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orinne i^owe 
/F the Directoire is really cominfj back, bringing the Medici collar 

with it—your heart does not skip a beat. Nor does the vogue of 
“taflfeteria” and continued popularity of the silk jersey cause you to scan 
clothes shops’ advertising in a flutter of anticipation! 

“Why is a Woman’s Page?’’ is a question no male can answer. But 
women can tell you why 

are so much superior. Our business department could tell, too. 
The fact that almost 100,000 women readers in 1918 wrote to 
various women’s departments of The Chicago Tribune is one 
striking evidence of their editorial worth. 

The fact, too, that THE TRIBUNE leads in women’s wear adver¬ 
tising—from firms like Marshall Field & Co. and Chas. A. Stevens 
& Bro.—in grocery, furniture, shoes, and educational advertising, 
is another evidence of their business value. 

What these pages do for THE TRIBUNE; they will do for you. 
Your paper will be more attractive to advertisers if more women 
read it—more attractive to women if these pages appear regularly. 

The Women’* Pages include Fashions, by Corinne Lowe; Needlework, 
by Clotilde; articles on dress and beauty, by Antoinette Donnelly; 
Romance, by Doris Blake; The Home Harmonious, by Anita de 
Campi; The Cook Book, by Jane Eddington; Etiquette, by E. Van 
Renneslear; articles for Business Girls, by Mark King; and several 
other departments. Sold separately or in two pages. Mats furnished 
for simultaneous publication with THE TRIBUNE. 

For Proofs, Rates, Information, Address 

SYNDICATE DEPARTMENT 

The ffovm ehotcn here U of turauoiie taffeta, vith a ptetwreeque 
Itedtei eollar. Five tack* in the skirt hotd the taffeta oat 
itiffiti on the lUei. The tmff iteeve* and inner fold of the 
bodtee are of gold net. An adorable little apron, covered 
wifk band* of old rose, pioot edged, and ending in long tie*, 
oomplete* the costume. From Corinne Lowe"* page. 
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New York State Newspapers 
Pack your grip and ride with them into the 
richest market places in our whole country. 

CLEAR the main track for advertisers who use the New York State Newspapers. 

They’re bound for the land flowing with milk and honey. 

The side tracks are cluttered with slow-pokes, who wait and wait until they miss 

their opportunity. 

The National Advertiser who knows his book figures that the Empire State this 

year will pay an income tax in excess of 

$1,500,000,000 
This stirs him to take the main track, and to make his business known to every 

buyer in the wealthiest state of the Union. 

He knows that New York State has 338,682 automobiles used for pleasure alone; 

that the state last year received in licenses and miscellaneous fees, for the use of all 
kinds of motor vehicles, the princely sum of 

$4,284,114.00 
Where greatest wealth is, greatest opportunities exist. 

The creators of greatest wealth are the greatest spenders. 

New York State is the centre of the world’s activities. 

To participate in these activities, to reap the reward in proportion to their enor¬ 
mous production, the shrewd National Advertiser insists that his business invitations 
Xiust be kept continuously in the following list of New York State Newspapers: 

Paid 2,500 10,000 

' 

Paid 2,500 10,000 
Cur. Line* Lma* Cira Lina* l.ina* 

All»ny Kaickarbocker PraM (M) . . < .. 33,433 .07 .07 New York Telegram (E) . .204,622 .342 .315 
Albany Knickerbockar Praaa (S) . .. .. 39,917 .07 .07 New York Telegram (S). .204,622 .246 .225 
Albany Sun<lay Telegram . .. 25,804 .05 .05 New York Time* (M). .350,598 .50 .475 
Bataria New* (E) . . 7,855 .0179 .0179 New York Time* (S). .475,853 .55 .5225 
Binghamton Pre**>Laadar (E) ..... .. 27,814 .07 .06 •New York Tribune (M). 

Buffalo Courier Sc Enquirer (MAE). .. 71,625 .14 .12 New York Tribune (S). 
.29 .26 

Buffalo Courier Sc Enquirer (S) .. . . ■ . .107,600 .16 .14 New York World (E) . .367,101 .40 .40 
Buffalo Ereniag New* (E). . .100,912 .16 .16 Naw York World (M). .340,074 .40 .40 
Buffalo Erening Time* (E). .. 51,438 .09 .09 Now York World (S) . .501,724 .40 .40 
Buffalo Sunday Tima* (S). .. 62,127 .09 .09 Niagara Fall* Gazette (E). . 13,162 .03 .03 
Elmira Star-Gasetta (E). .. 26,687 .06 .05 Brooklyn Daily Eagle (E). . 46,068 .18 .18 
CloTanrilla Laadar-Rapublicaa (E) .. 6,339 .02 .015 Brooklyn Daily Eagle (S). . 46,068 .18 .18 
GloTararilla Morning Harald (M) . . 6,245 .03 .02 *Brooklyn Standard-Union (E). . 65,107 .15 .15 
Ithaca Journal (E). .. 6,791 .025 .025 '^Brooklyn Standard-Union (S). . 75,504 .15 .15 
Jamaatown Morning Poet (M) .... .. 9,266 .025 .0207 Rocke*ter Time*-Union (EJ . . 60,614 .14 .12 
Mount Vamon Daily Argu* (E) .. 6,668 .02 .02 Rocbe*ter Herald (M) . . 35,826 .06 .06 
Nawburgh Naw* (E) . .. 10,888 .04 .03 Rome Sentinel (E) . . 5,293 .0165 .0129 
Naw York American (M). . .367,969 .45 .41 Schenectady Union-Star (E). . 17,580 .06 .04 
New York American (S). . .753,468 .65 .60 Syracu*e Journal (E). . 45,830 .07 .07 
New York Globe (E). . .188,772 .33 .31 Troy Record (MScE). . 25,647 .04 .04 
New York Harald (M) . . .128,814 .40 .36 Yonker* Daily New* (E) . . 3,314 .0178 .0178 
Naw York Harald (S) . . .202,000 .50 .45 *A. B. C. Statement. • 

Naw York Evening Journal (E) . .. ..657,912 .75 .75 

.. 32,234 .25 .19 Government *tatement* October l*t, 1918. 

Nmv Vnrtr 1 AO 99A J7 .34 Total Circulation . _ 6.112.02A 

New York Sun (M) . . .121,639 .39 .36 10,000 Line Rate. e e a • 8.9635 

. .121,639 .39 .36 2,500 Lina Rate . a 85^0 
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A i?e YOU one oFtile fortunate E(itoi*iS 

jjerved by bf.KA? 

AV^RD FROM you 
WILL BRING" SAMPLiy 
7X3R.VDUR INSPECTION 

ewspapei •er Enterprise Association ~ 
A ,5crvice not a syndicate 

CLEVELAND , OHIO. 
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Philadelphia 
is the third Largest Market in the United States for 

SHOES & HOSIER T 
About a million pairs of shoes and more hosiery will be 

bought for Easter and Spring wear by “the Bulletin Family” 
(which means nearly everybody in and around Philadelphia). 

What proportion of this concentrated Buying demand will 
go into the retail stores of Philadelphia and vicinity and ask for 
your brand? 

Among the towns included in the Philadelphia district are: 
Ardmore, Pa. Coatesville, Pa. Norristown, Pa. Vineland, N. J. 
Bridgeton, N. J. Conshohocken, Pa. Penns Grove, N. J. Wayne, Pa. 
Bristol, Pa. Doylestown, Pa. Phoenixville, Pa. West Chester, Pa. 
Burlington, N. J. Jenkintown, Pa. Salem, N. J. Wilmington, Del. 
Camden, N. J. Lansdowne, Pa. Trenton, N. J. Woodbury, N. J. 
Chester, Pa. Media, Pa. 

Dominate Philadelphia 
Create maximum impression at one cost (where there is a 

large fixed demand with easy distribution) by concentrating in 
the newspaper nearly everybody reads— 

The Bulletin 
Net Paid Average A Copies 

For February vy ^0^0 ^ 

The Bulletin is the only Philadelphia newspaper which 
prints its circulation figures regularly every day. 

No prize, premium, coupon, or other artificial circulation 
stimulation methods have ever been used by The Bulletin. 
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ANNUAL CONVENTION OF AUDIT BUREAU TO BE 
HELD IN NEW YORK CITY IN JUNE 

Organization Now Rendering Best Service in Its History, With Staff of Travelling Auditors 

Adequate to All Demands—End of Auditing Period Finds Work Completed on 

Schedule, Ample Cash Assets and Growing Membership—Great En¬ 

thusiasm at Meeting of Board of Directors in New York 

BOARD OF DIRECTORS OF AUDIT BUREAU OF CIRCULATIONS IN SESSION AT KNICKERBOCKER HOTEL, NEW YORK, MARCH 14. 

From left to right, standing: 
Fbakk E. I..ONO, National Stockman and Farmer, Chicago; W. A. Stbono, Chicago Daily News; Henry \V. Schott, Secretary and Director Montgomery 

Ward Company, Chicago; Georoe S. Fowi.eh, Colgate & Co., New York; F. W. Ciiandi.er, Chief Auditor A. B. C., Chicago; George E. Cook, Publi.sher 
Mothers’ Magasine, New York; S. J. Deu^nev, Manager New York Office. A. B. C., and Fred B. Stone, American Review of Reviews, New York. 

Seated: 
W11.IJAM A. Whitney, The Phelps Publi.shiQg Company, Springfield, Mass.; Mason Britton, McGraw-Hill Company, Inc., New York; I.. B. Jones, President 

Eastman Kodak Company, Rochester, N. Y.; A. W. Erickson, Vice-President The Erickson Company, Ine., New York, and Stanley Ci.aoue, Managing 
Director, Chicago. 

The annual convention of the Audit knotty problem.s were discussed an<l im- and with enthusijusm. Mr. Claeiie has .seem of slight impor*., but which as 
Bureau of Circulations will be held portant decisions made. been identified with the A. H. C. they l)ear upon related questions assume 
this year In New York. It will be It was the first meetinf; of the dl- movement and idea from the very first, deep importance. They are men of wide 

held In June, the exact date to be an- rectors under the regime of the new having been one of the founders of the Imsine.ss experience, knowledge of con- 
nounced later, and it will, so far as president, L. B. Jones, and in some re- bureau and a director. He has seen In dition.s, broad vi.sion and judicial mind-s. 
present plans indicate, be held at the spects it marked a new epoch in the the organization, from the start, the They are utterly impartial. 
Waldorf-Astoria. history of the organization. For the .straight road to the attainment of a big “The thought uppermost in my mind 

The deci.sion to hold the most Im- officers and directors feel that the ideal—and he has devoted his energies at this time is one of satisfaction, of 

portant convention in the history of A. B. C. Is now firmly establi.shed as an 
the organization—as this year's event indl.spensable service organization and 
promises to be—In New York was ar- tiiat it ha-s pa.s.sed from the danger zone 
rived at by the directors at a meeting to smooth sea.s. 
held Friday, March 14, at the Knickcr- Stanley Clague, managing director of 
Iwcker Hotel, New York. the A. B. C., was in a rarticularly happy 

This meeting was, as Is the rule With mood at the close of tlie meeting of the 
meetings of the Board of Directors of board. He di.scussed the progress of the 
the A. B. C., well attended, and It Ls work of the bureau with a representa- 
said that in the executive session many tive of Editor & Pi'dltsher at length 

without .stint to the tasks involved. gratification and of appreciation—satis¬ 
faction with the practical progress made 

Direetors Rendering Public Servire making; gratification because of the 

“The spirit of the hoard of directors, intelligent and devoted cooperation given 
a.s shown by their concentration on to me by the directors, and appreciation 
the problems coming up for solution at of the public service ♦hey are rendering 
this meeting, i.s beyond prai.se." said through their unselfish labor in connec- 
Mr. Clague. “I am lmpres.sed deeply by tion with this movement." 
the attitude of the directors toward Stanley Clague was chosen to succeed 
que.stions which on the surface may Russell R. Whltmim as managing di- 
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rector of the A. B. C. 4Jt a special meet¬ 
ing of the Board of Directors on August 
28, 1917, shortly after Mr. Whitman had 
resigned to devote his energies to his 
new purchase, the New York Commer¬ 
cial. Mr. Clague, in taking the helm, 
fully realized the serious situation then 
confronting the bureiu because of in¬ 
sufficient revenues, and he took up the 
fight for the adoption 'd a plan for rate 
equalization through which additional 
revenues of about $35,000 a year would 
be developed. 

At this time the work of the bureau 
had gotten sadly in <;rrears. The cost 
of audits had greatly increased under 
war conditions, and the .staff of traveliing 
auditors—then as large as Ihe resources 
of the bureau permitted—was inade¬ 

quate. 
•‘The bureau owed to publisher mem¬ 

bers—and of course to advertiser mem¬ 
bers as well—about $40,000 worth of 
audit.s. That is, audits costing that 
sum were in arrear.s. Some of them 
were greatly in arrears—a few, perhaps, 
for more than two vears,” said Mr. 
Clague. “That was a critical situation 
indeed. It was not a situation for 
which the officers wer-j responsible. Mr. 
Whitman and his as.sociates had accom¬ 
plished everything possible with the 
revenues at their disi>osal. 

A Critical Period 

“It was the fault of the rate schedule 
of membership dues. I realized that 
the bureau had come to the parting of 
the ways. Either adequate revenues 
must be provided or the service must 
be so curtailed, so crippled, that its chief 
purposes would be defeated. Those of 
us on whose shoulders rested the respon¬ 
sibility felt that the membership would 
elect, when the situation should be made 
clear, to provide the sinews of war in 
order that a great movement in the 
interests of American busine.ss might 
not fail. 

“There were difficulties in the way," 
said Mr. Clague. remini.scently. “Editor 

& PfBLisHER pointed them out at the 
time. There was justifiable di.ssatisfac- 
tion on the part of publisher members— 
particularly on the part of those whose 
audits had been delayed beyond apparent 
reason. To ask a man to pay more for 
a service which he felt was not function¬ 
ing properly was to inv-ite some natural 
opposition. 

“Our appeal had to rest upon broad 
grounds. There had to be made plain 
to everybody the exai-t rea.sons for the 
call for higher due.s. It was neces.sary 
to convince di.ssatisfled publi.sher mem¬ 
bers that adequate se-vice could not be 
rendered, in a cooperative organization 
of this sort, at less than its cost. Our 
ta.sk in this direction was complicated 
by a crusade for a new publicity by¬ 
law, which, as everybody knows, won. 
It won in the same convention of the 
membership which failed to ratify the 
rate equalization plan—but which paved 
the way for the latter by providing for 
a mail referendum vote. In this vote the 
new rate schedule was victorious, taking 
effect January 1, 1918. 

Service Now Fully Efficient 

“Our new auditors had to be trained— 
a matter of two months’ work in the 
home office, devoted to an intensive 
.study of the bureau’s auditing methods. 
As the new rate plan was not adopted 
until February 15, although operative as 
of January 1, it will be seen that some 
delay in the acceleration of audits was 
inevitable. In spite of that the bureau 
has so speeded up the work within the 
past year that now there is no conges¬ 
tion whatever. There are thirty-five 
travelling auditors on our .staff. Their 

work is .so well in hand that we are 
able to anticipate the work of the next 
auditing period by doing some prelim¬ 
inary work in the offices of one or two 
metropolitan newspapers. 

“There are, at the present time, but 
twenty-eight new.spapers to which audits 
are due, and in a majority of these offices 
our auditors are now at work. So, you 
see, in this vital deta’l of the bureau’s 
.service we are ‘delivering.’ 

“The bureau now has a substantial 
working cash balance and some good 
Government bonds and certificates rep¬ 
resenting an ample reserve to meet al- 
mo.st any emergencies. 

“The member.ship of the bureau 
grows steadily. Among the newspaper 
membership the incre^sed efficiency of 
the service is generally commended. 
Among the important new.spapers which 
recently applied for member.ship are the 
Boston Transcript and the Brooklyn 
Eagle. 

“Editor & Pubijsher's recent publica¬ 
tion of a list of the English-language 
dailies of the United States, with their 
ad rates and their circulation figure.^, 
disclosed the great preponderance of A. 
B. C. circulation. Circulations of daily 
i.ssues, morning and evening, totalled 
28,625,041. Of this total 20,344,324 rep- 
re.sents A. B. C. circul-ation. Of Sunday 
circulations, totalling 16,056,580, the A. B. 
C. new.spapers total 14,191,480.. 

“It is even more a.stonisliing to com¬ 
pare the advertising co.st in the A. B. C. 
newspapers and in tho.se not yet in the 
organization. The agate line rate, per 

million of circulation, in all of the A. B. 
C. papers is $1.65; in the papers outside 
the bureau, $3.38. 

Working in Harmony With A. N. A. 

“Of course, while this comparison is 

somewhat startling, it is not the purpose 
to state the figures as an indictment 
again.st non-member newspapers. A 
great majority of the new.spapers .still 
out.side the organization are .small dailies, 
whose advertising rates per thousand of 
circulation are neces.sarily much higher 
than tho.se of the larger dailies. Yet, of 
course, the member.ship of the A. B. C. 
includes many small dailie.s, too. 

“The A. B. C. and the A. N. A. are 
working in closer cooperation all the 
time. The former president of the A. 
N. A. is now the pre.sid'>nt of the A. B. C. 
The two organizations have .so much in 
common that close relations are in¬ 
evitable.” 

Mr. Clague has had an interesting 
career in the advertising field, having 
been actively identified with agency 
work for many years Ijefore a.ssuming 
his pre.sent po.st. .iVs the fir.st pre.sident 
of the We.stern Adverti.sing Association 
and as president of the National As.so- 
ciation of Agents he worked zealou.sly 
to further the idea of hone.st count and 
mea.sure in circulation. He had the 
vi.sion to understand <he vital liearing 
of this que.stion upon trade and com¬ 
merce, as promoted and fostered 
through advertising. lie saw the po.s.sl- 
bility of a sort of equity court, such as 
the Board of Director.-? of the A. B. C. 
now oonstitute.s, for the decision of 
problems connected with the buying and 
selling of advertising. He feels that 
this great purpo.se has been achieved, 
and that the service of the A. B. C. is 
now on so high a plane of efficiency 
that the structure will with.stand any 
shock. 

Incidentally, Mr. Cla.gue looks forward 
to the June convention in New York as 
an a.ssured record-breaker for attend¬ 
ance, interest and enthu.sia.sm. 

Up-to-dateness is gopd, but some¬ 
times primitive methods are necessary. 

CIRCULATIONS AND AD RATES OF 
GENERAL MAGAZINES ANALYZED 

EDITOR & Publisher Presents State and Market Group 

Surveys of Circulations of 21 "General” or "Standard” 

Magazines, With Page and Agate Line Ad Rates 

ON pages 12 and 13 of this issue Editor & Pubusher presents tables showing 
the circulations and advertising rates of twenty-one of the “general” or “stand¬ 
ard” magazines of the United States. These tabulations correspond to those 

recently published in these columns covering morning, evening and Sunday news¬ 
papers, affording opportunity for handy comparisons. 

The circulations of these “general” magazines are shown by states, also by 
major market groups. The page rate and the agate line rate for each magazine 
are quoted. The circulation totals at top of these tables, marked “A. B. C. Report,” 
represents the averages for the six months’ period ending June 30, 1918, as as¬ 
certained by the auditors of the “A. B. C.”; while the figures by States and terri¬ 
torial groups cover the distribution of a single issue in each case, the issue being 
indicated in space opposite caption, “Detailed Circulation by States, as Shown on 
the A. B. C. Report.” 

6,184,658 General Magazine Circulation at $38.55 Per Agate Line 

T 

The total net paid circulation of these 
twenty-one so-called “standard” or 
“general” magazines, as attested by* the 
auditors of the “A. B. C.,” averaged for 
the six months ending June 30, 1918—in¬ 
cluding “bulk”—8,046,097 copies per 
month. The grand total of the twenty- 
one magazines for the .single month ov- 
ered by the detailed reports was 6,184,- 
658 copies per month. 

$38.55 Per Agate Line 

The co.st per agate line for advertis¬ 
ing in these twenty-one mag.izines is 
$38.55; per page, $14,393. 

If a manufacturer has dealer dis¬ 
tribution in New England only, through 
the use of these twenty-one magazines 
he could reach a total of 466,207 maga¬ 

zine buyers, out of a total population of 
7,351,208. 'The co.st, of course, would 
be the agate line rate for these publica- 
tion.s—$38.55. If this manufacturer, 
seeking to concentrate on the New Eng¬ 
land market, were to use the seventeen 
Sunday newspapers of that territory, he 

would reach 1,384,325 buyers of news¬ 
papers at a total cost of $1.87 per agate 
line. 

If the morning newspapers .should be 
selected—a total of twenty-eight papers 
in this New England group—the ad¬ 
vertiser would secure a circulation of 
1,170,163 at a joint advertising rate of 
$1.77 per agate line. One hundred and 
ten evening newspapers in New Eng¬ 
land, with total circulation of 1,791,122, 
could be used at a cost of $4 per agate 
line. 

Newspapers Only for Localized .4ppeal 

To sum up: By u.sing the morning, 
evening and Sunday newspapers of 
New England the advertiser may reach 
4,345,670 buyers of newspapeis at an 
adverti.sing cost of $7.64 per line—no 
waste—direct, localized appeal. To reach 
le.ss than half a million of these people 
(466,207) through use of twenty-one 
leading monthly magazines the line 
rate (which of necessity would in¬ 
volve buying the total circuhitions of 
the.se magazines in America and abroad, 
amounting to 6,184,658, for the sake of 
reaching the New England market) 
would be $38.55. 

The illustration "ffords striking evi¬ 
dence of the comparative availability 
and economy of magazines and news¬ 
papers when sectional or ‘erritorial 
market campaigns are under considera¬ 
tion. In brief, the newspapers solve the 
problem—the magazines do not. 

Thus the newspapers score over the 
magazines as a channel for localized 
appeal. Let us see how the comparison 
runs in campaigns which are intended 

to cover the whole country—where 
dealer distribution is complete and the 
aim of the advertising is to reach the 
greatest number of homes at the small¬ 

est cost. 
Morning newspaper circulation of 

10,271,137 may be purchased at the rate 

of $19.20 per agate line. 
Evening newspaper circulation of 18,- 

353,904 may be purchased at the rate of 
$42.53 per agate line. 

Sunday newspaper circulation of 16 - 
056,580 may be purchased at the rate of 
$26.81 per agate line. 

Monthly magazine circulation of 6,- 
184,658 may be purchased at the rate of 
$38.55 per agate line. 

T'hese figures are eloquent as “news¬ 

paper advocates.” 

Corrections 
In the tables showing analyses of cir¬ 

culation and ad rates of morning and 
evening newspapers (March 1 and 8 
respectively) some slight typographical 
errors appear. These figures were ab- 

.solutely exact with the exception that 
an error in Illinois was made in the 
morning table of papers of over 300,000. 
In the evening table an error was mads 
in the blocks showing rates and circula¬ 
tions of newspapers having one hundred 
to three hundred thousand and over 

three hundred thousand. It baa been 
found impracticable to reproduce these 
blocks; therefore the entire tables, morn¬ 
ing (March 1), Evening (March 8), Sun¬ 
day (March 15), have been reprinted 
and will be sent to any reader who re¬ 
quests them, without charge. 

Editor & Publisher will print next 
week, March 29, a similar analysis of 
circulations and rates of “women’s” 
magazines. This will be followed by 
the “class” and “weeklies.” 

I.ater the newspaper rates and cir- 
culation.s, morning, evening and Sun¬ 
day, will be compared and contrasted 
with the total magazine figures—gen¬ 
eral, women’s, class and weeklies—ar¬ 

ranged by States and market groups. 

Mathews's Successors Named 

OKI.JIHOMA City, March 20.—W. M 
Halmbacher has been appointed to suc¬ 
ceed James A. Mathews as circulation 
manager of the Oklahoman and Times. 
His a.s8istants will be C. A. Hogabaum, 
late of the Tulsa Times-Democrat, and 
Glenn Hough, formerly of the Muskogee 
Phcpnlx. Both are I. C. M. A. members. 

Bridgeport Evening Herald Appears 

Bridgeport,, Conn., March 20.—Tha 
new Evening Herald was issued for the 
first time this afternoon. 
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EDITOR & PUBLISHER IS OLDEST 
JOURNAL IN ITS FIELD 

The Journalist, Founded March 22, 1884, Was Consolidated 

With This Publication in 1907—35 Years of 

Forman sells and transfers "to the 
Editor & Pubusukr Company the maga- 

aine or publication known as the 
Journalist, together with the good-will 
thereof, and all cuts, copyrights and 
other personal property belonging to me 
and used in connection with the pub¬ 
lication of said magazine or publication. 

making it, truly, “The Oldest Publish¬ 
ers’ and Advertisers' Journal in Amer¬ 
ica." 

Allan Forman, in commenting on the 
merger of the Journalist and Editor & 

Pi-Bi-isHER, explained in Editor & Pus- 
Disnuu of January 26, 1907, that failing 
health compelled him to di.spose of the 

NEW YORK., MARCH St. 1884. Priw TMiOanM. 

First Issue of the Journ.'ilist, March 22, 1884. the First Publication Devoted to 

the Intere.sts of Editors, Publis iers, and Advertisers In America 

"HERE THEY ARE!” Said Dr. Taicott Wiliiams, Director of the Pulitzer 
School of Journalism, Columbia University, as He Placed a Protecting Arm Over 
the Bound Files of the Journalist, Which He Keeps in His Private Office. These 
Files Were Left to the Pulitzer School Under the Terms of Allan Forman’s Will, 
and with the Assent of the Publisher of Editor & Puhlisiiicr. 

paper workers,” wrote Mr. Forman, organizing the New York daily which 
“To-day I can fairly claim that the Mr. Kohlsaat has purchased and of 
Journalist has made a place for itself which Mr. Grelg is to be business man- 

. . It has done this by covering ager.” Then the “Rumor Committee” 
the news . . . and by an earnest and discovered S. S. Carvalho, then of the 
sincere desire to be fair to every one. World, and George W. Turner, of the 
. . . It has never been and, please Recorder, lunching together “in one of 
God, it will never be a negative sheet, Upton’s fa.sclnating little boxes.” It 
a mere purveyor of gossip and gush.” was a matter of speculation as to 
This tenth anniversary issue contained whether the World was to buy the 
a letter of congratulations from Joseph Recorder and place Turner in charge 
Howard, Jr., an outstanding figure of of the consolidated papers or whether 
the Journalism of that day. The an- Carvalho was to go to the Recorder, 
nouncement also appears that the 
Journalist was the “Official Journal of Consolidation of the Two Journals 

the International League of Press On January 19, 190^,v Editor & Pun- 
Clubs.” The slogan run Just beneath usher, then in its seventh year of pub- 
the title on the first page reads: “De- lication, purcha.sed the Journalist and 
voted to Newspapers, Authors, Artista consolidated the two publications. 
Publishers, and Advertisers.” The bill of sale specifies that Allan 

. . the .said Editor & Pi’Rijshbr publication and told of his satisfaction 
(.’ompany agreeing to complete all the in lieing able “to place the Interests 
unexplred subscriptions to -said Jour- which are dear to me In hands which, 
nali.st.” I am sure, will fulfill the mission of my 

In Editor & Pubusher of January paper better than I could do myself. 
26, 1907, the sub-title “The Journalist,*- ... I rejoice that it [the Journalistl 
is used, and the announcement is made "'ill be continued by Editor & Pub- 

of the merging of the two periodicals, usher, which has always stood for all 
“The Editor & PuBUSHFai Acquires Pull that is hone.st, straightforward and en- 
Title and Business of the .Toumallst— terprlsing in Journalism.” 

Publication of Both Journals Will Be The bound files of the Jounalist are 
Continued in Combination,” according jn the private office of Dr. Taicott Will- 

to the headlines. iam.s, director of the Pulizer School of 

By this merger Editor & Publisher Journalism, which, under the terms of 
and the Journalist became the pioneer .Mr. Forman’s will and with the con-sent 
trade publication for newspaper makers of the publl.sher of Editor & Publisher, 

and advertisers, dating its continuous was made pemanent custodian of them, 
publication back to March 22, 1884. 
Editor & Publisher under that title 

was e.stabli.shed and the first l.ssue pub- ^ York Commercial Victory 
lished on June 29, 1901. According to 
precedent and practice a merger of, New York Commercial was vital- 
newspapers entitles the reconstituted 'y in.strumental in securing the recent 
publication to trace its history back to pas.sage 6f the Contract Validating bill 
the date of the founding of the senior '’X Congre.ss. R. R. Whitman, pub- 
newspaper involved in the consolidation, lisher of the Commercial, made the wel- 
Thus, Editor & Publisher of to-day, hill his paper’s particular 
having merged with the Journall.st, bu.sine.ss, with the re.sult that on one 
dates continuous publication as a trade occaston its leading editorial was read 
newspaper for newspaper publishers before the Joint Senate and House^ 

and advertisers back to March 22, 1884, conference committee. 

Continous Publication 

Editor & publisher’s pennant,proclaiming this publication to be “The 
Oldest Publishers’ and Advertisers’ Journal in America: 1884-1919,” has in¬ 
spired some recent discussion as to other claims of seniority in this field of 

trade Journalism. 
There has been po disposition to question the fact that the Journalist was 

the first Journal in the field, aside from house organs, to cater to the Interests of 
pu’olishers and advertisers. Its first issue was dated March 22, 1884. C. A. Byrne 
and Leander Richardson were the editors. They retired at the end of the first 
year. March 21, 1885, C. J. Smith and Allan Forman became the editors and W. 
S. McLaughlin the publl.sher and treasurer. 

The Journalist Was the Pioneer in Its Field 

March 27, 1886, W. S. McLaughlin re¬ 
tired from the publication, Thomas H. 
Delano becoming business manager. 

At the end of the first ten years of 
the Journalist’s publication we find 
.Allan Forman still editor “and pro¬ 
prietor” and Roy V. Somerville (now 
famous as the advertising manager of 
London Punch) listed as advertising 
manager. Offices were at 117 Nassau 
Street. 

In the issue for March 24, 1894, there 
is printed an interesting review of the 
first decade of the Journal’s life. “Up 
to the time the Journalist was started 
there had never been a paper for news- 

That “personal Journalism” still 
thrived in 1894 is attested in the issue 
of the Journalist lor September 29 of 
that year. The leading editorial Is 
headed “The Rowell Row,” and is de¬ 
voted to an excoriation of Mr. Rowell’s 
methods of business, both in the con¬ 
duct of his directory and of Printers’ 
Ink, founded in 1888. In the same issue 
some attention is given to “rumors” 
which, in the light of subsequent history, 
seem amusing. It was rumored that Car- 
li.sle N. Greig, assistant buslne-s manager 
of the World, who had resigned and sailed 
for Europe, was to meet H. H. Kohlsaat 
over there and discuss plans for “re- 
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FLOOR FIGHT LIKELY 
AT A. P. MEETING 

Friends of Colonel Rook Declare He 

Will Be Nominated for Directorate 

from the Floor—V. S. McClatchy 

Also Left Off Nomination List 

For the flirst time In a long while 
there Is likely to be a contest over the 
election of directors when the Asso¬ 
ciated Press holds its annual meeting 

next month. 
When the nominating committee 

named ten men to be voted upon to re¬ 
place the five directors whose term ex¬ 
pires this year by limitation, it neg¬ 
lected to mention among them the 
names of two of the present incum¬ 
bents—Charles A. Rook of the Pitts¬ 
burgh Dispatch, and V. S. McClatchy of 
the Sacramento Bee. It is unusual, ac¬ 
cording to the custom of nominating 
committees of the A. P., not to name 
the retiring directors for reflection. 

Some A. P. members in the Pittsburgh 
district are determined that an oppor¬ 
tunity shall be afforded to other mem¬ 
bers to vote for or against Mr. Rook. 
They have sent requests to a number of 
members a-sking that they exercise 
their voting franchise in favor of Mr. 
Rook for another term, advising them 
that he will be nominated from the floor 
of the meeting, which is permissible, 

thought not often resorted to. 
Mr. McCIatchy’s frlenda though distinct 

advices on their possible action have 
not yet been received, are expected to 
take similar action in his case. Mr. Mc¬ 
Clatchy is now In the Orient, and so 

will not be present at the annual meet¬ 
ing, missing It for the first time in many 

years. 
The situation brings up, naturally, 

the long-mooted question of the ad¬ 
visability of a rotating, or changing 
board of directors. As a rule the same 
men serve from year to year, their elec¬ 
tion being almost as certain as their In¬ 
cumbency. Recently, however, the ro¬ 

tary question has been agitated with 
renewed vigor, and there are many who 
believe that It is time to put the pro- 
Iiosed change Into effect Mr. Mc¬ 
Clatchy has been an advocate of a 
changing board of directors, and it is 
cne of the Ironies of fate that he should 
be selected to exemplify the principle 
he advocated. 

Members Want to Know 

Just why Colonel Rook and Mr. Mc¬ 

Clatchy were the only names selected 
for omission from the list of directors 
who.se terms expire this year has al¬ 
ready been a matter of Inquiry by some 
members. At least one member of the 
nominating committee admitted to Edi¬ 

tor & PuBiJBHER that action was Ini¬ 

tiated by their advocacy of the rotary 

system, though It was hinted that other 
causes entered Into the decision. It 
anticipated by the nominating commit¬ 
tee that at the annual meeting the A. 
P. membership will be sufficiently In¬ 

terested In an account of the discussion 

during the meeting of the committee to 
ask what It was. and how and why the 
names of Colonel Rook and Mr. Mc¬ 
Clatchy were the only ones deleted from 
the list. It Is a promise that such a 
request will be met with fulness and 
frankness, and that the entire story will 
be aired. 

The nominating committee consists of 
W. J. Pattlson. Scranton (Pa.) Republi¬ 

can: W. J. Pape, Waterbury (Conn.) 
Republican p P. E. Burton, Joplin (Mo.) 
News-Herald; C. K. Blandln, St. Paul 

(Minn.) Dispatch; I. N. Stevens, Pueblo 
(Col.) CSileftaln; F. G. Bell, Savannah 

(Ga.) News, and E. B. Stahlman, Nash- 
\ille (Tenn.) Banner. Mr. Bell and 
Major Stahlman were not present at the 
meeting that made the nominatlona 

Distinction Is Obvious 

That distinction was made in the 
cases of (Colonel Rook and Mr. Mc¬ 
Clatchy is obvious from the list of di¬ 
rectors whose terms are expiring and 
the list of ten presented by the nominat¬ 
ing committee for balloting, in accord- 
iince with the by-laws of the Associated 
Press. The list follows: 

CJharles A- Rook, Pittsburgh Dis¬ 
patch; Charles Hopkins Clark, Hart¬ 
ford CVjurant; Clark Howell, Atlanta 
Constitution: V. S. McClatchy, Sacra¬ 
mento Bee, and Elbert H. Baker, Cleve¬ 
land Plain Dealer. 

The names of the ten nominees, from 
which the names of Colonel Rook and 
Mr. McClatchy are conspicuously ab¬ 
sent, are (Charles Hopkins Clark, Hart¬ 
ford (Ctonn.) (Jourant; William H. Dow, 
Portland (Me.) Express and Advertiser: 
Elbert H. Baker, Cleveland (Ohio) 

Plain Dealer: E. Lansing Ray, St. Louis 
(Mo.) Globe-Democrat; C. D. Morris, St. 

Joseph (Mo.) Gazette: J. L. Sturtevan* 

Wausau (Wls.) Record-Herald; dark 
Howell, Atlanta (Ga.) Constitution; D. 

D. Moore, New Orleans (La.) Tlmei- 

Plcayune; R. A. Crothers, San ^lYanclsco 
(Cal.) Bulletin, and A. N. McKay, Salt 
Lake dty (Utah) Tribune. 

The place of Oswald Garrison Vlllard, 
formerly of the New York Evening Post, 
who resigned from the directorate, is 

also to be fllled. For this the nominat¬ 
ing committee has named Herbert F. 
Gunnison, Brooklyn Pally Eagle, and 
A. fi. Braun, Pittsburgh Post 

POSTAL CONFERENCE 
APRIL 1 TO 3 

Inefficient Newspaper Deliveries - as 

Shown by Editor & Publisher, Be¬ 

lieved One Subject to Be Dis¬ 

cussed by 77 Postmasters 

The Post Office Department has called 

the postmasters of seventy-seven large 
cities, division superintendents of the 
railway mail service, inspectors in 

charge of the various divisions and 
eight or ten representatives of large 
business houses to a conference in 
Wa.shington April 1 to April 3 inclusive. 

It is accepted that the conference will 
lake up seriously the present ineffi¬ 
cient service given In all branches of 
the department, especially in the hand¬ 
ling of second-class mail, and by full dis¬ 
cussion of the situation and its causes 

endeavor to devise means by which ade¬ 

quate service can be restored. 

Complaints of poor service have been 

many, and affect all classes of mail. 

Recently Editor & Publisher asked for 
and received from publishers In parts 
of the country statements of speclflc In¬ 

stances In which deliveries of news¬ 
papers were seriously delayed becau.se 

of the Inefficiency of the department: 

delays that occurred frequently and for 
which no adequate remedy had been 
applied. Editor & Publisher briefed 
these complaints and laid them before 

the Postmaster-General, with a request 
that some measures be In.stltuted that 
would bring about their correction. In 

reply a letter was received from the de¬ 

partment expressing appreciation of the 
Information and an assurance that the 

speclflc instances mentioned would be 
investigated and an effort made to cor¬ 
rect the faults. Since that time there 
has been evidence of special attention 
by the department to newspaper de¬ 
liveries, and it is believed that this is 
one of the questions that will be taken 
up at the conference. 

BARNES IS IN CHARGE 
OF ALBANY JOURNAL 

Oliver A. Quayle, Who Has Been in 

Control of Editorial and Business 

Policy for Two Years, Removed 

—Squabble Rumored 

By Wire to Rditob & Pususuer 

Albany, March 20.—William Barnes, 
former New York State Republican 
Committee chairman and a leader in 
political circles, yesterday resumed 
active management of the Albany Eve¬ 
ning Journal, succeeding Olive A. Quayle 

In the general management of the paper. 
Mr. Quayle has been general manager 
and vice-president for two years. 

The action of the board of directors 
was taken without any warning. Mr. 
Quayle received |6,000 a year. 

Soon after the result of the directors’ 
meeting was announced the paper ap¬ 

peared on the street with the name of 
Mr. Quayle missing from the editiorial 
page. 

Although neither Mr. Barnes nor Mr. 
Quayle would discuss it, other officials 
of the company declared that a squab¬ 
ble preceded the decision to unseat Mr. 
Quayle. 

Mr. Barnes is a grandson of Thurlow 
Weed, who founded the Journal in 
1830. Members of this family have been 
in control of the paper almost continu¬ 
ally since that time. 

The following statement was made by 
Mr. Barnes: 

"The directors of the company have 
abolished the office of vice-president, 
placing the duties of this office in the 
hands of the president." 

Mr. Quayle took full editorial and 
business charge of the Journal just be¬ 
fore it entered Its model new home, 

which cost about 11,500,000. He Insti¬ 
tuted a number of changes In the ousl? 

ness and editorial administrations of the 
newspaper, and also changed the typo¬ 
graphical makeup. 

'The newspaper is Republican in poli¬ 
tics and the change In control will plac i 
It once more in the position of spokes¬ 
man for Mr. Barnes, who for years has 
been one of the most influential men In 
the Republican party. 

For the last six years Mr. Barnes has 
been living In New York city, but re¬ 
cently he announced his Intention of 
making Albany his home, and directing 
the affairs of the County Committee 

from this city. While he was in New 
York it was said that he sought to ob¬ 
tain control of a New York newspaper, 
but was not successful. 

Mayor May Start Chicago Paper 

Chicago, March 17.—It is rumored 
that in the event of Mayor Thompson’s 
reelection the City Hall organization will 
try to launch a new daily paper for 
Republicans throughout the State. 

