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March Advertising in Chicago 
, The* dominance of The Daily News in the six-day field is strikingly revealed in 

the following statement of advertising for the month of March, 1919. 

The Daily News, 11,861 lines. 
Next highest score, 9,968 lines. 

The Daily News, 13.>,.'j25 lines. 
Next highest score, 12.'>,570 lines. 

Books 
The Dai 
Next hif 

Clothing 
The Daily N< 
Next highest ! 

Department Stores 
The Daily News, 323,41'4 lines. 
Next highest score, 232,387 lines. 

Edueational 
The Daily News. 
Next highest sco 

Furniture 
The Daily New 
Next highest sc 

Groceries 
The Daily New 
Next highest sC' 

Hotels and Restaurants - 
The Daily News, 6,047 lines. 
Next highest score, 4,949 lines. 

Musical Instruments - 
The Daily News, 26,8.1i9 lines. 
Next highest score, 19,403 lines. 

The Daily News, 3,672 lines. 
Next highest score, 4,092 lines. 

The Daily News, 37,020 lines. 
Next highest score, 28,136 lines. 

The Daily News, 41,731 lines. 
Next highest score, 23,087 lines. 

FIRST! 
6 (lays against 7 

FIRST! 
6 <la>$ against 6 

FIRST! 
6 tlavs against 7 

FIRST! 
6 <lav3 against 6 

FIRST! 
6 (lavs against 6 

FIRST! 
6 (lays against 6 

FIRST! 
6 (lays against 7 

FIRST! 
6 (lays against 6 

IN NEARLY EVERY IMPORTANT CLASSIFICATION 

THE DAILY NEWS 
FIRST in Chicago 

(Figures furnished by The Advertising Record Company, an independent audit service subscribed to by all Chicago newspapers) 



Editor & Publisher for April 10, 1919 



Editor & Publisher for April 10, 1919 3 

For Over 63 Years 
/ 

SIW Bttlbiln 
{Every Evening Except Sunday) 

has been the leading and 
most influential newspaper in 

SAN FRANCISCO 

Independent in politics, aggressive in its policy of championing 
the cause of the people, THE BULLETIN has the confidence 
and esteem of its readers such as no other San Francisco news¬ 
paper has ever had. 

This confidence in THE BULLETIN 
is reflected in its advertising columns. 

It carries more retail store advertising than any other 
evening newspaper — approximately two and a half 
times more than the first morning (six days) and four 
times more than the second morning pape:* (six days). 

Six days in the Week San Francisco has always regarded 
THE BULLETIN as the FIRST advertising medium. 

NEW YORK OFFICE CHICAGO OFFICE DETROIT OFFICE ST. LOUIS OFFICE 
45 West 34th St. 1302 Tribune Bldg. 403 Ford Bld^. 1008 Fullerton Bldg. 

H. D. LA COSTE, Eastern Representative GUY S. OSBORN, Western Representative 

Member A. B. C. 
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Philadelphia 
*is the Third Largest Market 
in the United States for 

Furniture and Household Goods 
Edward James Callell, Chief Slatistieian of the City of Philadelphia, 

reports the number of dwellings within the city limits to be as follows: 

2 story brick dwellings. 250,000 

3 story brick dwellings.«. 135,000 

4 story or more dwellings. 7,000 

Total dwellings . 392,000 

The average Philadelphia dwelling is of brick construction, has a 

comfortable porch and neat grass plot in front, and a modest garden or 

open yard in the rear. Most of the two story houses contain from six to 

nine rooms and bath, the three story houses average nine to twelve rooms, 

one or two baths, and many of all sizes have a laundry in the basement. 
The great mass of these dwellings are oeeupied by one family only, and most of 

these families live along the ideal Ameriean plan—home rooking, home comforts, home 
pleasures, in fact the Philadelphia wife and mother is an all round housekeeper and home-maker. 

Vi hat proportion of this concentrated demand for furniture, household goods and sup¬ 
plies will go into the stores of Philadelphia and ask for your product or brand ? 

Dominate Philadelphia 
Create maximum impression at one cost by concentrating in the newspaper that 

goes daily into,nearly every Philadelphia home— 

The Bulletin 
Net Paid Average A A Q 0^0 Copies 

for March TT jTCJ* hay 

The Kiilietin is the only Pliiladelphia newspaper which prints its circulation figures regularly every day. 

No prize, premium, coupon or other artificial circulation stimulation methods have ever been used by The Bulletin 



EDITOR&PUBLISHER 
Issued every Thursday—forms closing at two P. M. on the Wednesday preceding the date of 
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AYER GOLDEN JUBILEE A MEMORABLE EVENT 
IN HISTORY OF AMERICAN ADVERTISING 

Men of Distinction in Public Life and Business Affairs Join in Honoring Achievements 

of F. Wayland Ayer and His Associates—Great Banquet Featured by Scintillating 

Oratory, Good Fellowship and Presentation of Beautiful Gold Cup 

The House of Ayer, Four Hundred Strong, and Guests, at Great Banquet at Believue-Stratford in Philadelphia in Coiiiinemoration of Fiftieth Anniversary of Firm. 

(from our own correspondent) 

Phii.ai>ei.i'hiA, April 4, 1919. 

HE fiftieth anniversary celehration 
of N. \V. .'\yer & Son, held here 

tonight, was a dazzling event in 
the history of .American advertising. 
With the founder of the lirm presiding 
as master of toasts, with his 400 asso¬ 
ciates and employees, 400 clients and 
publishers and 250 women guests sur¬ 
rounding him, the banquet was indeed a 
picturesque and mighty tribute to the 
accomplishments of the famous .Ameri¬ 
can business house. 

The banquet guests seemed imbued 
with the desire to outvie one another 
in their praise of the house and its 
founder. Young and old, powerful and 
humble—all were gathered under the 
rooftree of felicitation and celebration. 

There was one outstanding feature of 
the great event that appealed to more 
than one of the seasoned, stern busi¬ 
ness men who participated. 

It was the glorification, the worship, 
the prayers to the spirit of ^ outh! 

Youth Lifted Aloft 

Youth, the energizer, the vitalizer, the 
symbol of ambition and promise, was 
raised aloft, not by a chance remark of 

a speaker, but by everyone who partici- 
patei^ 

The founder, in an address that well 
could be adopted as a creed, said the 
hope of the business was Youth—and 
he proved it in convincing words. Youth 
founded the house; A'outh must sustain 
and expand it. Another speaker, in an 
inspiring address, pointed to the mate¬ 
rial assistance given by the House of 
Ayer to the struggling youth of .Amer¬ 
ica who had slim hope of atlequate tui¬ 
tion. 

One of the founder's associates in no 
uncertain terms emphasized the fact that 
< Illy those of the coming generations 
can “carry on,” while another executive 
of the firm candidly called the business 
“yi'ung” iti more than one character¬ 
istic. “We must so live and so work 
that we may keep young,” he said. 

That the firm is a true adherent to 
the jirinciple of “teaching young blood” 
was more than evident in glancing over 
the employees. I^ds and lassies from 
fonrteen years to twenty years were 
numerous. They are the future execu¬ 
tives of N. W. .Ayer & Son. 

It is a long time since the ballroom 
of the Believue-Stratford had a more 
distinguished gathering. The presidents 

of half a dozen huge cor(>orations were 
there, rubbing elbows, as it were, with 
N’outh, for the com])any included also 
many of the lesser executives of great 
firms. 

'fhe publishing field was represented 
in all its departments. There were the 
newspaper owners, editors, advertising 
and btisiness managers. The magazine 
realm was represented by dozens of 
Iironiinent figures, as were other classes 
of publications. 

■Mr. Ayqr'was the recipient of a won¬ 
derful gold loving cup, the token of 
regard from the publishers of .America, 
and not less pleasing to him was a 
gorgeous volume containing the names 
of all the members of the Ayer organiza¬ 
tion. On the front cover was a gold 
reproduction of the firm's seal. 

Mr. Ayer Compliments Old Employes 

.\lr. Ayer's principal adilress was 
listened to with rapt attention. He 
launched into a strong tribute to for¬ 
mer members of his organization who 
have established their own businesses 
without attempting to tear down the 
.Ayer house. 

He recalled so many instances of 
executives of a firm hanging out their 

owti shingle and using that action as a 
signal to rap their old employers. 

“Ill the fifty years we have been in 
business no man has built up his own 
liusiness by tearing ours down,” he said. 
“One of the factors in our success has 
been the loyalty of those men who left 
our house to enter business under their 
own names. I want them to know we 
appreciate their honesty.” 

Continuing, Mr. .Ayer recalled recol¬ 
lections of things as they were in the 
late sixties and in the seventies. He 
traced the development and movements 
of the concern from its founding until 
the present and gave other historical 
information, all of which appeared in 
these pages two weeks ago. 

“N. W. Ayer & Son have always been 
a co-|)artnership,” he said. “Recogniz¬ 
ing that only through service can ad¬ 
vertising be made to pay the advertiser, 
we have been insistent that the business 
should not be owned by others than the 
men really responsible for the service 
in one or another department. The ad¬ 
vent of younger men has been thus as¬ 
sured. 

“\Ve are looking to Messrs. Ery and 
Armistead (lately admitted to the firm) 
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as the me:i to whom the responsibility 
for service shall increasingly be com¬ 
mitted. The general and growing rec¬ 
ognition of their peculiar fitness for this 
responsibility is very gratifying. Room 
remains for others as fitness becomes 
manifest and when mutual interest can 
thereby be permanently promoted.” 

Continuing, he said: 

“To anyone who has been an intelli¬ 
gent observer, strong contrasts are clear¬ 
ly visible in the field of advertising. In 
those days the public was at times fairly 
swept away by some startling appeal to 
credulity, at other times perhaps uncon¬ 
sciously swayed by advertising, but to¬ 
day the public accepts advertising at its 
face value, and cotisciously acts upon its 
suggestions. 

“In the early days, the advertiser fur¬ 
nished his own copy. Later, copy-writ¬ 
ing became a feature of advertising serv¬ 
ice, but all that was at first expected of 
a copy-writer was that he should give 
satisfactory expression to the ideas of 
the advertiser. Nowadays, the prepara¬ 
tion of copy is based on definite knowl¬ 
edge of different situations, and the 
copy-writer must understand selling and 
merchandising. 

“In the early days and for many years 
no one thought of advertising except 
to promote the interest of the merchant 
or manufacturer. In these later years 
there has, however, come what seems 
almost marvelous recognition of adver¬ 
tising as a social force. 

“VVe have learned that advertising can 
do much more and bigger things than 
merely to sell goods. Today advertis¬ 
ing educates people regarding political 
situations, industrial crises, social de¬ 
velopment. Can you conceive a more 
remarkable demonstration than has been 
the war use of advertising to sell Lib¬ 
erty Loans, to create favorable opinion 
toward America, to develop our own 
morale, to undermine the morale of our 
tnemies? 

“These more recent uses of advertis- 
ng clearly point the way toward the 
ields of its greater future usefulness 
in the extension of good-will advertis¬ 
ing for private commercial business, as 
well as for the more efficient service 
of the community at large and the coun¬ 
try as a whole.” 

Reception Preceding Banquet 

Enlivened by Appearance of 

Young Girls in Ad Costumes 

In the words of a big national ad¬ 
vertiser, the arrangements for the ban¬ 
quet and celebration were as superb as 
the famous Ayer service. As the guests 
left the cloak rooms they wended their 
way down the great marble stairway 
into the foyer of the ballroom, where 
a reception was conducted. 

The five partners in the business stood 
in “reception formation” and greeted 
each guest. First was Mr. Fry, then 
Mr. Bradford, Mr. Ayer, Mr. Wood 
and Mr. Armistead. They stood before 
a wonderful bank of Azaleas, ferns and 
palms that lent a beautiful touch to the 
picture. 

I'litting around the foyer were little 
figures attired in representations of 
some of the various nationally adver¬ 
tised articles which the firm handles. A 
pretty young Miss wore a dress skirted 
with a tire made by the United States 
Rubber Company; a dusky lad, all be¬ 
spangled, visualized Color Page; an¬ 
other sweet young Miss wore an even¬ 
ing gown made of copies of the Chicago 
Daily News; another wore regalia an¬ 
nouncing her as the representative of 
the Jordan Motor Car Company; a 
youth was secreted behind a huge car¬ 
ton of Prince Albert tobacco; another 
represented Domino Sugar. A political 

GOLD CLP PRESENTED TO N. W. AYER & SON 
BY LEADING AMERICAN PUBLISHERS 

THK Cove* or This Cvr Peaks iiir. In sckii-tion: “Jn Kecocnition or the Splendid 
Service Rendered the Cause or Advert n=ino 1!y N. W. .\yer & Son or 1’iiiladei.phia, 
THE Publishers or the United States Present This Token or Their Appreciation 

AND Regard on This Their (iolden Anniversary and Fecilitate Them on the Eppectiveness 
or Their Slogan. 'Keeping Everiasiincly At It.’” On the Body or the Cup Are Engraved 
THE Names or the Pubi.ic.ations Participating in This Expression op Friendship. 

“So here we have this fine portrait 
of Mr. Ayer, painted in 1919, showing 
him as he looked in 1909, and as he will 
look, (jod willing, in 1929. 

“This portrait brings us a personal 
message—to so live and so work that 
we may keep yottng. 

“It also has a business message. We 
are engaged iti a young business, young 
in its own history, young in that it 
furnishes vitality and growth to other 
kinds of business. So it is of the ut¬ 
most importance to keep building. And 
the great message and inspiration which 
the man behind the portrait would give 
tts now anil long hereafter is this— 
‘However tall and broad our struetttre 
grows, let us always lie layinft more 
foutidations. Let us keep this business 
young.’ ” 

Beside the portrait was another ob¬ 
ject that appeared to be on the eve of 
an unveiling. Mr. Wood stepped for¬ 
ward and he, too, satisfied the anxiety 
of the gitest itt unveiling a handsome 
bronze tablet. 

In Memory of Henry N. McKinney 

After receiving a remarkable ovation,. 
Mr. Wood said; 

“I'rom time to time as our firm has 
Iiassed an important milestone in its 
business life we have invited our friends 
to share the occasion with us. This, 
which celebrates our Fiftieth Anni¬ 
versary, is the largest of these gather¬ 
ings. It is also the only one that has 
lacked the gracious presence of Henry 
.\. McKinney, our beloved associate 
and friend. 

“Mr. McKinney pas.sed into the other 
life a year ago. To me has been given 
the honor to unveil here a bronze tablet 
which is to be pul in our place of busi¬ 
ness as a reminder of the man and his 
accomplishments. The inscription reads : 

This tablet commemorates the 
life and work of 

touch was lent by the arrival of two 
miniature “elephants,” with “G. O. P.” 
prominently displayed. They were pres¬ 
ent in honor of Mr. Taft. 

Immediately after the first course, the 
lights in the ballroom gradually were 
dimmed and a flood of while appeared 
on a screen suspended in front of the 
stage. A slide appeared, showing re¬ 
productions of photographs of Nathan 
W. .\yer and F. Wayland Ayer made in 
ISS.S. Then followed one of F. Way- 
land Ayer made in 1869, the year of the 
founding of the business. 

.■\ series following under the title, 
“.Advertising In Its .Swaddling Clothes.” 
.Among the pictures shown were display 
ads. of Indian Pills, Felix Gouraud’s 
Oriental Cream and Magical Beautifier, 
and Rogers Bros., 1847, from an 1850 
issue of the Saturday Evening Post. 
The comparisons of the succeeding re¬ 
productions, with the advertising efforts 
of 69 years ago, were amazing. 

The next slide showed a reproduction 
of one of the famous Rogers Bros., 
1847, pages, as used in colors in the 
monthlies. The guests were' delighted 
then to observe the identical reproduc¬ 
tion in a tableau behind the footlights. 
Living characters portrayed the young 
matron entertaining her guests at tea, 
with the hostess’ figure standing out 
conspicuous against the light. 

Tintex advertising was similarly vis¬ 
ualized in a tableau, with three women 
characters admiring a piece of material 
that had gone through the Tintex proc¬ 
ess. Blue Button Overalls, Welch’s 
grapejuice. Prince Albert tobacco and 
the American Telephone and Telegraph 
Company also were represented by liv¬ 
ing figures in the tableau. 

At the conclusion of the dinner, Mr. 
Bradford appeared on the stage. Be¬ 
hind him was something that evidently 

was about to be unveiled, but no one 
seemed to know just what it was. Mr. 
Bradford did not keep his audience long 
in suspense. 

Mr. Ayer on Canvas 

On have seen upon the screen Mr. 
.\yer as a boy, also as a young man 
about the time he first had the vision of 
a respected and successful advertising 
business. Now, for the piece-de-resist¬ 
ance after fifty years of ‘keeping ever¬ 
lastingly at it.’'” 

He swept away the curtain and re¬ 
vealed a magnificent portrait painting 
of Mr. Ayer. 

“Members of our organization,” said 
Mr. Bradford, “it gives us great pleas¬ 
ure, speaking for the firm, to present 
this portrait of Mr. Ayer to you. Is it 
wide of the mark to ask you to accept 
it as a heritage? You who know so 
well the principles upon which Mr. Ayer 
founded this business, and which have 
been the underlying principles of its 
conduct for the past 50 years, I ask 
that you ‘carry on.’ 

“When those of another generation 
come in to fill up the ranks, and, look¬ 
ing on this portrait, shall ask ‘Who is 
that good-looking gentleman?’ tell them 
of his spirit, his will and his purpose 
for this business so that they, too, will 
carry on.’ The portrait is yours.” 

Rounds of applause swept the room 
as all the guests arose. 

Rhey T. Snodgrass, manager of the 
New York office of N. W. Ayer & Son, 
stepped forward to accept the portrait 
in behalf of the organization. He said, 
in part; 

“Self-preservation is the first law. 
If the Head of the House has observed 
all of the laws as well as he has kept 
this one, he may fairly he called a law- 
abiding citizen. 

HENRY NELSON McKINNEY 
For forty-two years he ex¬ 
pressed in and through this or¬ 
ganization the highest ideals of 
commercial honor. 
His constructive genius and 
tireless energy made inestimable 
contribution to adequate recog¬ 
nition of the power of adver¬ 
tising. 
An affectionate tribute by his 
associates in the house of N. 
W. Ayer & Son. 

“Any words of mine concerning Mr 
McKinney would seem superfluous in 
the presence of so many who knew him, 
worked with him and enjoyed the charm 
of his friendship. 

Origin of the Famous Slogan 

“1 like to think of Mr. McKinney as 
a developer of advertising. 1 do not 
know where or when advertising had 
its beginning and I certainly cannot 
foresee its end. What interests us is 
its development. Mr. McKinney be¬ 
lieved in advertising with all his heart, 
and he kept everlastingly at the effort 
to make others believe in it. As 1 re¬ 
call the great successes he achieved, and 
also see the successes which many others 
have achieved by following the trails 
which he blazed, I like to think of 
Henry N. McKinney as the greatest 
developer of advertising. 

Accepting the tablet in behalf of the 
organization, J. M. Malhes, director of 
the sales department, said, in part: 

“Mr. McKinney believed in team 
work. A good illustration was the de¬ 
velopment of the House motto. Mr 
.Ayer at the close of a long hard day 
wrote on his blotter: ‘Keeping ever¬ 
lastingly at it.’ 

(Continued on page 34.) 
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EDITORIAL 

FIRST PARUAMENT OF MAN IS BEING HELD 
UNDER CLOAK OF UN DEMOCRATIC SECRECY 

WE are not gettiiif^ the news of the Peace Conference. And in that fact js 
found a grave menace to the development <jf free institutions in the 
world. 

The American correspondents—with llerhert 1!. Swope, .\rthur H. Krock 
and John E. Nevin as their spokesmen—fought hanl against the projtosal to limit 
the news of the conference to the daily communiques. They drew to their side 
in the fight the newspaper men of Great Hritain aiul Italy. Their Freitch coti- 
treres did not join in their demand for the recognition of the press of the world 
itt the sessions of the cotiference. ( on- 
cessions were made to the correspond¬ 
ents—hut reservations of a vital char¬ 
acter were also made. 

The result; H’c arr not gc//ing the 
tii-ti-s of the Peaee Conference. This 
preliminary PARI-1.\MEXT OF M.-\N 
is not heing reported! 

We are getting .some news, of course 
—guesses, inferences, stirmises, gossip, 
exi)ressions of opinion, interpretations 
of the facts that are disclosed. lUit we 
are not getting the sort of news to which 
free peoples are entitled. W^e are not 
achieving an enlightened l>uhlic opinion 
on the great issues on which the world’s 
life will depend for long years. 

W hen President Wilson tittered his 
dictum, “Open covenants, openly arrived 
at, ’ the American people—and the free 
peoples of the earth—thrilled to the 
slogan. They felt that he had diagnosed 
the illness of the ages and had pointed 
to the remedy. Xo more secret diplo¬ 
macy! That, obviously, would mean the 
rule of democracy. The prospect fed a 
languishing hope that out of the fiery 
ftirnace of the awful disaster would 
emerge a purified and regenerated politi¬ 
cal system—a basis on which might be 
reared in safety an enduring Federation 
of the World. 

The people who are always called 
ttpon to fight wars were to at last be 
consulted as to whether or not there 
should he any wars to fight. Xo more 
human pawns—no more flesh and blood marionettes, fiperated at will by hidden 
manipulators. The processes of secret diplomacy were to be known henceforth no 
more. Excellent! Hravo! \'iva Wilson, prophet of the new order, evangel, world 
leader! 

How prospers the dream? How fares the prophet and crusader? 
The answer is: We are not arriving at covenants openly. 
Why? Gur President went to the Conference pledged to that principle—his 

own principle, stated in inspirational form. It met with immediate rejection— 
there was jiroposed a complete, drastic censorshi]). The world was not to be 
•informed of what fate held in .store for it until the decrees had been duly 
formulated and approved by the small grotip of men fitting in counsel together. 

It remained for the newspaper men who had gone to Paris to cover the 
greatest assignment in modern history to jirotest against this reactionary, 
monstrotis plan. They did protest with practical accord—the hrench journalists 
alone failing to join, although not professing to approve the proposed secrecy. 

I'.ach group of correspondents appointed a comtnittee to take up the matter 
with the Plenary Council. .\ meeting of these committees was held and a resolu¬ 
tion, calling for full representation of the press at the sessions of the conference 
and for the abolition of censorship in all Allied cotintries, was adopted. 

The representatives of the .-\llied and Associated Powers assured the com¬ 
mittees of correspondents that they were anxious that the press should have 
“the fullest information compatible with safeguarding,’’ etc. Open covenants, 
openly arrived at—when “compatible with’’ somebody or other’s conception of 
what ought to be told to the sensitive and sometimes headstrong general ptildic! 
“The proceedings of a Peace Conference,’’ they were told, “are far more 
analogous to those of a Cabinet than to those of a legislature.” The thought was 
worthy of a Hismarck! “One reason why Cabinet meetings are held in private 
is in order that dift'erences may be reconciled and agreement reached before the 
stage of publicity is begun.” So ran this historic doctiment. 

Here we have the concession that the public may be told about these 
momentous things after agreement upon them has been reached—not while there 
remains time and opportunity for correcting blunders and eliminating atttocratic 
ideas. Thus we have, on a magnified scale, the evil of the “Boss” system in 
politics, through which voters have merely the option of electing one of two or 
more wholly unfit men; and of the political strategist in a legislature, who 
matiages to fasten upon a necessary piece of legislation a rider providing for 
something which could not possibly win on its merits, but which gets through in 
the final hours of a session under the protecting wing of the original hill. 

When the democratic legislatures of the world come to the task of ratifying 
the Peace Treaty and the League of Nations covenants they will, under the 

present plan, have the option of accepting or rejecting these instruments. To 
reject either of them would, plainly, be to invite prolonged strife and discord 
among the nations. To accept them will be, obviously, the only thinkable 
course. Yet public opinion will have had only a partial hearing at the Peace 
Conference—for WE ARE NOT GETTING THE NEWS. 

Ex-President Taft, in his address at the Golden Jubilee banquet of the House 
oi .\yer at Philadelphia on last Friday night, defended the policy of secrecy at 
Paris. He admitted that the important things that were being done there were 

being threshed out in secret. 
“These things cannot l>e discussed in 

•he open and then spreail out before the 
public,” said Mr. Taft. Secrecy, he said, 
had been observed in the creation of the 
American Constitution. The journals of 
the constittilional convention were only 
turned over to the State Department in 
1S40. 

It is interesting to note, however, that 
the guarantees on which our progp'ess 
has rested liecame parts of the Consti¬ 
tution only as amendments. The policy 
of secrecy, then the fashion in all gov¬ 
ernments, did not provide in the original 
draft of the Constitution for freedom of 
the press and of speech and religion, 
trial by jury, etc. These came about by 
amendments, reflecting the trend and the 
pressure of public opinion. 

The President, in his Boston address, 
expressed his happiness at being once 
again in a position to talk face to face 
with his countrymen and to know of a 
certainty their attitude on these great 
matters in which he was engaged. If 
the people of this country were able to 
read adequate news reports of the Peace 
Conference the President would feel 
and realize their attitude tow'ard these 
large problems as clearly as he sensed 
(heir approval of his policies in the con¬ 
duct of the war. 

If we are to base our judgment upon 
his addresses we must conclude that the 
President is unalterably opposed to the 

very methods that are being followed at Paris. He has not recanted his eloquent 
and convincing denunciations of secret diplomacy. May we not infer that he 
believes, as do other men of vision, that the only hope for worldwide democracy 
lies in non-secret diplomacy and non-secret covenants? 

The President, foremost world figure of our times, working with that vision 
without which “the people perish,” is hampered immeastirably through the fact 
that he does NOT get the reaction of an INFORMED PUBLIC OPINION. 

He does not get it because the discussions of world policies are being held, 
largely, “in camera”—the “right” which was reserved by the Plenary Council. 

It is the Potsdam idea, in essence. It should not survive the Potsdam rule. 
It should not find acceptance by democratic nations. 

.\ dispatch in the New York Times of April 5 says that it is now expected 
thrtt there will be disappointment in all allied countries when the program of 
reparation iiiflcmnities is published. The Times’ correspondent, G. H. Perris, 
says this will be due to the fact that the “leaders lacked the courage to tell their 
constituents at (he outset what was possible and what not.” Mr. Perris notes 
that “tl’.e idealist formulae” of Wilson and the national slogan of Clemenceau will 
depend for their force entirely upon the united will of the associated peoples. 
.\nd these peoples are now given only the sort of information which is “comiiatible 
with,” etc. 

Is there any reason, which would be valid outside the old Potsdam circles, 
why tile proceedings of the parliament which is charged with re-making the 
political life of the world should not be REPORTED? Should not the .American 
Iiress demand that the President’s doctrine of open covenants, openly made, should 
be respected at Paris? 

The contention in the beginning was that the reporting of discussions would 
prolong (he work of the conference and delay the conclusion of peace. The 
dreaded delays have occurred under the semi-secrecy system adojited. The 
public mind is confused as to the status or merits of claims and contentions made 
by different nations. The Potsdam idea, or such elements of it a> were adopted at 
Paris, is not expediting peace, nor satisfying the public demand for information. 

The .\merican people feel that secret di|)loniacy has had its innings at Paris. 
They expect that it will be eliminated. It is THF.IR BUSINESS which is 
umler consideration there. They have a right to know the processes that are 
heing followed in its consideration. They resent the manner in which the doctrine 
of open covenants is being llouted. 

The .American jiress, interpreting the sentiment of the American people, 
should demand that the F’eace Conference should, henceforth, be REPORTED! 

From the London Evening Netee. 
"Mum’s the Worp!” How the Policy ok Silence .\t Paris .Appeals to the 

British View. 
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WAR DEPARTMENT IS AUTHORIZED 
TO BUY ADVERTISING 

Editor & Publisher Finds a Law Exists Providing for Purchase 

of Space—Great Opportunity for Raising New Army 

of Half Million at Low Cost 

A TRE^MEXDOUS op{)ortunity for service to the countrj’ is open to news- 
pa|)er advertising interests by the immediate i)roposal of comprehen¬ 
sive plans for a nation-wide j)aid space campaign to recruit the new 

United States Army of half a million men. 
In the past it has cast the Government about $18 to recruit a man for the 

Army. 

A Minimum Cost That Will Astonish 
Experts in newspaper advertising, with 

whom Eimtor & Pcbi.ishek advised this 
week, declared that if the War Depart¬ 
ment will accept the principle of news¬ 
paper advertising as the chief means of 
recruiting the great .Army which the 
United Slates must have, under the 
terms of the Army Bill which is to en¬ 
gage the early attention of the forthcom¬ 
ing Congress, the ordinary cost per re¬ 
cruit can he brought to a minimum 
which will astonish the recruiting 
ofTicers. 

If the proper agencies move rapidly in 
the interest of newspaiter advertising, 
taking pains to keep out of the transac¬ 
tion any special political interests and 
drive straight at efficient newspaper com¬ 
mercial methods, a heavy Government 
expenditure for such as out-door, pam¬ 
phlet, class and general magazine and 
purely speculative media can he subordi¬ 
nated and full advantage lie taken of the 
daily press which is, of course, the logi¬ 
cal medium for .Army recruiting and is 
so regarded by recruitinc officers. 

General Staff Receptive 
Editor & I’i bi.isher is in a position to 

state that well-devised plans will meet a 
respectful hearing by the General Staff 
of the .Army. 

.A curious and very general misappre¬ 
hension exists as to the legality of news¬ 
paper advertising for Government pur¬ 
poses. 

It has frequently been asserted during 
the war that special enabling legislation 
would be required for expenditures for 
any advertising to lie contracted by an 
executive department of the Govern¬ 
ment. Stress, for instance, was laid 
upon this during the agitation for a sen¬ 
sible, economic, effective and well co¬ 
ordinated newspaper advertising cam¬ 
paign to advance the Liberty Loan bond 
sales. 

.As a matter of fact, within the budgets 
of the executive departments concerned, 
there exists well-defined legal power to 
purchase newspaper advertising as a 
comr’od'ty. 

The Enabling Statute 
The following is the enabling statute: 

“No advertisement, notice, or pro¬ 
posal for any executive department 
of the Government, or for any bu¬ 
reau thereof, or for any office there¬ 
with connected, shall be published in 
any newspaper whatever, except in 
pursuance of a written authority for 
such publication from the head of 
such department; and no bill for any 
such advertising, or publication, shall 
be paid, unless there be presented, 
with such bill, a copy of such writ¬ 
ten authority. (Section 3828, Re¬ 
vised Statutes.) 
Not only does this act provide the ba¬ 

sis for such advertising, on authority 
of a department executive, but as a mat¬ 
ter of fact the Government is constantly 
using it, the VV'ar Department advertis¬ 
ing account having recently run to as 
high as $20,000 per month. This busi¬ 
ness, however, is now confined to adver¬ 

tising for bids and for Quartermaster 
supplies, and similar notices. 

In view of the stupendous task of re¬ 
cruiting an .Army of h^f a million offi¬ 
cers and men, the widely circulated an¬ 
nouncement of the project and the logical 
need of newspaper advertising to meet 
the requirements of the recruiting offi¬ 
cers who are planning the most con¬ 
ventional means of poster, pamphlet 
and free publicity means, it is of in¬ 
terest that there has been to date, so 
far as is known, no newspaper ad¬ 
vertising solicitation. Doubtless this is 
due to the fal.se idea that legislation is 
required. 

Advertising Machinery Exists 

General Peyton C. March, Chief-of- 
Staff of the .Array, as a junior officer 
earlier in his career, while attached to 
the office of the .Adjutant General was 
engaged in recruiting operations and was 
considered highly efficient in the work he 
did, much of which was based upon daily 
newspaper advertising, of which he 
approves. 

The General Staff of the Army is well 
aware that the machinery for newspaper 
advertising to aid the recruiting opera¬ 
tion is set up and has been in motion for 
many years. It is available for a recruit¬ 
ing campaign. The forms in use include: 

One, to be drawn by the officers in¬ 
terested in an advertising project and 
presented to the Secretary of War for 
authority to advertise as provided in 
the statute; 

Another, to be drawn by publishers 
and stating a schedule of rates which 
must be on the basis of commercial rates 
charged to private individuals, with the 
usual discounts, and containing various 
instructions and providing an affidavit; 

And still another form is used for the 
“advertising order.” 

Through Agencies or Direct 

The latter, because the class of adver¬ 
tising that has been used by the War 
Department, specifies the liner basis, 
rather than for space advertising, but 
there is no fundamental difficulty, of 
course. 

Editor & Publisher does not under¬ 
take to say that the War Department 
will contract for a heavy newspaper ad¬ 
vertising schedule to gain recruits—that 
is a matter to be decided by the Secre¬ 
tary of War—but it is apparent that 
newspaper advertising is the logical 
method of publicity to aid the great re¬ 
cruiting project, the machinery is set 
up, the .Army officials favor newspaper 
advertising and, finally, a national cam¬ 
paign would have to be planned and sold 
to the Government much as it would 
have to be planned and sold to any 
commercial institution. 

Whether the War Department would 
place the business direct or through 
agencies is a matter to be developed. .At 
any rate the General Staff is receptive of 
ideas which will promote the rapid en¬ 
listment of the new army by tlBe most 
economical means possible. 

Editor & Publisher contends that sol¬ 
diers and prospective soldiers are news¬ 
paper readers and may be reached and 
convinced through Government advertis¬ 
ing in newspapers, much more economic¬ 
ally than through any other medium or 
advertising. .American newspapers have 
given most generously of their space to 
Government projects during the war, due 
acknowledgment of this tremendous 
service having been volunteered by the 
Gdvernment officials at appropriate times. 

It is not believed that the Government, 
through responsible officials, would ex¬ 
pect from the newspapers donations of 
their commodity, advertising space, for 
the puipose of recruiting a peace-time 
.Army. 

Of course, what is said of the Army 
is in a measure true of the Navy. The 
.Navy has frequently used newspaper 
space for recruiting purposes. The 
Marines, however, have effectively oper¬ 
ated unpaid publicity. A great peace-time 
Navy is planned. It will require recruit¬ 
ing service, and the newspaper agencies 
should not delay in presenting plans for 
effective advertising for the sake of 
economy to the Government, as well as 
for profitable return. 

Recent Copy Placed 

Certain divisions of the War Depart¬ 
ment are now engaged in placing some 
newspaper display advertising in selected 
lists of newspapers. A recent piece of 
copy came from the Construction Di¬ 
vision. It called for scaled proposals for 
the sale of Army Camps, and the busi¬ 
ness occupied 60 inches, three columns. 
The Quartermaster is also placing adver¬ 
tising for the sale of surplus horses and 
mules. It is understood that the appro¬ 
priation for advertising was on the lias's 
of $2 per animal offered for sale. 

110-PAGE DES MOINES CAPITAL 

New Sunday Edition Was Biggest Paper 
Ever Issued in Iowa 

Des Moines, la., .April 6.—The new 
Sunday edition of the Daily Capital ap¬ 
peared here today for the first time, with 
a 110-page edition. It made an instan¬ 
taneous hit with readers and advertisers, 
judging by the sales and volume’of ad¬ 
vertising carried. 

Features included four pages of Roto¬ 
gravure, four pages of comics, the 
United Press,! Universal and Chicago 
Daily News news services, telegraphic 
stories by Frank Simonds, David Law¬ 
rence, Philip Gibbs, Charles Edward 
Russell, W. G. Shepherd and others. In 
addition there was a six-page magazine 
section, a Dr. Crane editorial. New York 
Evening Post financial letter and special 
attention given to sports, movies, theat¬ 
ricals, etc. 

“I. P.” Company Earned $.'),022,026 

Total revenue of the International 
Paper Company and its subsidiaries, as 
shown in the pamphlet report just made 
public, amounted to $8,708,682 last year. 
Of this sum, $3,686,656 was charged off 
leaving a net revenue of $5,022,026. The 
regular dividends on the preferred stock, 
totaling $l,500,fl(X), were paid, leaving a 
balance carried forward to surplus of 
$3,522,026, making that item $19,442,871. 

S. N, P. A. Will Meet July 6-8 

The executive committee of the 
Southern Newspaper Publishers’ Asso¬ 
ciation has set the dates July 6, 7 and 8 
for the annual convention, which, as for 
several years past, will f>e held in .Ashe¬ 
ville, N. C. Walter C. Johnson of the 
Chattanooga News, secretary-treasurer 
of the S. N. P. .A., was in New York 
this week. 

NO MECHANICAL SHOWS 
AT CONVENTIONS 

There will be no mechanical displays 
by the Mergeiithaler Linotype Company, 
the Lanston Monotype Company nor the 
Intertype Corporation at th’s year’s pub¬ 
lishers’ conventions in New York, .April 
21-25. But each one of the firms men¬ 
tioned will have convention headquarters 
at their old places in the Waldorf-Asto¬ 
ria, and a staff on hand to give all the 
information on their respective machines 
that publishers may want. 

The Linotype Company, as usual, will 
occupy the East Room, with its ante¬ 
room, which will be in charge of Louis 
H. Hornstcin, manager of the publicity 
department, while Walter H. Savory, in 
charge of the New York agency, with 
his staff and representatives from out- 
of-town, will be present during the whole 
week. 

The Intertype Corporation will occupy 
the Myrtle Room, but has not yet an¬ 
nounced the members of the staff that 
will be in attendance. 

Monotype representatives will be oa 
hand to welcome newspaper men and 
give them any information. 

DINE COLONEL BRYANT 

Fellow Specials Honor Commander of 
107lh—Also Carl Dudley 

The Six-Point League of New York 
gave a dinner at the -Advertising Club 
I'uesday evening in honor of Col. Mor¬ 
timer D. Bryant, of the 107th Infantry, 
who is a member of the organization. 
Ninety-seven newspaper representatives 
and advertising men were present, in¬ 
cluding Col. Crall, who coincidentally 
is also a Six-Pointer, of the 7th Regi¬ 
ment, State Guard, from which the 107th 
was recruited. 

Col. Bryant is a member of the lirm 
of Bryant, Griffith & Brunson, and Col. 
Crall is head of the Crall Company, both 
newspaper representatives. Memorial 
resolutions were adopted in honor of 
Carl Dudley, of M. D. Hunton’s staff, 
who was killed in action in France . 

On .April 8 the Six-Point League held 
a meeting in the Waldorf-.Astoria, at 
which every member volunteered to 
give some or all of his time to coming 
Liberty Loan. Guy Emerson was the 
principal speaker. 

Will Correct Ad Copy 

Washington, April 3.—The Federal 
Trade Commission announced today 
that the Iron Clade Company, Inc., 
Queen Rubber Company, Inc., Worth 
More Tire Company, Inc., and Over¬ 
road Tire Company. Inc., th" New York 
City distributors of rebuilt automobile 
tires, have agreed to the issuance of an 
order by the commission requiring them 
to cease circulating certain forms of ad¬ 
vertising which were considered mis¬ 
leading. ' 

Organize Aetna Agency 

The .Aetna .Advertising Corporation 
has been organized in New York, with 
headquarters in the Times Building, by 
Harold L. Goldman and E. R. Wolf. 
Mr. Goldman has been with the adver¬ 
tising and business departments of the 
New York Times and Mr. Wolf was 
with the Hearst newspapers for nearly 
twelve years. 

