detached j 
homes, 4,999 owned by the 
occupants. 

A Big Distributing Center 
Elmira is the largest distributing center 
of any city of its size in the United States. 
It is the wholesale market for Southern 
N. Y. and Northern Pennsylvania, on 4 
trunk-line railroads. Has 15 major and 
very large wholesale houses with 256 trav¬ 
eling salesmen, working 100 miles in 
every direction. Thousands of retail buy¬ 
ers come personally to Elmira’s whole¬ 
sale market. 

Retailers of Elmira and its Rich 15 0,000 
Community Demand and Cooperate with 
Newspaper Advertising. 

(And Elmira’s newspapers with 100% coverage, coop¬ 
erate constructively with newspaper advertisers.) 
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doversville and Johnstown (can’t) 
Mills 12 miles, soiitliwest to Paletlne lirldge 15 

grocers, 68; hardware, 7; Jewelry, 5; meat mar- Ikets, 18; men’s clothing, 10; merchant tailors, 
2; milliners, 7; opticians, 4; photographers, 5; 

-'-I pianos (and miscellaneous musical Instruments), 
-— -- J 3; radio supplies, 2; restaoruta (including ho- 

tels), 29; shoes, 14; sporting goods, 4; statlon- 
(Uoversville and Johnstown (can’t) women’s apparel, 12. 

Mills 12 miles, southwest to Paletlne bridge 15 and Ogures were secured through 
miles, west to St. Johnsvllle 18 miles, north- 
east to Patchellervllle 10 miles, giving an aver- '‘®'‘‘ M>ools our fliM, our cUy editor, Clti- 
age trading radius of about 18 mUes. *«“/ Tr''®‘ Compan.v 

, . „ and First National Hank, 
wnolesale Houses: Groceries, O. 2, J. 1; 

Me.sts. G. 1; Fruits, G. 4, J. 1; Miscellaneous 
lines. Confectionery, Q. 2. HUDSON, N. Y. 

Mumbsr of Betail Outlets for Nationally Adver¬ 
tised Products; Passenger automohile agencies. 1920 Population, 14,000. 
18; commercial auto, agencies. 8; automobile eWy and Subnrban Estimato, 42,000. 
accessories, 8; automobile tire agencies, 7; bak- „ . -a _ - 
ere, 17; cigar stores and stands (including ho- «’ v^*?***' ia«’. 
tels), 18; confectioners (including hotel stands). 5®^’, ®“**^**' 
45; delicatessen, 4; dressmakers, 42; druggists, Noadlng, 90%; Families, 5,000. 

sens National Rank, 8teu))en Trust Compan.v 
and First National Hank. 

HUDSON, N. Y. 
1920 PopulaUon. 14,000. 

(^ty and Subnrban Estimate, 42,000. 

Native Whites, 85%; Negroes, 5%; Foreign 

14; dry goods, 14; department stores, 7; elec Schools: Public Grade, 3; High, 1; Parochial, 
trical supplies, 14; florists, 7; fruits, 24; furnl 1; Number of Pupils, 2,.'i00. 
ture, 10; furrl^erS’ 6; garages (public), 24; groc- Clhurchos: Baptist, 1; Chrlsttan Science, 1; 
ers, 127; hardware, 7; jewelery, 9; meat mar- Episcopal, 2; Methodist, 1; Presbyterian, 1; Ro- 
kets, 40; men’s furnishings, 13; men’s clothing, 
22; merchant tailors, 9; milliners, 21; opticians, 
0; photographers, 7; pianos (and miscellaneous 
muscial instruments), 8; radio supplies, G; res¬ 
taurants (including hotels), 33; shoes, 18; sport 
ing goods, H; stationers, 9; women’s apparel. 
8. 

See top columns 3 and 4 

HERKIMER, N. Y. 
1920 Population, 10,45-3. 

City and Suburban Estimate, 15,000. 

man Catholic, 3; Miscellaneous, 0. 

Banks: National, 2; State, 2; Total Re¬ 
sources, $13,000,000; Savings Bank Dcimsita 
Tolnl, $7,017,000. 

Theatres: I>egitimate. 1; Moving Pictures, 4; 
Vaudeville, 1; Total number of seats, 1,700. 

Location: East Shore of Hudson River at bead 
of deep-water navigation. Served by three river 
lines. On main line of N. Y. C. R.R. and 
branch of B. & A., connecting with main line 
at Chatham, IS miles northwest. 

Principal Industries; Cement, ginger ale, k.iii 

Native Whites. 77%; Negroes. .02%; Foreign .fr’'’*’ machinery marine 
Born, 22.8%; Industrial Workers, W%; Ei^. life sav ng equipment, power presses, auto bodl^^ 
Hah tiaaiXTiir ■ Familial •> >-.n .ttlas Portland Cement, Glllord-Wood < O., Stew Ush Reading, 85%; Families, 2,531. 

Schools; 4; Number of Pupils, 2,400. 

Churches: 11. 

Banks: 2; ’Total Resources, $4,440,000. 

Theatres, 3, Total number of seats. 2,800. 

Residential Features; One-family bouses. 

Betail Shopping Section: Ten blocks. 

’Trading Area; 10-mlle radius. 

art-I)avltt Equipment Corp., V. A O. Press Co.. 
Holbrook Co., Union Mills, Inc., Thermo Mills. 
Inc., Knickerbocker Cement Co., New England 
Cement ft 1-lme Co., Canada Dry Ginger Ale Co 

Manufacturing Establishments, 60. Leading 
firms mentioned alatve. Cement plants and 
ginger ale widely advertised. 

Special Information; Hndson offers excellent 
manufacturing and distribution facilities. Has 

Number of BetaU OutleU for Nationally Ad- “'’o* k-"v 
vortised Products: Passenger automobile agen- **®“’ * f**® on with N. Y. City, 
des, 6; commercial auto, agencies, 2; automo- c^'^way to New England, 
bile accessories, 7; automobile tire agencies. 7; Residential Features: Largely a city of prl- 
bakers, 6; cigar stores and stands (including vate homes, early type of brick construction 
hotels), 9; confectioners (including hotel predominates. Unlimited area for residential 
stands), 9; dressmakers, 15; druggists, 6; dry territory development available. Average rental 
goods, 1; department stores, 1; electrical sup- ™n8 from $25 to $.50 per month. Civic Housing 
piles, 4; florists, 2; fruits, 5; furniture, 2; Corii. has '•onstructed s-veral revidenc*-g on tract 

i garages (public), 7; grocers, 69; hardware, 2; purchased for development. 
Jewelry, 8; meat markets, 17; men’s furnish- Retail Shopping Section: Confined for distance 
ings. 4; men’s clothing, 7; merchant tailors, 2; of about a mile to main street of city. Main 
milliners. 2; optician-^. 2; photographers, 1; st. extends east and west from river front to 
pianos (and miscellaneous iiiiisical Instruments), westerly limits, bisecting city. 

Area: 25 mile radius, reached by 
4 ® ‘ ferry across the Hudson River. Splendid state 

^ , 1, o e 8 pp , . highways and frequent bus service as well as 
1 - high speed electric service northerly .33 miles 

UI’xpKTpi I ISI V f® Albany, including a shopping population in 
*• Columbia and Greene County of alraut 50,000. 

1920 Population, 15,025. Wholesale Houses: Groceries, 1; Meats, 1; 
City and Suburban Estimate, 25,000. Drugs, 1, 

, Native mites, 87%%; Negroes, %%: Foreign Number of BeUil OutleU for Nationally Ad- 
; Bom, 12%; Industrial Workers, 75%; English vortised ProducU: Passenger automobile agenides, 
Reading, 98%; Families, 4,0<K). 9; commerrlal auto, agencies, 3; automobile 

Schools: Public Grade, 5; High, 1; Junior accessories, 13; automobile tiro agem-les, 3; 
'High, being established; Parochial, 1; Number bakers, 10; cigar stores and stands (Including 
,of Pupils 4 000 hotels), 20; confectioners (Including hotel 

!’ Churches: 'Baptist, 2; Christian Science. 1; 
BplscopaL U Methodist. 3; Presbyterian, 2; 2: flo’ruTV fmlt. To! 
Roman Catholic, 1; Miscellaneous, 6. 

3; electrical supplies, 2; florists, 5; fraiU, 10; 
furniture, 7; furriers. 1; garages (public), 13; 

I Banks: National, 2; State, 1; ’Total Resources, grocers, 80; hardware, 6; Jewelry, 6; meat mar- 
$7,296,147.51; .Savings Bank Deposits Total, $3,- kets, 22; men’s furnishing, 12; men’s clothing, 
217,328.46. g; merchant tailors, 11; milliners, 8; opticians. 

Theatres: Legitimate, 1; Moving Pictures, 8; 1; photographers, 5; pianos (and miscellaneous 
Vaudeville, 2; Miscellaneous (Auditoriums, etc.), musical instniments), 3; radio supplies, 1; res- 
2. Total numlwr of seats, 4,000. tnurants (Including hotels), 21; shoes, 14; sport- 

! Location; .Tunctlon point Erie Railroad, main ‘“e' «: women’s apparel, 15. 
Une; 90 miles southeast of Buffalo; 72 miles _ 
south of Rochester; 300 miles from New York. 
Excellent bus service to all rural communities; ITHACA N. Y. 
bus service to Rochester; trolley to Canlateo. » • • 

Principal Industries; Erie railroad shops, silk 1920 Population, 17,()00. 
glove and hosiery mfg., coffee mills and meat oity and Suburban Estimate, 24,000 (Including 
grinders mfg., wood working and furniture fae- student population). 

‘“w*’ e . F t V.. V * ,e r .. ®*«®® Whites, 95%; Negroes, 2%; Foreign 
Manufacturing Eatabllshments: 10; I.eadng Bom, 3%,; Industrial Workers, 15%,; English 

firms Erie railroad shops. Merrills Glove Co., Heading, 98%>; Families, 3,.500 (estimated). 
Merrills Hosiery Co., Julius Kayser Co., W. R. - i. . r,.. „ , 
Geary. Inc., Dery Silk Co., Huguet Silk Co., A. , ®S?®®\*= V. 
J. Deer Co., Jamea Eiger, Inc. Number of Pupils, (517 in Parochial School). 

Special Information: The city la the most Churches: Baptist 2; Chrlatlan Science. 1; 
important point on the Erie Railroad, its median- 'i. 
leal shops are now being centered here. Erie Presbyterian, 1; Homan (athollc, 
railroad has 3,.’g)0 i^eople on Its payroll In Hor- Mlscdlaneoua, 5. 
nell. Homell Is in the heart of the most fer- Banka; National, 2; State, 1; Total Resources, 
tile farming section in New York State. Hornell $5,476.495.19; Savings Banks Deiiosits Total, 
la the terminal of the Shawmut railroad. 

Residential Features: Homell has mostly one 

$6,233,272.85. 

Theatres; T.«gitlBiate, 1; Moving Pietnres, 3; 
and two family honses; 75 per rent of the peo- Vaudeville, 1; Miscellaneous (Anditoriums, etc.), 
pie own their own homes. Tliere are no enor- 2. Total number of seats, 6,731. 
monsly wealthy families In Hornell. ’The resl- Location: I,. V. R. R. direct to New York 250 
dentlal streets are scattered all through Hornell. east, and Buffalo, 144 miles west; two 

Retail Shopping Section: Extends three blocks branches of h. V. R. R. connecting with nearby 
on Main street, two blocks each on Canlateo cities; Delaware, T-nckawanna & Western have 
street and Broadway, where all prominent stores branch terminal here; bus lines In all directions; 
are located. Also two blocks up Seneca street, terminal of the New York State Barge Canal 
(where post office Is located) and three blocks system; Improved highways all directions. Ithaca 
on Loder street. is sitnated on the southern end of Lake Cayuga, 

Trading Area: ’Twenty miles in all directions. ®u® **•* l''3uK*t lakes. 
City is natural trading center because of fine Principal Industries; Gnui. aeroplanes, chains, 
trolley and railroad service and also freqnent furniture, toys, bags, shirts, adding machines, 
schedule of bus lines. advertising signs, cement, salt, etc. 

Wholesale Houses: Groceries, 1; Meats, 1; Manufacturing Eatabllshments: 14; Leading 
Fruits, 2; Hardware, 1. flrmt, Morse (Tiain Co., Ithaca Gun Co., ’Thomas- 

Number of Retail OntUU for Nationally Adver- ^HHwatlon, Bemlog Salt Co., 
tiasd Products: Passenger automobile agencies, Btanford-Crowell Co. 
14; commercial auto, agencies, 14; automobile Bpeoial Information: Ithaca la preeminently 
gcceasories, 17; bakers, 9; cigar atorea and stands an education center. 'There are seven educa- 
(Includlng hotels), 15; confectioners (Including tlonal Institutions located here including Cornell 
botgl standi), 18; dressmakers, 33; druggUto, Untveratty. Ithaca Conservatory of Music with 
$; florists, 4; fruits, 4; garages (public), 14; Its seven branch schools. Empire State flebool 

NO newspaper covers Fulton County, the home 

of the glove industry, to any extent except 

Fulton County newspapers. 

A. B. C. records show the pre-eminent position 

occupied by The Leader-Republican in covering 

Fulton County. 

Midway between Albany and Utica on the 

uplands of the Mohawk River valley, this county 

harbors, principally, the glove industry of 

America and in lesser degree, leather tanning, silk 

making, knitting mills and lumber interests. 

Gloversville and Johnstown are the two adjoining 

industrial cities in this county—population 32,000; 

county total 50,000—and 

The Leader-Republican 
in the evening has this field to 

itself and covers it thoroughly. 

You cannot adequately reach the glove makers 

without coming into Fulton County and this 

newspaper. 

The Favorite Daily Newspaper Circulating 
In Southwestern New York 

THE JAMESTOWN MORNING POST 

DOMINATES ITS FIELD 

Net Paid Circulation 

Net City Circulation 

Net Suburban Circulation 

Net Country Circulation 

IT LEADS 

IT LEADS 

IT LEADS 

IT LEADS 

When a daily newspaper year after year outstrips in 
circulation all others in its territory and sees its subscribers 
stand firm and constant, ignoring the lure of premiums or 
contests or other methods employed with the intent of 
tempting them away, it can carry only one meaning—that 
paper has a strong hold on the heartstrings of its constit¬ 
uency. 

It is this support by its subscribers that The Jamestown 
Morning Post prizes as its greatest single asset. 

In Southwestern New York The Jamestown Morning 
Post is known as a fearless and uncontrolled newspaper. 
What it says is believed. Its advertisements are read with 
confidence. 

To continue worthy of this great responsibility is the 
constant aim of this paper. 

The Jamestown Morning Post has been a member of 
the A-B-C since that excellent organization was formed. 

PAUL BLOCK, INC. 
Advertising Representative 

New York Boston Chicago Detroit 
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Ithaca (ccB’t) 
PrintiDg, etc. Unrivaled acenic aUvautages 

lad iu location in tbe heart of the I'inger 
Ukei region attract tbonaands of toiiriata yearly. 
IJO acre! parks and playgrounds. 

Basidantial Faatarea: Moatly one and two 
family bouses. Limited section derated to stu¬ 
dent rooming houses and dormitories. Niimlier 
of fraternity houses. Private homes predomi- 
Mte. 

Batail Shopping Section; Kust Stale street is 
tbe principal bnsiuvs street with several busi 
sess blocks on the following streets; Tioga ami 
Sarth Tioga streets, South Cayuga, North 
Cayuga, South Aurora, East and West Green 
■treel<. College avenue, Dryden Road. Several 
oBslipr neighborhood sections with tbe usual 
fTcsery, confectionery and small abops. 

Trading Area; Center of perhaps 20 miles 
radius. 

Wholesale Houses: Groceries, 2; Meats, 1; 
rmits, 1; Hardware, 1. 

Humber of Batail Outlets for Nationally Ad- 
rsrtisad Prodnets; Passenger automobile agencies, 
15; commercial auto, agencies, 6; automobile 
seeessories, 35; automobile tire agencies, 10; 
bakers, B; cigar stores and stands (including 
hotels), 12; confectioners (including hotel 
•tends), 25; delicatessen, 3; dressmakers, 30; 
irngglsts, 0; dry goods, 7; department stores, 
1; electrical supplies, 7; florists, 3; fruits, 4; 
furniture, 9; furriers, 3; garages (public), 6; 
(tocers. 66; hardware, 4; Jewelry, 12; meat 
markets, 21; men's furnishings, 12; men's 
ciothlug, 12; merchant tailors, 30; milliners, 11; 
•ptirlans, 3; photographers, 8; planus (and mis- 
eellaneous musical instruments), 4; radio sup¬ 
plies, 2; restaurants (including hotels), 41; 
•hoes. 14; sporting geods, 5; stationers, 8; wu- 
en's apparel, 6. 
Hots: Facts and figures were securol through 

the aid of schools, banks, theatres, city direc¬ 
tory, etc. 

See top columns 3 and 4 

JAMESTOWN, N. Y. 
mo FopulaUon, 38,917 (1024 esUmate). 
City and Bubnrban Eatimate, 100,000. 
Bative Whitea, 70d&; Negroea, 13%; Foreign 

Bom, 20%; Industrial Workem, SU%; English 
loading, 24%; Families, 10,206. 

Ichoola; Public Grade, 14; Higli, 1; Junior 
aigh, 2: Parochial, 2; Number of Pupils, 8,704. 

Churches; Baptist, 4; Christian Science, 1; 
t'aagregational, 2; Episcopal, 1; Methodist, 5; 
Prasbyterisn, 2; Roman Catholic, 2; Miscellane¬ 
ous, 14. 

Banks; National, 4: State, 3; Total Re- 
loarces, 134,122,010. 

Theatres; la-gitlmate, 2; Moving Pictures, 7; 
Vandeville, 2; Miscellaneous (Auditoriums, etc.), 

1. 
bcation; On main line of Erie R. B. 

Tanhlnuiis of Buffalo A Southwestern. Warren 
k Jamestown traction line to Warren. Chau- 
taaqua Traction. Jamestown, Westfield A 
Nsrthwcslern to Westfleld, i-oniiwting willi New 
lark Central; also freight connections with 
rsansylvania R. R. at Mayville, and the Lake 
dkore and Nickel Plate at Westfleld. Seventy 
Bliss from Buffalo at foot of Chautauqua Lake. 

Principal Industries; Wood and metal fuml- 
trae, textiles, automatic voting machines, wash- 
laf machines, veneer, auto parts. 

■anufacturlng Establishments; 263. Art 
Batal Construction Co., Salisbury Axle Co., 
Bieadbeiid Worsted Hills, Jamestown Worsted 
Bills, Empire Case Goods Co., Jamestown 
Thble Co., Atlas Furniture Co., Bailey Table 
Os., Maddox Table Co., Jamestown Ixtunge 
Oa, Jamestown Panel Co., Pearl City Veneer 
Os., Henry II. Roberts (veneer). 

Ipacial Information; Jamestown is known 
•a one of the largest wood furniture mann- 
facturing cities In the United States, and it 
lias one of tbe largest metal mnnufacturies. 
iaairstown is the trading center for approxl- 
ately OO.OOO attendants at tbe original Cbaii- 

taaqua. 

Xssidential Features; Being an Industrial 
town. Jamestown is a city of small but snb- 
■tantlal homes, 75% of which are owned by 
tkelr occupants. Broad streets, all pavetl, 

itly brick owing to steep grades. 
Batail Shopping Section; Main business 

toctlon extends 4 blocks cast from the corner 
•f Third sn<l Main streets, south 6 blocks on 
ifcln street. West 4 blocks on West 3rd 
Bttet. One block north on Main; also seven 
toRdentiiil shopping districts. 

Ptading Area; Extends tor a distance of 
2 miles; Westfleld, 27 miles northwest: 
warren. Pa., 22 miles south; Randolph, 17 
"dies east; State Line, 20 miles west; Cnssa- 
^Ma, 20 miles north. 

Nholeialo Houses; Groceries, 4; Heats, 1; 
Jlnbs. 3; Hardware, 3; Miscellaneous Lines. 
Olafectlonery, 3; Flour, 1; Hardwood, 1; 
kslomobile Accessories, 1; Cigars and To- 
•wero, 4. 

Bomber of Batail Outlets for Nationally Ad- 
*^•04 Prodnets; Passenger automobile agen- 

15; commercial auto. agencies, 6; 
■Memobile accessories, 16; automobile tire 
•Hacies, 11; bakers, 19; cigar stores and 

(Including hotels), 15; confectioners 
yinding hotel stands), 21: delicatessen, 2: 
Ijmmakers, 52; dmggists, 18; dry goods, 11; 
^rlcal supplies, 16; florists, 15; fruits, 8; 
'vsiture, 7; furriers, 2; garages (public), 21; 

125; hardware, 13; Jewelry, 17; meat 
JJJkets, 68; men's furnishing. 19; men’s 
^•Mng, 26; merchant tailors, 81; milliners, 
'^opticians, 4; photographers, 10; pianos 
•d miscellaneous mnsical instruments), 8; 

'**•« supplies, 15; restaurants (Including 

^ colunma 3 attd 4, page 149, and lower 
colusnssa 3 and 4, page 141 

Imtels), 46; shoes, 21; sporting goods, 6; sta¬ 
tioners, 1; women's apparel, 18. 

KINGSTON, N. Y. 
1920 Population, 26,668. 

City and Suburban Eatimate, 74,979. 

Native Whites, 87.5%; Negroes, 2,1%; Foreign 
Bom, 10.4%; Industrial Woiksrs, 21%; F«fii«h 
Reading, 97%; Families, 6,800. 

Schools: Public Grade. 8; High, 1; Parochial, 
4; Number of Pupils, 6,216. 

Churches: Baptist, 2; Christian Science, 1; 
t'ougregational, 2; Episcopal, 3; Hebrew, 2; 
.Methodist, 6; Presbyterian, 2; Roman Catholic, 
6; Miscellaneous, 7. 

Banks: National, 4; State, 1; Total Re¬ 
sources, $13,555,361.01; Savings Bank Deposits 
Total, $18,000,000.00. 

Theatres: Legitimate, 1; Moving Pictures, 4; 
Vaudeville. 1; Miscellaneous (Auditoriums, etc.), 
1; Total number of seats, 4,606. 

Location: On the west bank of tbe Hudson 
River, 88 miles from New York City. Served 
by tbe West Shore, New York Central, Ontario 
A Western, i;ister A Delaware, and Wallklll 
Valli-y it. Its. Excellent bus Hervice on all roads 
leading out of Kingston, N. Y, 

Principal Industries: Cigar, shirts, brick, 
road machinery, light hardware, hotel equipment, 
magnetos, woodworking, beds, foundry work, 
pajaiiins and women's garments, lace curtains. 

Manufacturing Establishments, 121. Ijeading 
firms: Van Slyke A Horton, American Cigar 
Co., F. Jacobson A Sons, Universal Road Ma¬ 
chinery «'o., ('. 8. Lace Curtain Mills, Ulster 
Foundry Co., L. Barth A Sons. 

Total value of yearly output of factories esti¬ 
mated at $16,0(X).0(X). 

Special Information: City widely scattered, 
industries widely varied. Center of road system 
to all parts of county. Heavy tourist traflic. 
Ow-ing to topography must pass tbrongh city to 
get from one part of county to another. 

Residential Features: Unusual percentage osm 
homes. No tenemento. No slums. No conges¬ 
tion of population. Many fine views from hill¬ 
tops. 

Retail Shopping Section: Three sictions. 
Itoiidoni: Strand. 3 blocks; Broadway. 8 
blocks; Hasbronck Ave., 4 blocks and Ferry 
St., 2 blocks. Central sev-tlon: Broadway, 8 
blocks; Railroad Ave., 1 blo«-k and Thomas St., 
1 block. Uptown section; Wall St., 2 blocks; 
Fair St., 2 blocks; Main St., 2 blocks; John 
St., 2 blncks;Nortb Front 8t.. 4 blocks; Wash¬ 
ington Ave., 3 blocks and Clinton Ave., 1 block. 

Trading Area; Extends to north, 22 miles; 
northwest, 75 miles; south, 25 miles; southwest, 
25 to ■‘15 miles and east, 5 miles. Tbe small area 
to the east is due to the fact that Kingston 
has tbe Hudson River on the east. 

'Wholesale Houses: Groceries, ,3; Meats, 3; 
Fruits, 3; Haixlware, 1; .Miscellaneous Lines, 6. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agencies, 
22; commercial auto, agencies, 6; automobile 
..-"wirlrs. yj; aiilninohile tire agencies, 12: 
bakers, 17; cigar stores and stands (including 
hotels), W; confectioners (Including hotel 
stands), 67; delicatessen, 3; dressmakers, 76; 
druggists, 14; dry goods, 26; department store's, 
3; electrical supplies, 17; florists, 4; fmits, 15; 
furniture, 7; furriers, 8; garages (public), 31; 
grocers, 121; hardware, .5; .'ewolry. 12; meat 
markets, 37; men's furnishing, 15; men's cloth¬ 
ing, 10: merchant tailors. 3; milliners. 12; opti¬ 
cians, 6; photographers, 5; pianos (and miscel¬ 
laneous musical instruments), 4; radio supplies, 
10; r< stanrants (Including hotels), 30; shoes, 
18; sporting goods, 6; stationers, 3; women's 
apparel, 10. 

LITTLE FALLS, N. Y. 
1920 Population. 14.000. 

City and Suburban Estimate. 2.'i,00n. 

Native White. 74%; Foreign Bom. 26%; In¬ 
dustrial Workers, 40%; English Reading, 80%; 
Families, 3000. 

Schools: Public Grade. 5; High. 2; Junior 
High, 1; Parochial, 1; Number ef Ihipils, 3,165. 

Churches; Baptist. 1; Christian 8<'lenre, 1; 
Unlversallst. 1; Episcopal, 1; Hebrew, 1; Meth¬ 
odist, 1; Preshyterlan, 1: Roman Catholic, 3; 
Miscellaneous, 4 (Evangelical, Lutheran, Greek 
Catholic, Zion). 

Banks. National, 1; Rtnte, 1; Total Resources, 
$8,970,786.27. 

Theatres: T.egitlinate. 1; Moving Pictures, 3; 
Miscellaneous (Auditoriums, etc.), 4. Total 
iiumlier of seats, 6,300. 

Location; It la the gateway of the Mohawk 
Valley In central New York, midway between 
New York and Ruffalo, with Mohawk River and 
liarge canal coursing through Its fertile valley— 
served by New- York Central, West Shore, Little 
Falls and Imlgevlllc railroads; also New York 
State trolley sen Ice to the west. Excellent bm* 
service to DolgevlIIe on the nortii; St. Johns 
Tllle, Fort Plain and Canajoharie, east. 

Principal Industries; Knit goods, tannery, 
Icatlier dressing, bicycles, bookcases, dairy sup¬ 
plies, knitting machines, tissue paper mills, 
milking machines, art stencil, leather stamping, 
hammer factory, felt shoes. 

Manufacturing Eatablisbments: 40. I>eading 
Arms, D. H. Burrell A Co., H. P. Snyder Bicycle 
Co., Gilbert Knitting Co., Phoenix Underwear 
Co., Bex Knitting Mills, Little Falla Mannfac- 
tnrlng Co. (knit goods and boxes; 0. J. Lnnd- 
Btrom Mfg. Co., Hansen's I-aliorsitory, Burrows 
Paper Co., Mohawk Valley Pa|ier Co., Barnet 
Leatlier Co., Cheeney Hammer Co., Little Falls 
Felt Shoe Co. 

Special Information: Location of the city and 
its proximity to tbe flneat dairying section of 
Herkimer Connty and central New York, with 
one of the finest municipal waterworks and ex¬ 
cellent transportation faciittiea. gives I.lttle 
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In the Heart of the Finger Lakes Region 

Why not try 

ITHACA, N. Y. 
as your next 

TRY-OUT TOWN? 
Ithaca, N. Y.—home of Cornell University, 

New York State College of Agriculture, 
and several smaller schools is the center of a 
fruitful agricultural territory and the trading 
center of 35,000 people. 

A cross-section of Journal-News readers in 
this territory reveals a highly intellectual 
clientele immediately responsive to advertised 
goods and to a degree not excelled in any 
other trade area in the east. 

Investigate its possibilities. 

Only DAILY in Tompkina County—7,500 Daily A. B. C. 

Ithaca Journal-News 
Member Empire State Group, comprising Ithaca 

Journal-News, Rochester Times-Union, Utica Ob¬ 
server-Dispatch, Elmira Star-Gazette, Elmira (Morn¬ 
ing) Advertiser—with a combined circ^ation of 167,273. 

J. P. McKinney & son, Representatives 
New York Chicago Lot Angelea 

To Cover Jamestown, N. Y. 

Use 

The Jamestown 
Evening Journal 

Aside from its advantages as an evening paper, it has 

more circulation in the city than its morning contempo¬ 

rary, the total circulation of which is larger by reason of 

its outside circulation, being the only morning paper in 

Western New York outside of Buffalo. The Journars 

circulation is concentrated in the Jamestown buying 

zone. There is no waste and the rate is lower. 

Local advertisers, who are in close touch with the situ¬ 

ation use more space in the Journal at the same local 

rate. Figures of the checking bureaus prove it. 

For the widest circulation in this field, the Evening 

Journal (city) and Tri-Weekly Journal (rural) in combi¬ 

nation offer over 12,000 paid circulation with absolutely 

no duplication at a combination rate of 5 cents a line 

under contract to use 5,000 lines of total space. 

C. L. HOUSER COMPANY 
National Advertising Representative 

17 West 42nd St., 17 North La Salle St, 
New York. N. Y. Chicago, IlL 
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NEW YORK (Cont’d) 

Little Falls (con’t) 

Palls advantages as one of the foremost mana- fender Mfg. Co., Mathewson lead Co., Weber A 
factoring centers of the state. 

Besidential Features: Mostly one and two fam¬ 
ily houses. Private homes predominate. 

Retail Shopping Section: Bzteiuls through 

parte, pianos, wearing apparel, plumbing anp- MFCH ANICSVII IF NY 
plies, machinery, palnU and vamUh, chemicals, WIE-VsnAl^V ILLE., PI. I. 

etc. ino Population, 8,160. 

Manufacturing EstabllsHments: 2,100. L«ad- City and Suburban Estimate, 12,000. 
Ing firms, Rosenwasser Bros., shoes; American MatWe Whites, 81%; Megroes, .06%; Toreign 
Chiclet Co., Hoover Body Co., Loft Candy Co., Bom, 18.05%; Industrial Workers, 26%; Eng- 
Stfinway Piano Co,, Ron7X)ni Macaroni Co., De- Rgh Beading, 85%; FamiUea 1,874. 
fender Mfg. Co., Mathewson I.ead Co., Weber * o-i._i . o »» ». • n < o/wv 
Hamilt.m. Brewster Co., Republic Motor Co.. «: Number of Pupils, 1,600. 
Karpcn Furniture Co., Standard Supply Co., Churches: 7. 
Ceo. Kopp Sales Co. Banka: .8; Total Besourooa, $4,500,000. 

Special Information: This is not a city by it- Theatres: 2. Total numl>er of seats, 800, 
self, but a part of (Jreater New York, yiieens Besidential Features: One and two-famlly 

Hamilton. Brewster Co.. Republic Motor Co., 
Karpen Furniture Co., Standard Supply Co., 
Oeo. Kopp Sales Co. 

Retail Shopping Section: Bzteiuls through Special InfonnaUon: This U not a city by It- Theatres: 2. Total numlier of seats 
central part of Main street, which Is the main "elf. but a part of (Jreater New York, yueens Besidential Features: One and tt 
artery of travel for traflBc between New York Borough la the largest in the city and the fast- houses. 
and Buffalo, with a few side strwU cravergent ‘'if .*n.t “etail Shopping Section: SU blocks. and Buffalo, with a few aide streets cooTergeDt growing. It is the only outlet now for tue 
Into thU central Main street section. There are congested flections on Manhattan, Bronx end 
also outlying retail husineHs sections and sev- Brooklyn, Eaally reached from center of city 
eral smaller neighborhood sections with the usual subway, trolley, etc. 47% of people of 
grwery, confectionery, meat market and small tiueens Borough are home owners. 

***^***‘ Kesidential Features; Mostly pr 
Trading Area: Kxtenda aliotit twenty miles Homes average |l<),000. 

north, south and east. Intermittent business Is 
secured from people living at a greater distance Retail Shopping Section: Ebctenda 
because of the fine trolley and bus serTice. Plaza north all the w’ty up Stei 

Wholesale Houses: Groceries, 2; Meats, 1; * h** 
Fruits 3 • p t , Flushing Avenue. In Coro 

Trading Area: Radius 10 mUes. 

Numher of Retail Outlets for MatlonaUy Ad- 

taurants (including hotels), 4; shoes, 7; sport¬ 
ing goods, 2; stationers, 2; women’s apparel, 4. 

MIDDLETOWN. N. Y. 
1980 Population, 20,400. 

City and Suburban Estimate, 05,000. 

Mativs Whites, 95%; Msgroes, 2%; Foreigi 
Bom, 3%; Industrial Workers, 50%; EnglUk 
Beading, 08%; FamiUea, 4,2<X) (estimated). 

Schools; Pnbllc Grade, 0; High, 1; Junior 
High, 1; Parochial, 1; Pupils, 4,1M. 

(Jhurches: Baptist, 1; Christian Science, 1; 
Congregational. 2; Episcopal, 1; Hebrew, l; 
Methodist, 1; Presbyterian, 2; Roman Catliollc, 
2; Miscellaneous, 2, 

Banks: National, 2; State, 1; Total Resources, 
wu„e» loT $20,000,000; Savings Banks Deposits Total. $9.1 

vertised Products: Passenger antomobile agen- r.oo (gx) > “ *• • ’ • 

H.^ei^averVge^^lBlOw' private houses. accesX”"*^9V sutomoblirtlm agencte^,”?; Theatres: Legitimate, 1; Moving Keturp'S, l; 
8 ^ * tiakers, 3; cigar stores and stands (Including Vaudeville, 1; Miscellaneous (Auditorlnms, eic.l, 

Retail Shopping Section: Bztends from Bridge hotels), 5; confectioners (Including hotel Total number of seata, 4,500. 
Plaza north all the way up Steinway Avenue stands), 11; dellratessen, 1; dressmakers, 9; Location; Main line Erie and Ontario & West- 
with cross streets. Broadway and Grand Avenne druggists, 5; dry goods, 3; electrical supplies, ern. Quick service, north, south, east and west, 
and Flushing Avenue. In Corona, Jackson, 4; florists, 2; fruits, 4; furniture, 2; garages Principal Industries: Saw, files, wrapping ms- 
Roosevelt and Polk Avenues. In Rlmluirst. (public), 9; grocers, 23; hardware, 2; Jewelry, chines hides hats silk nriuters' suDDlies mile 

Principal Induitries: Saw, files, wrapping ma- 
\ .... .. Roosevelt and Polk Avenues. In Elmhurst, (public), 9; grocers, 23; hardware, 2; Jewelry, chines, hides, hats, silk, printers’ supplies, milk 

Number of Retail Outlets for Nationally Ad- Kingsland Avenue. In Flushing, Main Street 2; meat markets, 7; men’s furnitblngs, 5; chocolate, 
vertised Products: Passenger automobile agencies, and Broadway. There are about 12 aeparate men’s clothing, 6; merchant tailors, 4; milliners, Manufacturing Establiihmenta‘ 19 I eadinf 
10; commercial auto, ageni'les, 4; automobile and distinct business sections In our territory, 
accessories, l.'i; automobile tire agencies, 14; 
bakeri, 5; cigar stores and stands (including Trac 
hotels), 40; confectioners (including hotel 
stands), 20; delicatessen. 1; dressmakers, 6; pfults 

Trading Area; Approzimately 10 miles. 

5; opt,clan., 2; photographer., 1; pianos (and „ “rcrm^^n'^ro" Mor%Tn 
tnificeUaDeouB musical instniments), 1; radio .... frue. i « ' 
supplies, 2; restaurant. (Including hotila), 9; -•«' -hopa, Ilowell-Ulnchman Co.. The Borden Co. 

druggists, 4; dry goods, 6; department stores. 
2; electrical suiipliea, 3; fiorlsta, 2; fruits, 2; 
fnmiture, 3; garages (public), 5; grocers, 30; 
hardware, 5; Jewelry, 5; meat markets, 11; 

Wholesale House*: Groceries. 100; Meats. 20; shoes. 6; sporting good.s. 1; statlonera, 2; TMal jatu.M^i 
■ults, 40; Hardware, 10; Dry Goods, 18; Mis- vvomen’s sppsrel, 2. ** »a.ow,wu. 

Total value of yearly output of factories esU. 

cellaiieous lines, 12. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen- 

MEDINA, N. 
men’s fnmlshingt, 9; men’s clothing, 9; mer- cles, tB; Cominercial Ante. Agencies, 10; auto- 
chant tailors, 7; milliners. 9; opticians, 5; mobile accessories, 304; automobile tire agen.-les, 
photographers, 2; pianos (and miscellaneous musl- 140; bakers, 401; cigar atores and stands (in- 

1920 Population, 6.011. 

City and Suburban Eatimate, 10,900. 

Native Whites, 85%; Foreign Bom, 15%; In- 

Special Information: Middletown is the center 
of a rich farming territory and enjoys a big re¬ 
tail trade. As the name Indicates Middletown 
la In the heart of things—geographically In the 
center of the very rich county of Orange, with 
a population of 130,000. 

Reaidential Feature!: One-family houses pre- V..1 1 • raHin aiinniiea 3- raatanr 1 . ii i„, . , - 7. . 77 Asuve wnizot, fW7o 1 foreign Bom, lo'/e; lu- aesioeniiai zeaiures; une-ian cal instrumente). l, radio supplies, J, restanr- eluding lintels). 440: confectioners (including WArk.a. nsw . 'ss.a.ii.t. ■Pa.siaa now • deminata wiMi man* ana hamaa 
ants( Including hotels), 8; shoes, 6; sporting hotel stunds), 841; delicatessen, 316; drugglata. i with many fine homes 
goods. 2; stationer*. 2; women’s apparel, 8. lOO; dry goods, 405; department stores, 4; dec- Retail Shopping Section: N 

.a a a. . a . .a __ .. ClasIsAaslat K, ViaawaWas— av# naaa.ll.. 4 4 TaVVlAa O Kl/Wvlral* WaS^ Af A I SI 

LOCKPORT, N. Y. 
1920 Population. I’l.S'Kl: 1924. ‘J4,iMS). 

City and Suburban Eatimate. A'l.cco. 

Native Whites. 84.3%; Negroea, 0.5%; For¬ 
eign Born, 15.2%. 

School*: Public Grade, 1.3; High, I; Parucliiul, 
4. Number of pupils, .'>.IS)0. 

Churche*; 23 cliiirches with 1(1.QUO mcmliera 
and 12.000 ■seating capacit.v. 

trtcal supplies. .’>0; florists. 7.3; fruits. 416; fur- Bcho 
niture, 104; furriers, 8; garage (pnbllc), 237; (Jhur 
grocers, 1.431; Hardware, 303; Jewelery, 66; Rani 
meat markets, 607; men’s furnishings, 104; 
men’s clothing, 83; milliners. 74; o|>ticians, 31; The* 
photographers, 10; pianos (and miscellaneoii* Real 
musical Instruments), 8; radio supiilies, I.'-: huiisea 
reataniants (including hotels), .300; shoes, lit; Beta 
siKirtIng goods, 3; stationers, 10; women’s aii- _ , 
i:srel. 161. Trad 

Schools: 5; Number of Pupils, 1,140. 
Churches: 7. 

Banks: 2; Total Resources, $4,200,000 

Theatres: 2. Totsl number of seats, 1,400 

Retail Shopping Section: North, 5 bl<K'k*: 
James, 2 blocks; West Main, 1 block: East 
Main, 1 block: King, 1 block; Depot, 1 block. 

Trading Araa: An elliptical zone, 20 mllm 
wide, east and west, 40 miles north and south. 

_ ■ ... Wholesale Houses: Groceries, 2; Meats, 2; 
Reaidential Features: .Mostly one family Fruits, 2. 

MALONE, N. Y. 

Retail Shopping Section: Five bloi'ks. 

Trading Area: 18 miles radius. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen- 

Number of Retail Outlets for Nationally Ad¬ 
vertised Prodaets: Passenger automobile ageo- 
cles, 20; commercial auto, agencies, 12; auto, 
accessories, 14; anto. tire agencies, 20; baker*. 
11; cigar stores and stands (incinding hotels), 
16; confectioners (including hotel stands), 37; •ies. 11; commercial anto. agencies, 2; antomo- «. 

bile acceasories, 10; antomobile tire agencies, dressmakers, 82, druggists. 14 

1920 Population. 7,5.*^. 
in. kaWa*. o. a a*a.aa it^^t.,A drj ffoodH, 13; department etorees 4; electrical 
i,?i suppllea, 18; florist., 4; Imlts, 7; furniture, 4; 

Banka: Xational. 2: Havtnica. 2; Total Da- City and Suburban Eatimate: 35,000 within i^tauus;, o. ucrttvaicBm-u, urtniBui«Mer«, av; hardware 4’ Jewelry 10' meat marketn 37* 
IKMlta, $27,000,^100. Sa\in«^ Bank DepoelU, Hrcle of trading radinn. ilrugKlHta. 4; dry ifooda. 4; department storea, 1; ^en’a furntahlnaa 12-* men's clothlna lo ’mer^ 

Natlv. White., 96%; Foreign Bom, 4%; In- 5“'’&r.^^" «r«e.*=(Dnb7ie)'’ '*'•"* 
Theatres: Legitimate, 1; Moving Pictures, 3; dustrlal Workers. 23%; English Reading. 98%; ’is.’ VarftJJ're ’ 6* Jewelry 4 mmt Photogr.phers, 6: planoe (and mlecellaneotis mi- 

■■ p.'’j 
* Schools: PiiMlc Grade. 6; High, 1; Parochial, niillinere, 5. optlclana, jvooda, 3; statlonera, 3: women's apparel. W, 

Location: 1. On Bo. hester-Niagara Faile 2; Number of PuplU, 1,976. 8= photographers, 2; pianos (and mIscellaneons 
bran.h of N. Y. Central R. R. 2. International ^ v . ... ™”*‘cai tnstrnmenta), 2; radio suppllea, 4; res See annoincemcnt beW 

Total FamiUea, 1,700. 

Schools; Piililic Gra.te, 6; High, 1; Parochial. 

grocers, is; naroware, o; jewelry 4; meat g,p„ ineimments), 8; radio supplies. 8: rm- 
markeU 6; men a furnishlujm. 8; men’, clothing. (including hotels), 16; shoe., 10: sport- 
8; merchant tailors. 4; mllllneni. 5: opplsns. |„g ^nnrts. 3; stationers. 3; women’s apparel. M 
97 nhAfAVMinhAra 9- nlnnna fanst mlafSAlIan Agtna 

... R. Co.,—to Buffalo, Niagara Falla, (Mcott _ . ............. o ... .. e 
Beach, alslat lOO mllea. 3. TsKkport-Wllson U Methodlat. 1; Roman Catholic. 2; 
n..e TJn*_Iamk.mr( to Wllwtn on Teke Ontario. Mlsccllaneoua. 1. 

Baptist. 1; Congregational. 1; 

3; photographers. 2; pianos (and miacellaneons 
mnatcal inatrnmenta), 2; radio supplies, 4; res See annoincemcBt beloar 

But line—Lockport to Wilson on Lake Ontario, 
about 20 miles. 4. .36 miles west of Rochester; Banka: National, 2; Trast C*., 1; Total Ba- 
25 miles east of Buffalo and Niagara Falls. sources. $5,625,389.18; Savings Bank Depositt 

Principal Induitriaa: 61 manufartorlea, prind- Total, $2,000,000.00. 
pal being flour, cotton, veneer, anto radiators. Theatres: I.egltlmate, 1; Moving Pictures, 1; 
pulley blocks, wall board, textilea, saws and Mlsccllaneona (Anditoriuma, etc.), 3; Total num- 
steel manufacturing, paper manufacturing. lM>r of seata. 2,400. 

Special Information: Abundant cheap Niagara 
FaUs power. Heart at greatest fruit belt In 
the east. Assessed valuation In 19'23, $10,577,- 
480. Ihree hotels. Pnbllc library with 14,000 
volumes. Hospital with 75 beds. 30 clnbs. 40 
miles of paved streets and 150 miles of side¬ 
walks. Western Union and Postal Telegraph, 
American Railway Express. County seat of 
Niagara count.v. Paid fire department with 
motorized apiMiratus. Metropolitan system of 
police with flashlight signals. Water supply 
owned by the city, gas manufactured by the 
Lockport, light. Heat A Power Co,, Niagara 
Hydro Electric Co. I/iweat rate per 11. P. for 
power In New York State. 

Trading Area; 20 miles in extent; 14 miles 
to the east, 7 miles to the west, 10 miles (o 
the aoutli and 14 miles to the north. Whole¬ 
sale trading area, 20 miles in radius. 

Wholeialo Houses: Groi'eries, 3. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Aiitomoliile accessories, 9; 
confectioners (including hotel stands). 12; 
druggists, 9; department stores, 4; grocers, 90; 
hardware. 7. 

LONG ISLAND CITY, N. Y. 
1980 Population, 50,000. 

City and Suburban Eitimata, 600,000. 

Native Whltoa, 75%; Nogrooo, 1.2%; Forelga 
Bom, 23.8%; Industrial Worken, 70%; English 
Reading, 99%; FamiUea, 123.0(M). 

Schools: l*ublic grade. 120; High, 6; Junior 
High, 3; Parochial. 15; Xuml>er of puiilla, 80.- 
00'). 

Churches; Baptist. 4; Christian Bclence, 3; 
(Congregational, 1: Episcopal. 8; Hebrew, 3; 
Metlindlst, 8; Presbyterian, 4; Roman Catholic. 
20; Miscellaneous, 8. 

Banks: National, 15; State, 8. 

Theatres: Moving Pictures, 35; Vaudeville, 10; 
Miaiellaneous (Audltoriiinw, etc.), 12. Total 
numlier of seata, 123,000. 

Location: L. I. Railroad and aubwaya; N. Y. 
A Q ieens R. R.; Qiteensliorough Bridge to .39lh 
Street. Manhattan; 92nd Street ferry to Astoria; 
Newtown Creek from Brookl.vn to !>. I. (Jlty; 
34th and 23rd Street ferries to N. Y. City. 

PrincipiG Industries: Shoes, food products, 
chewing gum, paper goods, caudy, fomltura, anto 

Location: On the New York Ontral and Rut¬ 
land Railroads. Bus service In all directions. 

Prineipsl Industriss; Woolen clothing manii- 
fseturing, tanned leather, bronze powder, two 
railroad shops, iron foundry, lee cream manu¬ 
facturing. 

Manufacturing EstaUishments: 6. Leading 
Orms, I-awrence Welister Co., J. O. Ballard A 
Co.. 'Ihoa. Gamer Co.. Malone Bronse Powder 
Works, Kirk-Maher Oo. Total value of yearly 
output of factories estimated at $12.000,000.(X). 

Special Information; Situated at the foothi'Is 
of the Adirondack. Malone Is a center for 
tourists. Malone la the center of a rich a'gri- 
cultral section, dairying being the predominat¬ 
ing branch of the tndnatry, Tiie town has never 
yet ex!>erienced a biislneas depression of sny 
con sequence. 

Rasidentlsl Features: Mostly one faniilv 
houses. Privste homes predominate. Acknowl¬ 
edged in the North Country to be the moat 
desirable residential tow n in the Adirondacks. 
In the |>ast eighteen m< nths 80 new homes have 
been hnilt by home owners themselvea. 

Retail Shopping Section: Extends ten hlo<-ks 
cast and west on Main street. 83 per rent of 
the business Is done in this section. There arc 
live outlying “neigliliorliaod” sections with the 
usual grocery stores and amall sbopa. 

Trading Area: Extends approximately 30 
miles east, west and south and 17 miles to the 
north. Slate roads lead to village from five 
seiiarate directions. 

Wholesale Houses: Groceries, 2: Meats. 2; 
Fruits. 1; Hardware, 3; Mlacellaneoiia IJnca. 
Bakeries, 2; lee Cream, 2. 

Number of Retail Ontlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen- 
cies, 9; commercial siito. agencies, 5; auto¬ 
mobile accessories. 21; automobile tire agcn<-les, 
17; bakers, 5; cigar stores and stands (Includ¬ 
ing hutelsi, 30; confectioners (including Hotel 
stands). 28; delltatessen, 5; dressmakers. 14: 
druggists, 5; dry goods, 10; department stores. 
6; electrical supplies, 6: florists, 5; fruits, 6; 
furniture, 3; furriers, 2; garages (publlci, 23; 
grocers, 41; hardware, 3; Jewelry, 3; meat 
markets, 12; men’s fnmtsbings, 6; men’s cloth¬ 
ing, 6; merchant tailors, S; milliners, 10; 
optlclana, 3; photographers, 3; pianos (and mis- 
cellaneons musical Instruments), 3; radio sup¬ 
plies, 8; restanranta (InclDdlag hotels), 8; 
shoes, 10; sporting goods, 3; statlunera, 2, 
women’s apparel, 6. 

YOU CANNOT COVER MIDDLETOWN 

and the SURROUNDING 
TERRITORY WITHOUT 

Cije iHititiUtoton Batl^ f^eralli 

The MIDDLETOWN DAILY HERALD every 

week day circulates in 108 cities, towns and 

villages in the richest dairying and one of the 

richest farming, stock-raising and industrial 

districts in the United States. 

Covering four of the most thriving counties 

of New York State, and Sussex County in 

New Jersey, The MIDDLETOWN DAILY 

HERALD every week day blankets a territory 

in which there are approximately 80,000 

buyers. You cannot afford to neglect this 

market— 

And you cannot COVER it without 

etje inititiletoton Bail? i^eralti 
Middletown, N. Y. 

Published by 

Orange County Independent Corporation 

E. Roland Harriman, President 

S. C. Beckwith Special Agency, National Representatives 

V.. 
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Editor & Publisher for December 13, 1924 

THE NEW YORK MARKET 
the 

MAGAZINE SECTION 

^orb ®imp0 

THE READERS of the Magazine Section of the 
Sunday edition of The New York Times, the net paid 
circulation of which is 600,000 copies, have a greater 
buying power than any group of equal numbers in 
the world. 

The Magazine Section of The Times enters three 
hundred and fifty thousand homes in the New York 
metropolitan district—homes having an estimated 
annual income of $1,360,000,000. 

Within a radius of 150 miles of New York, including 
New York City, the circulation of the Magazine 
Section as a part of the Sunday edition of The New 
York Times is more than 400,000 copies, in families 
of relatively high incomes. 

The total circulation of 600,000 copies is distributed to 
more than 9,000 cities, towns and villages throughout 
the United States to citizens who are leaders in busi¬ 
ness, the professions and the life of their communities. 

A conservative estimate puts the buying power of the 
total circulation of the Magazine Section of The 
Times at $2,500,000,000 a year—^the widest and richest 
market in the world. 

The Magazine Section is printed by rotogravure—the 
best process for printing newspapers and reproducing 
illustrations in an artistic way. 

The advertising rate in the Magazine Section is $i,oo an agate line^ 

$1030 a page^ equal to i cent a line for each 6,000 copies—the lowest 

newspaper rotogravure rate per thousand of circulation in the United 

States. Advertising agencies and advertisers who have published 

properly prepared announcements in the Magazine Section have found 

the response to he most satisfactory. 

Life story of Francis Joseph, Emperor of 
Austria for sixty-eight years, written from 
correspondence long hidden m the secret 
archives of the Austrian Itt^erial Govern¬ 
ment. Seven instalments in The New York 
Times Magazine Section. The series will 
conclude January 11, 1925. 
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j NEW YORK (Cont’d) j 

MOUNT VERNON, N. Y. 
IMO FojniUtioii, 42,72«; 1024, SO.OOO. 

6it7 and Babnrbaii Eatimate, 100,000. 

■chooU: Pabltc Grade, 13; Higb, 2; Namher 
of PoplU, B,2M. 

ChoTchM: BaptUt, 4; Cbrlatiao Sdence, 2; 
Coagregational, 2; Eplaeopal, 8; Hebrew, 4: 
MetbodUt, 4; Preabyterlan, 1; B^an Catholic, 
5; MlHcellaneoDt, 10. 

Banka: National, 2; State, 2; Total Beaoorcea 
$30,410,000; Sarlnga Bank Uepoalu ToUl $10,- 
818,000. 

Theatrea: MotIdk Plcturea, 2; Vauderllle, 1; 
Mlacellaneona (audltorluma, etc.), 1, Total 
number of aeata, 4,.’i(j0. 

Location: Northeaat of New York City. Har¬ 
lem IHvlalon of N. Y. Central., N. Y. N. H. *. 
H., and N. W. Weatcbeater & Boaton Railway. 

Principal Indnatries: Not a manufarturina 
dty, but tbe borne of a number of nationally 
known rompaniea. Tbe manufacturing Includea 
aoapa, dyea, optical lensee, electric motor ve- 
biclea, electrical dericea, pin ticketa, stage scen¬ 
ery, and office 01lng supplies, etc. 

Hanufactnring Establishments: General Opti¬ 
cal Co., Lee Lasb Studios, Noestlng Pin Ticket 
Co., Ward Leonard Co., Ward klotor Teblcle Co. 

Special Information: Its proximity to New 
Y<u-k City makes tbls a “City of Homes” wltb 
a steadily Increasing population, 28 minutes by 
rail from heart of N. Y. City. Since Jan. 1. 
1920, 373 one-famlly dwellings, 253 two-family 
dn'ellings. 7 tliree-fainlly dwellings ami :i four- 
family dwellings and 9 apartment bouses, srltb 
accommod-otluns for 512 families, bare been 
erecteil. Two more with accommodations for 
218 families soon to be built. 

Residential Features: Mo«tly 0ne one-famil.r 
lion-u's in t.eaiififnl resident sis-tlon Se-versl 
very modern apartments. Two of five bleb 
class elevator apartments of 250 rooms each, 
costing $500,000 being erected. Limited foreign 
section. 

Retail Shopping Section: Extends on Sontli 
Fourth avenue from First street to Third street; 
on First street from Second avenue to Four¬ 
teenth avenue; on Tlilrd street from Ninth 
avenue to Columbus avenue. 

■umber of ReUil Outlets for Nationally Adver¬ 
tised Products: Passenger automobile agencies. 
10; commercial auto, agencies, 12; automobile 
accessories, 30; autoinohile tire agencies, 9; 
bakers. 32; cigar stores and stands (Including ho¬ 
tels), 35; confectioners (including hotel stands), 
44; delicatessen, 30; dressmakers, 44; dmggists. 
22; dry goods, 33; department stores, 1; elec¬ 
trical supplies, .5; Oorlsts, 12; fruits, 3.5; furni¬ 
ture, 17; furriers, 2; garages (public), 34; 
grocers. 1.38; hardware, 19; lewelry, 13; moat 
markets, 88; men’s furnishings, 9; men's cloth¬ 
ing, 0; merchant tailors, 67; milliners, 11; op¬ 
ticians, 4; photographers, 0; pianos (and mis¬ 
cellaneous musical Instruments), 3; radio sup¬ 
plies, 15; restaurants (including hotels), 54; 
shoes, 19; sporting goods, 4; stationers, 13; 
women's apparel, 8. 

See page 14S 

NEW ROCHELLE, N. Y. 
1920 PopuUtion, 38,213. 
City and Suburban Estimate, 50,0ls>. 
Native Whites, 69.3%; Negroes, 7.3%; Foreign 

Born. 23.4%; Industrial Workers, 30%; English 
Reading, 8.5%; Families, 7,725. 

Schools: 10; Number of Pupils, 8,200. 

Churches: 27. 
Banks: 5; Total Resources, $19,220,000. 

Theatres: 4. Total number of scuta, 5,5(XI. 

Location: On main line of N, Y. N. H. A H. 
R. R. and New York, Weatcliester and Boaton 
Railroad. 

Residential Features: Mostly one and two 
family liouses and a few apartment bouses. 

Retail Shopping Section: .\bout 15 blocks in 
center of city and a few nelglil)orhoo<1 sections. 

Trading Area: Fifteen miles radius. 
Number of Retail Outlets for Nationally Ad¬ 

vertised Products: Pass'-nger automobile agen 
cles, 27; commercial auto, agencies, 6; aiitomo 
bile accessories, 23; automobile tire agencies, 
17; bakers, 17; cigar stores and stands (Includ 
Ing hotels), 26; confectioners (Including hol-1 
stands), 29; delicatessen, 9; dressmakers. .52; 
dmggists, 15; dry goods, 20; department stores, 
4; electrical supplies, 8; florists, 18; fruits, 20; 
furniture, 9; furriers, 3; garages (public), 24; 
grocers, 95; hardware, 11; Jewelry, 11: meat 
markets, 34; men's fnrnlsbings, 10; men’s cloth¬ 
ing, 10; merchant tailors, 17; milliners, 16; 
opticians, 3; photographers. 8; pianos (.and mis¬ 
cellaneous musical Instruments), 5; radio sup 
piles, 12; ' restaurants (Including hotels), 24; 
•h^s, 16; sporting goods, 3; stationers, 5; 
women's apparel, 4. 

See page 145 

NEWBURGH, N. Y. 
1920 PopuUtion, .30,366. 
City and Suburban Estimate; 80,000 (including 

Beacon, 20,000) 100,000. 

Native Whites, 81%; Negroes, 2%; Foreign 
Bom, 16%; IndustrUl Workers, 27%; English 
Reading. 92%; Families. 7,647. 

Schools: Publics Grade, 6; EUgb, 1; ParocbUl, 
2; Number of Pupils, 5776; Public Grade, 888.5; 
High School, 891; Parochial Schools, 1,000. 

(Rmrcbea: Baptist, 5; Christian Science. 1; 
«ongragational. 1; Bpisca|ial. 0; Hebrew, 3; 
Methodist, 4; Presbyterian, 8; Roman Catholic. 
4; lllscellaneous. 7. 

Banks: National, 3; State. 2; ToUl Resources. 
$.33,494,340; Saving Bank Dtpoalts Total, $23.- 
■290.243. 

Theatres: Legitimate, 2; Moving Pictures, 4; 
Vaudeville, 2; Miacellaaeuiia (Auditoriums, etc.), 
2. Total number of seats, 7,000. 

Location: Un the west bank of tbe Hudson 
River on the West Sliore and Erie Railroads, 
connected by ferry with New York Ontral and 
•N. Y'. N. 11. A H, and but four miles from 
the eastern terminus of the N. Y'. O. A W. 
Ocean tidewater transportation to Its dorks, 
but 60 miles from New Y'ork City. Excellent 
state highways to New York. Alliany. Blngbam- 
t^ and Boston make It very accesailile by roads 
.Nearly 50 busses dally carry thousands in and 
out of town. 

Prinoipal Industries; Artiflclal leatlier, cloth¬ 
ing, textiles, lawn m<iwers, machinery engines. 
Isillers. spiral pl|ie and plaster. 

Manufacturing Establishments: 101. Dn Pont 
Fahrlkold plant. Coldwell I.awn Mower Co.. 
Sweet-Orr A Co., Keystone Pants and Overalls. 
Ide A Excelln Shirts, S. 8trock A Co., plush and 
felt plants, I,aselle Perfumer, Beisi l’.o-<s Flag 
Co., Layman-Berkwiti Co.. Men’s Clothing. 
Total value of yearly output of factories esti¬ 
mated at $100,000,000. 

Special Information; I.is-ated Just outside Hu- 
•■iibiirban trading riidliis of .New Y'ork ('Ity. 
Tbe stores of Newburgh cover s market of 
100,000 people extending for 15 miles op and 
down the Hudson River and west 12 miles to 
the Wallklll Valley. In tbla xoue is the cele- 
I.rated lludruii River Fruit Belt slid tlie Wallklll 
Valley, fomous for Its fruit, dairy and farm 
pruducta. 

Residential Features: Tliere are many flo 
liumes in tbe City, and the subnriian area con¬ 
tains the estates of some wealthy and notable 
cersoos. Most of tbe city homes are nne-faroll.v 
t.vpe and are owned bv the biislnesa and working 
men of the City. 

Retail Shopping Section: Takes In over 2 
miles on six principal biisinevs streets. Water 
street, 4 blocks; Colden street, 1 block; Broad¬ 
way. 16 blocks; Lllierty street, 11 blocks; 
William street, 8 blocks, and South street, 4 
blocks. 

Trading Area: Fully two thirds of Orange 
County that |>ortlun east of tbe main line of the 
Erie R. R. Is In the Newburgh trading radius. 
Ihere are 15 towns, some having lit.OoO leipiila- 
tion In tbls area. Beacon, a city of 12,ti(i0 
across the Hudson, bnys everything but its food¬ 
stuffs In Newburgh, the same is true of 
( helsea. FIsbkill, Cold Hpring, Garrison, and 
other Dutchess country towns. 

Wholesale Houses: Groceries, 7; Meats, 5; 
Fruits, 12; Hardware, 3; JUscellaneous Lines, 
Confectionery, 6. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, 29; commercial auto, agencies, anto- 
muliile accesaorles, 77; automobile tire agencies. 
19; bakers, 23; cigar stores and atsnds (includ¬ 
ing hotels), 34; oonfcetleoera (Including hotel 
stands), 114; delicatessen, 1,3; dressmakers, 00; 
druggists, 23; dry goods, 37; department atores, 
1; electrical suppllea. 12; florists. 12; fruits, 
15; furniture, 11; furriers, 4; garages (public). 
.55; grocers. 144; liardware, 7: jewejry, l(i; 
meat markets, 50; men's furnitbings, 18; men's 
clotbing, 18; merchant taHors, O; miUincra, 16; 
opticians. 0; pliotographers, 6; pianos (and mis- 
cellaneoiu musical Instruments), G; radio aap- 
plles, 6; restaurants (including hotels), 41; 
shoes, 28; sisirtlug goods, 4; stationera, 4; 
women's apparel, 15. 

NEW YORK CITY 
Foreword 

The Greater New York market, colossal as It 
is, is still a well-defined quantity and la surveyed 
and charted by boroughs. The pertinent facts 
have been gathered and brought up to date and 
tlie quantitative aualyHls Is made under tbe 
standawlixed arrangement used In all Editor A 
Publiaher space buyer's charts. 

This market, one of the greatest in tbe world, 
rapidly changes and its influence Is widespread 
and affects the markets of tbe entire country. 

New York is tlie moat important city, indnatri- 
ally commercially and financially, as well as In 
population, in tills country. It manufactures 
one-tenth of all products made in the United 
States and handles one-half of the country’s 
foreign commerce. 

An a market It towers slsive every other bnsl- 
ness center In tbe world. With a population of 
over 8.(190.(1(10 In and around the city It is tbe 
largest single market In the world and Influences 
all markets of the nation. 

Population 
1920 Census United States. 5.620,f>48 
1920 Census U. 8. Metrn|>olltan Dist... 7.910,415 
City and Suburban. 9.207.400 
1915 Census State. 5.2.53.88.5 
1910 Census United States. 4,706.882 
Borough of Manhattan. 2,284.103 
Borough of Brooklyn. 2.018.3.56 
Borough of Bronx. 732,016 
Borough of Queens. 4(W.042 
Borongh of Richmond. 116.531 

The New York Metropolitan District includes, 
in addition to the five coimties of Greater New 
York, Nassau County In I>ong Island, and West¬ 
chester and Rov'kiand Conntles, New York. In 
New Jersey, the following counties are included: 
Bergen, Essex, Hudson, Middlesex, PassalC, 
Union, Monmouth, Morris, Somerset. 

New York 
Nassau County . 126.120 
Weatchester . 344,436 
Rockland . 45,548 

Hew Jersey 
Bargea . 210,703 
E-c-r . 652,088 

Hudeoo . 
MI00Iesex . 
Passaic .!!!!!!!!!! 
Union . 
Moiiiiioiitli . 
Morris ."' 
Somerset . 
Native White . 
Foreign Korn . 
Negroes . ” 
English Reading ... 
Industrial Workers 
Families . 
•Is* $ 

629,154 
162,334 
259,174 
200,157 
104,92.5 
82.694 
47,991 
61.7% 
•36.4% 

.7% 
83% 

11%% 
1.278. 

color or Race, Nativity and Box of Popnlotioa 

Country of Birth Tlie Ciiy Man 

England . 71,404 29,817 
. 21,545 8.687 
. 1.610 783 
. 206,4.50 116.749 

Norway . 24,500 3..59.5 
Sweden . .33,703 11.841 
Itenmark . 9,092 2 942 
Nclglum . 3.4«T oj.qj 
Franco (Incl. Alo.-Lor.). 23,090 14,3.59 
Luxemburg . 802 158 
-Netherlands . 4,750 2,164 
Switaerland . 9.233 4.8o2 
Germanv .  194.1.54 7(l!836 
I’olniwl . 145,679 64.514 
Anatrlo . 126.739 65,6i>.3 
Hugan . 64.393 40,644 
Cxecbo-Blovakla . 26,4.37 18,681 
Jngo-SIavia . .5,271 3.3.50 
Russia . 479.797 19(1,77.5 
Finland . 10,2441 4,88,5 
Lithiianl.s . 7.475 1..521 
Portugal . 1,026 417 
Spoln . 10,980 7,502 
Holy . 390,832 1 84.546 
Ot*«TO . 21.455 17,209 
Bulgaria . 308 201 
Roiimaaia . 38.139 16,714 
Turkey, Europe . 1 7.54 1.507 
Other Eumiie . .528 309 
Armenia . 3,779 2.168 
Syria . 4.485 923 
Asia . 12.764 6.061 
Africa . 1.125 611 
Anatralla . 1.023 545 
Canada, FVeneli . 1.7.57 893 
Canada, other . 23.514 11.390 
Newfoundland . I,4<i3 324 
Cuba et al. W. Ipd. exc. P. Rico 8.722 5.210 
Mexico .   2,487 1.843 
Central America . *79 674 
Sonth Amerira . .5,742 .3.85.3 
Atlantic Islands . 414 180 
Pacific Islands . 226 143 
At sea . 205 86 
Country not apocifled . 103 24 

Bronx B'klyn 
EucI.simI . 8,624 25,003 
Scotland . 2.511 7,634 
Wales . 187 421 
Ireland . 18,679 .'>3.660 
Nnrwar . 974 17,505 
Sweden . 3.108 1.5,488 
Denmark . 797 4,201 
Ib-lglnm . 234 726 
Frnnee (Incl. Als.-T.nr.) . 2.121 .3.861 
laixenibiirg . .33 51 
Netherlsnds . 471 1.672 
Svvlt/crliind . 1,2.55 1.76.5 
Gerinnnv . '29,719 .">6.778 
Poland . 19,00« .51,928 
Austria . 23.6.38 31.981 
Hungary . 10.644 8.795 
Cxobo-Slovakla . 1.878 2,6.39 
Jugoslavia . 332 1,088 
Russia . 87.345 189,421 
Finland . 1.309 8,219 
Llthnanla . 465 4.985 
Portugal . 39 485 
Siialn . 2.57 2,902 
Italy . 39.519 1.38,245 
Greece ..'. 957 2.700 
Bulgaria . 34 6.3 
Ronmanla . 8.519 12.109 
T5irkey. Rumpc . 102 12.5 
Other Europe . .54 115 
.trmenla . 419 746 
Svrla . 102 3,405 
.IMa . 8S6 5.230 
Africa . 90 358 
.tnstralla . 82 Sflo 
Canada, French . 164 442 
Cnnada, other . 2.08,3 7.694 
Newfoundland .  90 827 
Cnba et al. W. Ind. exe. P. Rleo 423 2,614 
Mexico . 75 472 
Central America . 22 HU 
South America . 254 1,895 
Atlantic Islands . .30 170 
Pacific Islands . 10 57 
At sea . 24 72 
Country not speelfled . 25 37 

wvi - - - 

. Qneenr Riehmd 

England . 6 047 1.913 
Scotland . 2.060 7.53 
Wales .  107 62 
Ireland . IO.6I8 .3.744 
Norway . 844 1.582 
Sweden . 2..37.3 893 
Denmark . 795 357 
Belgium . 284 91 
France (Incl. Als.-T>or.) . 2.241 438 
T.uxembnrg . .56 4 
Netherlands .   329 114 
Swltxerland . 1,172 239 
Germany . .32.446 4.375 
Poland . 7.778 2.4.51 
Austria . 4,678 839 
Hungary . .3..5.55 7.55 
Oecho-Slovakla . 2.958 281 
Jugo slavia . 353 14« 
Russia . 7,627 1.629 
Finland . 455 372 
LIthiania . 485 19 
Portugal . 45 40 
Spain . 1.57 162 
Italy . 19 794 8.728 
Greece . 401 Isc 
Bnlgiria . 8 2 

ICoiimaiila . 
Turkey, E(iro|>e . 
Gther Enro|>e .!.l" 
.Vrmeiiia . . 
•Syria .. 
Alia .. 
Africa .. 
-tustralia .. 
Caaada, French 
Canada, other . 
Newfoundland . 
Cuba et al. W. Ind. exc. P. Rl’co 
Mexico . 
Central America 
South America .!!'**' 
.ttlautic Islands . 
Pacific Isliinils .!. 
•Vt sea . 
Country not a|iecl6<id 

734 
14 
88 

431 
43 

65$ 
M 
76 

IW 
1.608 

108 
334 

88 
16 

141 
28 
13 
17 
II 

ta 
6 

12 
28 
It 
78 
12 
21 
58 

739 
54 

141 
29 
14 
99 
11 

4 
8 
6 

^pu ation 10 years to 17 yean.182'on 
^pulatl<)n 18 years to 20 years. tsa'fvn 

yean of age and over male 1,737 043 
Itisens 21 years of age and over female 1,738'99$ 

Analysis of PopnUtlea 

Female .." ’ .. 
Native white 
Male .. 
Female . 
Native white, native parent, 
i**!’^* fnrelgn parent. 
Native white, mixed parent 
Foreign born, white. 
Mnie . ••• 
Female . 
Negro . 
Male . 
Female . 
Indian, (Chinese, Ja(>anese, etc 

0,n20,(M8 
2.802.638 
2.817,410 
8.467.916 
1,703,127 
1.764,789 
1.164.834 
1,873,013 

430.000 
1.991,547 
l.tfiO.flOO 

971,457 
152,467 
72,351 
80.110 

8,118 

Bronx 

732.016 
364,206 
367,806 
460.019 
226.292 
233,727 
132,770 
268..380 

58.860 
266,071 
ia5.4.56 
131,515 

4.803 
2,269 
2,.5.'M 

223 

rotal population . 
Male .■ 
Female .! 
•Native white . 
Male . 
Female . 
Native white, native parent. 
Native white, foreign parent 
Native white, mixed parent. 
Foreign l>orn. while . 
Male . 
Female . 
N egro . 
Male ..'.W. 
Female . 
Indian, Chinese. Japanese, etc. 

Brooklyn Manhat. 

2.018.356 2.284.103 
1.007.859 1,135.708 
1.010.497 1.148..'195 
1..325,666 1,246.826 

649,747 610.1180 
675,910 0.36.746 
4.')6,240 888.270 
703,417 72n,4.'>4 
166.000 138.093 
659,287 922.0M) 
341,527 408,506 
817,760 453,.574 
31,012 109,1.33 
15.197 51,912 
16,715 .57.2'.>1 

1.491 6.064 

Total (KipiilatluD . 
Male . 
Female . 
Native white . 
Male . 
Female .'. '.r. 
.Native white, native parent 
Native white, foreign parent. 
Native white, mixed parent. 
Foreign tK>rn, white . 
Male .■■ ■■ 
Female . 
Negro .. 
Male .V.’. 
Female . 
Indian, Chinese. Japanese, etc. 

Queens 

469,042 
23.3.440 
23.5,602 
351,985 
173,866 
178,119 
149,342 
147,400 
55,243 

111,676 
57,1.32 
64,544 
5,120 
2,238 
2,882 

261 

SCHOOLS 

For tbe entire city: PnbUc Schools. ,564 

Klndergiirten enrollment 
Kindergarten extension 
First year . 
Junior high . 
All others . 

39,665 
3,225 

1I0.9'21 
55,237 

618,245 

Total nil day elementary . 
High school 29 enrollment 
Training . 
Vm-atlonnI . 

Total enrollment all day schools 

Bronx—Elementary schools. 60 
Kindergarten enrollment. 5 307 
First year. IS.ggfi 
Junior high . 9.O10 
All others . g DOj 

Total elementary 
High scboolt 3 .. 

Total all day schools . 

BrookI.vn—Elementary schools. 183 
Kindergarten .. ig 470 
First year . 43,’660 
Junior high . 15.971 
All others . 247,192 

Totnl elementary . 
High schools .. 
TYalnlng schools 10 . 
Vocational . 

Total all day . 

Mnnfanttan—Elementary achoola. 148 
Kindergarten enrollment . 1.3,219 
First year . .30,929 
Jnnlor high . 29,093 
All others . 204 021 

Total elementary . 
High schools 9 . 
IValnlng . 
Vocational . 

Total all da.T -.ehools . 

Coatineti en page 146 

Riehmd 
116..5.31 
61.423 
5.5.108 
83,42(1 
4.3.142 
40.278 
38.203 
.T3,.3(a 
11.855 
31..’e33 
17.469 
14.0tl4 

1.499 
735 
764 

79 

827,298 
9I.tfl« 

2.146 
3.U79 

924 002 

120,.V>8 
10 900 

131.548 

323,610 
,3.5,2.5.3 

979 
560 

360, .'.29 

284.(93 
.32.811 

711 
2..5Ii 

320,MV 



Westchester County (N. Y.) the Fourth Richest 
County in the Empire State 

MOUNT VERNON 

The Daily Argus 
NEW ROCHELLE 

The Standard-Star 

Uf)Q 

Twin City Dailies 

10 Typesetting Machines 24 Page Scott Press 

To reach the people of New Rochelle, 
Pelham Manor, Larchmont and Mamaro- 
neck, the Standard-Star will be found 
invaluable. The only newspaper printed 
and published in this, the “Queen City of 
the Sound.” 

Member of Audit Bureau of Circulations 

A most popular and constantly growing 
newspaper being relied upon by the buy¬ 
ing public of this wonderful section for 
their chief means of communication. Also 
a constantly growing advertising patron¬ 
age is conclusive proof of the value of the 
Standard-Star in its drawing power. 

12 Typesetting Machines 40 Page Hoe Press 

The only newspaper printed and pub¬ 
lished in this high class city. A welcome 
visitor in nearly every home as is shown 
by the fact that out of 8,(XH) homes, 7,956 
copies of the Daily Argus are reported— 
nearly a 

loo Per Cent Covcra<re 

(h’rculating also in the adjacent towns 
of Pelham and North Pelham, Tuckahoe, 
Bronxville, Sherwood Park and Wake¬ 
fields 

Providing an Unexcelled Medium 
for National Advertisers to Reach 
Daily a Buying Public of Impor¬ 
tance and Magnitude. 

Member of Audit Bureau of Circulations 

The High Character of 
The Daily Argus 

is reflected by both its News 
and Advertising Columns^— 

See Survey on Page 144 

An Up to Date Daily 
Newspaper Winning Con¬ 
fidence and Representative 
of the High Class Com¬ 

munity in which it 
circulates 

VALUABLE 
and 

PROFITABLE POPULAR 
and 

POWERFIT 

WESTCHESTER NEWSPAPERS, Inc 
PROPRIETORS 

iFranklin A. Merriam, Presideni 

MOUNT VERNON, N. Y NEW ROCHELLE, N. Y 

I 
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New York Qty (can’t) 
Bchooli (oon't) 

Queens—Elementary, M 
Kindergarten enrollment. 4,488 
First year . 11,329 
Ali others . 82,720 

Totai eiemeutary . 78,708 
High schools 6 . 10,234 
Training . 456 

Total all day achotds . 88,057 

Richmond—Biementary, 35 
Kindergarten enrollment. 1,184 
First year . 8,107 
Junior high . 283 
All others. 16,308 

Total elementary . 18,883 
High schools 1 . 1,820 

Total all day schools . 21,883 

Manhattan and Bronx—Barnard College, 850 
stmlents; College of the City of New York, 14,318 
stadents; Colombia Cnlrersity, 8,227 nonresident 
students and 27,402 resident students; Fordham 
Cnirersity, 3,500 students; Hunter College, 1,700 
day, 4,100 'erening, 1,600 high day, 078 high 
evening, 1.812 all other departments; Manhattan 
College, .’>00 students; New York nniverslty, 
16,881 students. 

Other Schools: 44 Preparatory schools; 10 
Technical schools; 27 Business schools; 20 Medi¬ 
cal schools; 15 Music schools. 

Queens—9 Preparatory and private schools. 

Richmond—8 Preparatory and private schools. 

Brooklyn—6 Colleges, 81 Preparatory schools, 
10 technical schools, 80 business schools, 82 
music schools. 

Note: The parochial schools are not listed in 
the nlKive tabulation. 'Their total enrollments is 
more than 185,000. Manhattan, 86,000; Bronx, 
22,000; Broeklyn and Queens, 76,000; Richmond, 
3,000. 

CHURCHES 

Brooklyn: Baptist, 54; Catholic, 121; Chistian, 
2; Christian Science, 5; Congregational, 29; Dis¬ 
ciples of Christ, 4; Friends, 2; Hebrew, 61; 
Lutheran, 68; Methodist Episcopal, 53; Methodist 
Free, 2; Methodist Primitive, 2; Methodist, 
I’rotestant, 2; Naxarene, 4; lYeabyterian, 35; 
Presbyterian United, 4; Protestant l^lscopal, 67; 
Reformed, 28; Reformed Elftlscopal, 2; Seventh 
Day Adventist, 4; Swedenborgian, 2; Unitarian, 
4; Universalist, 3; Miscellaneous, 21. 

Bronx: Baptist, 11; Catholic, 39; Christian 
Science, 2; Cmgregational, 4; Hebrew, 8; Luth¬ 
eran, 23; Methodist Episcopal, 18; Moravian, 1; 
I’resbyterlan, 18; Protestant Elplacopal, 20; Re¬ 
formed, 7; ^venth l>ny Adventist, 2. 

Manhattan: Baptist, 31; CatboUc, 112; Calvln- 
istic Methodist, 1; Christian Scientist, 12; Con- 
gregiitlonal, 16; Catholic Apostoic, 2; Disciples of 
Christ, 2; FYiends, 2; Hebrew, 81; I4itheran, 28; 
Methodist Episcopal, 39; Moravian, 1; Presby¬ 
terian^ 43; Presbyterian Reformed, 2; Presby¬ 
terian United, 2; Protestant Eiplacopal, 59; Re¬ 
formed, 20; Seventh Day Adventist, 2; Unitarian, 
1; Universalist, 18. 

Queens: Baptist, 11; Catholic, 47; Christian, 
1; Christian Science, 8; Congregational, 9; Dis¬ 
ciples of Christ, 2; Evangelical, 4; Hebrew, 8; 
Lutheran, 30; Methodist Eiptscopal, 2.’j; Presby¬ 
terian. 22; Protestant Etplscopal, 31; Reformed, 
16; Miscellaneous, 10. 

Richmond: Baptist, 8; Catholic, 20; Christian 
Science, 2; Lutheran, 7; Methodist Episcopal, 
12; Moravian, 5; Presbyterian, 2; Protestant 
Episcopal. 12; Reformed, 5; Miscellaneous, 10. 

BANKS 

Savings Banks, 68. 
Bronx . 3 $ 76,438,080 
Brooklyn . 24 691,637,043 
Manhattan . 27 1,659,970,014 
Queens . 7 60.809,170 
Richmond . 2 17,207,489 

National Banks. 40, 
Bronx . 1 8,759,800 
Brooklyn . 4 39.813,000 
Manhattan . 26 3,521,598,600 
Queeni . 4 12,398,200 
Richmond . 5 5.435,900 

Trust Companies, 86. 
Brooklyn . 5 206,669,224 
Manhattan . 21 2,506,152,085 

State Banks, 47. 
Bronx . 1 5,141,566 

6 65,300,900 
Manhattan . 37 1,046,005,195 
Queens . 1 733,000 
Richmond . 2 1,177,412 

Savings and Loan Associations , 85. 
Bronx . 4 867,749 
Brooklyn 
Manhattan 
Queens ... 
Riclimond 

10,882,456 
27,088,918 

1,831,409 
18,066,331 

Tlie rlt>aring house transactions for the year 
1923 were; 
Exchanges . $214,821,430,806.71 
Balances . 23,281,765,357.97 

Total Transactions.$237,003,198,164.68 

The Clearing House Association Is now com¬ 
posed of 18 national banks. 10 state banks, and 
12 trust companies. 'The Federsl Reserve Bank 
of New York and the Clearing House City Collec¬ 
tion Department also make exchanges at the 
Clearing House, making 40 Institutions clearing 
direct. There are 6 banks and trust companies 
In the city and vicinity, not members of the 
association, that make their exchanges through 
banks that are members. 

THEATREi 

In the city there are 788 theatres seating 
877,840. 

Exclusive 
Motion 

Pictures Seating 
By boroughs— 

Bronx . 77 62,980 
Brooklyn . 238 170,137 
Manhattan . 183 137.371 
Queens . 71 54,531 
Richmond . 9 8,907 

AU 
Others Seating 

By boroughs— 

Bronx . 9 17,287 
Brooklyn . 45 28,058 
Manhattan . 120 187,418 
Queens . 7 12,556 
Richmond . 8 2,618 

These includes 179 open air theatres; 58 motion 
picture and vaudeville, 18 vaudevUle, 88 houses 
devoted to productions, 14 burlesque booses and 
9 concert halls. 

The average seating capacity of all the motion 
picture theatres is 905. The average of vaude¬ 
ville bouses is 1,507, burlesque, 1,394; produc¬ 
tions, 1,305. The average seating capacity of 
all classes of theatres Is 705. 

The largest motion plcQire theatre In the 
world is the Capitol, seating 5,300 people com¬ 
fortably. The Hipp^rome seats 5,200 people 
and has the honor of having the largest stage. 
The Strand, Rialto and Rivoli theatres, devoted 
to motion pictures exclusively, seat 8,1^, 1,980 
and 2,250 respectively. 

The home of Orand Opera Is the Metropolitan 
Opera House. More recently The Manhattan 
Opera House, the Lexington Avenue Theatre 
and the Century are also used for Orand Opera 
at times. 

The most widely known carnival, exhibition, 
circus and sport arena Is the famous Madison 
Square Garden. 

The Metropolitan Museum of Art Is the recog¬ 
nised leader of all museums devoted to Art, 
while the Museum of Natural History has no 
eipinl in any country. Carnegie Hail and Aeolian 
Hall are two of the most famous auditoriums 
devoted to classical concerts. 

LOCA’nOH 

New York City is located In the extreme 
southeastern corner of New York State, being 
situated around the mouth of the Hudson River. 

New York City consists of the extreme south¬ 
eastern corner of the mainland of New York 
State, together with two islands in New York 
Harbor and a portion of the extreme end of 
Long Island. 

New York Is the terminus of thirteen great 
railroad systems: New York Central R.R., New 
York, New Haven A Hartford R.R., Pennsylvania 
R.R., Baltimore A Ohio R.R., Central R.R. 
of New Jersey, Eh'ie R.R., Lackawanna R.R., 
T>ehigb Valley R.R,, Long Island R.R., New 
York, Ontario A Western R.R., West Shore 
R.R., New York. Susquehanna A Western, and 
Philadelphia A Reading R.R. These linen ex¬ 
tend to and connect with lines extending to all 
parts of tbs United State 

A belt line connecting all railroads by car 
floats, lighters and steamers Is maintained in 
the Interest of the general public by the Muni¬ 
cipal and Federal governments. This is the 
most extensive complete interior belt line in the 
world, the maintenance of which does not fail 
on the users. 

Three terminals of the State Barge Canal ate 
located In the Borough of Queens. 'These termi¬ 
nals place all of the advantages of the $150,000,- 
000 deeper and wider State Barge Canal at the 
disposal of the shippers of New York City, and 
materially reduce the cost of transportation of 
raw materials and manufactured products. 

There are fifteen electric surface railway 
rompanles serving New York City: two elevated 
companies, two subway companies, two motor 
bus companies and the Hudson tubes connecting 
Neward. New Jersey, and intervening points 
with New York City. 'Hie lines of these com¬ 
panies extend fap out into the suburbs and 
connect with many other railway systems that 
feed New York City territory. 

FEZKOIPAL INDXIB’rBIES 
The stupendous totals In the following list of 

manufacturing lines show New York’s industrial 
importance. The significant figures are the per¬ 
centages of total production in the United States 
which this city manufactures. 

The essential farts concerning New York City’s 
manufacturing industries are shown in the fol¬ 
lowing table: 

Number of establishments. 32,,506 
Persons engaged in mfg. industries 825.056 
I’roprietors and firm members. 35,101 
Salaried oflicers, supts. and mgrs. 36,894 
Clerks, male . 71,179 
Clerks, female .   43.107 
Wage earners . 638.775 
Capital . $3,0,38,5.57.492 
Halarles and wages. 1,131.994.192 
Offlclals . 151,357,191 
Clerks, etc. 174.814,550 
Wage earners . .805.822,451 
Prinelpal materials . 2,801,619.388 
Fuel and rent of power. 59,856.730 
Value of products. 5,260.707..577 
Value added by manufacture.... 2,8^,231,458 

Of the 32.590 manufacturing establishments In 
New York City. 14,921 are owned b.v individuals; 
8,696 by corporations; 8,073 by all others. 

Of the 638,775 wage earners, 102,607 work In 
plants owned by Individuals; 409,035 In plants of 
corporations; and 127,183 in all other plants. 

Of the total value of products ($5.260,707.5771. 
plants of individuals contributed $7.54.13.5,789; 
and plants of corporations. $3,287,177,364. 

Of the 32,600 Industrial plants in the city. 
769 have a production averaging $1,000,000 or 
more per plant; 1.121 were In the $.500,000 to 
$1,000,000 class; 6,326 In the $100,000 to $500,000 
class; 11,254 In the $20,000 to $100,000 class: 
8,477 in the $5,000 to $20,000 class; and 4,643 

each turn out products worth less than $5,000. 

Of the plants making $1,000,000 or toon of 
products, the Bronx have 21; Brooklyn, 183; 
Manhattan, 492; Queens, 55; Richmond, 18. 

*1110 city’s manufacturing plants have 184,588 
engines or motors; with 2,936,530 total borse- 
iiowi r, divided as follows: steam, 1,289,548 
h.p.; water wheels and turbines, 843,023 h.p.; 
electric, 1,683,838 h.p. 

Table Showing Indnatries Whloh Are Oonesn- 

trated in Hew York City 
Per- 

Valne of centage 
Products of Total 
M’f’d In U. 8. Pro- 

N. Y. City duction 
Paiier patterns . $1,461,648 96.0 
J-upidary work . 27,032.138 89.9 
I’ipes, tobacco. 9,821,088 80.7 
Pur gooda . 132,145,251 74. 
Clothing, women’s . 866,243,561 78.2 

68.6 
Hair work . 4,945,934 07.5 
Pens, fountain . 9,701,647 54.5 
Millinery and lace goods.. 162,186,055 48.8 
Furnishing goods, men’s,. 50,292,860 46.6 
ink, printing . 10,976,067 41.8 
Clothing, men’s . 480.696,880 41.5 
Shirts . 88,811,854 89.9 
Lltbugraplilng . 
Mirrors, framed and an- 

24,472,186 83.4 

fram^ . 6,826,649 82.8 
Jewelrj .a 65,891,679 82.1 
Pianos . 81,465,509 29.8 
Toys and games . 18,165,901 28.8 
Chewing gum . 12,389,817 24.1 
Buttons . 
Instruments, professional 

10.022,678 28.9 

and scientific . 18,836,817 23.8 
Printing and publishing... 845,989,264 28.2 
Hats and caps, men’s. 
Patent medicines and com- 

44,828,840 22.0 

pounds . 42,214,878 20. 
Ivory, shell and bone work 
Chocolate and cocoa prod- 

488,368 17.8 

nets . 24,486,818 17.6 
Boxes, paper . 36,532,291 IT.l 
Paints and varnishes. 67,360,688 17. 
Corsets .. 
Totmero. c i a r 8 and 

12,865,474 17. 

cigarettes . 
Coffee and spice, roasting 

146,033,207 10.8 

and grinding . 51,225,279 18.5 
Confectionery A ice cream 
Shipbuilding, wooden, in- 

84,564,630 18.8 

eluding boat bnildlng.... 21,664,042 12.9 
Knit goods . 
Copper, tin and sheet-iron 

60,308,818 10. 

work . 
Dyeing and finishing of 

14,929,870 9. 

textiles . 25,992,835 8. 
Silk goods . 54,526,901 8. 
Furniture . 
Chemicals and druggists’ 

40,986,286 7. 

preparations . 87,878,018 7. 

Bnnunary by Boronghs 

Bronx: Elstabllsbments, 1,870; total persons 
engaged, 25,150; wage earners (aver, number), 
20,036; salaries, $8,280,025; wages, $23,658,483; 
value of products, $114,975,501; capital, $96,- 
124.561. 

Brooklyn: Establishments, 6,738; total per¬ 
sons engaged, 203,021; wage earners (aver, num¬ 
ber). 166,724; salaries, $65,281,668; wages, $201,- 
2.32,510; value of products, $1,184,973,144; capi¬ 
tal, $729,166,203. 

Manhattan: Establishments, 22,881; total per¬ 
sons engaged, 519,647; ware earners (aver, num¬ 
ber). 386,007; salaries, $230,102,468; wages, 
$.502,042,1.39; value of products, $3,525,574,539; 
capital, $808,704,706. 

Queens: Elstablishments, 1,249; total persons 
engaged, 56,918; wage earners (aver, number), 
47,222; salaries, $17,784,833; wages, $54,282,704; 
value of producta, $331,285,294; capital, $310,- 
682,284. 

Richmond: Eatabliabmenta, 252; total persons 
engaged, 20,320; wage earners (aver, number), 
17,1^86; salaries, $4,632,645; wages, $24,606,665; 
value of products, $1()6,8^,099; capital, $93,- 
819,638. 

Printing and Publishing: Book and Job; en¬ 
graving and die sinking; engraving, steel and 
copper plate; engraving, wood; lithographing; 
newspapers and periodicals; photo engraving; 
3,167 factories; 81,454 persons engaged; $390,- 
615,477 yearly products. 

Drags, Chemicals, Paint and Yamlsh: Black¬ 
ing, stains and dressing; bluing; chemicals; 
cleansing and polishing preparatlona; dyestuffs 
and extracts—natural; enameling; grease and 
tallow, not Including lubricating greases; ink, 
printing; Ink, writing; Japanning; mucilage, 
paste and other adhesives, not elsewhere apeoi- 
iied; oil, not elsewhere specified; paints; patent 
medicines and compounds; perfumery and cos¬ 
metics; soap; varnishes; 825 factories; 26,379 
persons engaged; $242,482,973 yearly product. 

Leather Goods; Belting, leather; boot and 
shoe cut stock; boot and shoe findings; boots 
and shoes, not including rubber boots and shoes; 
gloves and mittens, leather; leather goods, not 
elsewhere specified; leather, tanned, curried and 
finished; saddlery and harness; tranks and 
valises; 8.33 factories; 24,.398 persons engagetl; 
$123,280,584 yearly pr^uct. 

Wooden Products: Baskets and rattan and 
willow ware; billiard tables; bowling alleys, 
etc.; cigar boxes, coffins, etc.; cooperage; furni¬ 
ture, wood; fumiture, rattan and willow; lum¬ 
ber planing mill products; organs; packing 
boxes; pianos; phonographs and grapbopbones; 
refrigerators; shipbuilding, wooden: wood, 
turned and carved; wood novelties; miscellane¬ 
ous wooden goods; l.OOfi factories; 30,821 per¬ 
sons engaged; $141,282,753 yearly prodoct. 

Women's Wear: Women's clothing; corsets; 
fur goods; gloves and mittens, cloth; knit 
goods; millinery and lace goods; 8,081 factories; 
169,954 persons engaged; $1,173,440,-341 yearly 
product. 

Men’s Wear: Men’s clothing; collars 
cuffs; furnishing goods; hats and caps; am- 
pendsrs, garters and olastle woven gooda; 3AI$ 
factories; 83,731 persons engaged; $671,323,701 
yearly product. 

Pood Prodnota and Tsbaooo: Broad and otbsr 
bakery products; cbeose; chewing gum; choco¬ 
late and cocoa products; coffee and spice, roost¬ 
ing and grinding; confectionory and Ico cream; 
cordials and flavoring syrups; flavoring extracts; 
food i)reparatlona, not elsewhere specified; lea, 
manufactured; pickles, preserves and sauces; 
poultry, killing and dressing not done In slangs, 
tering and meat packing establishments; sas¬ 
sage, not made in slaughtering and meat packiag 
establishments; slaughtering and meat packing- 
pipes, tobacco; tobacco, cheering and amoklim, 
and snuff; tobacco, cigars and cigarettes; 5,606 
factories; 82,677 persons engaged; $749,866,241 
yearly product. 

MisoelUaeous Indnstilos: Textiles; Jewelry; 
notions and novelties; vehicles; bouaefumlshiag 
gooda; stone, clay and glass products; paper 
products; dental goods; photographic materials; 
rubber tires, tubes and rubber goods; toys aad 
games; umbrellas and canes, and 128 other 
lines. 

Metals and Metal Prodnets: Babbitt metal 
and solder; brass, bronxe and copper prodoct; 
cash registers and calculating aaaefaines; copper, 
tin and sheet Iron work; cutlery and edge tools; 
electrl^l machinery, apparatus and supplies; 
electroplating; engines (steam, gas and water); 
metal novelties; foundry and machine shop prod- 
nets; furniture, metal; gas and electric fixtures; 
gas machines and gas and water meters; hard¬ 
ware; Instruments, profesaloaal and sclentlte; 
Iron and steel bolts, ants, washers, etc.; Iron 
and steel doors and shatters; Iron and steel, 
temporary and welding; machine tools; needles, 
pins and hooks and eyes; plated ware; pumps, 
not Including power pumps; pumps, steam and 
other power; scales and balances; aevring ma¬ 
chines; shipbuilding, steel; springs, cars and 
carriage; stamped and enameled ware, not else¬ 
where specified; steam fittings and steam and 
hot water beating apparatus; stereotypisg aad 
electrotyping; stoves and hot air furnaces: 
stoves, gas and oil; structural Iron work, not 
made In steel works or rolling mills; textile 
machinery and parts; tinware, not elsewhere 
specified; tools, not elsewhere specified; type¬ 
writers and parts; wire work. Including wire 
rope and cable, not elsewhere specified; 2,614 
factories; 113,021 persons engaged; $435,^,- 
943 yearly product. 

Important Industrial Statlstioa 

Number 
of 

Bronx: factories 

Bread and bakery products. 257 
Women’s clothing . M 
Metal and metal products. 77 
Knit goods . 31 
Millinery, laces, embroidery, etc. 196 
Musical Instruments, pianos, etc., and 

piano material . 37 
Printing and pnblisliiiig. 72 
Tobcco, cigara and cigarettes. 177 
Men’s clothing . 13 
All other industries. 4M 

Persons 
Bronx: engaged 

Bread and bakery products. 1,558 
Women’s clothing . 798 
Metal and metal products. 948 
Knit gooda . 911 
Millinery, laces, embroidery, etc. 4,174 
Musical instruments, pianos, etc., and 

piano material . 2,887 
Printing and publishing. (B8 
Tobacco, cigars and cigarettes. 583 
Men’s clothing . 224 
All other industries. 12,419 

Value of 
Bronx: product 

Bread and bakery products. $11,197,988 
Women’s clothing . 2,465,948 
Metal and metal products. 4,123,681 
Knit goods . 5,351,887 
Millinery, laces, embroidery, etc... 14,524,068 
Musical Instruments, pianos, etc., 

and piano material. 14,054,361 
Printing and publlablng. 2,218,941 
Tobacco, cigars and cigarettes. 1,841,184 
Men’s clothing . 995,225 
All other Industries. 58,702,187 

Number 
of 

Richmond: factories 

Bread and bakery products. 48 
Women’s wear . 14 
Shipbuilding (wooden) . 11 
Copper, tin, sheet Iron. 15 
Printing, publishing . 22 
Lumber products . 5 
Shipbuilding (steel) . 8 
Millinery and lace goods. 5 
Confectionery and ice cream. 9 
All other industries. 120 

Persons 
Richmond: engaged 

Bread and bakery products. 296 
Women’s wear . 244 
Shipbuilding (wooden). 1,568 
Copper, tin, sheet iron. 49 
Printing, pnblisliiiig . 112 
Lumber products . 231 
Shipbuilding (steel) . 10,405 
Millinery and lace goods. 42 
(^fectionery and ice cream. 87 
All other Indutaries. 7,324 

Value of 
Richmond: product 

Bread and bakery products. $1,844,262 
Women’s wear . 422,tl4 
Bhlpbnllding (wooden) . 6,444,741 

Cemtitmti on poft 148 
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219,488 people of means — potential 
purchasers of your products—buy The 
Telegram-Mail daily. Approximately 
98% are within the New York trading 
district or 50-mile radius from City Hall. 
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NEW YORK (Cont'd) 

NEW YORK CITY (Cont’d) 
Industrial Statiatici (can’t) 

Principal Occupations, New York Citj. 

Occupation Male Fei 

Ccpiter, tin, sheet iron. 
Printing, publisbing . 
Lumber products . 
Shipbuilding (steel) . 
Millinery and lace goods. 
Confectionery and ice cream. 
All other Industries. 

1 K . 
Metal and metal products. 119,971,1196 Actors . 6 Uo3 

I 1 nr goods ... Artists, sculptors, teachers of art 6,095 
Jewelry . ^9^,5U Authors, editors, reporters. 4,461 
v\oiiN'ii s wear . 8.14,t8i,476 Bakers 15 510 

160,509 “““"•■'•y •"? . Bankers,'bi^'e«','m<i^/lende™! 14,616 
323,041 Printing and publishing. 348,578,^2 Barbers, hairdressers, manicurisU 15,448 

ork City. Kish t<lried, amuked and spiced)... 86,62o,000 
,, , „ , l*ep|>ers . 31,034,UI 
Male Female Barley . 31,117.824 

All occupations .1,839,683 691,7‘29 Beans . 27,576,7«; 
-- Cheese . 27,3.10,018 

ctors . 5,053 5,034 \ egelable oils and eouip'^unds. 27.IKJ0.(l(|i| 
rtists, sculptors, teachers of art 5,095 3,112 Carrots . 20,836,14) 
uthors, editors, reporters. 4,461 1,553 Strawberries . 18,751,500 
skers . 15,510 249 Tea . 18,750,00u 
ankers, brokers, money lenders. 14,615 216 Peas . 13,746,no 
irbers, hairdressers, manicurists 15,448 8,601 Cauliflower . 13,105,46.1 

Slaughtering and meat packing.... l^,8OT,6ra Bookkeepers, cashiers, accouunt’s 42,449 40,2.34 Turnips 
30,300,293 81*irU . 00,397,160 Brick and stone masons 

107,497 Tobacco, cigars and cigarettes. 105,251,132 Carpenters . ' 42’478 
141,361 Miscellaiieons . 1,010,618,768 chauffeurs . 49!l85 

Clergymen . 4,037 17 Eggplani 
Clerks, except In stores.137,283 68,940 Hiscellai 

Special Information Clerks in stores . 26,114 12,190 Cherries . 6.985,470 
, _ , . j Compositors, linotypers, typeset’s 20,823 606 Peaches . 6,8‘{3,53l 

"i**®****** apparel New yotk produces Draymen, teamsters, expressmen. 28,785 80 Tangerines . 5,882,0)7 
9o.6% of all paper patterns, nearly three-oiiar- Dressmakers and seamstresses.... 157 22,758 Lemons . 5,(>42.77.'i 
ters of the women’s ready-to-wear clothes, nearly Klectricians and elec, engineers., 21,445 6 .tsparagus . 5.1l6.12i 
the same proportion of fur awarel, half the Elevator tenders . 9,134 1,025 Plums . 4,762,680 
country’s output of lace and mUlinery, nearly a Engineers, stationary . 17,470   Beets . 4,099.117 

SAOC aS n.an*a Cnraluh- n._ _ . . . .. .... . .wv. •... 

. Pineapple . 10.140.000 
3 Corn . 7.619.477 

280 Kale . 7.494.671 
17 Eggplant . 7.3.58.06! 

68,940 Miscellaneous berries . 6,986,270 

Boots and shoes. 143 
Bread and bakery product.s. S.'I7 
Men’s clothing . Ml 

« . 7^^ ot the men’s furnish- Fin men, eicVptnoi^i^otiTe'a'n^ 
Ji*l^*«* . ^ «ii<i 407o of tbeir shirts and hats. fire deparUnent . IIJOO 
T>ruE/°chemiMla.'ualDt8*and varoish!!. 210 The citj Is the world’s financial center. Foremen and overseers, mfg.12,143 

Kurko^. .“!^.".. . lu the whole country there are 2,000 export 

Tobac^, cigars and cigarettes. 4W ‘‘•t'xl. ^ iaborera, building, ge'Darii:;:::'.: ilioM 
Miscellaneous . 2.007 New York. Laborers, porters, helpers in stores 11,655 

Por..iw.. ‘‘ “** greatest furniture cen- Lawyers, Judges, and Jnsticea_11,246 
„ ,, **•* Dnited States, especially in high Longshoremen and stevedores_ 37,000 
Brooklyn: engageu gmde and special designs, which trade amounts Hachinlgta, millwrights, tool- 

Boota and shoes. ».735 to what virtually is a monopoly. makers . 42,664 
Bread and bakery products. 6,062 More shirts and collars are made here than are Managers and supts., mfg. 15,810 
Men’s clothing . 13,115 made in Troy. Manufacturers and offlclals. 37,755 

Firemen, except locomotive and 
Ore department . 11,700 

Foremen and overseers, mfg.12,143 

Men’s clothing . 13,115 made in Troy. Manufacturers and offlclals. 37,755 
Women’s clothing . There are more esWblishments with a greater 
Metal and metal products. 43.4M number of employes engaged in the metal in- pS_VieUns*i?^d ^ ^ 
Wooden produetB ....... • • • • ■ ■ • 7.^ du.try than In the city of Plttaburgh. ?hfmb^“* g,“'* and ^“m'flt't;™!! 19.^ 

Policemen . 11,725 Paper produett In all lines yearly amount to Policemen . . ! i 111725 
TolL^iaaw'a'nd'clga'r'e’ttM!oioSO »100,000.«00. It is the largest pubUshlng center Rel all dealers .114,671 

’.^f. . 196,463 of the country, with 3,286 Arms engaged in Salesmen and saleswomen .01,625 
“ . these lines. Semi-skilled operatives . 88,248 

Value of More shoes are produced here than in 8t. Servants and wallers . 54,970 
Brooklvu' product l3>utg, Lynn, or siiy other city except Brock- Stenographers and typewriters.... 7,146 
nrooKiyu. Tailors and tailoresses . 46.932 

Radishes . 
. Mushrooms .... 
4,542 .\rtiehoke . 

26 Bqussh . 
9,612 Brussels sprouts 

345 Currants . 
018 Escaroll . 
253 Romaine . 
221 Garlic . 

Dkra . 
1 Parsley . 

839 Parsnip . 
1,137 Watercress . 
6,233 Pnmpkin . 

4 Endive. 

29 Port of Mew York. 

or'gin ** t*"® largest 1kh1.v of 
ai’?7R sheltered water among the world’s ports. 
oVc-o 7t h*s ■ waterfront measured along the shore 

Brooklyn; product 

Boots and shoes. $45,158,936 

Semi-skilled operaUvea . 88,248 31 775 , 
Servants and waitera ^ Q7ft os cro 7t has a waterfront measured along the shore 
8Lmne«nSeilnH «“® o* 771 mllos. Of which 578 is In New York Stenographers and typewriters- 7,146 72,o35 p,, . ^ . j„raev 
Tailors and tailoresses . 46,932 * 

F”" ing’in mSnTrTmuL.' 
Men s clothitig . ^ loo-^iie radius and 23,000.000 "“"®« . 12.127 

City and 193 Is In New Jersey. 
The Bronx has 80 miles, Brooklyn 201 miles, 

Manhattan 43 miles. Queens 197 miles and Ricli- 

What New York Eats. 

Tlie authorities of the Port of New York esti- 

— , 7 177. OR nne. 969 ooo.ioo within a luu-miie radius ana ao.taai.wu 

ScTi;r.^d''.^_et.fp;mi«cis.':;;:;;;:: in:^^;^ ;®..«;^,f>n“t‘f:ZVZrhrr,er’v"a^‘e^ =«*•• 

"r:::.66r, .0 cy as an educational center ^ 
Tobacco cigars and cigarettes. 35.761.9.32 there are over 70,0o0 students In the colleges, 8.0<W,000 population, 
MlsceUaneous . . 068.59S.843 924,002 students in the public grade and high mn nd..ul f "'i'* equivalent 
Mls<ellaneous schools. In the 186 private, preparatory and 1® 0.240,000 adults, to he annually: 

Number business scbools It Is estimated there are 106,000 4*1 1 u t t :» Pounds 
of students. There are 100,000 In the parochial ™ y'® '"•’“‘"'•S provisions and 

Oneens: grade and high schools. . 

It lias a waterfront measured around the piers 
of 986 miles, 746 in New Y'ork and 240 in New 
Jersey. 

Improved waterfront measures 290 miles, 227 

Miscellaneous . 068,! 

To measure the citv as an educational center the territory conatltotlnp the port, the York and (Ul in New Jersey, 
ere are over 70 0l»0 students in the colleges consumption based on 8.000,000 population. There are 60.> piers located in the city, owoeil 
r«)2 Students inhS pubU^ grade a^d hS allowing for children and infants, as «,uivalen «» 7o»o«'»: Unl'®<> States Government 22, 8late 

m the 186 prlCe pre’mratory and »® C.240,000 adults, to he annually: of N®w York 8. City of New York ’255. price 

islne^ schoolsJt is estlm^d ‘I'e^® a'® All meals, in.ludirig provisions and I-'i"®!* operating from the ,H>rt: 

Queens: iH4u»ri» 

Metal and metal products. 
Paint and varnish. 
aioV crrkFtHffl ... to 

slness schools It is estimated there are 106,000 ... i u it . Pounds Tina.a ntkAPDtinfF frAt»i inxi 
iifimita TlierA urA 160 000 In tha oarocbial meat«. im luding provisions and f>l>erating from the i>ort. 
irteh^h seh^Ts “ p..iillr.v .1.274,.530.200 71®®® ‘o Northern and Western Europe 
sue and nigli scnoois. Fish . 162.240.0i)() Lines to (loiiits in tlie Mediterraueuii S' 

Based on the figures of the Board of Udiica- MUk .1,728[480.000 Lines to Houth .Vmeriean ports. 

Paint and varnlslt. 
Sick goods . 
Drugs and chemicals. 
Bread and bakery products. -Oi 
Tobacco and cigars. 
Foodstuff a . 
Knit goods . 
Printing and publishing. *■' 
Leather goods . ,® 
Woolen products . 
Miscellaneous . ®‘'’ 

lion, the Superintendent of the Parochial Schools, ('li(.eso .. ' r.lillO (KMl Llm-s to West Indies, Central Amcrlcn sail 
the colleges and the estimated figure on private Eggs .187,20o!o0(l CarihlH‘nn Sea. 
m Iiik.Ih, we have a grand total of 1,20.5,000 stu- Butter . 158!327l.512 Lines to Asiatic and .Australian ports. 
dents. Vegetables . 2 077 020 000 I.*'"'® '® ®ast and west coast of .Africa 

Home owners for the city. 830,102; by bor- Pni'ts .;;;; 'vdg.'sooiooo 14 (Vastwise lines to New England. 
oiiglis. Brooklyn. 190,104; Queens, 67,345; Man- !<ucnr . 313.200.000 ” I:'®'® ',® Kiver points. 
hattan 42‘jr.r,- Bronx, 31,002; Richmond, 13,310. T. a and cofTee . 93.000.000 ® Coastwise Hues to Soulh .Atlantic and Gulf 

S.vi;gs hank deposits amonnted to $2,144,013.- of >®>'k are consume,I ru.udelphia and Baltimore. 
441. 'Tliere were 2.734,8-34 depositors. t. , .i ....... . 2 Barge lines to Buffalo via New York Slat, 

For every man. vroman and child in tlie city ’? l.OOO.OM cases of Barge Canal, 
there is $3J81.*H in the savings hanks. mnk”7re ii"('d L200,000 cases of condenwd There are 12 rail lines Iiaving access to rje 

Fuel Consumed in 1919 in Manufactures, pP Important live stock Suburban and Farm Slatricta. 
Now York City markets of the country, being fourth in the num- 'riie scimrh.in sictinii of New York liichidM 

her of animals slaiigliternl. Ihe towns in llic following cniintles: 
oke The meals for Ihe citv rennlre 1 SPA onro Westclieater 344.436, Rockland 45,548. Putnam 
III daily"to transport its fSHfatuffs."’" 
(y^ Fairfield 320.9.16, in Connectioiit; Bergen 210,703. 
inds '^° *’'® ^®®‘* "®®®®®®'’Y annually would re- Passaic 2.59.171, Essex 052,089, Union 200,175, 

quire a freight train of 4,000 miles in length. Morris 82,694. Middlesex 162.334, MonmontA 

The provision trade estimated there are 1.56,- anif Hudson In New Jersey. 
394 791,869 doxen eggs used annually. Within the adjacent sections of New Jersey, 

’.185 Metropolitan New York consumes on an aver- R®®'''«®<> 
age 51.3,916 pounds of citrus fruit annually, save * *i® farni^s 
Charles F Junod vlce-Dresldent of the Bank of , *^®"‘® ®®®ceptlon of the importance of ranidiic 
America w-to has made a ‘’'® ‘®'-'-’‘®'-f »®rr®»ndlng New York Cily can 
clt-us fniB maAet 'The ora^^7e u ^ '>•’" » K'»®®® ‘>>e blowing list, 

consumption being estimated at .361,627,600 "h«u>a® area alone. 
pounds, or about 60 pounds per capita of popii-. ^®"’ Tork Stato— Farms Acreage 

Paint and varnish.... 
Hick goods . 
Drugs and chemicals. 
Bread and bakery iirod 
Toliacco and cigars .. 

I.ieather goods 
W’oolen prodn. 
Miscellaneous 

Sick goods . 
Drugs snd chemicals. 

... 6,l(i:t 
792 

1,8.38 
1.601 

. . 3.929 
940 

Coal Coal 
Anthrnclte BltUmlUOU!: Coke 

Tons Tons Tons 
2,240 2,000 2,000 

City and Boroughs Pounds Pounds Pounds 

... 1.137 New York City.... 2,169,218 2,0.37.155 235,079 
942 Bronx Borough .. 78,862 163,715 4.078 
800 Brooklyn Borough 922,205 678,764 63,394 
271 Manhattan Bom.. 626,812 293,310 113.185 

... 1,100 Queens Borough.. 4.53.370 753.639 49,630 

... 37.845 Richmond Borongli 87.969 147,727 4,792 

Value of Gasoline 
product and Other Gas 

$24,680,170 
8,620.235 

12.655.415 

Fuel Oils 
Volatile 

Oils 
1,000 
Cubic 

City and Boroughs Barrels Barrel! Feet 

Bread and bakery products. 
Tobacco and cigars. 

»;«'"• .Sm Knit goods ..••s.sss ••••••♦ 079 09? 
Printing and publishing. 
Leather goods . a'oqa’ino 
Woolen products . 239'725* 203 
Miscellaneous . 239,725,21.. 

8.563,011 New York Clt.v. . . .5,009,999 
Bronx Borough ... 298,485 
Brooklyn Borough. 1,930,178 
Mnhattan Boro-1,091,837 
Queens Borough.. .1,6.’14,8'8 
Rlclimnnd Borough. 54,611 

19,940 667,418 
5,487 1,147,86.3 
6.461 100.662 

851 13,985 

Estimated by the Department of Health of 
New York City- -.staple foods isinsumed annu¬ 
al ly: 

Pounds 
Wheat flour .1,578,2.54.9.50 

Nnmtier mond 
of Brool 

fiictories lioroii 

The City of New Y'ork comprises five boroughs ^ *‘®®* 5<’®r .1,578.2.54,9.50 
—Manhattan, Bronx, Brooklyn, Queens and Rich- J;''?® • • • ■ ■ • • • .. 900,420.000 
mond. Manhattan covers New York County, lotatm-i (white) . 5.50.249,.500 

Bread and bakera products. ®76 
Men’t wear . l7J>7 
Metal and metal products. i.joe 
Fur goods . 
Jiwelry .^ 
Women s wear... 
Millinery and lacea. etc. l.5«J 
Printing and publishing.2,612 
Hlanghterlng and meat packing. 48 
Shirta . 
Tobacco, cigars and cigarettes. 
Miscellaneous .7,578 

Brooklyn covers Kings County, and the other . 619,180.000 
Imrougiis cover the counties from which they ... 4.’16,800.000 
were named Bananas . 4.34.7I6..500 
were iianieu. Bei'f . 040 ono 060 

The city (five boroughs) of New York baa an Dranges .27l'200 625 
extreme length, north and south, of 36 miles, and .Apples .!'.!!'.!!!!!'. 26.3.229 7.50 
an extreme breadth of I614 miles, measuring 1‘oiiltr.v (live and dressed) '.!!!!!!! 25l!l73!669 
from the North River along 2.3d street, Manbat- Fish (fresh and frozen) . 1.5o'o0o0oo 
tan. and thence to the easterly border of Queens Rye .122,494^818 

oi.,mh»prlne snd meat packing. itiohmond to the eastern border of Queens Bor- '-"''a •     115.892.756 
Slaughtering and meat ’ ’;;; ’ ,90 aiatance U 25 miles. Evaporated and condensed milk.... 108,000.000 

Tobacco, cigars and cigarettes. Manhattan Borough is 12% miles long; and its coffee .89 910000 
Miscellaneous . extreme breadth la 2% mllea; Bronx, length 8.1 Onions . 8o!329,72.5 

Persons “«*•. breadth 9.2 mllea; Brooklyn, length 11.5 Kiee . oiisooiooo 
\i.ni.ptt.f.. engaged 'nil®*, breadth 10.8 mllea; Queens, length 15.1 ^nlaloiipe .. 60,446,2.50 

* miles, breadth 18.7 mile.; Richmond. length 16.5 Mls«.llnneon» fnilts . 58.663.988 

. miles, breadth 7.0 mile.. poutIZ 

Mens wear . q.|,j of the five boroughs and of the Drlwl beans and peas . 52,200,000 

Rs'mls 'pimt lallon. In 1922 the receipts of this fruit were* S™"* . 26,240 
Barren reei 5, ^,5^, carloads, while in 1023 they were 12 133 . M 
33,818 1,990,842 carloads. The demand for grapefruit grew Aven Q“®®®» . 663 69,120 

1,079 51,914 more rapidly, increasing from 2,134 carloads in Richmond . 121 :t6.400 
19,^ H'22 to 3,681 carloads in 1923. New lork . 5 14.080 

Estimated by the Department of Health of Orange !!!!!.!!'.!'.!””.!” 3 Ml 5.33 700 
New York Clt.v .8taple foods isinsumed annn- AVestebesler !!.!!.!!!!!.'.] 'i]b.38 2si’.J20 

„ Rwkland . '831 lllillO 
„ Pounds jjj jpr,^y_ 

J''®«* «<>"'■ .1,578,2.54.9.50 Bergen . 1012 151680 

Potatmoi (white) . 5.50.249,.500 Hudson .!'.!!!!!'.!!! ®98 
. Middlesex . 1,883 lOoitMO 

lUnsn.'.'. Jlonmoutli . 2,445 :106,560 
Bananas . 4.34.716..500 Morris . 1,8,33 30t.000 
?^®*'7   346,200.000 Passaic . atk 
'?™7®« . 271,200,62.5 Union . 
Apples . ofla 22ft 7"»o , ^ . . 
I’onltr.v (live and dressed) .!! 25i;i73!66n s avs . . son 
Ush (fresh and frozen) . 1.50.600.000 R®>®n®'d . 8,874 1.>1.480 
Ry® . 122,494!8IS Tb® Italian Market ef Greater New York. 
J5'"*®'' . 117,995,6.34 ThV Italian population of Greater New York 
. 117,593.902 amounts to .300.8.32, according to the last eensns 

V ’s’ ®»n»H'iilea 19.6% of the foreign Imrn white 
Evaporated and condensed milk.... 108.000.000 population among the .36 foreign countries repre 
I:''1P®® . 102.272.62.5 senled. IVIthIn the metropolitan area tliere are 
Onions . approximately 850,000 Italtana. 

Rire .. or'nS'nS ™* P®P»>®tlon la dlatrlbnted by biirrongha 
. as fnllowt: 

>rough. JJ"'*®*^ . 117,995.6.34 ThV Italian population of Greater New 
From the western border of tlie Borough of . 117.593.902 amonnta to .390.8.32, according to the last ee 
lohmond to the eastern border of Queena Bor- b"ra . 115.892.756 ’This eonstltiitea 19.6% of the foreign Isirn 1 

Metal and metal products. Incorporated City of New York, according to the ttrappftult . . 49;i4a6o6 

.MiJ ^.x Department, i* 314.75 .quare mnes. b, ^;rn.ch. 
. 109.641 acres, the areas Of the boroughs are ai follows: T^.joet .: '' Ix'Jkr'sSS 

58.663.988 Bronx . 89,519 
62.. 3.57,r>60 Brooklyn . 1,38.24.5 
52.. 3.53.000 Manhattan . 184,.546 
52,200,000 Queens . 19.791 
49,140.000 Richmond . 8.728 
48.000,000 Most of the Italian population Is engaged ia 
45,47.3.32.5 gainful poraulta and every trade, business inl 
44.656.309 profession has its Italian principals and Itallaa 

. 160 641 acres, me areas or me uorongns are as miiows; Tomatoes aa W ■» .7 .7 ' . . • " Women s wear . iiw.tHi lomaroet . 44,656.309 profession has its Italian principals and Itallaa 
Millinery and laces, etc . 30,408 Manhattan. 14,038; Bronx, 26,017; Brooklyn, Cujmmbers . 43.666,014 trade. The baking, atove and machinery tradei 
Printing and publishing. 68,661 49,700; Queens, 76,082; Richmond, 36.000; total < •®o«ge . 41,093.488 employ the greateat number of Itallanf. 

Slaughtering and meat packing. 4.875 201,446. Their popnlatlon, Jan. 1. 1920. waa. by Le?tnce. MMsSS th?."lxV.in*?ol'l^'^*o^tn*’* 
4,894 the U. 8. Centna, aa follows: Manhattan, 2,284,- Dried fruits " ' 

TVibccco cigars and cigarettes. 15,268 103; Bronx, ’732,016; Brooklyn, 2,018,366; Queens, 
Miscellaneous . 173.01.5 469.042; Richmond. 116.531; total—6,620,048. 

40.462.500 The Italian aectlona of the city are defined la 
89.834.900 the sixteen following ontllnes; 
38.250.000 From Park 8t. to Christopher 8t. and freai 

Mntton and Iamb . 87,800,000 the Bowery to Weet Broadway. 
MlsceUaneous vegetables . ContinveJ on page ISO 



The Most Powerful Selling Medium 
in the 

World’s Greatest Market 

IF only eleven percent of the consumers in the New York market were to buy the 

advertiser’s product, his sales here would be larger than if he sold to all the con¬ 

sumers in Detroit. If only forty-three per cent of the 9,440,000 people in New 

York City and its suburban territory were to respond to the advertiser’s message his 

sales in this market would exceed his sales in Massachusetts if all the people in that 

state bought his goods. 

To the advertiser who has a new product to introduce and to the advertiser who 

seeks increased sales for products already established in New York, The Sun is the 

most effective newspaper through which to build and increase sales in this most 

profitable of all markets. As evidence of this, consider the following facts: 

(1) National Advertisers, selling to the people of the New York market through the retail 
distributors in this market,—use more space in The New York Sun, regularly, than in 
any other New York evening newspaper. 

(2) The Department Store advertisers of Manhattan who depend on quick traceable results 
from their advertising and who are probably the keenest judges of the buying habits and 
the newspaper reading habits of the people in this territory,—use more space in The Sun 
than in any other New York newspaper, seven day morning as well as six day evening. 

(3) The Sun leads all other New York evening newspapers in the number of display adver¬ 
tisers using its columns, in the number that use it exclusively and in the number that 
place it first on their lists. 

The New York Sun is read by people who have the means and the inclination lo 

respond to advertising. Among the intelligent, able-to-buy families of New York, 

The Sun has a larger circulation than any other New York evening newspaper. 

^ttn 
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1 i 
Editor Publisher for December 13, 1924 

KMidential FMtnrM. llOtb St.; Broadway at 118th St.; Broadway of each community warraata IndlTldoal atudy «a 
The city U one of change. The residential 125tb St.; Broadway at 135th St.; Broadway the part of the dUtribntor of merebandite. 

section of Fifth Are. has become a shopping I'^Sth St.; Broadway at 157th St.; Broadway The aboTe-mentloned shopping centera of Mew 
section as far north as 59th St. 18Sth St.; Broadway at 181st St.; a07th St. York City mnst not be considered the limits of 

ItlTcrside Drive is changing from a street of fro™ Tenth Are. to Broadway; Mghtb Are. and distribution when planning a tales campaign la 
one-family residences to one of apartments both 125th St.; Lenox Are. at 145th St.; Lenox Ave. this great market. In addition to these centers 
large and small. at 135th St.; Lenox Ave. at 12Sth St.; lienox of retail trade, the advertiser must take lata 

NEW YORK (Cont’d) 

NEW YORK CITY (Cont’d) 

Italian Karkets (con't) 
From Madison and Iliosevelt Sts. to 16tti St., 

Bowery to river front. 
From 2(;th St. and 7th .\ve. to 40th St. and 

11th Ave. 

large and small. at 135th St.; Lenox Ave. at 12Sth St.; lienox of retail trade, the advertiser must take Ints 
Bark Avenue has grown to be the center of Ave. at 118tb St.; Third Ave. at 125th St.; Third consideration the hundreds of scattered or neigh, 

the exclusive apartment boose section. Ave. at 116th St.; Third Ave. at 110th St.; borhood districts. Nothing to rival these eaa bt 
Sub-diviKions have developed rapidly in Brook- Third Ave. at 96th St.; Third Ave. at 86th St.; found In any other trading community of America 

lyn consisting mainly of one-family houses. Third Ave. at T7th St.; Third Ave. at 6Sth St. Careful analysis of the market on the part of 
Queens is a borough of detaclicd hoiises and 

Careful analysis of the market on the part of 

From 90th .St. and First Ave. to 128th St. and Corona and other sections. 
liomes tliongh there are some apartments In tion Is the famous Fifth Ave. shopping district. 

Of course, the most widely known retsll sec- national advertisers warrants close study of 

river front, aliove 105th St. from Lexington Itichmond Is a section of one and two-family 
Ave., to river. houses. 

From 14lh St. and Morris Ave. to l.'iOth St. The Bronx is changing to an apartt 
and Morris .Vve. area. 

From 180th St. and Third Ave. east to South- Manhatti 
200th St. Onc-family dwellings . 22.636 

\\ illiainslnirg section. Two-family dwellings. 2 691 
S.ut'h Brooklyn, principally Dnion, Columbia Tenements ,,. 39IIT 

'*'''** ’ Hotels and apt.' hoiiite!!!!!! 2;406 
to 62d St. Warehouses, dept, stores, lofts 8,129 

I.ntire Bensonhurst section. Office building. 895 
Queens, from Tldrd to llth Sts. on Manhattan Factories . 1 aes 

Theatres . 186 
Staten Island, St. tleorge: Wllllamshridge sec- _ 

tion from 200tli to 228th Sts. and White riains Total . 83 110 
Aye. 

3he Ozone Park section of Queens. Brooklyi 
.\ section of Astoria and tlironghout Corona. Onc-family dwellings . 76 15.5 

Editor & Publisher’s Space Buyers Chart, to¬ 
gether with the accumulation of data from New 
York City newspapers. 

Trading Area 

The daily and weekly trading xones were 

Corona and other sections. which extends from 23d St. to 89th St. gether with the accumulation of data from New 
Itichmond Is a section of one and two-family A brief outline of New York City’s retail sec- York City newspapers, 

houses. tlons would not be complete without reference 
The Bronx is changing to an apartment house to the East Side, where congestion causes retail Trading Area 

><’<'8. conditions quite different from anything found ’The daily and weekly trading xones wers 
Manhattan Bronx elsewhere. ’Tlie heart of this trading district la secured after an Investigation of the sales, de- 

Onc-family dwellings . 22.636 15 988 Broadway, Division St,, the Bowery and livery and mail order departments of three of 
Two-famlly dwellings. 2.691 9,793 neighboring streets such ns Orchard, Essex, the largest de[>artment stores in the city. 
Tenements . 39!l57 lli402 Grand, Henry, Madison and others. It Is here ’This Investigation showed that one-third of 
Hotels and apt. houses. 2!406 ’ 87 t**** retail trade has reached beyond the limits the parcels mailed were delivered within 50 miles 
Warehouses, dept, stores, lofts 8,129 1ST of housing facilities and the famous East Side of New York, and slightly less than two-tbl^ 
Office buildings . 895 88 “pushcart merchant" has become a close rival were within 100 and 150 miles. 
Factories . 1,268 503 *0 Ihe shopkeeper. Seventy and one-half per cent of all mailed 
Theatres . 186 30 A very recent survey shows that there are 53 I'sckages were In the flrst and second parcel 

Seventy and one-balf per cent of all mailed 

Total . 83.110 

A very recent survey shows that there are 53 i«ckages were In the Brst and second parcel 
pushcart markets. Tliere are enough pushcarts PO"t xones. 

45,401 *0 Hue one side of Broadway the full length of The dally xone boundary line extends on the 
the Island or thirteen miles. They extend all *gst on Ixing Island to Ix>ng Beach, from which 

Queens over the (Ireater City, not being conBned to the point It swings north through Rockville Center, 
61,9.55 lower East Side, where, however, they are thick- Garden City, Westbury, Roslyn and Glen Cove. 
22.415 est. It Is estimated that they do a business of Northeast the furthermost point is Stamford la 
6.919 650,000,000 a year with an average sale value of Connecticut, Including Greenwich. To the north 

212 15 cents. Permits for lo.noo pushcarts have the general description would be the whole of 
91 been Issued at this date. Some of these open Westchester County, which Includes, Ossining, 

119 air markets extend for a distance of 15 blocks. Scarboro and Tarrytown on tlie east bunk of 
1.374 It Is further reported that half the sales are ou the Hudson River, Mmint Kisco, Briarcllffe, 

50 Saturday and a third on Thursday. Mount Pleasant, Armonk and Pleasantvllle In- 
- land; on the west bank of the Hudson. Nyack 
115,116 Shopping Districts of Qnaens and I’lermont. To the northwest the dally aoas 

Brooklyn 
One-family dwellings . 78,155 

ctions are among the most thickly Two-family dwellings . 
popiilatctl In the city. Tenements . 50 3.31 

There are 6.000 Italian grocery stores In New Hotels and apt. houses. 295 
York and vicinity entering to both American and Warehouses, dept, stores, lofts 1,7.54 
Itnilan trade. Office buildings . 170 

There are 1.000 of these catering exclusively Factories . 8,316 
to the Italian trade. Theatres . 

In ail other lines of mercliandise the stores 
cater to a general trade. Total . 

There are 1,700 Italian bakers. In this con- 
nev'tlon in the American bakeries Italian Inkers 
lead ail otl'crs among the number of employe.-s. One-fainily dwellings ... 

In tlie wholesale business on all products in Twrefamlly dwellings ... 
food ami other lines from Italy and other conn- Tenements . 
tries, the Italian jobtjers sell the pmiple of the Hotels and apt. houses., 
entire nation Warehouses, dept, stores. 

The largest nii’ul>er of depositors in the sav- Office buildings ..', 
ings and pos'al savings Innks arc of the Italian Factories 

Nvmbor of Jews in Now York City. 
There are 1.643.012 Jews in the City of New 

5'ork neis>rdiug to the estimate of the American 
Jewisli Year Book. Of the Jews the Borough 
of Maiil.nit.nn >li< |f-rs 657.101: Brook'yn. 601.- 
380: the Bronx. 278.169: ijiieenH. 8*!,194; Ricli- 
niond. 17.168. 

.\bout 29 per cent of New York City popula- 

. 3,316 1,374 
147 50 

. 211..505 115,116 

Richmond Total* 
. 21.840 198,-571 

2.952 95.5;«l 
550 108.3.59 

88 8,088 
ta 120 10.231 

.31 1.812 
.5.30 6,091 

5 418 

.. 2!*.800 484.932 

5i0 Saturday and a third on Thursday, 

16 Shopping Districts cf Qnsens 
As this borough has brown from the gradual 'o']'"''-* *’**«*^’ H»<’keiisack. Areola, 

uniting of popular neighborhood sections. It Is Rldgewor^, Park Ridge and Pompton Lake, all 
natural that each of these districts should have 

M.5,«l , trading center such as Wootlhaven. Richmond ^o the west It reac^ Its furthermost polat 

Jamaica Ave. Is almost a contlnnofia shopping 

elatr. Chatham and Bloomlleld. 
till tlie south, Perth Amboy and South Amboy. 

'Totals for live boroughs. 

retail sections 

to Harvard Ave. 
In Whitestone there are two sections—ISOtb 

St. from Sixteenth Road to llth Ave., 14th Ave. 
from 148th St. to 152d St. 

In College Point the retail dbitrlrts are at 

dally trading area. 
Within this dally none nearly all the large 

retail stores In New York City have a dally 
free deHvery system. 

’The weekly none area extends to the cast 
122d St. from 15th Ave. to 26th Ave., and 15th •! WMt Hamptim on the sooth 

tiKind 17 lOH Wm AitAiinsm. *v « ai m At» from llRth Rt fA flt l-iosif iMaDd. tnen awloira nortb acroM tba 
About 29 per cent of New York City popula- ahopplng enters, but a moJr« “ful"anSltllilf 'hojiplBg dlstriM Is Jackson Ave. 

tion U Jcwisii. by tl,c aliove estimate: they com- Y ^ th« .10^^ *il. ^ “ from 26th St. to 32d St. In Connecticut It extends to about half- 
prise .38 ih r c.-nt of the Inliabitants of the merchandising departments will reveal* to**mw Astoria the main channri of rctaU trade la betw^n Mllfort ai^ New ^ven, wlthla 
Bronx m.nnf.ctn™, o. ^ along Fulton Ave. Main St ami Amorla At. ‘"f* Bridgeport. Milford. Sonth Norwalk Bronx. 

, BROOKLYN. 

’ Special Information. 

Brooklyn leads the world in the manufsetnr- 
Ing of wedding rings. Brooklyn has more chil¬ 
dren in school than any other city with the ex¬ 
ception of Chicago. 

Brooklyn ranks ffrst In the world as a coffee 
Importing and dlstrlbatlng center. Over 60% 
of the (rnffee used in the United States passes 
through Brooklyn. 

Brooklyn is the gresteet sugar receiving, re- 
ffnlng and dlslribntlng center In the world. 

Brooklyn leads the Untied States in the Im¬ 
portation and preparation for distribntlon of 
olives, importing over 8.000.000 gallons per year. 

Brooklyn has more warebonses than all the 
oilier tvuttughs of New York combined. 

'The extent of wharfage from the 111 com¬ 
mercial piers In Brooklyn Is over 25 miles. 

Newtown Creek, having a length of lean than 
four miles. Is known ss one of the world's 
busiest waterwsys. More cargo Is shipped over 
Newtown Creek in one year than Is shipped over 
tlie entire Mississippi River In the same time. 

Brooklyn has the largest Hosting dry dock In 
the world. 

Brooklyn lias the longest commercial pier in 
the world. 

Brooklyn has the greatest single dock system 
in the world, the New York Dock Company, 
inclnding 34 piers, eoverlng a water front of 
over two miles. 

Over 700 ships claim Brooklyn as their home 
port. 

The most up-to-date terminal warehouse sys¬ 
tem In the world it the Bush Terminal, which 
, as seven of the largest piers In the world, 
•nd in addition has 14 manufacturing buildings 
with a total area of over 7,000,000 square feet. 
These bnlldlnga occupy practtcally 300 acres, 
having almost 300 different tenants employing 
over 25,000 people. 

Brooklyn Is fourth from the stsndpilnt of 
ladnstry In the United States. 

We have approximately one-quarter million 

manufactnrer or distributor of natlonaUy adve^ Ave.. Main 8t. and Anteria Ave. 
tised products that the retail poaslbilitles are In Glty, at Vernon Ave. from Rordei 
no way conllned to these eighty centers. Jackson Ave. fmm Bor- 

The following are the principal retail ahopplag ... „ _ 
districts for Hanbattan; >Ridgewood, at Metropolitan Ave. from New- 

Long Island Clt'K at Venion Ave. from Rorten 
re. to Mott Ave.. and Jackson Ave. fmm Bor- Dnnbt^ Biwkfleld and Newton. TU 
ui Ave to Barn Ft furtbermoat petal nerth la Cheleea on the Hod- 

Broadway at Cortlandt Bt. and vicinity. 
Broadway at 6th 8t. and vicinity. 
Broadway at 14th St. and vicinity. 
Seventh Ave. at 14th St. and vicinity. 
Seventh Ave. at 23rd Bt. and vicinity. 
Broadway and Zlrd Bt. and vicinity. 
TTiIrd Ave. at 23rd Bl. and vicinity. 
Broadway at 34tb St. and vicinity. 
’Third Ave. at 34th St. and vicinity. 
Broadway at 42d St. and vicinity. 
Third Ava. at 42d Bt. and vicinity. 
Broadway at 59th St. and vicinity. 
Third Ave. at 59th St. and vicinity. 
Broadway at 66tb Bt. and vlctnlty. 
Broadway at 72d Bt. aad vlcialty. 
Broadway at 79tta St. and vicinity. 
Broadway at 86tb St. and vlcialty. 
Broadway at lOSd Bt. aad vicinity. 
Broadway at 110th Bt. and vicinity. 
Broadway at llAth Bt. and vicinity. 
Broadway at 125tb St. and vlcialty. 
Broadway at 14.5th Bt. and vicinity. 
Broadway at ISlst Bt. and vlctaity. 
207th Bt. from 10th Ave. to Broadway, 
Eiglitb Are. at 12.5th St. and vicinity. 
Lenox Ave. at 145th St. and vicinity. 
Lenox Ave. at 135th Bt. and vicinity. 
Lenox Ave. at 125th St. and vlclolty. 
I.enox Ave. at 116th St. and vicinity. 
’Third Are. at 12Sth Bt. and vicinity. 
Third Ave. at 116th St. and vicinity. 
’Third Are. at 110th St. and vicinity. 
'Pilrd Ave. at 96th St. and vicinity. 
’Third Ave. at 86th Bt. and vicinity. 
’Third Ave. at 77th St. and vicinity. 
’Third Ave. at 68th St. and vicinity. 
Fifth Ave. from 23d Bt. to 60th St. 
East Broadway and Division St. 

Ridgewood, at Metropolitan Ave. from New- •**" Elver, jghleb^ te shoot midway betweaa 
town Creek to Collins Ave., Grand Bt. from New- »««»■ ■"o, Ftsnghteepele. . _ 
town Creek to Broad St. From this palBt oa the east bank of tke 

Far Rocks way, at R^kaway Beolevard fmm 
25th St. to Mott Ave.. and Mott Ava. from *?•*“* 
Regina Boulevard to 20th St. Fails, West Point. Gardner Town, Walden and 

The poeelbllltles of sales promotion In New M««Irtevm whM la In the general dlrectloa 
York City are nnrivalled. ’The mannfaetnrer has York City. 
repreaented in this single market every advan- avrlnga sontbweat to Port Jerv , 

tage for sales rreatloB and every fariTIty for the ‘I**^ 
distribution of hts orodiirt The msnnraetnrer northwest of New York City. On thn west tke distribntlon of his product. ’The rasnnfnctnrer ""rtnwest nr wew lora wy. xm^me wesi 
need not go bevond tbe city limits to experiment territory ext^a to a point 
with or enconnter everv known dlfficnlty In the *“*^*'idea Stillwater. Stanhope, 
promotion of his goods. Lebanon n^ ^ton all 1» N*vr Jer^T- 

Many mannf.rtnrera vlanallse New Tort Clty'e , 
retail possibilities as centering principally npon fkr as Trentm, and, awlyliy In a Imlf 
Manhattan laUnd ■nieee are markeHne noant. then eoat. WS COme tO thS Atlantic CoSSt Manhattan Island, ’nicre nre marketing peanl- 
hlltties In encta section nnd the Importance of with the fnrtbeot point jnst nonth of PWnI 

nevrspaper circniatlon in each comer of New ^*****"1-.. 
York City warmnts no amill amount of Inveatl- Grenn Omve, Aabnry Park and l4tmg Beach. 

F*Goo. Wlialmalaea 
’The merchandising and promotion departments 

of leading newspapers can fnmlsh In detail many ’The wholeealera and Jobbem of New York are 
facts snd features of each borough which cannot pnrvcyxwa to the entire nation aa well as to the 
he ontllned to their full extent In this limited cl‘y ■“‘I vicinity and New York la the lamex- 

Shepplag Onatars nf Bronx 
In the Borongh of the Rroax there are many Boots and shoes 

dlstribntlag center in tbe United Btatea, It as* 
In the world. 
Bakern . Mt 

neighboring sectlona which afford wide dlatribn- Batter aad eggs . 5W 
tion for nationally advertised prodoeta, especially Chreae . W 

In the Borough of Manhattan 

In the food line. Chemleala . 
The principal shopping centers of this borongh t’omratsalon merchants 

are six In number, each of which preeents ex- Confecthmery . 
cepttonal marketing pocclhilltlet. In eeveral in- . 
ctances the chopping centen nre even larger f."”* . 
than many retail sections of the average Amerl- I^>*1 mppllee . 
can city, 'niese six shopping districts are lo- . 
cated at Third Ave. aad lS9th Bt.. Third Ave. . 
at 149th Bt.. Prospect Ave. at 160th Bt.. Bonth- *7* . 
ern Boulevard at IBSd Bt., ’Tremont Ave. at ^*, . 
Prospect Ave. to Boaton Post Road, and Jerome rmiii .............. 

woiifers engaged In 10.000 mannfnetnring estab- Broadway. Manhattan, nn^btedly one of *he ^ve. to Third Ave. on Fordham Road, 
womers engsgeu m - longest Bvennes of trade In the world, la nothing 
Ilslunents. 

Brooklyn has the largest sandpaper mannfac er mannfac- "ore or lesa than a aerlca of shopping centers Bix Oantan ad Brooklya """ . m 
■ ....faMiirin,? joined by an almost contlnuens line of small re- . « .v ^ . a. Hosiery . 

DUnr m t*” ettabllahmenta of every known character. J" "f”*" P^nclpal >bwlv il»- Iron and steel . 27* 
lug plant in „treme aouthem end of tbia avenne U •'•‘welera . sp 
maniifactnre devoted principally te office baildlngs famtllariy Bvooklyn P<^r “■'* .5*^**^ Mannfactnrera’ agents . 464 
manufacture ^ akyw^pers.” but evM *"* "*“7 “'•I'?'*’*"? ' f“vnlablnga . « 
[H>r day are «" thl. center of Snance and InteroaHonal trade. •'""T* ®' *^2* !"■ "V “‘"'"'vy . 4»0 

there la an unbroken chain of retail establlsb- *”2 •**^*“*^* ***T**Ii.. 1**** (CentimteJ on pagt 152) 
1 pearl iabo- this point north, Broadwsy Is a ^ ) __ 
' eomhlnarion of retsll sod wholMsi* establish. veUll trade. Btoree and shops of every des- 

turinx plant, the largest fsetory manufacturing joined by an almost contlnnona line of small re- 
bJaasle,!^. .’nj the largest die castlug plant in ° 

Fish . 
Fruits . 
Food prodnet broken 
Hardware . 
Hata and caps . 
Hosiery . 

tho wtwid. —„rid in the maniifectnre devoted principally to office baildlngs famtllariy e 
.iH manufactnre akyw^pers.” but evM **1’"::®"*'.“'® '‘®“7 “'•I'?®*’*"? 

oC high 61* tnavea of bread ner day are center of Bnaoce and International trade, *'^®2!i®* 2** FoHt™ St-. 
‘5'". ^k«lro there la an unbroken chain of retail eatebllsbl E”" A®®’ ■"2 .“>a Wll- 

" tJe^ar^rot' artlffciai pearl iabo- “ent*. rrom this point north, Broadway Is a 
To ti?. Wi^i Artlflciai pearl iabo whldeaale esibllsh- 2!. ahopa of eva^ dro- 

”I^.^^hi i.it twrand one-half years Brooklyn menU of variona Maes In mentloaing the prin- cvlp«on from J^Pjvte department 
ioJST ta Jf clpal reull xhepping district, a. briefly ontUned •“”*•* *“22''e:?...®- 

(Ceniinued on pagt 152) 

h.^u^r .rro-”i.^r ‘Ts .p.. reui^.^pi„ ■trdi-':jte^Tn.-7ro'r-s;'^ni^^^^ editor & publisher 
^cr'.re'^i‘pproxlm":teir i^c 6n.rre; triet'. The n.tL.I advertlee, wUI Bnd .Anne. p'.rritSL'S; INTERNATIONAL YEAR BOOK 

minion balding. Onr popolatl^ of almoet of trade leading into each of theee centere from s 
2.250.000 live In approximately ^ 0^ Ind sAadw^ay TuS lAxIngt* Iro. ifiS ^an be found on every l^spap^ 

®®®®^'l5v Inatltntlonx. and c^on«d character of the realdents la each seetton, MaabatUn Ave. Is the main publisher • desk throughout the 

*'^Tw^’of th?**.!!!..*”?!!.!. store systems are ’The following nre the priactpal retail sales fhanael of retail trade. entire year. 
owned and operated In Brooklyn, one with 460 centere in the Borongh of Manhatten: Broad- w.-u_a Beroueh p • .ax * 
stnvM in Itachaln, the other with 225. way at Cortlandt Bt.; Broadway at Canal Bt.; RteharoBd Bemgh —Thdg u why Equipment Munu/oc- 

Hhina leave onr Brookiva docks for almost Broadway at 6th to 10th Bta.; Broadway at 14tti In Richmond Borongh (Staten Island) there lurerx mnA use nlrilcine 

owned and operated In Brooklyn, one with 460 centere in the Borongb of Manhatten: Broad- 
stnvM in its chain, the other with 225. way at Cortlandt Bt.; Broadway at Canal Bt.; 

Ships leave onr Brooklya docks for almost Broadway at 6th to 10th Bta.; Broadway at 14th 

Can be found on every newspaper 
publisher’s desk throuKhout the 
entire year. 

every Important port In the world, whether It St.; Berenth Are. at 14th Bt.; Berenth Are. at are at least eight retell centers which are la- 
bc Asia. Africa, South America, Nortb Amer- 28d Bt.; Broadway at 23d Bt.; Third Are. at creasing In sales possibilities as rapidly as other 

—That u why Equipment Mmutfae- 
turert end SyniKeates use ttriking 
Advertisements. 

**Moce people'*TUlt Cooey Island In one year 84th"RL;"Broadway"at”42d Bt’.; Thtid Av^‘. at Pwrt''¥lchmond. wit Now Brlghtsii^ New The YcBT Book is the market plaCC 
2Sd Bt.; Broadway at 84th Bt.; Third Are. at boreugha of New York City. These contais are 

than any other resort in tbe world. 42d Bt.; Broadway at 89th Bt.; Third Are. at Brighton. TompklnsTllle, Btepletoa. Bose- 
Brooklyn leads the world In the mannfactnre 59th Bt.; Broadway at OStta Bt.; Broadway at bank. New Dorp and Tattenrllle. Bach 

of knitted outerwear gaade. each aa ewaatera, 7ad BL; Broadway at 79th Bt.; Broadaray at of these Is a city or tawa la Itsalt. la tact, 
bathlag ouils, ate. S6th St.; Broadway at in3d Bt.; Broadway at tbe haying cbaracterlstlca aad ailaa poaothllltlet 

for equipment and featares 

I 

Chemicals . SIS 
t'ommtssiOD merchants . 473 
Confectionery . 311 
Clothing . I.33T 
Clonke and suite . 3tS 
Dental anpplies . 19S 
Drags . M 
Dry goods . 161 
Dye staffs . 215 
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NEW YORK 
(^fciericai Greatest 

Americans Qreatest Market 
exposed at last! Three years ago the New York 

Surv'ey was begun by a group of 
New York newspapers, of which 

The News was a subscribing member. The 
actual conduct of the Survey was intrusted 
to the New York University Bureau of 
Business Research. As a result of this 
Survey, The News now has available the 
fullest information ever offered on Amer¬ 
icas’ Greatest market. Responsible adver¬ 
tisers and agetKies have access to this data; 

General Data—on population, transients, com¬ 
muters, marriages, manufacturers, numbers and 
kinds of retail stores, etc 

Purchasing Power Maps—District maps have 
been published for all boroughs but Queens. 
These maps show in detail, block for blo^, the 
nature of the district, the density of the popula¬ 
tion, and the purchasing power of famiUes ex- 
ptened in six grades—the most detailed and 
comprehensive dty survey of its kind ever made. 
Map sheets also carry data on population, racial 
charaaeristics, building types, retail stores, etc. 

Retail Census—A listing ofevery retail store below 
the third story, excepting only a few classifica¬ 
tions such as tailor shops, coal, ice, wood, tin¬ 
smiths. etc. These lists are routed by districts, and 
are available to actual advertisers of The News. 

Merchandising Service—Expert council and 
direaion for advertisers seeking more or new dis¬ 
tribution. Not cheap footwork, but worthwhile 
ability. This service is not broadcast, but is 
striedy limited to such actual advertisers as need 
and can properly use it. 

Neiv York*s Qreatest 
Advertising Medium 

New York vs. United States 
New York City 

with 5.4% of the U. S. population 

has 6.6% of the total wealth 

earns 7.8% of the total income 

makes 10.4% of total Federal 

Income Tax returns 

includes 21.1% of all Savings 

Bank depositors 

with 29.9% of all cash 

in Savings Banks 

buys 7.2% of all retail purchases 

in 5.9% of the total retail stores. 

CASH IN 
SAVINGS 

BANKS 

29.9% 

SAVINGS 
BANK 

DEPOSITORS 

21.1% 

INCOME TAX 

RETURNS 

H 
7.2% 

_ 

s 

r 
4 

5 

4 

-j 
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The tabloid News is now five and 
one-half years old, a proven success 
as a newspaper and advertising 

medium. It has the lai^st Daily Circula¬ 
tion in America — 96% concentrated in 
City and suburbs. 

With the Largest Daily Circulation in 
America, The tabloid News covers New 
York adequately and thoroughly—96% 
concentrated in City and suburbs. Enou^ 
readers all over New York to create a real 
consumer demand that thousands of re¬ 
tailers can feel and recognize! Large home 
circulation, twenty-four hour lire, more 
women readers than any other New York 
newspapier, and a proven responsiveness. 

The tabloid pa^ and small papier pre- 
ventsovercrowdedadvertisingcolumnsand 
advertising waste. Every advertisement 
has a chance to be seen and to be read on 
the thousand agate line, five column page. 

Small space on the small page does more 
work. Small appropriations go further, 
produce more. Low milline rate. Every 
national advertiser needs The News for its 
courage and for its economy. Investigate! 

Ttrejgrssst 
CrrculaHm 

mJmrim 

THE m NEWS 
York's Victure CYewspaper 
25 Park PUcc.NEW YORK 

7 South Dearborn Street, CHICAGO 

Resources of the New York City Market 
From the NEW YORK SURVEY, conducted by New York University 

Bureau of Business Research for a group of J^ew York Newspapers 

United States (100%) New York City 

Percentage 

of National 

Population (1924). 112,078,000 6,015,000 5.4% 

(a) Wealth. $320,804,000,000 $21,207,000,000 6.6% 

(b) Income.*.. $69,000,000,000 $5,393,000,000 7-8% 

(c) Tax Returns. 6,662,000 691,000 10.4% 

(d) Savings Bank Depositors. 13,339,000 2,820,000 21.1% 

(d) Cash in Savings Banks. $7,580,000,000 $2,267,000,000 a9-9% 

(c) Retail Stores. 1,675,000 99,041 5-9% 

(/) Retail Purchases. , $30,000,000,000 $2,165,000,000 7.»% 

(g) Daily News circulation, total.... 786,398 679,418 86.1% 

(a) Bastd on 1933 estimate of U. S. Bureau of Census, (b) igtj estimate based on studies 

of National ’Bureau of Economic 'Bfsearch. (c) U. S. Bureau of Internal Rerestne. (d) 

Juste JO, tgjj; Comptroller of Currency for U. S. For N. Y. City and Zcme. N. Y. State 

Savings Bank Asso., N. ]., and Costn. Comsttissioners of Banking, (e) New York Survey 

Retail Censsts for N. Y. City, 193^ (O For 192j; based on estimates of Dr. Nystrom of 

Retail Research Association, and per capita tales in Penna. Some allowance for variations oj 

incotne in states as reported by N. B. E. R. Purchases of residents only; those of transients 

and commuters not included, (g) A. B. C Avtrag/e for six months ending Sept, jo, tgzf. 

This is the Largest Daily Circulation in America, 

Sell New York City first—More customers, sales 
and outlets per square mile; more customers per outlet; more 
buying capacity per customer; more sales per dollar of sales 
and advertising effort—lower selling costs. Sell New York 
through THE NEWS, with more circulation, more reader 
attention, and lower cost. Get the facts! 

Have yon read Tell It TO SH^EBT^EYf This series has been issued in 

folder form. A regmst on your hminess letterhead will bring the series! 
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NEW YORK (Cont’d) 

NEW YORK CITY (Cont’a) 
Wbolptalert (con't) 

Mercliaudine lirokern . 1!36 
Milk   11*" 
Oil . Oil 
Olive oil . 123 
rroduce . 233 
rroviBloiia . 231 
Robber goods . •lb 
811k   1,»:J.3 
Teas and coffee . 1-12 
Wa'era, carbonated, etc. 136 
Woolens .. 1,147 

According to an eetlmate of tbe purchasing 
power of tbe cities In the countrjr, as made bf 
tbe Domestic Distribution Department of the 
Chamber of Commerce of the United Slates, the 
wholesale business of New York Citg, In tbe citj 
Itself and adjacent territory, la estimated at 
$1,368,438,145, and the retail business, $1,824.- 

In this area it la estimated $913,733,000 was 
expended for foo<] in 11*23, $43,'},364,940 fur cloth¬ 
ing. $100,691,703 for furniture and furnishings, 
$198,841,932 fur fuel and light and $176,060,616 
for miscellaneous articles. 

Ratail Outlets for Nationally Advertised Prod¬ 
ucts in Greater New York, 

Brooklyn 
Man and Rlch- 

hattan Bronx Queens mond 
Automobile makes of 

passenKi^r cmrt ... 180 97 121 1.3 
.tnto trucks . 275 .33 42 5 
Anto tires. 14U ior» 610 
.tcoessorles •. 740 248 1,76.3 
Bakera . 1,836 497 1,850 117 
Cl^r RtorA . . l.WM) 673 1,000 TO 
Cloak* find fniit*.... 1,435 372 394 14 
('tothlers . 1.173 .308 .'■>82 13 
('<onf4*ctionor . . 4.3iM) 1.677 5,200 2.30 
Delicatessen . 1.417 681 1,278 30 
DresRmakerfi . . 2.300 648 2.300 23 
DrngKlsts . . 1.342 375 1,277 71 
Dry goods . . 3,000 4.'>0 1,290 101 
Department atores . S.') 7 
BlootrIrAl auppUen. . 1,170 ii". 600 30 
Florists . . 7.3.-. 30.3 .370 12 
Furniture . . 1.353 143 693 23 
Furriers. . 1.200 .340 420 
Fruit . . 1.700 600 1,600 70 
Grocep*’ chain. A,000 all boroughs 
Fish . 470 200 075 53 
Groeera . . 6,700 1,578 6,602 .378 
Hardware . 47)0 170 425 42 
Hats and caps .... . 477. 70 91 2.3 
Jpwplom . . 1,7.90 410 14 
lAdies’ tailor . . 1.000 :m 27.% 17i 
M»at market*. . .3,400 a-.-. 0,342 17»0 
Men’s fiirnlsblngt . . 3,800 800 073 .34 

tailor* .. 400 074 2.% 

Millinery _ ... 1.200 130 1,123 20 
Opticiana . ... 750 300 375 14 
Photographers ... ... 0.30 806 470 12 
Pianoa . ... am 168 112 6 
R«Hitaurant* . ... 6,375 700 4,676 150 
Radio. ... 1.600 all bMtmgha 
Shot* dealers .... ... 1.847 305 1..320 114 
Stationers. ... 1,200 

Note. 

820 535 27 

Tbe information In this chart was secarcd 
from tbe following aources: New York Clearing 
House, Bnreau of Foreign and Domestic Com¬ 
merce, Department of Health, Bureau of Li¬ 
censes. Department of Taxes and Assessments, 
Port of New York Authority, Board of Educa¬ 
tion, Rtate Bank Commissioner, Brooklyn Cham¬ 
ber of Commerce. Merchants Association, Bureau 
‘•t Buildings and other reliable sources. 

See pages 1-14S-147-14$-1S1 

NIAGARA, FALLS, N. Y. 
1920 Population, 63,988. 

City and Suburban Estimate, 101,000 

Native Whites, ; Negroes. 1%; Foreign 
Bom. 3J‘,r: Industrial WorKort, J.l'i, English 
Reading, 84%: Families, 14,667. 

Schools; Public Grade, 16; High, 1; Junior 
High, 2; Parochial, 8; Number of Pupils, 14,- 
843. 

Churches, 3,5. Baptist. 2; Christian Science, 
1; Congregational, 1; Kplacopal, 3; Hebrew, 8; 
Methodist, 4; Presbyterliin, 2; Roman Catholic, 
9; Miscellaneous, 10. 

Banks: National, 3; State. 6: Total Resources, 
$42,2.'i3,000; Savings Bank Deposits Total $4,- 
224,913. 

Theatres: I.egltlmate, 1: Moving Pictures. 10; 
Vaudeville, 3; Miscellaneous (.tudltorlnm. ete.l, 
9. Total number of seats. Theatres, 11,000; 
auditoriums, 2,000. 

Location: Northwestern part of N. Y. State 
on Niagara River, 22 miles northwest of Buffalo. 
Served by Erie, N. Y. C., Ij. V., West Shore. 
M. C., P. M., Canadian National, International 
Railways, Canadian Steamships, Ltd. At tbe 
end of navigation on Niagara River, and access¬ 
ible to l<nrge canal. Excellent paved roads with 
truck lines to every |iart of the country. 

Principal Industries: Electro chemicals, flour, 
pa;ier, graphite, batteries, shredded wheat, cor¬ 
sets, alloys. Niagara Palls la tbe home of tlie 
greatest power developmeut in the world and 
power Is available at a low cost for Industries. 

Manufacturing Establishments: 00; liCading 
firms, Carborumlnm Co., General Abrasive Co., 
.Aluminum Co. of America, CHdbnry Chemical 
Co., Regan Safety Device Co., Hooker Electro¬ 
chemical Co.. National Carbon Co., Matbleson 
-Alkali Co., U. 8. Light t Heat Co., Spirella 
Corset Ca, Republic Carbon Co., Americun Mag 
iieslum Co., Titanium Alloy Mfg. Co., Acheson 

Graphite Co., Niagara Metal Stamping Co.. 
Visor Knitting Co., Rowe Paint and Varnish 
Co., Niagara Falls Power Co., Niagara Boed- 
crafts, Certainteed Produeta Co., American Sales 
Book Co., Wm. A. Rogers Co. Total value of 
yearly output of faetorlea estimated at $139,- 
000,090. 

Special Information: Niagara Faili Is one 
of the fastest growing cltlee In the country, 
Jtunplog in population from 30,34.5 In 1910 to O-l,- 
988 In 1924. There are 28,165 actual male 
and 26,840 female bnyera la Niagara Falla, of 
which 9.67 |>er cent have an annual iucome 
of over $3,000. Tbeae buyers spent In excess of 
$41,243,000 In tbe stores of tbe city In 1923. 
Nisgara Falla is altuated in one of the most 
favored spots In the world for industrial prog¬ 
ress. It la a great railroad center, rouneeting 
with all the principal cities of the D. 8. and 
Canada. Within a radius of ,500 miles are found 
nearly three-fourths of tbe population of the 
two countries. Climate moderate, rarely below 
xero In winter and rarely exceeding 85 in the 
summer. 

Residential Feature!: Mostly one and two- 
family bouses. Unly a amall portion it given 
over to the lower class of tenements. Homes to 
a large extent owned by occupants, and throngh 
tbe aatlstance of Loan Askociatlon and ,Manu- 
factnrera Mortgage Corporation a large number 
of new homes are erected annually. Renta 
almut the average for cities of this cla*.t as are 
alao living cotta. 

Retail Shopping Section: Extends from tbe 
State Reservation eastward for 8 blocks and 
then out Main street to the North End, where 
are located some 10 blocks of large stores. 
Tiro distant shopping centers together with 
several neighborhood section!. 

Trading Araa: Bztenda for a radlua of about 
10 milea. In addition to tbe amount spent by 
residents, Niagara Falla derives a considerable 
retail trade from touriata who number some 
2,900,000 annually. 

Wholesale Houaea; Grocerica, 2; Meats, 1; 
Pmlts, 2; Hardware, I: Mlscellaneoiia lines. 
Confectionery, 8. 

Number of Retail Outlata for Nationally Advor- 
tiled Products: Passenger automobile agencies, 
27; commercial auto, agencies, 3; automobile 
iccessoriea, 29; automobile tire agencies, 6; 
bakers, 17; cigar stores and stands (Including ho¬ 
tels), 41; confectioners (Including hotel stands), 
75; delicatessen, 6; dressmakers, 27; druggists. 
24; dry goods, .38; detmrtment stores. 0; electri¬ 
cal supplies, 12; florists, 5; fruits, 12; furniture. 
20; furriers, 5; garages (public), 45; grocers. 
290; hardware, 22; Jewelry, 20; meat markets, 
98; men's furnishings. 25; men's clothing, 41; 
merchant tailors, 40; milliners, 17; opticians, 5; 
photographers, 14; piinos (and mltoellaneona 
musical Instruments), 8; radio supplies, 8; res¬ 
taurants (including hotels), 83; shoes, '37; sport¬ 
ing goods, 5; stationers, 8; women's apparel, 
26. 

See aimounoemetit below 

NORWICH, N. Y. 
1920 Fopulatioa, 8,268. 

City and Bnbarbaa Eatimate, 9,331. 

Native Whites, 90%; Negroes, 40 people; For¬ 
eign Bom, 10%; Industrial Workers, 18%; Fng- 
Uih Reading, 9,5%; Famlllea, 1,400. 

Schools: Public Grade, 6; Blgb, 1; I'aiXM'bitl, 
1; Number of Puplle, 1,900. 

ChuTohet: Baptist, 2; Congregational, 1; Epis¬ 
copal. 1; Methodist. 1; Roman Catholic, 2; Mis¬ 
cellaneous, 2. 

Banks: National, 2; Total Reoourcet, $3,821,. 
891.84; Savings Bank Deposits Total In National 
Banks. $1,783.(M8.76. 

Theatros: Legitimate, 1; Moving PlctiiTes, l; 
.Miscellaneous < Auditoriums, etc.), 1. Tutsi 
number of seats, l.(K4>. 

Location; On main line of Ontario A Westers 
mid Utica Division of D. I.,. A W, Bus lines to 
Utica, Syracuse, Binghamton and to rural coa- 
munltles In all directions. 

Principal Industries: O. A W. railroad shops, 
hammers, knit underwear, pharmaceuticals. 

Manufacturing Establishments; 14; Leading 
firms, Norwich ITiarmacal Co., Norwich Knitting 
Co., Mnydole Hammer Co., Borden 0>. 

Spoeial Information: Tho county leat and 
largest town in Chenango County. The largest 
American plant of the Borden Co. Norwich 
PharmacHl Co. second largest in D. 8. Trading 
center for a large rural population. 

Residential Features; Mostly single homes 
owned by workers. No mill or restricted dts 
trirts. Workers live In all sections of tbe city 

Retail Shopping Boction: From city square for 
one block on 8. Broad, 3 blocks on N. Broad, 
1 block ou W, Mala and 2 blocks on B. Mala. 
Small grocery and markets in residential sec¬ 
tions. One Mock on Mechanic street. 

Trading Aroa; Extends 20 milea north, 19 
south, 12 east and 15 on west. Good improved 
bigbways reach most of the farmers living In 
Ibis area. Bus lines also run to most of this 
section. 

Wholesale Housea: Groceries, 1; Fruits, 1; 
Hardware, 4; Dry Goods, 5; Miscellaneous lines. 
Candy, 1; Tobacco, 1. 

Number of Retail Outlets for Nationally Adver- 
tlaed Products; Passenger automobile agencies. 
8; commercial anto agencies, 5; automobile ae- 
eessories, 6; automobile tire agencies, 6; bakers, 
A; cigar stores and stands (Including hotels), 
6; ronfectloners (including hotel stands), 8; 
dressmskera, 10; drngglsts, 5; dry goods, 5; de¬ 
partment stores, 2; electrical suppilea, 2; florists, 
2; fruits, 1; furniture, 4; garages (public), 6; 
grocers, 30; hardware, 4; Jewelry, 4; meat mar¬ 
kets, 9; mens’ furnishings, 3; men's clothing, 
5; merchant tailors, 3; milliners. 8; opticisns, 
6; photugrapbera, 3; pianoa (and mlacellaneona 
mntical Inatrumentt), 8; radio mppHee, 8; ree- 
taiirante (Incliidlnf hotels), 7; aboea, 7; sporting 
goods, 1; atatloDen. 2; women’s apparel. 8. 

Dominating Our Territory of 
Over 101,000 Population >vi4 8,460 

1915 8,570 

’’16 10,208 
1917 9,310 

1918 11,735 
1919 12,671 

11,858 
13,457 

14,901 
15,968 

1920 

1921 

1922 

1923 

1924 

The Gazette covers the entire western portion of ISia^ara County, going into over 90 per cent 
of the homes in this rich trading section. Famous for its large industries. Us fine fruit farms 
and its welTto-do inhabitants. 

The Niagara Falls territory with a population in excess of 101,000 is a territory of great industries, rich 
fruit farms and prosperous inhabitants. Niagara Falls is a city of homes with beautiful churches and the 

finest school system in Western New York—a beehive of industry as well as a great tourist city. This 
rapidly growing city is the shopping center of a ten mile radius with a buying power of more than 

$75,000,000.00 a year. Its manufactured products reach an annual total of over $130,000,000.00. 

ONE PAPER COVERS THE ENTIRE FIELD 
When you consider the fact that this rich territory is covered by one paper—The Gazette—which 

goes into over 90% of the homes every evening, you will see that this is a fertile field for launching 
any campaign. The Gazette prides itself on the excellence of its delivery service that supplies 

over 90% of its subscribers by carrier service within three hours of the press run. 

LOCAL MERCHANTS RELY ON THE GAZETTE 
During 1923 The Gazette carried a total of 6,372,679 lines of local display advertising—a 

splendid tribute of the value of The Gazette to its advertisers. Business is good in 
Niagara Falls and the merchants unanimously rely on The Gazette to keep it so. 

18,223 
Tod., 19,142 
'1 be above figures show Net Paid (jrcula- 
tioa at.pertibed by the ABC for tbe third 
quarter' of each year. Today’s figures are 
net paid aad show tbe rapid, ateady growth 
of The Oaxetfe. 

NIAGARA FALLS GAZETTE 

IN NEW YORK 

HAMl LTCm-DeUSSER, 

2S W. 43d Street 

New York. N. Y. 

IN CHICAGO 
HAMILTON-DeUSSER. INe 

127 N. Dearborn Street, 
CMeago, lUhtois 

Mr. Phfaner Terhune in charge 
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NEW YORK (Cont’d) j 
ing rnanj CaiiailUn KbO|ipara to tbia rlt;. At and poiiita Kant, and Btoahamton and polnta hotol. raten^ivo t’Atronage from aummer tour- 
It^at 3<> ii«T coot of MboppInR from Canada. Cor- Wont. Ex<>optloDaI public camp grunnda and an lata. Normal aummer camp anniiallT attracta 
tain llnea are hindered by duty. exceptional reaidentlal city, haetny no alnma. 1,000. N. Y. State la completing $1,600,000 

Wholaaale Honaea: Qrocerlea, 8; Menta, 1; Well dlreralOed Indnatrlea with ideal labor elevator hero, and federal government a $5,- 
rnilta. 3: Hardware. 1; Dry Guoda. 2; Mlacel- condition*. 
laneoua linen. Confectionery, 2; Clgara and To¬ 
bacco, 2. 

OOO.OOU harbor. 

Heaidential Featurea: A city of home owner*. laneoua linen. Confectionery, 2; Clgara and To- Reaidential Featurea: An Bxceptlonally fine Heaidential Feature*: A city of home owner*. 
Iv I A^IVj ie« I. bacco, 2. reaMeiitial aectlon of one-family private home*, only relatively amall number of Induatrial work- 

1.00 Humber of Retail OuUeta for HaUonally Advar- '“cge old tree* and well paved atreeta. Tb^re era are renter*. Many atately manalona date 
IMP Fopnlatlon, 4.«4. Product*: Paaaenger automobile agenclea, •”* tenement* or alum* in the city and only from the Civil War period. Home* in beat 
City and Suburban Eatimate, 8.000. 11; commercial auto acencie*. 4; automobile “ apartment*, moatly all reaidentlal build- reaidentlal aection average $15,000 to $25,000. 
native Wbite*. Hegroea. 7%; Foreign acceaaorien, 16; automobile tire agenclea, 10; '"*• *>c*nk private one and two family home*. Many dwelling* of brick, 

lorn, 0%; Indnatriai Worker*, 25%; EngUih baker*. 12; cigar atore* and atand* (including ho- Retail Shopping Section: Extend* from Grove RetaU Shopping Seotion: Weat Firat atreet. 

IMO Popnlatlon, 4,444. 

City and Suburban Eatimate, 8.000. 

Reading, 90%; Familie*. 1,207. 

Schoola: 2; Number of rnplla, 1,200. 
Chnrchea: 7. 

Banka: 2: Total Beaource*, $5,920,000. 
Theatre*: 2. Total number of aeata, 1.200. 

Reaidentlal Featnrea: lloatly one family 
bouae*. 

Retail Shopping Section: About 4 block*. 

Trading Area: 10 mile* radiii*. 

Number of Batail Outlet* for Nationally Ad- 
vartiaad Product*: Paswnger automobile agen- 
rie*. 6; commercial auto, agenclea. 3; automo¬ 
bile acceaaoric*. 9; automobile tire agenclea, 
8; bakera, 6; cigar atore* and atand* (Includ¬ 
ing botela), 10; confectlonera (Including hotel 
atanda), 0; dcllrate*.Hcn, 2; dreHamakera, 17; 

tela). 19; confectioner* (including hotei atanda), atreet, one block from Interurban Trolley and 3 block*; Weat Bridge, 4 blocks; Weat Second 
21; dellcateaaen, 1; dreaamakera, 21; drngglata. Bua atoiw; four block* ea«t to Kim atreet on atreet, 1 block; East Hridge atreet, 6 blocks; 
6; dry goods. HI; department store*. 2; electrical .Main atreet; one blmk on Diet* street from East First street, 3 blocks; East Second, 2 
supplies, 4; florists, 2; fruits, 18; furniture. 4; Main; two blocks on Chestnut street; one on blocks. 
furrier*. 4; garage* (public), 13; groiwr*. W; Broad strwt, and al^ut ten reaidential shop- Trading Area: 25 miles weat. 25 mile* east, 
hardwara, 4; Jewelry. 4; meat markets, 20; ping districts throughout the city. 20 mile* south. Buses, railroads and trolley 

Moatlv one famllv ’’I*'*? V*^?*****”^<> 'll’**’''’** Trading Area: Extends about twenty-two lines with good roads bring a large volume of 
chant tailors, 10; milliner*. 7; opticians, 3, miles nest, twenty-five miles east, thirty miles out of town trade. 
photographers, 4; piano* (and mlsccllaoeous and fortv miles aouth. _.. _ _ ...... 
musical Instruments), 4; radio supplies, .. __ , , „ _ „ .... „ . „ . . 
tanrsnts (iociuding hotels), 21; shoes, 11; sport- _ ^*^®***,*** Ocpceriea. .; Mrats. 1; Hardware, Dry Goods. 2; 8 
ing good*. 3; stationers, 3; women’s apparel. 8. Mlsce lunMus Line*. Bakeries, 3; Candy. 4; Canned Good*. 1. 

-1 Crockery, 1; Radio. 1. Number of Retail Outlets 

Wholeanlo House*: Grocers, 2; Heats, 2; 
Hardware, 2; Dry Goods. 2; Miscellaneous lines. 

CLEAN, N. Y. 
1910 Population, 20..706. 

City and Suburban Estimate, 21,S22. 

crocaery, ». uauio. i. Number of Retail Outlets for NationaUy Ad- 
Number of Retail Outlets for Nationally Ad- vertiaed Products: Bsssenger automobile agen- 

vertised Products: Passenger automobile ages- cle*. 24; coiunirrclal auto, agencies, 5; auto- 
cle*. 21; commercial auto, agencies, 6; automo- mobile accessories, 12; autoraublle tire agencies, 
bile accesaorlea, 6; automobile tire agencies, Ifl; 15; liekers, 11; cigar stores and stand* (Includ- 
bakers, 8; cigar stores and stands (including ing hotels), 50; confertloner* (including hotel 

stands). O’. dclIcates.-M'n, i; dressmakers, li; Native White* «4'*'{,• Negroes 1 2<n- Forelvn hotels), 6; cxinfectioners (Including hotel stands), 38; delicatessen, 1; dressmakers, 40; 
druggist^ 8; dry goods, 5; department w„,- 14 aM., Industrial* Workers' •’4"i' English »fAbd*), 5: delicatessen, 1; dressmakers, 12; druggists, 0; dry goods, 11; department stores, 
Li "PP'*”- R«dlng * Mb%“ Famllier 4 8’W* druggists. 8: dry gomls, 6; department store*. 4; electrical auiiplles, 6; florists, 6; fruits. 6; 
furniture, 3, garages (public), 9, groMia, i.'. n ^'^’l^ical supplies, 4; florists, 5: fruits, 5; furniture, 4; furriers. 4; garages (public), 24; 
hardware, 2; Jeweiry, 3;^ meat market*, 9; Schools: Public Grade. 11; High, 1; Parochial, furniture, 5; furriers, 1; garage* (puldic), 20; grocers, 118; hardware, 11; Jewelry, 8; meat 
men’s furnishing*. 3; men’s clothing, 4; mer- 2; Number of Pupils. 4.808. grocers, 30; hardware, 4; Jewelry, 3: meat mar- markets, 29; men's furnisiilngs, 11; men’s 
chsnt tailors, 6; milliners, 5; opticians, 2; Churches: Baptist. 1; Christian Science, 1; ket*. 7; men’s furnlshlnga, 0; men’s clothing, clothing, 11; merchant tailors, B; milliners, 12; 
photographers, 2; pianos (ond iniscellaneons Congregational, 1; Episcopal, 2; Hebrew, 1; 9; merchant tailors, 2: milliners, 12; optb-lana, opticians, 5; photographers, 4; pianos (and mis- 
isnaical lOTtrniuents), 1; radio siipplles, 2; rra- Mothodlst, 6; Presbyterian, 1; Roman Catholic, 4; photograpliers, 8; pianos (and mlsrellaneous cellaneoiis musical Instruments), 7; radio sup- 
taurants (including hotels), 5; shoes, 8; sport- .MIseellane'ona 4 
lag good*. 2; stationers, 2; women’s apparel, 2. ' J . „ . . „ 

_1_L_ Banks; National. 2; Trust, 1; Total Resources, 
nadklCOI ID^ Kl V $10,818,319; Interest Deposits, $5,(180,278. 

tKAUt.lNbl5UKU, IN. Y. Thsatro*: legitimate, 1; Moving Picture*. 3; 

19M Population, 15,500; Present. 18,000. Vaudeville, 1. Total numlier of seat*. 3,200. 

City and iubnrban EsUmato, 20,000. Location: Konthwest section of N. Y. State on 
_ ■mv-A _1 the Allegheny River. Erie P. 8. A N. and 
Natlvo White*. Pennsylvania railroads. Excellent electric and 

hu* service to surrounding towns, 
loading, 90%; Familios, 3,000. t . 

musical Instruments), 5: radio supplies. 5; res- plies, 8; restaurants (Including hotels), 23; 
Banks: National, 2; Trust, 1; Total Resources, taurants (including Iwtels), 16; shoes, 10; sport- slioes, 14; sporting goods, 4: stationers, 5; 

$10,618,319; Interest Deposits, $8,680,278. 

Thootros: Legitimate, 1; Moving Pictures, 3; 
Vaudeville, 1. Total numlier of seats. 3,200. 

Location: Konthwest section of N. Y. State on 

Ing goods. 2; stationers, 3; women’s ai>pdrrl. 8. women’s apparel, 11 

OSSINING, N. Y. 
1990 Population, 10,7,39. 

City and Suburban Estimate. 16.000. 

Native White*. 77.3%; Negroes, 4.1%; For- 

PEEKSKILL, N. Y. 
1920 Population. 16..''si0. 
City and Suburban Estimate; S.v.OOO. 
Native Whites, 82%; Negroeo, 8%; Foreign 

1; Romnn Catholic, 2; Miscellaneous, 2. 

Banka; National, 1; State, 2; Total Resources, sugus Tanning Co., England-Walton Co., My- 
$8,181,811; Having* Rank Deimslt* Total $1,(580,- rick Machine Co., Acme Milling Co., Sterling Location* On New York Central I 

*” • . ^ Hesidontial Features: One and t 
Theatres: Legitimate, 1; Moving Pictures, 4. Residential Features: Mostly one and two- houses. 

Total number of seats, 3.853. There are four family bouse*. No tenement*. Private home* ov_1_a -u 
theatres. In one vaudeville, legitimate and predominate. One of the most beautiful sections Rct*H Rhopping Bection. 7 blocks, 
pictures are shown. of the state located on south side of the city. Trading Area; *10 mile* radius. 

Location: On the south shore of the 8t. Idiw- Home* In latter aectlon average $7,(KiO to Number of Retail Outlet* for Natl 

■> V I •>. kn o .• a. 1. t>.«.i.i.i Principal Industrie*: I’etroleum rellning, rail- sign Born, 18.5%; Industrial Workers, 30%; Born, 10%; Industrial Workers, 35%; English 
BebooU: Public Grade, 8, High, 1, 1 arocblal, shop*, machinery, leatlier, glans, paving English Reading, 89%; Families, 2,364. Reading, 90%; Families, 5,600. 

’ ,. , , — . blocks and tile. Schools; 9; Number of Pupils. 2,.’i00. Schools; Public Grade, 5: High, 1; Parochial. 
Cbur^ea: Baptist, 1: ^ogregatlonM.1: ^is- Manufacturing EstabUshmenta: 78; Leading Church**- 12 1; Number of pupil*, 3,200. 

n^lLVn cit^TiJc. b; ilacellVieois. 2. ' CuX 'c:?"c5?tta«r‘! B^nka: 3; Total Re«>urce.. $8,450,000. ^^^^--haa: B.pt,^ 1; ChvUG.n^ Hclen.^^^^^^^ 

iigus Tanning Co., Englan^l-Walton Co., My- Thaatwa: Z Total numl>^r of 1..W). torlan. 1: Roman fathollc, 1; Mlwllanemm, l. 

I-icstlon: On New York Central R R Banka: National. 2; Having*. 1; Total re- 

Chorchet; 12. 

Banka; 3; Total Renource*. $8,450,000. 

Thsatres; 2. Total numlier of neat*. I..’i00. 

Location; On New York Central R. R. 

rence River at the month of Oswegatchle River. $25,600, 

Residential Features: One and two family sources, $14,600,666; Saving* hank deiwwlt* to- 
insex. tal assets, |6.,873.891. 

RetaU Shopping Seotion; 7 blocks. Theatres: Moving Pioturo, 1; TaudOTiUo, 1; 

Trading Area;'10 iniles radius. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products; l*a-‘*"nger automobile agen- 

Misccllaneoua (Aiidltoriiinii, etc.), 2; Total num¬ 
ber of scats, .3,766. 

Location: (In ea-l liank 'd Hi.il-on River, N. 

Served by N. Y. Central and Rutland Railroad; Retail Shopping Section; Olean 1* the metrop- '’lea, 9; coinmerclul auto, agencie*. 2: nutomn Bridge open for 
rtllrood ferry and passenger ferry connects oils for a trading area about 28 mllea north, 75 bile accessories, 5; automobile Ure agencies, 6; t"™*’ *7, J9.4. Four mile* from deep 
Ogdensbnrg with Grand Trunk and Canadian QiHe* south, .38 east and 30 weat. Retail shop- baker*. 5; cigar store* and *tand* (Includ- *• '-nuanck I’oint: freight line to New 
Pactfle railroads. Excellent bu* service to p|n,( extends from corner of Union end Ing hotels), 7; Confectioner* (including hotel ‘ ,r. *“ t*** “’"''h! conn^tlon 
central aud western parts of the state. Bu* line state streets C block* north and 10 block* we*t. stands), 14; ilelb-atessen, 2; dressmakers, 12; *'*" River Day I.ine at Indian Point 
operate* tumnier and winter. Bu* line* east oq, large outlying retail section In eastern end druggist*. 8; drygoods, 7; department stores, 1; Park h^f mile below village; ferry from Ver- 
dorlng summer and open portions of winter for „f puj several smaller one*. electrical supplies, 4; florists, 4; fruits, 5; planck Point to west shore for cars and passen- 
a distance of 128 miles. Trading 

Principal Industries: Newsprint, brassr wooden viriinl... 
roils for window shades, flour, steel mill under , 

.liln vsril* >(111 mill. > rUllS, g. 

planck Point to west shore for cars and passen- 

Trading Area: Hee above. furniture, 3; farrier*. 1; garage* (public), 5; Kfn. 

construction, holler mfg., ship yards, silk mill, 
glove*, printing, cotton goods. Iron ore, paint. 

_ < grocer*. ."VO: birdwsre, 2; Jewelry, 3; niest Princip*! Industries; Htove*. ranges, nnder- 
Wholessle House*; Gro<*erle*. .3; Meat*. 1: market*. 13; men’* furniahinga, 6; men’* cloth- wear, men’s clothing, yeast, vinegar, Sanitas. 
roits, 2. ing, u; merchant tailors, 10; milliner*. 4; Merita* oilcloth. Arc brick*, marble «nd granite 
Numbar of Retell Outlets for NationaUy Advor- optician*. 2; photographer*, 4; pianos (and ml*- quarrtc*. 

lumber, stalneil glass and church tised Products; Pa*seniror antomotiile agencle*. cellaneou* musical lustrumenta), 3; radio sup- Manufacturing Establishments; I.eading firm*, 
window*, pump* mattrciwe* and marine motor*. 16; commercial auto, agenclea. 10; automobiln pile*. 3; restanrant* llnclnding hotel*), 9; Fleischmann Mfg. Co . Standard Textile I'rodncta 
aeroidane*, boats, proprietary medicines ’’frultl- *cce»*orle*. 16; automobile tire agencies, 2; shoe*. 4; siiorting good*. 2, stationers, 2; CO., Union Stove Work*, People* Stove Work*. 
ttve*,” shipping bakers, 10; cigar stores and stand* (Im luding bo women’* api>arel, 6. 

w » ax. tela), 15; eoafectlowar* (ineliidiug hotel stands). 
S 24;'dcB«;tc.ten, l; dreasmakera, 32: druggi*».._ 

ftritii, Alfioniiiila Pai>tr Corpormtlon, Manhattan 
811k Co., NeweU MCg. Co., Standard Shade JloU- 12; dry fofula. d; deiairtmont ntor*' 

Hudaon Clothina Co.. IVekaklll Clothlny Co.. M. 
Koniikl riothinff Co., Halley Underwear Co., New 

Y York Trap Hock Co., New York Sand & Crarel 

1920 Population, 23,626. Special Infomuition: Location makea ■hopplnc 
p’Ms. j « V V ^ a ’ * as-svas ooDNenlent. Good rorinertlona with wo* t vh^>re 
<Nty and Suburban Eatimate, 20.000. po„p,,tlon of bridge on Nor. 27, 1924, wUl 
Nativ* Whit**, 84.4%; Negroes, 0.3%; Foralgn oi>en up gateway for several countie*. Several 

Born. 15.3%: Industrial Workers, 20%; English branch factorte* have already selected site* 
Reading, 07.3%; Families. 5,623. here. Over 7,060 automobiles registered in this 

Schools; Public Grade, 10; High. 1; Parochial, village. Large yeast plant. 
4; Number of Pupils, 8,200. Residential Features; Extend* from Main and 

/«v_ s. . r. -1 . ' n’ ^1. I .1 a I . Nel*on aveoiies through to the north; also in 
_<ninrche.: Baptist.^ 2; Christian Science, 1: south .treet to the «>nth; 

fp/knlteti Vnitwuirw nnv iinsUr ronatPUPtlon uiuiinvni, a3p, v. iMm. ; inOUtUiai WOri 
roZr.t. ht rriL^m em.dov%). Bill. Bell '‘v P'!"®* «l*raU*neou* mualcal Bending, 07.3%; Familie*. S.' complete by Fall, will employ 406). Bill. Bell P'™ 
A Co., mill*, Ogdeoaburg Boiler MUla, McBwen ',""oJ^lZ hoteU) 37 O-’ a^rtTng gZ* 
Milling Co.. ntxglblKm* Boiler Work*. George i. 2 woZn^^mvarVl^T 
Hall Corporation, ahlpyard. Total value of -• ■«. women a apivarei. .. 
yearly output of factories estimated at $15,000,- __ 
000 ONEONTA, N. Y. 

Special Information: Ogdeoaburg is the only _ , . 
city in St. lAwrence County, the largest county 1980 Fopulation, 11,582. 
In the Rtate. Nearest city, 70 miles diaUnt city and Suburban Eatimate, 13,500. 
Famou* Roonevelt Highway run* through the , 9,-. 

RMideatial Featurea: Extends fr<»m Main and 
NeNon aveouea through to the north; aUo In 
UillcrcHt Park from South Mreet to the aouth; 
ffni James .rrect to the east; from South .treei 

Meth^l.t 2; Presbyterian. 2i Roman Catholic. jhrolWh Depew street. Zoning plan under con- 
f, Miacriianeona, 3. p!«leratlon. Uaual nelt:hl>orh<M.d atorea. Many 

Banks: National, 2; State, 2; Total Reaourcea. private houses aversiring fl.l’OO a room. 
$3,783,668; Savings Rank Deposits Total, $13.• Ketail Shopping Section; On Sotith street from 

city bringing thouaand* of touriata annually ^ Indnatriai Worker;. 12% EngUah 
Ttrminal of Rutland R. B. Has huge grain n-.aii.. ooer 
elevators with storage capacity of 800,000 bu»h- ■’ _ 

Native mitea. 05%; Negroes. H%; Foreign 000.000. 
»rn. 4%%.; Industrial Worker*. 12% EngUih Theatre*: Legitimate, 1; Moving Pictures, 4 

elevator* with (torage capacity of 500,000 bush¬ 
el*. One of the Urgent ferry croaeing* between School*: Public Grade, 6: High, 1; Parochial. - 

f.5,78.3.558; Saving* Bank Depoilt* Total, $13,- Retail Shopping Section; On South etiect from 
000,000. Smith to Division; on Division from Cortlandt 

Theatrea: Legitimate, 1; Moving Pictures, 4: Crompond Road; en Main street from Spring 
Vaudeville, 1; Mlscellaneoii* (Auditoriunis, etc.). J»mc»: (entral avenue from DivUlon to 

Montreal and Balfalo. St. lAwrence Hoapltal 1: Number of Pupil*. 2,129. 
for lD*ane located here. lurge quantltie* of diurcliea: Raptlat, 3: Christian Science, 1: 
palp for newsprint tended here and diatrlbnted Episcopal, 1; Methodist. S; Preebyterlan, 2: 
to nearby mills. 

Residential Faatarea; Mostly ona 
Roman Catholic, 1; Mlscellaneona, 4. 

Banka; National, 2: Total Resources. $9,- 

2. Total number of aeata, O.OOO. 

Location: N. Y. C., D. I,. A W.. N. Y. O. A 
W. railroad*. Empire Hlale Railway* (electric!. 
steamer* between Chicago and Ogdenshurg 
touch here. McDongall line of lake steamer* 

Depew street: Union avenue and Nelson from 
South to Main street. • 

Trading Area: Extendi 25 milet to the north, 
east and south, and 8 mllea west. 

Wholesale Honsea; Grocerlea, 2: Frulta, 2; 

houses; one ward conatati chiefly of induatrial ,538,.502.25; Savingt Banka Deposits Total, $$,- 
workers. Many beautiful private realdences. 520,153.61. 
Alexandria Bay’ main point to reach the Thou- Theatrea: Legitimate, 1; Moving Pictures, S: 

rarion 0*0 R’t“ rw^i wver Znv wraith^ MlacelUneoim (Auditoriums, etc.), 2. Total uum cAtion on St. Lnwmico BlYOf nuiiiy wMitny Mata it Min 
ritixens ralde hero. AtMtwd ▼•luttlon $5.536.. or MaM. o.uw. 
325. Thlt la 50 to 40 per cent of full valuation. Location: DeUwara A Hudson. Ulster A 

Delaware. Southern Electric Bui line* to Wor- 

lietween Duluth, HInn., and New York operate Miscellaneous lines. Ice Cream 1; Confectionery, 
via Oswego and the New York State Barge li- ,i .. 
Canal. Heavy coal trade with Canada Centers Number of Retail Outlete for NationaUy Ad¬ 
here via steamer*, and iKith Imports and- ex- vertlsed Products: Passenger antomoMIe agea- 
porta to Canada. Ktandard Oil Co. great lake* c***. 12; commercial auto, agencies. 4; automobite 
oil fleet operate oat of Oaweao as a ba«e. Lo- acceewirlea, 7; antomobtle tire agencle*, 4; bak- 
ented on aonth shore of Lake Ontario. Bna >2: cigar store* and stands (Including ho- 
line* operate In leTcral direction*. 

Principal Indnitrtot: Matches, boilers of *11 

tel»), 12; confectioner* (Inclndlng hotel stands), 
12; dellcatetsen, 6; dreasmakera, 10; drugglstei 

Retail Shopping Bection: Ford atreet la prin- hnoneratown Stamford Blnahamtim . -2 V. LZ"*V*V.i houera or ao j. goods, 13; department atorea, 4; electrical 
ripal diopptog ranter: rnna from Lake atreet Ontontu the raster for reUli lh?de cloth‘^'bilridlnr’ahora'Z^ an^Ilea, .3; florists, 4: frulte 10; furniture. 10; 
easterly to Rntland B. B. bridge; consist* of w)inl««ale tnhhine mannfactnrine aad * . •""P*' loys, cnocoiaie, 2; garage* (pnMIc), 18; grocer*. 80; 
24 blocks, 8 blocks, principal shopping dlatrict. rti.trl’hntlna for (Msego ’ Delaware Schoharie *’*^*‘* canned hardware, 5; Jewelry. 4; meat marketa, 22; men’* 
Many main .tore* on ..mi street for about 10 ^ou^ 0„ ^h^^^ P«P«'- furnishing*. 12; men’; clothing. 9; merchant 

RIvct and In t^ f^Irthina of the Cat- MgTr’atoJT^fZl'^p^'uc”*' ^ *” ' V oP**'*."*. photograph- 
btocka, on which la located atorea of Ukin Mountains, and connected by state roads ^ P™"®"- *™’ P<*~>« <•“«> mlsoellan^is musical ‘natru- 
priced merchandise. State atreet crossing Ford "A'; Manufaoturing Eatebliahmente: 60. I.eadlng menta), 2; radio supplies. 4; revtaiiranta (In- 
It the center of buatness **04100. 4 blocks. State , ^ ' firms. IMamond Match Co.. Pierce. Butler A eluding hotels), 31; shoe*. 6; sporting good*, 
and Ford both nerved by atreet car linen running Principal udnitrica; ttelaware A Hndaon pierce, Stuart Hartoborn Co., Hayei Textile Co., 3; statioaers, 4; women’s apparel, 9. 
full length. Two other outlying retail aectlona. •bopa, automobile and radio batteriea. ailk aM Cond* Knitting MUU, Oswego Tool Works. —— -- 
The uaual small confectionery and grorarici rotton cloth, silk, cotton and knit glovea, tltt- ixmg’* Chocolate Worka. Oswego Candy Work*. pi ATXSRURG N 
Mattered throughout the city. UUored ladtea underwear, milk product*, clgafi, oawego Preecrvliflt Co.. Oil Well Supply Co.. 1 • JOt-trkVa, lu. Mattered throughout the city 

PLATTSBURG, N. Y. 
Trading Aroa: 

towna^luded In trading territory of 25 miles Work*. Last Long Underwear Co., Pevny 
are Canton Hauvalton.* MorrlMown Madrid. Mannfnatnring EstebllahmaaU: «. Leading Glove Co., Standard Oil Box (3o., Sawyer Bmm 
Potsdam, llorw^. Hammond and De Kalb Oneonta Storage Battery Corp., Paragon Works. Total value #f yearly output of fac- 
Jonctlon. Sxeellent bua service all year, also •31Ik. Quality Silk Mill*. Ne*tle* Food Co.. In tori** estimated at $25.211.«43. 
good railroad facilltie*. Trolley service doe* ternatlon*! Cooperage Co., Baliston Knit Glcge Special Infermatiaa: City Is an educational 
not extend beyond city limits. Trading area. *'®- ceater with Oswego State Normal School and 
city and snburtian, 85,000. FVrry service con- Special Information: On the direct ronte by new modern $700,000 high school attracting 
aacte Praaaott. Caiuda, actnoa tha yivar, brlag- state raad to tbe Cetehllle, Aditendeeke, Albeay, many foreign etudent*. (Mty ha* million dollar 

: Radln* of area and 8 largMt barrtl*. overalla, aoft drinks, ice-cream, KIngsford Boiler A Machine Co., Fltzglbbons 

.town* Included In trading territory of 25 mile* 
are Canton, Bauvalton, MorrlMown, Madrid. 

Boiler Works. Last Long Underwear Co., Pevny 

Special Infermatiaa: City Is an educational 

1990 Population, 12.678. 
City and Suburban Estimata, 24,000. 
Native Whites, 90%; Negro**, 1%; Foreign 

Born. 2%; Indnstrial Worker*, 10%; Engl|«h 
Reading, 75%; Families, 2468. 

Schoels: Pnbltc Grade, 8; High, 2; Jnnior 
center with Oswego State Normal School and 1; Pnrwhlal. 2; Number of Pupil*. ^ 
new modern $700,000 high school attracting Churches: Baptist, 1; Bpiscopal, 1: Hebrew, 
many foreign atudents. (Mty ha* million dollar Continued on fate 154 
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NEW YORK (Cont’d) 
, . _! 

Plattsbui'c (can’t) 

2: MethodUt, 1; Presbyterian, 1; Roman Catbo- 
lle, 3: Miscellaneous. 1. 

Banks: National, 3: Total Resonrces, $12,• 
715,000; Savings Banks Deposits Total, $2,160,- 
000. 

Theatres; Legitimate, 2; Moving Pictures, 1; 
Vaudeville, 2: Miscellaneous (Auditoriums, etc.), 
3: Total number of seats, 4,600. 

Location; On West shore of Lake Champlain, 
24 miles from Canadian iMSindary. .Served by 
Delaware & Undsoii R. R. and Lake Champlain 
Transportation Co. Steamers and fine bus ser¬ 
vice to all points. 

Principal Industries: Wall paper, machinery, 
pulp and paper, printing, railroad shops, piston 
rings, shirts. 

Manufacturing Establishments; 28. Leading 
firms, Plattsbnrg Wall I'aiier Co., f.nkc I'iiani- 
plain Pulp & Pajier Co., Plattsburg Shirt Co. 

Total value of yearly output of factories es¬ 
timated at $6,00(>,0(Ki. 

Special Information: Situated in the center 
of a large summer resort section and farming 
community. Fine climate, good roads and city 
rapidly improving in every way. 

Residential Features: Mostly one and two 
family houses; private homes predominate. There 
is practically no tenement district. A large 
number of very beautiful homes and numerous 
coxy dwellings. 

Retail Shopping Section; Extends from head 
of Bridge street, which is the center of city 
to D. & H. station whicb is about four blocks. 

Trading Area: Extends about one-half mile 
East, and one and one-half miles North, South 
and West, and a good trade is received from 
nearby points on account of good bus service. 

Wholesale Houses; Groceries, 3; Meats, 2; 
Fruits, 2; Ilardware, 2; Dry Goods, 1; Miscel¬ 
laneous Lines, Shoes, 1; Confectionery, 1. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, 12; commercial auto, agencies, 3; auto¬ 
mobile accessories, 2; automobile tire agencies. 
8; bakers, 3; cigar stores and stands (including 
hotels), 3; confectioners (including hotel 
stands), 9; delicatessen, 3; dressmakers, 18; 
dmgglsts, 4; dry goods, 7; department stores, 
1; electrical supplies, 4; florists, 1; fruits, 6; 
fumitnre, 6; farriers, 2; garages (pnblic), 23; 
grocers, 27; hardware, 3: Jewelry, 6; meat 
markets, 14; men’s clothing, 5; merchant 
tailors, 2; milliners, 7; opticians, 1; photog¬ 
raphers, 2; pianos (and miscellaneous musical 
instruments), 3; radio supplies, 3; restaurants 
tincludiiig hotels), 27; shoes, 4; sporting goods, 
5; Ktiitioners. 3. women’s apparel, 9, 

, PORT CHESTER, N. Y. 
1920 PopnlatiOB. 16,500. 

City and Snbnrban Estimate, 35,000. 

Native Whites, 73%; Negroes, less than 1%; 
Foreign Bom, 26%; Indnstrial Workers, 63%; 
English Reading, 89%; Families, 4,203. 

Schools: Public Grade. 8; High. 1; Junior 
High, 1; Parochial, 1; Private, 1; Business, 1; 
Number of Pupils, 5,8M. 

ChBTOhas: Baptist, 2; Christian Science, 1; 
Bpiscopal, 1; Hebrew, 2; Methodist, 8; Prnby- 
terian, 2; Roman Catholic, 4; Lutheran, 2. 

Banks: National, 1; State, 1; Savings, 1; 
Total Resources, $9,364,200.15. 

Theatres; Moving Pictures, 1; Vaudeville, 1; 
Miscellaneous (Auditoriums, etc.), 7; Total 
number of seats. 9.400. 

Loeat'.on: On the N. T.. N. H. A H. R. R., 
26 miles from New Fork. Situated at the 
month of the Byram River on Long Island 
liound, excellent freight service by boat to New 
York City and points west. Exceptional bus 
service connecting with White nains (the 
county seat) and all Hudson Elver Cities. Large 
fleets of motor tracks plying daily between New 
York and Port Chester and all cities east to 
Boston. 

Principal Industries: Bolts and nuts. wire, 
electric fans, York furnaces and gas and coal 
ranges, soil pi|>e. pImiilH-rs' supplies. HheOs auii 
pillow cases, clothing, automobile mirrors, 
bmshes, mattresses, metal castings, candy, oil 
t.nrners, icittle washing msi'hines. an«l nie<‘iiar.i- 
s'al toys. 

Kannfaoturing Establishments: Russell. Burd- 
eall and Ward Bolt and Nut Co.; Life Savers, 
lac.; Abeadroth Foundry; Alexander Mirror- 
scope Co.; P. R. Mallory A Co.; Empire Foun¬ 
dry; 8. A K. Clothing Co.; Simons Manufactur¬ 
ing Co. (Fruit of Loom I^oducts); Fort Ches¬ 
ter Brush Factory; Port Chester Plumbers’ 
Bupply; O’Neill Wire Works; Bamann Bottle 
Machine Co.; E. D. Anderson, Inc. 

Special Infomution; Surrounded by a number 
Pf small residential townships. Port Chester is 
the shopping center of southeastern Westchester 
County, and the home of many prominent busi¬ 
ness men. Port Chester has a large bolt and nut 
factory and a very large shirt factory. Has a 
good harbor on Ixmg Island Bound between New 
York and Bridgeport. Has an exceedingly large 
number of home owners. Exceptionally fine 
roads. On the Boston Post Road, which is one 
of America’s most historic and traveled blgb- 
yrays. 

Rosldsatial Fsatarss: Mostly one and two 
family houses. Very strict xoning ordinances 
jprotecting residential sections. Private homes 

predominate. Has many fine residential sec¬ 
tions. The estates of many prominent men 
border the outskirts. Homes in general average 
between $12,000 and $15,000. 

Retail Shopping Beotion: Elxtends from 
public center north for seven blocks on Nortli 
Main street and south for four blo< ks on South 
Main street and west for three blocks on West¬ 
chester and Irving avenues. All streets branch¬ 
ing off are almost entirely devoted to stores and 
Dusiness enterprises. There are five small nelgb- 
Iwrbood shopping centers in various parts of the 
town. 

Trading Area: Extends about nine miles 
south, six miles west, six miles east covering 
in all eight sinall towns. Excellent train, 
trolley and bus service, making transportation 
a simple matter. 

Wholesale Hotises: Groceries, 1; Meats, 1; 
Fruits, 3; Hardware, 2; Miscellaneous lines. 
Confectionery, 2; Paper Twine, 2. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies. 18; commercial auto, agencies, 10; auto¬ 
mobile accessories, 47; automobile tire, agencies, 
;!2; bakers, 10: cigar stores and stands (includ¬ 
ing hotels), 97; confectioners (including hotel 
stands), 82; delicatessen, 11; dressmakers, 31; 
druggists. 0; dry goods, 28; department stores, 
4; electrical supplies, 7; florists, 6; fruits, 26; 
furniture, 8; furriers, 6; garages (public), ’22; 
gro<-crs, 124; hardware. 7; Jewelry, 7; meat 
markets, 42; men’s furnishing, 30; men’s cloth¬ 
ing, 24; merchant tailors, 15; milliners, 14; 
opticians, 5; photographers, 7; pianos (and mis¬ 
cellaneous musical instruments), 9; radio sup¬ 
plies, 12; restaurants (including hotels), 39; 
shoes, 18; sporting goods, 10; stationers, 22; 
women’s apparel. 52. (Some stores included 
in more than one of the above clasglflcatlona). 

See announcement columns 3 and 4 

PORT JERVIS, N. Y. 
1920 Population, 10,171 (estimated 15,000). 

City and Suburban Estimate, 23,000. 

Native Whites, 78%; Negroes. 2%; Foreign 
Born, 20%; Industrij Workers, 20%; English 
Reading, 05%; Families, 2,200. 

Schools: Public Grade, 6; High. 1; Junior 
High, 1; Parochial, 1; Number of i’upils, 2,507. 

Churches: Baptist, 1; Christian Science, 1; 
Epis^-opal 1; Hebrew, 1; Methodist, 1; Presby¬ 
terian, 1; itonian Catholic, 2; Miscellaneous, 3. 

Banks: National, 2; Total Resources, $.5,373.- 
:’2!).73: Savings Bank Deposits, 4 building and 
loan associations with resources over $3,(X)0,000, 

Theatres: I.egltiiuate, 1; Moving Pictures, 2; 
Miscellaneous (Autlitoriuins, etc.), 2. Total 
number of seats, 3,600. 

Location: On main line of Erie Railroad above 
loiiit of navigation on Delaware River. Branch 
line of Ontario & Western Railroad. 88 miles 
from port of New York, which gives gistd ship 
ping facilities. 

Principal Industries: Erie Railroad terminal 
shops, silk, glass, underwear, ladies’ garments, 
blouses, saws, gloves, stoves and ranges, over¬ 
alls, malt extracts, silver-plate ware, cut glass. 

Manufacturing Establishments: 25. Leading 
ilnus, Katterman A Mitchell, Glllinder Bros., 
Vaucanson Silk Mill (Bianchinl A Farrier), 
Hugo 8. Adam Co., Jennings A Griffin Co., 
Swinton A Co., Deerpark Brew Co., Orr Jr. Mfg. 
(X>., W. B. Chant A Son, Knickerbocker Silver 
Co. 

Total value of yearly output of factories esti¬ 
mated at $7,.’'>00,000. 

Special Information: Port Jervis is called the 
Tri-States city, being at the Junction of New 
York, Pennsylvania and New Jersey. It is the 
center of a large summer resort section, and on 
the main highways linking these three states. 
Fine educational system, new hospital, sani¬ 
tarium, amusement park with fine bathing, 
“Sky-line Drive’’ over the moutains fronting the 
city. 

Residential Features: Sma.I one-family houses 
predominate. Due to actlvP.iea of building and 
loan associations, these are mostly owned by 
those who live in them. 

Retail Shopping Section: Pike St. (6 blocks). 
Front St. (3 blocks), Jersey Avenue (2 blocks), 
Sussex St. (2 blocks). Ball St. (1 block). 

Trading Area: Extends 40 miles west, 16 miles 
arjutb, 8 miles east and north. Small scattering 
towns. 

Wholesale Houses: Meats, 1; Fruits, 1; Hard¬ 
ware, 1; Miscellaneous Lines, Tobacco 1, Bread 
1, Confectioners 2, Ice Cream 1. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, 12; commercial auto, agencies, 6; acces¬ 
sories, 22; auto, tire agencies, 17; bakers, 6; 
cigar stores and stands (Including hotels), 55; 
confectioners (including hotel stands), 67: deli- 
catissen, 2: dressmakers, 21; druggists, 7; dry 
goods, 13; department stores, 6; electrical sup- 
pli<s, 7; florists, 2; fruits, 27; furniture, 5; gar¬ 
ages (public), 17; grocers. 49; hardware. 5: 
Jewelry. 4; meat markets, 18; men’s furnishings, 
12: men’s clothing, 8; merchant tailors. 7; mil¬ 
liners, 6; opticians, 3; photographers, 3; pianos 
(and miscellaneous musical instruments), 3; 
radio supplies, 5: restanrants (including hotels), 
17; shoes, 12; sporting goods, 6; stationers, 11; 
women’s apparel, 9. 

POUGHKEEPSIE, N. Y. 
19t0 Population, 8$,000. (Preaant ■stimato 

43,000). 

City and Snburaa Estlmata, 150,000. 

Matlvo Whitos, 80%; Mogroos, 2%%; Pomign 
Bom. 12H%. 

Schools: Public Omde, 10; High, 1; Parochial, 
4. 

COinrehos; Baptist, 3; Ohrlstlan Sctenco. 2; 

Congregational, 1; Episcopal, 4; Hebrew, 2; 
Metliodist, 5; Presbyterian, 1; Roman Catholic, 
7; Mlscellaneona, 8. 

Banks: National, 4; State, 1. 

Theatres: Legitimate, 1; Moving Pictures, 7; 
Vaudeville, 3; Miscellaneous (Auditoriums, etc.), 
1. 

Location: New York Central; Central New 
England Division of New York, New Haven A 
Hartford R. R., one of the most important 
f.'idght lines of the New Haven System. Bus 
lines within a radius of twenty miles. 

Principal Industries: Farm implements, plows, 
l>earings. printing presses, auto parts, accessor¬ 
ies, buttons, women’s and men’s clothing, chem¬ 
icals, electrical supplies, cigars, piano ham¬ 
mers, cellaloid, machine parts, hardware, ele¬ 
vators, paper boxes, horseshoes, cutlery, boilers, 
varnishes, cough drops. 

Manufacturing Establishments: 84. Leading 
firms, De Laval Separator Co., Hoe Corp., 
Sebatx Mfg. (Jo., R. W. Delapenba Co., E. I. 
Du Pont de Nemours Co., Tussell Mfg. Co., 
A. C. Deeten Lumber (Jo., Gartex Co. 

Special Information: Total employment, 3,- 
500; Payroll, $71,000 (0.3% normal). These 
figures furnished by the Manufacturers’ Assn. 
The city is Ideally located half-way between 
New York and Albany on the Hudson River. 
The principal industry is the mannfacture of the 
De Laval Cream Seperator. Poug!ikecp.-:ie is 
the county seat of Dutchess (Jounty; the home 
of Vassar (Jollege and Eastman Business Col¬ 
lege. Its public school system is splendid. 

Residential Features: Beautiful shade trees; 
fine pavements; easy access to shopping district; 
great many apartment houses; two family 
liouses and private homes. 

Retail Shopping Section: Main street between 
N Clinton and Washington streets. Market 
street. Academy street. Business districts ex¬ 
tends two blocks north and south of Main 
street. There are about 350 retail mercantile 
establishments, including all lines of trade. 

Trading Area: An average radius of twenty 
miles on either side of the Hudson River. 

Wholesale Houses: Groceries, 3; Meats, 5: 
Fruits, 3; Miscellaneous Lines, Bakers, 1; 
(Jonfectionery, 4. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products; Passenger automobile agen¬ 
cies, 28; automobile accessories, 12; automobile 
tire agencies, 10: bakers, 29; cigar stores and 
stands (including hotels), 30; confectioners (In¬ 
cluding hotel stands), 55; delicatessen, 13; 
dressmakers, 79; druggists, 30; dry goods, 26; 
department stores, 4; electrical supplies, 22; 
florists, 11; fruits, 23; fumitnre. 17; farriers, 
8; garages (public), 42; grocers, 110; hardware, 
10: Jewelry, 21; meat markets, 52; men’s 
furnishings, 15: men’s clothing, 15; merchant 
tailors. 42; milliners, 13; opticians, 5; photog¬ 
raphers. 9; pianos (and miscellaneous musical 
instruments), 9: radio supplies, 6; restaurants 

(including hotels), 69; shoes, 28; sporting goods, 
4: stationers, 7; women’s apparel, 20. 

ROCHESTER, N. Y. 
1920 Population, 295,750. 

(Jity and Suburban Estimate, 600,000. 

Native Whites, 75%; Negroes, .006%; For¬ 
eign Bom, 25%; Indiutrial Workers, 43%; Eng¬ 
lish Reading, 98%; Families, 68,247. 

Schools: Public Grade, 44; High, 4; Jnnlor 
High, 4; Parochial, 34; Number of Pupils 
69.513. 

Educational facilities, include University of 
Rochester, one of the best equipped Institutions 
in the country; and Rochester Athenaeum and 
Mechanics Institute, fourth greatest trade 
school in the country. Eastman School of 
Music, combines school of music and motion 
picture-symphony concert auditorium; gift of 
George Eastman to citlxens of Rochester, to be 
administered by the University of Rochester. 

Churches: Baptist, 15: Christian Science, 2; 
Congrogatiunal, 2; Episcopal, 12; Hebrew, 14; 
Methodist, 14: Presbyterian, 20; Roiiian Cath¬ 
olic, 30; Miscellaneous, 31. 

Banks; National. 1; State, 11; Total Re¬ 
sources, $.3I6.2:37.0’.>8. Savings Bank Dep<i8its 
Total, $104,387,048. 

Theatres: Legitimate, 1; Moving Pictures, 27; 
Vaudeville, 2: Burlesque, 2; Miscellaneous 
(Auditoriums, etc.), 3. Total number of sea's 
45.000. 

Location: Rochester is located in the heart 
of one of the richest orchard and farming 
country on the continent. To the manufacturer 
Rochester’s transportation facilities compure 
most advantageously. Five steam railroads 
serve It; New York Central; Buffalo, Rochester 
and Pittsburgh; Lehigh; Pennsylvania, and 
Erie. The New York State “1000 ton” Barge 
canal, with a magnificent harbor, extending to 
within 300 yards of Main street, passes along 
the southern edge of the city. There are also 
five interurban lines leading into Rochester as 
well as numerous bus lines. Lake Ontario Is 
but seven miles away, with good harbor for 
shipping facilities to the Great Lakes. 

Principal Industries: Number of establish¬ 
ments. 1,367; Persons engaged, 77,252; Proprietor 
and firm members, 1,056; Salaried employees. 
3,229; Wage earners (average number), 63.792; 
(Japltal Invested, $273,320,038; Salaries and 
wages, $94,118,788; Salaries, 24,872,651; Wages. 
$69,246,137; cost of materials, $159,026,320; 
value of products, $351,416,379; cameras, films 
and photographic accessories, optical goods, ther¬ 
mometers, enameled steel tanks, office equip¬ 
ment, shoes, men’s clothing, typewriter ribbons, 
fumitnre, etc. 

Manufacturing Establishments: 1,307. Leading 
firms, Eastman Kodak Co., Banach A Lomb Op¬ 
tical (’o., Yawman A Erbe Mfg. Co., Pfaudler 
Co., General Ry. Signal Co., Levy Bros. A .Vd- 

PORT CHESTER, New York 

THE DAILY ITEM 
Is read every evening in 4,5<X) homes in south¬ 

eastern Westchester and Fairfield counties, a 
territory of thriving industrial enterprises, 

flourishing business concerns, and beautiful 
residential sections of the wealthy. 

Field of concentrated circulation includes 

Port Chester, Rye, Harrison and Ma- 
maroneck, N. Y., and Greenwich, Conn. 

4,210,250 Lines of Advertising 

Carried during first ten months of 1924 give 

conclusive proof 
Of Advertisers’ Faith in Daily Item Results 

Foreign Repregentetive 

GEORGE B. DAVID 
110 E«tt 42nd Street New York City 
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ler, Steiu-BIbch <3«>.. Fashion Park, Taylor In- 
atrnment Co., Todd Protoctograpli Co., Gleason 
Works. 

Besidantial Featuraa: The majority are one- 
famil}' hons.-s. There are no tenement disliicts. 
The streets are all well lighted and paved. Few 
cities can equal Rochester in the matter of 
residences. It has been truly called a city of 
beautiful homes. 

Retail Shopping Section; Extends along East 
and West Main Sts., State St., St. Paul St., 
Clinton Are., north and south, and on East Ave. 
There are six neighl>orhood shopping sections 
with the usual number of grocery, drug, hard¬ 
ware, meat markets, and mtscellaneous stores. 

Trading Area; Extends 3o miles east and west 
of the city, and 40 miles south. This area is 
intimately linked to Rochester by improved 
roads, raiinsids, electric, and bus lines. Roches¬ 
ter is the natural renter of distribution for this 
rich trading territory. 

Wholesale Houses: Groceries, 7; Meats, G; 
Fruits, 15; Hardware, 2; Pry Goods, 6; Miscel¬ 
laneous Lines, Drugs 2, Tobacco and Cigars 15. 

Number of Betail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, 48; commercial auto, agencies, 18; automo¬ 
bile accessories, 1.57; automobile tire agencies, 
20; bakers. 154; cigar stores and stands (includ¬ 
ing hotels), 105; ctmfectioners (including 
hotel stands), 316; delicatessen, 40; dressmak¬ 
ers, 244; druggists, 112: dry goods, 190; depart¬ 
ment stores, 5; electrical supplies, 14; florists, 
42; fruits, 70; furniture, 30; furriers, 14; gar¬ 
ages (public), 150: grocers, 1,(^5; hardware, 50; 
Jewelery, 95; meat markets, 275; men’s fiir- 
nsliings, 39; men's clothing, 85; merchant tai¬ 
lors. 40: milliners, 78: opticians, 39; photog¬ 
raphers, 53; plsmsi (and mlscellsneosis musical 
Instruments). 20; radio supplies, 32; restaurants 
(Including hotels), 300; shoes, 150; sporting 
goods, 12; stttloners. 0; women's apparel, 32. 

Soe ocdumna 3 and 4 

ROME, N. Y. 
1920 PopuUtion. 26,341. 

City and Suburban Estimate; 32,000 in city 
and suburbs. 50.000 in Rome’s trading area. 

Native Whites, 80%; Negroes, less than 1%; 
Foreign Bom, 21)%; Industrial Workers, 30%; 
English Beading, 86%; FamiUss, 6,(XI0. 

Schools: Ihibllc Grade, 8; High, 1; Private 
Schools, 3; Parochial, 3; Number of Pupils, 
5,000. 

Churches: Baptist, 1; Christian Science, 1; 
Congregational, 1; Episcopal, 1; Hebrew, 1; 
Methodist. 2; Presbyterian, 1; Roman Catholic, 
4; Mlscellaneona. 8. 

Banks: National, 1; Trust, 1; Savings, 2; 
Total Resources, 118,484,243; Savings Bank De¬ 
posits Total, $7,340,256. 

Theatres: Legitimate, 1; Moving Pictures, 2; 
Vaudeville and Burlesque, 1; Burlesque and 
Vaudeville, 1; Miscellaneous (Auditorlnins, etc.), 
0; Total number of seats. 2,300. 

Looation: On Mohawk River, barge canal. 
Served by N. T. Central. N. Y. Ontario A 
Western R. R., Rome, Watertown It Ogdena- 
biirg R. R., New York State Railways (trolley) 
with eight or nine well-equipped and aupported 
auto bus lines radiating In every direction from 
city. 

Principal Industries: Brass and coiiper work¬ 
ing, wire drawing, bollow wire and tube making, 
locomotive rebuilding, radiator, tea kettle and 
bedstead making, knitting mills, cigar factories, 
vanning factories. Oue-tenth of all the copper 
Used in the Cnited States is manufactured here. 

Manufacturing Estoblishments: 35. I.eading 
Arms, Rome Brass A Copper Company, Rome 
Wire Co., Rome Mfg. Co., Spargo Wire Co., 
Rome Metallic Bedstead Co., American Can Co. 
Plant, Kent Vacuum Cleaner Co., Rome Iron 
Mill, Rome Textile Co. Total valne of yearly 
output of factories estimated at $30,000,000. 

Special Information; Rome contains 72 square 
miles. Five square miles are in.s|de the corpora¬ 
tion tax district, the other tff miles enjoying a 
lower tax rate. Rome is on the side of Old 
Fort Stanwix, “the fort that never surrendered.’’ 
Here occurred the defeat and destruction of 
St. Leger's forces during the Revolutionary 
War, the defeat having much to do with the 
eventual victory of the Colonies. ’The American 
flag was first unfurled In battle in the face 
of the enemy at Old Fort Stanwix. Rome is 
extremely pnsqierous and progressive. 

Residential Features; Eight or ten of the 
principal residential streets comi>rise one of the 
finest sections of homes to lie found In any 
city in the State. Beautiful side streets and 
avenues, well paved, beautifully shaded with 
giant elms nearing century old. 85 per cent 
own their own homes. 80 per cent of residences 
are one family bouses, with spacious grounds, 
all well kept. Ordinary homes range In value 
from $6,000 to $11,000 while elaborata residenees 
ran op to hundreds of thousands. 

Retail Shopping Section: Consists of four 
blocks on W, Dominick street, one on B. 
Dominick, four on N. James street, two on S. 
James, one on N. Washington street. Many 
retail stores are scattered In all parts of city, 
with several groups of retail trading. Centers 
in different sections, each with its meat market, 
grocery, barber shop, etc. 

Trading Area: 10 miles west, 20 miles north, 
10 miles east, 10 miles south. 

Wholasala Eenaea; Groceries, 2; Meats, 1; 
Fruiu, 1; Hardware, t; MlseeUaneone lines, 240. 

MnmW ef BotaU OnUsta far Matienally Ad¬ 
vertised Prednets: Passenger aototnoblle agea- 
tica, U; eamasardal auto, agencies, fi; snto- 
ssablle acceanories, 16; automobile tire agencies, 
14; bakers, 17; cigar stores and stands (In¬ 
cluding hotels), 37: coofectlooers (including 

hotel stands), 18; delicatessen, 1; dressmakers, 
13; druggists, 11; dry goods. 7; department 
stores, 5; electrical supplies, 7; florista, 3; fruits, 
83; furniture, 5; furriers, 9; garages (public), 
23; grocers, 123; hardware, 3; Jewelry. 7; meat 
markets, 18; men’s furnishings, 18; men’s cloth¬ 
ing, 16; merchant tailors, 12; milliners, 7; 
opticians. 7; photographers, 6; pianos (and mis¬ 
cellaneous musical instruments), 4; radio sup¬ 
plies, 9; restaurants (including hotels), 37; 
shoes, II; sporting goods, 6; stationers, 5; 
women’s apparel, 7. 

SALAMANCA, N. Y. 
1920 PopuUtion. 9,276. 

City and Suburban Estimate, 11,000. 

Native Whites, estimated 75%; Foreign Bom, 
25%; Industrial Workers, 90%; EnglUh Beading, 
90%; Families, 2,000. 

SchooU: Public Grade, 6; High. 1; Junior 
High, 1; Parochial, 2; Number of Pupils, 2,500. 

Churches: Baptist, 1; Christian Science. 1; 
Congregational, 1; ^iscopal, 1; Methodist, 3; 
Roman Catholic, 2; Miscellaneous, 1. 

Banks; National, 1; State, 1; Total Resources. 
$4,000,000. 

Theatres; I>egitimate, 1; Moving Pictures, 2; 
Total number of seats about 2,000. 

Location: On Allegany River, 00 miles soutli 
of Buffslo. Served by Brie, Buffalo, Rochester 
A Pittsburgh and Pennsylvania railroads, and 
Glean. Salamanca A Bradford Ry. (electric). 
A divisional terminal point, residence of many 
railroad employees. 

Principal Industries: Pumiture manufactur¬ 
ing, tanneries, veneer, plate glass, railroad 
shops, woolen mills. 

Manufaoturing Establishments: 25. Leading 
firms, Salamanca Furniture Co.; Sterling 
Furniture Co.; Fancher Furniture Co.; Ash¬ 
worth Odell Worsted Co.; Colon Tanning Co.; 
Moencb A Sons Tanning Co. 

Special Information; Salamanca la the gate¬ 
way to Allegany State Park, the newest ad¬ 
dition to New York’s state park system, con¬ 
taining about 65,000 acres of mountainous 
woodland. 

Residential Faatnrea: Mostly one and two 
family houses. Private homes predominate. 

Betail Shopping Section; Main street, font 
blocks; River street, one block; Atlsntic street, 
one block; Wildwood svenne, one block; Broad 
street, two blocks. Neighborhood stores at 
East End and West End. 

Trading Area: Extends about 20 miles west 
snd north and ten miles east and sonth. 

Wholesale Houses: Cigars, 1. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products; Passenger automobile agen- 
clea. 16; commercial auto, agencies, 6; auto¬ 
mobile accessories, 22; automobile tire agencies. 
14; bakers. 4; cigar stores and stands (includ¬ 
ing hotels), 16; confectioners (Including hotel 
stands). 8; delicatessen, 1; dressmakers, 8: 
druggists, 4; dry goods, 3; department storea, 2; 
electrical supplies. 5; florists. 3; fruits, 12; 
furniture, 2; furriers, 1; garages (public), 9; 
grocers. 34; hardware, 3; Jewelry, 5; meat 
markets, 23; men’s furnishings, 7; men’s cloth¬ 
ing, 7; merchant tailors, 4; milliners, 6; 
opticians, 2; photographers, 1; pianos (and mis¬ 
cellaneous musical Instruments). 1; radio sup¬ 
plies, 3; restaurants (Including hotels), 18; 
shoes. 8; sporting goods, 1; stationers, 5; 
women’s spparel. 4. 

SARATOGA SPRINGS, N. Y. 
1>20 PopuUtion, 13,181. 

City snd Suburban Estimate, 18,000. 

Native Whites, 85%; Negroes, 3.7%; Forsiga 
Bom, 11.3%: Industiial Workers, 26%; Engli^ 
Reading, 92%; Familiea, 3,800. 

Sohe^: 9; Nnmlier of Pupils, 2,650. 

CBurches: 14. 

Banks: 2; Total Resources, $0,600,000. 

Theatrea: 3. Total number of seats, 3.100. 

Locatloa: N. Y. Central R. R. and D. A B. 
R. R. 'Trolley to Schenectady and Albany. 

BesidentUl Faatnrea: Mostly one and two 
family houses. 

Retail Shopping Section: About six blocks. 
Trading Area: 15 miles radius. 

Number of Retail OutUts for Nationally Ad¬ 
vertised Products: Passenger antomobile agen¬ 
cies, 8; commercial auto, agencies, 3; automo¬ 
bile accessories, 15; automobile tire agencies, 
15; bakers, 20; cigar stores and sUnda (includ¬ 
ing hotels), 35; confectioners (including hotel 
stands), 20; dressmakers, 20; druggists, 10; 
dry go^a, 11; department stores, 2; electrical 
supplies, 5; florists, 3; fruits, 11; furniture, 0; 
farriers. 3; garages (public), 15; grocers, 96; 
hardware. 6; Jewelry, 11; meat markets, 26; 
men’s furnishings, 12; men’s elothing, 20; mer¬ 
chant tailors, 7; milliners, 12; opticians, 5; 
photographers, 7; pisnoe (snd miscellsneons 
musical Instruments), 2; radio supplies, 6; 
restaurants (Including hotels), 21; shoes, 20; 
sporting goods, 3; stationers. 2; women’s ap¬ 
parel, 8. 

SAUGERTIES, N. Y. 
1030 Population, 4,013. 
City and Suburban Estlmato, 10,000. 

Native Whites, 06%; Foreign Bora, 6%; In¬ 
dustrial Workers, 30%; EngHsh Rsadlag, 08%; 
FaaiUtsa, 1,064. 

Schools: 3; Number of PnpilA 612. 

Churskast 6. 

Banks: 3; Total Besourees, $3,740,000. 

Thaatrosi 2. Total number ef seats, 1,000. 

Laoatiaa: On West Shore R. R. 
Bsoldontial Faatarss: Mostly one family 

bonsee. 
Continued on page 1S6 

Rochester People 
Have More Time 

To Read the 
Morning Paper 

It is in the morning that Rochester people, 

especially Rochester women, have time to 

read. More time to read means more thorough 

reading — both of news and advertisement. 

The great and increasing popularity of the 

motion picture, automobile, evening parties, 

radio and Mah Jongg—all of them vying 

with each other for monopoly of the evening 

hours—indisputably demonstrates the fact that 

the ax>erage Rochester family has less time to 

read the evening newspaper than ever before. 

The morning more-time-to-read factor in 

Rochester means that the morning newspaper 

is the most aggressive advertising force and 

the Democrat and Chronicle, as Rochester’s 

leading morning newspaper, is your logical 

advertising medium because it brings the 

greatest volume of productive RESULTS 

for your advertising dollars. 

Create interest with the morning newspaper 

before the buying action takes place. 

The 
Rochester, N. Y. 

Brnuirrat (Prmtiidr 

Rochester s Leading Newspaper 

New York Boston P.MJL BLOCK Detroit Chicago || 
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Churches: Baptist, 8; Christian Science, 1; MS; oc 
Congregational, 5; Episcopal, 9; Hebrew, 8; acceasc 
Methodist, 17; Presbyterian, 9; Roman Catboiic, )>akers 
IG; Misceiianoous. 28. hotels) 

Banks: National, 4; Total Besonrces, $190,- stands 
631,590.14; Savings Bank Deposits Total, $52,- dfOKK*' 
940,719.00. Trust Cos., 3; Savings Banks, 2. 

Theatres t Legitimate, 1; Moving Pictures, 34; m- > 
Vaudeville, 2; Miscellaneous (Auditoriums, etc.), nii-at i 
5; Total number of scats, 85,717. clotliir 

Location: Central part of New York State 48: o 
on N. Y. C., Lackawanna and West Shore Rail- (and 
roads. Served by six electric railroads. Motor radio 
freight and passenger service on all radiating tels), 
htglivays. tioneri 

Principal Industries: Iron, steel, automobiles, 
and parts, machinery supplies, furniture, soda 
ash and by-products, china and crockery, shoes, 
food products, candles, typewriters, conveying 
systems, washing machines, electric goods, agrl. 1920 
Implements, beating apparatus. 

Manufacturing Establishments, 750. Leading 
firms: H. U. I'rankliu Auto. Co., Brown-Llpe- 
Cliapin Co., Brown-I.ipe Gear Co., Solvay Pro- 
cess Co., A. E. Nettleson Shoe Co., L. C. Smith '• 
Typewriter Co., Ououdaga Pottery Co., Crouse- Cbu 
Hinds Electrical Co., The Lamson Co., The Bon- 1; Me 
heur Co., Will & Baumer Candle Co., C. C. lie, B. 
Bradley & Son, Globe Malleable Iron & Steel Ban 
Co., Halcomb Steel Co., Merrill Soule Co., D. 8. (^H) no 
Hoffman Machinery Co., Elgin A. Simonds I'urn. 
Co., Syracuse Washer Co. 

Animal output, $22."),000.0()0. Pi^na' 
Special Information: The ideal convention city uudsc 

of the east. Distributing point for merchandise autora 
for central and northern .New York. Home of ghippi 
Syracuse University with about 0,000 students, aiitom 
New York State Fair annually. Automobiles in River, 
county, over 40,000. 

Residential Features: One and two-family (- yf 
bouses, with many large modern apartments. j 
Several high class residential sections. Street ,.nrpoi 
car and bus service to outlying sections. Pj 

Retail Shopping Section: Extends from Clin- town 
ton Square, which forms heart of business sec- gpg 
tion and terminal for suburban trolley and bus ,ni,uni 
lines, fur .8 blotks north and 10 blocks south irviiq 
on Salina St. Retail section includes 5 blocks natioi 
on Clinton St., 8 on Warren St., 7 on Genesee p 
St., 5 on Fayette, 3 on .TefTerson, 5 on Onondaga, valual 
3 on James, 3 on State and several blocks on valua 
other streets. Four large outlying neighborhood 
sections in addition to usual grocery and small 
shops. 

Trading Area: About 35 miles in all dlrec- resid< 
tions. Intermittent business from people at .itmii 
greater distances, because of fine trolley and gg pQo 
bus service. Conventions, fairs, and large sales jq’ 
draw crowds from points beyond usual trading 

area. street 
Wholesale Houses: Groceries, 15; Meats, 8; oreha 

Fruits, 18: Harilware, 1: Dry Gisuls, .5: Misi-el- .,veni] 
laneous Lines: Dairy Supplies, 5; Conf., 16; ' 
Toh., 8; Drugs, 2. . 

Number of Retail Outlets for Nationally Ad- *r\ini 
vertiaed Products: Passeng'-r automobile agencies, 

NEW YORK (Coin’d) 

Saugerties (coo’t) 
Retail Shopping Section: Five blocks. 
Trading Area: 12 miles radius. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, 12; commercial auto, agencies, 2; automo¬ 
bile accessories, 6; automobile tire agencies, 6; 
bakers, 2; cigar stores and stands (includ¬ 
ing hotels), 10; confectioners (including hotel 
stands), 6; delicatessen, 1; dressmakers, 7; 
druggists, 3; dry goods, 1; electrical supplies, 2; 
florists, 1; fruits, 3; furniture, 1; furriers, 1; 
garages (public), 15; grocers, 13; hardware, 3; 
Jewelry, 2; meat markets, 7; men's furnishings, 
2; men's clothing, 4; merchant tailors, 2; 
milliners, 4; opticians, 1; photographers, 1; 
pianos (and miscellaneous musical instruments), 
1; radio supplies, 2; restaurants (Including ho¬ 
tels), 4; shoes, 3; sporting goods, 2; stationers, 
1; women's apparel, 4. 

SCHENECTADY, N. Y 
Elsewhere you win 

read about Utica and 
the Heart of the Empire 
State. Here you want 
l)oiled-down copper-distilled 
essence of the medium you 
will use. So, briefly, ’tis 
thus:— 

1920 Population, lOO.fSiO. ^ 

City and Suburban Estimate, 120,000. ] 

Native Whites, 02%; Negroes, Foreign 
Born, 37%; Industrial Workers, 30%; English 
Beading, ’j0%; Families, 20,000. 

Schools: Public Grade, 24; High, 1; Junior ' 
High, 2; Parochial, 7; Number of Pupils, 21,808. i 

Churches: Baptist, 6; Christian Science, 2; 
Congregational, 2; Episcopal, 4; Hebrew, 6; . 
Methodist, 10; Presbyterian, 5; Roman Catboiic, 
14; Miscellaneous, 33. I 

Banks: National, 2; State, 4; Total Resources, | 
$64,281,417.01; Savings Bank Deposits Total, i 
$33,151,374.33. 

Theatres: Legitimate, 1; Moving Pictures, 18; 
Vaudeville, 1; Burlesque, 1; Total number of 
seats, 12,500. 

Location: located on the Mohawk River, 
accessible by New York State Barge Canal with 
good barlmr and terminal buildings. .Served by 
tbe New York Central, Delaware & Hudson 
River, Boston & Maine and West Shore Rail¬ 
roads. The Schenectady Hallway Company 
operates e.vcellent trolley service to Albany, 
Saratoga. Tro.v and points between. Also bus 
service is very eflicient. 

Principal Industries: Electrical machinery, 
locomotives and electrical supplies. 

Manufacturing Establishments: 12, loading 
firms. General Electric Company; American loco¬ 
motive Company; Weber laectric Co.; Mica 
Insulator Works; Tbos. Wilson Co.; Total value 
of yearly output of factories estimated at $U5,- 
000,000. 

Special Information: Here is to l>e the Greet 
Western Gateway Bridge, tlie key to all wi-sicni 
bonnd traffic. Transportation facilities are ex¬ 
cellent in Schenectady, lliis is evidenced Ity Hie 
fact that tbe Federal Government located its 
huge warehouses here during the World War 
and has seen fit to maintain them as permanent 
warehouses. Located within easy reach of many 
fine summer resorts in the Adirondacks, Berk- 
shires and beautiful Stisqiiehanna Valley. With¬ 
in four hours of New York City by train. Its 
prosperity is sliown by the number of auto¬ 
mobiles here. There are more automobiles in 
Schenectady than in any otlier city of its size 
in tbe United States. 

Residrctial Features: Mostly one and two 
family bouses. Private homes predominate. 
ITiese arc owned by industrious workingmen. 
I’he entire northeastern section of tlie city is 
composed of fine homes. Here also is located 
Union College v\iHi its tieaotiful grounds and 
buildings. 

Retail Shopping Section: J'he lieart of tbe 
business section is from tlic liK) lilo<-k to the 
ilOO block on tit.itc street, the main thorough¬ 
fare. Tlierc ore a nbiiils-r of cross town busi¬ 
ness streets such as Ferry street, Broadway, So. 
Center street. Jay street and Ijifayelte street. 
There are two oiitl.ving seetions that are really 
individual neighborhood sections, and about 6 
smaller sections, with grocery, confectionery, 
meat and other small shops. 

Trading Area; Extends aliont 12 miles west, 
north and east and alaiut 20 miles south. 

Wholesale Houses: Groceries, 5; Meats, 6; 
Fruits. 2; Hardware, 1; Miscellaueoiis I.ines, 
Confectionery, 7. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies. 5P: niminercial auto, agencies, 0; auto¬ 
mobile accessories, 28; automobile tire agencies, 
20; bnkers. 42; cigar stores and stands (in¬ 
cluding liotcis), 21; confectioners (Including 
botel stands), 12.5; delicsstesseii, ]0; dressmakers. 
:i8; druggists, 40; dry go<als, 41; de[>artmeul 
stores, 0; electrical supplies, 7; florists, U>; 
fruits, 15: furnitilTO, 18; furriers, 13; garages 
tpubliei. 79; grocers, 310; h.irdware. 23; jewelry. 
:4>; meat markets, 116; men's fnrnlHhings, ‘2G; 
men's < Inthlng, ;t(l; mercliant tailors. 107; 
mllllnerK. :!1; opticians, 15; pliotograpbers, 15; 
:‘ianos (and miscellaneniis musical instruments), 
II; radio suiiplies, 17; restaurants (including 
hotels), 101; shoes, 29; siwrting goods, 7; 
stationer*, u: nomen's apparel, 28. 

See aiirouncement bottom columns 2 and 3 

Merchandising 

Our merchandising depart¬ 
ment receives letters of com¬ 
mendation for its work from 
agencies and advertisers that 
any paper in the country 
might envy. It has made 
Utica an excellent try-out cit.\ 
by which future success can 
be gauged with real confi¬ 
dence. 

Advertising 

You know what depart¬ 
ment store advertising in a 
paper indicates. Well, so far 
this year (10 months of 1924) 
the Observer-Dispatch car¬ 
ried, six days against six 
days, 96% more than its 
competitor. Our Sunday issue 
would have raised that per¬ 
centage considerably. 

In Schenectady 
■the most prosperous community in Eastern 

New York—it*8 

Circulation 

People who don’t read the 
Observer-Dispatch in Utica 
are so scarce that it discour¬ 
ages subscription canvassers. 
The town is plastered solid. 
In some of the near-by towns 
it’s even worse. More 0-D’s 
sold than there are houses! 
Over 39,{X)0 is the present 
(Nov., 1924) total distribu¬ 
tion—and growing. 

'The newspaper that has shown a substantial GAIN 
in lioth NATIONAL and LOCAL Advertising 
EVERY month of the year 1924, over corresponding 
months of 1923—and 1923 was a record year. 

Leads in Local News, Foreign News, Market 
News, Feature News, Automotive News, Radio 
News—Comics. 

—Weekly payroll of General Electric Company and 
American Locomotive Co. more than $1,000,000.(X) 
—1924 Christmas Clubs—$1.260.(X)0.(X>. 

Send for Utica booklet 

IHttta 
t^bstrber^BtEipattf) 

Member Empire State Group 
Each the Leader in Its Field 

J. P, MeKINNEY & SON 
New York 

' Chicago lyoa Angeles 

SYRACUSE, N. Y. 
City and Suburban Estimate, 250,000. 

1920 FopaUUon, 171,717. 

Native Whitei, 80%; Negroea, 2%; Foreign 
Born, 18%; Indnitrial Workeri, 22%; EngUMi 
Rvading, 92%; Familias, 41,558. 

Schooli: Public Grade, 85; High. 3; Junior 
High, fi; Parwhial, 15; Number of Pupils, 
38,093. . ; . 

IVlicrc a “Try-Out" Campaign Succeeds. 

CHAS. H. EJDDY CO., National Representative 
New York Chicago Boston 
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When you come 
to 

UTICA 
You’re in the heart of 
New York State. 

Utica is the chief city 
in the Famous Mo¬ 
hawk Valley. 

The UTICA DAIJ.Y 
PRESS is the only 
morning newspaper in 
this important field. 

The Press Has a Big 
Influence, and Adver¬ 
tisers in it Realize 
Results. 

The Press Has 
Recently enlarged its 
plant and installed a 
New Hoe Octuple 
Printing Press. 

The Press Has Full 
Associated Press Serv¬ 
ice and Every Facility 
For Producing a Com¬ 
plete Newspaper. 

The Press is entirely 
Owned and Conducted 
by Uticans. The Man¬ 
agement Has Been 
Practically Continuous 
since 1882. 

fV hen A d V ert is i n tj 
Comes to the UTICA 
DAILY PRESS it 
Comes to the Ri^ht 
Place. 

When Prosperity Pre¬ 
vails Anywhere it Pre¬ 
vails Among the Cen¬ 
tral New Yorkers who 
Read the 

UTICA 
Daily Press 

NEW YORK (Cont’d) 

ElmBford, 08alnlii(. Bast View, OleOTille, Nytck 
three miles to the west. 

Wholesale Houses: Fruits, 3; Hardware, 1; 
Dry Goods, 1. 

Number of Betall Outlets for Nattonally Ad- 
rertised Products: Passenger automobile seen- 
cies, 17; 4^ommercial auto, agencies, 6; auto¬ 
mobile accessories, 5; automobile tire agencies, 
8; bakers, it; cigar stores and stands (Including 
hotels), 20; confectioners (including hotel 
stands), 14; delicatessen, 4; druggists. R; dry 
g(K)ds, 5; department stores, l; electrlial aup- 
pliea, 5; florists, 0; grocers, 13; hardware, 4; 
Jewelry, 3; meat markets, 18; men’s furnishings. 
8; men's clothing, 8; merchant tailors, 8; 
milliners, 1; opticians. 3; photographers. 4; 
pianos (and miscellaneous musical instruments), 
2; radio supplies. .1; restaurants (Including 
hotels), 11; shoes, 3; siwrting goods, 2; station¬ 
ers, 13; women's apparel, 3. 

UTICA, N. Y. 
1930 Population: 94,136 last census. Present 

estimate KKI.OOO. 
City and Suburban Estimate: 300,000. 
Native Whites, 78,000; Negroes, few; Foreign 

Bom, 2u,000; Industrial Workers, 20,000; Eng¬ 
lish Beading. 80%; Families, 25,000. 

Sohools: ibiblic Grade, 24; High, 1; Parochial, 
7; Number of Pupils, 18,2.’>1. 

Churches: Baptist, 6; Christian Science, 1; 
Congregational, 2; Episcopal, 8; Hebrew. 4; 
Methodist, 8; Presbyterian, .’>; Roman Catholic. 
16; Miscellaneous, 21. 

Banks: National, 3; State Ranks and Trust 
Co’s., 5; Total Resources, $95,000,000; Savings 
Bank deposits Total, $44,000,000. 

Theatres: I.egitimate, 1; Moving IMotures, 17; 
Vaudeville. 1; Burlesipie. 1; MIscellaneons 
(Auditoriums, etc.), 4; Total number of seats, 
30,000. 

Location; In central New York In the Mo¬ 
hawk Valley. 200 miles from BiilTalo. 250 
miles from New York City, on the New York 
Central. West Shore, R. W. A O., I>. L. A W., 
and Ontario A Western railroads. Barge canal, 
state highways. 

Principal Industries: Textiles and metal prod¬ 
ucts. Clothing, underwear, outerwear, cotton, 
wool and silk, sheets, pillow' cases, heating ap¬ 
paratus, brass and iron l>eds and springs, 
sweaters, caps, etc. Automobile shields, mufflers, 
flrearms, etc. Paper boxes, compressors, lead- 
|d|)e, tools, tire fabric. 

Kanufactuiing Establishments: 1 ending tlrras, 
I'tica Knitting Co.; Poster Bros. Mfr. Co.; Utica 
Steam A .Mohawk Valley Cotton Co.; Me 
I.attghliti Textile Co.; International Heater Co.; 
Kimald A Kinihnll; Rot crt.- Wicks Co.; Bran 
uer Mfg. Co., Prop Forge Tool Co., Savage 
Arms Co., Foamite-Chllds Co. 

Special Information; Utica has remarkable 
advantages in Its location. Tlie Mohawk Valley 
is the great east and west transportation route. 
Fifty miles north are the Adlrondacks. from 
which come water ami power In abundance. 
100 miles south are the Pennsylvania coal mines. 
The city Is splendidly etpiiptied with churdies. 
schools, hotels. theatres, liospitals, orphan 
asylums, etc. It is the natural trading center 
for an extensive region Including many prosper¬ 
ous smaller cities and villages. Many national 
concerns have branches here. 

Residentir.l Features are noticeably fine 
Many beautiful streets and homes. Extensive 
|:ark system. Much building activity in 
suburban districts. Excellent trolley service 
all directions. Single fares carry passengers 5 
to 8 miles. All imiiortant streets paved. Kept 
very clean. Water supply excellent. City 
lighted by electricity from Trenton Falls 15 
miles northward. 

Betall Shopping Section: Genesee street, 1 
mile: Culiiinbia street, % mile; Lafayette street. 
■4 mile; I'.leccker street, 1 mile; Blandina, 2 
blocks; Devereuux. 1 block; Bank Place, 1 
block; Liberty, 3 blocks; ElIxalK>th, 3 blocks; 
Washington, 4 blocks; Seneca, 3 hloi'ks; Hotel. 
2 blocks; John. 4 blocks. 

Trading Area: 25 to 30 miles at all seasons. 
In summer 50 miles on account of use of auto¬ 
mobiles. Utlea Is In the very center of New 
York State, with seven steam roads, extensive 
trolley lines to suburlMin towns and state hlgli- 
ways In all directions. 

Wholesale Houses: Groceries, 21; Meats, 12; 
Fruits, 25; Hardware, 3; l>ry Goods. 3; Miscel¬ 
laneous IJncs, lU. 

Number of Betail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies. 36; commercial auto, agencies, 8; auto¬ 
mobile accessories, 39; automobile tire agencies, 
28; bakers. 50; cigar stores and stands (Includ¬ 
ing hotels), 82; confectioners (including hotel 
stands), 82; delicatessen, 10; dressmakers, not 
listed; druggists, 43; dry goods, 64; department 
stores, 5; electrical supplies, 26; florists, 32; 
fruits. 14; furniture, 40; furriers, 10; garages 
(public) 78; grocers. 661; hardware, 25; Jewelry. 
M; meat markets, 124; men's furnishings, 31; 
men's clothing, 63; merchant tailors, 72; 
milliners 27; opticians. 17; photographers, 22; 
pianos (and miscellaneous musical Instruments), 
12; radio supplies, 11; restaurants (Including 
hotels), 83; shoes, 3.5; sporting goods, 7; 
stationers, 9; women's apparel, 55. 

See columst 4, ps^e ISfl, and colusnn 1 of this 
page 

TON AW AN DA and NORTH 
TONAWANDA, N. Y. 

1980 Fopnlation, 2,5,550. 
City and Suburban Estimate. .35,000. 
Native Whites, 80%; Foreign Bom, 20%; la- 

dnatrial Workari, 27%; English Beading, 
Families. 5.811. 

Cotilinfed on fagr 1.S8 

The 

Syracuse 
Herald 

Leads all other 
Syracuse newspapers 
during the first ten 

months of 1924 

LOCAL ADVERTISING 

The Herald leads the 2nd paper by 2,430,743 lines 
The Herald leads the 3rd paper by 1,560,433 lines 
The Herald leads the 4th paper by 3,984,806 lines 

NATIONAL ADVERTISING 

The Herald leads the 2nd paper by 193,018 lines 
The Herald leads the 3rd paper by 399,532 lines 
The Herald leads the 4th paper by 950,824 lines 

• AUTOMOBILE ADVERTISING 

The Herald leads the 2nd paper by 179,410 lines 
The Herald leads the 3rd paper by 340,235 lines 
The Herald leads the 4th paper by 481,691 lines 

TOTAL ADVERTISING 

The Herald leads the 2nd paper by 2,803,171 lines 
The Herald leads the 3rd paper by 2,300,200 lines 
The Herald leads the 4th paper by 5,417,321 lines 

The Herald is recognized by local and national adver¬ 
tisers as the best advertising medium in Syracuse. 

Special Representatives 

PRUDDEN,KING 8C PRUDDEN,inc. 
279 MadUon Avenue 

New York 

S$7 Montgomery St. 

San Francisco, Calif. 

Globe Building 

Boston 

S14 Loary Buildbig 
Seattle, Washington 

Steger Building 

Chicago 

San Fernando Building 

Los Angeles, Calll. 

i 
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II NEW YORK and NORTH CAROLINA Markets in Standard Surveys II 
Tonawanda and North Tonawanda (eon't) 

Schoali: 14; Nnmlxr of Paplls, 6,160. 

Churcbea: 26. 
Banks: Total Reaonrcea, $14,000.5110. 

Theatres: 4. Total number of seats, 2.600. 

Location: On New York Central B.B.. 

Principal Industries: Itox board, sleel, ship- 
bnlldinK. 

Kesidential Peatnrea: Mostly one and two 

C; electrical supplies, 24; Sorists, 20; fruits. 40; 
furnttnre, 23; farriers, 13; garoKes (public), 57; 
tirocers, 299; hardware, 12; Jewelry, 24; meat 
markets, 82; men's fumisbinRs. 30; men's 
clotbing, 43; merchant tailors, 82; milliners, 30: 
opticians, 10; photographers, 12; pianos (and 
miscellaneous musical Instruments), 10; radio 
supplies, 13; restanrants (Including hotels), 72; 
shoes, 38; sporting goods, 5; stationers, 14; 
women’s apparel, 38. 

WATERTOWN, N. Y. 
1920 FepnUtion, 31,286. 

City and Babnrban Estimate; 90,000 to lOO.OOo. 

Natire Whites, 2.7,342, 81%; NegiMS, 94, % 

Methodist, 7; Presbyterian, 2; Roman Catholic, 
2; Lutheran, 2; Community, 1. 

Banks; Htate, 4 (one savings bank); Total 
Rexouices, $29..3.71.343.32: Savings Bank Pe- 
posits Total, $7,516,131.16. 

Theatres: I.egitimate, 1; Moving Pictures, 1; 
Vaudeville, 1; 'Total number of seats, 5,000. 

Location; In the center of Westchester 
County midway between the I»ng Island Bound 
and the Hudson River, served by the Harlem 
Division of the New York Central and the 
White IMalns Branch of the New York. West¬ 
chester St Boston R.&. Excellent Bus service 
to all surruuniling tou ns. 

Bpocial Information: Big retail renter for a 
wide area In Central Westchester. There Is 

Standard Surveys 
of 

NORTH CAROLINA 

ASHEVILLE, N. C. 
IBM Population. 28.604. 

City and Bnhmrban Estimate. 50.000. 

Native Whites, 66%; Negroes, 83%; Porsiga 
Born, 2%; Industrial Workers, 6%; bgliak 
Beading, 80%; PamlUss. 9,068. 

family houses. 
Retail Shopping Section: 7 blocks in North 

Tonawanda and 5 blocks in Tonawanda. 

Trading Area: About 10 miles radius. 
Number of Retail Outlets for Nationally Ad¬ 

vertised Prodncts: Passenger automobile agen¬ 
cies, 12; commercial auto, agencies, 10; automo¬ 
bile accessories, 16; automobile tire agencies, 
16; bakers, 8; cigar stores and stands (inclnd- 
Ing liotels), 15; confectioners (including hotel 
stands), 20; delicatessen, 1; dressmakers, 20; 
druggists, 8; dry goods, 13; department stores. 
3; electrical supplies, 6; florists, 6; fruits, 12; 
fnmlture, 4; garages (public), 12; grocers, 65; 
hardware, 10; Jewelry, 6; meat markets, 25; 
men's furnishings, 9; men's clothing, 14; mer¬ 
chant tailors, 6; milliners, 5; opticians, 4; 
photographers, 6; pianos (and miscellaneous 
musical instruments), 4: radio supplies, 7; res¬ 
taurants (including hotels), 9; shoes, 6; sport¬ 
ing goods, 3; stationers, 2; women’s apparel, 7. 

TROY, N. Y. 
1920 PopuUUcn, 72,<«13. 

City and Bnburban Estimate: 118,141. 

Native Whitee, 83.2%; Negroes, 9%-. Foreign 
Born. 15.9%; Industrial Workers, 2.3%; 

of 1%; Foreign Born. 6,829; Industrial Workers. 
3,105; English Reading 97.1%; Families, 7,000 

Bchools: Public Grade, 11; High, 1; Parochial. 
3; Number of Pupils, 6,740 in spring of 1923. 

Churches: Baptist, 1; C3iristlan Science, 1. 
Congregational, 1; Episcopal, 3; Hebrew. 1 
Methodist, 3; Presbyterian, 8; Roman Catholir 
4; .Miscellaneous, 9. 

Banks; National, 6; State, 1; Total Resources. 
$37,878,433.94; Savings Bank Deposits Total 
$14,266,929.50. (Loan Assn, deposits of $5.'i9. 
821.85). 

Theatres: Moving Plctnres, 5; Vaudeville, 1: 
Total number of seats, 0109. 

Location: On Black River, 11 miles from 
I.iake Ontario on New York Central Railroad. 
Excellent bus service. 

Principal Industries: Taper and wood pulp 
foundry and machine sliop products, silks, 
plumbers' supplies, flour and grist mill products, 
iiags, paper, knit gootls, gloves. 

Manufacturing Establishments: 240 I,eading 
firms, 8t. Regis Paper Co., Kimwlton Bros., Bar¬ 
man Machine Co., H. H. Buhcock, Tooliey 8ilk 
Mill, Bagley A Sewell, Shaugnessy Knitting Co.. 
Taggart Bros., Wstertown Milk Mfg. Co., IliiMie 
A Dauebe Paper Co., International Taper Co. 
Total value of yearly output of factories esti 
mated at $14,770,666 (1921). 

one National Bank (The Peoples National). 

Resi^'ential Features; Private liomes pre¬ 
dominate. Many imw ai>artments. One of the 
finest residential cities in the State of New 
York. Homes average in value $26,000 to 
$.3O.(XI0. 

Retail Shopping Bectlon: Extends from Bruu.\ 
River Parkway (which forms main section of 
business district and terminal for trolley and 
bus lines) for 10 blocks along Main street. 
Including all side streets between Main street 
and Martine avenue, also a buaineas street. 
There are three "Neighborhood” sections de¬ 
voted to business consisting of small shops. 

Trading Area: Extends south to Crestwood, 
east to Mamaroneck and Tort Cheater, north to 
Brewster, west to Tsrrytown. Train, bus and 
trolley service to all points. 

Wholesale House: Frnits, 1. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Prodncts: PaHsenger automobile agen¬ 
cies. 27; commercial auto, agencies, 6; snto- 
mobile accesaories, 23; automobile tire agencies. 
20; linkers, 15; cigar stores and stands (inclntl- 
Ing hotels), 14; confectioners (imiuding hotel 
stands), 26; delicatessen, 8; dressmakers, 87; 
druggists. IS; dry goods, 21; department stares. 
4; electrical supplies, 6; florists, 6; fruits, 15; 
furniture, 8; furriers, 5; garages (public), 16; 
grocers, 91; hardware, 13; Jewelry, 5; meat 

Bchools: Public Grade, 16; High, 1; Pato- 
cblal, 2. Number of Pupils, 10,006. 

Churchas: Baptist. 27; Christian Science, 1; 
Congregational, 1; Episcopal, 7; Hebrew, 2; 
Methodist, 22; I*resbyterian, 5; Roman Catbellc. 
1; Miscellaneous, 12. 

Banks: National, 2; State, 4; Total Be- 
souices. $19.7<iO.<Sai. S:iviiige Rank l><'|K>!.|ti. 
Total. $1,860,846.00. 

Thaatres: Ugitimate, 2; Moving Plctnres. 4; 
Taudcvllle, 1; Mlacellaneous (Auditoriums, 
etc. 1. 1; Total niiiiiher of seats. 8.800. 

Location: Asheville is located in the Sontbem 
Appalachians on the Asheville Plateau, 2,256 
feet above sea level. It is on the Boutbem 
Railway lines radiating In four directions, with 
28 passenger trains dally; through Pullman ser¬ 
vice to principal cities and freight service of 
equal merit. It is on the Dixie, Southern Na¬ 
tional, Appalachian. Central and other leading 
highways. 

Print ipal Industries laitnls-rliig. live sl<,ck 
horticulture, (itrtiiturc. iiilo>ri.ls. caskets and 
tanneries, cotton, and eottmi mills. 

Msnufactnrlng EatahUihments, 7. Leading 
firms: French Broad Manufacturing Co., Caro¬ 
lina Wood Prodneta Co., Asheville Cotton Mills. 
The Hans Re<>a' Bona Tannery Co., The National 
I'asket Co.. The .tsbevllle Jilca Co., The Aah*- 

Familici, 14.4(j2. 
Bchoola: Public Grade. 18; High, 3; Parochial, 

11; Numlier of Pupila, 11,8%. 
Churchei: Baptist, 5; Christian Science, 1; 

Congregational, 1; Episcopal. 8; Hebrew, 3; 
.Metliodist, II; Presbyterian. 13; Roman 
Catbolic, 14; Miacellaneotis, 9. 

Banka: National, 6; Total Resourcea, $39,- 
758,020.85; Bavlnga Banka Depoaita Total, $14,- 
500,000.00; Tmst Co., 1, $3,750,000.00. 

nteatrea: I-egitlmate, 1; Moving ITctures, 16: 
Vaudeville, 1; Mlacellaneous (Auditoriums, etc.), 
4; Total number of seats, 16,400. 

Location: Gn tbe east side of the Hudson 
River, l.’iO miles from New York City. Bbipping 
center of the Delaware A Hudson, New York 
Central and Rutland Railruads, and terminal of 
tbe Boston A Main R. R., at tbe bead of 
navigation on the Hudson River writh direct 
water ronte to N. Y. City. Eastern terminns 
of N. Y. State Barge Canal System. Converg¬ 
ing point for four Interburban electric railways 
serving commnnltles within a radios of 60 miles. 
Regular boa service to points in Massachusetts 
and Vermont. 

Prinolpal Indnstrioa: Manufacture of shirts 
and collara, bells, boilers, ebaina, fire bydranU, 
fnmaces, horseshoes, laundry mtchlnery, 
malenble iron and steel rail Joints and valves. 
Ford Motor <3o. located directly across tbe Hud¬ 
son River. Abrasives, blowers and fans. cord, 
cotton waste. Are brick, hydro-extractors, 
handkerchiefs, knit goods, merchant iron, metal 
store front bars, marine engines, rail Joints, 
scales, stamped tinware, tbermometera, towels, 
wasliclotbs, underwear and other products. 

Manufacturing EstabUshmonts: Approximately, 
875. I^eadlng firms, Cluett-Peabody A Co. Inc.; 
Oeo. P. Ide A Co.; Earl A Wilson; IJon Oilsrs. 
Inc.; Hail Hartwell A CM.; C. W. Ferguson 
Collar Co. Inc.; Van Zandt's, Inc.; Burden Iron 
Oo.; Ludlow Valve Mfg. Co.; W. A L. E. 
Gurley; Troy Malleable Iron (M.; Manning 
Abrasive Co.; Meneely Bell Co.; Puller A 
Warren; Tolhurst Machine Works; Contlnnous 
Rail Joint Go. Total value of yearly outpnt of 
factories estimated at more than $60,009,000. 

Bpocial Information: Manufactures 90 per cent 
of tbe collara and cuffs made in tbe C. B. 
Location of Troy makes it tbe Hub of a 
radiating syatem of varied metlioda of freight 
diatrlbutlon, l.’iO miles by rail or water to New 
York; 300 milea by rail or tmrge canal to 
Buffalo; 250 milea by rail to Montreal, and 190 
milea by rail to Boaton. 

Residential Features: Mostly oim and two 
family type bousea. Private homes pre¬ 
dominate. 

Retail Bhopping Section: There are nearly 
three miles of stores and shofw in tbe retnil 
center, on River street, Congres# street. Broad¬ 
way. State street. King street. IMIton street. 
Third street and intersecting streets. 

Trading Area: Haa a radius of approximately 
30 miles, emhmctng a population of 600,000. 
Business from cities and towns further north 
Is also brought to Troy, because of excellent 
trolley and train service. 

Wholesale Houses: Groceries, 8; Meats, 6; 
Fttilts. 4; Hardware, 2; I>ry Ooodi, 2; Mla- 
cellanoout Lines, Drugs, 2; Confectioner, 5; 
Slioes, 1; Tohscco, 2. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Prodncts: Passenger automobile agen¬ 
cies, 25; commercial auto, agencies, 15; auto¬ 
mobile accessories, 98; automobile tire agencies, 
45; bakers, 43; cigar stores and stands (Includ¬ 
ing hotels), 600; confectioners (including hotel 
stands), 80; delicatessen, 10; dressmakert, 97; 
druggists, 83; dry goods, 86; department stores. 

Residential Features: One and two family 
holmes prediminate, a great many private resi¬ 
dences. A very fine residential section. 

Retail Bhapping Saetion: Public square, n 
blocks; Washington street, 1 Mock; Btom- 
street, 1 block; (Mart street, 6 Mocks; Arsenal 
street, 2 blocks; State atreet, 8 blocka; .Mill 
■trect, 2 blocka; Main atreet, 2 Mocks. 

Trading Area: Bordered by Lake Ontario 
and 8t. I.awTence River on the northwest anu 
40 milea on louth and east. 

Wholeanle Hanaes: Orocerica, 8; Heata. 2: 
Kruita, 8; Miscellaneona Linea, Auto Accesaories, 
2; Bakers, 3; I>rugs, 1; Confeetlonera, 4; iMper, 
4; Jewelry, 2; I-umber, 1. 

Number of Retail OnUats for Nationally Ad- 
vortiiod Producta: I’asoenger antomobiie agen 
cies, 23; commercial auto, agencies. 17; auto¬ 
mobile acceaaoriea, 8; automobile tire agenriea 
22; bakers, 13; cigar atores and stands (inclnd- 
Ing hotels), 19; confectioners (Including hotel 
stands), 20; dressmakers, 83; druggists, IS: 
department stores, 6; electrical supplies, 8; 
florists, 6; fruits, 9; furniture, 12; furriers, 6. 
garages (puMic) 17; grocers, 148; hardware, 5; 
Jewelry, 13; meat markets, 20; men's fumisli- 
Ings, 18; men's clothing, 13; merchant tnllorK. 
1; milliners, 15; opticians. 8; photographers, 6; 
pianos ( and mlseelUneous mnsical Instmments), 
10; radio supplies, 2; restaurants (including 
hotels), 28; shoes, 10; sporting goods. 3; 
statlouers, 3; women's apparel, 18. 

WELLSVILLE, N. Y. 
1930 Popnlstian, 4,996. 

City and Subnrbaa Eatimate, 7,500. 

Native Whitea, 01‘^; Nagroea, 2%; Fortign 
Bom. 7 %; Indaitrial Workers, 26%; English 
Reading, 98%; Familiea, 1.388. 

Bchoola: 6; Number of Pupils, 1,400. 
Churchsa: 6. 

Banka: 2; Total Reoourcea, $4,240,000. 

Thaatrea: 2. Total number of seats, 1,100. 

Reaidentlal Featnrea: Mostly one family 
bouaew. 

Retail Bhopping Section: About 4 blocks. 

Trading Area: 8 miles radios. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen- 
ciee, 10; rommercial auto, agencies, 6; antomo- 
hile acceesories, 12; lutomoblle tire agenelea. 
12; bakers, 2; cigar stores and stands (Inclnd- 
Ing hotels), 8; confectiooers (Including bote] 
stsnds), 7; dressmakers, 6; druggists, 4; dry 
gooila, 4; department stores. 1; electrical snp 
plies, 4; florists, 3; fruits, 2; furniture, 3; 
garages (public), 11; grocers, 15; hardware, 8: 
Jewelry, 2; meat markets, 6; men's fnmishings, 
4; men's clothing, 4; merchant tailors, 8; 
milliners, 3; opticians, 2; pbotograpben, 2; 
pinnaa (and miarellaneoua muslral instruments), 
1; radio Kuppli>-a, 3; restanrants (incladlng 
hotels), 16; shoes, 8: s;iorting goods, 2; statlou¬ 
ers, 2; women's apparel, 4. 

WHITE PLAINS, N. Y. 
City and Bnbnrbnn Estimate: 50.000 present 

estimate. 
Negroes, 8%; Foreign Born, 10%; English 

Reading, 90%. 

Schools: Pnblic Omde, 12; High, 2; Parochial, 
2; Academies, 4; Number of Pupils, 6,948. 

Churches: Baptist, 3; Christian Brience, 1: 
Congregational, 8; Bplacopai, 2; Hebrew, 8; 

markets, 42; men's fnmishings, 12; men’s cloth¬ 
ing. 14; merchant tallora, 40; mtillnera, 10; 
oiiticlans, 4; photographers. C; pianos (and mU- 
cellaneous niueical instrumentsl. ,3; radio sap- 
plies, 12; restanrants (IncliHlIng hotels), 84; 
oboes. 14; sporting goods, 5: slatioiiera. 8; 
women's apparel, 19. 

St on this pngo 

YONKERS, N. Y. 

ville Foundry A Machine Co. 

Spoeial Information: Oiw of America’s foro- 
fflost Resorts and Playgrounds. B^jeclally noted 
for water, climate and acenery. Highest Peak 
east of tbe Rockies la 6,711, known as Mt. 
Mitchell, one of Asheville's leading atirac 
tions. Another is the famnns Chimney Bock. 
Also one of tbe leading convention centers of 
the Booth. Has tbe largest mica maanfactar- 
ing plant In tba world. 

1920 Population. II0.0(s>. 

Nntivo Whites, 66%; Negroes, 10', ; Foreign 
Bom, 24%; la^strial Workors, 25 to ,30%; 
4,245 illlterateo; Familios, 22,126. 

Bohaols: Pnblic Grade, 23; High, 2; Junior 
High, 3 to be bnllt; Parochial, 9; Trade School, 
1; Number of IMplls, PnMic, 22,215; Parochial, 
about 6,000. 

Ohnrchos: Baptist, 7; Christiaa Science, 2; 
OoBgregatlonal, 1; fMlsevpnl, 10; Hebrew, 4; 
Methodist, II; Presbyterian, 6; R^an CatboHc, 
16. 

Banks: Natlonnl, 3; State, 4; Total Resource-, 
$57,420,619 (at end of 1923); Ravings Bank 
Deposits Total People's simI Yonkers bank-, 
$33,000,000. (approximate end 1923). 

Tlieatrsa: I.egitimate, 1; Moving Pictures, 6: 
Vaudeville, 2. 

Location: N. Y. Centril A B. B. R. R. Main 
Line. New York Central Putnam Division, New 
York Ontral. New York A Harlem. Yonkers 
Railroad (trolley) Third Avenue System. 

Principal Indnatrias: Elevators, carpets, 
sugar, spsrk plugs, paper cans, wire and cable, 
hats, rubber goods, cellidoid, washing machines, 
textiles, motion pictures, women's dreeses and 
underwear. 

Mannfaotnriag Establlsk manta; 50 approxi¬ 
mately. leading nrms, Alex Rmith A Sons 
(carpets); Otis Elevator Co.; Federal A 
National Sugar Refineries; Waring Hst (M.; ami 
Hablrkbaw (Mble Works. 

Special laformatloa: City noted for Its large 
industries. Rmith Carpet Company is one of the 
largest in the world. 

Raaidsntinl Tsatnrss; Extensive apartment 
house development now in progress. Three line 
residential sections. North Broadway and Pirk 
Hill tnd Crestwood, where only private 
residences gre located. ''Booth Yonkers” most 
rapidly growing section of city. 

Retail Shapplag Saotion; Centers around 
Getty Square. Ronth Broadway. Palisade 
avenue. New Main street and Main street. 
Manor House Square, North Broadway, War- 
burton avenue, Riverdale avenue. A rapidly 
growing retail shopping district in south end of 
city. 

Trading Arsa: 20 miles to tbe north, 10 
miles to tbe east. 

Wholesale Houses: Groceries, fl; Meats, 5. 

Number of Retail Outlets for Nationally Ad- 
vartised Producta: Pasoeoger automolille agen 
ciea, 30; automobile acceasorles, 34; aiitomoMle 
tire agencies, 11; bakers, .32; i4gar stores and 
stands (including hotels), 48; confei-tioners (In- 
rliidlng lintel stands), 100 retail, 8 wholesale: 
delicatessen, .38; dressmakers. 77; druggists, 43 
retill, 2 wholesale; dry goods, 80; department 
stores, 3; electrical aapplios, 5; florists, 20: 
furn.*ore. 20; fnrrlers, 6; garages (piihlic), fO: 
grocers, 230; hardware, 22; Jewelry, 24; meat 
markets, 136; men's furalahlBgs. 25; men's 
clotbing, 41; merchant tailors, 1; milliners, 24; 
ofitlclans, 6; photographers. 14; pianos (and 
miscellaneous musical Instruments), 7; rest¬ 
aurants (including hotels), 88; sboea, 32; sport¬ 
ing g(K>ds, 6; stationers. 46. 

RasUsatlal Psatnrss: Mostly one and twa- 
fsmily bonsas. Private homes predominate. A 
number of apartment Mmaea. Ttirae very ci- 

Highest Per Capita Circu¬ 
lation in Westchester 

County 

The Daily 
Reporter 

White Plain8. New York 

Advertising Lineage in 
1923—6,215,370. 

Read by all classes in 
the largest commuting 

section adjacent to 
New York City. 

Only daily in Central 
Westchester County, 
one of the richest sec¬ 

tions in the country. 

Circulation Net Paid 

6.710 

W. LEE TL’LLER, Publisher 

WALTER V. HOGAN, Editor 
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NORTH CAROLINA 
(ContM) 

AihevSI* (oon’t) 

dofiTC residential seetlont, Northern, North- 
sastem and Sonthem parts of diy. Homes in 
the latter section arerace in Talne, 120,000 to 
tso.ooo. 

Bstail Bhopptne flootloa; Extends from Pack 
Bqnare (which forms heart of basineaa section 
a^ terminal for snbarban troHep and bns 
Unes) for 8 blocks on Patton, 4 blocks on Hay¬ 
wood, 4 on Hroadway, 3 on I'olleae and 2 on 
Biltmore. There are ten oatlyinc retail boalness 
MCtlona and aereral smaller netebborbood sec- 
UODS with the nsnal (rocery, confectionery, 
meat and small shops. 

Trading Aron; Extends 40 miles. Trading 
popnlatlon, 200,000. 

Wbolsaals Honaos; Groceries. 12; Meats, S; 
Pmlts, 8; Hardwsre, 1; Dry goods, 2; Mlml- 
laoeoos lines: Confectionery, 6; Dmgs, 2. 