P. R. Scarr Dead 

Percy Robert Scarr, of the advertis¬ 
ing staff of the American Cloak and 
Suit Review, died in New York Marc’i 
19. 
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A WEEKLY FEATURE COTAPILED AND 
EDITED BY JOHN SULLIVAN 

SECRETARY-TREASURER. OF THE 
ASSOCIATION OP NATIONAL ADVERTISERS 

NEWARK ORGANIZES CHAPTER OF 
THE A. N. A. , 

Elects Arthur J. Palmer, of Edison Com¬ 
pany, Its First President At a preliminary meeting held 

March 10 at the home office of the 
Prudential insurance Company, Newark, 
N. J., for the purpose of considering 
the formation of a Newark, or North 
Jersey, chapter of the Association of 
National Advertisers, the foliowing 
gentlemen were present; T. J. Mc- 
Manis, Edison Lamp Works; Walter P. 
Coghlan, The Klaxon Company; H. C. 
Bursley, Murphy Varnish Company; 
Paul Sutcliffe, Edison Storage Battery 
Company; W. M. Neal, Rubherset Com¬ 
pany; Arthur J. Palmer, Thomas A. 
Eldison, Inc.; Edward Underwood, 
Kremente & Co.; George D. Johnson, 
Johnson & Johnson; Paul Wing, Em¬ 
pire Cream Separator Company; George- 
S. Fowler, Colgate & Co.; William Koe- 
ster, Jo.seph Dixon Crucible Company; 
John W. Mettler, Interwoven Stocking 
Company; William Hill, Federal Truck 
Company; Harvey Thomas, Prudential 
Insurance Company of America. 

George l^rank Lord, vice-president of 
the A. N. A. and representative of 
E. I. du Pont de Nemours & Co., of 
Wilmington, Del., called the meeting to 
order and made a brief address explain¬ 
ing, in a general -way, the purpose and 
benefits to be derived from the organiza¬ 
tion of a local chapter. Mr. Lord spoke 
particularly of the good work done by 
the Chicago and Philadelphia chapters. 

Messrs. Fowler, Neal, Koester and 
Palmer engaged in the discussion that 
followed, and the general interest was 
quickly awakened. 

In order to get the organization 
started on its way, the following officers 
of the Newark chapter were unani¬ 
mously elected: Arthur J. Palmer, presi¬ 
dent; George D. Johnson, vice-president; 
W. M. Neal, treasurer; Harvey Thomas, 
secretary. 

After' supper had been served, there 
•was further informal discussion, and it 
was decided to get the organization on a 
working basis as rapidly as possible. 

^f*OSTER ADVERTISING ' 
IF such a headline in Editor & Pub¬ 

lisher does not attract the atten¬ 
tion of newspaper men, I shall be sur¬ 
prised. For to many newspaper men, 
poster advertising is anathema. Their 
attitude is similar to that of the Eng¬ 
lishman depicted by Punch many 

years ago: two English laborers are on 
one side of a street; a forelgrn-looklng 
man is passing on the opposite side. Says 
one laborer, “Bill, there’s a d- for¬ 
eigner." Says Bill, “Heave half a brick 
at him.” So It has been thought by 
seme newspaper enthusiasts to be a 
mark of true patriotism to take a whack 
at some other advertising medium. 

There are two considerations in this 
matter that^I would like to present— 
unless any one in the audience has al¬ 

ready lost patience: First, is it quite 
consistent for a newspaper man to be 
anxious and solicitous for the welfare 
of the national advertiser—enthusiasti¬ 

cally desirous of the success of his busi¬ 
ness, and, at the same time, seek to 
destroy a valuable means through which 
to market certain goods economically? 
What would you think of a man who 
wished success for a friend’s factory 
business, and who then blew a mine 
crater in one of two roads out of the 
factory yard necessary for the trans¬ 
portation of the product, thus compell¬ 
ing his friend to congest the other road, 
with con.sequent breakdown of traffic 
and decrease of efficiency and output? 

MUCH POSITIVE WORK TO DO The other consideration is: There 
is so much for the newspaper to do 

in developing its market, in making still 
stronger its hold on that market, and 
in collecting Information concerning its 
market, that it cannot afford to waste 
its time negatively. There is too much 
positive work to do. There is a definite 
goal to reach. It is plainly in view. The 
road is clear and straight. Why, then, 
turn up a side road because it is called 
“Billboard Avenue.” Stick your sign, 

“Newspaper Boulevard,” right opposite 
or alongside the other highway, and 
don’t mess up the approach to it. 

And may I be permitted to say that 
the trade paper, also, has so much to 
do of a positive and prometive character 
that it should have no time for indulg¬ 
ing in Pecksniffian aesthetic talk about 
the defiling of beauty. To succeed in 
one’s own field it isn’t necessary to 
make a corpse of the other felloiw. 

BILL POSTERS IN CONFERENCE 
The foregoing remarks are prompted 

by attendance this week at a direc¬ 
tors’ meeting of the Poster Advertising 
Association, and by the fact that, from 
time to time, some would-be legislator 
with a bulging forehead introduces a bill 
into the State Lcgrislature to prohibit or 
to tax outdoor advertising; his only con¬ 
ception of law is repression. 

Let me say that these P. A. A. direc¬ 
tors made no complaint whatever about 
attacks upon them by newspaper men. 

I was struck by the fact that their de¬ 
liberations were of a distinctly positive 
character. They have turned a medium 
that often looked like a slum into a 
standardized and attractive proposition, 
and they are bent upon much further 
improvement. Moreover, their watch¬ 
word is Service. And they also are 

beginning to study their markets. 

FALLING FORM GRACE? The advertising manager of one of 
the soundest and best-conducted 

newspaper properties on the North 
American continent wrrote us recently 
for our opinion concerning circulation 

contests. His newspaper has not for the 
last twenty years touched anything of 
the kind. (And I believe I am right in 
saying that it was one of the first in its 
territory to cease promoting special edi¬ 

tions.) It has turned a deaf ear to the 
contest managers who proijose houses 
and lots, automobiles, pianos, etc., as 
prizes. 

Now, however, a different kind of prize 
has been conceived—free trips to the 

battlefields of Europe; free trips to see 
the crosses “row on row”; free trips— 
to those glorious cemeteries—obtained 
by “beating out” the other fellow or 
miss or madame in a circulation contest! 
No doubt, when the range of the airship 
becomes unlimited, we shall be invited 
to engage in contests for free trips to 
the heavenly mansions! 

NOT GOOD PLAN The advertising manager, as clean- 
cut a business man as any one would 

wish to meet, wanted to know also the 
attitude of the A. N. A. towards circula¬ 
tion contests. It has occurred to me that 
our reply to him may be of Interest to 
other publications; 

“The A. N. A. has not at any time 
passed any resolution in reference to 
contests as a means of Increasing cir¬ 
culation. From time to time, however. 
Information sent out from the head¬ 
quarters office has deprecated the em¬ 
ployment of circulation obtained by con¬ 
tests, and communications constantly 
received at the office from members have 
Indicated prejudice against such circu¬ 
lation. 

“The executive committee feels that, 
while it is not prepared to advise the 
association as a whole against the use 
of circulation obtained by contests, such 
methods of obtaining circulation are still 
to be deprecated. Exiierience has shown 
that the artificial building of publica¬ 
tions’ circulations does not enhance the 
advertising value of such publications. 
There was a time when the advertiser was 
anxious to obtain big circulation. But 
he has found that the big circulations 
are not anything like so business-pro¬ 
ducing as the smaller circulations ob¬ 
tained by conservative buUding methods. 

“We 'are not disposed at this time to 
take any general action, but it is quite 

possible that such action might be taken 
in the future if the necessity arose.” 

So much good has been accompli.shed 
during the past year in the direction of 
the adoption of sound business methods 
in circulation promotion that it is a 
great pity there should be such a “fall¬ 
ing from grace” in the futile attempt 
to build sound circulation by means of 
these almost ghoulish contests. Isn’t 
there anything sacred to the contest 
manager? 

DEVELOPMENT OF OUTLOOK 
Last week, under this heading, ref¬ 

erence was made to the way in which 
buyers of advertising space -are taking 
In more mental territory. Suppose, this 
week, I put in some evidence to support 
the assertions made. Here is a brief 
but varied list of data listed in a weekly 
bulletin as available to the A. N. A. 
membership: 

Report on advertising in China, cover¬ 
ing newspapers, magazines, translations, 
cuts, outdoor advertising, advertising 
methods, calendars, trademarks, etc. 

Report on a newspaper ser-vice con¬ 
trolling some five hundred newspapers 
throughout the United States. 

How members use motion pictures to 
educate employees and to show product’s 
use and manufacture. ;. »• i 

A packet system coirtbining’first-class 

and parcel-post matter so that both 
classes are mailable at their respective 
rates, but secure flrst-dass ser-vice. 

Report on a company which makes in¬ 
vestigations for employers. 

Digest of opinions on use of hand¬ 
lettering vs. type. 

Reports on export publications, on 
newspapers in Idaho, and on Inquiry 
regarding fluctuation of a magazine’s 
circulation. 

The name of the Gerhard Mennen 
Chemical Company, of Newark, N. J., 

has been changed to “The Mennen Com¬ 
pany.” 

LL. berry, foimerly advertising 
manager of the Reslnol Company, 

has accepted a similar position with 
H. O. Wilbur & Son.s, Inc., of Phila¬ 
delphia, manufacturers of cocoa and 
chocolate. Mr. Berry has had previous 
experience in advertising work in this 
particular line, and has put out some 
very clever and high-grade work. 

Advertising Should Guide 
Public in Spending 

Milwaukee Manager Says Best Ads 
Answer Consumer’s Question, “What 

Will Your Product Do for Me?” 

Milwaukee, March 17.—Ed Wolff, 
advertising manager of the David 
Adler & Sons Clothing Company, told 
members of the advertisers’ division of 
the Milwaukee Association of Com¬ 
merce that advertisements should be 
used to teach the public the best way 
to spend its money. 

“The advertiser’s task is not to in¬ 
duce a man to spend his money, but 
only to urge that it be spent for a 
certain purpose,” said Mr. Wolff. “The 
big ta.sk of the advertiser is to make 
his wares as attractive as he can, be¬ 
cause people spend their money for the 
things which first catch their fancy 
after they have paid for their necessi- 
tiea 

“The question always in the con¬ 
sumer’s mind is: ‘What -will your 
product do for me?’ Answer that 
question clearly and you will have a 
good advertisement. Never mind your 
own side of the story. The buyer is 

not interested in that. Avoid gen- 
eralties and superlatives. Be brief, 
truthful, understandable, persistent 
and prominent, and don’t hestltate to 
tell the same 'story over and over 
again. People forget if you don’t con¬ 
tinue to tell them. They become con¬ 
vinced if told often enough.” 

Newspaper Audits Issued 

Chicago, March 15.—A. B. C. reports 
have been Issued on the folio-wing news- 
rapers: Amsterdam (N. Y.) Evening 
Recorder and Daily Democrat, Elmira 
(N. Y.) Star-Gazette, Gale^urg" (Ill.) 
Evening Mall, Gale.sburg Republican 
Re-glster, Kewanee (111.) Star-Courier, 

Memphis (Tenn.) Commercial-Appeal, 
Memphlfl'I’News-Sdimitiir,^ Btitto Dally 
Post, New York Sun. 
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EDITOR & PUBLISHER’S ANALYSIS OF CIRCULATIONS (TERRITORIAL MARKET 
INTERPRETATIVE ARTICLE FOR USE OF PUBLISHERS 

! American Ke- iHarper** Maaa Anierivan 

MARKETS lc)cMniop3Ut«ii rlew oTBeriewt American line. UrtMure'i i World'* Work Metropolitan Scribner's Hoy Atlantic Red Book 
1 Moatlily. 1 ll»iitill7. MontUz. Monthl;. 1 Monthly. 1 Monthly. Monthly. Monthly. Monthly. Honthlt- Monthly. 

1-A. H. C.” H KTORT. till 1 1 _ L 
Total net paid. 1,072,540 219,419 821,512 82,598 527,456 158,360 407,154 93,656 218,732 79,902 405,132 
Total net paid.incl.bulk . 822,710 563,028 433,297 93,702 229,816 81,482 • ha. 
Total distribution . 1,080,832 231.779 841,402 86.7ii 569,737 162,176 442,056 100,480 238,424 83,837 407,340 

1 Audit 6 months endinK.fune30.1918 .lune 30,1918|June 30,1918|June 30,1918|June M,.1918|June.30,'18_ June 30,1918|June 30,1918!Junc 30.1918|Junc 30,.1918|June.30,’18 || 

1 UetaHvii Cinuiation by State*. | I I I 1 1 1 1 1 III 

1 Itenort on issue of April. 1918 June, 1918. | March, 191. Jan., 1918. May, 1918. May, 1918 March, 1918. May. 1918. June. 1918. June, 1918. lJune, 1918. II 

\V1-:STERN. 1 1 1 1 1 1 1 1 1 1 1 
States. Population. I 1 1 1 1 1 1 1 1 1 1 

1 Calif. 8.119,412 64,825 8,830 29,238 4.103 15,467 8,490 33,259 1,893 10,093 2,735 21,011 
2 Wash. ., 1,660,578 30,009 5,429 11,905 1,217 8,361 3,394 10,484 711 6,317 681 9,454 
3 Colo. 1,014,581 12,523 2,314 5,504 976 4,208 1,627 6,072 879 4,030 593 4,956 

14,590 1,944 5,486 626 3,989 1,899 6,051 271 3,961 549 5,652 
5 Montana. 486,876 11,058 2,442 4,381 498 3,211 1,852 4,919 506 2,077 199 5,245 
6 Utah_ 453,648 6,721 1,053 1,293 267 1,373 531 2,762 698 1,029 190 1,809 
7 Idaho ... 461,766 6,002 1,317 2,319 312 1,651 1,024 2,774 133 1,756 134 2,316 
8 Arizona . 272,034 6,751 947 2.938 284 1,278 783 3,556 244 506 105 2,714 
9 Wyo. ... 190,880 2,356 1,304 971 179 1,055 675 1.275 112 610 63 1,850 

10 Nevada . 114,742 2,180 331 421 79 545 286 954 109 243 30 841 

1 Total _ 8.661,960 | 155,015 25,913 64,476 8,541 41,138 20,461 72,106 5,556 30,622 5,279 _66,847 

1 SOUTHERN. 1 1 1 1 1 1 1 1 1 1 II 

1 Ceorfda . 2,985,617 16,645 2,871 3,404 754 3,685 1,687 3,349 719 1,648 238 4,745 
2 N. Carol’a 2.466,025 7,788 1,579 3,529 749 2,033 1,713 3,402 402 1,472 256 2,978 
3 Kentucky 2,408.574 8,288 1,737 5,494 791 3,235 1,871 3,652 286 2,443 356 4,216 
4 Tenn’.ssee 2,321,253 11,342 1,570 3.354 789 2,331 1,299 3,961 283 2,080 255 4,297 
5 Alaiiama. 2,395.270 7,735 1.685 2,246 474 2,719 951 3,240 369 1,215 162 3,811 
6 Virginia . 2.234.030 14,673 2,583 4,184 1,248 3,892 3,281 5,054 756 1,958 554 6,882 
7 Missi.s'ppi 2,001,466 4,257 1,097 2,045 368 1,699 674 2,151 156 1,059 94 2,257 
8 Louisiana 1,884,778 7,267 1,527 1,922 442 2,815 758 3,627 386 1,429 176 3,841 
9 S. Carol’a 1,660,934 4,868 1,425 2,567 563 1,828 1,218 2,170 308 924 175 2,272 

10 Honda .. 938,877 8,728 1.508 2,379 604 2,626 1,156 3,597 274 951 159 3,223 

Total _ 21.246.824 91,591 17,582 31,124 6,782 26,863 14,108 34,203 3,939 15,179 _2,«3_ 38,522 

IcK.VTRAL. 1 1 1 1 1 1 1 1 1 
65,200 7,422 50,995 5.714 47,266 8,045 31,879 4,575, 16,132 3,507 24,963 

2 Ohio _ 5,273.814 51,835 10,136 41,523 4,823 23,565 9,020 27.169 3,656 17,649 2,825 21,075 
3 Michiffan. 3,183.678 45.532 5.197 22,220 2,486 28,911 4,711 18,904 3,143 10,996 1,594 14,433 
4 Indiana . 2.854,167 20.132 4,449 17,406 1,837 17,829 2,977 11,696 1,334 5,881 869 9,499 
5 Wisi-'n.sin 2,553,983 11,521 2.916 13.860 1,681 21,394 3,677 8,218 1,258 6,247 1,252 6,362 
6 Iowa_ 2,224.771 18.550 4.574 14,869 1,951 11,975 5,116 10.227 1,075 9,582 915 8,504 

“Total _ 22.358.147 212,770 34,694 160.873 18,492 150,940 33,645 108,093 15,041 65,487 10,962 84,836 

\( »RTH WhlSl'ERN. r 1 
1 .Missouri. 3,448,498 24,435 3,372 22,551 1,447 8,020 2,948 12,029 984 8,848 745 11,624 
2 .Minn.-s'ta 2.343.287 18.974 4.289 14,047 1,702 6,907 4,314 9,115 1,084 6,552 1,321 9,785 
3 Kan.sas . 1.874.195 11,039 3,320 8,314 1,219 4,171 2,325 7,107 389 5,890 367 5,763 
4 .Nehr’.ska. 1,291,877 9,649 2,411 8.703 867 3,612 2,038 5,001 279 5,589 331 5,639 
5 N.Dakota 791,487 4.344 1.418 2,829 300 1,901 1,327 3,222 95 1,945 167 1,388 
6 S. DaKota 735,434 4,464 1,323 2,947 348 2,122 1,184 2,513 132 2,398 196 2,632 

Total _ 10.484,728 72,905 16,1.13 59.391 5,883 26,733 14,186 38,987 2,963 31,222 3,127 36,831 

I SOlTH\VK«STKRN. I'll 1 1 1 1 
1 Texas . . 4.601.279 32,061 5.275 7,448 1,450 9.045 3,126 12.512 1,880 6,886 449 16,147 
2 Oklahoma 2,377.629 12,495 2,769 4,993 655 3,552 1,122 5.681 669 2,676 129 7,705 
3 Arkansa.s. 1,792,965 6.115 1,092 1.905 383 1,858 692 2.112 90 1,574 135 3,128 
4 N, Mexico 437,015 3,207 66,1 1,354 215 1,272 639 1,859 121 599 85 1,854 

Total _ 9,208.888 53,878 9,799 15,700 2,703 15,727 5,579 22.164 2,760 11,735 798 28,834 

MIDDLE .\TLANTIC. 1 1 1 1 
1 P’nn'v’nia 8.798,067 60,8.15 14,986 49,431 T 8,254 22,668 12,349 31,979 5,167 15,869 4,075 26,766 
2 W. Virp’a 1.4.19.165 7.912 1,637 3,233 969 2,432 1,234 4,460 447 1,733 214 4,254 
3 Marvland. 1,384.539 11,224 2.346 2.733 1,322 2,711 1,617 4,426 736 2,443 748 4,023 
4 D. of ('ol. 374,584 14.212 1,207 1,943 1,166 1,785 1,361 3,873 873 1,287 898 3,323 
5 IVIaware. 216,941 1,712 455 1,521 300 668 311 617 128 291 155 797 

"Total _12.213.296 95,895 20,811 58.861 12,011 30,264 16,772 45,355 7..151 21,623 6,090 39,163 

In.y.-.v, J. 1 1 1 1 1 1 1 1 1 
. — 

1 1 N. York. 10,646,989 136,692 14,314 63,170 13,170 26.164 23.963 51,273 11,101 21,653 9,306 43,191 
1 2 N. .lersey. 3.080.371 22,308 4.024 15,879 3,640 12,161 4,720 12,856 2,705 5,204 2,307 11,356 
1 Total _ 13,727.360 | 159,000 18.338 79,049 16,810 38,325 28,683 64,129 18.806 26,857 11,613 54,547 

IxEW E.NOLAND. 1 1 1 1 1 1 1 1 1 1 ' II 
1 Ma.s.s. ... 3,832,790 49,240 7,234 31,383 7,928 24,108 10,926 20.769 4,889 8,080 6,902 13,121 
2 Conn. ... 1,286.268 16,498 2,182 4,774 2,884 7,404 3,940 7,790 2,220 / 3,229 1,956 6,128 
3 .Maine .. 782,191 7,606 1,244 2,280 1,244 3.886 2,292 2,309 1,095 1,959 857 2,263 
4 Rhode I.. 637,415 5,549 1,059 6,378 857 3,329 1,912 2,841 431 1,203 591 1,761 
5 N. Hamp. 446.352 3,896 862 1.450 848 2,393 1,785 1,319 482 1,103 657 1,037 
6 Vermont. 366,192 3,071 725 1,925 737 2,370 1,633 1.221 423 1,121 434 1,076 

Total _ 7,351,208 85,860 13.306 48,190 14,498 ^43,490 22,488 36,249 9,540 16,695 11,397 25,386 

1 MISC'ELLANBOUS. | | ,| | | | | 1 ■ 1 
--- 

45,138 300,558 201,791 25,190 26,180 
Unclassified . 

. 
123,500 4.703 1,545 230 3.665 25,931 2,464 49 

Canada . 27,218 1.783 2,495 921 2,428 9,507 6.759 1,074 2,129 721 33,501 
Ala.ska & LT. S. Pos’n’s 4.769 3.437 256 502 1,549 1,997 364 340 117 2,352 
Eoreijm; . 2,021 1,506 2,356 1,227 823 2,226 1,453 740 345 1,553 6,516 
Other items . 305 1,561 164 10,973 162 
Total. _ 157,813 56,567 306,954 2,634 207,106 16,847 36,140 29,996 13,836 28,571 42,531 

M.VRKET GROUPS. | 
States. Population. 

1 Western. 8.661,760 155,015 25 913 64,476 8,541 41,138 20,461 72,106 5,556 30,622 5,279 55,847 
2 Southern. 21,246,824 91,591 17.582 31,124 6.782 26,863 14,108 34,203 3,939 15,179 2,423 38,522 
3 Central . 22,358.147 212.770 34.694 160.873 18,492 150.940 33,545 108.093 15,041 65.487 10,962 84,836 
4 N'we.st’rn 10,484,728 72,905 16.133 59,391 5.883 26,733 14,136 38,987 2,963 31,222 3,127 36,831 
5 S’western 9,208,888 53,878 9,799 15,700 2,703 16,727 5,579 22,164 2,760 11,735 798 28.834 
6 Mid. Atl. 12,213,296 95,895 20 831 58.861 12,011 30,264 16,772 45,355 7,351 21,623 6,090 39,163 
7 N.Y.-N.J. 13,727,360 159,000 18 3.18 79.049 16,810 38,325 28,683 64,129 13,806 26,857 11,613 64,547 
8 N. Eng.. 7,351.208 85,860 13.306 48,190 14,498 43,490 22,488 •36,249 9,540 16,695 11,397 25,386 

Newsdealers, unclassi- 
fied. Canada, Alaska ■ 
& IT. S. posessions. 
foreign, miscellan’s.. 157,813 56.567 306.954 2,634 207,105 16,847 36,140 29,996 13,836 28,571 42,531 

GrandTtoalal05,252,211 1.084,727 213,163 824.618 _88.354 580,585 172,619 457,426 90,952 233,256 80,260 406,497 

Page rate . .12,200.00 ~T ”$300.00”” •111,900.00 -•T $^,00 }”nii^445.00" jTrW^o.oo"" f^$lp«o^oo 1^ $260,00“ 1 ~$1,100.0T” 1 $200.00 j $1,000.00 
Rate per agate line.... 5.50- - 180- - -4.50 - .. L60 .. 1. _ 2.W 1.20 2.50 1.60 1.50 1.00 2.75 
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GROUPS) AND ADVERTISING RATES OF THE LEADING MONTHLY MAGAZINES 
AND SPACE BUYERS WILL BE FOUND ON PAGE 6 

MARKETS 1 Century Suniiet Uva rat’s Kvery body's St. Nicbolas Iloy'a Masaxint l*huto|ilay 
Motion l*iciun‘ 

Masuziiio 
(■eiipral 

_ J MunUiiy. Monthly. Monthly. Monthly. Monthly. Monthly. 1 MunUiiy. { Monthly. Monthly. Muiitiliy. TUIAI.. 
"A.Ji^C._UISPOAiT. 1 1 1 1 1 1 1 1 1- 1-- 
lotal net paid. 1 52,862 1 124,543 1 460,407 1 348,454 1 58,833 135,657 236,8(>5 251,711 ^ 166,973 46,169 1 5,968,935 
Total net paid.incl.bulk ) . 1 1 1 1 135,722 1 1 253,176 ) 46 178 1 6’,046'.097 

1 6,198,673 lotal distribution .... 1 , . 67,132 1 130,005 1 473,546 1 360,150 I 61,133 149,071 241,710 257,216 172.315 51,621 
II ^uoit 6 months ending June 30,1918 lJune 30,1918|Juqe 30,1918|June 30,1918|June 30,.1918iJune.30,’18 lJune 30,1918|June 30,1918lJune 30,1918 June 30, 1918 i ■ 
\\ Detailed Virculatxon by Elates | | | | | | i | 1 1 II 
11 based on issue of Jan 1918. 1 April, 1915. 1 Jan., 1918. June, 1918. 1 Feb., 1918. |Mar„ 1918. 1 June, 1918. 1 Mar., 1918. 1 Mar., 1918. 1 Jan., 1918. 1 

WBSTBHN. I 1 1 1 1 1 1 1 1 ~ 1 
States. Population. | | 1 1 1 1 1 1 1 1 ■ ^ 1 

1 California 3,119,412 1 1,676 37,888 32,099 7,229 2,789 2,671 485 19,477 7,162 1,889 313,179 
2 Wash. ... 1,660,578 1 404 6,083 9,228 4,748 684 2,778 105 3,572 1,881 531 117,976 
S Colorado. 1,014,581 284 1,522 5,310 2,483 571 2,299 89 2,285 1,256 398 60|l79 
4 Oregon... 888,243 261 10,174 4,928 1,967 397 4,005 63 1,733 1,215 260 70,021 
5 Montana. 486,376 161 1,996 5,688 2,049 313 1,242 59 1,069 1,450 311 50,726 
6 Utah_ 453,648 81 1,422 2,769 623 118 245 45 1,115 555 178 23,779 
7 Idaho ... 461,766 101 3,184 2,699 797 211 610 29 804 611 135 28,918 
8 Arizona.. 272,034 87 2,115 3,741 1,071 124 240 32 1,063 763 132 28,474 
9 Wyoming 190,380 49 422 851 569 94 487 25 131 500 66 13,544 

10 Nevada.. 114.742 19 955 1,311 279 46 104 6 155 236 59 9,188 
Total - 8,661,760 | 3,022 1 65,761 68,624 21,715 1 5,297 I 14,681 938 31,404 15,629 3,959 715,984 

IISOUTHKHN. 1 1 1 1 1 1 J 1. _ 1 1 
1 Georgia.. 2,935,617 200 1 866 8,174 2,322 347 1,180 88 2,307 1,416 308 56,953 
2 N.Carol’s 2,466,025 193 872 3,638 819 870 893 72 1,217 1,596 887 36,457 
3 Kentucky 2,408,574 
4 Tenn’ssee 2,321,253 

276 564 3,661 1,716 398 1,628 124 1,185 2,582 312 44,314 
215 1 589 6,201 1,492 376 1,195 89 1,638 1,679 276 45,311 

5 Alabama. 2,395,270 110 467 4,488 1,644 248 4,399 47 2,175 1,124 383 39,692 
6 Virginia.. 2,234,030 360 518 5,272 2,142 669 993 117 2,219 3,977 543 61,875 
7 Miss'sippi 2,001,466 102 428 2,630 937 160 912 37 611 1,020 606 23,300 
8 Louisiana 1,884,778 130 i 889 3,260 1,977 206 1,708 52 1,516 1,124 248 35,299 
9 S.Cai-’iina 1,660,934 133 I 442 3,230 802 246 499 49 725 1,346 817 26,607 

10 Florida... 938,877 187 j 827 4,053 1,318 284 1,061 34 543 1,471 246 35,229 

Total _ 21,246,824 1 1,906 I 6,462 44,607 1 15,168 3,304 1 14,468 _709 14,136 17,335 1 4,626 405,037 

lIcKNTitAL. 1 1 1 1 1 i 1 1 1 1 1 II 
1 Illinois... 6,317,734 I 1,669 4,301 34,940 18,083 2,759 14,226 630 19,149 8,356 1,704 366,465 
2 Ohio - 5,273,814 1 1.612 3,372 24,248 12,012 2,589 14,161 521 1 15,657 9,098 1,648 298,094 
3 Michigan. 3,133,678 798 1,725 17,933 5,629 1,483 6,258 299 8,818 4,615 1,037 206,717 
4 Indiana.. 2,854,167 1 551 2,261 9,895 6,377 968 4,396 230 4,772 3,727 717 126,803 
5 Wisc’nsin 2,553,983 1 599 1,480 6,027 4,720 1,237 4,816 217 4,374 2,762 683 104,301 
6 Iowa_ 2,224,771 i 669 2,600 11,352 6,431 990 9,903 251 3,257 3,553 829 126,172 

Totai _ 22,358,147 1 6,798 15,739 104,395 46,202 10,026 63,755 2,148 56,027 32,111 1 6,618 1 1,228,552 

IlNOlt'rHWKSTBHN. I I 1 1 1 i 1 1 II 
1 Missouri.. 3,448,498 486 2,043 10,374 4,485 955 3,276 235 8,333 3,283 612 131,085 
2 Minnes’ta 2,343,287 488 1,605 9,204 4,709 1,037 6,765 191 3,982 3,151 918 110,140 
3 Kansas... 1,874,195 310 1,974 4,635 2,950 555 3,918 117 1,431 1,985 406 68,185 
4 Nebraska. 1,291,877 283 2,207 4,551 2,928 483 2,042 111 2,738 1,964 1,030 62,456 
5 N. Dakota 791,437 92 660 2,182 1,293 184 2,277 35 228 645 241 26,773 
6 S. Dakota 735,434 128 801 2,453 1,601 224 1,529 41 463 826 366 28,691 

Total _ 10,484,728 1,787 9,290 33,899 17,966 3,438 19,807 730 17,175 11,854 1 3,573_ 427,330 

II SOUTH WBSTEKN. I 1 1 1 1 - ' 1 
1 Texas ... 4,601,279 341 2,781 15,703 7,001 618 3,760 226 6,449 3,796 586 137,540 
2 Oklahoma 2,377,629 128 1,805 7,013 2,361 234 2,202 68 2,203 701 232 59,393 
3 Arkansas. 1,792,965 108 968 3,047 836 314 1,042 50 1,175 777 180 27,581 
4 N. Mexico 437,015 54 1,398 1,502 554 104 289 27 166 569 103 16,634 

•Total _ 9,208,888 631 6,952 27,265 10,752 1,270 _7,293 371 9,993 _ _ 5,843 _1,101 241,148 

.MIDDLE ATLANTIC. I 1 • 1 1 1 1 1 II 
1 Penn. ... 8,798,067 2,422 4,133 29,147 13,180 4,022 6,993 522 15,886 13,006 2,220 342,910 
2 W.Virg'a. 1,439,165 169 242 3,611 1,116 347 1,047 25 1,517 1,298 214 38,110 
3 Maryland. 1,384,539 348 388 4,255 2,363 711 , 632 71 2,541 3,435 358 49,431 
4D.ofCol. 374,584 ‘ 421 677 4,680 1,102 534 214 66 2,873 1,638 275 44,408 
5 Delaware. 216,941 84 91 649 320 14^ 105 13 • 361 652 71 9,443 

II Total _ 12,213,296 ( "3,444 *5,531 42,342 18,080 5,756 7,891 697 23,178 20,029 3,138 484,302 

N. Y.-N. J. 1 1 1 1 1 1 1 1 1 I II 
1 New York 10,646,989 4,362 6,073 59,828 17,781 7,968 6,469 719 38,046 2.3,200 3,231 511,157 
2 N. Jersey 3,080,371 1,081 812 10,291 6,720 2,723 1,318 184 6,498 6,156 658 _203,113 

TotiU _ 13,727,360 5,443 6,885 70,119 23,501 10,686 _7,787 903 44,544 29,356 3,889 714,270 

NEW E.NGLAND. 1 1 1 1 1 J_ L -J- - 
1 Mas.s. ... 3,832,790 2,611 2,148 22,890 9,537 4,161 2,449 260 14,391 10,320 2,269 255,616 

2 Conn. ... 1,286,268 827 839 6,895 5,618 1,510 1,335 93 6,469 4,872 689 88,152 
3 Maine ... 782,191 376 597 3,712 1,892 536 806 53 1,679 3,297 291 40,273 

4 Uhode I.. 687,416 - 269 342 2,552 1,687 380 378 47 2,144 1,388 203 85,151 

5 N. Hamp. 446,352 284 1,062 2,181 861 423 1,828 27 1,019 1,9.36 160 25,603 

6 Vermont. 366,192 250 367 1,285 972 381 580 29 487 2,158 167 21,412 

Total _ 7,351,208 4,617 5,355 39,515 20,407 7,391 7,376 509 26,189 23,971 _3,779 _ 466,207 

MISCELLANEOUS. | 1 1 • 
__ 

1 _1— J— - 
New.sdealers. 26,771 176,000 11,100 2,427 252,378 17,864 1,085,397 

50,000 87 212,074 

Canada . 
. 

368 896 4.893 2,897 839 773 189 14.889 4,976 119,723 

Alaska & U. S. Pos... 102 . 796 2,341 . . . • 90 144 146 .358 2,936 391 22 987 

Foreign . 
Other items. 

1,001 
84 1 

630 335 
249 

1»627 668 
112 

129 268 11,2.31 
1,962 ' 

9.105 287 
28 

46,047 
1.5,600 • 

Total . 28,326 1 2,322 1 57.818 1 180,524 1 12,809 3,560 252.981 28,440 17,017 19,037 1,501,828 

MARKET GROUPS. 1 1 1, 1, 1 
Statea Population.) 1 1 1 _ 
1 Western.. 8.661.760 3,022 65,761 68,624 21.715 5,297 14,681 938 .31,404 15,629 3,959 1 715,984 

2 South’rn 21.246,824 1,906 6,462 44.607 15,168 3.304 14,468 709 14,1.36 17,3.35 4,626 1 405.037 

3 Central .. 22.358,147 6,798 15,739 104,395 46,202 10,026 53,755 2,148 56,027 32,111 6,618 1,228,552 

4 N’western 10,484,728 1,787 9,290 33,399 17.966 3.438 19,807 780 17,175 11,854 3,573 427,330 

5 S’we.stem 9.208,888 631 6,952 27.265 10,762 1,270 8,293 371 9,993 5,843 1.101 241,148 

6 M.Atl’ntlc 12.213.296 8,444 5.5.31 42,342 18.080 5,756 7,891 697 23,178 20,029 3,138 484,302 

7 N. Y.-N.J. 13,727,360 6,443 6,885 70,119 23,501 10,686 7,787 903 44,544 29,356 3.889 714,270 

8 N.Engl’nd 7,351,208'i 
New.sdealers, unclassi- 

4,617 5,355 39,515 20,407 7,391 7,375 609 26,189 23,971 3,779 466,207 

fled, Canada, Alaska 
& IT. S. Possessions, 
foreitm. other items. 

1 
1 

28.326 1 2,322 67,818 ■ 180,624 12,809 • ' 8,560 I 252.981 28.440 17,017 19,037 1,501,828 

Grand^TotaTlOS.Kl’lll 1 54,974 1 124.297 1 488,081 354,315 j 69,977 1 136,617 1 259,986 1 251.086 i73.145 1 49,720 j 6.184,658 

Page rate...... 
Rate per agate line. 

74224.00 I 
.. 1.50 1 

$360.00 '1 
1.00 ! 

“$L2^o"o7 
2.25 

^$160>0 1 
' l.DO 1 

,«oo,o6 
. ' .75 

$350.00 j 
•0 O' If.oo 1 

$400.00 
1.15 

$250.00 1 
:.;i.50 1 

$150.00 1 
.40 1 

$14,393.00 
.38 55 
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DISTRICT ATTORNEY INQUIRES 
INTO THE N. A. C. E. FUND 

Examines President Steen, But Has Not Yet Announced Result 

—All-American Association Organized to Take Over Money 

—-Chicago "Convention Solicitors” Appear 

As the direct result of the story published by Editor & PueusHrai last week 
District Attorney Swann of New York has begun an investigation of the 
campaign to collect $1,000,000 with which to flght Bolshevism, recently 

started under the name of the National Association of City Editors. 
Mr. Swann stated his intention to inquire fully into the facts of the case after 

•President Clyde P. Steen announced Tuesday from his headquarters in the Wal¬ 
dorf-Astoria that the “All-American Association” would be incorporated that day 
in Albany to take the fund entirely out of the hands of the N. A. C. E. 

Public Entitled to Know All About Fund 
“Now, make it very plain,” said the 

District Attorney, “that I am not im- 

pugrning the motives of Mr. Steen or of 

any one else connected with this anti- 
Bolshevik organization. I am actuated 
simply by a sense of duty to the public. 

“If these men are soliciting a fund of 
$1,000,000 1 want to know ail about it, 
and I shall seek to ascertain how the 
money is being collected, who will have 

the custody of it, and how and by whom 
it will be expended. The people who are 
asked to contribute to this rather largo 
sum are entitled to know all about the 
organization that they are asked to sup¬ 

port, and if the proposal is laudable Mr, 
Steen should have no difficulty in con¬ 

vincing me of that fact” 

Fund Very Much Minus 

Examined by Assistant District At¬ 
torney Kilroe, Mr. Steen said that 
though the association had collected 

$10,000 in dues, it bad but $2,000 re¬ 
maining in the treasury. He referred 
to the organization as his own scheme 
to get a “cooperative exchange of ideas." 
He said that the members were merely 
notified by letter of Its activities, and 
that the officers were in entire charge, 
a statement that led Mr. Kilroe to char¬ 

acterize the organization as a “one- 
horse affair, with Mr. Steen as the 
horse.” The Assistant District Attor¬ 
ney thought the only action necessary 
was for the public to refrain from con¬ 
tributing to the association's appeal for 
funds. Apparently they are doing this 
already, for Mr. Steen said that only $700 
had been sent in in response to an ap¬ 

peal which cost $1,000 to send out He 
was ordered to bring bis books to the 
District Attorney’s office to-day. 

Wedne.sday, when District Attorney 
Swann took matters in hand. President 
Steen said that the “Three A’s” had not 
been incorporated up to that time, but 
would be before the end of the week. 
He Informed Editor & Pubusher Thurs¬ 
day that the papers had been filed that 
day. 

Repudiation From Cobb 

President Steen was a.sked: 
“Will the City Editors Association 

take part in the fight of the Three A's 
against Bolshevism?” 

“Only in a cooperative way. We shall 
probably be the substitute for pre.ss 
agents. It is our hope to develop what 
I may term a model form of publicity.” 

Up to the time Editor & Pubusher 
went to pre.ss, Mr. Steen said officers 
for the “Three A’s” had not been elect¬ 
ed, but probably would be Friday. Un¬ 
til then he did not wish to mention 
pames of people connected with the 
new body. 

Another incident in the pa.st few 
days' stormy career of the N. A. C. E. 

< iiSk 

declared that his name had been used 
in asking for money without authoriza¬ 

tion and issued the ultimatum that 
Steen must resign and his resignation 
be accepted by the N. A. C. E. at once 
or he himself would withdraw as an 
honorary member. i 

“3 A’s” Entirely Independent 

Mr. Steen .said that he did not antici¬ 
pate resigning from the association. 

Mr. Steen was asked: “What is the 
present status of the anti-Bolsheviki 

organization?” 

“Tliat work,” he replied, “will be im¬ 
mediately taken over by the All-Ameri¬ 
can Association. Incorporators' are: 
Rev. John Wesley Hill, the well-knowo 

Methodist clergyman; Mark T. McKoe 
of Detroit, who is president of the Pa¬ 
triotic Industrial Conference; Newton 
W. Gilbert, a former Lieutenant-Gov¬ 
ernor of Indiana; Col. William H. Walsh 
of Philadelphia, Grant Whlstlar of 

Cleveland, Ohio, and myself.” 

Dr. John Wesley Hill, when asked by 
Editor & Pubusher about his connec¬ 
tion with the “Three A’s,” said: “You 
can quote me as refusing to say any¬ 
thing.” However, he did admit that 
he knew Mr. Steen in Lima, Ohio, 

and he believes Steen is perfectly honest 
in his intentiona 

The other named Incorporators could 

not be reached or did not answer tele¬ 
graphic inquiries as to whether they 
had accepted office in the “Three A’s.” 

Ylubert Kroh, president of the Penn¬ 
sylvania Chapter, N. A. C. E., made a 
detailed complaint to the board of direc¬ 
tors of the N. A. C. E. in a letter dated 

March 19, as follows: 

No Directors’ Meeting Held 

“You are probably aware that the 
newspapers published in New York city 
are publishing columns of matter rela¬ 
tive to the Anti-Bolshevik Campaign 
Committee’s operations—as directed by 

Clyde P. Steen, president of the Na¬ 
tional Association of City Editors; 
Grant Whitslar, the professional pro¬ 
moter in the background, and Lieut.- 

Col. William Walsh. 

