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NEW YORK, SATURDAY, APRIL 5, 1924 

A. C. W. Waits All Aboard” Cry 
as British Perfect Program Plan 

nier MacDonald to Open Mammoth Convention at Wembley — Complete Outline of Activities Now 
Made Public—Thirteen Departmental to Hold Sessions 

LL ABOARD!” 
That’s about all tliat stands be- 

n 2,000 Americans and the A. A. C. 
invention at Wembley, near London, 

July. Except, of course, a few 
Qs like transportation, passports, fond 

farewells, etc., not 
1 - to mention 

several weeks 
which to 
to them. 

w _ TH Britain’s adver- 
tising men have 
finished their 

K- .aI main job and all 
that is left of the 
preliminary plans 

I can be likened to 
^ the sweeping and 

dusting needed to 
make a new struc- 

I _ _ ture habitable. 
The general out¬ 
line of the pro- 

I has been completed and approved 
l/m E. Holland, president of the 
iilafed Advertising Clubs, 

msay MacDonald, first of the Labor 
1 to become Prime Minister, will 
illy open the convention with an ad- 
of welcome at Wembley, July 14. 

Milne will hold conferences in New 
York with Harry Tipper, chairman of 
the International Program Committee. 
Jesse Neal, secretary-treasurer, and Carl 
Hunt, general manager, A. A. C. W. At 
these meetings co-ordination of Ae British 
and American departmental programs 
will be effected. 

As the pro- _ 
gram outline in- 
dicates, conven- I 
tion activities will 
commence im- 
mediately upon 
the arrival a t 
Southampton July 
12, of the two 
official A .A. C. 

boats, the 
Republic and the 
Lancastria. 

Met in London 
by the Lord 
Mayor of South- Fee» B. Smith 
amp ton, and 
prominent British advertising men, 
American delegates will be whisked by 
sp^ial train to London and to what tlw 
British program committee terms a 
“national welcome.” 

The national welcome will be staged 
at the Royal Albert Hall, London. 'This 
hall, one of the largest and finest in the 
English capital can easily seat the 2,000 
American dele^tes expected to be pres¬ 
ent. Entertainment features at this 
assembly are being witheld as a surprise 
to Americans. 

On Sunday morning, inspirational 
services will be held at Westminster 

I Abbey. Fred B. Smith of the Federal 
Council of Churches, will deliver an 
address Sunday afternoon. Smith’s 

j speech at the Atlantic City convention 
last year is considered the most notable 
ever presented before an advertising 
gathering. 

Following the innaugural meeting in 
the Wembley Park Stadium, four Ameri¬ 
can speakers have been named to address 
ihe general session Monday afternoon. 

They are Francis 
H. Sisson, of the K Guaranty Trust 
Company, New 
York; Herbert S. 
Houston, pu^ 
lisher of Our 
World, a former 
president of the 
Associated Ad¬ 
vertising Gubs; 

\j3 £. Holland 

Rt. Hon. Ramsay MacDonald 

sessions; (afternoon) departmental ses- definitely decided upon and approved by 
sions. President Holland, work on details will 

Wednesday, July 16: Departmental ses- commence in earnest, officials declared, 
sions. culminating in final adjustment soon after 

Thursday, July 17: (forenoon) general April 11, when Andrew Milne, conven- 
business sessions; (afternoon) elections tion secretary, is expected to arrive in 
and farewell address. New York from London to confer with 

With the skeleton program now .\merican advertising chiefs. 

CITY TROPHY LONDON BOUND 

. Albican Ambassador to England, 
raident Hol- 

will speak 
of the 

:'g American 
'lies, and C. 
id Vernon, 
!fr.t of the 

•"n Thirty 
> and chair- 
" of the 
:'il conven- 

oommittec 
,'pak for the 
hn advertis- 

■atemitv. 
[ lirief' the 
pam outline 

president of the 
General Motors 

Com- 
pany; and C. C. 

C. Haiolo Veehoh Harn of the 
National Lead 
Company. 

The first two speakers will talk on the 
general topic of the effect of advertising 
in creating public standards of business, 
while the last two named will discuss 
advertisi^ as an educational factor. 
Ham will pay special attention to the 

Andiew Milne 
New York ikips tk* O. Herb Palin Convantion City Tropky to London, whom tko PubUoity 
Club will hold it for tho July oonTontlon nt Wombloy. Join O. Jonot, vioo-prooidont of tho 
Alaanndor HnmUton Inatitnto (aittinc. loft), roooiTod the trophy nt a Inngbooo aboard the 
Boronearia Jnat boforo it aailad April S. tho tuaots of Okpt. Irvlno of tho Borai«arU boln« 
tho aboTo: Front row, Mr. Jonoo. P. W, Whatmouch, eonoral paaaonsor manacor, Cnnard 
Llnaa; H. H. Oharloo, Praaidont, Advartitiac Onb of Now York; Hannan O. Halatad. ohairman 
of tho On-to-London Oommittao of tho Now York oink; atandinir, loft to richt, W. B. Valaon. 
paitonccr dapartmont, Cnnard linaa; Jamao W. Brown, publiahar of X3>ITOB A PUBUBEUB; 
Harla Paariaa, A. A. 0. W, haadqaartara; Clifton D. Jadkaon, aeerotary, Advartiaiae Olnb of 
Now York; A. Z. MioKInnon, Advartlaiac Olnb of Now YoA; ). W, Oonplaad, Paanoacor 
Tlwwrtmaat, Canard Uaai. 

July 12: National Welcome 

July 13: Religious Meeting. 
L 14: (forenoon) In- 
N awting, Wembley; (afteimoon) 
P stMions. 
P“Vt July IS: (forenoon) general 
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work of the Audit Bureau of Circulation. 
At the Tuesday forenoon general ses- 

.sion, E. VV. Beatty, president of the 
Canadian Pacific Railway, Montreal, will 
speak on advertising and the building of 
an empire in Canada. E. T. Meredith, 
l)es Moines, la., publisher of Successful 
Farming, and former Secretary of Agri¬ 
culture, will talk on how advertising has 
welded the United States market. 

It will be noticed that this week’s an¬ 
nouncement of American speakers shows 
changes in dates over previous tentative 
programs printed in Editor & Publisher. 
This is due to the fact British advertising 
men had originally suggested the con¬ 
vention sessions be extended to include 
Friday, July 18. This lias now been 
definitely changed. In order to allow 
American visitors more opportunity for 
sightseeing the convention is to be closed 
Thursday. 

Instead of decreasing the number of 
American speakers selected, the program 
committee has decided to limit their 
speaking time to 25 minutes each, in 
place of the 45 minutes as previously de¬ 
termined. 

A dinner of the board of advertising 
club presidents for the purpose of select¬ 
ing the next convention city is scheduled 
for the evening of Wednesday, July 16. 
J. C. Ackerman, chairman of the social 
and entertainment committee, London, is 
in charge of arrangements for this 
function. 

The Thursday business session, since 
the convention will be the only general 
meeting of the A. A. C. \V. during the 
year, is of utmost importance. Oub 
presidents will confer to elect district 
cliairmen. The executive committee will 
liold one meeting and the National Ad¬ 
vertising Commission will gather for 
election of officers and transaction of 
routine business. 

The Joint Assembly, which acts as a 
nominating committee to name candidates 
for president and secretary-treasurer, and 
as a committee on resolutions, will also 
convene Thursday morning. The Joint 
Assembly selects from its members a 
chairman and secretary to act until the 
next annual convention. 

Into the 3 half-day periods allotted, 13 
different departmentaJs, each holding 
from 1 to 3 sessions must be crowded. 
The departmental meetings will be held 
at Connaught Halls, situated in the heart 
of London. On just what days the differ¬ 
ent departmentals will meet will be de¬ 
cided in New York after April 11, at 
conference between Milne and depart¬ 
mental presidents. 

The departments which will hold ses¬ 
sions and their presidents follow: 

American Association of Advertising 
Agencies will hold either two or three 
sessions, John Benson, Benson, Gamble & 
Slaten, Tribune Building, Chicago, presi¬ 
dent 

Associated Business Papers Incorpor¬ 
ated, 2 or 3 sessions; A. C. Backert, 
Penton Publishing Company, Cleveland, 
O., president. 

_ Associated Retail Advertisers, 3 ses¬ 
sions ; Theodore G. Morgan, Henry 
Morgan Company, Ltd., Montreal, presi¬ 
dent. 

Association of National Advertisers, 3 
sessions; Philip L. Thomson, publicity 
manager, Western Electric Company, 
New York, president. 

_ Association of Newspaper Advertising 
Executives, 3 sessions; Frank T. Carroll, 
Indianapolis News, president. 

Church Advertising Department. 3 
sessions; Rev. Christian F. Reisner, New 
York, president. 

Community Advertising Department, 3 
sessions; Qiarles F'. Hatfield, St. Louis, 
president. 

Direct Mail Advertising Association. 
3 sessions; Joseph Meadon, Franklin 
Press, Detroit, Mich., president. 

Financial Advertisers’ Association, 2 
sessions; Gaylord S. Morse, State Bank 
of Chicago, president. 

Industrial Advertisers Association. 3 
sessions; P. C. Gunion, Hyatt Roller 
Bearing Comjrany, Newark, president. 

Public Utilities Advertising Associa¬ 
tion, 1 session; W. P. Strand^rg, Rail¬ 
way Light and Power Company, Port¬ 
land, Ore., president. 

Insurance Advertising Association, 1 
session. 

ALL IN THE DAY’S WORK 
VANDERUP REPUES TO SUIT 

Drawn for Editok & Publisher 
Says Marion Star Speech Justificil If 

Public Interest 
By DORMAN H. SMITH 

‘One Sketch a Day An’ Nuthin’ to Do ’Til Tomorrow” 

KINP OF AN ANiMau 
isTSaT— an elcphanT cm? a 

RiNeeolwLeo BaToo? an'SaV— 
IF YoH WPNT have ThaT 1^3 ON 
That BiRP I NeveR moucpa 
KNOWN \NHO HE WAS-Tbo AllSSeP 
TFte Bk3 SLanT onThiS SiTWTion 
ANO BES/PES I CCINT TFiiNK. 

"fHE Subject is worIh a 
CAeToOA 

/ 

NO 

BoT 

F'rank A. Vanderlip alleges his Marion 
Star “rumor spewh’’ was justified bj 
public interest in his answer to the aetk* 
for $600,000 damages for libel and slaodtr 
brought by Louis H. Brush and Roy D 
Moore, owners of the Star. The ansae 
was filed in Federal Court, New York. 
March 31. 

In repeating and justifying his speed 
made in Ossining, N. Y., on Lincoln's 
Birthday, Vanderlip pleaded that a nanor 
had been in general circulation throi^ 
out the Unit^ States and especially g 
W’ashington, New York, and Marion, 0. 
regarding the sale of the Star by Presi 
dent Harding “at a price exce^ing its 
true value.” He alleges that the planstifi 
had at all times fail^ publicly to contn 
diet or explain the rumor, and denicc 
that any of his statements were defaof 
tory to them or that they had sufftrt 
any damages as a result of his speak 
through a decrease in the market vnlist 
of the stock of their publishing conspasr 
or otherwise. 

X’anderlip made his allegations in tk 
answer both as a defense and *i 
mitigation of damages.” He asked fori 
dismissal. 

The complaint filed by attorneys for tk 
plaintiffs, gave the three causes fai 
action: that Vanderlip had “wickedlyak 
maliciously charged Brush and Moon 
with bribing Warren G. Harding, wk 
was then President of the United State', 
that he had caused the publication of k 
speech in the Tribune, and that he hk 
authorized the distribution of his rr 
marks throughout the country by tk 
.Associated Press. 

TY()RM.\N H. SMITH—the “H” is for 
^ Henry—counts himself an artist 

Why, when he 
was a toddling, 
lisping youngster 
be used to draw 
wagons, trains 
and all kinds of 
toys along after 
him. His artistic 
proclivities, how- 
e V e r, followed 
not much later. 

Smith is a 
product of Steu- 
b e n V i 11 e , O., 
where he was 
born 32 years 

D. H. Smith ^go. He first 
made artistic use 

of the pencil when he picturized teacher 
in school, much to her aggravation. 

But Dorman had ambitions. He 
wanted to draw for the newspapers. 
Look at the cartoonists, f’rinstance. One 
sketch a day and nothin’ to do ’til to¬ 
morrow. Good. He’ll become a news¬ 
paper man. 

And so he began selling the Citizen in 
Columbus, Ohio. And he drew. At 17 
he landed some sketches in national mag¬ 
azines. But it was hard sledding and he 
had to get on. 

He got a job in a steel mill—12 hours 
a day. and that mostly at night. But 
Smith’s compensation was the work 
wasn’t so hard as it was long drawn out. 
More drawing! 

h machine shop started a house organ. 

and Dorman, in his moments of waiting, 
kgan drawing for it. He won so many 
prizes that the firm decided on taking 
Smith out of the shop and putting him 
on the advertising staff. 

.■\fter working on advertising art for 
two years, newspapers began fishing for 
him. 

The Des Moines News got hold of him 
—a newspaper man at last! 

But it wasn’t only one cartoon a day. 
Besides that. Smith drew a weekly full- 
page cartoon feature, advertising art, pic¬ 
ture layouts and other small pieces of art 
which filled a day’s work to the top. 
Two years’ work on the News made 
quite an artist out of him. 

His cartoons got so famous through¬ 
out the country by that time that the 
NFIA Service ^cided he would make a 
good national cartoonist. And so to the 
NFA he went. 

Since his connection with NE'A. Smith 
has had his cartoons published in most 
of the 600-odd newspapers taking the 
service, besides enjoying republication of 
his art in national magazines. 

Mrs. Smith and the four little Smiths 
—even they enjoy his cartoons. 

HEARST CALLS IT QUITS 

Libel Action Againit British 
Dropped After Retraction 

William Randolph Hearst’s libel actig 
a^inst the .'\ssociated NewsptfS! 
Limited of London and the Contin^ 
Daily Mail has been settled out of coot 
according to announcement made in La- 
don, March 28. Mr. Hears! complaid 
he had been greatly injured bypidilicatki 
of an article in the Daily Mail and Ca 
tinental Daily Mail of May 1923. 

The Daily Mail inferred Hearst ns 
the newspaper owner Harding referred R 
in a speech who “advocated policia i 
which he did not believe.” H. Gneei 
for the defendants, explained the matte 
complained of was in a cable from i 
correspondent in America, that the ideifr 
fication of the newspaper owner or Mr. 
Hearst was “wrong and there was ■ 
foundation for it at all.” He read t 
letter from President Harding to H«*s 
declaring Hearst was not the owna k 
had in mind. 

INLAND SEEKING MEMBERS 

Medals to Newsboy Band Member* 

Medals and prizes were awarded mem¬ 
bers of the Grand Rapids (Mich.) Press 
Newsboy Band who had made the best 
records during the year at a meeting, 
March 16. 

Pre*« Association Launches Drive h*- 

Henryetta (Okla.) Standard, estab¬ 
lished April 8. 1923, has suspended. 

ceding Chicago Meet 

Under the new president, George & 
Lindsay, publisher of the Marion (W) 
Daily Chronicle, the Inland Daily Pi® 
Association has launched a membenk: 
drive. 

Lindsay is seeking expansion by o*’ 
ing tlie vice-presidents of the assod^ 
more active. There is a vice-presil* 
in each of the 14 states represented 
the association and also one d* 
Canada. 

A tentative program for the 
meeting of the association to be held» 
Chicago May 20-21 has been drawn ? 
Speakers will include: Fi’®*’'*, L 
Throop; Stanley Qague, of the ^ 
Bureau of Circulation; William Sow 
ern, Jr., of Independence, Mo.; H. | 
Hendricks, Litchfield, Ill.; A. Hat^ 
Bowling Green, O.; W. R. 
Mitchell, S. D.; Hon. Frank O. 
J. A. Kautz, of Kokomo, Ind.; J-' 
Schmid, Indianapolis, Ind.; and 
White, Detroit, Mich. 

1 
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COVERING THE BAY WITH THE SHIP NEWS MEN 
They Go Dovm New York’s Harbor at Dawn to Meet Celebrities of All Nations as t 

Called by Lloyd George the “Outposts of American Journalism’ 
The “OutiK)Sts of American Journal- 

By PHIUP SCHUYLER 

Thus David Lloyd George character- 
. • - --— ...1— ._;t room is found, long, narrow and crowded 

with old-fashioned desks. On a hi 
!>oard names of boats due to arrive 

S. Franconia, 

argument over Virgin Birth proves a 
ringer. On this subject the Cardinal 
talks freely, while reporters jot down 

livable and one walks the deck of the notes. 
30-foot boat to look at passing craft and llanez speaks in lisping English, 

are the receding shore. To the starboard, as “WTiat is your favorite Iwk,” a re- 
, the the cutter glides seaward, is the Statue porter asks. 

. and the Cristobal, of Liberty; to the port. Long Island. "It depends upon the day,” is the 
\ew York’s Dingy walls, ptiper littered floors, desks A long deep boom comes from farther prompt reply. 

pack of _ playing cards down the bay, where the huge Cunarder One looks over a reporter's shoulder 
Franconia rides at anchor at Quarantine, and sees he has written, as though a book 
It signals the fact that the passengers title, “It Depends Upon the Day.” 

•un, have been examined and the boat de- Lord Rothermere is shy. He speaks 
- is Sam dared free from contagious disease. The crisply in answer to questions. One is 

\\ (xxl. formerly of the Herald, the “Ship yellow flag has been hauled down and the afraid to draw out paper and pencil, lest 

News Dean.” Franconia moves majestically towards he realize he is being interviewed and 
She is gay with bunting decline to talk. 

I heard him from hc.w to taffrail. The Franconia has yielded its quota 

of pictures and 

down New Y ork’s harbor to meet incom¬ 
ing ocean liners and bring back “stories' 

passengers for newspaper columns cjialked up—the S. 

of the nation. . . , 
\ cauldron of stories is . 

bay. Each steamer slipping 
Quarantine trails_a yarn as 

funnels smoke. 

u,v President Ilarri.son, 

A cauldron of stories is 
j in from disordered—a 

^ surely as her tossetl down, after a poker game, per- 
Tales of adventure come haps. 
ea Isles. A naturalist One meets Harold Hamill, of the S' 

dinosaur egg. An archaeologist a genial gi.'int. His new boss 

a buried bone, 
comes. A Cardinal 
m. Prince of Paradox, turns a “Sain has had 47 years experience with New 
artwheel into America’s chief the Herald." one is told. 

World War Gen- 
tnl arrives to tour 
the States and tell 
»rho won the war 
and why. A for¬ 
eign literatti dis¬ 
cusses American 
probation just 

after his last legiti¬ 
mate drink, 

ftesto! 
Kansasville, Kan., 

Kazootown, 111., and 
the dusty towns of 
.\rizona, have the 
story, to say noth¬ 
ing of busy Broad- 
wayites and strap¬ 
hangers in New 
Yoik subways, just 
because a group of 
gay reporters set 
aim clocks at an 
unholy hour and 
left warm beds for 
the cold dawn and 
rough winds of 
New York’s teem¬ 
ing bay. The “Out- 
poets of American 
Journalism!” 

Not every tale is 
caught. But the caught. 

important ones are 

scans a thrilling 

fltne, thus daily to whit* *hip newi men set the (toriee, 
mp mto the salty Umb« to eUuchter to bo “ihot" for 
aWron and pour 
out stories for thq 

“**'?"* P*'sss- . talking of a st 
Would you like to try it out yourself? 1879.” 

^ your alarm clock and come down the James Duff; 
My with ship news reporters of New Mail comes it 

; little fellow, ' 
It IS late March and 5:30 a. m. Winds years he has 

thrwgh windows one hastens to for New Y< 
warm clothes, a cup of coffee, Petry is introi 

w rooming newspaper, and then away, the Evening P 
A subway brings one to South Ferry, with the Tribi 
™ tip of Manhattan’s nose, where the 1916 he has 1 

wharf and the barge of- visitors from 

“H m!' ^ comer of Battery Park, prominence. 
Hello! How did you happen to get Seven o’cIck 

®P- a voice calls. men have com 



NEWSPAPER COPY BIDS TOURISTS SEEK 

THE SCENIC NORTHWEST 

JAPAN WAKES TO NEED 
FOR TEA CAMPAIGN 

Routed to Action By Higham’t Drni 

for India Growers, Elxporters Aik 

Government for $250,000 

Advertising Subsidy 

Five Pacific Coast Cities Combine to Tell Wonders of the "* 

“Evergreen Playground” Through Rotogravure 

and White Space 

Enthusiasm This Summer? By HAMMOND EDWARD FRANKUN 
By John K. Morris 

Far East Correspondent, Editor & Puslusj 

Tokyo, March 20.—A large advertub 
campaign in American and Can^ 

newspaiK'rs was discussed favorably at i 
3-day meeting of the National Assoc* 
tion of Japanese Tea Guilds which clonj 
here recently. No action to insure tb 
purchase of any considerable amount d 
space was taken, but the association vom 
to ask tile Government for a subsidy d 
5W,000 yen (^50,000) for a campaign i 
North America. The matter will k 
taken up again at a central commitia 
ineeting here this month. In the me* 
time the association will present an * 
plication for a Government subsidy. 

Sir Charles Higham’s energetic effon 
to popularize Indian tea in the America 
market have given tlK- Japanese export¬ 
ers an incentive for taking measures k 

■spaper copy is below that of magazine strengthen their positions. Tea e.xpon 
from^ this country go almost exclusirdj 
to North America. Recently the sain 

.. ._ there have been decreasing. Tlie export- 

"The Seattle Chamber of Commerce 9"^®! advertising has dwindled away to a 
believes the rotogravure newspapers of- insignificant amount and the condhia 
fer it the best medium to present its which confronts them now is one whb 

demands immediate action. 
I. Nishi, Japanese commercial attack 

in New York, in a cable received justk- 

A RETIRED New Ejigland farmer tion. An automobile party is pictured 

and his wife, now living in Cali- jaunting along a highway of rare scenic 
fornia, have decided to spend this sum- beauty', with all signs pointing to the S 
mer in the state of Washington. cities. A map shows exactly where the 

They will motor up the paved Pacific cities are located in relation to highway, 
highway and expect to have the time of rail and ocean approach, 
their lives. Then under the caption, “Paved roads 

Their decision, like that of many others beckon to a cool summer land,’’ the copy 
being made, is the result of a novel cam- writer tells his story in large space, 
paign of full-page advertising which A coupon is enclosed for clipping by 
started only recently. Its handling is of the interested prospect, 
peculiar interest at this season when re- The advertising is signed by Puget 
sort and travel advertising for the sum- Sound and British Columbia, Associated, 
mer is promising to occupy a large place a non-profit organization representing the 
in the newspaper advertising sun. citizens of Tacoma, Seattle, Bellingham, 

The five towns of Tacoma, Seattle and Victoria, and Vancouver. The fact there 
Bellingham (Wash), and Victoria and is no red tape at the international border 
Vancouver (British Columbia), have is brought out. 
raised an advertising fund to bring large The preparation and placing of the ad- 
numbers of tourists to Puget Sound and vertising is in charge of Botsford-Con- 
British Columbia this year. stantine Company, a member of the new 

All the way from the Mexican border A. A. A. A. with headquarters in Seattle, space, 
to Vancouver in British Columbia there Practically full page space is being C. P. Constantine of Botsford-Con- 
stretches this paved Pacific highway, ex- used during March, April, May and June stantine Company states; _ 
cept for about 98 miles in northern in the newspapers of San Diego, Los - . —• 

California. This offers a picturesque Angeles, San Francisco, Sacramento, 
avenue along which motorists almost Oakland, Portland (Ore.) «md Spokane. 
without limit can journey—and a sales The Los Angeles Times and San Fran- campaign to tourists, 
opportunity for the communities in the cisco Chronicle are carrying rotogravure “The reason is that we have, without 
British Columbia and Puget Sound insertions. exaggeration, the most wonderful scenic ^ -.-_- 
country. The inquiries are handled from a spots in the world which words most L'^e the opening of the Tokyo meetim 

Their section is green and cool in the central office and forwarded to each city, certainly fail to describe, particularly in strongly^ recommended a large newspjpe 
summer. Therefore, they are not content The use of tlie newspaper in a strik- advertising. The only way we can really advertising ^mpaign in both the Uniid 

with inveigling tourists from far states, ing way to reach the touring and resort- portray truthfully these scenic wonders , Canada. Immediate steps i 
but aggressively are seeking to interest going public is not a new departure for is by actual reproduction of the scenes this direction were imperative, he cabU 
Californians themselves in the Northwest the Northwest. The value of newspaper themselves either in half-tones used in '* tbe Japanese product was to hold io 
as vacation land. space previously has been demonstrated magazines or in photographs used in '"vn against com^titors in the market 

“The evergreen playground’’ is the especially by the city of Seattle, which certain newspapers. tnc y^r 1923-24 the tea exportn 
name which is being applied to the sec- reports that its cost per inquiry from “Somehow, a photograph always rings spent only 7,5W yen ($3,/^) for prooo- 

true and pen and ink drawings do not, in work in the^United States Rnd (ji- 
fSS""******""*^**''**!?*?''**™”]"^^ ■■■■■■■■■■■■■■■■—our estimation, express as well as the ^da combined. Of this amount 2,000 ja 

actual photograph. Newspapers also give went to the maintenance of various ta 
us a certain localized effort which we houses, where demonstrations are c» 
think is necessary. The majority of ducted, and only 4,(XX) yen was spent a 
people who came to the Pacific North- advertising. Before Mr. Nishi’s cahlt 

west were from the Middle West and ''as received, early this week the budpt 
therefore by selecting photogravure f'"" ^ork during 1924-25 called te 
papers from Chicago west, we can get con- 19,500 yen. Of this amount, 
centrated circulation in the exact terri- y*-’’' '^*s to be spent for advertising, 7,5(1 
tory we want to draw upon, leaving a y^’' * entertainment of tea mo- 
few choice national magazines to cover rhants, 3,000 yen f^ the maintenance of 

the matter nationally. "o'*®®* 1-000 yen for cable ud 
“In regard to rotogravure inquiries, I po^age expenses. xt- l- u. 

do not like to give specific cost per in- , The terse cable from Mr. Nishi, who 
quiry rate as it might discriminate formerly was secretary of ffie Natica 

against certain papers, but it is all right to , . J?P^''®se Tea OuilB. 
publish the fact that rotogravure is the helped the association s members to 
cheapest inquiry rate the Chamber of Oie subject in a new light. They ho(e 

Commerce in SeatUe has had in its three "O"-' across a campaign which ^ 
vears of advertising, being even cheaper eomiwe f^orably with the advertiai 

ihan the national magazines.’’ effort® O'® Indian exporters. 
This is confirmed by Harold Crary, . ^^1^®. ®=>s® O'®.. exporters, ^ 

assistant secretary of the Seattle Cham- .jh®,,P<>ss'bility of a larp c» 

ber of Commerce, in charge of advertis- "'‘J''® •"'Portant as * 
’ * dicatmg the general trend of opima 

“In 1923 Seattle had the best business JfPanese im^porters. Althou^« 

year in its history. We gained 20,000 in ^ "■''‘’'®‘^®y 
^pulation. In 1921, 50,OW people visited O'® f‘>^.0'® 
Rainier National Park in 1^3. 123,000. ^®';^ 
Round trip excursion tickets validated at /’'®"' ‘^® ;'«:®ss>ty of taking^ 

Seattle were 12 per cent more in 1923 tv-M fif® ° a 
than in 1922, and the tourist travel has in- 1 T tX 
rrpp<ipH RO ratiidlv that Seattle is now •counting higher every month, the bo^ 
cr®as^ so rapidly t^ Rattle is now g^nment is prepared to do the utnio* 
building a new $4 000,^ community ^ encourage exports 
hote to supplement “s already extensive ^ ^ 
hotel facilities he sta ^ ff , L 

People quite generally know now that 

Seattle, instead of teing a distant metrojH Mr. Nishi, the commercial attached 
Ohs of the Paafic Northwest is the 19th conviction ttat 
city m size in the Tinted States, witlw ^ j^e best «• 

population of 360.0W. J® df ®- 1-300 buying public. Hr 
citizens have subscribed to the 1924 fund ^ unrehnting Advocate of Dr 

•<? principle of “truth in advertising.” It 
Seattle. s in-ys i will be useless to advertise their prodmt 

A fund of $135,000 for a 1924 national cabled the tea exporters, unless tbtf 
advertising and toimst campai^ fund ^g^ subjected to rigid inspections» 
IS b®'ng raisc^ by pledges Results with- Some recent shipments ha* 

out doubt will be received immedmtely as been faultv, he reported. 
woll ac a lnnor_riin n^rinH I 
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TACOMA - SEATTLE -BELUNGHA^VICTORU A. B. C. Meets in Chicago 

Audit Bureau of Circulation held • 

meeting in (Thicago, March 28. Rooo* 
business was discussed. 
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bOWN ENCHANTED AISLES WITH WOOLLCOTT 
IBroadway’s White Lights Still Lure New York’s Famous Dramatic Critic Although He “Covers” 250 

First Nights a Year—Believes Theatrical Criticism Is News and Writes It As Such 

XT is unfortunate, but true, that a critic 
1 is often regarded as a mental dyspeptic 

tnnuied fellow to whom the latest 
ioke is merely a boyhood friend freshened 

atiKio with a haircut and a new suit of 
Jc»|f^es, and whose chief pleasure is read- 
'ealKm a volume of Schopenhauer in a quiet 
: fc^ner of a morgue. ... 
itdii Mexander Woollcott, dramatic critic 

the New York Herald, and since its 
to the Tribune transferred by Mr. 

Misisey to the Sun, escapes this category, 
although he would have you believe it 
was newspaper luck instead of a genuine 
love for the theater and its personalities 
which rais^ him from a reporter to 
dramatic critic overnight. 

This year, at the age of 37, he will 
complete his eighth year as a reporter of 
the drama, six of them as critic for the 
xjew York Times, two as a critic for the 
Herald. He sees, according to his own 
estimate, 250 first nights a year, in New 
York and abroad, and despite the fact 
diat many of these are dismal affairs, he 
is not bored with his job. 

From reading VVoollcott’s reviews it 
is apparent that the theatrical pageant is 
always fresh and varied for him, from 
the newest performance heralded in 
tlaring, brittle bulbs against Broadway’s 
night sky, to the swish of the final 
curtain rolling down against a surf 
of applause. It is this love for the 
theater and his four years’ training 
as a street man for the New York 
Times before he became dramatic critic 
which has placed Woollcott among the 
outstanding writers on the American 
stage, and enables him to so accurately 
report the colors and contrasts of a first 

First nights to him are news stories 
containing all the zestful potentialities of 
a corking murder mystery or a spectacu¬ 
lar fire. His sense of news is never dulled 
by his purely critical faculties. Often, to 

the “news” of a production is some- 
apart from the individual perfor¬ 

mances of the actors. His reviews 
become stories rather than critical dis¬ 
sertations upon nuances of gesture or 
mice. 

He does not 'belong to what he terms 
the “Urchin School of Critics,” the 
group which is more adept at shying 
aones than presenting bouquets. VVhen 
praise is to be dispensed Wcxillcott can 
become the arch-praiser. He will even 
lead the dancing in the streets. He has 
htense critical affections for personalities 
of ^ stage, and will unsheath his pen in 
their defense at the drop of an epigram. 
Chief among these is his delight in the 
acting of Mrs. Minnie Maddern Fiske, 
whom he considers one of the greatest 
of all comediennes. 

Although Woollcott is not a poseur 
jwking to evoke gapes from the multitude 
IV personal Kcentricities, a circumstance 
connected with his work has created 
|*®>cff>ing of a legend among theatrical 
folk and followers of the theater. It is 
MS workroom^ at 67 West 44th street, in 
™ very mid-roar of the “Roaring 
forties. ’ It is one flight up placed prosily 
*xt to a cleaning and pressing establish- 

and is shared by Heywood Broun 
« the World, Robert Bendiley of Life, 
^tc Connelly and George S. Kaufman, 
™ Iteywrigfits. This room is variously 
[*p™d as a Cave of Forty Thieves and 

tawem Parnassus—depending upon 
^ does the regarding. For it is here, 

er the _ theater, that Woollcott and 
*ffh rattling typewriters turn 

“"bs up or down on the latest produc- 
^ Messenger boys carry the copy to 

un and the World offices downtown, 

.j ■ wh^jYi*r P*"'"* decides 
BthnV Broun appear at 

day with or without a 

V'as in this workroom that Woollcott 

By WARREN BASSETT 

VooUoott*! favorite morning paper need to be tbe Kew York Herald* Tbe ra^ upoa which it 
retta paralM with hit eyet it ooe of hit own devioee for making dramatic criticism a life 
worth living. 

told Editor & Publisher his views and 
experiences gatliered during his eight 
years spent in reporting the drama. The 
room is quite ordinary. Three desks with 
typewriters, a few books, plenty of copy 
paper, a number of chairs, a leather 
lounge. Woollcott, a ratlier short, plump 
figure in suit of dark grey was seated at 
a typewriter. As the conversation pro¬ 
gressed he moved to the lounge, reclined 
on one elbow, Roman fashion, puffed a 
cigarette, and talked. 

To Woollcott “reporting the drama” is 
the correct phrase describing his activities, 
for he holds that newspaper dramatic 
criticism is news. 

“Dramatic criticism ought to be a news 
story telling regular readers of the paper 
what kind of a play is appearing and 
whether it is the kind of a play the reader 
would like to see,” is his definition of a 
newspaper critic’s job. 

“Events of the theater are news just as 
other events which interest great numbers 
of people are news. The problem of 
presentation, however, is a different 
one. It is distinctly impossible in the 
length of a review to describe a 
plot. To attempt to do so is stupid. 
Nothing is to be gained by reporting what 
the audience did, for first night audiences 
are invariably the same—profuse with 
applause. The problem naturally re¬ 
solves itself into telling as truthfully as 
possible the impression the play made on 
the critic.” 

Woollcott is quite cheerfully aware of 
the avalanche of anathema which has 
has been known to engulf critics upon the 
publication of a not-so-laudatory review. 

“There are two reactions to virtually 
every criticism,” he said. “If it contains 
paeans of praise the writer is deified and 
awarded a halo. If it condemns he is 
everything from ignorant to corrupt." 

Launched upon his favorite subjects, 
criticism and the drama, Woollcott talked 
with crisp fluency. 

“A common delusion in regard to 
dramatic criticism is that it is neces¬ 
sarily a polysyllabic and prolonged 
explanation of why a play should not be 

“Naturally, in New Y'ork where every¬ 
one knows everything, critics abound who 
know all about why this or that play is 
good or bad. But the number of men 
who can sit down after seeing a play and 
in thirty minutes put their ideas on neatly 
typewritten sheets of paper ready for the 
linotypes is extremely limited. .\nd the 
number who in that time can not only 
transcribe what they saw but interpret it 
accurately is even more limited. 