Vombor of Bstail Ontlsts for Nationally Ad- 
Tsrtised Produots: Passenger antomoblle agencies, 
18; commercial anto. agencies, 18; antomoblle 
accessories, 14; automobile tire agencies, 20; 
bakers, 0; cigar stores and stands (indDdlng 
hotels), 20; confectioners (Inclndlng hotel 
stsnda), 23; delicatessen, 2; dressmakers, 25; 
druggists, 30; dry goods, 18; department stores, 
8; electrical snppliea, 0; florists, 5; fruits, 8; 
furniture, 23; furriers, 2; garages (public), B; 
grocers, 230; bardwars, 10; Jewelry, 12; meat 
narkets, 40; men's furnishing, 8; men’s elotb- 
taig, 8; merchant tailors, 18; milliners, 18; optl- 
dsns, S; photographers, 11; piano ( and mis¬ 
cellaneous musical Instruments), 0; radio sup¬ 
plies, 4; restaurants (Includiiig hotela), 54; 
sboes. 11; sporting goods, 8; stationers, 8; wo- 
■en's apparel, 18. 

BURLINGTON, N. C. 
IBM Popnlatioa, 5,086. 

City and ■nbnrbaa Estimate, 20,008. 

Nstlxs Whites, 80 l-2«; Nagroas, B%; 
roreign Bora. 1-2%: Industrial Workers, 65%; 
tagUsh Koadlng, 80 1-2%; ramUiss, 1,876. 

Bchools: Public Grade, 2; High, 1; Parochial, 
1. Number of Pupils, 1,638. 

(Burches: Baptist, 1; Episcopal, 1; Methodist, 
2; Presbyterian, 2; Miscellaneous, 6. 

Banks: National, 1; State, 8. Total re- 
searces, 112,000.000. 

Theatres: legitimate, 1; Moving Pictures, 2; 
Taoderille, 1; Miscellaneous (Audltodums, etc.), 
2; Total number of seats, 1,201. 

Lsoatien: Burlington la served by the Greens¬ 
boro tloldsboro branch of the Southern Kali- 
nay. Its 10 passenger trains every 24 hours 
give It a 17 boor schedule to New York, 10 
boors to Washington and 11 boors to Atlanta, 
Oa. Past bns service Is fomlsbed to all parts 
of the state. 

Ptindpal Industries: (Btton goods, men’s 
and women’s hose, woodworking plants saw 
■Ills, lumber mills, yam asllls, dye works, 
lalshlng mills, coffln factories, spliulng mills, 
lour mills, ice and ice cream planU. 

Xanafaotsrlng ZMabUshaeata, 48: Aurora 
Cotton Mills. May Hosiery Mills, National Dye 
Works, Elmira Mills, Burlington CoBn On., 
Burlington Mills, Inc., Keystone Plnlsblng Mill. 
Wbitehead Hosiery MllU, Sellars Hosiery MIU, 
HIco MlUlag Go.. Chapln-Sacks Corp. 

Special information: Burlington at present 
has a population of 8,861 according to the last 
count. Over 8280,000 was spent in 1822-28 for 
■nnlcliial improvements, weekly l>ay roll of 
185,000. It has 15 miles of hard surfaced 
streets. There Is over gK.OOO.OOtt Invested in 
■anofactnrlng plants. 24,000,000 yards of glng- 
kam and S.tsiO.OOO pairs of hose manufactured 
aanoally. $350,000 hotel is now under conatruc- 
tloB. It has 8 buildings and loan assoclatlona, 
1 modem co^operatlve creamery, 1 Ice cream 
plant, 2 Ice plants, thirty miles of concre'e 
sidewalks and 20 miles of water mains. 

Kesldsatlal Teatnrss: Burlington has an nn- 
moally large percentage per capita home owner¬ 
ship, It being 70%, 2 residential parks ars now 
being developed on the outer edge of the city. 
One of these U in the vicinity of the County 
Unb and Golf Unks. 

Bstail Shopping Saotion: South Main (4), 
Davis (8), Front (8). Spring (1), Worth (2). 
The main retail shopping center is on Main 
and Davis, 2 blocks of Main and 2 blocks of 
Davis. There are retail centers at each mill 
lection with drug store, general merchandUe 
sad meat market for each. 

Trading Area: The Northern Section extends 
same 15 miles. Southern section 20 mllea. West¬ 
ers section 5 miles. Eastern Section 18 miles. 
2he city Is surrounded by numerous small towns 
sad there are 10 of these within a radius of 5 
■lies vrlth a population of 6,000 total. 

Wholesale Bouses: Groceries, 5; Meats, 4; 
Trulta, 2; Hardware, 4; Dry Goods, 6; Mlscel- 
lancons lines: Feed stores and produce. 

Hnmbsr ef Bstail Ontlsts for Hatlsaally Ad- 
ssrtised Products: Passenger antomoblle agencies, 
I; comsMrclal auto, agencies, 5; automobile 
aecesKoiiss, 7; automobile tire agenclaa, 8; 
bak'-rs, 2; cl^r stores and stands (including 
hotels), 5; confertlonem (Inclndlng hotel 
stands), 5; dressmakers, 2; druggists, 6; dry 
goods, 6; department stores, 5; electrical sup- 
BHea, 1; florists, 1; frlats, 2; furniture, 3; 
farrlpra, 1; garage (public), 6; grocers, 4; 
hardware, 5; Jewelry, 2; meat markets, 1; 
Ben's furnishing, 3; men's clothing, 3; mer¬ 
chant tailors, 2; milllnera, 6, opticians, 8; pho- 
tsgraphera, 2; pianos (and miscellaneous musical 
■astruments), 2; radio supplies, 2; restaumnts 
(indodlng hotels), 8; shoes, 4; sporting goods, 
1; atattoaera. 2; women’s appsrel, 2. 

CHARLOTTE, N. C. 
1910 Population, 84,014. 

1930 Population, 45,388. 

City and Suburban Estimate, 75,000. 

Native Whites, 67.8%; Negroes, 81.6%; For¬ 
eign Bom. 1.1%; Industrial Workers, 28%; 
English Reading, 89%; Families, 10,720. 

Schools: Public Grade, 17, Pupils. 8,005; 
High, 2. Pupils, 1,041; ParochUl, 1. Pupils. 145; 
Orllegea, 2, Pupils, 517; Number of Pupils, 
10,608. 

Churches: Baptist, 10; Christian Science, 1; 
Episcopal. 7; Hebrew, 1; Lutheran. 4; Metho¬ 
dist, 80; I’resbyterlan, 20: Beformed, 1; Catholic, 
1; Seven Day Adventist, 1; 8 of other varied 
denominations. 

Banlu: Savings, 1, Besources, $445,336; Tmst 
Companies, 3, Bemnrees, $14,147,618; National. 
5, Kesonrees. $18,201,068; State, 4, Resources, 
$6,445,836. Total Resources. $38,888,350. 

Theatres: I.«gttlmate, 2; Moving Picture, 6: 
Motion Picture and Vaudeville. 2; Total number 
of seats, 5.800. 

Location: Charlotte Is located on the lines of 
the Southern, the Norfolk and Southern, and 
the Seaboard Air Line railroads with lines 
radisting in eight different directions, making 
It an Ideal distrlhnting renter for this section 
of the Sooth. Motor express deliveries dally 
are being made up to 100 miles from the city. 
The city has ample trackage space for ware¬ 
houses and manufacturing plants. It Is the 
largest distributing point for automobiles and | 
automobile accessories. An electric Intemrban 
line runs to Gastonia. 

Principal Industries: Among the Industries are 
cotton yam. cotton seed oil, tobacco, peanuts, 
kaolin, wood pulp, lumber, flour, asbestos, 
maunfacturing, automobile aceaaorles, automobile 
tires, bricks, burlap, cotton, machinery, hosiery, 
chemicals and dyestuffs, clothing, agricultural 
instruments. The surrounding territory, where 
not Industrially developed. Is devoted to dairying 
and raising of sweet potatoes, peanuts, cotton, 
strawberries, peaches and apples. 

Bpeclal Informatien: Charlotte la the center 
of the L'lrgest hydro-electric development in the 
ITnlted States. It la the textile center of North 
and Sooth (^rollna. It is also an adncatlonul 
center srith Ardyne school. Baird School for 
Boys, Charlotte Dniveraity School, O’Donoghue 
Hall, Queens College for Girls, St. Peter Con¬ 
vent School. Southern Indnatiial School, Bethel 
School, Biddle Calversity, St. Michael's Parish 
School and St. Paul's School. 

Rosidnntial Foatures: 8,641 dwellings, mostl.v 
of the one family type, bouse the 10,7'20 
families of Charlotte. liiey are modem In 
most instances, with all improvements; man.v 
residences and other buildings are under cou- 
atractlon. 

Bstail Shopping Ssetion: The main business 
streets are Tryon and Trade. Stores, shops, 
hotels and theatres cover 24 bloeka on these 
two streets. North College has a retail section. 
Church St., Fourth St. and Fifth 8t. encompass 
the remaining boalness section. South College 
la the wholesale renter. Dllworth has one of 
the outlying neighborhood centers. There are 
many stores scattered through the city. 

Trading Aron; The trading area takes in a 
wide section of North Carolina and a consider¬ 
able part of South Carolina. Excellent rail 
facilities makes the area extensive not only In 
bringing reUil trade to the dty but also in 
distributing as a wholesale center. On the 
northwest It extends to Hickory, on the west to 
Blarkaborg, S. C., on the south to Lancaster 
and Chester, S. C., and on the east to Rocking¬ 
ham. The section includes only the retail 
trading area. 

Wholesals Houses: Groceries, 15; Meats, 4; 
Fruits, 8; Sboes, 2; Dry Goods, 8; Produce, 6; 
Hardware, 8; Confectioners, 3; Drags, 8. 

Nmber of Retail Outlets for Nationally Ad- 
vsrtiaed Products; Passenger automobile agen¬ 
cies. 28; commercial anto. agencies, 14; anto¬ 
moblle accessories, 20: automobile tire agen¬ 
cies, 20; bakers, 8; cigar stores and stands (In¬ 
cluding hotels), 14; confectioners (including 
hotel stands), 21; delicatessen, 2: dressmakers. 
38; druggists, 20; dry goods, 14; department 
stores, 4; electrical snppliea, 10; florists, 4; 
fruits, 6; furniture, 19; furriers, 1; garages 
(public), 22: grocers, 287; hardware, 7; Jew¬ 
elry, 8; meat markets, 41; men's furnishings, 
16: men's clothing, 22; merchant tailors, 20; 
milllnera, 14; opticians, 4; photographers, 8; 
pianos (and miscellaneous musical Instruments), 
6; radio supplies, 8; restaurants (Inclndlng 
hotels), 43; shoes, 18; sporting goods, 8; station¬ 
ers, 3; women's apparel, 4. 

See top cohunno 3 and 4 

CONCORD, N. C. 
I960 Populatisn, 9,810. 

City and Bubnrbaa Estimato, 10,850. 

Native Whitss, 80%; Nagroso, 30%; Industri¬ 
al Workers, 60%; BDglMh Reading, 100%. 

Schools: Public Grade, 4; High, 2; Junior 
High, 1. Number of Pupils, 2,482. 

Churches: Baplist, 8: Congregational. 1; 
Episcopal, 1; Methodist, 8; Presbyterian, 8; 
MiHCellaoeoua, 6. 

Banks; National, 1; State, 2; Total Re¬ 
sources, $5,471,310.21. Savings Bank Deposits 
Total. $831,623.30. 

Theatres: Moving Pictures, 8; Miscellansona 
(Auditoriums, etc.), 1. 

Location: In the center of Cabarrus Oranty 
In the southern part of the State, on tbs main 
lias of the Southern Railroad. Exci llent bus 
service to all parts of the State and Sooth 
Carolina. 

Principal Industries: Manufacture of cotton 
goods and hosiery. 

Maanfaoturing EstabUakmsats, 60. Loading 
Confinscd on page 150 

Profitable Advertising 
Here! 

CHARLOTTE 

The Commercial Center of the Carolina? 
—has a population exceeding 65,000. More than 600,000 people 
live within a radius of fifty miles, and over 2,000,000 within 
a hundred mile radius, embracing the richest trading territory 
in the South. 

THE CHARLOTTE NEWS 

Published Every Afternoon and Sunday Morning 

—is used extensively by the city’s largest department stores, 
exclusive shops, hardware, drug and grocery stores, many 
with records of continuous daily advertising for more than 
25 years! 

IT IS CHARLOTTE’S HOME NEWSPAPER 
Get full information about this progressive newspaper and 
rapidly growing section of the new South by addressing the 
publisher. 

News Publishing Co. 
News Building Charlotte. N. C. 

or National Representative 

JOHN M. BRANHAM CO.. Chicago 

New York. .Atlanta, Detroit, St. Louis, Kansas City 

A. B. C. reports of city, suburban, 

country and total circulation. 

Analysis of Circulations by terri¬ 

torial market groups. 

Advertising rates. 

Newspaper lineage. 

Complete in 

EDITOR & PUBLISHER 

International Year Book for 1925 

Obtainable by subscription only. 
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Conc«ird (con’t) 
Orms: Cannon MllU. Glbaon Mf*. Co., Kerr 
Bleaching A Finishing Works, Cocke Cotton 
mu. Brown Mill, Hoover Hosiery Co., Hartsell 
Mill, National Lumber Co., White-Parks Mill, 
Total value of yearly output of factories, esti¬ 
mated, $40,000,000.00. 

Bpecial Information: A big industrial center 
aitoated in the center of a splendid farming 
country, with direct railroal connections with 
the north, sontb and west. 

Keeidentlal Features: Mostly one-family 
bouses; limited section devoted to workingman's 
tenements; private homes predominate; majority 
of private homes attractive modem bouses. 

Ketail Shopping Section; Extends one block 
north and three blocks south of the public 
square, on Union and Church Streets, one block 
east and three blocks west on I>epot Street. 

There are several smaller neighborhood aec- 
tlona, with the usual grocery, confectionety, 
meat and small shops. 

Trading Area: Extends three miles north, 
aoutb, east and west and is also a trading area 
for a splendid country district. 

Wholesale Houses: Groceries, 4; Heats, 1; 
Fruits 4; Miscellaneous Line, 1. 

Humber of Betall Outlets for Hationally Ad¬ 
vertised Products: Passenger antoinoblle agencies. 
7; commercial auto agencies, 2; automobile 
accessories, 10; automobile tire agencies, 4; 
bakers, 1; cigar stores and stands (including 
botelai, K; confectioners (including hotel 
stands), S; dressmakers. 6; druggists, 6; dry 
goods, 0; department stores, 2; electrical sup 
plies, 2;' florists, 1; fruits, 2; furniture, 4; 
garages (public), 6; grocers, 47; hardware, 3; 
Jewelry, 4; meat markets, 8; men's furnishing, 
9; men's clothing, 9; milliners, 8; opticians, 
2; pliotograpbers, 1; pianos (and miscellaneous 
musical instruments), 2; radio supplies, 2; res¬ 
taurants (including hotels), 15; shoes, 8; sport¬ 
ing gijods, 2; stationers, 4; women's apparel, 2. 

DURHAM, N. C. 
1920 Population, 21,719. 

of Gov. Bden; of Joseph Hewes; a slgnar af 
tbs Declaration of Independence; of the noted 
"Parson"Pettigrew and Daniel Earl; of Oov. 

Johnson and other noted men of early Colonial 
days; many of the bnildings brought from 
England such aa tbe “Capola House" are still 
standing la this aectloB. Also the Important 
section for shad, rock and N, C. herring flshing. 
:i0 miles of hard snrfact-d roads in tbe county 
lonching every section. 

Heetdentlal Features; Private homes prcdom 
Inate situated facing beautiful Cdeuton Bay er 
»n 100 foot thoroughfare running 1 1-2 mllaa 
through center of tbe city. Mill workers booses 
and other tenement property are in other sec¬ 
tions. 

Retail Shopping Section: Broad 9t. (known 
as Main), King. Queen and Church Sts. within 
limited area. 

Trading Area; Comprises all of Chowan 
County in which Edentoa is located; tbe eastern 
part of Bertie County; tbe soutb-cestem section 
of Gates County; and sootbem part of Per¬ 
quimans County—twenty five miles limit. 

Wholesale Houses: Groceries, 2; Meats, 3; 
Krulta, 1; Hardware, 1; Dry Goods, 1; Miscel¬ 
laneous IJnes, Bdenton Ire A Cold Storage Co. 

Humber of Retail Outlets for Hationally Ad¬ 
vertised Products: Passenger automobile agencies, 
7; automobile accessories. 4; automobile tire 
agencies, 5; cigar storia and stands (Including 
hotels), 2; confectioners (including hotel stands), 
5; dressmakers. 3; druggists, 4; (Iry goods, 6; 
department stores, 3; electrical supplies, 1; 
florists, 2: fruits, 5; furniture, 2; garages (pub¬ 
lic), 5; grocers, 12; hardware, 2; Jewelry, 1; 
meat markets, 3 men's furnishing, 4; men's 
clothing, 4; milliners, 2; photographers, I; 
radio supplies, 1; restaurant (Including hotels), 
2; shoes, 5; sporting goods, 2; women's ap- 
(larel, 5. 

ELIZABETH CITY, N. C. 
1920 Population, 8.925. 

City and Suburban Estimate. 13,0(10. 

Native Whites. 80%; Hegroes. 40%; Foreign 
Bom, 14 of 1%; Industrial Workers, 17%; Eng¬ 
lish Reading, 90%; Families. 2,800. 

Schools; Public Grade, 5; High, 1; Nuiiilier 
of Pupils, 8,457, 

Churches: Baptist, H; Kplsco|>al. 2; Metiio- 
dlst, 4; Presbyterian. 2. 

City and Suburban Estimate, 50,0fi0. 
Native Whites, 04%: Negroes, .35%: Foreign 

Bom, 1%; Industrial Workers. 2.">%; Families. 
4,832. 

Schools: 10; Number of Pupils, 3,.5S<>. 

Churches: 15. 
Banks: 10; Total Resources. $18,000,000. 

Theatres: 7; Total nutnber of seats, 5,100. 

Lotation: About 25 tniles northwest of 
Raleigh. 

Principal Industries: Cigarettes, tobacco, 
hosiery, cotton goods. 

Residential Features: Single and two family 
bouses. 

Retail Shopping Section: .about 10 blocks on 
principal street and 10 bl(K’ks on side streets. 

Trading Area: Radius of aliout 20 miles. 
Number of Retail Outlets for Nationally Ad¬ 

vertised Products: Passenger autonjolille agen¬ 
cies, 19; commercial auto, agencies, 6; automo¬ 
bile accessories, 6; automobile tire agencies, 11; 
bakers, 5; cigar stores and stands (including 
hotels), 10; confectioners (including hotel 
stands). 12; delicatessen, 1; dre.ssmakers, 20; 
druggists, 17; dry goods. 25; department stores, 
4; electrical supplies, 2; florists, 4; fruits, 7; 
furniture, 14; furrier, 1; garages (public), 7; 
grocers, 167; hardware, 5; Jewelry, 5; meat 
markets, 20: men’s fnrnlshlngs, 4; men's 
clothing, 21; merchant tailors, 3; milliners, 0; 
opticians, 3; photographers, 6; pianos (and mis¬ 
cellaneous musical Instruments), 4; rtidlo sup¬ 
plies, 8; restaurants (Including hotels), 25; 
shoes, 10; simrting goods, 3; stationers, .; 
wom'-n's apparel, 5. 

edenton; n. c. 
1920 Population, 2.777. 
City and Suburban Estimate, 4,200. 

Native Whites. 75%; Negroes, 25%; 
Bom, 2%; Industrial Workers. 25%: English 
Reading, 100%; Families, 922. 

Sohools: Public Grade, 5; High. 1; Parochial, 
2; NuinlK-r of Puidla, s.',u. 

Churches: Baptist, 1. Kpls.opal, 1: Metliodisi, 
1; Presbyterian, 1; Roman Catholic, 1. 

Banks: State. 2; Total Resources, $l,i^). 
000.00. Savings Bank Deposits Total, $150,000. 

Theatres: Moving Pictures. 1; Miscellaneous 
(Auditoriums, etc.). 1. Total number of 
seats, 900. 

Location: On Bdenton Bay. connecting with 
Albemarle Sound which leads to the 
south of Cape Hattcras and with Norfolk by 
inland waterways. Bdenton is served by the 
Norfolk A Southern Railroad, .‘“ifna 
Navigation Co., Norfolk. Baltimore and CanRlna 
Line.* Salmon Creek Line, Bdenton, 
Ferrv, Cbowan-Coleraln Ferry, Coastal Highway 
Ferry, Edenton-Avoca Ferry, Part of Route No. 
30, Coastal Highway. 

Principal Industries: Cotton Mill, 2 
cleaning factories, hosiery mill, saw mills, wo^- 
worklng plants, veneering mill, cotton seed oil 
mill, fertiliser factory, cotton and peanut storage 
warehouse, laienton News (daily >. 

Kanufacturlng Establishments, 6. leading 
firms; Falenton Cotton Mill. Far."'"* 
C’o. M. G. Brown Lumber Co.. Wilkes Venwr 
Co.,' Eastern Cotton OH Co., Bdenton launber 
Co.’, Bdenton Peanut Co. 

Spoolal Information: Bdenton was tha Srat 
capltol under British Protectors; was the home 

Banks: National, 1; .State, .3; Total Re- 
soorcea. $s.0()0,(sy); Savings Bank Depoalta 
Total. $3,000,(XS). 

Theatres; Moving Pictures, 2; Miscellaneous 
(.tuditorlums, etc ), •'!. Totnl number of s ats, 
2,500. 

Location; On the banks of tbe I'asquotank 
River, served by Norfolk-Soiitbern and Sulfolk- 
CaroIIna Railways, sf-nnisblp lines to Norfolk 
and Albemarle Sound [loiDts, and by independent 
power and sail lioata. Bos service is maln- 
laliicd with NorfoiV 'TT.lftTord and Bdenton. 

Principal Industries: Hosiery and cotton prod¬ 
ucts, lumber, boxes, barrels, brick, mine props, 
fertilizer, cottonseed oil, candy, soy beau harv¬ 
esters, marine railways, machine shops, flab 
sliipping and meat packing. 

Manufacturing Batabliahmonfs; 16. T.cadliig 
firms, EHialK-th City Brick Co., Chesaon Mfg. 
Co., Kramer Bros. Co., Lambert Bros., Scott 
Suli-s Co.. Alls-narb- Fertilizer Co.. Cbdie Flsb 
Co., Elizabeth City Cotton Mills, Elizabeth City 
Iloisery Co.. Griggs Korl.is Furniture Co., Pas- 
quotiink Iluisiry Co., .Standard Mfg. Co., Fore- 
nitiii Iierrickson Vene«r Co., Foreman-Blad's 
I.iiuibir Co., Eastern Cotton Oil Co., Ellzalieth 
City Iron Works. Total valne of yearly output 
of faitorb-s estimated at $8,000,060. Industrial 
payroll. $1.0(10.000. 

Si>ecial Information: This city Is the <enter 
of trade for the Albemarle district of t> n 
countb B, comprising the richest agricultural aoll 
in the world. Climatic conditions enable farm 
era to grow three crops a year. The Elizat*th 
City district ships approximately one-half of 
the entire potato output of the state. Two- 
tlilrds of this stock loaded at Elizal>eth Cliv 
It is the center of the great game and fishing 
section of this State. 

Reaidontial Features; Mostly one-famtiy bouses. 
Private homes rule, with the exception of two 
small apartment houses. Homes are attractive 
and tbe majority are of the better class. 

Retail Shopping Section: Extends on Main 
St. from Water west to Road, 8 blocks; on 
Poindexter from Church north to Burgess, 5 
blocks; on Mattbewg from Front north to Cam¬ 
den Ferry Bridge, 4 blocks; on Matthews from 
Water west to Road. Scattering buslneas 
bouses on adjacent streets and several grocery 
and other stores located in the residential and 
suburban section. 

Trading Area: Easinard, 60 miles; north, 20 
miles; west, 40 miles, and south,. 80 miles. 
Population, 100,000. 

Wholeiale Homes; Groceries, 9; Meats, 1; 
Fruits, 2; Hardware, 3; Dry Goods, 2; Mlacel- 
laneotis Lines, 10. 

Number of Hetall Ontleta for Nationally Ad¬ 
vertised Products; Passenger antomobile agencies, 
8; coramereial auto, agencies, 5; antomobile ac- 
eessorlea, 15; automobile tire agencies, 13; bak¬ 
ers, 3; cigar stores tod stands (including hotels), 
8; eoiifectioiiers tiiieludiiig hotel stands), 8; 
dressmakers. 10; druggists, 5; dry goods, 15; 
department stores, 2; eleetrlcal snpplles, 3; 
florists, 1; fruits, 2; furniture, 3; garages (pub¬ 
lic), 11; grocers, 125; hardware, 4; Jewelry, 2; 
meat inarkels, 8; men’s furnishing. 9: men's 
clothing, 10; merchant tailors, 4; milliners, 7; 
opticians, 2; photographers, 2; pianos (and mis- 
cellaneons musical instruments), 2; radio aup- 
plies, 4; restaurants (inclnding hotels), 8; aboee, 
8: sporting goods, 3: stationers. 2; women’s ap¬ 
parel, 15. 

FAYETTEVILLE, N. C. 
1990 Popnlation, 8,887. 

(Hty and Suburban Estiraato, 15,500. 

Nativa Wbites, 8eH%: Htgrooa, S3H%; In- 
dnstrial Workan. 25%; EngUab Roadlng, 100%; 
Familisa, 8,000. 

Schools: Public Grade, 3; High, 1; Number 
of Pupils, 2,878. 

ChnrchM: Baptist, 1: Episcopal, 1; Hebrew, 
1; Methodist, 1; Presbyterian, 2; Boman Cath¬ 
olic, 1; Mlsceilaneoas. 5. 

Banka: National, 1; State, 8; Total Besonrees, 
$.5,718,240.73. 

Theatres: Legitimate, 1; Moving Pictures, 2; 
VaudeTille, 1. Total number of seats, 1,600. 

Location: On Cape Fear River at bead of 
navigation. Served by Atlantic Coast Line, Nor¬ 
folk-Southern anil Aberdeen A Rockfosb rail¬ 
roads. Trolley line from city to Fort Brsgg, 
handling passengers, freight and express. Bna 
service to principal cities of tbe State. 

Principal Indnatries: Cotton yam mllla. glng 
bam mills, silk mill, box factories, Inmber 
plant, veneer works, tnrpentloe, brick works. 

Manufacturing EstabUakmaats, 35. Leading 
Onus, Jackson Bros., Holt-Wllliamson Mfg. Co., 
Victory Mfg. Co., Hoit-Granite-Pnritan Mfg. Co., 
\V<sit Bi>x A I.iiiulsr I’o.. Citizens’ l.uinber C«.. 
Rankin A Brown Veneer Co., Hawthorn Silk 
Co., Poe Brick Works, Georgia Pine Turpentine 
Co. Total value of yearly output of factories 
estimated at $14,000,000. 

Spoclal Information: Surplus of power at rea¬ 
sonable rates. Site of Fort Bragg, largest 
iwrmanent artillery post in the world. With 
roads radiating in all directions, Fayetteville 
enjoys a large trading area tbrongbont this sec¬ 
tion of the State and parts of Sontb Carolina. 

Beaidentlal Featnres: Primarily one-family 
liouses, with family homes predominating. Prac¬ 
tically ail Industrial workers live in excellent 
■■ommunltles close to plants. Several new and 
excellent auMlvIslons for residences belug 
oi»ened np. 

Retail Shopping Section; Extends froiu old 
.Market House Id center of city on Buy St. to 
bottom of Baymouut Bill, and on Person St. fur 
two blocks. Also on several aide streets for 
aisiiit two bloi'ks iu southern direction. 

Trading Area: Extends about 22 miles west; 
50 miles north; 10 miles east, and aboot SO 
iiilles sontb. 

Wholesale Houses; Groceries, 12; Meats, 2; 
Fruits, 8; Hardware. 2: Dry Goods, 1; Mlscel- 
lancons Unes. Confectionery, 1. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products; Pavsenger antomoldle agencies, 
12: commercial auto, agencies, 3; automobile 
areessories, 21; automobile tire agenelea, 15; 
bakers, 1; cigar stores and stands (Including ho¬ 
tels), 22; confectioners (including hotel stands), 

35; delicatessen, 2; dresamakera, 8; druggists^ 
7; dry goods, 9; department atoran, S; clectrt^ 
supplies, 3; florlsis, 2; fnilts, 14; furniture 3 
garages (public), 18; grocers, 72; hardware, sj 
Jewelry, 8; meat markets, 10; men’s furDiihlag, 
13; men’s clotbiag, 12; merchant tailors, 4; 
milliners, 8; optifdans, 4; photographers, j* 
planoa (aod niiscellaoeona mnslcal iiiatmmeats)| 
2; radio ■applies. 2; restaurants (including ha^ 
tel), 10; aboea, 2; sporting goods, 1; atatluneia, 
3; women’s apparel, 10. 

GASTONIA, N. C. 
1920 Population, 12,871. 

(Jity and Suburban Eatimats, 48,500. 

Nativa Wbitoa, 90%; Hagrooa, 10%; Industrial 
Woikeri. 60%; EagUih Reading, 96%; FamiUsa 
5.21.3. 

SchooU; Public Grade, 10; Btgb, 1; Number 
of Pupils, 8.000. 

Chnrcbof; Baptist, 4; Episcopal. 1; Hebrew 
1; Methoillst, 0; Presbyterian, 4; Mlscellana'- 
uua, 8. 

Banks; National, 3; Stata, 2; Total Resourcta 
$3,000,000. 

Theatres: .Moving Pictures, 2; Mlscellaueous 
(.Viiditorliinis. elc.), 2. Total number of scats 

.3,0(81. 
Igwation: Southern Railway, Maine hint 

(Washington to Atlanta). 

Principal Industriea: Textile. 

Manufacturing Eatabllahments, 49. I>eaJing 
firms. .MauTlIle-Jenks (Loray Ilirlslun), Arm¬ 
strong Mills, Gray-.Separk MllU. 

Residential Features: Imrge number of mod¬ 
erate priced dwellings occupied by owners; 10,- 
000 opera tlvea live in housea fumUbed by tlw 
textile corimratioos. 

Retail Shopping Section: Mainly on principal 
bosinesa atreet. Main Ave., 0 bl<x:ks; large 
number of small retail stores in IndustrUI 
suburb. 

Trading Area: ’IWelve mile radlns. 

Wholesale Houses: Groceries, 4; Fruits, 3; 
Dry GocmIs. I. 

Number of Retail Outlets for Nationally Ad- 
vartisod Prodnets: Passenger automobile ageories, 
8; commercial auto, agencies, 2; automobili 
■cccaaories, 4; automobile tire agencies, 14; 
bakers, 3; cigar stores and atanda (including ho¬ 
tels!, 0; confectinners (Including hotel stands), 
8; delicatessen, 1; dn ssmakers, 12; druggists, 
8; dry goods, 20; department atorea, 4; electrl 
cal snppllea, 2; florists, 1; fruits, 6; furniture. 
6; garages (public), 10; grocers, 31; hardware, 
U; Jewelry, 3; meat markets, 8; men’s furniab- 
log, 4; men’s clothing, 4; merchant tailors, 2; 
milliners, 4: oplicians. 3; pliolographei . ; 
pianos (and miscellaneous musical Inatrunients), 
2; radio aapplies, 2; restauranta (Inclnding ho¬ 
tels), 12; sboea, 4; sporting goods, 2; stationer. 
2; women’ apparel, 2. 

Greensboro, North Carolina 

An Industrial City 

Covered by an EVENIING Paper 

Greensboro is one of the most favorably 

talked about cities of the South—progressive, 

busy, and the heart of North Carolina’s indus¬ 

trial activity. 

You must use the Record, “The Home Paper” 

to cover Greensboro—only an EVENING 

PAPER GETS MAXIMUM ATTENTION IN 

AN INDUSTRIAL CITY! 

The Record’s home circulation and close con¬ 

tact with jobbers and retailers should place it on 

every North Carolina list. 

Now “at home” in a handsome new plant on 

Greensboro’s “Million Dollar Street.” 

Greensboro Daily Record 
“THE HOME PAPER” 

Evening and Sunday Morning 

GREENSBORO, NORTH CAROLINA 

J 
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GOLDSBORO, N. C. 
lltO Papmlation. 11,2M. 

CHr aad labarlMio btimaU, 10,000. 
■<AoaU: S; Nomber of Poplin, 9,538. 

Chorcliao: 10, 
Btaki: S; Total lU-aoorcca, 88,000,000. 

Tboatraa: 2; Total nombor of aoati, 1,650. 

Kaaidential Taaturei: One famll; bouses. 
•stall Sbopplnf Bection: About 5 blocks In 

rester of cltj. 

Tradiv Area: Radius of 18 miles. 

yambsr of Rstail Outlets for Natioiially Ad- 
TMtised Products: Passenger automobile agen¬ 
cies, 14; commercial auto, agencies, 0; antomo- 
Ule accessories, 10; automobile tire agencies. 
IS; bakers, 2; cigar stores and stands (inclnd- 
Ing hotels), 10; confectioners (Including hotel 
iUnds), 10; dressmakers, IS; druggists, 8; 
Srj goods, 20; department stores, 2; electrical 
rapplies, 2; Sorists, 1; fruits, 4; furniture, 6; 
sarages (public), 12; grocers, 55; hardware, 4; 
jewelry, 7; meat markets, 4; men's furnishings, 
S; men's clothing, 9; merchant tailors, 2; 
eiilllncrs, 9; opticians, 1; photographers, 3; 
pianos (and miscellaneous musical instruments), 
3; radio supplies, 2; restaurants (Including 
hotels), 14; shoes, 8; sporting goods, 1; sta¬ 
tioners, 3; women's apparel, 4. 

GREENSBORO, N. C. 
1980 PopnUtlon, U. S. Census, 1923, 43,525. 

City and Suburban Estimate, 4.8,.’'i00. 

Patiro Whites, 73.2%; Negroes, 26.8%; Indns- 
Mil. 30%; English Reading, 95.4%; Families, 
3.788. 

Schools; Piildic tirade, 23; Higli. 1; School 
Children. White, 7,300; Colored, 2.."tl.".. Num¬ 
ber of I'upils, 4,968. 

(lurches: Baptist, 25; Christian Science, 1; 
Coagregational, 2; Episcopal, 4; Hebrew, 2; 
Methodist, 23; Presbyterian, 6; Roman Catholic, 
1; Mlscrllaneons, 27. 

Banks: National, 1; State, 5; Total Resources, 
326,611,9*0.02; Savings Bank Deposits Total, 
|21.0''0,345.86. 

Theatres: Legitimate, 1; Moving Pictures, 3; 
Tisdeville, 1; Hiscellaneous (Auditorium, etc.), 
1. Total nnmlM-r of seats. 2.200. 

Location: Greensboro Is located In the north¬ 
ern part of North Carolina anri in the center 
of Guilford County, served by Southern (main 
line) and Atlantic A Yadkin railroads; motor 
biu mutes to alt points in the Carolinas. 

Principal Industries: Cotton manufacturing 

ilargeat denim mill In the world), ovaralls, 
cigars, shades, brick, woodworking machinery, 
terra cotta, fertilisers, fabricated steel, elastic 
webbing, chemicals. 

Kaanfaeturlng Establishments. 62. T.eadtng 
flrma, Rsrolntlon, Proximity, White Oak Cotton 
llins, Pomona Terra Cotta Co.. Tick Chemical 
Co., Blue Bell Overall Co.. El Reeso Cigar Co., 
Seldenberg A Co., Rees Mitchell, Pomona Cotton 
Mills, Carolina Steel A Iron Works, Sunthern 
Webbing Mills. Proximity Print Works. 

Total value of yearly output of factories esti¬ 
mated, 866,000,000. 

Bpoelal Information: South's greatest insnranco 
center. It Is the home offlee and headquarters 
for live life and live lire Insnrance companies. 
Greensboro's location and Its rail connections 
with Important shipping points and seaports, 
make It the natural headquarters for shipping 
and traveling North Carolina, Virginia and 
Sooth Carolina; 68 passenger trains dally. 

Residential Features: A home-owning city, 
private homes predominating; a few one and 
two-family residences, apartments. Several new 
residential projects now under way. 

Rstail Bhoppiag Section: Elm St. 9 blocks. 
Davie St. 6 liloeks. Market .St. 4 lil<M-ks. Syca¬ 
more St. 4 blocks, Washington St. 2 blocks. 

Trading Area: 600,000 people living within a 
radius of 50 miles. 

Wholesale Houses: Groceries, S; Meats, 3; 
Fruits, .3; Har<lware, 1; Dry Goo<ls. 3. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agencies, 
29; commercial auto, agencies, 4; automobile 
accessories, 10; automobile tire agencies, 11; 
bakers, 6; cigar stores and stands (Including ho¬ 
tels), 8; confectioners (Inclndlng hotel stands), 
18; delicatessen, 1; dressmakers, 22; druggists, 
18; dry gomla, 10; department stores. 7: elec¬ 
trical supplies. 7; Horlsts, 7: fruits. 3; fur¬ 
niture, 15: furriers. 1; garages (public), 6; 
grocers, 154; hardware. 7; Jewelry, 8; meat 
markets. 22; men's fiimisbing, 9; men's cloth¬ 
ing. 17; merchant tailors, 14; milliners, 11; 
opticians, 3; photographers, 7; pianos (and luls- 
cellaneous musical Instruments), 8; radio snp- 
plles, 2; restaurants (Including hotels), 28: 
shoes, 14; sporting goods, 2; stationers, 5; 
women's apparel, 19. 

See announcements on pages 169 and 161 

GREENVILLE, N. C. 
1920 Papulation, 5,773. 

City and Suburban Estimate, 10,000. 

Schools; 4; Nnmlier of Pupils, 1,663. 

Churches: 6. 
Banks: 3; Total Resources, 85,000,000. 

Theatres: 2; Total number of seats. 1,380. 
Residential Features; One and two family 

iiouses. 
Rstail Shopping Section: Five blocks center 

of town. 

Trading Area: About 12 miles. 

Number of Rstail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies. 12; commercial auto, agencies, 4; automo¬ 
bile accessories, 6; automobile tire agencies, 8; 
bakers, 1; cigar stores and stands (Including 
hotels), 5; confectioners (Including hotel 
stands), 6; dressmakers, 5; druggists, 5; dry 
goods, 11; department stores. 2; eleetricl snp- 
plies, 1; Sorists, 1; fruits, 2r fumiture, 4; 
garages (public), 6: grocers, 44; hardware, 8; 
Jewelry, 3; meat markets, 8; men's furnishings, 
6; men's clothing, 7; merchant tailors. 2; 
milliners, 6; opticians, 1; photographers. 2; 
pianos (and miscellaneous musical instruments), 
1; radio supplies, 1; restaurants (including 
hotels), 12; shoes, 5; sporting goods. 1; sta¬ 
tioners, 1; women's apparel, 2. 

HENDERSON, N. C 
1920 PopulatloB, 5,267. 

City and Suburban Estimats. 11,300. 

Native Whites. 75%; Negroes, 24H%; Foreign 
Bom. 14%; Industrial Workers, 20%; Engli^ 
Reading, 98%; Families, 2,000. 

Schools: Pulilic Grade, 7: High, 1: Parochial, 
2; Number of Pupils, 2,512. 

Churches; Baptist. 4: Episcopal, 1; Metho¬ 
dist, 4; Roman Catholic. 1. 

Banks: National, 1; State. 4 

Theatres: Legitimate. 1; .Moving Pictures, 2; 
Vaudeville, 1; Miscellaneous (Auditoriums, etc.), 
2. Total number of seats, 3.000. 

Location: Eastern part •>f North Carolina, 
center of cotton and tobacco (bright leaf) belt. 
Served by main line of Seaitoard Air Line, and 
Southern Railway, branch line. Daily bus serv¬ 
ice to all parts of North Carolina. 

Principal Industries; Cotton manufacturing, 
bags, trucks, furniture and fertiliser. 

Manufacturing Establishments. 27. leading 
8rms, American Agricultural Chemical Co., Cor¬ 
bitt Motor Co., Henderson Bagging Co., Hen¬ 
derson Cotton Mills. 

Special Information: lairgest bagging mill la 
the world. Big wholesale renter. Cement roads 
lead into city from four directions. 

Residential Features: Two nice residential 
sections. All streets of any importance pave<l. 

Retail Shopping Bection; Garnett 8t. Is the 
leading retail section and ext) nds 7 blocks. 
Eight streets devoted to wholesale and small 
shops, garage, etc. Two mill districts with 
trading sections. 

Trading Area; Twelve miles south and cast; 
20 to 40 miles west and north on account of 
hanl surface roads. 

Wholesale Houses; Groceries, 5; Meats, 1; 
Fruits, 1; Miseellancons TJnes, Radio, 1; Cost 
Hangers, 1. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products; Pass)'nger antomoblle agencies, 

5; confectioners (including hotel stands). 4; 
dressmakers. 2; druggists, 8; dry goods, 8; 
department stores, 6; electrical supplies, 8; 
Sorists, 2; frnlts, 2; fnrnltnre, 4; grocers, 60; 
hardware, 4; Jewelry, 2; meat markets, 6; men’a 
fumlsbing. 8; milliners, 2; opticians, 3; photog¬ 
raphers, 2; pianos (and miscellaneous musical 
instruments), 2; radio supplies, 1; restanrants 
(Including hotels), 5; shoes, 1; sporting (roods, 
1; stationers, 1; women's apparel. 3. 

HICKORY, N. C. 
1980 PopuUUon, 5,073. 

City and Suburban Estimate, 12,000. 

Native Whites, 90%; Negroes, 9H%; Foreign 
Bom, %%; Industrial Workers, 20%; V9igii«b 
Beading, 99% ; Families, 1,500. 

Bohools: Public Grade, 6: High, 3; Junior 
High, 1; Number of Pupils, 2,800. 

Churches; Baptist, 5; Episcopal, 1; Metho¬ 
dist, 1: I’resbyterian. 1; Misi-elianeous, 3. 

Banks: National, 1; State, 2; Total Resources, 
83.100.000; Savings Bank Deposits Total. 8325,- 
000; 2 Building and Loan Associations; Re¬ 
sources, 8350,000. 

Theatres: legitimate, 1; Moving Plctnres, 3; 
Miscellaneous (Auditoriums, etc.), 1. Total 
number of seats, 8,100. 

Location; In Piedmont, North Carolina at 
foot of Blue Ridge Mountaina. Si-rvfHl by South¬ 
ern Railway and Carolina A Northwestern Rail¬ 
way. On State Highway No. 10, running from 
coast to Tennessee line. Center of excellent 
highway system. Served by dve bos sebedolea 
in all directions. 

Principal Industries: Furniture, wagons, build¬ 
ing materials (wood), hosiery, overalls, textiles, 
I’ordagp, machine shop products, pumps. 

Manufacturing Establishments, 52. Leading 
Brnis, Piedmont Wagon Works, Brookford Mills, 
Elliott Knitting Mills, Hickory Chsir Co., Hick¬ 
ory Furniture Co., Martin 4'urnlture Co., South¬ 
ern Desk Co., National Ball Bearing Works, 
Catawba Creamery Co. Total value of yearly 
outpnt of factories estlmat) d at 816,000,0(10. 

Special Information: lorweat fire Insurance 
rate In State. X’nder city manager form of 
government, being second city In the Dnited 
States to ailopt this form. Low tax rate, |2 
per bundrtd on 66% valuation. 

Residential Features: Mostly one-famiiy homes, 
several small apartment houses. Private homes, 
owned by tenants, prolomlnate. Mill villages 
owned by mills. 

Retail Shopping Section: la conSned to four 
blocks adjacent to public square, which Is In 
centew of city. Several smaller business sections 
In suburbs of West Hickory, Brookford, High¬ 
land and Iiongview. 

Trading Area; Extends for 20 miles In each 

ConltHued on page 162 

Greensboro, North Carolina 
Population City 43,525 Trade Territory 275,000 

GREENSBORO is surely one of the most prosperous cities in the South today. 

Business is good in all lines. Practically everybody with plenty of work to do and doing 

it—Fall and Winter buying in the retail stores extra heavy. There is every assurance 

of good business for the coming year in Greensboro. 

THE GREENSBORO DAILY NEWS (Member of A. B. C.) with 23,968 week day 

circulation and 31,1 14 Sunday, completely covers Greensboro and its trading territory. 

We are glad to co-operate with national advertisers and do everything in reason to make 

results profitable from advertising in our paper. 

The Greensboro Daily News 
National Advertising Representatives 

Cone, Hunton & Woodman, Inc. 
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Hickory (can’t) 

direction, includinc portions of adjacent conn- 
ties connected by excellent roads. Is tradlnc 
center for fannlns population of 30,000. 

Wliolesale Houses: Groceries, 7; Heats, 1; 
Fruits, 2; Hardware, 1. 

Number of Betail Outlets for Nationally Ad- 
Tortlsed Products; Passenger automobile agen¬ 
cies, 6; automobile accessories, 3; bakers, 2; 
cigar stores and stands (including hotels), 2; 
dressmakers, 0; druggists, 4; iij goods, 10; 
department stores, 2; electrical supplies, 8; 
florists, 1; fruit, 1; furniture, 4; garages (pub¬ 
lic), 5; grocers, 6; hardware, 2; Jewelry, 2; 
meat markets, 3; men’s fumisbing, 2; men's 
clothing, 2; merchant tailors, 1; milliners, 3; 
opticians, 3; photographers, 3; pianos (and mis¬ 
cellaneous musical instruments), 2; radio sup¬ 
plies, 1: restaurants (including hotels), 5; 
shoes, 1; stationer, 1; women’s apparel, 1. 

See announcement column 4 

HIGH POINT, N. C. 
1920 Population, 14,302—Special Goremment 

Census 1923, 22,279. 

City and Suburban Estimate, 28,000. 
Native Whites, 79.3%, Negroes. 2il.l%; For¬ 

eign Bom, .6%; Industriid Workers, 8,881; Eng¬ 
lish Beading, lUU'). 

Schools; Public Grade, 6; High, 2; Number of 
Pupils, 5,000. 

Churches: Miscellaneous, 36. 

Banks: National, 1; State, 3; Total Re¬ 
sources, 835,335,510.89. 

Theatres: Legitimate, 1; Moving Pictures, 2; 
Vaudeville, 1;- Total number of seats, 2,000. 

Location; High Point is located at almost the 
exact geographical center of the state. Served 
by the Southern, Norfolk & Western, and At¬ 
lantic Coast Line. Soutbera By. main line 302 
miles south of Washington—3.'i8 miles north of 
Atlanta. Also on High Point, Randleman, Ashe- 
boro A Southern which gives the city connection 
with the Seaboard Air Line and Norfolk South¬ 
ern. 

Principal Industries: Furniture, woodwork and 
textile manufacturing. 

Manufacturing Estabiishments; 137; Leading 
firms: Amos Hosiery Mills, Cloverdale Cotton 
Mill, Durham Hosiery Mills, High Point Hosihry 
Mills, Bar Spring Co., Olenola Brick Co., Onll- 
ford Machine Co., P. A. Thomas Car Works, 
Alma Fnmitnre Co.. Ault Mfg. Co., Acme Fur¬ 
niture Co., Continental Furniture Co., Hayworth 
Furniture Co., Kearns Furniture Co., J. A. Und- 
-ay Furuitiire Co.. Myrtl« Deik Co., Southern 
Chair Co. 

Total value ef yearly output of factories esti¬ 
mated at 830.000,000. 

Special Information: High Point makes the 
broad claim that It has a larger number of 
manufactures than auy other city its size in 
the United States. The annual output of its 
factories is approximately 830,000,0()0 with a 
total of 8,891 workers. The annual payroll 
amoonts to over 87,150,000. The output of 
furniture and wood-working plants is estimated 
at over 817,500.000 annually. The textile man¬ 
ufactured output is 812,500,000 annually, with 
859,875 paid weekly to employee. 

Besidential Features: Mostly one and two- 
story residences. Private homes predominate. 
80% of the population own their homes. High 
Point has a number of high class residential 
developments with houses ranging in value from 
87,000 to 8100,000. 

Betail Shopping Section: Main Street section, 
4 blocks between Green and Richardson, Wrenn 
Street section, 4 blocks between Green and 
Richardson. All cross streets between Main 
and Wrenn. 

Trading Area: East, 10 miles; West, 10 miles; 
North, 10 miles; South, 20 miles. 

Wholesale Houses; Groceries, 8; Meata, 1; 
Fruits, 2; Miscellaneous Lines, 3. 

Number of Betail Gotlets for Nationally Ad¬ 
vertised Products: Passenger automobile agencies, 
7; automobile tire agencies, 7; bakers, 2; cigar 
stores and stands (including hotels), 2; confec¬ 
tioners (Including hotel stands), 3; delicatessen, 
1; dressmakers, 12; druggists, 7; dry goods, 10; 
department stores, 1; electrical supplies, 5; 
florists. 3; fruits, 4; furniture, 7; garages (pub¬ 
lic), 8; grocers, 100; hardware, 4; Jewelry, 4; 
meat markets, 8; men’s furnishing, 10; men’s 
clothing, 10; merchant tailors, 2; milliners, 1; 
opticians, 4; photographers, 5; pianos (and mis¬ 
cellaneous musical instruments), 2; restaurants 
Gncliidlng hotels), 10: «lK>eB. 4; stationers, 2: 
women’s apparel, 5. 

KINSTON, N. C. 
1920 Population, 10,772. 

City and Suburban Estimate, 12,000. 

Native Whites, 65%; Negroes, 44%; Foreign 
Bom, 1%; Industrial Workers, 10%; English 
Beading, 100%; FamiUea, 1,856. 

Schools: Public Grade. 4; High, 1; Parochial, 
3; Number of Pupils, 5,638. 

Churches: Baptist, 5; Christian Science, 1; 
Episcopal, 2; Hebrew, 1; Methodist, 2; Presby¬ 
terian, 1.; Roman Catholic. 1; Miscellaneous, 4. 

Banks; National. 2; State, 8; Total Resources, 
83.980,107.99. 

Theatres: Moving Pictures, 2. Total number 
of seats, 1,200. 

Location: On Nense River, served by Atlantic 
Coast Line and Morfolk-Bontbem, Kiaston-Caro- 
lina, Carolina Railway O)., bus service to west¬ 

ern Carolina, east to New Bern, north to Green- 
vUle. 

Principal Industries: Cotton milling, silk miU- 
ing, fertiliser milling, tobacco market, hosiery 
mill, lumber plants, ice plants, brick mills, ice 
cream plants, iron and mantle works, overall 
factory, mattress factory, meat packing plant. 

Manufacturing Establishments, 68. Leading 
firms, Kinston Cotton Mills, Caswell Cotton 
.Mills, Hines Bros. Isimber Co., Hines Ice Cream 
Co., Orion Knitting Mills. 'Total valne of yearly 
output of factories estimated at 87,750,000. 

Special Information; Kinston serves about 
75,000 people in trade area, U county seat; has 
l.arge lines up river during Iwo-lhirds of year 
to carry fertilizer, etc.; has 84.000,000 invested 
In in<liistry; farm prmluctH valuerl at 811.000,0<J0 
marketed here annually; is tbe third largest to¬ 
bacco market in tbe State; assessed valuation 
in 1921 was: City, 811,200.000; county, 827,000.- 
000. Is tbe leading trade center of eastern 
Carolina east of Goldsboro and north of Wil¬ 
mington. Every foot of highway to adjacent 
county lines is bard surfaced with 18 ft. road¬ 
way; has excellent water system, gas, electric 
light and sewerage. 

Besidential Features: Most homes owned by 
occupants, fully %. Mostly one-family homes. 
Fine residential districts developing towards 
west. Negro homes segregated. 

Retail Shopping Section: Extends from South 
tfueen to North Queen, 9 blocks: Heritage from 
Caswell to Norfolk-Southern Railway, 6 blocks, 
and one block off both of these streets in each 
direction. There are a number of smaller sub¬ 
urban business developments in tbe city and Just 
outside. 

Trading Area; Twenty-live miles in each di¬ 
rection. During tobacco season this area is 
atmut doubled. 

Wholesale Houses: Groceries, 4; Meats, 3; 
Fruits, 3; Hardware, 3; Dry Goods, 2; Miscel¬ 
laneous Lines, 1. 

Number of Betail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobUe agencies, 
11; commercial auto, agencies, 6; automobile 
accessories, 4; automobile tire agencies, 14; 
bakers, 2; cigar stores and stands (including ho¬ 
tel), 6; confectioners (including hotel stands), 
8; dressmakers, 8; druggists, 9; dry goods, 8; 
department stores, 1; electrical supplies, 4; flor¬ 
ists, 2; fruits, 10; fumitnre, 4; furriers, 1; 
garages (public), 6; grocers, 18; hardware, 4; 
Jewelry, 1; meat markets, 6; men’s fumisbing, 
8; men’s clothing, 8; merchant tailors, 2; milli¬ 
ners, 2; opticians, 3; photographers, 1; planoa 
(and miscellaneous musical Imitmments), 2; 
radio supplies, 2; restaurants (including hotels), 
6; shoes, 4; sporting goods, 2; stationers, 4; 
women’s apparel, 9. 

See announcement below 

LEAKSVILLE. N. C. 
1920 Population, 1,006. 

City and Bnbnrbaa Estimate, 4,000. 

Native Whites, 80%; Negroes, 20%; Ferelga 
Born, %%: Industrial Werkers, 70%; English 
Reading, 90^%; Families, 1,000. 

Schools; Public Grade, 2; High, 1; Junior 
High, 1; Number of Pupils, 2,000. 

Churches: Bsptlst, 2; Christian Science, 1; 
Episcopal, 1; Methodist, 2; Presbyterian, 2. 

Banks: National, 1; SUte, 2; Total Re¬ 
sources, 81.300,000; Savings Bank Deposits Total, 
860.000. 

Theatres: Moving Pictures, 2; Vaudeville, 1; 
Total number of seats, 1,580. 

Location: Danville A Western By. 

Principal Industries: Bedspread Mill, Ax- 
minster Bug Mill, Carolina Cotton A Woolen 
Mills Co. 

Manufacturing Establishments, 5. Leading 
firms: Carolliuk Cotton A Woolen Mill Co., Mar¬ 
shall Field Mills Corp. 

Annual output, 81,500,000. 
Besidential Features: Mostly 1 and 2 family 

bouses, private homes predominating. 

Betail Shopping Section: Washington St. 8 
blocks, retail stores. Factory St., wholesale. 

Trading Area: Fifteen miles in each direction. 
Business center is the only street between L«aks- 
ville and Spray, N. C., which has an industrial 
impulation of 12,000. 

Wholesale Houses: Groceries, 2; Meata, 2; 

Lenoir County has Nearly 

100 Miles Asphalt Paving. 

First County in State to 

Complete Paving Program 

KINSTON, N. C. 
Heart of the Greatest Bright 

Leaf Tobacco Growing Sec¬ 

tion in the World 

Sitni^ton ;|Rocning|^etPiei 
eSTABLISHED 1014 

{Member the Aesoeiated Press) 

The Leading Paper of Ita Section 

Net Paid Circulation ACA 
October 15, 1924 fcyaFaJU 

Publishers’ Representatives; 

FROST. LANDIS & KOHN 
Offices in Principal Cities. 

Fraita. 1; Hardware. 2; Dry Goods, 4; MlacaDan- 
eona Lines, 22. 

Number of Betail Outlets for Natiaaally Ad¬ 
vertised Prodnota: Passenger antomobile agencies, 
4; commercial auto, agenciet, 1; antomobile ac¬ 
cessories, 2; antomobile tire agencies, 2; bakers, 
1; cigar stores and stands (inclodlng hotels), 8; 
confectioners (inclnding hotel stands), 2; dress¬ 
makers, 2; druggists, 2; dry goods, 3; electrical 
suppllea, 2; florists, 1; fruits, 2; fnmitnre, 4; 
furriem, 1; garages (public), 2; grocers, 8; 
hardware, 2; Jewelry, 2; meat markets, 4; men's 
furniabing, 3; men’s clothing, 2; merchant 
tallora, 1; milliners, 8; opticians, 2; photo¬ 
graphers, 1; pianos (and mlscellaneont mutlcal 
iimtramenta), 1; radio supplies, t; restaurants 
(including hotels), 2; shoes, 1. 

NEW BERN, N. C. 
1929 Population, 12,189. 

City and Suburban Estimate, .’tll.Of^O. 

Native Whites, 60%; Negroes, 30%; Foreign 
Bom, 10%; Industrial Workers, 40%; English 
Beading, 85%; Families, 2,500. 

Schools: Public Grade. 5; High, 2; .lenior 
High; Parocblal, 2; Nnmber of Pupils, 4,000. 

Churches: Baptist, 6; fTiristlin Science, 1; 
EplHcopal, 2; Hebrew, 1; Methodist, 7; Presby¬ 
terian, 2; Roman Catholic, 2; Miscellaneous, 12. 

Banks: National, 1; State, 2; Total Resources, 
810,493,643.29; Savings Bank Deposlta Total, 
81,257,864.96. 

Theatres: Legitimate, 2; Moving Pictures, 8; 
Vaudeville, 2; Miscellaneona (Auditoriums, etc.), 
3. Total number of seats, 3,250. 

Location: Norfolk-Sootbern Railway, 3 lines. 
Atlantic Coast Line, 2 steamer companies plying 
to Baltimore and Norfolk. 

Principal Indiutriei: Lumber, veneer, base¬ 
ball bats, pants mannfactnrlng company, brooms, 
barrels, cotton oU, fertiliser. 

Manufaotnrlng Establishments, 12. Leading 
firms, Rowland Lumber 0>., Pine Lumber Co., 
Monger A Bennett, Barber A Hannings, Nense 
Veneer A Box Cb., North Carolina Veneer Co., 
New Bern Cotton Oil Co., B. H. A J. A. Mead¬ 
ows. Total valne of yearly ontpnt of factories 
estimated at 850,000,000. 

Residential Faatnraa: Many colonial homes 
which are noted for snperlor arcbltectnre. Bum¬ 
ble homes of mill workers abonnd. Two sec- 
tioM, new, contain medium priced bomea of 
clerks, skilled mechaiMcs. etc. 

Betail Shopping Bection: Extends five blocks 
In lower part of dty; other retail aections for 
food soppUes. Have all important chain stores, 
J. C. Peniv, Woolworth’s, Kress, A. A P., 
Penders, and one of the largest department 
stores in North Carolina. 

Trading Area: Radina of 50 miles, extending 
over live counties, with paved roads leading into 
New Bern. 

Wholaoala Hoaaas: Groceries, 14; Meats. 2; 
Frnlts, 10; Hardwaia, 1; Dry OMds, 2. 

Nnmber of Batall Ontlaits for Nationally AA 
vsrtiaad Prodnota: Paaaenger antomobile agenciet, 
12; commercial onto, agenciet, 6; antomobUa 
aoceaooriee, 6; antomobilo tire agencies, 8; bak- 
era, 2; cigar stores and atanda (Inclnding ho¬ 
tel), 8; confectlonem (including hotel ttandt), 
5; dressmakers, 20; druggists, 7; ixj goods, 12; 
department stores, 3; electrical anppllca. 2; 
florists, 3; frnlts, 24; fnrattare, 6; garages (pub¬ 
lic). 14; grocers, 50; hardware, 5; Jewelry. 3; 
meat markets, 21; men’s furniabing, 5; men’s 
clothing, 5; merchant tailors. 2; milliners. 4; 
opticians, 2; pbotograpbers, 2; pianos (and mis¬ 
cellaneous musical instruments), 2; radio sup¬ 
plies, 2; restaurants (Including hotels), 6; sboes, 
4; sporting goods, 3; stationers, 2; women’s ap¬ 
parel, 6. 

RALEIGH, N. C. 
1920 PiqiuUtion, 24,418; 1924, 20,771. 

City and Suburban Estimate, 300,000. 

Native Whites, 66%; Negroes, 35%; Foreign 
Bom, %%; English Beading, 100%; Families, 
6,000. 

Scboolt: Public Grade, 11; HIgb, 1; Junior 
High, 1; Parochial, 11; Nnmber of Pupils, 12,- 
000. 

Cburcbes: Baptist, 17; Christian Science, 1; 

Hickory (N. C.) 
Daily Record 

The Record serves Greater 
Hickory with its population of 
12,000. 
Hickory is the hub of a prosper¬ 
ous industrial population, a large 
percentage being home-owners. 
It is the trading center of a 
highly - developed agricultural 
back-country. 

Hickory is the seat of Lenoir 
College, an A grade institution. 
Public school system is on the 
accredited list 

In Hickory all who can read are 
Record readers. 

10096 Coverage 
by one Newspaper in 

RALEIGH 
The Capital City of North Carolina 

is assured if you use 

THE RALEIGH TIMES 
The Only Evening Paper— 
Never Missed a Day Since 1875 

The City Circulation of The TIMES exceeds 
the Number of Residences in Raleigh 

THE TIMES 
Guarantees 

The largest PAID DAILY Circulation 
in its Home Town. It has the lowest 
Advertising Rates. 

. National Representatives: 
Bryant, Griffith and Brunson 

New York, Chicago, Boston, Atlanta Home of tlia TInatB 



Editor & Publish er for December 13, 192 163 

NORTH CAROLINA 
(Cont’d) 

CaDSregatloDml. 1; Episcopal. 6; Hebrew, t; 
Metbodlat, 9: Presbyterian. 3; Roman Cbtholic, 
2; Miacellaneona. 14. 

Banb; National. 2; State. 6. 

Theatres: I«Kitimate. 2; Uorlnc Pletorea, 4; 
TaodeTillo. 1; MisceUaneooa (Aoditorlnma. etc.), 
1. Total number of seats, 9,100. 

Location: On three trunk lines leading in all 
directions. Southern, Norfolk Southern and Sea¬ 
board. and on B highways. Midway between 
Washington and Atlanta and on great Quebec- 
Miami highway. 

Principal Industries: Cotton goods, yarns, 
I'oisery. boilers, structural iron, agricultural im¬ 
plements, rehicles, cotton oil and fertiliser, 
phosphate, achool supplies, printing, building 
materials, street paring materials, candy, rail¬ 
road ahopa and headquarters for N. C. State 
Highway Commission shops. 

Manufacturing Establishments, 67. Leading 
Irms, Caraleigh Phosphate and Ferta Works, 
Hicks Capudine Co., Pilot Mills, Glenwood Mfg. 
Co., Royster Candy Co. Total ralue of yearly 
output of factories estimated at $1,341,454.06. 

Special Information: More state buildings in 
Raleigh than other capital city. 

Residential Features: Mostly one-family 
houses, owned. 

Retail Shopping Section: Fayetterllle St. 4 
Idocks, Wilmington St. 4, Sallsbnry St. 4. These 
three streets run parallel. Business section 
also includes cross street. Morgau, Hargett, 
Martin and McDowell east and west. 

Trading Area: 50 miles north, south, east 
and west, network concrete roads. 

Wholesale Houses: Groceries. 12; Meats. 4; 
Fruits, 2; Mlscellaneons Lines, Drugs, 1; Ante. 
Accessories, 1; Opticians, 1. 

Humber of Retail Outlets for Matlonally Ad- 
rertised Prodnots: Passenger automobile agenclea, 
33; automobile accessories, 20; automobile tire 
agencies, 14; bakers. 4; cigar stores and stands 
(including hotels), 10; confectioners (including 
hotel stands), 11; dressmakers, 37; druggists, 
28; dry goods, 5; department stores, 11; elec¬ 
trical supplies, 4; Borlsts, 4; fruits, 6; furniture, 
14; garages (public), 20; grocers, 196; hardware, 
4; Jewelry, 4; meat markets, 16; men’s clothing, 
13; merchant tailors. 1.1; milliners. 7; opticians, 
4; photographers, 7; pianos (and miacellaneona 
musical instruments), 3; radio supplies, 8; res¬ 
taurants (including hotels), 16; shoes, 12; sport¬ 
ing goods, 4; stationers, 5; women’s apparel, 12. 

See announoements on this page and page 14Z 

ROCKY MOUNT, N. C. 
1920 Population, 12,962 

City and Suburban Estimate, 20,000. . 

HatiTe Whites, 60%; Hegroes, 89%; Foreign 
Bom, 1%; Industrial Workers, 15%; Wngliah 
Reading, 90%; Families, 2,000. 

Bdiools: Public Grade, 4; High, 1; Number 
of PnplU, 6,000. 

Chnrohes: Baptist, 2; rhrlstlan Science, 1; 
Episcopal, 1; Methodist. 3; Presbyterian, 2; 
Roman Catholic, 1. 

Banks: National. 3; State, 2; Total Resources, 
$8,500,000. Sarlngs Bank Deposits Total. $1,- 
780.000. 

Theatres: Legitimate, 1; Moring Pictures, 2; 
Vanderille, 1. Total number of seats, 3,100. 

Location: The center of East North Carolina 
on main line of A. C. L.. New York to Jack- 
tonriile. Norfolk, Va., to Wilmington, N. C., 
on branch lines from Rocky Mount to Spring 
Hope, Plymouth. The center of the bright leaf 
tobacco Mt. Bus serrice east and west with 
all Important connections. 

Principal Industries: A. C. L. Shops, caUed 
Emerson Shops, and yard and roundhouse A. C. 
L, dlrigJsM headquarters. 

Mani^actnrlng EatahUshments, 88. Leading 
Arms, Rocky Mount Cotton Hills, Planters’ Cot¬ 
ton Seed Oil and Fertilizer Co., Nash Brick Co., 
Parson Brick Co., Bnildera’ tesh A Door Co., 
Tar Rlrer Lumber Co., Clark-Lyneb Lumber Co., 
Southern Cotton Oil Co. (branch mill). Imperial 
Tobacco Co., Tborpe A Ricks, Cblna-Amerlca 
Tobacco A leading Co. Total ralne of yearly 
output of factories estimated at $26,000,000. 

Special Information: ’This is the center of 
the well-known bright leaf tobacco section. 
Aiiundant yield in tobacco, cotton, com. peanut* 
and other crops. Serves the center of Eastern 
North Carolina as a wholesale center. The A. 
P. L. branch lines leading out to east and west 
make it the gateway to Eastern North Carolina. 

Residential Features: Town is 25 years old. 
With exception of one old street all homes are 
family style, new, the bungalow type predomi¬ 
nating and residents own their homes mostly. 
Several stiburbnn residential sections are growing 
fast with nice cottages and bungalowa being 
erected. 

Retail Shopping Section; SUrts at Thomas 
and Main Sts, and extends on Main 8t. for Sre 
blocks. All side streets entering to Main are 
in business section for one block from Main St.; 
three blocks on Wasbiagton St., which is parallel 
with Main. Several streets leading off Wash¬ 
ington St. to west and east are bualneas from 
one to three blocka 

TradiiW Area: Sixty miles to east; 18 mUes 
to south; 25 miles to north; 80 miles to west. 
During tobacco selling season, via.. Sept. 1 to 
March 15. this trading area la increased to¬ 
gether with volume, as the farmers come to sell 
and bny. It la for 12 months the shopping cssi- 
ter for this section. 

Wholesale Honsea: Groceries, 8; Meats, 2; 
Fraita, 1; Dry Goods, 1; Miscellanoens Uses, 8. 

Humber of Retail Outlets for Rationally Ad¬ 
vertised Prodnots: Passenger automobile agencies, 
18; commercial auto, agenclea, 8; antomoblle 
acceseoriea, 42; automobile tire agencies, 84; 
bakers, 4; cigar stores and stands (including ho¬ 
tels), 21; confectioners (inclnding hotel Hlands), 
169; delicatessen, 1; dressmakers, 16; dmgglsts, 
14; dry goods, 88; department stores, 9; elec¬ 
trical supplies, 4; Sorists, 2; fruits, 21; furni¬ 
ture, 7; garages (public), 12; grocers, 41; hard¬ 
ware. 5; Jewelry, 4; meat markets, 11; men’s 
furnishing, 18; men's clothing, 18; merchant 
tailors, 2; milliners, 9; opticians, 2; photogra¬ 
phers, 4; pianos (and miscellaneous musical in¬ 
struments), 5; radio supplies, 11; restaurants 
(including hotel), 14; shoes, 120; sporting goods, 
4; stationers, 6; women's apparel, 72. 

SALISBURY, N. C. 
1920 Population, 13,973. 

City and Suburban Estimate, 25,000. 

Native Whites, 82%: Negroes, 15%; Foreign 
Born, 3%; English Reading, 100%; Families, 
5,000. 

Schools; Public Grade, 7; High, 1; Junior 
High, 7; Parochial. 1; Number of Pupils, 2,600. 

Churches: Baptist. 2; Christian Science, 1; 
Congregational, 3; Episcopal, 10; Methodist, 4; 
Presbyterian, 4; Roman Catholic, 1; Miscellane¬ 
ous, 20. 

Banka: National, 7; State, 4. 

Theatres: Legitimate, 1; Moving Pictures, 5; 
Vandeville, 2; Miscellaneous (Anditorlnms, etc.), 
2; Total number of seats, 3,000. 

Location: On Southern main line and three 
tiranches. Transfer sheds and shops located 
here. 

Prinoipal Industries: Railroad shops, cotton 
milla, aluminum, granite and farming, rubber 
plant, lumber, holsery mills, and other small 
indnstrles. 

Manufaetniing Establishments, 75. Leading 
drms; Salisbury Cotton Mills and Kesler Mill 
(a branch of the Cannon Mills), the largest 
towel mills in the world. The Cannon Mills 
at Kannapolis are partly located In this county. 

Special Infoimation: I.argest Railroad shops 
of the Southern R.R. in Spencer one mile away 
and vlrtnally a part of Sallsbnry. Large gran¬ 
ite quarries and aluminum works of the Mellon 
interests located at one end of branch R.B. 
out of Sallsbnry. 

Resldeatial Featnrea: Mostly single family 
houses, with apartments beginning to be bnllt. 
Five built and nnder construction at present. 

Retail Shopping Section: Three blocks north 
and sontb of Square; two E5*st and West cross¬ 
ing Msin on side str-ets. 

Trading Area; Twenty miles South and West; 
Sixty miles to Southeast; Sixteen, North. 

Wholesale Houses: Groceries, 12; Meats, 1; 
Fruits, 2. 

Number of Retail Ontlets for Rationally Ad- 
vortised Prodnots: Passenger automobile agencies, 
lO; bakers, 4; cigar stores and stands (includ¬ 
ing hotels). 15: confectioners (including hotel 
stands). 5; delicatessen. 1; drugglaU, 8; dry 
goods, 30; department stores, 5; electrical sup¬ 
plies, 5; Sorists, 3; furniture, 5; garages (pub¬ 
lic), 6; grocers, 29; hardware, 6; Jewelry, 5; 
meat markets, 6; men’s furnishing, 9; men’s 
clothing, 9; merchant tailors, 4; mllllnen, 6; 
opticians, 3; photographers, 4; pianos (and mis¬ 
cellaneous mnsical instruments), 2; radio sup¬ 
plies, 5; restanrants (including hotels), 20; 
shoes, 6: sporting goods, 6; stationers, 2; wo¬ 
men's apparel, 10. 

SCOTLAND NECK, N. C. 
1920 Popnlation, 2.061. 
City and Sabnrbsn Estimate, 5,000. 

Schools: 2; Number of Pupils, 043. 

(Bmrehes: 3. 
Banks: 2: Total Resources, $1,300,000. 

Theatres: 2; Total number of seats, 1,100. 

Residential Features: Single houses. 
Retail Shopping Section: About 3 blocks. 

Trading Ares: Ten miles. 
Rnmber of Retail Ontlets for Nationally Ad¬ 

vertised Products: Passenger automobile agen¬ 
cies, 6; commercial auto, agencies, 3; automo¬ 
bile accessories, 6; automobile tire agencies, 6; 
Inkers, 1; cigar stores and stands (including 
hotels), 2; confectioners (including hotel 
stands), 4; dressmakers. 4; druggists, 4; dry 
goods, 6; department stores. 1; electrical sup¬ 
plies, 2; Borists, 1; fruits, 3; furniture. 3; 
garages (public), 5; grocers, 22; hardware. 3; 
lewelry, 2; meat markets, 5; men’s furaiahings. 
:t' men’s clothing, 5; merchant tailors, 2; 
milliners, 4; opticUns. 1; photographers, 1; 
pianos (and miscellaneous mnsical Instruments), 
2; radio supplies, 1; restanrants (Inclnding 
liotels), 6; shoes, 4; sporting goods, 1; sta¬ 
tioners, 1; women’s apparel, 1. 

STATESVILLE, N. C. 
1920 Population, 7,895. 

City and Suburban Estimate, 11,000. 
Native Whites, 79.5%; Negroes, 20%: Foreign 

Born, .5%; Eonglish Beading, 89%; Families, 
1,661. 

Sohools; Pnbllc Grade, 8; High, 1; Number of 
Pupils. 1,865. 

Banka: National, 2; State, 2; Total Resonrees, 
43.500.000. 

Theatres: Moving Pictures, 8. Total number 
of seats, 1,900. 

Location: On three routes of the State High¬ 
way System from Beaufort to Murphy, from 
( harlotte to Sparta, from Statesville to Tay¬ 
lorsville. 

Principal Indnstrlss: Flour mills, foundries and 

Continutd on pagf 164 

The Old Keiiable” 

.NEWS AND OBSERVER ' 

‘Dtilii *f tbt butt' 

North Carolina’s 
Dollars 

Are Never Idle 

They remain busily engaged in build¬ 
ing Schools, Colleges, Homes, Factories, 
buying Food Supplies, Clothing and other 
necessities. 

Statistics show that $140,347,366.00 
were paid to the government for income 
taxes for 1923, while more than $120,000,- 
000.00 worth of hard surfaced roads are 
now under construction. 

ADVERTISERS 
will find North Carolina a very interesting 
territory and foremost among newspapers 
of the state stands The Raleigh News and 
Observer, long known among its thou¬ 
sands of constant readers as “The Old 
Reliable.” More circulation—more state 
and local news and more genuine reader 
interest. These features mean but one 
thing to the advertiser— 

MORE RESULTS 
30,000 Daily — 33,000 Sunday 

Rate 7c. per line Flat, 

Daily and Sunday 

The News and Observer 
Josephus Daniels, Pres, and Editor 

RALEIGH. NORTH CAROUNA 

Nationally Represented by 

JOHN M. BRANHAM CO. 
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NORTH CAROLINA and NORTH DAKOTA Markets in Standard Surveys 

I NORTH CAROLINA 
(Cont’d) 

Btateiville (con’t) 

marbine shops, hosiery niills, cotton mills, fur- 
Dltnre, veneer, lahacco factories, box shocks, 

sheet metal work. 

lug hotels), 7; confectioners tlnciudiiig hotel 
stands), 7; delicatessen, 1; dressmakers. 10; 
drngKists, 4; dry goods, 14; department stores. 
1; electrical supplies, 2; florists, 1; fruits, 4; 
furniture, 2; garages (public), 5; grocers, .Tl: 
hardware, 7; Jewelry, 1; meat markets, 17; 
men’s furnishings, &; men’s clothing, o: mer¬ 
chant tailors, 2; milliners, 8; opticians, 1; 
photographers, 2; pianos (and miscellaneous 
musical instruments), 1; radio supplies, 2: res¬ 
taurants (Including hotels), 15; shoes, 4; siwrt- 
ing goods, 2; stationers, 1; women’s appar 1. 2. 

ting niills and largest wagon works in the 
south. Lumber mills. 

Manufacturing Establishments, 8. Leading 
Arms, Imperial Tobacco Co., Export Tobacco 
Co.. Hackney Wagon Factory, Farmers Cotton 
nil .Mill, Williams Lumber Co. 

Special Information: Large bright leaf tobacco 
market. 

Residential Features: One and two-family 
houses: very small section devoted to work¬ 
ingmen’s tenements. 

Standard Surveys 
of 

NORTH DAKOTA 

BISMARCK, N. DAK. 
Manufacturing Establishments; 22. 

Yearly value cf output, *n,ir,2.271; yearly pay¬ 
roll, <1,3(16,286. 

Special Information: Statesville has 12 pas¬ 
senger trains dally. 'Through Pullman aervlce 
from Eastern Carolina to Cincinnati and the 
west; also from New York, Philadelphia and 
Washington to nil parts of the country. 

Residential Features; Mostly one-family 
houses. 

Trading Area; Extends 20 miles In each direc¬ 
tion. 

Wholesale Houses: 5. 
Humber of Retail Outlets for Rationally Ad¬ 

vertised Products: Passenger automobile agen¬ 
cies, 8; commercial auto, agencies, 3; automo¬ 
bile accessories, 12: automobile tire agencies, 8; 
bakers, 2; cigar stores and stands (including 
hotels), 3; confectioners (including hotel 
stands), 4; dressmakers, .’i; druggists, 4; dry 
goods, 3; department stores, 1; electrical sup¬ 
plies, 3: florists, 2; fruits, 3; furniture, 3; gar¬ 
ages (public), r>; grocers, 38; hardware, 3; 
Jewelry, 4; meat markets, 2: men’s furnisbingi, 
r>; merchant tailors, 2; milliners, 3; opticians, 1; 
photographers, 1; pianos (and inlseellaneons mu¬ 
sical instruments), 1: radio supplies, 1; res¬ 
taurants (including hotels), 7; slio«‘n. 3; sporting 
goods, 1; stationers, 2. 

TARBORO, N. C. 

WILMINGTON, N. C. 
1920 Population, 33,372. 

City and Suburban Estimate, approximately, 
42,000. 

native Whites, 60%%; Negroes, 33%%; For¬ 
eign Bom, % of 1%; Industrial Workers, 25%; 
English Residing, 90%. 

Schools: Public Grade, 12, both races; High, 
1 White, 1 Colored; Parochial, 1 White, 1 Col¬ 
ored; Number of Pupils, W'hlte 200, Colored, 
275. 

Churches: Baptist, 4; Christian Science, 1; 
Episcopal, 4; Hebrew, 2; Methodist, 4; Presby¬ 
terian, 4; Roman (^tbolic, 1 White, 1 Colored; 
Miscellaneous, approximately, 10. 

Banks; National, 1; State, 5; Total Resources, 
<3,201,072.82; .Savings Bank Deposits Total, 
<0,785,088.35. 

Theatres: Ls’gitimate, 1; Moving Pictures, 3: 
Vaudeville, 1. Total number of seats, approxi¬ 
mately, 3,500. 

Location: On Cape Fear River, eight miles 
from ocean to east, and 28 miles from mouth of 
river southward. Served by Atlantic Coast Line 
and Seaboard Air Line, and Wilmington, Bruns¬ 
wick and .Southern railroads. Weekly Clyde 
Line service with New York. Five major high¬ 
ways of North Carolina converge at Wilmington. 

Retail Shopping Section: Nash St. with 
Barnes anti Green running parallel on either 
-hie, and Railroad, Spring, Tarboro and Golds- 
iKiro parallels cutting these from the retail 
shopping section. Three outlying retail sec¬ 
tions, and small retail groceries scattered 
throughout the city. 

Trading Area: Extends about 20 miles, north, 
east, west and south. Wilson Is center and 
mi tropolis of a vast territory that is being 
rapidly developed In which there are no large 
cities. 

Wholesale Houses; Groceries, 5; Meats, 4; 
Fruits, 4: Hardware, 1; Miscellaneous Lints: 
Candy, i iuars. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agencies, 
3; commercial auto, agencies, 8; automobile ac¬ 
cessories, 8: automobile tire agencies, 8; bakers, 
3; cigar stores and stands (including hotels), 
5; confectiont rs (inclmling hotel stands), 4; 
dressmakers, lit; ilriigclsts. S; dry gotels, 18: 

department stores, 4; electrical supplies. 3; 
florists, 3: fruits, 5: furniture, 5; garages 
I public). Id: griK-ers, 3<l; hardware, 5; Jewelry, 
5; meat niarki ts. 4; men’s furnishing, 3: men's 
clothing, 10; merehant tailors, 2; milliners, 8; 
opticians, 4; photographers, 3; pianos (and mis¬ 
cellaneous musical Insiriimoutsi, 2; radio sup 
Idles, 4; restaurants (inclmling hotels), 14; 
sl ues, 16; sporting goods, 2; stationers, 2; wo¬ 
men’s apparel, 23. 

1920 Population, 5,000. 

City and Suburban Estimate. 10,000. 

Native 'Whites. 50%; Negroes, 50%; Industrial 
Workers, 2%; English Reading, 80%; Families, 
2.000. 

Schools: Public Grade, 1; High, 1; Junior 
High, 1; Number of Pupils, 800. 

Churches: Baptist, 1; Episcopal, 1; Hebrew, 
1; Methodist, 1; Presbyterian, 1; Roman Cath¬ 
olic, 1; Miseellaneoiis, 1. 

Banks: National, 1; State, 1; Total Resources, 
<3,000,000; Savings Bank Deposits Total, <400,- 
000. 

Theatres; I^^gitlmate, 1; Moving Pictures, 1. 
Total number of seats, 1,400. 

Location: A. C. L. R. R. Co. and East Caro¬ 
lina Ry. Bus service to adjoining towns. 

Principal Industries; Cotton mills, hosiery 
mills, Fertz factories, peannt mill, cottonseed 
oil mills, fsrming and tracking, veneer mill, 
lumber, etc. 

Mannfacturing Establishments, 10. I.«adlng 
Arms, Hart Cotton Mills, Pennsylvania Hosiery 
Mills. 

Special Information: 'Three large cotton mills, 
three hosiery mills; all running at full speed the 
year round. lArge fertilizer manufacturing and 
dlstrlbnting plants. Farming backbone of this 
section. Hosiery, cotton, tobseco, peanuts, ns 
chief money crops. Splendid fanning section. 

Residential Features: Mostly modest homes. 
Homes owned by tenants. 

Retail Shopping Section; Extends from Town 
Commons to River; 6 blocks business houses on 
Main St. and 10 blocks on side streets. 

Trading Area: 60 miles east of Tarlioro, 20 
miles south of Tarboro; 15 miles west and north. 

Wholesale Houses: Grocirles, 4; fruits, 2. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger antoraoblle agencies. 
5; commercial auto, agencies, 5; automobile ac¬ 
cessories, 27; automobile tire agencies. 27; bak¬ 
ers. 2; cigar stores and stands (Including ho¬ 
tels), 15; confectioners (Including hotel stands), 
25; delicatessen. 2; dressmakers. 12; druggists, 
5; dry goods, 17; department stores, 2; electri¬ 
cal supplies. 1; florists, 1; fruits, 10; furni¬ 
ture, 3; garages (public), 12; grocers, 24; Imrd- 
ware, 2; Jewelry, 2; meat markets, 7; men’s 
furnishings, 12; men’s clothing. 12; merchant 
tailors, 1; milliners. 4; opticians, 2; photogra¬ 
phers, 1: pianos (and miscellaneous nmslcal 
instruments), 1; radio suppUeH, 2; restauranta 
(Including hotels), 2; shoes, 12; sporting goods, 
1; stationers, 5; women’s apparel, 4. 

Principal Industries: Fertilizers, amounting 
to approximately <17,000,000 yearly; lumber, 
eonerete protluets, cotton gootla and cotton ex 
porting. 

Manufacturing Establishments, approximately, 
100. leading Anns, Delgado Cotton Mills, and 
twelve to flfteen of them largest fertilizer plants 
on eoutliern roast. Total value of yearly output 
estimated at approximately <50,000,000. 

Special Information: Wilmington with Its 
deslraWe location as a port has excellent facili¬ 
ties for rail ami water distribution to siirrniind- 
iiig territory. 

Residential Features: Principally one and 
two-story frame dwellings. Due to Wilming¬ 
ton’s mild and equable climate there Is no spe¬ 
cial necessity for steam heated houses, this 
type having been installed however during re¬ 
cent years. The houses aiC planned with an 
idea of space and comfort and as a residential 
city, Wilmington Is most desirable. The city 
is a Slimmer resort without an eipial along the 
South Atlantic Coast, having several nearby 
lieaches which attract several linndrcd thousand 
visitors each siininier. 

Retail Shopping Section: Front St., 8 blocks; 
Princess St., 3 liloeks; Market St., 3 blocks; 
Dock St., 2 blocks; Second St., 6 blocks; Third 
St., 4 blocks; Castle 8t., 7 blocks. North 4th 
St., 10 blocks; Nixon St., 3 blocks. 

Trading Area: Radins of approximately 100 
to 1.50 miles, trading i>opulatlon approximately 
<250,1810. 

Wholesale Houses: Groceries, 10; Meats, 6; 
Knilts, 3; Hardware. 4; Dry Goods, 6; Mis¬ 
cellaneous Lines, 12, with approximately 50 
Arms. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agencies, 
10; commercial auto, agencies, 4; automobile 
accessories, 12; aiitoiuobilc tire agencies, 8; 
bakers, 4; cigar stores and stands (Including ho¬ 
tels), 12; confectioners (including hotel stands), 
approximately, 25; delicatessen, 1; dressmakers, 
25; druggists, ‘22: dry gixxls, 0; department 
stores, 4; electrical supplies, 3; florists, 2; 
fruits, 6; furniture, 6; garages (public), 5: 
grocers, 100; hardware, 5; Jewelry, 6: meat 
markets, 15; men’s fiirnisbings, 10; men’s cloth¬ 
ing, 8; merchant tailors, 5; milliners, 4; opti¬ 
cians, 4; photograph! rs, 3: pianos (and inlscel- 
laneons musical Instruments), 5; radio supplies, 
.3; restaurants (including hotels), 15; shoes, 8; 
sporting goods, 4; stationers, 2; women’s ap¬ 
parel, 4. 

WILSON, N. C- 
WASHINGTON, N. C. 

1920 Population. 6,314. 
City and Suburban Estimate, 7.500. 
Native Whites. .54%; Negroes, 45%; Fo«l«n 

Born. 1%; Industrial Workers, 20%; English 
Reading, 75%; Famlllea, 1,413. 

Schools; 3; Number of Piiplls. 1.638. 

Churches: 8. 
Banks; 3: Total Resources, <1,780,000. 

Theatres: 2. Total number of seats, 1,700. 

Residential Features: Mostly one family 
houses. 

Retail Shopping Section; 5 hlockt. 
Trading Area: 15 miles radius. 
Number of Retail OutleU for Nationally Ad¬ 

vertised Products: Paseenger automobile agen¬ 
cies, 10; cororoeri’ial auto, agimcles, 8; automo¬ 
bile'accessories, 8; automobile tire agencies, 7; 
bakers, 2; cigar stores and stands (includ 

1920 PopnUtion. 10,012. 

City and Suburban Estimate, 15,000. 

Foreign Born: Only 62 in whole county. 

Schools: Public Grade, 2; High, 1; Junior 
High, 1; Parochial, 1. 

Churchea: Baptist, 1; Episcopal, 1; Metho¬ 
dist, 1; Presbyterian, 1; Roman Catholic, 1; 
.Miscellaneous, 2. 

Banks; National. 1; Total Resources, <7,- 
‘200.000. 

Theatres: Legitimate, 2; Moving Pictures, 3; 
Vaiiilevllle, 2; Burlesque, 2; Mlscellsneous (Au¬ 
ditoriums, etc.), 2. 

Location: In central part of North Carolina 
on the main lines of A, C. L, and N. A 8. 
Railroads, with 26 passenger trains dally. On 
seconnt of Itt location Is the logical point for 
dtstrihutlng bouses and Jobbers in this section 
of the state. 

Principal Industries: Tobacco, cotton, kiilt- 

WINSTON-SALEM, N. C. 
1920 Population, Census, 48,395. January 1, 

• 'timate Census Bureau, 59,434. 

City and Suburban Estimate, 95,000 

Native 'Whites, 62%; Negroes, 38%; Foreign 
Bom, less than 1%; Industrial Workers, 25%; 
English Reading, 90'/i; Families, 10,000. 

Schools; Public Grade, 13; High, 2; Number 
of Pupils, 12,000. 

Churches: Baptist, 31; Christian Science, 1; 
Episcopal, 2; Hebrew', 1; Methodist, 22; Presby¬ 
terian, 6; Roman Catholic, 1; Miscellaneous, 25. 

Banks; National, 2; State, 5; Total Resource.s, 
#45,iS«MaSi. .Savings Bank Deposits Total. 
<12,000,000. 

Theatres: l,egitimate. 1 White, 1 Colored; 
Moving Pictures, 7; Miscellaneous (Auditoriums, 
etc.), .Memorial Auditorium (Municipal). ‘Total 
nunilier of seats, 7,500. 

Location; Weatern Central part North Caro¬ 
lina, on Southern, Norfolk and Western, Wins¬ 
ton-Salem Sonthliound Railroads. On eight high¬ 
ways of State system. More highways tlian any 
other city or town In the State. 

Principal Industries: Totnicco. cigarettes, fur¬ 
niture, underwear, knitted gooils and wagons. 

Manufacturing Establishmenta, 90. Leading 
firms, R. J. Iteynolds Tobacco Co., P. II. Hanes 
Knitting Co., Lhathaiu Mfg. Co., B. F. Huntley 
Fiiridliirc i o.. Il.ini s Hosiery Mills. Forsyth 
I'm iiitiire l.im-s. lie;. 

Special Information: World’s Isrgest manu¬ 
facturer of tobacco products. Country’s Isrgest 
manufacturer of knit underwear, country’s third 
largest manufacturer of furuitiire. .Seventh port 
of entr.v. Largest city In the State. Third 
greatest nianiifaeturlng elly in the South based 
on valin- of pr<Hlucts, and second by value added 
to raw prodiii-ts by manufacture. Gr atest per 
eapita factory production of any city in the 
l oiintr.'. 

Residential Featnrei: Mostly one and two- 
family housi's. Private homos predominate, 
.sieveral new subdivisions rcently opened giv¬ 
ing impi tus to building of private dwellings of 
the better irlass. Two higher class residential 
subdivisions being developed for more expensive 
tyi>es of home.s. 

Retail Shopping Section: Approximated loca¬ 
tion sliown on city map attached. Two or three 
"Neighborhood” retail sections. 

Trading Area; As far west to N. Wllkesboro 
and beyond, probably 75 miles. North as far as 
Martinsville, 47 miles. Due east shared with 
(Ireenslxiro. Sontlieast vicinity of Saiisiuiry. 
about 47 miles. South to Mocksvllle and viein- 
ity of Slatesvilli'. Territory embrai-es elosi- lo 
3(X),000 people. 

’Wholesale Housea: Gro<'erlea. 15; Meats, 3; 
Fruits. 6; Hardware. 2; Dry Gooils, 3. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agencies, 
17; commercial auto, agencies, 10; Antomoblle 
aciessorlcs, 12; automobile tire agencies, 8; 
liakers, 0; cigar storea and stands (including ho¬ 
tels), 15; confectioners (Including hotel stands), 
27; delicatessen, 1; dressmakers. 13; druggists, 
27; dry goods, 14; department stores, 7; electri¬ 
cal supplies, 8; florists, 6; fruits, 5; furniture, 
22; garages (public), 11; grocers, 340; hardware, 
6; Jewelry, 10; meet markets, 52; men’s fur¬ 
nishings, 18; men’s clothing, 16; merchant tai¬ 
lors, 15; milliners, 14; optldsns, 8; photogra¬ 
phers, 6; pianos (and mlscellaneons musical In- 
stmmenta), 6; radio supplies, 8; restaurants 
(including hotels), 5; shoes, 29; sporting goods, 
1; stationers. 8; women’s apparel, 17. 

1920 Fopnlatlon, 8,000. 

City and Suburban Estimate, 15,000. 

Native Whites. 98%; Negroes, 2%; Forelga 
Born, 10%: Industrial Workers, 10%: ^gUib 
Reading, 100%. 

SchooU: Public Grade, 6; High, 2; Parochial 
1; Number of Pupils, 200. 

Churches: Baptist, 1; . Christian Science, 1; 
Congregational, 1; Episcopal, 1; Hebrew, 1; 
Methodist, 1; Presbyterian, 1; Roman Catholic, 
1; Misoellaneous, 1. 

Banks; National, 2; State, 3; Total Re¬ 
sources. <5.500,000; Savings Bank DeposlU 
■Total, <2,000,000. 

Theatres: Legitimate, 1; Moving Pictures, 2; 
Miscellaneous (Auditoriums, etc.), !• Total 
number of seats, 2,500. 

Location: Northern Pacific R. R. Soo Line 
Benton Baker Boat IJne. Auto Bns Lines to 
points, north and south, within a 100 mile 
radiul. 

Principal Indnstriet; Lignite coal, flour mllit. 

Residential Features: Mostly residences on 
good sized lots owm-d by occupants. Homes 
are mostly of brick snd stucco. 

Retail Shopping Section: Cover four blocks 
■■ast and west and four blocks north and south. 

Trading Area: North 60 miles. East 45 
miles. South 70 miles. West 100 miles. 

Wholesale Houses: Groceries, 1; Meats, 1; 
Mlscellaneons Lines: Automobile Accessories, 1. 

Number of RotaU Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, 8; commercial auto, agencies, 6; automo- 
liile accessories, 10; automobile tire agencies, 8; 
bakers, 4; cigar stores and stands (including 
liotels), 14; confectioners (including hotel 
stands), 12; deiicutessen, 2; druggists, 4; dry 
goods, 6; department stores, 4; electrical sup- 
iilles, 3; florists, 2; fruits, 4; furniture, 2; 
fiirriera, 2; garages (public), 4; grocers, 26; 
hardware, 2; Jewelry, 3; meat markets, 4; 
men’s furnishings. 6; men’s clothing, 6; 
merchant tailors, 1; milliners, 4; opticians, 3; 
photographers, 3; pianos (and miscellaneous 
inuslcal instruments), 2; radio supplies, 3; 
restaurants (including hotels), 7; shoes, 9; 
-porting goods, 2; stationers. 2; women's sp- 
psrel, 2. 

DEVILS LAKE, N. DAK. 
1920 Population, 5,141. 

Native Whites. 82'i ; Negroes, 4%; Foreign 
Born, 4%: English Reading, 84%; FamiUet, 
1,750. 

SchooU: I'nhlle Grade, 3; High, 1; Junior 
IHgli. 1; Parochial. 1; Numirer of Pupils, 1,583. 

Churches: Christian Science, 1; Episcopal, 1; 
Methisllst, 1; pn shyterlan, 1; Roman Catholic, 
1; .Mistcllaueous, 4. 

Banks; Natioual, 2; State, 1; Total Re¬ 
sources, <2,564,073.77; Savings Bank Deposits 
lotal, <5(K),(KK). 

Theatres: Moving Pictures, 2; Miseellaneons 
I .Auditoriums, etc.), 2; Total number of seats, 
1,500. 

Location: Great Northern R.R., branch line 
of tlje SiHi Line. Bus line to Jamestown, North 
Dakota. 

Principal Industries: Agrlenlture, Dairying. 
Mining. 

Special Information; Six miles from Devils 
laike, only goorl sized lake In the State. Rail¬ 
road connections make It posalble to centralize 
many- aetivltbs of the state here. 

Residential Features: Mostly one or two- 
family houses, private homes pre<lominate. 
•thoiit 25 buililings nitii flats. 

Retail Shopping Section: Kelly Avenue with 
four blocks. Foiirtli Street with four blocks. 
.Si-eond, TTilrd and Fifth Str<-ets running par- 
reliel each have three blocks, in the ontl.iing 
districts we have three "Neighborhood” sh!»ps. 
(In the west side of the town there are abcut 
live small stores scattered abont. 

Trading Area: Extenda for about 100 mllca 
line to the bighwnya and good roads and the 
greater per cent, of the people own cars which 
makes it easy for them to come to a larger 
I'lty. 

Wholesale Houses: Groceries. 2; Fruits, 2. 

Number of Retail Outlets for Nationally Ad- 
vertiaed Producta: Passeng! r automobile agencies, 
3; commercial anto. agencies, 10; automobile 
accessories, 15; automobile tire agencies, 14; 
bakers,' 2; cigar storea and stands (Including 
hot!Is), 5; confectioners (including hotel stands), 
7; dressmakers, 3; druggists. 3; dry goods, 8; 
department stores, 3; eleetrlcsl supplies, 3; 
florists, 2; fruits, 6; furniture, 4; garages (pub¬ 
lic), 12; grocers. 15; hardware, 4; Jewelry, 8: 
meat markets, 2; men’s furnishing, 6; men’s 
clothing, 6; merchant tailors, 5; milliners, 4; 
opticians, 1; photographers, 8; pianos (snd mis- 
cellaneoDS musical instruments), 1; radio snp- 
pllet. 2; restanranta (Including botela), 12; 
shoes. 8; sporting goods, 2; stationers, 1; wo¬ 
men's apparel, 6. 
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FARGO, N. DAK. 
1920 Population, 21,961. 
City and Suburban Eitlmata, 25,000. 
JIatiTO Whitea, 0,354; Noyrooi, 42%; Foreign 

Bom, 3,788; Familiei. 4,877. 
Schoola: Public Grade, 12; Parochial, 2; 

Number of Pupils, 10,000. 

Churches: Baptist, 1; Christian Science, 1; 
Congreeatinnal, 1; Rpisropal, 1; Hebrew, 1; 
Methodist. 1; Presbyterian, 1; Boman Catholic, 
1; Miseeilaneons, 3. 

Banks: National, 6; State, 2; Total Re¬ 
sources, $13,747,550.52; Savings Bank Deiwslts 
Total. 27,006,297.12. 

Theatres; Legitimate, 1; Moving Pictures, 5; 
Vaudeville, 1; Hiscellaneous (Auditoriums, etc.). 

Location: Located on two tr.'inscoutinental 
railways, the N. P. & G. N.. lioth having 
brandies reaching all parts of territory within 
a 200 mile radius; also branch of C. M. ft St. 
P., and direct connection with the Soo Line. 
More than 30 passenger trains in and out of 
Fargo in 24 hours. These facilities make Fargo 
(he distributing center for a vast territory in 
the Northwest. 

Manufacturing EatabUshmenta: b'Virro ma¬ 
chinery, harness, meats and other food products 
clnthlog, household articles. Total value of out¬ 
put of factories estimated at more than 
27,000,000. 

Special Information: Fargo is the location 
of the Child Health Itemonstratlon Bureau, 
sismsnred by the Commonwealth fund. National 
Child health association, and was chosen out of 
29 cities In the Mississippi valley. Fargo has 
a commerdal club with the largest membership 
of any city In the U. S. of equal size. 

Besidential Fenturea: Mostly homes. 
Trading Area: Fargo has a trading area of 

200 mllea on all sides. It has a trading 
population of approximately 50.000. Fargo has 
six National Highway Trails passing through it. 

Wholesale Houses: Groceries. 3: Meats. 3; 
Fruits, 4; Mlacellaneous lines, 30 different kinds. 

Number of Setail Outlets for Nationally Ad¬ 
vertized Products: Commercial auto, agencies, 
14; automobile accessories, 6; automobile tire 
agencies, 16; bakers, 7; cigar stores and stands 
(including botela), 29; confectioners (including 
hotel stands), 16; druggists, 14; department 
stores, 6; electrical supplies, B; florists. S; 
fruits, 8; furniture, 6; furriers, 5; garages 
(public), 17; grocers, 94; hardware, 6; Jewelry, 
12; meat markets, 20; men’s furnishings, 6; 
merchant tailors, 15; milliners, 10; opticians. 8; 
photographers, 6; pianos (and miscellaneous 
musical instnimenta), 5; radio aupplies, 4; 
restaurants (Including hotels), 44; shoes, 12; 
sporting goods, 4; stationers, 5; women’s ap¬ 
parel, 10. 

GRAND FORKS, N. DAK. 
I960 Population: Grand Forks, 14,010; East 

Grand Forks, 2,500. 
City and Suburban Estimate; l.*9,0i)0. Our 

population are all practically English reading 
people, the foreign bom being Scandinavian, 
mostly engaged in agriculture and its allied 
pnrsnlts. 

Sohools: Public Grade, 7; High, 3; Junior 
High, 1; Parochial, 2. 

Churches: Baptist, 3; Christian Science, 1; 
Congregational, 1; Episcopal, 1; Hebrew, 2; 
Methodist, 3; Presbyterian, 2; Boman Catholic, 
8; Miscellaneous, I.>utheran, 9; Evangelical, 1; 
Church of God, 2. 

Banka: National, 3; State, 3; Total Re- 
sonrees, 28,1-30,191.06 (Grand Forks alone); 
Savings Bank Oepoeits Total, 22,604,643.15 
(Grand Forks alone). 

Theatres: I-egltlmate, 1; Moving Pictures, 6; 
Vaudeville, 1; Miscellaneous (Auditoriums, etc.), 
1; Total number of seats about 6,000. 

Location: Great Northern and Northern Pacific 
Railroads. Bus and truck lines radiating In 
every direction from Grand Forks. 

Principal Industries; I-Tnnr, packing plant, 
products, butter, brick, sweeping compound, 
candles, ice cream, blank book mannfaotnrlng. 

Manufacturing Establishments; T.eading 
Arms; North Dakota State Mill ft Elevator 
Packing Co , Bridgemaii ft iCusHeil Creamery 
Co., Grand Forks Creamery Co.. Northern Pro¬ 
duce Co., Red River Valley Brick Manufactur- 
Ing Co., Congress Candy Co.. Tomer Sash ft 
Door Factory. Grand Forks Berald (Blank 
Books, etc.). Anti Dnst Manufacturing Co. 

Special Information: Grand Forks, North 
Dakota, is the leading farmers market center 
of North Dakota furnishing a market for 
everything the farmer raises including a Beet 
Sugar factory which will take the 1925 crop. 
Grand Forks has long been a Jobbing and dis- 
trlbnting center for North Dakota and the 
Commercial Club is aiming to make It a market 
center as well where the farmer ran sell any¬ 
thing be raises. Report includes Grand Forks, 
North Dakota, and East Grand I-'orks, Minne¬ 
sota, which Is Just across the river and part 
of Grand Forks to all intent and porposes. 

Rasidantlai Fsaturas: 9U par cent of oar 
residents are home owners. Most residences are 
modarats In coat and size with no tenement 

• seetioas of aav Mad. A few bigb-grada apart¬ 

ment bouses supply a large percentage of our 
commercial travelers with homes. 

Retail Shopping Section; Tlilrd street, 6 
blocks; DeMers avenue, 10 blocks; Fourth 
street, 6 blocks; balance scattered. 

Trading Area: Trading radius of almut fifty- 
seven miles. This imludcs such towns as 
Grafton. Mayvllle, Hillsboro, Lnngdon, larl- 
more, Warren. Minnesota, Thief Rlyer Falls, 
Minn., Cnsikston, Minn. Tlie foregoing state¬ 
ment is taken from our A. B. C. reiiort which 
limits rather than extends our territory. 

Wholesale Houses: Groceries, 7; Meats. 3; 
Fruits, 2; Dry Goods. 1; Miscellaneous lines. 
Auto accessories, 1; Ice Cream. 2. 

Number of Betail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, 8; commercial auto, agencies, 15; automo¬ 
bile accessoriis) must garages handle; automobile 
tire agencies, 3; linkers, 8; cigar stores and 
stands (Including hotels), 24; eonfeetiuners (in¬ 
cluding hotel stands), 18; druggists, 6; dry 
goods, 5; department stores, 5; electrical sup¬ 
plies, 5; florists, 4; fruits. 10; furniture, 5; 
furriers, 4; garages (public), 15; grocers. 68; 
hardware, 5; Jewelry, T; meat markets, 12; 
men’s clothing, 12; merchant tailors , 10; 
milliners, b; opticians, 6; photographers, 4; 
pianos (and miscellaneous musical Instruments), 
2; radio suppliea, 1; restaurants (including 
hotehs), 28; shoes, 8; s|Kirting goods. 2; 
stationers, 7; women’s apparel, 10. 

JAMESTOWN, N. DAK. 
1920 Population, 7,243, 

City and Suburban Estimate, 25,000. 
Native Whites, 85%; Foreign Bom, 15%; 

Farm and Industrial Workera, 75%; English 
Beading, 75%; Families, 1,500; county, 5,000. 

Schools: Public Grade, 0; High, 2; Junior 
lligb, 1; Parochial, 3. 

Churches: Baptist, 1; Christian Science, 1; 
Congregational, 1; Episcopal, 1; Methodist, 2; 
Presliyteriaii, 1; Roman Catholic, 1; Miscellane¬ 
ous. in. 

Banks: Nitlonal. 2; State, 1; Total Re- 
aniirces, 22.000,000; Savings Rank Deposits 
Total. 2500.000. 

Theatres: I-egitimate, 1; Moving Pictnrea, 2; 
Vaudeville, 1; Misrellaneoua (Auditoriums, etc.), 
3; Total number of seats, 7,000. 

Location; On main line of Northern Pacific 
B.R. Division Headqnarten. Branches north 
and south. Headquarters Midland Continental 
R. R. Most easily aeee-wlble city in state uj 
railroads in all dlret-Uons. 

Principal Industries: Cri-amery, Agricnltnre. 
eleetrie power plant, gas plant. Ice cream .fac¬ 
tory, butter condensary, diatriboting warehouse. 

Manufacturing Establlslunents, 10, Leading 
firms: Bridgeman Ruasell Co. 

Annual output, 22,000,000. 
Special Information: Located in the center 

of long established prosperous farming aectlon 
and ill that part of Dakota and within the le-lt 
deslgnateil by the U. S. Dept, of Agricnltnre 
as having the blfbest average natnral fertility. 
Twenty miles freight trackage in tla- eltv. 

Residential Fentnree: Good homes of bnsinesa 
snd working people, railroad families. 

Retail Shopping Section: Fifth Ave, 0 blocka; 
Main St.. 4 blocks; Front St., 4 blocks; ’Third 
St., 4 blocks. Mostly modem np-to-date stores 
with good display fronts and well kept windows. 

Trading Area: Good roads draw people from 
50 miles west, north and south and 80 miles 
east. On Saturday and Salea Days many thou¬ 
sands comes to Jamestown. 

Wholesale Houses: Orocerlee, 3; bleats, 3; 
Fruits, 3; Hardware, 2; Dry Goods. 3. 

Nnmber of Retail Ontlete for Nationally Ad¬ 
vertised Products: Passenger antomoblle agencies, 
10; rommercinl auto, agencies, 3; antomoblle 
acceeaoriet, 12; intomoblle tire agencies, 10; 
bakers, 5; cigar stores and atands (loclnding 
hotela), 15; confectioners (iocinding hotel 
stands), 9; delicatessen, 5; dressmakers, 10; 
druggists, 5; dry goods, 6; department stores, 
4; electrical supplies, 3; fiorlsts, 3; fmits, 6; 
fnmltiire, 4; forriera, 4; garages (publlr), 9; 
grocera. 12; hnrdwar*-, 4; Jewelry, 5; meat mar¬ 
kets, 4; men’s furalshlng, 6; men’s clothing. 6; 
merchant tailors, 3; milliners, 10; opticians. 4; 
photographers, 5: pianos (and mlaoellsneoue 
mnticsl Instrumenta), 4; radio supplies, 4; res¬ 
taurants (Inclndlng hotels), 10; shoes, 5; sport¬ 
ing goods, 6; stationers, 3; women’s apparel, 6. 

MANDAN, N. DAK. 
1920 Population. 4,3.36. 
City and Suburban Estimate, 6,600. 
Native Whites, 70%; Forsign Bom. 30%; 

Industrisl Workers. 25%; English Banding, 
80%; FamiUes, 1,100. 

Schools; Public Ora-Ie. 3: Hlgb, 1; Parochial, 
1; Number of Pupils, 1,300. 

Churches; Christian Srience, 1; Episcopal, I; 
Methodist. 1; I’resbyterlan, 1; Roman Catholic, 
1; Mlacellaneous, I,ntheran, 1. 

Banks; National, 1; State, 1; Total Re- 
sonrees. 23.043,000; Savings Bank Deposits 
'Total, 22.799.000. 

Theatres; I.egltlniate, 1; Moving Plctnres, 1; 
Mlacellaneous (Auditoriums, etc.), 2; Total 
number ot seats, 1,600. 

Location: On main line Northern Pacific 
Railway. Passenger division point termlns, 2 
branch lines to west and northwest and eonth- 
west serving territory in mdlus 150 miles in 
above directloga, west of Mtssouil River. On 
NaUonsl I’arks highway, weatera terminus of 

only vehicular bridge across MIsaourl River for 
distance 500 miles both ways. Exceptional 
service for shipping and distribotlon of merch¬ 
andise. 

Principal Industries: Dairying, mixed farm¬ 
ing, poultry. Northern Pacific abopa, wholesal¬ 
ing. milling, lignite coal. 

Manufacturing Establlsbmenta: 3, I.eading 
firms, Russell-MlUer Milling Co. Total value ot 
yearly output of factories estimated at 
22,600.000. 

Special Information; Outlet for large lignite 
coal deiioalts of Western North Dakota. Nearly 
22,(iOO,0(K) paid farmers of this section by local 
creamery and I’roduce Co. for iioultry and cream. 
Has largest federal agricoltoral experimental 
station in the West. L»I all cities of state In 
1923 in aule of automobiles. No dully news¬ 
paper west of Mandan fur 275 miles. Has 
tidrd bank In state In point of deposits. Morton 
County (Mandan County seat) leads all others 
in state In dairying. 

Residential Features: 75 per cent own their 
homes. Business section and largest part of 
residence section paved. Has natural parks 
under park board (a rarity in North Dakota) 
Best lighted city of Its size In the U. S. so 
Sdvertsed liy General Electric Co. 

Retail Shopping Section: Seven blocks on 
Main street. Four blocks leading into Main 
street. No sliops in the residence section. 

Trading Area: Extends 30 miles west, south 
and north. Our merchants do large business 
with residents of small towns in radius of 140 
miles west, south, southwest, north and north¬ 
west. Nearest large trading point in either of 
above directions is 110 miles away. Good roads 
leading here from all stiove directlnns because 
of only means of crossing Missouri River. 

Wholesale Houses: Groceries, 1; Meats. 1; 
Fruits, 1; .Miscellaneous lines. Wholesale 
bakery, tiottling works, county supplies. 

Number of Retail Ontlets for Nationally Ad¬ 
vertised Products; Passenger automobile agen¬ 
cies, 6; autumobile accessories, 3; autumolule 
tire agencies. 7; l-akers, 2; cigar stores and 
stands (Inctndlng hotels), 11; confectioners (In¬ 
cluding hotel stands), 0; dressmakers, 2; 
druggists, 3; dry goo<ls, 4; department stores, 
4: eleetrlcal supplies. 1; florists. 1; fiimltnre, 1; 
garages (public), 4; grocers, 8; hardware, 3; 
Jewelry, 2; meat markets, 3; men's furnisblngs 
and men’s clothing, 6; merchant tailors, 3; 
milliners, 2; opticians, 2; photographers, 1; 
pianos (and mlscellaneoua mnslcal instruments), 
I; radio snppllee, 2; restaurants (Including 
liotels), 5; shoes. 1: stationers, 1; women’s 
apparel included in department stores. 

MINOT, N. DAK. 
1920 Population, 10,470. 
City and Buhurban Estimate, 12,500 to IS.OOri. 
Families, 2,735. 
&hooU; Public Grade. 6; High. 1; Junior 

Bigb, 1; Parochial, 1; Number of Pupllt, 3,100. 
Ghurcbes: Baptist, 1; t'brlstian Science, 1; 

rongregational. 1; Episcopal. 1; Hebrew, 1; 
Metbndst, 1: Presbyterian, 1; Roman Catholic, 
I; Miscellaneous, 5 Lutheran and 7 others. 

Banks: National, 2; State, 2. 
Theatres; Legitimate. 1; Moving Pictures, 3; 

Miscellaneous (.Vuditorlums. etc.), 1; Total 
number of seats, 2,S.'iO. 

Location: (^enter of Northwest North Dakota, 
a vast agricultural empire with great deposits of 
Ignite coal which are rapidly being de¬ 
veloped. It Is also becoming outstanding dairy 
renter. City is a Junction of main line of 
Great Northern Railway and Soo Line and is 
recognized aa one of the most progressive cities 
of Its size In the West. It offers leadership to 
Uie entire northwestern part of the state and 
Is a commercial center for this section. 

Principal Indnstries; Railroad etiope, auto 
repair, flour mills, creameries, lignite, brlqnet- 
ting plant. Recanse of the city’s vast trading 
territory, retail and wholesale establishments 
are very lmi>ortant factors in the commnnlty. 
Tlie briquetting Industry Is Just starting and 
l>romlse8 vast development because of the 
absence of fuel elsewhere In the northwest. 
There are 600.000,600.000 (billion) tons of 
lignite coal In Western North Dakota. 

Mannfactoring Estahliahmenta; 6. T-eadlng 
firms, Russell-MIller Milling Co., and Mlnnt 
Flour Mills, also Armour Creameries and White 
Ice Cream Co. 

Special Information; With agriculture be¬ 
coming a more stable Industry and tlie fertile, 
low-priced land of Northwest North Dakota 
affording opportunities to renters from states 
suffering land valne Inflation, Northwest North 
Dakota can see the beginning of an Influx of 
new setUera. At the territory develops, Minot 
grows for the section of s network of railroad 
■hrohChes and federal highways which center 
Into Minot. 

Besidential Features; Minot Is the business 
renter of Northwest North Dakota and Is 
located in the Mouse River Valley. It la 
recognized as a city of fine residences, parks 
and good schools. It Is one of the most at¬ 
tractively laid ont cities of Its size in the 
West. It la a terminal of the Great Nortbem 
Railway and a Junction point of this road and 
the Soo line, two very im|>ortant railroads. 
The vast lignite deposits of Northwest North 
Dakota are near Minot. The city bat 2,446 
homes. 

Retail Shopping Section: Main street, fonr 
blocks; Central avenue, four blocka; First 
street, 8. B., two blocka; First street, 8. W., 
two blocks; First avenue, 8. W., ft 8. B., 
three blocks. 

Trading Aren: Minot is the largest city in 

Northwest North Dakota, a territory that has 
581 miles of federal highway which are ot>en 
winter and summer. Ihis gives the city a 
trading territory extending from Harvey and 
Rugby on the east, west into the eastern part 
of Montana and nortli into the southern part of 
8askatcbewan. The city’s territory la aboot 
225 miles wide snd 1’2."> miles north and south 
with Minot in the very center. 

Wholesale Houses: Groceries, 4; Meats, 1; 
Fruits, 3; Miscellaneous lines, Liimlier, 2; Build¬ 
ing Material, 2; Tires, 2; Creameries, 3; Flour 
Mills, 3. 

Nnmber of Retail Ontlets for Nationally Ad¬ 
vertise Products: Passenger automobile agen¬ 
cies, 17; commercial auto, agencies, 4; antomo¬ 
blle acceasories, 5; autoinobtle tire agencies, 4; 
bakers, 4; cigar stores and stands (including 
hotels), 13; confectioners (Ineliidliig hotel 
stands), 9; delicatessen, 2; dressmakers, 15; 
druggists, 5; dry goods, 5: department stores, 6; 
electrical aupplies, 4; florists, 2; fruits, 4; 
furniture, 5; furriers, 1; garages (public), 16; 
grocers, 35; hardware, 4; Jewelry, 4; meat 
markets, 12; men's furnishings, 12; men’s 
clothing, 13; mereliant tailors, 6; nilllinera, 7; 
opticians, 5: photugtaphers. 5; pianos (and 
miscellaneous musical instruments). 3; radio 
supplies, 3; restauruuts (including hotela), 29; 
shoes, 4; sporting goods, 3; stationers, 3; 
women's apparel, 6. 

AKRON, OHIO 
1980 Population, 208,435. 
City and Suburban Estimate, 280,000. 
Native Whites, 79.1%; Negroes, 2.7%; For¬ 

eign Bom, 18.2%; Indnstrial Workers, 26%; 
English Reading, ^%; Familiei, 44,195. 

Schools: Public Grade, 2.8; High, 5; Parochial. 
7; Number of Pupils, 39,138. 

Churohes: Baptist, 13; Christian Science, 2; 
Congregational, 4; Episcopal, 5; Hebrew, 6; 
Methodist, 19; Presbyterian, 3; Roman Catholtc, 
11; Mlscellaneoua. Evangelical, 6; Lntberan, 10; 
Reformed, 9; Miscellaneous, 63. 

Banks: National, 2; State, 9; Total Re¬ 
sources, 293,150,690. 

Theatres; Legitimate, 4; Moving Plcturee, 
29; Vaudeville, 1. Total number of seats, 20.000. 

Leeation: Akron Is 39 miles sontb of Cleve¬ 
land on main line of Penn R. R., Erie R. R. and 
Baltimore ft Ohio R. R. with connection lead¬ 
ing to Wheeling ft lAke Erie R. R. ft New 
York Central. One traction line connecting to 
all northern Ohio imlnte and bus lines. 

Principal Industries: Kiildier tires and rubber 
goods, belting, rubber working mscblnery, gaao- 
line lamps and lighting eysteme, varniiheo— 
Japan and enamel, wagon gears, auto tops, tine 
oxide, boilers, tanks, dies, molds, structural 
Iron, lumber and mill work, salt, porcelain in¬ 
sulators, oil filters, sewer pipe, building Mocks, 
fishing tackle, antomoblle rims, dynaraoe, mar¬ 
bles, acid proof stoneware, tulphnr refining, rub¬ 
ber reclaiming, flour, feed, cereals, furnaces, 
well drilling machinery, chioaware, atovas, paper 
hags, twist drills, rubber toys, hard rubber 
goods, rubber footwear, balloons, hot water 
bottles, gloves. 

Mannfactaring Establishments. 304. Leading 
firms, Goodyear Rulilier Co., I’.. F. Goodrich Co. 

Special Information: Akron has twelve large 
tire companies and six other rubber companies 
In various lines of bard robber goods; fo<itwear, 
elastic bends, belting and sundriea; 25,000 
people are eogaged in the rubber Industry. 
Five cereal mills and four clay product planta 
add an Imirartant variety to the Industries. 
The largest sulphur reflniug plant in the world la 
located here, its prodnetion being largely taken np 
by the local rubber concerns. The large ballootit, 
free balloons and dirigible bags for lighter than 
air crafts are manufactured here. Robberised 
fibre for rubber s|>ooges are made here. There 
are 1,000,060 pairs of hoots, shoes and arctics 
made here yearly. In 1923 the ontpnt of rubber 
heels will reach 10,000.000 pairs. In the tire 
Industry 150,000 tube« for antomohlles are manu¬ 
factured dally. Several carloads of paper 

'cartons are required dally to pack these 
tubes. Tliere ere 147 industries cipltallied at 
2380.004,638. The Indtutrial payroll amoonts 
to 2i’0.0()0,000 annually. The census shows 804 
establishments with ^,094 employes of which 
59,138 are men and 5,916 women; twenty-six 
establishments have output over 21,000,000. 
Akron manufactures 2462.092.527 worth of nib- 
ber goods of which 83.8% of all tbia line Is 
manufactured In the state. 

Residential Features: On account of the rapid 
growth of Akron’s suburban sections have de- 
veloived rapidly. Private residences one-famlly 
type predominate, thongh there has been a large 
number of flats and apartments put np In the 
past few years. Industrial housing areas were 
bnllt np in the southern and eastern portion of 
the town. 

Retail Shopping Section; West Market, South 
Main and South Howard Sts. for a distance of 
one and a half miles Is the principal shopping 
section. In this section are located the prin¬ 
cipal stores, hotels, theatres and business blocks. 
Smaller shops and storea are located on the 
streets Intersecting these. There Is a trading 
center In East Akron on East Market St. and 
Case Ave. In South Akron, South Main St. Is 
the trading renter. Shops and atoree and nelgh- 
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borbood oectioDo are scattered througboot tba 
cUy. 

Trading Area: The trading area of Akron ex¬ 
tends on the west as far as Sharon Center, 
soutb as tar aa Clinton and Aultnian which Is 
southeast, east as far aa Ravenna and north 
as far as Twinsbnrg. Tbis section has excel¬ 
lent transportation facilities in electric inter- 
urban line, steam railway, motor bnses and im¬ 
proved highways. Througboot tbis section are 
numerous small towns and cities whose populace 
do most of their shopping in Akron. Cuyohoga 
Fails, Kenmore and Barberton surronnd the dty 
and street car service Is frequent. These three 
towns add 42,000 to Akron proper and a large 
majority of the populace work In Akron. 

Wholesale Honses: Orocerles, T; Meats, 16; 
Fruits, 6; Hardware, 4; Dry Oooda, t; Miscel¬ 
laneous Lines, Drugs, 1; ConfectloMrs, 9; 
Shoes, 1. 

Humber of Setail Outlets for Hatlonally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, 52; commercial auto, agencies, 25; automo¬ 
bile accessories, 41; automobile tire agencies, 
54; bakers, 60; cigar stores and stands (includ¬ 
ing hotels), lOB; confectioners (Including hotel 
stands), 263; delicatessen, 8; dressmakers, 60; 
druggists, 78; dry goods, 42; department stores, 
9; electrical supplies, 28; dorlsts, 11; fruits, 
36; furniture, 36; furriers, 5; garages (public), 
51; grocers, 706; hardware, 38; jewelry, 87; 
meat markets, 170; men’s furnishings, 85; men’s 
clothing, 51; merchant tailors, milliners, 
81; opticians, 13; photographers, 80; pianos (and 
miscellaneous musical Instruments), 22; radio 
supplies, 35; restaurants (including hotels), 263; 
shoes, 48; sporting goods, 18; stationers, 11; 
women’s apparel, 18. 

See announcement below and top colurans S 
and 4, page 167; and psige 17$ 

ALLIANCE, OHIO 
1920 FopuUtioa. 21,603. 

City and Buhnrban Estimate, 30,000. 

Ifative Whites, 81.6%; Hegroes, .8%; Foreign 
Bom. 17.6%; IndnstriaJ Workers, 70%; English 
Reading, 60%; Families, 5,311. 

Schools: Public Orade, 11; High, 1. 

Oburchss: Baptist, 2; Christian Science, 1; 
llpiacopal, 1; Hebrew, 1; Methodist, 4; Presby¬ 
terian, 2; Roman Catbellc, 2; Miscellaneous, 7. 

Banks: National, 1; State, 2; Savings Bank 
Deposits ’Total, $6,189,367.18. 

Theatres: Legitimate, 1; Moving Pictures. 4; 
Vaudeville, 2; Miscellaneous (Auditoriums, etc.), 
1; ’Total number of seats, 4,600. 

Location: In Stark Co., on F, B. B. main tine, 
N. Y. C., C. * P.. A. N. A., Stark Electric. 
N. Q. T. C. EJIectric^line. Excellent business 
service both east and*we8t. 

Principal Industries: Iron, steel, automobile, 
drop forgings, electric travelling cranes, ma- 
'chlnery supplies, boiler works, automatic jack 
works. 5 potteries, 3 brick works, in fact the 
top of the world in clay products. 

Manufacturing Establishments: 24. Leading 
6rms, Morgan Elngineering, Transne A Williams, 
Steel Forge C!orp., American Steel Foundries. 
Alliance Macblne Co., McCaskey Register Co.. 
Reeves Bros. Co., (boilers). Buckeye Twist 
Itrill Co., Electric Stove Works, Alliance Brass 
& Bronae Co., Woods Engrg. Co., Cleveland 
Implement Manufacturing Co., Alliance Brick 
Co., Alliance Vitreous China Co., Crescent 
I'liina Co., Alliance Pottery & Glass Co. Total 
value of yearly output of factories estimated at 
$.10,006,000. 

Special Information: Stark County with Its 
1.50.000 population is the ninth richest agri¬ 
cultural county In the United States. Its ex¬ 
cellent railroad facilities makes this an ideal 
manufacturing and shipping center. 

Residential Features: Mostly one and two 
family houses. limited section devoted to 
workingmen’s tenements. I’rlvate homes pre¬ 
dominate. One of the finest private residential 
se<-fions Is located in the western portion of 
the city, known as the Parkway Boulevard. 

Retail Shopping Section: Extends from the 
Penn. B. R. stations, west to Union avenue. 
Numerous neighborliood stores are located 
tliroughout the residential section. 

Trading Area: Extends a greater distance 
north and south with fine trolley and bus 
service. 

Wholesale Houses: Groceries, 2; Meats. 1; 
Fruits, 1. 

Humber of Retail Outlets for Hatlonally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, 26; commercial auto, agencies, 4; sutomo- 
hile accessories, 22; automotiile tire agencies. 
14; bakers, 11; cigar stores and stands (includ¬ 
ing hotels), 11; confectioners (including hotel 
stands), iS; delicatessen, 2; druggists, 15; 
dry goods, 13; department stores, 2; electrical 
supplies, 12; fiorlsts, 5; fruits, 5; furniture, 12; 
garages (public), 34; grocers, 96; hardware, 13; 
jewelry, 11; meat markets, 33; men’s furnish¬ 
ings. 11; men’s clothing, 11; merchant tailors, 
5; milliners, 13; opticians, 6; photographers, 4; 
pianos (and miscellaneous musical instruments), 
4; radio supplies, 8; restaurants (Includiiig 
hotels), 27; shoes, 17; sporting goods, 8; 
stationers, 1; women’s apparel, 12. 

See amnounoeaieat bottom columoe 2 and A, 

ASHLAND, OHIO 
1920 PopnUtien, 9,249. (1924, est. 13,400.) 

City and Suburban Estimate. 17,40ii. 

Hative Whites, 98%; Hegroes, % of 1%; 

Foreign Born, 3%; Industrial Workers. 20%; i 
English Beading, 95%; Families, 3,500, < 

Schools: Public Grade, 20; High, 1; Junior ' 
High, 1; Number of Pupils, 5,500. ' 

Churches: Christian Science, 1; Congregation¬ 
al, 1; Methodist, 1; Presbyterian, 1; Roman 
Catholic, 1; Miscellaneous, 15. 

Banks: Natloiul, 1; State, 4; Total Re¬ 
sources. $5,000,000; ^vings Bank Deposits 
Total, $2,500,000. 

Theatres: Legitimate, 1; Moving Pictures, 4; 
Total number of seats, 2,800. 

Location: In north central Ohio on main line 
of Erie R. R., on Lorain, Ashland A Southern 
R. R. (branch of Pennsylvania R. B.); on 
Cleveland A Southwestern Electric. Daily 
Scheduled Bus Lines in every direction out of 
Ashland. 

Principal Industries: lArgest Pump and Bay 
Tool works in the world, largest stock and 
poultry food laboratory in the world, 4 balloon 
factories with larger combined output of any 
city in the world, 3 auto Jack faitorles with 
more comMm-d output than any city in world, 
bed springs. Malleable Iron works; school play¬ 
ground aiiiiaratus, rubber druggists sundries and 
golf balls, rubber tire .sfurnaces, brass foundry, 
cement mixers, etc. 

Manufacturing Estaldishments: 25. leading 
firms, F. E. Myers A Bro. C^., The Faultless 
Rubtier Co., I>r. Hess A Clark, Tlie Eagle 
Rubber Co., Rytiolt Heater Co., improved Mfg. 
Co., Elite Mfg. Co., Mohican Rubber Co., Ash¬ 
land Tire A Rubber Co., Tuycraft Rublier Co., 
Ashland Mfg. Co., Ashland Malleable Co., 
Kauffman Mfg, Co., Garber Pub. Co. 

Special Infonrution: Ashland has more 
diversified industries of large volume than any 
city of similar else In the United States. Leads 
the world in the manufacture of pumps and 
hay tools, toy balloons and rubber balls, auto 
Jacka and stock and poultry foods. 

Residential Features: City of homes. Nearly 
every one owns bis own home. Every street is 
pav^ and streets are swept and kept clean. 

Retail Shopping Section: Main street. 
Second street. Orange street, parts of Claremont 
avenue, parts of Center street, parts of Church 
street, part of Third street. There are several 
small outlying sections with general stores or 
grocery and meat stores. 

Trading Area: Extends tbrooghont Ashland 
county, and some of the adjacent parts of ad¬ 
joining counties. Ashland has main roads 
radiating in every direction all of which are 
paved and this city enjoys a regular patronage 
from territory as far as 25 miles out. 

Wholasals Honses: Groceries, 2; Meats, 2; 
Fruits, 2; Hardware, L 

Hnmbar of Retail Ontlsts fer Hatienally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, IS; commercial auto, agencies, 5; automo- 
Mle accessories, 8; antomobile tire agencies, 10; 
bakers, 7; cigar stares and stands (including 
hotels), R besides all grocers; confectioners 

(including hotel stauds),- lb; delieatesMen, S; 
dressmakers, 20: druggists. 5; dry goods, g; 
department stores, 5; electrical supplies, 7; 
fiorlsts, S; fruiu, 3; furniture, 4; garages 
(public), 14; grocers, 34; hardware, 3; Jewelry, 
4; meat markets, 10; men’s furnishings, lO; 
men’s clothing, 10; merchant tailors, 7; milli¬ 
ners, 6; opticians, 8; photographers, 3; pianos 
(and miscellaneous musical instruments), 5; 
radio supplies, 4; restaurants (including hotels), 
16; shoes, 6; sporting goods. 5; stationers. 3; 
women’s apparel, 16. 

ASHTABULA, OHIO 
1920 Population. 22,082. 

City aad Suburban Estimate. 65.000. 

Hative Whites, 78.3%; Hegroes, .7%; Foreign 
Bom, 21%; Industrial Workers, '^%; English 
Reading, 86%; FamiUes, 5,314. 

Schools: 16; Number of Pupils. 5,580. 

Churches: 23. 

Banka: 4; Total Resources. $11,870,000. 

Theatres: 3. Total number oi seals, 1.600. 

Residential Features: One and two family 
bouses. 

Retail Shopping Section: 12 blocks. 

Trading Area: 25 miles radius. 

Humber of Retail Outlets for Hationally Ad¬ 
vertised Products: Passenger automobile agen 
cies, 7; commercial auto, agencies, 3; automo 
bile aco'ssorles, 6; automobile tire agencie-. 
19; bakers, 11; cigar stores and stands (incluil- 
ing hotels), 8; confectioners (Including hotel 
stands), 41; dellmtessen, 1; dressmakers, ,33. 
druggists. 10; dry goods, 14; department stores, 
3; electrical supplies, 6; florists, 3; fruits, 4; 
fnmlture, 6; garages (public), 15; grocers, 101; 
hardware, 9; Jewelry, 8; meat markets, 25; 
men’s furnishings, 10; men’s clothing, 10; mer¬ 
chant tailors. 10; milliners, 10; opticians, 4; 
photographers, 6; pianos (and miscellaneous 
musical instrumental, 3; radio supplies, 5; res¬ 
taurants (including hotels), 19: shoes, 12; sport¬ 
ing goods, 2; stationers, 3: women’s apparel, 5. 

ATHENS-NELSONVILLE- 
GLOUSTER 

1920 PopnUtion, 15,968. 

City and Buburhon Estlmato, 20,000. 

HaUvs Whites. 93%; Hegross, 2%; Foreign 
Bom. 5%; Indjistrial Workers, 50%; English 
Beading, 94%; Families, 8,984. 

Bohools: Public Grade, 6; High, 8; Junior 
High, 2; Number of Pnpils, 8,800. 

Oharehes: Baptist, 8; Clirlstian Science, 1; 
Episcopal, 2; Methodist, T; Presbyterian, 3; 
Roman Catbolle, 8; Miscellancons, 6. 

Banks: National, 8; Bute, 4; ToUl Re 

The Best Medium 
in the 

Best Town in the Middle West 
For a Try-out Campaign 

The Akron Beacon Journal 
Akron, Ohio 

Eastern Representative 

M. C. WATSON, INC. 

270 Madison Ave. 

New York 

Western Representative 

STORY, BROOKS & FINLEY 

360 N. Michigan Blvd. 

Chicago, Ill. 
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■ourcea, $6,212,000; Savings Bank Depoalts 
Total, $826,000. 

ulTering more ahopplng advantages than some 
of the neIgbhoTing cities of similar popnlation 
only a few minutes distance by bos and trac¬ 
tion. During vacation months much new bos 
Irens comes from Indian Lake, attracting city 
people from as far as Cleveland and Cincinnati. 

Wholesale Houses: Orocerlea, 1; Meats, 1; 
fruits, 1; Dry Goods, 1; Miscellaneous Lines, 

Theatrea: Legitimate, 3; Moving Pictures, 6; Conf. 1; CIgars-Tob., 1. 
Mlscellaaeoua (Auditoriums, etc.), 2; Total Number of RetaU Ontlete for Nationally Ad- 
number of seats, 5,556. - vertlsed Products: Passenger automobile agen- 

LooaUon: Athens-Nelaonville-Glouster, a three cles, 10; commercial auto, agencies, 8; automo- 
polnted city In southeastern Ohio, closely co- bile accessories, 7; automobile tire agencies, 15; 
ordinated with paved roads, thirty minutes by bakers, 3; cigar stores and stands (Including 
auto, trolley or train takes yon from Athens to hotels), 8; confectioners (including hotel 
•Torthest North.” Alike they arc served hy stands), 4; delicatessen, 1; dressmakers. 7; 
B. ft O., H. V. and Kanawa ft Michigan. Red druggists, 6; dry goods, 5; department stores. 
Star bus service to the north. 2; electrical supplies, 4; florists. 3; fruits, 3; 

Principal ladustriss: Coal mining, steel furniture, 3; garage (public). 4; grocem. 33; 
llling cabinets, gas Are places, shoes and bricks, hardware. 3; jewelry. 8; meat markets, 7. 

* , _. _ , vi. u » . » men’s furnishings, 1; men’s clothing. 5; mer- 
Mannfac^^ EsUb^hmenta: 7. Uadlng ^^ant tailors. 3; milliners, 4; opticians. 2; 

Arms, McBee Bindery, Grayson Mfg. Co. photographers, 2; pianos (and miscellaneous 
Special Information; Within this territory musical Instruments), 4; radio supplies, 3; 

are over 12,000 coal miners, earning $18,000,000 restaurants (Including hotels), 10; shoes, 0; 
annually; $4,000 Industrial workers, earning simrting goods, 2; stationers, 2; women's ap- 
$3,000,()00; students, faculty and employees of parel, 1. 
the oldest educational Institution west of the _ 
AMeglienies (the Ohio Cnlverslty at Athens) , . r-avsirs s-ssisys 
spending $1,110,000; employes of State Hospital BELLEVUE, OHIO 
spending $100,000; hundreds of thousands real¬ 
ised from fruit, stock and dairy products, make 1980 Population. 5,776. 
a buying power of over $2O,0OO,(Hl0. Native 'Whites, 80.,’'.%; Negroes, 0.5%; For- 

Residential Features: Mostly single houses, eign Bom. 10%; English Beading. 95%; Fam- 
sveraglng $5,500, of which 40 per cent are llies, 1,591. 

Schools: Public Grade, 4: High. 1; Junior 
Retail Shopping Section: Athens: Extends High, 1; Parochial, 1: Number of Pupils, 1,637. 

3 blocks on Court street, crossed by Carpenter. Churches: Baptist. 1. Christian Science, 1; 
State, Washington and I'nion streets, each 2 Congregational, 1; Episcopal. 1; Methodist, 1: 
blocks. Nelsonvllle: 3 blocks on Washington Unnian Catholic. 1. 
and Columbus streets, pamllel to Public Bquare. 
Glonster: 5 blocks on High street. Total of 
23 blocks with numerous neighborhood stores. 

Trading Area: Mostly within a radius of 19 
miles surrounding Athens, which Is the center 
of a network of good roads. 

Wholesale Houses: Groceries, 3; meats, 2; 
Fruits, 2; Dry Goods, 1. 

Banks; National. 1; State. 2; Total Resources. 
$3,.’'d)MI42.05. 

Theatres: Moving Pictures, 2. Total number 
of seals, 1,12.5. 

Locs’ion; Situated in northern Ohio, fifteen 
miles from I.ake Erie, on four railroads—New 
York Centrnl, Pennsylvania, Wheeling ft Lake 
Erie, Nickel Plate, also laike Shore Electric 

Number of Retail Outlets for Nationally Ad- Lines. Gnl.v fifty miles from Toledo. 
vsrtised Products: Passenger automobile agen- principal Industries: One of the best farm- 
rlM. 22; commercial auto agencies 14; automo- ,„^ries in this section, 
bile accessories, 12; automobile tire agencies, „ . . ^ 
24; bakers, 8; cigar stores and stands (In- ^ **“*?^,*^''*^"^,,^***.5!^***™?“* Manufacturing EstabUshmaats: Leading firms. 
eluding hotels), 84; confectioners (Including S'*!? 8‘ruetnral Co., 
hotel stands), 14; druggists, 10; dry goods, 13; Bellevue Mfg. Co. 
department stores, 3; electrical supplies, 8; Residential Features: One.famlly homes, 
florists. 6; fmlts, 14; fumitory!; furriers, 5; Trading Area: 10 miles each direction, 
garages (public), 12; grocers, 60; hardware, 9; •„ v r n n w 
Jewelry. 8; meat markets. 24; men’s furnish- o °“*‘*** 
lags, 11; men’s clothing. 16; merchant Ullors, L*^‘*?* Outlet^ Passenger automobile agen- 
9; mlUlners, 9; opticians. 6; photographers, 6; S?*’ ‘’"““••^dal auto agencies 0; automo- 
pUnos (and miscellaneous musical instrumenU) ?"* 1®; •gencles. 
6; radio supplies. 7; restauranU (Including deluding hotel stands), 5; 
hotels), 19; shoes. 19; sporting goods. 7; ®™gg'* *. goods 3; department stores. 
lUtloaers, 6; women’s appa^ 14 ‘ » «•»'<'•> •upplies, 3; florists 2; frulU, 5; 

furniture, 2; garages (public). 4; grocers, 9: 

BELLEFONTAINEs OHIO 
hardware, 3; Jewelry* 8; meat markets, 4: ro#o*a 
fornlahlnaa, 3; men's clothlnc, 4; merchant 
tailors. 3; mtlllnerSs 3: opticians, 2; pbotoa- 
raphers, 3; pianos (and miscellaneona mnslcal 
instmments), 2: radio snpplles, 4; restanranfs 
(Inclndlna hotels), 6; shoM. 7; spmrtlnir coode. 

Popnlation, 9,330. instmments), 2: radio snpplles, 4; 
City and Saborbaa £stljiiato, 9,800. • (Inclndlna hotelo), 6; shoeo. 7; spoi 
NaMvo Whltsa. 95%; Nsgrosa, 4%; Fotolgn riatlooers, 4; women’s apparel, 4 

Bora, 1%; Industrial Workors, $5%; English - 

bowling green, ohi© 
1; Number of Pupils, 1,950. 1980 Popnlatloa, 6,000. 

Chnrdua: Baptist, 1; Christian Science, 1; City and Subnrban Eatimato, 85,0) 
Bpiscopal, 1; Methodist, 1; Presbyterian, 2; n.mt. mu.. w. 
Roman CthoUc, 1; Mlwmllanmmn. 8. 

Banka; National, 1; State, 1; Total Beaonress, Fai^aa, 1,800. 

1880 Popnlatloa, 6,000. 

City and Sobnrban Eatimato, 85,000. 

Nattva WUtas, 100%; FOrolga Bom, 6%; In¬ 
dustrial Workan, 28%; English Boadlng, 100%; 

$2,399,971.78; Savings Bank Deposits Total 
$3,500,000. SckooU: Pnblle Orads, 4; High, 1; Junior 

High, 1. 

B*PO*t. 1; ChrUtl.n Selmiee. 1; 
^uSSr o7 silata ^ U Methodist, 1; Presbyterian, 1; 
number of seatu, 1,450. Roman CathoUe, 1; MlteelUneoua, 4. 

I^«on: M »I1~ Columtaa Th^ial Natlonnl. 1; BUte. 2; Total Beaonrces. Leoationt 55 miles n. w. Columbna. Terminal Rsnks- NsGonsl 1- ntst. *• _ 
of N. Y. C. between aevelnnd and IndlanapoUs. *’ B-owce*- 
and between Cincinnati and Toledo. T. A O. C. ’ , . . 
snd 1. C. A B. traction line. Excellent bus _J^***^* Legitimate, 1; Moving Plotoreo, 2; 
•cttIo# throafbout ths county cmmcctlng nil nnmbcr of sentSs 2,000. 
•miller towns, ss well as nearby dtlea, Inclod- Looatloa: N. T. O., B. A O. 
lug Columbus. Dayton, Springfield and Limn. Principal Indostrlaa; Pickles, tomatoes, etc. 

Prlaolpal Indnstrias; Railroad terminal and Universal joints for automobiles. 
1^. brldg«. steel and braas, foundry and Manufacturing EstabUshmonti; 7; Landing 
hearse mannfactnrers. Bnn,. h. j. Helna Co.. Royal Mfg. Co.. Detroit 

Manufacturing Establishmsnts; 7; Leading Stoker Co., Newton Oltas Co., June Skeen Pow- 
flrma: Bellefontaine Bridge A Steel Co., The der Pnff Co., Universal Machine Co. 

Moll, ra, timll, 
•*’ ♦2.2.50.000. houses with ample grounds. Moderate rents. 

Special Informatian: The leading railroad Many beaotlfnl homes. Ample shade from 
center la Ohio in proportion to population and mammoth maple trees on practically every 
located In the center of the atate’s richest farm- street. 

*•*»“ Shopping Section; Main St. 6 blocks; 
KUMer resort 12 milM from tho city. It covers Wooater St. 4 blocks; Court St. 2 blocks. 

•’T Neighborhood stores a feature, 
thousands of varationlsta annually. Over $1,- — 
438.000 waa paid to railroad workers during past Tmftia* Area: 15 miles In each direction. 
Tear and over $800,000 to other Induitrlal Numhar of RataQ Oatleta for Nationally Ad- 
workers. Thla does not Inclnde the nneatlmated vartissd Prodnets: Passenger automobile agen- 
returaa realised from prosperous farms In this cles, 18; commercial auto, agencies, 8; antomo- 
terrttory. MIe accessories, 4; antomobile tire agencies. 

Residential Faatmsa: Nearly all residences «: bakers, 4; cigar st^ and stands (lnclndln)t 
ate one and two family, ownera predominating. boteU), 2; confectloncia Gnclo^ng hMel 
No workingmen’s tenemento. No axceptioaally •«•«>■). «: dreaamakert. 10; druggists. 5; dry 
poor restdenUal districts. A few apartments *: fl*P«rtment storw. 2; elMtiicnl sup- 
reotlng to the middle class. Indian Heights, 2; florisU, S; fruits, 8; fuirattnre, 2; 
finest residential district. Is only three yenis (pnhlle), 7; grocers, 15; hardware, 3; 
old. but boasu nenriy 100 new bomee. Twenty Ita^riry, 3; meat marketa. 5; men a fomlablngs, 
nutates from center of city. Homen here 'lotblng, 8; merchant UUora, 2; 
■renge $6,000 to $7 000 mlUlnero, 8; optlcUns, 8; photographers, 1; 

_, _ . plaDO# (and mlscelUneoos musical Inatrumeata), 
Section: poor biMka wr- ^ „pp,te.. 2; raaUoranU (Inelndlag 

2^^ |S?).J1”*!•'" fib*-. 3; aporUng goods, 1; womon’a * on Chllllcotbe Ave., S on Columbus Avo. and moornni 8 • • • • 
2 an Detroit. Two outlying distrleta not In- 
rinding a number of neighborhood groceries. - 
aieat markets, Ac. and shops, wbldi will repre- Dtf^vwyntTe 
•cat 12 groceries alone. ISULlKUd, UHHJ 

and want, 10 PopulatioB. 12,150. 
■lies aoatk and 16 mllca aast. Some narcgnlar _ 
boalaess la aacurtd from a greater distance be- iukurhan HstUaata, 18,000. 
caost of nnosoally largo and progresatvs atorcs, (Comtiimti om fm/t 16S) 

BUCYRUS, OHIO 
1880 PopnlatlOB, 12.150. 

City aad Sukarhaa HatUaata, 18,000. 

(C'oafsMigd MS pmft 16S) 

In Akron— 
*^The City of Opportunity*^ 

Over 50,000 workers are employed in Akron’s 25 
Rubber factories alone; not to mention the thou¬ 
sands employed in other industries, .^kron is the 
heart of the American Ruhr. 

'These employees are well paid—they are able to 
buy luxuries as well as the necessities of life. Their 
wants are largely supplied thru the columns of— 

AKRON EVENING 
AND 

SUNDAY TIMES 
**Akron*s Ablest Newspaper^* 

THE 
SUNDAY TIMES 

is the only Sunday 
newspaper p u b - 
lished in Akron. 
It is read in near¬ 
ly every home. 

Advertisers can 
completely cover 
this rich territory 
in this medium at 
one cost. 

The Times offers lioth a quan¬ 

tity and quality circulation— 

the most efficient and economi¬ 

cal way to get your message to 

Akron people. 

'The Evening and Sunday 

'Times are members of the A. 

B. C. and carry exclusive As¬ 

sociated Press wire service. 

National Advertising Representatives 

CHAS. H. EDDY CO. 
NEW YORK Chicftco 

Alliance, Ohio 

—More Than Just 

a Dot. on the Map 

—A SErAKATE MARKET! 
Consider Alliance, Ohio, as more than just a dot cm the map. 

—more than just another little dot among many in some 
other paper’s territory. 

Alliance, Ohio, with 22,000 people and another 40,000 
persons in adjacent territory, spent upwards of $30,000,000 in 
1924—and they spent it IN ALLIANCE. 

This sum was spent in response to advertising in THE 
REVIEW and not in response to copy in some metropolitan paper. 

The 62,000 people in Alliance and Alliance territory con¬ 
stitute a SEPARATE market which can be sold through only 
ONE medium—THE ALLIANCE REVIEW. 

If you “bought” the Alliance Review territory along with 
a lot of other markets (as a part of some metropolitan paper’s 
territory) in 1924, consider the Alliance Market (and some 
others, too) as a separate market in 1925 and 

WATCH RESULTS! 
There is a big story in any $30,000,000 market. Do you 

want the facts about ours? They are yours for the asking. 

THE REVIEW 
Alliance, Ohio 

A Separate Market 

i 
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Bucjrrua (can’t) 
Native Whltei, K5%; Ne^roei, 1%; Foreign 

Born. 10%; Induitrial Workers, 40%; EncUsb 
Beedinc, 80%. 

Schools; Public Orade. 2.000; HUh. 000; 

Banks: National. 1; State, 8; Total Besources. rles, 6; automobile arcesoorlce, 4; automobile Bsoidentlal Featurea: Private houses prcdsa. 
$51.280,734.42; Savlnss Bank Deposits TotsU, tire ageDCies, 10; bakers, 3; cigar stores and Inatc; man; two apartment bouses and lari, 
$44,586,448.01. stands (including hotels), 5; confectioners (in> apa'rtment bnlldlngs. But few worklngmsa'i 

_ . , . , w 1 ww n eluding bntel stands), 8; delicatessen, 2; dress- tenements; sections of workingmen small hosssi 
’"t*” ..V*’*0’'*“$^ makers. 1; druggists, 3; dry goods, 4; electrical of 3 and 4 rooms. SeTeral suburbs, each harlK 

.”?*,**’ (Audlto^ms. supplies. 2; dorists. 1; fruits, 1; furniture. 3; Its own One residential district. One the Sant 
le/ssv numlier of seats, 12,.<00 to garages (public), 3; grocers, 10; hardware, 8; lionses In southern Ohio In one, and on tas 
13,(KI0. Jewelry, 2; meat markets. 6; men's furnishings, blocks of another are over two million and i 

Location: Almost midway l.etwcen the ports 1: men's clothing, 4; merchant tailors, 1; mil- half dollars worth of residences, 
of I-ake Erie and the Ohio RWer and is on the Uners, 5;^>tirtana, 3; photoysphers. 2; radio Natali Shopping Section: Large central skos- 
maln line of P. R " _ x: v _• snontles. 23: restaurants (including hotelsl. 5: 

midway l.etween the ports 1: men's clothing, 4; merchant tailors, 1; mll- 
e Ohio RWer and is on the Hnc™. 5; o|>tlclsns, 3; photographers, 2; radio 

Janior fligh, 1,000; Parochial, 400; Number of Clilcago. Also 
Pupils, 4,000. ‘»hlo Traction i 

SndS'orir'?^'^;i^ui^.rr;^r;;y chillicothe, ohio 
Banks: National. 2; State, 4. Principal Industries; Basis product steel and IMO Population, 15,861. Cincinnati. 
Theatres; I>gltimate, 3; Moving Pictures, 2; fabricated steel articles, finished and unfinished so non Trading Area: Cincinnati trading area exteaAi 
mdeville, 1; Miscellaneous (Auditoriums. >•"«'* '-rick and tile, chemicals, (islnts. “d Suburban Estimate. 42,000. the ioutbeast to Trinity, on the south It 
c.). 1; Total nuiulier of seats. 9,000. suction and vacuum sw-ee|<ers, watch cases and Native Whites, 91.5%; Negroes, 6.1%; Foreign takes In a large part of Northern Kentucky. 
Location: P R Tt T & O C Traction lines movements, dental furniture, cleaning c<>m|mond. Bom. 2.4%; Indnstrial Workers, 10%; English on (he west It takes In the southeastern part »( 
eveland and Southwestern and C M & C rubber goods, toys, R„dlng, 99%; Families, 5,000, (14,000 In Indians; it extends nesrly to Dayton on the 

of P. R. R. I*tween N. V. and eupplles. 23; restaurants (Including hotels) 5; ^ blocks east and ^ 
lao B. A O.. W. A L. E., Northern shoes. 8; sporting goo<le. 2; womens apparel, 4. ^ blocks north and south. Retail sectlM 

Ohio Traction and light and Stark Electric Ry. 
Ideally situated for commercial and industrial 
center. In coal mining region of northeastern 
Ohio and heart of a rich agricultural territory. 

Principal Industries; Basis product steel and 
Theatres: I>g*timate. 3; Moving Pictures, 2; fabricated steel articles, finished and unfinished 

Vaudeville. I; Miscellaneous (Auditorium 
etc.). 1; ’Total numlier of seats, 9,(100. 

other lines brick and tile, chemicals, (islnts. 
suction and vacuum sweeiiers. watch cases and 

In each of the many suburbs having first clasi 
shops and delicatessen. There are retail dit. 
tricts in the other river cities, the majority s( 
the people live in those cities and work Is 
Cincinnati. 

Trading Area: Cincinnati trading area exteaAi 
on the southeast to Trinity, on the south It 

Cleveland and Southwestern and C. M. & C. 
SIt'oated at Junction of Oliio's two mainly 
traveled roads, the I.incoln Highway and the 
Scioto Trail. 

Manufacturing Establishments; 300; I.eadlng 
firms: United .tiloy Steel Corp., Timken Roller 

Principal Industries: Clay machinery, iiakery Bearing (o.. Jdelmid Safe and IxK'k Co.. Re 
equipment, children's clothing, locomotive public Stamidng and Enameling Co.. Metropoll. 
cranes fire escapes Rallroud sbop.s I"" Paving Brlik Ck).. The Hoover Co.. Superior Churches: Baptist. 2; Christian Science. 1; Number of Betail Outlets for Nationally Ad- 

.. n v,..,vi „ Co.. Ilneber Watch Case Mfg. Co., Congregational. 1; E|.lsco(.aI. 2; Methodist, 4; vertlsed Products: Passenger automobile ages 
a,™ Canton Bridge Co.. Arctic Ice Machine Co., Presbyterian, 1; Roman Catholic, 2; Mlscellan- cles, 56; commercial auto, agencies, 14; auto- 
firms. Hadfleld I enfleld Steel, Ohio Loco. Crane, William Mfg. Co., Canton Drop Forging A Mfg. eoua. 0. mobile accessories, 125; bakers, 275; cigar shirts 
Bucyrus Road Working Macliinery. ^ Gibbs Mfg. Co. and stands (including hotels), 3(X); confectloneri 

Special Information: IJncoIn Highway and Banks: National, 4; Sftate, 2; Total Resources, (including hotel stands), 803; delicatessen, 89; 
Scioto Trail carries large marketing community Special Information: TTie federal census of $10.(SK>.000; Savings Bank Deiioslts Total, $:i,- dnigglsts, 325; dry gorsls, 345; departmest 
in large center of farming trade, 1910 showed a iMiiuilatloii of .'10,217, and in (jOO.tXK). stores, 13: electrical supplies, 3.5; Dorists, 159; 

Schools; Public Grade, 5; High, 1; Parochial, 
2; Numlier of Pupils, 3,0.'i0, (6,000 in county 
outside city). 

north—in nil, covering a radius of alxiut IIH 
miles and reaching over 750,000 people. 

Wholsaals Housos; Groceries, 30; Har<lwsre. 
8; Dry Goods, 10. 

Gilliam Mfg. Co., Canton Drop Forging A Mfg. eoua, 6. 
Co., Gibbs Mfg. Co. 

us, 6. mobile accessories, 125; bakers, 275; cigar stores 
and stands (including hotels), 3(K); confectioners 

Banks; National. 4; Sftate, 2; Total Resources, (including hotel stands), 803; delicatessen, 85; 

— „ 1920 87.001; since then tl:e |io|iuIatiou Increased 
Eosidential Features: All one and two famil.r 

houses. 80% owmed. .Mostly working class of Aside’from tie’lng 
’ more tliaii doiiiile since 1910. Theatres; ].egitiniate, 1; Moving Pictures, 4; 2 200- hardware 110* Jewelry 110* meat 

in a coal mining lielt, the \"'\'*'‘2(i^ditorlums. 700; men's fii’mlshlnga, ’125; merchsat 
ing (anton siii.plies ;t other »tc.), 2. Tot.il numtier of seats, 3,100. tailors, 2.')4; milliners, l.'iO: opticians, 37 
clay, shale and lim<*stone. Location: B. A O., N. A W. photographers, 69; radio supplies, 250; res- 

fruits, 210; furniture, 70; furriers, 12; grocers. 

people of highest native born whites. territory surroiiuiiing 
Betail Shopping Section: Sundusky Ave. 7 liasic materials—clay, shale and lim<-stone. Location: B. A O., N. A W. photographers 69- radio supplies, 259* res- 

blocks. Walnut St 4 blocks, Poidar St. 8 blocks. Coal mines near CanUm au liu(Kirtant factor in Principal Industries: Paimr mills, sanitary taiirants (including hotels), 900; shoes, as); 
v^nslTse, \ hi e.1,' 1 Ht 9 hw^!’ <"■' ftxl industrial ,v,re, furniture, sho.-s. building tile, canning siiortlng goods. 32; stationers. 37. 
Neuselaer St. 3 blocks. Mansfield 8t. 2 blocks, needs. Mater supidy gwid and ample. City f,-.„rv Dour mills riiblier tires BAG «« —- ive 
Mary St. 2 blocks. Two smaller retail dls- recently constructed a 15,000,000 gallon dis- ^ See page 17S 
tricts. tributinn and equalization reservoir in addition » vn v , t si _ 

Trading Area: Alsmt 14 miles cast and west, *o « reielvliig basin of 1.300,000 gallons capa- ***.“ 
12 south and 20 north. city. City (lumiis have a dally capacity of firms. Mead I ulp A 1 aper Co., Chillicothe Paper __ wsw/v^i A Kirk $^1410 

43 (X)0 000 gallons Co., Scars A Nichols Canning Co., Poston Furn. v EioagVPlw4aa$V/ 
Wholesale Houses: Groceries, 1; Fruits, 2; ' ' " Co.. Horton Pottery. Buckeye Tile Co.. Union 

Miscellaneous I.lnes, Bucyrus Candy Co. Residential Features: One of the finest char- Shoes Co. CHy Classed As 

to a reielvliig basin of 1.300,000 gallons capa- Manufacturing ^tablishments; 35; Leading 
city. City i>umi>s have a dally capacity of firms: Mead I ulp A Paper Co., Chillicothe Paper 
43,()00.000 gallons. i-’O-i ivears A Nichols Canning Co., Poston Furn. 43 000 000 gallons ^'b-i Ivears A Nichols Canning Co., Poston Furn. 

Wholesale Houses: Groceries, 1; Fruits, 2; ' ' " Co.. Horton Pottery. Buckeye Tile Co.. Union 
Iscellaneous Lines, Bucyrus Candy Co. Residential Features; One of the finest char- Shoes Co. 
Number of Retail Outlets for Nationally Ad- acteristics of Canton is Its attractive residences yearly output of factories es- 

vertised Products : Passenger automobile agen- and resident streets, almost all lines with beauti- timated at, $11 (KX) <X,0 
■cial auto, agencies, 4; auto- ful shade trees. Unusually large percentage a -a i v c ’♦»«.# 

CLEVELAND, OHIO 
CHj CUiMd At 

CleveUDd U the largest cit/ in Ohio and fifth 
city in population in the United States. One sf 

cles, 18; commercial auto, ajrencies, 4; auto- r»l shade trees. Lnusually larpe percentaire r.mvk csh<sM.nan Miiit.Fv tl»e chief manufacturing dlstricta of the coui 
moldle accesBorles, 24; automobile tire agenciea, of liomea owni-d. To care for large numlier of ‘ ““P It u the greatest Iron ore market in thf 
8; t.akcrs, 6; cigar stores and atanda (Including famlliea constantly moving here. Canton's b^ld- in w.ted here Fiwt canuTof Cleveland has become a great dislrlbut 
hotels), 17; confectioners (including hotel Ing program Is iintisuall.v pretentious^ .New H^idtsl No. 9. lo.l„g.center for manufacturers, a great wholesal. 
atands, 13; delicatessen, 1; dressmakers, 2; resident sections being develoiied and many OhJ"- Jobbing market, and as a natural cons, 
druggists, 7; dry goods. 7: deiiartinent stores, residences under construction. 91".*,“'' - quence a great banking center. 
2; electrical supidlea, 4; florists, 3; fruits, 4; Retail Shopping Section: Market Ave. N. to ‘ ’ .. . . v_ 2; electrical supiillea, 4; florists, 3; fruits, 4; Retail Shopping Bection: Market Ave. N. to 
furniture, 4; furriers, 2; g;irageH (public), 15; 6th St.. Tuscarawas St. E. aVsnit 6 blocks and 
grocers, 38; hardware, 5; Jewelry, 3; meat w. for aliout 6 blocks. Cleveland Ave. N. W. 
markets, 11; men's furniture. 5; men'e clothing, for 6 blocks and S. W. for 1 or 2 blocks. 
6; merchant tailors, 6; mminers 5; optlclMs, Trading Area: Canton I. a natural distributing 
3; pbotograpbers. 3 p auoa (and m acellam^i Jobbing Interests Increas- 
muilc'Bl inutrnmentfl), d; radio Htippliea, 5; res- . Xui, e^f fIia g.itiT ana nfkti/*aat.tA in 

central Ohio. Mean temperature 52.0, ralnf:,ll »“<> 
34.41. snowfall 20.5. 

Beiidential Features: Mostly one and two Population 
story houses in practically entire city outside 1910 Censua . 600.943 
of business district, estimated 75% owned. No 1910 Censua, ‘Metropolitan District- 613,27# 
tenement district. 1920 Census   796,$41 1920 Census . 796.$« 

Retail Shaping S^on: Paint St. 8 blocks. ‘■■'/■'ffi** 

1. -I.L... Q. I,™. ifiB with growth of the city and noticeable In- 
tanra^ (Including hotel,^). 15; sl,^. 9; siKirt- rtustrlal expansion. Numerous Interurb.n lines 
ing goods, 4; stationers, 3; women's apparel, 6. . 

CAMBRIDGE, OHIO 
1920 Population, 13,104. 

City and Suburban Estimate, 50,000. 
Native Whites, 92.9%; Negroes, 2.7%; Por¬ 

ing with growth of the city and noticeable In- Main St. 3 blocks, ^cond St. 2 blocks, \^ter iif«u,ocs   4 
diistrial expansion. Numerous Interurban lines ^t- ^ blocks. Several small neighborhood boV'n""”--'. 3® 
connect with large and small towua within a centers. English reading''I 
radius of Oo miles. County seat of Stark Ckiiin- Trading Area: At least 20 mllea in each di- factory workers .!!!.!..!. 200 
ty, in which are Im-ated 2 cities having com- rectlon, with scattered business from greater Families . 182 
blned [lopulatioD of 15O.00U. Trading area; distance doe to bus and electric lines. 
E. 20 miles, N. 15. TV f2 to 15, 8. 20. Wholaaol. Hnusea: Orooerlea. 2; Frnlta. 1; Compariaou of Cleveland's PopuUtlon ,. zu nines, .-v. i... <v i.' to i.a, B. zu. Wholesale Houaea: Orocetiea, 2; Fruits, 1; 

Wholesale Houses: Groceries, 2; Meats, 6; Hardware, 1; Miacellaneoua Lines, 4. 
F'riiits, 4; Hardware, 2; Dry Goods, 2. ' ' ' ' Total population . 500,603 

Number of Retail Outlets for Nationally Ad- giale . 289.262 
Number of Betail Outlets for Nationally Ad- vertixed Products: Passenger automobile agen 

eign Bom, -4,4%; Industrial Workers, 30%; vertixed Productx: Passenger automobile agen- t-les, 15; commercial auto, agenciea, 8; auto- Ftatiye white", native parents Rglisit 
English Reading, 98%; FamiUea, 3,384. cies, 44; commercial auto, agencies, 16; auto- mobile accessories, 25; automobile tire agen- Native white,’foreign parents 223,908 

Schools: Public Grade, 10; High, 1; Parochial, mobile acceeeories. 33; automobile tire agen- cles, 12; bakers, 7; cigar stores and stands foreign born’, white . 195.703 
1; Number of Pupils, 4,150. cles, 44; liakers, 37; cigar stores and stands (including hotels), 6; confectioners (inclHding Negroes 8 448 

Churchei: Bantlst. 2: BdIscodsI. 1: Methodist. (In‘'!"fihig hotels). 60; confectioners (Including hotel stands)._ 7; dellcateaaen. 3; dressmakers, 
2- rreshvteriiTii 3- Roman rsthnlle 1- hotel stands), 90; dressmakers, 26; druggists, 6; druggists, 7; dry goods, 6; department stores, r - ... ■ T 
fhrl.rirn 1* Mtxcellineoi a 6^ t atnouc, 1, department stores, 5; elec- 8; electrical supplies, 3; florisU, 2; frulU, 8; 

' ' ‘ ’ n "n. trlcal supplies, 22; dorists, 19; fruits, 15; fur- furniture, 5; grocers, 45; hardware, 5; Jewelry, 
Banks: National, 3; State, 2; Total Resources, nlture, 21; furriers, 6; garages (public), 45; 4; meat markets, 10; men's fnrnishings, 2; 

5,480,000. grocers, 375; hardware, 14; Jewelry, 20; meat men's clothing, 5; merchant tallora, 3; milliners. 
Theatres; Legitimate, 1; .Moving Pictures, 3. markets, 80; men's furnishings, 29; men's 4; opticians, 3; photographers, 3; pianos (and 

'Total number of seats, 2,9(X). clothing, 44; merchant tailors, 54; mlllliiers, miscellaneous musical Instruments), 4; radio 

CINCINNATI, OHIO 

Location: 85 miles east of Columbus on main 24; o|itlclans, 13; photograiihers, 11; pianos supplies, 5; restautanU (Including hotels), 8; 
line of B AO K R and Penna R. U miscellaneous musical Instruments), 12; slioes, 0; sporting goods. 3; stationers, 1; wo- 

radio supplies, 10; restaurants (Including hotels), men's aiiparel, 4. 
Principal Industries; Coal, gas. oil, salt, clay gg. gii^eg 32; aportiug goods, 13; stationers, 0; _____ 

products, sheet and tin plate. Iron bars, steam women's apparel, 11. 
shovels, canvas and leather gloves, overalls ami _ ' _ ^ 
furniture. See announcement page 172 CINCINNATI, OHIO 

Residential Features: One and two story - __ 
frame dwellings and cottages frame end lirlck. 1920 Population, 401,207 (1924, est. 407,8.!2j. 

Retail Shopping Bection: Nine blocks on CELINA, OHIO City and Suburban Eatimate, T50,iKK). 
Wheeling Ave., 8 bl(Kk« on 7th St., 2 blocks on Native Whites, 81%; Negroes, 7.4%; Foreign 
8th St, also iutrr.iectiug blreel>«. 1920 Population, 4,560. Born, 42,827; Industrial Workers, 106,000; 

Trading Area: AtH>ut 20 miles radius. City and Suburban Estimate, 12,000. Families, 106,239. 
Wholesale Houses: CriK;eries, 2; Meats, 2; Native Whltea, 90%; Negroes, 1%; Foreign Churches: Baptist, 14: Christian 3clence, 2; 

Fruits, 1; Produce. 1, Bom, 9%; EngUsh Reading, 93%. Mc"t3l 39-''' Kylerian ' 37* Romin 
Number of Betail Outlets for Nationally Ad- Bohools; Public Grade, 2; High, 1; Junior Catholic 70* Miscellaneons 40. 

vertised Product!: Passenger automobile agen- High, 1; Parochial, 1. „ x j . i 
cles, 15; commercial nuto agencies 14; automo. churches: Methodist, 1; Presbyterian, 1; Sohooli: 1 ublic Grade. 103; High, 6; Junior 

ro‘:,s"rc‘i‘*d*: ^••-el'aneous. 4. _ . „ _ 

1920 Population, 401,207 (1924, est. 407,8:12). 

OHIO Suburban Estimate, 750,000. 
’ Native Whites, 81%; Negroes, 7.4%; Foreign 

1920 Population, 4..‘>00. Born, 42,827; Industrial Workers, 106,000; 
City and Suburban Estimate, 12,000. FamUios, 106,239. 
Native Whites, 90%; Negroes, 1%; Foreign Churches; Baptist, 14: Christian Science, 2; 

Bora, 9%; EngUsh Reading, 93%. 20: “*‘'’•*7,' 
« t t.. - . „ , - , , .Methodist. 39; Presbyterian. Si; Roman 
Schools: Public Grade. 2; High, 1; Junior Catholic, 70; Miseellaneous, 40. 

V , „ , . . - Sohools: I'ublic Grade. 103; High, 6; Junior 

The 
Cleveland 

Times 

20; bakers, 5; cigar stores and standfi (Inrlud- w . ’ 
ing hoielH), 10; confectlonfm Including hotel * 
stands), 10; dressmakers, 12; druggists, 6; ♦4,o00.000. 
dry goods, 6; department stores, 3; ele<‘trlcal 
supplies, 4; dorists, 3; fruits, 10; furniture, 4; 

, * , * ‘ « « ow’ . Banks: National, 7; State. 23; Savings Banks, 
Banks: National, 1; State, 2; Total Ilesources, o. Total Reaourcea S160 072 492. 
rrM# fi/|$l * * ^ * *** 

■ ^ „ Theatres: Legitimate, 8; Vaudeville, 2; Bur- 
Theatres: Moving 1 icturea, 2. leeque, 2; Miecellaneous (Auditoriums, etc.), 20. 
Location: C. A N. R. R., Ij. E. A W. R. Location: Cincinnati Is aituated In the eoutli- 

fewXy“ 4•”mea^mM’ke^t^^l”’Jen‘8‘'fwri"to R-. Western Ohio Traction on two Main market o,,io „„ .n.ere 
7. 7- lisrd Surface roeds, from east to west and noTth radiating as foUows; 'Ten 
7; men's clotbing, 7; merchant tailors, 2; 
milttners, 5; opticians, 4; pliotograiibers. 3; 

to south, traveled by tourists from all directions, (hrougb Ohio, six Into Indiana, four to Ken- 
Principal Induitries: Table factory (largest tucky and three to West Virginia. These roads pianos (and miscellaneous musical lustruments), . . same lacmry uargesc lucay anu vun-e lo nesi v.rgima. ro.u. 

3; radio supplies. 6; restaurants (including ho- “ ^* »■) 2 chair factories furniture factory, are of the foilowing systems: The Penn., B. A 
tels), 7; shoes. 6; sporting goods. 3; stationers, harponala factory, cement blocks, Unk factory. O., N. Y C L. A N., C. AO.. N. & ^• »“<1 

CANTON, OHIO 
1920 Population, 87,091 (l'J24 estiniute 102,- 

000 plus). 

City and Suburban Estimata, 250,000. 

Native Whites, 81.6%; Negroes, 1.5%; Foreign 

OHIO’S 

Outstanding 

Newspaper 

EDITOR & PUBLISHER 
2; women's apparel, 5. ’ Special Information: Ixicated on the banks J:*- * ®- (Monon., Erie and^utlmra). There 

(if tile Grand Reservoir, one of the largest arti- ** tile jwnter ^route on^tbe Oh^ Packet International year book 
tidal lK>dies of water in ihe world. Great •Pr'ite to loouisviiie anu u-naneston aaity. 

OHIO place for summer touriats, fishermen, and Frinoipal IndDitriee: Soap, clothing, macbln* ^ % 0 1 
vyriiw liunterH. ery, muchliie tools, electric machines, woodwork- Can be found on every newspaper 

1920 Population. 87,091 (l'J24 estimate 102, Residential Features: number of fine rest- *"«• Pfintlnf puVillsbing. publisher's desk throughout the 
000 plus). dent properties. Private houses predominate. Manufacturing EstabUsbments: Ijcading firms: entire year. 

City and Suburban Eatimate, 250.000. 0*"" ftoctOT A Gamble, U. 8 Playlug ^rd 

Native Whites, 81.6%; Negroes, 1.5%; Foreign Seettan: Main. V«yette and Co 8ayer^A 8^11e^“ CTnl —That is why Equipment Manufoc- 
s'f.."i <■.. .um,, 

"pSJ’zr sfC; ~T- u i. i °< .Number of I uplls „.thering noinf Has University of Cincinnati, largest monlcipally TVif Yp.ar Rnnh is the market nlaCC 

Can be found on every newspaper 
publisher's desk throughout the 
entire year. 

—That is why Equipment Manufac¬ 
turers and Radicates use striking 
Advertisements. 

18 447. naturaay 

Churohea: Baptist, 3; CbrUtlau Science, 1; Wholmi 
Ooiigregatlonal, 1; Episcopal, 1; Hebrew, 4; bacco, 3. 
Methodist, 8; Presbyterian, 3; Roman Catholic, Numhei 
8;' MUeellaneons, 40. vorltaad 

Saturday gathering point. Has Univeialty ^ Cincinnati largeat monlcipally Jhe Year Book is the market plaCC 
m owned university in the U. 8. Has water , •• g. * 

Wnoletale Houses: Miscellaneous Lines, To- works from which water is delivered almoet for eOUlpineilt and featured 
bsceo. 3. 100% pur*. $10,000,000 General Bospital New ^ ^ 

Number of Betail OuUati for Nationally Ad- Ohio Medical College, one of the finest and best _ 
vrtlsed Pfednota: PassenVer antomobtle agen- equipped in etate. 



Editor & Publisher for December 13, 1924 

ni)hen You Plan Your 
/ 9 25 Advertising 
here are ^ fhinps to 
Remember — ^ 

(1) The Cleveland Plain Dealer has the BUYERS. 

(2) The Plain Dealer has the largest circulation of any 

Cleveland daily newspaper. 

(3) The Plain Dealer has the lowest rate per line per 

thousand circulation of any Cleveland newspaper. 

(4) The Plain Dealer carries MORE National advertis¬ 

ing than ALL other Cleveland newspapers combined. 

The PI 
1 Medium -1 Cost 

J. a WOODWAKD 

II* E. «kid 

N*w York. 

Dealer 
m// Sell It 

WOODWARD A ICE1X.Y 

SacuHty Bide., CUcafo. 

Flw Arts Bldr., Datroit. 
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CleveUnd (can’t) 

School* 

Pnbltc Grade. 110: Number of Pupils, 97,487; 
Senior High ^hooU, 11: Number of Pupil*. 
16.605; Junior High School*, 17: Number of 
Pupil*. 20.427; Normal Scbool, 1; Number of 
Pupil*. 329: Parochial Elementary, 73: Number 
of Pupils, 40,100. 

Universities, Western Reserve, Case School 
of Applied Science, St. Ignatius College. 

During the school year nearly 12.500 grown¬ 
up* (young men and young women for most 
part) were enrolled in elementary night schools 
and niglit high scheols, 5.220 of these were In 
the high school. 

There were 10,000 *tudent* enrolled in night 
classes other than public In Cleveland during 
1923. Of this number 74 per cent were In 
classes conducted by organisations not popularly 
known as schools and 26 per cent were students 
In evening classes of regular schools. 

There are two girls’ private schools In Cleve¬ 
land, the best known are the Hathaway Brown 
School and the Laurel School. 

There are two lioys' private schools, the best 
known is the University School. 

Over 2.200 students receive<l commercial In¬ 
struction in the ten largest Cleveland com¬ 
mercial schools. 

Churches 

Baptist. 67; Christian Reformed. 2: Christian 
Science, 6: Church of God, 6; Congregational, 
82: Disciple, 11: Episcopal, 25; Evangelical 
Lutheran, 43; German Evangelical. 15: Greek 
Catholic, 11: Greek Orthodox, 6; Hebrew, 39; 
Methodist Episcopal, 47: Presbyterian. 30; Re¬ 
formed, 14; Catholic. 72; Independent Spirit¬ 
ualist, 12; Seventh Day Adventist, 3: Sweden- 
borglan. 2: United Brethren, 5; United Evangel¬ 
ical, 1; United Presbyterian. 6; Uni versa lists, 1; 
Miscellaneous, 45. 

Bank* 

State Banks and Trust Companies, 16; Re- 
Sf.urces. *743.401.000; National Banks, 3: Re¬ 
sources, $105.'85,000: Savings and l4)an Asso¬ 
ciations. 35: Resources, J76,687,t3)0. 

Cleveland Is the seat of the Fourth District 
Federal Reserve Bank. 

Theatre* 

Motion Picture, 153; Motion Picture and 
VandevlUe, 6; Vaudeville. 1; Burlewiue, 3; Pro¬ 
duction. G: Miscellaneous. one auditorium 
mtmicipally owner seats, 13,400. 

Tlie average seating capacity of all motion 
pl<ture theatre* 1* 609, vaudeville bouses, 3,450; 
burles'iue. 1.184; production, 1,653. The total 
seating capacity of all theatre* 1* 122,330. Tlte 
vaudeville house is a Keith circuit seating 3.4i>0. 

Location 

(Heveland la situated on the south sliore of 
I.ake Brie at the nioutli of the Cuyahoga River. 
It la one of the largest inland ports. Ten miles 
of docks along the Cuyahoga River handle the 
immense tonnage of Iron from the Great Lakes 
regions, 00 per cent of which comes tlirough 
thi* port. There is 14 miles of lake front pro- 
tetA<*d by a breakwater 6 miles in length. 
Tliere are eight grain elevators and six ore 
docks. 

Tlie railroads, ten in number , are parts of or 
alIttJ with the country’s most Important 
sysieni*. They are Baltimore & Ohio, Nickel 
Plate, Toledo & Ohio Central, Wheeling & Lake 
Erie, Hocking Valley. New York Ontral, 
peUnsylvanla, Erie, Big Four, Luke Erie & 
Wcittem. 

ftcli has its own terminal exception the New 
Yotk Ocntral, Pennsylvania and Big Four, which 
together share the Union Depot. 

All tlie atiove named railroads are connected 
by Kieens of the Cleveland Short Line H. R., a 
belt Hue making a circuit of 19 miles aroond 
the Otty, Intersecting each railroad at or near 
a freight yard, >.iaking it Just that much easier 
for the switching and transferring of freight 
from one line to the other. 

Wve Interurban lines oiierate In all direction* 
to boiuts as distant as Toledo. 

'ncre ore two bus lines to Akron, two to 
Yoangstown, other* to Aahtabule, Conneaut, 
Warren, Elyria and Toledo, Lorain and San¬ 
dusky, Elyria, Medina, Berea, and I>eraln. 

VeVen Improved highway* furnUn easy acceBs 
by motor to the surrounding sections. rSTBlgbt vessel freight service to Detroit 

Buffalo is given dally except during winter 
maktks by boat* of the Detroit and Cleveland 
Navigation Co., and Cleveland A Buffalo Tran¬ 
sit; Qol The Great Lakes Transit Corp. also 
priKUks daily sailings to Chicago, Duluth and 
allilatkrvenlng points on the Great Lakes. Two 
Ca^dlhn lines give frequent service. 

\ Frincipal Industries 

4 t^al of about 3.000 establishments operate 
Inrllidreland according to the 1920 Census of 
M;mnfactnrers. 

pore than 14,000 different articles are manu- 
fa^ured. 

value of the products predgced Is estt- 
rmtMi at over one billion, one hm^eg: MUlioB 
dolnka annually. 

Aptirnxlmatcly 160.000 wage estsier* are em 
pidkol; more than one-6fth of tlie wage earners 
of fall. Ohio. 
■«* than $275,000,000 were expanded In 

sal jtrtqs and wages by manufacturers In 1919. 
Che Industries of Cleveland, in order of their 

in^ortance, are Iron and steel,, foundry and 
maghlae shop, automobiles, women’s clothing, 
sligig|]|erlng and meat parking, printing and 
pu^bklng, bread and bakery products, eon- 
feetioeery, cars and car shops, stoves and 
fuRiaces. Otlier products are boxes, brass and 
brqpsei bricks and tile, chemicals, wooden 
goe0a» steel barrels, cutlery and tools, copper, 
tiiWAlhcot iron, electrical mailing apparatus and 
supplleg,-'furniture, refrlperators, 'ga*. klttl.alec- 

trie fixtures, lamps and refiectors, knit goods, 
hosiery, leather and leather good*, lumber, 
millinery, lace goods, patent medicines, tobacco, 
and auto part*. 

Manufacturing Eatahlishment* 

Some of the larger firm*, with the number of 
employees, are; American Steel dc Wire Co., 
7.500; White Motor Co., 6.000; Bourne Fuller, 
4,500; Fisher Body Co., 4,000 (this 1* the largest 
single body plant in the world); Sherwin- 
Williams, National Acme, National Malleable 
Casting* Co., Warner A Swasey, Nela Park, the 
experimental latmratory of the General {Rectrlc 
Co.; Cleveland Hardware Co., Chandler Motor 
Co., Cleveland Twist Drill Co., Cleveland Metal 
Products Co., Brown Hoisting Machinery Co., 
Prints-Blederman (Women’s cloaks and suits), 
Joseph Sc Feiss (men’s clothing). Peerless Motor 
Co.. Van Dorn Iron Works, Jordan Motor Oo., 
Glidden Varnish, F. B. Stearns Co., The Cleve¬ 
land Automobile Co., Baker R. ft L. Co., The 
Rubay Co., The 'Templar Motors Co., The 
Winton Co., The RoIIln Motor* Co. 

Special Information 

Clereland's geographical location makes this 
city the meeting point of the coal from Ohio. 
Pennsylvania and West Virginia. The iron ore 
of the Great Lakes and the limestone quarries 
of Ohio tend to make this one of the greatest 
iron ore and steel markets in the world. 

Cleveland outranks all American cities in the 
manufacture of nuts, bolts, wire, wire nails, 
inallenble Iron castings, steel forgings, vapor 
stoves, plumber supplies and electric carbon. It 
is the second city in America in variety of 
manufactures. It is second to New York In 
ready-to-wear clothing. There are 35 manu¬ 
facturers In Garment Association. The value 
of clothing manufactured yearly is $50,0()0.0()d. 
Between five and six thousand are engaged In 
this industry. 

Value of leading Cleveland manufactures and 
percentage of tlie manufacture* In comparison 
with rest of state. In the county In which 
Cleveland Is located there are 129.0(K) passenger 
automobiles registered in 1923; 1922 registra¬ 
tion was 93,700. There are 23.0()0 trucks In 1923 
registered, and 18,500 In 1922. 

Residential Feature* 

The fashionable residential sections of Cleve¬ 
land are on par with those of any city in the 
country. The older and best known sections in 
particular Euclid avenue Is giving away to trade 
and the newer sections in East Cleveland. Shaker 
Heights, Lakewood, Brntenahl are fast develop¬ 
ing. T'Le working men’s homes one-third ownetl 
liy the occupants are located near the Industrial 
sections. 

Tlie workingmen's homes are located for the 
most part in districts known as Brooklyn, South 
Brooklyn, South Side. West Side and Collinwood. 
Tliere are several sections of the city now being 
developed for tlie building of four room bunga¬ 
lows and seven room houses, this Is for the 
encouraging of home ownership among wage 
earners. 

Retsil Rection 

Tlie principal shopping district extends from 
tlie Public Square which forms the heart of the 
business section and Is .at the Junction of 
Superior St.. Euclid Ave. and Ontario St. Fr m 
the Public Square for aliout 20 blocks on Euclid 
Ave., Is the main business thoroughfare. Pros¬ 
pect and Superior Aves. which parallel Euclid 
on either side are fast developing Into ret.ail 
shopping districts second only to EncUd Ave. On 
these and Intersecting streets will be found 
merchandise from all parts of the globe. 

The following are the principal outlying shop¬ 
ping centers and cannot lie confined to the im¬ 
mediate area. The retail section will in some 
cases extend from two to six or eight blocks 
on the principal street mentioned. 

Euclid Ave. and 55th St., Euclid Ave. and 
105th St., St. Clair Ave. and .55th St.. St. Clair 
Ave. and E. 105th St., St. Clair Ave. and E. 
152nd St., Superior Ave. and E. .'Kith St., 
Superior Ave. and B. 105th 8t., Payne Ave. and 
E. 55th St., Hough Ave. and E. 79th St.. Central 
Ave. and E. 55th St., Broadway and K. 55th 
St., Woodland and E. 55th St.. Broadway and 
E. 93rd St., pettolt Ave,’ and W. 6fith St., 
Detroit Ave. aid W. 79th St., Detroit Ave. aad 
West 117th St., West 2.5th St. and I»raln 
Ave., West 25th St. and Denison Ave. 

Trading Area 

Tlie trading area of Cleveland i* eostrlbuted 
to by a large and prosperous manufacturing 
section In the outlaying districts. Cleveland 
secures the major part of the business in a 
radius of twenty-five miles, though Intermittent 
business comes from a much wider anea. The 

.well-stocked stores of'Cleveland offer tbla^popui 
latlon wider variety than the smaller store* In 
tlie home towns of these people. Good roads and 
the bus and interurban lines bring many people 
to this market but the city doe* not enjoy a 
commuter business in proportion to most cities 
of its size. 

^ Wholesale Housm 

I ;hroceries. .’(2: Meats,.''i(h; AnritH. .57; Con 
tectlonen, 46; Sbetp, 2: ^y GqpA*. 12; Jewelry 
21: Men’s FrudSbDlB*. 22; noinare. 4- '' 

Retail Outlets for Sutiona^ Adveittaed 

, , ^JtaeduiUn, 

Atrth fpa'ssengerfl. 74: anfo r{ruc\),,48; Mrte 
(tires) agys, 130;,auto (paxts) agys, dOtptiiw^ 
875; ' cigar store*. 3t4f. gonfertieiMMi. 1,400: 
delieatesaen, 118: dresspafeers. 4'11; drUgglstB.' 
.395; dry goods, 410: department stpcee, S; else* 
trical, 42: florists. 111; fruits, 21>,* for^ture, 
188; fnrriers, 33; garages, 220: groheCB, 8,880; 
hardware, 271; hats and caps, 27; Jewelry, ttS; 
ladles’ tailors. .37; meat markets. 740; iheiT* 
furnishings, 231: men’s clothing, 1,30; merchant 
tailors, 414; milliners, 222: opticians, 83: photo¬ 
graphers, 124; pianos, 43; radio, 135; res¬ 
taurants, 974; shoe dealers, 298; sporting goods, 
11; stationers,, M; women’*, appgrel. 48. , . 

~yegee 180, 188,-171 auft 178 - - 

COLUMBUS, OHIO 
1920 Fopalatieu, 237,031, (1923 : 277,130; 

Greater Columbus, 291,377). 

City and Suburban EaUmate, 291.877. 

Vatlve Whites, 198,666; Hegroas, 23,810; 
Foreign Bora, 16,055; Indnatrial Worker*, 23,. 
435; EngUah Reading, 95%; Families, In 
Frankllu Co. 75,375. 

School*: Public Grade, 45; High, 6; Junior 
High, 11; Parochial, 19; Number of Pupils. 
Public 39,618; Parochial 5,012; 6 culleges and 
seminaries 1,585; Ohio State University 8,360; 
Total, 48,530. 

Churches: Baptist, .35; ChrlatUn Science, 2; 
Congregational, 6; Episco.ial, 10; Hebrew, 5; 
Methodist, 55; Presbyterian, 19; Roman Catholic, 
21; Miscellaneous, 153. 

Banks: National, 7: State, 7; Total Resources, 
$130,238,626.88; Saving* Bank Deposits Total, 
$.32,588,933; Total Bank Deposits, $107,669,600. 

Theatres; I.«gitimate, 3; Moving Pictures. 65; 
Vaudeville, 2; Burlesque, 1; Miscellaneous (Audi¬ 
toriums, etc.), 9. Total number of seats 95,100. 
Olilo State University stadium seats 62,110. 

Location: Frasklin Co. B. ft O., P. R. R., Big 
Four, Erie. C. C. ft O.. Federal Ry., H. V., 
N. Y. C., Nlckle Plate, T. ft O. C. 

Electric lines: C. D. ft M., C. N. 7.., C. U. ft 
W., I. C. & B., Col*. A Xenia, ^loto Valley, 
Col*. Ry. ft Power ft Light. 

Frincipal Industrie*; Iron and steel, railroad 
shops, shoes, printing, glass, quarrying, fire 
apparatus, sporting goods, randies, bakery goods, 
furniture, extracts, store fixtures. Columbus 1* 
represented in 36 of 4.3 leading industries of 
country, 8 of our factories largest of kind in 
.\iaerica. 

Manufacturing Establishments: 690; I.eadlng 
firms: Jeffrey Mfg. Co., Buckeye Steel Castings 
Co., Ralston Steel Car Co., Federal Glass Co., 
J. P. Gordon Co., Marble Cliff Co., Casparis 
Co., Seagrave Co., U. S. Chain Mfg. Co. 775 
different commodities. Tliere are over 1,000 
responsible manufacturers in our territory In¬ 
cluding Columbus. 

Total value of yeaxly output of factories es¬ 
timated at $110,000,000. 

Bpecial Information: Jobbing and wholesale 
center for central Ohio. Exceptional railway 
facilities, 7 trunk lines, 17 divisions radiate In 
all dlrectitns, 34,089 motor cars and 5,041 
trucks. Total 39,030. Union Station—trains In 
66, out 67; N. Y. C. Station Trains in 15, out 
15. Capital engaged in manufacture $102,977,- 
000. Value of manufactured products $124,- 
022,000. 

Residential Features: Private homes predom¬ 
inate. Bexley, Upper Arlington are exclusive 
residential sections averaging $15,000 to $100,- 
(KX). Balance of city medium priced homes. 
South and part of west aide—workingmen. 

Retail Shopping Section; Russel St. to Living¬ 
ston Ave. .3o bloi'ks—on High St., Front St., 
Third St. and Fourth St. and all Intersecting 
streets. Six outlying districts and many neigh¬ 
borhood sections with usual grocery, confection¬ 
ery, and small shops. 

Trading Area: Columbus draws a trade from 
18 counties within a 50 mile r.ndius as sliown 
on map In "A Safe Landing Place for the 
National Advertiser.” 

Wholesale Houses; Groceries, 10; Meats, 16; 
Fruits, 0; Hardware, 3; Dry Goods, 5; Miscellan¬ 
eous IJnes, Shoes, 4; Cigars, 4; Confectionery, 
34; Bakers, 8. 

Number of Retail Outlet* for Nationally Ad¬ 
vertised Products; Bakers, 90; cigar stores and 
stands (Including hotels), 75; confectioners (in¬ 
cluding hotel stands), 284; delicatessen, 15; 
dressDiakers, XIO; druggists, 181; dry goods, 86; 
department stores, 14; electrical supplies, 47; 
florists, 42; fruits, 101; furniture, 78; furriers, 
8; garages (public), 114; grocers, 930; hard¬ 
ware, 44; Jewelry, 67; meat markets, 190; 
men’s furnishings, 55 Including men’s clothing; 
merchant tailors, 4; milllaers, 45; opticians, 26; 
photographers, 36; piano* (and miscellaaeous 
musical Instruments), 14; radio supplies, 5; 
restaurants (including hotels), 428; Fhoes, 106; 
sporting goods, 3; stationers, 9. 

Sea column* $ and 4. page 7$ 

two greatest iron ore port* in the world. 
Carnegie once said it was the point where ere, 
coal, etc., could he most cheaply brought to¬ 
gether for manufacture of iron and steel. C, 
8. Steel Corporation now holds 5,000 acres of 
land along the lake adjacent to city on the 
east. Conneaut’s lake front Is the summer 
fresh-water playground for Pittsburgh, Youngs¬ 
town and other inland cities. 

Residential Features: Practically all single- 
family residences, 66% owned. Very few two- 
family bouses and only 4 apartment and ter¬ 
race buildings. No tenements. 

Retail Shopping Section: Main St. for 4 
blocks; Broad St., 2 blocks; Washington and 
Harbor St*., one block each, intersect Main St. 
Ilarltor business section 1V4 mill s north of mail, 
business section, has two block* on Park Ave. 
and two blocks on Day St. Six outlying neigh- 
berhood business sections. 

Trading Area: West, 5 miles; south, 15 miles; 
east, 12 miles. City extends to the Lake on 
the north. 

Wholesale Houses; Groceries, 2; Fruits, i. 
Paper and Twine, 1. 

Number of Retail Outlet* for Nationally Ad¬ 
vertised Products: Passenger automobile agencies. 
11; commercial auto, agencies. 4; autoiuoliile 
accessories, 12; automobile tire agencies. 7; 
bakers, 8; cigar store* and stand* (including 
hotels), 17; confectioners (including hotel 
stands), 12; delicatessen, 2; dressmakers. 4: 
druggists, 9; dry goods, 6; department store*. 
4; electrical supplies, 3; florists, 3; fruits, 3; 
furniture. 4: garages (public), 12; grocers, 45; 
hardware, 5: Jewelry, 4; meat markets, 15; 
men’s furnishing, 8; men’s clothing, 8; mer¬ 
chant tailors, 3; milliners, 4; opticians, 2; pho¬ 
tographers. 3; pianos (and miscellaneous musi¬ 
cal instrumental, 2; radio supplies, 4; restaur¬ 
ants (including hotels), 20; shoes, 14; sporting 
goods, 4; stationers, 4; women’s apparel, 1 

CONNEAUT, OHIO 
1920 Population, 9,343. 

City and Suburban Eattmabe, 12,500. 

Native Whites, 87%%; Nsgroes, .00%%; For¬ 
eign Born, 12%; Indnatrial Workera, 30%; Eng¬ 
lish Reading, 98%; Families, 2,100. 

Schools; Public Orade, 67 Hfgb, 1; Junior 
High, 1; Paroehial, 1; Number of .Piipil$,l 2,766. 

Churches: Baptist, 1; Christian Science, 1; 
Congregational, 1; ^Iscopal, 1; Methodist, 1; 
Roman Catholic, 1; Miscellaneous, 8. 

Banks; State, 2; Total Resources, $3,500,000; 
Savings Bank Deposits Total, $1,660,000. 

Theatres: Moving Plctnres, 2; Miscellaneous 
(A,*ditoriums, etci), 54 Total hmmber of seats, 
3..360. j b 

Xi*i»tiaB; WortkqasIMii oMer of fthlo a*i 
sofitksliftra. of' Lakh «■ main .transCMltin- 
ental hlghttaP- Northern tagmlnob''-of' Bi A 

■b.- R. R.^. ammecMpg Conn«*Mt and IMttstarck. • 
Oivlataia pntut of- Nk^I PlaCk taaln Ira*, taid m»- 
tha main Hoe of N. Y. C. ’Two ferries ply from 
ChDtnont 'Sd Canadian portal. Itatirly bus service 
i-tat and 3»*«t »n- kighway;^ « «« ' 

Princtf*^ Induftrlaa; -.tTOB'or*->and eo«I port, 
railroad ytad* and shops, shovels, tin cans, ma- 
cUne ttMs and building tile, tannery, moldlag 
aand. CMinery. 

IKnnfactnrlng Eatabliahmentt, 35. T-eadIng 
firms; Conneaut Shovel Co., Conneaut Can Co., 
Conneaut I.eather (>>., Bnrke Machine Tool Co., 
Graham Clay Prodnets Co., Cummins Canning 
Co., Peerless Sand Co. 

Annual «utaut> $2,500,000. 
Special Informatlea; Cooimairt 1* oae of the 

COSHOCTON, OHIO 
1920 Population, 11.447. 

City and Suburban Estimate, 30,000. 

Native Whites, 85%; Negroes, half of 
Foreign Born, 14%%; Industrial Workers, 40% 
English Reading, 99%; Familiaa, 2,750. 

Schools: Public Grade, 5; High, 1; Junior 
lilgh, 1; Parochial, 1; Number of Pupils, 2,800. 

Churches: Baptist, 1; Christian Science, 1; 
Episcopal. 1: Metliodist, 1; Presbyterian, 1; 
Roman Catholic, 1; Miscellaneous, 9. 

Ba';ks: National, 2; State, 2; Total Resources, 
$11,.500,000; Savings Bank Deposits, $1,200,000. 

Theatres; Legitimate, 1; Moving Pictures, 4; 
Vaudeville. 1: .Miscellaneous (.Auditoriums, 
etc.), 1. Total numher of seats, 3.800. 

Location; Located In the center of Ohio’s 
coni, gas and oil fields and on main lines P. R. 
R., and W. ft L. K. Seventy miles east of 
Coliimhus. 120 west of Pittsburgh and 110 aouth 
of Cleveland. 

Frincipal Industries; Novelty advertlsUg, 
enamel signs, china, pottery, straw paper, cor¬ 
rugated paper, glass ware, canvas gloves, faun 
dries, tires, brick, tbermometers, leather goads, 
plmnographs, pianos, iron pipe. 

Manufacturing Establishments; 28; Ixadinc 
firms: American .Art Works, Clow Pipe Works. 
Pope-Gosser China Co., 11. D. Beach Co., Coshoc¬ 
ton Glass Corp. 

Special Information; Cosliocton Is the largest 
novelty advertising center in the country. 

Residential Features; 75% homes owned 
City noted fur large numher of well built mid¬ 
dle class homes and finely kept lawns. Un¬ 
usual number of apartments for renters. 

Retail Shopping Section: 2nd to 7th fit. on 
Main. Bulk of the automobile business Is eon- 
ducted on Walnut fit. and the streets con¬ 
necting that with Main. Best retail district of 
any city of Its size in the state. 

Tracing Area: A trade exceptionally large, 
embracing a radius of 35 mile* in ail dirft’tions, 
with Coshocton ■* a center. 

Wholesale House*; Groceries, 1; Meats, 1; 
Fruits, 2; Miscellaneous Lines, Millinery,, *h*e». 
Confectionery. 

Number of Retail Outlet* for Nationally Ad¬ 
vertised Product*: Passenger automobile agen- 
cles, 18; commercial auto, agencle*, 10; aato- 
mobile accessories, 22; automobile tire agen- 
cles, 22; bakers, 6; cigar store* and stands (in¬ 
cluding hotels), 40; confectioners (includin* 
hotel stands), 10; dressmakers, 15; draggists, 
7; dry goods, 9; department stores, 4; elec¬ 
trical supplle*, 5; florists, 4; fruits, 8;- fgrni- 
ture, 5: garage* (public), 7; grocers, 31; hard¬ 
ware, 6; Jewelry, 5; meat markets, 7; mtn’i 
furaisUng*, 7; men’s clothing, 7; merchant 
tailors, 5; milliners, 6; optician*, 5; ptrotogra- 
pbers, 8; pianos (and miscellaneous musical la* 
struments), 8; radio supplies, 6; restkoranti 
(Including hotels), 10; shoes, 6; sporting gosds. 
4; stationers, 4; women’s apparel, 7. 

DAYTON, OHIO 
1$M Pofolatlan, 152,500. ; 

Gtt7 Suburban £itim&t€, 175,000.' ^ i 
85%; Neffroes, 6%; 

BQff% 0%; InduBtrial Workm, 25%; 
Rattans. Familial, 38,138. 

Sfihtali: 'FWbllc Grade, 32; High, 3; .Jiipl'>r 
High, 1; Parochial, 19; Number of Pii|il>'' 

<16.412. 

Okuychesfi Btptist. 18; Christian ficlehd^ 2; 
Eplacapat; 3; Hebrew, .3; Methodist. 11; 0te>- 
hyterian, 7; Roman Catholic, 18; MlscellBB^'''' 
76. 

Banks: National, 5; State. 3; Total Resources. 
$57,605—Debit* in 1923, $833,005,713 ; 8*v^g’ 
Bank Deposit* Total, $15,460,000. i 

Theatre*: Ijegitimate, 2; Moving Picture*. 21: 
Vaudeville, 1; Burlesque, 1; MisceBawi* 
I Auditoriums, etc.), 6. Total number of seats. 
SAAMn. _ 
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When It Comes 

Actually to 

Selling the 

Goods 

Locally— 

TTie confidence placed in The News and Sunday News-* 

Leader by local merchants is surely an irrefutable argument in sup¬ 

port of the “pulling power” of these publications. This confidence 

is expressed by the space used consistently. That is concrete evi¬ 

dence. For, when it comes actually to selling the goods locally, to 

placing them in the homes, when that final test is reached, the choice 

of the proper local advertising medium decides the success or failure 

of the merchandising campaign. 

In Cleveland, the leading merchants handling nationally-ad¬ 

vertised goods depend materially upon The Cleveland News and 

Sunday News-Leader to convey their messages to the desirable 

class of citizens among whom these papers circulate. The responsi¬ 

bility of lifting the goods off the shelves rests with these dealers. 

Their choice of an advertising vehicle must, of necessity, be a wise 

one. 

Cleveland’s five largest department stores used more space in 

these papers in the first 11 months of 1924 to sell their merchandise 

than in any of the other Cleveland papers. Here are the figures i 

The News and Sunday News-Leader 

The Press. 

The Daily and Sunday Plain Dealer 

11,561 Columns 

9,344 Columns 

7,687 Columns 
7*A« RtMeareh and Mar- 

ahiritdising Daptnimane of 

Tka 'Cl«ocland_ Saws and 

Smndsfy Newa^Liadar 

fair tho Kola parpoie of 

analyaing your bumnoMt 

and solving your Advar- 

tising and Salas Problama 

The News and Sunday News-Leader excess 

- Over Press ... 

Over Plain Dealer .... 

2,217 Columns 

3,874 Columns 

. . Logically, then. The Cleveland News land.Sunday Newt-^ 

Leader, in the Ohio territory, represent the most advantageous 

media through which a national advertiser can keep his merchandise 

before the public who really buy. 

Write us for figures and other 
data that is indisputably convincing 

Rapraaentad by— 

OEOBOE A. McDEVITT CO. 

CM Qm BulUliiib Cklcacw 

i 
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OHIO (Cont’d) 

Dayton (con*t) 
Location* In fertile* Miami Valley U'twmMi 

ColiiiiiiMiH timl Cincinnati. Uig Koiir, PcMiim.. 
R. &. O., Krie, Dayton & Union and C. dt N. 
Seven traction lines, and good bus service in 
all directions. 

Principal Industries: Cash registers, farm 
ligliting plants, automobile starting, lighting 
and ignition systems, computing s^'ales, fare 
re(*(»rding and indicating registers, autographic 
registers, hoisting Jacks, shoes lasts, golf clubs, 
hre extinguishers. 

Manufacturing Establishments: 380; Leading 
Arms: National t’ash Uegister, Delco Light, 
llgry Register, Standard Register, Uompiiting 
Scale. Joyce Cridland Co.. Crawford. M<0regor 
& Canby Co., Malleable Iron Works, Fire Fight¬ 
er Co. 

Total value of yearly output of factories es¬ 
timated at, 

Special Information: Auto Uegistrution 
I*aHs<>nger cars 27,000, trucks 7.000. Taxicabs 
and jitneys 80. 

Residential Features: Mostly one and two 
family houses, ownership high. 350 Hats and 
apartments scattered throughout the city. \ 
few sections devoted for foreign lK)rn and 
negroes. Some beautiful private residential 
sections in various parts of the city. 

Retail Shopping Section: Extends east and 
west 3 blocks from St. Clair St. to laidlow 
St. and north and south 5 Mocks from Sixth 
to First St. Cood sized business section located 
on west side and DeighlK>rhof>d sections in east, 
south, southeast and •iouthwest part of city. 

Trading Area: 15 to 20 miles east, west, north 
and south. Excellent tracti(»n and bus service 
made this a most desirable trading center. 

Wholesale Houses: Groceries, 4; .Meats, P; 
FYuits, 17; Hardware, 1; Dry Goods, 3; Mis¬ 
cellaneous TJnes, Drug, 1. 

Knmber of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, 28; commercial auto, agencies. 10; auto¬ 
mobile accessories, 24; automobile tire agencies, 
22: Imkers, 65; cigar stores and stands (In¬ 
cluding hotels), confectioners (including 
hotel stands), 170; delicatessen, 33; dress- 
makera, 106; druggists, 80; dry gtHMls. .30; de¬ 
partment stores, 6; electrical supplies. 74; 
florists, 23; fruits, furniture, 44; furriers, 
10; garages (public), 66; grocers. .3.30; hard¬ 
ware. 40; jewelry, 39; meat markets. 244; 
Ben's furnishings, 55; men*8 clothing, 42; mer- 
efaaut tailors. 77; milliners, 32; opticians, 28; 
photographers. 34; pianos (and miscellaneous 
musical instruments), 14; radio supplies, 1.3; 
restaurtitta (including hotels), 170; shoes, .32; 
S{Hirt1ng goods, 7; stationers, 11; women's ap* 
parel. 20. 

Soo Announcement beknv 

DEFIANCE, OHIO 
1920 Population. 8,876. 

City and Suburban Eatimato, 32,000. 

Native Whites, Industrial Workers. 
75%; English Reading. 100%; Families, 2.218. 

Schools: Public Grade, 4; High, 1; Junior 
High, 1; Parochial, 3; Number of Pupils. 1.5‘hi. 

Churches: Raptlst, 1; Christian Science. 1: 
Kplac'opal. 1; Methodist, 2; Presbyterian, 1; 
Roman Catbtdlc, 2; .Miscellaneous. 4. 

Banks: National, 2; State, 1; Total Resoun'cs, 
A3,160.(H^H); Savings Rank I>e|»osits Total. 
84.450,000. 

Theatres: legitimate. 1; Moving Pictures, 3; 
Vaudeville, 1: MiKcellaneotis (Auditoriums, 
etc.), 3.. Total nuinl»er of seats, 3,200. 

Location; rhicago-Pittsbiirgh Div. of R. & O., 
St. I.ouis-Toledo Dlv. of Wabash. Bus service 
to surrounding eounty, and IJma I>eflanee elec¬ 
tric line. 

Principal Industries: Steel and w'ood working 
machinery, screw machine products, steel ca»»“H. 
niito trucks, wheelbarrows and wood cases, con- 
dcMi8C<l milk, pipe organs, oxygen gas. 

Manufacturing Establishments: 10; I.eaditig 
firms: Defiance Maeblne Works, American Steel 
Package Co.. Pressed Steel Co., Screw Machine 
Pnslucts Co.. I^efiance Condensory; Superior 
ftxygen Co., I>eftance .Motor Truck Co., Page 
Organ Co., I»efiance Box Co., Central RuM»er 
Co. 

Residential Features: Mostly one family 
homes. ('i0% owned. Well kept properties pre¬ 
dominate, while there are a few exceptionally 
high valued h(*mea. yet most are the average 
lH»me. Go<kI streets and city beautifully lo¬ 
cated at confluence of Auglaize and Maumee 
Rivers. 

Retail Shopping Section: Six blocks, l>otli 
sides of Clinton St. Two blocks on ea^h of 
Fort, hirst. Second, Fourth and Fifth streets. 
Small, business sections on north and east sides, 
across rivers. 

Trading Area: Extends 25 to 30 miles. Some 
trade <‘omes from greater distance from east 
and west along the R. A O. 

Wholesale Houses: (iroceries. 1; Fruits, 2. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile ugen- 
cies. 9; commercial auto, agencies, 3; aiitotno- 
hile accessories, 8; automobile tire agencies. 
10; bakers. 3; cigar stores and stands (in¬ 
cluding hotels), 5; c*oafectioners (Including hotel 
stands). 5; delicatessen, 2; dressmakers. 8; 
druggists, 5; dry goods. 2; department stores. 
2; electrical supplies, 3; florists. 3; fruits, 3; 
furniture, 3; garages (public), 5; grocers. 19; 
hardware, 3; jewelry, 4; meat markets, 5; 
men's furnishings. 5; men's clothing, 5; mer¬ 
chant tail<»rs. 1; milliners. 5; oidicians. 4; 
photographers, 2: pianos (and miscellaneous 

innsi«Hl instruments), 2; raillo snptdies. 2; 
rt-staiirants (Including hotels), 5: sloe.-., 4: 
sporting goods, 1; stationers. 1; women's ap¬ 
parel, 4. 

DELAWARE, OHIO 
1920 Population, 8.972. 

Native Whites, &<►%; Negroes, 8%; Foreign 
Born, Industrial Workers. 40Ce>; English 
Reading, 99%: Families, 2,40u. 

Schools: Public Grade. 4; High, 1; Parocbtal. 
1: Number of Pupils. 1,150. 

Churches: Rapttst. 2: Christian Science. 1; 
Episcopal. 1; .Methodist. 5; Presbyterian, 1; 
Roman Catholic, 1; Miscellaneous, 6. 

Banks: National, 2; State. 2; Total Resources, 
$3,437,000; Savings Rank Deposits Total, 
$737,000. 

Theatres: Moving Pictures. 2; Miscellaneous 
(Auditoriums, etc.). 1. Total number of scats, 
3,000. 

Location; N. Y. C. (Big 4) H. V. and P. 
R. R.. with srdendid east and west connections 
at Columbus and Marion. 

Principal Industries: Gas stoves, bath c«H*ks, 
chairs, shoes, gas engines, fire brick and hollow 
building tile; hard wood lumber, incubators. 

Manufacturing Establishments: 14; Leading 
firms; Sun Ray Stove Co., Delaware Clay .Mfg. 
Co.. (VK)k Motor Co., Delaware Chair Co., Dela¬ 
ware Brass Co. 

Special Information: Delaware is home of 
(Miio Wesleyan University, the large-st denomln- 
Htlonal srhool In the mid-West. over isbp stu- 
•lents and 290 faculty. -\lso home of Delaware 
Springs Sauitarlum, lar::e*.t osteopathic sani¬ 
tarium in mid-West. 

Residential Features: largely individual res¬ 
idences. 

Retail Shopping Section: Sandusky St. 3. Win¬ 
ter St. 2, William St. 1. 

Trading Area: 10 to 15 miles east. west, 
north and wuith. 

Wholesale Houses: (vroi'eries, 1; Fruits. 1. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger atitomoldle agen¬ 
cies, 9; commercial auto, agencies. 6; automo¬ 
bile accessories, 4: automobile tire agencies. 12: 
bakers, 3; (dgar stores and stands (including 
hotels). 7; confectioners (including hotel 
stands). S; delicatessen. 1; dressmakers. 11; 
druggists, 5; dry goods. 4; department stores. 
2: electrical Mupi>lies. 4; florists, 2; fruits. 6; 
furniture, 3; garages (public, 9; grocers. 24; 
hardware, 4: jewelry, 3; meat markets, 8; 
men’s furnishings. 6; men's clothing. 6; mer 
chant tailors, 2; niilliners. .5; opticians. 2; 
photographers, 2: pianos (and miscellaneous 
musical Instruments), 2; radio supplies. 3: 
restaurants (Including hotels). 9; shoes. 6; 
sp<»rttng goods. 3; stati^mers. women's ap 
parel, 7. 

DELPHOS, OHIO 
1920 Population. .9.745. 

Native Wtitea. Negroes. I'.t (famill., 
onl.y); Foreign Born. 4^%: ^ngiiih Readin,, 
9f(%:Fainllloa. 1.2.90. 

Schools: TiOdic (.rude, 4; Iliuh. 1: I'anadiial. 
1; Niiniticr nf l'ii|ii|.i, 1.145. 

Churches: Methodist. 1; I-resbyterian, l; 
Roman Catholic. 1; Miscellaneous. .9. 

Banks; National. 1; State, 2; Savin:;': I’.snk 
ItepoHtts Total, S2.5«0.485.(19. 

Theatres: Morins I'lctiirea, 2; Mixeellancons 
(.\iidituriunis, ete.), 2. Total niinilier of scats 
1900. 

Location: Part In Allen Connty, part in Van 
West County, on .Miami and Erie Canal, served 
by the New Vork and ChIcaKo line of Pcmis.vl. 
vanIa, Cloverlenf Branch of Nickel Mate. .Ak¬ 
ron, Canton and Youngstown railroads and Ft 
Wayne, Van Wert and Lima Traction line. 

Principal Industries; Galvanized Iron products, 
furniture, bottle washins maoliines. automobile 
top bows, straw lioards, wood handles, clKsre 

Manufacturing EataUishmenta: Ix'ading firms: 
Tlie Neov Delphos Manufacturing Co., American 
Road Machinery Co., Tlic Ilelphos Bending Co., 
Ricker Bros., Furniture factory. The Rapid 
Bottle Washer Co., 'llie I>clsol-Wemmer Cigar 
Co., The Delphoe Cigar Co. 

Besidential Features: Mostl.y one-family 
houses of substantial construction. Great ms 
Jorlty modem. 

Ketail Shopping Section: Extends five hbs'ks 
on Main St., three blocks on Second St., two 
Mocks on Third Street, and one Mock on Canal 
Street. 

Trading Area: Trade area 10 to 15 miles In 
all directions. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: I‘assenger automobile agen¬ 
cies, 8; commercial auto, agencies, 5; auto¬ 
mobile accessories. 7; automobile tire agen¬ 
cies, 12; bakers, 4; cigar stores and stands 
(including hotelsl, 8; confectioners (including 
hotel stands), 5; dressmakers, 4; druggists, 4. 
dry goods, 4: department stores, 2; electrical 
supplies, 3; finrists, 1; fruits, 2; furniture, 3; 
garages (public), 6; grocers, 22; hardware, 2: 
Jewelry, 2; meat markets, 6; men’s furnishings, 
3; men's clothing, 3; merchant tailors, 2; mil¬ 
liners, 2; opticians, 2; photographers, 3; iiisnos 
(and miscellaneous musical instruments), 3. 
radio supplies, 2; restaurants (including hotels!. 
7; shoes, .9; sporting goo<ls. 1; stationers. 3; 
women's apparel, 3. 

DOVER, OHIO 
1920 PopuUtlon, 8,101. 
City and Suburban Estimate, 18 to 20,000. 

Native Wkitee, 88%; Negroes. 2%; Foreign 
Bom, 10%; Industrial Workers, 3,.900; English 
Reading. 90%. 

FACTS *sb FIGVR.es 
THE NEWS LEAGUE 
DAYTON - SPRINGFIELD — CANTON — MIAMI NEWS 

DAYTON NEWS CIRCULATION (Daily). 48,708 
SECOND EVENING PAPER. 
THIRD MORNING PAPER. 

A. B. C. PUBLISHERS STATEMENT 6 MONTHS. SEPT. 30. 1924 

36,903 
26,959 

DAYTON NEWS NATIONAL LINEAGE 
SECOND PAPER—National Lineage, 10 Months. . . . 
THIRD PAPEIR—National Lineage—10 Months .... 

10 MONTHS. .. 1,875,230 
792.442 
815,836 

NEWS GAIN — NATIONAL LINEAGE — 
SECOND PAPER—LOSS. 10 Months. 
THIRD PAPER—LOSS, 10 Months. 

DAYTON 10 MONTHS ... 33,166 
64.932 
37,246 

SPRINGFIELD NEWS' Circulation Evening.   17,778 
SECOND MORNING PAPER—Circulation . 14.022 
SPRINGFIELD NEWS—Sunday Circulation. 16,259 
SECOND SUNDAY PAPER. 12.660 

CANTON NATIONAL LINEAGE ONE MONTH, OCT. 1924 
CANTON NEWS—GAINED. 
OPPOSITION PAPER—LOSS. 

4,690 lines 
63,700 lines 

Miami Daily News (Florida) gained 50% in circulation in October. The new home of the Miami Daily News, 

now under construction, is the tallest habited building in this latitude in the world. 
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Schools; I’lihllc (iraile. 5; Uish. 1; Parochial. 
1; XiimbcT of Pupils. 2..VK). 

tniurches: Mctlin<11»t. I; Roman Catholic, 1; 
lIlKcrIliineoim. 1. 

Banhs; Nationul. 1’: .‘ctatc, 2; Total Itc 
■uurcea. So.913.00ii; Savings Bank Deposits 
Total. In all l>ankH fl..'i4S.o<iO. 

Theatres: Moving Pictures. It; Vaudeville, 1; 
lUacellaiieouN I AuditoriuiiiH, ctr.), 2; Total 
auniber of aeata, 3,200. 

Iiooatioa: In TuHcaranaa County, leading fire- 
cls.v producing county in United State*. P. It. 
B.'b. & C. and Northern tthio Traction line. 
Overnight freight by rail and trolley to and 
from Cleveland, Akron, etc. 

Frlneipsl Induatries; Sheet iron, cold rolled 
itrel, stove pt|>e, electric irons, electric sweep- 
trt. brick, tile, sewer pi|>e. Ingot molds, tar 
grtNlucta. pig iron, metal roofing, flour, road 
kiiibling niateriala, enamelled products, coal 
■iniiig. 

Manufacturing Establishments: IT. Leading 
Irnis. American Sheet ii Tin Plate Co., Reeves 
Mfg tX>., tJreen Steel Co., Dover Mfg. Co., 
Banna llirnace Co., The Penn Mold Co., Tuscora 
BnbiH-r Co., tthio Wire IToducts Co., lewis Tar 
Co. 

Special Information: Itetnll slio|iping center 
of county, because it lias 0 improved leading 
roaiN into the city, as vtell as flue car and train 
service to smaller towns. lias the only Ist 
class p. o. in county, the only public auditorium, 
Y. M. C. A. or country clnb. 

Residential Features: Mostly one family 
house, ill fact Oh per cent. 

Retail Shopping Section: Third street, 2 
blocks; Factory street. 4 tilocks; .Second street. 
J lilocks; Wooster avenue, 1 liloi'k. 

Trading Area; 15 miles west, tl southwest, 1h 
surib and east. 

Wholesale Houses; tiroceries, 1; FViilts, 2; 
Miscellaneous lines, Cundy, 2. 

Humber of Retail Outlets for Matioaally Ad¬ 
vertised Products: Passenger automobile agen 
fles, 15; commercial auto, agencies, T; autoino- 
Hle accessories, 9; automoliile tire agencies, 12: 
bakers. t>; cigar stores and stands (including 
hotels), . 12; confectioners (iacluding hotel 
stands), 24, including grocers; dressmakers, li; 
druggists, 6; dry goods, 5; department stores, 5; 
electrical supplies, 3; florists. 3; fruits, 5; 
lumiture, 3; furriers, 1; garages (public). It; 
groi-ers, 49; hardware, 3: Jewelry, 4; meat 
narkets, 16; men’s furnishings, 8; men's cloth¬ 
ing. h; merchant tailors, h; milliners, 7; op- 
tlcaus, 3; photograpliers, 3; idanos (and mis¬ 
cellaneous musical iBStrnnientsi, 2; radio sup¬ 
plies. restaurants (including hotels), ||; 
limes. 5; .s|>orting goods, 2; stationers, 3; 
auuien's apparel, 4. 

EAST LIVERPOOL, OHIO 
IMO PopuUtion. 21,411. 

City and Suburban Estimate, 35, ;1I6<>. 

MatWe Whiles, 89.7%; Magroes, 1.7%; Fmigr, 
•era. 8.6%; Industrial Warkars, 43%; English 
Raading, 90.2%; Families, 5,315. 

Sohoela: Public Grade, 20; High, 1; I'arochial. 
1; Number of I'upils, 4,613. 

drarchea; KiipHst, 2; Christian th-ience, 1; 
l^flscopal, 2; Hebrew. 2; Methodist, 8; Presliy- 
teriao, 5; Roman Catholic, 2; Miw-ellaneous, 7. 

Banks: National. 4; 8tate, 1; Total Re- 
Morccs, $8,554,772.32; havings Bank Dc|ioalts 
TaUI. $ll,00U.0l>U. 

Thaatras; Ijegitimate, 1; Moving Plctnres. 3; 
Tasdevllle, 1; Miscellaneoiis (Auditoriums, etc.), 
1; TotsI nmnlier of seats, 3,500. 

location: On tTevdand A Pittsburgh Division 
af Penn. R. R. Youngstown A Ohio electric 
line connects with cities in northern Ohio, 
last liveriHsd, hteulienville A Beaver Valley 
Ttactlon electric service connects with cities in 
hi. and Ohio. Freight and passenger bout lines 
Munect will all taportant isirts on the Ohio. 
Bias, and Mo. RItrars. 

Principal laifiitslsat Potteries. making 
feaeral ware electHcal |>orceialo. 

■aanfaeturing EstaMiahmanta: 45. Leading 
Irma, Homer I^aughlin China Co., R. Thomas A 
Isos' Co., M. Knowles China Co., Knowles, 
Tkyh>r A Knowles Co., Tkylor,. Smith A Taylor 
Os., D. B. McNirkol Pottery Co., Hall China 
Co., Weat Knd Pottery, T. A. McNTcol Pottery 
Os., National Drawn Steel Co.. Imuthan Mfg. 
Oa,. Smith-Pbllllps China Co., t.'. C. Thompaoa 
Mtery Co., Vodrey Pottery Co., Standard 
^ttery Co. Total value of yearly output of 
fletiirles estimated at $25,0<Si,t>nO. 

Ipacial Information: East IJverpool produces 
■ore general ware pottery than any other 
''sater in the country, also one of the leading 
waters in the manufacture of eleetrieal porce- 
lala. Directly opposite East liverpoo) and can- 
■ected by all steel siispensimi bridges are tha 
towns of Chester and Newell. W. Va. Some of 
U>« largest potteries In the isiiintry are Iin-ited 
is these towns. 

Basidantial Feutures: 5,315 homes (1926) 65 
par rent owned, majority consisting of 5 and 
I rsoma, a number of very high priced bomea 
have recently been built In the better residential 
•action. 

Bat all Shopping Bection: Fkist 5tb street, 
•letting from Broadway to Market, .Market 
•Beat to 6lb etreet and Dresden svenoe. Two 
hlaeks on Dresden avenue. Hixth street starting 
from Washington street to Dresden svenac. 
*16 Uoi-k north an St. Clair avenue. Washington 
•tract from 6tb to 4th atraet. East lAveriiool'a 
inslaess district Is of a diamond shaiie and 
•ba business streets center around the diamond, 
last lAverpool Is not u one mnln street town. 
^ east end of the city also has a small basl- 
■asa seetion wHh tsores facing on Peana. avenue 

and Mulberry street, also nclglilNirlnsid sections 
with small stores. 

Trading Area: Almiit 29 niltes west. 2tt north. 
6 south, 10 cast. Many sinall towns surruuml 
East LivcrtKtol, which makes this the natural 
trading center. Due to excellent trolley service 
tiia cit.v is easily rcai-hed. East l.iveriNail Is 
the trading center uf a |s>;>idation of over 
50,000. 

Wholesale Houses; Groceries. 3; Meats. 1: 
FTuits, 2; Hardware. 1; .Misi-ellaiieous lines. 
Butter and Eggs, 2; Candy, t. 

Number of Batail Outlets for Nationally Ad¬ 
vertised Products: Passenger automoliile agen 
riea, 31); commercial auto, agencies, 6; automo¬ 
bile accessories, 8; automoliile tire agenries, 10; 
bakers, 7; cigar stores aud stands ttneinding 
liotels), 6; confeetloners (including hotel 
stands), 39; dressmakers, 12; druggists, 12; dry 
goods, 0; deiiartment stores, 2; electrical sup- 
lilies, 8; florists, 5; fruits, 5; furniture, 19; 
furriers. 2; garages (public), 14; grocers. 120; 
hardware, 7; Jewelry, 19; meat markets, 39; 
mens' furnishings. 6; men's elothing, 14; 
merclmnt tailors, 9; milliners. 49; otitlcians, 5; 
photographers. 7; pianos (and miscellaneoaN 
musical iustrnments), 2; radio supplies, 6; 
restaurants (Ineliidlng hotels), 33; ahuea, 12: 
a|M>rting goods. 3; stationers, 1; women's a|e 
parel, 1. 

EAST PALESTINE, OHIO 
1920 PopuUtion. ri.TlNi. 

Schools: PuMic (friidt*. 4: Hitch. 1; Junior 
HUh. 1. 

Churches: l: tfrimi. 1: 
Hoinen Csthullc, 1; Miecf'llaneouM, 4. 

Banki: N«rioii«I. 1: Smtt* Suvintcs. I 

Thoatrot: Movintc Piotur«‘B. 2; Totnl niinil>er 
of teats, IpUUU. 

Location: P. IC. K. luMin iln**. M«itor Imim 
service. 

Principal Indnstri«: Ritidw f|t<'torieA, 
|K>tterieK. tih, Dia«*l)luer>. priiitintc. furniture, 
preeerviut; factory, veiitilatorH, IuiiiIkt, elec¬ 
trical refractorieH. rug factory. 

Kanufactarinf Etlabliabmentt: 14. LeadluK 
rtrmt. National IMre & Rubber Co., W. 8. George 
Pottery, (2 plants), Kl<H*trlcMl Uefractoriee Co., 
.Vew Tread Tire Co., Cantle Kubl»er Co., Apex 
I'lirnlture Co., I*yle Mfg. C*>.. National Hre 
IVoofing Co., McL'liire Wood Ventilator Co., 
Madden I^iinil^r &. CoiiHtriictiou Co.. Pale- 
Mtine LuDil>er Co., Kttieiem'y Klectric Co., 
Adamson Mfg. Co. Total >ahic «»r yearly out¬ 
put of factoriea ettimated at $aH,bOO.uUU. 

Reaidential Featuret: Mo*»tly one family 
lioiiaea. 

Rttail Shopping Section: 2 blockn on Market. 
2 on Main. 2 on Rebecca, li Taggart and 
2 on Kiaat Clark atreeta. 

Trading Area: 10 niile?^ iiortti. euat and 
weat. 5 niilea aouth. Much buaiueaa it Mecur«*d 
from aurrouBding territory liecauae of good 
bna aervice. 

Wholesale Heuies: Kruita. 1. 

Humber of Retail Outleta for Nationally Ad- 
rertitod Products: Aiitumohlle acceM'siiric's. ,*»; 
automobile tire agenciea, 3; bakern, 4; cigar 
storea and atauds (Including botet%i, O: 'on- 
fectlonera (imTiiding hotel ataiuNi, 0: delica- 
teKaen, 1; dieNamaker'*, 7; druggi>tM, 4; dry 
gooda. H; department Htorea. 8; electrical atip- 
plleo, 2; iorieta, t; frulta, 2; furgiture, 3; 
garagea (pnhltc), 4; grin era, d; hardware, 2; 
jewelry, 3; meat market*. 3; meu'a fiirnisliingi*. 
(I: men*a clothing. merchant tailor* 1*: 
miUlnert, 3; photographera, 1; radio aupplle*. 
2; restaurant* (Including hotels), .'i; Hix^rting 
good*. 3; atatlonera, 3; women'* apparel, d. 

ELYRIA, OHIO 
1920 Popnlatlsn, 29,474. 

Oily and Suburban Eatimata, 109,999. 

Native Whites, 95%; Negroaa, 3%; Farsign 
Bern, "f/c; Industrial Workers, 65%; English 
Rending, 95%; Families, 5,590. 

Bkoools: Public Grade, 9; High, 1; Junior 
High, 1; Parucblal, 4; Numiier uf Pupils total 
4,945. 

Churokaa: Baptist, 1; Christian Bclcnve, 1; 
Congracatlonal, 2; Epls<-o|«l, 1; Bchrew. 1; 
Mstbodlat, 2; Pmsbyterian, 1; Rumnn CathuUc, 
3; MIsvcIlaoeous. Bplritualist, 1; Luthuran, 2; 
Holy Pilgrims. 1. 

Basks: State, 3; Total Resources, $18,799,- 
849..58; Savings Bank De|K>stla Total, $9,,520,- 
198.86. <* 

Theatraa: I^egitlmate, 1; Moving Pictures, 8; 
Vaudeville. 1; Miscellaneoiis (Awlltoriiims. etc.). 
3;. Total number uf seats, .5,900. 

Location: 9 miles from Lorain Harlior, con¬ 
nected by B. A O. Un main line N. Y. C, 
Internrban tarminal for Cleveland. South 
Western Rollwny, lAikesborc Electric Kailwny. 
On mala line af Gooden Motor freight. 25 
miles froai Cleveland, asHiiring expedient dis¬ 
tribution of merchandise purchased through 
Jobbera. BxccUent Bus service from all 
suburban cities. County Sent of County with 
95 per cant concrete or hard-surfaced highways. 

Principal ladnatrlaa: Manufacturing It widely 
diversified, embracing electric motors and ap- 
pllam-ea; screw and holt, chemical, gasoline 
motors, steam fittings and packings, electrolyte 
steel, lace, cold rolled aleel, ateel bars, steel 
rails. 

■annfaetnriag EatabUdiments: landing firms, 
Elyria Iron and Steel, OalumMn Iroa and Steel. 
General Phonograph, Pfandler Oa., Coiaon Co.. 
Perry Pay t)o.. Pox Furnace Go. (B subsidiary 
of the .kmertcan Badintar Co.), Universal Cram- 
Co., Elyria Ponndry, Duplex Foundry, I. T. S. 
Rubber Co., Troxel Mfg. Co., Western Anio 
mntie Machine Screw Co.. Harshaw. Fuller A 
Co., Fay Stocking, American laice Cv., Worthing 
Bail, G T. 8. Co., Electro albiys. Total value 
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The above paid advertising record places The 

Columbus Dispatch over 2,000,000 lines ahead of 

the next, or second largest Ohio ne'wspaper. Com¬ 

pared with newspapers in its own city The Dispatch 

exceeded the others combined by 3,114,673 lines. 

The Columbus newspaper advertising situation is 

but a reflection of the keen judgment of national, 

local display, and classified advertisers. REISULTS 

are the keynote to the advertising leadership of The 

Dispatch. 

This newspaper's state wide supremacy in adver¬ 

tising volume is supp>orted with a remarkable local 

leadership in circulation, which forcibly idemon- 

strates its importance to all classes of advertisers. 

98,458 
Thia was the net paid daily average circulation of The Columbus 

Dispatch for the 6 months’ period ending September fOth, 1924. 

Its large and rapidly increasing clientele is due to 

a resourceful community consisting of 93. 2% 

native bom. 

In the Dispatch's trading area are nearly a million 

people to be fed, clothed, housed, ed«icated and 

entertained. The per capita wealth is $3,(M5.()0. 

Sales and advertising managers are requested to 

communicate with The Marketing Information 8c 

Service Department of 

(Bbluniliu<s iHiSimfcb 
OHIO'S CR6ATCST HOME DAIi:^ b ^ - » a ' --- ' 

Harvey R. Young Omara A Ormsbec 
Advrertiaing Director Repreaeutetivee 



•uhat Natiwwl, >; State, t; Bnildlnx aad 
Loaa AMocUUont. 

Thaatraa: llOTlaf Plctotea, 2; Miacellaneona 
(Auditoriums, etc.), 2; Total number ef seats 
S. OOO. 

IiooatioB: T raUrsads snd six Interurbaas; 
B. * O. Nickel Plate, Bis Four, Toledo ft Oblo, 
Laka Brta ft Waatem, Bockinc Valler, C. ft O., 
T. F. ft F., T, ft F., Fsstoria ft Fremont, Lima 
Limited, Fort Wajoe. 

Frlnelpal ladnatrioa: Aata-llte llfR., Pressed 
Steel, Inc., Women's C2otUag, Machinery Snp- 
pllee. Printing, ante parts, flow, screws, paper, 
brick, caskets, quarries, pistaa linss, lumber, 
stock yards, psckloF campaaj, srire, aato 
trucks, fuses, feed and (rain, hatchery, 

Msnufaoturinc EstaUlshmeats; 30. I4;adlag 
Arms, Auto-llte, Pressed Steel Seneca Wire. 
Machine ft To^, Bradley Motor, Allen Red 
Cherry, Whistle Bottling Works, Prorislon Cot., 
Crews On., Mann Bros, (caskets), Ammcr Dairy, 
A. O. Raculator, Mennel Milling Co., American 
BaUsray Blgasl Co., Ohaster Co., Jackaso Mfg. 
0>., Fostorla Hilling Co. 

Bteotal lafsnaaUoai Menael Mining Co., la 
the largast talanA mill la B, S. and srith all 
the factories naaking parts and the maay rail¬ 
ways, tcanspertatten and coasmeree la carried 
on exteaslrely. 

Mnmber of Betail Oattets for VatianaUy Ad- 
rertlsed Products: I'assenger aotomohile agea- 
cles, 12; commercial anto agencies, 3; automo¬ 
bile accessories, 23; automobile tire agencies, 
C; bakers, 3; cigar stores and stands, 14; con¬ 
fectioners, 10; delicatessen, 8; dressmakers, T; 
druggists, 6; dry goods, 4; department stores, 4; 
elet^cal supplies, 10; florists, 2; frulte, 3; 
furniture, 3; public garages, 15; grocers, 40: 
hardware, •; Jestelry. 5; meat markets, 12; 
men's fumlshlags, 6; men's clothing, 4; 
merchant tailors, T; milliners, 0; opticians, 2; 
photographers, 4; pianos (and miscellaneeas 
musical Instruments), 3; radio supplies, 4; 
restaurants (Including hotels), 15; shoes, 7; 
Ktationem, 8; women's apparef, 10. 

See bottom columais 3 and 4 

OHIO (Cont’d) 

Elyria, Ohio 
Population 25,000 

A City of Action 

Elrrln (oam't) 

of yearly output of factories estimated at $K.- 
000,000. 

Bpnsisl Information: E3yrla has increased 
population 86 per cent la 10 years. Is the 
County Seat of Lorain County, and Is within 15 
miles of Suburban towns and Tillages, a total 
population of 7CCOOO. OlTersIfled manufacture 
Is BO wide that Blyrla has never experienced 
any serious labor trouble, and Is amply sup¬ 
plied srith water from Lake Krie by a 37.0(M>,0n(t 
Munlclpnl plant. 86 per cent of the total city 
population osm their residences. It has more 
than triple the recreation park acreage of any 
city twice Its size. It la a noted residential 
munlcIpeHty. The average per capita wealth 
Is flOOO.OO. 

Besldential Features: With unlimited water, 
eBceptlonally low, electric, gas rates and auto¬ 
matic telephone system locally owned and 
enforced building restrictions In restricted area, 
Blyris trill create an Impression of a thriving 
dty, teeming In social, religious, political and 
seholastlc activity, which Is the foundation and 
principals set forth by its founders In 1811. 

Retail Shopping Section: Is principally on 
Brosd street, extending 5 blocks east and west 
of Square with one to four blocks north and 
esutli, the entire length ef the nmla thorough¬ 
fare, with about 40 neighborhood grocers and 
meat markets in key locatloaa 

Trading Area: Stands about 20 miles south, 
west Slid east and 8 miles north. Cionslderahle 
week-end business Is secured from smaller towns 
end villages, who And It convenient to shop 
la the Otranty Seat, via trolley, motor bud and 
pntomoblle over a net-work of Unking bard 
^rfsced roads. i 

Wholesale Houses: Grocers, 3; Fruits, 3; 
t>r.v Goods, 1; Miscellaneous line. Cigars and 
tbhacco 3; Confectionery, 3. 

Number of Retail Outlets for Nationally Ad- 
rertlsed Ptoducts: I'essenger automobile agen¬ 
cies, 18; commercial anto. agencies, 6; automo¬ 
bile accessories, 12; automobile tire agencies, 
10; l«kers, IP; cigar stores and stands (Includ¬ 
ing hotels), 10; confectioners (Including hotel 
ttands), 21; dellcateHsen, 1; dreasraakers, 5; 
druggists, 10; dry goods, 8; dei>artment stores. 
4; electrlcnl supplies, 6; florists, 4; fruits, 7; 
farnitnre. fl; finders, 2; garages (pnhlle), 3; 
grocers. 5fl; hardware, 8; Jewelry, 5; meat 
auirkets, 26; men's furnishings, 12; men's 
Clothing, 9; merchant tailors, 6; milliners, 8; 
Pptlcians, 5; photographers, 4; pianos (and mls- 
eellsneoiis musical instruments), 4; radio sup¬ 
plies, 10; restaurants (Including hotels), IS; 
Shoes, 8; sporting goods, 6; stationers, 4; 
iri>men's apparel, 0. > 

I Sea columns 3 aod 4 

A community fund of $93,500 raised in one week. 
Bank deposits .$15,535,589.80 
Value of bank buildings and real estate.. $1,410,000.00 
The finest passenger depot on The New 

York Central R. R. between Buffalo and 
Chicago to be finished shortly and costing $350,000.00 

The county seat of Lorain County with a population of 
99,000 people engaged in dairying, manufacturing, fruit 
growing, and any test campaign will prove they have 
money and are responsive to the right kind of advertising. 

DO NOT PASS AN OHIO SCHEDULE WITHOUT THE 
ELYRIA CHRONICLE TELEGRAM ON THE LIST 

C. JOSEPH SNYDER 
Advertising Manager 

FREMONT, OHIO 
1920 Population, 12,408. 
Gtty and Suburban Zatlmato. 25,600. 
Native Whitss, 90.2%; Nagxosa, 1.2%; 

Foreign Born, 8.6%; Industrial Workers, 30%; 
English Reading, 98%; Famlliss, 3,374. 

Schools: 9; Nnmbcr of Fnplls, 2,070. 
Churches: 13. ' 

Ranks: 6; ToUI Resources, $8,480,090. 

Theatres: 4; Total number of seats, 1,600. 

Residential Features: One and two family 
bouses. 

Retail Sbapplng Baotlon: 7 blocks. . | 

Trading Area: 15 mile radios. 

^ Number of Retail Outlets for Nationally A4- 
vertised Products: PsHs-nger automobile agen- 
ak*. 20; cammsrclal auto, agenelss. 8; aotome- 
blle acceasorlea, 12; automobile tire agencies, 
12; tiakcra, cigar stores snd stands (InclodlnF 
hotels), 8; confectioners (Including hotM 
stands) 6; dressmakers, 6; dniggists, 10; dry 
goods, 6; department stores, 2; electrical anp- 
plles, 6; florists, 6; fruits, fl; furniture, % 
garages ^obllc) 10; grocers, 41; hardware, fl; 
Jeweln^^ meqd'iWtfkcts, 14; men's fornlshinga, 
8; meft's 'clolhln^ 6; merobant tailors, S; 

. '-.lullllneift fi; iflptMans, 4; photographers, 2; 
_'''~i>laFos taoiPm&ellancoua musical Instruments), 

8; rstAw.-huppilaa;'* 4; restaurants (including 
hotels), 13; shoes. 8; sporting goods, 2; 

’ stationers, 4; women's apparel, 5. ^ 

We maintain a Promotion Department 

A. E. CLAYDEN, .Inc. 
National Representatives 

140 So. Dearborn St. 
Chicago 

347 Fifth Ave. 
New York 

FINDLAY, OHIO 
' 1920 Popnlatien, 17,021. 

City snd Subnrban Estimate, 35,000. 
! Native Whites, 95.3%; Negroes, 1.4% 
dl^ Born, 3.3%; Industrial Workers, 
figlish Reading, 98%; FamiUes, 4,937. 

> Bdiools: Public Grade, 10; Blgh, 
Number of Pupils, 3,315. '' . 

'IChnrches; 8; Episcopal, 1 ;4jlfl'lfeodl|N, V; 
flyteriau, 3; Roman CatbollR iJ^Ml^elte FOSTORIA 
! Banks: National, 3; State, 2; Total Rcsourees, 

111,780.000. 
: Theatres: T.eg4t1mste, 2; Moving Pictntvs, 8; 

Ivtal number of teats, 3,615. 

J Location: North Central part of Obh) on B. A jgM Womilatloa. 8 000 
0. R. B.. Toledo ft Ohio Central. Lake Erie ^ 
teki Westim R. R., Big 4 R. K. and Nickel CteP Suburban Estimate, 15,000. < 
iuto B.R. Three Intemrban traction lines. Native Whites, 98%; Nsgroes, 2%; Foreign 

.Principal Industries: Auto parts,-beet sugar, ^ 
taUers, caimed gsdds, s chemlosto." oldy tlgsaaB, Raading, 97%; FtaaillM, 2,000. 
Adry products,., eh-ctrical equipment, gloves. Schools: Pobllc Grade, 4; High, 1; Nnmbef 
Oirniture, mlniug cirs, oil prodnota, tin fmducta of Papite, 2,000. > iilf).. 
agid wood products. diurchea: Baptist, 1; Christian Science, ij 

' gtesidentlal Features: Mostly one family frame Episcopal, 1; Methodist, < 2; Brsabythrlan, 11 
tepe. A few apartment bouses. Roman Catholic, 2; Miscellaneous, 6. [ 

Retail Shopping Section: 11 blocks on Main Banks: National, 3; State, 1; Total Ret 
I H with a few stores on Intersecting streets, sources, $4,000,000. 

Trading Area: About 22 miles radius. Tbeatres: Morlng Pictures, 2; Total numbe^ 
Wholesals Hooaai: Grooerlet, 2; Fmlta, ■ 1;. ** aahte, 1,000. , J 

( MKly, 2: Clgara, 1. Location: On Big 4 and Erie B. R., Cleyelaad 
Mnsnber of BotaO OnOeto for NaMsaaUy U4-» A.^i^"****™ Btectrlq. LinesU and. Hardia^ 

4 irtiBod Products: Pasei-nger automobile agen- msuway. » 
e gs. Ifl; commarslal Atfo.* ageacies, fl; autsmo- ..Principal ladastries: Oalisa Iran WorkaC 
I lie accesserles, 10; automobile tire sgencl(’s. North Electric Works. 5 VsOlt Fsctorli-s, Steel 
1 l| bakers, 9; cigar stores and stands (ladud- Vaults, Stamped Metal Co., Big 4 Shops, Ohii 
I ig hotels), 0: (-unfectioners lincludiiig hotel Overcoat Factory, Bain Coat Cs., Gallon Oar- 
I aads), 14; (MIcatessen, 1; dressinskers. 46; ment Co., Kunkei Carri 
1 ru»:KistK, 8; Ur> gumis, 0; departiueot stores, her Toy Co. 
2 electriciil sappitas, 10; florlBt% $; fruits, 3{ Reahtaatial Fbatuxsa; 
nmitare, 0; furriers, 2; garages (pnbllc), 20; 
gntcers. 49; hsfdwaca, 0:; teFeJiy.. ;.g:. hieat 
markets, 19; men's fomishlngs, 9; men’s' doth- 
tbg, 9; merchant tailors, 8; milliners, 7; op- 
OeUns, 4; photographers, 6; pianos (and mU- 
odlsneous mualcal instrnments), 6; radio sup- 
ifllea,. 8; restanrant^ (including hotels), 21; 
dioes,' 9; sporting goods, 5; stationers, 4; 
Nfiuen's apparel, 7. 

REVIEW 
Largest Circulation 

Greatest Ad Lineage 

tMaatly hame ownen^ 
one and twp story frame and brick, on beantb 
fnl streets wcU-paved. n 

Retail ShopplBg Saothm: 6 blocks along 
Hardlim Highway ami North and Smitii Market 
street. 

Trading Area: 6 miles In each direction. 

Number of Retail Ontlots for Nationally Ad- 
vertitad Frodnets: Pasa-nger automobile ageie 
cies, 16; commercial auto, agmriea, •; autonnr 
bile aoceaMri'-s, 10; aatemoblle -tire agancloa, 
10; takera, fl; cigar stardp and sttiida (teclom 
lag hotels), 0; cunfediOora (Indudind hoted 
alands), 6; dressmakers, 12; druggists, 5; dry 
goods, 3; elictrical. suppUte. 3; florists, 
fraMs, 3; • tornMare, 1; gacageSi'CpqMIc), lU; 
grocers, 30; hardware, ^ Jewelry, 3; meal 
markets, 8; men's furnishings, 4; men's clotep 
Ing, 4; vnarghant 2; sdilliners, 6; ofc 
tidans, 2; pbotogfaphers, 2; pianos (and m|i» 
cellaneoua musical teatruiBaMa), 1; radio sup¬ 
plies, 3; restaurants (Inrlodlng hotels), 0( 
shoes, 4; aportlog goods, 1; stationers, 1; wo¬ 
man's apparel. 4. 

Review 
Gets 

RESULTS 
FOSTORIA, OHIO 

1920 Population, 9,987; 1904, 11,150. 

Native Whites, nearly i«o%: Nagraua, 1%; 

. ^ 
1 
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Cleveland Press 
This year and for many years past, The 
Press has been FIRST in Cleveland cir¬ 

culation and advertising volume by a 
wide margin. The paper so strongly the 

leader with Cleveland people and Cleve¬ 
land merchants should be .YOUR first 
choice when seeking sales and co-opera¬ 
tion ih the great Cleveland market. 

Akron Press 
An attractive combination rate for this 
paper with the Press in Cleveland en¬ 
ables the national advertiser to get over¬ 
whelmingly strong circulation in the rich 
Cleveland-Akron territory at reasonable 
cost. A comprehensive analysis of this 

market and the very special advantages 
of the combination awaits your inquiry. 

' Cdliimbus Citizen 
First in verified (A. B. C.) circulation. 
The.Citizen is first choice with national 

, advertisers who buy circulation as a defi¬ 
nite, measurable commodity. * Editori¬ 
ally as well as from the advertising 
standpoint. The Citizen is the strongest 
force in this quality market. Send for 

complete data. 

In Ohio! 
Cincinnati Post 
First in circulation. The Post covers Cin¬ 
cinnati and the clusters of towns and 
cities on both banks of the river which 
combine to form “greater Cincinnati” 
and the Cincinnati market. It has been 
MANY times demonstrated that the 
Post must be listed to get satisfactory 
sales in the Cincinnati district. 

Youngstown Telegram 
With a larger circulation than any other 
Youngstown paper, daily or Sunday, and 
with a long-established dominance in 
volume of Youngstown advertising. The 
Telegram is the first choice of discerning 
national advertisers. Metropolitan 
Youngstown includes eleven towns and 
cities, and exceeds 200,000 in popula¬ 
tion. . > /7j- 

Toledo News-Bee 
In this famous industrial center. The 
News-Bee is the best contact with people 
between the ages of 18 and 35. Not only 
because of its large circulation and adver¬ 
tising volume, but because it has such an 

intimate place in the lives of the most 
responsive people of the community. 
The News-Bee is the preferred medium. 

Scripps-Howard papers are EVENING papers and 
are represented in the national advertising field by— 

ALtimf'NEWSPAPERS, Inc. 
NEW YORK: 52 Vanderbilt Ave. CHICAGO: 410 North Michigan Ave. 

Cleveland — Cincinnati — San Francisco — Los Angeles 
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OHIO (Cont’d) 

GALLIPOLIS, OHIO 

1920 FopaUtion, 6,07<>. 

City and Suburban Eatimate, 20,000. 

Hatire WUtea, 90%; HarToaa, 9%; Toraivn 
Bom, 1%; Indnatrial Workera, 10%; Enclish 
Baadlnc, 00%; Famlliea, 1,200. 

Sohoola; Public Grade, 4; lIlKb. 1; Junior 
High, 1. 

Churehea; Itaptiat, 1; Episcopal, 1; .Metbodi«t, 
2; Prpsli.vterlan, 1; Roman Catbollr, 1. 

Banka: National, 1; State, 2; Total Ue- 
Bourcea, 9.1.000.000; siarlnKa Banka Itepoalta 
Total, $300,000. 

Theatrea; Legitimate, 1; Moving Pictures, I: 
Mlaoellanenna (Auditoriums, etc.), 1; Total 
number of aeata, 1,300. 

Location: Ohio Kirer, 4<i miles N. K. of a 
place where Ohio, Kg. and W. Va., Join. B. & 
O., Kanawha * Michigan and H. V. Low 
freight rates. 

Principal Induatriea: Kurnitiire, clotliing. 
iron, printing, second iargest apple growers in 
state, tobacco, live stock, moulding «anil, 
prodni-e for Pittsburgh market, acet.rlene light¬ 
ing plants, hrooms. 

Kanufacturing Establiahmonta: A nr s. (read¬ 
ing firms, Uallipolis Furn. t'o.. Treasure Stove 
Works. Thompson-Francis Foundr.T, Tals)t 
Broom Factory. 

Special Information: Gallii>olis is second 
oldest city in northwest territory near mouth 
of Kanawha River. large coal fields nearby, 
natural gas and native latpulation. Hundreds 
of acres available for manufacturing cities. 
Cheap labor, fuel and ahipping facilities. State 
Hospital, with 2,000 inmates and 2r>0 employes. 
Bolter Hospital (private) with 3<> beds. 

Beaidential Featurss: Private homes pre¬ 
dominate. Property cheap. 

Retail Shopping Section: Three blocka along 
2nd avenue, facing one block ITiblic Square on 
river. Court and 2nd avenues have 4 blocks of 
business houses, grwerlea, nelghtiorbood type. 

Trading Area: is miles down the river, 13 
miles hark and 1.' miles up the river. Draw 
from W. Va. and Kanawha Valley. 

Wholesale Houses: Groceries, 1; Fruits, 1; 
Hardware, I. 

Humber of Retail Outlets for Nationally Ad¬ 
vertised Products: I’aaseuger automobile agen 
cies, 8; commercial auto, agencies, 3; automo¬ 
bile accessories, 4; antomol)ile tire agencies, s: 
bakers, 2; cigar stores and stands (incliidiug 
hotels), 12; confectioners (including hotc 
stands), 2; delicatessen, 1; dressmakers, 
druggists, 4; dry goods, 5; department stores, 3; 
electrical supplies, 1; florists, 2; fruits, 4; 
furniture, 2; garages (public) 3; grocers, 2N; 
hardware, 4; Jewelry, 2; meat markets. 
men's furnishings, 3; men’s clothing. 3; mer¬ 
chant tailors, 2; milliners, 2; opticians, 1; 
pbot<d|raphers, 1; pianos (ami miscellaneous 
musical instruments), 2; radio supplies, 3; 
restaurants (including hotels), •!; shoes, t; 
sporting goods. 1; stattoners. I. 

GENEVA, OHIO 
1980 Population, 3,081. 

Olty and Suburban Estimate, fi.OOO. 
Native Whites. 08%; Negroes, 2.3%; Foreign 

Bom, 1 1/3%; Industrial Workers, 30%; Eag- 
lish Reading, 99%; FamiUes, 900. 

Sohoola: Public Grade, 1; High. 1; Junior 
High. 1; Number of Pupils, 1,000. 

Ohnrches: Baptist, 1; Christian Science, 1; 
Congregational, 1; Ephscspal. 1; Methodist, 1; 
Presbyterian, 1; Roman Catholic, 1; Mis 
cellaneous, 7. 

Banka: National. I; State, 1; Total Re¬ 
sources $2,tt>g).0ll0*, Bavlags Bank l)e|>osits 
ToUl, $1.001.7Vi. 

Theatres: Moving Pictures, 1; Miscellaneous 
(Auditoriums, etc.), 2; Total number of seats 
l.iiOO. 

Location: 50 miles east of Cleveland on main 
lines of New York Central and Nickel Plate 
Railroads. Intenirhan service of C. P. A A. 
Railway, also bus lines connecting town witii 
Cleveland west and Aabtabnla on east. Ship¬ 
ping service unexcelled and town is In economic 
belt, shipping to all parts of world at great 
savings using both water and rail. 

Prinolpal Industries: Builders, hardware, 
metal wheel castings, toys, forks and hoes, 
womens clothing. 

Manufacturing Eatablishmenta: 0. .\merican 
Fork and Hoe 0>.. f'hampion Hardware Co., 
Geneva Metal Wheel Co. Total value of yearly 
output of factories $5,000,000. 

Special Information: Is surrounded by ricli 
farm territory, which produces several million 
dollars worth of grai>es. gardens produce, fruit, 
grain and iwultry, yearly. F'actories owned 
locally produce finished products sold all over 
the world and operate on steady basis year in 
and year out. City has all couvenlencea. operat¬ 
ing own water plant, hospital, library and 
commnnity association. 

Residential Features: City of one family 
residences virtnally all owned by tenants. Fine 
shade trees, beautiful lawns. Extensive pavlnc 
program under way. 

Retail Shopping Sootion: Covers four bbs ks. 
Conveniently located in center of town on 
Broadway and main streets. 

Trading Area; Extends 20 niil<v sootli. five 

miles west, three miles east and three miles 
north. 

Wholesale Houses: llsrtiware. 1; Miscellane¬ 
ous Lines; Tobacco, 1; Flour, Feed, etc., 1. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen 
cles, 7; commercial auto, agencies, 3; automo¬ 
bile accessories, 2: automoliile tire agencies. 
bakeys, 3; cigar stores and stands (Imludiug 
hotelH), lU; confectioners (including hotel 
stands), 7; druggists, 2; dry goods, 4; electrlcsl 
supplies, 4; fiorlsts. 1; furniture, 1; garages 
(public), 8: grocers. It; hardware, 3; Jewelry, 
4; meat markets, 3; men’s furnishings. 2: 
men's clothing, 2; merchant tailors. 1; 
milliners, 2; opticians. 2; photographers, l; 
pianos (and miscellaneous musical instrumental. 
2; radio supplies, 2; restaurants (including 
hotels), 0; shoes, 3; ststioners. 3; women's 
apparel, 4. 

HAMILTON, OHIO 
1980 Population, 39.(4Si 

City and Suburban Eatimate, ,V>,0<Sl. 

Native Whites, 89.9%; Negroes, 3.3%: Foreign 
Bora, 0.8%; Industrial Workers, 29%; Eng¬ 
lish Reading, 97.3%; Families, 9.706. 

Schools: Public Grade, 12; High, 2; Catholic. 
1; Junior High, 1; Paroi'hlal. 7; Number of 
Pupils, 2,000 Parochial, 0,7,'>9 Public. 

Churches: Baptist, 1; Christian Science, 1: 
Congregatloiuil, 1; Eidscopal, I; Hebrew, I; 
.Methodist, 3; Presbyterian, 2; Roman Catholic. 
(’>; Miscellaneous, about 10. 

Banka: National. 2; State, 2; Total Ke- 
•MMiri-eH. $15,420,000; Savings Bank I)e|«o«its 
Tutsi, $;’..290.900. 

Theatres: lu-gitiinate, I; Moving Pii tiires. 
Vaudeville, 1; MiKcellaneuiis (Audltoriuiiis, etc ). 
2: total number of seats, 7,000. 

Location: On Great Miami River, 25 mile- 
north of Cincinnati and 31 miles southwest of 
liayton. Served by R. A <)., Penn., Erie and 
Cincinnati, Indianatmlis A Western Rallwn.v-. 
Good interurban and bus servic-e, in all direc¬ 
tions within a radius of 25 miles for buses 
and a much greater distance for interurl>an 
truffle. 

Principal Industries; Paper, safes, vaults, 
engines, sugar mills, machine tools, stoves. 
pai>er mill machinery, power punches and 
presses, parts for Ford cars, castings, fells and 
blankets, pig Iron, food products. 

Manufacturing Establishments; 1.50. Leading 
firms. Champion Coated Paper Co., Mimler Safe 
Co., Herrlng-Hall-Marvin Safe Co.. Hooven- 
Owens-Bentschler Co., Nilea Tool Worsk Co., 
Estate Stove Co., RIack-CIawson Co., Beckett 
Paper Co., F'ord Motor Co., Hamilton F'oundry 
A Machine Co., Shuler A Benninghofen. Total 
value of yearly output of factories estimated 
at $00,000,000. 

Spocial Information: Trans|>ortatlon facllitiee 
and eosoomlc manufacturing advantages have 
made Hamilton an industrial city ‘'KiW’Wn in 
the Worlds Markets.” Here are hs-ated the 
largest i-oated paper mill, and one of tlie three 
finest blast furnaces and by-product <mke plants 
In America. Three-fourth of the nation's out¬ 
put of safes and vaults are made in Hamilton, 
large machinery of national reputation and 
exclualve design la made here, contributing 
much to the prestige of Hamilton. 

Residsntial Fsaturas; Mostly one family 
houses. Large percentage home owners. A 
very fine residential section is located in west 
IKirtlnn of city. Homes in this section average 
In value about $9,090. 

Retail Shipping Section: Main business 
street is High street. Business section extends 
east from Miami River 6 blocks to 5tb street. 
3rd and 2nd streets are secondary business 
streets, 2nd street on C blocks from Ontral 
avenue to Dayton street, 3rd street on 5 blocks 
from Dayton to Sycamore street. 2nd and 3rd 
streets are parallel and both intersect Uigli 
street. Court and Market streets are business 
streets from FYont to 4th and parallel High 
street. Market street is first north of High 
and Court street Is first south of High street. 
There are alsvut IS outlying ''Neighborhood” 
business centers. 

Trading Area: Extends about 20 miles west. 
15 miles north, 15 miles east and about 1<) 
miles south. Good roads and bus service make 
this business possible. 

Wholesale Konses: Grocers, 1; Meats, 1; 
Fruits, 2. 

Namber of Retail Outlets for Nationally Ad¬ 
vertised Produots: Passenger autsmoblle agen- 
ciea, 16; commercial auto, agencies, 6; sutomo- 

. bile a<8«ssories. 28; automobile tire agencies. 
28; bakers, 10; cigar stores and stands (In¬ 
cluding hotels). 20; confectioners (including 
hotel stands), 10; delicatessen. 3; dressmakers. 
30; druggists, 17; dry goods, 9; department 
stores, 6; electrical supplies, 9; florists, 3; 
fruits, 2; furniture, 8; garages (public), 20; 
grocers, 136; lisrdware. 5; Jewelry, 9; meat 
markets, IS; men's furnishings. A; men's cloth¬ 
ing, A; merchant tailors, 19; milliners, 8; 
opticians, 9; iihotographers, 3; pianos (and 
misceilaoeous musical instruments). 5; radio 
supplies, 10; restaurants (including hotels). 35; 
shoes, 12; sporting goods, 3; stationers. 2: 
women's apparel, 3 (only). 

IRONTON. OHIO 
1990 Population, 1024, 19,240. 

City and Suburban Estimate, 25,000. 

Native Whites, 90%; Negroes, 8%; Foreign 
Born. 2%; Industrial Workers, 2%; English 
Reading, 90%; Families, 5,.’i00. 

Schools; Public Grade, 8; High, 1; Junior 
iligli. 1; Parochial, 2. 

Churches: Baptist, 4; Congregational, 1; 
Episcopal, 1; .Methodist, 6; Presbyterian. 1; 
Roman Cathidic, 2; Miscellan(mns, 11. 

Banks; National, X; fitate, 1; Total Re¬ 
sources. $6.li'iA,.*’>.52.<gi; Havings Bank Deisoits 
Total, gl.'Jlgl.lSg). 

Thsatres: Moving Pictures, 5; Miscellanevois 
(.\udltorlums, etc.), 2; Total niimlier of seats. 
4.!»28. 

Location: On tlie Uhio River at tlie most 
southern point. .Served by N. A W.. D. T. A 
I. Olilo Valley Traction. Direct across the 
Ohio River from the C. A O. Terniituil. Ex¬ 
cellent boat and bus service. 

Principal ladustries: Coke, nails, shoe'', 
censent, pig iron, by-products, steel i aatlags. 
lumiver, stove plants, mine engine, Ironton 
S<dvay A Cuke Co. 

Manufacturing EatabUshments: (M. Ironton 
Stove Co., Belfont Steel A Wire Co., Dayton 
.Malleable Iron Co., Iroottm Eogiin- Co., Alpha 
Portland Cemaut Co., Matting Iron A Steel Co., 
Selby Kboe Go.. Ironton Holvay Co. Total value 
of yearly output of factories estimated at 
$12,982,976.00. 

Special Information: The location of Ironton 
makes the city the meeting place of the .N. A 
W.. the D. T. A L., and the C. A O. Railway-. 
I’acket lines daily on the Ohio River furnish a 
valuable means of Trans|)ortatiun. Ironton has 
the only pedestrian bridge over the Glilo River 
Ivetween (Tncinnati, Ohio and Pittsburgh. 

Residential Features: One and two family 
homes. City is growing fast and many resi- 
d-ntlal districts are nearing completion 
Private homes predominate. 

Retail Shopping flection: Extends north and 
lumth for 6 blocks, east and west for 3 block-. 
There are .5 outlying retail business sectlons 
an<l numerous other stores and confectioneries 
which are doing a flourishing business. 

Trading Area: Extends north and south for 
'2.5 miles, east and west for 25 miles, Russell, 
Ky., direet across the Ohio River furnishes 
hical merchants with s great amount of busi¬ 
ness. .\ bridge across the Dhlo River at this 
isdiit brings 50,000 people within 15 minutes 
aiiloiiuddle ride of Ironton. 

Wholssals Hsntes: Groceries, I; F'ruits. 2; 
lisrdware, 2; Miscellaneous line, Confeetlonery. 
I; Flour Mill, 1. 

Number of Retail Outleta for Nationally Ad- 
vertiaed Producta: Passenger autonmbile agen- 
eles. 15; commercial auto, agencies, 6; automo 
bile accesaoriea, 27; automobile tire agencies. 
12: bakers, 8; cigar stores and stands (inelud- 
iiig hotelsl, 11; confectioners (including hotel 
standa), 29; dressmakers, 28; druggista. 10; 
dry go<>ds, 24; department storea, 1; electrical 
suppll(>a, 6; florists, 2; fruits, 11; furniture, ff; 
furriers, 2; garagea (public), 27; grocers, 116; 
hardware, 6; Jewelry, 6; meat markets, 20; 
men's furnishings, 12; men's clothing, 15; 
merchant tailors, 5; milliners, 11; optlclans.l; 
pliotngrapbers, 4; pianos (and miacellaneoii- 
niusical Instnimenta), 4; radio supplies. 7; 
restaurants (Including hotels), 32; shoes. 18; 
-IHirtIng goods, 7; stationers. 4; women’s sp- 
parel, 8. 

LANCASTER, OHIO 

19fi0 Population. 11.700. 

City and Surban Eatimate, 40.484. 
Native WUtos, 98%; Negroes. 1%; Foreign 

Born. 2%; Induatrisl Workers, 5(”.,; English 
Reading, 100%; Families. .1.899. 

Schoola; Public Grade, 5; Hlgb, 1; Parochial. 
1; Numtver of Pupils, 4,310. 

Chnrchea; ('hristian Science. 1; Flpl-copul, I: 
Hebrew, 1; Methodist, 2; I'reBbyteriau. 1; 
Roman Catholic, 1; Mlacellaneons, 5. 

Banks: National, 3; State, 1; Total Re- 
•ources, $.'t.(gsi.(g8i; Kavings Hank De|)Osils 

Total, $700,000. 
Tbeatrei; Moving Pictures, 4; Mlscellaneoii- 

(.kuditoriums, etc.), 2; Total number of seats. 
3.500. 

LscatUn: P. K. U. H. V. Scioto Valley 
traction, outlet for H. V. coal field. 

Principal Xndiutrlas: Shoes, glassware, tires, 
agricultural Implements. 

Maniafactaring EstsbUshaunta: 14. Leadini; 
firms. H. C. Godman Co. (shoes). Hocking 
Glass Co., lancaster Glass Co., F'airfleld Glass 
Co., lancaster I.*ns Co.. I.sncsster "Ore A 
Kubtver Co. Total value of yearly output of 
factories eatlnated, shoes alone run into 
millions. 

Special Infarmation: Csster of good farming 
illstrict for yeara and now in addition Is u 
nianiifacturlng center of constantly growing 
hI/«. 

Realdsntial Faatnrss; Workers here ow n tlieir 
own homes and they are well kept, two story 
Imuses. Average worker here is prosperous 
individual. 

Retail Shopping Sootion: Is small, all 
merchants being bnnehed within two bha-ks 
and the side itreets. The west side bus a 
business center and tbere are two in tbs east 
end. 

Trading Aran: Praetieally all effort Is 
centered In Fsirfleld County. Newspapers and 
merchants work the county thoroughly and 
constantly, believing that It has paid. G<ssl 
r<iads, plenty of automobiles and biM service 
in all direettSM. 

WholssaU Hsnsss: Oroeeriea, 2; Meats, 2; 
Fniits, 1; Dry (R)ods, 1. 

Number of Retail Outleta far Nationally Ad¬ 
vertised Prodnets: Paaaenger automobile ageii- 
clea, 10: commercial auto, ageneiea, 4; automo 
bile seeessorles. 16; automobile tire ageneles. 4; 
bakera. 4; cigar stores and stands (including 
hotels), 8; confectioners (Including hotel 
stands), 9; delleatesaen. 2; dressmakers. 1(1: 
druggists, 10; dry goovls. 4; department stores. 

eleetrieal siipfilles. 6; florists, 3; fruits, 1; 
furniture. 4: furriers. 1: garages (pntilie). R': 

grfs-ers. .Ki; hardware, 5; Jewelry. 3; lusst 
markets. 19; men's furnlahinga, II: men's eloik. 
Ing. II; mercliant tailors, 8; milliner-. 
optician-, (i: photogrsiihera, .1; pianos tani 
nil-cella neons musical instrnmentsl. 4; radh 
siipiilies, 8; restaurants (iiieliiding liotelsi. IJ; 
slifies. 5; S|>ort!ng goods, 2; statiotier-. 2; 
wi>men«' aiqurel. 12. 

LIMA, OHIO 

19$0 PopnUtiaa, 41,806. 

City and Suburban Estimate. 43,:{in;. 

Mstivs Whitea, 92.3%; Negroes. .I.O'r: lereigs 
Bom, 4.8%; Families. 11,000. 

Schools: Pulillc Grade, 13; High, 2: Junior 
High, 2; I'arocliial, 8; Number of Pupils, 7.4'Jt. 

Churches: Baptist. 4; Christian Science. 2: 
Congregationiil. 1; Flpiscoiial, i; Hetirew, i; 
.Methodist, 9; I’reshyterian, 2; Roman Catholic, 
3; Miscellaneous, 21. 

Banks: National, 1; State, .5; Total lie- 
soorees 1922. $13,289,877.99. 

Thsatres; I^egltimate, 1; Moving Picture-, C; 
Vaudeville, 1; .Miscellaneous (Auditorium-. et< ), 
4; Total number of seats, 7,828. 

Location; Northwest part of t)hii>. I'einia. 
R. A O., 1). T. A 1., Nickel Plate, Kri-. 
Electric A Western Olilo. Good hua -ervii-e 

PrintHpal Industries: Locomotive, -ted cs-t 
ings, oil refining, cigars, motor truck- and 
wooleti Idankets. Railroad sbo|>s. 

Manufacturing EstaUislunants: l(s>. I calling 
Umia, Lima locomotive Works, Oliio .sii-el 
F'oundry, Garford A Gramm, Buriistein Mntiv 
T. Co., Solar Refinery, Delsel-Wemmer sud Lima 
Woolen Mllla. Total vatiie of yearly oiilinit 
of factories estimated at $62,0OO,< (Id. 

Special Information: City of home-, 12,‘.’50 la 
1923. An aetive and acceptalde Coiiimis-iun 
Manager form of government. Excellent lal-ir 
conditlona, being open shop. One of the tiuest 
-cliotds In the state. Auto manual teleplmne 
system. 

Reaidsntlal Featnrea: Single lionies pre¬ 
dominate. Pleasant, attractive -eetion iIcmiihI 
to working men's homes. Very few apartlueat 
liouses. 

Retail Shopping Section;. Main -tri-ei fiiiia 
Water to Pennsylvanis tracks. Elizalietli -in-et 
from Elm to North. North Higli, .Market, 
Spring and Elm streets from Cnion in W—t 
streets. 

Trading Arsa: A 85 mile shopping district 
with (Hipiilathm of 212.000. Lima is served by 
a net work of interurtMin lines wliich iuiaf 
raueh trade into the city from the 178 town* la 
the surrounding country, 

Wholssals Hoasss: Groceries, 3; .Meat-, 3; 
F'ruits, 4. 

Number of Retail Outlata for Nationally Ad¬ 
vertised Products: Paaaenger automobile age- 
cies, 18; automobile accessories, 12; automoliile 
tire agem-ies, 30; bakera, 21; cigar atorea and 
-tands (incliidlag hotels), 27; confectioners (In¬ 
cluding hotel standa), 19; delicatessen, 2; 
■Iressmakers, 12; druggists, 27; dry good-, 8; 
department stores, 10; electrical 000911(10, 11; 
lliiffsta, 3; furniture, 14; furriers, 3; gtrages 
(public), 87; grocers, 185; hardware, 11; Jewelry, 
9; meat marksta, 25; men’s fumlsblngt, 12: 
merchant tailors, 3; milliners, 9; optician-, 8; 
Iihotographers, 8; pianos (and miacellsneods 
musical Instruments), 5; restaurants (incliidlnf 
hotels), 88; sh<MS, 18; sporting gn<als, 3; 
stationers, 1; women’s apparel, lo. 

LORAIN, OHIO 
1998 Pspalatisa. FIJfifi. 

City and Snbarbaa Estimats. 100,000. 