“Mr. Steen’s statements in defence of 
his actions in staging the campaign 

’under the auspices of the National As¬ 
sociation of City EMltors’ and of now 
pledging the as.sociation to support the 
work of the All-American Association 
prompts me to make more clear to you 
some of the things that have been done 
relative to which Mr. Steen h^ made 
wilfully false and misleading state¬ 
ments. 

“In Mr. Steen’s letter to you he said 
that he ‘frankly’ admitted that no meet¬ 
ing of the directors was ever held. 

“I have a telegram from New York 

dated February 16, 1919, signed ’Clyde 

stesn,, fgaridiMit tiaUoiwl, Aanootoc. 

tion'of C5ty Editors,’ which says that 
there was a meeting of the directors 
and that it authorized my appointment 
as' Pennsylvania chairman of the cam¬ 
paign committee. 

“The New York Times of March 17 
quotes Mr. Steen as saying that he did 
not know how I came to figure a com¬ 
mission of $75,000 for myself on a State 
quota of $500,000. • [This was quoted 
from Editor & Pubushek of March 15 ] 

“I have a telegram signed ‘Clyde P. 
Steen, President National Association of 
City Editors,’ dated New York, Febru¬ 

ary 17, 1919, which says: 'Committee 
grants you 15 per cent, on all money 
raised.’ 

“Mr. Steen declares that the name of 
Senator Harding was misused in a few 
telegrams that went out early in the 
campaign. 

“After a man who represented him¬ 
self as Colonel Walsh told me on the 
telephone at midnight on February 23 
that Senator Harding had been made 
chairinan 1 asked him to have Senator 
Harding send me a letter within a few 
days. No letter came, but on February 
24 I received two messages signed ’W. 
G. Harding, Chairman,’ one of which 
advised me to report immediately any 

large subscriptions. 

“On February' 29 I received from 
Washington a telegram signed ‘W. G. 
Harding’ and indisputably from the 
Senator, saying that he was not chair¬ 
man and that funds were not to be so¬ 

licited under his name. 

“In New York on March 6 Colonel 
Walsh told me that, he was ’representin.j 

Senator Harding and would protect the 
Senator’s interests.’ 

Demands N. A. C. E. Repudiation 

“On March 4 Senator Harding per- 
.sonally told Charles E. Lewis, secre¬ 
tary of the Pennsylvania committee, 
that he (Senator Harding) did not know 
Colonel Walsh. I reported what Colonel 
Walsh told me to the Pennsylvania 
committee, and Mr. Lewis immediately 
informed me of what Senator Harding 
had said. I telephoned the Senator’s of¬ 
fices in Washington at the earliest po.‘j- 

sible moment and learned that Mr. 
Lewis was correct. 

“Grant Whitslar, after promising me 
on March 5 that h'ei would be careful, 
gave me a list of the ‘confidential ex¬ 
ecutive committee,’ containing the nanj'i 
of a certain steel man as chairman. The 
list is partly in his own handwriting. ' I 
have a letter from the man named on 
that list as chairman. If he was chair¬ 
man he evidently was not aware of it. 

“The explanation is made that the 
names of prominent men were used 
carelessly by an Irresponsible office as¬ 
sistant. On F'ebruary 18 I wired Mr. 
Steen to send me a request over the 
signatures of Mr. Herrick and Mr. Hul- 
bert or other prominent men to Penn- 
.sylvanians whom it would be desirable 
to have on the committee. The reply 
reached me the next day—signed as by 
several of the men whose names were 
misused. 

“Mr. Steen refuses to resign his of¬ 
fice and membership. 

“It is up to you gentlemen with these 
facts before you to decide your pleas¬ 
ure and to make the necessary demand.s 
upon Mr. Steen if you are not in sym¬ 
pathy with him.” 

'“Solicitors” Appear in Chicago 

This week Editor & Publisher re¬ 
ceived word from (Chicago that men 

have appeared there, carrying letters 
.purporting to be from the headquar- 
<t^s at solicitiag money 

in amounts as high as $250 for “the. en¬ 
tertainment of the delegates who will 
attend the N. A. C. E. convention,” 
which is scheduled to be held in that 
city on May 18. 

President Steen told Editor & Pubt 
LisHKR Thursday that no such letters 
had been authorized by him and that 
he “would look into the matter at 
once.” 

The only N. A. C. E. authorized solici¬ 
tors, Mr. Steen said, are advertising 
canvassers for the publication called the 
City Editor. 

R. R. AD CAMPAIGN 

BEGUN BY U. S. 

Railroad Administration Authorizes $800,- 

000 Expenditure in Newspapers and 

Magazines to Promote Travel 

to National Parks 

The Railroad Administration has au¬ 

thorized. a campaign of paid advertising, 

which will amount to about $800,000. 

The campaign is to be nation-wide 

and wili use newspapers and magazines 

of national character. 

This move on the part of the Railroad 

Administration follows a series of cor¬ 

respondence with the Bureau of Ad¬ 

vertising of the A. N. P. A. 

The advertising is to be placed without 

regard to the political comidexion of 

the mediums used, and it is announced 

that any attempt to pull political wires 

by endeavoring to interest Congress¬ 

men or others on the part of publishers 

will be resented. The campaign. In 

, other words, is to be conducted just like 

any other business campaign of adver¬ 

tising, without favor of any kind. 

The following telegram was received 

by the Bureau of Advertising o5 the 

A. N. P. A. from Gerret Port, Assistant 

Director, Division of Traffic, U. 8. Rail¬ 

road Administration: 

“Following press notice released this 

evening, Mr. Walter G. Hines, Director 

General of Railroads, announced to-day 

the intention of the railroads under 

Federal control to engage a limited ad¬ 

vertising campaign in newspapers and 

national magazines for the purpose o( 
i 

prdmoQng travel to the national parks 

and principal health and pleasure rea 

sorts.” I 

Arrangements have 'Tieen made wltlr 

the following houses to place copy: 

H. E. Lesan Advertising Agency, 440 

Fourth Avenue, New York. 

Prank Pre^rey Co., 456 Fourth Ave¬ 

nue, New York. 

Lord & Thomas, Chicago, 111. 

Stack Advertising Agency, Chicago, 

ni. 

Massengale A'^vertlslng Agency, At¬ 

lanta, Ga. 

Amsterdam Advertising Agency, 1180 

Broadway, New York. 

Thomas Advertising Service, Jackson¬ 

ville, Fla. 

The campaign will be supervised *n 

every detail by three committees of 

passenger traffic officers located In New 

York, Chicago and Atl^^ respectively. 
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CIRCULATION 
The questions about circulation are: 

WHAT IS YOUR CIRCULATION? 

The circulation of 

334,668 Daily 
568,753 Sunday 

is 

WHERE IS YOUR CIRCULATION? 
The circulation of THE NEW YORK WORLD is 

DAILY |,WORLD 
272,814 City: (The largest CITY circulation of ANY New York 

morning newspaper.) 
32,013 within 50 miles of New York. 

304,827 ( over 90%) within the retail shopping district. 
29,814 beyond the retail shopping district. 

334,668 total. _^; 

SUNDAY WORLD 
383,620 City. _ _' 

77,543 within 50 miles of New York City. 
461,163 ( over 80%) within the retail shopping district. 
107,590 beyond the retail shopping district. 
568,753 total. .T-? 

HOW DO YOU GET CIRCULATION? 
In the case of THE NEW YORK WORLD this is answered by the statement that 
by common consent THE NEW YORK WORLD is the voluntary CHOICE of 
MORE people IN and AROUND New York, simply because it is considered THE 
BEST NEWSPAPER. 

.The circulation books of THE NEW . 
. ■ ...“r ■YORK WORLD are open to all, at all times, ^ 

‘ for any kind of investigation or verification. 

For vital facts about the New York Market, consult The World's Merchandising Department 
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PRINT PRODUCTION 
WAS 97,102 TONS 

N. Y. Ad Women’s Dinner 
Dance a Brilliant Success. 

Publitihers' Stocks Increased by 2^47 

Tons in February—Thirty-six Pub¬ 

lishers Hold 50 Per Cent, 

of the Total 

Reports from fifty-five paper mills, 
made to the Federal Trade Commission, 
show that in February production of 
standard news for the month was 97,012 
tons, of which 89,938 tons were shipped. 
On hand and at delivery points were re- 

IKjrted 1,056 tons. 
Commitments for delivery before De¬ 

cember 31, 1919, totalled 633,133 tons, 

and after that date 251,063 tons, a total 
of 884,196 ton.s. 

A total of 1,520 machine hours was 
lo.st during the month from lack of 
order.s, repairs and other reasons. 

From Canada, the report states, the 
United States imported 52,462 tons. Ex¬ 

ports to Argentina were 4,241 tons, to 
Australia 2,134 tons, to Brazil 1,797 tons, 
to Cuba 868 tons, and to other countries 
3,736 tons, a total of 12,776 tons. This 
is an export increase of 4,895 tons. 

Rublishcr.s’ stocks are given as follows: 
Stocks on hand, beginning of month, 

193,120. Quantity received during month, 
124,853. Quantity u.sed and .sold during 
month, 122,506. Stocks on hand end of 
month, 195,467. Tonnage in transit 37,- 
472. 

There was an increase of 2,347 tons in 
publislier.s’ .stocks during the period. 
Sixty-.six publi-shing concerns held about 
50 per cent, of the total stocks at the 
end of the month. 

Reports from 232 jobbers show that 
they had 3.372 tons of rolls on hand at 
the end of the month, and 7,934 tons of 
sheets. Commitments to buy aggre¬ 
gated 56.588, and to .sell, 67,415. 

•Jobbers prices were $4.50 to $6.25, 
roll.s, and *4.50 to $7.60, ton lots. East 
and Middle West, and $6.25 to $6.00 and 
$6.50 to $10.13 cn the Pacific Coast. 

Discuss Paper Makers’s Pay 

at N. Y. Conference 

Two Hundred and Fifty Persons Take 

Part and Enjoy Splendid Programme 

of Entertainment 

The Annual Dinner Dance of the 
League of Advertising Women of New 
Tork was held Tuesday evening at the 
Hotel Astor, with about 250 members 
and guests. Miss Jane J. Martin pre¬ 
sided and the various committees, to 
whom are due the glory for having ar¬ 
ranged a most excellent affair, were: 
Decorations, Mi.ss Jessie Braeker; din¬ 

ner, Mrs. W. E. Mead and Miss Ida 
Clarke; printing. Mr.s. Clementine F. 
Stoddard; programme. Miss Minna Hall 
Simmons; reception. Miss Teresa Jack- 
son. 

The programme was particularly 
plca.sing—including little Billie Crompton 
(aged six years) in toe dancing; Tom 
Hackett, with four splendid songs; Miss 
Fannie Hurst in a happy .speech; com¬ 
munity singing by the guests, led by 
Engli.sh Cody, of the War Camp Com¬ 
munity Service; a talk by Wilton Lack- 
aye and .some .very good comedy work 

by Greig Patti. 
And then the dancing. There were 

sixteen scheduled, and it was after one 
o’clock when the crowd thinned out. It 
was noticed that there was an unusually 
heavy attendance of advertising men at 
this dinner, mo.st of the newspapers be¬ 
ing repre.sented. 

The w'omen of the League are to be 
congratulated upon their splendid suc¬ 

cess. 
Among those present were W. McK. 

Barbour, of the Globe; W. E. Barling, 
<f the Herald; Hugh O’Donnell, of the 
Times; W. M. Dear, of the Jersey Jour¬ 
nal; Thomas Barrett, of the Orange 
Judd Company; Dan A. Carroll, special 
representative; F. Porter Carruthers, of 
the Tribune: Edward S. Cone, of Cone, 
Ijorenz & Woodman; John O’Mara, of 

O'Mara & Ormsbee; W. J. Morton, spe¬ 
cial representative; William Woodhead, 
I'ast pre.sident of the A. A. C. W. 

ALBANY DINNER POSTPONED 

- Leftislative Correspondents Arranging 

Conditions Likely to Arise After May for Big Annual Affair in April 

II Taken Up by Union Heads 

and Manufacturers 

A conference of the papermake.'s’ 
union heads and manufacturers wrs 
held in New York Tuesday , to consider 
the renewal of agreements and under- 
stnnding.s, after the War Labor Board’s 
Agreement expires on May 11. 

The mill workers will d“mand an in- 
«-ea.se of 15 per cent, 'n wages for next 
year, l)eginning May 11. They .say the 
War I.abor Board recently decided that 
^he average increa.se in the cest of living 
Wa.s 15 per cent., and therefore, the wage 
lticrea.se should be in conformity. 
! The minimum wage in the paper mil's 
itow is $3.04 a day, and if the increase 
prevails the maximum wage will be $1 
(In hour for .skilled workers only. 

At the recent union convention n 
Albany the delegates adopted a re.sola- 
tlon which set forth they w’ere con¬ 
vinced the war ended on the signing of 
the armistice, Novemb.'-' 11. This wouid 
mean that the award of the National 
War I.Abor Board, which was for the 
duration of the war or six months after 
the war only, would expire May 11. 
Hence, the union men contend, so far as 

they are enneerned. Um WMt didiaaUtftlly. 

Ai,banv, .March 18.—The annual din¬ 
ner of the I.,egi.slativ J Correspondents’ 
A.s.sociation has been postponed to the 
fir.st week of April on recount of a con¬ 
flict of dates with the celebration of the 
return of the Twenty seventh Division, 
A. E. F. Many fjt.ate r.fficial.s, who 
will be gue.sts of honor at the corre¬ 
spondents’ dinner, had planned to attend 
the New York parade. 

New Lantiing Daily Rumored 

Lansing, Mich., March 21.—There arc 
insistent rumors of a new daily news¬ 
paper at the State capital. Prominent 
Michigan politicians are .said to be back 
of the venture, and it •.« under.stooil that 
a paper publishing a 24-hour edition will 
J)e started. 

end on November 11 and the new agree¬ 
ment mu.st be made May 11. 

The award of the referee, which was 
promulgated in January and made retro¬ 
active to May 1, ’918, set forth that It 
was for 10 per cent, increase on all mini¬ 
mum wages .,10 newsprint pai>er mills. 
This applied to those working eight and 
nine hours a day, and all other hours 
common to the mills did not count. 

.Jiouvma ime^ flaL«raragftlaad.» 
-vsi • 

CREDITS AND CASH 
OF U. S. SAFE 

Secretary Glass Declares There Will Be 

No Undue Elxpansion of Either and 

Forecasts Bright Future for 

Business of Country 

(By Wire to Editor & Publisher.) 

Minneapolis, March 20.—^The Better 
Business Congress of the Ninth Federal 
Reserve District, held under the aus¬ 
pices of the Associated Advertising Clubs 
of Minnesota, the Minneapolis Adver¬ 
tising Forum, the Civic and Commerce 
Association, and the Ninth Federal Re¬ 
serve District of the Liberty Loan Com¬ 
mittee, closed here to-night with a ous- 
ing meeting, at which Secretary of the 
Treasury Glass was the principal 
speaker. Secretary of Agriculture Red- 
field was the chief speaker at last 
night’s mass meeting. 

Big after-the-war problems that now 
confront business men were discussed, 
especially the great part that advertls>- 
Ing will play in readjusting the affairs 

of this nation and of the world. 
“Putting Soul Into Business’’ was the 

theme of Secretary Redfield’s address 
He urged his hearers to think of better 
business than Germany ever knew of. 

No Dearth of Funds 

Secretary Glass made a stirring ap¬ 
peal for the success of the coming Lib¬ 
erty loan. Regarding the financial sit¬ 
uation in America be said: 

“I can set at rest any misgivings that 
there may be an undue expansion of 
money and credits. We are keeping our 
finger closely upon the pulse of trade, 
and upon construction and extension of 
commerce. Our banks are plentifully 
supplied with money, and our great 
Federal Reserve banking system stands 
ready to equalize and guard our credits. 
There is every reason for us to look 
brightly to the 'uture, but we must not 
forget the needs of our neighbors, who 
have been .so terribly desolated by havoc 
of w'ar.” 

The ’proposal that Ctongress enact a 

law establishing a “Federal Blue Sky 
Gommlsslon” to control Interstate stock 
promotion schemes and transactions in 
speculative securiRes, was endorsed. 

Select Ad Club Paper 

A re.solution was also passed making 
the publication Minnesota Advertising, 
issued by the Minneapolis Advertising 
Forum, the official publication of the 
A.s.soclated Advertising Clubs of Mln- 
nesota. 

'The following officers of the Asso¬ 
ciated Advertising (Tlubs of Minnesota 
were named: President, Harry Crad- 
dick, Minneapolis; first vice-president, 
Elliott G. Hensel, St. Paul; second vlce- 
pre.sident, G. A. Beckwith, Duluth; sec¬ 
retary, Arthur Hallam, Minneapolis; 
trea.surcr, C. J. Sergeant Red Wing; 
directors, W. H. Neal, St. Paul, and 
Mae Martin, Minneaiiolls. 

TORONTO NEWS REORGANIZED 

Will Be Published, Beginning March 27, 

as Toronto Times 

(By Wire to Editor & Publisher.) 

Toronto, March 21.—^The Toronto 
News, announcement of the sale of 
which was made in last week’s issue of 
Editor & Publisher, has been reorgan¬ 
ized, and will be published, beginning 

March , 27,. under the name of the 
ly A . 1' I 

Toronto Times. It is intended to ma’ite 
a complete change in its typographical 
appearance and the arrang;ement of 
news carried. 

C. W. McDiarmid, who was general 
manager of the syndicate that purchasod 
the News, becomes general manager of 
the newly named paper. F. D. C. Smith 
has been appointed editor-in-chief. No 
announcement has yet been made of 
the personnel of the new ownership. 

CATALOGUE PRINTED 
IN NEWSPAPER 

Wilson Grocery Company, of Peoria, 

Carries Unique 28-Page Advertisement, 

in Chicago Sunday Tribune—Ex¬ 

perts See Big Idea in Future 

Chicago, March 20.—\ 28-page tabloid 

section, devoted exclusively to advertis¬ 

ing of the Wilson Grocery Company, of 

Peoria, Ill., which appeared in Sunday’s 

Tribune, has been the talk of newspaper 

and advertising folks here all week. It 

was an unusual piece of good advertis¬ 

ing—in reality a complete mail order 

catalogue of the Wilson house, placed 

directly into a far greater number of 
homes than the mail or any other means 
would have taken it. On the back page 
was a mail order blank, so that pur¬ 
chasers had only to fill it out and send 
for whatever goods they wanted. 

One of the countless expressions of 
approval of the unique ad from a lead¬ 
ing advertising authority in Chicago 
was as follows: 

“I venture to say that at the Tribune’s 
minimum rate of 50 cents per line, the 
section cost the Wilson Grocery Com¬ 
pany about $17,000. Were the firm to 
distribute the catalogue Itself, the post¬ 
age alone at 2 cents a copy would be 
$14,000, the addressing would be $1,500, 
to say nothing of the cost in paper, 
composition and printing. 

General Use Predicted r 

"Aside from this cost, there Is no que^ 
tlon but that the catalogue appearing as 
paid advertising in the Tribune will re¬ 
ceive many times the c-ttention it woulk 
were it received direct through the mails 
under regular postage. For being a part 
of the Tribune there is no question as 
to the integrity and stability of the Wil¬ 
son Grocery Company. 

“Bear in mind that by this one act 
the'Wilson Grocery Company has gotten 
its catalogue into the homes of more 
than 700,000 families of its immediate 
territory. Orders will not only be re¬ 
ceived every day this week but th* 
catalogue will be held for the next few 
months, and I feel certain thal the busi¬ 
ness re.sulting from this Inve.stment wlH 
total fully one hundred times its actual 
cost. 

“I am willing to predict that within a 
short time such firms Sears, Roebuck 
& Co. and Montgomery Ward & Co. 
will adopt the same plan, and that fur'- 
thermore aH of* the -Sunday papers 
throughout the country with large un- 
duplicated circulation will be used. 

"Of course, there is going to be some 
feeling in connection with local dealers, 
because there is always a great deal of 
feeling against this mail order cash busi¬ 
ness. Nevertheless, it will help business 
all ground in that thc^ local merchants 
will endekvdf^ lb” lilcet this price an# 
quality and may even come to the pladb 
where they will give special prices taf 

cash.” , 
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JIM” MATHEWS RETIRES 
FROM CIRCULATION 

Going Into the Automobile Business in 

Oklahoma City—Will Fill Out Term 

as Secretary-Treasurer of I. C. 

M. A. Until Annual Meeting 

Oklahoma City, March 15.—James A. 
Mathews, popularly 'cnown throughout 
circulation circles of tne United States 
and Canada as “Jimmy” Mathews, to¬ 
day announced his resignation as circu¬ 
lation manager of th-; Oklahoman aal 
as secretary-treasurer of the Interna¬ 
tional Circulation Managers' Association. 
He will engage in the manufacturing of 
automobile .supplies in Oklahoma City 
under the name of the Bear Cat Prod¬ 
ucts Company. 

To Editor & Publisher Mr Mathews 
said: “I am making a change thp.t 
looks good, which it teems few of us 

James A. M.\theW8 

can do. But certainly there are many 
hearstrings strained in cutting away 
from the I. C. M. A. ‘boys’ and circula¬ 
tion work. I have also resigned from ths 
I. C. M. A., but will continue in office 
until my successor is elected at Buffalo. 

In his management of newspaper ci •- 
culation and as an officer of the I. C. 
M. A., Mr. Mathews's ability received 
nation-wide recognition. 

Mr. Mathews began his new.spaper 
work on the Indianapolis Journal in 
1896, when he sold papers during the 
famous “gold-bug” convention which 
nominated Buckner .'.nd Palmer. He 
became editorial me.s.s'mger on the In¬ 
dianapolis Journal, later taking up Asso¬ 
ciated Press work as an operator. To 
escape the confining worje as a tele¬ 
graph operator, Mr. Mathews went into 
the Journal’s circulation department and 
became its manager in a few weeks. 
I.ater he worked under John M. Schmid 

on the Indianapolis News and was on 
Successful Farming in Des Moines. 

It was February 2, 1912, that Mr. 

Mathews came to Oklahoma to take 
charge of the Oklahoman’s circulation. 
In the seven years of seivice he has 
helped to bring about a big increase In 
circulation for the Oklahoman and 
the Farmer Stockman. 

In token of the esteem with which 
“Jimmie” is held among his former a8.so- 
ciates on the Oklahoman he was pre¬ 
sented with a beautiful gold watch. 

Mr. Mathews Is now president of the 
Bear Cat Products Company, maker of 
auto supplies, which is an important 

new industry added to Oklahoma City. 

NEWSDEALERS WANT SUNDAY P. M. 

New Yorkers Preparing Petition to 

Have Closing Law Enacted 

The United Newsdealers and Sta¬ 
tioners’ Protective Association of New 
York is preparing a petition asking that 
the city law which now authorizes the 
.sale of prepared tobacco and newspapers 
on Sunday be so amended as to provide 
that no prepared tobacco, stationery 
supplies or newspapers shall be per¬ 
mitted to be sold after one o’clock of 
the afternoon on Sundays. The peti¬ 
tion says: 

“The reasons are that at the present 
time new.sdealers and stationers are em¬ 
ployed from four o’clock in the morning 
until eleven o’clock at night, every day 
in the week, by the requirements of 
their business and the stress of compe- 
tion. 

“That in the absence of a law 
compelling closing on Sundays these 
conditions cannot be removed, as it is 
Impracticable for some concerns to re¬ 
main closed while others are permitted 
to do business. 

“In addition to this, the profits of the 
business of newsdealers and stationers 
are so small that they cannot afford to 
hire help and thereby obtain a few 

hours off each week for recreation and 
social betterment. 

“It is further believed that all the 
newsdealers and stationers would wel¬ 
come such an amendment in the law.” 

CIRCULATION NOTES. 

The Milw.iukee Herold’s morning edi¬ 
tion has di.scontinued its carrier service 
and hereafter will be delivered only by 
mail. 

The “la.st minute” 6 A. M. edition of 
the New York Tribune is an innovation 
in moiTiing newspapers. With its own 
delivery sy.stem the Tribune circulation 
department is in a position to rush to 
the more important stands this final, 
’’.scoop-getting” edition for which the 
pre.sses are held whenever anything is 
breaking. One of these days something 
big is coming along in the wee, .sma’ 
hours and the Tribune will have it— 
alone. 

Three hundred St. Paul newsboys 
were recently the gue.sts of L. N. Scott, 
manager of the Metropolitan' Opera 
House, and were given a dinner by 
Reuben Kovsky, the “newsboy king. ’ 

A movement is on foot to have the 
boys entertained one night each month 
by clubs and theatre.s. 

The Ohio Circulation Managers Asso¬ 
ciation will hold its semi-annual meet¬ 
ing in Zanesville on April 1. Sessions 
will be at the Hotel Rugge. Leslie H. 

Sowers, of the Zane.sville Sigmal, is in 
charge of the arrangements. 

Two Philadelphia newsboys have been 
sentenced to five days (ach in prison by 
Magi.strate Harris for crying “3,000 
American troops killed in France,” when 
the .story in their papers referred only 

to alleged unsanitary conditions in 
Brest. 

The New York Globe is conducting a 
vote among its readers to get a line on 
the real public sentimont as regards the 
League of Nations. 

Justice ’Tompkins, of the Supreme 
Court, has signed an ^rder vacating the 
judgment recently entered by the Star 
Company, of New York, in an action 
to restrain Mayor Brush and the Aider- 
men of Mount Vernon from enforcing 
the provisions of an ordinance forbid^ 
ding the sale of the Hearst newspapers 
in Mount Vernon. The judgment was 
vacated on the ground that It was erro¬ 

neously entered and did not conform 

to the directions of the Appellate Divi¬ 
sion in a recent decision. 

“Journeys in Industrial Plants of 
Cleveland” is the title of a series of In¬ 
teresting Sunday articles furnished to 
the Plain Dealer by John W. Love, who 
recently returned to newspaper work 
from Camp Gordon. Twenty of these 
“journeys” are planned to give the 
paper’s readers a close-up viewpoint of 
big factories. 

James F. Kelley, connected with the 
Kansas City Journal since 1891, has 
resigned to enter the insurance business 
with the Northwest Mutual Company, 
Kan.sas City. He was formerly travelling 
agent in Kansas for the Journal and 
later had charge of both city and rural 
circulation. 

E. S. Dobson, who resigpied from the 
Philadelphia Public Ledger on March 1, 
has taken charge of the circulation dc- 

E. S Dobson 

partment of the Newark (N. J.) Ledger. 
The Cleveland Plain Dealer has added 

an eight-page fiction section to its Sun¬ 
day issue. 

The motion picture or screen magazine 
weekly recently started by the Cleve¬ 
land News-Leader is making a hit in 
local movie houses. Current events are 
closely watched by the paper’s picture- 
maker. 

The Schenectady (N. Y.) Union-Star, 
having discontinued its Saturday war 
page, is now publishing a fraternal page 
every Saturday. It contains a review of 
all the fraternal news of the week, illus¬ 
trated with several cuts of newly elected 
officers or distinguished visitors. 

The Tul.sa (Okla.) Times has added a 
full page of comics every day. 

C. B. Hogobaum, formerly circulation 
manager of the Tulsa Democrat and 
Times, has been apipointed country cir¬ 
culator of the Oklahoma City Okla¬ 
homan. 

E. H. Clark, forme.'Jy city circulator 

of the Tulsa (Okla.) World, who was 
recently di.scharged from the army, is 
now with the city circulation depart¬ 

ment of the Tulsa Democrat and Times. 

Georgians in New York After Business 

Paul T. Harber of the Commerce 
(Ga.) Observer, Otis Brumby of the 
Marietta Times, and Gordon Chapman 
of the Sandersville Progress, and pos¬ 
sibly J. Kelly Simmons of the McRae 

Enterprise, are expected to arrive in 
New York to-day on a business trip in 
the Interests of the recently organized 

Select Newspaper Association of Geor¬ 

gia. 

DAIRY MEN ARE URGED 
TO ADVERTISE 

Leaders All Over the Country See New 

Opportunities to Expand Industry 

Through General Public Education 

Campaign in the Newspapers 

Dean H. E. Van Noi-man, of the Uni¬ 
versity of California, aftd president of 
the National Dairy Association, is advo¬ 
cating a general movement for more 
newspaper advertising by the dairy in¬ 
terests and milk product dealers. Mr. 
Van Norman believes that the time is 
ripe for a general educational campaign 
of this nature with the object of creat¬ 
ing greater consumption of dairy prod¬ 
ucts, and he spoke of it at the recent 
dairy products show and convention of 
Northwestern Milk Dealers at Boise, 

Idaho. 
“Every branch of the dairy business 

should contribute to such a campaign,’’ 
said Mr. Van Norman. “We should not 
start it at all unless we go in for a 
three-year programme. Most of the 
advertising money should be spent in 
market centres where the bulk of the 
products are sold. The money could be 
spent by levying an assessment of a 
fraction of a cent on every pound of 
butter fat produced in the district being 
covered. Once the fund is in hand wo 
must elect honest, capable, clean-cut 
business men to supervise the cam¬ 

paign.” 
The remarks were along the same 

lines as plans already outlined by the 
Western Dairy Council and at recent 
meetings of dairy men in St. Louis 

and Milwaukee. 

New Englanders Advertise 

The subject of advertising was also 
discussed at the annual meeting of the 
New England Milk Producers Associa¬ 
tion, held recently in Boston. H. P. Hood 
declared that the return of the cow to 
New England means the return of pros¬ 
perity of farmers and urged a continu¬ 
ation of the advertising campaign insti¬ 

tuted by the association. 
“Last year the producers took their 

part in an advertising campaign which 
brought good results,” stated Mr. Hood, 
“and such a campaign is needed now. 
The consumption of oranges was doubled 
several times. If the consumption of 
oranges and other foods has been suc- 

ce.ssfully Increased by the use of ad¬ 
vertising, backed up by Intelligent sales¬ 
manship, the use of milk—a neceasity of 
life and a food that will bring health 
and happiness into the home, can be 
increased in a very much larger per¬ 
centage by the intelligent use of the 

.same methoda 
“New England is a gfeat manufactur¬ 

ing centre. New England agriculture 
successfully managed will help the con¬ 

sumers in this great consuming centre 
of New England. Cows are now com¬ 
ing back to New England, and we hope 

and believe this means the return of 
prosperity to our New England farmers.” 

More Trouble for L. V. B. Rucker 

Richmond, Mo., March 19.—L. V. B. 
Rucker, poet and magazine writer and 

formerly a newspaperman in St. Louis 
and New York, has been taken to State 

Asylum No. 2, at St. Joseph, after hav¬ 
ing been adjudged of un.sound mind by 
the Ray County Court. Rucker was 

blind for several months, regaining the 
sight of his left eye about two weeks 

ago, but being left a physical wreck. 
After a few months’ rest, it Is believed, 
he will be himself again. 
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Nearly a Million lines 
Gained in 4 Months 

{9S4y422 Lines, To Be Exact) 

In the last two months of 1918 and the first two months of 1919 The Birmingham News printed 3,449,208 
lines of paid advertising—a gain of 954,422 lines over the corresponding period of a year ago, or an average gain 
of 238,605 lines per month. 

In the same period the other two Birmingham daily newspapers combined printed 3,272,178 lines—an excess 
for The News of 177,030 lines over both combined. Here are the totals in lines for the four months: 

THE NEWS - - - 

The Age-Herald - - 

- - - - 

1,834,070 

3,449,208 

The Ledger ... - 1,438,108 

Age-Herald and Ledger Combined - 3,272,178 

Excess of The News over Age-Herald and Ledger 177,030 
In February, the last month of the period. The News, printed a total of 817,068 lines of advertising—a gain of 255,738 lines over 

the corresponding month of last year, or 45 per cent. The total for the twenty-eight days of February—817,068 lines—exceeded that 
for the thirty-one days of the preceding month—795,732 lines—by 21,336 lines. 

The News’ gain for each of these months surpassed all records for Southern newspapers, and in January it stood seventh among the 
newspapers of the United States in point of advertising gain for the month, according to the Statistical Department of The New 
York Evening Post. 

. The News’ advertising gains for February were well distributed in the three classifications—Local, Foreign and Classified—as shown 
by lines in the following tabulation: 

LOCAL FOREIGN CLASSIFIED 

February, 1919 - - - - 618,044 199,024 101,220 

February, 1918 - - - - 423,976 137,354 54,642 

Gain - - 194,068 . 61,670 46,578 

46% 45% 85% 
In Foreign Advertising The News printed in February 38,388 lines more than both of the other tw^o Birmingham newspapers com¬ 

bined; in Classified Advertising it printed 11,319 separate and distinct advertisements as compared with its own record of 5)9^0 printed 
in the corresponding month of last year—a gain of 5,359 separate and distinct advertisements, or 90 per cent. The News total exceeded 
by 942 the total number of separate and distinct advertisements printed by both the other tw'o Birmingham newspapers combined. 

Advertisers Can Dominate Birmingham—At 
One Cost—By Concentrating In The News 

®irmin$ham Nttxjs 
The South *s Greatest Newspaper 

Keliy-Smith Company 
Marbridge Bldg,, NEW YORK FOREIGN REPRESENTATIVES Lytton Building, CHICAGO 

Membrr Audit Bureau of Circulations 
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500 AD MEN EXPECTED 
IN BUFFALO 

Members of Advertising Affiliation, 

Composed of Seven Clobs, Will 

Consider After-War Problems at 

Convention on March 28-29 

Bi’rFAivO, March 21.—About 500 adver¬ 
tising men are expected in Buffalo 
March 28 and 29 for the first after-war 
meeting of the Advertising Affiliation. 
Members of the Buffalo, Rochester, 
(leveland, Columbu.s, Cincinnati, Pitts¬ 
burgh and Canton Advertising Clubs 

will participate. 
The conference will open on the night 

of the 28th with a dinner and sales 
management meeting. J. George Fred¬ 
erick will be chairman, and it is hoped 

to have Secretary Redfield of the United 
States Department of Commerce as a 
speaker. 

The morning se.s.sion of the 29th will 

be divided between talks on window dis¬ 
plays and advertising copy. R. T. Fl.ske, 
secretary of the Buffalo Retail Merch¬ 
ants’ Association, is chairman of the 
window display section, and C. G. Percy 

of New York will be one of the speakers. 
James Wallen of Buffalo will lead the 
dl.scus.slon on adverti.slng copy. 

In the afternoon there will be a con¬ 
ference on patriotic advertising of which 
Albert L. Kinsey of Buffalo will be 
chairman. Guy Emerson, publicity 
chairman for the Second Federal Re¬ 
serve District, and Lewellyn Pratt will 
be speakers, it is expected. 

The Cleveland Advertising Club will 

direct the conference on business letters. 
The .speakers will include, so far as is 
now known, Tim Thrift, S. Roland Hall 
and Homer Buckley. There will be a 

banquet in the evening. 

PAPER MILLS “CORNER” LUMBER 

Now Use Two-Thirds of Spruce Cut 

in Maine. 

Bangor, Me., March 18.—Because the 

pulp mills have outbid the sawmills in 
the lumber market, for the first time in 
the hi.story of lumbering on the Ken¬ 
nebec River, no logs will be rafted or 
sawed on that river below Augusta this 
year. 

Capital has found that there is more 
profit in grinding spruce into pulp than 
in sawing it into lumber. Of the 1,000,- 

000.000 feet of logs annually cut in 
Maine ten years ago, about half went 
into pulp. Now the pulp mills claim 
nearly ,two-thlrds. 

Senator Stephen.son's Will in Court 

Marinette, Wis., March 15.—Martha 
E. Stephen.son, widow of Senator Isaac 
Stephenson, for many years owner of 
the Milwaukee Free Press, has fili;d 
papers in the Circuit Court preferring 
her legal share of the estate instead of 
that left by the will. Senator Stephen¬ 
son’s will provided that his property Ije 
left in trust, divided into nine shares, 
of which the widow received one. The 
estate is estimated at about 8(5,000,000. 

Puts Ban on Free Space 

Boston, March 15.—The Massachusetts 
Press A.ssociation has gone on record as 
opposing newspapers giving free .space 
to the Government w’ar committees and 
agencie.s. An exception was made in 
favor of local y>ews reports of the 
progress of campaigns and of efforts 
locally to further them. 

“LARRY HO” OF SONG AND STORY, MAYOR, 
JOURNALIST AND LOVER OF HIS FELLOW MEN 

If ♦ 

if * 

LAURENCE C. HODGSON 

By John Talman 

Laurence CURRAN HODGSON, the “Larry Ho” famous in song and 
gripping prose, is Mayor of St. Paul and “Man of the Hour” in Minnesota. 
Journalist he is by calling; poet by nature, though not of the “scatter¬ 

brain” sort; for he is a capable, adroit, energetic executive, entirely at home 
In State and city affairs. He helped get out the State cen.sus of 1905 and was 
secretary to the Speaker of the Legislature and to his two immediate predeces¬ 
sors in the Mayoralty. 

Backed by the “middle class” and labor element, Mr. Hodgrson is now reduc¬ 
ing his humanitarian theories to practice and meanwhile starting common- 
sense reforms in city government which everybody but politician and profiteer 
has always wanted and never could get. 

Yet is he no whit demagogue, socialist, or self-seeker. His only aim, his 
heart’s master desire, is to be of service to man. Fearless in civic betterment, 
he is the despair and terror of the riffraff of politicians, though himself an almost 
eerily shrewd politician in the highest sense. 

All his life has Laurence Hodgson been a lover of Ijis kind, a powerful, 
dependable helper, a chronic “booster,” with all the poet’s impulsive, lavish 
generosity. He “gives of himself’ and all of himself. By the law of Karma, 
he was. almost without lifting a finger, "boosted” into the Mayor’s chair last 
May with a record vote and majority. The birds are twittering that he will be 
“boo.sted” into the Governor.ship next year. Country newspaper editors of all 
parties, as it looks now, will see to this. As a quondam co-worker says: “It is 
a plain case of poet, orator and lifelong preacher and consistent exemplar of 
the gospel of love and real brotherhood coming into his own and bringing the 

people with him.” 
Never a “knocker,” still this men can, as some have learned to their sorrow, 

“roast” virulently when Justice cries aloud. His fealty to the lofty ideals govern¬ 
ing his life seems unshakable. Not long ago he spoke at ♦he funeral of a poor, 
ragged, friendless old fellow who, one sub-zero night, in the service of a local 
charity, contracted pneumonia, in trundling a wheelbarrow load of supplies to 
a destitute family. And the Mayor’s address was a new Sermon on the Mount. 

In a recent private letter Mr. Hodgson used the following words, which he 
little imagined would ever meet the eye of any one but the recipient’s: 

“Most sincerely I do hope that in my blundering way through life I may 
In a small measure defend the dignity of common men and prove of some sus¬ 
taining power to the suffering souls I meet. When I die I hope no living man 
will ever feel that I was not his brother. The one reward life has brought me 
is the earnest love of a few men who felt that I honestly loved them. I have 
small faith in any man’s religion if he feels above those who are unfortunate.” 

No man in the North Star State approaches “Larry” in popularity. He is 
incapable of hate; much less of mean little grudges. All admire him, all love 
him. Pure that soul as the fluttering snowfiake, spotless that life page as the lily 

drenched in April rain.s. 
Just out of the University of Minnesota, Mr. Hodgson began newspaper 

work as a reporter on the old Minneapolis Times. As to the orlgfin of his 
singular pen name: He had written his first signed “feature.” While affixing 
the signature "Larry. Hodgson” the pencil broke at the-flrst “o.” The_clty editor, 
James Gray, chanced to be looking on and suggested: “Better let it go at that— 

’Larry Ho.’ ” Gray was afterward 
Mayor of Minneapolis and Democratic 
nominee for Governor. He died in 1916 
at Washington, D. C., where he repre¬ 
sented the Minneapolis Journal. 

For a decade or more Mr. Hodgson 
served, one after the other, all the St. 
Paul dailies in the various capacities 
of reporter, feature writer, book re¬ 
viewer, editorial writer, sporting editor 
and fashioner of the sparkling “Cab¬ 
bages and Kings” column which ran 
dally on the back page of the Dispatch. 
He was the Northwest’s highest base¬ 
ball authority and every daily in the 
American League territory carried his 
tabulated “averages.” 

“Larry” talks as well as he writes. 
For years and years he has been in de¬ 
mand at Journalistic, fraternity, patri¬ 

otic and social gatherings everywhere in 
Minnesota. 