Expert New Florida Daily 

Jacksonville., IHa., April 8.—Plans 
are on foot to establish a new daily pa¬ 
per here. 
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SEES SECOND CLASS MAIL PROBLEM SOLUTION 
IN CONNELLY PLAN OF 24 YEARS AGO 

President McKernan of N. Y, State Circulation Managers Association Unearths Tag 

Idea Which He Believes Will Correct Causes for Complaint—Editor & 

Publisher Brings it to Postal Authorities’ Attention 

HOWARD 

*»¥ WANT to congratulate Editor 
A & Publisher on the way it is 

covering matters of interest to cir¬ 
culation managers. As president of 
the New York State -Association I wish 
to assure you that all our members ap¬ 
preciate your valued publication.” This 
was the statement of James McKernan, 
of the New York World, in the course 
of an interview on circulation topics in 
connection with the meeting of the New 
York State body in Utica, which will be 
held next Tuesday. 

“I was particularly interested,” con¬ 
tinued President McKernan, ‘‘in reading 
the account recently in Editor & Pub¬ 
lisher of a suggestion made by Super¬ 
intendent Reising, of the New England 
R. M. S., at the semi-annual convention 
of the New P'ngland Circulation Man¬ 
agers’ .Association in Hoston, and I 
think that that association deserves 
credit for bringing about this co-opera¬ 
tion. 

“Mr. Rcising’s suggestion was a very 
good one, but without wishing to rob 
him of any credit that may be due, it 
calls to my mind an old. but true, saying 
that ‘there is nothing new under the 
sun.’ 

A 24-Year-()ld Idea 

“.Away back in 1895, which is 24 
years ago—1 just cannot remember the 
exact date—’hut it was about that time, 
a suggestion was made by Howard W. 
Connelly, then as now, superintendent of 
the weighing department of the New 
York Post Office, to the Hon. Charles 
W. Dayton, who was postmaster at that 
time, to mark the daily papers through 
a system of tags, which was similar to 
the very good suggestion made hy Mr. 
Reising. 

“For some reason or another the Post 
Office authorities could not see their way 
clear to recommend this to the U. S. 
Post Office Department for universal 
use, the objection at the time l>eing 
that it would be a discrimination in 
favor of daily publications. 

“No doubt Mr. Connelly will remem¬ 
ber the occasion and perhaps he has 
some of the data available. 

“In my opinion, it would be a very 
good idea for the United States Post 
Office authorities to follow this up, as I 
recollect the system of tags Mr. Con¬ 
nelly suggested went even further than 
the daily papers. But as 1 was only in¬ 
terested in the prompt delivery of daily 
publications the other matters did not 
remain fixed in my memory. 

Distinctive Tag Designs 

“I believe Mr. Connelly provided for 
the various clas.ses of second class mat¬ 
ter in such a manner, through a system 
of designs appearing on the tag, that it 
enabled any postal employe to see at a 
glance just what class of matter was 
contained in each bag and facilitated the 
handling of the most important pieces of 
mail which was the class drawing the 
most complaints. 

“The delivery of mail to the news¬ 
paper subscribers has been very bad, 
especially during the past year—so much 
so that the matter has been discussed 

at every meeting of the various circula¬ 
tion managcr.s’ associations throughout 
the entire country, including the Inter¬ 
national Circulation Managers’ Associa¬ 
tion. 

“So any action taken by the postal 
authorities that would have a tetideticy 
to eliminate the vast amoutit of com¬ 
plaints would be of great benefit, not 
only to the publishers and readers, but 
also the United States Postal service. 

“It must be noted, however, that any 
special marking to facilitate handling, 
unless confined by law to the specific 
class for which it is desigtied, would 
soon l>e used by other classes of pub¬ 
lications and thereby lose its useful¬ 
ness. 

“My recollectioti of Mr. Connelly’s 
suggestion is that that point was 
covered. It would be a good idea if the 
Postmaster would ask Mr. Connelly to 
submit his original suggestion.” 

.Acting immediately on Mr. Mc- 
Kernan’s suggestion. Editor & PuB- 
Li.sHER took the matter up with Mr. 
Connelly and Postmaster Patten of New 
V'ork. The latter, as a result, has had 
Mr. Connelly sulmiit to him his 25-year- 

CONNELI.Y 

old idea and has taken it under con¬ 
sideration. 

In addition the Postmaster granted 
permission to Mr. Cotinelly to give an 
interview to Editor & Publisher and 
outline his whole idea to readers of this 
paper. 

It comes at an especially timely 
moment in view of the meetings on 
.April 15 of the New York State Circula¬ 
tion .Managers in Utica and the New 
England .Association in Boston on April 
16. 

Howard \\'. Connelly has spent forty 
years of his life in the service of the 
New York Post Office, h'or the greater 
part of this time he has been in charge 
of the newspaper weighing department 
itt the Cieneral Post Office on Park Row 
(now the City Hall Station sitice the 
G. P. O. moved uptown) and has direct¬ 
ed the handling of every piece of second 
class mail that has passed through that 
office in all those years. 

No man itt the Post Office Department 
has been in a better position to see the 
shortcomings of second class service, 
and to suggest possible remedies, than 
he. Everyone in the publishing business 

looks up to him as an authority on 
second class mail. 

Down in his little office, in the base¬ 
ment of the now City Hall Station, 
where he has spent the best years of his 
life, the representative of Editor & Pub¬ 
lisher found Mr. Connelly just as soon 
as the Postmaster gave his official per¬ 
mission for an interview. 

“Do you remember this proposal of 
yours, suggested by Mr. McKernan?” he 
was asked. 

“Do I? Well, I should say so.” he 
promptly replied. “It’s right down here 
itt my desk drawer where I have been 
able to keep my eye on it and think 
about how it might be improved every 
day sitice May 7, 1895. -And, honestly, 
strange though it may seem, 1 haven’t 
been able to improve it a bit. The idea, 
to my mind, is as practical today as it 
was 24 years ago. 1 can’t tell you about 
it any better than to give you the origi¬ 
nal proposition as 1 submitted it to Mr. 
Dayton. Here is the original letter, with 
all the notes and comment that was made 
upon it in 1894.” 

The Original Presentation 

.And with that Mr. Connelly drew 
from his desk half a dozen well 
thumbed typewriten sheets of paper. 
“Here’s my baby,” he said. “Little did 
I think it was to get this attention 
nearly a quarter of a century after its 
birth. It’s'my pet; take good care of 
it for me.” 

Following is a copy of the letter Mr. 
Connelly submitted to Postmaster 
Dayton: 

“ ‘May 7, 1895. 
“ ‘Hon. Charles W. Dayton, 

“ ‘Postmaster. 

“ ‘Sir :—.As a possible solution of the 
problem ‘How to reduce the percentage 
of complaints of the loss or delay in de- 
livery of second class matter,’ I lieg 
leave to submit the following com¬ 
munication : 

“‘The existing law, as originally 
passed, became operative on January 1, 
1875. The total amount mailed at this 
office during that year was, in round 
figures, over 7,737 tons. 

“ ‘The system of registering an entry 
of each publication began in July, 1879, 
in pursuance of the Act of March 3 of 
that year. While this measure was not 
mandatory, practically all of the publish¬ 
ers entered their publications, the num¬ 
ber of entries reaching nearly 8,104 
tons. 

Enormous Increase of 189S 

“ ‘Since July, 1879, every new publi¬ 
cation that has been accepted as second 
class matter has been regularly entered 
on the books at this office and the num¬ 
ber of the last entry, 3,922, together 
with the figures for last year’s total of 
second class matter received, over 28,790 
tons, will indicate the enormous in¬ 
crease in this class of mail within the 
past fifteen years. 

“ ‘This immense bulk of matter is 
received in every conceivable sort of 
condition. No .special system is 

(Continued on page 36.) 
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PAPER, LABOR AND POSTAGE LOOM 
UP AS BIG A. N. P. A. TOPICS 

Some Publishers Already in New York or On Their Way 

to Annual Gathering in Waldorf-Astoria—Plan 

Banquet for 700 Guects 

Al though the annual conventions of the American Newspaper Pub¬ 
lishers Association and the Associated Press are yet 10 days off, 
puljlishers from every part of the United States and Canada are 

preparing to come to New York or are on the way. Information in the 
hands of Editor & Pubi.ishkk indicates an increasingly large attendance. 

'rhe.se stellar convention events in America’s new.spa|K*r jmblishing life 
promise unusual interest, following as they do the dawn of jieace and the 
momentous problems of national reconstruction and post-war readjustment. 

Mvotings Will Be Called Promptly at 10 A. M. 

Tile ainiiial Convention of the .Ameri¬ 
can Newspaper Publishers .Association 

will Ik- held at the Waldorf-Astoria 
Hotel, on Wednesday, Thursday and 
Friday, .April 23, 24 an<l 25, 1919. 

Morning sessions open at 10 o'clock 
sharp. 

Preliminary committee meetings will 
take up the entire day .Monday, .April 
21, and i>ossihly Tuesday. 

The annttal meeting of the memtjers 
will be held on Thursday, .April 24, at 
2 p. tn., for the election of officers and 
such other business as may properly 
come before tiic meeting. 

Representatives at the c<tnvention and 
annual meetittg tnust come from the 
home office and any exception to the 
rule must Ite passed ui>on by the com¬ 
mittee on credentiaK. 

The thirty-third annual dinner of the 
association will he held at the Waldorf- 
Astoria, on Thursday, .April 24, at 7 
p. m. .A reception in the .Astor Gal¬ 
lery will he held at 6:.30 p. m. Full de¬ 
tails are given in the accompanying 
box. 

On Wednesrlay the customary lunch¬ 
eon of the .Advertising Bureau of the 
A. N. P. A. will take place at noon. 

The committees in charge of the vari¬ 
ous phases of the week’s program say 
it is yet too early to make any definite 
announcement of their iilatis and the 
jirogram of discussions is not com- 
jdeted. In fact the names of speakers 
and topics to he discussed are never an¬ 
nounced in advattce. 

.Ad Bureau Dinner 

The only exception to this rule is 
the .Advertising Bureau nf the .A. N. 
P. -A., which has announct-il that its 
attnual luncheon, which will Ik- held be¬ 
tween sessions of the A. N. P. .A. mi-et- 
ittg, Wednesday, .\pril 23, at 12:.30p. m.. 
gives every promise of being of record- 
breaking proportions. More than 400 
acceptances were in hand yesterday, 
which wotild indicate an attendance in 
the neighborhtxid of tiOO. 

The official guests will include the 
heads of organizations such as the .-A. .A. 
C. of W., .Association of National .Ad¬ 
vertisers, the .-Xmerican .Association of 
.Advertising .Agencies, the .Associated 
Press and the United Press. 

Invitations have been extended to sev¬ 
eral of the prominent officials in the 
L’nited States Railroad .Administration, 
and Gerrit Fort, assistant director of 
traffic of the United States Railroad 
.Administration, has accepted an invita¬ 
tion to he one of the speakers. 

Captain Paul Perigord of the French 
Military Mission, and one of the most 
distinguished orators that have been 
heard in this country, will also be among 
the speakers. 

.As usual, the general policy of the 
luncheon will he to have five minute 

talks from the heads of various big 
business organizations, and an unusually 
attractive program is anticipated. 

During the .A. N. P. A. convention, the 
Bureau of .\dvertising will maintain 

headquarters iti R<K)m 120 at the 
Waldorf-.Astoria, anil will entertaiti its 
members and visiting iiublishers. 

The affairs of the Bureau will he dis¬ 
cussed on the program of the A. N. P. A. 
at 3 o’clock on Thursday, .April 24. The 
.Advertising Bttreau Committee will 
meet Monday, .April 21. 

I-ast year, when the .A. N. P. .A. and 
the .A. P. met. the United States was in 
the midst of war against Germany. The 
members gave their full consideration 

to how they could help bring a quick 
victory, r^afdless of personal sacrifice, 
and pledged themselves and their news¬ 
papers to the service of the country. 

That they carried out their pledges 
to the fullest extent is attested by the 
many words of appreciation that have 
come from the officials of the Govern¬ 
ment since the signing of the .Armistice. 

This year the publishers will come to¬ 
gether to Consider ways and means of 
improving their own properties, as well 
as serving the public and other busi¬ 
ness interests of the nation. That there 
is much room for such improvement is 
admitted by all, and plans will be laid 
for accomplishing as much as possible 
during the next year. 

Postage, paper atid labor itromise to 
he the big topics of discussion. 

Watched by Critic World 

The intensive consideration given to 
publishing and advertising problems at 
the annttal .A. N. P. .-A. conventions in¬ 
variably develops marked results that 
not only have a healthy effect on the 
members’ own newspapers, ljut on the 

welfare of the small publications of the 
country that do not belong to the or¬ 
ganization. 

.A. \. P. .A. members have at their 
disposal at all times the service and ad¬ 
vice of committees on news print paper, 
advertising agencies, labor, postal mat¬ 
ters and law. These are made up of 
members, advised by expert authorities, 
who give the better part of their time 
to the protection of newspaper pub¬ 
lishers’ interests. 

RULES AM) DETAILS OF THE ANNUAL DINNER 

OF THE A. N. P. A. THK thirty-third annual dinner of the .American Newspaper Publishers’ 

.Association will be held at the Waldorf-Astoria, New York, on 

Thursday, .Ajiril 24, at 7 p. m. The usual reception will be held in 
the .Astor (jallery, beginning at 6.30. Speakers have not been announced. 

The committee in charge consists of George H. I.arke, New York 
World, chairman; (ieorge Mc.-Xneny, of the New A'ork Times; Herbert L. 
Bridgman, Brooklyn Standard L’nion, and Theodore Seymour, of the 
Evening Post, secretary. 

The rules governing the dinner are contained in the followitig state¬ 
ment by the committee: 

“The Board of Directors having determined that each member shall 
be entitled to purchase not more than three scats in all, and to purchase 
seats for those only who are on the payroll of the memlter and employed 
at the home office, the following rules have been adopted: 

“The Board fully realizes that no member would intentionally violate 
the rules governing the dinner, but feels it necessary to state that any 
member whu should violate any of the rules will be subject to the penalty 
of exclusion from next year’s dinner. 

“The jtrice for the dinner does not include wine. Members, how¬ 
ever, will be privileged to order at their own expense, such wines or 
liquors as they desire. 

“hirst—.Seats $7.50 each. 
“Xo scats shall he sold to anyotie not a member. 
“Second—'I'he privilege of members to purchase seats is not trans¬ 

ferable, nor arc the seats transferable. 
“Third—No money shall be refunded for seats unless due notice is 

given to the Treasurer before 12 o’clock (noon) .April 23rd, 1919. 
“Fourth—Checks and requests for seats must come from the home 

office of each publication. 
“Reipiests and remittances should be addressed, and check made 

payable to Edward P. Call, Treasurer, World P.uilding, New York City. 
“Prompt acknowledgment will he made. Seats will be assigned by 

the Commiiiet in the order in which remittances are received, and 
location will be shown on the seating chart, which will be obtainable 
liefore the March forms for the Dinner. 

“The Committee hopes for the cordial co-operation of the members 
and requests them not to a.sk for atiy exceptions to the above rttles, as 
the Committee has no power to grant exceptions, .Members will realize 
that an exception made for any one member should in justice be made 
for all.” 

The reduction in price to $7..50 a ticket is due to the fact that the 
only liquor included will be the opening cocktail. Guests will have the 
privilege, however, of imrehasing whatever wine they desire. 

Indications are that the banquet will be even lietter attended than last 
year, desjiite the ticket eligibility limitations. On .April X there were 50 
more tickets paid for than on the same date last year. 

There will be no souvenirs. 

The work of these committees was in 
constant evidence during the past year, 
under the stress of war conditions, in 
an effort to keep down costs and sus¬ 
tain pleasant and profitable advertising 
relation between publishers, advertisers 
and advertising agencies; settle labor 
disputes, and oppose the enactment of 
excessive second class postal rates, etc. 

Elbert H. Baker, of the Qeveland 
Plain Dealer, is chairman of the com¬ 
mittee on paper; Don C. Seitz, of the 
New- York World, of the advertising 
agency committee; George McAneny, 
of the New York Times, postal affairs; 
Fleming Newbold, of the Washington 
.Star, advertising bureau. 

Who Will Succeed McIntyre? 

Lincoln B. Palmer, general manager 
of the association, is expected to de¬ 
liver an annual report of unusual im¬ 
portance due to extraordinary condi¬ 
tions that have existed and been met. 

•A matter of speculation among the 
members is that of the appointment of 
a .successor to .A. Gordon McIntyre, 
special representative of the paper com¬ 
mittee, whose resignation was an¬ 
nounced in Editor & Publisher last 
week. Mr. McIntyre’s relations with 
the paper committee were those of a 
technical adviser and his contract had 
still another year to run, w-hen he was 
released at his own request. Whether 
the news print situation requires a suc¬ 
cessor at this time is under considera¬ 
tion by Mr. Baker and his committee, 
and will he decided at the convention. 

The special standing committee to 
handle labor matters and participate in 
the work of the International Arbitra¬ 
tion Board, consists of Henry N. Kel¬ 
logg, chairman, with headquarters in 
Indianapolis; Charles H. Taylor, Jr., 
of the Boston Globe, and W. S. Jones, 
of the Minneapolis Journal. 

Officers to Be Elected 

The complete list of officers of the 
.A. N. P. A. follows: President, Frank 
P. Glass, Birmingham News; vice-presi¬ 
dent, George Mc.Ancny, New York 
Times; secretary, John Stewart Bryan, 
Richmond News-Leader; treasurer, Ed¬ 
ward P. Call, New York Jotirnal of 
Commerce. 

Directors: Elbert H. Baker, Cleve¬ 
land Plain Dealer; Milton U. Brown, 
Indianapolis News; Harry Oiandlcr, 
Los .Angeles Tribune; D. D. Moore, 
New- Orleans Times-Picayune; Hope- 
well Rogers, Chicago Daily News; 
Charles H. Taylor, Jr., Boston Globe; 
T. T. Williams, Pittsbttrgh Press. 

John F. Mackay, formerly business 
manager of the Toronto Globe, was a 
member of the Itoard, but since his elec¬ 
tion he has retired from the newspaper 
business, so a successor must be elected 
in his place, as w-ell as in the jdaces of 
Messrs. Glass, Mc.Aneny, Bryan, Call, 
Moore, Rogers, Taylor, and Williams, 
whose terms in office expire. 

The committee in charge of the .A. N. 
P. .A. .A Ivertising Bureau consists of 
Fleming New-bold, Washington Star, 
chairman ; Lafayette A’oung, Des Moines 
Capital, vice-chairman ; David B. Plum, 
Troy Record, chairman finance commit¬ 
tee; W. F. Rogers, Boston Transcript; 
Louis W'iley, New A'ork Times; Major 
G. E. Buxton, Providence Jourttal; AV. 
H. Field, Chicago Tribune; John B. 
Woodward, Oiicago Tribune; Harry 
Chandler, Los .-Angeles Times. There 
is a vacancy on the hoard due to the 
resignation of Mr. F. Mackay. 

W'illiam A. Thomson, director of the 
Advertising Bureau, is looked to for an 
important report bearing upoti the stattis 
of national business in relation to pros¬ 
pective newspaper advertising. 
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LARGE ATTENDANCE IS OUTLOOK 
FOR ANNU^ A. P. MEETING 

Business Promises to Be of Unusually Intere ting Nature— 

Melville Stone Coming Home to Be Present— 

Convention Work Starts Next Week 

Asswiatcd Press really begins its convention work a week earlier 
I this year than is usual. Next Thursday and Friday, April 17 and 18, 

the board of directors will hold a pre-convention meeting, which in the 
past has been held the day before the convention opened. 

The change is being made to allow the members of the American News¬ 
paper Publishers Association, who sene as directors of the A. P., and others 
who may be called to the dircxtors' meetings, to attend all sessions of the 
A. N. P. A. meeting in addition to those of the A. P. 

New Plan Promisi‘s to Give Entire Satisfaction 

Heretofore, when the .A. P. directors' 
meetings have been held during the A. 
N. P. A. meeting, many A. P. members 
have been called away and missed events 
in which they were interested. 

The scheme this year is to clean up 
all directors' business a week in advance 
of the annual business meeting; then 
hold just short sessions on Monday and 
Wednesday, simply to comply with the 
by-laws of the association. This new 
arrangement gives promise of satisfac¬ 

tion to all. 
The annual business meeting of the 

Associated Press and the annual A. P. 
luncheon will open at 1(1 a. m. on I ues- 
day, the 22nd, and will be followed by a 
directors’ meeting Wednesday to elect 

officers. 

Seem Like Victims of Fate 

This will be purely a corporation bttsi- 
ness meeting in whicli directors will V>e 
elected for the ensuing three years and 
action will be taken on any phase of the 
.Associated Press news service that may 
require it. There is never any set pro¬ 
gram to l>e followed beyond the routine 
order of business called for in the by¬ 

laws. 
This year, however, interest is prom¬ 

ised in the contest for directors. As ex¬ 
plained in previous issues of Editor & 
Pi BLiSHER, the friends of Charles A. 
Kook of the Pittsburg Dispatch and V. S. 
McClatchy of the Sacramento Hee are 
much wrought up by the failure of the 
nomination committee to renominate 

them. 
Their terms expire this month and 

both have .served for many years. Their 
names, however, are missing from the 
list of regularly nominated candidates, 
despite the fact that all the other direc¬ 
tors whose terms in office run out have 
been renominated. 

.A phase of the situation is that both 
Mr. Rook and Mr. McClatchy have long 
been aj'dent supporters of the idea of a 
changing directorate, which would do 
away with the long standing custom of 
re-electing the same directors every time 
their term expired until they chfise to 
decline a nomination. 

Report of a Great Year 

The nominating committee, which met 
in Chicago last January, decided to adoiit 
the “changing" plan and Itegan it by 
dropping the names of Mr. Rook and 
Mr. McClatchy. The latter have appar¬ 
ently accepted the situation philosophi¬ 
cally, but friends in the association have 
refused to abide by the decision of the 
nominating committee. For two months 
they have been seeking supporters for a 
plan to place Mr. Rook and Mr. Mc¬ 
Clatchy in nomination on the floor of the 
convention, and from all reports this will 
be done. 

The annual report of the hoard of di¬ 
rectors is being looked forward to with 
lively anticipation. The past year has 

been one of unprecedented opportunity 
for news service and from all indications 
the work performed by the A. P. in gath¬ 
ering and distributing news for Ameri¬ 
cans, under the stress of war conditions, 
has been done to the satisfaction of all 
concerned. 

In all the A. P.'s work tliere are many 
details, of which the average member 
knows little and the directors’ report, 
wliich will summarize all the accomplish¬ 
ments of the organization, their costs 
and results, promises to be of genuine 
interest. 

Noyes and Stone Fixtures 

from present indications, the only 
changes t<i be made in the official family 
will be tilling the places of the directors 
whose terms expire, and perhaps in vice- 
presidents, who are usually changed 
yearly. 

It is considered a certainty that Trank 
Ti. .\oyes of the Washington Star will 
be re-elected president for his 3)th con¬ 
secutive term. He is the only i)resident 
the .Associated Press ever had and his 
long administration has been so success¬ 
ful that there is never even an.\- talk of 
rei)lacing him. 

-Melville E. .Stone, general manager 
and secretary, likewise has been in his 
I)lace since I'XX), without thought of 
change. .Mr. Stone is coming back from 
T'urope to attend the meeting. He is 
now on his way across the .Atlantic from 
Paris, where he has been directing the 
work of the .Associated Press Peace ('on- 
ference staff since last December. 

The other officers of the A. P. are 
T'rederick Roy Martin, assistant secre- 
tar> and assistant general manager; first 
vice-president, Ralph H. Rooth. .Muske- 
von Chronicle; second vice-president, E. 
I’. .Adler, Davenport Times: treasurer, 
James R. Youatt. Xew York. 

List of Direelors 

1 he complete board of directors, with 
the year in which their terms expire, 
are: 

1*719—Charles .A. Rook, Pittsburg Dis¬ 
patch; Charles Hopkins Clark, Hartford 

(.'ourant; Clark Howell, .Atlanta Consti¬ 
tution; V. S. McClatchy, Sacramento 
Piee: and Elbert H. Raker, Cleveland 
Plain Dealer. 

1920— Frank H. N’oyes, Washington 
Star; W. L. McLean, Philadelphia Hitl- 
letin; .Adolph Ochs, New York Times; 
A. C. Weiss, Duluth Herald; John R 
Rathom, Providence Journal. 

1921— W. H. Cowles, Spokane .Spokes- 
mati-Review; Victor I'. I^wson. Chica¬ 
go Daily News; D. E. Town, Louisville 
Herald: R. M. Johnston, Houston Post. 
Oswald Garrison Villard, who was elect¬ 
ed as representing the New York Eve¬ 
ning Post last year, has since retired 
from daily newspaper work and auto¬ 
matically from the board. 

Therefore the election will be to fill 
the places of Mr. Rock. Mr. McClatchv. 

.Mr. Clark, Mr. Howell, Mr. Raker and 

.Mr. Villard as directors, and the offices 
of president, two vice-presidents, secre¬ 
tary and treasurer. 

The Nominees 

The names of the ten nominees are; 
Charles Hopkins Clark, Hartford 
(Conn.) Courant; William H. Dow, 
Portland (.Me.) Express and Adver¬ 
tiser; Ell>ert H. Raker, Geveland 
(Ohio) Plain Dealer; E. Lansing Ray, 
St. Louis (Mo.) (jlobe-Democrat; C. 
1). Morris, St. Joseph (Mo.) Gazette; 
J. L. Sturtevant, Wausau (Wis.) Rec- 
t/rd-llerald; Clark Howell, .Atlanta 
((ia.) Constitution; D. D. Moore, New 
Orleans (I.a.) Times-Picayune; R. A. 
Crothers, San Francisco (Cal.) Bulle¬ 
tin, and A. N. McKay, Salt Lake City 
( Utah) Tribune. 

For the place of Mr. Villard the nom¬ 
inating committee has named Herbert 
T'. (junnison, Brooklyn Daily Eagle, and 
.A. E. Braun, Pittsburgh Post. 

BANNER AD YEAR SEEN 
BY A.A.A.A. OFFICERS 

Executive Committee of .Advertising 

.Agents' Association, .Meeting in Chi¬ 

cago, Defines .Agency Service 

—Seeks to Raise Ethics 

ov TEI.E';R.SPII erom och own correspondent.) 

CIHC.AGO, .April 8.—The executive 
committee of the .American .Asso¬ 

ciation of Advertising .Agencies began 
a two-day session at the Hotel Black- 
stone today, with all members of the 
committee present, except Harry 
Dwight Smith and J. E. Matteson, who 
are in France, and W. C. D'.Arcy, who 
is ill in St. Louis. 

.Advertising plans for the Victory 
Loan occupied a share of the day’s 
sessions, which were executive. It was 
announced that more than $()()0.(XX) 
worth of free advertising space had 
been contributed by publications at the 
request f)f Secretary Glass of the 
Treasury Department and that the 
copy had been prepared and placed for 
this space by the members of the asso- 
ciatifm. 

It is folt by the members of the 
executive committee that the A^ictory 
advertising will have a continuity of 
l)lan anil an effectiveness not shown in 
any of the jtrevious Liberty Loan ad¬ 
vertising. 

Publishers .Aid Ihisolicited 

James D'Shaughnessy, executive sec¬ 
retary of the association, -aid: “1 
want to explain that th's patriotic and 
unprecedented stand of publishers 
comes unsolicited as far as this organi- 
/ativ^n is concerned, although the entire 
advertising proposition for the Fifth 
Loan has Iteen placed with us. 

“Ideas, texts and drawings were 

turned into copy with remarkable speed 
during the first three days of the pres¬ 
ent week and the members of the com¬ 
mittee feel that the A’ictory Loan will 
go over by ITaster and faster than any 
of the previous loans.'' 

Foreign advertising, that i^, public¬ 
ity calculated to garner business in for¬ 
eign fields for .American firms, was an¬ 
other subject given close attention. 
The consensus of iqiinion was that the 
time is ripe for American entr\’ in the 
foreign field and that advertising in 
foreign publications will serve to pave 
the way for the successful introduction 
of .American made goods. 

Ailvertising ethics were talked over 
The aircnts are unanimous in the feel¬ 
ing that a great deal may vet be done 
to lift the ethical standard of adver¬ 
tising and advertising practice. While 

it is not the intention of the executive 
committee members to outline a vigi¬ 
lance program, they will nevertheless 
put themselves on record as favoring a 
higher conception of advertising from 
the ethical point of view. 

Raise Ethical Standards 

“There is no reason,” as one member 
expressed it, “why advertising should 
nftt Be conducted with as keen an ethi¬ 
cal appreciation as now governs such 
professions as medicine, law and the 
like.” 

.At the dinner given by the western 
branch of the association tonight a 
liundred guests were present. Tomor¬ 
row the agents will be the guests of 
the Chicago Advertising .Association at 
luncheon, at which addresses will be 
delivered by William H. Johns. Paul E. 
Taust and other prominent members of 
the committee. 

The amount of business placed by 
the members of the .American Asso¬ 
ciation of .Advertising .Agencies aggre¬ 
gates over $100,000.()f)0 in advertising, 
and reports from all over the country 
show that manufacturers, retailers and 
wholesalers appreciate advertising and 
are using it to better advantage this 
year than in any year during the past 
ten years. 

The fact that the government itself 
has asked that there should be more 
local as well as national advertising has 
given the advertising business an im¬ 
petus which will make 1919 a banner 
year for the members of the American 
Association of Advertising Agencies. 

There are 111 members now in the 
.American .Association of .Advertising 
Agencies. 

The purpose of the association is to 
establish higher and higher standards 
of training and organization; to make 
it easier for those who have the proper 
qualifications to secure the necessary 
training, and to make it increasinglv 
difficult for those who lack these quali¬ 
fications to masquerade under the name 
of advertising agents. 

A. .A. A. A. Definition of Service 

The executive committee, in connec¬ 
tion with its meeting, issued the fol¬ 
lowing explanation of advertising 
agenev service, as defined b\- the 
A. A. A. .A.: 

“.Advertising .Agency Service con¬ 
sists of interpreting to the public, or to 
that part of it which it is desired to 
reach, the advantage of a product or 
service. Interiireting to the public the 
advantages of a product or service is 
based upon ; 

“1. A study of the product or serv¬ 
ice in order to determine the advan¬ 
tages and disadvantages inherent in the 
product it'elf, and in its relation to 
competition. 

“2. An sinalysis of the present and 
potential market for which the product 
or service is adapted : 

.As to season. 

.As to nature and amount of com¬ 
petition. 
As to trade and economic condi¬ 
tions. 

",1 .A knowledge of the factors of 
distribution, sales and their methods of 
operation. 

“4 A knowledge of all the available 
media and means which can profitably 
be used to carry the interpretation of 
the nroduct or service to consumer. 
" bolesaler. dealer, contractor, or other 
factor. This knowledge covers: 

< haracter. influence, circulation, physi¬ 
cal rec|uirements, costs, quantity, qual¬ 
ity. location 

Acting on the study, analysis and 
knowledge as explained in the preced- 

(Cniitinurri nii /’ogi’ 24.) 
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ADVERTISING VOLUME 
GROWING STEADILY 

Figure!! from Newspapers in Many Cities 

Show Substantial Increase Over Rec¬ 

ords of March, 1918—Prophecies of 

Big Year Already Confirmed 

Editc« & Publisher presented, in its 
annual review number, an interesting 
symposium of prophecies of prosperity 
for the present year. These referred to 
the prospects for largely increased vol¬ 
ume of newspaper advertising, of all 
classiticaiions—particularly of national 
advertising — which advertisers and 
agency men believed in sight. 

Ekitor & Publisher has secured from 
newspapers in the larger cities of the 
country statistics showing the volume 
of business carried month by month this 
year, in comparison with the volume 
carried in the corresponding months of 

191S. 
These reports, covering March, 1919, 

and March, 1918, and showing total 
lineage carried, as well as the volume 
of foreign, local and classified, are em¬ 
bodied in the tables printed in this issue. 

The facts show a very general and 
substantial increase. Sttme papers still 
lag behind—but these are few indeed. 
The great majority are enjoying a 
period of great activity. The compara¬ 
tive figures tell the story in a striking 
way, and will bear study by advertisers 
who may l>e in a state of uncertainty as 
to whether the wheels of business in 
America have started to revolve at 

peace-time speed. 

Begbie Stan<ls by Interview 

"I stand by every word 1 wrote in 
my .\merongen tlispatch." is Harold 
Begbie's answer to a wiflely circulated 
statement by Carlos Hentinck to the ef¬ 
fect that an interview with the former 
German Kaiser, itrinted in European 
and .\merican newspapers under l>eg- 
bie's name, was untrue and unauthor¬ 
ized. 

New Ellglande^^ Meet April 16 

H(.>ToN, .\])ril 10.—.\ meeting of the 
New Englaiul .\s>ociation of Circulation 
Managers will be held at the City Club 
here, .\pril 16. H. M. Wheeler of the 
Hartford Times is president and C. W. 
Palmer of the Woonsocket (R. 1.) Call 
is secretary-treasurer. Indications point 
to large attendance and a most interest¬ 
ing and instructive program. 

Ohio Circulators Confer 
Yoi NGSTowN, .April 3.—h'ifteen mem¬ 

bers of the Ohio Circulation Managers 
-Association attended a meeting here 
April 1 and 2, to discuss circulation 
problems arising from conditions of the 
reconstruction period. Charles S. Wil¬ 
son of the Columbus Dispatch presided. 
The principal speaker was Charles W. 
Gibson, owner of the Zanesville Signal. 

Morgan .Agenry Reorganized 

The J. W. Morgan .Advertising 
Agency, 44 East 23rd street. New A'ork, 
has just been reorganized by the ad¬ 
mission of Messrs. Wiliam E. Tuttle 
and H. Simpson Jennings as partners. 
The firm name will hereafter be Mor¬ 
gan. Tuttle & Jennings. 

Too Busy for Meetings 

The -Association of New A'ork News¬ 
paper -Advertising Managers has can¬ 
celled its bi-weekly luncheon-meetings 
until after Easter, owing to the heavy 
rush of advertising. This week’s ses¬ 
sion was the first to be postponed. 
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ADVERTISING GROWTH IN MARCH SHOWN IN AGATE LINES 

1 1 1 1 ;| - a a--,- 
i Total. 1 Ix)oal. Foreign. 1 Classified. r 

Name of Paiter. 1 1 1 j 
1 P.tlit. lois. 1 1010. 1 1018.* ‘ • •»*1«10. 1 1018. ' 1019. 1918. 

ALABAMA 1 i 1 
Birmingham 1 

News . 1 74:5.(180 782.810 .i>:5,2:{4 272 420 1 180 440 
Age Herald . 1 48(1.8:Kj 4:5:5,720 37:5’:538 ' 1.1.1.442 ■ 113 4!)8 
I^edger . I :504,234 

1 
302.022 1 78,8!K) 

i 
02.*232 

CALIFORNIA 
Oaklajui 1 1 1 

Emjuirer . 1 442.(I(IS 1 .*582.284 •2!ll.214 2(W.4:50 1 .10.1!)2 .‘50.424 1 5i),.138 1 40,320 
Los Angeles 1 1 1 

Times . J !.(•.( t!t.M4 i 1.170,.K18 S10.1.*5S OKi.lMH •2:50,.370 140,812 1 ,119..1!k5 1 412.702 
H.vaminer . l.<t2(Mi,‘M: 1 8(i:5.«i::2 .180.020 477,(5!14 1.11.228 1 122,040 28.3,402 2*53.208 
E.xpress . 1 720.;: 14 1 .Kll.'.HH .14!t.0.12 :587..148 i 8.1,8!«) (5.1,402 ! 8.1.:572 1 108.8(54 
Herald . 1 !l2<t,«!S2 (INI. 102 011.044 4.11,080 14:5.012 10!)..1.1) 1«V>.020 11(5.872 
Record . j :{.V.»,(!74 202.7C>8 1 47,.144 

1 
1 . j 10,3(52 i 

San Diego 1 ( 1 i 
I'liioii-Tribune . 1 i,;:(i(MMi4 1 1.1.17.2.14 8:51.084 7:58.144 2.io..i:5o 107.818 1 278,002 1 2.10.002 
Sun . 1 .■i2."».420 J ;5!IS,,H441 i .*584.104 281.702 .so,:54o ,1).7:5(5 i 00.070 i 00.318 

San Franc'sco 1 1 1 ' 1 
t'lironicle. 1 S4.7,(I4(I 1 (1.S.S.114 :584.7!MI :510.:5,12 lfl2.:502 78.778 207.048 i 208.!)84 
K.vniniiiei' . 1 !».S(),44S 020.:5S8 4C>8,.888 431..1)8 ' 107..1!»4 ; 1:51,012 i :543,OGO i .3.17,.8(58 
Riilletin . 1 47s.f.(i(i :i88.4.1S 2.8.1.0:50 1:54.0.14 1O4..150 1 .1.8,170 oi.:52o 
Call . 1 47s.(:is :5!t2.42o :501.820 24.1.112 ' 128,0.14 104..1.S0 47.838 i 42.728 

COLORADO I j 1 1 
Denver 

Post (E.&S..M.).. 1 I.Kts.iss 04(1.14S r*Gs,-irMi 4!)!».C>:52 2!)4.1(18 17.1.010 ! :50.1..154 270.000 
Times ( K. I. 1 :!:t(i.;!2(i i 204.:5(14 2:51.840 P.MI..I04 07.284 !I7,77t2 ' Ol.P.lO ! (•A088 
RfK'ky -Mtii. News (.M.&S.) 1 (147.724 4!t2.:5S(l ;5(11.872 284.11(1 1*28.240 1(HI.404 1.17.012 ! 107.800 
Express ( E. 1. 1 P.1.1.424 18.1.(140 140.408 i:51.!HI8 :5.1..S!)0 2!),024 11,000 1 24.108 

DISTRICT OF COLUMBIA j ! 
Washington ! i 

Star .. i l..■■»2(I..V.I4 1.22! (.028 l.(Ml7.!t28 728.77!) 1!):5.777 17O.*2O0 i .31.8.8.8!) ' 55:50.040 
1 imes. 1 (l!i;{.(l."i.S 1 (1.1.1.401 440.!t81 437.0.1!) 127.1!)8 !)!).!)1!) 12.1.47!) 118,48.3 
Post . 1 '.(2(l.(l.ss (10.8.208 418.10!) 140.312 i:5!).!)73 171..1)8 1 100.01:5 
lleralil . 427.S12 j :510..1!I2 2! M 1.78.1 214.7C.O 81,!)87 0,8,288 i 5.1.040 ' ;U>,544 

Jacksonville 1 1 
t 
1 i j 

f'lorida rimes-l'iiioii. s;;(i..".i."» (14(1.140 102.2!KI 3.12.481 201..S!)8 178.(MiO 100.:527 115.<502 
Florida Metro|mlis. .■►;!7.(;i7 411.(1.17 :::;7..io.i :5Cio..8o:5 118,208 0:5.117 i 81.844 57,1:57 

GEORGIA 1 ! 
Atlanta 1 1 1 

.louriial . i.('.'>^:!.74(( 714.S21 (170.!I78 4.13.0.14 220.478 107.(>78 180.2.84 1.34.092 
Constitution . s:’.;!.4(;2 (1.11,0:58 ,117.818 41!).4!M1 18:{..1.14 142.0.18 i:52.0!M) !K)..384 
tieorgian .Viueriean . ."(tl.l.Sd 4:57.8:12 :52.1.71(t 2.12.(!(N) 117..i:!() i .8(;.((i(; 1<K>.!)40 !)! 1.870 

ILLINOIS j 
Peoria 

.Star . 7 4(I..V.S si4.7::o .11:5.100 027.284 i:54..112 08.028 !)2.!)4(5 ,80,418 

.lournal . f.'ii 4 ii:u 18-> 014 141 4(N) 
Trans<'ript . :;.v*.>.(4 270(112 t272/.l72 tP.HIJCiO .'>0,122 

INDIANA 
. 