NaUvs 'Whltsa. *9.9%; Nagroaa, 1.3%; Fat- 
sign Bora, 37.8%; Inilnstoial Workers. ‘.'7%; 
EngUth ReatUagi W%; IkmiUes, 11,17(:. 

•ckosU: Public Grade. 8; High, 1; Junkr 
High, 4; PanxdiiAl, 7; Number of Pupils. 9,13$. 

Cbnrchos: Baptist, 8; Christian Science. 1; 
Cbogregational. 1; Episcopal, 2; Hebrew, 2; 
Methmiist, •: Prsahytsriaa, 1; Roman I'atholia 
It; Miscellaneous, 21. 

Banks: Nattsaal, 1; SUtc, 5; Total B«- 
sources. $14,445,789.38; Savings Ranks Iic|ioaik> 
Total. $10.187,3fil.l4. 

Tbeatrss: Moving Pictnrss, 8; Mlscellanco* 
l.tuditorluina. etc. I. 2: Total number of -i-aia. 
aiiproximately 8,000. 

Lecatton: On south short of I..ake IXe at 
month of Black River. Served by Baltimore * 
Ohio, NIckle Plate, Wabash, Igtrain Aablauil A 
Southern. I.iake Shore Electric and ClevelasA 
Soutbweateni A ColiimbtM Electric Lines. Ba 
service East, West and South; numcroii- Truck 
Services in all directions. 

Prinolpal Industries: Iron and ste"), aloves. 
automatic above.s, shipbuilding, men's cbitliing, 
autoinatie water lieaterB, steel and bronze cast 
ing. stamping of ateel. 

Manufacturing EstabUshmeats, 18. Lesdiiig 
linn-. .Naliniial Thew Tube Co., Aiiierloan Siiifi- 
biiililiiig Co., The Automatic Shovel Co.. Nati sal 
Stove Worka, Hoffman Heater Co. Total vslos 
of yearly output of factorlea estimated at $2ri0.- 
000,0(81. 

Special Information: River front lu<'aii'im 
good and plenty. Electric Power Plant au|i|ill«s 
ciliea tbroogbont the atate. River navigable for 
all lake boats. Paved roads leading lo all di¬ 
rections. Best water supply in Ohio and eln ap. 
Plenty of me<-hanlca and labor. 

Reildontial Features: Mostly one ami tvs 
family houses. Private bomea predoniinats. 
ow'neil by ots-upanta. The finest lesldentinl sec¬ 
tion is ’ocated east and west of Ixtruin. Houms 
ill latter ws'lioii average $11,000, Streets 
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nrarir all paved with ptewt; ef shad* trees aad 
ahundniit [>arkv. Schooia lorated In the real- 
rtinttal »eriion. 

Eatail Bhoppiac Bacttoa: Main tMiaineaa 
tioo extenda from lake fmat nontli !<• Morks. 
TVs other larce l>UKlne*a sertlonx at (‘enter and 
voothem extremltj of city. Many amnller nclyb 
hnrhood districts. 

Tradinc Area; Esteads about Id luilrH west, 
ejsi and south. Klne trolley and Inia Hervice 
and auud roads briny people from further dis¬ 
tance to the city. 

Wholesale Kensea; Orocerles. Meats. 4; 
Vrults. 3; I'onfectlonery, 2. 

Snasber af Ketall Ontlots fee Hatisaally Ad- 
vartiaed Fradncts: l*aaaenger antoinoblle agencite. 
IT; comnierclal auto, agenclee. T; antonaobile ac- 
• l■sanrle*, IB; aiitomobU* tire agencies. 8; bak¬ 
ers. IT; cigar stores aad stands (Including bo- 
lela), ap; confectioners (Including hotel stands), 
.VI; delicatessen. 2; dressmakers, 10; druggists, 
IS; dry goods, 2B; department stares, T: electri¬ 
cal sapplies, 11; OortstaL 7; fruits, 8; furniture, 
IB; furriers, 1; garages (public). 23; groo-rs. 
147; hardware. Id; jewelry, 11: meat markets, 
411; men's furnishing, 17; men’s clotbing, 1.1; 
merchant tailors, 23; milliners. 11: o'dicians, 
7; pbotograpbem, B; planes (and miscellaneous 
nmslcal Instrumental. 17; radio supplies. 7; res¬ 
taurants (Including botetsl, 4B; shoes. 23; sport¬ 
ing goods, 7; stationers, 4; women's apparel, II. 

Sne bottom i llll■i^ls 3 amd 4 

MANSFIELD. OHIO 
1888 PopuUtien, 27,884. 

Olty and Suburbaa Eattautte, M.nOO. 

Mattes Whites, 87.B%; Megroes, ti.'J'c; 
Fsreiga Bom, 11.5%: Xadastrlal Werfcsts, 
Emlisb Keadiag, 82%; ramilias, 7,215. 

Schsola: Public Grade, 8; High, 1; Parocliial. 
1; Number of Pnplla. 4,8IM; 

Churches; Baptist, 2; rongrcgational, 2; 
Kpiscopal, 1; Hebrew, 1;' Methodist, .1; Prcshi- 
terian, 3; Roman ratholic. 1; Christian, 2; 
Rvangelical, 2; Miscellaneoits, 8. 

Baaka: National. 1; State. .1; ToUl Re 
WMircea, 112,300,000. 

Theatres: I.egltlmate, 1; Moving Pictures, ti; 
Vaudeville. 1; Total number of seats, 3.5410. 

Lsratisn; HO miles sentbwest of Clereland on 
Main I.ine Penn. R. R.. Krie R. R. and H. A 
4). R. R. Also a division of B. A U. and 
Penn. R. R. north and south. Two internrban 
trolley lines. 

Principal Industrie*: Bteel sheets, brans cast 
lugs, railway and mining etinipment, threshers 
and tractors, stores aad ranges, elastic and 
rigid w ebbing, steel abrasives, ordinance and 
clay working machinery, motora, generators, 
electrical appliance* and wateb cane*. 

Residential Features; One family honses 
predoiiilnate. • 

Retail Shopping Seetlsa; North Main street, 
VUist and West 4th street. Rant and West Park 
avenne, W(u»t 3rd street. Walnut and Dlaniont 
stne* forming about 2.1 blocks. 

Trading Area: Radius 21 miles. 

Wholaaala Henaaa: Omcerles, 4; Meats, 2; 
Fruits, 1; Hardware, 4; Mbo-ellan: uns Hue', 
Pniggiats, I; Dry tJoisla, 1. 

Mumbsr of Retsil Outlets for Mationslly Ad- 
vartisod Products: Passenger antomoldle ageii 
cles, 25; commercial auto, agencies, 13; autumn 
bile acccsnorles, 15; automobile tire agencies. 
13; bakers, 15; cigar stores and stands (incind 
ing hotels), 22; confectioners (Including hotel 
stands). 19; dellcstessen, 1; drcssiiiskers, 2i); 
druggists, 10; dry goods, 6; department store*. 
2; electrical supplies, 7; florists, 5; fruits, 4; 
furniture, 7; furriers, 8; garages (publlci, 17; 
grocers, 77; hardware. 0; Jewelry, lo; meat 
markets, 24; mea’s furnishings, 13; men's cloth 
Ing. 13; merchant tailors, 12; milliners, 10; 
opticians, .1; photographers, «; piano* land 
miacelluDcous miiaical Inatruinents, B; radio sup¬ 
plies. 7; restaurants (Including hotels), 31; 
shoe*. 15; sporting goods, 3; sUtloners, 2: 
women’s apparel, 8. 

MARIETTA, OHIO 
1980 Population, 15,140. 
(Hty and Buburbaa EaUmata. ttl.OUO; .Holi. 

s.-wo. 
MaHvo Whitos. 95.3%; Hegross. 3.1%; Foreign 

Bom, 1.8c(,; Indnstrial Workers. 2<IV>: English 
Reading, 100%; Famlllas, 4,114. 

SidiooU: Public Grade, 8; High, 1; Junior 
High, 1; Parwhlal, 1; Number of Pupil*. S.Ihsi 

Churches: Raptist, 1; Christian Science, 1: 
Congregational, 3; Bplacopal, 1; Hebrew, 1; 
Methodist, 4 white, 2 colored; Preshy terian. 1; 
Roman Catholic, 1; Mlseellaneoii*. 7, 

Banks: National. 3; State, 2; Total Re 
sources, tl5,125.000: Savings Bank DeisMlts 
Total. $1,875,000. 

Thaatras: I.egitlmate. 1; Moving Pictures, 3; 
MlHc-ellaneoua (Auditoriums, etc.l, 3; Total 
nuBilier of seats, 6,000. 

LooatioB: B. A O. (2 dlvtslsiia), P. B. R. 
(1 divialan) Packet boate for |>as*eoKer and 
freight operate on Ubio and Hnsklngura Rivers 
between Pittsburgh. Zanesville and Clacinaatl, 
and lutennedlate pirfnta. 

Principal Induatriss: Safe cabinets, anto- 
motive cliemlcals, gat engines, paints and colors, 
hath room flxtures, clialra, oil well mschlnery. 
dining room furniture, glaasware and pottery 

Manufacturing EstaMlshmsats: 10. I^-ading 
arm*. Marietta Chair Co., Safe Cabinet Co.. 
Northwestern Chemical Ck>., Pbttln Rrutliers 
Co.. Marietta I’aint A Color Co., Becker .Mfg. 
Co., leldecker Tool Co., Brickwede iSrolhers 

4:0., Fenton Art Glass Co., Americas Biwine 
Co. Total value of yearly autput of factories 
estiamted at $12,313.4188. 

BpesisI lafaramtiaa: One of the largest truck 
gardenlsg centers In central statea, 1823 ship¬ 
ments over K25 car* of garden prodnets; also 
large prodm er of appirot. 19’J3 shipments over 
PS1 cars. Tills section noted for its grailug 
land and large aiimlier of cattl*. 

Rssidentisl Features: rractlcally all homes 
are utie family type with large aiibstantlal 
modern homea and practically all workers arc 
home owsers. 

Retail Bhopplsg Bsetion: Front street, 2 
hl(N-ks; I’ntnani street, 2 blocks; Sermnd striM>t, 
2% Mocks; Greene street, 3 Mocks; with usual 
ootlylug diatricta. 

Trading Aran: 25 milet east, north and west; 
with bus serdi-e cast aiol north for a distance 
of ;tt» lo .'SI miles. .tioi trolley service north 
for a dlstsn(*e of 25 miles. 

Wholesale Houses: Grocerte*. 1; Fruits, 2: 
Hardware, 1; Dry Goods, 1; Mlseellaneoii* lines, 
2. 

Mumbsr of Rotall Ontlsta for Mationally Ad- 
vortiaod Frodaots; Passenger automobile agen¬ 
cies, IT: commercial auto, agencies, 14; automo¬ 
bile accessories. 7; antoeoebile tire tgeacles, 10; 
cigar stores and staads (Including botels), 1.1; 
coDfecliuners (Including hotel stands), 1.1: 
delii-atessen, 10; dressmakers, 30; drug|ri*t*, 8; 
dry goods, 8; department atores, «; electrical 
supplies, .1; rtorists, 2; tniHa, S; fiiraitnre. B; 
furriers, 3; garage* (puMle), 10; grocers, 72; 
hardware, 4; jewelry, B; meat markets, 10; 
men's fnraishing*. H; men's clolliing. 8; 
merchant tailors, 12; milliners, 7; ofiricians, 0; 
photographers, 4; pianos (and nilscellamsiii* 
musical inatrumeats). 5: radio siiptdies, 4; 
restanranta (Including hotela), 19; shoe*. 18; 
sporting gisMls. 4; stationers, S; women's ap- 
|«rel. 7. 

MARION, OHIO 
1920 27,N9I. 

City ftnd Babttrb«n Eatimate, 42.0«>4. 

TIiMtraa: MoTing 2; 1; 
< Auditoriums, ttc.), 1. Total 

Bumbrr of arata, 1,200. 
Laeatlaa: Wrat tid« of tlir Ohio Rlrrr, oppo 

ultr Whrrllng. W. Va. Hfl^rred by tbr Pruiiajrl- 
raula Railroad, Whrrlinir A laakr Ertr, B. A O.. 
4>bla RiTrr ffteamablp llnra. 

Friaeipal laduttriaa: Hhrrt Iroo and tin platf*. 
hot atr fumacra, atorra and ranff«*i«. Mtructurat 

box factory, production of c<»al. 

Xanufacturiny Eatablishmaata: 12* lecadlnk' 
tlrma, American Sheet A Tin Plate (^.» Wheel 
ln2 Rteel Corp., Stanton Heater Co., J. f). Moaa 
iron Worka, SpeB«‘e-HaaxN Btora C<o., Ia Belle 
Box Pactory, Hcott Lomber Ca. 

Spacial Information: Center of moat Important 
coal mining aectlon of Ohio. Eaay acceoa for 
fuel and ready facllltlea for ahlpmenta Tia rail 
and water, making Martina Perry an Ideal in 
dnatrtal center. 

Raaidantla! Faaturaa: Moatly one and two- 
family bouaea. Private owned homea predonii 
nate. Many beautiful altea for homea overlook- 
Ing the Ohio River. 

Retail Shopping Saction: Kxtenda through 
h$*art of city fiHir Hocka north and aouth ami 
three blo$‘ka east and weat. 

Trading Area: Same aa ahopping aectlon. 
Wholaaala Houaaa: Meata, 1; Prulta, 2. 
Hunibar af Ratail Ontlata for Katieaally Ad< 

▼ortiaad Praducta: Paaaenger automobile agen 
«’lea. Itt; eommerrlal auto, agenclea, 6; auto, ac 
ceiMiorieH. 8; automobile tire agenclea, 14; bak” 
era, 4; cigar atorea and atanda (Including hotelai. 
8: confectionera (Inrioding hotel atanda). 8: 
dreaamakera. 12; drugglata, 6; dry gooda. 4; de¬ 
partment atorea. 1; electrical aupptlea. A; (lor 
lata, 8; frnlta, I***; furniture, 3: gangea (pub 
He). 10; grocers, :i8: hardware. 2: jewelry, 3; 
meat marketa, 7; men*a furnlahlnga, 7: men'a 
clothing, 6; merchant tallora, 4; mllllnera, 3: 
opticiana, 2; photographers. 1; piamM (and mla 
Cfdlaneoua nnialcal inetriimenta). 2; radio aup- 
pllea, 3; reataurauta (including hotela), 5: ah<»ea. 
4; aporting g(Md<«. 1: atationera. 1; women'a ap¬ 
parel, 2. 

Vood Co., |$owdere<i milk, evaporated and coA- 
denaed milk, butter. Ice cream and malted 
milk. 

Manufacturing EatnHiahaBonta: lieadlng flmm. 
Regent Braaa Cb., Darta ChaTr Co., Seatle'a 
Ko^ Co., Lents Butter-Tuli Co.. Adams lloaker 
Co., 8han>e Apron Co., William A Mclntlre Tile 
Co., Maryavllle Koondry <N>.. Tribune l^iblishlng 
Co.. Hlsgle lumber r$$., Beyer (Tgar (^. Total 
valne of yearly output of factories eatlmated 
at f2.4Ni0.onf>. 

Spocial Informatton: I.ocated at the Inter- 
ae<‘tion of T. A O. C.. and abort line of Big 
pour, making It easily aivesallde to |H>rts on 
Crest Inkea and Ohio River. 

Rosidoutlal Features: M<»ariy fsmUy 
houses, private homea predomlaating. Private 
realdentlal section very exclusive and one of 
the llneat In any of the small towns of Ohio. 

Rotnil Shopping SocUon: Extends from public 
a4|uare four Mocks each way. 

Trading Area: .til uf I’nion (*ounty, and 
parts tif i'hampuign. Madison. Marion and 
I^igan. 

Wholssals Houses: Meata, 0; Fruits. 1; Mla- 
oellsneoua lines. Confectionery, 2. 

Mumhor sf Rstail OntlsU for Mationally Ad- 
vortiaod Frodnots: Passenger automobllo ageo- 
clea. 8; commercial auto, agenclea. .$; automo- 
tdle accessories, 8; automobile tire agencies, 10; 
bakers, 2: cigar atores and stands (Including 
hotela), 23; coofectloners (including boltl 
stands), 19; dellcstessen. 1; dreasmakers, 4; 
druggists, 3; dry goods. 34; department storoa, 
1; electrltnl supplies, 3; florists. 1; fruits, 2; 
fumtture, 2; garages (public), 5; grocers, 1(1; 
hardware, 4; Jewelry. 3; meat markets, fl; 
mens* furnUhloga. 4; men*s clothing, 5; 
luercbsnt tailors, *2; milliners, 2; opticiana, 1; 
photographers, 2; pianos (and mlacellaneoiis 
musical Instrumenta), 2; radio auppliea, 2; 
restsurunta llncludlng hotels), 5; ^4>es, o; 
sp$>rtlng goods. 2; stationers. 4; women's ap 
Ijarel, r*. 

MASSILLON, OHIO 
MsUt* WUtaa. 03%; Marvoa*. 2%; Foreign 

Bom. 5%; Industrial Warkats. 20%; English 
Banding. 90%; FnmiUas, B,5()(>. 

BehoeU: PnMlc (imds. 13; High, 1; Junior 
High, 2; Pnrorbial. 1; Numlier of Pupils, B,5B4i. 

Chnrohon: Baptist. 8; Christian Science, I; 
Kpiscopal, 1; Helirew, 1; Methodist, 7; Presby¬ 
terian. 1; Roman Catholic, 1; Hlscellaneons, 21. 

Banks: National, 1; State, 5; Total Re¬ 
sources, $8,875,312.12; Saving* Rank DeiHislts 
Total, $7.B24,!)4«).I3. 

Theatres: l.egitiuiale, 1; Moving Pictures. 3; 
Vaudeville. 1; MIscellaneoiH (Auditoriums, 
etc.l. 2. one of which hat no seat* as yet 
Total nuinlier of .-(eat*. Theatre*. 2,575; Pavilion, 
2..14». 

Location: Marlon la located 4.1 miles nort'i 
of Columbus, 1410 miles southwest of Clrvelanil. 
75 miles s<Hitb of Toledo, 140 miles northet't 
of Cincinnati, 80 miles northeast of Dayton, 
270 miles southeast of Chicago, 180 miles east 
of Indianapolis, 2U0 miles west of Plttsluirgh 
and 70 miles souUi of .Saadusky. 980 feet aliove 
sea level. In one of the best (arming section* 
of the country, la practically level, having small 
lucllnea of soutbeast part, and la well drained. 
Ideally located for shipping rscllitles. P. R. K.. 
t;. A B., Big 4, Cincinnati A Brie, and H. V.. 
and two Intemrban lines. 

Principal Indnstrlsa: Steam shovel, silk, 
threshing engines, and tractors. 

Manufacturing EstabUshmsnts; 31. l-esdlaa 
Arms, Marion Steam Shovel, Gsgesid Steam 
Shovel. Fairbanks Steam Shovel. Snsquebanna 
Silk .Mills, Huber Mfg. Cu., and Studehaker 
Wuirr Riihlier Co. 

Special Information: Ideally hu-Hted on fl\e 
railroada and two liiterurhen lines, which make 
it a v<‘ry iniistrtant center for niaiiufacturiiig 
plants. 

Rasidaatial Fsatorea: Practically all one- 
family hoiiacH. 71) |ier cent owned. 4'lty has a 
shortiige of 74S) homes, which has resulted In 
plans for wide spread building on which 
activities have already been started. 

Retail Bhopplag Section: Bstends two block' 
east of center of city to six blocks west, two 
Idocks sooth and three north. 

Trading Aran: Radius area of 15 miles. 

WheUsala Hanses: Gns-eries, 1; Meats, I: 
Fruit*. 3; Miscellaneous lines, ConfectloDery, 3. 

Mnmbar of Ratail Ontlata for Mattonally Ad¬ 
vertised Frodnets: Passenger automobile agcii- 
ciea, 15; rvimmcrclal auto, agencies, 5; automo¬ 
bile a<*ce*s<>ries. 18; automobile tire agencies, 4; 
(>akers, 14; cigar storea and stand* (Including 
hotels), 2(1; cuufeclinners (including hotel 
stands). II; delicatessen, 1; dreasmakers. ‘23; 
druggists, 14; dry giHsls, 7: department stores, 
7; electrical supplies, 14; florists, 6; fruits, 9; 
(urnitiire, B; garages (public), 46; grocers, 107; 
hardware, 8; Jewelry. 5; meat market', '241: 
men's furnishings, 1-1; men's clothing, B; 
merchant tailors, 6; milliners, 6; optletana, 5; 
photographers, 5; pianos (and miscellaneous 
musical Instrumenta), B; radio auppliea, 8; 
restaurants (incliidlng botels), 31; slioes. 17; 
sporting goods, 3; stationers, 3; women's ap¬ 
parel, B. 

MARTINS FERRY, OHIO 
1980 Fepulation, 11,634. 
City and Suburban Eatimata, 15,000. 
Matlvs Wkits*. 80%; HagT***, 5%; Foreign 

Bam. 15*,(; laduatrial Warkara, 3(K<; Familiat, 
3,000. 

BchoeU: Piildic Grade. B; High, 1; Parochial. 
1; Nnmlier of Piipila, 3,18)0. 

Churokas: Baptist, 1; i'smgregalional. 1: Rpis- 
copal, 1; Methodist, 1; Presbyterian, 2; Roman 
I'atbolie, 1; Miseellaneons, 6. 

Banks; Htale, 3: Total Itesoiirees. $5,flOO.INa>. 
Savings Itaiik lleiHmita Tulal, $l,(gs),()0u. 

MARYSVILLE, OHIO 
1880 Fapnlation, 4.04HI. 

Schooli: Public Grade, 2: High, 1; Parochial. 
1; Number of I’liplls, 1,230. 

Churches: Congregational, 1; Episcopal. 1; 
Methodist, 1; Presbyterian, 1; Roman Catholic, 
1; Miacellaneous, Lutheran, 3. 

Tkaatras: Isigitlmate, 1; Moving Pictures, 3: 
Vaudeville, 1: Miscellaneoua (Auditorium*, etc.), 
5: Total number uf seats. 4,200. 

Location: County seat of IToioo Csonty. T. 
A O. C. Big Four Shore Line. Excellent bus 
lines to all surrounding towns. 

1920 Fopnlation, 17,428. 

City and Baborban Eatimata, 00,000. 

Hsttve Whitaa, 85.8%; Vagraag. 8.8%: 
Fersign Bora, 10.0%; Industrial WorkM, *28%; 
EngUth Rsading, 92%; FamlUaa, 4.374. 

8<^U: 13; Number of Pupils, 3,7»4. 

Cknrckai: 18. 
Banks: 5: Total Keaources. $14,000,000. 

Tkaatna: 3; Total number of seats, 1,870. 

Reaidantial Featurea: One family hoimes. 

Ratail Shopping Saotlan: 7 blocks. 

Trading Aran: 3Vb miles east, 12 and 15 miles 
north, south and weat. 

Mumbsr af Retail Ontlata far Matioaslly Ad- 

Continited on fagt 178 
Frlndpal ladnstriaa: Regent Brass 4'n., 

manufacture all kinds of brass gisids. Nestle'* 
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vertUed Prodncto: Pasaenger automobile ageu- 
olca, 11; commercial auto, ageuclea, 6; automo¬ 
bile acceaaorlea, 12; automobile tire agenclea, 
12; bakeni, 6; cigar atorea and atanda (Includ¬ 
ing botrla), 20; confectionera (including hotel 
atanda), 29; dreaamakera, 30; drugglata, 8; 
dry goods, 9; department atorea, 3; electrical 
supplies, 7; florlata, 3; fmlta, 4; furniture, 6; 
garages (public), 11; grocers, 55; hardware, 4; 
Jewelry, 7; meat markets, 18; men's fnmlshlngs. 
13; men's clothing, 12; merchant tailors, 18; 
milliners, 9; opticians, 4; photographers, 8; 
(llanos (and miacellaneous musical instruments), 
2; radio supplies, 8; restaurants (Including 
hotels), 22; shoes, 13; sporting goods, 5; sta¬ 
tioners, 3; women's apparel, 8. 

MIDDLETOWN, OHIO 
1920 Population, 23,594. 

City and Suburban Estimate, 28,000'(1924). 
Natire Whites, 90%; Foreign Bom, 4%; 

Industrial Workers, .33%. 

Schools: Public Grade, 10; High, 1; Junior 
High, 1; Parochial, 2; Nnmlier of Pnpila, 4,918. 

Churches; Baptist, 1; Christian Science, 1; 
Episcopal, 1; Hebrew, 1; Methodist, 3; Presby¬ 
terian, 3; Roman Catholic, 1; Miscellaneous, 
German (Catholic, Lutheran, Total 30. 

Theatres: Legitimate, 1; Moving Pictures, 6; 
t audeville, 1; Miscellaneous (Auditoriums, 
etc.). High School; Total number of seats, 8,800. 

Is principal business section, LOOO irontageexcellent opportunity to locate such a plant 
together with the Arcade, 416 feet from 8rd with good supply of female labor. 
to 4th street. West Main street about 600 feet. 
East Main street 200 feet. West (^nreh 400 
feet. North 3rd, 400 feet. Sooth 3rd, 400. 
South 2nd, 400 feet. 

Trading Area: Newark is in the center of 
Licking County with population of about 60,000. 
Good bard roads in all directions, makes It 
easy to reach most remote parts of county from 
Newark In an hour. Licking County is the 
second largest in Ohio. 

Wholesale Houses: Groceries, 2; Fruits, 2. 

Number of Betail Outlets far Matisnally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, 12; automobile accessories, 2; druggists, 
13; dry goods, 4; department stores, 8; electrical 
supplies, 5; florists, 6; furniture, 5; grocers, 
90; hardware, 6; Jewelry, 5; men's fumisbings, 
0; men's clothing, 9; merchant tailors, 6; 
milliners. 10; opticians, 6; photographers, 5; 
pianos (and miscellaneous musical Instruments), 
4; radio supplies, 6; shoes, 10; sporting goods, 
4; stationers, 3; women's apparel, 6. 

NEW PHILADELPHIA, OHIO 
1920 PopnUtlon, 10,716. 

City and Suburban Estimate, 12,000. 

Native Whites, 9.892; Negroes, 18%; Foreign 
Bom, 807; Industrial Workers, 75%; English 
Reading, 98%. 

Schools: Public Grade, 6; High, 1; Parochial, 
1; Number of Pupils, 2,937. 

Churches: Baptist, 1; Christian Science, 1; 
Episcopal, 1; Methodist, 2; Presbyterian, 1; 
Roman Catholic, 1; Miacellaneous, 3. 

Banks; National, 1; State, 3; Total Re¬ 
sources, $7,100,000; brings Bank Deposits 

Manafsoturlng EatabUskmonts: 31. I>eading : 
firms. Republic Iron A Steel Co., Falcon Steel * 
Co., Thomas Sheet Steel Co., Waddell Steel 
Co., Natiooal Masda Co., Graselli Chemical Co., 
Wilder Metal Co., Railroad shops located here. 
Total value of yearly output of factories esti¬ 
mated at $36,199,000. 

Special Informatioa: Moatly ons family 
houses. Private homes predominate, with fairly 
large number owned. Among foreign population 
home owners are many, especially among the 
Italians, who form a large part of the foreign 
group. Average cost of homes $6,000. 

Retail Shopping Seotlon: Includes 4 blocks 
on Main street. No wholesale district. Equal 
number of blocks on State street and 1 block 
on Park avenue. 

Trading Area; Draws trade from two small 
villages within a few miles of the city, but 
has no extensive rural trading area, owing to 
proximity of other cities in the Mahoning 
Valley region. 

Wholesale Houses: Groceries, 1; Fruits, 1; 
Hardware, 1; Miscellaneous lines. Tires, 1; 
Cigars, 1. 

Number of Retail Outlets for Nationally Ad- 
vertisad Products: Passenger automobile agen¬ 
cies, 8; commercial auto, agencies, 1; automo¬ 
bile accessories, 12; automobile tire agencies. 
15; bakers, 2; cigar stores and stands (in¬ 
cluding hotels), 17; confectioners (including 
hotel stands), 26; dressmakers, 5; druggists, 6; 
dry goods, 7: department stores, 2: electric sup¬ 
plies, 3; florists, 8; fruits, 2; fumlture, 4; gar¬ 
ages (public), 2; grocers, 88; hardware, 4; 
Jewelry, 3; meat markets, 16; men's furnish¬ 
ings, 7; men's clothing, 7; merchant tailors, 8; 
milliners, 4; opticians, 4; photogrspbers, 2; 
pianos (and miscellaneous musical instruments). 

Location: On mail line of Big Four and B. 
A O., branch of Penna. to Cincinnati. Ex¬ 
cellent bus service both passenger and freight 
to Cincinnati, Dayton, Columbus. Also' Cin¬ 
cinnati and Dayton Traction Co. 

Principkl Influstriss:. Iron, steM, paper and 
tobacco. American Roiling Mill Co., The 
American Tobacco Co. (P. Ixtiillard), The 
<!ardner A Harvey Paper (jo., Wardlow ’Thomas 
Paper Co^ manufacturers of shot shell and bag 
papers, Paul A. Sorg Paiier Co., Nashua 
gummed and Coated Paper Co. 

Manufacturing Eatabilahments: 31. Leading 
firms, .tmertcan Rolling Mill Co., manufacturers 
of ARMcO prodnets. Total value of yearly out¬ 
put of factories estimated at $75,000,006. 

Special Informatioa: Middletown produces 
annually 300,000 tons of steel, 200,000,000 
(lounds of paper and .35,000.000 t>ounds of to- 
liacco. It employs 9,000 people, with annual 
industrial pay roll of $12,(8)0,000. It baa 
organixed a Civic Association that operates all 
civic and social agencies and in addition per¬ 
forms all the functions of a Chamiter of Com¬ 
merce. It has a membership of more than 
4,460 and gp anuual iacome joi $176,000. 
: Residential Features; Private homes pre¬ 
dominate, 03 per cent owned. 

. Retail Shopping Section; Main street be¬ 
tween Manchester avenue and First avenue, 
2 blocks; Central avenue between Main street 
and Crawford street. 10 blocks, and outlying 
retail business districts. . 

Trading Area: 15 miles east and west, 10 
miles nertli and 6 miles south. 

Wholgaala Eauaes: Gaocerie)^ ,l;*Fruits, 2; 
lllscellanetns lUeq, (Tgao, 2; Coafeetionery, 1. 

Numbor «f Rgtall (NMMa fog BaiienaUy Ad¬ 
vertised Prodaofa; I'aaseBger antomoliiie agen- 
cies, 14; autemphile aecMaorieg, .7; autonwbile 
tire ageneles, 4; bakers. 4; c1»far tfores and 
stands (including hotels), 9; confectioners (in¬ 
cluding hotel stands), 22; delicatessen, 14; 
dressmakers, 12; druggists, 9; dry goods, 19; 
deiiartment stores, 2; electrical supplies, 3; 
florists. 6; fruits, 3; furniture, 8; garages 
(public), 10; grocers, 12.3; hardware. 4; Jewelry, 
8; meat markets, 50; men's furnlshlninS 11; 
Bien’s clothing, 11; merchant tailors, 9; 
milliners, 6; opticians, 2; photographers, 5; 
pianos (and miscellaneous musical instruments), 
6; radio supplies, 3; restaurants (Including 
hotels), 33; shoes, 15; sporting gcKsls, .3; 
stationers, 2; women's a|i|>arel, (1. 

NEWARK, OHIO 
1920 Population, 27,ri(Xl. 

' City and Suburban Estimate, 32,000 (1924). 

' Native Whites, 92%; Negroef, 2%; Feraigti 
Bom, 6%; English Reading, 98%. 

Schools: High, 1; Parochial, 1; Number of 
Pupils, 5,000. 

Churches: Baptist, 2; Christian Science, 1: 
Congregational, 1; Episcopal, 1; Methodist, 3; 
Presbyterian, 3; Roman ('atbolic, 2. 

Banks: National, .3; State, 2; Savings Bunk 
peposlts Total, $8,(X)0,000. 

Theatres: Legitimate, 1; Moving Pictures, 5; 
Vaudeville. 1; .Miscellaneous (Auditoriums, 
etc.), 3; 'Total number of seats, 5,<X)0. 

Location: P. C. C. A St. U,- B. A O., N. 
C. Y., Ohio Electric, Excellent bus sdrvlce; 

■ Principal Industries: Stoves, bottles, table 
glass, cathedral glass, golf clubs and balls, 
■mrdage, steel raUs, oil tanks, bricks, cigars, 
•dioes, furniture, winter vegetables, dairy prml- 
dets, druggists sundries, wire cloth, cement 
blocks, ofilce safes, rubber tires, motor trucks, 
nil well tools, gloves, etc. 

f Manufacturing Establishments: 40. I.eading 
Orms, The Wehrle Co. (stoves). The A. II. 
Beisey Co. (glassware), American Bottle Co., 
The Newark FurnKiire Co., 33ie E. T. Rngg Co. 
(ro|>e), I'he Wyeth Co., Advance Glass Co., 
'ne Burke Golf Co., Buckeye Rolling Hills, J.' 
B. Swisher A Son (cigars). The Weiant Gardens, 
'the Davis Co., dairy priulucts, Tlie Pharis Tire 
A Rubber Co., The Styron Begga Co. 

-'Betas Hhopping Section; The iwhtic siniate 

Total, $1,050,000. 

Theatres: Legitimate, 1; Moving Pictures, 3; 
Miacenaneoug (Auditoriiima, ^c.). High 
School; Total number of seats, 2,500. 

Location; 90 miles aontb of Cleveland; B. A 
O., C. L. A W. Div.. Penna. By., branch of 
C. A P. Div., N. O. T. A L. Traction line. 

Principal Ihduatriet: ' Iron and steel, coal, 
clay works, brick and sewer pipe, enamel ware, 
Tacunm cleaners, tin cans, mechanical rubber 
prodnets, machine parts, castings, and factory 
trncka. 

Manufacturing EitabUahmenta: 10. Leading 
firms, American Sheet A Tin Plate Co., Belmont 
Stamping and Enameling Co., Wiae-McClung 
Co., Canton Brick Co., Plielps Can Co., Moore 
Shirt Factory. Honk Rubber Co., Ladel Mfg. 
Co., Sharp Mfg. A Supply Co., (Mngletoo Broom 
Factory. Total value of yearly output of fac¬ 
tories estimated at $10,000,000. 

Special Information: New Philadelphia la 
healthy, fine water, schools that rank high. 
Streets well paved. Surrounded east and sonth- 
east by coal mines and clay works, and to the 
west and southwest by rich farming and dairy¬ 
ing section. Beantlful park and playground. 

Residential Features; Most homes for one 
and two families, above the average. Very 
few tenements. Beautiful residential streets, 
average value of homes la $10,000 on main 
re^dcntlal streets. 

Retail Shopping Section: Extends one block 
from public square in each direction. There 

,are neighborhood (proceriea, markets, etc., in 
' outlying districts. 

Ttwdlng Area; Iknhraces tbo- oounty, which 
luu a populatlan of (Kl.ooe. ftcHIent traction 
and bus service <'CAers the County north and 
sontb. 

Wholeakle Eousan: Gtoccrlea, 1; Meats, 1; 
Fruits, 1; Mlscelianeoua lines, 1. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen- 
cloe, 10; commernial auto, agenclea, 5*, automo¬ 
bile acresanrles, 20; automobile tire agencies, 
20; bakers. (!; cigar stores and stands (lnclii<|- 
ing hotels), 9; confectioners (including hotel 
stands), 19; delicatesaen, 1; dressmakera, 2; 
druggists, 4; dry goods, 6; department atoreS, 
2; electrical supplies, 6; florists, 3; fmlta, 3; 
furniture, .3; garages (public), 14; grocers, 49; 
hardware, 7; Jewelry, 5; meat markets, 10; 
men’s furnishings, .3; men’s clothing, .3; 
merchant tailors, 2; milliners, 6; opticians, 5; 
photographers, 3; pianos (and niisrellaneoiv 
muairal instruments), .3; restaurants (including 
liolels), 8; shoes, 7; 8[M)rtlng goods, 2: 
stationers, 4; womens' a(i(iarel, 7. 

NILES, OHIO 
1920 Population, 13,0('i0 (now 16,(KiO). 

Native Whites, 75%; Foreign Bom, 25%^ 
Industrial Workers, 75%; English Reading 

City and Suburban Eatiraate, 17,.5(X) (1924). 
8.5%; Families, 8.02.5. 

Schools: Pu)>Iic Grade, 9; High, 1; Junior 
High, 1; Parochial, 1; NiimlK-r of Piiidls, 3,2S(X 

Churches: Baptist, 1; E(>isco|iaI, 1; Methodlsh 
2; Presbyterian, 2; Roman Catholic, 2; Misceb 
laneouB, .3. 

Banks; State. 2; Total Resources, $8,2.50,000| 
Sayings Bank Deiioalts 'Iktai, $(!.125,00<). 

Theatres, Moving Pictures, 2; Vaudeville, 1| 
Miscellaneous (Auditoriums, etc.), 1; Total 
nnmlier of seats, 3,279. 

Location; 10 miles northwest of Youngstown 
at Junction of Mosquito Creek and Meander 
Creek with Mahoning River. In the widely 
known Toungstown Industrial district. Less 
than 00 miles from three well known lake portf 
and 74 miles from Pittsburgh. .On P. R. R.| 
B. A O.. and 1 Brie. On P, A O. bus route, 
with direct connections by bus to every aectioa 
of the state. Manufacture of sheet steel 
leading industry. 56 mills in 5 plants ara 
located In the city. 

Principal Indiutries; Metal lath, cbemicalt 
nnd electric lights are also manufactured here. 
No -plant entyloytng any niimliei of women, hot 

2; radio auppllea, 3; restaurants (including 
hotels), 7; shoes, 8; sporting goods, 3; station¬ 
ers, G; women’s apparel, 4, 

NORWALK, OHIO 
1920 Fopnlation, 8,000. 

City and Bubnrban Eatimata, 85,000. 

Native Whltea, 95%; Foreign Bom, 5%; In- 
diutrial Workers, 30%; English Reading, 99%. 

Schools: Public Grade, 4; High, 1, Junior 
High, 1; Parochial, 2; Number of Pupils, 1,800. 

Churches: Baptist. 1; Congregational, 1; 
Ehiiscopal, 1; Methodist, 1; Presbyterian, 1; 
Roman Catholic, 2; Mlscelianeoua, 4. 

Banka; National, 1; State, 1; Total Resources, 
$4,000,000. 

Theatres; I.egitimate, 1; Moving Pictures, 2; 
Miscellaneous (.kudltoriuma, etc.), 2. 

Location: North central part of Ohio between 
Cleveland and Toledo. N. Y, C. and W. A L. 
E., Lake Shore Elec. By. Good roads In all 
directions. 

Principal Industries: A. B. Chase, Lindeman 
A Emerson, Geo. B. Stewart Co., cedar chests 
and novelties. 

Manufacturing Establishments: Leading firms: 
United Piano Corp., Geo. L. Stewart, McCrlllls 
Handle Factory, Galiup-RuOing Co.. Norwalk 
Ante Parts Co. 

Special Information: Situated in rich agrl. 
country. 

Residential Featnree; Practically all one 
family houses, with more than half owned. A 
fine residential city, its easy accessibility to 
all points making It popular witb commercial 
travelers as a home city. 

Retail Shopping Section: Main St. 0 blocks, 
Benedict Ave. 2 blocks and a block or more 
on several Intersecting streets. 

Trading Area: All of Huron county and parts 
of Erie County. ' 

Wholesale Houses; Fruita, 1. 

Number of Retail Outlets for Natioaally Ad¬ 
vertised Prodnots: Passenger antomoblle agen¬ 
cies. 14; commercial auto, agencies, 6; auto¬ 
mobile acd-saoriea, 9; automobile tire agen¬ 
cies. 7; bakers, 5; cigar stores and stands (in¬ 
cluding hotela), 7; confectionera (including hotel 
stands), 5; delicatessen, 1; druggists, 5; dry 
goods, 4; department stores, 2; electrical sup¬ 
plies. 3; florists, 3; fruits, 4; furniture, 2; 
furriers, 3; garagea (public), 13; grocers, 22; 
hardware, 3; Jewelry, 3; meat markets, 8; 
men's fnrntshinga, 5; men’s clothing. 5; mer¬ 
chant tailors, 2; milliners, 3: opticlana, 3; 
photographers, 3; pianos (and miscellaneoiia 
musical instruments), 4; radio auppllea, 3; 
restaurants including hotela), 9; ahoea, 5; sport¬ 
ing goods, 3; sttitluners, 5; women's apparel, 5. 

PAINESVILLE, OHIO 
1920 Population: 11,4$8, (Palneaville and Fair- 

port combined, cities Join). 

City and Suburban Estimate, 30,000. 

Native Whites, HT%; Negroes, 2%; Foreign 
Bom, 11%; Industrial Workers, 30%-, English 
Beading, 100%; Families, 2,059. 

Bcboola: Public Grade, 10; High, 2; Junior 
High, 2; Parochial, 1; Number of Pupils, 3,2.54. 

Churches: Baptist, 1; Christian Science, 1; 
Congregational, 2; Episcopal, 2; blethodiat, 3; 
Prestiytertam, 1; ISc^tn Catholic, 1; Mlscellan- 
eons, 3. 

Banka: National, 1; State, 1; Savings A Tsian, 
2; Total Resources, $‘J«,000,(X)0; Savings Bank 
Depoaits Total, $10,51:0.900. 

Theatres; I-egltlmate, 1; Moving Plctnrea, 2; 
Vaudeville, 1; Miscellaneous (Auditoriums, etc.), 
4. Total niiniher of seats, 5,500, 

Location; On south shore of lake Erie at 
mouth of Grand River. Served by Balto. and 
Ohio, Nickel Plate, New York Central U. Ra. 
Steamahipa to Lake Erie porta. Excellent bus 
service east and west. 

Principal Indnstrlea; Alkali works (3 largest). 

veneer maebtuery rafgt., basket taetory, ptaeaol 
mfra., metal carpet trimminga, narseries—(100). 
(Largest nnrseiy. belt in wofld). 

Manafsoturlng EstshUahments: 18; Leading 
flms: MaaMsd Alkali C*., C«e Mfg. 0«w, Bakb- 
Ilte Corp., Light Alloya Co., Harrison Basket 
Co., Palnesville Metallic Binding Co. 

Total value of ysarly output of factories as- 
timated at, $16,000,000. 

Bpacial Information: Location of the city 
makes it the meeting place of the Ohio, Penn¬ 
sylvania and West Virginia coal outlets for ship¬ 
ment to Northwest. Lake County is the fore¬ 
most nursery belt in the world. We have over 
100 nurseries large and small, doing a world 
wide bosineaa. We have the largest nursery of 
its kind in the world—Storrs-Hsrrlson Co.— 
snd the largest nursery owned by an individual 
—W. B. Cole. 

Residential Features: The homes and sur¬ 
roundings In PainesTllle are far above the av¬ 
erage. Will Irwin, noted Saturday Evening 
Post writer pronounced Palnesville Ohio, “the 
most beantlful UtUe city of the middle west.’’ 
He was right. 85% of the people are home 
owners. 

Retail Shopping Section; Paineeville's thoii- 
plug district is compact. The business houses 
are well established, some having seen owner¬ 
ship pass to three generations. Transportation 
facilities are good; steam, trolley and buses. 
Co-operation is wonderful throughout the city. 
AH roads are paved out of Palnesville. It Is 
located on the Chicago-Buffalo main highway. 

Trading Area: Exteuda about 15 miles west, 
20 miles south and 15 miles east. Intermittent 
husinese Is secured from people living at greater 
distance because of the fine paved roads anil 
bus service. 

Wholtsala Houses: Meats, 1; Fruits, 2; Mis¬ 
cellaneous I.inea, Cigars, 1. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products; Pasaeuger automobile ageu- 
i.les, 18; commercial auto, ageacles, 7; auto¬ 
mobile acceasorles, 5; automobile tire agencies, 
4; bakers, 5; cigar* atorea and stands (Includ¬ 
ing hotels), 10; eoirfectloners (Inelodlng hotel 
stands), 4; delicateasen, 2; dressmakers, 7: 
druggists, 6; dry goods, 6; department stores, 
4; electrical auppllea, 5; florista, 5; fruita, 4; 
fumlture. 4; garages (public), 7; grocers, 45; 
hardware, 6: Jewelry, 6; meat markets, 32; 
men’s furnishings, 12; men’s clothing, 10; mer¬ 
chant tailors, 6; milliners, 8; opticians, 5; 
photographers, 5; pianoa (and mlacellaneona 
musical instrumenta), 3; radio supplies, 8; res¬ 
taurants (Including hotels), 10; ahoes, 10; sport¬ 
ing goods, 5; atatloners, 6; women's apparel, 10. 

Note: Facts and figures were secured through 
the aid of The Chamber of Commerce, Superin¬ 
tendent of Schools, Onans Reports, and other 
reliable and nnblaacd sources. 

PIQUA,.OHIO 
1920 Population, 15,044. 

City nnd Suburban Estimate, 30,000. 
Native ■Whites, 02.8%; Negroes, 3.3%; For¬ 

eign Bom, 3.9%i; English Beading, 977e; Fami- 
Ues, 4,027. 

Schoala; Public Grade, 8; High, 1: Junior 
High, 2 under construction; Parochial, 2; Num¬ 
ber of Pupils, 2,800. 

Churches: Baptist, 1: Christian Science, 1; 
Episcopal, 1; Presbyterian, 2; Roman Catholic, 
2; United Brethren, 1; Methodist Episcopal, 3: 
Evangelical, 1; Miasellaaeous, 4. 

Banks; National. 2; State, 1; Total Resources, 
$10,000,000; Total Deposits, $6,000,000. 

Theatres: Legitimate, 2; Moving Pictures, 3; 
Miscellaneous (Auditoriums, etc.), 1. Total 
number of scats, 6,250. 

Location: Pennsylvania R. B., B. A 0. B. B-, 
Western Ohio Electric Ey. Terminal, Dayton A 
Troy Electric Ky.. Terminal and Dayton, Cov- 
inatun and Piqua Electric By., Terminal. 

Principal Industriaa: Manufacturing of stoves, 
underwear, furniture, handles and oil mill ma¬ 
chinery. 

Manufacturing Eatabliahmenta: 2,5. 

Total yearly payroll In factories approxi¬ 
mately $3,120,000. 

Special Information: Piqua is in the center 
of an excellent farming community, with good 
paved roads leading into the city from four 
directions. It is located on the Dixie IIIkIi- 
way, and on the Pike's Peak Ocean to Ocean 
Highway. 

Residential Features: Piqua is known widely 
as a city of unusually beautiful homes, and the 
residential districts are especially well cared for 
and are moat attractive. The majority of the 
citizens own their own homes. There are twe 
new ndditioiis to the north and to the west, 
which are being bnllt up rapidly. 

Shopping Section; There are six squares of 
retail shopping district, on Main St., three on 
tVayne, one each on Water, High, Market and 
Ash Sts. 

Trading Area; Northern part of Miami 
Gounty, southern part of Shelby Ounty, and in¬ 
cludes part of each county on the east and 
west. There are many smaller towns in the 
surrounding territory, from which Piqua draw* 
considerable trade. 

Wholesale Houses: Groceries. 2: Meats, 1; 
Fmits, 2; Confectioners. 2; Tobacco, 2. 

Number of Betail Outlets for Nationally Ad- 
vsrtisad Froduots; Automobile agenclea, 12: 
commercial auto, ageneles, 4; automobile acces- 
enries, 4; automobile tire agencies, 4; bakers. 6: 
cigar stores and stands (Including hotels), 12: 
delicatessen, 1; eonfeetlonera (including hotel 
stands), 6: druggists, 7; dry goods, 3; depart¬ 
ment stores, 3; electrical supplies, 3; florists, 
3; furniture, 3; garages, 6: grocers, 40; hard¬ 
ware, 2: Jewelry, 4; meat markets, 10; men's 
fiiriilshiiigs, 3: men's clothing, 8; merchant 
tailors, 4: milliners, 6; opticians and optome 
trlsta, 4; photographers, 4; mnsical instruments, 
2; radio supplies, 6; reataurants, 6; ahoea, 5; 
sportinc goods, 4; atat'lonera, 2; women’s ap¬ 
parel. 6. 



Editor & Publisher for D^ec ember 13, 19 24 179 

OHIO (Cont’d) 

PORTSMOUTH, OHIO 
19S0 FopoUtion, 83,011. 

City and BabnrlMui Ectimat*, 48,000. 

Nat^va Whitaa, 93%; Kacnaa. 5%; Farairi 
Born, 2%; IndnatrUl Workara, 7B%. 

Solioola: Poblle Orada, 13; High, 8; Faro- 
cblal, 1. 

Ohnrcbai: Baptlat, 8; Cbriatian Scienca, 1; 
BpUcopal, 1; Hebrew, 1; Metbodlat, 9; Preaby- 
terian, 3; Homan Catholic, 2; Mlarellaneona, 9. 

Banka; National, 2; State, 8. 

Tbeatraa; Moriog Picturea, 8; Mlacellaneona 
(Auditoriuma, etc.), 2. 

Location; On the Ohio River, aerved by N. A 
W., C. A O. and B. A O. and One motor bua 
•errice. 

Frlneipal Indnatriea: Three large ahoe tac- 
tnriea, iron and ateel, fnmltnre, printing and 
railroad abopa. 

Hanufactnrlng EatablUbmenta, 38. Selby Shoe 
Co., Wbitaker-Oleasner Steel Co., Excelaior Shoe 
Co., Irving-Drew Shoe Co., Portsmouth Store A 
Range Co., Ohio Store Co., Boiler Worka, Box 
Factory. 

Special Information: Annual Indoatrial pay¬ 
roll in Portamouth in 1920 was $16,000,000. No 
nnemployment. Big wholeaale center for aonth- 
ern Ohio, northern Kentucky and Went Virginia, 
One of t^ largeat aboe ntanufactarlng centers 
In the coarntry. 

Beaidential Features; PrlacliMilly ens-famlly 
hnnses, construction work under way, with a 
number of new residential addltlona being 
platted. 

Retail Shopping Section: Starts at the rtrer 
and runa north on Cbtllicetbe St. for 9 blocks, 
Market and Second Sts. for 2 blocks each. 
Starts on Chllllcotbe on Qallia and runs east 4 
blocks. Four or Ure outlying business sections 
in the mniiufactiiring and residential districts 
of the city. 

Trading Area: Extends for a radius of sbont 
25 miles, made possible by excellent roads in 
all directions except south. Those to the south 
of tbe city pmmlKp to be in excellent shape In 
two years with bridge connections crossing the 
Ohio into Kentncky. 

Wholesale Houses; Groceries, 10; Meats, 1; 
Fruits, 3; Hardware, 2; Dry Goods, 1; Mtocel- 
la neons Lines, 6. 

Number of Retail Outlets for Nationally Ad- 
rertised Fredncts; Paasenger antomobiie agencies, 
2T; commercial auto, agencies, 20; automobile 
acceasories, 25; antomobiie tire agencies, 38; 
bakers, 19: cigar stores and stands (Including 
hotels), 10; confectioners (including hotel 
stands), 28; delicatessen, 4; druggists, 23; dry 
goods, 22; department stores, %; electrical sup¬ 
plies, 10; dorists, 2; fruits, $; fnmltnre, 12; 
furriers, 2; garages (public), 8; grocers, 190; 
hardware, 6; jewelry, 6; meat markets, 80; 
men's furnishing, 8; men’s clothing, 0; merchant 
tailors, 15; milliners. 14; opticians, 7; photog¬ 
raphers, 5; pianos (and miscellaneous musical 
Instruments), 7; radio supplies, 10; restaurants 
(including hotels), 2.5; shoes, 18; sporting goods, 
3; stationers, 4; women’s apparel, 12. 

SALEM, OHIO 
1920 FopuUtion, 10,305. 

City and Suburban Estimate, 12,0<Ki. 

Natire Whites, 94%; Negroes, 2%; Foreign 
Bom, 6%; Industrial Workers, 33%; English 
Reading, 98%; Families, 2,060. 

Schools; Public Grade, 4; High, 1; Jnntor 
High, 1; Parochial, 2; Number of Pnplls, S..5,50. 

Churches: Baptist, 1; Cbriatian Science, 1; 
Episcopal, 1; Methodist, 1; Presbyterian, I; 
Roman Catholic, 1; Miscellaneona, 7. 

Banks; National, 2; State, 1: 'Total Resources. 
$.'>.798..513,81; Savings Bank T>ep»slts Total, $2,- 
489.503.47. 

Theatres: Legitimate, 1; Moving Pictures, 3; 
Vauderllle, 1; Miscellaneous (AudltoriumB, etc.). 
3. Total number of seats, 6,000, 

Looation: On P. R. R. Ft. Wayne Dir. half 
way between Cleveland and Plttsburgb; served 
also by Youngstown and Ohio River R. R. and 
Stark BHectrlc Railway, connections with Erie 
Railroad. Excellent service to cities within .t-l 
mile radius. Many bus lines in all directions 
on hourly schednle. 

Principal Indnstries: Auto bodies, pumps, 
farm implements, gas and coal stoves, sanitary 
ware, pottery, nails, auto tires, miners' tools, 
electric furnaces. 

Manufacturing Establishments; 25; Lending 
6rms; Mullins Body Corp., American Steel A 
Wire {fc„ Deming Pst p Co . N. ,C. Jessup Pat¬ 
tern Works. Geo. 11. ru>wman Glass Factory, 
National Sanitary Co., Salem China Co., Salem 
Rubber Co., Victor Stove Co., Silver Mfg. Co., 
Electric Furnace Co., Salem Tool Co., Buckeye 
Engine Co. 

Special Information: A city of steady growth, 
with dlversined industries, preventing conaplete 
tie-up of Industry in times of depression. Ex¬ 
cellent market for thriving agricultural and 
dairy community, one of tbe most advanced 
and prosperous in Northeastern Ohio. Advanced 
social welfare conditions, line sihoola. In good 
coal mine 6eld. 

Reiidentlal Faaturss: Private homes predom¬ 
inate, large percentage owned. .Many beautiful 
shade trees and well kept laams. Very small 
tenement district. Ideal residential town. 

Retail Shopping Saotioa: Center of town, 6ve 
blocks on Main, one block on Bi3>adway. 

Trading Area: Extends about 10 miles east, 
west, north and south. Trolley and bus lines 
and Improved highways connect city with many 
smaller towns within this radian. 

Wholesale Houses; Fruits, 2. 

Number sf Retail Outlets far Nationally Ad¬ 
vertised Frodnets; Passenger antomoblla agen¬ 
cies, 12; commercial auto, agencies, 3; auto¬ 
mobile acceasoriea, 7; automobile tire agencies, 
7; bakers, 7; cigar storea and stands (includ¬ 
ing hotels), 10; confectioners (including hotel 
stands), 5; delicateaacn, 4; dressmakers, 27; 
dniggiata, 5; dry goods, 6; department stores, 
3; electrical supplies, 4; Soriata, 4; fruits, 2; 
furniture, 4; garages (public), 15; grocers, 24; 
hardware, 6; jewelry, 3; meat markets, 11; 
men's furnishings, 7; men's clothing, 7; mer¬ 
chant tailors, 5; milliners, 7; opticians, 5; 
photographers, 3; pianos (and miscellaneous 
instruments), 3; radio supplies, 5; restaurants 
(including hotels), 15; shoes, 8; sporting goods. 
3; stationers, 4; women's ap(<atel, 7. 

SANDUSKY, OHIO 
1980 Population, 22,897, County 39,780. 

City and Subnrban Estimate, 50,000. 

Native Whi'se, 85.8%; Nsgraes, 2.5%; For¬ 
eign Bom, 11.7%; Industrial Workers, 6%; 
Families, 6,648. 

Schools: Public Grade, 7; High, 1; Parochial, 
3; Number of Pupils, 4,73-5. 

Chnrohea: Baptist, 2; Christian Science, 1; 
Congregational, 1; Episcopal, 2; Hebrew, 1; 
Methodist, ^ PNahyterlaa, 1; Roman Catholic, 
3; Miscellaneous, 10. 

BaiUis: National, 2; State, 1; Total Resources, 
$17,-*00,000. 

Theatres: Legitimate, 1; Moving Pictures, 3; 
Miscellaneous (Auditoriums, etc.), 4. Total 
number of seats, 5,500. 

Looation: Sooth shore of lake Erie, served by 
N. Y. C., Big Four, B. A O., Nickel Plate and 
P. B. R. leke Shore Electric and bus service 
to central and northern Ohio. Boat service to 
all lake porta. 

Principal Industries: Fishing, corrugated boxes. 
American crayons, atone quarries, ateel. 

Manufacturing Establishments: 116; Leading 
Orms: American Cray<» Co., Hunde A Danch 
Paper Oo,, Jarecki Chemical Co., Booth Fish¬ 
eries. Wagner Qnarries Co., and Farrell Cheek 
Foundry Co., Gartland Carroll Foundry Co. 

Total value of yearly output ef factories es¬ 
timated at. $19,248,571. 

Special Information: Ixicatlon of tbe city 
makes it a splendid outlet for tbe coal Selds 
of southern Ohio and Virginia mines. Is a 
natural gateway to the islands of tbe Great 
Lakes, has auto ferry connecting points on tbe 
mainland aad islands thus cutting time and 
expense of shipping. 

Residential Features; la justly called the City 
of Parks, mostly one and two family houses, 
private homes predominating. 

Retail Shopping Sectisa: Extends from tbe 
hay sonth two blocks aad from Hancock St. on 
the east to Decatur St. on the west, a distance 
of four blocks. There are four neighborhood 
sections. Including the usual run ef grocery, 
meat, etc. 

Trading Area: Includes tbe territory within a 
radius of 18 miles of Sandusky as well as all 
the islands. 

Wholesale Houses; Qroceriea, 2; Meats, 3; 
Fruits, 4. 

Number of Retail Outlets for Nationally Ad- 
vertUed Products: Passenger automobile agen¬ 
cies, 20; commercial auto, agencies, 1 exclusive, 
all carry line of trucks; aotomol>ile accessories, 
1; automobile tire agencies, 10; bakers, 8; 
cigar stores and stands (Including hotels), 8; 
confectioners (including hotel stands), 10; deli¬ 
catessen, 1; dressmakers, 15; druggists, 15; 
dry goods, 8; department stores, 2; electrical 
supplies, 4; llorlsts, 5; fruits, 5; fnmltnre, 4; 
furriers, 6; garages (public), 11; grocers, 75; 
hardware, 5; jewelry, 5; meat markets, 18; 
men’s fnmishinits, 8; men’s clothing, 5; mer¬ 
chant tailors, 7; milliners, 13; opticians, 5: 
photographers. 2: pianos (and miscellaneous 
musical Instruments), 8; radio supplies, 9; res¬ 
taurants (including hotels), 22; shoes, 15; sport¬ 
ing goo<lB, 2; stationers, 1; women’s apparel, 10. 

SHELBY, OHIO 
1920 Population, 6,000. 

City and Suburban Estimate, 8.000. 

Native Whites, 95%; Foreign Bom, 5%; In¬ 
dustrial Workers, -50%; English Reading, 95%; 
Families, 1,300. 

Sohoola: Public Grade, 3; High, 1; Parochial, 
1; Number of I’uplls, 1,200. 

Churohaa; Baptist. 1; Episcopal, 1; Methodist, 
1; Presbyterian, 1; Roman Catholic, 1; Mis¬ 
cellaneous, 4. 

Banka: National, 1; State, 1; Total Beoonrees, 
$3,060,000. 

Theatafs; Lefcitiuate, 1; Movlug Pictures. 1; 
Miscellhneuiis fAsdttoelnBia, cte.), 1. Total 
number ef seats, 1,800. 

Location: Just half way between (Teveland 
and Columbus on the Big Four R. R., also 
served by tbe B. A G. and by trolley and bus 
lines. 

Principal Industries; Fiiraltnre. (rrlntlng, 
small hardware, blngea, autocalls, steel tubing, 
bicycle frames. Iisiidlebars, bale wires, paper 
boxes, candy, gum. 

Manufacturing Eatabliahmnnta: 12; Leading 
Orma: Oblo Seamless Tube Co.. Saleabook Co., 
Autocall Co., Shelby Furniture Co., Shelby 
Hinge Co., Metal Products Co., Slielby Candy 
Co., Shelby Wire Co., Cyele Frame Co., Chicago 
Handle Bar Co., Shelby Mfg. A Supply Co.. 
Shelby Pa|)er Bex Co. 

Special Information: Located In a very rich 
farming country and tbe farmers ure also near¬ 
ly 100 per cent native born. 

Beaidantial Faataraa: All one and two family 
bouses. Most of tba people own Uicir own 
bomeo. 

Betail Shopping Saetion: About &ve elty blacks. 

Trading Aran: Bxtenda about aeveo mHea 
north, east, aouth and west. 

Whelasala Hoassst Misceilancous Linas, 2. 
Nambar *i Batail Ostlata far Matloaally A4- 

vsrtisad Pradoots: Passenger autemoblla agen¬ 
cies, 10; commercial anto. agencies, 6; auto¬ 
mobile accesaories, 8; automobile tire agcactce. 
2; bakers, 2; cigar atorea and atands (includ¬ 
ing hotels), 28; eonfectloaera (Including hotel 
stands), 30; delleatesaan, 2; dressmakers, 10; 
draggists, 4; dry goods, 3; department stores, 
3; electrical tuppUea, 2; dorlats, 2; fruits, 2; 
fumitnre, 2; garages (public), 3; groesra, 15; 
hardware, 3; jewelry, 8; meat market^ 3; 
men’s fnmitblngs, 4; men’s elothiag, 4; mer¬ 
chant tailors, 2; milliners, 2; optlcUna, 3; 
photographers, 1; pianos (and miscellaoeoua 
musical inatrnmenti), 1; radio tupplles, 2; 
rcNtaiirants (including hotels), 19; simes, 4; 
aporttiig goods, 1; stationers, 2; women’s ap 
parcl, X 

SIDNEY, OHIO 
1990 Population, 8,960. 
City and Suburban Rntimats, 10,800. 

Natira Whites, 95%; Negroet, 2%; Foreign 
Born, 1%; English Beading, 96%; Familioa, 
'2.100. 

Schools: Public Grade, 5; High, 1; Jnnior 
High, 1; Parochial, 1; Number of Pnpllo, 1,600. 

ChnrcLos: Baptiot, 1; (Riristlan Science, 1; 
Episcopal, 1; Methodist, 1; Preabyterlan, 1; 
Roman Catholic, 1; Mhicellaneoua, 1 Christian, 
1 Mission, 

Banks: National, 2; Total Reoources, $2,800.- 
000; Savings Bank Depoolts Total $0,300,000 
3 banks. 

Thoatraa: legitimate. 1; Moving Pictiireo, 2; 
Mtoccllaneoua (Auditoriams, etc.), 2. Total 
number of ocots, 800-1400-500. 

Looation; New York Central, Raltlmoro A 
Ohio, Western Ohio. 

Principal Induatiiot; Hollow ware. Iron, nickel 
and aluminum. 3 leather and woodworking fac¬ 
tories, 3 Hcraper factories, 3 folder facteriea. 
4 randy fartoriea, baker naaebinery. waihing 
machinos and three Iron fouodriee, auto bodleo. 

Manufacturing Eotabliohaaento: 85; leading 
Arms: Wehner Mfg. Cki., Monarch Machine Tool 
Co., Tlie Sidney Machine Tool Co., Peerless 
Bread Mucblno Co., C. F. HIckok Co., American 
Steel Scraper Co.. Sidney Steel Scraper C3>. 

Spoeial Information: Midway between Cincin¬ 
nati and Toledo, oerved by B. A O. R. R., New 
York Central. 

Reoidontial Poatnreo: Homoa largely owned 
by occupants mostly one family affairs, some 
Hats and donhie bouaea. 

Retail Shopping Section; Is largely In Cen¬ 
tral portion of Hty about piiblle square and one 
square each way. I.orge number of aobvrbtn 
atorea on outaklrta—largely grocery and meat 
markets. 

Trading Area: 12 miles east, 15 west, 8 south 
and 13 north, largest port of this trade la In 
Sidney. Much trade la bad from points further 
out. 

Wholasala Houses; Many retail stores do a 
wbolesale business in connection. 

Number ef Retail Outlets for Nationally Ad- 
vertisod Producta: Passenger automobile ogen- 
cleo, 10; commerelol sutn. agencies, 2; automo¬ 
bile accessories, 12; automobile tire ogenclea, 
12; bakers, 6; cigar stores and stands (Inrlnd- 
ing hotels, 7; confectlonera (Including hotel 
stands), 7; doUcateaoou, 2; drcaamakers, 6; 
druggists, $; dvy gviodo. 5; deiMrinient stores, 
4; electrical supplies, 5; tlorlats, 3; fruits, 4; 
furniture, 5; tnrrlers, 4; garages (public), 6; 
grocers. 21; hardware, 4; jewelry. 2; meat 
markets, 10; men’s furnishings, 6; men's cloth¬ 
ing. 6; merchant tailors, 2; milliners. 4; 
opticians, 4; photographers, 2; pianoo (and mis¬ 
cellaneous musical iustruincnts), 7; radio sup- 
nlles, 6; restaurants (Including hotels), 7; 
shoes, 7; sporting goods, 3; "tstloners, 2; wo¬ 
men's apparel, 6. 

SPRINGFIELD, OHIO 
1920 Population, 60.890. 

City and Suburban Estimats, 85,000. 
NaUvo Whites, 74%; Nogrooa, 10%; Foreign 

Born. 16%; Industrial Vorkars, 30%; English 
Reading, 7%; Familioa, 17,:-U8. 

Soboots: Pnblic Grade, 21; High, 1; Junior 
High, 1; Parochial. 4; Number of Pupils, 13,028. 

Churches; Baptist, 12; Cbristlaa Science, 2; 
Congregational, 2; Episcopal, 2; Hebrew, 2; 
Methodist. 10; Preabyterlan, 5; Roman Catholic, 
4; Utecellancouo, 35; Liitlierau, 13. 

Banka: National, 5; State, 1; Total Reaoiiires, 
$22,668,000; Savings Bank Deposits Total, $4,- 
000,000. 

Theatres: I.egltlraste, 2; Moving I’ictnreo, 7; 
Vsndevllle. 2; Mlnrellsneons (Auditoriums, 
etc.), 5. Tbtsl number of seats, 7.000. 

Location: On National Road, in the heart of 
Mad River Valley. Served by the D. T. A L. 
Erie, Penna, N. Y. C. Terminal of the Indiana, 
CuliiDihtit nr.< Eastern Traction Co., with ex¬ 
cellent bus and electric service to all parts of 
the state and adjoining territory. 

Principal Indnstries: Electric fans, small 
motors, motor tracks. antomoMles. sgrl. Im¬ 
plements. anto aeeessortes. steam hollers, water 
wheel, gss engines, msgaalnes. aero|iluBe mstors 
and radiators. 

Manufacturing Establishmeats; 214; Leading 
&ima: Robbias A Myers, Kelly-Spriiigfleld Motor 
Truck Co., Weotrott Motor Cor Co., Ameriesn 
Seeding Machine Co., Thomas .Mfr. Co., Central 
Brsas A Fixture Co., American Radiator Co., 
Hoppes Mfg. Co.. James I effel Co., Tons Has 

Iteglne Co., Superior Oat Engine Co., MiKr 
Gas Engine Co., Crowell PuMiabiag Co., Steal 
Prodoets Aagineoring Co., InteTBattoDal Har¬ 
vester C3). j 

Spoolsl lafomutioB: The home of RobUss A 
Myers, tba second largest ■anutaeturers of 
small motors In the country- Crowell Publlsh- 
Ing Co., produces ISS.OOO.OOO msgsslneo annual¬ 
ly. The State homes, the Masonic, the I. O. O. 
F. and K. of P. localcd hero. $8 groenboms, 
the largeet roes growers in tbo world. 

RoeideBtisl Festaree: Mostly one and two 
family houses, no tenements. 47% owners. 
Beautiful resMeut section tbrongbout tbs city. 
Two beautiful country clubs. Many beantiful 
new woods tracts now being opened. 

Retail Shopping Sootioa: Extends from tbo 
esplanade west one block, east three blocks, 
north three blocks, south three blocks. Oa Main 
Street we have s shopping district of approxi¬ 
mately fffteen Mocks. 

Trading Ares; Extends about 30 miles north, 
east and south, fourteen miles west. 

Wholsssls Honsas: Groceries, 3; Meats. 4; 
fruits. 4. 

Nninbsr ef BataU Outlsta fst Nationally Ad¬ 
vertised Products: Poaoeoger automobile agsn- 
cles, 23; automobile scceasorles, 17; autosBObils 
tire agesclcs, 22; bakers, 25; cigar stores end 
stands (Including hotels), 45; confectioners (in¬ 
cluding cigar stands), 60; delicatessen, 8; dress¬ 
makers, 58; druggists, 23; dry goods, 3; depart¬ 
ment stores, 3; electrical supplies, 4; Oorists, 
33; fruits, 7; fsraltnrs, 15; furriers, 8; garages 
(puMIe), 81; grocers, 250; hardware, 12; jew¬ 
elry, 10; meat markets, 1()8; nes's fsrsi^lsgs, 
10; men’s clothing, 10; merchant tailors, 38; 
milliners, 18; opticians, 8; photographsra, 7; 
pianos (and mltcellsneous musical Instrumeata), 
8; radio supplies, 4; restaurants (Including h^ 
tslsl, 57; shoes. 2:1; sporting goods, 2; statloaeis, 
2; women’s apparel, 14. 

See anaowiceiBcnt oa page 173 

STEUBENVILLE, OHIO 
19$0 PopnUtlen, 28,506 (1024, 82,060). 
City and Bsbarbsn Estimate, 00.000. 

Native Whitaa, 76.5%; Nagroes, 3.9%; Psrsign 
Born, 19.6%; FamiUss, 6,516. 

Schools: Pnblic Grade, 10; Parochial, 4; 
Number of Pupils, 5,400. 

Churohes: Baptist, 4; Christian Science, 1; 
Congregational, 1; Bplscopal. 2; Hebrew, 2; 
Methodist. 7; Presbyterian. 5; Roman Catboltr, 
4; .Miscellaneous, 10. 

Banks; National. 2; State, 5; Total Resources, 
$24,3,58,926.68; Savings Bank Deposits Total. 
$9,806,257.20. 

Tbsstrss: legitimate, 1; Moving Pictures, 4; 
Miscellaneous (Auditoriums, etc.), H. S. Audi¬ 
torium. Total number of wats, 4,0(X). 

Location: P. C. C. A St. L.. C. A P. P. R. R. 
Located on Ohio River, served all year by river 
steamlKWts, also Wabash Ky. 4 Interurlian 
lines serve the city fmsi Ohio River eltieo. Ex 
rellcnt bus service to Oblo River cities. 

Friaeipsl Industrios; Iron, steel sad tin plats 
works. Other major Indnstries, produce glaos, 
pottery, paper, wall paper, gas radiators. Ore 
clay products, slag, brick and Iron foandry prod- 
ncta. Bituminous coal under and around etty, 
mined extensively and oil and gas found in 
this vlrlnlty. Valuable clay deposlta. 

Manufsoturlng Establishments: 12; Keadiim 
Arms: la |lsUs Iron Works, Weirton Steel Co., 
Folinnsliee Bros. Co., Steubenville Pottery Co.. 
Gill lima. Glasa Co., Chicago Wall Paper Mills, 
Harte Paper Co., Oblo Foundry Mfg. Co.. Oblo 
Valley Clay Co. 

Total value of yearly output of factories oa- 
tlmatod at, $5(),n(X),000. 

Special Information; Steubenville's strategic 
eommercisl position as the trade centre of the 
populous and prosperous upper Ohio Valley has 
made possible the development of retail iHMluess 
concerns of nnusnal magnitude, which serve a 
retail trade territory comprising over 125,000 
poiiulatlon. Wholesale and Jobbing bouses And 
this a most logical place from which they serve 
tbe tri-state territory of IMstrrn Otilo, Opper 
West VIrelnIs and Western I’ennsylvanla. Tiiis 
remarkable comnierrial activity is reAerted In 
the strong Anaseisl conditions of seven banks 
and four building and loan associations. 

Residential -Festures; Residential districts 
cover tbe valley and hills ranging In height from 
300 to 500 feel high. Tliree new residential 
districts being dcveloiwd at the present time, 
adjacent to tbe city wfairb will greatly Increase 
tbe number of beautiful homes. 

Retail Shopping Section: Market St. 6 bloa-ks. 
Fourth St. 3 blacks. Third St. 5 blocks. Fifth 
St. 2 Moeks, Sixth St. 4 blocks, Avs smsil nelgh- 
borhsod soctioos. 

Trading Arse; About 10 miles to the north 
and south, and 20 miles to the east snd west. 
Conservative estimate of Steubenville trading 
IHHiulatlon 110,CxO. 

Wkolassls Hsusss: Groceries, 3; Meats, 1; 
Fruits, 3; Hardware, 1; Dry Goods, t; Mkreel- 
Isneoia Lines, Drugs, 1; COnf., 1; Novelties, 1. 

Number of Retail Outlets for Nationally Ad- 
vsrtiBsd Products; I'SHaenger Automotdle agen¬ 
cies, 21; automubile acn-saorles. 5; automol>ile 
tire agencies, 3i>: lakers, 10; cigar stores and 
stands (Including hotels), 10; confectioners (In¬ 
cluding hotel stands), .32; delicatessen. 3; dress¬ 
makers, 15; druggists, 10; dry goods, 6; de|mrt- 
ment stori-s, 3; i-h- trlcsl snppllcs. 10; Aorlsls. 
:i; fruits, 8; furniture, 10; furriers, 1; garages 
ipiibllc), 120; gra-i-ra, 142; hardware, 5; jew¬ 
elry. 14; meat markets, 29; men’s fumishings. 
16; men's clotklng. 19; merchant tailors, 30. 
milliners, 15; opticlsns, 7; photographers, 6; 
pianos land mlm-ellsneout musical instrumental, 
7; radio supplies, 10; rsalanrsnts (Inelodin^ 
hotels), 23; shoes, 17; sporting g<M>da, 4; 
stationers, 6; women’s apparel, 7. 
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ST. MARY’S, OHIO 
IMO Papulation, 5,M0. 

Citr •uburtaa Bstlaiata, 
HatiT* Whitaa, 9»%; HopraM, 1%; laduatriat 

Workan, 26%; EaplUh Eaa4lM> i FasUliei, 
i,iKi5. 

Sckoala: Public «>rad*-, 4; High, 1; Junior 
High, 1; Parochial, 1; Number of Pupils, 1,1:45. 

Chorciiat; Baptist, 1; HethodUt, 2; Preehy- 
terlan, 1; Koman Catholic, 1; Mla<*ellaneous, 4. 

Banka: National, 1: Ntate, 2; Total Kc- 
aourct'R, |Q,000,000. 

Thaatraa: begitimate, 1; Moriug Pictures, 2; 
Miacellaueoua (Auditoriiima, etc.), 1. Total 
nuinlter of seata, 2,060. 

location: On loka tit. Mary’s and dt. Mar.v’a 
River and Miami A Erie Canal. Served by 
N. V. Nickel Plate and Western Ohio Rail¬ 
roads. Eacelleat freight aerrice to the east 
and treat. Direct sarrica for foreign consign¬ 
ments. 

Principal Industries: WowlHorking. wtiee's, 
riius and .-pokes, woolen tdankets, gas engint a, 
qulckwork metal shears, castings, commercial 
power plant, paper making and cigar making. 

Kaaufaotartng BataMlakmanta, 28. St. Mary's 
Wheel A Spoke Co., St. Mary's Woolen Mfg. 
Ce., Qulckwork Co., AuglaUc Boaboard Co., 
Ohio Electric Service Carp. 

Special lafenaation: St. Marys is located in 
the Heart of the Bneat agricultural section of 
northwestern Ohio. Poesiblllties for dairy prod¬ 
ucts unlimited. We are now aide to offer power 
in unlimited quantities at a figure as low as any 
city In the United States. 

Bosidoatial Peatursa: Mostly one and two 
family houses. Several bulldiags contain a 
number of modem fiats, the last one complete*! 
contains 35 fiats with bustoess r<M>ms on first 
ample room for expansion. 
fioor. Perceatage of home owners above the 
average. Fine private residential aecliuna with 

Retail Shopping Section: Prom Ask St. to 
Vine on Spring St., approximately 15 block-, 
and from Front St. to Pine on High St., ap 
proximately 5 blocks. Four outlying minor re¬ 
tail sections. 

Trading Area: 25 miles norIb and soiitli ami 
10 miles east and west. 

WhoUaale Houses: Meats, 1; WisceCaneiiiia 
Lines, Cigars and candy, 1; eleclri<-al sup¬ 
plies, 1. 

Humber of Retail Outlets for Hationally Ad¬ 
vertised Products: Passenger automobile agencies, 
10; automobile accessories, 5; antomoblle iDe 
agencies, 12; linkers, 4; cigar stores and stanils 
(Indmllng hotelal, 10; confectloncra (Including 
hotel stands), 6; delii-atesaen. 3; dreasmaker-. 
8; druggists. 4; dry gooda, 4; department stores. 
2; electrical supplies, 4; florists, 1; fruits, 3; 
fnruiture, 2; fnrrlera, 1; garages (publlcl. .S; 
grocers. 21: hardware, 3; jewelry, 3; meat mar¬ 
kets. 5; men’s furnishing, 5; men’s clothing. 4; 
merchant tailors, 2; milliners, 2; opticians, 5; 
photographers, 2; pianos (and miscellaneous 
miiKical Instruments), ;i; radio supplies. A; res¬ 
taurants (including hotels), 4: shoes, 3; sport¬ 
ing gncHls, 2; stationers, 2; wwiien’s apparel, 3. 

TIFFIN, OHIO 
1920 PopuiaUon, 15,000. 

Schools: IViblic Crnde, 4; High, 1; Junior 
High, 1; Parochial, 2; Niimlier of Pupil-, A.tkai. 

Churches: Baptist, 1; ESplscopal, 1; Metluali-t. 
2; Presbyterian. 1; Roman Catholic, 2; Ml»- 
cellaneoua, T. 

Banks: National, 3; State, 1. 

Theatres: Moving Pictures, ,3; Miscellaueou- 
(Audltoriuma, etc.), 2. 

Locatian: B. A O., Penna., Big Four. 

Principal Industries: (ilssa, [lottery, grinding 
wheels, furniture, bolt and nut machines, well 
drilling machines, steel ceiling, conveying ma¬ 
chinery. 

Manufacturing EstaUishnseats: 8; {.eadiiig 
firms: Webster Mfg. Co. 

Residential Features: Moat houses owned by 
occupants. 

Retail Shopping Section: Extends from Court 
House tour or five blocks in each direction. 
Small stores in outlying districts. 

Trading Ares: All the county trade comes !<• 
TitSu. 

Wholesale Houses: Qroceries, 1: Fruits, I. 

Humber of Retail Outlets for Hationally Ad¬ 
vertised Products: Passenger, automobile agen¬ 
cies, 10; autonaoblle accesaorles, 15; automoldb- 
tire agencies, 8; bakers, 5; cigar stores and 
stand- (Including hotels), 15; delicateawn, I; 
dressmakers, 12; druggists, 5; dry go<id-. 7; 
department stores, 3; electrical supplies, 4; 
flortnts, 3: furniture, 3; furriers, 1; garage- 
(puMic), fl; grocers, .32; hardware. 4; Jewelry, 3; meat markets, 5; men’s furnishings. *; men's 
clothing, 8; merchant tailors, 3; milliners. 4; 
opticians, 3; photographers, 3; pianos (and mi*- 
cellaneous musical Instruments). 3; radio sop 
plies, 5; restaurants (including hotels), 7; sins-, 
3; -porting goods, 2; women’s apparel, 5. 

Hote: Facts and figures were secured through 
the aid of Chamber of Commerce, telephone and 
peirsonal knowledge. 

TOLEDO, OHIO 
Ifito PspuUtion. 243.1A4 (1824. esi. 283.0001. 

City «"A Suburban Bstimato, 880,008. 

Hatlve Whites, 76.7%; Hegroes. 2.3% ; Porelgn 
Bern, 21%; Industrial Workars, 2:P',.; English 
RoadWi 88%; FamlUas. 57,951. 

Schools: Public Grade. 46; High, 4; Junior 

High, 1; l’aro<'bial, 33; Niimlier of Pupils. 
50,471. 

Churches: Baptist, 17; Christian Science, 2; 
Congregational, 7; Episcopal, 7; Hebrew, 5; 
Methodiet. 22; I'reabyterian. 8; Roman Catholi*-, 
'J8; MlsceUaneous, 58; Lutheran, 27. 

Banks; National. 2; State. It; Total Re 
sources, $154,889,074.33; Savings Bank De|ioslt< 
Total. $.33,570,000. 

Theatres: Legitimate. 3; Moving Pictures, 4::; 
Vaudeville, 2; Burlesque, 1; Miscellaneous (Audi 
toriiims, etc.), 1. Total number of seat-. 
;S2.000. 

Location; Located on the southwest shore o( 
I,ske Brie, 60 miles from Detroit and 60 mile- 
frome Cloveland. Fourteen railroads operate 2'J 
lines in the city. N. Y. C. Main Line also 
P, B. R., B. A O., Big Four. Steamships !•> 
lake Erie port- and bus service <-0000011118 
several states. 

Principal Industries: Automobiles, glass 
making, production of -cales. oil well -up|die-, 
-hips, cement, machine t<8ds. paint s|ira.ver-. 
atomisers, bottles, bottle machinery, i-ap-. 
■'hildren’s vehicles, electrical appliances, elect rb- 
light bulbs, elevstors, floor snrfaciug machines, 
rnuntain pens, metal pencils, radio supplies, 
bit-ycles, flreless cookers, malleable Iron saws, 
refined oil, spark plug-, plate glass, canvii- 
guods, valve bags, huts, umbrellas, stove- ami 
ranges. 

Manufacturing Establishments: 671; t,eadtng 
firms; Willys-Overland, Owens Bottle, Tole<t« 
ifcale Co., Ford Plate Glass, Libbey Owen- 
Glass Co., Americsn Shipbuilding, Toledo Ma¬ 
chine A 'Tool Co., Mtsndard Oil Refinery, I’arii- 
gon Oil Co., Conklin Pen Co., Cbampion 8(Hirk 
Plug. De Vllbias Mfg. Co. 

Bpocial Infonnstion: Toledo is one of the 
pivotal cities In the center of the nation- 
workshop. It is well e<tuipped to furnish ele*-- 
tric power being a part of the system which 
extends from l^iladelpbln to Chicago. Coal 
and Iron meet In Toledo; center of glass in¬ 
dustry. Third city In production of automobiles. 
40,090 pleasure cars and 7,500 trucks. 

Residential Features: largest per<’entage of 
Imase ownership for any city of its sise. Private 
liomea pr*8lomloate. Beautiful residential tec 
tioa. Plenty room for expanalon. 

Retail Bhsppiag Bootisa: Concentrated In ten 
down town blocks with a small community aec- 
tioa on the Faat Side. There is a growing ten¬ 
dency to community sectiona. 

Trading Area; Alsint 40 mile- east. 50 mile- 
south and UO miles west. Tole<lo Is easily 
retched by but and electric aad steam lines. 

Wholeaaln Houaaa; Groceries, 11; Meats, ’27; 
fruits, 18; Hardware, 5; Dry Goods, 10; Mis- 
<'ellsne<>iis IJiies, Conf., 26; I*rodnre. 32. 

Humber of Retail Outlets for Hatisaally Ad¬ 
vertised Frodnets: Psesenger sutomobile sgeii- 
cies, .75; commercisl suto. agencies, 22; auto¬ 
mobile accessories, 35; automobile tire agen¬ 
cies, 71; Imkers, 74; cigar stores and stands 
I Including hotels), 70; confectioners (Including 
hotel stands), 249; delicatessen, 12; dress¬ 
makers, 112; druggists, 125; dry goods, 113; 
de|iartment stores, 7; electrical supplies, 40; 
florists, 37; fruits, :<0; furniture, 44; furriers. 
7; garages (public), 80; grocers, 1,011; hard¬ 
ware, 76; jewelry, 68; meat markets, 223; men'- 
furnishings, 51; men’s clothing, 72; merchant 
tailors, 210; milliners, 51; opticians, 26; photog¬ 
raphers, 31; [lianoe (and miscellaneous musb-al 
Instruments, .72; rsdio supplies, 19; restaurants 
(Including hotels), 290; shoe-. 6.3; -[tortiitg 
giMHia, 6; stationers. A; women’- apparel. 35. 

See pnga ITS 

Retail Bhopplag Baotian: Extends from Main 
A Fonrth Streets, the Interurbaa Station for 
two blocks north, two blocks south, one block 
ea-t and two Mocks west. Market and Clark 
Streets are for two blocks each also devoted to 
retail business. Making a total of 11 blocks. 

Trading Axoa; Extends six miles north, 12 
milea west and 2 miles aouth, being served with 
Interurban electric service each twenty minute-. 

Whslaanls Honaas: Miscellaaeons IJnes, Candy. 
1; Cigars and Tobacco, 1. 

Humbor of Rstail Outlsta for Hationally Ad- 
vortisod Prodnota: I’aasenger automobile agen¬ 
cies, 8; commercial auto, agencies, 5; automo 
bile accessories, 10; automobile tire agencies, 
6; bakers, 2; cigar atorea and stands (includ¬ 
ing hotels). 20; confectioners (Inclnding bote) 
stands), 18; delicatessen, 1; dressmakers. .3; 
<1rugglsts, 2; dry goods, 3; department stores. 
1: electrlcsl supplies. 3: florists, 1; fruits, 2; 
furniture, 2; furriers, I; gsrages (public). 3: 
grot'era, 18; hardware, 2; jewelry, 2; meat 
markets, 6; men’s famishing, 4; men's clothing. 
3; merchant tailors, 2; milliners, 2; photogra¬ 
phers, 1; pianos (and miscellaneous musical io- 
-trumenta), 2; radio supplies, 3; restaurants 
llocluding hotels), 7; shoes, 4; -porting goods, 
2; stationers, 3; women’s apparel, 3; farm 
machinery, 1. 

TROY, OHIO 

TORONTO, OHIO 
1920 Population, 4,271—Present e-tlniate at 

6,;US) due to new -t*o*l mill snd |>ower plant. 

City and Buburban Estimate; 9,00o. 

Hative Whites. '.)8%; Foreign Born, 2%; In¬ 
dustrial Workers. :’.2':;; Erglish Reading. 96%; 
Families. 1.448. 

Bohools: Ibibllc Grade. 4; High, 1; Par<M-liial. 
2; Number of Pupil-. 1.4)'>*>. 

Churches: Christian H<'ieuce. I: Kpisco|ial. 1: 
Methodiat, 2; Presbyterian. 2; Itoman Catholic. 
2; Miscellaueous, 2. 

Banks; Nstioniil. 1: Atste. 2; Total Rexoiirci-s, 
$2,282,106; Savings Bank l)e|M>sitK Total. XI.- 
O14.08«l. 

Theatres; IJ'gltimate. 1: Moving Pictures. I; 
Vnndevllle, 1: Miscellaneous (Ainlltoriiiins. etc.). 

Total nuin)a<r of seats, 2,200. 

Location: On the (Milo Kiver fifty mile- ))elow 
I’ittshurgh towards Wheeling and Herv<M] by 
the Penna. R. R. snd tlhlo River Steatn boats. 
Also by tt)e 8. E. L. A B. V. T. Co. 

Principal Industriaa: Bteel and iron clay 
products, coni mining, electric power and tuft 
ilrinks, clay working machinery, mill ami hair 
curlers and paia^r. 

Manufacturing Establishmentt: 22; leading 
firms: Follai)-kee Bros., steel mill, lita-u-t Gnive 
Coal C-o.. Ohio River Kdiaon Cu., Kaul I'la.v Co.. 
Toronto Fire C<ail Co., Toronto Paper Mills Co., 
Guy lohnston Contracting Co., J. O. Goodlln 
A Sous Co., The Cando Grlxzell Co., Stratton 
Clay Prodticts Co.. Union (Jlay Mfg. Co., Minors 
Brick Works. Peerleas Clay Co., Aitiericsn 
Vitrified Products Co.. Toronto Foundry siol 
Machine Co.. Boboy Ctirler Co. 

Total valna of yearly output of factories es- 
timntad at, $9.0u0,00o. 

Bpocial Information: Location of tbe city 
raakeo it an ideal sbopiiing center tor Iknpir* 
Stratton. Port Homer, Knoxville, New Somerset 
and New Ciimlterland, W. Va. Automoblle- 
reglsteretl In 1924 were 1,566. ITiere Is a 2» 
minute Interurban ele<-trtc service. 

RosideatiAl Faaturss: Mostly one family 
liomes with n few apartments; no congested 
workingmen's tenements. Two nicety Isid out 
reshleiitial illstrirts. Tbe liomea In these sec¬ 
tions average In value $1.7.000. 

19$0 PopalnUan, 7,256. 

City and Bubarboa Eatimats, 8,000. 

Hativs WUtaa, 94%; Hagroea, 5%; Poroign 
Bom, 1%; Indnatrlnl Woikera, ,30%; English 
Reading, 98%; Familiei, 2,000. 

Behooli: Public Grade, 3; High, 1; Junior 
High. 1; Parochial, 1; Number of Pupila, 1,000. 

Cfiiarehaa: Baptist, 1; Chriatian Science, 1; 
Congregational, 1; Episcopal, 1; Methodist, 1; 
Presbyterian, 1; Roman Catholic, 1; Mlscellan 
eons, 6. 

Banks: National, 1; T<ital Resources, $:!,- 
000,000. 

ThsatiM: Moving Pictures, >; Miscellaneons 
(Anditoriuns, etc.), 1. Tstal number of oeatH. 
3,000. 

Looatlan: On B. A O. R. R., Cincinnati De¬ 
troit main line, eighteen miles nartb of Dayton. 
In tbe heart of Miami County. Also served by 
C. C. C. of St. Louis. L. R. R., Peoria and 
Kastera division nod Dayton and limn Traction 
line with connacting service to all points of the 
State. Bus service all directions. On Dixie 
Highway, a main market and travel highway 
of the State. 

Principal Indnatrias: Meat grinders, foo*l 
mixers, coffee grinders, automobile windshields, 
sunshades and conch hammocks, gummed prod¬ 
ucts, wagons, commercial auto bodies, power 
scrapers, educational toys, storage battery 
chargers, motors, auto trallors, aeroplanes, 
water sprinklers. 

Kaanfacturing EstabUahnMnts: 12; Leading 
firms: Hobart Mfg. Co., Troy Sunshade and 
Windshield Co., Troy Gummed Products Co., 
Kreos Novelty Co., Troy Metal Products Co.. 
Miami Trailer and Scraper Co., Skinner Irrlga 
tion Co. 

Total valna of yearly output of faetorioa es¬ 
timated at, $10.)M)0.000. 

Special Information: Troy Is the County Best 
*tf Miami <'o))nl.v. <inc of the nio-l wealthy In 
the .Miami 1 alley. Fir-I city In the I'nlte<l 
States In tbe manofneture of food mliera, coffee 
grinders and meat choipper-. 3 radlng center for 
-iirrotinding countryside. 

Rasidontial Fsatnras: Private lionpea, owned 
by residents, predominate.. Only two apartment- 
in city. Most residences, one family. Have 
splendid re-identinl district. 

Ratoll Shopping Section: Four blocks each 
way from public 1 square (North and South 
.Market, East and West Maim. 

Trading Area: Extends fiftei-n miles i-ach w:i.t 
from Troy. 

Wholeaale Houses: Meats, 2; Fruits, 1; Dry 
Goods, 1; Miscellaneous Lines, I. 

Humber of Retail Outlets for Hationally Ad¬ 
vertised Prodnots: Passenger automobile agen¬ 
cies. 14; commercial auto. agen<'ies. 4; antotno 
bile accessories. 2; automobile tire agencies. 
12; liakers. 3; cigar store- and stand- (Inclwl- 
Ing hotels), 8; confectioners (Including hotel 
stands),.!; delicatessen, 1; dressmakers, 12; 
druggists, 4; dry goods, 4; department store-, 
4; electrical supplle-, 3; fiorlsts, 3; fruits, 2; 
furniture. 2: garages (public), 10; grocers, IT; 
hai-lware, 3; jewelry, 2; meat markets, 4; 
men’s furnl-liings, 4: men’s clothing. 5; mer¬ 
chant tailors, 4; milliners, 7; opticians, 4; 
photographer-. 2; pianos (and mlacellaneons 
musical instrument-), 7; -hoes, 4: siiorting 
g<M)ds, ,3: stationers, 2; women’s apiiarel, 3. 

Hpacial Information: An ultuii lu<mUuu tvr 
factories. On Bnndnsky River, whleli may M 
route of grant Idijce Erie—Ohio River Uaaal. 
TTiirty feet above High water mark. (7>mpl(4e 
sanitary newer system. Ohio Power Oo. el«. 
trieity. Paved road to prineipal rttteo of sfat». 

Ranldentlal Fonturoa: Beautiful homes, large 
well kept lawns. Broad paved streets. Towa 
splendidly laid out and all streets lined with 
lingo shade trees. 

Ratnil Shopping Boction: Covers five tilocks. 
no empty bnalaesa rooms. Modern fronta i>«liig 
placed in several of older hnlldings. 

Trading Area: Extends 20 miles in each dl- 
re<-tlon and covers a [mpiilatlon of more than 
20,000, na this Is tbe county teat and ba- one 
of the finest court houses in Olilo. 

Hambor of Rotall Ontlats for Hationally Ad- 
vortisad Prodnots: Passenger automobile agen 
ciea, 7; automobile accessories, 5; automobile 
tire agencies, 11; hakeri. 2; cigar stores and 
stands (including hotels), 5; confectioners (la- 
eluding hotel stands), 4; dellcatesaea, 2; dress¬ 
makers, 7; drnggista, 4; dry goods, 4; depart¬ 
ment stores, 3; electrical supplies, 4; florltts. 
2; fruits, fi; fumltnre, 2; garages (pnbUc), 5; 
grocers, 11; hardware, 3; jewelry, 1; meat 
markets, 6; men’s furniahlnga, 3; men’a cloth¬ 
ing, 3; merchant tnilora, 2; milliners, 3: 
opticians, 1; photographers, 2; pianos (aad 
mlacellanpou- musical Instruments), 2: radio 
supplies, 2: restaurants (Including hotels), .3; 
shoes, 3: sporting good-, 5; stationers 2; 
women’s aiiparel. 2 

URBANA, OHIO 
19tfi Population, 7,739. s 

Cdty and Buburban Eatimsto, (MI.OOO. 

Hatlva Whltas, 9.7%; Hagroea, 3%; Feralgn 
Bom. 2%; Industrial Workara, 80%; English 
Banding, 90%; FnmUlas. 7,100. 

Bchasls: Public Grade, 19; High, 14; Parochial, 
1; Number of Pupils, 8,000. 

Churobei: Baptist, .7: Christian Science, 2; 
Congregational, 1; ISpls<->pal, 1; Methodist. 11; 
Presbyterian. 2; Roman Catholic, 3: Mi-cellan- 
eons. 8. 

Banka: National, 7; State, 4; Total Resoureea 
$8,000,000; Savings Bank Deposit- Total 
$7,000,000. 

Tbeatrea: legitimate, 3; Moving Pictures, 4; 
.Miscellaneous (Auditoriums, etc.), 21. 

Lscation; Midwestern part of Ohio, on P. 
R. R., N. V. C.. Brie, and I. C. A B. IRectric 
Ry. Bus service, east, west, north and south. 

Prineipal Industries; Manufacturing of furni¬ 
ture. catalog printing, )>ond paper and straw- 
hoard, car repairs and building, tools and dies, 
oil cani. packing of raisins, currents, mince¬ 
meat, egg cases, oil refining, brooms, fruit 
canning. 

Kannfnotarintf Establiskmants: 16; Leading 
firms; Howard Paper Co., United Box Board 
Co., American Tool A IBe, ’ ‘Hnppytiine" 
Nursery Furniture Co., W. H. Marvin Co.. 
Johnson OH Can Co.. Urlmna Eigg Case Go.. 
Forward (Ml Development Ce. 

Total value of yearly output of factories m- 
timatod at. $5,008,000. 

Bpocial Information: Ixwated in .Miami and 
Mad River Valleya, especially adopted to ag 
ricultnre, and on four railroads. 

Roaidential Foatnres: 80% of population own 
their own homes, practically one family bouses 

Retail Bhopping Beotion; .Monument S<|uare 
l-econd largest [laved area la Ohio) Miami. 
•Scioto. So. Main and North Main, 2 to 5 blocks 
on each. 

Trading Area: 15 to 20 mll*<s each way from 
city. 

Wkslasale Honssa: Groceries. 2; Meats. 1: 
(••rults, 2. 

Hambor of Retail Outlsta for Hationally Ad¬ 
vertised Products: Passenger automoliile agen 
ciea. 11; commercial auto, agencies, 11; automo 
bile accessories, 8; automobile tire agem-ies. 1.7: 
bakers. .7; cigar stores and stands 1 Including 
hotels), 26; confectioners (Including hotel 
-lands), 8; dressmakers, 3; druggists. 5; dry 
goods. 3; departnient stores, 1; electrical aup- 
[)Uea, 4; fiorlsts, ;); fruits, ,’i: fttrnlture, 4; 
furrlent, 2: garages ([lUhlic), 7; grocers, 36; 
hardware, 4: jewclr). 4; meat markets. «: 
men’s furnishings. 6; nieu's clothing. 1: 
merchant tailors. 3; milliners, 4; opticians. 4; 
photographers, 2; pianos (and miscellaneous 
musical Instriimenta), 1; radio auppilea, 3; 
reatanrants (Including hotels). 9; shoes, 5: 
sporting goods, 2; stationers, 2: wennen's sp- 
parel, 5- 

UPPER SANDUSKY, OHIO 
1920 PopuUtion. 3,7!N). 

City ftnd Bubarban Eitimate: 5.0(ML 

Vativo Wbitet, S0%; Forairn Born, 20%: ln> 
duitrlal Workers, 10%; Enflisb Beading. 0^%; 
Familiet, 1,0(nl 

SchooU: Pnbllc Orade, 3; High. 1; Junior 
High, 1: I’arocliUl, 1; Number of Pupllii, 1,240. 

Churches: (MirUtlan Hclenoe, 1; Kpis4*o|)al, 1; 
Methodist, 1: Preshyterlan, 1; Romaa ratholic, 
1: MIsoeUaneoUH. 4. 

Banks: National. 2; Htate, 1; Total Hrsourcea. 
Savings Rank TH'iHmits Tr»tal 

fKOT.Oai. 
Theatres: Moving rictiirea, 1. 

Locatioa: IIocklnK Vallej and V. K. R. 
Frinoipal Indnstriee: Steam iMimpa, caskets. 

t»urial vaults, autu gears, tnuej brick, cigars. 

Kanufactnrinc Establiskmants: Iveadtng firms: 
National Hteam Ihimp Co., Wyandotte tllay 
Products To., I>e|»e| Wenimer branch factory. 

VAN WERT, OHIO 
1929 Population, S.toO. 

City and Buburban Estimate, 75,000 withlo 
4.7 minutes of city. 

Hntivo Wklton, 99%; Hagroos, .oon'; ; 
ladtMtoial Woikan, 18%; Sngliak Randlag. 
95%; FamiUaa, 1,8)10. 

BtAoals: Public Grade, 4; High, 1; Junior 
High, 1; Number of Ibipils, 1,82.7. 

Chnrohes: Baptist, 2; Christian 8clen<-e, 1; 
Methodist, 2; Presbyterian, 1; Roman Catholic. 
1: Mis<-ellaneoui, 12. 

Banka: National. 2; 8tate, 1; Total Re 
suurcea. $4,283,911.73. 

Thaatraa; Legitimate, 1; Moving Pictures, 2: 
Total numlier of scats, 1,500. 

Ltmation: In northwestern part of Ohio on 
mala line of P. E. R., N. Y. C. and Fort 
Wayne, Van Wert and Lima Traction Co. Al-o 
irtt Lincoln and Wayne highways. 

Principal Industrioa: N. V. U. -b<qM. agricul- 

y 
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turit atoAfi, 6v<>ranH. tobacco, wood 
ikapiBC mactiiikery, ataco, »tc<>l tool kits, 
foundry prodscta. 

■ann^aetarlor KataMiahmeBta: an. l.•'alllnK 
Irma, Th*- V»« Wert Orerall Mfg. Oo., Kennedy 
Ufa. Co.. Tbe New Advance Maehinerv <V>., 
Ibc Bocl>o0< Co., The Van Wert Fenodry Cn>, 
Tlie Ileisel-Weninier t>i., brancli plant. Total 
value of yearly output of farturlea eatimatcil at 
II.IMKI.OOO. 

Special Information: Van Wert is in one of 
the world’* richeet aKrienltnral district*. Com, 
vat.s ami livestock principal farm prodnets, 
larce pro|sirtioii of farms owned by oceupunts. 
Tbare are Inrte stone qnariiea in the county, 
line automobile bo every four people In the 
eeunty. 

Kesidential I^turea: Fully 75 per cent own 
their own home*. Practically all. slnKle dwel- 
llnas on siaftle lot*. Fine new public library. 
V M. C. -k., Honpttal, Y. W. C. Marsh 
.vliool for children, etc. 1710** public bnlldim;* 
vitli enAowroents total more than to.lNiD.llOU. 
Van West well known for Bne Bowers and land- 
scapins- 

TraAnr Area; Van Wert Is laritevt town In 
radiss of 30 miles. Improved concrete, asphalt 
snd macadam roads jiermit To.Olsi people in this 

district to resell the town In t.'i minutes. 

Wholesale Houses: (IrM-crlvs. 2; Fruits, 1; 
Uisccllaiieous lines, 1. 

Number of Betail Outlets for Nationally Ad¬ 
vertised Products: I'asscnKer automobile aiten 
vies, 11; commercial auto, agencies, 4; antumo- 
hile accessories, 20; automoliile tire agencies. Hi: 
liakers, 3; cigar stores and stands (including 
hutela), 6; confei-tionera (including hotel 
•tauds), 0; delicatessen, 1; dressmakers, T; 

druggists, 5; dry goods. .I-,- department stores. 
3; electrical supplies, ti; Buriats, 2; furniture. 
I: garages (public), 10; grocers, 30; liardware. 
3; Jewelry, 3; meat markets, 7; men’s furnisii 
ings, 4; men’s clothing, 4; milliners, 5; op¬ 
ticians, 5; photographers, 3; plamm (and niis- 
rellancoUH musical Instruments), 4; radio sup 
plies, 4: restaurants (including hotels), 12; 
shoes, 6; siiorting goods, 4; stationers, 1; 
womens’ aiiparel, li. 

WAPAKONETA, OHIO 
1920 Population, 5,2113. 

(Jity and Snburhnn Estimate, (travie an*! 
iri.iiou. 

Native White*. 1I)0<;J; Industrial Workers, 
15%; English Reading, 99%: Families. I.X’s'c 

Schools: Public Grade, 2; High, 1; I’aro-hlaU 
1; Number of Pupils, 1.3:»(. 

Churdies: Methodist, 1; Presbyterian. 1; 
Homan I'ntholic, 1; Miscellaneous, Lutherao. 2; 

Kvangelistic, 1. 

Banks: .National. 3; ’Total Uesourcc-,. 
tSNi; building A loan Ass04-iati«ms, 3; Total 

l>epoelts, 22.00«l,000. 

Theatres: l.egitimate, 1; Moving Pictnres, 2: 
Mlscellaneons (Ainlitoriums, etc.), 2; ToUl nuni 

her of seats, l.HtlO. 

Isication: Western Central. Ohio, 23 mile- 
from Indiana. Ohio IJne, served by the Baltl 
more and (Milo K. R. 93 miles south of Tsledo. 
and 117 miles north of Cincinnati; also N. Y, (’- 
west of Colnmhiis. Western Obit, car siiops nr. 
ha-ated henv I Ima is 12 miles north of 

Wapakoneta. 

Principal Industries: Wheels, chain tnurhinc 
knives, candv' liolioware, chnrns, dair.v prod 
acts, cigars, Wapiakoneta Wheel Co., Standunl 
I'linm t’o., Iieisci-Wemmer Cigar (Jo., Krein 

t'hain (’«>.. Wapakoneta Hollow Ware i’o.. 
Foiimlrv, Waonkoiieta Machine Co.. Wm. Ti-egc 
To,. Cigars. .Sheets Manufacturing Co., furniture. 

Manufacturing Establishments: 1.3. See aiiove. 

Special Information; Wapakoneta I* hs-alcd 
hi the heart of agriciilliiral county -f North¬ 
western (thhr and dciiends iargel.v iiism agri- 
lultnre. Pork production is principal industry. 
Good snpidy of water, natural gas ami elcilrb- 
current. Postal service, educational facilities, 
hidges, clulie, newsiMipers. retail atorehouM-s arc 

unexcelled. 

Retidontial Faaturea: Home awning com 
ninnlty, occtipletl by retail tradesmen, hiisincs. 
men. olhcials, workingmen and retired fanners, 
'niree-foiirths of all homes are ownml h.\ im-cu- 

paiits. Average coat pri>l>*bl.v $2..'i<i<i. 

Retail Shopping Section: Extends from Illach- 

hM.f street to B. A O. K. It. on Ailglaixe street 
5 hliK-ks, Mlde streets for one only off .Aiiglaixe, 

funr ni-lgliltorhoiM! groceries. 

Trading Aren: Extends alsiut seven tnllcs in 
trery diriwtlnn, while niurli trade Is attracted 

hy reason of rlty being a county sent, coming 

from all corners of the county. 

Wholesale Houses: Meats, 2: Fruits. 1; .Mis- 

rellaneoiia lines, Tolmcco, 1; Candy, 1. 

Number of Retail OutloU for Nationally Ad¬ 
vertised Products; I'aaacngcr automoliile agcii 
'■»*. 9; commercial auto, agencies. 5; aiitonio 
Idle accessories. 10; aiitomiditle tire agencies, H; 
hskers, 4; cigar stores and stands (Including 
lietcls), 5; confectioner* (Ineludlng hotel 
stands!. 4; dressmakers, 0; druggists, 6; dry 
gmsls, 4; electrical sii|ipll**. 2; florists. 1; 

fruits, 1; furniture, 2; garages (pulilic), 
grocer*. 11; hardware, 2; Jewelry, 3; meat 
nuirket*. 5; men’s furnishings, 3; men’s cloth¬ 
ing. 3; merchant tnllor*. 1; milliners, 3; oji 

tlclsn*, 8; (diotoifTapher*. 1; piano* (nml mls- 
■ellaneoiis musical Instrnmeuts), 2; radio sii|i. 
Idle*. B; rewtsiirants (Incliidiiig hotilsl. 4; 
sh(s-s, 4; s|Mirt1ng go,*)*, I; slathtner*. 2; 

hoiinn's apitarel, ’2, 

WARREN, OHIO 
IMO PoptsUtian, 27,050. 

City ftnd ftaborban Estlm&tb, SS.OOO, 

VfttiT* WUtoft, 87%; ]f«croe». 1%; F*r«lcn 
Born, Indnttrlat Worken. 44%; Snrltili 
Btcadisc, 9.%%: Famllioo. 8,00(t. 

Sohoolo; I^hlic rinide, 12; High, 1; Jiiulnr 
High, 2; Parucbtal, 1; Number of I'upiU, 7,(191. 

Churekos; KaptUt, H; i^hrintiaii Hrienotf. 1; 
(ongreiratlonal, 1; Epiacofiat, 1; Hebrew. 1; 
Metbodist, 4; I^abytertan. 2; Homan Catbollr. 
1; Mlaceliaoeoua, 12. 

Banki; National, 2; Static, R; Total Rf- 
MiUrrea, $18,001,286.66; 8aving« Hank HetH>slt«« 
Total. $6,212,822.99. 

Theatrac: Moving Pleturen. 4, Vatid<‘vllle. 1; 
Mlacellaaeous (Auditorium^*, 2; Total 
number of aeata, 6,000. 

Location; B: & O,. P. K. K.. Ert**. N. O. T. 
Id. Bus Rervlce. Warren ii* In alracmt exact 
center of the largeMt industrial tm>log area to 
tlie country. It is oo four direct rail ruutes 
between Lake Erie and littubiirgh. and ap* 
pn>xlmately half way Itetween PIttHtMirgh and 
('leveland and that Hectioo U traver«e<l by 
every large Eastern truuk line, all with direct 
rail Cf>nnecti<Mis to Warren. 

Principal Industriaa: Iron and steel, aut«>iuo 
biles, incandesrent lamps, tanks, cars, cable, 
electric machinery, tools, auto bodies. 

ICannfactttring Eatablislmients: 6o. leading 
firms, Trumbull Steel, Packard Electric, Borden 
Co., Warren Tool A Forge Co,, Aiiieiicau Tank 
Car, Sterling Knight Auto., Youngstown Pressed 
Steel, Heltsel Steel Form. Phillips Body Co., 
Peerless Kectric Frost Fence Co., Ohio Corrugat¬ 
ing Co., General Fire Extinguisher. 

Special Information: Warren is the secou*! 
largest manufacturer of electrb'al lum|»s In the 
world. llie mauufai'tiire of Iron and Mteel 
products and of electrical lamps and ei|iilp- 

inent constitute the principal ioduatriet of 
Warren, although the city*s priMlucts are well 
diversified. 

Roaidantial Featuraa: Mostly one and two 
family houses, greater |Nirtlon of which are 
owned. Very few apartin«‘nt«. ( Iiy planning 
and City lining CoamWalons are planning 
wMeoing main tbonmghfares of tlie city and 
planning a iKHilevard system to coinpbrW.'i 
surround the city. 

Ratail Shopping Section: We«t Market alreet. 
8 blocka; East Market street. 7 tdocks; Park 
avenue. 10 blo<‘ka; l*i»e street, 5 blocks; Main 
»>treet, 3 bbs^ks; High street. 2 blocka. 

Tmding Area: Extends to about 12 mU**> 
n()rtb, aoiitli, east and west. 

Wholesale Heuaee: Groceries, 1; Fruits. 2: 
Hry Goode. 1; MIsceliaiMHuis lines; S'ott Candy, 
X 

Number of Retail Outlets for JIntianally Ad- 
vertinod Products: Pas^venger autt^moblle agen 
cies, 15; (sennicndal auto, agemdes, lo; automo¬ 
bile accesaor1e>. lUi; aiitomtddle tire agenidea. 

bakers. 7; cigar stori's and stamls Gmdud- 
ing hotels), 51; confectHmkts (Intending betel 
stands), 5S: delicatessen, 10; dn^ssmakers, 20; 

drwggista. 16; dry gocMfs, 12; ilepartment stores, 
5; electrical ssipplieii, 6; Aerlsts, 4; fruit*. 15; 
furniture, 8; furriers, 2; garages (publici, 15; 
grocers, 50; lianlware, .3; jewelry. lO: meat 
markets, 30; men's furnishings, 16: men's cloth¬ 

ing. 16; Tnercbant taXkira, 64 milllnersv 8; op- 
tk^oa. 7; photographers, .5; pianos (ainl niis- 
<*eUaneoiia musical Imdmmentw), 4: radio aap- 
plies. 8; reataoranta Mneinding hotel**». :k»; 
slhws, 10; sporting gisnls. lO; slatiotoTH. 2; 
>\*mH*n*s apparel, 12. 

WASHINGTON COURT 
HOUSE, OHIO 

1800 Population, 7,962. 

City and Buburbaa Eatimate, :9»,(S>0. 

Native Wlutai, 95%; Negroee, *5%; Fareign 

Bom, IV-; Industrial Workart. 1,5%; Rnglisk 
Reading, FunfUes. 1.99fi approximate. 

Acdioels: Piildk- Grad*-. 5; High, 1; Jnai.w 
lligk, 1; Nuaiiier of Pu|Hls, l,4tN». 

Churckes: Haptlet. 2; Orristiaii S4dem*<’. I; 
f^dsroiial, I; Metliodlsi. 3; Presby tcrhin, 2; 
lUHnau ('Mlhfdic, 1; .Mi«uH*lla4ic«>us, 4. 

Banka; Natianal. 1; Mtate, 4; Total Be- 
-oiurres. g.'i.>>41.>*MU.29; Havings Hank IU-|k«»«its 
rotal, $.561.32:4..'itfl. 

Theatres: .Moving IVliire*. 2^ MiMclInni^tus 
< .\iiditorlunis. etc.i, 2; T*ilal nunils-r of '(eats. 
l.-ViP (c'ktltnMttHll. 

liOGation: Ijxnted on 4% V. C. bigtiaay In 
Fa3ette C<uint.\. 4U miles soiitnucst «if *tMte 
• aidtol. H. A O. 8. W., Haltiiiiorc A nlilo. 
Wellston IHv., PeDnsylvanta, !N»tn*it. Tole<l*» 

ami Ironton Hallway. (Henry Ford's Ry.i. two 
of these Kys., running aiwth and wHith. other 
tw<» east and west, and to ail different |Mdnt*. 
Four Inter state highways (all ltnprore«l> ero*«s 

licfe. 

Principal Industriaa: Rhnes. metal priMlni-ts. 

pH4'king. canning, flour mills, creameries, w«M»d 
preserving, fertiliser, veneering. aui*» tntM-s. 
gl**ve maiiiifnctnring company, candy, concrete 

Manufacturing Establishments: 25. l.eadiiig 
firms. P. Ilagerty Shoe Co. 12 factories>. Ins- 
keep Mfg. Co. (gloves). Sunlight Creameries, 
Washington .Milling Co.. Sears A Nlchids Can¬ 
ning Co.. The Fayette Canning Co., Wasi)ingt4m 
M* tal Protlucts. Washington Candy Co. 

Special Information: Main brao«h (iHihl 
Campbell Branch) of largest wholesale grocery 

ill tlie United Htates. Mldlaml Grocery Co.. Is 
IfM-atcd here doing ai»proximotely $15,0ini.ibsi 

business yearly. Sunlight Creameries ihr. of 
Cmlahey Pkg. Co.l, $1.<)ihi.(Ni0 creamery and one 
of the largest in the state, hs-ated here. Clt.v 

is main market for the greatest hog producing 
**enler in the T*nlte<l States. Has one of the 
largest Y. M. C. .\*s for city tills nl/i- In 

l.'nlted Statea. County has more miles of im 
proved highways than any rural county in the 
state of Ohio. City baa more paved streets than 
any city ef site lo the Unite*! States. 

Reeldential Features: Mostly ona family 
houses. Limited sectUm devoted to working¬ 
men's tenements. Private liomes predominate 
and an unusually large pen-eatage of residents 
are home owners. 

Ratail Shopping Beotien; Extends from Court 
House Square three Nocks smith and two blocks 
north on Main street: two blocks w’est and 
three blocks east on C«»art street; and inter¬ 
secting streets. 

Trading Area: Extends about eighteen miles, 
north, south, east and west. Intermittent l»usi 
n*-Mis Is secured from |>eoi>le living at a greater 
distam-e liecause of the exceedingly gisKl de¬ 
partment stores, the fine train and bus service. 
an<l splendid roads. 

Wholesale Houses: (inMerie*. 2. M»-ats, 1. 
Fruits, 2. 

Number of Rotall Oatlots for Nationally Ad¬ 
vertised Prodnets: Passenger automobile agen 
cies. 14; commercial auto, agem-ies, 3; aubmio- 

blle acceimories. 8; autoiiMiblle tire agencies, 7; 
bakers, 3; cigar stores and stand* (Including 
hotels), 14; (-onfectioners (iocluding hotel 
stands), 4; delicatessen. 2; dressmaker*. 12; 
druggists. 4; dry goods. 7; department st«»re*. 4. 
eie<-trical supplies. 4; florists, 1; fruits. 2; 
furniture. 3; garages (public), 10; grocers. 
hardware. 3: jewelry, 5; meat markets, 5; 
men's furnishings. 7: men's clothing, 7: 

merchant tailors. 4; milliners, 4; opticians. 3; 
photographers, 2; pianos (and mlM'dlaueous 
musical iMtruments) 2; radio supplies, 7; 
restaurants (inclnding hotels), 10; shoes. 8; 
sporting goods, 2; stationers. 3; women's ap¬ 
parel. 0. 

Note: Facts and figures were sei ured through 
the aid of l*M*al business men, reliable and un¬ 
biased sources. The Herald P^ibMshing Co., 
Washington Court House, Ohio. 

WILMINGTON, OHIO 
19t0 PepnlatioB, 

Native Whites, 90%; Negroes, lo';. 

Schools: Public Grade. 4; High. 1; Junior 
High. 1; Number of Pupils, 9si). 

Churches: Baptist, 2; Christian Heitute, 1; 
<'<mgregatlonal. 1; l'?pla«‘opal. 1; Methodist, 2: 
Presi>yterian. 1; Roman Catliollc. 1; and Church 
of Christ. 

Banks: National. 3; Total $:;.iss>.taiit 

Theatrea: Moving Pictures. 2; Auditoriums, 
vie., 2; Total niiinl^r of seats. 3.560, 

Locatio**: Haltliiior*- A iHilo. Pennsylvania. 
i enter of Mi»t«u' Hu* line7» In all <lir«H*tioDa. 

Principal ladnstrias: Auto act-essoiiee, sugar 
bits, furnaces and heating plants, brldgea, 
structural steel. Ice cream ♦•one macbluerv, air 
*ompfvs»sors. umbrellas, steel castings, harvest¬ 
ing machlaerv. Ice, cream, snaps for harness. 

Manafaoturing EitabUshments: 11. Leading 
firms, Irwin .\ugvr Bit Co., (largest wcsmI- 
iH^rliig to(»l plant In the world i. Farqiihar 
Funwee 80., Auto Compressor Co.. Moulton 
5Vife4es» Uml»re11a Co., T>»ruk Co., Safety Snap 
Co., Wilmington Casting Co., Champion Bridge 
Oo. l>otal \**lue of yearly output of factories 

esrtmatv*! at $2,566.(kiO. 

Special Information: Center of very rich 
agricultural *-<»tinty. making large trade terri¬ 
tory. No fiireign element. l^i>or mostly skilb-d 
and well paid. Richest county In Ohio |»ef 
i-apita, >>liicHtlonul center nith Junior and 
Senior High Schofds and Wilmington College, 
all >ear round institution with large Norm.il 

\m summer. Owe of finest Court Houses 
in Cnlted State* set in entire stpiarc. I iv»- 
i ommcrrial Club, owning its own U-autiful 

bonie. 

Roaidential Featurev: No •*«*1ums" or t*-ne- 
nient dlstrl*t. Very larg»- is-rceutJiu*- **f home 
i»uiier*- large well-keot lawie* and inultilode 

of bid trees disthig\il*b this city from tbe 
SMTiige. 

Retail Shopping Section: Extend* three bliM-k** 
»-a*-h way from Court House S4|iiare. 

Trading Area: O'vers sixteen mile* m»rth, 
12 miles ea*t. ‘ht mile* south ami 26 mileH west. 
Not only Clinton Imt large se4-ti«Hi of lligidand 
and some of Brown County trade here regularly. 

Wholesale Houiea: Croeery, 1; Fruit, I. 

Number of Retail Oatlets for Nationally Ad- 
vertiaed Prodneta: Passenger autiMnobUe agen 
cies, 11; roiiimer<-1at auto, jigemles, 4; antnm«> 
bile aceesMorles. 6; autoni<»bUe tire agencic'*. 
15; leakers. 3; cigar stores and stands. 6; **011- 
f«*ctioners (Inclmlli^ stands), 4; delicateasen. 1; 
•IresHtnakers, 6; druggists, 4; dry gistd". 4; 

<k*partnient stores, 2; electrical suppH*—. 3; 
florists. 2; fruits, 4; furniture. 3; furri**rs. t; 
puldic garage*. 8; grm-ers. 18; hardware. 3; 
jcwelr.v, 3; meat markets, 6; men's furnish¬ 

ings. 4; men's clothing. 4; mercliant tailor*. 2; 
inlliioner*. 4; opticians, 3; photographer*. *2; 
platm*. 3; radio supplies, restaurants tin- 
cliMllng Imtels. 6; sh4ws. 5; siHirting UiMst". 3; 

statioiHTH. 2; womens' ai»purei. 3. 

WOOSTER, OHIO 
IMO Population, N,3lM, 

City and Suburban Eatimatr, ll•.lss>. 

Nativa Whitea. '-Hi',; Mocroot. 1,5',; Torsifn 

Bom, ’J*", ; Industrial Worker*. 45';; EntHsb 
Reading, 99',.; Families. 2,.'>()0. 

Schools: I'liltllr Grs'lp, 4; Ifixli. 1: Junior 
Hiuli. i; PsroclilsI. 1; Niinit»r of Pupil*, 1.709 

Slid 1,900. 

Churokos: Baptist. 3; I'lirNtian Si'lrnoe, 1; 
ronitresatlonal, 1; EplM-opal. 1; Motliuillst, t; 
I'rosb.vtoriiin. 2; Roman Calliolic. 1; .MIs<oll*ii*-- 

oiis. 9. 

Banks: Nstlonol. 2; Slat.. 1; T’ulal R- 
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$.'i,.'ifil>,(ilV t; Savi*tg* Rat:!* IKjO'if* 

7'otal, $t«)t>.fNMt. 

Thaatrea: legitimate, l; Moving Picture*. 2: 

Mlsdfllwiikfiua (An4$i>vlnfiih, etf-)t 4; Total aum- 
ber of aeats, 2,400. 

Lecatiea: P. E. R. ua'n Uoe and small 
l»niDch of H. A O. Cleveland A fiouthwestero 
Tractioo Co., baa a freight aervlce to Wooster. 
Hub service embraces all principal cities la the 
vicinity, includfng naveland, Ciataa, Masalloa. 
Mfilersbiirg and Medina. 

Princtpal loduttriaa; Agrimitnre. In the line 
of nianufactuiing, steal and rubber predominate. 
Ihe oil industry is now leading all other* in 
and around Wooster. 

Manufacturing Ettabliahmaota: 20. l,.eadlng 
firms. Woodard Machine Co., Ohio Overall Go., 
Wooster Preserving Co., Wooster Rubber O., 
Holmes CoBftnx’tlon Co.. Perkins Structural 
Steel Co., Toqr Craft Go., Wooster Brush Co., 
Buckeye Aluminum Co., Medal Paving Brick 
Co., Buckeye Roller Works, Canton Rim Co.. 
.\kron Rraas Mfg. Co., Superior Cbmk Co.. 
Success Dish Washing Maclilae Co.. Wismter 
Feed Mfg. Ca., Weldleas Tube Mfg. Co. 

Special Infermatlen: The Ohio Ex|»erivneii(ai 
Station I* lo«‘ated Just outside of Wooster. Two 
main highway*, the I Im oln and CCC, go 
through Wooster and Wayne Co. .4t present 
W'HMter is enjoying phenomenal growth due to 
the coming of niuny new Industries, among 
which are oil. Wooster is in the center of oae 
of the best oil fields In the state. The College 
of WiMtster adds about 856 to tbe )»opulnt1on 
during S4‘liool year. 

Residaatial Features: Mostly one and two 
family lioosea occupied generally by business 
men. llie families are largely retired farmers 
and business men. Wooster attracts many 
)>eo|iie for the pur|Ntse of educating their 
.'•liildrcn in the school* here. Tbe value of the 

home* in the better part of town is about 
$6,666 

Retail Shopping Soctiea: Liberty street is tbe 
main shopping stret, extending the entire 
length of the elty and the main bUMlneM part 
will cover 16 blocks. On Market street are 
alsoit 3 bl«s*k-> of husiiiesH bouses. 

Trading Area: Wooater attracts {>eopie with¬ 
in about a 26 mile radius. Many come farther 
for tbe pun'hase of clothing and other gao«ls. 
Wi»oster being ciinsidend an excellent place 
fiir sneh articles. 

Wholotala Houses: liruceries. 3; meats, 1; 
fruits, 1; dry goods. 1; Miw'vnaneou* lines, 1; 

U C. Tylor. 

Number of Retail Outlets for Nationally Ad- 
vertisad Froducta: Paaoenger automobile agen 
cU’S, 16; commercial auto, agencies, 3; autoaao- 
bile arcesaories, 19; antomohile tire agencies, 
10; bakers, 4; cigar atore* and etamla (includ¬ 
ing botela), 11; confectioners (including hotel 
stands), 12; dellcateaaen. 1; dressmakers. 20; 
druggists, 5; dry gooda. 7; department stores, 
4: electrical supplie*. 5; fiorlst*. .5; fruit*, 4; 
furniture. 2: furriers, 1; garagea (ptibRc), 17; 
gnM*erle*. .'10; hardware, 5; k*wvlr.'. 4; meat 
ftiarkvt*. 10: men*' furnishing*. 5; meti s cb»th- 
ing. 7; mercliant tallers. 2: nilllinerH, 6. o|»- 
tlcian*. 3: plmtiKfranber*. !•; t6am»s land mi*- 
ccllaneoii'* iirwlral ln*trntiient*i. 4: radio so i- 

plies. 2: restnuraBts (iDcliidtng botela), 11; 
kIiocs, 9: K|H»rtint( gtsal*. 4; stationer*. 3; 
women'* apparel, 7. 

XENIA, OHIO 
1980 Population. 10,(*06. 

City and Suburban Eatimate: No suburlKiD 
sections. 

Nativa White. ^6%; Negroes. 20%; English 
Reading, 96<V ; FamiUee, 2.5(to. 

Churches: Baptist. 4: Christian Science, 1: 

E|d*i'opat. 1; .Methodist, 6; l^csbyterian, 3; 
Roniao Catliollc. i: Mls«-el1aneoii*, ,5. 

Banks: National. 2; State, 1; Total Ue 
smirccs, $3,6o0,006; S^vinga Bank Deposits 
Total $:J).60(»; Building A lioans, $2.066,OOu. 

Thaatrea: Ijvgifimate. 1; Moving IMctures, 2; 
.Ml*cenaDe*)ii* ).tmiit«>rlume. etc.), 3; Total 
number of seats. 2.Ml. 

Location: In Miami Valley 14 miles ta*t 
of Ibiyton and 18 south of Springfield. Oii 
main line of P. R. R., branch of B. A U. 
Hourly tracth,n service to Davton and Spring-' 
field. Motor bus service to Washington C. H. 

Wilmington. Jamestown. iVdarville and other 
surrounding towns. Fine liSTeti highways in all 
directions tbronghont the county. 

Principal Industriaa: Hinder twine, rof>e, 
machinery and shoes. Hooven and Alllwm 
*e4>«tnd largest cordage mills In the world. 
Kelly Machine Shops ship to ull part of tike 

country. Xenia Hhoe (!o.. emplo.va :U)6. Home 
plant of Dobbs ami Rons Marble Works. 
Qiiarrie* at Keene, N. H. 

Manufactnring EatabHahments; 4. leading 
firm*, Hooven A Allison Cordage (’o.. Kelly 
Ci>rdage Co., and Machine Shop*. The Xenia 
Shoe Co., and Dobb* Marble Work*. 

Spocial Information: In the heart of one 
*>f the flaest agricultural section* in V. S. 
County famous for Its high grade live stoik. 
IteHiitiful residence city with 14 miles of [Uired 
street*. High percentage home owner*. County 
seat. 3,760 i»asKenger and 700 auto trucks In 
County. Rsilmad Junction Penna. R. R. 
Center of Cincinnati DIv. Ohio Soldiers and 
Nailora Oridiati Home ((160 children) hxated 
here. WllbvrfiMX’e University (t*olored) 3 miles 
east of city. 

Residential Features: .Mostly one and two 
family hon-e*. Private homes predominate. 
Colored populstiim segregated In ea*t end of 
elty where they have their own schools, 
chiiix'hes aad many of their own stores. Prac- 
ilcally no cohjce^l resident* In any other part 
of city. City oiitMtanding for it* fine paving 
and well kept homes. 

Retail Shopping Section: 6 Misk* esst and 
west from i:alloway street. es*t to Collier and 
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OHIO (ContM) 

Xante (ooB*t) 
6 block* Dortb and south fruoi Cbiircb (treat 
to 3rd street. 

Tradioff Area: About 15 miles lo sU direc- 
.o o™ .irctrc. J9 882. 

Tradiod Area: About 15 miles lo sU dlrec- _ ... « k 

M.«:e~sneou. 
drawicc sbopiier* from other areas. numlier of seats 12,000. direction, connected with fair aotomobite roads 

Humber ef Hetall Outlets for Hatlenallj Ad- T,--.tin«- Lr If®®** *™*" 
rertis^ Fa**^OT^ntom<^He^P|W ^ Henna.. Ohio A Little Kanawha Whotoaate Houses: Orecerlee. 4; MeaU, S: 

.t'-ei~ hswT^^ ^2r and ‘‘J'- <>• * W.. U A W. By.. W. A U K Fruit*. 1; Hardware. 6; Dry Good*. 10; MIs- 
*1 u-' r^frrtb!^ TlV- ’'^®'''' renttal. National lilakway. two sub <»ll*neou* IJnea. Kead-to-wear. il 

’ a*.' *5: “t*»« '‘n*® • center far bus traSc for all Humber ef BaUil Outlate far HatianaUy Ad- 

Paii^htel YSiST “•**“ ““PPltiA Baetteaa: Extends three Mock* Muuufact^f EstabUahmai^i » Leadlac 
Hl»li. 2. HarocbUL Z. Humber at Pnplls. •,0M>. north and sootb and from the rrtece tracks ®™*- Brooks-Bumer Store Oo.. Oalrcrs Ice 

Ckurehas: Baptist, ft; Cbristtea Sclcoce, 1; on the west to tbs M. K. A T. tracks on tbs Oo- Fire all reOaertea. Largsst dgar 
ronzreKatlonal, 2; Bpiseopal, 1; Hebrew. 2; east. The bnalnesa houses, are mostly two and factory In Oklahoma. Ardmore Milling Co 
Methodist, 12; Presbyteriaa, ft; Bomaa Catholic, three story structures with modern features. Automobile Tire Plaat, etc. 
2; Miscellaneous, 20. The stots windows are said to be as good Spaelal XafarmatloB: Ardmore is the capital 

Banks: National. 2: State, «l; Total He. can be found In the state, and the retell of the southern Okahloma oil district. In 1P2I, 
sources, $20,000,000; Sarlags Bank bepositora stores carry large storks and posh their bus- Carter Oaonty alona, of which Ardmore Is the 
Total, 20,082 ineaa. Peopla come oa trains and In auto- county seat, produced a total of 18.000,<34 

Thaatras: Legitimate. 1; Morin* Pictures. 5; •“* ‘® IT,"***.?* fJT* 'L*'"*- ‘ I!?"':* 
Mlttcllaneoua (Auditoriums, etc.), 18; Total Trading Area: Extend* forty mile* in each ®* 
nuralier of seats 12 000 direction, connected with fair automobile roads "• ■>Z®c*d at around $30,000,000. 

and good train serrire. laaidantlal reatureai Mostly one and two 

. ir a. ,t>Mamsk»rs A- umeu lincs ana a center rer eluding hotel stands), 8; dresamaaera. a, , , njkt^ 
druggists, ft; dry geods, 6; department store*, centers la southeastern Ohio. 
2 electrbal supplies, 4; fl••riat*, 4; fruits, 3; Principal Industries: Clay | 
furniture. 2: garages (public), 10; grocers, 28; china, fancy pottery, mantle 

Wbetesate Houses: Orecerlee. 4; Meats, S; bonae*. Hare nnusual One homes. A 
Tilts. 1; Hardware, ft; Dry Goods, 10; Mis- ®^ homes that cost from $25,000 to 
llsneous IJnea. Kead-to-wear. il $150,000. Orer a thousand homes In the city 
w V < _ „ I, w ,^1 >. ... built at a coat abore $10,000. Humber ef Ratal) Outlets far HatienaUy Ad- _ „ _ e.w.ww. 

eertlaed Products: Passenger antomoblle agso- .-*®**i* Bhopping ■eetien: Extends from East 
Principal Industries: Clay products. liH-luding clee. 8; commercial ante, agencies. 4; auto- atiwt to ^^t M^ '•J*'*”* 
Ina, fancy pottery, mantle tile and Ooorlng. mobile acceasorles. 10; automobile tire agen- ^com N^h Washington to Math 
Ick and aewer pliie. sand. Iron and steel, clea, 15; baker*. 4: cigar stores and stands JTVj**"**®" ^ block*. Prom North 

arages (public), 10; grocers, 28: china, fancy pottery, mantle tile and flooring, 
jewelry, 4; meat markets, 10; Brick and sewer pl|ie. sand, iron and steel. 

men'* fuml’slilng*. ft; 'men'* clothing’. 5; railroad shops, cement producte, machinery! Onclodlng bolels). 20: confeetloneni (Including * J® U block.. I ron. 
m”cEaot teUors.%: .nllllnera, 3; opticians. 3; glass, stoneware. J-otel stands), 1.5; «^»c*te^-. 4; d^mm.kera K^k'a Broadway corerln, 
pliotographera, 3; pianos (and miscellaneous Manufacturing Establishments: 67. Leading >*• ‘•'T A®^"- deimrimeut 
musical Inatruments), 3; radio supplies, 5; American Bolling Mills, k'onngstown !*"[?*' g ' *• ^f*!'?*** 
restaurants (Including hoteU). 10; shoe*. 5; Hheet A Tube Co.. Ilaael AtUs OUas Co.. Si it",*.!,* “V.** ®" ““ 
tt|M>rtlng goo<l^, 3; Ktatlouerfi, 2. 

YOUNGSTOWN, OHIO 

American Encaustic’tiIc Co Weller notterlee’ grocers. 32; hardware. 9; Jewelry. North. 80 miles to the East. 40 miles oo the 

Tllle Malleable Iron Work*. " J’ a! Wholesale Houses: Grocerlea, 8; Meats, 1; 
kwMisl InfarmsUoa: Whaieeaie and ahamlar _!_‘__2: Hardware. 1; Miscellaneous Un- 

1920 Population 155^010 ,K>rtatlon faculties; In center of extenslee coal. 
City and SaburWn Eatimata, 350,000. aaDd and elay depoalta. On propoard 
Hatire Whites, 91,701; Hegroen. C.Cftl!; waterway from Isikc Brie to Ohio Blrer. On 

Foreign Born, X<.*-34; Industrial Workers, 55.- National Highway and CCC highway and a 

Special InformaUon: Wboleaale and shopping pianos (and miscelUneous musical Instruments), « „ ,1. 
r-enter for southeastern Ohio. Excellent trans- g; radio supplies, 3; restaurants (Including ’ 
IM>rtation facilities; In center of extensive coal, imtels), 18; shoes. 14; sporting goods, 8; ata- »•*' 
olL gaa. sand and clay deposits. Oo proposed tioners, 9; women's apparel. 14. eertlaed Products 
waterway from Isike Erie to Ohio Birer. On minainiceinent oa page IS3 *'***' rommer 

ObU; Families, 28,699. hub of hard surfaced roads to nearby center*. 
Bohoote' Public Grade, 42; High, 2; Junior location of gigantic electric generating plant 

High S-" Parochial, 8; Number of Pupils, under construction; estimated cost ATO.OOO.OOO. 
3.5.:187. ’ Eeaidentlal Features: To a very large extent 

Churches Baptist, 13; Christian Science. 1; a city of one family Imuses. Average home for 
Congregational. ‘ 3; Episcopal, 3; Hebrew. 7; workingman $4,000 and for middle class $8,500. 
Methodist 17; Presbyterian, 13; Homan manning Commission has been recently ap- 

ALVA, OKLA. 

Catbolle, 21; Mlace" tiieoua. 29. 
Banka: National 6; State. 5: Total He 

1920 Population, 5..500. 

City and Bubnrban Zitimate, Inclusive. 

Humber ef Retail Ontlste for Hetleually Ad- 
vertleed Products; Passenger antomoblle agen¬ 
cies, 27; commercial anto. agencies, 11; anto- 
mobils arceaaorlee, 41; automobile tire agencl,., 
40; bakers, 4: cigar stores and atanda (Incln'l- 
Ing hotels), 19: canfectloners (Including bot,‘l 
stands), 11; dellcateeaen, 1; dresamakera, 40; 
drnggtsta, 13: dry goMs, 12; department store. 
2: electrical auppllea, 4: florists. 4; fruita, I 
furnitnre, 8; garage* (public), 87; grocers, 8,. 

(minted to sone the city. 

Retail Sbopplnc Section: Main street, 1st to 

Hativs Whites. 98%: Foreign Born, 2%; Eng- bardwere, 4; Jewelry, 4; meat markets, 28; 
liah Raading, Bst%; Families, l.I.'ui. mens fumiahlnga, 7: men's clothing, 5: mer- 

a «. • n_i.li n. chant tailors, 2; milliners, 9; opticians. !• 
nSI* ^7-^ NumLr°llf**'ruVll/”M? P»»otognpherii, 3: pUnofl (and mlsceUane 19 

ItipiU. 600. muiical Inntrum^nta), 2; radio aoppllea. 7* 
uoiiege, 9UO. restaurants (Including hotels), 15; ahoea, 2«- 

Boiirces, $flo,.500.00Ci; 'avlng* Banks Ueposlta pth. Market atreet, 3rd to 7th and Interaectlng High, 1; Parochial, 1; Number of Pupils, 500; mnaical Inatnimenta) 2- radio aoppllea 7- 
Total, $74,500,000. streets between .Main and Market. College, 900. restaurants (Including hotels), 16; shoes.' 2«; 

Theatres: Legitimate, 'loving Ilcturea. 19; Trading Area: Average 15 mile* north and Churehai: Baptist, 1; Episcopal. 1: Metho- sporting goods, ft; stationers, 4; women's .vp- 
Xaiidevllle, 1; Burlesque. Miscellaneous and 40 miles southwest and 50 mile* south dlst, 1; Preabyterisn, 1: Roman Catholic, 1; parel, 14. 
(.Voditorluma. etc.), 3; Total .^mber of teat*. territory covered by Zaneavllle Mlscellaneona, 17. B., 1; Nasarene, 1; MU- _ 
21,0(j0. Jobber* Is much more extensive and cover* more lenlnm Dawn, 1. 

Looation: On Mabcnln* Blver ai-nt 3.5 mile* than double the retail area Banka: National. 2; State. 2; Total Be BARTLESVILLE, OKLA. 
from Ita Junction with Ohio River, half way wholoaal* Hontes: Grocerlea, 6; Meats, 4; aources, $2.50.000 to $400,000; Savings Bank 
Iwtween Cleveland and llttaburrt- M bai |r,uit,_ 3; Hardware. 1; Dry Goods, 1; Mlscel- Depoilts Total. $150,000. 1920 PopuUtion, 14,417. 
four great trunk line*; N. 1^ C., &le, B. A . 41. Theatre*: I-egltlmate. 1; Moving Plctnres, City and Suburban Eitlmato. 25.000. 
and I'enn*. together ^ID . .uiround'og Humber of BetaU Oatlsts for HationaUy Ad- 2; Miacellaneoos (Auditoriums, etc). High Hattva Whites 6.5%- Hatroos Rat- Pnesle* 
B A B. Excellent bo* aervlce to surround ug Produoto: P*.w:nger automobile ageiH School. College Auditorium*; Total number of Bora. 80%T Indn.^’'4^?kl?; ’ mS’- SSiS 
cities. O. 1 I—.k.. ciea, 24; automobile accessories, 21; automo- seats. 1.850. Reading. 90%: Farailiaa 2 700 ’ 

ma'u.^ g*”“*nHti.. 11.^’tone and’cement! **"*' 
bU-*! be«rln(r», steel hfioks. automobile tires and 0MludlSg\otel ataJda), 4^^^^ dri**m*k«a.“'3" , . . _ wimbir of Puplli, 8.300 
rubber good*, paints and vamlahe* meat ^ck- j ji; dry goods, 10; department stores. , Clhnrchei: Baptist. 1; Christian Science. 1: 
Ing, flour, electric lamp*, candy, leather cloth g. "ectricai .uppllea, 5; florist*. 9; fmlt*. 43; '“«• Printing (Dally Review Courier). CongregaUonal. 1; Episcopal. 1; Metbodlat. 2! 
and upholstering, stone and cement. furniture, 11; garages (pnbllc), 16; grocer®. Manufacturing Eatabliahmants: Location of Presbyterian, 1; Roman Catholic, 1; Mlscel- 

Manufacturing EstebUthmenta: 269. I.e*(ling jjg. hardware, 10; Jewelry, 8; meat markets, the city, the largest in tb* northwest Okla- laneou*. Chnrch of God, Cbriatian and live 
Arms, Youngstown Blieet A Tube Co.. Bepubllc ji; men's furniabings, 15; men's clothing, 8; homa with a dairying territory of 40 mile* other*. 
Iron A Steel Co.. Carnegie Steel Co., General ,nerpi,,Bt tailors, 19; milllnera. 13; oiitlcian*. each direction. Banks; National. 4: Total Reaonreea *8. 

BARTLESVILLE, OKLA. 
1920 Population, 14,417. 

City and Bnbnrbaa Eitlmato, 25,000. 

HatlTa White*. 65%: Hagroat, 6%; Foreign 

Iron A 8t.-ei ^ merchant tallora, 19; milllnera. 13; oiitlclana. each dlrectloa. Banka: National. 4; Total Resources $8- 
Fireproofing Co.. Triisf-oii Steel l o., stanaara 3. photographer*. 9; pianos (and mlacellaneoua Beaidentlal Featuraa; Practically all one 326.753; Savings Bank Deposits Total, $7(io 258 

Tixtile 1 roducts Co.. ' 'f.™ musical Inatnimenta), 5; radio mpplles, 6; family bonne* large and spacloos with room* 8 Building Loan Associates. 
B I'olb^k /•l.b, Am.H...llc ‘®- restaurant* (Including hotel.), 27; riioea. 15; atudent. all nicely fnened. A splendid Tlmatr... Legitimate 1- Morin* Pietn~. s- 

?'otel u:r,m'r,?”year?y’ o^uTut"'f"("aeterie^'a^ *= Burlewjue. 1; Total laliie of yearly output of factories at parel. 9 
$;{Oo,ooo,ofK). 

Special Information; Youngstown It In the 
very center of the greatest wealth prodoclng 
section of the country. It Is within one night's 
ride of more tlian two-third* of the population 
and four-fifth* of the country'* purchasing 
capacity. Within that distance from Youngs¬ 
town more money it annually (itld out In wage* 
than In any other equal are* In the world. __ 

Beudentlal Features: Youngstown 1* second 
city In the Cnlted State* in home ownership. 
Has an uniiaual historic setting. Prealdent 
OarOeld as a btrefoet hoy drove a mule along 
the tow lialh through Youngstown. I'resldent 19*0 
McKinley was IwTn 1) mile* from Youngatown. (jity 

Standard Surveys 
of 

OKLAHOMA 

ADA, OKLA. 

chn^he*. Citizen* take pride In tte kMping Total nnmber of teate. Civic Center Auditorium 
of their resideneea and property looking line. 2,000. High Bchoola about 4 000 

BeUil Shopping itection: Extend, the LoenUon: Located la the north eastern por- 
puhllc square (which form* the heart of the upB of Oklahoma. Served by the Santa Fe 
elty and business greats) In every direction j,. K. A T. rallroade. Freight tran.fer 
from o#e to two D»/>ok». pointa from east are Kaimas City and 8t. 

Trading Araat 40 miles oo the north: 25 Isoula, from aooth Oklahoma City and Tnlaa 
mile, to tlw east. 50 mile® t® the aoutb and Principal Indnatrlaa: OH (.rvHlucing. refining 
65 mile, to tlie west With the aplendld road* development, alnc amelting, stock raising, 
people often trade here from a greater die- m 
tame than mentioned. , Manufacturing ^teblUhmont*: 11. Leading 

__ , , „ .r, , Arm*. Dewey I*ortland Cement Oo., Black, Biv- 
Wholesale Houses: Grocerlea, 1. ,11, ,nd Bryson. Bartlesville Zinc Oo., Na- 

1920 PopuUtion, 8,012. 

McKUIey'was iK.rn 1) ">'/'* ®“d Suburban Estimate. 12.500. 5t^m!B.m”d?e'’'Vrces««riM"'4“\^t*.Sn heari'of the”^!.H"*fle*d* of"ol7*homa Ind 
Will Creek Park i» one of the I**"* * Native White*, Negroe*, 6%; Foreign aKenrie*. 5; bakem. 2: cigar storea and etands closcht cltr to the wonder Hurhnnk flgsM nf 
beantiful natural parka in t e a. ' Born. 8%: Induatrial Workeri. 25%; English (including liotela), 12; coiifeciionerx (inclndiug Osage eoiinty The alnc ameltpra wh«n in fnti 
city in C. 8. to adopt motor driven lire ap- 3^ dreasmakera. 3; drugglata. 3; SloT are tii^^argeat^r^^^^^^ 

Hamber of Betail Outlets for HationaUy Ad- tional Zinc Co., Union Machine Co. 
vertUed Product*: Commercial auto, agencies, gneclal Information: Rsrti..viii 

n[>eratlon are the largest Indeiiendent oil com- 
I,atetu*. Bcotlon- Federal street main School*: Public Grade. 7; High, 1; Junior '>'■* *®“<'*; department »torM. 2; electrical ,„„i„ („ the fleW, The Empire Companies and 

Eeua Shoppie BccUon. F^ral street main ^ supplies, 1: florlata. 1; fruit., 8; furolture, 2; ,i„ ph„„p, Petroleum Co. ^ 
shopping secUoB. Extending from 8priag _ . ...... . garages ((nildtc) 4; giwer*. 14; hardware, 3; so t » . ... 
Common to Wall street. Also .Market strw-t. Churches; Baptist, 3: Christian Slcenee. 1; jewelry, 3 meat market*. 5; men's furnialiinga. ReiidentUl Faaturoa: Nearly every home la 
Boardman street, Pluli* street. Hswl street, Kptecopal. 1; MethodUt. 2; Presbyterian, 1: 3. „p„., ,.|„ti,ing. 8; merchant tallora, 1; ___________________ 
Champion aireet. Commerce street, Wick avenue Koman Catlwlic, 1; MisceUaneont, Cbriatian, ,.,iiuner*. 1; optician*. 3; photographer*. 8; Il- ' ^ 

Common to Wall street. Also Market strwt. Churches; Baptist, 3: Christian Slct 
Boardman street. Plielim street, Hswl street, Kptoco|>aI. 1; Methodist, 2; Presbytei 
Champion street, Commerce street, Wick avenue. Koman Catlwlic, 1; MisceUaneons, Cl 

Trading Area: 20 mile*, with a trading 2; Naiarena, 1; two other sinnll bodies. 
(Mpnlatlon of over 350.000. Youngatown has Banks; National. 1; State. 2; To 
several outlying retail seetions. aourcea, $2.75O,(K)0.00; Savings Bunk : 

Wboleaale Housei: Groeeriea, 1ft; Meats, 7; Total, $,550,000.00. 
Fruit*, 6; Hardware, 1; Dry Goods, 1; Mlscel- Theatres: lA-gltlmate, 1; Moving I 
laneou* lines, Confeethmers. 11. 3. Vaudeville. 1; Mlacellaneoua (Audi 

Humber of BetaU Outlet* for HationaUy Ad- etc.), 2; Total number of seiita, 6,000 
vtrUaad Product*: I'asaenger automobile agen t-.—ii... 

g; ivasarenc, 1; two oiuer small nouies. (ilano* (and miscellaneous musleal instrumental. 
Banks; National, 1; State, 2; Total He- 2; radio supplies, 1; restaurants (Including 

aourcea, $2.75O.(K)0.00; Savings Bunk Deposits hotels), 6; shoes. 6; sporting goods, 1; sta¬ 
tioners, 4: women's apparel, S. 

Theatres: I>egltlmate, 1; Moving Pictures. Sec announcement on this page and page 1$3 
3; Vaudeville, 1; Mlacellaneoua (Anditortoma. 
etc.), 2; Total number of seuts, 6,000. 

Location; (In main line of Frisco railroad 
cite. 46; from St. IwuU to Fori Wt^th*!* on'“l^nte pi 
46 b*.kX«7’clg*’r More"tnd atanda.^lnclud’- « * T Natural g*. field at city Ilmlte 1920 Populatloa, 20.000. 
In’ ^tela). 32; confectioner* (Including hotel Good a^lcultural lands and fair road* In aU native White*. 79,5%; Hegroea, 20%; For- 
slauds), 110; delicatessen, 7; dre-smakera. 4.5; direction*. ,13, Bom. 6%; English Reading, 100%; Fam- 
drug^sts, 51; dry good*. 30; department stores. Principal Induatr>et; Cement and glass illes, 5,500. 
7; electrical auppllea, 21; florist*. 17; fruit*. 39; manufacture, farming and work In the oil Bohooli; Public Grade. 5; High, 2; Junior 
furniture. 33; furriers, 9; garage* (public). '21; fields. One hundred oil well* drilling within jngh, 1; Number of Pupils. 3 400. 
groier*. 700; hardware. 20; Jewelry, 32; m.-at a radius of forty mile* of tlie city. Largest chnerhes- n-intlat 2 Cl ri.tlsn s. lenee 1- 
niaikeu, 107; men'* furnlahlnga, 46; men’* cement and glima factorlo* In the went. Pn^ml l-*^‘H*b«w *'l -^ llltl^laf l“ IW 
cloUdng, 35; merchant tallora, 87; milliners, ^ Manufacturing Establishments: 27. Leading hrteiian '2; ’Roman Catholic, 1; Mlsoen’ancons 
opticians, 15; photographer*. 17; plaiw* (aiM Arm*, Oklahoma Portland Cement Oo.. Ada n 
mlscellaneoii* musical Instruments), 13; radio billing Co., Choctaw Cotton Oil Oo.. Amer- ' . 
auiiplles, 9; restaurant* (Including hotels), st; jp,,, oi,„ co., Ada Alfalfa Milling Oo. ^r' 
--hoe* 44; sporting gowls, 5; statloDcn. 7; , , , ...ccLj source*. $7,883,000.00; Haviaga Banks Deposit* 

ARDMORE, OKLA. 

women’* apiiarel, 85. 
See |»ce ITS 

ZANESVILLE, OHIO 

„ Thoatrea: Moving Pictures, 4; Miscellaneous 
Boaldentlal Faaturea; Mostly one family (Andltorinm*. etc), 2; Total nnmber of ooats. 

lioDsea, owned by tbe occnimnte. A few small -, ^oo 
section* of worker* w here the homes are owiieil - ^ ._.• ^ 
by other* are found. There is a small negro ^3®®*«®"; 
section conUlnlng a score or more families. Chicago Bock Island A Paclflc 8t. I.ouls A 1929 Population, 29,569. conUlnlng a score or more families. GM^go Bock Island A Paclflc M. I.rals A 

Hatira White*. 90%; Hegroea, 4%; Foreign The populatloa la mostly bome-loving native *"® Oklahoma. New Mezleo A 
Born, 6%; Induatrial Workers, 73%; Engliih Americana who make good money and spend > ®ulllc. 
Beading, 937c; Familiea, 8,140. freely. Principal Indnstriea: Oil and gas. 

DAILY REVILW-COURILR 
ALVA, OKLA. 

ONLY DAILY IN W(X)DS COUNTY 

More than 6y000 
Reawlers Dally 

Circulates in one of the richest (anatog 
sccHteis of Oklahoma 

ADVERTISING RATES 
Open spue, jier inch, net. 30c 
Advertising composition, ptr in. 3!>c 
Advertising at above rates must take 

"run oi jiaper.” 

Position not guarantaad. 
WANT ADS 

One Cent a Word (or each inaertion. 
A minimum charge of 2Sc is made for 

nds that rui\ uoe time only. 

READING NOTICES 

Two cent* a word each inaertion. 
Rlack-iace capitals and small letters, 

three centi a word, each inaertion. 

C. D. WILLARD. Editar-Mamagar 
Alva. Oktehoun 
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' OKLAHOMA (ConlM) j 

owii«d b7 tW UMsU. Til* bODM micnc* troB 
15.000 to $7,500. for all bat tbo IndostrUl ote- 
ttoa of tbo cltr wbcro tboj wtu roa froa 
$5,000 down to $500. Tbe indnitrUl portloo 
of tlw cltT Iloa to tbe weat and It la to tbla 
limited portion that tbe latter flgoree apply. 

Botail SboppiBr loetlaa; latenda three 
blocka Bortb and aootb. Second, Tblm and 
Poartta etreeta and four blocka eaat and woot, 
Keeler, Jobnatone. Ilewey, Oaaae with the 
bnalneoa oectlon extendinf eaet on Third atreet 
to Cherokee and Delaware. Here more than 
50 neltbborhood crocery atoreo. 

Tradinc Area: Kxtenda about 35 mllea la 
all dlrectlona with aome bnalneon from oouth- 
weot and northweat aa far aa 50 mllea. Oon- 
rrete roada S mllea north and 20 mllea oonth 
with abont 20 mllea more under conatructlon to 
the north. 

Wboloaale Honaoa; Orocerlen, $: Ifeoto. 3; 
Frulta, 2; Mlacellancona Linen. 2 Candy. 

Humber of Retail Ontleta far nationally Ad- 
Tertiaod Prodneta: Paanenyer automobile agen- 
rlea, 30; commercial auto, acendee, IS; auto¬ 
mobile acceiaorlea, 50; automobile tire ageneleo. 
SO; bakera, 5; cigar atorea and atanda (includ¬ 
ing hotela), 8; confectlonora (Including hotel 
atanda), 4; druggiata, •; dry gooda, 6; depart¬ 
ment ntorea. 4; electrical nuppllea, 4; Oorlata, 
2; furniture, 7; garagea (publlci. b; groi-era. 
76; hardware, S; Jewelry, 4; meat marketa, S; 
men'a fumlahinga, 7; men'a clothing, T; aaer- 
cliaat tallora, 2; miUlnem, 5; optlclaaa, S; 
pliotographera S; planoe (and mlncellaneoua 
mualcal Inatmmentn), S; radio nuppllea. 5; 
rcatauranta (Including hotela), 15; ahoea, S; 
•porting gooda, S; atatlonem. 2; women’a ap¬ 
parel. 15. 

See announcement am this page 

Ohurobca: Baptist, 1; Oongrogatioaal, 1; 
Episcopal. 1; Methodist, 1; Prosbytorlaa, 1; 
Roman <3atb^c, 1; Mlacollamaoua, 0. 

Banks: National. 2; State, 1; Tbtal Re- 
aourcea, $3,615,0S4.87. 

Thoatros: Morlng Pleturuo, S; Tandodllo, 
S; Mlacellanooua (Audltoriuma, etc.), 1; Total 
number of seats, S,000. 

Location: In northeastern Oklahoma mid¬ 
way between the two principal cities of the 
state. Serred by the Frisco and Oklahoma 
Southwestern R. B. 

Priaoipal Induatrios: Oil and agrlcultoro. 

Manufacturing Eatabliakmants: 10. Leading 
8rms, Transcontinental ReSnIng Co.. Skelly 
Ret. Co., Roland Ref. Co. 

Total aaluo of yoarly output of factorios oa- 
timatod at $100,000,000.00. 

Spoeial Information: Bristow U centrally 
located In tbo Mid-Continent oil Oeld. la alae 
tbo center of wide trade territory. 

RasUantial Featnraa: This city is noted for 
Its One homes. It Is the home of aome of tbe 
wealthy men In tbe state. Negroes hare own 
well planned section of city. 

Retail Shopping Section: Extends from 
Second street and Main to Twelfth and Main. 
The aliopping section extends one and two blocks 
on the side streets. 

Trading Area: The trading area Is iinusnally 
large for a city of tbla siae. This feature la 
encouraged by local trade tripe. \Teiild Kiy It 
extends approximately ten miles In .ill di¬ 
rections. 

Wholesale Houses: Orocerlea, 1; Meats, 3; 
rmlts, 1. 

Humber of Retail Ontleta for Rationally Ad- 
rartisad Prodnets; Passenger antomobilo agen¬ 
cies. 8; commercial auto, agencies, $; auto¬ 

mobile accessories, 4; automobile tire agencies, 
10; bakers, 8; cigar stoiea and stands (tacludlag 
hotela), 7; delicatessen, 3; druggists, 10; dry 
goods, 17; department stores, 1; electrical sup¬ 
plies, $; floiists, 2; fruits. 2; fumlturs, 5; 
furriers. 1; garages (public), 10; grocers, 30: 
hardware, 5; Jewelry, 4; meat markets, 7; 
men's furalshings, 6; men's clothing, 0; mer¬ 
chant tailors, 3; milliners, 2; opticians, 2; 
pbotograpliera, 2; pianos (and miscellaneous 
musical Instruments), 1; radio supplies, 8; res¬ 
taurants (Including totels), 12; shoes. 2; simrt- 
Ing goods. 1; stationers, 2; women's apparel, 8. 

CHICKASHA, OKLA. 

193$ Popnlatien, 10.139. 

City and Bnburban Estimate. 30,000. 

Hatlse WUtss. 95%; Hegroes, 6%; Industrial 
Workers, 40%; English Beading, 80%. 

Bcheols: Public Grade. 5; High, 1; Junior 
High, 1; ParocbUI, 1. 

Churches: Baptist, 1; Christian Science, 1; 
Cungregatlonsl, 1; Episcopal, 1; Methodist, 1; 
Presbyterian. 1; Roman i alhollc. I: Mi-i—i- 
lancous. 8. 

Banka: National, 5; Total Resources, $3,- 
000.000. 

Theatres: Legltltnatc, !;• Moving Pictures. 
2; Miscellaneous (Audltorinma. etc.), 3. Total 
number of scats, 5,000. 

Locatiea: Bock Island, Frisco and Santa Fa 
Railroads, three lines In seven illrectlonH. 

Priaoipal Industries: l.arxest cottonseed oil 
mill In the world. Rock Island shops, cotton 
compress, 3 cotton gins. 

Manufacturing Establiahmaats: Chickaaha Cot¬ 
ton Seed Oil Co., Prairie Cotton Seed Oil Co. 

Special Information: Ijirgest natural gas 
field In tbe world Is located here, production 
over two billion feet. Second largest broom 

cord niartst th ISs Calted States. Latest eoi- 
toB market In •klabooia. Ideal shipping fgcill- , 
ties, iloase of Ohlahonm Oollege fiov Women. ^ 

Rssldsatial Fsaturos: Built on modem plan 
of wide strueta. ebameterlsttc 'of tBe' wear,' 
Bungalow type feature. Money '.derived from 
oil fields and gas have made many beautiful 
homes; 31 miles paved streets. 

Retail Shopping SoetloB; Cblekasha Ave., 
Kansas Ave., Choctaw Ave. Cblekasha .Vve. is 
the main business street. 

Trading Area: Considered 75 miles radius. 

Wkolesals Houses: Grocerteo, 3; Meats. 2; 
Fruits, 2; Miscellaneous Lines, Notions, 1. 

Humbsr of Retail Outlets for Hatioanlly Ad¬ 
vertised Products: Passenger antomobile agencies. 
6; commercial anto. agencies, (I; antomobile ac¬ 
cessories, 2; automobile tire agencies, 5; bak¬ 
era, 2; cigar stores and stands (including ho¬ 
tels), 8; confectioners lincluding hotel atanda), 
4: dressmakers. 3; druggists, 5; dry goods. 8; 
department stores, 2; electrical supplies, 2; 
fiorlsta, 2; furniture, 2; garages (public), 10; 
grocers, 36; hardware. 1; Jewelry. 2; meat mar¬ 
kets, 7; men's fnmlsbing, .5; men's clothing, 5; 
merchant tailors, 2; milliners, 4; opticians. 3; 
photographers, 8; pianos (and miscellaneous 
musical Instruments), 2; restaurants (Including 
hotels), S; shoes, 2: sporting good-*. 1; station¬ 
ers, 8; women's apparel, 4. 

DRUMRIGHT, OKLA. 

1930 Population, 7.01)0. 

City and Suburban Estimata: 15,000 (This 
estimate (or an oil field Immediately surround¬ 
ing which may Iw i-onsidered an Industrial 
suburban district.). 

Hative 'Whites. 88%; Hegroes, 6%; Foraign 
Bom. 7%: Indnstrial Werksra. 75%; English 
Reading, 95%; Families. 1,500. 
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BLACKWELL, OKLA. 

1930 Population, 7,258: 1934 Pepulatien, 
12.240. 

City and Suburban Estimate, 25,000. 

Hative Whites, 90%: Foreign Bom, 10%; 
Indnstrial Workers, 20%; English Reading, 
96%; Families. 4,100. 

Schools: Public Grade, 6; High. 1; Junior 
High, 1. 

Churches: Baptist, 1: Christian Science. I; 
Methodist, 1; Presbyterian, 1; Roman Catholic, 
1; Miscellaneous, 4. 

Banks: National. 3; State, 1; Total Re¬ 
sources, $4,149.6.''>0.28. 

Thestres: Legitimate, 1: Moving Pictures, 
2; Miscellaneous (Auditoriums, etc). Total num¬ 
ber of seats, 2,000. 

Location; A. F. A 8. Fe., two linos. Frisco 
lino. 

Principal Industries: Largest sine smelter 
In tbe world. Hasel Atlas Glass plant, four 
mills, brick plants, packing plant, four oil 
refineries. Ice plant, oil field packer and ma¬ 
terial plant, harness factory, gas plants, gaso¬ 
line plants. 

Manufacturing EstabUshmants: 42. I.«adiDg 
firms, American Smelter Co., Blackwell Mill¬ 
ing Co., Turvey Packing Co., Hasi-l Atla.-i-i Glu-a 
Co., Producers Refinery (F^lrie Gil and Gas 
Co). 

Bpocial Information; Center of Kay County, 
largest oil producing county In tire state of 
Oklahoma, and value of farm products largeHt 
In tbe state of Oklahoma. Largest gas field In 
tbe world. Open flow of present gas well 460.- 
(KMI.OdO feet per day, and large undeveloped gas 
snd oil territory. 

Residential Features: Mostly five and six 
riNim modem residences of average value of 
JX.SOO. 

Retail Shopping Beetion: Heart of district 
corner of Main and Blackwell avenues, with 
five blor-ks on Main and (our blocks on Black- 
well avenues. Two blocks on A street; two 
blocks on First street; 2% blocks on Bridge 
avenue: two blocks on Oklahoma avenue and 
mme other scattered business sections. 

Trading Area; Extends twenty-five miles 
north, thirty miles east, twenty-four miles 
south and forty to fifty miles southwest, west 
and northwest. 

Wholesale Houses; Groceries, 2; Meats, 1; 
Fralts, 1; Miscellaneous Lines, 2. 

Humber of Retail Outlets for Hationally Ad¬ 
vertised Products; Pasaeager automobile agen¬ 
cies, 7; automobile accessories, 2; automobile 
tire agenclea, 8; bakers, 3; cigar stores and 
stands (including hotels), 24; confectioners 
(including hotel stands). 3; dellcate-isen, I; 
dressmakers, 6; druggists, 4; dry gooda, 4: 
department stores, 2: electrical supplies, 3; 
fiorlats, 2: frulta, 3* furniture, 5; garagea 
(public). 14; grocers, 3d; hardware, 4; Jewelry, 
3: meat marketa, 6; men's furnishingn, 3) 
men's clothing, 3: merchant tailors, 1; milliners, 
4: opticians, 2: photographers, 8: pianos (and 
niiscellaneons musical luatnuncnta), 2: radio 
supplies, 4; restaurants (Including botelsl, 6; 
slioea, 3; sporting goods, 2; stationers, 1; 
nomen's apparel, 1. 

BRISTOW, OKLA. 

1980 Popidatioa. 12,000. 

City and Bnburbnn Eatimate, IB.OOO. 

Hativa Wbltei. 70%; Hagreei, 20%; Foreign 
Born. 10%; Indnatrinl Workora. 40%: EaglUh 
Reading. 987>; Pamilioa. 8.450. 

Bcbeola; Pnidle Grade, 8; Junior High, 1; 
Number of PnptU, 1.500. 
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i OKLAHOMA (ContM) ! 
L_—' 

Dn—(oon*t) 
Schools: PaMh‘ Grade. 4; High. 1; Junior 

High. 1; Number of Pupila. 2,9S7, 
Churches: Baptist. 2; Christian Science. 1; 

Congregational. 1: Methodist, 1; Presbyterian, 
1; Roman Catholic. 1; Miscellaneous. Church of 
Christ, 1; Disciples. 1. 

Banks; National, 1; State. 1; Total Re 

soun'es. $1,389,019.80. 

Theatres: Moving Pictures, 2: Alrdrom. 1. 

Location: Is the trading center for the 
Cushing oil field, situated in middle of field 
served Indifferently by Santa Fe railroad. 
Gravel roads in all directions, N. 8. E. W. 
(•oncrete building to Tulsa proposed and now 
being constructed to Oklahoma City. Rail¬ 
road travel Is slow with four trains a day 
on spur track connecting with the main line 
at Cushing. OH ('ompanles dei>end on trucks 

largely. 

Frincipal Industries: Pumping wells, re¬ 
fining. gasoline field plants making gasoline 
from natural gas, o|*erating pumps, stations 
on main trunk lines. Oil storage and distri¬ 
bution from other fields, farming. 

Manufacturing Establishments: Oypsy Oil 
Co.. Magnolia Petroleum Co.. Oklahoma Plin* 
Line Co.. Prairie Oil A Gas Co., Roxana Oil 
Co., Shaffer OH Co.. Tidal OH Co.. Tidal Re¬ 
fining Ok, Pure 011 Company. Texas 0>m- 
pany. Eureka Tool Co., (Cnderstand these 
••omimnfes, all branches of national proilocers 

are here in the hnsInesH of making gasoline 
and oils, mostly, liowever. they stick to pro¬ 
duction. All make gasoline on the field. The 
Tidal operates a big refinery. The Eureka la 
the only plant lo town that would answer 
the general description of a factory. Average 
daily production of crude oil 30.0(|0 barrels. 

Special Information: Detailed information 
on output of field aupporting this city can be 
obtained from the big cjunpanieK iiMiitloned 

above. The field and city arc reall.v one unit. 
Inhere is no new drilling, the field liaving set 
tied down to steady prisliictioii. Population Is 

settled. Pr*sliictlon alsMit steady. Fanning 
ditlons now supply only ir» jmt cent of eity trad** 
rapidly lieoonilng stronger as owners turn at¬ 
tention to soil and forget the oH below them. 

Residential Features: The town is new and 
a Urge percentage of the people living here 
are looking to the time when they can build 
lielter homes. Ten years ago when the Cush¬ 
ing |M>ol blew in this was u wild eyed gusher 
town. TwUy some of the temporary shacks 
remain hut slow'ly and steadily good private 
houses are Itelng built. Population now Is 
staple, being lease, refinery, gasoline plant, and 
pump station workers with the busineas folk 

they sup(K>rt. 

Retail Shopping Section: On broadway, ex¬ 
tending north and south for about six blocka, 

shopping section is compact, almost congested. 
Most of the better stores are on the weat 
of the railroad. Csual hiislncs«< houses be¬ 
sides several oil wells supply houses which do 
a good share of btisInesH. 

Trading Area: The Cushing, Oilton and 

Shamrock fields, runs five miles north and 
really Includes the town of OHton, ten mileo 
south ir. the rich oH field with numerous plants, 
five niHes east to the limit of oil fields. The 
farm trading territory Is much wider, but not 
nearly so (‘onipact and valuable as oH worker 

trade. This is roughly a ten mile radius except 
on west where It Is about 7 miles. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products; Passenger automobile agen¬ 
cies, 10; coinmendal auto. agencies. 4; 
automobile accessories, 15: automobile tire 
agencies, 20; bakers, 2; cigar stores and stands 
liucludlng hotels), 7; confectioners (Including 
hotel stands), 9; deil<*atessen, 3; druggists. 7: 
dry goo<l8 10; department stores, 1; electrical 
supplies. 2: florists. 1; furniture, 3: garages 
(public), 5; Grocers. 14; Hardware. 3: jewelry. 
3; meat markets. 0; men's furnishing. 2; 
men's clothing, *•; mer«*liant tailors. 3; 
milliners, 4; opticians, 2; photographers. 1; 
pianos (and miscellaneous musical instru¬ 
ments). 1; radio supplies, 3; restaurants (in¬ 
cluding hotels), 5; shoes, 10; sporting gfmds. 

3: stationers. 2; women’s apparel, 3. 

DUNCAN, OKLA. 
19t0 PopuUtion. !).7T3. 

City and Suburban Eatimate. 40.0(K>. 

Native Whites. 99%; Negroes. Foreign 
Bom, English Beading, lOO'^r; Families. 

2.8.T0. 
Schools: Puhllc Grade. 3; High. 1: Junior 

High, 1’ Parochial. 1: Niinil»er of Pupils, 2.931. 

Churches: Baptist. 1: Episcopal. 1; Metho¬ 
dist. 1; Presbyterian. 1; Roman rathollc, 1; 
Miscellaneous, 3. 

Banks: National, 4: Total Resources. $5.9.'(i.- 
206; Havings Ranks l>e|»osits Total. $100.(X)0. 

Theatre: I^egitimate. 2; Moving Pictures. 2; 
Miscellaneous (Auditoriums. #tc.), 1; Total 

number of seats. 2.000. 

Location: C. R. I. A P. Ky.. Meridan High¬ 
way, and I>ee Highway, Osark Trails Highw’ay. 
Bus tine connecting Oklahoma City. Okla., and 
Ft. Worth, Texas. 

Principal Industries: Oil and gas flelds: agri¬ 
culture. 

Manufacturing Establishments: Broom fac¬ 
tory, mattress factory, Electro polish factory. 

Special Information: Banner turkey and 
produce market In State. 

Beaidential Features: OH fleld houses in re¬ 
stricted districts. Nice. <*omfortHb1e liotnes In 
main residential se<'tion. 

hlo(*ks; east on Walnut and Willow. 3 blocks 
iMJVth and armtb ou 9tb, 3th. 7th, 0th. 5th, four 
blocks each way. 

Trading Area: Trade territory extends 15 
miles vest. 25 miles north and south, 45 mllee 
east. Hanl surfai^ roads now under construc¬ 
tion in s11 dire4*tlons. and when completed will 
bring tnid** from alder areas. Bus lines also 
aid business. 

Wholesale Houses: GrcH-eries, 0: Meats. 2; 
Fruits. 4; Mlscellanefius Lines: OH fleld sup¬ 
plies. 12. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, 25; (^minercial auto, agem^iea. 12; automo¬ 
bile nccpsHorles. 10; automobile tire agencies, 
.30: bakers. 3; cigar stores and atanda (includ¬ 
ing hotelsi. 30: coiifet'tloners (Including hotel 
stands). 9; dressmakers. 15; druggists, 5; dry 
goods. 11; department stores. 4; electrical sup¬ 
plies. 4: florists, 2: furniture. 5; garages (public) 
20; grocers, .38; hardware. 5; jewelry, 3; meat 
markets. 9; men's furnishings. 7: men's cloth¬ 
ing. 7; merchant tailors. .5; milliners. 4: op¬ 
ticians, 3; photographers. 2: pianos (and mis¬ 
cellaneous musical Instruments), 5: radio sup¬ 
plies, 4: restaufants (Including hotels), 20; 
hIkn's, 9; sporting gmsls, .5; stationers. 0; 

women's apparel. 9. 

DURANT, OKLA. 
1920 PopuUtion. 7.3A0 

City and Suburban Estimate. ll.OtMI. 

Native Whites, 98'iVc: Foreign Bom. 
: Industrial Workers. : English Read¬ 

ing. lOO^r: Families. 1.875, 

Schools; Public Grade. 4; High. 1; Jiinlnr 
High. 1; Number of Pupils. 3.500. Home State 
Tea«‘hers* College and Oklahoiiia Presbyterian 
College. 

Churches: Baptist. 2: Christian Science, 1; 
Kpisertpal. 1: Methodist. 2; Presbyterian, 2; 
Roman (!athollc, 1; Miscellaneous, 1. 

Banks: National. 4; Total Resources. $3.- 
800.000; Savings Bank Deposits Total, $10,000. 

Theatres: Legitimate, 1; Moving Pictures, 
2: Miscellaneous (Auditoriums. etc,). 2; 

Total nniiils^r of seats. 8.(8)0. 

Location; Southern part of Oklahoma, served 
by M. K. A T., K. O. A G., St. L. A St. F. 
Railruads.. with bus lines, five In niimls'r. 
running out of here. 

Principal Industries: Agrb’iiltiire. I'otton, 

corn. «>ats. peanut'*. |K)tat<s^K and frultx. 

Manufacturing Establishments: 2. I>*sdfng 
firms: Red River Extract Co,. DurMiit 
(Ml Co., 3 mills and elevators. 

Bpecial Information: Bryan County is the 
banner agriculture I'ounty of Oklahoma. Oiirant 
Isiaata of her scltools, having 3.500 pupils in 
her public schools: 3.000 pupils in the Hoiith- 
easteri) Ktate Teachers’ t.oHege. a state in¬ 
stitute: and some 000 in Oklahoma Presbyterian 
College for girls, located here. 

Residential Features: Mostly modest one 
family residences, averaging a cost of about 
$3,000. Very few apartments. 

Retail Shopping Section: Extends from M. 
K. A T. Ry. west to Fifth avenue and from 
Ht. L. A St. Fe Uy. north to Beech street: 0 
blocks east and west and 4 b1o<‘ks north and 
south. There are many small grocery stores, 
meat shops, and small suburban stores scattered 
over residence section. 

Trading Area; Extends to Red River «ni the 
South HlK>ut 20 miles; to Bosw'ell 31 miles on 
the East; to Atoka on the north 30 miles and 
to MatlHlon on the west 20 miles. C/onsidernble 
btisInesK Is seeureil from a greater distance 
for reascMi of gooil railroad and bus service and 
up-to-date stoi'ks and advertising of our mer¬ 
chants. 

Wholesale Houses: Groceries. 2: Fruits. 1. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products; Passenger automobile agen¬ 
cies. 11: eomnierclal auto, agencies. 2: aiito- 
moidle MccesHories. 15; automobile tire agencies 
23: Imkers. 2; cigar stores and standK (in¬ 
cluding hotels, 18; (‘onfectioners (including hotel 
stands), 14: delicatessen, 1; dressmakers. 2; 
dnigglsts. 0; dry goo«ls. 15: department stores, 
2; electrical supplies, 2; florists. 2: fruits, 1; 
furniture. 2: garages (public), 5: gro<‘ers. 35; 
hardware. 4: jewelry, 2; meat markets, 5: 
men'a furnishings, 3: men's cluthing, mer- 
4*hant tailors, 2; milliners, 4; opticians. 3: 
photographers. 8; pianos (and miscelhine«Hts 
musical Instruments), 1; radio supplies. S: 
restaurants (Including hotels). 0; shoes. 2: 
sfMtrting goo4ls, i; stationers. 2: W4»nicM**> ap¬ 
parel. 

5ec announcement on p*ge IA3 

EL RENO, OKLA. 
1920 Population. 7.737 Government (Vitsiis. 

(Eiivirmnnents not Inclmb'd 

City and Suburban Eatimate. (1923) 12.0(X). 

Native Whites, 94r^r: Negroes. 5^^; Foreign 
Bom. Kf: Industrial Workers. 35'Vr: English 
Reading. 99'‘r: Families. 2.500 

Schools: Public (»rsde. 5; High. 1: Junior 
High. 1: PaixM'hial. 1: Numl>er of Pupils, 2.800. 

Churches; Baptist. 1: Christian Hclen«*e. 1: 
Episf'opal. 1: Methodist, 2: Presbyterian. 1: 
Roman t'athoHc. 1: Miscellaneous. 5. 

Banks: National. 2: State. 1. 

Theatres: Legitimate. 1: Moving Pictures. 3: 
MlK4*eIlaneous (Auditoriums, etc.), 0; Total 
number of seats. 6,000. 

Location: On main line of Rock Island from 
.Memphis, Tenn.. to California and main line 
of Rock Island from Dallas. Texas to Chicago. 

Kansas City. etc. Terminal of Ft. Smith and 
Western and Oklahoma Railway Co. .tlso 
terminal of half do?:en triK'k lines, several lines 
supplying entire ^^est sl<le of state. 

Kansas City terminals and all territory 
and west. Dhrialon headquartera, offices, 

roundhouse and atiops. for the Pan Handle 
division eaat and weat and OkUtaoma DItIsIou. 
north and aouth. Large mllla, creamery, wash¬ 
ing machine and incubator factory. Ice manu¬ 
facturing, fouDdriea and many like Indimtiiaa. 

Manufacturing Establiakmants: Leading (Irma, 
Morris Manofacturing Co., El Reno Foundry 
and Machine Company. 

Special Infermatien: Ft. Rem* KetiH»iiBt 
station four miles froin city employs up to 
four hundretl civilian employees in addition to 
enlisted employees. Concho Indian M'hoola alx 
iiiHes. I.Jirge railroad center and in center of 
richest agricultural and dairy I'Oinruunittes in 
state. 

Residential Features; Beautiful residential 
district with most homes owned and paid for. 
No poor section of the Hty and even «‘<ilored 
section well kept and majority home owners. 

Retail Shopping Section: Extends 3 blocks 
from Wade street to Hayes street on both 
K(x*k Island and Bickford avenues, and two 
hlo4‘ks on Choctaw Including cross streets. Also 
five blocks on Wade street. 

Trading Area: 15 miles east, 25 miles south 
:iim1 north and 50 miles u'est. 

Wholesale Houses; Groceries, 1; Hardware, 
1. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automohUe agen- 
t'les. 7: c'ommercial auto, agencies. 3: automo¬ 
bile accessories, 15: automobile tire agencies. 
9; bakers, .5; cigar stores and stands (Including 
Ixdels), 24; confectioners (Including hotel 
stands). 12; delicatessen, 4; dnigglsts. 4: dry 
goods. 7; department stores, 2; electrical sup¬ 
plies. 3; florists, 2; fruits. :i\ ftiriiitii**'. 4: 
furriers. 1; garages (public), 0; gnwers. 20; 
liardw’are, 4; Jewelry, 3; meat markets, 5; 
mes's furnishings, 7; men's clothing. 12; mer¬ 
chant tailors. 4; milliners. 8: opticians. 3; 
photographers, 3; pianos (and miscellaneous 
iiiusical instruments), 4; radio supplies. 0; res¬ 
taurants (Including hotels), 20; rdioes. 7; 
sporting go^s. 2: stationers. 2; woinen’s ap¬ 
parel. 12. 

ENID, OKLA. 
1920 Population. 22.000. 

City and Suburban Estimate, 23.(RS>. 

Native Whites. 987o: Negroes. 2''r; Foreign 
Bom, one-»tuarter f>er cent: Industrial Workers. 
209^; English Reading, 100*}^; Families, 4,084. 

Schools; Public Grade, 9; High, 1; Junior 
High. 2: Parochial. 2; Number of Pupils, 1.504. 

Churches; Baptist, 1; Christian Science. 1: 
Congregational. 1; Episcopal, 1: Metho<list, 3; 
Presbyterian, 1; Roman Cathoil**. 1; .Miscel¬ 
laneous. Tt. 

Banks; National, 5. State, 1: Total Re¬ 
sources $8,845,186.80; Savings Bank l>e|K)sits 
Total $785,218.85. 

Theatres: legitimate. 2: Moving Pb'tures. 
5; Vaudeville. 1; MlscellaneouH (AiuHtorlunis, 
etc.), 2: Total number of seats. 0.200. 

Location: Metropolis of Northwestern Okla¬ 
homa. Served by Rmk Island R. K., Enid A 
Aiiadarko K. K., Ht. Txuils A San Francisco 
R. U.. Santa Fe R. R. Twenty-seven freight 

an«l passenger biises o|K'rating out 4»f tlte 4*it.v. 

Principal Industries; OH refineries (4), 
wholesale grocery and manufacturing of grocery 
lines. su4‘h as spices, staple articles, orlck. 
machinery supplies, printing, railroad shops 
and car building plant, milling. Iron (‘ompaiiy. 

Agriculture and Live Stock: This Is the 
center of the agricultural and live sto<*k In- 
diistires of Oklahoma. This section Is the 
greatest pure bred stoqk section In the south¬ 
west. I^argest wheat and small grain, and 
fruit sei'tion of the state. 

Manufacturing Establishments: 9. Leading 
firms, ('hamplfn Refining Co., Enid Vitrified 
Brit'k and Tile Mfg. Go., Alton Manufacturing 
A Mercantile Co. 

Special Information: Wholesale, jobbing and 
retail center for Northwestern Oklahmoa. Cen¬ 
ter of oil development and refining Industry, 
ten railroad outlets, largest numl*er of any 
(dty In Oklahoma. Several eastern and northern 
factories, such as National Hisenit (o.. and 
Case T. H. Co., have state distributing plants 
here, serving southern Kansas and all of 
(Oklahoma. 

Residential Features: Mostly one family 
houses. Boasts widest and longest and finest 
residential street fn state. No tenement dis¬ 
trict. No I>evHa-Half-Acre. Average home 
<*<»st $7,500. Clean streets. l»eautiful lawns and 
public parks, well kept. Prettiest park In the 
state Is located In very center of town, around 
which the main business district Is situated. 

Retail Shopping Section; Kxtenda around 
public s(|uare, which is 2 bhx'ks and 3 streets 
hmg and one blo<*k and two streets wide, 
for two and three bloi'ks on side streets. 

Trading Area: Extends 25 miles east, 
thirty-six miles south, sixty miles north, and 
100 miles west to the "Panhandle." Good 
roads traversable at all seasons of the year 
Insure dally trade from distant'es mentioned. 
Over 3,900 antomoblles In this 4'oanty alone; 
over ll.OOfi In tl*e area ont!lne«l. 

Wholesale Houses: Groceries. 4: Fruits. 4; 
llanlware, 1: Dry Goods. 1; Miscellaneous 
T.lnes, 30. 

Number of Retail Outlets for Nationally Ad- 
vsrtissd Products: Passenger automobile agen¬ 
cies. 21: commercial auto, agen^'les. 7: auto- 
tiioblle accessories. 9: automohile tire agencies. 
10; bakers. 4: cigar stores and stands (Inclnd- 
ing hotels), 7; (‘onfectloners (including hotel 
stands). 5: delicatessen. 1; dressmakers. 5; 
druggists, 5: dry gisids. 5; department stores, 5; 
electrical snpplles. 3: florists. 4; fruits, 7; 
fiimitiire, 6; furriers, 4; garages (puhllc), 7; 
gr«M*ers. 53: hardware. 5; jewelry. 5; meat 
markets. 7: mens* fiiriiishiiigs. 7; men'a clothing. 
S: iiMrehRiit tailors. 5: mHIlners. 0: opticians, 
3: pltotographers. 4: pianos (snd miscellaneous 

ii*asi«*Ml liiwtruu»eats), 8; radio suppllaa, S; 
restaurants (iDcladlng Imlala), 10; skoaa. t; 
H|iorting goods, S; ataSisaers. 8; womea's ap¬ 

parel. 9. 

FREDERICK, OKLA. 
IMO r«|n>Uti«n. S,«22. 

City and Baborbaa Estiiiutto. 5.000. (R«t 
|Hi|iuIatloD ol trad* territory 25,000). 

IfatiTO Whitoo, fSib; ■tyroos, 9% Foraiya 
Born. 2%; Indnstrinl Workers. .'.O';;: Enylisk 
Boadiny, 100%; Forailios, l.'i.’iO. 

Schools: I-ulillr tirade, 3; Uixb, 1: Junior 
Iliyh, 1; Junior Uolleyo, 1; Numlwr of Puiiils, 
1.200. 

Cburcbas; Biiptist, 2: ChrlstUn S<'ience. 1: 
MethodiHt, 1; Preshyterian, 1: K'.iiisn rfitlio'l.' 
1: UiscelUnrons. Cbrtatlan. 1; Cliur<'h of 
I'lirlMt, 1. 

Bonks: Notional, 2: Btate. 1:'Total U.- 
sources, 51,107.200.46; Savinys Bunkn IIcih.sUs 
Total. $1,730,138. 

Theatrea: lloviny Plctorea, 3; TotuI iiuiuImt 
of Heats, 1,500. 

Location: Frisco and Missouri. Ksiihuk A 
Texas Rys. I.ee Hlyhway and Rtur niKliway. 
County seat of Tillman County, in extreme 
southwest corner of Oklahoma, 13 miles north 
of Red River. 

Frincipal Industries: These liave to do a|. 
tnoHt exclusively with the ayrlcultural pursuits 

of tlie farmers in the city's trade territory. 
There sre elyht cotton ylns. a cotton oil mill, 

a floiiriny mill, a creamery and ice cream fac 
tory. and industriee of a kindred nature. 

Manufacturiny Establislunenti: Include the 
above and many smaller industries. City's in¬ 
exhaustible supply of pure water makes It the 
center of ice manufacturiny Industry for wide 
area. In 19*23 Tillman County yinnetl over 
42.000 bales of cotton, the greatest produc- 
tion of any '^ounty In Oklahoma. PitMluctlon 
and shipment of alfalfa seed Is a considerable 
iiidnotry. The Frederick Seed Farms raise 
|s>diKreed cotton seed and ship all over the 
south. City bus only daily newspaper In 
western tier of district. 

Residential Features: There Is a la rye per 
cctilaye of home ownerablp, with bungalow typ<' 
of isiustructlon: houses and yards well kept, 
ami civic pride dominant. Many lK>siitiriil 
1)0 Dies. 

Retail Shopping Seetion; tiranil avenne. 

Trading Airda: East 20 miles, southeast 30 
miles, south and west 15 miles, north 15 miles. 

Wholesale Housee; tirocerles, 2; Miseellsn 
eons Lines, Cotton Seed, 1. 

Number of Retail Outlets for Nationally Ad> 
vertiaed Products: Passenger automobile agen 
eies, 7; automobile accessories, 2; automohile 
tire agencies, 15; bakers. 2: cigar stores and 
stands (including hotels). 14: confectioners 
(including hotel stands), dressmakers. 4; 
druggists, 3: dry goods, 8; department stores. 
4; electrical supplies, 2; florists, 1; furniture, 
4: garages (public), 6; gnu'ers. 13; hardware. 
4: jewelry, 2; meat markets, 0: men's furnish¬ 
ings, 11; men's dotlitng, 9: merchant tailors. 

milliners, 3; opticians, 3; photogrnpliers. 1; 
pianos (and mlscellaneons musical instruments), 
4; radio supplies, 2; restaurants (iiicliuliiig 
liolelsl, 0: shoes, 11; sporting goods. 8: sta¬ 
tioners. 0; gift shops. 2; variety store, 1: 
liimlier yards. 3: paint dealers. 0: women's 
apparel. 8: cement dealera. 3. 

GUTHRIE, OKLA. 
Native Whites, 80%; Negroes, 2fl';r: English 

Reading, 77%. 

Bchoola; Puhllc tirade, 4; Illgh, 1; Jiiiiior 
High, 1; Number of Pupils, 2.500. 

Churches: Baptist, 2; Christian Science. 1; 
Episcopal, 1' Methodist, 5; Presbyterian. 3: 
Roman Catholic, 1; Miscellaneous, 3. 

Banks: National, 1; State, I; Pei>oslis. sp 
proximate $.3,500,000. 

Theatres: I.,egitimtte, 1: Moving Plctorcs, 3 
Total number of seats, 4,000. 

Location; Santa Fe, F. 8. A M., D. E. A li., 
El Reno A W. 

Principal Industries; <k>ttnn mill, oil ttiill. 
Iron fonnilry. mattress factory, basket factory, 
printing, railroad shops. 

Manufacturing Establiahmenti; Pioneer Cot¬ 
ton Mill. 

Bpecial Information; luirgesl Masonic Temple 
in the tswld; 15,000 membership; cost W.lkit),- 
000. Five deep mineral wells with an Incx 
liaustihle supply of water. 

Retail Bhoppiuy Section: Three bltsks cast 
and west on Oklahoma and Harrison avenues. 
Also three blocks on West Noble. Small gns" 
erles In ontlying districts to number of ten or 
twelve. 

Trading Area: Thirty miles in each directiim. 

Wholesale Honaea; tirocerles. 1: Meats. 2: 
Fruits, 1; Dry tioada, 4; Miscellaneous Lines. 
10. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Pradnete: Passenger automobile agen 
cles, 10; automobile accesaories. 15; automobile 
tire agencies, 5; bekera, 5; cigar stores st.il 
stands (Incltidlng hotels), 5: eonfectioners (In 
eluding hotel stands). (I; delicatessen, 3; dress¬ 
makers, IS; druggists, 5; dry goods, 4; depsrt 
ment stores, 2; electrical supplies, 4: florists. 
1; fruits, 1; furniture, 5; garages (pnhile), 4: 
grocers. 20; hardware, 3; Jewelry. 3; meat 
markeis. 5;" men'a fnraishing, 3; men's elolli- 
ing. 5: merchant tailors, .3: milliners. A; np 
ticians. 4; photoyraphera, 2; pianos (snd nils 
oellaneons musleel Instruments), 1; radio sup¬ 
plies. 2: restanrints llneliidlng hotels). 10: 
slioes, 2: s|s>rting gotsl*. 2: stationers, 5- 
women’s apiiarel. 2. 

Sec announcement on pac* ICS 

Retail Shopping Section: Exientls from 
County Court House east on Main. 10 blocks: Principal Industries: Hesdi|uarters 2nd Ills- 
south on 10th. four blocks: north on lOtli. three trii t of Ro<-k Isinml I.lties which Includes tlie 
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HENRYETTA, OKLA. 
tinn i 

IM* PopaUtira, ll.UUO. 

City aad Baburbaa Eatinuta. 20,000. 

Natiae Wbitai, fl.'i'l: Porairn Born. : (.twll 
IndnatrUl Workart, 0.*>%; Ea(Uah Beadinc, 4,100. 

Scheola: PiiMir Cradr. Utah. 1; Junior liandlm. broad, flour, fwl. rtf. Oiirliia ••wi-fit aonrnil buninom. A Bnr tonriat i-amp l» 
Ulab. 1; raroTblal, t: Number of Puplla. 2.900: jiotatora. roaatinp coffee. iNitlline worka. |•eanllt lurated In the aalMirba on Take Miami with 
litdlan Bchool 1; Apricuitaral Bchool. 1. batter mannfacturinit, printing. pInninK cotton, flne bathinp, boatlnp and fiahlnp. One of tha- 

Churchaa: BaptUt. 1: Cbriatlau fblen.-e, 1; '"O •”<» «*»>« ' ’.Tlhe'^w'^rM'Tllr Ih 
l■«I»a.eatb.■■al I- Rnia.-onai 1- MethoHiat. 2: Ptlaea. in the world haa Ifa bOM here aa weH aa 

iiKttaa 1; Avrk'ultanil !^hool. 1. 

Churcbat: BaptUt. 1; t'brUtiau 1; 
t'onffrriratioiial. 1: Kpl«4‘op«1. 1; M^tbodlat. 2; 
Pr^ahyt^Han. 3: Roman Catholic. 1: MU^cl- 
lancoiiN. 2. Alao Army V. M. T. .4. and Halra* 
tion AfiRY. 

Baaks: Natlonul. 71. 

Theatrat: MotIhi: ri<*tur«‘H. 2: 

l^eadinr ”^^^7 other htrdr •# pw 

hrma, McAleater Cotton Oil Co.. McAleater Roaidontial FaatvToa: 

■nnofaetarinc SatnblUhmanti: 1». l.eadlnp "’•"y ®“*'' •* PW teed cattle and hoaa. 

(Irma, McAleater Cotton Oil Co.. McAleater Kaaldantial Paataroa; Hlaml ia note<l for 
Macaroni Factory. Hardman-KinK Co., Moutbern Ita excellent homing aceaaaaiodatloaa. There 
Ice A I'tilitiea, Bale-Halaell Co., (potato cur- are very few two or three room houaes or 
Ilia, <-offee rouatlng, peanut butter nianufactur- old ahabby butldlngn. Hajorlty of honaea range 
ing Jobbem). UrilHn (Srocerv Co. (coffee r»a«t- from flee rooma air and many of them coat 

9S'ii ; FamiUea, 3,(100. 

(.tudltorlnma. etci. 2: Total nnmlier of aeata. peanut hotter manufacturem), Colrert liw tlO.OOO and up. Ahoot 90 rooming houaea 
4.100. Cream Co., Cota Cola Bottling Worko. Ch<M-ta« and apartment honont. Natnrel gaa in the pre- 

Loeation: On tlie Kria)^ and Rwk laland Pnaaed Brick. Newa Capital priuting, Fangb- 
Boboola: Public tirade, 14: High, 1; Junior rallroada P2 niilea aoutbweat of Oklahoma City Auto Spring Co., Shipley Baking Co., etc. 

dominant fuel and the water and light ayatema 
(municipally owned) furnlah excellent aerrice 

High, 1; l>arucbUI, 1; Nnuilter of Pupila. 4,300. .nd 200 milea north iif Ballaa. Haa excellent jotal ralm of yearly output of faetoriea oo. »1 prlcea. Aophalt atreeta and concrete 

Churoliaa: Baptlot, 1; Chriatlan Science, 1; railroad aerrice. which faellltatea the ahipment timated at fl.TSfl.lBfl.OO. ^ewalka do away with a“ **- 

Epiacopal, 1; Methodist, 1: Preabyterian, 1; nf mercliandlae (o all parts of aouthweatern a™i,i information- Isication of city makes . .“1“ - “ 
Komau CtUolic. 1; 5, OkUbom« «nd wnk,^ tl.U tlie U.dloK whoU- cTntlr 

« . o o A rm o . M ™ mU dUtributlon i»olnt in thU iwfotion of tW , Vaft u « St^ * ». 1? 1*1 •everal troilUr hoteU. 
Banks: State, 2; Total Kenonrrea, t>klahoma Coal fields. Two trunk lines with ^ -a. 

..ssrv state. ,_.... ... _. .. ...ti..... \i^ Retail Bhonninn Bection: 

Koiuau Catholic, 1; Miaecllaueoua, 5. 

Banks: State, 2; Total Kesonrrea, 

iM>. 

mated at SI 756 6.*»6 00 sidewalks do away with alt the dust and dirt. 
_ ..-w*L w ...a .. Tw® 5-storled hotels (150 rooma eackK rank 
Bmcial Inforaation: Taxation of city n.akes ^ anywhere. There 

of liklahoma Coal Helds. Two trunk lines with 
brnnehes and an electric railna.v give Mr Kotail Shopping Section: Main ahopping sec- 

Th..ir..- Ta.eitlm.te 1 Moving I’Ictnrea Principal Indnatrld: F-rt Sill. IC.-KiO soldiers. excellent distribution. McAlest.r has tlon « blocks on Main atreet and 3 blocks 
• \IU<^rHn«.iis Audli!;rlm nioi.thly payroll *30(i.0<l0 Medicine Park and water supply of any city In state. «" ^ntral arenne with some 23 or nioro 

'uinbl-r of ^its 3^^ ‘ *’ * Wichita Monnlalus. summer reaorts. OH re- ronslsts of three artlflclal Ukes. colle.-tlng "(n*" ofottered In the resldenee dia- Wichita MountaiuH. summer reaorts. Oil re- ronsists of three srtlflcUl lakes, oolleidtnit "null stores scattered In the resldenee dia- 

flneriea. oil Hel.l (pachliie aliopa. electric power water over area of 40 miles. Rainfall is evenly 
Location: On malD Hues .'<t. la>uiii * dlatrlbutlon center, atructnrnl oteei worko. cot distributed throughont year. Surface. billy Trading Area: A radlua of 20 milea around 

i'rauctsco and Kansaa, Oklahoma and Gulf Bys. ton gins, cotton oil mill, flour mill, elevators 
rhirteenth in point of tonnage oo entire line of railroad shops. 

heltere<l valleys traversed by streams the city with a heavy trade from the lead and 
well stocked with game flsh. Valleys 

Fri^. nnd prlncipnl ahipplng ^iDt of K 0. *„„,,cturing EstahUahmant.: to. Ireatlliis atfricultural land. Truck farming, small fruits the city 
y.inc fields along the N. B. O. R. R. north of 

A G. Junction point of federal aided high Larran% Tank Corporation. P: 

»sjs Nos. 7 and 12 for ()klaboma City, Tuisn factory, Monnt fleott and Fuller crei 
ark ami dairying profitable. Wholsaale Houtsa: Groceries. 4: Meats 

Mild Muskogee. Hourly taxi se 
ilirectloOH, serving large territory. 

nmipit iZxi \Zrxi7‘l iu fta.ir factory. Monnt Scott and Fuller Reildential Features: Mostly new well kept Fruits, 1; Coal, 2; OH and Gasoline. 4 
ls«e^ territory eries Ij.wton Reflnlng Co . aouthweatern Light ,,„„y bungalows and homes. A few two Mu„bor af Katail Ontleta for Hatioaall 

and Power Co.. Lnwton Mattreas factory. Lav 
Principal Industriea: I.argeat coni Held in ton Tent nnd Awning Co.. Walker Flour Mill. 

Miiitliwcst, 04 minea: sine smelters, uH well Independent Cotton Beed OH mill. lAwton Ponl- 
iisils, brick and tile pluuts. 

Social: Country club having likl acres with 
:>(l liole golf course: 
■ 11(1 fishing. 

12-acrc lake for Isiating timated at ft6.000.(XH). 

try and Egg Co.. laiwton Ice Cream Co. are all modern, clean and well kept and show agencies. 13; bakers. 8: cigar stores and stands 

ToUl Talus of yearly output of faetoriea aa- windows always attractive. None la-tter. No „„oi„rti„g hotela) 7; confectlonera (iiicliidlng 

matod at 96.000.000. dresamakers. 4: druggists. 4: 
Special Information: Ixtwton business men <“ $8,000 predominate. .\ few *10.000 goods. 3; department atores. 5: electrl- 

oi.e family bungalows anti homes. rew rwo Mumbor ef Rstail Ontleta for HatioaaUy Ad- 
fnmlly honaes and two or three apartmenta. yartiaed Products: Passenger automobile agen- 
Clty la well paved and the best lighted town 9. TO„„,rrial auto. agenlcea. 9; 
in liklahoma. Hmall ahopping area, but stores automobile accessories. 15; automobile tire 

Bpooial Informotion: (Tty Is liH-ated in cen- snd wholesale bouses receive every year In the *'"* 
i«T of th« great oil field of Oklahoma. Offera neighborhood of $4,000,000 from Fort Bill, 
fuel guM Id quantities of 700,000,uu0 cubic feet Tourists this year have spent $2,000,000 in the 

cal supplies. 4: florists. 1: rurniture. 7: 
Retail Shopping Bection: Tlie Katy railroad garuges (public). 8: grocers, 36; hardware, .3; 

iiiis from north to south through the center jewelry. 5: meat markets, 12: men’s fumfsh- 
ilaily at 8c. per 1,000 feet. Greatest coal field Wichita Mountains most of which comes Into of city. Shopping district Is all east of Katy. ing. 3: men'a clothing. 2; merchant tailors, 1; 
ill miuthwest. Great beds of tile shale; 12 I.nwton. T^awton is a wheat and I'otton market 
luiur run to Kansaa City, St. luiuU and Dallaa. ing center. 

rrineipal business section from Katy east to milliners. 
Firth street on Choctaw and Grand avenues fiianos i 

Two hours to Tulsa and Gklaluiiiia t'lty. 

I, 4: opticians, 6: photographers. 1: 
(and misrellaneons musical iiiHtm- 

Betidential Features: Mostly fur light house hkx'ks). Main. Becond snd Third streets ments). 1; radio supplies. 3: restaurants (In- 

Residential Features: Private homes pre- keeping apartments. I^arge number of railroad. business streets for eluding liotels). 18; shoes. 2: i 
(toininate even among the working class. Two industrial and civil servlt^e workers’ homes on six hUsks each. Gne mile nortli on womens apiairel, 2; plumbing, 2. 

Mlieeial apartment booses. Common labor tene South side. Gore addition and Fort BUI boule- Ktrect In what was old McAlester are aeveral 

iiieiits around mines and smelters. Three besu- vard form exclusive residence sections. Homes other eiiteriirli^s 
tifiil residential districts overlook the city. |u latter average $7.r»00 each. * usual neighlsirhood grocery and market 

rangiog from to *12..m City througbout the resblenl por.lou o, 

,i.ay be dew-rl^I MU great earthen sa^r file ^^^^s west from Rook Island Railroad live "‘1 . ... „ 
vurroundlng liHU being the rim. A iwculiarly ^ p avenues, with automobile Trading Area: Alsmt thirty-fiv^ miles east 

T’lirturt'Sdtto location. agencies on E avenue. I numially large mini- n-rth. south and west. Paved lilghvvays wll 

Tile usual neighNirhood grocery and market 
i'* found throughout the resident portion of 

I lie tow*n. 

Trading Area: Aliout thirty-five inilen east, 
north, aoiith and w'est. Paved liighwayM will 

MUSKOGEE, OKLA. 
1920 Population, 40.000. 

Native White*. 82.3%; Negroes. 
RetaU Shopping Section: Extends 10 blocks ber of filling stations and cafes due to large “<sm lie completed ronnectinc all parts of (he English Reading, 100%; FaBilies. 8, 

nn Main St.; 5 blocks on Trtldgeon; 4 on Broad- tourist trade through here to resorts In the '•"''••ty •"'I adjoining territory. At present Schools- Public Hrade 12-9 \Vh(,e v 
.V.J-; “Neighborhood" territory of Knsa. Sl«-l- Wichita Mountains and also because of Fort “'> » the completion of pave.1 highways . » 

ter City, Dear, Scholter, Oalton, Pleasant Val- Sill, personnel of -••lih-li consists largely of nn- 'portion of our business comes from j. i.gr9<.hinl 3- 'Number of Piinlls 
ley. Crystal City—all coal and oH suburbs with married men. Iji wton Is an army town and t®"' ”>• ?" 8}w)’ ' «''®<-''lnl, 3: Number of Pupils. ley. Crystal City—all coal and oH suburbs with married men. Ijiwton Is an army town and 
i-nstnmary shn(>s. but do the bulk of their Its business district is of about the sise usually 

trading In Henryetta. A large farm and pool- found In cities of 20.000. 

try raising center, cotton the eapeclal erop, ^ „ten.ls from 

while 11 special imultry farms form the addl- * „rtln« of 2.1 miles Iteadv-to-wesr 

liiivtng a population of 2.000 to 3.000 each. 
rcHchfHl by electric line giving liourly service. Churches: Heptist. ('hrititisn S4denc( 

trunk line, one branch line and good high- t'ongregational. 1: Episcopal. 1: Hebrew. 2: 

tlonal Industry. A special milk goat breeding 
fnriD ships milk stock throughout the country. 

Tradioc Area: BxtendM about 7 miles north. 

k’sys. $l..V)0.0n0 Is being expended on (xin- 
rete highways Ip addition to state Improve- 

and .lotbiiig drawing trade as far as f®riy and 
fifty miles, due to high class of shops, which * i « « • 
cater to army officers* wives. Interurban to , Wnoletale Houses! Groteru 

half way to Okmulgee, 20 miles south west Fort Sill which is also connecter! with city by 

Wholesale Houses: Groceries, !!t Meit*. 1: 
Fruits. 3: Hanlware, It tlakerles. 1: Miscel- 

Wholeaale Houses: Groceries, 3; Meats, 1; of business from post. 

oncrete highway four miles long draws big b*ncouH Lines, Candy. 1; Flour and F«*«*d, 3; tHI. 

MettuKlist, 5—5 Colored: PrethTterian. .5: 
Roman ttathoHc, 2; Mlscellane<ius. 8 White. 
r» Colore<l. 

Banks: National, 3. 

Theatres: I,egit1mate. 1; Moving Pictures. 

KnillH, 2. 

Number of Retail Outlets for Nationally Ad- 

Wholesale Houses: Grot'eries. 4: Fruits. 2. 

Nui^er of Retail Outlets for Nationally Ad- 
ertlsA Products; Passenger automobile sgen- rertiaed Products: Passenger automobile agencies, vertlsA Products; Passenger automobile sgen- MJe* accessories 10- 

eoiiimerclal auto, agenebs. 11: automobile cles. 8; commercial auto, agencies. 1; automo- |.>. 5- cigar 
iK'cessorles, 16; automobile tlr*. Mgencb*s. 8; bile accessories. 1; automobile tire agencies. 4; |"« 40- 
hakera, 4; cigar stores ami stands (Including bakers. .5: cigar stores and stands (Including 10. yirouani 

Number of Betgil Outlets for Nationally Ad- Vallcy K 
vertiied Frodneta: Passenger automobile agen- pi (;thsf 
lies. 6: commercial auto. agen<'ieM. 3: automo- nectlon 
bile accessories. 10; automobile tire agencies. 

12; bakers, 5; cigar atores and stands (inclinl- 
Ing Itotels). 40; confectioners (Including hotel Frincipi 

stands), 10; dressmakers, 15: druggists. 10: 

Location: M K-T Ry, Frisco. Uy.. Midland 
Vslley Ry., K. O. A G. Ry., Interurban to 
Ft. (ftbson (10 miles) for Mo. Pacific j^on- 
nectlon. Pus service to town** east, 'ooitb 

tsneons musical instruments), 1; radio supplies, miscellaneous musical Instruments). 2: radio 
2: restaurants (Including hotels), 14; sho's, 1; 
sis»rtir.g giMsIs. 2; sialloiiers, 2; women's ap 
pare), 4. 

HUGO, OKLA. 
1920 Population, 8,3)18. 

City and Suburban Estimate. lO.fHio. 

supplies. 3: restaurants (Including hotels). 10; 
sb<»es. 4: sporting gofsls, 2: ststloners, 2: 
x^omeii’s apparel. 5. 

McALESTER, OKLA. 
1920 Population, 12,093. hasod upon com 

imrutivr si-linnl piirollmont of 1920 and 1924. 

iiiiikIchI instrumonts), 5: radio supplies. 3: res 
iHiirsnts (InrIndInR hotels), 10: siMves. )7: 
sportins goods, 3: stationers. 12; women's sp 
luirel, 10. 

See announcmaent on paAv 123 

hotel Principal Indnttriaa: OH, gas and agrieiil 
K). tiiral center. 3 reflnerles, 70 factories. 

,.|p,. whnleaale and Jobbing houaea, 3 railroad simps, 

riirnl- printing ofllcea, S green bouses and (isace 
43. Cotton 011 Company's branch. 

•. 8: Manufacturing EstnbUahm«nti. 70. Ix-adinc 
mer- (Irma, Muakoxee Wholesale Orw-ery Co., okay 

s. 7; Tniek Co., Roberts Mattreas Co.. W. R I,ants 
neons .Mfg. A Supply Co., Oklahoma Engine Machine 
: res * Roller Co., Muskogee Iron Works. Soiitliern 

17: t'resinery. K. W. Klo* Tent A Awning Co.. 
« sp Friin.ls Vltrle Brick Co.. Olffor Marble A 

Crnnite Works, Star Tin A Heating Cm tVen- 
f iliilorxl. 

MIAMI, OKLA. 

Nativ* Whitei, 89%; Hogrocs, 10%; Foreign estimated imputation today would be 

Born. 1%: IndnatrUl Woikera, 22%: Eagliih 18."80. 
Beading. 93%; FamiUea, 1,400. 

Schooli: 0: Nnmlier of ITiptIa, l.S.’VO. 

(Biurcbes: 7. 

Banks: 1; Total Reaoiiries, *4.670,000. 

ThantrM: 2; Total nuiiilier of seats. 2.IHI0 

RoaidentUI Features: One family honaes. 

Ketail Shopping Section; 0 blocks. 

Trading Aren: 12 mile radiue. 

City and Suburban Estimate. 18.000. AH 
reached by our street car system. 

Native Whites, 81%; Negroes. 16%; Foreign 
Born. 3%: Industrial Workers. 40%; English 
Reading, 90% ; Families. ,300. 

Schools; riihlle (Irade. 8: High. 2: Junior 
High. 1: raroehlal. I: Number of Pupils, 3.200. 

IttO PopuUtioa, 6.807 

Citv and Suburban Estimate; 1 
8 ctai Siiburimn 2..K(0 

Native Whites. 98%; Foreign Born 

Total value of yearly output of factories 
estimated at (t2.(NIO.OOO. 

Special Information; *2,r4)0.00n (10 El. e 
trie Plant. .30,000 H. P. G. P. of 22..'i<NI K W 
lax-ated he-e: Htate Hchool for the Blind; 

Rarone Indian I'nlverslty; OH fields aonth,. 
unit. City west, ami north. The first week in each Oc¬ 

tober tlie Oklatioma free state fair ia held at 
n, 2'.: In- t^e fair grounds In Muskogee: headi|uarters of 

dustrial Workers. 30%: EngUsh Reading, Five (Tvillaed Tribes, houaeil In gl.'iO.OOO Fed- 
KiO''# ; Families. l.TiOO. 

Schools; Public Grade. 

ersl Riiilding: Khrine Temple. 

Residential Featurea: Most 

Trading Aren: 12 mile radiue. dinrehat; Baptist. ,3; Christian Metenee, 1: 

W U . 1, O .1 . a -W II Episcopal. 1: Metlmdiat. 9: Presbyterian. 2: 
N^ber of ReUH OutUU for f®tlo>mHy AA- „„„„ ,. Ml.eellaneona, 7; a1.m 10 
rtued products: TassengiT sutoumbile SR*'n- rhurrhfs 

llish. 1: Niimli^r of Pupils. 2.526; Junior fHmlly hom^x ami bunxalowii pi^dominate. 50''^^ 
('ollog**, 1: HumIih^hr Collpfce. 1. cltix^na own hom^. f^w aiNirtmeut bouaex. 

Churches; Baptist. 1: Christian Science. 1: "" ‘on-n'-nts. 200 acres of improved parka. 

KpiMsipal. 1: Metlmdiat, 2: Presbyterian. 1: Retail Shopping Section; Extends west from 
Roman Catliollc. 1: Mlacellaneoiis. 1 Christian: M KT Railroad tracks for seven blocks on 

vsrtised ProducU: Passenger aatoumhlle agen¬ 
cies, 6; commercial auto, agencies, 4; aiitoiini- 
blle accessories. 4: antoniohile tire agencies. 
4; bakers, 2; cigar stores and atandn (includ- sources (6.3.33.242.(H) (March 31. 1924); Sav¬ 
ing hotels), 7; confectioners (Including hotel lugs Rank Itepoelts Total. *1.098 821.89. 

' *• V Thoatroa: I.egltlniatp. 1: Moving Plctnrea. 
*<^s. 4; department store-. 1: electrical sup Mlacellaneoiis (Audllorliims. etc). 6: Total 
lilies. 3: florists, l: fruits. 1; furniture. 3: ono 
garage (publlr). 8; irrorvra. 10; hardware. 2; 
Jewriry, 3: meat markets, 6: luen’a furnialiinga, I^atlon: Tlie priitripji 

ilm‘op«l. *1: Melliidiat. 3: Preabyterian.’ 2': " 1 ^^tt**** *>•/ Okmolree (parallel atreeta) and 

iman Catimlie. 1; Mtseellaneons. 7; aim 10 Banka: National. 2; Slate. 1 Total Re- •‘"i ""*■ 
gro elmrchea. sources. *5.000.000: Savings Ranks Deposlia ®" Broadway and OkmiiIge< 

Total. *.300.000. avenue, with the oeiuil number of residential 
Banks: National. .3: .Stal^ 2: Total Re- , ,,, . . ... markets, groceries and drug stores, 
nrces *6.3.33.242.(K> (March 31. 1924): Sav- ., 'ng 1 letiires. .. 1 amlevllle. Trading Aran Extends for a rsdin. or im 
wm um.afe tWffwk.1*,. 'TnOmi <1 MS ftoi UQ -• Mlwellaneou* (a^udiforiiimH. 1: i« j * ror a radius of lOt 
gs Rank Itepoelts Total. *1.098 821 89. nnmlier of seats. 1.-410 "'"r '7"" """>*0 •"<« »"'• facilities and baH 
Thaatraa: TaegItIniMle. 1: Moving Pietnrea. - .. .. . , surfaoe^l roads. 

.oT^rTZ:;, KaUs'^oirhorT r/u.r:mrN«rth: ^.^Who..m.. Houm.: Groceries. «: Meats. 
eastern steam and electric lines, furnishing H®rttware. 3. Dry (omda, 1: Mia 

Location; Tlie prinetpal point of diatrlliiitton ,||rert conneetlon with K. C. St. Imuls. Tulaa. I-'*. 

Broadway and Dkmolgee (parallel atreeta) and 
on all cross streets, aim one hlm-k east of 
railroad tracks on Broadway and Okmulgee 
avenne. with the ooiuil number of residential 
iiiarketa, groceries and drug stores. 

Trading Area: Extends for ■ radius of too 
milea from railroad and hiia facHItlea and hard 
surfaceil roads. 

_ Wholcsala Bouses: Grm-eries. 6: Meats. 3; 

2: men's clothing. 4; nieidiant tailors. 1; J"' "®ntheaatero Oklahoma. On two triinklinra. Muskogee. Oklalmma (Tty, and muthern point 
nllllDera, 2; opticlana, 2: photograpliera. 2: Tlie M, K. A T. Railway from St. Imula, .\iso oonii«*«'tM with Katy at Columhua. Kamui 
Pianoa (and mIttorllanroiiM mnnlcal inatrum«>ntxi. City and all northern pninta; alao Trxaa. T-sim-A-A—. t______ pianoa (and miftorllanroiiM mnxical lnatrum«'ntxi, ,**V‘^* Uity and all nortborn pninfa; alao Trxaa. 
2; radio aupplioa, 2; rratnnrantx (ln«dndlng Now Maxiro and wa«tam polnta. 
Iiotala), 6: ahoaa. 2: aporting g4M>4|H, 1: xlntioiiarx, Tba Katy haa a bmnrh llna that axtanda aaat 

from MrAlaatar throngh tha ctuil Arid. Thr Manufacturinf Eatal 
Chicago Rock laland A Pacific givra na coaat torira. 2. 

to coaat arrvlcr fnmi mat to wrat. A branch Bpaclal laformation: 

Friacipai ladaatriaa: l<*c creamrry product 
nnltary toHrta. 

Maaufacturiat EatabliahmeaU: Cigar fa< 

and aouthern polnta. Numbar tf Ratail Ontlata far Natioaally Ad*, 
at Columbua. Kanaaa. vartisad Froduets: Paaa«>ngar Antomobilr ageo* 

ce creamery products. 'V '3>mmerrial auto. agencies. 1: 
initomolille arcessorles. 6: automobile tire 

h-,—... ni S agencies. 16. bakers. 8; cigar store* and stends 
hmenu. (itsr far- (Including hotels), 19: confectioners (ioeludlng 

iMitel stands) 13: dressmakers, 22: drnggtsta, 
Miami at the miith 29; dry gomls, 10; deiiartinent stores. 6; elec'- 

LAWTON, OKLA. 
19*0 Pepnlation, 8.962. 

City and Bwburbaa Estimato, Approximately 
14.nnt> Inclodlng Fort RilL 

line extmda to the mnthvrast to the oH field ©f the largest lead and sine field In the world trlcal siippllea. 6; floriats. 7: fnilti 3- 

7^, business and wealth Is largely drawn furniture. 16: fiirrlera. 1; garages (pubHc). 2o’ 
electrieni plant *» tb- state. Is Imted at Me- fmni this source. Many of the largeat opera- gro<-er*. 113; hardware. 10: Jewelry. 7; meat 
Aleater Md ^ raining centers l.i miles miith- thefr ofllces in the city snd operators markets. 24; men's furnishing. 2: men's cloth- 

east of MiAlester workmen live here. Hsnl surfaced roada. log. 18: merchant tailors. 3; milliners, 10; 
Principal Indnstrisi: rvisl mining and Job- ssplmlt. and concrete traverse the country east opticlatts. 4; pbotngrapliers. idsnoa (ami 

hing. grocery Jobbing, hardware Jobbing, candy to west ami north to south furnishing easy miscellaneous musical Instruments). 5: radio 
Nativo WhMo*. 89%: Vagrooa. 10^: Furelfu lobMag. munufactnring inacamni. Ice Ire acceaa to tl»c city fmm both mining ami farm- atippliea. 6; reataiiranta (inclufilng hotela). 

Born. 1%: ladustriul Workora. 10*%<: Enffliak rream. cotton oil and meat, brick, tank*, filter*, ing aectlon*. The city I* alno the «*oiiMty «eat 35: *l»oea. 8. aportfng rfwxU. r»; atatlonera, 4* 
Beafilnf, 95''J: Familiat. 2,000. twine. Mhirt*. aiito tag*, anto *prlngx. wmMi »»f oituwa county whldi mc;.n<i much to tl>e women’* apiMrel. .5. 
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OKLAHOMA (Cont’d) 

NOWATA, OKLA. 
19S0 PopoUtion, 4,433. 

City and Bnbnrban Eitimate, 8,000. 
Katire Wliitai, 88%; Nacroes, 11%; Paraicn 

Barn, 1%; Indnatrial Workers, 27%; Enslisk 
Beadinc, 91%; Families, 1,077. 

Schools: 4; Number of rnplls, 1,475. 

Churches: 6. 
Banks; 4; Total Reanurces, $2,950,000. 

Theatres: 2; Total nnmber of seats, 1,100. 

Residential Foatnres: One family liomea. 

Retail Bhoppins Section: Five blocks. 

Trading Area: North and west 10 miles, 
south and east 15 miles. 

Biunber of Retail Outlets for Nationally Ad¬ 
vertised Products: I’aKseoK'T automobile agen¬ 
cies, 4; commercial auto, agencies, 2; automo¬ 
bile accessories, 6; antomoliile tire agencies, 6; 
bakers, 3; cigar stores and stands (including 
hotels), 3; confectioners (Including hotel 
stands), 3; dressmakers, 3; druggists, 4; dry 
goods, 3; department stores, 1; electrical sup¬ 
plies, 2; Borists, 2; fruits, 2; furniture, 2; 
garages (puldic), 0; grocers, 8; hardware, 3; 
Jewelry. 2; meat markets, 4; men's furnishings, 
2; men's cloUiing, 3; merchant tailors, 3; 
milliners, 3; opticians, 1; photographers, 1; 
planus (and miscvllaneous musical Instrumeuta), 
1: radio supplies, 2; restaurants (including 
hotels), 5; shot s, 3; stationers, 1; women's sp- 
parel, 2. 

OKLAHOMA CITY, OKLA. 
1920 Population, 97,700. 
City and Suburban Estimat*; 1923 Di¬ 

rectory Census City only 133,983. Suburban 
estimate, 150,000. 

Native Whites, 89.8%: Negroes, 7.4%; For¬ 
eign Bom, 1%; Industrial Workers, 6%; Eng- 
gUsh Reading, 96.2%; Families, 26.000. 

Schools: Public Grade, 86; High, 2; Junior 
Ulgli, 5; Parochial, 5; Number of Pupils. 
28,<XK): I’aruchlal Ollege, 2. 

Churches; ISaptist, 13; Christian Science, 1; 
Congregational, 3; Episcopal, 2; Hebrew, 2; 
Methodist, 12; Presbyterian, 7; Roman Catho¬ 
lic, 3; Miscelluneous, 29. 

Banks: National, 8; Total Resources, $35,- 
3‘22,.399. 

Theatres: l.egitimate, 2; Moving Pictures, 
9; Vaudeville, 1; Burlesque, 1; Miscellaneous 
(Auditoriums, etc.), 2. ToUl number of 
seats, 28,000 approximate. 

Location; Geographical center of Oklahoma 
on main line, Frisco, Rock Island, Katy, 
Bantu Fe A Forth Smith A Western R. R. 
Has network of iiiterurban electric lines center¬ 
ing here and extensive highway system con¬ 
nects city with towns throughout radius. 

Principal Industries: Packing plants, Ford 
assembling plants, milling, jobbing, printing. 

Manufacturing Establishments: :i85; leading 
log lirms: .Morris & Co., Swift & Co., Wilson A 
Co., Ford Motor Cur Co., Acme Mill., Oklahoma 
City Mill Co., Oklahoma Cotton Growers Ex 
change. 

Total value of yearly output of factories esti¬ 
mated at $125,U(X),ObO. 

Special Information; City is jobbing center 
of Oklahoma, in center of rich wlieat and 
cotton belt. 

Residential Features: City of flne Immes. 
Residential district nil new. Uniigalows prc 
domimite, few apartments. practically no 
slums. 

Retail Shopping Section: Main. 0 lilocks; 
First, 3 blocks; Second, 2 blocks; Grand, 6 
blocks; California. 4 Idwks; Reno, 4 l.lm-ks, 
Broadway, 5 blocks; Robinson, Harvey, Hud¬ 
son, each 4 blocks. 

Trading Area: Seventy-live miles In each 
direction. Number of visitors unavailable. 

'Wholesale Houses: Groceries. 9: Meats, 6; 
Fruits, 7; Hardware. 2: Dry Gootls, 2; Mls- 
cellanttous Lines, Furniture, 3; Auto Sup- 
pliea, 4. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Paaaenger automobile agen¬ 
cies, 41; commercial anto. agencies, 5: 
antonioblle accessories. 141: automobile tire 
agencies, 5; bakers, 10; cigar stores and 
stands (Including liotels), l.'lO; confectioners 
(including hotel stands), 130; delicatessen, 2; 
druggists, 92; dry goods, 15; department stores, 
8; electrical supplies, b7; Borists, 1*1; furniture, 
.33; furriers, 4; garages (public), 85; grocers, 
425; hardware, 17: jewelry, 23; meat markets, 
425; men’s furnishing, 18"; men’s clothing, 18: 
inondmnt tailors, 6: milliners, 28; opticians, 6; 
piiotographers, 15; pianos (auil miscellaneous 
iniisical instruments), 5: radio supplies, 12; 
restaurants (including liotels), 200; shoes, 28; 
siKirting goods, 11; stationers, 8; women’s ap¬ 
parel. 21. 

OKMULGEE, OKLA. 
1920 Population, 17,430. 

City and Suburban Estimate. 33,000. 
Native Whites. 79.1%; Negroes, 19.0%; 

Foreign Bom, 2.3%; Industrial Workers, 24%; 
English Reading, 85%; Families, 4,i:i.S. 

Schools; 17; Number of Pupils, 4,021. 

Churches: 16. 
Banka: 6; Total Resources, $15,190,000. 

Theatres: 4; Total number at seats, 5,050. 

Resiitential Features: One and two family 
houses. 

Retail Shopping Section: Ten blocks. 

Trading Area: 25 miles north, east and 
south, 35 miles west. 

Numbor of Retail Outlets tM Nationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, 20; conimircial auto, agencies, 6; automo¬ 
bile accessories, 10; automobile tire agencies, 
10; bakers, 7; cigar stores and stands (Includ¬ 
ing hotels), 5; confectioners (Including hotel 
stands), 7; delicatessen, 1; dressmakers, 28; 
druggists, 13; dry goods, 5; department stores, 
3; electrical supplies, 5; florists, 2; fruits, 6; 
furniture, 5; garages (public), 10; grocers, 63; 
hardware, 6; jewelry, 6; meat markets, 23; 
men’s furnishings, 12; men’s clothing, 8; 
merchant tailors, 3; milliners, 8; opticians, 3; 
photographers, 5; pianos (and miscellaneous 
musical Instruments). 3; radio supplies, 6; 
restaurants (including hotels), 25; shots, 8: 
sporting g(x>ds, 3; stationers, 3; women’s ap¬ 
parel. 8. 

PAWHUSKA, OKLA. 
1930 Population, 6,414. 

City and Buburban Estimate, 11,000. 

Native 'Whites, 90%; Negroes, 5%; Forsign 
Bom, 6%; Industrial Workers, 20%; English 
Reading, ; Familiss, 2,000. 

Bchools: Public Grade, 3; High, 1; Paro¬ 
chial, 1. 

Churches: Baptist, 1; Christian Science, 1; 
Episcopal, 1; Methodist, 1; Presbyterian, 1; 
Roman Catholic, 1; Miscellaneous, 3. 

Banks; National, 5; Savings Rank Deposits 
Total, $8,500,000. 

Theatres: Moving Pictures, 2; Total nnmber 
of seats, 1,400. 

Loihition: Santa Fe, Midland Valley. 

Principal Industries; Oil and gas, brick, 
stock raising, flour mills, Osage Indian Agency. 

Special Information: County seat of Osage 
County. Richest Indian nation on earth. 
There are 2,2*29 allotters who receive about 
$11,000 per headright annually. Quarterly 
June payments $43,000—total $13,000,000. 
Tliese iieople receive this immense sum as a 
result of sale of oil leases and royalties. Con¬ 
sidered to l>e the best town In the Southwest, 
as Indians buy only the best and spend their 
money freely. 

Residential Features: Area spread out 
considerable for sise of town. Many flne 
homes and also quite a few one-story bunga¬ 
lows. Tendency toward building better and 
more expensive homes. All streets paved. 

Retail Bhopping Bection: Main street, 4 
blocks; KIkeka street, 3 blocks. All streets 
paved, very modem business section. Five 
new buildings expected of 5 stories and build 
iiig all built for permanency. 

Trading Area: Twenty-flve miles in each 
direction. County Heat of biggest county in 
tlie state. Larger than the whole state of 
Delaware. 

Wholesale Houses; Groceries, 1. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, 8; commercial auto. agencies, 2; 
automobile accessories, 6; automobile tire 
agencies, 2; bakers, 3; cigar stores and stands 
(including hotels), 15; confectioners (Including 
liotel stands), 6: delicatessen, 2; dressmakers, 
8; druggists, 5; dry goods, 10; department 
Stores, 2; electrical supplies, 2; florists, 2; 
fruits, 3; furniture, 5; garages (public), 5: 
grocers, 26; hardware, 3; jewelry, 6; meat 
markets, 14; men’s furnishing, 5; men’s cloth¬ 
ing, 5; merchant tailors, '7; milliners, 6; 
opticians, 1; photographers, 2; pianos (and 
miscellaneous musical instruments), 2; radio 
supplies, 1; restaurants (including hotels), 14; 
shoes, 2; sporting goods, 1; stationers, 1; 
women’s apparel, 6. 

See announcement on page 183 

PERRY, OKLA. 
1920 Population, 3,154; 1924, est. 4,,500. 
City and Suburban Estimate, 18,250. 

Native Whites. 87%; Negroes, 8%: Foreign 
Bom, 5'. : English Beading, 94%; Families. 
797. 

Schobls: Public Grade, 3; High, 1; Par¬ 
ochial, 1. 

Churches: Baptist. 1; Christian Science, 1; 
Liitlierau, 1; Cliristiun, 1; Methodist, 1; Pres- 
bvlerian, 1; Roman Catholic, 1; jfiscellane- 
oiiH, 2. 

Banks: Naliunal, 1: State, 2; Total Resources, 
$l.r4;»,263. 

Theatres: Moving Pictures, 2. Total nnmber 
of seats, 700. 

Location: (In main line of Santa Fe, Kansas 
City to Gulf; St. I.ouls A San Francisco, St. 
l.iitils to Vernon, Texas. 

Principal Industries: Small grain raising, 
stock raising, cotton, fruits and bay. milling. 
Tonkawa oil field, largest in Northern Oklaboma, 
is situated in county. 

Residential Features: One family houses. 

Trading Area; Radius of .35 miles. 
Nnmber of Retail Outlets for Nationally Ad¬ 

vertised Products; Retail stores, 5 automobile 
agencies, 2 exclusive tire houses, 7 garages, 7 
dry goods, 1 exelnslve ladies’ wear, 2 furniture, 
2 undertaking^ 2 electric, 2 plumbers, 7 groc¬ 
eries, 1 book and stationery, 2 bakeries, 3 meat 
markets, 3 variety, 4 drug stores, etc. 

PONCA CITY, OKLA. 
1920 Population, 7.S00; 1924, 13,768. 

City and Buburban Estimate: Same. 

Native Whites, 94%; Negroes, 4%; Fore'-n 
Bom, 1%; English Reading, 09%; Families, 
3,0(10. 

Schools: Public Grade, 5; High, 1; Jnnior 

High, 1; Parochial, 1; Nnmber of Papllt, 
2,650. 

Chnrehei: Beptlst, 1; Christian Science, 1; 
Congregational, 1; Eplaeopal, 1; Metbodiat, I; 
Presbyterian, 1; Roman Catholic, 1; Mit<wl- 
la neons, 4. 

Banks; National, 1; State, 8; Total Be- 
eonreea, $7,000,000; Bavinga Bank Deposits 
Total, not available. 

Theatres: Legitimate, 1; Moving Pictures, 
3; Miscellaneous (Auditoriums, etc.), 1; Total 
number of seats, 8,000. 

Location; On Santa Fe Railroad, main line. 
Branch running to Blackwell, Ukla. 

Principal Industriaa; Oil, gasoline, petroleum 
products, wheat, grain, live stock and agricul¬ 
tural products. 

Manufacturing Establishmsnta: 10. I.iead- 
ing firms. Marland Kef. Co., McCassey A 
Went! OH 0>., Empire Ref. Co. 

Special Information: Hub of oil indnstrles 
of Northern Oklahoma. Richest agricultural 
and live stock section of the state. (Kay Co.) 

Residential Features: Eighty per cent of 
the people own their own homes. Thirty-two 
miles brick paving. Cnusnally flne homes for 
a city of 13,000 population. 

Retail Bhopping Bection: Grand avenne, 8 
blocks; Pine street, 3 blocks; 1st street, 8 
blocks; 2nd street, 5 blocks; 3rd street, S 
blocks; 4tb street, 5 blocks. 

Trading Area: Eighteen miles west, 28 
north, ;10 south and 50 east. 

Wholesale Houses; Groceries, 2; Fruits, 2. 

Number of Retail Outlets for Nationally Ad* 
vertised Products: Passenger antomobile agen¬ 
cies, 15; commercial auto. Agencies, 6; 
automobile accessoriea, 5; automobile tire 
ageiiclea, 10; bakers, 4; cigar stores and 
stunda (including hotels), 18; confectlonera (In¬ 
cluding hotel stands), 30; delicatessen, 10; 
dressmakers, 40; druggists, 6; dry goods, 5; 
Uepurtmeut stores, 5; electrical suppliea, 6; 
florists, 2; fruits, 7; furniture, 6; furriers, 
1; garages (public), 28; grocers, 85; hard¬ 
ware, 6; jewelry, 5; meat markets, 18; 
men’s furnishing, 9; men’s clothing, 9; mer¬ 
chant tailors, 5; milliners, 7; opticians, 3; 
photograpliers, 5; pianos (and mltcellaneous 
musical instruments), 2; radio supplies, 5; 
restaurants (including hotels), 14; tlioes, 4; 
sporting goods, 6; stationers, 7; women’s ap¬ 
parel, 8. 

See announcement on paige 183 

SAPULPA, OKLA. 
1980 Population, 11,634. 

City and Suburban Estimate, 19,300. 

Native 'Whites, 84.7%; Negroes, 13.3%: 
Foreign Bom, 2%; Industrial Worksrs, 26%; 
English Rssdlng, 92%; FsmiUss, 2,782. 

Schools: 7; Number of Pupils, 3,6.">(). 

Churches: 13. 
Banks: 4; Total Resources, $7,200,000. 

Theatres; 3; Total number of seats, l,9<Mi. 

Residential Features: One and two fsiiill.v 
houses. 

Retail Bhopping Bection; 12 blocks. * 

Trading Area; 18 miles north, 30 west, 10 
east. 20 south. 

Ntunber of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, 11; commercial auto, agencies, 3; automo- 
bile accessories, 6; automobile tire agem ies, 
6; bakers, 4; cigar stores and stands (includ¬ 
ing hotels), 7; confectlonera (Including hotel 
stands), 8; dressmukers, 12; druggists, 9; dry 
goods, 0; department stores, 1; electrical sup¬ 
plies, 4; florists, 2; fruits, 2; furniture, 8; 
garages (public), 12; grocers, 54; hardware, 5; 
jewelry, 5; meat markets, 13; men’s furnishings, 
7; men’s clothing, 4; merchant tailors, 8; 
iiiilliners, 8; opticians, 3; photographers, 3; 
pianos (and miacellaueouH musical instruments), 
2; radl.) supplies,^ 3; restaurants (inciudiug 
hotels), 15; shoes, 12; sporting goods, 2; sta¬ 
tioners, 1; women’s apparel, 5. 

SHAWNEE, OKLA. 
1920 Population, 15,348; Government esti¬ 

mate .Sept. 1. 1924, 16,680. 

City and Suburban Estimate, 24,400. 

Native 'Whites, 05%; Negroes, 3.5%; Foreign 
Born, 1.5%; Industrial Workers, 18%; English 
Reading 2,918; Families, 3,085. 

Schools: Public Grade, 7; High, 1; Junior 
High, 1; ParochlaL 1; Number of Pupils, 5,500; 
liapt. Cuiv., 80. 

Chuxohes: Baptist, 3; Cbrlstian Rclence, 1; 
Episcopal, 1: Methodist, 4; Presbyterian, 3; 
Roman Catholic, 1; Miscellaneous, Clirlstian, 
Nazarene, Church of Christ. 

Banks: National. 3; Total Resources, $4,- 
521.304.77, June 30, 1924; Saviugs Banka De¬ 
posits Total—Three Building and Loan Associa¬ 
tions have resources of $6.85(I,0<KJ. 

Theatres: Legitimate, 1; Moving Pictures, 
4: Vaudeville, 1; Burlesque, 1; Miscellaneous 
(Auditoriums, etc.), 2; Total number of seats, 
3,100. 

Location: On main line Cblcago, Rock Is¬ 
land A Pacific—division and sbop point—lirancbes 
of Santa Fe and M. K, A T. aad on Sbawnee- 
Tei'umseh interiirban. Southern terminus of 
Oklahoma Southwestern now bnlldlng. Truck 
and passenger lines operate regularly to oil 
fielda’ towns in the adjoining county. 

Principal Indnstries; Shops of the Bock 
Island and Santa Fe, flonr and feed mills, gar¬ 
ment manufacturing plant, two commercial Ice 
plant! operating year round; seed cleaning and 
shipping coocern, machine shops, welding 
works, bottling works, creameries, (otton glnt, 
cotton compresses. 

Maawfaetiuiag lafahlishaiiufi; S4,- Lsodiag 
flms, Shawnee MllUog Co., Shawnee Garment 
Mfg. Co., Climax Creamery Go., Westara Icai 
A Storage Ob. 

Total Tslna of output of factariaa oatlinatod 
at $4,150,000 not including R. B. shopa and 
cotton compo. , • 

Bpooial Information: Shawnee U in the 
heart of a large cotton pmdnring area and It 
tile principal concentration point. It In a large 
mule market and handles dairy products of 
much value. Dnrlng the past year It has be¬ 
come the principal supply point for the largest 
new oil fields derelop^ In the state. It Is an 
educational point of Importance, besides the 
public schools being the seat of the Oklahoma 
Baptist Dniversity and St. Gregory's Catholic 
college. 

Reaidantial Faatnrei: Shawnee la a city of 
home-owners, only a small section of the city 
being set aside for indnstrlal workers. Homes 
of negroes are segregated and no whites live 
among them. Streets are ahaded and. In the 
liest residential district the average value of 
the hornet is about $12,(XI0. 

Retail Bhopping Section: Extendi from the 
second bltxtk on West Main street to the sixth 
block on East Main, two blocks on North 
Broadway, one block each on North Beard, 
North Bell, North Union, South Union, South 
Bell, South Broadway and South Beard. 

Trading Area: Extends forty miles to the 
east, 32 miles to the sonth, 20 miles to the 
west and 30 miles to the north; the roost re¬ 
cent extension being to the north to the 
ril fields which are principally supplied from 
Shawnee which built Ita own road to them. 

Wholesale Houses: Groceries, 2; Meats, 1; 
Fruits, 3; Miscellaneous Lines, Flour and 
Feed. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products; Passenger automobile agen¬ 
cies, 9; commercial anto. agencies, 5; auto- 
mobilc accessories, 4; automobile tire agencies. 
4: bakers. 3; cigar stores and stands (Incladlng 
hotels), 41; confectioners (Incinding hotel 
stands), 8: delicatessen, 1; dressmakers, 6: 
druggists, 9; dry goods, 10; department Ktnrcs. 
1: electrical supplies, 1; florists, 2; fruits, 4: 
furniture, 4; furriers, 4; garages (public), i: 
grocers, 44; hardware, 4; jewelry, 4; meat 
markets, 8; men's furnishings, 4; men’s cloth¬ 
ing, 4; merchant tailors, 5; milliners, 2; op¬ 
ticians, 4; photographers, 3; pianos (and mis¬ 
cellaneous musical instruments), 2; radio sup¬ 
pliea, 2; restaurants (Including hotels), 10; 
slioes, 8-2; sporting goods, 2; stationers, 2; 
women’s apparel, 4; paint and paper, 11. 

See announcement on page 183 

STILLWATER, OKLA. 
1920 Population, 4,701; 1924 estimate, 6,300. 

City and Suburban Estimate, 6,600; 1924 esti¬ 
mate, 7,500. 

Native 'Whites, 98%; Negroes, 1%; Foreign 
Bom, 1%; English Beading, 99.50%; Families. 
2.;«)0. 

Schools: Public Grade, 5; High, 1; Junior 
High, 1; Parochial, 1; Number of Pupils, 1.5o4. 

Churches; Baptist, 1; Cbrlstian Science, 1: 
Kpistxtpal, 1; Methodist, 2; Presbyterian, 1; 
Roiiinn Catliollc, 1; Miscellaneous, 3. 

Banks: National, 3; Total Kesonrees, $2.- 
287,389.70. 

Theatres: Legitimate, 1; Moving Pictures. 
3: MiscellaneouN (Auditoriums, etc.), 1; Total 
iiuiiiber of seats, 3,635. 

Location: Atchlsun, Topeka A Santa Fe. 
Fine auto service to iwints on St. Louis A 
Sun Francisco Raiirttad and Mo. Ksoh. A 
Texas Ry. 

Principal Industries: Flour mills, ire plant, 
broom factory, cement block, wliolesale grocery 
houses uml candy factory. 

Manufacturing Establishments: Leading, 
firms, I-ehman Ice Co., with foiur branch 
plants. 

Special Information: Seat of Oklahoma 
Agricultural and Mo lmnlcai College with 1,000 
acre farm. Eighteen principal buildings. 
Forty-one departments of special education. 

Reiidontial Features: Private homes 
Modern 5 and 6 room homes average value is 
$8,.500, 

Retail Bhopping Section: Main street. f> 
blocks. East Ninth avenue, 1 block. East 
Eiglitli avenue, 2 blocks. West Seventh ave 
niie, 1 block. Small business neighborliood just 
outside of college campus. 

Trading Area: Eleven milea south. Twelve 
miles east. Fifteen miles west and twelve 
miles north. 

Wholesale Honsei; Orocerieo, 2. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, 8; commercial auto, agencies, 2; auto¬ 
mobile accessories, 4; automobile tire agen 
cles, 6; bakers, 2; cigar stores and stanils 
(Including hotels), 4; confectioners (Includ¬ 
ing hotel stands), 4; dressmakers, 4; druggists, 
3; dry goods, 3; department stores, 2; elec¬ 
trical supplies, 2; florists, 1; furniture, 3: 
garages (public), 10; grocers, 14; hardware. 
2; jewelry, 3; meat markets, 5; men’s furiiisli- 
Ings, 4; men’s clothing, 4; merchant tailors. 
2; milliners, 4; opticiana, 3; photographers, 
pianos (and miscellaneous musical lustrii 
ments), 1: radio supplies, 1; restaurants (in¬ 
cluding hotels), 8: shoes, 1; sporting goods, 8: 
stationers, 1; women’s apparel, 4. 

TULSA, OKLA. 
1980 Population, 72.075 (Offlctal ostlmate by 

Bureau of Census, April, 1928—102,018). 

City and Snbnrban Eatlmata, 125,000. 

Natlvo Whites, 85%; Negrooa, 12%; For- 



or & Publither for December 13, 19 24 

OKLAHOMA and OREGON Newspaper Markets in Standard Surveys 

OKLAHOMA (Cont’d) 

(Icn Bora, 8%; ladutrUl Wcrkan, 80%; 
EnslUh KMdiBV, 08%; runillM, 29,000. 

■ 
BMidaaUal Teatniaa: Mctly one and two tel atanda), 12; drufgUta, 8; dry gooda 6; de- Lo^Uon: Oo maiu line of Southern I'aciBc; 

famllT hiiiii>e!i on well iwved afreet* partment atorea, 4; electrical aoppilea, 4; Southern termlnua oo FacIBc count of Oregon ramllj hoiiae* on well imveil aireeia. «. V__ «. i„„k. EleetHe. owned Inlnlle he the Vnethem i>eeifie 
Betall Shopping Bootion: Ten blocka. 

Trading Arant 18 mile radlua. 
Wholaaale Houaea: Orooi rlea, 1; Meaie, 1; 

partment atorea. 4; electrical aoppilea, 4; Boninern lerminua oo racinc conat of Oregon 
florlata, 2; fmita, 2; furniture, 6; garagea (put>- Electric, owned Jointly by the Northern Paclllc 
11c), 8; grocer*. 1.1: hardware, 7; Jewelry, 8; and Oreat Northern. Branch line* from here 
meat market*. 10: inen'a furnlatiing, 7; men'* reach entire aouthweatern and ■outheantern 

ni5!^5- p’:"ro^"l^?”^ “=m“r‘‘’o/=Pu”?n; v.rt™Pr',Jduc^r PaT’o^er'^ur^^^^^ 
IVatr *^*”’‘^'****’ *• *"“*>*' ®* 12; commercial auto, agencle*. 11; automo 

Whnleaala Souaea- Oroe. riea 1 .Mrai» 1: clothing. 7: merchant «allor*. 6: milliner*. 8: Oregon On pared PaelHc highway, pared from 
KralU 1- Drug* 1- Tobacco, 1; Confectioner*, optician*. 3; photographer*. 4: plaima (and Canada la Mexico. On main trana-atate eaat 
1- rtraie *4' Bntter' 2- Laimher 3 iiilacellaneoua inualcal Inatriimenta), 4: radio and weat highway. Excellent bn* and truck 
1. nour, 4. Butter 3. WmMr. 3. ^upplle*. 1; reatauranl* (Including hotel*). 15; •-rrlce oo all theae highway*. 

ahoe*. 3; aporting good*, 1: atatlonera, 3; Principal Induatriea: Lumbering, fruit and 

Chnrche*; Baptlat, 18; Chrlatlan Science, 2: 
Idle acreaaorle*. 20; automobile tire agencle*. 
20; baker*, 4; cigar etorea and atand* (Includ- 

Congregational. 1; Epiacopal, 1; Hebrew, 2; log hotel*), 8: confectioner* (Including hot.d 
Uetbodlat, 14; I'reabyterian, 6; Boman Catbo- atanda), 4: dellcateaaen, 2; dreaamaker*. 10; 
11c, 8; Iflacellaneoua, 82. drugglaU. 5; dry good*. 6; department atorea, 

2; electrical auppilea. 4; florlata, 1; fruit*. 4; 
Bankai National, 6; State. 2; Total lie- farnitnrc, 6; furrier*. 4; garagea (public), 14; 

women'* apparel, 1. 

BAKER, ORE. 
1980 Population. 9,800. 

City and Suburban Eatimate, 18.000. 
Native tXrhitaa, 00%; Nagroea, 5%: Poraign 

Principal Induatriea; Lumbering, fruit and 
vegetable canning and preaerving woolen mill*, 
furniture and woodworking plant* and railroad 
aliopa. 

Manufaotnring Eatabliahmanta: 00. Leading 
(Irma, Booth-Kelly Lumber Co.. Eugene Fruit 
Cpiwer*' Aaaoclatlon, Eugene Woolen Uilla, 
Ear Weal klfg. Co., Eugene Excelalor Co. 

Total value of yearly ootpiil of factorie* eatl- 
$70,247,947.08; 'saving; B;nk Depo.lt. ™"r’l5:’ haVdw^k ' erjeVelr'y. sV ’me.i '‘7.; Engli.h Bemllng. 00%; FamiUea. 

ToUl, $14,760,470. market*. 6; men'* furnlahlng*. 5; men’* clothing. 1.1*00. . , Special Inforraation: 1‘ODuUtlon losa lo inn- 
Tliaa4Te*< T.aeltltnate !• Uovine Picture* 5; merchant tailor*. 5; inllUnera, 6; optician*. School*: Public Grade, 5; High, 1; Junior {goon Building permit* fl«t *lx miinlh* 

12rT.^Jvllle!^r MU^lU^eo?. »: Photographera. 3; piano, (and "'«••. 1: P.ro. hl.1. 1; Number of .. 1.800. ,92^ „..vk,,000. Thl. total exceeded in en- 
etc.), 9; Total number of aeata, 15,000. mnalcal In.truinenta). ® 1; Churchea: Baptlat, 1; tTirlatlan 8»lence. 1; tire Pacific Norlhweat only by Portland. Sh-attle, 

' n-Rtanrant* (iuclndlna hoteU), 11, ahota. 7, Kpiscopal, 1; MethodUt, 1; Pre«bjt<^rlan, 1; Tacoma and Spokane. One twentieth of the 
Location: In northweatem Oklahoma, 256 s|>ortlng good*. 4; atatlonera. 2; women a *p i;„man Catholic, 1; Mlacellaneoua, 5. nation'* remaining aupply of timber Ilea within Location: In northweatem Oklahoma, 256 simrtlng good*. 4; atatlonera. 2; women a ap 

miles south of Kansas City, 424 mtlea south- parel, 6. 
west of St. Tatula, and 2^ miles north of —— 
Pallas. Served by the St. I4>als dt San Pran- a cui A Kir\ i~kDC 
Cisco (Frlaco System), H. K. * T.. Midland AdtlLAnLI, CfKIL. 
Valley. Atchison, Topeka and Sante ft. 
Excellent bu* and electric railway aervice lo 1980 Population, 4.283. 
all point* in trade territory. City nnd Suburban Eatimate, 10,000. 

Prineipal Induatriea: Petroleum production __ , 
and reflnlng, oil well auppilea and machinery, 
cotton aheeting, glaaa, furniture, atove*. duatrial Worker*, 32%; Eagliih Beading, 98%, 
Largo coal, lead and alnc mine* lu trade terrl- Familiei, 1,263. 
tory. School*; 3; Number of Pupil*, 1,050. 

Hannfactnrlng Eatabliahment*; 210. Lead- Chnrdiei: 8. 
Ing flrma, Coaden Co.. Texaa Co., Sand Spring Bank*' 3' ToUl Reaourcea, $2,760,000. 
Cotton Mill, Kerr Olae* Co., Oklahoma Iron „ . , k . i vuv 
Work*, Braden Co., Queen Bee Stove Co. Theatre*: 2; Total number of acaU, 1,750. 
Practically all the large oil coiiipaiile* have Location: 22 mile* from California border on 
wnrebouae* and ahops. main line Southern Paclflc B. B, 

Itoman Catholic, 1; Mlacellaneoua, 5. nation'* remaining aupply of timber lie* wltiiin 
Banka: National, 2; Total Be*'’urcra, $10.- • radlua of 7.1 nilli'a of Eugene. Ijine county 

•gg),000. heavlcit timtiered county In the L'nited States. 

Theatres: Legitimate. 1; Moving Picture*, 2; nmke**thu'' 
yaudevine, 1; Miscellaneous (Auditorium., ,„n^,..ru tUon: 
i ll-.), 3. 

Location: O. W. R. A M. (part of Cnion 
Paclflc), Sumpter Valley R. B. Beaidential Feature*: Chiefly one and two- 

family home*. Limited number of high riaa* 

Hannfactnrlng Eatabliahment*; 210. Lead- Chnrdiei: 8. lumber mills. 
Ing flrma, Coaden Co., Texaa Co., Sand Spring Bank*' 3' ToUl Reaourcea, $2,760,000. Special Information: $1.1,000,000 producing an- 
Cotton Mill, Kerr Glass Co., Oklahoma Iron _ ' _k«- i nually. 
Work*. Braden Co., Queen Bee Stove Co. Theatre*: 2; Total number of aeaU, 1.750. Re,idontial Eeatures' 75 ner cent own honiea 
Practically all the large oil conipanie* have Location: 22 mllea from California border on a ^ i <>, #- 
warehouse* and ahop*. main line Southern Paclflc B. B. Eetaif Shopping ^ction; Main St.. Center St.. 

Special Information: Tulsa la the oil capital Principal Induatriea: Cannery, creamery, " ®*'**®**®“. ‘ **' 
of the world, the financial center of the Mid- agate products. Iron work*, cigar factories and Trading Area: 10,000 square mllea. 
Continent field, the Indnstrlal center of Okla- lumber proilucts. Wholesale Houaea: Groceries, 1; M<-ata, 5; 
homa, the hub of the greatest system of paved Heaidential Featnres: Modem one family Frutta, 1; Hardware, 3. 
highway* In the southwest, the center of a hooae*. Number of Retail Outlets for Nationally Ad 
rich agricultural and dairying district, an Im- Batall Shopping Section: Seven blocks on vertiaed Products: Paaaenger automobile agen 
portant Jobbing center. The largest income •ml Plrat to Fourth clea, 10: automobile acceaaorlea. 6; baker*. 3 

Principal Industries: Farming and lumbering, apartment liouaes. Bungalow court* lncrea*lng 
liieatuck, mining. In niimiH-r. Handaome reaidenre aectlnn In bill* 

Hanufactnring Eitablishmenta: 10. Leading anmiimding city. No tenement aection or 
Arms, Baker While Pine Lumber Cn., 4 largo "hack aection. Average value of home* 
lumber mill*. throughout the elly around $3,000. Better type 

Special Information: $1.1.000.000 producing an- •» 
Dually. Retail Sooppinf Section: Willamette street 

^ . . from Fiftli to Rlerenthi about four blm’ks each 
Beaidential Features: 75 per cent own home*. „„ arenuea. crt^.^ 
Retail Shoppinf Section: Main Ht.. Center St., inc Willamette: Clrlc Center around parks. 

l)oiind«Ml by Rlabth and Ninth aTenues. and 
i?a ami Tradinf Area: 10,000 square miles. *’‘*^*., West I’srk streets. Small outlying 

Wholesale Houaea: Grooerlea, 1; M.-ata, 5; Sr'r'|n.-flellr*'^iliDiilaf ton a'vin 1. MHPgiur.tagh a »l'rin«0eld, population 2.r*00. lo<>ated just across 
family krults. 1. Hardware, 8. Willnmette Rlrer. constitutes second outlylns 

Number of Retail Outlets for Nationally Ad* retail district, 
ks on vertiaed Products: Passemter automobile agen- Tradinr Ares- 7n miig*. 

Fourth clea. *“Ttol****'aM!uVu^Tl'ikg”'10- "‘'''sn. 7.1 mile* eaat to aummlt of Caa- 
"V atore* and atand* (Including hotel*), 10. Rnnge. 25 mllea north and 30 mllea south, 

.■onfeolloner* (Including hotel atanda). 5; dreaa- Trading area large becanae of lack of large 
make™. 6; drugglat*. 5: department t ore*. 4; Well served with paved and macadam 

lU. 1. electrical auppIlM. 2; aorlat*. 2; furniture. 4; r„,rta. and tiilomohlle ownership average* one 
grooera, 18; hardware. 3; Jewelry, 3; meat mar- car to eaeh five peraona 

ly Ad- keta, 6; men’.! furntahlnga, 6: men's clothing, 5; id , ... 
agen- merchant tallora. 3; milliner*. 3; onllcian*. 4: .. Houaea. Gro^rle* 4; Meal*. 2; 

Beaidential Features: Mostly single family Fruits, 2. 
homes. No congealed area*. ikilureU aectiou Number of B< 
entirely segregated. No tenement district*, vertiaed Produoi 
Tulsa la noted for Its many magnifleant home* g; commer 
and beautiful realdence aection* made poeaible |,|ig’ accesaorlee, 
by tbe great wealth of the prominent men in y|. baker*. 4; e 
the oil industry. In’g hotels), 12; 

Number of Botall Outleta for Nationally Ad- 
1 Products: Passenger automobile agen- merchant tallora, 3; milliner*, 3; opticiana, 4; V. vTi. ii ®' ' 
; commercial anto. agencies, 8; automo- photographera, 3; piano* (and mlaeellaneon* mn- pniga’ 1- Musical Inilrn'mentr ! 
ceeasorlea, 8; automobile tire agencle*. rl.al Inatriiment*), 2; radio supplies, 3; rea- '' '"i'"''*' matrumenta, 1. 

.s"'baker*. 4; dgar atorea and atanda (Includ- lanranta (Inclndlne hotels), 10: shoes, 2, exclu- Number of Retail Outlet! for Nationally Ad- 
in’g hotels), 12; confectioner* (including hotel alve sporting gomla. 2; atatlonera, 1; women’s vertiaed Produett: Paaaenger tntomnhile agen- 
standa), 5; dellcateaaen. 2; dreaamaker*, 10; aiipare!. 1 clea. 18: commercial automobile agencies. 6; 
druggitts, 5; dry goods, 6: de|>artment stores, ■ aii'omoblle arceaanrle*. 13: aniomnhile fire agen- 
1; electrical auppilea, 6; florlata, 2; frulU, 4: f'ThRVFAIT IC ODR **.**!*f"'vlgar atorea and stands (In- 
furnltiire 6- garage* (public), 18; grocer*, 10; V AL,l_lo, eluding hotel*). 18; eonfeetlonera (ineliiding ho- 

HeUn Shopping Section: Extend* 12 block* stands). 5; dellcateasen. 2; dreaamaker*. 10; ai-pare! 1 
aoitth to Frisco B. B. (which is the.dividing druggist*. 5; dry good*. 6: dei>artment •tore*, 
line between the north and aouth parts of the 1; electrical auppilea, 6; florlata, 2; fruit*. 4, a 
city) along Main street, and for about 8 furniture, 6; garage* (public), 18; groctra, 1(); 
blocks along Boston, Boulder; 6 blocka along hardware, 4; Jewelry, 3; meat market*. 5; men a j ^ 
Cincinnati and Sheyene—these streets ali rurnlahlugs. 4; men’s clothing, 4; merchant 
paralleling Main street. Alan on croaa streets tallora. 3; mlllinera, 4; opticians, 8; photo- City an 
lietween limit* act above. There are outlying grapbera, 2; pianos (and mlaeellaneon* muaicai Native 

1980 Population. 5,7.12. 

City and Suburban Estimate, fl..300. 
Native 'White*. 9.1%: Foreign Born. .1%; In- 

rliiding hotel*). 18; eonfeetlonera (Inehiding ho¬ 
tel atanda), 16: ilelleateaaen. 16: dreaamakera, 
12: dniL'riata, 8: dry gnmia. 13: department 
atorea. 8: eleferleal anppliea. .1; florlata. 6; 
fruits, 4: fnrniture. 8: furriers, 2: garages 

lietween limits act above. There are outlying grapnera, a; piano* i*uu u,,.,native wnites. im^e: roretgn Born. •>%; in- /n„Kii,.i i-.- in i-.i. 7 
retail aeotlnna In Weat Tulsa and Sand Instrument*). 2; radio auppllra. 4; reataiiranta duatrial Workers, 30%; EngUih Beading, 98%; ^mVa't’markTTa is'-”’mcn'l 
Spring*, and aeveral smaller "neighborhood (Including hotels). 12; ahoea. 7; aporting gmal*. Familie*. 1.-110. men'* rin.^ne lb- merc^Z 
section*’- with tbe usual grocery, meat, drug 1: atatlonera. 2; women a apparel. 5. Bchoola: 4; Number of Pupil*. 900. liner*. 8: optician*.'5: pholograph'era. ■7:^ pian'<ii 
and small ahops. 

Trading Area; Extends for approximately 
100 miles In every direction and Tulsa It the 
retail center fur this entire era. 

Wholesale Houaea: Oroceriea, 6; Meats, 4; 
Fruit*, 10; Hardware, 1: Mlacellaneoua Line*. 
Oil well auppilea, confectionery, paper, etc. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Paaaenger automobile agen¬ 
cies, 28; commercial auto. agencies, 8; 

ASTORIA, ORE. " ’"•"f'®" 
Dw Theatre!; 2; Total numta-r 

1980 Population, 14.027. Location: 87‘miles aouth of 
City and Suburban Eatimate, 30,000. of Sonfliern Paeiilc H. R.. P 
Schools: I-ubllc Grade, 7; High. 1; Parochial. ^"-son Electric Rallwaya 

Churches: 12. 

Banks: 3; Total Rt aonreea, $4,270,000. 

Theatres: 2; T<ital nnmlx'r of aonfa. 1.10^. 

Location: 87*inilea aonth of Tortland on lines 
of Sonthem Faritlc H. R.. P. K. A E. R. R. 

(and mlarellanoofia miialcal Inatnimonta), 6; 
radio aiipplloa, «3: roatanranta (including; hotels), 
13: shoea, 0: a|K>rtlnp jrooda, 4; atstfoners, 4. 

3; Number of Pupils, 2,700. 
Churches: Uaptist, 1; Chrlstlau Science, 1: 

automobile acceesorlea, 8; automobile tire Kplacopal, Pw-’shyteriau, 1. 
a;;on(‘ies, 14: bakers, 10; cljjar sttir» a and Roman ('athollc, 1; Miscellanecms, 6. 
atnnds (including hotels), 30; confectioners 
(including hotel ataiide), 28: delicatessen, 5; 
dreaamakers, 6; druggists. 72: dry goods, 7; ai.ats, 1,000. 

Banks: National. 2: State, 3. 
Theatres: Moving Flclurcs, *. ToUl ummbiT 

department stores, 4; electrical mipplles, 20; Location: On south shore of Colombia River. 

photographers, 18; pianos (and miscellaneous Principal Innuitriei 
nmalcal Instruments), 6: radio supplies, 8; l«’r mills, flour milllni 
restaurants (Inclndlng hotels), 68; shoes, 16; and machinery shops, 
sporting goods, 5; stationers, 8: women’s ap- Manufacturing Esti 
psrel, 12. firms, Astoria Flour 

Standard Surveys 
of 

OREGON 

Prineiral Induatriea: Salmon packing, lum '“i* acceaaorie*. ig; aiiK.moi.iie tire agencies 
l»T mill*, flour milling, furniture manufacturing 12; hakera. 3: cigar afor< a and stands (Includ 

ALBANY, ORE. 
1920 Population, 4.840. 
City and Suburban Estimate, 10.000. 
Native 'Whltea, 92%; FoTelgu Bom, 8%; In- 

Total value of yearly output of factories eati- 2: radio aupplira, 2; reataii 
innt(>d at $10,000,000. Iiotela), 5; aboea, 6; sporting 

Special Informaiton: I^ieateil at the monlh tloiu r*. 1: women's apparel, 5. 
of the Coluinbia KIver. Natural ocean oullel - 
for 3..0,000 square mllea of territory. One of cyg TF^CMC 
the largeat fresh water seaports In the world C.Uvsll.niL, CIKll.. 

Beaidential Features: Mostly one and two- J920 Population, 10-100. 
family ho.iara I'rivate homes prj^omln.le. Suburban Eatimate. (2,000. 
Fine residential aection. Homes In latler aec- ■’ 
lion average In value $8,000. Native White*. 94%: Foreign Born, 6%; In- 

Principal Industries; I.umbcr and by-products GRANTS PASS, ORE. 
of nillla, al.to fruit canning. ’ 

Residential Features: Mostly one family 1920 Population. 3.1.11. 
cottages and bungalows. City and Subnrbtn Estimate, 1924, 7,000. 

Betall Shopping Section; Xhont fl block* on Native Whltea, 100';;; English Reading, no'll. 
.8en,ml. n.lrd, Madison, Jefferson and Monroe School*: IMWIe Crade. 3 High. 1; Junior 
streets. High, 1; NiinilHT of 1‘uplla. 1,400. 

Trading Area: West atmut 16 miles, north Ohurchea: Baptlat. 1; Christian Science, 1; 
ami amitli lo mllea. almut I'J mllea. Episcopal. 1: Methmllat, 1; ITeahyterian. 1; 

Number of Retail Outlets for Nationally Ad- Knnian Catholic, 1: Mlaeellaneon*. 10. 
vertiaM Product*; Passenger antomot.lle agen- Banks; National. 1: State. 1; Total llesource*. 
eira, 8: eommereln^ auto agencies 5; antoino *2.281.282.82. Saving* Bank Deposits Total 
Idle accessories, 12: aiitomohile tire agencies, $7tsi]cno 
12; bakers, 3: cigar sfori a and stands (Inelml- ' 
Ing hotels), 4; eonfeethmers (Inelinllrig hotel ._ ^ , **’^**' •-'’tfrilniate, 1: Moving Pictures, 1, 
stand*). 5; dressmakers. 10; driigglata, 4: dry Total number of aeals, 1,3-10. 
goods, 11; department stores, 1; electrical snp- Location; Sonfliern Paellie Ry. .300 miles 
plies, 4; florists. 10; frnlta. -4; furniture, 2; from Portland and 4.10 mllea from San Fran- 
garagea (puhlic), 8; groeera, 17; hardware. 2; ehieo. Bus aervlec on paved highway from iMt 
Jewelry, 3; meat markets, 6; men’* furntahlDgs, Angeles to Portland. Oregon. Junction of the 
3; men's clothing. 3; merchant tailors, 3: Paclflc nnd Redwoo,! Highways. R..dwood Illgh- 
mllllners, 4; oiiticlans, 3; (ihotograpliers. 3; way to Crescent Clly. Calif., water shipping 
piano* (and mis4-elIutieona inuaieal iuHtriinienta), point, R!> miles. Also tirininns of Callif. A 
2: radio aupplie*. 2; r'-atanraut* (Inclndlng Oregon Coast Ry., extending 1.1 miles toward 
hotel*), 5; ahoex, 6; aporting good*. 3; at*- the coast and depending upon lumber shipment* 
tinm r*. 1: women's apparel, 5. prinelp.illy. On Rogue River, world famous flsh- 

_____ ing stream. 

Retail Shopping Section: There are three .^®rj'®"’ WIUW, Aexaii oimpiuiiB cprvwivu. 411*-.ft .if- (lq T.TnnU« ? 
duitrial Workers, 30%; EngUeb Beeding, 98%; outlying retell biminf»«e »$H»tlo!i» emi •M»v^ral •’ * 
remUiee* 1.391. 

Schools: 4; Number of Pupils. 1,200. 

Churches: 15. 
Bsuks: 4; Total Roeourcea, $4,050,000. 

Theatree: 2; Total number of soats, 1,100. 

Principal Indattriea: Lumberiac, dairying, 
fruit, fho home of the Tokay grape. Irrigated 
farm dlstrlrt adjoining city. 

Manufacturing Establishments: One. Lea4ling 
IMne ronipsny. Th«'re are 17 Kaw mills 

in eoiinty and two cream^ri<'s. 

Special Information: Trading f*ent»*r for vast 
aroa evt#»nding nearly to T*«ci6c t’oa'^t. On 

smailer "nelghborhoml " si-ellons with the nsnal of^PuiiUa and*N^J.meth.rfo^ weMeVn tee 
grocery, confectionery, meat and small *hops. High, 2, Paroebial, 1. Number of Pupils, 3,7«>0. xnimi* of R"dwoo<I Highway. 

Trading Area: Extends atgiut thirty miles Church**: Baptist, 1; Christian Science, 1; Re,idenHal 
east, south and west and twenty miles north. Congregational, 1; Episcopal, 1: Methodist, 1; owner* 
Good bus, train and boat service to these p.dnt*. Presbyterian, 2; Boman Catholic. 1; Mlacel- „ , 

___ r-_1». 1- laneona. 10. Retail Sho 

Beaidential Features; !)0''l of residents are 

Wholesale Houaea: Groceries, 3; Meats, 1; 
neons. 10. Retail Shopping Section; Main hnsines* aee- 
Banka: NaMonal, 2: State. 1: Total Ueaource*. *!2" "" ”'shw*v between conrthouae and 

- n«>o ifM or- nmwx^ TbeatvnAita Tn#.! Hvor. Rii%lnr-«% hou<t^A coTPr nine hlooka on Location: 83 miles south of Portland on Fruits, 8; Miscellaneous Line*-Ice Cream. 3. BMka:^Moral, 2: State, 1: Total Resource*. , Rnslne.s houses cover nine hlitoks . n 
Willamette Elver, on Southera Paclflc R. B ,f b,uii Outlet* for Nationally Ad- «®®'' “"‘^‘'® 81;,h street five blocks Z C. street. a^S t;; 
torvallls A Eastern R. R. and Oregon Electric vertiaed Product*: Paaaenger automobile agen- blocks on II street. 
R R elcs, 10; commercial automobile agencle*. .1; Theatres: I-egltlmate, 1; Moving Picture*. 3: Tra.Hrr Are.- Fvfe„d, an ™tie. i* 
___ —  _. _V.._|_ O.  __ .1--. \iisee.ii.neons f AnHiiovInma *le I 1 Tot.l Trsi'lnr Area. i';vteTids .30 miles north. 15 

elcs, 10; commercial automobile agencle*, .1; Theatres: I-egltlmate, 1; Moving Picture*. 3: 
Principal Industries: Stock raising, wool antomoblle acceaaorlea, 2; automobile tire agen- Mlseellanmns (Aoditorloms. 1- 'Total mlin. smith and weM 

growing, frnit canning, brick yard*. Iron works, clea, 2; bakers, 5; cigar atorea and atanda (In- nnmtier of aeata—Theatre*. 2,000; Auditorium, r ,• j ..• 
flour mill and wikmI working factories. eluding hotels), 21: confectioner* (Including ho- 4..100. Continued on page 188 
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C OREGON (Con’t) 

Grants Pa (coii’t) 

Manufacturinc Eatablishmenta, lo. Grande 
Konde Lumber Co., BownuiD'ilicka Lumber Co., 
White rioe Luiiil>«r Co., Ln^n Box Co., La 
Grande Foundry, I«h (irandi* Construction 
Supply Co. 