Has Remarkable Memory 

The extent of his reading and the 
power and accuracy of his memory are 
amazing. He can quote pages from 
practically every worth-while author, 
living or dead. 
But it is as a poet, both in rhyme and 
prose, that the fame of Laurence Hodg¬ 
son is widest and perhaps the most 
securely founded, no matter where his 
multiform activities as an ethical re¬ 
former may land him eventually. For 
many years translations of his uplifting 
verse have had place in the school text¬ 
books of Armenia. His sublime tribute 
to the American flag, written for the 
1918 Memorial Day, has circulated (in 
pamphlet form) in the United States 
and abroad to the extent of over 700,000 
copies and is in growing demand. Ho 
contributed a poem to this year’s Lin¬ 
coln Birthday observance in the St. Paul 
Auditorium, which critics say equals, if 
it does not eclipse, the familiar tributes 
of Lowell, Whitman, R. H. Stoddard, 
Stedman, and Markham. 

“Larry Ho” is forty-four years old. 
His eyes and mouth wear a smile that 
never “comes off.” Not long since a 
leading newspaper in Kansas City had 
a picture of that mouth alongside of 
Lincoln’s, with a text comparing the 
traits indicated. 

INSTALLS PLANTS IN 7 WEEKS 

The Wilmington Morning News Entirely 

Rerovered From Disastrous Blaze 

Wilminoton, Del., March 15.—The 
Morning News has resumed operations 
“under its own power” and starts 

afresh with a mechanical plant second to 
none in the city. On January 19 a 
disastrous fire wrecked the old home of 
the News, at 511 Market Street, and 
left the force nothing with which to 
continue operations, which began at 
that place in 1881. Through the co¬ 

operation of the Journal and the Star, 
the News was able to issue since then 
without loss of an edition. Before the 
fire was out contracts for a new plant 
were made and an entire new equip¬ 

ment was in operation within seven 
weeks. 

Welcoming Oregon’s Soldiers 

The welcome of Oregon soldiers in 
New York, as they arrive from overseas, 
is chlefiy in the hands of newspaper 
men who formerly lived in Portland. 

The committee is headed by O. C. Letter 
of the Tribune, former city editor of the 
Oregonian and the Journal, and includes 
Walter W. H. May, Mias Peggy Curtis, 
Capt. Roscoe Fawcett and Samuel C. 
Bratton, an ex-president of the Port¬ 
land Ad Club. 
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Iowa’s First Rotogravure Section 
WILL APPEAR IN 

The Sunday Capital 

I 'HE CAPITAL will publish every 
^ week, as a part of the new Sunday 

Capital, four pages of rotogravure, which 
will be printed by the American Photo 
Gravure Company at Detroit. 
This section will be of the same standard as that issued 
by the New York Times, the same quality of paper, 
and the same character of pictures; the only difference 
being that it will be smaller. In most cases the pic¬ 
tures will be national and international. Occasionally 
local pictures will be used when they are of such na¬ 
ture as to appeal to the Capital’s entire subscription list. 

• The first issue of the Sunday Capital is guaranteed at 
60,C00. 

It is receiving the unanimous support of the subscribers 
and advertisers in the Des Moines and Iowa field, and 
we doubt if there has ever been a newspaper started in 
America under such favorable circumstances for instan¬ 
taneous success. 

The Sunday Capital will of course contain four pages 
of comics in three and four colors and all of the habili¬ 
ments and furbelows known to Sunday newspaper 
making. 

Besi i^lo^nes^ Capital 
LAFAYETTE YOUNG, Publisher. 

New York and Chicago Representatives—O’MARA & ORMSBEE, Inc. 
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NEWSPAPERS PAYING 
HIGHER WAGES 

Cost of Production Continues Upward 

With Signing of Many New I. T. U. 

Contracts—New Agreements for 

Chicago, Seattle and Tacoma 

New agreements and contracts with 
the International Typographical Union 
for increased wages have been signed 
toy the newspaper publishers of Chicago, 
Seattle, Tacoma and numerous other 
cities throughout the United States and 
Canada. The details of each case follow: 

Sbattlb and Taooma, Wash.—^News¬ 

paper printers in Seattle had their wages 
increased $9 per week through a decision 
of a local board of arbitration. This 
makes the scale $45 per week for night 
work and $42 days, for a forty-two hour 
week. Tacoma Union No. 170 later se¬ 
cured the same terms in adjusting its 

scale with the publishers. The Seattle 

award follows: 
“The board of arbitration, in final 

executive session, renders the following 

decision: 

Conditions 

“This award shall he effective for one 
year, from January 1, 1919, until Janu¬ 
ary 1, 1920, and until such time there¬ 
after as a vew scale may be negotiated 
(not exceeding sixty days). 

“Section 1. Machine operators, em¬ 
ployees engaged in hand composition 
and distribution, make-ups, proof- 
readens, machine tenders and fore¬ 
men, except as herein otherwise 
provided, shall receive the following 
scale of wages: Seven hours to con¬ 
stitute a day’s work. For day work, $7; 
night work, $7.50. Overtime, price and 
one-half for the first four hours, double 
price thereafter. On holidays five hours 
to constitute a day’s work. The follow¬ 
ing shall be observed as holidays: Jan¬ 
uary 1, February 22, Memorial day, July 
4, Labor day. Thanksgiving day and 
December 25; provided that when any 
holiday falls on Saturday the following 
Monday may be observed as the holiday. 

“Copyholders shall receive two-thirds 

of the abo^e scale. 
“This board rules that the matter of 

reproduction is not arbitrable under the 
existing arbitration agreement between 
the publishers and Typographical Union 

No. 202.” 

Chicago 

Chicago—(Day)—^Proofreaders, copy- 
cutters, make-ups, linotype machine 
tenders, $37.20; copyholders, $27.60. 
(Night) — Proofreaders, copycutters, 
make-ups, linotype machine tenders, 
$39.60; copyholders, $30. Hourly basis, 
with a minimum of seven and one-half 
hours, 79 cents per hour day, 85 cents 
per hour night. Bonus operators, with 
a minimum of s.x hours, 3,500 ems, 64 
cents per hour; '1,600 ems, 70 cents per 
hour (day); 3,500 ems, 70 cents per 
hour; 4,500 ems, 76 cents per hour 

(night). The contract was effective 
February 3, 1919. Increase (weekly)— 
Proofreaders, copycutters, make-ups, 
liriotype machine tenders, $6.20 per 
week; copyholders, $4.60 (day). Proof¬ 
readers, copycutters, make-ups, linotype 
machine tenders, $6.60 per week; copy- 
holders, $5 (night). Hourly ba.sis, 13 
cents per hour (day); 14 cents per hour 
(night). Bonus operators—3,500 ems, 
11 cents per hour, 12 cents per hour 
(day); 3,500 ems, 12 cents per hour, 
4,500 ems, 13 cents per hour (night). 
The agreement also provides that “mem¬ 

bers of Chicago Typographical Union 
No. 16 employed in the composing rooms 
of the newspapers represented by Chi¬ 

cago local of the American Newspaper 
Publishers Association shall be paid 
$1.50 for each six days of day work, and 
$1.90 for each six days of night work, 
during said period between October 21, 
1918, and February 2, 1919, fractional 
six-day periods to be paid pro rata.” 

Grbelsy, Col.—Handmen, operators, 
$25. (Night)—Handmen, operators, $27. 
Increase, $3. 

New Kensinoton-Tarentum, Fa.— 
Handmen, $26; operators, $28. Increase, 
$3. 

Sheridan, Wyo.—Handmen, operators, 
$32. Increase, $2. 

Poplar Bluft, Mo.—Handmen, $20; 
operators, $23.50. Increase—Handmen, 
$2.50; operators, $3.50. 

Hacken.sack, N. J.—(Day)—Handmen, 
operators, $25. (Night)—$28. Increase, 
$3. 

Grand Junction, Col.—(Day)—Hand- 
men, operators, $27. (Night)—Hand- 
men, operators, $30. Increase—Hand- 
men, $5; operators, $3. 

Altoona, Pa.—(Day)—^Handmen, op¬ 
erators, $4.66 2-3 per day. (Night)— 
Handmen, operators, $5. Increase, $6 
per week. 

Medicine Hat, Alta.—(Day)—^Hand- 
men, oper.itors, proofreaders, $5. Eight 
hours constitute a day’s work. (Night) 
—Handmen, operators, proofreaders, 

$5.331-3. Seven and one-half hours 
con.stitute a night’s work. Increase, $4. 

Pittsburgh' 
Pittsburgh, Pa. — (Day) — Handmen, 

operators, 77 cents per hour; proof¬ 
readers, $5.18 per day. (Night)—Hand- 
men, operators, 82 cents per hour; proof¬ 
readers, $5.52 night. Seven and one-half 
hours constitute a minlimum day’s or 
night’s work. Increase—Handmen, op¬ 
erators, 16 cents per hour; proofreaders, 
$7.58 per week (day), $7.62 per week 
(night). 

Lewiston, Mont.—(Day)—Handmen, 
operators, $6.25. (Night)—$6.75. Seven 
and one-half hours constitute a day’s 
or night’s work. Increase $7.50. 

East Las Vegas, N. M.—(Day)—Hand- 
men, $18; operators, $21. (Night)— 
Handmen, $21; operators, $25. Increase, 
(day) handmen, $3; operators, $1; 
(night) handmen, $4.60. 

Hibbino - Virginia, Minn. — (Day) 
—Handmen, operators, $30. (Night)— 
Handmen, operators, $33. Increase 
(day)—Handmen, $9; operators, $7. 
(Night)—Handmen, $7; operators, $5. 

Hutchinson, Kan.— (Day) — Hand- 
men, operators, $26. (Night)—Hand- 
men, operators, $28. Increase, $3. 

Blubtield, W. Va.—^Handmen, $20; 
operators, $22. Increase—Handmen, $2; 
operators, $4. 

Crawfordsville 

Crawforimville, Ind.—Handmen, op¬ 
erators, $21. Increase, handmen, $4; 
operators, $2.20. 

Windsor, Ont.—Handmen, $28; op¬ 
erators, $30. Increase, $8. 

Dromrigiit, Okla.—^Handmen, opiera- 
tors, $22.50. Increase, $2.50. 

Waukegan, III.—Handmen, operators, 
$24.50. Increase, $4.50. 

Twin Falls, Idaho—^Handmen, opera¬ 
tors, $33. Increase, $6. 

Tauahassee, Fla.—Handmen, $27; op¬ 
erators, $30. Increase, $9. 

Dover, N. J.—Handmen, $27; opera¬ 
tors, $30. Increase, $9. 

Warren, Pa.—^Handmen, operators, $26 
(day). Handmen, operators, $30 (night). 
Increase, $6. 

Winston-Salem, N. C.—Handmen, op¬ 
erators, $27 (day). Handmen, operators, 
$31 (night). Increase, $3. 

Muskogee, Okla.—(Day)—Handmen, 

operatora $31. (Night)—Handmen, op¬ 
erators, $33. Increase, $5. 

Birmingham, Ala.—(Day)—Handmen, 

$28.35; operatora piece rates. (Night) 
Handmen, $30.45; operators, piece rates. 
Seven hours constitutes a day’s or 
night’s work. Increase-—Handmen, 
$4.20. 

Quebec, P. Q.—Increase of $6 per 
week, spread' over three yeara $3 the 
first, $2 the second, and $1 for the third. 
The rate for overtime was changed from 
one-third to one-half over single time. 
The final result met with the approval 
of all employera with the exception of 
L’Action Catholique. 

Jersey City, N. J.—In the newspaper 
branch an increase of $3 per week has 
been awarded and paid on the following 
basis: Week ending February 8, $32; 
week ending March 8, $33; week ending 
April 12, $34. 

Norfolk, Va.—The Virginian-Pilot has 
just granted another war bonus of $2 
per week, making the scale in the com¬ 
posing room $35 per week. This makes 
a total of $10.50 per week granted by 

this paper and the Ledger-Dispatch, as 
war bonus, since September, 1917. 

Fresno, Cal.—(Day)—^Handmen, ope¬ 
rators, $33. (Night)—Handmen, ojiera- 
tors, $36. Seven and one-half hours 
constitute a day’s or night’s work. In¬ 
crease—January 1, 1919, $3; April 1, 
1919, $1. 

Jackson, Mich.— (Day)—Handmen, 
operators, $25. (Night)—Handmen, op¬ 

erators, $27. The contract covers a 
period of one year, August 3, 1918, to 
August 3, 1919. Increase—^Handmen, 
$5.80; ope;-ators, $4 (day). Handmen, 
$5.88; operators, $4 (night). 

Clean, N. Y.—Handmen, operators, 
$21. Increase—Handmen, $3; operators, 
$2. 

Canton, III—Handmen, operators, 
$20. Increase, $2. 

Collecting Canes for Soldiers 

The New York American, with the co¬ 
operation of seventy-five newspapers in 
New .Jersey, Delaware, Pennsylvania, 
New York and Connecticut, made a drive 

last week to obtain canes for wounded 
soldiers and rounded up nearly ten thou¬ 
sand. 

The.se canes will be distributed at the 
various hospitals along the Atlantic sea¬ 
board where wounded service men arc 
quartered. 

Papermakers Want a Trade-Mark 

Montreal March 15.—The Canadian 
Pulp & Paper Association will give $100 
for the best design for a trade-mark or 
in.signia, suitable for use as a label for 
the various products made by its mem¬ 
bers, on or before April 15, 1919. A. L. 
Dawe, 137 McGill Street, is in charge 
of the conte.st. 
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Publishing' the FACTS 

About Foreign Trade 
A WORLD lately at war, still shaken from the shock of battle, the overthrow 

of traditions and dynasties, is slowly getting its bearings. Its big problems 
are chiefly industrial. FOREIGN TRADE must be a cornerstone of recon¬ 

struction. 
And America? Never was the Nation so fit to play a leading role. Ready 

to hand we have a growing merchant fleet, which means shipping facilities and 
prestige. National vision has been widened. With millions of new workers en¬ 
rolled, pushing ahead under the spur of necessity, we have reached new goals. 
We have learned habits of thrift and economy. Now millions of soldiers return 
with increased vigor. 

Opportunities abound but they must be known before they can be improved. 
(Cfjc |?orfe (Cbening endeavors to facilitate international commerce by 
making the facts available. 

It publishes every Saturday a Page of Foreign Trade News which is eagerly 
read by exporters, importers and visiting foreign buyers. It publishes every 
month a 

FOREIGN TRADE REVIEW 
April 12 (next issue) 

The Review will present accurately the conditions hearing upon finance, commerce and industry in 

ARGENTINA 
BRAZIL 
FRANCE 

•JAPAN 
SOUTH AFRICA 
ITALY 

ENGLAND 
CHINA 
SWEDEN 
CHILI 
NORWAY 
GREECE 

PERU 
SPAIN 
INDIA 
ECUADOR 
BOLIVIA 
DUTCH EAST INDIES 

and other countries. 

AMERICA IN COMMERCE 
Special articles will deal with the United States—the trend of our com¬ 

merce as shown by an analysis of statistics—developments under the Webb- 
Pomerene Act—what our Government is doing to facilitate foreign trade—the 
labor situation in America and abroad—its effect on international commerce— 
and other important topics. 

Copies of the Foreign Trade Review will be mailed to any ad¬ 
dress in the United States or Canada for 5 cents each; foreign ad¬ 
dresses, 10 cents each. 

For reservations of advertising space, address Advertising Manager, 20-24 Vesey St., New York City 

llorrii JPtoll 
More Than a Newspaper—A National Institution 
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CAPTAIN EDDIE RICKEN 
THE AMERICAN 

OFFICIALLY ACCREDITED WITH BRINGING DOWN TWENTY-SIX GERMAN PLANES, DEC 
ACTS OF BRAVERY, THE FRENCH LEGION OF HONOR AND THE 

MARVELLOUS HAIR-RAISING EXPERIENCl 

Sixteen Full Page Weekly Instalments Vol 

FIRST SERIAI 
In this series Captain Rickenbacker tells for the first time in detail of the flights 

and victories that won him his many decorations. 

His record of just one month has more death-daring experiences than the most 
adventurous could expect in many lifetimes. 

On May 1 Captain Rickenbacker brought down a German plane in enemy terri¬ 
tory, for which he was decorated on May 14 with the French War Cross. 

May 17 he attacked three enemy Albatross planes, shot one down in the vicinity of 
Richecourt and forced the others to* retreat to their own lines. 

INSIGNIA OF Till 
94TU HAT-IN THE-RIJj 

May 22 he attacked three enemy monoplane Albatrosses more than two miles over 
St. Mihiel, drove them back into German territory, separated one from the group and 
shot it down near Flirey. 

May 28 he attacked by himself six machines—two battle planes and four mono¬ 
planes—shooting one down and dispersing the others. 

May 30, over two miles above Jaulnoy, he attacked a group of five enemy planes, 
shot one down and drove the others away. 

Each of these, and his many other victories, is a thrilling, blood-curdling story by 
itself. Captain Rickenbacker’s life while flying over the German trenches was so full 
of incident and achievement that his story has the effect of being condensed to the small¬ 
est possible number of words—it is meat from beginning to end. It would take about a 
hundred full-page installments to tell the complete exploits of Rickenbacker, from the 
time he left America until he returned THE ACE OF ACES. Ip condensing it to sixteen 
pages he is giving the great, history-making moments of his flying career and of the 
triumphs of the 94th Squadron. 

The first instalment includes a most illuminating foreword by Lawrence La Tou- 
rette Driggs, the great authority and expert on war aviation. Mr. Driggs tells of “Rick’s” 
acknowledged skill, his popularity among the men of his squadron, and his devotion to 
them and to his work. He explains that, undoubtedly, Rickenbacker would have had 
many more Hun machines to his credit, equalling or excelling the French and British 
flyers who were at the front many months longer, were it not that as leader of his squad¬ 
ron he felt responsible for the lives of all his men. 

GENERAL PERSHII 

read by Secretary of War 
casion of a dinner given 
Astoria in honor of Capb 
at which there were a thou 
among them many gover: 

“The history of the 1 
Service on the Weste 
remarkable for its so 
cessful development 
tactics as for its spiri 
devotion and darede 
which is unsurpassed 
that the great war h 
Captain Rickenbj^cke 
some of its brighiest ] 
behalf of the Amer 
tionary Forces 1 <am i 
witness to our admir 
air service and for hii 

THIS STORY IS AN EPIC OF WHAT AMERICAN AVIATION HAS MEANT IN THE WORLD 
THE ENEMY TRENCHES, AND OF THE ACHIEVEMENTS OF THE ONLY AMEl 

Released, Beginning 
UNDOUBTEDLY EVERY TERRITORY THROUGHOUT THE COUNTRY WILL I 

Options Granted in the Ordi 
THE McCLURE NEWSPAPER SYNDICATE 
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NBACKERS OWN STORY 
IN ACE OF ACES 
;S, DECORATED WITH THE AMERICAN D. S. C. WITH NINE CITATIONS FOR INDIVIDUAL 
D THE CROIX DE GUERRE WITH THREE PALMS, TELLS OF HIS 
RIENCES “FIGHTING THE PLYING CIRCUS.” 

Voluminously Illustrated from Photographs 

iAl release 
Eddie Rickenbacker is the most idolized flying man in America to*day. As com¬ 

mander of the famous 94th “Hat-in-the-Ring” Squadron, as well as for personal 
achievements evidencing almost superhuman bravery and skill, he has been welcomed 
and feted throughout the country—his name is known from coast to coast. When he 
appeared in the gallery of the House of Representatives in Washington members and 
visitors arose and gave him an ovation lasting several minutes. His first lecture in 

A OF THE FAMOUS New York is to be in the Metropolitan Opera House, which holds eight hundred more 
s^TUE-KING SQUADKON persons than Carnegie Hall, in which place all other lecturers on and from the World 
—^ War have appeared. 

PERSHING’S CABLE This series is more than the story of the experiences of America’s Ace of Aces, it is a 
y of War Baker on the oc- magnificent record of what America and Americans have done in the air during the 
ler given at the Waldorf- World War. The 94th Hat-in-the-Ring Squadron has been the pride of this country in 
• of Captain Rickenbacker, aviation. There is hardly a name in it that Captain Rickenbacker does not mention in 
sre a thousand men present, . this service, for they were his comrades. They flew with him, and under his leadership 
ny government officials: when he was made Commander; they protected him and he them many a time from 

f th A * A' hovering death in the air. And sometimes he had the sorrowful duty of flying over 
VO e American ir graves. There are wonderful stories, some daring, and some pathetic, 

e estem ront is as personal association with Douglas Campbell, James Norman Hall, Charles Chap- 
for .U sound and sue- Roosevelt, 
elopment of aviation ’ ^ 

r its spirit of unselfish Captain Rickenbacker gives what is probably the first absolutely authentic and 
d daredevil gallantry, true account of the tragic death of Major “Lufbery. He made his first flight over the 
surpassed by anything German lines with Lufbery and had the sad honor of leading a formation of five pilots 
sat war has produced. to fly over his grave, dropping flowers from a height of fifty feet, 
kenbacker has written . , , , , ,, , . r. . ▼ 
irighiest pages, and on Rickenbacker s story would make magnificent reading if it were fiction. It would 
he American Expedi- thrill every human heart if it were a narrative of the exploits of an English or French 
:es I Jam proud to bear flyer. But as the record of our own ACE OF ACES who has come back to us covered 
mr admiration for the . with decorations, and as a tribute to the gallant American boys from every part of the 
ind for him.” United States who have fought, and many of them died, distinguishing themselves in 

the most daring and dangerous branch of military service, it has an OVERWHELM- 
— -.■ --i ING APPEAL. 

ILD WAR, OF THE MORALE AND FINE SPIRIT OF THE BOYS WHO FLEW AND FOUGHT OVER 
^ AMERICAN ACE OF ACES WHO HAS COME BACK TO TELL US THE STORY. 

ing Sunday, April 27 
{ WILL BE CLOSED AS QUICKLY AS TELEPHONE AND WIRE MAKE POSSIBLE. 

Jrder Requests Are Received 
373 FOURTH AVENUE, NEW YORK 
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TRADE MARK VALUE DESTRUCTION 
A MENACE TO ADVERTISING 

Expert Declares That Price Cutting on Standard Goods Will 

Eventually Result in Diminishing Publicity or Control 

of Charge for Newspaper Space 

By Crichton Clarke IN my first article of this series I attempted to show that price standardization 
of advertised articles constitutes one of three interlocking and competing 
systems of distribution, and that the competition of advertised brands with 

unbranded and consignment goods produces a mutual checking of prices. 
If the branded goods are priced too high the demand for unbranded goods 

increases and the reverse. I also showed that the keen competition of such price- 
standardized and advertised goods as automobiles had progressively lowered the 
prices and increased the normal values of such products. 

Menace of Diminishing Numbers 
In my second article I showed that the 

refusal of the courts to permit price 
standardization of advertised brands by 
contracts, .lotices, licenses or refusal of 
sales will eventually destroy not only 
the system of selling branded gootls at 

advertised prices, but likewise the sys¬ 
tem of selling unbranded goods at open 
prices, for the reason that special privi¬ 
leges in buying advertised goods and cut 
prices in selling them serve to tip busi- 
ne.ss into a state of unstable equilibrium 
in which large distributers grow larger 
and fewer in number and Independent 
distributers tend to disappear altogether. 

Price Competition 

As the great chain organizations wax 
in power and size and the independents 
disappear there will be a constantly de¬ 
creasing amount of pric' competition, 
not only between rival advertised 
brands, but even between unbranded 
products. A chain-store organization 
will not compete against itself. In 
short, by legalizing price standardiza¬ 
tion of adverti.sed goods we produce 
three competing systems of distribution 
carried on by business in small com¬ 
peting units; whereas, by the destruc¬ 

tion of the hrand advertising sy.stem we 
will eventually destroy competition in 
unbranded goods because we will foster 
the growth of great retail organizations 
built up on siiecial privileges in buying 
and selling, and practically non-com¬ 
petitive within and between themselves 
on either branded or unbranded goods. 

In this article I intend to show that 
unless price standardization of adver¬ 
tised brands is established the right of 
ownership of the commodity known as 
advertised {,xx>d-will, ba-sed on advertis¬ 
ing, is certain to be undermined and its 
sale limited to distributers alone, instead 
of going to both distributers and manu¬ 
facturers, and that as the distributers 
decrease in number and increase in 
power they will be in position either 
to cut down advertising or to control 

the prices at which it must be sold. 

May Control Advertising 

Let us trace out the chain of cau.se 
and effect. I am a manufacturer of a 
branded article. I have sufficient capi¬ 
tal to opci-ate my factory and to buy 
advertising, but not sufficient to pro¬ 
tect my advertised price by consigning 
my goods to the trade until sold. In 
short, I must rely on contracts, refu.sal 
to sell, or other inexpensive me.ans of 
protecting the estaUished price, with¬ 
out which protection I can secure no 
distribution on my advertised product. 

INo one will question the soundness 
of my title to the advertising which I 
purchase during the early days of my 
business. My advertising good-will and 
reputation are not well enough estab¬ 
lished to induce any cut-rater to hold 
me up and take away from me that 

which I have Ixiught and paid for under 
a delusion that I would be able to re¬ 
tain it. But as soon as my advertising 
good-will is c.stablished and my goods 
distributed in all big markets, the sec¬ 
ondary advertisers, or cut-raters begin 
to operate. They advertise my goods at 
cut prices, the lower the better, because 
thereby they can tap my reservoir of 
advertising good-will and drain it into 
theirs for nothing, destroying my di.s- 
tribution and sales while accelerating 
their own business. 

Ownership of Good-Will 

How can I be said to oum the adver¬ 
tising good-will which I have bought and 
paid for if I can keep it only so long 
as no one feels like taking it away from 
me? And with this .sort of work going 
on at will, how long do the advertising 
mediums in the large and small markets 
expect to be able to induce manufac¬ 
turers to patronize them? And how 
long will it be after the newspapers 
cut themselves off from the sale of ad¬ 
vertising to manufacturers by not de¬ 
livering good title to that which they 
sell, and by confining their sales of ad- 
verti.sing to distributers who are grow¬ 
ing con.staatly larger in size and fewer 
in number, before the distributers con¬ 
trol the condition surrounding the sale 
of advertising, and for all practical pur¬ 
poses take away the right of ownership 
of advertising mediums themselves, 
leaving the publishers with the .shell 
while they take the kernel of owner¬ 
ship? 

Any min who favors competition 
among and between advertised brands 

and other goods, and among and be¬ 
tween independent and competing dis¬ 
tributers, and who does not advocate 
tipping business into unstable equilib¬ 

rium .so that large organizations will 
grow bigger in iKwer and few in num¬ 
ber, and who believe in selling advertis¬ 
ing to manufacturers as well as dis¬ 
tributers and in protecting the title to 
such advertising when sold, as well as 
the title to the ownership and contrwl 
of the medium which sells it, will event¬ 
ually become a supporter of price 
standardization of auvertised brands. If 
eventually, when it may be too late, 
why not now when it is not too late? 

Gibson Buys Zanesville Signal 

Zanesville, Ohio, March 15.—The 
Daily Signal has been lold by James R. 
Alexander, its directing head for more 
than twenty years, to Charles W. Gib- 
.son, a former advertising, manager of 
the paper and lately in charge of adver¬ 
tising for the Times-Uecorder. Mr. 
Alexander will give his whole attention 
to the duties of postmaster, to which 
post he has just been reappointed for 

four years. 

OHIO COURT RULES 
ON COPYRIGHTS 

Infringement on a Series Makes Trans¬ 

gressor Liable for Damages on Each 

Individual Design Involved—Co¬ 

lumbus Dispatch Loses Case 

Columbus, Ohio, March 16.—^Accord¬ 

ing to the Ohio Supreme Court, when a 
newspaper infringes on a series of copy¬ 
righted advertisements, it is liable for 
damages on every one of the separate 
designs involved in the series. The de¬ 
cision reverses a lower court ruling that 
a aeries con.stituted only one infringe¬ 
ment. 

The opinion was rendered in a $35,000 

damage suit brought by the C. A. West- 
erman Company of New York against 
the Dispatch Printing Company for al¬ 

leged Infringement of a series of seven 
advertising designs, copyrighted sep¬ 
arately and alleged to have been pub- 
li.shed at different times in the Dispatch. 

The lower court held that publication 
of the series constituted only one case 
of infringement and limited damages 
to *250 for the single infringement. 

The Supreme Court decided that the 
amount of damage determined upon 
should have been awarded for each of 
the seven Infringements. 

CRITICISE COPYRIGHT LAW 

Some Canadians Say Present Provisions 

Are Inadequate Protection 

Toronto, March 20.—To a deputation 
from the Authors and Composers Asso¬ 
ciation of Canada, which visited Ottawa 
last week, Hon. A. K. Maclean, Acting 
Minister of Trade and Commerce, stated 
that a new copyright bill had been 
drafted and was now ^'eing printed. 

Among the criticisms of the existing 
regulations made by the delegation was 
one to the effect that the preseat method 
of registration of articles by newspapers 

is inadequate and inconvenient. Articles 
have to be registered separately, and 

where there is a series it is insufficient 
to register the series, but each separate 
article In the series must be registered. 

It is understood that under the new 
law all the contents of a newspaper will 
be automatically registered as it is 

printed. Should this be the case it may 
work a hardship on those smaller news¬ 
papers which are accustomed to clip u 
good deal of their news from the metro¬ 
politan dailies. 

SUNDAY CAPITAL ON APRIL 6 

New Des Moines Edition Starting Under 

Most Favorable Conditions. 

Des Moines, la., March 18.—April 6 
has been set for the appearance of the 
Capital’s new Sunday edition, accord¬ 
ing to a statement by Lafayette Young, 
jr., business manager, to Editor & Pub- 
usher. He said: "Our Sunday paper is 
starting out under the most favorable 
conditions. We have the good-will of 
advertisers and subscribers alike. Our 
first issue, which will appear April 6, 
will be somewhere between seventy and 
eighty pages in size, and an innumer¬ 
able list of features will be in exce!i.» 
of anything that has ever before been 
attempted by an Iowa newspaper. We 
expect a paid circulation of 60,000 to 
start.” 

J. F. Barry Going to South America 

John F. Barry, late automobile adver¬ 
tising manager of the New York Evening 
Post and formerly Eastern manager of 

the Audit Bureau of Circulations, is leav¬ 
ing for a four months’ trip to Brazil 
about the middle of April. He will In- 
vc.stlgate conditions in the Amazon Vai- 
ley, and expects to make the full trip 
up the river as far as Iquitos, in Peru. 
He will be back in New York in the 
fall. He will also write some stories 
for the New York Commercial on trade 
conditions in Para, Manaos and other 
big Brazilian centres. 

Mm t>4i.--as:=- 
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Traveling 

“America’$ Largett and Best Newspaper Industrial Advertising Agency" 

Thu permanent Weekly 

Busineu Man’s Page secur¬ 

ed among non-regular ad¬ 

vertisers has bMn running 

two years—^it is one of a 

chain of pages we handle— 

it carries over one hundred 

thousand lines of advertis¬ 

ing per year — more than 

thirty-five thousand dollars 

annually in new business, 

which the paper would not 

otherwise obtain. The Page 

is beneficial in many ways 

—it has made new adver¬ 

tisers and hdped circula¬ 

tion — it has aided the 

paper in being recognized 

as the business man’s news¬ 

paper in its community. 

Contracts with the adver¬ 

tiser commence and end to¬ 

gether and are made for 

twenty weeks at a time, be¬ 

ing renewed each twenty 

weeks. 

The question of a cancellation of an ac¬ 

cepted contract rests entirely with the 

newspaper. 

All advertising is solicited on an indirect 

result, general publicity basis. 

Representative sent anywhere upon request. 

JOHN B. eALLAGHER COMPANY 
Home Office, Ninth Floor, Dexter BuQding, Boston, Mass. 
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PENNSYLVANIA 
^ PENNSYLVANIA is a ready-made permanently 

prosperous market, presenting every conceivable 
~ trade advantage to be found anywhere on earth. 

^ " # 

PENNSYLVANIA’S manufacturing and mining interests are permanent institutions. They cannot 
be moved. 

PENNSYLVANIA’S railroad facilities are adequate in every way—the transportation problem is 
solved. 

PENNSYLVANIA-offers trade advantages sufficiently attractive and sufficiently diversified to war¬ 
rant the most intensive cultivation National Advertisers can concentrate into any field. 

The daily newspapers listed herewith will put your story before Pennsylvania people properly. 

Net Paid 2,500 

Circulation ^ lines 

Net Paid 2,500 

Circulation lines 

Allentown Call (M) . 
Altoona Mirror (E) . 
Altoona Times (M). 
Bethlehem Globe (E) . 
Chester Times & Republican 

(M & E) .. 
Connellsville Courier (E) .... 
Easton Express (E) . 
Easton Free Press (E) . 
Erie Herald (E) . 
Erie Herald (S). 
Harrisburg Telegraph (E) .... 
Johnstown Democrat (M) .... 
Johnstown Leader (E) . 
Lancaster Intelligencer and 

News-Journal (M & E) 

New Castle News (E). 
Oil City Derrick (M) . 
Philadelphia Record (M) . . . . 
Philadelphia Record (S) . 
Pittsburgh Dispatch (M). 
Pittsburgh Dispatch (S). 
Pottsville Republican (E) ... . 
Scranton Republican (M) 
Scranton Times (E) . 
West Chester Local News (E) . 
Wilkes-Barre Times-Leader (E) 
York Gazette (M) . 

Government statement October 1 st, 1918. 
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TOPICS OF CURRENT INTEREST 
ON LONDON’S FLEET STREET. 

Times Pays Tribute to Retiring Editor—End of Paper Control 

Demanded—Dr. Mitre Honored—Memorials to War 

Heroes of Newspaper and Advertising 

(Bt Our Own Correspondent.) 
London, February 27. IN announcing the resignation of Geoffrey Dawson as editor and the appointment 

of Wickham Steed to succeed him, the London Times paid Mr. Dawson the com¬ 
pliment of saying; “We may be allowed to observe that the position and 

influence of the Times to-day are due in no small measure to his energies, 
character and ability.” The change of editorship has been the chief topic of 
Fleet Street, and various reasons are assigned. Newspaper comment is chiefly 
based on the political views held by those expressing them. Contemporaries have, 
however, generously congratulated the new editor on his appointment. 

Wickham Steed is a distinguished looking man of forty-seven who has carried 
out many important missions for his paper. As a special correspondent he has 
travelled far and scored with valuable dispatches. He has been foreign editor 
of the Times, and added distinction to columns edited by many of the most 
distinguished men in journalism. Mr.. Steed has an exceptional knowledge of 
Eastern Europe, and is a stanch supporter of the League of Nations. His work 
at Printing Hou.se Square will be watched with expectation. 

Waging War Against Paper Control 

R. D. Blumenfeld has been waging 
war in his newsi)apers i.gainst the con¬ 
tinuation of the paper control on the 
ground that it is against the best in¬ 
terests of the newspaper business. 
News print can only be bought here at 
8^4 cents per pound, while American 
and Canadian importers are offering 
supplies at 6 cents per pound. The 
price is maintained by the Paper Con¬ 
troller as an after-the-war reconstruc¬ 
tion method to stabilize paper making 
at the home mills. 

The Express new.spapers organized a 
big meeting in London yesterday of 
news agenis, who attended from ail over 
the United Kingdom, to demand the im¬ 
mediate cancellation of the “no returns” 
order, which was inspnred as a war-time 
measure. The speakers, including. Mr. 
Blumenfeld, showed how heavily they 
had been hit and one of the news agents 
who spoke calculated that the loss 
thrown on the small men has amounted 
to nearly £1,000,000. The demonstration 
vas determined in its purpiose, and 
passed resolutions demanding the with¬ 
drawal of the “no returns” order and 
the end of the piaper control. It also 
appointed u deputation to wait on Mr. 
IJoyd George, the Prime Minister, and 
lay the grievance of the trade before 
him. 

‘ Editor of La Nation Entertained 

During the war period the famous 
offlees of the Times were the scene of 
notable entertalnmenta thanks to the 
generosity of Lord Northchffe, to Amer¬ 
ican editors and other piartles visiting 
Great Britain. If smaller in character, 
none the less happy was the luncheon 
given in honor of Jorge A. Mitre, editor 
of La Nacion, before he returned to his 
own country, bearing many happy mem¬ 
ories of bis visit here. 

Owing to Lord Northcliffe’s absence 
in the South of Franc j, Howard Cor¬ 

bett proposed the health of the guest of 
honor. Mr. Corbett paid tribute to Mr. 
Mitre’s great abilities In the conduct of 
La Nacion, which was founded by the 
present proprietor's grandfather in 1872 
and is to-day a newsp>aper of great 
pxywer and influence In world affairs. 
Several groups of Journalists had been 
entertained at Printing House Square, 

but Mr. Mitre was the first visiting 
editor to be entertained individually. 

The Times had a peculiar interest In 
welcoming representatives of foreign 
nejvspapers for to-day the prlncipcd 
features of the Times news service are 

daily cabled in advance to the United 
Slates, France, Italy, Australia, New 
Zealand, Canada, Japan. Holland and 
through the agency of La Nacion to 
South America. Cecil Harmsworth, 
M.P., supported the toast, w'hich was en¬ 
thusiastically received. 

Mr. Mitre, in acknowledging his 
hearty reception, stated that he was 
establishing a British office for La 
Nacion in London, which he hoped 
would be regarded by business men as 
ar: unofficial consulate. If through that 
office he could do anything to further 
the cordial relations which have so long 
existed between his country and Great 
Britain, it would give the greatest 
pleasure and gratification. 

Death of J. E. Marleenzie 

The late J. E. Mackenzie, who 
died on Tuesday last, was the son of a 
Somersetshire clergyman who on leav¬ 
ing Oxford College took to journalism, 
and was on the staff of the Bristol 
Times and Mirror, the early training 
ground of a number of present-day 
newspaper men of distinction. Mr. 
Mackenzie was appointed assistant to 
George Saunders, who represented the 
Times in Berlin, and succeeded his chief 
in 1908. He was in Germany until the 
outbreak of war. On his return to 
Printing House Square Mr. Mackenzie 

continued his work and contributed reg¬ 
ularly an information column “Through 
Genman Eyea” 

Joumale Change Hands 

The greit busine.ss of Horace Cox, 
Ltd., publishers and printers, which has 
been run for some years as a family 

trust, under the management of G. 
Binney Dibblee, has, owing to the death 
of Horace Cox, been sold to the company 
owning Land and Water, controlled by 
J. Murray Allison, who some time ago 
visited the United States. The deal runs 
into a large sum of money, rumor says 
$5,000,000, as it includes the Field, the 
Queen, the Law Times, Bazaar, etc., and 
a large and well established printing 
business, plant, leasehold and freehold 
property in the Fleet Street district. 
The business was founded over fifty 

years ago by the late Sergeant Cox, 
whose family have been actively asso¬ 
ciated with it until recently. The Field, 
edited by Sir Theodore Cook, is the Eng¬ 
lish country gentleman’s newspaper, and 
the Queen the leading society and 
fashion weekly. The new proprietor 

take possession In April. 

Bringing England and U. S. Together 

At the luncheon at which he was en¬ 
tertained by the Government on Febru¬ 
ary 26 Frank Doubleday, the New York 
publisher, told a moving story of the 
iate Mr. Page, the United States Am¬ 
bassador to London. Mr. Page was Mr. 

Doubleday’s partner in business, and 
when the Ambassador, on his return to 
America, had a period of momentary 
recovery in hospital he sent for his old 
friend and colleague, took his hand, and 
said: “I’m going to get better, and you 
and I have got a new work to do. We 
have got to dedicate the rest of the time 
given us to bringing the English and 
Americans together in bonds that can¬ 
not be broken.” Unfortunately death 
intervened, but the task will be carried 
on by many willing hands and by none 
more than Mr. Doubleday, who regards 
it as a sacred legacy from the friends he 
loved and revered. 

Department of Public Information 

Captain Guest, on behalf of the Gov¬ 

ernment, has formulated a scheme for 

an official Press Bureau to supply news 

of public importance to, in particular, 

provincial and country newspapers. The 

proposal is not being favorably received, 

as opposition newspapers contend the 

editorial matter likely to be supplied will 

be chiefly of a political propaganda type. 

On the other side of the fence it is 

held that really impartial statements as 

to the position on the economic and in¬ 

dustrial situation would be a desirable 

form of copy to be issued by a Govern¬ 

ment Information Department. The ac¬ 

tivities of the National War Aims Com¬ 

mittee were suspended from November 

13, 1918, and the committee was form¬ 
ally dissolved on February 21, 1919. 