Evansville 
Courier . .i74.:5::i 4! 10.078 401..148 1(18..S(1.8 70.770 (k0,225 

.lournnI-Caz.ette . 7(17.4(17 (172.048 .111.042 4!)!).()72 140,818 142.2.14 551.022 

News ( E.. 1.2'‘(i.2."!l !I8!I..1!I8 744.018 02.1.032 •2!)7.18(; i:52.!)12 ‘2.10.05.1 ‘2:51.0.14 
.‘<tar (It. 1. .v.i:!,s.'i(i 4<i:i.(t2(l :s(i!i,(Ni:: 2.52..8,87 i:;,i..38i !)1.!):58 14!).4!)(5 : i:58.*201 
!<tar ( S. (. .■'iS."..72;5 40; 5.002 :5o:5.(:!Hi 273.10.1 1()2.!I21 .11.7:5.1 .S!».112 78.702 
Star (It.&S. t. 1.17:i.(Ki.{ 800.028 70*2.0! i:s .1M 1.0.12 2:!.8.:!02 143.07:5 2:58.008 21(5.!)0:5 
Times ( E. t. .•{.".([.I (IS 270..I70 2P.I.10.1 20.1.! )8(1 0(5.01.1 4:5.17!) 45.7:5.8 ' 550.40.1 

Terre Haute I 1 
star . 1 <17o.7(i1 .1! (7.007 4.87..1.80 01!),!)! 14 14!).!)74 !>8.()!).1 .3(5.201 2!),.118 
'1 ribune . 004,! 120 4.8:!..871 4.11.0:58 143.:512 !)8.84<i :57.:5.so 1 .15.042 
Post . j 2!ii.(h;(; 210.tt88 ‘£',s:XUi 180.( 184 ;iG,r»74 10.220 10.1.10 1 14.084 

Wichita | I 1 
1 1 1 

Eagle . 1 .lit 1.12 4 .K 5:5.0! 18 20! 1.81.1 201.2! 10 102.!).i:5 ' 111.!).11 1.1.8.:5,15 1!M),7.11 
Beacon . 1 .572.1.•.2 :104,.8<I.1 2:5!!.! 140 22.1.8! )0 ,80,(M).1 00.,843 , 51.001 i 72.072 

LOUISIANA 1 1 1 1 1 1 
New Orleans | ^ 1 1 1 1 

Times-Picayune . I l.<i:!1.4(;s 77!I.1!I2 .1.l4..''(i;! 1 484.887 112.42:5 .15.21!) 274.710 ‘ 202..1.15 
Item . Ml.l-.^^US 044.011 ; 482.841 1 40.1.812 77,lMli .1(5.708 i 1.14.470 1 148.44!) 
States . 1 (i:5.'».(is4 .182.0.12 :!o:!..l2.s i :578..i:)o l()4,(r2() (54,7(54 110..120 ! 117.400 

MAINE i 1 1 1 
Portland | j 1 

Express . 1 iMil.2(i2 404.! 120 :57!t.!l.8.8 2.8().C44 l,8:s.4.ii 140.(510 i :57.7.18 4:5.( 5(5*5 
Pn ss . .‘tl IG.G'KI 200.148 1 2.S0.!I44 I 1!).1.(m;2 04.!»4(5 ; .14.208 14,770 1 10.878 
Argus . 1 277.S1I2 1 172.!I14 247.:5(10 1 18.848 2:5.!).14 14.!)10 0.4.82 0,1.15 
Telegram ( S. 1. ! 17S..‘.7(l 1 12:5.700 i:57.:!08 1 !)7.022 .*51.822 ! 1(5.!)2(5 1 o.:58o ! !).212 
Press ( S. 1. ! 4S.7:54 : 1(1.778 4.1.472 1 32.740 1.040 1 2.7.18 1.310 1 1.274 

MASSACHUSETTS 1 1 1 1 i 
Lowell 1 1 1 1 

Courier Citizen. 4S2.(I27 :5o:5.708 ! 41:5.007 :5:5.1.!)44 0!).O2O 1 .17.7(54 0.1.310 74.001 
Sun . 1 ::7(i.ss,s ( :5lo..i7(i 2!)2..810 2.14.1:54 78.(N*.4 1 .15.2.12 2!).10() : 1!).243 

New Bedford | ! 1 1 ! 1 
414.''02 j :5!I2.!»!I1 1 _ 1 
12<t.4S4 i 104.118 1 . 1 1 

Springfield j 1 j 1 1 1 1 
Cnion . 1 RS;S.24(1 78!l.104 .1(K 1.7:58 47!».!H12 174.2.80 ! 120..1.14 ' 20,8.222 1 188.*57S 
Rci>ul)lii-an . | ,v»;5.:5()S 471.0!M1 ! :520..8.18 1 317.4:50 1:5.1.142 8.1,!*.88 Ol.:508 1 70,*572 
ftailv News. 1 .-.ii.;5:i2 412.14(1 :5.14.214 :5()2.4!)8 101.248 ! (■si.:5:58 55.0.30 ! 44,310 

MINNESOTA 1 1 ! ! 1 1 1 
Minneapolis | 1 1 ! 1 1 ! i 

■lournal . | 1,042.14(1 !i:54.(Hl(l 0.11.210 .11!).31() 1C,0,.144 13.*!. 140 224.:502 i 2.31.010 
Tribune . 1 fms,;5S2 020.012 .12.1.204 48.3.700 20:5..174 140.8.15 2150.514 ! 287.0.15 
News . 1 4.SO.*14S 407.072 272,412 2!»!).:5!K) li:5.*274 72..100 1 ,85,008 

St. Paul 1 1 1 1 1 1 1 1 
Dispatch (I>.). | (l.'>7,.'».'i2 1 .170.1.12 ! :5!Ki.018 :5.1)..174 1.1!).022 1 122.07<5 1 101.012 ' 10.1.(502 
Pioneer Press (I). 1. i 41.V5;’.S j .*572.414 1.11,0,8(1 141.170 1(W..14H 12.1..110 1 101,710 1 mi. 728 
Sunday Press (S.). 1 24.'>,4<M1 i l!l.1.:528 1 1:50.740 1 117.0(M) 40,008 ; 2:5.78(5 1 05..152 ! .1.3.042 
Dailv News. i 401.074 40.i.:5(‘.o 2!I4.770 i .*504.0(52 1*20.804 i 87.0.12 ' 07,340 1 
Sniniav News. j 14:5,(1.14 1:51,110 1 !I4..1,84 j !K>,0!)2 ' 11.0.15 4,!)42 :i7,114 i .3.1.470 

MISSOURI 1 1 i j 1 1 1 1 
Kansas City | 1 1 j 1 I 1 1 

Post .;. 1 4.1S.!i04 :5.i.i,!i:5(i 1 278..142 1 240.772 121.!«H! 00,7*22 1 .58,300 1 15.442 
Times . j (1(12.1:50 .127.828 ' :50!».708 2.14.114 174.010 102..1.10 177,.1)0 ! 171.1*54 
.Toiirnal . 1 210.2,12 184.702 1 1*2<*..028 110.1.14 1 08.110 .13.4.80 1 10.114 1 12.0*58 
Stiir . j 1.010.:iS7 1,407,0.17 1 1.0:5:5.874 770.404 374,3.32 1 2:50.70.1 ' .111.181 i 481.4.18 

NEW JERSEY | I j 1 1 
Elizabeth j 1 1 j 

.Tournal . | .1(i(:.044 .HU.102 1 1 I 

— 
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ADVERTISING GROWTH IN MARCH SHOWN IN AGATE LINES 

Total. Local. 1 Foreign. Classified. 
Name of Paper. 1 1 1 1 

1919. 1 1918. 1 1919. 1 1918. 1 1919. 1 1918. 1 1919. 1 1918. 
Trenton | 1 i 1 1 1 1 1 

Eve. Times (S.). 642,79t> 542,700 1 :i9<5,739 1 349,510 1 124,4-25 1 91,084 109,410 1 90,090 
Times-Advertiser. 239,289 180,0(k8 18:i..590 1 141,0-22 i 15,519 1 10,318 32,004 i 25,144 
State Gazette . 423,780 349,958 300,828 1 288,288 1 24.270 1 24,808 24,(512 1 28,252 

NEW YORK 1 1 i 1 
Albany 1 1 [ 

Knickerbocker Press. 512,820 510,132 28*5,140 1 314,944 1 121.478 : 95,.>10 , 10.5.15H; 1 !*!),f>52 
370,700 307,202 314,8.32 •>70,(K*4 4 -I 37,198 ' . 1 

New York City 1 
852,455 909,180 
913,011 704,292 j 

i73i402 159,001 1 

795^992 714,407 1 

25)8,044 41;5!440 I 

353,048 300,001 
o:i;{,298 402.i;52 . i . 
74J),147 09*5,828 ! . j . 
58,3,580 459,122 i 
001 ,.‘i70 4;5;5.29.5 1 ! 1 

Herald.. 7.38,272 *52844*1 ' j 

502,598 513,989 . 1 
48L<!18 .•5;54’822 . i . 1 

1 491,791 l,208’t548 . i 
.■)95.822 3*51 018 . i 

1,43.">,480 1,.351,8,">*I 
Schenectady i 

Union Star. .340.244 .32!).82<5 220,S.">*i 221,270 7.5,.->44 .50,072 •2!).*>:58 i .30.044 
Gazette . .''i.s.'i.77 4 .5is..,|g .372.9;t2 :5.">.5.o*;8 115,178 90.100 78,848 58,* *72 

Troy • 1 
Record . 4!H»,882 :}*54,.54*5 :i41.9-22 120.:i.30 104,412 28.728 i 27.151*7 

OHIO i 
Cincinnati 

EiKiiiirer . Sll.OiM) 082, !,■>*) 419.!K)2 :’.4.5..">*m; 15.3.594 1<*.5,01*; 2.37..594 1 2:51,(*-2S 
Tribune . 22S).9.->0 222,8*50 17**.*)1<5 1.51,018 •21,4*R5 28,98** :58..528 42.,8* 58 
Tinies-Star . 7 SI, 788 7*5*1.41** .52.5,! H 5* 5 .■>o7.s:5o 1.5!),* *12 13*5..542 IMS,81** iio.**:;2 
I’ost . 018,478 .55.5,:5.52 .3.">*t,72H •294.742 144.**;i2 ll.5,:i<*4 1-2:5.718 14.5.:5*h; 

Columbus 
Dispatcli . 1..3.'»!).270 1,1<54.4.S** S**>8,97*) 74l.:5.so 2:10,5!M* 101.7.'>«* 248.2-2*) 2.57.!*7** 

491,0.50 .3*5.5.!KM> 2!)9..S,S*) •211.0:50 105,480 73.8.5** 74,r>i»D 0! *.!*.■>** 
(.Mtizeii . 0,39..320 .■>;«),4* to 42.5.SSO :5i5:5.::(H> 110,:!**** 72.4* K) !*4,9!M) ]<*-2,S.'>*) 

Dayton . 
741,713 57*)..528 :5!):;.414 St*,47!) 74,,51.5 11.5..TS4 1**2..5!*!* 
i0.3,,5,53 »52.3.!)24 .570.941 4C>*5.(tl8 112,448 S!*,481 80.1t;4 0.8.42.5 

News . 1.10.3,870 917,*)!K* H,S,S..314 (>75.4IG 1!M*.170 157.."i28 8.5.:;80 84.1-2I; 
OKLAHOMA 

Okladioma City 
7! IS. 112 7<l!).S.5t5 :!77.272 :i!Mt.8.'>:i 1S:5,024 143.407 2:57,210 17.5..5!H5 
,■>8.3,828 42«5..513 ;!17..">.34 24.5.S*;;; 8!*.8*;0 0**..5!*** 17*5.4-28 l‘2t *.***><* 

News . 410,410 4* 1:5.928 2.'>*t..544 2C>0.f>80 .5:5,4:1s -li L»>*U> 1*h;,4-2S I*f2.!*12 
OREGON 
Portland 

408,118 .380,4.50 :!.32.2:!4 2.57.*;70 S2.<f20 .54. !*•>*•> «53.1t;8 0.5,f>*N> 
PENNSYLVANIA 

Erie 
0.38,024 .57.;.9:’.o 42*5..5IO 42*5.202 12!*.-2:!4 .SS.02I* ♦S2..8S** *.5!*.1(*8 
279,1.S8 297,0.52 74.5 1 ;*•>** 

Dispatch . 23L1I70 2044*M) . . 1..513 8**1* 
Johnstown . 

011,380 *5;52.:51*) .■>*M5.2<’hS .5.5r>. (;;s 70.:57»* .>;i.7l8 28,742 •21..8.54 
4.'i(i.820 :587.»5*5*) .387.1H5S :5:; 1.2.54 4.5..52S 42.:57S •2:’..:’.24 14.* *-2.8 

I>eader. 29.'>,218 2!)1.144 248,804 24!).872 .“>:>.* *2* 5 :;**.7(*2 i:i.:528 H*..57** 
Rfading 

22,141 2*l.S.51 . 
21,22!) 2*).9.!!) 1.5,801 4.-2-28 1.1 )** 
11 'MD i*> srui D .V.MI 1.147 482 
:i4!ou 29'44.3 19i!KM5 . l<*,7!t8 3.1 *1*7 . 

Scranton • 

Republican . .■>02..5:!7 481,*544 440.4:5!) :571.7S7 7!t.4*;.5 • .57.1:53 42.t;:!;! .>2,724 
RHODE ISLAND 

Pawtucket 
.'>04.998 484,785 . 

Providence 
Daily .Tournal . 292.411 i 179.229 128,421 91.0'58 71.810 .5:5.4!*2 !*2.1.8<* :!4.(;i;!* 
Suiidav .lounial. 2SO,o;!2 ! 212.27:1 l!t9.792 1.5r..21.5 42.4.52 is.-2;;:5 :!7.82.5 
Hiilletin . 700.47.5 *5.'>**,!):5*) 4.57,.3!MI 4*;4.7!)2 !.■>**.< *82 1*K*,*;47 • !*.3.*H*:’, ,8.5.4! *1 
Tribune . .374,71.5 .3.3.5.* 119 274.72:5 2.57.!)49 1*4.20.5 i;!*.4;:4 r».7sT 7. 
.‘-tiiiidav Tribune . 99,.5(l7 SO,:t42 82.4(5:1 0.5.970 1 13,898 11.11*5 :5.i4*; 
News . 1S0.!»97 1 *50.274 12:5,(52:5 40.894 1 12.4!*4 1<5.4S** .5.840 2,! *00 

TENNESSEE 1 1 ! 
Memphis 1 1 1 1 1 1 

('oininereial .Appeal. 1.10.5.:!2S ' !HI!)..524 *534.9.5*; 1 .510.-202 1 2:is.77<* 1.5! *,2*54 1 •2:11.*•>**2 240.* *.58 
Nashville 1 1 1 1 1 1 ' 

708..5441 .■>*)!I.S(5*5 4.31 ..‘12* 5 2SS.2SS 14.5.9-22 ! 70.48-2 ' 131,•292 j 14.5,**!*r, 
|•>S2.:!74 ' 4**2..5.'S5 3:is.:iso 1 1*;!*,!*74 11* *.712 1<*!*.844 I 1**7..5:54 
4.31.018 i j 224.994 1 11.3,170 1 1*2.848 1 

TEXAS i 
1 1 I 1 

Fort Worth i 1 1 i 
Star-Telegram . !K)2.702 *517.288 i .578.0! H* .‘541..5.58 18.5,892 178,1*48 i 1.38,1,80 ' 9*;.782 
Record . ()9r>,.57(> 1 42*).910 478.91H; *54,4.'>*5 1 8*),*K)4 110,824 *59.5,.57*5 •24.5.*;: 51* 

San Antonio 1 ( 1 1 1 
Express . 1.020.!)90 i 742.!)10 J (•>07.8.50 41.5..57<; l*i.>, (4*5 10*5,148 i 247.:i!*4 221,18*5 
Light . 70S,14S 4*52..518 221.998 2!)7,*K)4 ! 88,424 72,982 i:5:5..574 lt;.5,424 

VIRGINIA ' 1 1 1 1 1 
Norfolk i 1 ! 

I>>dgt>r Dispatcli . 1,0.54,180 i 77.5,:5!H) ! 7:59,810 .■>*;2.!)40 1 172..">**S 108,C>*;8 141,8*52 l**:i.782 
WASHINGTON 1 1 1 J 

Seattle 1 1 1 
Times ( E. & S. 1. 1 ' l.i:i9..5S*5 704,04*5 0<M*,O.54 1!*,5..342 14*).!>:5H 4*57.278 :i!*S.,5!>4 
Post-Intelligeiicer (M.&S.) 817.978 1 .5::2.9i*> 47*5.82*5 :i<K),14*5 1.54.(*70 1 !tf*.048 187,082 i 142.7115 

.548,282 j 4*)!),:i:52 481.978 :i81.0:58 1 1 *;o.:5**4 1 28.21 »4 
1 WISCONSIN 1 . 

Milwaukee 1 1 1 
1,120,510 1 S22.7.N1 04:5.<>*‘>*; 47.5,7.5*; i 2!):5.8!*4 1 174.:i!*7 1.82.950 172.*50** 

Wistsmsin News. 441,7.5:3 2:51,*)!)5 ‘2!)8.1,S7 i;i4.i4o i ,S*;..51** 7.5.-202 .57,05*5 21.7.">.3 
I^eader. 142,121 ; 12.5..57:{ 12*5.00!) 104.;i-28 •2.:i9*; ! *5.384 I i:i.71t5 ! 14..S*51 
Sentinel . t’>80,570 1 5.58.024 447.40!) .179.724 1 147..588 1 !*!).1«‘>** 1 !tl..51.3 1 71*. 140 

Totals. 1 89.40*5.477 i7:i,48:{.2;59 147,707.*5-_M* |:5!).:U4.!)-25 |14,.5*->*5.740 |10.:i:52.81.3 11.3.849.!*4*; |12.*t47.0*;9 

*No want ads. tlndudes elassifii'd. 

GLOBE SETS RECORD 
WHEN MEN STRIKE 

Using Only Two Presses, Run by Nine 

Men, It Issued Capacity Papers, Over* 

loaded with Advertising for 

Five. Days 

“The strike that was pulled on the 
New York Globe on Monday, March 31, 
was most instructive and interesting as a 
demonstration of how much confusion 
can be produced by a trifling incident 
wonderfully magnitied and distorted by 
minds out for such effort,” said Jason 
Rogers, publisher of the New York 
Globe. 

“.■\fter five days of the strike,” he con¬ 
tinued, “during which the Globe, by 
some marvelous accident, managed to get 
out nearly full editions on two presses 
manned by nine men, including a fore¬ 
man, an adjustment was reached on the 
basis of the Globe’s original proposal to 
the men. 

“It was not a victory for either side, 
but rather an ironing out of misunder¬ 
standings and a resumption of relations 
oti a basis promising more pleasant and 
satisfactory appreciatioti of the factors 
entering into the contract than at any 
previous time. 

Had Too Much Business 

peculiarity regarding our strike 
was that during four days we were com¬ 
pelled to print capacity newspapers—24 
pages—and actually were forced to omit 
nearly 50 columns of advertising, all of 
which had its psychological effect on the 
men who thought they had left us 
stranded. 

"The cause t)f the strike was the dis¬ 
charge of two pressmen for being away 
from their positions through being ar¬ 
rested for gambling in an adjoining 
building. The local union demanded their 
reinstatement and applied for local con¬ 
ciliation, which cotifirmed their demand. 

“Before the conciliation our foreman 
appealed to his International I'nion 
against the actions of the local union, 
which, according to practice, should have 
operated as a stay of proceedings, but 
it did not in real life. 

“When confronted with the findings 
of the local conciliatioti board we offered 
to pay the ineti in cash from the day of 
their discharge attd until the final de¬ 
cision of the Intertiational Union was 
reached, but not to put them back at 
work in the press room. 

Prineiple at Stake 

“The meti went out without tiotice, 
leavitig us with hut four pressmen, and 
stayed out for five days. In co-operatioti 
with acting President McHugh of the 
1. P. P. & A. U. and H. N. Kellogg, 
chairman of the standing committee of 
the .A. N. P. A., we finally reached an 
adjustment .satisfactory to all parties, 
and the men came back. 

“My position throughout was a fight 
for the integrity of contracts, with or¬ 
ganized labor strongly and effectively 
supported by Messrs. .McHugh and Kel¬ 
logg. It was a little fight that had to 
come somewhere, and as the principle 
I contended for prevailed. 1 am sure the 
effort was worth while and for the bene¬ 

fit of the whole industry.” 

Cot Only $20 Damages 

St. Louis, Mo., .April 7.—Jacob h'urst, 
who sued the publishers of the St. Louis 
Times for $^.000 actual and $50,000 
punitive damages, alleging- libel in an 
advertisement published on November 
30 and December 1, 1917, was awarded 
$20 actual damages by a jury in Cir¬ 
cuit Judge Hogan’s Court. 

.1- 



CONSIDER DEALER SERVICE 

Philadelphia Chapter Meeting Attended 

by 33—New Members Ellected 

A MEETING of this chapter was 
held in Philadelphia on Tuesday, 

April 1. The president, George E'rank 

lA>rd, presided. 
Eifty-three members and visitors were 

present. The following gentlemen were 
proposed for membership in the chapter 
and unanimously elected: P. G. Under¬ 
wood, sales manager Moore Push-Pin 
Company, Philadelphia; William Percy 
Mills, president Moore Push-Pin Com¬ 
pany, Philadelphia; James F. Campbell, 
Du Pont Advertising Division, Wilming¬ 
ton, 1^1.; E. 11. Smith. Henry Uisston & 
Sons. Inc., Philadelphia; F. K. Ehmann, 
Chris. 1). Schramm & Son, Inc., Phila¬ 
delphia ; I-eo F. Weiss, sales manager, 
Antonio Koig & I^ngsdorf, Philadel¬ 
phia ; A. Friend, Diamond State Fibre 
Company, Hridgep<->rt, Pa.; John J. Mc- 
Devitt, John P>. Stetson Company, Phil¬ 
adelphia; Harry E. Spekman, Speakman 
Company, Wilmington, Del.; 1'. P. 
Green, advertising manager, Fayette R. 
Plumb, Inc., Philadelphia; Dale E. 
Andrews, advertising manager, the 
Sharpies Separator C'omi)any, West 
Chester, Pa.; Amos H. Williams, adver¬ 
tising manager, A. J. Reach Company, 
Philadelphia. 

Mont. H. Wright introduced the 
subject of “Dealer Service” and theit 
called upon a number of memlters of the 
chapter to explain the use and special 
features of exhibits they had brought 
with them. These gentlemen were: W. 
P. Mills, presidetit Moore Ptish-Pin 
Company; Jas. G. Lamb, advertising 
manager Scott Paper Co.; L. W. Whee- 
lock, advertising manager Stephen F. 
Whitman & Sons, Inc.; E. H. Smith. 
Henry Disston & Sons, Inc.; Neal A. 

Tnislow, Hercules Powder Company; J. 
C. Hentley. E. 1. du Pont de Nemours 
Company. 

The subject of “Dealer Service” will 
be continued at the May meeting. 

A NEW FACTOR IN NATIONAL 
ADVERTISING 

keep .America steady during this troubled 
period of reconstruction? 

How can he direct his advertising to 
insure the triumph of common sense over 
the destructive radicalism that threatens 
the world ? 

These problems belong to each na¬ 
tional adverti.ser, but they can be solved 
best by the joint study and effort of all 
advertisers. 

How can stich joint action be secured? 
Through a live as.sociation of all na¬ 
tional advertiser interests. 

This is the era of trade associations, 
each working for the Itenefit of the in¬ 
dustry it represents. No business needs 
such associated effort so much as ad¬ 
vertising. 

THE 1919 PROGRAM The essential principles of the plan 
that has l>een adopted to make the 

-A. X. A. of much value to each member 
are as follows: 

1. Securing greater familiarity with 
.Association affairs by submitting im¬ 
portant questions, usually decided by the 
Hoard of Directors, to a mail vote of 
members. 

2. Selecting as national committee 
members representatives from each sec¬ 
tion of the country. 

3. Conducting general meetings by a 
|)lan which will bring about active pres¬ 
entation of views and experiences on the 
part of every attending member. 

4. Localizing the .Association by di¬ 
viding the country into three main dis¬ 
tricts, each in charge of a vice-pres¬ 
ident, and providing for the organiza¬ 
tion by each vice-president of chapters 
in every locality in which there are a 
sufficient numlter of national advertisers, 
whether they are members of the .A. N. 
-A. or not. 

The .\. N. .A. has just issued a book¬ 
let with the above title. The follow¬ 

ing excerpts will illustrate the thought 
that is behind the A. N. .A. program 
for 1919. 

1919 marks the beginning of the 
greatest epoch in the history of civiliza¬ 
tion since the dawn of Christianity. 

We witness a world undergoing re¬ 
construction. 

In the tremendous changing of place 
and power and peoples just inaugurated. 
.America is cast for a leading role, and 
.America is going to speak chiefly through 
the medium of advertising. 

The national advertiser today is faced 
with new and strange ttroblems. How 
should he advertise to get the maximum 
benefit for his business out of the new 
conditions of life and commerce' 

In view of increased cost of space, 
jirinting, illustrations, etc., how can he 
advertise to get the utmost value per 
dollar spent? How can he share in the 
expected large increase in .American ex¬ 
port trade? 

How can he advertise so as to help 

tion on all subjects connected with the 
marketing of merchandise are dealt with 
by the General Data Department and the 
Publication Data Department, but for 
some time past both these departments 
have been considerably handicapped in 
their outsMe research work. To carry 
out this kind of work—and research 
work in the .A. N. .A., it should be re¬ 
marked, is always of a positive and con¬ 
structive character—an auxiliary de¬ 
partment has been formed through and 
by means of which the services of both 
the other departments will be consider¬ 
ably enhanced. The operations of the 
three sections will be co-ordinated, but 
each section will maintain an autonomy. 
The object of making the departments 
autonomous is both to enable them to 
handle a much greater volume of bus¬ 
iness, and also to give full opportunity 
to the individual development of the 
members of each department. 

NATIONAL CONSULTATION COM- 
.MITTEE TllIC data files, the bulletin service, 

questionnaire and convention priv¬ 
ileges, are of themselves well worth sev¬ 
eral time' the annual cost of membership 
to any national advertiser eligible to 
membership. 

A new feature of great potential value 
immediately eliminates all question as to 
the money value of meml>ership, and 
that is the National Consultation Com¬ 
mittee. This is composed of a number 
of the older and most experienced ad¬ 
vertising men in the .Association—men 
who after fifteen to twenty years’ broad 
experience have reached such a stage 
of solid expertness as to be able and 
willing to render impartial, practical, and 
highly valuable opinions t)n any adver¬ 
tising problem within the scope of their 
cxj)erience. 

This committee will, free of charge, 
give prompt, ethical, confidential consid¬ 
eration of any memlter’s advertising 
problem of sufficient importance to jus¬ 
tify the attention of the committee. 

EXTENSION OF A. N. A. ORGANIZA- 
TION The vast increase in the demand for 

information and service from mem¬ 
bers of the .A. N. .A. has made it im¬ 
perative to increase the headquarters of¬ 
fice staff, and financial developments 
have made it possible to do so. Thou¬ 
sands of inquiries yearly for informa¬ 

the .A. N. .A. otfice force. To illustrate 
his energy and enthusiasm, 1 may men¬ 
tion that he arrived in Montreal from 
England on April 5th, was struck off 
the strength of his regiment the same 
day, left for New^ A’ork the following 
Monday night, called at the A. N. .A. 
office the following morning, spent Wed¬ 
nesday getting civilian togs, and started 
in to work at the office on Thursday 
morning. 

PROGRESS OF A. N. A. ORGANIZA¬ 
TION 

ft ¥ OOKING B.ACKW.ARD” is not 
always a profitable occupation, 

but in the case of the .A. N. .A. organiza¬ 
tion’s history for the past three years, 
it is. 

Three years ago definite departmental¬ 
ization of the headcpiarters office was 
mdertaken, with the result that by the end 
of 1916 the service had been enhanced 
many fold. Three years ago the total 
number employed was eleven. Increases 
have been made from time to time as 
the demand for the office service by the 
members increased, and the total office 
force now numbers twenty-four. There 
has been an increase of four people dur¬ 
ing the past two weeks, and the entire 
force is now on its toes not only to take 
care of present demand but to encourage 
a still greater one. 

COMMITTEE BRIDGES 

oOMEONE has said that Americans 
‘Jhave a penchant for committees— 
that whenever they are faced with the 
necessity for tackling a difficult situa¬ 
tion, or getting out of one, or for 
broadening a commencement of some¬ 
thing into a movement, they appoint a 
committee. Sometimes, also, an ex¬ 
cellent method of “losing” something is 
by appointing a committee. 

But the idea of using committees as 
bridges, while not altogether novel, is 
being used this year a good deal in 
establishing real, practical and profit¬ 
able relationships between the A. N. A. 
and the various bodies of space and 
service selling interests. It was men¬ 
tioned last week that progress was be¬ 
ing made. This week we are able to 
announce that there now exist bridges 
lietween the organized trade and techni¬ 
cal press—the .Associated Business 
Papers, Inc., and the A. N. A., and also 
between the Poster .Advertising .Asso¬ 
ciation and the A. N. .A. VV’e expect to 
announce at an early date some more 
building of this kind. .And, more than 
that, there will soon be news of doings 
and accomplishments. 

A NEW A. N. A. RECRUIT 

gV the time this page comes Itefore 
*its readers, tVie gentlemen in uniform 

whose portrait is given below, will have 
resumed the comparatively unpictnr- 
es<|uc garb of the civilian. I'rank Sain- 
ty was a member of m\ staff when I 
was located in Montreal, Canada. .And, 
by the way, he was one of the most 
energetic and ambitious members of that 
staff. One of the greatest compliments 
I ever received was from Sainty when, 
having been offered a forty per cent, in¬ 
crease by another concern on the salary I 
was paying him, he came to me and said 
that, if 1 said the word, he would re¬ 
main with me. Fortunately for both of 
us, we were relieved from embarrass¬ 
ment hy the fact that I had just resigned 
my own position. 

Sainty enlisted in the Reinforcing I'ni- 
versiiy Company of the Princess Patricia 
Regiment in June. 1915, and by the fol¬ 
lowing .August he was in the trenches 
with his regiment. He served both at 
^'pres and also at Somme, and was lucky 
to escape all injury exieitl that of being 
gassed on rme occasion. 

In .Aitril, 1918, he received his/com¬ 
mission as lieutenant and, at the time of 
the signing of the armistice, he was 
both lieutenant and ctimpany com¬ 
mander. But for the signing of the 
armistice, he would no doubt have re¬ 
ceived his captaincy before long. 

Frank .Saintv is a valuable a'ldilion to 

The following firm has been elected 
to membership in the -A. N. A.: 

The Stronse-Baer Company, Baltimore, 
Md., makers of “Jack Tar Togs.” The 
company is represented in the .Associa¬ 
tion by .A. M. Cossitt, sales and adver¬ 
tising manager. 

The .a. N. .a. Executive Committee 
held a meeting on Thursday even¬ 

ing at the .Advertising Club. The fol¬ 
lowing members were present: Pres¬ 
ident \V. A. McDermid, George Frank 
Lord, P. L. Thomson, and Secretary 
Sullivan. 

M.ALCOLM MOORE, formerly sales 
manager of Blaisdell Pencil Com¬ 

pany, has been a|>pointed vice-president 
of that concern. 

Alfred H. BARTSCH is now gen¬ 
eral sales manager of the .Amer¬ 

ican Bosch Magneto Corporation, and 
will repre.sent that concern in the A. 

N. A. 

JR. WFDDELL has been appointetl 
• advertising manager of Firestone 

Tire and Rubber Company, succeeding 
Edward S. Babcox. 

ARTHI’R M. SEMONES now repre¬ 
sents the J. T. Case Plow Works, 

Racine, Wis., in the .A. N. .A., in place 
of T. F. Willoughby. 

WH. HOLMES has been appointed 
• advertising manager of Packartl 

Motor ( ar Company. Detroit, succeed¬ 
ing F. Ci. Eastman. 
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IN YOUR FIGHT 

To show a big 1919 gain in 
business and circulation— 

Are you giving your readers the NEWS that other 

papers are not carryhig—the news of tlie reaction of 

old peoples to new problems—views of new states¬ 

men who are leading young nations—interest grip¬ 
ping revelations of the stirring of new impulses 

llirougli the minds and hearts of men and women 

around the world ? 

UNITED PRESS 

Newspapers are the vital, aggressive, growing forces 

ill every city heeanse they offer their readers a 

NEWS service of character and individuality that 

wins and holds atlentioii on every page. 
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NO DAILY CAN SELL ITS SPACE 
UNDER 15 CENTS PER INCH 

Myers, Cost Expert, Tells Editor & Publisher, Reader Must 

Learn to do Business on Cost-Plus-Profit Basis—Study 

Mechanical Costs First Duty 

I!Y KM 11, C. MYKRS 
“( an you jrive me tijfiires that will show the lowest rate per column inch, 

takinf? the average of newsiiapers large and small, at which advertising can he 
set, first cost? \Vhat 1 want to get is the average cost per inch of producing an 
inch of advertising, no matter whether a pajK^r has 500 or 5,<100 circulation. I want 
the dead line untler which advertising can !»e run at a profit.” 

THERE'S a lot of si,t;nificance to the al)ove (juerv addressed this week to 
the editor of Editor & Publisher. It comes from a publisher who has 
evidently decided to “pet out from under.” 

He wants to know costs l)ecause he has decided he must make a profit. 
Perhaps he has just discovered he has been working pretty hard for a num¬ 
ber of years, and has been verj' busy—so busy that he thought he had l>een 
making a lot of mone}-—till he came to count his wealth. T hen he found he 
had ver)- little. 

Through ff ith the Theory Method 

Hut he made a discovery. He had 
heen selling his product too cheaply. .And 
he made a deci.siou: he has decided he 
will do it no more. Hereafter he will do 
business on a cost plus basis. He is done 
with the theory method of doing 

business. 
Here again the law of averages—the 

law of balance—asserts itself. No man 
can give more than he receives and 
make a profit. It is also true that he 
cannot take more than he gives. Hut 
how many publishers (and this is not 
confined to the country weeklies, by any 
means) are giving an overflowing meas¬ 
ure for the lawful peck they receive in 

return ? 

Case of Country 'Weekly 

Take the average country weekly: 1 
have before me a list of newspapers for 
sale—mostly weeklies and small dailies. 
In the statement of the year’s business 
some of the announcements bubble over 
with enthusiasm. One states his annual 
receipts from all sources (he has a job 
printing department) were $16,459.29; 
his expenses were $14..‘'63.4f), leaving him 
$l.f<95.74 net. He offers a half interest 
for $7..500. His plant cost at least 
$10,0(K). If he published a seven-column 
folio, figuring 309 publication days in the 
year, he printed a total of 1,236 pages. 

This would produce 8,652 columns per 
annum, which, at 20 inches to the col¬ 
umn, would give him 173,040 column 
inches per annum. .Allowing 40 per cent 
of this space for news, he would have 
left a total of 103,824 column inches for 
advertising. His receipt on account of 
advertising would be ^,074.48. There¬ 
fore, he'd have been selling his space for 
around 10 cents per inch and he would 
have l)een giving too much for what he 

received in return. 
It has cost him at least 5 cents per 

inch to set the ad.s—this for labor alone. 
His overhead expenses ran the cost to 
at least 8 cents. 

Investigation discloses that the smaller 
daily and weekly newspapers, taken gen¬ 
erally, receive an average of 7 cents per 
inch per thousand circulation. When it 
is known that the combined circulation 
of all the papers in a particular state is 
around 4.0(io,(X)0 per week, and to put an 
ad in all of them would cost but $4.C)(K), 
whereas a monthly magazine having a 
circulation of 4,000 in that state receives 
$14 for an ad of the same size—the truth 
begins to trickle in that the newspaper 
publisher not only has been giving things 
away, but handing out his gifts on a sil¬ 
ver platter. 

The writer, several years ago, kept an 
accurate record of the cost of setting 
display advtrt'sing. The time of the 

men doing the work, or the actual labor 
expense involved, formed the basis of 
this cost record. It was found that some 
advertising was set for as low as 4 cents, 
while some of it ran all the way to 16 
cents per inch. This because not all ad¬ 
vertising is alike. Some is tilled with 
large type and illustrations; other forms 
run very .solid in small type. The latter 
is. of course, more costly to set than 
the former. Some advertising managers, 
too, are quite reasonable. Others lay- 
awake nights evolving peculiar typo¬ 
graphical ideas, or “stunts” which they 
A’tioie (?) will bring buyers pell-mell 
after the advertised goods. This sort of 
advertising man is hard to please. It 
costs more to set his advertising than to 
set that of the chap who believes in 
good copy' and sim|>Ic display. 

It is well known, also, that the ad¬ 
vertiser gets a hazy idea of what he 
wants to say and how he wants to say it 
when he receives the proof. He cuts and 
slashes the proof in fiendish glee. When 
the compositor gets it back he spends 
five minutes try ing to decide if it will be 
better to throw the old ad away and set 
a new one, or try and correct the proof. 
Whichever way it is done makes no dif¬ 
ference. The one way' would l>e as 
quick as the other—and the cost goes on 
just the same. 

We’ve been a long time getting to the 
answer to the query above, “What is the 
dead line (price per inch) under which 
advertising can be run at a profit ? 

The answer can only be given in this 
way: If you know your hour cost, you 
know what you should be getting per 
inch for your advertising, w'hether you 
have .5(K) or 5,(KK) circulation. 

When Advertising Runs Paper 
The average hour cost in a small town 

daily or country weekly' is $1.25. Some 
workmen will compose more advertis¬ 
ing an hour than others. The average 
“country" advertising can Ite set at the 
rate of about 40 inches per hour. This 
would make the actual labor cost, plus 
composing room overhead, about 3'A 
cents per inch. 

-After all, it is not a question of how' 
small an amount must form the dead line 
of costs. Rather, how can the publisher 
serve the advertiser so that the former 
need not feel he is the object of charity. 

And the publisher is largely at fault. 
Issue after issue, he allows advertis¬ 
ing to run in his paper which is badly 
written. It is in poor taste typographic¬ 
ally'. Naturally, readers refuse to be 
burdened with such trash. They read 
only that which is pleasing, that which 
gives them information they can rely 
upon, “dished out” in good typographic 
style. 

The mind is a retiring “individual.” It 
likes to take things easy. Therefore, it 
has appointed the eye its policeman. The 
eye is always on the job. If it observes 
a thing which is not pleasing, it tele¬ 
graphs to the mind, “nothing doing.” 
Hut when something which is pleasing 
to the eye comes along, a wireless is im¬ 
mediately sent to headquarters to “sit 
up”—something good is on parade—and 
the mind absorbs these messages and 
stores them up. 

There are four fundamentals in every 
advertisement: copy, illustrations, orna¬ 
ment, type. Illustrations and ornament 
oftentimes have no connection with the 
text matter or type. Too often they are 
used indiscriminately' by' advertising men 
and printers because their sponsors have 
conceived the notion that they are 
“pretty.’’ .As a matter of fact they dis¬ 
tract rather than attract the attention. 
The simplest things are most attractive 
and effective. Where ornamentation and 
illustrations are used indiscriminately, 
without regard to unity or coherence, or 
to their fitness for the text and type, they 
do more harm than good. Therefore 
they should be left out altogether, or 
used with full knowledge of their im¬ 
port or intent. 