“I do not mean, however, to place an 
emphasis upon merely getting something 
written. Almost anyone can sit down 
and write a column of news copy in half 
an hour. But it takes a genius to write 
a paragraph in that time. The best 
dramatic criticism is always the shortest. 

“Of course it is a common cry that 
there are too many critics cluttering up 
the landscape. I agree that there are too 
many incompetent critics just as there are 
incompetents in every profession. For 
instance, in the army. All the time I was 
in France I saw only two officers who by 
divine right should have been better than 
privates.and 1 have forgotten 
now just who they were. 

“It is possible for a man to be an 
amazing writer but a poor critic—his 
ideas diverting and original but his 
critical valuations dismally unsound,” 

It may be Woollcott’s instinct for the 
dramatic which would have it believed 
that it was newspaper luck which trans¬ 
formed him from a Times reporter to 
dramatic critic overnight. However, it 
is an interesting story, and he sticks to it. 

He had come down to New York in 
1909 immediately after being graduated 
from Hamilton College, near Utica, 
N. Y. 

He says nothing about a trunkful of 
manuscripts, the usual baggage of an 
aspiring journalist, and his first occupa¬ 
tion was in no sense literary. It was a 
job as clerk in a bank. But after three 
months he had acquired a place as re¬ 
porter on the Times staff from Carr V. 
Van Anda at $15 a week. 

In 1914, a little more than four years 
later, he was covering big assignments, 
among them the Rosenthal murder. 

Unfortunately, Herbert Bayard Swope, 
now executive editor of the Morning 
World was covering the same case for 
the World. 

“He scooped me so badly every day 1 
had to take three months’ vacation to 
recover,” Woollcott declared. “The 
sight of him always reminds me of it.” 

The dramatic critic of the Times then 
was Adolph Klauber. He had recently 
married Miss Jane Cowl, the actress, and 
in a short time resigned as critic to pro¬ 
duce plays in which his wife was starred. 
The Times job was a plum and there were 
applications from veteran theatrical 
writers. But luck was with him, Wooll¬ 
cott said, and he was appointed Klauber’s 
successor. He was 26 at the time, per¬ 
haps the youngest dramatic critic in 
New York. 

“I knew nothing about it until the day 
before I was given the job,” he com¬ 
mented. Woollcott held the post con¬ 
tinuously until 1922, with the exception 
of two years’ leave of absence in 1917- 
1918 when he enlisted in Base Hospital 
Troop No. 8, and was sent to France. 

When the Stars and Stripes, the official 
newspaper of the A. E. F. was launched, 
Woollcott was relieved of his auesthetic 
duties in the hospital troop and assigned 
to the Stars and Stripes staff with the 
rank of sergeant. He covered fighting at 
the front, and today regards his work on 
the Stars and Stripes as the best news¬ 
paper work he has ever done. 

Upon his return from France, he 
resumed his former position at the Times, 
leaving in 1922 to join the Herald under 
contract. When the Herald passed out 
of existence last week following its sale 
to the Tribune, Mr. Munsey transferred 
Woollcott to the Sun. 

Woollcott has been a “rabid theater¬ 
goer” since the age of 5. He was born 
in 1887 in a famous house near Red 
Bank, N. J., occupied at various times 
by Horace Greeley, Charles A. Dana, 
and William Winter. 

When he was 2 years old his parents 
moved to Kansas City where they came 
to know intimately Roswell Field, 
brother of Eugene Field. Like his 
famous brother, he too, was condueting 
a daily newspaper column. He often 
used the antics of young Woollcott as 
material, and when the toy gp'ew older 
furnished him with theater tickets 
garnered from press agents. 

“I contracted the free ticket habit at 
that time and had to become a dramatic 
critic to live up to it,” Woollcott ex¬ 
plained. 

Later, when he thought of trying news¬ 
paper work, his ideal was Richard 
Harding Davis. Every cub in those days 
modeled himself after Davis, according 
to Woollcott, and dreamed of stepping 
into the city room on a dull night and 
casually tossing a sp^acular scoop on 
the city editor’s desk just in time for the 
last edition. 

“Modem cubs have changed, how¬ 
ever,” he says. “Now every toig^t 
college graduate who asks for a job 
wants to review books and plays, or cmi- 
duct a column. I think Heywood Broun 
and F. P. A. are partly responsible for 
this. It must irritate editors like Swope 
and Van Anda to whom the big stories 
are of first importance. A newspaper 
made up wholly of columns and play 
reviews would be a very (Hsgusting 
thing.” 

Apart from his newspaper work, 
Woollcott has written a number of books 
on the theater, among them “Shouts ami 
Murmurs,” “Mr. Dickens Goes to the 
Play,” and “Enchanted Aisles" which 
appeared two weeks ago. 

Although it is some^ing of a tradition 
that a dramatic critic mast marry a 
talented and t^utiful actress, Woolkott 
declares he is still waiting for the 
miracle to happen. 
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GRATIS AD SURVEYS BOOST DAILIES’ 
COSTS WITH SCANT RETURNS 

Unreasonable, “Childlike” Requests Pour In from National 

Advertisers With No Promise of Contracts— 

Crisis at Hand 

By KENNETH M. KEEGAN 

ever increasing demand of the that there was no assurance of a forth 
national advertiser for co-operation 

I would not do away with already 
established service departments, for that 
would take newspaper back to the period 
of non-co-operation. These service 
departments were created for the national 
advertiser, and they are his to use. Nor 
would I recommend handling surveys 
and data in a haphazard manner. This 
certainly would not solve the problem. 

I do recommend, however, that the 
publisher decide what fair co-operation 
constitutes, that he establish a “code of 
ethics” setting forth what he owes the 
national advertiser and what he owes 

from local newspapers has reached a 
crisis. The newspaper must now decide 
what fair co-operation is. To what ex¬ 
tent should a newspaper co-operate with 
a national advertiser^ 

In bygone days, when most advertising 
was of the “hit or miss” variety, the 
national advertiser had a just cause to 
complain of the greed of the newspaper, 
whose only thought was to get advertising 
in its columns, regardless of the returns 
to him. 

Soon, however, the newspaper came to 
realize that it could only grow in pro¬ 
portion with the results obtained by its 
advertisers. This realization has brought 
about a quick change—^and today, every 
live newspaper has a fund of helpful in¬ 
formation at hand for helping the national 
space buyers. 

Every wide-awake newspaper in the 
United States, having realized that 
reasonable co-operation with the national 
advertiser is essential, has provided itself 
with a service department, together with 
surveys, charts, route lists, and other 
special helps for salesmen. Some news¬ 
papers even go so far as to aid the sales¬ 
men in selling local merchants initial 
orders, co-operating with them in every 
way, and doing everything possible 
toward making a complete success of the 
product and its advertising. 

But the pendulum has swung—gaining 
speed of its own momentum—until today 
demands of the national firms have 
become far from reasonable, some even 
childlike in their intent. 

Today, service departments (created 
it is true for the national advertiser) are 
being flooded with requests for impos¬ 
sible surveys and data, preparation of 
which would require weeks, and then 
only be useful to a single prospective 
client. 

Demands of such nature flock in each 
day, every mail bringing in added de¬ 
mands and requests. Out of this flood 
of impossible surveys, only 3 of every 10 
materialize into contracts; and one of 
them is so small that in balancing up the 
cost of publishing, plus the cost of survey, 
the ledger entry appears in red. 

Then come the added demands, includ¬ 
ing the use of news columns to help 
“brost” products of the national adver¬ 
tiser. This should be an unthought of 
practice—I go so far as to call it an im¬ 
position—yet some newspapers tolerate 
such copy in their columns. Recently a 
request came in from an advertiser for a 

coming campai^ to market the product. 
The questionnaire would have required at himself. This is by no means a singular 

SONGS OF THE CRAFT 
(Copyright, 1924, by Editor & Publisher) 

By Henry Edward Warner 

THE TRUST 

Could I but sing one strident note— 
One thing to strike a higher key. 

Or write as once the prophets wrote; 
Could I but sound one lasting note 

It were enough for me. 

II 
Could I but pen one living line. 

One thought to bring man to his goal; 
Could I claim just a word as mine 
That went into a living line, 

Twould satisfy my soul. 

m 
But all the things we think and write 

Who impotent essay to soar. 
The worded visions to our sight 
Who brood and ponder as we write. 

They have been said before. 

IV 

'Tis mine to see as far as I 
Have vision, and to face the stress 
With courage, and beneath my sky 
To hold a flag unsullied high 

Beside my printing press. 

This is my Trust, and this my Creed: 
To hope, and so to have believed 

And put my honor into deed; 
To feel, when life has filled its need. 

Some higher step achieved. 

FIRST IN PUBUC SERVICE 

least 3 days’ work, and its completion task, for were one newspaper to draw 
would not have guaranteed a contract, the line, and another of the same city 

The sales manager, no doubt has 50 continue to tolerate unfair demands, the 
certain survey, one of the requests being salesmen on the road, and so in the first paper would lose no small amount 
to urge local merchants to restock a course of our conversation I put it to him of business, 
product immediatey. Surely this is not like this: 
a function of the advertising department “Suppose your salesmen go to the 
of a newspaper. Surely this, a pure various grocers to sell them. One grocer, 
function of a salesman, cannot be treading on solid ground, proposes that 
deemed as fair co-operation from the the salesman interview his customers, 
newspaper. The newspaper’s job is to and if they agree to place an order, he, 
make it easier to sell the merchant, but the grocer, will stock up. Would such a 
assuredly not to sell the merchant out- transaction be fair to the salesman, or 
right. fair to the company which is paying for 

But, fairness is due the advertising his time? It must be obvious that the 
agency. This branch of Radvertising salesmen couldn’t do this and that such 
realizes the expense of such impossible procedure would be unfair.” 
requests for compilation of data, and it Yet, exactly such unfairness is what 
does not expect the impossible of the the new'spapers are up against, in their 
newspaper. It is from the advertiser dealings with the national advertisers, 
himself that a majority of absurd They ask the newspapers to make a 
questionnaires flow. market for their products long before any 

In a recent conversation with the sales advertising is placed, and should the 
manager of a large company, from whom market be made they give no assurance 
especially unfair requests have come, the of signing contracts, 
point of newspaper co-operation was It is the unfairness, the unreasonable 
brought up. He was bewailing the fact demands and requests, that have brought 
that newspapers are not alive, not pro- the question of newspaper co-operation 
gressive, and do not solicit business, with the national advertiser to a crisis. 
This company wanted an exhaustive re- Something must be done; the line must 
port on a certain product despite the fact be drawn. 

Tlie World and the Eve¬ 
ning World have a com- 
bined circulatioa daily, of 
650,000 for $1.20 per agate 
line gross, subject to con¬ 
tract discounts. They carry 
more high class dry goods 
advertising; are read by 
more jobbers, department 
and chain store buyers, and 
by more retailers: offer 
more circulation per dollar 
and a more concentrated 
circulation; a reader and a 
dealer influence more local¬ 
ised than any other morn¬ 
ing and evening combination. 

Admartitt In Nmwpnpara 
by tiu Year 

ohRfo 

Pulitzer Btdidfaig, New York 
Mailers Buildkig Ford BuDdIng 

Chicago Detroit 

To curb successfully the unfairnta 
the national advertiser, the news] 
must unite. Until there is unity, pre 
toward elimination of unfair prai 
and demands will be slow. The n 
demands are running up to an unreujjl 
able amount the overhead of the 
newspaper. 

To Broadcast President’s Spesck 

President Coolidge has authorized J 
speech at the annual luncheon of 3 
Associated Press on April 22, be br» 
cast direct from the grand ballroom 
the Waldorf-Astoria Hotel. ReqwrE 
for the privilege of broadcasting I 
been received by the Associated P: 
from Station WJZ and WEAR Tv 
matter will be decided by the Lund>^ 
Committee. 

Credit Men Urged to Advertw 

Newspaper columns were advoattds 
the best advertising media for merd#. 
dising and for educating the public to j 
appreciation of credit by C. P. Yoimi 
St. Louis, field secretary of the Natimi 
Retail Credit Bureau, speaking beforetj 
Spokane Retail Credit Men’s Assodatig 
recently. 

Fox Takes Etter’s Place 

H. B. Fox has assumed full cent- 
of the Middletown (Pa.) Daily at 
Weekly Journal, following the death a 
March 8 of .\. L. Etter, his associate« 
more than 30 years. 

List of “Weeks” Wanted 
EDITOR & PUBLISHER withei 

to compile an accurate eil compile _ _ „ 
ender of “days” and “weeks,” inch 
as Mother’s Day, Music Week, ete, 
complete for the year. Any infw 
raation which will aid this com¬ 
pilation will be appreciated. 

Ahead on 
its Merits 

Circulation and lineage 
increasing by leaps and 
bounds—news satisfac¬ 
tion — advertising re¬ 
sults. These merit the 
growth of newspapers 
It’a the answer fer the 
continued great growth 

The Ml Vernon, N. Y. 
Daily Argus 

AND 

The New Rochene,N.Y. 
Standard Star 

Write for infonnatiaii, how to cow 
this rich field. 
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NEW AND AUTHENTIC HlSTOIiy OF THE 

ByAWESTEVANmCOIMAN-AiyeanoaHKlkirMEiraldftdf 
COPyRiGHT 1924 0y EDITOR t PU0LI5MCR- ALL RIGHTS. iMCLOOinC roREIGM RIGHTS, PROTECTED. 

Has Been Told—James Gordon Bennett, bom in Banffshire, Scotland, 
Stpt. 1, 1795, left his native land and his studies for the Roman Catholic priesthood 
vd,harily more than a boy, found his •way to the United States via Nova Scotia. 
Faiikg to succeed as a teacher of bookkeeping, selling books, or lecturing, he came 
to Sew York in 1823. During the next five years he rapidly learned the elements 
of continnporary journalism as a reporter for obscure journals, went to IVashington 
for the Enquirer, effected a consoli^tion of that paper •with the Courier and during 
the next few years shaped the national policies of the Courier and Enquirer until 
it passed into the hands of James Watson Webb, whose views clashed sharply with 
those of Bennett and resulted in the latter’s resignation. 

Mr. Bennett, now more than ever determined to strike out for 
himself and thus be able to inflict punishment on his political adversaries, 
used his savings to start a little daily paper, the New York Globe, 
the first number of which appeared on (Detober 29, 1832, price two 
cents a copy. It was ably written, and gave loyal support to the Dem¬ 
ocratic administration, but as a political sheet only, had limited circula- ition and got but little advertising patronage. Mr. Bennett’s slender 
resources were soon exhausted and he suspended its publication on 
November 29, with the following notice: 

TO THE PUBLIC __ 

dictation. Without capital he continued in control of the paper and 
facing the hostile attitude of the party leaders, Mr. Bennett was 
again forced to admit defeat and reluctantly returned to New York 
in 1834, with ill-defined plans as to the future. 

CHAPTER THREE 
Brief Existence of the Morning Herald—Ended by a Fire Mr. BENNETT had returned in 1834 to New York from Philadel¬ 

phia, where he had made many political enemies, very much de¬ 
jected due to his ill success with the Pennsylvanian. His supposed 

political friends and supporters had proved “cold, heartless, careless and 
God knows what not.” He again sought employment as an experienced 
journalist, applying for a position on the staff of the Sun. While Mr. 
Day was inclined to engage him, fully appreciating his remarkable energy 
and fine journalistic abilities yet his partner, a young printer named 
George W. Wisner, vehemently opposed it, on the ground that they could 
not afford to hire such a high priced man. Wisner had been engaged 

the year before by Day as police 

THE 

v*pir» fc * r 

•era—■ 

With this number the publication of the nrt/Af 
New York Globe is closed for the present. BEjSNE l I S GREAT RIVAL 
All deMs due the establishment are to 
be collected only under the authority of 

the undersized. Those subscribers who •' e 
have paid in advance shall liave their — 
money paid over or refunded in any mode Qj 

to be pointed out. TT XT' 
During the brief but agreeable career ■ Bi 4 V 

of thg Globe, I have been gratified with -*• 
1 the support and encouragement of the ---- 
' first men of the country. At a future n...... j4<.|___skw-vokk rm in 

day its publication may be resumed; but n-uusHED daii.y. ^ avmtt.h''' 
at present other views and other iiur- 
poses have determined me to the course I , ' «■- 
have adopted. For eight years I have Tis!: “sl S , J—" ‘5 

labored in the cause of Democracy. I 
was one of the first to support General 
Jackson and Mr. Van Buren in this State. 
I have never quitted their cause amid all 
the changes and mutations that were con- 
stantly taking place around me. Cea- 
e^ Jackson is now firmly seated in the 
high office he fills so well, for his last 
Presidential term; I retire therefore un- S 
der the full consciousness that I have 
acquitted myself of every obligation to ? .'“c** 
party, to principle and to men. What- *.iSi'.VTr:;^rcr^r:~ 
ever pledge I have given has been ful- "rTi;: 
filled to the very letter. With these brief 
remarks I retire from the political field 
and bid my readers a heartfelt and af- 
fectionate farewell. i 

James Gordon Bennett. 
New York, Nov. 29, 1832. 'i ‘ 1,^.*;:::!^. I 

It was at this period that Mr. 
Bennett did some literary work. 
frequently writing for the Mirror, 
Ws contributions being highly ;^drIzr; 
praised, while later his poems were 
collected and published in book "r-i SH'iziH'-lfi 
form. 

1 ANOTHER TRAGIC 
FAILURE 

Defeated in his effort to found a ^jfr 
^ly political paper in New York, 
Mr. Bennett, still far from being 
discouraged, went to Philadelphia in 
iw and bought a small interest in 
toe Pennsylvanian. His investment 
secured for him full editorial con- F«oilmlle of tlio arot po«o of DoJia’o Bun a< 

"*"* *“** eauonai con y,, Homld. Tlio "ohow window” was 
“01, with the expectation on behalf conoonunc ue poh 

of his partners that he would be able 
eventually to buy them out and thus relieve them of financing a debt- 
burdened paper. Mr. Bennett worked very hard as its editor and 
most of the time was under a great mental strain, as he found it 
^possible to borrow any money from his big political friends. He 
wd asked for a loan of $2,500 through a Mr. Jesse Hoyt, an influen- 
“*1 Democrat. The text of the correspondence which was eventu- 
“*y made public, showed that the National party leaders began to 
distrust Bennett due to his independent attitude and refusal to accept 

SUN. 
XK\\v\ORK. Till JINE fJ. 1«M. 

IBCSiSM Ikf 
Uvk-UafawMwi, • •IrufWTMP rt6f«. m4 M 

ltMWri.4 4mm b« ika 
W*. 

mnr ihnwwifrsdt In !■« il ] •« •« haJ Bsrw. wmI ba4 MtvteJlMvU MMiMf M* • 
rss ••bsslT. RmI trdxvw • WSTM*. Ii was MS* WM BHm ee hmW b* is 
.-It.lMfvwlMfwswJsr.- . 

MK-MMKX*-. M.I M 1 M lltF Wt.<-4ttr*. Sfl4 ••• hWf fb*) 

{ j »»« b? ihfUillMMBM 

“*■ »*••• • •• SJtlJ*' I '"■■SM menm ,4Umkr>fMu 
_ _ Tlwiw B.M4 

Fsosimile of tho ftrot ps«o of Dsna’o Bun at the time Bennett entered the New York leld 
with the Memld. The “show window” was riven to claseiBed and a iparUinr feature etery 

conoeminr the Pertdown Fair and drent. 

- court reporter, at the “munificent” 
fat rival salary of $5 a week. His lively 
_I_ and salacious reports made a 

great hit and not long afterward 
partner. His 

objection to hiring Bennett 
O XT TVF (probably based on jealousy) pre- 

5581^^ JL^ • vailed and the latter knowing 
the source of the refusal, later 

i, jiNE K). i*M.  _ ir«€E o.E ciKT. excoriated Wisner in the col- 
jwTTiia .E. umns of his own paper. Little did 

the proprietors of the Sim then real- 
theirs would lead 

LThSuLtBy'l’Cr^^rK Wn afrlw 1 ha4 WtmIVivb mmiMm. Si: I to the founding of its permanent 
rival. Embittered by his rejection, 

afMr. Bennett made the Herald a 
7^ veritable thorn in the side of its 

contemporary for many long years 
•M m4 > tr«MlM 4wnif »4 «nW |HitM H* Jww M hAw mso. ibMjMf ayMB *•- « . ^ C3 
iiMM,MbMM«^ fv fcwiwMMBr. >mj ib-e. 1 «mi w*y .1**^thcrcRitcr. 

Mr. Bennett then looked about 
him for ways and means to start a 

xHl'riiH paper of his own. In 1834 ^wo 
young and enterprising printers 
named Anderson and Smith had 
opened an office at 34 Ann street, 

"It“!*.!?** secured the composition and 
SfsSr! presswork for the then leading 

penny morning newspapers—^the 
Sun and the Transcript. To them 
Mr. Bennett went, and as he had too 
httle money to pay them in cash for 
printing a daily paper, he finally 
entered into a partnership with 
them under the firm name of James 

mS: '‘tW .m —. MIT I tort imTS*m. to ..*■ to. grtErti. lwto.E.4. Gordon Bennett & Co., as publi hers 
and joint proprietors of the Morn- 
ing Herald. 

^• M’*- Bennett thus secured all the 
^! yfacilities of what was then consid- 

ered quite an up-to-date printing 
i house. An interesting incident was 
I the fact that a journeyman composi- 

SJt^5".rK'2rcto---Xto.E~- -I ■ —- named Bennett, but not re¬ 

lated, was offered an interest in the 
M time Bennett entered the New York Beld neW paper, but the man having nO 
“ ‘ faith in the permanency of the pro¬ 

ject promptly declined the offer! 
However, later on, Bennett, the printer, was hired and worked at 
a salary in the composing room of the Herald for 34 years there¬ 
after. 

The matter of securing an office was easy. Any cellar in a good 
location would do, so Bennett hired a deep and dark “basement 
story” at 20 Wall street, corner of Nassau street. This is part of the 
site now occupied by the huge building of the Bankers’ Trust Com¬ 
pany, one of the most noticeable of the many skyscrapers downtown. 
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Here he received advertisements,, sold papers and wrote his edi¬ 
torials and news items. 

The scene in that gloomy cel«ar on the eventful night of May 5, 
1835, can be imagined. Facing the doorway and flight of steps leading 
down to his semi-suhterranean estahlishmer.t stood Mr. Bennett’s apology 
for a desk—a plank across two barrel heads, behind which he sat to 
prepare the copy for the first issue of the paper destined to lead and 
giiide modern journalism, and whose great income eventually made its 
gifted owner a millionaire. The office was faintly illuminated by the 
light of a tallow candle stuck to the hoard in its own grease! Amid 
such dismal surroundings the copy for the little paper was prepared. 
The late William Gowans. a well known bookseller, thus described the 
office soon after the paper’s start: 

“The proprietor, editor and vender was seated at his improvised 
desk busily engaged in writing and appeared to pay little or no attention 
to me when I entered. On making known my object in coming in. he 
requested me to put my money down on the counter and help myself to 
a paper; all the time he continued his writing operations. The office was 
an oblong, underground room; its furniture consisted of a counter, 
which serv’ed also as a desk, constructed from two flour barrels, standing 
apart from each other about four feet, w’ith a single plank covering both. 
On a chair placed in the centre, sat the editor busy at his vocation, with 
an inkstand at his right hand while on the end of the plank nearest the 
door was a pile of papers for sale.” 

The first issue of the Morning Herald consisted of four pages, 15 
by 20 inches in size, clearly print^ on a good quality of paper, while 
the “make-up” was neat and attractive. 

The heading on the editorial page reads thus; 

THE MORNING HERALD 
New York, Wednesday, M.\y 6, 1835 

Then follows the inaugural editorial, the full text of which is here 
given: 

“Jas. Gordon Bennett & Co. commence this morning the publication of the 
Morning Herald, a new daily paper, price $3 a year, or six cents per week, adver¬ 
tising at the ordinary rates. It is issued from the publishing office. No. 20 Wall 
strwt, and also from the printing office. No. 34 Ann street, 3rd story, at both of 
which places orders will be thankfully received. 

The iKxt number will be issued on Monday morning—this brief suspension 
necessarily taking place, in order to give the publishers time and oi^wrtunity to 
arrange the routes of carriers, and organize a general system of distribution for the 
city, and allow subscribers and patrons to furnish correctly their names and resi¬ 
dences. It will then be resumed and regularly continued. 

“In the commencement of an enterprise of the present kind, it is not necessary 
to say much—‘we know,’ says the fair Oirfielia, ‘what we are, but know not what we 
may be.’ Pledges and prcMnises in these enlightened times are not exactly so cur¬ 
rent in the world as Safety Fund Notes or even the U. S. Bank bills. We have had 
an experience of nearly fifteen years in conducting newspapers. On that score we 
cannot surely fail in knowing at least how to build up a reputation and an estab¬ 
lishment of our own. In debuts of this kind many talk of principle—political prin¬ 
ciple—party principle as a sort of steel trap to catch the public. We mean to be 
perfectly understood on this point, and therefore openly disclaim all steel traps— 
all principle as it is called—all party—all politics. Our only guide shall be good, 
sound, practical common sense, applicable to the business and bosoms of men en- 
grged in every day life. We shall support no party, be the organ of no faction or 
coterie, from President down to a constable. We shall endeavor to record facts, 
on every public and proper subject, stripped of verbiage and coloring, with com¬ 
ments when suitable: just, independent, fearless and go<^-tempered. If the Herald 
wants the mere expansion which many journals pos.sess, we shall try to make it un 
in industry, good taste, brevity, variety, point, piquancy and cheapness. It is equally 
intended for the great masses of the community—the merchant, mechanic, working 
people—the private family as well as the public hotel—the journeyman and his em¬ 
ployer—the clerk and his principal. There are in this city at least l.sO.OOO persons 
who glance over one or more newspapers every day. Only 42.000 daily sheets are 
issued to supply them. We have plenty of room, therefore, without jostling nei'-'h- 
bors, rivals or friends, to pick up at least tn-enty or thirty thousand for the Herald. 
and leave something for others who come after us. 

“By furnishing a daily morning paper at the lower price of $3 a year or which 
may be taken for any shorter period (for a week) at the same rate, and making it 
at the same time equal to any of the high priced papers for intelligence, good taste, 
sagacity and industry, there is not a person in this city, male or female, that may 
not he able to say—‘well I have got a paper of my own which will tell me all about 
what’s doing in the world—Tm busy now, but I’ll put into my pocket and read it 
at my leisure.' 

“With these few words as a ‘grace Ix-fore meat.’ we commit ourselves and our 
cause to the public, with perfect confidence in our own capacitv to publish a paper 
that will seldom pall on the appetite, provided we receive m<'derate encouragement 
to unfold our resources and purposes in the columns of the MORNING HER.^LD.” 

The arrangement of the contents of the first issue were as follows: 
Page one contained a lengthy biographical sketch of ^^atthias the 
Prophet, a fanatical tcmiierance lecturer, who had gained much notoriety 
hv his fierce crusade against Freemasonry. This article was announced 
as “Written for the Morning Herald”: it was in a totally different style 
from that of ^^r. Bennett, and the authorship has been attributed to one 
of his printer partners. 

On page two were the intro<luctory editorial, foreign and theatrical 
news. elr. 

On page three Mr. Bennett appeared as the champion of the work¬ 
ingman in a vigorously worded article headed. “The Mechanics.” Here 
also he inaugurated his interesting and .sometimes amusing police court 
reports, while lists of marriages and deaths, real e.->tate and other adver¬ 
tisements were inserted. 

Page four was devoted to advertising of a general character. ' 
his credit no medical notices were included. There was also some he 
cellaneous reading matter. 

During the four-day interval prior to the appearance of Nuirl* 
Two, Mr. Bennett had eft'ected several changes in his makeup, prints 
his first record of marine movements, while an interesting advertiseme- 
appeared from H. Greeley & Co., describing the New Yorker, a 
literary journal. 

From Mr. Bennett’s lively editorial in the issue of No. 2 we qu .- 
as follows: 

“The broad relief which the lively Herald will afford to the dull busintsij 
of the large morning papers, will naturally induce every patron of the fonno' 
take in a copy of the latter, so as to diversify and exhilarate the breakfast ui, 

glass of champagne makes a dinner pleasant—a pie is good after a piece nf rr«s, 
a spice of cayenne gives a zest to tlie dullest appetite—so will the Herald minis! 
to the larger, heavier and more expansive contemporaries, over a cup of cofe 
dish of chocolate.” 

The merry war with the Sun began next day, when Mr, Benr^ 
dashed off this irritating squib: 

“The Sun is bursting with rage, but it dare not open its mouth. Why cat 
s1k>w the same gotnl temi'.cr, carelessness, ease, tionchalance as we do?” 

Evidently the refusal of Messrs. Day and Wisner, the propria, 
of the Sun, to employ Mr. Bennett had rankled, and bore bitter fruit 

On May 15th, the Stm published the following slurring item b a 
form of an advertisement; 

“Wanted prodigiously, to be noticed by two or three journals whose circuku 
and influence will bring the existence of an obscure and unknown publication tga 
knowledge of the pubiic. Price not particular, as Jeremy Diddler’s bank is aw 
the entire control of the advertiser, .\pply immediately at ‘No. 20 (basement ikn 
Wall street.’” 

This sarcastic fling at Mr. Bennett’s obscurity and well-known fe 
l)ecuniosity stung him to the quick, for on the following day, May Ife 
he came back at the Sun in the following abusive vein: 

“The Sun with its brace of blockheads for editors and leach of dirty mi i 
decent police reporters, insinuates—for it dares not open its jaws plumply—ttati 
are ‘obscure, unknown to the public, &c.’ Here’s a pretty objection to comer* 
the garbage of society—a set of ivw creatures whose light is going down iiis 
than it ever went up; whose paper is too indecent, too immoral for any respeetnk 
person to touch or any family to take in. Obscurity indeed! Why we were a* 
ciates in conducting some of "the ablest and most respectable papers in the co«n 
when several of these fellows wen- kicked out of the small jpmbling houses ik 
the Five Points for indecent conduct and improper behavior." 

The Sun did not immediately reply to this libellous rejoinder, a 
for a time the rival newspai)ers pursued their respective ways in poti 
though hints were thrown out in a mutually jealous cotem, named* 
Transcript, that hostilities were liable to break out afresh at any maw 

In the meantime Mr. Bennett feverishly devoted himself to the w 
of improving his paper; adding new features, and intuitively realiai| 
the importance of interesting the solid financial circles in the Henit 
on Mav 11 began to publish a list of the sales at the Stock Excha^ 
His editorials covererl a wide range, embracing all the public questi* 
of the day. foreign events, the drama, etc., while an occasional shpi 
some offending cotem, enlivened bis sheet. 

On May 27 he again attacked the Sun for “inundating the ton 
with indecent and filthy police reports of drunkards, blacks and negrese 
that are utterly unfit for any person to peruse.” 

The Sun ignored this vicious dig, whereupon, after a few dri 
Bennett launched a bitter attack on Benjamin H. Day for his alk^ 
unscrupulous methods. The Sun printed this savage retort: 

“Bennett, whose only chance of dying an upright man will be that of hanpi 
perpendicularlv upon a r'oi>c. fal.sely charges the proprietor of this paper with to 
an infidel, the natural effect of which calumny will be that every reader wiH * 
lieve him to be a good Christian.” 

(Continued next week) 
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HEARST now !N ALBANY TIMES-UNION, 
HIS TWENTY-THIRD NEWSPAPER 

Martin H. Glynn Retains Interest as Editor and Publisher, With 
Hearst Vice-President—Bond Issue of $750,000 Filed, 

Shows Hearst Owns 4,997 of 5,000 Shares 

I 

Albany (N. Y.) Times-Union an- Sunday Papers 

nounced April 3 that William Ran- Stw York American Detroit Time* 
dolph Hearst had purchased an interest in Chicago Herald & Ex- Washington T i m e i- 

h* ownership. Consideration involved was ^ seV**^®’!** e a ns owiici a.iiK v- . . Boston Advertiser Milwaukee Sunday 
not disclosed although premature stories Francisco Exam- Telegram 
wblished laSt week set the figure at iner Syracuse American 
eem/YVl It i« \Tr Hearst's Zld npwc- Angeles Examiner Roche ter American $71)0,000. It IS Mr, Hearst S ^ news P,„».I„telli. Atlanta Sunday Amer- 
paper property. gencer ican 

A trust mortgage for a $750,000 issue Pwt Worth Record Baltimore American 
of bonds to the New York State National magazine section 
01 oouus «». Cl J » -t o • .L with all Hearst Sunday newspapers and 
Bank of Albany was filed April 3 in the ais„ syndicated. 
Albany County Clerk’s office, which states 
diat Mr. Hearst is owner of 4,997 of 5,000 
shares of the Evening News Company, 
oaiier of the Times-Union. A rumor is 
afloat that morning and Sunday editions 
will be issued. 

Martin H. Glynn, former governor of 
New York, who has been owner and 
publisher of the Times-Union for 20 
jears, will continue as editor and pub¬ 
lisher, according to the announcement. 

The officers of the corporation will be 
Martin H. Glynn, president; William 
Raiid^ph Hearst. vice-president: James 
J. Kane, secretary and treasurer. The 
amouncement says there will be no 
changes in the policy of the Times-Union. 

Appearing as a front page box, the 
unouncement continues: 

“The reason for this arrangement is 

two-fold: 
“First—It brings to this newsiaper all 

the resources, all the newspaper fea¬ 
tures and world-wide newsgathering fa¬ 
cilities of the Hearst organization, on the 
itaif of which are the world's highest 
priced writers, editors and artists, all of 
which will enable the Times-Union to be- 
oome a bigger and better newspaper than 
erer. 

“Second—Mr. Hearst comes into the 
Times-Union because he feels that an 
interest in the leading newspaper in the 
capital is a valuable asset to his present 
newspaper activities.” 

The .Albany Times-Union resulted 
from the consolidation of the Albany 
Evening Union and the Evetung Times 
by Jolm Henry Farrell 34 years ago. 
.At that time the paper ran from 4 to 6 
pages. The type was set by hand. 

At the death of Mr. Farrell, his two 
sons, James C. and Joseph A., continued 
the publication. Martin H. Glynn being 
connected with the,paper as an editorial 
writer. James C* Farrell severed his 
connection with the paper when he went 
to the Albany Argus as business man¬ 
ager. Joseph .A. Farrell left the news¬ 
paper field to study to become a Jesuit, 
of which order he is now a member, hav¬ 
ing been president of St. Francis Col- 
jep, Broc4clyn. At the present time he 
is in Russia on relief work. Mr. Glynn „ , 
purchased the paper from Mrs. Farrell. illiam R. Hearst 

widow of John Henry Farrell. 
Mr. Glynn has been in full control as Hearst magazines include: 

editor and puWsher of the Timw-Union Cood Housekeeping Motor Boating 
tor^ the past 20 years. The publication Hearst's International Harper’s Bazar 
which he took over as a 10-page'paper, Cosmopolitan Orchard and Farm 

P with three machines, is now one of the Smart Set 

leading newspapers in the State, averag- LoNDt>N Publications 

M 24 pages with five editions a day. Cood Housekeeping Nash s Magazine 
ine plant is modemly equipped, having 
a battery of 18 linotype machines of the ^ Feature and film enterprises owned 
latest model and 3 Hoe presses. Hearst are; 
• Newspapers now owned and operated Wire News Services 
•y -'Ir. Hearst include: , 

William R. Hearst 

Hearst magazines include: 

Motor Boating 
Harper’s Bazar 
Orchard and Farm 
Smart Set 

graduated from Fordham University in 
1894 and holds honorary degrees from 
Fordham, Georgetown, Syracuse Uni¬ 
versities and Union College. He became 
editor and publisher of the Times-Union 
in 1895. 