Spooial laformation: Iji Grande aervea as an 
outlet to the entire Wallowa County through 
tlio Joseph Branch of the I'nion Paeitic and the 
La Grande*WallowH I^ke highway. 

Residential Features: Mainly one and two- 
family houses. Few apartment houses in pro* 

Number ef Retail Outlets for Nationally Ad¬ 
vertised ProducU; Passenger auioiuobile ageu- 
cies, 10; cfjiumeroial automobile agencies, -i; 
automobile accessories, lb; automobile tire agen¬ 
cies, 18; bakers, 2; cigar stores and stands tin- inirtion to population. Brivute homes predoml 
eluding iMReisJ, 21; confectioners (including ho- nate. The chief residential streets are mostly 
tel stands), IW, inci. grocers; dressmakers, 10; all pared with 30 or 4<» hard surface pavemeot. 
druggiHU, 4; dry go«d», 4; departmeiit eiore^, shopping Section; Extend, from Third 
2; electrical auppUea. 2; floriaU, 1; furniture. Adams Ave., east to Hemlock St., a dls 
6; garages (public). 7; grocers, 1.1; hardware, . ,,,0,.,^^ Washiiiglou Ave. and Jeffer- 
3; Jewelry, 3; meat markets, 4; men s furnish- parallel .tdanis .Vvc. and have husiness 
lug, 7; men’s clolhing, o*^ iiierchant taUors, blocks of 2 and o hliH'ka each, respectively 
millim-rs. 2; opticians, 2; photographerB, 3; y-,, Ore,.nwood. horlxontal to Ad 
pianos (and miscellaneous musical Instruments) 
1; radio supplies, 1; restaurauts (iucludiiig ho- 
Uds). 11; shoes, siiorting kiskIs, 3: stationers, 
4; woincirs apparel, 4. 

from 2 to 4 hloeks of retail 

KLAMATH FALLS, ORE. 
1920 Population, 4.800. 

iiiH .\ve.. ii»« 
NhnpH. 

Trading Area: Kxtendx throughout Union and 
Wallowa counties, due to large bus servlc** 
which la accorded to Ial Grande. 

Wholesale Houaet: Groceries. 1; MeuU, 2; 
Fruits, 2; MiscellaneouH Lines, Confectionery, 2. 

Number of Retail Outlets for Nationally Ad- ,1. Vk/ia»«at.awaa, ^..rs^r. (806 grOWtll slnce , . 
Janiiarv. 1P24, according to Power Co. C. of C. vertUed Products: I'assengcr aiitomoMic ageucics. 
Survey 11)23, found 6.1X)0; present not less than comincrclal auto, agencies. t»; autoiuohile ac 
7.2(S).) This recognised as fastest growing town ecssories, S; automohlle tire agencies, 13; hak 
in (iregoii. 

City and Suburban Eatlmato, 20,000. 
Native Whites. 83%: Foreign Bom, 13% ; 

Industrial Workers, 60%; English Reading. 
IHF*: Families, 1,500 (ewtimate—census repot t 
not completed). 

Schools: Public Grade. a3; High. 1; Parorliisl. 
1; Numl>er of Pupils, 1,148 (Grade. 285; Kigii 
SeiitMtl, 75; Par<K*iiial, -). 

Churches: Baptist, 2; Christian Kclence, 1; 
t’origregational, 1; Epis(*opal. 1; Methodist, 1; 

ers, 2; cigar storen and stands (including ho¬ 
tels). 25; (‘onfectioiiers (including hotel standsi. 
2<l; deli4*ateMHen, 1; drt^smakers, 6; druggi^tM. 
7; dry ctHids. 4: d«‘partiiient stores. 4; electrical 
supplies, 3; ilorlKts. 1; fruits, 3; furniture. 4; 
furriers, 1; garages (public). 10; groct ra. 15; 
hardware, 4; Jewelry, 4; meat markets, 6; 
men's furnishing, 7; men's clothing, b: mer¬ 
chant tailors. 2; mililners, 4; optieiaiis, 2; pho¬ 
tographers, 5; pianos (and miseel1an<‘ous musi¬ 
cal instruments), 2; radio supplies, 3; restaur¬ 
ants (inclnding hotels), lu; shoes, 15; sporting 

Presbyterisn, 1; Roman CathoMc, 
la:)eouK (Tiristian. 1: Lutheran, 1. 

Banks: National, 2: Total Resources. $5,- 
(SNI.OOO; Savings Bank Deposits ToUl, 1800.000. 

Theatres: Moving l*ictures, 2; Vaudeville, 1; 
.Miscellaneous (Auditoriums, etc.), 2. Total 
number of seats. 1,500. 

Location: Southern Pacific R. R., O. C. A E., 
S. P. with transcontinental connections, (». (!. 
A K. wltli local connections only. 

Principsl Industries: Box lumber, agriculture, 
liVest<H*k. 

Manufacturing Establishments: 37. Leading 
firms. Pelican Bay Lumber Co., Euwana, Big 
i^ikes Box Companies, I^nmm A Algoma, Luni- 
tier (.'os. Martin Bros. Flour Mills, Swan J^ake 
Moulding Co., Klamath Iron A Steel Works. 

Total value of yearly outimt of factewies esti 
mntetl ft >:]0,0(X).000 lumber, $1,000,000 miscel- 
)arH*oiis. 

*^r77lal Information: Heart of world's larg¬ 
est stand, yellow and white pine. Wonderful 
playgrounds. Gateway to Oater Lake. Sixty 
miles distant, s«‘at of United States Govern- 

Miscel- stationers, 2; women's apparel, 6. 

MEDFORD, ORE. 
1920 Population, 8,200. 

City and Suburban Estimate, 15,000. 

Native Whites, most; Negroes, few; Foreign 
Bom. few; English Beading, mostly; Families, 
2,050. 

Schools: Public Grade, 4; High. 1; Parochial, 
2; Niimi>er of Pupils, 1,5^ <city schools). 

Churches: Baptist. 1; Christian Science, 1; 
Episeoiuil. 1; Methodist, 2; Presbyterian, 1; 
K^iman CatboHc, 1; Miscellaneous, 4; Christian. 

Banks: National, 2; State, 2; Total Resources, 
$4.5(g),000; Savings Bank Deposits Total, 
$1,250,000 

Theatres: Legitimate. 1; Moving Pictures, 2: 
Miscellaneous (Auditoriums, etc.), 1. Total 
numbi*r of seats, 5,000. 

Location: Southern Pacific main line. Elec- 
ineut's "Klamath" reclamation project, costing fric line to Jacksonville. Logging road to tim 
iiillions, and putting 140.000 acres under water. 
Region trades largely with San Francisco and 
is close to northern California border. S. P. 
building cut off toward Portland. This city to 
l>e on main Hue S. P. Portland to 8. F. within 
two years. 

Residential Features: Cottages for workers, 
not tenements. Half doxeii apartment houses, 

ber. The anto truck lines carry freight, etc., 
in all directions. The entire Pacific highway 
Is hard surfaced through the county—55 miles. 
Other macadamised roads alt over the county. 
Intenirimn auto cars run every hour in all di¬ 
rections. 

Principal Industries: Lumber mills, box fac¬ 
tories, cement plant, cement and brick works. 

Homes ranging at valu**s from $1,000 to $3U.600. canneries, ice plants, creameries, etc. The fruit 
Elevstion, 4,300. Finest mountain water. M<Ni- 
erate hummers ami winters. 

Retail Shopping Section: Main street, 10 
blm'ks; Klamath avenue. 7 blocks; Third street 
to Kleveutb Htre<‘t. inclusive, averaging bhn'k 
and half to two liiocks. 

Trading Area: 40 to 50 miles from norili 

industry of this valley is a big one, and there 
are ten fruit packing and free cooling stations 
in Medford, adjacent territory. Greatest pear 
raising district in Unitt-d States. 

Manufacturing Establishments: Leading firms, 
Avens Lumber Co., Tomlin Box Co., Rogue 
River Valley Cannery, Knight's Catsup Factory, 
Tolent Cannery, Portland Cement Works, Med- 

snd east, 30 miles from west, and 40 miles ford Brick A Block Works. Medford Printing 
from s4»uth. County is half as large as Mary- ^ Simter's Creamery, Jackson County Cream- 
land. This city is only I'onseiiuentiai trading 
enter in entire district. 

ery, Medford Ice 0>.. Medford Concrete Con¬ 
struction (^. 

Wholesale Houses: 
Fruits, 1. 

iioceries, 2; Meats. 2; 

VumW of Retail Outlett tdr Nationally Ad¬ 
vertised Products: Passenger automoiiile agen¬ 
cies, 12: conimorcl4l automobile ageiirles. 5; 
automobile Hcc<*ssories, Agencies carry parts: 
automobile tire agencies. 6; liakers. 5; cigar 
stores and stands (including botels), 20; con- 
fwtioners (including hotel stands), 8; delica¬ 
tessen, 1; dressmakers. 5; druggists, 5; dry 
goods, 7; department stores, 2; electrical sup¬ 
plies, 4; florists. 2; fruits, 5; furniture, d; 
furriers, 2; garages (public). 10: grocers. 15; 
hardware. 4; Jewelry, 3: meat markets. 5; 
men's ftirnishitig. 6; men's clothing, 6: nH‘r- 
chant tailors. 2: milliners, 3; opticians. 
photographers 
musical InstruineiiiHi, 4; radio supplies, 6: res¬ 
taurants (including hotels), 10; shoes, 6; s|mm 
ing gixKls. 7. staliori'Ts. 5: \v<inien's apiwrel. 3. 

LA GRANDE, ORE. 
1920 Population. R.913. 

City anil Suburban Estimate, O.OOO (1024). 

Native Wbites. Kt%; PoreUm Born, ,’>%; In¬ 
dustrial Workeri, ; Enfliah Readinc, 

Bchoola: I’ubHr Crailv, 4; IliKli, 1; Taro- roads and no^otln-r larBO 
rliial, 1. 

fruits, 4: furuitnro, 3; furriers, 1; Karai-i's 
(public), 17; Krocpra, 21; hardware, 4; Jewelry, 
3; meat markata, 10; men's furnishing, h: 
men's rlothinic, 7; merchant tailors, 3; mil 
liners, 7; opticians, 2; photokrapbers, 3; pianos 
(and misccUnneoua musical iustrumenU), 4; 
radio supplies, 2: restaurants (IncIndinK liotels), 
10; shoea, 8: sporting goods, .3; stationers, 2; 
women's apparel, 7. 

OREGON CITY, ORE. 
1920 Population, 5,090 (does not Include sub¬ 

urbs of about 11,000 total). 

City and Suburban Estimate, about 12.500. 

Native WUtec, 98%; Negroee, none; Foreign 
Bom, 2%; Industrial Workers. 60%; English 
Beading, 100%; Families, 1,600. 

Schools; Public Grade, 3; High, 1; Parochial, 
2; Number of Pupils, 1,7^. 

Churobea: Baptist, 1; Christian Science, 1; 
Congregational, 1; Episcopal, 1; Methodist, 1; 
Presbyterian, 1; Roman Catholic. 1; Miseel- 
laueouB, 3. 

Banks: National, 2; State, 1; Total Resources, 
$4,831,969.71; Savings Banks Dettusita Total 
$2,000,000. 

Theatres; Moving Pictures, 2. Total number 
of seals, 1,600. 

Location: In Clackamas County, on Wil¬ 
lamette KIver, 15 miles south of Portland: on 
main Southern Paeifle lines; Portland Electric 
Power street ears service and bus line to Port¬ 
land. Willamette Valley Southern By. taps rich 
timber and agricultural district of Clackamas 
County: has headquarters here. Mills use river 
navigation for transporting supplies and finished 
products. 

Principal Industrios: Paper manufacturiug. 
woolen goods manufacturing, agriculture, furni¬ 
ture manufacturing. 

Manufacturing Eatablishments: 4. Leading 
firms, Crown Willamette Paper Co., Hawley 
Pulp A Paper Co., Oregon City Mfg. Co. (woolen 
mills), Byrne Furniture Factory. 

Total value of yearly output of factories esti¬ 
mated at $20,000,000. 

Spscial Information; Has historical interest; 
second oldest city in State. Is the gateway to 
the upper Willamette Valley. On the highway 
line of travel, getting practically all the toor- 
1st travel in to the Pacific Northwest. 

Residential Featurea: Mostly one and two- 
family honses; few apartments. Large percent¬ 
age of people are bome-ownera. Many people 
living in surrounding towns of West Linn, Glad¬ 
stone, Canemah, Bolton and Willamette work 
In Oregon City and trade here. Town la on a 
hillside, and a bluff separates the residential 
and business districts. Free municipal elevator. 
Coiicrele bridge connects West Linn and Oregon 
City. 

Retail Shopping Section: Chlefiy for 14 blocks 
on Main street. A few business bouses on bill, 
on Seventh street. 

Trading Area: Twenty-five miles in all direc¬ 
tions except towards Portland. 

Wholesale Houses; O. C. Mfg. Co., wholesale 
woolen goods. 

Number of Retail Outlett for Nationally Ad¬ 
vertised Products: Passenger automobile agen- 
riea, 11; commercial automobile agenclea, 5; 
automobile accessories, 14; automobile tire agen¬ 
cies, 20; bakers, 2; cigar stores and stands (In¬ 
cluding hotels), 10; confectioners (including ho¬ 
tel stands), 4; delicatessen, 1; dressmakers, 10; 
druggists, 4- dry goods, 6; department stores, 
3; electrical supplies, 4; fiorists, 3; fruits, 1; 
furniture, 4; garages (public), 6; grocers, 20: 
hardware, 6; Jewelry, 3; meat markets, 6; 
men's furnishing, S-j men's clothing, 4; mer- 
rhant tailors, 2; milliners, 3; opticians, 3; pho 
(ographers, 3: pianos (and nilscellaneoua musical 
instruments), 3; radio supplies, 6: restaiiranls 
(including hotels), 10; shoes, 1: sporting goods, 
4; stationers, 4; women's apparel, 3. 

Special li»(ormstion; Center of Hogue Rivet 
Valley and gateway to Crater Lake, oOp of 
seven world won)iers. Paved higliway in every 
lirtetion, being largest city within 1(K» miles 
north in Oregon and 100 miles south in Cali¬ 
fornia. and liavliig large store. Metroisditan in 
every V)ay. I’Mple make this shopping and 
social headquarters for the wlxde territory. la 
big tourist center wllli wonderful camp grounds 
and splendid liotels. Per capita of autos far 
above average. Has wonderful mountain 
streams, fine flsliing, hunting. Irrigation makes 
it splendid dairy and fruit eoiiutry. 

Residential Features; City of splendid liomes. 
tiesntlfnl, shsd.v, psved streets, wonderful Bow¬ 
ers March to liecenilier, pure mountain water. 

PENDLETON, ORE. 

pianos (and mlacellaneons pgred highways to many resorts nearby. Know 
_ rt _ cupped monntaiiis on ranges seven montiis of 

year, but scarcely any snow fall in city. Won¬ 
derful mountain streams with fruit, flsliing. 
camping, etc. 

Retail Shopping Soetion; Covers several 
streets. lAirge stores. Idg slocks, up-to-date 
merchants, elegantly lighted Imsiness streets. 
2.'i miles paving in city, gmsi roads, mostly 
liaved—makes tills big trading area. .VIso iium- 
tier of siiliiirbaii or residential stores. 

Trading Area: I'lsiple isimc from Its) miles 
in either direction, owing to wonderful paved 

Ghurchsa: Biiptist. 1; Cliristian Science. 1; 
Bpiscopal, 1; Mctliodlst. 2: Prestiyterlan, 1; 
Roman Catliolic, l; Miscellaiieoiis, 4. 

Banks; National, 2. 

3; Miscelluneons Theatres: Moving Pictiini 
(.tndltorjums, etc.), 3. 

Location; In nortlieiist Oregon In the Bine 
M<inntaiiis. Served ii.v C. I*. ^ it. H. and old 
Oregon Trail. 

Frlnclpal Induitriei; .kgricnltnre. liinilsTlng, 
IiiiiiIhm' liyprcMliict'. riiilroail simp! 
foundry. 

and iron 

trading area from whicii most of trad** i-omes 
Is 30 to 50 miles eltlier direction. Paved roads 
has put some of tiie siiisller town stores out 
of the going. 

Wbolossle Houaei: Groceries, 2; Meals, 1; 
Krnits 1. 

Number of Betail Outlets for Nationally Ad- 
vertiied Froducti: Passenger automobile agen¬ 
cies. 11: commercial aiilomoblle agencies, 7; 
autoinnhile accessories. 1.".; automobile tire agen¬ 
cies, l.'i; bakers, 4; cigar stores snd stands (In¬ 
clnding hotels). 14; coiifwtioners (Inclnding ho¬ 
tel stands), 18; delicslessen. 2; dressmakers. 
14: druggists, 4; dry cotmIs. 7; department 
stiires. 4; electriesl siipplii-s. 2; florists. 2: 

1920 Population Cenius, 7.387. 

City and Suburban Estimate, 2,3.ti(si. 

Native Whites, 65%; English Reading, 9.'i%; 
Families. 1,T<K) in city. 

Schools: Public Grade. 4; High, 1; Parochial, 
1; Nnnilier of Pupils, 1,4!81 In city. 

Churches: Baptist, 1; Christian Science, 1; 
Congregational, 1; E^taeoiial. 1; Methodist, 1; 
I'resliyterlan, 1; Koman t’atholle, 1; .Miscellane 
ous: Christian, 1; Peace Ijitheran. I; Miscel- 
la neons, 2. 

Banhs; .Niitional, 2; State, 1; Total Be- 
aoiirees. $8.109,140.9.3. 

Theatres; I.egitlmate anil Moving Pictures, 
2; Miseel I a neons (Auditoriums, etc.), 1. Total 
iiiiiiilier of seats, tlieatres, 1,7.">0; High School 
.tiiditoriiini. 750. 

Location; On main line of T'nion Pacific Sys¬ 
tem (O. W. K. ft N. Co.), 219 miles east of 
Portland, and is the soiithem terminus of Its 
main line to Sisikane; also operates branch lines 
which connect all of iirincipal towns In county 
and a hraiu-li lino of tlie Northern I'aclfic con¬ 
nects Pendleton with main line at Pasco. Wssli. 
Pendleton Is a natural liigliway center, being on 
the Old Oregon Trail, wlilch to tlie west be- 
enmea the Coliiintda River Higliway. .\lsci on 
the ftregon-Wasliington Highway, which is a 
paved road, and tlie tratlic over it is extreniel.v 
heavy. With these sidendld trans|s>rtatinn fa¬ 
cilities. Pendleton is ideally sltnattsl to lie- 
come the dlatrltnitlng center tor Eastern Oregon. 

Frineipal Induttriaa; Four Honring nilHs hav¬ 
ing a combined caiiacity of 2.950 barrela a day. 
Woolen iniHs. mannfarttiring Indian rolies, bath 
roiies. steamer rolies. blankets, shawls, etc. 
Packing idant. creamery and Ice cream manu¬ 
facturing plant, planing mllia. foundry and ma¬ 
chine simps, saddle and harness mannfarturtng 
plant, roofing materials. 

Manufacturing Eatahliahmanti. 1.3. leading 

films, Pendletdii Woolen .Mills, Collins Flouring 
Mills, VN’alters hlouring Milts, Pendleton Flour 
and Grain Co., I'andletofi Pticking and Provision 
Co., Hamley A Co., Smyfb^-Barthel Co., B. 1,. 
Burroughs Planing Mills, Golden West Cream¬ 
ery, PoDdietou Iron Works. 

SpooUl laforaatias: PUMUetoo's voIium of 
husiness la much greater than usual for a town 
of its sise because it ig tfen trading center of 
an unusually large agrichtturai and stock rais¬ 
ing empire. The wealth of ita trading aone has 
lieen estimated at over flOO.OOO.OOO. The popu¬ 
lation of Umatilla Couaty alone Is near 30.909 
and Pendleton is in the geographical center of 
the county. I’endleton is the home of tlie 
Bound Up, the "Epic Drama of the West," and 
Happy Canyon, "The Ronad Up't Little 
Brother." These are classed as the greatest 
outdoor shows in the world and are held au 
uually in September. Pendleton is the county 
seat of Umtilla County, which is the greatest 
and richest agricultural county in the state of 
Oregon, and [iroducea annnally one per cent of 
the w-lieat of the United States. 

Besidentisl Features; Pendleton is a city of 
goo<l homes, and more than 10 miles of Ita 
streets are paved and the sidewalks and gutters 
are of concrete construction. The streets arc 
shaded with trees, and fringes of well-kept 
parkings on either side are backed up with 
substantial bouses. The city is more tlian fifty 
years old and lias a wonderfully pleasing climate 
throughout the year. It is noted for its [lurc 
drinking water, which la secured from springs 
and is piped a distance of twenty miles from 
the mountains. 

Retail Shopping Section; Pendleton has a 
very large section of husiness honses in proper 
tion to its iKipulation, and tbia condition almost 
invariably attracts the attention of strangers. 
The reason for this is that the city has a large 
area from which it draws trade. The retail 
sbo|iping section extends four blocks on Main 
St., four liliM'ks on Court St., four blocks on 
Alta St. and four blocks on Webb St. 

Trade Area; Ehitei>ds over a radius of 40 
miles north, east, west and south of Peinllciii 
Practically ail of this section is covered witli 
paved roads. 

Wholeaale Houses: Groceries, 1; Meats, 1; 
Fruits, 1; Miarellaneous Lines, Gents’ Fumlali- 
inga, 1; ^nfectlonery and Cigars, 2. 

Number of Retail Ontleti fer Nationally Ad¬ 
vertised Prodneta: Passenger antomohile agen 
clea, 11; commercial auto, agencies, 4; aotorno 
bile accessories, 5; automobile tire agencies, 16; 
bakers, 4; cigar stores and stands (including ho¬ 
tels), 14; confectioners (including hotel stands), 
6; dressmakers, 4; druggiata, 5; dry goods, .3; 
department stores, 2; electrical supplies. 3; 
florists, 2r furniture, 5; furriers, 4; garages 
(public), 11; grocers, 18; hardware, 2; Jewelr.v. 
6; meat markets, 10; men’s furnishings and 
men's clothing, 8; merchant tailors. 3; milli¬ 
ners, 5; opticians, 2; photographers, 3; pianos 
(and mlscellaneons musical instruments). 2; 
radio supplies, 6; restaurants (including hoteiai, 
14; shoes, 8; sporting goods, 3; stationers. 2; 
women's apparel, 6. 

PORTLAND, ORE. 
1920 Population, 258,288. 

City and Suburban Eatimata, 426..'>.38. 

Native WUtea, 79.7%; Negroes, 0.6'',: For¬ 
eign Bom, 18.2%; Indnatrial Workeri. 10",: 
EngUah Reading. 98.3%; FamiUea, 67,015. 

Bchoola: Public Grade, 75; High, 8; Parwliial. 
28; Number of Pupils, 45.<)40. 

Churchaa: Baptist, 23; Christian Science. 6. 
Congregational, 14; Episcopal, 17; Hebrew, 5. 
Metbodlat, 31; Presbyterian, 23; Roman Calli 
olic, 26; Miscellaneous, 25. 

Banks; National, 7: State, 18: Total It. 
sources, $171,878,708.29; Ravings Bank Deposits 
rotal, $51,016,418.50. 

Thaatres; Legitimate, 2; Moving Pictures, 35. 
Vaudeville, .3; Miscellaneous (Auditoriums, etc. i. 

Location; In northwestern Oregon, at conflit 
ence of Willamette and Columbia Rivers, 112 
miles by water from Pacific Ocean, and at head 
of ocean navigation on Colombta River. Served 
liy 51 coastwise and oceanic steamer lines. Also 
by Southern Paclflc; O. W. R. A N.; Spokane 
Portland A Seattle; Gt. Northern and Northern 
I’aclfic, and Oregon Electric Rya. .\lso excel 
lent bna service to Astoria, Seattle, San Fran 
cisco and Spokane. 

Principal Indnatriea; I.nmber mannfacturing. 
furniture manufacturing, canning, de-hydratlon. 
salmon packing, sawmill machinery and equip 
iiient, shoes, vegetable oils, cans, railroad shops, 
flour and cereal mills, car shops, woolen goods 
.vtrn knitting mllla, shipping grain and w<«>l 
handling, tires. 

Manufacturing EstaUishaiMitt: 600. I.eidin-.: 
flniis. Eastern A Weatern Lumber Co.. Inman 
I'oulscn Liiiiiber Co.. American Can Co., Pacific 
Car A Foundry Co., Doembecher Fnrnltnre Mfg 
I'o.. Grand Rapids Show Case Co., Portisnd 
Vegetable OH Mills. Willamette Iron A Sled 
Works. Smith A Watson Iron Works. 

Total value of vearly output of factories esti 
Misled at $200,000,000 

Spocial Information;; Portland la world- 
grcate»-t Inmher mannfactnring center. One 
flftli the world's supply of standing timber l« 
in Oregon. Portland mllla In 1923 cut 920 
billion hoard feet, which total lumber output in 
(ircgon In 1923 was fonr hllllon hoard feel 
I'orlland is at outlet of the WMlamotte Valley, 
an extremely rich farming and dairying a«-tio'i 
mid scalterrsl tlironglioiit the State are iiian.v 
fertile fields, while tlie eastern half of the 
State Is a famous wheat growing region. Port 
laud la the second grain exporting port and see 

olid wool market of the Fnlted Slates. 

Rasidantial Fsatnraa: Chiefly detached housc- 
Vo stum of tenement dlatrict. Proportion of 
aparlinent honses very small. Fully fifteen wo 
arate lilgii class restdentiai districts in the city. 
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Setail Bhaftiiw KxtandH troa Third 
street U FourtMatb Mr***. MHl fruoi Taylsr 
street to Ankeny street (nine blucksi, nii<l shout 
fifteen outlying retnil disUicts. Tmding ares 
irregular in shape owing to pared motor roade 
extending 125 miles south, 100 miles west. .10 
miles north and 100 miles east. The principal 
subiirhan shopping area, however, is within a 
radius of 40 miles. 

Trading Aren: Trading area irregular in 
sbaiie owing to paved motor roads exteiuling 
I2.i miles south, 100 miles west, 30 miles north 
and 100 miles east. 

Whoiosals Houass: Groceriss, 8; Mests. d: 
Fruits, 16; Hardware, 7; Dry Goods, 4; Miscel¬ 
laneous Lines—Notions, 2; Shirts and Overalls, 
3; Crockery, 1. 

Number of BstsU Ontlota for HationnUy Ad¬ 
vertised Produots: Passenger automohile ageii- 
des, 44; commercial automobile agencies. 6; 
automobile accessories, 15; automobile tire ageii- 
ci-'S, 05; bakers, 90; cigar stores and stands (in¬ 
cluding hotels), 375; confectioners (Including ho¬ 
tel stands), 700; delicatessen, 135; dressmakers. 
27; druggists, 1.50; dry goods, 112; department 
stores, 4; electrical supplies, 78; florists, 
fruits, .50; furniture, 100; furriers, 5; garages 
(public), 121; grocers, 1,060; hardware. 78; 
Jewelry, 77; meat markets, 269; men’s furnish¬ 
ing and man's clothing^ 128; merchant tailors, 
127; millinsrs. 35; oftlclans, 29; pianos (and 
miscellaneous musical Instruments), 38; radio 
supidies, 15; sporting goods, 5; stationers. 7; 
women’s appard, 8. 

ROSEBURGs ORE. 
1920 Population, 5,000. 
City and Suburban Estlmnts, 7,.500. 
Native Whites, 90%; Foreign Bom, t0</<.: In¬ 

dustrial Worksrs, 40%; English Banding, 95%; 
PamlUss. 1,500. 

Schools: Public Grade, 3; High, 1; ParocbinI, 
2; Number of Pupils, 1,750. 

Churches: Baptist. 1; Christian Science, 1; 
Bpiscopal, 1; Hethodlat, 2; Presbyterian, 1; 
Roman Catholic, 1; UiaeoHaaeoas, 3. 

Banks: National, 2; State. 2; Total Resources. 
<3.500,000; Savings Bank Deposits Total, 
$4.51.000. 

Theatres: Legitimate, 1; Moving Pictures, 3; 
Niscellaneoua (Audltorioass, etc.), 3. 

Location: Roseborg la situated about center 
of Douglas County, on bank of South Umpqua 
River. Served by S. P. B. R. Paciflc High¬ 
way passes through city. Several auto bos 
lines, both freight and passenger, operate out 
of this city to coast points and also towns 
north as far as Portland, south to San Fran- 
eisco. 

Principal Industries: Fruit raising, prunes, 
pears, peaches, apples, cherries and berries. 
Cattle, sheep, hogs, goats, ponitry, hay and 
grain, and lumber on large scale. This is gen¬ 
eral county survey. City has 8. P. Co., railroad 
•hops and division headquarters. 

Manufacturing Establishmeata: 6. Umpqua 
Canning Co., H. 8. Olle Packing Co., California 
Packing Co., Drager Packing Co., Ump(|ua 
Broccoli Exchange, Roaeburg Ice Co. 

Special Information: The geographical loca¬ 
tion of Roseburg makes It tbe hub for a vast 
section of country as large as half of New Eng 
land. 

Residsntial Featurea: Roseburg is a city of 
homes, most of the people owning own bouses. 
There is but one regular apartment In the town. 
These homes are well kept with nice lawns and 
slisde trees. 

Retail Shopping Section: Extends from tlie 
M. P. Co. station in the western part of the 
city along Cass street to Jackson, and them-e 
north for eight blocks to North Roseburg. 

Trading Area: Extends for more than 75 
aiiles north and south of this city. Roseburg 
also draws from the stockmen from tbe east for 
store than 25 miles and for 20 miles on the 
West. Paved highways taring residents of small 
towns from 35 to 40 miles each way. 

Wholesale Houses: Fruits, 1. 
Number of Bstail Outlets for NatlsnaUy Ad¬ 

vertised Produsta: Paaaaager automobile agen¬ 
cies. 12; commerelat automobile agencies. 4; 
automobile accessories, 14; automobile tire agen¬ 
cies, 15; bakers, 3; cigar stores and stands (In 
eluding liotels), 12; confectioners (Including Ive 
tel stands), 10; dressmakers, 6; druggists, 4; 

Churches: Baptist, 1; Cbristisn Science. 1; 
Congregations!, 2; Episcopal, 1; MetloMlist, 4; 
Presbyterian, 1; Roman Catholic, 1; Miswl 
laneous. 20. 

Banks: National, 2; State, 2; Total Resources. 
110.487.569 (Oct. 10, 1924). AU above have 
savings departments. 

Thsatrss: Legitimate, 1; Moving Pictures, -1; 
Vaudeville, 1; Miscellaneous (Auditoriums, ete.). 
Armory seat 1,800. Total number of seafs'. 
4,150. 

Location: Southern Pacific Ry., Oregon Elec¬ 
tric Ry. On Willamette River (navigable). On 
Paciflc Highway. Stage lines all dlret-tions. 
Within Salem’s immediate trading area, extend¬ 
ing out 20 miles, there are 213 miles paved 
roads and 800 miles macadam and gravel roads. 

Priacipal Industries: Paper manufacture, leg¬ 
ging company and box factories, woolen mill, 
meat packing plant, 8 plants for fruit and berry 
canning. 

Manufacturing Establishments: 28. Leading 
Arms, Oregon Pulp A Paper Co., (’has. K. Span! 
ding Ixtgging Co., Thoe. Kay Woolen Mills, Val¬ 
ley Packing Co. Packing fruits, as follows; 
Pmdncers Packing A Canning Co., Kings FomI 
Products ('o.. Hunt Bros. Packing Co., North¬ 
west Packing Co.. Starr Fruit Products Co.. 
Oregon Packing Co., Paciflc Fruit, Canning and 
Packing Co. 

Total value of yearly output of faotorioo eati- 
matod at $5,000,000. 

Special Information: Salem is the capital of 
Oregon. State Institutions are all here except 
ing two smaller ones. Payrall of these Instltu- 
tlMs, $1,.500.000. Business district has 99 foot 
wide streets. No poor or cheap district In the 
city. Home of Willaaieta Onivetsity. Aboo- 
lately no forelga elcmeat. Boaao owners 62 per 
cent. Oregon 8tae fair hcM la Salem, bringing 
100.000. Salem Indian schaal. largest In U. S., 
with 900 students, six miles north. Salem Is 
the fruit and berry canning renter of the north¬ 
west. If Is the center of the prune, hop. 
loganberry, flax .md cherry district of north¬ 
west. 

Basidontial Foatures: Salem, Oregon, has no 
especially rich district. Average home cost 
$5,000. No foreign, no negro, no Greek or no 
Hebrew district In city. Church influence strong. 
r>0% of people are church members. .1,5% over 
the age of 21 years attend church regularly. One 
automobile to every live persons. No labor 
troubles. Rig plants are open shop. Salem Is 
county seat of Marlon County. This county has 
more paved roads than any county In the state. 
The county ranks first In Oregon in the produc¬ 
tion of prunes, loganberries, potatoes, oats, 
clover, celery, onions, strawberries, filberts, 
blackberries and raspberries. The High 
School is of so high a standard that .112 pnpila 
are enrolled coming from other districts. 

Retail Shopping Section: Commercial St., 6 
blocks; State St.. 6 blocks; Court St.. 5 blocks: 
Liberty St., 4 blocks; Ferry St., 4 blocks; High 
St., 5 blocks; Chemeketa St.. 3 blocks; Church 
St., 2 blocks. Seven outlying retail districts, 
three or four of which have half a doxen stores 
nr more. Others are the 4 or 5 store centers. 
Then we have .18 groceries, of which 20 are in 
the outlying districts. 

Trading Aran: Extends 28 miles north. 18 
miles sonth, .15 miles east and 25 miles west, all 
dne to paved roads. TTiere Is also stage service 
into all this district. 

Special Information: Annual payroll of eight 
principal Industries, $1,500,000. 1924 value of 
garden crop, adjacent to city, $98,000. Wool 
crop about 800.000 lbs. 

Besidontlal Features: Practically all are one- 
family bouses. No tenements nr poor residential 
districts in city. 

Betall Shopping Section: Main business sec¬ 
tion, nine blocks on Second St. an*l three blot-ks 
on Union. Court, Washington, Federal and 
Ixtughlin Sts. 

Trading Area: Extends 2.5 miles west, 30 miles 
north into Washington, 40 miles east and 80 to 
00 miles sonth. ’ne Dalles is the gateway to 
Eastern Oregon and is an imjtortant trading 
center. 

’Wholesale Houses: Groceries, 1; Meats. 2 
Fruits, 2. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Fredacts: Passenger automobile agen 
cies, 3; automobile accessories, 7; automobile 
tire agencies. 6; bakers. 2; cigar stores and 
stau<ls (including hotels), 8; confectioners (in¬ 
cluding hotel stands), ID; delicatessen, 2; dress¬ 
makers, 3; druggists. 4: dry goods, 3: depart 
ment stores. 3; elo-trical supplien, 3; florists. 4: 
fruits, 10; furniture, 5; garages (public). 7: 
giwers, 12: hardware. 4: Jewelry. 3; meat mar 
kets. 5; men’s farnishlngs, 7; men's clothing, 7: 
merchant tailors. 2: milliners. 3: opticians. 4; 
photographers. 4: pisnos (and miscellaneona mu¬ 
sical instruments). 2: radio supplies. 2: res¬ 
taurants (tncludlng Imtels). 7: shoes. 7: sporting 
goods, 2; stationers. 2; women’s apparel, 4. 

lie, 9; Miscellaenous, Lutheran 22. Reformed 18. 
Evangelical 10. 

Banka: National. 3; Trust Cunqianiea. 7: 
Total Besources, $44,000,000; Savings Bank lie 
isstita Total. $:I0.(SSI.(SS). 

Thentrsa: legitimate, 1: .Moving Pictures, 9; 
Vaudeville, 1; Mlaccllaneous (Auditoriums, etc.), 
5. Total uumher of soats, 17,711. 

Locatieu: C. R. R., L. V., Penna., I.ebigh 
Valley Transit Co.. U A N. E.. P. A R.. The 
Lehigh Coal A Navigatioft Co. owns, operates 
and leases the Lehigh Canal, 140 miles, carrying 
coal snd other freight fnim the anthracite 
region (Conlport) down through Manch Chunk, 
.kllentown aixl Eaaton to Bristol, Pblla. and 
Delaware River points. 

Special Information: Metropolis of the I-ehlgh 
Valley, beautifully laid out and one of the clean 
est cities in the country. Comparatively proo- 
perons. Little poverty. Seat of Allentown an¬ 
nual fair. Hirlfty population. Penna. German 
community. Big shipping center. City of 
churches; goml echmds; 2 colleges; 1 preparatory 
school. Center of silk industry. Boulevard 
lighting system in business section; 3 big parks. 

Continued on page 190 

Standard Surreys 

of 

PENNSYLVANIA 

ALLENTOWN, PA. 
1920 Population. 78.890 (1924. est. 90.900). 

City and Suburban Eitimatn, 125,000. 

Nativo 'Whitss, 59,329; Ntgioaa, 190; Foreign 
Born. 8,988; Indast^l Woihen, 13,995; Eng- 
lUh Beading, 92%; Famillsa, 18,000. 

Schools; Public (irsde, 22; High, 1; Junior 
High, 2; Parochial. 2; Number of PapHs,' 12.S15. 

(niurches; Baptist. 2: Episcopal. 3; Hebrew, 
3; Methodist. 1; Presbyterian. 2; Roman Catbu- 

Rsad the Survey of 

WAYNESBORO 
PENNSYLVANIA 

In The Rich CunaberlasMl Valley 

Trade territory of 20,000— 
Rich Manufacturing, Agricul¬ 
tural, Dairying and Fruit 
Growing Section, Manufac¬ 
tured Output $12,000,000— 
Banking Resources $10,300,- 
000, Savings Deposits $S,500,- 
000. 

THE RECORD HERALD 
Is the only medium that 
reaches this entire territory, 
Town and Country. Circula¬ 
tion net paid. 

Wholesale Housae; Gns-erles. 3: Meats. 2; 
Frnits, 2; Hardwnre, 1; Miacellaneoiis I iaes. 
Confectionery I, Gloves 1. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Frodnets: Passenger antomoblle agen¬ 
cies. IS; sntnmnhils accessories, 14; autoinohilc 
tire sgenctes. 9: l>akers, 5; cigar store, snd 
stands (Including hotels), 8; confeclloners (In- 
•Mnding hotel stsnds), 7; delicatessen. 5: dress, 
makers. 4: dniggists. 12: dry goods, 8; depart¬ 
ment stores, .1: electrical supplies, 8: florists, o. 
fruits, 3: furniture, .5; furriers, 1: garages (pub 
lie). 13; grocers. 3.1: hardware. 5; Jewelry. ~t: 
meat markets. 10; men’s furnishings. 5: men’s 
clothing. 5: merchant tailors, 5; milliners. 5; 
opticians. 6: photographers. 5; pianos faml mis¬ 
cellaneous musical Instruments), .1; radio sup¬ 
plies, 2: reafaiiranls (Including hotels), |1; 
shoes. 5: sporllng goods. 2; stationers. 2; wo 
men’s apparel. 4. 

THE DALLES, ORE. 
1930 Fonulatlen. .5.897. 

City and Suburban Estimata, 45.090. 

Nativo W hi too, 84% : Foroign Bom. 16%. 

Schools: Ihibllc Grade, 6: High. 1; Jualor 

Chromicl'’ 

A 

4ry goods, 6; department stores, 2; electrlcaj HIgb. 1; Parochial. 2; Number of Pnplls. 2.109, 
•upplles, 3: florists, 1; furnitare, 6; garages 
(public), 7; grocers, 11; hardware, 4; Jewelry. 
3; meat markets, S; men’s famithlng. 6; men’s 
clothing. 6; merchant tallora, 4; milliners. 4: 
opticians, 3; photographers, 2; pianos (and mis- 
•'ellaneona musical Inatmmenta), 2; radio sup¬ 
plies, 2: restaurants (Including hotels). 7; 
•hoes. 9; sporting goods, 4; stationers. 2; 
• omen’s apparel, 8. 

SALEM, ORE. 
1920 Fopulatioa, 17,679. (Government surrey 

for January 1. 1924, 22.099.) 

City and Snburbaa Estimata: January 1, 1924, 
r..<ioo. 

Nativa Whitss, 93%; NagToos, h|%: Foroign 
Bom. 7%; Industrial Workera, 25%: English 
Raadlug. 99%; FamlUaa, 6,196 (Jan. 1, livjii. 

■ohoola: Public Qmde, 6; High, 1: Junior 
High, 4; Parochial. 1; Number of Pupil*. 4,1,57. 
Vllllmette University, 625 8tadeats. 

Churehaa: Baptist. 1; Uhrlsllan .‘h'lcnc*. 1; 
ronaregatlonal. 1: Episcopal. 1; Methodist, 3- 
Roman t’atholic. 1; Miscellaneona. 3. 

Banks: Nstlonal, 2: State. 1: Total Resonre-s. 
$3.762..glfl..V). Savings Bank Dcposlla Total 
11.006.104.99 

Thsatres: I,egil|niaie. 1; Moving Pictures, 3- 
Miscellaneous (Aiiditoriiima. etc.), H. 8.. Elks. 
Parochial. Total number of seats, ,5,.100. 

I«eatian: On main line O. 5V. R. A ,'7. 
(Union PnciHc), Seattle, Portland A Spokane. 
Great Southern, i’olumhla River, open river to 
the sea. Bus amt truck service In all directlans. 
211 miles Ilf railroad In eonnty. On the Uolani 
hit River highway and Old Oregon Trail North¬ 
ern terminus of the I>slle*-Pacific Illghwav. 

Friucipal Indnatriaa: Fruit, grain, wool, lum 
her. livestock, salmon shipping. 

Manufacturing EitabUahmanti: 8. Leading 
flrma. Libby, MeNelll A IJbby, KInga Food Pmd 
w.'.?: Salmon t’annery. Wasco Warehouse 
MIHlug Co., mllmad ahopa 

VM.ENTOWN, PENNSYLVANIA 

Worth While Circulation in 
Allentown and the Lehigh Valley 

There is a friendly evening newspaper in 
Allentown, The Chronicle and News, 
which, six days a week, carries a large 
advertising volume even though it has not 
the largest total circulation in its field. 

This is undoubtedly because the Chronicle 
and News possesses “that something” which 
makes it pull like a house afire—which 
makes it produce unusual advertising 
results. 

The Chronicle and News will take excep¬ 
tional care of you in the matter of position 
and service. 

BENJAMIN & KENTNOR CO. 
i^ATIONAL ADVERTISING REPRESENTATIVES 

2 WF.ST 4.Sth STREET 
NEW YORK 

900 MAI.I.ERS BLDG. 
C.HIGAGO 

lOl VAN NGYS BLDi;. 
LOS ANGELES 



pump work*, lumber iDd plaalag mllU, ikM 
ImeUtrf, botUlnc work*, prlatlag- 

XoBufMtartat lotokMikm—ti: Coj 
Pump Co., S. VulentlM Co (Rbirt*), 
Pepper * Co. (Bottler*). 

PENNSYLVANIA (Con’t) 

one of tb* cleaneat town* In tbe antmclt* te¬ 
flon. Population 1* almoet entlrelf American. 

Reaidontial Feature*: liuetljr ooe *nd two- 
feinilr b'Miiie*. Private iMHuea pre<lr>miuale. 

Retail Bhopplaf B»ctt*n; Bztead* almaat tbe 
entire lenftb of 20 Mock* on tbe main 
tboroufbfare. 

TiaAlas Arno: Extond* about Bra mlloa oaat. 
north, aoutb and wont. 

WbeUeale Bonae*: Oroeerle*. 4. 

Mumb*r of Retail Oatlat* for Vatlenallj Ad- 
rwtiaed Produota: P***encer automobile afencle*. 
none; commercial auto, agendea, 12; automobile 
aceeeaorle*, 19; antomoblle tire agenclea, 15; 
baker*. 4; cigar atore* and atanda (Including 
hotel*), 17; confectioner* (Inclndlng hotel 
atanda), 18; dellcatcoaen, 5; dreaamakeru, 12; 
dmggiat^ 5; drg gooda, 10; department atore*. 
2; electrical auppllea, 4; Sorlata, 1; frulta. •; 
furniture, 4; furrier*. 2; garugaa (public), 9; 
grocer*, 22; hardware, 9; lewelrg, 4; meat 
market*, 9; men'* furnishlag, T; men'* dotbtng, 
0; merebant tailora, 2; milliner*, 4; optician*, 
3; pbotograpbera, 1; piano* (and mlacellaneoua 
mnalcal Inatrumenta), 4; radio aappHe*, 5; rea- 
tanranta (Inclndlng hotel*), 7; aboea, 6; aportlnf 
good*. 9; etattonera, 3; woBMu’a apparel, 4. 

good playgronnd* and recreaUoB ceatera; three 
boapitala. 

Roaidential Faatnraa: ExtraordlnarUy clean 
and Inviting, many manaion*. Bealdentlal nec- 
thm practicallr a plateau. Straight alternate 
40 and 00 ft. atneta. Cltg la Incraaalag weet- 
ward. Big building boom, with available alte*. 

Retail Shopping Section: Hamilton St. 11; 
Unden 9, Sixth 5, Seventh, 7; Eighth 2, Ninth 
1, Tenth 1. 

Trading Area: Radlua of 29 mile*. 

Wholeaale Houaea: Groceriea, 9; Maata, 6; 
Fruit*, 3; Hardware, 9; D17 Gooda, 4. 

Number of Retail Outlet* for Natioaally Ad- 
vartiaed Prodacta: Baker*, 8; dgar atore* and 
atanda (including hotel*), 90; confectloarta (In¬ 
cluding hotel atanda), 79; dellcateaaen, 0; drw- 
makcra, 30; druggiata, 34; dry goad*. 10; depart¬ 
ment Htorea, 3; florlata, 4; fruit*, 30; furniture, 
23; furrier*, 12; garage (public), 11; grocer*, 
237; hardware, 0; jewelry, 29; meat market*, 
00; men'* furnlablng* and clothing, 39; merebant 
tailora, 10; milliner*, 23; optician*, 10; photo¬ 
grapher*, 0; piano* (and mlacellaneoua mualcal 
Inatrumenta), 19; radio auppllea, 20; reatanranta 
(Including botela), 26; aboea, 23; aportlng gooda, 
4; atatloncia, 5; women'* apparel, 0. 

There’s No Other Medium 

to Compare with 

Consistent circulation gains 

attest its popularity among 

its readers. 

Location; Altoona 1* a dlvlaion point on P. 
R.K. From here radiate branebe* north, aoutli, 
eaat and weat. 

Principal ladnatriea: Railroad ahop*. Brick, 
xllk, overall*. Iron rolling mill*, motor truck*. 

Manufacturing EatabUahmanta, 11. I.ieadtag 
flrma: P, B.R. abopa, Schwarxenbach-nuber (3o., 
Altoona Iron Co.. Altoona Brick Go., Altoona 
Textile Co., Altooxa Overall Co., Dixon Motor 
Truck Co. 

Total value of yearly output of factorle* eatl- 
niated at 375,16<t,<IOO. 

Special Information: Altoona la tbe great 
railroad Induatrlal city of Pehn*., altnafed on 
the four-track lino, of the P. B.R. Th* main 
repair abopa of the P. B.R. located here, and. 
In many department*, are the largeat In the 
world. Altoona la only four mile* from the 
famoua horaeahoe curve, and In the heart of 
Pennsylvania'* bituminous coal aectlon. 

Reaidontial Feature*: High percentage of 
homes owned. Many bandaontr realdence*. 

Retail Shopping Section: Seven block* on llth 
Ave.; tbe main t>uslneaa section. Also 8 block* 
on 12th Ave.. 4 blocks 00 Chestnut Ave. and 4 
block* on Green Ave. 

Trading Area: 35 miles. 
Wholesale Houses: Groceries, 6; Meats, 9; 

Frulta, 4; Hardware, 3; Dry Gooda, 2; Mlacel- 
laueoua Line; Coofectioners, 8. 

Number of ReteU Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agencies, 
35; commercial auto, agencies, 14; automoWlo 
accessories, 28; automobile tire agencies, 18; 
bakers, 19: dgar storea and stand* (Including 
hotels), 50- confectioner* (Including hotel 
stands), 102; delicatessen. 9; dreasmakera, 19; 
druggiata, 28; dry gooda, 9; department alot^J' 
6; electrical auppllea, 12; florists, 
furniture, 10; furriers, 3; _ _ 
grocers, 2.54; hardware. 17; Jewelry, 
markets, 40; men's furnishings. 18; 

1990 Population, 12,802. 

City and Suburban Estimate, 99,000 aubarban; 
rural, 4,000. 

Native Whites, 71%; Nagroes, 4%; Fareign 
Bom, ‘JS%; Industrial Workers, 29%; English 
Reading, 9<>%; Familiaa, 3,200. 

Bchools: Public Grade, 6; High, 1; Junior 
High, 1; Parochial, 2. Number of Pupils, 3,282. 

Churches: Baiitlst, 1; Christian Science, 1; 
Episcopal, 1; Hebrew, 1; Methodist, 2; Preaby- 
berlan. 2; Roman Catholic, 1; Miscellaneous, 21. 

Banka: National, 2; State, 8; Total Re¬ 
sources, $8,178,908; Savings Bank Deposits Total 
36,947,407. 

Theatres: Legitimate, 1; Moving Pictores, 3; 
Vaudeville, 1; Miscellaneous (Auditoriums, etc.), 
1. Total number of seats, 3,881. 

Location: 32 mile* from I’lttaborgb on Benver 
Rivar. 3 mUsa from junction with Ohio River. 
P. A L. E. nod P. R.S. 

Principal laduatriaa: Iron and sto-l prodoeta, 
cork producta. enamel sign*, psttery and glaaa, 
amoaement park egitipnieiit, kMxed tile, abovcla, 
axes, scales, stoves, lumber, chemicals, canvas 
artlcIeH, ditching and drilling machines. 

Manufacturing Establishments, 90. Leading 
firms: Union Drawn Steel Co,, Standard Gange 
Steel Co., Ingram RIefaardson Mfg. Co., Mack 
Axe Co., Tracer Engineering Co.. I'eiin Krldc" 
Co., Dealer Falls THe Co., Moltrnp Steel Prod¬ 
uct* Co., Howard Stove (^., Mayer China, Key¬ 
stone Driller, Armstrong Cork, Standard Seale 
A Supply Corp., Babcock A Wilcox Tube Co.. 
Ames Shovel A Tool. 

Total value of ) early eutpnt of factorle* eatl- 
mated at 319,288,000. 

_ Special laformatioii: Beaver Falla Is tbe meet 
__ 12; fruits, 89; important borough Industrially in Beaver County 
garagee (public), 27; which la ranked as third Industrial County In 

~ 'V. IS; meat State. New Brighton, 3rd among borongba in 
men's cloth- county, is directly across the Beaver River. For 

I, 21; mtlUuers, 18; these reasons Reaver Fall* has become tbe most 
s, 8; piaaos (and mis- ImportHot abupi'liig center In the County, 
lent*), 10; radio sup- Raaidential Features: Composed mostly of one 
Bcludlng )ioteU), 49; family bouse*. Suburlien residential districts are 
B, 3; stationers, 10; )>elng developed In Patb-rson Heights and Col¬ 

lege Hill. 
a 4, pa«e Ml Retail SbopFing Section: Conflned principally 
^ to 7(11 .\v«*. iM’l\v«n*u ititi and l.'i*!) StK .Sui«>*l 

ns ne^hlwrbood sections, with unnal groceries, etc. 
iJf r A, Trading Area: Up and down the Benver 

River, tbe district* along tbe River being served 
by tbe Beaver Valley Traction Co. and Harmony 

Foreign Bom, 2%; Electric Co. Two imiwriant bus lines to the 
English Bssding, 99%; west, reaching Darlington and East Palestine. 

Good roads in all dlrertiona making it tbe 
1- High 1- Jnnlor •"Klcal shopping renter of entire Reaver Valley. 

inmiN-r of Pup’ll* 700. Wholesals Houses: Groceries, 1; Mests, 2; 

pitcopal. 1; fertingeiti. A: Pro^ce, 
n Oatbollc, 2; MIsm* Kumber of Betail OutUts for Matioaallj Ad* 
‘formed. vertUed Products: Psue&ger automobile sfceocles, 
dal Roiioarcca, $5r290.- 9; conimaftisl aiito. atonclet. 10; sutomoblle 
epoolti Totals $3,012** acceoHorles. 11; automobile tire ajpeofies. 7; 

bakers, 7; ciaar •tor( s and stands Ontiudlng 
; Miscellaneous (Audi- “‘"'^♦loners (including hotel stand*). 
ParochUl auditorium. dellcatewn. 1; dreasmaker*. l; druggists. 

1 fioQ 10; dry goods. 10; departmeut stores, 10; elec- 
’ . . 'v » trtoal supplies, 3; florists, 9; fruits, 3; fumlture, 

tilroad and branch of g. furriers, 4; garages (public), li; grocers, 69; 
hardware, 9; jewelry, 4; meat markete. 19; 

Principal Industries: AntracUe collerle*. steam men's famlshlngs. 8; men's clothing. 8: mer- 

Constantly increasing adver¬ 

tising patronage proves its 

value to both local and 

National advertisers. 

Allentown Call 
Publishing Go. 

Publishera 

ALLENTOWN, PENNA. 

STORY, BROOKS & RNLEY 
Representatives 

New York Son Francisco Philadelphia Los Anfelas Chicago 



Lmttoa: PMsaylTmiila, Rcadiaf * l«ckm- 
wanna Rallroada, Ontral PannnjlTaala along 
North Branch of SDO^nehanna Rlror. 80 Blloa 
north of Harrlsbnrg and 40 mllaa weot of 
Wilkpa-Barrc. 

Prlnolpal Indnstrias; Freight and Pamnger 
cara, locomoUToo, machine ahopa. planing mllla, 
carpeta, fountain penn, atlka, woolen jano and 
floihee, fnmltarc. etc. 

Kaaufaetnring EatnbUakmentai American Car 
A Foundrr Co., Magee Carpet Ce., Bloonwhurg 
LocomoUre Worka, Harman A Haaeant. RIcharda 
Mfg. Go., Crenay A Walla Inc., A. B. Hartman 
A Bon. Bloomabnrg Bilk Mill, Bloamaburg 
Woolen Mllla. Monroe Fnmltnra Mfg. Co., Paul 
B. Wirt Fountain Pan. 

•pedal Xnfamaatloa: Bloomaborg la located In 
the heart of rich agricultural aectlon between 
the North and Went Branebeo of tho Snaque- 
hanna Blrer, far enough temored from the an¬ 
thracite cool dlatrlcta to make It one of the 
moat Inrltlng aectlona in inland PennaylTanla. 

Bealdontlal Fantaiea: Moatly one and two- 
famlly boaeco. Private homee predominate. 
Bloomabnrg takea oouenal pride la her homee 
and la one of the moot deolrable reddentlal 
aectlona In Central Pennaylranla. Aaaeeeed ral- 
uatlon o( real eatate la KMWO.OOO. 

Batail napping lactton; Ektendn from Public 
Square (which forma heart of bualncea ooctlon 
and terminal for euburban trolley Unco) for 
Id blocka on Market and Mala Btrecta. 

Trading Area: Extenda about SO mUea aontb 
and north and about 20 milea eaat and went. 

Wholeoale Hanaea: Grocerlea, 8; Meata, 1; 
Pmlta, 1; Hardware, 1: Dry Oooda. 1; Mlaccl- 
laneoua Unee: Moyer Broe., Druga; (>ilnmbla 
Cnnnty Commercial Co., Confeedeoery. 

Mumber of Betall Ontlato for VadonaUy Ad- 
eartiaed Trodnota: Paaaenger antomoblle agendee, 
20; commercial auto, ageactee, 8; automobile 
acceoeorlee, 25; automobile tire agenclee. 25; 
bakero, 2; cigar atoree and atanda (Including 

U; confectlonera (including hotel 
dellcateMen, 8; dreeamakera. 20; 

~ department etorea, 
“ fruita. 4; 

16; 
_ meat mar- 
men'a dothtng, 8; 

optldana, 3; 
,_ mlecellaneoua 

u,u-.v-i .u.....——2: radio anppUca, 0; ree- 
tauranta (Including botela), 8; ahoea. 6; eporting 
gooda, 4; aUtlonem, 3; women’a apparel, 5. 

PENNSYLVANIA (Con’l) t 

chant tallera, 1; mllUnem, T; optldana, 4; phe- 
tographera, 2; planee (and mlecellaneoua mnalcal 
Inatrumenta). 5; radio euppHoa, 2; reatanranta 
(Including botela), 13; alraee, 12; oportlng gooda, 
2; atatloneru, 3; women'a apparel, 10. A Great 

Newspaper 
in a , 

Great 
Industrial City 
I^UCH a combination of greatness should 

compel national advertisers to “think”. 

Too many are placing advertising without 

knowing their territory. 

Altoona is a city composed of American 

born citizens who read their newspaper. 

botela), 
atanda). 10; - 
dmgglata, 5; dry gooda, 5; 
3; electrical euppllia, 4; Sorlata, 6; 
furniture 3; furrlera, 1; garagee (public), 
grocera, 32; hardware. 4; Jewelry, 8; 
keta. 12: men’a fumlablng. 8; 
merchant tallora, 3; milliner*. 8; 
photograpbem, 5; piano* (and 
mnalcal Inatrumenta), 

BETHLEHEM, PA. 
1928 Population. 50,358. 
City and Buburban Eatimate, 06.000. 
Katirc White*. TI.5%; Megroe*. 0.7%; Per- 

eign Bom, 21.7%; Induatrlal Worker*, 32%; 
Eogliak Reading, 90%; ramUia*. 11,285. 

Schoola; Public tirade. 22; High. 2; ParochUl, 
4. Number of Pnpiie, 1A4))3; l.ebigh Dnlrereity. 
1,200. • ■ ' ' 

Churehe*; Baptiat, 3; Epiacupal, 2; ^etbodiat, 
3; Preabyterian, 2; Roman Catholic. 9; Luth¬ 
eran, 10; Reformed, 10; Mlacrllaneoa*. lA 

Banka: National, 8; State, 8; Total Reoource*. 
928.325,800. 

Tboatrea: Legitimate, 1; Moving Plcturee, 8: 
Vaudeville, 1. Total number of aeata, 4,800. 

Location: 80 mile* we*t of New York, 67 
nilic* north of Philadelphia oo I,,ehlgh river*; 
i.n Lehigh Valley, P. A R.. C. R. R. of N. 1., 
P. R. A N. B. Rd.. L. A N. B. and Lehigh C. 
N. Canal, Lehigh Valley Tranolt Co., Wm. Penn 
■ lid other atate highway*. 

Principal Induatiiaa: Steel, ateel producte, fnr- 
nilure, allk, cigare, aperk plug*, IlMr, graphite, 
I'OHlery, cbemicala, and air reduction planta. 

Leading Pirma: Bethlehem Steel Plant. 

Bpecial Infermation: Annual Indnatiial pey- 
mll. 93.6.000 000. Eleven ailk mill* with an an¬ 
nual production of 9.60,000.000. 

Reaidential Peaturea: Largely two-atory alngle 
family houae*- a few modem apartment* and 
quite a few tenement*. Many bmutlfnl home*. 

Rotail Bhopping Section: Broad atreet. one 
mile; alao niimeroua tnieraecting atreeta. Main 
•ireet, one-half mile: Third atreet, oae-half mile; 
F'urtb atreet, one-half mile. 

Trading Area: Tlie trading territory la noted 
rhlefly for the high wage ciaoe of people living 
In it, rather than from it* alxe In aquare mile*, 
which extenda In a radine of about 8 milee. 

Wholeaale Horae*: (imeerie*. 4; Meat*, 3; 
Friitte, 3; Dmca. 2. 

Number of Rotail Outlet* (or Nationally Ad- 
vrrtiaed Produdfa: Paeaeager antomnblle agen- 
cle*, 25; commerrlal antn. agenclee, 18; antomn- 
hlle acceaaorle*. 16; antomoblle tire agenclea, 18; 
liaker*, 2u: cigar atore* and atanda (IncMIng 
hutele), 28; cunfectloner* (Including hotel 
■tande), 81; dellcateaeen. 3; dremmaker*, 20; 
dniggiat*. 22: dry g<ad*. 33; department atorea, 
11; electrical anpplle*, 8; llorlata, 8: fruit*. 37; 
Inmlture, 32; furrier*. 1; garage* (publle). 88; 
gMcer*. 279; hardware. 13: Jewelry. 17; meat 
marketa. 70; men’s furnlabinga, 15; men'a cloth¬ 
ing. 37; merchant tallora, 35; milliner*. 14; op 

BRADDOCK, PA. 
1920 Populatioa. 20,870. 
City and Suburban Eatimata, 50,000. 
NaUva WUtoa, 65.7%; Magrooa. 3.5% 

Foralgn Bora. 30.8%; Indnatiial Workaia, 28% 
Engliak Raading, 82%; Pamillaa, 4,239. 

Contitmtd on page 192 The Altoona Mirror 
with a circulation of over 27,000 is the 

people’s choice. Readers have confidence 

in it, local merchants have confidence also. 

1924 will be the largest year in its history. 

Every month so far exceeds 1923. Name 

another city with a population of 65,000 

where in two days a 48 and a 44 page paper 

have been published without feature pages, 

just ordinary business. 

National Advertisers 
Altoona is a busy city. Its citizens will 

buy your merchandise if you will let them 

know of it through the columns of 

The Bethlehem 

Globe reaches two- 

thirds of the reading 

public. 

Representatives 

HOWLAND 

HOWLAND BLOOMSBURG, PA. 
1926 Popnlatlon, 8.000. 

City and Snburhan Eatimata, 70,000. 

Hativa Wkltca. 95%; Macraaa. 1%; Partign 
■ora. 4%; ladaatrial Workara, 30%; EagUah 
Keading, 95%; Pamllloa, 22.000. 

BeWa: Public Grade, 2; High, 1; Junior 

Sooo' *' *>ormaL L Number of PuplU. 

Ckurokoa: Baptiat. 1; Fphicop*!. 1; Methodtot, 
*: Prawhyterlan. 1; Rnmon Catholic, 1; MlDccf- 
taiwon*; Chrlatlan 1. Prntccmital 1, Reformed 
1: I.atherau 1. 

'®*oka: National, 4; Total Reimarre*, 98,000.- 
080. Saving* Bank Depoilta Total, 9S.000.000. 

Thaatraa: Legitimate, 1; Moving Plctnre*. 2; 
Vandevlllo, 1; Mloeellaneonn (Anditorinm*. etc,), 
1. Total number of neati, 2.000. 

The 

ALTOONA MIRROR 

Chicago 

360 No. Michigan Avc. 
Business Direct 



192 Editor & Hublisher for December 13, 1924 

I { 

PENNSYLVAfflA (Con’t) 

BraAlack (can’t) 

B<h4>oIs: 10; Number of PupIlK. U.Olio. 
Churcliet: 33. 

Bonks: 5; Total Keoouroes, |24.0)W,«oo. 

Theatres: 6; Total niuakar of seals, 3,au>i. 

Besidential Features: One and two faniil.t 
tlOUM-K. 

Betall Shopping Section; !.'> blocks. 

Tradinc Area: Six utile radios. 

Humber of Betall Ostlsli for MaitionaJiy Ad- 
Tsrtised Products: i'assmetr astootoMle skoh. 
cirs, b; i-ommereial sale, agencies, 3; antaae> 
bile scceasorlcs, 2U; autoniobUs tire agendas. 
14; Itakeni, 30; cigar stores and atands llnclud 
Ing boteU), 50; confectiooers (locludlng liotcl 
atands). (Ci; delicatessen, 3; dresaniakera, 30; 
druggista, 37; drg goods, 18; department storea, 
4; elHctrical supplies, 8; florists, 4; friiita, 8; 
furniture, 13; farriers, 1; garages (public), ID; 
grocers, 317; hardware, l.'i; Jewclr.v. IS; meat 
markets, 57; men's furaisblags, lA; men’s cloth¬ 
ing, 16; mercbaat tallon, fl; ■llUaers, 10; 
opticians, 6; pbutngrapbers, 7; pianim (sad niis- 
ccllaneous musical instruments), 4; radio aup 
plies, 10; restaurants (Including hotels), ;’.5; 
shoes. 30; sporting goods, 4; ststlomra. 
women's apparel, 3, 

BRADFORD, PA. 
1920 Population, 15,525. 

City and Suburhaa Estimate, 25,000. 

Natirs Whites. 87%; Hegroes. 1%; Foreign 

Bom, I'."/, ; English Beading, 84%; Families, 
4,010. 

■chools: Public tSmde. 5; High, 1; Junior 
Uigh, 1 ibullding); Parochial, 1. Nunitnjr oi 
Pupils, 3.«52. 

Churches: Baptist, 1; Christian Sciem-e, 1; 
lipiscopal, 1; Hebrew, 2; Metbodist, 3; Prsahy 
lerian, 2; Boman C'artballc, 1; Miscellaneous, 12. 

Banks: National, 2; .State, 1; Total Ke 
sonrces, $14,1.36,801. Sarlnga Bank Deiupaits 
Total, $373,412. 

Theatres: legitimate. 1; Moving Pictures, 2; 
Vnudeville, 1; Miscellaneous (Auditoriauis, etc. i, 
2. Total number of seats, 3,400. 

Location: In nortbwiatern part of Penna., 
78 miles south of Buflalo. P. U.B., B. It. A P. 
and Krie. (llesn Bradford and flalamanca elec 
trie lines. 

Principal Industriea: Crude old. Oil and allied 
products lead other in McKean County with a 
value of $16,377,700. Clay, glass and stone 
products second with a value of $.'>,081,5011, 

Manufacturing EatabUshmanti. 82. L> ading 
Arms; Bovaird A Seyfang Co., engines anil 
boilers; Bovaird A Co., (HI Well Hupply Co. and 
Bradford 8ti(iply Co., oil well supplies; Dresser 
Mfg. CO., pl|>e coupUngn; Bmery Mfg. Co., 
Kendall Keflning Co., Bradford Keflning Co.. r>' 
floing oil; Holley Motor Works, pumping heads; 
Aluminum Brick Oo.. Bradford Brick A Tile Co. 
and Penna Brh-k Co. 

Total value of yearly ontimt of fHctories esti 
mated at $9,760,600. 

Bpocial Information: Location of city makes 
it the eenter of the oil Iniliistry where the 
greater iiortion of the oil pnMliieers buy their 
su|>|dies and honstdiold goods. 

Besidential Featnrea; Mostly one and t»>i 
family houses, private homes predominate. .V 
city of paved streets, gosti luoiintalu air and 
an ideal place to aiwnd the Hummer. eleven 
mile., rroin Allegany JUate Park. 

Betail Shopping gection: Both sides of Main 
8t. from St. James Hotel, 5 blts-ks; Congress 
8t., I )>loek; .Mecbaolc Bt., 3 blocks; Pine 8t., 
1 bliH'k; I'lianihsrs, Chentnut, Davla, Welister 
and Kennedy Sts., 1 block, and Kast .Main 8t.. 
3 hliH'ks. 

Trading Area: 15 milt a west, 2t) miles north 
and east and 75 miles south. 

Wholesale Houaoa: Uroceriea, 1; .Meats, 3; 
Fruila, 3: .Miscellanaous IJnes, 3. 

Humber of Betall Outlets for Hationally Ad- 
Vortlaad Produotas Passenger automuhile ageio lea, 
14; automobile accessorlea, 17; uutomoltlle tire 
agencies, 19; bakers, 14; cigar stores and stanils 
(iBclnding hotels), 27; confectioners (Including 
hotel atands), 85; doUeateoeeu, 3; tlressmakers, 
33; druggists, 16; dry goods, 15; department 
■tores, 1; electricnl supplies, 30; florists, 3; 
fnilta, 15; fnrnitnrc, 9; furriers. 1; garage 
(public), 1.3; grocers, 70; hardware, 5; Jewelry, 
fl; meat markets, 23; men's furaisliings, lo; 
men’s clothing, 10; merchant tailors, 15; 
mllllnem, 10; opticians, 6; photographers, 4; 
pianos (and miscellaneous musical Inslruiiients). 
4; radio supplies, 5; reatauranta lincliidlng 
kotela), 19; ahoea, 14; sporting goods, 4; sta 
tioners, 5; women’a apparel, 11. 

BROWNSVILLE, PA. 
1920 PopuUtlon, $.077. 
City and Buburbaa EaUmata, 40,000 (within 

2 mile circle of poet offlee). 
Hativo Whltos, 60%; Hogroot, 2%; Forsign 

Bern, 38%; Industrial Workers, .’'i0%; English 
Bending, 100%; FnmlUan, 2,600. 

Bchoola: Public Grade, 39; High, 2; Parochial. 
2. Niimlier of Pupils, 2,400. 

Churches: Baptist, 2; Bpiscopal, 1; Hebrew, 
1; .Vfethodiat, 4; Presbyterian, 3; Roman Catho¬ 
lic. .Miscellaneous, 3. 

Banks: National, 3; State, 1; Total Ke- 
aoiirees, $15,000,000. Savings Bank DeiHi-its 
'Tolsl. $8,660,000. 

Theatres: I-egltlmota. 1; Moving Pietnres. 3; 

VandrMtIe, 1: Hnrleaque, 1. Total number ef 
seals. 3.500. 

Location: West)-rn part of Fayette County on 
Munoiigahela KIver. iShlpplDg liy river saves 
TO <-0010 a too In freight rates.) Also Monon 
gahela K.K. and P. A U K. and Penna. B.R. 
liraoehes extending in 6 dllferent dlret'tluiis. Kx 
<'eUent bus sa-nrtce in 6 directions. 

Principal Indnatrlaa: Cual mining anil isike 
works, railruod abops, fariulng. $‘J4,0<ai.0(Ml an 
iiiial railroad payroll. 

Manufact)iiing Zatablishmoata: H. C. Frk-k 
( oke Ci>., Pittahiirgh Coal Co., W. J. Bainey A 
I'o., and hundreds of others. 

Bpocial Information: Brownsville being een- 
trally located in the rich coal and coke field 
of aoothweatnro Pennsylvania, favorably Iwated 
on Mnnongabels Hirer and ■ railroad center, 
makes it a trading eenter for over 100,000 people 
In close proximity and with good train nervlce. 
Kxcellent stores and Mg banks give It ■ volume 
of hiiaiiiess equal to a city of 40,000. This 
stirve.r incliiiles Soutb and West Brownsville, 
thre.' si'iiarate tiorougbs, hut all one town. 

Besidential Features: Mostly two-family com 
psny bunsea. with some inoilern bonaet for ofll 
i-ers around the coal and cuke section. Browns 
vilic i|iro[icrl residences are all modern, and. 
Iwing a river town, alt surrounding bills are 
resident aeetlona. 

Bstail Shopping Boction: Market Street. 

Trading Area: Brownsville is the shopping 
center for Soutb and West Bionrnavllle and 
closely settled suburt>an diatricta. Nearest com 
petitar 13 mllea cast, 24 miles west, 13 miles 
Borth and (B miles south. Goad train and btis 
service. About $2,000,000 wages paid a month 
to lalM>r in trade adjacent to Brownsville. 

Wbolaaale Houses: Groceries, 3; Meats, 3; 
Fruits, 4; Mlscellaoeoua Line, 2. 

Hiunber ef Botail Outlets far Hattonally Ad- 
Tortiaad Products: Passenger automol>ile agencies. 
37; commercial auto, agencies, 12; automobile 
accetmories, 26; automoMIe tire agencies, 16; 
tiakers, 7; cigar stores and stands (Incinding 
tmtela), 39; confectioners (including hotel 
stands), 63; ilellcab ssen, 31; dressmakers, 8; 
druggists, 8; dry go<sls, 12; department stores, 
a; electrical aupidlea, 14; floriata, 2; frnita, 46; 
furniture, 9; garages tpuMic), IT; grocers, 63: 
hardware, 8; Jewelry, 6; meat markets, 32; 
men’s furntsblnga, 31: men’s clothing, 21; mer 
i-hant tailora, 17; milliners, 12; opticians,* 4; 
l>hotograpbers, 4; pianos (and miscellaneous 
musical Inatrnmentsi, 3; radio supplies. 6; res¬ 
taurants (Imluding hotels), .31; shoes, '39; sport¬ 
ing goods, 8; stationers. 12; women’a apparel. 

BUTLER, PA. 
1920 Population, 30,000. 

Hativo 'Whitat, 88.8%; Hograas, 1.3%; Foreign 
liora, 9.9", : Industrial Workora, 4.2.'>0; Families. 
6 (183. 

Schools: Public Grade. 7; High, 1; Junior 
High, 1; Parochial, 3 Number of Pupils, 
.-1,007. 

Cknrohaa: Baptist, 3: Christtan Science, 1: 
Aplacopal, 1; Hebrew, 1; Methodist. 2; Pr^iy 
terian, 3; Roman Catholic, 5; Miscellaneona, 6. 

Banks; National. 5; Ktate, 3; Total Be- 
toiirces, $23,1.52,074. Savings Bank Deposits 
l>>tal. $14,9;!9.044. 

ThMtrea: liCgitimate, 1; Moving Plcturea, 5; 
Vnudeville, 2; Miscellaneous (.Auditoriums, etc.), 
3. Total number of seats, largest 1,100. 

Location; B. A O., B. A L. K.. B. K. A P. 
and P. It.R. Klectrlcal lines to Pittsburgh and 
New (astle. Butler enjoys exceptional freight 
rate Is-cause of proximity to I’iltsbnrgh. 

Principal Industries: Railroad cara, auto 
tires, plate glass, ate<d wheels, rubber, goods, 
steam and gas engines, dishwashing machines, 
plumbing “))|>i>llea. tire chains, candy, tanks and 
l>allera, mirrors, metal pl()e. 

Manufacturing Establishments. 88. I>>adlng 
flrnta; Standani Steel Car Co., Hpalde Shirt Co.. 
Standard Plate Glass Co., American Mirror 
Works. 

Total value of yearly output of factories esti¬ 
mated at $.54,447,000. 

Special Information; Kxceptional industrial 
facilities and advantages. lairge wholesale led 
retail trade dominating large part of centre! 
western Pennsylvania. Good shipping facllltlee. 

Residential Faaturea; Mainly residences, very 
few apartments or (lata. Not many distinctions 
as to classes or sections. 

Trading Area: 2.5 mibsi north and east, 18 
mllea west, lO nillea south. 

Wholesale Houses: Groeerlea, 1; .Meats, 5; 
Fruits, 1; Hardware, 6; Miscellaneona Lines, 2. 

Humber ef Betail Outlets for Hationally Ad- 
vortiaed Products: Passenger automobile agent'les, 
15; cominerclal auto, agencies. 1; autoraobne 
acceaaorles, 35; automobile tire agencies, T: 
bakers, 8; cigar stores and stands (inclodlag 
hotels) 8; confei-tioners (including hotel stands), 
16; delicatessen, 1; dressmakers. 2.3; druggists, 
12; drr gootls, 5; department stores. 7; eleetrloal 
supplies, 4; florists, 6; fruits. 10; furniture. 3; 
I'lirriera, 1; grocers, 82; hardware, 7; Jewelry, 
8; meat markets. 17; men’s furnishings, 15; 
men’s clothing, 10; merchant tailora, 17; mlllln 
era, 8; optl<lana. 1; photographers. 3; pianos 
land mls<-ellaneons musical liiatrnments), 6; 
radio Siipidica, 4; restaurants (Inclading hotels). 
12; shoes. 12: siiortlng goods. 1; atatlonera, 1; 
women’a aptisrel. 10. 

CANONSBURG. PA. 
1990 PopnUtien, 10,632. 
City and Sniburban Estimate, 'jo.ooo. 
Hativa Whites, 70.2%; Hagroea, 4'); 

Foraign Born. 26.8%; Indnatrial Workora. 2«>% : 
Engliak Baading, 86%; ParalUea. 3.226. 

•ckoals: 8; .Namlier af Papils. :t,30u. 
Oburokaa: 13. 

Banka: 3; Total Res«ur>-es, $0,(K>0,0<ai. 

Thaatrea: 2; Total numtier of veate, l.isst. 

Eaaidantial Faatuxaa: iiue and two faitiil.t 
Uoiia«*s. 

Eatail Bkoppiag Bactioa: Kigbt bbs-ks. 
Tradiag Area: 15 mile radius. 

Hnwibar af Botell Ontlata for Hatiaaally Ad- 
vertisod Producte; Paaoenger automolpl.e agen- 
clea, 8; cammsrelal aato. agenctrs. 4; aittoaio- 
Mle acceaaori>-a, 6; antomoblle tire agenetes, 
6; bakero, 4; cigar atoreo and atanda tincluding 
hoiela), 3; roofeetlODera (incinding hotel 
stands), 6; delicatessen, 2; dreoamakers. 10; 
druggists, 5; dry goods, 3; dapnrtmeot stores, 
1; electrical suppltea, 5; florists, 2; fruila, 4; 
furniture, 3; garages (public), 5; grocers, 15; 
Imrdwcre, 2; Jewelry, 3; meat luarkcta, 8; men’s 
rurnishinga. 8; men’s clothing, 8; merchant 
tailors, 2; milliners. 2; opticlana, 3; photo¬ 
graphers, 3; (llanos (and miscellaneous musi<-al 
inatrniueiita). 1; radio supplies. 6; restaurants 
tIncluding hotels), 7; shot-s, 12; aisirtlng giseD, 
2; ststiotiers, 2; women’s apparel, 3. 

CARBONDALEa PA. 
19M PepnUUen, 18,000. 

City and Bnbnrbna Estimate, 35,onii. 

Hative Whites, Hagroea, 1% ; Fsroign 
Bern, 30%; ladnatrial Weikera. 40%; English 
Bending, 79%; FnmiUat, 3,600. 

Bcheols; Public Grade. »; High. 1; Parochial. 
I; Number of I’npila, 4,0*8). 

CBurchee; Baptist, 1; ('ongregatioual, 1; 
l-lpiscopal, 1; H^rew, 1; Methodist, 1; Presl<y- 
t>-riaD, 1; Roman Catholic, 2. 

Banka; National. 1; State, 3; Total Re- 
sources, $15,Ma),000. Bavings Rank Deissiiia 
I'otal, $2,000,000. 

Theatres: Moving Plctnree, 8; Vaudeville, l; 
Misis-ltaneona (Auditoriums, etc.), 1; Tots) niim- 
l>er of seats, 3,000. 

Looatisn; D. A II., N. Y. O. A \V.. Krie. 
I'eiiter of anihra<-ile i-oal Helds. 

Priacigal Industries: Coal, Bilk, Ice iua<-liiti>«, 
eut glass, knitting mills, etc. Railroud shop., 
welding works. 

Manufactnring EatabllshnMnte, 12. Is>ading 
Arms: Carliomlale Machine Co., Hendricks Mfg. 
Co.. American Welding Co., ('rasa Engiiiet-ring 
Co.. Carbondnie Knitting Mills, Klota Silk Mills, 
Knipire Silk Mills, I'arlsimlale Wehling (;<>. 

Totiil value of yearly output of factories esti¬ 
mated at $1U,I|I8),II00. 

Special Information: Bei-auae of the great de¬ 
mand for hard >-oal. we know no dull timea. 
We have a (Jiamher of Commerce, Kiwanie 
I'lub and a Commercial Club that are very active. 

Beaidential Featurea: Mainly 1 and 2-famlly 
housea, privatt- homes iiredomiaating. Many 
l>eautiful homes. 

Retail Shopping Seotion: Kigbth Avenue to 
I.Incoln .Avenue, about one mile, and from River 
i» Church Streets. 

Trading Area; Extends from .Arcbbald to 
Forest City, 18 miles. Goo<l trolley aervU-e. 

Wbolooala Honaaa: Groeerlea, 3; Meata, 2; 
Frulta, 1. 

Humber of Botail Outlets for Hationally Ad- 
vertiaod Froducta; PsHsenger aiitomoMle agencies, 
13; commercial auto, agencies, 3; antomoblle 
accessories, 20; automobile tire agencies, 20; 
Bakers, 4; cigar stores hihI stands (incluilliig 
hotels), 15; confectioners (including hotel 
atanda). 15; dellcs lessen, 3; dn-samakera, 5; 
druggists, 5; dry gooils. 6; dei>artment aiorea, 
3; electrical supplies, T; florists, 4; fruits, 17; 
furniture, 5; fnrrlhrs, 2; garages (|iiil>llr), 6; 
gns-ers, 50; hardware, 0; Jewelry, 5: meat mar¬ 
kets, 15; men’s furnishings, 8; men’s clothing. 
8; merchant tailors. 3; inilliners, 6; opitcisns, 
2; photographers, 2; piaiioe (and miscelliineous 
musical Inatnimeiita), 4; radio sopplb-s, 7; nw 
taiiranta (inclading hotels), 8; shoes. 5: s|M>rtlug 
gisels, 5; stationers, 4; women’s s|ipnrel. s. 

CARLISLE, PA. 
1990 Population, 10.916 11)134. 13,<ssii. 

City and Suburban Estimate, :I0,000. 

Hative Whites, 00.6%; Hegroes, 9.4%; Foreign 
Born, 1.8%; Industrial Workers, 22%; Engliak 
Reading, l(i0%; Families, 2,980. 

Schools: IHibHc Grade, 10; High, 1. Numle-r 
of Pupila, 2,200. 

Churdiaa: Ilaptiat, 2 (col); Christian Science, 
1: Rpiscopal, 1; Metliodiat, 1 w.. 2 col.; Pres¬ 
byterian, 8 w., 1 col.; Roman Catholic, 1; Mis- 
• •ellamoua, 9. 

Banks; State, 3; Total Reaources. $6,847,420. 
.Sarioga Bank De|>osils 15)101, $5,285,265. 

Theatres: I-egitlmate, 1; Moving Pictures, 2; 
Miscellaneous (Audltorinms, etc.), 1; Total nuui- 
lier of aeals, 1,800. 

Location; In southcentral part of Pa., on P. 
R.K. and P. A R., 19 miles southwest of Harris¬ 
burg. The county seat of Cumtierlaiiil (oiiiity 
in the famous Cumherland Valley. Trolley and 
liiia service to outlying suburlw, and gissl rall- 
road and shipping facilities. HItuateil on Im¬ 
proved highways and connecta not many miles 
away with the IJncoln, William I’eiiii and other 
improved highways. 

Frincipal Industries: Textiles, rugs, automo¬ 
bile carpet, railroad frogs and switches, silk, 
house carpets, shoes, furniture, manganese steel, 
paper Isixea, inner tubes, ribbon. 

Maanfacturiag Zstablishmanta, 30. I-eadtng 
Arms: C. II. .Masland A Sons, Inc., Frog, 
Switch A Mfg. Co., Goodyear Shoe Co., Carlisle 
Shoe Co.. R. C. Bcetem A Sen, Inc., R. N. 
Keetein A Co., Inc., Carlisle Paper Box Co.. 
Todd Carpet Co., Federal Eqnlpnieot Co.. Car 

lisle Tire A Rubber Co., Csrllnle Foundry and 
Machine Co. 

Total vnloe of yoarly outpat of factories -stt- 
mated at $9,922,000. 

Bpocial Informatioa; Carlisle is third In Pa. 
In |irodneth>n of rugs and carpets, being snr- 
panoed nnly hy l>hlladel|>bta and RIoomshurg. 
Fourth In pa. In the prodoetloa of ahoea. Ona 
of tbo t>est agrh'Ultnral communities in state. 
Great eilHcatloaal eeater, being the seat ef 
Dickerson College, second oldest college in Pa. 
and eleventh in ('nilcd Stetoa. One of the Is-it 
public school aystema In the country. The L’. 
S. Army .Me*ll<-al Field .Service School Is aUe 
located here. 

Besidential Features: Private houses, most l 
and 2-famlly houses predominate. Five apart¬ 
ment lionnes among the l>eat In the CumberiaBd 
A’alley. tine of the lineat reoidentlal se<-tiani 
in the Cnmlierland A’alley is the Moorelaa*! sec¬ 
tion of Carlisle. .Al>nat 30 buildings with stores 
on the first floor and apartnienta uliove. 

Retail Shopping Section: From Public S<tuars 
north, south, east and west for two blm-ks. 
North and south on Pitt Street, from High St. 
one hl<K*k. West «>De tdm-k on Louther Strei-t 
from Hanover Street. Several nelgbborbocsl sec¬ 
tions. 

Tradiag Area: 14 ml|i-s North, 9 Kast, 15 
South aod 20 Weat. Hnsiness la also sec-iirtd 
from a greater <llalanre l>e<-aiiae of the well 
known ’’Carlisle Sale Days," which sre monthly 
l>argalii festivals. 

Whaloaala Houses; GriH-eries, 1; Fruits. 3; 
Mtacellaueous I.lms, 3. 

Humber ef Retail Oatlete for Hationally Ad- 
vertlsad Froducta: Passenger automobile ageoclee, 
38; commercial auto, agencies, .5; automobile 
BCCeaaoriea, 12; automobile tire agencies. 13; 
hakeni. 6; cigar stores and atands (including 
hotels), 25; confeotloacrM (including hotel 
stands), 13; dellcateoaen, 1: dressmakers, 10; 
druggists, 8; dry goods, 4; department storea, 
8; elecltrlc supplies, 5; floriata. 4; fruits, 8; 
farnitnre, 5; furriers, 3; garages (public). 14; 
grocers, 42; hnnlware, 4; Jewelry, 5; meat mar- 
keta, 18; men's rnrnishhigs, 10; men’s clothing, 
<1; merchaiil liiilora, 4; milliners, 9; opticians, 
3; pbotogra|>hers, 3; pianos (and miscellaneona 
musical inatrumentel. 4; radio supplies, 7; res¬ 
taurants (including botela), 18; ahoea, 11; s|>nrt- 
ing goods. 5; stationers, 4; women’a apparel, 7. 

CHAMBERSBURG, PA. 
1990 Bopulntion, 1.1.171. 
City and Subnrbaa Estimate, 31,0*10. 

HaUya Whites, 94.2%; Hagiaaa. 4.8%; 
Foreign Born, 1% ; Induatrinl WorkMS, 33%; 
English Bnadlag, 98% ; Familiar 3,331. 

BekaoU: 0; Number of Pupil... 1,7U0. 

Churohes: 15. 
Baaks: 4; Total Resoaiees, $10,T0l>,issi. 

Theatres: 2; Total numher of seats, 2.1t8i. 

Besidential Featurea: One and two family 
lionses. 

Botail Bhepping flaction: 12 blocks. 

Tradiag Area: 2(i mile raillus. 

Hnmbar ef Retail Ontlata for Hationally Ad- 
vertUod Fradncta: Paosenger automobile agen 
ciea, 16; commercial auto, agencies, 4; automo 
bile accessories, 8; autompblle tire ageneles. 
8; bakers, 10; rigar stores and stands (includ- 
ing botela), 12; confectlonera (Including boti-l 
stands), 13; delicatessen, 2; dressmakers, 2;i, 
druggists, 14; dry goods, 5; department stores, 
3; electrical supplies, 0; florists, 2; fruits, 4: 
furniture, 3; garages (public), 12; grocers, ,58; 
hardware, 8; Jewelry, 5; meat markets. II; 
men’s furnishings, 6; men’s clothing, .5; 
iiierehant tailors, 5; milliners, 8; opticians, 3: 
l>hotographera, 3; pianos (and miscellaneinia 
musleal instruments), 2; radio supplies, ,5; 
restaurants (ineinding hotels), 7; shoes. 4; 
s|>ortiog gooila. 1; stationers, 2; women's ap 
l>are|, 4. 

CHESTER, PA. 
lOflO PopulatiSB. .58,03(1. 

City and Suburban Eatlmate, 173,684. 

HaUve 'Whites, 68 1-2%; Hagroea, 12%; For¬ 
eign, lUVa%; Industrial Workers, 35%; English 
Baadiiw. 03%; FamiUss, 12,259. 

Bchools: Public Grade, 22; High, 1; Junior 
High, 2; Parochial, 6; Number of Pupils, 10,1.58. 

Chnrohea: Baptist, 9 (4 col.); Gbrlatlaa 
Science, 1; Congregational, 1; Epiacopnl, 3 ll 
••ol.); Hebrew, 2; Methodist, 12 (7 col.); Pr>’S- 
byterlan, 5; Roman Cntbolle, 6. 

Banks: National, 4; State, 3; Total Ke 
sources, $31,644,104. Savings Bank Deposila 
rotal, $23.714,4.33. 

Theatres; Legitimate, 2; .Moving Pictures, .5; 
Vaudeville, 2; Mlaeellaneous (Auditoriums, etc. I, 
12. Total numher of aeats, 11,500. 

LooatiOn; West bank of Delaware KIver. l-'i 
miles southwest of Philadelphia. P. B.K., B- 
A O., P. A R. S.S. lines for passenger and 
freight lietween Cheater and I*hiladelphla and 
Wtlmlngtim. Delavrare. 

Ftfseipal Industrial; Shiphullding, steel cast- 
Inga, paper, locomotlveae, textiles, steel tubes, 
dyewo^. 

Manufacturing Establiahmenta, 173. I>eadlng 
Arms: Sun Shipbuilding Co., American I>oconio- 
tlve Works. Amertean Steel Fonndriea Co.. Bald¬ 
win Locomotive Works, Penn Seaboard Steel 
Caatlnga Co.. Scott Paper Co., Aberfoyle Mfg- 
Oo., The Viscose Cb., (ienera! Chemical Ce-- 
•American Dyewood Co., South Cheater Tube Co. 

Total value of yearly ontpnt of factories estI 
mated at $52,932,700. 

flfeoial Infarmatloa; Center of steel casting 
husiiiesH, w Ith 8 large plants in the trade. Over 
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25 cotton ami aoolcn textile mills. Uood kar- 
hoiir. 

RssidentUl Faatures: Matnijr Fcoil-dctacbed 
booaeo. .Man.T Hinitic honw*a In residential acc- 
tloB In northern part of rtt.r. Number of 
dnelllnue In city: lO.WH. Home* owned: I.-Tts 

Hetall Shopplnr Boctlon: Third Street from 
2iKK> west to Market Square. (Tbe western end 
of Srd Street Is similar to the ontlylnc retail 
sections of most citleH.) That Is It Is made 
up of the usual grocery, meat. etc. Third Street 
from Bdfuiont Arenne to Market Square ami 
ndgmoDt Arenne to 9th Street (7 Mocks) con- 
etitnte main buslnesH section. Stn-ets parallel 
to this section also retail streets. Sereral other 
retail a ctloua. 

Trading Areai 5 mllea southwest; 10 miles 
west: 10 miles northwest and 10 miles north¬ 
east. Excellent trolley and bus aerrlce to sur¬ 
rounding country district and towns make It 
easy to reach this city from every imlnt In 
Delaware County. 

Whelssale Heusea: Orocerles. 2; Meats. .7; 
I'mita, 15 (commission): Miscellaneous I.lnes: 
Cigars and Tobacco, 5. 

Vnmber sf Ketail Outlets for nationally Ad¬ 
vertised Products: I’sssenger autoinotdie agencies, 
20; commercial auto, agencies. 8; aiiloiiioblle 
Bceessorles, .75; automobile tire agem'les, 35; 
liakers, 2il: cigar stores and stands iIncluding 
hotels), 76; confi-ctloners llnclndlng hotel 
stands), 166; delicatessen, .7; dressmakers, 11; 
druggists. 88; dry goods, .76; department stores. 
16; electrical supplies, 8; florists. 14; fruits, 
15; furniture, 22; garages (puldic), 24; grocers, 
2*1.7; hardware. 25; Jewelry, 12; meat iiiiirkets. 
72; men's fumlslilngs, 17; men's clotbliig, 26; 
merchant tailors, 52; milliners, 10; opticians, 
15; photographers. 6; pianos (and mlscellam-ous 
musical Instruments), 7; radio aupplles. 12: res¬ 
taurants (including hotels), 77; shoes. 29: simri 
tog goods. 9; stationera. 5: women's appao-l, 
37. 

CLEARFIELD, PA. 
IMO Population, s.,'>2l(. 

City and Suburban Estimate, 20,(100. 

Hativs Whites, 90%; Megroes. 2%; Foreign 
Bom, 8%; Industrial Workers. 13%; English 
Banding, K.7%; FamiUss, 2.2»7. 

Bchoala: Public Crade, 4; Tllgb, 1; Junior 
High, 1; PsnM'bial, 1. Xiiinher of Pupils, 
2.4(ai. 

Churches: Baptist, 1; Eplacojuil. 1; Hebrew 
1; Methodist, 3; Presbyterian, 2; Roman Chtb- 
olic, 1; Mlscellaneoua. 5. 

Banks: National, 3; Total Resouis'ea, $13,- 
‘284,960. Ravings Bank Deposits Total. $4,019,- 
441. 

Theatres: I,egltlmate, 1; Moving Ptctnr<-s, 3; 
Mlacellanenua (Auditoriums, etc.), 2. Total 
number of seats, 2,400. 

Location: IVeet branch uf Susi|iiebaiina River. 
In the heart of Clearfleld bituminous coal region. 
P. R.R., B. R. A P., N. Y. C., which lnclud«-s 
the fast \. Y.-l'bimgo fast freight service of 
I.S. A MS p.i’ellent bus service fisuu Dullois 
and Tyrone. On newly completed laikes to-Sea 
Highway from Brie, Pa. to Tyrone, <-onnecting 
with Wm. Penn Highway, making the most 
direct route across the state from lakes to 
the sea. 

Principal Industries: Brick, coal mining, 
knitting machines, refrigerators, silk velvet, se¬ 
lective ice cream sales cablncta, nickel steel, 
sewer pipe. 

Manufaoturing EatabMah manta, 16. Leading 
Arms: Oeariiart Knitting Machines, nationally 
advertised band knitting machines. Banta Re¬ 
frigerator Works, Harbison-Walker Refractories 
Co., Clearfleld Textile Co., (Jearhart Sales Cab- 

iaet Co., American Nickel Co., Peale, Peaen<-fc 
A Kerr (Rembrandt Peale Interests) miners of 
Idlumlnons coal, Robinson Clay Products Co., 
sewer tile. 

Bpoolal Infonnation: Clearfleld stands first in 
Mate for nuniber of autos owned per capita. 
Imrgcnt Legion Post in United Htates per capita. 
Seventh in T'nited States (or bank resources 
per capita. Past bei-oming Jobbing center for 
kOO miles. Center of activities for hunters 
■hiring big game season In the state. 

BaslAgatial Fsatarsa: After tea year period 
<4 building stagnation, there baa been a steady 
growth during the past year. Home Bultders 
Qorp. tp building homes on plot bought and 
■nancied by them to relieve housing situation, 
nneat homes along Kiisquebanna River. Con¬ 
struction principally of brick; average value, 
IF.560. Older residences run from $5,000 to 
$125,006. 

Bstail Bhapping Sectiea; Market Rtreet 3 
blocks; north and south of 2nd Street 2 blocks; 
north and south of 3rd Street 4 Mocks. 

Tradiag Area: Train and bus service and con¬ 
crete roads give ('leartleld ahnpi>lng area of $5 
■alli-s In all directions. 

Wholesalo Housss: Ons-erles, 2; Fruits, 1: 
Hardware, 3; Dry Goods, 1; Mlacellaneous Lines: 
Notions 1; Paper 1. 

Mumbsr af Batail Oatlots far MatiaaaUy Ad- 
vartUod Pradneta: Passenger automobile agencies. 
18; commercial auto, agencies, 7; automobile 
M-cessoriea, 5; automobile tire agencies, 7; 
bakers, 5; cigar stores and stands (including 
Iwtela), 7; confectioners (Including hotel 
stands), 4; dressmakers, 5; druggists, 5; dry 
iffsMls, ;i: departnieiit stores, 2: electrical sup- 
plbs. 1; florists, 2; fmlta. 4; furniture, 4: 
garages (public), 11; itrocers, 43: hardsrare, 8; 
Jewelry, 4; meat marketa, 8; men's furnishings. 
5; men's clothing, 6; merchant tailors, 4; 
milliners, 3; opticians, 3; photographers. 2: 
plants! tanil mlacellaneous musical Instruments), 
2; radio supplies. 4; restaurants (Including 
betels), 11; shoes, 8: sporting gootls, 4; sta- 
IbuHTs. I; WMBieu s aiqiarel. A 

COATESVILLE, PA. 
IMO PopulAtioB. 14..'^ 

City And Suburban Eatinute. 25.<i00. 

NatiTc Whitea, ; Krgmea. 10%; Foraign 
Bom. 1<KV: Indnatrial Workara. 40'Engliah 
Reading. • 

Bchoola: Publli- 4;ru<l«‘. 4. lllgli. 1: Junior 
llik'it. 2; I'arooblal. 3; NiinilNT uf Tupila. 3.300. 

Cburckea: Baptlat, 3; ChriMtlan Sotauoc. 1: 
Kpiaoopnl. 1; Hebrew, 1; MftlioUiiit. 3; l*rea* 
li.rt<*rian. 2; Roman Catholic, 3; Mia4*«*IUticoUH. 
4. 

Banka; National, 2; Htate. 1; Total U** 
Miurcea, |7.147.907.42. 

Tkeatrea: Movina Picturea, 2: Vanderilk*, I 
MUcellaneoua (Aiiditoriiima. e<r). t!; Total 
number of aeata, 4.7*00. 

Location: Mnln Line of I'ennaylvanla R. R. 
and M. A C. TMviaion of Phila. A Reading R. H. 
Trolley llnea eaat and weat; excellent bua llnea 
in every dlrectkin. Mncnlo Highway paanea 
tiver city'a tnttlii thoroiighfiire fn»ni eaat to 
we«t. 

FrineiiMl Induatriea: Iron and ateel platen, 
iioilen. caHtinga, waahera, elevatora. hydranllc 
machinery, water wheels, fertillaera. patter, alag 
producta. nitrogen, meat packing, ailk, men’a 
clothing, ahirt-waiata, dump bo<iiea for trucka 

Manufacturing Eatabliakmenta: 50. Iseading 
firms, Lnkena Hteel Cb.. Bethlehem Steel Co., 
t'ralg RIdgway * Hnna. C/oatearllle Boiler Work*. 
M. J. Aaninaulm, Inc., Jaa. G. Drominond A (V*. 

Special Information: Coatearllle la an Indua- 
trial city lot's ted In Cheater County, one of the 
richest agricultural and dairying diatricta In the 
rnited Statea. It la the nietropolla of tlie county 
ati«l aurroiiiided by t$*rrltory rich In Revolution¬ 
ary history. 

Residential Features: Prevailing tyi>e uf 
dwelling la the double liouae of brick conatruc- 
tion. Heveral aectlona have few rowa of Immihcm 
oci'iipled by mill hamla. IVrcentage uf In- 
dlrhlual property tHildem la high. 

Retail Shopping Section; Principally Lincoln 
Highway t>etween Firat anti Fourth avenuea. and 
extending a bhM*k on each of the avenues, tlther 
MierchamlUlng centem are lt>cated at LInt'oln 
Highway. Iteventh to Eighth avenue; South Flrat 
aventie and Seventh avenue, Cheatnut to Her- 
**hant. 

Trading Area; Taken In priictlcftlly all the 
•‘ounty ext'ept NortlieaM and HontliesMt aectloiov. 
Amusement center for ct>uuty and Inrgeat atoren 
in county backed by excellent tmiiMpurtation 
fncilltles attract biiyera from all io*ctlona uf 
county. 

Wholesale Houses; tiroccrleM. 1; Meats. 2: 
Fruits, 2; Hardware. 1; Mlacellaneoua Lines. 
Confectionery. 1; Tobacco and Clgara. 2: Flour 
and Feed. 1. 

Humber ef Retail Outlets for Hatiennlly Ad¬ 
vertised Fradttcts: Paaaenger automobile ageii- 
«’lea, 9; commercial auto, agencies. 3: automo 
bile acceaaories, 11; automobile tire agencies. A: 
bakera, 3; Hgar storea and stands (Including 
liotela), 7; coofectionerM (Including la»te] 
Stands), 5; delicateaaeii. 4: dressmakers, 12: 
flruggists. 10; dry goods. 12; department stores. 
2; electrical aupplles, 9; florists. 3; fmlta. 4; 
fiimlturt. 4; furriers, 2; garagea (public), 10: 
griK'era. 90; hardware. 4: jewelry, 5; meat mar 
kets. 14; men's fumlahlnga. 12; nien'a clothing. 
11; merchant tailors, 4; milliners. 5; opticians. 
3; photographers, 2; pianos (and miscellaneous 
mnsical InaCmmenta), 1: radio supplies, 5; res¬ 
taurants (tnclndlng hotels), 19; abeea. 9; sport 
ing gaoda. 4: stationera. 2: women's apparel. 7. 
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COLUMBIA, PA. 
19S0 PopuUtian, 10.8.76. 

City and Bubarban Eatimata, 10,606. 

Hativa Whitaa. 78%; Macroaa. 3%; Forvlaa 
Bern. 8.1%; Indnatrial Workan, 40%; EacHab 
Raadint, 95. 

■clMala: Public Grade, 37; Hlxh, 1; Junior 
Hlfb, 1; Patocblal, 2; Number of Poplla. 2,500. 

Cbnrobaa: Kplacopal. 1; Metbodlat. 2: Pree- 
byterlen, 1; Roman Cetliollo, 2; Mlscellaneoua, 
9. 

Banka; NatlonnI, 2; State, 1: Total Re- 
•unrcea, $5,000,000. 

Aaatras; I,egltlmate. 1; Moving Pictures, 2: 
Mlacellaneous, (Auilltorlums, etc. l, 2: Total 
iiumlwr of aeata, 1,.500. 

Lecatiaa: Penns, and Plitla. A Reading. 
Free Intcrcliange and shipments to iwiuta in all 
illm-tlona. 

Principal Indnatrias: Hilk. Iron, atovea. gar- 
inenta, ent glass, machinery supplies, rallrond 
•iMips, garments. 

▼alua output in Itflfl, $e,20$.000. 

Knnnfncturing Estnblishmanta: 70. Mrli- 
wartaenhach-Huher (V»., silk; Keeley Stove Go., 
ReatUng Iron Co.. Kusqiichanna Cut Glass Co. 
IxM-stlon makes It the meeting place of two 
railroads, with outlets in all directions. 

Basidentinl Features: Mostly one and two- 
family houses, private homes pre<lomlnatlng. 
.<»me apartmeuta la late years in business and 
residential seethm. Homes In residential se.s 
tioii sell from $3,500 to $10,000. 

Batail ihepping Saetion: Kxtends jlsiut $ 
hloeks on one (Im.-oat) street. 

Trading Area; Extends 10 miles m.rth. S 
east. 16 B<iuth. River on the west. Trolley 
service east and north. 

Wholaaala Heusea: Gns-erles. I; Miscellane¬ 
ous Llnea. 2. 

Humber ef BeUil Outlata for Hatienally Ad¬ 
vertised Producta: I'aaaenger automobile agen- 
<-Ks, 5: ix>mmen-lal auto, agencies, 6; antnm<d>lle 
acceaaories, 5: automobile tire ngencles. 5; 
bakers, 6: cigxr stores and atanda (Including 
l>o»els). 15; confectioners (tnclndlng Imtel 

atanda), 5; delicatesaen, 1: ilrui:i,i*('. 4. dry 
goods, 2: department stores. 1; electrical su|r- 
pllee. 4: florists, 3; (ruiu, 4; furniture, :); 
garages (public), 10; grocers. 35; hardware. 3: 
Jewelry, 3: meat markets, 10; men's (uriilsh- 
ing. 5: men's clothing, 5; merchant tailors. 3; 
milliners. 3; opticians, 2; photograplier-!. t; 
piano, (and miscelluneons muaii-al instruincnts), 
1; radio suppllea. 2: restaurant, (including 
hotels), 15; shoes, 4; sporting goods, I. sta¬ 
tioners. 2; women's apparel, 4. 

CONNELLSVILLE, PA. 
1990 Population. 13,804. 

City and Suburban Eatimato. 1M),00«> In rndliiM 
of lo mlloa. 

Native Wliitea, 30%; Kogroot, 20'/( ; Foreign 
Bora. 50%; Industrial Workert. Ob':,; EngUab 
Reading, 80%; Families lH.<i00 in 10 nilleM. 

SchooU: TuMIc Grad*'. 7; High, 2: Juniur 
High, 1; Farorblal, 3; Numln^r of ruplU, 4.r*(HL 

Churchee: Baptist, Chrlntlan H4*len<‘e, 1; 
Eiilnf'npal. 1; Hebrew, 1; MethoflUr, 4; Prenhy- 
teiiao, 2; Roman Cathollr. ,*1; MNeeiluiUMMin, 14. 

Banka; National. 5; State, 2; Total Re- 
aonnee. $13,000,000. Suvluga Bank IV|M»f4|tN 
Total, lio.taio.ooo. 

Theatres: Moving liotiirea, 7; VamlevUl)'. 1; 
Mlaoellaneoiia (Audltorloma. etr.), 2. Tulal 
nnn»l»er of H**Mt«. 4.000, 

Location: Weotern Pa. on the Youghiooglien.v 
River. H. A O., I*. R.R., P. A L. K. ami W. 
M. \Ve«*t Penn Traction CO. Two hiia llnea. 

Principal Industries: t'oal iinnlm: ami 
niaiiufurtnrlng la the largest iuduatry. large 
K. o. and W. M. shops, and West Penn, repair 

Imated here. Noted for manufarturing 
of mining marlilnery; make floe macaroni and 
Hl»aghettl. Silk and steel mtlU. 

Manafaeturing Eatabliahmenta, 04. Leading 
tlrnis: ConnelUvlIle Machine A Mine Supply (*o., 
Hdiyt**-Porter Co.. Capstan GUks Co.. American 
Sheet A Tin Plate Co., laoekhart Iron A 8te«d 
.MUIm.. Connellsville Iron Works, CoDnellarllle 
Macaroni Co.. Connellavllle Silk Mill. C, S. Cant 
Iron Pipe A Foundry Co., C. S. ('anket ('o. 

Special Information: IiOi'at*d In the center of 
the greatest coal and coke regiou In the world. 
Large popnlation in very small area. .\ll earn 
good wages and are prosperous. Approximately 
$::4L4ino,ooo annually. 

Residential Fenturoa; .klnumt all ov\ii hoiDen; 
apartiiieut houaeM exceidlon rather than the nile. 
.Xverage. $M.0u0. 

Retail Shopping Sootion: Centere«l on two In 
teroecting otreeta. with a niimb«'r of huslne'*** 
houaea locateil on side afreets a blm’k or two 
away. 

Trading Aron: 10 nailea North; -lO Miles KsMt; 
l.% miles Weat; 10 miles Honth. 

Wholesale Honaes: Grocerlea. 2: Frutta, 2. 

Humber ef Retail Outlets for Hatlonally Ad¬ 
vertised Products: Paaaeng* r antoiiMtblle agemde*,. 

21; eommerebil onto, agenclea. 19; antomoMto 
Mf'eeaaoriea. 15; automobile tire ageuciet, 16; 
bakera, 7r cigar atorea and atanda Umdidtog 
lioletai, 20; confectlonera (Including hot^ 
atanda), 46; delicateaaen, 1; dreaainakera, 6; 
druggiata. 11: dry goods, 4; department atores. 
It; ele«'trical xui^lion, 6; florlata, 5; fruita, 46; 
furniture, 8; furriers, 1; garage (public), 10; 
grocera. 133; hardware, 13; Jewelry. 8; iiM>at 
markets. ;<1; men's fnrnlahiDga, 10; men's cloth- 
Ing, 10: merchant tailors. 6; intlllnera. 7; 
optlciana, 8; photograph* ra, 5; pianos (and lula* 
eellam one musical Inatrumenta), .'I; radio anp 
plies, .X: reatanranta (tnclndlng hotels). l.%; 
mImm'k. ir»: H|i«»rting gtKMlH, 3; *>tatU>iM-r*!. 1: 
womeira apparel, 20. 

CORRY, PA. 
1980 Population, 8,267. 

City and Suburban Estimate, 16,766, 

MatiTO Whitaa. 75%; Far«io Bom. 
Indnatrial Workam, 60%; EncUah Beadinc. !ai%; 
Families, 1,470. 

Seboolt; Public Grade, 5; IllRh, 1; Jiinlnr 
HlKh, 1; Nuniber of Paptls. 1,656. 

Churdiea: Baptlat, 1: Chrlatian Science, 1; 
K|>i!u-<>i>ul, 1; Hebrew, 1; MetlKMlIst, 1; Prmhy- 
terliin. I; Roman Catholic, 2; MUcellaneone, 4. 

Banka: National, 2; Total Reouurcca, $3,700,- 
lav). 

Theatres: .Moving Pietarax, 2; Vaadeville. 1; 
Miscellaneous (Auditoriums, etc.), I. Total niiin- 

of aeate. 2,800. 

Location: Erie R. U., P. R. U.; IK) mile, 
RufTalo. 160 I'Ittebnreh. Thlrtv-aevcn pasaenper 
iialDS daily. 

Principal Industries; Oak and Kroiiie b-atlier 
l:innlng, Kcarinl loeometivee, ell Held drilling 
.iiid pumping engineH (Ajax), large woodwork¬ 
ing Industries, wood apeclaltles and furniture, 
lumlier, auto parts, automatic machine trrew 
liriMluctH, steel, hrsKs and other aprlnga: 76 dl- 
(•-r-lflcd tnduxtrlea; hriek and tile. 

Manafaeturing EatabUakmaats. I.eailing 
llriiia. C. .S. RadUtor Co., J. tV. A A. W. How- 
anl Co., Climax Co., AJnx Iron Works, Ra.vmond 
Mfg. Co. Total value of yearly oiitimt of fac 
■ ■■rtea e«timated at: 19‘22, $5,001,360; 1023, $6.- 
676.6K>. Wages, $2,000,060. 

Special lafennatiea: Radiator Co. ailded $200,- 
• aai to local plant tbla aummer. New $‘J(N>,ll00 
Jr. nigh School la coastrnetton. New $256,000 
tt«*tel under .-tmxtructinu. 

Reaidsntial Featnrea: Fine home altea, lu-alth- 
fiil elimate, good elevatioa. nplendld water xup- 
ply from drilled wetis, adequate arhoola. niitiiral 
aaa. no eolortd |iopnlaMa,i. 

Retail Bhepfilng Beetisn: N. Center. 3 blocks; 
!f. Centir. 2: W. Main, 8; B. Main. 2; Flret 
.Vve.. 2; W. Hoiith Rt., 2; E Soutli. 1; K. 
Washliigton. 1. 

Trading Area: 16 inilea W’., 26 N. K., 12 8. 
IIiIh iiieliidea Cnloo City, LovcIIm. Elgin, I'ly- 

Continued on pmg* 164 

I THE COATESVILLE 
RECORD 

Published in Coatesville, Penna. 

Chester County^g Shopping 

Center 

Coatesville is an industrial city, situ¬ 
ated in the county which ranks fourth 
in the state agriculturally. 

The 0)atesville Record goes into 
nearly 7,000 homes in the county 
every day. 

Constantly increasing use of the 
Record by National Advertisers is 
proof that it covers its field. 

And Folks Say: 

**IVs a real good newspaper** 

I 



ProdocU Co.; (Aadltorlami, etc.), 4. Total number of leate, 
Mt7 Forge Co.; 20,000. 

*fvl! Location; On aouth chore of Lake Erie db 
specialty j,,, 3,^^ j, g ^ N. X. a * 8t. U. 

, . P. A L. B., E. ft P, Steamera to lake ports, 
1 transportation excellent trolley aerTlce to aurrounding 
ring enterpriaea. cities, 
expenses, good 

Principal Industries: Paper, boilers, eugines, 
' one sod two '"^ringers, locomotires, marblna and band toots, 
s predominate stores, steam sborels, bousehold utensils of all 
lentlnl sections’: descriptions. 

tbe best water Maunfacturlng EstaUislimonta, 5S7. Leading 
equate* and ty- flrina. General Electric Ca., Uammermlll Paper 
I infection. co., Jarecki Mfg. Co., Erie City Iron Works, 
ends Are blocks Skinner Engine Works, Union Iron Works, 
Sixth; four on Nagle Engine Works, Pennaylrania Boiler 
on North, and Works, H. F, Watson Paper Co., Griswold Mfg. 

riy all lines of Co., Erie Forge ft Steel Co., Erie Malleable 
)res would be a Iron Works. Total ralne of yearly output of 
50,000. factories estimated at $167,446,400. 

ten to twenty Special Information: Erie ranks third in C S 
re la excellent tor rarlety of msnnfacturera; second to none 
soutb, east and |q nianofacture of boilers, wringers, tanka, en¬ 

gines, etc. PennsylTanla's only lake port, sec- 
I, 2; Fmlts, 2; ond to none of great lakes. Unly 12 hours dis- 
nea. Flour and tant from largest cities in U. S. One of the b*-st 

public school systems, with buildings to compare 
Nationally Ad- *“7 

lutomobile «Ken- Residsntlal Featurse Mainly one and two- 
,14; automobile family bouses* 4.5.2% owned. To tbe weat and 
rigar storea and south of the dty wonderful home aectlona are 
on^ctiooers (in- building up rapidly. Renta proportionate to 
lellcatesaen, 1; values and real estate close to normal, 

dry goods, 4; 
al supplies, 4; Retail Shopping Section: From Public I>o<’k. 
ire, 4; garages foot of State St., south to 20tb St, Peach 8t. 
'are, 5; jewelry, from 5th to 26tb St. Parade St. from 8rd to 
furnishings, 8; 18ih 8l. Four outlying spctions. Streets from 

tailors, 2; mil* 6th te 18tb, one block east and one block weat 
pbers, 2; pianos of State St. also taken up by huaineae. 

ncl^Iny iTotelst’ Trading Area: 20 miles east, west and aouth. 
Btstinners 2- Irregular business secured by trolley aerrlce 

’, ■'“''one™' from greater distances. 

Wholesale Houses; Groceries, 10; Meats, 6; 
fruits, 4; Hardware, 2; Miscellaneous, Confec¬ 
tioners, 1. 

* Number of Betall Outlets for Nationally Ad¬ 
vertised Prodnoti; Pasaenger autoinoulle agencies, 
57; commercial auto, ageneles, 4; automobile ac- 

119 552 cessorics, 20; automobile tire agencies, 23; bak- 
’ ' ers, 48; cigar stores and stands (inciudiug bo- 

Schools: Public Grade, 26; High, 3; Junior tels), 18; confectioners (including liotel stands), 
nigh, 2; Parochial, 12; Number of Pupils, 16,- 142; delicatessen, 6; drcsaiuakers, 92; druggists, 
000. 40; dry goods, 34; department stores, 7; electri¬ 

cal siippllia, 8; Oorists, 14; fruits, 18; furniture, 
12; furriers, 3; garages (public), 64; grocers, 
4:12; hardware, 37; jewelry. 31; meat markets. 
142; men’s furnishings, 14; men's clothing, 54; 
merchant tailors, 70; milliners, .52; opticians, 
14; photographers, 16; pianos (and miscellane¬ 
ous musical instruments), 7; radio supplies, 7; 
rc'stanrants (Including hotela), 147; shoes, 49; 

Tbeatrea; lyegltlmate, 2; Moving Pictures, sporting goods, 0; stattonera, 8; women’s ap- 
20; VaadevlIIe, 1; Burlesciue, 1; Mlscellaneons parel, 54. 

PENNSYLVANIA (Con’t) 

mer, Panama, Sherman, Columbus, Spring 
Creek, Garland, Spartansburg, Centerville and 
Intermediate R. F. D. 

Wboleiala Houses: Groceries, 3; Fruits, 2; 
Hardware, 1; Miscellaneous Line, Bakers, 1. 

Number of Betall Ontlete for Nationally Ad¬ 
vertised Products: Passenger automobile egenciea, 
.12; commercial auto, agencies, 7; automobile 
accessories, 9; automobile tire agencies, 12; 
linkers, 3; cigar stores and stands (including ho¬ 
tels), 14; confectioners (Including b.tel stands), 
7; delicatessen, 2; dressmakers, 14; druggists, 
4; dry goods, 4; department stores, 2; electri¬ 
cal suppliet, 3; Oorlats, 2; fruits, 3; furniture, 
2; garages (public), 7; grooers, 82; hardware, 
3; jewelry, 3; meat markets, 9; men’s fnmiah- 
Ingi, 4; men’s clothing, 4; merchant tailors, 3; 
milllnera, 3; opticians, 3; pbotogra pbers, 2; 
pianos (and miscellaneous musical instruments), 
2; radle supplies, 4; restaurants (Including ho¬ 
tels), 8; shoes, 3; sporting goods, 4; stationers, 
3; women’s apparel, 3. 1920 Population, 59,430 (ine. Pbllllpkburg, 

N. J.) 

City and Suburban Eatimata, 175,000. 

Native Whites, 87.2%; Negroes, .9%; Foreign 

1920 Population, 3.8.37. 2®^“. 
Beading, 08.5%; Families, 13,775. 

City and Suburban Estimate, 10,000. ovi unr. 
Schools; Piihllc Grade, 22; High,, 2; Paro- 

Native Whites, 91%; Negroes, 4%; Foreign cbial, 3; Number of Pupils, 10,375. 
Bom, 5%; Industrial Workeri, 31%; English _ . r-i—, . 
Beading, 97%; Families, 1,010. V k*' 

Episcopal, 1; Hebrew, 2: Methodist, 8; Preeby- 
Snhools: 2; Number of Pupils, 975. terian, 10; Roman Catholic, 7; Miscellaneous, SS. 

Churches: 6. Banks: National, 5; State. 4; Total Resources, 
„ . , $37,061,705; Savings Bank Deposits Total, $29,- 
Banks: 4; Total Resources, $4,720,000. 942 984! 

Theatres: 1; Total number of seats, 600. Theatres: Legitimate, 4; Moving Pictures, 9; 

Residential Features: Mostly one family Vaudeville, 2. 

liiiiises. Location: At tbe forks of the Delaware, In 
Retail Shopping Section: About 5 blocks. ♦he center of a business community of over 

6.5.000; 100 minutes from New York and 120 
Trading Area: Ten mile radius. from Pbiladelpliia; 8 railroads, 8 interurlian 

V « Ti -1 n I. e. V • .1 roads, serving 2.50,000 population. Lies in tbe 
Nui^ei^f Rrtail Outlets for Natloiially Ad- mpigt of great cement, slate, steel and Iron 

vertUi^ Producta: Pa«enger automobile agen mju.trles of eastern Pennsylvania and western 
el> s, 4; commercial auto, agencies, 2; automo- ... jorsev 
bile accessories, 3; automobile tiro agencies, ‘ , ’ 
.3; liakers, 2; cigar stores and stands (Includ- Principal Industries: Iron and steel, cement, 
log liotcis), 4; confectioners (including hotel railroad shops, silks and paint, 
stands), 6; dressinakerk, 4; druggists, 3; dry Manufacturing Establiahments, 47. T.ieading 
goods, 6; department stores, 1; electrical snp- Arms, Ingersoll-Rand Co., Wm. Wharton, Jr., 
plies, 6; Aorists, 2; fruits, 3; furniture, 2; Co., C. K. Williams ft Co., Pennsylvania Pump 
garages (public), 6; grocers, 12; hardware, 3; ft Compressor Co., Treadwell Engineerlug Co., 
jewelry, 3; meat markets, 4; men’s furuishings, Victor-Balata ft Textile Belting, Dixie Drlnk- 
2; men’s clothing, 2; merchant tailors, 1; log Cud Co., Aluba Portland Oment Co. 
milliners, 3; opticians, 2; photographers, 1; Beiidential Features. Mostly two and a half 
radio suppl es, l; restaurants (Including hotels), apartments In center of 
2; shoes. 4; sorting goods, 2; stationers, 1, puy_ residential section In northeast part 
women 8 apparel, 2. (College Hill) and in the western part 
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ERIE, PA, 

Churches: Baptist, 8; Christian Science, 3; 
Episcopal, 5; Hebrew, 4; Methodist, 10; Pres- 
liyterian, 10; Roman Catholic, 22; Miscellane¬ 
ous, 34, 

(Wilson Borough) 

DUBOIS, PA. Betall Shopping Section; From Center Sq. 
on B. Northampton St. to Delaware Bridge and 
on W. Northampton St. to 6tb St. and from tbe 
Square Hoiilh to L. V. Station on S. 3rd St. and 

loot pf GJiagtimt At* o* N;'3r4 8t.: 

hradlBg Area: 21 mlleu N. to StAondshurg, 
to- Hsckettstoiwn and WUte Wousc Station, 
to Milford N. J. and W. to Betbleliem, Pa. 
iljnsae seanrad from greater distances be- 
i$$ of jDnO railway, trolley and bus service, 

. AmnenC ^ghways recently built, topping 
ev(<ty section. 

Wholesale Houses; Groceries, 8; Meats, 1( 
Hardware, 12; Dry Goods, 1. 

Mtunber of Bitail .(joklat^ for-IfatloAUy Ad- 
vdktised Braducts: ’Pgstetiger autonmMle ageneles, 
30; commercial auto, agencies, 4; antomobUt 
accessories, 21; automobile tire agencies, 9; 
bakers, 30; cigar stores and standa (including 
.botelsj, j 86; . confectloMrs (including hotel 
staAd8),'7.3; deUcafesseit, 8; dressmakers, 122; 
druggists, 22; dry goods, 24; department stores, 
7; elMtrlcal supplies, 22; Aorists, 7; fruits, 15) 
furniture, 29; furriers, 9; garages (public), 48; 
grocers, 150; Hardware, 14; jewelry, 23; meat 
markets, 15; men’s furnishings, 6; men’s cloth¬ 
ing, 8; merchant tailors, 49; milliners, 37; opt 
tleians, 7; pbotograpbers. 13; pianos (and mis^ 
cellaneons musical Instruments), 9; radio sup¬ 
plies, 6; restaurants (Including hotels), 80; 
sboes, 15; sporting goods, 5; stationers, 9; 
women’s appnrel, IB. 

See annotmeement on this page 

QUALITY COUNTS 
Most When the Adver¬ 
tiser Seeks Patronage 

1920 Population, 13,681. 

^ City.an^ Bubnrban Sstimate. 4(.5,(iOO. < c y 
Native '.Whl6s, BB.1%; Nogxeea, 0-2%^ 

Foreign Bern, 18.7%; Ini^trttil Workara, ftT%it M.' 
English Beading, 92%; Families, .3,0.52. 8. 

Schools: 9; Number of Pupils^. 1,860, , 

Churohei: 
, Banka: Total Resource!, $tr,990,000. * 

Theatres: 2; Total numlier of seats, 1,100. 

Residential Features; Mostly one and two 
family houses. 

Retail Shaping Section: 12 bloeln. ^ 

Trading Area: 15 mile radius. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger^ automobile agen¬ 
cies, 8; commercial auto. lAencidd,* 4; automo¬ 
bile accessories, 4; automobile tire agencies, 
4; bakers, 4; cigar stores and stands (includ¬ 
ing hotels), 4; confectioners (including hotel 
btands), 18; dressmakers, 43; druggists, 6; dry 
foods, 6; department stores, 2; electrical sup¬ 
plies, 4; Aorists, 3; fruits, 10; furniture, 4; 
Mrages (public), 12; grocers, 71; hardware, 3; 
jiswelry, 3; meat iparkets, 19; men’s furnishiiiga, 
$; men's clothing, ' 0; idortAianf tailors, 1; 
milliners, 10; opticians, 3; photographers, 4; 
pianos (and mlseeUaseons musical lastrumanto), 
B; radio supplies, '4; restaurants (Incindinf 
hotels), 9; shoes, 6; B|>orting goods, 2; sta¬ 
tioners, 2; women’s apparel, 4. 

The Easton Free Press prides itself on the 

quality of its circulation, for it has for many 

years had The Cream of the population in its 

territory as its readers, a fact local merchants 

freely admit. ELLWOOD CITY, PA, 
EAST STROUDSBURG, PA, 

1980 Population, 8,049. 

City and Suburban Estimate, 16,000. 
Native WhltM, 78%; Nsgrees, 2%; Foreign 

Bom, 20%; Industrial Workers, 6,000. 

Schools: Public Grade, 10; High, 1; Junior 
High, 1; Number of Pupils, about 3,000. 

Churchei: Baptist, 1; Elpiscopal ,1; Hebrew, 
ll Methodist, 2; Presbyteriaa, 3; Roman 
Catholic, 1; Miscellaneous, 6. 

Banks: National. 3; Total Resources, 
$4,082, *06. 

Theatres: Moving IMctures, 3; Vaudeville, 1; 
Miteellaneous (Audttoriunsi, etc.), 4; Total 
number of seats, 1(),000. 

Location: On main line Baltimore ft Ohio 
Railroad; Pittsburgh ft Lake Erie (New York 
Ceiitrnl) railway, midway between Pittsburgh 
and Youngstown. Direct connection, passenger 
and freight, with Pennsylvania Hues and Buffalo, 
Rochester, Erie, Cleveland, Pittsburgh and other 
points. Interurbane to ail points. 

Principal Indnstrlet; Jroi^, steel, stone, coal, 
etc. 

Manufacturing Eitablishments: Leading Arms, 
National Tube Co.; Steel Car Forge Co.; 
Standard Engineering Co.; Matthews Gravity 

In fairness, the Free Press does not claim the 

larger circulation of the two Easton news¬ 

papers but it does claim, and it has the proofs, 

that its drawing power as an advertising 

medium is of the very best. 

That is why it carries so much local adver 

tising. 
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FARRELL, PA. 

Tradinc Area; Extvade about 8 miles east, 20 Irwlo Oas Goal Oe., Plttiburgh American China (Xtnrdhet: Eptacopal, 1; Boman Catholic, 2; 
mllea north, 30 miles west and 26 miles south. Co., UempOeld Foundry, Memphis Steel Co., Miscellaneous, Lutheran, S; Reformed, 3; Mia- 

Wholesale Houses: rnilta, 2; Dry Goods, 1. Industrial BuKlneerlnf Co.. Penn cellaneous, 6. 

cles, 14; commercial auto, sfencies, 4; automo- - , t - ’ ' ' . . 000,000. 
bile accessoriM, 20: automobile tire acenclM, 16; Theatres; Leflttmate, 1; Morin* Pictures, 8; 
bakers, 8; cigar stores and stands (Including dustry of Western Pennsyirania. County seat, viscellaneons <Anriitnriiinia etc > S Total 
imtela), 21; confectioners (Including hotel On Lincoln Highway. Headquarters of Troop j^ndl^rlums. etc.), 8. ToUl 
stands), 10; delicatessen, 1; dressmakers, 0; A State Police. lias 400 hotel rooms. Com* * ’ 
druggists, 6; dry goods, 7; department stores, 5; merclal adrantages with natural gas and an Locatiea: Sonthern Pennsyirania west of 

1920 Popntetioa, 14,000. Imtela), 21; confectioners (Including hotel On Lincoln Highway. Headquarters of Troop ’ ‘ ^ 
City, and Bnburbaa Zatlmate, Wheatland, ad- stands), 10; delicatessen, 1; dressmakers, 9; A State Police. lias 400 hotel rooms. Corn- 

joining, has about 2,000. druggists, 6; dry goods, 7; department stores, 5; merclal adrantages with natural gas and an Locatian: Sonthern Pennsyirania west of 
w nn,!... SACS.. w.fTiij.. iA«.. Tsrslm electrical anpplles, 4; florists, 2; fruits, 13; fur- abundance of coal. Town connected by West Susquehanna Hirer. Serred by Pennsyirania A 

o anS’ iilture, 4; garages (public), 10; grocers. 24: Penn Trolley system with rich communities of Western Maryland RaUroads. Excellent bus 
7A«.. wVmofi. a i2?^’ hardware. 2; Jewelry. 4; meat markets, 9; men's Brush Creek Valley on the west. and electric serrlce to central and western parts 

n _ HAW. an<K. uiiure. s; garages ipuoiicj, lu; grocers, xs: • cuu ..cu, n.,o ....u vvui,uuiu.,n w. nesiern 
^ hardware. 2; Jewelry, 4; meat markets, 9; men's Brush Creek Valley on the west. and elec 

Beading, 70%, lanuiss, B.aoo. furnishings, 9; men's clothing, 9; merchant Residential Features: Mainly 1 and 2 family of state, 
SchooU: Public Grade, 5; High, 1; Faro- tailors, 6; milliners, 4; opticians. 1; photograph- boimes predominate. Beautiful residence sec- 

chlal, 1; Number of Pupil* (approx.) 1,000. era, 2; pianos (and miscellaneous musical instru- tlon. Real estate value of 1100,352.600, and ^ i*e**^ shoes, wire- 
Churches: Baptist, 2; Congregational, 1; ments), 2; radio supplies, 11; restaurants (in- taxable real estate ralued at 8147,831,841. 

Eplecopal, l; Heb'Uw 1; Methilst. 2; Presby- Hetail Bhopping Bect.ou: Main St.. Pennsyl- ‘w^^rrp.p”;! ^ofdMe*Vnd^wlnrcbfVm. K 
terinn, 2; Roman Catholic, 6; Miscellaneona, 2. . . PP . . vanla Are., Maple Are. Terminal for suburban cigar boxes, shirts and pajamas, bakeries, flour 

Banka; State, 2; SaTliigs Bank Deposits Total, _ _ trolleys and buses. Pennsylvania Are. and mills, auto Tairts, water wheels, pattern mak- 
81..'.00,000 approximate. flFTTYSRI IRO PA ■''® business sections for about fl ers, penholder, magaxine and Job printing, can- 

_ _o. ___ vat. a a a .jesv/x^VS, blocks, while Manic Ave. has several business nine far 
8l..'i00,000 approximate. 

Theatres: Moving Pictures, 3; Mlscellaneou. 
(Auditoriums, etc.), 6. 

Location: On Penna. and Brie Railroads. 

Principal Industries: Steel manufacturing 

1020 Population, 4,670. 

City and Suburban Estimate, 6,000. 

Native Whltas, 95%; Negroes, 5%; Indnstrial 

blocks, while Maple Ave. has several business nlng factories, extra plant, 
houses and others are In process of building. „ , 
Numerous neighborhood sections. Mannfaoturing Establlshii 

Trading Area: Radius of 20 miles. 

Maanfaotariag Establishments, 150. Hanover 
Shoe Co., Long Furniture Co., Hopkina Mfg. Co., 
Hanover Cordage Works, Century Ribbon Mills, 

Carnegie', American Steel A Wire, American Workers, 23%; English Reading. 1()6%: Fami- _ Hanover Wlrecloth. Bobrow Cigar Factory. K. R. 
Wet*A Tin Plate (two plants). Great need lies, 1,000. H*'''*"*''®. Goods, 10; Mis- Haffelflnger A Co.. W. F. Kintxling Co. Total 
for more diveraifleil Industries. Building sites Schools: Public Grade 4- 
for small (150 man) plants to be had very rea- j. jjumber of Pupils, l.ooo’. 

a«i„ 

llancous Lines, Shoes, 13. 

Number of RetaU Outlets for NatlonaUy Ad- 816.500.000. 
value of yearly output of factories estimated at 

- Churches- Christian Science l Enlsconal 1- •“V!”"*’!'® “fSpecial Information: Hanover lies el,«e to 
MuiufacturlBir 2. American Methodlit *1- PraabTterian 1*’ Roman ra^nllr' auto, agenclea, 5. automobile ac- Mason and Dixon Line and adjoins Adama Co. 

steel & Wire Co.. Sharon Steel H^ Co. Small 2 Luthers!’ 1 brethren ’ "r'“V57\ lgar*X'J!^'and s'anX^^ I**.national 
plants manufacture Ice and soft drinks. » t . . .. 
® , , , . _ „ „ , Banka: National, 2; State, 2; Total Re- 

Special Information: <)ur town will not be 86.100.000; Savings Bank DepoalU 
25 yeara old until next fall, ao we have but few Xotal, f2,250 000, 
f«*atiirea to re<-ommend It. We do have one of * ’ ’ ’. ww a » 
the beat achool systems In the sUte, with ex- 2: Miscellaneous 
pectatlon of adding 15 or 20 rooms within the «*'•). »■ Total number of seats, 
next two years. We will have about 14 miles of 1,100 (approximately). 
paved streets when this year's work is com- Location: In Adams County, southern ex- 
pleted. tremlty of central Pennsylvania. Served by the 

MiK,‘eriVnA,u« Tri.ther;n 1 v.-sories. auxomooi.e ..re -geucies oax- boy, Oettyaburg national 
Misiellanrous. 2 Lutheran. 1 Rr-ihren ‘T'.” l>«ttlefleiaa and cemetery. Alwut 50% of wlre- 

“***'• ’^®‘®‘ ***• I® V(Inclndlng hotel stands), ,.,„th manufactured in United States is pro- 
urcea, 86.100.000; Savings Bank DepoiiU •: dellcatesaen. 5: dressmakers, 25; Urngglsta, Hanover. Hanover U surrounded by 
)tal, 82.250,000. 13; dry goods. 10: department "tores. 3: electrl- gt the richest agricultural dlatricta in the 
Theatres: Moving Pictures, 2; Miscellaneous '."l/'iPPH"". 5: florists, 4; fruits 20; furniture, ,;nlled States. 

im‘*5'Irorim.'telVi®’ fewX” e" meat mUrtei"' isi Realdentiul Feature.: .Moatly one and two- 
* ' ** iiicn*>4 furnishings, 17: men's clothing. 17; m»‘r- familjr bouses, liinited section devoted to work- 
Zfocation: In Adams County, southern ex- chnnt tailors, 12; milliners, 9; opticians, 4; pho- logmen's tenements, prlvnte home* predominate, 

tremlty of central Pennsylvania. Served by the tugrnphers, 6; pianos (and miscellaneous uinsl- Four private dwellings aggregate a total ap- 
Residential Featurea: Five and alx-room Gettysburg & narriaburg Railroad Co*, connect- (.mT Instruroenta), 10; radio supplies, 5; rea- proxlmateb' k^OO.OOO. 

bonaea predominate. All mill owned bouses are tng vrith P. A R. System at Harrisburg; West- tauranta (including botcla), 12; shoes, 15; sport- 
of one-family typo, except eight. These house Mar.vland Railroad, connecting Baltimore, jm; gi«>d8, 1; stationers, 2; women's apparel, 11. 
two families. In the restricted section houses Washington, York (Pa.), Hanover (Pa.), Hag- - 
range up to 825,000. Lack of proper aoning in erstown (Md.) and points west. Elxcellent bua F-RFFIMVII I F PA 
the old part of town allowed houses too close, aervlce to and from Baltimore, Bmmetsburg VxKC.C.ni V 1L.L.E., r 
bnt moat of these will be removed within a few ^d.), York, Hanover. Harrlahurg and Cham- 
years owing to poor construction, as is common bersburg. Population, 8,101. 
in town* that are built in a day. Principal Induatriea: Furnltur*. silk, shlrta, City Suburban Estimate, 10,500. 

Retail Shopping Section: Extends one mile tile, brick, fertlllxer and scattered throughout Native Whites, 007e: Negroes, 1%; Foreign 
north and south on Broadway, one-half mile the county are numerous fruit and vegetable Bom, 0%: Industrial Workers. 30%; Englith 
east and west on Haywood and Idaho streets, canning factories. 
t>otb intersecting Broadway. No stores. No Manufacturing EstablUhmenta, 10. Leading 

Reading, 95%; Families, 2,500. 

Retail Bhopping Section: Extends from pub¬ 
lic Kiuare which forms heart of business sec¬ 
tion and terminal for suburban trolley aud bus 
lines. Tliree blot^ka on Carlisle St., two on 
Broadw'ay, 5 on Baltimore St. There are six 
outlying business sections of several blocks each 
and several sTiuiIier iii‘igMs»r)too<l sections with 
the usual grocery and confections. 

Trading Area: Extends about 20 miles west, 
north, east and south. Intermittent business is 

BchooU: Public Grade, 3; High, 1; Junior jecured from people living at a greater distance 
garages or confectionery storea allowed in re- firms, Gettysburg Furniture Co., Reaser Furni- High, 1; Parooliial, 1: Number of Pupll'a, l.S.'iO. ***** troHry service and 
stricted are*. 

Trading Area: Extends 16 miles east, west 
ture Co., J. H. A C. K. Eagle, Inc. Churchei: Baptist, 1; Episcopal, 1; Aletbn- 

and aouth. Small adjoining towna easily ac- nuited at 84.300,0(X). 
Total value of yearly output of factoriea estl- dlst. 2; Presbyterian, 2; Roman Catholic, 1; 

cessible by trolley and excellent cement roads 
all seasons of the year. 

Mi-c lianeous, 3. 

Individual use of motor cars. 

Wholesale Houaea: Groceries, 2; Meats. 10; 
Fruits, 5; Hardware, 4; Dry GoimIs, 7; 511scella' 

Bpocial Information; City enjoy, excellent Banka: National, 2; State, 1; Total Resources, Shoes, i; Confectioneries, 10. 
climate the year round, dne to good elevatloa 8*'>.(HiO,UOO; Savings Bank Deposits Total. $1. 

Wholesale Hoasoa: Groceries, 1; Meats, 1; and protection of moiintaina to the west. Situ- 200,000, 
Number of Retail Outlet, for Nationally Ad- 

vertiiad Products: Passengi r aiitoinoidle agencies, 
Fruits, 1. ated at the Interaectlop of highways connecting Theatrea; Moving Pictures, 2; Miscellaneous 10; coniim rclal auto, agencies, 5; antomnblle ac- 

Number of Retail Ontleta for Nationally Ad- Canada and the Gulf of Mexico nnd the Atlantic (Audltorlnma, etc.), 2. Total number of seats, cessorles, 19; aiitoinnhlle tire ageucles, 20; hak- 
vertiaed Products: Pasaenger automobile agencies, and Parifle oceans and la a hub of the Primary 2..500. era, 6; cigar stores and stands (Including ho- 
4; commercial auto, agencies, 1; automobile ac- Gowl Ronds Byatem of Pennsylvania, all of in A i E E A p hr.iuUi trls), 7; confectioners tincinding hotel stands), 
epssortes, 10; antotnobne tire agencies, lO; Dak- which are hard, aD-weather mada. Gettysburg N 3; dfessmskers, 10; druggists. 4; dry goodi. 9} 
STS. 6: cigar stores and stands (including ho- Is a mccca for tourists from all parti of tbs • • • n * o and cnnn.ctinna with department stores. 2; electrlesi suppib-s, 12; 
tels), 50; confectioners (Including hotel sUnds). United States and Uanads. ^ Oj, tTm .rbv towns *■ 3: garages (pub- 
8; druggists, 5; department stores, 6; electrical Rsildential Fanturea: Mostly one and two- sir nenranent highways leading from town -IS; hardware, 4; Jewelry, 5: 
dupplles, 8: florists. 1; furniture. 4; garages fan,,l.v houses. A few apartment buildings. "o'" „,pat markets. 12; men's furnishing, 5; men’s 
(pnbltc), 7; hardware, 3; photographers, 3; private homes predominate. New sections on Principal Industries: Car repairing, tank clothing, 8; merchant tailors, 8: milliners, 8; 
pianos (and miscellaDeous musical instruments), the edge of town are being developed as resl- "«^k8, forge works. farming. opticians, 5; photographers, 2; pianos (and mls- 
8; radio supplies, 4; restaurants (Ineludlng ho- dentlal sections. Homes in these sections aver- Manufacturing EstaDiisbmsnts, 4. Ixeading cellaneous musical instruments), 4; radio nup-^, 
tels), 10; shoes, 20; sporting goods, 6; station- jn value, approxlmatelv, 89,000. firms, B. A L. B. U. R. headquarters and pHe*, 5; restaurants (including hotels), 10? 

shops. Greenville Steel Car Co, Hodge Mfg. ^oes, 11; sportRig. wod*, 5; atationera, 2^ 

FRANKLIN, PA./ 

R»4gil Sh,fping-4 
% Square (wliM foN 

£ 3"6hGoAnnd Is tb* 
jf ' squar# aortk mo<M 

' , _ 'L ' . . shop.s. Greenville Steel Car Co. Hodge Mfg. ahnes 11- suortlnx goods 5- 
FPing^oeri*; ««em5. /wn i-uWlc cd. OUcflgo Bridge A Ir«. Works. • Totgl v.li- Women's ,’pp3»Oo. 

foifcs th^ hevt of the h^naas yearly outjiut af lactorle* esfluigted at 8'2lw' 
Is tbf teriniknl ttr bos Uses), «,e -ooo.i Jt ^ ' • —T-- 
. -—w west-and ^wo sqnkre# ’^2 

?St\“LT?uin®2tlmat.. 50,()()0. 'ZTc.:'Co'r^bnUdrste”" cam*'*’Al'i^ 1920 PopulaUon, 75,917. 

R«diJ^97%- rl^llea rSTo’ ^ ”*'" "®'*'’ *”*’ »“ American. Native Whitea, 88%; Negroes. 7%; Forsig» 
Wholesale Houses; Groreries, 1. Chleago Bridge A Iron Works employ normally Rom, 5%; Industrial Workera, 24%; Engliak: 

t v^wofpunni 2^146 QutlaU for Nationally Ad- •]«'>»,350. ^al dairy company building 880.- Heading, 97'.: FamlUes, l.-..18t. 
8. Number of Pupila, 2,140. Tartiaed Froduots- Passanaar antomobile acen- plant. Trading center for northern Mercer no r.. 
! Church..: Baptist * Chfhtian fleece. 1; suT a^enc^r^^^ Ca. w«h population of *-.,000. P.r^Zl S-^Nn’m^; o? 
jplK-opal, 1; Methodist. 4; Presbyterian, 2, tile accesaories, 1, and all garages; automobile , ResidantUl Featurea: Mainly oue-farally High, 3. Parochial, 3, Number of Pupils, 11,761., 
Boman Catbollc, 1; Miscellaneona, 4. agenclea, 3, and all garages; bakers, 2; teusea, private homes predoialnating, 80% fiharsheot Baptist, -5; Chrlstlin Science, 1;} 
■ Banks; National, 1; State, 2; Total Resources, cigar itorea and stands (including hotels), 15; owned. Best resldentlsl section In esstem part Episcopal, 2; Hebrew, 3; Methodlat, 11; I*reo4 t5.000,000; Savings Bank Deposits Total, 86,- confectioners (Including hotel stands), 5; drng- of town. Aversge value 80.000. Practically no byterian, 10; Roman Catholic, 5; Mls*elUne-l 

7,484. •! , I .1 'I . glota, 6;'dry good!, 2; department atarca, U pprt nf tqwn mare than 16 mlnutea’ walk tsoip eat, 48. I 
Theatrea: Moving Picture., 2; Vaudeville, 1: electrical enppllea, 4; frnlts, 2; furniture, 2; retail section. One small Jitney line In town. <>. a.... is- nv...! n.-' 

l|lsceIIaneout (Auditoripipa, ato.), & Total garagea (pubUc). G: Stpoere, 7.;. hardware, 2; no .ttallaya. , 14, ToUl Rse 
Sirnber of aeata, 3,041. Jewelry. 3; meat maiketa. 8; men's fomlshtugs, Hetail Shopping Section; Main St. about one- Depoalta. 
iLocatloni On the Allegheny HWor. at the 3; men’i clotMng, 8; merchant tallw, 8; mllll- third ,o» a, mile sod Clinton St. parallelliw lowi. ♦fo.ixo.ow. ^ 

junction of French Creek, served by the New optletsns, 2; pnotogrtpBm, 5; pianos cross vtreeta, ctnne^tlnic the two and used fdr Theatres: Letitimata. 1; Movlny Picturea, • 
York Central, Pennsylvania, Lake Erie. Franklin misoellanjwu* musical Inatruments), 2; tmslnesa are Water, Race. Canal, Wall and 13; Vaiidevine. 1; Miscellaneous (Aoditoriuma,; 
abd Clarion, and the Brie Railroads, also con- radio suppiles, 2; restanrants (Includiof hotels), Mercer, No oatlyink sections, except few scat- etc.), t. Total nntnher of seats, 7,500. 
iFcted by trolley and has excellent bus service sh^s. 6; sporting goods, 2; stationers, 3; t^red groceries. i4«^ rvf i* o n int** ^ 
il an direction.. vtomgp'a .apparel, 4. _ „ JL‘"L .'th* w«t 3 v. C!; 

and south. There are the iiaiial "aelghlwrhood'* ial^nformationf^ RallrbaiT toWn primar^ HARRISBURG, PA. 
1920 Population, 75,917. 

City and Suburban Eatimata, 200,000. 

Native Whitea, 88%; Negroaa, 7%; Foreign 

Banka: Ngtiopal, 2; Btate, 14; Total Ra- 
sauraea, 1857,600,000;' Revinga Bank Depoalta, 

croaa ktreeta', r<nne<)tlng the two and need fdr Theatrea: I.e8ttlmata, 1; Moving Picturea,- 
iKialnesa are M'ater, Bare, Canal, Wall and 13; Vaudeville, 1; Miacellaneoua (Aoditoriuma,: 
Mercer. No oallylag aecflona, except few acat- etc.), t. Total imbiber of aeata, 7,500. 

tci^ grooeriea. k, i Location: Main line of P. B. R. at Inter-j 
Tradbig Area: 7 to 8 miles. Some bualnasa m>ctlop of qertb, aniith. east and weat dlTlslnna,| 

from 12 to 15 mllea, berause of good roada. terminus of Reading system. From trana-J 
Wholeaalo Houaaa; Groceries. 1; Hanlwaye, portation rtenpolnt. It la the key to the Atlantic,! 

1; Miacellaneoua Lines, Neighbor Candy Co. seaboard. Three great national highways past' 
Number of Rotall Outlet, for NatlonaUy Ad- throngh the city. Ea'’.Uvn‘ hna and atreet car. 

vartissd Products: Passenger automobile agencies, maintained in all directions. i 

I Principal Industries: Railroad supplfea, en- from IP to 15 miles, because of good roads. ^ terminus of Reading system. From t 
^nes, mine car loaders, wagons, air compreasors GREENSBURG, PA. Wholesale Houses: Groceries. 1; Harriware, portation viewpoint, it U the key to the Atl 

oil refineries. * j. Miscellaneous Lines, Neighbor Candy Co, seaboard. Three great national highways 
I Manufacturing Eatabllshmenta: 30. Leading ipao Populatton, 21,000. Number of Retail Outlets for NatlonaUy Ad- through the city. Excellent hna and atreei 

firms. Joy Machine Co . Franklin Stwl Co., Chi- Buburhan Eatimata, 243.402 vortlaad Prodneta; Pasaenger antomobile agenciea. maintained in all dtrcctlona. 

Vrango*“5?r^“? mnknn'VllvSlI^^ K.tlva Whlf, 85.7%; Negro... 1.5%; For- =2'^X“"M*'.!!toLtX“tlre aVne^^^^^ . '^JT***** a"**** ! "J, ' 
(i, n.iur.i M.nirnM A Printinr Co eigiuBMm, 1L1%; Virt”ib Re^nc, 82%: F&iai- <essorica. 28. automobile tire agenclea, », bak ahopa and yards. Iron and steel, food 

■ ; . ! V M«nlfold * Printing C«. uSiTfi. Vw&nYSdri (ST^fllO ' #«. 2» ri»r ;stD«*». and ^ uc^ tMtilea. leather and rubber good.. 
Total valna of yearly output of faotorioo aoti- ^ y., .t*l4. M oknaectlontrs (inclndln:* Iwtil Saudsi, 

i^atod at 82S.000.000. fcoalAi PflbUc OMde.slO; High; l;3»aroohlal,. rtresamakgra. 8; ilrugglsta. 5( dry good., 7; Manufacturing EatahliahmenU, 477. Lei 
! Special Information: The city la particularly N>"”Ser of Puptia, 10,000. department atores, 1; electrical anppliea, 3; flrma. Bethlehem Candy Co.. Central Irt 

noted for its oil induatry. The Atlantic Refining Churchaa: Bantlat, 1; Chriatlan Srieoee. 1; flnriata, 1; fmlti, 2p: furniture, 2; garages Steel Co.. Elliott Fisher. Harrisburg Pipe 1 
(V is one of the largest oil refineries in the Hplaeopal, 1: Hi^rew. 2: MelUeb^i. It Pre>j,y (Bubllc), 9; grocara, 84; hgrdwate, 5: Jewalry, Ing Co. Total value of yearlv output of 
World. Bcoause of Ita refineries Franklin Is said terian. 1; Roman Catholic, t; hnarellaaeons. 4. 4} moat maakets. U: man’s fnmhhliktA 6; toriea estimated at 81.>4.412.65.. 
to have a larger value of manufactured exports BluGtat Natioaal. 2: SUU. fl: Total Baaourcea. men's clothing, 6; merchant tailors, 4; mini- information: Few cities have s 

niimner or t upiia, lu.uw. department atores. 1; eleetrlcsl snpplies, 3; firms, Bethlehem Candy to.. I entral iron c 
Churchna: Baptist, 1; Christian Science, 1; florists, 1; fmlti, furniture, 2; garages Steel Co.. Elliott Fisher. Harrisburg Pipe Bend-. 
Jlseopal, 1: Hi^rew. 2: MelUeb^i. It Pre»).y (Bubllc), 9; gwara, 84; hardware, 5: Jewalry. ing Co. Total value of yenrlv output of fsc-' 

at Natioaal, 2: SUta, fl; Total Baaourcea. "’en'a clothing 8; me^ant talloja. 4; 
Pi'r capita than any city of Its alse In'the *Z1.471.W)8l" Saving’ 'Barts" Deposits Total, »-«• *< 'b**lelaBs.’ 2; ph^^rapb^, 8; ^au^ vorable'Wognirtrcarposltlim.*^'TTi'e''grVat*^^ 
United States. It Is the hub of an Improved 815,9.^3.629. <«"•> nilscellanroim musical nitrnments) 3. of the east are from two to four honrf 

l|ghway^,y.tem making it ea.iiy acces.Ibie from , ^‘’'“br.'’"T'a^rUn?";^:. '.:Urionem:'*2: --Y- 

.Residential Featurea: Private homes predoml- *?*!S**n’** y' ^ ^‘’t.**** *'’*’'?* *''■* women'* .apparel, 6. ’ ' ii 
nkte. A limited number of two family houaea Excellent bus service on achedule - Residential Featurea; Moatly 1 and 2 famlly 
and only a few apartment houses. Miller Park. mnBectlng Oreenaburg with Delmont and New UANnVF'R PA bouses, rrivnte homes predominating, 3.5% 
ah exclusive residential section la not eqnaicd Kenslncton on the north, a sci.re of nilninc vy ▼ c-rv, i n. owned. PractlcsIIy no tenements. One of the 
In the state towns on the east. West Newton and Moneaaen o finest resid. ntlal aeotions In Pennsylvania, lo-^ 

■o.,^ 11 Bv 1 a a , .1 . a t thriving steel towns on Monongabela River Pepulatlon. 8.BB4. cated on the Susquehanna River front. 
Rotall Mopping Boctlon; Exteii^ from Frank- City and Suburban Estimate. 15.000. . „ .v 

llti Avs. to Buffalo 8t. on Thirteenth. The , r a a-j . » ^ s ^ L m^via Retail Shopping Sertioa: Extends from Mar- 
I'Viln business section is on Liberty St. from Principal Indnstriao. Brass and pipe fittings. Native Wkl^. 700 ,, Indwtriai Woiken, Square (which forms a terminal for snbnr- 
Thirteenth to Eleventh, Eighteenth St. parallel «>•'• ‘'hlna, aluminum, himber, steel, efc. .30%; EngUih Reading. 100%; Families, 3,000. Market; 

.Residential Featurea: Private home* predoml- *7*!1 „ .’w*’ *r®, , 
nkte. A limited nnmber of two family houaea dally. Excellent bus a.Tvlee on schedule 
««d only a few apartment honsea. Miller Park. «>nfl«'<’tln8 Oreenaburg with Delmont and New 
«h exclusive residential section, la not eqnaicd Kenslncton on the north a seere of nilninc 
In Ihe state towns on the east. West Newton and Moneaaen 

-D , ,i B,. , B „ . , . „ thriving steel towns on Monongabela River 
Retail Shopping Section; Extends from Frank- tMinnda^v 

lib Ave. to Bnffalo St. on Thirteenth. The n . . 
"Viln business section is on Liberty St. from Principal Indnstriao: Brass and pipe fittings. 
Thirteenth to Eleventh, Eighteenth St. parallel china, aluminum, himber, steel, etc. 
<4 TJberty from Liberty to BulTalo. Business Manufacturing EstahUahmenta, 057. Leading 

Residential Featurea: Moatly 1 and 2-famtIy 
bouses. frlvnle bontes predominating. 3.5% 
owned. PractlcsIIy no tenements. One of the 
finest resid. ntlal sections In Pennsylvsnla, lo-^ 
cated on the Susquehanna River front. 

*4cUoa coTora about olgbt Uocka flaua. Kaystoua Coal A Coka Co,, Kelly A Jonaa. tockiaL 230. 
Schools: Public Grade. 1.100; High, 415; Pa- 

.Ccntinjitd. jiji past 196 
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PENNSYLVANIA (Con’t) 

HjuTuburf (can't) 

8t. t'lieHtnut, Walnut and Mulberry StH., 
parallel Market 8t. tud are boaineta atreeta (or 
5 to 8 hlocka each. 8ix outlying retail buaineaa 
tectiona and aeveral amaller neighborhood aec- 
tiona. 

Trading Area: 25 uiilea north, eaat, aouth and 
neat. Conaldcrable Tolunie of buaineaa la ae- 
cured from people living within a lOO-mlle ra* 
diua hecauae of the relatively large number of 
railway employeea wbo travel on paaaea and 
becaiiae of Uarriaburg being the State Capital. 

Wboleaale Houaea; Groceriee, 5; Heata, 3; 
Kriilta, 4; Hardware, 5; Dry Gooda, 3; Mlacella- 
ne<iUK Linea, II. 

Knmber of Ketail Ontleta for Hationally Ad- 
vartiaed Prodncti: Puaaenger automobile agenciea, 
38; comiiiercial auto, ageociea, 7; automobile ac- 
(a-aaorlea. U3; automobile tire agenciea, 51; bak- 
era, 34; cigar atorea and atanda (including bo- 
tela), 101; confectionera (including hotel atanda), 
Kki; delicateaaen, 35; dreanmakera, 71; dmg- 
giata 47; dry gooda, 21; department atorea, 10; 
electrical auppllea, 20; Ooriata, 15; (mita, 105; 
furniture, 15; furriera, 4; garagea (public), 45; 
grocera, 351; hardware. ID; jewelry, 21; meat 
marketa, 40; men’a furniahlnga, 20; men'a cloth¬ 
ing, 43; merchant tailora, 62; millinera, 38; op- 
tlciana, 18; pbotograpbera, 14; pianoa (and mia- 
cellantona muaical inatrumenta), 12; radio anp- 
pliee, 15; reetauranta (including botela), 125; 
ahoi’a. 43; aporting gooda, 8; atationera, 51; 
wonien'a apparel, 18. 

See announcement on this page 

HAZLETON, PA. 
1980 Population, :;2,4.52 (C. 8. (.'enaiia 1024. 

35.440). 

City and Suburban Eatimate, 01,468. 
Kative Wbitea. 81.2%; Hegroea, 0.1%; For¬ 

eign Born. 18.7%; Induatrial Worltera, .38%; 
English Beading, 80',^; Familiei, 18,000. 

Schools: rutillc Crude, 86; High. S; .Tinder 
High, 3; I’lirucbiul, IT: .\iimlN:r of I'lipils, 
21,524. 

Oharehea; Baptist, 3; Congregational, 3; 
Kpiaeopal, .5; Hebrew. .3; .MetlHHlist. 14: Pres- 
bylerian, 6; Koiimit Catholic. 21*; Miscellaneous. 
8: l.utlieran. 9; Itefoniied. 0. 

Banks: National, 6; State, 6; No aavloga 
banks in district; Total Kesources, $41,2.50,651.16. 

Theatres: Moving Pictures, 13; Vaudeville, 2; 
Miscellaneous (.tuditoriums, etc.), 10. IMtal 
number of seats, 11,984. 

Laoation: Southern portion of Duaeme county, 
on borders of Schuylkill and Carbon counties 
in heart of anthracite region. On I-ehigb V'alley, 
Pennsylvania, and Wilkes-Barre A Haselton 

Itailways. Beading, and Jersey Central Kail- 
roads tup sections north and south within live 
miiea of city. Bum and troliey service to suburbs. 
On main state roads, east a.id west, and north 
and south. State higliwa.v system s. lailiig traffic 
through Hasleton in all four directioua. 

Principal Industries: .tntliracite coal (weekly 
tonnage 2tH),tK)0 to 25i),iXHl). Shirtu, silk, 
knitteil goods, steel, iron iiroducts for mines 
and mills, manufacture of electric (tower for 
125 towns and 2,00i}.000 (xople in northeastern 
part of Penna. 

Manufacturing Establishments: 93; Leading 
firms, I.ehigh Valley Coal Co., Doplan Silk Corp.. 
Jacob Uerliardt A Co., Pennsylvania Power & 
Light Co.. Century Knitting Mills, Haselton 
Iron Works, Anthracite Separator Mfg. Co., 
la-bigb A Wilkes Barre Coul Co., Haele Krook 
Coal Co., 8birtcraft Co., J. H. Janowitch A 
Janor, Inc., Louis Boessel Silk Co., Jeddo High¬ 
land Coal Co., Cranberry Creek Coal Co., Leiclit- 
mau lee Cream Co., Hasleton Baking <)o., .Ash 
more Engine Shops of V. R. R., Hasleton 
Mfg. Co. (caskets), Barret-Haentjens Pump Co. 

Special Information: lairge silk mill. An¬ 
thracite (irotluclng center. High wage-scales 
guaranteed miners. laK'ated on main lines of 
tourist traffic In all directions. Banking cenler 
for over 20 anthracite communities. Headquar¬ 
ters for oil. gasoline, mine machinery and sup¬ 
plies. Distrtliutors for southern coal fields. 

Center for deliveries to many towns for whole 
sale groi'crs and bakers. Altitude 1,810 feel. 
Electric power-producing district. 

Residential Features: Mostly private bomes. 
a majority being double dwellings. Northern sec¬ 
tion of city is an exceptionally fine residential 
section. Within a radius of ten miles there arc 
about forty mining towns and villages where 
many families own their own homes and others 
have comfortable dwellings erected by the coal 
companies. People who maintain bomes of their 
own predominate in the entire trading area. 

Betall Shopping Section: In Hasleton C3ty 0 
(docks on Broad Street from Hasle to James; 
24 blocks on Wyoming Street from Noble to 
Diamond Ave.; 10 blocks on East Diamond Ave. 
to Pardee Street; 22 blocks on Alter Street from 
Diamond Ave. to 22nd Street. All the outlying 
towns have an average of small retail shops. 

Trading Area: A radius of ten miles em 
braces the shopping area, with towns scattered 
In all four directions. 

Wholesale Houses: Groceries, 8; Meats, 7; 
Fruits. 3; Hardware, 3; Dry Goods, 1; Mis¬ 
cellaneous lines. Macaroni, 2; Confectioner, 8; 
Shoes, 1; Ice Cream, 4; Notions, 1. 

Humber of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, 38; commercial auto, agencies, 17; automo¬ 
bile Bcceosories, 88; automobile tire agencies, 
49; bakers, 22; cigar stores and stands (includ¬ 
ing hotels), 74; confectioners, (Including hotel 
stands), 87; delicatessen, 8; dressmakers, 31; 
ilrnggists, 25; dry g<iods. JH; department stores. 
18; electrical supplies, 29; fiorists, 4; fruits. 

275; furniture, 32; farriers, 10; garagi-s i public), 
107; grocers. 434; hardware, 36: Jewelry, 4.5; 
meat markets, 83; men’s furnishings, 64; men's 
clothing, 53; merchant tailors, 40; milliners, 33: 
opticians, 46; photographers, 17; pianos (and 
miscellaneoas musical instruments), 28; radio 
supplies, 11; restaurants (including hotels), 49; 
shoes, 128; sporting goods, 26; stationers. 2<i; 
women’s apparel, OT. 

See onnaunoeinent on page 197 

HOMESTEAD, PA. 
1920 Population, 20,861. ' 

City and Suburban Estimate. 40,038. 

Schools: Public Grade, 21; High, 2; Junior 
High, 3: Parwhial, 8; .NuiuImt of i’ii|ills. l<>,tHl5. 

Cburchea: Baptist, 2; Bpisco{ial, 1; Hebrew, 
1; Methodist, 4; Preab) t*'riau, 2; lioiuan Cath- 
**iit‘, it; MiscellRiictMis. -i. 

Banka: National, 2; State, 1; Total Resources, 
$13,4,52,000; Savings Bank De(>oaits Total, $8,- 
319,000. 

Theatres: Moving Pictures, 4; Mlsollaneous 
I.Vaditoriiims, etc.), 8. 

Location: South aide of Mooongabela River, 
served by Penna., N. Y. C., with connection 
cast over Westi rn Maryland, B. A O., B. A L. 
K., coiioei'tioii with Wabash. 

Principal Industriea: Iron and steel, engines 
ami mill machinery, car wheels, brick, common 
ami fire, valves, iilaniug mill work. 

Manufacturing Establishments, 28. Carnegie 
Sled Co., Mesta Machine Co., Keystone (jar 
Wlieel Co., Harhison-Walker Brick, Homestead 
Valve, Kerr A Ingram Lumber, Federal Corp. 
.tiinnal output estimated $215,(KM),000. 

Residential Features: Moderate priced homes 
(iredomlnate. Some a)>artment houses. Uutlying 
flisliicts builflliig up rapidly by boiiic owners. 
Housing accominmlatlons are always at a pre¬ 
mium. 

Retail Bboiving Section: Seven blocks on 
Kightb Ave., also Amity, Ann and Dickson. 
Small centers In outlying districts 5 to ll) min¬ 
utes by street car from main center. 

Trading Area; About 4 miles radius, mostly 
liiiilt u|i. 

'Wholstale Houses: Meats, 1; Fruits, 2. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agencies, 
14; automoldle afMs*ss4»i4eH. 2:1; aiitoiool*ilc tire 
agenciea, 23; bakers, 11; cigar stores and stands 
(Including totels), 45; confectioners lincludiug 
hotel stands), 28; druggists, 17; dry goods, 11; 
dc|iartment stores, 3; electrical supplies, 4; 
florists, 4; fruits, 12; furniture, 10; garages 
(public), 8; grocers, 115; hardware, 8; Jewelry, 
7; meat markets, 38; men’a furnishing, 24; 
men’s clotbing, 24; merchant tailors, 6; milli¬ 
ners, 6; opticians. 3; pbotograpbera, 2; pianos 
(and miacellaneous innaical instruments), 7; 
radio supplies. 3; restaurants (including botelsl, 
7; shoes, 19; sporting goods. 3: stationers, 2; 
women's ap(»srei. 7. 

HUNTINGDON, PA. 
1980 Population, 8,000. 

City and Suburban Eatimate, 1,000. 

Native 'Whites, 95%; Negroes, 1%; Foreign 
Bom, 4%; Indnstriai Worken, 50%; Zngliak 
Reading, ^%; Families, 2,000. 

Schools: Public Grade, 3; High, 1; Number of 
I’upila, 1,700. 

Churches: Baptist, 1; fiplacopal, 1; Hebrew, 
1; Methodist, 2; Presbyterian, 1; Roman Cath¬ 
olic, 1; Miacellaneous, 5. 

Banka: National, 2; State, 1; Total Resources, 
$5,li()0,UUU; 1 trust cuinpaii). 

Theatres: Legitimate, 2; Moving Pictures, 2; 
Vaudeville, 2; Mlacellaueoua (Audltoriuiiia, etc.), 
3. Total number of seats, 5,000. 

LocaUon: P. R. R. and U. A B. T. M. U. K. 

Principal Industriea: Silk mill, radiator works, 
planing mill, 2 machine abopa. 

Manufacturing Eatabl iahmenta, 10. Leading 
tlrnis, Huntingdon Specialty Co., Pierce, Butler 
A Pierce Radiator Works. Total value of yearly 
output of factories estimated at $10,000,000. 

Speoial Information: Huntingdon Reformatory 
(Penna. Indnatrial Prison) located here, where 
over $200,000 spent annually in comninnity. 
.Inniaia College ]o*‘ated here, 400 students. 

Residential Features: Mostly single and 
doable houses, atmiit 50 apartments. 

Retail Shopping Section: Not confined to any 
particular locality. 

Trading Area: About 20 miles, with a )iu|iii 
lation of 30,000. 

Wholesale Houaec: Groceries, 3; Hardware, 
1; MlscellaBeoiis Lines, 3. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen*'ies. 
12; automobile acci.-ssoriea, 20; automobile tin- 
agencies, 15; bakers, 2; cigar stores and stand* 
I including hotels), 15; confectioners (Including 
hotel stands), 12; dressmakers, 6: druggisls, 5; 
ilry gooda. 3; department stores, 1; clectriial 
suppUes, 12; florists, 1; fruits, 5; furniture, 3; 
garages (public), 5; grocers, 19; hardware, 3; 
Jewelry, 4; meet markets, 9; men’s furaisbings, 
15; men’s clotbing, 12; merchant tailors. 3; 
milliners, 3; uptlciacs, 5; photographers, 2; 
pianoa (and miacellaneous musical Instruments), 
5; radio supplies, 4; restaurants (includiug ho¬ 
tels), 10; shoes, 5; sporting goods, 2; statiom rs, 
.5; women's apper^, 8, 

JEANNETTE, PA. 
1980 Populatioa, 10,800. 

City end Subnrkau Eatiiiiate, 15,000. 

Native Whites, 80%; Nagioea. 5%; Foreign 
Born, 15%; Indnatrial Worken. 80%; English 
Reading, 90%; Families, 6,000. 

Scheols: Public Grade, 9; High, 1; Parochial. 
I; Nnufber of PupMa, 2,500. 

THE HARRISBURG TELEGRAPH 
Central Pennsylvanians Greatest Daily 

Will carry your message into every worthwhile home in the rich, prosperous, respon¬ 
sive Harrisburg and Central Pennsylvania field. 

The Telegraph is the only Republican newspaper in a district that is ovenvhelmingly 
Republican, a fact that constitutes one of the major reasons why the Telegraph is recognized 
by national advertisers as one of the best pulling mediums in Pennsylvania and, indeed, as 
one having no superior in the American field. 

Accurate and complete trade surveys, and merchandising and living statistics are 
yours for the asking. 

STORY, BROOKS and FINLEY 
National Advertising Representatives 

Pi'rshing Square Bldg. 
New York 

Colonial Trust Bldg. 
Philadelphia 

Ix>ndoii (ruarantee & Accident Bldg. 
Chicago 
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(Sinrohei: Baptlat, 1: Eiplscopal, 1; Hebrew, 
1; Methodlet, 1; Prrsbyti'rian, 2; Roman Catb- 
olio, 2; MiHoellaneoua, Reformed. United Ilretb- 
ren. I.ntlieran 2. etc. 

BanVa: N'aftonal, 2; State, 2: Total Reaoiirecs. 
tT.bOtl.UliO; Savlnga Bank Depoalta Total, ft,- 
(lOd.OOO. 

Theatres: Morlng Plctqrea, 2; MlHcellaneous 
(.tiiditorlums, etc.), 2. Total number of aeats. 

Location: Main line P. R. R.; West Penn 
K.\s., Interurban connection with Pittsburgh and 
■-•iki- regions. 

Principal Industries: Class anil riibleT. 

Manufacturing Establishments, 12. I.eading 
drills. Pennsylvania Rubber Co., American Win¬ 
dow Glass Co., McKee Glass Co., Elliott Co.. 
Westmoreland Specialty Co., West Bros. Glass 
€o.. Pittsburgh Lamp Brass and Glass Co., 
.N'nrthwestem Ehcpanded Metal Co.; Jeannette 
Shade and Novelty Co. 

Special Information: An industrial city in 
natural gas region with rich feeding Helds of 
bituiuinoiis coal within a mile or two. Town of 
divirslflcd Industries and before Federal Re¬ 
serve Bank .\ct, seldom felt results of panics. 

Residential Features: Industrial town and 
IHipulatloii rather congested. 

Retail Shopping Section: Clay Ave. 4 blocks, 
cross streets 4 blocks. 

Trading Area: 20 miles either direction. 
Shares section on east with Gre< nsburg, the 
I'liiinty seat. 

Wholesale Houses: Groceries, 1; Fruits, 3. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agencies. 
Ill; commercial auto, agencies, 3; automobile ac- 
cessorli s. 10: automobile tire agencies, 10; bak¬ 
ers, S; clear stores and stands (Including ho¬ 
tels), 10; confectlonera (Including hotel stands), 
4; druggists. 5; dry goods, 6; department stores. 
3: electrical supplies, 4; florists, 3; fruits, 10; 
furniture, «: furriers. 2; garages (public), 10; 
grocers. ,30; hardware, 4; Jewelry, 3; meat mar¬ 
kets. 12; men’s furnishings, 4; men’s clothing. 
4; merchant tailors, 5; milliners, 5; opticians, 
4; photographers. 2; pianos (and miscellaneous 
iiiiislcal Instruments), 2; radio supplies, 4; res- 
laiiriints (Including hotels), 7; shoes, 0; sporting 
giMsIs, 3; women’s apparel, 8. 

JOHNSTOWN, PA. 
1920 Population, 67,327; 1924, 75.64:: 

City and Bubarban btlmate, 86,000; 1024 esti- 
imtc. 110.000. 

Native Whites, 71%; Negroes, 16%; Foreign 
Born, 14%; Families, 13,838 (12,444 dwellings). 

Schools; Public Grade, 30; High, 1; Junior 

High, 2; Paro«‘hlal. 13; Nnmtier of Pupils. 16,- 
081. 

Churches: llaptisl. 5; Christian Science. 2; 
Cungregationul, 1; Episcopal, 1; Hebrew, 2; 
Metliodist, 11; Presbyterian, 7; Roman ('atholic, 
24; Miscellaneous. 51. 

Banka; National, ,’>; State, 10; Total Re- 
sitiirces, $50,000,000. 

Theatres; (.egltiiiiate. 1; Moving Pictures, 
11: Vaudeville. 1; MIseellaneous (Andltorlmns. 
etc.), 1. Total nuinher of seats. 11.250. 

Location: .\t the confluence of the Stony 
Creek and Conemaiigh Rivers, Cahria ('o.. P. R. 
R. main line and branch of B. A O. Bus service 
Oi large trade wren of Somerset Co. 

Principal Industries; Iron and steel, brick 
anil other clay products, machinery, railroad 
ears, frogs, switches, radlntors and fumsces. 
Railroad tonnage In Pennsylvania exceede<l only 
by Pittsburgh and Philadelphia. About 20,000 
• iiiplo.vee III two steel plants. Ranks fourth In 
I’ennsylvanin In value of manufactured prod¬ 
uels. Wholesale and retail market for over 
•J.'ul.OCO. 

Manufacturing Establishments, ,34. Leading 
linns, (ambrin Steel (Bethlehem Steel), lairain 
Steel Co. (('. S. subsidiary). Union Radiator 
Works, National Radiator Works. 

Special Information: With a radius of 40 
miles of Johnstown a proiluctiua of 53,000,000 
ions of hituminous coal Is mlneil annually, which 
is greater than one-third of the entire iiroduc- 
tioii of the state. Assessed valuation of city 
16.8,013,075. Normal monthly payroll over $2.- 
."iiNi.ooO. 

Residential Features: One and twn-famlly 
liiiuses; limited section devoted to workingmen’s 
homes, originally built as company honsi'S. Pri- 
v.-ite homes greatly predominate; few apart¬ 
ments. Finest residential section located In 
Westmont and Southmont, sltnateil on bill to 
west and south of city and adjoining each other. 
Reached by trolley and Incline. - 

Retail Shopping Section; Extends from Inter¬ 
section of Main and Franklin Sts. about 3 blocks 
on Main and 2 blocks on Franklin. .Adjoining 
and connecting sections; 2 blocks Clinton and 
I’.islford Sts.; 2 blocks Market St., I block 
Washington St. Several oiitlylng neighborhood 
sections. 

Trading Area: Extends about 30 miles north 
and south and aliont 15 miles east and west. 
Bus line taps southern territory and ear line 
!■> imrile-eii •.•s'linii. I'arline alsai runs alsmt 7 
iiilles to south. 

Wholesale Houses: Groceries, 9; Meats, 7; 
Fruits. 6; Hardware, 2; Dry Goods, 3; Miscel¬ 
laneous Lines, Drugs. 2; Clothing, 3; Confec¬ 
tioneries, lO. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agencies, 
23; commercial auto, agencies, 5; bakers, 25; 
•'Igar stores and stands (Including hotels), 74; 
fonfectloners llncluding )mlel stands) IM; dress¬ 
makers. 42: druggists, .38; dry goods. 22; da- 

partiiient storts. 9: electrical supplies, 8; flor- 
*s)s. H: fiiDilrure. Il; furriers. :i' garages (|mb- 
llc). 40; grocers, 330; hardware, 9; Jewelry, 24; 
meat markets, 65; men's furnishings, .33; men's 
clothing, 33; milliners. 14; opticians, 10; pho¬ 
tographers. IK' pianos )aiid it.iseelia'U'ous musical 
instruments), O; radio supplies, 10; restaurants 
llncluding hot'-Is), 62; shoes. 23; s|M>rtlng gisals. 
4; stationers. 3: nnineii's a|>parel. 6. 

KITTANNING, PA. 
1920 Population. 7,1.53. 

City and Suburban Estimate. 12.000. 

Native Whites. OO'/i : Negroes, 2%: Foreign 
Born. 8%; Industrial Workers. 15%; English 
Reading, 05%; Families. 1,400. 

Schools; Public Grade, 2; High, 1; Junior 
High. 1; Parochial. 1; Number of Pupils, 2,080. 

Churches: Baptist, 1; Christian Science, 1; 
Ul'iscopal, 1: Hebrew-, 1; Methislist, 4; Presby¬ 
terian. 2; Roman Catholic, 1; Miscellaneous, 6. 

Banks; National. 3; Total Resources. $11,- 
750,000; Savings Bank Deposits Total, $10,000,- 
laiO. Two trust compunies. 

Theatres: Moving Pictures. 2; Miscellaneous 
1. Vuditorlums, etc.), 2. Total niimlier of seats, 
2. -552. 

Location: On east bank of .Mlegheny River, 
(5 miles north of Plttslwirgh. S* rved by Penna. 
and P. S. A N. Rys. Electric car service to 
Ford City. Gasoline siiliurban car service on 
P. S. A N. R. R. Bus service to Rural Valley, 
12 miles; 2 lines to the south and 1 line west, 
t ement highway 45 tulles to I’lttsbiirgh, 26 
miles additional cement highway on roads lead 
Ing north, east, south and west. 

Principal Industries: Face and firebrick. Iron 
and steel, pottery wear, machine shops, hltntnl- 
nons coal mining, limestone mining, farming. 

Hannfacturing Establishments, 50. Klttan- 
nlng Brick A Fire Clay Co., KIttannIng Clay 
Mfg. Co.. Kittanning Iron A Steel Mfg. Co.. 
W. S. George Pottery Co.. Pittsburgh A .Shaw- 
mut Coal Co.. .Mlegheny River Mining Co., Kit¬ 
tanning Limestone Co., Templeton Limestone 
Co.. Iloe.v A Gallaher Foundry and Machine Co.. 
r.ouden Tool Co. .\nnnnl output, $6.7S.3..5flO. 

Special Information: Kittanning Is locatml on 
the proposetl route of the I.ake Erle-Ohio River 
Canal and offers a bright future for manufac¬ 
turing concerns through Its situation In the soft 
coal Held, natural gas belt and within a short 
distance of the Clarion River power develo))- 
ment. 

Residential Features; Private residences, 
double dwellings and small apartments are lo¬ 
cated uniformly over the entire town area. 
ITiere are no tencmenta, the Industrial workers 
twlng scattered throughout the town, many liv¬ 
ing outside the borough limits. West KIttan¬ 
nIng. with population of 1.600; Applewood, 430, 
a line residence suburb; East Kittanning, Troy 
Hill and Grandview bouse moat of the workers 
of the eominnnlty. 

Retail Shopping Section: Market 8t.. Alle¬ 

gheny River to Grant .Vve.. 3 blocks: Jefferson 
:iml McKeau Sta. tor 2 blocks each. Two neigh- 
hurhnod sections. 1 block at 1.100 Orr Ave., and 
a half blo<‘k at 1,400 Orr ,\ve. The suburbs 
l>eyoud the borough Uiuits also bave nelgbhor- 
h.ssl retail facilities. ■" 

Trading Area: Extends almut 12 miles In 
the four directions, with .additional trade from 
a greater distance to the north. The topogra- 
|ih.y of Armstrong County Is such that Kittan¬ 
ning is the natural center fur the greater part 
of the entire county's trade. 

Wholesale Houses: Gna-eries, 2; Meats, 1; 
Fruits. 1; Mlscellaneons IJnes, Bread, 2; Soi't 
I'rinks, 3. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agencies, 
IK: eoiuinereial auto, agencies. 5; automobile 
.'"■ceasorles, 20; automobile tire agencies, 20; 
bakers, 4; cigar stores and stands (including ho 
tels), 12; confectioners (Including hotel stands), 
.50; delicatessen, 1; dressmakers, 11; druggists. 
6; dry goods. 8; department stores, 4; electrical 
supplies, 5; florists, 2; fruits, 10; furniture, 3: 
furriers. 3; garages (public), 20; grocers. 40; 
hardware. 5; Jewelry, 5; uieat markets. 13; 
men’s furnishing, .8; men's clothing, 8; mer¬ 
chant tailors, 6; milliners. 2; opticians,* 3; pho¬ 
tographers, 2; pianos (and mlscellam-ons musical 
instruments), 3: radio supplies, 4; restaurants 
(Including hotels), 16: shoes, 6; sporting goods, 
1; stationers. 2; women’s appaisd, 8. 

LANCASTER, PA. 
1920 Population. .53.150 
(Sty and Suburban Estimate. 222,000. 
Native Whites. 9*i%; Negroes. 1%; Foreign 

Bom. Industrial Workers. 51%; English 
Reading, 97% ; Families. 13.500. 

Schools; Public Grade, '23; High. 2: Junior 
High, 2: Parochial, 4; Number of Pupils. 9..500. 

(Sinrehes; Baptist. 2: Christian Science. 1; 
Congregational, 22; Episcopal, 2; Hebrew. .3: 
Methodist. 6: Presbyterian. 3: Roman Catholic. 
4: Miscellaneous, 21. 

Banks; National, 4: .state, 9; Total Re¬ 
sources. $37,311,758; Savings Bank Deposits 
rotal. $18,400,654. 

Theatres: I,egitlmate, 1; Moving Pictures, 5; 
Vaudeville. 1; Mls<*eIlaneous (.tnditoriunis, 
etc.), 3; Total number of seats, 4,700. 

Location: Pennsylvania Railroad, Main Line. 
Philadelphia Division; Pbiladeipbla and Read¬ 
ing Terminal, with exceptional servh-e of 
freight shipment to and from New York. On 
the Lincoln Highway with excellent auto truck 
service. 

Principal Indnitries; Linoleum, watches, uni- 
hrellas, cotton amt woolen goods, cigars, Iron 
snd steel prodnets, toys, silk, candy, boilers, 
flour, feed, locks, chemicals, fertiliser, brick, 
heating plants, soap, asbestos. 

Hanufacturing Establishmenta; 310. Arm- 
strong Linoleum Co., Hamilton Watch Go., 
FoIImer. Clogg A Co.. Stehll Silk Hllla, John 
Fsimnm Mills. Steel Products 0>.. Rose Bros. 

Contintttd on page 198 

HAZLETON, PA. 
THE PLAIN SPEAKEIR (Evening Circulation). 9790 

and 
THE STANDARD SENTINEL (Morning Circulation). 9720 

(told only in combination) 

TOTAL CIRCULATION 19,510, covering completely HAZLETON’S CITY population 
of 35,440 and a surrounding population of 91,468 living within a positive ten mile radius. 

Bank Resources .$41,259,651.16 
Per Capita Wealth . '451.08 
Industries . '93 
Anthracite Coal Mines . 36 
Schools . 86 
Pupils ...‘.21,524 
Theatres . 15 
Churches .  89 

The Heart of the Lehigh Anthracite Coal Field—the Most Prosperous Region in the United 
States. A Locality Where Everybody Is Steadily Employed Is Always a Good Market. 

NATIONAL REPRESENTATIVES 
HAMILTON-DeLISSER, INC. HAMILTON-DeLISSER, INC., 

25 West 43rd Street 127 N. Dearborn Street 
New York. N. Y. . Chicago, Illinois. 

L_ 
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Lancaster (con’t) 
C«., American Caramel Co., Bearingt Oompaur FamiUaa, 2,048. 

LATROBE, PA. 
1920 PopolatiOB, 9,484. 

City and Bnburban Estimate, 12,000, 

Matire Whites, 85%; Forei^ Bom, 15%; In¬ 
dustrial Workers, 28%; Eaflish Keadinc, 94%; 

of America; Champion Blower A Forge, Benner gcho< 
Mfg. Go., Burnham Boiler Corp., Fraiin 
Slaymnker Hardware Co., Lancaster Iron Chur 
Worka. Penna. Soap Co., C. S. Asbestos Co. Baal 
Annual output, $23,000,000. Thea 

Special Information: A manufacturing city Real 
in the midst of a leading agrieultural county 
of the United States. A rarlety of manufac- . 
tured products makes for continuous prosperity, Keta 
no one line predominating. 02 per rent of the Trad 
acreage of the county Is composed of farms. Hum 

Schools: 7; Number of Puplla, 3,000. 

Churches: 12. 

Banks: 4; Tetsi Resources, $S,800,000. 

Theatres: 3; Total number of seats, 2.000. 

Residential Features: Mostly one family 

(Auditoriums, etc.), 1. Total number of seats, LOCK HAVEN, PA. 
2,0(X>. * 

Location: la the I.ebigb Valley In eastern 19t0 Fopnlatissi, 8,557. 
PennsylTsnls; L. V. R. R., C. R. R. N. J. and . Boh-rw. Estimat. a (Um 
Lehigh Canal; good bus serrlce to towns within Suburban EsUmato, 9.000. 
a radius of 50 miles. Matiue Whites, 93%; Negroes, 1%; Foreign 

Principal Industries: Railroad abops, macbine Bom, 6%; Industrial Workers, 30%; English 
shops, store manufacturing, silk, underwear and Beading, 9S%: Families, 2,(V12. 

Retail Shopping Section: About 8 blocks. 
Trading Area: 25 mile radius. 

Number of Retail Outlets for Natioaally Ad- 
Large tohaceo center and large stock y»^ ,!**** rertised Products: Passenger automobile agen 
inees. Borne of Franklin and Marshall College 
and Reformed Theological Seminary. 

hosiery mills. 

Kanufactnrlng Establishments, 20. Leading 
Arms, I.ebigh Store A Mfg. Co., Crescent Store Chun 
Works. Majority of the men employed by the n.-b 
I. R. R. R. Co. ‘ 

Special Information: City noted for its his- Then: 
torieal sites of interest. Entert^s many risi- Re,id 
tors during summer months, as it la one of the houses 
moat heantifnl towns in Pennsyiranla. 

Residential Features: Mostly one and two- Retai 
fanill.v houses, owned l',v the ptsiplc themselves. Trad: 

Schools: 8; Nutnber of Pupils. 2,050. 

Churohes: 11. 

Banka: 3: Total Resources, $8,100,000. 

Theatres: 3; Total number of scats, 1,200. 

Residential Features: Mostly one family 

cles, 10; commercial auto, agencies, 6; automo^ Homes and lawns well kept and attractive 
bile accessories, 14; automobile tire ageacies, 

Retail Shopping Section: Seven blocks. 

Trading Area: Ten mile radius. 

Number of Retail Outlets for Nationally Ad- - ... auiuuivuiie ssesco. R.tatl Shanninr Ractlan- Fntlre rstiea of Stumoor 01 Sietau UatlOU lor nauonally Ad- 
Residential Features: lAncaster is a town of 14; bakers, 8; cigar stores and stands (incind- , . „ . ‘ o„,„„ rertised ProducU: Passenger automobile sgeu- 
.. f.a.ll. han.a. Whara ara aoma ansltmanta Inir falsi S- af.nractinnara rincl,l,llna lialat *■* omSlier SDOpS SUO _ _— -_ one family homes. There are some apartments Ing hotels), 3; coufertionera (including hotel 

and some two family homes, but these are tew. stands). 7; dressmakers, 10; druggists. 5; dry looted in all parts of the town ocertes located in all parts of the town. »• cob'mvrcdal auto, agencies. 6; automo- 
, . . . . a bile accessories, 10; automobile tire agencies. 

Trading Am: Approximately 8 miles in each xo. H- stores and stands (includ- ReUil Shopping Section: Radiates from Central Koo**"- 10; department stores, 2; electrical sup- Trading Am: Approximately 8 miles in each xo. x„ke„_ IX; cigar stores and stands (includ- 
Plasa, the main street east and west, being Plies, 4; florists, 2; fruits, 10; furniture, 4; parts of Carbon hotels), 0; confectioners (including hotel 
the route of tlie Linco’/o Highway. King street, fnrriers, 3; gsrages (public), 14; grocers, 00; t-ounty shop in Lebigbton. stands), 16; dressmakers. 13; druggists, 8; dry 
5 blocks; Queen street, 6 blocks; Duke street, 3 hardwa^, 5; jewelry, 4; meat markets, 14; 
blocks; Orange street. 2 blocks; Prince street, mens fumishinim. 7; mens clothing, 8; mer- 
4 blocks; Chestnut street. 2 blocks. chant tailors. 3; milliners. 4; oiitlcUns, 8; 
blocks; Orange street. 2 blocks; Princs street. 
4 blocks; Chestnut street, 2 blocks. h*t^ 

Trading Area; 20 miles west, north and 29 
miles east, embracing all of Lancaster Co. and restaora: 
Chester Co. east to Coutesville. Frequent bust- gportlng 
ness Is secured fmiii a greater distance, being pgrel 9 
drawn by the exceptionally well stocked and ' 
priced retail stores. 

Wholesale Houses Groceries, 4; Meats, 3; 
Fruits, 2; Hardware, 2: Ury Goods, 1; Mis- _ 
cellaneous lines. Shoes, 1; Confectionery, 20. 

Number of Retail Outlets for Nationally Ad- * 
vertised Products: Passenger automobile agen- Native 

Wholesale Houses: Groceries, 8; Meats, 2; goods, 6; departmi nt stores, 2; electrical sup- 

T.rtlsed Pwducta: Pss«.nger sutomoWle sg^cles. 
"i’ # 1 7' t' *1 sutomoMle accessories, 11; sntomohlle tire reDtauraoU (including hotels). 7; shoes. «; n. KmWmwm 

sfiortlne roods n* ■tstioB‘'rs u$km9*n‘ft an SgCDCle*, 11. bskers, o, cigsr itOTOS ind StSndS sporung goous. siaiion rs. .t. women s ap on* MnfasyuMAMM /ini*iniiinr 

Frolts, 2. pHea, 4; florists, 3; fruits, 4; furniture, 4; 
Number of Retail Outlets for Nationally Ad- (pnbllc), 10; grocers. 65; hardware. 6; 

vertised Producta: Passenger sutomoWIe sgencles. Jewelry, 6; meat markeU, 26; men’s furnishings, 
9; automobile accessories, 11; antomohlle tire 8; men s clothing. 9; merchant tailors, 8; 
agencies, 11; bakers, 3; cigar stores and stands milliners, 3; opticians, 4; pliotographers. 2; 
(Including hotels). 20; confectioners (including P**®"*^ mlwellaneeus musical instruments). 

LEBANON, PA. 
1920 Population, 24,643. 

City and Suburban Estimate, 40.000. 

Native Whites. 03%; Negroes, %%; Forolgn 
cles, 30; commercial auto, agencies, 23; automo- Bom. 6%%; Industrial Workers, 6,248 male, 
bile acceasiriea, 8: automobile tire agencies, 12; 3.923 female; English Reading, 7%; Fandlies, 
liakers, 21; cigar stores and stands (including 5,980. 
hoteU), 32: confectioners (including hotel Schools: Public Grade, 10; High, 1; Junior 
stands), 57; delicatessen. 186; dressmakers, 72; High, 2; Parochial, 8; Number of Pupils, 4,318. 
druggists, 27; dry goods, 10; department stores, „ v. ^ 
.1: electrical supplies, 6: florist. 5; fruits, 13; 

hotel stands), 3; delicatessen, 2; dressmakers. radio supplies, 6; restaurants (including 
12; druggists, 3; dry goods, 15; department !••(*•»)> 10; shoes, 10; sporting goods, 2; sts- 
stores, 2; electrical supplies, 4; florists, 2; tl'mers. 1; womea a spparel, 4. 
fruiU. 5; furniture, 2; gsrages (public), 9; na 
grocers. 22; hardware, 2; jewelry, 2; meat mar- IVlclvl:.C.Sr UKXy PA. 
kets, 4; men's furaisbings, 5; men's clothing, 
10; merchant tailors, 4; milliners, 8; opticians, 19t0 Population, 45,975. 
2; ifhotograpbers, 2; pianos land miscellaneous • v v 
musical Ins(mments), 2; radio siipplies. 8; res- Suburban EstlmaU, 60,000. 
tsurants (Including hotels), 12; shws, 5; sport- Native Whites, 70%; Negroes, 8%; Foreign 

furniture, 11; furriers. 6; garages (public), 48; 
grocers, 180; hardware, 8: jewelry, 9; meat 
markets, 47: mens’ furnishings, 12; men's cloth- 

Cburches: Baptist. 1; Episcopal, 1; Hebrew, 
1; Methodist, 3; Presbyterian, 2; Remau Cath¬ 
olic, 3: Miscellaneous, 24. 

Banks; National, 8; State, 1; Total Resources, 

Ing goods, 2; stationers, 1; women’s apparel. 5. Bora, 25%. 

LEWISTOWN, PA. 
1990 Population. 9,849. Churches: 
City and Suburban Estimate, 14,000. Congregatio 

Schools: Public Grade, 16; High, 2; Junior 
High, 1; Parochial, 4; Number of Pupils, 8,000. 

Churches: Baptist, 8; Christian Science, 1; 
Congregational, 2; Episcopal, 1; Hebrew, 8; 

Native Whites. 06%; Negroes, 1.5%; Foreign Methodist, 8; Presbyterian, 4; Roman Catholic, 
7; merchant tailors, 7; milliners, 20; op- $12,702,000; two trust companies, no savings Bern, 2%; Industrial Workers, 40%; Engilah 6; Miscellaneous, 21. 

tieians, 11; pliotograpliers, 7: pianos (and mis- banks. 
cellaneous musical InKtrumeiita). 5; radio sup- Theatres: I.a>gltlmate, 1; Moving Pictures, 5; 

Reading, 90%; Families, 3..500. 
Sdicols; Pnhlic Grade, 5; High, 1; Junior 

Banks: National, 8; State, 2. 

plies, 6: restaurants (including hotels), 14: Vandevllle. 2: Miscellaneous (Auditoriums, etc.). High 1; Number of Pupils, 2 274. 

wiren'slpparaP'H Tots, number of s..at». 7,000. it.ptut, 1; Episcopal, 1; 
Location: In center of Lebanon VaU**y in i; MethofliKt. 3; IV*fbjterlan, 1; Ron 

LANSFORD, PA. 
1920 Population. 0.625. 

City and Suburban Estimate, 80,720. 

Native Whites, 80.7%; Foreign Bora, 19.3%; 
Industrial Workers, 82%; English Reading, 
65%; Families, 2,105. 

Schools; Public Grade. 3; High, 1; Parochial, 
4; Numlier of Pupils, 4,0.50. 

southeastern corner of Pcnnaylvania. P. R. B. olio, 1- MNci-llano-iis 8 
and P. A U. Also branch road, to coal Held. 3 g, 
ami aouth to iron luinea. 3^ opg jx 

Principal Industrlei: Iron and ate-1, textiles, UTi.l.rM- T-eettimste 

Banks; National, 3; State, 1; Total Resources, 
$6,360,209.51. 

Theatres; I-egitimate, 1; Moving PIctnres, 8; 
KhoM fowl products, paper Imxes. crushed stone, (Andlloriumi, etcT 2. TMsi Xstioii.l Tube Co. 
handkerchief. . .X.500. wbol...:. vr™. 

Theatres: Moving Pictores, 7; Vaadevlllc, 1; 
n.hrsw Miacellsncous (Auditorinms, etc.), 2. Tots) 

sn Cath^ of seats, 13,000. 

Location: B. A O., N. Y, C., Penna. R. R. 

(■sources, Principal Industriss: Pipe snd tin plate, 

tares, 3; Mannfaetnring Establishments. Leading Brms. 

Manufacturing Establishments, 257. Leading 
flrms. Bethlehem Steel I'o.. Bethlehem Mines. ...i n n ii_ 
Lebanon Paper BOX. Keystone Msesrani, Herahey TrtU'Ti 
Creamerhs, l.ebanon Iron Co., Kretder Shoe to. p,,n.iti. 

” * Wkoletale Houses: Groceries, 4; Mests, 2; 
Locstioa: In Jiinists Valley mi<1wsy between Fruits, 2. 

Exr$‘ll$’nt htm, trcll«»T and commuter •♦•rviop 12 Humber of Retsil 0ut!ets for Hstioaslly Ad* 
miles rsdliw. PItfshnrfh. Phllsdelphls, Baltl vertiasd ProducU: Passenger sutomobile sneocles. 

Banks: Natlonsl. 2; .State, 1; Totnl Ue^ourreti, center. Iron and' ateei ina'ln Induatry. wira tex- goods, 7; department atorcs, 6; electri- 
tile, employing female islmr. City U in Penn- nllj:^^idn^a .nlnlnr^m^^^^^ csl supplies, 7; florlats, 3; farnitnre. 8; fur- appruxinmt' , s«*.0<m>.() 

hSHltH Totul, eylTunta Piitcli ecctlon of state. State an 
-Theatres: Isetfltimste, 2; Morlng Pictures, S; nounces laebsimn sliowcd greatest industrial ex* 

Vaudeville, 2; MiHeellsot'oua (Auditoriums, etc.), panaiMi of %iiy aity in tbs stala, coapMlng 

products, mining machinery ..r’.gei (publlci, 11; grocers, •29:’h.rd- 
and Silica hrlok. j,. j. markets. 17; men’s 

Manufsctiuing EsUbUahinsnU, 25. leading (urnishlugs. 6; men’s clothing, 9; merchant tal- 
flBBB, Stumlavd Sle*l W^k Co.; Vlscoso to., B,rs, 8; milliners, 6; opticians, 4; photographers. 

Vaudeville, 2; MlKcellaucous (Auditoriums, etc.), pansiao of any ally In lbs stata, coigaging .-vowiua (urnisiiiugs. o; men s cioiiiing, w; mercnani isi- 
3. Total nnailKT of seats, Auditorium, 1.730; 1023 with W* ignres. Ntundnfd Sfeg Work Co.; Tlscoso Co., 3; milliners, 6; opticians, 4; pUotograpbers. 
laSBitiinnte, 2.:M*0. BasldaotutT^tnrei: Mostly •^■fkmtly bouaM. mU.ensiieous musical Instru- 

Location: I o. ated In the center of the Pan- No tenements and very law spartmeMs. Taro ^ g^ S'*!!*’’’ .o ’ ^ 
fS.. rreek v.liee on *1.. c.nfr.l B.llrn.d of modern residential dlstrlala of limited extent. ~J?’ ’ W;eho.a. 19; sporting goods, 8. t^r Creek Valley, on the Central Railroad of modern residential dlstrlats of limited extent. ,.„r^ S„fc ^o. and branches; Spanoglo stsMonen 2- women’s spparil,'7. 
N«w Jersey and the la-hlgh A New England Ratsll Shopping 8«:tlon; From intersection .„d Yeager; laigau Floor Mllit; Haws Refrac- 
imilroad, as well sa the Eastern Penna Kail- gxl, ,,,1 cnmherland Sts. 3 blocks east on tnries (kg; J. U. Mann A Co. Total, vaJua of 
ways Co., with trolley service half hourly to ckimtierland and 2 Idocks west. Gn 8rh, north yearly output of lAclortee estimattd at RM),- 
Tjmsfpia, and the Reading Railway, and MsOeh o blocks to railroad and 1 block tooth. Supple- pOO.OOO. 

raTiarMun'’"''*’'*''''*''*^ ""a.r'o on! Informatioa: W.t.d in moat plc- 
■ 1 li , T . -J. * .1,*!^*' nnmw? 1^** ' tureaqoe mountain country in Pennsylvania. 
Prlndpsl Industries: Mining anthracite coal, block north and south from Cnmbevland. Lewlstown Is kaown aa '^Vaamlvania’s most 

Bpocial Informatioa: Ixwattd in most pic¬ 
turesque mountain country in Pennsylvania. 
Lewlstown Is known as 'VeaB^ lvania’s. most 

MAHANOY CITY, PA. 
1980 Population, 15,.5d0. 

City and Suburban Estimate, 35,000. 

Native Whites, 77.4%; Foreign Born, 22.6%;' 

(Manufacturing Establishmenta, 0. Leading reached, 
ntma: b>ackvllle Mfg. Co. (pajamas); Rooenso Wholesale Hinises: Orocerleo. 4; Meats. 1; 
Bros, (children’s clothing); Century Tlirowlug PruUs, 2; Hardware, 1; Miscellaneous Lines. 

mountains until the PottsvlIIe InOuenoe is um] town. This entire section Is historically 

.Ulms of the Lehigh Coal A Navigation Co- >•* Trading Area: Bast 18 miles until the Read- rapid growing town,” due to extensive btfllding Industrial Workers ‘js%’ English Readlu, 89%; 
catwl here monthly payroll exceeds one mil ion m* tnOuence is encountered and west 1$ miles ..perstlong in lost three years. Mifflin County. FMnlUslr 8 (»4 an weauum. 
doiUrs; silk inlH, pajama factory, Kldd^ Klose the Harrisburg influence. Soatb 0 mUeo to of which l.ewlst»wn Is the connty seat, was of Pnoii. a von 
Factory. Standard Medical St., lainsford Drag ,i,, moiintalna and north 25 milct into the incorporated in 1789, six y.srs before incorpora- ». Number of Pnplls, 3,700. 
C*- mountains until the PottsvlIIe InOuenoe Is Hon of town. This entire section Is historically Churches: 20. 

■Manufacturing Establishmenta, 0. Leading reached. rich. Banka: 3; Total Reaeurces, $5,720,000. 
Orms: $>ackvllle Co. (tmjamas) :Rom-nao Wholesale Hintses: Orocerlee. 4; Meats. 1; Residential Featores: Mainly 1 and 2-famlly Thaatres: 3; Total number of aeata, 1,400. 
Ikos. children’s clothing); Century Throwlug j; Hardware. 1; Miscellaneous Unw. Bn,,,,, majority owaed. SimH aamber of .L two f.mllv 
C9. (silk throwsters). Candy, 2; Baker, 1; druggist. 1; Flovlst. 9; apsrtmentbouses. Resideatlal Fsatnras. One snd two family 

ToUl value of yearly output of factories estl- 96 wholesale licenses in connty. ^ ^ Shopping Section: With pnblle square .v . .s i. 
nmted at $425,000. Number of Retail Outlets for Nationally Ad- , “oenu-r. extends 2 ll."kS ea.i ?“ ! “npiag Section: 15 blocke. 

HpecUl Ittfomatloii. 425.000, The location of xartlflod Products: Paasencer autoinoblle asendea. block weat on Market 8t. wltk one Mock on Taadinc Aren: Six mile radloa. 
lAoMford makea It t)ic outlet of the anthracite 26. amoog 14.dealera; commercial auto, asenctea. both Valley and Cheatnut SU., whScli Join Mar- Hamber of BotaU OutUta for HatloaaUy A4* 

eg. (silk throwsters). 

Residential Features: Mainly 1 and 2-famlly 
booses, majority owned. Snail number of 

Candy, 2; Baker, 1; druggist. 1; Florist, 9; apartment bouses. 
ToUl value of yearly output of factories estl- 96 wholesale licenses in connty. ^ ^ Shopping Section: With pnblle square -v . i. 

nmted at $425,000. Number of Retail Outlets for Nationally Ad- , *.^er. jSZ extends 2 ll."kS ea.i ?“ ! “npiag Section: 15 blocke. 
-Bpecial Information, 425.000. The location of vertised Prodoots: Paesrnger automobile agenclee. pioch weet on Market St. with one Mock on Tasding Area: Six mile radlne. 

I4nsford makes it the ontlet of the anthracite 20, among 14.dealers; commercial auto, agencies. valley and Chestnut Sts., which join Msr- Number of Retail Ontleta for Nationally Ai 
output of the I.ehigh Coal snd Navigation _7; antomoWle tire sgencles, 0; bakers, 16; rl^r diagonally at "Fountain Square.” Bnsiness vertised Products: Passenger antomobtle ages 

Ce., who owns the richest anthracite deposits 'stores snd stands (Incinding hotels), 15; confec- extends seutb frsm Monument Square sbaat two cles, 9; commercial auto, agencies, 6; automo 
14 existence. Annoal ontpnt between 5 and 0 tinners (incinding hotel stands), 58; delicatessen, blocks, garag-t, gss stations snd neighborhood hilo accessories, 11; automobile tire agencies 
npllion tons. 2; dressmakers, 16; druggists, 13; dry goods, 7; etores. Outlying aectlona have usnal grocery, 9; bakers, 5; cigar stores snd stands (includ 

.Residential Features: Mostly double houses, - . 1 confectionery snd meat stores. Ing hotels), 11; coafectioDers (incinding bote 
lis «.me very sttraetlve streets. Many atreots I- Trading Aroa: Covers .Mifflin, parts of Jnnl- standi), 17; dreaamakeru, IS; drugglaU, 0; dn 

icUeat anthracite deposits 'stores snd stands (Incinding hotels), 16; confec- extends seutb frsm Monument Square shoot two cles, 9; commercial auto, agencies, 6; automo-^ 
ontpnt between 5 and 0 tinners (incinding hotel stands), 58; delicatessen, blocks, garag-t, gss stations snd neighborhood hilo accessories, 11; automobile tire agencies., 

2; dressmakers, 16; druggists, 13; dry goods, 7; etores. Outlying aeetlosa have usnal grocery, 9; bakers, 5; cigar stores snd stands (lnclud-_ 

sfc nVved with brl™k gsrages (public). 16: groeeia, 154; hardware, 5; 
*1* pa ed it nek. jewelrv, 10; meat markets, 19; men’s famish- 
^Uil Shopping Soetion: Ridge St.. 2 blocks; 13. merchant tailors. 9; milliners. 12; 

F.*Bt Bertach St... 2 blocks; East Patterson St., optlclsns, 4; photographers. 6; pianos (snd mis- "" 
1 block. Trolley line and bus service. Also eellsneons musical Instruments), B; radio sup- 
good taxl-csb service. pile,, 3; restaurants (Including hotels). «: *"■*' 

confectionery and meat stores. Ing hotels), 11; coafectioners (incinding hotel 
Trading Area: Covers Mifflin, parts of Jnnl- »»ands), 17; dreasmskers, 15; drugglsU, «; dry> 

SIS. Snyder and Center Counties. Bxtends «: department stores. 1; clectrleal sup * 

Trading Ares: Five miles, east, west, north ahoes*. 14; sporting go<vla. .3: atatlonera. 8; autos and good roods. 

al«oat i.V miles southeast, 15 weat, 26 east and P***®- *> 1; fmlts, 2; farnitnre, 5;- 
16 north, making wnter of a bo^nf radloa of f*ragea (public), 13; grocera, 62; bardwara, S; 
ahput 20 miles. Intermittent bnatneas from J*wolry. 4; meat markets, 16; men’s fornlahlng-. 
greater distances owing to large number of 1®I u**® • clothing, 9; merchant taUora, S;,, 

ayi northeast. 
iWholetale Houses: Meats, 1; Fruits, 1; Mis- 

women's apimiwU A 'Whsleaaio Hsnsaa: Groearlaa, 8; Pnilta, 2: 

mlllinera, 6; optlrlana, 4; photographers, 2: 
pianos (and mlacellaneoua muaicai InatrumentsM 
2; radio suppllrs. 4; restaurants (Inclading' 

celUneoUH Lines, 2 tobacco and confectionery. LEHIGHTON, PA. (onfectlvoeryt 3. tlonera. 1; woMen’a 
3fnmber of Retail Outlets for Nationally Ad- Number of Retail Oatiota for Nationally Ad- 

vdktited Products: Passenger automobile agencies. 19t0 Population. 7,200. vertised Prodneta: Passenger automobile agencies, MAUCH 
IQ; eomnierclal auto, agencies, 4; antomohlle ac- p., , Bnharhaa Zatimata 15 000 commercial auto, agencies, 5; automohlle ac- ivix-axjv^aa 
cqaaorles. 5; autoTnobile tire agencies. 6; bak- f ^ ,1 -L • cesaorfas. 20; autotaohBe tire agencies, 15; bak- .gto PMnlatlaw ' 
efli. 2; cigar stores and stands (Including ho- , T*—?^***’ c™. 3; cigar stores and stands (Inclodlng ho- _ 
t^), .30; confectioners (limludlng hotel stands), Reading, 95%; tels), 20; confectioners (Incinding hotel stands). . **1^®® _y^**** * 
oj delicatessen, 1; dressmakers, 7; (Irngglsta, S; ramlllas. 1.216. lO- delicatessen, 2; dreasmskera. 10; druggists, dastrml Wsvhors. $ 
d^ goods. 7; department stores, 3: electrical Bobsols: Piildlc Grade, 8; High, 1: Parochial, 6; dry goods, 3; department stores, 2; alectrl- Families, shout 800 

Hsrdwsra, 1; Mtsceltaneons Lines. Shaes, 2; Mitels). 6; shoes.' 7; ’ sporting goods 1; sts- 
lonfectWoery, 3. ^^mnen’s apparel, 2 

Number of Retail Oatieta for Nationally Ad- - 
vertised Prodneta: Passenger automobile agencies, f'MITNIf PA 
IS: commerrial onto, aeencles. 5: antomohlle ae- 

Number of Retail Oatlets for Nationally Ad- 
19t0 Population. 7,200. vertiaed Prodneta: Paesenger automobile agenciea, 
City and Suburban letimaU, 15,000. •utomohlle ac- 

I. -B OS. ceasorfee. 20; autotaohBe tire aflencies, 15; bak- 
” _ T* P '■rs, 3; cigar stores and stands (Inclodlng ho- 

dfy goods. 7; department stores, 3, electrical Bobsols: Piildlc Grade, 8; 
sQppliea, 5; fruits, 4; furniture, 7r garages (pub- 1. Nnmher of Pupils, 2,000. eal supplies, 5; florists. 2; fraits, 4; furniture, Sobools! 'Public Grade, 8; High, 2; Parochial, 
lit), 6; grocers, 84; hardware, 4; Jewelry, 4; Ohnschef Baptist 1- Congregational 1- Epts- F»ragea (public), 12; groceri, 51; hardware^ 2; Number of Puptla, 1,400. 1 

"P*'- Hebrew. 1; Mrthodlat. 1; rtedbyterUn, Jewelry. 4; meat markeU. 6; men’s Tornlsh- cbnrchsa; FapIscopsI, 8; UetbodUt, 2; Prea-j 
(?.• ?• l: ««">•" C«tl"’'le. l; MUeellaneoua, 8. ‘®8-; 8= men’® cloth ng, 6; meijchant Uilora, 8; j; Roman Cnthollc, 2; MlicelUn# ' 

oflticlaua, 3; photographers, 1; pianos (and mla- ,oo. - .n... _mlllinera. 10; opticians, 5; pbotograpbers. 2; s 
cMlancons musical Instruments), 2: radio sup- Pl«nos (and mlscellineons mnslcal Instramenta), J ^ ^ 
pSeBt 6; rextaarxDtx (iDoludini; boteli), 8; $5,606,213,42; Saxlng** Bank Dopoalta Totals $3,- ra<11o aoppllPt, 3; rMtanranta (Includlnif ho* Hanka: Natlofials 3! Total Raaoorc^, $7p801«** 
•hpas. 10;’ sporting goods. 3; stationers, 4; 112,517.95. tels), 11; shaes, 9; sporting goods, 7; stationers, 871.19; 1 trust company, 
women’s apimrel, A _ _ Ihaatraa: Moving FlcUui . ~ 

m.Mwms. -o.. aiunmooBe (ir agencies, lo; naa- 1,33 Popnlation. 8.999. 
era, 3; cigar stores and stands (Inclodlng ho- ' 
tell), 20; confectioners (Incinding hotel ataods), . JF^***’ 
10; delicatessen, 2; dreasmakera. 10; druggists, dastrlal Wsrhers. 96%; English Reading. 90%; 

eal supplies, 5; florists. 2; fraits, 4; furniture, 
Churches; Baptist, 1; Congregational. 1; Epts- f»''«K«® (public). 12; groceri, 51; hardwar^ 

copal, 1; Hebrew. 1; Methodist, 1; PVesbyterUn, *'• Jewelry, 4; meat markeU, 6; mens Tarnltb- 
1; Roman Catliolie, 1; MUeellaneoua, 8. ‘®®"- 8; men’s clothing, 6; merchant Uilora, 8; 

Ihaatraa: Moving P id urea. 1;. MUeellaneoua 4; wmiiea’s apparel. A Mov4ag Pteloraa, t: MksceHaaeons 
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PENNSYLVANIA (Con’t) 

(Aadttortumi. rtr.), 1. Total nombcr of aeata, 
1,40V. 

Location: L. V. K. K., C. B. R. of N. J. 

Principal IndaatTlaa: 811k, rallroadlnf. 

Kaunfactniiac EatakUahmanU: Two allk 
aiUls, Dory U. C. Silk Co., Manch 0bank Iron 
Worka, Rnufiian Kidtly Klo<'a. 

Spodal Information: Natural attractions. 

Beaidontial Faaturoo; One-family houses. 

Kotail Bhoppinx Section: Two blocks. 
Tradinx Area: Ten miles. 

Wholaaalo Houses: Groceries, 1. 

Number of Retail Outlets for Nationally Ad- 
rertisod Products: Passenxer automobile agencies, 
I: automobile accessories, 2; bakers, 1; cixar 
Stores and stands (including hotels), 2; confec¬ 
tioners (including hotel stands), 14; druggists. 

dry goods, 8; department stores, 8; electrical 
supplies, 3; florists, 1; fruits, 1; furniture, 2; 
s'arages (public), 4; grocers, IS; hardware, 2; 
Jewelry, 3; meat markets, 5; men’s fumlsblngs, 
:l; men's clothing, 8; merchant tailors, 1; milli¬ 
ners, 2: opticians. 1; plHitngrupliers, 1; restau- 
rants (Including hotels), 5; shoes, 3; women's 
appsrel, 4. 

MEADVILLE, PA. 
1920 Population, 14,508. 
City and Suburban Estimate, 60,000 within 

liuylng radius. 
Natire Whites. Blc't,; Negroes, 1%: Poreign 

Bom, 8%; Industrial Workers, 55%: English 
Iteading, 09%; Families, 8,200. 

Schools: Public Grade, 5: High, 1; Parochial, 

Churches: Baptist, 2; Christian Science, 1; 
Congregational. 1: Episcopal, 1; Uetbodlat, 8: 
I'resbyterlnn, 2; Roman Catholic, 2; Hlscellan- 
•■oua, 7. 

Banks: National, 2; Total Resources, 87,- 
.'i>C>,037.18; Barings Banks Deposits Total, $0,- 
1K5,904.80. 1 Trust Oo. 

Theatres: Legitimate, 1; Horlng Pictures. 
2: Vauderille, 2; Miscellaneous (Auditoriums, 
etc.), 2: Total number of seats, 4,300. 

Location: On main line of Erie Railroad. 
On branch of Bessemer A Lake Erie. Suburban 
trolley connection with Penn. R. R. at I.lnca- 
villa, 16 miles to the west. Trolley connection 
on north at Erie (40 miles) with N. Y, Central. 

Principal Industries: Brie Shops employing 
approximately l.MO men. Iron and steel pro¬ 
ducts. Bronxe castings, corset manufacturing. 

Manufacturing Establishments: 20. leading 
Arms, Eric U. K. Shops. Wia. U. Page Boiler 
Co.. Pbocnix Iron Works. Bronxe Metal Works. 
McCroskey Tool Corp., Yost Manufacturing 
Co., Hpirella Corset Co., ftooklisw Fastener O*.. 
Keystone View Co. 

Annual Output: 87,000.0(X>. 
Special Information: Ia>catiun of Ueadrille.' 

on ah excellent system of improred highways, 
makes It a center' for tourist travel. Being the 
home of Allegheny College, the Meadrllle ‘Theo¬ 
logical Seminary and the Penn. College of Music. 
It la an excellent educational center. 

Residential Fontaros: Mostly one family 
houses. Very limited section which could be 
called strictly workmen's homes. No slums. 
Mostly made up of comfortable homes which 
average In value approximately $8,000. 

Rstail Shopping Section: Chestnut street, 
4 blocks (main shopping street); Water street. 
1 blocks; Market stroet, 2 blocks; Park avenue, 
2 blocks; North street, 2 bloeks: all bisecting 
Chestnut street. North street la outside the 
main shopping district. 

Trading Aron: Extends about 20 miles, imrtb. 
south, east and west. Bnsinesa Is seciir^ from 
patrons even further awny. 

Wholesale Houses: Groceries, 2; Meats, 1; 
Fruits, 2; Mlscellaneoiia Lines, Candy, 2. 

Number of Retail Outlats for Nationally Ad- 
vertlsod Products: Passenger automobile agen¬ 
cies, 12; commercial auto, agencies, 5; auto¬ 
mobile accessories, 2; automobile tiro agencies, 
2; bakers, 8; dgar stores and stands (Including 
hotels), 10; confectioners (Inclmllag hotel 
stands), 22; delicatessen, 5; dresamakem, 80; 
druAglsta. 8; dry goods, 5; department stores, 
4; electrical supplies, 6; florists, 2; fruits, 4; 
furniture, 4; furriers, 2; .gprages (public), 10; 
k'rocerSj^Mi hardware, fl; jewelry, 5: meat ma^ 
keta. If;ji0ea’s ^mlshtsfli. 8; clMfciBf, 
I: merM|i*t tailors, dc aillinern 8: opfllglMiA 
3; photographers, 8; pianos (and miscellaneous 
muMeal Instrnmenta), 3; radio supplies, 8; 
restaurants (Including hotels), 12; shoes, 12; 
s|>ortlng goods. 1;' statloUeTa. 2: woaMS's ap- 
psral, 4. 

Principal Indastrlea: Eastern branch Standard 
Steel Cor Co., Wlncroft Stovs Works, Eaduro 
Enameling Worka, shale brick, hosiery mills, 
cigars, furniture, shoes, 20,000,(X)0 Edison power 
plant, eastern aviation supply station. 

Manufacturing Establishmonts, 11. Leading 
dmis. Stamlard l*rcsee4l Steel Car Go.. Wlncroft 
Store Works, Metropolitan Ediaon Co.. Krcldi r 
Shoe Factory, Romberger Hosiery Mills, Bndu.o 
Enameling Plant, D. B. Klelfer Horse Exchange. 

Special Informatlen: Shopping center of large 
and fertile area. 

Residential Features. Thriving town of home 
owners, mainly one and two-family houses. Lo¬ 
cated at confluence of Susquehanna River and 
Swatara Creek. 

Retail Shopping Section; Two sections, one 
starting at square and extending 4 blocks east; 
another Union, Emaus and Ann Sts., forming a 
triangle of about 3 blocks. 

Trading Area: Five to ten miles east, north 
and south. 

Wholesale Houses; Meats. 2; Fruits, 1; Hard¬ 
ware, 1. 

Number of Retail Outlets for Nationally Aive> - 
tiaod Products: Passenger automobile agencie-. 
6; commercial auto, agencies, 3; automobile ac¬ 
cessories, 4; automobile tire agencies, 6; bakers, 
1; cigar stores and stands (including hotels), 10; 
delicatessen, 2; dressmakers, 3; druggists. 2; 
dry goods, 5; department stores, 4; electiiciil 
supplies, 1; florists, 2; fruits, 2; furniture, 1; 
garages (public), 4; grocers, 14; hardware, 1; 
jewelry, 2; meat markets, 4; men's fumisblng'*, 
3; men's clothing, 4; merchant tailors, 3; mil¬ 
liners, 3; opticians, 1; photographers, 1; radio 
aoppliea, 2; restaurants (Including hotels), 5; 
shoes, 4; sporting goods, 1; stationers, 2; wo 
men's apparel, 8. 

MILTON, PA. 
1920 Population, 8,500. 

Nativo Whitos, 97.1%; Nogrots, 1.2%; For¬ 
eign ^m. 1.7%; Industrial Workers, 26%; Eng¬ 
lish Reading, 99%. 

Schools: Public Grade. 5: High. 1. 
Churches: Baptist, 1; Episcopal, 1; Metho¬ 

dist, 2; Presbyterian, 1; Roman Catholic, 1; 
Miscellaneous, 1. 

Banks: National, 2; State, 1. 
Theatres; Moving Pictures. 1; Vaudeville, 1 

Miscellaneous (Auditoriums, etc.), 2. 

Location: Along west branch of Susquehanna 
River on Pennsylvania and the Reading Rail¬ 
roads. Bus service to surrounding towns. 

Principal Industries: Tank cars, electric sfel 
plant, nuts, cutter heads, silk mill, hoslerv. 
cedar chests. 

Manufacturing Establishments, 8. I.eailing 
firms. Milton Mfg. Co.. American Car A Fonn 
dry C'C; West Branch Novelty Co., Susquehanna 
Silk Mills, West Branch Knitting Co. 

Special Inf^pasatlon: Exceptional civic prbl - 
among citlasas. One of the few towns In IT. S. 
to pot across much talked of Housing Program 
Immediately after the war. Rennttful locatisn 
Water supply one of the beet In state. Excel 
lent state roads leading to all surrounding 
towns. On Susquehanna trail. The varied in 
dustries make It a city of skilled workers in 
several lines. 

Rosidontial Features; Prsctieally all one and 
two-family bouses. Homes are not built very 
closs, making a pleasing app^-arance and re¬ 
ducing Are risk. Town Is level and so situated 
as to grow north, east and south. River Is on 
west. 

Retail Shopping Soction; From Mahoning St. 
north two blocks to Broadway; thence east otic 
and oue-hair blocks to Beading station. 

Trading Area; Extends about live miles north, 
cast, south and west. 

Wholesale Houses: Groceries, 2; Meats. 1; 
Fruits, 2; Hardware, 1; Mlscellanaous Lines, 1. 

Number of Retail Outlets for Nationally Ad- 
vertiaad Products: Passenger antoaoblle agendo^. 
8; automobile aceeasorlea, 4; automobile tire 
agenctea, 2; bakers, 14; cigar atoecs anJ stamU 
lincliidlne hotels). 8: confectlonees (Including 
hotel stands), 4; dressmakers, 6; druggists, 4; 
dry goods, 5: department stores, 8; electileal 
supplies, 3; florists, 2: fruits, tj fnruitnrc, 2; 
garages (public), 9; grocers. It; hardware, 4; 
Jewelry, 2: meat markets, 7;'men'a farnisbing. 
2; men's clothing, 8; merchant tailors, 8; milli¬ 
ners, 2; opticians, 8; pbotngraphers. 2; pianos 
(and miscellaneous musical Instruments), 2; 
radio supplies. 1; restaurants (Including h^ela), 
gr-vshoes. 2; sporting gondg, 2; statfflnw, 2: 
women's gppariil. A ' ' '*■ i 

MONESSEN, PA. 
^1920 PepnUtlon. 20,000. 

Ofty and Subnikaa Estiinate. 30,090. 

Co., Westmoreland Lumber Co., Monm asen 
Laundry A Cleaning Co., W, W. Smallwood, 
Monessen Brick Works, Langeland Mfg. Co., 
Potter-.McCune Co. 

Retail Shopping Section: In two se< tiona— 
4tb to 6tb Sta. on Donner Ave., 4th to 6tU Sts. 
on Scbooiimaker Ave. 

Trading Area: 5 to 10 miles. 

Wholosala Houses: Groceries. 1; Meats, 1; 
Fruits, 2. 

Number of Retail Outlats for Nationally Ad¬ 
vertised Products: Passenger automobile agencies, 
6; commercial auto, agencies, 4; automobile ac- 
cessorlia, 6; automobile tire agencies, 10; bak¬ 
ers. 6; cigar stores and stands (tncliiding ho¬ 
tels), 1; ronfe<-tioners (including hotel stands). 
2; druggists, 3: dry goods, 2; department stores, 
2: electrical sufqdlca, 2; florists, 2; fruits, 100; 
furniture, 3; garages (iiubllc), 4; grocers, 10: 
hardware. 2; Jewelry, 3; meat markets, 10; 
men's furnishing, 3; men's clothing, 3; mer¬ 
chant tailors, 4; milliners, 2; opticians, 2; pho¬ 
tographers, 2; pianos (and miscellaneous musical 
Instruments), 1; radio supplies, 3; restaurants 
(inelnding hotels), 2; shoes, 3; stationers, 1; 
wofuen’s apparel, fl. 

MONONGAHELA, PA. 
1920 Population, Actual, 12,000. 

City and Suburban Estimato, 1.3.000 or more. 

Native Whitos. 70%; Negroes, 10%; Foreign 
Bom, 20%; English Reading, 90%. 

Schools; Public Grade. 5; High, 1; Junior 
High, 1; Parochial, 1; Number of Pupils, 2,600. 

Churches: Baptist, 3; Christian Science, 1; 
E|dsco|ial, 1; Hebrew, 1; Methmllst. 1; Presby¬ 
terian. 1; Roman Catholic, .3; Miscellaneous. 
Greek Catholic, 2. 

Banks; National, 1; Piirnte, 1; 1 Trust Co.; 
Total Resources, $4,5()0,000; Savings Bank De- 
(losits Total $500,000. 

Theatres: Moving Pictures, 2; Miscellaneous 
(Andltoriiims, etc.). Armory, 5. Total number 
of seats, 2,-300 to 3,000. 

Location: P. R. R.. N. Y. Central, Msiionga 
lieln River. Interurban street car to Pittsburg. 
tVlthln Pittsburg freight lone; f.o.b. rates same 
to this I’fy fis to Pittsburg. 

Principal Industries: American Window 
Glass Plant. Big E\|>ort Photo Plate worka. 
I-egget Bpring A Axle Co., International Stoker 
Co., Diamond Engineering Co., Cyclops Foundry. 
100,000 acres flnest bituminous coni being mined 
within easy distance of city; 5 miles to Donors. 

Manufacturing Establlshmenta: Great steel 
city; 5 miles to Charlend, big glass center. A 
city of homes. Men w-orking at Poughkeepsie. 
Monessen. Ponora A Charleroi, lire at Monon- 
gahela city. Fine park and playground system. 
Best of schools and churches 23 miles from 
Pittsburg. Cara to Pittsburg every :ui 
minutes. One hour to make run. 

Residential Featurss: City ef homes. One 
and medlnin. no tenements. Homes worth 
$5,000 to $10,000 very largely predomln-ite. 
Growing rapidly in new homes. \ few *'2.3.i'0'> 
ones in ell.v. Finest small park In western 
Pennsylvania. 

Retail Bhoitplng Section; Main Bt. from Isl 
to 5th and cross streets, 2ih1, 3rd and 4lh 
BoulevanI lighting system In huslne-,8 xone 
Moat business coneentrated In this sone. 

Trading Area: Radius of 10 miles; south 15 
miles. Takes in 12 to 15 mining towns. Fine 
trolley and bus servlee everywhere. 

Wholesale Houses: Fruits, 2. 

Murnher of Retail Outlets for Nationally Ad- 
vartiasd Preduets: Passenger nutonuddle agen- 
elea, 10: com^nercliil auto, agencies. 10; auto¬ 
mobile acceosoiies, 15; aiitomolille tire agencies, 
about 15; bakers. 6; cigar stores and stands 
(larlndlng hotels), 10; confectioners (Including 
hotel stands), 12; deltcatcssen. 2; dressmakers. 
12; druggists, 5: dry goods. 3 (oeed more): 
de)<artment stores, 1 (need more); electrical 
supplies, 3; florists, 4; fruits, 20; furniture, .3; 
furriers, 6; garages (public)^ 5; grocers, '25 or 
30; hardware. 4; Jewelry, 4; meat marhets. 12 
or 15; men's furnlahinga. 10; men’s clothing, 
10; merchant tailors, none (nee<1 one): 
mRlIners. 5: opticians. 4; photo-gra pliers. 3; 
ttoaers. 5; women’s apparel, 8 to 12. 

MT. CARMEL, PA. 
1960 PopnUtion, 17,460 . 

City and Suburban Estimate. 28,000. 

Native Whites. 79.6%; Foreign Bom. 20.4%; 
IndnatrUl Wor)tera, 32%; EnglUh Reading, 90%: 
FamiUas, 3,375. 

Sehaela; 13; Number of Pupils, 5,010. 

Charohes: 22. 

Banks: 4; Total Resources, $5,900,000. 

Theatres; 4; Total number of seats. 1,800. 

NEW CASTLE, PA. 
19$0 Popnlntion, 44,928. 

City and Suburban Estimate, 55,000. Rural. 
.'HI.OpO. 

Native Whltss, 70%; Nagroes, 11%; Foraign 
Bora, 10%; Industrial Workors, 23%; Fmi(«ii 
Reading. 85%; Familiat, 10,000. 

Schools; Public Grade, 16; High, 1; Junior 
High, 2; Parochial, 3; Number of Pupils, 10,915. 

Churchsa: Baptist, 6; Congregational, 1 
(Welsh): Episcopal, 2; Hebrew, 1; Methodist. 
14; Presbyterian. 9; Romas CathoHc, 7; Miacel 
Unions: 3 (Thrtstian, 5 Lutheran, 9 Missions, 
12 Miscellaneous. 

Banks: National, 4; State, 7. Total Re 
sources, $20,000,000. Savings Bank Deposits 
ToUl. $7,500,090. 

Theatres: I,egitimate, 1; Moving Pictures. 8; 
Vaudeville, 1; Misceilsncoua (Auditoriums, etc.), 
3. Total number of seats, 9,300. 

Location: SO miles north of Pittsburgh. N. 
Y. C., B. A O., B, R. A P., Eric, Penua. sud 
Western Allegheuy Railroads. Pittsburgh, New¬ 
castle, Butler A Harmony Interurban line and 
P. A O. flcctrlc system. Hard roads connecting 
with Pittsburgh, Youngstown and CleveUnd. 
Erie, and Buffalo, Butler and the east. New 
Castle is the second largest shipping point lu 
Penna., exceedeil only by Pittsburgh. 

Principal Industrlea; American 8brct and Tin 
Plate Co., Carnegie Steel Co., Lehigh Cement 
Worka, rubber plant by SetherlUg; bronze fsi-- 
tory, brick works, engineering works. National 
Radiator plant, silk mills, powder works, chcui- 
Icsi works, paper mill, wire works. 

Manufacturing Establishments, 130. Leading 
firms: American Sheet and Tin Plate Co., 
Carnegie Steel CJn., Lehigh Cement, Sciberllng 
Ru’iher Co., Johnson Bronxe Co. 

Total value of yearly output of factories esti 
timate at $1.30.000.000. 

SpecUl Information; One of the flnest Junior 
high sehools in the stale. lx>w tax rate. 

Residential Features; Mostly one family 
housis. North Hill and East Side sections are 
more exclusive than west and south side. North 
Hill section is best and has some restrlctloua. 
Average home In this section Is $8,000. 

Retail Shopping Section: Washington Street 
5 blocks east of public square and 3 blocks 
west. Mill Mercer, Jefferson Streets for a block 
north ami south of WsHltiueittn sireef. The re¬ 
tail buying section Is well bunched together and 
affords easy shopping for those who come down 
town. 

Trading Area: About 10 miles In each dlrcc- 
lioit. Excellcut roads, street cars and buses 
afford trans|>ortatlon to those out having their 
own ears. Our Irndina rsdius Is i-ircnmscrlhed 
ticcause of the closeness of Youngstown oo the 
west. Piftsburah ou tlie soulli. si a ran on llie 
north and Butler on the east. Pittsburgh and 
Y'oungstuwn draw some from this city. 

WhoIesaTe Houses; Groceries, .3; Meats. 3; 
Frails. 3: Misci Ilsni ons l ines; Bakers, 2. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products; Puss -nger aiituuiobile agem ies, 
11); commercial auto, ngcucles, 1.3; aiitomo'-llc 
acs^essoriea, 26: automobile tire agencies, 21: 
bakers, 21; cigar stores and stands (Including 
hotels), 26; confeetloners (including hotel 
stands), 65; di licatessen, 3; dressmakera. 8: 
druggists, 12; dry goods, 24; department stores. 
5; electrleal suppdes. It; florists, 5; fruits, 0: 
furniture, 16; garages (public). 19; grocers, 2.31: 
bardware, 12; Jewelry, 13: meat markets, 51; 
iiicu’s furnishings, 22; men's clothing, 20; mer¬ 
chant tailors. 12; mlllln'rs, 18; opticians, 14; 
photographers, 7; pianos (and mlacellaneoua 
mu.slcal Instruments), 7; radio supplies, 8; res 
tanrants (Inelnding hoti3s), 37; shoes, 27: sport¬ 
ing goods, 4; stationers, 1; women's apparel, 14. 

NEW KENSINGTON, PA. 
1920 Population, 11.987. 

City and Suburban Estimate: 1920, 25,(XiO: 
1924, .30.000. 

Native Whites. 65%; Negroes. 2%; Foreign 
Bora, 33%: Industrial Workers, 75%; English 
Roadlng, 85%; Familias, 6,000. 

Schools: Public Grade, 7: High, 3; Junior 
High. I; Pnrnehial. 3; Number of Pupils. 6,743. 

Churches: Baptist, 3; Christian Science, 2; 
Congregational, I; Episcopal, 1; Hebrew, 1; 
Methodist. 2; Pref^yterion, 2; B^an It'athollc, 
I; Mlacellaaeoiis, 4. 

Banks; National, 3: State. 4; Total Resources, 
$16,000,000; Savings Bank Deposits Total. $.3,- 
425,000. 

Theatres: Moving Picturea, 5; Vaudeville. 1; 
Miscellaueons (.Yuditorinma, etc.). 4. Total 
number of seats, 3,790. 

MIDDLETOWN, PA. 
IISO FopnUtien. 5.920; 1924. 6.500. 

City and Suburban Eatimata, 18,000. 

Nfltlve WM$aa, 90%; Hbgtaw, 5%; Faratga 
Bora. 5%; Eagliah Raadfag, 95%; FamlUat, 
1.568. 

S^Moli; Pnhllc Grade. 4; High, 1; Parochial, 
1; Nnmher of Pnplla, 1,350. 

C%arrhM: Baptist, 1; Bpiscopal, 1; Hebrew, 
1; Methodist, 1; Presbyterian, 1; Roman Catb- 
sllc^ 1; Mlsc-ellaneona. 1. IC/: • 

Banks; National. 1; State, 1; Total Resources, 
$2,089,027.68; Savluga. Bast DepoatU Tatal. 
140.000. . : 

Tksatrea;' Legitimate, 1; Movlag Ptetares, 1. 
Total number ef scats, 1,100. 

Leeatlon: On Susquehaana River midway be¬ 
tween laincaster and Harrisbnrg. Main line 
P. B. B. and hreneh P. A B. 

Native Whites. 28%; Negroes. 2%; Foreign 
Bora, 70%; English Reading, 66%. 

Sehoels; Public Grade. 7: High. 1; Junior 
nigh, 1; Parochial, 1; Numh-r of Pnplla, 5,000. 

Churches; Baptist, 1; Rpiscnpal, 1; Hebrew, 
1: Methodist, t'c Prz^yterkn. t: Ranan Cath¬ 
olic. !■ MIscelianeona. .3. foreign. 

Bonks; National, 3; State. 1; Total Re¬ 
sources, $5,750,000. 

Theatres; Moving Pictures and Tatidcvllle, 
2. Total number of seats, 1,000. 

Location: P. A L. B. R. R. On Mnnongahela 
River. 

Ptinstfal Indsstriae; .Sheet- and tin plate 
ati-el. mmher. A>al. -vvIFe, htirk, foundry and 
iitsrtilfle shops. ‘ 

XannfactnilBg Eatahliahaenta, 15. Amerirtn 
Sheet A Tlu IMa*e Co., Pittsburgh Steel Ce., 
Page Steel A Wire Co., Ptttsbnrgh Steel Prod- 
nets Co., Monessen Foundry A Machine Ce., 
P,. A- k 9k. aitees, eeel mMeg. Meta Lamber 

Raaidaatial Foataras: One and two family 
liunoea. 

Retail Shopping Section: AVout IS blocks. 

Trading Area: About nine mile radius. 

Nomhar af Retail Ontlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen 
ctes, 11; commercial auto, agencies, 7; automo¬ 
bile Hcceaeories. 15; autoinohlle tire agencies, 
13; bakers, 4; cigar stores aad stands (Includ¬ 
ing hotels). 13; confectioners llncludiag hotel 
stands). 14; dreaamakera, 24; druggists, 6; dry 
gootls, 5; department stores, 2: electrical snp- 
pUes. 5; llorDts. 2; fruits, 5; furniture, 8; 
furriers. 1; garages (puhllc). 12; grocers, lOS; 
hardware, 6; Jewelry, 3; meat markets, 27; 
men’s fnratshinga, 9; men's clothing, 9; mar- 
chant tallon. 3; milliners. 5: nptldana, 3; pho¬ 
tographers, 3; pianos (and miscellaneous musical 
Instrumental, 2: radio supplies, 9; reatanrints 
(Including hotels). 8: shoes, 7: siMwtlng goods. 
I; stationers, 3; women’s apparel, 8. 

Location; Penna. R. R., Connemaugli and 
West Penn brancbca. Main Une between Pitta 
burgh aod Buffalo. West Peon Traction Co. and 
Allegheny River. 

Principal Industries: Aluminnmware, shet-t 
and tlu plate, springs, electrical geods, lead and 
oil, window glass, coal. 

Mannfoctnrlng Estahllshmenti. 18. IT. 8. 
AInmInum Co., Alnmlnum Cooking Utensil Co., 
American Bheet A Hn Plate Co., American Win¬ 
dow Glasa Co.. Union Rprlng A Mfg. Co., P. H. 
Marpby Co.. Sprague Electric Co., National I.Md 
A on Ce. 

SpecUl Information: Center of population of 
Allegheny 3’aIIey outside of Plttshurgh. larg¬ 
est town in the vaBey and draws trade for 
radios of 20 miles. 

Residential Features; Mnstly one-family 
houses, private homes predominating. Few tene- 
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rirint*: National Tranalt Pump k. Macliin*^ iU>.t 
P«‘nii Amerl<‘an lUfialng Oo., Oil WHl Supply 
Worka. Bari^l Workt. 

Residential Features: Mainly 1 and 2 family 
tiotises, owncKl. Very few apartments and no 
loneiiieutM. 

Retail Shopping Section: F>xteii<ls one Italf 
mile along Seneca Street, one fourtli mile on 
Maiu Street, S blocks on First, 4 hl«K*ks on Elm. 
i ttiiM'k*' on r«>nt«>r. tibH'kK <*it Syi-aiiiore. l» 
lilockH on Spring, 1 bloi’k on Central Avenue, 
:: bliH'kH till HomI JimI. 2 on Stale. 
bbtckn on Front, with nutnerouH iieiglilMirbotHl 
HtureN. 

Trading Area: About 2.'> west, aoutb 
and east. Intermittent basinesk from greater 
<tlstMm‘<*s. 

Wholesale Houses: tiroeeries, 2; Meats, 2; 
Fruits, 1. 

Number of Retail Outlets for Nationally Ad* 
vertiaed Products: Pass' uger automobile agencies, 
l.*>; automobile acceasorb a, 20; autonioblb* tire 
agencies. IH; bakers. G; cigar ston^ and stands 
liiiclmUiig hotels), 25; confe<‘tioDers (including 
hotel stands), 20; dressmakers, 20; druggists. 
S: dry goo<ls. 11; department stores, 6; electrical 
.Mii^filirs, 4: Horlsts, 4; furniture, 3; grocers, 
sTi; hardware, 4; Jewelry, 9; meat markets. 2."»; 
men’s fiirnisiifngs, 9; men’s clothing, 4; mer¬ 
chant tailors. 4; milliners, 19; optlcl.-nm, 4; 
l»ho(o\:r:i|»herM. pianos (ami miscidhrifUiH 
mnsb'al instrumeiits), 3: radio supplies, 4; res- 
tanraiits (including hotels). l.'S; shoes. 11; S(M»rt- 
iiig g<sids. 4; stationers, 4; women^a apparel, 6. 

PENNSYLVANIA (Con’t) 

Speak to the 

THIRD RICHEST COUNTY 

IN PENNSYLVANIA 

New Ken»ih,'tan (can’t) 

iiH-ntK. Kiw residential aectiona. Ilouiea In lat¬ 
ter |>riilial>l.r average $15,000. 

Setail Shopping Section: Covera aeveral 
hlneks ill tlir< e (lirertlons, north, aoiith and weat 
of renter at 5tli Ave. and 9th Sf. Three outly¬ 
ing se<-tlonf. 

Trading Area: Kxtenda about 20 mile, north, 
eonil) and east. 

Wholeiale Heuaea: (iroi-eriea, 1; .Meata, 2; 
Pruita, 4; Miacellanioua I.ines, Confectionery, 1. 

Number of Hetail Outlets for Nationally Ad¬ 
vertised Products: raasenger automotille agencies, 
22: niitomohlle accessories, 8; automobile tire 
sgeni'ies, 5: bakers, 11; cigar stores and stands 
uiieinding lioteia), .TT; confi etioners (incliidlug 
liotel stands!, 17; delieatess'n, 3; dressmakera, 
*■>: druggists, 11; dry goods, 0; department 
slnres. 7; electrical supplies. 0; florists. 2; 
fruits, 4.7; furniture. 8; garages (public), 11; 
iiK't'ware. 7: jewelry. 0: m#*n*H fiirrifshings. 7;:- 
men's el.ithlng, 20; merchant tailors, 9; mllll- 
ners. 8; opticians, 4; photographers, 4; iiianos 
(and inlseeilaneona musical instruments), 2; 
radin supplies. 17; restaurants I including ho¬ 
tels). 18; shoes, 11; sporting goods, 8; sta¬ 
tioners. .7; wiiiiien's apparel, 5. 

Norristomu Slimes IJtralD, 
Montgomery County’s Great Home Newspaper 

NORRISTOWN, PA 
PHILADELPHIA, PA 

1920 Population, 32.500. 

City and Suburban Estimate, 81.000 with radi 
us of 12 miles. 

Native Whites, <V>%\ Negroes, 5%; Foreign 
Born. : Industrial Workers, 40% ; English 
Beading, M%; FamlUet, <1..500. 

Schools: I*iib'!i- i;rnd>‘. 7: High. 2: I’a-Mi'ilal, 
1. Kumlier of rnplls, 6,000. 

Churches; Itaptlst, 5; Christian .Science. 1; 
Eplaooiial, 2; Hebrew, 1; Methodist, 3; I’res- 
byterlan, 2: Itonian Catholic, 3: Mlscellsnecuia: 
I.ntheran, 2. 

Banka: National, 3; State, 2. 

Theatrei: Moving Pictures, 5; Vaudeville, 1; 
Mlseellaneoua (Auditoriums, etc.), 2; Total niim- 
ttf seats, 5,000. 

Location: On north side of Schuylkill Rl'er. 
17 miles from Delaware River. P. R.R.. V. A 
R.. I.. V. and Philadelphia & Western. 

Principal Industries: Wool, steel, coke. Iron, 
eigsrs, printing, hosiery, machinery, shirts. 

Kanufacturing Eatablialunents, 60. l.ieadliig 
Anus: Alan Wnml Iron A Steel Co., Wlldman 
Mfg. I'o.. Walls, Tysons. Ramim's, Taiihid's. 

Special Information: Norristown as comniunl- 
ty center In eastern Pennsylvania offers wide 
area for trade resnlta. Oreat public Improve¬ 
ment camiiaign la being carried on by residents. 

Residential Featnree: Mainly 1 and 2-famny 
bouses, private homes predominating. Fine res¬ 
idential section to west and north end of dty. 

Retail Shopping Section: Adam to Ford Sts. 
on Main, River to Chestnut on De Kalb St. 
Astor to Kahn Sta. on Marthall. I'aual small 
neigbborliooil sections. Number of stores be¬ 
ginning to locate on Swede St. 

Trading Area: 20 miles west, lO milea east, 
30 miles north. 5 miles aoutb. 

Wholeiale Honaet: Orocerl$a, 4; Meats, 3; 
Fruits, 5; Hardware, 4; Dry Ooods, 4. 

Number of Retail Ontleta for Hatioiially Ad¬ 
vertised Products: Passenger automobile agencies, 
15; commercial into, agencies, 4; automobile 
accessories, 22; automobile tire agencies, 10; 
bakers, 7; cigar stores and stands (Including 
hotels), 50; confectioners (Including hotel 
stands), 60; delicateaaen, 25; dressmakers. 60; 
drugglsta. 15; dry goods, 50; department stores, 
13; electrical supplies, 18; florlata, 16; fmlts, 
125; furniture, 6; furrtera, 2; garages (public). 
25; grocers, 106; hardware. 8; Jewelry, 10; meat 
markets, 25; men’s fumlsblngt, 40; men’s cloth 
Ing, 15: merchant tailors, 6; milliners, 10; opti¬ 
cians, 10; pbotograpbera, 5; pianos (and nilacel- 
laneons musical instmments), 10; radio anppitea. 
20; restaurants (Incinding hotels), 11; sboes, 
20; sporting goods, 8; stationers, 6; women's 
si>|>srel, 12. 

See coluwwis 3 and 4 

A Journal of Distinction 

For 125 Years 

1920 Population. 1,823,779. 

City and Suburban Eatlmata, 4,936,913. 
Na ive Whites. 70.7'/i ; Negroes. 7.4',i: Foreign 

Born, 21.8'/,; Industrial Workers. ; English 
Reading, 85'/.; FamiUes, 402,946. 

Comparison of Philadelphia Population. 
Male . 907,6;t.7 
Female .916,146 
Native white- native parentage . 608.782 
Native white— foreign parentage . 447,071 
Forelgn-b'irn white . 397,1*27 
Negro . 134,229 
Other races. 1,370 
Males of voting age . 573,077 
Illiterates over 10 years . 58,631 
No school age 7 to 20 years. 425.517 
Families . 402.946 

Nativity of Foreign Bom. 

.trnienla . 1..'I93 Juglo Slavla .. 1,0!*9 
Austria .13,.387 Lithuania . 4,392 
Belgium . 517 Norway . 1,255 
Canada . 4.136 Poland . 31,112 
Caechoslovakla. 2,240 Rumania . 5,645 
Denmark . 1.131 Russia . 95,744 
England . 30,844 Scotland . 8,425 
Finland . 727 Spain . 638 
France . 3,871 >feden . 2,651 
Germany . 39,766 Hwitserland ... 1,889 
(Ireece . 1,814 Syria . 426 
Hungary . 11,.513 Wales . 973 
Ireland . 64.5|g> All other eonn- 
Italy . 6.3,72:! tries . 4,026 

Suburban Population--.Vmung the towns in- 
eluded in this siiliiirhiin district within 40 miles 
of the city's limits are: Ambler, Pa., 2,649; 
Ardmore, Pa., 3,650; Bristol, Pa., 10,273; Bryn 
Mawr, PA., 2.400; Burlington, N. J., 9.409; Cam- 
•len, N. J.. 116,309; Chester, Pa., 58.030; Clif¬ 
ton. Pa., 26,470; Cotesvllle. Pa.. 14,515; Coo- 
-hohocken. Pa.. 7.480; Downington. Pa., 3,32S; 
IHrylestown, Pa.. 3,304: Kddystone, Pa., 7,500; 
Jenkinatown, Pa., 2.968; lainsdale, Pa., 3,551; 
I-andsdowne, Pa., 4,066; Marcus Hook, Pa., 
1,573; Media, Pa., 3,.562: Norristown, Pa., 32,- 
319; Penns Gnive. N. J., 6,060; Pboenlxvilla, 
Pa., 11,871; Pottstown, Pa.. 17.431; Salem, 
N. J., 7,435; Trenton. N. J., 119.260; Vineland, 
N. J., 6,769; Weat Chester. Pa., 11,717: Wil¬ 
mington, Del., 110.168; Woodhiir.r, N. J.. 5,801; 
Allentown, Pa., 65.109; Atlantic City. N. J., 
.50,682; Betblehem. Pa., .50,X58; Columbia, Pa.. 
10,836; Dover, Del.. 9.817; Easton. Pa., 33.813; 
Harriaburg, Pa.. 7.5,917; Lancaster, Pa., .53.510; 
l/ebanon. Pa., 24.64.'!: Pottsville, Pa.. 21.785; 
Reading, Pa., 111,6ii7; SIrondsbnrg. Pa., 4,379; 
Vork, Pa., ,52,770. These coiiimnnttlea, as Hated 
liereln. are, in resltty. as part of the great 
metropolitan market, Hhop|>ers going into the 
city dally, tri-weekly, aemi-weekly and weekly 
to buy. 

8c bools. 

Public Grade .19-5 Pupils  '.229.1<H 
High . 11 Pupils   27.103 
Colleges . 10 Ibiplls . 26..500 
Junior High . 7 Pnpila   66,378 
Normal Sohool ... 1 Pupils   770 

Of collegiate institutions In or near Philadel¬ 
phia the best known are the I’niverslty of 
Pennsylvania, Girard College (the largest boys' 
college In the world). Temple TTnIversity. 
Swarthmore College, Bryn Mawr College, Haver- 
ford College and Villa Nova. Among the famous 
sperial schoola are Jeffenion Medical College, 
The Wonian'a Medical College and Hahnemann 
Medical College; and there are other technieal, 
industrial, theological and commercial schoola, 
too nnmemns to mention. 

The rniveraity of Pennsylvania Is an object 
of great pride to ail Philadelphians. Its living 
sinnini nnmher over 35.000—a reeord exceeded 
only by Harvard. It now stands among the first 
.Vmeriean crdlegea. Its departmental schoola— 
of medicine, dentistry, engineering. Onance, law 
and science—oecnpy aeveral of the aeventy-ons 
Pniverslty bnlldinga. 

Banks. 
National Banks. 32 
Resources . $829,499,398 
'Pmst Companies . 87 
Kesonrees .$1,168,090,795 
State Banks . 10 
Resonrees . $79,856,759 

Total deposits in Ranks. Trust Companies and 
Saving Funds, $1..381.820.000. 

.tecordlng to the report of tlie Cnited States 
! CotitinHfd on page 202 

It is published at the seat of Montgomery 
County. The following facts indicate a pro¬ 
gressive community with a tremendous buying 

power:— 

Population (1920 census) 199,310 

Realty Value. $203,126,130.00 

Savings Deposits.... $46,000,000.00 

Bank Resources. $82,357,016.00 

Value of Manufactured 
Products . $210,752,900.00 

Capital Invested in 
Manufacturing .. . $102,613,800.00 

Total Annual Payroll $44,808,100.00 

Annual Value of Agri- 
' Cultural Products.. $9,(X)0,000.00 

NORRISTOWN, the largest borough in the 
U. S., is in the midst of the greatest building 
boom and public improvement era in its history. 

OIL CITY, PA. 

J^ordstonm 1920 Population. 21,274. 

City and Suburban Bitimata, 59,184. 
Native Wbltei, 64%; Nogroot, 4%; Foreign 

Bom. 32%; Induatrial Workon, 25%; EnglUh 
Reading, 90%; FamiUel, 3,0(W. 

Schooli; Public Grade, 11; High, 1; Junior 
High, 1 (I hnildlng); Parnchiil, 1. Number of 
Pupilx, 4,713. 

Churdiot: Baptlut, 1; Cbrlatlan Sdence, 1; 
Congregational. 1; Bpiecopol, 1; Hebrew, 1; 
MotbodlRt, 5; Preabyterlan, 3; Roman Catholic. 
4; MlwollaneoUH, 7. 

Banka: National, 3; Total Reaourceii, $22,- 
221,591.13. 

nioatroi: Moving Picturea, 3; Mlocellaneout 
f.\udltortumo, etc.), 2. 

Location: P. R.R., Brie. L. S. A M. 8. Ix>- 
oated on Allegheny River at the Junction of Oil 
Creek. Oil City forma center of a triangle 
whose tliree pointa are Plttabnrgb, Cleveland 
and Buffalo. 

Principal Industrioa: Oil, chemical and allied 
lirodnota, metal tradea, barrel mannfacturlnga, 
lioilerniakera, building materlala, woodworking, 
candy, cigars, foundrlei. Iron, gaa englnea, ma¬ 
chine ahopa, oil rednera, oil welt anppltes, 
printers and bookbindera, pumping machinery, 
sheet metal workt, tack mfrs. 

Kanufacturing Eatabliabmenta, 20. t.eadlng 

Whose Circulation CoTerage is the Greatest of Any 
Newspaper in a Community of Similar Sise 

MEMBER OF AUDIT BUREAU OF CIRCULATIONS 

National Representative: 

PAUL BLOCK, Inc 
Boston Detroit 
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With 

The Only Business Section—Every Day 
(A Separate Section of the Public Ledger) 

The Only Rotogravure Section—Sunday 

The Only Radio Section (Tabloid)—Saturday 

The Only Liter2u*y Section (Tabloid)—Sunday 

★The Best Color Section — Sunday 

_ The Best Comic Section (8 Pages)—Sunday 

Published in Philadelphia 
"'HE SUNDAY PUBLIC LEDGER, 300,000 circulation, with its 

I ‘ high standard of color-printing, made possible , only by the out- 
, standing superiorities of its newly installed 20-cylinder multicolor 

. press;.,makes, a color campaign certain of successful reproduction and 
■ cumulative satisfactory results..., • . 

The unique'conditions of the Philadelphia market make it an ideal field 
for introductory advertising campaigns. Distribution can be obtained 
quickly and at a low cost. The Public Ledger's Bureau of Trade Promo¬ 
tion cheerfully places its years of successful experiepce at your service. . 

PUBLIC LEDGER 
MORNING EVENING SUNDAY 

Independence Square, Philadelphia 

Eastern 
Manager 

Hugh Burke 
366 Madison Ave. 
New York City 

Western 
Manager 

Guy S. Osborn, Inc. Pacific 
360 N. Michigan Ava. Coast 

Chicago, Ilia. 

M. C. Mogensen & Co. 
S64 Mnrkat St. 

Saa Frandaco^ Califorala 
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LMgae of Bolldlnc ood Loan AModatlona, there 
•re 3,800 of them in PennarlTUila, and 2,484 of 
the etate'e total are In the citj of Pblladelpbla. 
800,000 IndiTldnala are bnildinc and loan ebare- 
holdere. 

Oharoheat Bebiew, 188; Roman Catholic, 12T; 
IpiKopal, 123; Protaataat ■piaeopal, 118; 
Ifatbodlat Bptocopal, 118; PraebTtarlaa, 114; 
lintberan, 100; Baptlet, 102; Bafonaed, 82; 
CnltMl Preebyterlan, 19; Beformad Bpiaeapal. 
11; BTanfellcal, 8; Beformed Praabytaclaa, 7; 
■•Ten Day Advent, 7; Frlenda, 7; Confraia* 
tlmial, 0; Friends Orthodox, 5; Mennonlta, 6; 
Itateh Beformed, 4; Christian Science, 4; 
Chnrch of Bethlehem, 4; Church of Mow Oomsa- 
lom, 4; United Brethren In Christ, 8; Morarian, 
2; CnlUrlan, 2; CniTersalist, 2; United Bran- 
fcllcal, 2; Wesljan MetbodU^ 2; ChrUtlan, 2; 
Greek Orthodox, 2; Latter Day SalnU (Mar* 
moos), 1; Welsh Presbyterian, 1; Bthleal Cal- 
tnre, 1; Metbodlst ProtesUnt, 1; Qithollc 
Apostolic, 1; African Methodist Episcopal, 17. 

Thsatrssi LeclUmate, 14; Morlnc Pictures, 
187; VaudeelUo, 1; Burlesque, 8; Picture and 
VaodeTillo, 12. l^>tal number of seats, 810,700. 

Location and Traasportatisn: Philadeipbia, the 
metroiK>lls of PennsylTanla, third city of the 
United States in population, is situated in the 
southeastern comer of the state, at the conflu¬ 
ence of the Delaware and Schuylkill Rivera, 
•bout 60 miles from the sea. It occnples a csn- 
tral position on the North Atlantic seaboard, 90 
miles by rail from New York, 86 from Baltimore 
and 132 from Washlnxton. It occnples the penin¬ 
sula about two miles in width between the two 
rivers and extends westward and southward 
beyond the ScbnylkiU, Inclwdlnf both shores of 
that stream, Philadelphia la connected with 
the rest of the country by three sreat trunk 
line systems of railroads—the Pennsylvania. 
Philadeipbia and Beading and the Baltimore 
and Ohio, also the Lehlifh Valley reaching Phila¬ 
delphia over the Philadelphia and Beading. Tlie 
two first named reach the center of the city by 
substantial viaducts. The Baltimore and Ohio 
has a folly equipped station on the east bank 
of the Scbnyiktll at Chestnut street, connected 
by tunnel and subway with the Beading Ter¬ 
minal. About one tbossand trains a day enter 
and depart from these three terminals. At the 
freight terminals in different parts of the city 
millions of tons of freight are handled annnally. 
Philadelphia has a Belt Line Railroad serving 
its active waterfront, by means of which 
freight from any railroad point In the country 
can be delivered direct in rsllraad cars to any 
steamship wharf in the city, and can be sent in 
cars direct from any wharf to any interior 
points witbont rehandling. The expensive sys¬ 
tem of transferring freight by lighters and car 
floats from one part of the harbor to another is 
not necessary in Philadelphia. Connecting 
Philadelphia with all points of the world Is a 
host of ship lines. Fifty-four now are serving 
this port. Forty of these are trans-Attantle 
lines, while the rest go to South America, Asia, 
the ftoutb Bean, and Pacific Coast ports. 

Fiinoipal Industrlas. 
Per cent of 

Increase. 
1914-1919 

Number of establithmenta 9,065 7.2 
Persons engaged in mfrs.. 
Propiieton and 8rm mem- 

338,965 16.0 

bera . 8,493 6.6 
Salaried employees . 
Wage esimers (average 

48,325 40.6 

nnmber) . 281,147 11.9 
CapiUl.$1,649,785,000 100.6 
Services . 426,922,000 180.2 
Salaries . 100,032.000 111.8 
Wages . 826.890.000 188.5 
Materials . 1.156.479,000 166.8 
Valne of prodnets . 
Value added by mannfae- 

1,886,727,000 154.5 

ture . 840,248,000 152.1 

Adding machines, agricultural implements, 
air compressors, asbestos goods, automobile 
axles, beds and bad springs, bolts and 
nuts, isAtles, brsss and bronse castings, 
carpets, cash registers, chemicals, cigars, 
clay planets, electric cranes, electric motors, 
Mevators and apparatns, farm tractors, electric 
street cars and trucks, dyestuffs, cordage and 
twines, fertllUers, Iron and nteet products, 
heating apparatus, oil tcBnlng, marine tools, lin¬ 
oleum, locomotives, knitting machinery, knlt- 
tlng apparatus, lathes, ships, steam-ehovels, 
worsted goods, vrire wheels, paints, washing 
machines, watch cases, saws, shoes, soaps, 
speedometers, type casting machines, surgical 
appliances, worsteds, dyeing and finishing tex¬ 
tiles, sporting goote, sngar, bats. 

The principal Indastrles of Philadelphia for 
which statistics can be presented separately ar¬ 
ranged in the order of value of products: 

Value % of 
of total for 

prodnets ■Uta 
Sugar, rcflnlng, not Inclnding 

beet sngar . .183,796.119 100.0 
Fonndrj and machfoe shop 

prodnets . 23.2 
Lratber, tanned, curried, , and 

flnlah^ . . 89.019.881 42.1 
Worsted goods . . 88.400,460 74.6 
Knit goods. . 85,948.934 45.4 
Printing and pnbllshlng. newa- 

papers and periodicals . 68.0 
Clothing, women’s. 88.3 
Clothing, men’s . 78.9 
Bread and other bakery prod- 

nets . . 61,762,628 88.0 
Slangbtering and meat packing 60,169,124 40.8 
Carpets and rnga. ether tban 

ng .. . 43,111.086 90.8 
Cotton goods .. 68.9 
Woolen goode . . 86,288,468 78.2 
Electrical machinery, appara- 

ton, and svppllea. 28.4 

Printing and publishing, book 
and Job . 28,895,039 64.8 

Confectionery and ice cream.. 28,667,357 41.7 
Dyeing and finishing textiles, 

exclusive of that done in tex¬ 
tile miUs .. 28,548,236 62.6 

Tobacco, cigars and cigarettes. 25,790,996 26.2 
Automobile bodies and parts... 24,831,028 55.0 
Chemicals . 22,405,518 80.6 
Paints . 20,567,148 57.5 
Boots and shoes . 20,584,838 8L4 
Silk goods, including throw- 

sters .  19,766,861 8.5 
I.lqDors, malt . 17,718,027 28.9 
Cars and general shop constme- 

tlon and repairs by steam 
railroad companies . 18,457,888 7.1 

Hats, fur felt . 16,952,099 88.6 
Oil, not elsewhere specified.... 16,585,759 81.2 
Furniture . 15,307,372 86.1 
Shirts. 14,182,848 57.2 
Brass, bronae, and copper prod¬ 

ucts . 13,352.498 39.9 
Soap . 12,411,698 77.3 
Coffee and spice, roasting and 

grinding . 11,388,589 77.6 
Structural Ironwork, not made 

in steel works or rolling mills 10,707,880 18.7 
Paper and wood pulp. 10,634,910 16.4 
Foot preparations, not else¬ 

where specified . 10,461,801 53.8 
Lumber, planing-mill products, 

not Including planing mills 
connected with sawmills ... 10.163,828 28.0 

Manufaotnring ZstabUshments: Baldwin Loco¬ 
motive Works, J. O. Brill Co., Street ears; 
Henry Disston Sons’ Co., saws; 8. W. White 
Dental Mfg. Co., dental supplies; Wm. Cramp 
Ship and Engine Co., Atlantic Befinlng Co., 
Electric Storage Battery (ki., 8. B, k, B. W. 
Fleischer Co., yams; H. K. Mulfoid Oo., Chern¬ 
ies; Franklin Sugar Befinery, Wm. Seilers Cki., 
machine toola; Lanston Monotype Co., Dnngan- 
Hood Co., glazed kid. 

Special Information: Philadelphia is Amer¬ 
ica's third largest market. It is also known as 
“The World's Workshop” and the “City of 
Homes.” There are half a million separate 
dnellings in Philadelphia and suburbs. The 
city covers 129H square miles and extends rbout 
22 miles north and south, and from 6 to 10 
east and west. 25% of America's Building and 
Loon Associations are In Philadelphia. 50% of 
the homes are owned by those living in them. 
Nearly 200,000 passenger autos are owned by 
the people. The payroll of the manufacturing 
plants exceeds 87,572,704 weekly. One of the 
greatest Industries in Philadelphia Is the 
textiles and allied products. The center of the 
textile Industry is near Philadelphia, and in 
Philadelphia county alone there are 1,189 In¬ 
dustries engaged in the manufacture of textiles 
and allied products. The leading product Is 
yam; hosiery and knit goods take the second 
position, while next in order come woolen. 

■ worsted and felt goods, women's and children's 
ciotbing, cotton goods, bats and caps, etc. Pbtla- 
delpfala produces annually, among other things, 
d.l.tKiO.OdO yards of carpet, ii4,(X)0.000 yards of 
worsted, 12,000,000 dosen pairs of boos and half- 
hose, 2,000,000 dosen pieces of underwear, 5.000,- 
000 bats, 180.000,000 yards of cotton pioeo 
goods; 28,000,(too yards of woolen goods; 10,- 
000.000 saws: 40.000.000 cigars. Building ac¬ 
tivities la 1023 amounted to $122,660,835, and it 
is estimated that this amount will bo exceeded 
by the 1924 figures. The 8,379 Philadelphia 
establishments manufactured 211 of the 264 
articles covered by the census of classifica¬ 
tions, indicating the great diversity of its In¬ 
dustrial activities. The Philadelphia retail 
shops rank very high, both in character of 
merchandise and point of service. 

Philadelphia's financial institutions occupy a 
unique and important paid' fh the industrial de¬ 
velopment of the city. Many of them are old 
established, and. In addition to being directed 
by Industrial leaders, have during their long 
careers been Identified in all their activities with 
the Indastrles of the city. 

The annual product of the factories In Phila¬ 
delphia exceeds $800,000,000, employing more 
then 300,000 people. Philadelphia has 375,000 
homes, only 12,000 of which are frame. It is 
distinctly a home town, and more homes are 
owned by the occupants than in any other city 
in the country. It is the shopping center for 
a tremendous population, living In the surround¬ 
ing country. 

Port of Philadelphia: Philadelphia is the 
second port of the United States. Modem piers, 
natural advantages and superior wharf and dock 
facilities, splendidly Interlocked with the three 
railroad systems, give Philadelphia this prond 
position. I’hiladclplila has a water froutace of 
34 miles, 20 miles on the Delaware and 14 on 
the Schu.viklll. Tlie Pchnylklll River is unoti- 
stracted for the passage of large vessels to a 
point within two hIfK'ks of Market Street, and 
for some further distance for bargee At the 
lower end of the Schuylkill one of the largest 
Standard Oil Refineries is situated, and large 
shipments of oil for the foreign trade, aa well 
as of grain, are made by way of the ^huylkill 
and Delaware. The Delaware River has a 3.5- 
foot channel, from 800 to 1,200 feet wide, run¬ 
ning from the city to the sea. The Govern¬ 
ment pier, at the foot of Oregon Avenue, cost 
$13,000,000 and can accommodate 10 large shins 
at a time. The city owns 13 mnnieipal piers 
and there are no port charges by either the city 
or state. There arc 208 docks used for the ship¬ 
ment of cargo. The foreign and coastwise ar¬ 
rivals and clearances for the year 1923 num¬ 
bered 11,841. The aggregate net tonnage of the 
5,915 arrivals was 11,142.538. and of the 5,928 
clearances 11,182,003, or bottoms sufficient to 
move 56,000,000 tons of csrgo. The totsi value 
of Imports in 1923 was $219,390,737; exports, 
however, fell off $12,272,407, amounting to $114,- 
088,897, leaving a net gain In the commerce of 
the port of approximately $58,000,000. The big¬ 
gest gain in Imports was In iron ore, which 
Jumped from 817,612 tons in 1922 to 818.816 
tons; coffee followed, increasing from 18,888 
bags to 54,864 bags. Total on handled amomitad 
to atanast two binion ganoM. wirils lumbar la- 
celpts were 142,351,732 feet. The leading ex- 
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porta are grain, provisions, petroleum, tobacco, 
oil cake, lumber, tallow, bides, leather, shuee, 
cotton goods, machinery and coal. 

Residsntial Teatnrssi Philadelphia has very 
few tenement houses, most of the homes being 
of the single and semi-detached type, a large 
percentage of which are tenant-owned. 

Retail Shopping Section: The downtown shop¬ 
ping district of Philadeipbia Is mostly aloug 
Market, Chestnut and Walnut Sts., with ex¬ 
tensive areas on the side streets leading from 
these centers of trade. This district embraced 
the principal department stores, shops, theatres, 
banks and hotels. West Pblladelpbla and north 
Philadelphia each have important shopping 
centers. 

Trading Aroai Extondlng on tha north to 
Easton, northeast to Trenton; sooth to Wilming¬ 
ton, Delaware; on the east to Atlantic City and 
on the west to Harrisburg and Lancaster, Phila¬ 
delphia’s trading territory is the second largest 
and most densely populated in the United States. 
Within 10 miles .of Philadelphia’s <^ty Hall 
there is a population of 2,078,961, to which may 
be added %1,010 people In tbs 20-mlle aone and 
514,780 people in the 40-mile none. Philadeipbia 
in a metropolitan sense has a population in its 
trading area of 4,936,913. 

Wholesale Honses: Groceries, 64; Meats, 85; 
Florists, 14; Fruits, 110; Hntdware, 43; Dry 
Goods, 85; Butter and Eggs, 25; Shoes, 121; 
Drugs, 61; Cigars and Tobacco, 88; cioBfec- 
tlonery, 97. 