Heavy black gothic types will surely 
not suggest refinement and good taste 

when used in a ladies’ cloak and suit 
ad, or for advertising drugs and jew¬ 
elry. They might attract the attention, 
but they will not hold it. Such types 
are too suggestive of sewer pipe, hard¬ 
ware, etc. Fitting the type to the arti¬ 
cle advertised, and keeping it in one 
series, with Itorder to blend, is the real 
solution of the success of any' advertise¬ 
ment, if the copy has been carefully 
prepared. 

Every publisher should encourage his 
printers to study' typography, its prin¬ 
ciples and practice. There are several 
good works on this subject, embracing 
as well the entire fabric of advertising— 
economic factors in advertising—its psy¬ 
chological factors—copy and its prep¬ 
aration. and display, as also the physical 
factors. A few weeks on this subject, 
the publisher co-operating with the 
printer, will be a wholesome energizer, 
and its results will be apparent in the 
cash drawer. 

No small daily or country weekly can 
afford to accept advertising for less than 
15 cents per inch. He should get at least 
that or quit the business. He is playing 
with fire if he takes less. If he has 
3,(X)() circulation, he should receive at 
least 25 cents per inch, and so on. .And 
it’s up to him to get the volume of ad¬ 
vertising to make it pay. 

Into Baltimore Homes 
in the evening! 

Looking South on Chortts Stnrt at night from the Betredere Hotel 

THAT’S when your message is read in The NEWS—that’s why it is 
read more carefully and completely. Going home on the cars after 

work is over in the evening the preference for The NEWS is very 
marked. And you can bet every reader carries his copy straight home 
for there isn’t a chance in the world that he can borrow the neighbors’! 

^ -And do you want Marylan^d circulatitm, too? Not only was The 
^ NLA\ S’ circulat.on of 11(),372 net paid daily and 111,146 net paid 
Sunday, according to latest publishers’ statements (3 months ending 
September 30, 1018) the largest of any Baltimore paper for that period 
but its circulation outside of Haltimore—a.’most wholly in the State of 
Maryland—was the largest as far as we can ascertain of any Haltimore 
paper. 

To cover Baltimore and Maryland on a single-paper basis use 

The Baltimore News 
over 100,000 net paid daily and Sunday 
The only straight 2c. newspaper in Baltimore 

DAN A. CARROLL 
Eattcra Repreaeoutivc 
Tfibuae Buildinc 
New York 

—t 

^E. LUTZ 

-- A FirirNai’ 
AdwtUtns Usaasw 

'cstern ReprcMnlativi 
■ *’ '1 BmC “ ■ Bldg 

Chicaei 
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MORE THAN 38,000 IN USE 

LINOTYPE MARKO O TRADE 

THE MACHINE THAT LASTS 

•gOffOW 

1 HE YORK (Pa.) DISPATCH, with a circula. 

tion of 12,637 in a city of 49,430, now sets its 

display “ direct from the keyboard ” of a Model 

20 Display Linotype with “ straight-matter ” speed 

and economy—the same as the New York Times, 

Herald and Tribune. 

Put Your Display on a ^'Straight-Matter" Basis 

—It's More Economieal. 

Write for Model 20 Literature. 

MERGKNTHALER LiM )TYPE COMPANY, NewYork, U. S. A. 
Cmicago San Francisco Nkw Ori.eans ('anaflian Linotype I.td., Toronto 
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The “Reconstruction 
Meaning Fo 

l()R almost two generations the phrase ‘‘During the Recon- 

striKtion Period” has been a reminder to the South of the 

desolation and hardships resulting from the (avil War. 

Rut, now, “During the Reeonstruetion Period” has taken on a new 

meaning. The reeonstruetion period of 1919 means the dawn of 

an Era of Prosperity—the coming of better living and better 

farming conditions. 

Truly, the War turned the tide for the South. The billions of 

dollars diverted to the South for her cotton and food products, 

and the steady stream of money pouring in every month thru 

army training camps and war-working plants, have created a 

new wealth thruout the South. Never before in the history of 

the world has there been such wholesome prosperty, When the 

Armistice was signed farmers, merchants, and tow ns-people alike 

were already enjoying unprecedented prosperity. 

The South has come into her own. This war-prosperity has 

accelerated the agricultural and financial development which 

had bi‘(‘n evident for many years. The people have been 

brought to a realization of the possibilities of their land. They 

are quickened with a determination to forge ahead and lead 

the world in their prosperity. 

ADVERTISERS, DON’T OVERLOOK THE SOUTH 

The market of the South offers vast and increas¬ 

ing opportunities to the American manufacturer. 

The people have more money now than ever 

before to buy the good things they desire and 

need. They are buying home comforts and 

luxuries hitherto b(‘yond their means. More 

farm and village homes are being |)rovided 

Tht* A^^o(■iat<‘)l Ailvcrli^iiifc (ilult.- of 

the World Holil Their Next (Conven¬ 

tion in the South jt Mew Orleans 
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od” Has 
South 

a New 

with modern conveniences—iurnaces, water and lif^hting sys¬ 

tems. These in turn stimulate the demand for better home 

furnishings and every modern comfort the market affords. The 

South is literally running on automobiles. The truck has 

become a necessity, the tractor is fast appearing on farms every¬ 

where. Better roads have literally overcome the difficulties 

which formerly denied the Southern field to the motor industry. 

More than ever before, the South should be told of the merits 

of your products. 

Unquestionably now is the time to advertise in the South—and 

unquestionably the logical approach is thru the daily newspaper. 

Here are the publications which reach Southerners most eco¬ 

nomically and thoroly. 

ALABAMA, 

Annii-lon Star 
Birmingham Age-HeralH 
Birmingham Ledger 
Birmingham News 
(.adtiden Daily Times-News 
Gadsden Journal 
Mobile Register 
Montgomery Morning & 

Evening Advertiser 

ARKANSAS. 

Little Rork Arkansas Gazette 

FLORIDA. 

Jaeksonville Florida Metropolis 
Jacksonville Florida Times-linion 
Miami Herald 
Palm Beach Post 
Pensacola Journal 
St. Augustine Evening Record 
St. Petersburg Evening 

Indepcntlent 
Tampa Daily Times 

GEORGIA. 

Albany Herald 
Athens Banner 
Athens Herald 
Atlanta Constitution 
Atlanta Georgian & 

Sunday Americ.in 
Atlanta Journal 
Augusta Chronicle 
Augusta Herald 
Columbus Ledger 
Dublin Courier-Herald 
Macon News 
Macon Telegraph 

GEORGIA—Continued. 

Rome Tribune-Herald 
Savannah Morning News 
Waycross Journal-Herald 

KENTUCKY. 

Lexington Herald 
Lexington Leader 
Louisville Courier-Journal & 

Times 
Louisville Herald 

LOUISIANA. 

New Orleans Item 
New Orleans Times-Picayune 

MISSISSIPPI. 

Meridian Star 

NORTH CAROLINA. 

Asheville Citizen 
Asheville Times 
Charlotte News 
Charlotte Observer 
Concord Daily Tribune 
Greensboro Daily News 
Hickory Daily Record 
Raleigh News & Observer 
Raleigh Times 
Rocky Mountain Evening 

Telegram 
Salisbury Post 
Washington Daily News 
Wilmington Dispatch 
Wilmington Star 
Winston-Salem Journal 
Winston-Salem Sentinel 

SOUTH CAROLINA, 

.4nderson Daily Mail 

SOUTH CAROLINA—Cont’d. 

(Charleston News & Courier 
Columbia Record 
Columbia State 
Greenville Daily News 
Greenville Piedmont 
Spartanburg Herald 
Spartanburg Journal & 

Carolina Spartan 

TENNE.SSEE. 

Chattanooga News 
(Chattanooga Times 
Jackson Sun 
Knoxville Journal & 

Tribune 
Knoxville Sentinel 
Memphis Commercial-Appeal 
Nashville Banner 
Nashville Tennessean- 

American 

TEXAS. 

Beaumont Enterprise 
Dallas Morning News & 

Evening Journal 
Dallas Times-Herald 
Fort Worth Record 
Fort Worth Star-Telegram 
Galveston News 
Houston Chronicle 
Houston Post 
.San Antonio Express 
San Antonio Evening News 

VIRGINIA. 

Bristol Herald-Courier 
Lynchburg News 
Petersburg Evening Progress 

Prepared by Nelson Chesman & Company, Chattanooga, Tenn. 
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TO END PRICE CONTROL 

HEN PEACE COMES 

SipninfE of Treaty Will Bring Change in 

Canada, (Jonitni>Moner Pringle Says 

at Resumption of Price Inquiry 

- Publishers Question Figures 

(RV Tr.I.El.HAPH l»OM OUB OWN COBBESPONDENT.) 

Ottawa, Out., April 9.—The resump¬ 
tion of the Canaclian news print investi- 
Kation today was featured by the an¬ 
nouncement of Commissioner K. A. 
Prin^:le, K. C., tliat price control will 
end immediately when the jteace treaty 
is signed. 

Ibis statement was made- during 
“crosstire” between counsel as to what 
periiKl evidence shotild he extended to. 
The purpose of the resumption of the 
iiH|uiry is to decide whether $t>9 per ton 
for roll news and correspondingly high 
prices for other forms of news print is 
a iust price for the period Iteginning 
July 1. 191S. 

The publishers, having objected to 
this adxance, the ( ontrol Tribunal 
heard lengthy argument in January and 
sledded that Mr. Pringle should take 
further evidence as to certain i)aper 
costs chatlengefl by the luiblishers, and 
aKo as to the accuracy of the esti¬ 
mated increase in mill cr)sts during last 

summer. 
Coutisel for the Ibxitli mills asked for 

permission to call \\. J. llagetiah, of 
< hi<-ago, uiion whose valuation of the 
Booth mill- various interi)reiations were 
put when the case was before the ( on- 
tro! Tribunal. The Commissioner de¬ 
clined tf» call Mr. Hagenah. 

(i. .\. Bonfils (ids I). S. (i. 

Kansas CTtv, Mo., .Xjiril 5. Charles 
.•\. Bonlils, former managing editor of 
the Kansas City Po-^t and brother of 
bVed (i. Bonlils, publisher of the Kansas 
City and the Itenver Post, has been 
recommenfled for a Distinguished 
Service ( ross for work with the Red 
Cross in Prance, Mr. Itoutils has the 
rank of captain. lie has s|»ent many 
months in overseas work and is now 
with the .\rmy of Occupation in (ier- 
many. 

Lieut, f’atrick Hammond is back on 
the local department of the .\tlanta Con¬ 
stitution. 

EKiHl MONTHS IN FRANCE 
MAKES HIM FEEL TEN 

YEARS YOUNGER 

H. Wenige, formerly circulation 

and promotion manager on various 
newspapers, a member of the Interna¬ 
tional Circulation Managers’ Associa¬ 
tion and the New England .\ssociation 
of Circulation Managers, is just hack 
from France, where he served nearly 
eight months with an Evacuation Hos¬ 
pital iti the Meuse sector on the Ar- 
gonne front, and has received iiis honor¬ 
able discharge at Camp Dix. 

Wenige says that while he is gla 1 to 
be back in the United States and in 
civil life again, he would not have missed 
the war experiences fftr a great deal. 
He said that, while at times the hard¬ 
ships were great and the work hard and 
during the activities the hours long, he 
went through it all without any mishaps 
and is in the best of health. 

"In fact," he ■'ays, “1 have put on about 
fifteen pounds in weight and never fell 
better in my life. I think that the 
training 1 have had and the outdoor life 
has made me feel ten years younger. 
()f course there were times when there 
wasn’t much variety to our mess, and 
bully beef and gold fish were a stc.idy 
diet, still on the whole the food was 
good atid exceptitig on very rare occa- 
sif)ns we always had plenty. At first it 
was rather annoying to stand out in the 
rain ancl eat while your mess-kit was 
full of water from the constant down- 
jiour, but we soon got used to it. 

“Our hospital was located at the vil¬ 
lage of Froidos, not far from Verdun, 
and about 3 miles back of the line at 
the time the .Xrgonne drive started on 
.SeptemlK-r 26. We handled woundc.l 
from nearly all of the divisions in 
that drive, and altogether put over 

|>atients lluough our hos|)ital. 
The 42nd (Rainbow Division) and the 
91st (The Wild Western Division i 
were esitecially hard hit in the early 
stages of the drive, but the hoys stood 
itp under it in line shape, and among all 
the (talients we handled I never heard 
a complaint. That speaks wonders for 
the morale of oiir troop'." 

Mr. Wenige hasn’t made any definite 
plans as yet, btit will re-enter the cir¬ 
culation field, the work with which he 
ha' bi-en cfuinected for tiearly 23 year'. 

TO COVER PROSPEROUS 
NORTHERN WEST VIRCHNTA 

You Must Use the 

Wcht Virginia Select List of Daily Newspapers 

.Six Leading Evvning Papt‘rs covering one of 

the richest markets in the United States. 

HERE'S THE LEST: 

C.ily Papulation Paper 

(Tark'liurg. 3.3,(M)0 Telegram 
Fairmont. 20,000 West Virginian 
Oafton .. Pi,000 Sentinel 
Martinshurg . 15,000 Evening Journal 
.MorganloHii . 15,000 Post 
Moundsville . 15,000 Fa-ho 

Local co-operatiun in ttecuring diatribution gladly furninhed 

Ask for further infornuuion and rates. 

J. J. DEVINE 
National Advertising Representative 

CLARKSBURG, W. VA. 
New York Office, 103 Park Ave,, MacQuoid Agency 

(Jhicago Office, 1411 Hartford Building, A. R. Keator 

PRINTS 826 COPIES DAILY 

Boston .Advertiser Protecting A. P. 

Service Pending Hearst's Decision 

Publication of the Government own¬ 
ership statement of the Boston Daily 
Advertiser, as of April 2, 1919, reveals 
that the average number of copies of 
each issue sold or distributed to paid 
subscribers during the previous six 
months, was S26 daily. 

The Northeastern Publishitig Com¬ 
pany (William Ratidolph Hearst) is the 
owner of the paper, atid its publisher 
is Edward A. Westfall. Prior to the 
war Mr. Hearst began an active cam- 
(laign to build the .Advertiser, but sud¬ 
denly changed his plans ami the present 
oiieration means a nominal daily turn¬ 
over which, of course, sustains the .As¬ 
sociated Press memltership and other 
assets. 

.Mr. Hearst’s future plans for the 
.-Advertiser arc unknown, hut it is saifi 
that he contemplates a heavy investment 
in that property at a propitious lime. 

Memorial to Nell (iaihraitli 

T'krkki.i., Tex., .April 7.—For the first 
time in its more than twenty years of 
existence, the Transcript last week 
missed two consecutive issues. This 
was as a tribute ordered by the editor 
and pttblisher, II. fialbraith, for his 
little daughter, Nell, whose death and 
burial were thus in part memorialized. 

Accident Costs Him His Leg 

Minnkaisii.is, .-April 6.— Preston L. 
Hickey, assistant day editor of the 
Northwest News Bureau of the .Asso¬ 
ciated Press, accidentally shot himself iti 
the leg with a revolver, necessitating the 
amputation of the limb. 

Deny Hartford Connections 

BKiDOEfORT, Conn., April 9.—In view 

of various statements concerning the 

tiewspaper situation in Hartford, Conn., 

Edward Flicker and George VV'aldo, Jr., 
respectively publisher and editor of the 
Bridgeport Post and Standard Tele¬ 
gram, have announced that they have 
no connection whatever with the Hart¬ 
ford Post. .A tetitative arrangement by 
which Messrs. Flicker and Waldo were 
to become pttblishers of the Hartford 
Post was never completed, and it is 
stated that this deal is definitely off. 

If you reach your customers during 
the next six months you will have to 
advertise in Jersey—The Playground 
of the People. 

On the Jersey Shore there Is good ImsInoKS nil 
the >var. hut during the Spring. Summer and Fall 
when all tlw well-to-do are at the shon^ It’s a 
Hneh! TIk* frewl spenders on earth are the 
American people on varatlon. Yihj kn^m that when 
you are on varatlon you rill Imi)' almost anything 
that nil a(ki t4> your pleavtre. You want what you 
want when you want it. and you want U» know where 
to get it. 

She iVaburt) IParh ItrraB 
l<i ths R-ailinK dally nswspais-r In th*’ Kn-atcsl 
Snmim-r Kssurl Section of America Ttic .North Jer¬ 
sey Shore, Monmouth county. .Seu Ji-rsey. This Is 
one of the richest afcrtniltiiral rminlies In thi? 
I'niteil States. It is lieautirul a joy to look iiikmi. 
The peo|)le are prosjierous; haven’t even (lot a "pisir- 
hiaise.” 'Hje resort husinesa Is simply cream added 
to the normal iHisiness of the oHnmunity. Wh*-n 
other loans are closed up and on varation thi- 
JeRcy Shore ts one anitiniBHis Kmirth of July. !f 
yiai don’t Bel yssir share of this Inislness It Is 
ytHjr own fault. S(» far as The Pn-ss Is ponremed 
tt ts yours, all yours for three oeiits a line. And 
you’ve Iss-n paytiiB thris* ih)llars a line and mtssliiB 

of them. If ymi uaiil to fish y(Mi bo when- 
the fish are (If you ran Itnd mitt, don’t you’' If 
yon want to -s-ll lincurii-s or les-esslties ymi miM 
reach the |«s,)>le. who have the mean.s to Iniy and 
the tlm-- to etsi'ider ymir B'»«Is. ’The American 
tssHile IS) varatlon have Inth. IhirliiB the ni-xt 
six months we liave Oie plessure seekiiiB American 
vaenrtWi crowds llu-rally hy th- liiiiidred thisisantls. 
Tile .\slmry Park Cress Is the easiest way to reacti 
Itiem and llie lasiple who an- eati-rliiB to them. 
Do jxsi want to narh tliem with your b'shIs? 

Frank II. .N’orlhnip. S|H-etal K<-iiresenlative. Sd.'t 
Fifth Ave., Ni-w York. .Vssoelatloii KuildinB. ChloaBo. 

.Standard Kate Card; A. B. (’. CIreulatlon; Asso¬ 
ciated PnsS Ni-ws Serviis-; A. X. I’. A. Memta-rslilp. 

Put ’rill- Aslsirt’ Park Pn-ss on ymir list Is-fon- 
voii lorB-i it. 

First 
1(1 .March The New York Hmes 

piihlished 1,491,791 agate lines ol 

adverlisenients, a greater volume 

than was ever published in one 

month hy any New York news¬ 
paper. 

In three months of 1919 The New 

York Times published 3,894,968 

agate lines of advertisements, a 

gain over the corresponding 

period of 1918 of 788,856 lines, 

a greater volume and a greater 

gain than any other New York 

newspaper. 
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STAK OFFEKINGS: 

H. C. WITWER 
For rploa«p bp^inning April 21, a iipw daily buApball spries, featur¬ 

in'' the IpttprH and spukpii vipwH of Kd. Harnion, tlip dpinun hiirlpr. 

11. C. Vi itwpr if* author of “From Haspball to Rcm'Iips,” and if* in 

{in'at dpinand as a liunioroiiH writpr for tlip nia^a/.iiips. His new 

series will Ih‘ the brightest and most entertaining of sport page 

featun*s. If ire for option. 

MRS. HUMPHRY WARD 
A new series on Yietory and Peaee, prepareil espeeially for us 

hv the great woman of Knglish letters, is available for eiirrent use. 

Mrs. Vi ard 'leserihes a visit to [’resident Vi iIson; tells her impres¬ 

sions of (general Pershing, and pays many line tributes to the dash¬ 

ing young Ameriean army. 

JACK DEMPSEY 
We have made a eontraet with Jack Dempsey, who meets jess 

W 'Hard on July 1, in e«>nipetition for the heavy-weight ehampion- 

ship, for the exehisive rights to piddisli his life story, and the 

(»nly aiithentie aeeount of his training aetivities. 

DAMON HI NYON is eollahorating with Demp.sey and is turning 

out copy that is heyomi question the HKST OF' I'HF^ KIND FIV FAl 

W lin d'F^N. W hile fight fans w ill “eat it up,” it is just as sun* 
to interest readers wlio <lo not Kenerally rare fttr |iu):ilisni. We lie)'in releas- 

iiift the l)ein|isey serviee next Monday. The Ilearst itapers, all the inetnhers 

of the Seripps-MeKae l.ea)!ue, the IMiila'Ielphia Itulletin, I’ittshiirfch Press, 

Denver Post, .Seattle Times and Atlanta Journal are just a few of the papers 

thu{ have houfiht this exeeptional series. 

CHASE’S DOUGHROYS 
W itintut any tiotiht. the best pietorial feature of the whole war is 

Joseph (]inntnings (diase's series of ‘Mi paititings of tiottghhoys who 

won metlals fttr bravery. We offer the series in tiouhle eolumn 

mats, with brief text relatitig the partieiilar deeds of heroism whieh 

won the tnedals. We ean also supply at .SI eaeh extra, photo 
prints for the use of papers that may wish to make their own euts. For re¬ 

lease he);imiin){ next Moiulay, April It. Vie have already sohl the Philadel¬ 

phia Press, Detroit News, Atlanta Journal, (lleveland News and twenty other-, 

ttne hundred of Mr. flhuse's painliiifcii of dou):hhoys and generals will he dis¬ 

played in Fifth Avenue wimlows hy the I.iherty Loan (ioniniiltee durin|{ the 

next drive. Mr. (diase was ollieial portrait painter of the A. F. F. 

RHETA CHIPDE DORR 
('omitig—a great tiew series on Holshevisni in Ameriea, hy this ex 

perieneetl atid eapahle itivestigator and gripping writer. The new 

series will he Just as vital as Mrs. Dorr's spletnlid artieles sent from 

Htissia ami F'ranee during the past two years. 

GOLDBERG AND VOIGHT 
Two of otir regtilars—their eartoons are as stamlanl as gold eoin. 

(soldherg has reeetitly returnetl from FaiglamI and France, where 

he absorbed new itieas and gt)t a fresh viewpoint on his work. 

Voight’s “I’etey” strip was never better than today. 

We are always oti the looktmt for star features, and have several 

more in process. These we will tell about later, when they are 

ready. 

EVENING MAIL SYNDICATE 
2.'> City Hall Place, New York 
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ANNOUNCING THE ENTRY OF THE B 
THE EXCLUSIVE MILLION ! 

1,055236 LINES TOTAL 
The Biriiiin^haiii News printed 1,055,236 lines of paid advertising in March, scoring a gain of 311,556 lines over the corresponding 

month of last year. This is the first time in the history of a Southern newspaper that the million line mark has been reached or that 

so large a gain has been recorded in a single month. Only under the wonderful prosperity prevailing uniformly throughout the 

great industrial district in which The Birmingham News is published could such an achievement have been possible. That the ad> 

vertising columns of its newspapers are an unfailing barometer of business in a community was never more clearly demonstrated than 

in the following comparative March advertising record: 

The Age-Herald THE NEWS The Ledger 

1919 1918 1919 1918 1919 1918 

Local 433,720 373,338 782,810 563,234 336,854 302,022 
Foreign 155,442 113,498 272,426 180,446 78,890 92,232 

Total 589,162 486,836 1,055,236 743,680 415,744 394,254 

(rain 102,326 (lAlJN 311,556 Gain 21 ,490 

With the achievement of printing more than a million lines of advertising in a single month, The News enters that distinguished 

list of American newspapers known as The Million Club. Heretofore its membership has been confined to about one newspaper in 

each of the half-dozen largest cities in the United States. The News has been knocking for admission for several months and now 

becomes its first member from the South. March was the heaviest newspaper advertising month in the history of Birmingham, 

with a total for the three newspapers of 2,060,142 lines. Of this amazing total The News carried 1,055,236 lines, or 51 per cent 

of the whole. Its excess over both of its competitors combined was 50.330 lines. Here is a comparison in lines which will prove 

interesting to advertisers everywhere: 

The Birmingham News .... 1,055,236 
The Age-Herald .... 589,162 
The Ledger . . . ■. 415,744 

Age-Herald and Ledger combined . . 1,004,906 

The News’ excess over Age-Herald and Ledger combined . 50,330 
The News’ gain of 311,556 lines was more than two and one-half times the eombined gains of both its competitors, 123,816 lines, 

the actual excess being 187,740 lines. A striking feature of the comparison is that The News carried more than two and one-half 

times as much advertising as The Ledger, and that its gain alone amounted approximately to three-fourths of The Ledger’s total, 

while The News’ total was nearly double The Age-Herald’s total. When these figures are considered in eonnection with the fact that 

all advertisers pay a uniformly higher rate to The News than to either of its competitors, convincing proof is afforded of the opin¬ 

ion of both local and national advertisers as to newspaper values in Birmingham. 

Member Audit 

Advertisers Can Dominate Birmingham—At 
ONE COST—By Concentrating In The News 

The SoutNs 
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\MINGHAM NEWS INTO 
fES-A-MONTH CLASS, WITH 

LWD 311,556 LINES GAIN FOR MARCH 
Local advertising indicates the home meri'hants’ close-up appraisal of the relative values of their newspapers. The merchants of 

Birmingham are liberal but discriminating advertisers. Month by month they are increasing their purchases of space in The Birm¬ 

ingham News, and always this is greater than their space in both of the other two Birmingham newspapers comhined. In March 

they bought 782,810 lines in The News as against 563,234 lines for March of last year, an increase of 219,576 lines, or 39 per cent. 

This was materially in excess of their space in both of its competitors comhined. And in every instance they paid a higher rate to 

The News. Here are the comparative local a<lvertising figures for March: 

The Birmingham News .... 782,810 The Birmingham News • • 

The Age-Herald .... 433,720 
The Ledger .... 336,854 

Age-Herald and Ledger eomhined 

The News’ excess over Age-Herald and Ledger combined 

770,574 

12,236 
National advertisers in recent months have evidenced a lively and sustained interest in the great Birmingham industrial «listrict. 

They have shared with the local merchants their faith in the solidity of its present prosperity ami in the brightness of its future. 

They have invested liberally in newspaper advertising here, and the fact that their appropriations are constantly increasing is suffi¬ 

cient proof that they are finding the returns highly satisfactory. Practically without exception they have used The Birmingham 

News heavily to reach this profitable market and in many cases exclusively. Thus in March they bought 272,426 lines in Tlie News, 

an increase of 91,980 lines, cr 51 per cent over the corresponding month of last year, and an excess of 38,094 lines over their space 

in both of the other two Birminghar?.' newspapers combined. Here are the figures: 

The Birmingham News ..... 272,426 
The Age-Herald . . ... 155,442 
The Ledger ..... 78,890 

Age-Herald and Ledger combined - • . . 234,332 

The News’ excess over Age-Herald and Ledger combined . 38,094 
The Birmingham News printed 13,299 separate and distinct classified advertisements in the month of August, as against 8,278 for the cor¬ 

responding month of last year—a gain of 5,021, or 61 per cent. The total exceeded by more than 2,000 the largest number of classi¬ 

fied advertisements previously printed in a single month by The News, and was exactly 1,281 more than were ever printed by any 

two other Birmingham newspapers combined in a single month. These 13,299 advertisements filled space of 7,768 inches—a gain 

of 2,101 inches over the corresponding month of last year. There is no surer index to the circulation and influence of a newspaper 

than is afforded by the patronage of its Classified Columns. 

lit Bm of Circulations 

ham Kelly-Smith Co., Foreign Representatives 
Marbridge Bldg., New York; Lytton Bldg., Chicago 

Ys (jt^t Newspaper 
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Cl RCL L ATORS READY 

FOR UTICA MEETliNG 

Feature Froinises to Be Talk. By J. D. 

Hardy, R.M.S^ on How to Handle 

Mail Subscriptions and 

Avoid (Complaints 

My Jamks McKkk.nan, 

I'l'csHlci.t N. N. S. * ■ M- A. 

Final arrangements have been cuin- 
l)leled lor the senii-anniial meeting of 
the New York State Circulation Man¬ 
agers* Association in L tica, April 15, 
and the indications at the present time 

jioint to a hig attendance. 
The local committee, IF VV. 1 rainer, 

L uca Herald Dispatch, A. \V. Cocker- 
ill, L'tica I’ress, and M. A. Miner, Ctica 
Observer, have completed their plans 
and those attending will be well taken 
care of. The Hotel l'tica. where the 
meeting will take place, has reserved a 
number of rooms for the members. 

The delegation from New York City 
will jirobably be large enough to recpiire 
a special car on train No. 11, New 't ork 
Central, which leaves at 4.30 p. m., ar¬ 
riving in l'tica at 0.41 p. m. oti .Monday, 

April 14. 1019. 
This association now has a member¬ 

ship of over .50. Kihtor &• I’l m.isiiKK 

Ill a recent issue jiublished a comidete 
program and judging from the i»apers 
that will be read and the subjects that 
will be disCU'sed all circulation man¬ 
agers in .New York State owe it to both 
themselves and the paper they represent 

to atteml the meeting. 
J. H. Hardy, chief clerk of District 0. 

I'nited States Railway .Mail Service, 
has acceiited ati invitation from the as¬ 
sociation to talk to the members on : 

■‘How to handle mail subscrip¬ 
tions; the best way to avoid com- 
]>laitit' and what should be done to 
satisfactorily adjust complaints 

which arise.” 

In view of the fact that every paper in 
the I'nited States has had more or less 
dirt'tcttlt) iti attempting to make a satis¬ 
factory delivery to their subscribers, a 
talk of this kind from a United States 
Rost < tftice ntticial will no doubt prove 
of great interest. The other matters 
for discussion are equally important. 

These local and international cirett- 
latioti managers' associatiotis arc doing 
a wonderful work along the lines of co- 
oiieration and their membershi]) is com¬ 
posed of practically every circulation 
manager on all the large newspapers 
and a very large number representing 
jiapers of smaller circulation. 

.\n invitation is extendcil to all cir¬ 
culation managers and publisliers in 
New York State to attend the l’tica 
meeting. 

CIRCULATKIN NOTES 

More than UX) Hartford Conrant 
carriers were enterlaiticd by their paper 
on the evetiing of .Xjiril 4 at the I>oys’ 
dejiartment of the Y. M. C. with an 
abundance to eat, ja/.zy music and in¬ 

structive talks by , department heads. 
.Among the speakers who advised the 
boys on how to succeed were Clifton L. 
Sherman, managing editor; P. F. Viets, 
city circulation manager, and R. C. 
W ebster, state circulation manager. 

The Children's Code Measures passed 
by the House of Representatives at 
Jefferson City, Mo., provide that boys 
under 11 years old and girls under 18 
cannot be emiiloyed in selling articles on 
the Streets, in railroad stations or where 
intoxicating li(|uors are sold, but that 
boys can sell newspapers after school 
hours until 8 P. M. 

The New Medford (Mass.) Standard 
will contribute an aerial exhibition to the 
welcome that city gives to its returning 
soldiers of the ^'ankee Division early- 
next month. .Arrangements are lieing 
made with the War Department for the 
Use of a Curtis plane, which will be 
operated by l.t. Frederic (i. Pitts, 
telegraidi editor of the Stamlard and 
formerly an instructor in the .\ir Service 
I. 0< l|)^. 

The Dalla> (Tex.) Ivveiiing Journal 
circulation department on .April 1 cele¬ 
brated the lifih anniversary of the publi¬ 
cation by entertaining the newsboys and 
carriers with ati ice-cream feed in the 
city distribution room. M. W. F'lorer, 
superinten<lent of circulation, was master 
of ceremonies, and nearly a hundred 
boys jiartook of t'tie Journal's hospitality. 

Seth J. Moore has resigtied as circula¬ 
tion manager of the Ix-wiston (.Me.) 
levelling Journal to become branch man- 
iger in New Haveti for the ( rowell 
Pitblishing Compatiy. 

Nearly $2,(XK) in jirizes will be dis¬ 
tributed to Des .Moines Register and 
Tribune carriers all over the .State of 
Ittwa for getting new Sutiday Register 
readers. 

The Des .Moines .Sunday Register 
sprang a surprise on its readers March 
.50 by iiublishing a beautiful 8-page 
Rotogravure section, which will lie a 
IK-rmatient feature hereafter. 

The FOrt Worth .Star-Telegram will 
add a complete Rotogravure sectioti May 
II. It is the first Texas paper to take 
up this sort of feature. 

Lewiston (.Me.) Suit has installed a 
new mailing equipment. 

Walter (ieiger, who has lieen circula¬ 
tion manager of the Mristol (Va.-Tenn.) 
Herald-Courier for the past two years, 
has resigned to take charge of the cir¬ 
culation department of the Canton (O.) 
Daily News. 

.A neat little circulation scoop was 
worked by the New York Tribune th.e 
other night through the co-operation of 
the city desk with the circulation dejiarl- 
ment. The city clepartment learned of a 
dinner to be given Major l^iuis Willson, 
assistant zone supply officer at Gover¬ 
nor’s Island, and called iiii Mcrihold 
Yokel, circulation manager, at 8 o’clock 
at night, saying that a picture of the 
Major was appearing in .Sunday’s 
Graphic. Though this was pretty late 
notice to do anything. Mr. Yokel got 
on the job and sold 190 copies of the 
Sunday Tribune to the diners. This in¬ 
cident shows the importance of depart¬ 
ments working together, each giving the 
other as much lime as possible. 

Advertising for Special lasueg of Daily Papers and Maga¬ 
zines handled. 

Souvenir Programs of big events and publicity of any nature 
conducted. 

If you have a legitimate reason for producing something 
special I have the men and means to do it. 

J. L. LEBERTHON 
2 RECTOR STREET NEW YORK CITY 

BANNER YEAR SEEN BY A. 4. 
A. A. OFFICERS 

{Continued from Page 11) 

ing paragraphs, recommendations are 
made and the following procedure en¬ 
sues : 

“5. F'ormation of a definite plan. 
“6. Execution of this plan; 

(a) Writing, designing, illustrating 
of advertisements or other 
appropriate forms of the mes¬ 
sage. 

(b) Contracting for the space or 
other means of advertising. 

(c) The proper incorporation of 
the message in mechanical 
form and forwarding it with 
proper instructions for the 
fulfillment of the contract. 

(d) Checking and verifying of in- 
•sertion, display or other 
means used. 

(e) The auditing, billing and pay¬ 
ing for the service, space and 
preparations. 

“7. Co-operation with the sales work 
to insure the greatest effect from ad¬ 
vertising. The more clearly the na¬ 
ture of the work is defined, and the 
more generally it is understood, the 
more quickly will those who are not 
rlisposed to live up to their obligations 
be forced out of business; the more, 
also, will we sniijiort, encourage and 
develop those who are disposed to live 
up to their obligations, and the more 
we can help them to do so.” 

Exerutive Board. 

The members of tlie ICxecutive Com¬ 
mittee are as follows: 

William H. Johns, presitlent of the 
George Matten Comiiany, president. 

Raul F'. F'aust, .Mallory, .Mitchell & 
F'aiist, vice-president. 

W. R. nine, F'rank Seaman. Inc., 
treasurer. 

Harry Dwight .Smith, of F'uller & 
Smith. Cleveland, secretary. 

William If. Rankin, chairman of the 
newspaper division. 

W. C, D’.\rcy, of the D’.Ar"y Adver.. 
tising Company, .St. Louis. 

Jefferson Thomas, of the Thomas 
■Advertising Setvice, Jacksonville, Fla. 

W. R. .McLain, of McLain-Haddeii- 
Simpers Company, Philadelphia. 

J. VV. Barber, of the J, W. Barber 
.Advertising .Agency, Boston. 

O. 11. Blackman, of the Blackman- 
Ross Company, New York. 

11. H. Charles, of the Charles .Ad¬ 
vertising Service, New York. 

Jesse Matteson, of the Gundlach .Ad¬ 
vertising Company, Chicago. 

Stanley Resor, of the J. Walter 
Thom|)son Company, New York; .\1. P. 
(iould, of .\1. R. Gould Company, New 
York. 

James O’.Shaughnessy, secretary of 
the association. New York. 

PLAN NEW HARTFORD DAILY 

Sunday Globe Acquired by .Alexander 

Troup and Associates 

H.artkoru, Conn., .Apr'l 4.—The Hart¬ 
ford Sunday Globe was sold today to 
Thomas J. Spellacy, former United 
Slates .Attorney for Connecticut; JoVn 
F'. Crosby, the prc.sent United States .At 
torney, and .Alexander Troup, publisher 
of the New Haven Union. William I.. 
Linke has been principal owner for the 
past 23 years. “U'e shall probably make 
the Globe a daily,” said Mr. Trou|), so it 
is expected that before long Hartford 
will have a new morning newspaper. 

John E. Dennis of the Hartford Rost, 
is in temiiorary charge of the paper, 
succeeding F’rank G. Macomber, who has 
been editor and manager since 190.5. 
.Mr. Troup continues as publisher of the 
.New Haven Union. The Sunday Globe 
was established in 1876, and it has a 
Sunday .Associated Press news service. 

New Daily in Middletown, N. Y. 

Midiii.ktow N, .N. Y., .April 4.—Thoma.t 
Rendell, with a number of associates, is 
I)lanning to start a rew paper here. 
At present Mr. Rendell is publisher of 
the Orange ('ounty Herald, and T is 
Fis plan t> change that publication into 
a daily. Additional etiuipmcnt has been 
ordered, and the date of iniblication will 
he between .April 15 atid .May 1. 

“America’s Largest and Best Newspaper Industrial Advertising Agency” 

This permanent Weekly 
Business Man’s Page secured 
among < non-regular advertis¬ 
ers has been running two 
years—it is one of a chain 
of pages we handle — it 
carries over one hundred 
thousand lines of ailverlis- 
ing per year—more than 
thirty-five thousand dollars 
annually in new business, 
which the paper would not 
otherwise obtain. The Page 
is heneficial in many ways— 
it has made new advertisers 
and helped circulation — it 
has aided the paper in being 
recognized as the business 
man's newspaper in its com¬ 
munity. 

Contracts with the advertis¬ 
er commence and end to¬ 
gether and are made for 
twenty weeks at a time, be¬ 
ing renewed each twenty 
weeks. 

STEEL 

The question of a cancellation of an accepted 
contract rests entirely with the newspaper. 

All advertising is solicited on an indirect 
result, general publicity basis. 

Representative sent anywhere upon request. 

John B. Gallagher Company 
Home Office, Ninth Floor, Dexter Building, Boston, Msm. 
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Is the A. B. C. 
An Expense or an Investment 

To the Publisher of a Small Newspaper? 

READ THIS STORY 
Th«* piihliHlier of a muuII (but influential) newspaper in u town in u iniibile western state, during 
the past month faced the (piestion: “What will it benefit me to become a member of the A. H. C. ?’ 

His special representative urged that he immediately apply for membership. But the publisher 
hesitated. His circulation was less than 5,000. He realized that newspapers of large circulations 
were benefiting through A. B. C. membership. But would his—with his small circulation? 

The cost of membership (which he realized would probably not cover the cost of his service) did 
not worry him. The main deterrent was the fear of the cost of installing the necessary records. 