He was admitted to the bar in 1897 
and was a memlier of the 56th Congress, 
20th New York District, 1899-1901. Dur¬ 
ing 1907-8 he was comptroller of New 
York State. He was elected Lieutenant- 

Marttn H. Glynn 

Governor November, 1912, and became 
Governor Aug. 14, 1913, for the term 
expiring Dec. 31, 1914. Governor 
Glynn was temporary chairman of the 
1916 Democratic National Ccxivention in 
St Louis. He was a member of the 
President’s Industrial Commission 1919- 
20. In 1921 he took a prominent part in 
initiation of conferences between De 
Valera and LJoyd George which settled 
the Irish question in 1921. 

BALTIMORE DAIUES TO MOVE 

Hearst’s News and American Go to 

New Location May 10 

Hearst newspapers in Baltimore, the 
New^ afternoon, and the American, 
morning, expect to move into their new 
plant at Pratt and Commerce streets May 
10. 

.All departments will be housed in the 
two buildings at that location in the 
wholesale district of Baltimore, several 
squares from the center of the city. When 
the moving is accomplished only a bus¬ 
iness office will be maintained up town, 
in the Hearst tower building on Balti¬ 
more street near Guilford avenue. The 
present quarters are in the Munsey build¬ 
ing, occupied since Mr. Hearst bought 
the papers from Frank A. Munsey. 

Morning Papers 
?** York An- Los Ang 
jjoaon Artv.. Seattle 
Q>ic^ Herald St ►■'x gencer 

aminer. _ Fort W< 
Franasco Exam- Washing 

Ralttfnnr 

the State, averag- London Publications 

ve editions a day. Cood Housekeeping Nash's Magazine 
y equipped, having . 
pe machines of the Feature and film enterprises owned by 
le presses. Hearst are: 

wned and operated Wire News Services 

International News S€r>'icc (afternoon papers). 
Papers Cosmopolitan News Service (afternoon papers). 
- . , _ . I’niversal Service (morning papers). 
Los Angdes Examine American Radio 

gencer 
Fort Worth Record 
Washington Herald 
Baltimore American 

Afternoon Papers 
York Evening Detroit Times 

Journal Washington T 
Eve. Ameri- Milwaukee W 

Picture Services 

International Newsreel Corporation. 
Cosmopolitan Film Corporation. 

P**"! Eve. American 
^ Angeles Herald 
« FranciKo Call- 
-POit 
Oakland Post-En- 

Wrer 
'"WIT Times-Union 

. King Feature Syndicate (Selling organization 
Mil^ukee Wisconsin {„ those below). 

News International Feature Service. 
Rochester Eve. Jour- Newspaper Feature Service, 
o ^ « Premier Syndicate 
Syracuse Even. Tele- Xew York American Syndicate, 

gram 

Biurmor^xr , H. Gipn was tom In Kinder- 
hook, N. 1., Sept. 27, 18/1. Hv was 

Atlanta Cieorgian 
Baltimore News 

FEATURE 
FILLER 
PAGES 

**Edited and 
illustrated to 

Perfection** 

-MAKE-UP— 

7 or 8 column*—20" or 21* 

THE WORLD COLOR PRTG. CO. 
R. S. GmU*. PV«*. 

Est. 1900 St. Loui*, Mo. 

FORESH.4DOWED EVENTS 

-April 7-14—Paper Industries Expo¬ 
sition, Grand Central Palace, 
New York. 

■April 8—.Ameriean Paper and Pulp 
-Assn.. 47th annual convention. 
New York. 

April 11—Oklahoma Press Assn., 
Group 2, meeting, Cherokee, 
Okla. 

-April 11—South Florida Press 
-Assn., annual meeting. Lakeland, 
Fla. 

.April 12—Central New York Press 
-Assn., meeting, Syracuse. 

April 14—A. P. Editors of Ohio, 
meeting, Middleton, Ohio. 

•April 15—New York State Circu¬ 
lation Managers Assn., spring 
meeting, Rochester. 

.April 17-21—A. P. Directors, meet¬ 
ing, New York. 

.April 17—Florida State Press Assn., 
Cocoa, Fla. 

.April 18--Southem Nebraska Pres* 
Club, meeting. Falls City, Neb. 

April 21—A. N. P. A. Advertising 
Bureau Committee, Paper Com¬ 
mittee, Agency Committee, and 
Board of Directors' Meeting, 
New York. 

April 22—Associated Press, Annnal 
Meeting, Waldorf-Astoria, New 
York. 

.April 22 — Sonthern Newspaper 
Publishers Assn., banquet of 
Board of Directors and Commit- 
tee Chairmen, Hotel Vanderbilt, 
New York. 

.April 23-25—A. N. P. A., annnal 
convention, Waldorf-Astoria, New 
York. 

.April 25-26—.American Society of 
Newspaper Eidilors, Atlantic City. 

•April 26—Pasadena Press Clnb, 
gridiron dinner, Pasadena. 

Get the 1923 popu- 
lation figures for 
Detroit—then youTl 
kno’w \vhy the 

DETROIT TIMES 
is over 200,000 daily 
and over 210,000 
Sunday. 

1920 census figures 
are “moth-eaten.” 

In the Circulation 
Department 

The Multi-Mailer System is 
considered indispensable by 
users. 

It puts the mail list under the 
control of the Circulation 
Manager. 

It le.<!sens errors and elimi¬ 
nates subscriber cotnplaints. 

May we tell yot$ more about 
itr 

Sneed^unafw 
THE MULTI-MAILER SYSTEM 

•IZ-*** «M*MIN«TM aiwu 

CHICAOO 
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A QQfI7fl7r^ A r%\7irDTriCfM^ active and associate members, and also is 
iLaL/ V LjAX a JLOll^VS IK-rmitted to admit members who do not 

nifo • belong to the Denver Civic and Com- 
The New Public Service mercial Association, of which the Ad 
_ Club is a bureau. The Club is now to be 

■•elf-suppi)rting with a minimum budget of 
XIIL—THE HUMAN SIDE OF CLASSIFIED SERVICE S500 a year for club activities. 

By BASIL L. SMITH Print, Harding Memorial Page 

'T'HE word "service,” particularly suggestions are for his best interests and I. L. Stone, organizer and chairman of 
when it is spelled with a capital should be acted upon without question, the board of the Duplex Printing Press 

"S,” has never been in such general use The ad-taker or the ad-solicitor, as Company, personal and intimate friend 
as it is today. It is a claim put forward the case may be, thus separates himself for 30 years of the late President Harding, 
by every sort of business. It is set forth or herself from the crowd of Workers has recently had printed a magnificent 
as an asset of banks and barber shops, of who merely follow directions and do what page, on laid paper, in handset type, the 
railroads and restaurants, of teleplione they are told. He or she gives a varied "Star Office Creetl.” a pressetl section 
and taxi cab com[»nies. It has b^ome and individual service to advertisers, in- of the page bearing a fine reproduction 
a catchword and it shares the fate of stead of going through some regulated of a photograph showing the late Presi- 
catchwords—it bepns to lose its real sales formula over and over again, and dent at work in the office of the Marion 
meaning and significance. Some business becomes an interpreter of classified ad- Star. The page is suitable for framing. 
institutions seem to feel that if they talk 
loudly enough about service, they need 
not bother to give it—and if their adver¬ 
tisements lay bold enough claim to it, 
they can let the matter stop there. 

But while all this is going on, the 
thing for which the word has always 
stood and always will stand remains the 
fundamental fact in the business world 
today. Considered as a thing and not a 
slogan, service is the backbone of suc¬ 
cess, the corner-stone of business faith. 

When the classified medium of a news¬ 
paper is built on standard principles of 
development, direct and helpful service 
to hundreds of advertisers and thousands 
of readers every day is the one truth 
underlying the efforts of the classified 
advertising organization. And when this 
emphasis on genuine service is maintained 
day in and day out in the work of a 
classified department, the success of the 
newspaper as a classified medium is as¬ 
sured. 

Star. The page is suitable for framing. 

HOW DOES A CLASSIFIED ORGANIZATION 
LOOK TO ITS PATRONS? 

^T^HE answer to that question has a lot to do with the answer 

to another: “What kind of returns is the newspaper manage¬ 

ment getting from its classified department?” 

Intelligent, courteous, abundant service—when patrons find 
this waiting for them across the ad counter and at the other end 

of their telephones whenever they need to use a classified ad, 
the classified organization is the big asset it should be to the 

newspaper. 

“Service depends on the right vision of the thing to be 

done.” says Mr. Smith. And he tells the true vision for every 
classified department in his article next week: “The Other Side 
(Jf The Fence.” 

vertising truth to the general public in- 
A job is a job, and a day’s work is a stead of a seller of so many ads and so 

day's work, to most people. But to much space in the newspaper, 
others, the vital minority, a job is every- Look^ at from this clear and self- 
thing that can be put into it. and a day's evident angle, classified service shows it- 
work is a part of an adventure in living, self in a new light. The work of the 

MAY TEST MAGAZINE STATUS 

Indiana Citisens Claim 22 Magazines 

Violate State Laws 

work is a part of an adventure in living, self in a new light. The work of the Te.st cases may be made soon in 
The second of these two possible ways members of the classified department Indiana to show whether or not any of 

of looking at work is not only the most who come into direct contact with the 22 magazines violate state laws according 
satisfactory one—it is the only one that advertising public becomes an interesting to Frederick Hume, secretary of the Na- 
can keep the worker alive to the possi- human experiment in the giving of highly tional Publishers’ Association, 
bilities of the ev-ery day world in which satisfactory service in a field that is as This pcwsible action grows out of a 
he lives and earns his living. His ac- yet little understood. This fresh point letter written March 19, by .\ttorney 
ceptance of it as true is not simply a of view also throws a new light on the General U. S. Lesh of Indiana to prose- 
matter of saying “yes”; it has to do relationship that exists between ad cuting attorneys. The letter listed 22 
with the whole range of his usefulness— writers and customers. All sorts of read- publications which the .Attorney-General 

READY FOR PAPER EXHIBIT 

Second Annual Exposition ‘^*‘-■*^11 1 
for New York Week of April 7 

With “Paper Week” set to start .\pr 
7. arrangements were completed th 
week for the second annual Paper Indj, 
tries Exposition to be held at the Grjj 
Central Palace, New York. 

During the same week the .\inerici 
Paper & Pulp .-\ssociation will hold » 
sions. .\ special program for the c* 
vention delegates has been planned at ti» 
Exposition for Thursday, April 10. 

Moving pictures will be exhibited, it 
eluding pictures from the Forest Servic 
showing woods operations and probfeo 
in the getting out of raw material forfe 
paper mills, as well as industrial pictw; 
showing the manufacture of vari* 
types of paper from newsprint to the a 
papers and specialty products. 

■Arrangements have been made to » 
elude those atending the Exposition i 
the reduced railroad rate privileges b- 
tended to members of the paper indusr 
attending the various conventions dur^ 
“Paper Week.” 

Dr. Rumely Put on Farm I 
Dr. Edward A. Rumely, former p4 

lisher of the New York Evening MjJ 
has been assigned to do farm work at 4 
East View Penitentiarj-, East Vw 
N. Y. Besides Rumely, his two attor¬ 
neys, Morvin Lindheim and Walter Kauf¬ 
man. who were convicted with him of 
concealing German ownership of a par 
interest in the newspaper during 4 
war. are also at East View. 

Await Steed’s Autobiography 

The autobiography of Wickham Sttd 
late editor of the London Times and a 
close confidant of the late Lord N’odk- 
cliffe, is expected to appear in Lo^ 
some time during the coming autm. 
British journalists are looking forrot 
to intimate revelations of events in 4 
newspaper world for the past 30 yean 

.<aid a Parent-Teacher organization had which is only another word for success, ers of the paper turn to its classified de- .<aid a Parent-Teacher organization had 
The classified worker’s position, partment for immediate service in huy- found “vulgar and obscene.” Prosecutors 

whether it is at the front counter, the ing. selling, renting and employment took the letter as an order to prosecute 
telephone or on the street, puts him in emergencies, as well as in many others, and in one intsance police were ordered 
direct contact with people who need serv- The ad writers are fully equipped to give to confiscate certain publications, 
ice—and need it urgently. If there ever these people the highest type of modern Hume immediately went from New 
was a job filled with human possibilities, classified service. The actual transac- York to Indianapolis where he conferred 
his is that job. If anyone in another tions between advertisers and ad writers with Lesh. The latter sent out a second 
position can give more immediate and should and can result in practically letter under the date of March 29, advis- 
varied service to all types of people, he every instance in all-round satisfaction, ing prosecutors his former letter was not 
will have to look a long time before he It is important to keep this human side to be construed as an order to prosecute, 
finds that person. He is face to face of classified service uppermost. The but merely urged closer survey of pub- 
with every day human nature and worker must think of his ad prospects lications circulating in Indiana. 
LHiuipped to serve in varied ways thou- and customers as people—definite indi- - 
sands of individuals. There is an op- viduals with personal traits, prejudices Minnezota Star to Be Sold April 12 
portimity for as genuine a service as and likings. He or she must remember 
any business can give. that the woman who calls up to give Minnesota Daily Star, Labor paper. any business can give. that the woman who calls up to give Minnesota Daily Star, Labor paper. 

His contact with these scores of peo- her ad for a cook is probably annoyed will be sold on .^pril 12, as a result of 
pie each day is not for the mere pur- and worried over losing a servant. The the inability of stockholders to raise funds 
pose of giving them some mechanical man with a used car to sell is probably under the receivership created several 
service. He is helping them to accom- nervous and anxious to make the best weeks ago. 
plish things they want done—and helping sale he can and as quickly as possible. -- 
them in the most practical, intelligent Prospective customers are likely to be , 
way. For the time being he is their hurried or worried or impatient, but they THExRI PufiE 
advertising agent, giving them the benefit all need the best service that the solicitor |- .-a 
of all the advertising skill at his com- knows how to give them. And part of 

A Security Market 
irith complete newspaper finaadil 
service. 

Buffalo offers a promising market far 
high grade securities. The Bnffils 
Evening News financial and bosiacM 
pages are complete, interesting, prosipt; 
carrying TO-DAY’S news of setivitia 
in commerce and markets TO-DAY. 

The News, with its effective cover¬ 
age and responsive reader interest, of¬ 
fers the financial advertiser the ooa- 
plete audience in the Buffalo lerritorr. 
A. B. C. Sept. 30, 1923, H9.7S4 Mil 

net paid 
Cover the Buffalo Market with tkt 

BUFFALO EVENING NEWS 
’Present average droulatkn Ui^ 

Edwasxi H. Butler, Editor and Puhifahr 
KcUy-Sinlth Coenpany, RapraaeaMlvei 

Marbrldge Bldg. 
New N. Y. 

Lyttaa BUg 
CUcags, & 

mand. He is a counsellor, a representa¬ 
tive, a service specialist. 

this best service he can give consists in 
realizing the moods they are in when 

The newspaper’s modern methods of they come to the point of putting their 
promotion give him the true principles ads in his paper and in dealing w’ith them 
of classified service to go by. His train- tactfully and considerately. His under¬ 
ing in selling week’s insertions, full de- standing, courtesy and intelligence are 
scription ad-copy and correct indexing called upon many times a day. In his 
has equipped him to handle the ads of his position, he acts in the double capacity | 
customers in the most profitable manner of an individual human being and an 
for them. And at the same time, he has advertising specialist. And when he 
an unusual opportunity to exercise his gives his best to his job in both these 
own judgment an<l individuality in the ways, he becomes an exponent of genu- 
application of these sound principles of ine public serv'ice. 
classified advertising. He is a person. - 
not simply an employ^. He uses his Club Se*ks Members 
own intelligence and tact m deciding how 
to deal with each different ad-prospect. IX nver .-Vdvertising Club has organized 
He decides on what sort of an ad should a sweeping membership drive, soliciting 
be used, for how many insertions it every person engaged in advertising in 
should appear and—most difficult of all— their city. The drive follows re-organ- 
what will be the best way in which to ization of the club, which for the first 
go about convincing his prospect that his time in its history, will now admit both 

' 

b?TA< ^TACOMA 
\trade terrh 

Frank S. Bakar Chariaa B. Walrh 
Praaidant Editar and Gan. Mgr. 

ADVERTISING REPRESENTATIVES 

David J. Randall Ford, Panona Cn. 
Ml Fifth Ava. 360 Na. Mkbigan Ava. 
Naw Yark CItj Chkaga, lllinaU 

R. J. BidwaU A Ca. 
San Franeiaca and Lna Angalaa, Cal. 

Million 
Dollar 
Hearst 
Features 

The World’s Greatest Circulatios 

Builders 

International 
Feature Service, Inc. 

New York 
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FICTION 

THE CHICAGO TRIBUNE 
NEWSPAPERS SYNDICATE 

There is only one 
ANDREW GUMP 

THE CHICAGO TRIBUNE NEWSPAPERS SYNDICATE 
tribune square, CHICAGO Buy.Leadetship! 25 PARK PLACE. NEW YORK 

Features 
that mean 
Leadership 
wherever 

they go! 
T^EW YORK, for in- 

^ ^ stance, where the New* 
York Daily News, using 
the same group of features 
as The Chicago Tribune, 

• achieved in less than four 
years the largest daily circu¬ 
lation in America. 

In CHICAGO, these fea¬ 
tures have helped materially 
in building the circulation 
of The Chicago Tribune, 
which is second, in the 
morning daily field, only to 
The New York News. 

Tribaae Square* Chicago 25 Park Place* New York 

Buy.Leadership! 

Booth Tarkington ' 

Gilbert K. Chesterton] 

Two of the Blue Ribbon writers 
for 1924. 

GOOP ETIQUETTE 
by Gelett Bur|{ess 

A Ill’ll- and timely daily feature has 
been added to The Chicago Tribune 
Xeti'spapers—the Leadership Family: 

SENTENCE SERMONS 
By the Rev. ROY L. SMITH 

. Inspirational — epigrammatic — pithy — daily group of suggestions for 
the busy man. Sincere, commonsense suggestions — in no sense are thev 
commanding or “preachy.” 

The Rev. Roy L. Smith is a widely known writer and lecturer. In 
“Sentence Sermons” he has developed a daily feature that has brought 
enthusiastic approval from Chicago Tribune readers. Send for proofs! 

THE CHICAGO TRIBUNE NEWSPAPERS SYNDICATE 
tribune square, CHICAGO Buy . . . Leadership! 25 PAEK PLACE, NEW YORK 

During 1917 more than 100,000 
women readers of The Chicago 
Tribune wrote to the editors of 
its women’s feature depart¬ 
ments. During 1923 this num¬ 
ber was more than 200,000! 

Blue Ribbon Fashions by Corinne 
Lowe,' Antoinette Donnelly* 
Doris Blake, Jane Eddington, 
Clotilde, Anita De Campi. 

There is only one ANDREW GUMP 

rBLi/Ei 
RIBBON 

Dr. W. A . EVANS i 
The first and best of newspaper 

medical writers 

i 

Daily 
COMICS 

The (luml's. 
1 

.. By Sidney Smith j 

I (iasoline .Alley. .Frank King \ 

1 Harold Teen. .Carl Ed 

Winnie Winkle... ... M. M. Branner 

Moon Mullins.... ....Frank Willard 

Smi'ty. .... I Falter Berndt 

THRILLERS 
ALL! 
Including: 

Booth Tarkin^ton 
Gilbert K. Chesterton 
Arnold Bennett 
Achmed Abdullah 
George Barr McCutcheon 
Octavus Roy Cohen 
Samuel Merwin ^ 
Peter Clark Macfarlane 
Richard Washburn Child 
Albert Payson Terhune 
Richard Connell ] 
Will Payne 
A. M.&C.N. Williamson 
Rita Weiman 
Mary Synon 
Josephine Daskam Bacon 
Princess Bibesco 
Konrad Bercovici 

Blue Ribbon is the mark of first 
run, first-rate fiction bought in 
competition with the best maga¬ 
zines. Carefully chosen. Pro¬ 
motion material furnished. 
Write for sample proofs of cur¬ 
rent Blue Ribbon serials and 
short stories! 

THE CHICAGO TRIBUNE 
NEWSPAPERS SYNDICATE 
Tribaa* S^aara.'Chieaio 2S P,rh Plaaa. Naw York 

Buy.Leadertkip t 
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The Cruiader—VICTOK F. WATSON 

XTIGHER priced newspapers are in- 
evitable in the opinion of Victor 

Watson, assistant publisher and manag¬ 
ing editor of W. R. Hearst’s New York 
American, who has followed newspaper- 
ing carefully for nearly a quarter of a 
century. 

“Raise the price and bring back crusad¬ 
ing days’’ apjK-ars to l>e his motto. 

To the present petty subscription 
charge, in fact, Watson a.scribes many 
faults stressed by critics of the press. 

Individual effort is lacking. The days 
of crusades are passing. G«xid writing is 
harder and harder to find in newspapers 
of today. Inaccuracies are prevalent. 

Why? 
“Because the price charged for the 

daily newspapeu is altogether too small,’’ 
is the reply of this veteran newspaper 
maker. 

“Fortunately many publishers realize 
this and there seems to be a tendency 
everj'where to advance newspaper prices,’’ 
he reasons. “Let the public pay true 
value and the ‘good old days’ of journal¬ 
ism will come back.” 

Watson loves the “good old days,” but 
not so devotedly as to cool his passion 
for the present. He is a “shirt sleeves 
man.” Coat off he rushes into each day’s 
work, and with the speed of practice, 
keeps the newspaper he assists in making 
crying the news from New York stands. 

From a littered desk in a cubby hole 
on the 7th floor of the grimy building 
that houses the American, this little giant 
of a man directs the .\merican staff. He 
is short, stout, unimpressive. His voice 
is persuasive rather than forceful. But 
from behind mere appearance, untidy 
and cool, flashes the fire of an active and 
brilliant brain. 

Gutside in the city room the whisper 
is that Watson has a “terrible temper.” 
He admits it and is sorry for it. 

“He always plays square.” is the 
further word in the city room. “Even 

America’s Best 
Magazine Pages 

Daily and Sunday 

Newspaper feature Servire 
241 WEST S8TH STRttT 

New York City 

the lowest paid reporter may bring a 
grievance to him and be sure of fair 
treatment.” 

Watson is primarily a reporter himself. 
Perhaps that’s tlie reason. He prefers to 
call himself “special crusader.” His hand 
and mind is behind many exposes con¬ 
ducted by Hearst’s New York morning 
newspaiJer, during the 24 years he has 
been connected with it. 

“The father of New York’s Park ave¬ 
nue” is a title he delights in. His claim 
to it goes back alx)ut 20 years, when, 
after a disastrous wreck in the old tun¬ 
nels under the street, his exclusive inter¬ 
view with the train engineer printed in 
the American, brought to light the true 
conditions and caused the rebuilding of 
New York's famous thoroughfare. 

At an age when most youngsters are 
wrc.stling with the “three R's” Waijon 
went to work. He started in as cash boy. 
Soon he found a way of learning, while 
earning, by l)ecoming proofreader in a 
Methodist book concern. 

“As copy holder and proofreader, I did 
a large amount of good solid reading on 
a great variety of subjects,” he recalls. 
“In the same job, I learned to set type 
and run a press. When I was 13, I could 
draw up an estimate on printing jobs.” 

Leaving this work. Watson decided to 
study law and held a position in a law 
office for a while, .^t 15. however, he 
felt the call of printer’s ink again and 
went to Boston where he conducted a 
small trade journal. Later he returned 
to New York, where he became a re- 
I)orter for the old Press, and then the 

246,627 
'T'HAT was the average net 
* paid daily circulation of 

The Baltimore Sun (morn¬ 
ing, and evening) for the 
month of February, 1924— 
a gain of 12,454 average net 
paid daily over February, 
1923. 

Everything in Baltimore 

Revolves Around 

SUN 

Evening Sunday 

Date Set for Eagle Tour 

Brookl:p Eagle’s sixth annual Xatk, 
Park Development Tour starts trj 
Brooklyn this year on June 20. returr^ 
July 31. At the invitation of Secret* 
of the Interior Hubert Work, the Ej; 
party plans to tour through tlie sr?,-- 
western part of the United Stat« i 
summer, visiting for the purpose of dr 
cation new routes to the Mese Verde a 
Yosemite National Parks. The joura 
will be made in a special train, organ’# 
and routed under the direction of a 
Pennsylvania Railroad. H. V. Kalts 
horn, associate editor of the E^e, i 
charge of the tour, has announced that; 
customary the 1924 party will be mu 
up of those who have participated; 
previous excursions. 

Manila Bulletin Staff Chaneci 

Manila (P. I.) Daily Bulletin has*, 
pointed Ralph B. Clark manager of* 
vertising, succeeding D. H. Lassn 
resigned to enter advertising work j 
Shanghai, China. Clark was former!) 3 
the classified department of the La 
Angeles Examiner. Glen Ellicott, for> 
erly U. S. A. air service, has been nan- 
Gark’s assistant. 

New S3rracuse Ad Agency 

Kaletzki, I'lack & Howard, Inc, i 
vertising agency, has been formed j 
take over the business formerly coixfa; 
ed in Syracuse, N. Y., by Charles H. fc 
letzki, president of the new corporate 
Kaletzki was formerly manager of 4 
Syracuse office of Lyddon & Hanfaf 
Company. The personnel which operasd 
that branch is now associated with th 
new company. 

When in Rome do 
as the Romans do 
In Cincinnati too, Mr. National Advertiser, it pays to 
conform your advertising methods to the example of the 
typically successful Cincinnati merchants. The people 
who read and respond to their advertising and who con¬ 
sistently register a preference for their principal adver¬ 
tising medium will as certainly respond to yours if pre¬ 
sented through the same medium. 

In Cincinnati for sixteen consecutive years local depart¬ 
ment and ladies’ suit stores have placed practically four 
times as much display advertising in the Times-Star as 
they have placed in the second evening paper. In 1923 
this lineage, to be exact, was 4,519,523 lines in the Times- 
Star as against 1,279,648 in the second afternoon paper. 

In the leading morning paper this lineage was 1,499,426 
on week days and 1,398,467 on Sundays. 

These figures have their parallel in the city circulation 
figures of the leading Cincinnati newspapers: 

Times-Star . 109,150 Net (A.B.C.) 

Second Evening Paper. 86,416 Net (A.B.C.) 

The circulation of the leading morning newspaper is not 
subject to A. B. C. verification, but the publisher’s state¬ 
ment places it at only 41,879 for the city. 

QNCINNffl TIMES STM 
CHARLES P. TAFT, Fublithmi C. H. RBMBOLD, Wanagvr 

Member of Audit Bureau of Circulations 

Evening Journal before joining the staff 
of the American, where he has been ever 
since. 

You can call the American a “vigorous 
champion of the people,” but never a 
“yellow journal,” in the hearing of Victor 
\Vatson. 

“What people call yellow journalism 
does not exist,” he insists. “Hearst is a 
farseeing man, a crusader. He is always 
years ahead of his time. I know of no 
other American publisher who would 
stand behind a special crusader as Hearst 
has stood behind me, and I know of no 
other who has and is spending the money 
on crusades for the advancement of the 
people as William Randolph Hearst.” 

Johneon City (Tenn.) News Starts 

Johnson City (Tenn.) News, a new 
afternoon newspaper, began publication 
with a 32-page issue, recently, giving the 
Tennessee city 3 dailies. The other two 
are the Staff and the Chronicle, the latter 
having recently purchased the former. 
The new daily was organized by Charles 
N. Carson, former general manager of 
the Staff, now general manager of the 
News, and is backed by $75,000 sub¬ 
scribed by 300 shareholders. The new 
organization has purchased the old equip¬ 
ment of the Staff and is operating with 
the former Staff personnel. 

Would Bar Salacious Magazines 

A protest against the sale of 9 widely 
circulated magazines, on the ground that 
they contain obscene, immoral, lewd or 
indecent material, has been made by the 
Grand Rapids (Mich.) Federation of 
Women’s Clubs to the superintendent of 
police and to all newsdealers in that city. 
The women said that laws covered the 
situation, and asked that they be enforced. 
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THE NEW 

CHOOSES THE LINOGRAPH 
After a thorough investigation and careful consideration, St. Louis’ new 
morning daily, The St. Louis American, has chosen Linographs to equip 
their composing room. The initial order includes one of the new^I/ Purpose 
Model 12’s and nine of the multiple magazine Model 3’s. 

The largest and most modern newspapers are recognizing that Linograph 
Simplicity oj Construction Does Mean Efficiency of Operation. You, in 
justice to yourself and your business, should investigate closely this most 
modern way of producing the type for your paper. 

Watch for further announcements. 

THE LINOGRAPH COMPANY 
Davenport, Iowa, U. S. A. 

New York Office , 

15 PARK ROW, NEW YORK CITY 
European Afiency Australasia, So. Africa, China So. American Agency 

ET. PIERRE VERBEKE PARSONS & WHITTEMORE AULT & WIBORC 
BRUSSELS, BELGIUM NEW YORK CITY CINCINNATI, OHIO 

c 
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Business is Booming in Pittsburgh 

RECORDS BROKEN AGAIN! 
By gains in advertising lineage 

and gains in circulation 

THE PITTSBURGH PRESS 
In March, I 924, The Press carried a total volume of paid 

advertising of 

2,178,050 Agate Lines 
And in the first three months of 1 924 The Press carried 

nearly SIX MILLION LINES, showing a gain of 1 65,282 

lines, this being reflected in an increased volume of adver¬ 

tising each month as compared with a year ago. In addi¬ 

tion over 500,000 lines of advertising for which orders 

were received, were omitted on account of limitation on 

size of daily paper. 

THE PRESS government sworn statement of circulation 

for six months’ period ending March 31, 1924, shows: 

Daily Average Over 175,000 
Sunday Average Over 247,000 

A gain of approximately 1 0% over the same period of a 

year ago, and 5% gain over statement of Oct. 30, 1923. 

FIRST IN EVERYTHING 

THE PITTSBURGH PRESS 
A Scripps-Howard Newspaper 

National Advertising Representatives 

NEW YORK ALLIED NEWSPAPERS, Inc. 
Cleveland—San Francisco—Cincinnati 
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FIRST! 
The Cleveland Press 

net paid circulation 

196,039 

Daily Plain Dealer, second 
192,083 net paid circulation 

Cleveland News, third 
158,880 net paid circulation 

(Figures are from^Publishers’ sworn statements to the Government, April I, 1924) 

THE CLEVELAND PRESS 
One of the Scripps-Howard newspapers, including the Scripps-McRae League 

National Advertising Representatives: 

Allied Newspapers, Inc. 
New York: 52 Vanderbilt Ave. Chicago: 5 North Wabash Ave. 

CLEVELAND SAN FRANCISCO CINCINNATI 
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GEORGE W. HOPKINS BRINGS 25 YEARS AD 
EXPERIENCE INTO AGENCY HELD 

-By ROSALIE ARMISTEAD HIGGINS_ 

Newsboy’s Status Decided 

TVEW YORK agency men welcomed 
into their ranks this week, a veteran 

with 25 years experience in the advertis¬ 
ing field, George 

Geosge W. Hopkins 

W. Hopkins, who 
joined the Charles 
W. Hoyt Com¬ 
pany, as vice- 
president and di¬ 
rector. and man¬ 
ager of the de¬ 
partment of sales 
plans. 

During his bus¬ 
iness career, Mr. 
Hopkins has been 
vice-president of 
three of the larg¬ 
est corporations 
in America—the 
Loose-Wiles Bis¬ 

cuit Company, the American Chicle Com 
pany and the Columbia Graphaphone 
Company. This, however, will be his 
first agency connection, and in accepting 
it, he is fulfilling a long cherished 
ambition. 

The office of the Qiarles W. Hoyt 
Company was filled with a sulxlued hum 
of excitement on Mr. Hopkins’ first day 
there. Other officers of the company 
came into grasp his hand and bid him 
welcome. Friends from the outside 
dropped in for a word of congratulation. 
On his desk was a huge bouquet of pink 
roses with a card of cordial greeting 
from his future associates in the Hoyt 
Company. 

Mr. Hopkins had but a few minutes in 
which to discuss his ideas upon adver¬ 
tising. 

“More and more sales plans and ad¬ 
vertising must be co-ordinated,’’ he de¬ 
clared. “Every advertising appropriation 
should show in advance what it will 
produce in sales. An advertising manager, 
spending for example a sum of $100,000, 
the first question to the agency man with 
whom it was being placed should be 
‘What amount of sales will your cam¬ 
paign bring?’ 

“Often the answer was ‘W’e hope it 
will do thus and so.’ 

“I believe this attitude is tremendously 
inconclusive. Advertising must produce 
sales or it has dismally failed. 'The hit- 
and-miss quality in advertising is doomed. 
Scientific sales surveys are driying it out. 
Advertising is no Icxiger a ‘game’ to play 
with other people’s money. It is a great 
business demanding accurate and scien¬ 
tifically applied knowledge. 

“I feel that an agency man’s greatest 
usefulness to the advertiser is the solving 
of advertising problems viewed from the 
sales end. That will be my aim. All 
copy must have a sales point of view. 
The product must be analyzed; why 
people buy it must be known, as well as 
where buyers are located. Analyses of 
the sales organization must be made, the 
arguments to be used by salesmen, and 
finally, everything recommended must be 
visualized.’’ 

In Mr. Hopkins’ opinion, frilly, frothy 
advertising copy which surrounds its sub¬ 
ject like the frosting on a cake is pretty 
and decorative, but should be avoided by 
firms which have limited budgets. 

Straight-from-the-shoulder “selling” 

There is no unemployment in 

PORTSMOUTH, OHIO 
and this city is in very prosperous 
shape. An average of $20,000,000 is 
spent in Portsmouth every year and 
tnia prosperous market can be reached 
only via the 

EVENING 'HMES 
MORNING SUN 

SUNDAY SUN-TIMES 
They cover South Central Ohio like the 
dew. 
Natfanal Advwtiaing Raprsaaatatives 

ROBERT E. WARD. Ina 
tn FIMi Avw % So. Wabash Ava. 

Naw Yath Chicago 

copy, which aims to place before the 
public in simple direct phrases the dis¬ 
tinctive merits of the product it advertises 
is the bed rock of any advertising cam¬ 
paign, in his opinion. 