Humber of Betall Outtsts for Xatlonally Ad¬ 
vertised Frodnctai Passenger automobile agen¬ 
cies, 225; commercial auto, agencies, 82; auto¬ 
mobile accessories, 361; automobile tire agencies, 
810; bakers, 768; cigar stores and stands (in¬ 
cluding hotels), 2,895; confectioners (Includiog 
hotel stands), 727; delicatessen, 628; dressmak¬ 
ers, 1,247; druggists. 1,241; dry goods, 1,322; 
department stores, 12; electrical supplies, 185; 
florists, 273; fruits, 503; furniture, 413; furriers, 
188; garages (public), 761; grocers, 4,861; hard¬ 
ware, 622; Jewelry, 291; meat markets, 1,950; 
men's furnishings, 889; men’s clothing, 223; 
merchant tailors, 276; milliners, 453; opticians, 
293; photographers, 192; pianos (and miscella¬ 
neous musical instruments), 99; radio supplies, 
93; restaurants (including hotels), 1.880; ^oes, 
638; sporting goods, 67; stationers, 1()8: women's 

apparel, 83. 
See pages 281 and 283 

PHOENIXVILLE, PA. 
1920 Popnlatioa, 11,660. 

City and Bahurhan Estimate, 20,000. 

Hative 'Whites, 65%; Hsffinos, 2%; rereign 
Born, 83%; Indsstrial Workers, 66%; English 
Reading, 90%; Tamiliea, 2,0(M. 

Schools: Public Grade, 4; High, 1; Junior 
High, 1; Parochial, 4; Number of Pupils, 2,226. 

Churches: Baptist, 2; Christian Science, 1; 
Episcopal, 1; Hebrew, 1; Metbodlst, 2; Presby¬ 
terian, 1; Roman Catholic, 2; Miscellaneous, 
Slavisb a^ Polish. 

Banka: National. 2; Total Resonrccs, $4,- 
600,000. No savings bank; one traat company. 

Theatres: Lggitlmate, 1; Moving Pictnres, 2; 
Miscellaneous (Andltorinms, etc.), 2. Total 
number of seats, 2,0(X>. 

Location: On the Schnylklll River 28 miles 
from Philadelphia, on the main line of Reading 
Railway. 

Principal Indiutries: Iron and steel, bridges, 
boilers, knitting mills, silk mills, printing, ce¬ 
ment blocks. 

Xaanfactnriag EstablishmsBts, IS. Phoenix 
Iron (Jo., Phoenix Bridge Co., Heine Boiler Co., 
Thomas F. Byrnei Knitting Mills, Parsons A 
Balser. 

Speeial laformatlon: Phoenixvllle is located 
in the ScbnylkiU Valley, imar the historic Val¬ 
ley Forge; has good railroad facilities and in a 
fertile farming district. 

Residential Features: Mostly one and two- 
family houses; sections for foreigners working 
in industrial Iron works. Fine residential sec¬ 
tion with houses valued at from $10,000 to 
$50,000. 

Retail Bhopping Beotlont Bridge, Main, 
Church and Gay Sta. 

Trading Area: Radius of 10 miles. 

'Wholesale Houses: Meats, 2; Fruits, 1, 

Number of Retail Outlets for Nationally Ad¬ 
vertised Prodnets: Passenger automobile age^lee, 
10; commercial auto, agencies, 6; antomobllv ac¬ 
cessories. 15; automobile lire agencies. 14: bak¬ 
ers, 5; cigar stores and stands (including ho¬ 
tels), 30; confectioners (Including hotel stands), 
16; delicatessen, 3; dressmakers, 15; dmggists, 
5; dry goods, 3; department stores, 2; electrical 
supplies, 7; florists, 2; fruits, 10; fnmlture, 8; 
garages (public), 6; grocers, 30; hardware, 2; 
Jewelry, 4; meat markets, 6; men’s furnishing, 
10; men’s clothing, 9; merchant tailors, 2; 
milliners, 8; opticians, 4; photographers, 4; 
pianos (and miscellaneons musical Instruments), 
2; radio supplies, 6; restaurants (Inclnding ho¬ 
tels), 11; shoes, 15; sporting goods, 2; station¬ 
ers, 2; women’s apparel, 12. 

PITTSTON, PA. 
1920 PopuUtlon. 18,497. 

City and Bnbnrban Eatimats, 45,000. 
Native Whites, 79.6%; Foreign Bom, 20.4%; 

Foreign Bom. 25.5%; Lsdnatrlal Worksrs, 28%; 
EngHih Reading, 88%; FamiHss, 8.618. 

Bohssls: 8; Number of Papila, I.MO. 

Churches: 20. 

Banks: 6; ToUl Resoorces. $16,800,000. 

Theatres: 6; Total number of ssatn, 3,0W. 
Residential Featnrss; Mostly etie and two 

family bouses. 

Retail Showing Beotion: 20 blocks. 

Trading Arse: Efigbt mile radius. 

Number of Retail Outlets far Nationally Ad. 
vertised Produots: Passenger antomoblle agea- 
cies, 8; commercial auto, agencies, 5; automo. 
bile accessories, 16; aotomoblle tire agencies, 
11; bakers, 7; cigar stores and stands (Inclod- 
ing hotels), 20; confectioners (Inclnding binel 
stands), 30; dressmakers, 48; dmggists, IS; 
dry goods, 20; department stores, 4; electrical 
supplies, 9; florists, 8; fraits, 12; fnmltnre, 15; 
furrlsrs, 1; garages (public), 18; grocers, 24i; 
hardware, 10; Jewelry, 8; meat markets, 56; 
men’s fumlshi^, 14; men’s ciotbing. it- 
merchant tailors, 2; miUlasTS, 6; opticians, 8; 
photographers, 6; pianos (and miscellaneous 
musical instruments), 3; radio supplies, 7; 
resttnrants (including hotels), 10; shoes, 1t[ 
sporting goods, 4; stationers, 2; woman’s ap¬ 
parel, 6. 

POTTSTOWN, PA. 
1920 Pepnlatiso, 17,481. 

City and Bnbnrbaa Estimate, 88,080. 

Nativo ‘Whites, 87%; Negress, 8%; Foralgu 
Bom, 10%; Indnatrial Weiksra, 75%; English 
Reading, 86%; Familias, 4,125. 

Bchools: Public Grade, 21; High, 1; Junior 
Higb, 1; Parocblal, 1. Nnmber of Pnplle, 8,006. 

Chnrohea: Baptist, 2; Cbriatiaa Science, 1; 
Elpiscopal, 1; Hebrew, 1; Methodist, 3; Pnotj- 
terlan, 1; Roman Catholic, 8; Mlscellaneona, IS. 

Banka: National, 8; Btata, 1; Total Re- 
Boorcea, $13,000,000. 

Theatrss: Legitimate, 1; Moving Pictnres, 1. 
Location: Forty miles northwest of Philadel¬ 

phia on east bank of Scfanylkill Hirer, Beading 
R. H., and Pennsylrania R. R. Along the main 
ontlet of anthracite coal fields. 

Principal Indnstrlaa: Fabricatioa of Iron and 
steel, textiles. 

Mannfaotnrlag EatabHahmonta: MeClintle- 
Marshall Constrnction Co., Sattertbwalte A Co., 
Eastern Steel Co., Setter Bros., Spicer Mfg. Co., 
Light Mfg. Co. 

Special InformatiaBi The Beading Railway, 
the principal carrier of antbmclte coal in the 
world, and also for the 80 miles between Potte- 
ville and Pbiladslpbta, the best piece of railroad 
engineering for that distanca, is the city’s eblaf 
artery of traffic. Main plant of the Spicer Mfg. 
Co., manofacturers of tbe famona Spicar Univer¬ 
sal Joint for antomobilea. 

Rasidantial Features: Dwellings mainly 1 and 
2 family bouses. On a few streets there arc 
houses built in rows. One large apartment bouse. 
In other cases, remodellad buildings In perhaps 
a dosen Instances provide three to toxa anltee. 

Estail Shopping Beotion: High Street between 
Wasbington and Manatawny (5 blocks) and 
Hanover Street between Penns. B.B. and King 
Street (4 blocks), Walnnt Street In tbe 600 and 
flOO blocks contains several grocery and cigar 
stores. 

Trading Area: 10 to 12 mllaa. Growing dally 
with the opening of concrete roads and boa Unco. 
Royersford and Spring City (thriving borongbs 
on oppoalte aldea of tbe ScbnylkiU Biver and 
8 miles sontbeaat of Pottstown, are big feedt-rs. 

'Wholesale Hoosea: Oroceriea, 2; Meats. 2; 
Hardware, 1. 

Nnmber of Retail Ontleta for VatlsuUy Ad¬ 
vertised Predneta: Passenger automobile agencies, 
11; conmmercial auto, agenctea, 6; antomoblle 
accessories, 11; antomoblle tire agencies, 12; 
bakers, 7; cigar stores and stands (inclnding 
botals), 53; confectlonerB (limlndl^ hotel 
stands), 4; delicatessen, 1; dreasmakera, 8; 
druggists. 12; dry goods, 6; department stores, 
5; electrical supplies, 7; Borlsts, 8; fmlts, S; 
furniture, 8; furriers, 2; gatuges (public), 8; 
hardware, 7; Jewelry, 4; meat markets, 18; 
men’s fnroisbiiigs, 9; men’s clothing, 11; mer¬ 
chant tailors, 5; milliners, 8; opticisns, 4; pbo- 
togrupbers, 8; pianos (and miscollaaeons mnsicsl 
instruments), 4; radio siqtplies, 8; restaorantv 
(inclnding hotels), 8; shoes, 18; sporting goods, 
5; stationers, 6; women’s appsrel, 8. 

POTTSVILLE, PA. 
1980 PopnUtion, 21,876. 

Nstlvo 'Whitss, 75%; NsffTosa, 2%; Fsraign 
Bora. 23%; Indnatrlsl Workart, 66%; EagHsh 
Reading, 88%; FamlUea, 6,478. 

Schools: Public Grade, 61; High, 1; Paro¬ 
chial, 2: Number of Pupili, 4,700. 

ChuTchea: Baptist, 1; Christian Sclenco, 1; 
Bplacopal, 4; Hebrew, 1; Methodist, 2; Presby¬ 
terian, 2; Roman Catholic, 6; Miscellaneons, 7. 

Banks: NstionsI, 8; State, 8; Total Re¬ 
sources, $22,000,000; Savings Bank Deposits 
ToUl, $18,000,000. 

Thaetres: Moving Pictnres, 8; Vaudeville, 1; 
MIscellsntons (Audltorlume, etc.), 0. Total 
nnmber of scats, 9,350. 

Looation: The best trading point in tbs ter¬ 
ritory bounded by Harrisburg on the west. 
Scraston and Wilkes-Barre on tbs north, Allen¬ 
town on the east and Reading on the aoatb; 93 
miles north of Pblladelpbla on mala liasa of 
tbe Reading Ry., on Schuylkill Div. of Penns. 
Direct freight connectiona with L. V. and L. A 
N. B. Excellent service by snbnrban trolley 
lines and bna lines, which connect with tha isala 
Ilnea of tbe Lehlgb Valley and Central B. B- 
of N. J., In addition to regular conaaetioaa. 

Principal Indnstrlaa: Coal, Iron and atrsL. 
knitting mllla, aboe factorioa, tllk works, nil- 
road ibopa, bnildlng blocks, ohlrt factorlss. 

Kaanfootariag EstaUlshaiaBts, 88. PhUadel- 
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What the New Book—“Advertisiiig Response” 
By H. M. Donovan 

Shows About the Dominance of The Evening Bulletin of Philadelphia 

' . J ! 

"Adverticing Response,” the new book on advertising—written by 
H. M. Donovan and published by J. B. Lippincntt Cumiiany. niiladel- 
phia—ris based on a research made in the devcn graduating classes of 
the seven Philadelphia High Schools, located in different sections of 
Philadelphia. 

These tests were made on one thousand senior students—five hundred 
youn^ men and five hundred young women. 

Briefly, the students were banded sheets on which were listed twenty 
commodities, such as coffee, razors, tooth paste, etc.; the list included 
newspapers. 

The students were asked to write under each commodity the brand 
name that first came to mind. 

“Advertising Response” shows that practically every one of the mann* 
facturers in each industry whose brand name was mentioned the neatest 
number of times was the dominant advertiser in his particular firid. 

This book also shows that newspaper advertising was the principal form 
of advertising used by these manufacturers to gain this dominance. 

And further—the newspaper that was most instrumental in giving these 
brands their position of eminence was Trb PHiLaoBLPHiA Bullctin. 

By far the most dramatic picture presented in this book 
is with regard to the Philadelphia newspaper situation. 

Newspapers are listed as one of the twenty commodities and 
the tabulation of the returns, as listed on page 47 of "Adver¬ 
tising Response,” is shown below: 

MALES 
Bulletin (Evening). 288 

FEMALES 
314 

total 
602 

Second Paper (Mom. and Evening) 115 111 226 
Third Paper (Morning). 49 33 82 
Fourth Paper (Morning). 12 10 22 
Fifth Paper (Morning). 10 7 17 
Miscellaneous Papers . 6 — 6 
Blanks . 20 

500 

25 

500 

45 

1000 

The Evening Bulletin received almost twice as many 
votes as all the other papers combined. 

The Bulletin received almost three times as many votes 
as the total for the morning and evening editions of the 
second paper. 

The Bulletin received more than seven times as many 
votes as the largest morning paper. 

The overwhelming preference of the high school seniors 
for The Bulletin is evidence that this paper's audience 
is primarily a responsive audience. 

Resjxmsiveness to advertising is greatest during the years 
from 17 to 30. This age group is largest in num^rs as well 
as strongest in actual buying interest. 

These subjects (senior high school students), therefore, 
were expressly selected for this series of tests. 

The man who made this unbiased research and the author 
of the book “Advertising Response” has had more than 
twenty years’ experience in selling and advertising and in 
solving marketing problems. 

For more than ten years he has been the head of one of 
Philadelphia’s best-known advertising agencies. 

How to Dominate Philadelphia 
Above is outlined the result of tests on 1000 senior students in seven Philadelphia high schools, to determine the news¬ 

paper which was most dominant in their minds. These tests are fully described in "Advertising Response,” the new book 
by H. M. Donovan. 

This book shows that The Bulletin was dominant in the minds of 60.2 per cent of the 1000 senior students tested. The 
four morning papers and one other evening paper made up the remaining 39.8 per cent. 

It is significant that The Bulletin, which goes into nearly every home in Philaddphia without regard to class, has 
greater dominance with high school seniors than all the other Philadelphia papers combined. 

Dominate Philadelphia 

Create maximum impression at one cost by Concentrating in the newspaper 
“nearly everybody” reads— 

W\t ^kning 
PHILADELPHIA’S NEWSPAPER 

Net paid circulation for the six months ending September 30, 1924, 

516,609 
The circulation of The Philadelphia Bulletin is one of the largest in the 

United States. 

NEW YORK—Park-Lexington Bldg. (46th 8l & Park Axe.) DETROIT—C L. WeaTcr, Verree & Conklin, Ine., 117 Lafayette Bird. 
CBiCAGO—Verree & Conklin, Inc., 28 East Jackion BWd. SAN FRANCISCO—Harry J. Wittschen, Verree & Conklin, Ino, Ml Market 9l 

‘In 
Philadelphia 
nearly evei3^)o^ reads 

JheBuUetiir 

(Coerright 1924—Bnllettn Company) 



•‘quiralent to $333.30 per capita. These lignrea 
represent 18% ot all the retail sales in Pennsyl¬ 
vania. Aside from the numerous neigbborbc^ 
sections, the larger retail area is as follows: 
I*enn Avenue, 10 blocks; Fifth Avenue, 15 
blOi'kH: Stanvvix Street, 2 blocks; Street. 
6 blocks; Federal Street (north and south), 9 
blocks; Liberty Avenue, 10 blocks; Fourth Av¬ 
enue, 3 blocks; Market Street, 6 blocks; Ssaltk- 
Beld Street, 7 Mocks; Ohio Street (sortb and 
south), 12 blocks. 

Trading Ares: The Industrial, lobbing and 
distributing territory surrounding nttsborgh, a 
tIO mile radius, embraces a wealthy region of 
more than 10,000 square miles, with a population 
of approximately 3,000,000. Any populous point 
ivithin this territory is reached in a railroad 
tr'p rtf less than two hmira. and is eorefs'd ‘n 
one day's postal or express delivery, is easily 
reached in a one day drive by motor truck. 

Wholesale Houses: Groceries, 68; Meats, 21; 
Fruits, 66; Hardware, 9; liry Goods, 37. 

Humber of Betail Outlets for nationally Ad¬ 
vertised Products: Passenger automobile agencies, 
138; commercial auto, agencies, 34; automobile 
sccessorics, 139; automobile tire agencies. 60; 
bakers, 332; cigar stores and stands (iocluding 
liotels), 2M; confectioners (including hotel 
Stands), 418; delicatessen, 13; dressmakers, 264; 
druggists, 496; dry goods, 600; department 
stores, 40; electrical supplies, 131; florists, 54; 
fruits, 238; furniture, 150; furriers, 37; garages 
(public), 152; grocers, 5,023; hardware, 110; 
jewelry, 1.52* meat markets. 663; men’s furnish¬ 
ings, men’s clothing, 64; merchant tailors, 
485; milliners, 261; opticians, 55; photographers, 
72; pianos (and miscellaneous musical instru¬ 
ments), 60; radio supplies, 23; restaurants (in¬ 
cluding hotels), 2100; shoes, 240; sporting goods, 
14; stationers, 62; women’s apparel, 73. 

See page ZDS 

PENNSYLVANIA (Con’l) 

Co-operation for 
Advertisers 

PoAtsvilia (can’t) 
pbia A Ueading Coal A Iron Co., Philips-Jonea 
Shirt Factory, 'Hit Silk MUl, East Penn Elec¬ 
tric do.. Pottsville Gas Co., TTImer Packing Co., 
Swift A Co., Eastern Steel Co., Pottsville Bak¬ 
ing Co., Pottsville Bolt Co., Pottsville Foundry 
A Stove Co. Value of annual output $103,275,- 
110. 

Special Information: (.ocated on the soutb- 
wrn boundary of the rich and prosperous anthra¬ 
cite coal deposits of Penna. so that it draws 
from a population approximately 40% of farm¬ 
ing interests, 40% mining interests and 20% 
of various other lines. Center of a large aboe 
factory territory. 

Besidentlal Features: Mostly one and two- 
family lioiiHcs. 'reneinctil disirici practically 
liniittfl to several s4HiareK (.n one streel. There 
are several different building liooms in different 
parts of town with bouses averaging $8,000. 

Betail Shopping Beotion; Extends 12 squares 
on Centre SL, 2 on Norwegian 8t. and 8 on 
Market .8t. Besides this there are several small 
shopping districts scattered throughout the city. 

Trading Area: The trading area of Pottsville 
wh'.cli sends in bnsiness each week extends 
from 20 to 25 miles in eaeh direction and special 
sales held by various merchants have brought 
people Into Pottsville to shop from greater dis¬ 
tances. 

Wholesale Houses: Groceries, 4; Meats, 4; 
Fruits, 2; Hardware, 1. 

Number of Betail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agencies, 
21; commercial auto, agencies, 10; automobile 
accessories, 12; automobile tire agencies, 10; 
bakers, 13; cigar stores aud stands (including 
hotels), confectioners (including hotel 
stands), 42; delicatessen, 1; dressmakers, 18; 
druggists, 10; dry goods, 11; department stores, 
2; electrical supplies, 15; florists, 3; fruits, 8; 
furniture, 12; furriers, 2; garages (public), 21; 
grocers, 134; hardware, 4; jewelry, 8; meat 
markets, 21; men’s furnishing, 14; men's cloth¬ 
ing, 18; merchant tailors, 18; milliners, 9; 
opticians, 4; photographers, 5; pianos (and mis¬ 
cellaneous musical instruments), 7; radio snp- 
pllch, 7; restaurants (inrlufling hotels), 22; 
shoes. It; sporting go^s, 5; stationers, 7; 
Women’s apparel, I'f, 

See bottom columns 3 and 4 

THE DAILY ITEM, Sunbury, Pa., 
offers service to its advertisers that brings 
quick and profitable results. All local 
distributors are notified when an adver¬ 
tisement is to be published, and they are 
urged to co-operate with the National 
Advertiser in making the sales campaign 
productive. 

This service was originated two years 
ago, and it is available to all Agencies 
choosing the columns of the DAILY 
ITEM as an advertising medium. 

SUNBURY, PA. 
Member of Audit Bureau of Circulation 

THE 

atlonal, 55- State 41 Total Re- Special Information; County Beat, 150 miles 
31,688,683. Savings Bank Depoalts Pittsburgh. 

Savings, Besidentlal Features: One family hoUBes, av- 
Caplta W ealth, $2,580.41. Many beantlful homes. 
T.egitlmate, 5; Moving I’ictoreB, _ . .... , 

die, 8; Burlesque, 1; UiaceHaneras , Shopping BMtion: Four blocks on Main 
, etc.), 196. Total number of seats, and 3 on Broad St, 

Trading Area: On Buffalo-Pittsbnrgh bigh- 
I/)cated at the intersection of Ohio, w-av, many lowns of 3,0<S) to 5.(KI<) within 15 

id Monongahela Rivers. Forty miles miles. 
itage. Largest river tonnage of the Wholeiale Houiet: Groceries, 1; Meats. 1; 

n"' vS' u Pr'iit*. 1; Miscellaneous IJnes: Tobacco, 1. 

. MonongaheU Ry*. “peilna^^am" 0“tleta for Nationally 
R.&. r. & L. B. P C C & St vertitea Products: Paast niter uatomobile aMUciPSo 

W & C* P ^*W Va* Western »*<»nt!»r»*rcjal auto, nuenrtes. :i: nutomobilf ar- 
In addition, electric Interurban trol- '■«««'•'••*. *■ sntomol.ile tire «Kenrt«. 5; »>«kera. 

■r and freight service Is furnished 1’ V”.'!'’* I’".*’'."'"."* 
Iways Oo., Pgh. Mars A Butler Ry. conf^-Uonera (Inelucllng hotel atanda) W; 
my. New Castle A Butler Ry. and 1; druggists 4; dry goods, Hi; da- 
By*H Syiitem partment Htoree, 1; electrical auppiles, 6; floiista. 
- - " « .wvw w, . . U fruits, 12; furniture, 3; itaragea (public), 8; 
Industries, Nationml FI«' irrocorH, 17; banlware, 8; jewelrr, 8; meat roar- 

*'* .81 saw Mfg. Co., 15; men’s furnishings, 12; men’s clothing, 
e Kiectric Mfg- Co., Pressed Steel i2; roerchant tailors, 3; milliners, 6; opticians, 
.tsburgb (onl (a»., II i'. Frick (V»ke 3; photographers, 2; pianos (sod rolscellsneons 

O*."*. V;’ - ’'/'"'’'."’“‘'il”'’'! ’ 'uusleal Instnimenta), 1; radio supplies. 6; res- 
Stwl Co., Am^icM Sheet Cist# tsorants (inrludlng hotels), 5; shoes, 4; sport- 

•Utloners. 2; women’s sppstel, 8. 

Schuylkill County, Pennsylvania 

Is the Most Prosperous, Richest Section 
Of the World 

^ The Pottsville Morning I’apcr and the Pottsville 
Kvenlng lieimli'ican have the largest cireuLithni, the most rep 

resentatlve advertising patronage, and are generally .ocknowlodged to 
he the most popular papers with t)ie widest circulation and greatest 
influence. 

^ The Pottsville Coal Region, Schuylkill County, Penn¬ 
sylvania, is the most prosptq-ous, richest seetjon of the world, 

where besides the Inunense anthracite coal mining preparation and 
shipping, there are great industries of various kinds and fertile farm 
liindk 

51 The Pottsville region people say that the diversity of 
their Industrial interests keei».« them busy all the time, l)oi’ause 

'4’hen one Industry is partially slack the others are booming and the 
ii'Siilt is that Pottsville can truly claim to be among the richest spots 
on earth as to reaources and amount of business. 

51 Pottsville, itself, is a busy city of 25,000, but it is the 
centre of a population of lOO.UOO within a six mile radius who 

trade almost entirely in PottsviUo. 

51 The Reading and the Pennsylvania railroads have busy 
shops, active train dispatching points, splendid passenger ser 

\ loe and with the Lehigh Valley, Jersey (Central, Lehigh A New Rng- 
land, Delaware A Hudson. Lackawanna and other nearby railroad 
irarfic connections give the Pottsville secUon nnsurpsssed freight and 
passenger railroad facilities. 

51 Pottsville and Schuylkill County have nine daily pa¬ 
pers, a sltuaUon that do«s not exist the world oarer in equal 

popuistinn, and of these papers the Pottsville Morning Paper and the 
I’ottsville Evening Kepublican are the leaders and have more bona 
tide paid circulation than all the others oomblned. These are the only 
(wo A. B. <X papers in this section, giving advertisers full opportunity 
to exsmina drculstion records at all times. « 

5J You can cover the Pottsville coal field entirely by 
using the Pottsville Morning Paper and Pottsville Evening 

Hepuhlican, in combination, without the nooessity of advertlalag In any 
other papera. 

HAMILTON-DE LlSSEJt 

READING, PA. 
19M Fopulatioa, 107,784. 

Olty and Saborbaa Eatiauita, 1$2,000. 

Native Whites. 97.298; Negroea, 924; ForsigB 
Bora. 9,553; Industrial Workart, 32,000; EngUali 
Reading, 95%; FnmiliM, 25,202. 

Brthoolt; Public Grade, 50; Ilish, 2; Junior 
High, 4; Parochial, 6; Number of Pupils, 19,000. 

Churohea: Baptist, 7; Cbrtatlaa Bcienea, 1; 
Episcopal, 4; Hebrtw, 4; Metbodlat. 9; Prssby- 
tcrian, 5; Bomaa OathoUc, 11: Miscellaneoos, 
45. 

Banka: National, 8, State, 6. Total B«- 
sonrees. $78,761,210.92. Savings Bonk Deposits 
Total, $51,811,700.97. 

naatrss; Legitimate, 1; Moving Pictures, 17; 
Vaudeville. 2: Burlesque. 1: Miscnllaneous 
(Aaditoriams, etc.), 5. Total aumbar e( seats, 
28.000. 

Locatioa: 58 miles north of Pbtla. 126 mUes 
wcat of N. Y. .50 miles cast of Hsirlshurg. 
P. A B. R.B. and branebas, and Panna. Llaaa. 
Electric lines and boa and motor tisek Unco. 

Principal Indnitrios: Iron, oteel, pipe, hosiery. 

{Continued on pat* 206) 
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PROSPERITY 
BEGINS IN PITTSBURGH 

The home of Iroriy Steel, Coal, Glass—the 

heatt of the world's richest mineral district 

Listen in to 

.rr'WCAE:.. 
Pittsburgh— 

“Where prosperity begins.” 

—The Pittsburgh Press Radio¬ 
phone Station 

T -T ,. rr \ ^ 

Again! Pulling Power of The 
Press demonstrated. In past 
year 159,608 letters were writ¬ 
ten by Press readers to Wash¬ 
ington, D. C.,'Press Bureau, 
for information on various 

subjects. 

Start at thetfountain source of the onrushing 
industrial boom by thoroughly covering this 

nl7iffourth largest market in the country, and the 
world’s most responsive field to advertised 

^products, through 

THE PITTSBURGH PRESS 
A Scripps-Howard Newspaper 

Largest Circulation Largest Advertising Lineage 

^ i) ' Lowest Milline Rate , • . 

.*i . ■ -'O 

New York: 52 V^derbill Ave. 

‘Los Angeles: 

ALLIED NEWSPAPERS, Inc. 
Chicago: 5 N. Wabash Ave. t Cleveland: 308 Euclid Ave. 

s: San Franci!»co: Hobart Bldg. ..."i-i-.t 
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PENNSYLVANIA (Con’t) 

ReMlinc (ega t) I 
B 

tape* and Mndings. macblnery, confectionery, 
optical goods, store*, etc. 

o 
Xaaufacturinv EstabUahments, 500. Leading 

firms: Reading Loce. and Repair sbopa. Bead- < 
ing Iron Co., Rt'adlnc Steel Casting Co., Bead- j, 
lag Hardware Co., ^nn Hardware Co., Molde- 
Hor>.t Co.. Berkshire Knilling Mills, Textile 
Machine Works. Narrow Fabric Co.. Carpenter * 
Steel Co., Vanity Fair Silk Mill*., B. Rlcbard 
Mi-iiiii; < ■>., W. H. Luden. Inc.. Cortls ,V Jones. \ 
Blsenlake Bros., Betbichem Steel Co., Joseph .'i 
Bancroft A Sons Co., Taiibei Scott (k)., Reading 
Store Works, Pariah Mfg. Co. ^ 

Total ralue of yearly entput of factories esti* 
matetl at $150,210,400. 

Special laformaHen: Beading 1* the boin* of ' 
fail-fasbloned knitting hosiery machinery, single 1 
thread 4aoe macblnery, high grade alloy steel, * 
ghtvett. silk initlerwear. Ho land winihtw Hl-ades, f 
■mall steel castings, menthol cough drops, heat- 
treated .into frames, butcher blocks, wrought f 
Iron pipe, goggle*, ebUdren'a aboes, narrow fah- 
rics and optical good*. ^ 

Beaidential Featoresi Mainly 1-famlly honaes ' 
of the row type; rery few tenements. Number 1 
of better grade apartment honaes. Beautiful < 
residential sections sorroond the city, especlallj ‘ 
to the east and west. Homes coating $8,000 to 
$20,000. ' 

Betall Shopping Bectiont Extend* from Penn 
Square west to 2nd and Penn and oast to lOtb 
and Penn: also north on 9th St. for T or 8 
blocks; north on 5tb St. for $ blocks; south 
on Otb St. for 1 block; also nsnal neighborhood 
■octloos. ] 

Trading Area: 25 miles in all directions. . 
Batlroad trolley and bus sorrlce excellent. 

Wholesale Eoaaei: Orocerles, 0; Meats, 6; 
Fruits, T; Hardware, 1; Dry Goods, 2; Mlm-el- 
laneous Lines, 200. 

Mumhor of Betail Outlets for Vatlonally Ad- 
vertlsod Products: Passenger automobile agencies, 
37; commercial auto, ogcadea, 10; antoinotdie 
accessories, 45; automobile tire agencies, 25; 
bakers. 50; cigar stores and stands (including 
hotels), 75; confectlonets (Including liotel 
stands). 155: delicatessen, 10; dressmakers, 144; 
druggists, 43; dry goods, 85; department stores, 
0: electrical supplies, 17; fiorists, 24; fruits, 
29; furnltun-, 30; furriers, 5; garages (public), 
$0; grocers, 423; hardware, 20; Jewelry, 39; 
meat markets, 110; men's fU^shlno. Ifi; men’s 
clothing, 30; merctent tailors, 82; milliners, 25; 
opticians, 27; photographers, 19; pianos (and 
miscellaneous mnsleal Inatmmeots), 20; radio 
supplies, 15; restaurants (Inclndlng hotela), 100; 
shoes, 41; sporting goods, (1; stationers. 11; wo¬ 
men's apparel, 30. 

See psige 297 

ST. MARYS, PA. 
19M Population, 7,000. 

City and Suburbaa Estimate, 10,000. 

VatlTu Whitoa, 99%; Poralgn Bora, 9%; la- 
dastelal Workoia, 99%; Eagllah Beading, 90%; 
Tsmlllea, 1,800. 

Sdioola: Public Grade, 8; High, 4; Junior 
nigh, 1; Parochial, 2; Number of Pnplla, 2,700. 

Ohnrches: Episcopal, 1; Methodist, 1; Preoby- 
terian, 1; Boman Catholic, 2. 

Banks: National, 1; Statu. 2; Total Re¬ 
sources, $2..’i00.n00. - Barings Bank Deposits 
Total, $1,000,000. 

Theatres: Moring Pictures, 1; Misivllaneoiix 
(Auditoriums, etc.), 4; Total number of seats. 
800 

Location; Northwestern part of PeniuylTanta. 
P. R.R. and P. 8. A N. R.R. Bus serriee to 
nearby towns. 

Principal Industries: Railroad shops, clay and 
coal, carbon plants. Incandescent lamp factory, 
printing, brick. 

Xannfaetariag Bstahliahmeats, 19. Leading 
firms: Stackpole Carbon Os., Spoor Carbon Oo., 
Penna, Fireproofing Co., Sewer Piper Co., 
Tannery. Norelty Incabdecent Lamp Works. 
P. 8 A N. Shops. Miners. Builders A 
Mfr. Supply, Machine Shops, Elk Fir* Brick 
Oo. 

Total value of yearly ontpnt of faotorias esti¬ 
mated at $8,881,900.90. 

fipeclal Information; Natural gas, coal and 
clay. 

Besidontial Pastures: Mainly private houses, 
with a few two family bouses. 

Betail fihopplag fioctien; Extends from public 
square, which is surrounded by business section. 

Trading Area: Right miles north, south, east 
and west. Good roads and train service. 

Wfholesale Houses: Fruits, 1; Miscellaneous 
Lines: Ijimp and Chndy Factory. 

Number of BetaD Ontlsta for Nationally Ad- 
vertlsad Prodnets: Passenger automobile agenedes, 
7; commercial auto, agencies, 1; automobile ac¬ 
cessories, 9; automobile tiro agencies, 8; bakers. 

cigar stores and stands (Including hotels), 
20; confectioners (Inclndlng hotel stands), 12; 
delicatessen, 2; dreosmakers, 8; druggists, 8; 
dry goods, 8; department storeo, 8; electrical 
supplies, 2; fiorists, 8; fmits, I; furniture, 8; 
garages (public), 6; grocers, 19; hardware, 4; 
4; men's clothing, 9; merchant tailors, 9; mll- 
Uaers, 5; opticlaiu, it photographers, 2; pianos 
(and miscellaneous musical Imtmments), 2; 
radio supplies, 2; restaurants (Including hotels), 
8; shoes, 4; sporting goods, 5; statlaners, 1; 
women's apparel, 4. 

SAYRE, PA. 
1990 Population. 8.025. 

City and fiuhurban Estimate, 25,000. gr 
Native WhiUs. 90%; Negroes. 2%: Foreign mi 

Bom, 8^; Individual Workers, 75%: English iaj 
Bsadiiw 96%; Families, 2,000. op 

SchooU: Publie Grade, 9; High, 1. Number 
of Pupils. l.SOO. ” 

Chr.rchcs: Baplist, 1; Episi'opa!. 1; Methodist. 
1; Presliyterlan, I; Romas Catholic, 1; Mlscel- 
laneous, 3. 

Banks: National. 2; Total Resources, $2,454,- 
230.04. Savings Bank Deposlta Total, $38,500. 

Theatres: I.«gitimate, 1; Moving Pictures, 1; 
Vauileville. 1: Miscellaiieoiis (Auilitoriuius, etc.), 
.'i. Total iiuiiilier of "eats. l..’>0<» 

Location: L. V. R.R., Erie and Lackawanna 
touching on near north. Bus service north and ’ 
south for 29 mile*. ' 

Principal Industries: L. V. R. R. stiopo, Inger- 
soll-Rand Tool Co., National Car Wheel A Fdy. 
Co., Cayuta hlfg. Oo.. Foreman A Clark Mfg. 
Co., Tele meter Co., White Star Mfg. O).. F. G. <' 
Coraeby Lumber Co. M 

Besidontial Features: Mostly one and two 
family houses. 

Betail Shopping Section: Extends from Lamk- 
hart 8t. on north to Hayden SL at Desmond 
on south, two blocks and tTtna Lockhart St. to 
Packer Ave. at So. Elmer Ave. one block. Out- V 
lying neighborhood sections on east side about e 
2 blocks on Thomas Ave. In West Sayre about 
2 tilocka oil Keystone Ave. Small stores scat- g 
tered over city. I. 

Trading Area: Ten miles north, 20 miles eaat, a 
wutb and west. Intermittent business from u 
greater dlstaacrs on south and eaat becauxe of o 
roads and bus servli'e. 

Number of Bstail Ontloto for Nattoaally Ad- s 
vertlsod Prodnets: Pass«'nger automobile agencies, 
7; commorcial auto, aganclos, 1; antomobllo ac- * 
cessorlea, 14; automobile tire agencies, 4; bakers, 
3; cigar stores and stands (Including hotels), , 
15; confectioners (including hotel stands), .8; 
delicatessen, 1; dressmakers, 20; druggists, 8; 
dry goods, $: electrical supplias, 2: fiorists. 2; < 
frulU, 2; furniture, 3; furriers, 1; garage* (pub- : 
lie), 2; grocers, 18; hardware, 2; Jewelry, 3; 
meat markets, 5; men's fnralshlmgs, 5; men's ) 
clothing, 0; merchant tailors, 4; millinsrs, 8; , 
opticians, 2; photographers. 2; pianos (and mis- i 
cellaneous musical instimments), 4; radio sup¬ 
plies, 1; resuuranta (including hotels), 9; shoes, , 
5; sporting goods, 2; stationers, 4; women's 
apparel, 7. ^ 

SCRANTON, PA. 
1920 Pepulatiea, 150,000 (1924, est. 151,000). ] 

City and Suburban Estfanato, 400,090. i 
Native Wbitss, 78'/.; Nsgrses, 1%; Foreign 

Bom, 21%; Industrial Workors, 75%; English 
Reading, 86%; FamUlso, 80,000. 

Sohoob: Public Grade, 91; High, 2; Junior 
High, 1; ParochUl. 12; Number of PupUa. 40,- 
000. 

Chorohos: Baptist, 19; Christlaa Science. 1: 
Congregational, 5; Episcopal, 9; Hebrew, 10; 
Melhodist, 15; Presbyterian, 19; Roman Cath¬ 
olic, 81; Hlaccllaneous, 25. 

Banka; National, 5; State, 19; Total Re¬ 
sources, $170,000,000; Savings Bank Deposits 
Total, $100,000,000. 

Theatres: I.egltimate, 1; Moring Pictures, 
23; Vaudeville, 2; Burlesque, 1; Mlaceibneous 
(Anditoriums. etc.), 10. Total number of aesta 
80,000, Inclndlag armory 7,000. 

Location; 130 miles from N. Y. City, 100 
from Philadelphia. Served by D. L. A W., 
D. A H., Jersey Central, Erie and Lackawanna 
A Wyoming Valley, which connects with the 
L. V. at PIttston (9 miles) and the Penn, at 
Wilkes-Barre (19 miles). 

Prinolpal Indnstrios: Coal mined In 1924 
valued at $180,000,000. Value of manafiii-tnre<l 
pruducta In 1928, laclndlng coal, $193,000,000. 
Scranton has 101 silk mills, and b the second 
Urgent silk city In D. 8. There are 653 mann- 
fseturing plants in Scranton, employing more 
help than in the coal mining Industry. 

* Manufacturing Estahlbhmoata, 658. Saqnoit 
' Silk lk>., Scranton Button Co., S<*ranton Lari- 

(U., lAckawanna Woolen MIIIk, D. L. A W. 
machine Bhi>ps, which are the railnwd's priu 
cipal shops. 

Special Information: Largest correspondence 
school in the world, employing 1,800 bands In 
Scranton. Nearly 3.000,000 students enrolled in 
these schools. Present enrollment U 150,000, 
which fairly represents the average number at 
one time. Scranton U the metropolb of the 

■ anthracite region. Scranton Is a cultured city 
and Its people especially devoted to muaic, 

I there being upward of 100 music teachers la the 
city. 

I, Rosidentbl Foatnros: City of home owners. 
Few tenements. On the Lai-kawaniia Trail, 

g 100 miles street railways. 

Betail Shopping Soetba; In the central part 
( of the city are about 24 blocks devoted to re¬ 

tail and wholesale buslaess. Also shopping cen¬ 
ters with good sbed stores In West Scranton, 

* South Scranton, East Scranton and North Scran¬ 
ton, and In adjoining mnnicipallty of Dunmore, 

1- which Is a part of Scranton In every way ex- 
1, cept that it has a separate horougli govern¬ 

ment. 

'■ Trading Area; On the north and northwest 
I; for 50 miles; on tho south 10 miles, on the 
II east 20 miles and on west 15 miles. 

Whobsalo Honses: Groceries, 16; Meats, 14; 
|. Fruits, 15; Hardware, 6; Dry Goods. 19; Mb- 

cellaneous Lines, Coal Companies, 72. 

I- Numhsr of Betail Ontleta for Nationally Ad- 
« vertlsod Froduets: Passenger automobile agencies, 
!; 61; commercial auto, agencies, 23; automobile 
I, accessories, 28; automobile tlK agencies, 27; 

bakers. 46; cigar stores and stands (inclndlng 
hotels), 329; confeettoners (Inclndlng hotel 

stands), 140; deltcatessen, 6; dressmakers, 62; 
druggists, 06; dry goods, 45; department store. 
4; electrical supplies, 24; fiorists, 28; fruits, 500; 
furniture, 31; furriers. M; garages (public), 60; 
grocers, 550; hardware, 30; Jewelry, 41; meat 
markets, 128; men's furnishing, 40; men's cloth¬ 
ing, 89; merchant tailors, KKl; milliners, .35; 
opticians, 15; photographers, 18: pianos (and 
mlscellanaous musical instruments), 15; radio 
supplies, 25; restaurants (Including hotels), 400; 
shoes, 89; sporting goods, 10; stationers, 6; 
women's spparM, SO. 

SHAMOKIN, PA. 
1920 PopulaUon, 22.000. 
City and Suburban Eatimats, 50.000. 
Native Whites, 65%; Foreign Bom, 35%; In¬ 

dustrial Workers, 36%; English Beadiag 96%; 
Families, 12,000. 

Schoob: Public Grade. 16: High, 4; Parochial, 
G; Number ef Pupils, 12,000. 

Churches; Baptist, 1: Chrbtbn Science. 1; 
Congregational, 1; Episcopal, 1; Hebrew, 1; 
Methodist, 8; Presbyteriaa, 1; Roman Catholic, 
*1; Mlscellaneons, 6. 

Banks: National, 4; State, 5; Total Besonrees. 
$70,000,000; Savings Bank Deposits Total. 
»63.000,000. 

Theatros: I.<egltlmate, 2; Moring Pictures, 6: 
Vaudevllb, 1; Mbcellaneous (Andltorinms. 
etc.), 4. Total number of seats, 12,600. 

Locstloa: Central Penasylvanb la lower re¬ 
gion of Anthracite belt. On Phils. A Readtng. 
la-btgh Valley, and Pennayivsnia B. Rds. City 
and trolley—connecting ■nbarbs. $1,000,000 
monthly paid to employes of collieries, silk, and 
other Indostrtes. 

Frineipal ladostriea: Coal aad silk, •voralU 
and hoalery mllb, railroad shopa. 

KannfaotaTlBg EatabHshmoata: 10; Leading 
Urms: J. H. A C. K. Cagle Silk Ce. 

Total valos af yaorly ontpnt of faoterios oa- 
timatod at: $30,000,000. 

ReaidoatUl Foatnros: One and two family' 
bouses; some apartmenb. Mostly private homes. 
Many new residential sections being opened. 

Retail Shoppiag fieottea: Independanee, Sbanm- 
kin. Market, Spmee, Second, and Sunbury Sts., 
III covered by trolley rootes. From 8 to 12 
blocks. 

Trading Area: Wltbia a radius of 19 milca 
>-;ich direction. 

Wholsaala Heasos: Grocarlss, •; Masts, 6; 
Fraits, 4; Hardware, 4; Dry Goods, 2; MIs- 
ivlbneoDa Uues, Candy Manufacturers, 6. 

Numhsr ef Retail Ontbts for NatlOBally Ad¬ 
vertised Prodnets: Passenger automobib agen- 
i-ies, 14; commerclsl auto, agencies, 4; antomo- 
bile accessories, 16; antomobila tire ngsnciea, 
21; laikera, 5; cigar stores and stands (Inclnd- 
ing hotels 1. 30; i-onfeetioners (Including hotel 
stands), 18; dellealesscn, 5; dressmakers. 16: 

dmgglstt, 18; dry goods, 9; doportmeat stnrss. 
8; electrical snppltes. 22; fiorbts. T; fruits. 'J$; 
furniture, 12; furrleru, 5; garages (public), 19, 
grocers, 178; hardware, 12; Jewelry, 8; nest 
markets, 28; man's furalablngs, 10, men's cloth¬ 
ing, included; merchant talbrs, 15; milliners. 1$. 
ii|iUctaas, 6; pBbtograpbem, 2; pianos (and nla 
cellaneous mnsleal Inatrumontt), 5; radio sup. 
idles; 6; rastsnrants (iaeladlng hoteb), IT; 
shoos, 16; sporting g'syds, 6; stationers. $; 
women's apparel, 17. 

See announcemssit om tUa page 

SHARON, PA. 
1920 FopnUtion, 21,727. 
City and Subnrban Eatimats, 60,000. 

Native Whites, 84%; Negroes, 1%; Foreiga 
Bom. 15%; Indnitriid Workors, 60%; EngUC 
Reading, 90%; Familiaa, 6,200. 

Sohoob: Psbllc Grade, 9; High, 1; Junior 
High, 1; Psrorhlal, 2; Number of Poplls, 4,306. 

Ohnrekos; Baptist. 2; Cbristlan Science, 1; 
Congrsgitlonal, 1: Episcopal, I7 Hebrew, 2; 
Metbodist, 2; Presbyterian, 2; Roman Catbidle, 
2; Miscellaneous, 7. 

Banka: National, 8; State, 1. 
Theatioa: Legltlmata, 1; Moving Pictures, 5; 

Vaudeville, 1. Total number of seats, 5,218. 

Location: On Pennaylvania-Ohio fitata Uaa 
midway between Plttabnrgh and Brie. Penna., 
Erb. L. S., P. A U B. and B. A O. By's. 

Principal Induatrias: Iron and steel, tin plate, 
tank cars, steel eastings, anto parts, electrical 
equlpmeat, hardware. 

Maanfsoturiag Establishmaata; Wadtlagboaae, 
Carnegie Steel Sbeion Steel Hoop, Amoricaa 
Steel Foundries, American Staol A Wlro. Amart- 
can Sbeot A Ha Ptata O*., Nattsoal Mallaabb 
Castbga Co.. Fotrotanm Iron Waeks, Sttndatd 
Tank Car Co., Aetna Foundry and Machine Co., 
Air Redaction Sales Co.. Keystone Eng. Co.. 
Ptekhaodo Mather Oo., Bellance Coal A Coke 
Co., Sharon Fire Brick Co., Sharon Hardware 
Mnf. Co., Sharon Pattern Worka, Sbarpavllle 
Boiler Works, Sharpsrille Furnace Co., Sheuangu 
Furnace Co.. Standard Slag Co.. Valley Mould 
A Iron Oo. 

Rooidoatlal Faatnroai Mostly two-otory homes. 
New residential section etertod in 1920 aad 
now mostly bnllt op with homos vnlned et 

’ $10,000 to $80,000. > 
Botnil Shopping Bootton: Coaflnod to small 

' dewotown sections 4 blotiks on Main St. sad 
side streets one block. 

Trading Aroa: Abont 29 miles north, east sad 
sooth. West 10 miles. Trolley from 5 large 
seburban towns and exceltent rotda bring ebop- 

• pern to Sharon. 
Wholsaala Honsos: Orocerleo, 4; Meats, 2; 

Fmits, 4; Usrdwate, 2. 

Nnahsr ef Betail OntUts far NsttoasUy AA- 
I vsrtlssd Prodneb! Paaaengsr automobile agenrlsa. 

Continued on page 208 

A Million Dollars 

A Month 
That’s the Amount Paid Out to 

Shamokin’s Industrial 
Wage Earners 

No Shut Downs No Hard Times 
Everybody Employed Wages High 

Building Boom Grows Daily 

Pennsylvania’s Most Promising Advertising Field 

The Shamokin Dispatch 
Has Dominated This Prosperous 

Field for 38 Years 

Recognized as the Home Paper of Shamokin, Pa. 

GEO. B. DAVID CO. 
National Advertising Repreaentativea 

110 Ea«t 42nd Sl„ NEW YORK 1411 Hartford Bldg, CHICAGO 
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Uhe 7*utUn^ "Potefer 
of your 
A.d'Oertidling Dollarj: 

That Power Will Touch the Topmost Limit in Percentage of Returns, if Invested 
in Space in the 

- READING 
READING 

PENNSYLVANIA 
Third Industrial City. 

Population, 132,000, including suburbs 

Shopping Patrons, 250,000 

Bank Deposits, $52,000,000 

Bank Resources, $74,000,000 

Bank Clearings, $180/100,000 

Retail Trade, over $100,000,000 

Industrial workers, 51,000 

Industrial wages, $62,000,000 , 

Industrial Capital, $120/100,000 

In the Reading District, in nearly 
1,000 mills, shops and factories, some 
500 separate commodities were turned 
out in 1923, yielding 

Industrial Products, 
Valued at $214,000,000 
The latest official statistics show the 

volume of leading industries of the 
Reading District, as follows: 

CHEMICALS and allied 
products . $4,066,500 

CLAY, GLASS AND 
STONE products .$3,466,900 

POOD and kindred prod¬ 
ucts .$13,698,800 

LEATHER AND RUB- 
BER goods .$3,367,900 

LUMBER and its products $3,823,500 

PAPER AND PRINTING 
industries . $4,969,400 

TEXTILES AND textile 
products .$86,106,100 

METALS AND METAL 
products .$66,170,300 

MINES AND QUARRIES $1,414,700 

CIGARS AND TOBACCO $8,041,900 

MISCELLANEOUS.$7,605,700 

Est. 1868 

This Is a Fact, Tested and Proven, Through 
a Course of Years, by the Experience of Amer¬ 
ica’s Leading Advertisers. 

The Dominant Newspaper of the Third 
Industrial City of Pennsylvania, and in One of 
America s Richest Regions. 

Covers its field completely at a low cost. 
The Sworn Average Circulation of the 

Reading Eagle for the Month of October, 1924, 

" 43,684 
COPIES A DAY 

Average daily circulation—1872. 2,505 
“ “ “ • 1882. 6,541 
“ “ “ 1892.11 >797 
“ “ “ 1902.17,028 
“ “ “ 1912.22,464 
“ “ “ 1922.37>o24 

Eagle circulation verified by the A. B. C. 

For detailed surveys, sample copies, advertising 
rates or any other information, write 

Reading Eagle Co. 
READING, PA. 

NEW YORK OFFICE; 225 Fifth Ave. 
CHICAGO OFFICE: 360 North Michigan Ave. 
SAN FRANCISCO OFFICE: 742 Market St. 

LOS ANGELES OFFICE: Times Bldg. 
Williams. Lawrence & Cresmer Co., Managers. 
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PENNSYLVANIA (Con’t) Schoob: Pnblle Qrade, 2; HIsb, 2; Jnnioi 
lli'.’li. ): N'liiiibt-r of I’lipiU, 1,400. 

Churdiet: Baptist, 1; Chrbttan SeicDce, 1; 
Kpbropal, 1; Metbc^Ut, 2; PreabyterlaD, 2; 

18; coBDit rrial aato. agenciei, 15; antomobile ac- Koman CatboUe, 1; UlaMUaocoas, 6. 
ceaaories, 20; aatomoMlc tire aKeneies, 17; bakera, _ . „ „ 
»; cigar atorea and stands (Inclndlng boteb), 
2.">: confectioners (including Ixttel Htands), 2i>: simrees, go,lUU,UUU. 

deUcatewen, 1; dressmakers, 20; dmggbta, 10; Theatres: Legitimate, 1; Moring Pictures, 2; 
dry goods, 7; department stores, 10; electrical VaudeTlile, 1; Miscellaneona (Anditoriusss, etc.), 
siipl.lies, «; fiorisls. 2: fruits, 12: furniture, «; j. x<dal number of seats, 2,600. 
furriers, 1; grucers, 80; hardware, 4; Jewelry, 
7; meat markets, men's clothing, 17; mer- Location: On main line of D. L. Jk W, Bail' 
chant tailors, 9; milliners, 12; optidana,' 7; road between New York and Buffalo, 80 ndlei 
photographers, 6; pbnos (and miscellaneous from New York. Terminal of Belridere DlTlaioi 
musical instruments), 8; radio supplies, 10; of Penna. Railroad, 84 miles from Philadelphia, 
restaurants (including hotels), 20; shoes, 11; Terminal of N. Y, B. & W. and terminal oi 
sporting goods, 7; stationers, 4; women’s ap- Wilkes-Barre & Ebstem freight line, Locatet 
pare], 14, tion on the Trail, and also north to Port Jerria 

Sm lumouncements oti thb page on I.ackawanna Trail, with bus line transports 

Member A. B, C. 

SHARON. PENN’A. 

7,232 Guaranteed Circulation 
$4,000,000 monthly payroll in the wonder¬ 
ful Shenango Valley, the greatest steel, 
iron and tin plate district in the world. 

The new Westinghouse plant, first units 
of which are completed, is now employing 
5,000 skilled workers and will ultimately 
employ thousands more. An appropria¬ 
tion of $17,000,000 has already been made 
to complete this plant. 

SHENANDOAH, PA. 
1920 Population, 24,726. 

City and Buburbaji Fail mats, 40,000. 

BatiTS Whites, 08.5%; Ksgroes, 0.1%; 
Foreign Bom, 81,4%; In^utrial Workm, 31%; 
English Beading, 80%; Families, 4,560, 

Sdmols: 16; Number of Pupils, 6,600. 

Churches: 27, 

Banks: 5; Total Resources, $9,000,000. 

Theatres: 4; Total number of seats, 2,200. 

Bssidentlal Featuros: One and two famil.r 
houses. t r - , . 

^tail Shopping Section: 22 blocks. 

Trading Area: Radios of ten miles. 

Bomber of Retail Ontbts for Bationally Ad- 
veftised Products: Passenger antomobile agen- 
ciea, 7; commercial ante, agencies, 4; antodM- 
bilf accessories, 10; antomobile tire agencies. 
10; bakers, 7; cigar stores and staaAs (inrlo^ 
Ing hotels), 8; confectioners (including hotdl 
stands), 14; dressmakers, 18; drugghts, 8; d^ 
gouilH, 10; department stores, 2; electrical sup¬ 
plies, 6; Sorists, 1; fruits, 8; furniture, 5; 
ganges (public), 14; grocers, 57; hardware, •; 
Jewelry, 3; meat markets, 18; men’s fomlsbingu, 
0; men’s clothing, 9; merchant tailors, 2; 
milliners, 7; opticians, 8; photographers, 7; 
pianos (and mlsceibneoos mnsical instruments), 
3; ‘ radio supplies, 6; restaurants (Inclndlog 
hotels), 15; shoes, 11; sporting goods, 3; 
stadioners, 2; women’s apparel, 3. 

Manufucturing BstabUuhmsats, 45. Kitsoas 
W'lolen Mills, Derry Silk Co., Monroe Silk Co.. 
N. T. 8. A W. Railroad Shops, Stronduhnrg Cut 
lilass Co., Elk Tanning Co., Analomtuk Paper 
Co., Galranbed Producta Co., Lenape Silk Co., 
Stanford Bilk Co., L. A. W. Silk Co., The 
Tanite Co. 

Annual output, $8,877,900. 

Special Information; Stroudsburg la located 
in the heart of the Pocono Resort Section, 
4 miles from Delaware Water Gap and 14 
miles fn>m Mount I’ocono, and prorldes the only 
shipping center in the entire resort region. Con¬ 
venient tccessahUity t8 both New 'Yeuk and 
Fhilad4|$)bia by gsllway and im|rond ^bways 
and leoatlgn oi^.-tbe .Iiackawati^ ^Trall -brings 
thousai^s Iff tog^sts to 7he town ^eai(F- 

Residential Features; Practically ail one 
■and twe-fsmU^-honsea with a - few-data. No 
tenements. Sfany beandNl bgmes un bill sec¬ 
tion are above the $10,000 class. Splendid broad 
streets with large shade trees add to the 
beauty of the remdential esctlon. 

Retail Shopping Section: Begins on Main 
Street at Eighth and continues on down Main 
Street to Third Street. One block north and 
one block south on Seventh Street and one block 
north on Sixth Street. 

Trading Araa; North, 25 miles; west, 25 
mites; sooth, '10 miles; east, 4 miles. The 
Delaware Bivar shuta off trade from the east 
except opposite Portland Bridge where trade la 
drawn from the Biairatnwn section, a distance 
nt 20 mtleo. 

The News Telegraph carries far greater 
volume of business—both classified and 
display—than any other paper in its field. 

SPECIAL REPRESENTATIVES 

R. R. Mulligan C. J. Anderson, Special Agency 
30 E. 42nd St., Chicago, Ill. 
New York 360 N, Michigan Ave., STROUDSBURG,. PA. 

mo Populatioa, 6,278. 

City and Suburban Estimate, M,926. 

Betive Whites, 9.3.6%; Nsgreet. 1.5% 

When You Want It Sold Why Readeri? 

Demand 

The Herald 

Selection of the best daily news¬ 
papers published in Pennsylva¬ 
nia cities of less than 25,000 
population, has been completed 
by students of the Community 
Daily Newspaper class in the 
department of Journalism of 
Syracuse University, Syracuse, 
N. Y. Eleven different depart¬ 
ments in which it is considered 
a newspaper should be judged 
formed the basis of a survey' 
conducted under the direction of. 
Prof. John O. Simmons of the 
journalism faculty. Seventy- 
five papers were entered in the 
survey by their respective ed¬ 
itors, six consecutive copies of 
each being submitted for the 
study. 

The result of the survey gave the 
Shnron, Pa., 

HERALD 
the following standing: 

Editorials First 
All Around Paper Second 
Front Page (Lib’l) Second 
Community Service Second 
Sports Second 

WILL SELL IT 
To Reach the Masses of Buyers 

In The Upper 
Shenango Valley 

one of the fastest growing and 
richest industrial centers in the 
world, you can accomplish your 
purpose 

WITH ONE COVERAGE COST 

by using this community’s 

One Big Newspaper 

You are welcome to use our serv¬ 

ice department—one of the most 

complete of the smaller cities. 

Surveys from the most respon¬ 

sible sources will be cheerfully 

made for adverti.sers and any 

information pertinent to cam¬ 

paigns will be furnished. Our 

service department will do any¬ 

thing within reason. Try it. 

The Herald is the only paper in the Upper Shenango Valley giv 

ing a full leased wire news service. 

Member Audit Bureau of Circulations 

/ 



Editor & Publisher for December 13, 1924 209 

PENNSYLVANIA (Con’t) 
(ud mtaecIUBMaa Basical laatiaBiatc). 1; 
radio loppUca, S: rcotaaraata (Incladlag botala), 
7; cboao, •; ap^loc (ooda, S; atatlaaMa, 1: 
womca'a apparaU •. 

Wlwlaaals TToaaaa; Orooerlea, 1; Maata, 1; 
Fnilta, 3; Confactloaen. 1. - 

Vnabar ad BotaU Oatlats for VattoMllr Ad- 
fertlaad Prodootai Paaaencar antomoblla agaoelaa, 
22; commercial auto, agoaclea, S; aatomobUo 
accessorlee, 13; aatomoblle tire agencies, 8; 
bakers, 4; dgar stoios and stands (laclndlng 
botrU), 26; confectioners (Inclndlng hotel 
•tands), IS; delleatassen, 4; dreaamakers, 4; 
druggists, 7; drj goods, 5; department stores, 2; 
electrical snppllss. 3; doriats, 2; fruits, 7; 
fumltura, S; fnrrlera, 1; garagas (pabllc), 8; 
grocers, 18; hardware, 4; jswelry, 3; meat mar¬ 
kets, 10; men’s famishing, 6; men's clothing 
6; merchant tailors, 5; milliners, 4; opticians, 
2; photographers, 8; pianos (and mtscellaneons 
musical Instmments), 3; radio supplies, 7; res¬ 
taurants (including hotels), 7; shoes, 8; sport¬ 
ing goo<ls, 3; stationers, 1; women's spparel, 8. 

SUNBURY, PA. 
1920 PopolaUon, 15,721. 

City and Bnborban Zatlmato, 30,000. 

NstiTS Whites, 97.6%; Vegroas, 0.1%; Tor- 
sign Bom, 3.3%; Indnatrial Workars, 33%; 
English Beading, 98%; Families, 3,948. 

Schools: Public Grade, 8; High, 1; Parochial, 
1; Number of Pupils, 3,750. 

Churchas: Baptist, 1; Christian Science, 1; 
Hebrew, 1; lletbodist, 3; Presbyterian, 1; Ro¬ 
man Catholic, 1; Hlscellaneoas, 6. 

Banks: National, 2; State, 2; Total Resources, 
$6,875,200. 

Theatres: Legitimate, 1; Morlng Pictures, 3; 
Total number ot seats, 2,800. 

Location: 64 miles north of Harrisburg at con¬ 
fluence of the north and west branches of the 
SuHUuehanna Rirer, on the Penna. R. R., D. L. 
ft W., and P. ft R. R. Ra. 

Principal Indnatilas: Silks, caskets, coal, lum¬ 
ber. rehlcles, cigars, waists, bed springs, dye- 
stntrs, grain, flour, sash, doors and Minds. 

Leading Finns, Home of Susquebanna Silk 
Mills. 

Residential Features; Principally one and two- 
story houses srith a few modem apartments and 
duplexes. 

Retail Shopping flection; On Market St., seren 
blocks; Third St., two blocks; Fourth St., two 
blocks, and sereral Intersecting streets. 

Trading Arsa: North to Williamsport; sontli 
to Harrisbnrg; east to Shamokin; west to Lewis- 
town; embracing sereral small communities and 
a pmeperoua farming district. 

Wholesale Houses: Groceries, 2; Meats, 1; 
Fruits, 2; Confectionery, 1. 

Number of BetaU Outlets for Nationally Ad- 
rertlsed Pndnots; Passenger antomoMle agen¬ 
cies, 7; commercial auto, agencies, 5; automo¬ 
bile accessories, 7; automoMle tire agencies, 7; 
bakers, 5; cigar stores and stands (inclndiog 
hotels), 12; confectioners (including hotel 
stands), 14; delleatessen, 1; dressmakers. 14; 
dmaglsts, 10; dry goods, 6; department stores, 
2; electrical supplies, 5; florists, 1; fralU, 3; 
furniture, 6: furriers, 1; garages (public), 8; 
grocers, 64; hardware, 8; lewelry, 5; meat mar¬ 
kets. 7; men's furnishings, 8; men’s clothing, 8; 
merchant tallora. 7; milliners, 8; opticians, 4; 
pliotograpbers, 8; pianos (and miscellaoeoaa mu¬ 
sical instmments), 4; radio supplies, 4; res- 
tsnrants (iiicinding boteU). 9; shoes. 8; sporting 
g'ssls, 1; stationers, 8; women's apparel, 4. 

Sas top roliBBia 3 ana 4, paga 8M 

SUSQUEHANNA, PA. 
1920 Population. 8,704. 

City sad flnburbaa Zstimats, 6,000. 

NatiTe Whites, 89.5%; Negroes, .025%; For- 
sign Bore, 10.25%; Indnstilal WeckeiB, 25%; 
English Beading, 97%; Families, 981 (Dwellings, 
802). 

Schools: Public Grade, 12; High 1; Parochial. 
1. Number of Puplla, 968; 500 In Pabllc—iOO 
In Parochial. 

Chnrchssi Bsptlat, 1; Congregational, 1; 
^iscopal, 1; Metbodlat, 1; Presbyterian, 1; 
Roman Catholic, 1; Miscellaneous; 1 Christian 
Missionary Alliance. 

Banka; National, 2; Total Reoonrees. $3,000,- 
000. 

nieatres: Hogan Opem House, Total number 
of seats, 800. 

Location: On Erie R.R. snd O. H. R.R. 

Mannfaotniing Zstablishmants; Brie R.R. re¬ 
pair shop and one furniture factory—Hiisqnehanns 
Furniture Co., one mattress factory-^osque- 
hanna Mattress Co. 

Special Information: Erie R.R. payroll here 
mns orer $250,000 per month. Rich farming 
section surround Susquehanna. 

Residential Features; Mostly one family homes. 
About 70% of the people own homes; 80% own 
cars. 

Retail Shopping Section; Main Street, 4 
blocks; East Msin, one block; Erie Are., one 
block; Exchange St., block and half; Franklin 
Are., half block; Grand St., block. Sereral 
“neighborhood" groceries. 

Trading Arsa: 20 miles. 

Number of Batall Oatlsts for Nationally Ad- 
rertissd Prodacta: Passenger automobile agencies, 
4; commercial auto, agenclea, 2; autoaobllo ac- 
cessortes, 4; automobile tire agenclea, 8; bakers, 
2; cigar stores and standa (Inclndlng hotela), 
8; eonfectienars (laclndlng hotel stands), 8; 
dreasmaksrs, 8; druggists, 2; dry goods, 4; 
departaeat storaa, 1; alsetrlcal snppUes, 2; 
florists, 4; fmits, 2; fnmitnre, 2: furriers, 1: 
garagsa (pablle), 6; grocers, 15; hardware, 8; 
jewelry. 2; meat aarkets, 8; asan’a fnmlsblng, 
1; men’s clothing, 8; merchant tailors, 1; mll- 
llsers, 2; opHdass, 1; photographers, 1; pianos 

TAMAQUA, PA. 
1920 PopnUtion, 13,863. 

City and Snbnrban Eatimsto, 19,500. 

Natirs Whites, 90%; Foreign Bom, 10%; Eng¬ 
lish Reading, 95%; Families, 8,000. 

Schools: Public Grade, 6; High, 1; Junior 
High, 1; Parochial, 1; Number of Pupils, 3,000. 

Churohoa: Episcopal, 1; Hebrew, 1; Metho¬ 
dist, 1; Presbyterian. 1; Roman Catholic, 1; 
Miscellaneona, 7. 

Banka: National, 2; State, 1; Total Besonrees, 
$8,130,964. 

Theatres; Morlng Pictures, 2; Miscellaneous 
(Auditoriums, etc.), 4. Total number of seats, 
4,000. 

Location: On Phils, ft Reading Railroad, Cen¬ 
tral Railroad of New Jersey, and Lehigh and 
New England R. R. Ontral termlnns (or P. & 
R., between Phils, and Williamsport and West¬ 
ern terminus for Central from New York. Ex¬ 
cellent shipping facilities with direct lines to 
Ph'.la. and New York. 

Principal Industries; Anthracite coal mining 
and railroad termlial. At weetera end of Le¬ 
high coal and narlgatton mining operation, also 
the Phils, ft Reading operation In the Schuylkill 
Valley. 

Manufacturing Eatablishmenta: 8. Leading 
Arms, Taniaqua Mfg. Co., Tanbee Knitting Mills, 
Bob ft Uoskind Shirt Factory, Breraley Mfg. Co. 

Total ralue of yearly output of factories esti¬ 
mated at $3,000,000. 

Special Information: Tamaqua Is one of the 
rapidly growing cities of Eastern Pennsylranla. 
Situated at the extreme southern end of the 
anthracite coal Held, its large deposits of hard 
coal bare only been touched. The coal com¬ 
panies bare recently opened up new operations, 
which are scheduled to bo the largest of their 
kind In the anthracite district. A new railroad 
claoslflcation yard has recently been under con- 
stractlon, and It is expected to be opened in 
December next. 

Residential Features: Consist mostly of sin¬ 
gle homes, well maintained, owned privately by 
Individuals. 

Retail Shopping Section: Extends from two 
Mocks from center of town on west to three 
blocks to east of central part, and north and 
south from Central part one block each way. 

Trading Area: Extends six miles east and 
west, and live miles north and south. 

Wholesale Houses: Groceries, 1; Meats, 1; 
Hardware, 2. 

Number of Retail Outlets for Nationally Ad- 
vertUed Froduets: Passenger automobile agen¬ 
clea, 12; commercial auto, agencies, 5; auto, 
accessories, 6; auto, tire agenclea, 6; bakers, 6; 
cigar stores snd stands (Including hotels), 10, 
confectioners (Including hotel stands), 8; deli¬ 
catessen, 1; dressmakers, 6; draggista, 5; de¬ 
partment stores, 2; electrical supplies, 3; flor¬ 
ists, 2; fralts, 6; furniture, 4: furriers, 2; gar¬ 
ages (pabllc), ii grocers, 20; hardware, 3; 
jewelry, 3; meat markets, 5; men's fumlshlngs. 
6; men’s clothing, 7; merchant tailors, 3; mil¬ 
liners, 4; photographers, 3; pianos (and alseel- 
laueous musical Instruments), 2; radio supplies, 
3; restaurants (Including hotels), 8; sboes, 6: 
sporting goods, 3; stationers, 2; women’s ap¬ 
parel, 5. 

Betail Shopplag Bsotisa: Cantor of shopping 
district of Corbet 8t. between grd and 5th 
Aves. Nine huslness blacks, along Corbett 8t. 
or south of It. with usual neighborhood stares. 
Corbet 8t. runs north and south to the river, 
with Lower 5tb, 4th and East 6th Avs. crossing 
It and comprising tho business blocks. 

Trading Arsa; Two miles north and south, 
along the Allegheny River and “Heights” dls- 
trlct. The West Penn trolley sad cross town 
trolley provide accommodations. 

Wholssala Houses: MlscsUaneous Lines; 8aad 
and Gravel 1, Conf. 1. 

Number of Retail Outlets for Nationally Adver¬ 
tised Products; Passenger automobile agenclea, 
11; commercial auto agencies, 3; sntoaaobllo 
accessories, 21; aatomoblle tiro agendea, 21; 
bakers, 7; cigar stores and stands (Inclndlng 
hotels), 54; confectioners (Including hotel 
standa). 12; dellcateasen, 1; dressmakers, 50; 
draggista, 5; dry goods, 11; department stotes, 
4; electrical supplies, 8; florists. 3; fruits, 8; 
furalture, 6; garages (pabllc), 17; grocers, 27; 
hardware, 6; jewelry, 8; meat markets, 13; 
men’s fumlshlngs, 10; men’s clothing, 18; mer¬ 
chant tailors, 5; milliners, 3; opticians, 3; pho¬ 
tographers, 2; pianos (sod mlsceUaneoas ansl- 
csl Instruments) 6: radio supplies, 3: restaur¬ 
ants (Inclndlng hotels), 5; shoes, 5; sporting 
goods. 8; stationers, 10; women’s apparsl, 18. 

TARENTUM, PA. 
1920 PopnlaUoa, 8,964. 

City and Suburban Estimate. 35.000. 

Native Whites, 70%; Nsgiees, 5%; Fsrelga 
Bora, 25%; Industrial Workers, 80%; Emg-il.ii 
Reading, 86%; FamiUes, 1,692. 

Schools: Public Grads. 8; High, 1; Junior 
High. 1; Parochial, 2; Number of PupUs, 2,107. 

CBurchea; Baptist, 2; Episcopal, I; Hebrew, 
1; Methodist, 4; Presbyterian, 5; Roman Catho¬ 
lic, 3; Miso'llaneons: Lntberan, 4; Others, 5. 

Banka: National, 2; State, 2; Total Be- 
-ources. $7 Savings Bank Deposits 
Total. $6,235,791 

Theatres: Legltimste, 1: Moving Pictures, 4; 
Miscellaneona (Andltorlums, etc.), 1; Total num¬ 
ber of seats, 2,600. 

Lscatien; On Allegheny River 33 mllee north¬ 
east of Pittsburgh. Penn. R.B. Good steam¬ 
boat navigation to Pittsburgh and senth. Trol¬ 
ley connection with Pittsburgh. 

Prinoipal ladnstriss: Steel, plate glass, paper 
mill, bottle factories, sand and graval. 

Manufacturing Estahlishmsnts, 7. Loading 
Arms: Pittsburgh Plate Glass Co., Allegheny 
Steel Co. 

The Indnstrlal ontput In dollars below includes 
that of tbs Allegheny Steel Co., which la not 
In the city limits, but In which plant 2,0(X) 
Tarentum men are employed. 

Total value of yearly output of factories esti¬ 
mated at $27,000,000. 

Special Information: Tarentum la in heart of 
western Pennsylvania coal Helds, although none 
of the mines are within city limits. Coal output 
within a 12 mile radius la second to none In 
this part of state. 8,000 of 30,000 city and sub- 
nihan population are union miners and their 
families. Future growth of the district and 
further development of coal lines depends on 
canalisation or damming of the Allegheny River, 
which la now under leirlslative coiislderstlen. 
Two dams are completed and two others under 
oonatraction. 

Residential Featurss; Tarentna la a borough 
of middle class rsaldences, in only one street 
are tenement and crowded living (luarters found. 
Average borne two story stractors. 30% of brick. 
Bxtronie heights district Is tbs center of flnest 
homes, colonial, bungalow types of brick and 
stucco. 

TITUSVILLE, PA. 
1920 Popnlatlsa. 8,433. 

City and fluburbaa BsHmato, 10,000. 

Native Whites, 80%; Nagroos, 2%; Forolga 
Bom, 18%; Industrial Wsrksrs, 30%; EngiUh 
Reading. 95%; Famlllss, 2,550. 

Schools: Public Grade, 4; High, 1; Junior 
High, 1; ParocbUI. 2; Number of Pupils, 1,745. 

Ohnrohss: Baptist, 1; (^irtstlan Sclenca, 1; 
Congregational, 1; Episcopal, .1; Hsbrsw, 3; 
Methodist, 4; Presbyterlaa, 1; Ronun Catholic, 
2; Mtsccllancoos, 8. 

Banks: National, 1; State, 2; Total Resoarees, 
$11,167,968.83; Savings Bank Deposits Total. 
$4,002,825.38. 

Theatres: I.egltlmats, 1; Morlng Plcturas, 1. 
Total number of seats, 2.060. 

Looation: Titusville Is situated in the ex¬ 
treme eastern part of Crawford Oiwty, about 
100 miles north of Pittsburgh, and W miles 
southeast of Erie, and Is served by Pennsylvania 
and New York C^ratral Railroads. 

Principal Industries: Iron, steel and oil. 

Manufacturing Establialunsats, 15. Ths Tltus- 
vllls Iron Works Co., Tltuavllls Oil Works, Tho 
American Radiator Co., American Oil Works, 
The Cyclops Steel Co.. Ths Schatt ft Morgan 
Cutlery Co., Titusville Forge Co., Crew I.«vlck 
Co.. Oil Creek Reflning cio. 'I^otal value of 
yearly output of factories estimated at $22,- 
.too.ooo. 

Special Information: Titusville Is the birth¬ 
place of the oil Industry snd a considerable 
quantity of high grade Pennsylvania emde oil 
Is still produced in the region roundabout. 

Residential Features: No tenement section; 
large majority of residents own their own homes, 
which are of substantial type. There ars also 
many handsome residences, 'ntusvllle being 
credited with 80 millionaires. 

Retail Shopping Section: 8|irlng St., 3 blocks 
west. 1 block east; Diamond 8t.. 1 block sost; 
Franklin St., 1 block north, 2 blocks, south; 
Ontral Ave., 2 blocks west. 2 blocks east, and 
a few outlying sections with grtM-ery, meat and 
other small shops. 

Trading Arsa: Extends about 15 miles in all 
dinctlons. 

Wholesale Houses: Grocerlse, 1. 
Number ef .Retail Outlets for Nationally Ad¬ 

vertised Products; Passenger automobile agencies, 
5; commerelal auto, agencies, 7; antonrablle ac- 
ceeaorles, 17; automobile tiro agenclee. 16; bak¬ 
ers, 3; cigar stores and stands (including ho¬ 
tels), 13; confectioners (Including hotel stands), 
5; delicatessen, 1; dressmakers, 18; dragglsU, 
5; dry goods, 6; department stores, 2; electri¬ 
cal supplies, 2; florists, 2: /mlts, 4; furniture, 
5; garages (public), 13; grocers, 43; hardware. 
4; jewelry, 5; meat markets, 14; men’s fur¬ 
nishing, 9; men’s clothing, 9; merchant tailors, 
3; milliners, 8: opticians, 1; photographers, 2; 
pianos (and miscellaneous musical Instmments), 
3; restaurants (Including hotels), 20; shoes, 7; 
sporting goods, 2; stationers, 8; women's ap¬ 
parel, 9. 

BoOer ft Hester Wsvks, J. C. Stine Foundry, 
Wilson Chemical ft Mfg. Ce.. Barr Mfg. Os.. 
F. D. Beyer Plaalag MtU and Pwtaet »lrt 
Mfg. Co. 

Special laformatisa: On Wm. Peon Highway 
and Horseshoe TVall. Mineral rseources, shale, 
ganlster rock, limestone, clay and sands. Whotn- 
sale center. Ansnal postal receipts $1,760,- 
566.57 ; 36 out- and 86 incoming maba daily. 

Residential Fsaturea: Bssidaatial 
mainly one-family houses, private 
dominating. Labor and capital blend to the 
highest degree, which accounts (or practically 
the entire town being composed ef attraetlvn 
and wall kept resldeacsa. 

Rstail tapping IsoUan; Five Mocks on 10th, 
4 blocks on Penn. Ave. Convenient to bus, trol¬ 
ley and steam lines. Neighborhood stores. 

Trading Area: 30 miles north and south and 
10 miles east and wsst, trolley and bus connee 
tion. 

Wholesale Houses: Grocertss, 3; Meats, I; 
Fruits, 3; Hardware, 2; Mlscellansons Lines. 
Drugs, Coffee, Tea, Sugar. 

Nnmher ef Betail Outlets for Natienally A^ 
vertised Preduota: Passenger automobile agenclaa, 
14; commercial auto, agenclrs. 5; aatomoblle ac¬ 
cessories, 5; automobile tire agendas, 7; bak¬ 
ers. 3; clgsr storss and standa (inclndi^ ho¬ 
tels), 22; confsctloaern (Inclsdlng hotel standa), 
9; dellcatessan, 3; dreesmakers. 30; druggists. 
6; dry goods, 8; department stores, 8; electri¬ 
cal snppllss, 3; florists, 3; fmits, 11; furniture. 
3; furriers, 1; garngee (public), 10; groeocs, 
26; hardware, 4; jewelry, 4; meat markets, 13; 
men’s fnralshlnp, 9; men’s clothing, 9; mer¬ 
chant tailors, 8; mllllnets, 6; optldans, 3; pho¬ 
tographers, 3; planes (and mlaeeUaosous muM- 
cal instrumeato). 1; radio snpplles. 3; rssUnr- 
ants (Including hotela), 18; sboes, 6; sporting 
goods, 2; sUtloners, 3: women’s apparel. 6. 

UNIONTOWN, PA. 
1926 Pepulatlea. 15,092. 
City and Babarban Estlmats, 28,000, 

Native Wkltee, 60%; Nsgissa, 23%; Fernign 
Bom. 18%; Industrial Workers, 40%; Engllak 
Reading, 90%; Families. 8,647. 

SchooU: Public Grade. 7; High. 1; PsrochiaL 
2; Number of Pupils. 3.844. 

Churobes; Baptist, 1; EplseopaL 1; Hsbruw. 
1; Methodist, 1; Presbyterian, 8; Roman (Mth- 
ollc, 2; Miscellaneous, 10. 

Banks: Natleaal. 3; SUU, 4; Total Resoarees. 
$24,000,000; Savings Bank Deposits ToUl, $8,- 
8(1,000. 

Thoatras: Legitimate, 2; Moving Pictures. 3; 
Vaudeville. 1; Miscellaneous (Audltorinins, stc.), 
1. Total number ef seats, AOOO. 

LooaUoa: P. R. B.. B. ft O. snd West Penn 
Ry. Co. 

Principal Industries: Coal mining, coke, ra¬ 
diators and enamel ware, lumber and brick. 

Manufacturing Establiahmauts, 1. Leading 
Arms, Rlcbmoud Radiator Co. 

Special Infsrmatisn; located on Natiaual 
like and surrounded by rich cosl flelds. 

Wholesale Houses: Groceries, 2; Meats, 3; 
Fruits, 3. 

Nnmher ef Rstail Dutleta for Natisaally Ad- 
vertiaed Products: Passenger automobile agencies, 
14; commercial auto, agencies, 4: automobile ae- 
cessorlee, 22; automobile tire agencies, 10; bak¬ 
ers, 3; cigar stores snd stands (Including ho¬ 
tels), 25; confectioners (Including hotel stands), 
40; delicatessen, 2; dressmakers, 3; druggists, 
8; dry goods, 4; department stores, 3; electri¬ 
cal supplies, 10; florists. 4; fralts, 30; furalture. 
7; garages (public), 14; groeeru, 25; bardwars, 
6; jewelry, 4; meat markets. 8; men’s fnralah- 
Ings, 6; men’s clothing, 4; merchant talleru, 
10; milliners, 8; opticians, 3: photographsra, 8; 
plsnos (and miscellaneous musical Instmments), 
4: radio supplies. 8; restaurants (Including ho- 
leNl. 14- shoes. 6: sporting gissls. 2; sistioners. 
2; women’s apparel, 4. 

TYRONE, PA. 

WARREN, PA. 
1920 Populatlou, 14,250. 
atr and Buburbaa Estlmats. 20,000. 
Native Whites. 90%; Fereign Bora. 10%: In¬ 

dustrial Workers. 25%; EngUak Raadiag, 96%: 
FamUias. 3.500. 

Bcheels: Public Grade. 6: High. 1; Parochial. 
1; Number of Pupils, 3,200. 

Churches: BspHst, 2; (%rlstlan Science,'ll 
('ongregatlonal. 1; Episcopal, 1; Hebrew. 1; 
Mrthodbt, 4; Preebyteiian. 1; Roman OathsUe, 
2; MIscellsneons. Lutheran. 2; Brethren. 1; 
Naxarene. 1; Evangelical, 3. 

Banks; Nsllousi, 3; Htate. 2; Total Resources. 

tCi's/isecd on pagf 210) 

1920 Population, 9.270: l!t24. lO .'SSi 

City and Suburhan Estimate, 16.000. 

NaUve Wkltee, 90%; Negroes, 2%; Fereign 
Bore. 8%; Indnstrlal Workers. 10%; English 
Readiiv. 97%. 

School: Pabllc Grade. 3; High, 1; Parochial. 
1; Number of Pupils, 3.200. 

Churebes: Baptist, 1; Episcopal, 1; Metho¬ 
dist, 4; Presbyterian. 1; Roman Catholic, 1: 
Miscellaneous. 2. 

Banks: National. .5; Total Resources. $5,500, 
OOO; Savings Bank Dcpoelts Total, $2,000,000. 

Theatres: Ix-gltlmate. 1; Moving Plctores. 2; 
MUcellaotons (Auditoriums, etc.), 8. Total 
number of seats, 2,165. 

Location: On main line P. R. R., midway 
hetwe-n Harrisbnrg end Pittsburgh. Janction f^ll tViHt' VacanCV OH 
point Junction point of I. I> T Tyrone A Way lO 1111 inai Utx 
Clearfleld; Bald Ragle branches of P. B.B. open 
up coal and coke regions of Csmbris and Clear¬ 
fleld counties. Direct conueetlons north, south, 
east and west; 50 passenger, 200 freight trains 
daily. Trolley connection with neighboring 
towns. Bus lines. SUte bigbwaya 

Priaeiyal Industries: Paper, shirts, drugs, 
bailer and foundry werks. railroad shops,-heat¬ 
ers, planing mills. 

Maanfaetnring Estahlishmsats. 1C I.«sdlng 
arms, W. Vs. Pulp ft Paper Co., Reader Bros. 
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PENNSYLVANIA (Con’t) 

Warren (con’t) 

$28,699,629.58; Savlogi Bank Depoalta Total, 
$18,683,286.01. 

nieatres! I.<egitlmate, 1; Moving Plctares, 1; 
Taudeville, 1. Total Domber of seats, 2,200. 

Locatioa: On AIlegheoT River, 160 miles 
above Pittabnrgb; on main line of Pbiladelpbia 
and Ebrle Division of Pennsjlvania; D. A. V. 
brancb New York Central; Bnffalo and Alle- 
gbeny Valley division of I’ennsylvania. Trolley 
service to Jamestown, N. Y., and Sbeffleld, Pa. 
Hourly bns service to Yonngsvllle, Pa., and 
Siigaigrove, Pa. 

Principal Indnatrles: Petroleum redoing, fur¬ 
niture manufacture, sheet metal construction, 
axe and tool manufacture; patent medicine 
manufacture, cbemical maoufactnre, car repair 
sbops, mall order bouses, Conewango Furniture 
Ce.. Warren Furniture Co., Crescent Furuitnre 
Cb. 

Xannfaetnring Establishments, 94. Strutbers 
dc Wells Co., Warren Axe dc Tool Co., New 
Process Co., Piso Co., 9 independent oil re- 
dneries. Total valne of yearly output of fac¬ 
tories estimated at $20,000,000. 

Special Informatioa: Warren bas nine inde¬ 
pendent petroleum rednerles, and, being located 
in tbe center of Pennsylvania oil delds, is one 
of tbe largest producers of petroleum products 
In tbe United States. Is also a center for tbe 
manufacture of bigb grade furniture. 

Residential Features: More than 78 per cent 
of tbe people own their own homes, which are 
mainly one-family dwellings. There are no 
tenements and no **poor" section. A number 
of residents of tbe city have made fortunes in 
oil and lumber, some of these owning homes 
valued at upwards of $100,000. 

Retail Shopping Bootion; Extends from Pop¬ 
lar St. on Pennsylvania Ave., 9 blocks east to 
Crescent St.; 2 blocks on IJberty 8t., Trsm 
Pennsylvania Ave. to Market St., and 1 block 
on Hickory St., from Pennsylvania Ave. to 
Third Ave. 

Trading Area; Extends north 16 miles to New 
York State line; west 16 miles, south 20 miles 
and east 20 miles. The towns in the trading 
area being connected to Warren by trolley lines, 
bos lines and bard surfaced roads. 

Wholesale Houses; Groceries, 2; Meats, 2; 
Fruits, 2; Hardware, 1; Miscellaneous Lines, 2 
bread and bakers’ goods, 2 candy, 2 soft drinks, 
S cigars, 1 ice cream. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Prodncts: Passenger automobile agencies, 
14; commercial auto, agencies, 7; automobile ac¬ 
cessories. 9; automobile tire agencies, 9; bak¬ 
ers, 0; cigar stores and stands (including ho¬ 
tels), 12; confectioners (including hotel stands), 
14; delicatessen, 1; dressmakers, 16; druggists, 
6; dry goods, 7; department stores, 1; electri¬ 
cal supplies, 3; dorlsts, 5; fruits, 4; furniture, 
6; furriers, 1; garages (pnblle), 7; grocer.s 47; 
hardware, 5; Jewelry, 7; meat markets, 14; 
men’s fumisbing, 8; men’s clothing, 8; mer¬ 
chant tailors, 7; milliners, 8; opticians, 5; pho¬ 
tographers, 6; pianos (and miscellaneous musi¬ 
cal instruments), 3; radio supplies, 4; restaur¬ 
ants (including hotels), 15; shoes, 6; sporting 
goods. 3; stationers, 2; women’s apparel, 7. 

WASHINGTON, PA. 
19S0 Population, 26,340. 

City and Suburban Esttmato, 46,000. 

Native Whites, 80%; Hagroos, 15%; Foroign, 
5%; Zndnstrlal Workers, 15%; English Reading, 
92%; Families, 6,137. 

Schools: Pnblle Grade, 8,700; High, 700; 
Junior High, 200; Parochial, 230; Number of 
Pupils. 4,830. 

ChnnAes: Baptist, 2; Christian Science, 1; 
Episcopal, 1; Hebrew, 1; Methodist. 8; Presby¬ 
terian. 5; Roman Catholic, 2; Miscellaneons, 2. 

Banks; National, 8; Stats, 8; Total Resonrees, 
$29,000,000; Savings Bank Deposits Total, $7,- 
000,000. 

Theatres: legitimate, 1; Moving Pictures, 6; 
Miscellaneons (Auditoriums, etc.), 1, ’Tbtal 
number of seats, 5,000. 

Location: On Penna. and B. R O., Waynee- 
burg and Washington connecting railroad be¬ 
tween Penna. and B. A O. Buses connect coun¬ 
ties of Washington and Greeb, and trolleys with 
PitUburgh, 32 miles distant. 

Principal Industries; Glass Jars, tableware, 
cathedral glass, woven wire glass, window glass 
(7 glass factories), tinplate. 

Maanfactnrlng Establishments, 26. Leading 
arms, Basel-Atlas Glass Os., Highland GluSs 
Co., Sidway-Topliff Co., Dnncan-Miller Glass Co., 
Washington 170 Plate Co., Tyler Tube A Pipe 
Co., Pittsborgh Sheet Gloss Co. Total value of 
yearly output of factories estimated at $45,000,- 
000. 

Special Information; One of tbe largest glass 
mnufacturing centers In the country. Large toy 
factory. ’Two large coal mines in dty limits. 
The George Washington Hotel, costing $2,000,- 
000. is owned by WIO comnuiiitty KtockholderH. 

Residential Featnres: 90% homes owned, pri¬ 
vate honsee predominating. Several very Sne 
residences ranging from $75,000 to $500,000. 

Retail Shopping Bectlon: Main and Chestnut 
Sts., 6 blocks each. 

Trading Area; 25 miles in each direction, cov- 
ered by buses, trolley, railroads and improved 
highways. 

Wholesale Houses: Groceries, 2; Meats, 1; 
Fruits, 1. 

Humber of RstaU Outlets for Hatioaally Ad¬ 
vertised Prodncts: Pasaei:ger automobile agencies, 
18; commercial auto, agencies, 6; antomoblla ac- 
esseorles, 14; automobile tire agendea, 8; bak¬ 
ers. 16; dgar stores and stands (Indudlng bo- 
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tels), 9; confectioners (including hotel stands), 
22; delicatessen, 3; dressmakers, 16; druggists, 
12; dry goods, 10; department stores, 1; electri¬ 
cal supplies, 8; Sorists, 3; fruits, 20; furniture, 
5; furriers, 3; garages (public), 8; grocers, 102; 
hardware, 5; Jewelry, 6; meat markets, 22; 
men’s furnishings, 6; men’s clothing, 18; mer¬ 
chant tailors, 4; milliners, 7; opticians, 8; 
photographers, 4; pianos (and miscellaneons mus¬ 
ical instruments), 2; radio supplies, 5; restau¬ 
rants (including hotels), 10; shoes, 7; sporting 
goods, 3; stationers, 4; women’s apparel, 8. 

WAYNESBORO, PA. 
1980 PcqjnUtion, 9,780. 
City and Suburban Estimate, 20,000. 

Native Whites. 98%; Negroes, .015%; Foreign 
Bom, .005%; Industrial Workers, 85%; English 
Reading, 99%; Families, 2,200. 

Schools; Public Grade, 24; High, 1; Junior 
High, 2; Number of Pupils, 2,100. 

Churches; Episcopal, 1; Methodist, 1; Pres¬ 
byterian. 1; Roman Catholic, 1; Miscellaneous, 
Lutheran, Baptist, Brethren, Mennonite, First 
Br. Reformed, Christian Br., Br. in Christ, 2; 
United Brelbreti, A. M. B., (Iosih-I Hall. 

Banks: National, 2; State, 1; Total Resources, 
$10,300,000; Savings Bank Deposits Total, $5,- 
500,000. 

Theatres: Legitimate. 1; Moving Pictures, 2; 
Miscellaneous (Auditoriums, etc.), 2. Total num¬ 
ber of seata, 2,500, 

Location; In southern Pennsylvania 70 miles 
southwest of Harrisburg (State Capital), near 
.Maryland line, in tbe Cumberland Valley. Is 
served by Penn R. B. and Western Maryland 
ily. Has excellent trolley service on lines of 
I’litoniac-Edison Co. System of electric buses 
op<-rates over suburban trade territory. 

Principal Industries; Manufacture ice mak¬ 
ing and refrigerating machinery, grinders, bolt 
cutters, not threading machines, tractors, 
threshers, sawmills, engines (traction and port¬ 
able), vises, electric program clocks, garage 
equipment, nut facing machines, nut locks, en¬ 
gine bronses. Journal bearings, self-opening die 
beads, collapsible taps, pipe nipples, card index 
machines, automatic phonographs, reamers, un¬ 
derwear, men’s clothing, hosiery. 

Manufacturing Establishments, 12. Leading 
8rms, Frick Co., Landis Tool Co., Emerson- 
Brantlngbam Co., Landis Machine Co., Bostwlck- 
Lyon Bronxe Co., Victor Tool CO., Wayne Tool 
Mfg. Co., Waynesboro Knitting Co. Total value 
of yearly output of factories estimated at $12,- 
(100,000. 

Special Information; Waynesboro is tbe cen¬ 
ter of a rich agricultural, fruit-growing and 
dairying section. Is buying center for Blue 
Ridge Summit and Pen Mar Summer resorts, 
w'here there are numerous large hotels and board¬ 
ing houses. Town has no foreign population 
Majority of workmen own their homes. 

Residential Featnres; Residence section made 
up wholly of private homes, with no tenement 
sections. New and restrict^ residence section 
now growing. 

Retail Shopping Section; Extends over four 
blocks on main business stret. Business section 
is extending alto to four Mocks on two streets 
intersecting the main business street. 

Trading Area: Extends 10 miles north, south, 
east and west, and includes a number of smaller 
towns. Greencastle, Pa., with population of 
aiiont 2,.500. is iuc'nded in this trade territory. 
On special trade days buyers are brought to 
Wa.vneaboro frou, an area much more extensive. 

Wholesale Houses: Groceries, 1; FYults, 1; 
Miseellaneous Lines, 1 Tobacco and Cigars. 

Number of Retail Outlets fox Nationally Ad¬ 
vertised Products: Passenger automobile agencies, 
15; commercial auto, agencies, 6; automobile se¬ 
ct ssories, 10; automobile tire agencies, 12; bak¬ 
ers. 2; cigar stores and stands (incindine ho¬ 
tels), 20; confectioners (including hotel stands), 
10; dressmakers. 10; druggists, 5; dry goods, 7; 
•Icfiartment stores, 4; electrical supplies, 6; 8or- 
ists, 3; fruits, 5; furniture, 4; furriers, 1; 
garages (public), 10; grocers, 30; hardware, 4; 
j-wi-lry. -t; meat markets. 6: men's furnishlnr. 
8; men’s clothing, 6; merchant tailors, 5; milll- 
ners. 6' opticians. 3; photographers. 2: piano-- 
(and miscellaneous musical Instruments), 3; 
radio supplies, 6; restaurants (including hotels), 
12; shoes, 12; sporting goods, 2; stationers, 3; 
women’s apparel, 6. 
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WEST CHESTER, PA. 
1920 Population, 11,717. 

City and Suburban Estimate, 12,6(XI. 

Native Whites, 77%; Negroes, 20%; Foreign 
Bom, 8%; Indnstrial Workers, 16%; English 
Heading, 98%; Families, 8,500. 

Schools: Pnblle Grade, 4; High, 1; Parochial, 
1; Number of Pupils, 2.827, 

Churches; Baptist, 3; Christian Science, 1; 
Episcopal, 2; Hebrew, 1; Methodist, 8; Presby¬ 
terian, 3; Roman Otholic, 1; Miscellaneous, 4. 

Banks; Nattonsl, 2; State, 3; Total Resonrees, 
$I0,522,.331.37; Total Bank Deposits, $4,585,- 
900.59. 

TTheatres: Legitimate, 1; Moving Pictures, 2; 
Miscellaneous (Auditoriums, etc.), 4. Total num¬ 
ber of seats, 8,000. 

Location; In southeastern section of Chester 
Co. on P. R. R., 22 miles west of Philadelphia. 
Rapid transit connection with Philadelphia, 
Coatesvillc, Kennett Square, with lines connect¬ 
ing elsewhere. Bus lines to W-.lmington. Potts- 
town, Chester. Norristown, etc. P. R. R. bmneb 
connecting -with main line at Frazer. 

Prineipal Industries; Wheels, cream separa¬ 
tors, milking machines, shipping tags, gasoline 
engines, nurseries, crayon. 

Manufacturing Establishments, 12. Leading 
6rms. Hoopes Bros. A Darllnirinn Spoke and 
Wheel Works, Sharpes Separator Co., Schramm 
Co., gasoline engines; Denney ’Tag Co., Keystone 
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Tag Co., Sharpies Milker Co., Hoopes Bros. A 
Thomas, Morris Nursery Co., Brandywine Nurs¬ 
eries, National Crayon Cb. Combined value of 
farm and shop prodncts in Chester Co. in 1920 
was $140,211,801. Total value of yearly output 
of West Chester, estimated at $7.(100.000. 

Special Information: State Normal, Darlington 
Seminary, St. Aloysios Academy and Summer 
School of music located here. One of tbe rich¬ 
est agricultural counties in tbe United States. 

Residential Featnres: Private homes predomi¬ 
nate. Number of apartment bouaes recently 
erected. Many retired persons make their homes 
here, while others are eiigugeil In biisliiesH in 
IMiiladelphia. Severiil Hue buibliiig sites which 
siirroiiiid the (own lire lieing developed. 

Retail Shopping Section. Four blocks on Gay 
and Market Sts., which run parallel; two or 
more on Walnut, High and Church Sts., crossing 
Gay and .Market. 

Trading Area: 10 miles north, south, east and 
west. Excellent trolley and bus service and 
good roads bring many shoppers to town. 

Number of Retail Outlets for 'Nationally Ad¬ 
vertised Products: Passenger automobile agencies, 
13; commercial auto, agencies, 3; automobile ac- 
i-esKon.-a. 12; aniomohlle (in- airi-ncli's, I; bak- 
era, 6; cigar stores and stands (including ho¬ 
tels), 15; confectioners (including hotel stands), 
12; dressmakers, 10; druggists, 10; dry goods, 
6; department stores, 1; electrical supplies, 3; 
florists, 8; fruits, 7; furniture, 4; furriers, 1; 
garages (public), 11; grocers, 46; hardware, 3; 
Jewelry, 6; meat markets, 10; men’s fumish- 
lugs, 8; men’s clothing, 7; merchant tailors, 8; 
milliners, 9; opticians, 8; photographers, 3; 
pianos (and miscellaneous musical Instruments), 
1; radio supplies, 3; restaurants (including ho¬ 
tels), 13; shoes, 6; sporting goods, 4; stationers, 
3; women’s apparel, 4. 

WILKES^BAl^E, PA. 
1980 FopuUtion, 78,000, 

City and Suburban Estimate, 250,000 (22 sur¬ 
rounding towns and mining boroughs). 

Native Whites, 79.5%; Negroes, .8%; Foreign 
Born, 19.7%; Industrial Workers, 24%; English 
Reading, 80%. 

SchooU: Public Grade, 13,000; High, 2,000; 
Parochial, 2,000; Total Number of Pupils, 
17,000. 

Churches: Baptist, 6; Christian Science, 1; 
Congregational, 2; Episcopal, 3; Hebrew, 7; 
Methodist, 13; Presbyterian, 8; Roman Catholic, 
20; Miscellaneous, 10. 

Theatres; Legitimate, 1; Moving Plctares, 
16; Vaudeville, 3; Burlesque, 1; Miscellaneous 
(.Auditoriums, etc.), 2. 

Location: On east bank of Susquehanna River. 

Prinoipal Indiutries: Anthracite mining gives 
85% of wealth. ’Tbird largest silk throwing 
and weaving center in country. Iron works, 
locomotives, cement machinery, axles, lace mills, 
railroad sbops, chocolate works, wire rope, etc. 

Manufacturing Establishments: Leading firms, 
T.i'liigli Valley Coal Co., Lebigli A WIlkHs llarn- 
Coal Co., Susquehanna Coal Co. and a number of 
Independents, including Kingston Coal Co., Vul¬ 
can Iron Works, Sheldon Axle A Spring Co., 
Planters Nut A (hiocolate Co., Hazard Mfg. Co. 

Special Information: Junction point between 
eastern and mid-western markets. Seldom af¬ 
fected by depression on account of diversified 
interests. 

Residential Featnres: A city of beautiful 
homes, with scientific playground system and 
acres of parks surrounding residential sections. 

Retail Shopping Section: 115 miles of trolley 
track throughout Wilkesbarre and suburbs, 155,- 
000 people in one-fare limit, 250,000 within two- 
fare limit. Adequate bns lines. 

Trading Area: Total retail zone 485,000 
people. Within wholesale zone 1,423,695. 

Wholesale Hotues: Groceries, 18; Meats, 10; 
Fruits, 21; Hardware, 4; Dry Goods, 5. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Prodncts: Passenger automobile agencies, 
50; automobile accessories, 60; automobile tire 
agencies. 16; bakers, 38; cigar stores and stands 
(including hotels), 50; confectioners (including 
hotel stands). 111; delicatessen, 10; druggists. 
48; dry goods, 35; department stores, 15; elec¬ 
trical supplies, 18; florists, 12; fruits, 27; furni¬ 
ture, 24; furriers, 7; garages (pnblle), 43; 
grocers, 341; hardware, 17; Jewelry, 82; meat 
markets, 80; men’s furnishings, 25; merchant 
tailors, 64; milliners. 23; opticians. 16; photogra¬ 
phers, 10; pianos (and miscellaneons musical 
instruments), 12; radio supplies, 4; restaurants 
(Including hotels), 55; shoes, 27; sporting goods. 
5; stationers, 4. 

WILLIAMSPORT, PA. 
1980 PopnUtion, 42,000. 

(Hty and Suburban Estimate, 50,000. 

Native Whites, 91.2%; Negroes. 2.5%; For¬ 
eign Bom, 6.3%; Families, 10,000. 

Schools: Public Grade, 15; High. 1; Junior 
High, 1; Parochial, 2; Number of Pupils, 8,305. 
(l)lcklnson Seminary.) 

Churches; Baptist, 7; Christian Science, 1; 
Congregational, 1; Episcopal, 5; Hebrew, 2; 
Methodist, 12; Presbyterian, 5; Roman Catholic, 
5; Miscellaneous, 24. 

Banks; National, 4; State, 5; ’Total Resonrees. 
$7,568,118. 

Theatres; Legitimate, 1; Moving Pictures, 5; 
Miscellaneous (Auditoriums, etc.), 8. Total num¬ 
ber of seats, 7,200. 

Location; In Central Penna. on west branch 
of Susquehanna River. P, B. R., N. Y. C., 
Reading A Susquehanna and N, Y. Ry. Fine 
state roads radiate in all directions, including 
Susquehanna Trail and Horseshoe Trail. Bus 
service makes Williamsport easily reached. 

Prineipal Industries: Furniture, sole leather, 
rubber boots and oboes, silk, steel, machinery, 
motors, railroad shops, sandpapers. 

Monnfaotnring EstabUahneats, 80. Leading 

firms. Armour A Co., J. K. Moaser Co., C. A 
Rubber Co., Lycoming Motors Carp., Crsskt- 
Dittmar Cb., D. 8. Sand Paper Co., J. K. RMhsI 
Furniture Co., Swset Steel Oo. 

Special Information; Great diversity of Ic. 
dustries, making business very nnlform and de¬ 
pression In business seldom experienced. 

Residential Featnres: Mainly one and twe- 
family bouses, majority owned. 

Retail Shopping Beetien: Three blocks east «e 
3rd St. from Market Square and 8 blocks west 
from Market Square on West 8rd St. Four 
blocks west from Market St. on West 4th St. 
Intersecting Srd and 4tb Sts. tbe retail sectloii 
runs for 3 blocks on both Pine and Market St. 

Trading Area: Extends 25 miles west, 80 
north, east and south. Some trade from greater 
distances because of fine roads and good train 
service. 

Wholesale Hanses: Groceries, 4; Meats, 1; 
Fruits, 1; Hardware, 1. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agencies, 
‘24; automobile accessories, 11; automobile tire 
agencies, 14; bakers, 20; cigar stores and stands 
(including hotels), 29; confectioners (Including 
hotel stands), 55; delicatessen, 1; dressmakers, 
29; druggists, 25; dry goods, 17; department 
stores, 2; electrical supplies, 9; florists. 9: 
fruits, 9; furniture, 20; furriers, 3; garage* 
(public), 38; grocers, 201; hardware, 9; Jewelry, 
18; meat markets, 39; men's furnishings, 10; 
men’s clothing. 24; merchant tailors, 8; milli¬ 
ners, 18; opticians, 2; photographers, 9; pianos 
(and miscellaneous musical Instruments), 11; 
restaurants (including hotels), 61; shoes, 20; 
sporting goods, 8; stationers, 10; women’s ap¬ 
parel, 13. 

YORK, PA. 
1980 Population, 47,512. 

City and Suburban Estimate, 144,520, 

Native Whites, 93.7%; Negroes, 2.8%; For¬ 
eign Bom, 3.6%; Indnstrial Workers, Women, 
29.3%; Men, 82.7%; Families, 11,602. 

Schools: Public Grade, 24; High, 1; Paro- 
eliial, 5; Number of Pupils, 8,896. 

Churehss; Baptist, 6; Christian Science, 1: 
Episcopal, 2; Hebrew, 4; Methodist, 6; Presby¬ 
terian, 5; Roman Catholic, 4; Miscellaneons, 54. 

Banks: National, 8; State. 6; Total Reeonreer, 
n3.a'2I,431; Savings Bank Deposits Total, $12,- 
739.0:«. 

Theatres: Legitimate, 1; Moving Pictures, 4; 
Vatiilevllle, 1; Miscellaiieotis (.Audllorlnino, etc), 

3. Total number of seats, 5,450. 
Location: On P. R. R., M. A P. R. R., and 

the W. M. R. R. At Intersection of IJncoln 
Highway and Susquehanna Trail, which cross at 
right angles in Centre Stpinre. Inter'irluin mil- 
way line to Dallaatown (7 miles), Wrigbtsville 
(11), York Haven (10), Dover (7) and Hanover 
(18). Bus lines to Gettysburg, East Berlin and 
Shrewsbury. 

Principal Industries: York has nine of tbe 
liirgest industrial plants that lead sU others in 
volume of production In ice-making and refrig- 
er.trlng machinery, bank safes and vaults, water 
turhines, artificial teeth, wall paper, roofing 
paper, pretzels, commercial auto bodies and tire 
chains. .\lso agricultural machinery, pianos, 
hosiery, silk, furniture, pottery products, stained 
glass windows, lime, wire cloth, heating sys¬ 
tems, candy, cement. 

Manufacturing Establishments, 255. Lending 
firms, York Mfg. Co., York Safe A Lock Co, 
S. Morgan Smith Oe., Dental Supply Co., Cer- 
tainteed Products Corp., York Wall Paper Co.. 
York Pretzel Baking Co., Martin-Parry Corp.. 
.\merican Chain Co.: 21.000 people work In York, 
with a payroll of $21,000,0()0. 

Total value of yearly output of footories esti¬ 
mated at $87,000,000. 

Special Informatioa: York leads the V. S. in 
f’tiilx'r of cigars produced, manufacturing on<- 
eighth of all made in D. S. York county 14tb 
in value of production in tbe entire U. S. Four 
<'it.v markets, farmers bring and sell produce 
themselves. 

Residential Featnres: Practically all one-fam¬ 
ily houses, large proportion own^. Very few 
a|>artn]ents. Residential sections in three parts 
of city. No foreign section. 

Retail Shopping Beotien; From Center Square 
west on Market St. 4 blocks; east on Market 
2 blocks; 2 blocks north and south on George 
St. All trolley lines cross and transfer at Cen¬ 
ter Square. Neighborhood groceries tbroughont 
eily. No other Important retail centers in city. 
Retail sections in West York and North York, 
adjoining boroughs usually considered in Greater 
York. 

Trading Area: Covers roughly York County, 
12 miles east, 10 miles north, 20 south and 14 
(idles to eastern limits of Adams Co., including 
iudeflnite portion of northern Maryland. South¬ 
west comer includes Hanover, a town of 8,0(X>. 
which Is a small trading center whose people 
buy greatly in York. Area covered by electric 
lines and buses, radiating frona York, and bus 
systems on main roads. 

Wholesale Houses: Groceries, 6; Fraits, 3; 
Hardware, 2; Dry Goods, 3; Miscellaneous lAnee. 
.shoes, 1; Confectioneries, 4. 

Number of Retail Outlets for Natlenally Ad¬ 
vertised Products: Passenger sutomobile agencies. 
; I eommereinl auto, agencies, 12: automobile 
no'essories, 12; automobile tire agencies, 50; 
bakers, 11; cigar stores and stands (Including 

hotels), 47; confectioners (including hotel 
stands), 24; delicatessen, 8; dressmakers. 75; 
IriigglKts. IS; dry goods. 9: department stor-. 

4; electrical supplies, 18; florists, 7; fruits, 10; 
furniture, 80; farriers, 10; garages (public), 64; 
grocers, 180; hardware, 10; Jewelry, 18; meat 
markets, 45; men’s furalsbinga and men’s cloth¬ 
ing, 22; merchant tailors, 7; milliners, 19; opti¬ 
cians, 24; photographers, 8; pianos (and miscel- 
laneons musical Intrumcnts), 7; radio supplies. 
8; restauranta (Including hotels), 87; shoes, 20: 
sporting goods, 6: stationers, 9; women’s ap¬ 
parel. 21. 

Sec annotaiccnaent on p*ge 91 



Editor & Publisher for December 13 

Space Buyers’ Guide to MANILA, PHILIPPINE ISLANDS and RHODE ISLAND 

MANILA, 

PHILIPPINE ISLANDS 
19M PopnlatioB. 1918 Censai 285,306. 1924 

300.000. 

City and Suburban Eatimate, 350,000. 

Nativa Fllipiaoa, 91%; Chlnata. 21%; Amerl- 
oaa A European 9%; Induitrial Worken, 20%; 
English Beading, 25%; Families, 56,780. 

Schools: Public Grade, 05; High, 4; Junior 
High, none; Private Schools, 137; Catholic, 84; 
Protestant, 8; Non-Sectarian, 45. 

Churches; Christian Science, 1; Episcopal, 1; 
Hebrew, 1; Methodist, 4; Prcsb.rterian, 4; 
Roman Catholic, 50. 

Banks: 9. Total Resources, f2.'i0,000,000; 
Savings Bank Reports—See attached bank re¬ 
port (A), 

Theatres: Moving Pictures. 45; Vaudeville, 
2; Total number of seats, 15,000. 

Ijocation; On the island of Luzon. Manila 
Bay at mouth of Pasig Elver. Steamship lines 
to all parts of Islands. Foreign steamers to 
and from all parts of world. Good suto roads 
throughout Liizon. Many auto bus lines. 
.Vanila Railroad CSo. lines reach important 
points in Luzon, fed by auto bus lines. 

Principal ladustries: Rice milling. Hand 
Miibrolderies, cocoannt oil and allied products, 
shoes and slippers. Manila hemp rope, sugar, 
alcohol, cigars and cigarettes, candies, etc. 

Manufacturing Establishments: 8,354. Lead¬ 
ing firms, Compania Gral. de Tobacas de 
Filipino, Ynchanster A Co., U. S. Shoe Co.. 
Atlanta Gulf A Pacific Co., Insular Lumber 
Co., Cadwallader Gibson Co., Smith, Bell A Co., 
W. F. Stevenson A Co., Johnson A Pickett Rope 
Co., Philippine Refining Corporation, etc. 

Total value of yearly output of factories esti¬ 
mated at $356,094,433 (Ceneue 1918). 

Special Information: Center of Philippine 
Commerce and principal seaport. Distributing 
center for Orient. More than one-half population 
of the earth live within a radius of 1,700 miles 
of Manila and more than three-quarters within a 
radius of 3,500 miles. Fine harbor and one 
of the finest piers in the world. Ample dock¬ 
ing faciiitles. 

Residential Featutes; Many floe residences. 
Congested districts thickly populated. Many 
wealthy Filipinos and Chinese have line homes, 
ranging in value from $50,000 to $200,0(K>. Few 
Americans and Europeans consider themselves 
permanent enough to warrant their investing 
in fine homes. 

Retail Shopping Section; Widely scattered. 
Bscolta is main rental street. Basario is 
Chinese retail street. About 90% of retail 
business in hands of Chinese. Latter don’t un¬ 
derstand advertising but appreciate value of 
advertised articles as best sellers. 

Trading Area: People come from all parts 
of Islands. Retail trading area proimbly in- 
eludes points in Luzon along railroads and 
near-by points not on railroad but reacted by 
lius lines. 

BANK BEPOBT (A) 
July 12, 1924. 

1. Total loans, discounts and overdrafts, July 
12, $145,742,888; July 5, $145,704,716. 

2. Total investments, Jnly 12, $20,764,738; 
July 5, $20,307,258. 

3. Total due from banks, agencies and 
liranches in Philippine Islands, July 12, $36.- 
081,110; July 5. $.36,380,789. 

4. Total due from head offlee and branches 
whicli supply working capital to foreign banks 
doing business in the Philippine Islands, July 
12. $4,473,734; July 5, $3.973,.’>40. 

r>. 'Total due from other banks, July 12, $17,- 
409,771; July 5. $17,865,904. 

6. Total cash on band: (a) 'Treasury certlfl- 
-ates, July 12, $16,286,936; Jnly 5. $17,431,107; 
(li) other cash available for reserve, July 12, 
$1,062,695; Jnly 5, $1,099,704; (c) bank notes. 
July 12, $1,086,707; July 5, $1,103,380; (d) other 
cash, July 12. $268,851; July, 5, $588,775; total. 
July 12. $18,705,189; July 5. $20,154,916. 

7. Total resources (not a total of above Items), 
Jidy 12, $246,045,877; July 5, $247,392,654. 

8. Total demand deposits, July 12, $62,781,- 
929; July 5, $64,682,178. 

8. Total time deposits, July 12, $61,490,315; 
July 6, $61,068,076. 

10. Total due to bead offlee or other offices, 
representing working capital of foreign branch 
hanks doing business la the Philippine Islands. 
July 12, $29,181,245; Jnly 6, $80,476,982. 

11. Total due to banks, agencies and branches 
in the Philippine Islands, Jnly 12. $5,718,999; 
July 5. $15,226,822. 

12. Total doe to other banks, July 12, $1,379,- 
.550; Jnly 5, $1,403,675. 

13. Total exchange bought by banks since last 
report—spot, July 12, $3,519,347; July 5. $2.(M7,- 
042. 

14. Total exchange sold by banks since Isst 
report—spot, Jnly 12, $2,737,871; July .I, $2.- 
6'0..528. 

15. Total exchange bought by banks since last 
report—future, July 12, $2,847,329; July 5, $1,- 
•1.37.039. 

16. Total exchange sold by banks since last 
report—future, Jnly 12, $1,621,471; July 5, 
$866,138. 

17. Total debits to indivMoal accounts since 
last report. July 12, $26,848,315; July 5, $2.5.- 
782,464. 

OOVEBinCEirT BEPOBT 
Exchange; 

L Total exchange sold bv Treasurer on New 
Tork—demand. Jnlv 12, $1.V>, 4.18.10; July 5. 
$160.34. 

3. Total exchange sold by Treasurer on New 
Vork—telegraphic, Jnly 12, $1,000,000; July 6, 
Z7.50,000. 

3. Total exchange sold by Treasurer, New 
York on Manila—telegraphic, July 12.. 
July 5. 
Circulation: 

4. Government: (a) Philippine coins, Jnly 12, 
$10.«I85,518.04; July 5, $19,688,493.34; (b) 
treasury certlflcates, July 1^ $72,185,788; July 

$72,185,788. 
5. Bank notes, Jnly 12, $41,387,499.20; Jnly 5, 

$11,387,499.20. Total circnlaton, July 12, $183,- 
l'.>.>05.24; July 6, $l:t3,261,780.64. 
Government Beserves: 

6. Gold Standard Fund—Treasury, Manila, 
July 12, $6,355,194.82; July 6, $6,192,024.78. 

7. Gold Standard l^nd—New York, Jnly 12, 
$7,7:)6,731.14: July 5, $7,947,169.24. 

8. Treasury Certificate Fund — Treasury, 
Miiiiilu, July 12, $19,452,659; Jnly, 5, $19,- 
4.'i2.b.l9. 

it. Treasury Certificate Fund—New York, July 
12, $52,733,129; July 5, $52,733,129. Total 
reserves, Jnly 12, $86,337,713.96; July 5, $80,- 
.•:24.!iS2.02. 

General classiflcation of business taxed under 
eaeli section of the Internal Revenue Ijiw; 

KIND OF BUSINESS 
Mo. of 

privilege 
tax re¬ 
ceipts 
issued 

last year 
at 

HanlU 

Mer. liHiits and manufacturers . 10,317 

I’edillers of merchandise. 2,016 

(.\iinmon carriers . 3,467 

Ceiitractora, warehousemen, proprietors 
of dockyards, and persona selling 
light, heat or power, as well as per- 
s<ms engaged in conducting telephone 
•>r telegraph lines, or exchange, and 
proprietors of steam laundries and of 
Hliops for the construction and repair 
of bicycles or vehicles of any kind. 
and keepers of hotels and restaurants. 3,167 

Tiilmeco dealers . 3,504 

(ipiiclans and dental surgeons. 118 

I'lietographers, engravers ami profes¬ 
sional appraisers of connoisseurs of 
tobacco and other domestic or foreign 
prmluets . 83 

Standard Surveys 
of 

RHODE ISLAND 

ARCTIC, R. L 
19M Population, about 20.000 (this takes in 

ilie Pawtuxet Valley made up of 17 villages). 

Chnrohes: Baptist, 3; Congregational. 1; Epis- 
-opal, 3; Methodist, 8; Roman Catholic, 7. 

Banks: National, 1. 

Theatres: Moving Pictures. 2. Total number 
of seats, about 3,1^. 

Location: Between Providence and Wiilimantlc 
and t>etween Providence and Hope. New York. 
New Haven A Hartford Railroad, two branches 
- -one Providence and Hope, one Providence and 
Wllllmantic. The latter Is one of the direct 
mutes Boston to New York through Providence. 

Principal Industries: Cotton manufacturing. 

Manufacturing Establishments: Many mills. 
Leading firms, B. B. A R. Knight, Inc., Cromp¬ 
ton Mills, Goddard Mills, Hope A Phenix, Coven¬ 
try Ckttton Mills, Warwick Mills, Livingston 
Worsted Co. 

Special Information: Arctic Is the center of 
several prosperons mill towns, so closely con¬ 
nected that it is hard to define the boundary 
lines of any of them. It Is the shopping center 
of these towns. It is one of the state's (nor big 
textile centers. 

Beaidential Features; There are some splendid 
residential sections In this community. Near 
sliore resorts. Near Providence. On direct line 
to Mew York and Boston. Around several large 
factories there are well managed mill settle- 
inenta. 

Botail Shopping Section: About H mile on 
Washington, Main and Alien Ktreeta. 

Trading Araa; Radlna from 18 to 20 miles. 

Wholaaalo Houaea: Trade is served by Provi¬ 
dence. 

Mumbor of Botail Outlets for Nationally Ad¬ 
vertised Products: Passenger siUutnobile agen 
lies, 17; commercial auto, agencies, 9; siitomo- 
Idle accessories, 1; automobile tire agencies, 8; 
l«kers, 7; cigar stores and stands (including 
hotels), 14; confectioners (including hotel 
stands), 19; dressmakers, 13; druggists, 9: dry 
gonds, 9; department stores. 1; electrical suit 
plies, 4; florists, 2; fruits, 8; furniture. 5; fur 
Tiers, 4; garages (public), 12: grocers, 32; liard 
ware, 7; Jewelry, 7; meat markets. 17: men's 
rurnlshlngs, 7; men’s clothing, 7; men-hsnt 
tailors, 6; milliners, 10; opticians, 3; photog 
rsphera, 3; pianos (and mlscellaneons musical 
Instruments), 5; radio supplies. 4; restaurants 
lincinding hotels), 7: shoes, 12; sporting goods, 
3; stationers, 7; women's apparel, 6. 

NEWPORT, R. 1. 
1320 Population, 30.255. 

City and Suburban Estlmata, 73,14.5. 

Native Whitaa, 74.8%; HegToaa, 7%; Foralgn 
Bora, 18.2%; Industrial Workara, 6.5%; English 
Reading, 95%; FamiUas, 7.300. 

Schools: Public Grade, 18; High, 2; Parochial, 
;i; Number of Pupils, 6,900. 

Churches; Baptist, 4; Cbrlttiaa Science, 1; 
Congregational. 2; Episcopal, 4; Hebrew, 2; 
Methodist, 3; Presbyterian, 1; Roman Catholic, 
3: Miscellaneous, 3. 

Basks: National, 3; State, 3; Total Resoorcea, 
$:I0 000,000. 8avlngs Bank Depooita Total, $17,- 
78;t,«34. 

Thoatres: Legitimate, 2; Moving Pictures, 4; 
Vaudeville, 1; Miscellaneous (Auditoriums, etc.). 
14. Total number of seats, 8,200. 

Location: At entrance to Narragansett Bay. 
N. V., N. H. A H. R. R. Co. and New England 
Steamship Co., the former giving direct and 
qnlrk transportation facilities with Boston, and 
■ he latter overnight transportation facilities 
with New York City. 

Principal Industries: Torpedo manufacture 
(Government), chewing gum, cigars, cartooiog 
machinery. 

Manufacturing EstabUihmants: 6. I.eadlng 
firms, C. 8. Naval Torpedo Station, New Eng¬ 
land Steamship Co., repair shops, LIsterated 
Gum Corp., Amerlcau Cigar Co., Cartoning Ma- 
cldnery Corp., Rueckert Mfg. Co. 

Total value of yearly output of factories osti- 
mated at $696,000,000. 

Special Information: Newport Is favored by a 
practically unlimited anchorage In deep and per¬ 
fectly sheltered harbor. It Is not a manufacinr- 
ing city, bat because of Its natural beauties and 
liealtliful climate It Is the summer lieadqnarters 
for many of the wealthiest families In the coun- 
• ry 

Residential Featuras; Mostly one-family 
lionses. Private homes predominate. Oue of 

the finest private residential sections In the 
world is located in the aontheastern part of the 
city. 

Retail Shopping Seotion: Extends along 
Thames 8t. and for about half the length of 
Broadway, with a small section on Beilevne 
Ave. There are several amaller "neighborhood” 
•■ecllons with the nsnal grocery, confectionery, 
meat and small shops. 

Trading Area; Extends shout three miles west 
and east and sbont eight miles north. 

Wholesale Houses: Groceries, 1; Meats, 2; 
Mlscellaneons Lines, Confectionery 1. 

Mumbor of Retail Outlats for MatiouaUy Ad- 
vertisod Frodneta: I'sasoBger aotomobile sgea- 
cteo, 19; commercial aato ageuclca. 6; autumo- 
bile acceaoorleo, .32; automobile tire agencies, 15: 
bakers. 12; cigar stores and stands (including 
hotels), 49; confectioners (Including hotel 
stands), .39; delicatessen, 20; dressmakers, 47; 
druggists, 14; dry goods, 17; department atorea, 
5; electrical snpplleo, 11; florists, 6; fruits, 125; 
furniture, 16: furriers. 8; garages (publtc), 87; 
grocers. 121; hardware, 11; Jewelry, 14; meat 
markets, 61; men’s furnishings, 16: men's cloth¬ 
ing. 22; merchant tailors, 89; milliners. 17; op¬ 
ticians, 6; photographers, 11; pianos (and mls^ 
eellaneoiis mualcal Instmmentt). 6: radio sup¬ 
plies, 12; restaurants (laclndlng hotel*). 58; 
shoes. 18; sporting goods. 10; stationer*, 12: 
women's apparel, 37. 

PAWTUCKET, R. 1. 
(INdAHlING CENTRAL FA1X5) 

1920 Population, 64.248. Central Falla. 24.174. 

City and Buburbaa Estimate, 140,000. 

Matlvo Whits#, 66.7%; Mogroos, 0.8%: Foreign 
Bom, 32.7%; Families (both cities), 19,793. 

BchsoU: Public Grade, 21; High, 1; Junior 
High, 1; Parscblal, fl; Number of Pupils. 8,743. 

Churches: Baptist, 5; CongTegatlonal, 6; Bpts- 
copal, 2; Hebrew, 1; Metbodlst, 8; Roman 
Cattiollc, 8; Mlsccllaiieoaa, 10. 

Banks: State, S. Savings Bank Depoalts Total, 
no flgnres given out. 

Theatres: Ijegitlmate, 1; Moving Picture*. 6; 
Vaudeville. 1; Burlesque, 1; MIseellaneoua (Audi¬ 
toriums, etc.), 18. 

Location: Ntw York, New Haven A Hartford 
R. R. Co.. Blackstone Talley Transportation Co. 
Trolley lines from the entire territory come to a 
point at Main St. Square, where moat of pai- 
songera transfer. 

Principal Industries: Textile Indnatry, cotton 
machinery, bolts and nuts, machinery, weaving, 
gymnasium apparatus. 

Manufacturing Establishments: Leading Arms, 
J. A P. Costa, Inc., Manville-Jenks Co., Royal 
Weaving Co., Lorraine Mfg. Co., Sayles Finish¬ 
ing Plants, Narragansett Machine Co., Wm. U. 
Haskell Mfg. Co., Phlllipa Wire Co., Potter A 
Jolinston, Seekonk Lace Co. 

Special Information: This section Is notably 
one of the largest cotton textile eenters In the 
world. However, it is not dependent on this 
alone as sbont 40% of the manufacturlug is in 
other lines. A* a result of this diversifleation 

CotUinued on past 212 

l| In York as Elsen here j 
I 
’! |i 

What Local Advertisers Do ji 
I is the best guide to national advertisers in I 
j sizing up any city. || 

I THE YORK DISPATCH | 

j prints each day the most local retail store j 
!l advertisements. Many of these advertise- [ 

j ments are exclusive. They get best results 

I because, “In York most everyone reads The 
Ij Dispatch.” 

|! You can get best results by concentrating li 
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THE 

Providence Tribune 
EVENING AND SUNDAY 

Fair, Decent and Independent 

ALL RHODE ISLAND and adjacent parts of the neigh¬ 

boring States make the general field of 

The Providence Tribune 
Its special particular fields are the Cities of Providence 

and Cranston and the nearby towns of North Providence, 

East Providence, Barrington, Warren, Bristol, Johnston, 

Warwick, West Warwick, Coventry and East tireenwich. 

Combined they form one of the busiest aggregations of 

varied industries and highly paid workers. 

IT IS ESSENTIAL TO USE THE TRIBUNE IN 

COVERING RHODE ISL.AND. 

With a Net Paid Daily Circulation in excess of 

26,000 
GILMAN. NICOLL & RUTHMAN 

19 We»t 44th Street, New York, N. Y. 

410 North Michigan Ave., Chicago, III. 

1024 Tremont Building, Boiton, Maa*. 

507 Montgomery 5t., San Franciaco, CaL 

National Representathfes: 

PawtHclnt (ooa’t) 

of Indoatrie*. bnalne** condition* in this city 
are generallr prettg good. 

B«*ldential Beatore*; Larger two and tbree- 
famllj boaae* with a rerj few apartment houae*. 
In a few aectlon* onir do one-family houae* and 
cottagea predominate. Pawtucket 1* a typical 
indaatrlal dty. 

Betail Bliopping Beotion: Extend* from Main 
Street Bqnare, which 1* the troUey tranafer, cen¬ 
tering oat In both direction* on Main St., No. 
Main St., East Are. and Broad St., making a 
total of about 16 block*. The larger atore* are 
concentrated in apace of aboat Biz block*. 

Trading Area: Extend* to the we*t to inclade 
No. Providence, 4 mile*, 7 mile* to the north a* 
far a* Manvltle In Rhode Inland, and 15 mile* 
to Ihe northeaat to PlalnaTille in Haaoachaaett*, 
including 11 mile* to the city of Attleboro and 
the town* of North and South Attleboro, In 
Ma**., and 3 mile* to the ea*t to Inclnde 
Seekonk. 

Whole**!* Honaeat Groceriee, 2; Heat*, 3; 
Hardware, 1; Mlacellaneoo* Line*, 2 Confection¬ 
ery, 2 Tobacco. 

Mumber of Betail Outlet* for Mationally Ad- 
Tortlaed Product*: Paoaenger automobile agen¬ 
cies, IT; commercial auto, agencies, 5; automo¬ 
bile acceeeorie*, 23; automobile tire agencies, IT; 
baker*, 44; cigar store* and stand* (Including 
hotel*), 10; confectioner* (Including hotel 
stands), 10; delicatessen, 2; dreesmakers. 111; 
dmgglHta, 55; dry good*, 52; department store*, 
5; electrical anppilea, 11; florists, 12; fmlts, 18; 
furniture, 3t; furriers, 3; garages (public), 4; 
grocers, 300; hardware, 8; Jewelry, 16; meat 
markets, see Grocers; men's furnishings, 13; 
men's clothing, 8; tailors, 57; milliners, 37; cp- 
tlcians, 5; pbotogmpbers, 17; pianos (and mis- 
cellancou* musical Instruments), 6; radio sup¬ 
plies, 11; restaurant* (Including hotels), 0; 
shoes, 27; sporting goods, 1; stationers, 2; wo¬ 
men's apparel, 13. 

See columns 3 and 4 

PROVIDENCE, R. I. 
1920 Population, 237,595. 

City and Suburban Estimate, 500.000. 

Mattre Whites, 68.2%; Magroes, 2.4%; For¬ 
eign Bora, 29.4%; Industrial Workers, 24%; 
E^lish Rwding, 88.1%; Families, 54,728. 

Schools: Public Grade, 127; High, 4; Junior 
High, 1; Parochial, 14; Number of Pupils, 43,582. 

Ohurohss: Baptist, 21; Christian Science, 2; 
<y>ngregatlonal, 9; Episcopal, 16; Hebrew, 10; 
Methodist, 18; Presbyterian, 4; Roman Catholic, 
27; Hlscellaneons, 82. 

Banks; Nstional, 17; Slate, 3; Total Resources, 

*237.8.'>6.611.31; Savings Bsnk Deposits Total, 
1148,889,036.48. 

Theatres; Xegltlmate, 1; Moving Pictures, 16: 
Vaudeville, 2; Burlesque, 1; Miscellaneous 
(Auditoriums, etc.), 6. Total number of seats. 
32.000 

Location: On main line of N. T., N. H. & 
H. R. R. Also the following steamship lines: 
Providence Line to New York: Colonial Line to 
New York: Bay State Line to New York; Mer¬ 
chants’ and Miners' Transportation (3o. to Nor¬ 
folk, Va., and Providence Block Island Packet 
Line. Fabre Line to Naples; oil veeaele from 
Port Arthur. Port Lopoe, Tempico and Port 
Nechea, Texas. Isthmian and Argonaut Lines 
from Paciflc lumber ports. 

Principal Indnatriea: Mannfactnring of cotton, 
woolen and silk goods. Largest jewelry mann- 
factnring city In D. S. Knit goods and rubber 
mannfactuiing, bleaching and dyeing. Manufac¬ 
turing of soap, notions and novelties. Mannfac- 
turlng of mill machinery and auppliea. Over 350 
Jewelry manufacturing plants. Metal trades 
products. 

Manufacturing Establishmenta: 1,274. Leading 
Arms. Gorham Mfg. Co., Brown A Sharp Mfg. 
Co.. B. B. A B. Knigbt Co., United States Rub¬ 
ber Co., American Woolen Co., Atlantic Mllla, 
Wanskuck Ck>., American Screw Co., Joslln 
Mfg. Co., Gro. B. Boyden A Son. General Fire 
Bxtlng. Co.. Ostby A Barton, Nicholson File Co., 
United States Finishing Co., Universal Winding 
Co., American Silk Spinning Co., Davol Rubber 
Co. 

Total value of yeariy output of factories esti¬ 
mated at over $300,000,000. 

Bpeelal Information: Largest oil distributing 
port in New England. 1,741,478 tons of oil en¬ 
tered port In 1923. Total tonnage that entered 
port In 1923. 4,389,409 tons. Largest Jewelry 
mannfactnring center in U. S. Ctorbam Mfg. 
Co., largest silverware concern In world. Value 
of Providence Jewelry ontpnt over $50,000,000. 
Over .300 trains arrive at and depart from Union 
Station every day. State Pier 600 ft. by 120 ft. 
with housing shed 400 by 110 ft. 

Besidential Features: Very few large apart¬ 
ment honses. Great majority of homes are one 
and two-family houses. 

Retail Shopping Section: West from Colleje 
Hilt, Westminster, Weybosset, Washington and 
Koiintsln 8:s. and Intersecting street* to Cath- 
eili:it Square and Franklin St. About nine 
blocks; south on Broad St. for five blocks. Ex¬ 
change Place, Snbnrban, Bdgewood, Pawtnzet, 
Rest Side, Mount Pleasant, Olneyvllle, East 
rmvidence and South Providence. 

Trading Area: Within 25 mile radius. Greatest 
)iart of Rhode Island's popnlatlon Is within 15 
mile radius. While the population of Providence, 
according to 1920 census. Is bat 237,595, mer- 
eliants figure that 600,000 people live within 
their trading area. 

Wholesale Honses: Groceries, 23; Meets, 24; 
Fruits. 21; Hardware, 4; Dry Goods, 16; Miscel¬ 
laneous Lines, Drug 5, Shoes 10, Jewelry 8. Con¬ 
fectionery 11. 

8-eye view 

of a 

T err itory 
IN RHODE ISLAND AND 

MASSACHUSETTS 

Over 140,000 Workers 

live in this prosperous section, manufac¬ 
turing textiles, machinery, jewelry, paper 
and hundreds of other varied lines. 

The territory is completely covered at 
one advertising cost by 

A FERTILE FIELD 
FOR ADVERTISERS 
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RHODE ISLAND (Coii*t) 

Wnmber of Botail Ontlots for VationoUy Ad- 
vertUad Piodnetc Paaoengor antomobtle ogoD- 
cleo, 68; eoDunercial auto, agencies, 16; automo¬ 
bile accessories, 71; aotonMblle tire agencies, 48; 
bakers, 187; cigar stores and stands (including 
hotels), 68; confectioners (Including hotel 
•lands), 80; delicatessen, 35; dressmskers, 384; 
druggists, 908; dry goods, 133; department 
stores, 5; electrical supplies, 92; florists, 61; 
fruits, 45; furniture, 96; fusers, SO; garages 
(public), 188; grocers, 1,328; hardware, 43; 
Jewelry. 62; meat markets, 110; meu’s fumlsh- 
Ings, 80; men’s clothing, 13; merchant tailors, 
2^; milliners, 110; opticians, 18; photographers, 
40; pianos (and miscellaneoos musical instru¬ 
ments), 29; radio supplies, 80; restaurants (In- 
eluding betels), 818; shoes, 82; sporting goods, 
11; stationers, 18; women’s apparel, 70. 

See maaotmceiDeats column* 1 and 2; pture 212, 
and cohimne 8 and 4, this page 

2; electrical supplies, 2; florists, 8; fndts, 8; 
furniture, 7; furriers, 2; garages (pabile), 9; 
grocers, 38; hardware. 6; Jewelry, 8; maat mar¬ 
kets, 14; men’s fumlsbings, 8; men’s clothing, 
8; merchant tailors, 8; milliners, 8; optleiaaa, 
3; photographers. 4; pianos (and mlscelUnsoo* 
musical instruments), 2; radio supplies, 2; res- 
tanrsnts (Including hotels), 7; sbo^ 9; sport¬ 
ing goods, 3; stationers, 8; women’s apparel, 9. 

WESTERLY, R. 1. 
1920 Fopnlatlan, 14,608 (including Pawtucket, 

Conn.). 

Olty and Baburhaa Xatlmata, 42,998. 

Katlrs Whltss, 74%; Hegroes, 1%; Forsign 
Bora, 26%; Indastrial Worker*, 25%; English 
Rsadlag, 86%; FamiUes, 1,600. 

Bohoola: Public Grade, 9; High, 1; Parochial, 
1; Number of Pupils, 2,800. 

Churehes: Baptist, 8; (Congregational, 1; 
Bplscopal, 1; Methodist, 1; Boman Catholic, 2; 
Berenth Day AdTcntlst, 1. 

Banks: State, 2; Total Besonrees, $13,000,- 
000. 

Theatrss: Legitimate, 1; Moving Pictures, 2. 
Total number of seats, 2.210. 

Looatiea: On Sbors Una DlvlsioD of N. T., 
N. B. * H. B. B. 

Friadpal Indnstrlas: Granite, printing presses, 
webbing and elastic fabrics, cotton cloth, felt 
woolen, thread, macaroni, silk, florists. 

Besidsntial Featarss: One and two-family 
bouses and a few mill tenements. 

BstaU Shopping Seotion: One and one-half 
miles on Broad, High, Main and Canal Sts., In 
Ebode Island, and Mechanic and West Broad 
Sts. on Oonnectlcot side of stats line. 

Trading Arsat About 10 mllea. 
Wholesale Houses: Groceries, 1; Meats, 1. 

Hnmbsr of BetaO Oatlsts for Vationally Ad¬ 
vertised Frodnots: Passenger sutomobile agen¬ 
cies, 18; commercial auto, agencies, 8; automo¬ 
bile accessories, 8; automobile tire agenclee, 
18; bakers, 13; cigar stores and stands (Incind- 
lag botMa), SS-, confectioners (Including hotel 
stands), 8; deHcateseen, 2; dressmakers, 48; 
druggists, 8; dry goods, 6; department stores. 

WOONSOCKET, R. I. 
1920 FopuUtlea, 43,498. 
(Hty and tuburbaa Esttmats, 80,000. 

Mativ* Whites, 37,388; Hegroes, 70; Foreign 
Bom, 18.028; Industrial Workers, 16,222; Eng¬ 
lish Beading, 37,877; Families, 9,0()0 approx. 
1934. 

Bshools: Public Grade, 20; High, 1; Parochial, 
8; Number of Pupils, 9,500. 

Charohes: Baptist. 1; Christian Brleace, 1; 
r’ongregational, 1; Episcopal, 2; Hebrew, 1; 
Metbodist, 1; Presbyterian, 1; Boman (^thollc, 
10; Miscellaneous, 8. 

Banks: National, 8; State, 6; Total Besonrees, 
85.500,(X)0. Savings Bank Deposits Total, $17,- 
000,000. 

Theatres: Moving Pictures, 4; Taudeville. 1: 
Miscellaneous (Auditoriums, etc.), 4. Total 
number of seats, 5,000. 

Location: Woonsocket is 39 miles southwest 
of Boston. Mass., and 18 miles north of Provi¬ 
dence, B. I., at a point on the Blackstone Biver 
wbere ia altuated the famous Woonsocket Falls. 
There are three electric roads and two steam 
roads (Providence-Worcester division and Boston- 
I’ascoag branch of N, T., N. B. A H. B. B.). 
Convenient trucking facilities to Boston. Wor¬ 
cester. Providence and Pawtucket. Trolleys to 
Providence, Worcester and all suburban points. 

Principal Industries: Textiles and Appliances; 
125 mills. Manufacturing woolen and worsted 
yarns by French, Belgian and Bradford pro¬ 
cesses. Numerous mills make cottou, woolen, 
worsted, plush and corduroy piecegoods. Silks, 
satins, underwear, bathing soita, handkerchiefs, 
narrow fabrics, machines, top rolls, shuttles, 
fiber spools, paper tubes, combs, presses, wool 
carbonising, dyeing, bleaching and flniahlng, 
rubber shoes, washing wringers, rubber rolls, 
special order machinery, aeroplane motors, 
brushes, candy, castings, cigars, sheet metal 
products, wagons and paper boxes. 

Xanufsoturing Establishments: 157. Leading 
firms, D. S. Bobber Co., American Wringer Co., 
Manville-Jenckes Co., Gnerin-Mllls, Inc., Woon¬ 
socket Hschine A Press Co., Lawton Spinning 
Co. (old Harris woolens), and others. 

Total value of yearly output of factories esti¬ 
mated at $93,547,000. 

Besidsntial Features: Christian Hilt, Including 
Harris Ave.. Blackstone, Prospect Sts., Elm St., 
So. Main St., and Bernon district, contain at¬ 
tractive residential features. Fairmont and 
Dnton Village in No. Smithfietd contain nice 
residences. 

(Continued on page 214) 

THE WOONSOCKET CALL 
WOONSOCKET, R. 1. 

Covers a Trading Area with Population of 
100,000 People in Northern Rhode Island 
and Central Portion of Southern Massa~ 
chusetts. 

This thickly populated and prosperous industrial 
area in the heart of Southern New England is fertile 
ground for the sale of advertised goods. No advertis¬ 
ing list for Massachusetts and Rhode Island is com¬ 
plete without THE WOONSOCKET CALL. 

THE WOONSOCKET CALL is the only evening 
newspaper printed in English between Pawtucket, 
R. L, 12 miles south; Worcester, Mass., 28 miles 
north; Boston, Mass., 38 miles east, and Williamantic, 
Conn., 48 miles west. 

Member of; The Associated Press, American News¬ 
paper Publishers' Association and Audit Bureau of 
Circulations. 

Circulation over 13,500 every week-day. 

**The Home Paper of Its Territory*’ 

National Advertising Representatives 

GILMAN, NICOLL & RLTHMAN 
New York Chicago Boston San Francisco 

RHODE ISLAND 
An Independent Market 

Rhode Island constitutes a densely populated 
market of more than 600,000 prosperous 
people. It should form a separate link in all 
merchandising plans. This is proven by the 
fact that there are in this state 10 Wholesale 
Drygoods Houses; 4 Wholesale Druggists; 
10 Radio Wholesalers; 21 Wholesale Confec¬ 
tioners; 21 Wholesale Grocers; 4 Wholesale 
Hardware Houses; 7 Wholesale Auto 
Supply Houses; 13 Wholesale Tobac¬ 
conists; 12 Wholesale Jewelers; besides 
many wholesalers in various other lines. 

Rhode Island is a strictly manufacturing 
state. 97% of its total population is urban 
and 3% rural. It depends upon outside 
sources for practically its entire food supply. 

The Providence Journal 
and 

The Evening BuUetin 

cover this rich industrial market thoroughly. 
One or the other of these newspapers goes 
into practically every English speaking 
home in Rhode Island. Their combined 
circulation for the six months ending Sep¬ 
tember 30,1924, was, 

101,210 —— flat rate 23c a line 

The Providence Sunday Journal 

Circulation 61,975 

Flat rate 15c per line Artgravure 25c per line 

Providence Journal Company 
PROVIDENCE, R. 1. 

Repreaentativea 

CHAS. H. EDDY COMPANY 
Boaton New York Chicago 

R. J. BIOWELL COMPANY 
Loa Angeles San Franciaco 
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SOUTH CAROLINA and RHODE ISLAND Markets in Standard Surveys 

B«tail Bb»pviB( Saotion: BxteixU from Market 
Square to Social Court. Front and No. Main 
Sta. There are alao stores In Falrmonnt, Lower 
So. Main St., Mlllerrllle and Cass Are. DlHtrictx. 
North Main St. has considerable business housm. 

Trading Area: Extends approxlmatelj 12 miles 
north, south, east and west. 

Wholesale Bouses: Groceries, 2; Meats. 3: 
Fruits, 1: Miscellaneous Lines, 1. 

Humber of Ketail Outlets for Hatlonally Ad- 
Tortised Prodnota: Passenger automobile agen¬ 
cies, 18: automobile accessories, 14; automobile 
tire agencies, 6; bakers, 0 wholesale, 20 retail: 
cigar stores and stands (Including hotels), 32: 
confectioners (Including hotel stands), 50: dreH«- 
•nakers, 55; druggists, 17: dry goods, 34: de- 
partment stores, 7; electrical supplies, 14: flor¬ 
ists, 8; fruits, 17: furniture, 22: furriers. 
garages (public), 15; grocers, 200, 3 wholesale, 
hardware, 8: Jewelry, 15; meat markets, 27; 
inen's furnishinga, 18: men’s clothing, 18: mer¬ 
chant tailors, 1, tailors 32; milliners, 20: op¬ 
ticians, 9: pbotograpfaers, 8: pianos (and miscel¬ 
laneous musical instruments), 7: radio supidies, 
14: shoes, 20: sporting goods, 3: stationers, 6; 
women's apparel, 14. 

See wnounoement on page Zll 

CHARLESTON, S. C. 
1920 PopnlatlOB, 87,957. 
City and Suburban Estimate. 100.000. 
Hatire Whites. 49.2%: Hegrosa, 47.6%: 

Foreign Bora, 8.2%; Families, 17,824. 
Schools: Public Grade, 9; High, 8; Parochial, 

2; Number of Pupils. High. 1,427; Grade. 8,697. 
Cktlleges: The Citadel College of Charleston, 8. 
C. Medical College, Porter Military Academy, 
Areraglng 1,000 atudents. 

Churches; Ilaptist, 19; Christian Science, 1; 
Congregational, 2; Eplscoiwl, 22: Hebrew, 4; 
Methodist. 27; Presbyterian, 9: Boman CatlKtilc, 
7; Miacellaimous, 10. 

Banka: National. 4; State. 5: Total Beaources. 
132.000.000; Barings Bank Deposits Total, 821,- 
000 000 

Tbeatrssi Legitimate, 2; Morlng Pictures, S; 
Total number of seats estimated at 6,000. 

Location; On Atlantic coast at conjunction 
of Ashley and Cooper Rlrers, seren and one- 
half miles from the open sea. served by Clyde 
Line coastal steamers and haring freighters 
to Europe, Bonth America and the Pacific. 
Served by Southern Ry. direct route to Cin¬ 
cinnati and the west and by Atlantic Coast 
Line and Seaboard Air Line R. R. 

Frincipal Industries; Fertiliser (Commercial) 
—^Textile Asbestos (General Asbestos A Rubber 
Co.). Cigar Manufacturing, Cotton and Jute 
Textiles, Oil refining. Bakeries. Agriculture. 

Manufacturing Esteblishasants; 140. Leading 
firms. (Fertiliser) Planters Fertiliser A Phos¬ 
phate Co., V-O Chemical Co., Read Pliosphate 
(^., Bltlwan rbrtilixer Co. (Asbestos), General 
Asbestos A Rubber Co., Standard Oil Co., 
(Charleston Refinery) Iwland Moore Paint A 
Oil Co., Charleston Bagging Mfg. Co. 

Total ValtM sf yearly output of faotorles es- 
stimated at $18,319,156. 

Residential Features: Mostly one family with 
two family booaea becoming more popular. 
Very exclusive resUMitlal section la southern 
aection on ’’Battery." Houses in latter aec- 
tlen average in value $25,000 to $40,000. Else¬ 
where over city $7,000 to $15,000. 

Retail Ehepplng ■eetion: King street from 
Broad to Bpring streets, with a few stores on 

Methodist. 19; Presbyterian, $; Rosaan Catholic, 
2: Miscellaneous, 10. 

Banks: National. 4; State, 8: Total Ue 
aourcea, $29,177,904.26: Total Dei>osll«. $21.- 
588.911. 

Theatres: Legitimate. 1; Moving Pktnrea, 
6; Vaudeville, 1; bUscellaneoas (Auditoriums, 
etc.), 5; Total number of seats, 6,00U. 

LMStlon: On Congaree River, served by 
Southern, Atlantic Ckisst Line, Sealoard Air 
Line, and Columbia. Newberry and L. rail¬ 
roads. Bus lines to 6 dlre^lons—Columbia 
being geographical center of the state It la 
easy to reach any section without difficulty 
either through rail or road. 

Prineipal ladnstries: Onter of rich agricul¬ 
tural district. O>tton and cotton oil mills, 
fertlllior factories, machine shops, lumber 
manufacturing, granite quarries, brick manu- 
facturing, tool bandies, store fixture-, hair 
cloth, auto accessories. 

Manufacturing Establishments; l.VI Le-iding 
firms. Pacific Mills, Hoffman Lumber Go., Rich¬ 
land Shale Products Co., Columbia Clay Co.. 
American Agricultural Chemical Co., tVeston 
A Brooker, Bwift A Co., Oil Mills. Columbia 
Lumber A Manufacturing Co., Colnnibln Mills, 
Harris Mnf. 0>. 

Total value of ysarly output of factories es¬ 
timated at $45,000,000. 

Residential Features; Mostly private honaea. 
One of the most exclusive residential sections 
In this section. 10 high-clasa apartment bouses. 
Many anbnrhan develuproenta. 

Retail Shopping Section: Main street, be¬ 
tween State Capitol and Jefferson Hotel. This 
la the Principal retail district: alao Assembly 
street from Oervals to Taylor street. Sumter 
street from Lady to Blsndlng. There are about 
10 neighborhood diatricta with the usual food 
stores. 

Trading Area: Extends over a 5<( mile radius 
with no competition. population of area, 
OOO.bOO. 

Wholesale Boases: Gror-erles, 18; Meats, $; 
Fruits. G; Hardware, 2; Dry Goods, 3: Mis- 
cellaneons Lines, Tobacco, 8: Candy, 2; Coffee, 
4. 

Humber of Retail Outlets for Hationally Ad¬ 
vertised Products: Paaaenger automobile agen¬ 
cies 32; commercial auto, agencies, 6; automo¬ 
bile accessories, 29; automobile tire agencies. 
16; bakers, 8: cigar stores and stands (In¬ 
cluding hotels, 12; confectlooers (Including 
Imtel stands), 11; dellcateaaen, 3: dressmakers. 
20; druggists, 88; dry goods, 28; department 
stores, 6; electrical supplies. 7; florist". 10; 
fruits, 8; furniture, 15; furriers, 3; garag*-s 
(public), 15; grocers, 810; hardware, 8; Jewel¬ 
ry, 18; meat markets, 42; men’s furnishings. 
18: men's clothing, 18: merchant tailors, 14; 
milliners. 10: opticians, 9; photographers, 9; 
pianos (and mlaoellaoeona musical Instruments), 
8; radio auppllea, 4; restantehte (Including 
tiotels), 42; shoes, 22: sporting goo^ls. 4. sta¬ 
tioners, 3: women's apparel, h 

GREENVILLE, S. C. 
19t0 Fopulatlon, 23,127 In city limits which 

are only 114 mile radius. 
(Jlty and Bnbnrban Estimate, OO.OOO including 

chain of cotton mills around the city. 
Hatlve Whites, 80%; Hegrosa, 20%; Foreign 

Bom, lesa than 1%; Industrial Workers, 10,000. 
Shoals: Public Grade. 16; High. 1; Parochial. 

1; Number of Pupils, 6.500. 
(^lurches; Baptist, 15; Christian Bcience, 1; 

rongregatlonal, 1 (color^); Episcopal, 4; He¬ 
brew, 1; Methodist. 13; Presbyterian, 5; Roman 
Catholic, I; Miscellaneous. 10. 

Banks: National, 4; State, 5: Total Re¬ 
sources. $23,738,000 00. 

Theatres; Legitimate. 1; Moving Pictures, 4; 
Vandevllle, 1; Miscellaneous (Auditoriums, etc.), 

Leoation: In the Piedmont section of Bonth 
Carolina on the main line of the Boothem Rail¬ 
way from Washington to Atlanta, alao served 
by the Charleston A Western Carolina, the 
IMedmont A Northern, the Columbia branch of 
the Southern. Excellent bus service to surronnd- 

many ar'lghborhood grocery stores and other 
small estafdlsbnients. 

Trading Area: We have a retail trading area 
of 25 miles or more. 

GREENWOOD, S. C. 
1920 Fopulatlon, 8,634. 

City and Bubnrbaa Estimate, 15,000 includ¬ 
ing two mill villages adjoiaing. 

Hativs Whites, 5,000: Hegrosa, 88%: Foreign 
Bom, 8%; Industry Workers, 40%; English 
Reading, 95%; Families, Practically total 
English speaking. 

Schools: Public Grade, 5; High, 1: 1 Female 
College; CoUege, 300; Prep, Bailey Military In¬ 
stitute. 

(^lurches: Baptist, 6: Episcopal, 1; Metho¬ 
dist. 8: Presbyterian, 1; Boman Catholic, I; 
Miscellaneous, Lutheran, Christian, A. It. P.— 
one each. 

Banka: National, 1; State, 4; Total Be- 
aonreea, $4,500,000; Savings Bank Deposits 
Total, $1,850,000. 

Theatres: Moving Pictures, 2. 

Leoatiott; In heart of Weaterti Carolina 
with four lines of railroad In seven directions. 
Southern, Seaboard A Atlantic Coast Line and 
one electric interurban (P. A N.). in liours 
from New York City. Seaboard la through 
line. Highways In nine different directions 
connecting with same number of county seats, 
part of highways being paved and others pro¬ 
jected. Largest and fsHtest growing trade 
center In Western South Carolina. 

Principal Industries: Textile manufacturing, 
five large mills in town and two others in 
county. Lumber finishing plants and minor In- 
dnstriea including hosiery mills, marble yards, 
printing plants, automobile sales shops and 
repair places, and fine cotton farming section 
surrounding. 

Manufacturing EstabUshmente; Leading 
firms. Greenwood Cotton Mills (two plants), 
Grendel No. 1 and No. 2, latter making sep¬ 
arate village known as South Greenwood. 
Ninety-six cotton mills and Ware Bboala Manu¬ 
facturing Co., la Wars Bboala in county, Panola 
MilU. 

Total value of yearly output of factories es¬ 
timated at $15,000,000. 

Residential Features; Many handsotne humca 
on chief resideotial street. Cotton mill villages 
have higher type of house than is usually 
found In such sections. Welfare work is stressed 
in these sections. 

Retail Shopping ■eetion: Bnsineae section 
confined to the "Square” and extensloua of 
Maxwell avenue and Main street extending out 
from the "Square.” New business street" ere 
being opened up and some new stores being 
built on these. One eight-story ofllce bnlldlng 
on tlie "Square” and two others of six stories 
each. All three are fire-proof. Oregon Hotel 
was second fire-proof hotel la state, five stories. 

Trading Area: Thirty miles radius, railroads 
In six directlona and Interurban makes seven 
directions. Nine top soil highways, some sec¬ 
tions close to town pared. Bus servlte to 
Balnda court bouse thirty-two mitea away and 
bus service to towns closer in. 

Wholesale Rouses: Groceries. 8; Fruits, 1. 

Humber of Retail Outlets for Hationally Ad¬ 
vertised Frednots: Passenger automobile agen¬ 
cies, 11; automobile accessories, 2; automobile 
tire agencies, 14; bakers, 2; cigar stores and 
stands (Including bo$cls), 8: confectioners (In¬ 
cluding hotel stands), 7; dressmakers. 12: dry 
goods, 8: department stores, 2; electrical sup¬ 
plies. 1; florists, 2; fruits, 4; furniture, 4; 
garages (public), 8; grocers, 21; bar<l«are. :t; 
Jewelry, 4; meat markets, 5; men’s fnrnlsbings, 
5: men’s clothing, 5; merchant tailors, 2; 
milliners. 6; opticians, 3: pbotograpliera, 1; 
pianos (and misMllaneoua muMcal Instruments), 
1: radio supplies, 2; restaurants (Including 
hotels), 8; shoes, 8; sporting goods. 2; sta¬ 
tioners, 8: women’s apparel, $. 

Inga, 2; merchant tailors, 2; milliners, 4; op¬ 
ticians, 1; photograpliers, 2: pianos (and mls- 
cetlaueons musical Instruments), 2; radio sup¬ 
plies. 2; restaursnts (Including hotels), 5; 
"hoes, 2: sporting goods, 2; stationers, 2; 
women’s apparel, 8. 

SPARTANBURG, S. C. 
1980 Fepnlatiaa. 22,688. 

City and ■uburbaa Estimate, 85,000. 

Native Whites, 66%; Negroes. 32.5%; For¬ 
eign Bora. 1.6%: Indnstrial Workers, 21%; 
English Beading, 99 to 100%; Families, 5,762. 

Schools: Public Grade. 6; High, 8; Niimlwr 
of Pupils in grade. 5,459; Converse College for 
Women, Wofford College for Men. 

Churches: Baptist, 15; Christian Bcience. 1; 
Episcopal, 4: Hebrew, 1; Methodist, 16; Pres- 
hyteiian, 4; Roman (^tbollc, 1; Hlscellaneoua, 
Lutheran, 2. 

Banks: National, 4; Btate, 6; Total Re¬ 
sources, $12,828,274.86 (Dec. 81, 1923); first 
six months, 1924, $80,604,381.80; Savings Bank 
Deposits Total, Debits to Aceta., 1923, $141,- 
928,025.18. 

Theatres: Legitimate. 1; Moving Pictures, 
3; High School Auditorium seats 600; Con¬ 
verse College Auditorium seats 2,000. 

Location: In northern or Piedmont section 
of So. Carolina within 25 miles of Blue Bidgt 
Mts. Elevation, 875 ft., served by 4 railway 
systems. Southern Railroad, 2 directions; mala 
line Washington, Atlanta A Asheville, Charles¬ 
ton Div. Southern Terminal. C. C. A O. Railway 
Northern Terminal, C. A W. C. Railway (At¬ 
lantic Coast Line) and I’iedmont A Northern 
Railway Electric Line. Have good bus service 
In all directions. 

Principal Industries: Textile manufacturing, 
loom reed and baraeaa, fertiliser, brooms, ell 
mills, floor and grist mills, printing establish¬ 
ments and Southern Ry. has started work on a 
$2,500,000 car shop In addition to their largo 
machine shop already here. Large bread and 
cake bakeries. 

Maanfaetnriag Establishments: Leading 
firms. Spartan Mills Co., Beaumont Mfg. Co., 
Spartanburg Machinery Co., Gelifnas Baker 
Spartan Grain A Milla Co., Andrews Reed Loom 
A Harness Works. 

Total value of yearly output of factories as- 
Umated at $50,000,000 to $60,000,000. 

■peoial Information; Located with railway 
lines radiating in seven different directions 
makes Spartanburg a distributing center far 
the south’s great cotton mill region and for 
the coal handled by the 0. C. A O. By. direct 
from mines in Tlr^la A Kentucky to Spartan¬ 
burg. Spartanburg occupies an important posi¬ 
tion as a wholesale and Jobbing center. Spar¬ 
tanburg County leads all counties in the state 
in agriculture products Including cotton and 
la second among the counties of the state la 
wealth. 

Residential Features; Mostly one family 
houses. However have considerable number ef 
apartment booaea of from two to five apart- 
meote. 

Retail Bboppiag leetion: Extends from in¬ 
tersection of Main A Church streets (heart of 
boalneas aection) three blocks on East Mala 
street, three blocks West Main and Morgan 
Square, three blocks North Church and two 
blocks South Church, four blocks on Liberty 
street, which parallels Church, two blocks each 
oa Broad, Commerce aad Wofford streets, which 
parallel Main Street. Several outlying textile 
sections with retail stores. 

Trading Area: Extends about 43 miles in 
nnrtlieast section along C. C. A O. Ry. to 
Rutberfordton, N. C. Have excellent bus ser¬ 
vice in addition to C. C. A O. By. and Bpartaa- 
bcig is only city of any siae that is easily 
accessible to this territory. In other directions 
trading radius extends from 12 to 15 mllse 
with fine railway, electric line and bos sebed- 
ulao. 

cross streets, but near King street. Tbere are 
neighborhood grocery, drug, fruit and meat 
stores all over the dty. 

Trading Area; Approximately fifty (50) 
miles radios. 

Wholesale Bouaes; Groceries, 12; Meats, 5; 
Frulta, 10; Hardware. 4; Dry Goods, 5; Mis¬ 
cellaneous Lines, Coal, 4; Lumber, 10: Slioea. 
8. 

Humber of Retail Outlets for Nationally Ad¬ 
vertised Frednots: Passenger automobile agen¬ 
cies, 11: commercial auto, agencies, 2; auto¬ 
mobile accessories, 58; automobile tire agencies, 
47; bakers, 82: cigar stores and stands (includ¬ 
ing hotels), 21; drugglsta, 41; dry goods, 25; 
department stores, 6: electrical supplies, 8; 
florists. 6; fruits. 59: furniture. 21: furriers, 
1; garages (public), 2; grocers, 841; hardware, 
6; Jewelry, 20; meat markets, 64: men's furn¬ 
ishings. 4; men’s clothing, 44; merchant tailors, 
11; milliners. 81; opticians, 6; pbotographern, 
11; pianos (and miscellaneous musical instru¬ 
ments). 5; radio supplies, 8: restaurants (in¬ 
cluding hotels), 51: shoes, 26; sporting goods. 
3; stationers, 9; women’s apparel, 9. 

COLUMBIA, S. C. 
1920 FopuUtion. 37.524. 
City and Buburban Eatimato, 55,000 (ABC 

Census Trade Territory, 275.000). 
Hatlvu WUtas. 65%; Hegroas, $4%; Feroign 

Bora, 1%; Industrial Workers, 40%; English 
Reading. 88.9%; FamUiee, 8.651. 

Beho^: Public Grade, 11; High, 2; Junior 
High, 2; Parochial, 2; Nnmber of Pupils, 
8,800. 

Churches: Baptist, 20; Ohriatian Betenoe, 1; 
Congregatioual, 1; Episcopal, 9; Hebrew, 2; 

Ing territory and to resorts In the nearby Blue 
Ridge Mountains. 

Principal Industries; Cotton manufacturing, 
bleaching and finishing fine goods and domestics, 
cotton seed oil mills, cigar factory, ladder 
factory, woodworking plant, large fabricated 
house building plant, peanut products. Including 
peanut butter nod candy, msyonnaiae, meat 
parking plant, textile machinery plants, under¬ 
wear factory. 

Manufacturing Estabtlabments, abont 85. 
T.eadlng firms; The Woodslde Cotton Mill, the 
Mlnter Homes Company (readycut houses), Duke 
Majonnal"e Company. Peerless Folding lAdder 
Corn'inny. the fnlon Bleachery. 

Total value of yearly output ef facterles estl- 
msted at a4(i.ono.nno. 

Special Information; Greenville, known far 
anil wide as "Tlie Textile Center of the South” 
is located on the main double track line of the 
Southern within a night’s ride of any point in 
the southeast. Is the commercial center of the 
entire northwestern section of South Carolina. 
Its altitnte of 1.040 feet makes its climate de¬ 
lightful all the year round. 

Residential Features: A city of home owners, 
very few apartment houses. Homes of the 
bungalow type predominate in suburban sections, 
but many large modern residences In shady 
grounds make city very attractive. No tene¬ 
ment dlsTrlcta. and colored sections consist of 
small houses. TTie adjacent cotton mills provide 
employees with attractive bungalows. 

^tall Shopping Section: Extends for 12 
blocks on Main street and Pendleton atreet. two 
blocks each on east and west North atreet. east 
and west Coffee street, east and west Wash¬ 
ington street, east and west McBee avenue, 
Laurens street and Court street. TTiere are 

ROCK HILL, S. C. 
1920 Fopnlatioa, 8,906. 

City and Buburban Eatimato, 15,000. 
HaUve Whites. 11.000; Negroes. 4.0nii; Eng¬ 

lish Reading. All. 

Behoels: PubUe Grade. 5; High, 2. 

Churches; Baptist, 3; Episcopal. 1; Metho¬ 
dist. 4; Pr^yterton, 2: Roman (Mthollc, 1. 

Bantu: National, 2; State. 1; Total Re¬ 
sources, $5,000,000. 

Theatres: Moving Pictures, 2. 

Location: Soutbera—2 branches. 

Principal Industries: 10 cotton mills and al¬ 
lied industries. Auto factory. 

Manufacturing Establishments; See above. 

Residential Features: 150 new homes the 
past year. lurgely liome owning class la town. 
In mill sections bouses owned by mills. 

Retail Shopping Section: Main atreet. Trade 
street, Caldwell atreet, Hampton street. 

Trading Area: 25 miles. 

‘Wholesale Houses; Groceries, 3; Fruits, 1; 
Hardware, 1. 

Humber ef Retail Outlets for Hationally Ad¬ 
vertised Products; Passenger automobile agen¬ 
cies, 6: automobile accessories, 8; automobile 
tire agencies, 8: bakers, 1; cigar stores aad 
stands (Including hotels), 2; confectlooers (in¬ 
cluding hotel stands), 8; druggists, 15; dry 
goods, 4; department stores, 2; electrical sup¬ 
plies, 2; florists, 2; fruits, 2; furniture, 4; 
garages (public), 6; grocers, 20; hardiraro, 8; 
Jewelry, 8; meat markets, 10; men’s funalsh- 

Wholsaale Booses: Groceries, 11; Meats. 2: 
Fruits. 2; Hardware, 2; Dry Goods, 2; Mis¬ 
cellaneous Lines, Furniture, 2; Candy, 2; Cigars. 
2; Druggists, 1. 

Humber sf Retail Outlets for Hatisaally Ad¬ 
vertised Froduota: Passenger automobile agea- 
clee, 12; commercial ante, agenclea, 1; auto¬ 
mobile accesaories, 6; automobile tire agencies, 
3: bakers, 4; cigar stereo and stands (Includ¬ 
ing hotels), 87; confectioners (Including hotel 
stands), 169; delicatessen, 2; dressmakers, 17; 
drnggista, 14; dry goods, 16; department stores, 
6: electrical auppllea, 6; fiorlata, 8; fruits, 128; 
furniture, 9; garages (public), 14; grocers, 157; 
hardware, 6; Jewelry. 6; meat markets. 27: 
men’s fnrnlshlogs. 12; men’s clothing, 14: 
merchant tailors, 8; millinera, 10; opticians. 
8; photographers, 4; pianos (and mlsceUaneous 
musical Instruments), 8; radio supplies, 5: 
restaurants (including hotels), 16; sheas. 7; 
sporting goods, 4: stationers, 2; women’s ap¬ 
parel, 15. 

SUMTER, S. C. 
1980 FopnUtioa, 9.508. 

City and Bnbnrben Estimate, 18,000. 

Native Whites, 59%; Megroes, 40%; Feroign 
Bora, 1%; Indnatrinl Workers, 8%; English 
Reading, 100%; FamUiea, 2,000. 

SchooU: Public Grade. 8 W., 2 N.. High. 2 
W., 1 N.; Parochial. 1 W., 2 N.; Nnmber of 
PuplU. 4,097. 

Churches: Baptist, 8 W., 6 N,; Ohrlatlaa 
8<'lence. 1; Episcopal, 1 W., 1 H.; Hebrow, 1; 
Metbodiat, 2 W., 4 M.; PreabyterUn. 1 W., 
2 N.; Roman Catholic, 1. 
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SOUTH CAROLINA (Con’t)! 

Btnki; National. 4; BUta, 1; Total Be- 
tMrcea. 48.866,IM.M, One trait company; Bar- 
iD( Bank Depoaita ToUI. |3.001.fi8T.80. 

Theatraa:. LeslUroate, 1; Uorlnf Ptctnroa. 
Total nnmber of acata, 1.721. 

detn <-onnootl.Hi<. wUh Important pointa north, LEAD. S. DAK. 
aoutli, raal and wrat that are not eacelled by * $3,760,00#. 
any city In thia atale. Alierdeen la on the tarn- 19t0 Popnlation, 5,018. Thaatrao: Legitimate, 1; Iforlng Plcturea, 3; 
oua Yellowalone Trail, whirh extenda from I’ly- cjty Bubnrban Eatimata, 6.000. Miarellanaotu (AaditorlnaM, ate.), 1 (4 lodge 

Grade, 6; High. 1; Parochial. Total number of aeata, 13.000. 

Tni mo higl;::j. Tare Ali“^n “onrlaT tra^i Number of PnplU. 1,577. ^ '^noJSiK'S 
of approximately 60 000 In 1923. Th. aplendld RWer la ‘ on B^ik “ml 
free municipal camping grounda. SZT^'^^eXilc ' 1^ MU?! i.n«J^!!l^aMtaM ««veled road from Chkmaa ta TaUowab.ue 

Principal Indnatriaa: Candy factory, railroad i “ * P»fk- I« eitj of Btate. 
a'mpa. publlahing. 6 creamerlea. metal producta, Bethel Lutheran. 1. Pri-dnal Indnatriaa- Tarmlne and reiti. 
road machinery, lobbing groceriea, frnlta, hard- Banka: National, 1; State, 1; Total Keaourcea, 

Theatraa: LeglUmate, 1; Morlnf Plcturea, Principal Indnatriaa: Candy factory, railroad /’,h^n 1 
* Total nnmber of aeata. 1.721. •’>opa. publlahing. 6 creamerlea. metal producta, Lutheran. Bethel Lot ^ . 1 

.1 . ...» raad machinery. Jobbing groceriea, frnita, hard- Banka: National, 1; State, 1 
tocat on: Almwt eract ware, draga. bakerlea. 3 lea cream factoriea. $3,286,234.13. 

*L A*'*^'”l *AtUnt” and Birmingham automobile acceoaoriea. Tbaatraa: Legitimate. 1: 1 
[Mr.: Southern By.’’and Seaboard Air Lina and Manufacturing Eatabllalunanta! 6L Lradlng Total nnmber of aeata. 1.500. 

itheran; Bethel Lutheran. 1. P*'*'- "P*'** '“P “‘“p* 

. rate payroll In city. No other large manufac- 
Tbaatraa: Legitimate, 1; Moring Plctnrca, E taring concerna. 

U,,.. .........---- - „ - „ „ K wr • numoer oi aeaia. i.ow. Beaidentlal Eeaturaa: Moatly email hounea. 
M W. of 8. 0. Hare nine llnea radiating to Hrma. Milwaukee R. B. ahopa. Ward-Owaley Location: Northern Black Hllla (in the heart jjo big. modern apartment bonaea. Conalderahle 
irVeral caatera pointa and principal aeaporta Candy Factory, Gilbert Mfg. Co. (road ma- of the hllla). Bleb ralleya for farming and bnllding thIa year of amaU cottagea, about 
m ioutheaat. chlnery). atockraiaiag. C. A N. W. By. and C. B. A Q. $5,000 to $8,000 each. 

. . • Total ralna of yearly output of factoriea aatl- By. llnea aenre the city and community. Be- nharmtne aMtlam 
Principal Indnatriaa: Lumbar, hardwood. $6.0r,5.131) in 1010. aldea. auto track aerrlce. bl^kT D^raSh^ 

rearer, caaketa, wardrobe garment bangera, 
radio recelrlng aeta, aaw mill machinery, ma- 

Special Information: Location and railroad fa- Principal Indnatriaa: Gold mining. The 
rilliiea makea It a center (trading) (or the Homeatake mine la the largeat free milling gold 

atockraiaiag. C. A N. W. By. and C. B. A Q. $5,000 to $8,000 each. 
By. llnea aenro the city and community. Be- ... _ . . , 
aldea anto track aerrlce ^.***”* ■"•PPrag SeoUani Pierce atreat. (our 

• , , , , . ’ . ... blocka; Ileerbohn arenue, three blocka; Capitol 
Principal Indnatriaa: Gold mining. The arenue. two blocka. 

rauio revel.eev. — ciiitlea makeo It a center tiraaingi lor me nomeaiaae mine m lue mrgm iree uiiiuog gvni Tradlne Area.- 77 000 •nnare mil.. .it. 
ruoa die caatlnga, canned gooda. butter, l.e northern half of So. Dakota. in 1022 Brown mine In the world and employe about 2.500 men. . c'/y 
•ream. aaab. door, flooring, bllnda, cotton oil. County alone produced 2.710.O00 bu. of matured Alao raluaMa farmlanda In ralleya. Bxtenalra radlua.*^^ ” * ” * * ** 
tgara. cotton tronaeringa. (ertlUaer, flour, feed, i-orn. The aame year there were 3.095.000 Iba. dairying and atockralaing. 
■cal. face brick, automatic aewer fluaben. t'f butter manufactured In Brown County. Special Information: Lead ta located li^ona Wbalaaala Henaaa: Groceriea, 1. 

bardarood dlmanalon materlala. Baaidential Feat 

Kannfaeturiag Eatabliahmanta: 60. I^aiDng 1Jil.”on 
Irma. Korn Co.. 0. L. Wllllama Veneer Co., rcmdentiai aaction 
Samter Brick Worka, Sumter Machinery Co., Batall Shopping 
Wltbcrapoon Broa. A Co., London MlUa, Sum- buaineaa atreet, e 
tar Radio Mfg. Oorp., Snmter Veneer Cabinet blocka, from the 
Oa., Sumter Planing MllU, Sumter Packing Ave. and Main St 
Oa. (Cannery). 2 Creamerlea. • Main St. and l.-tb 

. . . ... » .V 1 .11 . particularly from 
Bpecial Information: One of the leading , atorea a 

Baaidential Foaturaa: Prleate homea predoml- of the acenlc beauty apota of the Black Hllla, Num^^f Batall Outlota for Nationally Ad- 
iiate. 15 milea of pared atreeta. Beautiful and therefore attracta large numbera of tooriata vartiaod Producta: Paaaonger automobile agen- 
ri-oldential aactlon. throughout the aummer aeaaon. ciea 6; commercial automobile agenclea, 6: 

Batall Shopping Soetion: Main Street principal Batall Shopping Section: Corera not only Lead "ea "'“"t»kera”^-'^^Mr‘ator«”anll*.ti?rf.**n“' 
bu.lneoa atrjit. eapeclally (or about 15 to 20 but aereral .mailer mining campa and agricul- 'if?; '/lo “ 

th. xWTw.nk.. d.oot on Roilrood tnral commnnitiea. Alao numeroua touriat eamna. «»“W‘>onera (including bo- 

BpeeiAi iBiormawoB. un« oi \am muikiK Btoret ami nhopa ia th« croaa aTannea .mmo m»af o.*.Jl’-.*- 
Dlae and hardwood lombor cantera la tba aouth- * | • hinck* Mt wMt TartUad Prodaott! Paoaaorer aatomobtla afan- jeweiry, meat marketa, 2; men a furnUblaafa 
Lit Its R U. Serrlce and ayatem of ten 1 or 2 blocka eaat ana weat. automoMla acceaaorleaa 5; aotomobile men a clothlnf, 4; milllnera, 2; optlciana, 2; 
dlTerkiok hart aurfaca hlfhwaya makea It an Tradinf Area: 100 milea in all directlona. agenclea. 5; bakera, 3; cigar atorea and pbotographera. 2: pianoa (and mlacellaneous 
Ji«;fent‘ d^:frib“«« Poteri'niuS^r Amo tralU from’all dlr«:tlon. make traral ernty! ato tralla from all directlona make trarel enay, atanda (Including botela), 10; confectlonera (In- mii.lcal Inatramenta). 3; reatauranta (Including 

Wbalaaala Bousea: Groceriea. 2; Meata. 2; elndlag hotel atanda), 7; dreaamakera, 3; drag- batela), 7; ahoaa, 4; .porting gooda, 4; .ta- kr Lockwood Oreea A Oo., indnatrlal engineers Wbalaaala Bouses: Groceries. 2; Meata. 2; elndlag hotel atanda), 7; dreaemakers. 3; drag- uaieisi. i; snoes, g; .porting 
derelop the fact that there U a aarplos of Fruits. 8: Hardware. 1; Mlacellaneons Lines, gl.t*. 3: dry gooda. 4: department stores. 2: tloner., 3; women's apparel, 4. 
feai.le Ubor for Induatriea. The retail and npproa. 60. electrical aoppllea, 2; florteta 1; fralta. 7; fm- - 
kholeaale trade territory is unnaually Urge for Humbae of Batall Oatlats for NationaUy Ad- ^ RAPID TITV Q 
t city of Ite slae. yertiiad ProduaU: Paueoger antomoblle agen- y'^^™h.nf tmt tvArlLf Cl IT, 5 

R..ida.tUl T**,*?^' rir-af^MmlTn* a*uTomoyu aVe’n^nr ora 2;‘"„Wnera 2; 1»$0 PopnUtio.. 6.777. 
dlTldual homea. Limited aactlon derot.^ to nnrte'dir?; *■ P'*"*" <•“<» ml.cellaneoua mu.lcal Inatra- City and Snburbaa Eatimata, 
‘“"7 men..,, 2- radio .oppne., 2: re.tauran.. (In- m.h,, whltaa, »5-,(: Ecreir Negroes legre 
nted. Attractlre borne, tallt In ereij aec- hoteU), eluding ImteU), 4: .hie., 5: .port 
dan (iwth exception noted •bore). Home., vf.'...tallonera, 8; women'a apparel, 6. 
Iiwns. shrubbery, trees, attractlre. City (school): draggl.ta, 8, d^ 
««itlT Dared, unitary and storm sewage, stores. 4; electrical tappUes, 5; florlats, 3; frnlta. - nMstly pared, unitary and storm uwage. stores, 4; electrical tappllu, a; noritts, •; rrnita. 
I*»rkH. playgronndn, bathing and picnic reaorta. V.; fnrnitnre. 5; furriers, 2; garagu (public), 
mantry club and easily acceulble to waibore 10: grocera, 56; hartwara. 6; Jewelry, 4; 
tad luonntata reaorta. .narketa, 86; men's furnishings. 12; men's cloth- 

_ ">0“"““ 11; niprchant taltora, 6: milliners. 6: op- 
BtUil lapping botloa: Main ste^t (4 4. pbotographera. 5; pianos (and mitcel- 

blocki). Liberty strut (8 blocka). Lltarty and musical Inatramenta), 6; radio inpplies. 
Rain Interaeotloa la ceotar of city. Rotall o. rMtanranta flnrladlna bot^a). SO: aho#a. 7: 

MITCHELL, S. DAK. 
1920 Topulatiou, 8,47A 

City and Suburban Eatimata, 65,000. 
Natles WUtu, 90%; Fsrsign Bern, 10%; Ham Interwctlon la center or ciiy. asiaii o. rutauranta (Including hotels). 30: shoes, 7; •__n,v •■.,.,■1.-'aaw.-’vamiiiaa arum 

4totrlct It split In center by Intersection of „p„rtlng goods. 10; atatlonera, 6: women'a ap- »•*<«»«. »*%. Famillu. 2.000. 
thew streets. 

Trading Area: Tba normal retail trade ter¬ 
ritory U rongbly a radius of 20 to 25 mltea. 
i'oDilderabla yolume of business cornea from 
solnts as much as 35 to 40 miles distant. The 
county has 135 miles pared highway, 10 prin¬ 
cipal roads, radiating from Sumter (bounty aeat. 

WboUuU Hotuat: Groceries, 7; Meats, I; 
rniiu, 1; Hardware. 1; MlaceUaaeoua Ltaee, 
Drags, 1: Mill SnpplUs. 1. 

Humber ef BetaU OutUU for Vationally Ad- 
Tsrtiud Frodnota: Paaaengar automobile agen- 
ctea, 10; commercial auto, agencies, 1; anto- 

parel, 8 (Inclndlng dept, atorea). 

DEADWOOD, S. DAK. 
1910 Fepulation, 2,450. 
City and Suburban Eatimata, 75,000. 

narketa, 6: men's RAPID CITY, S. DAK. 
2': Xte^raUera I**® 'oP-l^tio.. 5.777. 

If musical Inatra- City and Snburbaa Eatimata, 13,500. 

• ••’'X-: Foreign Bom. 5%: In- 
sportlng goods, 6, dnstrial Wotbsra, 25%; EaglUh w.«.n«g 00%- 

■>. FamiUu, 1,600. 

Schools: Public Grade, 6; High, 1; Jnnior 
j>A IT High, 1; Paroc-hlal. 1; Number of Pupils, 1.836. 

. Churchu: Baptist. 1; ChrUtUn Science, 1; 
Congregational, 1; Episcopal, 1; MethodUt. 1; 

. .. non PreibyterUn, 1; Boman CAtholle. 1; Mlscellaaa- a, 63,000. 4 

I^*"2 2^ Bank,: National, 1; State, 1; Tote! Be- 
uu. S.UW. Murces, $5,000,000; Sarlnga Bank Depoatte 

Behoelsr Public Grade, 5; High, 1; Junior Total, $256.00 per capita. 
High. 1; Parochial. 1. 

Thaatroa: UglUmats. 1; Moring Pictnrea. 3; 

Nativa WUtas, 85%; Vagroas, 1%; Foreign $2,919,960. 

Chnrebas: Baptist. 1; Christian Science, 1; Total number of seats, 1,900. ' 
Congregational, 1; Episcopal. 1; Methodlat, 3; d.h__ ’ 
Presbyterian. 1; Boman ^thollc, 1; MIscel- S***,'** 
Isnenus « directions: C. .M. A St. P. from Chicago; 

■ ■ , , o. . . > t B _ Two, C. A N.W. lines from Chicago rla Omaha 
Twin Cities; locally awned Bapld City, 

$4.8.50.949.77; Barings Bank Deposits Total. Black Hills A Western connects Bapld City with 
the Burlington Sonth, East and West and North- 

irn, Ihaatrea: Legitimate. 1; Moring Pictures, 8: west. Excellent stage aerrlce to all parts of 
Bohaols: Pnblle Grade, 3; High, 1; Parochial, Corn Palace Anditorinm. Total nnmber of the Black Hills, and State and Natiooal parks. 

1; Nnmber of Pupils, 425. 
Chnrebas: Baptist, 1; Cbriatlan Sclenca, 1; 

seats, 6.500. Bapld City at the gateway to tba Black Hllla 
Location: Dlrlaton point on Chicago. Mil- ■““•'■'>y entertalna 100.000 rUitora. Is tba 

■noblle acceaaoriea, 8: antomoblle tire agencies. Congregational, 1: Episcopal, 1; Hebrew, 1; wankee A St. Panl B. B. Western terminna looctlon of two main state highways and of all 
4: bakers, 8; cigar stores and aUnda (Inclnd- Methodist, 1; Presbyterian, I; Boman Catbolle, 1. of Chicago, Omaha A St. Panl B. B. railroad# entering tha Black Hills from the Bast. 
isg hoteU). 18: confectioners (Including hotel National, 1; Total Beaources. $1,175,- 
•tinda). 2: 000. Sarlnga Bank Deposits Total, $1,238,846. 

4™etectrical auppllea *1; floriated 2™ fralta, 4': Theatres: Moring Pictnrea, 1; Mlacellaneons 
LS 6: garagra (pnbHc). 8:%rocer..’44; (Anditorinm. ‘‘'J- Andlterinm Ma- 

of Chicago, Omaha A St. Panl B. B. railroad# entering tha Black Hills from the Bast. 

Frincipal Indnatriaa: No particular Induatriea. Principal Indnatriaa: Bapld City la supported 
Big agricnl tnral trading center. nj • n'"''*' dlrerslfled group of Industries than 

Bpmdal Information: I.oc.tlon of city make. ° umUVn«‘%lrtl«“Vlf.H.“*..^^^ 
It the great retalF trading center of an nn- |?5' **r°. dlatri^- 
nsssllr Israe area, extendlne 250 milea WMt. •‘‘‘PPl"*. . femont and atneco mlUt, hsrdware’. 4: Jewelry. 8: meat markets. 11: ^nle AndUortem. Elk. Anditorinm. Odd Fellowa ^..lly l.rae arra extendlng^*^ atock shipping and dairying, floor mTInSg. 

men's fnratahlngt, 8; men a clothing. 8; mer- Eagle#, Fireman. 50 miles north, sonth and eaat. Msnofseturin* s , 
rbsnt tallora, 2; mllUnera, 4: opticians, 4; Laeatlon: Terminal of Chicago A Northwestern 
ykotographan. 2; pianoa (and mlseellaaeous and Chicago, Barllngton A Qnlncy Btllroads. 
■uslcal Inatramenta), 2; radio anpplles, 1; In the heart of tba Black Bills of Snnth Dakota, 
MUnranU (Inclndlng hotels), 8: thoea, 4; famed for Its scenic beauty at well as being 

Laeatlon: Terminal of Chicago A Northweetera Basldantial Faatnrssi Moatly one and two- ^ 
and Chicago. Barllngton A Qnlncy Btllroads. family bonaea, a eery large percentage owned p,.,rr ^ 
In the heart of tbs Black Hills of Sonth Dakota, by tha occnpanti. • Cement Plant, Rapid Blrsr Milling Co. 

tporting gooda, 8: stationers, 2; women'a ap¬ 
parel. 2. 

Standard Surreys 
' of 
I SOUTH DAKOTA 

ABERDEEN, S. DAK. 
1920 FopnUtion. 14.537. 

famed for Its acenlc beauty at well as being av_■_SMtion- Extends (onr blocks ■P«ei»l Information: The Steta cement plant 
"the richest 100 miles square on e.rth'^M.rrin “ raL^w^ock. raat on Ihi.t ThUd $^.000 will be pnt In 
Hiighett, former president of the C. A N. W. hWka on Lawler street one block oprratlon this week. The cement and atneco 
Railroad. Mora than 8.500 gold mlnera and gold , ' . . Second arenne ai>d on First (o>'r lumber mills are all working (nil 
mill men are employed In the county nt from ;■** t ‘o'"-''* mu rightly be railed 
$4.50 to $7.00 per day. . luv _ii»- “ “Indnatry” than Bapld (Bty'a annual Income 

Frinclnnl Indnatriec: Princlpel Indnatriee are n?!.” 7***’ ^ "’•’7* ““V.' source should be added In. Conserra- 
,«ld mining and milling :rith ^ agricnltnral 5^ mU^b^u" MUcheR “ “““ ** 
district aarronndlng, tonristt Mecca. nearest large town. Good roads and the _ .. .. _ ..... district anrronndlng; tonristt' Mecca. 

Total ralna of yearly output tf mints and large anto ownership also contributes to tha 
milU: $7,000,000. 

Spoeial Informatita: Constractlon work on 
$175,000 high school bnlldlngs Jnat commenced. 
Sept. 1, 1924; and $38,000 being spent In bnlld- 

rge anto ownership also contributes to the Bealdagtial Paatnasi Principally one-famtly 
bringing up of trade from long distances. hoiiaea, generally flrat claas. Few apartment 

__ , , — r, -1 •> w_1. s. bousea. Bealdential dlstrlcta uniformly attrae- 
Wholssala Houtss: Grocerira, 2: Pralta. 2. j homes In Rapid City, 
Iscellaneona Lines Automobile Accesaories. estimate 80% are owned by the ocenpanta, 
Nnmber ef Retail Ontlata for NationaUy Ad- and not mors than 50% to owned carry any 

Ing modern tonriat ramp with community honw. Product.: Passenger antomoblle ageu- encumbrance. 
Residential Peatnras: All homes tnitable (or rlea, 10; antomoblle accessories. 3; automobUa w.t.ii giui. 

HatWa Whltaa, In 1920, 13.335; Hagrees. 21; habitation are conceded, new ones being erected nra agencies. 7; bakera, 4; cigar atoras and 
Tersign Born, 2,171; Indnatrial Workara, 700: to rare for eTer-Increatlng population. 
laglith Baading, 98.6%; PamiUae, 8.238. Hatail Shopping Seotion: Main Street for four 

Sehoelt: Public Grade, fl; High, 1; Junior blocks, side atreeta one block each way. 
High, 1; Parochial, 3; Nnmber of Pnptla, 5.000. Trading Arts: Extends orer entire Black Hills 

Ckarebss: Baptist, 1; Christian Science, 1; district, 100 miles north to North Dakota line 
'^gngational, 1; Bpisoopal, 1; Methodist, 1; and Into eaatern Wyoming and Montana. Dead- 
Ibetbyterlan, 1; ^man Catholic, 2; Mtscellane- wood it the trading—the commercial center—of 
NS, 10. a yaat territory. 

Theatres: Legitimate, 1; Moring Pictnrea. 5: Wbolaaale Eoussa: Groceries. 3: Heats. 1; 
Iisdcville, 1; Miscellaneous (Auditoriums, etc.l, Fralta, 3; Mlacellaneoni Llnea, fruits 2. randy 1, 
1 Capacity, 400. Ice cream 3, butter 2. 

I«ratlon; Aberdeen la county seat of Brown Number of BetaU Oatlats for NatleaaUy Ad- 
'’oenty. Situated In (amoue James Rlrer Valley, rartiaad Frednatai Passenger antomoblle agen- 
Ne of the most fertile agricultural sections of cles, •; commercial antomoblle agencies, 3; 
'Iw N. w. and 707 mllaa from Chicago, 380 milea antomoblle aeceaaoriee, 7; antomoblle tire agen- 
frem Duluth, 280 miles from the Twin Cities, des, 7; bakera, 8; cigar stores and atanda (In- 
915 miles from Slonx City, 188 miles from Sioux eluding botaia), 10; confectioners (Including bo- 
ftUs, 107 miles weat of the Minn. State Line, tel stands), I; drngglats. 3; dry gooda, 3; de- 
96 miles east of Missouri Blrer, IBS miles from partment atorea, 3; alectriral anppllea, 1; 
9trgo. and 35 milea north of N. Dakota state florlats, 1; fralta, 2; farnitnre, 3; garagea (pah- 

stands (Including hotels), fl; confectlonera (In- 

Ratsil Skopplag Soetloat Ten lineal blocks ot 
retail sectloo. 

Batall Shopping SMtion: Main Street for four clmllng hotel atanda). 4; dellratesaen, 1; dreaa- Trading Araai Fifty to 76 miles aaat; flO to 
ocka, aide atreeta one block each way. makers. 5; dragglsts. 5; dry gooda, fl; depart- "0 mtlM west. 30 to 50 miles north, and a fan 

A.— - ■Tt.nd. nsse sntirs Black Rills ">•"» riores. 8; electrical snppllet. 8; floriata, shaped empire up to 125 miles of Inland territocy 
m ira .^rth to »: furniture. 2; furriers. 1; garagea northeast. Tbla U onr regular trade. People 

iS.cra Wrarins Months Ds.d (Publ'c). IB; grocers. 80; hardware. 4:_Jewelry. «m. from much gre^r dlrt.noe._ howerar. up 

PIERRE, S. DAK. 
1926 Fapnlatlan. 8.200. 

City sad Bnbnrbaa Eatimata, 8,500. 

NatiTa Whltaa, 95%; Bagrats, .000%; Feraign 

8; commercial anto. agencies, 8; antomoblla ae- 
craaoriet, 8; antomoblle tire agenclea. $; bakers, 
5; cigar stores and stands (Including botals), $1 
eenfcctleners (Inclndlng hotel etan^), $: flail- 
catessen, 1; dngglats. 4; dry gooda, 4; dapart- 
mant atoras, 2; elactrtcal aoppUes, 8; flerlsta, 
2; fruits, 1; fnrnitnre, 4; garages (p^lc), fl) 

llae. 4 trank lines aerre Aberdeen—0. M. A He), fl; grocera, 8: hardware. 2; Jewelry. 8: 4 001%' l^nsMal Werken, 6%; EnguS f^?f**!* 
•t- P.. C. A N. W., Ot. Northern and M. A St. meat markets, 4; men’s famishing, 5; merchant Rsadlag 100%- FamUies 500 (eati^ted) f®™**'**"*- ®- • **[Jf5*“** S’ 
L. with 0 lines ladlnt la all directions. On tallora. 2: milllnera, 8: opticians. 2: phofogra- ^ merchant tallo^ 2; milllaers. fl; optielaas. S; 
transcontinental line of C. M. A St. L. It ta phera, 2: pianos (and misccllaneons mnsical In- - - - « « 
•» Important dlrltlon point of that road where straments), 2; reatanrants (Including hotela), fl: Churehsa; Baptlat. 1; dirittlaa Science. 1; leal Inatramenta), 2; radio snppHaa, $; raataM- 
700 people are employed with annual payroll of Shoes, 7; sporting goods, 1; stationers, 8; rongregatlonal, 1: Episcopal. 1; Methodist, 1; ants (Including hotela), 8; ahoaa. 4; aportlac 
l.lBl.OOO. 22 paseenger trains dally ^re .\ber- women's apparel. 4. Roman Catholic, 1. gooda, 8; stationers, 1; women’s appartl, A 

Soheete: PnMlc Grads, 735; High, 287. photographen, 8; plaaon (tad mlaeetlansons mn^ 
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I SOUTH DAKOTA and TENNESSEE Markets in Standard Surveys I 
SOUTH DAKOTA (Con»t) 

SIOUX FALLS, S. DAK. 
1920 Populatioiv 2&,202. 

City and Bnirarbaii Ibtimata, 225,000. 

HiRhway*. nty U In the heart of a wonderful 
aKrlcuItural oountry, aupplied by tbeae high¬ 
way! and by three railroads. 

Kesidential Features: Prirate bonaea predom¬ 
inate. Prospects of several apartment bouses 
being erected soon. Beantifnl residential sec¬ 
tion opened to north of city recently. 

Kstail Shopping Section: Third street, seven 
blocks: Broadway, two blocks; Cedar, one block; 
Walnnt, two blocks; Douglas avenue, two blocks; 

CHATTANOOGA, TENN. 
1920 Popnlation, 57,895, actual population ac¬ 

cording to City Directory 1923, 119,921. 

nty and Suburban Estimate, 125,74^, 

VatlTS Whites, 65%; Negross, 32%; Foreign 
Bom, 2%; Industrial Werken, 18%; English 
Beading, 84%; Families, 22,225. 

Schools: Public Grade, 23; High, 7; Junior 
High, 2; Parochial, 1; Number of Pupils 13,- 

Beaidential Featnras: Mostly a dty of home 
owuess; houses constructed in last few years 
are of bungalow type; average in price ^,00(> 
to 19,000. Finest residential district in the 
South on Lookout and Signal Mountains, and 
Missionary Bldge, reaches by convenieBt trellsy 
lines or by automobile oo paved roads, homes 
averaging in price $6,000 to $25,000 and more. 
About twelve new subdivisions now under way 
east of Missionery Ridge. Chattanooga one of 
the Onest growing cities in the Sonth. 

Native Whiten, 89%; Negroes, .003%; For¬ 
eign Bom, 11%; FamiUes, 7,800. 

Schools: Public Omde, 13; High, 1; Parochial, 
7; Number of Pnplla, 6,642. 

Churches: Baptist, 4; Christian Science, 1; 
Congregational, 2; Hebrew, 2; Methodist, 8; 
Presbyterian, 2; Roman Catholic, 2; Miscel¬ 
laneous, 9. 

Banks: Natllonal, 2; State, 1; Savings Bank 
Deposits Total, $11,000,000. 

Theatres: Legitimate, 1; Moving Pictures, 6; 
Taudevllle, 1; Miscellaneous (Auditoriums, etc.), 
2. Total number of seats, 4,8(X). 

Location: Eastern South Dakota, on Sioux 
River. Served by Great Northern; Rock Island; 
Chicago. Milwaukee A St. Paul; Illinois Central, 
and Northwestern Bys. Four of these lines fur¬ 
nish direct service from Chicago and eastern 
supply centers, and three connect directly with 
western lake ports. 

Principal Industries: Jobbing, distribnting 
point (especially for farm Implements), meat 
packing, educational center, stock yards, stone 
quarries and gravel pits. 

Manufacturing Establishments; 50. Leading 
Anns, John Morrell Co., Farley-Loetcher Co., 
Sioux Falls Metal Culvert Co., Crescent Cream¬ 
ery Co., Wisconsin Granite Co. 

Total value of yearly output of factories esti¬ 
mated at $25,000,000. 

Besidential Features: Large number of large, 
beautiful homes. Mostly one and two-family 
houses. Limited section devoted to workmen's 
homes. Some of the most plcturcsqiw residence 
streets in the Middle West. 

Betail Shopping Section; Phillips and Main 
avenues from 6tb to 12tb streets; Dakota 
avenue from 8th to lltb streets; two blocks on 
6th and 7th streets, and three blocks of 8tb, 
9th, loth, 11th and 12th streeta. 

Trading Area; S.’l-mile radius. Business is 

Capitol, two blocks. 

Trading Area: About 25 miles in all direc¬ 
tions, with probably half the people trading 
here from 7.5 miles In each direction. 

Wholesale Houses; Groceries, 1; Meats, 1; 
Fruits, 1; Miscellaneous Lines Seeds, Bakery 
Goods, Cigars, Ice Cream, School Supplies. 

Number of Betail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, 10; commercial automobile agencies, 4; 
automobile accessories, 12; automobile tire agen¬ 
cies, 15; bakers, 2; cigar stores and stands (In¬ 
cluding hotels), 20; confectioners (Including ho¬ 
tel stands), 24; dressmakers, 14; druggists, 6: 
dry goods, 8; department stores, 4; electrical 
supplies, 12; florists, 1; fruits, 20; furniture, 
4; farriers, 4; garages (public), 9; grocers, 16; 
hardware, 4; Jewelry, 4; meat markets, 6; 
men's furnishing, 6; men's clothing, 6; mer¬ 
chant tailors, 2; milliners, 4; opticians, 3; 
photographers, 2; pianos (and miscellaneous 
musical instruments), 2; radio supplies, 2; res¬ 
taurants (Including hotels), 15; shoes, 6; sport¬ 
ing goods, 2; stationers, 10; women's apparel, 6. 

BRISTOL, TENN. 
1920 Population, 14,776. 

City and Suburban Estimate. 22,500. 

Nativs Whites. 8.5.9%; Negroes, 18.5%; 
Foreign Born, 00.6%: Industrial Workers, 28%; 
English Beading, 76%; Families, 3,621. 

Schools; Public Grade, 10; High, 2; Junior 
High, 2; Number of Pupils, 5,630. 

968. 
Churches: Baptist, 52; Christian Science, 2; 

Congregational, 3; Episcopal, 3; Hebrew, 3; 
Methodist, 35; Presbyterian, 13; Roman Cath¬ 
olic, 1; Miscellaneous, 12. 

Banks: National. 2; State, 10; Total Re¬ 
sources, $50,828,020, Savings Bank Deposits 
Total. $39,389,302. 

Theatres: Legitimate, 1; Moving Pictures, 10; 
Miscellaneous (Auditorisms, etc.), 1. Total 
number of seats, 16,173. 

Loeatien: On Tennessee River, open to through 
navigation. Served by nine trunk lines afford¬ 
ing unequalled transportation service. Southern 
Railway, Central of Georgia, C. N. O. A T. 
P. N. 0. A St. L.. A. O. S., and T. A. G. 
Four boa lines operate in lOO-mlle radius. 

Principal Industries: Hotsery, boilers, mer¬ 
cerized products, woolen goods, plows, saw 
mill machinery, well machinery, gas ranges, 
shovels, automobile wrecking cars, brick, cedar 
chests, undertaking goods, 6re hydrants, valves, 
paper box boards, patent medicines, rubberoid 
handles, refrigerators, gas burners, steel al¬ 
loys, mouldings, ratchet drills, wlrebonnd box¬ 
es, sewer pipe, candy, logging machinery, 
malleable castings. 

Manufacturing Establishments; 37S: Leading 
arms: United Hosiery Mills, Walsh A Wiener 
Boiler Works, Chattanooga I'low Co., Lucey 
Mfg. Co., Ross-Mehan Foundries, Dixie Portland 
Cement Co., Signal Mountain Portland Cement 
Co., Tenn. Furniture Corp., Chattanooga Stamp¬ 
ing A Enameling Co., D. S. Cast Iron Pipe A 
Fdry. Co., Chattanooga Medldne Co., Thatcher 
Medicine Co., Dixie Mercerizing Co., Standard 
Processing Co. 

Total value of yearly output of factorise es¬ 
timated at $151,601,000. 

Bpeoial Infcrmatlea: Location of the dty 
makes it the Ideal distributing point of the 
South, served as it Is by transportation on the 
Tennessee River and by nine trunk Unea. Ideal 
for manufacturing, because of proximity to un¬ 
limited coal Oelds, and unlimited current 

Betail Shopping Beotion: On Market St. from 
Fourth to Main, 11 blocks, and on parallel 
street—Chestnut. Broad, Cherry, Walnnt, and 
Georgia Ave. for about Ove blocks on each. 
Also Main St. for Ove blocks, which was 
originally at the time Chattanooga was found¬ 
ed, the main business district. 'Hiere are eight 
outlying bnslnees sections, with a number of 
smaller neighborhood sections with the osiiat 
grocery, confectionery and other shops. 

Trading Area: Extends twenty-Ove miles In 
all directions. (Rmd bnslnsss secured by Chat¬ 
tanooga mercbanta from sections Ofty miles 
distant, and farther, due to One bns service 
and convenient railroad schedules. 

Wholsale Houses; Groceries, 8; Meats, 6; 
Fruits, 9; Hardware, 4; Dry Goods, 7; Miscel¬ 
laneous Lines, Steel, 9; (^gars, 4; Novelties, 6; 
Confectionery, 4; Toys, 1; Shoes, 1; Paper, 1. 

Number of Betail Outlets for Nationally Ad¬ 
vertised Produots: Passenger automobile agen¬ 
cies, 27; commercial auto, agendas, 5; automo¬ 
bile accessories, 9; automobile tire agencies, 13; 
bakers, 16; cigar stores and stands (including 
hotels), 16; confectioners (Including hotel 
stands), 43; delicatessen, 8; dressmakers, 10; 
druggists, 58; dry goods, 68; department stores, 
5; electrical anppllea, 5; lloilats, 9; fruits, 11; 
furniture, 44; furriers, 2; garages (public), 13: 
grocers, 588; hardware, 12; Jewelry, 18; meat 
markets, 54; men's fornishiBg, 4; men’s cloth¬ 
ing, 32; merchant tailors, 23; milliners, 19; 
opticians, 8; photographers, 14; pianos (and 
miscellaneous musical Instruments), 12; radio 
supplies, 10; restaurants (including hotels), 40; 
shoes, 25; sporting goods, 6; stationers, 5; 
women's apparel, 16. 

CLARKSVILLE, TENN. 
1920 Population, 8,100. 

attracted from a greater distance because of 
the excellent bos service, and hard surfaced 
roads leading to the dty. 

Wholesale Houses: Groceries, 4; Meats, 1; 
Fruits, 3; Hardware, 1; Miscellaneous Lines— 
Confectionery, 8. 

Number of Betail Outlets for Nationally Ad¬ 
vertised Produots: Passenger automobile agen- 
des, 15; commerdal automobile agendes, 5; 
automobile accessories, 7; automobile tire agen¬ 
des. 23: bakers, 9; cigar stores and stands (in¬ 
cluding hotels), 9; confectioners (including ho¬ 
tel stands), 17; delicatessen, 8; dressmakers, 
12; druggists, 15; dry goods, 6; department 
stores, 5: electrical supplies, 7; Oorists, 3; 
frtiits, 5; furniture, 5; farriers, 3; garages 
(public), 16: grocers. 116; hardware, 6; Jewelry, 
8; meat markets, 13; men’s furnishing, 4; 
men's clothing, 6; merchant tailors, 5; milliners, 
9; optldans, 6; photographers, 6; pianos (and 
mIscellaneoDS musical instruments), 8; radio 
supplies, 7; restaurants (including hotels), 14; 
shoes, 11; sporting goods. 8; stationers. 5; 
women’* apparel, 10. 

YANKTON, S. DAK. 
1929 Population, 5,02.3. 

City and Suburban Estimate, 20,000. 

Native Whites. 70%; Negroes, 2%; Foreign 
Born, 28%; Indnstriail Workers, 20%; English 
Beading, 98%; Families, 1,150. 

Schools: Public Grade, 4; High, 1; Junior 
High, 1; Parochial, 1; Number of Pupils, 1,800. 

Churches: Christian Sdence, 1; Congrega¬ 
tional, 1; Episcopal, 1; Metbt^lst, 1; ^man 
Catholic, 1; Miscellaneous, 5. 

Banks; National, 2: State, 3; Total Resources. 
$4,000,000; Sadngs Bank Deposits Total. 
$800,000. 

Theatres; Legitimate, 1; Moving Pldures, 8; 
Miscellaneous (Auditoiinms, etc.), 2. Total 
number of seats, 16,500. 

Locatian: C. M. A St. P., C. A N. W., Great 
Northern. Located on the Missouri River, over 
which the Meridian Highway Bridge has Just 
been completed at a cost of $1,300,000, Onanced 
largely by local enterprise. Furnished bus and 
truck service to Nebraska towns. 

Principal Indastries: Agricultural products, 
creamery and dairy industries, poultry products, 
large nursery and green house enterprises, auto¬ 
mobile and machinery supplies, printing. 

Manufacturing Establishments: 16. Leading 
arras, Rapalee Marble Works. Sanitary Dairy, 
Keating Creamery,. Binder Ice Cream Factory, 
J. T. Coxhead Cabinet Works, Tankton Print¬ 
ing Co. 

Total value of yearly output of factories esti¬ 
mated at $2,500,000. 

Special Information; Meridian Highway. 
North and south road from Winnipeg to Mexico 
City cAMses new Meridian Highway bridge here, 
IntersiKdlng Sunshine Highway and Washington 

Churches: Baptist, 2; Christian Science. 1; 
Episcopal, 1; Hebrew, 1; Metbodlst, 7; Pres¬ 
byterian, 8; Roman Catholic, 1; MiaceUaneous, 
13. 

Banks; National. 2; State, 5; Total Be- 
sources, $12,000,000: Savings Bank Deposits 
Total, $7,500,000. 

Theatres: I.eg1tlmate, 1; Moving Pictures, 
3: Mlscellaneons (Auditoriums, etc.), 1; Total 
number of seats, 1,800 in auditorium. 

Location: Southern Railway and Norfolk A 
Western. Bns service to BlueOeld, W. Va.; 
Radford, Va.; GoldOeld. Johnson City, Tenn.; 
Kingsport, Tenn.; and surrounding towns with¬ 
in 75 miles. 

Principal Industries: Paper, leather, lumber, 
iron, hosiery, clothing, furniture, drugs, and 
various manufactures. 

Manufacturing Establishments: 57. Leading 
arms, Lincoln Furniture Mfg. Oo., Columbia 
Paper Co., Shleren & Co., Enterprise Wheel 
Corp., S. E. Massenglll Drug Co., Brlsto Door 
A Lumber Co., Bristol Store and Foundry Oo., 
Central Glass Co., Dominion Veneer Co. 

Special Information: Located on state line; 
half in Virginia and half in Tennessee. Alti¬ 
tude 1,760 feet. Makes summer delightfully 
i-oo) and therefore is rapidly developing Into a 
summer resort. No labor troubles because 
there are no foreigners, and for that reason la 
developing very fast Industrially. 

Besidential Features; Most people own their 
own homes and have gardens which contribute 
to the contentment of labor. Residential sec¬ 
tions chledy at altitude of 2,000 ft. 

Betail Shopping Section: Extends from pas¬ 
senger and freight station weatwardly for 
about 15 blocks on State street and there ate 
quite a number of stores both retail and whole¬ 
sale on the streets crossing state, such as 
Lee, Moore, Fourth, Fifth, Sixth and Common¬ 
wealth. Also small groceries, etc., in outlying 
districts. 

Trading Area: About 50 mile radius. Includ¬ 
ing the Virginia coal Selds 80 miles distant. 
Trading radios embraces southwest Va., eastern 
Tenn. and Western N. C. and to some extent 
eastern Ky. and West Va. 

Wholaaals Houses: Groceries, 7; Meats, 1; 
Fruits, 3; Hardware, 2; Dry Goods, 2; Mis¬ 
cellaneous Lines, 54 wholesale bouses, all Unea 
of Jobbing represented. 

Number of Betail Outlets for NatlonaUy Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies. 15; commercial auto, agencies, 7; anto- 
moblle accessories, 28: automobile tire agencies, 
18; bakers, 2: cigar stores and stands (Includ¬ 
ing hotels), 35; confectioners (including hotel 
stands), 85; delicatessen, 1; dressmakers, 10; 
druggists, 5; dry goods, 22; department stores, 
3: electrical supplies, 10; Oorists, 2; fruits, 
18; furniture, 7; furriers, 3: garages (pubUc), 
8; grocers, 121; hardware, 3; Jewelry 3; meat 
markets, 12; men’s furnishings, 18; men's 
clothing, 18; merchant tailors, 8; milliners, 2; 
opticians, 2; photographers, 4; pianos (and mis¬ 
cellaneous musical instruments), 1; radio snp- 
plles, 2; restaurants (Including hotels), 18; 
shoes, 8; sporting goods, 3: stationers, 1; 
women’s apparel, 22. 

furnished by three hydro-electric plants of the 
Tennessee Electric Power Co. Big wholesale 
and distributing center. 

City and Suburban Estimats, 10,000. 

Native Whites, 64%; Negroes, 36%; English 
Reading, 80%. 

The Dominant Newspaper 
of Industrial Chattanooga 

“The Dynamo of Dixie” 

THE CHATTANOOGA NEWS 

Leads in Every Space Buying Point: 

Total net paid circulation. 
Net paid city circulation. 
Local advertising (six days compared 
with seven). 
National advertising (six days com¬ 
pared with seven). 
Number of exclusive advertisers, lo¬ 
cal and national. 
For rates, circulation statements, 
trade information and data, etc., ad¬ 
dress the home office, Chattanooga, 
Tenn.. or 

JOHN M. BRANHAM COMPANY, 
Publishers’ Representatives. 

New York, Chicago, St Louis, Atlanta, Kansas 
San Francisco, Los Angeles 
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S<du>oU: Public Ormdc, S; Hi(b, 3; ParocMal, 
1; Number of PupUe, 2,000. 

Cburdiae: Baptist, 8; Christian Science, 3; 
Episcopal, 1; Methodist, 4; Presbyterian, 1; 
Roman Catholic, 1; Miscellaneous, 2. 

Banka: National, 2; State, 3; Total Resources, 
$.1,000,000, SaTtags Bank DepoMts Tbtal, $610.- 
000. 

Thsatres; Legitimate, 1; Morlng Pictures, 2. 

Locstloa: Confluence of Cumberland and Bed 
Rivers—north bank of Cumberland and south 
bank of Red—Cumberland River transportation 
op to NashvlUe, Tenn. and points beyond— 
down to Paducah, Ky., St. Louis, New Orleans. 

Served by L. ft N. B. R. main Una and two 
branches. Mineral and Clarksville and Prince¬ 
ton. Also served by Tenn. Central with con¬ 
nections with Illinois Central at Hopkinsville. 

Principal Industries: Dark leaf tobacco 
market. Tobacco, snuff, cigars, nicotine, flour, 
corn shelters. Iron, lumber, one dally newspaper, 
one semi-weekly newspaper, staves, boghabeads. 

Mannfaotnring EstabUihinants: leading firms, 
American Snuff Mfg. Co., American Cigar Co., 
Doolop Mill Co., A. H, Patch, (mfg. corn 
shellers). Red River Iron Co. 

Special Information: Shipped 2e,0(X> hhds. to¬ 
bacco last year. This year’s shipments will 
total heavier. Leaf tobacco to date, 1924 re¬ 
ceived on Associated floors 9,0(N),000 lbs. 

on Independent floors 14,472,800 lbs. 
Bought at bams 6,000,000 lbs. 

28,472,800 lbs. 

Total tobacco receipts this year wUl approxi¬ 
mate 30,000,000 lbs. Quality very poor. Price 

Trading Area; Bztenda 30 miles to the north, 
26 to east, 26 to west, and 13 to 16 to the 
south. 

Wholesale Hanses: Orocerlea, 4. 
Homber of Rstail Ontlats for Hationally Ad- 

vortlaad Products: Passenger automobile agen- 
dea, 7; commercial anto. agencies 6; automo¬ 
bile aeceasories, 10; automobile tire agencies, 
10; bakers, 8; dgar stores and stands (In- 
etadiag hotels), 20; dressmakers, 6; dmgglsts, 
6; dry goods, 6; department stores, 1; elec¬ 
trical supplies, 2; grists, 1; furniture, 8; 
garages (puUic), 3; grocers, 20; hardware, 4; 
jewolry, 4; meat markets, 6; men’s fnmlshinga, 
8; men’s clothing, ■; milliners, 2; opticians, 4; 
photographers, 1; pianos (and miscellaneous 
musical liMtmments), 1; roatanrants (Inclndlng 
hotels), 6; shoes, 1; sporting goods, 1; women’s 
apparel, 4. 

COLUMBIA, TENN. 
1989 Papulation, 6,528. 

City and Bnburban, 10,000. 
Native Whites, 63%; Negroes, 37%; Industrial 

Workers, 22%; English Reading, 88%; Families, 
1,411. 

Soheols: 7; Number of Pupils, 1,201. 

Churches: 8. 

Banks: 5; Total Resources, 4,420,000. 

Theatres: 2; Total number of seats, 2,600. 

Residential Features: Mostly one family 
bouses. 

Retail Shopping Seotlen: About six blocks. 

Trading Area: Radios 23 miles. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Frodnots: Passenger automobile agen¬ 
cies, 17; commerdal auto, agencies, 7; automo¬ 
bile accessories, 10; automobile tire agencies, 
12; bakers, 2; cigar stores and stands (includ¬ 
ing hotels), 3; confectioners (including hotel 

dowed with dvlc pride, take great Interest 
In beautifying their homes and lawns. We 
have fifteen miles of pared street, plentiful 
lighting, good sewerage, and high elevation. 

Retail ahepping ■octlaai We have a clean 
and modam bnstneaa section which Is not ean- 
flned to one street. Our stores for the SMSt 
part are well arranged, carry excellent stocks. 

Trading Arsat Our trading area Is fifty miles 
in every direction, encompassing a population 
of 250,000 which Is accessible by oiir five rail¬ 
roads, three national highways, and nnmerons 
laterals. 

Whelasala Houses: Groceries, 8; Meats, 1; 
Fruits, 3; Dry Goods, 1; Miscellaneous Unea, 1. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agencies, 
14; commercial anto. agencies, 8; automobile 
aeceasories, 10; automobile tire agencies. 8; 
bakers. 6: cigar stores and stands (including 
hotels), 5; confectioners (Including hotel stands), 
8; delicatessen, 6; dressmakers. 20; druggists, 
13; dry goods. 17; department stores, 6; electri¬ 
cal supplies. 3; florists, 5; fruits. 2; furniture, 
10; furriers, 1; garages (public), 5; grocers, 
65; hardware, 4; Jewelry. 8; meat markets, 11; 
men’s fnmlshlng, 3; milliners, 14; opticians, 9; 
photographers, 3; pianos (and mlscellaneoua 
musical Instruments). 7; radio supplies, 3; res¬ 
taurants (Including hotels), 20; shoes, 13; sta¬ 
tioners, 2; women’s apparel, 9. 

JOHNSON CITY, TENN. 
1980 PopnUtion, 12,442, (Oflclal City Census 

20,086). 
City and Suburban Estimate, 14,000 (1020): 

26,000, (1924). 

Native Whites. 80.6%: Negroes, 12.8%; 
Foreign Bom, .06%; English Reading, 90%. 

Schools: Public Grade, 8; High, 2; Junior 
High, 1; Number of Pupils, 5,000. 

Co., Tennessee Silk Mill, Harris Mfg. Oo., 
Tennessee Box Oo., Amiran Cigar Box Co., 
Cranberry Blast Fnmneo, M-B Chemical Oa, 
American Tanning Co. ’Total value of yearly 
output of factories estimated at $9,000,000. 

Residential Features: Reputed to be the 
finest climate In conntry. Not too high. Tem¬ 
perature 30 to 80. Excellent irater and moderate 
rainfall. Many families from north, east and 
south moving here. New hotels going up. Many 
fine apartment houses. Large high-class resi¬ 
dential section, also extensive colonies In moun¬ 
tains nearby. 

Retail Shopping Section: Main street, 4 
blocks; Market street. Roan to Boone, 4 blocks; 
Roan from Market to Jobe, 3 blocks; Spring 
from Main to Joan, 1 block; Buffalo from Main 
to Ashe, 3 blocks; Boone from Main to Klne, 2 
blocks; Fountain Square, 4 blocks, (one each 
side). 

Trading Area: Bast 75 miles, west 63 miles, 
north 123 miles, south 100 miles. 

Wholssale Houses: Groceries, 3; Meats, 1; 
Fruits, 2; Hardware, 3; Dry Goods, 2; Mis¬ 
cellaneous Lines, 30; Shoes, Ice Cream, Harness. 
Implements, Feeds, Produce, etc. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, 10; automobile accessories, 13; automobile 
tire ageiKies. 13; bakers, 3; cigar stores and 
Htamla (including hotels), 20; contectiooera (In 
eluding hotel stands), 26; delicatessen. 8; 
dressmakers. 14; druggists, 9; dry goods, 9: 
department stores, 6; electrical supplies, 8; 
tlorists, 4: fruits. 5; furniture, 8; garages 
(public), 10; grocers, 95; hardware, 4; jewelry, 
6; meat markets, 12; men’s furnishings, 16; 
men’s clothing, 16; merchant tailors, 3; 
milliners, 2; opticians, 3; photographers, 8; 
pianos (and miscellaneous musical Instruments), 
2; radio supplies, 3; restaurants (Including 
hotels), 18; ^oes, 18; sporting goods, 5; station¬ 
ers, 2; women’s apparel, 10. 

Note; Facts and figures were secured through 
will probably average 14 to 16 cents per lb. 
Some individoal fine crops 30 to 52 cents. 

Residential Features: Mostly one and two 
family booses. Private homes predominate. 

Retail Shopping Seotlon; Extends three 
blocks on Franklin, and three blocks on cross 
section known as Third street. Several ad¬ 
joining business sections on First, Second, Com¬ 
merce, Main and Strawberry streets. A num¬ 
ber of outlying neighborhood sections. 

Trading Arsa: Extends for probably 40 miles 
radius, covering Montgomery, Robertson, Chat¬ 
ham, Stewart, Dickson, Houston, Humphreys 
and Benton counties In Tennessee, and Christian, 
Todd, Logan and Muhlenberg counties In Ken¬ 
tucky. 

Wholesale Houses: Groceries, 3; Hardware, 1; 
Miscellaneous Lines: Hogsheads and Staves. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, 7; automobile accessories, 7; automobile 
tire agencies, 7; bakers, 3; cigar stores and 
stands (Including hotels), 10; confectioners (In¬ 
cluding hotel stands), 15; dressmakers, 12; 
druggists, 6; dry goods, 5; department stores, 
1; electrical supplies, 3; florists, 3; fruits, 10; 
furniture, 4; garages (public), 3; grocers, 40; 
hardware. 6; Jewelery, 3; meat markets, 6; 
men’s furnishings, 5; men’s clothing, 5; 
merchant tailor, 1; milliners, 3; opticians, 2; 
photographers, 3; pianos (and miscellaneous 
musical Instruments), 3; radio supplies, 2; 
restaurants (including hotels), 15; shoes, 6; 
sporting goods, 3; stationers, 4J women’s ap¬ 
parel, 2. 

CLEVELAND, TENN. 
1980 Population, 6,500. 

City and Suburban Estimate, 8,000. 

Native Whites, 75%; Nsgroes, 24%; Foreign 
Bom, 1%; Industrial Workers, 40%; English 
Reading, M%; Families, 2,000. 

Schools: Public Grade, 5; High, 1; Jnnlor 
High, 1; Parochial, 1. 

Churches: Baptist, 1; Christian Science, 1; 
Methodist, 2; Presbyterian, 2; Roman Catholic, 
1; Miscellaneous, 5. 

Banks: National, 1; State, 2; Total Re¬ 
sources, $3,000,000.00. 

Theatres: Moving Plctnres, 2; Miscellaneous 
(Auditoriums, etc.), 2. Total number of seats, 
1.500. 

Location: On trunk line of Soutbem Railway 
and sine miles from trunk line of L. A N. R. B. 
Thirty miles from Chattanooga, Tenn., a con¬ 
necting line with a number of railroads. Ship¬ 
ping facilities excellent and R. R. service good. 
Spur tracks numerous and sites for new spurs 
available at low cost. 

Principal Industries: Stoves, hosiery, chairs, 
flour, etc., colons, woolens. 

Hanufactniing Establlshmsnta: 26. Leading 
Irma, Hardwick Stove Co., Cleveland Woolen 
Mills, Cleveland Chair Factory, Cleveland Ooflln 
Oo., Knox Hosiery Mills, Dixie Foundry Oo„ 
Weiss Hosiery Mills, Cleveland MlUlng Oo.. 
Benderson A Lusk, (lumber products). 

Bpecial Information: Cheap electric power; 
reasonable and strictly “open shop” labor In 
abundance, ample railroad facilities, health 
and climate, cheap living costs. 

Residential Features; Mostly one and two 
family bouses. Workmen's tenements virtually 
all located In one section of the city. All Im¬ 
portant streets are paved with hard surface. 
Private residential section Is of great beauty, 
with sufficient lots available for new homes. 
Three sub-dlvtsions have been opened within 
the past few months. Percentage of home 
owners Is very large. 

Retail Shopping Section: Ocoee, 8 blocks: 
Bdwards, 3 blocks; Church, 3 blocks; 81st, S2nd, 
16th, 3 blocks each. Trading and store areas 
lo Places away from center of city not Included 
In estimate. 

stands), 7; dressmakers, 10; druggists, 12; dry 
goods, 6; electrical supplies, 3; florists, 2; 
fruits, 4; furniture, 3; garages (public), 9: 
grocers, 33; hardware, 3; Jewelry, 8; meat 
markets, 11; men’s furnishings, 3; men’s cloth¬ 
ing, 8; merchant tailors, 3; milliners, 5; op¬ 
ticians. 2; photographers, 2; pianos (and mis¬ 
cellaneous musical Instmments), 1; radio sup¬ 
plies, 8; restaurants (including hotels), 8; shoes. 
3; sporting goods, 2; stationers, 1; women’s 
apparel, 3. 

GREENVILLE, TENN. 
1980 Population, 3,775. 

City and Snbnrban Estimate, 5,600. 

Native Whites, 87.5%; Negroes, 12.5%; 
Industrial Workers, 23%; English Reading, 91%; 
Families, 844. 

Schools: 3; Number of Pupils, 831. 

Churches: 7. 

Banks: 4; Total Resources, $4,200,000. 

Theatres: 2; Total number of seats, 1,200. 
Residential Features: Mostly one family 

bouses. 

Retail Shopping Section: Four blocks. 

Trading Area: About 15 mile radius. 

Number of Retail Outlsts for Nationally Ad¬ 
vertised Products; Passenger automobile agen¬ 
cies, 8; commercial auto, agencies, 4; automo¬ 
bile accessories, 8; automobile tire agencies, 12; 
bakers. 2; cigar stores and stands (Including 
hotels), 3; confectioners (including hotel 
stands), 3; dressmakers, 8; druggists. 4; dry 
goods, 6; electrical supplies, 2; florists. 1; fruits, 
4; furniture, 2; garages (public), 8; grocers, 
24; hardware, 4; Jewelry, 2; meat markets, 5; 
men’s fumlsblnga, 3; men’s clothing, 3; 
merchant tailors. 1; milliners, 2; opticians, 2; 
photographers, 1; pian.os (and miscellaneous 
mnsiaal Instruments), 1; radio supplies, 1; 
rsstaurants (Including hotels), 5; shoes, 6; sport¬ 
ing goods, 2; stationers, 1; women’s apparel. 3. 

JACKSON, TENN. 
1980 Population, 18,860; 1924, 25,000 (estl- 

mateil). 

City and Suburban Eatlmats. 28,000. 

Nativs Whites, 76%; Nsgross, 26%; Industrial 
Worksrs, 15%. 

Sohsola: Public Grade, T; High, 2; Jnnlor 
High, 1; Parochial, 1; Number of Pupils, 4,600. 

Ohurohea: Baptist, 6; Christian Science, 1; 
Episcopal, 1; Hebrew, 1; Metbotlist, 4; Presby¬ 
terian, 2; Roman CIMttelle, 1; Miscellaneous, 2. 

Banks: National, 2; State, 8; Savings Bank 
Deposits ’Total, $9,000,000. 

Theatrss: Legitimate, 1; Moving Ptetures, 2; 
Miscellaneous (Auditoriums, etc.), 1; ^tal num¬ 
ber of seats, 3,000. 

Looation: Jackson In Madison County In tho 
center of West Tennessee. Served by Illinois 
Central, Mobile A Ohio, Nashville, Chattanooga 
A St. Louis, Gnlf Mobile A Northern, and 
Birmingham A Northwestern, 

Principal Industries: Hardwood products, rsR- 
road shops, lumber, cotton products. Iron and 
steel, furniture, church and bank fixtures, ma¬ 
chinery supplies, cotton seed products, printing. 

Manufacturing EstabUshments, 44. Leading 
firms; Plggly-Wlggly Corp., Ashby Teneer, 
Bears Ice A Coal Co., Bemls Cotton MUI, Bedna 
Young Lumber Co., Budde-Wels Mfg. Co., W. H. 
Coleman Oo., Hashew A Co., Heathcock.Rush 
Mcb. Co., Lawrence Mill A Elevator Oo., Long 
Brick Yard, MadkMO Mattress Co., Model Mill 
Oo., Motor Wheel Corp., Berkhonser Lumber 
Co, (Planing Mill), Southern Eng. Works, Wood- 
Mosaic Oo. and leister Hosiery Mill. 

Residential Features: Majority of our dtlsens 
own Ihelr own homes. The seat of Union 
University, Lambuth College, lame College, and 
several business schools. We have fine churches 
and large congregatloDs, Onr dty Is pmctleally 
free frblh crime and our cftlxena being en- 

(Bmrchss: Baptist, 7; Episcopal, 1; Methodist, 
6; Presbyterian, 5; Roman Catholic, 1; Mis¬ 
cellaneous, 10. 

Banks; National, 3; State, 2; Total Re¬ 
sources, $8,000,000.00; Savings Bank Deposit-* 
Total, $1,400,000.00. 

Theatres; I-egltimate, 4; Moving Pictures, 2, 
Vaudeville, 2; Miscellaneous (Auditorium, etc.), 
1; ’Total number of seats, 4,900, 

Location: Southern Railway, East Tenn. and 
Western, North Carolina R. R., Carolina, Clinch- 
field A Ohio R. R. On Southern main line east 
and west, 20 hours to New York. C. C. A O., 
north and south, Ohio River to Seaboard. E. 
T. A W. N. C., Feeder through mountains 

Principal Industries: Flour, flooring, interior 
trim, brick, chairs, hosiery, silk yam, cement 
products, building material, cigar box lumber, 
boxes, anto floor boards, foundry products. 

Manufacturing Establisbmsnts; Model Mill 
Co., Johnson City Shale Brick Co., Empire Chair 

the aid of the Chamber of Commerce and Retail 
Merchant’s (Credit Assn., Chronicle A Staff, 
(’arroll E. King, Managing EMitor. 

KNOXVILLE, TENN. 
1920 PopnUtian, 77,818. 

City and Suburban Estimate, 119,901 (1924). 

Native Whites, 84.3%; Negroes, 14.4%; 
Foreign Born, 1.3%; Industrial Workers, 42%; 
English Beading, 100%; Families, 14,494. 

Schools: Public Grade. 37; High, 2; Junior 
High, 3; Parochial, 3; Number of Pupils, 16,500. 

ChuTchss: Baptist, 36; Christian Science, 1; 
Bpiacopal, 2; Hebrew, 2; Methodist, 40; I’resby 
terian, 12; Roman Cktholic, 2; Miscellaneous, 16 

Banks: National, 5; State, 2; Total Re¬ 
sources. $40,000,000; Savings Bank Deposits 
Total, $14,832,419.44. 

Continutd on page 218 

THE KNOXVILLE 
SENTINEL 

East Tennessee’s Leading Daily Newspaper. 

Published in metropolis of rich commercial, indus¬ 
trial, mining, timber and resort section of Southeast. 

120,000 population in Knoxville. 

450,000 population within 50 mile radius. 

1,560,000 population within 100 mile radius. 

The Sentinel will carry your message to the great 
majority of the financially competent citizens of 
Knoxville and adjacent trading territory. 

SIX AFTERNOONS 
AND 

SUNDAY MORNING 

National Representation: Story, Brooks & Finley, 
New York, Philadelphia, Chicago and San 

Francisco. 
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TENNESSEE (Cont’d) 

KnoKvflla (can't) 

Theatre*: leclttmate, 2; Moving Picture, T; 
Miecellaneou* (Auditorium, etc.), 4; Total num¬ 
ber of aeats, 6,0(X). 

Location: On the Tenneieee River; eerved by 
the Southern Railway, L. & N. Railway, and 
Knoxville & Carolina Railway. Railroad tinea 
radiate in nine directiona. Halfway between 
Chicago and Miami. Halfway between Mlaais- 
aippl River and Atlantic Ocean. Halfway be¬ 
tween New York and New Orleana. Over 
45,000,000 people live within 500 mile*. Ex¬ 
cellent motor bu* aervlce to all nearby point*. 

Principal Induatrlea: Textile mllla and cloth¬ 
ing factoriea. Iron, ateel and braa* working 
plant*, furniture and lumber; Tenneaaee marble 
quarrlc* and finlablng mill*; mlacellaneou* In- 
duatrle*. 

Kanufactnring Eatabliahment*; 2T8. Leading 
firm*. Rronkalde Mllla, Southern Railway Shop*, 
Stand*rd Knitting Mllla, Appalachian Mills, 
Knoxville Iron Co., The Pulton Co,, Sanford- 
I>ay Iron Work*, Knoxville Knitting Mill*, 
Knoxville Table ft Chair Co., C. B. Atkin Co., 
Cherokee Spinning Co., Knoxville (Cotton Mill*, 
.tppalacfatan Marble Co., Gray-Knox Marble Co., 
Tenneasee Producers Marble Co., Knoxville Por¬ 
celain Co., Sontbem Extract Co., Tate Mfg. 
Co., J. Allen Smith ft Co. 

Residential Features: Private home* predomi¬ 
nate. Of the 14,494 homes in Knoxville, 41.3 
rier cent are owned by the occupants. This is 
much higher than the average throughout the 
country. Home* In the best residential section 
average in value approximately, $33,000. Homes 
in the medium residential section range in value 
from $5,000 to $15,000. 

Retail Shopping Section: Extends from Gay 
street and Park avenue north 0 blocks to the 
comer of Gay street and Main avenue, south. 
Also from the corner of Wall and Market streets 
north three blocks. South to the corner of 
Church and Market. There are five prominent 
cross streets with many retail stores, which 
connect the two main trading arterlea. Ex¬ 
cepting for a number of outlying drug and 
grocery stores the major portion of the retail 
stores are restricted to the above mentioned 
territory. 

Trading Area: About 50 miles In each direc¬ 
tion. Much business, however, is secured from 
greater distances. 

Wholesale Houses: Groceries, 13; Meats, T; 
Fruits, 4; Hardware, 2; Dry Goods, 5; Mis¬ 
cellaneous Lines, 5 wholesale shoe houses. 

Humlier of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger sutomobile agen¬ 
cies, 21; commercial auto, agencies, 17; automo¬ 
bile accessories, 8; automobile tire agencies, 21; 
bakers, 10; cigar stores and stands (Including 
hotels), 21; confectioners (Including hotel 
stands), 55; delicatessen, 5; dressmakers, 17; 
druggists, 41; dry goods, 30; department stores, 
8; electrical supplies, 15; florists, 8; furniture, 
35; furriers, 1; garages (public), 17; grocers, 
439; hardware, 13; Jewelery, 12; meat markets, 
54; men's furnishings, 4; men’s clothing, 46; 
merchant tailors, 46; milliners, 10; opticians, 
14; photographers, 10; piano* (and miscellaneous 
musical Instruments), 8; radio supplies, 5; 
restaurants (Including hotels), 22; shoes, 20; 
sporting goods, 1; stationers, 5; women’s ap¬ 
parel, 17. 

See announcement on page &7 

MEMPHIS, TENN. 
1920 Population, 162,351. 

City and Suburban Estimate, 200,000. 
Native Whites, 61%; Negroes, 36%; Foreign 

Born, 3%; Industrial Workers, 15%; English 
Beading, M%; Families, 45,369. 

Schools: Public Grade, 40; High, 3; Parochial, 
20; Number of Pupils, 32,764. 

Churches: Baptist, 30; Christian Science, 2; 
Congregational, 2; Episcopal, 8; Hebrew, 5; 
Methodist, 20; Presbyterian, 18; Roman Catholic, 
11; Miscellaneous, 12. 

Banks; National. 2; State, 14; Total Re¬ 
sources, $125,027,577.53; Savings Bank Deposit* 
Total, $92,504,009.49. 

Theatres: Legltlmste, 2; Moving Pictures, 8; 
Vaudeville, 2; Miscellaneous (Auditoriums, etc.), 
2; Total number of seats, 26,757. 

Location: Ten railroad systema converge at 
Memphis. Missouri Paclflc, St. Louis South¬ 
western, Chicago, Bock Island ft Paclflc, St. 
Louts & San Francisco, Illinois Central, Yasoo 
^ Mississippi Valley, Southern, Louisville ft 
Nashville, Nashville, Chattanooga ft St. Louis, 
Mobile ft Ohio. 

Principal Industries: Woodworking and 
cotton seed oil, mixed feeds, cereals, automo¬ 
biles, and bodies. Iron and steel, lumber and 
cotton. 

Manufacturing Establishments: 800. Leading 
Arms. Buckeye Cotton Oil O., Dixie Cotton Oil 
(3o., Kelsey Wheel Co., Ford Motor Co., Fisher 
Bodies Corp., Virginia Bridge ft Iren Co. Total 
value of yearly output of factories estimated 
St $180,000,000. 

Special Information: Broad streets, splendid 
park system; 1,342.06 acres of parks and play¬ 
grounds, good educational institutions, $2,<XX>,- 
000 river and rail terminal, $1,500,000 audi¬ 
torium, 12,500 seating capacity. Largest In¬ 
land cotton market and largest hardwood 
lumber market In the world. Largest drug 
market In the South. 

Residential Features: Mest of homes for 
one and two families with bungalow type pre¬ 
dominating. Great Increase In recent years In 
number of apartment buildings. Several dis¬ 
tricts for working people and several fur 

negroes. Best residence district in eastern and 
northeastern aertioim of the city. 

Retail Shopping Section: Main, Second and 
Third streets. Main street, 16 blocks; Second 
street, 6 blockst Third street, 2 blocks; Beale 
street, 6 blocks; Madison street, 4 blocks. 
Ihere are other slu>t>j’ing sections one to four 
miles from biisluess section. 

Trading Area: Sixty-nine miles west into 
Arkansas, north into Tennessee, east into Ten¬ 
nessee and south into Mississippi. This area 
accredited to Memphis by the Audit Bureau of 
Circulations. Good train service In all directions. 
Good roads omtrihute to tlie city’s splendid 
position ss marketing and shopping center. 

Wholesale Houses: Groceries, 22; Meats, 9; 
Fruits, 10; Hardware, 5; Dry Goods. 12. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, 50; automobile accessories, 40; automo¬ 
bile tire agencies, 20; bakers, 38; cigar stores 
and stands (Including hotels), SO; confectioners 
(including hotel stands), 46; delicatessen, 10; 
druggists, 126; dry goods, 132; department 
stores, 5; electrical supplies, 30; florists, 12; 
fruits, 21; furniture, 75; furriers, 8; garages 
(public), 40; grocers, 831; hardware, 30; 
Jewelry, 39; meat markets, 193; men’s furnish¬ 
ings, 20; men’s clothing, 20; merchant tailors, 
87; milliners, 20; opticians, 16; photographers, 
17; pianos (and miscellaneous musical instru¬ 
ments), IS; radio supplies, 8; restaurants (In¬ 
cluding hotels), 270; shoes, 46; sporting goods, 
6; stationers, 10; women’s apparel, 25. 

Note: Facts and figures were secured through 
tlie aid of tile Memphis Chamlier of Commeree. 

See page 219 

MORRISTOWN, TENN. 
1920 Population, 5.87.5. 

City and Suburban Estimate, 9,000 to 10,000. 

Native Whites, 75%; Negroes, 25%; Indus¬ 
trial Workers, 20%; English Reading, 90%: 
Families, 1,2.50. 

Schools: Public Grade, 3; High, 1; Junior 
High, 1; Parochial, 1; Number of Pupils, 2,000. 

Churches: Baptist, 4; Eipiscopal, 1; Metho¬ 
dist, 3; Presbyterian, 1; Miscellaneous, 3. 

Banks: National, 2; State, 1; Total Re¬ 
sources, $5,000,000; Savings Bank Deposits 
Total $100,000. ’ 

Theatres: Moving Pictures, 2; Miscellaneous 
(Auditoriums, etc.), 3; Total number of seats, 
2,500. 

Location: Main line of Southern Railway 
from Washington to New Orleans and western 
terminus of Carolina division of Southern; 42 
miles east of Knoxville and 90 miles northwest 
of Asheville. Excellent bus service to all 
outlying districts. 

Principal Industries: Poultry growing and 
shipping, pork packing, wagon manufacturing, 
furniture, knitting mills. 

Manufacturing Establishments: 35. Leading 
firms, Morristown Produce ft Ice Co., Taubell- 
Scott Co., Carver Wagon Works, Morristown 
Chair Co., Taylor Table Oo,, Uaskew Mfg. Co., 
Morristown Packing Co., S. M. Holtalnger Co., 
Hamblen County Creamery Co., Davis Tyler 
Canning Co. Total value of yearly output of 
factories estimated at $7,500,000. 

Special Infornoation; largest poultry and 
egg market east of the Mississippi River; 
Junction point of railway and highways be¬ 
tween north, south, east and west. A large 
wholesale center. 

Residential Features: Mostly one family 
houses, limited section of industrial workers 
homes. Miles of paved streets; beautiful shade. 

Retail Shopping Section; Four blocks on 
Main street with small stores In outlying dis¬ 
trict. 

Trading Area: 15 miles to the east, 25 south, 
20 north and 16 west. Some business is secured 
at greater distances. 

Wholesale Houses: Groceries, 4; Meats, 2; 
Fruits, 2; Hardware, 2; Dry Goods, 2. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, 5; automobile accessories, 10; automobile 
tire agencies, 10; bakers, 1; cigar stores and 
stands (Including hotels), 10; confectioners (In¬ 
cluding hotel stands), 5; delicatessen, 1; 
dressmakers, IS; druggists, 3; dry goods, 8; 
electrical supplies, 2; florists, 1; fruits. 1; 
furniture, 3; furriers, 1; garages (public), 6; 
grocers, 48; hardware, 3; Jewelry, 3; meat 
markets, 4; men’s furnishings, 6; men’s cloth¬ 
ing, 5; merchant tailors, 2; milliners, 6; 
opticians, 3; photographers, 2; pianos (and mis¬ 
cellaneous musical Instruments), 3; radio sup¬ 
plies, 4; restaurants (Including hotels), 7; 
shoes, 6; sporting gootls, 6; stationers, 4; 
women’a apparel, 8. 

NASHVILLE, TENN. 
1920 Populiatlon, 118,342. 

City and Suburban Estimate, 140,000. 

Native Whites. 67.9%; Negroes, 30.1%; 
Foreign Bom, 2%; Families, 30.220. 

Schools: Public Grade. 39; High, 2; Num¬ 
ber of Pupils, 23,000. 

Churches; Baptist. 24; Christian Science, 2; 
Congregational, 2; Episcopal, 7; Methodist, 51; 
Presbyterian, 9; Roman Catholic, 6; Miscel¬ 
laneous, 95. 

Banks: National. 5; State, 9. 
Theatres; Legitimate, 2; Moving Pictures, 11; 

Vaudeville, I; Miscellaneous (Auditoriums, etc.), 
1. 

Locattos: L. ft N. B. R., N. C. ft St. U 
R. R., T. C. R. B., Cumberland River Steam¬ 
boat Unes. 

Principal Industries: Shoe factory, stove 
foundry, coffee roasters, self raising flour mill, 

(Continued on page 220) 

THE 
NASHVILLE BANNER 

One of the South*s Foremost 

Newspapers 

First in City Circulation—First in 

Suburban Circulation—First in 

Country Circulation 

First in Local AcJvertising—First in 

National Advertising 

THE NASHVILLE BANNER LEADS IN 
EVERYTHING 

“EVERY DAY AND SUNDAY TOO” 

National Representatives, 
BENJAMIN & KENTNOR COMPANY, 

2 West 45tk Street, New York City 

900 Mailers Buildiny, Ckiceco, III. 

Van Nuya Building, Lot Angeles, C«L 

ii:^ 
1 s 

>1 ^ 

Keep In Touch 

with 

The Trend of Affairs 
in 

The Newspaper and Advertising 

Fields. Read 

Editor & Publisher 

Every Week 

SUBSCRIPTION PRICE 

$4.00 Domestic; $4.50 Canada; $5.00 Foreign 
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The Commercial Appeal 
MEMPHIS 

The South’s Fastest Growing City 

Largest Circulation Of Any Southern Daily 

100,000 DAILY 125,000 SUNDAY 

Weekly Pay-Roll Of Memphis $1,867,760 

Total Cotton Crop of United States this year will be around 1 3,- 

000,000 bales, worth. $1,495,000,000 

Cotton Seed, made into oil, cake, hulls, linters, 5,655,000 tons, 

worth .$ 299,71 5,000 

Total value of the two items.$1,794,71 5,000 

One-fourth of these two products grown or marketed in The 

Commercial Appeal territory, value.$ 448,678,750 

Tobacco. 

Eighty-five million pounds of dark tobacco grown in West Ken¬ 

tucky and West Tennessee, worth.*.$ 10,625,000 

RICE. 

Five million bushels of rice grown in East Arkansas, worth.$ 7,000,000 

The money crops and products in the Commercial Appeal’s territory are cotton, tobacco, 

rice, live stock, early truck, fruits, timber, lumber, iron ore, zinc, bauxite, building stone, 

poultry, sweet p>otatoes, lespadeza and small grains. It is the richest and most varied agri¬ 

cultural and mineral region in America. 

Increased business and more profits await those who reach the thousands of prospects in this 

rich market by advertising in 

“The Souths Greatest Newspaper” 
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TENNESSEE and TEXAS Newspaper Markets in Standard Surveys 

Nashville (con^t) 
cenipnt plant, fibre silk plant, paper box Beadinj, 98%; Families, 4,655 
fsetoriaa. Scbools; Public Grade, 9; Hleh, 1; Junior 

Special Information: One of two largest 
bardwood flooring markets in tbe world. One 
of the largest manufacturing points in C. S. 
Grinds more wheat than any city in South, 
Publish more religious periodicals than any 

AMARILLO, TEXAS 
1920 Population, 15.494. 

City and Suburban Estimate, 81,000. 

Kative Wbites, 95%: Kegroes, 2%; Foreign —*• »“*'• »“ 
Bom. 3%; Industrial Workers, 15%; English 

block east and one block west. Neigbbortaood Special Infermatioa; Beaumont Is tbe center 
groceries in south and west sections. of the largest oil refining area in the world. 

Trading Area: Extends 25 miles north, south. Over 13,000 men are employed In six refineries 
east and west. Good trade from adjoining 

all directions. 

Wholesale Bonaes: Orocerles, 2. 

_ _ Vumbsr of Entail Ontleta for nationally Ad- 
Hlg'h”i7 ParTChial, 1; Numter of'pupUs, djfia' ▼ertUed Products! Passenger automobile agencies. 

Churches: Baptist, 6; Christian Science, 1; 
Episcopal, 1; Methodist. 4; Presbyterian, 1; 
Boman Catholic, 2; Miscellaneous, 7. 

Banks: National, 3; State, 2; Total Re- 

5; automobile accessories, 8; automobile tire 
agencies, 7; bakers, 1; confectioners (including 
hotel stands), 2; dressmakers, 1; druggists, 5; 
dry goods, 9; (Apartment stores, 2; electrical 

located in and within W miles of Beaumont 
Soiithweetera headquarters for the yellow plae 
lumber industry. Over 20,000 men employed la 
the Texas and Louisiana saw mills. 

Residential Features: Most of tbe homes are 
for one family on lots 50 ft. wide. Abost 
.55% of the people own their homes. Very few 
apartment bouses. No tenements. 

Retail Shopping Section: Three retail 
streets—Pearl, Orleans and Crockett. Pearl 

other city in the United States. Only inland sources, $9,816,0(X). ,__ ___ _____ ,__ 
barge manufacturing plant in country. Pro- Theatres; Moving Pictures, 3; Vaudeville, meat markets, 4; men's furnishing, 3; mil- blocks, 
duces 00 per cent of coffee cans used in the j. Miscellaneous (Auditoriums, etc.), 3; Totai liners, 1; opticians, 1: photographers, 1; pianos - ’ 
8ootb. 

Residential Features: Mo^t of apartments 
in this section, no factorie.i. no tenement sec¬ 
tions. 

Retail Shopping Section: Cumberland River, 
east boundry; Broad street, south; Cedar street, 
north; 14th avenue, west, (except auto row). 

number of seats, 6,200. 

Location: In Northwest Texas at inter¬ 
section of Rock Island, Santa Fe and Fort 
Worth & Denver Railways. Direct connection 
with Chicago, Kansas City, Denver, Los 
Angeles, BI Paso, Memphis, North Texas and 
Texas Gulf ports. Seven rail outlets; no other 
rail center within 200 miles. Bus lines to all 

Trading Aiva: Radius of 65 miles. Auto surrounding towns, 
lines in every direction for 30 miles, two Principal Industries; Railroad shops, sine 
Interurban lines. smelter, flourmill, creamery, oil reflnery, leather 

Wholesale Houses: GrcK-erbs. 19; Meats, 9; 
Fruits, 9; Hardware, 7; Dry Goods, 12; Mis- “"<* development. 
•■ellaneous Lines. Candy, ID; Cigars, 5; Shoes, 1. Manufacturing Establishments: 44. Lead- 

Ing firms, D. 8. Zinc Co., Great West Mills, 
Number of Retail OuUets for Nationally Ad- Mistletoe Creamery, Amarillo Refining Co., J. 

vortised Products: Passenger automobile agen- g Bryant Co., candy manufacturing. 

land miso'llaneons musical instruments), 1; 
radio supplies, 1; restanrants (including hotels), 
10; women’s apparel, 2. 

cies, 21; commercial auto, agencies, 10; automo¬ 
bile accessories, 100; automobile tire agencies, 
.50; bakers, 23; cigar stores and stands (in¬ 
cluding hotels), 100; confectioners (Including 
hotel stands), 30; dressmakers, 44; druggists, 
I'D; dry goods, 75; department stores, 4; elec¬ 
trical supplies, 14; florists, 10; fruits, 25; 
furniture, 47; furriers, 3; garages (public), 35; 

Total value of yearly output of factories esti¬ 
mated at $3,000,000 exclusive of smeiter and 
refinery, figures of which are not available. 

Special Information: City is distributing 
center for territory 300 miles square; 64 whole¬ 
sale bouses, yearly business $60,000,000. 
Largest natural gas field in the nation ad- 

supplies, 1; florists, 1; furniture, 2; garages ""d Orleans extend from river for 12 block^ 
tpublic), 6; grocers, 18; hardware. 2; Jewelry, Crockett extends from Tevis street for 10 

*-'ocks. 

Trading Area: Extends 40 miles west. lOO 
miles east, 125 miles northeast, 100 miles 
north, 30 miles south. People travel from 
leesvlUe, La., to Beaumont to do their retaU 
shopping. They travel from Remlig on the 
north and from Sabine on the south. 

5iniolesale Houses; Groceries, 5; Meats, 6; 
Fruits, 8; Hardware, 8; Dry Goods, 1; Mis¬ 
cellaneous Lines, Drugs, 1; Miscellaneous, 5. 

Humber of Retail Outlets for nationally Ad- 
Native Whites, 90%; Negroes, 5%; Foreign vertised Products; Passenger automobile ages- 

Bom, 5%; Industrial Workers, 1,300; English cies, 16; commercial auto, agencies, 4; 
Reading, 94%; Families, 7,0(X). automobile accessories, 80; automobile tire 

Schools: Public Grade, 18; High, 1; Junior sgencles, 16: bakers, 10; cigar stores and 
High, 1; Parochial, 21; Number of Pupils sUnds (including hotels), 23; confectioners (ia- 
g 258 eluding hotel stands), 5; delicatessen, 6; 

Churches: Baptist. 7; Christian Science. 1; 
Congregational. 1; Episcopal. 3; Hebrew. 1; ^ electrical supplies, 6. florists. 6; furniture, 
Methodist, 5; Presbyterian, 6; Roman Catholic, 
4; Miscellaneous, 42. 

Banks: National, 3; State, 3; Total Resources, 
$27,000,000, 

AUSTIN, TEXAS 
1920 Population. 34,876. 

City and Suburban Estimate, 60,000. 

14; farriers, 2; garages (public), 8; grocers, 
154; hardware, 4; Jewelry, 10; men's furnish¬ 
ing, IS; men’s clothing, 15; merchant tailors, 
5; milliners, 7; opticians, 5; photographers, 8; 
pianos (and mlsceilaneous musical Instri- 

Theatros: Legitimate, 1; Moving Pictures, 5; ments), B; radio suppUes, 5; resUnrants (In- 

grucers, 650; hardware, 11; Jewelry, 36; meat Joining. Fuel cost to industry is equivalent 
markets, 121; mens’ farnishings, 12; men’s 
clothing, 52; merchant tailors, 56; milliners, 
18; opticians, 15; photographers, IT; pianos 
(and miscellaneous musical Instruments), 7; 
radio supplies, 10; restaurants (including 

to coal at $1.00 per ton. Direct rail connection 
with principal cities of tbe West. 

Amarillo is located in heart of world’s largest 
gas field. Fifty wells are now producing gas 
at from 5 to 200.000,000 cu. ft. each, daily. 

hotels), 217; shoes, 29; si>orting goods, 4; lairge quantities of helium found in this gas. 
stationers, 14; women’s apparel, 26. 

See top cotumiu 3 and 4, page 218 

ABILENE, TEXAS 
1920 Population, 18,000. 

City and Suburban Estimate, 20,000. 

Hatlvo Whitaa, 98%; Negroes, 2%; Industrial 
Workers, 10%; English Beading, 100%. 

Residential Features: Mostly well-built one- 
family homes, many briek; 15 miles paved in 
main residential district; natural gas In ad¬ 
dition to usual public utilities. Water 98% 
pure. Moderate temperatures: winter mean 
average 43 degrees, summer 69 degrees. 

Retail Shopping Section: Polk street, 3rd 
to 9tb: Taylor street, 3rd to 8th; average of 
two blocks on each of Intervening numbered 
streets. Neighborhood groceries in residence 
sections. Few suburban drug stares. 

Trading Area; Absolute trade area averages 
22 miles in all directions. 

Wholesale Houses: Oreceries, 4; Meats, 2; 

Vaudeville, 1; Miscellaneous (Auditoriums, 
etc.), 1. Total number of seats, 4,000. 

Location: On Colorado River 155 miles nortii- 
west of Houston. On Houston & Texas Central 
Ry., M. K. A T. Ry., I. A O. N. Ry.. 85 miles 
from San Antonio. 

Principal Industries: Furniture, chili factory, 
printing, foundries, machine shops, ice factories, 
fruit and meat canning, compresses, brick fac 
tories. 

Manufacturing Establishments: 112; I.<eading 
firms; Walker Properties, Elgln-Butler Brick 
Works. 

Annual Output, $7,121,000. 

Special Informatian: Texas State University 
has annual enrollment of 8.000. 

Residential Features: Private homes pre¬ 
dominate, large percentage owned. Sections 
devoted to Mexican and Negro laborers. 

Retail Shopping Section: Extends from State 
Capitol to First St. on Congress, 10 solid blocks 
of business bouses. Business locations over 

eluding hotels), 18; shoes, 6; sporting goods, 
4; stationers, 8; women’s apparel, 8. 

See page 221 

BONHAM, TEXAS 
1920 Population, 6,008, last census. 

Native Whites, 85%; Negroes, 15%; Forsign 
Born, 1%; Industrial Workers, 800; Engll^ 
Reading, 99%. 

Schools: Public Grade, 8; High, 1. 

(Rinrches: Baptist, 2; Episcopal, 1; Methodist. 
2; I’resbyterian, 2; Roman Catholic, 1, not ac¬ 
tive; Miscellaneous, 2. 

Banks: National, 1; State, 2; Total Re¬ 
sources, $2,000,000; Savings Bank Deposits 

Theatres: Moving Pictures, 2. 

Location: Texas A Pacifle and D. B. A N. 0. 

Principal Industriss: Gasoline Pump Mtg. Fruits. 7; Hardware, 2; Dry Goods, 1: Mlscel- period of 8 to 12 blocks on 1st to 10th Sts. Inc. „ , - „ . . * 
laneous Lines, Farm Implements, 14; Auto Ac- Suburban business section in University neigh- Co. and Mattress Mfg. Co., farming, truck and 
ressoriea, 6; Auto Tires, 9; Miscellaneous, 19. iiorlioud of 8 blocks, including bank, barbers, raising, dairying 

Number cf Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies. 15: commercial auto. agencies, 7; 

Bchools: Public Grade. 6; High, 1; Number a„tomobll4 accessories. 23; automobile’ tlri 
of I ui)iw. 4..00. agencies. 21; bakers, 6: cigar stores and stands 

CMurches; Baptist, 6; Christian Science, 1; (including hotels), 23; confectioners (including 
Episcopal, 1; MethodUt, 8; PresbyterUn, 2; Bo- l>o‘el stands), 19; delicatessen. 2; dressmakers, 
man Calholic. 1; Miscellaneous, 8. drugglsU, 20; dry goods, 17; department 

stores, 1; electrical supplb-s. 3; florists. ?; 
Banks: National, 2; State, 2; Total Re- fruits, 5; furnitare, 13; garages (public), 10; 

sources, $6,000,000; Savings Banks Deposits grocers, 90; hardware, 5; Jewelry, 18; meat 
Total, $800,000. markets, 26; men’s furnishing. 16; men’s clotb- 

M I"3. 1®; merchant tailors, 6; milliners, 12: 
nieatres: Moving PKriu^, 6: Vaudeville. 1; optiou„, g; photographers. 6; pianos (and 

Total number of seats, 8,000. miscellaneous musicsl instruments! S: ndio 

candy, drugs, etc. Numerous outlying reslden- Manufacturing Establishments: Cotton mill, 
tial sections. cottonseed oil mill, mattress factory, gasoline 

Trading Area; Extends as far as 40 to 50 Pump manufactory, 
miles. Daily train and trolley service. Bus Residential Fentures: Many beautiful homes, 
lines and 1. G. N. motor car service serve as many of wliich are brick. Much pride is taken 
transportation for trading population to come In beautifying homes especially on paved street 
to .Austin. Good roads are means of auto trad- sections. Streets are marked and bouses nnm- 

Locatlon: Texas A Pacifle By., Wichita Val¬ 
ley Ry. Co., Abilene A Southern Ry. Co. 

Principal Indnstries: Grain elevator, gins, 
oil mill, cotton compress, broom factory, print¬ 
ing, snto springs, planing mills and railroad 
shops. Wholesale centsr. 

Bpacial Infocmatlon; Three denominational 
colleges with a dally attendance of 1,500 stn- 
dents. .A wholesale, retail and financial center 
for a hiindred mile radios. 

bered. City mail delivery. 

Retail Shopping Bsotioiu: Main square and 
streets, leading North and South, for two blocks. 

Trading Area: 15 to 20 miles anrronnding. 

Whelasals Honsas; Groceries, 1; Fruits, 1. 

Number of Retail Outlets for Nationally Air 
vertised Produots: Passenger antomoblle agen- 

BesldontUl Foatnres: Principally a city of 7-!w)*^Hmat.^“*’‘ 100%; 
homes. Civic improvement atiracts well-to-do tesiimstiti). 
families throughout this section, which is fast Bchools; Public Orada, 2; High, 2; Number 
developing from a ranoli country with large of PnpIIs, 1,357. 
tracts into an agricultnral section. Natnral gas. Ohnrciiea: Baptist, 2; Methodist, 2; Prasby- 

Retall Stepping Section: Ten blocks on Pino terian, 1; Mlacellaneons, 2. 
and Chestnat Sts. with boalness honses extend- Banks: Natloiial, 2; Stats, 1; ’Mai Be¬ 
ing a block is each direction from each of tbeoo sonrees, $2,443,008.88. 

streets. Thaatres: Moving Pictures, 1; Total anmbar 
Trading Area: Wholesale area extends for o( scats 600 

many mtles. Strictly reURfrem 25 to JO ™Ure Location: In tb. boart of eastern Texas. 

ing class to come to this city, 

5Vholosale Houses: Groceries, 3; Meats, 2; 
Fruits, 2; Hardware, 7; Dry Goods, 1. 

Number af Retail Outlets for Nationally Ad¬ 
vertised Prodnets: passenger automobile agen¬ 
cies, 4; commercial auto, agencies, 10; auto- 

miscellaneous musical instruments), 3; radio molille accessories, 19; automobile tire agencies. 
supplies. 3; restanrants (including hotels), 86; 18; hakers, 20; cigar atore# and stands (inclnd- _ o. 
shoes, 16; sporting goods. 6; sUtionen, 1; lug hotels). 15; confectioners (including hotel • 
women's apparel, 17. stands), 40; dressmakera, 40; druggists, 33; Wle accessories, 1, antomobile tire agenclre, f 

drv goods. 25: department atorea. 4; electrical 8: bakers, 1; confecUonert (Jnclndlng botej 
- supplies, 7; florists, 8; fruits. 36; furniture. 18; stands), 5: druggists, 3: dry goods, 6; 

ATHFNQ XFVAQ furriers, 1; garages (public), 34; grocers, 132; supplies, 2; florists, 1; frulU, 2; ^rnlture, », 
1 hardware, 5; Jewelry, 12; meat markets, 51; garages (public), 5; grocers, 10; hardware, 4, 

ISM Pimnlatian x ITS men’s furnisblng, 8: men’s clothing, 25; mer- Jwelry, 2; ™eat markets, 4; *°™***’*"^. 
IMO Population, 8,176. tallore. 1; mllllnere, 9; opttclans, 5; 2: • clothing 2; merchant Ullors. 2, 
City and Suburban Eatimatn, dpOOO. photoarapben, 9; piaoos (and mUcellaneooa mllllnara, 4; opticians, 2; photofrapbara. Z*. 
Native Whitaa, 76%; Natreas, 2B%; Industrial musical instruments), 6; radio aupplies, 1; rea- plaaoa (and naiscellaneont mnatcal lustrnmenU), 

■ “ ~ FamiUsa, tauranta (including boteU), 73; shoes, 13; sport¬ 
ing goods, 3; stationers, 6; women’s apparel, 8. 

1; radio inpplles, 2; restauranta (Including ho¬ 
tels), 4; shoes, 1; sporting goods, I; statlenera. 
1; women’s apparel, 1. 

BEAUMONT, TEXAS 
1920 Fopnlstian, 40,422—(Oorerninent 

mate for 1923—46.812). 

City and Suburban Eathnata, 181,862. 

Nativs Whitaa, 65%; Nagrosa, 80%; Foreign 

BRENHAM, TEXAS 
1980 FapiOatlon, 6,066. 
City and Buhnihan Eattmata, 6,800. 

Native Whites, 45%; Nagrees, 46%; Far- 
Bore, 6%; Indaatrlal Woiksre, 60%; Engliak eign Bore, 10%; Indnatrial Warfcars, 22%; 

reUirtradTfrom’ '«• ^ «’ O. branch 
tlie an<l vari4‘iit*f( are carried liere 

Reading, 98%; FamlUaa, 11,000. 

Bchoolt: Public Grads, 28; High, 2; Jnator 

Some retail shopping Is not uncommon for a 
distance of 200 milet. 

Wholesale House!: Grocerlea, 8; Meats, 8; 
Fruits, 2; Hardware. L 

Number of Retail Outlets far Nationally Ad- ing, msttresscs.' 
vertised Products; Psssenger antomoblle agencies, 
20; commercial auto, agencies, 10; automobile 
accessories, 25; automobile tire agencies, 20; 
bakers, 7; cigar stores and stands (Inclndlng 
hotels), 12; confectioners (Including hotel stands), 
12; delicatessen, 3; dressmakers, 7; druggists, 
13; dry goods. 12; department stor<'B, 4;alectrical 
supplies, 6; florists, 4; fruits, 6; furniture, 6; 
garages (public), 20; grocers, 84; hardware, 6; 
Jewelry, .7: meat marketa, 8; men's fernishinc, 
1.5; mc:i'a cioihin::. 13: inf-rchant tailors, 1; mil¬ 
liners, 12; opticians, 6; photographers, 6; pianos 
(aad miso-IIaneous musical iostrumeuta), 8; 
radio suppUes, 6; restaarants (Including hotels), 
26; shoes, 20; sporting goods, 5; stationers, 4; 
women’s apparot, 8. 

of Southern Pacifle. Boa service to DalUs and High, 8; ParocfaUl, 2; Number ef PnpIIs. 9,800. 
other leading citUes; 8 passenger trains dally. Churches: Baptist. 6: Christian Scienot, I; 
Direct freight route from St. Louis, Oallaa and Congregational, 1; Episcopal, 1; Hebrew, 2; 
New Orleani. Methodist, 8: Presbyterian, 2; Roman OatboUe, 

Principal laduatriaa: Brick, building tOa, 3; Miscellsneona, 6; Christian. 3. 
pottery and clay products, auto batteries, print- Banks; National, 4; State, 1. 

Manufacturing EstoblUhmenta, 7. Leading .. 
firms: Athens Brick A Tile Co.. Athens Pot- *• 1- ToUl number of seats, 8,006. 
tery Co., Dixie Battery Co. 

Annual output: $1,£M>,000. 
Special Information: Lorge shippers of 

peaches, watermelons, hogs, cattle, poultry, only 
pea processing plant in sontb. Henderaon county 
pr<id(ic<'S great amount i<f bogs. Two large lig¬ 
nite mines in county. 

Residential Features; Private bomeo predom¬ 
inate, mainly owned. Some of the finest homes 
for a city of its sise in tbe Stats. 

Location: On Neebes River, 80 ft. channel to 
Gulf of Mexico, 27tb seaport in United States, 4 
railroads—Santa Fe. Sonthern Pacifle, Onlf Coast 

English Reading, 96%; Familiat, 1,288. 

Bchools; Public Grade, 8: High, 2; Paro¬ 
chial, 1; Number of Pupil*. ®60. 

Churches: Baptist, 5; Episcopal. 1; Hebrew, l; 
Methodist, 6; Presbyterian, 1; Roman Catholic, 
1; Miscellaneoiis, I. 

Banka: National, 2; State, 1; Total Re- 
sotirces, $5,000,000; Savings Bank Deposits 
Total, $2,000,000. 

Theatres: .Moving Pictures, 1; Mlsoellsneoa* 
(Andltoriums, etc.), 1. Total number of scats, 
700. 

Location; One hundred twenty-aix milea 
Lines, Kansas City Southern Railway; 11 ateam- north of Oslveston on main line of Gulf, 
ship lines to all parts of tbe world and coast- Ootorado aad Santa Fe Railway; on Anitta 
wise trade. Inteniri>an to Fort Artbnr. branch of the Houston and Texas Central 

Prineipal Indnstrias: Oil reflniag, lumbering. Railway. Concrete roads afford splendid Jitney 
rice milling, iron mannfaetnring, shlpbnllding, aervlce east and west. Through refrigerator 
hardwood manufacturing. 

Mannfaetnring EstabUihmenta: 83. Lead¬ 
ing Arms, Magnolia OH Refinery, Pennsylvania 

Retail Shopping Bectiou: Extends from Pnblle Car Oo., Petroienm Iron Works Oo., Penntyl- 
Square, which forms heart of tbe bnslneei sec- vania Shlpbulldlag Oe., Boykin 0^, 
tlon, two blocks north, one block aoutl^ one Beaaasoat Ireo Wetks. 

service on Santa Fe afford* splendid acrvlee 
for truck shipments. 

Principal Indnstries; Cotton seed oil mill, 
cotton mill, creamery, ice cream, foundry. 
BMehine alKips. gas light and electric ploat. 

Continued on page TTt 
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THE FIFTH LARGEST MARKET IN TEXAS 
THE THIRD LARGEST MARKET FOR LOUISIANA 

The Beaumont Trade Territory embraces part 
of two States—Southeast Texas and Southwest 
Louisiana. Neither Texas nor Louisiana 
can be adequately covered without using the 
BEAUMONT ENTERPRISE and the 
BEAUMONT JOURNAL. 

There are 22 Wholesale Grocers selling goods 

in the Beaumont Trade Territory; 10 Wholesale 

Druggists; 14 Wholesale Hardware Houses; 14 
Wholesale Dry Goods Houses and wholesalers 
of other lines are adequately represented. 

BEAUMONT ENTERPRISE 
AND 

THE BEAUMONT JOURNAL 
(Membert cA the Audit Barean ol Grculatioof) 

Sole National Representatives 

THE S. C. BECKWITH SPECIAL AGENCY 

New York Chicago 
Atlanta 

San Francisco 
St. Louis 

Los Angeles 
Kansas City 

Detroit 

Covei^ed Bit 

BEAUMONT ENTERPRISE 
.AND 

i 

Beaumont Journal- 
IN 

TixAs AND Louisiana 

•LEESVIUe i ^ ^ ^ ^ ! 

■ • •picHemN& ! miONOLEAF ' 
'fKWWgvrW^, ■ SIEHMORA 
-W/trOlA^ fULEmOR I • J 

jN_^CRAVEHS _i_ __JMERIDIAH 

fflU •DERIOOER _» 
%LUDm6J0M ; cmDALER ! ■ \ 

£ .soHAAti ] 

W: CARSON* lON6*IUE \ i f \ STo IL/^G^P>I^Y \ 

^ / / . 
# _n,LTON \ - .-•OPELOUSAS ( 

oe QuiNCYm ^ * 1 --’ \_/ mtu^e - 

'- 

? I S///T«//o (r ^ •EKUH \ CRONIEY • .rnmL. ^ 

ABBcrmiE • V)^ 

^iE.i^iita[iiLu©G<i Lj,S.?P^^ z 

ERANNLIN m 



222 Editor & Publisher for December 13, 1924 

are 8t. ChariM, 8t. FraiX'la and Fronton th* Total valua of Toarly output of faotoriaa oatl- la noted for her pure bred Jeraaj cuttle, aa ntf 
. _ TZ . . laat named la liufely tbo wbolaalo dlatrlet, la* mated at Sl.SOO,O0O. ao beef eattle. 