This diflicnity he communicated to his special representative. The special representative immedi¬ 
ately wrote to the publishers in nearby towns and said: “Tell Mr. ---what has been your ex¬ 
perience since you became a member of the A. B. C.” 

this small ly|H‘ and l(‘arn wlial his ntd^hhors said: 

Neighbor Publisher ,Vo. / said: 

HOW BUSINESS CAME THROUGH A. B. C. 
lN*ar Mr. - - 

My atlt'DiloD ha0 twii Ballfd to tbi* fairt that you aiv not a OH'mbHr of tba 
Audit Kunait of rirr.ulatiotw PIraK** pf'nnit me to addreab you on this auhler.t 
and assure you that ytni would And tt very if you uould beloof to tbi* 
A. B V. 

Wo know how you M about the matUr an we felt tho same way o<r»e]vef 
before we Joined. Bit altar we Joined, advertitini commenced comini to as 
from ways wc coild not trace and it was becaise of oar membership to the 
A. B. C. 

It does not tako much work to look after tbo liouk keotunK- fhir olrrulatlon 
aar.aa<^r attends to thK for \» and he .ipt-nda only ahmit two hturx a wetHc on 
hU arrounta. ‘Hie pn’nhoian fllU <>tit a blank every evening showlna the numlrr 
of papera printed and tbe numlK*r of pap rs tipolIM and this la copied iotc the 
record hook ‘.opeiher with the numfier t»f papers aitid or paid tlrnilalioo f^r that 
ik.y. Of oours*‘ yrni know that rircnjiatlon.s do not vary In townn tbe sire of 

_. - _ gnd - - - - - - only aljnut oin*e every week. 
If you would lie Inten^ated further or want any further informathm from m. 

we ahali he giaif to take the matter up with you mcr' in detail. 
With hrtt wishes 1 am. 

Blooerely ynun. 

Neifihbor Publisher No. 2 said: 

A. B. C. RECORDS EASY TO KEEP 
I ►ear Rir: 

We iind»*rstaiid you are contemplating heaiming a memh r of Lb« A. H, C. 
iHit b<«lLate to make a final di‘<islou bnaifle of the addltlr'nal rieriral work 
mrs^ary lor Ihe keeping pf the ncorda. etc. 

riiere Is of eoiiTs*', vun-- »xtra work, hut It U not ardne'je nor rilffleult; uelth»r 
does it reriuire a gn^at deal of time. If tbe ncord is kept dally It will take 
but a few momenta. 

The gtanieg of tbe record and ber<»iDing familiar with the method Is. we 
believe, the worst feature and tbe flnit audit will perhapn muse some little mn 
fiLsion. hut after that ir out of the way you will find U all very slmpl**. 

Tb»* renonf Imok supplied by the A. B. V. for a oomlnal Mim Ijt very aimple- 
atiyotie can ketp it md then, as stated alicve. If It Is kept dally you can tell 
at a glance jiivt how many papera arv hidng prinU-d. where they are going, etc., 
.ind when the advirtisi*r. lo»al or for lgn. d»>wlrtf» come Infrrmstion aW-ut your 
(irciilation -you have It In a nutshell. Foreign advertiwrs freriuentiy .ond In 
blankfl giving detallfd outline of drculatlon and tbene are gulte bard to fill 
out—nr wen*. rath«'r. la^ore keeping the A. B. C. record. Now oiie can fill 
thiwe hlank.« with luat a fea mlnuica of time. 

Then the audit given a paper a firm standing among all the advertUera- 
for that Is authentic and after the flrat audit you have there reporta to s‘nd to 
your prrnpectlve adv(*rtUers. And you. yowwelf. have ahnohite knowledge of tbe 
dUtrlhutlon of your paiim. 

Yoirm truly. 

Neighbor Publusher No. 3 said: 

HOW TO CUT OFF DEADHEADS 
I>ear Mr.-- 

1 understand you are rsmtemplaling joining the A. B. C. but are besitatiDg 
on the liellef that It will take too mirh time keeping the records. I consider 
keeping tbe rer/rrda u irurigoiflmnl when compared to the satislartlao it glve«. 
when an advertiser comes In tbe offlre and asks for yrsir circulation, to he able 
to take down tbe record and give It to him In detail and point to the member¬ 
ship certiorate and say, “you know what that mean*.’* Also, tbe agt'iieW 
never rtuewtlon your (imilation if you are a memlier. 

These four letters in part explain why A. B. C. membership is a profitable invest¬ 
ment and not an expense. Over 90% of the influential newspapers of America now 
appreciate this fact. The other 10% will eventually—why not immediately? 

We have further interesting facts if you care to send for them. 

AUDIT BUREAU OF CIRCULATIONS CHlSuO, fuLINOIS 

K<vpii;g tbe rviords. after once started U a very (unall lien, I have a rlank 
for th* prcf>sman to fill out (meb bJank Ia»>ta 'ino month) for each roll of 
pap'r opened, giving weight, tare, waste anti the amount of paper left on tbe 
c'lfi'. The subscription cl'-rk give* the their papers as they come from 
the prew, keeping a record of same a.* well aa a record of tbe papers going to 
mail sul«crllMn advertisers, etc.; this Is not extra as It It rn'cessary wbotber 
a rtTord is k'*pt or not. Then 1 k>«ep a list of eorrespondentt and exchaoget 
which tk) not change, a Hat of advertisers for eaeh day of the week. tbe*« I 
keep on a sh'*el In the clmilatton r»t*ord. Five minutes a day and one hour 
to an hour and a half each month to {>oct up the totals of the previous month, 
vkith possibly a half hour g'nog over the nailing list once a month to correct 
any dlsrr panci'** that may have crept In. 

dome over sometime and I will 'go over our sjrsb m with you and I am sure 
you would not h>sltab* a minute. 

I firmly Iwlleve the saving I have made, In knowing just where the paper* 
are gtdng. by being able to rut off a large number of dead h- ads. poor corre¬ 
spondents. excbangit. etc., has more than paid for the extra time to keep the 
ri-cnrd, 

Y»hi would be surprised if you would go over your list of dead heads, ex- 
changiii. coTp spondents and otliers and set tow many you could cut off that 
an* of no value whatevei 

Hur Hat of employes (17), correepondirnU. exchanges and advertisers, etc., 
di) not average but about H5 a day. this Inriudes ofRn use files, etc. 

\g‘t me hear from sruu and If y<Hi would like to come over some day 1 will be 
here and will be glad U. sIkvw you all I know about It. 

Yours tnily, 

Neighbor Publisher No. 4 said: 

SAVED ?900 A YEAR BY KEEPING A. B. C. RECORDS 
Hear Sir; 

I have heard that you are cnnsld''rlng joining the A. B. C., that you feel 
favorably toward taking mit a oHrinliershlp and that the only thing that stv'ms 
to tt/>p you from put.ttng In app)lc.ation at once la your fotr that A. B. ('. 
records require a large amount of liookke^piog. I want to tell you just wbat 
our cxpTience has l>eeu 

Before wc joined the A. B. C. we kept what we thought was an u{vto-date 
ncord and yet the end of the year wi* never could make oitf new* print account 
agree with our n-cord of circulation hy some 10 to 157c- When we sttrUd 
A. H. C. records, which as you know, aparates tlic divisions your cir- 
cuIatUm and shows you daily exactly where your papers go and bow many, 
we had rmc of our sulccription clerks make tbe entries each morning and 
at the end uf the month I nin up the trdals. It takow atmut ten minutes 
a day to ki^ep the lMH>k and an hinir at the end of the month to strike tbe 
average. 

Once startl’d. It Ls very simple t/» ki^ep. If you do not go Into detail 
now on ycur circulation ymi will he amaxed at vc'me of tbe things 
separated clmilatlon aecounOi will show you about your iHjsines. In tbe 
first placn it enabh-s us to see whTc our losses on circulatlnn sre. If any. 
As our mall clrrulathin L* on a eaiib In aihance basts It Iv sn absolute 
check as to how mieh wc are paying out on comnilMlons to agents and 
soli'*ltoRv hy tlie simple cnmparisr>n of what our receipt.^ should be and 
wbat wc received, as checked to mr average for the year. It also enables 
you to keep a check on the mill furnishing your paiHT, to know whetb^ 
you ere getting ',i2 Ih. stofk and prirt tbe nuiiitxT of rapen per pound 
that 52 Ih. stock should give you. 

This may tsem to yos. off Nand, Hhs Milt liemi, bst sir txpeiianie 
tbs very Int ysar saved h aboit $900.00 Is papers that were dluppearlsf 
bitwess press ran and the cash box. 

Wo do not know of a lydtcr InvcHtment than the A. B. C. W> do not 
know fvwv any system could he devised th.it could lie kept as simply, and 
jrl give you Buch reliable Information alvwit your circulation, than the 
A. B. r. record hook will give you 

Now the A. B. C. ne*d» the — - and th^-- 
ne*'ds the A. B. C. You will never regret it If voii jidn and I hope to 
hear In the neae future that you will make application for membership. 

Very truly jvhww. 
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SCIENTIST DIRECTORS 
DENY CHARGES 

Say They Never Threatened to Make 
Puhlichin^ BuhinesK an “E)inpty 

Shell"—Question Rights of 
Trustees to Art in Affairs 

Hkston, Mass., April 5.—In their 
answer filed in the Supreme Judicial 
Court here yesterday to the suit brought 
against them by Herbert W, Eustace and 
other directors and trustees of the 
Christian Science Publishing Company, 
Adams 11. Dickey and other directors 
of the hirst Church of Christ, Scientist, 
deny that Mr. Eustace, David B. Ogden 
and Lament Rowlands are trustees un¬ 
der the deed of trust created by Mrs. 
.Mary Baker G. Eddy in January, 1898, 
under which the publishing company was 
formed. 

The original action w'as brought a 
week ago by the three directors of the 
publishing company against the church 
directors to prevent these officers from 
interfering in any way with their man¬ 
agement as trustees of the publishing 
society and from putting into effect 
alleged threats to make the publishing 
company, which controls the Christian 
Science Monitor and other publications, 
an “empty shell.” The church directors 
have filed a voluminous answer, in which 
many points of law are raised. 

Questions Rights of Plaintiffs 

The church directors state that there 
have been no changes in the trustees 
from any decree of the court, that the 
deed of trust of 1898 contains no 
provision for resignation of trustees. 
They say that if it be held that the deed 
of trust is a complete instrument in itself 
and incapable of modifications, and tlie 
power to declare vacancies among the 
trustee^ is not vested in the Christian 
Science lioard of directors, then none of 
the plaintiffs ever liecame trustees. 

It states further that John V. Ditte- 
more was succeeded as a director of the 
.Mother Church on March 17 last by De¬ 
fendant Knott. It adds that the First 
Church of Christ, .Scientist, in Boston, is 
known as the Mother Church and it 
avers it is the Mother Church of 
Christian Science. 

It denies that prior to January 25, 
1898, the Christian Science Publishing 
fsociely published Mrs. Eddy’s works; it 
admits that in her lifetime all authority 
over the publications rested in her 
hands; it admits that during her lifetime 
she gave no authority over her publica¬ 
tions to the board of directors; but it 
avers that by her will duly probated she 
bequeathed all her publications to the 
.Mother Church in trust to promote 
Christian Science as taught by her. 

The intent and purpose of Mrs. Eddy 
in establishing the trusts, the answer 
contends, was to make and keep the 
affairs of the publishing society under 
separate control and management from 
that of her church, but claims her pur¬ 
pose was to establish and maintain in 
the mother church a unified form of con¬ 
trol over all agencies and departments 
engaged in the activities originated by 
her. 

To that end, the answer recites, she 
provided that the trustees each six 
months should pay to the trustees of 
the First Church of Christ, .Scientist, in 
Boston the entire net profits of the 
publishing trust, to be held subject to 
the orders of the first members who 
were authorized to order its disposal 
only in accordance with the rules and 
by-laws in the church manual. 

Furthermore, the answer declares 
that the first members and directors were 
given tbe power to declare vacancies 

in the trusteeship; that on January 28, 
1898, all the governing power of the 
church not reserved to Mrs. Eddy was 
vested exclusively in the first members 
and the directors; that, therefore, the 
power to remove trustees was vested in 
the said church. 

To support this contention the 
answer quotes from the church manual, 
1898, .Article XL, Section 2; A person 
who is not accejKed by our pastor 
emeritus or by the Christian Science 
board of directors as suitable to publish 
her Ivtoks shall in no manner be con¬ 
nected therewith nor with the Christian 
Science Publishing Society. 

Further quoting, “Editors and Pub¬ 
lishers, Section 3 Editor and publishers 
of the Christian Science Journal shall 
not l>e elected to these offices and shall 
not be removed therefrom without the 
knowledge and consent, if she chooses 
to decide, of the Pastor Emeritus.” 

By-Law Provisions 

Then the answer quotes from the 
Church Manual, 1899, lOth edition, 
.Article XXIV. of by-laws—“Weekly 
newspaper. Section 6. If a weekly 
newspaper shall lie at any time published 
by the Christian Science Publishing 
Society it shall be owned by the First 
('hurch of Christ, Scientist, in Boston, 
and shall be copyrighted and conducted 
according to the by-laws relating to the 
Christian .Science Journal.” 

Since established in 1901 the board of 
directors has had exclusive control over 
the publishing society and it has never 
been questioned in its right to such con¬ 
trol until recently, the answer states. 

That the plaintiff trustees of the pub- 
li.shing society have at all times “zeal¬ 
ously, conscientiously and faithfully dis¬ 
charged their duties is denied, as is also 
that they have held and managed the 
property rights excltisively for the pur¬ 
pose declared solely for the promotion 
and extension of Christian .Science.” 

The defendants also deny that the 
trustees have ‘energetically, judiciously” 
managed the business of thu publishing 
society on a strictly ('hristian basis and 
on sole responsibility of themselves. 

That the affairs of the publishing 
society have been highly prosperous and 
successful is denied, but the directors 
state that the financial affairs of the 
scK'iety have as a whole been successful, 
but they deny that such success is the 
result of the administration of the trust 
by the present trustees. The answer 
further denies that the. trustees “have 
all worked loyally, earnestly and faith¬ 
fully as Christian Scientists and be¬ 
lievers in its tenets and doctrines." 

The directors declare that the trustees 
paid over to the mother church as earn¬ 
ings and profits for the six months end¬ 
ing October 1, 1918, $287,103.11 and they 
state the trustees paid to the defendants, 
together with others as trustees, for the 
six months ending October 1, 1918, 
$175,199.45, but they assert the amount 
so paid to the trustees under the will of 
Mrs. Eddy did not represent profits and 
earnings from the conduct of the trust, 
but represented royalties paid to the 
trustees under the will of Mrs. Eddy. 
.Such result was made possible largely 
because the said publishing society is the 
only recognized publishing society of the 
mother church, according to the answer. 

The directors deny that by the action 
in removing .Mr. Rowlands, or by con¬ 
templated action on their part the busi¬ 
ness of the Christian Science Publishing 
Society will he in any way injured. 

The answer further denies "the direc¬ 
tors have contrived any plan or have 
made any threat to make the publishing 
house ‘an empty shell,’ but on the con¬ 
trary, claim it is and always was their 
endeavor and purpose to support and 
promote the business of the society.” 

BRIEFS 

Akkon (O.) .newspaper- writers 
have organized the Quill Club with C. C. 
•Stubig president. 

Mrs Margaret J. Magennis (de- 
ceased), who was for 30 years with the 
Boston Traveler, leaves a personal * 
estate valued at $3,384.28. 

Code (H< abbreviated addresses may 
be used as addresses in cablegrams to 
or from Italy, but not as signature of 
messages; likew ise Belgium, Alsace- 
Ixirraine and all French possessions. 

J. S. Leach, publisher of the Bar- 
tlesville (Okla.) Enterprise, has been 
indicted by Federal Grand Jury on 
charges of sending objectionable matter 
through the mails. 

Ring stars treated a packed house 
to a splendid lioxing exhibition at stag 
of New York Press Club early last Sun¬ 
day morning. 

Paper is about to be established in 
Galveston, Tex., by local labor council 
and City Commissioner M. E. Shay. 

Burli.ngton (Ia.) Hawkeye has 
appointed Benjamin & Kentnor Com¬ 
pany, Xew A'ork and Chicago, as nation¬ 
al advertising representatives. 

Hradf'ord (Pa.) F^ress Club is hoi.d- 

ing a series of informal dinners with 
leading citizens as guests. D. W. Dean, 
editor of the Era, was the first honored. 

.Milwaukee Journal’s recent Real 
Estate lidition was one of the biggest 
jiropositions of its kind ever put out in 
.Milwaukee. 

Junior .\dvkrtising Club of St. 
Louis has started a miniature newspaper 
called “The Mingler.” 

Df.s Moines Register and Tribu.ne 
is operating a private wire for news 
from New York. 

University of Iow a journalism stu- 
denls will handle United Press leased 
wire copy as part of practical training 
study. 

.\uDiT Bureau of Circulations head- 
(piarters has moved to Century Building, 
Chicago. 

Mmne legisl.stive correspondents 
were guests of Senator Deering at a sup- 
iier in .\ugusta one evening last week. 

The Dinner Pail is the name of a 
new free daily at Cushing, Okla. C. L. 
()'Bryan, former manager of the Cush¬ 
ing Daily News, is owner. 

Brookfield (Mo.) Daily Argus, 
after suspension for a month on account 
of a fire, is again being published. 

Aurora (Mo.) Dai y Light has sus¬ 
pended publication on account of cost of 
labor and material. 

Harvey Eckhart, of Earned, has 
sold the Dodge City (Kan.) Journal to 
Fred Sailors, formerly business manager 
of the Ottawa Herald. 

Golden Belt Editfrtal Conference 
will hold its annual business session at 
Hays, Kan., May 3. 

Press Club of Chicago wiu. retain 
its present quarters in the City Hall 
.Square building, for at least another 
year. 

Mayor Thompson has vetoed an or¬ 
dinance for the city’s purchase of the 
old Chicago Herald building for use of 
certain courts and police department. 

N. Y. Ad Club will be turned over 
this evening to wounded .soldiers. The 
club’s “all-star” cast will give a special 
show. 

Graduates of Frank Blanchard's 
class in advertising at 23d street Y. M. 
C. A., New York, held annual dinner 
last evening. 

Quarterly meeting of Connecticut 
Editorial Association will be held in 
Hartford, April 19. 

.Short courses of study for country 
newspaper editors will be given by Uni¬ 
versity of Minnesota May 1-3. 

Paul J. Fauteck, of the Medford 
(Wis.) Sun, has been found guilty of 
violating the Espionage act and of evad¬ 
ing selective service law. 

Milwaukee Herold is sued for $25,- 
000 for alleged libel for alleged incorrect 
statement that plaintiff had been ar¬ 
rested on the charge of larceny. 

Jewish Daily Forward, New York, 
has established a Milwaukee edition. 
A. Rubin is Milwaukee representative. 

Art staff of St. Paul Dispatch- 
Pioneer Press has secured 33 original 
.Saturday Evening Post illustrations and 
placed them on exhibition. 

Photo-e.ngravers on the Denver 
newspapers have been on a strike for 
the past week demanding $40 a week for 
night work and $37.50 for day work. 
Their present pay is $32.50. 

Lee j. Rountree has sold the 
Cieorgetown (Tex.) Commercial and 
imrchased an interest in the Sulphur 
Springs Gazette from John A. Rhodes. 

Panhandle Press Association of 
Texas will hold its annual convention in 
X’ernon.on April 11 and 12. 

.Advertising .me.n of Wao», Tex., have 
decided to reorganize the Waco Adver¬ 
tising league which was disbanded dur¬ 
ing the war. 

.As.sociated I’ress has opened bureau 
office with Galveston News. Louis La 
Coss is in charge. Report for Mexico 
City papers is now filed in Galveston. 

S.W. Thomas, of Aspermont (Tex.) 
•Star, was shot and killed last week. The 
murderer later took his own life by cut¬ 
ting his throat. 

South we.stf;rn American, an oil 
weekly, has been established at Lam¬ 
pasas, Tex. 

President Wilson has asked that 
findings of Debs sedition trial be for¬ 
warded to him in Paris for examination. 

.Michigan SuntEME Court has ruled 
iliat Henry Ford’s $1,000,000 libel suit 
against Chicago Tribune must be tried 
in Mt. Clemens. 

$75,0(X) libel suit has been filed by 
.Mayor-elect Stevens against the East 
.St. Louis (Ill.) Journal and its man¬ 
ager. 

Old home of James Gorikin Bennett 
in New' York has been sold. 

Congressman J. Hampton Moore 
was host to 85 of his former Philadel¬ 
phia associates in the newspaper busi¬ 
ness at a banquet last week. 

.Now THAT W AR IS OVFIR, .ArMY EDITION 
of Chicag(» Tribune is to be changed to 
Paris Edition of Chicago Tribune and 
continued permanently. 

Franklin (Pa.) Herald and Evening 
News have been merged under the name 
of News-Herald. 

Court has (Xosed Conway (Ia.) 
Record, owned by J. J. Clark, for break¬ 
ing an agreement with P. S. Junkin not 
to engage in the newspaper or printing 
business in Taylor county. 

Topeka Capital has been unani- 
mously selected as official publication of 
the state of Kansas. 

Hiawatha (Kan.) Daily World 
claims the long distance news record 
for small town newspajicrs. Recently 
it received a story from Germany. 

Frank S. Nipper has purchased the 
Clinton (Mo.) Republican and will start 
the Daily Record. 

Memorial to Famswordi 

Providence, R. L, .April 7.—A hand¬ 
some engraving erected as a memorial 
to Henry W. Farnsworth, former Jour¬ 
nal reporter, who was killed while serv¬ 
ing in France in 1915, has been pre¬ 
sented by the French Government to the 
Widener Library at Harvard University 
Mr. Farnsworth was a graduate of 
Harvard in the class of 1912. There 
is a tablet erected to his memory in the 
reporter’s room of the Journal. 
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CUBA 
Ties of friendshij) and mutual interests link the United States to (]uha. 

Larger in area than Pennsylvania, with fertile plantations, and a long 

eoast-line, Cuba is prosperous. Its sugar crop alone is worth more than 

$200,000,000, it has over 2,300 miles of railroads—it is inhabited by a 

friendly, liberty-loving people. 

A (Complete and Authoritative Story will Ih‘ told in 

the Cuban Number to be issued by 

The New York Evening Post 
SATURDAY, APRIL 26 

More than 20,000 (mhans visit New York every year. Trade between the 
United States and (mba is growing. It will grow faster as our knowledge 

of each other increases. The New York Evening Post will present fully the 

re*sources of the island. It will tell the story of modern Cuba, its cities, 

its agricultural regions, its climate, its industries, its future. 

This Cuban Number, in two separate editions, one in English and one in 

Spanish, will bring the business men of the two countries into touch. 

Welcomed by our Southern neighbors, the issue will be widely circulated 

in North and South America—and jireserved. 

Importers and Exporters of the 
United States: 

You will find here important facts about the industrial needs, the social and 

business customs of Cuba, which will guide you in developing markets. 

You can gain through the advertising eolumns an introduetion to all the 

leaders of the Island Ke[)uhlie’s commercial life. 

For reservations of Atlvertisinff SiHtre address Ad¬ 

vertising Manager, i\'eu- York Evening Post, 20-24 

I esey Street, AVw York. 

('.itpies will be mailed t<» any address in the I nited 
States, C.nnada. Mexico or Cuba for 5 cents each; 
foreign. 10 cents. Address Circulation Manager. 20- 
24 I 4‘sey Street, Sew York. 

Slje Njeliix 
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TIPS FOR THE AD 
MANAGERS 

McKinney Company, 58 E. Wash¬ 
ington Street, Chicago. Has secured ac¬ 
counts of Nelson .Motor Truck Com¬ 
pany, Saginaw, Mich.; United Manufac¬ 
turing & Distributing Company, Sagi¬ 
naw; .\uto Truck Steel Body Company, 
Chicago; Taylor Ewart & Co., Chicago; 
Hamilton, Ont. Will handle account of 
Clark Equipment Company, Buchanan, 
Mich., and Challoner Company, 
Oshkosh, VV^is. 

Ha.milton Agency, 40 McNab Street, 
Hamilton, Neb. Will handle account of 
Pure Cane Molasses Corporation of New 
York which has opened a Canadian 
branch. 

Henki, Hurst & McDo.n.ald, People’s 
Gas Building, Chicago, 111. Will start 
campaign among consumers for the 
Alamo Farm Light Company, Chicago. 

McJunkin Agency, 5 S. Wabash 
.■\venue, Chicago. Will hereafter place 
the advertising of Auburn Motor Com¬ 
pany, -Auburn, Ind. 

Dow Drug Company, Cincinnati. 
Plans to invest 50 per cent more in 
advertising in 1919 than last year, ac¬ 
cording to President D. C. Keller. 

Critchfield & Co., Brooks Building, 
Chicago. Starting an advertising cam¬ 
paign on dark Barre granite for Bout- 
well, Milne & Varnum Company, Mont¬ 
pelier, Vt. 

McConnell & Ferguson, Dundas and 
Market Streets, London, Ont. Will 
handle a co-operative advertising cam¬ 
paign for the Canadian Paint, Oil & 
Varnish .As.sociation, Montreal. Initial 
appropriation is $15,000. 

.Acme .Auvertising .A(;encv, .Atlanta. 
Placing orders with newspapers for 
Herolin Medicine Company. 

N. W. .Ayer & Son, 300 Chestnut st., 
Philadelphia. Placed orders with New 
A’ork City newsjiapers for Northern 
Baptist Laymen. 

Barton & Durstine Company, 25 
W. 45th St.. New A’ork City. Placing 
orders with some Western newspapers 
for the Nation. 

Berrien Company, 19 W. 44th st.. 
New A'ork City. Reported to lie mak¬ 
ing up a list of newspapers for Norwalk 
Tire & Kublier Company. 

George Batten Company, Fourth 
.Avenue Building, New A’ork City. VV'ill 
handle advertising for Elliott Fisher 
Company. 

Bl.vckman-Ross Company, 95 Mad¬ 
ison ave.. New A'ork City. Placing 1-t. 
orders with newspapers for U. S. Cham¬ 
ber of Commerce, the Nation’s Busi¬ 
ness. 

Cecil, Barreto & Cecil, Mutual Bldg., 
Richmond. Placing orders with large 
city newspajiers for McCawley & Co. 

Nel.son Chesman & Co., 1127 Pine 
st., St. Ivouis. Usually make up lists 
during .April for Walmutta Company. 

J. H. Cross Company, 214 S. 12th 
st., Philadelphia. Making new contracts 
and placing copy with newspapers for 
United Medicine tromiianj'. 

Evans & Baku ill, 7 W. 42nd st.. 
New A'ork City. Reported to be figur¬ 
ing on a cam)iaign for Rosenthal 
Brothers. 

Henri. Hurst & McDonald, People’s 
Gas Bldg., Chicago. Placing orders 
with farm papers for .Alamo Farm Light 
Company. 

Howe. Murray & Co., Inc., .30 IC 
42nd st.. New A’ork City. .Again mak¬ 
ing 10,000-1. contracts with newspapers 
in selected sections for .American Ever- 
Ready Works. 

Hoyts Service, 120 W. 32nd st., New 
York City. Placing advertising for 
Churchill & .Alden Company. 
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McJunkin .Advertising Company, 5 
S. Wabash ave., Chicago. Placing or¬ 
ders with some New A’ork City news¬ 
papers for Pealtody Coal Company; will 
handle the advertising for .Auburn .Auto 
Company. 

Matos .Advertising Company, Bulle¬ 
tin Bldg., Philadelphia. Placing orders 
with Pennsylvania newspapers for Pratt 
Food Company. 

Morse Inter.n.ationai. .Agency, 449 
Fourth ave.. New A’ork City. Placing 
orders with newspapers for M. Tecla 
& Co. 

Newei.l-Em.mett Company, Inc., 120 
W. 32nd st.. New A’ork City. Will 
place orders with newspapers after .April 
14 for Liggett & .Myers Tobacco Com¬ 
pany. 

Harry Porter Company, 18 E. 41st 
st.. New A’ork City. Placing orders 
with New A’ork State newspapers for 
General Ordinance Tractor Company. 

E. P. Remington .Agency, 1280 Main 
st., Buffalo. Reported will make up 
newspaper list within the next thirty 
days for Wildroot Chemical Company. 

Joseph Richards Co.mpany, 9 E. 40th 
st.. New A’ork City. Placing a few 
orders with newspapers for Liggett & 
.Myers Tobacco Conijiany. 

ScHECK .Advertising .Age.ncy, 9 Clin¬ 
ton st., Newark. Placing advertising 
for .American Piston King Company. 

Frank Seaman, 470 Fourth ave.. 
New A’ork City. Reported will make 
up a list during May using farm papers 
for Joseph & Feiss Company. 

Sherman &• Bryan, 79 Fifth ave.. 
New A’ork City. Will shortly place 
orders with some Eastern newspapers 
and gradually extend to other sections 
for llauch Nut Butter Company. Mak¬ 
ing contracts with newspapers gener¬ 
ally for Erlanger Brothers. 

Spakford Co.mpany, 10 Postoftice sip, 
Boston. Placing orders with newspa¬ 
pers in cities where Emerson Shoe 
Company have stores for hmierson Shoe 
Company. 

J. Walter Tho.mp.so.n Co.mpany, 242 
.Madison ave., New A’ork City. Re¬ 
ported will place orders with newsiia- 
pers shortly after h'aster for Pictorial 
Review Company. 

Van Patten, Inc., 50 E. 42nd st.. 
New A’ork City. Placing orders with 
newspapers for Carlisle "Tire Company. 

Williams & Cu.nnyngham, 59 E. 
Madison st.. Chicago. Making 5.000-1. 
contracts with .Middle West newspapers 
for National Beverage Company. 

Wii.LiA.M H. Rankin Company, 104 
S. Michigan .Avenue, Chicago. Now is 
handling advertising of Monroe Clothes 
and of the Preston Chemical Company 
of Brooklyn, N. A’., maker of Asperin. 

Swift Specific Company, .Atlanta. W. 
S. I'iakin will be in New A’ork, at the 
Hotel Martink|ue. .April 17-28, to close 
newspaper contracts for Swift Specific 
medical advertising. 

H. E. James .Agency, 110 West 19th 
street. New A’ork City, will hereafter 
handle advertising of Sanatogen (Bauer 
Chemical Company) and Formamint 
{.A. Wulfing Company). Fall lists are 
now being considered. 

.St. Louis (ii.oBE-DEMocRAT’s service 
and promotion department has started 
a paper called The Merchandiser, as a 
trade aid to its advertisers. 

Trial of J. .A. Chaloner’s $100000 
libel suit against New A’ork Evening 
Post, which was to have opened Tues¬ 
day, was postponed to .April 11. 

New A’ork Call has been sued for 
$100,000 damages, for alleged libel, by 
-Arthur Guy Empey. 

C<KiK County Press Club. Chicack). 
has adopted the Standard Rate Card 
recommended by the .American .Associa¬ 
tion of .Advertising .Agencies. - 

INDIANA 
The magazine promoter will tell you that 

you can “cover Indiana” through the 
use of nationally-circulated publications. 

He will tell you that, hy using the 21 largest 
monthly magazines you will reach a total com- 

hiiied circulation in Indiana of 126,803. Of 
course, you will pay the full national rate, or 
$38.55 per agate line. He will tell you that 
hy using the eleven largest puhlications for 
women you may get a circulation in Indiana 
of 248,180. The full rate for this group is 
$49.80 per agate line. He will tell you that 
hy using the eight hig weeklies of national 
distrihution you will get an Indiana circulation 
of 114,320, at a combined rate of $26.35 per 
agate line. 

So, to reach a combined magazine and peri¬ 
odical circulation in the State of Indiana of 
489,303, the total distribution there of 40 of 
the leading magazines and publications, the 
advertiser will be forced to pay a rate of 

$114.70 per agate line—this, of course, being 
the full rate for the three groups. 

Rather expensive way of advertising to 
INDIANA PEOPLE, don’t you think? 
Here’s the contrast: 

The daily newspapers listed below have a 
combined morning, evening and Sunday cir¬ 
culation in Indiana of 658,022 copies. AND 
THE TOTAL COMBINED ADVERTISING 
RATE IS BUT $1.05 AN AGATE LINE! 

Cirrulation .'>,000-line rate 

Anderson Herald. .(E) 5,797 .0125 
Elkhart Truth . ,.(E) 7,164 .0215 
Evansville Courier . .(M) 22,246 .04 
Evansville Courier . ..(S) 18,715 .04 
Fort Wayne Journal-tiazette. .(Ml 29,000 .05 
Fort Wayne Journal-Gazette. ..(S) 24,000 .05 
Frankfort Times . .(M) 5,025 .015 
Indianapolis News .. ,.(E) 123,437 .15 
Indianapolis Star . .(M) 99,065 .11 
Indianapolis Star . ..(S) 113,129 .14 
Kokomo Dispatch . .(Ml 4,889 .0179 
Lafayette Courier . ..(E) 8,435 .02 
Lafayette Journal . .(M) 10,476 .02143 
Lo^ansport Pharos-Reporter . ..(E) 6,335 .015 
Muncie Press .. ..(E) 9,646 .01786 
Muncie Star . .(M) 26,203 .0425 
Muncie Star . ..(S) 16,006 .0125 
Richinoml Item . .(M) 8,221 .02 
Richmond Palladium. ..(E) 11,003 .025 
South Bend Tribune . ..(E) 17,138 .035 
Terre Haute Star . .(M) 26,212 .04 
Terre Haute Star . ..(S) 18,388 .04 
Terre Haute Tribune . ..(E) 2.5,412 .04 
Terre Haute Tribune . ..(S) 18,870 .04 
Vincennes Capital . ..(E) 3,210 .01071 

Total Daily Cirrulation and Rate. 448,914 .70440 
Total Sunday Circulation and Rate.... 209,108 .3525 
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EDITOR & PUBLISHER 
The Oldest Rt£lis(ieTS and Advertisers^urnalm America 

WILL COVER THE 

Associated Press and American Newspaper 
Publishers’ Associations Conventions 

(Waldorf-Astoria Hotel, New York, Week of April 21) 

Through Two Notable Editions and an 
Extra—April 17 and 24 and 26 

Comhined Victory-Liherty Loan and 
Special Convention Number Will 

Be Issued Thursday, April 17. 

This issue will contain numerous special articles of timely 
interest and value. 

In the place of honor will appear a special message on the 
Victory-Liberty Loan campaign, addressed to editors and 
publishers and advertisers, and transmitted to them 
through EDITOR & PUBLISHER by Hon. CARTER 
GLASS, Secretary of the Treasury. 

The work newspaper men and advertisers are doing to 
assure the full success of the last of the great war loans 
will be told in detail. 

List of newspaper men who will attend the conventions 
and the hotels at which they will stop—a feature first car¬ 
ried by EDITOR & PUBLISHER last year, and which 
proved of great service in promoting neighborliness—will 
be presented in the most complete form possible. 

Special stories of the Associated Press organization, to¬ 
gether with advance stories of the two conventions and 
their programmes will aid in making this pre-convention 
number valuable—VALUABLE TO READERS, HENCE 
CORRESPONDINGLY VALUABLE TO ADVERTISERS. 

Full News Reports of the Two Con¬ 
ventions Will Be Carried in the 

Conventions Numbers. 

The regular Thursday issue, on distribution at the Waldorf- 
Astoria on that day, will cover the sessions of the Associ¬ 
ated Press, and of the Annual Luncheon; the Annual 
Luncheon of the Bureau of Advertising of the A. N. P. A.; 
and Wednesday’s business sessions of the A. N. P. A. 

The Annual banquet of the A. N. P. A., and the closing 
business sessions of the convention will be covered in a 
special “Extra” dated Saturday. 

The notable addresses delivered at the Associated Press 
and Bureau of Advertising Luncheons will be reported 
adequately in the Thursday issue, while the Saturday 

“Extra” will carry the full story of the climactic event— 
the annual banquet on Thursday night of the A. N. P. A. 

These issues will carry the STORY OF NEWSPAPER 
WEEK—the one week of the year during which the news¬ 
paper makers of the American continent convene for the 

renewal of friendships and the discussion of problems 

which all face in common. 

Striking Cover Designs in Colors Will Decorate Both of 
These Convention Numbers 

They will carry the advertising of the most progressive newspapers in the 

country—and they will carry this advertising to the men to whom it is 

addressed, the SPACE BUYERS for national advertisers and advertising agencies. 

IT IS SUGGESTED THAT ADVERTISERS RESERVE 
SPACE IN THESE SPECIAL NUMBERS BY WIRE! 

EDITOR & PUBLISHER 1117 WORLD BUILDING 
NEW YORK 
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' lor of the Louisville Times, who repre- 
HK i;m ONLY INTERVIEW sented the Times and Courier-Journal 

GIVEN BY FOCH I in Paris during the early days of the 
______ Peace Conference. 

The I'och interview was widely 
I)rinted in the American and European 
newspapers in February, but it has not 
become generally known how it was se¬ 
cured. L i> to the time Mr. Krock got 
the story, the marshal declined to even 
talk to French correspondents. The in¬ 
terview was based on a question asked 
him concerning his opinion of the man¬ 
ner in which the United States co¬ 
operated in the war-making and the 
effectiveness of the American .Army as 
a military unit under his command. 

His reply, praising the .American sol¬ 
diers and their leaders as “noble and 
brave,” was sent to Mr. Krock person¬ 
ally in a letter and subsequently was 
given out by Mr. Krock to the F'rench 
papers, the Paris edition of the Chicago 
Tribune, the Louisville Courier-Journal 
and other .American publications. 

Audit Reports Issued 

Chicago, April 4.—A. R. C. Reports 
have been issued on the following news¬ 
papers: .Akron (Ohio) Beacon-Journal, 
.Akron Evening Times, .Allentown (Pa.) 

Xrthl'r R. Krotk Democrat and Evening Item, .Allentown 
Morning Call, Great Falls (Mont.) 

The honor of olitaining what is be Leader. Great Falls Tribune, Massillon 
lieved to be the only individual inter- (Ohio) Evening lndei>endent. 
view given to a newspaper man of any - 
nationality by Marshal Foch since he Paul Bellamy, for several years city 
came into international prominence was editor of the Cleveland Plain Dealer, 
captured b\ Arthur R. Krock, now edi- has rejoined the paper s staff. 

THE, VALUE OF TIME 
THE s!0CCE^ CF PERS'EVEBNCE 
THE PLEXS'UDE OF'WDKmti- 
THE DidNITy OF dlMPLICITV 
THE ■VDDTH OF CHAEACTED 
THE POVED OP KIUDtJEJfd 
THE MFLUEilCE OF EXAMPLE 
THE ODLldATIOTI OF DUTY 
THE "VldDOMOF ECONOMy 
THE VIRTUE OF FATIENCE 
THE ooy OF ORidwxrmd- 
THE PROFIT OF EXPERIENCE 
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owa 
Explaining the 
670,000 
Savings Bank 
Depositors 

IN 1918 Iowa produced farm crops 
to the value of $825,000,000.00, 
livestock $745,000,000.00 and 

over $300,000,000.00 of manufac¬ 
tures. 

Add them up! Some money, what? 

And ONLY about 2,250,000 people 
to spend it! 

You can tell them about YOUR goods 
in five full pages of advertising in 
every English language daily paper 
in Iowa for the price of one postage 
stamp per habitant family. 

Yes! 

Start with these papers: 

Rate for 
5,000 lines. 