Big Official Ad 

The new public information methods 

of Lloyd George’s Government have 
been heatedly discussed this week and 
questions have been asked in the House 
of Commona Last Saturday the big 
Sunday newspapers received orders to 

insert an advertisement of seven col- 
ums of reading matter, being a verbatim 
report of speeches made by Lloyd 
George and others to discuss the min¬ 
ers’ strike question. Several news¬ 
papers were unable to comply with the 
official Government agents’ order, 
while others were able to cut the matter 
to two columns. * 

The smaller sized picture papers had 
a page and illustrated it with two photo 
blocks of the Minister of Labor and the 
miners’ chief spokesman. 

One big circulating London paper 
carved the ad up nicely with its own 
cross and other headings, and boldly told 
its readers that owing to the import¬ 

ance of the matter it considered it de¬ 
sirable to report the speeches in full! 
The reading public had no reason to be¬ 
lieve the fine display to be an adver¬ 
tisement. 

In the House a question was put and 
Bonar Law informed Mr. Hogge that 
the verbatim account of the Prime Min¬ 
ister’s Interview with the Miners’ Fed¬ 
eration at Downing Street was published 
as an advertisement. In the very ex¬ 
ceptional circumstances of the case the 
Government considered that the widest 
possible publicity should be given to the 
proceedings between the Prime Min¬ 
ister and the executive of the Miners’ 
Federation. The cost of the publication 
was $22,250, which would be charged 
against the vote for the Ministry of 

Labor. 

Newspaper Press Fund 

A highly satisfactory report of the 
year’s working of the Newspaper 

Press Fund was submitted at the an¬ 
nual general meeting last Saturday 
afternoon. Lord Burnham (Daily Tele¬ 
graph), president, in the chair. 

Lord Burnham referred with pride to 
the roll of honor of their profession, 
which had paid the great sacrifice In 
full in the cause of civilization. No 
profession could have taken less ad¬ 
vantage of exemption of service open to 
its members. He said the institution 
stood for good feeling between all the 
branches of the profession. Proprietors, 
staff managers, and journalists had al¬ 
ways worked cordially together for the I, 

common purpose of providing against 
the inevitable misfortunes of life. The 
fund stood also for what was Just now 
the greatest thing in the universe, 
stability. Nobody rejoiced more than he 
did that the prospects of working 
journalists were being materially im¬ 

proved. Proprietors of London news¬ 
papers had not much to reproach them¬ 
selves with on that score. The ma;i 
who counted most in newspaper produc¬ 
tion was the man who supplied the copy 
that filled the columns. As long as the 
“intellectuals” held together he was cer- 

(.Continued on Page 27.) 

There is really no reason why news of special 
interest to women should not be accurate, inter¬ 
esting and helpful. Philadelphia women know 
from its famous woman’s page that 

THE 
PHILADELPHIA 

RECORD 

Is 
'‘Always Reliable” 
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A short time ago a memorial service 

was heid at St. Bride’s Church, Fieet 
Street, in honor of those who had made 
the supreme sacrifice who were con¬ 
nected with the advertising side of the 
newspaper business and the advertising 

agencies. It is proposed to erect a me¬ 
morial tablet in St. Bride’s, for which 
subscriptions have been generously 
given by all classes engaged in the busi¬ 
ness of advertising. 

edge of currenj events, which provided 
the running commentary without which 
that knowledge would be almost use¬ 
less, and which Itself ministered direct¬ 

ly to the higher life of the state by 
making an intelligent exercise of citi¬ 
zenship possible, bringing the whole 
process of Government under constant 

and salutary review. 
It was difficult adequately to state, 

and it was quite impossible to over¬ 

state, the services which this multitude 

of associated workers were ordinarily 

rendering to the state. But in the time 

of war their labors acquired a greatly 

enhanced importance. They kept the 

nation informed and alert; they stimu¬ 
lated its courage; they incited it to fresh 
exertions: they maintained its pur¬ 
poses. 

That was the work of British jour¬ 
nalism, and it has been well done. The 
whole nation must needs associate Itself 
with the representatives of an Industry, 
doing reverence and grateful homage to 
those of its members, a notable multi¬ 
tude numbering more than 5,000, wlio 
had laid down their lives in the good 
fight. 

KELLOGG AND DICKSON FLEET STREET TOPICS 
PLACED IN CHARGE OF INTEREST 

(Continued from Page 26) 
tain that the dignity of their profession 

would be upheld. 
The following were elected vice- 

presidents; Lord Queenborough, Lord 
Bledisloe, Sir Robert Kindersley, James 
Buchanan, Sir Thomas Lipton, and Sir 
Roderick Jones, of Reuter’s Agency. 

Journalist War Heroes 

St. Paul’s Cathedral, where bells have 
pealed out for centuries within sound 
of the great newspaper offices of Fleet 
Street and newspaperland, was" the 
scene of pilgrimage of representatives 

of journalism and the printing trades 
from all parts of Great Britain last 
Saturday afternoon to attend a national 
memorial service in honor of the de¬ 
parted dead. 

The Bishop of Hereford delivered a 
sympathetic address, in the course of 
which he paid the following tribute: 

The departed were a great hierarchy 
of a.ssoclated workers, organized for the 
collection and distribution of a knowl¬ 

Owner of San Francisco Call-Post Will 

Manage Business of Los Angeles Ex¬ 

press—Sunday Morning Edition 

Dropped—Staff Rearranged 

Los ANGEa.E8, Cal., March 14.—Follow¬ 
ing Editor & Publisher’s announcement 
on March J that Edwin A. Dickson had 
been named to direct the editorial policy 
of the Evening Express, the executors 
of the estate of Edwin T. Earl, publisher, 
gave out the Information to-day that 
F. W. Kellogg has been engaged to di¬ 
rect the paper’s business Interests. 

Mr. Kellogg is the owner of the San 
Francisco Call-Post and Interested In 
the ownership of the San Diego Union- 
Tribune, but Mr. Dickson informed Edi¬ 
tor & PuBUSHER that ‘‘the Los Angeles 
Expre.ss is entirely owned by Edwin T. 
Earl and that ownership will continue 
without change.” 

It was further explained that: Owing 
to readjustments, including discontinu¬ 
ance of the Sunday morning edition, va¬ 
rious reductions and changes in staff 
have been made. The new executive 
staff consi.sts of Edward A. Dickson, 
editor; F. W. Kellogg, business man¬ 
ager; O. E. Copeland, auditor; A. Y. 
Tully, news editor; W. F. Axtman, city 
editor, and H. C. Noe, circulation man¬ 
ager. 

Empire Union Plans Discussed 

Toronto, March 21.—An informal con¬ 

ference took place here last Saturday 

between Sir Campbell Stuart, of Lon¬ 

don, England, a member of the exec¬ 

utive committee of the Empire Press 

Union, and John Imrie, manager of the 

Canadian Press Association, with refer¬ 

ence to plans for the Imperial Press 

Conference to be held in Canada next 

year. While nothing definite was de¬ 
cided, it is understood that Sir Camp- 
bell Stuart had some interesting idea-s 
to disclose which, if carried out, will 
make the conference a memorabla 
event. 

With Four Folders and Three Drives 
Joseph F. Melia Made Ad 

Manager of Buffalo News 

Edward H. Butler, Publisher and Editor, 

Extends His Duties Since Death of 

William P. Goodspeed. 

Buffaix>, N. Y., March 18.—Following 
the death of William P. Goodspeed, 
bu.sinc.ss manager of the Buffalo Even¬ 
ing News, Joseph F. Melia, who for sev¬ 
eral years has been connected with the 

adverti.sing department of the paper, 
has been appointed advertising man¬ 
ager. He will have general supervision 
of the local advertising department and 
will be in control of the foreign adver¬ 
tising. 

Edward H. Butler, editor and pub- 
li.sher of the News, for the time being 
at lea.st will assume some of the duties 

of the business manager, devoting close 
attention to both the business and edi¬ 
torial departments. 

Mr. Melia has been active in the af¬ 
fairs of the Greater Buffalo Advertising 
Club and assisted in the numerous 

patriotic campalgnis which have been 
carried on during the past two years. 
He has been in the newspaper business 
seventeen years. 

•Starting with C. F. Kelly on the Fall 
River (Mass.) Globe, Mr. MeHa since 
then has been connected with the New 
Haven Register, the Lynn News, th? 

Worcester Telegram, and several New 
York city trade publications. "The ad¬ 
vertising situation in Buffalo is particu¬ 
larly bright at the present time,” Mr. 
Melia told Editor & Pubusher’s repre¬ 
sentative.” 

In considering new equipment 
you should consider machinery suited not only for your present needs, 
but the future requirements of your paper. The Scott “Multi-Unit” takes 
care of both. 

Scott “Multi-unit” Presses 
need no introduction here, for they have been introduced into the lead¬ 
ing newspapers in this country and abroad. They have been thoroughly 
tried and not found wanting, and we can refer you to any user. Every 

' press is running to capacity every day in the week. 

Do not throw away your money 
purchasing experimental or out of date presses that you will have to dis¬ 
card in a few years. Install Scott Multi-Unit Presses which last a lifetime. 

SEND FOR OUR MULTI-UNIT PRESS CATALOGUE 

just off the press. It shows the different sizes and describes them in detail. Then 
send for us when you are considering new equipment. 

New Morning Paper in Jackson 

Jackson, Mich., March 20.—Citizen- 
Patriot, one of the Booth new.spapers, 
has launched a morning edition, with 
James S. Hitchcock, formerly city 
editor of the Grand Rapids Press, as 
managing editor. 

N. Y.Office: Brokaw Bldg. XTT A T 'T'17'D Chicago Office: 
1457 Broadway at 42nd St. W AL/ 1 1 1 CX MONADNOCK BLOCK 

Main Office and Factory: PLAINFIELD, NEW JERSEY, U. S. A. 
Cable Address: Waltscott, New York Codes Used: ABC (5th Edition) and Our Own 
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TIPS FOR THE AD 
MANAGER 

Kiatcher Company, J214 Arch Street, 

Philadelphia. Is placing the advertising 

for the Hardman Rubber Corporation, 

Hardman tires; Knickjrbocker Motors, 

Inc., Knickerbocker tractors; Martin 

Truck and Body Corporation, commer¬ 

cial bodies and Atlas trucks; H. E. Wil- 

Tox Motor Company, Wilcox Trux; Au¬ 

tomobile Devices Company, Burke motor 

accefusories; Maernetic Motor.s Car Com- 

I>any, maRnetic transmi.s.sions. 

OHORttE L. Dyer Company, 42 Broad¬ 

way, New York. Working on a national 

advertijjing campaign for “Kumyss," a 

prescription drink, which has been taken 

over by the Jacob Ruppert brewing in- 

tere.sts. 

Critchkieu) & Co., Brooks Building, 

Chicago. Will handle a largely increased 

adverti.sing appropriation in 1919 for the 

Holland Furnace Company, Holland, 

Mich.; will soon start a newspaper cam¬ 

paign in Michigan for the Widlar Com¬ 

pany’s tea.s, Philadelphia. 

WiLUAM H. Rankin Company, 50 

Madi.son Avenue, New York. Will here¬ 

after handle the advertising of Monroe 

Clothe.s, New York, and the Preston 

Chemical Company's Aspirin, of Brook¬ 

lyn. 

•Mai.ixiry, MiTfHELi. & Faust, Security 

Building, Chicago. Has secured account 

of the Oneida Truck Company, Green 

Bay, Wls. 

Ray Li. Aia^xander, 327 South LaSalle 

Street. Chicago. Will start an early 

newspaper campaign for Cushion Arch 

Company, Chicago, a new account. 

Mar<x)N Robinson Agency, Lincoln 

Building. I^iuisville, Ky. Will hereafter 

place the advertising of Peaslee-Gaul- 

bert Company's paints, made in Louis¬ 

ville. 

Sherman & Bryan, 79 Fifth Avenue, 

New York. Is now placing advertising 

account of the Fulton Motor Truck 

Company, Farmingdale, N. Y. 

S<x)TT & Scott, 144 East 42d Street, 

New York. Planning campaign for the 

Ivory Manicure Specialty Company, 

Brooklyn. 

PoRTLiANo (Me.) Chamber op Com¬ 

merce. Elalwrate adverti.sing plans for 

the city and port of Portland have been 

formulated by the directors of the Pub¬ 

licity and Cxrnventions Bureau of the 

Chamber of Commerce. A great deal of 

real con.stnictive work is promi.sed dur¬ 

ing the coining year. 

Franku.n P. Shumwai CVimpanv, 453 

Washington Street. Boston. Placing 

a series of full-page advertisements for 

the Pacific Mills in a .selected list of 

.Xmerican end foreign dry goexls trade 

papers. Anzac Company, Boston, manu¬ 

facturer of a non-intoxicating cereal 

lirverage. is giving New England dailies 

4,.'^00-line contracts through the Shum- 

way Company, and intends to u.se other 

forms of con.sumer publicity. 

American Thermostat Company, New¬ 

ark. Reported will make a newspaper 

list during spring and will place orders 

direct. 

N. W. YER & Son, 300 Chestnut Street, 

Philadelphia. Report'-d will place the 

advertising for "The 1900 Washer Com¬ 

pany”; placing orders with new.opapers 

for Derf Manufacturing Company; re¬ 

ported will shortly place orders for a 

lombination of macaroni manufacturers. 

Bi-ackman-Ross Company. 95 Madison 

Avenue. New York, .\gain placing or¬ 

der* with newspapers for General C^ar 

Company. 

Walter Harrison Blaker. 110 West 

Fortieth Street, New York. Placing twe- 

time orders with New England news¬ 

papers for Broaker Accountics Corpo¬ 

ration. 

J. Walter Thompson Company, 242 

Madi.son Avenue, New York. Renewing 

contracts with newspapers for Andrew 

Jergens Company. 

D’Arcy Advertising C'ompany, Interna¬ 

tional Building, St. Louis. Maki ig 

15,000-line contracts with newspapers 

generally for Meyer Brothers Drug Com¬ 

pany. 

Dauchy Company, 9 Murray Street, 

New York. Again placing 14-line, 21- 

time orders with weekly newspapers for 

Harold Somers’s “Dai.sy Fly Killer.” 

GARUiNEni & Wei,ij!, *f0 Madison Ave¬ 

nue, New York. Placing contracts with 

Middle West newspapers for Kelly 

Springfield Tire Company. 

Gardner Advertisino Company. 1627 

Locu.st Street, St. Loui t. Making 2,000- 

line contracts for Southern and Middle 

West newspapers for Fownes Brothers. 

HANrK-METZGER, 95 Madi.son Avenue, 

New York. Reported will handle the 

advertising for Utica Drop Forge and 

Tool Comiiany; al.so handling advertis¬ 

ing for Fulton Motor Truck Company, 

Farmingdale, N. Y. 

E. T. How'ard CO.MPANY, 432 Fourth 

Avenue, New York. Placing orders w’lth 

New York city newsp.ipers for Ciantrell 

& Cochrane. 

H. B. Hu.mphrey Company, 581 Boyl- 

ston Street. Boston. Again placing or¬ 

ders with newspapers generally for 

George Fro.st Company., 

Wyub B. Jones Agency. Binghamton, 

N. Y. Again renewing contracts with 

newspapers for Othlne Laboratories. 

Maclay & Mullally, 198 Broadway, 

New York. Placing orders with New’ 

England newspapers for Home Life In¬ 

surance Company. 

Modell .Advertising Company, 150 Nas- 

r.;4U Street, New York. Wil! make up a 

list of newspapers in April for .American 

hTuropean Raincoat Company. 

Picard & Co., 50 East Forty-second 

Street, New' York. Making 5,000-line 

contracts with new.sp-ipers for Unite.l 

Shirt and Collar Company. . 

George M. Potter, 5 Beekman Street, 

New York. Handling the advertising 

for Farmers I^oan an J Trust Company. 

Frank Presbrey Company, 456 Fourth 

Avenue, New York. Again placing 

schedules with newspapers for .American 

Tobacco Company. 

Scott & Scott, 144 East Thirty-second 

Street, New York. Will place advertis¬ 

ing in new.spapers for F. A. Toombs & 

('o.. Inc.; will adverti-se extensively for 

Kotal Company; will .advertise in "roto’’ 

sections of new.spapeis for Aprop & 

Lillian; pla<-ing advertising for Roche 

Electric Apparatus Company. 

Frank Seaman, 470 Fourth Avenue, 

New York. Placing advertising for Dex¬ 

ter Yarns. 

.A. M. SiTK’KMAN Advertising Agency, 

271 Broadway, New York. The following 

acc-ounts will be placed; Hampton Paint 

and Chemical Company, Springfield, 

Mas.s.; R. E. Dietz, lanterns, 60 Laight 

Street. New York; Claver Farms, Inc., 

533 West Forty-seventh Street, New 

York; Automatic Safety Tire and Valve 

Corporation,. Ixing Island City, N. Y.; 

Deed Realty Company. 68 Broad Street, 

New York; George M. Sadleir, dress 

plaitings, 17 West Thirty-fourth Street, 

New York; Vermilax company, 46 West 

Thirty-fourth Street, New York; Mil- 

burn Pharmacal Company, Baldwin, 

N. Y. 

CowEN Company, 50 Union Square, 

New York. Again placing orders gener¬ 

ally for Lorillard Tobacco Company. 

Tracy - Parry Company, Lafayette 

Building, Philadelphia. Renewing news¬ 

paper contracts for Autocar,Company. 

Wade Advertising Agency, Old Colony 

Building, Chicago. Will make up lists 

during April for Iron Crib and Bln Com¬ 

pany. 

Wales Advertising Comp.vny, 110 West 

Fortieth Street, New York. Will place ad¬ 

verti.sing for Foamlte Fire Extinguisher 

Company. 

M. WiNBfRN & Co., 576 Fifth Avenue, 

New York. Placing o'ders with news¬ 

papers in Pennsylvani.a and New York 

State for Kem Products Company. 

Hamilton Advertising Agency, Hamil¬ 

ton, Ont. Will place the advertising for 

the Antoinette Hat Shops, a chain of 

millinery establishments, recently opened 

in about ten of the smaller cities of 

Ontario. 

Arthur Han.son, in charge of the 

Northwe.stern Bureau of the Associated 

Press in Minneapolis, has recovered from 

a long illness and resumed work. 

KIRKW.OOD GOING TO ENGLAND 

Well-Known Canadian Advertising Man 
Will Edit Export Register 

Toronto, March 20.—John C. Kirk¬ 

wood, formerly manager of the J. Wal¬ 

ter Thompson Agency in Toronto and 

lately as.si.stant manager of the Cana¬ 

dian Press Association, is leaving shortly 

for England to. become manager of pro¬ 

duction and editor of an export register 

to be compiled for the Federation of 

British Industries. Mr. Kirkwood, though 

a Canadian, has already spent several 

years in England, where he was asso¬ 

ciated with the I..ondon Daily Mail as 

advertising counsel. 

A farewell dinner and presentation 

were tendered Mr. Kirkwood March 14 

by a group of friends in the publishing 

business. 

Correction 
In the two-page advertisement of the 

McClure Newspaper Syndicate in Editor 

& Publisher of last week there appeared 

this line: "Ask us to mail four-column 

sample pages of 'Betty' and ‘The Clancy 

Kids.’ ” "Four-columa” should have 

read "Four-color.” 
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BRIEFS 

Erection or a three-story addition 

to the Denver Post building will soon 
be commenced. 

Washington (Pa.) Daily News will 

add a Sunday edition to-morrow. 

Austin (Tex.) American has been 

elected to active membership in A. N. 

P. A. 

Koch ester, N. Y., has a new labor 

publication called the Mechanic, with 
S. P. (Carroll, local business agent for 
the International Association of Ma¬ 

chinists, as editor. 

James Fullerton, editor or the Hor- 

net, in Eugene (Ore.), has been con¬ 
victed of criminal libel for making 
charges of immorality against Univer¬ 
sity of Oregon students. 

Rogers (Ark.) Daily Post has been 

purchased by W. I. McGehee and Ray 

M. Kokanour. 

AEROrOIL, ISSUED AT SCOTT FlEI.I), ILL., 

will suspend publication March 29. 
Sergt. James E. Sinnot has been editor. 

Twenty-third Ineantry, N. Y. G., 

will take over Spunk from the 106th 
Infantry, A. E. F., when the latter is 

mustered out. 

Memorial services roT the late St. 
Clair McKelway, editor of the Brooklyn 
Flagle, were held on March 14, his birth¬ 

day. 

Atlantic City Press Club will cele- 

brate “Ladies’ Night” this evening. 

Warren (Ohio) Daily Tribune has 

installed a Duplex tubular press. 

Middle Tennessee Editors’ League 

will meet in Shelbyville April 1. 

H. Maynb Stanton has bought an 

interest in the Bemidji (Minn.) Pioneer. 
Before going to France as a marine he 
was editor of the Bemidji Sentinel. 

Dinner commemorating rimBTH anni- 

versary of founding of N. W. Ayer & 
Son, Philadelphia, will be held April 4. 

Concord (N. H.) Evening Monitor 

celebrated its fifty-fifth birthday ^^arch 

3 by is.suing a special historical news¬ 

paper number. 

James F. Driscoll is suing the Fau, 

River (Mas.s.) Globe Company, of which 
he was formerly manager, for breach of 

contract. 

United Farmers of Ontario have pur- 

chased the Toronto Weekly Sun. 
Tribute will be paid the memory op 

Henry W. Grady, famous editor of the 
Atlanta Constitution, at the Atlanta 
Writers’ Club on March 24. 

German Foreign Office still con- 

trols all news sent out by foreign cor¬ 

respondents. 

John W. Keller, or New York, who 

died March 5, left an estate valued at 

$10,000 to five nephews and nieces. It 

consists entirely of pe ’sonal property. 

Argentine newspaper workers have 

unionized and will Join the Graphic Arts 
Federations. 

Storm King Paper Co.mpany's bank- 

ruptcy schedules show liabilities of IIS'* - 

828 and assets of $129,.’(72. 

Libut.-Col. Frederick Palmer, war 

correspondent and chief censor with the 
A. E. F., lectured at Carnegie Hall, New 
York, Tuesday evening. 

John A. Mackay and A. P. Van Buren 

have, opened an advertising agency in 

the Board of Trade Building, Calgary, 
Alta. 

Greater Buffalo Advertising Club 

has adopted memorial resolutions on the 
death of William P. Good.spted. 

Patriotic exercises for members of 

the Texas Press Association who lost 
their lives in the war will be features 
of the annual meeting at San Antonio, 
June 12-14. 

The New York Ad Club and the Poor 

Richards will play a golf match for the 
Wanamaker Cup in Philadelphia on 
May 13. 

Voice of (’ommerce is a new after- 

noon paper .soon to appear in Buenos 
Aires. 

Poor fticHARD Club of PHiLADBiaMiiA 

is preparing to organize a Better Busi¬ 
ness Bureau. 

Richard Brenne, of the Cleveland 

Waechter and Anzeiger, charged with 
garbling war news dispatches, has been 
acquitted. 

J. W. Hethcoat, of the Sbxtat Ad- 

verti.sing Company, Cleveland, has sent 
out a general alarm lor his wife, who 
has been mi.s.sing since February 2. 

The Chief, ctvil service paper in New 

York, has been purchased by F. J. Prial, 
M'i. R. Bradley and a.ssociatcs. 

(Yeveland advertising women have 

formed a club, with Miss Florence Mar¬ 
tin as president. 

GEORGE B. LONGAN HONORED 

Former Kansas City S:ar Men in New 
York Give Him a Dinner 

Twenty former Kansas City Star men 
gave a dinner in honor of George B. 
Longan, city editor, when he visited 
New York on a tour of Ka.stern news¬ 
papers last week. Karl Walter, former 
music critic of the Star, but now living 
in London, was also an honor guest. 

Ex-Star men now located In New 
York city who attendeJ the dinner are; 
Gerald B. Breitigain, Globe; Jerome 
Beatty, Famous .PIayers-I>8.sky Corpo¬ 
ration; Arnold Hoffman, Herald; Arth ir 
I). La Hines, Globe; A. K. John.son, 
Ignited Press; Harry liodfrey. Tribune; 
Robert Shannon, Munsey’s Magazine; 
Ralph H. Turner, Evening Post; 
Woodman Morri.son, Tribune; Charles 
Gatchell, Picture Play Magazine; 
Glendon Alvine, Tribune; C. L. Van 
Fleet, A.ssociated Press; Howard De 
Vree, Globe; Ralph Block, Globe; 
I.ionel Moise, Evening Journal; Harla’.i 
Thomp.son, special writer; C. L. Edson, 
magazine writer; R. L. I..ambain, magi- 
zlne artist; Robert Ball, artist; Ray Van 
Buren, artist, U. S. A.; .Tack BechdoR, 
magazine contributor, and F. S. Tisdale, 
Nation’s Business. 

Standardizing in Wyoming 

Thermopolis, Wyo., March 15.—The 
Big Horn Basin Press Association, in 
convention here yesterday, voted to 
standardize prices of advertising and 
commercial printing. Nearly all pape.'s 
reported being on a cash subscriptl.in 
basis. Officers elected are: President, L. 
L. Newton, of Cody, WVo.; secretary, 
Reyn Leedom, of T.ovel!; trea.surer, 
Pre.sley Anderson, of Basin. The next 
meeting will be held In June in Worland. 

Big Ada Mark “Display Week” 

Albany, N. Y., March 18.—^This city’s 
newspapers report record sales of ad¬ 
vertising space as the result of the 
annual “Spring Display Week,” which 
is taking place March 17 to 22. 

$1,500,000,000.00 

By crops, live stock, and manufacturing, Wis¬ 
consin produces annually about one and one- 

half billion dollars. 
Of course that is not actual net income. As 

figures, they are misleading—but by matching 
them with such figures from other states and divid- 
ing by population, you will sense a measure of 
Wisconsin’s possibilities for your business, and of 
the riches of its people. 

You can reach these people with news about 
your goods by five full pages of advertising in . 
every English language daily newspaper in the ' 
state for only about 2 •/•> cents per habitant family 
—less than a postage stamp! 

Try these papers first: 
Rate for 

Circulation ‘5,000 lines 
Beloit News (E). 6,376 .oa 
Eau Claire Leader-Telegram (M&E&S). 8,g6o .037 
Fond du Lac Commonwealth (E). 5.873 .03 

Green Bay Press Gazette (E). 10,096 .035 
Kenosha News (E). 4,849 *0143 
La Crosse Tribune-Leader Press (E&S) 13,064 .03 
Madison, Wisconsin, State Journal (E).. 14,708 .03 
Madison, Wisconsin, State Journal (S).. 10,553 *03 
Milwaukee, Wisconsin, News (E). 65,000 .10 
Milwaukee Journal (E).119,386 .14 
Milwaukee Journal (S). 93.447 >14 
Milwaukee Sentinel (M&E). 79.435 -i* 
Milwaukee Sentinel (S). 68,070 .11 
Racine Journal News (E). 7.483 *035 
Sheboygan Press (E). 6,339 .0314 
Superior Telegram (E). 16,000 .035 
Wausau Record-Herald (E). 5.*03 .0178 

Government Statements, October ist, 1918. 
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ANOTHER ATTEMPT TO ESTABLISH 
DAILY NEWSPAPER FOR LABOR 

British Labor Movement Back of Plan to Create Powerful 

Organ, Carrying General News of World— 

Failure of Previous Attempts 

By HERBEaiT C. Ridout, 
London Ekiitor, Editor & Publisher. 

London. March 4. For some months past British Labor interests have announced their intention 
of running their own daily newspaper. It is now definitely stated that it will 
be publi.shed at the end of March, and much Interest is centred upon the 

enterpri.se. for journals, whether daily or weekly, representing Labor and its po¬ 
litical opinions have not been conspicuously successful up to now. 

This new venture, however, certainly comes at an auspicious time, for the 
Labor movement in Great Britain is not only a bigger factor in politics than it has 
ever been, but in many respects it has gained the sympathy of those who were 
formerly against it, and that both politically and socially. 

Has Enough Capital to Last One Year 
The new Labor daily is a development 

of a publication now issued weekly, 
called The Herald. At one time it was 
a daily and its name the Daily Herald, 
but the war stifled its activities, and 
for the past four years it has been issued 
in smaller form as a weekly. The re- 
introduction of the word “daily” makes 
it the title of the new enterprise. The 
pre.sent weekly Herald is edited by 
George Lansbury, a well-known Social¬ 
ist leader, and a staff of writers some¬ 
what extremist in their views. It is 
claimed that suflficient funds are in ex¬ 
istence to render tolerably certain that 

the new Daily Herald will have at least 
a year’s run, and it is hoped and be¬ 
lieved that in that time the newspaper 
will have established itself as a com¬ 
mercial proposition. 

Great Britain has several other Labor 
weeklies published in London and cer¬ 
tain provincial cities, and these, while 
ambitious in their editorial policies, 
w'hlch may be said to represent the 

views, extreme and otherwise, of small 
.sections of Labor, cannot be regarded 
as succes-sful and profitable ventures. 
Under such limitation.s, and with the 
chief plank in their platforms the ever¬ 
green subject of Labor versus capital, 
their circulations are small and their 
editorial policy no attraction to adver- 
ti.se rs. 

Boufsht by Harold Harmsworth 
Besides the previous i.ssue of the Daily 
Herald there have been two notable ef¬ 
forts to establi.sh daily newspapers in 
the interests of labor in Great Britain. 
Fully twenty years ago, in Scotland, a 
number of compositors on strike es¬ 
tablished the Glasgow Echo as a daily 
to represent the views of the trade 
unionists of Scotland. The project was 

an ambitious one, fairly well carried out 

at the time and money was easily found 
at first to carry it on. Glasgow, as a 
news centre, was a formidable field to 
tackle, as the established morning and 
evening newspapers, with extensive 
news services and London wires and 
correspondents, commanded big circu¬ 

lations. The Echo, reaching the end of 
its financial reserves, was bought by Sir 
Harold Harmsworth (now Lord Roth- 
ermere), who then became, for the first 
time, a provincial newspaper proprietor, 

and from the old Echo developed the 
Glasgow Dally Record, as a general 
daily, which has been and is a great 
success. The last ambitious effort to 
establish a daily Labor journal was 
made just before the war when the 
trade unionist societies found money 
to print and publish in Manchester the 
Daily Citizen. The midland city was 
cho.sen to afford a wider radius of cir¬ 
culation in the large working-class 
towns. Again the Labor publication 
was brought into keen competition with 
great general newspapers of Manchester 
and Liverpool. The Citizen was well 
edited but crippled on account of the 
cost of general news service and was 
run by a number of enthusiasts of pro¬ 
nounced views. The advertising rev¬ 
enue was .slow in its growth, but offices 
were opened in Fleet Street, London, 
and arrangements made to publish in 
both Manchester and London. Good as 
the Citizen was as a daily newspaper, it 
failed to supply the British working¬ 
man with as complete a newspaper as 
he was accustomed to. Opinion varied 
as to the source of its weakness; some 
people held it to be too strong on Lah(>r 
and political questions, others not 
strong enough, while it did not cover 
sport and horseracing as fully as the 
Briton desires. When it was realized 
that the Citizen had small hope of turn¬ 
ing the corner funds were hard to find 
and the publication somewhat abruptly 
shut down. 

How Labor Journals Are Handicapped 

The weakness of Labor newspaper 

journalism in the past may be summed 
up in a paradox—its strength. That 
refers to the expres.slon of its views, not 
necessarily to the Inherent strength of 
those views. It has never been, ap¬ 
parently never could be, moderate or 
restrained in its expressions or Its pro¬ 
posals. 

At times British Labor journalism has 

been positively abusive. It has seemed 

to foam at the mouth with rage. For 

some reason abuse is always a humor¬ 

ous thing with the thinking, reasoning 

man; he cannot take it seriously. Yet 

the same sober leaders of this great 

party have never, apparently, seen that 

their adoption of unmeasured abuse in 

the expression of their views and the ex¬ 

position of their programme, while it 

may win them some favor with the 

classes upon whom the use of strong 
language has an impressive effect, alien¬ 
ates the sympathy of and creates mis¬ 
trust in those classes whose influence 
might tend to the attainment of Labor 
ideals. They do not see that they pre¬ 
sent themselves In the light of a bully, 
who seeks to convince with loud, strong 
words what would be more convincing 
if uttered in moderate langruage. 

The British Labor Journalists are 
practically in the position of an adver¬ 
tiser. Instead of goods to sell they have 
propaganda to disseminate—that is the 
minor difference. 

Commercial advertisers’ methods vary. 

But the accepted cardinal principle of 
successful advertising (only another 
name for the publicity which the Labor 
interests seek) is to tell the story of the 
advertiser’s goods in four stages. These 
are (1) arrest attention; (2) carry con¬ 
viction; (3) create a desire to buy (or 
try; (4) su.stain interested satisfac¬ 
tion. The commercial advertiser can 
use language as strong as he likes, but 

he dare not use abuse; that would be 
fatal. The fact that the British Labor 
party is dealing with human interests 
makes no essential 'difference between 
his position and that of a commercial 
advertiser; both are seeking the suffragre 
and support of the people. 

If that attitude of abuse is carried 
into the new Dally Herald it may be its 
own weakness. There can be no doubt 
of a place for a dally newspaper for 
Labor interests in Great Britain, and it 
may be that the realization of this fact 
will secure for the Daily Herald a meas¬ 
ure of support from advertisers. But 
advertisers are “capitalists,” and hu¬ 
man nature, I fear, is too strong (or 
weak) to stand' being asked for support 
on the one hand and being made the 
subject of extreme language on the 
other. 

The British Labor Party might, in 
more senses than one, like to try the 
experiment of regarding themselves as 
commercial advertisers. 

It will Interest American newspaper 
and advertising men to know that John 
Hart (the advertisement manager of 
London Opinion, and well known in 
American advertising clubs) was at one 
time spoken of as the probable adver¬ 
tisement manager of the new Daily Her¬ 
ald. Rumor has been busy in other direc¬ 
tions, too, for it is stated that two new 
evening papers are projected in Labor 
interests, one in Glasgow, Scotland, and 
the other In Lancashire in association 
with an existing weekly, the Labor 

Leader. 

Advertising for Special Issues of Daily Papers and Maga¬ 
zines handled. 

Souvenir Programs of big events and publicity of any 
nature conducted. 

If you have a legitimate reason for producing something 
special I have the men and means to do it. 

J. L. LEBERTHON 
2 Rector St. New York City 
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S. B. GRIFFIN RETIRES 
AFTER 47 YEARS 

Served Springfield Republican Long as 

Managing Elditor—Duties Divided Be¬ 

tween Waldo L. Cook and Howard 

K. Regal, Veteran Staff Men. 

SpRiNoriBLD, Masa., March 15.—After 

more than forty years as managing: 

editor of the Springfield Republican, 

Solomon Bulkley Grillln has resigned 

and will devote his time to his business 
interests and to private literary work. 

Waldo Li. Cook, who for a number of 
years has been in charge of the Repub¬ 
lican’s editorial page, will continue as 
editorial director. 

Howard K. Regal, who for several 
years has been general news editor, be¬ 
comes managing editor. 

Waldo L. Cook 

Mr. Griffin Joined the Republican staff 
following his graduation from Williams 
College in 1872, starting as a reporter, 
and received his first newspaper train¬ 
ing under the elder Samuel Bowles. He 

Howard K. Rboal 

was appointed managing editor in 1878. 
At one time or another he has filled 
every editorial position on the paper. 

Though he devoted much of his time 
to editorial writing, Mr. Griffin has had 
general oversight over other depart¬ 
ments. He attended most of the national 
and State political conventions of the 
last forty years, and his insight into 

political conditions won him a national 
reputation. 

Mr. Cook is noted as an editorial 
writer of remarkable soundness, bril¬ 
liance and force. Richard Hooker, the 
Ftepublican's publisher, attributes to 
him the maintenance of the Republi¬ 
can’s editorial page up to the full stand¬ 

ard of independence and quality that 
first gave it national influence in the 
clays of the elder Samuel Bowles, Mr 
Hooker’s grandfather. 

The Republican has been a notable 
supporter of President Wilson in many 
matters, and in 1916, before the country 
entered the war, an Associated Press 
dispatch from Berlin reported that an 
editorial in the Republican (written by 
Mr. Cook) had created a deeper impres¬ 
sion there than the speeches which 
President Wilson was then delivering 
upon preparedness. 

Mr. Regal is as keen and rapid in his 
handling of news as he has been in 
writing it. The tradition in the Repub¬ 
lican office, until Mr. Regal assumed an 
executive position, was that there had 
l>een no one on the staff who (x>uld turn 
out so good a news story so rapidly. 

Richard Hooker will continue as edi¬ 
tor and publisher of the Republican and 
will do some of the editorial writing. 

CHIEF CLERK GOT THE 
INFORMATION FOR 

WHICH HE SOUGHT 

Wau.sau Daily Record Herald. 

Wausau, Wis., March 18, 1919. 

To Editor & Publisher: 

It is evident that your campaign 
for a better mail service has stirred 
up the Post Office Department. Last 
week for the first time in seven 
years the chief clerk of the railway 
mail service for Wisconsin called on 
me and asked for specific instances 
of poor service, in response to which 
I gave him enough to keep him busy 
for some time. 

More power to ye, 
J. L. Sturtevant, Publisher. 

AYER AGENCY IS 50 YEARS OLD 

Big Event Will Be Celebrated in Phila¬ 

delphia April 4 

Philadelphia, March 20.—One of the 

most notable gatherings of its kind ever 
held here will be a dinner on April 

4 to F. Wayland Ayer, head of the well 
known advertising firm of N. W. Ayer 
& Son. 

The dinner will be held at the Belle¬ 
vue Stratford at 6:30 o’clock, and will 
mark the golden anniversary of the 
firm. W. W. Fry, son-in-law of Mr. 
Ayer, said to-night that the details of 
the event were still in the making, but 
that there would be from 600 to 700 
guests. Most of the 400 employees of 
the firm will be included, and there will 
be present 200 or 300 representative 
business men from all parts of the coun¬ 
try, clients of the firm. 

The firm of N. W. Ayer & Son, whose 
fifty years of life is to be celebrated, 
was founded by F. Wayland Ayer, who 
named it for his father. The founder 

still continues head of the concern. 

The Rex W. Wadman Agency, New 
York, will conduct a national advertising 

campaign next fall for the Sunderman 
Carburetor Corporation, Newburg, N, Y, 

You can be a BIG advertiser in 
every English language daily in 
West Virginia, where industrial 
history is in the making, for less 
than half a cent per inhabitant. 

The government discov¬ 
ered the Kanawha Valley 
for the purposes of war 
industries. Its invest¬ 
ment for plants, buildings 
and equipment will ex¬ 
ceed, in all probability, 

$100,000,000.00 
Nearby — where the Star of 
West Virginia’s industrial des¬ 
tiny had led them — are ten 
permanent Chemical industries em¬ 
ploying nearly 4,000 men, capital 
invested 

$14,000,000.00 
Why not start your advertising in these papers and 
participate in the prospective future and present 

prosperity? 

Bluefleld Utlon. 

•Telegraph ..(M) 6,496 

Charleston 
^Gazette .. ..(M) 14,500 
^Gazette .. . ..(S) 16,500 

•Leader .. ..(M) 6,819 
•Leader .. ..(S) 7^51 
•Mail .... ..(E) 8,T35 

Clarksburg 
•Exponent (MAS) 8,607 
•Telegram ...(E) 8,090 
•Telegram ....(S) 7,746 

Fairmont 
Times .. . (M&S) 7,209 
•W. Virginian (E) 5,377 

Grafton 
•Sentinel. . ..(E) 2,476 

Rate 
for 

B.OOO 
Uaea. 

Huntington 
tAdvertiser ..(E) 8,231 .09 

Huntington 
fHerald- 
Dispatch .. . 

fHerald. 
Dispatch .. 

Martintburg 
•Journal .. . 

Morgantown 
^Post . 

Park«r$hurg 
•News. 
•News. 
fSentinel .. .. 

Wheeling 
^Intelligencer 
^News. 
JNews. 

Olrcn- 

RaU 
for 

B.OOO 
latioB. llnaa. 

10,479 .09 

11,103 .02 

3,068 .0199 

3,026 .0143 

6300 .0195 
6300 .016 
6354 .017 

11366 .0396 
16395 .04 
16395 .04 

•Government statement, Oct. 1st, 
1918. 

fA. B. C. statement, OcL 1st, 
1918. 

^Publishers’ statement. 

File"the facts for reference 



82 Editor Publisher for Mafch 22, 1919 

EDI 
THE MAGAZINE AGENT 

OW are the newspapers to deal with that class 
of advertising agents who work in the exclu¬ 
sive interests of a few big magazines? 