“It is true that many firms which for 
years have been spending large sums of 
money in sales producing copy are now 
turning to the more decorative type, 
lArased in colorful words, distinctively 
illustrated, and aiming at keeping the 
interest of the public in the product at a 
high point, rather than sales volume. 

“Sales have already been created. Now 
attention can be turned to decoration. 
But the entire situation is this. If you 
have $15,000, with which to build a house, 
and another $2,000 with which to orna¬ 
ment your grounds with trees and 
shrubbery, that is all right, but without 
the extra fund you should not sacrifice 
your house for the decorations.” 

Whether a man has college training or 
not. his greatest asset in the advertising 
profession is a wide sales experience, Mr. 
Hopkins declares. 

“Naturally, the more education a man 
has the better advertising man he will be. 
But advertising is only mass selling, and 
for that reason sales training is indis¬ 
pensable. It enables a man to present a 
proiluct to the buyer through advertising 
almost as forcefully as he could present 
it personally.” 

Mr. Hopkins has two hobbies, golf and 
studying other men’s businesses. For 
years he has employed a secretary, a 
University of Chicago graduate, who 
reads every IxKik publislieil on advertising 
and selling and the merchandising of 
other people’s businesses. She marks the 
paragraphs which she thinks will prove 
of real interest and help to him. If he 
agrees with her choice, he puts the items 
into his files for future use. 

Mr. Hopkins makes his home at Flush¬ 
ing, Ixmg Island, and his family is com¬ 
posed of his wife and a daughter, who 
is preparing for Wellesley College. She 
is deeply interested in advertising, and 
according to her fatlier is going to be 
a real business woman. 

Mr. Hopkins was president several 
years ago of the -Advertising Club of 
New York, of which he is now a director. 
He was the organizer of the American 
Society of Sales Executives and its first 
president, and was one of the organizers 
and first president of the New York Sales 
Managers’ Club. 

The supreme court of the state of 
Washington has handed down a ruling 
that a newspaper carrier boy does not 
come under the industrial insurance act, 
even though the boys go into the press¬ 
room to get their papers. The case at 
issue was_ that of Edwin Amsbaugh, by 
his guardian, against the Department of 
Labor and Industries. Young Amsbaugh 
was carrying papers for the Washington 
Recorder Publishing Company when he 
met with an injury on the street. 

Japanese EUIitors Resign 

Linograph Moves New York Office 

Remember! 
IT REQUIRES 

the use of only 
one medium — at 
one lou' advertis¬ 
ing cost to thor¬ 
oughly cover the 
rich Mihvaukee- 
Wisconsin market. 

1 hat medium is— J Thr Milwaukee 

OURNAL 
f/RST-by Merit 

T. Baba, an editor of the Oriental Re¬ 
view, New York, from 1909 to 1913 and 
since then chief of the editorial staff of 
the Kokumin Shimbun, Tokyo, has re¬ 
signed owing to differences with T. Ishi- 
kawa, publisher of the Woman’s Friend, 
a Japanese periodical, who purchased a 
large interest in the Kokumin following 
the earthquake. R. Ishikawa, managing 
editor of the Kokumin. also has resigned. 
Mr. Baba may stand for the Diet in the 
Mav election. 

Libel Rehearing Denied By Cs«| 

Oklahoma Supreme Court has tk 
application for rehearing in the ca* 
\V. L. Kendall of Enid, Okla,, 
the Oklahoma Publishing Company 
lishers of the Oklahoma City Daily™ 
lahoman. Dr. Kendall, formerly 
intendent of the Institute for 
Minded at Enid, brought suit against 
newspaper, alleging libel and asking* 
.ages. He obtained judgment of $i™ 
in the trial court. The case was id 
on appeal to the Supreme Court n) 
an order reversing and remandiig 
case for retrial was entered. Motiog 
rehearing was filed by attorneys for 
Kendall and this motion was denied! 
is based on the publication of an aii_ 
in the newspaper criticizing the 
acts of Dr. Kendall. 

New Daily in Kansas Field 

“Snappy Stories’’ Tabooed in Boston 

“Too snappy.” was the complaint regis¬ 
tered against the April issue of “Snappy 
Stories,” in Boston, and as a result of 
widespread protest, the Massachusetts 
Magazine Committee, composed of book¬ 
sellers and other dealers, promised to 
recall all copies of the magazine and ship 
them back to the publishers in New York. 
The Watch & Ward Society, acting for 
complainants, estimate that some 30,000 
copies will go back unsold. 

Coffeyville (Kan.) Dawn, a mom 
daily, has been launched by the D> 
Publishing Company, composed of i 
following officers: Dr. E-. KJ 
president; Sherman E. Ford, vice-pra 
dent; and Clement A. Reied, gt* 
counsel. C. C. Drake formerly of 
Coffeyville Journal, is editor, and T. 
Perry business manager. The daily 
International News leased wire sard 

Dailies Co-operate on Sunday Maiail 

Four Texas newspapers, the .\iia." 
Daily News, .Abaline Reporter, San 
gelo Standard, and Sweetwater Repoml 
are co-operating in the publication if] 
weekly .Sunday magazine to be distriiaJ 
to their subscribers with Sunday editkJ 

Linograph Company has changed the 
location of its Eastern offices from the 
temporary quarters at rooms 2401-2402, 
15 Park Row, to rooms 1612-13-14-15 in 
the same building. W. W. Pinkerton has 
been appointed manager of the New York 
office. 

How Ludlow Typefaces 
Tone up the Newspaper The newspaper without a Ludlow must be 

continually buying or making large quantities 
of new type and other composing room ma¬ 

terial or inevitably grow shabbier and shabbier in 
appearance as the months go by. Display faces get 
worn, battered and broken, press work gets poorer, 
and poorer, and then advertising slowly drops off. 

The men responsible for this condition are often 
the last to see it, because they are so close to their 
business. These deteriorating changes are so grad¬ 
ual that they are hardly perceptible. 

The Ludlow System tones up the newspaper by rid- 

ding the composing room of worn out type and other un¬ 
necessary accumulations, and by supplying instead new, 

clear-cut type on slugs for every issue. 

Because Ludlow typefaces always print clear and sharp, 
they constantly give tone and “snap” to the printed page. 
Because Ludlow faces are distinctive they add character 
to tone. Because Ludlow Italics are cut on a true-flowing 

angle and cast so that overhang characters cannot break 

off, they make excellent headings, brighten up the page 

and actually increase reader interest. 

With the Ludlow you have a wide range of high quality type¬ 
faces on slugs from si.\ point up to and including bold, full-width 
sixty point. 

The Ludlow user can select his typographic dress and main- 
. tain at low cost the same strength of character and 

^ pleasing typography throughout his paper day afterday. 

I 

Ludlow Typograph Co. 
2032 Clyboum Avenue 

SAN FRANCISCO 
Hears! Bids. CHICAGO 

NEW YORK 
World Bias- 

LUDLOW QUALITY COMPOSITION 
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radio fans organizing to drive 
advertising from the air 

the elimination of interference caused by: eges for the use of ether,” would be 
1. Governmental, commercial and restricted to two years’ duration, with 

other stations. power vested in the President to annul 
2. Radiating receivers. them in time of war or other emergency. 
By encouraging and utilizing sugges- - 

tions that will stablize broadcasting, and Foote end Morgen Form Agency 

effwting improvements in programs- by G. Kenneth Morgan 

have formed an advertising business at 

aid Newspaper Space to Be Used in Campaign Against Broad* 

cast Ads by American Radio Association 

—Seeking Members 

Foote end Morgen Form Agency 

aid advertisin* in ,1“ SeU cc^^u^ “Thtsubi^^K t^-cTrelSon, 
.knrtlv be brought to play m a fight Caddell continued. The subject matter . „-.i, 

1^1 and national, as will tend to incre^ — Vorrunder the name of F;^te & 
the popular sup^rt of radio and further ^ Mr. Foote has recently 
Its use m the field of news, music, educa- ,_» VorV been with Frank Seaman, New York, and 

prior to that time was advertising shortly be brought to play in a fight Caddell continued. The subj^ ^tter by co-operating with and assisting in- to that time was advertising 
“^dio advertising, if present am- itself may be interesting enough and thm Yus^ ^d thf governm^t toward the Lever Brothers Company, 

the America^ Radio Associa- in the .fina moments of the talk the S J Cambridge. Mass. Mr. Morgan was for , M the AmerioJ’Radio Associa- “ XinUTof theXr^LToS:::^ Cambridge. Mass. Mr. Morg^ 
newly organized m New York, are public is informed that further intorma- _^ •’ a number of years with the 
ed. according to Alfred M. Caddell, tion regarding the product mentioned in .u ... ^ Cusack Company, and more rec< 

;t^„tive secretary. the address may be had upon writing *00 »«> Attend Hambidge Dinner been manager of the New York 
oi^ll, in an interview granted Editob direct to the general sales departront or More than 100 reservations have been the Chambers Agency, Inc., New 
Pvbusheb this week, proclaimed him- this or that company with whi^ the fijigd {q^ testimonial dinner to be of which he was vice-president. 

[If an advocate of newspaper advertising, *1*^“*'’ i® employed as advertising or given April 5, to Charles G. Hambidge - 
Tolained organization of the new asso- pub^ity manager. . wbo is retiring as first president of the MacManut Agency Enlarging 

a _I r--*.__ **TVi<*r«» ie ctmrt fpH^rol lAcnclafiAn af xt_ xr _ «_ xt _ _ . t * w* 

a number of years with the Thomas 
Cusack Company, and more recently has 
been manager of the New York office of 

More than 100 reservations have been the Chambers Agency, Inc., New Orleans, 

ciatk», and outlined future plans. 
who is retiring as first president of the MacManut Agency Enlarging Building 

\*ISent*time‘^fo!bidtog'^c*Si^^ MacM^us, Incorporated, advertising The infant association with offices at the present time forbidding the publn^- Binns is chairman of the dinner com- counsel ^’**erectinR***another ^ tvif^stOT 
. Vrirlc pame tion of advertising matter undcT the guise ^__ -i_:__ «s erecting anotner two-story 

..... the orotection of the oublic in the news- ^’i This addition will be nearly twice as large 
care for the mterests of the P/S°". re ^s ^ ^ the one completed last May, The New 

ndio public.” 
It is backed by prominent radio editors. 

paper field, there is no reason why the prof Tames Melvin Lee Dr W E v m complete last May. i ne in w 
nuhlic should not he orotected against \ amivin i.ee, ur. vv. e,. York office has been moved from the 
public should not be protected against Aughinbaugh, Edward Stots Luther, Guaranty Trust Building. 522 Fifth 

txpcfts, and fans now chiefly from New similar advantage being token of it in Thoreau Cronvn. Daniel Ryan, Louis avCT*ife to tb^ 23rd“ Cf’ of 
Y«k, but with present aspirations tending the radio field. i.r:.— ir:.... t avenue, to tne ^ra noor oi me new 
towards decentralization and a nationwide “Under present conditions there is no James’ B. Walker, Dr. Van Bureii 
gionbership. Prospective members are ‘O'" the public to diiterentiate between Thome, C. R. Macauley and State Treas- 
bcing asked to pay a $1 fee to support the program artists who are contributing ^rer Shuler. 
fights against radio advertising, radio in- ’ their services, or who are even being - 
terference, and other problems as they paid for their services as public enter- “Free Air” Bill Approved 
arise, objectionable to the “listeners-in.” tamers, and the speakers who are re- ... . . • ■ . 

“I am a firm believer in newspapei ad- tained by various firms or corporations . A bill declaring that the air is the 

Wiley, Victor F Ridd^, Andrew Ford, PershiAg Square Building, 100 East 42nd 
James B. Walker, Dr. Van Buren street. 

er Shuler. Decatur, 111., Agency Suspend# 

“Free Air” bTiI Approved . barter & Price, Inc, general advertis¬ 
ing agency, with offices in the Citizens 

A bill declaring that the air is “the Bank Building, Decatur, Ill., have certi- 

itrtising and as soon as our treasury 
pins sufficient funds we will use the 

for the purpose of advertising goods or inalienable possession of the people.’’ in- fied to the secretary of state for disso- 
services. But the line is very clearly troduced by Senator Howell, Republican, lution and surrendered its charter. 

in paid advertising to obtain in- drawn between reading matter, or news ‘*f Nebraska, was approvecl by the Senate company was formed July 1, 1921, with 
Sased membership and to wage war and paid advertising. Interstate Commerce Committee, this $5,000 capital. Claude D. Price was erased membership and to wage war 
against advertising in radio broadcasting,” “^V hether or not advertising will oc- 
Caddell said. cupy a place in the field of radio com- 

“Some action is necessary at this time munication is something yet to be deter- 
to head off what threatens to become a mined. If it is advertising, however, it 
grat handicap to the radio industry, should be clearly stated as such and not 

week. Radio licenses and other president and E. L. Carter, secretary. 

grat handicap to the radio industry, soouiu uc ticanj sidicu ii:> sutu any uoi 
Smnerous complaints are being received put forth under the guise of public in- 
ironi the radio public, which is objecting struction or entertainrnent.” Who’s Who In increasing numbers to having its news, 
■Htct/N anrl «»ntprtotntYlArt# inf<»rcfw>«*eA/1 urifVi 

The executive committee of the A. R. 
Basic and entertainment interspersed with A. is composed of the following members; Iidvertising. which properly belongs in Arthur H. Lynch, Radio_ Broadcast; 
the columns of newspapers and maga- M. W. Thompson, Radio Digest; L. D. 
ones.’’ McGeady, Radio; H. Gernsback, Radio 

Caddell declared his association was be- News; L. A. Nixon, Radio Dealer; 
hind Representative Emanuel Celler of Roland Burke Hennessy, Radio World; 
Kew York who is urging passage of G. Douglas Wardrop, Radio Merchandis- 
Btional legislation to curb broadcast ad- 'ug; Arthur B. Mac.Attammany, Radio 
lertisements. He said fans would be Retailer and Jobber; A. Borras, Radio 
urged by the A. R. A. to write their Record; E. L. Bragdon, New York Sun; 

CONSOUDATED PRESS 

Oxigressmen and that the A. I. R. A. 
would send a representative to Washing- 

Raymond Francis Yates, New York 
Herald-Tribune; O. A. Dunlap, New 

ton tff care for the interests of the radio York Times; Paul McGinnis, New York 
public. Evening Journal; Stuart Rogers, New 

The association has appointed an Anti- York Telegram and Mail; E. M. Apple- 
Advertising Committee, according to git. Brooklyn Daily Eagle; Virgil C. 
(addell. This committee, he said, will Po®. Brooklyn Standard Union; William 
jsk the Associated Advertising Gubs of R- Davis. 
the World, the American Association of The objects of the A. R. A. have been 
Advertising Agencies, and the American announced as follows: 
Nwspaper Publishers’ Association to co- To represent public interest in all 
•perate with the American Radio Asso- matters pertaining to radio 
cation “for protection of the public.” tablishing a clearing house for sug- 

“Our attention has been called to the gestions emanating from the public. 
fact that frequently speakers, purporting 
to discuss a topic of general interest to industry alike; by initiating and ac- 
the public, something which sounds in- tively supporting legislation which 

■rapILLIAM F. HEFFER- 
NAN writes the daily dis- 
patch covering the New 

York Curb Market for the Consoli¬ 
dated Press Association. 

toting from a news or educational point safeguard the rights of ama- 
WM. F. HEFFERNAN 

of view, get the attention of severai teurs and listeners-in ;• by working for 

GREETINGS: 

In this market, Mr. Heffernan has 
specialized for years. He was the first 
writer to call attention to the steady 
expansion of chain and department 
store enterprises. His conclusions were 
proved fully by the fact that the com¬ 
panies developed a greater prosperity 
than any year in their history. 

Previous to the bucket-shop investi¬ 
gation carried on by the various ex¬ 
changes, Mr. Heffernan’s stories were 
the first to reveal the illegal dealings in 
securities and the effect on small in¬ 
vestors through loss of their savings. 

To the Publishers Attending the 
Annual A. N. P. A. Convention 

A cordial invitation is extended 

to visit our new and enlarged 

offices in the 

Developments at the mines of com¬ 
panies, now producing, are first avail¬ 
able in the Heffernan Curb Market 
Dispatch. These reports are of para¬ 
mount interest to the investor in these 
low-priced stocks. 

BOWERY SAVINGS BANK BLDG. 

GEO. B. DAVID CO. 

William F. Heffeman’s daily Curb 
Market Dispatch is a part of the com¬ 
plete financial reptM-t carried in the Day 
Leased Wire Service of 

NEWSPAPER REPRESENTATIVES 

110 East 42nd Street 0pp. Grand C< 0pp. Grand Central Terminal 
The Consolidated Press Association 
Elxecutive Offices. Evening Star Building, Washington, D. C. 
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CLARKE FORESTRY BILL 
SPEEDED IN HOUSE 

Reported Favorably Thi» Week By 

Committee On Agriculture-Backed 

By A.N.P.A. at Washington Hear¬ 

ing—President Approves 

FORESTRY COUNCIL NAMED 

BACK FROM SOUTH AMERICA 

Providing a national forestry policy, the 
Clarke Bill was ordered favorably re¬ 
ported by the House Committee on Agri¬ 
culture, March 31, and the President has 
approved the bill as being in accoraance 
with provisions of the budget. Similar 
action on the McNary Bill is expected 
shortly in the Senate. 

At a hearing in Washington March 25, 
endorsement was given the measure by 
the American Newspaper Publishers’ As¬ 
sociation and representatives of other 
organizations interested in insuring the 
future paper supply in the United States. 

R. S. Kellogg, chairman of the Nation¬ 
al P'orestry Program Committee, inform¬ 
ed the Committee on Agriculture that the 
pending legislation was the "logical out¬ 
come and culmination of 50 years con¬ 
secutive effort to conserve our forest 
resources.” 

A letter written by Elbert H. Baker, 
cliairman of the committee on conserva¬ 
tion of natural resources, of the American 
Newspaper Publishers’ Association, was 
read at the hearing. It follows in part: 

"The newspaper publishers are vitally 
concerned in everything that has to do 
with the protection of our forests. 

“Newsprint paper which we u.se is just 
as much a forest product as a board or a 
piece of furniture and we are depending 
uiKin the forests for our raw material. 

“We believe that we speak conserva¬ 
tively when we say that without a plenti¬ 
ful supply of paper, it would be impos¬ 
sible to carry on the processes of modern 
civilization. There never was enough 
paper until the use of wood pulp began, 
about 50 years ago. • If our forest are 
not put upon a producing basis, a short¬ 
age of paper will come again. 

“We know that the investment per unit 
of produc-t is so large in both modern 
newspaper publishing and newsprint 
manufacturing that provision must be 
made for our raw material a long ways 
ahead. The 550 newspapers which com¬ 
prise the membership of our association 
use in the neighborhood of 80 per cent of 
the total consumption of newsprint paper 
in the United States. Unless our forests 
are conserved we do not know where to 
look for the bulk of our future require¬ 
ments. 

“We favor the pending Clarke Bill, 
because, so far as it goes, it is-entirely 
in harmony with our original program as 
embodied in the Snell Bill. 

“We believe that the question of fire 
prevention is by far the most important 
at this time, and we strongly urge the 
approval of these sections of the Clarke 
Bill as now written. 

“We believe that the provisions of the 
Garke Bill regarding studies in forest 
taxation, forest insurance, forest planting 
and protection of the forests on the 
public domain are entirely desirable and 
necessary steps in roundiiv? out a Na¬ 
tional policy of forest conservation. 

“Our organization has continuously 
advocated the policy of federal leader¬ 
ship and co-operation with the states 
and timberland owners as the only prac¬ 
tical and reasonable basis for the solution 
of the problem of a future timber supply. 
It is, therefore, with especial gratifica¬ 
tion that we note the approval of this 
principle in the recent referendum of the 
Chamber of Commerce of the United 
States, the reaching of the same conclu¬ 
sion by the McNary Committee of the 
Senate and the proposed application of 
this prinicple in the Clarke Bill.” 

Jailed Correspondents Released 

\'incent Shcean and Francisco 
correspondents for the Chicago Trii-. 
in -Madrid, Spain, jailed .March 15 T 
order of the Spanish military dietjb 
have been released, according to word 
ceived by the Tribune. Both men «(> 
ill with fever at the time of their k 
jirisonment. It was charged that 4 
patches sent by them violated [irovijji 
of the strict martial law of Spain. G4|. 
tal, resident corresjiondent, was rek^a 
on bail after parole by a court n«i4 
The -American embassy at Madrid i4 
lied .-AmlMssador Herrick at Paris {({ 
days after the arrests that Sheeaa «) 
no longer under surveillance and wod 
lie permitted to leave Spain in a few dsi 
The Tribune sent a cable protestio|6 
incident. 

Dady Sells Stock to Employs! 

Williamsport (Pa. 1 Sun is seSj 
-fock in the Sun & News I’uhliski 
Company to employes, 22 having pt 
rhasi'd shares within the past year. 

Frederick Boy Xartin, (enersl msnscer Associated Press, Krs, Kartin and Kiss Nancy 
retur.ied this week from a two months Soutn American tour; photoeraph taken aboard the 

ship at the tony journey's end. 

conservation, with a view to insuring the 
future pajK-r supply. The first meeting of 
the board was held at .-Amherst, Mass, 
April 3. 

Following are members: 
W. R. Brown, jiresident. New Hamp¬ 

shire Timberland Owners’ Association, 
chairman. New Hampshire Forestry 
Commission, N. H.; P. S. Collier, 
secretary. Northeastern Retail Lumber 
Dealers’ -Association, Rochester, N. A’.; 
S. T. Dana, director. Northeastern Forest 
Fxperiment Station, Amherst, Mass., R. 
T. Fisher, director. Harvard P'orcst. 
Petersham, Mass.; R. S. Hosmer, Depart¬ 
ment of Forestry, N. Y. State College of 
.Agriculture, Ithaca; C. H. Keith, presi¬ 
dent, New England Box Company, 
Creenficld, Mass.; R. S. Kellogg, sec¬ 
retary, News Print Service Bureau. New 
A'ork; J. C. Kendall, director, N. H. 
.Agricultural Experiment Station and 
Extension Service, Durham, N. H.; 
Franklin Moon, Dean, N. Y. State Col¬ 
lege of Forestry, Syracuse; H. G. 
Philbrook, president, Vermont Timlx!r- 
land Owners’ .Association, Boston; G. 
W. Sisson, Jr. president. Racquette 
River Paper Company, Potsdam, N. Y.; 
W. L. Slate, director, Connecticut Agri¬ 
cultural Experiment Station, New Haven, 
Conn.; J. W. Tourney, A’ale School of 
Forestry, New Haven. Conn.; F. A. 
W'augh. Massachusetts Agricultural Col¬ 
lege, Amherst, Mass. 

NEWSPRINT RULING MODIHED 

Puper Mill Sells Bond Issue 

St. Lawrence Paper Mills is issuing 
$2,500,000 of first mortgage bonds. The 
company completed a construction pro¬ 
gram and now operates a newsprint mill 
with two newsprint machines at 'Three 
Rivers, Quebec. 

In Planning^Your New 
Building— 

Secretary Wallace Names IS Men On 

Northeastern Research Board 

Secretary Wallace of the Department 
of Agriculture has appointed 15 forestry 
experts to form the Northeastern Forest 
Research Council, looking towards forest 

You can now have the 
assistance of an organiza¬ 
tion which has developed 
and is developing plans 
for several major news¬ 
paper buildings. 

'This organization is 
concerned solely with 
newspaper, publishing and 
printing buildings and 
includes the services of 
engineering specialists co¬ 
ordinated under the direc¬ 
tion of a trained news¬ 
paper man. 

Nswspspsr BuJldhixs 
Machsnlckl Layouts 

Productkai, Opmtfon 

120 West 42nd St. New York 

In 
Baltimore 

The paper that 
“made” the 

shopping district 

The 

Trcaiu-y Department to Admit Paper 

Without Taking Samples 

The Treasury Department has modi¬ 
fied its former definition of newsprint 
paper for customs purposes and has au¬ 
thorized customs agents at Buffalo and 
< Igdensburg, N. Y., to permit entry of 
so-called standard papi-r without the tak¬ 
ing of samples and holding large lots at 
those point.s pending investigation. 

The Treasury’s first instructions were 
to permit entry on the free list of all 
newsiirint papt-r in which an excess of 
30 percent of snliiliitc was used in its 
manufacture. .-\n investigation by Buffalo 
and Ogdenshurg agents, however, showed 
that the hulk of the paper coming into 
the two ports of entry ran ^.9 percent 
and 27 ix'rcent of sulphite at Buffalo 
and 38.28 percent at Ggdensburg. In 
jiermitting free list entry of this paper 
without the red tape of taking samples, 
a letter to the collectors of customs, 
signed by McKenzie Moss, assistant secre- 
'ary of the treasury, said: 

“Inasmuch as sulphite is much more 
valuable than mechanically ground wood 
pulp it is obvious that the paper mills 
will not use more sulphite than is neces¬ 
sary to make paper which will be accept¬ 
ed by the newspapers as a good delivery 
under their contracts.” 

Baltimore 
News 

^ DONT ENTER 
i«£Fourth state 

^ BLINDLY 

“A SiJe Landing FMd for th* NatasI 
AdverUser” 

Sent upon request to sales and ad«r- 
tising managers. In this fertile fidi 
of eighteen counties there are $2,SIi- 
667,855.00 spent each year for necessities 
and luxuries. It’s 93 2-10% native bois 
territory. Four hundred and thirty- 
two national advertisers covered Centid 
Ohio alone through The Dispatch is 
1923. 

m 
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l>agcs. 

OBODY can 
^ stay long in 

Texas without real¬ 
izing that The 
Dallas News is con¬ 
siderably more than 
a city newspaper. 

THE DALLAS 
MORNING NEWS 

Circulation Structure 

Ask the Publisher who 
has taken my service, 

Horace C. Klein, 

WEBB PUBLISHING CO. 
St. Paul, Minn, 

knows and will tell 

(EXtfftnrir 
N O O M. E N Oj** CP A-O M 01 AM*) 

ACCOUNTANT S AUDITOR 

,, 33 WEST 4.2«>STREET 

I NEW YORK CITY 

{| Income Tax System Auditing 

THIS IS THE PRESS OF NO REGRETS 

WALTER SCOTT & CO. 
Plainfield, New Jersey 

NEW YORK CHICAGO 
1457 Broadway 1441 Monadnock Block 

i coniisting of 4 Unit* and 4 Foldrrs will produce newspaper, up to 16 pa^re. at 72,000 
per hour, up to 22 page papers at 26,000 per hour and up to SIXTY-FXXTR Page 

i Papers at 18,000 per hour, delivering products in one, two or four sections as desired. 

j THE PROVIDENCE JOURNAL 

This Scott Double Quadruple 
“Multi-Unit” Newspaper Printing Press 

hsis two Scott “Multi-Unit” Octuple Presses which can be seen running every day in 

the week. 

TO MARKET, TO MARKET—’ 

iMtymooning in Bermuda. John Y. A. Weaver, poet and literary eritie of the Brooklyn 
IifW. takes Mrs. Weaver for a Bermoothian after changing her name from Peggy Wo<^. 

NEWS MEN BRAVE FLAMES 

Carry Bodies from Buiming Grand 

Rapids Hotel 

Editorial staff of the Grand Rapids 
(Mkh.) Herald performed feats of 
knyery the night of April 1, when a fire 
teroyed the six-story Livingston Hotel 
i4o)ning the Herald's three-story plant, 
«Sh a 1^ of five lives. 

At the height of the fire Henry Martin, 
yofting editor, defied falling embers to 
ary the body of one of the victims from 
a areaway between the two structures 
A Aort time before, John Kelly, city edi¬ 
tor, aided in carrying two dying women 
fiwn the roof of the Herald where they 
W fallen. 

Herald reporters recovered the hotel 
agister and other records, and assisted 
• itotifying the dead and notifying 
nbtives. 

Warned by firemen that the Herald 
WWing was in imminent danger, me- 
dnnical and editorial men mov^ to the 
*nt of the Grand Rapids Press, which 

had immediately offered the use of its 
eejuipment in order that the morning edi¬ 
tion of the Herald might appear on sched¬ 
ule. .\n 8-page paper containing nothing 
hut news, and a complete story of the fire 
was printed. 

The Herald building was but slightly 
damaged. 

Byrne Now Milwaukee Publi.her 

J. K. Byrne, formerly western man¬ 
ager. Chicago .American, Detroit Times 
and Milwaukee Wisconsin Mews and 
Sunday Telegram, has left Chicago to 
become publisher of the Milwaukee Wis¬ 
consin Mews and Sunday Telegram. He 
is succeeded by H. A. Koehler. 

Brown to Leave New Daily 

Carl Brown, who came to .Amarillo 
from .Atchison, Kan., as one of the 
founders of the .\tnarillo Daily Globe, 
new aftemixin newspaper, will leave soon 
and return to Kansas. C. C. McDaniel, 
will succeed him as general manager. 

COLOROTO PROSPECTUS OUT 

Chicago Tribune Magazine to Contain 

64 Paget 

The Chicago Tribune and the Mew 
York Daily Mews have issued for the 
inlorination of prospective advertisers 
a "dumniy" of their new coloroto weekly 
magazine which is to be started in May. 
Suggestions for a name and slogan for 
the new publication have been sulimittcd 
already in a contest which is to close 
March 31. The first prize is $20,000; 
tlu second, $4.(K)0; and the third, $1,000. 

The “dummy" has 64 pages, which, it 
has Iieen annouiKed, will be the size of 
the magazine for the present. The di¬ 
mensions of the pages are 10;4 by 13^4 
inches. The magazine is to sell for 5 
ceiits a copy. 

The "dummy" contains fiction by 
Cieorge Barr .McCutcheon, Samuel .\Ier- 
win. Ben Hecht and others; articles by 
•Montague Glass, Elsie Janis, Thomas .A. 
Edison and others; sports articles by 
Christy Mathewson and Hugh Fullerton; 
news and feature pictures, cut-out dolls 
for children, articles on manners and 
fashions and a variety of other features. 

The new Sunday rotogravure section 
of the Chicago Tribune will take the 
place of the Sunday Coloroto magazine 
on April 6, the Tribune has announced. 
The magazine has been of tabloid size, 
while the rotogravure section pages will 
iie-only slightly smaller than the regular 

EDITOR’S SUGGESTION ADOPTED 

Banks in Alabama Act to Foster Grain 

Growing 

Following the suggestion of F. G. 
Stephens, editor of the Oneonta (-■Ma.) 
Southern Democrat, and president of the 
•Alabama Press AssiKiation, banks of 
Blount County, .Ala., have announced 
through co-operative advertising that 
they will not, following this year, lend 
money to the farmers of the county with 
which to buy feed. Throughout Alabama 
the press generally has endorsed Mr. 
Stephens’ plan to induce the farmers to 
grow their own feed. State farm ex¬ 
tension workers are predicting that banks 
in other counties will adopt a like policy. 

Editorial comment in daily and weekly 
papers of Alabama asks merchants, to 
support the banks which adopt such a 

jxdicy. In many sections throughout the 
South cotton is grown to the exclusion 
of necessary feed crops. 

Herald’s Editorial Rooms Remodelled 

Editorial rooms of the old New York 
Herald. 280 Broadway, have heen re¬ 
modelled to house the business depart-, 
ment of the Sun. 

The Metropolitan 
Leader 

In three months this year The 

Mew York Times published 
6,351,592 agate lines of adver¬ 

tising, a gain over the corre¬ 

sponding period of last year of 

402,782 lines and 2,302,824 lines 
more than the second New A’ork 
newspaper. 

The average net paid circulation 

of The New York Times, daily ! 
and Sunday editions, as reported |j 

to the Post Office Department H 
for the six months ending March || 
31, was 378,174. jl 
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E D I 
“WHOLESALE SPACE RATES” Newspapers are getting ready to demand 

higher advertising rates from local department 

stores, we learn from the Daily News Record, 

a New York journal of the textile trade. News- 

lepers are being forced to seek new revenues from 

this source, we are told, hy labor union demands that 

increase production cost and by insistence of national 

advertisers that local users of large space be assessed 

the entire amount of the necessary increase. 

“Such preferential rates as local merchants now 

have is due to the fact that they are space-buyers at 

wholesale every day. They contract for an immense 

annual lineage. National advertisers are, by com¬ 

parison, pikers.” So argues the merchants’ spokes¬ 

man, correctly, so far as the argument goes. 

But, what are the basic facts? 

Semi-annual tabulations of newspaper rates by 

Editor & Publisher have shown a steady upward 

trend during the past six years in the rate paid by 

the national advertiser. The rate per line per million 

circulation, which should have remained stationary 

had the space charge been advanced in direct ratio 

to circulation, has risen from $2.35 for all morning, 

evening and Sunday newspapers at January 1, 1920. 

to $2.76 for the same classes at January 1, 1924. The 

increase in national advertising rates traceable to 

higher production cost is 17 per cent. 

What of local advertising rates? Most publishers 

are so ashamed of them that they are kept a close 

secret between publisher and merchant. The dif¬ 

ferential under national rates ranges as high as 200 

per tent in some cases and is near 50 per cent in many 

rate-cards. We know of several large newspapers 

•which sell space to local merchants for less than it 

costs to produce. That is what the merchants’ 

mouthpiece means by wholesale purchase of space. 

It isn’t what is meant by the manufacturer of 

blankets, or shoes, or automobiles, who sells his 

product to the retailer, also at wholesale rates, mak¬ 

ing certain that the wholesale price covers cost of 

production plus a profit. 

The situation cannot be solved academically a 

thousand miles from the locale. It will continue to 

torment the entire fabric of newspaper advertising 

until it is solved, so that the newspaper can count 

on a profit from every inch sold, the local advertiser 

can arrange his merchandising methods to pay the 

newspaper a just rate without sacrifice of his own 

welfare, and the national advertiser will not take the 

first thrust of every rate increase. 

Newspapers are badly in need of the co-operative 

competition that has kept the advertising costs of 

local merchants at a level dangerous to the newspaper 

industry. The mean of all newspaper rates is still 

far too low. 

FIRST-HAND HISTORY RORE^RT J. bender, who for eight years re- 

iwrted the activities of Woodrow Wilson, has 

written “W. W.,” a small volume of vivid im¬ 

pressions, which the United Press Associations has 

published and distributed. Scores of incidents, epigrams, 

significant facts, known only to the newspaper men 

who were in Mr. W'ilson’s confidence, are revealed in 

engaging narrative in this book, which is a recast of a 

dispatch written by Mr. Bender and carried by U. P. 

wires, the day following Wilson’s death. One strik¬ 

ing feature is a revealing newspaper story written by 

the late President, aboard the George Washington, and 

sent to Bender to keep, the day before they landed at 

Brest on the historic peace conference mission. Of 

himself Mr. Wilson wrote; “. . his whole 

effort must be to obtain a just and lasting peace,” and 

added, “. . .he will approach the whole matter 

with perfect frankness and candor.” 