Boone News-Republican. .(E) 3,795 .0121 
Burlington Hawkeye . (M) 11,385 .025 
Burlington Hawkeye . .(S) 12,648 .025 
Clinton Herald . .(E) 7,827 .02 
Council Bluffs Nonpareil... (E & S) 16,645 .03 
Davenport Times . .(E) 25,927 .05 
Des Moines Capital. .(E) 64,552 .08 
Des Moines Register & 

Tribune.(M & E) 118,180 .14 
Des Moines Sunday Register ... .(S) 68,861 .12 
Dubuque Telegraph-Herald (M & E) 16,033 .04 
Dubuque 1 elegraph-Herald .... .(S) 16,103 .04 
Fort Dodge .Messenger & 

Glironicle .. .(E) 9,711 .025 
After July 1st, 1919, rate 3r. per line. 
Marsballtown Tiines-Republican (E) ■ 14.000 .0215 
Mason City Globe-Gazette- 

Times . .(E) 9,428 .02 
After April 1st, 1919, rate 3e. per line. 

Muscatine Journal & News- 
Tribune . .(E) 8,298 .02 

Ottumwa Courier . .(E) 13,.530 .025 
Sioux Citv Tribune. .(E) 51,342 .08 
Waterloo Courier . .(E) 14.898 .03 
Government Statements, 6 months' period, Ort. 1st, 1918. 
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EDITOR & PUBLISHER 

1J Q & A 
Service Department 

NOTICE: QaeRtiunB roiicprnliiic new»p«prr lechnlcBl trade matters and newspaper ad¬ 
vertising Rbould be addreaaed to Editor, EIllTOR A PlTBldSIIER, 1117 World Building, 
New York. TTieae comniunlcatlona and answers will published, unless the eorr»-s- 
pondent requests private reply; then self-addreased stamped envelope should be furnished. 
Corre8i>ondents desiring anonymity should Indicate Initials to l>e publlshetl. 

Q.—I have in prospect to buy a “country weekly” newspaper in an Ohio 
county seat. It is a very much run-down property, hut the field seems good, 
fine people and prosperous countryside. I have had years of editorial expe¬ 
rience on a middle-west city newspaper, but do not know the business side. 
I have just enough money to make the initial payment. Do you think there 
is much of a speculation in this for a man of ideas, good personal habits 
and a great longing to establish that sort of business for himself? Do you 
feel like encouraging me? H. H. K. 

A.—You will do well to read Mr. Myers’ article on costs in this issue. ,4 
gentleman who knows the country field as well as anyone of our acquaintance 
wrote to us recently a letter which is perhaps the best reply to your query: 
“I can cite a number of instances where men, some without a previous knowledge 
of the newspaper business, went into the game and made big money out of former 
failures. How? They applied business principles. They sought out the reason 
for the losses and set about to counteract them. I know of a fellow in Iowa who 
bought the second-string weekly in a small town. He got the property for little 
money. It had been a loser. He got busy with the advertising, after revamping 
the paper. He showed merchants how to write advertising, helped his printers to 
learn how to set it. On a circulation of 2,000 he secured 30r. per inch, flat, for his 
advertising. Five years after buying the property for $1,.500, he sold out for $15,000. 
Did costs play a part? No! The proper remedy, properly applied, did the trick. 
It's a human interest story. There are many such. But there are many, many 
tragedies, though there is small excuse for them. Given a field, properly handled, 
big money should and can be made with the small town paper.” 

Q.—I shall appreciate it if you can furnish me with a list of press clip¬ 
ping bureaus throughout the country or tell me where such a list is pro- 

I. H. Case, 960 E. 163d Street. N. Y. 

.4.—Prominent bureaus are Hemstreet’s, Burrelle, Dominion Press, whose ad¬ 
vertisements you can see in this paper. 

Q.—Can you give me figures that will show the lowest rate per column 
inch, taking the average of newspapers large and small, at which advertising 
can be set first cost? What J want to get at is the average cost per inch of 
producing an inch of advertising, no matter whether a paper has 500 or 5,000 
circulation. I want the deadline under which advertising cannot be run-at a 
profit. It is my belief that such figures are obtainable, but w^e do not know 
where to get them and will appreciate anything you can do for us. 

R. C. Gordon, \\ aynesboro ( Pa.) Record-Herald. 

.4.—See feature story on this subject in this issue of Editor & Publisher. 

Q.—I notice your editorial questioning of the New York Times’ profuse 
use of the comma and desire to know what rule you favor for that punctua¬ 
tion? Copy Reader. 

A.—In newspaper practice the rules of the Detroit News seem excellent: “A 
series of three or more words takes commas except before conjunctions.” “Commas 
Bet off an explanatory phrase but not a restrictive phrase of inclusive qualification.” 
“Use commas hefbre conjunctions in a sentence made up of separate clauses, each 
with its own subject nominative.” 

Q.—Believe you are in a position to give us some information. We 
have a morning newspaper in city of about 5,000 in Eastern Pennsylvania 
and are desirous of changing our foreign advertising representative and wish 
you would put us in touch with a good, live, reliable firm in New- York. We 
want a representative who is making a specialty, if possible, of the small 
city dailies. Please regard this as confidential. 

P. P. C. 
A.—We are glad to call your want to the attention of the special representa¬ 

tives in New York and will forward to you any letter addressed “P. P. C.,” sent in 
care of the editor. Editor & Publisher. 

Q.—We desire to secure a list of newspapers and their advertising repre¬ 
sentatives throughout the United States and Canada and your publication 
seems to be the only logical one that could furnish such data. 

U. S. Light and Heat Corp. 
F. G. Blakelock, .Adv. Mgr. 

A.—We are sending by mail the books you request. 

Q-—The Wall Street Journal has referred me to you for the address of 
the publishers of the best books on journalism and for booklets of instruc¬ 
tions to correspondents and reporters. H. L. Lawrence, 

Instructor in Journalism, 
Huron College, Huron, S. D. 

A.—Address the larger publishers, such as Macmillan. Doubleday, Page & Co, 
Henry Holt, or Brentano's Book Store, in New York, asking for lists of such 
books. Many large newspapers publish their own instructions to writers and 
editors in privately circulated “style books.” 

Q.—Do you think it good newspaper form to refer to "Hebrews”? 
Student. 

.4.—No. If necessary to designate race, say “Jews.” 

Great Tunnels, Bridges 
and 

Aerodromes Planned 
for 

NEW JERSEY 
In no state in the Union are broader 

plans being: matured to eare for the 

immediate present and to prepare 

for the inevitable greater develop¬ 

ment just ahead than in New Jersey. 

A great tunnel to Manhattan, under 

the Hudson on the East; 

A mighty bridge to Philadelphia 

across the Delaware, on the West; 

Aerodromes in Newark and Atlantic 

City in anticipation of coming aerial 

commerce; 

An inland coastal canal; 

Unified harbor development with 

New York City— 

All Making for a 
Mightier New Jersey 

Wise National Advertisers will give 

such a state the utmost consideration 

in publicity and promotion plans. 
\ 

You Can Get New Jersey Business 
By IJsing These Newspapers: 

Circulation. Rate 5.00(( linc> 

.4^hury Park Press lEi . 7.360 .0225 

.'Xtlanlic City Press iMi I nion (E). 14,703 .0350 
Elizabeth Journal lEI l.4.B.(!.). 17,528 .04 
Hackensack Record . 5,072 .0118 
Hudson Observer ( Hoboken I . 43.4(M) .07 
Passaic Herald lE) . 7.302 .0178 
Passaic News lEi . 8.000 .0215 
Paterson Press-!iuar«lian (E> . 12,.500 .03 
Perth .4mboy Evening .News lEl. 8.025 .0214 
Plainfield Courier-News lEl . 7,495 .0215 
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E D I 
THE -DEALER INFLUENCE BRIGADE” 

have discussed in previous issues the 
agencies who are special pleaders for cer¬ 

tain magazines and have jKiinted out the need 
for action hy the newspapers to protect national ad¬ 
vertisers from further exploitation. 

There is another type of national advertiser whose 
ues, or rather, abuse of magazine advertising may 
well deserve attention Itecause his case has direct 
bearing upon the question of agency control by 
powerful magazine interests. 

We have referred to this advertiser and his kind 
as the ‘ Dealer Inriuence Brigade.” 

Most advertisers use advertising primarily to sell 
goods to the consumer. The ‘‘Dealer Influence 
Brigade” use advertising to unload goods on the 
retailer by making him think they are advertising to 
.sell goods to the consumer. 

A long time ago it was discovered that national 
advertising could he “merchandised”—that it could 
be used as a lever upon the retailer to make him put 
a product uix»n his shelves. The salesman called 
on the store keeper and produced proofs of the 
advertisements his firm was running to make its 
product popular. The dealer was persuaded to be¬ 
lieve that the advertising would create demand and 
he naturally agreed to stock the salesman s article. 

A very good idea, indeed, so long as it is legiti¬ 
mately practiced. But it didn’t take long for some 
adroit persons to figure out that the dealer was a 
“mark” and that, for the unloading process, it didn’t 
matter much whether you advertised or just made 
him think you were advertis tig, excejit that the 
latter jirocess looked hy far the cheaper. 

So magazines started to sell “dealer influence” to 
the national advertiser. 1 hey showed him how he 
could take a few pages of space and send his sales¬ 
men out to the jobbers and the retailers with proofs 
of these pages and make them believe people would 
clamor for his prinluct as a result. A very respect¬ 
able volume of distribution often followed. 

The dealer influence brigade is made up of wise 
folks, indeed. They will tell you that they know- 
very well the strongest magazine has little or no 
consumer influence and that the knowledge does not 
worry them at all. .\s long as the dealers don’t 
understand this, everything is lovely. 

These gentlemen are sowing the wind to reap the 
whirlwind. How many times has the dealer been 
stuck with an “advertised brand”—some goods which 
the salesman said were “advertised extensively,” 
showing the pretty magazine pages in proof of his 
statement? The dealer did not stop to consider 
that not a dozeti of his customers would ever see the 
advertising. 

The laments that ascend daily from dealers and 
distributers who arc loaded up with “advertised 
goods” that weren’t advertised at all, should cause 
these advertisers some real anxiety. Go itito any 
store. Look over the dead stock, and contemplate 
the tombstones of “dealer influence” advertising 
campaigns! 

How long will the dealer stand the gaflf and what 
will lie his opinion presently of all advertised goods? 
Is the Dealer Influence Brigade, still eticouraged, 
dazzled and persuaded hy charts, statistics and im¬ 
pressive volumes compiled by the magazine mer¬ 
chandising experts, making or breaking retail good¬ 
will for advertised brands? 

But there is otie grim spectre that more and more 
dogs the footsteps of the Dealer Influence Brigade. 
That is the High Cost of Selling. Not all the brave 
words and bright charts of the magazine experts 
have been able to lay that ghost. The tragic part 
is that it should haunt the dreams of advertisers who 
started out to save a whole lot of money on their 
selling by “letting George do it." 

The “Dealer Influence” magazine advertiser must 
take business wherever he can get it and in whatever 
volume it comes. That means his sales are scat¬ 
tered from here to there, that his volume is made up 
of numberless small accounts and that each one 
needs watching and cultivating. He is not a real 
factor anywhere, although he may have a label 
planted on a shelf most anywhere. He is a mark 
for competition at every point and he is not en¬ 
trenched to meet it at any point. 

And if the protest of the retailers he has stuck 
get too loud, he is obliged to do something to move 
the goods he has sold them. That means consumer 
advertising here, there and the next place. 

If he ever figures out the cost of the contingencies 
which his advertising has created, he gets a truly 
illuminating view of magazine -advertising and its 
relation to high cost of selling. The chief anxiety 
of the magazines and the agents they control is to 
keep him from this harrowing realization. 

The “Dealer Influence Brigade” and the influences 
which surround and encourage them are not doing 
advertising any good. As they wake up to the fact 
that they are not doing themselves any particular 
good, their ranks will thin and “passing the buck” 
will lose its popularity in advertising and merchan¬ 
dising. 

PROPAGANDA ADVERTISING 

^ I 'HIv Ottawa (Out.) Journal has been a sup- 
^ porter of the “drys” in Canada. It has always 

held its columns open to them for creating a public 
opinion in support of prohibition. 

But the Journal believed that the opponents of its 
editorial jiolicy in this matter should be permitted 
to use its advertising space in getting over to its 
readers their own side of the controversy. The 
Quebec brewers were permitted to buy about $.100 
worth of advertising space. 

The “drys” proceeded to denounce the Journal 
for this. They considered that it amounted to a 
sort of sale of the paiicr’s influence, so far as that 
influence extended to the advertising carried hy the 
paper, to the opponents of the newspaper’s policies. 

The Journal has defended its course, which is 
wholly in keeping with the accepted policies of a 
majority of our newspapers in regard to propaganda 
advertising. “Give both sides a hearing on every 
question” is the creed of hundreds of important 
dailies. 

l•.l•lToR it Pfiti.isiiKR has no desire to discuss the 
merits of this particular case. .-Vttention has been 
called in these columns, however, frequently—and 
without arousing general aiiplause—to the dangers 
inherent in a too-hroad tolerance of “opposing 
views,” especially when the publication'of such views 
is made a source of advertising revenue. 

The “open forum” idea, admirable in its general 
aspects, carries with it some elements of danger. 
This fact is becoming evident to many editors and 
publishers who approve the principle of the open 
forum. There are not lacking very sincere and in¬ 
telligent jieoplc who see sinister possibilities in the 
invitation to all who ojipose editorial policies to buy 
advertising space in which to refute these policies 
and defeat their pur|)oses through confusing public 
thought. 

Editor & Publishkr has heeti quite content to 
urge what seems clearly to be a minority view in 
this matter, confident that the note of caution which 
it has repeatedly sounded will serve to eventually 
clarify editorial thought throughout the country on 
an issue which is coming to loom large in the mak¬ 
ing of newspapers. 

■^■QT every newspaper is able to follow the policy 
~ of the New V ork World in regard to the pro¬ 

tection of former employes who enlisted for war 
service. Not only does the World reinstate every 
man who returns in his old place, but those who 
enlisted liefore the draft haye had the difference 
between their service pay and their old World pay 
made up to them for the period of the war. "The 
VV'^orld. according to a recent statement of the treas¬ 
urer, J. .Angus Shaw, has already expended $200,000 
for these benefits. What great future dividends are 
sure to come out of this magnificent investment in 
organization morale! 

I A. L 
“THE NEWSPAPER ADVOCATE” 

C'DITOR & PUBLISHER has long been known 
to national advertisers, advertising agencies 

and space-buyers as “The Newspaper Advo¬ 
cate.” The slogan carries an intimation of policy 
and a challenge. 

Having presented and won its case for the news¬ 
paper as the great primary medium for advertising, 
Editor & Publisher has been presenting during the 
present year comprehensive statistical information 
as to the cost of territorial advertising campaigns— 
the sort of data which all space buyers must have, 
but which, heretofore, has been obtainable only at 
great trouble and expense. 

These statistical exhibits as to rates and circula¬ 
tions of newspapers and of magazines have already 
played a big part in the revival of advertising activ¬ 
ity. They have shown, in “cold figures,” the reasons 
why newspapers are the most economical and ef¬ 
fective mediums for national advertising—the only 
mediums, in fact, for territorial and localized cam¬ 
paigns. 

The Bureau of .Advertising of the A. N. P. .A. 
has been making effective use of these tabulations 
and analytical surveys in connection with its work 
for promoting national advertising in newspapers. 
The Chairman of the Committee-in-Charge of the 
Bureau, Fleming Newbold, of the Washington .Star, 
in a communication to Gerritt Fort, of the United 
States Railroad .Administration, said: 

“I eiiclo.se a tabulation of circulation and adver¬ 
tising rates classified by States that may be of in¬ 
terest to you in considering sectional or regional 
advertising. Both Mr. Moore and I want the Bu¬ 
reau to be as helpful as |)ossible in trying to assist 
you in working out some plan through which news¬ 
paper 'advertising might be profitably used by the 
railroads.” 

In a letter to Editor & Puhi.isher, after the cam¬ 
paign for government advertising of the railroads 
had been decided upon, Mr. Newbold said; 

“The tabulation referred to (in letter to Mr. 
Fort) is the data you had printed up to that time in 
Editor & Pubi.i.sher. I am greatly interested in 
your statistics and deductions in regard to news¬ 
paper circulation and advertising, ^'ou have done 
a splendid work.” 

P WAYLAND AYER, head of the Ayer Agency, 
^ ‘should be—and is—a very happy man these days. 
The appreciation of one’s contemporaries, finding 
its expression in such an event as the Golden Jubilee 
banquet in Philadelphia on Friday night, is calcu¬ 
lated to tinge with gold the pathway of any man. 
Those who journeyed to the Quarker City to par¬ 
ticipate in that tribute to the Dean of the Adver¬ 
tising Fraternity in America found Mr. Ayer still 
the leader, still the man of energy and vision, that 
he has been for fifty years, unspoiled by the victory 
of his advertising ideals or by the great measure of 
material success that rs his. They found him look¬ 
ing forward to greater achievements of service 
through the magic of the printed word. 

' I 'HE late Howard Brock, managing editor of the 
^ Boston Traveler, used to tell his friends that his 

chief work in the organization was to make himself 
unnecessary to it—to so train his staff that his 
temporary absence from the office would never lie 
felt. If he had failed to do that, he contended, he 
would have failed as a managing editor. There’s a 
hundred-sided sermon in organization-building in 
this thought. 

WHY is it that, when a city plans an advertising 
campaign for itself, the appropriation is so 

often concentrated upon magazine space? Why is it 
that the newspapers of such cities fail to protest 
against a policy which they know to be unsound, and 
which is a direct challenge to their own usefulness as 
channels of communication with the business world? 

TF you mean .ADVERTISING do not write it 
“publicity.” The words are not, in present condi¬ 

tions, interchangeable. 
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PERSONALS 

IN THE EDITORIAL ROOM 

Leslie Niblack, editor of the Guthrie 
(Okla.) Leader, has returned from 
army service in France. Mrs. Niblack 
is still in Red Cross work there. 

Harry C. Temple, whose “Sketches 
from Life’’ are regular features of the 
Cleveland Plain Dealer, will shortly take 
up studio work in New York. 

Donald McGregor, of New Philadel¬ 
phia, O., recently a captain in the army, 
has joined the Washington Herald 
staff. 

Clifton W. Carberry, managing editor 
of the Boston Post, was welcomed from 
Europe with a banquet given by more 
than LSO members of the Post organiza¬ 
tion. 

I’Yank Carson, for a number of years 
past day city editor of the Chicago 
Tribune, this week was made day city 
editor of the Chicago Herald and 
Examiner. 

Charles H. McTigue, managing editor 
of the Albany .Argus, underwent an 
operation in the .Albany hospital last 
week. 

S. Iv Dunn, former editorial writer 
on the Tulsa (Okla.) World, has been 
named assistant city attorney of Tulsa. 

William .A. Duff is now editor of the 
.Ashland (O.) Daily Times-Gazette 
and Press. 

THE BUSINESS OFFICE 

F. H. Tobey has resigned as adver¬ 
tising manager of the Newark (N. .1.) 
Leclger to become assistant to C. 1. l*ut- 
nam. New A’ork representative of the 
Boston .American. He spent Iasi week 
in Boston getting acquainted. 

T. M. Kennett has resigned as busi¬ 
ness manager of the Warren (Ohio) 
Morning Chronicle. He is at present in 
New A'ork. 

Herbert M. Ogg, former advertising 
manager of the Bartlesville (Okla,) 
Examiner and connected with the 
.Muskogee Times-Democrat. is now in 
the oil business in Fort Worth, Tex. 

G. F.dward Buxton, Jr., treasurer of 
the Providence Journal Company, has 
been promoted to the rank of lieutenant 
colonel of the 32Sth Infantry and 
detached on special duty at headquarters 
of the 82nd Division to write the 
division’s history. He served in the 
Mexican war and at the opening of the 
present war entered as a major. 

Lieut. Philip E. Bradley, sou of the 
vice-president of the St. Louis Star- 
Chronicle Publishing Company, has been 
assigned by the French Government to a 
four months’ course in the School of 
Economics of the Sorbonne University, 
Paris. When he entered the army he 
was doing newspaper work in Missoula, 
Mont. 

Joseph M. Lennon has been appointed 
advertising manager of the New A'ork 
Tribune’s business page. For nine years 
he has been with the Dry Goods 
Economist. 

D. .A. Smith is now advertising man¬ 
ager of the Creston (la.) Plain Dealer. 

James Winters, advertising manager 
of the Kansas City Post, is back at his 
desk after a few days’ illness. 

WITH THE AD FOLKS 

Colonel Barrett .Andrews, who recent¬ 
ly returned from the war zone, will tell 
the Leagui*. of Advertising Women on 
April 15 “why he is glad to be back.” 
Colonel .Andrews is advertising manager 
of the Pathe Phonograph. Miss Nell 
Vinick, who has placed Aladdin products 
on the m^p of New York and vicinity, 
■will tell how she did it with saleswomen. 

Roy M. Edmonds has been made, per¬ 
manent editor and manager of P-E-P, 
the official publication of the .Advertising 
Club of St. Louis. 

Miss Helen Crandall, who is with the 
advertising department of the Hamilton 
National Bank, Denver, has announced 
her engagement to Bruce Wiswall, 
photographic artist and former member 
of the Rocky Mountain News staff. 

Charles E. Smock, formerly with the 
Detroit News and the Chicago Inter- 
Ocean. has been apix)inted advertising 
manager of the Eureka Vacuum Clean¬ 
er Company, Detroit. 

Leslie W. Rowland has returned and 
Robert Barton is a new addition to the 
advertising department staff of the 
.American Express Company. 

William H. Besack, late advertising 
manager of the I.ayne & Bowler Com¬ 
pany, Memphis, has been made advertis¬ 
ing director of the Wales .Advertising 
.Agency, Topeka. Mr. Beseck was also 
connected with N. \\'. .Ayer Son, 
Philadelphia, the White .Advertising 
Company and the Painter-Jones Com¬ 
pany of Chicago. 

(j. Prather Knapp, publicity and ad¬ 
vertising manager of the Mississippi 
Valley Trust Company, St. Louis, and 
Miss Hilda Rosalynd Dawson-Watson 
were married on .April 5. 

J. Russell Lowell, an owner of the 
Moberly (Mo.) Democrat, and Mrs. Bess 
Huleu were married .April 3 at Clayton. 

Edward S. Bal)cox is back in his old 
field of activity again as sales manager 
of the Rubber Products Company, 
Barberton. Ohio. He recently resigned 
as advertising manager of the Firestone 
Tire & Rubber Company and as presi¬ 
dent of the .A. B. C. to be secretary of 
the Christian Herahl, New York. 

Sampson Raphaelson and John .Manley 
are new additions to the Mejunkin 
•Agency’s staff in Chicago. 

B. W. Matthews has been elected to 
the lK)ard of directors of the Joseph 
Richards Company, New York. 

I. I.. Robertson has has l)een appointed 
advertising manager for Thomas E. 
Wilson &• Co., Chicago, succeeding J. .A. 
Robertson, who, with C. W. Diehl, be¬ 
comes assistant advertising manager of 
Wilson & Co. 

W. C. Heilman, of Louisville, has 
joined the advertising staff of B. Knp- 
penheimer & Co., CTiicago. 

Russell D. Meredith is now in charge 
of promotion for the Byron G. Moon 
.Agency, Troy, N. Y. 

Walter P. Hanson, late of the Chicago 
Ivxaminer, is now assistant advertising 
manager of the Haynes .Automobile 
Comi)any, Kokomo, Ind. 

S. Bloom has been appointed director 
of advertising for the Fvssenkay Products 
Company, Chicago. For the past few 
years he has been engaged in advertis¬ 
ing 'and merchandising in the I’nited 
.States and .Australia. He is just out of 
the U. S. .Army service. 

Lieut. Milton Weill has returned from 
■A. Iv. F. service and resumed his work 
with the Weil-Biow-Weill .Agency, New 
York. 

Thomas F. Willoughby is now adver¬ 
tising manager for the H. H. Robertson 
Company, Pittsburg. 

E. S. Klemper is a new addition to 
the Charles Daniel Fry Company’s 
staff, Chicago. 

-Arthur Hallam has resigned as adver¬ 
tising manager of the Crane & Ordway, 
Minneapolis, to join the Lochren Film 
& Slide Company, same city. 

B. F. Henriquez has been appointed 
space buyer for the Charles F. W. 
Nichols Agency. Chicago. 

R. A. Rosen has resigned as advertis¬ 
ing manager of the LaSalle Steel Com¬ 
pany to join the sales force of the 
Oxweld-.Acetylene Company, Newark, 
N. J. 

MADE F. T. C. SECRETARY 

W.-vsHiNGTON, .April 4—J. P. Yoder, 
formerly manager of the Washington 
Bureau of the United Press .Associa¬ 
tions, and a newspaper man in Boston, 
New York and Chicago, has been sworn 
in as secretary to the Federal Trade 

C\PT. J. P. A’onF.R. 

Commission, succeeding Leonidas L. 
Bracken, who resumes the i)rivate i)rac- 
tice of law. 

.Mr. Yoder was at (>ne time a special 
examiner for the Trade Commission, 
but resigned in I'ebrnary, 1918, to ac¬ 
cept a commission as captain in the 
.\rmy Sanitary Corps. Only recently 
he returned from France. He is a na¬ 
tive of Kansas. 

Benton Hopkins has succeeded W. 1.. 
Towne as advertising manager of the 
Austin Company, Cleveland. 

L. (). llasknis is the new sales and 
advertising manager of the M. & S. 
Corporatii n. Cleve'and 

•A. .A. Dallas has been aj)i)ainted to 
the staff of the Julian J. Behr .Agency, 
Cincinnati, 

Newton I'nessle has joined the adver¬ 
tising staff of the National City Com¬ 
pany, New York. 

M. P, Hinman is now sales and adver¬ 
tising manager of the Boutwell, Milne 
& Varnum Granite Company, Mont¬ 
pelier, Vt. 

Jane Caroll, member of the League of 
Advertising Women, New York, will 
have charge of the foreign trade bureau 
of the American Express Company. 

-Arthur Liebes, of New York, I-atin- 
American advertising and trade expert, 
is in Cuba on an information gathering 
tour. 

Fred M. Farrar has resigned as art 
director of Calkins & Holden to be¬ 
come vice-president of the Typographic 
Service of New York, Inc. 

Salem N. Baskin, advertising man¬ 
ager for B. Knppenheimer & Co., Chi¬ 
cago, was recently married to Miss Bess 
Sampson. 

S. Gordon Gurwit, who for six years 
past has been advertising manager for 
the Hartman Furniture and Carpet Co., 
Chicago, has resigned to become vice- 
president of the National Textiles Co., 
of New York city. 

Stanley Ikerd has returned to the 
A. A. C. W., as Chicago advertising 
representative of .Associated .Advertis¬ 
ing. 

William H. Ingersoll has returned to 
New York after spending several 
months in EurojH; as a member of a 
Dei)artment of Labor commission ap¬ 
pointed to investigate labor conditions 
abroad. 

G. Pettigrew has succeeded Mr. Gold¬ 
stein as advertising manager of Schoen- 
brunn & Co., Chicago. The latter is 
now in charge of advertising for the 
Chicago Tailors .Association. Mr. Pet¬ 
tigrew has been handling the advertis¬ 
ing of A. L. Singer & Co. 

John Goldstrom has left the .Atlanta 
Georgian staff to join the copy writing 
staff of the Lewis & Coffee .Advertising 
-Agency. 

George .A. Phillips, manager of the 
Palace Store at Spokane, has been elect¬ 
ed president of the Spokane .Ad Club. 

.Anthony Blum, who has been con¬ 
nected with the Frank Presbrey agency 
for the past six years, is now with the 
Barrows & Richardson Agency, New 
York. 

George W. Morrison, Nuyler D, 
Ford, Humphrey C. Tiffany and \ ictor 
C. Binder are tiew additions to the 
W'alc' .Advertising .Agency staff. New 
)'ork. L. B. Kaufman becomes copy 
director, J. J. \’eth office manager and 
I’l. J. Carpenter auditor 

The Tacoma News 
Tribune Has Renewed 
Its Contract For the 
Haskin Service For 
Another Year 
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THE CONNELLY PLAN FOR 
SECOND CLASS MAIL 
(Continued from Page 9) 

adopted beyond ‘making up' in states 
and large cities and in some instances 
in ‘routes.’ 

“ ‘My experience in this department, 
which dates from its organization, has 
very forcibly impressed upon me the 
conviction that a most decided improve¬ 
ment in the handling of second class 
matter advantageous alike to lx)th the 
publi.sher and the Post Office Depart¬ 
ment would be obtained if (instead of 
the tags, labels, paper slips, etc., varying 
as the> do, from stiff leather to tissue 
paper and frequently torn from the sacks 
before reaching the distribution depart¬ 
ment) there should be issued by the de¬ 
partment, tags, consisting of leather, 
wood, stiff paper or any other substantial 
material, upon which in a distinct color 
there should appear certain designs each 
indicating the special classification of 
second class matter contained in the 
sack to which it was found attached, 
together with the name of the publica¬ 
tion. its frequency of issue, and its 
destination. 

“‘Upon the samples herewith enclosed 
I have used the color that seems to me 
most appropriate by reason of its being 
easily recognized and for its suggestive¬ 
ness, it usually denoting danger. 

What Plan Would Do 
“‘The system if used would indicate: 
“‘1st, by the color, that matter con¬ 

tained in the sack was second class; 
“ ‘2nd, by the design, whether the mat¬ 

ter was regular mail, sample copies, 
stamped for city delivery, box delivery, 
foreign, etc.; 

“ ‘3rd. the fre(|uency of issue, so that 
if several sacks were on the floor or dis¬ 
tribution table, some containing weekly 
publications and others monthly, etc., 
the preference could be given to the pub¬ 
lication issued oftenest, if the time for 
closing would not permit the handling 
of l)oth; and 
“ ‘4th, its destination. 
“‘Xot more than three or four of the 

designs would be used to any large ex¬ 
tent, but I have used them simply to 
complete the system. 

“ ‘To illustrate what I would hope to 
accomplish, as well on the postal car as 
in the Post Office, an incident that 
occurred some years ago on the New 
York & Buffalo R. P. O. will serve as 
an example: 

“ '.\t that time the clerks were ex¬ 
pected to have all matter intended for 
certain points west of Syracuse entirely 
asso-'f'd Itefore arriving there, and on 
this occasion quite a large numlter of 
sacks were unassorted when Syracuse 
was reached and were transferred to 
the R. P O. car bound East. Two or 
three days later, when the same crew 
of postal clerks made their next trip 
West they recognized some of the identi¬ 
cal matter still striving to get past 
Syracuse, having in the interim enjoyed 
an excursion between that place and 
•Mbany daily. 

“ ‘Assuming that a certain portion of 

j The Newark (N. J.) 
i Ledger 
i beginning April lat, guarantees 

the second largest average cir* 
i eolation in New Jersey for the 

current year and accepts all 
advertising under this definite 
guaranty, and obligates itself to 
a pro rata rebate if it fails to i> maintain second place in New 
Jersey circulation. 

I L. T. RUSSELL, Publisher. 

this matter was second class, it, at least, 
might have been selected from the lot or 
such of it as might have been going to 
regular sub.scribers. when it became ap¬ 
parent that some must be sent back, if 
there had been attached to each sack a 
tag similar to those I have descrilted. 

“ ‘This class of mail matter ranks sec¬ 
ond in importance in the service. 
Probably more complaints are made of 
the loss or detention of this class than 
any other in proportion to the amottnt 
carried. 

“‘If it be suggested as an objection 
that the department would not incur the 
expense attending the furnishing of tags 
to the publishers I would respectfully 
submit that the saving in laltor, time, 
correspondence, etc., would more than 
comiRmsate the department for the ex¬ 
pense and the main object towards 
making the scheme successful, that is, 
l>eing universally adopted all over the 
country, would l)c accomi)lished. 

Importance, Then and Now 
“‘Whatever benefit is derived from the 

present system of simply ‘making up’ 
second class matter in states, etc., 
would, of course, still be obtained, 
while, in my judgment, a very practical 
reduction in the {tercentage of com¬ 
plaints regarding the delay or loss of 
this class of mail would follow as a 
natural result. 

“ ‘I have the honor to remain. 
“ ‘Very Respectfully Yours, 

“ ‘H. W. CoN.VELLY, 
“‘Sup't., N. & P. P. Dep’t.”’ 

With that Mr. Connelly produced the 
original tags, descrilted in the letter. They 
are t)f a durable cardlxjard material, 
each bearing a distinctive red design— 
so as to l»e easily recognizable for the 
mail clerks. Si>ace was left on the front 
side for filling in the name of the puli- 
lication and frei|uency of issue. On the 
reverse the red design was fully as 
prominent, with space left for the 
destination of the sack and class of dis¬ 
tribution. 

Then he gave the following e.xplana- 
tifin of the tags and designs: 

Solid red circle—daily papers. 
Red oblong or sqttare—weekly publi¬ 

cations. 
Two red liars—semi-weeklies. 
Three red bars—tri-weeklies. 
Single red triangle—monthlies. 
Two red triangles—semi-monthlies. 
Three red triangles—quarterlies. 
Brazilian cross—annuals. 
“Of course, these could be changed 

around in any way that might be pre¬ 
ferred, but they covered every class of 
second-class mail at that time, and now,” 
explained Mr. Connelly. 

Discussion in 1895 

“I was the reading secretary of Post- 
Dayton to hold regular periodical con¬ 
ferences of his department heads to dis¬ 
cuss mail problems and complaints, and 
second class, then as now, was receiv¬ 
ing most attention on the latter score. 
My proposition was placed by Mr. Day- 
ton liefore these conferences and thor¬ 
oughly thrashed out, but Postmaster 
Day'ton went otit of office before any 

action joald be taken and the tsailter 
lay dormant ever since, but has nofbeen 
forgotten for one minute by me. 

“I was the reading sercetary of Post¬ 
master Dayton's conferences, and I have 
the original notes right here on the pres¬ 
entation of my plan for discussion and 
the comment made upon it. 

“Mere are my notes: 
(“ ‘Paper presented at the meeting fol¬ 

low ing action of committee.) 
“ ‘In presenting my original communi¬ 

cation to the Postmaster, I started with 
the proposition to try to reduce the per¬ 
centage of complaints regarding the loss 
or detention of second-class matter. I 
did not claim, nor have 1 ever for a mo¬ 
ment imagined, that the plan I then sub¬ 
mitted would prove to l)e absolutely per¬ 
fect. nor that it would meet all objec¬ 
tions that might arise. 

Criticism of Old Days 

“ ‘But, it being self-evident that .some 
change in the present system of han¬ 
dling this class of matter was desirable 
(and as the main feature usually ad¬ 
vanced whenever this question has been 
discussed — requesting publishers to 
‘make uj)’ their mail—is still retained 
in the change I suggested), my own 
thought was and is that the service 
would be materially benefited if, upon 
the same tags carrying the destination or 
“make up," there should be other (and 
in my judgment equally as important) 
information that would render the mat¬ 
ter at once easily distinguished without 
regard to the amount of mail there 
might be massed around it, while also 
indicating the name of the publication, 
its frequency of issue, and which classi¬ 
fication of second-class matter it came 
under. 

“‘The first objection was that it was 
contrary to P. L. & R. to discriminate 
in favor of any piece of mail matter 
whatever its class might l)e. 

“ ‘I fully appreciate the sentiment ex¬ 
pressed in that proposition, but every 
Post Office official knows that if it were 
lived up to literally the percentage of 
complaints instead of being reduced 
would be increased beyond anything 
ever known in the history of the de¬ 
partment. 

“‘Discrimination of the most pro¬ 
nounced character is made ever>' day 
in the year and more particularly with 
second-class matter. 

“ ‘The several editions of the after¬ 
noon paperS) are given the preference 

Reason Results 
The merchants of Wash¬ 
ington, D. C., usually use 
more space in 

than in the other three 
papers combined 

The 

Pittsbur^^^ 

has the sec- 
ond largest ^ 
morning and Sunday cir¬ 
culation in Pittsburgh. 

right up to the minute the mail wagons 
leave the office and an R. M. S. card is 
often used by them after the mail has 
gone. 

“ ‘.■\t the committee meeting it was 
ascertained that not only has discrimina¬ 
tion been made in favor of regular pub¬ 
lications going to subscribers, but that in 
some instances the one published more 
frequently was given the preference over 
another issued less often because of 
the supposed importance of the latter 
as compared with the former, or, as I 
interpret it, for the very purpose I have 
already mentioned—to avoid as many 
complaints as possible. 

“‘Another objection was that, as most 
of the sacks had to be examined, it 
would not help especially to have them 
tagged as my plan provided. 

“‘In order to examine a sack it must 
first be handled, and any system that 
will indicate the contents of a sack to 
be of the class that causes most all of 
the complaints received in the second 
division will surely enable the clerks or 
porters to examine, assort, or retag all 
such sacks before handling any other. 

“ ‘The sender of a package of either < 
third or fourth-class matter is in most I 
cases sending it for the first and last | 
time to the same address. 

“ ‘The publisher of a weekly paper is 
expected by his subscribers to mail his 
puldication so that they will receive it 
on a certain mail the same day every 
week, and more trouble is caused in i 
many of the post offices in country towns i 
or cities, where farmers come in once j 
a week for their mail, by the loss or | 
delay of the weekly they are looking for ! 
than for any other reason. i 

“ ‘.'\t the committee meeting I referred ! 
to this fact and spoke of my own expo- j 
ricnce when a boy in the Newburgh 
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post office. This reference to a time 
and place so remote afforded my friend 
Mr. Bradley considerable amusement 
and elicited the remark that ‘that was 
forty-five years ago.’ 

“ ‘Forty-five years ago not only ante¬ 
dates my acquaintance with the postal 
service but also with the world, but I 
respectfully submit that if there are 
methods or ideas still in everyday use, 
whether in the Newburgh post office or 
in the New York post office that existed 
forty-five years ago, all of us will cor¬ 
dially welcome any change for the bet¬ 
ter. 

Wanted Change lor Better 

“ ‘Replying to the suggestion that it 
would take too much time and cause 
confusion on the floor if too many dif¬ 
ferent designs had to be inspected and 
understood by the employees, I would 
call attention to the fact that I stated in 
my first communication that only three 
or four would be used to any extent, 
and it is likewise true that in the Second 
Division, where the benefit, if any, to be 
derived from the system would be most 
apparent, never more than two and only 
one that would be important would come 
to the newspaper distribution depart¬ 
ment except through carelessness or 
mistake of employes in the lobby. 

“ ‘The designs that would be used less 
frequently would render them all the 
more ocnspicuous when they did appear. 

“ ‘For the reason that in many in¬ 
stances the tags would be detached in 
this office on account of the matter being 
worked here, Mr. Jackson said he did 
not see how the proposed change would 
help him at all. 

“‘My idea was that wherever regular 
subscription mail (which the tags will 
indicate) was being distributed the 
proper tag could be attached when the 
.sack was dispatched. In any event, on 
all matter not worked in this office the 
tag would still remain until the postal 
car was reached, and in case of a 
“swamp," such as 1 referred to before, 
certainly .some trouble might have been 
avoided. 

Endorsement for Tag System 

“ ‘Branch H, through the superintend¬ 
ent reported that it was receiving sec¬ 
ond-class matter in such good shape 
from the publishers that it did not need 
a change. 

“‘I deem this a strong indorsement 
for the tag system. The bulk of all the 
second-cLjS matter mailed at the branch 
comes from less than a dozen publishers. 
Every one of them has some sort of a 
tag or label and all are evidently trying 
to adopt a system that will insure against 
loss or delay. 