Some of the magazines maintain powerful promo¬ 
tion organizations. They develop an account and 
give it to an agent, who finds the client quite willing 
to spend his money according to the suggestions 
made to him by the magazine promotera The agent 
is expected to endorse the promoters' recommenda¬ 
tions. In this manner the advertiser is led to believe 
that he is proceeding along the best possible lines, 
having the counsel of an agent who is supposed to 
have had wide experience with all advertising 
mediums. The agent—this type of agent—sees 
easily earned money in sight. He loses sight of the 
fact that he is supposed to be the guide and adviser 
of the advertiser. He is content, perforce, with serv¬ 

ing the interest of the seller, not the buyer, of 

adverti.'dng. 

There is plenty of advertising for all classes of 
mediums. THE NEWSPAPERS, as usual, ARE 
CARRYING THE BIGGEST SHARE OF NA¬ 

TIONAL BUSINESS. The newspapers may not, 
therefore, be accused of petty envy when they object 
to the methods in vogue in some quarters in the 
agency field Why should any agent favor the use 
of magazines over newspapers, and even advise 
clients to coniine appropriations to one or two, or a 
half dozen, publications? The answer is not difficult 

to find 

There is little work and much profit in handling 
a magazine account. In this fact may be found the 

simple truth of the situation. 
Magazines, because of their thinly spread circula¬ 

tions and their infrequent publication, are a supple¬ 

mentary and secondary medium. ^ 

For a product that is well enough distributed to 
be found on sale at any point where a magazine 
advertisement may create demand it has its legiti¬ 
mate vaiue. It is a good “reminder,” and, like the 
signboard offers opportunities for graphic display, 

color schemes and “quality" copy. 

But it is not a consumer medium of primary force, 
because it does not reach enough people often 
enough in any given community. Even though an 
advertiser bought space in all magazines printed, ho 
would get little enough in the way of consumer in¬ 

fluence. 

What about the advertiser who is induced to be- 

men are strong enough to throw him out any time 
he fails to toe the mark. I 

If he “behaves,” he draws his easy commissions,' 
and he will get other accounts, for the magazine 
promoters are grinding away every day, making new 
crops of advertisers. They need them In that high- 
•speed, forced-pressure game they run. Some of the 
new advertisers die, and some cut their eye teeth. 
But fresh ones are born periodically. 

Many advertisers go into this'magazine game with 
eyes wide open and well defined purposes Take the 
“dealer influence” brigade, for instance. But that Is 
another story, which we shall' discuss later on. 

But the fledgling advertiser, who is first hypnotized 
by the magazine and kept in a ^’ate of coma by the 
agent accomplice, needs help if we want him to sur¬ 
vive and if the bu.siness of advertising is to keep 
its good name. 

What are the newspapers going to do about it? 
Isn’t it time they defined an advertising agent as 

a representative-of all mediums and properly classi¬ 
fied tho.se others who, masquerading as agents, are 
merely the henchmen for “special interesta” 

A SIGN OF THE TIMES 

ES MOINES has been for some time a centre 
of tense competition in the newspaper field. 
I'he Capital is now to enter the Sunday news¬ 

paper domain, and the manager, Lafe Young, jr., 
assures Editor & Pubusher that every portent is 
for a big success. He proposes to issue a real, blg- 
calibre Sunday edition, and to preserve in it the 
individuality and di.stlnctive character which have 
made the oix day Capital so popular in Iowa. 

It seems like old times, indeed, when one may 
chronicle the advent of new enterprises on a large 
scale. It signifies not merely that the war Is over 
but that there is a revival of initiative. It means 
that the hard conditions facing publishers are lift¬ 
ing—that advertisers are seeking, more and more, 
the best channel through which to reach the people 
with their messages. It means a renewal of national 

A. B. C. SERVICE 

HEN Stanley Clague accepted the direction 
of the'Audit Bureau of Circulations he found 
the work of the organization in arrears— 

not through any fault of the former management, 
but because the revenues were not ample for con¬ 
ducting the audits on schedule. ; 

Publisher members, irritated by a publicity by¬ 
law which hampered their promotion advertising, 
were in a mood to fight for an amendment permit¬ 
ting a rational use of the figures grlven In their 
reports and audits. They were not in a mood, in 
view of delayed audits, to accept an increase in dues. 
Yet it became Mr. Clague’s task, and that of the 
board of directors, to persuade the membership of 
the vital necessity of the higher rates. This was 
accomplished—following the adoption of the more 
liberal publicity by-law. 

It was a critical period In the life of the organiza¬ 
tion. A big principle was at stake. Great results 
had already been accomplished by the service, lim¬ 
ited and hampered as it had been by Inadequate 
revenues. But the arrearage in audits could not be 
allowed to grow. It had to be wiped out That has 
been done. And, at the meeting of the board of 
directors in New York, March 14, it was shown that 
the bureau is now functioning as it was designed to 
do—and its financial resources are adequate. 

Some Qf the problems the directors have had to 
pass upon within the past year rave been dif¬ 
ficult of solution. Many of these have dealt with 
the question of what constitutes paid and free cir¬ 
culation. This, on first thought, seems like a very 
simple matter. As a matter of fact it is often an 
involved one. 

The ingenuity of a circulation manager, when 
faced with the task of winning first place for his 
newspaper or periodical in a particular field, often 
results in promotion plans which carry him hazard¬ 
ously near the line of free distribution. When the 
circulation premiership in a city or field jxsts upon 
the A. B. C.’s definition of “paid,” that definition— 
as applied to that specific case—gains importance. 

The A. B. C. takes on, naturally, more and more 
the nature of a Court of Circulationa The board 
of directors are the Justices of the court, charged 
with the duty to render impartial decisiona That 
the members of this board enjoy the confidence of 
publishers and advertisers is a happy circumstance. 

Editor & Publisher congratulates the managing 

director, Stanley Clague, on the splendid progress 

lieve that one, two or three magrazines are all he 
needs in the way of “national publicity”? 

What about the agents who are bludgeoned, ca¬ 
joled or subsidized into helping the advertiser believe 

this? 

* Herein lies one of the chief abuses of magazine 
advertising—the deliberate, skilfully planned exag¬ 
geration of its influence. It is here that the maga¬ 
zine-controlled agent commits his capital crime. 

The agent is supposed to value all mediums at 
their proper worth, to possess facts and figures about 
all kinds of advertising and earn his commissions 

by doing his utmost to help his client to win success. 
BOME agents fulfill this function faithfully. Others, 
who are under the thumb or basking in the favor 
of magazine interests prostitute it. 

The magazine organizations that control adver¬ 
tising agents are made up of able men armed with a 
bewildering array of statistics, charts, investlgation.s 
and conversations. The new advertiser Is their 
meat, because the novice invariably looks for mys¬ 
teries, intricacies and hypotheses in advertising. To 
him it is often a glittering, adventurous, romantic 
sort of thing. He would be scared off if its simplicity 
were revealed at the outset The magazine promoters 
give him what he expects in the way of thrills and 
theories: they live with him until they “sell” him 
and, when they finally get him, they “land him 

rlgiit” 

Then they call in an agent to keep him hooked 
and to make him think that he is really advertising. 
The agent understands his job. If he gets reckless 
and gives the client any information or advice, out¬ 
side of the street address of the magaine that de¬ 
veloped th'e "accounC he is througfiT TKe* magazine 

activity in business—following the long, gray night 
of war. 

The good wishes of hosts of their newspaper 
friends—including, doubtless, tho.se of their immedi¬ 
ate competitors—will be extended to Senator Lafay¬ 
ette Young and his gifted son, “Lafe, jr.,” for the 
prosperity of the new Sunday Capital. 

A RECENT issue of the Concord (N. H.) Evening 
Monitor contained an interesting history of 

that newspaper and its development under fifty 
years of Chandler family control. The late Senator 
William E. Chandler was editor and owner of the 
Monitor for nearly half a century, and his son, Will¬ 
iam D. Chandler, who is now In sole control, has* 
been connected with the paper since 1892. The 
Monitor has lately added greatly to its mechanical 
facilities. It appears now in a new type dress, chip¬ 
per and attractive. 
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made under his direction of the affairs of the bureau. 
Mr. Clague BELIEVES in the things which the A. 
B. C. stands for—and this faith of his has, indeed, 
come to “be known by worka” 

' CHANCE FOR CO-ORDINATION ‘ Those who have read the ’complaints of con¬ 
tinued poor mail service, made through Editor 

& Publisher by nearly four score newspapers 
must have been impressed with two outstanding 
facts, namely: Lack of 'cfdoperatlon between th6 
Railroad Administration and the Railway Mail Serv¬ 
ice, arid Insufficient help iii the mail cara 

A. W. Peterson, president of the Inland Dally 
Press Association, who had complained of deficien¬ 
cies in the second-class mail service, was visited by 
a representative of the Post Office Department 
.soon after Editor & Publisher had brought his let¬ 

ter to the attention of the Postmaster-General. This 
official assured Mr. Peterson that, in his opinion, the 
complaints of poor service were due largely to the 
fault of the Railroad Administration. Mr. Peterson 
reminded him that both were departments of the 
Government, subject to the guiding hand of our 
present national Administration, and that there 
should be found a way to get the two together for 
the benefit of the public. 

Cannot somebody be found in Washington who 
will introduce the Postmaster-General to the Direc¬ 
tor-General of Railroads? These gentlemen ought 
to know each other—and certain of their immediate 
subordinates should also know each other. If one 
may judge by the disorganized train schedules, the 
needs of the Railway Mall Service have never both¬ 
ered the Railroad Administration folka The public 
has been doing all the worrying. 
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PERSONALS 

IN THE EDITORIAL ROOM 

Col. G. Norris Osborn, editor of the 
New Haven Journal-Courier, has been 
named Bromley lecturer at Yale for the 
coming year. 

John F. Vail, principal owner of the 
Pueblo (Col.) Star-Journal Comi^any, 

dealers’ show and is now working on an 
automobile boosters’ trip. 

David W. Howe, formerly of Scrib¬ 
ner’s Magazine, who has just returned 
from overseas service with the air 
forces, has joined the New York Tribune 
advertising staff. 

J. J. O’Neill, of the Manchester (Eng¬ 
land) Guardian, is on a business trip to 

America. 

Major Frank Knox, publisher of the 

S. Locks Breaux is now advertising vice-president of the Oregon Vulcanlz- 
manager of the Ballard & Ballard Com- ing Company, Portland, Ore. 

pany, Louisville, succeeding R. M. Bean, Donald M. Wright has joined the copy 
who has become vice-president of the ^^^ff of Critchfleld & Co., Chicago. 
Louisville National Banking Company. 

. Mrs. Robert C. Glover has be 
G. I. Snowden has become advertising president of the Dallas 

manager of the Archbold Manufacturing Advertising League. 
Company, Rochester, N. Y. 

. ..T J George Robb Collins has starl 
Capt. Douglas V. Martin, jr., has been , ^ , 

, • J . i t advertising business in Chicago, 
made service department manager of 
NeKson Chesman & Co., St. Louis. Roy Quinlan and John H. Kell; 

Mrs. Robert C. Glover has been re¬ 
elected president of the Dallas (Tex.) 
Women’s Advertising League. 

George Robb Collins has started an 
advertising business in Chicago. 

Roy Quinlan and John H. Kelly have 

was married in Denver on March 11 to Manchester (N. H.) Union, who returned 

Mra Lela P. White, widow of Fred 
White, who died eight years ago, and 

from more than a year's service with 
the American Expeditionary Forces In pany, Lima, has become associated with Harry Southgate is 
France two weeks ago, was tendered a the Mallory, Mitchell & Faust Agency, vertising for the Uni 
complimentary luncheon by the New Chicago, Truck Company, Cine 

England Newspaper Alliance in Boston L. D. Wallace, Delmer J. Rammers and Joseph Schmidt ha: 
on Tuesday evening. Miss F. M. Turner have been elected, vice-president of the 

E. M. Alexander has been made ad- respectively, vice-president, treasurer Company, Cincinnati, 
vertising manager of the New York and secretary of the Thomas E. Basham is a new copy writer. 

Tribune. Mra Ogden Mills Reid con- Agency, Louisville, Ky. w h. Holmes has b 

Walter C. Barnes, recently advertising organized an advertising agency in Chi- 

manager of the Garford Motor Car Com- oago. 

was connected with the editorial de- France two weeks ago, was tendered a 

partment of the Star-Journal. complimentary luncheon by the New 

Hamilton Easter Field, wealthy col- England Newspaper Alliance in Boston 

lector of paintings, drawings and prints, evening. 

has become art editor of the Brooklyn 
Eagle, succeeding the late Edwin A. 
Rockwell. 

Harry Southgate is in charge of ad¬ 
vertising for the United States Motor 
Truck Company, Cincinnati. 

Joseph Schmidt has been elected a 
Miss F. M. Turner have been elected, vice-president of the Blaine-Thompson 
respectively, vice-president, treasurer Company, Cincinnati. Russell E. Smith 

Mra Ogden Mills Reid con- 

Robert If. Murray, for the past ten to be advertising director, 

years correspondent of the New York The Johnstown (Pa.) Democrat is 
World in Mexico, has been visiting the llannlng a new building. 

home office. He is to return within a - 
few days to his post of duty. WITH THE AD FOLKS 

J. H. Woods, editor of the Calgary Albert Bearup, jr., former assistant 
Herald and past president of the Cana- city editor of the Albany (N. Y.) Tlmes- 
dian Press Association, arrived in the Union, has taken over local advertising 
East this week and will spend several for the Goldine Specific Company at 
days in New York. Albany. 

John Cairns, for seven years news Frank J. Lee, outdoor advertising 
editor of the Calgary Herald, has re- nnanager for the Anheuser-Busch Corn- 
signed and gone to Vancouver, B. C., pany, St. Louis, was married in Mil- 
where he beconr.es city editor of the waukee March 3 to Miss Elnore M. 
Dally Province. Gettelman. 

C. A. Hayden, formerly news editor t-. j* „ « 
^ ^ ^ ^ E. C. Schmidt, former city editor of 

of the Calgary Canadian, which recent- e. i.. t . rr. w i i* 
, the Salt Lake Tribune, is now publicity 
Iv suspended publication, has succeeded „ ^ 
. , „ . ^ , director for the Mutual Creamery Com- 
John Cairns as news edHor of the Cal- ^ 

„ ,, pany, which has nineteen plants in the gary Herald. * <:■ 
„ ._a T J »» Pacific Northwest. Chester S. Lord, former managing 

editor of the New York Sun, has been Jules Schloss, formerly of New York, 
elected president of the Lotos Ctlub, Chicago and Atlanta, is in Tulsa (Okla.) 
after serving as secretary and vice- looking over the field and may open a 
president for twenty-five years. special advertising agency there. 

C. F. Crandall, managing editor of Arthur C. Rogers, head of the Rogers- 
the Montreal Star, was a visitor in New Brett-Baker Advertising Agency, Clevc- 
York this week. land, who has been a major in the ord- 

Agency, Louisville, Ky. jj Holmes has been appointed ad- 

Fred W. Miller is now in charge of vertising manager of the Packard Mo- 
advertising for F. V. Price & Co.’s tor Car Company, Detroit, succeeding 
clothing, Chicago. 

S. G. Gurwit, advertising manager of 

come vice-president of the National Tex¬ 
tiles Company, New York. 

Company, Chicago. 

G. E. McCulloch has become advertis- Washington. 
ing and sales promotion service man- 

Agency, Ltd., Montreal. 

THE BUSINESS OFFICE 

R. F. R. Huntsman, president of tlie 
Brooklyn Standard Union, celebrated hi.s 
fifty-first birthday March 19. 

WITH THE AD FOLKS the Hartman Furniture and Carpet 1 as secretary of Frank Seaman, Inc., 

Albert Bearup, jr., former assistant Company, Chicago, has resigned to be- New York, 
city editor of the Albany (N. Y.) Times- come vice-president of the National Tex- 

Union, has taken over local advertising Company, New York, 

for the Goldine Specific Company at R. A. Brown, late advertising manager 
Albany. of Marshall Field & Co., has become a 

Frank J. Lee, outdoor advertising director of the Standard Advertising 

manager for the Anheuser-Busch Com- Company, Chicago, 

pany, St. Louis, was married in Mil- G- E. McCulloch has become advertis- 
waukee March 3 to Miss Elnore M. ing and sales promotion service man- 
Gettelman. ager for the Canadian Advertising 

E. C. Schmidt, former city editor of Agency, Ltd., Montreal, 

the Salt Lake Tribune, is now publicity Miss Lillian H. Rosenblum has joined 
director for the Mutual Creamery Com- staff of the Century Advertising 

pany, which has nineteen plants in the Service, New York. 

Pacific Northwest. S. R. Swiss is the new advertising 

Jules Schloss, formerly of New York, manager of the Republic Truck Com- 
Chicago and Atlanta, is in Tulsa (Okla.) Pnny, Alma, Mich., in the place of 
looking over the field and may open a Blaine McGrath, who has gone with the 

special advertising agency there. sales department. 

Arthur C. Rogers, head of the Rogers- Terrell T. McCarty has opened an ad- 
Brett-Baker Advertising Agency. Clevc- v®rti.sing agency in the Baker-Detwiler 

land, who has been a major in the ord- Lui'ding, Los Angeles, 

nance branch of the American forces James M. Imrie has opened an adver- 
abroad .since November, 1917, has been tising agency in Toronto, 

promoted to lieutenant-colonel. j. w. Beckman is now connected with 

Prank G. Eeistman. 

Clarence D. Newell will resign April 

Robert R. Thien has been appointed 
to the New York copy staff of the Mar- 

R. A. Brown, late advertising manager tin V. Kelly Company, 

of Marshall Field & Co., has become a Joseph A. Richards, of New York, has 
director of the Standard Advertising ij^en appointed advertising counsel to 

the Bureau of War Risk Insurance, 

Oswald B. Carson has resigned as ad- 
ager for the Canadian Advertising vertising manager of the American Op¬ 

tical Company, Southbridge, Masa, to 
Miss Lillian H. Rosenblum has joined take a similar position with the Amer- 

the staff of the Century Advertl.slng ican Hard Rubber Company, New York. 
Service, New York. Small (formerly Small- 

S. R. Swiss is the new advertising lieiser) has left the service of the Amer- 
manager of the Republic Truck Com- ican Druggists Syndicate to join the ad- 
pany, Alma, Mich., in the place of vertising staff of the Einson Lithograph 
Blaine McGrath, who has gone with the Company, New York. 
sales department. 

Terrell T. McCarty has opened an ad- 
G. W. Moister, late of the Haynes 

Automobile Company, has assumed 

promoted to lieutenant-colonel. 

verti.sing agency in the Baker-Detwiler charge of advertising for the Old Hick- 
Building, Los Angeles. cry Chair Company, Martinsvillb, Ind. ' 

James M. Imrie has opened an adver- Robert Babcock is now with the Hus- 
tising agency in Toronto. band & Thomas Agency, Chicago. 

J. W. Beckman is now connected with K. S. Ballou has been made adver- 
Max Koenigsberg, first vice-president the advertising department of the Inter- tising and sales manager of the Morgan 

of the Adverti.sing Club of St. Louis national Motor Company. Manufacturing Company, Keene, N. H. 

Julian M. White, former New York advertising manager of Famous- i. j. Oswald is now advertising man- 

Trihune man, has just returned from 
Company, 

f St. Louis national Motor Company. Manufacturing Company, Keene, N. H. 

of Famous- i. j. Oswald is now advertising man- W. F. Patten has been appointed ad- 
before the ager of the Holeproof Hosiery Company vertising manager of the Sinclair Oil 

twenty-three months in service to .be- Advertising Club of St. Louis and Luxite Textiles. Inc., Milwaukee, Company, Chicago. He was with But- 
come rentine- aaent for ihe Trihime week. Miss Winifred Whitman succeeding H. V. Weaver, who becomes ler Brothers, New York. come renting agent for the Tribune 
Building. 

Ramon L. Hall, advertising manager 
of the Schenectady (N. Y.) Gazette, has 

treasurer of the Women’s Advertl.slng 
Club of Chicago, was also a guest. 

J. H. Malone has re.signed as adver- 

received the Distinguished Service Cross tising manager of the Chilton Company, 
for rescuing a wounded conirade in No- Philadelphia, to become vice-president 
Man’s'Land. general manager of the William F. 

Alfred Zimmerman, of the New York Hudson Enterprises, Detroit. 

World, is down with influenza at his Collin Armstrong, of New York, is re¬ 
home in Plainfield, N. J., but is reportjd ceiving the sympathy of his many 

to be improving satisfactorily, 
,H. H. Horton, who recently left the 

Tulsa (Okla.) Democrat and Times, has 
returned to the Mu.skogee Phoenix. 

Horace Havener, formerly with the 
Albany (N, Y.) Journal, has returned 
from France with one arm badly in¬ 
jured as the result of a shrapnel 
wound. 

E. C, Bowler, business manager of 
the Portland (Me.) Daily Eastern Argus, 
was host to his editorial staff at a din¬ 
ner the other evening. 

friends on the death of his brother, 
Augustus, March 13, at Fayetteville, 
N. Y. 

H. C. Daych, fo,r the last year business 
manager of the Chemical Engineer, has 
been appointed Eastern representative 
for Associated Advertising, New York. 

Edwin S. Wadsworth, of New York, 
has joined the copy and plan staff of 
the Thomas Advertising Service, Jack- 
■sonville, Fla. His past connections have 
Included W. H. H. Hull & Co., N. W. 
Ayer & Son, Lyman D. Morse Agency, 

Manning Wakfield has resigned from and an agency of his own. 

the New York staff of the Capper publi¬ 
cations to become Eastern manager of 
Better Farming, Household Guest, Mil¬ 
waukee System Employees’ Magazine 
and the Junior Yank. 

Sol Dan, advertising manager of the 
Tulsa (OMa.) Times, also secretary of 

the Tulsa Automobile Dealers’ Asso¬ 
ciation, handled the Tulsa automobile 

Miss Florence Martin, of the H. Black 
Company, has been elected president of 
the Cleveland Women's Ad Club. Miss 
Dumont Grant is vice-president and 
Mrs. John Hill secretary-treasurer. 

Harvey J. Campbell, of the Apel- 
Campbell Company, is the new president 
of the Adcrafters Club, Detroit. J. B. 
Mills is vice-president. . • 

The Arkansas Gazette 
Has Renewed Its Con¬ 
tract For The Haskin 
Service For Another 
Year. 
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CHILIAN NEWSPAPERS EQUAL TO 
BEST IN SOUTH AMERICA 

Some Show a Tendency to Adopt North American Ideas in 
Makeup and Treatment of News—Big Dailies Progressive 

—Most Workers Speak Several Languages 

By A. A. Preciado.* 

Representative of the C'ommittee on Public Information in Chill AS publicity representative of the United States Government in the Republic 
of Chili I came in contact with over 150 newspapers in that country. There 
are probably over 400 publications in operation, but the number indicated 

above repre.sents the cream of the metropolitan and rural press. 

I do not believe one can find a more progres.sive press in any part of Latin 
America than in Chili. From a mechanical viewpoint, and looking at It from 
the Latin-American style, the Chilian newspaper is very neat in appearance. It 
is very carefully departmentized, and a reader has no trouble in finding the 
particular class of news he is interested in. 

High Editorial Standards Prevail 

From an editorial viewpoint the larg¬ 
er new.spapers maintain exceedingly 
high .standards of literary effort. I have 
read in the Chilian press some of the 
finest newspaper articles ever written. 
1 believe that Carlos Silva Vildosa, Lon¬ 
don repro.sentative for the Mercuric 
group of newspaper-s. is one of the best 
Latin-Amci ican newspapermen. Some 
of his leading articles can be found in 
the libraries of this country in the 
American Uxt. 

A. A. Preciado 

, I have often been asked since my 
Jrecent return from Chili: “Do Chilian 
newspapers look anything like our 
own ?” 

Following North American Model 

I have srswered: “With one or two 
exceptions Chilian newspapers look 
nothing like our American papers. They 

jfollow different standards of style. Or- 
jdinarily, they produce make-ups on 
i their first page and on the in.side col- 
jumns that would make an American 
I make-up artist turn gray with anger. 
jl have seen them break all the known 
t rules of make-up familiar to the Ameri- 
Ican composing room. Yet when one 
/gets used to the Clilian style the dis- 
’ appointment at not finding the big 
'heads on page 1 soon wears oft. 
After all, it seems to me that the suc¬ 
cess or failure of a newspaper depends 
not so much on what typographical 
dress you deslgrn for your pet. It Is 
what you put into it that counts. 

Nevertheless, I believe that the time 
i is coming in Chili when all the lead- 
ing newspapers will follow the .Ameri- 

'can plan of msJee-yp.. The Chilians 
admire the American press. At pres¬ 

ent they ore at a disadvantage to im¬ 
prove matt-Ts owing to mechanical and 
workmanship difficulties and the short¬ 
age of white paper. When these dif¬ 
ficulties are overcome, however, I be¬ 
lieve that the American style will sup¬ 
plant the present easy-going method. 
In fact, preliminary work along these 
lines has already been begun. A year 
ago Carlos Edwards, one of the owners 

of the Merourio group of newspapers, 
sent for a young American newspaper 
man by the name of Falk to introduce 
American methods into his Valparai.so 
plant. Falk came from the San Diego 
Union. He changed the whole mechani¬ 
cal dress of the paper. He worked in 
the composing room with the foreman 
and in the editorial room with the edi¬ 
tors. At r'gular inttrvals he delivered 
lectures to the entire personnel on vari¬ 
ous phases of new.spaper work. In -a 
short while El Mercurio began to look 
like an American newspaper—like the 

San Diego Union. 

No Ads on First Page 

Instead of advertisements on the first 
page El Mercurio now prints local and 
foreign news of first importance. Dou¬ 
ble column thirty-six point heads with 
fourteen-point banks are u.sed to dis¬ 
play the leading stories on either side 
of the page. Uniformity of heads char¬ 
acterizes liie make-up on the inside 
pages. The change of dress from a 
Latin-American to an American style 
has been a rather radical departure for 
El Mercurio, but Senor Perez Canto, 
the editorial director, told me tha.t cir¬ 
culation w.as growing. 

Satisfied with results on his Valparaiso 
property, Mr. Edwards transferred Falk 
to El Mercurio of Santiago. He was 
getting along nicely when the draft sent 
him home and Mr. Edwards was com¬ 
pelled to drop his Americanization 

scheme for the time being. 
This experience goes to .show that the 

Chilian press is susceptiiile to American 
methods and style. ^ 

Have Own Ideas ^ 

Other newspapers have their own 
original ideas of appearance. For in¬ 
stance, La Union, of Valparaiso, bars 
advertisements from its first page. The 
first column on the left-hand side is 
used for tic leading editorial. News 
pictures and special articles fill the rest 
of the page. 

El Mercurio, of Santiago, sells space 
on page 1. Whenever there is a 
shortage of advertisements, articles of 

a general character are requi.sitioned 
to fill up the page. El Mercurio can 
accommodate the advertiser with two 
colors when required. ’ 

, ..Ea Naciyn, of. Santiago, one of the 
fastest grb^'ihg'netvBpaper*'*1n South 

America, makes no attempt at uniform¬ 
ity in make-up, but uses the type in 
the simplest fashion. It labels its lead¬ 
ing articles on page 1 with two or 
three column thirty-six point heads. 
La Nacion relishes human interest, 
and uses illustrated feature articles on 
its first page. 

The style of other Chilian newspa¬ 
pers variea There are no hard and 
fast rules to observe. Each newspa¬ 
per follows its own inclinations. 

The Cliilian editor follows the .same 
plan for gathering news that we do in 
America. He has the same organization 
to work with. There nr.ust be two or 
three men on the staiY, however, who 
are experts in one or two foreign lan¬ 
guages. Each leading newspaper has 
such men. They .nr.i required to trans¬ 
late the Associated Press and the United 

Pre.ss rep(»rts Into Spanish. Sometimes 
they must bring their French and Ger¬ 
man knowledge into use. The cable 

editor mu.d be a wizard in knowledge 
of foreign affairs. He mu.st not only 
be able to translate but to amplify a 
highly condensed and cablcized story. 

There are no leased wires in the 
Chilian newspaper offices. Messengers 
are substituted to carry despatches to 
the editorial rooms. 

In the Editorial Rooms 

The society column is an institution 
in all Chilian newspapers. It differs 
from the .American column of like char¬ 
acter, however, in that it Includes death 
and illness announcements. 

Other regular departments are the 
sport page and political column. The 

sport page features horse racing, foot¬ 
ball. aviat.cn and boxing. The daily 
doings in the political camps of the 
various parties are found in the politi¬ 
cal column. Departments Ens also de¬ 
voted to reginol news, finance, ship¬ 
ping and other branches cf industry. 

The cable news of the world is con¬ 
centrated on one jage on the inside. 
It represents .a solid mas.s of eight point 
type. Across the top of the page a 
general heatling with the word.s, “Cabled 
news of the world,” and a series of 
smaller eight-column heads following 
beneath, represent the total effort at 
head-setting. Each item, however, car¬ 
ries a small eight-point caption. It is 
interesting to note that the most im¬ 
portant story does not appear at tnj top 
of the column. Stories are given promi¬ 
nence in the order of their arrival and 
not in the order of their importance. 
The most vital story of the day may be 
found in the lower right-hand corner of 

the cable page. 

No Extra Editions 

Chilian newspapers do not is^e ex¬ 
tra editioii.s. All news, however im¬ 
portant, mu.st wait until the regular 
editions. Short bulletins are placed on 
the bulletin boards outside the build¬ 
ings for the convenience of the public. 

The two leading evening newspapers 
in Santiago do not battle for street 
sales supremacy like newspapers do in 
the United States. Each paper gets out 
one edition during the afternoon. There 
is no regular press time. They do not 
publi.sh on Sundays or holidays. 

Cartoons and comic strips, known so 
well to American newspaper readers, are 
unknown in Chill. There are no .-egular 
staff articles. I believe a market can be 
created for cartoons and comic strips, 
provided the subject matter is prepared 
from the Latin-American viewpoint. 

There are no Sunday colored supple¬ 
ments in the newspapers. The near¬ 
est approach to a supplement is an 
eight-page insert In El Mercurio of 
Santiago, wbTclT conlains' some very in¬ 

teresting material, such as translations 
from articles in American newspaper 
magazine sections, and local articles, 
but its mechanical standard is low. 

The principal newspapers of Chili are 
El Mercurio, La Nacion, I-a Union, El 
Diario llliistrado (morning) a:id La 
Opinion and Las Ultimas Noticias 
(afternoon), Santiago; El Mercurio, La 
Union, Valparaiso; La Union, El Sur, 
Concepcion; El Mercurio, Antofagasta. 

El Mercurio of Valparaiso was 
founded by an American named Wells, 
in 1827, and is said to be the oldest 
newspaper in South America. A cente¬ 
nary celebration is being plannad for 
1927 by Mr. Edwards, the editor, to 
which the leading newspapermen and 
statesmen of the world will be invited. 
The first i.ssue of El Mercurio is care¬ 
fully gua-Jed in the archives of the 
institution. 

The average new.spaper man in Chili 
may be described as a composite of a 
first-class reporter and a walking en¬ 
cyclopaedia. He is thoroughly familiar 
with the geography, history and poli¬ 
tics of every foreign country of im¬ 
portance. He is a master of one or 
two foreign languages. He knows more 
about the United States than reporters 
in our own country known about Chili. 

The newspapers In Latin America, 
particularly those in ('hili, are not as 
backward as some of us have been led 

to believe. 

•Mr. Preciado it a Pacific coast nctcipapcr- 
man, having been connected with Scrippe papers 
in the Northwest lor right years. He was born 
at Madera, Cat., and his parents are Spanish- 
Amcrican. Because of his knowledge of Spaniih 
and of the newspaper bu<iinr«i he wa* chosen by 
George Creel to represent the Committee on Pub¬ 
lic Information in Chili, where he remained until 
the signing of the armistice. 

CARD-INDEXES EVERY REPORTER 

New York World Bureau Also Investi¬ 

gates All Complaints and Errors 

The workings and benefits of the N3\v 
York World’s Bureau of Accuracy and 
Fair Play were explained to the Pulitzer 
School of Journalism f.t Columbia Uni¬ 
versity Tue.sday by Lsaac Deforrjst 
White, its director. 

The bureau was established, he ex¬ 
plained, to do away with conditions un¬ 
der which inaccuracies crept into print, 

letters of complaint went astray and 
corrections were never printed or hidden 
away in an obscure part of the paper. 

Under the .system worked out by the 
bureau, card indexes are kept of every 
reporter, on which are entered all com¬ 

plaints received about stories written oi 
handled by him. These are investigated, 
and wilful or chronic carele.ssness 
punished with dismissal. “The true 
worth of a ncwspapier,” said Mr. White, 
“is measured by the number of persons 
who read it and believe in it.” Under 

The World system, he pointed out, cor¬ 
respondents are discouraged from writ¬ 
ing the so-called “harmless fake stories,” 
which tend only to weaken public con¬ 
fidence in the press. 

Accuracy and fair iday, he said, are 
inseparable terms in journalism. 

La Follette Hearing Postponed 

Madison, Wis., March 15.—Exam¬ 
ination of Senator La Follette in 
cc nnection with his $100,000 suit for 
alleged libel against the Democrat 
Printing Company and O. D. Branden¬ 
burg, its president, which was to have 
taken place yesterday, was again post¬ 
poned. The Senator claimed to be too 
bu.sy clearing up his Congressional af¬ 
fairs to go to Madison. A new date has 
not yet been announced. 
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CANADA AD OUTLOOK 
MILLION A MONTH 

Figures for First of the Year Indicate 
That Newspaper Business Will Be 

Prosperous Above the Border 
During 1919 

advertising; the Toronto Telegram and 
the Vancouver Province second and 
thint trriocai display, and the Vancouver 
Province and Toronto Star second and 
third, respectively, in total display adver¬ 
tising. The Toronto Telegram led by a 
large margin In classified advertising 
The acompanying table gives the data. 

Toronto, March 18.—For the first time 

in Canada an attempt has been made to 

check the volume of advertising carried 

by the large city dailies of the Dominion. 

Figures for January and February have 

been compiled by Marketing, the monthly 

adverti.sing journal published here by W. 

Australian Dies in New York 

Maurice Brodney, a founder of Table 
Talk, a paper in Melbourne, Australia, 

end father of Leon Spiencer Brodney, 
cn editor of the Brisbane Daily Mail, 
died in New York March 19, aged 

sixty-eight years. He came to America 
five years ago, and continued journalis¬ 
tic work until his death. 

Volume of Advertising in Leading Canadian Daily Newspapers for February, 1919 
Total Local Total 

General. Dlspla.v. .\11 niaiOay. ClassIfiiMl. 

Cal;^ary Albertan. 65,536 207.260 272,796 51,664 
Falg-ary Herald. 141,879 331,236 473,115 173,233 
Vancouver Province. 196,652 438,7.38 635,390 162,028 
Vancouver Sun. 73,598 165,512 239,110 76,688 
Vancouver World. 107,115 352,130 459,245 59,941 
Winnipeg Free Press. 240,706 406,808 647,514 254,658 
Winnipeg Telegram. 127,034 229,313 356,347 58.967 
Winnipeg Tribune. 157,305 372,917 550,222 120,369 
Ijondon Advertiser.. 138,081 196,052 334,133 70,616 
London Free Press. 160,682 210.153 370,835 93,142 
Ottawa Citizen. 91,537 282,893 374,430 56,868 
Ottawa Journal. 168,300 291,361 459,861 30,073 
Toronto Globe. 201,180 142,403 343.584 89,461 
Toronto Mail... 172,103 132,652 304,755 75,836 
Toronto World. 94,692 142,793 238,485 9,905 
Toronto News. 96,281 201,448 297,729 17,739 
Toronto Star. 175,349 413,013 588,362 191,546 
Toronto Telegram. 134,747 445,064 579,811 367,324 
Montreal Gazette. 196,100 246,058 442,158 8,403 
Montreal Star. 268,981 460,053 729,034 173,973 

Totals. 3,007,858 5,687,857 8,696,916 2,142,453 

FOR JANUARY 
Total I>K‘al Total 

Goneral. Itiaplay. All Piaplay. (.'lassifled. 

Toronto Globe. 217,068 169,817 386,885 97,691 
Montreal Star. 199,351 5.34,231 733,582 156,578 
Halifax t'hronicle. 197,130 121,580 318,710 6,056 
Winnipeg Free Press. 194,915 412,291 607,206 231,168 
Montreal Gazette.'. 191,148 300,035 491,183 8,587 
Toronto Star,. 180,515 454,283 634,798 183,545 
Toronto Mail.. 178,566 160,563 339,129 . 79,616 
Vancouver Province. 166,557 491,918 658,475 151,183 
London Free Pre.ss. 164,082 204,104 368,186 99,476 
London Advertiser. 150,599 185,336 335,935 75,666 
Winnipeg Tribune. 147,384 530,878 678,262 123,218 
Halifax Herald. 145,538 85,586 231,124 16,261 
Edmonton Journal. 140,929 374,483 615,412 104,032 
Ottawa Journal. 140,637 332,215 4^2,792 33,824 
Toronto Telegram. 137,264 462,388 599,652 . 358,984 

Calgary Herald. 134,398 423,873 658,271 167,682 
132,732 191,347 324,079 118,897 

Edmonton Bulletin. 126,411 241,226 367,667 62,602 
113,558 181,417 294,975 12,925 

Ottawa Citizen. 105,389 323,257 428,646 57,441 
103,124 201,043 304,167 22,155 

WMnnlpeg Telegram. 102,851 256,904 359,755 64,432 
97,656 397,443 495,099 77,703 

Regina Post... 
Calgary Albertan. 
Vancouver Sun. 

90,367 
68.100 
66,014 

270,083 
202,646 
209,176 

360,450 
270,746 
275,189 

49,022 
60,400 
77,332 

Totals. 3,692,283 7,718,122 11,410,375 2,486,476 

A. Lydiatt. In January twenty-six -- — 

dailies were checked; in February, twenty, 
papers in Halifax, Regina and Edmonton 

having been omitted the latter month. 

Mr. Lydiatfs conclu.slons are that the 
twenty-six dailies covered In January 
carried in excess of $500,000 worth of 
advertising, of which one-fourth was 
cla.ssed as foreign or general advertising 

On the basis that January is not a heavy 
advertising month, it is to be expected 
that these papers will carry at lea.st 
16,000,000 of advertising for the year. 
On"the same basis, the whole list of Cana¬ 
dian dailies would have an adverti.sing 
revenue of approximately $1,000,000 a 
month, of which from 20 to 25 per cent, 
would be advertising other than purely 

local. 

The February figures show that the 

Montreal Star leads in the volume of 
general adverti.sing and in local display. 
The Winnipeg Free Prjss stands second 
and the Toronto Globe third in general 

Louis Cohen News Co. 
20 VESEY ST., N. Y. CITY 

LOCAL DISTRIBUTERS 
of Editor & Publisher 

AND PROMOTERS 
OF OTHER 

HIGH CLASS 
MAGAZINES 
Covering all first class hotels 

and prominent stands. 

Personal contact with trade. 

Display service guaranteed. 

loaoE 301 

Advertising Rates on Request 

Service 
For years “service” in advertising trade 
journalism has been largely a matter of 
publishing news of the field, together with 
ideas culled from men in various branches 
of activities in that particular field. 

No tmde paper was complete without this 
kind of news, and no trade paper is com¬ 
plete without it now. 

Many trade papers furnish such informa¬ 
tion—and stop there. 

EDITOR & PUBLISHER has gone fur- | 
ther than this. Not satisfied with doing 
what other trade papers were doing, 
and doing it better, EDITOR & PUB¬ 
LISHER has gone deeply into research 
work, digging up facts, figures and various 
kinds of statistics related to newspaper 
making, until now it is neither a luxury nor a 
mere help—it is a positive necessity known 
and appreciated, not only by MAKERS of 
newspapers, but by USERS of newspapers. 

The FACT that the big majority of the 
members of the American Advertisers^ 
Association are paid subscribers to 
EDITOR & PUBLISHER, together with the 
FACT that NINETY PER CENT, of the 
recognized advertising agencies of the 
country are paid subscribers to EDITOR 
& PUBLISHER is significant. 

Service, especially the right kind of service, 
pays those who render it, just as it pays 
those who receive it. 

EDITOR & PUBLISHER 
The Oldest Publishers’ and 
Adoerlisers’ Journal in America 

"Grows Younger as It Grows Older” S 
1117 World Building New York City 
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NEWSPAPER ADVERTISING IN FEBRUARY—CONTINUED 

Name of Paper, 
1918. 1 1919. 1918. 1919. 1919. 1918. 1919. 1918. 