Newspaper men witness history in the making and 

it seems a sensible and fine thing to put into per¬ 

manent bindings the fir.st-hand knowledge of great 

events they alone often possess. 

SERVING YOUTH ONE child of every twelve in the United States 

between the ages of ten and fifteen, is en^ged 

in “gainful occupation." Henry F. Pringle, 

who writes as if he had both head and heart, is giving 

New York World readers a splendid series exposing 

this national crime. 

PROVERBS 

CHAPTER XVI. 

Pride goeth before destruction, and a haughty 

spirit before a fall. 

Better it is to be of an humble spirit with 

the lowly, than to divide the spoil with the 

proud. 

He that handleth a matter wisely shall find 

good: and who so trusteth in the Lord, happy 

is he. 

SOMETHING TO DO 
HERE is work for earnest editors and reporters 

to do in every .American community in respect 

to the gruesome facts concerning infant mortality 

and the sacrifice of mothers in the sacred function of 

child bearing. We are told by the American Child 

Health Association that, despite our wealth and cul¬ 

ture, these terrible facts obtain: of approximately 

2,500,000 babies born in the United States last year, 

200,000 died in their first year; there were 18,000 

deaths among mothers in child-birth; there were 90,000 

still-bom children. 

Because of sanitation, educational advantages, en¬ 

forcement of humane laws which protect motherhood 

and scientific medical and surgical attention of both 

women and their offspring, the large cities are found 

to be much safer than rural or town communities. 

But there is great need everywhere of improved 

methods for the inspection of milk, sanitation, hygiene 

instruction in the schools, birth registration, dis¬ 

couragement of “hurried doctoring,” control of the 

ignorant midwife, and plain talk to expectant mothers 

through the daily press. 

Editor & Publisher respectfully suggests this field 

as rich in human interest and highly important to the 

welfare of any city or town where a daily newspaper 

is published. Keep this haunting fact in mind: On 

an average of about every two minutes every day of 

the year there is a little funeral in this country, which 

scientists say could in most cases be prevented by 

ordinary, known means. 
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I A L 
ADVERTISING SUCCESS 

HERE is a type of newspaper publisher 

succeeds by sheer force of character. If ^ 

were out of business today he would be starts^ 

again tomorrow and building as surely and soundly n 

ever before. He is a business man as well as a pgj). 

Heist. As a business man, he sympathetically coo- 

prehends the problems and effectively serves the tii4 

activities of his advertisers. 

Ypu find him out among the merchants of ^ 

town, counselling and encouraging them. Whera 

the stupid, short-sighted salesman seeks to sell as nan 

lines of advertising as his prospect will accept, tia 

man sells what in his opinion will do the work witk. ■ 
out straining investment. He would have been« 

much interested in Frank \V. Woolworth when ii» 

first “five cent store” was open on $5 capital, as wha 

the sales of the Woolworth stores reached the stagge 

ing total of $193,000,000, as they did a year ago. | 

An advertisers’ success would be our model pdk. , 

Usher’s triumph. He would take a personal intera 

in the small schedule of the beginner, helping wit 

copy, overseeing its effective position, checking resafc i 
and revising the operation if need be for better n- 

suits. He would be the true friend of his custooe, 

at first and through life. 

Smart is the young man in the advertising busiiw 

who sees important meaning in a new and struggle 

account, and lives by it, as a personal friend, ya 

by year. Cle^er is the publisher who trains his sbi 

to be much more than salesmen. 

We believe the same principle of constructm 

building of advertising accounts applies to the agon 

field, and earnestly deplore, as both wrong in prindyit 

and doubtful in ultimate result, the conduct of » 

agency which takes a short-sighted, greedy, leas- 

resistance view of new or small business. There i 

such a thing in business as waiting until next yo 

for the harvest from this year’s sowing. 

There are, in the agency field, as among puWishen 

model types, characterful, long-sighted, conscientim 

deserving the full confidence of the investor, patiffi 

with small beginnings, watchful of the trust, faitlift 

to the customer’s cause. Wise is the advertiser ib 

selects such a man to do the work of presenting b 

claims to the public. 

PRESS AGENTS 
ORE schools of journalism, fewer newspapm: 

more men, fewer jobs! What is the answ’ 

One possible answer is intensified specializatii 

in newspaper work, better men, through the phila 

processes of survival of the fittest. Better men iS 

make better newspapers. 

Another possible answer is, more press agenti 

We have been asked this question; “Is not a pta 

agent as legitimate in his function as a lawyer wtoi 

retained to act with special knowledge for a cliot? 

No, because the lawyer’s activities are checked by* 

established ethical code and by the legal procedttt 

of courts, of which he is an officer. For violations 

principle he is subject to discipline, even to loss of b 

professional rights. 

The press agent is irresponsible. His client may k 

a mountebank and the product a fraud upon th 

readers of the newspaper upon which the press ags 

preys. The object of the press agent is to get grats- 

tously in news columns preferential treatment of a si 

ject, often defeating the advertising columns, fk 

press agent is here today—gone tomorrow! He is if 

things to all men. He deals in expedients. Ofto' 

philosophy is pernicious. 

Many good newspaper men are press agents, BOB' 

times from choice, sometimes through circumstaii® 

Some do not enjoy the work, others glory in it * 

delight in telling a “slicker” how to “do” the pi* 

through a willing or stupid newspaper. Some ps<* 

agents are too well trained in newspaper habte ‘ 

write copy for sinister clients or objects. Some p* 

agents serve excellent purposes in creditable fasbB 

There are as many kinds of press agents as there s' 

kinds of men. 

There is a field for men, operating according •«* 

established code of ethics, between large and - 

weildy public and private enterprises and newspif^ 

Maybe the boys now in the schools of joumalisBB 
find it and erect a safe fence around it. 
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— D. C. Simonson, editor, Longview 
______ . _ (Wash.) News, has been elected presi- 

PEIRSONAL dent. Southwest Timber Baseball League. FOLKS WOl 
Lambert G. Sullivan, rewrite man, 

Chicago Herald and Examiner and form- - 
ITIMBALL G. COLBY, publisher of erb' sporting editor, has gone to Albu- * Q KESSINI 
A the Uwrence (Mass.) Telegram, Querque, N. M., because of ill health. (N. Y 
and Frank A. Bayrd, publisher of the C. E. Norlander, assistant city editor, 82nd viar, is beli 
^den (Mass.) News, have been chosen Chicago Daily Journal, has resigned to publisher in New 
,t.Wates to attend the Republican con- lake up magazine work. York State ac- 

FOLKS WORTH KNOWING 

Fuller .Austin of the .Austin .Advertis¬ 
ing Company of Lincoln. Neb., to Miss 
Wilmette Drummond of Monterey, Cal., 
at Council Bluffs, la., Sunday, March 23. 

S. E. Lieberman, editor of the West- 
A C. KESSINGER, publisher of the "ood (N. J.) News, to .Miss Rose Cohen, 

Rome (N. Y.) Sentinel, now in his reporter-stenogra^ier for the News m 
82nd year, is believed to be the oldest lork, March 30. 

* delegates to attend the Republican con- lake up magazine work. York State ac- 
ytntion in Cleveland in June. Both are Miss Muriel Bean is a new staff mem- tively engaged in 

^*1 pledged to President Coolidge. her, Chicago Daily Journal. the newspaper 
F. A. Wilson-Lawrenson, publisher of Mrs. Willis McDuffee, wife of the business. Just ^ 

the Atlanta (Georgian, has bwn ill at a editor of the Rochester (N. Y.) Courier, years ago, he 
^1 hospital in Atlanta, where he_ underwent ^iu said for England soon to be present started newspaper 

an operation for appendicitis. He ts at the graduation of her son from Ox- work as a carrier 
k convalescent and has been removed to ford University. My and printer s 

fg, hb home in Druid Hills. Harry Winebaum is the new editor of i,/ 
lag, Hopewell L. Rogep, assistant to the the Portsmouth (N. H.) Times. l 
^ publisher of Chicago l>aily News, Miss Patricia Doherty has resigned Seven years 
™ has returned from his honeymoon in .American. | a t eTcondhions 

Florida. 

Mrs. Laurence Hills, wife of the di IN THE BUSINESS OFTICE 
rector of the Ne\v York Herald-Tnbime^ U WILLIS GOULD, recently with the duction drove A. C. Kessinge. 

Pans edition, sai e pri ; Jj , Andrew Cone Advertising .Agency, many publishers 
\orkon the S. S. Pans to join her u York, and formerly with the Ta- to the wall. The Sentinel, meeting the 
hand in F^nce. coma (Wash.) News-Tribune, has be 

Mayor F. W. Atkinson, publisher Ot pome advertisinp and business manairei 
^ . , . .. t coma (Wash.) News-Tribune, has be- general problem, suspended daily publica- 

Mayor F. W. A«mson. publisher ot come advertising and business manager tion until 1881, continuing as a weekly. resentative of the Mattoon (Ill.) 
the Watsonville (Cal.) R^K'ster, has Tacoma Dailv Ledger. At the age of 22, Kessinger and the i^tin. 

'*"2‘’!;!f’?re'*rJhfo?niaR^woodC^^^ J- ^ barter, uniil recently with the B. Beer.^ purchased the property. q,; palls (Wis.) Gazette 
tnOTber of the California Redwood Com- ^^Yash.) Herald as advertising and the former has been the active mana- appointed Hamilton De Lisser. Inc., 
mission. and business manager, is in the East on Ror ever since. He is still a comp^ara- as its national representative. 

Henry Holland, owner and editor, ^ business trin tively young man, despite the fact he 
Oedensburg (N. Y.) News, has been n tu r , j j "as born 19 vears before the first gun 

uficr^siuriLTcio^^ of the ^^^on B. T^yer-jOUhe adverti.ng^de- Sumter in the Civil WITH THE ADVERTISERS 
suspended Utica Saturday Globe. , .. Th.^vpr are narenis of a ' ^ n sjtrfft Wm^rtv ai 

ilisher in New Ralph P. Freeman, mechanical staff, 
• " Miami (Fla.) Tribune, to Mile. Rachel 

M. Juin, of Paris. 

WITH THE SPECIALS 

UROST, LANDIS 8e KOHN, 225 
Fifth avenue. New York, have been 

appointed to represent the Owensboro 
(Ky.) Inquirer. 

Charles H. Eddy Company has moved 
its Chicago office from the People’s Gas 
Building to the Wrigley Building. 

John Gould, formerly with Erwin 
unfavorable t o--- ' Wasey & Co., Chicago advertising 
newspaper pro- . r v agency, has join^ J. E. Lutz, newspaper 
duction drove A. c. essingee representative, Chicago. 

ny publishes , . Carpenter & Co., publishers’ represen- 
the wall. The Sentinel, meeting the tatives of Chicago and New York, have 

neral problem, suspended daily publica- |;een appointed national advertising rep- 
fi until 1881, continuing as a weekly. resentative of the Mattoon (Ill.) Bui- 
At the age of 22, kessinger and the 
;e F. B. Beer.^ purchased the property. chj palls (Wis.) Gazette has 
d the former has been the active nwna- Hamilton De Lisser. Inc., New 

sSpended Utica Saturday Globe. partment. Cedar Rapids (la.) Repuhli- 
swiiciluv . , can, and Mrs. Thayer are parents of a 

Eric \. Bowater of the Bowater Paper daughter, born March 23. 
Company, New Aork, is returning to d . • • i .• 

v„:i, on <>• Robiiison. Circulation manager. 

was born 19 years before the first gun 
was fired at Fort Sumter in the Civil 
\\ ar. 

WITH THE ADVERTISERS 

'_^ D. STREET, formerly general 
manager of distribution of the 

Paris staff, is returning to .America for Western Electric Company, has been ap- z, ■1, on nvtnnriwt Pnrnnpon isooiiison. Circulation manager, raris siaii, is rciuriiiiig lo lui »esicrn r.ieciric v.,oinpany, iias oeei 
•11 arrive on the “Aniiitama ” Cordova (.Alaska) Times, has teen a vacation after 5 years in Europe. He pointed director of distribution trip and will arrive on the “Aquitania, 

April 11. 
named Cordova agent for the Pacific intends to spend a few days in New Thomas F. Logan, Inc. 
Steamship Company. York and Des Moines, la., and then go Stanton B Fisher fo ■ _ Steamship Company. York and Des Mo 

. the editorial rooms "'sl'irV.''S 

TAR. JOHN FINLEA', editorial writer, are parents of a son. Press correspondei 
^ New A’ork Times, will te the princi- L. J. Wilhoite, advertising manager, has returned from 
pal speaker at the graduation^ exercises Chattanooga Times, lias joined the ^ attached to jj_ "p. Greeley, formerly with the Win- 
of George Washington University, June 4. (}eorge K. Brown Company, of the same New York office. Chester Relating Arms Company, has 

William M. Sutton, recently of the city as vice-president and general man- Horace Reinegar, Associated Press been appointed advertising manager, 
San Francisco Daily News, is doing spe- ager. He is succeeded on the Times by correspondent at Montgomery, Ala., has General Radio Company, Cambridge. 

-ompany. York ana Lies Moines, la., ana then go Stanton B. Fisher, for 4 years adver- 
•nold, advertising staff. Long- Angeles. tising manager. United Cigar Stores, and 
h.) News, and Mrs. .Arn'ild, Smith F. Reavis, formerly Associated late of the George Batten Company, lias 
of a son. Press correspondent at Seattle, Wash., joined the staff of the Fyffe & Bond 
ilhoite, advertising manager, returned from a special assignment Corporation, New York. 

Chattanooga Times, lias joined the ^ attached to 
(WvArorp K Rrnvvn CiYrnfranv r.f tbP RAtn.. the New York office. 

dal writing for the South Pasadena VVilliam F. Heller. teen transferred to the Atlanta staff. His Mass. 
(Cal.) Record. Ixiuis B. Hill has teen appointed na- successor has not teen named. 

Joseph Palmer, federal court reporter, tional advertising manager of the Co- George Denny, chief of the Associated IN THE AGENCY FIELD 
Buffalo (N. Y.) News, who resigned lumbiis (O.) EHspatch. He was pre- Press bureau at Tokio, who has teen on te/r.VTujMp-v \f apcm * r'TTCwTvr 
recently, was tendered a farewell dinner viou.sly with Baker-Dennis. Inc., pub- a visit in San Francisco, will sail for Lusniisu, 
by U. S. District .Attorney, Col. W. J. 
Donovan. 

lishers’ representative. Chicago. 
H. 1. Crumpler, advertising manager. 

Tokyo, April IS. 

John Evans of the Paris office, Asso- 

INC., will te the future name of 
the Brotherton Company, advertising 
agency, at 4147 Cass avenue, Detroit. 

Hallet .Abend, city editor, Los .Angeles New Bern (N. C.) New Bemian, has dated Press, accompanied by his wife Officers of the new company are: W. H 
Times, is now associated with Joseph resigned to become advertising manager, and daughter, arrived on the Paris, vfarsh nresirimf W A RanlTc vi/-* 
c-k..!. .1__f VT_I -rji c..a„ii. i Marrti TO fr.r D vu;t .viit aiarsn, prMiacm, yv. z\. Banks, vice- 
Schenk in the production of Norma Tal- 
made pictures at Los Angeles. 

John McClurg, short story writer and 
former Kansas City, Mo., newspaper¬ 
man. is now suburban editor, Pasadena 
(Cal.) Star-News. 

.Arthur R. Davison, Omaha newspaper- 

Suffolk (Va.) News. 

HOLDING NEW POSTS 

Daniel w. gall.agher, from 

1b# u '’in r • ‘a. it *11 A uic9iuc:iiv, yt . vite- 

Llni'is " president: George W. Cushing, secretary, 
to his post about June 15. p p McKinney, treasurer. 

MABBirn Charles W. Hoyt, president 8f the 
Charles W. Hoyt Company, New York, 

?ri Cleveland (O.) News, to staff. Al- T7DVVARD C. STONE, of the editorial entertained at a luncheon at the Adver- 
(Ul.) Star-News. bany (N. Y.) News. A-i staff, Washington (D. C.) Star, to tising Club, April 2, in honor of George 

.Arthur R. Davison, Omaha newspaper- M. X. Garinger, from staff, Basil L. Miss Lette Brock of Bloomington, Ill., 'V. Hopkins who has become vice-presi- 
nan, tes bew appointed publicity man- Smith System, Philadelphia, to classified in Washington. They are on a two dent and director of the Hoyt Company, 
^er of the Omaha St. Mihiel Post 247, manager, Erie (Pa.) Dispatch-Herald. months’ wedding tour through Europe. G. Lester Hopper, formerly with 
Veterans of Foreign Wars. John Dunn, from circulation manager. 

Margrete Donnelly Daney has re- Anchorage (Alaska) Times, to circula- 
tnrned to the Toledo (O.) News-Bee tion manager, Juneau (Alaska) Empire, 
as feature writer. 

ikl' Gibbs, cartoonist, creator of falo (N. Y.) News, to editor. Farmers’ 
Abe and the Duck, and for many years Advocate Bath N. Y. 
«the Baltimore Evening Sun, has joined St3„,^’ from Lima (O.) Ga- 

r L T' to'copy desk. Toledo Blade. 

Dmver Post, has resigned. ^,3^, 3^3^/^ 

Uanlhf Warwick M. Tompkins, from Shang- 
M a I hai (China) Sports, to sporting editor. 

TO on a world tour. Manila (P. 1.) Bulletin. 

Fm Edward F. Smith, from feature editor. Fftrt VfEE^:._E.x.,,, w.EE. EEEx. i-^dward r. bmith, trom teature editor, 
celebratpH hie Democrat, recently Jackson (Mich.) Citizen Patriot, to Los 
*»spapcr work^*^ anniversary in active Angeles bureau. .Associated Press. 

Ifthn u \r rr u 1 u Hubert George, from Coffevville 

WaSTTvS S' ' 
tos riSpid.*’ *■ Madigan from Glean (N. Y.) 

Ine . er 1 j Times, to general manager, Salamanca 

* Y'sti:”l,sr ‘tTu , 
»nters who accompanied Cardinal O’Con- J’, 
*11 of Boston on his recent trip to the > Herald, to sports editor. 
Holy Land, returned last week. Miami Tribune. 

PRESS ASSOCIATION NOTES 
assistant city editor, Louis- 

^ Herald, was recently tendered a T^OUGLAS WILLIAMS, general man- 
^ell dinner by his Blade associates. ager in America for the Kokusai 
t H. West is now assistant Sunday Hews Agency of Japan, is expected in 

^ y*. St. Paul Pioneer Press. His ^an Francisco in mid-April to reorganize 
j Kenneth Kaoblock, has re- service to the Orient, 
j ®nied to the New Orleans Item. John Evans, of the Associated Press 

^ * au» nuiwrcr I'rcss. ois 
J[**^sor, Kenneth Kaoblock, has re- 
‘®*d to the New Orleans Item. 

The following papers have signed 

contracts for the Haskin Service for 

one year: 

The El Paso Herald 

The Pueblo Chieftain 

The Beaumont Journal 

The Arizona Republican 

The Meridian Star 
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ASSOCIATION CHIEFS 

TTAROLD PHELPS STOKES is 
1924 chriirman of the Overseas 

Writers, Washington, D. C., an associa¬ 
tion of newspaper 
men who have 
seen journalistic 
service abroad. 

.\fter gradua¬ 
tion from Yale 
and a year of 
travel and study 
in the Far East, 
Stokes joined the 
New York Eve¬ 
ning Post staff in 
January, 1911. 
Under Villard he 
served as Albany 
correspondent, 19- 
13 to 1917. When H. P. Storks 

war was declared 
he resigned to serve as first lieutenant 
with the 306th Field .Artillery, 77th Di¬ 
vision. .■\. E. F., taking part in the Oise- 
.■\isnc and Meuse-.^rgonne campaigns. 

The war over, Stokes obtained his 
discliargc abroad and covered the i’eace 
Conference for the Post. In 1919 he 
succeeded David Lawrence as Washing¬ 
ton correspondent for that newspaper. 
Wlien Cyrus H. K. Curtis acquired the 
Post, Stokes was just completing his 
13th year of work on the staff. He is 
now writing for Current News Features, 
Inc. 

Stokes married Elizabeth Miner King 
of New York, a fellow member of the 
Evening Post staff in 1920. They have 
2 children. 

Critchfield & Company and the Mitchell- 
Faust Company, both of Chicago, is now 
with the staff of Smith & Ferris, Los 
.\ngcles. 

Sequoia Advertising Service has been 
established at Santa Cruz, Cal., by John 
A. C. Miles, formerly with the Johnston- 
.\yres Company, San Francisco. 

Miss M. Patricia Coleman recently ad¬ 
vertising manager for two department 
stores in San Francisco, has established 
an advertising service in the Hearst 
Building there. 

Miss Esther Rujaro, formerly adver¬ 
tising and promotion manager of the 
Hotel St. Francis, San Francisco, has 
opened an agency in that city. 

Steffan E. Roberts, for the past 3 years 
with the copy staff of N. W. Ayer & 
Son. Pliiladelphia, is now an account 
executive, with the Wildman Advertising 
.\gency. New York. 

.\dvcrtising business of the Herbert M. 
Morris Agency, Philadelphia, has been 
consolidated with the Tracy-Parry Com- 
l\any, Inc., of that city. 

Howard Henderson of the Chicago of¬ 
fice. J. Walter Thompson, has joined the 
Cincinnati office of that agency. 

Thomas F. Flanagan of the Charles 
W. Hoyt Company has been appointed 
an account executive with headquarters 
in New York. He has also been elected 
a member of the board of directors. 

Frank J. Mooney, until recently secre¬ 
tary-treasurer, Kelsey-Mooney-Stedem, 
Inc.. San Francisco, has joined the St. 
I^uis office of the George L. Dyer Com¬ 
pany as account executive. 

Robert C. Powell has joined the staff 

of the Larchar-Horton Company, Provi¬ 
dence, R. 1. 

Baer Advertising Agency, New York, 
has been incorporated under that name 
with Eh-. Berthold A. Baer, president, 
and Lx-ah Baer, secretary and treasurer. 

O. D. Street has joined the Thomas 
1-'. Logan. Inc., as director of distribu¬ 
tion. He was formerly vice-president and 
head of the electrical and transpK>rtation 
pajK-rs of the McGraw-Hill Company. 

G. Lester Hoi>i)er, who formerly con¬ 
ducted an agency under his own name 
in New York, has joined the staff of 
Smith & l-'erris, L<js .\ngeles agency. 

Stanley H. Jack, for the last two years 
manager of the Omaha office of the 
Potts-Turnbull Company, has become as¬ 
sociated with the .^corn Press of Omaha. 
Xeb. 

C. J. Eastman, former sales man¬ 
ager, King's Food Products Comixtny. 
Portland, Ore., has joined N. W. .\yer 
& Soil at Philadelphia. 

Herbert Sanford Waters has joined 
the Chatham Advertising .\gcncy. New 
York, as advertising promotion manager. 

T. L. Killough, formerly with the 
Literary Digest, has joined X. W. .•\yer 
& Son at Philadelphia. 

J. Walter Thompson Comiwny, Chi¬ 
cago. oiiened its new offices in the new 
north wing of the Wrigley building. 410 
Xortli Michigan Avenue. 

McCutcheon-Gerson Service, Chicago 
advertising agency, recently opened an 
(>ffice at Washington. K. J. Hampton is 
in charge, with O. M. Kyle assistant 
manager. 

SPECIAL EDITIONS 

AURORA (Ill.) Beacon-News, 40- 
page Own Your Home edition. 

March 27. 
Ogdensburg (N. Y.) Republican-Jour- 

nal, a 24-page Automobile edition, 
March 17. 

IvOngview (Wash.) News, a 40-page 
First Anniversary edition. 

FINING 
PRESS 
SYNDICATE 
1161 Arcade Building, St. Louis 

Features * Editorials * Specials 
Unusual, Illustrated Features 

for Every Holiday 
Expansion Plans Now in 

Preparation. 
Standard in Every Respect. 

Unl-SJorb 

500 nFTH AVENUE 
LONGACRE MS7 CABLE “NORDHOL'* 

NEW YORK CITY 

Holyoke (Mass.) Transcript has en¬ 
larged its composing room and added 
2 new Intertypes. 

Ogdensburg (N. Y.) Republican-Jour¬ 
nal is placing a new front on its building 
and making interior alterations. 

CHANGES OF OWNERSHIP 

rpR.-^NK E. KIMBAL, secretary of the 
Missouri State Board of Corrections 

and Charities, has purchased an interest 
in the Jefferson City (.\lo.) Post and 
will be vice-president of the company. 
He formerly owned the Rockptjrt (Mo.) 
.\tchison County Journal. 

I'L E. Kelley, assistant state printer 
of Kansas and a columnist on the To- 
|K-ka Capital, has purchased the Garden 
(,'ity (Kan.) Herald. 

ASSOCIATIONS 

AMERICAN Association of Adver- 
^ Using Agencies’ New England 
Council gave a dinner recently in Boston 
to the personnel of New England member 
agencies. A. E. Greenleaf, chairman of 
the council, presided. James O’Shaugh- 
iiessy, executive secretary of the associa¬ 
tion, was the principal speaker. 

Advertising Club of New York has 
apix)inted the following nominating com¬ 
mittee to recommend persons for elective 
offices on or before May 1: Huber Hoge, 
chairman, Huber Hoge, Inc.; David D. 
Lee, publicity representative, Lee & 
Williamson; Hugh Burke, manager. 
New York Office of the Philadelphia 
Public Ledger; Albert J. Gibney, adver¬ 
tising sajesman, Frank Munsey Company; 
J. L. Gibbs, American Litho Conipany; 
P. S. Florea, president. Mountain Valley 
Water Company; D. W. Henderson, 
secretary, H. E. Lesan Advertising 
.•\gency. 

Southeastern Nebraska Press Club 
will meet April 18, at Falls City, Neb. 
Speakers appointed include: Ewing 
Herbert of the St. Joseph Journal; 
Ralph H. Qark, of Stella; J. H. Falloon 

of the Falls City Journal, and Mr. 
I..aunch, vice-president and general nau! 
ager of the Warfield Advertising Agoto 
of Omaha. 

Sphinx Club, New York, will oot 
hold its usual meeting and dinner ■ 
April. The next meeting. May 13, ha 
been fixed as the date for the annal 
"Ladies Night” for which arrangement) 
are now being made. 

Art Directors’ Club, New York, will 
hold its 3rd annual advertising art exhihi. 
tion .April 5 to 13. 

Editors of the Eighth Oklahona 
Congressional District will meet ig 
Cherokee April 11. Leslie Ray of Okla¬ 
homa City, secretary-treasurer, is a- 
ranging the program. 

Publicity Directors’ Club of Wash¬ 
ington plans a tour of the plant of tht 
Washington Herald and Times on .Airi 
9. 

Third District Republican Editon 
of Kansas will meet at Fort Scott, 
May 2, with George Marble of the Fort 
Scott Tribune r.j host. 

Central New York Press Associa- 
tion will hold its annual meetinf 
April 12, at Syracuse. 

Oregon State Editorial Associatiog 
will hold its next atuiual convention Jnh 
25 and 26 at Tillamook. 

Press Association of the Pint 
Georgia Congressional District has 
elected the following officers: President 
R. E. L. Majors, editor, Claxton Enter¬ 
prise; vice-president, L. M. Rhoden. 
Reidsville; secretary and treasurer, Dan 
Bickers, Savannah Morning News. 

Toledo Women’s Advertising Qnb 
plans establishment of a $1(X) scholar¬ 
ship fund at the University of Toledo to 
assist university girls training to ente 
advertising. 

Detroit Adcraft Club presented di¬ 
plomas to 3(X) graduates of its advertisinj 
school at commencement exercises held 
last week in the General Motors Building. 

ON THE MECHANICAL SIDE 

■p C. HARPER of Los Angeles is 
• now foreman of the mechanical de¬ 

partment, Manila (P. I.) Bulletin. 
Joseph Clark, assistant pressman, Og¬ 

densburg (N. Y.) Republican-Journal, 
has resigned. He is succeeded by Henry 
Duprey. 

Alaj. George L. Berry, president. In¬ 
ternational Printing Pressmen’s and .As¬ 
sistants’ Union of North America, was 
guest of honor at a banquet of Chicago 
Web Printing Pressmen’s L’nion Xo. 7, 
.April 1. 

NEW PLANTS AND EQUIPMENT 

pONTRACT for the new home of the 
Burlington (la.) Hawk-Eye has been 

let to the H. B. Nelson Construction 
Company of Davenport on its bid of 
$48,995. Work will commence next week. 

Webster (N. Y.) Herald has installed 
a new Intertype machine. 

Thtrt art certain fundamental 

beliefs upon which we have 

built this business. 

'fvli/ 

Simple Operation 
In every detail of its construction, the 
Linotype reflects the fundamental princi¬ 
ple of conserving the operator’s time and 

effort to the last second 
If you do not have The Big Scheme of Simple Operation, 

we will be glad to send you a copy on request 

("‘"LINOTYPE-*-”) 

Mergenthaler Linotype Co. 
Brooklyn, New York 

San Francisco Chicago New Orleans 

Agencies in the Principal Cities of the World 

Mir 
Compoted entieely on the LINOTYPE 
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WEEK’S PRESS FLASHES 

The King and Queen of England have 
installed a powerful radio set. So they 
can pick up the Prince whenever he’s in 
tiK air.—H. I. Phillips in New York Sun. 

A Boston man asks divorce because she 
w^dn’t fire the furnace. Her mistake 
was failing to keep him in hot water.— 
Miami News Record. 

The chief exercise of some folks 
is jumping at conclusions.—Uniontown 
(Pa.) Herald. 

President Coolidge was born on July 4. 
This was the original quiet Fourth.— 
Detroit Ne-ivs. 

The Missouri judge who sentenced a 
lawbreaker to permanent banishment 
from that State may have believed firmly 
in the principle of justice tempered with 
mercy.—Birmingham Age-Herald. 

And now Detective Burns is again 
warning the House committee against 
the “r^s.” He would have served the 
country better by giving some attention to 
the “blacks” in official life.—Nezv York 
World. 

William Wrigley’s announcement that 
be has quit as Johnson’s backer at least 
gives the Senator something to chew on. 
—Neio York Herald Tribune 

Speaking of Sunday papers, do you 
remember the good old days when a 
small boy could deliver one?—New York 
S»ii. 

The great need seems to be a dark horse 
who hasn’t too much to keep dark.—New 
York Telegram and Evening Mail. 

Our notion of a tough job for a sculp¬ 
tor would be an equestrian statue of the 
Prince of Wales.—F. P. A. Conning 
Tower, Netv York World. 

If Prohibitionists will simply sit tight 
and let nature take its course, poison 
“hooch” will finish the job.—Hattiesburg 
American. 

A cynic thinks the song of love is 
a swan song.—Miami (Okla.) News- 
Record. 

A scientist says that within a few years 
we should be able to tune in with the 
oovie theaters and see the latest films 
without leaving our homes. But the 
thing will hardly seem natural without 
the man behind us to read the subtitles.— 
Morion Star. 

So far, about the best plank in the 
Republican platform is the one Daugh¬ 
erty walked.—Ba/timore Sun. 

Mr. Vanderlip says there’s another 
wibinet member who ought to be ousted, 
but he won’t tell which one because the 
■formation would shock everybody. 
Probably Mr. Vanderlip has an exag- 
lerated idea of the public effect of his 
statements.—Kansas City Times. 

—Sufficient description: "He is the 
kind of a chap that always opens and 
eaamines 1-cent letters.”—Baltimore Sun. 

“Jonah must have been a high-priced 
lawyer, wasn’t he, pa?” 

“What makes you think so?” 
“The whale couldn’t retain him.”— 

Boston Transcript. 

“What has become of the still small 
voice?” 

“Perhaps it needs a loud speaker.”— 
Louisville Courier-Journal. 

The “inside story of a bootlegger” is 
announced by a coast paper. The 
customer’s inside story frequently comes 
via the autopsy.—Detroit News. 

The Senate may not stop its investiga¬ 
tion of grafting until it has had Luther 
Burbank on the witness stand.—Buffalo 
Commercial. 

If mud is really good for the complex¬ 
ion politicians should be able to put a 
better face on things this year.—New 
York Telegram and Evening Mail. 

EDITORS DEFEND PRESS 

Say Public Should Be Blamed for Lack 
of Foreign News 

“Demand errates the supply” was the 
economic principle advanced as answer to 
critics of the American press who score 
the lack of emphasis on foreign news, 
when editors and publicists spoke at a 
luncheon of the Foreign Policy Associa¬ 
tion in Boston, March 29. 

Blame should be transferred from the 
press to the public for its lack of interest 
in the subject, speakers insisted. 

Among those who discussed various 
phases of the topic “How We Know the 
World” were Herbert -Adams Gibbems, 
correspondent and author; Nicholas 
Roosevelt, of the New York Times; 
Lewis S. Gannett, of the Nation staff; 
Willis J. Abbot, editor of the Christian 
Science Monitor, and R. L. O’Brien, 
editor of the Boston Herald. Professor 
Manley O. Hudson of Harvard presided. 

N. Y. News Elects Medill Council 

New York News has elected the fol¬ 
lowing members to the Medill Council, 
employes’ organization: Abe Balogh, 
delivery department; Thomas Manly, 
composing department; Lyle W. Finch, 
advertising department; Frank Hause, 
editorial department; and Miss Mary 
Johnson, auditing department. J, W. 
Barnhardt, business manager, was ap¬ 
pointed council member by the manage¬ 
ment. 

Indiana Veteran 81 Years Old 
John B. Stoll, staff veteran of the 

South Rend Tribune, observed his 81st 
birthday anniversary, March 13. South 
Bend friends honored him with friendlv 
calls. Mr. Stoll condiKts a column in 
the Tribune entitled “Observed and 
Noted.” 

Few Ps^ara—(If 

TRENTON 

NEW JERSEY 
TIMES 

I 

4,500,000 MEN 
live within 50 miles of 5th 
Ave. This paper carries 
more men’s wear advertis¬ 
ing than any two evening 
P«pers in the City. 

NEW YORK 
evening journal 

A Food Medium 
A recent reader survey indicates 
that among the housewives of 
the city our Thursday Food 
Feature Department—upward of 
four pages devoted to food 
recipes and news and food ad¬ 
vertising— is the best feature 

carried by the Times 

CIrailatiaa SS,4I8 Mambar JL R. C. 

KELLY-SMITH CO. 
Mariboroueb BUg. LjmoB BUg. 

Naw Yorh rbiragn 

1924 
The Year Before Us 

Promises business on an unprecedented scale for the 
American salesman in Japan. His products, always 
welcome in our country, have become imperative neces¬ 
sities for which our need is great and immediate. 

Reconstruction of the unfortunate cities of Tokyo and 
Yokohama is proceeding rapidly, a fact which lends 
stability to business throughout Japan and encourages 
our people in their task of rebuilding all that was 
destroyed. 