“ ‘In conclusion I beg again to em¬ 
phasize the statement that my idea was 
from the beginning to simply reduce the 
number of complaints that are made by 
the publishers. While it is quite possible 
I am unconsciously imbued with the 
same spirit that causes every parent to 
think his own child the best, I can con¬ 
scientiously say I have not yet heard an 
objection to the plan that has caused me 
to lose confidence in its ability to accom¬ 

plish the original purpose for which it 
« as designed.’ ’’ 

“Now,” said Mr. Connelly, “I can’t 
today add a word more to my argu¬ 
ment of twenty-four years ago that 
would make it more effective. There 
has not been one change made in the 
second-class postal regulations in the 
last quarter of a century that would 
make my scheme of 1895 inapplicable 
now. 

Applies Just as Well Today 

“Today, by request of the Post Of¬ 
fice Department, publishers of daily pa¬ 
pers are using a red tag so that their 
l)ags can be readily picked out by the 
clerks and given preference in handling. 
This, in part, is an application of my 
idea of using red—as a stand-out dan¬ 
ger signal. Oh, yes; the style of tag 
has been changed somewhat, too. Now 
each bag carries a metal tag-holder into 
which the label-tag is slipped. But my 
tag could be easily made to a size to fit 
these holders. 

“My principle, also, could be applied 
to the present red tag by printing the 
separate designs in black on red. Just 
as long as the label remains distinctively 
red it will answer its original purpose.” 

.^s a result of EntroR & Pi blisher ef¬ 
forts to revive interest in Mr. Con¬ 
nelly’s plan, he was first invited to ex¬ 
plain his idea in detail to the Superin¬ 
tendent of Mails of the New York Post 
Office, when a representative of Editor 
& Publisher was also present by invita¬ 
tion.' A little round discussion was held, 
presided over by Eugene Jordan, assist¬ 
ant superintendent of mails, represent¬ 
ing Superintendent Norris. 

Critieism in 1919 

Mr. Connelly outlined his plan fully. 
Mr. Jordan found practically the same 
faults with it, as noted above in the 1895 
conference notes of Mr. Connelly. 

In the first place, Mr. Jordan said he 
believed that to mark every kind of sec¬ 
ond-class mail would only confuse mat¬ 
ters and bring about more complaints 
than are being received now; likewise, 
it would serve to bring charges of dis¬ 
crimination. 

“Giving the daily newspapers prefer¬ 
ence. as we are doing now through our 
red tag system and even when bags are 
not so tagged, is all we can be expected 
to do,” was Mr. Jordan’s view. “Of 
course, next to the dailies we give sec¬ 
ond attention to weeklies and the next 
fastest service to publications issued less 
frequently,” he pointed out, “but none 
except the dailies is distinctively 
marked. 

“If the publishers will co-operate with 
us they will have no cause for complaint 
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against the New York Post Office. If 
they deliver their mail between the hours 
of 7 .A. M. and 4 P. M. it will get im¬ 
mediate attention. These are the hours 
in which we are in the best position to 
handle second-class mail. .After 4 P. M. 
the day's business mail pours in and at¬ 
tention must be divided so as to han¬ 
dle everything. Let publishers give us 
their mail at this time and let dailies use 
the red tag and there will be the best 
possible service.” 

Remedy Promised 

Mr. Jordan declared arrangements 
were being made to open a special re¬ 
ceiving station for second-class mail, 
which would soon be in operation. He 
also said that the Post Office does not 
furnish the tags to publishers, as it 
would be too expensive, but requests 
that certain kinds of tags be used, and it 
must leave it to the publisher to comply 
or not, just as he chooses. 

Mr. Connelly argued in rebuttal that 
the points made against his plan by Mr. 
Jordan were exactly the same as in the 
old days. “There is no need of using 
all the different designed tags I pro¬ 
posed,” he said. “I just devised all of 
them to show that all phases of the sit¬ 
uation could be met, if they had to be. 
Instead of additional confusion. 1 can see 
the elimination of many causes of com¬ 
plaint. 

“Really just two of them would be 
sufficient—the circular mark to denote 
dailies, and the oblong or .square to 
specify the weeklies and publications of 
more frequent issue. The dailies and 
weeklies usually contain matter of a 
lierishable nature. I'snally their sub¬ 
scribers must have them within a cer¬ 
tain period after issue or they are of no 
use at all. If they are not received on 
time, then there is trouble. 

Only Two Designs Needed 

“Publications issued less frequently 
than weekly need not lie marked, it 
seems to me, although my scheme pro¬ 
vides for them if they had to be. Get¬ 
ting the regular second-class treatment 

WE SPEND MORE 
THAN 

$500,000 
per year to produce the fea¬ 
tures which have created the 
greatest newspaper following 
in the world. 

“Heorst’s Features Always 
Lecud' 

Write for booklet. 

"Half Million Dollar Faaturo Service" 

The International Feature 
Service 

246 West 59th Street 

THE INTERNATIONAL NEWS BUREAU, Inc. 
15 SCHOOL STREET, BOSTON, MASS. 

a. J. BOSPAN. Editor) 
More than 120 American and Canadian newspapers subscribe to onr service 

Each week our subscribers receive between 30 and 50 columns of copy. 
Authoritative articles by men of international calibre on matters internation¬ 
al, human interest stories from all lands and climes, revelations of European 
courts, speeches and addresses of men and women whose words influence the 
thought of nations, translations from every important foreign newspaper; 
these and numberless other items day after day are sent to our sub^nbws. 

IN SHORT, MR. EDITOR—ESPECIALLY MR. SUNDAY EDITOR 
—WE CONSTANTLY SPREAD THE WORLD BEFORE YOU FROM 
ALL ANGLES. . . 

You will find our monthly subscription rates surprisingly low. 

Time and Money 
Both time and money are saved 

by members of The Associated 
Netvspapers who are securing a 
most effective feature service at a 
saving over former feature ex¬ 
pense. Besides, they are building 
up for themselves a service of in¬ 
creasing value. 

Write or wire for terms of member* 
ship. Only a few cities now open. 

The Associated Newspapers 
170 Broadway New York 

they will reach their readers in the usual 
time allowed, and I am sure there will 
be no more complaint of discrimination 
than there is now, when the dailies alone 
are receiving preferred treatment.” 

F’ollowing this conference, Mr. Con¬ 
nelly was called upon on several occa¬ 
sions by the higher officials in New A’ork 
for further details of his marking idea 
and what he thought of its possibilities 
before Postmaster Patten would con¬ 
sent to Editor & Piblishkr printing 
the story of the plan. 

Editor & Publi.sher made the point 
to Patten that even though the 
New A'ork Post Office officials did not 
believe the Connelly plan would be ap¬ 
plicable or improve the service here, it 
would he well to give it publicity so that 
it would reach officials in other cities 
and circulation managers throughout the 
country. 

In this way, it was argued, some other 
post office division might be willing to 
test it, or at least it could be brought to 
the attention of circulation managers 
and other postal officers for the widest 
possible consideration. 

Postmaster Patten Satisfied 

Einally, Postmaster Thomas G. Patten 
gave his cutisent for full publication, as 
presented herewith, with the following 
statement: 

“This office has no objection to Editor 
& Publisher printing the story in ques¬ 
tion. However, in this connection you 
are informed that the system now in 
vogue covering the handling of second- 
class matter is working to the complete 
satisfaction of both this office and the 
Railway Mail Service and any change 
made would not result in a more ex¬ 
peditious handling of such mails.” 

.A. William Hanson, in charge of the 
night force of the .Associated Press 
Northwestern news bureau in Minne¬ 
apolis. is ill and in the hospital. 

Robert W. Chambers 
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INTERNATIONAL FEATURE 

SERVICE, Inc. 

246 West 59th Street, New York 

The True News 

FIRST 

A Iways—A ccuratel y 

International News Service 
World Bldg. New York 



■) 

Editor & Publisher for April 10, 1919 

THE CONNELLY PLAN FOR 
SECOND CLASS MAIL 
(Continued from Page 9) 

adopted beyond ‘making up’ in states 
and large cities and in some instances 
in ‘routes.’ 

“ ‘My experience in this department, 
which dates from its organisation, has 
very forcibly impressed upon me the 
conviction that a most decided improve¬ 
ment in the handling of second class 
matter advantageous alike to Iwth the 
publisher and the Post Office Depart¬ 
ment would be obtained if (instead of 
the tags, labels, paper slips, etc., varying 
as they do, from stiff leather to tissue 
paper and frerjuently torn from the sacks 
before reaching the distribution depart¬ 
ment ) there should be issued by the de¬ 
partment, tags, consisting of leather, 
wood, stiff paper or any other substantial 
material, upon which in a distinct color 
there should appear certain designs each 
indicating the special classification of 
second class matter contained in the 
sack to which it was found attached, 
together with the name of the publica¬ 
tion, its frequency of issue, and its 
destination. 

“ ‘Upon the samples herewith enclosed 
I have used the color that seems to me 
most appropriate by reason of its being 
easily recognized and for its suggestive¬ 
ness, it usually denoting danger. 

What Plan Would Do 
“‘The system if used would indicate: 
“‘1st, by the color, that matter con¬ 

tained in the sack was second class; 
“ ‘2nd, by the design, whether the mat¬ 

ter was regular mail, sample copies, 
stamped for city delivery, box delivery, 
foreign, etc.; 

“ ‘3rd, the freiiuency of issue, so that 
if several sacks were on the floor or dis¬ 
tribution table, some containing weekly 
publications and others monthly, etc., 
the preference could be given to the pub¬ 
lication issued oftenest, if the time for 
closing would not permit the handling 
of both; and 

“ ‘4th, its destination. 
“‘Not more than three or four of the 

designs would be used to any large ex¬ 
tent, but I have used them simply to 
complete the system. 

“‘To illustrate what I would hope to 
accomplish, as well on the postal car as 
in the Post Office, an incident that 
occurred some years ago on the New 
York & Buffalo R. P. O. will serve as 
an example: 

“ ‘.\t that time the clerks were ex¬ 
pected to have all matter intended for 
certain points west of Syracuse entirely 
asso-'f-d before arriving there, and on 
this occasion quite a large number of 
sacks were unassorted when Syracuse 
was reached and were transferred to 
the R. P O. car bound East. Two or 
three days later, when the same crew 
of postal clerks made their next trip 
West they recognized some of the identi¬ 
cal matter still striving to get past 
Syracuse, having in the interim enjoyed 
an excursion between that place and 
■Mbany daily. 

“ ‘.Assuming that a certain portion of 
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this matter was second class, it, at least, 
might have been selected from the lot or 
such of it as might have been going to 
regular subscribers, when it became ap¬ 
parent that some must l>e sent back, if 
there had lieen attached to each sack a 
tag similar to those 1 have described. 

“ ‘This class of mail matter ranks sec¬ 
ond in importance in the service. 
Probably more complaints are made of 
the loss or detention of this class than 
any other in proi)ortion to the amount 
carried. 

“‘If it l)e suggested as an objection 
that the department would not incur the 
expense attending the furnishing of tags 
to the publishers 1 would respectfully 
submit that the saving in laltor, time, 
correspondence, etc., would more than 
comiK-nsate the department for the ex¬ 
pense and the main object towards 
making the scheme successful, that is, 
Iteing universally adopted all over the 
country, would l)c accomplished. 

Importance, Then and Now 
‘“Whatever benefit is derived from the 

present system of simply ‘making up’ 
second class matter in states, etc., 
would, of course, still lie obtained, 
while, in my judgment, a very practical 
reduction in the percentage of com¬ 
plaints regarding the delay or loss of 
this class of mail would follow as a 
natural result. 

“ ‘I have the honor to remain. 
“ ‘V'^ery Respectftilly Yours, 

“ ‘H. W. Connelly, 
“ ‘Sup’t., N. & P. P. Dep’t.’ ’’ 

With that Mr. Connelly produced the 
original tags, described in the letter. They 
are of a durable cardlioard material, 
each bearing a distinctive red design— 
so as to be easily recognizable for the 
mail clerks. Si>ace was left on the front 
side for filling in the name of the pub¬ 
lication and frequency of issue. On the 
reverse the red design was fully as 
prominent, with space left for the 
destination of the sack and class of dis¬ 
tribution. 

Then he gave the following explana- 
tifin of the tags and designs: 

Solid red circle—daily papers. 
Red oblong or square—weekly publi¬ 

cations. 
Two red bars—semi-weeklies. 
Three red bars—tri-weeklies. 
Single red triangle—monthlies. 
Two red triangles—semi-monthlies. 
Three red triangles—quarterlies. 
Brazilian cross—annuals. 
“Of course, these could be changed 

around in any way that might be pre¬ 
ferred, but they covered every class of 
second-class mail at that time, and now,” 
explained Mr. Connelly. 

Discussion in 1895 

“I was the reading secretary of Post- 
Dayton to hold regular periodical con¬ 
ferences of his department heads to dis¬ 
cuss mail problems and complaints, and 
second class, then as now, was receiv¬ 
ing most attention on the latter score. 
My ])roposition was placed by Mr. Day- 
ton l)efore these conferences and thor¬ 
oughly thrashed out, but Postmaster 
Day-ton went out of office l>efore any 

I (280x150) I 

action ^tmld be taken and the natter 
lay dormant ever since, but has norbeen 
forgotten for one minute by me. 

“1 was the reading sercetary of Post¬ 
master Dayton’s conferences, and 1 have 
the original notes right here on the pres¬ 
entation of my plan for discussion and 
the comment made upon it. 

“Here are my notes: 
(“ ‘Paper presented at the meeting fol¬ 

lowing action of committee.) 
“‘In presenting my original communi¬ 

cation to the Postmaster, I started with 
the proposition to try to reduce the per¬ 
centage of complaints regarding the loss 
or detention of second-class matter. 1 
did not claim, nor have 1 ever for a mo¬ 
ment imagined, that the i>lan I then sub¬ 
mitted would prove to l)e absolutely per¬ 
fect, nor that it would meet all objec¬ 
tions that might arise. 

Criticism of Old Days 

“ ‘But, it being self-evident that some 
change in the present .system of han¬ 
dling this class of matter was desirable 
(and as the main feature usually ad¬ 
vanced whenever this question has been 
discussed — reciuesting publishers to 
‘make up’ their mail—is still retained 
in the change 1 suggested), my own 
thought was and is that the service 
would be materially benefited if, upon 
the same tags carrying the destination or 
“make up,’’ there should be other (and 
in my judgment equally as im])ortant) 
information that would render the mat¬ 
ter at once easily distinguished without 
regard to the amount of mail there 
might be massed around it, while also 
indicating the name of the publication, 
its fretpiency of issue, and which classi¬ 
fication of second-class matter it came 
under. 

“‘The first objection was that it was 
contrary to P. L. & R. to discriminate 
in favor of any piece of mail matter 
whatever its class might be. 

“ ‘I fully appreciate the sentiment ex¬ 
pressed in that proposition, but every 
Post Office official knows that if it were 
lived up to literally the percentage of 
complaints instead of being reduced 
would be increased beyond anything 
ever known in the history of the de¬ 
partment. 

“‘Discrimination of the most pro¬ 
nounced character is made every day- 
in the year and more particularly with 
second-class matter. 

“ ‘The several editions of the after¬ 
noon i>apers are given the preference 

right up to the minute the mail wagons 
leave the office and an R. M. S. card is 
often used by them after the mail has 
gone. 

“ ‘.At the committee meeting it was 
ascertained that not only has discrimina¬ 
tion l)een made in favor of regular pub¬ 
lications going to subscril)crs, but that in 
some instances the one published more 
frequently was given the preference over 
another issued less often because of 
the supposed importance of the latter 
as compared with the former, or, as I 
interpret it, for the very purpose 1 have 
already mentioned—to avoid as many 
complaints as possible. 

“‘.Another objection was that, as most 
of the sacks had to be examined, it 
would not help especially to have them 
tagged as my plan provided. 

“‘In order to examine a sack it must 
first be handled, and any system that 
will indicate the contents of a sack to 
be of the class that causes most all of 
the complaints received in the second 
division will surely enable the clerks or 
porters to examine, assort, or retag all 
such sacks before handling any other. 

“ ‘The sender of a package of either 
third or fourth-class matter is in most 
cases sending it for the first and last 
time to the same address. 

“ ‘The publisher of a weekly paper is 
expected by his subscribers to mail his 
publication so that they will receive it 
on a certain mail the same day every 
week, and more trouble is caused in 
many of the post offices in country towns 
or cities, where farmers come in once 
a week for their mail, by the loss or 
delay of the weekly they are looking for 
than for any' other reason. 

“ ‘.At the committee meeting I referred 
to this fact and spoke of my own expe¬ 
rience when a boy in the Newburgh 

Electrical Goods 
Advertisers 

placed nearly half of their Cleve¬ 
land advertising for 1918 in 

The Plain Dealer 
FIRST NEWSPAPER, 

CLEVELAND—SIXTH CITY 
All “live wires’* in Northern Ohio 

look to THE PLAIN DB>ALER for the 
latest announcements of every labor* 
and-time-saving device. 

Reason Results BUFFALO NEWS 
The merchants of Wash- 
ington, D. C., usually use “The only Buffalo newspaper 
more space in that censors its advertising 

" columns. Many of our adver- 
_ tisers use our columns exclusive- 

^ ftitrana SlaC 
^ ^ MEMBER A. B. G. 

• . , r L Foreign Adz'ertinng Represtnfativts 
than in the other three kelly-smith company 

naners combined 220 Fifth Avenue Lytton Building 
^ NEW YORK CHICAGO 

The Detroit News 
Carries over half the entire ap¬ 
propriations for week day news¬ 
paper advertising in Detroit. 
Three competitors divide the 
balance. 

Pittsburg ^ 

has the sec- 
ond largest ^ 
morning and Sunday cir¬ 

culation in Pittsburgh. 

WHAT DO YOU WANT 
^TO KNOW ABOUT 

THE NEW ENGLAND 
MARKET ? 

As pioneers, our Merchan¬ 
dising Service Department 
is the best equipped and 
the most thoroughly post¬ 
ed to give you what you 
want 

BOSTON AMERICAN 
Over 300,000 Net Paid Circulation 

Send for Booklet 



37 Editor & Publisher for April 10, 1919 

post office. This reference to a time 
and place so remote afforded my friend 
Mr. Bradley considerable amusement 
and elicited the remark that ‘that was 
forty-tive years ago.’ 

“‘Forty-five years ago not only ante¬ 
dates my acquaintance with the postal 
service but also with the world, but I 
respectfully submit that if there are 
methods or ideas still in everyday use, 
whether in the Newburgh post office or 
in the New York post office that existed 
forty-five years ago, all of us will cor¬ 
dially welcome any change for the bet¬ 
ter. 

Wanted Change for Better 

“ ‘Replying to the suggestion that it 
would take too much time and cause 
confusion on the floor if too many dif¬ 
ferent designs had to be inspected and 
understood by the employees, I would 
call attention to the fact that I stated in 
my first communication that only three 
or four would be used to any extent, 
and it is likewise true that in the Second 
Division, where the benefit, if any, to be 
derived from the system would be most 
apparent, never more than two and only 
one that would be important would come 
to the newspaper distribution depart¬ 
ment except through carelessness or 
mistake of employes in the lobby. 

“ ‘The designs that would be used less 
frequently would render them all the 
more ocnspicuous when they did appear. 

“ ‘For the reason that in many in¬ 
stances the tags would be detached in 
this office on account of the matter being 
worked here, Mr. Jackson said he did 
not see how the proposed change would 
help him at all. 

“‘My idea was that wherever regular 
subscription mail (which the tags will 
indicate) was being distributed the 
proper tag could be attached when the 
sack was dispatched. In any event, on 
all matter not worked in this office the 
tag would still remain until the postal 
car was reached, and in case of a 
“swamp,” such as T referred -to before, 
certainly some trouble might have been 
avoided. 

Endorsement for Tag System 

“ ‘Branch H, through the superintend¬ 
ent, reported that it was receiving sec¬ 
ond-class matter in such good shape 
from the publishers that it did not need 
a change. 

“‘I deem this a strong indorsement 
for the tag system. The bulk of all the 
second-cli».»s matter mailed at the branch 
comes from less than a dozen publishers. 
Every one of them has some sort of a 
tag or label and all are evidently trying 
to adopt a system that will insure against 
loss or delay. 

“ ‘In conclusion I beg again to em¬ 
phasize the statement that my idea was 
from the beginning to simply reduce the 
number of complaints that are made by 
the publishers. While it is quite possible 
I am unconsciously imbued with the 
same spirit that causes every parent to 
think his own child the best, I can con¬ 
scientiously say I have not yet heard an 
objection to the plan that has caused me 
to lose confidence in its ability to accom¬ 

plish the original purpose for which it 
A as designed.’” 

“Now,” said Mr. Connelly, “I can’t 
today add a word more to my argu¬ 
ment of twenty-four years ago that 
would make it more effective. There 
has not been one change made in the 
second-class postal regulations in the 
last quarter of a century that would 
make my scheme of 1895 inapplicable 
now. 

Applies Just as Well Today 

“Today, by request of the Post Of¬ 
fice Department, publishers of daily pa- 
I)ers are using a red tag so that their 
bags can be readily picked out by the 
clerks and given preference in handling. 
This, in part, is an application of my 
idea of using red—as a stand-out dan¬ 
ger signal. Oh, yes; the style of tag 
has been changed somewhat, too. Now 
each bag carries a metal tag-holder into 
which the label-tag is slipped. But my 
tag could be easily made to a size to fit 
these holders. 

“My principle, also, could be applied 
to the present red tag by printing the 
separate designs in black on red. Just 
as long as the label remains distinctively 
red it will answer its original purpose.” 

.\s a result of Editor & Publisher ef¬ 
forts to revive interest in Mr. Con¬ 
nelly’s plan, he was first invited to ex¬ 
plain his idea in detail to the Superin¬ 
tendent of Mails of the New York Post 
Office, when a representative of Editor 

& Publisher was also present by invita¬ 
tion.’ A little round discussion was held, 
presided over by Eugene Jordan, assist- 
.int superintendent of mails, represent¬ 
ing Superintendent Norris. 

Criticism in 1919 

Mr. Connelly outlined his plan fully. 
Mr. Jordan found practically the same 
faults with it, as noted above in the 1895 
conference notes of Mr. Connelly. 

In the first place, Mr. Jordan said he 
believed that to mark every kind of sec¬ 
ond-class mail would only confuse mat¬ 
ters and bring about more complaints 
than are being received now ; likewise, 
it would serve to bring charges of dis¬ 
crimination. 

“Giving the daily newspapers prefer¬ 
ence, as we arc doing now through our 
red tag system and even when bags are 
not so tagged, is all we can be expected 
to do,” was Mr. Jordan’s view. “Of 
course, next to the dailies we give sec¬ 
ond attention to weeklies and the next 
fastest service to publications issued less 
frequently,” he pointed out, “but none 
except the dailies is distinctively 
marked. 

“If the publi.shers will co-operate with 
us they will have no cause for complaint 

'i i S * 
THE ELLIS SERVICE 
- - - <Svoarthnwrii,*Pu. 
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against the New York Post Office. If 
they deliver their mail between the hours 
of 7 A. M. and 4 P. M. it will get im¬ 
mediate attention. These are the hours 
in which we are in the best position to 
handle second-class mail. .After 4 P. M. 
the day’s business mail pours in and at¬ 
tention must be divided so as to han¬ 
dle everything. Let publishers give us 
their mail at this time and let dailies use 
the red tag and there will be the best 
possible service.” 

Remedy Promised 

Mr. Jordan declared arrangements 
were lieing made to open a special re¬ 
ceiving station for second-class mail, 
which would soon be in operation. He 
also said that the Post Office does not 
furnish the tags to publishers, as it 
would be too expensive, but requests 
that certain kinds of tags lie used, and it 
must leave it to the publisher to comply 
or not, just as he chooses. 

Mr. Connelly argued in rebuttal that 
the points made against his plan by Mr. 
Jordan were exactly the same as in the 
old days. “There is no need of using 
all the different designed tags I pro¬ 
posed,” he said. “I just devised all of 
them to show that all phases of the sit¬ 
uation could be met, if they had to be. 
Instead of additional confusion, I can see 
the elimination of many causes of com¬ 
plaint. 

“Really just two of them would be 
sufficient—the circular mark to denote 
dailies, and the oblong or square to 
specify the weeklies and publications of 
more frequent issue. The dailies and 
weeklies usually contain matter of a 
perishable nature. I'snally their sub¬ 
scribers must have them within a cer¬ 
tain period after issue or they are of no 
use at all. If they are not received on 
time, then there is trouble. 

Only Two Designs Needed 

“Publications issued less frequently 
than weekly need not be marked, it 
seems to me, although my scheme pro¬ 
vides for them if they had to be. Get¬ 
ting the regular second-class treatment 

they will reach their readers in the usual 
time allowed, and I am sure there will 
be no more complaint of discrimination 
than there is now, when the dailies alone 
are receiving preferred treatment.” 

Following this conference, Mr. Con¬ 
nelly was called upon on several occa¬ 
sions by the higher officials in New York 
for further details of his marking idea 
and what he thought of its possibilities 
before Postmaster Patten would con- 
.sent to Editor & Publisher printing 
the story of the plan. 

Editor & Publisher made the point 
to Patten that even though the 
New York Post Office officials did not 
believe the Connelly plan would be ap¬ 
plicable or improve the service here, it 
would be well to give it publicity so that 
it would reach officials in other cities 
and circulation managers throughout the 
country. 

In this way, it was argued, some other 
post office division might be willing to 
test it, or at least it could be brought to 
the attention of circulation managers 
and other postal officers for the widest 
possible consideration. 

Postmaster Patten Satisfied 

Einally, Postmaster Thomas (i. Patten 
gave his consent for full publication, as 
presented herewith, with the following 
statement: 

“This office has no objection to Editor 

& Publisher printing the story in ques¬ 
tion. However, in this connection you 
are informed that the .system now in 
vogue covering the handling of second- 
class matter is working to the complete 
satisfaction of both this office and the 
Railway Mail Service and any change 
made would not result in a more ex¬ 
peditious handling of such mails.” 

A. William Hanson, in charge of the 
night force of the .Associated Press 
Northwestern news bureau in Minne¬ 
apolis. is ill and in the hospital. 
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NEWSPAPER ADVERTISING COSTS 
ARE COMPARATIVELY LOW 

Measured by Rate Standards of Magazines and Periodicals of 

National Distribution, Space in tbe Dailies 

Is Amazingly Inexpensive 

Editor & PTRLISHKR has presented analyses of circulations and 
advertising rates—by States, by market groups and by quantity 
classifications—of the morning, evening and Sunday newspapers of 

the United States. These have been supplemented by statistical surveys 
showing the circulations l)y States and market groups of the leading maga¬ 
zines, Women’s and Class Publications of large distribution and the weekly 
periodicals of major importance. 

.\ comparison of the costs of advertising in developing a nation-wide 
market through the use of newspapers and through the use of magazines 
and these other related classes of peritxlicals affords an unanswerable argu¬ 
ment in favor of the new.spaper. 

Sonu’ Contrasts in Advertising Costs 

I'liroiixh using the J3 leading maga¬ 
zines an advertiser may reach a circula¬ 
tion in the United .States of O,04(),097 at 
a cost of $3X.S5 an agate line. Hy using 
.^)3 Sunday newspapers he may reach a 
circulation <>f 10,056.5H0 at a cost of 
S26.X1 per agate line. .\nd at a cost of 
$01.74 per agate line he would he able to 
reach the readers of the morning and 
evening newspaper^ oi the nation— 

Eleven women’s magazines could sell 
him a combined circulation of 9,209,‘#(9 
at the rate of $49.XU per agate line. The 
‘>even chief class magazines have a total 
circulation of 1,105.353 and the combined 
rate is $X.20 per agate line. The eight 
leading weekly jHfriodicals have a total 
circulation of 4,4f)7.395 and the com¬ 
bined rate is $20.35 per agate line. 

The 49 most widely circulated weekly 
and monthly publications with a com¬ 
bined circulation of 20.X2X.834 copies, sell 
advertising at a joint rate of $122.90 per 
agate line. The daily newspapers of the 
United States, morning, evening and 
Sunday, with a combined circulation of 
44,7X1,621 copies, sell advertising at a 
joint rate of $88.55 per agate line. 

Thus it will be seen that in a cam¬ 
paign aimed to reach all of the people of 
the nation the nawspaiK-rs are, incon- 
testibly. the great primary medium—the 
economic channel of communication be¬ 
tween advertisers and the people. 

Suppose that you wanted to develop 
the New England market through the 
twenty-one leading monthly magazines. 
They coubl give you a total New 
I'jigland circulation of 4i)(').207 copies. 
Of course, the cost woidtl be their regu¬ 
lar combined rate. $38.55 per line. The 
Uo.ston I’ost sells you a morning circu¬ 
lation in that territory of 540.f)06 copies 
at the rate of .45c per agate line. Thus 
one daily newspaper in that field reaches 
a greater number of readers than the 
21 top-notch monthly magazines and the 
rate, viewed comparatively, looks like a 
misprint. 

These same 21 magazines have a cir¬ 
culation in the state of New York of 
511,157. The Xew York Evening 
Journal, with a circulation of 657,912 
has an agate line rate of .75c. 

These 21 monthly ’magazines have a 
total circulation in the state of Pennsyl¬ 
vania of 342,910. The Philadelphia 
Evening Bulletin has a circulation of 
428,875 and an advertising rate of .40c 
per agate line. 

These magazines have a combined cir¬ 
culation m the state of Illinois of 366,465 
copies. The Chicago Daily News, with 
a circulation of 373,112 copies, has an 
agate line advertising rate of .43c. The 
Chicago Tribune, with a daily morning 
circulation of 410,818 copies, has an 
agate line rate of .40c; and for a Sunday 

circulation of ()33.315 charges but .50c 
per agate line. 

The circulation^ (ptoted are as of 
October 1. 1918, and arc based upon .\. 
B. ('. and (Government reports. The 
rates are of January 1, 1919, as printeil 
in detail in Editor &• Pl blisjiek of Janu¬ 
ary 11 and January 18. 1918. 

The circulation and rates of the maga¬ 
zines were given in detail in the issue of 
Editor & Pi bi.ishkr for March 22; of 
the W<jmcn’s & Class publications in 
the issue of .March 29; and of the 
Weeklies in the issue of -April 3. These 
circulations were quoted from .A. B. C. 
rejwrts. 

In the issue for .\pril 17 there will 
apjiear a double-page tabulation in 
which will be incorporated, in sum¬ 
marized form, the whole range of data 
carried in the statistical surveys of cir- 
ctilati<ms and rates of newspapers and 
magazines appearing in Editor & Pt:B- 
LiSHEK of January 11 and subsequent 
issues to date. 

In this new tahulaiion, which is the 
work of an expert statistician, the 
magazines and periodicals of national 
circulation will be analyzed side by side 
with the daily newspapers. It will l>e 
a presentation of “cold facts” served 
hot for the guidance and information of 
space buyers. It will constitute an un¬ 
answerable selling argument for news- 
Itaper advertising. 
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■ liiniiR the last two years, 
lias increaseil in piirehasinR power 
at least UW,. 
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C. C. ROSEWATER MADE 
GENERAL MANAGER 

Now in Full Charge of All Kansas City 
Journal Publications—Geo. Blake 

.Appointed Director of Circula¬ 
tion—Rosewater Well Known 

Kansas City, -April 9.—Charles C. 
Rosewater, who last October assumed 
the business management of llie Kansas 
I ily Journal, has been made general 
manager of the Journal Publishing 
Company, which issues the Kansas City 

C. C. Rosewater 

Journal, the Weekly Journal and the 
-Missouri and Kansas Farmer. 

-Mr. Rosewater is a son of the late 
Edward Rosewater, the founder of the 
Omaha Bee, and a brother of Victor 
Rosewater, now editor of the Bee. He 
was associated for many years with his 
brother Victor in the Bee management, 
having learned the business from the 
ground up under the direction of his 
father. Several years ago he assumed 
inanagemeiit of the Los -Angeles Ex¬ 
press and Tribune. 

One of bis first acts on assuming con¬ 
trol was to appoint f.ieo. Blake, for¬ 
merly circulation manager of the St. Paul 
Pioneer Press, as head of all the circu¬ 
lation work. 

THE 1918 RECORD OF 

The Indianapolis News 
ADVERTISING 

Display.29,047.40 columns 
Classified.... 8,114,85 columns 

Total.37,162.25 
Dnily Rvpraffp rolutnnH. 118.72. 

CIRCULATION 

Total net paid daily 
average .123,816 

city clrriilatioo. (Mt,97.’>. 
Scml for ('oiiiprclicnHiw report Rhowlng 

uIp( poiilbllltlei of your tine lu the 
Central Indiana market, dominated by 
tbe Newi. 

The Circulation 
of 

The Des Moines 

Register and Tribune 

(Moniing and Evening) 
for 1918 averaged 

116,223 
net paid daily, exceeding 
that of any two other 
Iowa newspapers. 

Chicago “Specials" Incorporate 

Chicago, April 4.—The Newspaiter 
Representatives’ Association of Chicago 
has been incorporated. The old officers 
will remain in office. They are; J. E. 
Lutz, president; E. S. Wells, Jr., vice- 
president; H. M. Ford, treasurer; C. 
W. Wallis, secretary; directors are W. 
T. Cresmer, chairman; H. W. King, J. 
E. Middleton, J. E. Lutz and C. W. 
Wallis. 

Karl J. Thomas, former Kansas City 
newspaperman is now editor of the semi¬ 
monthly magazine published aboard the 
I'. S. S. Bridgeport. 

^Ittaburg Biapatclf 
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The amalgamation of tbe two leading pre- 
greulTc Jewish newspaper! of New York 

THE DAY 
and 

THE WARHEIT 
brings Into being tbe most powerful adver- 
tlslng medium In tbe Jewish field. 

The National Jewish Daily 

rp H E CHICAGO EVENING 
* POST is the one indispensable 

financial medium among Chicago's 
daily newspapers. 

^ THE STAR LEAGUE consists 
^ of the Indianapolis Star, Terre 
Haute Star and Muncie Star—earh 
leads in its field and is invaluable 
in covering Indiana. 

fn THE ROCKY MOUNTAIN 
^ NEWS and DENVER TIMES, 
unbeatable in their field, are Den¬ 
ver's premier newspapers. 

m THE LOUISVILLE HERALD 
^ has by far the largest circula¬ 
tion and practically no advertising 
competition in the morning news¬ 
paper field of Louisville. . 

The Shaffer Group 
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L. J. ARNOLD RETIRES 
FROM MANAGEMENT 

Succeeded as President of Albany Knick¬ 

erbocker Press by Son—Will Devote 

Time to Law Interests of His 

Daily Newspaper 

Ai.bany, April 7.—Judge Lynn J. 
\rnold, president of the Press Company, 
pnlilisher of the Albany Knickerbocker 
Press, has been succeeded in office by his 
son, Lynn J. Arnold, Jr., it was an¬ 
nounced at the close of the annual meet¬ 
ing of the board of directors Saturday. 
Judge Arnold, widely known in news- 
pai)er circles, says in his resignation, “I 
will devote my time to the law interests 
of the company from now on, leaving 
the actual management of the yaper to 
my son.” Since Judge Arnold took over 
the Knickerbocker Press, in 1911, it has 
grown in circulation from 3,000 to 
3.‘;.000 daily. 

.Much significance is considered here 
to lie in the fact that the Press Company 
and Judge -Arnold have suits for libel 
amounting to $8,900,0(X) against five in¬ 
dividuals and the Albany Telegram 
arising from a recent political campaign 
in which Harold J. Hinman, a law 
partner of Judge Arnold, was elected to 
the Supreme Court bench. Hinman was 
staunchly supported by the Knicker¬ 
bocker Press and advertisements in¬ 
serted in Albany and New York news¬ 
papers by supporters of the opposition 
contained the alleged libelous matter. 

Rapid and sensational developments 
are expected in the actions, which all of 
the defendants have declared they will 
push to the limit in court. 

“The actions will not be begun for 
election purposes,” Judge .Arnold s.aid, 
“but for the purpose of pushing them 
to trial at the earliest date, to defend 
the good name of the Knickerbocker 
Press and to recover damages:” 

CALLS SUNDAY A BEST SELLER 

Dunn Also Says Cure for Bolshevism 

Lies in Advertising 

Members of the New York .Ad Club 
attending the lecture of Arthur Dunn, 
sales specialist, at luncheon Thttrsday, 
voted Charles M. Schwab as the best 
salesman in the United States, with 
President Wilson second and Henry 
Ford third. Mr. Dunn, however, dis¬ 
agreed. His choice was “Billy” Sun¬ 
day. 

Mr. Dunn said that Sunday’s adver¬ 
tising and sales system for his doctrines 
were the most effective ever devi.sed. 
“He is the only salesman in the world, 
who can abuse his client and then sell 
him to the extent of $50,000 to $80,000 
worth in from five to eight weeks,” was 
Mr. Dunn’s clinching argument. 

Mr. Dunn’s subject was “.Advertising 
or Bolshevism, What?” He declared 
that the most effective weapon with 
which to fight Bolshevism is counter 
I)ropaganda—through advertising. 
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In n inannrnrtiirinK territory fnmoiis 
for It* hiiRtte, thrift *nrt proRperlty 
where a million (lollara are expendeil 
weekly In wase*. 
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Not only dominate thli Held, h«t thev 
offer adyertlaer* the loweat rate ohtaln- 
alde In New Enitland. Keep them on 
.your Hat. 

FOREION REI’RE.SENTATIVBS 
The Juliuf Mathews Special Agency, 
ItOSTON NEW yorK CHIOAGO 

Complete Shake-up Staged 

in Asheville, N. C. 

Both Daily Papers Have New Owners 

and Every New.spaper Man a 

New Job 

.\siiEvii.LE. .\. C.. .April 9.—.\ com¬ 
plete revolution has just been effected 
in the newspaper business in .Asheville. 
Ni)t only has the ownership of both 
the daily papers in this city been 
changed, but every man connected with 
the editorial and news forces of the two 
|)ai)ers here, has been transferred to 
a new position. 

The Asheville Times, which for the 
past three years has been operated as 
a Democratic paper, owned by Charles 
.A. Webb, United States District Mar¬ 
shall, and edited by T. W. Chambliss, 
has been sold to a stock company, made 
ui) for the most part of leading Repub¬ 
licans of the State, headed by Charles 
J. Harris, of Dillsboro. The politics of 
the paper has been changed, and in 
future it will be Republican. 

.After selling the Times, .Mr. Webb, 
associating himself with George .A. Ste¬ 
phens, a prominent banker of Charlotte, 
and Haywood Parker, an .Asheville at 
torney, bought the Asheville Citizen 
from Robert S. Jones and James 11. 
Caine. The Citizen will continue as a 
Democratic paper. 

Messrs. Caine and Jones will retire 
from the newspaper business, at least 
so far as .Asheville is concerned, it be¬ 
ing stipulated in the terms of their sale 
that they would not again engage in the 
newspaper business in this city for a 
period of ten years. Mr. tihambliss, 
the Times editor, also retires from the 
newspaper business. 

In taking over the Citizen, the new 
management drew heavily on the per¬ 
sonnel of the staff of the Times. 
Charles K. Robinson, formerly city- 
editor of the Citizen, was jiromoted to 
editor; Gray Gorham, who has'been 
city editor of the Times for the past 
several years, went over to the Citizen 
in the same capacity, and C. B. Taylor, 
who has been serving the Times as 
news editor for the past year, becomes 
managing editor of the Citizen. 

The new owners of the Times were 
forceil to almost secure an entirely new 
force of men for their staff. .As yet 
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no editorial writer has been secured, the 
work for the present time being done 
by stockholders and well-wishers of the 
paper. Since there are a number of 
I'Xiierieiiced writers included in this 
number, the editorial page is making a 
very creditable showing. 