TEXAS (Con t) Cludlna ice, cold atoraae, packing teoaeo^ oU Spoelal laformatioa; Bleb cotton tarmlnic Kannfaoturlna Zatabliahmanta, 8. LeadlM 
__*••• wbolooalo fruit, coffee, dry gooda. dlatrlet, Braaoo Blrer bottom nearby, and trade flrmo: 8tarllng'a Creamery, maanfaetorlng bet- 

ffrocertea, lumber, etc. territory corera Braaoo and parta of threo ter, ico cream and cream producta; Cleburm 

Brenham fooB'tl Tradln* Area: Extende north and weaterly W '*<>'•» Broom /•ctory, CTebuma Ice A Cold Storage. 
' milea of concrete highway. Arroaa rtrer into Baaidantial Faaturoo; Fine realdencea of ?”«**“*- Worka, 

printing, chicken hatchery, two cotton gtna, old Mexico, truck fanning, cotton and cltrtia wealthy cltixena for anaall commaailty arc Clebarae Mattreaa ract^, KMl Manufactnrlag 
planing mill. fruit communltlea with IS mileo and I’oint featurea, but for moat part ordinary frame (making potato chipa and candy), Palaet 

Manufacturing Eatabliahmenta; 7. Lead- Iaa'>el on the Gulf of Mexico hare bua Unea and one and two-atory bonaea. ot Sweeta (candy). 
Ing Anna, Brenham Oompreaa. Oil A Mfg. Oo. Ko®J connecting. BotaU Shopping Baction: Main atreet %-mlIa . •pacBU lafonna^jCtebnme. preaent apprei. 

Brenhaan (ooai’t) 

ood roada connecting. BotaU Shopping Section: Main atreet %-mlIa Spadal laformatinn: Clebarae, preaent apprei. 

Total raluo of yearly output of faoterina oeti- Wholoaate Bonaoe: Oroeerlea, 6; Meata. 4; »*»*>>««>« between two railway. ^Utl II^a°o/'’whS 
mated at ♦1.840.000. rmlta. 8; ^Q^da 1; MiocHlaneona line.. ^"V.' Tn'T cumTarton*r-JS?na^Con"nty’'^,12 

Bpeeial Information: Splendid dlairlbutlng Fruit and Truck, 4; Candy, 1; Druga. 1. ^ ... year ralaed 80,000 balee of cotton; orer a 
point for wboleaale grocer.; one of the beat cot- w..-.w.. .e w.*.ii e.. aa Trading Area: Kxtenda to weat and aouth thnnaand dollara worth of drewed 
ton market. In the .tale; long noted for the “ »> “U" '» «>‘»«> Frodnclng aectlon. and " .hWoi (^bnrne W. i“" 1“ ..rtii^F^du^: p."a;r.;iir‘.uSTmobiir .g“ turkey, were ahipped from Cleburne. We hare 

~mm"e~i;i 7u^.TgencIeTs; .ur^io: ‘® ,*.r«em”*2o”L, »"• »*•* •" “■* V‘f; P”" 
tlon. Education ay.tem con.i.t. of a .plendid .cU^riea 12- automUbllo tire agen^ » »« »» mile*- ,n water, excellent railroad facuitlw. natural 
jjatem of public Mliool. and Blinn Menaorial g. baVe7a!%; rtgar’atorea and'.tanda (Includ . ^ploaalo Houaoa: Oroeerlea. 2; nardw_are^ gaa, cheap electrical power and aplendid roada; 
COlleif*. .* *«. .m^m#daeaA4cma*m 41 mg*l Ital t fff KnhSm - - % -. - a. . .. * a • w . w an .. n 

Beaidential Featurea: Bealdentlal aectlon of .tanda), 20; dreaamakera, 4; drugglata. 5; dry 
the white, conalota of mainly one-family bouM. gooda. W, department atorea, 4; electrical .up- 

iiig hotela), *8; confectionera (including hotel MUcellaneoua Line., 1 Ice, 1 Cotton 8eed we hare modem bomeo and Bne churchea 
.tanda), 20; dreaamakera, 4; druggiaU. 5; dry Cube and Fertlllaer. Bealdantlal Faaturoa: Majority of people It 
gooda, 1.8; department atorea, 4; electrical .up- Number of BotaU Ontlota for Nationally Ad- ciebiirae own their own bomea, however, we 

(cottage, and bnngalowa). During the paat piiea. 1; florlata, 8; fmit., 40; furniture, S; TortiwMl Frodueta: PaMcnger automobile agen- all the rent houaen needed, which are 
two year, apartment, honwa and apartment, furrier., 1; garage, (public), 0; grocer., 20; cle., 6; automobile acceaaortea. 8; automobile moderately priced In rent; moot of bonne, tit 
In the biulaean aectlon of the city bare apmng hardware, 5; Jewelry, 4; meat market., 20; tire agenclee, 10; bakera, 2; cigar .torea and one-famlly hon.e., from four to eight moran. 
up. Moat bomea owned by ocenpanta. Negro men'a furnialilng, 10; men’, clothing, 10; mer- .tend. (Including hotela), 4; confectionera (la- Special aectlon dovotad to the negroea. 
home, moatly one, two and three rooma on i-bant tailor., 10; milliner., 4; opticians. 4; eluding hotel .tanda), 6; delicatccn, 2; dreas- w.*.n ____ PTtenda fe„m 
the cheapeat conatrnctlon, located at the edge photographer., 8; pianos (and mlwellaneou. maker.. r>; druggist., 7; dry good., 14; depart- ,.** „* „ ^ ^ 
o* city. ;;u.lcal inatrumenta), 3; reaUurant. (Includ- ment .tore.. 2: electrical .uppllea, 2; florlat., ;:,aU"Tr.tricr.Lt\mV’bU? 

Retail Slioppinv Bection: Main aectioii iiir- ing hoteU), 12; Rbo««. 10; tportlng gooclte 2; i: fniitv, furniture, 3: saracea (public)* 8; ,o,^a imhiiiv fmm tha r«nrt HmidP mh\eh 
roundinif the Court Houae 8<juare. BuulaeM rtatlooon. 8; women*! apputel, 12; curio icrooora. 22; bardwaiw. 4; Jewelrp, 2; meat w.fl wHi 
aectlon a. a whole very compact. Very few .torcA 4, market^ 6; men's furnishing, 7; men’s cloth- 
neighborhood .tore.. Bnalnens Arm. maatly _ Inc. 11; naerchant tailors. 2; ndlllner., 2; 
old eatabllahed—many over 80 year. In bnal- optlciana, 2; photographer., S; piano* (and mis- Heoderwm, North Caddo, Boittn caooo. 
tiCHfi. Roli<], aiibatantlal aod conaerrattTe. RROWNWOOD. TEXAS Cl ilancona musical instruments), 2; radio anp- Trading Area: Extend, about 18 mile, north. 

Trading Area: Trading area within a radius 
of 30 mile*. Hurrounding territory is mostly a 
(arming community, peopled by farmers owning 
tbeir own farm, and thrifty and proaperoua. 

BROWNWOOD, TEXAS 

®Lrh.nt*Ti'l'l2I."*-2’' .5f.?ner.'‘“*5: Chamber., Ka.t Cb.mi;.r., West H.nderw>'n E.M 
o^^ican.-, srrhoro’t^ra^Si'r S; p-|.rundmli »"'ttb Caddo, South Caddo. 

Ilancous musical instruments), 2; radio anp- Trading Area: Extend, about 18 mile, north. 
pile, 1; restaurants (including Iratel.), 8; .hoes, thirty east, 8ft.T aouth and MTenty-Ave w**t 

Wboleule Bouse*: Groceries, 4; Fruits, 1. 

1920 PopnUtlen, 12,800. 

Natixe Whites, 90%; Negroes, 9%; Feralga 
Bora, 1%; Indoatrial Workers, 20%; ShgUsb 
Beading, 100%. 

2: .porting good*. 1; stationers, 1; women', ap- 
imrel, 3. 

Number of Betail Ontlata for Natioiully Ad- Schools: Public Grade, 8; High, 1; Junior 
CISCO, TEXAS 

xartisad Products: Pamenger automobile agen- ******* Number of Pupils, 1,000. 1980 Population, 10,000. 

Wboleaale Henses: Groceries. 4; Wholesale 
l.iimlier Companle., 4. 

Number of Betail Outlets for Nationally Ad- 
xertised Product*: Paaaenger automotdle agen¬ 
cies, 11; automobile acce.aorlea, 18; automohllt 
Tire agencies, 9; bakers, 3; cigar store, and 
stand* (Including hotel.), 10; confectioner. (In- 

clea. 12; commercial auto. agcncieo, 8; Churchea- Bantlat 8- Enlacopal !• Metbo- Natixe White*. 90%; Negroes, 8%; Foreign cinding hotel stands), 8; dres.makera, 8; drug. ___c-ii- _.. _' a,aurcnoa. Dspiisi, a. r^osc-vpai, e, . v.a..M.I «a«L. -l.,. n. in- .IsnsrVmenr slnrea t. 

grocer*, 2«; hardware. 4; Jewelry. 8; meat "VT Z i a- 
market., 7; men's furnlablng, 8; men'* cloth- *^**”S”’* ®' 
Ing. 6; merchant tallora, 2; milliners, 5; 8-000. 82.000,000. 
•pticlans, 2; photographers, 1; pianos (and Location: Gulf, (kilorado A Stana Fe By.. Theatre.' Moving Picture. 2- Mi.reilaneou. 
miacellaneou. musical Instrument.), 1; radio ,nd the Port Worth A Bio Grande By. (The (.x^u.S?i* «c ) 1 ToUI number of 
supplies, 8; restaurants (including hotels), 7; O. C. A 8. F. la part of the Hants Fe ayatem , -qq ’ 
•(*®®** sporting gooda, 4; stationers, 2; on the main route from New Orleans to Call- 

Banka: Private, 1; State, 2; Total Beaonree., (Including hotels), 10; shoes, 18; sporting goods, 
!,0U0,000. 4; statloimr., 10; women's apparel, 12. 

CORPUS CHRISTI, TEXAS 

women's apparel, 4. fornia. The F. W. A R. G. Is part of tbe 
Frisco system.) 

Location: Texa. A PaciAc R. R., M. K. A T. 
1(. R., Cisco A Northeastern R. R. 

Principal Industries: OH and gaa, nitro give. DD/^'U7MC\7tI t r TFVAC Principal Indnstriea: Railroad lines, rock Principal Induatriea: OH and gaa, nitro give. 
OKvy XX Ixd V lleLiE.e 1 llXAO crushers, candy ao<l pecan products, brick, lilants, oil well supplies headquarters for tbe 

_ women'* clothing, printing, raattree* factories, larger oil companies. 
1920 Population, 11,791; now 18,000. woodwork plants, cotton oil, gasoUno re- w.-nf.-tneine Watahiuhneot.- «o.ii 
City and Suburban Estimate, 28.000 to 30,00). Aneries, .hale products, cream products. MaUrwa^Mdr Tce**etc^ ' * 

1920 Population, 11,791; now 18,000. 

1920 Population. 10.100 (1924 estimate. 
Ih.lKri). 

City and Buburbaa Eatlmat*. 40,000 
Natixe Wbitas. 78%; Negroos, B%>; Foieiga 

Bom, 20%; Indnstrial Workers, 8%; Engliah 
Beading. 78%,; Families. 8,000. 

Schools; Piihllc Grade. 0; High, 1; PuriK-hlal, 

Native Whites. 87.8%; Negroes. 0.4%; For- 

E‘n‘?li.n.ad»=(>%^"K^^^ ,ng“Tr“^^.?ker^8^yi‘L-‘^r I 
School.: Public Grade, 8; High, 1; Junior S^Tlir^ ^AuZ> Mfg ■ r.-fe hollow type dam, coating $1 210,000 

High, 1; Parochial, 2; Niimiter of Pupils. * “<>•«( tor l»» paved street*, good watei 
3.670. Beaidential Features; Principally private and all modern improvementa. 

Chnrchee: Baptist, 1; Chrl.tla. Science, 1; -Partmeut houae,. About Beaidential Feature.; Mo<iem horn.. 78% 
1. __ _^,OW residence*. owned hv neeuoant. Rest reald>n<l„l 

of the North Central Texas Oil Fields. We 
Special Information: Cleco is the home city (Rinrches; Baptist, 2; Christian Science, 1; 

f Episcopal, 1; Hebrew, 1; Methodist, 2; Presby- 
- terian, 2; Roman'Catholic, 8; Miacellaneou.. 4. 

. refe hollow type dam, coating gl idl.OOO, Banka: National. 8; Total Resource.. 88 - 
I i-co 1. notM for it. paved street., good water OOO.OOO; Savings Bank DepoalU Total. ♦900.000. 

Congregational. 1; Episcopal. 1; Hebrew, 1; 
-Methodist, 2; Presbyterian, 2; Roman Catholic, 
8. 

Theatres; l-egitimate. 1; Moving Picture., 
Residential Featnras; Mo<Iem hom<'s 78% 7; Vaudeville, 1; Total number of seats. 2.800. 

Betail Shopping Section: Extending from 
Court Square south on East Broadway and 

owned by occu|>ants. Beat realdentiul M-ctlon 
Extending from o'l Weat Side of city. 

Location: West shore of Corpus CbrI.ti bay 
off the Gulf of Mexico. Served by Gulf Coast 

Court Square south on East Broadway and Retail Shopping Seotion; About 8 block. Bii«- Texas-Mexican Railroad. Ran Antonin ai,d 
Banks; National S' State 1- Total Resource. ^*** ”r?**.T!ftt ? nJkl!?* T.??** ttonth •"'“o” (‘hopping) conAned mostly to .Iran,*. P.aa Railway, and San Antonio I valde 

*« avenue, intersecting streets. Baker, I.*e. South ., , Htreet about 8 hll^ka ""d Gnlf Railway. Bus aervice to San Antonio, 
♦6,800.000; No separate earing, bank here. Broadway. North Broadwav. Adams. Outlying ® hlocka wina.rtll« and Rtn Grand, vall.v nnint. ♦n.nou.ouu; no separate earings bank here. Broadway, North Broadway. Adams. Outlying 

Theatres; Legitimate, 1; Moving Pictures, 4; eeotlons have usual neighborhood stores, etc. 

***^***"^“*- (Auditoriums, Trading Area: Arouud Afty miles each aide, 
etc.), 2. Total number of .eats, 8,8(XI. 

KingsvHle and Bio Grande valley point., 
ctlons have usual neighborhood atorea, etc. Trading Area; Extends about 80 mile* in each Principal ladnstries' At present atrictly 
Trading Area: Arouud Afty mile* each aide. ®“ account of hard surfaced ^d lead- .^-rtcuUnral. Nence. County produced 92.000 Traumg Area. Arouua nxty mue. e. n sue. ,,,, last year, which sold 

v^.i .. na ^ . Wholaaale Rouses: Groceriea, 4; Meata, 2; 
lAcatlon. 28 mile, from Point Isabel now prnlU, 2; Hardware. 8; Dry Goods. 1. 

ing from Cisco, north, east, south and west. 

being made deep water port with standard 
gage railroad. 8»^ below. County aeat C.mi-ron 
County at Terminal Gulf Coast lines on Rio 

Number of Betail Outlets for Natienally Ad 
xertised Products: Passenger automobile agen 

Wholesale Honses; Groceries, 8; Meata, 1; f"f ♦H-OOO.OOO. This county baa had th* 
t'riilta, 1; Miscellaneous IJnes, 2. highe.t yield per acre of any aectlon of cotto* 

lielt for last 10 year period. 
Manufartnring EsUblishmonts: 6. Le.dlng 

OrsDde MaUmonm Mexico oppoelte aide of f«mmeroUI ante. aiteiicle*, tt: Ffoduct*: i Pa«»en*fer aotonuiUe Men* Clorerdale Creimery, Dixon Sprayer Oo.. 
river. ’ ’ automobile acceaaorie*. 12; aatoasoblle tire *' Corpus Chriatl Oil Mill, Lon* Star Ice Factory. 

agencies, 11: bakera, 4; cigar stores and sUnda Wlc acceas^e* 3; antomobU^e tire agenriea. Power A Ice Co., Bnmlln Overall 
Principal Induatriea; Winter truck and citrus (including hotels), 12; confectionera (Ineiading bakers, 8; cigar stores and stands (lucluil- y.,rtory. 

fruit and average 6,000 tmleii of cotton. Farm- hotel ataada), 8; dellcatenaen, 1; dreaamakera. .**.^**^1'* J^’.r (lacludink hotel o,^g,4ml iruii «iiu Mveragt; o.wv imiiph oi coiion. rarm- hotel Ptanaai, b; aeiicateMen, x; areavmaBerv*. , ; „ • ' ..“r** 'TaanMinMi fnr thw# 

Ing community all .bout here. Tourl.t city 3; druggi.l., 10: dry go.«l.. 14; depertm.-n. 5VrsHw.^! Port f.rilltl*. beneAtttig eUte. ss 
also manufacture 10,000 dosen palm bate, mat- .tores, 3; electrical eupplles, 8; Aerista, 2: 
tresses, shirt, and aulta. fruits, 8; furniture. A; garages (public) 8; treasas, shirt* and aulta. 

Manufacturing Establishments: 3 bat fac 

fruits' 8* furniture A' garages' (publlcj 8; ••l••'■•ric*I .iipplies, 1: Aorial*, 2; fmlta, 1: ("•■ a* Ariaon* and north to Dakota*, 
rroceiw 42- hardware ' 7- lewelrx 8- meat furniture, 1; garage, (public). 18; grocers, 20: Abundance of cheap labor and mnnicipally 

ui- ^?r fiiral*h'ln* ^-T^n’a cloth- >>«rdw*re. .I; Jewelry, 1; meat inarkets. 2: <'wne.I ga. Acid .oppiylng Industry with Sc fuel 
markets, 10, men* ruraisning, o. mens cioin o._«. „# ritv limit*. Two million acres Victoria cUy torie.; L«adlog Arms: Ia Poloma, palm bat {?_ merchant tailors 8' millinera 8' ""•n'a fnml.lilng, 2; men's clothing, 8; mer- «t city limit*. Two million acres Victoria ^y 

r.„w., .ns n.. e.1 I "• merchant tailors, », miiiinera, 0. ___ .,.1. .,.,1 vietnri. loan r.nn lands—most nrodnctlve factory and Mexican Palm Bat Co. 1 shirt 
1 mattreaa. 

ToUl vain* of yoarly output of factortas at- euppltes. 1; restaurants (lacloding hotels), 
timated at AfS.OOO. Hata—10,000 at ^.80 per ahoee, 8; aiwrtlng goo<l.. 2; .(atloner., 
dozen. women's apparel, 7. 

Rician* DbotoTOPb?™ 8- plai^"'(*nd ‘bant tallora, 1; Milliners, 5; opt'lciaiu, I; «'•'! Victoria loan farm land*—moat pixrfnctive 
^i^llai^n* inatrimeiu), 4; idlo l■h..^ogr*^,her*. 2; piano, (and miacelUnaous “ 
aupplte*. l: reatauranta (inclnding hoteU), 27; J\ ^l-r 
ahM 5- aiKjrtlnv eoo.1.. 2; .(atloner., J; restaurant. (Including hotel.), 28; .porting all year ronnd bathing and A.hin*. 

g'Hid.. 1; women'* apparel, 2. 

Special Information; BrownavlUe la farthest 
city south on conttnentnl 17. 8. Bailroad 
terminal of Gulf Coast Lines, New Orlean., 
Tex A Mex. Brownvllle—Point Isabel Port 26 
miles, botb connect witb National Lines of 
Mexico over International bridge on Rio Grande 
River to Mattamoros. Brownsville trade ter- 

BRYAN, TEXAS CLEBURNE, TEXAS 
1920 Popnlation, 8.860. 

City and Bnbnrbtn Estimate. 10,000. 

1920 Popnlation, 18,338. 

Baaidantial Pastures: Mostly families with 
limited section for Iwmes of laboring class— 
smaller dwellings. First class deep-water port, 
with safe and ade<iuate harbor being bnllt. 

Betail Shopping Bection: Five blocks os 
Chaparral street, 5 blorks on Mesquite street. 
S blocks on Leopard atreet, 2 blocks on People* 

Native Whitet, 48%; Nagroet, 30%; Poraign Reading, 08%; Famllias, 4,500. 
Native Whites, 07%; Nagroes, 3%; English street, 2 blocks on 8<'atzel street. 2 Met-k 

ritory naturally iuclodea the 10,000 people in 28%: Indiatrial'Workar*,’ 20%;' Eagllih 
Mattamorte and vlrtnlty K Jard n. Ia>s Free- Reading, 80%; PamiUaa, 2,000. 
no*. Olmlto, Bnreda, Santa Marls are large „ . , ™ ^ « 
truck cotton and citrus fruit raisers. All with .. 
80 minute auto ride over cement highways, cblal, 1; Number of Pupils, 2,200. 
Brownsville owns Its own water and light plants. Churches: Baptist, 2; Episcopal, 1; Hebrew, 
Lumber yards here do $1,000,000 turn over per 1; Methodist, 2; Pre.byterlan, 2: Roman Cntim 
annum. Ft. Broun also located here. lie, 2; Mtscellaneons, 1. 

Schools: Public Grade, 4; High, 1; Junior 
High, 1; Parochial, 1; Number of piqiils, 8,800. 

Htarr street. 

Trading Area: Thirty mile* north. 80 mile* 
northeast, 40 mile* south and 40 miles weri. 
Ray lies due east of city. 

Wholasala Houiet; Groceries, 0; Meats. 2' ride over cement highways. «*>*■*• 1: Number of Pupils, 2,200. (Rinrch**: BapMst, 8: Christian Srienea, 1; Wholasala Houiet; Groceries, 0: Meats, i' 
Its own water and light plants! Churches: Baptist. 2; Episcopal, 1; Hebrew, Jr'’***"'**'* **’ V Fruit*. 3. Hardware. 1; MIscelUneons Line*. ♦ 
re do $1,000,000 turn over per 1; Methodist, 2; Presbyterian. 2: Roman Catim Rmum (^atbolle, 1; MUtelUneons: I^t Cb^t- Grain, 1 Ice Cream. 
in alto located here. lie, 2; MisceHaneona, 1. nnn^V’ ®* °®^ *“ Number of Betail Outlata for Nationally Ad- 

Basldential Faatnres: 99% one-famlly honses. Banks; National. 2; SUte. 1; Total Re- ’ 1 o a, » 1 ew*“^9ante *“**mmrle* *‘*4' 

S^meV%oc"a7:rin‘’'Xor;*«rd VZn ^ ' ' ' ^utemobHe a^aS)";!. 3; automoWte tlre sgeo- 
commodate railroad porter* and R R. employes Thoatros: Moving Picture*. 8; VandevlUe, Y*^J?*7*J**' T; bakers, 8: cigar atorea and ***"*’• 
M«y tiautltul hoi^^a^^ A^^^^ Mlscellaneou* (Auditoriums. etc.), 2: MlvcxlUueou. (Ai^torinma, etc.), 8; Total num- (including hotels), 18: confectioner. (Inclnding 
JJ.”b.*Tu“.v.M, tte“entl.t"u‘mon?h:*”Ro"s Total number of seat.. 9,800. of aeat*. 6,800. 

and a great variety of Aowera thrive outdoors location: Hourrton A Text* Central B. B. Cleburne. lo< ated In _iK)rth centtel P.,. 4; 

Theatrei; Moving Pictures, 8; VandevlUe, 
Miscellaneous (Andltoriums, etc.), 2: 

Buu a Brvai varieiy vl uuwers iiirive ouiuuurs T-neaeiAn* TTnitainn A Tavaa GatiVral R H i-waiawn. vicuurne, wsaieu in uvri-u venirai . _ _a. a„.ia*a 4* 

(Soutbem ■ PaciAc). Intematlon^ A (jreat Texas, with the ^nta Fe Railroad running ®'. 4; garig^' (SSbllc). 7'! 
Feb. March and April. Northern E. B. Internrban line to Collexe foiir_ ways out of aebnrae; a *0 terved by_ the -f® 

BotaU Shopptag Section: Extends 7 blocks Station—Ave mile*, 
from river on levee to Elizabeth St. aad 7 Vrlnelvial Indnatrii 

Trinity, A Brasos Valley: thirty miles from —I , V..!’ .inth, 
Fort Worth and Afty miles from Dallas, and f"'®**,"' ”*" * *i.’’-.n^ln^^.'^9• 
connected with hourly Interurban aervlc*. but i- (and 
iixiA-m mw,A aravev^ »^Am optlcUBB, 6; pootoffrftpben, 4; pUnOB 
Hue. and good roada. ml«:eltaneou. muMcal In.trumeaU). 4: radto 

irorn nver on levee to BiizaDetn st. nu® / Principal ladnstriai; Ice and bottling; Unn- connected with hourl; 
blocks on cix^ dry, cotton gin*, general merebandisa, oU mllU lines and good roada. 
market and adjacent territory via: lOth, 11th, 
12tb and 18th Bta. also parallel with levee to Mannfaotnring EstabUshmonta: 2. Leading Principal Indnatrias 
Elisabeth are Washington, Adtma Jefferson, Arms, Bryan Fertlllaer Oo., Ire factory, eipeclally 
Monroe east of Elizabeth, and west of Levee Western Public Service Co. 

Principal Indnatrias: Agrieiiltnral prodneta, anppilea, 8; reatauranta (Inclnding hotel*), IJ; 
peclally the raising of cotton; also dairy, shoe*. 1; aportlng gooda, 2; stationer* *: 

lionltry, fruit and vegetable prodneta; (Tlebume women's apparel. 7. 

1 
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TEXAS (Con*t) 

CORSICANA, TEXAS 
19t0 FopnUtion: SlBoe recent cueher oil 

■eld popaUtlon bao Increnacd to 22,000. 

City and ■abnrboa Eitimnto: PopaUtlon In 
oil Held and aubarlMn aectlona nboot 16,000. 

Vatiea Wbltoa, 85%; Verrooa. 15%; In- 
duatrUl Worfcora, 4,000; EnfUah Itoadlnc, 90%; 
Familiaa, aboat 6,000. 

Scboola: Pablle Grade, 0; Bl(h, 1; Jonlor 
HUh. 1; Namber of Puplla, 4,700. 

Charchaa: Baptlat, 1; Chrlatlaa Sdenee, 1; 
KplKCopal, 1; Hebrew, 2; Uethodlat, 4; Preaby- 
leiian, 4; Boman Catholic, 1; Mlacellaneoua, 10. 

Banka: National, 8; Bute, 2; ToUl Re- 
aoari-ea, $17,000,000; BnTlnga Bank Depoalta 
Total, $1,000,000. 

Tbeatrea; Lefltlmate, 2; bfoTlng Plctnrea. 
$; VaudcTlUe, 1; ToUl number of aeata, 6,000. 

Location: Boatbem Padflc, Bt. Lonia A 
goiitbweatem. Trinity and Braaoa Valley, Hllla- 
boro branch, Internrban, Tezaa Blectric Co. 

Prlnoipal Indnatriaa: Oil reOneiiea. cotton 
milla, cotton oil mllU, big machine ahopo, oil 
well machinery manufactiirera, road gradera, 
candy factory, broom factory, frnlt cake 
factory, brick planta, cotton warehonaea and 
(ompreaaea, wboleaale renter with large oil 
well aupply bonaea, pUnlng milla, and many 
amaller Induatrlea. Center of Urge agrlcnltnral 
diatrict. 

' Kanufaetnring ZaUbUahmanta; American 
Wall A Proopectlng Co., Uagnolia Petroleum 
Co.. Coralcana Oil A KeOnlng (V>., Coraicana 
Cotton Milla, BouthUnd Cotton Oil Co,, Nararro 
Cotton Oil Co., De Luxe Fruit Cake Factory, 
Frick Ice Cream Co., Coraicana Ice A DtUltlea 
Co. 

ToUl ealue of yearly output of faeUrlaa oati* 
maUd at $26,000,000. 

Special Information: Coraicana la ao located 
In the black land belt that It la an imporUnt 
agricultural center, and baring an alnioat un 
Hmltetl trading territory, baa dereloped Into n 
wboleeale and Jobbing center, there being lo¬ 
cated here at the present time forty-seven whole- 
mle bouses, groceries, hardware, tinware, poul. 
try, oil products, oil well machinery, aupplleo, 
etc., cotton products, cotton oil prodncU. It Is 
locatrd In Navarro County which U the second 
largest cotton county In Texas, sixth Urgent 
county in Individual farm owners, eighth 
largest county In population, and third richest 
connty In Texas due to Its exUnded gusher 
all 8eld—greatest dally production over 426,000 
barrels. 

Besidantial Features: Ooralcana U a dty of 
homes, churches and religious environments, 
together with being a good school town, there 
now being completed live new public sclmol 
bnlldlnga, with a new $400,000 high school to 
take rare of the growing attendance. .With a 
municipal Uke Urge enough to acccommodate 
a city three times Its sise, Corsicana has 
anfflclent fresh water for all purposes, In- 
dastrlal and otherwise, wrlth plenty left for the 
beantiOcatlon of lawns. Bowers, etc., thereby 
making the dty one of flowers and trees. 

BaUil Shopping Beetion: Corsicana being 
centrally located and seventy miles distant 
from any Urgar trading district, makes It an 
Meal trading center. With forty miles of 
pavement, 300 miles piked roads and ample rail¬ 
road and motor car service, together with 
hourly interurbao nervlce, makes transportation 
assy and avaiUble for reUII shoppers. With 
aaversl Urge department atores. attractive 
cafes and dally amusements, the shoppers are 
well cared for. 

Trading Araa: The trading area of Corai¬ 
cana Is almost unlimited to the east and south, 
orlth larger dties seventy miles north and west 
dividing the trade about half way. 

WboUsaU Houses: Groceries, 7; Meats, 8: 
Traits, 2; Hardware. 1; Dry Goods, 2; Mlscel- 
Uneons Lines, Oil Well Buppilea—82. 

Bnmbar of Retail OntUts far Rationally Ad- 
oartiaed Frodaots: Paosenger automobile agen¬ 
das. 12; commercial auto. agencies, 2; 
aatomoblle accessories, 8; automobile tire 
agencies, 2; bakers, 2; dgar stores and stands 
(Ucinding botob), 15; eonfsetionera (IncludUg 
Mel stands), •; delleatesoen, 1; draaamakera. 
>; druggists, 11; dry goods, 12; department 
■Ures, 6; electrical supplies, 8; florists, 2: 
fnilts, 4; furniture, 7; garages (public), 7; 
frocers, 49; hardware, 6; Jewelry. 8; meat 
markets, fl; men's furnishing, 6; men's cloth- 
Ug. 7: merchant Ullora, 8; mllltnera, 4; 
aptlclsns, 8; photographers, 2; pianos (and 
mlacellsneoua musical instrumenta), 8; radio 
oappIicH. 8; restaurants (Including hotels), 9: 
•hocH. 5; sporting goods, 8; statlonera, 2; 
women's apparel, 6. 

CUERO, TEXAS 
1990 PopaUtlon, 8,671. 

City and Suburban Estimate, 6,500. 

■atlvo Whites, 66%; Hegroea, 20%; Foreign 
Men, 15%; IndnatrUl Worksra, 8%; English 

*^lng, 85%; FamlUes, 1,000. 

BchooU: Public Grade, 4; High, 1; Paro- 
•blal, 1; Namber of Pupils, 1,860. 

Chnrdias: Baptist. 2; Congregational, 1; 
pbcopsl, 1; Methodist. 2; PresbyterUn, 1; 
•Mnan Catholic, 2; Miscellaneous, 2. 

Ranks: National, 1; Prlvata, 1; State, 1; 
?U1 Resources, $3,000,000. Total depoolU so- 
limated. $2,600,000. 

Theatros: Legitimate, 1; Moving Pictures. 
2. Total number of seats, 1,700. 

Location: On Guadalupe Blver, 60 miles from 
sea coast, in south central Texas In the center 
of a fertile farming, dairy stock and poultry 
production territory. Bitnated about half way 
between Houston and Ban Antonio at the inter¬ 
section of the Ban Antonio A Aransas Pass and 
Beuthern Pacifle railways, and on four desig¬ 
nated State and Federal highways. Motor bus 
service to neighbor cities. 

Frinolpal Indastrias: Cotton cloth, cottonseed 
prodncU; dressed turkeys snd poultry, poultry 
anil stm-k feeds: Important Inland concentration 
point for south Texas cotton. Home of Texas 
Central Power Co. dam and power company, 
supplying llghU and power for Cuero and three 
neigh lior cities. 

Mannfaotarlag Establishments, 12. Leading 
Arms, Guadalupe Valley Cotton Milla, (^sro 
Cotton OH A Mfg. (U., Washington Gray (U., 
Cuero MUl A Feed Co., B. C. Flick, Bucbel 
Ml ling Co. 

Special Information: Tecatloa makes dty 
market center for Urge and fertile territory. 
Jobbing center for groceries, pecans, fruits and 
produce. Home of Urge cotton compress, 
largest shipping point In the world for dressed 
turkeys. Internationally known for Its famous 
"Turkey Trots." (Hty of attractive homes. 

BesldsatUl Features: 75% of residents own 
their own homes. City of beautiful homes and 
wide streets bordered by huge live oak trees. 
Well kept lawns. BIxteen miles of paved streets 

Retail Shopping Section: Extends six blocks 
on Main St. and four blocks on Esplanade, the 
two principal streets. Two blocks each on 
Church snd Railroad Bts., which parallel Main, 
and two blocks on Oonsales, which runs parallel 
with EspUnade. 

Trading Araa: Extends about 15 miles north. 
.75 miles west, 30 miles south and 18 miles 
east. Borne business from points even further 
away because of modern stores and stocks and 
city's reputation as cotton and poultry market. 

Wholesale Houses: Groceries, 2; Meats, 2; 
Fruits, 1: Hardware. 1; Dry Goods, 1; Miscel¬ 
laneous I.lnee, Machinery, 1: Feed, 1; Seed, 1. 

Number of Batall Ontlets for VatioBally Ad¬ 
vertised Frodnets: Passenger automobile agen¬ 
cies, 8; commercial auto, agenclea, 4; antooio- 
hlle accessories, 8; automobile tire agencies, 12; 
bakers, 4; cigar stores and stands (Including 
hotels), 30; confectioners (Including hotel 
stands). 12; delleatesoen, 4; dressmakers, about 
10; druggists, 3; dry Foods, 16; department 
stores. 4; electrical supplies, 3; florists, 1; 
frulU, 4; furniture, 2; garages (public), 15; 
grocers, 12; hardware. 3; Jewelry, 4; meat 
markets, 7; men's furnishings, 1, exclusive; 
men’s clothing, 8; merchant tailors, 5; milli¬ 
ners. 7; opticians, 3; photographers. 2; pianos 
(and mlseellnneons mnslcal instruments), 2; 
radio supplies, 3; restaurants (Including hotels). 
9; shoes, 8; supply goods. 2; statlnnera, 1; 
women’s spparel, 12. Only two exclusive 
women's shops. 

DALLAS, TEXAS 
1990 FopuUtlon. 158.976. 

City and Suburban Estimate, 1,000,547. 

Native Whites. 79.8%; Negroes, 15.2%; 
Foreign Bora. 5.5%: Industrial Workers. 5.2%; 
English Reading, 06.8%; Families. 45.000. 

Schools: Public Grade, 39; High. 5; Junior 
High, 5; Namber of Pupils, 85,564. 

Chnrehos: Baptist, 22: (Thrlstlan Bcience. 2; 
rongregatlonal, 6; Episcopal, 5; Hebrew, 8: 
Methodist, 19; Presb^erisn, 11; Roman (^th- 
olic, 0; Miscellaneous. 22. 

Banks; National. 6: Stale, 6: Totiil Re¬ 
sources, $128,460,099.60. 

Theatres: I>egltlmate, 3; Moving Pictures, 
25; Vaudeville, 8: Burlesque, 2; Miscellaneous 
(Auditoriums, etc.), 2. Total number of seats. 
29.500. 

Location: Dallas is lornte<l on the Trinity 
River in the northern portion of Texas. Served 
by the following Internrban lines: Waco. Sher¬ 
man, Fort Worth. Terrell, Denison, Waxa- 
hachle and Ooralcana. The following trunk 
steam lines also serve Dallas; M. K. A T.. H. 
A T. 0.. Rock Island, T. A N. O., Santa Fe. 
Southern Padflc, Texas A Padflc, Frisco and 
Trinity and Brasos Valley. 

Frinolpal Industriea; Petmlenin pmdiii-ts 
cotton seed products. Iren and steel, cement, 
clothing, flonr, mixed faeds, bakery products, 
furniture, packing house products, paints, 
building materials, cigars, candy, trunks, sport¬ 
ing goods, engraving, architectural atone, aato¬ 
moblle accessories, ice cream. Jewelry, tents 
and awnings, tools, show-cases and toys. The 
leading Indnatry is cotton raising. 

Manufacturing Establishments: Leading Arms. 
Proctor A Gamble, Holcombe A Hoke Mfg. Oo., 
Dallas Textile Mills. Dallas Wire Works, Keen 
Kola Oo., Miller Mfg. Oo., National Macron! 
Co., Ralston's Mfg. Go., Bouthern Rteel Co., 
Standard Fixture Co., Btandard Bsnitary Mfg. 
Co., Thrift Packing Oo., Tx>ne Star Bed Mfg. 
Co., Daltex Spring Bed Mfg. Oo., Oo-(k> Lime 
Co., Pollock Trunk Mfg. Co., Bchoelkopf Oo., 
and Padgitt Bros. 467 factories in 1919 pro¬ 
duced merchandise worth $93,650,000.00. 

Spscial Information: Location and transpor¬ 
tation facilities make Dallas the market and 
distributing imint for the Southwest. Dallas 
leads the world in the manufacture of cotton 
seed products, gins, saddlery, harness and 
leather goods, ^llaa (Inances one-third the 
Texas cotton crop, which Is one-fourth the cot¬ 
ton crop of the entire D. S. Dallas Is the 
largest Inland cotton market In the world. 
One-half the oil of the V. 8. Is produced within 
a radius of 150 miles of Dallas. This city 
Is one of the flrst Sfteen Jobbing centers of the 
Dotted States. The last figures availalde siiow 
Dallas manufactured one-half the cottoL gin 
machinery sold In the Dnited States. 

Besidantial Features: Dallas has 48,000 
homes. Two of the Bnest residential seettsns 
ill the Southwest are located In Dallas, High¬ 
land Park and Monger Place. Homes In these 
two sections will average between $80,000 and 
940,000 each. There are numerous modlam 
class additions to the city. AH sections of 
Dallas have direct street car service to the 
business district. 

RataU Shopping Section; Retail business is 
located principally on the following streeta; 
Pacifle, Elm, Main, Oommerie, from Houston 
to H. A T. 0. Ry.; on Jackson from Markst to 
Pershing Square; and on Young from the Union 
Terminal Station to Harwood atreet. These 
streets are about 24 blocka long In the business 
secthm, while the cross streets are six blocks. 
Dallas also has twenty-five or thirty small bus- 
inesa districts, with the usual drug stores, 
groceries and small shops. 

Trading Area: Dallas has a weekly trading 
radios of 150 miles In the richest black land 
farming belt of Texas. Residents of this sec¬ 
tion have excellent facilities for coming to 
Dallas to do their baying and shopping. The 
steam railroads. Interurbans, and good anto- 
moblls highways make it easy for them to 
reach Dallas In a very short time and at 
small expense. 

Wholesale Houses; Groceries, 11; Meats, 16; 
Fruits, 13; Hardware, 6; Dry Goods, 11. 

Number of Rstail Ontlsts for NationaUy Ad¬ 
vertised Frodnets; Passenger automobile agen¬ 
clea, 106; automobile accessories, 210; bakers, 
:<0; cigar stores and stands (Including hotels), 
28; confectioners (Including Imtel stands), 85; 
delicatessen, 10: dressmakers, 6; druggists, 
'275; dry goods, 30; department stores, 8; elec¬ 
trical supplies, 62; florists, ]«; fruits. 68; 
furniture, 62; furriers. 18: garages (public), 
100: grocers, 954: hardware, 16: Jewelry, 20; 
meat markets, 63; men’s furnishings. 12; 
men's clothing, 12; merchant tailors, 69; mil¬ 
liners, 26; opticians, 16; photographers, 22; 
pianos (and miscellaneous musical instruments), 
15; radio supplies, 6: restaurants (Including 
hotels), 97; shoes, 24; sporting goods. 8: sta¬ 
tlonera, 18; womens’ apparel. 40. 

DENISON, TEXAS 
1990 Fopulatlen. 17,065; (1924 estimate. 2-2.- 

000). 
(Hty and Suburban Estimate. 27.000. 

Native Whites, 79.3%; Negroes. 17.9%; For¬ 
eign Born, 2.8%; Industrial Workers, 25%; 
EngUsh Beading, 93.9%; Families. 4,4(H. 

Behools: Public Grade, 9: High, 2; Parochial, 
2; Namber of Pupils. 6,338. ^ 

Churches: Baptist, 7; Thristlan Bcience. 1; 
Episcopal, 1: Methodist, 7. Presbyterian, 1; 
Roman Cntliollc, 2: Miscellaneous, 6. 

Banks: National, 2; State, 2; Total Re¬ 
sources, $4,989,702.10; Savings Hank Deiatslls 
Total, I184.62S..')9; individual depoells subject 
to check. $2,677,065.07. 

Theatres: Moving Pictures, 3; Vaudeville, 1; 
Miscellaneous (.\udltnrlnms. ei<-.I. 2: i'oial nun. 
Iier of seats, 3.850. 

Loeation: Denison, the gate city to North 
Texas is located In Grayson County In the 
fertile Red River valley. On M. K. A T.. T. 
.% P., K. O. A G.. Bontliern Pacific and Frisco 
Lines. Electric lines to Central Texas is.lnts. 
Bus service to Oklahoma and Texas points. 
Seven marketl auto trails through clt.v ami 
three bridges across Red River lead Into city. 
Terminal point for fonr steam and one electric 
line. 

Frinolpal Industriea: Railroad shops, tex¬ 
tile mill, coffee roasting, (leanuts and pecans, 
mattresses, wootiwork and cabiiwt work, niir.- 
ery stock, greenhouses, flour mills, poultry and 
cow feeds. Ice, ice cream, candy and soda water. 
Rich farming lands In every direction. Truck 
farming, cotton corn and small grains principal 
cropo. 

Manufacturing Establishments: 34. Leading 
Arms, Denison Cotton Mills. • Barnhart Mer¬ 
cantile Co., Waples-Platter Gitx'er Co.. Denison 
Mattress factory. Knanr Grain (V>.. M. K. A 
T. R. R. car siiops. 

Special Information; Wholesale renter for 
groceries, bank and store fixtures, hardware, 
(loultry and eggs, barber supplies, nursery stock, 
packing house produets. Largest mail dlatrihn- 
tion point In this diatrict. M. K. A T. freight 
terminal Just west of the city Is the largest 
west of MlaalssIppI River, with a rapacity of 
5,000 cars daily and 65 miles of track. Heavy 
tourist travel through city, due to marked 
Idghwaya, free tourist park, and general loca¬ 
tion. 

Resldontial Features: Tdirgely railroad em¬ 
ployes, many of whom own their homea. In 
tlie northwest central portion, private bomes 
of business men predominate. The extreme 
northwest portion near the new M. K. A T. 
Ky. terminals is building up with homes for 
employes of the railway. 

Retail Shopping Boetion; Extends West 
along Main street from Union Btatloa six 
blocks, and along the avenues north snd south 
of Main street for two blocks In each direction. 
Some businesa on Woodward atreet north of 
.Main, and also on Chestnut street, south of 
Main. There is also a section In the southwest 
eectlon, called "Sugar Bolioni." where th"re 
are a couple of blocks devoted to business. 
7'here are retail grocers and markets In all 
Kectlons of town. 

Trading Araa: Covers a radius of about 
Inenly-flve miles, though business is necnml 
from greater distances because of the good 
mads, and the railroad and Internrban service. 

Wholesale Houses: Groceries. 2: Meata, 3; 
Fruits, 1; Hardware, 1; Dry Goods. 1; Mlocel- 
Isoeous Lines. Nursery stock. 1; liarher snp- 
plles, 1; poultry and eggs, 1. 

Number of Retail Outlets (or Nationally Ad¬ 
vertised Frodnets; Passenger automobile agon- 
cles, 6; commercial auto, agencies, 2; autosso- 
hlle accesaorlea, 6; automobile tire agencies, 6; 
bakers. 4; cigar stores and stands (including 
hotels), 76: confectioacra (Including hotel 
stands), 26: delicatessen, 1; dressmakers, 8; 
ilruggists, 10; dry goods, 7: department stores. 
2: electrical supplies, 4; florists, 3; fruits, 6: 
furniture, 8: furriers, 1; garages (pnbUc), 15; 
gtvM-era, 76; hardware, 2; Jewelry, 3; meat mar¬ 
kets, 11; men’s furnishings, 6; men's clothing. 
5; merchant tailors, 3: milliners. 6; opticians. 
2: pbotograpitera, 3; pianos (and miscellaneous 
musical Instruments), 8; radio supplies, 6; 
restaurants (including hotels), 7; shoes, 7; 
s|iorting goods, 2; stationers. 1; women's ap¬ 
parel, 8. 

DENTON, TEXAS 
1920 Fopulatlen, 7,626. 

City and Suburban Estimate. 40,000. 

Native Whites. 90%; Negroos. 10%: Indus¬ 
trial Workers. 5%; EngUsh Beading, 99%: 
FamiUss, 1,850. 

Schools; Public Grade, 6; High, 1; Junior 
High, 1; Number of Pupils, 2,476. 

Churches: Baptist, 5: Christian Bcience, 1: 
Episcopal, 1; Methodist, 8; Presbyterian, 2: 
Roman Catholic, I; Miscellaneous, 3. 

Banks; National. 3; State, 1; Total Re¬ 
sources, $2,045,669.54. 

Theatres; Moving Pictures, 2; Total num- 
Ix-r of seats, 1.200. 

Loeation: Served by M. K. A T. and T. A P. 
Railroads. Good bus service to southern points. 
In center of Denton County, largest producer 
of wheat in Texas. Four highways leading out 
of city. 

Principal Industries: Flour milling, brick 
manufacturing, pottery making. 

Manufacturing Establishments; Leading firms. 
Alliance Milling Co., Denton Milling Co., Acme 
Brick Co., Daugherty Art Pottery. 

Special Information; Denton is a college 
town, having the College of ludustrial Arts, 
largest college of the first class in the Sonth- 
weist, and third largest In point of attendance 
In the United States. Annual enrollment about 
2.500 and North Texas State Teachers’ College, 
one of the largest teachers' colleges in the 
United States. Also has the largest high school 
of any town twice the alie In Texas. Over 
ninety per cent of graduates enter college. 

Besidantial Featursa: Private homea ranging 
III value from $3,000 to $15,000. I.arge board¬ 
ing houses for students, near both colleges. 
Average homes finer than in 'most towns of 
tlie same sixe. 

Retail Shopping Section; Public Square and 
for one bloi'k west on Hickory and Oak streets, 
two blocks north on Locust street. Several 
neighborhood giXK'eries. 

Trading Araa: Extends about twenty miles 
III each direction. 

Wholesale Houses: Groceries, 2. 

Number of RetaU Outlets for Nationally Ad¬ 
vertised Produots: Passenger automobile agen¬ 
cies, 6; automobile accessories, 3; automobile 
tire agencies, 7; bakers, 2: cigar stores and 
stands (Including hotels), 2; confectioners (in¬ 
cluding hotel stands), 8; dressmakers, 8; drug¬ 
gists, 10: dry goods, 8; electrical supplies, 2; 
florists, 3; furniture, 5; garages (public), 8: 
grocers, 33; hardware, 3: Jewelry, 8; meat 
markets, 4: men’s furnishings, 1; mlUinera, 6: 
opticians, 3: photographers, 5; pianos (and 
miscellaneous musical Instruments), 1; radio 
supplies, 3; restaurants (including hotels), 5: 
shoes, 1; sporting gootls, 1; women's apparel. 

EL PASO, TEXAS 
1990 FopoUtioa, 77,560. 

City and Buburban Zatimato, 100.000. 

Native Whites, 64.7%; Negroos, 1.7%; For¬ 
eign Born, 43%; Industrial Workers, 6%: 
English Reading, 76.4%; Families, 18,1.59. 

Schools: Pablle Grade. 21; High, 1; Junior 
High, 2; Parochial, 7; Namber of Pupils. 90,- 
897. 

Churches: Baptist, 6; Christian Bcience, 8; 
rongregatlonal, 2; Episcopal, 2; Hebrew, 2; 
.Methodist, 11; Presbyterian, 8; Roman Catholic, 
12: Miscellaneous, 12. 

Banks; National, 4; State, 1; Total Re¬ 
sources. $.32,475,001.66; Barings Bank Deposits 
Total, $0,606,243.06. 

Theatres: Legitims to, 2; Moving Plcturas. 
14; Miscellaneous (Audltoriamo, etc), 8; Total 
number of seats, 17,344. 

Location: Extremo western point of Texas 
on the Bio Grande. Served by the Southern 
Pacifle Railway System; Atchison. Topeka A 
.Santa Fe. El Paso A Sonthwestern. Texas A 
Pacifle. National Railways of Mexico, and the 
Mexico Northwestern R. R. Bus service to 
all nearby points and to points as far as Fort 
Worth, Texas, and to Los Aageles. 

Principal Indnstrias; Gold, silver, copper, 
lead, cement, brick and tile, flour, sawmill, 
railroad shops, sash and doors, automobile re- 
lialring, machine shops, dairying, cotton seed 
oil and by-products. 

Maanfaeturing Eatablishmonta: 208 Leading 
firms, El Paso Smelting Works, El Paso Gas 
Co.. El Paso Electric Railway Co., El Paso 
.Milling Co.. El Paso Parking Co.. El Paso 
Refilling Co., Southwestern Portland Oment 
Co., International Brick Go., Atlas Brick Co.. 
El Paso Brick Co. 

Total rains of ysarly sntput of faotorloa os- 
timatod at $16,649,982. 

•pecial Information: B1 Paso is the gate- 
CoHlinued on pot* 224 



JWMt forks of tbc Trinity Biror, north enntml 
Texas, and at tba Junction of tbs Bants fs. 
Rock Island, St. Louis h San francisco, St. 
Louis Southwestern (Cotton Belt), Ft. Worth 
& Denver, Texss & Mew Orleans, Honston B 
Texas Central, International A Great Northern, 
Trinity A Brasoa Talley, Texas A Paciilc, Mls- 

zleo sonri, Kansas A Texas, Clebnme Interorban 
t and Dallas Interurban. Connection by elsctrle 
Pfo- to Sherman, Waco, Denison snd otbsr 
bant Polft^ 
fate Principal Industries; Meat packing, petro- 
ande leum refining, metal working, flooring mills, 
> be wheat elevatora, furniture factories, cotton seed 
stom oil mills, railroad shops, OTerall shirt and 
IS is dress factories, cement mill, printing and book 
orld. binding, candy. 

^ ^ Total Tslne of output of faotoriea sstlmntsd 
■ at 1175,000,000. 

Kaaufaotnriag Establishments; 892. Tissdlng 
imlly firms. Swift A Co., Armour A Co., Ft. Worth 
part- Packing Co., Texas Dressed Meet Co., King 
Most Candy Co., Texas Steel Bolling Mill, Pierce 
aent, Oil Corp., Magnolia Oil Co., Transcontinental 

Oil Co., Biverside Cotton Oil Miils, Bain Peanut 
, jn Oil Mills, Purina Hills, Hub Furniture Co., 
treat Trinity Portland Cement Co., Ft. Worth Well 
Koq. Drilling A Tool Co., Ft. Worth Cotton Mills. 

and Texas Power A Light Co., T. A P. By. Shops, 
l^re Bock Island Shops, Frisco Shops, Smith Bros, 
varal Blevator Co., World Printing Co., StaSord- 
cery, Lowden (^o., EIIImuu Furn. Co., Beverley Miils. 

Special Xnformatioa: Location of the dty 
in T. makes it the largest railroad center in Texas, 
n on I'l’o leading oil refining center and the meat 
iwson packing and grain center of the entire Soath- 
rxirth west. Eighteen railroads. Trade territory of 
, 881 West Texas, populstion, 1920, 1,680.981. This 
, 440 territory product 19,800,000 bales of cotton in 
I tbs 1822. It has the largest water supply in Texas, 
do a Headquarters for largest steel fabricating mills 

In southwest; largest iiower and light plant; 
a. 1920 census report sliows that Tarrant (jonnty 

(Ft. Worth) is largest producer of mannfsc- 
■**®**" tured proiiucts of any city south of Kansas 

City, $155,000,000. 

acM* Residential Features; City has largest per- 
centage of home owners of any city in state 
of equal sise. Apartments and rented bouses 
are not in such proportion as is generally found 

' in such a city. This is due to the Intensifled 
luaing “Own Tour Own Home” campaign that has 
;gists, waged here for two years. Beautiful 
^ i' additions are being added. Four such addl- 

tions now on the market. Home coat averages 
’ at additions $5,600. Golf links and 
cMh clubs In most new additions. 

11; Retail Shopping Section; Main retail bus- 
i mis- Iness section is composed of Main, Honston, 
> sup- Throckmorton and Commerce streets, eighteen 

121: blocks in length; North Main, 20 blocka; South 
-a, 4; Main, 12 blocks; East Front, 8 blocks; Jennings, 

8 blocks; and all cross streets from five to 
eight blocks. Usual suburban centers, vrlth 
groceries, etc. 

Trading Area; Extends about 15 miles east; 
50 miles north; 50 miles west and south. In¬ 
termittent business is received from all over 

Q. the Panhandle and West Texas areas from 
'' distances as far as 500 miles. This trade is 

made possible by the splendid paved highway 
’reshy- system centering in Ft. Worth and the unusual 
in, 2; railroad service. 

Wholesale Houses; Groceries. 6; Meats. 85; 
Fruits, 14; Hardware, 4; Dry Goods, 8; Mls- 
cellaneous Lines, Drugs. 3; Oil Well Supplies, 
40; Grain, 37; Cotton. 14. 

shops. Humber of Retail Outlets for Rationally Ad¬ 
vertised Products: Passenger aatomoblle agen- 

firiiia commercial auto, agencies, 12; automo- 
p V bile accessories, 204; automobile tire agencies, 

51; bakers, 38; cigar stores and stands (includ¬ 
ing hotels), 44; confectioners (Including hotel 

“ *wo stands), 106; delicatessen, 40; divssmakers. 53; 
druggists, 126; dry goods, 38; department stores, 

ks on 5; electrical supplies, 14; florists, 24; fruits, 
Dallas 97; furniture, 64; furriers, 8; garages (public). 
West 142; grocers, 804; hardware, 22; Jewelry, 42; 

ea and meat markets, 240; men’s furnishings, 82; men’s 
clothing, 44; merchsnt tailors, (K; milliners, 

miles opticians, 12; photographers, 20: pianos 
(and miscellaneous musical instruments), 11; 
radio supplies, 12; restaurants (including 
hotels), 350; shoes. 112; sporting goods, 6; 

dy Ad- stationers, 5; womens’ apparel, 8. 

See pwge 22S 

TEXAS (Con’t) 

Galveston 
Is Galveston Plus 

The City of Galveston has over 10,500 homes housing 
a permanent population of approximately 53,000 people. 
Prosperous, happy, comfortable, and contented far beyond 
the average (25,000 more in the trading area). 

During the summer months, and this is a long season, 
it is estimated that a daily average of 16,000 people from 
all parts of Texas visit Galveston for care-free days in 
the glorious surf and delightful air. When winter 
comes, the North, East, and West send their representa¬ 
tives, and they too find a thousand joys and comforts. 

Galveston is primarily a shipping city. That industry 
is to a considerable extent the foundation and framework 
of its wealth and widespread prosperity. It is the 
greatest cotton port in the world. 

Galveston, with its $600,000,000 in foreign trade, im 

ports and exports, is second only to New York. Then 

add to this a volume of more than $300,000,000 coastwise 

trade, and you jump the figures so close to the billion 

dollar mark that this year or the next at the latest will ENNIS, TEXAS 
see it reached. 

But there are over a hundred manufacturing concerns 
whose products last year reached nearly twenty million 
dollars. 

Galveston people live in a city famed for its comfort¬ 
able and beautiful homes, where the artistry of other 
days and the practical requirements of these, blend har¬ 
moniously. The people of Galveston have well learned 
how to preserve the sentiments and many of the customs 
and ways of life of the early years, and still add and 
enjoy “all the modern conveniences.” They make money, 
they have money, and they spend money on the good 
things of life, convincingly and attractively brought to 
their attention. It is reputed the most affiuential city, 
per capita, in Texas. 

GALVESTON, TEXAS 
1920 Populxtlon, 44,256; (1924, 53,0(X)). 

City aud Subnrbau Eatimata, 63,275. 
Native WUtea, 62%; Hagroea, 22.3%; 

Foreign Bom, 15.6%; Engliak Beading, 88.5%; 
Families, 10,588. 

Schools: Public Grade, 9; High, 2; Parochial, 
7; Number of Pupils, 10,0(>0. 

Churches: Baptist, 3; Christian Science, 1; 
Episcopal, 8; Hebrew, 3; Methodist, 11; Presby¬ 
terian, 3; Boman Catholic, 8; Miscallaoeoua, 13. 

Banks: National, 4; Total Besooreee, $3.'>,- 
<>00,(X)0; Savings Bank Deposits Total, $10,850,- 
isjO. Four private banka. 

Theatres: Legitimate, 1; Moving Pictures, 10; 
t’sodeville, 1; Miscellaneous (Auditoriums, 
etc.), 4; 'Total number of neats, 8,000. 

Location: On Galveston Island. Has large 
harbor on Gulf (kiast with berthing space for 
100 ocean going vessels. Potential dock front¬ 
age 15 miles. Served by Southern Paclflc, Santa 
Fe. M. K. A T., I. A G. N., Houston-Galveston 
Interurban trunk lines, etc. 

Principal Industries: Marine iron works and 
ship repairing, package rice mill, flour mill, soft 
drinks, coffee roasting, printing and binding, 
meat packing. 

Manufacturing Establlahments; 118. Texas 
Star Flour Mills, Southern Beverage C!o., Sea¬ 
board Rice Mills, Clark A Courts, Galveston 
Dry Dock Co., McDonough Iron Works, Texas 
Consumers Co., Rosenthal Packing Co., Texas 

Continued on page 226 

‘Texas’ oldest newspaper” goes daily into every 
worth-while home in Galveston and trading territory. 

“There is no better example among American news¬ 
papers of complete reader coverage combined with 
absolute reader confidence.” 

If you have good goods to sell to good prospects, 
THE GALVESTON NEWS reaches those in and about 
Galveston 365 days of the year. 

FORT WORTH, TEXAS 
1920 FopuUtlon, 106,482. 

City and Suburban Estimate, 200,000. 

Native Whites, 80%; Negroes, 14%; Fer- 
«ign Bom, 6%; Industrial Workers, 22%; Eng¬ 
lish Beading, 96.1%; Families, 41.567. 

Schools: Public Grade. 42; High, 8; Jmiior 
High, 5; Parochial, 6; Number of Pupils, 27,- 
780. 

Churches: Baptist, 28; Christian Science, 4; 
Congregstional, 1; Episcopal, 3; Hebrew. 2; 
Methodist, 22; Preebyterlan, 18; Boman Catb- 
«lic, 5; Miscellaneous, 82. 

Banks: National, 6; State, 10; Total Re¬ 
sources, $87,000,000; Savings Bank Deposits 
ToUl, $9,500,000. 

Theatres: Legitimate, 1; Moving Pictures, 
16; Vaudeville, 8; Bnrleoqne, 8; Mlscellaneeua 
(Auditoriums, etc.), 5; Total nnasher of sents, 
'21,700. 

Location: At the Junction of the Clear and 

THE JOHN BUDD COMPANY 
AtUnu 
Seflttle 

Chicago St. Louis 
I San Francisco 
are its National Advertiaing Represenutives 

New York 
Los Angeles 
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WHO’S 
WHO IN THE SOUTHWEST 

We have a lot of good things to say 

about ourselves, but, the fact that our 

national advertising shows a substantial 

increase for 1924 tells our story. 

The Best’ Tryout Territory in the United States 

. Our daily circulation of over 90,000 and 
• - a Sunday circulation of over 100,000, 

' over 95% in West Texas, a territory 
comprising 900 towns and a population 

nearly two million. . ' 

1. 

West Texas Has Shown a White Spot the Entire Year II . » \; West Texas population consists of 

I . ^ ' 96.8% white, American born. The per 
I capita wealth shows a buying power 

II exceeded by only a few sections in this 

I country. 

II ’ " * ; 
1925 Will Show ah Exceptionally Bright Spot 

Agricultural reports for 1924 show larg¬ 

est gain in ten years. Manufacturing, 

minerals and oils are having a substan- 

’ tial increase and business reports for 

, 1925 are very glowing. 

LARGEST CIRCULATION IN THE SOUTH WITHOUT PREMIUMS OR CONTESTS 

Fort Worth Star-Telegram 
AMONG. CARTER . FORT WORTH, TEXAS a. l. shuman 

President and Gen’I Mgr. Member A. B. C. 
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TEXAS (Con’t) 

Galveston (con’t) 
rarnfut(> stppl AnKuriatieii. Annual oiiipiit, 
»14.97».0:!4. 

Special Information; Leading cotton port, sec¬ 
ond port of tlie nation In value of ex|)orts and 
importa, including principally cotton and cotton 
aeed produeta, r4ce» oil, aulpbur* grain, flour, etc. 
Summer and Winter resoH attracting tbouaanda 
aanuall.r, princlffallj from Southwestern atates 

lewclry, 4; meat marketa, 8; men's fnmlshlngs, plies are aoU, with quite a number of retail 
4: men’s clotbing, 4; merchant tailors, 1; mil- stores in other parts of the city. 
liners, 7; opticians, 5; photographers. Trading Area: Extends about twenty miles 
pianos (and miscellaneons mnslcal instruments), in aij directions, while some business is secured Episcopal 1; Methodist, 1; I’resbyt 
1: radio supplies, 4; restaurants (including from distances up to thirty miles. The Inter- Homan Catholic, 1: Miscellaneous, 1. 
hotelsl. 18: sh^ies. il: snortlDC eoods. sta- ...k.., -naana 

Sohoels: PubUc Grade, <; High, 1; Number 
of Pupils, 850. 

Churches: Baptist, 1; Christian Science, l; 
Episcopal, 1; Methodist, 1; Presbyterian, 1; 

hotels), 18; sh^ies. sporting goods, 3; sta- urban and excellent county roads provide 
tioners, 2; women's apparel, 1. for transportation which increases b 

- from a distance. 

TFVAQ Wholesale Houses; Groceries, 3; Mil 
Lines. Produce, 2. 

1920 Population, 3,128. Number of Betail Outlets for Nations 
jovv -a/- vertisod Products: Passenger antomoblli 

City and Suburban Estimate, 5,500. cles. 8: automobile accessories. 9: auti 

urban and excellent county roads provide meana 
for transportation which increases business Banks: National, 2; Private, 1; Total Ke- 
from a distance. sources. $1,500,000. 

Wholesale Houses; Groceries, 3; Mlscellan- Theatres: Legitimate, 1; Moving Pictures, 2; 
eons Lines, Produce, 2. Total number of aeata, 1,500. 

Number of EMail Outlets for Nationally Ad- i^Uon: In center of Texas on G. C. A 
vertisod Products: Passenger automobile agen- Southern Paclllc, 
cles, 8; automobile* aivessorles. 9; automoWlo *• ^ ^ 

Native Whites, 70%: Negroes, 20%; Foreign «Kenclee. 11: bakers, 2; cigar stores and Principal Industries: Farming and stock 
bot increasing materially in tourists by automo- Bom, 10%; Industrial Workers’, 5%; English •‘“■'I* (including hotels), 10; confectioners raising. 
bile from all parts of the country. Potential In- Heading 75%. 
dustrial center with all advautages of cheap ’ 
labor and imwer. good sites aud nearness to Bohools: Publ 
centers of production of raw materials and Pupils, 1,500. 
advantage of cheap water rates. Second largest u., 
life Insurance Co.’s home office In the Sooth. V , 

Miliiiv 7'i«. ’ ^ (Including hotel stands), 15; dressmakers. 7; ... t i.. »_ 
druggists, 5; dry goods, 8; department atores, Mannfaotnring Establlahments. Large "blp- 

BohooU: Public Grade, 6; High, 1; Number 2; electrical aupplles, 3; florlsU, 1; fmlU, 5; plug point for wo<d mohair, pecans, turittys. 
’ Pupils, 1,500. furniture, 4; garages (public), 7; grocers, 38; chickens, sheep and cattle. 

Churches: Baptist, 1; Episcopal. 1; Methodist, S77urnlsh JgT\T’mt^sTothlug’.^?^^^^^ Percentage ,w. AO Auffiuraucis V/u. ■ aome omce ID Clie oOUUle <0 w. 1. a. a 7 ’ ri- « oiT men ■ lurniHiiinKN, i. lueu 9 cituuiuK. *. uict* *Kgsis. gxwn k/vMAffi 
RMidential FanturM* Fnrtv Avp r^t ^man Catholic^ 2; Mis- chant tailora, 1; mtlliners. 5: optidana. 2; 

of cellaneous. 7. nhotoer.nher. 2 niano. fand mlscellsneons T~at„, Ar—: 

Mannfaotiiriag Establlahments: Large sldp- 

Basidential Fsatares: Large percentage owa 

homes owned. Individual prosperity. Houses 
Compactly built with all modem conveniences. 

photographers, 2: pianos (and miscellaneons Trading Area: 25 to 40 mllea In each 
Banks; National. 1; State. 1; Total Be- musical Instruments), 2; radio supplies, 3; direction. 

Plenty of homes provided for Industrial and sources, $450,000; Mvate, 1; B. A L. Assn. 1. restaurants (including hotels), 8; shoes, 1; Heaaesi Groceries, 4; Produce, 2. 
wharf workers. or fonr .00*100. or o«,r oo...._ _..._ _ women’s apparel, 1. wnwesaie wharf worken. Three or four sections of city Theatres: Moving Pictures. 1; Miscellaneous 
connned to tetter residences. All streets or (Auditoriums, etc.), 4; Total number of seats, 
practically all are paved. 2,200. 

Bectlon: Included between Location: Located on Galveston, Harrisburg 
27th streets and avenues C. and F. and San Antonio Railway and San Antonio and 

Neigbborbo:^ groceries, drug stores, etc., are Aransas Pass Railway. But service to San 
ptMomlnant. Small retail section on beach Antonio, Austin, Cuero and Yoakum. 
front, largely drug stares and restaurants. 

Principal Industries: Cotton duck, building 

—— —• Number of Betail Outlets for Nationally Ad- 
HOUSTON TEXAS vertUod Produots: Passenger automobUe agea- 

g. commercial auto, agenclea, 4; automo- 

IBM Fepnlatlek, 188,276. bile acceasorlo^ ^*5 trncimul!'; 
12; bakers, 1; cigar atores and staoda (including 

City and Bubnrban Estlmats, 200,000. hotels), 10; confectioners (Including hotel 
„ w— stands), 6; dressmakers, 5; druggists, 3; dry 
NaUw^Wtos, 76.3%; Negre^^^^^^^^ 6ooda. 5; department ator«. 2; electrltel sup- 

City is locDted on an Island and face brick. Large cement prodneta mann- plies,* 8;* florists, 1; furniture, 2; furriers. 1; 
aM retail area la conSned to section less than factoring. Large commercial chicken hatchery. in 1B22 (public), 10; grocers, 5; hardware, 3; 
40 miles at points, but extending 200 miles at Cotton oil mannfactoring. (Present Hot. 43,000). Jewelry 2; meat markets, 8; men’s furnishings, 

hoi^’*^f“*Itate*'^ l^cnt^ here**iI.7^n®*nne Manufacturing EstobUahments: 22. Gonaales BohooU; Public Grade, 68: High, 6; Junior 3; merchant tailora, 6; mllllnen, •• 
laitMce one o*f thria'rMrln^h« Continental Hatcheries. Bun- High, 8; Parochial, 14; Number of Puplln, 85,- 8; photographers, 2; pianos (aiM ml^llaneom 
induce one Of the largest in the Booth. set Brick A -nie Co., Oonxales Cement Works. 484 musical Instruments). ,'“PPli”’ *] 

...w Of.......... ... „'S"orssS"’n!3f’a’!oSi.’'s2S w.*’"' _ 
wtis^ Products; Passenger automobUe agen- Highway giving Improved highways from four " Oatho- 
riM, 12; automobile accessories, 15; automobile directions of the compass. At the conSuence of “o. 12. MUcellaneous. 66. I APFDO TEXAS 

Onadalupe and San Marcos Bivers, giving Banka: National, B; SUto, 8; ToUI Ba- IsAtvEsl/W, 1 
I®’ ?'?.**'**““*” **“■ K"** waterpower posslbUlties. In the heart sonrcM, 8115,500,000; Savings Bank Deposits ,0,0 22.71a 

^ing hotel stands), 86; delicatessen,. 2; of , rich agricultural district; greatest poultry ToUl, $20,629,808. — IBM Popnlation. 22,7ia 
OKMmaken, 87, druggiiti, 28; dry goods, 16; center In southwest Texas. Home of the floeat _g City and tmbvbaa Zatimato, 80,000. 
department stores, 5; electrical supplies, 8; nccans Theatres: Legitimate. 1; Moring Pietnreap 
florists. 5: fruits. 12t fnrn1tiif>* oi« wmmmcPAm ^. 2A! VandMwItlM. 1; Snpl»annM. 2: IflscollAiioeae 4d.BeL: XsSTSSf. 0.2%; For- florists, 8; fruits, 12; furuitiire, 21; garages 
(public), 11; grocers, 199; hardware, 7; Jewelry, 

28; Vauderille, 1; Burlesque, 2; Mlecellaneotta 

1910 PopnlatiOB, 22,7ia 

City and flmhnrhan Zatiaontep 80.000. 

Native WUtos, 4«.B%; Nogroos, 0.2%: For- 

14; meat markets, 76; men’s furnishings, 14; tenements. 
Bosidontlal Features: All private hornet, no (Auditoriume, etv.), 4; Total number of eeata. eign Worn, 6$.8%; Induatrlal Workora, 40%; 

merchant tailora, 28; mUlinera, 9; opticians, 4; BetaU Bhopplng Bateion: Princlpa: 
pbotograptera, 9; pianoa (and miscellaneous two main plaaaa of the dty. 
^Htcal IneUnmenta), 8; radio sopplies, 2; Trading Area: About 20 miles i 
rtetaurauts (Including hotete), 146; shoes, 16; ,nd west, and about 80 miles south, 
sporting goods, 6; stationers, 9; women's ap- . 
parel, 9. Wholeaalo Konsea: Groceries, 3; 

EngUsh Baading, 76%; Famillas, 5,100. 
BetaU Bhopplng Bateion: Principally around Houston U located nfty mlleo from p_M,, orade 9; High, 1; Jnnior 
ro main plant of tho dty, 28 f„„ ,8, S^NimterM Puplla. 6,000. 
Trading Area: Abont 20 mllea north, enet head of Galveston Bay on the Houston ship ■ ’ 
id west, and about 80 miles south. channel. This is an artlBdal waterway with a (Brnrohas: Baptist, 2; Christian Selene, 1; 
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Groceries 3- Meata 2- depth of thirty feet and bottom width of one Episcopal, 1; Habrow, 1; Methodist, 2; Presty- 
re, 1; MiaMlla'neoua lines! hundred and 8fty feet. With terminals which terian, 2; Bemaa OatbnUc, 8; Mlacdlaneous, 2. 

GAINESVILLE, TEXAS 
19M Population, 8,648. 

City and Suburban Estimate, 10,000. 

Wheleeale Konsee: Oroceriet, 3; Meats, 2; depth of thirty feet and Dottom wiatn oi one 
I'mlta, 2; Hardware, 1; Miecellaneoug llnee, hundred and 8fty feet. With terminals which 
Poultry and Bgga, Baby Chicks, Produce and owned by the Port District, It hae coat over 
Pecans, Confectionery. $20,000,000. 

Number of BeteU Outlote for Nationally Ad- Principal Indus^s; Petroleum n8nlng. 
vertisod Prodnote: Passenger antomobile agen- vegetable oil pressing and roOMng, rottonaeM 

Banka; National, 2; State, 2; Total BesouriM-s, 
$10.00a000; Bavlnga Banka Depoelte Total, 
$.500,000. 

Thaatrss; Legitimate, 8; Moving Pictures. 5. 
dee, 7; commercial auto, agenciet, 3; automo- prodneta, car wheel foondcies, rice mlllteg, oil nnmter of seats. ’8,000. 
bile accesiorlea. 10: antomobile tire aeendes. well macblnery aud euppllea, press cloth, bag- ..vv ,1, , _ Wle aceessorlet, 10; automobile tire agendee, well machinery aud euppllro, clote. bag- ^wai unmoer » ’ ' ’ „ , . 

City and Buburbaa Estimate, 10,000. 10- bakers. 3; cigar stores aad stands (inclod- factories, cement and fertlUaer, Iron and locatloni North bank of Bio Grande; servid 
Native Whites 86<«.- Vaaraa. 1KW • Ta,!.,.. hotels), 20; confectioners (Inclndlng hotel brass fonndries, machine ■keV*> packing ko^ by International A Grant Northern By^ Teroe- 

tetel •Workeia 20%^^Enau5r^ad?^i’ •‘•"de). 6; dressmakers. 4; druggists. 3; dry Products. I^motlve repair pUnta Oonf ml^, Mexican By. and Bio Grande A Kag’.e Pass By. 
SmiUM 1000 *00%. goods, 6; fruits. 8; furniture, 3; garages textile mlUi, railroad shote. candy, overaUa, Excellent bus aervlco between Laredo and tea 

* (public), 7; grocert, 25; hardwire, 5; Jewelry, cream, boilers and tanki. Antonio OTor Meridian Highway to all parts of * (public), 7; grocers, 25; hardware, 5; Jewelry, cream, bollera and tanks. Antonio OTor Meridian Highway to all parts of 
flobools: Public Orade, 6; High, 1; Junior 4; meat markets, 7; men's furnishings, 7; Xannfaotnriiif Zstabllshmaatst 490. Leading state. 
Igh. 1; Parochial, 1; Number of Pupils, 1,718. men’s clothing, 7; merchant tailors, 2; firms. Sinclair Oil * Refining Oo., Texas Com- rrud* oil reflnlna Lareds 

mllllnora A* nnHMffifia 2* nhotoffranh^ra 1: nanw Tliimklte All fVk nft*m4f*a1 rVk . PrtnClpai inOmSXnSD. Cruos U • e_»,_ 
High, 1; Parochial, 1; Number of Pupils, 1,718. men’s clothing, 7; merchant tailors, 2; firms, Sinclair Oil Jk Refining do., Texas Com- 

. «i.-A A. A. . w mllllners, 4; opticians, 2; photographers, 1; pany, Humble Oil Oo., Texas Chemical Oo., 
1 V?*... i vhrismn Science, 1; pianos (and mlscellaneoua musical inatruments), American Maid Flour Mills, Texas Fortune 

•J’li **4 1; radio supplies. 3; restaursnU including Cement Co., Houston Packing Co., Ohook 
Koman Catholic, 1; Miscellaneous, 6. hotels), 15; ahoes, 7; sporting goods, 2; Neal Coffee Co., Texas Gressaory Oo. 

Bunk.; National, 2; State, 1; Total Benourcea. "tetlone™. 8; womena’ apparel, 5. Special Information: Houaton la the largeat ^ i. ... .h..* 
82,.586.573.77; .Savinga Banka Drpoalta Total. - Inland cotton market In the world, handling Manufacturing Eitebliohmonte. About . 
BIOS.OOO. UII 1 CDF’kDF^ TPYAQ one-Bfth of the American cotton crop. About Lending Brm^ ^**S*’***Ji*'*”T?iL,n Wripk cm' 

__T 1.1 . , „ . . HILLSBORO, TtAAS one-aeventh of all American oil lo controlled Mexlcan-Amerlron ^ Co.. Lai^o Brick Co.. 
rneatroa: Legitimate, 1; Moving Plctnreo. by comnanlei with bead officeo In Honston. S. N. Johnaon Brick Oo.. Farmer a Gin Co. 

8: Total nnmter of aeata, 2,100. 1920 Population. 6.9.52 (19'24. eat. 9,000). g^u.'Ton'^f. the Ur^eat wt,! an7lumber m“ket ... L.r«,o 1. the na.urri 

Location: ()n main line of Gnlf, Colorado A city and Suburban Eatimate, 8,000. I” »>•« Sonthweat. Houaton la the home of tte important gateway for aU commercial 
auta Fe. and branch of M. K. A T. B. B. moat heavily endowed univeraity In the Bontk. ,,,a, ..i.tioM with Mexico. Alao for paaaenger 
Two National HIghwaya six mllea from Sontbern Native 'Whitea. 9.5%: Negroea, 4%; Forrign Houaton leads the State of Tezao In oavingt ,h. movement of cheap labor. 
OUahoma line. Excellent motor track aervlce Born, 1%; Induatrlal Workora, 10%; EngUak depoaits. Laredo’s import and export movement between 
and paaaenger car lines. 

Principal Induatriea: Oil reOnery; eating 

HILLSBORO, TEXAS 
1920 Population. 6.9.52 (19-24, eat. 9,000) 

City and Suburban Estimate, 8,000. 

Beading, 99%; Familioi, 1,660. Beaidontlal Paqtnna: Honoton it primarily Mexico and the United State# repreaenta any 
Schoola: Public Grade, 6; High, 1; Jnalw * dlJ ‘wo family bonsea. More million dollart’ worth of commodltlro annual^ 

head gasoline plant, Bour mill, cottonseed oil High, 1; Junior College. ’ 1; Number of Pupila, then 76% of Ite people live In one family ranking oecond to New York In trade reljriloaa 
mill, brick plant. Iron fonndry, tee plant, bot- •> 35a! ’ ’ houses. There are practically no tenement die- with Mexico. Laredo la a producing territw 
tllng works, mattress factories, overall factory, tricta. Apartments are mostly four or alx- for the famoua Bermuda-Texai onlona, eplni^ 
Ice cream factory, cotton gins, saddleries, monu- Ohnrches: Baptist, 4; Christian Bclenee, 1; family aixe. Realdencea In the beat aectlon and other winter track grovring crops. The 
mental works, cotton compress, cigar factory. Episcopal, 1; Methodist, S; Presbyterian, 2; average from 88,000 to $20,000 in value. Or- movement it represented by 1,600 can of onioat, 
gravel beda, 4 protluee houses, railroad ahopa, Roman Catholic, 1; Hiscellaneons, 8. dinary bouaes $4,000 to $7,(M. 1,200 cars of spinach, 1,000 cart of cabbage, 
drilling 3 oil wells. Banks; National, 2; State, 1; Total Resources, Betail Shopping Soetioa: Main street, ran- carrots and other mlacellaneona crop#. drilling 3 oil wells. Banks; __ ___ ___. ...» _ 

Xanafaotaring Eatabliakmente: 8. Leading $.540,000. ning north and south from 100 to 1,200 blocks Beaidontlal Fsatnna; Mostly one - family 
arms; Producers OH ReSnlng CO., North Texas Theatres; Moving Plctorea, 8; Mlacellaneona Inclusive. Fannin and San Jacinto streets, east houses. Private homes predominate. One ei 
Gas Co., refinery, Gainesville Brick Co., Crystal (Auditoriums, etc.), 1. Total number of seats, of Main and Travla and MUam atreete, west the finest residential eectlona la h“°wn as ta* 
Bottling Worka, Gainesville Ice (3o., Service y goo of Main from 100 to 1,000 blocks Inclnalvo. Heights, being the eastern portion of the city. 

Garment Co.. Whaley Mill A Elevator Co. Location: HlUsboro la located a little east Trading Area; Extends abont thirty to Botell Bhop^M =**!”•*• 
ToUl Talna of yoarlj output of faotorioi oa- of the center of the State. Serred by M. K. thlrty-firo tnileo, norths weat and ooutb, poo- ket Square, which conatltut^ tho heart or w 

mated at $2.000.00a * X Ry, St. Looia A Southwestern By., Trtn- oibly a little farther alone tbo Intemrban buaineaa aectlon for a depth of two or tow 
Special Information: An Inexhaustible supply ity A Braros Valley By., and the Texas Elec- Line east. “'h .!!l*»«!fIS?l“BnlMlni'’M?hotela six 

of pnre artesian water; State Training School trie Hallway Intemrban, alao by a system of ‘Wholesale Hontei: Groceries, 10; Meats, 7; “I*® intervenlna between the 
for Girls; public sanitary camp ground; mnnl- good roads, two of which are State highways Fruita, 88; Hardware, 8; Dry Goods. 7; Mis- "^ *'*.,* „ Market Square, 
clpal swimming pool; 2 country clubs; the and are Improved with hard surface entirely cellaneons Lines, Shoes. 1; Tires. 1: Bottles, Market Sonare sad 
largest boy’s band in the world; boy scout through the county. 2; Genl. Mdse., 1: Grain, 18; Confectionery, 6; 5*“,® K„,ineaa district to the 
camp and swimming pool; 100,000 trees of principal Induatriea: Farming, Cottonseed oU Tobacco, 4; Bakers. 6; Draft, 8; Ice, 10. .ectlona. 

'^■rletle#. City and county free library gpg cotton duck and Oaneterg. advertising Nnmbor of BeteU Ontlete for Nationally Ad- *_gi-_ Inelndea Nueva Laredo In the 
and museum. novelties. vertiaed Prodnote: Passenger antomobile agen- "orande. 

Beaidentinl Peaturoa; Mostly one and two Manufacturing Eitebllshmente: 6. Leading clea. 22: commercial auto, agencies, 13: automo- g^out 16,000. Snrround- 
•tory types of bulidinga; 76% private homes; flrma, HlUsboro Cotton Mills, HIU County Cot- bile acceaaoriea, 64; automobile tiro agenclM, ,“ ,*,^1017 la largely ranch and atockmea’a 
OQ xonlng. ^ Exporters & Traders Compress A 51; bakers, 60; cigar stores and (in- ^ radlna of 60 to 80 milee aloof the 

Retail Shopping flection: Extends from Warehouse Co., Texas Novelty Advertlalnf Co., eluding hotels), 478; confectlonera (Incladinf Grande both north and south on the Amer- 
Court House Square east, 8 blocks on California; Monarch Foundry A Machine Co. hotel stains), 6W; delicateseen^^l4; side. 

I.t M'X’kc: on DIxou Special Information: The location of the Wholesale Housee: Groceries, 6; Meats. 5: 
north 3 blocks: on California west 8 blocks; city of the main atate highways and trunk ®oa. Fruita 5* Hardware. 1; Dry Goods, 6; MUcel- 
on Dixon aonth 1 block. Buaineaa honaea on all imj railroads places It among the prominent j!; ^^.S^74?’h.row!ro’ lan^a Lln^lfi. 

raSurten’aterei^"* hlgrwa“v.*ta’i‘.7; “ite nn*bl‘lc‘’rnterart!#**'JS: IV Humber of BeteU Outlet, for NatlonaUy Ad- 
_ . aa n furnishings, 22; men’a clothing, 43; merchant verilsad Prodneta: Passenger automobile agen- 
Trading Area: An area of about 86 miles character of It. bOiilnMa ullora, W; mllllnero. 28; opticUna, 12; photo- ciea. 5; commercial unto, agencies, 5; anto. ac- 

In every direction. tlons are evidence of Its Importance as n trade m.i.lcal lO antomobile tire axencies. 10: bak- 

Beaidantial Peaturoa; Mostly one and two Ha: 
story types of bulidinga; 76% private homes; firms 
DO rxjnlng. j 

In every direction. 

Wkoletale Honaea; Groceries, 3: Fruita, 2; 
Miecellaneons Llnee—Drugs, 1; Candy, 1; Ice 
dream, 1. 

Number of BeteU Ontlete for NatlonaUy Ad- 
vnrtlied Prodneta; Paaaenger automobile agen- 

graphe’rs, 87; piano# ’(and mlacellaneona musical ces^riea. 10. automobUe tire agenclea. 10: tek 
center. The eatebllahment of a Jnnior C^ege 19; radio supplies, 6; r.-staurants era, 3; cigar .tore, and stands (Inclndlng 
in ronntetlon with the a^ool system places It (including hotels), 416; shoes, 26: s sirtlng botela), 15; confectlonera (inclndlng hotel 
in the front rank as an educational commnnity. ^nods, Sf ■tettonera, 7; women'n apparel, 17. stands), 8; delicnteeaen, 1; dreeamaken, $: 

Beaidential Features; Boases are mainly one 
and two story stracturea tending toward modem 

eles. 17: commerrial anto. agencies, 17; auto- 
naoblle accesmrlea, 22; antomobile tire agenclea, '***• ®* Prlde la manifested in keeping of prl- 
22; bakers, 2; cigar stores and stands (inclnd¬ 
lng hotels), 16; confectioners (Including hotel 

vate homes. 73% of cltisent ovrn homes. 

BeteU Shopping Section: Embraces all of the 
ntends), 7; dresamakers, 10; dragglats, 7; dry Public Square; 8 blocks on S. Elm street. 8 
goods, 8; department stores, 4; tlectrleal sup on 8. Waco street, 3 on W. Elm street, and 

See cohimna 3 aatl 4, pSLge 227 

LAMPASAS, TEXAS 
I960 Population, 3,000. 

City and Snhnrban Eatimate. ^.-'lOU. 

drnggtata, 6; dry goods, 10; department eterte 
2; electrical snppllee, 1; fiorista, 1; fruits, W: 
fnrnitnre, 6; furriers, 1; garages (pabllc), W: 
grocers, 20; hardware, 8; Jewelry, 8; meat mar- 
keta, 10; men’a fnrniahlngs, 8; men’s clothlag- 
2; merchant tailors, 8; mllllners, 2; optldana, 2: 
photographers, 2; pianos (and mlacellaneona lan- 
alca! Inatraroenta), 8; radio snpplies, 1; reat» gooaa, 8; aepartment stores, 4; tiectneai aup on a. waco sxreex, s on n. B>iin ■.rev., ana - wli-. «. ----- a. aiMViif 

pUss. 8: fiortete, 1; fruits, 2; furniture, 4; 2 each on N. Waco and E. Franklin. Two ^ Hativa *0%: Nagroea. 10%, EaglUb rants (Including h^y). 6, atea^ 6. apwt ag 
fpnblie), 6; groctre, 68; hardware, 7; community nrithborhood* In wMoh minor imp- Reading, 100%. xeodi, 1, atatlonere, 8, women a PP* 
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TEXAS (Con’t) 

LUFKIN, TEXAS 
1920 Fopulatlon, 4,827; (1924, 6,500). 

Native WWtee, SO%; Necroea, 19%; roreign 
Born. 1%; Indnstrlal Workert, 25%; EagUih 
Keaduig, M%; FamiUaa, 1,200. 

BohooU: Public Grade, 5; High, 1; Number 
•f Puplla, 2,400. 

is surrounded by an unlinilte<l supply of Iron 
ore. Other natural resources found in commercial 
quantities near Marshall are lignite, silica sand, 
ochre, second growth pine, sliule. Ore and hrick 
clays. 

Bealdential Features: Mostly one family 
houses; more than 50% occupM by owners. 

Setail Shopping Section; Bztends from Pub¬ 
lic Square, which forms heart of bnsiness sec¬ 
tion and terminal for three city trolley lines 
and boa lines, one block south, three blocks 
east and west, three blocks north. The usual 
suburban groceries, etc. 

Trading Area: Kztends 20 miles east; 15 miles 
Houston 

Churches: Baptist, 2; Dpiscopal, 1; Methodist, 
1; Presbyterian, 1; Roman Catholic, 1; Mis¬ 
cellaneous, 2. 

Banks: National, 1; State, 2; Total Re- 
aoorces, 12,500,000; Savings Bank Deposits 
TeUI. (87,000. 

Theatres: Moving nctiirea, 2; MiscelIaneou.s 
(Anditorlums, etc.), 2; Total number of seats, 
2,000. 

Locatloi): On main line of Houston East and 
West Texas Railway at the Intersection of 
Lofkin Branch of St. lioula Southwestern. Alsu 
terminus of 8 branch lines and on direct high¬ 
way iietween Shreveport and Houston where 5 
hard surfaced roads meet. 

Principal Indnstriea: Four lumber mills, 
manufactnrlng pine and numerous hard wood 
stills that aggregate capacity of 600,000 feet 
per day. Foundry and machine shop, raUroad 
shops, wagon works, special gin machinery, 
chemical plant, veneering plant, hrick factory, 
chair and handle factory, 2 printing planta. 

Manufsotaring ZstahUshments: 3. Lnaaber 
Manufacturing. Martin Wagon Works, Foundry 
and Machine Shops are shipping products to all 
parts of the United States and some foreign 
ports. 

•pecial Infenaatloa: liufkln is located In the 
timber belt of the eonth and makes It a de¬ 
sirable location for thw maanfactnre of furniture 
aad other wood products. One of the largest 
dtstrlbutlng points la east Texas. Inhonad and 
outbound car load traflie amount to more than 
22,000 care per annum. 

Bealdential Features: Bnsiness portion of city 
covers about 25 blocks in the center of a tract 
of land covering 4 square miles. The residence 
portion surrounds this central bnsiness portion 
and is built up largely with well constructed 
bongalown and two story frame structures. 
Very few rent honaes In town; mostly owned. 

Betail Shopping Beetlon: Located largely on 
three principal streets, one of which lies at 
right angle of the other two, with a number of 
prominent stores being located on what is known 
as the square. 

M>iith and north: 20 miles west. 

Wholesale Houses: Groceries, 3: Meats, 2; 
Fruits, 2; Hardware. 1. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies. 10; commercial auto, agencies, 3; antomo- 
blle accessories, 10; automobile tire agencies, 
15; bakers, 2; cigar stores and stands (Includ¬ 
ing hotels), 8; confectioners (Including hotel 
stands), 2; delicatessen, 1; dressmakers, 3; 
druggists, 7; dry goods, 7; department stores, 
4; electrical supplies, 8: Oorlets, 1; fruits, 2; 
furniture, 5: garages (public), 10; grocers, 96; 
hardware. 8; jewelry, 3; meat marketa, 12; 
men’s fnrnlshlngs, 2; men’s clothing, 2; mer¬ 
chant tailors, 1; mllllnere, 3; opticians, 4; 
pbotograpbera, 2; pianos (and miscellaneoua 
musical Instrumenta), 8: radio anpplles, 8; re- 
taurants (Including totela), 8; shoes, 1; sport¬ 
ing goods, 3; stationers, 1; women's apparel, 5. 

MEXIA, TEXAS 
1910 FepnUtleu (1022). 8,482; (1928) offlcUl 

census, 10,621. 

City and Snburbau Eatlmato, 10,000. 

Native Whites, 76%; Negroes, 15%; Foreign 
Born, 10%; En^iah Rosdliig, 80%: FamiHos, 
2,500. 

Bohoola: Public Orado, 5; High. 2; Number of 
Pupils, 3.000. 

Churches: Baptist, 1; Christian Science, 1: 
Methodist, 1; Presb^rian, 2; Roman Catholic, 
1. 

Banks: National, 2; State, 1; ’Total Re¬ 
sources. $3,470,156.18. 

Theatres: I.egttlmato, 1: Moving Pictures. 
3; Total number of seats, 2,000. 

Location: 30 miles east of center of popnla- 
tion of Texas. On main line Houston A Texas 
Central Dlvlalon of Southern PaclOc Railway. 
Also Texas A Braaos Valley By. Connected 
by stage line with Waco, Corsicana, Teague. 

Trading Area: The trade territory reaches 
out on the rail lines 50 miles or more, while 
the highways bring In rural patronage up to B,! 
milea. 

Wholesale Bouses: Groceries, 3; Meats, 1; 
PruitH, 1; Miscellaneous Lines: Hay and 
Grain. 3. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, 6; commercial auto, agencies, 2; -autumo- 
blle accessories, 8; automobile tire agencies, 8; 
bakers, 2; cigar stores and stands (Including 
hotels), 7; confectionen (Including hotel 
stands), 6; druggists, 5; dry goods, 9; depart¬ 
ment stores, 2; electrical supplies, 5; 6orists, 1; 
fruits, 3; furniture, 4; garages (public), 6; 
grocers. 40; hardware, 2: jewelry, 3; meat 
markets, 4; men’s furnishings, 6; men’s cloth¬ 
ing. 6; merchant tailors, 2; mllllnere, 5; oii- 
ttciana, 3; photographers, 2; pianos (and mis¬ 
cellaneous musical Instruments), 1; radio sup 
plies, 1; restaurants (including hotels), 10: 
shoes, T; stationers. 3; women’s apparel, 7; 
sporting goods, 2; dressmakers, 6. 

MARSHALL, TEXAS 
1920 Population, 14,271. 

City and Suburban Zstimato, 15,000. 

Native Whites. 60%; Negroes, 39%; Foreign 
Born. 1%; Industrial Workers, 21%; English 
Reading. 98%; FamiUes, 2.377. 

Schools: Public Grade, 8: High, 2; Parochial, 
‘1: Numtier of Pupils, 3,950. 

Churches: Baptist, 3; Christian Science, 1; 
Episcopal, 1; Hebrew, 1; Methodist, 4; Pres¬ 
byterian, 2: Roman Ootbollc, 1. 

Banks; National, 2; State, 2; Total Re¬ 
sources, $5,729,210.79; Savings Bank DcikwIIm 
Tbtal, $1,105,410.52; Total deposits, $l,.'>nn.OOO. 

Theatres; Legitimate, 1; Moving Pictures. 
2: Vaudeville, 1; ’Total number of seats, 1,585. 

Location; About center of Harrison County, 
aorthcast Texas. Served by Texas A I’ai-illc 
Railroad east, weat and north. Itatcellent bus 
service east into Louisiana and west to main 
cities of northeast Texas. 

Principal Industries: Lumber, baskets and 
crates, brick, pottery, car wheels and castings, 
candy, heavy trailers for trucks, machinery 
•applies, printing, railroad shops. Darco (a 
clarlSer manufactured from lignite coal, mainly 
used (or clarifying sugar). 

Hanufaoturing Establishments; Leading 6rms, 
Texas A Pacldc Railroad (shops), Marshall Car 
Wheel A Foundry Co., Marshall Mfg. Co., Mar- 
•hau Brick Oo., Marshall Pottery Co.. Marshall 
Candy Co., Huntsberger Coffee Co., Taylor 
Lamber Co., 8. R. Bnrnett Lumber Co., Frencli 
Wheel A Body Works, the Darco Corp. (subal- 
®»ry of Du Pont Powder Co., of Wilmington, 
Del.), ’Turney Lumber Co. 

Total value of yearly output of faotoriee ee> 
timated at $9,000,000. 

Bpecial Informatiou: Is on Jefferson, Dixie 
Overland, and Bast Texas highways. Almost 
exact center of the four southwestern states, 
Oklahoma, Arkansas, Louisiana and Texas. 
Cheapest natural gas (or industrial purposes in 
the suiiihweot at 7 ceats per thoosaml. Msrsliall 

Principal Industries: Oil, agricultural center, 
printing, machinery supplies, railroad shopo. 

Manufacturing Establishments: 15. Leading 
6rms, Texas Glove factory, Baxter Candy Oo., 
Monger OH A Cotton Co., Mexia Brick Plane. 
Mexia Planing Mill, Wear Candy Oo., Anderson 
Ice Cream Co., Federal Machine A Supply Oo., 
Radley’s Mattress factory. 

Special Information: Mexia Is known as the 
“Hob of the world's greatest oil 6eld,*' being 
within bnly a few miles of the Mexia oil 
held. Richland Held, Currie and Powell 8elds. 
Mexia Is also the shopping center for a vast 
area of the 6nest farming section of the state. 

Residential Features: Mostly one and two- 
family houses. Limited section devoted to oll- 
fleld worker’s shacks. One Bne residential sec¬ 
tion with homes averaging around $10,000. 

Retail Shopping Section; Bxtends from Cen¬ 
tral avenue on Commerce street to Paris street, 
a distance of 4 blocks. Parallel to Commerce 
street are Main and Palestine streets, which are 
bnsiness blocks for two or three blocks each. 
Running north and sooth are Central avenue, 
Sherman, McKinney and Paris streets, with 
shopping districts of two or three tdocks each. 

Trading Area: The shopping center of about 
25 miles in each direction, covering a vast area 
of 6ne agricultural lands, also numerous oil 
Helds. 

Connected by bus with Waco. 50 miles; Cor¬ 
sicana. 30 miles; Teague, 12 miles; Cooledge, 12 
miles; Tehoacana, 6 miles. Has only dally 
newspaper within a radius of 30 miles. 

Wholesale Houses: Groceries, 8. 
Number of Retail Outlets for Nationally Ad¬ 

vertised Products; Passenger automobile agen¬ 
cies, 6; commercial anto. agencies, 3; automo¬ 
bile accessories, 4; automobile tire aKencieH 
4; bakers, 4; cigar stores and stands (Inclnd- 
ing hotels), 12: confectioners (Including hotel 
stands), 2; delicatessen, 2; dressmakers, 3; 
druggists, 5; dry goods. 13; department stores, 
4; electrical supplies, 3; florists, 2; fnrnitnre. 
3; garages (public), 4; grocers, 15; hardware, 
4; jewelry, 8; meat markets. 4; men’s furnish¬ 
ings, 5; opticians, 2; photographers. 2: pianos 
(and miscellaneous musical Instruments), 2; 
radio supplies, 2; restaurants (Including hotels), 
•>: shoes, 1; stationers, 2. 

McALLEN, TEXAS 
1920 Population: 6,100. 

City and Suburban Estimate, 10.000. 

Native Whites, 60%; Foreign Boru, 20%; 
English Reading, 70%. 

Schools; Public Grade. 4: High, 1; Parochial, 
2; Number of Pupils, 1,6(N). 

Churches; Baptist, 1; Christian Science, 1; 
Methodist, 1; Presbyterian, 1; Roman Catholic, 
1. 

Banks: National, 1; State, 1; Total Re¬ 
sources, $1,500,000. 

Theatres: Moving Pictures, 2; Miscellaneous 
(.Viiditorlums, etc.), 3. 

Location; On Rio Grande River seven miles 
from Mexico, and 60 miles from mouth of river. 

Contitmed tm page 228 

j Texas 
I Has 

—A population of 210,000 citizens. 

—A trade territory of million popula¬ 
tion. 

i • • • 
i —Thirty-three steamship lines carrying 
I exports to all countries. 

I —Seventeen railroads connecting with all 
trunk lines. 

I —The world’s largest inland cotton market. 

I —54,807 individual savings accounts. 

'I —Savings deposits of over 20 million dol- 
I lars. 

I —Bank deposits of 132 million dollars, 

i —A weekly pay roll of two million dollars. 

I —An annual jobbing business of $350,000,- 
i 000.00. 

ill —Building permits issued at the rate of 2 
li million dollars monthly. 

i|! —An investment of over a hundred million 
I dollars in manufacturing enterprises. 

—The Houston Chronicle which covers 
I Houston and its 150 mile territory as does 
I no other medium. 

I The 
I Houston Chronicle 

Leads the Soathwest in National Advertising 

i'! M. E. Foster, Publisher Steve Kelton, Mgr. Nat. Adv. 

|| Jno. M. Branham Co. 
I National Representatives 

i DAILY 70,000 SUNDAY 82,000 



Oranse Boi Mfg. Co., Orange lea, Ugbt * Congregational. 1; Bplicopal, 1; Methodlat, |> | 
Water Co., The E. Z. Opener Bag Oo. Presbyterian, 2; Boman Catholic, 1; Ulscd- 

laneous, 3. 
Atinnal output: |10,0u0,000. 

Banks; National, 3; State, 2. 
Special Information: Orange is a deep sea 

port with one of the best fresh water harbors Theatres: I.«gltiniate, 1; Moving Pictoraa, 
on the Gulf especially adapted to the exports- 2; Misoellaneoua (Andltorlnms, etc.), 3; Total 
tlon of Inmber, rice, naval stores, and especially number of seats, 2,000. 
adapted on account of its location and facilities _ 
for manufacturing Industries, particularly those 
requiring hardwood lumber. Fine churches, 
schools and hoepltals, a. weU as large oil Helds. MWland, dlrecOon Msei 

Residential Features: Principally one family Santa Fe terminal and shops of the P. it M. P. 
houses, private homes predominate. _ . . , . . ... ,»__ . 

Principal Indnstrlaa: Furniture factory, box 
Retail Shopping Section: Fifth St. from Green factory, crate factory, iron foundry, bandls 

to Border, three blocks. Front St. from Third factory, printing, overalls, flour, cottonseed 
to Eighth St., flve blocks. Small grocery stores products, candy. 
scattered throughout the city. „ , _, » * vi. v _a. ..... 

Kannfactnring Eatablishments: 38. leadl^ 
Trading Area; Extends about 60 miles north. Arms, Rogers-Wade Furniture Co., Miller Ufg. 

20 miles west and 70 miles east and northeast. Co., Hammond Box Factory, Cummer Mfg. 
—Co., Ames Shovel A Tool Co., Bennett Prlntfaw 
Wholesale Houses: Groceries, 2; Hardware, 2. Foundry, Southern iS 

Number of Retail Ontleto for NationaUy Ad- * Utility Co., Texas Power A Ught Co., Paris 
vertised Products: Passenger automobile agen- Milling Co., lAmar Cotton Oil Co., Southlsad 
cies, 8; commercial auto, agencies, 81 automo- Cotton Oil Co,, Paris Compress A Warehouse 
bile accessories, 10; automobile tire agencies. Co., Paris Candy Co., Sounder Candy Co. 
10: taken 6; cigar stores and stands Cnclud- InformatioB: Municipal water pteat; 
ing hotels) W; confectioners (Including hotel ^gpoo.OOO. Capacity of 4 billion gallons of 
stands), 1(), dellcate^n, 1, dressmakers. 18, reserve supply of 1 billion gal- 
druggists 7; dry goods, 2; departmtat storta. ^ municipally owned abtaloir; bigj^ 
l; elwtrical supplies, 2: florins, 1; fruits 10; 
furniture, 2, fusers, 1, ganges highways from north to south and east to west 
grorers, 85; hardware, 8; Jewelry, 4: ™«t junction here; hard surface In all directions, 
markets, 35; men’s furnishing, 4; men s clo^- specialists for 
ing 4; merchant triors, 4; treatments it various aorts-dentists. ocuHsts. 
ticlans, 3, photographers, 1, pianos (and mis optometrists—doctors of several cults for tbs 
ce laneous musical ItatrumenUl. 2; radio s^- 

” 1- treatments. This aUo adds to the 
shoes, 1; sporting goods, 3; stationers, I, (niju area. 

■’ Residential Features: One and two-family 
B A-f ceTINI? XPY AQ ' homes. Only six apartment houses In city. Two 
r/\L,E,91 IluEif 1 principal ,r^dential streets. Civic center la 

fs*. ..a whlch are located sU cburchee, one of which 
City and ■sbuxhaa EstiaBtw, 15,(100, $300,000. Others very handsome and waU 

Native Whites, 80%; Nscroes, 2Q%: Foreign equipped. High School, new poet office; bulM- 
Bom, 3%; Industrial Workers, 3,.W0; Engtisb lug which will be devoted to Junior high achosi 
Reading, 80%; Families, 3,000. next year; Junior college project now being put 

^ over; new county-city hospital- to be built; 
Sohoola: PuUic Grade, 8; High, 2; Junior aanltarlnm which draws people from all sontb- 

High, 1; Parochial, 1. ,.rn Oklahoma as well as Northeast Texas. 

Churohes: Baptist. 2; Cbristiaa Science, 1; RetaU Shopping Seetioat Concentrated about 
• ongregattonal, 1; Episcopal, 1; Hebrew, 1; piasa, where street car lines converge and 
Methodist, 2; Presbyterian, 1; Roman Oatbelie, u,e«t bus line; Lamar, Bonham, Grand avenue 
1- and Clarksville streets run east and west; about 

Banks: National. 8: State, 2: Total Re- 
mBusvdhffia CR nAA/lAA ** 16the litii, ISHi, 20the 2l8t, sfJiitl rtiB 

* ’ * north and south. Varying number of business 
Theatres: Moving Pictures, 8; htlsceUaneooa blocks, but an average of about three. About 

(Auditoriums, etc.), 1; Total number of seats, thirty grocery and feed stores scattered in tbs 
1,000. residential section. 

LooatioB: International and Great North R. Trading Areat Extends about 28 miles to 
K. and the Southern Pacific, I. A G. N. in an the east; 20 miles to the west; 20 miles to tbs 
Intra state railway entering into Mexico via oouth and 30 miles to the north. Good high- 
lAredo from St. LouIh. The 8. P. is a Texae ways leading in each direction, with taterlaciag 
State leased railway. dirt roads that are fair. Many ears are owned 

Prlnoipal Indnstriesi Cotton oil mill, furnl- •"'* *^"* !? .■“ *oo<> «>«te die 
lure factory, broom factory, foundry, mattress iflknll** thirty-seven in the trading ares, 
factory, candy factory, salt plant, coal mines. Wholesale Honseei Groceries, 8; Sieats 8; 
Ice factory, fertiliser pUnt, printing and rail- p'rntu, 1; Uardwaiu, 1; Miscellaneous lines, I. 
road shops, 1. A G. N. headquartera,* agricul¬ 
ture, cotton, cucumbers, poultry, watermelons. Number of Retafl Outlets for Nationally Ad- 
vegetables. vertised Froduets: Passenger automobile agea- 

Rn^i.1 PsiMtine TWras la commercial anto. agnneles, 6; ante- 
KlmU^r to ^lestlne ‘of^he BlbllS^Undi! •otomobUe Hre sg^ 
here is religion, and it U unquestionably the ‘ *{ 
Garden of Eden of the WesUrn Hemisphere. 
for there Is farm Und fertile, coal, oU. gas Ijj***,,;**^)’ I®.' ^1***}*'*,“’ h 
and other minerals under tj»e surface that but ??’*a.’ 
need developing, tnclnding Iron and clays. The A'. j!,***.^,f** s^pllea, •; florists, 8; 
surface will raise anything for its climate; *’***’«' ’ 
frequent rainfall and good streams: good ship- ‘“'I’'*"-. V T?* 
ptig point via railways; nearly three million \ 
•lolUrs lielng exiiemletl on gissi roads now under *"*• *’ s’ “^**“*7’ ?’ ?*’ 
.nnstmction (in Farrier Highway and Lone 
V,-, tiivhwse < cellaneolu musical InstruoMnts), 2; radio suf 
’ o IS u 1 w *_ « .1 . s P"**' resUuranU (Including hotels), 10; 

Residential Features: Mostly one and two ,poee. 12; spardng goods, 6; statioMrs. 2; 
family homes; many duplex apartment bonnes women’s apparel. 12 
doe to largo transient population, being a - ' ' 
railroad town: also large frame apartment ’••• anoosnioenaent below 
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NAVASOTA, TEXAS 
itav jropuiaxwa, 0.0(1. 19*0 Fopnlation. fl.OOO. 

City and Suburban Estimato, 11,000. 35^. 

Native Whitoa, *6%; Negroes, 4%; Foreign Bora, 6%; Bnglisli Beading, 65%: FamiUaa, 
Bom, 1%, Engliah Reading, 08%; Families, 1,800. 

nsual per cent. SoheoU: PubUe Grade. 2; Hlgb, 2; Number of 
Schools; Fnblic Grade, 4; High, 1; Junior Pnplli, 1,180. 

High, 1. Chnrohoe: Beptlet, 4; Episcopal, 1; Methe- 
Chnrches: Baptist, 2; Chrletlen Science, 1; Preebyterlen, 1; Boman Catholic, 1; 

Episcopal, 1: Methodlat, 2; Presbytorlan, 2; Mlacellaneons, 1. 
Roman Catholic, 1; Miicellaoeoos, A ' , Banks: National, 2; State, 1; Total Re- 

.... ...... . 1 o • source#, $1,760,344.22. 
Banks: National, 2; State, 1; Total Be- _ . ... . 

aourcea, $8,000,000. Theatroa: Moving Plctnrea, 1. 

Thoatraai kiovtng Ptetaras, 2; ToUl anmbcr „^«***^’ *• * ®- Sonthem 
of eeata, 2,000. 

Looationi Located In northeast Texas, on Prlnoipal Jndnstrlea: Hoop and barrel fae- 
Seuthera IMclfic, L. B. A N.. and Texas tM7. cotton seed oU mill, cdoperago and bottl- 
Blectrlc. >"« ’^orka. 

Principal Indnitrias; Cotton oU mlU, Ice Special Information: This towa U especially 
plant, cotton mill, floor mills. located for wboleaale anppllce. 

Manofacturing Establiahmsnts: 10. Texas Basidantial Faataraa: Moatly Are and six 
Cotton Mllla. room bontee oeenpied by owner. 

SpooUl Information: Specially adapted for the Botall Shopplag Soction; ’Ten blocks of bu- 
manofacture of anything made of cottoo or Ineaa housea. 
cotton prodneta. Trading Arsa: Extends over the whole 

Besidantial Paaturea: Well bnllt, principally county and 25 miles In all directions, 
oue and two story framo boneee and brick Wholasala Honaaa: Orocerlea, 2; gVnits 1 

*" »» OntUU tor Nationally Ad 
xo fio.uuu. _ vartisad Products: Psssesger automobile agen 

Betail Shopping Soction: Thn aquare and one 4; commercial auto, agencies, 12; antomo- 
or two blocks in each direction off the square, pile accessories, IS; automobile tire agencies 

Trading Aiaa: Badlim 8 to IS miles. 14; bakeri 2; cigar stores and stands (Inclnd 

Wholosalo Honaes: OroceHea. 8; Meata, 1; «* 
Vwvviom 1 • 1 itaods), 1; delicateMen, 6; dreMmakerts 2 

„ ’ * - - ... * ’ . - w ♦$ mil AA *’'®*S***«* 5; dry Kooda. f; clc^rical anppUaa, 
Number of Betail Oatlets for Nationally Ad- 2; floriats, 1; fmitt, 8; fomltnre, 3; garages 

vertUed Prodneta: Faseeoger automobile mgen- (public), 8; grocers, 8; hardware, 2; Jewelry, 
ties, 8; commercial auto, agencies, 6; »tomo- 2; meat marketa, 4; merchant tailors, 2; mU- 
bile accesaories. 8; antomobile tire agencies, 2; iin,„ 4. opticians. 1; photographere, 1; raw 
bakera, 3; cigar stores and standi (Inclodlng f,B„nte (Including botcle), 8; sboes, 1; ste 
boteli), 12; confectioners (including hotel tioncra, 1. 
stands), 12; dellcateaaen, 1; dreasmakers, fl; ’ _ 
drugglsti, 8; dry goods, 0; department stores, 8; 
electrical tuppllet, 2; floriats, 3; fmlu, 2; ORANGE TEXAS 
furniture. 3; garages (public). 8; grocers, 80; t.flVJAl’kVAC., 1 C-AAkS 
hardware, 4; Jewelry, 2; meat markets, $; iffo Population, 0,212. 
inen'a furnlahinKS, 2; men a clothing, 2: 
merchant Uilora, fl; milllnera, 8; opticiana, 8; ““ Suburban Eatimats, 18,000. 
photographers, 2; piaooi (and miacellaneona Native Wkitaa, 85%; Nogroos, 10%; Foroigi 
moalcal Inattvments), 2; radio aupplias, 8; Bom. 8%; Indnttrial Workers, 20%; EngUal 
restanrants (inclndlng betels), 10; aheaa, 8; Beading, 08%; FamiUaa, AflOO. 
Bportlng goods, 2; sUtlooers, X; women’s ap- Sohoeli: Public Grade, 3; High, 2; Parochial 
perel. 1. 1; Number of Pupilt, 2,400. 

PORT ARTHUR, TEXAS 
19*0 PopnUtion, 22,281; (1924) 41,818. 

City and Bnbnrhan Estimate, 80,000; (1024) 
■.(>00. 

Native Whites, 75%; Nsgroea, 20%; Forslga 

The Paris 
Morning News 
Only daily paper with a paid- 
for circulation in a territory 
of ten thousand square 
miles. 

4485 last government state¬ 
ment. 

h'lat rate 3c and carrying 
most of the National adver¬ 
tising in this territory. 

R«prie«e>4ed New York, Cldawo and 

IMUs by 

TEXAS DAILY PRESS LEAGUE 

NACOGDOCHES, TEXAS 
19*0 Population, 3,546. (1924, eat. 4,455). 

City and finburban Estimata, 7,000. 

Nativs Whites, 75%; Nsgroaa, 20%; Poralga 
Bom, 8%; English Beading, 88%; Families, 
1,400. 

Schools: PubUc Grade, 3; High, 1; Number 
of PuplU, 2,000. 

Churohsi; Baptist, 1; Episcopal, 1; Metho¬ 
dist, 2;‘ Presbyterian, 2; Roman Catholic. 1. 

Banks: National, 1; State, 2; Total Be- 
eources, $2,848,618.72; Savinga Bank Deposits 
Total, $1,872,190.09. 

TheatrM; Unvkig Pictures, $; Tgtal anahar 
of seats, 1,000. 

Location: On Sontbem Padfle Lines travara- 
ing Baatem Texas—parts of system known au 
Houston Elsst A West Texas R. B., Texas A 
New OrteauB B. B. and a small line running 

PARIS, TEXAS 
19*0 PopnUtion, 18,040. 

BcAooU: Public Grade, 8; High, 2; ParochUI. 2 

Churches; Baptist, 2; Okrletiaa lelSBee, 1: 

1 



clru. T; cummerdml anto. aKracics. 4; (atomo- 
btl« ai-cesMriea, S; antonoblla Mr* ■xeBCiea, 
10; bakers, t; Mgar stores and staads (Inclod- 
int hotels), 19; eenfeetloiiera (Incladlns hotel 
staods). 5; delleatesaen. 2; dressmakers, 8; 
dratsists, T; drj goods, S; department stores, 
S; electrical snpplles, 2; florists, 1; fruits. 10; 
furniture, 6; garage* (public), 10; grocers, 19; 
hardware, 1; iewelrr, 2; meat markets. 8; 
men's fumisblugs, 2; men's clothing, 4; mer¬ 
chant tailors, 6; milliners, 2; opticians, 2; 
photographers. 2; pianos (and miscellaneous 
musical instruments), 1; radio supplies, 2; 
restaurant* (laclndlng hotels), fl; shoes, 10; 
sporting goods, 2; stationers, 2; women's ap¬ 
parel, 1. 

TEXAS '(Con»t) 

Bara, 5%; Industrial Workers, 65%; Snglish 
Bsading, 80%; FamiUas, 8,000. 

flchools: Public Grade, 5: nigh, 1; Junior 
Hlfb. 1; Parochial, 1; Number of Pnplla, 8,700. 

(Smrcli**: Baptist, 3; (Kristian Science, 1; 
Congregational, 2; Bplacopal, 1; Methodist, 2; 
presbjlerlan, 2; Boman Catholic, 1; Mlacel- 
Useoua, 13. 

Banks: National, 2; State, 1; Total Be- 
aonrces. $10,0(X),000; brings Bank Deposits 
ToUI tl.000,000. 

Theatres: Legitimate, 1; Moring Pictures, 
It; VauderUle, 1; Miscellaneous (Auditoriums, 
etc.), 6; Total number of seats, 4,U00. 

Looation; S. B. Jefferson Ountg on Port 
.\rthur sbip canal, 19 mile* from the Gulf of 
Sexlco. On Kansas City South R. R., Southern 
Picific and Interurban from Beaumont to Port 
iftbur. 

principal Industries: Beflnerit-s, Gulf Co., 
The Texas Co., Tlie Atlantic Oil Pro<l. Co.: 
Unmpbrica sblpbnllillng, railroad ■•lio|>8, 
planing mills, bottling works, cigar factory, 
isphalt plant, box factory, ice plant, sulphur 
plant. 

Kanufactnrlnff Zstablishments: 25. Leading 
Anns, Gulf Refining Co., The Texas Co., Port 
.Irthur Planing Mill Co., McRwan Shipbuilding 
Co., Pekin Cooperage Co., Port Arthur Ice Co., 
U. A H. Mattress Co., Milk Products Co., 
fiontbero .4cld A Sulphur Co. 

Special Information: The population baa 
ilsnblecl In the last four years. Has tbe finest 
Mbeol system in the Sooth, representing an 
inrestment of about $7,000,000. The fifth port 
of America, Ranks fifth in rolome of building 
permits in State In 1923. Assessed valuation 
of property in school district more than $80,- 
tOO.OOO. Has a payroll of $25,000,000 annually. 
The oil refining center of the world. Home of 
the largest refinery in tbe world, 

tasidential Features: One and two family 
bonaes. Section devoted to workingmen's tene¬ 
ments. Noted for beautiful homes. Better 
liemes cost on average of $6,000, 

Retail Shopping Section: Proctor street, 8 
blocks; Houston avenue, 7 blocks; Pifth street, 
S blocks, Austin, Ft. Worth, Dallas and Beau¬ 
mont avenues, 5 blocks. 

Trading Area: Extends al>out ten miles to 
to north and west and twenty miles to tbe 
apulh. Trolley and hu» service. 

Wholesale Houses: Groceries, 2; Meats, 1; 
Fruits, 4; .MisceUaneous Lines, 8. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Pasaeiiger autemblle agen¬ 
cies, 12;.. automobile accessories, 15; automobile 
tire agencies, 8; bakers, 10;. cigar stores and 
41*0(1* llacluding hotels), 40; confectioners (lii- 
cladlng hotel stands), 15; dressmakers, 81 drug¬ 
gists, 35; dry goods, 50; department stores, 5; 
titctrical supplies, 6; fiorists, 2; fruits, 10: 
farallure, 8; garages (public), 30; grocers,^ 350; 
hardware, 5; Jewelry, 10; meat markets', 'JO; 
men's furnishings, 20; merchant tailors. 5; mil- 
llbers, 7: optlclsns, 4; photographers, 4; pianos 
(ind mlsrellan<K>us musical Instruments), 3: 
radio snpplles, 2; restaurants (including hotels), 
SO; shnes.'5; sporting goods, 4; stationers, 3. 

Gbccept Suniiaxf 

Largest City Circulation 
Largest Country Circulation 
(Morning, Evening and Sunday) 
Used Singly or in combination 

Two Distinct and Separate newspapers with Dupli¬ 
cation practically eliminated. 

SAN ANGELO, TEXAS 
1910 PopnUtioa. 10.600. 

City and flurburbaa Xstimats, 18,500. 

Hative Whitss. 89%; Vegross, 4%; Foralga 
Bom, 7%; English Bsading, 90%; FamiUss, 
2,600. 

■choolai Public Grads, 0; High, 1: Junior 
High, 1; Parochial, 1; Number of Pupils, 
2,046. 

Churehss: Baptist, 2; Christian Science. 1; 
Episcopal. 1; Methodist. 3; Presbyterian, 2; 
Roman Catholic, 1; Miscellaneous, 5. 

Banks; National, 4; State, 2; Total Resonrees, 
$9,947,642; Savings Banks Deposits Total 
$257,642. 

Thsatres; Legitimate, 1; Moving Pictures, 8; 
Taudeville, 1; Miscellaneous (Auditoriums. 

1. Total number of seats, 2,500. 

HROUGHOUT the West, where distances are 
1 great, each trade territory is well defined and has 

its Key City. In each instance the Key City is the one 
important railrhad, jobbing and manufacturing city and 
controls its trade territory completely. Iowa has one 
Key City, Des Moines, while Texas, being four or five 
times as large as Iowa, has four Key Cities, each larger 
than Des Moines. 

It is farther from San Antonio to Dallas (305 miles) 
than from Des Moines to Minneapolis. From San An¬ 
tonio to Houston (210 miles) is about equal to the 
distance from Des Moines to Kansas City. 

Just as Des Moines has nothing in common with 
Minneapolis, Omaha or Kansas City, so San Antonio 
has nothing in common with Dallas, Fort Worth or 
Houston. 

San Antonio dominates its trade territory completely. 
Advertising placed in other Texas’ cities will not be 

seen in the San Antonio trade territory because those 
newspapers are just as foreign to San Antonio as are 
the Minneapolis papers or the Kansas City papers to the 
Des Moines territory. San Antonio serves a territory 
vastly larger than Iowa. 

etc.) I 

Location; On main line of Kansas City, Mexico 
and Orient and branch of the Sante Fe. Three 
branch lines of tlw Sants Fe run out of here 
to turroundlng territory. 

Principlo Industries: Livestock, sheep, cattle, 
cotton, alfalfa, oil, production, refining and dis¬ 
tribution, wool concentration point, parking 
liouse. flour mill, mattress factory, foundry. 

Manufacturing Eatabliahmenta: 21; Leading 
firms: San Angelo Cotton Seed Oil Mill, Big 
Lake Oil Co. (gaeolene plant) West Texas El¬ 
evator A Grain Co.. Western Gin Co. 

Bpooisl Information: Looation of the city 
mnkea it the banking, marketing and wholesale 
center of great section of Texas. Healtb resort, 
mineral springs, winter resort. large primary 
wool and mohair market. Distrihnting center 
for the great Marathon Fold oil fields. 

Residential Festnres; City beautifully situated 
at confluetire of the three Concho Rivers which 
run through the main part of the city. Homes 
of all types found In small clUes. but many 
beautiful building sites along the river are oc¬ 
cupied by homes coating from $15,000 to 
$40,000. 

Botail Shopping Section: Extends along Cbad- 
hooroe Rt. from Bantn Fe StathMi on north to 
Orient on south, a distance of one mile, and on 
Beauregard and Concho Avenues, two Intersect¬ 
ing streets. 

Trading Area: Extends 175 mites sonth, 116 
west, 50 north and 45 east. These diatanres 
may seem gross exaggerations to Easterners, 
hut In a state like Texas distsnre get* little 
consideration. A hundred miles here is like 
twenty In the Middlewest. 

Whslassle Houses; Groceries, 7; Meats. 3; 
Fruits, 1; Hardware, 8; Dry Geode, 1: MIs- 
lellaneouB Lines. Sash A Doors. 1; Tires, 2; 
Jewelry. 1; Drugs. 2; Paint. 1; Oil. 7. 

Number of Retail Outlets for Nationally Ad- 
vortisad Products} Passenger automobile agen¬ 
cies, 18: commercial auto, agencies. 1; automo¬ 
bile accessories. 41; astomoblle tire ngeni'le*. 
etc,, 2; bakers, 4; cigar store* and stands (In¬ 
cluding hotels), 53: confectioners (including 
hotel stands), 16; dellcsteasen. 3: dressmakers. 
5: druggists, 8; dry goods. lU: department stores, 
5: electrical supplies, 3: florists, 4: fruits, 8; 
furniture, 9; garages (public), 10; grocers, 47: 
hardware, 6; Jewelry. 5; meat markets, 17; 

’ men's fumlshingn anil men’s clothing, 2: mer¬ 
chant Utlors, 6; milliners, 8; opticians, 2; 
pl.uiographer*. $: plasoa (and mlscellaseons 
musical Instruments), 2; radio supplies, 0; res- 

’ taurauts (Including hotels), 14: shoes, 14; sport- 
lag goods, 8; atstloaers. 5: women's apporsl, 1. 

The Express Excels in all 

Departments 
The San Antonio Express is an outstanding news¬ 

paper with advertisers in that it excels in so mapy popu¬ 
lar advertising Classifications. The Express niit only 
leads in the following but has no near contestant in 
lineage totals except in one classification only: 

L(Kal Automobile 
National Accessories 
Classified Tires 
Financial Educational 
Industrial * Church 
Real Estate Stock ft Bonds 

Space buyers look with suspicion on a solicitation 
based upon the lineage carried in one and only one 
classification bolstered up with circulation claims not 
supported by the A. B, C. 

The Express is a well-rounded, complete newspaper 
in news treatment as well as in advertising classifica¬ 
tions. For almost CO years it has served its field success¬ 
fully, constantly gaining in prestige and power. 

The San Antonio Evening News is a most remarkable 
newspaper success. Est. 1918. It dominates com¬ 
pletely in City circulation. 

RANGER. TEXAS 
1980 Fapalatioa, 16,000. 

City and Suburban Eitinuts, 20,000. 

Vstivs Whites, 05%; Hsgroes, 3%; Foreign 
Btra. 2%; li)dttstrial Workers, 50%; English 
tssding, 100%; FamRiss, S.OOO. 

SiflioaU: BiiMic Orsds, 5; High, 1; Parochial. 
1; N'limlier of Pupils, 3.000. 

Churches: BapUst, 2; CbrlstUa Science, 1; 
Cne^rcxstlonsl, 1; Episcopal. 1; Hebrew, 1; 
MvtiHMiiKt, 1; Presbyterian, 1; Boman Catholic, 
1: MtscHlanrons, 8. 

Banks; State, 2; Total Resources, $1,200,000. 

Theatres: Legitimate, 2; Moring ITeturei, 1; 
Vaudeville, 1; 'iy>tal number of teats, 2,000. 

loestion; Located on main Hue T. P. R. R. 
sad (J. F. R. A F. W. R. R. sad on mala tine 
Beekhead Highway. T. P. Ry. cimnecta vrtth 
sS niain roods at Fort Worth and El Paso, 
fleaeril offleea U. K. R. A K. W. R. R. locate*! 
heft. This road connevt* with M. K. A T. 
sad Frl*ro at Dablln. 

Frladpal ladostries; Casing head gasoline 
Bssurartaring; oil produettoa sad reflalng; 
<'rathe<l alone; brick; flour: railroad shop. 

Nsanfaetarlng Establishments: IS. Leading 
■rms, Wagamaa Refining Oi., Oil Cities Elec¬ 
tric Co., Lone Star Gas Co.. T. P. Coal A 

Co.. Prairie Oil A Gas Co.. Southern Ico 
Ce.. Texas Pipe IJne Co., Thurber Earthen 
Piedncta Co., Soatbera Uasoilae Co., Arab 
Ceaollne Co. 

*feoial lafoTBatloB: I/icated la heart of 
True’ greatest oil and gaa fields; adjacent to 
vMely developed soft coal fields; over 5,000,000 
fhhi- of gaioUaa shipped from Ranger each 
Math. 

Residential Fsataiaa: Mostly sao family 
■Mis—larg* nambsr of privats hoasoa. 

BatsU Shspplag Bsotlea: Busiaeas sectioa of 
rity covers aboat SO blocks, which I* pavsd 
Wtk brick. 

^Trsdiag Arsa; RateaSs about 20 mUsa la aU 

SAN ANTONIO, TEXAS 
1920 Population, 181,370. 

Cfity and Snknrbaa Eetimate, 238,438 (total 
In county). 

Natieo Whites, 92%; Negroes, 2%; FeroigB 
Bom, 16%; Indostrisl Workers, 8%; EagUah 
Reading, 92%; FsmlUss. 38.400. 

Behools: High, 2: Jaalor High. 7. 
Chnrehes; Baptlat, 17; rbristlaa Science, 2; 

CoDgregatlonal, 1; Episcopal, 4; Hsbrvw, 2; 
Methodist, 17; Presbyterian, 12; Roman (Catho¬ 
lic, 17; Ml'cellaneous, 18. 

Baaks: National. 8; StaU. 8; ToUl Bo- 
sources, $55,000,090. 

Thsatres: I-egltlmats, 1; Moving Pictnrsa, 
SO; VsudsvUle, 2; Mltcellaaeous (Andltoriama. 
etc.), 3. Total number of seats, 34,745. 

LosatisB: Aboat lOO mliss soatb of gso- 
grapblcal center of tho Stats. Servsd by 
(toathera PacISc, latsmatloasl A Great Nortb- 
era. M. K. A T.. San Antonio A Aransas 
Pass. San Antonio, Cvald* A Golf, Artsslan 
Belt Ry. 

Frlaelpal ladnstiiss: Iron sad stosl shops. 
Soar mllllag. oU and oU rsflalag, railroad 
oIBces and sbops. cigar maklag, saddlsry aad 
harasss making, cottsu ssed oil rsSnlag, sash, 
doers and mill work, food aad candy ■aaafac- 
torlag. 

Maanfaetartag XstaUlakMBts: 111. Tsadlag 
Arms, Alamo Iron Works; Baa Aatoalo Machtao 

Coniimutd on pngt 330 

covers the rural field near San Antonio. Est. 1864. 

The express PUBLISHING COMPANY 
EXPRESS BUILDING, SAN ANTONIO 

The John Budd Co., RepresentatiTeft 
Nsiw Tsrk Chisago Bt. Loala Atlanta Ls* Aagslss Sua Fraaelsos Isattlo 
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TEXAS (Con’t) 

Saa Antonk) (cai”t) 
ic, Supply Oo., Pioneer mile, Flnek dear Oo., 
Ctebbardt CtaUI Powdem Oo., Oraylnirg Oil Co., 
San Antonio UruK Co., StraoB-Frank Co., 
Steves Sash & Door Co., Ooerlar life. Oo. 

Special Information: San Antonio is tba 
largest armp and aslation center In the D. 8. 
San Antonio is a scenic and historic dtp datine 
back more than 200 pears. Noted Winter and 
Summer tonrist cltp, especiellp Winter. 100 
motor buses connect all ontiping towns wltb 
San Antonio on conrenient sebedolea. Big 
wholesale center for terrltorp 500 east to 
west and south to Mexico. Noted for a doaea 
private schools and colleges. Art and mosle 
center; an unusually wide dlverslllcatlon of 
crops prevails. Here is natural gas, oil. lignite, 
artesian water in abnndance, 100,000 acres 
Irrigated. Oreat cattle, sheep, and goat 
country. 

Easidential Featnreat One family bouses 
predominate. Close-in apartments and flats 
cater to transients and tourists. Next to New 
Orleans more San Antonioians own their own 
homes free from debt than does any other dtp 
la the D. 8. Miles of modern homes in 
bungalow and stucco 2 story type have been 
constructed since the war. All roofs painted 
and everything modern, with much attention 
given to landscaping. Average value, |H,500. 

Eetail Shopping Ssctioai Includes about 23 
blocks reaching from Flores to Alania Flara 
and extending along Houston and Commerce 
streets. Bide streets have many small abops. 
Four prlndpal neighborhood retail centers are 
worthy of attention and special consideration 
by manufacturers. Retail sections also in 
West Commerce and West Houston streets. 
Bast Commerce street from Alamo Plaaa to 8 
blocks beyond the Southern Padfle station; 
also Flores street for about a mile north and 
south of Commerce street. 

Trading Area: Retail daily and weekly shop¬ 
ping area extends out 75 miles north a^ 
east, and 100 miles sonth and west. Entire 
territory served by convenient trains and motor 
bus lines operating lUO bnaes on schedule. 
Wonderful bard surface roads radiate in all 
directions. It never freeses here so we operate 
our automobiles 12 months in the year. 

Wholesale Houses: Groceries. 12; Meats. 1.1: 
Fruits. 16; Hardware, 4; Dry Goods, 14; Mis- 
eellsneous lines, 117. 

Humber of BeUU Outlets for Hatienally Ad¬ 
vertised Products: Passenger automobile agen- 
des. 22; commercial auto, agencies. 8; automo¬ 
bile accessories, 104; automobile tire agendea, 
92; bakers, 28; cigar stores and atauds (In- 
duding hotels). 1.290; confectioners (incloding 
hotel stands), 68; dslicateasen, 21; dressmakers, 
112; druggists, 128; dry goods, 40; department 
stores, 8; electrical suppliaa, 10; florists, 18; 
fruits, 160; furriers. 2; garages (public) 66; 
grocers, 791; hardware. 21; Jewelry, 85; meat 
markets, 9M; men's furnishings, 75; men's 
clothing. 44; merchant tailors, 18; milliners, 
14; opticians, 24; photographers, 25; pianos 
(and mlacellaneons musical Instruments), 7; 
radio supplies, 8; restanrants (inelndlng hotels), 
122; shoes, 74; sporting goods, 15; stationers, 
8; women's apparel, 28. 

See announoement oa page Z29 

SHERMAN, TEXAS 
1980 PopnUtiaa, 16,081. 

City and Subarbaa Estimate, 20,000. 

Hative Whites, 90%; Hegrees, 7%; Foreign 
Bom, 8%; Indnstrial Workers, 15%; Eaglish 
Beading, 99%; Families, 4,661. 

Schools: Public Grade, 6; High, 1: Junior 
nigh, 1; Parochial, 4; Number of Pupila, 4.000. 

Churches: Baptist, 9; Christian Science, 1; 
Episcopal, 1; Hebrew, 1; Methodist. 6; Pres¬ 
byterian, 3; Roman Catholic, 1; Miscellaneous. 2. 

Banks; National, 2; BUto, 2; Total Resonreea, 
89,290.098. 

Theatres: Moving Pictures, 4; Miscellaneous 
(Auditoriums,), 2. Total number of seats, 
1,660. 

Location: In northern part of the state, on 
intersection of two National Highways, served 
by Texas Padfle, H. A T. C.. M. K. A T., 
cotton belt, Frisco and Texas Btectric Oo. 

Principal Indnstries: Manufacturing, agri¬ 
culture, flour mills. 

Kannfaetnilag Establishments; 47; Leading 
Arms: A. B. O. Candy Co., Chapman Milling Co., 
Diamond Mill A Elevator Co., G. B. E. Smith 
Milling Co.. Fant Milling Co., Hardwlcke-Etter 
Co., Interstate Cotton Oil Reflnlng Co., Pool 
Mfg. Co., Sherman Mfg. Co., Texas Nursery 
Company. 

Special Information; The high location and 
line artesian water make Sherman a healthy 
dty and her educational and cultural advan¬ 
tages, supported by her large manufacturing 
and wholesale business, make Sherman an un¬ 
usually well balanced city and an ideal place 
In which to live and mar a family. Sherman's 
six splendid colleges and private schools have 
given her a name of “Athena of Texas." Two 
of these colleges are among the best in the 
south. 

Beaideatlal Features: Number of paved streets 
of beautiful homes and apartment houses. 
Several large additions with beautiful homes 
and parks, also addition tor workingmen's 
homes. 

Eetail Shopping lectioa: Extends north, aonth, 
east and west of the Court Honso, whirii is 
the center of the busineee district. 

Trading Area: Bhennan, the county seat of 

Grayson County, has a large trade from tlie 
nearby towns. 

Wholesale Honaea: Groceries. 2; Meats. 2; 
Fruits, 8; Hardware, 3; Miscellaneous Lines, 
Furniture, 2; 20 others. 

Humber of Eetail Outldta ter Hatianally Ad- 
vertiesd Preduets: Passenger automobile agen¬ 
cies, 6; commercial auto, agencies, 8; automo¬ 
bile accessories, 15; automobile tire agencies. 
10; bakers, 8; cigar stores and stands (Inclnd- 
Ing hotels), 9; confectioners (Inelndlng hotel 
stands), 6; dreamnakers, 15; druggists, 7: 
dry goods, 10; department stores, •; electrical 
supplies, 4; florists, 8; fruiU, 8; fumlture, 4; 
furriers, 4; garages (public), S; grocers. 77; 
hardware, 4; Jewelry, 4; meat markets, 18; 
men'a fnmisblng, 10; men's clothing, 4; mer¬ 
chant tailors, 4; milliners, 8; opticians, 4; 
photographers, 2; pianos (and miscellaneona 
musical instruments), 6; radio supplies, 4; 
restaurants (including hotels), 86; shoes, 10; 
sporting goods, 4; stationers, 8; women's ap¬ 
parel, 10. 

SULPHUR SPRINGS, TEXAS 
1980 Population, 6.558. 

(Rty and Bubnrban Estimate, 8,000. 

Native Whites, 86%; Hegrees, 8.6%; Foreiga 
Born, %%; Industrial Workers, 2%; FjtgHsh 
Reading, 95%; Families, 1,600. 

Schools: Public Grade, 4; High, 1; Junior 
High, 1; Number of Pupils, 2,000. 

Churches: Baptist, 2; Episcopal, 1; Methodist, 
2; Presbyterian, 1; Roman Catholic, 1. 

Banks: National, 2; State, 2; Total Be- 
sources, $2,000,000, 

Theatres: Moving Pictures, 2. 

Location: St. Louis A S. W. R. R. and L. B. 
A N. of Texas. Bankhead National Highway, 
Jefferson National Highway. 

Principal Indnstries: Wholesale ice and re¬ 
frigeration, cotton seed oil, compress, poultry 
dressing and shipping, lignite coal mining. 

Xannfaoturlng Establishments: Aprons and 
Iionnets, flre-proof brick, cotton seed oil, ice. 
Wttling works. Total value of yearly output of 
factories, $2,000,000. 

Special Information: Agriculture la the prin¬ 
cipal Indnstry; there are .5..’>00 farms In county. 
Average slxe farm is 83 acres. 

Eesldential Features: All streets la resi¬ 
dential section paved. Private bomee pre¬ 
dominate. 

Wholesale Eonsee: Groceries, 4; Fruits, 1. 

Humber of Eetail Outlets for Hatienally Ad¬ 
vertised Pr^nots: Passenger automobile agen¬ 
cies, 7; men's furnishing, 2; men's clothing, 2; 
merchant tailors, 8; millinera, 5; opticians, 2; 
photographers, 2; pianos (and mlseellaneous 
musical instruments), 2; radio supplies, 2; 
restaurants (Including hotels), 6; ^oas, 4; 
sporting goods, 1; stationers, 1. 

SWEETWATER, TEXAS 
1920 PopoUtion. 6,228. 

City and Suburban Estimate, 25,000. 

Native Whites, 70%; Negroes, 15%; Foreign 
Bom, 16%; Industrial Workers, 20%; English 
Reading, 100%; Families, 1,000. 

Bohools: Public Grade, 4; High, 1. 

Churches: Baptist, 2; Episcopal, 1; Metho¬ 
dist, 1; Presbyterian, 1; Roman Oatholic, 1; 
Miscellaneous, 6. 

Banks: National, 2; SUte, 1; Total Re¬ 
sources, $2,600,000. 

Theatres: Moving Pictures. 8; Mlscellaneons 
(Auditoriums, etc.), 4; Total number of seata. 
3,300. 

Location; On Texas Paclfle, Santa Pa, 
Kansas City, Mexico A Orient railways in the 
midst of a fertile sgricultnral section that 
produces large quantities of cotton and where 
the boll weevil is unknown. Rail facilities 
make it an Idea wholesale distributing point for 
a section of Texas larger than most states. 
Ideal Winter resort. 

Principal Industries: Manufacture, gypsum 
products, cottonseed products, agriculture, rail¬ 
road shops, cotton ginning. 

Manufacturing Establishments: 35. Lead¬ 
ing Arms, United States Gypsum Co., Sweet¬ 
water Cotton Oil Co., SanU Fe Railroad shopa. 
Western (kimpress. 

Total valae of yaarly produot estimated at 
$5,600,000. 
reference to existing rail facilities make it an 
ideal distributing center for the most rapidly 
growing community In the entire southwest. 

Special Information; Location of town with 
Million dollar plant of United States Gypsum 
Co. pot into operation May 1, 1924. Much 
building and other development at this time. 

Residential Features: Mostly one family 
houses with limited number high class apart¬ 
ments. Home owners principally; very few 
rented honsea. 

Retail Shopping Beetioni Extends from 
public square, two or three blocks in each 
direction. 

Trading Area: Extends 35 miles west, 40 
miles north. 20 miles east, 40 miles south. 
This is retail trade. Wholesale trade extends 
200 miles in some lines. 

Whelesale Hoases; Groceries, 6; Meats, 1; 
Fruits. 2; Hardware, 1; Dry Goods, 1; Mls- 
ccUaneous Lines, 16. 

Hnmber of Retail Outlets for Hatlsaally Ad¬ 
vertised Products; raseeager automobile agen¬ 
cies, 6; commercial auto. agencies, 2; 
automobile accessories, 6; autoatoblle tire 
agencies, 7; bakers, 2; cigar stores and stands 
(incloding hotels), 12; confectioners (iaclnd- 
Ing hotel stands), 12; dressmakers, B; drug- 

gl-<ts, 10; dry goods, 7; department stores, 4; 
electrical supplies, 4; florists. 1; fruits. 2; 
furniture, 8; garages (public), 10; grocers, 
,32; hardware. 2; Jesrciiy, 28; meat markets, 
5; men's furnishing, 6; men'a clothing, 12; 
merchant tailors, 2; milliners, 6; opticians, 8; 
photographers, 1; pianos (and miscellaneous 
musical Instruments), 2; radio supplies, 8; 
restaurants (including hotels), 11; sbose, 7; 
sporting goods, 3; atatloiMrs, 8; women's 
apparel, 6. 

TERRELL, TEXAS 
1920 Population, 10,000. 

aty and Buburban Estimate, 66,000. 

Hative Whites, 75%; Hegrees, 26%; In¬ 
dustrial Workers, 20%; EngHah Reading, 1007c; 
FamiUes, 2,000. 

BohooU: Public Grade, 12; High, 1; Junior 
High, 1; Parochial, 1; Number of Pupils, 2,800. 

Churohes: Baptist, 2; Christian Science, 1; 
Episcopal, 1; Hebrew, 1; Methodist, 2; Piusby- 
tarian, 1; Roman Catholie, 2; Miscellaneous, 6. 

Banka: National, 2; State, 1; Total Re¬ 
sources, $6,500,000; Savings Bank Deposits 
Total $1,500,000. 

Theatres: Moving Pictures, 2; Miscellaneous 
(Auditoriums, etc.), 8; Total number of seats, 
2,500. 

Location: Intersection of Texas Midland and 
Texas A Padfle railroads. Terminal of Texas 
Interurban from Dallas, tin Dixie highway. 

Principal Industries: Cotton raising trihu¬ 
tary, wltb oil mill, seven gins In dty. 

Manufacturing Establishments: Miller Mfg. 
Co., Overalls and Shirts; Terrell Broom factor). 
Ice cream factory, candy factory, 2 bottling 
plants, flour mill, grain elevator. 

Reiidentlal Features: Private homes as¬ 
cendant; in south section is a tenement dis¬ 
trict for negro laborers. These homes are 
modest in value. North Texas Hospital for the 
Insanse located here; 250 employes. 

Retail Bhepping Bectien: Main shipping 
center on Moore avenue which is the heart of 
the shopping district. Many outlying suburban 
stores. 

Trading Area: Covers a radius of 30 miles. 
Some trade accrues from Jitney service ex¬ 
tending 73 miles, and from Interurban, 40 
miles. 

Whelesale Houses: Groceries, 3; Meats. 8i 
ITuits, 1. 

Humber of Retail Outlets for Hatienally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, 15; commerdal auto. agendea, 5; 
automobile accessories, 10; automobile tire 
agencies, 25; bakers, 6; cigar stores and stands 
(including hotels), 12; eonfectlaners (Indod- 
Ing hotel stands), 26; delicatessen. 3; dress¬ 
makers. 12; dmg^sts, 8; dry goods, 26; de¬ 
partment stores, 6; electrical supplies, 6; 
florists, 8; fruits, 6; furniture, 7; garages 
(public), U; grocers, 66; hardware, 5; Jewelry, 
6; meat markets, 11; men's furnishing, 6; 
men's clothing, 12; merchant tailors, 10; 
milliners, 6; opticians, 6; photographers, 8; 
pianos (and misceilaaeous musical Instruments), 
3; radio supplies, 8; restaurants (Incloding 
hotels), 15; shoes, 2; sporting goods, 1; 
women's apparel, 8. 

TEXARKANA, ARK-TEX. 
City and Bubnrban Estimats: Directory 

Census, 25,000. 

Hative Whites, 60%; Hegrees, 20%; Foreign 
Bom, 20%; Indnstrial Worksrs, 00%; English 
Rsading, 90%; FanriUea, 6,000. 

Scheeis: PubBr Grade, 14; High. 2; Junior 
High, 2; Parochial, 1; Number of Pupils, 6,000. 

Chnr^ss: Baptist. 6; Christian Science, 1; 
Congregational. 1; Episcopal, 1; Hebrew, 1; 
Methodist, 6; Presbyterian, 2. 

Banks: National, 2; State, 3; Total Re¬ 
sources, $16,000,000. 

Theatres: Legitimate, 1; Moving ITcturea, 4; 
Miscellaneous (Auditoriums, etc.), 4; Total 
number of sests, 6,000. 

Bpedal Information: City lies on State line 
of Arkansas and Texas. Missouri Paclfle By., 
T. A P., K. C. S., St. Louis A Southwestern 
M. D. A O. R. Transcontinental Ry., T. 
S. A N., Texarkana A Ft. Smith, I.oulslana A 
Arkansas. Shipping fadlitles unexcelled. Dis¬ 
tributing point for territory within radius of 
160 miles. 

Residential Features: Thrifty population, 
large per capita wealth. 

Retail Shopping Beotion; Extends 6 blocks 
along Broad street and 20 blocks north and 
south. 

Trading Area: A radius of 150 miles, com¬ 
prising 60 counties with a population of 
1,.500,000. 

Whelesale Honaea: Groceries, 8: Fruits. 1; 
Hardware, 3; Dry GcmmIs, 3; Mtscellaneous 
Lines, 8. 

Humber of Retail Outlets for Hatienally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, 13; commercial auto. agencies, 8; 
automobile accessories, 4; antomobila tiro 
agencies, 8; bakers. 6; cigar stores aiHl stan^ 
(Including hotels, 80; confectioners (Including 
hotel stands), 14; delicatessen, 10; dressmaksrs, 
12; druggists, 12; dry goods, 20; department 
stores, 3; electrical supplies, 8; florists, B; 
fruits, 35; furniture, 6; farriers, 1; garages 
(public), 80; grocers. 130; hardware. 6; Jewelry, 
6; meat markets, 80; men’s famishing, 8; men's 
clothing, 8; merchant tailors, 10; mflllners, 7; 
opticians, 4; photographers, 8; planes (and asla- 
cellaneous musical instmmenta), 2; radio snp- 
pllas, 8; restanrants (inelndlng botala), 10; 
shoes, 6; apartlaa goods, 6; staUensrs. B; 
women's apparel, 6. 

TYLER, TEXAS 
1980 Popnlatioa. 12,0t>5; 1923 N« r citr 

Directory, 16,078. 

City and Buburban Estimate, 20,0(X); Sinitk 
County, 48,000. 

Hative Whites, 74%; Hagroes, 23%; Farsigi 
Bora, 8%; English Reading, 2%; Familim 
5,000. 

BohooU: Public Grade, 6; High, 2: JDolor 
High, 1; ParocbUI, 2; Number of Pupils, 1,260. 

(Aurehea: Baptist, 4; Christian Science, i- 
Epiocopal, 1; H^rew, 2; MethodUt, 4; Presby¬ 
terian. 1; Roman Catholic, 1; Miacellaueous, 
Christian Churches, 2; Latberan, 1. 

Banks: National, 1; State, 2; Total Re¬ 
sources, $750,000. 

Theatres: Moving Pictures, 2; MiscrlUneoas 
(Auditoriums, etc). High School Aodih.rlan; 
Total nnmber of seats, 1,000. 

Location: Osntral East Texas served by 3t. 
IxMiis Southwestern Ry., I. A G. N. Rj. ood 
I-nfkin Branch of the St. L. A S. W. Ry. .\ito 
served by Texas-Mexlco Branch of Bankhead 
Highway, Dixie Highway, Jim Hogg Highway, 
Woodrow Wilson, Stone Fort A Hourly Rns 
Service to all towns within a radius of 100 miles 
of Tyler. 

Principal Industries: Long-Hargrove Mtg. 
Co., (OveralU); Marcey-Lee Mfg. Co., (DrcHses); 
Tyler Potato <3hlp Factory, Woldert Peanut 
Factory, Tyler Mattress Factory, Tyler Can¬ 
ning A Pickling Co., Tyler Candy Factory, 
Ward Crata A Box Factory, Jensen Veneer Com¬ 
pany, Tyler Fertiliser Plant, Auto Truck Body 
Factory, Jewell Battery Cbmpaay. 

Manufaotnring EatablUhmeuta: Leading flriat, 
I«ng-Hargrove Mfg. (^., and Woldert I*>-anat 
Products Co., Tyler Mattress Factory . 

^wcial Informatioa: Location of Tyler makes 
It the flnanclal and Jobbing center of the ICastern 
part of the State. Also located In the heart 
of the berry, track and fruit region of Texas 

Rasidontial Featnrea: One and two family 
houses. Private hornet predominate. Excellent 
private residential sections snrmuiMl the city. 
Homes average in value $8,000.00 in the entire 
city. Prlrate residential section, $20.0ivi and 
above. 

Retail flhspping Bootloa: Extendi all fMr 
sides of Public Square sad for two blocks «t 
each street radiating from Public Square. There 
are fifty outlying retail saburban imslaeaa 
honses, uanally grocery, eonfretionery, meat tad 
small shops. 

Trading Araa: Extends 40 miles north, 35 
miles sooth, 40 miles vrest, 40 miles east 
Intermittent business Is seenred from people 
living 75 miles distance because of Bus service. 

Wholosalo Honset: Groceries, 8; Meats, 2; 
FTolta, 4; Hardwire, 2; Miscellaneous lines, 5. 

Humber of SatoU Ontleta for Hatienally A4- 
vartisad Prodacts; Passenger antomobile agea- 
ctes, 15; commercial auto, agencies, 6; automo¬ 
bile acceaaoriee, 18; antomobile tire agenriet. 
18; bakers, 4; cigar atom and stands (ta- 
clnding botela), 25; confectioners (laclndlaf 
Imtel atands), SO; dellcatessan, 10; dressmakeit; 
8; drnggtata, 8; dry goodi, 80; deparfmsot 
storea, 12; electrical suppllea, 7; florists, t; 
froits, 40; foraltnre, 8; farriers, 1; gartget 
<public), 20; grocers, 100; hardwsre, 6; Jewslry, 
.5; meat markets, 18; men’s tnrnUhlngs, 3S; 
iiien’a clothing, 86; merchant tailors. 2; 
millinera, 15; opticians, 6; photographers, 3; 
pianos (and miarallaneona mnsical inttrumentt), 
2; radio aappllsa, 6; mtanranti (including 
hotels), 22; shoes, 85; sporting goods, ri; sti- 
tinners, 9; women's apparel, 12. 

WACO, TEXAS 
1920 PopnUttsn, 88,500 V. B. Oensn- (IKt. 

65,000). 

City and Bnhurhan Estimate, 60.000. 

Hatlva Whitas, 75.3%; Hagroes. 20.1%: 
Foraign Bern, 4.6%; Indnstrial Wsrksrt, 6% 
EngiUh Raadlw. 69.6%; Families, b,6ll (1939 
Onans). 

Boheolt; Pnblle Grade. 16; High, 2; Juilsr 
High, 2; Parochial, 1; Niimlier of PapiH. 
10,376. 

Charohos; Baptist, 22; Christian Science, 1: 
Bpiceopal, 1; Hebrew, 2; Methodist. 11; Pim- 
byterlan, 4; Roman (^thollc, 1; MlsetUa- 
neoua, 18. 

Banka: National. 6; State, I; Private. 2; 
Total Resources, $3,600,000. 

Theatres: Legitimate, 1; Moving lictures. T; 
Vaudeville, 1. 

Looation: M. K. A T. Ry. of Texas, St. L 
8. W., Sontbera Pacific R. B., Santa Fe B. B- 
8. A. A. P., I. G. N., Texas Blectrh'—makisf 
12 steam and electric outieta. 

Priaolpal ladaitriae: Textile mills, work dotk- 
Ing, tents and awnings, shoe dressing, flour, 
wood working establtabments. 

Maaafaeturiag Estabtlahnwnta: 150: laadiit 
8rms: R. C. Miller Mfg. Go., Waco Sssb $ 
Door Co. 

Resldaotial Foatnroa: 12 parka. Many hees^ 
ful, aubetanttal homes, niuneroot 4 to 6 >**■ 
homes. 

Rotail Bbapplng Baotlsat Aostln Street fw" 
ITiIrd to Ninth. 

Trading Aroa: A radius of 16 to 20 mllw. 

Wholosalo Houtas: Groceries, 4; Metti, i: 
Fruits, 4; Hardware, 2; Dry Goods, 2: Mlacw' 
laaeous Lines, 86—Drags, Anto Aeeeesories, ttt 

Hombar af Ra*aU Oatleti for Hatienally 
vartlasd Piadaota: Psastnear aatomohlle kflW 
clea, •; antomohUs accassorlea, 6; 
tira agencias, 12; haken, •; cigar sterea 
otanda (lacladlag botals), 11; taafectloaefs (>■' 
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dodlnc hotel etaiMle), 35; drcMmaken, 27; drog- 
(liU, 38; drr good*, 21; department atorea, 3; 
tiaetriral aoppllea, 5; florlata, 4; frulta, 10; 
faraltare, 2S; forrlera. S; garagea (pobUe), 10; 
fieccra. 280; hardware, 11; Jewelry, 12; meat 
■arkrti, 39; men'a famishing, 12; man’a cloth- 
isg, 9; merchant tallorn, 12; milliners, 11; op- 
tieUns, 7; pbotograpbera, 8; pianos (and mla- 
(tllancous musical Inatraments), 3; radio sap- 
pllei, 5; raataoranta (Including hotels), 74; 
tboes, 10; sporting go^a, 2; stationers, 4; 
women's apparri, 9. 

WAXAHACHIEs TEXAS 
ino Vapnlatian, 7,058. 

Olty and lubnTkim Zstiinats, 20,000, 

XstlTa Whites, 84%; Hagroes, 13%; Foraign 
Bom, 1%; Industrial Workers, 5%; BngUsh 
loading, 100%; FamlUes, 1,530. 

Bobools: Public Orade, 4; High, 2; Nnmber 
of PupiU, 8,000. 

Cknrchea: Baptist, 2; Christian, 2; Episcopal, 
1; Methodist, 1; Presbyterian, 2; Roman 
catholic, 1. 

Banks: National, 2; State, 1; Total Be- 
Miorces, $3,000,000. 

Thsstras: Morlng Pletnres, 2; Total nnmber 
of seats, 650. 

Location: Thirty-two miles south of Dallas, d.'! 
silles southeast of Ft. Worth, serred by 
M. K. & T., Southern PaclBc, T. A B. V. 
1. R.. Texas Biectrlc By. 

Principal Indnstriss: Cotton duck, cotton 
teed products, hosiery, medicine and toilet 
taadH. 

Haanfaotnriag EstabUshmants: SO. Lsad- 
Ing firms, Wazahacble Cotton Mills, Southland 
Cotton Oil Co., Planters Cotton (Ml Co.. 
Wirabachio Medicine Co., Ellis Oranty Hosiery 
Mill. 

Tstsl rains of yearly output of faoterias osti- 
mated at $500,000. 

Special Information: County seat of grcatast 
(Otton producing county in United States. 
Home of Trinity Dnireralty—only college of the 
Presbyterian Church In Texas. 

Besldentlal Fsaturos: Homes are mostly 
(onfortable bungalows of two story brick rsal- 
deaces. 

Botall Shopping Sootioai Principally around 
foor sides of the main square, on which is the 
Coort House, and extending ons block in erory 
dltection from Square. 

Trading Areai About 10 miles la all dlrec- 
ttens: 

Wholesala Konsost (hoeeries, 8; Meats, 1. 

Vambar of Betall Outlets for Vatieaally Ad- 
Tsrtiaad Prodnots: Passenger antomoblla agen¬ 
cies, 8; commercial auto, agencies, 12; 
satomoblle accessories, 12; automobile tire 
tgencies, 15; boksm, 2;. confectioners (ladnd- 
iag hotel stands), 1; dressmakers, 5; druggists, 
t; dry goods, 10; department stores, 4; elec¬ 
trical supplies, 4; Sorlsts, 2; fnmtturs, 4; 
taragss (pnblle), 6; grocers, 20; bardsrarc, 5; 
lewalry, 4; meat markets, 4; men'a famishing, 
2; men's clothing, 10; mllllnors. 4; optldano, 5; 
photographers, 3; pianos (and mlaeellaneooa 
mnsical instruments), 1; radio snppltas, 2; 
nstanrants (Including b^els), 5; shoes, 11; 
sportlnr goods, 2; stationers, 10; women's ap¬ 
parel, 12. 

WICHITA FALLS, TEXAS 
Uto PopnUttoa, 40,079. 

Olty and SuVorbaa Bsttmata, 51,500. 

Mattro Whitss, 90.1%; Eagrees, 4%; Ferolga 
■sm. 5.9%; Industrial Workers, 8%; English 
dsading, 98.4%; FajniUes, 10,000. 

■ehsoU: Pnblle Omde, 12; High, 1; Junior 
Bigh, 2; Parochial, 7; Number of Pupils, 7,070. 

Chsrohasi Baptist, 5; Christian Bcience, 1; 
Btdscopol, 1; Habrew, 2; Methodist, 5; Prea- 
hyterian, 4; Roman Oatbolie, 1; Mlscellane- 
•m, 8, 

Banks: National, 8; State, 1; Total Be- 
•Pwees, $4,218,000. 

Thsatrss: Legitimate, 2; Morlng Pictures, 5; 
Ihtal number of eenta, 8.000. 

leeation: Oh Wichita Riser la northwest 
^xas. Serred by Ft. Worth A Denser Ry., M. 
£ A T.. (Mlaeonri. Kansas A Texas); Wichita 
Btlls A Oklahoma, Wichita Falls A Northwestern, 
Wichita Valley, and Wichita Falls A Soothera. 
nl* glres seren ontlets Into the rich agricui- 
latal tud oil regions of northwest Texsi, and 
anthem Oklahoma. Tba adrantags la freight 
tates orer other eltlos doe to the Texas CM- 
nes Point, makes this aa idoal dlatrlbntlag 
asiter. 

Friscipal Indaatrtaai BeSaerles, motor 
, tracks, fruit Jars, arlndow glass, brick and tOe, 

aailrotd and machine shops, door. 

Maasfactnilog EktabUahmsnts i 125. Lmad- 
^ Arms; Tbxhoma OU A Radnlag Oa.. 

ReOnery, Panhandla Retaary, 
^whlta Motors, Ball Bros. Fmlt Jar Oo., 
Wichiu FaUa Window Otesa Otw. WIcUta MDl 
4 Berstor WIcblU Falls Brick A Tile Oe. 

*•*>1 rains tf ysarly antpnt af fantartos asH- 
■Mat at $24,188,241. 

■WNlal Infaramtiaai OO eantar ad aarth 

Texas and wholesale and diatribotlng point of 
a territory of orer 700,000 people. Recently 
completed Wichita irrigation project srhicb will 
prorlde water to Irrigate 130,000 acres of rich 
ralley land. There are 18 reSnerlea In Im¬ 
mediate territory. 

Residential Faaturas: Mostly Bra and six 
room bungalows. Many beautiful and expenslre 
homes scattered throughout the beet residential 
sections. 

Retail Bhopping Bnetion; Extends from Sixth 
street to Tenth on Ohio, Indiana and Scott 
aranues. A number of small neighborhood eec- 
tloos, with grocerlee, drug Htur<‘s, meats, etc. 

Trading Area: Extends almnt Bre miles In 
an dlractions with mnrb business from greater 
dlstancee because of good highways and bns 
service. 

Wholesale Houses: Orocerles, 4; Meats, 3; 
Fruits, 5; Hardware, 5; Mlecelltneous Lines, 35. 

Nnmbar of Ratail Ontlsts far Nationally Ad- 
Tertised Prodnots: Passenger automobile agen- 
cies. 15; commercial auto. agencies, 5; 
automobile acceoooriea, 25; antomobile tire 
agenciet, 28; bakers, 9; cigar stores and stands 
(including hotels), 34; confectioners (Inclnding 
hotel stands), 43; delicatessen. 4: dressmakers. 
40; druggists, 15; dry goods, 7; department 
stores, 6; electrical supplies, 4; florlata, 3; 
fruits, 23; furniture, 7: furriers, 6; garagea 
(public), 28; grocers, 200; hardware. 5; Jewelry, 
6; meat markata, 48; men's furnishing, 15; 
men's clothing. 17; merchant tailors, 2; 
milliners, 14; opticians, 5; photographers, 6; 
pianos (and miscellaneous musical inatrumenta), 
.3; radio supplies, 6; leatauranta (including 
hotels), 14; shoes, 16; sporting goods, 4; 
stationers, 5; women's apparel, 15. 

YOAKUM, TEXAS 
1920 Fopnlatlan, 6,750, 

City and Suburban Estlmata, 12,300. 

Natise Whltas, 73%; NegToas, 15%; Foraign 
Bom. 12%; Indnstrial Workers, 40%; EngUab 
Baadlng, 90%; FamlUss, 1,750. 

Bcliools: Public tirade, 6; High, 2: Parochial. 
1; Number of Pupils, 1,761. 

Chnrohss: Baptist, 2; Episcopal, 1; Metho¬ 
dist, 1; Presbyterian, 1; Boman CatbeUe, 1; 
Miacellanaoua, 3. 

Banka: National, 1; State, 2; Reeonrcee, 
$2,947,000. 

Theatree: Legitimate, 1; Morlng Pletnroa, 
2; Tbtal nnmber of seats, 1,000. 

Laoatisa: Midway betwean Houston and San 
Antonio oa 8. A. A A. P. By., which makss 
direct connections with ports at Honaton and 
Port Aransas and a direct line to the lower 
Rio Orande Valley. 

Friaolpal Indnstrlea; Railway terminal and 
shops, tannery, marble works. Boar mills, busi- 
neis college, boose oOce of two Are Inanrance 
companies, commarclal Job printing plant, 
wholasale groceries, wholeule meata. 

Mannfaotariag EstahUshmants: Sootbam 
Marble A Stone Co.. Texas Bids A 
Lantber Oo., Bagging A Tia Oo., Quality 
Candy Co., Bankars Printing Co.. Toaknm 
Mill A Elerator Co. 

Baaldoatinl Foataras; Mostly one family 
honsea. Small section derotmt to wurklngmen's 
tenements. Prlrato bomas predominate. Fine 
acreege retidential aactlon west of city. 
Homes in that sactioa arerage $5,000. 

Ratail Shopping Bsetlon: Elxtends from Intsr- 
section of Lott street and Grand arenoe 3 
blocks north on Lott streat, 1 block east on 
Grand arenas, 3 blocks sonth on Lott street, 
2 blocks west on Grand arenne. Irrlng street 
1 block west and ptrtllel with I^ott street is also 
a huslneas street for four blacks. 

TradiiW Area: Bxtaads abont 20 miles west, 
15 miles sonth, 28 miles north and 15 miles 
east. 

Whalssala Honssat Orocerles, 2; Meats, 1; 
Fruits, 2; MlaeaUaDSons Unco, Confectionery, 2. 

Humber ef RetaU Ontlets far Vatianally Ad- 
rertised Frednots: Patsenger automohlle agen- 
ctea. 7; commercial ante. agencies, 8; 
antomoblla aeceaaorlea, 10; antomoblla tiro 
agendea, 15; bakara. S; dgar atorea and stands 
(Inclnding botsla), 11; confectioners (Inclndlac 
hotel standa), 7; dmgglsts. 7; dry goods, S; 
department storea, 2; electrical snppliea, 2; 
fruite, 8; fnrnltnra, 4; garages (pnblle), 8; 
grocers, 38; hardware, 3; Jewelry, 3; meat 
market^ 6; men's fnrniablngs, 7; men's clothing, 
11; merchant tailors, 2; milliners, 2; optlciaaa. 
2; photograpbera. 1; pianos (and mlacellaneons 
musical Instruments), 2; radio aappltes, 8; 
restanrants (Including hotels), 10. 

Standard Surveys 

UTAH 

LOGAN CITY, UTAH 
1980 Fopnlatlan, 10,000. 

City and ■nhorWa Estimate, 12,608 
MaUra Wkltaa, 89%; Forangn Bam, 14%; 

EaglUh Raadlag, 99%; FamlUas, 8,000. 

■ehaslat PnMIe Grade. 10; High, 8; Junior 
High. 1; Pnroehlal, 1; Nnmber of Pnptls, 6,200. 

Okagahant (%rlatlnn adonca, 1; Episcopal, 1; 

Methodist, 1; Roman Catholic, 1; Miaccllaneoua, 
Mormons 12. 

Banks: National, 1; State. 2: Total Resourcra, 
$6,500,000: Savings Bank Deposits Total, $2,- 
500,000. 

Thaatros: Legitimate, 2; Moving pictnres, 3; 
Vaudeville, 1; Mtacellaneoua (Audltortoros, ate.), 
6. Total nnmber of aeats, 10,000. 

Locatloa: Utah Idaho Railway Co., electric, 
and O. 8. L. East line connects with all the 
principal dtles In tba county and with Preston, 
Idaho. 

Principal laduatrlssi Sogar, dairying, pea can¬ 
ning, knitting factories, candy mannfactarlng, 
brick and tile, flour. Wa have 5 sugar factories, 
2 cnnilensoB milk factories and a large pea can¬ 
ning factory. 

Manufacturing EstabUshmants: Amalgamated 
Sugar Co.. Sego Milk Co.. Borden’s Condensed 
Milk Co., Union Knitting Mills, Thatcher Mill A 
Elevator Co., QasacU Pressed Brick Co., Bine 
Bird Candy Co. 

Annual output, $7,800,000. 

Residential Faataros: Logan la principally a 
school town, there being the State Agrlcnltaral 
College and the Mormon Chnrch, Brigham Toung 
College located here. It la a city of homes, 
where not only the permanent residents llTC, bat 
many from tte farming sections adjacent come 
In anil make their winter home for school pur- 
iwses. 

Retail Shopping Bsotiont Main St. main shop¬ 
ping section with a great many hnsineoa houses 
locateil on Outer and First North Sts. Thera 
are a great many amall retaH grocery and small 
stores located tlironghont the residential section. 

Trading Arsa: 20 miles north, IS south, 8 
west. 

Whelesala Houaos: Groceries, 1. 

Number of Rotail Ontlati for Nationally Ad¬ 
vertised Freduots: Passenger antomoblla agen¬ 
cies, 10; commercial onto, agencies, 8; antomo- 
blle accessories, 12; antomobile tire agencies. 10; 
bakers, 1; cigar stores and stands (Including 
hotels). 15; confectioners (Including hotel 
stands), 4; dressmakers, 2; druggists, 4; dry 
goods. 5; department stores, 1; electrical snp- 
plies, 3; florlata, 3; fmlts, 1; furniture, 3; gar¬ 
ages (imbitc), 8; grocers, 84; hardware, 4: 
jewelry, 8; meat markets, 5; men'a fnrnlahlngs, 
7; men’s clothing, 7; merchant tailors, 4; mil¬ 
liners, 4; opticians, 2; photographers, 3; pianos 
(and miscellaneous mostcal Inatrumenta), 2; 
radio supplies, 1; rcatauranta (Including Iwtsis), 
7; shoes, 2; sporting goods, 2; stationers. 8; 
women's apparal, 10. 

OGDEN, UTAH 
1930 Fopulatlon, 82,804. 

City and Snburban Eatimata, 42,000 (1924). 

Nativs Whltas, 84%; Msgreas, 1%; Farolgn 
Bom, 15%; Indnstrial Warksrs, 10%; Engii^ 
Raadlag, 97%; FamlUas, 7.806. 

BcIwoU: Public Gmde, 11; High, 1; Junior 
High, 4; Parochial. 3; Namber of Pupils, 10,283. 

Churohaa: Baptist, 2; Cbriatlan Science, 1; 
('ongregetloiial, 2; Eplecopal, 1; Hebrew, 1; 
Mellwdlst, 2; Presbyterian. 2; Roman CatboUe, 
1; Miscellaneous, fl. 

Banks: National, 8; State. 2; Total Reaourcea, 
323.000.000; Savings Bank Deposits Total, $8,- 
000,000. 

Tliaatras; Moving Pictures, 8; Vaudeville, 1; 
Miscelleneone (Anditoriome, etc.), 1. Thtnl 
nnmber of eeute, 7,000: 

Looatiea: In northeastera Utah, In valley of 
Great Salt Lakes. On main line of U. P.. O. 8. 
L., So. Pac., D. A R. O. W., also served by two 
electric Itnea. The Bamberger Electric to Salt 
I.ake City, and tlie Dtab-Idaho Cantral to 
Northern Utah and Southern Idaho. 

Friaolpal Indnatriss; Flour milling, packing 
houses, sugar, candy, caaners, cans, knitting fac¬ 
tories, coffra. 

Maanfaotnriag EatabUthmsata: 75. Leading 
flrnis, American Can Co. of Utah, Sperry Flour 
Co., Globe Grain A Milling Co., Amalgemnted 
Sugar Co., Shnpe-Williams Candy Co., American 
Packing A Prov. Co., Becker Prodnete Co., 
Ogden-Utab Knitting Co., John Beoweroft A Sona 
Co.. Utah Canning Co., Utah Pecking Oorp., 
Tan Alan Canning Ca., National Packing Oorp. 

Annual output, 380.000,000. 
Special Informatisn: Ogden Is a railroad, 

maiiufacturing and wliolesale center for a large 
area. Including northern Utah, part of esatern 
Nevada, rontliern Idaho and western Wyoming. 
Becanae of Ita location It la a tonriat center, Ita 
local acenie wonders being a part of this general 
western attraction. 

Beaidaatlal Faatnras; One-family homes In ma¬ 
jority, number of two-family and modern apart¬ 
ment honsea. A large percentage awn their 
homes. 36.000 a good average valne. 

Retail Shopping Bsetlon: From 33d to 20th St. 
on Washington Ave., Washington Ave. to Wall 
Ave. OB 2Sth St. (3 Mocks), Washington to Lin¬ 
coln Ave. on 34th St. (2 blocks) Some shops on 
other etreeti paralleling Washington Ave. ami 
on cross atreats. 

Trading Arsa: At least 35 miles in all direc 
tions. Trade area extends sonth to Kaysville 
Utah; east to Evanston, Wyo.; north to Malad. 
Idaho; west to Montallo, Nev. 

Wholasals Hsutsa: Orocerles. 8; Meata, 2; 
Frulta, 8; Hardware, 2; Dry Goods, 2; Mlacel- 
laneoua Lines, fnni. 2, auto tires 1, crockery 1, 
paper 1. 

Nnmbar ef Ratail Ontlets far MaHensUy Ad- 
vertissd Frednots; Paaaenger aotomoblle agen¬ 
cies. 17; commercial auto, agencies, 2; antomo- 
Mle aceeaaoriea. 8; aatemoblie tire ageaclea. 15: 

--II 
Itakers, 8: cigar stores aad standa (including 
hotels). 20: confectioner* (inclnding hotel 
stumls), 30; delicatessen, 5; dressmaker*. 12; 
druggiata, 16; dry goods, 8: department stores. 
3; electrics) snppliea, 6; florists, 9; frnita, 5; 
furniture. 12; furriers. 3: garages (public), 8; 
grocers, 100; hardware, 7; Jewelry. 10; meat 
■utrketa, SO; men's furniahlngs, 10; men's cloth¬ 
ing, 25; merchant tailors, 30; milliners, 17; op¬ 
ticians, 5; pbotograpbera. •; pianos (and mlocel- 
laneous mnalcal Instruments), 4; radio supplies, 
8; restanrants (Inclnding hotels), 50; shoes, 16; 
sporting goods, 7; stationers, 4; women's ap¬ 
parel. 17. 

SALT LAKE CITY, UTAH 
1920 Papulation, 118,110. 

City aad Suburban Estimate, 145.009, 

MaUrs Whltas, 81.6%: Nagniaa, 00.5%; For- 
aigii Born. 18%; Indnstrial Workeri. 35%; Eng¬ 
lish Reading, 89%; FamlUas, 36,177. 

Behooli: Public Grade. 31; High, 2; Junior 
High, 7; Parochial. 2; Academies, 1; Orphanage, 
1; Number of Pupils, 28,376. 

Churohaa: Baptist, 9; Christian Science. 3; 
Congregational, 4; Episcopal, 8; Hebrew. 3; 
Methodist, 7; Presbyterian, S; Boman Catholic, 
8; Mlacellaneons, 78, Including 51 ward meeting 
honsea of Ijttter Day Saints. 

Baaka; National, 4; State, 2; Savings Banks, 
8: Trust Co., 5; Federal Reserve, 1; Total Re¬ 
sources. $82,643,740.52; Savings Bank Deposits 
Total, $32,606,069.64. 

Theatras: Legitimate, 1; Moving Pictures, 10; 
Vandevllle, 2; Bnrlesqae, 1; Mlacellaneons 
(Anditorinma, ate.), 3. ToUI namber of seats, 
19,700. 

Loeatisai In vaUey of Great Salt Lake. 15 
miles east of aontheiii end of the lake. In north 
central part of state. U. P., So. Pac., D. A R. 
G. W., and Salt Lake A Loa Angeles rallroadt, 
and Bamberger and Salt Lake and Utah electric 
lines. 

Prinolpal Indnstriss t Copper, gold and silver 
mining and smelting, agricultural, manufactur¬ 
ing knit goods, clothing, sugar, candy, canned 
frnita and vegetablas. railroad shops, jobbing 
center, center of big coal and Iron deposits. 

Haanfaotnring Eatabllsliments: City. 138. 
I..eadlng Arms, Salt Lake Iron A Steel Co.. 
McDonald Candy (jo.. Sweet Can^ Co.. Ford 
Motor (assemMIng). Inland Crystal Balt Oo., 
(judaby Packing Co, 

Annnal output, $180.000,00a 

Spseial Informatloai Outer of big coal and 
Iron prodnethw. Brat pig Iron from Utah ore 
being shipped last mantb (May, 1934). Center 
of beet sugar producing area of Utah and Idaho. 
Fort Douglas, D. 8. Army Station, just ontalde 
city limits. 

Rasldantlal Faaturas I Largs percentage of 
families own homes. No extremely poor people, 
comparatively. Fins rasldentlal section to east 
and northeast of city. 

Rotail Bhopping Bsetlsni Extends from Taber¬ 
nacle (South Temple So.) south on Main to Bo. 
4tb. four of Salt Lake's regular 600 ft. blocks, 
paralleled by State St. on east and So. West 
Temple St. on wsot, both of which combine 
retail and wholesale Imelnesa 

Trading Aran: Extends 88 miles north, 50 
south, to west, mountain range on east. Excel¬ 
lent trolley and anto boa service brings a big 
amount of retail basloaaa from mneh longer dlt- 
tancao. soothera Idaho, western Wyoming and 
eastern Nevada. Distance means much leas liere 
than In the east. A drive of 160 to 350 miles 
Is a amall matter to the rancher or small town 
resident for this reason. Salt I-ake’a retail 
trading area la almaat as large as the wholesale 
area, really almost 350 miles. 

Whalaaala Rontaai Grocerlea, 7; Meata, 5; 
Frnita, 12; Hardware, 3; Dry Goode, 4: Mlscel- 
laneoua Lines, Shoes 8. Bakers' Buppitea 2. 
Drags 2, Electric 8. Anto. Snppliea 2. Cigara and 
Tolmeco 6, Packing Houses 4. 

Xnmhor af Retail Ontlets far Nationally Ad- 
vertlsod Frsdneti: Passenger tntomobile agen¬ 
cies, 32; commerelal anto. agencies, 12: antomo- 
blle accessories, 67; antomobile tire ageorlea, 42; 
bakers, 78; cigar atorea and stands (Incladlng 
hotels), 101; confectioners (inclnding hotel 
standa), 238; dallcataasen. 88; dreasmakera, 61; 
draggista, 63; dry goods, tO: department atorea. 
6; electrical aapplles, 21: 6oriats, 13; fmlts, 39; 
furniture, 18; furriers, 7: garages (public), 29; 
grocers, 327; hardware. 7; jewelry. 57: meat 
markets, 77; men's fnrnlahlngs, .19; men'a cloth¬ 
ing, 36; merchant tailors. 37; milliners, 71; op¬ 
ticians, 18; photographers. 22; pianos (and mla- 
cellaneons musical Inatrumenta), 7; radio sup¬ 
plies. 4; resttnrants (Including liotels), 66; 
slmc*. ,1.1; sporting goods, 4; stationers. 5; wo¬ 
men's apparel, 23. 
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BARRE, VT. (tands), 4; deUcatMsen, 2; dreaamaken, 12; WkolaaaU Hoosm: Groceries, 4; HeaU, 5; 
drogglsts, 4; dry goods, 6; department stores, 3; Wulta, 2; Hardware, S; Vrj Goods, 2; Mts- 
electrleal sopplies, 5; Sorlsta, 2; frnits, 3; cellaneous lines. Confectioners, 8: Tobacco, 8: 
famltote, 2; forrlers, 1; garages (pabllc), 6; Electrical, 1; Automobile Accessories, 8; 

IMA in AM eiecmcai soppiies, o; nonsis, it; irons, e; 
1980 PoptUatioB. 10,000, f.mltuiw, 2; rtrrlers, 1; garages (public), 0; Electrical, 
HatlTe Whites, 91%; Foreign Bom, 33%; grocers, FT; hardware, 3; lewclry, 4; meat Lumber, 8. 

Industrial Workers, 75%; Families, 2,410. markets, 12; men’s fnmlsfalnga, 8; men’s elotb- Humber of »«♦-» Ontlets for Hatlsnallg Ad- 
SnknAU' PnMin Hraita B- Riah 1- Number of *' tsllors, 6; i^Uiners, 7; ^ Tartissd Products: Passenger automobile agen- 
iiMie ® ^ ” Mclans, 4; photographers, 2:- piai^ (and mis- Ig. commercial auto, agencies, 7; automo- 

Pupils, 2,400. cellaneous musical Instruments), 3; radio sup- accessories, 0; automobile tire agencies, 20; 
Churches: Baptist, 1; Christian Science, 1; P'*®*- restaurants (inclining hotels), 8; bakers, 14; cigar stores and stands (Including 

Congregational, 1; EplscopaL 1; Methodist, 1; "hoes, ^ 8; siwrtlng goods, 2; stationers, 3, hotels), 28; confectioners (Including hotel 
Presbyterian, 1; Boman Catholic, 1; Miscella- women s apparel. 12. stands), 80; delicatessen, 1; dressmakers, 68; 

Backs: National, 1; State, 2; Total Uesources, 
37,615,000. 

Theatres: Legitimate, 1; Moving Pictures, 2; 
Total number of seats, 2,500. 

Ix>cation; Six miles south of Montpelier, the 
capital of Vermont, connected by railroad. 48 

BRATTLEBORO, VT. 
1920 PopnlatloB, 8,832; present, 10,100. 
City and Bnbnrbsin Estimate, 80,000. 
Native Whites, 00%; Foreign Bora. 10%: In- 

stands), 80; delicatessen, 1; dressmakers, 68; 
druggist". 14; dry goods, 26; department stores. 
10; electrical supplies, 5; Borlsts, 8; fruits, 20; 
furniture. 4; furriers, 2; grocers, 80; hardware, 
4; Jewelry, 8; meat markets, 22; men’s furnish¬ 
ings, 6; men’s clothing. 6; merchant tailors, 8; 
milliners, 14; opticians, 5; photographers, 10; 
planus (and miscellaneous musical Inatrumentai, 
4; radio supplies, 4; restaurants (including 
hotels), 10; shoes, 15; sporting goods, 2; 

miles southeast of Burlington, the largest city dnstrial Workers, 35%; English Reading, 05%; statloasn, 2; women’s apparel. 10. 
in state and situated on Lake Champlain, coo- Families, 2,200. 
fleeted by railroad. Schools: Public Grade, 6; High, 1; Parochial. 

Principal Industriss; Granite quarr.vlng and Number of Pupils. l..’S71 
mfg. Granite tools and mactaiuery, knitting 
mills. 

Kanufactnriog Establishments: 175; Leading 
6rms: Jones Bros., granite plant, Marr A Gor¬ 
don, Barclay Bros., granite plants. 

Annual Output: $8,441).931. 

Special Information: Barre ranks second iu- 

Churches: Baptist, 2; Christian Science, 1; 
Congregational, 2; Episcopal, 1; Methodist, 1; 
Roman Catholic, 1; Miscellaneous, 3. 

Banka: National, 2; State, 1; Total Re¬ 
sources, $10,0()0,0(K). 

Theatres: Legitimate, 1; Moving Pictures, 2; 
Total number of seats. 2,5(X). 

Location: On main line of Boston and Maine 
dustrially In the sUte and is center for pr^uc- jj Sprlngaeld, Mass. 
Ing monumental granite hence the name "Gran- Northern terminus of the N 
ite Center of the World.” 4i% of the uionu- r v R R Honthern 
mental granite of the C. S. is prt^c^ here JiVuion of s^e line 
and the annual cubic feet is over 1..800.000. 

Northern terminus of the New London division 1.300. 
of C. V. R. R. Southern terminus of West diarohet, 8. 

MONTPELIER, VT. 
1920 PopnlaUoa, 7,125. 

City and Suburbaa Eitimata, 10,000. 

Hative Whitaa, 85%; Foreign Bara, 15%; 
Industrial Woiksri, 28%; EngUih Kaading, 
93%; FnmiUas, 1,400. 

Schools: Public Grade, 5; Number of Pupils, 

Principal Industziea: Pipe and reed organa, 
BMldontial Features: Mostly one and two overalls, granite memorials. 

family houses, private homes predomluatlng. No . roftnn eonds ’ 
limited section devoted to workingmen’s tene- . . ^ v,. v . o- » 
ments. Finest resideutlal sectlona located In Manufacturing EstaUiabments: 27. Lradlng 
eastern part of the city. Organ Co., Presbrey-Leland 

^ A 1 - Granite Co., Fort Dnmmer Mills, WhI 
Co. Annual output 840,000,000. 

sides of Main St. for 5 blocks on the right side « . , . . .. L 
and 2 blocks on the left. Several smaller neigh- Special Information: Home of large p 
borhood lectiuna. factory. Large tax list. Highest pe 

_ . „ • . . ,, . savings deposits, $1,008 per person. 
Trading Area: Extends 6 miles north and „ _ 1 „ 

about the same distance In each direction Into Besldeiitlal Features: Composed 

Banks: 4. Total Resources, $18,000,000. 

Thaatras, 1. Total number of seats, 950. 

Location: Uontpellec A Wella River B. R. 
and Central Vermont R. B. 

Principal Indnstriaa: Sawmills, travelling 
Granite Co., Fort Dnmmer Mills, White River derricks, woodworking and granite. 
Chair Co. Annual output $40,0(10.000. Special Information: Large wholesale grain 

Special Information: Home of large pipe organ center, and headquarters for several Insurance 
factory. Large tax list. Highest per capita companlea. 
savings deposits, $1,008 pot person. Residential Fentarea: One-family bouses. 

Residential Features: Composed almost Retail Shopping Section: Six blocks State, 
the country towns, 'Trolley counectloo north wholly of one anil two faniUy houses, very East State, Main and Langdon Sts. 
for 6 miles. 

Wholatale Houiss; Groceries, 1. 

Number of Retail Outl^s for NaUon^ly Ad- adjoining sections of Flat, Elliot. -u,:uu. 
voriis^ Products: PaSsenge^r automobile w mgu ,„d Canal streets. Humber of RotaU Outlota for Nationally Ad- 

bn^aOTes^Hes 13* bak^^^S- cigir^Vtorra end Trading Area: All of Windham County, Vt., vortited Prodnots: Passenger automobile agen- 
atands (inclndtng liotelt) 18’ confectioners (in- adjoining sections of Cheshire Co., N. H. cles, 10; commercial auto, agencies, 6; antomo- 
SiL‘ ^tel «amU4 d^M^maker^ Franklin Co.. Mass. Persons come here bile accewmries, 6; automobile Ure sgenoles. 12; 
Oluinilg nolel Mannsy, ^ arcssmaaers, -V. _ «n _n.c. h.ker. S- Hear atnrea and atanda (lai-Indlna 

large proportion owned 
district. 

Limited Industrial Trading Area: Badlua of about 8 miles. 

R.t.ii Wholessls Houses: Groceries, 1; Meats, 1; 
Hmnt Hsrdwsre, 2; Miscellaneous Lines, Bakery, 1. 

Number of Retail Outlets for Nationally Ad- 

druggists, 12; dry gooda, 10: department stores, 
3: electrical supplies, 6;: florists, 1; fruits, 10; 

from a radius of 25 to 80 mtl^s ta trade. 

Wholesale Houses; Groceries. 1; Meats. 1; 

bakers, 5; cigar stores and stands (Including 

hotels), 9; confectlooen (iBcIodlag ImIsI 
atanda), 5; dreaamakets, 14; drugfiats, 8; dry 
goods, 5; department stores, 1; alectrtcal sop. 
pUas. 2; florists, 2; trulta, fl; Caraltura, 2; 
furriers, 5; garagea (public), 9; grocert, 17; 
hardwara, 4: Jewelry, 8; meat ararketa, lO; 
men’s furnlshlags, 7; men's clothing, 7; mer¬ 
chant tailors, 6; mllllnera, 12; opticians, 8; 
photograpbors, 2; pianos (and aslscellansoes 
musical Instruments), 1; radio anppileo, 2; res- 
taorants (including hotels), 8; ahoas, 6; sport¬ 
ing goods, 2; atalioDors, 8; women’! apparel, 4. 

RUTLAND, VT. 
1920 Population. 14,954. 

City and Bnhnrbaa Zatimato, 56,000. 
Nntivo Whitaa, 90%; Foraiga Bora, 10%; la- 

dnstrial Workers, 30%; Fagllah Bonding, 97%; 
FamiUoo, 3,630. 

Schools: Public Grade, 12; High, 1; Junior 
High, 1; Parochial, 2; Number of Fnplli, 2,850 

Churches: Baptist, 1; (HirUtlan Science, 1. 
Congregational, 1; Bpltcopal, 1; Metbadlst, 1; 
Roman Catholic. 8; Miscellaneous, 8. 

Banka: National, 4; State, 2; Savings Bask 
Deposits Total. $15,500,000. 

Theatres: Legitimate, 1; Moving Pictures, 2; 
Vaudeville, 2; Miscellaneous (Auditoriums, etc.), 
T; Total number of aoata, 6,500. 

Location: Rutland B. R. (3 lines). D. A H. 
< 0. (2 lines). Bus service In all directions. 

Prindpnl Industries: Marble, B. R. equip¬ 
ment, scales, machinery. 

Manufacturing EatabUshmsnta: Howe Seals 
Co.. Rutland R. B. C.. F. R. Patch Mfg. Co.. 
Lincoln Iron Works. 

Speolal Information: Situated midway of the 
southern range of the Green Mountains, is a 
nianufactaring, railroad, dairying, mercantile 
and Iniluatrial center. 

Boaidential Feataras: Mostly one and two 
"tory, either single or double family bousci. 
New addition in eastern part of city rapidly 
building up. 

Retail Shoppjlng Section: Mostly situated on 
Merchants Bow, West Wales and Center 
streets. Few small stores scattered over other 
aecttona of the city. 

Trading Aran: Center of trade within radio, 
of 40 mile", several large villages within this 
territory. 

Wholesale Henses: Groceries, 2; Meats, 2; 
Fruits, 3; Hardware, 1, 

Number of Retail Outlets for Nationally Ad 
vertised Products; Posaenger automobile seen 

furniture, 6; furriera, 8; garages (public). 15: milt", 2; hllsrellaneous line. Shoes, 1; Flutir 
grocers. 45; hardware, 3; Jewelry, 8; meat mar- and Grain, 1. 
kets, 10; men's furnishing, 8: men's clothing 
8; merchant tailors, 6: mllllDers. 12; opticians, 

Number of Retail (Inltets for Nationally Ad- 
vertissd Products: Passenger antoraolillo ageii- 

5; photographers, 4; pianos (and miscellaneous p, ^2; commercial alito. agencies, 8; automo- 
miisickl Instruments , 3; radio supplier 3; res- accessories, 15; antomoWle tire agencies, 
taiirant" (including hotels), 10, sliws, L>. »Port- g. bakers, 3; cigar stores and stands (Including 
Ing giiod", ,5; stationers. 8, W imen s apparel, 10. hotela). 17; conftetioners, (including hotel 

Seo anpounceinent oolunma 3 and 4 stands), 10; delicatessen, 2; dressmakers, 8; 
. druggists, 5; dry goods, 4; department stores, 4; 

DX7WTiktiikT/w.viso.wT vrsi" electrical supplies, 4; florists, 8; frntts, 6; 
tjE.NNlNCaTONy VX« furniture, 2; garages (public), 8; grocers, 22; 

. hardware, 4: Jewelry, 3; meat markets. 4; 
1920 Population, 9,982. , men’s furnishings, 6; men’s clothing, 6; 
City and Suburban Estimato, 21 750. merchant tailors, 3; milUncrs, 5; opticians, 2; 

Nativo Whites, 91%, Foreign Bora. 9%; L"rira"'‘l‘n"tniment.‘;‘“"2; ilSfo "upp“" MitaHndki Wnwkm Biusicai insiriUBenisi, r»aia tuppiiea, o. 
(ti^clndini hotels), 6; sLem si 

Schools: Pnhile Grade. 4; High, 1; Junior parel, 6. 
sporting goods, 2; statloiiers, 5; women’s ap- 

nigh, 1; rarochlal, 2; Nijmlier of I’uplla 1,988. 
(Ihurcbea: Baptist, 2; Christian Science, 1; 

Congregational, 3; Episcotiul, 1; Hebrew, 1; 
Metbodiat. 2; Roman Catholic, 3. 

Banks; National, 3; State, 1; Total He- 
WMiccea, $7,000,000; Savings Bank Ueposlta 
Total, $5.2'i0.000. 

Theatres: Legitimate, 1| Moving Pictures, 2; 
Miscellaneous (Auditoriuma, etc.), 2; Total num¬ 
ber of seats, 4,000. 

Location; On Rutland Railroad In southern 
Vermont. 

Principal Induiitrlos: Knit underwear, wool 
goods, paper, furnttnre, wood novelties, toys, 
stockings, waists, wrappers, knitting machinery, .*’ R™.?^r^hniie 
needles collar., cuffs sheetings, china clav. «etl>odUt, 1; Roman Catholic, 3; needles, collars, cuffs, sheetings, china clay, 
ochre. lumlier. 

Manufacturing Establiibmants: 32 Leading 
firms, Holden I^eonard Co., Allen A.. H. C. 

See anoounoraaeDt ooIinnDS 3 and 4 

BURLINGTON, VT. 
1920 Population, 22,779. 

City and Suburban Eatlmato, 55,000. 

Native Whites, 82%; Foreign Born. 18%: In¬ 
dustrial workers, l‘J%; Boglish Rsading, 90%; 
Families, 6,241. 

Schools: Public Grade, 8; High, 2; Junior 
High, 1; Parochial, 2. 

Churches: Baptist, 1; Cbristlau Science, 1; 
Congregational, 2; EpUco|ial, 2; Hebrew, 2; 
Methodist, 1; Roman Catholic, 3; Miscellane¬ 
ous, 3. 

Banka: National, 2; Total Resources, $27.- 
470,6.'>4.29; Savings Bank Deposits Total, $20,- 

Whlte Co., H. E. Bradford'co.. H. T. Cushman 077,442.91. Three trust companies 
Co., Bennington Wax Paper Co., George Rock- Theatres: Legitimate, 1; Moving Pictures, 3; 
wood Co., BeuDington Hosiery Co., Bottum A Vaudeville, 1. 
Torrance Co.. E. Z. Waist (k>.. Largest apple Location: Rntland K. B., and C. V. R. R. 
orchard In United States. Annual output $12,- ,nd Cbamplain Tranaportatioii Co. 

Principal Indnatries; Woolen goods, cotton 
Special Information: Proaiiorous small city goods, confeiUlonery, evaporators, brusb fibres, 

with such n diversity of manufacturing that buai- refrigerators, shade rollers, overalls, food pro- 
nesH I" always good. Average wages high, ducts, brooms, dyes, blinds, boxes, msple pro- 
Populsr summer resort. Annual industrial pay- ducts, bobbins, screens snd lime. 
roll, $6,840,000. Manufacturing EstabUihmsnta: 

Residantial Fasturea: Town of well-to^lo Woolen Co., Wells A Richardson, Porter Screen 
business, professional and working people, co.. Crystal Confectlsnery Co., Fuller Brush Co.. 
Homes owned by occupsnU. Poverty unknown, branch, Qneen City Cotton Co., E. B. A A. C. 

RotsU Shopping Sootlen: Main street, 12 Whiting Co., brush fibre, O. L. Hinds Co. 
blocks; North street. 8 blocks. 

Trading Arsa: Consists of the 16 southwest 

Annual output $20,000,000. 

RosUential Features; Burllngten Is ideally 
era towns In Vermont. Bennington Is the only located on a bill above Lake Champlain. Many 
market town and trading center for theoo fine homes and percentage of borne owners la 
people. 

Wholessls Houass; Oreeerics, 1; Fruits, 2, 

large. But few apartment bonsas. 

Rstall Shopping Soetlon: Ontcred about 
Number of RetaU OnUota for NatlonaUy Ad- Churah. St PanL Main, College ^e^ and 

vertlmod Prodnuta: ' Passenger automobile agen- B*”*' neighborhood aec- 
cles, 6; commercial auto, agencies, 8; antomo- koS outlylag stores, 
bile accooMirieo, 8; antomobllo tire agenclea, 10; Trading Aioa: About .35 miles, and within 
bakers. 3; cigar storas and atanda (Including this distance from the city la a population of 

•tiotast 'flr confectleneTn (lacnidlTif tiotel about 60,000. 

Do You l^ow 
‘‘The Best-Known”? 
“Vermont is now the best-known market,” said 

a space buyer after reading the Vermont survey. 

Albert W. Frey of the Amos Tuck School of 
Administration and Finance, Dartmouth College, 
compiled the survey and within a year it was 
published by the Vermont Allied Dailies. It is 
complete, authentic and unbiased. It is loose-leafed 
and will be brought up to date from time to time. 

If your market data file lacks this survey through 
anyone’s oversight, write any publisher of the six 
Vermont dailies here listed and it will be sent. 

Vermont’s leadership in per capita savings, auto 
ownership, dairy production, marble, granite and 
hardwoods are points worth knowing. 

Get acquainted with the best-known market. 
Write for the Vermont survey. 

^^rmont^Dailks 
Barre lunes Brattleboro Rgfomier BemuBCtoa Banner 

Buriincten Free Preaa RnUnnd Hemld 
es i-i___i 
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Space Buyers’ Guide to Markets of VERMONT and VIRGINIA 

VERMONT (Con*t) 

^m, 13; commercial auto, agendea, 10; automo¬ 
bile acceaaorlea. 9; automobile tire ageoclea, 
19; bakera, 7; cigar atoree and atande (iaclodlBg 
boteH). 23; confectioners (Including hotel 
■tanils), 12; dressmakera, 27; drugglata, 7; 
dry goods. 5; department storea, 4; electrical 
toppllea, 5; fmita, 8; furniture, 7; furriers, 2; 
larsgcs (public), 10; grocers. 61; hardware. 8; 
jaweirr, 4; meat markets, 9; men's furnishings. 
9; men's clothing, 6; merchant tailors, 4; 
■mioers, 6; opticians, 4; photographers, 5; 
planoH (and mlscdlaneous mUHical Instruments), 
4; radio supplies, 3; restaurants (including 
kolels), 12; shoes. 12; sporting goods, 4; sta- 
donrrs, 3; women's apiwrel, 6. 

S«e annoimcement oai page 232 

ST. ALBANS, VT. 
1920 Fopnlation, 7,588. 

Citg and Snrbnrban Estimate, 12,500. 

Kative Whltea, 95%; Negroes. .01%; Foreign 
gem. 5%: Industrial Workers, 65%; English 
leading, 85% English, 15% French; FamiUss, 
1460. 

gehooU: FnbUe Qrade, 4; High. 1; Parochial, 
t 

(ginrches; Baptist, 1: Congregational, 1; 
■piscopal, 1; Uetbodlst, 1; Roman Catholic, 2; 
Siiarellaneoua, 1. 

Banks; National. 1; 2 Trust Companies, Total 
Besources, $5,297,000. 

Theatres: Legitimate, 1; Hoeing Pictures, 3; 
NlKellaneous (Auditoriums, etc.), 1. 

location; Conntg seat of Franklin (^unty, 59 
■lies northwest of Montpelier. On Central Vt. 
B. R. and location of that railroad's beadqnar- 
tsrs, shops, Ac. 

Principal Industries: Clothing, marble, lime, 
canning, railroad shops. Iron fonndiT. sngar, 
laacblnery, publishing, cigars, large creameries, 
teed and grain works. 

Manufacturing Establishments; 11; I,eading 
Isdustrles; Willard Mfg. Co., clothing. 8t. 
Albans Grain Oo., Mlsslsquol Ume Co., Foun¬ 
dry Mfg. Co., Universal Flatwork Folder Oo., 
Inc.. Farmers Co-Operative Creamery. H. P. 
Hood A Sons, creameries. Green Mountain Pack¬ 
ing Co., canned goods, H. A. Dowling, cigars. 

latail Shopping Section: Main St. 6 blocks. 
Lake St. S blocks. Messenger St. 1 block. 

Trading Area; 20 miles. 
Wholesale Houses: Meats, 2; Fruits, 1; Hard¬ 

ware, 2; Dry Goods, 2. 
Number of Retail Outlets for Nationally Ad¬ 

vertised Products: Passenger automobile agen¬ 
cies, 5; commercial auto, agendea, 1; automo¬ 
bile accessories, 7; automobile tire agendea, 2; 
Imkere, 2; cigar stores and stands (inclnd- 
lag hotels, 11; confectioners (Including hotel 
stands), 12; dressmakers, 5; druggists, 5; dry 
goods, 6: department stores, 2: electrical sup- 
tdles, 2; florists. 1: fruits. 24; furniture, 8; 
farriers. 2; garages (public), 10; grocers, 21; 
hardware, 2; Jewelry, 3; meat markets, 9; 
men's furnishings, 6: men's clothing. 6; mer¬ 
chant tailors, 8; milliners, 6; opticians, 2; 
photographers, 2; pianos (and miscellaneous 
mnslcal instruments), 3; radio supplies, 8; res- 
tanraiits (Incltidlng hotels), 9; shoes, 8; sport- 
iag goods, 3: stationers, 2; women's apparel. 4. 

ST. JOHNSBURY, VT. 

effectivn In maintaining one of the finest resi¬ 
dential towns la New England. 

Retail Shopping Beetiea: Dlvlderl Into upper 
and lower towns with business street connecting 
the two. One hotel and railroad station In down¬ 
town section. Second hotol (largest) In up¬ 
town aection. 

Trading Area: Fifty miles north to Canadian 
border, 25 miles sooth to Woodsville, 25 miles 
east to Whitefleld and 40 miles west to Morrts- 
ville. Large farm trading area, fine roads and 
railroad service bringing trade to thla natural 
center. 

Wholesale Honsea: Groceries. 4; Meats, 2: 
Fruits, 4; Hardware. 3; Dry Goods, 3; Miscel¬ 
laneous Lines. 20. 

Number of Retail Outlets for Nattonally Ad¬ 
vertised Products: Passenger siitomoblle agen¬ 
cies, 12; commercial auto, agencies, 12: auto¬ 
mobile accessories, 20; automobile tire agen¬ 
cies. 20; bakers, 4; cigar stores and stands (In¬ 
cluding hotels), 4: confectioners (Including hotel 
stands), 6; delicatessen, 2; dressmakers, 12; 
druggists, 0; dry goods, 4; department stores. 
8; electrical supplies, 4; fiorlsts, 2; fruits, 4; 
furniture, 4; furriers, 2; garages (public), 12; 
grocers, 14; hardware, 6: Jewelry, 3; meat 
markets, 4; men's furnishing, 9; men's cloth¬ 
ing, 9; merchant tailors, 2; milliners, 5; 
opticians, 4; photographers, 2: pianos (and mis¬ 
cellaneous mnslcal Instruments), 3; radio sup¬ 
plies, 8; restaurants (Including hotels), 7; shoes, 
8; sporting goods, 2; stationers, 4; women's 
apparel, 4. 

See announcenoent on pngs 232 

Standard Surveys 
of 

VIRGINIA 

ALEXANDRIA, VA. 
1820 Popnlatlon, 18,060. 

City and Suburban Estlmats, 25,000. 

Natlvo Whites, 74.2%; Negroes, 22.8%; 
Foreign Bom, 3%. 

Schools: 9; Number of ruplls, 2,300. 

Banks: 3; Total Resources, t9.5(X),000. 

Theatres: 5; Total number of seats, 6,000. 

Residential Features: Mostly one-family 
houses. 

Trading Area: Radius 10 miles. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, 6; commercial auto, agencies, 2; antoino- 
bile accessories, 12; automobile tire agencies, 
15; bakers, 4; cigar stores and stands (includ¬ 
ing hotels), 10; confectioners (Inclndlng hotel 
stands). 15; delicatessen, 2; dressmakers. 12; 
druggists, 9; dry goods, 2; department atoms, 
2; electrical supplies, 3; fioiiats, 4; fruits, 10; 
fnmlture, 0; garages (public). 12; grocers, 63; 
hardware. 5; Jewelry. 5; meat markets, 15; 
nien's furnishings, 15; men's clothing, 12; 
merchant tailors. 9; milliners, 7; opticians, 8; 
photographers, 6; piaiKia (and mlscellaneons 
musical Instruments), 2; radio supplies, 4; 
restaurants (Including hotels), 16; shoes, 18; 
sporting goods, 2; stationers, 2; women's ap¬ 
parel, 4. 

CLIFTON FORGE, VA. 
1980 Population, 6.164. 

City and Suburban SstlBiats, 18,000. 

keta. 5; men’s fnmlshlng, 8; men's clothing, 8; 
merchant tailors, 2; mllUnera, 3; oi>tlclans, 3; 
photographers, 1; pianos (and mlse<'llaneoaa 
mnslcal instruments), 4; radio anpplles. 4; res¬ 
taurants (Including hotels), 6; shoes, 14; sport¬ 
ing goods. 4; stationers, 2; women's appaml. 8. 

COVINGTON, VA. 
1930 PopnUUon, 8,361. 

City and Suburban Estlmats, 8,000. 
Native Whltea, 83%; Vsgrsss, 15%; Foreign 

Bom, 2%; Induatrlal Workers, 85%; Engli^ 
Reading, 100%; Famlliss, 1,150. 

Schools: Public Grade, 2; High, 1; Number 
of Pupils. 1,190. 

(Biurobea; Baptist, 3; Episcopal, 1; Metho¬ 
dist, 3; Presbyterian, 2; Roman Catholic, 1. 

Banks: National. 2; State, 1; Total Be- 
sunreen, $4,000,000; Savings Bank Deposits, $8,- 
000.000. 

Theatres: Legitimate. 1; Moving Pictures, 2; 
Miscellaneous (Auditoriums, etc.), 2. Total 
numl>er of seats, 2,000. 

Location; On the C. A O. Ry. main line. 
Good bus line to Clifton Forge, Hot Springs and 
White Sulphur Springs. Midland train through 
heart of city. 

Principal Industries: Paper making, pulp 
products, machine shops, road building machin¬ 
ery. silk mill, brick yards. Iron, flour, lumber 
mills. 

Manufacturing Establishments, IS. West Va. 
Pulp A Paper Co., Robeson Process, West Va. 
Pulp Products Co., Covington Silk Mills, Cov¬ 
ington Machine Shops, Inw Moor Iron Co. of 
Va., Alleghany Brick Co., McAlluster A Bell 
Floor Mills, Alleghany Milling Co., B. M. Net- 
tleton A Co. Annual output $8,000,000. 

Special Information: Situated In the heart 
of coal and Iron section. Low assessment of 
(iroperty and Mtisfled workers; 590 automobiles 
In city proper: 22 miles from Whits Sulphur 
S|>rtnga ami 18 miles from Hot Springs. 

Residential Features: Mostly ona-famlly 
homes owned by occupants. 

Rstail Shopping Section: Extends from Maple 
.Are. and Sixth St. to Main and Bridge Sts.; 5 
blocks. Also few outlying stores. 

Trading Area; Eight miles north, east, south 
and west. 

Wholesale Honsea: Groceries, 1; Fruits, 1. 

Numbers of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger antomoblls agen¬ 
cies, 8; commercial auto, agencies. 8; antomoblle 
accessories, 8; antomoblle tire agencies, 8; bak¬ 
ers, 1; cigar stores and stands (Including ho¬ 
tels), 45; confectioners (Inclndlng hotel stands). 
45; dressmakers, 3; druggists, 4; dry goods, 8; 
department stores, 4; electrical supplies, 3; flor¬ 
ists, 1; fruits, 45; fnmltnre, 4; garages (public), 
8; grocers, 52; hardware. 8; Jewelry, 8; meat 
maikets. 8; men's furnishing, 12; men's clothing, 
12; merchant tailors, 2; milliners, 4; opticians, 
1; photographers. 1; pianos (and mlscellanoons 
musical Instroments), 3; radio supplies, 6; res¬ 
taurants (Including hotels), 8; shoes. 16; sport¬ 
ing goods, 4; stationers, 2; women's apparel, 16. 

DANVILLE, VA. 
1920 PopnIatlOB, 21,5.39. 

City and Bnburban Estimate, 65,000. 
Native WhiUs, 83%; Negroes, 15%; Foreign 

Bom. 2%; Industrial Workers. 30%; English 
Reading. 90%; FamiUea, 12,000. 

Behools: Public Grade, 8; High. 1; Number 
of Pnplls, 4,000. 

Native Whites, 82%; Negress, 17%; Forslga 

Bom. .0025%: Indnstrlal Workers, 50%; E^ 
lish Reading. 100%; Families, 1,884. 

Schools; Public Grade. 3; High, 2; Number 
of Pupils, 1.500. 

Chnrdies: Baptist, 3; Episcopal, 1; Metho- 
flchools; Public Grade, 16; Hl^, 1; dlst, 1; Presbyterian, 1; Roman CStboUc, 1. 

Banks: National, 2; Total Resources, $4,- 
100,000; Savings Bank Deposits Total, $1,900.- 
000. 

Theatres; Legitimate, 1; Moving Pictures, 1; 
Vaudeville, 1; Combined, 1. Total number of 
seats, fl2.'i. 

Location: Terminal of three divisions of C. A 
O. Ry. Bus lines aaat, west snd sooth. 

Principal Industries: O. A O. repair sbeps, 
stwond largest on system, employing 1,300 men. 

Manufacturing Establishments, 4, All small. 

Special Information: Center of Iron belt of 
Virginia, near coal mines. Cheap power fur- 

. nlsbtsl by a superpower system. City bas 
rancipal^^ Indnstriesj^ mostly high-priced laborers, ranking second In 

“ lu-r capita income taxpayers In Virginia. 

Residential Features: Nearly all one-family 
houses, mostly owned. No tenements. 

Retail Shopping Section: 5 blacks on Main 
8t., 3 on Ridgeway 81. and 2 on Commercial. 

Trading Area: Extends 6 miles west, and 
aliout 20 north, south and eaat. 

Wholesale Houses: Groceries, 1. 
Number of Retail Outlets for Nationally Ad- 

1980 PopuUtion. 8,701. 

City and Surburban Estimate, 50,000. 

Eative Whites, 75%: Foreign Bora. 25% : In 
Autrial Workers, 25%; English Reading, 90%: 
Hmilies, 1,817. 

High. 1; Parochial, 1; Number of Pnplls. 900 

Churches; Baptist, 1; Christian Science, 1: 
Ooagregatlonal, 2; Episcopal, 1; Hebrew, 1: 
Uetbodlst. 2; Roman Catliollr, 2; Mlscel- 
Igncous, 3. 

Banks; NationaL 2: State, 2; Savings Bank 
■Hioslts Total, $8,191,111.70. 

Theatres: Legitimste, 1; Moving Pictures. 1; 
Nlscellaneons (Auditoriums, etc.), 3. Total 
aaaber of seats. 8,000. 

Location; Boston A Maine, St. Johnsbury A 
take Champlain, Maine Ontrnl railroads, north, 
mst. south ami west, making large trading 
tester. 

tester of the world, marble monument works, 
tsys, bobbins, railroad repair work, wood boxes, 
hardwood flooring. Iron and brass foundry, 
■achlne repairing, dairy products, condensed 
■Ok. agrl. implements, building finishing, 
tesieiit construction, conf. grist mills and paper 
■Ola. 

Ninufacturing Establishments: 20; Leading 
hrsia, Fairbanks Scale Co. 

Bpecial Information; Center of a large and 
Nosperous Industrial lumbering and dairying Products; Passenger antomoblle agen- 
teetlnn. Western gateway to White Mountains j. commercial auto, agencies, 7; antomoblle 
and eastern gateway to Green Mountains. Also ,ccessorles, 8; automobile tire agencies, 8; bnk- 
■aln tourist thoroughfare between Boston and 
8ew York and Montreal and Quebec. 

Besidential Features; Mostly one and two 
Anlly homes. Large part owned by occupants. 
Baa 111 If ul residential place, in charge of tovm 

1; cigar storea and stands (Including ho¬ 
tels), 45; confectioners (inclndlng hotel stands), 
5; delicatessen, 1; druggists, 3; dry goods, 10; 
department stores, 4; electrical supplies, 3; 
florlsta. 1: fnmltnre. 8; garages (piMte), 6; 

aianager form of government, progressive andgtacera, 21; hardvenre, 8: Jewelry, fl; meet BMir- 

Chnrehes; Baptist, 6; Cbrlatlan Science. 1; 
Hebrew, 2; Pr<'sbyterlan, 4; Roman Catholic, 1; 
Episcopal, 1; Mlscellaneons, 6. 

Banks: National, 3; State. 1; Total Re¬ 
sources, $14,000,000. 

Thsatraa: t.egttlmate. 1; Moving Plctnrea. 8; 
Vaudeville, 1: Miscellaneous (Andltorlnms, etc.), 
2. Total number of seats, 9,000. 

Location: Oo the Dan River, In Pittsylvania 
County, Va. Main lines Sontbera Railway, Rich¬ 
mond A Danville and Danville A Western Rail¬ 
roads; 3 miles from North Carolina line. Estab¬ 
lished hna lines to points In both states; 238 
miles from Washington, 140 miles aonthwest 
from Richmond, 200 miles west from Norfolk. 

Prlneipnl Indnstriasi Tobacco cnltnrs, ta- 
handllng and manufacture; textile manufactur¬ 
ing. farnlture, elevators, machinery, railroad 
*ihops, hosiery, clothing snd overalls, silk. Cot 
ton mills operste under Indif<lrial Deinwracv 
Plan, economy dividends to operatives. 

Maanfactnring Establishments, 30. Riverside 
A Dan River Cotton Mills, cotton fabrics, ebara- 
brays, sheetings: Westhrook Elevator Co., pas¬ 
senger elevators; Boatwright Fnmltnre Co., Dan¬ 
ville Lumber A Mfg. Co.. Danville Knitting 
Mills, Dsn 8i)k Mills, Dan Valley Flour Mills. 
Annual output $20,000,000, second In state. 

Special Information: Over 5.000 vehicles 
licensed In city and country. In heart of the 
famous Piedmont r' glon. Meal climate, good 
roads in every direction, large tourist travel to 
and from southern points. City owns electric 
light and power, water and gas plants, ap¬ 
praised In excess of city's bonded Indebtedness. 

Residential Features: Mostly onc-famlly hnnses 
with yards and gardens, few two-family houses; 
ten new apartment houses. Beantlfnl residen¬ 
tial districts, asphalt paving, wide streets. 

Retail Shopping Section; 0 blocks lower Main 
M,, 3 blocks Patton St; 4 blocks North Main 
8t., 4 blocks Unlen St.. 4 blocks Ltaghend Ht. 

Groceries scattered thronghont the residential 
districts. Bubiirben village of Hcboolfleld bas 
two blocks retail stores. 

Trading Area: Extends 30 miles north, sa-(. 
sooth and west. Convenient local train ached- 
ules and bus lines eatabllsbevl between Danville 
and (2iatham. .Martinsville. South Boston. Leaki. 
vUls-Sprny, ReMsvIlle, Greensboro and Durbaiu 

'Vfholesale Houses: Groceries, 6; Meats, 4; 
Frnits. 3; Hardware, I; Dry Goods, 2; Mlscsl- 
Inneous IJnes. 5. 

Number of Retail Outlets for Nationally Al- 
vsrtlaed Prodneta: Passenger antomoblls agen¬ 
cies. 12; commercial auto, agencies. 5; suto o- 
blle accessories. 15; aiilomnhile tire agencies, 10 
Ukers, 4; cigar stores and stands (Inclndlng 
hotels). 10; confectioners (Inclndlng hotel 
stands), 6; delicatessen. 2; dressmakers, 33; 
ilruggists, 17; dry goods. 8; department atorra, 
7; electrical snpplles, 4: florlsta, 3; fruits. 4: 
furniture, 5; garages (public), 11; grocers, 1'24; 
hardware. 8; Jewelry, 4; meat markets, 6; men's 
fnmlshlng, 10; men's clothlrv, 10; merchant tai¬ 
lors, 6; milliners, 6; opticians, 4; photograpbern, 
3; pianos (and mlscellaneons mnslcal lastra- 
ments), 3; radio sapplles, 2; restanrants (In¬ 
cluding hotels), 15; slioes. 5: sporting go4>da ;l: 
stationers, 2; women’s apparal, •. 

FREDERICKSBURG, VA- 
IflflO Fopnlatle*, 5,883. 

(Rty and Snbnrhan Eattmats, 8,500. 

Native Whites, 75%; Nsgross, 28%; Fsreign 
Bora, 2%; Famlliss, 1,500. 

BchooU: PnbUe Grade, 1; High, 1; Naml>er 
of Pupils, 1,450. 

Cflrnrchea: Baptist, 1; Christian Sdsoce, 1; 
Episcopal, 2; Hebrew, 1; MetborHst, 1; Presby¬ 
terian, 1; Roman OnthoUe, 1; Mlscellaneons, 1. 

Banka; National, 2; Stats. 3; Total Re- 
ssurces, $5,100,000; Savings Bank DsposiU 
Total, $1,800,000. 

Theatrss: I.egltlmate, 1; Moving Plctnres, 1; 
Miscellaneous (Andltorinms, etc.), 1. Total 
number of seats. 1,200. 

Loontloa: Head of tidewater on Rappahan¬ 
nock. Boat service from Baltimore and Nor¬ 
folk. Serve<l by Richmond. Fredericksburg and 
Potomac, Atlantic Const Line, Seaboard Air 
Line, Piedmont, Fredericks and Potomac Rail¬ 
roads. Bus service extends 00 mllan over 8 
separate routes. City located midway between 
Richmond and Washington, 60 miles frem each, 
one and a half hoars by train. 

Frlneipol Indnstrias: Lnmber, clothing, metal 
egg crates, silk spinning, floor and grain mills, 
woodworking, shoe maonfactnrlng, sxcslalnr. 

Hannfacturing Establishments: 1.5. O. A H. 
Mfg. Co., clothing; Washington Woolen Mills 
Co., clothing; Morganstem A Oo., clothing; 
Metal Egg Oate Co.. Farmers’ Creamery Os., 
dairy prodnets; Klota Throwing Co., silk spin¬ 
ning. Annual output $3,000,000. 

Special Information; FrederickSbnrg Is situ 
ated in rich agrlcnltnral section, an main h^h- 
way between north and sonth, Qnebse and 
Miami. 

Residential Fsatnras: Beantlfnl rasldentlal 
city. Negroes In reatricted ares. Few apart¬ 
ments, hnt mostly all private homes and large 
percentage owne<l. Wide, shaded streets. 

Retail Shopping Section: From City Park 4 
blocks on Commerce St., then to right 4 blocks 
on Main 8t. Numerous stores and bnslnesa 
houses In other sections. 

Trading Arsa; Bxtends 60 mllas to east on 
each side of Rappahannock River. Averages 30 
miles In other directions. Ooo>1 roads to all 
(lolnta. 

Wholesale Houses; Groceries, $; Dry Goods. 
2: Miscellaneous IJnes, 3. 

Number of Rotoil Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile a gen 
cles, 9; commercial anto. agendea. 4; automo¬ 
bile accessories, 12; antomoblls tire agendas, 
15; bakers, 3; cigar stores and atsnda (Inclnd- 
Ing hotels), 10; confectioners (Inclndlng hotel 
stands.), 6; dreasmakers. 10; dmggists, 7: dry 
goods, 10; department stores. 4; electrical snp- 
plles, 4; florists, 1; fmlts, 6; fnmlture, 3: 
furriers. 2; garages (pnbUe). •; groceries, 15; 
hardware, 4; Jewelry, 3: meat markets. 4; 
men’s fnrnlahing, 6; men’s clothing, 6; mer¬ 
chant tailors. 2; milliners. 4; opticians. 3; pho¬ 
tographers. 2; pianos (and mlacsllaneous musl 
cal instruments), 3; radio soppllas, 3; r-stanr 
ants (Inclndlng hotels), 10; shoes, 5; simrting 
'.'ooda. 4 Stationers. 3; women's apparel. 7. 

I 

HARRISONBURG, VA. 
1980 Popnlatlsa. 5,875. 
City and Subarbaa Estimate, 35,000. 
NaUvs Whites. 85.9%; Negroes. 13.2%; 

Foreign Bom. .9%; Indnstrlal Workers, 15%; 
EnglUh Beading. 91.2%; FamlUas, 1,320. 

SebooU: Public Grade. 4; High, 1; Junior 
High, 1; Number of Pnplls. 1.600. 

Churches: Baptist, 2; Episcopal, 1: Hebrew. 
1; Methodist. 2; Presbyterian, 1; Romun 
Catholic, 1: Miscellaneous, 5. 

Banks; National 3; Total Resonrees. $5,000.- 
000; Savings Bank Deposits TotaL $1,600,000. 

Theatres: Moving Pictures, 1; Miscellaneous 
(Auditoriums, etc). ToUl nnmbcr of seats, 
1.60U. 

Location: Southern. B. A O. and Cbesapeake- 
Western enter the city. Connection I" m-id- 
with main line of C. A O. at Staunton. 25 

Contimmtd an pa£c 
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The Fingers of Progress and Prosperity 
Point to the ''Old Dominion” 

Virginia with its great and diversified natural advantages and its 
bilsy, wide-awake cities with their splendid commercial locations, affords 
unsurpassed opportunities for trade builders. Richmond, Norfolk, and 
Petersburg are notable examples. 

f7 

PROGRESS-INDEX - PETERSBURG, VA. 
PETERSBURG has only one newspaper, the PROGRESS-INDEX, Evening and Sunday—CIRCULA¬ 
TION nearly 10,000. 
Petersburg is the center of a great agricultural section. Peanuts, Tobacco, Cotton, Truck Farming, etc., 
with a combined value in 1923 of $25,000,000. 
Petersburg is one of the oldest and richest cities per capita in Virginia. 
Petersburg has a population, U. S. Census 1920 of 31,012 with a Survey by its Chamber of Commerce 
in 1924 of 36,181. 
Petersburg is a great manufacturing city with over seventy factories including the large.st Trunk and 
Bag Factory in the world. 

National Representatives; BRYANT, GRIFFITH Si BRUNSON, 225 Fifth Ave., New York City 

Richmond, Virginia 
“The Gateway to the South” 

Richmond has a metropolitan population of 210,000 
people, is the Capital of Virginia and the largest city in 
the State, It is a wealthy, healthy and active city of 
homes, comprising a profitable market. 

Industrial 
Richmond has $97,690,000 invested in manufacturing 

enterprises which yield annual sales in excess of $250,- 
000,000. Its strength lies in its diversification of indus¬ 
tries including tobacco, iron, paper manufacturing, wood 
works, printing and flour. 

T ransportation 

Richmond has six great trunk lines, and railways radi¬ 
ating in eleven directions. 

Financial 
Richmond is the seat of the Federal Reserve Bank 

for the Fifth District. Its banks have combined re¬ 
sources of $163,551,164 with deposits of $117,188,000—a 
growth in 10 years of 270%. Bank clearings amount 
to $2,607,658,000, a 10 year gain of over 700%. 

Educational 
Richmond is the leading Educational center of the 

South with a Medical College, the University of Rich¬ 
mond, Westhampton College for Women, a theological 
seminary, Presbyterian Training School, besides many 
private and parochial schools. 

The Times-Dispatch is the only morning and Sunday 
newspaper in Richmond and for more than 74 years 
has been a welcome friend and advisor to the homes 
of Richmond and Virginia. That it has kept pace with 
its city’s growth is indicated by the fact that it has 
made the GREATEST GAINS in both CIRCULA- 
'TION and ADVERTISING of any newspaper in the 
South in the last 12 months. 

Our merchandising department is at your service. 

RICHMOND TIMES DISPATCH 

Some Norfolk Business 
Eye Openers 

Norfolk, Va., has doubled in population within ten 
years, and is now the center of a metropolitan 18 mile 
radius area of more than 300,000 people. 

Norfolk, Va., has doubled its yearly bank clearings 
and its yearly postal receipts within ten years. 

Norfolk, Va., annually does double the amount of 
building it did ten years ago. 

Norfolk, Va., has nine times the yearly volume of port 
commerce it had ten years ago. 

Norfolk, Va., is now served by eight trunk line rail¬ 
roads and enormous docking facilities that are making 
it a greater and greater distribution point for the east¬ 
ern coast section of the United States, and a very access¬ 
ible and economical gateway to the central and western 
sections. It is rapidly building a vast foreign trade. 

Norfolk, Va., is the center and distributing point of 
America’s greatest trucking section. The United States 
Department of Agriculture estimates that more than 
50,000 acres in the vicinity of Norfolk are now under 
intensive truck cultivation, much of the land producing 
from two to four crops annually. 

The NORFOLK LEDGER-DISPATCH, Tidewater 
Virginia’s great afternoon newspaper, has doubled its 
circulation during the past ten years, keeping pace in 
every way with the steady and permanent progress of 
its remarkable city. As a newspaper it not only pro¬ 
nouncedly leads its fine field in circulation, but in every 
classification of advertising. 

THE JOHN BUDD COMPANY, New York, Chi¬ 
cago, St. Louis, Atlanta, San Francisco, Los Angeles, 
Seattle, represent it in the national advertising field. 

“ NORFOLK LEDGER DISPATCH 
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VIRGINIA (Con’t) 

HarrlMoborr (coa’t) 

nllct distant, and with the Norfolk A Western 
It Elkton, 18 miles distant. Competitive 
freights and through fast express to Northern 
cities. Splendid bus service to Winchester, 
MuntoD and Elkton—to be extended to Wash- 
ligton and Richmond. 

Principal Industries: leather, silk, shirts, 
farm implements. Incubators, fertiliser, flour 
ind feed, baby chicks, imnltry protinets, ice 
cream, butter, cigars, building supplies, monu¬ 
ments, cann^ vegetables, meats and meat 
products. 

Mannfaotnilng Establishments: 22; Leading 
Arms'. England, Walton A Co., Newton Inenha- 
tor Corp., Stebll Silk Corp., Wise Bros., City 
Pi^iice Exchange, J, G. Haldeman A Rro., 
Imperial Ice Cream Co., Rockingham Milling 
Corp., P. Bradley A Sons, Central Chemical Co. 

Total value of yearly output of factories esti¬ 
mated at: $5,000,0UO. 

Special Information: Located In the heart of 
the Shenandoah Valley on the National High¬ 
way (New York to Atlanta) and the Lee High¬ 
way (New York to San Francisco). Close to 
famous limestone caverns—Endless Caverns — 
Shenandoah Caverns—Lnray Grottoes. Over 
290,000 tourists pass through city annually. 
County seat of Rockingham County, which is 
a leading county in East in poultry products 
and second county in Virginia in dairy products 
lad live stock. 

Residential Features: Chiefly oae family 
dwellings, average value of which is aixmt 
$8,000. A few apartment bouses in various 
parts of city. 

Retail Shopping Section: Extends from Court 
Square, which is center of city, along North 
Main St. 4 blocks; along South Main St. 2 
blocks; along East Market one block; along 
West Market, 2 blocks. 

Trading Area: Retail trade from Woodstock, 
37 miles; Lnray, 33 miles; West to the West 
Virginia line, 12 miles; east to Elkton, 18 
miles, and south to Staunton 23 miles. Inter¬ 
mittent trade is drawn as far north an Win¬ 
chester, Franklin, W. Va., east to Standards- 
ville, and south to I.exlngton sod Waynesboro, 
(lood macadam roads in all directions. 

Wholesale Eensas: Groceries. 3; Fruits, 1; 
Hardware, 1; Miscellaneous IJnes, Cigars and 
Tobacco, 1. 

Vumber of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger aiitomohlle agen¬ 
cies, 8; commercial auto, agencies, 4; automo¬ 
bile accessories, tt; automobile tire agencies. 

ttakers, 3; cigar stores and stands (includ¬ 
ing hotel's), 4; confectioners (Including hotel 
stands), 4; delicatessen, 1; dressmakers, 3; 
druggists, 5; dry goods, 2; department stores, 
6; electrical supplies, 3; florists, 1; fruits, 1; 
furniture, 4; garages (public), 8; grocers, 35; 
hardware, 3; Jewelry, 3; meat markets, 5; 
niep’s furnisbiug, 2; men's clothing, 1; mer¬ 
chant tailors, 1; milliners, 1; opticians, 2; 
photographers, 2; pianos (and miscellaneous 
musical instruments), 4; radio supplies, 6; 
restaurants (including hotels), 10; shoes, 2; 
stationers, 2; women's apparel, 1. 

HOT SPRINGS, VA. 
1920 Population, 1,000. 

Schools: Public Grade, 1; Number of Pupils, 
812. 

Banks; 1; Total Rssources, $597,500. 

Theatres: 2; Total number of seats, TOO. 

Residential Features: Mostly one family 
bouses. 

Trading Area: Radius 5 miles. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger autoiuolille agen¬ 
cies, 1; commercial auto, agencies, 1; automo¬ 
bile accessories, 1; automobile tire agencies, 5; 
cigar stores and stands (Including hotels), 4; 
confectioners (including hotel stands), 6; dress¬ 
makers, 2; druggists, 2; dry goods, 3; electrical 
supplb s. 2; florists, 1; fruits, 2; garages 
(public), 3; grocers, 9; hardware, 3; Jewelry, 2; 
meat markets, 2; men's furnishings, :i; men's 
clotbiug, 3; merchant tailors, 2; milliners, 4; 
radio supplies, 1; restaurants (including hotels), 
<1; shoes, 3; sporting goods, 2; stationers, 1; 
women's apparel, 3. 

LYNCHBURG, VA. 
1920 Population, 30,070. 

City and Suburban Estimate, 50,000. 

Native Whites. IIA'A: Negroes, 27.7%; For¬ 
eign Born, 1.2Cr; Industrial Workers, 18%; 
English Reading, 85%; Families, 8,500. 

Schools: Public Grade, 15; High, 1; Junior 
High, 1; Parochial, 2; Number of Pupils, 7,500. 

Churches: Baptist, 23; Christian Science. 1; 
Episciipal. 3' Hebrew. 1: Meth 'list 13: I'res- 

byterlan, 0; Roman Catholic, 1; Miscellaneous, 8. 

Banka; National, 3; State, S; Total Re¬ 
sources, $30,000,000; Savings Bank Deposits 
Total. $1,300,000. 

Theatres: Lekitlmate, 1; Moving Pictures. 5; 
Vaudeville, 1; Mlscellnneoua (Anditoriams, eta.), 
4. Total number of seats, 0,900. 

Location: Situated In Central Virginia. Camp¬ 
bell County, south bank of James River, in 
what Is known as Piedmont section. Served by 
three trunk lines. Southern, C.. A O., Norfolk 

A Western. Bus lines Into Immediate trade 
territory. All combine to make Lynchburg ideal 
distributing center. 

Principal ladnstrlos; Shoe mannfactnrtag, 
textile mill, hosiery mill, dye extract, wagons 
and buggies, candy, cast iron pipe and pipe 
fittings, plows, overalls and garments, tobacco, 
tobao'o machinery, pbospo-soda, glass works, 
flour. 

Manufacturing EstabUshmenta, 81. I-eadlng 
firms, Craddock, Terry Co., Glemorgan Co., 
Lynchburg Foiiudry Co., John U. Heiild Co.. 
Thornhill Wagon Works, Harris Woodson Co., 
Consolidated Textile Co., Lynchburg Hosiery 
Mills, Old Dominion Garment Co., Beasley Shoe 
Co., Hid Dominion Box Co.. C. B. Fleet Co.. 
Tnlteel Cigarette Machinery Oo.. Snhllng A Co.. 
Stalling A Co.. Imperial Tobacco Co,, Flout 
Mills. Total value of yearly output of fac¬ 
tories estimated at $73,000,000. 

Special Information: Lynchburg Is laree sine- 
i-enter. shipping annually over 400.000 cases. 
Has large wagon factory. Large tiark extract 
plant. Large dark tobacco market, selling annu¬ 
ally around 1.'),000.000 pounds. Manufactures 10.- 
000,000 pounds of candy annually. City mana¬ 
ger form of Government. Great educational cen¬ 
ter. Home of Randolpb-Macon Women's Col¬ 
lege snd Sweet Briar College. Both Class A 
institutions. Fine boys’ preparatory school. 
Co-educational college. Assessed valuation on 
property $55,000,000. Bonded debt only 4% of 
assessed valuation. Center of great apple and 
peach growing belt. 

Residential Features: Mostly one-family 
houses. Several fine apartment houses. Pri¬ 
vate homes predominate. Two large siihnriHin 
anas being developetl. An-a within c<ir|sirate 
limits 4.78 square miles. Annexation pmeet-d 
Ings now under way will include all snhnriHin 
residential districts. Approximately 8,000 dwell¬ 
ing In total area; 00 miles of streets, 55 miles 
of pavement. Building permits averaging $800,- 
000 annually. 

Retail Shopping Section; Chief retail section 
inolnde<I on Main St. running 6 blocks from 5tli 
to 12tb Sts. Three blocks on 12tb St. Four 
blocks on 5tb St. Four or live blocks on Church 
St. Four or live small outlying retail centers In 
residential and anburban areas. Scattering 
single stores over city, groceries, markets, etc. 

Trading Area; Lyncbbnrg’a immediate trade 
territory Includes Campbell County, Bedford 
Appomatox, Amherst and Nelson counties. Ex¬ 
tends about 23 miles In all directions. 

Wholesale Houses: Groceries, 9; Meats, 1; 
Hardware, 4; Dry Goods, 3; Shoes, 5; Caps and 
Hats, 2; women's wear, 1; Paper, t; Drugs, 2; 
Brick, 1: Tobacco. 3; Woodenware, 1; China, 1; 
Grain and Feed, 2, 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen 
cies, 14; Commercial auto, agencies, 3; antomo 
bile accessories, 5; antomoblle tire agencies, 9; 
Imkers, 8; cigar stores and stands (incinding 

hotels), 10; confectioners (Including hotel 
stands), 18; delicatessen, 2; dressmakers, 28; 
druggists. 20: dry goods, 10; department stores, 
5; electrical soppUes, 9; florists, 4; fruits, 7; 
famiture, 19; garages (public), IS; grocers, 173; 
hardware, 8; Jewelry, 7; meat markets, 17; 
men's furnishing, 11; men's clothing. 12: mer¬ 
chant tailors, 14; milliners, 6; opticians, 4; 
photographers, 8; pianos (and miscellaneons 
musical instruments), 4; radio supplies, 3; res¬ 
taurants (including hotels), 21; shoes, 14; sport¬ 
ing goods, 1; stationers, 2; women's apparel, 9. 

NORFOLK, VA, 
1920 Population, 115,777. 

City and Suburban Estimate, 280,000. 

Native Whites, 51%; Negroes, 34%; Foreign 
Bom, 15%; Industrial Workers, 23,500; EuglUh 
Reading 70%. 

Schools; Public Grade, 80; High, 2; Junior 
High, .8; Parochial, 8. Number of Pupils. 24,- 
.500. 

Churches: Baptist, 17; Christian, 10; Episco¬ 
pal, 11; Hebrew, 4; Methodist, 22; Presbyterian, 
11; Roman Catholic, 7; Miscellaneous, 36. 

Banks; National, 4; Stats, 9; Total Re¬ 
sources. $417,502,524; Savings Banks Deposits 
Total, $00,400,177.82. 

Theatres; I.«gitimate, 1; Moving Pictures, 8; 
Vaudeville, 1-.Miscellaneous (Auditoriums, etc,), 
3. .Many small theatres not counted. Total 
iiniubcr of seats, 18,000. 

Location: Centrally located on the Atlantic 
seaboard, on the Hampton Roads harls>r. Steam¬ 
ship sailings to the principal ports of the globe. 
Most advantageous location as Industrial and 
•MUinicrcial center. A. C. L. Rd., C. A O. Ry., 
.N. A W. Ry., N. S. Ry., Penn. Ry., S. A. U 
Ity. Southern Ry. Virginian Ry. 

Principal Industries: Lumber, fertilizer, coal, 
i-oltoii. |M-annlH, trucking, eX|>nrlH and imports, 
ibipping in all branches. Railroad and steam- 
Nbtp tenninala. Navy Yard and Naval Base. 

Manufacturing Establishments: Large Lumbei 
Mills and Wooti Working plants of every dss- 
criptlon. Hardwoo<ls and pines. Fertlllxers and 
Chemicals. Cotton Mills, Silk Mills, Peanut 
prislncts. Cotton seetl and peanut oils and vege¬ 
table larils. Ship building, foundries, boiler 
and iiiasliinery, talstrco, cigars, clothing, glass 
snd ats>nt seven hundred miscellaneous plants 
of gr>>at variety. 

Total value of yearly output of faotarias ostt- 
mated at $110,OOi),0(H). 

Special Information: V. S. Government spend¬ 
ing sen ral hundred million dollars In the vicin¬ 
ity of Norfolk In .trmy and Navy facilities. 

Residential Features: Has CommbiolaD'MaDa- 
ger government. Wide, oinootb-psved otreeto. 
Itesutlful residential city. 

Retail Shopping Section; The Norfolk-Porto- 

CotittHHfd on page 236 

NORFOLK and PORTSMOUTH^ VIRGINIA 
The Twin Cities of HAMPTON ROADS 

Virginia’s Great Central Atlantic Port, with their Rich and Progressive Environ¬ 

ment and Trading Territory, Are Fully Covered by the 

ONLY MORNING NEWSPAPER 

CIRCULATION-DAILY 38,000, SUNDAY 43,000 
Only One Edition—No Duplication. 

Norfolk and Portsmouth, with one of the finest ports in the world, and ade¬ 

quate shipping facilities; with eight Trunk Lines of Railroad, Several Hundred 

Diversified Manufacturing Plants and Surrounded by one of the Most Produc¬ 

tive Market Gardens, offers a per capita purchasing power rarely equalled— 

Over 300,000 Buyers of Merchandise 

The Virginian-Pilot is recognized as the best medium for reaching this fertile 

field. 
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dressmaken, 5; drogglata, 27; 6rj goodi, 8; Prince George, Snrry and Snasez. Tbef are aonrcea, 1182,283,658; Seringa Bank DepoaMa 
department atoree, 8; electrical anppUea, t; all within a radlna of fifty milea. Total, $34,888,968. 

VIRGINIA (Cont d) florists, 2; Imlta, 5; furniture, 21; garages (pu^ Wholesale Honaea: Groceries, 12; rrulU, 1; Theatres: Legitimate, 1; Iforlng Plctnrea, ig- 
Uc). 3; grocers, 180; hardware, 12; Jewelry, 8; Hardware, 4; Dry Goods, 3; Miacellaneons lines, Vauderille, 2; MisceUancoaa (Andltorinma, etc.)’ 
meat markets, 8; mens fnmlsMng, M; mens Confectioners, 2; Drugs, 1; Bay, Grain and Peed, 1. Total number of seats, 10,000. 
clothing, 24; merchant tallo^, !B; mllllnere, 3; g. Cement, 3; Lumber, 7; Peanuts, Location' RPAPRr AOL. Sonth.,^ 

Norfolk (con’t) opticians, 3; photographers, 6; pianos (and mU- j. clothing, 1. p A o Lnrt N A w ^ 
ppllflnpoiifl fntisipfll InstmcDPiitfll 0! rsdio SQD* N. ft W» KAllfoftdSs RlcboioDd* 

month community, with Its strategic location In pij,.„ 2- n-staurants (including hotels), 50; Number of Betail Outleta for Nationally Ad- New York Steamship Co. PreferentUI freight 
one of the most fertile sections of the North gi,oe„'_ LV sporting goods, 2; stationers, 1; wo- 'rertis*d Products: Passenger automol)Ue agen- rates due to water competition. 
American continent, has built up a retail trade mon’s apparel, 17. '**■’ '‘’“"“erc'al auto, agencies, 7; antomo- Principal Indnstries: Tobacco prodncta, iron 
that for years has formed one of the mainstays bile accessories, 10; automobile tire agencies, jpj gtoel, printing, bookbinding. American I. ico, that for years has formed one of the mainstays 
of the community’s business life. Within the 
territory from which this community draws its 
trade sre more than a million people, who look 
to Norfolk and Portsmouth for a very consider¬ 
able iiortion of their luxuries and necessities of 
life. Department storca of large size, handling 
every grade and price of Imported and domestic 

NORTON, VA. 
1920 Population, 3,088. 

City and Suburban Estimate, 5,(MX>. 

17; bakers, 9; cigar stores and atands (Includ- Works, flour, paper, woodworks. Indnstries nn- 
Ing hotels), 10; confectioners (Including hotel usually diversified. 
stands), 28: delicatessen, 1; dressmakers, 7; „ _____L, ._. ^ ._, 
druggists, 17; dry goods, 7; department stores, Manufao^ri^ EstahliAmenta. American 
10: electrical supplies. 1; florists. D; fruits, 5; Co.. Uggett A 
furniture, 12; furriers, 1; garage (public), 15; 
grocer, 165; hardware. 8; Jewelry, 7; meat ^ ^ 

go^s. clothing stores, JewelrTstores. department m.rkei, 16; men’s furnishing. 7; men’s clothing, “A 
irocery stores of almost nationwide reputation. «*!'“- 1' 15; merchant Ullors, 14; milliners, 5; opticians, !f°“. 
and a wide variety of automobile and tractor Churches: Baptist, 1; Episcopal, 1; Methodist, 2; photographers, 5; pianos (and miscellaneous Cedar Works, Muthern Stove Works, 
agencies and other similar lines of business have 1; Presbyterian. 1; Miscellaneous, 2. --- _... 
built up a well established and steadily growing 
trade. 

Banks: National, 2; Total Resources, $1,876,- 
077. 

Trading Aren: East, 18 miles; north, 20; Theatres: Moving Pictures, 2; Miscellaneons 
west, 40; south, 60. In addition to the trade (Auditoriums, etc.), 2. Total number of seats, 
derived from that wealthy territory within a 2,000. 
radius of about one hundred miles of Norfolk Location: L. A N., N. A W. Interstate con- 
and Portsmouth, there Is also unusual trade necting with Southern Uy. 
activity during the spring, summer and fall 
months', by reason of the large number of tran- , Principal Indnstries: Coal mining, packing 
sient vlslfors attracted froni every section of "■* ««riculture 

musical instruments), 2; radio supplies, 6; res- Total value of yearly output of faotoilaa ssti- 
taiirants (including hotels), 19; shoes, 13; sport- mated at $250,000,000, 
Ing goods, 2; stationers, 2; women’s apparel, 16. Special Information: Fifth Federal Reserve 

See page 234 Bank, Railroad and commercial center, factories. 
_ many hospitals, wealthy and historical old fami¬ 

lies, gateway to the smith; wholesale center ,.1 

PORTSMOUTH, VA. **’'• “■* 
Residential Features: Home loving city, bean- 

1980 Population, 55,000. tlful homes in Western section. Suburban sec- 
developing. Negro popnlatlon practically 

City and Suburban Estimate, 85,000. all in one section. Attractive residential sec- 
Kanufacturing Establishments: Norton Pack¬ 

ing Co. 
the country by the recreation faculties of this Manufacturing Establishments: Norton Pack- Kative Whites, 60%; Negroes 30%' Foreign **‘’*'*' 27% of residences owned by occupants, 
section. '"K Co. Bom, 10%; Industrial' Workers,’ 50%; English 35,000 homes, 146 apartments. 

Whnleaale TTanaeai Grneeriea 27- Meats 14' Besldentlal Features: One family houses ex- Beading, 98%; FamiUos, 18,000. Retail Shopping Section: Main St., 6 blocks— 
Fruits It- Hardware 1- Dry Goods 8' Mlscel- riuslvely. Only one apartment bouse. Many d, vi. r. .. .o n. ^ »» v Men's farnlsblngs and atatloners. Grace St., 11 
lani.n.ia T insa ifti ’ ’ ^ ’ expcnsivc houses of rlch coal operators. Houses Schools: Public Grade, 18; High, 3. Number blocks. Brood St., 13 blocks, 
laneou. Lines, lOL Trading Area: About 50 mile. In every dlrec 

N^ber of i^taU Outlets for Nationally^, their homes. Churches: Baptist, 34; Christian Science, 1; tlon. Only city, except Petersburg, in this 
wtised Products: I assenger auioinoblle agenclM, Retail Shopping Section; North side I'ark Congregational, 1; Episcopal, 5; Hebrsw, 2; section of the state. Surrounded by large farm- 
23; commercial auto, agencies, 10; antomo^e Ave. from 4th St. (pasaengtr depot) to 10th St. Methodist, 17; Presbyterian, 5; Roman CatboUc, Ing section which does aU its principal buying 
accessories, 24; automobile tire agencies, 20; gth to 8th SU. best blocks. Good groceries in i; MUcellaneous 20 here. 

Number of Retail Ontlsts for Nationally Ad- 
▼ertised Products; Passenger automobile agencies. 

bakers. 40; cigar stores and stands (including aQburbs at East Norton (on road to county 
hotels), 35; confectioners (including hotel 4 miles away) and West Norton. Banks: National, 
nandsi Ilf.; ■Mtcal'-ssen. 12; dressmakers. 76; a.— . on ™ii«. ♦„ it. souces, $30,000,000.1 
.In ggls’s, 93 dry goods. 47; department stores, * r?«k^^ Total, $6,240,000.00. 
IJ; oieclrlca -upplles. 14; florists, 20; fruits, 
41 urnlture, .if; furriers, 3; garages (public), *0 Appalachia, In- Theatres: lAgltin 
14. grocers, 666; hardware. 32; Jewelry, 31; a dozen big mining camps. Va^evllle, 1; Mlsce 
meat markets, 77; men’s furnishing, 31; men’s 'Wholesale Houses: Groceries, 2; Meats, 5; 8; Total number of 
clothing 62; merchant tailors, 46; milliners, 18; Emits, 1; Hardware, 1. Location' On the 

Banka: National, 2: State. 5; Total Re- ^3] Me»ts. 14; 
souces. $30,000,000.00; Saving Banks Deposita '■'“Ms, 5; Hardware, 4; Dry Goods. 4. 
Total, $6,240,000.00. Number of Retail Outlets for Nationally Ad- 

•m. ^ . T „ e .. . ^ . vertisod Products: Passenger automobile agencies, 
TheatrM. lAgitiinate, 2; Moving Pictures, 3; 43; commercial auto, agencies, 16; automobile 

VaudeTllle, 1; Mlscellaoeous (Aaditortoma, etc.), accesaorlea, 64; automobile tire ageDcleK 15* 
6: Total number of seats, 9,oOO approximately, bakers, 43; cigar stores and stands (Including 

Location: On the south and west aide of the “oteU), »3; mnfectloners (Includliig hotel 
optlcla.is, 10; photographers, 13; pUnos (and Number of Retail Outlets for Nationally Ad- Elizabeth River, and is a part of the Port of 287; delicateaaen, 6: dreasmakera. 92; 
mlscelbtnscns musical Instraments), 14; ra^o vertisod Products: Passenger automobile agencies, Hampton Roads. Four great trank lines_the ‘^™8Blsta, 106; dry goods, 62; department stores, 
•appll«*R. 4; r^RtaiiraRti (Inclddlng hoteU), 122; jo; commercial aoto. agenciea, 3; automobile penu., The Soothem, the Atlantic Coaot Lina electrical supplieo. 16; Qorlsta, 13; fruiti. 
shoes, 36; sporting goods, 6; atationera, 9; wo- accesaorlea, 8; automobile tire agendas, 8; and the Seaboard Air Line. General oflice and furniture, 88; furriers, 4; garages (public), 
men’s apparel, 54. bakers, 1; dgar atores and atands (Including shops of the Seaboard are located here. All 846; hardware, 35; Jewelry, 52; 

Seu announcements on pages 234 and 23S hotels), 5; confactlonera (Including hotel atands), railroads of the City and Norfolk are connected markets, 80; mea’s famishing, 64; men’s 
_____ 4; delicatessen, 1; dressmskers, 1; druggists, 3; with the city by a great belt line with a ?®“«: l^*”*'*”* 

dry goods, 4; department stores, 2; electrical trackage of 86 miles, used by Norfolk and opfjclans, 16; photographers, 21; pisnot 
NI7WPrkDX N17WQ VA auppUes, 4; florists, 1; fralU, 6; furaltare, 4; Weatem, Chesapeake A Ohio, Virginia and Nor- mltmUanmnt mnsleal inatmments), 11; 
NEWPORT NEWS, VA. garagea (public), 5; grocers, 50; hardware, 2; folk Southern. Steamship lines operating from 

iMin w 1 u .K Min Jewelry, 2; meat markets, 4; men’s famishing, Portsmouth sre Baltimore Steam Packet Co., 
iwu PopnianoB, bs.iwu. 5. men’s clothing, 3; merchant tailors, 1; Bennett’s North Caroline Une, Buxton Line, 
City and Snburhan Estimata, 100 (X>0 milliners, 3: opticians, 1; pianos (and mlaeellan- inc., Elizabeth Ctty Boat Line, Inland Steam- 

eons musical Instrnments), 1; radio sapplies, 8; gblp Co., Old Dominion Steamship Co., Cbesa- 
Nativs 'Whites, 54.6%; Nsgroas, 39.5%; Far- restanraots (Incindtng hotels), 15; shoes, 5; peake Steamship Co., Chesapeake A Ohio, 

elgn Bom, 5.8%. sporting goods, 3; stationers. 3; women’s ap¬ 
parel, 6. Principal Indnitries: Vegetable oil, coffeo. 

1920 Fopnlation, 35,596. 

City and Snburhan Estimata, 100,(X>0. 

Schools: Public Grade, 9; High, 2; Parochial, 
2; Number of Pupils, 6,000. 

Obnrehet; Baptlat, 23; Christian Scienee, 1; 
OongregattoDsl, 5: Episcopal, 4; Hebrew, 3; 
Mothodlst, 8; Presbyterian, 4; Roman Catholic, 
1; Ulscellaueous, 16. 

Banks: National, 3; State, 4. 

’nieatrea: l/egltlmate, 1; Moving Pictures, 6; 
Vaudeville, 1; Mltcellsneoiis (Auditoriums, etc.), 
2. 

folk Southern. Steamship lines operating from rmtanrants (Inciting hotels). 
Portsmouth sre Baltlmoro Steam Packet Co.. •‘"T®’ **'’ 'P®'**”* '®®**"’ •tattoners. 11; 
Bennett’s North Caroline Une, Buxton Une. ""“eua apparal, 23. 
Inc., Elizabeth Ctty Boat Une, Inland Steam- See page 234 

p'srel, 6. " ’ ' Principal Indnitries; Vegetable oil, coffee, ROANOKE, VA. 
_ lumber prodncti, creoeoting, machine shops, rail¬ 

road abopa, seafoods, hoatery, government eper- 1SS6 FapalatUa, 50,842. 
PETERSBURG, VA. ations, fertilizer, tblpballding, agricnltnral, boa- ^ Suburban w-w—go qoo 

lery, dyeing, lumber, cotton mills, truck pack- ' ...uutav*, ou.uuu. 
City and Subnrban Eitimata, 35,612. ages, copper smelting, D. 8. Navy Yard. Nativa 'Whites, 79.02%; NagToaa, 18.35%; 

Native 'WhltM, 54.4%; Negroea, 43.9%; Kaaafaotnriag EstehUshmsats: Purtsmenth 2jI5| k 
Foreign Bora, 1.6%; IndnstrUl Workers, 39.0%; ck>tton OU BeSnIag Corp.. The Dcrlnell-WrlEbt In'HJ?' Reading, 07.67%; FamiUss. 
English Reading, 88%; FamiUss, 7.540. Co.. Parker Hosiery A Dye Mllla Inc., Bingh 

PETERSBURG, VA. 
City and Snbnrban Eitimata, 35,012. 

1000 FapnlntUa, 50,843. 

City sad Snbnrban Estimate, 60,000. 

Hativo 'Whites, 70.02%; Nsgroas, 18.35%; 

BchooU; Pnblle Grade. 7; High, 2; Parochial. Creoeoting Co.. Nor 
1; .Nnmt*r of PupUt. 6.230. C«- 

Chnrches: Baptist, 20; Christian SclemHi. 1; 

Co., Parker Hosiery A Dye Mills Inc., Bingh *®*®®*' 
A Sons, Wykoff Pipe and Creoeoting Co., Nor- BchooU: Pnblle Grade, 18; High, 1; Jnnlor 
man Packing Co. High, 8; Parochial. 2. Number of Pupils, 

Total valne of yearly autput of facterias aatl- 
atod at $50,000,000. Chorohes: BaptUt, 8; Christian Science. 1; Location; Chesepeake A Ohio By. I.ocited |;;,,|s,.or„i g- Hehre'w 2' Methodist 10- Pres' “»*** $50,000,000. Chorohes: BaptUt. 8: Christian Science. 1; 

OT James River near month of Chesapeake 'o; Roman Cathoile. 1; MUcellan^ns. 4, gp^cUl Information: Total expendltnrea at »; *: NathodUt, 12; Prae- 
34 ateamshlp lines, serving 50 ports, two river Eesouree. toT Ut>OT and .Sat^Aal ^1 hi ?i;‘'rta"’ «®“«" C.‘*>®»'. MlacelUn^,™. 

.keuml BatlM. NRUODal, 2, SU tC, 7, TOttl URROUfCe*. ftA TRA .hitrvK I. feu. m* **>• 
Principal Industrlet: Drydockt* coal plera, t'*i 660 669 7f 

and barI>or f*ompani*»a. 8 llneit to Aoieriran porta. Vaa 
ahlrt factory, tnattlnic factory, mattmw factory, ^ * 
aato body worka. fnmltar«. ahipplny, yraln Thaatraa: ] 

a n iiAAkJ nA^itr^T«f.r M.750,000. which U for dlabnrarmcnt at tba 
*8 146 236 02 ’ * **®*" "®* Include material Banka: Natloaal, 4; State, 5; Tbtal Re- 

pnrehnaed elsewhere and shipped In. Disburse- sonrees, $32,062,662.46; Savings Bank Depoalu 
Theatres: legitimate, 1; Moving Pictures, 6; meats at the naval hospital wUI be $800,000, Total, $8.a0O,602.6B. 

elevator, office furniture, screens, wsrehonses. Vaudeville, 1; MiscelUneons (Auditoriums, which docs not Uelude supplies fiiralahed n,...*... e. _ .. 
AtATAVo ArAAmArv flah frAAcInA nlant nIrklA ..4.. h • 'TesAml mmm*a ft aM tbrOOCh affTCmmCDt CbannplH. Which amount to .* - **’t^*** *• ■■•’“a tTClwna* •* surage. creamery, fish freerio, plant, pick., u.c), 2. Tots, number of seats, 5,951. h«ndV;;i’'";mnm^^^^ 

Location: Petersburg Is sltnsted at the head cash paid to officers and m<-n nader traUIng at Total number of aeata, 4,400. 
Kannfacto.ring Eatahliihments, 10: Newport of navigation oa the Appomattox River, and Is the naval training station, of which 90 per cent. Location: Central weatem part of the staU 

Newi Sblpbnllding A Dry Dock Co., Mason Body Kurved by the Norfolk A Western, Seaboard Air i, estimated to be spent locmlly, uinounts to hotween Blue Ridge and AUegheny Uoontalna. 
Works. Granby Phonograph A Furniture Co., i,|ne and Atlantic Coast Unc Byt., and Bnxton’a $2,000,000. N. A W., main line, N. A W., Roanoke to 
Nelson Creami-ry Co., aoothem Shipyard, War- stenmahip Une. Complete transportation faclll- Hagerstown Wv., N. A W.. Roaooks to Wlnatoa- 
wlok Machine Co.. Jos. Lllde Matting Co., Made- ties for reselling all domestic and foreign pninU. Trading Art*: Ontcr of 300,000 popaUtioa. saiem DIv., VlrglnUn Railway main line. All 
Ine Pi 1 ie V\ orgs. Improved highways, some paved, reach o*t 1* 46 aanet ovsr bow improved eoncreto highways. sffording excellent railway facilities. 

-rk. __all directions. e,-«, .. Wrliu-lnal Tnllnatrlaa- •■4 SpeoU! Information: The '^srbor of a thon- 
aand ahtpe,'’ eentrslly located i,. ttlantir roast. 

ipeep* U'ient ra; "sd yards on »aste-n coast, 52 fouitlsln pens, pencils, flavoring extracts, drugs. 

i-an.Mt. • 1 0*1- , ,1 1 _ ... k_.k k- —vonisea rmouevs: i sssenger suiorooniie sgencies, ^ -7— --—:— 
esnscltv . harness, optical goods, boxes and tbooka, ms- ... snto agencies 8- antomohlle Corporation, tnannfacturlng artlflclal silk, 
•iog .,0.1. ..ushels ehinery. eandlea. leather, bottle fllllng macbtMs. ■“*®' Virginia Bridge A Iron Co. Norfolk A Westers 
klp*I pier, V2W ft. hroonm. cig^rn, clfarettec, tmnklnf and cb#w- a/ cl«ir atoreii nad ■landH Mscl'oiliBC Railway 8bop«. fUianoke fity UllU (flour aad 
,d d^ka, al k tv-n. ing tobacco, flreworks. fertilizer, exmUlor. "Ul food.) 

worehootes. codU.l .? 826,000 m]. 't. of space. .,’ent medicines, straw bata, shlrta, 
C. A O. grain elevator w.*>: esnscltv • ’ ~i 1 Harness, optical goods, boxes and tb< 
bntheU and capable of handling ..o.-o uushcls chinery, candles, leather, bottle fllllng 
of grain per month. Miinlelpsl pier, t.260 ft. Itrmims, cigars, cigarettes, smoking n 
long, .36 piers, wharves and docks, at k pi-tia ing tobaceo, flreworks. fertilizer, 
with eapaclty of 1,500 animals. 1 ar ship- mittresaes. chemicals, corn meal, and dour. 
bnllding and repair docks. - , v.i ___ .. 

• Rotidontial Features: Urge l and.,me rest- <d’’ 
dentlal section on oiitskirt, of ' Afostly «r,e * Bag Co.^ritUh^Am^caa^ 

m«t hnn,l‘r '’airier.'' vs^nw IndnSrifI Leaf Tohaeeo Co., MacUn-Zlmn tncBt noTi^‘r V f-rr^r® tr r®ri4nw lO'iTMtnf ■. fnas i rr MaaIIh pAAnnr r 
Pro’.' '.r stesdUy Inr-.'t.t’tg in vshie. BeanMfnI 
V.: i.rfront s. etUn devote 1 to residences RenU ‘®'’ Cigar Co 
vAy ressonsble, good honsiag farllltlea. Total value of yoarty outpat #f fact 

Retail Shopping Section: .Kt least twenty matad at: $60,000,000. 
blocks devoted to business bouses on Washington. .. 
Jefferson and Chestnut Avennes. ut leu.t 15 ®' 

I aireciiont. WhalssaU Houses: Groearlcs, S; MeuU, 4; Principal IndnstrUo: Railroad locomotivet aad 
Frir.'ipal Industries: Trunks, valises and hand- Fruits. 1; Hardware. 8: Dry Goods. 1; Mtseel- car thopt. Bridge and atractaral steel, artlflclal 

the largest hugs, trunk hardware, agrtcnltural Implements. laoeons Unea: Candy, 2; Notlcna, 6. silk, foondries, flonr and mill feed, cotton twine, 
luoisln pens, pencils, flavoring extracts, drags. ■w__v„ .» *.^11 aj P»fhera' cans. 
.•ent medicines, straw hats, shlrta, trousers. Hannfacturing BsUbUAmeata. 24: The Vto- 

Nambor of Rstail DaUsts for Natioaally Ad- 
P.«wnger .utomobll. .grade., 

ilng'’."ndCprir '5^ks""‘"’"'"' ' '“O “®“®' ' Hu^V). mi dXlTeVrn.^S; “^kera.’’”®! Annual’outpot. $60,000,000. 
r»fnr«- Te~.. i.-nd.. .n. ...I Manufacturing EatabUthmaats; 87; I>ead1ag drngglsta. 26: department stores. 2; electrical gpwtUl Information: Roanoke U the gateway 

Dif^e^lon ra ra??iirts ^ S'"*®'* »<>rtstt. S; fralta. 18; furniture, 28; to the co.1 field, of Virginia and West VlrglnU. 
’»wo ^ I ' /nsrt Trunk A Bag Co., BriMsh-Americas Tobscco Co., furriers. 1; garages (public). 4; grocers. 250; a rich agricoltoral and stock growing sectloa 
t hnns. s o rrsers't'n varlims Inrlnutrif s B*l>ort Leaf Tohscco Co., HacUn-Zlmmer-McGill hardware. 13; Jewelry, 4; meat markets, 81; Immediately sorroandlng tha dty. An axcelleat 
*'-r«e.dttv ’n vsine Be^f.d Co.. J. H. M.clln Pe.not Oo.. J. B. im-n’s fnrnl.hlniL 4; men’, ddhln*. 15; mer- fnrft growing section. Splendid street car asr- 

orth Peanut Co., American Cigar Co. chant tailors, 20; milliners, 3; optidaoa, 8; Yieo and other pnblle ntilittes 
. M J U photographers. 1; pianos (and miacellaneons 

Total vslno of yoa^ outpat of factories ostl- ustraments), 1; radio sapplies. 8; —®*"*t?k . 
stad at: $60,000,000. rest.nr.nts (IncIn.liDg hotels). 21; shoaa, 9; 

Work, on streets between .venue.., Numerou'a l^g 
wholesale houses, ship ehandl^. repair works P P ,j fnersburg Is the market center 
crest farming and poultry •hlPPln* , , .grienitar.l community, the main 

. e---. ™™. 

Special Information: Petersburg enjo.vu the sporting goods, 4; ststloncrs, 1; women’s ap- 
ty Manager Form of tJovernment. One of Pstel, 12. 

wheat, hay, vegetiWei and sweet potatoes. 
’ Trading Area: 25 miles north, 10 east, good I'eterabnrg's educational facilities rank among 

bns service with paved roads, extending 75 ,1,^ be,l lg me South. 
miles. 

Fr^.“'T'H.^dT.ra 2”"Sm“?'J; L w;i7ut“Hm .“nd Ra.di.gVw%7F.-iU... ^l.L ! 
Tines' rill’«’'.nt7 Colonial Height.; Walnnt HIM within the dty. Sdwolt: PuMIe Grade, 46: High, 3; Junior Trading Araa; 

Ps^r 1“ Cosl, 9. anto bodies, 1. Tob . 2. cdonl.l Ildglit. Jii-;t outside. Average High, 5; Parochial, 14. Number of Pupils. tnrralke 
t'Rper. Is monthly rent per n*om WIiiw the Breraye. 45,0^0. Badfonl North 

ve5l^^1nr^!^s.°s”ngra.mom*hn™cfe^^^ . Htail Shrajdng fccti.n: Syesmore St exte^- CTnrchra; Bspltst. 81; CSri;»«|;» 

15V automablle sceeasories. 1; aotemohlle tire “*« f”** "»“*•*’ t ^ os'' 
agendes. It; bsknrs. 12; dgur store, and d.nd. «”» ‘'•ocks. tjterUn. 16; Roman Catlmllc, 11; MtarollaiMoaa. vllle. East M 
(Including hotels). 50; eonfeetlonera (Indnding Trading Araa: ’The trading area of Petersburg «*>• or * w. uy. 

mlcs! lastraments), 1; radio .applies. 8; -“••‘‘“J'*' f“*'!!!' “o-tlf l-fa-»y “ou.^ 
.t.arsnts (IndndiDg hotels). 21; riioas, 9; The "'.rthwe.t, northra.t and a ot tU 

orting goods, 4; stslloners. 1; women’s ap- T"*'’'**' , ,5 Ing men. The sonthweot teetlon Inclodlng South 
_ Roanoke and Ralcigk Court Ward, consist prla- 

rtpally of tbs bonsea of bntinesa men. 

RICHMONO, VA. Ratall Shopping Soctioa: On the south side 
of N. A W. main line from Randolph St. oa 

1929 Populatioa. 171,667. the east to Roanoke St. on the west, a dlstsncs 

City and Buhnrhan Estimata. 210.000 ®/ « 
— i, —. « kk- _ . - Campbell Ave.. CAnreh St. to Franklla 
Nativa WhltM’ 6J%: NaCT***. *®Jl Road. There are severul ontlylng basinets dis- 

Botidsotial Faatnru: Pelershurg offers on- S®^'. ***’ ®wUah tdets. noUhly, Northwest, Northeast, Sontheial 
nai residential feutnres In Walnut Hill and Baadlng, 99%; Fa—llisa, 99,191. Sonthwest. and thtao are being axtended. 
ilonlal Heights: Walnnt II1I1 within the dty. 8<Aoolt: PuMIe Grade, 46: High, 3; Junior Trading Araa' Extending went via N AW. 
id CoIonUI Heights Jtiit outside. Average High, 5; Parocbtal, 14. Somber of Pnplls. Ry and tnmpikes 40 mllM to Radford and Roal 
nnthly rent per nmm Is-low the average. 45.000. Radford. North 26 mib-s by N. A W. snd tm- 

hotel stands), 6S; .lelleateMcn and grocers. 170; takes In the eonniies of Diawlddte. Cbesterfleld. 

Chnrchos: Baptist. 81: Christian Sdraee, 1; proved tnrnpike to Bnchtnan; Sooth 25 mllM 
dscopsl. 25; Ilelwew, 4; Methodist, 32; Pres- hy N. A W. Ry. to Rocky Mount and Msrtlqs- 
rterlan, 16; Roman Catiwllc, 11; Mtmllanaooa, vllle. East 25 mlleo to Bedford City by way 
I. of N. A W. Ry. aad laprovod turaplke. 

Banks: Natloaal. 6; State, 21. Total Re- Whelasala Honaos: Oroceriw. T; Moats. 4; 



Editor & Publisher for December 13, 1924 237 

VIRGINIA (Con’t) 

TcrtlMd Prodnctt: I’«»wnger «atomoblle agcDclei, tlon* are among the Oneat In the atate, beinc Location; On Bellingham Bay, one of the 
9; commercial auto. agencU'a, 4; automobile made up chiefly of retired farmera and fruit harbor* on the Pacific Ocean,^alao aerved by four 
acceaaorlea, 13; automobile tire agenciea, 16; 
bakers, 1; cigar atores and atands (Including 
hotela), 7; confectioners (Including hotel stands), 
5; dressmakera, 6; druggists, 7; dry goods, 3; 

Fruits, 6; Hardware, 2; Dry Gooda, 2; Ulscel- department storea, 5; electrical auppllea, 3; 
laneous Lines; Drugs, 1; flour and feed, 2. florlsta, 2; fruits, 1; furniture, 3; garages (pub- 

Mumber of RotaU Outlets for nationally Ad- He). 7; grocers 33; hardware 3; jewelry. 5; 
tartiied Products: PasHfUger automobile agencies, meat market:*, 5; men s furnishing, 6. men s 
w- commercial auto, agencies. 12; automobile clothing, 5; merchant tailors. 1; opticians. 3; 
Mcessorles, 20; automobile tire agencies, 19; photographers. 3; plan-.s (and iniscellaneoua 
^kera 5; cigar stores and stands (including musical Instruments), 1; radio supplies, 4; res- 
tetels)’ 15- confectioners (Including hotel stands), taurants (Including hotela). 6; shws, 2; s^rt- 
»• dressmakers. 6; druggists, 33; dry gocls, 6; lug goods, 2; sUtlonera, 2; women’s apparel. 3. 
department stores, 6; electrical supplies, 4; " 
dorists, 4; fruits, 6; furniture. 13; furriers, 1; 
garages (public), 28; grocers. KM!; hardware, 5; 
Jewelry, 14; meat markets, 14; men’s furnishing, 
2$- mi n’s clothing, 16; merchant tailors, 13; 
milliners, 11; optldans, 4; photographers, 6; 
pianos (and miscellaneous musical instruments), 
4; radio suppiles, 4; restaurants (including ho¬ 
tels). ‘2U; shoes, 14; sporting gooils, 3; statiouers, 
4; women’s apparel, 12. 

STAUNTON, VA. 
1920 Population, 10,627. I’leseiit estimate. 

12,.m 
City and Suburban Estimate, 80,000. 
HatiTO Whites, 86.394; Negroes, 13.294; For- eonree*. 18,210,100.34. 

See announcenoent bottosn column 1 

SUFFOLK, VA. 
1920 Population, 9.123. 