, CALIFORNIA 
1 1 

San Franoiaco 
274,512 1 

* 

Chronicle . 655,396 569,632 305,536 110,698 65,142 239,162 229,978 
Examiner . 784,602 747,068 364,882 363,832 1 134,428 104,482 285,292 278,754 
Bulletin . 440,846 341,530 259,756 205,940 1 122,920 79,296 58,170 56,294 
Call ./. 434,364 339,542 283,948 229,390 ■ 106,400 76,216 44,016 33,936 

CONNECTICIT 1 
Waterlinry 1 

Republican . 437,318 389,424 280,812 284,172 1 85,764 63,210 70,742 42,042 
I.VniAN A 1 

Soiilli Pend 1 
335,724 72,310 1 . 1 49,790 1 

IOWA 1 
Sionx City 1 

Tribune . 28,858 22,461 16,935 12,616 ' 7,365 5,698 4,558 4,147 
M.ASSACHISETTS 1 

Lynn 1 
Item . 414,624 324,744 ■ 304,486 241,192 1 83,356 62,972 26,782 20,580 

MIN'N’ESOT.A 
MInneapolla 1 

Journal . 932,456 763,742 621,838 505.554 I 143,472 106,288 167,146 151,900 
Tribune . 877,954 741,958 518,056 431,242 ! 162,358 126.504 197,540 184,212 
News . 471,604 457,198 294,728 279,244 i 115,276 122,570 61,600 55,384 

MISSOl’RI 1 
Kannan City 1 

Star . 1.604,741 1,308,678 929,723 777,684 1 278,288 162,656 396,730 368,338 
NEW jersey 1 

Trenton 1 
Evening Times. *506,478 *357.490 317,177 222,334 1 91,084 59,822 86,765 67,788 
Sunday Times-Advertiser. *181.482 *97,132 147.028 70,994 1 9,380 6,566 22,064 16,100 
State Gazette. *.824.506 *234,850 276,318 187,670 1 19,908 18,046 19,180 21,280 

NEW YORK 1 I 
rtlea 1 

Obsei-ver . 357.266 308.392 297,736 270,844 1 59,430 37,548 54,180 46,844 
870 5fiR R4fi 9R7 714 975 940 I 82,852 52,906 
472 262 396 256 408 828 342 398 ' 62,818 54,258 

OHIO 1 
Dayton 1 

73.962 1 63.546 Herald . 595.5.84 446.614 457.226 341.068 ! 62,734 42,000 
Tournal . 560.672 391,664 407,512 284,746 1 53,480 1 44,226 1 93,716 1 62,692 

OKLAHOMA 1 I 
Oklahoma City 1 1 

Dallv Oklahoman. 4.89.306 334.110 331.002 263,318 108,304 1 69,692 148,232 99,526 
Sunday Oklahoman. 275 212 240 352 217 042 200.830 ! 58.170 1 39,382 55,230 53,396 

Times . 499,478 367,626 411.222 309,596 ; 72,256 1 58,002 143,288 108,430 
TEXAS 1 

Fort Worth 1 1 
Star-Telegram . 769.832 406,392 518.420 181.468 147.882 1 134,932 103.530 89,992 
t Record. 588,966 307,048 406.266 156.996 84,980 1 99,092 96,720 50,960 

VTROINIA 1 
Richmond 1 

Times-DLspatch . 476.500 342.226 267.846 200.921 103.529 1 91,475 105.125 49.830 
News-Leader . 485.895 350.707 293.048 231.626 127.932 1 71.346 64.915 47.735 
Journal . 259.686 219.515 182.527 144.904 ' 48.165 ! 51.550 28.994 23.061 
Virginian . 124.861 143,208 102,419 81,281 29,153 1 48,383 11,289 13.544 

WASHINGTON ! 
Spokane 

Spoke.sman-Revlew (D.S.) ' 561.176 528,262 265,804 274,302 117.278 i 80,262 178,094 173,698 

Totals . ! 15.605.185 12,358.715 10,354,226 8,106,818 2.933,776 j 2,157.814 3,072.029 2,541,419 

Total.s of new.spapers pre- t 1 1 
viou.sly publi.shed. 64 926,489 50..361.427 63.421,482 33,984.437 10.658,467 1 7,251,438 10,347,113 8,705,922 

Totals of full list pub- ! 1 I 1 
ll.shed to date. ! 80.531.674 62,720.142 73,775,708 42.091,255 1.3..592,243 | 9,409,252 I 13,419,142 t 11,247,341 

•Includps leeal advertising and readers. tf<^rrected from previous figures. 

WATTERSON AGAINST LEAGUE 

Arrepts Presidency of Organization to 
Combat Peace Conferrees’ Report 

Washington, March 15.—Henry Wat- 
ter.son has telegraphed his acceptance of 
the presidency of the preliminary na¬ 
tional organization created to combat 
the proposed League of Nations in Its 

pre.sent form. 
Organization was effected at a con¬ 

ference held in the office of Senator 
James A. Reed, of Mis.souri, at which 
were Senator Borah, of Idaho; Senator 
Poindexter, of Washington, and George 

Wharton Pepper, a lawyer, of Philadel¬ 
phia. An active campaign will be begun 
within a few week.s. 

Charged With Counterfeiting 

Thicago, March 15.—^Wearing a badge 
inscribed “American Association of For¬ 

eign I.,anguage Newspapers” and carry¬ 
ing credentials purporting to show that 

he was an agent for an Italian news¬ 
paper In Salt Lake City, Dantl Dag- 
naurl (alias Giovanni Zanonl) has been 
arrested here charged with counter¬ 
feiting. He has been sought over the 
whole country since last December. 

fig'fbmtno P«f 
Washing^ton, D. C. 

October, 106,330 
Does not print a ^ 
forenoon edition 

Its paid circulation in Washing¬ 
ton and suburbs is believed to be 
914 or S times that of the corre¬ 
sponding edition of its afternoon 
contemporary in the same terri¬ 
tory. 

NEWARK (N. J.) LEDGER 
MORNING SUNDAY EVENING 

Associsted Pr ss United Preu 

There is a miliion population within 
a five-mile radius of The Ledger 
Office. 

700,000 lines Department Store gain 
in five aionths. 

50,000 Circulation Guaranteed. 

PRUDDEN, KING & PRUDDEN 
New York-JtaatoM — Chicago 

The Detroit News 
daily and Sunday, during 1918, led all 
Michigan papers in local, national, 
automobile, classified, rotogravure, 
and total advertising. 

• 'Member -Audit Butmu'of'OtreutatioBS ''’ 

0 
has the sec¬ 
ond larg¬ 
est morning 
and Sunday circulation 
in Pittshurgh.- 

FEBRUARY AD FIGURES 
SHOW BIG INCREASE 

Special Reports Made to Editor & Pub¬ 

lisher Give 17,811,532 Lines More 

Than in Same Month Last Year 

by 161 Newspapers 

Additional reports on the volume of 
advertising in newspapers during Feb¬ 
ruary last have been received since last 
week’s issue of Editor & Publisher. 

They increase the number of news¬ 
papers reported on to 161, and the num¬ 
ber of cities in which they are located 
to 48. 

Adding the total of advertising re¬ 
ported In the previous issue to these 
latest returns produces a total of 80,531,- 
674 lines carried by the papers noted 
during February, 1919, showing an in¬ 
crease of 17,811,532 lines over the same 
month of 1918. The additional tabula¬ 
tion and the summaries are on this page. 

Garretson and Wiley Win 

Cincinnati. March 15.—Joseph Gar- 
ret.son, managing editor of the Cincin¬ 

nati Times-Star, has been elected presi¬ 
dent of the Cuvier Press Club, and W. 

F. Wiley, general manager of the En¬ 
quirer, first vice-president. 

Mason Heads Relief Body 

Provtdence, R. l, March 11.—The 
Journal Mutual Relief As.sociation has 
elected the following officers: President, 
William H. Mason; secretary, Harry G.. 

Glasby; treasurer, Robert W. Warren. 

352,730 
Lines Gain 

is the 1918 Record of 

SAe PlainDealer 
First Newspaper of Cleveland, Sixth City 

This is 1,046,556 lines more than 
ever appeared in any Cleveland 
paper, in any previous year. 

Buffalo News ‘ 
EDWARD H. BUTLER 

Editor aad PuUither 

“The eely Buffalo aewtpaper that eae- 
aera its advertiamg columaa. Many of 
our odvertiaert uae our columaa ezcluaive- 
ly. The above it one of tho many raa- 
•oaa why.” 

MEUBKS A B. C 

twrtitm A49trtitin0 RgfrMmiativM 

KILLY-SMITH COMPANY 
aso Fifth Avenue Lyttoo BuUdina 

NBW YORK CHICAGO 

Se 
Thorough Trade Investigations, 
before and after the inauguration 
of your Boston campaign, will 
help you get more business. 

Merchandising Service Depart¬ 
ment of the 

Boston American 
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JOURNALISM STARTED 

JUDGE PRYOR 

Helped Begin Civil War—Served as Con¬ 
federate General—Faced World Penni- 

• less—Old N. Y. Daily News Job 
Was Stepping Stone to Success 

At the close of the war General Pryor 

faced the world destitute, with a wife 

and five children. He had ranked as 

one of the country’s leading journalists, 

at one time receiving the largest salary 

paid to any staff editor of his period— 

$5.000—so he decided to return to his 

old profession. 

Benjamin Wood Helped Him 

Judge Roger A. Pryor, widely known 

jurist and figure in naltiona! political life 

of the days gone by, who died in New 

York March 14 from pneumonia, re¬ 

ceived his opportunity in life through 

newspaper c-ditorial work and few other 

men ever crowded more experiences 

into ninety years. A newspaper man, 

American foreign minister, member of 

Congress, Confederate brigadier-general, 

penniless emigrant in New York, fa¬ 

mous lawyer and New York State Su¬ 

preme Court Jusftlce were ju.st a few of 

the places In life that he filled. 

Judge Pryor was born in Dinwiddie, 

Va., July 19, 1828. When he attained 

his majority he was admitted to the bar 

in his native State, but his voice was 

againstt him and he went into newspaper 

work. 

“Accident” Changed His Career 

Seeking the widest field for his talent.s. 

the General came to New York. In the 

beginning it was a hard fight. He began 

writing for the old EVally News. The 

late Benjamin Wood gave him employ¬ 

ment, but he had to do it half secretly, 

as it would not have been for the good 

of the paper if it were known that a 

Confederate General was on its staff. 

While he was working for the Daily 

News, General Pryor Studied law and 

was admitted to the bar in New York. 

Mr. Wood gave him his fir.st ca.se, which 

he won and received a fee of $1,000, 

which he used to bring his family North. 

That was ♦he first of a number of ca.ses 

in which the soldier-lawyer was suc- 

ces.sful. Soon he became a leader in 

his new profe.ssion, and subsequently 

was appointed State Judge Advocate and 

elected a Justice of the State Supreme 

Court. 

“That was fascinating work,” he .said 

one day. “Do you know I think I'd be 

in it to this day if it hadn’t been for an 

accident?” That accident was the Civil 

War. 

Before the conriict he edited the 

Petersburg (Va.) Southside Democrat, 

the Washington Union and the Rich¬ 

mond Enquirer. He was a delegate to 

the convention that nominated Franklin 

Pierce for the Presidency and Pierce 

made Pryor, then twenty-eight. Minister 

to Greece. Later, in 1857, he went to 

Congress. 

It was while he was editor of the 

Washington Union and the Richmond 

Enquirer, newspapers which were al¬ 

most rabid in the cause of slavery, that 

he had differences with Oswald B. Fin¬ 

ney, a Whig member of the Virginia 

Legislature, and the only po.sslble out¬ 

come, according to the then current 

Virginian code of honor, was to fight a 

duel. Finney was -badly wounded. 

Helped Begin War 

It has been said that Judge Pryor had 

much to do with precipitating the Civil 

War. In .\pril, 1861, he was in Charles¬ 

ton. He told a Southern audience, ripe 

,for secession, of the Ills the South 

suffered which drew from Jefferson 

Davis the order to fire on Sumter. To 

Pryor was given the lanyard of the first 

tgun, with instructions to fire. But Vir- 

'ginia, his own State, was still in the 

Union and he refused. / j 

Jleneral Pryor was capitured by the 

Union forces and came near to being 

hanged as an In.stlgator of the sece.sslon. 

But he was ordered “released by ex¬ 

change” by President Lincoln in appre¬ 

ciation of his humane treatment of 

Union prisoners. 

In 1899 he retired under the age limit 

and resumed his practice of law. When 

Judge and Mrs. Pryor celebrated their 

sixtieth wedding anniver.sary, in 1909, 

more than a thousand persons from all 

over the countr>- thronged their home to 

offer congi-atulations. Mrs. Pryor died 

in 1912. 

Count Stephen Ivor Szinnyey 

Dead of Heart Disease 

Once Attempted to Start an American- 
English Paper in Paris, Later a 

Successful Playwright ' 

Count Stephen Ivor Szinnyey, news¬ 

paperman and playwright, died in New 

York March 16. He was born in Hun¬ 

gary about fifty-five years ago, was 

highly educated and spoke several lan- 

guage.s. He worked on New York and 

Snn Franci.sco newspapers?, including the 

Staats-Zeitung, Brooklyn Citizen and 

the Hear.st publications before turning 

his whole attention to writing plays, 

among which was “The Royal Vaga¬ 

bond,” now showing in New York. 

4* 4$ 4$ ${• lit ${$ 
THE ELUS SERVICE 
» ’ » <Suxirthtnor<i,PoL. 

Offering 
• A ’“Different''Sundaif School Lesson 

ifi ifi ijt tji iji 

THE INTERNATIONAL NEWS BUREAU, Inc. 
ICt SCHOOI, STREET, BOSTON, MASS. 

(J. J. B08DAS, Editor) 

More than 120 American and Canadian newspapers subscribe to our service 

Each week our subscribers receive between 30 and 50 columns of copy. 
Authoritative articles by men of international calibre on matters internation¬ 
al, human interest stories from all lands and climes, revelations of European 
courts, speeches and addresses of men and women whose words influence the 
thought of nations, translations from every important foreign newspaper; 
these and numberless other items day after day are sent to our subscribers. 

IN SHORT, MR. EDITOR — ESPECIALI-Y MR. SUNDAY 
EDITOR—We CONSTANTLY SPREAD THE WORLD BEFORE YOU 
FROM ALL ANGLES. 

You will And our monthly subscription rates suprisingly low. 

As a young man Count Szinnyey w is 

an officer in the Hungarian Army. At 

one time he endeavored to establish an 

English-Amerlcan new.'parer in Paris, 

but the project fell through. He w.is 

long a member of the New York Press 

Club and was buried March 20 in the 

Pre.ss Club’s cemetery plot in Cypress 

Hills. 

Count Szinnyey is the third member 

of the Pre.ss Club to die within a fort¬ 

night. the others bein,<j John W. Keller 

and Peter J. Loughlin. the latter al?o 

having been burled in the Press Club 

plot. 

GROVER C. DANBY DEAD 

Pneumonia Kills Circulation Manager of 

New York Evening Mail 

Grover C. Danby. circulation manager 

of the New York Evening Mail, died 

March 14 from pneumonia after one 

day’s illness. Mr. Da-iby’s entire busl- 

ne.ss career, except for a few years, 

was spent with the Evening Mail. At 

fourteen he started .ts an office boy. 

By con.scientious work he made his way 

up step by step until in 1910 he was 

appointed assistant circulation man¬ 

ager. He held that position until 1915, 

when he resigned to become as.sociated 

with the Interboro News Company. In 

July, 1918, he returned to the Evening 

Mail as circulation manager. For six 

years, during his service with the 

newspaper, he was .al.so in charge of 

the distribution of the City Record. 

Mr. Danby was born in Bridgeport, 

Conn., but had spent his life since boy¬ 

hood in New York city. He is survived 

by his widow and four-year-old daugh¬ 

ter, his mother, and a brother, Thomas 

W. Danby, country circulation manager 

of the Globe. He was thirty-three 

years old. 

Clarence V. Orr 

Denver, Colo., March 9.—Resolutions 

of sorrow were introduced in the lower 

house of the Colorado General Assembly 

upon the death of Clarence V. Orr, re¬ 

porter on the Rocky Mountain News, 

who died March 3. He began his news¬ 

paper work in New Brunswick, Canada, 

and h.nd been for eight years connected 

with Denver papers. 

Time and Money 
Both time and money are saved 

by members of The Associated 
Newspapers who are securing a 
most effective feature service at a 
saving over former feature ex¬ 
pense. Besides, they are building 
up for themselves a service of in¬ 
creasing value. 

Write or wire for tprm.s of member- 
ehip. Only a few pities now open. 

The Associated Newspapers 
170 Broadway, New York 

The True News 

—FIRST- 
Always-Accurately 

iDternadoDal News Service 
World Bldg. Now York 

OBITUARY NOTES 

Edward Rockwood Tilton, a former 

reporter on the Boston Post and ex¬ 

secretary of the Veteran Journalists’ 

Asiiociatlon, died in Roxbury last week. 

He was fifty-eight years old. 

Leslie B. Cassino, who was associated 

with his father and two brothers in the 

publication of Little Folks Magazine 

and the Black Cat, died at his home in 

Salem, Mass., last week, from influ¬ 

enza. 

Mrs. Emelyn Elizabeth Boswell, wife 

of Albert Boswell, formerly of the Chi¬ 

cago Record-Herald, New York Herald 

and New York Evening World, died in 

Chicago on March 12 from cancer. Mr. 

Boswell left the New York Evening 

World last July in order to take Mrs. 

Boswell back to her h-ime in the West. 

He is now director of publicity of the 

War Savings organizations for Illinois, 

with headquarters in Chicago. 

Frederick J. Syme, publisher of the 

Stockholder, a financial weekly in New 

York, died March 15 in Bronxville. 

John J. Korbel, a writer on sporting 

events and associated with his brother, 

Edward F. Korbel, in handling the pub¬ 

licity of many big expositions in New 

York city, died of pneumonia in St. 

Vincent’s Hospital March 16. 

Theodore Hunter, a former man¬ 

ager of the Jack.sonville (Fla.) Citizen, 

died in New York March 16. He was 

The Bell Syndicate,ik. 
BUD FISHER, 

“Mutt & Jeff” Daily Strip 
and 4 color page. 

MABEL HERBERT URNER, 
“Helen and Warren.’* 

Lt. EDWARD STREETER, 
“Dere Mable” 
“That’s Me All Over, Mable.” 

HUGH S. FULLERTON, 
“Screen of Sport.” 

63 Park Row, New York 

We spend more 
than 

$500,000 
per year to produce the features 
which have created the greatest 
newspaper following in the world. 

“HearsCs Features Always Lead’* 

Writt for booklet. ' 

“Half Millioa Dollar Faatara Sorrica” 

The International Feature Service 
246 West 59th Street 

mimt 
EdiiiPidvMe 

OET THB FEATURES THAT HAVE 
WON THE BIOOEST AUDIENCE 

Write Of for Mmplee of oar eol- 
orpd eomico, daUy and Soiiday * 
paspi In black and eoloro. 

NEWSPAPER FEATURE SERVICE 
M. KOENIOSBERO. Managor 

241 WEST 68TH ST. NEW YORK 
. — — 
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connected with the Title Guarantee and 

Trust Company. 

Montgomery E.ssio, for many years a 

newspaperman in Wilmington and Phila¬ 

delphia, died in Philadelphia la.st week of 

heart disea.se. 

CnARL«? H. Van Dusen, former editor 

and publisher of the Hud.son (N. Y.) 

Sunday Journal, died in Three Rivers, 

Mass., of oneumonia on March 13, aged 

sixty years. 

Britt Craig, a reporter for the New 

York Sun and member of the U. S A. 

Aero Corps, died of pneumonia in New 

York March 18. Mr. Craig was twenty- 

six years old, the son of William Hawley 

Craig, editor of the Gainesville (Ga.) 

Kagle. He worked on the Eagle while 

a boy, and when nineteen went to At¬ 

lanta as a rea)orter on the Constitution. 

He worked on many of the best known 

Southern .dories in recent years, among 

them the Leo Frank case. He was said 

to have been the first man on the 

sf'ene at the discovery of that murder 

and was called as one of the witnesses 

by the police. 

James Taylor Euuspn, vice-president 

of the Richmond (Va.) Dispatch Com¬ 

pany and for many years secretary- 

treasurer of the Religious Herald, died 

in Richmond March 18. He was a prom¬ 

inent figure in State business circles 

and for twenty-five years was chairman 

of the Sta*e Democratic Committee. 

Samuel Ka.ster, for nearly a quarter 

of a century foreman of the Louisville 

Herald’s compo.sing room, died March 7 

from pneumonia. He was 51 years old. 

Walter E. Scott, formerly New York 

adverti.sing representative of the Oil City 

Derrick and other out-of-town news¬ 

papers, died March 14 in Roosevelt Hos¬ 

pital after a long illness. Recently Mr. 

Scott had been striving to perfect a 

prearation that would produce a new 

metal .similar to aluminum. 

James M. Anderson, for twenty-five 

years publisher of the Indianola (la.) 

Herald, is dead. 

Charles Leslie Him., night editor of 

the As.sociated Press in Louisville, is 

dead of influenza. He was formerly in 

the advertising bu.sine.ss in Huntington, 

W. Va. 

Stephen Ivor Szinnyey, advertising 

speciali.st. newspaper man and play¬ 

wright, died in New York on March 16 

of heart disease. 

James J. Himirup, for twenty-one 

years an editorial writer on the Paw¬ 

tucket (R. I.) Times, died last week, 

aged fifty-two years. 

Daniels Coes to Europe 

In connection with his work as Secre¬ 

tary of the NavT, Josephus Daniels, pub- 

li.sher of the Raleigh (N. C.) News and 

Ob.server, and Mrs. Daniels are on their 

way to Europe. Mr. Daniels will espe¬ 

cially study aircraft and the foreign 

naval situation. He is making the jour¬ 

ney on the U. S. S. Leviathan. 

THE 1918 RECORD OF 

The Indianapolis News 
ADVERTISING 

Display .... 29,047.40 columns 
Classified... 8,114.85 columns 

Total_^,162.25 
Dail7 STerase columns, 118.73 

CIRCULATION 

Total iwt paid daily averagem,818 
etty climlstloa. M.VT6. 

Rend for comprebenslTC report sbowlns 
sales possihilltlei of yoqr line In tbe 
Central Indiana mark^ dominated by 
the News. 

BOTTOMLEY OPENS AD 
AGENCY IN LONDON 

Man Who Won High Reputation in War 

Loan Advertising to Conduct Business 

of His Own—Created C. B. E. for 

Services to Great Britain 

By Gratton Deerino 

London Correspondent Editor & Pub¬ 

lisher 

It seems only fitting that after show¬ 

ing what he could do in advertising war 

loan for his country’s sake, one o< the 

British geniuse.s who was not tied to any 

commercial house should offer his 

services as a free advertising agent for 

the benefit of British commercial ad¬ 

vertisers. 

H. Holford Bottomley, C. B. E., who 

must not be confused with Horatio 

Bottomley, M. P., the fighting editor of 

H. Holford Bottomley, C. B. E. 

John Bull, was a leading man in the 

publicity department of the British War 

Saving Committee and promoter of the 

Tank Banks here, and now has retired 

from his work to set up in business on 

his own account as publicity advertiser 

and advertising agent. Mr. Bottomley, 

whose services were rewarded by King 

George last year with the C. B. E. (Com¬ 

mander of the British Empire), has been 

.selected by Sir Robert Klndersley, head 

of the War Savings Committee, to place 

all the advertising for the new War Sav¬ 

ing Certificate campaign. This is a very 

substantial contract and one likely to 

run for a considerable time, as It is un¬ 

derstood that the habit of thriftiness in¬ 

culcated by the buying of war-time cer¬ 

tificates is to be further encouraged un¬ 

der the name of Thrift Ortlflcates. 

Mr. Bottomley has settled down In the 

heart of the City of London, next door to 

the famous Guildhall, where he has got 

together a band of young and enthusi¬ 

astic adverti.sing men. Having chosen 

the City for his location it may be con¬ 

cluded that Mr. Bottomley’s field of op¬ 

erations will largely be financial and 

New Orleans States 
Member Audit Bureau of Cireulatlona. 

Sworn Net FaM Ctrenlatloii for 6 MoBtha 
Bndins Oet. 1. 1918 

44,968 Daily 
We ruarantee the larceat white bpme 

delivered eveninr circulation in the traile 
territory of New Orleans. 

To reach a large majority of the trade 
prospects in the local tsrritoir the States 
Is the logical and economic medium. 

Circulation data sent on request. 

The & C. BBCKWTTH 8PBCIAI. AOBNCT 
Sole Foreign Bepresentetlves 

New York Chicago St. Leals 

commercial, the locality being that of 

London’s equivalent of Wall Street. 

For a young man Mr. Bottomley has 

had a varied career which has fittingly 

equipped him for his new work. 

Mr. Bottomley, before the war, Joined 

the staff of the Daily Mail on the invi¬ 

tation of Wareham Smith, and held a 

responsible position in the City office, 

where he looked after certain Daily Mall 

interests. When war put an end to 

financial and other business of tbe kind 

Mr. Bottomley filled in at Carmelite 

House with varied duties, taking in hand 

the working of several charitable 

schemes promoted by the Associated 

Newspapers. Mr. Bottomley’s services 

were also loaned by Lord Northclifte to 

outside charities, including Queen Mary’s 

Work for Women movement and the 

scheme for assisting the professional 

classes, badly hit by the war. In con¬ 

nection with the last named body Mr. 

Bottomley was chief organizer of a 

wonderful baza r held at the Royal Al¬ 

bert Hall, London, which proved a mag¬ 

nificent financial success. Another phase 

of Mr. Bottomley’s war-time work was 

his association with Kennedy Jones, M. 

P., in the early days at the publicity 

department of the Mini.stry of Food. 

Holford Bottomley was one of the first 

advertising men to assist Sir Robert 

Klndersley and other influential gentle¬ 

men of the National War Savings Com- 

mitee in the development of publicity in 

every shape and form for the sale of 

War Bonds and War Saving Certificates, 

and has been identified with all manner 

of scheme and "stunts,” including the 

Tank Banks in I»ndon and provincial 

cities. During the period In which 

George Sutton (of Amalgamated Press) 

was chief of the publicity department of 

the National War Savings Committee, 

when new records were almost a weekly 

occurrence, Mr. Bottomley was one of 

his principal assLstants. 

New York Times Man Nearly Killed 

Lieut. Francis X. Pavesick, formerly 

of the New York Times advertising de¬ 

partment, was seriously Injured in an 

airplane accident at Seabreeze, Fla., on 

March 16. His flight companion was 

killed. 

Consider Clarksburg 
WE.ST \TROINIA 

Population, 1918 eatimate. 36,000. 
Located on the weat fork of the 
Monongahela river on the main line of 
the Baltimore and Ohio railroad, with 
five converging divislona of that 
system; also five converging lines of 
Monongahela Valley Traction system. 
Center of a rich farming district and 
one of the greatest natural gas. oil 
and coal felds in the world. Sztenalve 
mining of coal in surrounding country, 
abundant gas and coal supply being 
two of the community’s greatest as¬ 
sets. 

The Clarksburg Telegram 
Covers This Rich Field 

TWO CENTS LINE FLAT 

The Cir(nilation 
OF 

The Des Moines 
Register and Tribune 

(Morning and Evening) 
for 1918 averaged 116,2^ 
net paid daily, exceed¬ 
ing that of any two other 
Iowa newspapers. 

MAKING OVER A “MORGUE” 

Cleveland Plain Dealer WiU Have One 

of Finest When Coippleted. 

Cleveijind, March 18. — The Plaia 

Dealer’s ‘‘niorgue.’’, is being made over 

by Mrs. Elsie Lee, who spent several 

years in the libraries of the Press and 

News. She has already installed new 

steel cabinets and filing cases. The 

■‘morgue’’ has pictures and biographies 

of over 12,000 Ohio soldiers, in addi¬ 

tion to nearly 12,000 envelopes con¬ 

taining pictures and "stories’’ of men 

and events. It will be one of the most 

U'p-to-date of any newspaper In this sefc- ' 

tion of the country when flinally rear-^ 

ranged. 

Miss Lotta MacDonald, for two years 

assi.stant to William S. Lloyd, former 

librarian, succeeds Mr. Lloyd^ Mra 

Lee is devoting practically all of her 

time to recanjing and refiling the data. 

Rafael Alducin, managing director of 

the Excelsior, a morning newspaper of 

Mexico CMty, was a recent visitor in’ StJ* 

Louis, Mo., where he looked over the^^ 

various newspaper plants. 

Why Does 
Betroit 

"jriekigoM'f OtmImI ITwMggggr.** 

carry moi* advertldDg la th« foialgB tald 
than any otbar Datroit aawapaparl 

BBCAU8B 

Tbe Tree Praaa has both quantity and Quality 
in circulation and is tbs sniy momlag aswa- 
paper serving Detroit and aurreandiag tsf- 
ritory. 

VERREE * 

CONKLIN 

Now York 
Oiicnge 
Dotrai 

fittaburg 19is|tatrb 
for nearly four score years has 
sold good merchandise for ad¬ 
vertisers. 

WALLACE G. BROOKE 
Brunswick Building, New York 

THE FORD-PARSONS CO., 
Peoples Gas Building, CUcaga 

H. C. ROOK 
Real Estate Trust Building, Philadelphia 

The Net Paid Circulation of 

The ■> 

LOUISVILLE 
HERALD 

In October, 1018, waa 

DAILY - - - -58,984 

SUNDAY- - - 49,953 
Thin la an iacrcase over 

October, 1917, of 

DAILY.2,888 
SUNDAY - - - - 995 

The Increaae over October, 1013, 
(S years),'totala 

DAILY. 599b 
SUNDAY - - - - 56% 
On 2e Banla Since AnKoat 1, 1018 

Largest Non-DupGcatetl CircuUliea 

Member (A. B. C.) 
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PROPAGANDA ADS 
grow in CANADA 

Newspapers Getting Business, Whirh 

They Never Had Before, From Tariff, 

■ Candy, Paint and Insurance Inter¬ 

ests—Other Prospects 

Toronto, March 21.—The Canadian 
press is receiving a good deal of what 
may be described as propaganda ad¬ 
vertising at the present time. 

Conspicuous in the list is some large- 
space display copy on behalf of the 
tariff campaign of the Canadian Manu¬ 
facturers' As.soclation, a powerful or¬ 
ganization with a mem'lxsrship of lie- 
tween throe and four thou.sand of the 
leading m.inufacturers of the I>omlnion. 
The copy is designed to offset the free 
trade propaganda of the Western grain 
growers and is being placed through 
the A. McKim Agency, Montreal and 
Toronto. 

The same agency is al.so placing large- 
space copy for the Canadian Recon¬ 
struction A.ssociation, of which Sir John 
Willison, the well-known Canadian 
journalist, is president. This association 
is allied with the Canadian Manufactur¬ 
ers’ A.ssociation and its purpo.se is to 
endeavor to .stabilize conditions in the 
Dominion and prevent any dangerous 
tinkering with the tariff. 

Creating Demand for Candy 
Cooperative publicity to promote the 

greater use of candy has been under¬ 
taken by a group of the leading con¬ 
fectionery manufacturing companies of 
the country and this is appearing in a 
large list of newspapers and magazines 
in good-sized space. The McKim 
Agency has this business in hand as 
well. 

Another interesting cooperative cam¬ 
paign abo.it to be launched is one to 
encourage the palnt-up and clean-up 
idea. Paint manufacturers have appro¬ 
priated $18,000 for the promotion of the 
campaign and will employ the McCon- 
nell-Kerguson Agency to handle the 
copy. A .significant feature of this cam¬ 
paign Is that plans have been laid to 
carry it on for at least three .spring 
.seasons. 

It is understood that plans for a cam¬ 
paign in the interests of life In.surance 
are about complete. Several of the 
Canadian life Insurance companies have 

done fine publicity work individually In 
the past but it is now proposed to com¬ 
bine for a general campaign. The idea 
has been mooted several times but has 
never come to fruition. This time it is 
expected that it will materialize, though 
details have not been worked out. 

In line with this tendency the Cana¬ 
dian Pre.ss A.ssociation is directing the 

attention of members to the exceptional 
opportunity afforded this year for pro¬ 
moting "paint-up and clean-up" adver- 
ti.sing. While some papers have secured 
a goodly volume of special adverti.sing 

along these lines in previous years there 
are particular reasons w’hy the idea 
.should be pushed this year. A C. P. A. 
bulletin enumerates a number of argu¬ 
ments which publishers could use with 
advantage in canvassing manufacturers 
and retailers of paints, similar to the 
recent articles by W. L. Lamed in 
Kditor & Published. 

The C. P. A. points out that the mer- 
chandi.se available for the u.se of tho.se 
proposing to paint-up and clean-up has 
large variety. Allied to the paint-up 
and clean-up idea is that of the general 
renovation of the home. Sellers of fur¬ 
niture, wallpaper, carpets and rug.s, 
furnishings—all will be keen to make 
the spring's business have larger vol¬ 
ume. Advertising managers are urged 
to begin early the devising of plans and 
suggestions calculated to develop and 
secure the advertising related to .spring 
renovations. 

FLOCKING TO OTTAWA 

So Many Newspaper Men There That 

Commons Asks Why 

Ottawa, March 21.—This city has of 
late become the mecca of a good many 
journalists from all parts of the IX)- 
minion, owing to the number of good 
berths open in the various publicity 
bureaus that have b.-en created. So 
numerous have these publicity men be¬ 

come that a member of the House of 
Commons, I. E. Pedlow, M. P., has asked 
the Government for a return of their 
numbers with further particulars. 

The inquisitive commoner wants to 
know how many former newspapermen 
are employed in the censor’s depart¬ 
ment: how many propaganda publica¬ 
tions are is.sued by the Government, and 
at what cost; what their editors receive, 
and how many of them are former news¬ 
papermen; and how many new.spaper- 
men are now employed by the Govern¬ 
ment in the various departments arising 
out of the war. 

The return has not yet been brought 
down, but it will evidently be an inter¬ 
esting document. 

William S. Murphy, former Fall River 
(Mass.) Herald reporter, has received a 
medal and citation for courage in battle, 
signed by General P4taln, commander-in- 
chief of the East French Army. 

The KTonnd-hoc ttejre ont ell winter In 
ASBCBT PARK, NBW JBR8BT 

If you want businesa all the year 
advertiae in the 

ASBURY PARK PRESS 
Publiahed in “the community with¬ 

out a poorhouae.” The leadiny real- 
dential pleaaure reaort dlatrict near 
New York CHty. And in the aecond 
richeat agricultural county in the 
United States. 

Standard Rate card; A. B. C. Circula¬ 
tion; Associated Press news: A. N. P. A. 
membership. Always your money's 
worth. 

How many newspapers like this have 
you included in the last list you made 
up? You want results, don't youf 

J. Lyle Kinmenth, Pub.iAsbwy Park, N.J. 

The amalgamation of the two leading pro¬ 
gressive Jewish newspapers of New York 

THE DAY 
and 

THE WARHEIT 
brings into being the most powerful adver¬ 
tising medium in the Jewish field. 

The National Jewith Daily 

Food Medium 
of 

New Jersey 

Trenton Times 
A. B. C. 

2c-12c Per Week 

KBLLY-SlflTH COMPANY 

20 Fifth Avenne Lytton Building 

NBWYORK CHICAGO 

BREEZY AND BRIGHT 
AND READABLE IS 
MAC LENNAN’S BOOK 

I.ots of Kansans come to New York 
between New Years and Christmas, tak¬ 
ing one month with anotlier, year in 
and year out. Some of them come on 
business and some for recreation, in 
both of which quantities the great city 
abounds. Some go back home and write 
about their experiences, and .some of 

them just don’t. I’sually those who do, - 
teil either Hat and wearisome tales of 
scenes and incidents already much 
overwritten "bout or tell weird tales that 
don’t help the reputation of the big city 

or the visitors. 
Once in a while, though, .some man 

comes from Kansiis to New York and 
keeps his eyes open and his mind re- 
cept've to worth while tliing.s, and then 
when he writes about his visit what ho 
says is worth reading, even to a blase 
New Yorker. That describes Frank P 
MacLennan, editor and publisher of the 
Topeka State Journal, and the contents 
of his book, “A Kansan in New York." 

Mr. Macl.,ennan hardly needed to tell 
his readers that he wrote his experi¬ 
ences first for a series in his own paper. 
His narrative shows it. He wrote it as 
every other newspaper man writes copy 

for his paper—sheet after sheet turned 
out and pa.ssed unrtvised to the copy 
reader, who sees that the English is all 
right, sticks a head on it, and lets i*. 
go. That’s one reason why more than 
30,000 readers have enjoyed what he 
tells about New York. A more polished 
style wouldn’t carry the reader along, as 

The Dominating Force 
In a manufacturing territory famous 
for its hustle, thrift and prosperity, 
where a million dollars are expended 
weekly in wages. 

The Bridgeport Post 
Standard-T elegram 

Not only dominate this field, but they 
offer advertisers the lowest rate ob¬ 
tainable in New England. Keep them 
on your, list. 

FOREIGN REPRESENTATIVES 
The Julius Mathews Special Agency, 

BOSTON NEW YORK CHICAGO 

The Choice . 
Of the West 

The Los Angeles Evening 
Herald is the medium selected 
by ailvertisers whose practice 
it is to do big things in a big 
way. 
The Evening Herald, by actu¬ 
al demonstration, has earned 
the reputation of being one of 
the best “result getters'* in 
America. 

Daily Circulation 

139374 

The 
PITTSBURG PRESS 
Has the LARGEST 

Daily and Sunday 

CIRCULATION 
IN PITTSBURG 
Member A.B.C. 

rorHgn AdvertMag ReprMsntoMvM. 
I. A. Kim.N, JOHN GLAAS, 

Jlatropolltan Tower. Peoples Gas Bldg. 
New York Ohlcsgo. 

his doe.s, with .such smoothness, nor 
give him such vivid and enjoyable pict¬ 
ures of things and of people in th'3 
metroi)olis. 

Besides that, Mr. MacLcnnan is one of 
the few that have discovered there arc 
other things in New York than Broad¬ 
way and Wall Street. His book re¬ 
mains a very readable production. 

“Dick” Harburger, for several years 
City Hall reporter for the Cleveland I’lain 
Dealer, has "quit the game” and is now 
the |3,600-a-year secretary of the City 
Plan Commission. 

The Following Newspapers 

are Members of 

THE 

AUDIT BUREAU OF 
CIRCULATIONS 

And grant the right to the organ¬ 
ization to examine, through quali¬ 
fied auditors or independent audit¬ 
ing concerns, who are certified 
public accountants, any and all 
bills, news-agents’ and dealers’ re¬ 
ports, papers and other records 
considered by the Board of Con¬ 
trol necessary to show the quanti¬ 
ty of circulation, the sources from 
which it is secured, and where 
it is distributed. 

AI.AHAMA 
Blriiiinirham .NEWS 

Average circulation for June, 1918, 
Dally. 48.306; Sunday, &8.795. Printed 
2,865.884 tinea more advertising than its 
nearest competitor In 1917. 

CAMFOItNIA 
Loa Anicelea.EXAMINER 

A. B. C. Audit reports show largest 
Morning and Sunday circulation. Great¬ 
est Home Delivery. 

GEORGIA 
Atlanta .DAILY 
GEORGIAN AND SUNDAY AMERICAN 

Circulation dally, 62,637; Sunday, 105,- 
287. The largest 3c afternoon circula¬ 
tion In America. The greatest Sunday 
circulation In thia aectlon of the South. 

II.LINOIS 
Joliet.HERALD-NEWS 

Circulation, 18,100. 
IOWA 
Ilea Molnea.SUCCESSFUL FARMING 

More than 800,000 circulation guaran¬ 
teed and proved, or no pay. Member 
Audit Bureau of Clrculatlone, 

LOUISIANA 
New Orleans.TIMES PICAYUNE 

MONTANA 
Ilutte .MINER 

Average dally. 14,905; Sunday, 23,670, 
for 6 months ending April 1, 1918. 

MISSOURI 
St. Lonia.POST-DISPATCH 

Dally Evening and Sunday Morning, 
la the only newspaper In Its territory 

with the beautiful Rotogravure Picture 
Section. 

The POST-DISPATCH sells more papers 
In St. Louie and suburbs every day in 
the year than there are homes in the 
city. 