Japan was never a more eager customer than now. She 
requires immediately materials of every description for 
restoring her fire-ravaged cities, and has placed thus far 
only a small part of the orders which must be filled in 
foreign lands before her pressing needs are met. 

American manufacturers, so well equipped to supply us, 
will forfeit the orders yet to come only by their failure 
to act at the present vital moment. They need only to 
offer their wares; Japan needs today what America has 
to sell. 

There is one supremely effective method whereby 
American manufacturers introduce their products in 
Japan. The Jiji Shimpo, Tokyo’s leading newspaper, 
carries the messages of its advertisers to the nation’s, 
wealthiest and most influential leaders and to that great 
class of progressive Japanese who are the first and most 
consistent users of Western things. The character of 
its circulation makes The Jiji Shimpo the foreigpi im¬ 
porter’s most valuable assistant, his star salesman—the 
means by which he may talk every day with his best 
customers, wide-awake Japanese demanding the best 
America can produce. 

In the American field The Jiji Shimpo is represented by 
the foreign organization of The Japan Advertiser. All 
the facilities of this organization and of our large staff 
in Japan are constantly at the service of American manu¬ 
facturers and importers interested in the Japanese 
market. 

Americem Headquarters: 

JAPAN ADVERTISER SUITE 

342 Madiaon At«iiu« Naw York City 

THE JIJI SHIMPO 
Tokyo, Japan 

**ln Japan, the Buyers Read The JijP* 
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WAGE AGREEMENT IN 
NEW YORK NEAR 

RADIO NEWSPAPERS IMPRACTICABLE Radio a^in came to the aid of 
day on 30-Month Contract Offered services this week, when storms crippS 

by Newspaper Publishers ‘ipEOPLE tell you sumelinies that there won't be any newspapers in another wire connections in the middle west. Tb 
With Increase 10 years—that you will only have to listen-in and you will get the whole of Associated Press through the Chicin 
_ the nftws. That has not been llie experience in America. When you consider that Uaily News broadcasting station WMaJ 

, to broadcast the news each day would take about two hours, I don't think you pot several thousand words on the ai. 
gre^en on a new ^ , j would find ansbody who wouhl have sufficient patience to sit with these things hen connection between Chicago aif 

ween >^igrapiica_ nio , on his ears listening to everything—good, bad and indifferent—whereas in the St. Paul were down St. Paul was readiel 
e u IS lers ssocia ion o ew or newspaper he can select the news that interests him. In any case he has always by wire via New York and Torogis 

m' n ' The ne«.«'i'itv r *” ^ there to get the news hy wireless, whe reas the paper will wait until his con- The United Press used the tinadcastiti 
tne'*t f *1^ m Q cneeint 'eiiicnce Can be met. I don't think radio will give any trouble so far as the news- station of the Milwaukee Sentinel. 
• J'L .'n !iei-if1e u.-hpthe^tn accent papers are concerned."—James Gourlay, Chairman. Glasgow (Scotland) Herald Intematitmal News wires betwta 

WHAT THEY ARE SAYING 

RADIO NEWSPAPERS IMPRACTICABLE 

RADIO AIDS PRESS SERVICES 

Reports Broadcast When Storms Cfi^ 
pie Wires in Mid-West 

.1 . t. j c. 1 newspaper ne can select ine news mat interests iiini. in anv case ne nas atways 
City IS apparently at hand after several . u .u . . .1 1 • 1 1 .u 'n •. .-i u- _ .1, Ti,« •" be there to get the news hv wireless, whereas the paper will wait until his con- 
montlis ot negotiation, the newsp.ipcr . , . i 1 -.'.l- 1 i- -n • . 11 t .l _ 

.1,^ o ..cwioi \enience can be nirt. 1 don t think radio will give anv trouble so far as the news- 
ing S^nda/will decide wheth^to accept concerned."-Janies Gourlay, Chairman. Glasgow (Scotland) Herald 

the contract offered by the publishers, ompany. * * * 
with substantially the following terms: 

1. The agreement to run from January .AFTER THE EDITOR -APS JOBS 
1, 1924 to July 1, 1926. 

2. .\n increase of $3 per week, day and ^^'W/'HENEVER any of our friends get into trouble when we are in the candle 
night, to be retroactive to January 1, with ” business and whenever anything happens that might in any way reflect upon 
an additional $1 per week effective July 1, the candle business, we will rush to the former candle maker who is now running 
1924, and another $1, effective January 1, our newspaper and tell him he must not publish anything about our friends that 
1925, to the end of the contract. they would not like, nor anything about tlie candle business that might injure it. 

summons of the union international 
executive council to compose the diffi¬ 
culty. A special meeting of the union 
two weeks ago voted to demand an in¬ 
crease of $5 a week. This demand was 

YOU’D BE SURPRISED! 

refused by the publishers association and it not surprise you to know that altogether there are 75 newspapers monia and may return to his work ini 
conferences held this week have brought ” published each day in New York? Will it not surprise you to know that few weeks. 
about the proposition which the union they are printed in 14 other languages as well as Elnglish? Will it not surprise _ 
will consider Sunday. you to know that their combined circulation almost equals the population of the MMBHMHBSHHBHMHMI 

Would License Newt Men 

Aldrich Blake, head of the Visible 

you to know that their combined circulation almost equals the population of the 
city, while the average for the country as a whole is only one for every three 
persons?"—William Preston Beazell. .Assistant Managing Eilitor, New York World, 
March 23, before the Society for Ethical Culture, New York. 

Government League of Oklahoma has * 
announced that he will file with the COMICS INTERPRET LIFE 
Secretary of State of ()klalutma, a 
measure which would declare newspaper «]Vro figure of fiction, stage or srreen is known as widely as Mutt or Jeff of 
men members of a profession and su1:h 1 Fisher’s creation, or the nameless Mr. and Mrs. of Briggs, or the 

conviction of libel, jjgpg of McManus. Tlie comic strip is the chief field in which life is interpreted 
The bill embraces persons employed on American niasses."-Hevwood Broun. . 
newspapers or magazine wlio write, edit 
or assist in tlie preparation of any news • • • 
or editorial matter.’’ .All journalists ^ . _____ 
would be required to take an oath, upon "HONESTA, -ACCLRACY, AND FAIR DE.ALING” 
w hich they would receive a license from tvt », , , o, , . •• 
the Secretary of State without cost. I w.ANl the rank and file of journalists to live up to the highest ideals of 
Should any citizen believe himself libeled, journalism, which mean honesty,^ acraracy and fair dealing. I do not think 
he would be authorized to file a complaint journalist really realizes where his influence begins and where it ends. We 
with the County Attorney, and upon con- exert more influence on the conduct of the people than we think. The time is 
viction, a journalist would be barred from coming when we must establish a standard of learning, for those who aspire to 
“practising" for 3 years. write for the public, but the only real way to become a practical journalist is to 
_ go through the mill of a newspaper office. If a standard of efficiency were set 

o , ^ , L c , 1- R would be more difficult for incompetents to obtain an entrance into our 
Professor Quits Job for Journalism profession."—F. .A. Peakes, President, Sheffield (England) Institute of Journalists. 

‘ HONESTY, ACCURACY, AND FAIR DEALING” 

“practising" for 3 years. 

Professor Quits Job for Journalism 

Dr. I^wrence H. Baker, instructor of 
Greek in Johns Hopkins University, Bal¬ 
timore, Md., will sever a connection of 

Replies to Ads Swamp Judges 

Advertising announcements of a prize 11 years with the university, when, at . aiinouncemen s oi a prize 
the end of this semester, he leaves in or- ^ ^ word essay on India Tea in 
der to enter the field of journalism. The f 7^* 
desire to get into a field which was "less PI’* adelphia brought replies from as far 
confining and less restraining’’ was given u’ Francisco from Cuba, the 
as his eWef reason for making the change. F^Famas. Bermuda and Canada accoid- 
For several vears Dr. Baker has been ««« 

_ r • Tea Growers. The flood of mail threat¬ writing for periodicals and several daily 
papers in conjunction with his teaching. 

Farewell Luncheon for Editor 

ens to swamp the judges. 

Gauvreau Leaves Hartford Courant 

F.mile H. Gauvreau has resigned as 
J. N. Stephenson, editor of the Pulp mana^ng editor of the Hartford Courant 

and Paper Magazine, appointed by the to join the editorial staff of 'the Mac- 
Canadian Pulp and Paper Association to fadden Publications, Inc., New York. 
organize their exhibit at tlie British Em¬ 
pire Exhibit at Wembley, was given a 
farewell luncheon recently by the Mon¬ 
treal Paper Club. Stephenson has sailed 
for England. At the luncheon he was 
present^ with a case of pipes by the club. 

New Long Island Weekly 

Davenport Press. Inc., of Mineola, 
Long Island, has established a new week¬ 
ly, the Hempstead Herald. This com¬ 
pany also publishes the Garden City 
News. Officers are: McHarg Daven¬ 
port, president and treasurer; G. A. 
Hastings, New A’ork, and L. E. Schwartz, 
Mineola^^ vice-presidents; Mrs. L. H. 
Anthr , Garden Gty, secretary. 

George D. .Armstead succeeds him. 

In 

Vevr Orleans 
itlr 

THE 
ITEM 

Pursuant to order of court, 

THE MINNESOTA DAILY STAR 
Including building, plant and good will are 

offered for sale by the undersigned as receiver 

of the Northwest Publishing Company, pub¬ 

lishers of the Star. 

Bids will be received until nine A. M., April 

12th, at my office at Daily Star Building, 

Minneapolis, Minnesota. 

Particulars furnished on application. 

(Signed) Albert Dollenmayer, Receiver. 

station of the Atilwaukee Sentinel. 
International News wires betwta 

Oklahoma City and San .Antonio, To, 
were out for two hours Friday momiiy 
Texas dispatches were routed into K» 
sas City via Fort Worth. Lbiited Pro 
service was delayed an hour. 

New York Petse* Ubel Uw 

New York State Assembly passed ik 
Boyle libel bill April 2, designed to 

No important changes will be made in Oh no! he must not publish anything about people in trouble. He must print vent_persons suing newspapers and ote 
hours or working conditions, it is stated, only the soft, gushy stuff, about what a wonderful thing nature is; what a great publications for libel from colkctii 

Present weekly wages of New Ifork business the randle business is; what beautiful things dreams are. 'Then we would punitive damage^ The bill provides tta 
newspaper compositors are $55 day, $58 wake up."—Chester (Pa.) Times. where a plaintiff is seeking to recon 
night, and $61 lobster. The original de- damages in a libel action the newspsfe 
mand by the union was for an increase * * * sued may enter a plea in mitigation d 

ESSENTIALS WHICH ENDURE 
pressed since negotiations deadlocked on ^^TN things having to do with the very bedrock of life, the real essentials which action against another paper for tk 
it several weel:s ago and resulted in a shall endure until time is not, sentiment counts for incalculahly more than ^ame lilx'l. It seeks to prevent a clai 
summons of the union international the dollar.”—John Talman. uf hhcl suits for the same story. 
executive council to compose the diffi- * * • -! 
culty. A special meeting of the union Hal Fink Better 
two weeks ago voted to demand an in- YOU’D BE SURPRISED! Hal Fink, advertising manager .\a 
crease of $5 a week. This demand was . , u i l u '' orW. has nearly defeated pa» 

where a plaintiff is seeking to recon 
damages in a libel action the newspaye 
sued may enter a plea in mitigation d 
damages on the fact that the plaintiff hi 
already recovered damages in a prtTioi 

^ ’-in daily cinnilatloi 

-in lineage 

-in reader interest 

’ ' -in proved results 

Indianapolis 

NI^S 
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(j^bituarg SHANGHAI DAILY OPENS PLANT 

New North Chine Daily Newt Hat 

Ten-Story Structure 

North China Daily News, English 

JOHN J. TYRRELL, SR., 59, for 25 
J years head of Tyrrell’s Newspaper 
ieenev, died March 28, in Brooklyn, .. - 
K*Y For 12 years he was with the old newspai^r at S^ng^i, China, formally 
V- York Globe and was a member of budding last i^mth. with 

-. -Sir Ronald Macleay, K. C. M. G., Brit¬ 
ish minister to Peking, officiating. The 
newspaper has been in operation nearly 
jO years. 

The building is a 10-story granite and 
re-inforced concrete structure. The whole 
of the back portion and two floors of the 

Newspaper Mail and Deliverers' 

'^WAKD Batcheli.er Lonc, 83, pub- 
Kther of the White Plains (N. Y.) West- 
■^ter News, died March 28, in White 
piair.5. He published the News for more 

SO years. 
WnxiAM M. Bunker, pioneer editor ^^e occupied by the News. In the 

semi-basement are the web printing 
presses and on the ground floor and 
first floor the flat beds. The second floor 
is a paper stock room, the third is occu¬ 
pied by the bookbinders, the fourth by 

liO^burg (N. Y.) News, died'recently art studio, file and store rooms, the 
t^rpoon, Fla. editorial department, and the 

• - — . entire sixth from back to front by the 
linotype and monotype machines and com¬ 
positors. 

H. E. Morris is chairman of the board 

-jiJ publisher of California, died March 
^ in Berkeley. In the seventies he was 

.Hier of the San Francisco Daily Re- 

Sanford Blodgett, former city editor, 

Tarpoon. 
Harold A. Smith, 28, former reporter 

the Salina (Kan.) Journal, and a 
I'World War veteran, died recently in 

Trance. 
Joseph Irving Estes, 69, for nearly 25 

■ years editor of business news for the 
I Boston Transcript, died recently. 

Mrs. j. C. McLagan, 68, widow of the Itoonderof the Vancouver (B. C.) World, 
DOW the Vancouver Evening Sun, died 
March 21, in Vancouver. For 5 years 

lifter the death of her husband. Mrs. Mc- 
{Lagan published and managed the World. 

Fred H. Young, for many years editor 
■ of the Genoa (Neb.) Leader, died at 
I Genoa. March 17. 

Nathaniel W. Smails. 77, for 30 
years publisher of the Fremont (Neb.) 

{Herald, died at Fremont, March 25. 
Charles F. Rice, 50. editor of the 

Mamaroneck (N. Y.) Paragraph, died 
-lieiily,. March 31. 
.Ajjert B. Verson, 62, one-time editor 

the Wilmington (Del.) Republican 

of directors; Gordon Morris, director; 
R. W. Davis, managing director, and O. 
M. Green, editor. 

atiOB 

R 

Paper Makers Agree On Scale 

At the conclusion of a 10 day conven¬ 
tion in Buffalo. N. Y.. the International 
Brotherhood of Paper Makers, represent¬ 
ing more than 8.000 union workmen in 
paper mills of the U. S. and Canada, 
adopted a wage scale effective for one 
year, calling for renewal of former wages 
and working conditions. The proposal 
will be submitted to manufacturers before 
the present contract expires May 1. 

Briggs Company Wins 

Thomas W. Briggs Company, Mem¬ 
phis, Tenn., brought suit against the Bir- 

son 
: that daily, died in Wilmington, 
'ireh 24. 
Rodney W. Walch, hca<l of the Bos- 

Herald library,- and for many years 
employee of other Boston newspapers, 

-1 March 31, in Brookline, Mass. 
E. L Boardman, Washington State 

" i.'.ir under the late Governor M. E. 
I Hay, -and former publisher, Yakima 

Wash.) Republic, died Feb. 10, in Los 
|.\r..:olo. 

Bequeaths Early Files to Daily 

Fiks of the Burlington (Ia.).Ha\vk- 
v e. dating back to 1839, the only news- 

. volumes of Iowa territorial days, 
for which the late J. L. Waite, editor 

:: the Hawk-Eye, several years ago re- 
~i;d an offer of $10,000 by Harvard Uni- 

have been bequeathed by him to 
Hawk-Eye Company. When the 

Herald was in debt to the feature adver¬ 
tising' organization for $13,259.50, but 
paid them the difference between that 
amount and the $8,953.53 awarded in the 
suit. 

S.N.P.A. to Advertise South 

Twelve full page advertisements will 
appear in 130 daily newspapers of the 
South as part of the advertising campaign 
to be conducted this year by the Southern 
Newspaper Publishers’ Association. A 
sum of $20,000 has been voted to carry on 
the campaign in trade papers and certain 
dailies in trade centers. 

Telegram-Sun Merger Denied 

Reports that the New Yor’x Telegram 
and Evening Mail was to be consolidated 

, ^ _ _ with the Sun by Frank Munsey on or 
wk-Eye_was reorganized in 1917, Mr. about -April 15 were emphatically denied 

■'we retained these files as his personal by Fred A. Walker, general manager of 
the Telegram-Mail. “There is no truth 
in the statement.’’ Mr. Walker told 
Editor & Publisher this week. 

kr. 

"ty. They are considered the best 
“ord and authentic history of early 
■wa. A special vault, accessible to the 
-LIic, is to be incorporated in the new 
liwk-Eye home for the papers. John 

IVaite was 83 years old at the time of 
5 death. March •21. and for nearly 55 
a’s had been associated with Hawk- 

[tye succeeding Robert Burdette in 1882 
; manning-editor and in late years 

ag editor-in-chief. 

Ad Pott Holds Annual Ball 

•\di’crtising Men’s Post of the Ameri- 
Legion, New York, held its third 

' ball and midnight revue at the 
''d Pennsylvania the night of April 4. 

MOST NEWS 
^ largest morning daily cirenlation 

in Pittsbnrgh 

morning and SUNDAY 

Daily Cirenlation.118,000 

Sanday Cirenlation... .175,000 

Msmber A. B. C. 

Binns Plans Radio Tabloid 

Jack Binns, radio expert, is preparing 
a radio tabloid for newspaper syndica¬ 
tion. 

ilos angrlts ULinttH 

The only great morning 

neu’Spaper in the Pacific 

Southwest whose owner¬ 

ship, control, direction 

and whole interests are in 

the territory which it 

serves. 

World Loader in Advertising 

for Three Consecutive Years 

No other State enjoys the stability of Commerce anJ 

Industry that is peculiar to 

INDIANA 
These figures help to show why India:in star- 

out: 

People.2,930,390 

Urban.50 .6 per cent 

Rural .49.4 per cent 

Banks.1,057 

Resources .$967,850,000 

Deposits .$673,617,000 

Transportation .51,727 miles 

Steam Railway. 7,159 miles 

Electric Railway. 2,276 miles 

Improved Highways.42,292 miles 

Industrial Plants .7,918 

Employees .329,227 

Saletries and Wages.$402,209,000 

Value of Products.$1,901,846,000 

Farms.205,126 

Value.$3,042,311,247 

Crop Value.$497,229,695 

Value of Livestock.$261,264,188 

There is a big market in Indiana for meritorious 

merchandise. Cultivate this m^a‘ket now. These 

newspapers will carry your sales message to recep¬ 

tive people in an effective manner. 

Rate for 
CtrcuUtion $»M thse* 

ttDecRtur Democrat.'.(E) 3,186 .025 

**Evaii«ville Courier and Journal 11•®® 

**Evan*viUe Courier and Journal.(S) 33,443 .08 
**Fort Wayne Joumal-Gasette.(M) 26,995 .07 
**Fort Wayne Journal-Gazette .(S) 32,390 .07 
•*Fort Wayne News-Sentinel .(E) 39,165 .09 
**Gary Evening Post-Tribune.(E) 11,292 .05 

Hammond Times.(E) 15,436 .05 
Huntington Press .(Md^) 3,576 .025 

** Indianapolis News .(E) 127,361 .23 

••Lafayette Journal & Courier 12*360 ( t9t978 .06 

ttLa Porte Herald.(E) 4,124 .025 
*'Newcastle Courier.(E) 4,474 .025 

••South Bend News-Timesll’ls? | 21,663 .06 

••South Bend News-Times.(S) 19,776 .06 
**South Bend Tribune... (S) 19,107 ..(E) 20,293 .06 
••Terre Haute Tribune .(E^U) 24,084 .06 

**A. B. C. Statement, Sept. 30, 1923. 

f-tGovemment Statement, Sept. 30, 1923. 
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FOURTEEN MEN, 18 WIRES USED TO SEND 
37,000 WORD DISPATCH 

Br E. B. DORAN 

DiRECTOi Tclecraph and News Department, Dallas News 

JEWELERS URGED TO USE ADS JOIN METROPOUTAN STAFF i 

UAROLD BUTCHER’S sketch in 
Editor & Publisher of the career of 

Percy Sutherland Bullen, who recently 
celebrated his 21st anniversary as special 
correspondent for the London Daily Tele¬ 
graph in America, was very interesting 
and I read every line of it. In fact, I re¬ 
read that part which tells of the long 
disjwtches Mr. Bullen has sent to his pa- 
jier from this country. 

This was because it brought to mind 
some notable performances in that re¬ 
spect by the Dallas News. When the 
I'nited States Supreme Court handed 
down the decision sustaining the consti¬ 
tutionality of the law creating the Texas 
Railroad Commission, Col. W. G. Sterett, 
who then was our Washington corre¬ 
spondent, telegraplied the whole decision 
containing 35,000 words to the News. 

When Senator Joseph W. Bailey and 
the Hon. M. M. Crane, of Dallas, met at 
Houston for a “joint debate" in one of the 
hottest campaigns Texas has known, the 
News handled a verbatim report of the 
speeches by wire, the dispatch iK-ing of 
37,000 words. This achievement was con¬ 
sidered remarkable, because the debate 
did not begin until 8.30 at night, and it 
was necessary to clear the entire rcixirt 
in a little more than four hours. We had 
14 men on the job. We were on “needles 
and pins,” so to speak, during the entire 
period, and there were several times when 
the expert stenographers on the job 
struck “snags” iti their notes and came 
near ruining everything. This report was 
transmitted to Dallas on 18 wires. These 
included all the direct lines between the 
two cities, as well as one to Dallas via 
El Paso and another to Dallas via Los 
Angeles. We considered this a great 
achievement until the time came to handle 
the closing session of the legislative com¬ 
mittee appointed at Austin to investigate 
the charges filed against Senator Bailey 
in 1907. That night we telegraphed 45,- 
000 words to the Dallas News office in 
time to make all editions for the next day. 

With the exception of the Washington 
file by Col. Sterett. these long dispatches 
were the work of a special saff. How¬ 
ever, several members of the News force 
have, on occasion, filed 15,000 to 20,000 
words in a night, all of which was writ¬ 
ten by them. 

Note: The record dispatch filed by 
Mr. Bullen during the war to which Mr. 
Doran refers uvs the complete text of ex- 
Ambassador Gerard's “My Four Years in 
Germany,” totaling 80,000 words. 

Million Dollar Publicity Fund SO Per Clode and Brandt Will Travel (J j 
Cent Subscribed for Syndicate 

Advocating the increase<l use of E. J. Clode, Jr., well known 
advertising by jewelers, Harold A. traveling representative in the 
Thurlow of the Thurlow .Advertising business, has 
Agency, Boston, in an address before the joined the staff 
10th annual convention of the Massachu- of the Metropoli- 
setts Retail Jewelers’ .Association, in t a n Newspaper 
Boston, last week, declared that constant Service, having 
advertising more than anything else will resigned from the 
build up business. Bell Syr^icate. 

“Regular rather than spasmodic ad- Prior to his con- 

Melbourne, Australia, according to a 
cable dispatch to the Tribune. 

The Chicago Herald and Examiner 
announced last week that with Sears, 
Roebuck & Company it would open a vertising helps increase the turnover and nection with the 
radio broadcasting station during the in turnover lies the secret of profit,” he Bell Syndicate, 

said. “The newspaper is only the gun, Mr. Qode was in 
remember—the advertisement is the the book publish- 
ammunition. The average retail jewelry ing business with 
firm spends only from 2 to 3 per cent of hjs father. Pre- 
its annual sales for advertising.” viously he had 

Speaking on the million dollar publi- been for three 
city campaign that is being arranged for 3*^ 3 half years 
retail jewelers. P. J. Coffey of New '*''th the business 

first two weeks of April. In addition to 
music and the usual radio program fea¬ 
tures, this station will broadcast weather 
forecasts, crops, markets and financial 
conditions for the special benefit of 
farmers. The call letters will be WBBX. 

Other Chicago newspapers already op¬ 
erating broadcasting stations of their own 
or in conjunction with other organiza¬ 
tions are the Daily News and the Eve¬ 
ning American. 

E. J. Clooi, ji 

Jersey, of the National Jewelers’ Publi- department of the New Aork 
city Association, .said approximately Post. 

Chicago Daily Building Homes 
Chicago Daily News is beginning 

construction of three moderate-priced 
homes as an aid to home builders. 

$500,000 of the amount already has been 
subscribed. The campaign will cover 
3 years. 

Mr. Coffey urged the dealers to tell 
the public in the newspapers about the 
retail jewelry store, using word pictures. 

For the Metropolitan Mr. Qodt i 
travel generally throughout the L 
States. The Canadian business oi 
MetroiK)litan is handled by the ' 
Newsjiaper Service of Toronto. 

. It is also 

'^^''ELL, feature writers, do you believe also contributes to V'ogue. 
” in “spirit control?” Woman’s Home Companion, 

Does some kind ghost guide your fin- Review and other magazines. 
gers over type¬ 
writer keys? 

Johnny Gruelle. 
creator of Rag¬ 
gedy Ann and 
Raggedy Andy, 

Karl K. Kitchen, staff correspondent 
of the New York World, has written a 
series of 8 articles on King Tut’ tomb, 
which are being put out by the World 
syndicate department. Kitchen made a 

whose Bedtime special trip to Egjpt to obtain material 
Stories are syn- for the series. 

A. L. Rrandt 

Johnny Grueixe 

spirit has a name 

d i c a t e d by the 
United Features 
Syndicate, be¬ 
lieves in such su¬ 
pernatural c o n - 
trol and claims 
he receives 
ghostly assist¬ 
ance. 

Gruelle’s kind 
He calls him “Pat.” 

general United States travel. 

Peter B. Kyne, writer of a weekly 
“Cappy Kicks” story for the Uniteil Fea¬ 
ture Syndicate, plans to sail from New 
A'ork April 17, with Mrs. Kyne, on a 
6 months’ world tour. 

Couch-Grimes Publishing Company, 
which syndicates “The Outline of Busi¬ 
ness,” “Business Day by Day,” and 
‘Daily Tax-o-Graph,” this week moved 

Detroit 
When Gruelle sits down and starts die- its offices from 1310 G. street, N. W., 

tating a Bedtime Story, “Pat” is the fel¬ 
low who does the thinking and imagin¬ 
ing. As a proof Gruelle says his wife 
reads to him out loud, when he is work¬ 
ing on a Raggedy Ann or Raggedy Andy 
adventure. He will complete about 

Washington, D. C., to 523-24 Bond Build¬ 
ing, Washington, D. C. 

Maxon Foxhall Judell, president of 
h'un Shop. Inc., New York, started news¬ 
paper syndication of his daily humorous 

Fourth 
Largest 
City 

DAILY SETS RADIO RECORD 

dozen stories, and when finished, he can column, the “Fun Shop,” March 31. The 
remember what his wife has read to him, contracts call for eventful moving picture 
but has no idea of what the stories he tie up in local theaters. 
himself has been writing are all about. - 

But Gruelle doesn’t trust “Pat” entirely. Publithet 60-Page Regular Edition 
He has two sons, who act as testers of , li- u t 
his tales. Using a dictaphone, Gruelle I K publish^ on 

_-_u:._ March 28. a sixty-page paper, which it 

Complete coverage wilt 
one paper. 

The Detroit News 

Chicago Tribune Gets Australia First 
Night in Air 

Mr. and Mrs. Gruelle and their family 
Chicago Tribune assumed control of are now at Ashland, Ore. They mo- 

the Eidgewater Beach-Zenith radio broad- lored there from New York, driving a 
casting station March 29, and on that specially designed bus. 
night established what it declares to be a - 
world’s broadcasting distance record by Rube Goldberg, cartoonist, whose strips 

plays over the records for his sons. If - .i,« i.. „ . i j -i 
{he bovs like them, the stories are typed largest regular daily 
and sent out for syndication. publrehed m Chicago. 

Offers adv ertiseri 

unusual opportunit'w 

sending a program 8.640 miles to points are put out by the McNaught Syndicate, 
in Australia. 

The station’s call letters have been 
changed from WJAZ to WGN, the in¬ 
itials of the Tribune’s slogan, “The 
World’s Greatest Newspafier.” 

Sir George Fenwick, Dunedin, New 
Zealand, newspaper publisher, who now 
is in New York on his way to London, 
sent a greeting to friends in the antipodes 
through the Tribune station on its open¬ 
ing night The program was almost 
continuous from 7:30 p. m. Saturday to 
8 a. m. Sunday. Mayor William E. 
Dever of Chicago and John T. Mc- 
Cutcheon, Tribune cartoonist, spoke. 
Edith Mason of the Chicago Civic Opera 
Company sang. 

has returned to New York from a two 
weeks’ vacation trip to San Francisco. 

A1 Posen, creator of “Them Days Are 
Gone Forever,” has originated a new 
musical comic strip known as “Jingle 
Bells.” which the United Feature Syndi¬ 
cate plans to put on the market shortly. 
Rhymes are set to the tune of “Jingle 
Bells,” which everyone has sung in school. 

John Held, Jr., well known artist, is 
making his first appearance in news¬ 
papers through the United Feature 
SsTidicate, drawing a daily cartoon with 
a 4-coIumn Sunday spread captioned 
“Oh! Margy!” Held is now under con- 

Th'e experimental program for the an- tract _ for a weekly page in Judge and 
tipodes wras heard at Hobart, Tasmania, contributes a monthly drawing to “Screen- 
in New South Wales and at Sydney and land,” entitled “Photoplay Phillis.” He 

The Business Men 
of your community will value the 

authentic statements of 

Roger W. Babson 
on the business and financial situation, above 
any other single piece of news that you can print 

Supplied weekly through the Babson News Service, 
Division of BA^ON INSTITUTE, Babson Park, Mass. 

SPECIMEN RELEASES AND RATES ON REQUEST 
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FIRST! 
IN YOUNGSTOWN 

THE YOUNGSTOWN TElfGRAM 
f net paid circulation for 6 

months ending April 1, 1924 
(Sworn Government Statement) 

28,285 

THE YOUNGSTOWN TELEGRAM 

A SCRIPPS-HOWARD NEWSPAPER 

I\ational Advertising Representatives: 

ALLIED NEWSPAPERS, Inc. 
New York: 52 Vanderbilt Ave. Chicago: 5 North Wabash Avenue 

Cleveland San Francisco Cincinnati 
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UR OVN VOR!X> 
or Letters 

By JAMES MELVIN LEE 

^'^ASOTARO MORRI, of the edi- “Amung Our Contributors.” As I have 
torial staff of the Osaka (Japan) previously mentioned in this department, 

Mainichi has compiled a book which Mr. Calkins answers in the .April Cen- 
might be called the “Humor of the Press,” tury the question. "Does It Pay to -Ad- 
though he calls it “.A Study in Jokes.” vertiser” 
There must be considerable truth in the To the same issue of the Century, 
saying, “Laugh and the World Laughs Ernest Gruening contributes a study of 
With You.” Mr. Yasotaro has translated the Mexican leader, Eilipe Carrillo, the 
into Japanese the funniest things that he late Governor of A'ucatan, Mr. Gruen- 
could find in the English press, and print- ing has been assistant editor of the Bos- 
ed in his volume both the English orig- ton Herald, managing editor of the Bos- 
inal and the Japanese translation. ton Traveler, editor of the Boston Jour- 

The appendix—or at least I take it to “al. managing editor of the New York 
be that, for the chapter headings are not Tribune, and managing editor of the 
translated—also makes one smile as it Nation, 
lists certain slang terms which have to be 
described in order to make the jokes pre- ^HREE newspaper men are con- 
viously given in the te.xt intelligible to tributors to the American for 
Japanese readers. I wish I knew what .April: Fred C Kelly tells how “Kin” 
the last page means. It looks interesting, Hubbard won fame by writing two sen- 
but I cannot read Japanese. tences a day for a newspaper syndicate; 

Most of the jokes in the volume are H. 1. Phillips, who also syndicates his 
from American newspapers. .Another copy, insists that sleep is great stuff; 
fact that is somewhat surprising is the FMgar .A. Guest, of the Detroit Free 
large number of newspapers mentioned. Press, chats about the income tax we 
Because these papers from which quota- must pay for every day in the year—the 
tions are made are so widely scattered tax on our income of happiness, 
over the country, the book could form ♦ * * 
the basis of an excellent editorial on th? om.ALL M.AYNARD & COMPANY 
humor of the .American press. O Boston expect to publish in 

* * * .April "The Best News Stories of 1923.” 
OCCASIONALLY, the so-called This compilation, doubtless based on the 
” “hot air” pages in which editors plan of "The Best Short Stories of 1923.” 
of magazines chat about contents and will contain the best pieces of straight 
contributors contain something that reporting, the best human interest stories, 
should not be skipped. This department the best interviews, the best comic stories 
in the Century for .April, for example, and the best pieces of foreign correspond- 
contains an interesting skit about Ernest ence. 
Elmo Galkins, the well known advertis- Like its sister volume, it will contain 
ing expert. He learned to be a practical much additional material presented in 
printer by practicing on an old battered classified form. Again, like its sister pub¬ 
printing press left behind by one of his lication, it is to be an annual publication, 
father’s tenants. ♦ * * 

After being graduated from college he i^npHE New York Times Index”—a 
worked on the local newspaper at Gales- master key to all newspapers for the 
burg. Ill., where he became more valu- last quarter of 1923—is now available, 
able writing copy for advertisers than for While “The Index” is compiled from the 
editors. Winning a $50 prize offered by last edition each day of the Times it is— 
the Bissel Carpet Sweeper Company for Jn many respects, and these the most es- 
the best advertisement written around the sential—^an index for other newspapers in 
Bissel carpet sweeper as_ a Christmas that it tells what, when, and where. No 
present, he became advertising manager other volume is a greater time-saver in a 
for a department store in a nearby town, newspaper office. Possibly there is no 
A little later he flagged the .attention of finer tribute to the Times than the list of 
Charles .Austin Bates, and was called to places where the files of that newspaper 
New York. may be consulted can be found. They 

These and many other interesting de- stretch from Maine to Texas and from 
tails may be found in the department, the Pacific to the .Atlantic. 

Directory of Leading Features 
FOB BAItiT, SmiBAT AMD WBKKJLT BEWSPAPEBS. 

Comic Strips Newspaper House Organ 

CHANGES IN A.N.P.A. BOARD EMPLOYES BUY STOCK 

E. H. Baker Resigni—G. M. Roger* 
Named New Secretary 

E. H. Baker, publisher of the Cleve¬ 
land Plain-Dealer, has resigned as 
member of the Board of Directors of the 

American News¬ 
paper Publishers’ 
Association, it 
was announced 
following a board 
meeting held in 
New A’ork last 
Saturday. John 
Stewart Bryan, 
of the Richmond 
News - Leader, 
also tendered 
h i s resignation 
a s secretary o f 
the board and was 
elected to fill 
Baker’s unexpired 
term. 