City and Suburban Eatlmate, 17,400. 

Native Whites, 6594; Negroes, 3594; Foreign 
Born, .05%; Industrial Workers, 60%; English 
Reading, 99%; Families, 2.280 

Sokools: Public Grade, 4; High, 1; Junior 
High, 1. 

Churches. 20. 

Banks: National, 1; State, 3; Total Re¬ 

growers. The town as a whole conslsta of pretty 
and attractive homes, a great majority of the 
people owning their own. 

Retail Shopping Section; North Main, Plc- 
cadllly and Water St. 

Trading Area: Extends 20 to 25 miles north, 
east, south and west, and In some cases as 
much as SO miles. 

Wholesale Houses: Groceries, 3; Meats. 1. 

Number of Retail Outleta for Nationally Ad¬ 
vertised Products: Passenger automobile agencies, 
10; commercial auto, agencies, 4; automobile ac¬ 
cessories. 1.5; automobile tire agencies, 16; luikers, 
1; cigar stores and stands (inelnding hotels), 
11; confectioners (including hotel atands), 4; 
dressmakers, 5; druggists, 5; dry gooda, 5; de- 
tiartmciit stores, :t: cicctricai suppiies. ;t: 
florists, 1; fruits, 2; furniture, 2; garages (pub¬ 
lic), 5; grocers, .'.I; hardware, 4; jewelry, 4; 
meat markets. 7; men’s furnishing, 3; men’s 
clothing, 7; merebant tailors, 1; milliners, 5; 
opticians, 2; photographers, 2; pianos (and mis¬ 
cellaneous musical instruments), 2; radio sup- 

trans-continental railroads—Gt. Northern, North¬ 
ern Pacific, Chicago, Hllwankee A St. Paul, and 
Canadian Pacific. 

Principal Industriaa: Lumber mills and manu¬ 
facturers of lumber products, several of largeat 
mills In Northwest located In trading area; head¬ 
quarters of the Puget Sound salmon canning In¬ 
dustry, Including largest salmon cannery In 
world (Paclflc-American Fisheries), and home of 
12 packing corporations engaged in Alaskan Fish¬ 
eries, operating fleet of steamers making this 
their home port and drawing their labor supply 
from this city; coal mining, Portland cements, 
poultry products, dairy pniluets. 

Manufacturing Establishments; Center of most 
extensive system of |>aved highways in north¬ 
west, covering Whatcom and Skagit counties. 
Every town of Wliatcom County is ronnected 
with every other town by a paved highway, and 
from Bellingham all the towns of Whatcom or 
Skagit County may be reacliisl In an hour's drive 
over a paved road, and the Pacilic Highway 
runs thmiigh It, which Is all paved from Van¬ 
couver. B. ('.. to the California line, and larks 

plies, 4; n staurants (including hotels). 8; shoes, Vani-ouver 
sporting goods, 2; sttitioners, 3; women s Mexican line, 

apimrel. 6. 

•ifn Born, U.5%. 
Bchools: Public Grade, 3; High, 2; Parochial, 

3. Number of Pupils, 2,050. 
Churches: Baptist, 3; Episcopal, 2; Hebrew, 

1; Methodist, 4; Presbyterian, 3; Roman Catho¬ 
lic, 1; Miscellaneous, 2. 

Banka: National, 3; State, 3; Federal Land 
Bank, 1; Total Resources, »8,033.962; Savings every 24 hours. 
Bank Deposits Total, $2,266,574.76. 

Theatres: I.egltlmate, 1; Moving Pictures, 2; 
Miscellaneous (Auditoriums, etc.), 2. Total 
Dumber of aiats, 3,000. 

Location: On main line of the C. A O. Ry. 
and branch line of B. A O.; on Lee Highway, 
Midland Trail, Atlantic and Pacific Highway. 

Theatres: Legitimate. 1; Moving Pictures, 2; 
.tcadeniy of Music; Miscellaneous (Auditoriums, 
etc.), 1. 

Location: Norfolk A Western Rd., Southern 
Ry., Atlantic Coast Line R.R., Seaboard Air 
Line, Virginia Ky„ Norfolk A Southern R.R. 

42 passenger trains arrive and leave Suffolk 

Standard Surveys 
of 

WASHINGTON 

Fine hard surfaced highways. Excellent bus 

Principal Industries: Cleaning, grading and 
sl eiilte.; of p -aniiis. Salleil nut and candy manti- 
factnrera do about $12,000,000 annually In this 
city. Tlicre are 10 plants and 12 storage ware¬ 
houses to handle the p-anut crop. 

Manufacturing Establishments: Lumber mills, 
__ agricultural machine mfga., candy factories. 

Bus " iTne ” to knitting mills, overall factories, barrel and box 

ABERDEEN, WASH. 
1920 Population, 15,337. 

City and Suburban Estimate, 50,000. 

Native Whites, 75%; Negroes, .001%; For¬ 
eign Born, 25%; Industrial Workers, 3094; Eng¬ 
lish Reading, 80%; Families, 4,107. 

Schools: Public Grade, 7; Parochial, 1. 

(Thurches: Baptist, 1; Christian Science, 1; 

Residential Features: Bellingham Is credited 
with a lalioring population with a larger per ceat 
owners of their own homes than any other city 
on the Paeifle Coast. 

Retail Shopping Section; Has several retail 
shopping centers. I’rincipal one comprises Elk 
and Holly Sts., extending around the bay for a 
distance of one and a half miles, with one to 
live blocks of their intersecting streets; the old 
town of Fairhaven, on Lake Whatcom, the Nor¬ 
mal School district, etc. 

Trading Area: All of Whatcom, Skagit and 
.San Juan Comities, with a population of l.'d),0()0. 

Wholesale Houses: Groceries, 3- Hardware, 2; 
Dry Goods, 3; Miscellani-ous Lines, Drugs 1, 
Auto Accessories 1. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Bakers, 11; cigar storea and 
stands (including hotels), 22; confectioners (In¬ 
cluding hotel stands), 10; druggists, 13: dry 
gooils, 7; department stores, 3; electrical sup- service to other valley cities. Unt to Congregational, 1; Episcopal. 2; Mrthodlst, 2; *^ls. .; department stores, 3; electrical sup- 

Monterey., picturesque county seat of Highland Presbyterian, 1; Roman Catholic, 1; Mlacellane- 

fertlUicr pUnta, macbl^ shops, brick ous. 2. mm,^ clothlni 2 meVe^^t ^to™ o 
Principal Industri^sa: Furda. grist mill, packing houses, window and Banks: National. 1; State, 4; Total Re- (and inisc. ‘Ilaneous musical Instruments), 5; res- 

overalls, priming, flour mills, wood working 
plants. 

Manufacturing Establishments, Staunton and 
Augusta, 17: Basic Furniture Co., Staunton 
Mfg. Co.. Fulton Wits Co., White Star Flour 
Hills. 

Annual output, $11,920,103. 
ipseial Information: Principal trade In Stann- 

too la the dlstrilMitloo of farmers’ sappileo with 
a trailing isipulatlon of about 1()0,000. There 
are 3,759 farms In AoguaU County akHie, with 
a teul value of $49,03«,n2. There are 12,000 
acres In commercial orchards. Staunton’s prin¬ 
cipal profession Is education, as evidenced by 

creeii factory, vinegar works. 

Special Information; Large pi-anut market. 

Residential Features: A city of homes. Fully 
50% of the white population own their homes. 

Trading Area: East 18 miles and about 50 
nitlea west and south, and 20 miles north. Hard 
surfaced ronds leading from all these sections. 

'Wholesale Houses: There are 12 wholesale 
booses. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passi-nger automobile agencies. 

Savings Banks Deposits sources, $13,(100,000; 
Total, $3,150,000. 

Theatres: I>egltlniate, 1; Moving Pictures, 4; 
Vaudeville, 1; Miscellaneous (Auditoriums, etc.), 
2; Total number of acats, 7,500. 

Location: On N. A P., Union Pacific and Mil¬ 
waukee Railroads. Msny steamship freight lines 
to Atlantic ports and Orient on wbicb tre oper- 
ateil large lunilier carriers. 

Instruments), .i; res¬ 
taurants (Including hotels), 19; ahoea, 16. 

vuiai uruivai-ii^u .. ______ Commercial auto, ageneb-a, 8; automobile ac 
5 private educational Institutions and 1 aUte cessorlea, 12; automobile tire agencies. 15; bakers. fniH •“'I **•> canneries 
sebool, also 1 of the largeat private military 4^ cigar atorea anil stands (Including hoteta). Manufacturing EaUbUahmenta, 41. 

CENTRALIA, WASH. 
1920 Population, 7,895. 

City and Suburban Estimate. 10.000. 

Native ’Whites, 95%; Foreign Born, 5%. In- 

Princlpul Industries: Lumber manufsctnrtng. *’“*^*** Reading. 97%; 
™iii. ™iii. snd k» Famlhea, 1.800. 

Schools: Public Grade, 8; High. 1; Junior 
High, 1; Parochial, 1; Nnmbi-r of Pupils, 2.830. 

Churches: Bsptist, 1; Christian Science. 1; 

11 saw mtlla, shingle mills, bucket ind keg 
factories, door factoiies, woodworking factories, 

Leading 
aeademii-s In the south, one large Preabyterlan (Including _ hotel stands), 4. ^„de„„n Middleton Mills, snd Logging Congregatioiial. 1; Episcopal, 1; Methodist, 1; 
preparatory school and college for young Udiee, dellcnteaaen, 1; druggists. 5; dry goods, 10; Presbvlerlan 1- Roman Catholic l MUcTiisnl; 
a^ M 5l«8:pal diocesan school. People here department stores, 4; electrical auppllea, 3; ’ ons 7 tathollc. 1. Mlscellane- 
are prosperous ami able to buy what they want. florisU. 1; fmlu, 3; furniture, 5; garages (pnb- 
8taunton has now a new and handsonM botal. He), 9; grocers, 141; hardware, 5; jewelry, 4; 
costing $800 000 meat markets, 85; men’s fnmlsliti«, 16; luen’s 

iSiJ. ..cu-L. lb. 
•f the homes la $18,000. Estimated that 20% 
own llieir homes and have paid for them. 

Ratail Skepping Section; Poor eqanres on 
Wain 8t., 4 on Angnsta St., 1 on News 8t. 
and 2 on Johnson St., two on Centml Ave. 

Tmdli« Aren: 50 miles west on C. A O. Ry. 
25 miles east on ssme, 28 miles senth snd 18 
■net north on B. A O. 50 mileo northwest 
■cwtly on mncadamlied road, la wbicb direction 
there U no railway. 

WhalsMla Haases: Groceries, 3; FmlU, 8; 
Hardware, 2. 

Xmabar af RetaU Ontlata fer Nattoaolly Ap¬ 

plies, 3; restanrants (Including hotels), 6; shoes, 
3; statlonera, 1; women’s apparel, 12. 

Banka: State, 3; Total Reaonrees. $5,000,000. 
Theatres: Moving Pictures, 3; Miscellaneona 

(Auditoriums, etc.), 1. Total numl>er of seats, 
4,000. 

Location; Midway between Seattle and pnrt- 
land, 104 mile* from each. Serv -d by Nor. Pac., 
Great Northern, Unlou PaclOc and Milwaukee 
Railroads. Excellent motor stage service nortk 

To ‘'Sell" the Richest Section 

of the Fertile Shenandoah 

Valley of Virginia, use 

The Evening Leader 
(The News-Leader M) 
Staunton, Va. (A.B.C.) 

The People of this Territory 

Have the A/onej to Buy 

IVhat They Wattt. 

Natioul RapTMentatieos: 

FROST, LANDIS A KOHN 

225 Fifth Ava., N. Y. CHr 

. 1: 
, 1: 

Re- 

^•oial Information: The trada center for all 
of surrounding territory, having all the big 
•tores, etc. In the district. Center for tbon- 
H.inils of tonrlstl during the summer. 

Residential Features: Mostly liouae* of five 
and six rooms, very few old fashioned dwell¬ 
ings. I.ess than 100 workmen's ahacka. Many 
line homes have been and are being bnllt. 

Retail Shopping Bectloa; Confined largely to 
two streets, one of which Ip given over to kouth, east and west. 

groe rtea, meat markets, etc. Second bualneaa principal Indnstriea: Lumlbcr and lignite coal, 
street now being built as nanlt of new bridge 
at main entrance under construction. Complete Manufacturing Establishmenta: Eastern Ry. 
ehsnge in buslnesa section certain during next and Lumber Co., Lincoln Oeek Lnmber Co., Cen- 
thre<‘ years. trails Cross Arm Factory, Lumber Transit Co., 

Victory Coal Mine. Mendiita Coal Co., Washing- 
Trading Area: 35 miles to east and 20 miles ton Coal Co., Shean Briqnette Co., Olympia, 

west, both aectiona being spotted with small Mine, Concrete Pipe Co., Centralla Iron Works, 
towns. 20 miles north and south, farms only. (;enge Mfg. Co., Chnrehlll Glove Mfg. Co., Poise 

Wholeaals Honaea; Groceries, 2; Meats, 3; 
Fruits. 3; Hardware, 2; I-ogging and Mill Ma¬ 
chinery. 

Nomber of Retail Outleta for Nationally Ad¬ 
vertised Products: Passenger automobile agencies, 
12; commercial anto. agenciea, 2; automobile 
aeeesaorlea, 2; aatomoblle tire ageneies, 21; 
bakers, 4; cigar store* and stands (Including 
hotela), 41; confectioners (Including hotel 
Stanils), 44: deiii-a’csseu, 1: ilressiiakrrs. KI¬ 

WI NCHESTER, VA. 
1920 Population, 6,883. 

City and Bnbnrbnn Estimata, 15,000. 

Nativa 'Wbitas, 82%; Nsgroes, 16%; Forslgn 
Born, 2%: Indnatrial Worksra, 40%; RngUah 
Reading, 90%; FamiUaa, 1,800 city; 3,100 city 
and suburban. 

Bchools: Piildie Grade, 10; High. 4. Number of 
Pupils, l,80a 

Cburchea: Baptist, 1; Christian Science. 
Episcopal, 1; Methodist, 2; Presbyterian, 
Roman Catholic, 1; Miscellaneous, 4. 

Banks: National, 2; Slate, 2; Total 
sources, $8,000,000.00. 

Thaatrsa: Legitimate, 1; Moving Pictures, 8; 
Vaudeville, 2; Miscellaneous (Auditoriums, etc.), 
I; Total number of seats, 2,000. 

Location: In th<- famona Shenandoah Valley 
of Virginia, In the heart of the apple belt, druggists, 7; dry gno<Is, 7; department stores. 
Three ralirnads: B. A O., Penna. R.R. and 4; electrical supplies, 3; florists, 3; fruits. 2; 
Winchester A Western. The last namcnl having fumltnre, 4; furriers, 1; garages (public), 7; 
0|>ened a virgin country of minerals, magnealnm grocers, 47: hardware, 3; jewelry, 5: meat msr- recilons to trade, but exclusive area la probably 
aiHl million- of f,.«-i of virgin iIoiImt Too apple kets. 17: men's furnishing, 11; men’s clothing. “ ’ • 
Industry In this sactlon baa grown to be one 11; merchant tatlora, 3; mllllDers, 8; opticians, 
of tba largeat In the world. The Handley 
School* are among the finest in the world. 
iHtfblIng liaving tskst $75().(IOO with an c•nIoo-- 
ment fund of $1,000,000. 

Principal ladnitries; Virginia Woolen Co., 
360 men. I-ewls Jon< * Knitting Co., 100 em¬ 
ployes. Winchester Woolen Mill*. 

Manufacturing Establishments; The heanttfol 
location of this thriving little dty make* It a 
I avi-n fur t<iiiri*-ts and a hraiol now DM) room 
hotel, adde<l to former hotel facilities, making 
It a wonderful stopping place, rsiwelally daring 
tha Apple Blossom Festival, which la held each 
year and when the town la flooded with people 
from all socllon*. 

Reaidsatlal Fsataras: Town la composed of 
several residential aectiona, a bualncna district 
and small homn aectton*. Tha realdentlal aec- 

4; plmtographers, 6; pianos (and miscellaneona 
mnsical inatrumenta), 3; radio aappltes, 3; res- 
tanr:ints (Including hotels), 29; shoes, 17; sport¬ 
ing gooda, 1; stationers. 3; women’s appar- l. 3. 

BELLINGHAM, WASH. 

lee Cream Co., Pitts Mfg. Co. 

Annual output, mills and minea, $5,(XX).000. 

Bpecial Information: Distributing railroad cen¬ 
ter for Gray* Harbor, Willapa Harbor and east- 
ern Lewis County. 

Residontial Featnraa: Modern homes, mostly 
owned by ocenpants. 

Retail Shopping Section; 10 blocks on Tower 
Vve. north and south, 3 blocks on Main; nomer 

ous family groceries in outskirts. 

Trading Area: Come from 50 mllea in all di- 
pctliins to trade, but excl 

-onflned to 20 mile circle. 

Wboletals Houses: Groi 
Fruits. 2; H.ir>l»'arp. 1 

Nur-ber of Retail Outlets for Nationally Ad- 
vortised Products: Pa!.sen.;ir automobile agen¬ 
cies, 9; commercial auto, agencies, 5: antomo- 
bile accessories, 3; automobile lire agenciea, 2; 
bakers, 3; cigar stores and stands (Inelnding 
hotels), 11: confectioners (Inelnding hotel 
stands), 4; delicatessen. 1; dressmakers, 7; drug¬ 
gists, 7; dry gooils, 3; department stores, 1; 
electrical supplies, 3; florist*, 2; fniita, 4; fur- 

•ries, 2 Meats, 4; 

die Grads. 12: High, 2: State niinre. 5; fiiirlcr*. 1; garages (pobl'lc)' 14- 
H'hlal. 2; Total number of Pupils, grocers. 51; hardware. 6; jewelry. 4; meat’marl 

1920 Population, r>.58.5 (1921 est. 37,168). 

Nativa Whites. 79%; Fotaign Bom, 219$. 

Bchools; 1’nhltc Grads. 
Normal, 1; Parwl _ __ 
6,600. kefs, 11; men's fumlahings, 6;'men’s clothing. 

Churches: 43 Christian religions societies and merchant tailor*, 4; milliners, 3; optldans. 3; 
organisations. photographer*. 3; pianos (and mlseellaneons inn- 

a '""'T'n'rnto). 6; radio anpplle*, 8; rea- 
Banka. National. 4. . . , tanranta (Including hotels). 17; shoe*. 6: aport- 
Tbeatrat: TandevlUe, 1: Moving rictures, 4. Ing goods. 5; stationer* .9 women's apparel, 19. 

4 
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cmtcd on Rroadwar, Hadaon, Ifth and I4tk 

WASHINGTON (Con’t) 

ELLENSBURG, WASH. pm, root, .m.-the p^cinc. 

Lacetlon: Kvmtt holda the rrrj «»Btr«l lee- KaUil UMppiaf SMtioa: Biwlaew wetiOB In- cmtcd on Rroadwir, Hodmo, Ifth and |.tk 
tiirti on Pofet Romnd, at the naomth of the cladM 8th 8t. Lctm, 1. 1. K. Tth, Lincoln, atreeta 
Hnohooihih Blrer, S3 milM north of HMtUe. Waablngton, Monroe, Hlmpaoo, Ontario, etc. Ap- Tradioa ArM* fmm KaUm. r w. 
Here the ttreot Northern, ahorteot rallwap root, proxtmatelp 36 hualneoa blocka Three tmall m,',—r.«i„ ~ 
acroa. the ~ntl^t. ^ r«c^ tl^tw, n^ ontljrloc baalncw dUtrlcU. with fTocerlea, etc. tSi thilr aSJ^ 
from the port of Bri^t la the aborteat ahlp- _ _. __« center. The newlr ooened road Into W.kk^TC! 

Tradinp Aran: 1*00010 from KaUma, Kaha. 

......... . rndloa of 13 milea, make thia their ahopplnt 
Tradiac Ama: Paopla from M mllaa north, center. The newlj opened road Into Wakkeataia 

Lake Qnlnault, come to Uo<ialam for auppllea; County will enable people forty milea away t. 

19M Population, 4,00U. 

City and Suburban Eatlmato. 6,000. 

HatUa Whiteo, 8.".%: Hoeroea, 5%; Formpn 

Prindpal laduatriaa: Lumber, fruit and 6»h alao from K milea eaat, beacbeo and Indian ahop here. Ixtngrlew la a new city and at 
lannlnK, paper manufactnrinK, ateel ahlnflea, Reoerratloo 
l>firk, milk condenainc, atoreo, tannery, railroad __ , 
abopo and yarda. _ 

Bom, 10%; Indnatrial Workorm, f5%; Eagliao 
Readint, »«%: FamlUoa, l.iertO. city and anburb- 

Schoola; Public (Jrade, 3; Ul«h, 1; Junior 
lIlKh, 1; Parochial, 1; Hlate Normal. 1. Nuni 
biT of PupIlH, 1.845. Normal, over l.OOti. 

Mannfactnrinc Eatabliahmaata; flH. LcadInc 
Omia, three Weyerhauoer Lumber Mllla, Rnmiwr 
Iron Worka, Rrerett Kmit I*rodorta Co., Ererett 

Wholaaala Honaaa: Qrocertaa, 1; HeaU, 2: 
Pmlu, 8: Hardware. 1; Mlacellaneoua Llaea, 

LcadInc l.*cflBC Bqnlpatont, 1. 

Remtt Hnmbar of Batail Ontlata far Matiaanlly Ad- 

preaent It la Impoaalble to aay exactly what Iti 
trading area la 

llilp siKl t4p#-r Mllla n«rk Nickmoa. 'RoblMon ^rtia^d Fr*4«eU: PtMettfer •atom^lle 
MtK. C^.a WtKhlii^oii RtOTe Wfsrlw. T: commmUl auU. sseficle*. T; 
Hteel Co bile accraaorlea. 8; automobile tire ageaclea. 

Churchea: Raptlat, 2; llirlallau Hcleoce. 1 
Kplacopal, 1; Metbodlat, 2; Preabyterlan. I 
Roman Catholic, 1; Mlacellaneoua, S. 

Annual ontpnt. S.'i0.000.000. uig hotela), 83: coofcctlonem (laclndlng hotel electrical auppllea, 3; Sorlata, 3; fumliare! 4* 
I. . aUndal. 15; dellcatcaaen. 1; dreaamakem. T; garagen (public). 8; grocera. 8; hardwara. 3! 

Special Infematien. Eterelt la a dty drugglata. 6; dry gooda, 8: depertment atorea. Jewelry. 3; meat marketa, 4; meo'a fumlahlan 
hlir r“.ctric.l aurollVTs: Borleta 8; fruit., 4; 3; men*, dothlng. 3: merchant tailor., r'S'. 

i In city r^d W rwort^Tn fornlture. 9; garage, (public). 11; grocera. SO; line™, 1; opilclana, 1; photographer.. 3; pitaa. 
ry. .innial «yron ^tlmafed ^ 8W (^^ hardware. 4: _JeweIry. 4; meat mykela. 10; 

4; bakera, 8; dgar atorea and ataada (laclud- 

Eumbar of Retail Oatleta far Hationally Ad- 
yartiaed Prodaeta: I'aaaenger aatonaobllr agaa- 
clea, 4; commercial auto, agenclaa, 8; aatanm- 
bile acceaaorica, 8; automobile tire agenclaa, I- 
hakera, 3; cigar atorea and aUnda (Incindlag 
hotela), 4; coafectloaern (ladodlng hat.) 
atanda), 8; delleatenaen, 1; dreaamakera. 8; drag, 
glata, 8; dry gooda. 3; department alaraa 1- 

ilacopai, 1. aieiiiTOia , . .7 Special Xafermatien: Everett la a dty of 
■man Catholic, 1. Mlac «inoke»tack*. Percentage of population employed 
Banka: National. 2: State, 1; Total lt>-eourc<i». in Indiiatry la high. Betwei-n 30.000 and 35,000 

83 050 772.* Sarlntia Rank |le|M><.ila Total, 82.- |ie<iple in city, and 1 of 7 worka In a mill nr 
5% 284 Larticat IXT capita In alale. fnetory. .tnnual payroll eatlmated at 815,000,- 

tag). During 1923 there paaaed through thia port 
Theatraa: Legitimate, l■on■lllne^l, manulacturml goods, lumber, log. and freight In 

men'a furalablng, 9; merchant tailorn, 5: tauranta (Including hotela), 6; ahoea. 4; apart- 
mllllaera, 8; opticlana, 4; pbotographera, 8; log goods, 8: afatlonara, 8; women'a apparel, 3 
planoa (and mlacellaneoua mnalcal inatmmenta), . .ZTZT- 
3; radio supplies, 3; reatauranta (Including MOUNT VERNON, WASH 
hotela). 24; ahoea. 7; sporting gooda. 4; * 

Total nninb«»r of M*al«, 4,titlU. 

Location: Ellenwburg U lo«alt*<l 12."» mlleii <«»t 
of Seattle and Ta€*<»iua. Waslilugtim. ia U»caU^ In 

of tnoro than 4.000.000 tona, Talanl at 
$40,0110.0(10. Tlila m-tjrd indicatoa an indnatrla) 

a hUhirproaperous Irrigated aecllon of northern *»ch tender age 

<>**3g.3P«p«f.v4«u. I III* rrvwiTi imncaiva an inamiriai .• , . •* Momatm 
actlTlty that la marveloua for a community of h«te«.). 24; dmea. .; •Porting good., 
snch f.«.d.e see d.tlooer., 6; Women', apparel. 12. 

MOUNT VERNON, WASH. 

Yakima Valley on main lines »i ^"rtlojn PaclSc Realdentlal Features: Mostly one and two- 
and Milwaukee Railroads. Is an Inland city but f„„i„ )„n,«.s. Llinll.-d section devoted to work 
railroad iwrvice in excellfni. auio^ *ue Prirata l»onie« pr#Kloml- 

KELSO, WASH. 

1990 Population, 4.000 

City and Snbnrbaa Eatlmato, 16,000. 

mads east and west to Paclllc Coast and east . -— . ' j, > , s rtne of the Snest private realdentlal aec- 
and South. Much freight ltandb*d by trucks lions In the PaclOc Northwest la bicated on the 
shorter hauls. Five great auto highwaya )•.«. abnre of the city. Homes in the tatter 

1930 PopnlaUon, 8,800. 

City and Suburban Estimate, 10,000. 

Ratlvo Wbitoa, 99%; Foralgn Bom, 80%- In- 
dnstrlal Werkors, 15%; EagUsk Roadlng, 90«- 
FamlUoa. 2.000. ’ 

through Elienaburg. • 

Principal Induatrioa: Elleusburg la a Norihv 

section average 84.000 to 815.000 Hativo Whitoa. 75%; Mogroos, 1%; Foralga Pnpll*. 1,000. 
Schoola; Pnblle Orade, 40; High, 8; Number af 

Retail Shopping Section; Extend, from G. N. 
PaciOc division point and railroad aliopo locali^ .leia.i, Hewitt and Bond St'., eaat 20 btocka. then Reading. 90%; FamiUos, XOOO. 
here. Creameries, lumber, coal mining (near), n^^h 4. south 3 blocka from (jolhy and Hewritt 

Churohsa; Baptist, 1; Christian Science. 1 
Oongregallonal. 1; Episcopal, 1; Methodist. 3; 

farming. Dour mllla, slock raising. Ave., which forma the heart of l>aatneas section 
grain, wool, fruit, feed milts. Myanippeo terminal for suburban trolley and bus lines. 
6-5,000 tons. conAinied locally TO.OOO tow. smaller nelghlmrhood aeclions with usual 
noubeis vrsln raised annuatty 500.000. Lumber Bushets graiu raised annuatty 500.000 
output appreximateiy 23,000.000 feet. 

Scbools: Public Grade, 4; High, 1; Junior Preabyterlan. 1; Roman Catholic, 1; Ulscellaaa- 
II.k 1 OP*. 8. 

Trading Area: Extends about 40 miles north 
Manufacturing Eatabliahmenta: 11. fading jj south. Intermittent 

Churohsa; Baptist, 1; Cbriatlan Science, 1; 
Episcopal, 1; Methodist, 1; Preabyterlan, 1; 
Roman ratbolic, 1; Miscellaneoos, 5. 

Banks: NailonaL 8; Total Beaoureea. 81- 
500.000. 

Theatres: Moving Pictures, 8; MIscellaaeaus 

Brnis, Elienaburg Lumber Co., *5*rt*Wa Lumber |,iisiiie«H from people living at greater distances Deposits Total, over 81.000.000. 
Co.. TJoasem Flour Mllla. Consolidated t.ieamery, iH-canse of Bne trolley and bos service, made , . , , „ 
Elienaburg Milling Co. This ia not chiefly a p^K,Me by Pnget Hound Power A Light Co. Thsatras: Legitimate, 1; Mo 

Banks: National, 1; State, 1. Savings Bank (A^ltoriums. etc.), 1. Total number of seats, 
-Cnt.l «... SI »» 1)00 8,000. 

manufacturing section. The real backing of 
Elienaburg la the dairying, agrlcolturnl and stock 
ralalng. Impossible to reduce to an accurate Fruits. 2; Hardware, 1. 

Wholssale Bouses: Groceries, 2; Meats, 3; 

Thsatras: Legitimate, 1; Moving Pictures, 3; 
Vaudeville, 1: Miscellaneous (Auditoriums, etc.), 
1. Total number of seats. 3,.ViO. 

dollar and cent basis. 
Location: Do the Cowllta River, Sty miles 

Location: On Pnget Sound midway betweea 
Seattle on the south and Vancouver, B. C., on 
the north. Bellingham 35 miles to the nnrtk 
and Everett 40 miles to the south. 

Special Information: Ellensliurg Is the buying vertiaed Produots: Passenger automobile agen- 
cenler of an Immensely rich and fertile Irrigated cles. 15; <viiiimerrlal auto, agencies. 8: antomo- 
aection. A 87,OfX).000 new Irrigation project Is bile acnwKorles. 2.7- automobile tire agencitw. 12: 

Number of Retail Outlets for Nationally Ad- from Ihe month, where It Joins the Columbia 
irtiaed Produots: Passenger tutoniobile agen- River. I'nion PaclAc, Nor. Paclllc and Grent 
es, 15; <siiiimerrlnl auto, agencies. 3: antomo- Northern railroads. Served by steamslilp service 

Principal laduatriaa: Dairying, farming and 
seed relslag. 

_ _ "lie aeecwsorle*,. 2.5- automobile tire ageneltw. 12: with porta .. 
now being givi-n final ehecklng surveys by gov •’"'“•b". 5: cigar stores and stands (Including t'owllts Co. Rorideotlel .i.i 
ernment englnwrs and «s>nstrin-tlon ex|M-cled to hotelsl. .50; istofodloners (Including hotel j >• r . e i > io»n .» ,***“••• 
irali by wlXr of 19212:.. fhls will Iw one of ala:.. 45: delicatessen. 10: dressmakers. 1.50: Principal Induatrira: Manufaelorr of lumber lown Private homes and all of the iiihstantlM 
the laraert Irrigating projects in the w.s,t and druggist. 11: dry goo,!.. 10; department store,. pro.luct., shingle mills eannerles ran factory. var^y^BeantlfuI homes^many eostlag $15,004 
will water 70.000 acres. Near Ellensliurg are 2: eleetriral supplies, S: fiorlsts, 3: fruits. 48; "melt fishing, coal mines, lumbering, veneer to 820,000. Average $7,000. 

" O. “7'" Mannfactnriu* EaUbUahmeaUi Three milk raa 
Cowlita River. County seat of densers. 

■wins .o. Raaidentlal Faatnraa: Strictly a resideatlal 
Principal Induatrioa: Msiiufacturr of lumber town. Private homes and all of the aiihstantitl 

largest bituminous coal fields In Ihe west, cm- fiirr.lliire, 8: fnrriera. 2: garages (puhlle), 42: 
ploying tliousaiiils of men llie year nmnd. DIvI- gro.'f-rs. US: bartiware, 6: Jewelry. 15: meat 
aion point on N. P., payniil over 81,01)0.000 an- tnarkets. 28; men's fnrnlsiiings, 12: men's elo*h. 

Retail Shopping Section: Buslni-ss sectioa 

aion point on N. P.. payroll over 4i,tasi.<aa) an 
nnally. Thrt-e ataU- Normal Hclasils here, en 
rollment over 1,(XX). 

Residential Features: Ellenshurg is dlslincl 
Ively a city of ranifortable lionies; few apart 

lug. 10: mercliant lallora. 6; milliners. 12: op- 
tielans. 0: pliolngraphers. 10; plaiHis (and mls- 
is.llains.iis mhsieal insiruments). 4; radio sup¬ 
plies. .5: rratauranls (Ineliiding hotels), 14; 

Special Information: The town of Keiso Joins TOvera about 3 blocU wide and 5 blocka loaf, 
the Ruiila of Lougvlew and to Intenla and pur- “cverai outlying business aeelioiis. 

Trading Area: Ineludea a radius of 12 uiiliw lioses in one city. The Ismgvlew Public 
Service Co. operate a regular ichednle of auto .til paved roads and a population of 12.000 out 
liases lonneetlng l-ongvlew and Kelan buslnesa lying. With town population of 4,000 makes t 

tvelv a city of ranifortable Homes; lew apar: • ■ -- ,...,.,-.,.1, ,, 
menu. Most of the oeciiiiants own their o» 11 ' si'uwrar 4 * 2: w<* 
homes. Average 82 .'d)0. lower.sl t.y the niitnls-r " apl-arel. 4 
of Inexpensive ootlages and small liungalows. 
and the fact tliat city pro|ierly values for Inis HOQUIAM, WASH. 
of Inexpensive ootlages and small liungalows. 
and the fact tliat city pmiierly values for Inis HOQUIAM, WASH. 
ir** not lnfliilt*rt. * 

Retail Shopping Section; The retail sh<ii.|itng 1930 Population, 10.058. 
district Is practically Included in a aeetlon nf 9 
hloi'ka. iH-tween 3d and 6th Sla. north and sniilh •"“ Suburban Eitimate. 14.(X10 
and pine 8t., Pearl St. and Main 8t. eaal and N.tive Whites, 90%; Negvoea. 
west. Pearl Is the main buslnesa atwt. Not Foreign Bora. 10%: Indnitrisl Workers 
only are all these streets imvrf. but the paving En^u.h Heading. 80%; Pamiliea, 2,750. 
extends well into the residential dlslrlct, there 
being over 12 milea of paving In city and Schoola; Public Grade. 9; High, 1; 
suburbs. nigh, 1: Parochial. 1; Number of 

Trading Area: From the north and northeast 2.')00. 
about 40 miles. Including the large trade from (Rmrehex- Rantist 2- Cke4.»i.n u-i. 
the coal mining and lumts-r Induatrlal aeetlon lo EpUeopal. 1; Metliidlat, *^2!^ Pr^bmrt 
the north. On the eaat a prosperous farm trade R„,na„ Catholic 1- MIsrallaneons 5 
for about 15 miles and acalferlng trade for 40 i-sinoiic, 1. Miscellaneous. ,5. 
or 50 miles. On the south the same for about Banks; Nstlonsl. 1; Rtate. 1; Total Rei 

and realdentlal aeetlona. fine trading center. 

Wholesale Honxea: Giwx-rles. 1- Meals, 2; Wholasale Houses: Meats, 2; Friilla, I 
mils 2; Miscellaneous Lines, 2. Numbor of Retail Outlati for Nationally A4- 

, _ _ . , „ , . . vertiaad Produots: Passengrr automobllr a*ra- 
Number of Retail Outlets far Nationally Ad- clea, 10; ooiumerelal auto, agencleo, 6; autoiao- 

Wholoaale Honxoa: GisMs-rles, 1- Meats, 2: 
Fruits 2; Miscellaneous Lines, 2. 

vertiaed Products: Passenger automobile agen- biie accessories, H. automobile tire agencies, IJ; 
eies, 0: commercial auto, agencies. 3: automo- bakers. 4; cigar stores and stands (tncludlnf 
bile accessories, 5; automobile lire agencies, 5; hotels), 17; confeclloncrs (Including hotel 
liakers, 3; cigar stores and stands (including stands), 18; dellralessen. 5; dressmakers, 8; 

es 0017%- ho"'’*). J2; confectioners (Inrinding hotel drugglsla. 4; dry goods. 4; department atorea, 4; 
orixera 90%' »*•"'■■•• deiloafeeaen. 1: dressmakers, 3; drug- eltKMrIcal aupplira, 3: fiorlsfa. 2: fruits, 2; fur- 
oyr^O ■ gists, 6; dry goods, 4: department alorea. 2; niture, 3: garages (public), 6: grocers, 1.7; hard- 
“' ■ electrical supplies, 2: florlsls, 1; fruits. 3; fur- ware, 5; Jewelry. 3: meat marketa, 4: men'a fur- 

Schoola; Public Grade. 9: High. 1; Junior niture. 5: garages (public), 3; grocera, 12: hard- nialilngs, 10; men's clothing, 6; merchant tallori. 
1: Parochial. 1; Number of Pupils, ware. 5; Jewelry, 4: meal markets. 7; men'a 2; milliners, 3; opticians, 3; photographers, 2; 

furnishings, 8: men'a clothing. 9; merchant pianos (and miscellaneous musical Instrumrntt), 
tnilora, 4: milliners, 2: opticians, 1; plmtogra- 8; radio auppllea, 1; reatauranta (Inrludlaf 

40 miles nontheast, and Wenatchee, 75 miles 
northeast. High mountain ranges completely en¬ 
close the valley. 

Wholesale Houtes; Friills. 2; Miscellaneous 
Lines, Lumber 2, Flour 2, Butler 2, Ice Cream 
1, Hay and Grain 4. 

Number of Retail Outlets for Nationally Ad- 

rade from ■ o . tsllora. 4: milliners, 3: opiieiana, i; piioiogra- S; radio auppllea. 1; reatauranta (Inriudlag 
section lo , .’’"Jr,,*' Christian Ht^'lencc. 1; pi,era, 4; planog (and miscellaneous musical In- hotela), 6; ahoea. 10: s|iortlng gooda. 2; tta- 
arm trade o!!.™ It^rt‘"*>J)erian, 1; striiroenta). 3; radio auppllea. 1; reatauranta (In- tlonera. 2; women'a apparel, 6. 
dc for 40 (^•Ihollc. 1: Mlacellaneous. ,5. eluding hotela). 8; ahoea. 12: sporting gotkla, 8; - 
for about Banks; Nstlonsl. 1; Rtate. 1; Total Reaonrees. ‘••""n*'™. •»: women'a apparel, 6. |-v| 'yMpf A WA<sH 
he largeat 85.763,914.48: Havlnga Banks Deiiosits Total - VfAs IlVlI't/A, VV/AOn. 

N^miTe's LONGVIEW, WASH. 1920 Population, 8,537. (Now ealltnatrd it 
12 niiiea and west alxiut 10 milea. Tlie largeat 85.763.914.48; Ravinga Banks DeiiosIts Tofai 
towns In till! section of Washington are Yakima. 85.1'J9,377.01. 

Theatres; Moving PIctnres. 8: Mtacellaneous 
(Audltoriiima. etc.), 2. Total number of seats, 
s.ono 

Location: Dn Gray's Ilartior in southwest Ha 
Washington. Connected with Alaska, the Bora 

L.UINVaV1C.W, WAarl. 1920 PopnUtlon, 8.537. (Now ealltnatrd it 
12..’X)0.) 

1920 Population, 5.500. Cjty Buburban Eitlmato, 18.000 

City and Suburban Eitimata, 7,000. Nativa Whites, 99%; Negroes, less ihaa 1%; 
*1 •n.i.i. _ ... ■- 1_ Foreign Bora, not over 1%; Induatrlal Workm. 

a.'?-' p S“3li»h Beading. 99%; FamUlM. 

Orient. Australia and all important points by Reading, ()0%; Famtlie*. l.OOD. 
Induitrial Workers, 8.7%; English 2.250. 

vertiaed Products: Passenger eiitomoblle agen- excellent steamship service. Revved by Chicago, 
Ties, 8; commercial anio. agi-nclra, 6: antomo- Milwaukee A Rt. Paul, Northern Pacific, Oregon- Bchoola: Puhlle Grade, 1; H 
bile aocesaoriea, 15: automobile tire igenelea, 13; Washington, llnlon Pacific Railways. Very good Pupils, 8.70. 
bakers, 3: cigar stores and stands (Including has service to western and n-ntral parts of CTiurchoa- Christian Relent' 

' Schools; Public Grade, 5; High, 1; Parocklil. 
Schools: Puhlle Grade, 1; High, 1; Number of 1; Number of Pupils, 2,450. 

hakera, 3: cigar stores and stands (Including has service to western and tvntral parts of 
hotels), 18; confectioners (Including hotel the state. 
stands), 12: dressmakers, 6; druggists, 4; dry « , . , , . . , 
gooda, 4; eleetrical aiipplles, 2: fiorlsfa, 2: fur- Principal Industriea: Lnmliering, hsIdiod fish- Banki- 
niture. 3; garages (public), 10: grocers, 8; liani- fries, door ninnufactiirlng, piano Isianls. arrt- 11 (vg) otio. 
ware. 3; Jewelry, .3; meat markets, 3; men's culture, beekeeping, logging machinery. The 
furnishings. 4; men's clothing, 6; merchant ""*F whaling station in the Ciilted Rlates 
tailors. 3; milliners. 3: opticians. 2: photog- if.„„f..tnrlne oo- i.. 

iplld. 8.»0. Churchet: Baptist, 1; ChrlMtlan Roldnca. 1; 
Churchos; Christian Rclence, 1; MIscellane- Longregatlonal, 1; Episcopal, 1; MelhodlR, 1, 

2 Preabyterlan, I; Roman Catholic, 1; Miscellaae 
oua, 8. 

Bankx: National. 1; Rtate, 1; Total Resourcea, Banki: Natlcnial, 2; Rtate. 1; Total KrsoarwA 

,000,000. 85,139,951. Ravings A I-oan Assoi'lallon,. 2; 
Theatros: Moving Pictures, 1. New theatre Total Resourcea, Ineludlng Building A I-oan, It. 

Manufacturing Estahlishmanta; 20: Leading 875 
liiilldlng lo coal 8200.000 Total number of seats, 540.000. Ravinga Bank Depoalta Total. Hav. 8 

raphera, 1: planoa (and mlacellant^a mnalcal In- g^ma: Eureka Cedar Lbr. A Rhingle Co., Gray, 
atrnments). 2; radio auppllea, 6; restaurants (In- h.-k-,, t k. c- si.i 
rinding hotels). 9; .hoeJi. 4; sporting goods, 4- H*'-|»rJ.br. Co.. National Lumber A Box Co., 
statlonera. 5; women's apparel. 6. 

AZric“n Mfg. ‘^'^‘HomJ Bundl^^^A iteamship w'lfh p<1rt on Columbia Fiver. Excel- Location: On extreme sonraern tip of ^ 

Location: At confluence of Cowlllx and Colom¬ 
bia Rivera in Cowlllx (k>. Connected by the 

loan, 84.472,512. (8250 per man, womaa ti4 
child In trade territory.) 

Theatres: Moving Pictures. 4; Vaudeville t<4 

EVERETT, WASH. 
1920 Population, 27,744. ITesent 

30.500. 
City and Suburban Estimate. .52.000. 

Present IIO.OOO to ^'9'' Lamb Machine Oo., Chllmen sbl|iyards. 
Value annual output, 820.000,000. 

last highways. boats. Ocean vessels load lumber in harbw. 
. , ... , . . . I’nion Paclfle A No. Paelflc Railways. Onlerw 

Principal Induitrlea: I-umber manufactnre, j,,,, transportation for 8. W. Washington. 25,002 

Special Information: Noted for pixMluction of 

straw paper manufactnrlng, creamery, concrete people slop or transfer at Olympia on four laai* 
has lines each month. Rlx bun lines In til. 81 

Reading, 90%; Pamiliea, 7,514. 

Bchoola: Public Grade, 11: High, 1; Junior I?ve*r*‘Tr'lKm m^'^ 
High, 1; Parochial. 1; Number of Pupils, fl,.341. ‘^e camps 

Native 'Whltea, 78%; Negroes, 1%; Foreign <<"n^''. le a leader In lumber shipments Manufacturing EitabUihmenta: 4. I-eadlng Intersection of • ■'"’f H'*'*7*7 ^ 
Bora, 21%: Induitrial Workers, 14%; English billion and a quarter feet of saw mill Anns. Umg Hell Lumber Co., I-ongvIew Concrete •“» Olympic Highway, w 

~ products. In 1923. The 19‘i4 proilnctlon will be in,„. co.. Pacific Rfraw Paper and Board Co., way to Olympic peninsula. 
In excess of 1,000.000.060 feet by water alone. Highland Dairy. Principal Indnitrlas; Lumber mills, vesert 

aigii, J, j-eixiciii.i. A, ivumuer m i upiis, o,.vvi. Payroll la 817,000.000. There are 
Churches; Baptist, 1; Christian Rclence, 1; 112 plants In the county, which have a dally 

'ongregatlonal, 1: Episcopal, 1; Hebrew, 1; capacity of 3.672.000 feet of lumber and 7.100.- 
Methodlat. 2; Preabyterlan, 3; Roman Catholic, 000 aliingles. Log protlucth 
2; Miscellaneous, 42. per day. In 1923 the flsherii 

Banks; National, 8; Rtate, 2; Total Resources, was estimated at 81,000,000. 
$18,631,194. Ravings Bank Deposits Total, $12.- Residential Features; Mi 
504.211, famllv houses. No snecisl 

112 plants In the county, which have a dally w'nrid located here. spices, fvtilt and vegetable cannery, Industritl 
capacity of 3.672,000 feet of lumber and 7.100.- Residential Features: One-fsmlly houses pre- payroll. 81.6.74,750; commercial payroll, 82.506.- 
000 shingles. I4>g protluctlon ia 6.000.(HI0 feet dominate. Cnder soning plan there are 3 real- 000; state, city, county, etc., 81.210.000: tetw 
per day. In 1923 the fisheries pack of rannerles dentlal sections, one having no restrictions, one payroll, $.7.349,7.50. Other raltcellanwis, 872.- 
was estimated at 81,000,000. nsiutring dwellings lo coat 81,000 or more and .741: grand total, $6,428,001. 

Residential Features; Mostly woodeu, one- '*'f "Iher to cost 83,000 or more. No business Manufacturing Eitabliihmants: 4:i I,es4li8 
family houset. No special residential section, hiilhllngs allowed near these aectlone. firms, Washington Veneer Co.. Brenner Oystw 

Theatreat Legitimate, 1; Moving Pletnrea, 3; Rectlon of town populated by foreign 
Vandeville, t; Ulscellaneons (Andltorinmn, etc.), 
3. I’otel num)>er of seats. 5,000. 

Retail Shopping Beotion: Main shopping sec- Co., OI.vmpla Oyster Co., Olympia 7'eneer Oa. 
Not many apartment houses, and no tenement tion from Michigan Ave.. down both aides of Olympia Cannery Co., Olympia Door Co.. 01y«' 

n-e SI III HeinliH'k Smaller ai-rtiniis lo- pla Knitting Mllla. Tnmwater Lomber Mills. 

I 

Ighland Dairy. Principal Indnitrlas; Lumber mills, vesert 
, . , , _ .... ... mills, shingle mills, Wll-WIte bathing silt*- 

8p«ciftl Infonnatloii. LarK^wt Kawmill id tha home of OIjmpia oyeter lodirntry, extrirt* 

spices, frtilt and vegetable cannery. Industritl 

Manufacturing Eitabliilunants: 4:i I,ea4li( 
(Irma, Washington Veneer Co., Brenner Oyttw 
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WASHINGTON (Con*t) 

Tetml vahi* of Toorly ootpat of faetorioo asU> 
■atod at $8,157,000. 

•poeial laformatiaBi Coaatj aoat of Tharaton 
000017. Capital of atato, $18,000,000. Capitol 
(Toap BOW aodor coaatroetloa. $800,000 /early 
pa/TuU for capital eaiplo/ca. Coaler of terrttor/ 
with rarlad reooorcoa, lacladlac all braocboa of 
tfricaltaro, atoao qaarrtea, coal mloco, baao 
toreeti, doacna of loaber, ahlaglo aod tie aillla, 
tohlag and o/ator ralalag. ote. Pared bighara/a 
toad la four dlrectioao, maklag Ol/apla coater 
tt trarel for Soutbweot Waablugton. laUraoc- 
Uaa of Ul/apla aad PacUc blgbwa/a la coater 
tt buslaeea diatrict, great highway traine point. 

Reaidaatlal Taataroa: No lenementa or ao- 
ealled poor acctlona—practically all ono-fnmlly 
kaaiee. Hereral high claaa apartraeat boaaeo— 

SEATTLE, WASH. 
IMO Popalatlea. 815.118. 

City and Babarbaa Zatlmato, 400,000. 

Vatira WUtea, 78.5%; Nagroea, 0.0%; Feralgn 
Bora, 33.4%; ladaatrlal Werkora, 15%: Zngliah 
Beading, M.5%; FaaiUlea, 80,018. 

Bokaola: Pabllc Grade, 68; High, 8; Parochial, 
80; Namber of Pnplla, 66.050. 

Ckarehaa: Baptlat, 10; Chrlatlan Bdenco, 5; 
Congregational, 80: Bpitcopal, 14; Hebrew, 4; 
Melbodlet, 35; Preobyterlan, 30; Roman Catholic. 
19; bllacellaocoaa, 48. 

Baaks; National. 0; Btate. 18: Tolal Be- 
loarcee. $153,554,006.13; Barlaga Bank Depoalta 
Tout, $37,401,105.87. 

Tkoatroa: Legitimate, 8; biorlng Plctareo, 10; 
Tauderllle, 8; Barleaqae. 1; Hiacellaneoaa (Aadl- 
torluma, etc.), 1. Total namber of oeata, 
85,000. 

Loeatlaa: On Paget Bound and on eaat ahore 
elty 90% natlre bora Americana and proud of of Lake Waahington. Berred by 0. U. A Bt. P., 
reputation aa Bneet reeldentlal city of Ita alao la " " 
aartbweat. Homeo arerage $3,000 In ralaallon. 
Orer 50% of homeo owned by ocenpanta (aotl- 
■ate Chamber of Commerce). 

Northern Pariac, Canadian PacIBc. Great North- 
era, Oregoa-lVaahlngtoa B. B. and 56 etenmahlp 
llnee connecting Beattie with all parta of the 
world. Baa and Interarban oerrlce to all prin¬ 
cipal towna In weetern Waahington. 

Principal Indnatriaa: Lnmber producta, ma- 
Retall Bkopplag Saotloa: Bxtenda from comer 

tt Capitol Way and 4lh Are. (tnterocctlon of 
Olympic and Paclllc HIgbwaya), four blocka chlnery and englneo, furnltnre and woodenwnre, 

.  ---... .— — .... .— canned food producu, dairy producta, Osblng, 
milling. 

Haanfaotnrlag Zatabllahmoata: 1,500. Flaber 
rioar blllla, Bealtle-Aatorta Iron Worka, 
Knettletoa I.amber Co., Pry A Co., Carnation 
klllk Co. 

aeatb on Capitol Way from Sd Aro. to 6tb Are. 
Id and 4th Area, for 8 blocka from Water Bt. to 
■oat Bay Dtire. 5tb and 6ib Area, from Water 
to Adama. Three neighborhood trading dlatricla 
la nonth, eaat and went paru of city, alao anpply 
•ectlona. 

Trading Aran; 16 mileo aoath, 16 mileo went 
aad 12 mileo eaat. Pine boa aerrice bringa por- 
chaaera from adjacent terrltoiiea to parebaae. 98 
booea dally ochedoled to arrlro and depart on 
tear main bna llnee. 6 bna llnee In all. 

Whoteaala Hoaaaa: Ueata, 8; Pralta, 1; Hard¬ 
ware Jobber. 1. 

Humber of Batall Oatlota for Hatloaally Ad- 
rertiood Prodnota: Paoeenger automobile agen- 
dea, IS; antomoblle aeceeaorlea, 30; automobile 
tire agendeo, 15; bakera, 5; cigar atorea and 
•taoda (Including hotela), 31; contectlonera (In¬ 
cluding hotel atanda), 7: dellrateaaen, 8: drena- 
■akera. 19, dragglate, 6; drygooda, 4: department 
atorea, 8: electrical auppllea, 5; Buriata, 3; fmlta, 
I; (nmlture, 8: garagee (pnbllcl, 17; grocera, 
tS: hardware, 7; Jewelry, 6: meat markela, 18; 
■en'a furDlahlngn, 8; men'a clothing. 7; mer¬ 
chant tallora. 7; rollllnera, 4: opilclana, 8; 
photographem, 3: planoa (and mlacellaneoua mn- 
ilcal inatrnmenta), 4: radio anppilea, 8; reo- 
tauranta (Including hotela), 15; alioeo, 7; aport- 
lag gooda, 8; atatlonera, 8: women'a apparel, V. 

PORT ANGELES, WASH. 
1980 Population. 10.000. 

Hatiro Whitaa, 98%; Porelga Bom, 30%; la- 
laatrial Workora, 50%; Engliak Beading, M%; 
PamiUea, 2.50a 

Bcboola: Public Grade, 8; High, 1; Junior 
High, 1. Namber of Puplla, 1,730. 

Cburchea: Baptlat, 1; Chrlatlan Brienee, 1; 
CoogreKatlonal, 1; Epiacopal, 1: llethodlat, 1; 
I’reabyterlan, 1; Bonian (Catholic. 1: Uiacellane- 
‘•ua, 8. 

Banka; National, 1; State. 1; Total Reaourrea, 
4.7.000.000. Baringa Bank Depoalta Total. 
<000,000. 

Thaatrea: Moving Picturea, 8. Total number 
•r aeata, $1,700. 

Location; C. U. A Bt. P. Ity., Puget Bound 
Narlgatlon Co. Located on Btralta of Jnan de 
Pnra. Excellent ateamer aerrice to Victoria and 
■Teattle. 

Principal Indnatriaa: Lumber aod paper mak¬ 
ing and Sailing, cooperage. 

Manofactnring Eatabliahmanta: 4. I.rf>adlng 
Anna. Piigct BoiiimI Mill A Timber Co., Waahlng- 
loa Pulp A Paper Coriiorallon, Creocent Box- 
hoard, Port Angelea Cooperage Co. 

Annual ontpnt, $9,000,000. 

Special Information: Thia city la the oatlet 
for one of the richeat dairying dletrlcta In the 
atate and la becoming a mecca for tonrlata. 
Derllflah are caught quite extcnalrely In the 
Btralta within a few mtlea of Ihia city and real 
dahing la the main indnatry of Indiana In the 
county. 

Boatdential Peaturea: Moatly one-family 
bonaca. Town growing rapidly and nicer bomea 
being built. 

Batall Hhopping Seetlea; Extende along two 
■aln atreeta for two blocka, Pnint and Main 
Sta. and up Lincoln Bt. for two blocka. 

Trading Area; Extenda 72 milea weet aod 28 
eaat. Pine graveled highwaya leading through 
the city from one extreme end of the county to 
the other bring people from outlying dlatrlcta. 

Wholeoale Hoaaaa; Pralta, 1. 

Humber of Batall Ontlata for Hatlonatly Ad- 
vortiaad Producta: Paaaenger automobile agen- 
clea, 10: commercial auto, agenclea, 3; automo- 
Wle aeceeaorlea, 5: automobile tire agenclea, 8; 
bakera, 8; cigar atorea and atanda (Including 
hotela), 10; confectlonera (Including hotel 
•tanda), 10: dreoamakera, 4; drngglata, 6: dry 
tooda. 8; department atorea, 1; electrical anp- 
Pllca, 8; flortata, 1; frulta. 10: fnrniture, 5; 
faraBce (public), 10: grocera, 18: hardware, 4; 
Jewelry, 2; meat marketa, 5; men’a fnrntahlnga, 
4; men'a clothing, 4; merchant tallora. 4: mll- 
llaera, 5; opticlana, 8; photograpbera, 1; planoa 
(and mlacellaneoua mnalcal invtrnmenta), 8; 
radio auppllea, 1; reatanranta (Including hotela), 
•I ahoea, 4; oportlng gooda, 8: atatlonera, 8; 
wonien’a apparel, 4. 

Annual Output, $3T5,000;000. 

Spoeial Infarmatiau: Location of Beattie 
makee It chief ahipplag center for all Alaaka 
and Oriental porta, while oale center for Waah¬ 
ington and Alaaka. Outlet for rich coal mlnee. 

Boaidontial Poaturea: Moatly one and two- 
family realdencea, no tenement or alum dlatrlcta. 
46% homeo owned. Clooe proximity to lumber 
makeo coot of building leoa than In moat aec- 
tlona of conotry. High claaa reaidentlal acctlona 
located In aeveral acctlona of city. Average 
value of houoca In iheoe aectlona $12,000. 

Batall Bbappiag Boetlon: Bxtenda from Tealer 
Way for 10 blocka north to Pine atrect, ami 
from FIrel avenue to Fifth avenue. Pour out¬ 
lying buaincoa dlatricla and 12 amaller neigh 
borhuod ahopptng centero. 

Trading Area; la area within radlua of S7 
rolica of Beattie. Intermitlani buaincoa la ae- 
cured from people living at greater diatancee 
becanac of network of motor bnace and electric 
Inlenirban llnee, alao becauae Beattie la the 
melropolla of the Nortbweat. 

Whaleoala Hoaaaa: Grocerlea. 16: Meata, 18: 
Frulta, 87; Hardware, 10: Dry Gooda, 17; Mia- 
cellanenua LInea—Druga, 5; Lumber, 9. 

Namber of Batall Outlata for Nationally Ad- 
vertiaed Producta: Paaaenger antotnoblle agen 
clea, 76; comnierclal automobile agenclea, 13; 
au’omoblle an-eanoriea. 9.7; automobile lire agen¬ 
clea, 811; bakera, 127: cigar atorea and atanda 
(Including hotela). IHO: confectlonera (Including 
hotel atanda), 90: dellcalcaoen, 20: dreaaiiiak. ra, 
170: drugglata, 2-76: dry gmala, 2.76: department 
atorea, 51: electrical auppllea, 7; llorlala, 66 
frulta, 40; furniture, 70: fiirrlero, 15; garagei 
(public), 160; grocera, 1.020: hardware, Ihl; 
Jewelry. 120: meat markela, 274; men'a furnlah 
tng, 6.7: men’a clothing, 1.7; merchant tallora 
170; mllllnera. 43; opilclana. 44: photographera, 
50: planoa (and mlacellaneoua mualral liiatru 
mental, 10: radio auppllea, 1.3; reatanranta (In 
eluding hotela), 4.78: ahoea. 63; aporting gooda, 
12: atatlonera. 14; women'a apparel, 60. 

SPOKANE, WASH. 
1980 Population, 104.437. 

(Bty and Buburbaa Eatlmata, 141,000 (1924) 

Native Whitea, 82.9%: Negroea, .007%; For¬ 
eign Bora, 17.1%; Engliak Beading, 90%; Pam- 
Uiaa. 27,178. 

Bchoola: Number of Pnplla, 39,640. 

Cburchea: Baptlat, 11; (3irlallan Science, 8 
Congregational, 8; Epiacopal, 8; Helirew, 3 
Metliotliat, 23; Prcabyterlan, 14; Roman (jath 
ollc, 13; Mlacellaneoua, 65. 

Banka: National, 2: Btata, 10. 
Thaatrea: legitimate, 2; Moving Picturea, 10 

Vaudeville. 2; Mlacellaneoua (Audltoriuma, etc.) 
1. Total number of aeata, 18.810. 

Location: Bpokane la located In the eaatern 
part of Waahinrtiin, with Beattie 309 milea 
went, Portland 868 mileo aouthweot, and Ban 
Franclaco 1,1.36 milea dlatant. Natural gateway 
between I’aclllc tidewater and a vaat rich In 
lerlor, being nerved by Bve tranacontlnental rail 
road ayatemn and 12 branch llnee. It atanda 
the only po'nt for 200 mileo north and aonth, at 
which rallroada can croaa the Rocky Mountalna 
and reach the Coinmbla River baain on a rea 
oonable grade. Hub of Urge railroad mileage. 
O. N., N. P.. C. U. A Bt. P.. D. P.. 0. P. 
rallroada. 

Principal Indnatriaa: Paper, meat producta. 
furniture, confectionery, cement, lumber, polea, 
poata, painta. Annual wholeoale bnalneoa Jumped 
from $50,000 In 1918 to $192,000,000 In 1923. 
Annual new wealth production of the Bpokane 
country (200-mlle radliia)—farm cropa, live 
ntock and wool, 82.’'>0.000.000: orchardo, $.70,000. 
000: mlnerala, 655.000,000; lumber ahipmenta, 
$50,000,000. 

Kannfactniing EatabUahmanU: 364. Armour' 
moat Important wcatern packing plant located 
here. Tru Blu Blocnlt Co., crackera and con 
feettona. Bpokane la the commercial center of 
a territory very rich In natural reoonreea. The 
Bpokane country producea 40% of the nation' 

(Cemtinued on page 240) 

TACOMA 
SIUL GROWING 

96,965 (1920 census) 

112,000 (1924) 

Tacoma, one of the five major markets of the 
Pacific Nortfivvest is the centre of a rich and 
prosperous trading territory of nearly 300,000 
consumers, of which 160,000 live in the city and 
immediate suburbs. 

Elight counties, comprising Southwest Waish- 
ington, all of which are dependent upon Tacoma 
as a jobbing and retail centre, have an assessed 
valuation of nearly $425,000,000, with 11,073 
farms within their borders valued at $90,000,000 
and a farm crop of $15,000,000. 

Three hundred and fifty-five factories are 
located in Tacoma. These industries turn out 
products valued at $125,000,000, with a payroll 
of $23,000,000 per year, divided among 12,700 
employes. 20 lumber mills, located within the 
city limits, shipped products valued at $36,000,- 
000 last year. Tacoma has 19 furniture 
factories, manufacturing $6,000,000 worth of 
furniture annually. 

For distribution, Tacoma is more than ade¬ 
quately situated, having four Trans-Continental 
Railways, large and commodious harbor with 
thirty commercial docks, shipping to and receiv¬ 
ing merchandise from all parts of the world. 

Local Tacoma merchants do not stock goods 
unless manufacturers use space in Tacoma news¬ 
papers, for they know that advertising in Seattle 
does not affect trade in Tacoma and Pierce Co. 

A.B.C. audited circulation—32,583 

This rich and prosperous territory 
is blanketed by 

Frank S. Baker 

Preaident 
Charlea B. Welch 

Editor and General Manager 

Advartiting R«pr«dmntativ«t 

David J. Randall dt Co. 

341 Fifth Avenue 

New York City 

R. J. Bidwell & Co. 

San Franciaco and 

Loa Angelea, Cal. 

Ford, Paraona Co. 

360 N. Michigan Avo. 

Chicago, DL 
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WASHINGTON (Con»t) 

Spolfl (oOB’t) 

It-ad; one-ninth to one-eleTentb of It* wheat, 
ono-fitth to one-eeTentb of it* boxed apple*; 
37.0UU,000 Iba. of wool anonalljr; one-third of 
nation'* magnealte. Ha* extremelj large bodj 
*f white pine. 

Special Information; The Spokane country— 
ir>0-mile radius of Spokane, 622 cities, towns 
and Tillages; urban population 380,707, rural 
175,000. Per capita buying power, 35% abore 
nation's arerage (based on Income tax returns). 
10,0% mile* Improred motor roads. Motor 
registration, 1923, 101,200. 

Sesidential Features: Spokane is a city of 
homes. No slnni*. Priyate home* predominate. 
Itesidential electric lighting customers, 1923, 
2;i..312. In Spokane snd the Spokane country, 
70,000. 

Betail Shopping Section; Hetail trading area 
#f Spokane extends approximately 1.50 miles In 
^very direction, being the metropolis for many 
people living even beyond that circle. 128 pas¬ 
senger trains, steam and electric, and 50 motor 
buses entering and leaving daily. Spokane’s 
Whol<‘Hale liouKCH and Jobbera, on account of 
low freight rates, serve a territory even larger 
than the retail area, or a field of approximately 
1,600,000 people. 

Wholesale Houses: Qroceries, 5; Meats, 11; 
Frnit.s, 7; Hardware, 6; Dry Go<jds, 2; Miscel¬ 
laneous Dines -Drugs, 2; Tobacco, 6; Lumber, 
45; I’aper and Stationery, 6; Paint, 3; Jewelry, 
2. 

Number of Betail Outlets for Nationally Ad¬ 
vertised Products: Automobile accessories, 30; 
bakers, 36; cigar stores and stands (including 
hotels), 92: confectioners (including hotel 
stands), 137; druggists, 61; dry goods, 18; de¬ 
partment stores, 19; electrical supplies, 28; 
garage* (public), 72; grocers, 424; hardware, 
26; jewelry, 46; men’s furnishing and men's 
clothing, 69; restaurants (Including hotels), 202; 
shoes, 20. 

TACOMA, WASH. 
1920 Population, 90,965 (I’rescnt estimate, 

112,024). 

City and Suburban Estimate, 160.000. 

Native Whites, 76.9%; Negroes, 0.9%; For¬ 
eign Bom, 22.2’%; Industrial Workers, 12.7%; 
FamiUes, 21,612. 

Schools; Public Grade, 40; High, 2; Junior 
High, 6; Parochial, under construction, 6; 
Number of Pupils, 418,706. 

Churches: Baptist, 13; Christian Science, 6; 
Congregational, 8; Episcopal, 9; Hebrew, 2; 
Methodist, 28; Presbyterian, 14; Roman Cath¬ 
olic, 12; Miscellaneous, 44; Lutheran, 21. 

Banks; National, 8; State, 2; Total Resource 
(Bank Transactions), $863,612,000; Savings and 
Loan Associations (Resumes), $16,000,000; Sav¬ 
ings Bank Deposits Total, $38,418,000. 

Theatres: Legitimate, 2; Moving Pictures, 26; 
Vaudeville, 1; Miscellaneous (Auditoriums, etc.), 
6. Total number of seats, 23,000. Outdoor 
Stadium, 40000 seats. 

Location; On shores of Puget Sound. Served 
by four railroads—Ht. Northern, No. Pacific, 
Chi. Mil. * St. Paul, and Cnlon Pacific, with 
direct connection* with So. Pacific and Canadian 
lines. 54 steamship lines dock at Tacoma for 
porta of the world. 

Principal Industries: Lumber, mill work, sash 
and doors, boxes, veneer, wood pipe, wood col¬ 
umns, furniture, smelting, car wheels, candy, 
flour, meat and flsh packing, ship building, 
food products, railroad shops. 

Manufacturing Establishments: 3.56. Leading 
firms, Tacoma ft St, Paul Lumber Co., Pacific 
Box Co., Northwestern Wooden Ware Co., P. S. 
Iron ft Steel Work*, Wheeler-Osgood Co., 
Giiflln Wheel Co., American Wood Pipe Co., 
Cascade Paper Co.. Carsten* Packing Co.. 
Gregory Furniture Co., Waslilngton I’arlor Fur¬ 
niture Co., Carmen Mfg. Co., Bufflin Lumber 
Co., National Cocoanut Butter Co., Tacoma 
Smelting Co., Marine Products Co., Tacoma 
Grain Co., Albers Milling Co., Washington 
Colnron Co., Washington Handle Co.. Oriole 
Candy Co., Tacoma Candy .V Biscuit Co., Sperry 
Flonr Co. 

Total yearly value of factory output, 
$123,000.(XX). 

Special Information: "The Lumla^r Capital of 
America’’—Mill capacity, 6,(K)0,000 ft. of lum¬ 
ber every eight-hour shift or more than l,.5O0.- 
(KlO.OOO ft. per year. Value of cut, $.'13,000,000. 
Municipal power plant offers lowest lights and 
power rate in Untied States. Exports, 1023, 
were 1,598,688 tons; value, $82,692,1.89. Im¬ 
port*. 2,517,151 tons; value, $73,612,341. Grinds 
more flour than any city west of Minneapolis 
and Kansas City. Has 19 furniture factories. 
"The Grand Rapids of the West." 

Residential Features: Tacomans own 54.6.''7t 
of tlielr homes and more then one-half of these 
are free from Incumbrance*. One and two- 
story houses predominate, principally wood con¬ 
struction. Northern part of city liolds the finer 
residences, while on the lake sides. Just outside 
the city limits, are to lie found the more pala¬ 
tial homes. 

Retail Shopping Section; Extends north and 
lutiilh on following streets: Pacific Ave., (V>m- 
merce St., Broadway, St. Helen’s Are. and Mar¬ 
ket St., : distance of from 4 to 10 blocks, vary¬ 
ing four to ten blocks, with numerous small 
shops on the number streets rnnn'ng east and 
wi>st. There are 6 outlying retail sections and 
reveial Kiiial'er nclghho-l:ood sect'ons wl’h the 

’ usn.M grocery, market and notion stores. 

Trading Araa; Extends 10 miles north, 20 
mile* east, 40 mile* south, and 30 miles west. 
Intermittent bnsiness extends throughout south¬ 
eastern Washington, owing to 460 miles of bard 
surfaced (paved) highways with excellent bos 
service In every direction, coupled with trains, 
interurban, steamer and ferry service. 

'Wholesale Houses: Groceries, B; Heats, 7; 
Fruits, 13; Hardware, 6; Dry Goods, 2; Miscel¬ 
laneous Lines, 49. 

Humber of Retail Outlats for Nationally Ad¬ 
vertised Products: Pasaenger automobile agen¬ 
cies, 39; commercisl auto, agencies, 21; automo¬ 
bile accesHorit-s, 67; automobile tire agencies, 
12; bakers, 37; cigar stores and stands (Includ¬ 
ing hotels), 65; confectioners (Including hotel 
stands), 126; delicatessen, 8; dressmakers, 80; 
druggists, 44; dry goods, 23; department stores, 
6; electrical supplies, 35; florists, 21; fruits, $5; 
furniture, .32; furriers, 5; garages (public), 64; 
grocers, 406; hardware, 27; Jewelry, 41; meat 
markets, 09; men’s furnishings, 47; men’s cloth¬ 
ing, 50; merchant tailors, 64; milliners, 30; op¬ 
ticians, 12; photographers, 10; pianos (and mis¬ 
cellaneous musical Instruments), 11; radio sup¬ 
plies, 4; restaurants (Including hotels), 120; 
shoes, 32; sporting goods, 4; stationers, 8; wo¬ 
men’s apparel, 20. 

See announcement on page 239 

VANCOUVER, WASH. 
1920 Population. 12,6.37. 

City and Suburban Estimate, 15,600. 

Native White*. 88.2%; Negroes, 0.2%; For¬ 
eign Bora, 11.1%; Industrial Workers, 4,040: 
English Reading, 92%; Families, 3,146. 

Schools; Public Grade. 7; High, 1; Number 
of Pupils, 2,982. 

Churches: 14. 

Banks: 11. Total Deposits Total, $6,244,- 
155.22. 

Theatres: Moving Pictures, 3. Total number 
of seats, 1,9.50. 

Location: This, the oldest and most historical 
city in the state of Washington, and second 
oldest in the Pacific Northwest, is located In 
southwest Washington, on the Columbia River, 
and is the gate-way city to Washington from 
Oregon, California and other Southern States. 
Vancouver is the county seat of Clarke County, 
Its largest city and principal trading point. 

Transportation; Vancouver enjoys most un¬ 
usual transportation advantages, being served 
by four great trans-continental railways. 
Northern I’aclflc, Great Northern, O. W. R. A 
N., and the Spokane, Portland ft Seattle. Van¬ 
couver lies at the head of deep-water naviga¬ 
tion on the Columbia River, one hundred miles 
from its mouth; it Is thus served by vessels 
from the world’s ports, as well as up-river 
navigation for several hundred miles. 

Principal Industries; Its industrial sctivitlea 
consist mostly of modern paper and lumber 
mills, large veneer and panel plants, electric 
steel plant, logging truck plant, architectural 
terra cotta plant, sash and door and planing 
mills, iron foundry and machine plants, very 
extensive canneries of fruits and vegetables, 
woolen mills, packing plants, furniture factories, 
several creameries, and other smaller industries. 

Payrolls: The annual industrial payroll of 
Vancouver Is $3,338,764. The annual mercantile 
payroll of Vancouver 1* $1,172,148. The payroll 
of Vancouver is $4,510,912. The total couaty 
payroll is over $8,000,000. Tliere are indus¬ 
trially employed In Vancouver 2,046 men and 
1,086 women. 

Residential Features: One and two-family 
bouses. 

Retail Shopping Section: Extends on Main 
Washington and part of Broadway. 

Trading Area; Extends 30 miles north along 
Columbia River. 

Wholesale Houses: ToImcco, 1; Confection¬ 
ery. 1. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, 15; commercial automobile agencies, 3; 
automobile accessories, 10; automobile tire 
agencies, 10; bakers, 3; cigar stores and stands 
(inclnding hotels), 4; confectioners (including 
hotel stands), 6; dressmakers, 7; druggists, 5; 
dry goods. B; department stores. 1; electrical 
supplies, 4; florists, 2; furniture, 4; garages 
(public), 12; grocers, 15; hardware, 3; Jewelry, 
6; meat markets, 6; men’s furnishings, 4: 
men’s clothiug, 4; merchant tailors, 2; mil¬ 
liners, 3; opticians, 2; photographers, 2; pianos 
(and miscellaneous musical Instruments), 2; 
radio supplies, 1; restaurants (including hotels). 
20; elioes. 3: sporting goods, 2; stationers, 1. 

WALLA WALLA, WASH. 
1920 Population, 15,503. 

City and Suburban Estimate, 26,000; county. 
.32,000; trading radius, 45.000. 

Native Whites, 86.8%; Negroes, 0.6%; For¬ 
eign Born. 12.6%; English Reading, 98.6%. 

Schools; Pnldlc Grade, 6: High, 1; Parochial, 
2: Number of Pupils, 4,8.58; Whitman College, 
605. 

Churches: Baptist, 1; Christian Science, 1; 
Congregational, 1; Episcopal, 1; Methodist, 3; 
Presbyterian, 1; Roman Catholic, 1; Miscellane¬ 
ous, 16. 

Banks: National, 8; State, 2; Total Resources, 
$10,935,419.67. Savings Bank Deposits Total, 
$4.68,5,979.63. 

Theatres: Legitimste, 1; Moving Pictures, 3; 
Vaudeville, 1: Miscellaneous (Andltorinms, etc.), 
4. Total number of seat*. 7.500. 

Location: Union Pae. and Nor. Pae. Railroads, 

Inland Empire Highway with bard surfaced road 
connecting Portland and Spokane, also main 
travelled highway between Seattle and Spokane. 
Bus service to principal points. Road program 
for past several years ha* made Walla Walla 
most accessible from large radius in southeastern 
Washington and northeastern Oregon. Interur- 
ban ear line to Umapine, Milton and Freewater, 
Oregon, taps a rich fruit belt, vegetable and bay 
producing section. 

Principal Industries; Wheat growing, vege¬ 
tables, fruit, milling, harvester manufsetnring, 
vinegar, candy, concrete products, meat prod¬ 
ucts, creamery and dairy products, brick and 
lumber products. 

Manufacturing Establishments: 40. Leading 
firms, Harris Mfg. Co., Walla Walla Meat aud 
Cold Storage Co., Walla Walla Valley Dairy¬ 
men's Assn., Walla Walla Candy Co., Walla 
Walla Vinegar Co., Walla Walla Iron Works, 
Walla Walla Construction lk>.. Eureka Flour 
Mills, Whitehouae Crawford Co., Walla Walla 
Lumber Co. and Walla Walla Mill Co. 

Annual output, $4,250,000. 

Special Information: Walla Walla Is location 
for Whitman College with more than 600 stu¬ 
dents. While at College Place, Just two miles 
west, is locaU'd the Walla Walla College, a 
Seventh Day Adventist School, from which 
pupils are drawn from ail parts of the world. 
Walla Walla shipped following totals last year; 
Wheat, $8.5(X),0()0: orchard and vegetable pro<l- 
ucts, $1,.500.000; alfalfa, $.350,000; dairy piXKl- 
ncts, $,500,000. 

Residential Features: Private homes predomi¬ 
nate, large percentage owned. Only 5 apartment 
houses In entire city. City has to the west 
large section of orchard' and garden tracts on 
which are located hundreds of mo<Iern homes 
with electric lights, telephones, artesian water 
and other conveniences. 

Retail Shopping Section: 12 blocks on Main 
St., 8 blocks on Alder St., with interaecting 
streets. City has ten neigbbortiood grocery 
stores. 

Trading Area: Radius of 35 miles. Excellent 
patronage because of hard surfaced roads, ex¬ 
cellent bus, interurban and train service. In¬ 
cludes Paaix), Pomeroy, Waltsbnrg, Dayton. 
Prescott, in Washington. Milton, Freewater, 
Weston, Adams, Athens, Pendleton and Uma¬ 
pine in Oregon. 

■Wholesale Houses; Groceries, 2; Heats, 1; 
Fruits, 4; Hardware, 1; Dry Goods, 2; Miscel¬ 
laneous Lines, Cigars 2, Candy 1. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, 13; commercial auto, agencies, 8: automo¬ 
bile accessories, 5; automobile tire agencies, 8; 
bakers, 7; cigar stores and stands (including 
hotels), 18; confectioners (Including hotel 
stands), 10; dressmakers, 5; druggists, 8; dry 
goods, 6; department stores, 10; electrical sup¬ 
plies, 4; florists, 4: furniture, 6; garages (piiit- 
lic), 20; grocers, 37; hardware, 2; Jewelry, 6; 
meat markets, 1(): men’s furnishings, 10; men's 
clothing, 10; merchant tailors, 6; milliners, 4; 
opticians, 6; photographers, 4; pianos (and mis¬ 
cellaneous musical Instruments), 2: radio sup¬ 
plies, 4; restaurants (Inclnding hotels), 15; 
shoes, 6; sporting goods, .3; stationers, 2: wo¬ 
men’s apparel. 6. 

WENATCHEE, WASH. 
1920 Population, 6,324; 1924, 10,000. 

City and Suburban Estimate, 32.(XX). 

Native Whites, 85%; Negroes, 2%; Foreign 
Born, 13%; Industrial Workers, 20%; English 
Reading, 97%; Families, 2,400. 

Schools: Public Grade, 6; High, 1; Number 
of Pupils, 2,991. , 

Churches; Baptist, 1; Christian Science, 1; 
Episcopal, 1; Meth^ist, 1; Preshyterian, 1; 
Roman ratholle, 1; Miscellaneous, 10. 

Banks; National, 1; State, 3: Total Resources, 
6.307,239.67; Ravings Bank Deposits Total, $1,- 
205,607.73. 

Theatres: I.egttlmate, 1; Moving Pictures. 2; 
Burlesque, 1: Miscellaneous (Auditoriums, etc.), 
3. Total number of seats, 2,900. 

Location: At the Junction of Columbia and 
Wenatchee Rivers on the matn line of Great 
Northern Ry., midway between Rpokane and 
Seattle, 175 miles from both. Two branch lines 
terminating at Wenatchee make It the shipping 
point for ail of north central Washington, con¬ 
sisting of 4 counties. 

Principal Industries; Floor milling, manufac¬ 
turing of fruit boxes, orchard appliances, spray 
materials and lumber mills. One of the largest 
ice plants in the Pacific Northwest. Two 
nationally advertised fruit products. 

Manufacturing Establishments: 12. Leading 
firms. Pine Box Mfrs. Assn., Wenatchee Rex 
Spray Go., T.iberty Orchards, mannfactnrers of 
of aplets, Shepard Fruit Pr^uefs Go., Wenat¬ 
chee Milling Go. 

Annual output, $6,600,000. 

Special Information; One of largest apple 
shipping points in the world, 19,000 carloads in 
1923. One motor vehicle for every 3 person* in 
Chelan County. 

Residential Features: 90% of the homes are 
modern, and 95% have electric light or gas con¬ 
nections and rnnning water. Private home* 
predominate. On the outskirts of the city are 
many 5 and 10 acre orchard home tracts. 
Average home value $3,500. 

Retail Shopping Section: Extends (ram Wenat¬ 
chee Ave. west to Chelan Ave. 3 blocks, south 
on Wenatchee Ave., Chelan Ave., Mission St., .3 
parallel streets, for a distance of 8 blocks. 

Trading Area: Rlx miles sontb to the monn- 
talns, 50 miles east to Enphrata, 28 mites west 
to Leavenworth, 112 miles north to the Canadian 
border. 

■Whc’e'ale Houses: Grocc-ies. 1: Meats. S; 

Fruits, 2; Miscellaneous Lines. Auto. Anri- 
sories 2. 

Mumbar of Betail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agee- 
cles, 11; commercial auto, agencies, 4; antoma- 
blle accessories, 3; automobile tire agencies. 7; 
bakers. 6; cigar stores and stands (Incladlng 
hotels), 6; confectioners (Inclnding h<M*l 
stands), 8; delicatessen, 3; druggists, 7; dry 
goods, 6; department stores, 2; electrical sup¬ 
plies, 2; florists, 2; furniture, 4; garages (pub¬ 
lic), 14; grocers, 25; hardware, 3; Jewelry, 5; 
meat markts, 10; men’s furnishings, 12; men's 
clothing, 6; merchant tailors, 2; milliners, 7; 
opticians, 4; ptiotographers, 3; pianos (and mis¬ 
cellaneous musical instruments), 5; radio sup¬ 
plies, 3; restaurants (including hotels), 9; shoes. 
9; sporting goods, 3; statlonera, 2; women's sp’ 
parel, 9. 

YAKIMA, WASH. 
1920 Population, 18,539. 

City and Suburban Estimate, 28,000. 

Native Whites, 88%; Negroes, 1.5%; Foreign 
Bora, 10.6%; Industrial Workers, 9.8%; heavy 
agricultural percentage; English Reading, 95%; 
Families, 4,418. 

Schools: Public Grade, 10: High, 1; Junior 
High, 1; I’arocbial, 5; Numlwr of Pupils, 4,966. 

Churches: Baptist. 3; Ghrlstian Science, 1; 
Gongregational. 1; EplHcopal, 1; Methodist, 3; 
Presbyterian, 2; Roman Catholic, 2: Miscellane¬ 
ous, 22. 

Banks: National, 5; State, 3; Total Resource*. 
$11,487,233.20; Savings Bank Deposits Tot*!. 
$5,.540,.507.91. 

Theatres; I-egltimate, 1; Moving Pictures. 2; 
Vaudeville, 1; Miscellaneous (Auditoriums, etc.), 
2. Total number of seats, 8,000. 

Location: On main line Nor. Pae. Ry., branch 
of U. P. and Takima Valley Trans. Co. (elec.). 
Two latter reach all leading fruit sections near 
city and branches extend to productive Nache* 
and Moxee valleys. Eleven bus lines to all 
towns within 60 miles, and auto freight line to 
ail leading communities in county. 

Principal Industries: Fruit products, lumber, 
boxes and woodwork, meat products, flour and 
cereals. Iron and structural steel, bakeries, ire, 
fruit harvesting machinery, candy, dairy prod¬ 
ucts, auto tops, bodies and woodworking, print¬ 
ing, cement products, tents and awnings. 

Annual output, $8,220. Payroll, $2,327,4(Xi. 

Manufacturing Establishments; 68. Leading 
firms. Cascade Lumber Co., Libby, McNeil,ft 
Libby, California Fruit Parking Co., Washington 
Dehydrator, Yakima Rash and Box Co., Takims 
Candy Co., Jones Bros. Vinegar Co., Yakima 
Fruit Products Go., Miller Fruit Mills, Yakini* 
Geinent Products Co., Granger Clay PrtsIncI* 
Go., Gibson Packing Co., Fruit Appliance Co., 
Utah-Idaho Rugar Co. 

Special Information; Metrotiolls of southeastern 
Washington. On Yellowstone Trail and Inland 
Empire Highway. 110 mile* paved roads la 
county. Wholesale center for large are*. Sixth 
county In U. 8. in value of agricultural prod¬ 
ucts. nearly $40,000,000 annually. Gateway to 
Mt. Rsnier, 75 miles, and Mt. Adams, 64 miles. 
Diverging point for tourist travel. More than 
14,000 auto licenses in connty. 

Residential Features; Mostly 3 to 8 remm 
dwellings, small sections near Cascade Mill and 
canning plant occupied by employees’ cottages, 
Reveral modern apartment houses. Fine resi¬ 
dences along Nachea Ave. and old part of city, 
and many modern homes on high land In west¬ 
ern section, ranging in value from $5,000 to 
$25,000. 

Retail Shopping Section; Extends for 1.3 lilocks 
on Yakima Ave. aud for 1 block on either side 
on Front, First, Recond and Third fits., also for 
3 blocks on Chestnut St. and A Rt., paralleling 
Yakima Ave. Five outlying business sections of 
2 to 10 stores each. 

Trading Area: Extends 8 miles north, 32 miles 
northwest, 21 miles went, 35 miles southwest, (tO 
miles southeast, and 10 miles east. 

Wholesale Houses; Groceries, 2; hfeats. 1; 
Fruits 50; Hardware, 1; Miscellaneous Line*. 
Plumbing 1. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger antomolille agen¬ 
cies, 25; commercial auto, agencies. 5; antomo- 
blle accessories, 40; automobile tire agencies, 48; 
bakers, 9: cigar stores and stands (Including 
hotels), 30; confectioners (including hotel 
stands), 45; delicatessen, 12; dressmakers. 20; 
druggists, 14: dry goods, 12: department stores, 
5; electrical supplies, 9; florists, 5: fruits. 2: 
furniture. 0; furriers, 2; garages (public), 7; 
grocers, 175; hardware, 5; Jewelry, 8; meat mar¬ 
kets, 17; men’s furnishings, 11; merchant tailors. 
10; milliners, 8: opticians, 4; photographers, 7: 
pianos (and miscellaneous musical instruments). 
6; radio supplies, 11; restaurants (Including 
hotels), 110; shoes, l(; sporting goods. 9: sta¬ 
tioner*. 4; women’s apparel, 17. 

EDITOR & PUBLISHER 
INTERNATIONAL YEAR BOOK 

Can he found on every newspaper 
publisher's desk throughout the 
entire year. 
—Th4a M why Equipment Manufne- 
turers and Syndicates use striking 
Advertisements. 

The Year Book is the market place 
for etpiipment and features 
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BLUEFIELD, W. VA. 
ItM PopuUUon, IS,282; 1984, eat. 22,000. 

Cit7 amd SuVorban Eatlmata, 30,000. 
HaliTt Whltaa, 80.4%; Hacroaa, IT.8%; Por- 

•i(ii Born, 1.8%; Indaotrial Workan, 8.6%; 
EnfUih Baadinc, 86%; FamiUaa, 3,300. 

BchooU: Public Grade, 8 White, 4 Colored; 
High, 1; Number of Puplla, 4,142. 

dlataace of 10 aqnarea. There are two outlplng 
buolneaa aectlona and aereral email neighbor¬ 
hood aectloaa with amall ahopa. 

Trading Area: 100 mtlea north, south and 
east, SO miles west. 

Wholesala Houses: Groceries, 4; Heats, 5; 
Truita, 6; Hardwsre, 6; Drj Goods, 4; Uis- 
cellaneous lines. Hilling, 8; Shoes, 2; Conf., 1. 

Humber of Betall Outlets for Hationally Ad- 

Churahaa: Baptlat, 3; Eplaco,al, 1; Methodtat. nS' 
Brian, 2; Hebrew, 1; Roman CathoUc. ' bake™, I; Presbyterian, 

1; Christian, 1; Uiscellaneoua, 2. eluding hotels), 16: confectioaers (Including 
hotel stands), 10; delicatessen, 4; dressmakers. 

Banks: National, 3; State, 2; Total Resources, 3j druggists, 43; dry goods, 10; department 
$13,267,000; Sarings Dcpoalta Total, $2,456,000. ntores, 10; electrical supplies, 8; florists, 4; 
1915 Bank DeposiU Total were $2,226,000, and frulU, 20: furniture. 7: furriera, 2; garages 
Toial Resonrees, $3,073,000. (public), 30: grocers. 250; hardware, 23; Jew- 

Theatres: Legitimate, 1; Moving Pictures, 2; elry, 10; meat markets, 20; men's furnishing. 
Total number of seats, 2,700. 11; men’s clothing, 11; merchant tailors, 13; 

Location: Southernmost point. West Virginia, milliners. 8; opticians, 6; photographara, 12; 
on southeastern border. 360 miles west or Nor- Pl«nos (and miscellaneous musical instrumenta), 
folk. Virginia; 321 miles east of Cincinnati, "dlo supplies. 16: restaurants (Including 
Ohio; 314 miles east of ColombuSo Ohio. Served hoteU), 25; sboet. 15; sportlnip goodi, 5; 
by Norfolk and Western Railroad. Through stationers. 6; women s apparel, 10. 
service hy bus to Welch, W. Va.; Bristol, Tenn 
and Hinton, W. Va. Dally electric line connec¬ 
tion, 30 minute service to Princeton, the county 
seat, and connection with Virginian Railway. 
Bus connects with G. A O. Railway at Hinton, 
W. Va. 

Principal Industries: Division shops, Norfolk 
and Western Railway, mine and car foundries, 
ind machine shops; three woodworking plants. 
Sour mill, two armature plants, ice cream manii- 
(aetnrlng, two printing and engraving plants. 

See cclunans 3 and 4 

CLARKSBURG, W. VA. 
1920 PopuUUon. 27.8C9. 
City and Suburban Estimate, 80,000 within 

18 mile limit. 
_____ ^_ Native Whitos, 88.5%; Negroes, 4.5%; Toreign 

Tctai value year^ output of fairies asU- Born, 7%; Industrial Workers, 23%; Families, 
mated at $2,500,000. 0.453. 

Special Information: Altitude, 2,557 feet. De- ,.*'■ 
llgh^I summer climate; located on two lakes ^'““ber of I uplls, 7,000. 
to Florida Highways. Strategic point for auto. Churches: Baptist, 2: Christian Science. 1; 
tourist to visit Appalachians, the garden spot of Congregational, 1; Bpiseopal, 1; Hebrew, 1; 
the east. Nearest city of consequence to resort Uetliodlst. 21; Presbyterian, 2; Roman Catholic, 
district of the Virginias. Trading center for 5; Miscellaneous. 26. 
Pocahontas coalflelds, both retail and wholesale. Banks; Nutionat, 3: State. 5; Total Resources, 

Basidential Features: Mostly’ one-family $20.000,(X)0; Savings Bank Deposits Total, $10,- 
homea, no tenements. High percentage home 100,(KK). 
owners. Theatres: Legitimate, 2; Moving Pictures, 6: 

Retail Shopping Section: Five blocks from Vaudeville, 2: Miscellaneous (Auditoriums, 
railway station, west on Princeton avenue. Two etc.), 3. Total number of seats, 7,700. 
blocks on Bluefleld avenue and two blocks on Location: On main line of B. A O., 276 miles 
mand and Federal streets running south from Cincinnati aud 276 miles west of 
Princeton avenue. Washington. Brunch lines radiate In all dlrec- 

Trading Area: Extends .50 miles west, 12 miles tions: The W. Va. Short Line operating to 
east. Trading population, 210,000. All con- Wheeling and west, the W. Va. A Pittsburgh 
nected by bus lines, Intemrban lines and im- branch to Richwood, Charleston and points 
proved state roads. 

Wholesale Houses: Auto Acessories, 1; Groc. 
south, while the Monongahela R. R. branch 
gives direct connection to Pittsburgh and the 

cries, 3; Confectionery, 2; Meats. 3; Fruits. 2: n«t*b and west. The Monongahela. West Penn 
Hardware. 8; Mine and Mill Supplies, 3; Bot- Public Service Co., also operates a pass, and 

frt. service over 65 miles of interurban lines 
to Fairmont, Weston and intermediate points 
with its terminal at Clarksburg. Bus service 

tied Soft Drinks, 1; Miscellaneous, 3. 

Number of Retail Outlets for Nationally Ad 
vsrtised Products: Passenger automobile agen- ___ 
cles. 19; commercial autos., 7; automobile acces- adjoining towns, 
sorles, 22; automobile tire agencies, JIS: bak- Principal Industries: Coal, oil, gas, glass, 
erles, 4: cigar stores and stands (Including pottery, tin plate, carbon electrodes, tin cans, 
hotels), 25; delicatessen. 1; dressmakers, 11; glass moulds, caskets, toy marbles, boxes, 
druggists, 11 white, 1 colored; dry goods, 6: de- macaroni, sine s|«Iter, brick, tile machinery, 
partment stores, 4; electrical supplies, 2; flor- glass novelties, tables, kitchen cabinets, porcii 
ists, 3; fruit stores, 4; furniture, 6; garages swings. 
(public), 12: groceries, 44; hardware, 4; Manufacturing EstabUshmenta: 25; Leading 
jewelry, 7; meat markets. 13; men’s furnish- Weirton Steel Co., D. B. McNicol Pottery 
Ings, 16; men’s clothing. 15; merchant tailors, co.. National Carbon Co., Grasselll Cbem. Co., 
5; milliners. 0; opticians. 2; photesrraphers. 3; „wcns Bottle Co., Hasel Atlas Glass Co., 
pianos (and mlscel’anenns mitslcal Inslriitnenla). Thatcher Mfg. Co.. Akro-Agate Co., Phelps Can 
3; ladio stipplles, 1; restaurants (Including Pittsburgh Plate Glass Co., Lafayette 
iotels), 30 
tinners, ,1; 

shoes, 13: sporting goods, 4: 
omen's apparel, in. 

Glass Co., Clarksburg Glass Co., Rolland Glass 
Co., r.ang A Crist Box and Lumber Co.. Inter¬ 
state Window Glass Co.. West Virginia Maca¬ 
roni Co., Imperial Ice Cream Co. 

Annual output valued, $10,000,(X)0. 

.. . . . Coal la also a big industry In Clarksburg. 
*JhIy 1, 1924, est., value of coal produced In the Clarkshurg 

district annually is $14,000,000. In the nortliern 
West Va. district of which Clarksburg la the 

CHARLESTON, W. VA. 

47.306 ) 

City and Suburban Estimate, 110.000. 
Native 'Whites. 83.5%: Negroes, 11%,: Foreign headquarters. $87,500,000 Is Invested In coal 

Born. 5.5%: English Reading, 85%.; Families, properties and equipment, 28,500 men employes 
10.000. *6 fokl mines. 

Schools: Pnbllc Grade. 23: High, 1; Junior Rssidentlal Features: Majority one and two 
High. 3; Parochial, 2: Numlwr of Pupils, 10.010. "‘or/ houses, numerous workmen’s houses. 

m. —t. .. .. A . ..L , a , « Several very fine residential sections where 
»»0,000 to $50,000 are located. 

Episcopal. 2: Hebrew, 2; Methodist. 7: Presby- 
terian. 4; Roman Catholic, 2: Mls<ellaneous, 85. BoUU Shopping Section: Extends for 10 blocks 

«i 4. «,v ax . gsa a. gv a. a n Oil MhId St. flDcl tbout 8 blockfi on Pike St., 
"‘"o’ «I»® 5 blocks on side streets crossing these 

Total, main atreets. Almost in the center of this trad¬ 
ing area Is an Interurban electric station. $9,853,774.73 

Theatres: I,egitimate, 1; Moving Pictures, 10 
Vaudeville. 

which line stretches out aver a trading area for 
Miscellaneons (Auditoriums, 25 miles in several directions. Five outlying 

etc.), 4. Total nnmlier of seats. 10,000. 

Location: At confluence of Great Kanawha 
sad Elk Rivers, with two-thirds of the popiila 

retail sections where are located small stores. 
Trading Area; Extends within a radius of 50 

miles and includes proaperons mfg., mining and 
thm and three-fourths of the area of state farming territory. Trolley lines, bus lines and 
within a radius of 100 miles. C. A O.. N. T. C., railroads provide adequate transportation facilt- 
B. A O., K. A W. Va. and Virginian By. ties for the 150,000 people In the Clarksburg 
Steamboats to Ohio River. Bus service to trading district. 
eastern and western points of the state. 'WhoUsalo Houses: Orocerles, 6; Meats. 4. 

Principal Industries: Steel plants, chemical Fruits, 3; Hardware, 1; Dry Goods, 2; Mis- 
piants, metal working plarts. electrical plants, cellaneous Lines, Shoes, 1; Confectionery, 
glass plants, brick and. r.sy, oil and gas and 2; Drugs. 1; Ice Cream, 1. 
coal, paper and pulp plants, milling plants. Number of Retill Outlets for NatlonaUy Ad- 

Manufacturing Establishments; 71; Leading vertised Products: Passenger automobile agen 
Arms: Libby-Owens Glass plant, Owens Bottle cles, 25; commercial auto, agencies. 6; aiitomo- 
Co., Kelley Ax and Tool Co., Ward Boiler bile accessories, 15; automobile tire agencies. 
Works, Kanawha Mfg. Co., Morgan Lumber A 10; bakers, 6; cigar stores and stands (Includ- 
Mfg. Co. Jag hotels), 12; confectioners (Including hotel 

Annual output; $16,434,264. stands). 28: delicatessen. 4; dressmakers. ’20; 
w A, , ..A .A_, A druggists, 25; dry goods, 12: department stores, 
Residontial Features: bomea pre- „ „eotricsl supplies, 10; floristi. 3: fruits. 10: 

^mlnate. Quite a few big apartment ^uses. ,„rn,t„„, m; furriers. 2: garages (public. 16; 
No tenements. Restricted residence section In ^^rs. 200; hardware. 12: Jewelry. 11; meat 
siourba. markets, 15: men’s furnishing. 15; men cloth- 

Rstail Bhopping Section: Extends from Elk Ing, 12; merchant tailors, 10; milliners. 12; 
River to Broad 8t., about 10 squares, and from opticians, 10; photographers, 7; pianos (and 
Kanawha River to the hill, about 10 squares, miscellaneous musical instruments), 5: radio 
aad 20 squares up Washington and 20 squares supplies. 6; restaurants (including hotels), 85; 
down Cbarlestowii St., which is a part of Wash- shoes, 12: sporting goods, 3; stationers, 3; 

ingtnn St. It extends down Virginia 8t. for awoman’s apparel, 16. 
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West Virginia 
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WEST VIRGINIA (Con*t) | 

ELKINS, W. VA. 
laao PopnUtion, 6.T88. 
City and Suburban Eitimata, 9,BBS, Inclndins 

Laadtrille dlatrict. 
VatiTB Wbitai, 90%; HacroM, 4%; Forelcn 

Bam, 6%; Encliib Baading, 90%; Familial, 
2,000, includea Leadarille dlatrict. 

BobooU: Public Grade, 3; High, 1; Parochial, 
1; Number of Puplla, 2,300. 

Ohurchai: Baptlat, 1; Cbrlatian Science, 1; 
Bplacopal, 1; MetUodiat, 2; Presbyterian, 1; 
Boman Catholic, 1; Uiacellaneoua, 2. 

Banks: National, 3; State, 1; ToUl Beaonrcoa, 
$4,800,000. 

Theatres; Moring Pictures, 2. Total number 
of seats, 2,000. 

Looation: Located in a beautiful valley of 
the Alleghany Mountains, Eler. 2,000 feet. The 
B. A O. and the W. M. B. B. enter the city 
in three directions. 

Principal Industries: Tanned leather, brick 
and tile, refrigerators and planing mill products, 
railroad sliops, furniture, limestone and lime¬ 
stone products. Foundry and machine products. 

Manufacturing Establishments: 12; Leading 
firms; Bishop Planing Mill, Elkins Brick Co., 
Elkins Uefrigerator Co.. narUman Lbr. Co., 
Keystone Mfg. Co., Klstler Leatlier Co.. Elkina 
Tannery, Wllkius Extract Works, Baudolph 
Planing Mill. 

Special Information: Elkins possesses natural 
advautugcs whicli up to tlie present have been 
little utilised. It la located within five miles 
of extensive coal fields near large clay deposits 
and in the midst of valuable hardwood forests. 

Besidential Features: Essentially a city of 
fine and comfortable lioines. Very few apart¬ 
ment houses, and those built are only four 
family type. Wide, well-paved streets. 

Betail Shopping Section: Extends north to 
Fourth 8t. from the river and east from the 
railroad to Ueury Ave. 

Trading Area: Wholesale houses ship within 
a radius of Tfi miles. Uelall stores do business 
within a radius of 30 miles. 

Wholesale Houses; Groceries. 5; Meats, 1; 
Fruits, 1; Uanlware. 1: Ury Goods, 3. 

Number of Betail Outlets for Nationally Ad¬ 
vertised Products: Passenger outomohile agen¬ 
cies. 22; comiiierclal auto, agencies. 0; auto¬ 
mobile accessories. S: automobile tire agencies, 
9; bakers, 2; cigar stores and stands (includ¬ 
ing hotels), 2.">; confectioners (including hotel 
stands), 10: dresRuiakers. 7; druggists, 4; dry 
goods, 5; department stores, 4; electrical sup¬ 
plies, 3: fiorists. 1: fruits, 2: furniture, f: 
garages (public). 9: grocers, 20: liardware, C; 
jewelry, 0; meat markets, 0; men's furnishing, 
4; men’s clothing, 7; merchant tailors, 3; 
milliners. 2: opticians. 2: photographers, 4; 
pianos (and miscellaneous musical iiislruiuents), 
2; radio supplies. 1: restaurants (Including 
hotels), 14; shoes, 8; sporting goods, 5; 
stationers, 4; women's apparel, 8. 

FAIRMONT, W. VA. 
1920 Population, 17,851. 
City and Suburban Eotimnto, 35,000. 
Native Whites, 8«7.: Negroes, 7%; Fordgn 

Born, 0%; I. dustrial Workers, 21%: English 
Beading, »0%; Families. 4,218. 

Bohools: Public Grade, 9; High, 2; Number of 
Pupils, 4.300. 

Churches; Baptist, 5; Christian Science, 1; 
Episcopal. 1: Hebrew. 1: Methodist, 10; Presby¬ 
terian, 2; Koman Catholic, 2; Miscellaneous, 0. 

Banks: National, 2; State. 4; Total Ueeources. 
$16,000,000. 

Theatres; Moving Pictures, 3; Vaudeville, 1. 
Total number of seats, 2,200. 

looation: On B. & O. U. K. and Monongahela 
Bailroad. 

Principal Industries: Glass bottles, fiber 
board, building and paving brick, coke and by¬ 
products, mining machinery, ammonia, coal min¬ 
ing. 

Besidential Features: Mostly one-famlly 
houses. 

Betail Shopping Section: Seven blocks on 
Main St. and scattered stores on side streets. 

Trading Area: Radius of 15 miles. 
Wholesale Houses; Groceries, 4; Meats, 1; 

Fntits, 4; Hardware, 1; Miscellaneous Lines, 
Furniture 1. Stationery 1, Confectioners 4. 

Number of Betail Outlets for Nationally Ad¬ 
vertise Products: I’assenger automobile agen¬ 
cies, 39: commercial auto, agencies, 15; automo¬ 
bile accessories, 14; automobile tire agencies, 
28; bakers, (1: cigar stores and stands (including 
hotels), 12; confectioners (Including hotel 
stands), 24; delicatessen, 2; dressmakers, 28; 
druggists, 10: dry goods, 4: department stores, 
8; electrical supplies, 3: florists, 3; fruits, 6; 
furniture, 9: furriers, 3; garages (public), 14; 
grocers, 130: hardware, 4: Jewelry, B; meat 
markets, 15; men's furnishings, 13: men’s cloth¬ 
ing, 16; merchant tailors, 4: milliners, 7; op¬ 
ticians, 2; photographers, 6; pianos (and miscel¬ 
laneous musical Instruments), 3: radio supplies, 
2; restaurants (Including hotels), 26; shoes, 11; 
sporting goods, 2; stationers, S; women's ap¬ 
parel, 7. 

GRAFTON, W. VA. 
1920 PepuUtlon, 8.517. 

City and Suburban Estimate, 15,000. 

Native Whites, 80%; Negroes, 8%; Foreign 
Bern, 11%; Industrial Workers, 75%; English 
Beading, 98%; Families, 2,500. 

Schools; Public Grade, 8; High, S; Parochial, 
1; Number of Pupils, 4,684. 

Churches: Baptist, 1; Congregational, 5; 
Episcopal, 1; Methodist, 3: Presbyterian, 1; 
Homan Catholic, 1; Miscellaneous, 8. 

Banks: National, 1; State, S; Total Besources, 
$6,508,000; Savings Bank Deposits Total, $3,- 
594,000. 

Theatres: Legitimate, 1; Moving Pictures, 8; 
Vaudeville, 1; Miscellaneous (Auditoriums, etc.), 
2. Total number of seats, 3,050. 

Location; Junction point of main B. A O. 
line between Baltimore and Cincinnati, with 
original main line B. & 0. between Baltimore 
and Wheeling, W. Va. One stem runs south 
to Elkins, W. Va., and connects with Western 
Maryland B. B. and C. A O. R. R. 

Principal Industries: B. A O. railroad shops, 
glass, lumber, earthenware and mining. 

Manufacturing establishments: 17; Leading 
firms: Hasel-Atlas Glass Co., Tygarto Valley 
Glass Co., Carr China Co., Excelsior Mantle 
Co., Curry Lumber Co., Crystal Ice Co., Im¬ 
perial Ice Cream Co., Bofner A Maysville Mining 
Machine Co. 

Special Information: Location of city makes 
it greatest distributing center in West Virginia, 
possessing railroad service unequaled by any 
city in State. On main line B. A O. from New 
York to St. Louis and Junction point for lines 
north to Pittsburgh and south to Charleston, 
W. Va. and great Kanawnha coal fields. Is 
located in the center of the great coni fields 
jf W. Va. and is county seat of Taylor County, 
having forty operating coal mines and largest 
railroad shops west of Baltimore on B. A O. 

Besidential Features; Mostly one-famlly 
houses. Citlsenship made up mostly of tlirifty 
skilled workers such as mechanics, boiler-makers, 
plumbers, glass-workers, potters and business 
men who have built a residential section that Is 
enviable to any city of its else in the state. 
Homes in city average $0,000. 

Betail Shopping Section: Is located in the 
heart of city. Extends tliree blocks entire 
length of laitrobe St. Begins at Post Office 
on Main St. and extends east to B. A 0. 
passenger station, taking in 8 blocks. All the 
lending retail stores, banks. Jewelry stores and 
theatres are situated on Main St. 

Trading A>\ia: Extends about 22 miles east, 
].'> miles South, 111 miles west and 18 miles 
nortli. Las no trolley service to these points 
but has excellent bus and passenger train 
serv*..-e. 

Wholesale Houses: Groceries, 2; Meats, 1; 
Fruits, 3; Hardware, 1; Dry Gooils, 2. 

Number of Betail Outlets lor Nationally Ad¬ 
vertised Products: I'asseiiger automobile agen¬ 
cies, 12: coiiiiiierclal auto, agencies. 3: iiuio- 
moblle accessories, 4: automobile tire agencies, 
7: bakers, 4; cigar stores and stands (includ¬ 
ing Iiotels), 11: confectioners (including hotel 
stands), 6: dressmakers. 0: druggists. 6; dry 
gooils, 5; department stores, 3: electrical sup¬ 
plies, 5: florists, 2; fruits, 14: furniture, 5; 
garages (public), 9; grwers, 57; liardware. o; 
Jewelry, 4: meat markets, 6: men's furnishing, 
9: men's clothing, 5; merchant tailors, 3; 
milliners. 0; o|itlcinns. 4: photographers, 3; 
pianos (and miscellaneous musical Instruments), 
3; radio supplies, 2: restaurants, (including 
hotels), 9: slioes, 4; sporting goods, 1; 
stationers, 5; women's apparel, 7. 

HUNTINGTON, W. VA. 
1920 Population. 56.208. 

City and Suburban Estimate, 75,000. 

Native Whites, 89.1%: Negroes, 7.6%; 
Foreign Bom. 3.3%; Industrial Workers. 30%; 
English Beading, 98%; Families. 13.000. 

Schools; Public Grade, 18: High. 2; Junior 
High, 6: Parochial, 2; Number of Pupils, 17,690. 

Churches: Baptist, 13; Cliristian Science, 3; 
Congregational, 1; Episcopal, 1: Hebrew, 2; 
Metliodlst. 17; Presbyterian, 3; Roman Catholic, 
1; Miscellaneous, 19. 

Backs: National, 2; State, 1; 0 independent 
banks; Total Resources, $28,803,016.92. 

Theatres; Legitimate, 1; Moving Pictures, 9; 
Vaudeville, 1: Miscellaneous (Auditoriums, etc.), 
9. Total number of seats, 21.620. 

Location; On the Ohio River 300 miles west 
of Pittsburgh. B. A O., C. A O., Virginian and 
N. A W. Excellent traction and bus servk-e 
to sunthern part of Ohio, northwestern part of 
Ky. and southwestern part of W. Va. 

Principal Industries; Products of iron, glass, 
clay and wood. 

Manufacturing Establishments; 125: Lending 
firms: C. A U. Ry. Co., liiteruatlonal Nickel Co., 
West Va. Glass Mfg. Co., Wnsliington Mfg. 
Co., American Thermos Bottle Co., Huntington 
Tumbler Co., Nntioual Window Glass Mfg, Co., 
MInter Homes fkirp., Perry-Norvell Co., H. R. 
Wyllle China Co., West Va. Rail Co., Nlcliolson- 
Kendle Fura. Co., Penn Table Co., Armstrong 
Mfg. Co. 

Special Information; Location of the city 
makes it the meeting place of southwestern 
Virginia and eastern Kentucky outlets for coal. 
An Ideal location for the production and dis¬ 
tribution of anything which iron, steel, wood, 
clay, raw material enter into. 

Besidential Features; Many workmen's homes 
available, both for rent and to be purchased 
at reasonable rental and purchase costs. Many 
handsome homes on the hills surrounding the 
city. 

Betail Shopping Section: Extends from 3rd 
Ave. sonth for 4 blocks and from 12th St. 
west, 4 blocks. West Huntington has its shop¬ 
ping district and 20th St. and East Huntington 
as well. 

Trading Area: 20 miles west, 10 miles east 
on the Ohio River., 75 miles back Into coal 
mining district. 

Wholesale Houses: Groceries, 8; Meats, 4; 
fruits, 8; hardware, 6; dry goods, 5. 

Number ef Betail Outlets for Natieually Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, 66; commercial auto, agencies, 4; auto¬ 
mobile accessories, 29; automobile tire agen¬ 
cies, 26; bakers, 16; cigar stores and stands 
Including hotels), 16: confectioners (including 
hotel stands), 65; delicatessen, 1; dressmakers, 
26; druggists, 40; dry goods, 11; department 
stores, 23; electrical supplies, 10; florists, 9; 
fruits, 5; furniture, 26; furriers, 2; garages 
(public), 54; grocers, 4M; hardware, 16; Jew¬ 
elry, 14; meat markets, 23; men's famishing, 
16; merchant tailors, 2; milliners, 10; opticians, 
3; photographers, 19; pianos (and miscellaneous 
musical instruments), 14; radio supplies, 6; 
restaurants (including hotels), 130; shoes, 17; 
sporting goods, 5; stationers, 8; women's ap¬ 
parel, 25. 

KEYSER, W. VA. 
1920 Population, 6,003. 

City and Suburban Estimate, 8,100. 
Native Whites, 93%; Negroes, 5%; Foreign 

Bom, 2%; Industrial Workers, 28%; F-ngH«l» 
Beading, 94%; Families, 1,361, 

Schools; 6; Number of Pupils, 1,169. 

Churches: 4. 

Banks: 3; Total Resonrees, $3,100,000. 

Theatres: 2; Total number of seats, 1,125. 

Residential Features: One family bouses, 

Betail Shopping Section: Three blocks center 
of town. 

Trading Area: Ten miles. 
Number of Retail Outlets for Nationally Ad¬ 

vertised Products: Pusseuger automobile agen¬ 
cies, IS; commercial auto, agencies, 6; autonio- 
hile accessories, 8; automobile tire agencies, 11; 
bakers, 1; cigar stores and stands (Including 
hotels), 2; confectioners (including hotel 
stands), 3; dressmakers, 15; druggists, 4; dry 
g<sMls, 8; department stores, 2; electrical sup¬ 
plies, 2; florists, 1; fruits, 1; furniture, 3; 
garages (public), 9; grocers, 50; hardware. 4; 
Jewelry, 3; meat markets, 6; men's furnishings, 
3; men's clotlilng. 3; merchant tailors, 3; 
milliners, 4; opticians, 2; pliotogra pliers, 2; 
pianos (and miscellaneous musical instruments), 
1; radio supplies, I; restaurants (including 
hotels). T: slioes. 2: sporting goods, 2; stationers, 
1; women's apparel, 4. 

MARTINSBURG, W. VA. 
1920 Population. 12.515. 

City and Suburban Estimate, 35,000. 

Native Whites, 88%; Negroes, 8%; Foreign 
Bom, 4%; Industrial Workers, 25%; English 
Beading, 95%; Families, 2,846. 

Schools; Public Grade, 6; High, 1; Parochial, 
1; Number of Pupils, 2.400. 

Churches; Baptist, 4: Methodist, 3: Presby¬ 
terian, 1; Roman Catholic, 1; Miscellanecus, 8. 

Banks; National, 2; State, 4; Total Besources, 
$7,000,000. 

Theatres: Legitimate, 1; Moving Pictures, 1; 
Vaudeville, 1. Total number of seats, 1,800. 

Location; 75 miles from Washington on B. A 
O. and Pennsylvania Railroads. 

Principal Industries: Flour, carriages and 
wagons, woollens, limber, knit goods, canning, 
quarrying, textile, car shops. 

Manufacturing Establishments; 48. 

Total value of yearly output of factories esti¬ 
mated at $12.27.’).000. 

Special Information; 300,000 barrels of apples 
are shipped yearly. 

Residential Features: One-famlly houses. 
Betail Shopping Section: Total of about two 

miles on King, gueen. Burke and Martin Sts., 
and several good neifthborliood sections. 

Trading Area: Radius of about 25 miles. 

Wholesale Houses: Groceries, 2; Fruits, 1; 
Miscellaneous I.lnes, Tobacco 2. 

Number of Betail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, 24: commercial auto, agencies, 14; aulom.i- 
bile accessories, 19: automobile tire agencies, 
28; bakers, 4; clear stores and stands (including 
hotels), 8; confectioners (including hotel 
stands), 12; delleatessen. 2: dressmakers. 6; 
druggists, 8: dry goods, 11; department stores, 
3; electrical supplies, 3; florists, 2; fruits, 5; 

fnmltnre, 5; farriers, 2; garages (pubUe), 
16; grocers, 83; hardware. 4; Jewelry, 
3; meat markets, 17; men's furnishings, 9; 
men's clothing, 8; merchant tailors, 4; mil¬ 
liners, 6: opticians, 2; photographer*, 8; planes 
(and mlscellaneons mnsical Instruments), 2; 
radio supplies, 2; restaurants (including hotels), 
10; shoes, 9; sporting goods, 1; stationers. 8; 
women's apparel, 9. 

MORGANTOWN, W. VA. 
1980 PopuUtion, 12.117. 
City and Suburban Estimate, 1924, 21,000; 

City, 14,000; Suburban, 7,000. 

Native Whites, 87%; Nagroes, 6%; Forelga 
Bora, 7%; Industrial Workers, 45%; EngUih 
Bsadlng, 92%; FamiUsa, 6,800. 

Schools: Public Grade, 9 White; High, 1 
White; Junior High, 1; Parochial, 1; Nnmher 
of Pupils, 3,571 White; 72 Colored. 

Churches: Baptist, 1; Christian Science, 1; 
Epi-Rcopal, 1; Hebrew, 1; Methodist, 2; Pres¬ 
byterian, 1; Roman Catholic, 1; Miscellan¬ 
eous, 6, 

Banks: National, 1; State, 5; Total Resenrees, 
$12,405,659.10; Savings Bank Deposits Total, 
$4,032,782.70. 

Theatres; I.egltimste, 2; Moving Pictures, 4 
inc. leg.; Vaudeville. 1; Burlesque, 1; Total 
number of seats, 5,368. 

Looation: Baltimore A Ohio and L. E. A M. 
(Monongahela—owned by Penna.) Railroads. 
Munungaliela river navigable and used for 
freighting. Auto bus routes l>elng laid oat 
and with Increase in permanent road constrnc- 
tion will rapidly increase in use snd numbers. 

Principal Industries: Coal mining, glass fac- 
torbs, account traustiortatton, natural gas, coal, 
glass, sand, and shale. City is destined to be¬ 
come manufacturing center. 

Manufacturing Establishments: Lending firms; 
MIhkIshIppI Glass Co.. Eciiiiuiiiy Glass Co., Seneca 
Glass Co., Beantuunt Glass Co.. Pressed Prtzm 
Glass Co., Amcrii-an Sheet Tin Plate Co., Chris- 
man Machine A Foundry Co. 

Total value of yearly output of factoriee es¬ 
timated at: $10,000,000. 

Special Information; Natural gas. Millions 
of tons of coal. Ball and river transportation. 

Besidential Features: Mostly two story. 
Brick is premodiiialing in construction. Four 
outlying sections of frame working men's homes. 
Many apartments In business section. Mostly 
over business lioiises. W. V. University adds 
greatly to city as a home city. 

Retail Shopping Section; High gtreet, 5 
blocks; University avenue. IVi blocks; Pleasant 
street, 2 lilocks; Walnut street, 2 blocks; 
Siirure street, 1 hloek. HIgli-UnIversity-Siwuce 
parallel each otlier; Walnut and Pleasant 
paralb I each other. 

Trading Area: 10 miles south, 13 miles north, 
east and west. 

Wholesale Houtei: Groceries. 2; Meats, 2; 
Fruits, 2; Hardware, 1; Mlscellaneoae Lines; 
Candy, 2: Bottling, 2. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger autouiuldle agen¬ 
cies, 18; commercial auto, agencies, 10; automo 
Idle accessories, 31; sutoiuolille tire agencies, 
33; bakers, 10: cigar stores and stands tinelnd- 
ing botels), 35; confectioners 12, drngglsts, 
11; dry goods, 6; department stores, 
4; electrical supplies, 8; florists, 3; fruits, 14; 
furniture, 5: furrier. 1; garages (public), 14; 
grm-ers, 67; hardware. 5; Jewelry, 6: meat 
market!, 40; men's fnriilsliings, 5: men's cloth¬ 
ing, 14; inercliant tailors, 8; milliners, 6: 
optleians, 4; pliotugrapliers, 3; pianos (and nils- 
cellaneous mnsicsl instruments), 3; radio sup¬ 
plies. 7: restaurants tliicliidiug botels), 17; 
sporting goods, 4; stationers, 2; specialties not 
above Hated, 4. 

PARKERSBURG, W. VA. 
1920 Popnlation, 20.069. 

City and Surburban Estimate, 40.000. 

Native Whites. 91%: Negroei, 4%; Foreign 
Born, 2%; English Beading, 98%; Families. 
6,000. 

Schools: Public Grade. 13; High, 2; Junior 
High, 1; Parochial, 3; Number of Pupils, 5,727. 

Churches: Baptist, 7; Christian Science. 1: 

Parkersburg is the trading center 
of a prosperous section including 
nine counties in West Virginia. 

“A Seven Day Morning Paper'* 

covers the field with a 
comprehensive circulation 

Eastern Representative: 

MacQnoid Agency 
103 Park Avenue 
New York City 

Western Representative: 

I. S. Wallis & Son 
First National Bank Bldg. 

Chicago, 111. 
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Mfcopal, 3; Hebrew, 1; Metbodlat, 16; Prea- 
2; Komau CaUtoUc, 2; Uiscellan* 

oa. 10- 
gtaka; National, 4; State, 4; Total Bcaonrcea, 

flt.OOO.UOO; SaTlnga Bank Depoalts Total, $5,- 
«i!742.14. 

Ikaatrea: LcKltlmate, 1; Iforlng Plctnrea, 4; 
Ttaderille. 1: Uiacellaneoua (Anditorlnma, 
lie.), 2. Total number ot aeata, 0,400. 

lieation; At tbe Junction of tbe Ohio and 
Uttle Kanawha Blvera. Two main llnea, B. A 
0 and Little Kanawha B. B. Boat linen to 
ill porta of the Ohio. Connecta with C. A O. 
It Buntington and Penna. System at Marietta. 

principal Induitries: Iron and steel, Insulating 
lltnt, Vitrollte Co., glass works, oil well sup- 
lUis, refinery, porcelain, electrical plant, shovel 
asnafacturing company, manufaclnre and dis- 
tiibator of oil well supplies. 

Bsnnfacturing Establishments: 127; Leading 
Irsia; Parkersburg Steel Corp., Baldwin Tool 
Works, (ieneral Porcelain Co., Vitrolite Ufg. 
Oo., Donovan Boiler Works, Parkersburg Big A 
leel. Chair Co., Standard Oil Co., Seward Wire 
Co., Graliam-Itumgardner Shoe Co. 

Ipocial Information: Parkersburg is Ideally 
Israted for both steam and water transportation, 
ilio center of a network of improved pikes for 
Botor transportation. 

Kosidential Features: Practically all private 
komes. Few ideal apartment houses. No 
tesements. Large percentage owned. Homes 
Is nnrestricted section average $7,000. 

Bstail Shopping Section: From Second St. 
ntendliig six blocks north on Market and 
IsUtna Sts. with cross street about fonr blocks 
ctrb. East on 7th St. fur 12 blocks. Local 
basincss section tor several blocks on St. Mary 
Are., North End and South Side. Usual local 
irocera and confectioners. 

Trading Area: Parkersburg has a steady 
drawing trade of 25 miles in every direction 
eltb scattered trade up to 50 miles up Little 
Kanawlia lliver. 

Wholesale Houses; Groceries, 6; Meats, 3; 
rroits. 3; Hardware, 3; Dry Goods, 2; Mis- 
rtllaneous Lines. Fuel, 2; Auto Supplies, 3. 

Xnmber of Betail Outlets for Nationally Ad- 
Tsrtised Products: Passenger automobile agen- 
lies, 22: commercial auto, agencies, 3; auto- 
■obile accessories, 8; automobile tire agencies, 
(; baiters, 6: cigar stores and stands (includ- 
log hotels), 33: confectioners (including hotel 
■tands), 1(13: dressmakers, .'lO; druggists, 12: 
dry go^B, 6: department stores, 4: electrical 
•applies. 8: florists, 2: fruits, 13: furniture, 15; 
(nRiers. 3: garages (public), 10: grocers, l.'iO; 
hardware, 5: jewelry, 11: meat markets, 30: 
men’s furnisbliig, 6: men's clothing, 17; mer¬ 
chant tailors, 9: milliners, 15; opticians, 7; 
photographers, 4: pianos (and miscellaneous 
mnairal Instruments), 4: radio supplies, 5; 
rMtanrants (Including liotels), 47; shoes, 9; 
•porting goods, 1; stationers, 8: women's ap¬ 
parel. 8. 

See uinouitcesnent on page 242 

supplies, 3; fruits, 1; furalturo, 2: gangaa 
(public), 8; grocers, 16; hardware, 3; Jewelry, 
2; meat markets, 3; men's furnishing, 1; men’s 
clothing, 2; milliners, 2; opticians, 1; photo¬ 
graphers, 1; pianos (and miscellaneous musical 
instruments), 1; radio supplies, 8; restaurants 
(including Imtels), 4; shoes, 3; • stationers, 1. 

SISTERSVILLE, W. VA. 
1920 Papulation, 3,238. 
City and Suburban Estimate, 20,000, 25 mllu 

radius. 
Native Whites. 04%: Negroes, 8%; Foreign 

Bom, 3%; Industrial Workers, 80%: English 
Beading, 90%; Families, 4,153. 

Schools: Public Grade. 1; High, 1; Junior 
High, 1; Number of Pupils, 800. 

Churches: Baptist, 1; Episcopal, 1; Methodist, 
1; Presbyterian, 1; Boman Catholic, 1; Mis¬ 
cellaneous, 3. 

Banks: National, 1; State, 1; Total Besources, 
$3.250.(K)0; Savings Bank Deposlta Total, 
$908,591.84. 

Theatres: Legitimate, 1; Moving Pictures, 1; 
Total number of scats, 1,200. 

Location: On the Ohio Biver. B. A O., Ohio 
Blver packets. Bus service between Friendly 
and Sistersvllle, traction lines to MIddieboume 
(county seat) and New Martinsville (Wetael 
County seat). 

Principal Industries: Oil and gas, gasoline, 
glass factory, printing and oil and gas well 
supply houses, machine shops. 

Manufacturing Establishments: 4; leading 
firms; Noll Wagon Works, J. B. Wilson Cigar 
Factory, Carter OH Co., Soohy Sheet Glass Co. 

Special Information: Connected nr about to 
be connected with hard surfaced roads to 25 
mile radius, accessible by autontobile or boat. 
Traction line, etc. Town la natural trading 
center of this radius. 

Besidential Features: Mostly one and two 
story houses. Fine residential section in south 
end of the city. Valuation probably around 
$1,000,000. 

Betail Shopping Section: Wells St. is prin¬ 
cipal siinpping center, while running parallel are 
Diamond, and Charles which have a number ot 
business houses. 

Trading Area: Extends in all directions about 
25 miles. Into Ohio as nell as West Va., north 
and south down the river. 

Wholesale Houses: Groceries, 1; Fruits, 1; 
Dry Goods. 1. 

Number of Betail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, 5; commercial auto, agencies, 2: automo¬ 
bile accessories, 5; automobile tire agencies, 
2; bakers, 1: cigar stores and stands (includ¬ 
ing hotels), 2; confectioners (Including hotel 
stnnds), 5; dressmakers, 4; druggists. 3; dry 
goods, 5; department stores, 3: electrical sup¬ 
plies. 3: florists, 1; fruits, 4; furniture, 1; 
)tarages (public), 3; gn'cers, 8; hanlware, 2; 
jewelry, 2; meat markets, 2: men's furnishing, 
2; men's clothing, 2; merchant tailors, 1; 
milliners, 2; opticians, 1; photographers. 1: 
pianos (and miscellaneous musical Instruments), 
1; radio supplies, 4: reslanrants (including 
hotels), 3; shoes, 2: sporting goods, 2: stationers, 
1; women’s apparel, 4. 

WHEELING^ W. VA. 
1920 Population, 56,208. 

City and Bubnrbaa Esttmata, 157,000. 
Nativs Whites, 90%; Negroes, 2%; Foreign 

Bom, 8%; Industrial Woriurs, 30%; English 

Beading, 85%; Familiee, 4,962. 

Schools: Public Grade, 12; High, 2; Parochial, 
3; Number of Pupils, 6,755. 

Churdiea: 23. 

Banks: 18; Besources, $60,157,000. 

Theatres: 22; Total number of seats, 9,500. 

Location: On Ohio Biver in northern part of 
state; served by Wheeling A Lake EMe, Penn¬ 
sylvania and B. A O. Ballroads. 

Principal Industries; Structural steel, car 
shops, pig Iron, lithographing, brick and fire 
clay products, steei rails, flour, tobacco, win¬ 
dow glass, cigars. 

Special Information: Whe<'Ilng is located in 
the lieart of a very large coal mining and steel 
uiakbig territory. By way of tbe Ohio Biver 
large shipments of all kind.-* an* made to 
points south and west. 

Besidential Features: Mostly one and two- 
family bouses. 

Betail Shopping Section; Shopping district 
extends about 8 blo<-ka on the two principal 
streets and two blocks each way on side streets. 

Trading Area: Tbe trading area of Wheeling 
extends throughout the Ohie Valley to Bellaire, 
Martins Ferry, Steubenville, and other citiis in 
Ohio and to Slsterville, Moundville and Wells- 
burg In West Virginia. 

Wholesale Houses: Groceries. 4; Meats. 3; 
Fruits, 2; Hardware, 2; Dry Goods, 3; Tobacco, 
3. 

Number of Betail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, .'lO; commercial auto agencies, 12; automo¬ 
bile accessories, 29; automobile tire ageuci s, 
25; bakers, 17; cigar stores and stands (includ¬ 
ing hotels), 39; confectioners (Including hotel 
stands), 74; delicatessen. 6; dressmakers, 68; 
druggists, 31; dry guo<ls, 23; dcpsrment stores, 
4; elertrb-al sumdies, 9; florists, 10; fruits, 13; 
furniture, 15; furriers, 2; garagt*s (piddle), 42; 
gnaers, 270; bsnlware, 15; jewelry, 16; meat 
markets, 39; men's furnishings, 29; men's cloth¬ 
ing, 60; merchant tailors, 15; milliners, ‘24; 
opticians, 9: photographers, S: idanos (and mls- 
ci lluneous musi<-al instruuicuts), 6; radio su)i- 
|dies, 7; restaurants (including hotels), Kl; 
shoes, 24; s;)orting gooils. 3; stationers, .5; 
women’s apparel, 2.'t. 

Sec announoement below 

WILLIAMSON, W. VA. 
1920 Population, 10.000. 

City and Suburban Estimate, 13.000. 

Native Whites. 54%; Negroes, 6%; Foreign 

Bora, 40%; ladustritd Workers, 40%; Xaglish 
Beading, 90%; Families, 2,600. 

Schools: Public Grade, 4; High, 2; Junior 
High, 1; Number of Pupils, 2,100. 

Churches: Baptist, 1; Episcopal, 1; Hebrew, 
1; Methodist, 1: Presbyterian, 1; Boman 
Catholic, 1; Miscellaneous, 2. 

Banks: National, 2; State, 2; Total Besources, 
$16,000,000; Savings Bank Deposlta Total, 
$2,000,000. 

Theatres: Legitimate, 1; Moving Pictures, 1; 
Vaudeville, 1; Miscellaneous (Auditoriums, 
etc.), 6. Total number of seats, 5,000. 

Looatioa: Norfolk A Western By. 
Princflpal Industries: Coal mining section. 

Mines and maintenance ot railway principle ac¬ 
tivities. 

Manufacturing Establishments: 8: Leading 
firms; Waugh Foundry, Williamson Tile Works, 
Alingu Lime A Lumber Co. 

Total value of yearly output of factories es¬ 
timated at $10,000,000. 

^lecial Information: IxK’ated in the heart ot 
the famous billion dollar coal field. Draws 
trade from territory for fifty miles. More than 
a hundred coal mines within a radius of 25 
miles of the city. 

Besidentiid Features: Mostly one-famlly homes. 
Outskirts of business section devoted to apart¬ 
ment houses of first class, peopled by families 
In profession and business class. Home average 
in value from $5,000 to $15,000. Beal estate 
nniisuaily high. Suburban lots (where avail¬ 
able) $2,000 to $5,000. 

Betail Shopping Section: Begins in heart of 
city extending in all directions for four blocks. 
Two outlying business sections. East and West 
Williamson population of each suburb about 
-J.-TOO. 

Trading Area: Covers area of 50 miles in all 
directions. Center for three branch lines. Bus 
line service on all roads for 20 miles In each 
direction. Branch and main line roads in four 
directions. 

Wholesale Houses: Groceries. 3; Meats, 2; 
Fruits. 1; Hanlware, 2; Dry Goods, 2; Mis¬ 
cellaneous Lines, 2, 

Number of Betail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, 12; commercial auto, agencies, 2; auto¬ 
mobile accessories, 15; automobile tire agencies, 
15; bakers, 2; cigar stores and stands (includ¬ 
ing hotels), 25: confo tloners (including hotel 
stands), 25; Delicatessen, 5: dressmakers, 50; 
druggists, 4: dry goods, 18: department stores, 
7: electrical supplies, 4: florists, 1; fruits, 25; 
furniture, 3; furriers. 1: garages (public), 12: 
grocers, 16; hardware, 2: jewelry, 3; meat 
markets. 8: men’s furnishing, 0: men’s cloth- 
shu<‘s, 30; sporting goods, 3; stationers, 0; wo- 
ing. 12: merchant tailors, 4: milliners, 10; 
opticians, 2: photographers, 3: pianos (and mis¬ 
cellaneous musical instruments), 2; radio sup¬ 
plies, 6: r<*stnurants (Including hotels), 20; 
'.len's apparel, 6. 

POINT PLEASANT, W. VA. 
1920 Population, 4,500. 

City and Suburban Estimate, 4.500, 

Xativs Whites. 95%; Nsgroet, 4%%; Foreign 
Ism, 14%: Industrial Workers, 80%; English 
Itading, 100%; Families, 1,100. 

IchooU; Public Grade, 3; High, 1; Number of 
Pipils, 786. 

Chnrches: Baptist, 1; Episcopal, 1; Methodist, 
t; Presbyterian, 1; Boman Catholic, 1; Miscel- 
lueous, 3. 

Banki: National, 2; Total Resonrees, approx. 
12.^00 000. Tlirce Building A Loan Associations 
•nd 0ns Trust Co. 

Theatres: Legitimate, 1; Moving Pictures, 2; 
Tetsl nuuibor of seats. 1.400. 

Location: Now York Centra] and Baltimore A 
Ohio Kys. systems, with the Hocking Valley 
Killroail jnst across tlie Ohio River. Rail ser- 
rkts, East, West, North and South. City aitn- 
■led at till- jiinciion of the Kanawha and Ohio 
livers giving water transportation North and 
loath on the Ohio and to the Interior of tbe 
•i«ic on the Kanawlia River. 

Principal Industries: Machinery, boats, 
targes and other floating craft, maileable cast- 
Ing*. and clilldren't play salts. 

Naaafacturing Establishmsnts, 9. Leading 
Irma; Marietta Mfg. (o., KeltaD<m Ufg. Co., 
ifest Virginia Malleable Iron Co. and the 
K•Dawba Dock Co. 

Total value of yearly output of factories astl- 
aated at $5.(100.000.00. 

Ipecial Information: First battle of tbe 
lerolntionary War foiinght here, ideal location 
for water and rail shipments. Surrounded with 
hnl of the Kanawha aeries. Excellent factory 
•Itet. 

letldontisl Features: Mostly one-family resl- 
ile;H-f,. \ ery high iiercentage property owners, 
•ad own their own homes. 

Betail Shopping Section: Main Street from 
Plrft Street to Sixth Street, and Sixth Street 
flam Main to Viand. 

Trading Area: Up tbe Ohio River about 
faraty miles and down the Ohio River about 
fta miles and np tbe Kanawha River for about 
•*tlve or fifteen miles. 
^Nbelctale Houtos: Groceries, 2; Hardware, 

Bomber of Betail Outlets for Nationally Ad- 
’•fUted Products: Passenger automobile agencies, 

aatomoblle accessaries, 8; sntomobile tire 
•ceacles, 8; bakers, 2; cigar stores and atanda 
(including hutelsl, 5; cnnfiH-lloners (including 
lofel stands), 3; dressinskers. 2; druggists. .3: 
•T goods. 4; department stores, 4; electrical 

WELLSBURG, W. VA. 
1920 Population, 4.918. 

City and Suburban Estimate, 2,.500 suburban. 

Native Whites. 90%; Negroes, 3%; Foreign 
Bom, 7%; Industrial Workers, 72%; English 
Beading, 85%. 

Schools: Public Grade, 3: High, 1; Parochial, 
I; Number of Pupils, 1,100. 

Churches; Baptist, 1: Episcopal, 1; Methodist, 
1; Presbyterian, 1; Roman Catholic, 1; Uis- 
cellam-oUH, 1 (Latter Day Saints). 

Banks; National, 1; State, 2; Total Resources. 
$2.800.<.00; Savings Bank Deposits Total 
$900,000. 

Theatres: Moving Pictures. 2; Vaudeville, 1; 
Total number of seats, 1,015. 

Location: Penna. main line between Pitts¬ 
burgh and Wheeling. River packets also make 
deliveries here. Fast trolley service between 
Wheeling and Steubenville and ample local 
trolley service. 

Principal Industries; Coal, gas, paper bags, 
steel, rope, paper, glassware, tinware. 

Manufacturing Establishments: 24: Leading 
flrnia; Engle Mfg. Co., George A Sherrnrd Paper 
Co., Hammond Bag A Paper Co., Riverside Glasa 
House. Ersklne Glasa (3o., Pittsburgh-W. Va. 
Coal Co. 

Annual Output, $40,000,000. 

Besidential Features: Tlie average American 
home is to he found liere with about 25% 
above the average. Mostly seif-owned. 

Betail Shopping Section: Main and Charlea 
Sts. 4th to 27th. 

Trading Area: 15 square miles. 

Wholesale Houses; Fruits, 1; MiscetUneoii-i 
Lines, Tobacco, 1. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger aiitomublle ageu- 
eles. 10; commercial auto, agenciea, 2; auto¬ 
mobile accessories, 12: anlumoblle tire agencies, 
9: bakers, 2: cigar stores and stands (Incliid. 
lug Imtels), 5: confectioners (including hotel 
stands), 4: delicatessen. 2; dressmakers, 3; 
druggists, 2; dry goods. 5; electrical supplies, 
3; fruits, 4; furniture, 4: garages (public), 7: 
grm-ers, 19; hardware, 3; jewelry, 1: meat 
markets, 4; men's furnishing, 4; men's cluthing. 
4: iiicrcl:ant tailors, 3; milliners, 2; opticians, 
2: photographers, 1; pianos (and miscellaneous 
musical instmmeiits), 1; radio supplies, 2: 
restaurants (Inoliidlng hotels), 4: slioes, 4; 
s|s>rting goods. 2; stationers, 2; women’s ap¬ 
parel. 4. 

Wheeling 

THE REGISTER 
fFesf Virginias Largest City and Best 

Newspaper for Results. 
NATIONAL 

Copper and Brass Research Association 
—March 29, 1924 

“Although Wheeling has less than 
one-third the population of the small¬ 
est other city of 27 cities included 
in the advertising schedule, returns 
received to date from the Register are 
much larger than those of many news¬ 
papers in cities of 200,000 and more.” 

LOCAL 
Whitmar Land Company, Wheeling, 
W. Va.—Novcml)er 18, 1924 

“The Register created unprecedented 
demand for lots iri Whitmar Hills. . . 
Our experience shows the superior 
pulling power of the Register.” 

RevrosaaCatives 

Bryant, Griffith & Brunson, Inc. 
9 Elast 41gt St. 

New York, N. Y. 
Walton Bldg. 
.Atlanta, Ga. 

201 Devonshire St. 825 Straus Bldg. 
Boston, Mass. Chicago, 111. 
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WISCONSIN Daily Newspaper Markets in Standard Surveys 

ANTIGO, wis. high In homo ownenhip. No shacks, practically Principal Induatriea: Farming, woolen mill, 
all well bnilt or new homes, 200 bnilt within and small factories. 

Location: On sooth shore of Lake WInnabato 
Beginning of fertile Fox River Valley. Serv-ti 

1990 Fopnlation, 8,451. year. Manofacturlng Establishments: Island Woolen Line and St. Paul R. 

City and Sohurhan Estimate. 10,000. ^^E.taU Shopping^n- T'rn;svlir ao'll^^n^ k^TsSL'n’e f?ban ,jrnr‘‘B"uri;;^ ftpS'JJrrlliji: 

NatiTee Whitee, 80%; Foreign Bom, 20%; portion of College Avenue is exclusive residence Stantlon Works, W’rench Facto^, Wholesale Vut'"da?lT* bMidM the over OO^nssm « wnitee, su>7«: roreign som, ponion or college avenue is exclusive resiaence  - ■■—-• * “X"*h« over m 
il Workars, 76%; English Beading, #0%; section. College Avenue principal business street ® Bakeries, 2 Wholesale Ice jy section of W^ranJir 
i, Antigo, 8,000. Langdale Connty ont- is intersected by Appleton St., Oneida St., Mor- ' ream Factories. • laconsla. 

Xadnatrlal Workara, 
Families, Antigo, 3 
side of city, 8,000. de of city, 8,000. rlson St., which forms the Centrally located Special Information: City located near Derllt Principal Indnstries: Leather, refrigerators, 

o-v D Kii fi a a- ni h 1* Junior business district. There are six smaller “neigh- Lake, a great aummer resort on main trails shoes, tires, typesvrltera, wagons and aletgba 
B°“®®1*! “dhUc Grade, O; tllgn, l, junior borhood” sections with the usual grocery, con- across country bringing thousands of tourists to furniture, cheese factory equipment, railroaii 

High, 1; Parochial. 8. 

Churches: Baptist, 1; Christian Science, 1; 

fectlonery, meat and smaller shops. 

Trading Area: Extends about six miles south. 

the city. Wisconsin Hells are near here. 

Eesidenfial Features: Mostly one-family 
Congregratlonal. 1; BPb^pal, 1; Hebrew. 1; jo miles east,' 30 miles north and 35 mile^ beantifiill.v kept lawns 

Itetbodlst, 1; Roman Catholic, 3, Seventh Day 21 villages and cities are included in Eetall Shopping Section: Bran 
Adventist. 1. thla area. directions from the Court House Son 

shops of Soo Line and C, & N. W, and caskets. 

Manufacturing Eatabllakments, 70. Leading 
firms, Fred Rueping Leather Co., Gurney Re- 

Banka: Natienal, 2; State, 1. Wholesale Houses: Groceries. 2; Meats. 3: 
Theatres: Legitimate, 1; Moving Pictures, 1; Fruits, 2: Hardware, 1; Candy and Cookies, 2. 

UlscellaneouB (Auditoriums, etc.), 1. Total Number of Eetall Outlets for Nationally Ad- 
nnmber of seats, 3,000. vertised Products: Passenger automobile agenclea, 
, ^ „ ,, „ „ 20; commercial auto, agencies, 8; antomobtle 
Location: On Chicago * Northwestern R. U. .ecessorles, 32; automobile tire agencies, 32; 

Division point of C. A N. W. By. bakers, 8; cigar stores and stands (including 
Principal Indnstries: Interior finishing plants hotels), 8; confectioners (including hotel stands), 

and other woodworking industries, sswmUls, ma- 10; delicatessen, 8; dressmakers, 18; druggists, 
chine shops canning factory, cheese factory and 3; dry goods, 7; department stores. 1; electrical 

weat. 21 villages and cities are included in Retail Shopping Section: Branching in all frlgerntor Co.. Sanitary Ref. Co., Menzies Shoe 
this area. directions from the Court House Scinare. Twelve Co., Ijitex Tire (jo.. Demountable Typewriter 

_. , , _ . « e , e blocks of business bouses. Trading area ex- Co., Fond du Lao Table Mfg. Co., Wlnnebam 
WholMale Houses. Gr^ries. 2; Meats, 3: tends from the city about 15 miles in four Furniture Co., Damrow Bros. Co. (cheese fac- 

Fniits, 2: Hardware. 1; Candy and Cookies, 2. directions. Many come from 30 miles away by tory supplies), B. F. & H. L. Sweet Co, Moore 
Humber of Eetall Outlets for Nationally Ad- auto and Soo R.R. service. Estimated 10,000 A Galloway Lumber Co., Northern Casket Co 

vertised Products: Passenger automobile agencies, trade here. Total value of yearly output of factories esti 
20; commercial auto, agencies, 8; antomobtle Trading Area- 15 miles 18 to 20 million dollars, 
accessories, 32; automobile tire agencies, 32; , , -n- .r. ’ 
haken, 8; clear atorea and atanda (includine , wiiolaaale Bousea: Groceriea* 1; Fmliat 1; Spadal Informatioii! Located In one of tha Special Information: Located In one of tha 

PrinclDal Indnstrlee: Interior finishing plants hotels), 8; confectioners (Including hotel stands), Dlympia landy Kitchen, 3; Ice Cream Fac- rishest dairying districts. Trade area extends for 
and othM woodworking industries, sswmUls, ma- 10; delicatessen, 8; dressmakers, 18; druggists, 35 miles in th^e dlrwtlons. Lake Wlnnehago Is 
chine shops canning factory, cheese factory and 5; dry goods, 7; department stores, 1; electrical Number of Eetall Outlets for Nationally Adver- 'be largest lake entirely in one state In the 
creameries broom handle factory, railroad shops, supplies, 5; florists, 3; fruits, 9; furniture, 4; tised Products: Passenger aulomohile ageacles. Pnlon and thousands of tourists visit Fond ds 
orlntlng ' furriers, 2; garages (public), 30; grocers, 55; 7; commercial auto, agencies, 6; automobile ac- every summer. Flfteiui of the state roads 

hardware, 8; Jewelry, 8; meat markets, 22; cessorles, 8; automobile tire agencies, 10; bakers, ’''ad through our main street and form a solid 
Mannfactaxlag Establishments, 12. Leading men's furnishing, 12; men’s clothing, 15; mer- 3; cigar stores and stands (including hotels), cement highway from St. Louis on the south to 

firms: Faust Lumber Co., Antigo Bldg, A Snp- rhant tailors, 9; milliners, 10; opticdans, 5; pho- 10: confectioners (including hotel stands), 12; exi^me end of Gre^en Bay on the nortU, 
ply Co., Antigo Canning Co., Langlade Lumber tographers, 5; pianos (and miscellaneous musical delicatessen, 1; dressmakers, 15; druggists, 4; '*‘'™e 000 miles. 
Oo., Hensbaw Lninlicr ('<>., laiist Duchac Lum- instruments), 4; radio supplies, 6; restaurants dry goods, 12; department stores. 1; electrical Realdantlal Fsatnrss* r.nii. Oo., Hensbaw Lninlicr ('<>., laiist Duchac Luue instruments), 4; radio supplies, 6; restaurants dry goods, 12; department stores. 1; electrical Residential Fsatnraa* Moarie one fsmil. ^ 
ber Co. and Supply Co , A^lgo Mfg.^., Metcalf (,„cludlng hotels), 11; shoes, 8; sporting goods, supplies. 4; florists. 4; fruits. 3; furniture. 8; demSs ”^ufa“tu^^^^ sexton aTbusTniL'Ti 
Broa. Co.. Langlade Co.. Creamery Co. 10; stationers. 2; women’s apparel, 9. furriers. 1; garages (public), 7; grocery 25; tloHre dtaCtl^r Vslden^^^^^ 

Special lafoimation: Antigo is In center of _ in general Is exceedingly pleasant owing to the 
K,.!. Ih« sell et .nrrnnnriins men s furnishings. 4: mens clothing, 4; mer great mllesre of n.vementa .oU e.~ J i™" 

Special lafoimation: Antigo is In center of 
large hardwood belt, and the soil of surrounding 
territory is fertile. It is well l.K-ated for a dis- ASHLAND, WIS. 
tributing center. It Is one of the best dairy ’ 
centers of the state. 1980 PopnlatlOB, 12,000. 

Residential Fsetaxes: With the exception of is non 
a few large homes, the smaller type of lious<.s Suburbaa Estimate, 15,000. 
predominate. Most all fandlies are home ownenc Native Whites, 80%; Foreign Bom, 20%; In- 
Thc city is well laid out, has wide streets and dnstrial Workers, 30%; English Reading, 85%; 
go-sl pavements. Families, 2,000. 

m.K u 
tlon runs 9 blocks. Superior 8t. runs 0 blocks. 2. Numlier of Pupils. 000. 

rhnnt tailors. 8: inlllinor**. 4: optfcianfi, 4: pho- ereat tnlleai^e of pavementa and care of homefl 
Growth has demandf^d the bnUdin^ of appreil 

tograpbera. 8; pfaiioe (and mlarelUneona mnalcal matelr 200 honaea a raar tnr n»mt 
instruments). 3: rsdl, smiles, 1; n stai^ts ^ng® at tSe'sl^I^a"^^^ 
(including hotels), 12; shoes, 8; sporting goods. 

There are some 8 or 9 small grocery stores in 
outlying sections. 

Ohnrehes; Christian Science, 1; Congregation¬ 
al, 1; Rpiacopal, 1; Hebrew, 1; Methodist, 1; 

2; stationers, 4; women’s spparel, 4. 

BEAVER DAM, WIS. 
1920 PopuUtion, 7,992. 

City and Bubnrban Eatimate, 8,500. 

Nativa Whltoa, 70%; Foroign Born. 80%; 
Trading Aren: Antigo baa n wide trading Preabyterlan, 2; Roman Catholic, 2; MIscellane- Induatrial Workers, 80%; English Rending, 

area. The largest balk comes from north, bnsl- 
neas coming as far as 75 miles. From the east 
about 40 miles. From welt 20 miles and from 
soulli 2."> miles. Five bus lines opi-rate out of 
h«T,-. hin-lng In people to trade from distau.-e 
of 75 miles. 

Wholesale Honses: Meats, 1; Fmlts, 1; 0>n- 
fectionery, 1. 

Banka; National, 2; Total Resources, $4,900,- 
000. 

Theatres; Moving Pictures, 2; Total nnmber 
of seats, 1,500. 

85%:FamiUaa, 2,400. 

Schools: Piiblle Grade, 5; High, 1; Junior 
High, 1; Parochial, 4; Nnmber of PupUa, 2,fi&0. 

Eetall Shopping Section: Principally oiw 
street (Main) and extends a block off In eait 
and west directions. Main shopping section la 
10 blocks long. Neighborhood comers, Inclnd- 
ing grocery, meats and general stores on a nun- 
tier of outlying comera. 

Trading Area: About 10 miles north on wes' 
shore of Wlnnehago; 40 miles west. .30 mile- 
south and 20 miles east, with a northeasters 
extension to SO mllea. 

Wboletale Bouses: Groceries, 2; Fmlta, 2: 
Mlacellaneons IJnes, 8. 

Igb, 1; Parochial, 4; Nnmber of PupUa, 2,a&0. Number of Retail Outlets for Nationally Ad- 
e-u _ 1. «, ,1 , , n . . vertised Products; I’assi'uger automobile agenclea 

d'* <’0™”'*tclal auto, agenclea. 15; antomobUe 
EplscopaL 2; Methodist, 3; Pr^byterlan, 2; Ro- s.-c.-saoriea, 9; automobile tire agenclesT 11; 
man Catholic. 3, Greek, 1, Lutheran, 2. hskert, 8; cigar stores and stands (Inclndtag 

Banka: National, 2; Rtate, 1; Total Re- o"**^*'’ 9; confectioners (Including hotel stands). 
% ' ' ’ ’ Location: On Cheqnamegon Bay, lake Super- ^ 

rectionery, i. - — Served by water and by the Nortbem Banka: National, 2; Rtate, 1; Total Re- 
Number of Retail Ontlata .or Nationally Ad- pjclflc, Northwestern. Omaha and Roo Kyn. sources, $4,0(XI,000; brings Bank Deposits 

vertised ProdneU: Passenger automobile agencies, to poinU In Northern Wlocon- Total, $875,000, 
18; automobile accessories. 3; automobile tiro 
agencies. 10; bakcra, 4; cigar atorea and stands 
(Including hotels), 9; confectioners (including Principal Induatriei; Pig Iron foundries and Miscellaneous (Andltoriams, etc.), 3; Total num 

urcea, $4,0(XI.000; brings ’ Bank Deposits 4; dreasmakers, 20; druggUta 
>tal, $875 (HW ■* goods, 6; department stores, 9: electrl 

cal snpplles, 7; florists. 2: frill's. 90: fiirnllnrc 
Theatrsa: Legitimate, 1; Moving Pictures, 2; 0; furriers, 8; garages (public), 17; grocers, 90 

hotel stands). 4; delicatessen. 2; dressmakers, shipments of Iron ore to I.ake Brie points from ber of seats. 2.8(Xl. 
2; driigglsta, 6: dry goods. 3; department stores, Gogebic range. Railroad center, Hanufacturo of n_ n 
g; elei’trtcal supplies, 2; florists, 1; fruits, 2; lumber. Division " ' 

Jj^^’lO;’ hsrtw7;e.''5r*Jewe*lry?"2rmert . Indnitrios: Malleable Iron, shoes, 
markets, 5; men’s furnishing, 4; merchant stockings, bam equipment. sUo, ranges, overslla. 
tailors, 2; milllDsrs. 3; opticians. 3; photo- J •• K g- Manufacturing Eitabliahmonts, 8. Leading 
grapera, 3; pianos (and mlacellaneona mnsleal Special Information: Has fine harlior on the Arms, Western Msllcihlcs Co., Malleable Iron 
instruments), 2 radio supplies, 2; restsnrsnts Great Lakes, bandling tbousanda of big boats Range Co.. Bear Brand Hosiery Co.. Weyenln-rg 
(indndlng hotels), 8; shoes, 4; sporting goods, gummer wlthont the ns*- of tnga. (»re and Shoe Co. 
1; stationers, 1; women’s apparel, 2. coal docks valned at six to eight million dollars. Spscial Information: Located on Beaver Dam 

- Residential Features; Mostly one and two- .P"* 

lacellaneoon (Andltoriams, etc.), 3; Total nnm- hardware, 7; Jewelry, 5; meat markets, 80; 
r of seats. 2.800. men’s famliblng, 11; men’s clothing, 9; mer 

fta, n u a OS D D. M .tk _ tallors. 8: milliners, 13; opticians, 3; pha 
On C. M. A 8t. P. Ry. Nortbem tographers. 5; pianos (and mlacellaneons mnsleal 

' ‘ Instruments), 6; radio anppHes, 15; restanranf* 
Principal IndnstriM: Malleable Iron, sboea, (Including botels), 9; ahoea, 14; aporting goote. 
ocklngs, bam equipment, sUo, ranges, overalls. stationers, 3- women's apparc], 7. 

i; stationers, 1: women’s apparel, 2. 

. ppi W^IS atory houaea, no expensive residences. 

’ * Retail Shopping Ssetion: Second Street about 
1920 Population, 20,000. fifteen blocks long. Small grocery, confectlo 

.1 a k V on non Cry stores and meat markets scattered all ov- dty and Suburban Estimate, 60.000. 

Nativa Whites, 90%; Foreign Bora. 10%; In- 
dividnal Workers. 75%; English Reading, 96%; Trading Aroa: Twenty-flve mllea. 

FomlUea, 5.(X)9. ■Wholesale Houaea: Groceries, 2; Meats, 
BdiooU: Public Grade, 7; High, 1; Jonlor Fmlts, 1; Hardware, 1; Candies, 1; Flour, L 

High, 2: I’aroclfial. 5; Nnmber of PiipilH. l.IliO. , o * „ « i „ a 

GREEN BAY, WIS. 
1920 Popnlation. 81,017. 

City and Subarbon Estimats, 74,000. 
•tory houaea, no expenalve rr aldencea. '.".'T*,^’k h*“ ««m.to. 74,000. 

west located here, rich dairying center. Native ’Whltae, 88.2%; Negroes 
RstaU Shopping Section: Second Street about Residential Foatuxoa: Mostly Individual real- Foreign Bora. 11.6%; Industrial Works 

fifteen blocks long. Small grocery, confection- dences. few flats, most homes ere owned by EngUsk Reading, 90%; Fandlloo, 6,914. 
ery stores and meat markets scattered all over ocruuants - 
the dty. ■o.., - Schooli: Public Grade, 14; High, 3; P 

’ Retail Shopping Smition: Two blocks on Front 11; Number of Pnplls 6.400 ^ 
Trading Aroa: Twenty-five mllea. Street, two blocks on Spring, one on Center all 

. _ _ « „ a within four blocks of one another. Chnrchei: Baptist, 1; Oongregatli 

Native •Whites, 88.2%; Negroes. 0.1%; 
Foreign Born, 11.5%; Industrial Workers. 30%, 

Schoolt; Public Grade, 14; High, 3; Parochial, 
11; Nnmber of Pupils. 6,400. 

Chnrchei; Baptist, 1; Congregational, 1; 

F^^'r’^L"' Trading Aroa: Extend, within a radio, of HT'-'T’-'-. 

_ . „ 1- Number of Botail Ontlots for Nationally Ad- 
Ohorchaa; *• ^r***'*" vartised Frodneta: Passenger antomobUe agencies. 

Congregational, 1: Bplseop I, • rithnlle’ 3: commercial auto, agencies. 4; antomobUe 
Methodist, 2; Prediyterlsn, 1, • accessories, 10; automobile tire agenclea, 10; 
8; Mlscellnneons, 9. bakers, 4; cigar stores and stands (Inclndlug 

Banka; National. 2; State, 3; Total Be- hotels), 50; oonfectionera (Including hotel 
sources, $13,079,931.30. Savings Bank DeposlU stands). 60; dellcstessen. 2; dressmakers, 10; 
Total, $3,337,372.95. druggists, 7; dry goods, 12; department stores. 

», wk.uw-.c, •, ^ ^ ^ mllea. terlaa, 2; Roman Catholic, 8; Lutheran, 5: 

Nraibor of Botail Ontlots for Nationally Ad- Number of Retail Outleti for Nationally Ad- *• 
vartised Frodneta: Passenger antomobUe agencies, vertised Products; Psssenger antomobUe agencies. Banks: Nsthmal, 3; State 
8: commertial auto, agencies, 4; automobile g. automobile accessories, 10; automobile tire -'mrees. $17,190,000. 
accessories, 10; automobile tire agenclea, 10; agencies, 12; bakers, 8; cigar stores and stands Tlioatres: Legitimate !• Me 
bakers, 4; cigar stores and atands (Inclndlng (indndlng botels), 9; confectioners (indndlng Total number of aeats' 3*400 
hotels), 50; oonfectionera (Including l>9fel hotel stands), 10; delicatessen, 1; dressmakers, w»«k , ' re. 
stands). 60; delicatessen. 2; dressmakers, 10; g; drugglsU. 3; dry goods, 6; department atorao, Si’"' 
drugglats, 7; dry goods, iz; department atorea, 2; electrical snppllea. 2; floriste, 1; fratU, 7; raiiwij 

1; Moving Plcturea, 3; 3; electrical anppllea, 4; floriats, 2; fmlta, 40; fumltnre, 3; fnrriera, 4; garages (public), 9; •^•**"'* 'od'*** from thla point, 
ms. etc ), 1 Total furniture, 5; garages (public), 6; grocers, 65; grocera, 18, hardware, 3: Jewelry, 4; meat mar- Principal Indnatrloa: Four paper mills, motor 

hardware. 6; Jewelry. 4; meat markets, 8; men’s h^ta. 7; men’s furnishing. 6; men’a clothing, 6; l™cka, canneil meats, canned vegetables, ship- 

Total, $3,337,372.95. druggists, 7; dry goods, 12; d 
Thoatrea: Legitimate. 1; Moving Plcturea, 3; 3; electrical snppllea, 4; florii 

Miscellaneous (Audltfirinms. etc ), 1 Total fumltnre, 5; garages (public) 
number of seats. 5.100. . B; Jewelry 4; meat 
... ^ AW nivAr TiMr farnij*hlnjf. 0; men's clothlii Locat on; On north rtore of Fox Rlrar nea 3; opt! 

^ke Winnebago, ^rv^ i-v ^Ri*r nadgati.m* Braphers, 2; pianos (and rolsr 
8eo Line. ( . M. A . t. P. J*. . F»TJ-xlUnt half Instrnmpnts), B; rsdio st!|>f>lle 
freighters and passenger (Including hotels), 16; sportli 
hour Interurban service irith adjoining towns. ^ women’s apparel. 2. 
Sixteen bus Ilaea enter city. 

Priaoipal Induatriaa: Paper and paper iwod- - 
•eta, mill machinery and paper mill acceaaortes. HAD AOOrk AV1Q 
wood piwlucta, knit goods, 4 knitting mtlU, D AKAtSvIU^ vV ld» 
farm machinery, wire works. w , . ms 

Hanufactnrtiif EsUblishments: Fox Rl»er 5,«58, 
Fib. r & Cn., Intpriske Pulp ft Psper To., IfAtlve Whites. 99^^: Forelfn Born, 1%: 
Annieton Wire Worka, Appleton Machine Co., Indostrial Workers, 70%; English Reading, 
iT j; Plank Co., valley Iron Work^ Appleton 100%; FamiUea, 1,280. 

Banka; Natlunal, 3; State, 6; Total Re 
lonr-es, $17,100,000. 

Theatres: Legitimate, l; Moving Picture!, 4: 

Location; Northeastern Wisconsin at Junctloa 
of Pox River and East River. Four railway 

_ Trading Area: About 25 miles north and west. 
15 miles sontb and east to lake. 

FOND DU LAC. WIS. WholeaaU Honses; Groceries. 5; Meats, 5; 
. Hardware, 1; Dry Goods, 1; Confectlonera, 5: 

1920 Population, 23,447 (1924, eat. 30.000). Tobacco, 1. 
City and finhurhoa Eatimate, 65,000. Number of Retail Ontlata for Nationally Ad- 

Txw.- —_ 1 inw.- vertised ProdneU: Paesenger antomobUe agen- 

Chnrohes; Baptist. 1; Christian Science, 1; High, 2; ParocbUI, 2; Number of Puplle, 6,019. 
ingregational, 1; Episcopal, 1; MetbodUt, 2; CbaTohea: Baptist, i; Obriatian Science, 1; 
«abyteritn, 1; Roman Catbolle, 1. Congregational, 1; Episcopal. 1; Hebrew, 1; 

Superior Knitting Worke, Ewicker Knitting Behooli: Public Grade, 8; High, 1; Junior English Beading. 9 
Works. Eagle Mfg. Co., Appleton Fox Trae^ High, 1; Parochial, 2. Sohools: Public 
Oo.. Wisconsin Wire Works, Standart Mff.C^. chn,ohes! Baptist. 1; Christian Science. 1; High. 2; Parochial, 
Appleton \\.«.i I rcjdncts f^ ^plefo^^ Congregational. 1; Episcopal, 1; MetbodUt. 2; chuTdioe: Baptl 
^.. Appleton Furniture A Toy Oo.. Klmneriy j. Catholic, 1. Congregational, 1; 

^ . M ..,1 »..nf.etiire Banka: National 1; SUte, 2; Total He- Methodist, 1; Preal 
SpecUl I^ormation: Noted for mannfa^re $4,960,000. Savings Banka DepoMU 3; MlscellaDeons, 8. 

of paper and paper prndiiets. One of the west «• 
dalrvlng centera to the O. 8.; has large berde of Banka: NatloM 
nnra bred came Noted for net work of paved Theatres: LegltlmaU, 1; Moving Picture^ 1; aonreea, $12,S09,50( 
mds with adjoining territory. Mlocellaneona (Andltorinma, etc.), 1; Total nnm- Total, $6,086,801.90 

RMidantUl Foaturae: One-famlly bonsea moot- ®^ aeata. IJOO. Theatras: Logltl 
It Private homes predominate. No nndealrable I«oatiea: Chicago A NerthweaUrn R.R, Vaudeville, 2; MIsc 

. wv. —1.._ OmoaWm OavavaI Kn« H'Vvuefr fill mm 9 Yotsl number A 

O j . o. K 1 V . w'Vb p hlla’ •W.wirie., 22: anUmoblle tire’.geDClea 
Grade, 8; High, 1; Junior English Beading, 9.>,.. FamiUea, 7,000. bakers, 11; cigar stores and stands (Inclod- 

Sohools: Public Grade, 9; High, 1; Junior Ing hoUls), S; confectioners (Including betel 
igb, 2; ParocbUI, 2; Number of Puplla, 6,019. stands), 27; dreasmakers, 49; druggists, 17; 
CbaTchea: Baptist, i; Obriatian Science, 1; ’’T 2o«l». 12; deportment stores, 4; electrical 
ingregational, 1; Episcopal. 1; Hebrew, 1; ytoPHee. 8; florieU, 2; fnHU. 5; fnraltnre. *: Presbyteritn, 1; Roman Catbolle, 1. Congregational, 1; Episcopal, 1; Hebrew, 1; "'topnee, 8; llorieU, 2; frnlU, 5; fnrnltnre. ■: 

Banka: National 1; State, 2; Total He- Methodist. 1: PreabyUrian, 1; Roman Cktholie, *’..**1**”. 1*: srocyn, 114; 
oonree, $4,960,000. Savings Banka Depoalto 3; Mlscellaneons, 8. **’ en- 

OTK » .sVme #• *raafai • fonilihtnfi, 4, iDeii ■ clothlox, B). 
T»tai, 4a94eVio.vz. Banks: National. 2, State. 2, Total Bo* fnerehont tailors 4: mlllfnora IS- Aotlrlans t: 

Theatrea; LegitlmaU, 1; Moving Picture^ 1; winrcea, $12,609,500.91; Saving. Bank DepoMts photographerar^V; pUnli^ind ’ 

i^dence aectlona. No alum district. Ranks Several bua and Track lines. 

Theatres; LegltlmaU, 1; Moving Pletores, 1; aonreea, $12,580,500 
Mlseellaneona (Andltorinma, etc.), 1; Total nnm- Tn'al, $6,086,801.90 
ber of aeaU, IJOO. Theatras: Logltli 

I«oatiea: Chicago A NorthweaUrn R.R. Vaudeville, 2; Mlscellaneons (Andltorluma, etc.). 

ital, w.OMO.wii.iio. mnsleal InstramenU), 4; radio aupplles, 6: 
Theatras: Legitimate, 1; Moving Plcturea, 2; resUnranU (Inclndlng taotela), 34; shoes, 1$: 

2. TnUI number of eeaU, 8.000. 
sixirtlng goods, 2; eUthmere, 4; womeu’e ap 
psrel, A 
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WISCONSIN (Con*t) 

JANESVILLE, WIS. 
19S0 Fopnlation, 18,29S, iccordlns to United 

Editor & Publisher for December 13^ 19 24 ' ' 24!> 

Born, 31.4*^; Induitrinl Worken, 27^1: Encliok A large perccDtage of tbe people own tbelr own BohoeU: Pnblle Orade, 0; High, 1; Jonlor 
Beading, 80%: Familiaa, 8,008. botnea. High, 1; Parochial, 8; Nnmber of Pnplla, B,(tn. 

SohooU: Pnbllc Grade, IT; 1; 3nnJ» t.f •c‘:^uorK t^T^rtite^^n'd» It 
High, 3; Parochial, 8: Number of PoplU, 10,1«3. p,,„clpal shaping district, and terminal for t 

Cborohea: Baptist, 8; Cbristian Science, 1; atreet care and bus lines from other cltlea. Lutheran' 5. ’ ’ ’ * 
Congregational, 1; ItolBcopal, 2; Hebrew. 1; Plncknej St, 8 blocks. Main St. 4 blocks. Car* * 
klethodiat, 2; Roman Catholic, 9; Miscellane* roll St, 3 blocks, Mifflin St. 3 blocks. State St. Banka! National, 3; State, 2; Total B^ 
ons 14. d blocks. King St. 2 blocks. Tbere are fire out- sonrcrs, $8,430,000; Sarlngs Bank Deposits Total, 

Census Report for 1920. 

City and Suburban Estimate, 90,000. 
Banks: National, 8; Total Rcaonrces, $16,- “neighborhood” sections with the usual grocery 

778,000; Savings Bank Deposits Total, $8,419,600. and meat shops. 

roll St. 3 blocks, Mifflin St. 3 blocks. State St. Banka: National, 2; State, 2; Total Ba- 
6 blocks. King St. 2 blocks. Tbere are fire out- sources, $6,430,000; Savings Bank Deposits Total, 
lying retail business sections and several smaller $6,000,000:. 
“neighborhood” sections with the usual grocery Theatress Legitimate, 1; Moving Pictures, 8. 

City and Buburban Estimate, 90,000. . ana meai suops. ToUl number of seats, 2,836. 

native Whites, 8;i.3%; Negroes, .3%; Foreign Theatres: Legitimate, 1; Moving Pictures, 7; Trading Area: The retail trade area takes In Location: «n splendid’ deep water harbor on 
Bom. 16.:i%: Industrial Workers, 20%; EngUsii VandevUle, 1; Miscellaneous (Auditoriums, etc.), a 40-mlle radius around the city; have a popu- Bay opening off Lake Uicblgaa. Served 
Baading, 04%; Families, 4,300. 3. Total number of seats, 3,030 (theatres only). 

Location: On Lake Michigan midway between Wholesale Houses: Groceries. 4; Meats. 2; Ann Arbor and Wisconaia 
Milwaukee and Chicago. Served by Chicago Fruits. 6: Hardware, 1; Dry Goods, 1; Mlscel- * Michigan R. R, in conjunction with ilie Boo 
■Northwestt m Hallway, Chicago North Shore A laneona Lines, 13. 

Oiurooes: oapusi. i; ^tence, i; Milwaukee Railway, Milwaukee. Racine A Ken- Number of BetsH Outlets for Nationally Ad- Chicago rates to 
congregational. 1; Kpim^pal, 1; MetiHKlist 1, oKlia Ijleciric Line, and motor buses running »ertised Products: Passenger sutomoblle agencies, ““‘hern polnU. 
Presbyterian, 1; Roman Catholic, 2; Miscellane- north, south and west. 25; commercial auto, agencies, 10; automohile Principal Industries: Paper, lumber and lum- 
w*' Princloal Industriea- Vtre annarstns antomo- accessories, 0; automobile tire agencies, 10; bak- proilucts. pianos, cutlery, siKcmllicn, 

Banks; National. 2; SUte, 3; Total Resources, bUes. m^hinery supplies. meUl beds‘and fur- «"• •“** *‘*"‘‘* moi». 
J9.644.003.75: Savings Bank Deposits Total, nlture, wire rope, hosiery, underwear, plumbing ^O: confectioners (Inclnding hotel stands), ments, matches. 
91,462,070.16. supplies, brass rods, sheets, tubes and shapes, delicatessen, 3; dressmakers, 60; druggists, Hannfaetnriag Establishments, 23. Leading 

_ ^ T 14. » V M A- furniture, mattresses, springs, auto and bicycle goMs, 30; department stores, 5; elec- 8rms, Bawyer Goodman Oo., Marinette A Menom- 
Theatres: Legitimate, 1, Mo’ta* lamps, wagons, leather. ‘rlcal supplies, 15; florists. 5; fruits, 6; furnl- mee Paper Co., Victory Bag A Paper Co.. Mari- 

Vsudeville, 1; Miscellaneous (Auditoriums, etc.), g; furriers, 5; garages (public), 15; grocers, nette Knitting Mills Boreal Mfg. Co. Pike 
2. Total number of seats, 4,390. Manufacturing Establishments, 20. Leading 130; hardware, 16; jewelry, 12; meat markets. Riser Granite Co., Kreiter Piano * Co., ’ Aerial 

lation of 303,000. by Cbicai;o ft Northwestvru. Cliicak'O, sMilwan* 

SchooU: Public Grade, 8; High, 1; Junior i^ation: On L.ahe Michigan midway between 
Hlsh 1: Parochial. 3; Number of PupUs, 3.250. Milwaukee and Chicago. Served by Chicago 

* ' Northwestern Hallway, Chicago North Shore A 
Cburobes: Baptist, 1; Cbristian Science, 1; Milwaukee Railway, Milwaukee. Racine A Ken- 

Mllwaukee and Chicago. Served by Chicago Fruits. 6: Hardware, 1; Dry Goods, 1; Mlscel 
Northwestern Hallway, Chicago North Shore A laneowa Lines, 15. 

91,462,970.16. 

Theatres: Legitimate, 1; Moving Pictures, 4; 
Vaudeville, 1; Miscellaneous (Auditoriums, etc.), 
2. Total number of seats, 4,390. 

In nnntn. nf ti-n-w Ononiv nn flcms, Simmoo Co., Nssh Motots. Alleu Tannery, 45; men’s furnishing, 1; men’s clothing, 23; Cutlery Co., Marinette Green Bay Mfg Cn. 
Ui^r uJograph^cal en^ ” Underw«r Co.. American merchant tailors. 24; milliners, 7; opticians, 6; Total ^slne’of yeartroutpu^ of factor^S esM^ 
Sidtatlna 3t for 3 cr^ Bras, Co.. Frost Mfg. Co.. Hannah’s Mfg. Co., photographers. 13; pianos (and ml»celUn.-ous mate,! at $7.00oW 
rsdtatlng ^int tor 6 cr^s state hlghwajm. ua Wagon Co.. Tlncent-Alward Co.. MaeWbyte musical Instruments), 5; radio suppUea, 6; res- „ . . » , 

.nA ^ Co., Hall Lamp Co., Wells Machine Co., Peter taurants (Including hotels), 95, shoes, 22; sport- . Bp^ial Information: Leading luniln r maim 
«nkee. MadlMn Md ^Inls wwt. Also ®n C. p|„ph * co. Total value of yearly output ing goods, 4; stationers, 3; women’s apparel. 8. f«cturing center In the state. Some of tbe 
t N. main line between Chicago, Minneapolis. . faetories estimated at $110 8(X>0U0 greatest hardwood forests left standing In the 
St. Paul and Duluth. Also connections over fattones esiimatea st gtiu.ow.uw. - Northwest ere to be found within 30 miles of 
tbe line for Madison end Fond du Lac and points Special Information; Very low death rate. 
Bortb. Rockford Interurban line runs south to Sixty live per cent of Kenosha people own their 
Beloit and Rockford carrying pa^sengera and own bomea. Monthly payroll over $2,000,000. 
freight. Makes connections for Chicago. Ex- Over 5,000 automobiles owned In the city. City 
cellent bns service can be had from Janesville manager form of government. 
ts strategic |)olnts wTtbln a 75-mlle radlua of 
Janesville. 

Ptiaclpal Indnstries: Antomoblle aaaemMy, an- 
tsaH'hile bmly manufacturer, timnlain pen 
nsLufai'tiirer, porch shades, union suits, swcal- 
ers, liailiing huIis, cotton hats, shirts and orvr- 
lHa. woolen fabrics, coaster wagons, sngar re- 
Mni;. steel fencing, fnrnitnre. cigar and paper 
boxes, thread, metal stampings, feandry, tents. 

tty live per cent of Kenosha people own their MANITfiWfif WIS 
n homes. Monthly payroll over $2,000,000. l l s-r tv vrve, vv Saj. 

er 5,000 automobiles owned In the city. City iggg popuUtlon, 17,854; 1923 estimate, 20,000. 
inager form of government. .-,v 

City and Suburban Estimate, 60,000. 
Besidential t’eatnrei: Mostly one and two- „ „ 

family bouses. Private homes predominate. » *****115 ^^**^*i ’4,?*^*®**’2^^’ 
Bom. 12.8%; Industrial Workers, .’»%; English 

Betsil Bliopping Section; Main business sec- Beading, 91%; Families, 4,176. 
tion comprised of about 16 dty blocks. « v , ..a., 

Schools: Pnbllc Gi 
Trading Area: Bxtenda about live miles north. High, 1; Parochial, 2. 

the city, 

MANn'O^VOCJ AVIS. Besldentlal Faaturea: Mainly one and tw*- 
..... 4. . .. ..... ..... .. 4 ..... family bouses. A few 8att, but no telementa. 
1920 Population, 17,854; 1923 estimate, 90,000. Many beantlfnl residences are to be found 
City and Suburban Estimate, 60,000. tbronghout tbe dty, principally on RIvershle 

4, 4WV. 4., .4 4-4!. . Ave., Marinette Ave. and State St. 
Native Whites, 87.1%; Negroes, .1%; Foreign 
ira, 12.8%; Industrial Workers, .’',3%: English Retail Shopping Section: Centera oa Dunlap 
sading, 91%; FamiUea, 4,176. Siiuare and extends up Main St. four blocks and 

ilown Hall Ave. fur 3 to 8 blocks. Small neigh- 
Schoola: Public Grade, 9; High, 1; Junior burhood sturee distributed liberally throughout 

thirty miles west, and ten miles south 
Churches: Cbristian Science, 1; Episcopal, 1; Tradiag Area: Extends approximately 20 miles 

Wholesale Housea: Groeeriea, 8; Meets, 2; Methodist, 1; Preabyterlan, 2; Roman Catholic, south, 40 to 50 miles north and northwest and 
tod awnings, corsets and brassierea, Itghtaiug Fmlta, 4; Mlacellaneona Lines, Tobacco, 2; Con- 3; Mlseellaneoas, 4. 
reds, shearing machines 

Kanafaotnriag EstabUihmonts, 85. lieadlng 

fectlonery, 2. 

Numbar of Retail Ontlata for Nationally Ad- 
Irnif, Parker Pen Ce., Chevrolet Motor Co., vartised Products: Passenger automobile agendet. Vaudeville, 2; Miscellaneous (Auditoriums, etc.), 
risher Iksly Corp., Ia;wIs Knitting t'o.. Janes- 15; commercial auto, agencies, 4; automobile ac- 3. Total number of seats, 8,U0O. 
vllle Shirt A Overall Co., Hough Parch Shade cesaories, 43; automobile tire agendes, 10; bak- T..v,4i.». n. ..•~.4 .1..4. .» i.s. ui.si... 
Co., Rock River Colton Co.. Rock River Woolen I6; cigar stores and stands (Inclnding ho- ^ v 
Mills. JaneevlIIe Products Co., Rock River tela), 96.T: eonfeetloners (Inriudliig hotel siandsl. Served by the Chicago A North M estern Rall- 
lagtr Co., Bower City 8t»«<ping Co.. Wisconsin 275; dellcateasen. 5; dreumakers. 22; druggists, Une, and served by steam 

; Mlseellaneoas, 4. 25 to 30 miles west. In the (Christmas shopping 
Banks: National, 1; State, 1. period and In all holiday periods people In e 

4 44. 4 4 radlua of 50 to 75 mllea come to this dty to 
Theatres: l.egitimate, 1; Moving Pictures, 4; 

Wholesale Houses: Groceries, 1; Dry Goode, 
1; Butter, 4. 

Number of Retail Outlets for Nationally Ad- 

Ihread Co.. Janeavllle Fence A Post Co., 0<«- 19; dry gootls, 27; department stores, 5; electrl- 
•ard Co.. Hanson Furniture Co., Nortbmpp Tent cal supplies, 14; florists, 6; fmits, 6; fumltore. 
A Awning Co., Thoronghgood Paper Box Co. n: furriers. 1; garages (piihllr). 2.1: grocers. 
Total value of yearly output of factories estl- 23,15. hardware. 10; Jewelry, 10; meat markets. 
Bated at $28,000,006 7O; men’s fiimlshlng, 19; men’s clothing, 19; 

Special Information: Located in the heart of “jereDant tailors 20; mllllmra, 17; optlcjana, 6; 
the famous .lalrying region of Wisconsin. Photogrepbers. 10; pianos (and inlscellaneoui 
•od with great diversity of Industry within the mndcal l^truments), 5; rai^ •"PP*'«A' 
dty limits, Jaiiesvine presents one of tbe most ‘‘“rents (Including hotels), 39; shoes. 26; ^rt 
prosperons and constant markets In the country. *“* goods, 7; stationers, 7; women a apparel. 11 
Much, female labor makes It a good market for - 
rasmetics. It Is the third county in point of Ik/IArhlQF^N Vl/IC 
tatemubile registration, having over 12,000 pat- IVI/\l.yiOV,FlT, vV lO. 
•enger cars in 1024. Janesville baa one of the m <tb 
highest percentages of American cltlsens within ***** Population, B8,sT8. 
li« dty llinlls. uiul pivsents one of the best food si.a Subnrban Estiniata, 48,000. 
I'f'slucts markets in the state. 

MV V 22 d™ds*,' Soo Line, and «rvcd by ateamsblp. on all vertiaed ProducU: Paasenger automobile agendea, 
vTwd' ^a*® Michigan porta. The Goodrich A Hill 5; antomoblle accemtoriea, 4; antomoblle Ur* 

is”Anris'!^ ‘‘eamhoat lines and tbe Ann Arbor and Pere agencies, 2; bakers. 4; cigar stores and standa 
.Marquette Uaet run in and out dally. Excellent (Including hotela)* 8; coufectlonera (Including 
bue eervU'e to aouth, went and northern part of hotel atands), 19; droasoiakeiK, 35; druggiats, 
the State. goo»U, 3; <lepartment atorea. 2; electrical 

^ . • 1 * ,1 us ha w 1 aupplica, 3: Horiata, 1; fruUa. 8; furniture. 2: 
^ Principal Industriea:. Manitowoc being a o- ,„raee; /nnhiici ii- la. mercnani laiinrs, go; niiiiiw'rs, ii; opiicians, o; wrincipai xuuusivm:. aiauiiuwuc oeiug a fnrrlcrs 2- rsraees tniiMicI 11- sS. 

pbotograpbers, 10; pianos (anil miscellaneous leading aliiniinnm center has for Its largest hardware 'a* leireir* mo.r ' m.riiTt.' ivl 
I—.rnm.n..i .x- r..1 Lv .snnile. R- r... Indnstry slamloum. Dext cooies its Urge ship- “■‘"."■re- ”meat markeu, 17, 

building corporation, and another being'the ce- 'opUcUiia.'i; phSl 

wo kln" fuJ^ii. " ami ^lle" work." ‘ographers, 3; plano. (and ml.?eIlaneo'a.'mV 
wo.Rin„. rurnlliir., and IstlUr works. instruments). 2; radio anppll.>a. 3; restanr- 

Mannfacturlng EstablUbmenU, 23. Leading anta (Including hotels), 10; ahoca, 6; sporting MADISON, WIS. 

Residential Features: The dty baa mostly Bom. 13.4%: Indnstrial Workers, 11%; EngUsh 
one family frame and brick houses. There are Rending. 97%; Pamiliet. 10,213. (7,200 pupil 

*^*^*^**^'^*^» ’’ firroi. The Aluiuloum (joodi Mfg. Co., The Manl- goods, 3; stationers, 2; woinen*a apparel, 4, 
tMA osaeseeimMsa. M *70 towoc Sblpbuildiog CoTp., PoftUnd Cemont Co.* 
1920 Poputotion, 88,378. Tlie Burger Boat Co.. ’The American Seating - 
City and Subnrban EstimaU, 48,000. Works; Tbe Wclse Laboratory Furniture Co. ^    

Total value of yearly output of faetories esti- MARSHFIELD WIS 
Native Whites, 86%; Negroes, .6%: Foreign mated at $41,000,000. ivi^^IVOnr li:.l.l4g, VY13. 

•everal apartment buildings. ’Tbe dty is free 
from iny tenement sections. The city Is termed 
”The Bower City” because of the wonderful 
•hxde trees over the residential streets. The 
average valuation for a Janesville home la ap 
pmxlmstely $4,500. 

population not Included In census flgiires.) 

SehooU: Pnblle Grade, 18; High, 8; Junior 

Special Information: Tbe excellent bus and 
train service of .MaultowiH- makes It the shop, 
ping center of a .TO-mlle radius. 

MARSHFIELD, WIS. ] 
1920 Popnlation, 7,394. J 

City and Suburban Estimate, 20,000. 

NaUve Whites, 96%; Foreign Bora. 5%; b- 
High, 2: ParochUl, 7; simbe’r of piplli, 9.102. , Reading. M%| 

family booses. Manitowoc baa no si)«dal reel- Families, 2, lOO. 
Churches: Baptist, 2; Cbristian Science, 2; dentisi features to apeak of, all clasaes of people 

Congregational, 3; Episcopal, 2; Hebrew, 1; mingle and live in ahont tbe same sections. 
Retail Stopping Section; Extends from Main Methodist, 8; PresbyterUn, 4; Roman Catholic, 

•ad Mllwinkee Sts., tbe geographical center of 8; Mlseellaneoas, 19. 

ueuiui leaiures lo spesa or, an classes oi |>eopie . . .4. . - . 
mingle and live In ahont the same sections. hi„j, ,. ?’ 
Manitowoc U kept and U known as a dean P"®*-**'*'. 3: Number of PupUa, 2,200. 
town. Private homes predominate. Churches: Christian Science, 1; Episcopal, 1; 

B.UU Shopping Secrion: Extend, from 25th 2'mSuV.’T^*"*"' 
and Washington Ave. to 8th and Washington 
Ave. down to Buffalo St. N., which forms tbe 

M^k^'*m)rth'*m^V U *bTwkB*^wMt'on Banks: National. 2; State, 8; Total Re- BeUU Shopping Beotian: Bxtenda from 25th o; MUc^ll’aneons 6 
W St' '‘.nd 4* hWkr^nth M a aoorcre. $30,896,655; ’Tniat Companies. 8. «“•* Washington Ave. to 8th and Washington , 
« . „ "Jif® St., and 4 blwks sontta on 8. Buffalo St. N., which forms the Banks: .National 
Main St. ’There are three outlying retail bual- Theatres: I.eglHmate, 1; Moving Pictures, 5; heart of tbe business section. Washington and ““re**. $4.226,4,’15.1 
fs* •‘octlons with the usual retail grocery, meat Vaudeville. 1; Miscellaneous (Andltoriumi, etc.). 8th Sts. are business streets of 15 blocks In Total. $3,436,392.25. 

Banks: National. 2; State, 1; Total 
Theatres: I,egltimate, 1; Moving Pictures, 5; heart of tbe business section. Washington and $4.226,4,’15.92; Savings Bank Deposits 

I!’ui‘r®^r‘^4*®':r.'^.**®rt*Ki *• Total nnmber of eeata, 12.600. length. There are tbe usual smaller ’’neighbor- Theatres' legitimate !• Moving Ptetnoen o- tllrl to Main St. for 11 blocks west sod 4 blocks with th^ Mnsi tju-hi-n %#$ i, Movinf Pictures, 2; 
etaf are bnslneaa streets for the tame length as Location: In south central Wiaeonsln on the ii^erv me*at and^ttor smalVahJoT^’ * Silf®!]'*®*?"* **<*•)• *• ToUl nnm- 
Maln St. Four Lakes. Served by the Chicago and North •‘""'’'■f. “‘■ai. and other small al.ops. her of seats. 2,000. 
.... Western, Chicago, Milwaukee A St. Paul, and Tradiag Ana: Bxtenda about 80 miles west. Location: Genersohie 
Tradig Ana; Extends about 10 mllea aonth ,he Illinola Central nllroads. Very good bus 15 miles nortbeast and 20 mllea south. A large Jk Northwestern and Omaha tallrosdn^****’ ***'“•* 

•sd ahont 25 soatheast, east, north, weat and ngrrlee In practically all dtrectloaa. Motor track amoant of business Is secured from tonrlsts that _. 

3. Total number of seats, 12.600, 

mthweot. Beloit Is aontb of Janesville and one service also In several dliectloi 
ftadlng territoriee conflict In this sontbern por- 
•lon. Mneh trade Is secured from this and even Principal Indnatrias; Mach lion. Mneh trade la aecnred from this and even Principal Indnatrias; Machine tools, turret 
imtfer dlstsnees, dne to the fact that Janesville lathes, dry cell batteries. iBcItHlIne radio htf 
h the radiating point for flve splendid state terles, flashlights, Inbricators. bospital fnrnitnre, 
hlfhwsys, several main railway lines and aonth- tlroe-recordlng devlcoo, chemicals, farm machln- 
«ra Wisconsin bns services—tapping this rich ery, gas engines, shoes, drags, candy, sngar. 

fectlons. travel tbraugh this city, 3 months of tbe year, 
„ , . . , , 4 June, July and Anguat. The city baa provided 
Mm'hine *®®<"' excellent tonrists parka, where we have tonrlsts 
h»i"'i«Xwnralrarl imping .ml registering up to 55 per day. A 
torn hospital fnrnitnre, amount of baHin< as Is secured from Two 
lemlcals. farm rnachln- ^ here. 

Northwestern and Omaha raUroadt. 

Principal Industriea: Cheese and batter, ateel 

Wholeaala Hontss; Groceries, 2; Meata, 1; ___ . 
^ts. 1: Hardware, 1; Dry Goods. 1. Manufacturing Establishments, 60. Leading *? Outlets Tn NaUonally Ad- 

_ ... arms, Giaholt Macblne Co.. Fuller A Johnson vertiaed Products: I aaenger antomoblle agenrtes. 
Ramher of Retail Outlets for Nationally Ad- Ch , Burge** Battery Co.. French Battery 13; commercial auto, agencies. 3: antomoMIe ac- 

rertiiod Prodnets: Passenger snforaobll# agencies, Carbon Co., Madlson-Klpp Lnbrieator Corp., ceasorle*. 29; antomoblle tire agencies, 9; bak- 
«: eommeTClal anto. agencies, 16; antomoblle Scanlsn-Morrls Co., Badger State Shoe Co., Gen- *re, 6; cigar stores and atands (including ho- 
afreasorles, 26; aotomoblle tire agencies, 14; Laboratories, Marscball Dairy laboratory, ‘’’la). 17; confeetlonera (Inclnding hotel itanda), 
•akera. 6: cigar stores and atands (Including Madison Plow Co. United States Sngar Co., I**: dtIlcstessen, 16; drngglats, 7; dry goods, 8; 
wla). 82; confeetlonera (Inclnding hotel ;5( yr Keeley Teckemeyer Candy Co.. Madlaon department stores, 7; electrical soppllea, 5; 
•‘•“ds). 67; dressmakers. 15; drnggists, 9; dry Candy Mfg Co Kennedy Dairy Co,. Manseeld- florists, 4; fruits, 7; fnrnitnre. 5; garages (pnb- 

9; department stores. 4; electrical tup- Canghey Co, and the American Ice Cream Co. H®). 21: grocers. 50; hardware, 8; Jewelry, 5] 
jwa, 5; llorlata. 5: fnraltnre. 4; garages (pnb- Total vslne of ontpnt of fsctorlea estimated at meat markets. 15: men’s furalshing, 8; man’s 
**•1. 29: grocers, 50; hardware, 5; Jewelry, 5; $16 noO.OOO. clothing. I3; merchant tailors, 7; mlllinen. 5: 
■•at markets, 17; men’s fnrnlsblng. 11; men’s ’ optician*. 2; photographers, 8; pianos (and mls- 

rennet extract, che 
batter. 

rotor. Ice cream and Wholesale Honset; Groceries. 2; Fratta, 1; 
Hardware, 1. 

Nnmber of Retail Outlets for Nationally Ad- 

$16,000,000. clothing. 13; merchant tailors, 7; mlllinen. 5; 
opticians, 2; photographers, 8; pianos (and mls- 

Speelal Information: Madison la nearer tbe cellsncoiis musical Instrnments), 5; radio anp- 
center of impulatlon tn Wisconsin than any other piles, 3; rcstanranta (Inclnding totcla), 20; 
dty. It Is aald to be the greatest motor tonr- shoes, 9; sporting goods, 6; stationers. 2; 

tkthlsg, 9; merchant tailors, 6; mlllinen, 9; Special Information: Madison la nearer tbe cellsncoiis musical 
•ptldans. 4; photographers, 7; pianos (and mis- center of population tn Wisconsin than any other piles, 3; rcstanran 
'rlltneoiis mnaical instraments), 4; radio anp- dty. It Is said to be the greatest motor tonr- shoes, 9; sporting 
4'lea, 8; rcstanranta (Inclnding hotels), 89; 1st gathering point east of tbe Rocky Monntalns. women's apparel. 6. 
*®»a. 12; sporting goods, 5; stationers, 2; In the heart of the richest dairy region In 
aotaen’s apparel, 8. Ameries. An Important batti-ry center, one- 

KENOSHAs WIS. 
ItJO Popnlatloa, 40,472. 

City and Babnrban Estimata, BILOOO. 

In the heart of the richest dairy region In 
America. An Important battery center, one- 
tenth of the batteries and dry cells made In the 
conntry being made here. Home of the Unl- 
yerslty of Wisconsin. 

Residential Faaturea: Mostly one and two- 
famlly honses. A few apartment bonsca, 14 
having 10 or 12 apartments, and one bating 34 
apartments. Three very flne snhnrbs, one of 

MARINETTE, WIS. 
1920 Population, 18,610. 

City and Suburban Estimate, 45.000. 

Native Whites, 65%; Negroes, 1%; Faralgn 
Sor-.. .>4%.: industrial Workers, Z'l'c; English 

Marshfield,Wisconsin 

DAILY NEWS 
Marshfield population 

8,000 — trading territory 

24^,000 additional — largest 
cheese shipping station in 

world—main business street 
paved 2 miles long, 100 feet 
wide. Factories never idle— 
farmers very prosperous. 
Our advertising department 
is always at your service 
for statistical information 
or survevs. 

Bativs Whitas, 68.3%; Nevraas, .8%; Foraign them, I,nkewood, being especially well laid out. Reading, 95%; FamlUss, 2,800. 
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WISCONSIN (Con’l) 

Manhfield (coo’t) 

colTcrta and barn equipment, veneer and wood 
priHluvlR, funiflure uod ruuKh liiiiilier. Imlo, itial- 
treoaeo, aprlnsa, etc.; cbeeoe and batter tobo, 
canvav Kloveo, flour mllla, rennet and dairj 
equipment, mlik rann, iiahtniOK mda. 

Kanofacturiiig EatabUalunenta, 25. leading 
flrma, Kuddia Lumber Co., t'pliaio rurnllure 
Oo., Felkera Broa. Ufg. Co.. Blum Broa. B v 
Factory, Johnaon Clove Co., U. Bedding Co., M. 

MILWAUKEE, WIS. of the I'. H. Very eaaily rvarhed by antu doe to north for trading on accoont of the ezeaUM 
■ lie fart tliat omcreie roada lead from all dlre<-- train aad boa aarvtoo; 40 inUao freoi the waot m 

IMO PapoUtien, 457,147; ItU. 440,111; 1022, tloaa. Green County produces mote forelga boa service. 
4Ta,n03; 1*23, 404,506. -- - ---- e; aaeata a- 

of Ilk'- area. ItelHed by KwUa, straight from Wrulta 3- Ulacsllaneana IJbm Ohnes i. »' 
City aad Oabarbaa XattaaU, 577,767 (laaae- the mighty Alps, Switseriaad. la 1845. tlona and'PnpM !• Confaettonen 4- Panm 

dUte saburbo. ‘-Oreater Mllwaakee’’). . , tiom om * aper, i, i.«wnouory. e. i apse L 
Kesidaetlal Faatnros; Uosily one and two- Mnmber »f Ketall Outlata for Nationally A4. 

Nativo Wbitea, 75.4%; Nagrooa, .5%; Foreign family boasee. Private bomae predominate, trortiaod Prodncta: Paaoenger aatomohlla agtadta. 

type cbeeas than any ether county la the U. 8 Wko!oaalo Heoaaa; Orocerlea, 4; Meats, t; 

Bom, 24.1%; ladnstrial Warkara, 22%. Fine reahb-ntlal district alt directions from tbs 10; commercial auto, ageaclis. 3; antomoMIs at- 

ScbooUt Public Orada, 47; High, 8; Pai«:hUl, •>*•« W.OOO each. c^mwlM. htt- 

unli's“"i^l“i7'“' Number of »a^ !*‘“**i. K***?*^^®” **"•»■ trU). 10; mnfect^ra (Incl^t!^ ^tei auLtaT 
upila, 102,127. He ^uare (which form heart of buaineaa aec- „ ,^.Iu^te~«.n 2 .Iressiraaer.. M: 

Chnrchos; BaptUt, 13; Christian Bclence. 5; I*: department stores. 3; ^UetA- 
mgregationaL IS; Episcopal, 10; Hebrew, 0; _! .^**V*.^* ?“** «»• aupplleo. 21; florlaU, 4; fruits. 4; furaltan. 

44: Lutheran, 31; Non-sectarian, 1; Number of 
Pupils, 102,127. 

Chnrchos; Bsptlst, 13; Christian Science, 5; 
CongregationaL 13; Episcopal, 10; Hebrew, 0; 
MetboilUt, 26; PrushyUrlan, 12; Beuian Catb- 

Mllling Co.. H. Uf*. Co., Kraft Bros. Chc-se ®l*c, 48; Miscellaneous, Advestlat, 3; Cbrlatlaa, 
Co.. Blodgett Cheese Co.. Bipon Ca, Puerner Kvangellat, 7; Lutheran, 08. 

grocery, confectiooeiy, meats and small shops. 
Mnti wr»Aiofi«i«» 4®4ir**t««» utora};^ rrllara •! C. 
A 8t. Paul Rallwaj. 

Creamery Co., etc. 

Special Information: l^arge manufacturing and 
shipping point for cheese. Rxcellrnt railr<'ud 
service on two concrete state highways, with 
total of 14 miles paved streets In city and 1 ttt 
In county. 

11; fnrrlers, 3; garages (psbllcl, 23; grsesra, 
IM: laiilware. til: jewelry. It; iiieai inarkeit, 
28; men's famishing, 7; men's clotblog, 7; sme 

i. of 14 eX. ~vIi .tVJL;. , u Theatroa: LegltlmaU, 3; Moving Pictures. 86; 
!lLnt.“ ^ \ .7: l«url. »qu: ;i: Mik.-. a ....... 

(Auditorlumo, etc.), 41. Milwaukee Auditorium 
Rasidantial Fastnres: Mostly one-famtly bouara heating 10,000. Total number of seata, 75,0(X). 

Banka- National 4- Htale M H.vlae. Rank Trading Area: North 20 mllss. east 14 milas, talloru. 8: mlllloers. 13. epilclaas. I; 
iJXir! T.«i aT7 ia7 ^ ;u“^T south 12 milea. west 10 to 15 mlleo. Vpry good Pbotogmpbera. 7; plan.* (ami ml-wellasasui 

•”'^*^'****' Depoolta, ,r,rte u secured at Intermittent periods due the lanalcal Inatmmeutal. 5; mdio oupi.lloo. U; 
g2».7l<6.4.7...ia. commte roods, and excellent bus aervico rwaurants (larlnUing botelsi, 32; aboeo. U; 

Th^atrM: LefitimaUs S; MotIbs Plctawa, 86; piMlng tbrooch the tQiaUpr dtlea aurroaodlas. •portina goooa, f; atatlpoara, 4; woiuaa'a 

LocaMon: fhl.-a-o A Nor-hw-.cm (>l . '(:!. 
of home, average, about $11,000. ^ g, Bbore. steamboat lines. 

Rstail Shopping Boetion: Central Are. foe 16 Crosby Trans., Grand Trunk. Peru Marquette, 
blockic with a few outlying grocery stores in w. g. Goodrich Transit Co., freight and psaoen- 

WbsUaale Hoaaas: Foreign type cbeeas, 10. 

Mumbar of Eotail Outlata for Nationally Ad¬ 
vertised Prodncta: PasM-nger automobile ageocleo, 
10; commercial auto, agencies, 2; automobile ac- 
•■eosorics, 15; automobile tire agencies. 20; bak¬ 
er.. 2: cigar ainrea and stand. (Including lio- 

Dortb, 20 mile, east and 20 miles south. 

Wholesala Bouses t Groceries, 1; Fruits, 1; 

*tate, excellent trans-lake car-ferry ayatem. 

Principal Industries: Machinery manufactur- 
hardware. 3: Jewelry, 8; meal markets, 8; men's 
foralablog. 3; men's clothing. 3; m-rrhant tal- 

PORTAGE, WIS. 
1930 SopnlaUen, 5.300. 

(Mty and ■aburben Estimate, 33,000. 

Native Wbltsa, 90%; Foreign Bora, 10%; Is- 
dnstrlal Werkees, 10%; Eagliah Eoadlng, 95%. 

■cboala: Public Grade, 5; High, 1; Pais- 
cbial, 2. 

Charehos: Baptist. 1; Christian Science, 1; 
MIm-ellaneons Lines, Butter, Kggs, Farm Prod- Ing, leather and tanning, soup, randy, checne, lors, 3; milliners, 4: optician., 3; plmtographi-rs, Eplwopal, 1; Methodist, 1; I'teabytcrlaa, 1; 
nee, Fotidstuffs, 1 each. 

Mnmber of Betail Outlets for Nationally Ad- 
paint. glass, motorcycle, anto parts, dairying, 
farming, trucks, utensils, doll vehicles, shoes. 

Tortisod Products: I’aai>cuger automobile agencies, grain, textiles and hosiery. 
10; aotumoblle accessories. 12; automobile tire __... _ . , , .... Banuracturing Bstablishmonts, 1,637. Leading 

S’H '** ?**.? ' “f"". Alll.-< b1ilmcM Mfg. Co.. Bobert A. John 
I ? l!’’1* • (Includlug rslmollve Co.. Elln-u, Inc., Holeproof, 

II®**' "Li, ^ V <lf««'"«'‘erB. 15; druggism. 3; phoenlx aud Everwear Hosiery Compaole., 

SuDPll^ 4- fl’orlsT. r*f"rnlta^?: fu'ralmra ' supplin, 4, notlsti^ 1, rrnita, 43, rnralture, 3. ||,n,mcr <c.. Harley llavidH- n t o., I nal 
gsragea (publlci, 20; gim-cra, 45: bsrtware. 5; Enameling A gtsmplog Co. Total value of 
Jewelry 2; meat n.arkel-., 9; mens furol.l.lng, , , 4 , faJ-toriea estimated at $754,- 
9; men's clothing. 9_; mercliant tslIora. S; mllll- ^mniove. 
nera, 3; optician., 3; pliutographers. 2; pianos 
(and miscellaneuu. nin.ieal in.truments), 2; 

8^0,621; l?ll.r)5.'» employe. 

2; planoa (and mlncellaneon. muslel Instru¬ 
mental, 3; radio oiipplico, 4; icstauranta (In¬ 
cluding hotel.), 4; shoe., 4; spurting goods, 4; 
•tatlonera, 5; women's apparel, 4. 

OSHKOSH, WIS. 
1930 Population, 33,162. 

City and Suburban Eatimato, 100.000. 

. Natieo Wbitea, K)%; Foreign Born. 15%; In- 
Special Information: hneven of Milwaukee dnstrUI Workara, 28%; EagUsh Eoadlng, 95%; 

radio supplies, 2; restauriiuts (including hotels), manufacturing plants are the largest of their Families, 8 050. 
12; shoes, 2; sporting goods, 8; statlonsrs, 3; kind In the cuuntry. Milwaukee lead. United ' ' 
women's apparel, 7, States In diversity of Indnstries. One of coun- Schools: Pul 

See announcement 00 page 245 leading cities In building activity. High, 1; rarock 

_ Residential Features: Mostly duplex flats and Normal. 
alngle dwelllnga. More than 2<i.(KI0 duplexs. Churokas: B 

MFRRII.I. WIS Two line siihurha, Wauwatsaa and Sborewood. CongregntlonnI, 

Itoman Catholic, L 

Banks: Natloaal, 1; State, 1. 

Thoatrss: Legitimate. I: Moving PIctnres. L 
Total number of seats, 1,000. 

Location: C. M. A St. P. and 800. 

Principal Indastrlos: Hosiery, shoes, uodar- 
wear, metal. 

Mannfaotnrlng Establishmsnts, 5. (.eadtag 
flrnis. Portage ilnsiery, I’ortage Slioe Co., Free¬ 
land Tank t'-u., Underw-ear Co. 

Special Information: We have the C. M. A St 
P. Ky, main line .hops, dlre<-t henih|iiarlrrt ssd 

BebooU: I'nbllc Grade. 11: High, 2; Jnnior ®®f®« '"’’I''®!*® “»‘®« "«» 
High, 1; Parooblal, 10; Number of Pupils, 7,091. ■“'* ■ 9*7™'* ®* 3920.000 yearly. 

MERRILL, WIS. 
Churokas: Bsptlst. 2; Christian Science, 3 

Hesldentlsl Psatures: Mo.tly one-famtly 
houses; prirate homes pre<Ionilnate. One of tks 

Manuracturlng district well confined. City Ore Methodist, 4; Presbyteiian, 3; Roman Catholic, 
Congregattonal, 2; EplaLopsI, 4; Hebrew,’ l| “"«•* *®'^“ re.ldentlal pla<-es In the state. 

1920 Population, 8.(K:8. department one of the beat In nation. 

Retail Shopping Section: Extends about 20 Native Wliites, 6.468; Foreign Bora. 1.600; BOtall nnopping Boctlon. Kxtenns anoot ..«<iuuoi, *, oi«iv, i, ov^'<.>>rv, . located with imod roada extend- 
Indoatrial Workers, 83%; English Reading, 70%; blocks east on Wisransin St. and wrat on Grand 315.809.M8j^ 1 Trust Co.; Savings Bank Deposits | ^ I H ^ Coiunihla Coonty 
FamiUes 800 • a. / . blocks north from Grand. Sev- Total, 312.754.901. 

a 1. i' kii r- .1 K cii k 1 X I outlying hnalneaa oml shopping centers as --v i i-i « 1 u 1 di • 4 ® POfU an 35. . 
aa nelghtmrhuod gronpa of small stores. „*• Number of RoUH Outloto for NstlonsUy U- 

Hlgb, 1; PaiXK-hlal, 3; Number of Pupils, 2.0(X>. e v Vaudeville, I; Mla<-ellaneons (Auditoriums, etc.), Tortlsed Products; rassenger aiilonioldlc agea- 
Cburcbos: Ba;itlat, 1; Cougregatlonsl, 1; Trading Ares: Tliirty miles south and xi-eat 5. Total numbt-r of seata, 6,000. clia, 10; aotoinuhlle BCce*»aories, II; aiitnnioblls 

Epircopul, 1; Metliotllat. 2; Preabyterian, 2; 20 mlica north. I4“SB fr^uent. but v^K-stioa- Heart of the Fox River Valiev dl- ***^ agencies, 15; liakera, 4; cigar storea sad 
steady, trade from all over state and from np- »' «>* stands (Including hotels). 12; .-onfectluners.!- 

6. Mlacellaneous, Lutheran, 12. 

Banks: National, 2; State, 2; Total Resources, 

Bstail Shopping Section; On Dewitt sod Cook 
Sto. 

Trading Area: Comprising ahont 8 blocks. 

Roman Catholic, 7; Miscellaneous, Lutheran, 4; a»c«<ly. trade from all over state and from np 
Beveiith Kay Advenllst, 1. 

Banks; National. 1; State, 2; Total Re- 
■oiirees, $.3,(X)0,000; Savings Bank Deposits Total, 
31,000,000. 

Theatres: I^-gltimate, 2; Moving IMctures, 2; 

Her Miehtenn feci water route to ureai i-ases, vis ori-en nay. 
West Sliore of Lake Wlunelmgo at mouth of 

Wholesale Houses: Gne-erles. 75: Meats, 2.'>: Fox, served hy Chicago A Northwestern. Soo 

Location: Heart of the Fox River Valley dl- » fe aaencies 1..; .m.ers, v. rmsr yur™ 
rect water route to Great I-*ke«. via Green Bay. " Hneludlng h"tel,l. 12; .-onfeetlunera * 
West Shore of Lake Winnebago at mouth of hotel aland-), 6; delle»te-en 2; 
Fuv hv rhlesvo A Nnrthw..tern Soo Kiakera, 8; driigglata. .3; dry go.Hl-, 4; clepsrt- 

Fruit**. 32: Flnnhvare. S: Orj Goods, 11; MUcel- 
Intu^oiii Llnpi*. 08. 

Number of Retail Outleti for Nationally Ad- 

l ine. C. M. A St. Paul Ry. Entire Fox River **®'’‘?: 
Valley connected with Interurhan Electric Serv- -i 
ice and bus lines as feetlers to all the important 
points of state. Center of dairying Industry, kets, .3; me: 

ment stores. 2; eleetrleal anpidlea. 2; florists, 
2; fruits, 4; furniture, 2; garages (puhllc), 10; 
grocers, 8; hardware, 3; Jewelry, 3; meat mac 
kets, .1; men's furnl-hing, 4; nu n's clntlilng, 4; 

6T7tIi"'‘iuml.^V*f"eau“3 ^ vytised Products: I'aaaenger automobile sgencles, 3? “p,„°ng„" .'.irt 40 freight arrive and depart merchSDt tailors 6; mllllnera, 4; optlcls^ 
o. jOTfli.nomr>er or e<aia, 24.»: (“oruni^-ndHl auto, auenriea. 17; automobile dallr on atMm Ilnea pL4»»oi.'rapb4'n*. t: piunoH (and o"**r4*M«neofW 

a<’«'otti*4jricK. itP: niitomobile tire aKent'iea. 132; 

River and Prairie Kiver 18 miles north of C. A bukera. 263: ri^ur Mtorea and stands (includinK 
N. W. main line: 32 tulles south of Bradley, lioteln), 6r>: confectionera inrliidlnK hotel 
Important diatributlon point of Soo R. R. stands), 265; drensmakers, 26; druggists, 316; 

lonairsl Instruments), 3; radio anpplles. S; wt® 
’ .— ■ -• nuiu. Burm'irB. ii, aiiMFuivuiie dallr on ateam lines piuMin.'i MpiMri*. ■*. .. 

Location: C. M. A St. P. Ry. On Wisconsin a<M'OH»4jricK, Hiitomobile tire agencies. 132; ^ * lonalrsl Instruments), 3; radio anpplles. S; Wt® 
Iver and Prairie River 18 miles north of C. A bukers. 263: cigar Mtores and stands (including Prircir&l Industries: Metsl, 1; 29 fartorlea. taurmnts (including hotels), 12; slioes. 4; sport* 
. W. main line: 32 miles south of Bradley, hotels), 6.'>: confectioners including hotel including suto. truck, ras engines. Iioilers. farm ing goods, 3; stationers, 3; women's apparel, 4. 
(portant distribution point of Soo R. R. stands), 265; drensmakers, 26; druggists, 316; lighting plants, concrete mixers, tools, castings _ 
Principal Industries: Lumber woodworking ^**5' *f*’^*" di'fmriinent H^orea. 1:» pb-ctrh-Hi of all sorts, wssbing machines, etc. Woodwork- 

paper, toys, candles, knit goods, pulp, electric enpHlIes, 75; florists, 112; fruits, 69; furniture, in*®: 24 fsietori 
power tnachiniry supplies. farriers. 49; gsrages (putdic), 289; grocers, mlllwork, auto bodies, boxes, caskets, furnltare, 

* ’ .AS 2,298; iisrdwsre, 112; Jewelry, 117; meat mar- inHte’'«*a, ♦oys.* store and offlee fixtures, trunks 
Manufacturing EiUblUhments, 20. I^®ding gets. 754; men's furnishing, 79: merchant tailors, wagons, cisterns and Unks. Textile mills, i 

70; milliners, 9R; opticisns. 16; photogrtphem, leath»r. Including shoes. Dairy products $3, 

2,298; iisrdwsre, 112; jewelry, 117; meat itiar- %, toys.* store and offlee fixtures, trunks, --.^48 «« i At .a **_ a 
. rlatarn. and tanka. Textile tnllla, a PoFuUtlon. 58,593. Present popuUtloa, 
. Including aboea. Dairy products 33,- 

City and Snburban Estimate, 29,000; Total 
95.000. 

Diamond N»t‘h Co.. l«lD« ^"“**>*f Born. 26%; Industrial Workers. 57%; EnfUrt 
> Mlllwork («.. Oshkosh Orerall to. oort,- F.mni~ 19 000 

RACINE, WIS. 
I.eadlng a.ta, 754; men's furnishing, 79; merchant tailors, wagons, rtaterns and tanka. Textile mllla. a 

Merrill Woodenware. Lincoln Bex. Morrill Handle (and ’ misc-llaneoua miui. al Initru- SOO.OOO’. 
C4S.. Anson t.llkey, Hunl, Heineman Lumlwr Co. s.-,: radio anpi.lles, 75: aho--. :i!.3: -i-.rt- „ , 
and Grandfather Falls Co. 'Total val^ol^esrly , goJda. 95; sUtlonera,'15;' women's apparel, 
output of factorlee estimated at 130,000,000. jgy * 

Special Information: I»cttioD of the dty - 
makes it an ideal uianiifacturlng center. Water 
Power sites on the Wisconsin River, now being MONROF WIS 
barnes-i-d, provide eli-ctrlc power. Merrill is ’ * 
situated Id center of dairy and rich agricnltural jggo Population, 4,852. 

„ City and Suburban Estimate, 6,000. 

homes and few two-bome residences. Private "^i ,2?^ ‘' 
homes predominate. Merrill has residential dla- Heading. 95%, Families, 1,100. 
trict that Is noted throughout the Middle West Schools: i'lihlii- Craile. 4: Hlch. 1; Junior 

Mannfsetnriiig Establishments, 153. Leading xinii.~ Tva 
Arms, Diamond Match Co.. Psloe Lumber C;n.. "*“®® “'3' .Ji' 
Morcsn Mlllwork Co.. Oshkosli Overall t o. S®™'. *® ^ V-T 
(B'GohIO, Waite Grass Carpet Co.. Dclfox Go., Beading, 90%. FamiU 
Oshkosh Fonr Wheel Drive, Gould Mfg. Co., Schools: Public (;r_ . 
The Barkstaff Co., (Caskets), The Leach Co., Hlkh, 3; Parochial, 5: Number of Pupils, 13,OW 
Oskosh Trunk Co., C. A. Libby Co., J, L. Clark Chnrcbes: Baptist, 4; Christian Science, 1; 
Mfg. Co.. Ful|pr-<ioldmau Co., Giant Grip Mfg. Congregational, 2; Kpiseopal, 5; Hebrew, 1; 
Co., Oshkosh Wrapper Co., Universal Jlotor Co. Methodist. 8; Presbyterian. 3; Roman CstboUt. 
Total Tslne of yearly output of factories estl- H; MIscellaneona, 10. 
mated at $32,500,000. Banks: National. 2: 

Reading, 90%; Families, 12.000. 
Schools: Public tirade. 14: High, 1; Jualor 

for Its natural eeenlc beauty. Magnificent High, 1; Parochial. 1; Number of Pupils, 1,280. ,he lar-rest Inland fresh water lake In the C. 8. . „ , ... .. * 
homes. One Normal School. „ ,, ,j,p p,teway to The Land of Lakes, the Theatres: Mov ng *:J*«‘«'*'™***-,' 

Retail Shopping Section: Eastern section ex- Churches: Christian Science, 1; Methodist, 3; Itopnlar atimmer resort territory In this section ooo”®"’"”*’ " 

tied It $dj.aw,(wu. Banks: National, 2; State, 4; Total Keaoorcsi. 
. ..TV ^ 1 1. - 318.400,000; Havinga Bank Deposits Total, $*.• 
Special Information: Oahkoeh is sitnated on r^x) 000 

One Normal School. 

tends from Park St. on Main St. to Blaine St. Roman Catholic, 1; Miscellaneous, Universallst, of the country. Pure bred cattle are shipped 
Western section of hnalneas district la enveloped Union, Lutheran, United Brethren In Christ, 
in a triangle, as follows; Fonr blocks on Grand Ranks: National. 1; State. 2: Total Ite 
Ave., 3 blocks on West Main and 6 blockt on aourcea, 34,839.244.57, March 81. 1924; Stvlngt 
State St. Sonth and North Foster St. sod West Bank Deposits Total, $978,965.94, March 81. 
Main St. In the Sixth Ward. 

Trading Area; Elxtenda abont 28 miles west 
east and north. Intermittent hnslnees le se- (Andl 
cored from people living st s greater distance 2,100. 
on occonnt of the fine railroad and bus tnnsper- tjJ, 
tatlon service. Wis 

Wholesale Housee: Meats, 1; Fruits, 1; Lad- Ontri 
les' Garments, 1; Knitting Mills, 8; Shoee, 1: tn-ice 
Oonfectloni ry, I. Crete 

Nnmber of Betnil Outlets for Nattenally Ad- count 

’ the country. Pui-e bred cattle are shipped Total nnmber of seats, 10.000. 
over the entire world from Oshkosh. Wholesale Location: On the west shore of Lake VlcU- 
center for the Fox River Valley. gan at month of Root River, served by the Ckl- 

cago A Northwestern and the Chi. Mil- * 
Rexldontial Features: Practically all one and Paul. Excellent Interurhan service. Two llaw 
ro-famlly honaei, two blockt devoted to work- to Milwaukee and Chicago. Bna service *• to Milwaukee and Chicago. Bna service ts 

north, sonth and west. 
Priaolpol Xadnatrlesk Automobiles and a|^ 

yertiaed Prodncta: Passenger automobile ageneiee, in Monroe, connty seat. 

1924 • eo , . . . two-family houses, two blocks deroted to work- to Milwaukee and Chicago. Bus eervlce ts 
' logmen's tenements. Prirate bomra predomtnats. north, sonth and west. 

Theatres; Moving PIctnres. 2; Misceliani-oio. jn a small town adjacent to Oshkosh, but de- Vriaclnal Indnatrlaak Antomobllsa and affl- 
(Anditorium., etc.), 2. Thtal nnmber of eest., pending on OshkoahSor «t. buying the flnrat M^nnUrtur? o'f 

residential section In Central Wtsconstn la lo- n,im, electrical deylcea, ehoea, leather as4 
Location: gontbern part of Green Connty, cated. This town has in the neighborhood of leather prodncta, camp farnltnre, automobile 

Wis., on the C. M. St. Pant B. R. A Hlinola fifteen millionaires connected with the mann- cessories, floor wax, large mannfactorers of til 
Central. Excellent bos eerrlce to Madison facture of paper and their homes are the most kinds of castlnga. Total yalne of yearly oatpat 
twice dally, and to Janesville twice .tally (on- beantiful In the country: 62% of the resldenta of factories estimated at $125,0(M),0IX). 
Crete r®ada east, west nerth and mth through In Oahkoah own their own homes. Manufacturing EsUbUibmenta: Leading Unas 
.•cinty. State. Tranks .41. 20, 01 an.l ..9 intersect e~m nv, Horllck'a Malt^ Milk, Johnson's Floor Wsx 
Id Monroe, county sett. Retmll Shoppinr Bectloii: Bxteiidf from City nerrpv RnHnM »nA RacIiip tthlrtt 

Printdpal Indnatrias: Dairying. Borden's Con- ^**'®"*' ““‘J ‘f Oyorallla. The Ajax Motor Co. (owned by tk 

Central. Excellent bos service to Madison facture of paper and their homei 
twice dally, and to Janesville twice dally (on- beantiful In the country: 62% ol 
Crete roads east, west, nerth and sonth throngb In Oahkoah own their own homes, 
county. State. Tranks 31, 20, 01 anil 59 intersect 

13; commercial auto, agencies, 7; automobile ac- printdpal ladtutrias: Dairying, Borden's Con- f*"®"*' \ *: Overalls. The Ajax Motor Co. (owned by tk 
ceesoriea, 18; antomoblle tire agencies, 20; bak- densed Plant, Blnmer's Prodncta Co., Harvey- **■* anopplng district and on the “*^1 Imimrtant jjash Motors Co.) le soon to begin prodnctlea. 
era, 7; cigar stores and stands (Inclndlng ho- oifford Paner Prodncta Co Monroe Dairy Prod- uhtoat of Oahkoah, 14 blocks and on Ceape, - „ . o. 
tali). 22: ranfectlonera (Inri.dlng hotel aUn^). qcU^ Mon^ U the ’center of tl7 iXo 0«®®. Wang,m Wa.hlngton, Church, Merritt, Special to. ^ 
45; dremunakera, 20; drugglata, 14; dry good., cheese Indn.try la the O. 8.. Green County pro- A";®"’® several blocks each, the 0«n of paylnx *nb. 
15; department etores, S; electrical anppUes, 2; duclnr $7 418 491 in Swiss ehaeoe 8320 742 In *®®* streets croesing Main In the retail “®® •o'PPtoE fatniltira, rota 
florist., l: farnltnre, 8; fnrrlere, 2; garage, umburaer ’ and $2 670 218 ^n b^k ^’l $12 - ®®‘’tt®": O®'!'®® » W®®*® ®“ «>® ®®“»*> I*!*?* <‘’"®.''”*® *" 
(public), 14; grocer., 80; hardware. 7; Jewelry, .oo.lM In che^ p^dacrion. Popnladon ot **’* fArhy iatra and* ro^a tn!*MOTrtat«^ 
8; meat markete, 15; taen's furnlahlng, 10; Connty 23.000. Per capita of wealth. ®“ ‘•>® ®'«®t ®“®- 0®»k®*>> “as tba usual 7 '«•» ^rta traaaportatwt^^ 
men's dotbkiK. 12; merchant tallora. 4; *3 2no ^ ^ comer grocery and meat markets. ■“ « ‘J’®* 
milliners, 11; opticians, 4; photographera. 2! w » w^vu v a v ai wl!!**** ®®® 
pianos (and miscellaneous muMcal Inatrnmenta), Mannfac^ng E^bU^snts, 4. leading Trading Area; Extend, vrithln a radios of 47 “.thing, profeaslsnal baseball and football. 
3; radio supplies, 4; restanranta (Inclodlng ho: Arms, as aboTC mentioned, 
tala), IS; aboea, 10; sporting goods, 7; station- Bpocial Infonnntlen: Mo 
an, 2; woman’s apparel, 12. ot Green, Is considered tb« 

firms, as alioTe mentioned. miles north, west and sontb. Lake Winnebago Basldaatlal Fsatnras: Private bomea predo^' 
Bpocial Infonnatlen: Monroe, toe eoanty saat on east for 14 mllaa to the north and 20 mllaa nate. Realdenttal sections nnosnally well ^ 

ot Green, Is considered the Swiss cheese capital to the sonth. People come from 70 miles to the doe to high average pay to tabor In tots du- 
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WISCONSIN (Con’t) 

Lake Bbore roads Math and north of city con¬ 
tain many beautlfnl homea. 

Eateil Iko^ad ■aotlaai Downtown (aaatn 
district). Starts at Mala and Cth, with tour 
hloeka on Main St., six blocks on Sth, alM 
Mattered biistneas lionses on Tih (six hloeka) 
and alda streets. Stata St. starts at Main and 
contains IS Mocks of bnalneaa housas. Junction 
district—S*o blocks on Wasblafton Are. and 
oas on Junction Ars. West Bacino—Tbrsa 
blocks on Wasbtagtoo Ars. Thors aio Brc othor 
good sixod naigbborbood sections. 

Trnilag Aioa: North, 10 mllso. Raclna draws 
ronslderabls trade from Kenoslia, dtg aud county. 
West SO miles. Concrete roads, sxcsllent baa 
serrlce, trade from Borllnglon. North 20 miles 
—concrete roads, two electric lines, bus serrlce. 

Whslaaals Hsaass; Orecertss, T; Meats, >: 
Pmlts, S. 

Vumbor sf Estall Ontlsts far MatlsaaUy Ad- 
rsrtissd Prodacta: ras»iiger aotumoblls agen- 
ciss, 18; commercial auto, ageacles, 7; antoiiio- 
blla accesaorles, 2U; automobile tiro agencies, 
23; bakers, 82; dgar stores and stands (Includ¬ 
ing botsisi, 100; confectioners (Im-ludlag betel 
stands), 88; dellcateaaco. 8; druggists, 30; dry 
goods, 21 department stores, 0; electrical sup¬ 
plies, 4.1; Dorlsls, 1(1; (oriilture. lb: furriers, .1; 
garagea (pabtic). 03: grocers. 114; hardware. IT; 
Jewelry, IS; meat markets. 70; men's furnish¬ 
ing, M; men's clothing, 23; merchant tailors, 
12; milliners, 13; opticians, 4; photographers, 
11, pianos (and miscellaneous musical Inatru- 
menta), 15; radio supplies. 10; reatsuranta (In¬ 
cluding hotels), 57; aboes, 3t: sporting goods, 0; 
atatloaera, 4; women's apparoL 23. 

RHINELANDER, WIS. 
1020 Population, 8,034. 

City and Bobnrban Zstlmate, 0,000. 

Matire Whites. 80%: Foreign Bom, 20% 
Industrial Worksrs, 00%; English Beading 
90%; Families, 1,300. 

Schools; Public Grade, B; High, 1; Junior 
High, 1; Parochial, 1; Number of Pupils, 1,700. 

Churchss: Baptist, 1; Christian Science, 1; 
Congregational, 1: Episcopal. 1; Methodist, 1; 
Boman Catholic, 2: Miscellaneous, 3. 

Banks: National. 2: State, 1; Total Be- 
sonreea, $3,300,000; brings Banks Deposits 
Total. $2,730,000. 

Theatres: Moring Pictures, 2; Total number 
of seats, 1,4<X). 

Location: On Soo Line, Chicago A North- 
nestem, Wisconsin River. 

Principal Isdustrles: Paper mill, lumber 
mills, refrigerator factory, napkin factory, boat 
factory, hardwood flooring factory, paper bag 
factory, veneer factory. 

Manufacturing Establishments: 15. I,«adlng 
firms. Ulilnelander l’ai>er Co., C. C. ('ollins I,br. 
Co., Thunder Ijike Lbr. Co., Wisconsin Veneer 
Co., Rhinelander Refrlcerator Co., Daniels MfR. 
Co., Qlasslne Bag A Specialty Co., Rhinelander 
Boat Co., Rhinelander Box A Lbr. Co., C. P. 
Crosby I,omher 0>. 

Annual output, $8,000,000. 

Special Information: Famous Wisconsin 
"Imnd O' I.aikes Region.” Water power, po¬ 
tato belt. 

Besidential Features; City of homes. One 
shaded trees, mostly one family bouses. 

Retail Shopping Section; Brown street, 4 
blocks (both sides); Stevens street, 4 blocks 
(both sides); Davenport street. 2% blocks: King 
street. 1 block: East River street, 2 blocks; 
Thayer street, 2 blo<-ks. 

Trading Area; 30 mils radios. 

Wholesala Houses: Groceries, 2; Fruits. 8: 
Miscellaneous Lines, Potato warehouses, 8; 
Grain, 3. 

Number of Betall Outlets for Nationally Ad¬ 
vertised Prodneta; Passenger automobile agen¬ 
cies. 7:commerclal auto, agencies, 7; automo¬ 
bile accessories, 7; automobile tire agenclea. 10; 
bakers, 7; cigar stores and stands (Including 
hotels), 12; confectioners (Including hotel 
•tands), 12; delicatessen, 1: dressmakers, 10: 
druggists, 4; dry goods, 4: electrical anpplles, 
4; florists, 2; fruits, 15; furniture, 2; garagea 
(public), 12; grocers, 40; hardware, 4: Jewelry, 
2; meat markets, 15; men's furnishings, 0; 
men’s clothing, 0; merchant tailors, 4; milliners. 
5; opticians, 2; photographers, 2; pianos (and 
miscellaneous musical instruments), 1; radio 
supplies, 10; reataurants (Including hotels), IB; 
shoes, 10; sporting goods, B; atatloaera, 0; 
women's apparel, 0. 

SHEBOYGAN, WIS. 
1980 Population, 30,955. Present population 

over 88.000. 

City and Suburban Zatimate, 200,000. 

Native Whites, 78.3%; Foreign Bom. 2«.7%; 
Industrial Wwkers, 80%; English Banding, 90%; 
Families, 7,500, 

8ohoeIsi Public Grade, 10; High, 1; Parochial, 
8. Number of Pupils, lO.OtlO. 

Ohnrohost Baptist, 2; Chrlstlaa Sdenee, 1; 
Ctmgregatlonal, 1; Bplacopal, 1: Hebrew, 8; 
Methodist, 2; Preabytarlaa, 1; Romaa CatboUe, 
4; Mlseellaneeua, 20. 

Banka; National, 8; State, 3; Total Be- 

sources ApproxtsMtely $15,000,000; Savlags Bank 
DeposlU Total $8,207,531.20. 

Theatres; Legitimats, 1: Movlag Ptetnres, S; 
Vaudeville, 1; Hlacellaneous (Auditoriums, etc.), 
1. Total number of seau, 4,000. 

Lsoatlaa; Located sa the shores ef Lake Mlcb- 
Igaa la Eastern Wlacoasla, the ceaaty asst ot 
Sheboygan County. Served by 2 liueu uf C. A 
N. W., the Milwaukee Northern Electric and 
Eastern WIs. Elec, sod the steamships. The 
Milwaukee Northern has a fast parlor car serv¬ 
ice between here and (Jhlcago. llie Goodrich 
and Crosby steamshl|)s operate dally between 
here and all ports on the Great Lakes. This Is 
the headquarters of the C. Beiss Coal Co. and 
Immense coalers unload here and coal la shipped 
to the entire Northwest. 

Piiaclpnl ladastrias: Eaamelware of all kinds, 
hath tubs, famlture and toy wagwas, wood-work¬ 
ing machinery, aluminum ware, harnesses aud 
knitted products. 

Maanfactarlag ZatabllshsMats, 154, Leading 
Onus; Vollratb Co., Nortbfleld Ca., Creeker Chair 
Co., Badger State Tsaidag Cs., C Belas Coal 
Co., Allen A. Co., Northern Furniture 0>., 
Llncol Plywood Co., Frost Seating (Jo., Polar 
Ware Co.. Kohler Co., located at Kohler, a 
•obarb of Sheboygan. 

Total value ef yearly eatput ef faoteriea esti¬ 
mated at g.'iO.iiuo.uuu. 

Besldantial Fsaturss; One family homea pre¬ 
dominate la Sheboygan altbougli there are Mme 
double Bats. About 00% of the people of this 
city own their homes. Btaotlfnl residcntiul sec¬ 
tions all over city. Big home building and In¬ 
dustrial building boom has existed here for past 
few years and is still continuing. 

Betall Shopping Section; Shopping district ex¬ 
tends on 8th or Main Street from Inillana Ave. 
for 1.1 blocks, alM 4 blocks on Pconsylvsnla Ave. 
5 blocks on Michigan Are., 5 blocks on Calumet 
Drive. 2 blocks on Sooth 13th St., 4 blocks on 
South 12th St. There are also many neighbor¬ 
hood groceries and markets In various sections 
in the city. 

Trading Area; Extends approximately 25 or 
30 miles north, and from 30 to 40 miles west 
and 20 miles Moth of Sheboygan. Imiiroved 
State ami County Highways throiigbont tbts sec¬ 
tion leading to Sh< lioygan together with the bus 
and Interurhan service make this city an Ideal 
place to trade In. 

Wholesale Hotues: Groceries, 2; Meats, B; 
Fruits, 8. 

Number of Betail Outlets for Nationally Ad- 
vertlMd Products: I'assenger antomubile agencies, 
13: commercial auto, agencies, 2; aiitniuobile 
accesMiles, 6; automobile tire agencies. 20; 
bakers, 0; cigar stores and stands (Includiug 
hotels), 20; confectioners (including hotel 
stands). It; delicatessen, 5; dressniakers. 30; 
druggists, 12; dry giants, 5: department stores, 
4; electrical anpplles, 7; florists, 2; fruits. 30; 
furniture, 8: furriers, 4; garagea (public), 22; 
grocers. 60; baniwsn*, 7; jewelry, 5; meat mar¬ 
kets, 33; men's furnishing, 11; merchant tailors, 
4; milliners, 7; opticians. 3; photograpliers. 6; 
pianos (and miscellaneous mitsical Instrimienta), 
4; radio supplies, 6: restaurants (Including 
hotels), 30; shoes, 9: sporting goods, 3; sta¬ 
tioners, 8; women’s apparel, 8. 

• STEVENS POINT, WIS. 
1920 Population, 11,371. 

City and Buburban EatlmaW, 38,000 (Trade 
Area). 

Native Whites, 8.1%; Foreign Bora. 15%; In¬ 
dustrial Workers, 30%; English Beading, 95%; 
Families, 2,323 (Estimated city only). 

Schools: Public Grade, 7; High, 1; Parochial, 
4; Number of Pupils, 2,194. State Normal—En¬ 
rollment, 1,000. 

Chnrehes: Baptist, 1; Christian Sclenre, 1; 
Episcopal, 1; Hebrew, 1; Methodist, 1: Presby- 
terlal, 1; Reman Catholic, 4; Miscellaneous, 2; 
I.utberan, 2. 

Bonks: National, 2; State, 1; Total Re¬ 
sources, $4,705,739.27; Savings Bank Deposits 
Total, $2,330,430.44. 

Theatres: Legitimate, 1; Moving Pictures, 2; 
Vaudeville, 2; Miscellaneous (Andltorlnms, etc.), 
8; Total number ot seats, 5,300. 

Location: On Soo Line, Green Bay A Western. 
State trunk highways 10, 18, 54 and 00 with 
motor bos connections. Center of State, gate¬ 
way to the great northern lake region. Wlseon- 
sin River. 

Principal Industries: I*Biier mfg.. Ashing 
tackle, lumber and building materials, toys, 
boxes, burn equipment, Mft drinks, tanning, 
furniture and general woodworking. 

Mannfacturing ZstnhUahments, 39. Leading 
firms: Whltlng-Plover Paper On.. Wisconsin 
Blver Paper A Pulp Co., Joeraa Broe. Furniture 
Co., Frost Fishing Tackle Mfg. Co., Weber Life- 
Like Fly Co., George W. Frost A Sons (flahing 
tackle). Vetter Mfg. Co. (Mdg. materials). 
AntomaMc (Jradle Mfg. Co., Farmers’ Barn Equip¬ 
ment Co., Stevens Point ^x Co.. Stevens Point 
Tanning Co. 

Total value of yaarly entpnt af faoterlas esti¬ 
mated at f80.(X)0.000. 

SpMial informatiea: Stevens Point is central¬ 
ly located la Its natural trading area. Portage 
County, of which It la the county seat and only 
city. It built a balf-mtillon dollar hotel as a 
civic undertaking. Is center of vast hydro¬ 
electric power development and connected with 
a balf-dosen such plants. A natnral distribut¬ 
ing center for central and northern Wisconsin. 
Has ample supply uf underground spring water. 
Division point on Sno Line, with 1,000 employes. 

Bseldenttai Fsatarss: Practically all one-fami¬ 
ly houses, a great taajority occnpled by owners. 
Paving, sewer, water and gas well distributed. 

Betall Bkepping Beotleni Mala St.. 8 Mocks 
tncludlag Public Sq. Adjoining retail streets: 
Strongs Ave.. 2 blocks; North 8rd 8t., 1 Mock: 
South Srd St., 1 Mock; North 2nd St., 1 blerk; 
South 2nd St., 1 Mock. South side retail aectlea 
adjacent to square takes la fonr blocks. AIM 
numerous neighborhood stores. 

Trading Area: Badins ef 25 miles, eoanectsd 
by state maintained roads. 

Wholaaals Houses: Groceries. 1; Meats, 1; 
Fruits, 1; Mlscvllaneuos Lines, 2. 

Number ef Betail Oatleta for Natlsaally Ad- 
vortissd Prodneta: Passenger autotnohlle agencies, 
7; commercial auto, agencies, 2; automobile ac¬ 
cessories, 11; antomohDe tire aeenples. 1.1; bakers, 
5; cigar stores and stands (Including hotels), 12; 
confectioners (Including hotel slsmls), 9; dell- 
catesMn, 3: dressmakers, 8; druggists, 0; dry 
goods.b- deimrlment sio-es, ;t: elev-iricsl supplies, 
2; florists. 2; frnlts, 80; furniture, 5; fnrrters, 
1; garagea (pnMIcI, 8; grocers, 58: hardware, 
5; jewelry, 4; meat markets, 14; men’s famish¬ 
ing, 13: men’s clothing, 13; merchant tailors, 4; 
milliners, 4; opticians. 2; photographers. 3; 
pianos (and mlscellanMus musical Instruments), 
2 radio supplies. .1; res'auran's (Including ho¬ 
tels), II; shoes. 24; sporting goods. 4; stationers. 
7; women's apparel, II. 

STOUGHTON, WIS. 
1980 Pepnlation, 5.101. 

Native Whites. 4,907; Nsgrsss, 4%; Foreign 
Bora. 23%; Indsstrial Workors, 50%; English 
Beading, 90%; FamlUaa, 1,000. 

BohMls: Public Grade, 4; High, 1; Junior 
High, 1. 

(Hinrchos; Baptist, 1; Christian Science, 1; 
Congregational. 1; Methodist. 2; Roman Catholic, 
1; Miscellaneous, 4: Norwegian, Lutheran. 

Banks: National, 2: State, 1. 

Thoatrea: Legitimate, l;Moving Pictures, 1. 

Locatiea: Chicago, Milwaukee A St. Paul By. 

Principal Industries: 2 wagon factorlsa, con- 
denaery sboe factory warehouses. 

Hanufaetnring Establishmants, 2. Leading 
Arms: Stoughton Waguo Co., Moline Plow Co., 
Stoughton Sbue Mfg. Co. 

Besidential Features: One-family honaes pre¬ 
dominate. Few maile over Into two-faiiilly and 
a few flat bldgs. Private homes predominate. 
Average value of homes, $3,000. 

Betail Shopping Section: Mostly on Main St. 
for about 5 or 0 blocks. Few neighborhood 
grocery stores. 

WholsMlo Houses: Groceries, 1. 

Number of Bstall Outlats for Nstionally Ad¬ 
vertised Products: Passeiiger automobile agencies, 
6; antoinoblle accesanries, 10; bakers, 2; cigar 
stores and stands (Including hotels), 3; con¬ 
fections (Incliidini; hotel stands). 2; driieirlsts. 
4; dry goods, 3; department stores, 2; electrical 
supplies, 4: florists, 1; fruits, 1; furniture, 3; 
giirages (public), 8: grocers, 11; hardware, 4; 
jewelry, 3; meat markets, 4; men's furnishing, 
4; men's clothing. 4: merchant tailors. 4; millin¬ 
ers, 4; opticians, 3; (thotographers, 2; (danoa 
(and mlscellanenns musical Instruments), 3; 
radio supplies, 3: restaurants (Including hotels), 
4; shoes, 4; women’s apparel, 4, 

SUPERIOR, WIS. 
1980 Population, 39,671. 

Native Whites, 71.5%; Nsgreos, ,2%; Foralgn 
Bora. 28.3%; Families, 8.6U'J. 

Schools; Public Grade, 12; High, 2; Junior 
High, 11; Parochial, 7; Number of Pupils, 8.883. 

Churches: Baptist, 2; (Jhriatian Science, 1; 
Congregational, 3; Eptsco()al, 3: Hebrew, 2; 
Methodist, 5; Presbyterian, 4; Boman Catholic, 
10; Miscellaneous, 21; Lutheran, 18. 

Banka: National, 2; Stata, 5; Total Be- 
Murces. $12.7'J6..148.22. Savings Bank Deposits 
ToUl, $7,123,397.04. 

Theatres: Moving Pictures, 4; Tandavtlle, 3| 
Burlesque, 2; Miscellaneous (Andlttwluma, etc.). 
4. 

Loeation: Located at the head of Lake Super¬ 
ior, the shipping point for the great Norttawast. 
Great Northern, Northern I'sciflc, Chicago A 
Sanit Ste. Marie, Dulnth, South Shore A Atlan¬ 
tic. Canadian National Rys., Chicago A North 
Western, I.,ake Superior Terminal By., Northern 
Navigation Co. 

Prlnoipal Indnatrtss: Chairs, briquets, marine 
and shipbuilding, linseed oil, salt. 

Kanufaeturlag ZstahUshmsata: Webster Mfg. 
Oo.. Scott Briquet Co., Superior Shipbuilding Co., 
Morton Salt Co„ Spencer-Kellogg Co. 

BesldsBtial Features: Raaldentlal section 
largely one and two-famlly houses. A restricted 
residential section on the river near tha city’s 
largest park. 

Betail Shopping Soctioa: Tan blocks on Tower 
Ave., betwt-en .1th and 1.1th St. Seven blocks 
on Sth St. between Lambora Ave. and Tower 
Ave. Five outlying center and Mveral neighbor¬ 
hood sections. 

Trading Area: Ten to fifteen miles MUth, 
MUtheast and southwest. Intermittent shopping 
from a distance of 30 to 35 miles sooth as tha 
roads are excellent and hits service maintained 
the largest part of the year. 

Wholasals Houses: Groceries, 2; Fruits, 2. 

Number ef Batall Outlats far Nationally Ad¬ 
vertised Products: PasMnger automohlle agenclss, 
14; automobile tire agencies. 8; bakers, 9; cigar 
stores and stands (Including hotels). 2B; con¬ 
fectioners (including hotel stands), HW; dalleat- 
esMn, 4; dreasmakars, 25; drn^sts, 99; diy 

goods, 9; department stores, 4; eleetricnl snp- 
pllsa, 5; florists, 8; fruits, 5; (nraltaro, 10; 
furriers, 2; garages (public). 10; grocers, 19S; 
hardware, 12; jewelry, 14; meat market^ 88; 
men's furnishing, 4; men’s clothing, 10; SMP- 
chant tailors, 13; milliners, 4; opticians, 7; pb^ 
tographers, 7; pianos (and mlscelianeoua mnrical 
Instruments), 2; radio suiipHaa, 2; rastaucantn 
(including hotels). S3; shoes, 17; sporting goads, 
4; Mtatiooers. 2; wumen's apparel. 10. 

WATERTOWN, WIS. 
1980 PopnUtlon, 0,390. 

Native Whites. 90%; Foreign Bora, .1%; Eng¬ 
lish Beading, 90%; Families, 2,344. 

ScbMls; Public Grade, 3; High, 1; ParoeUsl, 
5; Number ot Pupils, 2,300. 

Chnrohos: Baptist, 1; Chrlstlaa Setenen, I; 
CongregatluiMl, 1; Episcopal, 1; Methodist, It 
Roman Catholic, 2; Miscellaneous, 5; Lutbatna, 
4. 

Banks) National. 2; State, 2; ToUl Bs- 
Murecs, $4.23o,UU0.00; Savings Bank Oepoalla 
Total, $368,000. 

Theatres: Legitimate. 1; Moving Pictures, 3; 
Miscellaneous (Auditoriums, etc.), 8; Total anm- 
ber of seats, 5,000. 

Looatloa: Chicago, Milwaukee A 8t. Paul By. 
Chicago. Northwestern. Mil. Klee. Ry. and Light 
Co. On Highway 19, halfway lietween Mllwan- 
k<-« and Madison. Situated on Rock River. Ban 
service In all directions. North and South on 
Highway 24. East and West on Highway 19. 

Principal Indiutrisa: Cutlery, table slides, 
paper boxes, shoes, flour, women’s clothing 
hollers, condensed milk, bricks, cauued peas. 

Haanfactnrlng Estahllshmeats. 27. Leading 
firms: Village Blacksiiiitbs Folks, O. B. Lewis, 
Beeware Supplies. Brandt, Dent, Electric Fix¬ 
tures, T. L. Henry Co.. Psiier boxes, Brandt 
Antomatlc Cashier. Monarch Tractor Co.. Wolf¬ 
ram Sboe Co., Beols-I’ratt Sboe Co., Watertown 
Table Slide, Perfections Table slide. Globe Mill¬ 
ing Co., BIckett Rubber Produce Corp., Van 
Camp Packing Co., Jaeger Milling Co., Otto 
Blefeld Co. 

Special Information: Isicatlon lo Ideal for ru¬ 
ral trading center. aUo, very good ablpplng 
facilities. A nioutbly fair which draws farmers 
fur miles around. 

Besidential Features: One-family houses most¬ 
ly, private hollies predominate. Sumo of tbs 
finest residential sections In this part of tbs 
state. The majority of the people own their own 
homes. Homes average In value $7,000. 

Betail Shopping Section: Extends from (Jol- 
lege Ave. to Washington St., which forms the 
heart of busiiiesM seeiion, from east lo west, 
14 blocks. Several blocks from north to Math 
with the nsiial groceries and markets. 

Trading Area: Extends about fifty miles north, 
Miith, west. Intermittent business secured from 
people living a greater distance, becauM ot good 
roads and uur well slocked stores. 

Wholesale Houses: Groceries, 1; Hardware, 1. 

Number of Betail Outlets for Nationally Ad¬ 
vertised Products: Passenger siitonMildle sgenclcs, 
4; cniiimerclal aiitn. agencies, 3: aiitumoblle se- 
cesMrtes, 5; antoiiioblle tire agencies, 7; bakers, 
7; cigar stores and stsuds (Includlog hotels), 
35; coDfeettuuers (Includlog hotel stands), 29) 
deiicstessen. 3; dressmakers, 6: druggists. 4; 

dry goods, S; department stores, 4; eleetrleal 
supplies, 3: flurlsts, 4: furniture, 3; grocers, 80; 
hardware, 4: Jewelry, 3; meat markets, 12; 
men's furnishings, 3; men's clothing, 4; mer¬ 
chant tallurs, 3; milliners, 6; opticians, 3; 
photographers, 2: planus (and miscellaneous mu¬ 
sical Instruments), 3; radio supplies, 5; res¬ 
taurants (Inclndlng hotels), 10: shnes, 7; sport¬ 
ing goods, 2; stationers, I; women's apparel, A 

WAUKESHA, WIS. 
1920 Population, 12,5.18. 

City and Bnharhaa Eatlmats, 14,000. 

Native Whites, 84.7%; Negroes, .9%; Poralgu 
Bern, 14.9%; English Beading, 10,500; Pamillas, 
3,200. 

Bchoels! Pnbllc Grade, 0; High, 1; Juhiat 
High, 1; Parochial, 2; Number of PnpUs, 8,100. 

Chnrdies: Baptist, 1; (Christian Sclenea, Ij 
Congregational, 1; Bplscofial, 1; MotbodUL It 
Presbyterian, 1; Bomnn Catholic, 1; Mlseellih» 
ona, 5. 

Banks: NsMonal, 2; SUts. 1; ToUl Ro- 
sourcea, $4,500,000. 

Thsstrss: Legitimate, 2; Moving Pictures, 1; 
Miscellaneous (Aodltorlunis, ate.), 8; ToUl sww- 
ber of seaU, 8,000. 

Loostien: On LIttIo Pork Blver 19 miloo woot 
of Milwaukee. O. M. A 8t. P. By., a A N.W. 
By., Soo Line By., Milwaukee Elec. By. Bxeol- 
lent shipping facilities. Wankesba Is in the 
renter of a moat sncceasfnl dairy county- 

PriaoipsI ladnstriss: Motor work, agrienltml 
machinery, 2 alnmlnnm works, mrileabls IrsA, 
brass foundry. 8teel working mills, ebnrch 
furniture. Aeroshade factory, Lnx Fibre, iron 
fonndry, malted milk, bottling work*. 

KaanfseturUg ZsUbUahmsaU, 40. Lsadtat 
firms: MoUr Works. The Qaaitty Alnminua On„ 
Wera Alnmlnnm Works, WhlU Bock Bpriag 
and Brthesda Spring Bottling Works, Thompson 
Malted Milk, Ohmaon Tractor, Aorosbado Ok, 
Lnx Fibre Oo., Wankeoka Fonndry Go., NntlOMl 
Milking Machine Oo.. Wankesba Rlinriaa Min¬ 
eral Spring Co. 

Spodal laforaiatloa: Wnnkooha hao nUeo 1M9 
beon popnUr na a snmmor rooort becawo oC 
medicinal sprUg waten, bat te tha laUr ytara, 
mannfactnring has heesMi tho moro luparUafl 
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I WISCONSIN and WYOMING Markets in Standard Surveys 

I WISCONSIN (Con’t) | 

WaukMha (coc’t) 

feature. The dairy Interesta about Waukvelia 
are rery extenalre aad hare been a eource of 
greatly lucreaaed wealth during IS yean paat. 

Baaidential Featnraa: Ifalnly aingle realdeneea, 
a few data with a tendency to larger Oat build- 
Inga. Fine reaidence aectlon. 

Betall Shopping Section: On main St. eaat 
and weat, H mile; on Broadway, mile; on 
Madlaon St., 2 hlocka. There are acreral outly¬ 
ing grocery atorea, etc. 

Trading Area: Sztenda about 12 mllee In each 
direction and some trade la secured from greater 
distance. 

Humber of Betall Outlets far Mationally Ad- 
Tsrtised Products: Passenger automobile agencies, 
10; automobile accessories, 2; automobile tire 
agencies, 6; bakers, S; cigar stores and stands 
(Including hotels), 15; confectlonen (Including 
hotel stands), 8; dellcateesen, 8; dressmakers, 
7; druggists, 6; dry goods, 6; department stores, 
2; electrical supplies, 4; florists, 2; fruits, 6; 
furniture, 2; garages (public), 7; grocers, 8; 
hardware, 8; jewelry, 8; meat markets, 7; men’s 
furnishing, 5; merchant tailors, 4; milliners, 4; 
opticians, 4; photographers, 3; pianos (and mis¬ 
cellaneous musical Instruments), 2; radio sup¬ 
plies, 4; restaurants (including hotels), 10; 
shoes, 0; sporting goods, 1; women’s apparel, 2. 

WAUSAU, WIS. 
IMO PopnUtlau, 18,Ml (1828, 20,627). 

City and Suburban Estimate, 66,000. 

Hative Whites, 00%; Foreign Born, 40%; 
ZngUsh Beading, 00%; Families, 6,000. 

Schools: Public Grade, 10; High, 1; Parochial, 
6; Number of Pupils, 6,000. 

Churches: Baptist, 1; Christian Science, 1; 
EpiKcopal, 1; Hebrew, 1; Methodist, 2; Presby¬ 
terian, 1; Roman Catholic, 3; Lutheran, 7; 
Brangellca’., 1; Miscellaneous, 10, 

Banks: National, 2; State, 2; Total Be- 
sources, $11,652,048.70; Sarings Bank Deposits 
ToUl, $4,216,076.58. 

Theatres: Legiliinaie, 1; Moving Pictures. ‘2: 
Miscellaneous (Auditoriums, etc.), 8; Total num¬ 
ber of seats, 2,700. 

Location: In the heart of Wisconsin on the 
Wisconsin River, served by the C. A N.W. and 
C. M. & St. P. Bys. Also on two principal 
state highnays. 

Principal Industries: Lumber, granite, paper, 
veneer, shoes, electric motors, sash and doors, 
sand paper, electric power, etc. 

Manufacturing Establishments: 60. Leading 
Arms: Curtis A Tale Co., Marathon Paper Mills 
C.O., (jnderwotxl Vent-er Co., Marathon Shoe Co., 
Marathon Electric Wausau Abrasives Co.. 
Wiscoiisin Valley Electric Co., Menasha Paper A 
Carbon Co. 

Total value of yearly output of factories esti¬ 
mated at $36,000,000. 

Special Information: Unlimited electrical 
power. Big tourist center. 

Besidentlal Features: Living conditions very 
good. Mostly one and two-family bouses. No 
tenement districts. About 75% home owners. 

Betall Shopping Bectlen: Bast Side extends 
from comer Forest St. aad Grand Ave. west to 
Third St. north from Forest St. for 7 blocks 
to Franklin SL east and west for four blocks 
between these points. This Is msln business 
section. 

West Bide all of Clinton St. one block of First 
Ave., two blocks on Clarke St. There are four 
outlying smaller retail sections with the usual 
grocei7, confectionery meat and small shops. 

Trading Arsa: Bxtenda from 25 to 60 miles 
In all directloM. Beads very line. Wausau 
easily reached. 

Wholesale Houses: Groceries, 8; Heats, 1; 
Fruits, 8; Hardware, 1; Plumbing, 1; Autos, 1. 

Humber of Betall Outlets for nationally Ad¬ 
vertised Products: Passenger automobile agencies, 
18; commerdal auto, agencies, 9; automobile 
acccHsorles, 26; automobile tire agencies, 7; 
bakers, 8; cigar stores and stands (including 
hotels), 0; confectioners (Including liotel stands), 
18; delicatessen, 2; dressmakers, 20; druggists, 
9; dry goods, 8; department stores, 3; electrlcsl 
supplies, 4; florists, 2; fruits, 2; furniture, 8; 
furriers, 2; garages (public), 20; grocers, 78; 
hardware, 7; Jewelry, 10; meat markets, 15; 
men’s furnishing, 10; merchant tailors, 10; 
milliners, 8; opticians, 4; photographers, 6; 
pianos (and mlsccllaneons musical Instruments), 
3; radio supplies, 2; restaurants (including ho¬ 
tels), 15; shoes, 10; sporting goods, 6; statlooets, 
2; women’s apparel, 6. 

CASPER, WYO. 
1920 Population, 11,447 (33,276 present-al¬ 

lowed by A. B. C. Oil Development). 

City and Suburban, 45,000. 

Hative Whites, 78.3%; Negroes, .7%; Foreign 
Bom, 21%. 

Schools: Public Grade, 8; High, 2; Number 
of Pupils, 6,800. 

ChuTchea: Baptist, 2; Christian Science, 1; 
Congregational, 1; Episcopal, l;Methodlst, 2; 
Presbyterian, 5; Roman Catholic, 1; Hlsccl- 
laneoua, German Lutheran. Rwedish Lutheran, 
Adventist, Christian. 

Banka; National, 4; Total Resources, $15,- 
750,000; Savings Bank Deposits Total, $2,- 
094,905. Two Trust Companies. 

Theatres: Legitimate, 1; Moving Pictures, 
5; Vaudeville, 1; Burlesque, 1; Miscellaneous 
(Auditoriums, etc.). Total number of seats, 
4,000. 

Location: Chicago A Northwestern By. and 
Chicago Burlington A Quincy By., also 
Wyoming North A South By. Bus service from 
(’asper to Lavuye, Midwest and Salt Creek, and 
to Rawlins, Wyo. 

Principal Industries: Oil reflning, large gaso¬ 
line reflneries. Great daily output of gasoline. 
Center of oil producing section. Second largest 
wool market in the United States. Cattle cen¬ 
ter. Oil well snpplfes. 

Manufacturing Establishments: 60. Lead¬ 
ing Arms, Standard Oil Co., Ind. The Texas 
Co., the White Eagle Reflning Co. 

Value manufactured products annually, $200,- 
OOO.tkK). 

Special Information; Casper ships phenomenal 
tonnage of oil and gasoline dally. Casper’s 
population has Increased 180% In four years. 
Bank debits have Increased 1,100% in six years. 
Annual pay roll approximately $12,000,000. 
Building permits, 1923, $4,063,618. Heavy ton¬ 
nage motor trucks gre a prominent feature of 
Caspar’s street traffle. 

Itesldential Features: Mostly one-family 
residences. Big colonies of summer homes in 
Casner mountains and foot bills. Best resi¬ 
dential sections all paved. I'wenty-nlne miles 
of paving including contracts now under way. 
.Model city plan being developed by community 
extenslrm. Homes In best residential sections 
cost from $6,000 to $125,000. 

Retail Shopping Section: Eixtends from Court 
Home 4 blocks south, on Center street. Wal¬ 
cott parallel to Onter on east 2 blocks. Durbin 
parallel to Walcott 2 blocks. David parallel to 
Center on west 2 blocks. First street (east 
and west) David to Durbin 3 blocks. Second 
street parallel to First. Ash to Grant 8 blocks. 
Midwest avenue parallel to Second. David to 
Durhin 3 blocks. Fifth street south of Midwest 
avenue. Center to Durbin 2 blocks. 

Trading Area: Forty-live miles north; 125 
miles west; 35 miles south; 50 miles southwest; 
.’iO miles east. 

Wholesale Houses: Groceries, 4; Meats, 1; 
Fruits. 2; Paper and Woodware, 1; Auto Ac¬ 
cessories, 3; Miscellaneous IJnes, Furniture, 1; 
Tobacco, 1; Produce, 2. 

Number of Retail Outlets for Hationally Ad¬ 
vertised Frodnets: Passenger automobile agen¬ 
cies, 28; commercial auto, agencies, 1; 
automobile accessories, 14; automobile tire 
agencies, 20; bakers, 8; cigar stores and stands 
(Includiog hotels), 80; confectioners (including 
hotel stands), 24; delicatessen, 1; dressmakers, 
6; druggists, 8; dry goods, 8; department stores, 
2; Hectrical supplies, 5; florists, 8; fruits, 7; 
furniture, 8; furriers, 2; garages (public), 20; 
grocers, 75; hardware, 5; Jewelry, 11; meat 
markets, 20; men’s fumlshiag, 10; merchant 
tailors, 15; milliners, 10; opticians, 6; photo¬ 
graphers, 9; pianos (and miscellaneous musical 
Instruments), 2; radio supplies, 10; restaurants 
(Including betels), 44; shoes, 11; sporting 
giKids, 6; stationers, 6; women's apparel, 9. 

CHEYENNE, WYO. 
1920 Population, 13,829. 

City and Suburban Estlmata, Laramie Oeunty, 
18.948. 

Native Whites, 70%; Negroes, 8%; Foreign 
Bom, 27%; Industrial Workers, 50%; English 
Beading, 85%; Families, approximate, 8,500. 

Schools: Public Grade, 7; High, 1; Junior 
High, 1; Parochial, 1; Number of Pupils, 2,067. 

Churches; Baptist, 1; Christian Science, 1; 
Congregational, 1; Episcopal, 1; Hebrew, 1; 
Methodist, 1; Presbyterian, 1; Roman Catholic. 
1; Miscellaneous, 7. 

Banks: National, 4; State, 1; Total Re¬ 
sources, $17,987,327.81; Savings Bank Deposits 
Total, $6,500,000. 

Theatres: Legitimate, 1; Moving Pictures, 

2; Miscellaneous (Auditoriums, etc.), 1; Total 
number of seats, 3,660. 

Location: Southeast portion of state and is 
served by the main line of the Union Pacific 
Railroad, by the C. B. A Q. and the Colorado 
A Southern. 

Principal Industries: Railroad shops, cattle 
and sheep. 

Manufacturing Establishments: None other 
than usual, creamery, ice cream and like estab¬ 
lishments. Largest shops on the Union Pacilic 
system furnish the Industrial employment of the 
city. 

Special Information: Capitol City of State of 
Wyoming. County seat of Laramie County. 
Division point on D. S. trans-continental air 
mall route. 

Besidential Features: Mostly one and two- 
family houses with the south side composed of 
small semi-modern dwellings housing shop 
workers. The better residential districts have 
several apartment houses, but private homes 
predominate. 

Betall Shopping Section: Extends north from 
Union Pacific depot on Capitol, Caray and 
Pioneer avenues for four blocks and inter¬ 
secting streets (Fifteenth, Sixteenth, Seven¬ 
teenth and Eighteenth), being business streets. 
South Cheyenne (reached by viaduct over the 
Union Pacific yards), has a small business dis¬ 
trict. There are the usual scattered “neigh¬ 
borhood” groceries and markets. 

Trading Area: Territory surrounding 
Cheyenne very thinly populated and de¬ 
voted chiefly to cattle and sheep raising. 
Business dependent almost entirely on city 
Imputation. 

Wholesale Houses: Groceries, 8; Meats, 1; 
F'ruits, 2; Hardware, 4; Miscellaneous IJnes, 
Farm Implements, 2; Drug, 1; Cigar and Con¬ 
fectionery, 1. 

Number of Betail Outlets for Nationally Ad¬ 
vertised Products; Passenger automobile agen¬ 
cies. 27; commercial auto. agencies, 5; 
automobile accessories, 6; automobile tire agen¬ 
cies, 6; bakers, 7; cigar stores and stands (In¬ 
cluding hotels), 86; confectioners (including 
hotel stands), 20; delicatessen, 2; dressmakers, 
.8; druggists, 6; dry goods, 6; electrical supplies, 
5; florists, 5; fruits. 2; furniture, 5; garages 
(public), 14; grocers, 44; hardware, 5; Jewelry, 
7; meat markets, 14; men’s clothing, 16; mer¬ 
chant tailors, 12; milliners, 3; opticians, 5; 
photographers, 6; pianos (and miscellaneous 
musical instruments), 4; radio supplies, 4; res¬ 
taurants (Including hotels), 25; shoes, 11; 
siiortlng goods, 4; statiooers, 3; women’s ap¬ 
parel, 12. 

LARAMIE, WYO. 
1920 Papulation, 9,000. 

City and Suburban Estimate, 10,000. 

Native Whites, all; English Beading, 98%; 
Families, 2,200. 

Schools: Public Grade, 4; High, 1; Junior 
High, 1; Parochial, 2; Number of Pupils, 1,800. 

Churches: Baptist. 1; Christian Science, 1; 
Eldscopal, 1; Methodist, 1; Presbyterian, 1; 
Roman Catholic. 1; Miscellaneous, 4. 

Banks: National, 2; State, 1; Total Re¬ 
sources, $5,601,300. 

Theatres: Legitimate, 1; Moving Plcturee, 2; 
Vaudeville, 1; Miscellaneous (Auditoriums, etc.), 
2. Total number of aeata, 2,200. 

Location; On main line of Union Pacilic 
Railroad and Ckilorado, Wyoming and Eastern 
Railroad. 

Principal Indnitrlas: Railroad Shops, Stand¬ 
ard Oil Co. (Ind.), Ohio Oil Co., Plaster Hills. 

Manufacturing Estahliahmenta: 4. Leading 
Arms. Standard Oil Co. (Indiana), Overland 
Cement A Plaster Co., Certalnteed Prodneta 
Co. 

Special Information: City valnatlon $8,700,- 
000. Annual payroll $7,000,000. Scat of Uni¬ 
versity of Wyoming. Large Pacilic Fruit Ex¬ 
press (k>. re-icing station on the Unkw Padfle 
System, valued at $1,900,000. 

Residential Peatnrea: Mostly one and two- 
story family houses. No workingmen’s tene¬ 
ments. Homes do not exceed $3,0U0 in value 
geneially. 

Retail Shopping Section: Extends weat from 
University avenne on First, Second and ’Third 
streets for flve blocks. Few small stores in 
residence district. 

Trading Area: Twenty-flve miles west, forty 
mllrs north, ten miles south and east. 

Wholesale Houses: Groceries. 3; Meats, 1; 
FVnlta, 1; Hardware, 2; Miscellaneous Liuet, 
CraameiTt S. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Prodneta: Passenger automobile agen¬ 
cies, 10; commercial auto, agencies, 6; auto¬ 
mobile accessories, 1; automobile tire agencies. 
7; bakers, 2; cigar stores and stands (Including 
hotels), 9; confectioners (including hotel stands), 
3; dressmakers, 4; druggists, 4; dry goods, 8; 
department stores. 3; electrical supplies, 3; 
florists, 2; furniture, 3; garage* (public), 8; 
grocers, 13; hardware. 3; Jewelry, 3; meat mar¬ 
kets, 8; men’s fiirulshlngs. 7; men’s clothing 
6; merchant tailors, 3; mllllnera, 3; opticians, 
2; photographers, 2; pianos (and miacellaneous 
musical Instruments), 2; radio supplies, 2; 
restaurants (Including hotels), 9; shoes, 7; 
sporting goods. 1; stationers, 4; women’s ap¬ 
parel, 4. 

SHERIDAN, WYO. 
1920 Population, Slightly under 9,000, but this 

flgure was of old corporate limits. 

City and Suburban Estlmata, 15,000 im¬ 
mediately suburban. 

Native Whites, 96%.; Negroes, 1%; Foreign 
Bora, 3%; Industrial Workers, 10%; English 
P-eading, 99%>; Families, 3,000. 

Schools: Public Grade, 6; High, 1; Parochial, 
1; Number of Pupils, 2,640. 

Churches: Baptist, 2; (Christian Science. 1; 
rongregatlonal, 1; Episcopal, 1; Hebrew, 1; 
.Methodist, 2; Presbyterian, 1; Roman Catholic, 
1: Hlsccllancous. German Lutheran. Sweipsi, 
Lutheran, Northalde Cbrlstian and First cibrls- 
tlan. 

Banka: National, 2; State, 3; Total Rr- 
pources, $4,927,713. Savings Bank Di-p< > - 
Total, $8.50,373. 

Theatres: Miscellaneous (AiiditorluniH. eie i. 
3. Total numl>er of seats, 1,850. 

Location: At the extreme nortbeaatera por¬ 
tion of Wyoming, at the base of the Big Horn 
.Mountains, fed by Big Goose and Little Goose 
streams and Tongue River, and served by the 
Chicago, Burlington and Qnincy, R. B. (North 
and South Railroad from Miles City, Montana 
to Casper, Wyoming, throngh Sheridan, ax 
headquarters now la In process of completion). 
Adjoins the vast wheat fields of the Crow Indian 
Reservation to the north, and the famous W.vo- 
mlng Oil Held! on the south. 

Principal Induitries: Outer of rich coal min- 
ing section. I’cabody Goal Co., Sherhla. 
Wyoming Coal Co. Holly Sugar Corp., Sugar 
reflning, dairying, flour milling, stock raising 
Burlington R. R. shops (N. A 8. R. R. ahoj. 
will be centered here), printing and blndin:: 
Hcadqnarters for tourists and Cnster battleflehl. 
(•tiring plant, coal. Irrigated landa, sheep, woo!, 
hogs. 

Manufacturing Eitabllshmeuti: 6 anbstaatlal 
factories. Leading Arms, Holly Bugar Co., J. 
W. Bcnlo Milling Co., Sheridan Pressed Brie: 
and Tile Co., Sheridan Iron Works, 8an-l-Dalrj 
Creamery, Barrett Planing Mill, Otto F. Brnett. 
Saddlery, Jersey Creamery, Pallas Candy Co.. 
Hamm Apiaries, Sheridan Meat Co., MUIs Co. 
(prlntera, binders), Sheridan Brewing Co 
Sheridan Mfg. Co., Beckton Roller Mills, J. W. 
i.lles A Co. (stock and poultry feeds), B. T. 
Denbrlnk (cigarmakera). 

Special Information; Sheridan is In the heart 
of the most fertile part of the state of W.v 
oniing, it is a growing city caleiing to the 
manufacturing, atock raising, and agricultural 
Interests of this section. 

Residential Peaturea: Mostly one and two- 
family homes. Several modern first class apart¬ 
ment houses. Limited section in northeast por¬ 
tion of town for railroaders’ quarters. Private 
homes predominate. Sonthern and western por¬ 
tions of Sheridan fast b(>cotr.ine fine residential 
portion. Homes averaging from $6,000 to 
$12,000. 

Retail Shopping Section: Seven solidly built-up 
Mocks, flanked on either side by substantial dc- 
liartment stores, bunking Inatitutions, apparel, 
drug, S|iorMng gesMs. newa, and iitillly (X)n- 
eernx iutersperxed. On the outskirts are many 
groeeries, aside from solid section seven blocks 
north and smith, and three blocks east 
and west. Sheridan eovera wide territory. Rea- 
taiirants, confectionery stores, and theatres on 
Main street generiill.v speaking. Garages and 
auto service station on ”wlng” streets running 
into central section to Interurban lines. 