Ora L. Jones, formerly city editor 
and news editor of the Citizen, and 
later with the Charleston (S. C.) News 
and Courier, is now managing editor of 
the Times, while W. C. Hendricks, for¬ 
merly on the staff of the Times, is city 
editor. Horace Sentelle, a publisher of 
Western North Carolina, is business 
manager. 

Another interesting angle to the news¬ 
paper business in this city is contained 
in an advertisement which appeared in 
last week’s issue of the Editor & Pub¬ 

lisher, in which F. L. Seeley, of this 
city, is advertising for all kinds of news¬ 
paper machinery and equipment to be 
delivered next fall. 

Mr. Seeley, who is now manager of 
the Grove Park Inn, a famous tourist 
hotel ill this city, was formerly editor 
and publisher of the Atlanta (ieorgiau. 
It has long been known that he has 
never thoroughly cleaned his hands of 
jiriiitcrs’ ink, and it is generally believed 
that he is planning to start either a 
Democratic or an indepeiidcut daily 
here within the next few months. \\ hat- 
ever his plans, he has nothing to say 
in regard to them. 
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The Los Angeles Evening Herald 
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big things in a big way. 
The Evening Herald, by actual 
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reputation of being one of the best 
“result getters” in America. 
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Win Paper Freight Decrease 
Tui.sa, (,)kla., .April 5. — The local 

newspaper publishers who asked a de 
crease in freight rates for news print 
from -Minnesota and Wisconsin pulp 
mills, have won their case. The deci¬ 
sion of Examiner Gibson is that the 
Tulsa papers were entitled to the same 
ton rate as Joplin. It will result in a 
saving in freight rates of about $9,000 
per year to the papers. Rebate of over¬ 
charges on all cars from November 1, 
1016. to the date the decision was ren¬ 
dered is also recommended. 

C). B. Keeler of the Atlanta Georgian 
rewrite l)attery, is just over an illness. 
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The greaU-st Sunday drrulatlon In this section 
of the South. 

ILLINOIS 
loliel .HERALD NEWS 

Urrulatlon. 18,100. 

IOWA 
On Moinai .SU('('KS.SrUI. FARMING 

More than 800,000 elrrulatlon guaranteed 
and proved, or do pay. Member Audit Bureau 
of Cltt ulatlons. 

LOIISIANA 
New Orleans .TIMES PICAYUNE 

MONTANA 
BiMe .MI.NKR 

Average dally. 14.905; Sunday. 23.676. fur 
6 months ending April 1. I III 8. 

MISSOURI 
St. LmIi .POST DISPATai 

Dally Evening and Sunday Morning. 
Is the only newspaper In Its territory with 

the beaiiUful Rotogravure Picture Section. 
The POST-DISPATCH sells more papers In 

St. Louis and suburbs every day In the year 
than there are homes In the city. 

Circulation for entire year 1918: 
Sunday average .353,177 
Dally .189.796 

NEW JERSEY 
Asktry Park . 
Ellraketh . 
Paterion . 
Plainkeld . 

.PRESS 

.JOURNAL 
PRY:SS GUARDIAN 
. .COURIER NEWS 

• NEW YORK 
BsRalo .COURIER A ENQUIRER 
New York City 

11, PKOGRII.SSO ITA1.0-AMERICA.no 
New York City .DAY 

The National Jewish Dally that no general 
advertiser should overlook. 

OHIO 
Yoangstown .VINDICA-TOB 

PENNSYLVANIA 
Erit .TIMES 
Wllkss-Barrs .TIMES-I.EADER 

TENNESSEE 
Nashville .BANNER 

TEXAS 
Hoittsn .aiRONICLE 

The Chronirle guarantees a circulation of 
50.000 dally anif 58.000 Sunday. 

VIRGINIA 
Harriianbari .DAILY NEWS RECORD 

Largest circulation of any dally paper In the 
famous valley of Virginia. 

WASHINGTON 
Ssattla .POST-INTEUJGENCDR 
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MarLENNAN WINS TWO SUITS 

Jury Decides for Him Despite Adverse 
Instructions of Judge 

Tohkka, Kan., .April 3.—"Well,” said 
the Judge, “it is a big victory for you— 
a greater victory because my instructions 
were so strongly against you.” This was 
the remark made to Frank P. MacLen- 
nan. publisher of the State Journal, by 
Judge Carver, of the District Court, 
following a verdict of the jury in the 
libel case of Decker vs. MacLennan. 
The plaintiff sought $20,000 damages 
Iv'cause of the publication of an article 
in the State Journal intended to encour¬ 
age subscriptions to the Fourth Liberty 
Loan, in which it was declared that a 
barber, whose name was not known, had 
failed to subscribe to the loan. 

Mr. MacLennan has been continuously 
in court for the last month. This is the 
second favorable verdict received by him 
during this time. The other case in 
which the verdict was given him last 
week, was the outcome of a suit for 
$25,000. brought by the proprietor of the 
Grand Opera House on account of ar 
article based on official reports concern¬ 
ing the Opera House and its condition, 
which was described as dangerous to 
the public. 

SELL DUBUQUE TIMES-JOURNAL 

Morgan and Woodward Retiring—Wallis 
Reported Starting New Daily 

DiUtyt'E, la., .April 8.—Joseph S. 
Morgan, for many years publisher of 
the Times-Journal, has sold his interest 
to a coterie of local Republicans headed 
by John T. .Adams, Republican national 
committeeman from Iowa. Fifty per 
cetit of the stock now held by F. S 
W oodward will likely be acquired by the 
purchase of Mr. Morgan’s interest it is 
reported. 

Herman Ternes, former postmaster, 
has been appointed general manager 
with Glenn B. Hancock, late of the Tele¬ 
graph-Herald, as editor. The Times- 
Journal was re-incorporated a few days 
ago with a capital stock of $100,000. 

J. Harold Wallis, former editor of 
the Times-Journal, is reported as en¬ 
deavoring to start a new paper in here. 
.At one time he was Republican candi¬ 
date for Mayor. 

Boeshans in Council Bluffs 
CoLNCiL Buffs, la., April 3.—J. L.' 

Boeshans has been appointed business 
manager of the Nonpareil, succeeding 
P. H. Clark, who recently resigned to 
take charge of the Monarch Printing 
Company. W. P. Hughes, who has Iteen 
acting business head of the paper, will 
continue as managing editor with gen¬ 
eral supervision of the business. 

Editorial conferencf. and dinner- 

dance will be held by New' York Busi¬ 
ness Publishers’ .Association at Hotel 
.Astor Friday evening. 

Middle Tennessee Editors’ Leagl’e 

will meet in Shelbyville tomorrow. 
Authors’ Lf:.agie annual dinner 

took place in Sherry’s, New York, Tues¬ 
day evening. 

RECENT INCORPORATIONS 

New York. Novel .Art Company, 
printing and publishing. Capital, $10,- 
000. B. P. DeW’itt. J. S. Mulqueen, Jr., 
M. Schorr, 2765 West Fifth Street, 
Brooklyn. 

Bolletino della Sera (Italian Evening 
Bulletin). Capital, $300,000. F. Pelle- 
gatti, F. and B. Gierdano, 137 West 188th 
Street. 

•Allied Foreign Newspapers of Amer¬ 
ica, general advertising. Capital $100,000. 
W. M. Hewitt, 22 East 89th Street; J. 
W. Mayer, Jr., 440 West End Avenue; 
L. D. Baum, 1270 Madison Avenue. 

Boro Printing Company. Capital. 
$5.0(X). J. Manne, M. !•'. Tilman, B. 
Machinist, 21 Fast 105th street. 

Greeley .Advertising .Agency. Capital, 
$16,000. S. M. Cohen, B. Leebenstein, 
L. M. Dick, 1328 Broadway. 

Chronicle Press. Capital increased 
from $7,.500 to $25,000. 

SvK.Ari'SE, N. Y. Standard Publishing 
Company. Capital increased from 
$60,000 to $100,000. 

F’kiier. Okla. Picher Publishing 
Company, to consolidate with Hickers- 
ville News and Tar River .Advocate. 
Capital, $25,(KX). Thomas Fantamas, J. H. 
Denny, George Foster. 

Jamaica. .N. Y. Citv Press. Capital. 
$10.(X)0. M. M. Rich, J. W. Black, E. E. 
Early, 607 West 137th street. New 
A’ork. 

Mattuk'k. N. Y. Suffolk Printing & 
Publishing Corporation. Capital, $50.- 
000. J. II. Hagen. C. Levalley. D. J. 
McDonald. L58—83d street. Brooklyn. 

Predicts Biggest .Auto Ads 
Piiii.ADEi.i'Hi \. April 8.—.Advertising 

appropriations of the big automobile 
manufacturers are the largest in the 
history of the trade, according to 
.Arthur H. .Story, antomoliile advertising 
manager of the Philadelphia Record, 
who has returned after a visit to all 
the large factories in the Middle W'est. 
He believes the factories will be unable 
to supply the demand for cars and that 
prices will be maintained'. 

Ledgers in New Dress 
Philadelimua. .April 7.—The Public 

and Evening Ledgers appeared today 
in new dresses. Gothic supplanted Bo- 
doni in the heads and the body tyiie is 
changed from nonpareil to seven point. 
The new body matter is “skinny” 
minion and is calculated to be more 
easily read by the Ledgers’ 200,000 
The Gothic is condensed and will run 
up to 42 point on the afternoon edition 
and 48 point on the morning jtaper. 

Starling Paper in MrAIester 
Mc.Ale.ster. Okla., March 31. —The 

Morning Public is a new morning paper 
soon to be started here. Captain I^iyce 
B. Myers of this city and Tulsa, and W. 
Tate Brady, Merrit J. Glass and Morris 
Diviney of Tulsa, have incorporated the 
enterprise for $.50,000. Capt. Myers was 
formerly with the Tulsa Times and 
Democrat. 

Frank Emerich, editorial writer for 
the Chicago Tribune, has resigned to en¬ 
gage in the practice of publicist and 
lawyer. 

EQUIPMENT FOR SALE 

For Sale 
.About 700 pounds labor-saving brass, 
six-point slugs, and two-point leads, 
from one to seven columns in width. 
Address Business Manager, the Post- 
Standard Company, Syracuse, N. Y. 

EQUIPMENT WANTED 

Wanted 
Linotype machine with equipment for 7, 
8 and 10 point composition. Mr. 
Oeraghty, Widener Bldg., Philadelphia. 

BRISBANE’S PAPER IN NEW HOME 

Wisconsin News Has New Plant and En¬ 
larged Equipment 

Milwaukee, .April 8.—The Wisconsin- 
News, with the exception of part of the 
advertising department, has moved to the 
Goldsmith Building, two blocks from its 
former location. The paper now has a 
larger and better mechanical equipment. 
It has itresses capable of turning out 
72,0(X) papers an hour, one of the presses 
from the old Chicago Herald having 
Iteen installed. 

The linotype machines of the h'ree 
Press and the Daily News, which were 
absorbed by the Wisconsin-News, have 
been installed in addition to those from 
the old Wisconsin-News plant. In all, 
twenty-nine machines will be used. The 
Goldsmith Building is on Wisconsin 
Street, Milwaukee’s principal thorough¬ 
fare. In the basement, whi''h has 14,000 
s(|uare feet of floor space, are the press, 
mailing and delivery rooms. 

RE(;iSTER WITH STARS & STRIPES 

Official .Army Paper Wants Names of All 
Writer-Soldiers 

The Stars and Stripes, the A. E. F. 
paper in Paris, is requesting that news¬ 
paper and magazine writers of all ranks 
in the .A. E<. F., who previous to their 
entry into military service were pro 
fessional writers or contributors to rec¬ 
ognized publications, register with it at 
once. The purpo.se is not stated. The 
request says: 

"Registration should be made not later 
than March 11, communications being 
sent, preferably by telegraph, to the 
.Assistant Officer in Charge of the Stars 
and Stripes, 32 Rue Taitbout, Paris, 
.American E. F.” 

HUNT GETS INTO PETROGRAD 

Success Sending Chicago Tribune Story 
a Big War Feat 

Frazier Hunt, of the overseas news 
staff of the Chicago Tribune, who man¬ 
aged to enter Petrograd March 24 and 
send back a fine story on conditions 
there, is said to be the first newspaper 
correspondent to get into the Russian 
capital in the last six months. 

Honored by Caecho-Slavs 
Chicago, April 5.—V. .A. Gerringer, 

editor of the Bohemian Daily Svornost, 
and managing editor of several other 
papers, has been been appointed trade 
commissioner to the Republic of Czecho¬ 
slovakia. He will sail for Europe about 
April 20. 

GENERAL EQUIPMENT 

Printing Plants and Business 
BOUGHT AND SOLD 

Printers’ Outfitters 
American Typefounders’ 

Products 

Printers and Bookbinders 
Machinery of Every Description 

CONNER, FENDLER & CO. 
96 Beekman St,, New York City 

FOR SALE 
Duplex 12-Page Flat Bed 

Newspaper Printing 

and Folding Machine 
Prints and folds a seven-column 
4-6-8-10 or 12-page paper to % or 
14 page size at 4,500 per hour. 

A good press at a reasonable price. 

Walter Scott & Company 
PLAINFIELD, NEW JERSEY 

For Prompt Service 

TYPE 
Printers’ Supplies 

Machinery 
In Stock for Immediate Shipment by 
Selling Houses conveniently located 

"American Type the Best in Any Case" 

AMERICAN 

TYPE FOUNDERS CO. 
Boston Pittsburgh Kansas City 
New York Cleveland Denver 
Philadelphia Detroit Los Angeles 
Baltimore Chicago San Francisco 
Richmond Cincinnati Portland 
Atlanta St. Louis Spokane 
Buffalo Minneapolis Winnipeg 

Take It To 

POWERS 
Open 24 Hours out of 24 

The Fastest Engravers on 
Earth 

Powers Photo Engraving Co. 
154 Nassau St., Tribune Bldg. I 

New York City j 

VV'. O. McGeehan, New York Tribune 
sporting editor and late captain in the 
15th Regular Infantry, has been nfade a 
major on the reserve list. He was one 
of the first to go to the Plattsburg 
training camp. 
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CLASSIFIED ADVERTISING COLUMNS 
Through the classified columns of Editor 4 Publisher vou may find a buyer for any 
useful mechanical equipment for which you have no present need. A "For Sale" ad at 
tl'irty cents per line may thus turn into cash something which now merely requires storage 
room—and which would be of real service to somebody else. 

SITUATIONS WANTED SITUATIONS WANTED 
Advertisements under this classification, ten 
cents per line, each insertion. Count six 
uords to the line. For those unemployed, 
not to exceed 50 words, two insertions FREE. 

Advertising Manager 
Advertising manager, 15 years’ experi¬ 
ence writing and selling advertising, 
wishes position April 20. Can write copy 
that makes them ask for more. Best ref¬ 
erences. Address A-667, care of Editor 
& Publisher. 

Trained Newspaper Man 
A trained experienced newspaper man. 
under forty, with several years varied 
work In city of over 200.000 wishes to 
change for personal reasons. A scientific 
accountant, oflfice manager, secretary- 
treasurer accustomed to handling help 
and planning and systemlzlng In a large 
way. Have built a system that Is th^ last 
word In comparative Information coat ac¬ 
counting, etc. Familiar with circulation 
both Inside detail and city promotion. 
Conversant with handling foreign adver¬ 
tising and large volumes of correspond¬ 
ence. Working knowledge of all depart¬ 
ments. Seek connection with a city news- 
pat>er looking for an all around man. Ad¬ 
dress A-674, care of Editor and Publisher. 

Mr. Publisher: 
Having Just returned from France and 
received my discharge from the Army. I 
am looking for a JOB as Circulation 
Manager of a newspaper or magazine. 
Aside from my 13 months’ service with 
the U. S. A. I have always been con¬ 
nected with circulation work. Have been 
Circulation Manager of some of the best 
papers In the country. Am 37 years of 
age (but my Army experience has made 
me feel 10 years younger), and 1 get a 
jot of fun out of HARD WORK. 
If you are coming to the Publishers' Con¬ 
vention, I will arrange to call on you and 
we can talk It over. If you will write me 
to A-681, care of Editor and Publisher. 

News Editor 
with eight years’ experience as reporter, 
editor and manager desires desk position 
or management of editorial department 
of evening daily In city over 30,000. Best 
references, married, 30 years of age, not 
afraid of work. Address A-679, care of 
Editor and Publisher. 

Feature Writer 
Who needs whole or part time of edi¬ 
torial writer, column conductor, writer of 
features of several sorts? Not flash.v 
stuff, but human, readable and appealing. 
15 years’ experience in newspaper game 
has shown me what people want. Now 
managing editor. Address A-fi76, care of 
Editor and Publisher. 

Editorial Writer 
now employed on large metropolitan dally 
wishes to establish permanent connection 
with liberal democratic or independent 
sheet. Address A-fi77, care of Editor and 
Publisher. 

Desk Man 
Desk man for city or telegraph work, eight 
years’ experience; best references; no bad 
habits; any location. Address A-68(), care 
of Editor and Publisher. 

Mail Clerk 
Fast on hand mailer; galley room ex¬ 
perience; desires to change to medium¬ 
sized paper where SERVICE la recog¬ 
nized. Address A-659, care of Editor & 
Publisher. 

Do You Need 
a man who la qualified and competent to 
act as advertising manager, general man¬ 
ager or assistant to publisher? At present 
assistant advertising manager on morn¬ 
ing newspaper. Experienced In all de- 
iwrtments and understand their prob¬ 
lems. Have studied the business from 
every angle. College graduate, 28 years 
of age, married. As T hope to make this 
change permanent, the opportunity of¬ 
fered la more Important than salary, but 
not likely to consider leas than $2,500 to 
$3,000. Prefer city of 50,000 to 100,000. 
References present employers. Address 
A-684. Editor * Ihihllsher. 

Foreman 
Ten years on present Job; married; union; 
competent In all departments, will con¬ 
sider change. Have been successful 
handling men. . Can furnish references 
from present employers. Address A-683, 
care of Editor and Publisher, 

Managing Editor 
Young married man. fully qualified, wants 
connection In Eastern city of 20,000 to 
50.000 as managing or telegraph editor. 
Now employed. Address A-082. care of 
Editor and Publisher. 

Expert Accountant, Auditor 
and Executive 
desires position with a large publishing 
house In New York City or vicinity. Ex¬ 
perience—public accounting and eight 
years large dally newspapers. Address 
A-672, care of Editor & Publisher. 

HELP WANTED 

Advertising Solicitor 
and Copy Writer 
Wanted—Advertising solicitor and copy 
writer on a growing daily of 13,000 cir¬ 
culation In a Pennsylvania city of 50,000 
population. Prefer a man who has had 
at least three years’ experience and about 
twenty-five years of age. Please address, 
giving age, salary expected, experience 
and references to Box A-675, care of Edi¬ 
tor and Publisher. 

Man Who Can Get Business 
Dally newspaper In large city has weekly 
edition, circulation near 100,000. Carries 
no classified advertising. High commis¬ 
sion and salary to man who can get busi¬ 
ness. Address A-678, care of Editor and 
Publisher. 

Assistant Advertising Manager 
Wanted: Young man who has had ex¬ 
perience soliciting and writing advertis¬ 
ing to assist Advertising Manager of 
newspaper In city of 50,000. Pays $30.00 
per week. None but experienced need 
apply. TImes-Herald, Dorain, Ohio. 

First-Class Reporter 
W.\NTED—By an old established and 
high class trade Journal a first-class re¬ 
porter. Must be a good interviewer. Good 
opportunity for promotion. .Address, stat¬ 
ing age, salary expected, etc., A-783, care 
of Editor and Publisher. 

ST.ATEMKNT OF TIIK OWNERSHIP, MAN¬ 

AGEMENT, CIKCl’EATipN, ETC., KE- 

QIHRED HY THE ACT OF (ONGKESS 

OF Al’Gl'ST -M, 1912, of 

THE EDITOR AND PUBLISHER 

published weekly at New York, N. Y., for 
April 1, 1919. 

State of New A’ork, County of New York, ss.: 
Itefore me, a Notary Public in and for the 

Stale and County aforesaid, i)ersonally ap¬ 
peared Janies W. Ilrown, wiio, having been 
duly sworn aecording to law, deposes and says 
that he is the publisher of THE EDITOR .AND 
Pl'HLl.SHER, and that the following is, to the 
best of his knowledge and belief, a true state¬ 
ment of the ownership, management, etc., of the 
aforesaid publication for the date shown in the 
above caption, renuired by the .Act of .August 
24, 1912, embodien in section 443, Postal I-aws 
and Regulations, to wit: 

1. That the names and addresses of the pub¬ 
lisher, editor, managing editor, and business 
manager are: 
Publisher, James W. Brown. 

234 A'alentine Lane, A’onkers, N. Y. 
Eilitor, Marten K, Pew. 

174-2Sth St., Elmhurst, Long Island. 
Managing Editor, W. D. Showalter, 

701 West 179fh Street, New York city. 
General Manager, J. W. Ferguson, 

94 West 162nd Street, New York city. 
Business Manager, Fenton Dowling, 

69 Norwich .Avenue, Jamaica. L. I. 
2. That the owners are: 
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Park Row, N. Y. City; James Wright Brown, 
2.14 A’alentine Lane, A'onkers, N. Y.; Edwin D. 
De Witt. 37 So. Maple Ave., Orange, N. J.; 
T. J. Keenan, Keenan Bldg., Pittsburgh, Pa.; 
George P. I.eftler, 21 Bennett Ave., New York 
City; John Hulderman, llarrisville, W. Va. 

3. 'That the known bondholders, mortgagees, 
and other security holders owning or holding 1 
per cent, or more of total amount of bonds, 
mortgages, or other securities, are: None. 

4. That the two paragraphs next above, giv¬ 
ing the names of the owners, stockholders and 
.security holders, if any, contain not only the 
list of stockholders and security holders as they 
appear upon the hooks of the company, but also, 
in cases where the stockholder or security hold¬ 
er appears upon the books of the company as 
trustee or in any other fiduciary relation, the 
name of the person or corporation for whom 
such trustee is acting, is given; also that the 
said two paragraphs contain statements embrac¬ 
ing affiant’s full knowledge and Tielief as to 
the circumstances and conditions under which 
stockholders and security holders who do not 
appear upon the books of the.company as trus¬ 
tees, hold stock and .securities in a capacity 
other than that of a bona-fide owner; and this 
affiant has no reason to believe that any other 
person, association, or corporation has any in¬ 
terest, direct or indirect, in the said stork, 
bonds, or other securities than as so stated by 
him. JAMES W. BROWN. 

Sworn to and subseribed before me this 
■lOth ilay of March, 1919. 

E. A. PRATT.. 
(My commission expires March 30. 1920.) 

OBITUARY NOTES 

T. F. McKane, editor of the Cen- 
tralia (Mo.) Standard is dead. 

William T. Stewart, for 15 years 
publisher of the Wathena (Kan.) Re¬ 
publican, died .April 1. 

Mrs. .Amanda Briggs, widow of J. M. 
Briggs, pioneer Iowa publisher, is dead 
in .Anita, la., March 17. 

F. T. CoDRiNGTON, formerly managing 
editor of the Washington Herald, died 
March 21 in Washington. 

Charles J. Wilson, for many years 
pulilisher of the Somerville (N. J.) Mes- 
-senger, died April 4, aged 82 years. 

Mrs. Mary C. Gotten, wife of W. J. 
Gotten, editor of the Winsdor (Mo.) 
Review, died March 30 of influenza. 

Oscar Lea Moses, a director of the 
Printers’ Ink Publishing Company, New 
A'ork, died in Montclair, N. J., .April 2. 

Henry Litts, founder of the .Abilene 
(Kan.) Daily KeHector, was killed in an 
automoliile accident at Scranton, Pa., 
.April 1. 

Mrs Nel.son F. .Acres, widow of Nel¬ 
son F. .Acres, poineer Kansas news¬ 
paper editor, is dead at lola, Kas, aged 
80 years. 

William .-Xbrom.son, a reporter for 
the Jersey City Journal, died .April 4 
from injuries received in an automobile 
accident. 

Mrs. Frances Hanly, wife of Clar¬ 
ence P. Hanly, of the Ferry-Hanly .Ad¬ 
vertising Company, Kansas City, died in 
Denver, Colo., last week. 

Stephen PKEtt., a newspaper writer- 
author, died in Camden, N. J.. .April 4. 
He wrote many articles on international 
law and jiolitical economy. 

I’l.iN L. Jolly, aged 32, a newspaper¬ 
man, died at a saititarium in Paris, Te.x., 
last week. Several years ago Mr. Jolly 
established the Deport Triumph. 

Ri'iz S. .-Ariza, former city editor of 
the Bartlesville (Okla.) Enterprise and 
formerly of Sapulpa, died itt Bartles¬ 
ville recently after a year’s illness. 

Rev. Henry J. Lyons, a mei^ber of 
the editorial staff of .-America, died itt 
New York .-April 4. Father Lyons was 
for many years vice-president of Ford- 
ham University. 

Jay Thacker, who worked on leading 
newspapers in New York, Detroit, St. 
Louis, Philadelphia and Pittsburgh, died 
in the latter city last week after a brief 
illness, aged 49 years. 

Jubn Woods, former editor of the 
Bristow (Okla.) Enterprise and later of 
the Record, died in San Diego. Cal., 
March 21. He was a veteran of the 
Spanish-.American war. 

MF.LVtt.LE B. Moody, editor of the 
Johnson County Democrat, died in War- 
rensburg. Mo., March 24. aged 65 years. 
He was connected with various Bap¬ 
tist publications in St. Louis and Dallas 
for 30 years. Ten years ago he founded 
the Democrat. 

Mrs. Mary L. Grozier. mother of Ed¬ 
win A. Grozier, editor and publisher of 
the Boston Post, died.in Los .Angeles, 
Cal., April 2 from apoplexy. She was 
in her eighty-sixth year. Besides Edwin 
.A. Grozier she leaves two sons and a 
daughter, one of whom is AA’illiam A. 
Grozier, business manager of ihe Post. 

•Adam H. IxiwRtE. editor of the Elgin 
(Ill.) Daily News for thirty-six years 
past and its founder in 1883, died April 
3. aged 82 years. Before going to Elgin, 
Mr. Lowrie was senior proprietor of the 
Adrian (Mich.) Times. For several 
years he was treasurer of the National 
Editorial .Association and in 1892-1893 
was consul at Freiberg. Germany. 

^ OCKY Mountain or Pa¬ 

cific Coast daily or 

weekly wanted which can be 

bought with a first payment 

of $5,(K)0, balanee deferred. 

Proposition S. Q. 

Charles M. Palmer 
Newspaper Properties 

225 Fifth Avenue, New York 

Big Weekly Opportunity 
Owner tlesirinff to retire from bimineBu 

after many years of unlnterrnptetl succeas. 
we have for sale one of the very best 
weekly papers in the Ka.tt, dominant In Its 
section, rniisiially equipiied, much new, 
soienitidly housed, low rent. T.oyal. effl- 
rient force, open shop. Important Job 
business, ahundance hlffb class work with- 
tuit solicitation, ably supervised. Clrcu* 
latlon newspaiter lar^e. ativertlsiiu; volume 
and rates excellent. Beautiful, healthful 
town. Will hear chtsest investigation. 
St.’S.POO rash necessary, balance terms. 
I.ilH*ral concession If all cash. Best week¬ 
ly opportunity we have had for high class 
man. 

HARWELL & CANNON, 
Newspaper Sc Magazine Bropprties 

Times Buildinf, New York, N. Y. 

COVERED MEETINGS OF 
POLITICAL PARTIES 

FOR 25 YEARS 

Edward Staats Luther 

Edward Staats Luther, the new presi¬ 
dent of the Legislative Correspondents' 
Association, is the .Albany representa- 
livc of the New A'ork .Morning Tele¬ 
graph. He was horn at Balston Spa. 
November 9, 1876, was educated in the 
.Albany public schools and high .school, 
and began his newspaper work on the 
Albany Press and Knickerbocker. Later 
Mr. Luther was on the staffs of the 
■Albany Evening Journal and Albany 
Argus, and began his legislative work 

at the Capitol in 1803, representing .Al¬ 
bany. Buffalo, Rochester. Syracuse and 
other up-State papers. 

Mr. Luther went to the New A’ork 
Morning Telegraph in 1899, as political 
writer and three years later joined the 
staff of the New A'ork Times in the 
same capacity. He returned to the 
Morning Telegraph in 1914, as the -Al¬ 
bany correspondent. He has covered 
every State and national convention of 
all parties for llic past 25 years. 

David J. Kane has resumed newspaper 
work on the’ staff of the Bridgeport 
(Conn.) Evening Herald. 
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URGE NEW COPYRIGHT 
LAW IN CANADA 

Proposed Measure Gives Publications 
First Rights to Elmployes' Work— 

Allows Summaries of Lectures 
and Reports of Addresses 

Ottawa, Ont., April 9.—While Cana¬ 
dian book publishers declare adoption of 
the proposed new Copyright Act will 
practically ruin the industry in the Do¬ 
minion, placing the market in the hands 
of the publishers of the United States 
and Great Britain, the newspapers are 
not inclined to treat this contention se 
riously. The majority of them are urg¬ 
ing that the Senate adopt the new hill. 

At present, there must be registration 
before copyright. The proposed new 
bill sets forth that the right “subsists 
in every original literary, dramatic and 
musical and artistic work.” The right 
becomes an automatic one, subject only 
to conditions of citizenship, etc., with 
provision for optional registration as a 
simple method of proof. 

In its application to newspapers, the 
bill provides that whatever is copy¬ 
rightable in the paper (and not merely 
individual articles), can be registered 
The writer of a story or article, who 
is in the employ of another, is pro¬ 
tected to the extent that, while his em¬ 
ployer has first rights, he has power to 
restrain other publications. 

The proposed act provides that there 
is no infringement of copyright if a 
newspaper publishes a report of a politi¬ 
cal address delivered at a public meet¬ 
ing. However, lectures can be copy¬ 
righted by notice, and made immune 
from report, although newspapers will 
have the privilege of giving a summary. 

Espionage Indictments Dropped 
.■\mong those affected by the Govern¬ 

ment’s decision to drop Espionage Law 
violation indictments are John Reed of 
the Masses; Dr. William J. Robison 
and Samuel W. Simpson, editor and 
publisher, respective!}', of a magazine 
known as V’oicc in the Wilderness.” 
.\ssistant District .Attorney Barnes of 
New Y’ork asked Judge Knox in the 
Federal District Court to set the de¬ 
fendants free from liability because the 
Government had no evidence tending to 
connect them with conscious efforts to 
interfere wi*h the war ptogiamme. 

British Censor Will Quit .April 30 
The British censorship of press tele¬ 

grams will be raised on .April 30, it has 
been officially announced as follows: 
“Unless an emergeiicv arises the Press 
Bureau in London will close on .April 
30, after which date there will be no 
cen.sorship of press telegrams, press ar¬ 
ticles, books or pictures. The provi¬ 
sions of the Defense of the Realm act 
regulations are binding as heretofore, 
but the responsibility rests upon the 
publisher. The responsibility as to mat¬ 
ter telegraphed abroad rests upon the 
senders of the telegrams. 

Last of Old Bridgeport Post 
Regime Leaves Paper 

Stevens and Hubbell Added to Long List 
—G. W. Stevens Appointed 

Business Manager 

Bridgeport, Conn., April 8.—With the 
departure in mid-.April of Burr E. Ste¬ 
vens, mechanical superintendent, and 
Fllmcr S. Hubbell, business manager of 
the Bridgeport Post, to administer their 
purchase, the Middletown Evening 

Burr E. Stevens 

Press, the Post Publishing Company 
losses the last of its departmental heads 
of the days of the McXeil ownership. 

A. McNeil, Jr., and Kenneth McNeil, 
publishers, went with the sale of the 

Elmer S. Hubbell 

Post, Telegram and Sunday Post; Clar¬ 
ence P. Beers, managing editor of the 
trio of papers, resigned later and is do¬ 
ing free-lance writing and conducting 

a column in the new Evening Herald 
here; Forrest W. Montayn?, advertis¬ 
ing manager, followed somewhat after 
with J. A. McNeil, Telegram circula¬ 
tion manager, to operate the new Herald 
as active part owners. 
. Mr. Stevens leaves the Post after 
twenty-six years of continuous service, 
during which he advanced through the 
various positions in the mechanical de¬ 
partment from “printer’s devil” to 
“boss.” Following the death of Frank 
W. Bolande, in 1916, the Post Publish¬ 
ing Company reorganized, and Mr. Ste¬ 
vens was made director and vice-presi¬ 
dent, and Mr. Hubbell, director and sec¬ 
retary. 

Mr. Hubbell served his apprenticeship 
in the business office of the Telegram, 
and became business manager of the 
combined Post, Telegram and Sunday 
Post, with the consolidation five years 
ago. G. W. Stevens, assistant to Mr. 
Hubbell. has been made his successor. 
No one has been chosen for Mr. Ste¬ 
vens’ place as yet. 

MIDDLETOWN PRESS SOLD 

Bridgeport Men Buy Property for 
fl35,000 from Messrs. King 

.Middletown, Conn., .April 4. — The 
Evening Press, established thirty-four 
}'ears ago as the Penny Press, was sold 
today to a corporation which will change 
the name to the Middletown Press. It 
is said that the price paid was $135,000. 
The new managers will be Elmer S. 
Hubbell and Burt E. Stevens, formerly 
of Bridgeport. Gerald E. King and 
Claude B. King, who have owned the 
newspaper property for thirty-five years, 
will retire. 

The sale of the Press is especially 
ititcresting from the fact that the pur¬ 
chase was brought about mainly through 
the efforts of the Middletown Chamber 
of Commerce, so that in a restricted 

U. S. P. O. REPORT 

For the period ending Oct. 1, 1918 

The New Orleans Item 
Daily .70,964 
Sunday .90^42 
Average .73,703 

Foreifin retf'fscntatir/es 

THE JOHN BUDD COMPANY 
New York Chicago St. Louis 

LYNN 
TELEGRAM-NEWS 
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Lynn. 
Most Up-to-date Daily in 

Eastern Massachusetts. 
Member of Audit Bureau 

of Circulations. 

L\NN 
TELEGRAM-NEWS 

LYNN, MASS. 

sense, the publication of the paper front 
now on will be a sort of community 
venture, although privately owned. 

Miss Fuller Elected President 
Montclair, N. J., April 7.—The New 

Jersey Women’s Press Association 
elected officers here today as follows: 
President, Miss Ada Fuller; first vice- 
president, Mrs. Virginia M. Wheat; 
second vice-president. Miss Rachel Mc¬ 
Dowell; recording secretary. Miss Jo¬ 
sephine Lawrence; corresponding sec¬ 
retary, Miss Jessie C. Owen; treasurer, 
Mrs. Florence V. Trapwell; auditor, 
Mrs. Wheat. 

Miss Kellor in Charge A. A. F. L. N. 
The American Association of Foreign 

Language Newspapers is now in charge 
of Miss Frances A. Kellor as managing 
director and the New York corporation 
is being reorganized. A new personnel 
has also been put in charge of the Qii- 
cago office. New departments have been 
established. Headquarters will be in the 
Woolworth Building after May 1. 

Robinson Agency Starts Business 
William R. Robinson and Lieut. Louis 

W. Bleser, who were officials of the 
Robert Hamilton Corporation, have or¬ 
ganized the William R. Robinson Com¬ 
pany, Inc., in New York to conduct a 
general advertising agency. Offices will 
will be in the Flatiron Building. 
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Why Are There 500 American 
Branch Factories in Canada? 

1st—Appreciation of Canada as the most accessible and profitable 
export market. 

2nd—Creation of a demand for the goods by advertising in Canada's 
best mediums, the daily newspapers. 

3rd—Opening of Canadian offices necessitated by the growth of 
the business. 

4th—Establishment of branch factories. 

The list of American branch factories in Canada includes most things in the machinery 

line from watches to threshers and tractors; in food products from soup to confections, and in 
textiles from silk gloves to blankets. 

Learn more about Canada. That will give you item No. 1 
in the process above outlined. 

The other items will take care of themselves. 

Nearly all of the American industries with branch factories in Canada started to do 
business in the Dominion in a limited way. 

They found Canacla ihe most accessible Countiy in the world for their exportable surplus; 
that there was rapid all-rail transportation and prompt settlements. There was no bar in 
language, currency, or business practice. 

More than 500 American Manufacturers who formerly exported to Canada no longer do 
so. They now have branch factories in Canada and the Dominion is a home market. 

In some cases these branch factories have outgrown the parent concern. 
With others, the Canadian factory does much of the export business to Europe, Asia, 

Africa, and Australia, particularly to other countries in the British Empire: because Canada 
has reciprocal tariff arrangements, or because the cost of production is lower in Canada. Some 
of the Canadian branch factories find an export market in the United States. 

The firms establishing trade in Canada now will reap rich rewards in the near future. 
Write to the advertising managers of any of Canada’s leading dailies for information 

about Canada. 
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Globe Operation 
—is— 

Co-Operation! 
Co-operation With the Government 

The Globe adhered strictly to the policy of economy urged by the Federal Trade Commission, 
even at the expense of advertising revenue. 

The Globe by national advertising urged other newspapers to get behind all Liberty Loans. In 
short The Globe stood firmly with the government. 

Co-operation With the Public 
The Globe is made up of departments, including the news, editorial, and critical departments, 
which meet the requirements of persons comprising the family life of the nation, who look to their 
favorite paper for something more than the daily happenings and comment thereon. Sensational¬ 
ism is never permitted. 

The public finds light and guidance in the independent, accurate, honest, fearless and impartial 
treatment of all those matters important in the general welfare. 

Co-operation With the Advertisers 
The Globe exercises control over its advertising columns, denying the privilege of using them to 
merchants who cannot be trusted not to abuse the confidence of its readers, thereby establishing 
a peculiar value for the eligible advertiser. 

WTiile pressure from advertisers has not the slightest influence on The Globe’s editorial attitude. 
The Globe is ever willing to co-operate to the limit in order to make the advertising in its columns 

. more profitable to its customers. 

Any advertiser admitted to its columns secures the impartial endorsement of The Globe to its 
readers. 

The Globe was the first paper in the United States to issue and advocate statenxents of net paid 
circulation. , 

Co-operation With the Advertising Agencies 
Recognizing the value of the services of responsible advertising agencies. The Globe was the first 
newspaper to take a definite stand in favor of paying commission on local advertising. The 
Globe not only adopted the idea itself, but inaugurated a nation-wide advertising campaign to in¬ 
fluence other leading newspapers to take similar action. The Globe believes in getting together 
with advertising agencies for greater efficiency and improved service. 

Co-operation With Its Employes 
The Globe pays strict attention to the welfare of its employes, providing up-to-date facilities to 
promote the health of all. Unsurpassed mechanical equipment is furnished in every department. 

"Globe Operation Is Co-operation” 

irrulation "V T 1 1 1 Member 

Ihe New York Globe 
200,000 Bureau of 

Daily JASON ROGERS, Publisher Circulations 

**Founded in 1793—Integrity Its Guarantee” 

Note:—The two slogans in this advertisement would acquire intrinsic value if adopted and continuously used. 

The »bo»e adTutlaement wm in The Globe Adrertlslng Agenr; Competition bj 
Edvln A. Uacken of the Arkenberg-Utthru-Dowd Co.. Toledo. Ohio. It does not necetwArily 
reflect the eetimeU at The Globe by them, but rmther It* strongeet •elling point* to them. 