Board members elected George M. 
Rogers of the Cleveland Plain-Dealer 
secretary in place of Bryan. 

Baker has served a great number of 
years on the A. N. P. A. board of 
directors and considered the time had 
come for him to withdraw, according to 
L. B. Palmer, A. N. P. .A. manag:er. 
He retains full interest in the association 
and will continue many of his activities 
in its behalf as before. 

G. M. Roceis 

Chicago Tribune Worker* Alao { 
Loan A*sociation 

Three hundred and thirty-two 
ployes of the Chicago Tribune no* 
$734,0(X) worth of stock in the i - 
Paper Company, a subsidiary of 
Tribune Company, and draw S- 
annually in dividends, said a 'T- 
editorial last Sunday reviewing the ■ 
the paper does for the 2,029 persons 
work for it. 

The Dearborn Mutual Benefit .\s, 
tion, an organization of 'Tribune 
ployes, has 1,275 members and hj 
about $12S,0(X) annually. The ll 
Building and Loan Association, ojl 
Tribune employes’ organization, Iml 
vided $355,311.50 in real estate lorl 
its members and has approved $li5« 
more in loans which soon will beT 
able for home-making. Loans to 
or improve homes have been made 
members. 

Group insurance totalling $667,0£ 
been given to employes by the TriJ 
and some of these employes are p 
out of their own pockets for $120.i 
additional insurance under this pta 
addition the Tribune has a liberals 
plan. 

RAN 60 PAGES LAST FRIDAY 

llanFn 
IRegiBtFr 

i* New Hawen’* 
Dominant Paper 

Circulation over 37,000 Average 
Bought every night by More New 
Haven people than buy any other 
TWO New Haven paper* COMBINED. 

^PUf Hauptt Upgiatpr 
The JaUui Mmthtwt Spaeiml Agency 
Beaten—New York—Dotroit—Chicago 

Detroit New* Carried 388.5 Column* 
Advertiaing, 91.S Text 

The Detroit News, for Friday, March 
28. a regular edition, numbered 60 pages, 
weighed IJJ.'a ounces, carried four sec¬ 
tions, 9154 columns of reading matter to 
38854 columns of advertising, including 
4654 columns of classified in solid agate. 
It is estimated that the edition consumed 
123 tons of newsprint paper. 

Columniat Suffer* Seriou* Injury 

J. C. Aby, conductor of the “Passing 
Show” a column in the New Orleans 
Daily States, suffered amputation of one 
of his legs March 22, as a result of in¬ 
juries received in an automobile accident. 
He is 63 years old. His condition was 
reported to be serious. 

TRADE MARK 

FLEXidEAL 
DRY MATS 

ReC.U.S.PAT.OFF. 

We do not prescribe, 
merely suggest a method 
handling Flexideal Dry Mats. 

Our experience shows : 
each stereotyper soon «:• 

out his own details which assr 
him best results. 

One point we do wish to tt- 
phasize is that no matter ho 

your stereotyper works out b 

details Flexideals never req 
petting, fussing or steaming 

It will pay you to 

Flexideals in your own pla:' 
costs you nothing, as samp! 

are yours free for the asking 
Do it now! 

The Flexideal Co., loc 
Sole U. S. Sc Caiudian Dutributm 

13 WILLIAM ST. NEW Y0l( 

TRADE MARK 

MaxitYPE 

DRYMATS— 
REG. U.S. PAT. OFF. 

FAKOUB FANS -In 3 col.; great stntT. 
KIDDIE KAPEBS -in 2 col.: real kids. 

Columbia Newipaper Service. 799 B'way, N. T. 

Daily Feature 
WHO'S WHO IN HISTORY TODAY 

A capsulo of valiiahle. colorful information. 
S»‘Vfn tlmea a wook. 

Metropolitan Newtp. Ser,, 154 Naatau St., N. Y. 

Fiction 
LET VS BUILD YOUB CIBCULATION 

Kamoiia stories by famous authiasi. 
Service for Author*. S3 W. 42d St.. New York. 

TALES 
Lewi* Wilaon Appleton, Jr. 

1922 Seat FaciSc St.. PhUa.. Fa. 

Full Page Mats 
S COL. 12 EX—ALSO 7 COL. PAGES 

Camera News, FXsblon. Feature, Children's I'agea 
The International Syndicate. BALTIXOBE. 

Motor Service 
HINTS FOB THE XOTOBIST—BY CLOUGH 

Popular with both antomohlllat and advertlter. 
n# Intamational Syndicate. BALTIXOBE. 

THE AD-BOUTE—A SIX YEAB SUCCESS 
Booklets 6c per c<H»y—-or mats and copy. 

The International Syndicate, BALTIMORE. 

Radio 

DAILY OK WEEKLY BADIO—BY CHAPXAN 

Chapman Is the Baltimore Sun’s Radio writer. 
The International Syndicate, BALTIMORE. 

Religious Features 

A "DIFFEBENT" SUNDAY SCHOOL LT -J 
The Standard Religious Feature of An*erlcaa 

Newsparberdom. TVenty-flve years of continuous 
publication. Non-Tontroversial. Readable. Timely. 

The EUia Senrioe. Swarthmore, Pa. 

Weekly Cartoon 

DO YOU HAVE A DOG I 
If SO. you’ll enjoy 

“Buddie and Ills Friends.” by Dickey. 
If not. you need Bnddie the more. 

MetropoliUn Kewtp. Ser.. 154 Kattan St.. H. Y. 

A CLASSIFIED MEDIUM IS NO i 
BETTER THAN ITS READERS!. 

'^hat type of people turn to your newspaper's classified ^ 

section--the thousands of intelligent, progressive, wide¬ 
awake men and women of your city’;^ 

If they do, it’s because they’re drawn to it by the mod¬ 
ern servi^ features of readability, volume and perfect 
cataloguing th.'ii^they find there to guarantee them the 

greate |||pssible satisfaction i", filling the needs of 
every. 

If tlw^ don't it's because your classified medium does 
not dese.. e the interest and attention of the type of 
readers you would like it to have. 

You can’t dodge this issue, but you can meet it—and 
win! Vrite us today. 

IWE |ASIL L. SMITH SYSTEM, INC. 
1 "TrYna. Anal Classified .Advertising Counsellor* 

CHis Building Philadelphia 

L 



average daily net 
paid circulation 

-“the largest evening 
circulation in America 

was the achievement of the 

The above figure 
represents a gain 

39,355 
copies daily 

over the preced¬ 
ing six months 

for the six months ending 
on the 31st of March, 1924 

AND- 
the March average daily 
net paid circulation was 

copies cfeily^s^nd at 3c a copy 

L 
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XXXlll—STOCKTON—Conservative and Substantial 
By HARRY R. DRUMMOND 

CTOCKTON, Cal., population 1920 
^ government census, 40,296, and in 1924 
estimated at 52,000, rich in history, rich 
in resources, and California’s 10th city, 
and, just as Portland, Ore., is the Boston 
of the Pacific coast, Stockton is the 
Boston of California. 

Seemingly the boom idea has not hit 
Stockton. To be sure, away back in the 
old gold days, Stockton was a bit wild 
and woolly-4)Ut even then it was a city 
of refinement and culture, for both Mark 
Twain and Bret Harte lived in Stockton, 
and wrote lots and lots of things about 
Stockton and the surrounding country. 

In appearance Stockton looks more sub¬ 
stantial. more established than do many 
other California cities. The hotels are 
good, the buildings well put up and for 
the most part they are comparatively 
new—but they look finished—and better 
finished, somehow. 

Stocktonians lay no claim to many of 
the wild improbabilities which seem to be 
so popular on the Pacific coast—and 
stress is laid upon the great asiricultural 
products of the San Joaquin Valley <md 
the safe and sane sort of people who live 
and trade in Stockton. 

Situated on the San Joaquin river, M 
miles east of San Francisco, Stockton is 
served by the Southern Pacific, Western 
Pacific and Santa Fe Railroads. The 
San Joaquin river is navigable, carrying 
a large volume of traffic. 

Interurban railroads and busses center¬ 
ing in Stockton cover the adjoining 
territory, making it very ^y, not to say 
pleasant, for some 100,000 people to do 
their trading there. 

There is very little hectic or sensational 
to write about Stockton. It is an agri¬ 
cultural and manufacturing community. 
It is conservative and substantial. It is 
beautiful and easy going and, Mcept for 
the wonderful California climate, it 
strikes the tourist as does such a city as 
Kingston, N. Y., or Williamsport, Pa. 

Perhaps that is why Stockton is such 
a goodly city to visit. It is conservative 
and sure of itself. 

San Joaquin County is in fourth posi¬ 
tion among all the counties in the United 
States in the value of production, agri¬ 
culturally—and in California it leads in 
the production of wheat, barley, com, 
potatoes, onions, table grapes and cherries. 
The total output of the county is valued 
at $40,000,000 annually. 

Due to the diversity of production 
Stockton is the center of a district where 
total loss of crops is unknown—a district 
of plodding, pleasing progress, of slow 
accumulation of great wealth, of little or 
no speculation and little or no panicky 
conditions. 

There are 11,050 dwellings in Stockton, 
and they are going up, one at a time, but 
rapidly enough to make it worth while. 

It has 167 miles of paved streets and 
25 miles of street car tracks. 

The interurban, running north to 
Sacramento, serves Lodi and other inter¬ 
mediate points, while the south line con¬ 
nects Stockton with Mantesa, Modesto, 
Turlock and other cities or cityettes. 

There are 20,099 automobiles and 1,038 
auto trucks in San Joaquin County. 

Main street, for 8 blocks, Weber street, 
for 5 blocks, El Dorado street for 4 
blocks. Hunter, San Joaquin, Sutter and 
California streets for 3 blocks each, and 
Market street for 2 blocks, form 31 
blocks of retail downtown trading terri¬ 
tory, with 1,365 retail stores of various 
kinds doing enough business to pay rent 
and other expenses and make money. 

The Stockton Dry Goods Company, 
the Wonder, Smith and Lang, the Ster¬ 
ling and Lwy Brothers, 5- department 
stores, sized in the order named, do some 
$8,000,000 a year and are good, represent¬ 
ative stores. 

By and large Stockton is a pretty well 
dressed city. There seems to be con¬ 
siderable local pride in the appearance of 
things, and because of the heavy tourist 
trade enjoyed there, together with the 
climate and the beautiful surroundings, 
people make long stops there—to play, to 
golf, to explore the surrounding moun¬ 
tains and to enjoy life. 

The residential portion is particularly 
attractive. The homes are pretty and 
well kept. There is an air of hominess 
and prosperity. 

The downtown buildings are good look¬ 
ing. The newer ones are built particular¬ 
ly well, and look like the real thing. 

Summing it all up Stockton is a 
mighty good, substantial market—backed 
by a very good trading territory, propled 
with an exceptionally fine class of citizens 
who have both inclination and means to 
live well—people who, in a manner of 
speaking, keep their feet on the ground 
and have little or no first hand informa¬ 
tion regarding panics or booms—people 
who form the great, profitable, dej^d- 
able, bill-paying trade that is so desirous 
for manufacturers to cultivate. 

Barnard Score* Furniture Ads 

"Unscrupulous influences at work in the 
furniture industry” were scored by 
Kenneth Barnard, director of the Nation¬ 
al V’igilance Committee, A. A. C. W., in 
a speech before the Cleveland Furniture 
Conference, March 26. Barnard claimed 
advertising was being “debauched” and 
the' printed word “impeached” in the 
minds of furniture purchasers. “Finished 
in Walnut,” referring to the genuine wood 
has been twisted by the furniture manu¬ 
facturers and unscrupulous retailers to 
“Walnut Finish” in the secret hope 
persons will believe the wood actually 
walnut, Barnard said. He also objected 
to the term “Combination Walnut” as a 
“tool of dreeption.” The Committee, he 
said, is going to insist on more accurate 
description of furniture in advertising. 

Jail Waits Untruthful Advertisers 

South Carolina’s general assembly has 
passed a “truth-in-advertising:” act 
effective at once. It provides that i^rsons 
or corporations who knowingly with in¬ 
tent _ to sell, publish, or cause to be 
published an advertisement untrue or 
deceptive, shall be guilty of a misde¬ 
meanor and shall be fined $500 or im¬ 
prisoned for not less than 30 days nor 
more than 6 months. 

S.N.P.A. Directors Plan Banquet 

Directors of the Southern Newspaper 
Publishers Association, as well as com¬ 
mittee chairmen, will hold a dinner at 
the Vanderbilt Hotel, New York, Tues¬ 
day, April 22. The event will be held 
during the week of the Associated Press 
and American Newspaper Publishers’ 
Association meeting. 

Fahrendorf Joins Fisher Brown 

P. M. Fahrendorf, for the last 10 years 
with the Brown Shoe Company, St. Louis, 
the last 5 as advertising manager has re¬ 
signed to become secretary of the Fisher- 
Brown .Advertising .Agency. St. Louis. 
The change is effective April 7. 

Daily Raises Sunday Price 

Duluth (Minn.) News Tribune, effect¬ 
ive .April 6, will raise the price of its 
Sunday edition from 7 to 10 cents a 
copy. Increasing cost of production 
was given as reason for the change. 

PROMOTING PEACE IS 
SUPREME PRESS DUTY 

So Believes Sir George Fenwick, Dean 

of New Zealand Journalists, 

Now in U. S.—Feted 

in New York 

“Peace is the message the press of 
today should be bringing its public 
everywhere.” 
_ Sir George Fen¬ 

wick, 77, pub¬ 
lisher of the 
Dunedin (New 
Zealand) Otago 
Daily Times, dean 
of New Zealand 
journalists, ex¬ 
pressed this 
opinion this week 
in an interview 
granted Editor & 
Publisher. H e 
was guest of 
honor Tuesday at 

_ ^ a banquet given 
Si* Geosc* Fenwick ^t the Republican 

Club, New York, 
by newspaper men, commercial printers, 
and members of the advertising pro¬ 
fession. 

“Most newspapers fortunately realize 
their duty of being peace advocates,” the 
veteran publisher continued. “We sup¬ 
ported war in all its horror. Now we 
shoujd turn our strength towards ad¬ 
vancing peace among nations. 

“Now is the time when your nation 
and_ ours should come together to teach 
pacifism to the world. There is and 
should be no real divergence between 
.America and Great Britain.” 

Sir George recalled how in 1918, at the 
invitation of the Imperial government, he 
had gone to England and then to. the 
battlefields of France to see what Great 
Britain was doing in the war. 

“This trip convinced me that the mani¬ 
fest duty of the world press is to pro¬ 
mulgate the idea of peace,” he said. 

.Although now a peace advocate, 5 
George is not ashamed to admitflat' 
fought his way up New Zealand’s j 
nalistic ladder. Today he is one of 
most prominent publishers in that Brit, 
dominion. At 10 he became a prin* 
devil. When 13 he entered the etir'^ 
of the Otago Daily Times as comp.'-;’ . 
For the last 20 years he has bwn ir-. 
aging director and part owner of tj 
newspaper and counts 67 years of 
tinuous journalistic experience. 

The veteran publisher has many st' 
of adventure to tell of the gold rush u; 
of New Zealand and loves to corn- 
pioneer times with the present. ()« 
his favorite stories is about his “hist - 
ride of 85 miles on horseback tr^ 
Dunedin to Cromwell to establish 
newspaper. 

“I was publishing a newspaper i 
Lawrence,” he remembers, “when a f- 

reef, yielding enormous returns, was; 
covered in Cromwell 85 miles jr; 
The town was throbbing with «. i 
ment. I realized here was a sp'r: 
opportunity to start a newspaper. 

“I canvassed the territory and made’ 
quite a big list of prospective subscrV 
and then returned to my plant : 
Lawrence. 

“Getting to work immediately, : 
partner and I managed to make op s 
print 500 copies of the new Cron 
newspaper in the Lawrence plant aai 
put them in front of me on the 
and at 6 o’clock in the evening sm 
to ride the 85 miles. 

“The next morning I had rtjri 
Cromwell and was first in the field" 

After 6 months in Cromwell theth 
George Fenwick went back to I)ir: 
and became manager of the Dunrt 
Otago Guardian. From this positioii 
1878, he, together with the late G. j 
Reed, purchased the Daily Timei 

Sir George is noted in New Zej 
press circles as the founder of the 
Zealand Press Association, and in 
the organizer of the United Press 
ciations of New Zealand. 

At the banquet Tuesday, Louis W’ 
business manager of the New V 
Times, introduced Sir George. 

STOCKTON, CALIFORNIA 
The Stockton Record’s Tet^tory 

Covered by its famous "Before Sup|>cr'* delivery M*rvice 16,72<>'■ub-cribers locatedoiib 

map receive the Stockton Kecor<l on ibe day of publication. (Circulation is of Oct 4. W 
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Fifty-Eight Per Cent 
OF PENNSYLVANIA’S POPULATION 

is located in 1 70 cities of over 5,000 

people. Think what this means to 

you, Mr. Advertiser. It means that 

these prospective buyers of your 

products — nearly 5,000,000 — are 

close to the retail outlets for your 

goods. So close, in fact, that you are 

sure to get quick response to your 

advertising—if it is placed in the 

newspapers listed on this page. 

Speaking of these retail outlets— 

let us say that their spirit of co-oper¬ 

ation in sales promotion has been 

highly developed. The newspapers 

meuntain service and promotion 

departments which will go to great 

effort in assisting the National 

Advertiser to secure widest distribu¬ 

tion possible. 

These departments have done 

most to waken the spirit of progress 

throughout the thousands of Penn¬ 

sylvania wholesalers and retailers. 

This is real service—the way they 

do things in Pennsylvania. 

Take advantage of it and notice 

how the sales will increase this 

Spring. 

Begin figuring on the Pennsyl¬ 

vania advertising campaign at once 

and make the following list of news¬ 

papers the Keystone of the campaign 

in the Keystone State. 

Figure out the circulation and rate, 

and you will be agreeably surprised 

at the comparatively small cost. 

Circula* 2,500 10,000 
tion lines lines 

** Allentown Call . .... (M) 28,398 .09 .09 

** Allentown Call . .(S) 17,114 .09 .09 

ttBeaeer Falls Tribune. .(E) 5,299 .025 .025 
ttBloomsburg Press . .... (M) 6,990 .029 .029 

ttCarbondale Leader . .(E) 5,668 .025 .025 

** Chester Times . .(E) 14,110 .055 .055 

ttCoatesTiUe Record . .(E) 6,097 .035 .03 

**ConnellsTiUe Courier .... .(E) 6,006 .02 .02 

tfEaston Express. .(E) 21,039 .07 .07 

ttEaston Free Press. .(E) 12,711 .05 .05 

ttErie Times . .(E) 28,595 .08 .08 

**Harrisburc Telegraph . . . .(E) 39,537 .095 .095 

**Oil City Derrick.. .(M) 6,296 .035 .035 

**PottsTille Republican and Morninc 

Paper .(E&M) 15,971 

Circula- 2,500 10,000 
tion lines Knes 

tt Scranton Republican. ... (M) 32,648 .12 .10 

tfScranton Times. ...(E) 39,412 .12 .10 
**Sbaron Herald . ...(E) 5,861 .0285 .0285 
tfSnnbnry Daily Item. ....(E) ^302 .025 .021 

Warren Times-Mirror.. .(E&M) 10i637 .036 .036 
*'Washington Obserrer luid 

Reporter . .(MAE) 16,971 .06 .08 

ttWest Chester Local News.. .... (E) 11,057 .03 .03 

* * Wilkes-Barre Times-Leader. ....(E) 22,599 .08 .08 

ffWilliamsport Sun. .... (E) 19,887 .06 .05 
ttYork Dispatch . .... (E) 17,873 .05 .05 

ttYork Gaaette and Daily. . . . ... (M) 17,360 .08 .06 

**A. B. C. Statement, Sept. 30, 1923. 
ttOoTMiunant Statement, Sept. 30, 1923. .08 .07 
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Some Kona from London, Enfland, that will show how the Adeertieinc and PohlUhint 
Men of Great Britain arc preiMring and building for the Great AdTcrtising CooTantion 
in London, in Jal7, 1934. 

Br HERBERT C. RIDOUT 

iLomdon EdUor, Editoi & Publukib) 

London Office—Haatinga Hooac, !•, Norfolk Street, Strand, W. C 3 

Convention Plans Shaping Well:— 
Sir Eric Geddes, president of the Federa¬ 
tion of British Industries, has consented 
to speak at one of the general Sessions 
of the International Advertising Conven¬ 
tion. 

The Lord Mayor of Sheffield (Mr. 
A. J. Blanchard) has accepted the presi¬ 
dents’ invitation to become a vice-presi¬ 
dent of the Convention. Sir Harold 
Mackintosh (Mackintosh’s Toffee) has 
also consented to act as a vice-president. 

I understand that the British Federa¬ 
tion of Master Process En^avers, and the 
Screen Advertising Association of Great 
Britain and Ireland have both applied for 
affiliation to the A. A. C. W. 

The Underground Railways of London 
announce they will provide free passes 
to all overseas delegates to the Conven¬ 
tion for travel upon the “tubes” trolley- 
cars and omnibuses under their control. 
The Underground does not control any 
electric tube railroad running to Wemb¬ 
ley, but will probably run buses over the 
route. 

In a letter received at the London head¬ 
quarters from Prague, Czecho-Slovakia, 
it is interesting to note that the First 
Czech Mirtual Insurance Company are 
sending a number of delegates to the Con¬ 
vention. 

Lord .\shfield, on behalf of the Under¬ 
ground Electric Railway, has also ex¬ 
tended an invitation to entertain a party 
of Overseas Delegates at Hampton Court 
(the lovely riverside spot where stands 
the palace of old English kings) during 
the week of the Convention. 

The Glasgow Evening News has made 
a contribution of £250 towards the Cot- 
tral Fund of the Convention, and also 
guaranteeing. a similar amount to the 
local fund of the Glasgow Publicity Qub 
for entertaining the American Delegates 
when they arrive in that city. 

The Wolverhampton Express and Star 
has contributed £250 to the Convention 
Fund. 

Convention (Hnger by Radio: — 
C. Harold Vernon, president. Executive 
Council of the 1924 Convention, has been 
invited to broadcast a statement concern¬ 
ing the Advertising Convention, with the 
object of stimulating interest in the event. 

Among British Publicity- Clubs:— 
The University Town of Oxford has just 
formed the Oxford Publicity Gub, Vic¬ 
tor Robinson, of the Oxford Advertising 
Agency, being the prime mover of the 
affair, and occupying the chair at the 
first meeting. The officers elected in¬ 
clude: S. (j. Hunt (Oxford Times) 
chairman; Laurence Knowles, secretary: 
Victor Robinson, assistant secretary and 
A. Manser (C. Badcock, Ltd.) treasurer. 

.^t the Manchester Publicity Club on 
March 18. C Harold Vernon was a 
visitor. He told the members that it 
would never do for our (Convention guests 
to outnumber their hosts, and therefore 

Wxt 
SALT LAKE CITY, UTAH 

—agriculturists predict crops of I 
1924 will be far in excess of 
1923. 

Foreicn Rrpreaentatives 
C»NE, HUNTON A WOODMAN 

New Yorii Chicafo Detroit 
Kaneu Qty St. L^s Atlanta 

Pacific Coaet Repreaenlatives 
CONGER A JOHNSTON 

Los Angelea San Frandaco 

they must send to the Convention at least 
3.500 delegates. 

The .Advertising Gub of Ulster gave 
a house-warming party on Friday, March 
21, to celebrate the opening of their new 
offices in the Scottish Provident Build¬ 
ings, Donegal Square West, Belfast. 

Good Wishes for Houston:—Every¬ 
where in advertising circles the utmost 
interest is being shown in the reacts of 
the activity of Houston, Tex., in con¬ 
nection with their delegation for London 
in July. Everybody is keenly anxious to 
meet the body of sportsmen who by 
their self-sacrifice at Atlantic City in 
standing aside for “London 1924” not 
only gave Britain the Convention, but 
lighted a candle that has burst into a 
flame of advertising interest that has 
never been seen in this country before. 
t)n all sides I hear expres.sed the deter¬ 
mination to accord to Houston an unani¬ 
mous vote for next year's Convention. 
We hope the Houston delegates will wear 
their “London, 1924" red tabs and bring 
their banner with them. 

Glasgow’s Convention Keenness:— 
At the annual dinner of the organization 
of Fairy Dyes Ltd., Glasgow early in 
March, the (3onvention and its interests 
found a prominent place. Officers and 
members of the Glasgow Publicity Gub 
present included D. Barr, John Firth, H. 
W. Dick, H. W. McKenzie and D. C. 
Cuthbertson, while Thomas McDoug^all 
and S. Bernard Smith, chairman, Inter- 

The Washington Herald 
Largest Sunday Circulation 

Any Washington Paper 

The Washington Herald 
morning 

and 

The Washington Times 
evening 

Largest Daily Circulation at 
attractive combination rate. 
Concentrate in These Papers 

G. Logan Payne 
Publisher end Gen. Mgr. 

THE 

Batly iilatl 
with Hs 

WORLD’S RECORD 
NET DAILY SALE 

enables the advertiser to obtain 
in a single day, at a single cost, 
complete coverage of the whole 
of the British Isles. It is the 
recognized medium for natioaal 
advertising in England, Scotland, 
Wales and Ireland. 

DAILY MAIL 
NEW YORK OFFICES 

ZM Broadway 
Telephone: Worth 7270 

natiuiial Exhibit Cbmmittee came spe¬ 
cially from London to be present. 

Horace Imber’s New Success:—On 
St. I’atrick's Day, the London Daily 
Chronicle appeared in its new form and 
its success was undoubted. The front 
page in place of news was devoted to 
department store advertisement. There 
were slight changes in the arrangement of 
the news features, but the most striking 
features were the large disjflay advertise¬ 
ments and the improved make-up result¬ 
ing from larger page area. An import¬ 
ant innovation was the new advertisement 
guarantee under which the publishers 
guaranteed every trade advertisement ap¬ 
pearing operating a system of examina¬ 
tion of all commodities advertised in 
the paper. One of London’s largest de¬ 
partment stores has contracted for space 
equivalent to over 100 whole pages dur¬ 
ing the next 12 months. 

British Empire Exhibition Lack of 
Publicity:—Sir Charles Higham’s re¬ 
cent strong criticisms on the lack of ad¬ 
vertising in America concerning the Brit¬ 
ish Empire Exhibition have been re¬ 
echoed throughout the country this last 
few days, the London Daily Express 
running many columns in denunciation of 
this policy. My own little e.xperience is 
illuminating. Over six weeks ago I 
asked the Exhibition Press Bureau to 
keep me posted on all developments, and 
a promise to that effect was given. But 
not a line has reached me. 

A Little Pilgrimage:—One of the 
little pilgrimages American visitors in 
July will anticipate with pleasure is 
that projected to Benjamin Franklin’s 
house in Craven street, Strand, London. 
The spot is barely a stone’s throw from 
Trafalgar Square, Charing Cross. 

When you come 
to London— 

Don't miM aeeing how tk* 
mammoth weekly itiue of 
JOHN BULL ia produced 
within 48 houra and dia* 
tributed throughout the 
length and breath of tka 
Land. 

JOHN BULL has th» largest Net fdl 
Sals of any 2d waskly in tha wsrtd. S, 
Bonaaas. No Compatitiona. 

Jom^pix 
For Advirtltinr Rataa and Partfci^ 
writa: 

PHIUP EMANUEL, 
Advartlsamant Managsr 

ODHAMS PRESS, LTD. 
S7-St, Lone Acre, London, W.CX 

Loa Ancelaa, CalJf. 

Cakied S.MT Daily Avaraga OmAh 
Sworn Oovemment Statement, Sli Haat 

Ending Marcta 31, 1923, 166.300 DaSy fe 
Hontba E:ndlng Sept. 30, 1022, ugj 
Daily. Increase In Dally Averaza Clnw 
lion, 20,347. 

IT COVERS THE FIELD OOHPIXmi 

REPRESENTATIVES: 
H. W, Moloney, 604 Timea Bldg., Rev Tat 
O. Logan Payne Oe., 401 Tower >U|, 

North Mlohlgan Are., Chicago. 
A. J. Norris Hill, 710 Hoarst BUg., h 

Franoiaoo, Calif. 

New Orleans Item 
Is Another 

Church Advertisements, No. 3, issued by 
the Church Advertising Department, has just 
been purchased by the New Orleans Item for 
use in that city. Some time ago the Montreal 
Star did the same. 

All of which is fair evidence that these 
church advertisements are acceptable to peo¬ 
ple no matter what their creedal belief may be. 

These ads have been tested in all sorts of 
conditions and have been found fruitful for 
both Catholic and Protestant churches. 

This series has special copy for special 
church days. No. 27 is designed for use the 
Saturday before Easter. 

Perhaps you can use this series of 52 ads in 
your city. The price is nominal, to pay costs 
of promoting church advertising. Sold to 
one paper in a city. 

For Proofs Ask 

HERBERT H. SMITH 

518 Witherspoon Bldg. Philadelphia, P** 

CHURCH ADVERTISING DEPARTMENT 
A. A. C. W. 

Dr. Christian F. Reisner, President, 701 West 177th St, New York 
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Krnett Coaipwir> 1^16 Chestnut street, 
libhu Mil-nis' 1,000-line cootracts for 

CcisI Company (Stonega Coke & 

Baer, Inc., 17 East 49th street, 
k. Making S.OOO-line contracts (or 
tJ Ggar Corporation. 

A Richardson, 19 West 44th street, 
.„k. Placing orders with newspaper* 

ksn rotogravure sections, also black and 
G^am Company, Silversmiths, 

^iencf, R. h 
m Batten Company, 383 Madison ave. 
\tw York. Placing accounts for the 
(Vporation. New York City. Chicago 

contracts for the Curtis Com. 
1, lac., Clinton, la. 
M * Sample, 58 East Washington EQiicago. Making 1,000-line contracts 
u Ess Laboratories. 
^ jCdvsrttoInf Company, 5 South Dear* 
mtet, Chicago. Making contracts with 
afKii in various sections for Intema- 

CMsct Company, Aurora. N. Y. 
LabU-Ewald Company, General Motors 
“i ■ Detniit. Making 2.80(Mine contracts 

iOskland Motor Car Company. 
-low Advmiishig Company, 17-9 Wash- 
Tvetiue, St. IjHiis. Making yearly oon- 
ior Early & Daniel. 
■ fhrT~~ A C&, 1127 Pine street. St 

Making 2.800-line contracts for Na- 
i tosedy Company. Pacing orders with 

pacific Coast newspapers for Kay 
tcrics. Chicaga 
_J-H*11, lac.. 50 Union Square. New 
Making 3,000-line contracts for Gorton 

FulKries Company, 
fiticy Advertising Company, International 

J BUff. St Louis. Making 2.800-line con- 
^ hr Gardner Motor Company. 

I, Waaey A Co., 844 Rush street, Chi- 
Sending contracts on Hoover Suction 

r Co., Chicago. 
•1 Advertising Agency, A East 39th 
New York. Placing schedules with 

in various sections for American 
I^Kunr Corporation, “Gem Safety Kazor.” 

ir' street, Brooklra. Placing schedules 
Btwspapers for Philip Morris & Co,, 

Ov^’’ cigarettes. New York. 
H. Fuller Company, 623 South Wa- 

SRnue. Chicago, Making S.OOO-line oon- 
sith newspapers for Channel Chemical 
ir, “0-Cedar” mops and polish, 1419 
street, Chicago. 

C Green Agesicy, 450 4th avenue, 
Ysrk. Sending out schedules for J. Wiss 

Again placing copy with newspapers 
for Kraeuter A Co., tools, Newark, 

F. Goidd Cosnpany, 454 4th avenue. New 
Will make up lists in April for the 

09 Rubber Company, Ashland, O. 
■te Advertiakig Agency, 9 East 40th 

New York. Making 10,000-line con- 
far Dairymen’s League Co-operative 

Stl'T. 

kt Gannon A Co., 52 Vanderbilt avenue, 
York. Making 2.800 line contracts for 

fasdrr Smith A ^ns. 

1 KU Company, 323 4th avenue, Pitts- 
Flarmg orders with newspapers in se- 
sectioos for Climalene Company, “Cli- 

, i" and “Bbwiene” washing compounds, 

|mm C. Howard, Inc., 171 Madison Ave- 
York. Will place the following ac- 

John I. Brown A Son, “Brown’s 
>! Troche,” Boston; White-Warner 
y, “Quaker Ranges,” Taunton, Mass.; 

J t Eno, Ltd., “Eno’s Fruit Salt,” Har- 
.. Ritchie A Co., agents, 171 Madison ave- 
Ifc* York. 

i<dn W. Hoyt Company, 116 West 32nd 
phew York. Placing account for Penn- 

Portland Cement Company, New 
■iRuig lO.OOO-line contracts for Rus- 

|al(. Company. 

MLm Agency, Little Bldg., Boston. 
W 2.000-line contracts (or Panco Rubber 
Uy. 

A Co., 135 Broadway, New 
Making 1,000-Une contracts for A. C 

^ voapany. 

CowntWMiyg Newman-Sterne 
to be placing ac- 

"'(X Varnish Company, C^um* 

^ F. Logan, 680 5th avenue. New 
I o 1.400-line contracts for Inter- 

'**1 Mercantile Marine L^e. 

North Michigan ave- 
_V«So. staking I,nOi>-line contracts for 
■*^1. making lO.(IW) line contracts (or 

*>'t Troco Nut Butter. 

Incorporated, 82 Hancock ave- 
u ***’‘'"1 2,800-line con- 
^ hr Maxwell Chalmers. 

"“Kale Advertising Agency. Candler 
El .?*• Milking 2.000-Iine con- 
■ - Jr Fcrraline Company; making 3,000- 

'•J'jrts for Sweet Dreams. Sending out 
w Atlanu Biltmore Hotel. 

L 61 Broadway, New 
M fSl'** '•®W-mch contracts for Stand- 
1* Umpany of New York. 

newsrapers in various sections for George P. 
Ide Company, collars A shirts, Troy, N. Y. 

Moss-Chaue Company, 425 Franklin street, 
Buffalo, N. Y. Will make up lists in .April 
for the I.arkin Company, 680 Seneca street, 
Buffalo, N. Y. 

Newell-Emmett Company, 130 West 42nil 
street. New York. Placing schedule with 
newspapers in selected sections (or Johns Man- 
ville Company, 'asliestos products, Madis<m 
avenue A 41st street. New York. 

New York Advertising Agency, 154 Nassau 
street. New York. Reported to be placing 
advertising (or Gold Plus Corporation, chew¬ 
ing gum. New York. 

Charles F. W. NlchoU Company, Lytton 
Bldg., Chicago. Making 2.au0-line contracts 
for Canadian Pacific Railroad. 

O’Connell-IngalU Advertising Agency, lOO 
Boylston street, Boston. Reported to be 
placing account for Elliott .Addressing Ma¬ 
chine Company, Cambridge, Mass. 