Trading Area: Sheridan, the "Hnb of Wyo¬ 
ming's North” is the center of a rich trading 
area, a market unit distinct In its ideal loca¬ 
tions, and esters to an area of 400 sipiare 
miles en all sides. Draws from Johnson, Weston. 
Sheridan, Campbell and Crook Counties in Wyo¬ 
ming and Big Bora and Cnster counties of Hon- 
tsna. Sheridan Is the wholesale center for this 
great section, and eattleaien, ranchers, agrleul- 
liiralists, and adjoining buain(>ss Interests look 
to Sheridan as the hub of ’’continnal shopping,” 

Wholetalo Housoa: Groeerias, 4; Meats, 1; 
Fruits, 1; Hardware, 3: Dry Goods, 1; Miscel¬ 
laneous IJnes, 3 targe wholesale oil and grease 
plants, feed and grain, foundry. 

Humber of Retail Outlets for HaUoBaUy Ad- 
vertiasd Products: I’acsenger antomoblta agen- 
eles, 11; commercial auto, agencies, 5; automo¬ 
bile accessories, 24; aatomobile tire agencies, 
21; bakers, 8; cigar stores and stands (includ¬ 
ing hotels), 26; confectlonera (including hotel 
stands), 27; delicatessen, 4; dressmakers, 6; 
druggists, 6; dry goods. 9; department stores. 
2; electrical supplies, 6; florists, 4; fruits, 8: 
furniture, 7; furriers, 2; garages (public), 12; 
grocers, 37; hardware, 5; Jewelry, 5; meat mar¬ 
kets, 12; men’s furnishings, 10; men’s clothing, 
15; merebant tailors, 5; milliners, 10; opticians, 
1: pliotographerx. 2; piaiiss (siul mtscellsneon* 
musical instruments), 4; radio supplies, 4; 
restaurants (including hotels), 14; shoes, 11; 
sporting goods, 1.5; stationers, 14; women’s ap- 
p.vrel. 14. 
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ALBERTA 

CALGARY, ALBERTA, CAN. 
IMO PojraUtioD, 70,000. 

City and Suburban Eitimata, 78,470. 

NatiTS 'Wbitet. Vrry amall foreign population. 
Practically all Engliah apeaking whitea, wbo 
lead and write KiiglUb. 

Scboela; Public Urade, 53; nigb, 5; Number 
of Pupils, 14,006. 

Churches; Baptist, 10; Christian Science, 1; 
Congregational, 4; Episcopal, 13: Hebrew, 1; 
Methodist, 13; Presbyterian, 12; Roman 
Catholic, 6; Uiscellaueous, Latter Day Saints, 
1: 7th Day Adventist, 1; Lutheran, 8; Brethren, 
2: DIscipies, 1; Unitarians, 1; Pentecostai 
riiurch of the Nasarene, 1. 

Banks: National, 12; 9 sub branches. 

Theatres: Legitimate, 1; Moving Pictures, 0; 
Yaudeville, 1. Total number of seats, 7,735. 

Location; Largest business centre in Alberta, 
on main line of 6. P. B. Tiiere are five separate 
lines of railways centering on Calgary. Cal- 
gury-Edmonton—Calgary-Maclood, main line of 
C. P. B. Montreal to Vancouver, 2 C. N. B. 
lines. Geographical and industrial centre of 
Alberta. Main distributing point for Alberta. 
Over 1,000 commercial travelers make Calgary 
their headquarters. 

Principal Industries: Fleur milling, malting, 
brewing, $5,000,000 oil refinery, the largest oil 
refinery in Canada. Meat packing, lumbering, 
large centre for dairying Industry, exporting 
large shipments of butter, cheese, eggs and ice 
cream. The central shipping point for the 
Western Canada Grain Route. 

Residential Features; Mostly one family 
houses, large proportion bungalow style. 
Oman area devoted to workmen's houses, bnt 
most workmen own their own homes—in fart, in 
Calgary by far the largest number of homes 
are owned by the people who live in them. 
Homes in the better residential districts 
average in value from $10,000 to $.30,000. 

Retail Shopping Section: Eighth Avenue—8 
blocks. 7th Avenue—6 blocks. First Street— 
5 blocks. There are a number of outlying bus¬ 
iness sections forming small business communi¬ 
ties of their own. In some cases these reach 
unite respectable proportions. ' 

Trading Area: One hundred miles north, 
south, east and west. 

Whelasalo Eonses: Groceries, 6; Heats, 8; 
fnlts, 11; Hardware, 7; Dry Goods, 12. 

Vnmber of Retail Outlets for Nationally Ad¬ 
vertised Products; Passenger automobile agen¬ 
cies, 12; couimercial auto, agencies, 5; automo¬ 
bile accessories, 18: automobile tire agencies, 
6: bakers, 34; cigar stores and stands (includ¬ 
ing liotels), 43; confei'tloners (including hotel 
stands), 53; dressmakers, 8; druggists, Sfi; 
dry goi^s, 14; department stores, 2; electrical 
supplies, 14; florists, 5; fruits, 11; furniture, 
10; furriers, 10; garages (public), 37; grocers, 
150; hardware, 11; Jewelry, 11: meat markets, 
93: men's furnishing, 10: men's clothing, IS; 
merchant tailors, 31: milliners, 10: opticians, 
12; photographers, 11; pianos (and miscellaneous 
musical Instruments), 9: radio supplies, 3; 
restaurants (Including hotels), 70; shoes, 22; 
sporting goods, 0: ststlonern. 5: women's ap¬ 
parel. ft. 

EDMONTON, ALBERTA, 
CAN. 

1920 PopnUtion, 58,827. (1924, est., 63.160.) 

City and Surbarban Estimate, 150,000 In 
radius of 25 miles. 

Industrial Workers, 4316; Families, 13,250. 

8chools: Public Grade, 49; High, 21; Junior 
High, 3; Number of PupiU, 12,784. 

Churches; Baptist, 18; Ohristian Science, 1; 
lEpIscopsI, 18: Hebrew, 1; Methodist, 16; Pres¬ 
byterian, 19; Roman Catholic, 13; Mlscellan- 
eoua, 34. 

Banks: National, 15; Total Resources, Assets 
of Canadian Banks. $2,638,776,000; Savings 
Bank Deposits Total, $18,000,000 In Edmonton 
branches. 

Theatroa: I>egitimate, 1; Moving Pictures, 7; 
Vaudeville, 1; Miscellaneous (Auditoriums, 
etc.), 3. Total number of seats, 10,(X)0. 

Leeation; On North Saskatchewan River, 
Canadian National Ry. System. Canadian Pacific 
Ry. Edmonton Dunvegan A B. C. By. and 
Alberta A Great Water Ways By. 

Principal Industries; Heat packing, flour 
milling, lumbering, coal mining, clothing, butter 
making, brick making, R. B. shops, furs, auto 
ai'i-essorles, cereal foods, biscuits, printing, 
canoe and small boats, sashes and doors, bouse 
fnmaces, oils and greases, bread. Jams, con¬ 
fectionery, sheet metal products, cTeosotlng 
plant, fur garments, boxes (wood). 

Manufacturing Establishments; 80; Leading 
trms: Bwift Canadian. Ltd., P. Bums, Co., Ltd., 
Norwood Foundry Co., Pavey Candy Co., Mc- 
Oavin's Ltd., Slieet Metal Products. Ltd., North¬ 
west Biscuit Co., Great West Garment Co., 
Emery A Co., Canadian National By., Western 
Steel Producta, W. H. Clark Co., D. B. Fraser 

Co., Alberta Motor Boat Co., Northern Box Co., 
Alberta Brick Co. 

Total value of yearly output of factories es¬ 
timated at $33,000,000. 

Bpeeial Information: Edmonton's location 
makes It the Gateway to one quarter of the 
area of Canada. Centre of 50,000,000 acres of 
grazing, timber and mineral lands. Lies oppo¬ 
site lowest pass through the Rocky Mountains 
from prairies to the Pacific Ucean. Growing 
R. R. centre, 1.600 railway employes live here. 
Seat of the Provincial University and educa¬ 
tional centre of the province. 

Residential Features; Private homes pre¬ 
dominate. Several well conducted and ap¬ 
pointed apartment houses. City has excellent 
natural gas supply. Several excellent resi¬ 
dential areas, bordering the high banks of 
Saskatchewan and public parks and ravines. 
Houses vary in value in good districts from 
$4,000 to $15,000. 

Retail Shopping Section; Jasper avenue, 
101st street for three blocks north of Jasper 
avenue, Mamayo avenue, Whyte avenue, 124th 
street, Norwood Boulevard. 

Trading Area: Bhetends 120 miles east and 
west, southwsrd 80 miles, and northward all 
the way to the Peace River, to the MacKensie 
Talley and the Arctic Ocean. 

Wholesale Houses: Groceries, 9; Meats, 3; 
Fruits, 6; Hardware, 6; Dry Goods, 8; Mls- 
cellsneous lines, 50. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Froducts: Passenger automobile agen¬ 
cies, 16; automobile accessories, 12; sutomo- 
blle tire agencies, 9; bakers, 26; cigar stores 
and stands (Including hotels), 46; confectioners 
(including hotel stands), 67; dressmakers, 25; 
druggists, 86; dry goods, 19; department stores, 
5; electrical supplies, 35; florists, 15; fruits, 85; 
furniture, 15, furriers, 11; grocers, 182; hard¬ 
ware, 26; Jewelry, 20; meat markets, 63; 
men's furnishings, 33: men's clothing, 24; 
merchant tailors, 29; milliners, 13; opticians, 9; 
photographers, 11; pianos (and miscellaneous 
musical Instruments), 9; radio sspplies, 4; 
restaurants (Inclnding hotels), 37; shoes, 26; 
sporting gomls, 5; stationers, 18; women's ap¬ 
parel, 9. 

LETHBRIDGE, ALBERTA, 
CAN. 

1920 Population, ILWiS (1023 figures). 

City and Suburban Estimate, 55,000 (1923 
figures). 

Native Whites, 88%; Foreign Bom, 15%; 
Industrial Workers, 25%; English Roadie. 
»:>% -. Families, 2,623. 

Schools: Public Grade, 8: High, 1: Parochial, 
2; Number of Pupils, 2..''>00 approximate. 

Churches; Baptist, 1; Christian Science. 1: 
Episrapnl, 2; Hebrew, 1: Methodist. 2; Presliy- 
terian. 1; Roman Catholic, 2; Miscellaneous, 8. 

Banks: National, 6; 

Theatres: Legitimate, 1; Moving Pictures, 2: 
Misi'ellaneous (Audilorlums, etc.), 5; Total 
number of seats, 5.500. 

Location; On Canadian Pacific Railway. Six 
lines branching out from city. 

Principal Industries; Four Urge coal mines, 
foundries, flour mills, railway siiopa, sash and 
door factory, brewery. Coca CoU. 

Manufacturing EstabUshmosts: Leading firms, 
Ellison Milling Co., I.«th. Iron Works. l.etb. 
Sash and Door Factory, Lethbridge Breweries, 
Ltd. Total value of yearly output of factories, 
mines and agriculture estImaM at $62,750,- 
000.00. 

Spscial Information: ConamercUl and dis¬ 
tributing center, large and fertile fanning dis¬ 
trict, with and wltbont irrigation. District 
holds world's record for wheat and oat yield 
on 1,000 acres. Large exports of wool and 
alfalfa. Centre of great live stock area. Dis¬ 
trict consistently wins prises far grain at 
International shows. 

Residential Features: Finest park in Western 
Canada located centre of city. City noted for 
artificial lake. Very pretty Western city with 
wide sidewalks, boulevards and beautiful shade 
trees, etc. 

Retail Shopping Section; Retail shopping 
district surrounds Galt Gardens, most beautiful 
artificial park in Western Canada. 

Trading Area: Extends over radius of sixty 
miles, business also secured from mining towns 
through Crows' Nest Pass. 

Wholesale Houses; Groceries, 8; Meats. 2; 
Fruits, 3; Hardware, 2; Dry Goods, 1; Mis¬ 
cellaneous lines. Rubber Goods, 8; Tobacco. 1; 
Candy, 1; Shoes, 1; Mining Supplies, 1. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products; Passenger automobile agen¬ 
cies, 6; commercial auto, agencies, 6; automo¬ 
bile accessories, 10: automobile tire agencies, 
10; bakers, 7; cigar stores and stands (Including 
hotels), 16; confectioners (Including hotel 
stands), 10; dressmakers, 3; druggists, 6; dry 
goods. 6: department stores, 2; electrical sup¬ 
plies, 2; florists, 3; fruits. 10; furniture, 1; 
furriers, 2; garages (public), 8; grocers, 18; 
hardware, 4: Jewelry. 4; meat markets, 10; 
men's furnishings, 6; men's clothing, 6: 
merchant tailors, 5; milliners, 7; opticians, 4; 
photographers, 2; pianos (and miscellaneous 
musical Instruments), 4; radio supplies, 2; 
restaurants (including hotels), 7; shoes, 15; 
sporting goods, 8; stationers, 4; women's ap¬ 
parel. 6. 

MEDICINE HAT, ALBERTA, 
CAN. 

1920 Population, 6.000. 

City and Suburban Estimate, 8,000. 

Native Whites, 90%; Foreign Born, 10%; In¬ 
dustrial Workers, 40%; English Rea^ng, 90%; 
FamiUes, 1,200. 

Schools: Public Grade, 8; High, 4; Number of 
Pupils, 2,503. 

Churches: 13. 

Banks: 6. 

Theatres: 3; Total number of seats, 1,600. 

Location: On South Saskatchewan 180 miles 
southeast of Calgary on C. P. R. It. 

Principal Industries: Coal mining, flour mills, 
brick yards, bridge and iron works, potteries, 
tractors and (arming. 

Residential Features; Mostly one family 
bouses. 

Retail Shopping Section: On Second snd Third 
streets between railway and Fifth avenue. 

Trading Area: Radius l.'iO miles. 

Wholesale Houses; Groceries, 2; Meats, 2; 
Fruits, 2; Confectioners, 2. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, 6; commercial auto. ag< ncies, 2; automo¬ 
bile accessories, 11; automobile tire agencies, 
5; bakers, 6; cigar stores and stamls tluclad- 
ing hotels), 5; confectiuners (including hotel 
stands), 9; delicatessen, 4; dressmakers, 12; 
druggists, 7; dry goods, 4; department stores, 
2; electrical supplies, 2; florists, 2; fruits, 3; 
furniture, 3; furriers, 2; garages (public), 8; 
grocers, 21; hardware. 6; Jewelry, 5; meat 
markets, 8; men's furnishings, 6; men's cloth¬ 
ing, 4; merchant tailors, 7; millluers, 3; op¬ 
ticians, 4; photographers. 3; pianos (and mis¬ 
cellaneous musical instruments), 2; radio sup¬ 
plies, 2; restaurants (including hotels), 10; 
shoes, 8; sporting goods, 4; stationers. 4; 
women's apparel, 4. 

BRITISH COLUMBIA 

NANAIMO, BRITISH 
COLUMBIA, CAN. 

1920 Population, 12.600. 

City and Suburban Estimate, 15,000. 

Native Whites, 90%; Foreign Born, 10%; In¬ 
dustrial Workers, 80',«; English Reading, all; 
Families, 2,000. 

Schools: Public Grade, 5; High, 1. 

Churches; Baptist, 1; Christian Science, 1; 
Episcopal, 1; Methodist, 2; Presbyterian, 1; 
Roman Catholic, 1; Ulsccilancous, 1 Brethren, 1 
.kposlolic. 

Banks: Savings Bank Ib-pr.sits, Bank of Com¬ 
merce, Royal Bank of Nora Scotia, Bank of 
Montreal. 

Theatres: iloving Pictures, 3; Miscellaneous 
(Auditoriums, etc.), 2. Total number of seats, 
4,000. 

Location: On Island shelteretl bay, on west 
side of Gulf of Georgia, 40 miles from Van¬ 
couver and Mainland mountains, from 100 miles 
Mt. Baker In Washington is visible. E. A N. 
Railway and C. P. R. steainships give regular 
service twice a day and more. 

Principal Industries: Coal mining, lumber, fish¬ 
ing and agriculture. 

Manufacturing Establishments; No factories to 
spi-ak of. Coal and lumber shipped amounts to 
millions of dollars. 

Special Infermatten: Geographical position 
makes it astural distribtiting centre for Van¬ 
couver Island. Only two hours' steaming from 
Vancouver. Centre of big coal-mining Industry, 
also lumber Industry. Fourth city In the pro¬ 
vince. 

Residential Features: City limits still same as 
at Incorporation over fifty years ago. Tills area 
practically fllle<l up with fair single family 
houses. No tenements. Lots average 66 x 182, 
and large percentage of workers own their own 
houses. 

Retail Shopping Section; Confined to Main 8t. 
—nins from water front through Commercial to 
head of Crescent. 

Trading Area: Takes In Wellington and 
Nanoose. 16 miles north. In which line is in 
eluded Northfleld and Brechin, East Wellington. 
4 miles east, fiouth Wellington and extension 4 
miles south and the farming district between 
thi-se last two points and Ladysmith. 

Wholesale Houses; Groceries, 2; Fruits, 2: 
Miscellaneous Lines, Tobacco 2, Grain and 
Feed 2. 

Number of Retail Outlets for Nationally Ad- 
vsrtlssd Produots: Passenger automobile agen¬ 
cies, 5; antomohlle sccessorles, 10: automobile 
tire agencies, 10: bakers, 5; cigar stores and 
stands (including hotels). 20; confectioners (In¬ 
cluding hotel stands), 20; dellratesaen, 10: 
dressmakers. 15; druggists, 4: dry goods, 12; de¬ 
partment stores. 2; electrical supplies, 2; flor¬ 
ists, 3: fruits, 2: fnrnltnre, 4: garages (pub¬ 

lic), 2; giwers, 25; hardware, 5; Jewelry, 4; 
meat markets, 10; men's furnishings, 4: men's 
clothing. 4; merchant tailors, 3; milliners, 7; 
opticians, 4; photographers, 2: pianos (and mis¬ 
cellaneous musical Instruments), 2: radio sup¬ 
plies, 4; restaurants (including hotels), 10: 
shoes, 8: sporting goods, 2; stationers, 2: wo¬ 
men's apparel, 8. 

NELSON, BRITISH 
COLUMBIA, CAN. 

1920 Population, 5.236. 
City and Suburban Estimate, 80,000. 

Native 'Whites, 93%; EngUsh Reading, 89%; 
Families. 7,347. 

Schools; Public Grade, 3; High, 1; Parochial, 
1; Number of Pupils, 1,126. 

Churches: Baptist, 1; Christian lienee, 1; 
Episcopal. 2; Melhodlst, 1; Presbyterian, 1; Ro¬ 
man Catholic, 1; Miscellaneous, 5. 

Banks; National, 4; Savings Bank Deposits 
Total. $2,’^00,000, estimated. 

Theatres; Legitimste, 1; Moving Pictures. 2; 
Miscellaneous (Auditoriums, etc.), 4. Total 
number of seats. 1,875. 

Location: Nelson Is located on the west arm 
of Kootenay T.ake. It Is served by the C. R R. 
A G. N. Railways and the C. P. R. steamship 
line. First class service to all points In dis¬ 
trict. 

Principal Industries: Ironworks, Jam factories, 
timber mills, smelter, ore reduction plants, min¬ 
ing, wood-working factories, breweries, railroad 
shops, wire works, electrie power. 

Manufacturing Establishments: Leading firms. 
Nelson Ironworks. McDonald Jam Co., W. W. 
Poweil Lumber Mill, Consolidated Mining A 
Smelting Co , T. H. Waters Clothes Pin Factory. 
Western Box A Shingle Co., Kootenay Wire 
Works A Mattress Factory, West Kootenay 
Power A Light Co. 

Total value of yearly output of factories esti¬ 
mated at $18,000,000. 

Special Information; Largest city In Interior 
of B. C. Has own hydro-eleetric power plant, 
street railway, gas works, water works, etc. 
Nelson Is centre of big agricultural, mining and 
working district. Is chiefly wholesale and retail 
center. 

Residential Features; There are a few room¬ 
ing houses and residential hotels, bnt practically 
whole population lire In private homes, mostly 
owned by oeeiipants. Homes average in value 
$3..'')00. One of tlie loveliest residential cities in 
Canada. 

Retail Shopping Section: Extends 6 blocks on 
Baker .St., 2 blocks on Ward St., 2 blocks on 
Josephine 8t., 3 lilockn on Vernon St., and a 
nnmlier of small nelg!'l>orhoo<I stores. 

Trading Area: 2<! miles west, 54 miles soutb, 
25 miles east and alioiit 40 miles north. This is 
for ordinary everyilay trading. For some classes 
of goods, such as high grade ladies' wear, 
pianos, men's wear, slioes, etc., this Is the trad¬ 
ing center of area averaging 148 miles in radius. 

Wholesale Houses: Groceries, 4; Meats, 8; 
Fruits, 2; Hardware 2: Dry Goo<ls. 2; Miseei- 
laneoiis LIni«. I'onfi-etloner 1, Tobacco 5. 

Number of Retail Outlets for Nationally Ad- 
vertiied Products; Passenger antomohlle agen¬ 
cies, 4: eotnmi-rclal auto, ageneles. 4: antomo- 
btie aceessorles, 8: anlomolille tire agencies, 7; 
bakers. 4; cigar stores and stands (Ineludlng 
hotels), 12: eonfeetloners (Including hotel 
stands). 8: dressmakers. 6: druggists, 4; dry 
gootis. 6: d*'partment stores, 1; electrical sup 
plies, 5; florists, 2: fruits, 2; fnrnltnre. 3; fnr 
riers, 1: garages (public). 4: grocers, 12; har.i- 
ware. 3: Jewelry, 3; meat markets, 4; men's 
furnishings, 4: men's clothing, 4; merchant 
tailors. 7: milliners. 5: opticians, 3: photog¬ 
raphers, 3; pianos (and miscellaneous musical 
Instruments), 3; radio supplies. 5; restaurants 
(inelmllng hotels), 15; shoes. 4; sporting goods. 
3; stationers. 7: women’s apparel, 6. 

NEW WESTMINSTER, 
BRITISH COLUMBIA 

1920 Population, 18.600. 

City and Surburbaa Estimate. 25.000. 

Native Whites. 90%; Foreign Bora, 10%- 
lodustrisl Workers. 33%; EngUsh RMding. 
93% : Families, 4.500 

Schools: rnblic Grade. 6- High. 2: Parochial. 
2; Number of rnplls, 3.661. 

(Biurches; Baptist. 2; Christian Science, 1 
Etdscopal, 4: Methodist. 3: Presbyterian. 5; 
Roman Catholic, 3; Miscellaneous, 3. 

Banka: National. 5: Total Reaourcea. $1,088.- 
7.32: Savings Ranks Deposits Total, $848,407. 

Theatres: I.eg1tlinate. 1; Moving Pictnres. 2: 
Mlaeellaneona (Auditorinma. etc.), 10. Total 
number of seats, 7,500. 

Location: On the nortli bank of the Fraser 
River. 18 miles alM>ve its month at the Gulf of 
Georgia. Served liy four transcontinental rall- 
ronds: C. P. R., C. N. R., G. N. R.. and N. 
P. R, and the B. C. Electric Interiirhau and 
local fresh water harbor freely use<i by fast 
Inerensing number of ocean going freighters In 
export trade. Ample deep water, 2 miles of im¬ 
proved harbor area dockage, many miles of un¬ 
improved trackage ami water front, marine 
ways, ship yards and many sites suitable for 
elevators. 

Principal Industries: Lumbering, all branches, 
shipyurds, mllla, salmon and frnlt canning. 

Continued on page 250 
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BRITISH COLUMBIA 
(Con’t) 

New Wcetminster (coou't) 

electric car ebopa, dlatillery (onlj one In weet- 
em Canada). 

Kanufacturint Eatabliihmenta: 27; Leading 
Brme: Canada Weatern Lumber Co., Ltd. (one 
of the lari;eat aaw milli In Canada), Brunette 
Lumber Co., Tlmberland Lumber Co., Mohawk 
Lumber Co.. Iowa SliinKle Mill; Westmlnater 
Iron Works, Deaps Enclneerlng Works, Leckie’s 
Tannery, B. C. Lllstlllery, Laminated Materials 
Co., Border Fruit A Vegetable Cannery, B. C. 
Electric By. Bbnpa, Westminister Brewery, 
Hwift-Canadlan, Ltd. (pseking house and 
kbattoir). B. C. Box Factory, Western Marine 
Uailway, Triangle Chemical Co. 

Special Information; Location of city eery 
favorable, os manufacturing and distributing 
center, geographically and by four railway lines 
meeting oceangoing ships using a fresh water 
harbor open all tlie year. The city owns its 
own electric light and power franchises and 
gravity waterworks system and the valuable 
water frontage property of the improved harbor 
area, which is available on long terra leases. 
Central point for motor trucks and stages serv¬ 
ing the valley from Huntingdon. Haney, Wliite 
Bock and Vancouver. City operates its own 
weekly market. Suburban areas offer many miles 
of trackage and water frontage beyond tlie Im¬ 
proved harbor area. Tlie greater part of the 
area in oily limits Is residenllal. The consider¬ 
able monthly pay-roll Is stnl>illr.ed by the large 
staffs and numerous inmates of Uuv't. institu¬ 
tions, such as B. C. Penitentiary aud hospitals 
located here. 

Besidential Features: Mostly one famly 
houses, standard residence and business lots 
66x132 ft. Most main streets are hard surfaceil, 
with storm sewers and cement walks. Private 
homes predominate, even tlie lainllords In the 
small Chinatown are, ninny of tliein Clilnese. 
The topogrnpliy favors tlie city as a residential 
city, with a geiieriilly soiitli and western aspect, 
but magnifii'ent view all around, a picturemiue 
setting in a county famed for its natural 
beauties. 

Retail Shopping Section: Extends along the 
streets puralleling the river (Fraser) and for 
several blocks buck along tlie intersecting 
streets wlilch lead to residential sections. 
North, east and west, small retail centers cater 
to suburban residents. Tlie city being about 14 
blocks uortli and south and 2 miles east and 
west. 

Trading Area; Extends .30 to 40 miles east, 22 
miles soutli, 20 miles west and 5 miles nortli. 
Tills area Is chiefly agricultural and dotted with 
small towns and villages whicli are supplied 
from here, via B. C. By. aud motor truck and 
bus lines. 

Wholesale Houses: Groceries. 1; Meats, 2; 
Fruits, 1; Hardware, 3; Miscellaneous Lines, 3. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products; Passenger aiituiuobile agen¬ 
cies, 10; comniercinl auto, agencies, 5; aiitoino- 
bile accessories. In; automobile tire agencies, 
1; bakers, 4; cigar stores and stands (includ¬ 
ing hotels), 40: coiifectlouers (including hotel 
stands), 40: delicutcsseu. III: dressmakers, 15; 
druggists, 8; dry gooils, 0: department stores, 
1; electrical supplies, 10: Oorists, 4; fruits, 30; 
furniture, 6: garages (public), 6: grocers, 40; 
hardware, 5: Jewelry, U: meat markets, 10: 
men’s furnishing, U: men's clothing, 0; mer¬ 
chant tailors, 7: milliners, 8: opticians, 3; 
photographers, 3; pianos (and miscellaneous 
musical instruments), 4; radio supplies, 6; 
restaurants (Including hotels), 17: shoes, 6; 
sporting goods, 8; stationers, 2; women's ap¬ 
parel, 8. 

PRINCE RUPERT, BRITISH 
COLUMBIA, CAN. 

1930 Population, 6,376 (last census). 

City and Suburban Estimate, 10,000. 
Native Whites, 8,'>%; Indians, 10%; Foreign 

Bom, 6%; Industrial Workers, 50%; English 
Reading, 6,5%; Familiea, 2,200. 

Schools; Public Grade, 5; High, 1; Number 
of Pupils, 800. 

Churches: Baptist, 1; Christian Science, 1; 
Congregational, 1; Episcopal, 1; Methodist, 1; 
Presbyterian, 1; Boman Catholic, 1; Miscellane¬ 
ous, 1. 

Banks: National, 3; Total Besources, not 
available. Savings Bank Deposits Total, infor¬ 
mation not available. 

Theatres: Moving Pictures, 2; Miscellaneous 
(Auditoriums, etc.), 3. Total number of seats, 
3,000. 

Loeation; Pasific coast terminus of Canadian 
National By., situated 5.50 miles north of Van- 
ccuver and 40 miles south of the Alaskan boun¬ 
dary. It Is 500 miles nearer the Orient than 
any other port on the Pacific Coast. Having a 
daily service of fast through passenger trains 
from the Atlantic coast with fast through 
freight service It is the controlling factor in the 
Canadian Ynkon and Canadian Alaska trade as 
It will be also for the Orient trade in the near 
future. 

Principal Industries; Fishing, lumbering and 
mining, cold storage and fish curing, shipbuild¬ 
ing and machinery shops, Canadian National dry 
dock. The district, for which Prince Rupert is 
the distributing point, produces 70% of the total 
gold, silver and copper mined in the Province of 
British Oolumbia. 

Manufacturing Eatablishments: 15. Leading 
firms, Canadian Fish A Cold Storage Co., Rupert 
Marine Products, Laminated Wood Products (in 
conrse of bnlldlagL Booth nsheriea Canada Co., 
Athls Plsberlss, Ltd., Royal Flab Co., Pacific 

Fisheries, Big Bay Lumber Co., Georgetown 
Sawmill, Albert McCatfery, Imperial Oil, Canada 
National Dry Dock, Skeens Blver Salmon Can¬ 
neries, and Massett Timber Co., Maasett O. C. L 
tributary to the city. Swift Canadian Co. 

Special Information: Prince Rupert is the 
northern centre for the fishing, lumber and min¬ 
ing Industries. Fish airing plants, cold storage 
plant. Ice making works, boat building, etc. The 
fishing industry lias had a remarkalile growth, 
due to the strategic position of Prince Itupert. 
It is the natural port of entry (or fish products 
to the eastern markets. Industrial sites are 
available at (air rentals on the waterfront with 
cheap power, light, water, etc. Recreations— 
Shooting, fishing, yachting, hasketball, football, 
baseball and tennis clubs. 

Residential Features: Mostly one-family resi¬ 
dences and apartment blocks. Private homes 
predominate. 

Retail Shopping Section; Extends from Fair- 
view (a fine residenllal district) for 5 blocks on 
Third Ave. to McBride HI., and on Second Ave. 
from the Post (Ifltce to McBride St., paralleling 
Third Ave. In addition, tliere are the usual 
neighborhoods with confectionery, meat, fruit 
stores, etc. 

Trading Area: Extends about 80 miles north, 
south east and went. North to Stewart and 
An.von, south to Ocean Falls, east to Terrace 
and west to Queen Charlotte Islands. 

Wholesale Houses: Groceries, 3; Meats, 3; 
Fruits, 2; Hardware, 2: Dry Goods, 1; Miscel¬ 
laneous Lines, Shoes 2, Confectionery 8. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Frodnets: Passenger automobile agen¬ 
cies, 3; commercial auto, agencies, 3: automo¬ 
bile accessories, 4; automobile tire agencies, 2; 
bakers. 3; cigar stores and stands (Including 
hotels), 6; confectioners (Including hotel 
stands), 6: delicatessen, 3: dressmakers, Ki; 
druggists, 2: dry goods. 4; department stores. 1; 
electrical supplies, 4; florists, 3; fruits. 6; fur¬ 
niture, 2: furriers, 2; garages (public), .5: groc¬ 
ers, 8: hardware, 4; Jewelry. 2; meat markets, 
3: men's furnishings, ,5: men's clothing, .5; mer¬ 
chant tailors, 5; milliners, 3; opticians, 2; 
pliotograidiers, 3; pianos (and misceilaneons mu¬ 
sical Instrninents), 2: radio supplies, 8: res¬ 
taurants (including hotels), 1.5: siioes. .5: sport¬ 
ing goods, 2; stationers, 2: women's apparel, 7, 

VANCOUVER, BRITISH 
COLUMBIA, CAN. 

1920 Population, 126,420. 

City and Suburban Estimate, 250,544 (within 
radius of 15 miles). 

Native Whites. .50%: Orientals, 8%; British 
Bom. 42%: Industrial Workers. 17%; English 
Beading, 02%; Families, 00.4.30. 

Schools; Public Grade, 20: High, 6; Parochial, 
25; NninlM-r of Pnplis: City, 19.273; Suburbs, 
15,400: Total, 34,673. 

Churches; Baptist, 8; Christian Science, 1; 
Congregational, 2; Eplsccpa!. 11: Hebrew, 2; 
Methodist, 15; Presbyterian. 13; Roman Catholic, 
8; Miscellaneous, 3.5. 

Banks: National, 10: State. 62 branches In 
city: Total Resources, $.300,894,100. 

Theatres: Legitimate, 2; Moving PIctnres. 23; 
Vaudeville, 3; Burlesone, 2: Miscellaneous (Audi¬ 
toriums, etc.), 2. Total number of seats. 3'2.000. 

Location: On the shores of Biirrard Inlet, six 
miles north of mouth of Fraser River. Gulf of 
Georgia, Pacific Ocean. Served by eight rail¬ 
roads and 62 regular 8. 8. lines. Weatern ter- 
ininns of C. P. R., Canadian National. Great 
Northern. Northern Pacific, the C. M. A St. P. 
By.. Union Pacific, Kettle Valley and P. G. E. 
Bys. also operate here. S. S. lines Include 
C. P. R.. Coastwise and Trans-Paclflc. Can.- 
Aiist. Royal Mall, Dollar 8. 8.. Liiekenhach 
S. S., C. 8. A. Line, C. G. Trans-Atlantic, Gen'l 
8. 8. Corp., Pac.-Eiiropean Line, Moore A Mc¬ 
Cormick Line, Admiral Line, etc. 

Principal Industries: Ltimber, inclndlng man¬ 
ufactured wood products and shingles, fish can¬ 
ning, fertiliser manufacturing, machinery sup¬ 
plies, sheet metal works, chemical laboratories, 
fruit canning plants, boat building, railroad 
shops, etc. Grain handling, sugar refining, oil 
refining, printing. 

Manufacturing Establishments; 2,700. Leading 
firms, American Can Co., Vancouver Lumber Co.. 
J. Ilanbury Lumber Co., Dom. Canners, B. C. 
Sugar Refinery, Imperial Oil Co.. Empress Mfg. 
Co. 

Figures compiled by Workmen’s Ckimpensa- 
tion Board, to which all industries contribute, 
show 1923 payroll was $150,000,000, an Increase 
of 16% over 1922 total. 

Total value of yearly output of factories esti¬ 
mated at $300,000,000. 

Special Information: Vancouver Is distribut¬ 
ing base for western Canada. Four years ago 
less tban 1,000,000 bushels of western Canadian 
grain was shipped by this port. This year 
60.000.000 bushels of grain la being exported. 
Where grain moves out, merchandise must move 
In. and Vancouver manufacturers, wholesale 
houses, and miscellaneous business are now ex¬ 
periencing the greatest era of development ever 
known here. Grain is a profitable cargo and 
Vancouver Is a converging point (or the entire 
ocean tonnage on the Pacific- I.,ow water rates 
to Vancouver have definitely established this 
point as the wholesale distributing base (or the 
western half of Canada. 

Residential Features: Vancouver’s equitable 
climate, due to the warm Japan cnirent, has 
attracted a great many Eastern and Prairie re¬ 
tired business men to make their homes here. 
Thus In the West-end, KItsilano, Point Gray, 
Fairview and Shanghnessy Heights districts, 
homes are of a very high standard. Entirely 
one-family homes, although averaging from 
eight to ten rooms with 10 to 16-room resi¬ 

dences In the Bhaugbnessy Heights district. 
Workingmen's district: South Vancouver, 
Grandview, Mt. Pleasant, contain substantial 
five and six-room homes—one family to a homo. 
Residences' average value, $8,000 to $15,000. 
Workingmen's homes average $3,000. 

Rstail Shopping Seotion: Extends In the 
center of tlie cliy from Main street la the east, 
along Hastings street westward to Granville, 
approxlinalely one mile; thence south on Gran¬ 
ville one mile. Within this triangular area is 
the retail aliopping district, covering an area of 
25 blocks. Tliere are six main outlying retail 
bnstni-ss seetlons, and a large number of "neigh¬ 
borhood" stores of general nature In all resi¬ 
dential districts excepting 8haughnesay Heights, 
which Is exclusively residential. 

Trading Area: Extends over the lower main¬ 
land of BrlilHb Columbia, eastward as far as 
Chilliwack. 60 miles up the Fraser River. Van¬ 
couver, liiiwever, is the business center for the 
entire Province of British Columbia, half of the 
population of British Colombia being within the 
1.5-mlle ra-Ilns of Vanconver. In the Fraser 
Valley, which extends from Vancouver to Cliilll- 
wack 60 miles, extensive mixed farming Is car- 
rle<l on. practically half of the farmers visiting 
Vanconver at least once a week. Although New 
Westminster is sitnated within 12 miles of Van¬ 
couver. the two cities are practically Joined, 
and Vancouver’s stores dominate the business 
because of greater purchasing power. 

Wholesale Rouses: Groceries. 15; Meats, 8; 
Fruits, 39; Hardware, 0; Dry Goods, 24. 

Number ef Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, ;16: automobile accessories, 43: automuhlln 
tire agencies, 4; bakers, 08; cigar stores and 
stands (Including hotels), 69: confectioners (In¬ 
cluding hotel stands), 477: delicatessen, 29; 
dressmakers, 45; druggists, 88: dry goods, 100; 
department stores, 4: electrical supplies. 31; 
florists. 61: fruits, see confectioners; furniture, 
45: furriers. 20: garages (public), 1.52: grocers, 
612: hardware. 86: Jewelry, 90: meat markets. 
20.3: men's furnishing. 75: merchant tailors, 237; 
milliners, 46- opticians, 30: photographers, .51; 
pianos (and miscellaneous musical instruments), 
.32; radio supplies. 6; restaurants (Including ho¬ 
tels), 298: slmes. 70; sporting goods, 11; sta¬ 
tioners. 37; women's apparel, 43. 

VICTORIA, BRITISH 
COLUMBIA, CAN. 

1920 PopuUtion, 38,727. 

City and Suburban Estimate, 58,000. 

Native 3Vhites, 70%; Foreign Bom, 30%; 
Industrial Workers, 7%; English Reading, 95%; 
Families, 10,073. 

Schools: Public Grade, 4,795; High, 929; 
Nunil>er of Pupils, 5,86.3. 

Churches: Baptist, 7: Christian Science, 1; 
Congregational, 1; Episcopal. 1; Hebrew, 1; 
Metliodist, 15; Presbyterian, 10; Konian Cath¬ 
olic. (I; Miscellant-ous, 30. 

Banks: Chartered Banks, 6, Total Number; 
Total Uesourcea, $105.775.6.54. 

Theatres: Legillniate. 2: Moving Pictures. 7; 
Vauileville, 1. To'al number of seats, 6.0.36. 

Location: Railways—Esiiulmalt A Nanaimo 
Ry., Canadian National Ry. Steamship lines— 
Union 8. 8. Co., C. P. O. 8.. Adiiiirsl Line, 
Bitie Funnel Line. Victoria. B. C., located on 
Vanconver Island; 8teamshlp lines—Harrison 
Line, Royal Mall, Nipimn Yusen Kalsba, Osake 
Shosen Kaislia. Holt Line. 

Aerial Mail—Registered mall from Australasia 
and Orient (or American itoinis collected by 
aeroplane and delivered to 8eattle. 

Principal Industries: Biscuits, boats, gisss 
goods, breweries, carriages, furniture, machin¬ 
ery, liinilier, soaps^ shipbuilding, fish canning, 
cement tiles, dry docks. 

Manufacturing Establishments; 1.50. Leading 
firms. W. J. Pendray A Sons. Yarrows. Limited; 
Sidney Rubber Roofing O).; Canadian Puget 
Sound Ltimber A Timber Co., Ltd.; Victoria 
Machinery Depot Co.. Ltd.; British Columbia 
Cement Co.: Hafer MachineOo. 

Total value of yearly output of factories esti¬ 
mated at $1.5.822.a37. 

Special Information: Victoria Is regarded as 
the finest residential city In Canada, due to Its 
being the most equable climate. Has the larg¬ 
est percentage of automobiles of any city in 
the Province. 

Residential Features: Houses mostly for one 
family. Private homes predominate. Contains 
more wealth per capita than any city in the 
Province. Favorite resort of tourists and re¬ 
garded as one of the most beautiful' cities on 
Pacific Coast. 

Retail Shopping Bection: Extends from 0. P. 
R. Wharf, Belleville street, twelve blocks on 
Government. Donglas and Blanchard streets. 
There are two ontlying bnsiness sections and 
several small subiirlmn sections with the usual 
grocery, confectionery and meat shops. 

Trading Area; Extends as far as Ladysmith, 
59 miles north. Bus service and E. A N. Rail¬ 
way. 

Wholesale Houses: Groceries, 6; Meats, 1; 
Fruits, 3; Hardware, 3; Dry Goods, 6: Miscel¬ 
laneous Lines—4 Confectionery, 8 Druggists. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, 20; sutomoblle accessories, 6; automobile 
tire agencies, 6; bakers, 27; cigar stores and 
stands (Inclndlng hotels), 16; confectioners (in¬ 
cluding hotel stands), 26: delicatessen, 2; dress¬ 
makers, 7; druggists, 29: dry goods, 14; depart¬ 
ment stores, 4; electrical supplies, 11; florists, 
22; fruits, 7: furniture, 7; furriers, 2; grocers, 
147; hardware, 15; Jewelry, 10: meat markets, 
44; men’s furnishing, 15; men's clothing, 18; 
merchant tailors, 20: milliners, 4; opticians, 7: 
photographers, 18; pianos (and miscellaneous 
musical instruments), 3; radio supplies, 6; res¬ 
taurants (Including hotels), 28; shoes, 18; sport¬ 
ing goods, 8; stationers, 4; women’s apparel, 6. 

MANITOBA 

BRANDON, MANITOBA, 
CAN. 

1930 PspnUtlea, 10,766. 

City aad Bubnrbaa Estlmata, 25.000. 

Native Whites, 80%; Foreign Bom, 20%; 
English Reading, 90%. 

Bchools, Public Grade. 7: High, 1: Parochial, 
1; Number of Pupils, 8,000: (Brandon College. 
Brandon Institnte (Indian), Brandon Normal A 
Wheat City Business College). 

Churches: Baptist, 2; Christian Science, 1; 
Congregational, 1; Episcopal, 8; Hebrew, 1; 
Methodist, 2: Presbyterian, 2; Roman Catholic, 
1; Miscellaneous, 11. 

Banks: National, 8: (Chartered and 1 Trust 
Company); Savings Bank Deposits Total $10,- 
000.000. 

Theatres; Moving PIctnres, 2; Total nunibsr 
of seats, 1,200. 

Location: 183 miles west of Winnipeg; C. P. 
R., C. N. K. and O. N. R. 

Principal Industries: Grain growing, mixed 
farming, maniifncturing of flour, leatlier goods, 
harness, windmills, pnmps, school desks, show 
cases, boxes, sash and doors, store fittings, 
ligblning rods, ventilators, grain cleaners, fire 
engines and extingulsbera. 

Bpecial Information; Headquarters for Agri¬ 
cultural Exiilbit, Manitoba Winter Fair; Stock 
show (largest of Its kind in Canada); Provincial 
Exhibition of Manitoba (one of the largest on 
the continent). 

Residential Features: Mostly one and two 
family bouses—private homes predominate. The 
best street and boulevard city In the West. 

Retail Shopping Bection: Along Rosser avenue 
from Sixth to Twelfth; and also on the cross 
street. Tenth. 

Trading Area; Brandon is the center ef one 
of tlie rlcliest and most prosperous (arming 
communities in Western (^nnda and the United 
Farmers of Manitoba meet here. It Is also 
the meeting place of practically all tlie agri¬ 
cultural associations, etc. In Manitoba. The 
Brandon distributing area covers 32.500 square 
miles and contains 289 smnll towns, villages 
and hamlets with 3..500 retail merchants banks 
and about one third farm population of Western 
Canada. 

Wholesale Houses: Groceries, 3; Meats. 1; 
Fruits, 3: Hardware, 1: Miscellaneous lines. 
Tobacco, China, Glassware, seed books, shoes. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products; Piisaenger automobile agen¬ 
cies, 7; commercial auto, agencies, 6; automo¬ 
bile accessories, 16; automobile tire agencies, 
16: bakers. 5; cigar storea and stands (including 
hotels), 12: confectioners. (including hotel 
stands), 15; dellcutesseu, 5: dressmakers, 17; 
druggists, 7; dry goods, 4: department storea, 
2: electrical supplies, 4: florists, 1; fruits, 2: 
furniture. 4: furriers. 5: garages (public), 9; 
grocers. 50: hardware, 5; Jewelry, 5; meat 
markets, 10: men's furnishings, 7: men's cloth¬ 
ing, 2; merchant tailors, 4; milliners. 6: op¬ 
ticians, 5: pitotogmpliers, 3: pianos (and mis¬ 
cellaneous musical Instruments), 5; radio sup¬ 
plies, 5: restaurants (Including hotels), 8: 
shoes, 7; sporting goods, 4; stationers, S; 
women's apparel, 3. 

PORTAGE LA PRAIRIE, 
MANITOBA, CAN. 

1920 Population, 7,000. 

City and Suburban Estimate, 10,000. 

Native ■Whites, 90%; Foreign Bom, 10%; In¬ 
dustrial Workers, 15%; English Beading. 95%; 
Families, 1,800. 

Schools: Public Grade, 4; High, 1; Number 
of Pupils, 1,200. 

Churches; Protestant, 4; Roman Cathellc, 2. 

Banka: 6. 
Theatres: 2; Total number of seats, 1,400. 

Location: On main lines C. P. R. R. and 
C. N. R. B., Grand Trunk B. B. Is terminal 
of Midland Ry. connecting with Great Northera 
R. R. 

Principal Industries: Flour mills, oatmeal 
mill, brick, gasoliue engines, threshing mt- 
cblnery, steel bins, culverts and cisterns. 

Residential Features: Mostly ene family 
booses. 

Retail Shopping Beotioa: One-half mile on 
Saskatchewan avenue. 

Trading Area: Radins of 80 miles. 

Wholesale Housea: Groceries, 1; Fruits, 1: 
Tobacco, 1; Candy, 1. 

Number ef Retail Outlets for Nsttenally Ad¬ 
vertised Prodnota: Passenger antomobllc agen¬ 
cies, 6; commercial auto, agencies, 8; automo- 
tile accessories, 7; automobile tire agenrles, 
12; bakers, 8; cigar stores and stands (Inclnd- 
Ing hotels), 5; confectioners (including hotel 
stands), 6; dressmakers, 10; druggists. 3; dry 
goods, 4; department stores, 2; electrical sup¬ 
plies, 2; florists, 1; fruits, 2; furniture. 2: 
furriers, 8; garages (publle), B; grocers, 10; 
hardware, 4; Jewelry, 4; meat markets, 3: 
men's furnishings, 4; men’s clothing, t; 
merchant tailors, 2; milliners, 8; eptlclana, 2: 
photographers, 1; pianos (and miscellaneous 
musical instruments), 3; radio supplies, 2; 
restaurants (Including hotels), B; shoes, 6; 
sporting goods, 8; stattoners, 2; women's ap¬ 
parel, 4. 
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MANITOBA (Con’t) 

WINNIPEG, MANITOBA, 
CAN. 

IttO Fopnlation, 178,304 (1921 cenitu), witb 
■djoining Mnnlctpalltle* 211,876. 

City and Bnbnrban Estimate, 340,0(¥), (Natlre 
-Canada, 52.41%; British Isles, 27.90%; other 
British rossesslons, 0.30%; Europe, 14.81%; 
n. 8. 8.94%. 

Industrial Workers, 12Vb%: English Beading, 
74%; Eamilies, 45,795. 

Schools: Public Grade, 70; High, 4; Junior 
High, 8; Parochial, 20; Number of Pupils, 40,004 
(Public Scboole). 

Churches: Baptist. 10; Christian Science, 2; 
Congregational, 2; Episcopal, 27; Hebrew, 15; 
Uethodist, 26; Presbyterian, 23; Itoman Catholic, 
20: Uiscellaneous, 51. 

Banks; Comparison not applicable in Canada 
Arerage Bank clearings Winnipeg $8..'>90.704.00 
dally. Number of Banking offices In city 50. 

Theatres: Legitimate. 2; UoTing Pictures, 
34: Vaudeville. 8: Ulscellaneous (Auditoriums, 
etc.), 2; Total number of seats, 30,200. 

Location: 350 miles west of Lake Superior, 
at the eastern edge of the Western Canadian 
Prairie Beit. Focal point for the Western 
Canadian Ilailway System. The railway con¬ 
centration and distribution point for Western 
Canada. The largest individual railway center 
In the British Empire. Principal mid-contliiental 
terminal of the Canadian Pacific and Canadian 
National Railway Systems connecting via Sou 
Line, Great Northern and Northern Pacific Rail¬ 
ways with Minneapolis, St. Paui, Duluth and 
Chicago. 

Principal Industries: Railway shops. Hour 
milling, printing. Iron, steel and machinery 
supplies, wholesale distribution and mull order 
merchandising. 

Hanufacturing Establishments, 900. Ogllvie 
Flour Mills Co. Ltd., Western Canada Flour 
Mills, Ltd.. Canadian Pacific Railway Shops, 
Canadian National Rnilwny Shops. G. F. 
Stephens (k Co. Ltd. Total value of yearly out¬ 
put of factories estimated at $149..'>00.000. 

Special laformation: The location of Winni¬ 
peg makes It the business metro|)Olia of Western 
Canada occupying the same relative position 
with respect to the Dominion of Canada as the 
city of Chicago occupies in the Unitetl States. 
Winnipeg is the largest primary grain market 
in the World. It has the largest retail hard¬ 
ware store In North Amerha, and a greater 
concentration of wholesale distribution in pro¬ 
portion to population than any other N. A. 
city. Center for Western Canada agrloultiirnl, 
live stork. Implements publishing and fur trade. 
Winnli<eg trading territory Is enormous In area, 
large in population, and more prodlictive per 
nnit of population than any other trading area 
In North America. n.vdro-Electric energy 
(2.'iO.O(X) horse power available) used exclusively 
for industrial power, lighting, and traction, for 
nearly all domestic piiriiones and to a consider¬ 
able and Increasing extent for domestic heating. 

Residontial Features: Mostly single family 
delached cottages. Tendency of building In 
later years to houses of more permanent 
character. I'nusiially large number of apart¬ 
ment houses and large prniiortion of apartment 
dwellers. The city would rank well above 
Americnn average for class of homes. 

Retail Shopping Section: High-class retail 
shopping so'tion, extends along Portage avenue, 
westward from Main street for eight blocks. 
Older retail district (including two leading de¬ 
partment stores, three leading furniture stores, 
and one leading hardware store on Main street 
In what has become since the City's financial 
district). Main street north of C. P. R. for 
four bloeks and Selkirk avenue, running west¬ 
ward therefrom 1% miles, retail stores, for 
foreign residential districts. Six principal out¬ 
lying retail business sections. The City has 
several hundred small neighborhood corner 
gmcerles, throughout the whole city. 

Trading Area: Immediate local retail area 
confined to City and contiguous urban muni¬ 
cipalities of within ten miles radius. Suburban 
business within a twenty five mile radius, 
secured by rapid transit trolley connection on 
four lines (see preceding page In reference to 
wholesale trading area which includes all of 
Western Canada, between the Great I>akes and 
Rocky Mountains, Wliolesale distribution area 
for groceries, hardware, fruit and other quick 
moving job lines, includes roughly the Province 
of Manitoba. 

Wlmlasale Honsest Groceries, 82; Meats, 12; 
Fruits, 1; Hardware, 19; Dry Goods, 19; 
Millinery, 5; Church Goods, 2; Toys, 2; 
Oriental 1; Miscellaneous, 10; MIscellaneons 
lines. Agriculture Implements, Saddlery, 8; 
Biscuits, 1; Confectionery, 6; Boots and Shoes. 
17; Drugs, 11; China, 8. 

Humber of Retail Outlets for Hationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, 20: commercial auto, agencies, 9; automo¬ 
bile accessories, 75; automobile tire agencies, 
20; bakers, 59; cigar stores and stands (in¬ 
cluding hotels, 000 (Licensed Vendors); con¬ 
fectioners (inclnding hotel stands), 215; 
druggists, 96; dry goods, 95; department stores, 
8; electrical snppliea, 84; florista. 24; fomltore, 
34; furriers, 47; garages (public), 00; grocers, 
780; hardware, 51; Jewelry. .55; meat markets, 
172; men's tnmlshlngs and men’s clothing. 07; 
merchant tailars, 190: mllllnem, 49; opticians, 
23; photographers, 81; pianos (and miacel- 
ianeona musical Instruments), 16; radio sup¬ 
plies, 9; restaurants (Including hotels). 117; 
(58 restaurants); shoes, 42; sporting goods, 19; 
stationers, 6; women's apparel, 84. 

NEW BRUNSWICK 

FREDERICTON, N. B., CAN. 
1980 Populatioa, 8,114. 

City and Suburban Estimate, 20,000. 

Native Whites, 98%; Negroes, 2%; Foreign 
Born, 1%; Industrial Workers. 25%; English 
Reading, 100%; Families, 2,704. 

Schools: Public Grade, 8; High, 1. 

Churches: Baptist. 2: Episcopal, 2; Methodist, 
Presbyterian. 1: Roman Catholic, 1; Miscellan¬ 
eous, Reformetl Baptist, 1. 

Banks: National, 4, (chartered). 

Theatres; Legitimate, 1; Moving Pictures, 2; 
Total number of seats, 2,10U. 

Location: Canadian National, Canadian Pacific, 
and Fredericton A Grand Lake Crystal HIream 
8. 8. Co., Coal A Railway Co.. Steamer be¬ 
tween Fredericton anil St. John, railways reach 
coal mines at MInro, N. B. 

Railways connect with two transcontinental 
railways, and to Cnlteil States. 

Principls Industries: Cotton, hoots, and shoes, 
shoepacks and larrlgana. saw mills, clay, brick 
and tile, concrete builders blocks, drain pipes 
and printing, canvas covered canoes and motor 
boats. 

Manufacturing Establishments: 17; I.eadlng 
firms: Fraser Cos., Ltd., Hartt Root A Rhoe Co. 
Ltd., John Palmer 0>. Ltd., Paliner-Mclaillan 
Shoepaek Co. Ltd.. Canada Cottons. Ltd., M. 
Ryan A Son, Concrete Builders, Ltd., Cliestnut 
Canoe Co. 

Total value of yearly output of factories es¬ 
timated at 82.820.932. 

Special Information; Ix>catlon of city makes 
It a distributing point for the Province Railways 
Vi Roads branch in all directions, tri weekly 
steamer to 8t. John, a winter port of Canada 
open all the year. 

Residential Featnres; Mostly one family 
houses. Private homes pre<lnmlnnte. Nearly 
ail streets well paved, and lined with large 
elm trees. 

Retail Shopping Section: Extends from 8t. 
John to Westmoreland St., on Queen St. Small 
shops dlstrlhiite<l through many of streets in 
district to rear of Queen 8t. Principal resi¬ 
dential district In western part. 

Trading Area: Extends from 8 miles to 33 
miles. Railway service is adequate fur business. 

Wholesale Houses; Groceries, 4; Hardware, 
1. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, 5: automobile accesKories, 3: automobile 
tire agencies, 5: bakers, 3: cigar stores and 
stands (Including hotels). .5: confectioners (In¬ 
cluding hotels), 2: dressmakers, 4; druggists. 1); 
dry goo<la. 14; department stores. 2: electrical 
suiqiliea, 4; fiorists, 2: fruits. 1.3; furniture. 2; 
furriers, 2; garages (public), 0: gnx-ers, 13; 
hardware. 3: jewelry, 4: meat markets, 2: 
men's furnishings, 0: men's clothing. 7: mer¬ 
chant tailors, 4: milliners, 4; oitticlans. 3 
photographers. 5; pianos (and miscellaneous 
musical instruments), 3: radio supplies, 3: 
restaurants (including hotels), 10; shoes, 5; 
simrting goods, 3; stationers, 2; women's ap¬ 
parel, 0. 

MONCTON, N. B., CAN. 
1920 Populatisn. 20.300. 

City and Suburban Estimate, 25.000. 

Native Whites, 98%; Foreign Bom, 2%: In¬ 
dustrial Workers, 25%; English Reading, 95%; 
Families, 8.000. 

Schools; Public Grade, 7: High, 1; Junior 
High. 1; Parochial, 2; Number of Pupiis. 
3.700. 

Churches; Baptist, 3; Christian Science, 1; 
Episcopal, 1; Hebrew, 1; Metlmdist. 2; Pres- 
b^erlan, 1; Roman Catholic, 2; Miscellaneous, 2. 

Banks: National, 0: Total Resources, $125,- 
000,000. 

Theatres; I.egltimate, 2; Moving Pictures, 3: 
Miscellaneous (Auditoriums, etc.), 2. Total 
number of seats, 4,500. 

Location; On the Petitcodiac River, 89 miles 
northeast of 8t. John. Headquarters of Eastern 
Division Canadian National Rwys. lines running, 
east, north, south and west, making ideal dis¬ 
tribution point for the Maritime Provincea. 

Principal Industries: Workshops Canadian 
National Railways, stove foundry, woolen mill, 
underwear factory, blscnit factory, cap factory, 
wire fence factory, planing and woodworking, 
carriage marble works, bottling works, barrel 
factory, and machine works. 

Manufacturing Establishments: 12; Leading 
firms; J. A. Marvea, Ltd., Atlantic Underwear 
Co., Ltd., N. B. Wire Fence Co., J. A. Hum¬ 
phrey A Son, B. W. Lockhart, Ltd. 

Total value of yearly output of faatorlsa sa- 
Umated at, $5,000,000. 

Special Information: Situated In t]ie center 
of the Maritime provincea with splendid com- 
municatione. Moncton is ideal distributing point 
for wliolesale and manufacturing distribution as 
well as a shopping center for a large district. 
City chosen by T. Baton A Go. Ltd., of Toronto 
as site of Mall Order Branch, owing to location 
and have a large warehouse and showrooms 
here. 

Residential Featurea: The City la noted for 
floe medium slaed dwellings with well kept 
lawns, over 65% of people own their homes. 
There are two well-kept parka in the city. 10 

miles of paved streets and 87 milae of concrete Wholesalo Houses: Groceries, 2; Fruits, 1; 
sidewalks. Confectioners, 1. 

Retail Shopping Section: Main and St. George 
are the chief shopping streets, extending 
parallel the wliole length of the city from 
east to west, with up-to-date departmental dry 
goods, hardware, grocery and specialty stores. 

Trading Area: The center of a rich agricul¬ 
tural (immunity with a trading radius of about 
25 miles with a good train service and good 
roads. 

Wholesale Rouses: Groceries, 8: Meats, 2; 
Hardware, 3: Dry Goods, 3; Miscellaneous Lines, 
Boots and Shoes, 3; Mull Order, 1. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products; 1‘assenger automobile agen¬ 
cies, 8; iximmerclal auto, agencies, 8; automo¬ 
bile accessories. 12: automobile tire agencies, 
15; bakers. 5; cigar stores and stands (Including 
hotels), 10: confectioners (Including hotel 
stands), 12: delicatensen, 4; dressmakers, 10; 
druggists. 10; dry goods, 8: department stores, 
2: electrical supplies, 6; florists, 4: fruits, 8; 
furniture, 4; furriers, 4; garages (public), 12; 
gHMers, 70; hardware. 0; jewlery, 4: meat 
markets, 10: men's furnishing, 7: men's cloth¬ 
ing. 7: merchant tailors, 8: milliners. 0: op¬ 
ticians. 4: photograpliers. 3: pianos (and mis¬ 
cellaneous musical Instruments), 2: radio sup¬ 
plies, 4: restaurants (Including hotels), 10; 
shoes, 8: sporting goods, 0; stationers, 5; 
women's apparel, 8. 

ST. JOHN, N. B., CAN. 
1980 Population. 58.521. 

City and Surburbaa Estimate, 01,218. 

Native Whites. 42.404: Negroes. TJO: Foreign 
Bom. 13,821; English Reading, 58,321; Familiss, 
14.t)30. 

Schools; Public Grade Depts. 202; High Depts. 
28; Parochial RC Includes 74; Number of Pupils, 
8,980. 

Chu’ches; Baptist. 8: Christian Science. 1; 
Epim-opal. 10; Hebrews, 2; Metliodlst, 8; Pres¬ 
byterian, 6: Roman Catholic, 7; Miscellaneous, 4. 

Banks: National, 8. 

Theatrss: Legitimate, 1; Moving Pictures, 7. 

Location: At south of province—Cansdinn 
Pacific Railway and Canadian National Hwy., 
provlile the port with tranncontiiieiital v'ou- 
nectlons. The steamship lines are Caiisdiati 
Pneific Ocean Steamers, Canadian Government 
Merchant Marine. South African and New York 
Lines, Royal Mall Steam Packet, Anchor, 
Doualdsoii Line, Furness Line and Head Line. 

Principal Industries; Dry dock, sugar refiner¬ 
ies. bruslies and womlen ls>xes. 

Manufacturing Establishments: 150; t-eading 
firma; Atlantic Sugar Refiitery, T. S. Simiiis 
Brush Factory, Ht. John Dry Dock Co., Wilson 
Box Co. 

Special Information; Port of St. John Is one 
of Cnna<la’s ocean gateways that Is always o|s-n 
and ready for business, acmssible at all times 
of tide. It has no ire troubles whatever. St. 
John Is the Winter Port of Canada. L'nitml 
Empire latyallsts landeil at St. John on .May 
18. 178.3. foumling the city and eatabliahliig 
their homes, therein. 

Residential Features; Mostly one and two- 
family houses. 

Retail Shopping Section; King St.. Charlotte 
St., Union St., Main St., Prince Edward St., 
three blocks each. 

Trading Area; Radius of about 20 miles. 

Wholesale Houses; Groceries, 22; Meats, 4: 
Fruits, 6: Hardware, 6; Dry Gootls, 8. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products; Passenger antomoblle agen¬ 
cies, 12; commercial auto, agencies, 4; suto- 
moblle accessories, 21: automobile tire agen¬ 
cies, 15: bakers, 10: cigar stores and stands (In¬ 
cluding Imtels), 23: confectioners (Including 
Imtel stands), 20: dressmakers, 32: draggists, 
43: dry goods, 18; department stores, 4: elec¬ 
trical supplies, 10: florists, 5: fruits, 11; furni¬ 
ture, 10: furriers, 5: garages (public), 12; 
grocers, 141; hardware, 18: jewelry, 6: meat 
markets, 43: men's furnishing, 6: men's cloth¬ 
ing, 0; merchant tailors, 30; milliners, 13; op¬ 
ticians, 8: photographers, 5: pianos (and mis¬ 
cellaneous musical Instruments), 7; radio sup¬ 
plies, 8: restaurants (Including hotels), 38: 
shoes, 19; sporting goods, 4; stationers, 9; 
women's apparel, 10. 

NOVA SCOTIA 

AMHERST, N. S., CAN. 
19t0 Population, 10,000. 

City and Suburban Eatlmats, 12.000. 

NaMva Whltoa, 98%; Fsroigm Han, 2%; La- 
dustrial Workers, 20%; EngUsk Raadiog, 99%; 
FamiUss, 2.302. 

Schools: Pnbllc Grade, 4; High, 1; Number 
of Pupils, 2,030. 

Churohea: Protestant, 8; Roman Catholic, 1. 

Banks; 8. 
Theatres: Moving Pictures, 2; Total number 

of seats, 1,800. 
Looatioa: On Cumberland Boy, 83 miles 

southeast of Moncton. 
Principal ladnstrleai Shoe faetecy, taoaary, 

iron foundry, car works, woolens. 

Residential Features; One family housea pto- 
domlnate. 

Retail Shopping Seetlen: About eight bloeks. 

Trading Area: About 20 mllaa. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies. 15; commercial auto, agencies. 4; antoaao- 
bile accessories. 10; autnmoldle lire agencies, 
13; bakers, 4; cigar stores and stands (includ¬ 
ing hotels), 4: confectioners (Including hotel 
stands), 3: dressmakers. 8; druggists. 8; dry 
goods, 14; department stores. 1; electrical sup¬ 
plies, 2; fiorists, 1; fruits, 2; furniture, 2; 
furriers. 2; garages (iitiblic), 4: grocers, 20; 
hardware. 3; jewelry, 2; meat markets, 10; 
meu'a furnishings. 9; meu'a clothing, 8; 
merchant taLors. 4; ndlllnera, 4; opticians, 2; 
photographers. 1; plsuos (and misrellaaeons 
musical instminents). 2; raillo siippliee, 1; 
restaurants (lucimling hotels), 0; shoes, 3; sport¬ 
ing goods, 1; stationers, 1; women's apparel, 2. 

GLACE BAY. NOVA SCOTIA 
1920 Population, 20.000. 
City and Suburban Estimatn, 48.000. 

Native Whites, 82%: Merreee, %%; FerelfB 
Bom, Industrial Worksrs, 60%; EnfUsh 
Be&dinff. 04%; Families. 0,486. 

Schools: rnbllc Grsde. r»2: tllish. 6: Junior 
Hitih. 2: rnroi'Iital. 40; Number of Tuplis, 5.600- 

Churehes; ItsptUt. 1: Eptscopnl, 1; Hebrew. 
1; Mvrhodtst. 2; l*resbyterisn, 4; Roman Cntb* 
otic, 6: Misc4*llnneous. 2. 

Banks: State. 5. 
Thentrss: Movinir Pictures. 2; Mis<;elUneous 

lAfKlltorluiua. etc.I* 2. Total number of seats. 
2.980. 

Location: On northeast coast of Cape Breton 
Island on the Atlantic Seaboard. It Is the most 
easterly part of North America. Railways— 
Sydney A IsOtilshitriK and Cape Rretoo Blectrlc 
Railway to Sydney. 

Principal Industrisa: Coal mining, flshlnic. 
farminc- 

Manufacturlnf Establishments: 12. Igeadiny 
firms. I>otiilnion (*oal Co.. Ltd.: Empire Bteel 
Coriwration; S. & L. Railway: Chappell Bros. 
Lumber Co. 

Total value of yearly output of factories. 
$126,000,000. 

Special Information: ft1a<^ Bay Is beadnnar- 
ters for the I>omlnion C<>al Company. Ltd., which 
operates 21 (*oal mines. One of the Israest 
collieries In the world Is locstwl In Olsce Bay. 
Laruest wlrel«*ss station of the Marconi Com* 
pany In t'anads Is lof'Steil In nia(*e Bay. Ths 
N>st deep-sea flshins irround alonu the Atlantic 
s«*alv>ard Is only twelve miles from Glace Bay 
harbor. 

Residential Featnres: Mostly one and two- 
family houfu's.' Seetlon deroted to workingmen's 
tenements st all collieries Some very fine 
private residences. 

Retail Shopping Section: Extends from Sen¬ 
ator's Square, which forms heart of business 
section and terminal for siihtirhan trolley for 
10 hlm‘lis. Commercial street. Main street, 
Vnion street, McKeeii street sre business streets 
for six to ten bhM'ks each. There sre six out- 
lytnc retail business sections an<1 several smaller 
•‘NelchhorhotKl’* sections with the usual jfrocery, 
confectionery, meat ami small shoiw. 

Trading Area: Extends ahont fourteen miles 
west, south ancl east. Intermittent hustnesa Is 
secnrerl fnim p#‘opIe llvlnir at a creater distaoca 
because of the flne trolley and train service. 

Vrholetalo Honaea: tlrocerles. 6: Meats, 4; 
Fruits. .1: flardware. 2: I>ry Clomls. 4; MiacaL 
lant'oits Lines—Shoes, 1: Confectioners. S. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: rassentrer automobile aiten- 
cies. 24: cominerclal antomohUe axenclea, 6; 
automobile srcc%i»oriea. 12: automobile tire ayen- 
cles, .'12: hskers. 8: clear stores and stands (In¬ 
cluding hotelsi, 18: confectioners (Including hoe 
tel stands^ 17; delicatessen, 2; dressmakers, 9; 
drmrcists. 6: dry eoods. 24; department atoret, 
rt: electrical snppllcs. 9; florists. 1: fruits, 10; 
furniture. 14; furriers. .8: rarairea (public), 16; 
rrorers. 80; hardware. 8; Jewelry, 9: meat mar¬ 
kets, 20: men's furnishing. 16: men's clothlny, 
14: merchant tailors. 12: milliners, 6; opticians. 
5; photographers. 8; pianos land «itscenaneona 
musical Instniments). 8: radio snppliea. 8; rea- 
tauranta (Including hotels). 14; shoes. 16; 
sporting goods. 6; atattonera, 6; women's sp- 
psrel. 12. 

Soe announcemast bdew 

GLACE BAY GAZEHE 
GLACE BAY NOVA SCOTIA 
Why you ohould adverliaa k> th* Glooa 

Bay Goxatta. 

2S,999 Raa4nra Evory looua. 

Glace Bay has a popalaticgi, 
including nearby suburbs, of 46,000 
compoeed of industrial workert, 
professional, mercantile, agricultural, 
and seafaring classes in the greatest 
wage earning community per capita 
in Canada. 

The Gaxette it the only daily 
Newspaper published in Glace Bay. 

Guaranteed net paid circulation 
audit for six months ending June 
JOth. 1934-6146. 

All the circulstkm is procured 
solely upon the merits of the Gasette 
at a Newspaper for the home. No 
ptemiums or other schemes sre 
employed to boost circulation. 

SINGLE COPY FIVE CENTS. 

YEAR SIX DOLLARS. 

I 
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NOVA SCOTIA (Con’t) 
Sesidentlftl Teaturas: Uan; wrj Ane real- 

dences. 

Betail Bhoppinc Baotion: Provost street, 
Alexander street. 

Tradinc Area: Twentp miles In each direc¬ 
tion. 

Wholesale Eonses: Groceries, 1; rmlts, 1; 
Hardware, 1; Drj Goods, 1. 

Mnmber of Betail Outlets for Nationallp Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, 8; commercial automobile agencies, 3; 
automobile acressories, 3; automobile tire agen¬ 
cies, 2; bakers, 4; cigar stores and stands (in¬ 
cluding hotels), 5; confectioners (Including bo- 

Bchools: Public Grade, 24; High, 3; Number tel stands), 3; dressmakers, 1; druggists, 4; 

ONTARIO 

HALIFAX, NOVA SCOTIA 
1920 Population, 68,453. 

City and Buburban Estimate, 70,000. 

Native Whites, 88%; Negroes, 2%: Forrign 
Bom, 10%: Industrial Workers, 60%; English 
Beading, 94%,; Families, 18,560. 

BELLEVILLE, ONTARIO, 
CAN. 

1920 Population, 13,000. 

City and Buburban Estimate, 17,000, 

BROCKVILLE, ONTARIO, 
CAN. 

1920 Population, 10,000. 

City and Buburban Estlmats, 60,000. 

Native Whites, 98%; Forelga Bom, 2%; la- 
dustrlal Workers, 68%; English Bsadlng, 99%; 
FamUes, 2,400. 

Schools: Public Grade, 6; High, 1; Number 
of Pupils, 3,360. 

Churohes: Baptist, 1; Bplseopal, 3; Metho- Native Whites, 99%; Foreign Bom, 1%; In, 
dustrlal Workers, 20%; English Beading, 99%; Presbyterian, 2; Boman Catholic, 1; 
Families, 3,302. . » 

of Pupils, 11,000. 

Churches; Baptist, 6; Christian Science, 1; 
Episropai, 9; Hebrew, 2; Methodist, 6; Presby¬ 
terian, 5; Eouian Calhoiic, 7; Ulscellaneous. 8. 

Banks; State, 5. 

dry goods, 8; department stores, 2; etectrtcal 
supplies, 2; florists, 1; fruits, 6; furniture, 3; 
furriers, 1; garages (public), 1; grocers, 10; 
hardware, 3; jewelry, 3; meat markets, 6; 
men's furnishing, 4; men’s clothing, 3; mer- 
cliant tailors, 5; miliiners, 2; opticians, 3; 
photographers, 3; pianos (and miscellaneous 

Theatres: Legitimate, 1; Moving Pictures, 6; musical instruments), 2; radio supplies, 2; res- 

Schools: 7; Number of Pupils, 1,68.5. 

Churches: 10. 

Banks: 7. 

Theatres: 2; Total number of seats, 1,400. 

Location: On Grand Trunk R. R., Canadian 
National R. R. and C. P. K. 

Miscellaneous, 3. 

Banks: NatlonsI, 6; Bavlngs Bank Deposits 
Total, $2,600,000. 

Theatres; Legitimate, 1; Moving Pictures. 
1; Miscelaneoiis (Auditoriums, etc.), 3; Total 
number of seats, 3,000. 

Vaudeville, 1; Miscellaneous (Auditoriums, etc.) 
1. Total number of seats, 6,250. 

Location: Halifax City situated on west side 
of Halifax harbor. Commercial portion of the 
water front within 30 minutes’ steaming of the 
Atlantic Ocean. Harbor accessible at all hours 
r.1 Hie day or night. Rise and fall of tides, 
4 to 6 feet. Canada National Railway, Do¬ 
minion A Atlantic Railway, Halifax A Eastern 
Railway. 82 lines of steamers make Halifax 
the terminal or port of call. (Home of the 
largest in the north Atlantic trade. 

Principal Industries: Shipbuilding plant (Isril- 
est in Canada); sugar refinery—capacity, 2,400 
bbls. daily: oil refinery works (Canada’s larg- 

taurants (Including hotels), 4; shoes, 4; sport¬ 
ing goods, 3; stationers, 3; women’s apparel, 4. 

SYDNEY, NOVA SCOTIA 
1920 PopuUtion, 28,000. 

City and Buburban Estimate, 76,000. 

Native 'Whites, 75%; Foreign Bora, 25%; 
Industrial Workers, 12%. 

Bchools: Public Grade, 7; High, 2; Parochial, 
2; Number of Pupils, 4,610. 

Location: The county seat of Leeds and 
Grenville counties, situated on the St. Lawrence 
River, 208 miles east of Toronto and 125 miles 
west of Montreal. On main line of Canadian 

Large dairies in adjacent National Rya. with branch to Westport, and on 
branch line of tbe Canadian 1‘aciflc Ry. Bua 
lines to Gananoque, Prescott, Athens, Dally 
steamship service (In summer) to Montreal. 

con- 

Principal Industries: Hardware, woolen gooda 
knit goods, paper, rolling mills, corsets, shirts, 
furniture, cheese, 
territory. 

BesldentUl Features; One family structure: 

Betail Shopping Section: About one mile long. Toronto and fer^ to Morristown. N. 
meeting there with N. Y. C. 

Trading Area: Eight miles north, 15 miles 
east, 20 miles west. 

Groceries, 1; Meats, 1; 

Churches: Baptist, 1; Episcoiml, 3; Hebrew, 
mM- Mint works;”clothes factory; biscuit and 1’. Methodist, 2: Presbyterian, 8; Boman Cath- 
confect ionery works; 

'Wholesale Houses: 
t’onfectloners, l. 

Number of Betail Outlets for Nationally Ad¬ 
vertised Products: 1‘assenger automobile agen 
cici 

Prlndpal ladastriss: Condensed milk, copper 
wire and cable, men’s bats, hardware, forgings, 
fire extinguishers, milking machines, belting, 
gloves, office furniture, railroad shops, baking 
powder, patent medicines, candy, biscnits, 
marine engines, grinding wheels, paper products. 

8; coiiimi' rclal auto agencies, 2; nutouie- dairying equipment. lumber. 

fertiliser works; skate, 
nut and bolt works; rolling mills; corsage 
works; machine works; sash and door factories; 
mineral water works, etc. 

Manufacturing Establishments: About 80. 
I,eadlng firms. Moira, Ltd.; Brandan Hadesa. 
Ltd ; W. ». Schants A 8oas;Halifax Shipyards, 
Inc.; Stair Mfg. Co.; Import Oil Co., Ltd: 
Clayton A Son; Arcade Sugar Refinery; Nova 
Scotia Fertilizer Co.; Guildford A Sons, Ltd. 

Total value of yearly output of factories, In- 
rludlng fish, fish protiucts, etc., $25,000,000. 

ollc, 2; Miscellaneous, 2. 

Banks; National, 7. 

Theatres:' Legitimate. 1; Moving Pictures, 8. 
Total number of seats, 3,800. 

Principal Industries: British Empire Steel 
Co., Domlnlcn Coal Co., Tar A Chemical Co., 
Cross Fertiliser Co., J. F, Merchant A Sons. 
Atlantic Engineering Co.. Sydney Foundry A 
Machine Works, Lunch’s Ltd., Shaw A Mason, 
Ltd.; Iona Gypsum Co., Brookfield Ice Cream, 
Ltd. 

„ __Special Information: Rapidly Increasing In 
Bpecial Information: Best Importance as a great wliohsale distributing 

bile aeressories, 7; automobile tire agencies 
10; bakers. 2; cigar stores and stands (includ¬ 
ing hotels), 4; coofectloners (Including hotel 
stands), 4: dressmakers, 7; druggists. It; dry 
goods, 5; d partiui nt stores, 1; electrhal sup 
plies. 2; tlurists, 2; fruits, 2: furniture, 3; 
furriers, 2; garages (public), 4; grocers, 27; 
hardware, 1; Jewelry, 1; meat markets. 17; 
men’s furnishings, 3; men’s clothing, 8; mer¬ 
chant tailors, 2; milliners, 4; opticians, 1; pho¬ 
tographers, 2; pianos (and miscellaneous musical 
Instruments), 1; radio supplies, 1; restaurants 
tincludlng hotels), 0; sIick-s. 5; sporting gomis. 
1; stationers, 2; women's apparel, 2. 

Maaofaetnring Establishassnta: 25. Leading 
firms, Eugene F. Phillips mectricsl Works, 
Molthausen Hat Corp., Lalng, Produce A Stor¬ 
age Co., National Mfg. Co., Canada Foundries 
A Forgings, Ltd., Machinery A Foundries, Ltd., 
McArthur Belting, Ltd., Ooleman Raking 
Powder Co., Lion Orladlng Wheels, Ltd. 

... the maritime provinces; largest city east of 
tjuebec in Canada: exceptional for export trade; 
steamships connect with all parts of the world; 
|s>rt business increased 100% in last ten years; 
exceptional attractions for tourists—average 
summer temj)erature, 66 degrees; city has many 
liistorical attractions; finest public gardens on 
continent of America; sea fishing and bathing, 
lake flsidng. also hunting. 

Residential Features: Largely small dwell¬ 
ings, 81% owned by occupants. South West 
End of the city considered best living section, 
where there Is a very high class and value of 
living houses. “Three leading hotels; three fam¬ 
ily hotels and a number of second rate; eight 
family apartment houses. Living conditions 
good. 

Betail Bhopping Section; Barrington street. 
14 blocks of which are the principal shopping 
district; Grand street, 4 blocks; Spring Garden 
road. 6 blo<-ks; Gottingen street. 7 blocks. 
City is divided into three shopping districts— 
“Centre,” “West End” and “North End.” .K 
large amount of wholesale and export trade la 
carried on on Water street, fronting the harbor. 

Trading Area: Within a rsdins of two miles 
of the “cirand I’arade," situate<l In ||ie btdltt 
of tile city. AH parts of the city are servol 
by an efficient tram (electric) service, Motor 
car service ,'xlends about 12 miles from the city 
limits. Dartmouth, a town of 12.000 people, 
situated across the liarbor, is served with a 
16-mlnnte ferry, and there are a number of 
suburban towns within a radius of 12 miles. 

Wholesale Houses: Groceries. 10; Meats, 5: 
Fruits, 4: Hardware. 7; Dry Goods, 2; Miscel¬ 
laneous Lines—Fish. 7: Canneries. 4; Tobacco. 
3; I’lurablng, 2; Clothing, 1; Cordage, 2. 

Number of Betail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies. 14; commercial aniomoblle agencies. 5; 
automobile accessories. 21; automobile tire agen¬ 
cies, 5; bakers, 8; cigar stores and stands (in¬ 
cluding hotels), 28; confectioners (including ho¬ 
tel stands), 112; dellcrtefsen. .6: dressmakers, 
K.'i; druggists, 39; dry goods, 34; department 
stores, 4: electrical supplies, II; florists, 6; 
fruits. 34; furniture, 9; furriers, 8; garages 
(public), 22; grocers, 46.’>; hardware, 25; 
Jewelry. 18: meat markets, 51; men’s furnish¬ 
ing, 19; men’s clothing, 26; merchant tailors, 
41; milliners, 24; opticians, 8; photographers, 
13; pianos (and miscellaneous musical instru¬ 
ments), 4; radio snpplles, 6; restaurants (in¬ 
cluding hotels), 49; shoes, 36; sporting goods, 
11; stationers, 13; women’s apparel, 31. 

renter. Contains tbe largest manufacturing 
(oncerii In Canada, the British Empire Steel 
Corp. Sydney harbor is one of the finest in 
the world. Fast becoming a tourist center. 
Celebrated salmon fishing grounds nearby. 

Besidentlal Features: Contains a large num¬ 
ber of handsome residences. Including Maxham 
Castle, which Is one of the most elaborate 
structures in the maritime provinces. Hundretls 
of workingmen’s homes. New residence districts 
being opened up. Westniount, situated directly 
across the harlmr, is a rural district and sum¬ 
mer resort and has about 50 summer cottages. 

Betail Bhopping Bection: Main part on Char¬ 
lotte street, Townsend street and Victoria road. 
Number of smaller shopping sections. 

Trading Area: Largel/ within a 20-miIe 
radius. 

Number of Betail Outlets for Nationally Ad¬ 
vertised Products: Bakers, 4: confectioners (In- 
clnding hotel stands), 20: department stores, 2: 
furultnre. 3; garages (publlct, 6; giXH-ers. 16; 
hardware, 5; Jewelry. 5; merchant tailors. 6; 
iiilllliierH, 6: pliotographers, 4: pianos (and mis- 

Speoial Information: “The town is the center 
of tbe richest dairying section of Ontario and 
iKissesses excellent shipping facilities and a 
surplus of hydro electric power tor mannfactiir- 
Icg purposes. 

Bssidential Fsatnrss: Dwellings very largely 
detached and occupied by one family. The 
presence of the Tlionsand Islands In the n.-a- 
rlcinlty has created a large summer colony 
with attractive realdeDCes. Tbs private resi¬ 
dential section in the east Is very eeneralD 
sdmlred. Attractive parks within the town 
limits and 29 Islands In the St. Lsvrrence under 
lease by the town as camping places. 

Betail Shopping Section: Extends east and 
west from Court House avenue along King 
street for a distance of ten blocks and also 
on Perth. Buell and Court House avenue with 

BchooU: Public Grades. 11; High, 1; Parocb- '«>•«*•<* business bouses in other parts of the 
lal, 3; Number of Pupils, 6,000. town. 

BRANTFORD, ONTARIO, 
CAN. 

1920 Population, 29,440. 

City and Suburban Estimate, 87,000. 

Native Whites, 98%; Negroes, 40; Foreign 
Born, 2.000; Industrie Workors, 10,000; Eng¬ 
lish Reading, 89%; Families, 6,610. 

Cburchss: Baptist, 6; Christian Science, 1; 
Congregational, 1; Episcopal, 8; Hebrew, 1; 
Methodist, 8; Presbyterian, 5; Roman Catholic, 
2; Mlsacllaneous, 12. 

Banks; National, 10; State, 2. 

Theatres; Legitimate, 1; Moving Pictures, 
3; Vaudeville, 3; Mlncellaneoua (Auditoriums, 
etc.), 4. Total number of seats, 4,600. 

Trading Area: Extends about 25 miles north, 
east and west, embracing a well settled and 
prosiHrmiis agricultural community, spectallzing 
ill dairying, and a number of small vlllagus. 
TTiere is also a large summer trade from tli*- 
•St. laiwrinre River and lake resorts. 

'Wholesale Houses: Groceries, 1; Fruits, 2; 
Hardware, 1; Miscellaneous Lines, Shoes. 1: 
confectioners, 2; ice cream, 1. 

Location: 65 miles west of Toronto, 56 miles Number of Retail Outlets for Nationally Ad- 
ccilsncoiiH iniiviial InHirunicnis). rS'lio sup- of London, 30 miles north of Port Dover, vertised Products: Passenger automobile sgen 
piles. 2; restaurants (including hotels), iO; 
shoes, C: s|Hirllug gisids, 2; women’s apparel. .3. 

TRURO, NOVA SCOTIA 
1921 PopuUtion, 7,.’’>62. 

City and Buburban Estimate, 1921, County, 
25,196. 

Native Whites. 98%; Negroes, 2%: Industrial 
Workers. 25%; English Reading, all. 

Bchools; Public Grade, 33; High, 9; Number 
of Pupils, 1.868. 

Churches; Baptist. 3 (1 Col.); Episcopal, 1; 
Boman Catholic, 1 

Banks; State, 4. 

Theatres; Moving Pictures, 2; Miscellaneous 
(AudDuriums, etc.), 2. (Assembly halls in 
scliools.) Total number of seats, ^•'’>00. 

Location; Junction point on Canadian Na¬ 
tional Railway; also terminal of Midland branch 
of Dominion A Atlantic Railway. Several bus 
lines mn from the town to county sections. 

Principal Indnatries; Woolen underwear, hats 
and caps, printing, dairy products. 

Manufacturing Establishmoata: 7. Leading 
firms, Stanfields, Ltd.; Eastern Hat A Cap Co., 
Ltd.; Bordens, Ltd.; News Ibib. Co., Ltd. 

167 miles from Detroit. 80 miles from Buffalo 
and 515 miles from Cbirago. 

Prinoipal Industries: Agricultural castings 
and iniplrnieiitx. elei-lrlcil goods, hinder twine, 
paper mill machinery, planiug mill machinery, 
saw mill machinery, stoves, radiators, refrigura- 
tors, utilities (bonktfiioldl, wagunH, roofing. 

Manufacturing Establishmanta: 90. I-esdlng 
firms: Adams Wagon Works, Ltd., Brantford 
Cordage Co., Brantford Roofiv C«., Cocksbutt 
Plow Co.. Crown Electrical Mfg. Co., GooUl, 
Sliapley A Muir, Ltd., Ker A Goodwin Ma- 
clilnery Co., Kitchen Overall A Shirt Co.. Mas¬ 
sey- Harris Co., Pratt A Letcbwortb Co., Ltd., 
Ruddy Mfg. Co., Verily Plow Co., Watroua 
Engine Works, Ltd., Ham Bros. 

SpsoUl laformstisn: Estsbilshments, 218; 
capital, $54,480,761, Employes, 9.000. Salaries, 
$11,16A828. Brant County, which surrounds 
the city of Brantford, Is one of tbs leading 
agricultural counties In Canada. Motor vsblcles 
registered in Brantford and Brant County, 10X1, 
3.994. 

Retail Shopping Section: Centering of the 
Ibiblle Square tbe retsU shopping section ex¬ 
tends east along Colboms street, 7 city blocks. 
West along Colborne street. 7 blocks. Nnrili 
along Market street to Canadian National Ball- 
ways depot. 0 blocks. Along Dalboosis street. 

elea. 7; commercial auto, agencies. 7; autnro«- 
hile sreeasories, 8; automobile tire agenciex, S; 
bakers, 6; clgsr stores and stands (including 
hotels), 9; confectioners (Including hotel 
stands), 7; dressmakers, 15; drngglsts, 7; dr.v 
gtsHls, S; department stores, 2; electrical sup¬ 
plies, 0; fiorlsts, 2; fruits, 8; furulture, 3; 
furriers, 8; garages (public), 10; grocers, 4U; 
hardware, 4; Jewelry, 4; meat markats, 8. 
men’s furnishings. 11; men’s clothing, 11; 
merchant tailors. 3; milllnsrs, 5; opticians, 4. 
photographers, 4; pianos (and miscellaneous 
musical Instruments), 4; radio snpplles, 6; res¬ 
taurants (Including hotels), 11; shoes, 6; sport¬ 
ing goods, 2; stationers, 8; women’s apparel, 5. 

CHATHAM, ONTARIO, CAN. 
1920 Fopulatinn, \'.Wk 

City and Sub -rban Estimats, 50,428. 

Hativa WUtst, 98%; Ntgrosa, .02%; Fareign 
Born, 1%. 

BohsoU: Public Grade, 8; High, 1; Farocbisl 
2; Number of Pupils, 8,322. 

Chnrchas: Baptist, 1; Christian Seicnee. 1: 
Eliisrepal, 2; Methodist, 2; ITesbyterisn, 2; 
Roman Catholic, 2; Miscellaneous, 13. 

Banks: National, 6; Total Resources. $148,- 

NEW GLASGOW, NOVA 
SCOTIA 

1920 Populatisn, 10,000. 
City and Bubnrban Estimate, 90.000. 

Native Whites. 98%; Negroes, 2%; Foreign 
Born, 1%; Industrial Worken, 75%; English 
Beading, 100%. 

Schools; Public Grade, .3: High. 1; Junior 
High, 1; Parochial, 1; Number of Pupils, 2,500. 

Churches: Bsptist. 1: Methodist, 1; Presby¬ 
terian, 1; Roman Catholic, 1. 

Banirs: Nit tonal, 3. 
Theatres: Legitimate, 2; Moving Pictures. 1; 

Vaudeville, 1. Total number of seats, 1,400. 
Principal Industries; Mines, steel works, car 

works. 

•“ « blocks. Neighborhood stem in ail loeallUea! 
well located distributing center, having rail- Theatrss: Moving lectures, 2; VaudevlUe, 1. 
roads running to four directions. Trading Area: 20 miles west, 80 miles south, t_. on ThsTne. lo eon.tT of 

Resident^ Futures: Practically all dwell- *" •0”«>weatem peninsula of Ontario. Can. 
Ings are for single families; average value treater National. Can. Par.. M. C., P. M. and bus 

**** iwrvlce to snrronndlng towns, also steamship to 
'Wholssals Houses: Groceries, 2; Meats, 1; 

Froiu, 1. 
Inglls street and 

about $3,000. 

Retail Shopping Section: 
Prince street. 

Trading Ares; Thirty miles' radius. 
'Wholesals Houses; Groceries, 2; Dry Goods, 

1; Miscellaneous Lines—Jewelry, 1; Fancy 
Goods, 2; (’onfeeflonery, 1. 

Number of Betail Outlets for Nationally Ad¬ 
vertised Protiucts: Passenger automobile agen¬ 
cies. 6; bakers, 3; cigar siores and stands (in¬ 
cluding hotels), 2; confectioners (Including ho¬ 
tel stands), 6; druggists. 4; dry goods. 4; elec¬ 
trical ruppitea, 1; florists. 1; furniture, 1; 
garages (public), 10; grocers, 25; hardware, 6; 
Jewelry, 4; meat markets, 4; men’s furnishing, 
7; men’s clothing, 7; merchant tailors, fi; 
milliners, 4; optirians. 1; photographers, 2 

Number of Betail Ontlats for NatioaaUy Ad¬ 
vertised Prodnets: Paseenger antomobUe agen¬ 
cies, 15; commercial auto, agenclea, 15; automo¬ 
bile acceasorles, 10; automobile tira agencies, 
10; liakera, 10; cigar stnrea and stands (in¬ 
cluding hotels), 24; confectioners (Inclndlnc 
hotel stands), .37; dressmakers, 21; druggists, 
15; dry goods, 18; department stores, 18; elec¬ 
trical supplies, 5; florists, 12; fruits, 8; furni¬ 
ture. 13; furriers. 3; garages (pnblle), 2fi; 
grocers, 106; hardware, 17; Jewelry, 8; meat 
markets, 84; men’s furnishings, 12; men's elotb- 
Ing. 11; merehant tailors, 19; milliners, 18; __ __ 
ofitlclans. 8; photographers. 6; pianos (and mis- of the rich agricultnre country that la known as 

Detroit, Wabash Ry. and Chatham Wallacebnrg 
A Lake IMe Rlee. Rv. 

Prtnelpai Indnatrias: Automobiles, sugar re¬ 
finery. pickle fsctiirv. men’s oversils, rsnnlnx. 
flour and woolen mills, engine boiler and ma¬ 
chine works, foundries, textile factories, wheel 
works, spring and axle works, bent g<^ and 
auto works and the largest wagon factories 
In Canada, furnaces, concrete products, milk 
and cream producta. 

Manufacturing EitablUhmants: Loading firms, 
Libby, McNeil A Llhby, Dominion Sugar Co.. 
Gray-Dort Motors Co., International Harvester 
Co. 

Bpsolal Infornuktion: Chatham forms tbs bub 

A EttsbUxhmenti: «. Vlneberg pianos (and’mlsrelltueous liinsiral inafmments)! cellaneous miislral Instminents), «; radio tup- Houtb Western OnUrlo, and It »e only city la 
• 1; radio supplies 6; restaurants (Including ho- plies, 8; resUnrante (tncluding boteU), 22; this district, barring Windsor snd London. 

Bpecial Information: Industrial center; Is tels), 10: shoes. 9; sporting gooda, 4; stationers, shoes, 12; sporting goods, 4; ststlSDeTa, 6; which are bomdary citiss. It Is the center 
connected by tram car with three other towns. 3; women’s apparel, 1. women’e appcrel, 12. nf the Ontario tobacco bean end corn die- 
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trieti, wbll* to the aeatb of the city lie* ■ 
trait belt rivalled only by tbe world famooa 
NIafara dlatrlet. Head of oaTlAatlon on tbe 
name* Hirer. 8,500 aatoe registered In tbe 
eonDty. 

Residential Feature*: Mo*tly one and two 
family bouaea, private bomee predominate. 

Retail Shopping Section: King street (main 
street). 6 blocks; Queen street, 2 blocks, and 
8t. (Hair street, 2 blocks. 

Trading Ar*a: 40 mile*. 

Wholesale Hoasest Orocerles, 1; Meats, 1; 
Fruits, 1; Hardware, 1; Miscellaneous Lines, 
Farm Produce, 2; Tobacco, 1; Lumber, 1; Can- 
(ectlonery, 1. 

Humber of Hetall Ontleta for Nationally Ad- 
vartised Froduots: Passenger automobile agen- 
clea. 8; commercial auto, agencies, 4; automo¬ 
bile accessories, 7; automobile tire agencies, 5; 
bakers, 0; cigar stores and stands (including 
hotels), 22; confectioners (Including hotel 
stands), 13; dressmaker*, 10; druggists, V; dry 
goods, 6; department stores, 1; electrical sup¬ 
plies. 5; florists, 9; fruits, 3; furniture, 5; 
furriers, 2; garages (public), 28; grocers, M; 
hardware, 6; jewelry, 6; meat markets, 18; 
men’s furnishings, 8; men’s clothing. 111 mer¬ 
chant tailors, 9; milliners, 11; opticians, 5; 
pliotograpbers, 4; pisnos (and miscellaneons In¬ 
struments), 8; radio snpplles, 3; restaurants 
(Including hotels), 14; shoes, 8; sporting goods. 
1; stationers, 11; women’s spparel, 5. 

Hots.—Facts and flgure* were secured through 
the aid of Chatham Board of Trade. 

FORT WILLIAM, ONTARIO, 
CAN. 

Itn PopnUtlon, (1023) 20,952. 

Hatlvs Whit**, 70%; Foreign Born, 30%; In- 
lastrial Workers, 82%; English Beading, 88%; 
Ftmillee, 4,500. 

Bohools: Public Grade, 7; High, 1; Junior 
High, 1; Inst. Tech. High, 1. 

Ohurehes: Baptist. 8; Christian Hclence, 1; 
Episcopal, 3; Hebrew, 1; Methodist, 2; Pres¬ 
byterian, 3; Roman Oatholie, 4; Miscellaneous, 
4 

Banks: 8. 

Theatres: Legltlmste, 1; Moving Picture*, 
2; Miscellaneous (Auditoriums, etc.), 3. 

Location: At the head of I.ake Superior. 
Lake Termlnns of Canadian Pacifle Railway 
and Canadian National Railways. 428 miles 
east of Winnipeg Headquarters of Dominion 
Grain Board. Large grain shipping terminal 
which combined with sister city of Port Arthur 
has storage of 85,000.000 bu-hrls, larg<-Hl in flu- 
world. 

Fiinolpal Industries: Grain elevator shipping 
and railway terminals. S.'iO miles of trackage. 
'Jfl miles of land enclosed harbor. ’Two large 
l>alp and paper mills. In addition to other large 
Industrial activities. 

Manufacturing Establishments: 28. leading 
Arms, Pulp and paper mills, starch and glucose, 
flour mills, feed mills, car wheels and pipe 
foundry, car works, etc. 

Speoial Information: The location of Fort 
William at the head of lake navigation make* 
It the national outlet for the weetern province 
of Manitoba, Saskatchewan and Alberta, and 
ihrough this port Is carried a large volume of 
package freight westbound while the product 
of the weetern provinces reach eastern market 
hy the route. An abundance of pure water and 
obeap electrical power Is available. 

Residential Features: Mostly one and two 
family houses. Private houses predominate. 

Retail Shopping Section: Victoria avenue, 8 
blocks; May street, 3 blocks; Simpson street, 
13 blocks. There Is In addition a number of 
outlying business dietiicts Including "West 
t’ort’’ besides "neighborhood’’ small grocery 
.ind other shops. 

Trading Area; Owing to tbe Isolated sltua- 
ll'« wllli respect to larger ,-enters Fort \Vt|i|ani 
it the largest city between Toronto and Winni¬ 
peg, and enjoy* a large district trade, villages 
scattered over a very large area looking to this 
city ns the center of trade. 

Wholasal* Houses: Grocerlee. 3; Meats. 9; 
f’tutts, 2; Hardware, 2; Miscellaneous Lines, 
Confectionery, 8; Drugs, 1; Tobacco, 1; Flour 
•nd Feed. 6. 

Hamber of BetaD Outleta for Nationally Ad- 
rtrtised Products; Passenger antomoblle agen¬ 
cies, 10; commercial auto, agenrles, 5; automo¬ 
bile accessories, 23; antomoblle tire agencies. 
IS; bakers, 15; cigar stores and stand* (In- 
dndlng hotels), 80; confectioners (Including 
liotel stands), 60; delicatessen, 5; dressmakers, 
bl druggists, 14; dry goods, 18; department 
•lofss, 1; electrical supplies, 10; florists, 4; 
fruits, 2; furniture, 8; furriers, 7; garages 
ip'ibHc), 10; grocers, 85; hardware, 7; jewelry, 
II: meat markets, 24; men’s furnishings and 
"■en’s clothing, 18; merchant tailors, 10; mll- 
haers, 4; opticians, 4; photographers, 3; 
Ntno* (and miscellaneons musical Instruments), 
*; radio supplies, 20; restaurants (Including 
bsl'ls), 31; shoes, 20; sporting goods. «; sts- 
tlosers, 8; women's apparel, 11. 

*o4*.—Fact* and flgures were secured through 
'be aid of assessment commissioner's oIBce. 
Hoard of Trade and "Times Journal" new*pap<-r. 

GALT, ONTARIO, CAN. 
IMO Fopulatloa, 18,218. 

^Mttsk Nattv* Whltaa, 98%; Forsign Ben, 
Industrial Workers, 44%; EagUah Beading, 

100%; Famllls*, 8,200. 

labaola: Pubile Grade, 5; Parochial, R. 0.; 
dumber of PnpMt. 2.885. 

Ckarthea: Baptist. 2: Christian Hclcacs. 1; 

.\nglleaa Episcopal, 2; Methodltt, 2; Presby¬ 
terian, 4; Roman CnthMlc, 1; Mlacellaneoos, 
Lutheran, 1. 

Banks; National, 7; 1 Trust Co. 

Tkoatrss: Legitimate, 1; Moving PIctnres, 2; 
Miscellaneons (Auditorlnms. etc.), 4; Total 
number of seats, 8,150. 

Looatioa: On the Grand River Mill Creek. 
Served by Canadian Psclllc Bwy., Cansdian Nat. 
Rwy. (two branches), and Grand River and 
lAke Brie and Northern Eilectrle Rwy., 13 mllea 
8. B. of Kitchener and 25 mllea N. W. of Hamil¬ 
ton. 

Frlnoipal Indnstriaa: Iron and brass foun¬ 
dries, Iron and wood-working machinery works, 
engine, boiler sheet metal and safe works, 
shoe, underwear, stove and tsek factories, flonr, 
-aw, planing, silk and textile mills; furniture 
factories. 

Manufacturing Estahliihments: 70. leading 
firms, Babcock-WIIcox and Goldie-McCulloch Ce., 
Ltd., Canada Machinery Corporntlon, Getty and 
Scott, Ltd., Galt Brass Co., Ltd., R. Me- 
Dougill Co., Ltd., Sheldons, Ltd. 

Spsdal Information: Galt la a recognised 
(-enter of the iron and steel Industries and has 
alao large textile and boot and shoe factories. 
It la distinctive for its large beautiful parks 
and for Ita attractive residential features. 

Realdential Featurea: Mostly detached and 
semi-detached hunsea of brick and atone con¬ 
struction. Very few frame houoee. Moet of 
tbe atreeti are paved or macadamlied and have 
ctirbe and gutters. On tbe weit side it an ex¬ 
tensive residential aection with ornamental 
lighting and underground wiring. 

Batail Shopping Beotioa: The retail aection 
eempriaee n compart area of three or four 
blocks each way, aa contrasted with the usual 
«iia atreet ohopplng dlatrlet of similar aise. 
The compactnese makes all storea readily ac¬ 
cessible and la a great convenience to ahoppera, 
especially those from out of town. 'The chief 
hnslnes* streets are Main, Water, Ainslle. 

Trading Area: About 18 mllea radius cover¬ 
ing a thickly populated agricultural and Indus- 
irial territory, well served by transportation 
f.icllltles which make Galt the shopping center. 

Wholesel* Houses; Groceries, 1; Fruits, 1; 
Hardware, 1; Miscellaneous Lines, Tobacco, 2; 
Confectionery, 4. 

Number of Retail Ontleta for Nationally Ad¬ 
vertised Prodnets: Passenger automobile agen- 
eles, 7; commercial auto, agencies, 8; automobile 
accessories, 13; automobile tire agencies. 9; 
bakers, 8: cigar stores and stands (Including 
hotela), 19; confectioners (Including hotel 
stands), 18; delicatessen, 1; dressmakers. 10; 
druggists, 8; dry goods, 8; department stores, 
3; electrical supplies, 8; florists, 4; fruits, 9; 
furniture, 4; furriers, 1; garagee (public), 12; 
grocer*. 42; hardware. 5; jewelry, 4; meat mar¬ 
kets, 12; men’s furnishings, II; men’s elotbing, 
12; merchant tailors. 4; milliners, 11; opticians, 
3: photographers, 2: pianos (and miscellaneous 
musical instruments), 7; raldo supplies. 4; res¬ 
taurants (Including hotels), 12; shoes, 11; sport¬ 
ing good!, 2; stationers, 4; women’s apparel, 9. 

Note.—Facts and flgures were secured through 
the aid of Chamber of Commerce, Supervisor of 
Schools and other reliable and unbiased sources. 

GUELPH, ONTARIO, CAN. 
1920 PopuUtion, 18,875. 

(Sty and Suburban Estimate, 50,000. 

Native Whites, 71%; Nagroes, leai than 100 
IH-rsons; Foreign Bom. ; Industrial Workers, 
:U)%; English Beading, 93%; Families, 4,3^. 

Schoob: Public Grade, 10; High, 1; Parochial, 
3; Number of Pupils, 5,800. 

Ohnrohai: Baptist, 1; Congregational, 1; 
Blilecopal, 3; Methodist, 3; Preebyterlan, 4; 
Roman Catholic, 2; Miscellaneons, 8. 

Banks: Dominion, 8; Total Resources, $2,- 
000,000; Savings Bank Deposits Total, No way 
of knowing, total Included by all branches and 
carried at bead office. In Montreal and Toronto. 

Theetres: Moving Pictures, 2; Miscellaneons 
(.tuditorlums, etc.), 4. 

Location: Situated in the heart of Southern 
Ontario, 49 miles west of Toronto, 28 mllet 
from Hamilton, 78 milee from Niagara Falla, 
182 miles from Detroit. Main lines of Canadian 
National and C. P. R. Rwy., 7 branch lines 
running ont of Gnelpb. Alao electric line be¬ 
tween Guelph A Toronto. Excellent bos cervlce. 

Principal Industries: Cast Iroa center of On¬ 
tario. Radiators, boilers, lawn mowen, etc. 
Antomoblle tiree, rubber footwear, rubber sur¬ 
gical supplies. Iron and steel tubing, malleeble 
and cast iron dttlngt, stoves and fnrnaces, gaso¬ 
line engines, pianos, agrlcnltnral implements, 
woolen and cotton yarns, carpets, worsted yams. 
Hat*, sewing machines, llnena, automobile bod¬ 
ies, buggies, malt products. 

Manafaetnrlng EatabUshraenta: 98. Leading 
Arms, Taylor Forbes. Ltd., International Malle¬ 
able Iron, Gnelph Carpet MIIli, Bell Plano Com- 
l>any, Gilson Mfg. Co., Northern Rubber Co., 
Guelph Btove Co., Griffin Foundry, Canada 
Diamalt Company, Limited, Blltmorc Hat Co., 
Crowe Foundry Co., Partridge Tire Co. 

Speoial Information: The Ontario Agricnl- 
tiiral College, established by the Ontario Gov¬ 
ernment, over L052 students attended In 1923. 
Tlie MacDonald Institute attached to the col¬ 
lege offers conraes In domeetlc science to pre¬ 
pare profestional housekeepers end teachers of 
domestic science for pnbllc and high schools’ 
teaebtag. More than 171 girls attend this col¬ 
lege every year. 

Residential Featurea: No tenement bouset. 
no large apartment bonses, mostly one-and two 
family hontes. 

RotaU Shopping Boetion: About one mile on 
Wyndhara, Quebec, Car<len, MacDonnell and 
Wilson streets, aleo Italian center abont one 
mile from heart of city. 

Trading Area: Extend* 50 mllea north, 18 

miles west, 20 miles east, 15 miles sooth. 
Tliere la excellent train and trolley servlee, 
also bus service. 

Wholesale Houses: Groceries, 2; Meats, 1; 
Fruits. 1; Hardware, 1: Miscellaneous Lines, 
Boots and shoes, 1. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Prodneta: Passenger automobile agen¬ 
cies, 11; commercial anto. agencies, 8; antomo- 
bile accessories, 15; automobile tire agencies, 
20; bakers, 11; cigar stores and stands (in 
eluding hotels), 24; confectioners (including 
tiotel stands), 19; delicatessen, 3; dresHmakers, 
12; druggists, 9; dry goods, 8; department 
stores, 5; electrical supplies, 7; florists, 3; 
fruits, 10; furniture, 3; furriers, 6; garages 
(public), 22; grocers, 87; hardware, 5; jewelry, 
8; meat markets, 20; men’s fnrntshings, 8; 
men’s clothing. 11; merchant tailors, 4; mil¬ 
liners, 7; opticians, 4; photographers, 4; pianos 
land miseellaneous mnsiral inatrnments), 5; 
radio siippliet, 8; restaurants (Including hotela), 

shoes. 8; sporting goods, 5; stationers, 5; 
wiimen’s apparel 9. 

Note.—Facts and flgnrea were secured through 
the aid of Chamber of Commerce, City Clerk. 
City Directory. 

HAMILTON, ONTARIO, CAN. 
1920 PopnUtlon, 114,151. 1924, 120,945. 
City and Suburban btlmate: Trlbutory, 175,- 

tK)l> in 20 mile area. 

NaUve Whites, 90.14%; Nagroes, .29%; For¬ 
eign Bom, 9.58%; IndaatrUl Workers, 28.88%; 
EugUah Reeding, Approx, 95%; Famiiias, 28,- 
489. 

r.caooU: Public Grade, 14; 30 Public; Sep¬ 
arate. 2; Technical, 1; Number of Pupils, 25,- 
471; Private, 3; Buslnete College, 2. 

Churches: Baptist, 11; Christian Science, 2; 
Congregational, 3; Episcopal, 18 end 1 mission; 
Hebrew, 5: Methodist, 18; Presbyterian, 15; 
Roman Catholic. 12; Miscellaneous. 38. 

Banks: National. 10; Total Resources, ssaets 
of the banks with branches in Hamilton 82,- 
171.813,888; 1 Provincial Savings; Savings 
Rank Deposits Total, Not available. 2 loan 
roin;>anle*’ assets $8,530,708. 

Tbeatrea: Legitimate, 2; Moving Pictures, 
!.*>; Vaudeville, 2; Miscellaneous (Auditoriums, 
eic.), 3; Total number of seats, 15,080. 

Location: At the west end of Ijike Ontario 
on Hamilton Bay. Served by the Canadian 
Nallonal llallwa.T. *he Canadian Pseitic Rai'wav 
and Toronto, Hamilton and Buffalo Railway 
Ihrough whii’h we obtain dir^M-t eonimnnicatiou 
with the New York Central and the Michigan 
Central Lines. Canada Steamship Lines, Idd., 
freight service between Hamilton and Montreal. 
Kirkwood IJne an Irregular service to same 
(loliits. An ocean steamer for Vancouver via 
Panama Canal. Excellent bus service also to 
loony of these piece*. 

Fiincipal Induitrlee: Iron and steel, electri¬ 
cal equipment, textiles. Including cotton, knit¬ 
ting and woolen mills, electric power. 

Manufacturing EatabUahments: 790. Leading 
firms. Steel Company of Canada, Ltd,, Canadian 
We-IliiBhxuie Co.. Ltd., InteriiatioiiBl Harvester 
Co., of Canada, I.td., Dominion Foundries A 
Steel Co., Ltd., Hamilton Cotton Co., Imperial 
Cotton Co., J. R. Mootlie A Sons, Ltd., Zimmer¬ 
man Reliance Co., I td.. Mercury Mills, Ltd., 
Imperial Oil, Ltd., Hamilton By-Product Coke 
Ovens, Firestone Tire and Rubber Co., IJbbey 
Owens Sheet Olaas Co.. Ltd. 

Total yearly value of output of factories eitl- 
mated at 8187,190,871; Industrial workers, 30.- 
4rA. 

Special Information: The city being served 
liv tho Doiiitnlon* power and TratismUsion Co . 
as well Bi the Provincial Hydro Electric Power 
Commlaalon, la tbe center tor cheap power 
which haa resulted In It being selected by a 
large number of American concema wherein to 
establish branch factories. .More American 
capital here than In any other city In Canada, 
there being approximately 80 American indua- 
Iries sitiiao-d lien-. Us sliippiiit fuiill’lcs close 
to the American border and connecting with 
all parts of Canada has also been a factor. 

Realdential Featurea: Most single family 
homes. 381 apartment houses—1,879 apart¬ 
ments. Private homes predominate—over 81% 
I'eiiig owned by the ocenpants. Number of 
houses. 28,718. Beat residences situated In 
southwesl and soiithcS'*: of cll.v. Large work¬ 
men’s sections In easy reach of factory section 
which la altuated principally in the northeaat. 

Retail Shopping Section: Extends from Pub¬ 
lic Septare (which forma heart of hiialneaa sec¬ 
tion and terminal for suburban trolley and has 
lines) for 23 blocks on King east, 6 blocks on 
King west, 8 blocks on James north, 3 blocks 
on James south and 3 blocks on John south. 
There are 4 outCvlng retail business sections at 
well as a aprlnkllng of grocery, confectionery, 
meat aad small shops tbrougbont most of the 
city except In certain restricted areas. 

Trading Area: 20 miles northeast, 30 mllea 
northwest. 21 mllea west. 44 mllea aeutheaat. 

Wholesale Houtae: Groceries, 11; Meats, 5; 
IVults, 10; Hardware, 5; Dry Goods, 10. 

Number of Retail Outlets for Nationally Ad- 
vertlied Prodneta: Pasoenger automobile agen- 
rlea, 21; commercial anto. agencies, 16; auto¬ 
mobile accessories, 39; antomoblle tire agenclee, 
12; bakers, 48; cigar store* and stand* (In¬ 
cluding hotels), 85; confectioners (Including 
liotel stands), 1.50; delicatessen, 4; dressmakers, 
:t4; druggists, 57; dry goods. 92; department 
stores, 9; electrical aupplles, 45; florists, 28; 
fruits, 49; fnrnitnre, 84; fnniert, 14; garages 
(public), 80; grocers, 457; hardware, 48; jew¬ 
elry, 88; meat markets, 180; mea’e furnlshlnga, 
«0: men’s clothing, 36; merchant tailors, 47; 
mllUnet*. 45; opticians, 18; photographers, 11; 
pianos (aad mlseeUaneons musical Instruments), 
12; radio auppllas, 8; resUurants (Inclndlag 
hotela), 125; ihoas. 78; qtorting goods, 8; sU- 
tiotiers. 51; women’* apparel, 35. 

KINGSTON, ONTARIO, CAN. 
1920 Fepnlatioa, 28,000. 

<71ty and Bubnxhan Eitlmats, 25,000. 

Native Whites, 80%; Foroiga Born, ‘20%; In¬ 
dustrial Workart, 20%; Eagllak Beading, 95%; 
Families, 6,600. 

Sohoola: Pnbllc Grade, 10; High, 8; Parochial. 
1, Number of PnpUa, 3,580. 

Churches: •Baptist, 1; Christian Science. 1: 
Congregational, 2; Episcopal, 4; Hebrew, 1; 
Methodist, 3; Presbyterian. 3; Roman Catholic, 
I; Miscellaneous, 4. 

Banka: National. 6. 

Thaatres: I-egltlmate, 1; Morlng Ptetare*. 
3; Total number of ■eats, 3,458. 

Location: Kingston Is located at the foot of 
lake Ontario with tbe Junction of the Rldean 
and St. Lawrence Rivera. Transhipping point 
from lake steamers to river barges and deei> 
water terminus. Port of call for all packac- 
freighters, for all St. Lawrence River ports and 
the head of tbe lakes. On C. P. R. and Cana¬ 
dian National Rwys. 

Principal Indostrlea: Locomotives, pianos, 
ships, tannery, woolens, silverware. . picture 
frames, tiling. 

Manufacturing Eatabliahmanta: 16. Leading 
firms, Canadian I/>comotlve Co., Davia Tannery, 
Weber I*lano Co., Erontenne Floor A Wall Tile 
Co., Collies Woolens, Ltd., K.-D. Manafaetnrlng 
Co., Norman Stiver Plate Co.. Colllngwood Ship¬ 
building Co. 

Total valno yearly output of faotoiioo esti¬ 
mated at $10.819.<X)0. 

Speoial Information; Location of the city 
makes It tbe meeting place of traffic between 
rutted States ports. Oswego. Cape Vincent for 
c-<ial and other trades. 'Tliere were 300 ante 
trucks registered In 1923. Kingston Is the 
home of Queen’s Cnlversity and tba Royal Mili¬ 
tary College, the latter being tbe only military 
-ollege in Canada. 

Residential Featnna: Moat one family houses; 
liver 60% owning tbair own homes. Beautiful 
residential city. 

Retail Shopping Section: Extends from pub¬ 
lic square fur eight blocks on Princes* street. 
Brock street, and four blocks on King, Wtlllng- 
ton and Ragot streets. 

Trading Area: Twenty miles east to Gana- 
uoque; 25 miles west to Napanee and a radius 
Ilf from ten to twenty miles north; mostly dona 
by truck and automobile service. 

Wholetala Houses; Groceries, 4; Meats, 4; 
Fruits, 4; Hardware, 8; Dry Goods, 3; Miscal¬ 
ls neons Lines, 2 Shoes, 2 Confectionery. 

Number of Retail Ontleta for Nationally Ad¬ 
vertised Froduots: Pasaenger automobile ageu- 
lies, 10; cummerclal auto, agencies, 10; auto- 
inubile accessiirica. 15; automobile tire agencies, 
l.'i; bakers, 1 wholesale, 1 retail; cigar stores 
and stands (Including hutels), 128; confectioners 
lincluding hotel stands). 22; delicatessen, 4; 
dres.sniakers, 8.S: druggists, 15; dry goods, 8; 
department stores, 3; electrical supplies, 5; 
florists, 8; fruits, 11; furniture, 5; furriers, 4; 
garages (public), 10; grocers, 92; hardware, 13; 
jewelry, 8; meat markets, 40; men’s furnish¬ 
ings, 15; men’s clothing, 15; merchant tailors, 
13; milliners. 7; opticians, 8; photographers, 6; 
(dauos (and nilsoellaneous musical Instrumenta), 
I; radio supplies, 3; restaurants (Including 
hotels), 2(1; shoes, 7; sporting goods, 4; sta¬ 
tioners, 4; women’s apparel, 7. 

Note.—Facts and flgure* were seenred through 
the aid of W. W. Sands, Industrial Conunta- 
stoner. 

KITCHENER, ONTARIO, 
CAN. 

1920 FopnUtien, (1928) 23,571. 

City and Suburban Eitimate, 52,8(X>. 

Native White*. 80%; Foreign Born, 20%; la- 
dustrial Workers, 35%; English Reeding, 95%; 
Families, 898. 

Schools: Public Grade, 8; High, 1; Parochial, 
3; Number of Pupils, 4,801. 

Churches; Baptist, 2; Chrtstlaa Science, 1; 
('ongregatlonal, 1; Episcopal, 1; Hebrew, 1; 
.Methodist, 2; Presbyterian, 1; Roman Catbollc, 
2; MIscellaneoue, Lntheran, 4; 11 others. 

Banks: Dominion, 10; State, 1: Trust 0>. 
Ranks are branches of national Institutiona: 
Saving* Bank Deposits Total. 810>0C0>000; Bank 
Clearings. $52,807,357. 

Theatres: Moving Ptetnree and Vaudevllla, 
2; Miscellaneons (Anditorloms, etc.), 1; Total 
number of seats, 7,500 arena seats; 5,000 andl- 
torliim. hockey. 

Location: Inland dty, 62 mllea west of 
Toronto, 110 miles east of Detroit. On mein 
line of Can. Nat’l Rwy* Toronto, 8.irnla Dlvl- 
•lon, C. P. R. branch (electric). Freight and 
hourly passenger service connecting with mala 
line of C. P. R. at Galt. Waterloo is cob 
nected with Kitchener by Can. Nat. branch line 
and by street railway. 

Principal Indnetriss: Rubber goods (tires aad 
footwear), fornlture. 

Xsnnfaotnrlng Establishments: 137. T>eadlag 
firms. Dominion Tire Co . Kaufman Rnhlx-r Co.. 
Ames Holden Tire Co., Merchants Rubber Foot¬ 
wear Co., Canadian Consolidated Felt Oo., 
Beets, Krng Hlbner, Jacques Fnrnttnre. 

Total value of yearly output of faotoiies es¬ 
timated at $45.nno.uoo. 

Spe<rial Information: Kitchener bee the larg¬ 
est per raplta ontpnt of any city In Canada 
and probably on the continent. $2,000 per 
(aptta. Tbe 1923 payroll (slack year) was $11.- 
(ggl.UOO. Bnildlng permits liaued In 1923 were 
$2,432,000. One of the few Ontario cities to 
show an Increase In population In 19-23. 
Waterloo Is to all Intents and parpooes except 
In name and corporate nnloa aa Integral part 

Continued on pat* 2S4 
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Kitchener (can’t) 

of Kitchener. Many of the pobllc Inatltntlon^ 
hoepltnl, colIegUte and technical achoal„ I. 
M C. A. atreet railway—are Jointly owned and 
need and In aoclal relatione the two towna are 
8B one people. 8o Indefinite 1» tjje ioTleiWe 
boundary between the two that eome of the 
roeidencee are partly In Kitchener corporation 
llmlta and partly in Waterloo. 

Beaidential Faaturoa: Moatly detached 
family homes In both towns. There la no 
ment or congested district. Orer 80% of the 
homes are owned by their occupants. 

Betall Shopping Section: King atreet, 9 
blocks, extending from Water street eaatCTly 
to Cedar street. Tlie heart of this district la 
between Frederick street (post ofllce and rtty 
ball, atreet railway waiting room and boa 
terminal) westerly to Young atreet, a distance 
of three blocks. These three blocks mldw^ 
between the two terminal streets mentioned 
above For half a block on each aide of King 
street the following Interesting streets do re¬ 
tail business: Frederick, Benton, (Jueen, On¬ 
tario, Young. ^ 

Trading Area: Extends about twenty-nve 
miles north, eight miles east and twenty miles 
west In south It extends only shout seven 
miles, as the city of Galt draws trade from 
more southerl.v points. . ■, 

Wholesale Houaei: Groceries, 3; Heats, B, 
Fruits. 2; Hardware. 1. . „ 

Number of BeUll Outlets for BatlonaUy Ad- 
sertised Products: Passenger automohlle agen¬ 
cies 42- automobile accessories, 6; automobile 
tire agenci.-s. 6; bakers. 0; cigar stores and 
stands (Including hotels), 2n; confectioners (In¬ 
cluding hotel stands), 19; delicatessen. 1, 
druggists, 9; dry goods. 19: department 
1; electrical siippllea. 7; Borlsts. 4: frnlta, 8; 
furniture, 3; furriers. 4; garages (public), 14, 
grocers. 02; hardware, 6: Jewelry, 9: mens 
fiimlslilngs. 15; men’s clothing, 15; millinery 
10; opticians. 9: photographers, 5; Pianos (and 
mlacelluneous musical Instruments), (1; radio 
supplies, 2; restaurants (Including hotels), 14; 
shoes, 0; simrllng goods, 4; stationers, 4; 
women’s apparel, 10. 

LONDON, ONTARIO, CAN. 
1920 Population, 60.0^5. 
City and Suburban Estimate, 70,000. 
Native Whites. 99%: Negroes, 0.5%; T«re*»n 

Born, 10%; Industrial Workers, 15%; Engusli 
Beading, 1X3%; Families. 15,(XI0. 

BchooU: Public Grade. 2.1; High. 3; Junior 
High, Tech; Parochial, 9; Numlter of Pupils, 
11,6(3(1. 

Churches: Baptist, 7; Christian Science. 1; 
Congregaliunal, 2; Episcopal, 13; Hebrew, 1; 
Methodist, 12; Presbyterian, 11; Miscellaueous, 
18. 

Banks: National. 0: State, 21; Total Ke- 
sources, l,onii A Snvings Co., with head ortlcers 
here; Savings Bank Deiioslts Total. Not com¬ 
plied. Bank clearing lll‘23, gl47.797,W‘J(I. 

Theatres: l.egliloiate, 1; Moving Pictures, 1; 
Vaudeville 2; Burlesiiue. 1; Mlwellaneous (Au¬ 
ditoriums,' etc.), :i; Total number of seats, 
theatres, 7.1IK); other halls, 25.000. 

Location; On the Thainea Blver. 115 miles 
southwest of Toronto; P-’<) miles northeast of 
Detroit, Mich. Served by Cnnaillan Patlflc Rwy. 
and Cansdian National & Loudon A Port Stanley 
Kwys. 

Principal Induatriea: Rnilroad shops, blscntt, 
tin and enamel ware, stove, breakfast foods, 
printing and lllbographlng, brick and lllea, 
houta, aboe factorlea. wire and Iron worka, 
dgar factories, hualery mill. 

Kanufac’uring Establiabme-ts: 124. Leading 
nrma, McClary Mfg. Co.. D. 8. Perrin Co.. Mc¬ 
Cormick Mfg. Co.. Dennis Wire & iron Works, 
Kellogg Corn nukes. Brick .Mfg. and Supply 
Co., Hobbs Glass Mfg. Co., C. 8. Htman A 
Co,, Uolei»nHif Hosiery, Penman’s, Ltd., E. 
Leonard A Sons. 

Special Information; It la railroad divisional 
center of wesn-rii Ontario and therefore the 
prinrlpal trading imliit. A great eiliicatlonal 
center, the lioiiie of Western Uiilrersity; large 
wholesale center. 8.5% of the homes of I.ondon 
are owned by the [ample who occupy them. 
This is the Cnnndlan record. 

Besldential Features: Mostly prlvste dwell- 
Inga with s lliiillcd number of duplex bouses 
and apartments. ’I’he averaga value of each 
residence Is alanit $4,.500. 

Befall Shopping Section: Dundas, Richmond 
and Talbot, constitute the main alinpplng streets. 
In all about 2(» blocka, streets crossing Diindas 
also to a sniall extent constitute the sluipplng 
district. The outlying districts have small shop¬ 
ping centers. 

Trading Area: Imndon la the ahopping center 
for 61 miles north, east and west, 20 miles 
south to I ake Erie. 

Wholesale Houses: Groceries, 8; Meats, 0; 
Fruits, 9; Hanlware, 5: Dry Gootls. 11. 

Number of BeUil Outlets for Nationally Ad¬ 
vertised Frodncti: Passenger automobile agen¬ 
cies, 11; aiitoinoblle accessories, 7; automohlle 
tire agencies, 0; liakers, 10; cigar stores and 
stands (Including hotels), 50; confectioners (In¬ 
cluding hotel stands), 61; delicatessen, 1; dress¬ 
makers, 30; druggists, 28; dry goods. 31; de¬ 
partment stores, 4; electrical snppllea, 30; 
florists, 11; frnlta. 13; fiirnltnre, 23; furriers. 
4; grocers, 277; hardware, 13; Jewelry, 17; 
meat markets, 85; men’s fumlshlnga, 27; mer¬ 
chant tailors, 23; milliners, 28; opticians, 13; 
photographers, 8; pianos (and miscellaneous 
musical Instruments), 9; radio sapplies, 2; rea- 
taurants (Including hotels), 32; shoes, 2.5; 
245; commercial auto, agenetea, 17; automobile 
■porting goods, 4; stationers, 11; women’s ap¬ 
parel, 25. 

NIAGARA FALLS. ONTARIO, 
CAN. 

1990 Popnlatton, U.89e. 

City uid BaVarban Eatimata, 26,000. 
Nativa Wkltas, 85%; Nagraea, .003%; For¬ 

eign Bom, 15%; ladnstrial Workora, 25%; Eng- 
litk Bonding, 94%; FamiUaa, 4,(^. 

Behoola: Public Grade, 7; High, 2; Paro<-hial. 
1; Number of i npila, 8,988. 

Chnreliea: Baptlat, 2; Bplacopnl, 2; Hebrew, 
1; Methodist, 2; Prusbyterlan, 2; Boman (3atho- 
llc, 2; Miarellaneoua, 2. 

Banlu. Dominion, 11 brauebea; Total Bc- 
•eiurces, $1,()00,(X)0,000. 

Theatraa: Moving Pictures, 8; MlacelUneoiia 
(Auditorium., etc.), 7; Total number of seats, 
► .<XK). 

Location: Niagara River. Canadian National, 
r. P. P. Wabash, Pert Marquette, N. Y. C.-C. 
It. N. St. C. A T. Freight shipments by road 
and lake. 

Principal Industries: Hydro-Electric Power, 
Electro (’bcmi<-al. 

Manufacturing Eatabliahmanta: Hydro-Elec¬ 
tric Power, Electro Chemical, American Cyana- 
mid. Dominion Insulator Co.. Iloininbin Chain 
Co., Ltd., Shreddeil Wheat Co., ttm-ida Coin 
tnuiilty. Ltd. 

Special Information: la center in Ontario 
for power prodnetion. cheap power ta attracting 
electro-cheiuical industries. 

Besldential Features; Seventy-flve ner cent 
of homes are owned by the occuimnts. Few 
apartment houses bnt Individual homes are 
favored. Houses arcrage in value $4,6()0. 

Betail Shopping Boetioni Three ahopping cen¬ 
ters. north end. renter and aoutb. Few comer 
groceries and drug atorea 

Trading Aroa: Extends ten miles all direc¬ 
tions except Niagara River, (3bippewa, Stam¬ 
ford and south cud trade here. 

Wholeaals Honaea: Grocerlea, 2; MIsccllan- 
eons Lines, 8 Lumber, 

Number of Betail Ontleta for Nationally Ad- 
vertiaod Frodneta: Paaaenger automobile agen¬ 
cies. 9; commercial anto. agencies, 2; auto¬ 
mobile accrssurlea, IJ; automobile tire agencies, 
II; bakers, 8; cigar stores and stands (includ¬ 
ing Iiutrlsl, 18: confectioners (Including hotel 
stand.), 18; delicatessen, 2; dresroakera, 9; 
druggists. 10; dry gisMls, 7; deiiartment stores, 
1; electrical siipidies. 19; florists, 2; fruits, 
1(1; furniture, 7; garages (public), 3; grocers, 
.’19: hardware, 8; Jewelry, 3; meat markets, 11; 
men's fiirnl.hings, 11: men’s riotbing, 2: mer- 
rliant tailors, 2; mtlllners, 5; opticians. 3; 
|ihotngra)>hers, 2; iilanos (and iniKcellaneous 
musical instrnments), 2; radio supidlea, 14; 
restaurants (Including hotels), 23; shoes, 7; 
sporting goods, 4; stationers, 5; women’s ap¬ 
parel, 6. 

OTTAWA, ONTARIO, CAN. 
1920 Fopulatlon, 117,230 (Ottawa). 

Oity and Suburban Estimats, 150,323 (Might's 
Directory): Trading area (A. B. C. Definition), 
3.50,000; Ottawa 20% French Speaking; Hull 
90% French S|>eaklng. 

Native Whites, i00%; Englisk Beading, 
100%; FamiUet, 20,324. 

Schools: Puldic Grade, 21; High, 3; Junior 
High Teeb., 1; Parochial, 43; Number of 
Pupils, 20,154. 

Churches: Baptist, 0; (3hrlsllsn Science, 1; 
Congregational, 2; Eplsv-opal, 16; Hebrew, 3; 
Methodist. 11; Presbyterian, 15; Boman Catbo- 
lle, 17; Mlacellaneons, 20. 

Banka: Chartered National. 12; State 
Branches, 43; Bank debits to Individnals, $132,- 
829.275; Bank Clearings, $‘20,991.81.3. 

Theatres: Legitimate. 1; Moving Plctnres, 
0; Vaudeville, 3; Burlesque, 1; MiscellaDeoiia 
(Aaditoriums, etc.), 5; Total number of seata, 
29,150. 

Location: On the annth bank of the Ottawa 
River, close to Its conflnence with the RIdeau 
and Gatineau Rivera. Served by the C. P. R., 
C. N. R. and N. Y. C. Rya., freight and pas¬ 
senger river service both below and nbove 
Cliandlere Falls. Tlie RIdean Canal rnts off 
the nnnavlgable parts of the RIdeau River and 
connects Ottawa with the St. Lawrence River 
at Kingston. Street csr services stretching to 
imlnts 10 miles distant. Excellent motor bus 
service In every direction. 

Principal Indnatrlea: Manufactured lumber, 
pulp, pa|>er, electric trolley cars, paint, hank 
notes, awnings, cement, washing machines, 
liiaiios, motor trncks. Iron foundries, clothing, 
furniture, hats and capa, railroad shops, flhre 
ware, matchea. 

Manufactured EstabUahmenta: 4.53. J. R. 
Boot, E. K. Eddy, Woods Mfg. Co.. Ottawa 
I'aint Works, Canadian Bank Note Co., Beach 
Foundry Co., Ltd.; Campbell Steel A Iron 
Works, J. H. Conner A Son. Ltd.; James 
Davidson Sons, Alexiinder Fleck, Ltd.; Grnnt 
Holden A Grnham, I.td.; Martin-Orme Piano 
Co.. Ltd.; McAiillffe Davta Lumber Co.. McFar¬ 
land Douglas, Ltd.; Mortimer Co., Ltd.; J. 
Oliver A Sons, Ltd.; Ottawa Paper Box Co.. 
Ltd. 

Total value of estimated yaerly output of 
factories, $65,000,000. 

Special Information: I>ocatlon of the city 
niakeo it the logical shopping and diatributing 
center for the territory lying between the 
Ottawa and St, Lawrence Rivers and stretch¬ 
ing from the Pemhroke-Peterboro-Relleville Line 
eastward to Sherbrooke and eastern townships. 
Total number of anto Ucenaes, Ottawa and 
Hull, 1923, 10,755. 

Besldential Fsatnres: There are 8,681 

owners of hom<>s. 5,308 tenauto and 2.Xi.'> apart- 
ment suites. 'Ilia general standard of living 
la very high. Becently Ottawa la expanding 
very rapidly to the oonth. 

Betail Shopping Saetlen: Extends from poet 
oOlce down RIdeau atreet to the Bldeau Blver 
■ lung Sparks street; west to Bank street, 4 
bim-ks; and up Bank to Oladatone avenue, 20 
blocks. Also ■ section catering to tha French 
Canadian trade east of Bidean street along 
Balhousle and St. Patrick streets. The fol¬ 
lowing suburban areas within the city limits 
have their own retail bnaineas aecttona: Bandy 
Hill, Tlie Glebe, Hlotenburg, Somerset street, 
Ottawa sooth, Ottawa east and Sew Edin¬ 
burgh. The largest market In Ontario la held 
•m the Market Sijoare three times a week. 

Trading Area: Extends 50 miles In each 
direction. Owing to good train and bus aervlca 
miicb tradiug la done with towns even farther 
.xway than this. 

Wholatala Honsaa: Grocerlea, 12; Meats, S; 
I'niits, 14; Hardware, 8; Dry Goods, 12; Mls- 
rellaneona I.lnea. Milliners, 8; Electric Sup- 
I'lies. 5; Footwear, 8; Druggists, 6; Jewelry, 12. 

Number of Betail Outlati for NattoaaUy Ad¬ 
vertised Frodnota: Passenger automobile agen¬ 
cies, and commercial auto, agencies, 29; auto¬ 
mobile accessories, 19; automobile tire agencies, 
C: bakers, 33; cigar atorea and stands (In- 
i-Inding hotels), confectlonera (Including 
hotel stands), 142; dellcateaaen, 6; dreasmakera, 

druggists, (12; dry goods, 00; deiiartment 
stores, 8; electrical auppllea, 27; florlsta. 11; 
frulta, 107; furnitnre, 33; furriers, 20; garaget 
(l)uhlle), 49; grocers, 459; hardware, 
Jewelry, 35; meat marketa, KKi; men’s fiimlah- 
ing, 54; men’s clothing. 40; merchant tallora, 
15; mllllnera, 51; oiitIcUnt, 16; phntograplirrs, 
25; pianos (and miscellaneona musical Inatrn- 
nients), 19; radio auppllea, 25; restaurants (In¬ 
cluding hotels), 110; alioea, 03; aiiortlng goods, 
12; stationers, 34; women’s apparel, 18. 

OWEN SOUND, ONTARIO, 
CAN. 

1920 Fopnlatloa, 12,190. 

City and Suburban Estimate, 14,000. 

Native Whites. 90%; Negroes. 7%; Foreign 
Bom, 3%: English Bonding, 100%; FamiUsa, 
2..500 (1,700 own their own homes). 

Schools: Public Grade, 0; High, 1; Number 
<f Pupils, 3,500. 

Churches: Baptist, 1: Methodist, 4; Presby¬ 
terian. 3: Roman Catholic, 1; Ulacellaneoua, 
3; Anglican, 3. 

Banka: National, 6. 

Theatres: Moving Plctnrea, 2; Mlacellaneoua 
(.tuditurlums, etc.), 1. 

Location: On sontb shore of Georgian Bay, 
an arm of I.ake Huron. Terminus of Canadian 
Paolflc and Canadian National branch lines 
-ervliig western Ontario, connecting the city 
with points south Including Toronto, etc. 
C. P. R. steamers. Dominion Transportation 
steamers and ether small lines operate out of 
Owen Sound to Georgian Bay and I,ake Huron 
ports ond head of lakea. 

Principal Industiioa: Furniture, Including 
chairs. tables, |>honogra|dis, refrigerators, 
wnodenware. Including skewers, baskets, tooth 
|doka; Iron and steel, lucluding stores, marine 
snppllea, machinery, cigars, printing, varnish, 
pickles, soft drinks, hosiery, leather. 

Manufac’'.uring Eatabliahmanta: 54. Lead¬ 
ing Arms. John Harrison A Sons Co., Ltd.; 
North American Bent Chair Co., Ltd.: North 
American Furniture Co.. Ltd.; Keenan Wooden- 
ware Mfg. Co.. L<4-; Wm. Kennedy A Sons, 
Ltd.; Empire Store A Furnace Co., Ltd.: Eureka 
Refrigerator Co., Ltd.; McQiia.v Tanning Co., 
Iiotela), (15; ronfectlonera (Ineliidlng hotel 
Ltd.: National Table Co., Ltd.; Northern Bolt, 
Screw A Wire Co., Ltd. 

Total value of yearly output of faotoriei eiti- 
matod at $T.003.0(K). 

Special Information: Location of city 
especially adaiited for both lake and land com¬ 
merce. Easily acc-easlble by water to great 
forests of the North Shore, therefore wood- 
making Is nstiirnlly a great Industry. T-argest 
exclusive rlisir making fartory In British Em¬ 
pire. Lark of foreigners in Owen Sound makes 
the Islmr mnrket Ideal. 

Besldential Features; Splendid anbstantUI 
homes, moally of brick construction and bous¬ 
ing one family only. Frame or other leas 
■iihstnntlal hnlldings practically a mioua 
quantity. Working men’s Immea Ideal. No 
seiiarate tenement aectlon. In fact, no such 
thing exists, 

Betail Shopping Section: I'aln retail hnsl- 
ness section altiiated on 2nd iveniie east and 
extends from middle of 6th and 7tli street 
Mock to middle of lOtb-llth street block, tbna 
comprising four blocks all told. Other hnalness 
streets of slightly leas Importance arc 10th east 
from 1st avenue to 3rd aveniie east and 0th 
street from 1st avenue to 3rd avenue east and 
8th street from 1st avenue to 4th avenue east. 
Butcher and groceries scattered throngliont city. 
Business section on east side of S.vdenham 
River at mouth of which the city la situated. 

Trading Area: Northern parti of conntlea 
of Grey and Brace. 45 miles northwest, 35 
miles west, 40 miles south and 35 miles cast. 
Bus services and prevalence of motor cart 
makes intermittent trading district considerably 
greater. No cities of similar aixe and with 
similar stocks of goods within 80 miles of 
Owen Sound. 

Wholesale Houses: Groceries, 8; Heats, 1; 
Fruits, I; Hard were, 2; Dry Goods. 

Number of Betail Ontleta for Nationally Ad¬ 
vertised Products: Passenger antomobile agen¬ 

cies, 15; commercial auto. agencies. 4; 
automobile acceasorles, 15; antomobile tlin 
agencies, 10; bskers, 5; cigar storas and stands 
(Including hotels), 20; coofectloaen (Inclodli^ 
hotel stands), delicatessen, 1; dresnmikers, 8; 
druggists, 8; dry goods. 5; dopartmoat storso, 
1; electrical auppllea, 3; fruits, 8; fumltore, 
4; furriera, 8: grocers, 85; hardware. 4. 
Jewelry, 6; meat markets, 12; men’s fumtak- 
log, 8; men’s clotbtag, 8; merchant tallora. 
6; mllllnera, 5; optictana, 6; photographers. 
4; pianos (and mlscellsneons mnstcal la- 
strnments), 4; radio supplies, 4; restsursats 
(including hotels), 14; shoes, 0; stationers, 8; 
women’s aiqiarcl, 7. 

PETERBOROUGH, 
ONTARIO, CAN. 

1920 Fopnlatloa. 21,439. 

(Rty and Subarbaa Eatimatoa, 29.000. 

Native Whites. 98%; Foreign Bora, 2%; la- 
duitrial Workora, 4,900; English Baadlag, 
100%: FamiUca, 4,500. 

Schools: Pnhile Grade, 7; High, >; Junior 
High, 2; Parochial, 4; Nnmber of PapBs. 5,280. 

Churches: Baptlat. 2; C3irlttlaB Science, 1; 
Congregational, 1; EpUcoiail, 4; Hebrew, 1; 
.Methodist, 5; Presbyterian, 3; Boman Catho- 
Be. 3. 

Banks: Bralicb banks of the Royal Rank 
of Canada. Bank of Montreal, Union Bank, 
Bank of Toronto. Canadian Rank of Commerce. 
Back of Nova Scotia, Dominion Bank. 

Theatres: I,egttlmate, 1; Moving Pictures, 8. 

Looation: Seventy-Bve miles east of Toronto, 
242 miles aontliwest of Montreal, on the 
Canadian National Rallwaya, Midland dlrlslon, 
and C. P. R. Sltnated on the (Itonahee 
River, which Is a |>art of tbs waterways 
forming the Trent Valley Canal System. 

Frinolpal Indnstriet; Electrical machinery 
and atiiillaacea, cereal foods, carpets, dairy 
machinery, canoes, skiffs and motor boats, 
tents and awning, marble products. leather 
goods, yarn, wnolena and worsted goods, clocks, 
watches, gummed and coated paper, asbestos, 
locks, pulp mills and mining machinery. 

Manufacturirg Ea’shPahmeoVs; js. Gem-rai 
Electric Co., DeLaval Reparator Co., Canadian 
Woolens, Quaker Oats, Nasliua Paper, Brlntoa 
Car|iet Co., Wm. Hamilton Co., I’eterlmroiigh 
Canoe Co., Peter llanillinn Co., Canadian 
Canoe Co.. Peterliorougli Cereal Co., Vermont 
Marble Works, Ppterlsirnngli Lock Co., Western 
Clock Co,, Canadian Packing Co. 

Total value of yearly output of factories rati- 
mated at 8.32.(H)0.0tlU. 

Special Information: Tlie city of Peter 
lioroiigh Is the counfY sent of the county uf 
Peterborough. It has the largest lift lock 
in the world. Is the renter of ■ very fine sgrt. 
cultiirnl district, and h.is ■ variety of rasno- 
facturlng concerns, which tend to keep the 
city stead.v. 

Residential Features: Mostly one-fnmily 
houses, 9(1% brick. Peterborough Is the gate¬ 
way to the string of lakes In the northern 
part of the country. Sixty-flve per cent of 
hoini-s are nwneil h.v m-cunants. Fine lioirie- 
with well kept lawns and atreets make this 
city a very pleasant place. Otonnbee River 
flows through the center of the city. 

Retail Shopping Section; Extends from 
Murray street, corner of Central Park to King 
street on George street, 4 blocks; from Hunter 
street bridge to Aylmer street on Hunter street. 
2 blocks; from Wafer street to Aylroet 
street on Slmcoe street, 2 blocks; from Water 
Htr«>et on f;rand Trunk tracks on Chs’- 
lotle, street. 8 blocks; from Rrock atreet to 
Charlotte street on Water atreet. 8 blocks. 
Tliere are several ootl.vlng retail hnslnesa sec¬ 
tions with quite a numtier of meretiants in 
the east, southwest and western part of the 
city. 

Trading Area; Extends 30 miles snnth east. 
20 miles south, 15 miles west, 30 miles north. 
30 miles east. 

Wholesale Houses: Groceries. 3; Heats. 1; 
Krtdts, 3; Hardware. 2; Dr.v Go^s, Mlscel 
lanitous IJnea, Dairy Produce, 2; Confectionery. 
3; Paper. 5. 

Nnmber of Retail Outlets for Nationally Ad¬ 
vertised Frodneta: Passenger automobile agen¬ 
cies. 10; conimerclnl anto. agencies, 
■ iiotntnolille accessories, 12: antomobile lire 
agencies, 12; bakera. 5; clear stores and stands 
(Including hotels), 10; confectioners (Including 
hotel stands), lO; dreasmakera, 0: druggists. 
11: dry goods, 14; department stores. 5; elec¬ 
trical auiipllca, 7; florists, 4; fruits. 20; furni¬ 
ture, 7; furriers, 4; garages (imhllc) 12; 
grocers, 75; hnixlware. 6; jewelry, 5; meat 
markets, 21; men’s fiimlshing, 8; men’s cloth¬ 
ing. 6; merchant tailors. 3; milliners, 8: 
opticians. 4; photographers. 4; pianos (and mis¬ 
cellaneous roiistrai Instruments). 6; mdio sup¬ 
plies, 3; restnnrsDts (Including hotels), 13; 
shoes, C: sporting goods, 1; stationers. 3: 
women’s apparel, 2, 

PORT ARTHUR, ONTARIO, 
CAN. 

1920 Population, 15.201. 1023, 10,351. 

City and Suburban Estimats, 20,000. 
Native Whites, 75%; Foreign Born, 25%: 

IndnstrlsI Workers. 05%; EngUsh Bsadlng. 
85%; FamlUss, 8,000. 

Schools: Public Grade, 7; High, 1; Paro¬ 
chial. 2; Number of Pupils, 8,200. 

Churehet: Baptist. 2; Christian Science, 1: 
Episcopal. 4; Methodist, 2; Presbyterlao 2; 
Roman Catholic, 2; Miacellaneons, 6. 

Banks: National, 5; Total resonrees, $2,028.. 
580,668. 

Theatres: Moving PIctnrM, $; MJacellsiMous 
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(iilltoriiau, ate.). 8; Totml nnaber o( Mata, 
1.100. 
tff.riM! Midway acroas Canada, at tba 

Md ot Graat Lakea naTlxatloa and a fntara 
acMD port thnnifli iaternational daap watar- 
jM. Canadian PnetBe nnd Canadian National 
maMnOtloantal rallwaya. C. P. Staaaablp 
IlaM. Northern NaTisntion Co. Canada Btcann 
lUp linen to eaatem Canadian porta and tba 
BMth Une to Dnlntb. All prain ablpnenta ot 
tkt went paaa through local eleratora and waat- 
iKoad cargoes tcabipped by mil here. 

frlndpal Indnatrlea: Poreat prodoctn, pnlp- 
vood and paper and lumber, gmln atomge and 
natn handling, ahipbnilding, paper machinery, 
tollera. Ballroad ahopa, abeet meUl worka. 
wafooa, etc. 

Kaantaetnrlag Eatabllahmenta: 8. lAadlng 
Irma Provincial Paper Mllla, Thunder Bay 
Paper Co. Port Arthur Sblpliulldlng Co.. I4d. 
Veedalde Broa. (foundry and machine abop). 
Bdaiea Broa. (abeet metal). Port Arthur Boiler 
Warka. Whiatle’a Wagon Worka, ate. 

Total mine of outpnt of faotorioa, 112,000,000. 

ST. CATHERINES, ONTARIO, 
CAN. 

1980 Popabtien. 21,108. 

Qty and tabnrban Zatimata, 80,000. 

Nattre Whitea, 88%; Vagroaa, 1%; reraigB 
Bam, 14%; ladaatrU Workara, 80%; Ingllak 
Raadlag, 06%; FamlUea, 4,880. 

Bchoola: Public Gmde, 13; High, 1; Junior 
High, 1; Parochial, 1; NumlMr of Paplla, 800. 

Chnrehaa: Baptlat, 1; (^liatian Science, 1; 
Hebrew, 1; Metbodlat, 3; Preabyterlan, 8; 
Roman Catholic, 2; Miacellaneoua, 2. 

Banka: National, 18; State, 1. 

Theatrea: legitimate, 4; Moving Pletnrea, 8; 
Vandcvllle, 1. 

Location; On main line ot Grand Trunk 
Railway between Niagara Falla and Detroit 
River; alao on the Welland Canal connecting 
lekea Brie and Ontario. Three milea from 
lake Ontario, connected by ateam and electric 
lines. 10 miles from the Niagara River. Is 
the center of the N. 8. A T. R. electric lines, 
which connect St. Catherines with Merrittoa, 
Port Dalhonale, Port Weller, Niagara on the 
lake. Niagara Falls, Welland and Port Col- 
borne. 

pleuient (oundri<'ii, woodenware factorlis, flour 
and produce nillla, brooms. 

Maanfnotnriag Zstabtlahments: Leading Arms, 
St. Thomas Metal Signs. Nursery Shoe <b., Tal¬ 
bot Shoe Company, St. Thomaa Brass Co., 
Norsworthy Foundry A Furnace Co., Smplre 
Floor Mllla. 

Bpoclal Information: The exceptional trans¬ 
portation furnished by the six railways center¬ 
ing in St. Thomas whose liims radiate In all 
directions makes St. Thomas the natural shop¬ 
ping center ot a wide area. The excellent, al¬ 
most famous roada of Elgin County are ptrbaps 
aliDoat as Important, there being 8,000 automo¬ 
biles and tracks t.wned and operated In St. 
Thomas and the County of Elgin. 

Residential Teatnrea: Houses are largely 
brick, all of good class and with many line 
residences. No tenements and no slum section. 
67% of workmen own their own homes. 

Retail Shopping Bootlon: Is located and con¬ 
sists cf I.l blocks on Talbot street. 3 on Rose 
street and extensions on William, Elgin, South- 
wick, Hiawatha, Railway, St. Catharine. 

Trading Area: Extends north Indefinitely eight 
miles; east to Tlllaonburg; west along north 
boundary of Elgin County to a point roughly in 
the neighborhood of Ro<lne.v; and Includes all 
territory south between Tlllaonburg and Rodney 
to the laikc Shore. 

the city are situated on these atreeta, belag 
bordered by George and Darla streets. Front 
and Christian streets parallel the Ste. Olair 
river. There are several other small buslaeas 
sections which claim a conolderable local trade. 

Trading Area: Extends about 80 miles east 
and the same south. Splendid ferry servlee, 
railroad and bus service enable the people from 
greater distances to shop to an advantage la 
Sarnia. 

Wholesale Houses: Groceries, 1; Frulta, 8; 
Hardware, 1. 

Knmber of Retail Outlets for Hatloaally Ad¬ 
vertised Prodnots: Passenger automobile agen¬ 
cies, 22; commercial auto. agendee, 2; 
automobile accessories, 0; automobile tire 
agencies, 2; bakers, 9; cigar stores and stands 
(including hotels), T; confectioners (Including 
hotel stands), 28; dellcateasen, 1; dressmakers, 
4; druggists. It; dry goods, 8; department 
stores, 8; electrical supplies, 4; florists, 8; 
fruits, 66; furniture, 8; garages (public), 0; 
grocers, g."!; hardware. 4: Jewelry, 8; meat 
markets, 15; men's fnrnishing, 11; men’s eleth- 
ing, 11; merchant tailors, 0; milliners, 6; 
opticians, 4; photographers, 2; pianos (and 
miscellaneous musical Instruments), 6; radio 
supplies, 2; restaurants (Including hotels), 20; 
shoes, 9; sporting goods, 2; sUtioners, 18; 
women's apparel, 4. 

hedal Information: Raw materials shipped 
Isclodc: Grain, $200,000. Pulpwood, 81.830.- 
no. The location of the city at the bead of 
Orest Lukes navigation and on two trana- 
eoBlinental railways makes It the receiving 
port of westbound freight for transhipment, 
rire hundred tons coal annually transhipped 
kare. 

Only two apartment bouses, balance private 
boeies. many of them picturesque and prac¬ 
tically all with modern conveniences. Including 
deetric light and telephone. Port Arthur Is 
tbt Naples of Canada, beautifully situated on 
■ rising slope overlooking the broad expanse of 
Thunder Bay at the head of Great Lakes 
isvlgstlon. 

Retail Shopping Section: Extends from 
central corner of Arthur and Cumberland, three 
blocks north and south on Cumberland, 2 blocks 
IS Arthur street. Two business blocks on 
Conti street, 3 blocks on Bay street. Two on 
tooth Algoma street and outlying retail centers 
reached by trolley belt line. 

Trading Area: Extends 28 miles east and 
vHt and occasional business Is secured within 
I rsdtus of SO miles through the medium of 
the local train service on C. P. R., C. N. R. 
ind P. D. A W, Ry. 

Wholeiale Houses: Groceries, 2; Meats. 3; 
rmits, 2; Hardware, 1; Miscellaneous Lines, 2. 

Vnmber of Retail Outlets for Natlonslly Ad¬ 
vertised Products: Passenger automobile ngen- 
clM, 6, cumnierclal auto. agencies, 2; 
intomoMIe accessories, 14; antomohlle tire 
igenclcs, 3; luikers, 11; cigar stores and stands 
(Inrinding hotels), 18; confectioners (including 
hotel stands), 45; delicatessen. 1: dressmakers, 
12; druggists, II; dry goods, 3; department 
•tores, 2; electrical supplies, 8; florists' 2; 
fruits. 23; fiirnltiire, 2; furriers, 4; garages 
(public), 6; gns'crs, 43; hardware, 7: Jewelry, 
5; meat markets, 14; men's furnishing. 10; 
■en's clothing, 13; merchant tailors, 4; 
■miners, 4; opticians, 3; photographers, 2; 
pisnos (and miscellaneous musical Instruments), 
4; radio anpidles, 4; restaurants (Including 
hotels), 20; shues, 8; s|x>rtlng goods, 4; sta- 
Uoners, 0; women's apparel, 4. 

PRESTON, ONTARIO, CAN. 
1020 Popniatioa, 6,423. 

rsmilles, 1,200. 

Bohools: Public Grade, 2; Parochial, 1; 
Nomber of Pupils, 740. 

Churches; Baptlat, 1; Methodist. 1; Presby¬ 
terian. 1; Roman Catholic, 1; Mlscellanaons, 1 
Lutheran, 1 Anglican. 

Banka: National, 3. 

Thoatrea: Moving Plctnree, 2; MIscellaneons 
(Auditoriums, etc.), 1; Total number of seats, 
1,200. 

Location; At Junction of Grand and Bpeed 
Rivers, 3 miles northwest of Galt. Served by 
Canadian National Ry. and Grand River. 
Railway which gives C. P. R. connection. 

Principal Industries: 20. Clare Bros., Ltd.; 
Metal Shingles and Riding Co., Ltd.; George 
fattlnson A Co., Hurlhnrt Shoe Co., Ltd.; 
Preston Furniture Co., Ltd.; B. O, Weber Go., 
Ud. 

Ipoeial Information: Besides being an In- 
instrlal renter. Is a well known health resort, 
haring three snnitarlums with sulphur springs 
*t great curative value. 

Rosldentlal Features: Preston has many line 
iisidenpes and s majority of the bouses are of 
mbstaatlnl construrtiun. 

Rotail Shopping Section: Extends for live or 
Mx blocks on King street which Is the main 
thorough fare of the town. 

Mambor of Retail Ontlets for Nationally Ad- 
rertlsad Products: Passenger automobile agen- 
rtra, 2; commercial auto. agencies. 2; 
tutonwblle accessories, 6; antomohlle tire 
agencies, 6; bakers, 2; dgar stores and stands 
(Including hotels), 7; confectioners (Including 
hotel atands), 8; dressmakers. 4; druggists, 8; 
fry goods. 4; department stores, 1; electrical 
Applies. 8; florists, 1; fruits, 1; furniture, 1; 
gimges (public), 4; grocers, 16; hardware, 2; 
)t*elry, 2; meat markets, 7; men's furnishing, 
4l Ken's clothing. 4; merchant tailors, 2; 
■miners, 2; photographers, 1; pianos (and mls- 
^Ilaaeous mnsical Instrnments), 2; radio snp- 
Ntss. 2; restanranta (Including hotels), 7; 

6; epcvtlng goods, 2; stationers, 2: 
••■en’s apparel, 8. 

Prinoipal Indnstriss: Mainly paper and 
metal trades—paper products from tisane to 
flulshe<l bond and as well ground and sulphite 
pulp In bulk, garden, logging and carpentering 
tools from a dosen factories; electrical e<iuip- 
nient, Incinding motors, meters, transformers, 
etc., auto parts and radiators. Textile trades 
represented by two hglrcloth factories; several 
large silk and wimlen factories. Surmuudiiig 
country Intensively cultivated for small fruits, 
Iterrics, etc. 

Manufacturing Establishments: 100. Lending 
firms, Welland Tale Mfg. Co., Canadian Yale 
A Towne, Engineering A Machine Co., English 
Electric Co., J. H. Williams Co., McKinnon In¬ 
dustries, I'llkington Bros., A. Puccini A Co., 
Warren Bros., Monarch Knitting t'o.. Hi. 
Catherines Silk Mills. 

Special Information: Within a radius of 12 
miles of 8t. Catherines are the great electric 
generating (ilants of the Hydro-Electric Power 
Commlssinn of Ontario and the Dominion Power 
and Transmission Co. The great Chipiiewa De- 
velo|iment, one of the greatest engineering feats 
In the world, is within eight miles of the city. 
First class rewersge system. Ample water sim¬ 
ply from iJike Brie, gravity flow; pressure 90 
lbs. Hydro-Electric System (municipally 
ownetl) and Lincoln Electric IJght A Power 
Co. furnish lighting. 

Residential Features: Mostly one family 
hiiines; five apartment houses; the majority of 
homes are owned by occupants; major portion 
of homes are slluited in iH-autlful resilientlai 
streets. 

Retail Shopping Beetion: Extends from On¬ 
tario street square, seven blocks on 8t. Paul 
street, one block on Ontario street, one block 
on James street, two bliH-ks on James and one 
blocks on King street. There are also several 
small neighborhood sections, with the usual 
groceries, drug stores, etc. 

Trading Area: Bonth, 22 miles; north, 8 
miles; west, 18 miles; east, 12 miles. 

Wholesale Hanses: Groceries, 3; Meats, 6; 
Fruits, 3; Miscellaneous Unes, Confectionery, 
2. 

Number of Retail Outleta for Rationally Ad¬ 
vertised Pr^ncts: Passenger antomoliile sgen- 
cies, 8; commercial auto, agencies, C; automobile 
accessorieo, 4; automobile tire agencies, 10; 
cigar stores and stands (Including hole's). lU: 
confectioners (Including hotel standa), 12; dell- 
c.vlessen, 3; druggists, 14; dry goods, lb; de¬ 
partment stores. 2; electrical snppilea, 12; 
florists, 5; fruits, 17; fornllure, 8: furriers, 
8; garages (public), 16; grocers, 80; hardware, 
h; jewelry, 0; meat markets, IS; men's furnlsb- 
ings, 22; men's clothing, 26; menhunt tailors, 
16; milliners. 12; opticians, 0; photographers, 
4; pianos (nnd mlnrellaneons mnsical Instru¬ 
ments), 7; radio supplies, 6; restsnrnnts (Inc- 
clodlng hotels), 12; shoes, 17; siiorting goods, 
3; stationers. 7; women's apparel, 15. 

ST. THOMAS, ONTARIO, 
CAN. 

1920 FopnUtion, 18.000. 

City nnd Bubnrbnn Estimate, 20,327, 

Native Whites, 00%; Foreign Born, 1%; Eng- 
lUh Reading. 00%; FamlUea, 8,110. 

Bchoola: Pnbllc Grade, 8; High, 1; Junior 
High, 1 Ladies' College; Parochial, 1; Number 
of Pupils, 3,006. 

Churches: Baptist, 2; Christian Science, 1; 
Episcopal. 2; Mcthoalist, 3; Presbyterian, 2; 
Roman Catholic, 1; Miscellaneous, 3. 

Banks; Chartered. 10: lA)sn Company Banks, 
2; Savings Bank Deposits Total, 84,300,000. 

Thantrss: Moving Ptetnres, 3; MIscellaneons 
(Anditoriums, etc.), 1; Total nnmber of seats. 
2,500. 

Location: Center of ricb agrlcnltnral area 
on north shore Lake Erie, midway between 
Buffalo and Detroit. On main line of Michigan 
Central and In addition excellent transportation 
facilities provided by Wabash. Pere Marquette, 
Canadian Pacifle, Canadian National end London 
A Port Stanley Electric Ry. Port Stanley eight 
miles scHitb connected by electric line and good 
roads gives port of entry for coal, wbeet. etc. 

Principal Indaetrles: Large railway building 
and repair shops, brass foundry, metal sdver- 
ttslng signs, shoe factories, fnrnses end Im- 

Wholesale Houses: Groceries, 2; Fruits, 2; 

Number of Rotail Ontlets for Nationally Ad¬ 
vertised Products: I’ssscuger automobile agen¬ 
cies, 18; eommerelal auto, agencies, 3; aiiloiiio- 
bile accetsorles. 81; sutoinohlle tire agencieo, 
20; Iwkers, 8: cigar stores and stands (Includ¬ 
ing hotels), 21; confectioners (Including hotel 
stands), 10; delicatessen, 1: dressninkern, 21; 
druggists, 0; dry goods, 7; department stores, 
2; electrical supplies, 8; florists, 8; fruits, 63; 
furniture, 0; furriers, 4; gnr»g»‘s (public), 13; 
grocers. 86; hardwsre, 7; Jewelry, 8; meat 
markets, 21; men's furnishings, 12; men's clotli- 
liig, 12; merchant tailora, 2; milliners, 6; op¬ 
ticians, 7; photogrsphers, 2; pianos (ami nils- 
cellsneotiK musicsl Instrnments), 4; radio sup- 
piles. 6; rt*stnnrants (including hotels), 20; 
shoes, 10; simrtlng goods, 4; stationers, 7; 
women's apparel, 7. 

SARNIA, ONTARIO, CAN. 
1020 Popnlstion, 13,000. 
City and Suburban Estimntn, 14,0r0. 

Native Whites, 00%; Foreign Born, 10%; 
Fsmilios, 3,'J63. 

Schools: Public Grade, 10: High, 1; Paro- 
cblal, 2: Number of Pupils. 3.700. 

(nmrehes: Baptist. 2; Christian Sclen-e, 1; 
Kplscoiial. 2; Hebrew, 1; Methodist, 3; Roman 
t'niholl-', 2; Miscellaneous, 8. 

Banks: National. 6; State, 2; Total Be- 
s..er<es. $'». 10:1.817.818. 

Theatrea: legitimate, I: Moviog I'lctures, 1; 
Total niimlier of seats, 2,.800. 

Location: At the mouth of St. Clair river. 
ttiTved by CsDadian National railroad, I’ere 
Marquette Sarnia, I’ort Hertin Kerry Co., bus 
lines to Petrolla. Forest and points along the 
river. Northern Navigation t'o.. si.amen* 
(passenger ami freight) to D.-'nill. Sanit S'e. 
Marie. I’ort Arthur, (brt William, and Inter¬ 
mediate |>oinls, making roiienctlona for Buf¬ 
falo. Cleveland and lower lake porta. White 
Star line operates three boats dslly In these 
dlrev’tlons. 8hl|iments may lie made also direct 
to British snd Continental imrts. low com¬ 
modity rates make Sarnia a splendid shlp))lng 
point. Facilities for handling package freight, 
both for all-water ami for rill and water rout¬ 
ing are the very best and especially good for 
shipment. 

Principal Industries; Manufacture of pe¬ 
troleum, Including kerosene, gasolines. lubricat¬ 
ing oils, fuel oils, grease, pilches, etc., stoves, 
auto castings, motor trucks, farm machinery. 
Idiimblng goods, salt. Strong tendeney of 
C. S. indnstrles to loetfe hranclv-s In Canada, 
due to (snadinn tariff proteetlon. exchange on 
Canadian fnipla, and Imperial preferences for 
goods made nnder the British flag. Dominion 
Alloy Steel Co. Is erecting large steel plant In 
Ssrnlt and shortly large grain elevators will be 
erected at Point Edward, s Tillage some two 
miles from the city. 

Manufacturing Estsbllshmsnts: 4‘2. I,ead- 
Ing Arms. Dominion Alloy Steel C.irp . Cor)si-a- 
tinn Mueller Mfg. Co., Imperial Oil. Ltd.; 
Cleveland Sarnia Saw Mills. I’erfeetlon Stove 
tTo., Doherty Mfg. Co.. Goodlsnn Thresher Co., 
Sarnia Bridge Co., I.,aldlaw Belton Lumber Co., 
Ltd.; Dominion Salt Co. 

Bpeeial Information: Sltiiate<l on the chain 
of Great 1 akea It Is [losslhle to make water 
shipments to Nitb home and foreign ports at 
low rates. Coal la brought in from the loike 
Erie ports by boat and distrtbutml from this 
port. Iron ore Is brought In from loike 
Michigan and Superior ports and shipped to the 
smelter works of the Steel Co. of Canada. 
Hsmlllon. Ssrnin has hecome the center of 
the Petroleum Industry of the British Empire 
and the hig refinery at this point Is iirohahly 
the largest and most complete plant under the 
British fiag. 

Residential Featnres: Housing conditions In 
S.'irnia are prohshly better than In any similar 
sized city In Canada, the building permits dnr- 
ii.g |>ast two years having aggregated mure In 
value than any other similar sited city In the 
Dominion. For 1010 the building permits 
totalled *612.000: for 1920. $743,000; for first 
six months of 1021, $900,000. A large majority 
of .Harnia homes ownetl by occnpsntt and 
Sarnia trnly ran be said to be a elty of hooiea 
Tlie London mad la one of the fine residential 
sect Ions of the city, the homes on It averaging 
about $10,000. 

Retail Shopping Bactlon: The heart of the 
retail shopping district la on Chrlatlaoa and 
Front streets. Practlmlly nil tba stores of 

SAULT STE. MARIE, 
ONTARIO, CAN. 

1920 Population. 21,132. 

City and Suburban Estlmats, 24,300. 

Native Whites, 90%; Foreign Born, 10%; 
Industrial Workers. 100%; English Reading. 
98%; FamlUea, 5,000. 

Schools: Public Grade, 16; High, 1; Number 
of Pupils, 5,403. 

Churches: Baptist, 2; Christian Science, 1; 
Episcopal. 4; Methodist, 3; Presbyterian, 8; 
Roman Catholic, 4; Miscellaneous, 4. 

Theatres; Moving Pictares, 6; Vaudeville, 2; 
Miscellaneous (Auditoriums, etc.), 6; Total 
number of seals. t.OOO. 

Location: Situated on 8t. Marys river be¬ 
tween loikes Superior and Huron. An important 
calling peint for Canadian PaclOc steamships 
and Northern Navigation lioati. Nearl.v every 
day one of these huge liners lies at the docks 
for two hours or mure, during which time paa- 
sengers have time to visit the elty. On 
Canadian Pacific and Algnma Central Railways. 
The end of the Gerat Northern Highway from 
Halifax. Tiio gateway Into Canada for the 
Di.xle Highway from Miama, Fla. 

Principal I-idustriea; Steel rails, strnctoral 
steel, pig iron, foundry priMlucts, pulp, paper, 
lumber and mill protlncts. sulphite, briek tile, 
brewery products, railway shops. 

Manufacturing Ettablisbmenti: Algnma Steel 
Co., lake Superior Corp., Spanish River A Ijika 
Su|>erlnr Paper Co., Algoma Central Railway, 
Great Ijikes Power Co., Northern Foundry Co. 

Special Information: Canada year liook for 
1921 stales Satilt ste. Marie was hrst annoii: 
Ontario cities in wages ;«ld per bead. In¬ 
dustries in Saiilt Ste. Marie employ over 6,000 
men with a yearly payroll of $s.l(S),0un. Capi¬ 
tal Invested In Sault Ste. .Marie Is over $100,- 
OOq.OOt). 

Residential Features: Mostly one-famUy 
homes. No poor district. 

Retail Shopping Section: Extende from 
Easterly and (Joeen streets for 18 blocks. 
Several hhicka of aliopplng district on Gore and 
Wellington streets. Three outlying retail busi¬ 
ness sections; also several oclghlsirhood sections 

Trading Area: Sixty miles east to Theasalon, 
250 miles north from Hesrst; several small 
towns between these points. 

Wholesale Housee; Grocerlee, 2; Meate, 8; 
l'>ulta. 3; Hardware, 2; MIscellaaeoua IJneo, 
Dairy, 1; Confections, 1; Paper, 5; Rubber 
Footwear, 1. 

Number of Retail Outlets for Natioaally Ad¬ 
vertised Prodneta: Paesenger antomohlle agen¬ 
cies, 0: commercial auto, agencies. 7; antomo- 
hlle arcesstirles, 14; antomohlle tire ageneles, 
11; cigar stores and stamts (Including hotels), 
4.'1; confectioners (Including hotel standa), 61; 
dressmakers, 0; druggists, 14; dry goods, 27; 
department stores, 7; electrical supplies, 0; 
florists, 7; fruits, 6; furniture. 8; furriers, 8; 
garages (piihllc). 12; grocers, 88; hardware, 
I'.'; Jewelry, 8: meat markets. 28: men's furn¬ 
ishings, 28; men’s rinthtng. 21; merchant 
tailors, 8; mtllli.ers, 10; opticians. 6; photo¬ 
graphers, 5; piaims (and mlscellaneons mnsical 
instruments), 6; rsdio supplies, 6; reatanrants 
(Including hotels), .30; alines. 10; sporting goods. 
0; stationers, 5; women's apparel. 14. 

STRATFORD, ONTARIO, 
CAN. 

1926 Population, 18.126. 

Native Whites. 0.*S%: Nsgroas, H%; ForalgB 
Born. 1%; Industrial Workers, 28%; English 
Reading, 09%: Families, 3,6tg>. 

Schools: Pnhllc Grade, 7; High, 1; Parochial. 
Nnmlier of Pupils, 8,400. 

Churchea; Baptist, 2; Congregational, 1: 
Kplseopal. 2: Methodist. 2; Preobyterlaa, 2: 
Roman t'ath>illc, 2: Mlscellaoenna, 8. 

Theatres; I,eglttmate, 1; Moving Pletnras. 
2; Mlsrellaneons (Auditoriums, etc.), 8; Total 
nnmlier of seats, 0.000. 

Location: Divisional center of Canadian Na¬ 
tional Railways. From Stratford railways rad¬ 
iate In seren directions: to Toronto. 8S miles: 
to Owen Sound, 106 miles; to Goderich, 48 
nitlea; to Harnia, 81 miles; to London, 82 mllan; 
to Port Dover, 63 mtlea; to Bnffalo, 115 mllas. 
city Is ahont halfway ^tween Sarnia aad 
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Slntford (can’t) 

Toronto, and midwaj batween Qoderlch and 
Port Dover. 

Frinoipal Industriu: Canadian National Rall- 
waya repair ahopa; fnrnlture, te^tllea. 

Kanufactnrinf Establiahmonta: 47. I>eadins 
(Irma, MeI.aKan Fnrnltnrc Co., Kroehler Mtg. 
Co., Imperial Rattan Co., R. M. Bnllantyne 
Co., General Electric Co. 

Special Information: Cblef furniture mann- 
facturlug city In the Dominion. Kairly In cen¬ 
ter of western Ontario peninsula, the most 
populous section of the Dominion. I.owest key 
rate for Are insurance in the Dominion. 

Residential Features: Practically all one 
family houses. So% of householders own their 
own lM*ni**s. No slum section. Essentially a 
workingman's city. Permits for 70 buildings 
hare been Issued by building inspector this year. 

Retail Shopping Seotlon: Extends from dty 
hall square which is in heart of city. Downle 
street is in hiisincss section for four blocks; 
Wellington street from Downie to St. Patrick 
street, Ontario street, from Court House to 
Waterloo street. 

Trading Area: Extends 45 miles west; 30 
miles north; 14 miles east; 12 miles south. 
City easily accessible for automobiles by reason 
of being on the Sarnia-Toronto i)roTlncial high¬ 
way and highway from Goderich, 

Wholesale Honses: Groceries, 3; Fruits, 2; 
Ulscellaneous IJues, Harness and Leather Goods, 
1; Candy, 1. 

Number of Retail Outlets for Nationally Ad- 
rertued Products: Pas-enger automobile agen¬ 
cies, 17; commercial auto, ageacles, 4; automo- 
olle accessories, 11; automobile tire agencies, 
12; bakers, 7; cigar stores and stands (includ¬ 
ing hotels), 20; confectioners (Including hotel 
stands), 20; dressmakers, 14; druggists, 11; 
dry go^s, 11; department stores, 2; electrical 
supplies, 0; florists, 9; fruits, 5; furniture, 7; 
furriers. 4; garages (public), 14; grocers, 53; 
hardware, 6; Jewelry, 5; meat markets, 14. 
men's furnishings, 13; men's clothing, 12; mer¬ 
chant tailors, 14; milliners, 7; opticians, 5; 
Photographers, 4; pianos (and miscellaneous 
musical instruments), 6; radio supplies, 4; res¬ 
taurants (including hotels), 1.5; shoes, 11; sport¬ 
ing gO'Xls, 5; stationers, 4; women's apparel. 9. 

TORONTO, CAN. 
1920 Population, 634,225. 
City and Suburban Estimate, 713,099. 

Native Whites, 92%; Foreign Bom, 8%; In¬ 
dustrial Worker?. lii6.<X)0; English Beading. 

■;)*■,%; Families, 127,000. 
SchooU: Public Grade, 1<)3; High, 12; Par¬ 

ochial, 37: Number of I'lipils, 103,871. 

(Riurches: Baptist, 59; Christian Science, 1; 
s■,)ngregntional, 6; Elplscopal, 63; Hebrew, 20; 
Methoilist, 68: Presl)yterian. 51) Itouian I'li'li 
ollc. 39: .MiKcellantMjus. 131. 

Banks: 249; Total Resources, $2,400,000.(X)0. 

Theatres: Legitimate, 7; Moving Pictures, 
4)i); Vaudeville. 3; Burlesque, 1; Miscellaneous 
(Auditoriums, etc.), ‘22; Total number of seats, 
150,000. 

Location; On the north shore of the west 
end of lake Ontario, served by the Canadian 
National and the Canadian I’acitic Railways, 
and Canada Bteamsbip Lines, connecting with all 
Lake ports, accessible to ocean-going freighters. 

Best harbor facilities on the American continent. 

Principal Industries: Agricultural Imple¬ 
ments, Iron and steel work, machinery, motor 
cars, tires, auto acc'ssorles. men's and women's 
clothing, food stuffs, medical supplies and drags, 
carpets and rugs, electrical supplies, pianos and 
organs, printing, pbotograiihic supplies, brick 
and building materials, packing houses. 

Manufacturing Establishments: 3,383. I.,eadlBg 
Anns, Massey Harris. Canada Foundry Co., 

■Cahadlan General Electric, Durant Motors, 
Ford, Dnnlcp Rubber & lire Co., Goodyear 
Rubber Co., Fisk Rubber Co., W. R. Johnston 

■Co., Irishman Co., Ixiwndes Co., Christie Biscuit 
Mfg. Co., National Drug. United Drug, Toronto 
Carpet Mfg. Co.. Mason & Rlscb., Helntaman 
Co., Noruhelmer Canadian Kodak, Warwick 
Bros. A Rutter. Gage Bros.. Copp Clark, Don 
Valley Brick Works, Canadian Packing Co.. 
Swift Canadian Co., tltinns. Ltd . Harris .\hlia- 
tedr Co. 

Total value of yearly output of factories esti¬ 
mated at $588,969,742. 

Special Information: Toronto has the largest 
English speaking (sipulatlon of any city In 
Canada. It Is spending at the present time 
$25,000,000, on its waterfront to provide for 
ocean-going vessels. It has more manufactur¬ 
ing establishments than any other Canadian 
city, and is Canada's natural center for dis¬ 
tribution. Is the home of Toronto University, 
the largest University in the British Empire. 
Is the financial center of English speaking 
Canada ‘)wns its own power plant at Niagara 
Falls, and own and operates Its own trans¬ 
portation system. Is Canada's leading conven¬ 
tion city and In the summer season is the center 
of tourist traffic. 

Residential Features: 64.8% of Toronto's 
bouses are owned by present occupants. There 
are no frame dwellings. Detached residences 
prevail. Duplex houses come next: flats next, 
and apartment bouses last. Tliere are 370 
apartment houses. Average rentals are between 
$50 and $75 for houses. Average value of 
Toronto homes are between $6,000 and $9,000. 
The north and east sections of the city are 
better class residential sections, known as "The 
Hill’’ and "Roeedale,'' while "Parkdale" In the 
southwest la better middle class. 

Retail Shopping Section: Downtown section— 

Yonge and Qneen streets extending 20 blocks 
north and 4 blocks south; four blocks east and 
west of Yonge street on King street, Qneen 
street, Adelaide street, Richmond street. Tem¬ 
perance street, and Dundas street. In addition 
are the following streets solidly retail: King 
street, three and one-quarter miles; Queen street, 
seven and one-quarter miles; Dundas street, 
seven and one-half miles; Bloor street, four 
and one-quarter miles; College street, two and 
one-half miles; Wallace avenue, three-quarter 
mile; St. Clair avenne, two and one-half miles; 
Wallace avenue, three-quarter mile; Oerrard 
avenue, two miles; Danfortb avenue, three and 
one-quarter miles; Kingston Rd., one mile; 
Parliament street, one mile; Yonge street, live 
and one-half miles; Spadina avenue, one mile; 
Batbnrst street, two and three-quarter miles; 
osslngton avenue, one mile; Roncesvailes avenue, 
one mile. There are also a large number of cor¬ 
ner stores off the main streets. 

Trading Area: Within approximately a rad¬ 
ius of 25 miles including New Toronto, Mlmico, 
long Branch, Port Credit and Oakville to the 
■vest; northwest to Islington, Cookeville. Bram|>- 
ton, Guelph; north to Autoroa,. Newmarket, 
Richmond Hill and King; east to Uxbridge. 
Unionville, Oshawa, Whitby, Bowmanvllle, Port 
Hope, etc. Four electric radials serve these 
districts. 

Wholesale Houses: Groceries, 48; Meats. 9; 
Fruits, 47; Hardware, 21; Dry Goods, 43; Mis¬ 
cellaneous IJnes, 1,127 (Wholesale houses and 
mfrs. agents). 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, 77; commercial auto, agencies, 21; antomo- 
liile accessories, 137; automobile tire agencies, 
;:s; bakers, 172; cigar stores and stands (In¬ 
cluding hotels), 314: confectioners (including 
hotel stands), 745; delicatessen, 34; dressmakers, 
126; druggists, 423; dry goods, 511; department 
stores, 3; electrical supplies, 208; florists, 146; 
fruits, 4^: furniture, 128; furriers. 146; garages 
(public), 365; grocers, 2,198; hardware, 354; 
jewelry, 191; meat markets, 7.’i0; men's furnish¬ 
ings, 2^; merchant tailors, 69; millipers, 245; 
opticians, 66; photographers, 95; pianos (and 
miscellaneous musical instruments), 99; radio 
supplies, 31; restaurants (including hotels), 

37; shoes, .“ill: sporting goods, 24; stationers. 
245; women's apparel, 326. 

WATERLOO, ONTARIO, 
CAN. 

1920 Population, 6,096. 

City and Suburban Estimate, 52,000. 

Native Whites, 80%; Foreign Bom, 20%; 
Indiutrial Workers, 20%; English fading, 
9•■^%; Families, 1,478. 

Schools: Public Grade, 2; High, 1; Parochial, 
1; Number of I'upila, 1,234. 

Churches: Baptist, 1; Ih>lacopal, 1; Metho¬ 
dist, 1; Presbyterian, 1; Roman Catbolle, 1; 
-Miscellaneous Lutheran, 1; others, 4. 

Banks: 5; Banks are branches of national 
institutions. 

Location: Inland city 62 miles west of 
Toronto, 110 miles east of Detroit. On main 
line of Canadian Nat'l Rwys., Toronto-Sarnta 
division. C. P. R. branch (electric) freight 
and hourly passenger service connecting with 
main line of C. P. R. at Galt. Waterloo la 
connected with Kitchener by Canadian National 
branch Hue and by street railway. 

Principal Industries: Rubber goods (tires and 
fimtwcar), furniture, whiskey, beer and furni¬ 
ture are the chief products. 

Manufacturing Establishments: 32. Leading 
Arms, Seagrams Distillery, Kuntx Brewery, 
Snyder Furniture Co., Waterloo Mfg. Co. (farm 
machinery). 

Special Information: Waterloo is known as 
the “Hartford of Canada." It is the birthplace 
and head office of four life Insurance companies, 
two fire Insurance companies, two trust a-el lo:iu 
companies. Some of these are among the 
largest and most successful In Canada. Water- 
bo is to all intents and purposes except in 
"lime and corporate union an Integral part of 
Kitchener. Many of the public Institutions— 
hospital, collegl.'ite and technical school, Y. 
M. C. A., street railway—are Jointly owned 
and used and In social relations the two towns 
are as one p.-ople. So Indefinite Is the In- 
vLIble boundary between the two that some of 
the residences are partly in Kitchener corpora¬ 
tion limits and partly In Waterloo. 

Residential Features: Mostly detached single 
family houses. There is no apartment or con¬ 
gested ilistrlct. Over 80 per cent of the houses 
are owned by their occupants. 

Retail Shopping Section, Waterloo has for 
its business section on King street (continua¬ 
tion of King street of Kitchener), running from 
the Post Office easterly for about four blocks. 

Trading Area: Extends about twenty-live 
miles north, eight miles east and twenty miles 
west. In south It extends only about seven 
miles, as the city of Galt draws trade from 
more southerly points. 

Wholesale Honsea: Groceries, 8; Meats, 3; 
Fruits, 2; Hardware, 1. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, 9; automobile accessories, 2; automobile 
tire agencies, 2; bakers, 1; cigar stores and 
(tands (including hotels), 10; confectioners (In¬ 
cluding hotel stands), 5; druggists, 2; dry 
goods, 6; electrical supplies, 2; florists, 1; 
fruits, 2; furniture, 1; furriers, 1; garages 
(public), 4; grocers, 10; hardware, 2; Jewelry, 
2; men's furnishings, 5; men’s clothing, 5; 
milliners, 2; opticians, 1; photographers, 1; 
pianos (and miscellaneous musical Instruments), 
1; restaurants (Including hotels), 4; shoes, 4: 
sporting go<Mls. 2; stationers, 2. 

WINDSOR, ONTARIO, CAN. 
1920 Population, 63,B00. 
City and Suburban Esttmsto, 85,000. 

NaUve Whites, 93%; Negroes, 2%; Foraign 
Born, 5%; Industrial Workers, 87%; EngHah 
Reading, 98%; FamUies, 17,035. 

Schools: Public Grade, 17: High, 2; Technical 
High, 1; Parochial, 4; Number of Pupils, 9,975. 

Churches: Baptist, 2; Christian Scianee, 1; 
Episcopal, 8; Hebrew, 2; Methodist, 4; Presby¬ 
terian, 4; Roman Catholic, 4; Miscellaneous, 18. 

Banks: National, 27; Savings Bank Deposits 
Total, Cannot secure. 

Theatres: Legitimate, 2; Moving Pictures, 
6; Vaudeville, 4; Miscellaneous (Audltorlnma, 
etc.), 18; Total number of seats, 28,000. 

Location: In Bssex County, Ontario, (Janada. 
On Detroit River opposite American city of 
Detroit. Railways— Michigan Central, Cana¬ 
dian I'aciflc, Canadian National, Pere Marquette, 
Wabash. Steamship transportation to all Lake 
Erie and all upper Great Lake ports. Splendid 
bus service to all nearby towns in Essex 
County. 

Principal Industries: Automobiles, automo¬ 
bile parts and accessories, salt, pharmaceutical 
))roducts, bed springs, fencing, paints, break¬ 
fast cereals, structural steel. 

Manufacturing Establishments: 238. Leading 
firms. Ford Motor Co. of Canada, Ltd., General 
Motors, Gotfredson Truck Corp., Kelsey Wheel 
Co., Canadian Salt Co., Frederick Steams Co., 
Parke Davis Co., Fisher Body Co., Studebaker 
Corp., Canadian Products Co., Canadian Bridge 
Co., WalkervHIe Bridge Co., Berry Bros. 
(l>alnts), Canadian I'ostum Cereal Co., Standard 
Paint A Varnish Co., Dominion Plant Co., 
Bayer Co., 

Special Information: Ixicatlon of Windsor 
makes it the great natural gateway Into Canada 
from the U. S., also the Ideal location for 
.Viuericau manufacturers’ Canadian plants. Ex- 
'■ellent transportation facilities to all parts 
of Canada by rail and boat. 

Residential Features: Private homes pre¬ 
dominate. Several two and four family homes 
:iud a few apartment blocks. On the whole the 
residences of Windsor are of a goo<l substantial 
type mostly brick. Considered an Ideal location 
for homes by many wealthy Detroiters who re¬ 
side here. 

Retail Shopping Section: (liiellettp avenue 
from Detroit River to Wyandotte street, a dis¬ 
tance of seven blocks; Sandwich street, ■! blocks 
west of (Juellette and six blocks east; Pitt 
-treet, 2 blocks west and 4 blocks east: 
t'hatham street, 2 blocks west and 2 blocks 
east; Ixtndon street, 5 blocks west and one 
block east; Wyandotte street, 20 blocks east of 
Ouellette; Ottawa street, 5 blocks; Droulllard 
Koad, 4 blocks. 

Trading Area: 30 miles south, 40 miles south- 
<-.ist, 55 miles east. 

Wholesale Houses: Groceries, 4; Meats, 3; 
Fruits, 2; Hardware, 2. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile agen¬ 
cies, 16; commercial auto, agencies 10; automo¬ 
bile accessories, 21; automobile tire agencies. 
:!i>; bakers, 21; cigar stores and stands (in¬ 
cluding hotels), 47; confectioners (including 
hotel stands), 46; delicatessen, 4; dressmakers, 
17; druggists, 37; dry goods, 27; department 
stores, 5; electrical supplies, 23; florists, 13; 
fruits, 34; furniture, 16; furriers, 5; garages 
(public), 39; grocers, 270; hardware, 22; Jewel¬ 
ry, 11; meat markets, 'i.'c men's fiirnisliings, 
18; men’s clothing, 18; merchant tailors, 28; 
iiillliners, 13; opticians, 14; photographers, 8; 
(lianos (and miscellaneous musical Instruments), 
6; radio supplies, 21; restaurants (including 
hotels), 57; shoes, 27; sporting goods, 7; sta¬ 
tioners, 7; women’s apparel, 9. 

WOODSTOCK, ONTARIO, 
CAN. 

1920 PopuUtlon, 11,000. 
City and Suburban Estimate, 20,000. 

Native Whites, 98%; Foreign Bom, 2%; In¬ 
dustrial Workers, 50%; English Reading, 100%; 
Families, 2,.’>06. 

Schools: Public Grade. 5; High, 1; Parochial, 
I; Number of I’upila, 2.200; Boy’s College, 1. 

Churches; Baptist, 2; Christian Science. 1; 
Episcopal, 3; Methodist, 3; Presbyterian, 2; 
Roman Catholic, 1; Miscellaneous, 4. 

Banks: National, 5 Branches; (Total Re¬ 
sources of all chartered hanks represented by 
these 5 branches over $80,000,0(X); ^vings Bank 
Deposits Total, $4,000,000. 

Theatres: Moving Pictures, 2; Miscellsneons 
(Auditoriums, etc.), 1; Total number of seats, 
2.500. 

Location; 79 miles southwest of Toronto, on 
the main lines of C. P. R. and C. N. R. 
systems. 

Principal Industries: Furniture, stoves and 
furnaces, wagons, pianos, organs and photo¬ 
graphs, knitted underwear, biscuits and con¬ 
fectionery, woodworking machinery, garden 
tiKils, farm Implements, veneer goods, bent 
\M»iden goods, fertiliser, stationery engines, 
lire engines and fire apparatus, textiles, print¬ 
ing, flour, concrete piping, powdered milk. 

Manufacturing Establishments: 25. Leading 
firms, Canada I'urnltnre Mfrs., Ltd., The Bain 
Wagon Co., Ltd., The Woodstock Wagon A 
Mfg. Co., Ltd., The Jas. Stewart Stove Mfg. 
Co., Ltd., Kam Plano Co., Thomas Organ Co., 
Hurvey Knitting Co., Ltd., Oxford Knitting 
Co., Ltd., Eureka Planter Co., Ltd., Hay A 
Co.. Ltd., Crown Lumber Co., Wm. Stone tens. 
Ltd., R. Whitlaw Co., Blckle FTre Engines, 
Ltd. 

Total value of yearly output of faotorioa esti¬ 
mated at $6,000,000. 

Special Information: The city of Woodstock 
Is situated (beautifully) In the center of Ox¬ 

ford County, one of the nest prespereus agri- 
cnltnral and stock-raising districts of (he Do. 
minion. Provincial highway runs through tlw 
city connecting It with all important points cast 
and west. Cmnected with neighboring tows 
of Ingersoll by radial line and provincial high¬ 
way. Woodstock has splendid tourists’ camp, 
offering free accommodations to asotorists, with 
all conrcniences. 

Rooldentlal Features: A city of splendid 
homea Most are one family houses. There are 
no ''poor" sections. Noted for its line, well- 
kept streets, publle parks and bonlevarda 
Known as the "city beautiful.’’ on account of 
its many flower gardens, beautiful shade trees, 
etc. All streets are well lighted at night by 
hydro. 

Retail Shopping Seotlon: Extends for six 
blocks on Dundas street east and west. All 
modem, up-to-date business booses. Tliere are 
two large department stores. In the east end. 
is a separate shopping section, with stores of 
all kinds. Entire retail section Is well lighted 
by hydro power at night. 

Trading Area: Extends about 15 miles la 
all directions. Serves residents of neighboring 
town of Ingersoll, ten miles away, being con¬ 
nected by radial line and provincial paved 
highway. Woodstock Is the shopping center for 
the whole of Oxford County, with a population 
upwards of 4.5,000. Within a 25 mile radius 
are the towns of Tillsonhurg, Norwich, and the 
villages of Hickson, Tavistock, EInbro. Burgess, 
vine and several others. 

Wholesale Honses: Groceries, 1; Meats, 1; 
Fruits, 2; Hardware, 1; Dry Goods, 2; Miscel 
luneous Lines, Confectioners, 2; Shoes, 1;. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passenger automobile ages 
i-ies, 5; commercial auto, agencies, 5; automo¬ 
bile accessories, 8; automobile tire agencies. 9: 
bakers, 4; cigar stores and stands (Including 
hotels), 8; confectioners (including hotel stands). 
8, delicatessen, 1; dressmakers, 8; druggists, 
6; dry goods, 3; department stores. 2; electrl 
cal supplies, 6; florists, 6; fruits, 4; furniture, 
3; furriers, 2; garages (public), 6; grocers, 18; 
hardware, 6; Jewelry, 5; meat markets, 8: 
men's furnishings, 5; men's clothing, 5; mrr- 
I-lant tailors, 5.; milliners, 5; opticians, 4; 
pliotograpbers, 2; restaurants (including hotels), 
T; shoes, 6; sporting goods, 5; stationers, 5: 
V omen’s apparel, 5. 

CHARLOTTETOWN, P.E.I., 
CAN. 

1920 Population, Urban, 19,093; Riirul. 09.- 

City and Suburban Estimats, 88,615. 

Native Whites, 109%; Industrial Workers, 
s.5%: English Reading, 100%; Families. 1.8(X). 

Schools: Public Grade, 5; High, 3; Parochial. 
171; Number of Ihiplls, 17,746. 

Churohes: Baptist, 27; E|)lscopaI. 12; Metlic 
dlst, 21; Presbyterian, 73; Roman Catholic, 34; 
Miscellaneous, 23. 

Banks: National, 5; Charters with numerons 
branches; Savings Banks Deposits Total $7,000.- 
<«0. 

Theatres; Moving I’Iclurca, 5; Miscell anooii'* 
(.tnditorlums. etc.). 1 Opera House. Total 
number of seats, 2,500. 

Location: Canadian National Rys. connected 
by car ferry. Direct steamer commnnicatloa 
with Nova Scotia, Boston, New Y'ork, Southera 
states. West Indies aud (it. Britain. 

Principal Industries; .tgrlciilture. sliver fex 
breeding and numerous industries allied with 
agriculture and livestock breeding, flaberlet, 
lobster canning, etc. 

Manufaotnrlng Establishments: 147. Leadlac 
firms, Bruce Stewart A Co., Ltd., Portlana 
I'acklng Co., 0'I,eary A I.«e, Charlottetowi 
Fanning Co., Ltd., Duchemin A Co., Ltd., Poole 
A Co., MacDonald A Rowe, Hall A Co., Jobs 

gnew A Son. 

Special Information: Prince Edward Island 
is a small but prosperous Province of Canada. 
.No slums, no paupers, no millionaires, every- 
iHidy comfortably situated. 85% owning their 
own homes and lands. Is the center of the 
silver fox Industry, which brings a revenue of 
$3,000,000 per annum, and of seed potatoee 
which It supplies to the extent of 2.<SIO.OOO 
bushels to the southern states. 

Residential Features: Almost exclusively resi¬ 
dential, with One wide streets and lawns be¬ 
tween the streets and footpaths. Great tourist 
and health resort and favored by retired people 
aTul others who desire Ufodernte place for the 
education of their children. 

Retail Shopping Section: From Water to 
Euston street and from Pownal to Hillsboro 
street. Also alioiit 40 towns and villages la 
the other parts of the Island all on railway 
and within easy access of the city. 

Trading Area: Tlie whole of the island. 

Wholesale Houses: Groceries, 15; Meats, $; 
Fruits, 2; Hardware. 7; Dry Goods, 5; Miscel¬ 
laneous IJnes, 17 Produce Elxporters. 

Number of Retail Outlets for Nationally Ad¬ 
vertised Products: Passeager automobile sgsa- 
cles, 30; commercial auto, agencies, 8; lutomo- 
hlle secessories. 33; automobile tire agenda. 
•57; bakers, 7; cigar stores and stands (includ¬ 
ing hotels), 73: confectioners (Including hotel 
stands), 15; delicatessen, 3; dreetmakers. 4$; 
druggists, 53; dry goods, 61; department stores. 
3; electrical supplies, 5; florists, 2; fruits, 70; 
furniture, 4; furriers, 2; garages (public), 2$; 
grocers, 70; man’s furnishings, 11; men's clotb- 
iug, 23; merchant tailors, 23; mllltners, 36l 
optidani, 5; photographers, 6; pianos (and ml*' 
cellaueouB musical instriiments), 4; radio sup- 
pltea, 8; restaurants (Including hotels), 37: 
shoes, 36; sporting goods, 2; stationers, T: 
women’s apparel, SO. 

/ 
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Tzmdlac Af««: Tb« nborlMa tim4* um o( 000 taanal ootpat: mlmlag. 910,000.000 aBniul lMati«a: On North Rhero of tbo 81. Lowtobcp 
! Montreal la within a radios of forty or BK>ro ootpat; afrieoltnral, $82,000,000 aanoal oatpot. Hirer, at the month of tbo 8t. Maorlre Hirer. 
I QUEBEC miles from the city. Car lines and railway Sherbrooke as the hub ^neflts from all these, halfway between Montreal and Qnebee, deep tea 
I faculties prorlde excelleat transportation to tbo There are 2S other smaller manufartoring In harbor with dlret-t oceanic commonlcatlons. 

shopping center. The principal towns in the the territory. Serred by Canadian Pacific Hailway and con- 
, r^mrwr, .cv ■ r r> n r> pr .oi a wr Suburban center with estimated popnlatlon are: — ^ i ^ .... .. ... nectlona by Ferry with the Canadian National 
LEVISy QUEBECf CAN. Bedford, 1,068; Beanhamols, 2,290: Famham, ?***^^^w **°*ai^ self^contataed Railways. Excellent bos service from 20 miles 

3,343: Iberrllle. 2.404; Jollette, #.118; Lachnte. ond seml-deUched bouses. Sereral attracUro 
1920 PopnIatloB, 10,300. 2,082; St. Hyaelnthe. 10,898; 8t. Jerome, 5,481; •P«rtnient blocks. 
City and Suburban Bitimato, 18,000. St- Johns, 7,734; Sorel, 8,174; Valleyfield, 8,215. Hatail Shopping Boctisn: Wellington street Principal Industries: Piece goods and yams. 
Natiro Whites. 88%: Foreign Bora. 2%: In- Whrtosale Houses: Groceries, 47; Meats. 21; In the lower town Is the p^clpal shopping Irra pipes, boom, shoes, glores, ne^print, pai^r. 

dust’rial Workers, 40%; English Heading, 10%; Fruits, 64; Hardware, 30; Dry Goods, 78; Mis- street with King street extending at right P"'P* fnmltnre, and bonding snppUee. 
French Beading, 80%; Families, 2,482. cellaneous Unes, Orngglsts, 38; Furriers, 73; angles. Sherbrooke has a large number of at- Manufacturing EsUblishments: 21. Leading 

SchooU: S; .Number of Pupils. 2,100. Jewelers. 82. J^tOT bllST ai^'^m^Unt^Srior firms. Waragamack Pulp dr Paper Co., Inter 

(jii' bec Central K. It. and Grand Trunk H. H. 

cellaneous Lines, Orngglsts, 38; Furriers, 73; angles. Sherbrooke has a large number of at- Manufacturing Establishments: 21. Leading 
Jewelers. 82. tractive ■I’jree the trade from the outlying grnu. Waragamack Pulp A Paper Co., Inter- 

1. s Number of HetaU Outlets tor Nationally Ad- territory being an Important factor. national Paper Co.. 8t. Maurice Lumber Co.. 
Lunrenes. t re ytena , l, uo an La ouc, vortisod Products: Passenger automobile agen- Trading Area; South to the United States Wsbaeso Cotton Co.. St. l-uwrence Paper Co.. 
Banks: 6. cles, 15; commercial auto, agencies, 11; auto- Border, 33 miles: east to Lake Meg.vntlc and Canada Iron Foundries Total value of yearly 
Theatres: 1. Total number of seats, 400. mobile accessories. 100; automobile tire agen- Maine border, 70 miles; west to Lake Mem- output of factories estimated at $09,000,000. 

Location: On St. Lawrence River opposite city JtroMr.‘?fnclodlM “ miles; north to Blchmond, 25 g ,,i i„fonnation; Three Rivers Is the 
of yueb^. served by Canadian_.N.tlonal_R._B.. d™Lk. P>"P •"<« P«P®' d'**''®* hotel stands), 150; delicatessen. 34; dressmak¬ 

ers, 213; drufffflsts, 301; dry goods, 601; depart- Wholesale Houses; Groceries. 4; Meats. 1; *" Canada. Three Rivers is also the center of 
Principal Industries: Ship building, lumber, meot stores 16* electrical supplies, 80;* florists. Fruits, 2; Hardware, 3; Mi8i*ellHDeou8 lines. • important Ilydro-Klectrlc derelopment 

h.es, machinery, brass and iron castings, stores, 79. fmaita *174* furniture 119* furriers 107* Confectionery, 2; Bakers, etc. more than 700.000 hormpower being derelopeil 
—w_ —I-.. -ut-A- » ♦ . . — • J — •. • and distributed all over the Froviuce of Qnebet*. 

Kumber of Retail Outlets for Kat'onsUy Ad- Annual Industrial payroll more tl.an $7,000,000. a .'ITdVn w«ca*’ 8^'’®*"; 2 “®: ,Number of Retail Outlets for Nationslly Ad- 
. * r, e I, k ’ I '"IT”# vertised Products: Passenger automobile agen- 

Residentlal Features: Cue family bouaen pre- furnishings, 207; men ■ clothing, 186; merchant , ». commercial auto agencies 3- antomo- Reaidentlal Featnrea: One family bouse* pre- furnishings, 207; men’s clothing, 186; merchant j. r„mnierclal auto, agencies. 3; antomo- Residential Fea^trea; Mostly one and two 
duuUnate. A few tenements. tailors, 257; milliners, 800; opticians, 71; pho- ,ee,,,mries, 15- antomohile tire agencies, family houses. Idsastrons fire In 1868 neees«. 

Retail Shopping SecUon: Several blocks on tographers, 80; plaim (and mlscellaneotm musl- jj; bakers. 10; cigar stores and stands (in’- *=“•<• rebuilding of more than half of city and 
Conimercisl St., Cote du Tasisage St., Begin Are. Instruments), 23; eluding hotels), 15; confectioners (including <Jone slung motlcrn lints. Airerai:c 
•nd St, (ieorge St. taurants hotels), 775; shoes,^ 280. atinds), 25; delicatCKiien, dressmakers, residential house value, S.'i.CiOO. 

Trading Area: East and south about 20 miles, •>" 30: druggists «. dry Ko<^s. 30; department BeUil Shopping Section; Two main retail 

Number of HetaU Outlets for Nationally Ad- ' _ CA. slmi'Klng sections tlie prin.lp.il locste.! around 
Trading Area: East and south about 20 miles. 48 ’ 

Number of HetaU Outlets for Nationally Ad- ' _ 
vertised Products: Paastuger automobile ageu- 
cles: 2; couiiuercial auto, ugeucl.'a, 2; automo- TIT 
bile acceaaorlee, 2: automobile tire agencies, 
3; bakers, 12; cigar stores and stands tiuclud- 
ing hotels), 2; confectioners (inclndlng hotel Population, 103,000. 
stands), 2; dressmakers, 0; druggists, 4; dry City and Suburban Estimate, liiO.oOo. 
goods. 7; elc trical euppiie^ 2; florists. 1; Native Whltei, 80%; Foreign Bom, 10%; In- 
fruits, 2; furniture, 4; fuirier*, 4; gara^ duitrial Worfceri. 28%; French Heading 80%; 
(public), 3; grocers. 21; hardware, 2: Jewelry. ingUih Reading, 10%; FamiUea, 26,000. 
4; meat nu-irkets, 5; men a furniahiugs, 1; - . , ^ . aw*. *** t. a w i. 
men's clotlilug, 2; merehant tailors, 2; milliners, ®i'*‘**> 2; Number 
4; opticians, 3; photographers, 2; pianos (and ®f Pnplli, 42,000. 
mlacellancuus musical iustruments), 1; radio sup- Churchaa: Roman Catholic, 20; Miscellaneous, 

furniture, 5; furriers. 3: garages market pla.-e on Notre Dame and Des Forges 
(public). 6: gwers, 40: hsnlware. 9: Jewelry, .t-.ets. in the center of Town and the aeeond 
8: meat msrketa. 6: men s furnishings, 16; P. R. Station, on St. Maurice and 
™tn.* f*- merchant tailors. 9. champflenr streets, near the imluatries. 
nillllnors, 23; opticians, 4: photographers, 4; 
pianos (and miscellaneous musical instruments). Trading Area: 27 miles north, laclndlng 

plies, 1; restaurants (including hotels!, 8; shoes, 10. 
8(K>rtiiig gomls, 2; stationers, 1; women's ap¬ 

parel, 5. 

uity ana Duanraan <.sviinave. supplies. 5; restaurants (including Grand Mere and Shnwlnlgsn Falls: 26 miles 
KatiTa Whites, 90%; Foral^ Bon, 10%; In* hotels), 15: shoes, 21; sporting goods. 4; west to Maskinoime; 21 miles east to Hte Anne 
istriol Workers, 28%; French Reading 90%; stationers, 6; women's apparel, 24. de la IVrade and south 18 miles. Splendid dally 
DgUsh Reading, 10%; Families, 26,000. trains and bus 84’r\ice in all the above named 
Schools: Public Grade, 63; High, 2; Number - directions. Hourly ferry service from the 

: Pupils, 42,000. TUDPr Qi\7rDQ rkiiirniTr' 
Churches: Roman Catholic, 20; Miscellaneous, THREE RI t ERSf QLJEBEC| Wholesale Houses: Groceries, 4: Meats. 2: 

). A1M Frnits, 10: Hardware. 8; Dry I’^khIs, 8: Mit 
Banka: 9. k-^Aiv. cellaneous lines. Feed and Grain. 10. 

Theatres; 8. Total nnmber of seats, 7,000. 1920 Populsticn. 22,317. Number of Retail Outlets for Nationally Ad- 
Location: On left bank of St. Ijiwrence River City and Suburban Estimate. 100 000 (20 wtised Produota: Paswiiger automobile agen 

a C. P. R. and C. N. R. and Quebec Central miles radius). f*"' ^mTicolnl auto, agencies. 5: automo- 
. R. 180 miles east of Montreal and 300 ««« . w_»_.... t. bile a.iesaorles, 11; automobile tire ageacles. 

Kt.ittonera, 6: women’a apparel, 24. 

THREE RIVERS, QUEBEC, 
CAN. 

1920 Population. 22,317. 

MONTREAL, QUEBEC, CAN. on C. P. R. and C. N. R. and Qnebee Central miles radins). 
^ R. R. 180 miles east of Montreal and 300 HatlTe Whi 

1924 Population, 864,527. miles from Gulf of St. Lawrence. Wnvh. 
K. iJJU miles east or 3Jonireai ana sjuu vatiwA whi*A»« unrf • FAMiwti Bam* • in 1. w \- 

1924 Population, 864,527. mile, from Gulf of St. Lawrence. du?t^rw^S!i2; 3“%^ FatStlS. }*' W■'■'*"nC^o'iers"^:i^u7lng"i^^^^^ 
(Mty and Suburban Eatimate, 879,027. Principal Indnatrlaa: Ship building, boot and Kngllah, 473. atanda). 14; dreaamakers, 11; drugglsta, 8: 
Native Whitea, 81.31%; Foreign Bom, 9.83%; *h<>e manufacture. Iron castings, cntlc'ry, nalN. Schools: Public Grade. 1 English: High, 1 dry gonda, 34: department atores, 4; electrical 

Other Btitish. 8.3%; EngUah Rnading, 64%; cartridges, paper, church oranments, ro^, cl- yi-ppch. 1 Enxltsli; Pnrochlal, 12 French; 1 aiipplies, 1; flnriata. 6; frnita, *1; furniture, 0; 
Famlliei, 112,200. cornets, leather, fnra, mediclnei and classical College. 1 Technical and Paper School, furriers. 2; gsrages (public), 7; grocers. Ki: 

Schools: Number of schools, 261. Number " , .p .. v, »i 1 » * Normsl School. hardware. 16 (and all hyilware stores): 
of Ihiplls 133 874 Resiuential Features: Mostly one and two Chtirchoa: Roman Catholic. 5; Anglican. 1: JcwcIcF- meat msrketa. 22; men a funital; 

11. rhei.ti.n Bctene. 1- oo"***- Mlscellaneoua, 6 privute Romau CatUoIlc chapela. • clothing. 21: merchant tailors, 

CoSStTouaL •S!‘'kpllcipa"r‘;^? neSro^^^^^ . Banks:, SUte, »: Head ofli,.^^ are .n_Montre.. mftiriL^rouVm'^us.^rriir^.me^ 

gars, steel, corsets, leather, fnra, mediclnei and classical College. 1 Technical and Paper School, furriers, 2; garages (public), 7; grocers. 
wine. 

Resiuential Features; Mostly one and two 
family houses. 

Retail Shopping Section: On St. Joseph St. in 

1 Normal School. 16 (and all haniware stores): 
Churches: Roman Catholic. 5; Anglican. 1: 6: meat murkets, 22; men's furulah 

Mlscellaneoua, 6 private Roman Catholic chapels. * clothing, 21; merchant tailors, 
_ . an. a. A F* .a 4B a %« a t * • mllllnera. 12; opticians. 5; photographers. 4; 

s!;tS;. It\nk pianos (and mitu-ellanrous musical iBatruments), 

olic, 98; Miscellaneous, 22. 

Banka: Number of chartered banks and 
branches, 162. 

Trading Area: About 73 miles west and south, 
100 miles to north and east. 

uwi.uuu approiiiiinie. hotels), 17: shoes. 11: si>ortlng goods. 1; 
Theatres: Moving Picturen. 2; Total nnmiter stationers and drug stores. 3; women's appnrel 

of seats. 1.200. 32. 
■m. -t- .. T„i.i__ A. Wholesale Honaea; Groceries, 15; Meats, 16; 
Theatres: Legitimate, 4; Moving Pictures, ronfectloncr. Fiirs 2 

90; Vaudeville, 4; Burles<nie, 2: Mlseellaneona ConfetUontra. 3. Kura, 2. 
(Anditoriuma, etc.), 3. Number of Betail Outlets for Nationally Ad- 
. \ j , Tortiaed Products: Passenger automobile agen- 
Location: LocaM on the des. 16; commercial auto, agencies, 10; auto- 

V. • **-‘*t?” ,1 * >"»'*«• acceasorlca. 14; automobile tire agenciro, 
city of Kingston and the city of 12; bakers. 30: cigar atores and stands (Includ- 
^rved by the Canadian PnciQc By. find the , 33 c„„fe<.„o„ers (Including hotel 
Canadian National By. «nd the convt^lng „,;„rts). 30; deUcateasen, 20; dressmakers, 90; 
point of toe two continental lines. The Cana- ^rugglsro. 26; dry goods. 31; department stores, 
dian Nations Ry. comprises Canadian Norto- „ ^ip^tfical aupplies. 10; florists, 4; fruits, 10. 
era. Grand Trunk Pacifle, National TransCoo- jg. furriers. 25; garages (public), 12; 
tlnenUl and other lines. The Canadian Pacific ^roccra, 234; hardware, 11; Jewelry, 14; meat 
operates extenalve steamship and ocean servlro. 70: men’s furnishings, 30: men’s cloth- 
A num^r of American lines also reach the 28; merchant tailors, lO; milliner*. 16; 
city. Montreal has direct trans-Atlantic service i2; photographers. 11; pianos (and 

Mm 
to all continental parts. mtscellaneons mualcal Instrnmenti), 7; (radio 

Principal Induatrioa; Montreal Is the great- supplies, 14; restaurants (incliiding hotels), 20: 
est manufacturing center In toe Dominion, slioes, ,'16; sporting goo<ls. 10; ststioners, 16: 
Shipbuilding, antumoblles, architectural Iron and women's apparel, 10. 
bronze, electrical apiiaratus, fixtures and Ap¬ 
plies. refrigerating and agricultural machinery, 
structural steel, furniture, printing, flour, ate*m 
engines and tractors, railroad roiling stock, dr> 
goods aupplies, street cars, sboea, stovM and 
furnaces, textiles. 

Manufacturing Establiahmenta, 2,823. Lead¬ 
ing firms. Headquarters of the Canadian Paclflc 
Railway and Canadian National Railway ahopt. 
Dominion Bridge Co., Ltd., Canada Car A Foun¬ 
dry Co., Ltd., Dotige Mfg. Co. of Canada, Ltd., 
The Canadian Consolidated Robber Co., Ltd. 

See announcetnent calumo* 3 and 4 

SHERBROOKE, QUEBEC, 
CAN. 

1920 Population. 25,000. 

City and BnbnrbaB Eatimata, 175,000. 
Hativa Whitaa, 89%; Foreign Born. 1%; In¬ 

dustrial Workeri, 25%; English Beading, 00%; 

riLrj'n:'np=|«ii 
irilDItllCIll .S'LC; mi 

Total value of yearly output of factories eati- ramiliei, 6,000. 
mated at $593,881,752. SchooU: Public Grade, 10; High, 2; Parocbltl, 

Special Information: Montreal’s location Number of Pupils, 2,500. 
makes It the head of ocean navigation and the Cihurches: Baptist, 1; Christian Science, 1; 
key to the interior of the Dominion. It has a Congregational, 1; Episcopal, 3: Hebrew, 1; 
waterfront of 32 miles and a harbor capacity Methodist, 1; Presbyterian, 1; Roman Catholic, 
for 100 ocean steamers. The largest floating 6. 
drydock In the world, he.ad office of the Canada Banka: National, 4. with branches; Canadian 
steamship lines, one of the largest owners of Rank of Commerce, Montreal Royal Bank d’ 
inland vessels In the world. World’s largest Hoclielega. 
grsln conveying system. largest city on Legitimate. 1; Moving Plctnree. 4: 
the American continent. Handling one-third or number of seats abont 3.000. 
nmre of Canada’s total trade. 

... , u ___.1 Location: Sherbrooke is the hub 1 
Residential Featnrea: Montreal baa approxl- ,, known •• tho p. 

Location: Sherbrooke Is the hub of Southern 
wesiuenuai xeaiurw: 7- Quebec, 11 comities, known as the Eastern Town 

mately 125,000 dwelBngs. North of St. Cath- English District of Quebec Province, 
rilne St. and vvest of 1 ark Ave constitutes the p jj _ ^ j, jj 
tatter class shopping and residential •«’<’Mon. q (, ^ northern Terminal 
Outremont, a suburb at the north, contains line 3 ^ 3, p^^,„p,n, highways extend to 
rMidenllal sections. The factory and industrial y g Boundary and to Quebec and Montreal, 
district lies to the southwest containing a large j , 
I>opnIation of the working clasa peo|>le, while Principal Icdnitriea: Iron and af^l. mining 
east of this lies a compact 7.one, one of the machinery, scales. Jewelry, s Iks. silk hose and 
most thickiv populated districts in America, floyes. cotton fabrics, woolen goods rubber 
89.000 people to the square mile, within this heels coffins, pork packing, cigars, brewery, 
•rea are the principal French realdentlal and printing, etc. 
•hopping districts. Mojittfaeturinc BataMiihmenta: 25. Domloloo 

Retail Shopping Sootlon: St. Catherine St. Textile Co., Canadian Connecticut (fetton MlBa. 
ronstltntA the main retail shopping district Jullns Kayser Canadian Ingeraoll Rand to., 
running east and west. In the downtown dis- 9?' 
irict Craig and Notre I>ame Sts., running psral » jSvSS ’ 
'el to St. Catherine, are ahopping districts of ***** ^,^**’*1^'’ 
•ecoiKlary Important. Other streeta cutting * Co., Silver Spring Brewery, Etc. Total value 
«t. Catherine at right angles are Blenry and output of factories estimated at 
St. Denis, alao shopping streets. The theatre $4,000,000. 
district ta on St. Catherine, while one or two Special Information: Four Important Indus- 
Mock. to the north and aotith are the principal tries thrive in Sonthern Quebec, manufacturing, 
hotels. $20,000,000 annual output; lumbering. $12,000.- 

Under the lee of zv f-;rm f * p 
lejnous 

The only newspaper in Quebec City surviving continuous publication 
under the same ownership. 

Quebec is a two language city. It is not nearly represented in its 
trading possibilities by one section any more than another. 

You must use the language of buyers to secure the best returns from 
an advertising investment. 

Quite regardless of mother tongue, English is employed fairly 
generally. 
The Daily Ttlegratk it published as a 
metroi>oIitan newspaper. It contains all 
the latest and best features and sub¬ 
scribes to all the best news lervioes. 
Above all, it wields a powerful voice 
editorially. 

Complete d.ita of trading possibilities 
fumi«he<l on request. 

Adequate c(-operation to a<lveriisers. 

l.eads its Knglish competitor in national, 
local and classibed advertising. 

United StatM Repreaewtatfves, 

FRANK R. NORTHRUP 
350 Madiaan Avenue, New York Qty 

and E. J. POWERS, 18 So. Lai Salle Street, Chicago, 
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SASKATCHEWAN 

MOOSE JAW, SASK., CAN. 
1920 Popolstion, 19,285. 
0it7 and Suburban Eitimate, 25,000. 

HatlTo Wbitai, 85%; Foreirn Born, 5%; In- 

dnitrial Workan, 6%; EnyHah Baadlny, 90%; 
Familial, 9,000. 

Bchooli: Public Orade, 11; Hlgb, 2; Parochial, 
8; Number of PupIU, 7,500 

Churchai: Baptlit, 2; Chrlitian Bcleuce, 1; 
Epiicopal, 8; Hebrew, 1; llethodiit, 4; Presby¬ 
terian, 5; Roman Catholic, 2; Miscellaneous, 5. 

Banks; National, 9. 

Theatres: Legitimate, 1; Morlng Pictures, 4; 
VaudeTlIIc, 1; Miscellaneous (Auditorinms, etc.), 

dustrial Workers’, 25%; ^ngUsh Beading, 97%; Number of seats, 5,400. 
Families, 4,000. Location; Center of Saskatchewan, served by 

BchooU; Public Orade, 12; Hlgb, 2; Number main lines of C. P. E and C. N. B. Ten lines 
of P^lla. 6,600. . • a • - railway radiating from the city. 

Principal Industries: Oil refineries, wood 
EpSS’l; He&. s! iJ^Vh^Ut,^8P^^nting. ^Center of 8-* w 

Christian Science, 1; 

terian,-3; Roman Catholic. 1; Miscellaneous. 8. '""**** wrlcultural dls- 

Banks: National, 10. Manufacturing Estabiishments: 30. Imperial 
Theatres: Legitimate. 2; Moving Pictures, 3: oil. Ltd., Cushing Bros., Western Mfg. Co. 

Vaudeville, 2: Miscellaneous (Auditoriums, etc.), i 
8: Total number of seaU, 11,000. ^ TstarnumbTr o^ -- Capital city o, sas- 

uuiuuc, „ katchewan with government headquarters. 
Location; Main line of C. P. E., 4OT miles Jjirge business and wholesale distribution over 

west of Winnipeg, 420 miles east of Calgary, territory. 
100 miles north of International boundary, also • 
Canada National Railways. 

Residential Features: One family residences 
predominate. Some apartment houses. No 

Prlneipal Industries: 0. P. B. shops and tenements. Residential section has 1,500 homes 
roundhouse, Robertson Mills, Ltd., 8aik. averaging $10,000 In value. 

‘^''**'*“* Creamery, Western s^taU Shopping Section: Extends from Albert 
t/reamcnes. , street to Broad street, on 8 thoroughfares, with 

Manufacturing Establishments: 15. Annual several outlying shopping areas, approximately 
output $10,000,000. 

Special Information; Developing rapidly as a 
transportation and wholesale distributing center «ast. and 20 miles west. 

Trading Area: Extendi 60 miles north, south. 

Residential Features: I-argely one family Wholesale Houses: Oroceries, 5: Meats, 3; 
houses, apartment block with from 2 to 0 rooms Fruits, 6: Hardware, 2; Miscellaneous lines, 60 
Increasing. Private homes predominate. 

Retail Shopping Section; Six blocks north on 
Farm Implements. 30. 

Number of Retail Outlets for Nationally Ad- 
Main street, 2 blocks west on River street, 2 vertised Products: Passenger automobile agen- 
blocks west on High street, 1 block east on commercial auto, agencies, 3; automo- 
Blver street, 1 block east on High street. bile accessories, 2; automobile tire agencies, 5: 

Trading Area: 10 miles north, south and linkers, 10; cigar stores and stands (including 
west, 6 miles east. 

Wholesale Houses: Oroceries, 4; Meats, 3; 
Fruits, 4; Hardware, 2; Dry Goods, 2; Mis¬ 
cellaneous lines, 25. 

botels), 20: confectioners (including hotel 
stands), 13: delicatessen, 2; druggists, 27; dry 
goods, 9; department stores, 4; electrical sup¬ 
plies, 6; fiorists, 3: furniture, 7; furriers, 3; 
garages (public), 20; grocers, 76; hardware, 11; 

Number of Retail Outlets for Nationally Ad- jewelry, 9; meat markets, 30; men's furnishings, 
?«rti»6d Product!: Pa»genger automobile agen- clotlilng, 10; merchant tailor*, 3; 
ciea, 10; commercial auto, agencies, 6; automo- miHitier*. 5; opticians, 6; photographers, 7; 
bile acoessorie*, 12; automobile tire agencies, pianos (and miscellaneous musical instrumental, 
20; bakers, 8; cigar stores and stands (includ- 4. radio supplies. 6: restaurants (including 
Ing hotels), 15: ccmfectloner* (including hotel hotels), 26: shoes, 10: sporting goods. 3; 
stands), 20; dressmakers, f»; druggists, 0; dry stationers, 5; women** apparel, 7. 
goods. 8; department stores 2: Electrical sup¬ 
plies, 6; florists, 2; fruits, 15: furniture, 5; 
furriers, 5; garages .(public), 10; grocers, 60; 
hardware. 6: Jewelry. 6: meat markets, 25; 
men's furnishings, 12: men's clothing, 20; 
merchant tailors, 12; rollliuers, 6; opticians, 5; 

SASKATOON, SASK., CAN. 
men's furnishings, 12: men's clothing, 2U: jgjo Population, 25,730. 
merchant tailors, 12: rollliuers, 6; opticians, 5; virhi... mmr . o«.. 
photographer*. 4; pianos (and mls.-ellaneous 
musical lustriimentHi, 4; radio supplies, 6; E”**"** Beading, 9o%. FamUios. musical iiiBiriiiiieiii-i, „ rmn 
restaurants (including hotels). 20; shoes, 10; 
sporting goods, 0; stationers, 8; women's ap- Schools: Public Grade, 13: High, 2; Uni- 
narel 10 evrsity, 1; Normal School, 1; Number of Pupils, 

’ _ 8,000. 

as snr'rs'V' Churches: Baptist, 1; Christian Science, 1: 
a l\lluv.l!i ALftSCiKl, Hebrew, 1: Blethodlst, 4: Preabyteriau, 5; 

^ » y A M Roman Catbollc, 2: Miscellaneous, 18. 
dASiv., C-AIn. Theatres; Moving Pictures. 3: Bllscellaneous 

B 1 .1 .rri Q Aoai (Auditoriums, etc.), 1; Total number of seats, 
1920 Population, 7,554 (Present 8,086). 10 885 

Families, 2.000. Location: On South Saskatchewan River and 
Schools; Public Grade. 7; High, 1; Parochial, c. 1*. U., C. N. B. and G. T. P. Rys. 480 mile* 

8- Numlier of Pupils, 2,000. west of Winnipeg, 370 miles southeast of 
Churches: Baptist. 1: Episcopal. 2; Hebrew, ^‘nionton, 470 miles northeast of Calgary 

« %g at It a t»- I .a t . Ceiitrul geogfupliicu 1 |M>8ition makes It imiK>rtutit 
l: . Presbyterian, 1: Roman m-ctlo.. for 48 OOt) aminre mile, of 

PRINCE ALBERT, 
SASK., CAN. 

1920 Population, 7,554 (Present 8,086). 

Families, 2.000. 

Schools; Public Grade, 7; High, 1; Parochial 

8; Numlier of Pupils, 2,000. 

Catholic, 1; Miscellaneous, 1. 

Banks: National, 6. 

distributing section for 48,000 square miles of 
famous wlieat country. 

Principal Industries: Milling, brick, foundries. 
Theatres: Moving Pictures, 1; Miscellaneous brewery, woial-working plants, metal sliingles. 

(Auditoriums, etc.), 2. machine shops, cariiet weaving. 
Location; On north Saskatchewan River, way shops employing 1.500 men. Wholesale dis- 

Division point on Canadian National Railway, tributlng liouses of International Harvester Co.. 
Principal Industries; Agriculture, cattle and •• Threshing Machine Co.. Advance 

hog raising. lumbering. ranching, fishing, 
Government stock ^ Packing H”"'* C®-' Cockshutt Plow Co 
plant and two creameries. Manufacturing Establishments: Quaker Oats 

o n.T'on. Co., Jolin East Foundry. Cusliing Bros., wood- 
Manufacturing EstabUshments: P. Bevens Bf„,.hlncrv M..ni.f«,.tn«.r. f.t,i A . . 1 i> n...,..,. 'a-..,:..... .a.i working. Machinery Manufacturers, Ltd., A 

packing plant and P. livens creamery and Thraihino M».i.in» rJ. wi.h...! 
Prince Albert Creamery, Ltd. 

Special Informafon: Prince Albert has a 

Stanley Jones Tlireshing Machine Co., Richard¬ 
son Rond Machinery Co. 

Dominion Land Office, and Is the logical center ,, f 
for northern Saskatchewan. Government grain elevator with 3.500 busliel 

Residential Features; Mostly detached houses capacity, experimental farm. Judicial center 
belonging to resident*. There are only two of the province and its Dominion Lands and 
row* of liouses in tlie city, and not more than Land Titles office control a large district. 
a dosen apartment blocks. Residential Jfeatures: Mostly one family 

Retail Shopping Section: Ten blocks adjoining houses, private homes predominating. Fully 
Central avenue and Rover street. sixty per cent of homes In Saskatoon are owned 

Trading Area; Prince Albert is the market by occupants. Values average from $4,500 to 
and distributing center of northern Saskatche- $5..'>00 in ordinary residential districts. 
wan. It is especially the outfitting center for Retail Shopping Section: Occupies an area 
traders and trappers going into the north of one and a half miles in length by one mile 
country, which is only settled for about 25 to wiqp, and across the river, residential district 
30 miles north. known as Nutana, Is Broadway about 10 blocks 

Wholesale Houses: Groceries, 2; Meats, 1; and Victoria avenue 10 blocks. There are 

Number of Retail Outlets for Nationally Ad- ®“* 

numerous community stores scattered through- 

vertised Products: Passenger automobile agen- Trading Area; 35 to ,50 miles. 
ciea, 2; commercial auto, agencies, 5: automo- business from further distances by reason of 
bile accessories, 6: automobile tire agencies, 0; the excellent automobile roads. 
bakers. 3; cigar stores and stand* (Including Wholesale Houses: Groceries. 6; Meats, 8: 
liotels), 13: confectioners (including hotel Fruits, 6: Hardware, 2; Dry Goods, 7; Miscel- 
stands), 7: delicatessen, 1; dressmakers, 6; 
druggists, 4; dry goods, 8; department stores, B; 

Inneous lines. Shoes, 2; Bakers, 1. 

Number of Retail Outlets for Nationally Ad- electrical supplies, 2; florists, 1; fruits, 8; T ' 
furniture, 8; furriers. 1; garages (public), 4; "“‘®“®*’“« *«'“■ 
grocers. 23: hardware. 8: Jewelry. 2; meat J ™ I aiJ ’ ""‘®'"®'»»« 

1.1*4«..a o. agcncie*. 25; bakers, 4; cigar stores and markets, 7; men s furnl*htngs._ 2; mens cloth- ar.. 
ing, 10; merchant tailors. '2: ’ milliners. 8: ‘‘“.I ,,®®"*®®‘>.®“*™ 
oDtlplafiR a* nhotoeranhers 2* nianoa land Stands) 85; delicatessen, b; opticians, a, pnotograpnera, z, piano* tana dreimmiikem. 25! dnuFfriata ift- Hrw f»wui. io. 
miscellaneous musicSl instr’uments), 2: radio 
supplies, 3: restaurants (Including hotels). 22: ’ a = 
shws 1- snortina aoods 4- itstioners 2- n®”»*«' *■ furniture, 5; furriers, 2; garages snoes, 1, sporting goous, a, stationers, 4, #nnhHcl. arni-ert, T.a- in- women's apparel 1 -vawouer., ,p„biic), 18: grocers. 75; hardware. 10: Jewelry, 
women s apparel, l. markets, 30; men's furnishings, 8; 

■ men's clothing. 2,5; merchant tailors, 18; 
RFniNA PAN milliners, 8; opticians. 6; photographers, 14; 
*'“''***^^* o/^iSgV., pianos (and miscellaneous musical Instruments), 

1920 FopnUtlon. 84,432. (Including 
.a* Aj AUAe- a .a a. - hotels), 55; shoes, 12; sporting goods, 5; 
KatiTS Whits*, 60%; Forslgn Born. 40%; la* stationers. 4; womens' apparel, 15. 

REGINA, SASK., CAN. 
1920 Fopulatlon, 34,432. 

A Fast Growing Newspaper 

Daily Herald 
Biloxi-Gulfport, MUs. 

In a Fast Growing 
Community 

The Mississippi Gulf Coast is a 

place in which your business should 

grow, and a newspaper that can help 

it is 

TheSIDaily Herald 

Biloxi-GuIfport, Miss. 

A. B.C., 4628 Net flat rate. 35c an inch- 

EDITOR & PUBLISHER 
INTERNATIONAL YEAR BOOK 

Can be found on every 

newspaper publishers’ desk 

throughout the entire year 

That is why Equipment 
Manufacturers and Syndi¬ 
cates use Striking Adver¬ 
tisements, 

The Year Book is the Market Place 

for equipment and features 

I 
1 
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Daily Newspaper Markets' of the United States and Canada, 
According to States and Provinces—Also Index to Advertisements 

ALABAMA COLORADO 

PAGE CITY PACE 

4 Aspen . 21 
4 Boulder . 21 
4 Canon City . 21 
4 Daily Record Adv. 21 
4 Colorado Springs . 21 
4 Denver . 25 
3 Durango . 25 
3 Fort Cdlins . 25 
5 Fort Morgan . 2i 
5 Grand Junction . 25 
3 Greeley . 25 
3 Tribune-Republican Adv. 25 
5 La Junta .   25 

Lamar . 25 
Pueblo . 25 
Sterling . 25 

\ CONNECTICUT 

Ansonia . 25 
Bridgeport . 2‘ 

Post-Telegram Adv. 25 
£ Star Adv. 2. 
6 Times Adv. 2- 
6 Bristol . 2' 
6 Danbury . 2 
6 Hartford . 3 
u Courant Adv. 2 
6 Manchester . 2 
6 Meriden . 2 
7 Record Adv. 2 

Icurnal Adv. 2 
Middletown . 2 

Press Adv. 2 
, Naugatuck . 2 

• • ■ £ New Britain . 2 
• • • 1 Herald Adv. 2 
• • • i Newr Haven . 2 
■ • ■ £ New London . 2 
• • • £ Norwalk . 2 
••• » Norwich . 2 
''' ^ Stamfi rd . 2 
• • ■ „ Advocate Adv. 2 
• ■ • * South Norwalk . 2 
••• ^ Torriiigton . 2 
• ■ • a Waterhurv . 3 
• • ■ a Republican Adv. i 
• • • ? Willimanlic . 2 
• ■ ■ g NVinst^ . 2 

; I DELAWARE 

. 9 Wilmington . 5 

I DISTRICT OF COLUMBIA 

Washington . 5 

FLORIDA 
,... 10 Clearwater . 
.... 10 Daytona . 
• • - • 10 Deland . 
.... 10 Gainesville . 
,... 10 J.ncksntivilie . 
• ••• 10 Florida Times-Union Adv. 
.... 10 Key West . 
.... 10 l akeland . 
.H Miami . 
•-•- 1* News Adv. 1! 
.... 11 Orlando . 
.... 11 Palatka . 
.... 11 Pens-acola . 
..-. 11 .S.-nford . 
.... 11 St. Augustine . 
• 12 St. Petersburg . 
.... 12 T.atlahassee . 
.... 12 Tampa . 
.... 12 West Palm Beach. 
.... 12 Fort Myers . 

- 12 GEORGIA 
,, Albany . 

•••• Americus . 
I'I Athens . 

"" Atlanta .. 
■■■■ t'institution Adv. 
•••■ Journal Adv. 

Cilumbus . 
■••• .. 
•••• J’ Dublin . 

• • • • M.SCOT. 
‘ ' I e Moultrie . 

•••• I; Tifton . 
•••• jj Waycross . 

Is Hawaii 
.... 16 Honolulu . 
_ 16 
.... 16 

. Boise . 

• • • • T ewiston . 
• • • • ;, Moscow .. 
. Nami^a ... 
. }f PiK-atello .. 
. Is Twin Falls 
. }| Wallace .. 

^ ILLINOIS 

20 Alton . 
. 30 Aurora . 
. 20 Beacon News Adv. 
. 20 Belleville . 
. 20 Belvidere . 
. 21 Republican Adv. 
. 21 BJoomingtnn . 
. 21 PantagraiA Adv. 

PAGE CITY 
,.. 40 Plymouth . 
,.. 40 Port'ard . 
... 40 Ptinccion . 
... 41 Renssalaer . 
... 41 Richmi nd . 
... 41 Rochester . 
... 42 Rushvitle . 
... 43 Shelhyville .. 
... 4S South Bend . 
... 46 Sullivan .. 
... 46 Terre Haute .. 
... 46 Tipton .. 
... 47 Union City . 
... 47 Valparaiso . 
... 47 Vincennes ..... 
... 47 Commercial Ailv. 
... 47 Wabash . 
... 47 Warsaw . 
... 47 Washington . 

..: ll IOWA 
■ “ la . 
• • • ’S Atlantic . 
• • • ^ Boone . 
• • • 7” Burlington . 
••• if Cedar Falls . 
■ ■' ss Record Adv. 
• • • 29 Cedar Rapids . 
••• Centerville . 
••• Charles City . 
••• Clinton . 
• • • Cnuticil Bluffs . 
• • • ” Davenport . 

' ” la .. 
••• 99 Register and Tribune-News .-Xdv. 
•• • 99 Dubuque . 
■ • • 99 Times-Journal Adv. 
••• *2 F.iirfield . 
■ ■ ■ en Hodge . 
... 50 Fort Madisin . 

' ■ ■ ■ lo* * . 
••• 5® Kekuk . 
• • • ' j Marshalltown . 
'■* 'I Mason City . 

'••• "} Newton . 

■••• II Oskaloosa . 

- 52 Perry ..... 
,... sj Sioux City .. 
• • • • ■' Vinton . 
.... 5. Waterloo . 
• • • • VVashington . 
- 54 Webster City .. 

54 KANSAS 
54 Abilene . 

■ ■ ■ ■ 54 Arkansas City . 
■' ■ ■ 54 Atchison . 

44 Augusta . 
;;;; 55 Bek it. 

55 Burlington . 
45 Chanute . 

• 44 Cheiryvale . 
Coffeyville . 
Concorilia . 
Council t'ircve . 

.... 53 Dt dge City . 

... . 35 Fldorado . 

.... 35 Fmporia . 

.... 56 Ft. Srott . 

.... 56 Fredonia . 
__ 56 Galena . 
.... 56 Great Bend . 
.... 56 Hutchinson . 
.... 56 Tndeiieiidencc. 
.... 56 Tfla . 
.... 56 1 unction City .. . 
.... 56 Kansas City . 
.... 57 Lawrence . 
.... 57 I.eavenwrrth ... 
.... 57 Lyons ... 
.... 57 Manhattan . 
.... 57 McPherson . 
.... 57 Nccdesl.a . 
.... 57 Daily Fun Adv . 
.... 57 Newton . 
,.... 57 Norton . 
,.... 58 Ottawa . 
.... 58 Parsons. 
.... 58 k’ilt'hurg . 
. 58 Pratt . 
,.... 58 Daily Tribune Adv. 
.... 58 Salina . 
. 59 Topeka . 
. 59 Wellington . 
. 59 Wichita . 
. 59 Winfield . 

CITY 
Albany-Decatur 
Anniston . 
Birmingham .. 
Florence . 
Gadsden . 
Huntsville .... 
Mobile . 
Montgomery .. 
Opelika . 
Selma .. 
Sheffield . 
Troy .. 
Tuscaloosa ... 

ALASKA 
Anchorage 
Seward .. 

ARIZONA 
Bisbee . 
Douglas . 
Miami and Globe. 
Nogales . 
Phoenix . 
Prescott . 
Tombstone . 
Tucson . 
S'nma . 

ARKANSAS 
Arkadelphia ... 
Batrsville . 
Camden . 
Conway . 
El I >orado . 
Eureka Springs 
Fayetteville .... 
Fort Smith .... 
Harrison . 
Helena . 
Hope . 
Hot Springs .. 
Jonesboro . 
I.ittle Rock ..., 
Malvern . 
Mena . 
Newport . 
Paragould . 
Rogers ....... 
Siloam Springs 

CALIFORNIA 
Anaheim . 
Bakersfield . 
Berkeley . 
Brawley .. 
Calexico ..'. 
Chico .. 
Coalinga . 
Coltcn . 
Corning .. 
Dinnlia . 
El Centro . 
Escondido . 
Eureka . 
Fresno . 
Fullftton . 
Grasp Valley . 
Gridlcy . 
Hanford . 
Healdsimrg . 
Hollywood . 
Inglewoi.d . 
Long Beach . 
Los Angeles . . 
Martiner . 
Marysville—Yuba City ... 
Modesto . 
Monrovia . 
Mrnterey . 

Peninsula Herald Adv. 
Oakland . 
Ontario . 
Orange . 
Oxnard . 
Palo Alto . 
Pa.«adena . 
Petaluma . 
Porterville . 
Redlands . 
Red. ndo Beach . 
Redwood City . 
Richmond . 
Riverside . 
Sacramento. 
San Itornardino . 
San Diego .. 
San Francisco . 

Examiner Adv. 
Chronicle Adv.. 

San Jose .. 
San Luis Ohispo.. 
Santa Ana . 
Santa Barbara. 
Santa Cruz .. 
^nta Maria .. 
Santa Monica . 
Santa Rosa . 
South San I'tancisco. 
Stockton . 
Taft . 
Venice . 
Watsonville . 
Whittier . 
Woodland . 

INDIANA 
Alexandria .... 
Andersen . 
Attica . 
Auburn . 
Bedford . 
Bicknell . 
Bloomington . 
Bluffton . 
Brazil . 
Clinton . 
Columbia City . 
Columbus . 

Evening Republican Adv, 
Connrrsville . 
C raw fordsville . 
Decatur . 
Dunki'k . 
Edinburg ... 
Elkhart . 
Flwcid . 
F.vansville . 
Fort Wayne . 
Frankfort . 
Franklin . 
(lary . 
Goshen . 
Greencastle . 
Greenfield . 
Greenrhiirg . 
Hammond . 
Hertford City . 
Huntinctm . 
Indianai<olis . 

News Adv.. 
Times .Adv. 

Jeffersonville . 
Kendallville .. 
Kokomo . 
I.afayette .. 
Lebanon . 
Linton . 
Logansport . 
Madison . 
Marion . 
Martinsville . 
Michigan City . 
Monticello . 
Mt. Vernon . 
Miincie . 
New Albany . 
Newcastle . 
Nohlesville . 
Peru . 

KENTUCKY 
IDAHO Ashland ... 

Bowling Gree 
Covinrton . 
Danville ... 
F'ankfort . 
F'llton .... 
Hendersen . 
Ilopkinsville 
I.exington . 
Lrutsville . 
M.adisonville 
Mayfield ... 
Mavsville .. 
Middleshoro 
Owensboro 
Paducah .. 
Richmond . 
Winchester 

{Continutd on pogt 260) 
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LOUISIANA CITY 
Tort Huron .... 
.Saginaw . 

S2 Sault Ste. Marie. 
82 St. Jose|>fa . 
82 Three Rivers .. 
82 Traverse City ... 
82 Ypsilanti ... 
82 
82 ] 
82 ^ 
83 Albert Lea . 

Austin^. 
Bemidji .... 
Crookston ... 
Duluth . 

83 Fairmont ... 
83 Frrutis F'alls 
83 nibbing .. 
83 International Falls 
83 Little F^ls . 
8^ Mankato . 
8< F'ree Press .\dv 

Minneapolis . 
Mm.ihead . 
Red Wing . 

QA Rochester . 
St. Cloud . 
St. Paul . 

Dispatch Adv. . 
gg Virginia . 
Sg Winona . 

PAGE CITY 

.. 106 Manchester . 

.. 106 Union-Leader Adv. 

.. 106 Nashua . 

.. 107 Telegraph Adv. 

.. 107 Portsmouth . 

.. i?7 NEW JERSEY 
Asbury Park . 
Atlantic City . 

... 107 . 
107 i>nd(^on . 
108 Burlington . 
io8 . 

... 108 I--l>”'>«'h .. 

... 108 „ Journal Adv. 
IQg llsckcnsock ... 

108 .. 
108 Jersey City . 
109 Jersey Journal Adv. 
too I-ong Branch . 

•• Millville . 
109 Morristown . 
109 Brunswick .s. 
109 Newark . 
109 Kvening News Adv. 

! .! 110 3’®s'3ic . 
jjQ P.ater^on . 
j j j Press Guardian Adv. 
tin Perth Amboy . 
< in Plainfield . 

••• ” Trenton . 
Union . 

Hudson Dispatch Adv. 
]]Q Vineland . 

“I NEW MEXICO 
- 112 Ivist Ijis Vegas . 
.... 112 Roswell . 
- 112 Santa Fe . 
.... 112 
.... 112 
.... 113 ... 

113 Alliany . 
Knickerbocker Press Adv.. 

Amsterdam . 
Recorder Adv. 

jjj Auburn .. 
Ill .Advertiser-Journal Adv. 

.'!!! 113 (lallstun Spa . 
'.!!! 113 B.itavia . 

113 Beacon . 
Ill Binghamton . 
Ill Press Adv. 

;;;; jJJ Buffalo .. 
JJ4 F.vening Times Adv. 

Express Adv. 
Ill Canandaigua . 

iJJ Cohoes . 
Ill Coming . 
Ill Cortland . 
lit P.insville . 
lie Dunkirk . 

;;;; jJI Elmira . 
115 Star-Gazette Adv. 
1J5 Flushing . 
116 Freeport . 
iig Crf^neva . 

;;;; ,,g Gten« f.iiu . 
] _ j]g Ciloveesville tnd Johnstown. 

jjg Republican Adv.. 
116 Herkimer .. 
lie llorneli .. 
116 Iludson . 

... 116 . 
I]g Joum.nl .Adv.. 
no j»m««ovTi .. 
Its Tournsi AdY.. 
jjg Vo%t Adv.. 

.118 King-ton .,. 

...! 118 Liltlc Falls . 
117 Je" t^bport . 

' iig I.mg Island City. 
' 121 Malone . 

Ijg Mfch.'nic-.ville . 

118 . 
120 Middlitown . 
120 Herald Adv. 

Mount Vernon . 
Daily Argns Adv. 

New R'Chellr . 
. 120 Standard-Star .Adv. 
. 120 Newburgh . 
. 120 New York . 
. 120 Woild -Adv. 
. 120 Times Adv.... 
. 120 Telegram and Evening Mail Adv. 
. 122 The Sun Adv. 
. 122 Daily News . 
. 122 Niagara Falls . 
. 122 Gazette Adv. 

Norwich . 
N)-ack . 
Ogdensbnrg . 

.}2; Clean . 

. Oticcnta . 
•••;• Ossining. 

. Peekskill . 

. J‘3 piatttburg . 

. *“3 Chester . 

. *23 i,^ Adv. 

. }•" Port Jervis . 

. *23 Rcchrster . 
Democrat-Chronicle Adv. 

Rome .'... 
]24 Salamanca . 
J24 Saratoga Springs . 
124 Saugerties . 

Schenectady. 
^ Union Adv. 

Syracuse .. 
. 124 Herald Adv. 
. 124 Tarrytowm .. 
. 124 Tonawands and North Tonoiwanda... 
. 125 Troy . 
. 125 Utica .. 
.125 Observer-Dispatch Adv. 
. 125 Press Adv.. 

PAGE CITY 
.. 125 Watertown . 
.. 126 Wehsville . 
.. 126 White Plains ... 
.. 126 Repoitcr Adv 
.. 126 Yonkers . 

CITY 
Alexandria . 
Baton Rouge 
Crowley .... 
I.afayette ... 
Lake Charles 
Monroe . 
New Orleans 
Rusten . 
Shreveport .. 

NORTH CAROLINA 
MINNESOTA Asheville . 

Burlington . 
Cbarl.rtte . 

News Adv. 
Concord . 
Dutham . 
Edenton .. 
Elizabeth City . 
Fayetteville . 
Ciastonia .. 
Goldsboro . 
Greensboro. 

News Adv... 
Rn:ord Adv. 

G'eenville . 
Henderson . 
Hickory . 

Record .\dv. 
High Point . 
Kini^ton .. .. 

News .Adv. 
I.eaksville . 
New Bern . 
Raleigh . 

Times Adv. 
News and Observer Adv 

Rocky Mount . 
Salisbury . 
Scotland Neck. 
Statesville . 
Tarloro . 
Washington . 
Wilmington . 
Wilson . 
Winston-Salem . 

MAINE 
Augufta . 
Bangor . 
Bath . 
Biddeford . 
I ewiston-Aubiirn 
Portland . 

Express Adv. 
Waferville . 

MARYLAND 
Annapolis ... 
Baltimore ... 

Sun Adv, 
Camliridge .. 
Cumberland . 
F'rederick ... 
Hagerstown . 

MASSACHUSETTS MISSISSIPPI 
Biloxi and Gultport. 

Gulfport Herald 
Clarksdale . 
Circenville .. 
Greenwood . 
Hattiesburg . 
Jacks-'n . 
l.aurrl . 
Meridian . 
West Point . 

Ameshury . 
Attleboro . 

Sun Adv. 
Ayer . 
Beverly . 
Boston . 

Advertiser Adv, 
Globe Adv. 
Transcript Adv. 

Brockton . 
Chelsea .. 
Clinton . 
Fall River . 
Fitchburg . 

Sentinel Adv. , 
Framingham . 
Gardner . 
Gloucester . 
Greenfield . 
Haverhill . 

Gazette Adv. .. 
Holyoke . 
Hudson . 
Lawrence . 

Eagle Adv. 
Leominster . 
Lowell . 

Telegram Adv. 
Lynn . 

Item Adv. 
Malden . 
Marlfyiro . 
Mclrcsc . 
Milford . 
New Bedford . 
Newburypi rt . 
North Adams . 
Northampton . 
Pittsfield . 

Eagle Adv. ... 
Quincy . 
Salem . 

News Adv. .. 
Sotrthbridge . 
Springfield . 
Stone ham . 
Tauntin . 

Gazette Adv. . 
Wakefield . 
Waltham . 
Westfield . 
Woburn . 
Worcester . 

NEW YORK 

NORTH DAKOTA w MISSOURI 
90 
90 Aurora . 
92 B.onville . 
92 Brookfield .. 
92 Butler . 
92 Cameron . 
92 Cape Girardeau . 
93 Carrollton . 
93 Carthage . 
93 Chillicnthe . 
93 Clirton ..'. 
93 Columbia .. 
94 Excelsior Springs . 
94 Fulton . 
94 Hannit?! . 
94 Indeimdence . 
94 Jefferson City . 
95 Joplin . 
95 Globe and Newa-Ileraid Adv.... 
95 Kansas City . 
95 Kirksville . 
95 Lamar . 
96 I>exinp<.-n . 
96 I^tiisiana . 
96 Macon . 
96 Marshall . 
96 Maryville . 
96 Mexico . 
96 Mobetly . 
97 Monett . 
97 Neosho . 
97 Nevada . 
97 Poplar Bluff . . 
98 St. Charles . 
98 St. Joseph . 
98 St f.ouis . 
98 Globe-Democrat Adv. 
98 Post-Dispatch Adv. 
98 Star Adv. 
98 Sedalia . 
99 Springfield . 

T renton . 
Webb City . 

g MONTANA 
99 Anaconda . 
99 Billings. 
99 Bezeman . 

101 Butte . 
99 r,re.at Falls . 

101 liclena . 
101 I.ewistown . 
102 Livinpst'n . 
102 Miles City . 
100 Missoula . 

101 NEBRASKA 
102 
102 Columbus . 
102 Fremont . 
J03 Hastings . 
103 Kearney . 
]03 Lincoln ... 
103 Nebraska City 
103 Norfolk . 
103 Omaha . 
103 Plattsmruth ... 
igj Scott’s Bluff .. 
104 tVymore . 
104 
104 

Carson City .. 
Goldfield . 

lot . 
\°ol NEV 
105 Claremont .... 
105 Eagle Adv, 
105 Concord ... 
106 Patriot Adv.. 
106 Dover .. 
106 Keene . 
106 Evening Sentinel Adv 

Bismarck ... 
Devils Lake 
Fargo .. 
Grand Forks 
Jamestown . 
Mandan ... 
Minot . 

OHIO 
Akr< n . 

Pitts Adv. 
Times Adv. 

Allirrxe . 
Review Adv.. 

Ath’and . 
Ashtabula . 
Athenz-Nelfonville . 
Brilefi.ntaine . 
Bellevue . 
Bowling Green . 
Buryrus . 
Cambridge . 
Cant'-n . 

Newt Adv. 
Cclina . 
Chillicothe . 
Cincinnati . 

Post Adv. 
Cleveland . 

News Adv. 
Plain Dealer Adv. 
Press Adv. 
Times Adv. 

Culiiinliui . 
Citizens Adv. 
Dispatch Adv. 

Conneaut . 
Coshocten . 
Dayton . 

News Adv. 
Defiance . 
Delaware . 
Dclpbos . 
Dover .. 
East Liverpml . 
East Palestine . 
Elyria . 

Ch rcniclc-Trlegrapli 
Findlav . 
Foatoria _. 

Review Adv. 
Fremont . 
Galion . 
Gellipolis . 
Geneva .. 
Hamilton .. 
Ironton . 
I ancaiter . 
Lima . 
Lorain . 

Journal Adv. 
Mansfield . 
M.srietta . 
Marion . 
Martin* Ferry. 
Marysville Ferry . 
Mas'illon . 
Middletown . 
Newark . 
New Philadelphia .... 
Niles . 
Norwalk . 
Painesvillc . 
Piqua . 
Portsmouth . 
Salem .. 
Sandusky . 
Shelby . 
Sidney . 
Springfield . 

News Adv. 
Steubenville . 

MICHIGAN 
Adrian . 
Albion . 
Alpena .; ... 
Ann Arbor . 
Battle Creek . 
Enquirer-News Adv. 
Bay City . 
Big Rapids . 
ChelKiygaii . 
Cold water . 
Detroit . 

Free Press Adv. 
Dowagiac .. 
Escanaba . 
Flint . 
Grand Rapids . 
Greenville . 
Hancock . 
Hillsdale . 
Holland . 
Houghton ... 
Ionia . 
Iron Mountain . 
Iron wood . 
Jackson . 
Kalamazoo . 
I.ansing . 

State Journal .\dv.., 
Ludington .. 
Manistee .. 

News Advocate Adv. 
Marquette .. 
Marshall .. 
Menominee . 
Monroe . 
Mt. Oemens . 
Muskegon . 
Niles . 
Owosso . 
Petoskey . 
Pontiac . 

NEVADA 

iCoutinuei am ptg* 3623 
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HITCH YOUR DO POINT 
TO YOUR VIEW POINT 

Thinking men say to themselves “/V is here.** Some, to be very safe and conserva¬ 
tive, assume a placid and wiseacre air, carefully choose their words and tell the other fel¬ 
low that “business conditions are very promising.” THAT’S VIEW POINT. 

Others say little but get busy, earnestly, effectively busy with factories and plants, 
set in motion well-developed plans, and stir advertising and selling forces to the activity 
and speed for which thev have been longing. THAT’S DO POINT HITCHED TO 
VIEW POINT., 

View Point alone will no longer make a ripple, but Do Point will move mountains. 

Old Man Opportunity is 
Pounding on Many Doors 

Newspaper advertising now, more than ever, demonstrates its immediate availabil¬ 
ity, its instant adaptability, and its speedy responsiveness. You may talk to every nook 
and corner of this broad land tomorrow if you like, or you may select your spots and sec¬ 
tions, a score, a hundred, a thousand cities and towns, as you desire, or as manufacturing 
and transportation conditions advise. 

We are the National Advertising Representatives of Twenty Progressive News¬ 
papers in that many fine cities of the United States. 

Our several offices are the offices of each of those publications, where complete files 
and data of all kinds concerning both field and publication are in readiness for anyone 
interested. Our traveling representatives are thoroughly familiar with the publications 
and the fields in which they circulate. 

We are at all times prepared—in conjunction with their respective service depart¬ 
ments—to provide valuable and useful merchandise surveys and information reports 
that will assist the manufacturer of any commodity, either in opening up the territory, or 
in extending trade already under way. 

THE JOHN BUDD COMPANY 
National Advertising Representatives of Newspapers 

9 East 37Ui Street Union Trust Bldg. Chemical Bldg, Healey Bldg. 
NEW YORK CHICAGO ST. LOUIS ATLANTA 

Chancery Bldg. 
SAN FRANCISCO 

Title Insurance Bldg. 
LOS ANGELES 

Seeurities Bldg. 
SEATTLE 
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OHIO (Continoeil) 

cmr 
St. Maryi . 
Tiffin . 
TcleriP . 

Ncwa-Ret Adv. 
Tororto ... 
Troy . 
Uri^r fUndufky . 
Urbara . 
Van Wert . 
Wapakoiieta . 
Waricn .. 
Wdshinytrn Court House. 
Wilminyton . 
Wooster . 
Xeni.-! . 
Voungstnnn . 

P(>st Adv. 
/Canesvillc . 

OKLAHOMA 
Ada . 

News Adv. 
Alva . 

Review-Courier Adv. 
Ardmore . 
Bartle-ville . 

Examiner Adv. 
IO.-ickve|l . 
Bristrw . 
ChieVa^ba . 
Orunirigbt . 
Duncan . 
Durant . 

Itemocrat Adv. 
El Reno . 
Eni.l .. 
Frederick . 
Guthrie . 

Leader Adv. 
(lenryetta . 
Hugo . 
Lawtin . 
McAlester . 

News Adv. 
Miami . . 
Muskogee . 
Nowata . 
Oklahoma City . 
Okmuleee . 
Pawbuska . 

Capital Adv. 
Perry . 
Ponca^ City . 

News Adv. 
Sarulpa . 
Shawnee . 

News Adv. 
Stillwater . 
Tulsa . 

OREGON 
Albany . 
Ashland . 
Astoria . 
Raker ... 
Corvallis . 
Eugene . 
Grants Pass . 
Klamath Fa’Is . 
La Grande . 
Ilashfield . 
Medfr.rd .. 
Oregon City . 
Pendleton . 
Portland . 
Roseliiirg . 
Salem . 
The Dalles . 

PENNSYLVANIA 
.Allentown .. 

Call Adv. 
Chionicic and News Adv. 

Altorna . 
Mirror Adv. 

Ashland . 
Bangor . 
Beaver Falls . 
Berwick . 
Bethlehem . 

Globe Adv. 
BIcnmsbnrg ..... 
Braddock . 
B:adfr.rd .. 
Brownsville . 
Butler . 
Canonsburg . 
Carlmndalc . 
Carlisle . 
Chambersburg . 
Chester .. 
Clearticid . 
Coatesville . 
Columbia _. 
Ccnriellsville . 
Corry . 
Doylestown . 
Dubois . 
East Stroudsburg . 
Easton . 

Free Press Adv. 
Ellwrod City . 
Erie . 
Farrell . 
Franklin . 
Gettysburg . 
Greenshurg . 
Greenville . 
Hanover . 
Harrisburg . 

Telegraph Adv. 
Hazclton . 

Pbin Siwaker Adv. 
Standard-Sentinel Adv. 

Hcmertead . 
Hur-tingten . Jeanette . 
obustown . 

PACE CITY- 
.. 197 Sbamckin . 
.. 197 Dispatch Adv. 
.. 198 Sharr n . 
.. 198 Herald A.lv. 
.. 198 News-Tflepraph .Adv, 
.. 198 Siienande ih . 
.. 198 S rnudsl iirg . 
.. 198 .Sunb-iry . 
.. 198 Item \dv. 
.. 198 Susquebana . 
.. 193 Tamarjua . 
.. 199 Tarentum . 
.. isiv Titusville . 
.• 199 Tyrone . 
.. I9'i Uniontown . 
.. 199 Warren . 
.. 199 Wasliin loi’ . 
.. 1*^ Waynctlo 1. 
.. 200 Rtcord Herald Adv., 
.. 200 West Che- ter . 
.. 200 Wilket-Carre . 
.. 200 Williamspr)-! .. 
.. 203 York . 
.. 201 

; PHILIPPINE ISLANDS 

.. 203 Manila . 

.. 202 

;; 202 RHODE ISLAND 

.. 201 Arctic . 

.. 204 Newport . 

.. 207 Pawticket . 

.. 204 Times Adv. 

.. 206 Pritvidence . 

.. 206 Tribune Adv. 

.. 206 Journal and Bulletin. 

PACE CITY 
.. 206 Westerly ... 
.. 206 Woonsocket 
.. 206 Call Adv 
.. 208 
.. 208 
.. 208 

•• ^ Charleston , 
■ ■ Columbia .. 
•• Greenville . 
■ ■ Greenwf «mI . 
•• Rock Hill . 
■ ■ loo Spartanburg 

2M Sumter .... 

.. 209 

.. 209 

.. 210 

.. 210 

.. 189 

.. 210 

.. 210 

.. 210 

.. 210 

PACE 

.. 211 

.. 213 

.. 213 

_ . niuanning ,. 
* Lancaater ... 
.. 180 Lansferd _ 
.. 180 I.atrobe .... 
.. 180 I>ehanrn ... 
.. 175 l.ehiebton .. 
.. 180 l.ewisf(,wa .. 
.. 180 lock Haven 
.. 180 M;ihonr>y City 
.. 180 Maiich ChunI 
.. 180 -McKcesporl . 
.. 181 Meadville ... 
.. 181 Middletown . 
.. 181 Miltm . 
.. 181 Monessen ... 
.. 181 Mcnongaheia 
.. 181 Mt. Carmel . 
.. 182 New Keiisingl 
.. 175 Norristown . 

SOUTH CAROLINA 

SOUTH DAKOTA 
Aberdeen .. 
Deadwood . 
Lead . 
Mitchell ... 
Pierre .... 
Rapid City 
Sio'ix Falls 
Yankton ... 

Chattanooga 
Newi A-lv, 

Clarksville .... 
Cleveland . 
Coluinl-ia . 
Greeneville ... 
Jackson .. 
Johnson City . 

iCoHtinutd OH page 26J 

Advertisers Attention! 
IN 1923 advertisers invested over six hundred 

millions of dollars in white space alone in the 
dailies of the United States. 

Many additional millions of dollars were spent 
for the electros, stereos, and mats used in con¬ 
junction with this advertising. 

National advertisers are naturally concerned 
with the proper reproduction of their advertise¬ 
ments. But to send electrotypes to a newspaper 
is to needlessly spend about two-thirds of the 
money involved. 

Practically every daily newspaper in the U. S. 
having a circulation of 3,000 copies and over is 
printed from stereotypes. A properly made 
stereo will serve the advertiser’s purpose as well 
as any electrotype and will save him two-thirds 
of his money. 

Since practically every newspaper plant in the 
U. S. is equipped to cast its own plates, in a good 
many cases all that is necessary is to send out the 
advertising in the form of mats. This means 
a saving of additional thousands of dollars other¬ 
wise spent for metal and postage. 

There is no good reason why your present 
electrotyper or stereotyper cannot supply you 
with American-made Certified Dry Mats. It will 
pay you to insist upon having stereos cast from 
Certifieds or to send out your ads in the form of 
molded Certified Dry Mats. 

Why not ask your electrotyper or stereotyper 
to furnish you with samples of your work done 
with Certifieds? . i-1 

Ten good reasons 

for using our cold process 
dry mats: 

Certified Dry Mats 

1. Are not affected by 
climatic changes. 

2. Do not sour or mold. 

3. Do not deteriorate be¬ 
fore or after molding. 

4. Cannot blister. 

5. Do not buckle or 
•wrinkle. 

6. Are molded with a 
minimum wear on the 
form. 

7. May be rolled for 
mailing after mold¬ 
ing. 

8. Reproduce half-tones 
in all their details. 

9. Permit of last minute 
changes in the least 
possible time. 

10. Are inexpensive. 

Certified Dry Mat Corporation 
340 Madison Avenue, New York, N. Y. 

Made in America to Insure Quality and Service' 
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TENNESSEE (Continued) 

CITY PACE 
Knuxville . 217 

SrntincI AdT.  217 
Memphis . 218 

romimrcial Appcal Adv. 219 
UorTietoinj 218 
NtshvllW . 218 

Banner Adv. 218 

TEXAS 
Abilene . 220 
Amarillo . 220 
Atbcns . 220 
Aanin . 220 
Dumont . 220 

Knterprise Adv. 221 
Bonbam . 220 
BnnbsiD . 220 
Bmansville . 220 
Brawn wood . 222 
Bryan . 223 
Osco . 222 
Cletnime . 222 
Corpus Cliristi . 222 
(Vsicana . 223 
Coero . 223 
Dallas . 223 
Denison . 223 
Denton . 223 
El Paso .223 
EoniM . 224 
Fort Worth . 224 

Star-Teleitram Adv. 225 
(•sinesville . 236 
Galveston . 234 

Newrs Adv. 224 
Got tales . 226 
Hillslairo . 226 
Hrutton .726 

Chniniclc Adv. 227 
Lampasas . 226 
Laredo . 226 
Ulhin . 227 
Marshall . 227 
Ueaia . 227 
McAllen . 227 
McKinney . 228 
Naccpdiehes . 228 
NavaMiia . 228 
Oranpe . 228 
Palestine . 228 
Paris. 228 

News Adv...228 
Port Arthur . 228 
Banner . 229 
San Anceln . 229 
San Antonio . 229 

Ea press Adv. 229 
Sherman . 230 
Sulphur Springs . 230 
Sneetwrater . 230 
Terrell . 230 
Texarkana . 230 
Tyler .230 
waco .   230 
Waxahachie . 231 
Wichita Falls . . 231 
Yoaknm . 231 

UTAH 
I^ojan Chy . 231 
Ogden . 231 
Salt Lake City . 231 

VERMONT 
CITY PAGE 

Uarre . 232 
Times Adv. 232 

Bennington . 232 
Banner Adv. 23s 

Brattlel cro. 233 
Reformer Adv. 233 

Burlington . 232 
Free Preis Xdv. 232 

Montpelier . 232 
Rutland . 232 

Herald Adv.232 
St. A Ilians . 233 
St. Tohn<bury . 233 

Caledonian-Reciiid Adv. 233 

VIRGINIA 
Alexandria . 233 
CKftrti Forge . 2.t3 
Covington . 233 
Danville . 233 
Frrdrrickshurg . 233 
Harriaonburg . 233 
Hot Springs . 235 
I.ynchhurg . 235 
Norfolk . 235 

I edgrr-I)is(mtcb Adv. 234 
Virginian-Pilot .235 

Newport News . 236 
Nrrti n . 236 
Petersburg . 236 

Progress-Index Adv. 234 
Portsmonth . 236 
Richmond . . 236 

Times-Dispatch Adv. 234 
Roanoke . 236 
Staunton ...237 

News-Leader Adv. 237 
Siiffrlk . 237 
Winchester . 237 

WASHINGTON 
Aberdeen . 237 
Bellingham . 237 
Centralis . 237 
Rllenshurg . 233 
F.veretl . 238 
Horuiam .. 238 
Kelso . 238 
Lxingview . 2.18 
Mount Vcmon . 233 
Olympia . 238 
Port Angeles . 239 
Seattle . 2.19 
Spokane . 239 
Tacoma . 240 

News-Tribune Adv. 239 
V'ancouvet .240 
Walla Walla . 240 
Wenatchee . 240 
Yakima . 240 

WEST VIRGINIA 
Bluefield .. 241 
Chariest! n . 241 

Gazette Adv.241 
Clarksburg . 241 
Elkins . 242 
Fairmont . 242 
Grafton . 242 
Huntington . 242 
Keyser . 242 

CITY- PACE 
Martinsburg . 242 
Morg.sntown . 242 
Par'etrshurg . 242 

News Adv.^.242 
Point Pleasant .J..243 
S'ster'ville . 243 
Wellsburg . 243 
Wheeling . 24] 
Williamson .   243 

WISCONSIN 
.4ntigo . 244 
AppiMon . 244 
Ashl.-nd . 244 
Barabdit . 244 
Braver Dam . 244 
Fend Du I..ac. 244 
tireen Bay . 244 
Janesville . 245 
Kenosha . 243 
Madison .  243 
Manitowoc . 245 
Marine’te .. 243 
Marshfield . 245 
Merrill . 246 
Milwaukee . 246 
Monroe .. 246 
Oshkosh . 246 
Portace . 246 
Racine . 246 
Rhinel.ander . 247 
She'mygan ... . 247 
Stevens Poiiu . 247 
Stoughton . 247 
Superior . 247 
V'atertown . 247 
Waukesha . 247 
Wrusau . 248 

WYOMING 
Casper . 248 
I'heyenne . 248 
Laramie . 248 
.Sheridan . 248 

ALBERTA 
Calgary . 249 
Edmonton . 249 
Lethbriilge . 249 
Medicine Hat . 249 

BRITISH COLUMBIA 
Nariairao . 249 
Nelson . 349 
New Westminster . 249 
Prince Rupert . 250 
Vancouver .   230 
Vic.oria . 230 

MANITOBA 
Brar.don . 250 
Pc.-tajte Ijt Prairie. 230 
Winnipeg. 251 

NEW BRUNSWICK 
CITY PAGE 

Fredericton . 231 
Moncton . 231 
St. John . 251 

NOVA SCOTIA 
Amherst . 251 
Ciace Bay . . 251 

tiarette Adv. 251 
Halifax . 252 
New Glasgow . 252 
Sydney . 252 
Truro . 252 

ONTARIO 
Rrlleville .?. 252 
Brantford . 252 
Brockville . 252 
Chatham .. 252 
Fort Witlizra ... 252 
Galt . 253 
Gueli-h . 253 
Hamilton . 253 
Kingston . 353 
Kitchener . 253 
I ondrn . 254 
Niagara Falla . 254 
Ottawa . 254 
Owen Sound .. 254 
Ivterhoroi'gh ... 254 
Port Arthur .. . 254 
Preston . 255 
St. Catharines ... 255 
St. Thomas . 255 
Sarnia . 255 
Snult Ste. Mario- . 253 
Stratford . 253 
Torrnto . 256 

• Waterloo . . 256 
Windsor . 236 
Woodstock . 256 

PRINCE EDWARD ISLAND 
Charlottetown . 256 

QUEBEC 
Levis . 2fi 
Montreal .237 
Qi-ehcc . 257 

Telegraph Adv. 257 
Sherhrooike . 257 
Three Rivers . 257 

SASKATCHEWAN 
Moose Jew . 258 
Prince Alhi-rl .. 258 
Regina . 258 
Saskatoon . 238 

MISCELLANEOUS ADVTS. 
E. Katz Special Agency. 2 

S. C. Theis Co.258 

The John Build Co.261 

Certified Dry Mata.263 

An Issue That Will Last an Entire Year 

The EDITOR & PUBUSHER 

INTERNATIONAL YEAR BOOK NUMBER 
1925 Edition to be published Jan. 31 

will be seen on Space Buyers’ Desks in constant use 
throughout the year. Progressive Newspaper Publishers 
never miss this opportunity to set forth the advantages 
of their newspapers as productive advertising media. 

RESERVE SPACE NOW 
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