Circulation for entire year 1918: 
Sunday average .853,177 
Dally .180,796 

NEW JERSEY 
Aabnrjr Park.PRESS 
Elisabeth.JOURNAL 
Paterson . PRESS-GUARDIAN 
Plainfield.COURIER-NEWS 

NEW YORK 
Rnirnlo.COURIER k ENQUIRER 
New York City. 
..IL PROORESSO ITALO-AMERICANO 
New York City.DAT 

The National Jewish Dally that no gen¬ 
eral advertlier ahonid overlook. 
OHIO 
Yonngatown . TINDIOATOR 
PENNSYLVANIA 
Erie . TIMES 
Wllkea-Rarre .TIMBS-LBADBR 
TENNESSEE 
Nashville . BANNER 

Houston .CHRONICLE 
The Chronicle guarantees a circulation 

of 50.000 dally and 68,000 Sunday. 
VIRGINIA 
Harrlsonbars . 
.DAILY NEWS-RECORD 
Largest dreniatton of any dally papar 

in tbs famous valloy of Ylrginla. 
WASHINGTON 
Seattle . POST-INTBLLIOBMOBB 
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PRINTERS FORM “PEACE LEAGUE” 

Union aad Employers Organize an Inter¬ 

national Conference Board 

Cincinnati, March 15.—An Interna¬ 
tional General Conference Board of the 
I’rinting Industry was organized at a 
meeting here this week to "devi.sa 
moans of peacefully settling industrial 
disputes.” Its founders are five inter¬ 
national unions of the printing and al¬ 
lied industries and representatives of 
the four organizations of employers 
who hire members of these unions. 

The board, consisting of five members 
from the unions and five members from 
the employers’ organizations, will meet 
within the next thirty days in Chicago 
“to e.stablish policies, rules and regula¬ 
tions affecting the industry.” 

These policies, it was said, will be¬ 
come the law of the industry when 
ratified by all the participating organ- 
izaations. 

The American New.spaper Publishers 
A.ssociation will not be connected with 
the new conference board, whose mem- 
l>ors will be strictly rcmmercial estab¬ 
lishments and international unions of 
the printing trades. 

Taking Printing Census in .\tlanta 

.\tlanta, Ga., March 20.— Hooper P. 
Hogan, special representative of the 
United Typothetae of America, has 
arrived here to make a survey and cen¬ 
sus of the printing anl allied industries 
of .Atlanta. 

RECENT INCORPORATIONS 

Albany, N; Y., Model Printing Com¬ 

pany, Manhattan. Capital, $10,000, In¬ 
corporators: Frederick C. Ziemer, Co¬ 

rona, N. Y., and others. 

Court Press, Manhattan. Capital, 
$5,000. IncoriKirators: K. J. Braunlierg 
and P. L. and J. Lan.sljacher, 35 St. 
Nichqlas Terrace. 

Buffalo Magazine and Book Corpora¬ 
tion. Buffalo. To handle subscriptions 
for publications. Capital, $20,000. In- 
corriorators: C. A. Adolff, J. C. Plain 
and T. B. Stewart, Buffalo. 

Soldiers’ Publishing Company, Man¬ 
hattan. Capital, $5,000. Incorporators: 
S. Carmel, A. E. Cohn and M. Gisnet, 
830 Blast 16.3d Street. 

James A. McCann Company, printing 
and publishing, Manhattan. Capital, 
$20,000. Incorporators: J. Lewis, Q. 
Harrigan and H. Brookner, 56 Six¬ 
teenth Street, Brooklyn. 

Publi.sher and Adverti.ser, Inc., Man¬ 
hattan, new.spaper and general publish¬ 
ing. Capital, $50,000. Incorporators: 
G. P. Leffler, W. E. McReynolds and H. 
C. Hunter, 80 Maiden Lane. 

Gales Paper and Twine Company, 
Manhattan. Increased capital from 
$25,000, to $100,000. 

Hou.sen Printing Company, Troy. 
Capital. $3,000. Incorporators: Henry 
Housen, E. C. Housen, J. Bb O'Connell. 

Platex Press, M.inhattan. Capital, 
$10,000. Incorporators: R. J. Keller, 
\V. Saengor, B. Wright, 233 Broadway. 

Printers Delivery Company, Manhat¬ 
tan. • Capital, $5,000. Incorporators: 
G. A. Cymberg, W. Riesfeld, H. Gilman, 
402 We.st Thirty-first Street. 

International Aircraft Advertising 
Agency, Manhattan. Capital $100,000. 
Incorporators, G. A. Pollock, S. H. 
Mapes, M. G. Whitmim, 106 Central 
Park West. 

Citizen-Sentinel Company, Ossining. 
Capital, $10,000. Incorporators, T. B\ 
Wal.sh, E. Hallgrin, J. J. Reilly, Ossining. 

Seeley Advertising Company, Man¬ 
hattan. Capital, $25,000. Incorporators, 
J. E. Seeley, L. W. Dinkel.spiel, H. R. 
Green, 50 Bla.st Forty-second Street. 

Record Proas Corporation, Brooklyn. 
Capital, $6,000. Incorporators, G. Dot- 
zauer, C. Moore, C. J. B'ranck, 186 Elton 

Street 

Arco Company, M inhattan, name 
changed to Newport Printed Typing 
Company, Inc. 

Chicago, — Pictorial Art Publishing 
('ompany. Capital, $.0,000. Incorpo¬ 
rators: M. Oppman, E. Schwab and J. 
K. Sklare. 

Dovek, Del.—Batra Publishing Com¬ 
pany. Capital, $10,000. Incorporators: 
W. I. N. Lofiand, Frank Jackson and 
Charles H. Jone.s, all of Dover. 

American New.spaper Corporation. 
Philadelphia, to own and publish news¬ 
papers. Capital, $5,000. Incorporators: 
W. A. Teutsch and Edith Reeves, of 
Phiiadelphia; Henry J Gibbons, Cyn- 
wid. Pa. 

Printcrafters A.s.sociaticn, Philadelphia. 
Capital, $65,000. Incorporators: BL R. 
Hansell, E. N. MacFarland, J. Vernon 
Pimm, all of Philadelphia. 

Ix)L'isviLi.E, Ky.—Stark-Lowman Com¬ 
pany, advertising. Capital. $20,000. In¬ 
corporators: Marvin B. Ixiwman, Thomas 
H. Stark and H. B. Stark. 

Knoxville, Tenn.—Progressive Pub¬ 
lishing Company'. Capital, $25,000. In¬ 
corporators: S. J. Odcock, C. C. Hale 
and H. G. Bale.s. 

Ennis, Tex.—Times Printing & Pub¬ 
lishing Company Increased capital 
■stock $20,000 to $36,000. 

San Antonio, Tex.—Lone Star Pub¬ 
lishing Company. Capital, $6,000. In¬ 
corporators: Reno Eickenroht, Bldmund 
J. Reilly and John H. Maddox,' jr. 

Augusta, Me.—Joseph A. Roach Com¬ 
pany. Capital, $160,000. To manufac¬ 
ture and deal in printing inks, dry 
colors, ch.ymicals, drugs, oils, varnishe.s, 
etc. D. S. Deland is president; R. W. 
B’arris, treasurer and C. Jj. Andrews, 
derk. 

Canadian Publishers Confident 

Toronto, March 20.—G. T. Clarkson, 

accountant entrusted v/ith the task of 
investigating the cost of the newsprint 
mills in the Canadian paper inquiry', has 
completed his work up to December 1, 

and it is understood that the results of 
his examination of the manufacturers’ 
books are in the hands of both parties 
to the inquiry. The mills dealt with are 
the Donnacona, BTlce Brothers, Lauren- 
tide, J. R. Booth, and Fort Francis. The 
inquiry will be resumed at Ottawa on 
Monday, March 31, and the publishers 
express much confidence over the out¬ 

come. 

Paper for American Ideals 

A new national weekly devoted “to 
the preservation of American Ideals” is 
about to be started in New York, with 
B^ablan Franklin, late associate editor 
of the Evening Post, and Harold De 
■Wolf Fuller, formerly of the Nation, as 
editors. A number of New York’s most 
prominent citizens are among the sup¬ 

porters. 

EQUIPMENT WANTED 

Wanted 
4 to 6 Porter’s Patent Extension Front 
Steel Run Cabinets, in good condition. 
The Sun, Paducah, Ky. 

Wanted 
To communicate with par¬ 
ties having newspaper equip¬ 
ment for sale or likely to 
have in the near future. In¬ 
terested in twenty-one inch 
column four or five deck 
straight line Goss or Hoe, 
with 440-60 cycle, 3 phase 
motor. Five or six lino¬ 
types, pump type stereo¬ 
typing outfit, steam tables, 
etc. Immediate delivery not 
desired and will consider 
equipment available fall or 
winter this year. No pro¬ 
posals will be considered ex¬ 
cept those in writing, and 
must be explicit as to age, 
serial number and condition 
of equipment. F. L. SEELY, 
Grove Park Inn, Asheville, 
N. C. 

EQUIPMENT FOR SALE 

For Sale 
Go.ss Semi-Rotary Pre.ss in good condi¬ 
tion. Still running every day at this 
office. Reason for change, need of press 
cjf larger capacity. New when installed 
in this office. Bargain to quick buyer. 
Morning Review, Greensburg, Pa. 

LINOTYPE bIus and rule caster for sale: 
castB 2-pt. to 12-pt. BluRB. and 2-pt. to 

12-pt. border; including 15 slideB. 2 sets of 
high and low moulds; water cooled; extra 
ejector blades: in first class condition. Ad¬ 
dress JERSEY JOURNAL. Jersey City. 

GENERAL EQUIPMENT 

Printing Plants and Business 
BOUGHT and SOLD 

PRINTERS^HTTERS 

American Typefounders* Products 

Printers and Bookbinders 
Machinery of Every Description 

CONNER, FENDLER & CO. 
Ninety-Six Beekman St., New York City 

FOR SALE 
DUPLEX 12-Page Flat Bed 
NEWSPAPER PRINTING 
AND FOLDING MACHINE 
Prints and folds a seven-column 
4-6-8-10-or 12-page paper to ^ or 
^ page size at 4,500 per hour. 

A good press at a reasonable price. 

WALTER SCOTT & COMPANY 
PLAINFIELD, NEW JERSEY 

For Prompt Service 

TYPE 
Printers* Supplies 

Machinery 
In Stock for Immediate Shipment by 
Selling Houses conveniently located 

"American Type the Best in Any Case" 

AMERICAN 
TYPE FOUNDERS CO. 

Boston Pittsburgh Kansas City 
New York Cleveland Denver 
Philadelphia Detroit Los Angeles 
Baltimore Chicago San FrancUco 
Richmond Cincinnati Portland 
Atlanta St. Louis Spokane 
Buffalo Minneapolis Winnipeg 

PHOTO ENGRAVING 

Take It To 

POWERS 
Open 24 Hours out of 24 

The Fattest Engravers 
on Earth 

Powers Photo Engraving G>. 

154 Nassau St., Tribuna Bldg. 

Naw York City 
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CLASSIFIED ADVERTISING COLUMNS 
Through the classified columns of Editor & Publisher you may find a buyer for 
any useful mechanical equipment for which you have no present need. A "For 
Sale" ad at thirty cents per line may thus turn into cash something which now 
merely requires storage room—and which would be of real service to some¬ 
body else. 

SITUATIONS WANTED 
Advertisements under this classifica¬ 
tion, ten cents per line, each insertion. 
Count six words to the line. For those 
unemployed, not to exceed 60 words, 
two insertions FREE. 

Circulation Manager 
Circulation manager, just discharged 
from army, member of I. C. M. A., de¬ 
sires opening. Thirty years of age. 
Progressive and constructive. Ten years’ 
newspaper experience. Will furnish 
recommendations as to ability and char¬ 
acter. Prefer Eastern paper. A chance 
to grow preferred to high salary. Ad¬ 
dress A-656, care of Editor & Publisher. 

A Friend of Mine 
who has been in overseas service dur¬ 
ing the past year, having earned a ser- 
geancy, wires from Newport News of 
his arrival in this country with a re¬ 
quest that I run this advertisement for 
him in the columns of the Editor & 
Publisher so that he may find lucrative 
employment .speedily. 

My friend, the Sergeant, has had a wide 

experience in newspaper circulation and 
promotion work. He is well equipped 
to take charge of the circulation of a 
newspaper or magazine. He would like 
to stay in the East. 

Those in need of the services of an 
aggres.sive bu.siness-builder will find it 
to their advantage to address A-664, 
care of Editor and Publisher. 

Circulation Manager 
Refined successful young man wants to 
connect with publisher in town of 40,- 
000 or 50,000 who is not getting results. 
Address A 651, care of Editor & Pub¬ 
lisher. 

Circulation Manager 
Circulation Manager open for position 
on daily paper in south or southwest. 
Address G. W. T., care of Biditor & Pub¬ 
lisher. 

Circulator 
Circulator of ten years’ experience 
wishes po.sition as circulation manager 
in the West or Middle West. Have 
handled both city and country circula¬ 
tion and am thoroughly adept on all 
lines of building circulation and install¬ 
ing system and making collections, etc. 
Can give A-1 references. Address A 650, 
care of Editor & Publisher. 

Editor 
An editor who has had successful ex¬ 
perience in large and small cities seeks a 
change of environment. He is now edi¬ 
tor and general manager of a newspaper 
property which has been more than 
ordinarily successful under his manage¬ 
ment. For further particulars address 
A-611, care of Editor & Publisher. f 

Publishing. 
Man, 31—Six years publi.shing, three as 
executive. Entire planning and prepa¬ 
ration book and magazine advertising. 
Travelled United States book dealer 
trade. Over.seen .sales force, handled 
mail-order, managed manufacturing and 
purchasing. Two years in general .sales 
and advertising. Desires to reenter pub¬ 
lishing in one or more above capacities. 
Address A-655, care of Editor & Pub- 
li.sher. 

Composing Room Foreman 
Composing room foreman; ten years' 
experience: newspaper, catalogue, etc., 
A-1 linotyper; references furnished. .\d- 
dre.ss A-657, care of Editor & Publisher. 

Mail Clerk 
B'ast on hand mailer; galley room ex¬ 
perience; de.slrcs to change to medium¬ 
sized paper where SERVICE is recog¬ 
nized. Address A-659, care of Editor 
& Publisher. 

Office—Business Manager 
Wanted—Po.sition as offke or business 
manager of good daily newspaper. Ad- 
dre.ss H. W. D., care of Editor & Pub¬ 
lisher. 

SITUATIONS WANTED 

Assistant Manager 
Honest, capable, ambitious young man, 
years’ experience, wants place as city or 
assistant manager of circulation on a 
leading daily. Address A 652, care of 
Editor & Publisher. 

Editor’s Assistant 
Young man, general writing experi¬ 

ence with New York publication, desires 
connection with newspaper or maga¬ 
zines in or out of New York. Salary 620. 
Address A 653, care of Editor & Pub¬ 
lisher. 

Editorial Writer 
Strong, worth-while, chief 
writer; wide experience 
credentials, .\ddres3 “T,” 
tor & Publisher. 

HELP WANTED 
Advertisements under this classifica¬ 
tion, twenty-five cents per line. Count 
six words to the line. 

Telegraph Editor 
Austin (Tex.) American, only morning 
newspaper in Austin and centr.al Texas; 
largest circulation in Austin and central 
Texas; only Austin member of the A. B. 
C.; desires competent telegraph editor, 
one who can handle full 24-hour Asso¬ 
ciated Press report, who edits closely, 
knows news values, strong on definite 
headline.s, preferably man who has had 
plenty of experience on metropolitan 
telegraph desks. Give all Information 
together with history and salary desired 
in first letter. Railroad fare to Austin 
not paid. Address Austin American, 
Austin, Texas. 

Managing Editor 
Wanted on leading morning and Sun¬ 
day newspaper in city over 100,000 popu¬ 
lation. Mii.st have executive ability,'be 
able to reorganize department and inject 
new ideas. Splendid opportunity for 
capable man. Write full details in first 
letter, giving past experience, .salary ex¬ 
pected, etc., to Box A-662, care of Editor 
& Pubiisher. 

Managing Editor 
WANTED—Managing editor for after¬ 
noon daily of 10,000 circulation near 
New York. We need a man who can 
write editorials, knows news values and 
has a capacity for work. 640 a week to 
stai-t. Send samples of your editorials 
to Box A-661, care of Editor & Publi.sher. 

Circulation Bookkeeper 
Wanted—Man to take complete charge 
of the circulation bookkeeping on paper 
with morning, evening and Suftday edi¬ 
tions. Must be fully able to install 
modern methods: to make out clear-cut 
reports; direct A. B'. C. work; and to 
handle the force under him in a bu.siness 
way. Salary 135.00 a week. Reply 
should not only give your age and ref¬ 
erence, but al.so your qualifications gen¬ 
erally. Address’A-660, care of Editor & 
Publisher. i 

Classified Advertising i 
Wanted—A real man who can prove by' 
his record that he knows how to build 
a dominant classified advertising page 
on a real newspaper. Consideration will 
be given only to applicants who can 
prove their case by their own previous 
achievements. Addre.ss in writing, A. 
H. Vandenberg. Publisher, The Herald, 
Grand Rapids, Mich. 

Advertising Man 
Leading Connecticut new.spaper has an 
opening for a young man in advertising 
department. This Is a fine opening for 
an energetic ■'young man who has had 
some experience In soliciting, and who 
desires an opportunity that will give a 
broad experience in all copy writing 
and solicitation. Salary to start, 625. 
Addrcs.s. giving full details. Including 
personal description. Box A-641, care of 
Editor & Publisher. 

HELP WANTED 

Wanted 
Man not over 33 years to act as busi¬ 
ness manager for daily paper in city of 
100,000 population. Must have good 
references and be willing to work hard, 
and if successful will be allowed an in¬ 
terest in the publication. Address A 654, 
care of Editor & Publisher. 

City Editor 
Wanted—City editor, daily, ninety thou¬ 
sand circulation, wants permanent con¬ 
nection, with smaller daily in executive 
capacity. Extensive executive experi¬ 
ence on public.ations of this character. 
Best reference if requested. Write W. 
B. L., care of Editor & Publisher. 

Young Man 
about twenty-two, who has had experi¬ 
ence in promotion and welfare work 
with city carriers. State qualifications 
and salary. A-663, care of Editor & 
Publisher. 

Advertise Hants under this classifica¬ 
tion forty cents per line. Count six 
words to the line. 

Publishers—Attention! 
We supply literary material of all kinds 
for newspapers or magazines at very 
reasonable rates. Everything is original 
and by competent writers. No matter 
what you need we can furnish it. Will 
take advertising in exchange for all or 
part. Address Literary Bureau, M O J 4, 
Hannibal, Mo. 

A Wonderful Opportunity 
B''or a man with 625,000 cash. I have 
just returned from an army hospital and 
am not in fit phy.sical shape to take 
charge of my bu.sines.s. Office cleared 
68,500 in 1918. Only daily paper in 
Kansas county-seat town of 4,000, and 
gets country printing and big .share of 
legal printing. Growing job busine.ss. A 
wonderful opportunitv for an experi¬ 
enced man with push. Write to A-658, 
care of Editor & Publisher. 

Perkins Made Advertising Manager 

Bertram J. Perkins, hitherto manag¬ 
ing editor of the Daily News Record, 
New York, has been made advertlfsing 
manager, succeeding E. L. Fairchild 
who has returned to the merchandise 
lines in which he formerly was inter¬ 

ested. Nat Doorly will retain the adver¬ 
tising management of Men’s Wear and 
the Apparel Gagette, and M. L. Hart 
the management of Woman’s Wear, the 
B'airchild firm’s other dally newspaper. 

Maj. Viskniskki on Liberty Loan 

Major Guy T. Viskniskki, who was in 
charge of Stars and Stripes, the news- 
1 aper of the American forces in France, 
has become A. E. F. adviser to the Lib¬ 
erty Loan Committee of this districl, 

located at 120 Broadway. 

Smith & Crank Agency Dissolved 

I.OS Anceles, Cal., March 15.—The 
Smith-Crank Advertising Agency has 

Ix-en succeeded by Crank & Paris. A. 
Carman Smith retires and C. F. Crank 
and W. H. Paris, late of the Express, 
form the new company. 

Pirkett F.lerted President 
Connecticut legislative correspondent.= 

have elected Col. Charles W. Pickett, of 
the New Haven 'Times-Ijeader, president 
of the Laurel Club, their organization in 
Hartford. 

Hartford Times 'Will Build 

Harttord, Conn., March 19.—The 
’limes owners to-day purchased the 
land and buildings at 2-18 Prospect 
Street and will utilize the site for a 
new home for their paper. 

MORE HONORS FOR M AJOR ADLER 

Awarded Distinguished Service Cross hy 
President of United States 

The Distinguished Service Cross for 
battle valor has been awarded Major 
Julius O. Adler, a.ssistant treasurer of 
the New York Times. The circum¬ 
stances of the award as stated in an offi¬ 
cial order of President Wilson are as 
follows: 

Major J. O. .Adler, 306th Infantry. For 
extraordinary heroism in action at St. 
Juvin on October 14. Accompanied by 
another officer. Major .Adler ivas super- 
vi.slng the work of clearing the cnemv 
from St. Juvin when they .suddenly 
came upon a party of the enemy num¬ 
bering 150. B'‘irlng on the enemy with 
his pistol. Major Adler ran toward the 
party, calling on them to surrender. 
His bravery and good marksmanship 
resulted in the capture of fifty Ger- 

tanooga, Tenn. 

MRS. J. B. SHALE DIES 

Wife of Founder of EDITOR & PUB¬ 
LISHER Succumbs to Pneumonia 

Sarah M. Mills Shale, wife of Jacob 
B. Shale, founder of Editor and Pub¬ 

lisher, died on March 20 in New York. 
Mrs. Shale had been ill from a compli¬ 
cation of disea.ses for seventeen weeks. 
I'p to la.st Tue.sday evening her recov¬ 
ery was looked for, but pneumonia set 
in, and her enfeebled condition was un¬ 
able to with.stand its attack. 

Funeral .services will be held this 
afternoon, after which the body will be 
taken to McKeesport, Pa., her former 
home. 

Verdict for Chicago Tribune 

(’hicago, March 15.—A Cook County 
Superior Court jury has given the Chi¬ 
cago Tribune complete vindication on a 
charge of libel brought by Mrs. Nello 
Wil.son, of Los Angeles, who had been 

mentioned by the Tribune in connection 
with shoplifting. She a.sked 650,000 
damages. 

Carit. Griffin Cochran, city editor of 
the I.,exington (Ky.) Leader, died of 
Iineumonia at Tour.s, France, Feb¬ 
ruary 21. 

Theodore A. Braley, publisher of the 
Bloomington (Ill.) Bulletin, died in Cfiil- 
cago March 19. 

EXPERIENCED and ac- 
live young publisher de¬ 

sires to take over a daily 
newspaper in a city of 15,000 
or more. He has 910,000 
cash for first payment. 

Proposition S. O. 

Charles M. Palmer 
Newspaper Properties 

225 Fifth Avenue New York 

CONSOLIDATION 
is the recoKnized route to large returns in 
nearly every line of commercial induatry. 

We believe that publishing properties 
offer one of the most attractive of all the 
fields for merger and consolidation. 

We have a record of results in this 
difficult work that you should investigate. 

HARWELL & CANNON 
Newspaper and Magaeine Properties 

TI.MES BUILDING NEW YORK 

editorial man.s, and the remainder fled. Home 

convincing BUSINESS OPPORTUNITY address, H. C. Adler, father, Ch.at- 
care of Edl- 
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BRITISH ADS DROP 
IN NEWSPAPERS 

Dailies Give More Spare to News Than 
to Advertising — Will Limit Pages 

Until Paper Stringency Is 
Relieved 

Always Interesting, and especially so 
now that the war f>eriod is past and the 
newsprint situation in (treat Uritain is 
showing some measure of relief, is the 
operation of newspapers across the 

water. Limited to the lowe.st pos.sibte 
paper consumption during the war, and 
with .staffs so depleted that news was 
KC.thered only with difficulty, Hritish 
newspapers were very .siriall. They have 
enlarged .‘^omewhat recently. The 
Times, according to the table presented 
here, has gone to eighteen pages, and 
others have made increa.ses. 

Xews, hoNv'Cver, still predominates the 
■Space. Th; accompanying table, com¬ 
piled for the Newspaper World for the 
week of February 3 to 8, shows that 
th( (Ilasgo'v Herald and the Irish Times 
are the only papers that give more 
space to adverti.sements than to news. 
As a matter of fact, adverti.sing fell 
off during the week covered, in the 
majority of ca.se.s. Most of the papers 
liave now arrived at a .standard .size 
which will probably last until there is 
a change in the paper situation. 

The table compar's the fir.st week in 
F< bruary with the first week in Janu¬ 
ary. The sign indicates inerea.se 
over the ti.'-.st week in January and — 
decrea.se: 

Price. 
Times . ,3<1. 
Hirmingham Po.st . 2d. 
Daily Telegraph. 2d. 
(Jlasgow Herald. 2d. 
Morning Po.st. 2d. 
Scotsman'. 2d. 
Yorkshire Observer. 2d. 
Yorkshire Post . 2d. 
•Irish Times . 1 %d. 
1.. 1verpool ('ourier. l%d. 
1.. 1verpool Po.st . 1 ^d. 
Manche.ster Ouardian . 1 *^d. 
Yorkshire Herald . I'Ad. 
Daily Chronicle. Id. 
Daily Dispatch . Id. 
Daily Kxpress . Id. 
Daily Oraphic . Id. 
Daily Mail . Id. 
Freeman's Journal . Id. 
Iri.sh Independent. Id. 
Leeds .Mercury . Id. 
Xewca.stle Chronicle . Id. 
Xewca.stle Journal . Id. 
Xottingham Ouardian. Id. 
Sheffield Independent. Id. 
Sheffield Telegraph . Id. 
South Wales Daily Xews. Id. 
Western Mail. Id. 

“RICK” NOW AN AUTHOR 

Ace-of-Ares Writing Story of His Air 
DukIs for Newspapers 

Edward V. Rickenbacker, the American 

.Ace-of-Aces, who is writing a series of 

stories of his adventures for the Mc¬ 

Clure Newspaper Syndicate, is known to 

his friends .simply as “Rick.” Laurence 
L. Driggs, the writer on aeronautics, 
calls attention to the fact that the his¬ 
tory of aviation begins with this war, 

and that this history will not have to be 
dug up from mu.sty archieve.s, but will 
lie found in the personal narratives of 
.such men as Rickenbacker — stories 
throbbing with every element of human 
interest. 

Mr. Driggs believes that “Rick’s’’ .story, 
told in his own modo.st fashion, will grip 
boy and man alike with Its fascination, 
.stimulating love of country and the 
ambition to serve and to sacrifice. 

Young Heads Boston Club 

Boston. March 17.—Charles E. Young, 
acting managing editor of the Boston 
Po.st, has b'en elected president of the 
Press Club. Frank P. Sibley, Globe 
correspondent with the Twenty-sixth 
Divi.sion, A. E. F., ovenseas, became 
vice-president; Walter J. Ryan, Globe, 
sff retary; James W. Hemenway. treas- 
urer, and John J. Cronin, financial sec¬ 
retary. Directors are: John J. Dowling, 
Hoy .Ytkinson, Post; Charles D’Hara 
and CTiarles J. O’Malley of the O'Malley 
.Advertising and Selling Company. 

Space. Advts. News. 
Sq. In. Sq. In. Sq. In. 

.38,160 10.500 — 27,660 + 4,320 
20,280 7.995— 585 12,285+ 585 
.39,375 18,750—2,062 20,625 + 1,187 
29,298 15,561-1-1,08.3 13,737 + 1,083 
29,184 8,778- 741 20,406+2,565 
25,048 10.044— 620 15,004 + 2,108 
21,504 6.384— 336 15,1201— 448 
25,680 8,700-1- 480 16,980+ 840 
20,048 10,080— 616 9,968+ 952 
17,472 .3.848— 104 13,624 + 1,352 
19,552 7,000-1- 84 12,552+ 332 
23,142 9,861+ 912 1.3,281+ 798 
15.336 3,564 — 11,772+ 324 
1.3,776 5,740+ 369 8,036+ 123 
12,600 4,000 — 8,600 — 
13,720 .3.5'20— 294 9,800+ 294 
10.368 2,520—1.080 7,848+ 504 
16,128 5,280 + 1.056 10,848+ 288 
14..364 5.130— 432 9,234 f 4.32 
12,240 5,915— 70 6,325- 200 
16,.320 2,788— 204 13,532 + 4,284 
16,128 4,704— 616 11,424+ 616 
18,200 8.100— 450 10,100+ 460 
12,654 3,330+ 666 9,324 — 
15,792 5,640—1,316 10,152 + 1.316 
20.930 6,037- 600 14.893+1,380 
10,944 4,848+ 384 6,096+ 768 
14,190 6,655-j- 55 7,535+ 275 

•2d. on Saturday. 

Would Limit Politiral Ads 
St. Pacl, March 20.—A bill has been 

introduced in the Minne.sota Legisla¬ 
ture prohibiting the firculation of any 
IKditical advertising except through the 
columns of a legal newspaper. Any 
candidate for office violating the pro- 
po.sed law would be guilty of violation 
of the corrupt practices act. 

I' I R S T 

In February 

THE NEW YORK TIMES 
jmblished a j^reater 
volume of advertising 
than wa.s ever published 
by a New ^’ork new.s- 
paper in any February. 

Stars and Stripes Finishing Duty 

The Stars and Stripes, cfficial paper 

of the A. E. F., published in Pari.s, will 

be discontinued within the next two 

months, according to Major Guy T. Vl.s- 

niskki, its former editor, who has re¬ 
turned from overseas and is now at his 
home in Montclair, N. J. 

Canadian Press Clippings 
The prolilem of covering the Canadian Field 

ia answered bj obtaining the aervlce of 

The Dominion Press 
Clipping Agency 

which Kives the clippinti on all matteri ot 
interest to you. printed in over 05 per cent, 
of the newspapers and puhlicationi ot 
CANADA. 

We cover every foot of Canada and New¬ 
foundland at our head offlee, 

74-76 CHURCH 8T., TORONTO, CAN. 

Price of service, refular press clipping rates 
—special rates and discounts to Trade and 
Newspapers. 

LIVE TOPICS DISCUSSED 
BY OUR READERS 

lender tMU ter bon ice ihall priiit each week 
lettert /rum our rtadert on $ub)ccti of Interest 
connected irit* newtpaper publithing and adver- 
tioing. Any pvbUtber who detint kelp in Ike 
toInlioH of Alt problemt, or wko kat pronounced 
rinct on any tubjecl connected wilk Ike butinett, 
it incited to contribute to tkit cvlumn. H'e are 
confident that tuck a column may be made of 
great value Ikrougk Ike cooperation of our read¬ 
er*.—Ed. J 

Why That $800,000 in S. E. P. 
Dlstriet Daily News. 

.Miami, Okla. 

To Editor & Pcbi.isher; 

Editor & I’chijmiier in a recent issue stabs 
that but few advertising managers have at- 
temi>te<l to explain that huge sum of over $SUD,- 
UUU wliich went Into the Saturday Ereniug Post 
tile week of Eebriiary 2U. The editor asks. 
"Why not the iiewspai>ers?’’ Yes, why not? 

Personally, I feel tliat the editor has answeissl 
Ilia own (juestion. Oiven an idea and the co- 
o|*eration of a g'od commercial artist, tlie 
average cu|>y writer ran turn out a page wltli- 
out much troulde fur tlie Post that will lie aliuiit 
55 |>er cent, eltirient; and that is the average 
for tile average copy writer. 

Kor tills work tlie agency receives around |S00 
and it has a "whole page in the Saturday dCreu- 
iug Post” and lii colors. 

An elglit-eulumn newspaper page isn't an easy 
thing to lay out and write if the job is to be a 
goisl one. And coiiimissions are small. 

But newsliaiiers will ciiih- into tlielr own— 
and soon. Fhich season sees more maniifaeturers 
turning to newspa|>ers after trying out exiiensive 
magasine coi>y. 

'liie $800,000 in one issue of tlie S. E. P. 
would have boiigtit a whole lieep of newapais-r 
Sluice from Boston to Ixiwer California. Tls- 
Post lirobahly reached six or seven iiiillinns of 
Iieople. The newspapers would have diiuldel 
that figure, and tlien some. 

The newspaisTS will get this business quicker 
when neW8lia|K>r advertising Is better advertlaeil. 
If we have to "sell” the agt'ncy on the value of 
liicrewseil newspa'ier space, let’s do it. If we 
have to lay this liefore the manufacturer, let’s 
do tliat, too. But let IIS advertise iiewspaiier 
advertising more thoroughly and more e.iii- 
slstently. 

The newspapers of this country, and It has 
lieen proven time and time again, carry a pres¬ 
tige and an iiifliienee with their readers tliat 
can scarcely lie figured in cold circiilatiun figures 
alone. And tlie newspaiier out in a town of 5IM) 
is Just as much an influence as the paper In a 
city of 5.(KK».000. And look what $800,000 
would buy if strung out in a list of papers from 
one end of the eouiitr.v to the otlier. 

This year will probably sec our Idggest “for¬ 
eign’' year. But even at that we slioiild bend 
forth every effort to get the newspaiier idea 
before the agency n'en. 

Xewspaiicrs have always lieen good Isxistera 
for everything except themselves. They iisiially 
fail down wlien they attempt to fight tbeir own 
battles—witness the present conditions of tin- 
mail service: recall the recent attempt to get a 
fair price made on newsprint. 

But tills Idea of winning more advertising 
copy wliere it lielnngs, in Ike ncvnpaprrt, will 

U, S. P. O. REPORT 

For the period ending Oct. 1, 1918 

The New Orleans Item 
Daily .70,964 
Sunday .90,242 
Average .t.73,703 

Foreign reprettnlaHvtt 
THE JOHN BUDD COMPANY 

New York Chicago Bt. Lonis 

LYNN TELEGRAM-NEWS 
Largest Circulation in 

Lynn. 
Most Up-to date Daily in 

Eastern Massachusetts. 
Member of Audit Bureau 

of Circulations. 

LYNN TELEGRAM-NEWS 
LYNN, MASS. 

We can increase your business—^you 
want it increased. 

You have thought of press clippings 
yourself. But let us tell you how press 
clipping can be made a business- 
builder for you. 

BURRELLE 
145 Lafayette St., New York City. 

Established a Quarter of a Century 

lie nearer a reality when we newspaiicruieii ad¬ 
vertise newsiiaper advertising more tlioruugbiy 
and more consisteiilly. 

E. W. WALDRON. Advertlilng -Manager. 

As to the Purchase of Supplies. 
Middletown Tlmea-l'ress, 

Middletown, N. Y. 
To Editor & Publisher : 

The repreaentatlves of the auiiply houses for 
the publisbiiig and printing businesa abould have 
teamed long, long ago tliat the modern publisher 
Is hardly iufliieiiced by anything his aasociates 
might say, iinleas their statements be liaaed on 
hard and cold facta and figures. 

In other words, ,to he successful a publisher 
must rome "from Missouri," so to apeak. 

I am pleawd to add also that in my exiieri- 
enee of the last ton or fifteen years there has 
lieen no apparent effort on the part of those 
represeiitatlvea who have called iqion nieinliers 
of our establisliment to induce thioii to buy for 
any other reason tliaii the merit of the luer- 
cliaiidiso tliey liad for sale. Erateriially yours, 

II. 11. KNICKERBOCKER, -Manager. 

Casper Dally Tribune. 
Casper, Wyo., March 14, 1U19. 

To Epitob & Publishhr; 

We are reading your valuable publication and 
find great lielp In adopting ita many suggeatioiis. 
We are piihliBliiiig a little dally newspaper out 
here in tlie great West and the experiences of 
our Eastern brothers certainly prove profitalile. 

The Tribune staff fights over every Issue of 
Editor & IUbi.ihhkr and every department 
ia now using or employing suggestions carrleil in 
this raliiahle newsiiaiierman's piitilicatlon. 

J. E. IIA.NWAY, Editor and Manager. 

Defended Father’s Newspaper 

Albany, N. Y., March 17.—Ml.ss Grace 
Dolan, daughter of the president of the 
.Albany Morning Argus Publishing Com¬ 
pany, acted as attorney for the pub¬ 
lishers in the trial of a breach of con¬ 
tract case in the Supreme Court here 
last week. It was her first case. The 

case Involved the sale of space in a 
book, “New York State Men,” which 
was circulated in connection with the 
new.spaper. 

ADVERTISING AGENTS 

ALBERT FRANK & CO., 
26-28 Beaver St., New York 
_Tel. Broad 3831. 

PUBLISHERS REPRESENTATIVES 

O’FLAHERTY’S NEW YORK 
SUBURBAN LIST 

225 W. 39th St.. New York 
Tel. Bryant 6875 

R.J.BIDWELLCO. 
Pacific Coast Representative of 

DAILY 
NEWSPAPERS 
SAN FRANCISCO OFFICE 

of th* 

Editor & Publisher 
742 Market Street 

SAN FRANCISCO 

Hemstreet’s 

PRESS CLIPPINGS 

Tenth Avenue at 45th Street 

New York 
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^1 Advertising is the successful National Adver- 
tiser’s greatest method in capturing new trade, 

is barrage behind which he advances upon 
- the desired territory with his goods. Like the 

military kind it is most successful when MOST 
CAREFULLY PLACED. 

The daily newspapers appearing on this page will “lay down” an advertising barrage with great 
effect in Ohio. 

The State of Ohio is one of the most fertile trade territories in the United States—having an unusual¬ 
ly prosperous population of &,273,814 according to the census of 1915—more than a million homes, 
50% of which are gathered in thirteen cities of more than 50,000 each. 

Ohio is always doing something bigger—quickening her schedule of production and enlarging her 
resources. Consequently, there is always something bigger to be done by National Advertisers, who 
can depend upon its being done in the right way by these leading Ohio daily newspapers. 

BARRAGE 
is that curtain of artil¬ 
lery fire which is thrown 
ahead of advancing 
troops, under cover of 
which they attack. The 
most successful barrage 
is that which is most 
carefully placed. 

2,500 10,000 2,500 10,000 
Circulation lines lines Circulation lines lines 

Akron Beacon-Journal . . ... (E) 32,807 .05 .05 Dayton News. ...(E) 36,652 .055 .055 
Akron Times. .03 .03 Dayton News . ...(S) 28,216 .035 .035 
Athens Daily Messenger . . 8,115 .02 .02 Lima Daily News. (E&S) 11,710 .0265 .0207 
Canton News.. _(E) 13,636 .03 .03 Lima Republican Gazette . (MAS) 10,008 .0143 .0143 
Canton News. .03 .03 Marion Daily Star . ...(E) 9,664 .02 .02 
Chillicothe News-Adrertiser. 3,055 .00714 .00857 Newark American-Tribune ..(E) 6,380 .0128 .0128 
Cincinnati Enquirer, 5c. . . (MAS) 55,504 .12 .12 Piqua Daily Call. ...(E) 4,010 .0115 .0115 
* Cleveland News. ....(E) 134,461 .19 .18 Portsmouth Daily Times ... (E) 11,818 .025 .025 
* Cleveland News-Leader _(S) 142,425 .20 .19 Springfield News. (EAS) 13,550 .025 .025 
Cleveland Plain Dealer . . ...(M) 182,552 .24 .24 Toledo Blade. ...(E) 81,897 .15 .13 
Cleveland Plain Dealer . . _(S) 205,825 .27 .27 Youngstown Telegram ...(E) 21,735 .05 .05 
Columbus Dispatch , . -(E) 81,656 .115 .105 Youngstown Vindicator .. ...(E) 23,685 .05 .05 
Columbus Dispatch. .(S) 71,164 .115 .105 Youngstown Vindicator .. ...(S) 19,065 .05 .05 
Columbus (O.) State Journal (M) 1 

Columbus (O.) State Journal (S) j .10 .09 
Zanesville Signal . ...(E) 11,809 .025 .025 

*A. B. C. ttatement, aTerag* 18 months, ending April 1, 1918. Others ara GoTemment statements October 1, 1918. 
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THIS ADVERT!fiEMEHT WON $100 IN THE GLOHE’S $1,000 ADVERTISING AGENTS’ COMPETITION 

lltBakr-'iilll 

IVAV.?! A 

The life of the nation 
passes through the 

columns of The Globe, which 
has grown in size and 
strength for 125 years. The 
confidence the public has 
learned to place in The 
Globe insures advertisers 
maximum results. The 
Globe stands for depend¬ 
ability and power, possible 
only through years of con¬ 
stant development. 

JASON ROGERS 
Publisher 

(This advertiaement. prepared by the Martin V. Kelley Company, Toledo. Ohio, does not 
neceeaarily represent the estimate of TUe Globe by that agency, but rather their view 
reranUny The Globe’s stronfeat appeal as an advertiainr medium.) 