E. P. Remington Agency. 1280 Main street, 
Buffalo, N. Y. Reported will later use news¬ 
papers in New York State and Pennsylvania 
for Jackson Hotel, Dansville, N. Y. 

Riefcardaon-Briggs Company, Payne avenue 
and 21st street, Cleveland. Making 2,000-line 
contracts for Macbeth' Evans Glass Company. 

RuIhraufT A Ryai^ Inc., 225 North Michigan 
avenue, Chicago. Using some Missouri papers 
on Paris Toilet Company, Paris, Tenn. 

L. A. SandUso, 217 W'est Saratoga street, 
Baltimore. Making 2,800-line contracts (or 
I’yrcxlento Tooth Paste. 

R. E. .Santhiiryas Company, 153 North Michi¬ 
gan avenue, Chicago. Handling small cam¬ 
paign on niinois Refrigerator Company. 

J. Irvin Strain, Inc., Lexington Bldg., Balti¬ 
more. Making 2,800-line contracts for David 
H. Fulton A Bnither (Dreco). 

J. Walter Thompoan Company, 244 Madison 
avenue. New York. Will make up lists in 
-April for the Print*, Biederman Company, 6th 
A Lakeside avenue, Oevdand. 

Vanderhoff A Co., 167 East Ontario street, 
Cliicagu. Sending to Southeastern papers 
schedules on Allaire-AVoodward Company, 
Peoria, III. 

Wales Advertiaing Company, 141 AA’est 36th 
street. New A'ork. Making contracts for Bos¬ 
ton Varnish Company. 

Zimmer-Keller, lac., Detroit Life Bldg., De¬ 
troit, Mich. Making 5,UU0-line contracts fftr 
Velie Motor Corporation. 

UNDERWEAR MEN PLAN DRIVE 

Aaaociation Will Uae 68 Newspapers in 

Adyertiainc Campaign 

Association of Knit Underwear Manu¬ 
facturers plans to stage its nationwide 
Spring Exposition April 6 to 13. During 
the week the association will insert 
advertisements in 68 newspapers. 

Explaining the campaign the Byron G. 
Moon Company, Inc., sales counsel and 
advertising agency service, issued the 
following statement: 

“Before outlining our spring plans we 
wish to express our appreciation of the 
earnest co-operation given us by news¬ 
papers in arousing the interest of local 
retailers during our t'aH Exposition of 
Knit Underwear, October 8-13. This 
resulted in the insertion of many local 
advertisements and helped to make our 
Exposition a great success. 

“We feel that a repetition of this 
co-operation on the part of newspaper 
representatives will be to the mutual 
benefit of their papers and the Asso¬ 
ciation when we stage our Spring 
Exposition, April 6-13. 

“During the exposition or display 
week, advertisements will be inserted by 
the Association in sixty-eight leading 
newspapers of the United States. Besides 
this, knit underwear manufacturers will 
no doubt take advantage of this publicity 
by advertising in newspapers during and 
following exposition week, just as they 
did last fall. 

“During the last two weeks of March, 
representatives of Crowell Publishing 
Company will deliver personally to some 
10,000 retailers, display material for 
exposition week and urge them to insert 
advertisements in their local newspapers 
during the week.” 

Adwrtiainy Company, 5 South 
Kt .Making 1,642-rine 

for ^ero-Cola Company. 
JAavovtiafaig Company, 111 

7. N«w York. Placing sdiedules ariA 

114 Dailies Aid Motor Chamber 

National Automobile Chamber of Com¬ 
merce, New York, reports 114 news¬ 
papers in 47 States are aiding in its 
nationwide surVey of motor fatalities. 
North Dakota is the only State not as¬ 
sisting. Statistics compiled by the news¬ 
papers showed there were 596 traffic 
deaths in January and February this year 

Dairy and Live Stock 
Products in Iowa 

The e.xtensive agricultural resources of Iowa 
are the basis for its large stock raising industry. 
It ranks first of all the states in the value of 
livestock and far surpasses the other states in 
the number of swine. 

With 1,519,000 milch cows on Iowa’s 213,439 
farms the dairy products are valued at approxi¬ 
mately $120,000,000. 

The number and value of Iowa’s most im¬ 
portant livestock is as follows: 

Swine 8,000,000 .$176,000,000 
Beef Cattle 3,048,000 . 172,000,000 
Horses 1,386,000 . 127,000,000 
Dairy Cattle 1,519,000 .... 86,000,000 
Sheep 1,092,000 . 12,000,000 

The total value of farm animals is $585,000,000. 

Dairy and livestock products produce wealth 
and prosperity that alone and unaided would 
make Iowa a fine place in which to advertise 
and sell your goods. 

In mining, manufactures, stock raising and agri¬ 
culture, Iowa is one of the greatest and most 
prosperous states. 

All this means a solid, lasting, prosperous class 
of people—people who have the money to buy 
—people who read. And they read these Iowa 
daily newspapers. 

**BarliiigtoB GaMtt*. .(E) 10,706 .04 

**C«dM' RgpUU Guatte. .(E) 20,668 .06 
**Coiuicil Blnff* Nonparatl. ..(E4kS) 18,797 .08 
**D«y*Bport DMnocnit 4k Laadar. .(E) 14,801 .08 
**DaTaBport Danocrat 4k Laadar. .(S) 17,860 .08 

ffDavanport Timaa . .(E) 24,447 .07 
**l>Ba Moinat Capital. .(E) 61,288 .14 

**Dea Motnet Suiwlay Capital. .. . .(S) 28,150 .14 

**Iowa City Praaa-Citixaa. .(E) 6,176 .038 

**Keoknk Gate City. .(E) 8,686 .03 

ffMaaoa City Globa Gaaatta. .(E) 12,330 .04 

* *Maacatina Journal. .(E) 7,961 .038 

*‘Ottumwa Conriar . .(E) 13,048 .08 

“Waterloo Eyening Courier. .(E) 16,636 .06 

“A. B. C. Statamont, Oct. 1, 1923. 

‘^'tGoTwnuimt StetemaAt, Oct. 1, 1923. 
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pOLLAR PUIXER3 
Advertising and cimlation managers are always on the lookout for rtew ideas 

that will increase advertising receipts and rein new circulation. Your idea for 
increasing advertising or circulation may not appe^ to your manager, but iP 
may be just the thing that some other manager wants. Editor & Purlishsr 
rsiHl pay $1 for each idea printed under this head. The fact that the idea is 
now being used in your city does not bar it from the department. Address 
your communication to the Dollar Puller Editor. When they appear clip 
them and mail them ih and receive payment. Unavailable ideas will not be 
returned. 

OU mu8t wake 
and call me 

early, call me early—” 
That's just the 

idea. Get ready to 
greet the Queen of 
the May. 
Are your stores ad¬ 

vertising the little 
dresses and caps, and ribbons and the 
crepe paper and all the other trinunin's 
that make the girls wake up early May 
mornings? 

Are they preparing copy for: 
Bridal trousseaux. 
Commencement suits and gowns. 
Gifts for graduates. 
Beach toys, kiddie kars, bicycles, tri¬ 

cycles, etc. 
Motorcycles, too. 
.\nd then there are: 
Spring clean - up facilities — vacuum 

cleaners, sweepers, brooms, floor oil, 
paints, varnish, and soap. 
.41so: 

Fur storage. 
Moth balls. 
Cedar chests. 
Lots of others, too, some of which will 

break into print here next week. 

A FEATURE of an Indiana paper is a 
full iMge ad on "Own-A-Home” 

published jointly by eight local Building 
& Loan and Savings & Loan Associa¬ 
tions. The following rhyme was printed 
at the top of the page: 

“If solid happiness we prire. 
Within our breast our jewel lies. 
And they are fools who roam. 
The world has nothini; to bestow; 
From our own shelves our joys must flow. 
And that dear hut, our Home.” 

—George C. Marcley, Republican- 
Journal, Ogdensburg, N. Y. 

Instead of the ordinary ‘.‘before stock 
taking,” “closing out” or “alteration 
sale,” why not try this stunt recently 
worked successfully in a city of 100,000. 
Ten large stores co-operated in a “Trade 
in —:-” week. Each store offered a 
long list of markedAdown articles, but, as 
a special inducement, placed three articles 
in each store at a 75 per cent reduction 
and atmounced no limit to the amount on 
sale.—Fred E. Beane, Manchester (N. 
H.) Union-Leader. 

nun 

Most churches will have special Easter 
services as usual. You will find that a 
co-operative page of Piaster services will 
not be difficult to sell, as most pastors 
are well acquainted with the value of ad¬ 
vertising. It is only a matter of seeing 
them ami securing the copy.—Donald O. 
Ross, Washington (la.) Democrat. 

MEWf 
FcrEvtnitkg tatd&uAyNtvsfapen 

Inicrnalianal New« Service 

n Sprue* Si. N*w Yerli 

Every city of any fair size has some 
minor section or business center which 
serves perhaps its west, south, or some 
other “end” rather remote from the 
downtown business district. Why not 
interest these men in forming their own 
.section of the .Association of Commerce? 
They are doing business in their own 
section; a separate branch of such a busi¬ 
ness association would do them good be¬ 
cause of its local interest. When they 
organize, as did the Blast side business 
men of Madison, Wis., this winter, get 
the biggest piece of co-operative adver¬ 
tising you ever picked. You will wake 
up to the fact that many of these remote¬ 
ly located business men never had ad¬ 
vertised before. The business men them¬ 
selves will wake up.—Sumner J. Harris, 
1530 University avenue, Madison, Wis. 

* * * 

The San Diego Sun has a daily adver¬ 
tising feature called “The Builders of 
San Diego” which is going over in good 
shape. TIk ads are 3 col. 7 inches and 
carry a cartoon and photograph of some 
prominent business man, wdth a short 
caption giving his age, education, how 
long he has been in business, his pet 
liobbies, etc. The merchants are finding 
this to be one of their best mediums for 
getting acquainted with the buying pub¬ 
lic, and the paper, of course, finds it good 
business.—C. C. Moyer, San Diego Sun. 

* * * 

A “Spring Tonic” page was put over 
by the Joplin Globe, a suitable heading 
featuring 8 single column ads from as 
many merchants, describing “tonics” for 
the house, the auto, and the person, in the 
way of paints, spare parts, clothes, eat¬ 
ables, etc.—Regina Roth, Joplin, Mo. 

* * * 

Red tag mark-down sales are matters 
of course with many of the department 
stores when the time for their annual 
clearance arrives, but a red tag mark¬ 
down sale of used cars, in effect prac¬ 
tically the entire length of a big city’s 
.Automobile Row, is not so common. The 
idea at first, will require substantial co¬ 
operation from newspaper staffs to re¬ 
move any existing stigma on the term 
“used car,” which often passes as a 
synonym for a piece of junk. This has 
been done by giving wide publicity to the 
fact that every car passing on the boule¬ 
vard is a “used car”—and that this term, 
as applied to the red-tag sales, should be 
taken to mean one which had been re¬ 
built to the point where it was almost 
as good as new. Boston motor car deal¬ 

ers, in conjunction with the newspapers, 
put that message across with a bang. The 
windows of their salesrooms bore proofs 
of their distinctive advertisements of their 
guaranteed bargain offering on display.— 
C L. Moody, Lynn, Mass., Telegram- 
Xews. 

* * * . 
A weekly recipe contest with the 

publication of the winning entry on the 
Market Basket page has been found ad¬ 
vantageous by the Lawrence Journal- 
World in building up a section of food 
advertising for the Friday issue. Each 
week, the character of recipes desired 
for the following week is announced. A 
prize of $2 is given for the best. Inci¬ 
dentally, a number of the honorable 
mentions make an excellent feature in 
the Woman’s Page of the news section. 
—Paul C. Rankin, Lawrence (Kan.) 
Journal-World. 

♦ * ♦ 

Make a layout of a page with heading 
at top reading, “It’s Never Too Late to 
Mend.” Down the center of the page, 
prepare a short message on the advis¬ 
ability of repairing instead of buying new 
things. Your shoemaker, umbrella 
mender, furniture repairer, auto top shop, 
vulcanizer, welder, watch repairer, 
garage, furnace repairer, battery station, 
chiropractor, and many others will like 
the idea.—Donald O. Ross, Wa.shington, 
Iowa. 

* * * 

An advertising stunt for Monday night, 
usually a light one, was a series of short 
articles on various wedding anniversaries 
and what they denoted. This article was 
placed in the center of the page and 
around it were ads telling the purchaser 
what he could buy for the particular anni¬ 
versary describe. For instance, one 
week’s article was on the wooden wedding 
and the ads featured mahogany book 
mds, salad forks and spoons, trays, clocks 
in wooden frames, sewing cabinets, tele¬ 
phone stands, Mah Jong sets and racks, 
tea carts, candle sticks, etc.—Ruth E. 
Dietz, Duplex Printing Press Company, 
Battle Creek, Michigan. 

BEDTIM] 
BIBLE 

STORIEl 
BY FLOREINCE VINCENT 

FULL COLOR ILLUSTRATIONS I 
FROM WORLD FAMED PAIN 

By 

TISSOT 

An elaborate book that will attract j 
unusual number ol solicitors wbs d 
double past earnings and records b i 
curing six months* subscriptkei | 
your newspaper. The cost is only f 
cents including book and solidtoKi« 
ntssian. Old subscribers can W \ 
piled without expense to you. I 
for sample copy, option and pka, 

KEANE BROTHERS 
Brokaw Bldg., TImea Squars, N. \ 

aRCUIATIO) 
BUILDINC 

Proven time and time ifli 

by the many thousands 

NEW, paid-in- advance s. 

scribers we gain for newspap 
in all parts of the countn 

Writ* Cu« cf WUh 

B**c(m 

HOlUSTEK! 
CIRCUIATION ORGANlZATk 
300 Merritt Baildino - losAnacles' 

Our Features: 

Samuel G. Blythe 

Irvin S. Cobb 

R. L. Goldberg 

Ed Hughes 

O. O. Meintyr; 

Penrod and Sam 

Will Rogers 

H. J. Tuthill 

Albert Payson Terhune 

and others 

Tke McNaogkt Sjndiule, lie. 
Times Building, New York 

Those Shepherd Articles 

Aren’t News 
To Editors:— 

Henry W. Nevinson, the celebrated British parliament and w« 
correspondent, gave me the help many times when I was an .Amerkai 
correspondent in Europe for the United Press. 

But over here in America, when Mr. Nevinson asked me for: 
fraternal lift I couldn’t give it to him. It was like this: 

When the excitement was at its highest in the Republican National 
Convention at Chicago, in 1920—my first convention because of nr 
many years abroad—Nevinson, who had been sent over from Londoi 
to cover the convention, came to me and said: “I say, Shepherdl 
Will you kindly tell me what the deuce is going on?” 

I couldn’t tell him; I couldn’t explain the how and why of it; I 
couldn’t give him the inside. I had to admit my ignorance. 

Since then I have pulled political machinery and political methods 
apart as completely as I could, for my own belated knowledge and 
for Mr. Nevinson’s, if he comes to the American political battleheW 
again. 

I have tried to find an answer for every simple question abost 
the How and Why of American politics that can be put by strangen 
to politics—men voters, women voters, new voters or foreigners. 

I am putting these answers into 40()-word, double-column feature 
which look like stories. But there isn’t any political news or politW 
criticism in them. “What’s a Delegate? ” “What’s a County Qaif' 
man?” “What’s a Platform?” It’s simple bed-rock questions lik 
these for evening lamp, family discussion that I’m trying to answtt 

The articles are part of the service of the George Matthew Adaai 
Service, 8 West 40th St., New York City. 
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The Big Week For \NEWSPAPERS AND 
NEWSPAPER 

ADVERTISING 

April 21 to April 26 

The Time When \ 

Advertising Agents \ 

Watch the Publishers \ 

and Publishers Seek \ 

New Features and Equipment. \ 

A.P.*'-“A.N.P.A. CONVENTION WEEK 
AS USUAL 

All the NEWS of the week and the BEST features 
will be found in the 

62 EDITOR & PUBLISHER 
IjglJ 

ewtTB U17 WOMA BvikoiNo. N»w YonsK 

ASSOCIATED PRESS NUMBER 
(April 19) 

List of visHinir delegates and their hotels. 

Coni|>lete pro^nun of A. P. and A. N. P. A. Conventions. 

Diafram of Convention Floors. 

List of exhibitors. 

Unusual Art Features (something never before attempted in an 

edition of this Idnd). 

Complete news survey of problems to be discussed. 

Review of leading New Yorl^ ploya* by widely read authority on 

•tege. This will be **soinethmg different.” Don't miss it- 

Fdition will set a new standard for issues of this kind 

EDITOR & PUBLISHERii 
.. ■ '..-flftjS 

ewrra UlT WoiuA Bw»k.otMo. NawYoMS 

A. N. P. A. CONVENTION NUMBER 
(April 26—Early Edition Thursday, April 24, 

distributed at Waldorf) 

Complete nesrs ol week kichidinc committee reporte. (FVel 

available news at the catlieriiir.) 

Novel Pictorial TrealmeBt of Events and PeUyatee, (As Base 

and original with Editor A Publiaher as “Days of Real Spoil'* 

and “To the Ladies” of former years.) 

Painted personal disrnasimi and comments by members whose 

opinions are welcamed and given serious coneideratfan. 

Bigger and belter news treatment of every detail than has 

been possible on farmer ocrselone 

IMPORTANT: Regular Seiturday edition made over to accom¬ 

modate the FIRST comfiieto report of the convenlloii. 

Newspapers, Syndicates and Equipment Houses Are Reserving Advertising Space 

—IT PAYS 
WIRE SPACE RESERVATION NOW 
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Independent Fortnightly Sold 

Richard E. Danielson and Christian A. 
Herter have purchased the Independent, 
fortnightly periodical, published in New 
York for the past 75 years. It will be 
moved to Boston this month where it 
will be published from its new home on 
Arlington street. Danielson is from 
Groton, Mass. Herter was until re¬ 
cently assistant to Herbert Hoover, 
Secretary of Commerce. The Independ¬ 
ent was founded by Henry C. Browen. 

High Class Promotion 

In a color scheme that delights the 
eye, and a binder that fits the modern 
file, the Columbus Dispatch has issued 
a promotion bulletin called “A Safe 
Landing Field for the National Adver¬ 
tiser,” the art scheme being a map of 
Ohio to which is descending a flock of 
planes. It is a beautifully illustrated, 
comprehensive statement of Columbus as 
a market. 

Blumenstock Resigns 

Louis Blumenstock, advertising man- 

sociation of Retail Advertisers, a doJ 
ment of the A. A. C. \V. 

ager of the Stix, Baer & Fuller Dry 
(ioods Company. St. Louis, since 1902, 
has resigned. No successor has been 
named. Blumenstock came to St. Louis 
from the J. L. Brandeis & Sons store 
at Omaha, and rapidly attained national 
prominence in advertising circles as an 
advocate of the elimination of compara¬ 
tive prices in copy. He was one of the 
organizers and first president of tlie As- 

Albany Writers Frolic 

“W hen That A1 Smith S]>ecial Lt. 
for Wonderland” sang members of< 
Legislative Correspondents' .•\smici4 

at Albany, March 27, holding its aru 
dinner, with Governor Alfred E. Sr;fc- 
as guest of honor. More than 400 gi 
attended. “Al S. in Wonderland' 
the travesty featured. 

SUPPUES AND EQUIPMENT FOR NEWSPAPER MAKING 
Havfag Qian^ed to Dry Mato, 
we have the ftillowing stereotype equipment 
for sale: Goss matrix n.>lling machine, Ix^lt 
driven; M<*c steam table with two presses and 
pJaten f<»r two pages; two Scott generators 
with pump, motor and air tank. This equip* 
ment is in excellent condition. Will sell at 
sacrifice as we need the room, iierald Pub¬ 
lishing Co., New Britain, Conn. 

For Sole. 

1 Goss 4, 6, 8 page Comet. 1 Duplex Angle 
Bar Press. For sale factory overhauled. 
Price and terms reasonable. The Goss Print¬ 
ing Press Co., 15JS So. Paulina St., Cliicago. 

Printers* Outfitters 

Printing Plants and business bought and sold. 
American Typefounders* products, printers* 
and bookbinders' machinery oC every descrip¬ 
tion. Conner, Fcndlcr & Co., 96 Beekman 
St., New York City. 

For Sale Cheap. 

Four newspaper bmts 8 pi>int linotype ;; 
In good condition. Reason for selling ve 
use seven point. Address Herald C- 
Bristol, Va. 

M. mimed 

For Sale 
i2>pa^ Hoe 4 plate wide, page length 2213/16 
inches, 25,000—4, 6, 8, 10, 12, 14, 16'poge straight 
and 12.500—20, 24, 28, 32 pages collected up to 
8 columns 13 cms. Complete with 40 h.p. Gen. 
Electric Motor and Controller and Semi Auto¬ 
plate Caster, practically new. Hoc Metal Fur¬ 
nace and other Stereotyping Equipment. 
Press in exceptionally fine condition. Now 
dismantling and can ship promptly. Was 
printing Rochester “Post Express,** acknowl¬ 
edged best printed paper Rochester and one 
of the best in the coun^ owing to excep¬ 
tional magazine distribution. This is an op¬ 
portunity for a high class equipment at very 
low figure. Wire or write Toronto Type Foun¬ 
dry &>., Limited, 120 Wellington St., W., 
Toronto, Canada. 

INTZBMATXONAL PAPER COMPANY. 

New York. March 1924. 
The Board of IMrei-tors have declan^d a regular 

quarterly dividend of one and one-half per cent. 
{!%%) on the preferred capital stock of this 
Company, payable April 15tb. 1924. to prefernd 
stackboiderv of rec(»rd at the cloae of buKinesa 
April 7th. 1924. 

OWEN SHEPHERD. Treasurer. 

R. HOE & CO. 
Far One Hundred Yeare tlie Lending 
Desicnere and Manufacturer* of Newa- 
paper Presaes and Printing Machinery 

of AU Kinds 

Quality First— 
Progress Always 

We always carry a full line of press 
and Stereo-room supplies, includinK 
blankets of all kinds, knives, rubbers, 
cheek woods, matrix paper, imported 
and domestic tissue, brushes, chem¬ 
icals, counters, paper roll trucks, etc., 
all at the lowest prices consistent with 
Hoe high quality. 

S04-520 GRAND STREET 
NEW YORK CITY 

No. 7 Water Street 
Boeton, Maaa. 

Tribune Bldg. 
Chicago, lUinoia 

N. Y. DAILY NEWS 
HALF-TONES 

Best in the World 

Made by 

POWERS 
NEW PROCESS 

Lily papr 
fadi pep, 
itnid ci * 

May 5 

hiiity. t: 

Receiver’s Notice for Rijw— 
lieltJ wes 

copy- 

-mp!< 
desire! 

Pursuant to an order made and ented 
that certain action in the District Cm 
Hennepin County, State of Minnesota, es 
Seaman Paper Company of Minnesota, la. 
The Northwest Publishing t'ompany, a o-v 
tion, ordering the sale of certain aucii 
property of the Northwest Puhlishing Co-, 
by the undersigned as Receiver of said C 
pany, 

NOTICE IS HEREBY GIVEN, that „ 
proposals will he received for the piirefat 
property and assets hereinafter dcscrU_ 
the Northwest Puhlishing Comfiany. 
of The Minnesota Daily Star, on or befoit „,rrirr 
o’clock A. M., Saturday, April 12, 1924, a 

Notice of Sale by Receiver 
L'NITED STATES DISTRICT COURT 

and read in the District Court of to 

MtTeiices 

FOR THE NORTHERN DISTRICT OF 
NEW YORK 

CBiw-WMifeigliauM Doaibfa Motor-Drlr* 
with full —tnmtie pwsh huttoo cawtroL 

WED BY THE 

Akron Times 
Akron, Ohio 

We refer you to them for their 
opinion. 

MAIN emca 
nte MMag 

tM ■. Dautar* I 

tuntan orna 
Miitrlfai BMldtng 

Brsadwiy at 84th Bt. 

NCW TOIK 

IN 
BANKRUPTCY 

NO. 10616 

^ POWDER ^ 
for mailing rooms 

STICKS 
MIXES QUICK 

PRESSES 

To have every mailing piece 
wrapped securely and neatly, and 
in the mail a little ahead of time 
—use Quick Stick, the paste 
powder made from pure vegetable 
gum. 

Leading publishers everywhere 
stick to Quick Stick—it’s worth it. 

If your supply house hasn’t it, 
write directly to us. 

IT IS UNNECESSARY 

TO “RACE” A GOSS 

PRESS IN ORDER TO 

MAKE IT TURN OUT 

ASMANYPAPERSPER 

HOUR AS EXPECTED 

WON’T eavg 

IN THE MATTER 
-of- 

GLOBE-TELEXJRAM CO. 
INC. Bankrupt. 

Pursuant to an order of this Court entered 
in the Office of the Clerk of the United States 
District Court for the Northern District of 
New York, on the 20th day of March, 1924. 
the undersigned Receiver of the property of 
the above named bankrupt, on April ISth, 
1924 at 10 o'clock in the forenoon of that day 
at Nos. 20-34 Whitesboro Street in the Oty 
of Utica, County of Oneida and State of New 
York, will offer for sale at public auction to 
the highest bidder or bidders, free and clear 
from all liens and encumbrances, all the prop¬ 
erty, assets and effects of said estate, includ¬ 
ing the goodwill of the Saturday Globe, a news¬ 
paper formerly published by the above named 
bankrupt. That said property so to be offered 
for sale consists generally cd the following: 

Printing press 
Type-setting machines 
Type 
Paper 
Electric motors 
Subscription and agency lists 
Office furniture 
Office fixtures 

and other personal property used in connec¬ 
tion with the operation of a printing and pub¬ 
lishing business. All of said property will be 
sold as follows: 

1. Each item will first be offered for sale 
separately. 

2. All of said personal property will then 
I)e offered for sale as a whole. 

3. Said personal property will then be of¬ 
fered for sale in two groups, the one consisting 
of certain items claimed under a certain chattel 
mortgage, the other consisting of all of the 
remaining personal property. 

Said property will then be struck off accord¬ 
ing to the method of sale which will bring 
the highest sum therefor. Said property may 
be inspected at Nos. 20-34 ^^^litesh<>ro Street 
in the City of Utica, County of Oneida and 
State of New York, on any business day be¬ 
tween the hours of 10 o’clock in the forenoon 
and 4 o’clock in the afternoon. 

Such sale will he made subject to the ap¬ 
proval of the creditors of said bankrupt, to 
be given at a meeting of sucli creditors to 
be held on April 15th, 1924, at 2 o’clock in 
the afternoon of that day at the offices of 
Hon. F. J. DeI.aFleur, Referee in Bankruptcy, 
in the Mann Building, comer of BVoad and 
Genesee Streets in the City of Utica, County 
of Oneida and State of New York. 

County, Minnesota. _ 
The following items of assets and Bnx*, 

are offered for sale: 
(a) The following property, located . 

City of Minneapolis, County of Hennepb,? 
of Minnesota, to-wit: 

That part of Lots One (1) and Two 
in Block Se\enty-four (74) of the Ti* 
of Minneapolis, {^rticularly described a 
follows; Commencing on the line of ai 
Lot One (1) at the intersection of Fiii 
Street and Sixth Avenue South; nmi* 
thence on the line dividing said Lot Oe 
(1) from Sixth Avenue South a dhtw 
of One Hundred Ten (110) feet; no 
thence at right angles to said Sixth A!„ 
South and parallel with said Fifth So* 
a distance of ninety-nine (99) feet; ra 
ning thence at right angles and ptiA 
with Sixth Avenue South to the IiM din 
iiig said Lot Two (2) from said FiB 
Street: running thence at right anglesil*l 
the lines dividing said Lots One (1) ai 
Two (2) from Fifth Street, to the poixil 
lieginning, according to the plan than 
on file and of record in the office of 
Register of Deeds in and for said Con*, 
subject, however, to any change in ti*« 
said property caused by vacating, opcaq 
widening or narrowing of any stmt • 
alley, together with the buildings thtna 
and all the appurtenances and hereditaafa 
thereunto belonging, and subject to Ik 
mortgage encumbrances and liens thorn 
which, as a t>art of the consideratim, k 
purchaser shall assume and agree to ps)- 

Differsn 
progres 

Inl^ foi 
Sottill 1 

the ext 
iMrisI 01 

des 
' the for 

pmomic a 
Esher who 
lical jndgn 
n exeenti 
pmie with 

pmfitahl 
Pnhlisht 

E 
fxrcpti' 
Irmplati 

yimee in 
md positiv 
Pirtirnlarl; 
nnacrmei 
Rprrience. 
liHinm si: 
leiposition 
k at A. I 
W. care I 

(b) Machinery, ei|uipnient. fumitiiit. 
tures, automobiles and trucks, subject a 
and mortgages thereon, which, as a part d 
consideration, the purchaser shall agree a 
Slime and pay. 

(c) Supplies, consisting of i>aper, ink, 
tyjie, etc. 

(d) Contracts for features and nem 
ice, advertising contracts with the 
Minneapolis, with the County of 
and with local and foreim advertisers. 

(e) Circulation list of the Minnesota fe 
Star, published by said Northwest Po’’- 
Company, and the gocxl will thereof. 

The bids shall be either for cash or at 
one-third of the bid to be paid in cask 
confirmation of the sale by the Court 

THE COMMERCIAL PASTE COMPANY Dated, Utica, N. Y., March 20th, 1924. 

Columbus, Ohio 

THE GOSS PRINTING PRESS CO., 

19)9 South Pauliiui Street, Chicago 

Manufacturers of the largest line of 

adhesives in the United States 

amMumtiiMMi 

STANLEY E GILBERT 
Receiver of the property of 

GLOBE-TELEGRAM OO., INC, 
Bankrupt. 

WILUS, BROWN A GUILE, 
Attorneys for Receiver, 
O. & P. O. Address, 
44-48 Utica Gty Natiosial Bank Bldg., 
Utica, N. Y. 

Iialancc on time and secur^ in such maaw 
may lie approved by the Court. Bids 
state the security offered for deferred pir^ 
As a part of the consideration, the 
must agree to assume and fill the or'.- 
prepaid subscriptions to the Minnesou 
.Star. Each bid must be sealed in an et 

A certified check in the amount of Tea 
sand Dollars ($10,000.00) must acconipia 
hid. The Receiver reserves the right to 
any bids. All bids are subject to coniiis 
and allowance by the District Court. 

ALBERT DOhLENW' 
RecB* 

■"rfkag. ( 

^ Edi 

Dated: Minneapolis, Minnesota, April 1. 
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SITUATIONS WANTED 
A WORD for advertiMiiicnU inder this 
dawificatian. Cash with order. For 
aBanplo]re<i one Inaertion (adv. not to 

pgegA S9 words) FREE.__ 
r Cnaposins Room Foreman, 
^ getting maximum production 
M^t friction, expert makeup, ad man, and 
Critor, wi«l' many years’ experience on large 
y imall dailies, who will relieve you of 
UMinibilitv and bring editions out promptly, 
rivsilaWe at once. Union, locate anywhere, 
'^rrss E B. Landfear, 594 Franklin Ave., 
mler. New Jersey._ 

Executfve, 
fixceful copywriter and layout man, 15 

experience, thoroughly familiar with 
^ctioo detail and retail merchandising. 
U orfsnirer, who knows newspaper game. 
Idt references. Middle west preferred, 
g. T. Pickens. Ottawa. Plinois._ 

desires permanent position on lire 
It paper. Experienced solicitor-manager 

rd pep, personality and education. Not 
^id of work and trill go anywhere. Avail- 
(Oe May 5th. References as to character and 
■Jity. $J5 to start. Address Box A-792, 
atnr ft Publisher._ 
iimrtisinf Manager 
fttt western connection. Producer, first- 

copy-writer, layout and promotional man. 
lie A-7W. ^itor Sc Publisher.__ 
Idnrthhig Manager. 
io* employed on Daily of lO.TOO circulation 
H Mres change to paper of that sire in 
imriag and progressive community. Prefer 
otion in Ohio, West Virginia or Pennsyl- 
jsia. Young man with five years’ experience 
I Adyertimig and eight years with News- 
tper. Familiar with National accounts. Not 
fnid to tackle hard job. Address Box .A-TOR, 
ire Editor A Publisher._ 
UnriMag or Business Manager. 
3, married, college education. 14 years’ ex- 
etience five states Considered expert copy 
[fiter, salesman and organizer. Seeking per- 
BUftiit position at once morning, evening, 
losdiy publication any locality. Salary sec- 
edary to consideration of future. Best of 
rferenoes from successful publishers. .\d- 
ku Box A-T91. care Editor fir Publisher. _ 

t DIffetsnt Kind of Editor 
I progressive-minded editorial executive is 
nrling for a similarly-minded publisher—one 
ilio itill has genuine faith—democracy, even 
» the extent of desiring its extension to in- 
fc!<tTial organization—one who believes that 
leple desire as never before unbiased news 
d the fundamental changes taking place in 
Twmic and political relationships. ‘The pub- 
bher who wishes a man of ideals and prac- 

judgment, whose experience fits him for 
r executive position on any daily paper in 
'-■f with the progress of the times, will find 
f pmfitahle to make inquiries. A-ROfi. Editor 
i Pnhlisher. 
Iistiiii Executive 
■* fxreptional ability and sterling character 
''rr-plating change. Long successful ex- 
e'^mce in management, a resourceful leader 
I"'' p'-.'itive producer under any circumstances, 
b-rticularly strong in advertising and business 
"■^actment. Provincial and metropolitan 
aperience. Now in complete charge of 
■Hium size Eastern paper. Salary and bonus 
rapnsition preferred. Age 36, married. Will 
t It A. N. P. A. meeting. Address Box A- 
‘j. cate Editor ft Publisher._ 

Publishers: 
idrertising Manager, now engaged, fourteen 
uts in complete charge c4 both foreign and 
«1 display and classified advertising, con- 
Jcti and correspondence, on leading Canadian 
-diile West daily (city of 26.000) carrying 
^7 average over fifteen thousand lines dis- 
JJ. Will he open for position in (California 

.Tune 1st. (Could retain present position 
ittMiiitely, enjoys confidence manager and 
erifs, wife’s health cause of change. Posi- 
^ rtere experience, courtesy, service and 
wcotive ability, plus hard work is necessary 
> mcc^ and where I can settle permanently 
■4 nake myself useful also to the community 
* I would like. References present em- 
wjtt md scores of big business men in C^n- 
wtWrite me direct. (Tiarles W. Wilson, 
jijutiibg Manager, Tlmes-Joumal, Fort 
"i«ain. Outario, (Canada. 

whoredst Plus. 
[wspaper cartoonist experienced in oommer- 
" *.t* '<w advertisers, layouts and photo re- 
"Wjinr. desires change for bigger opportunity. 

Editor ft Publisher. 

Jmdrthn 
_^^txyrience. Now associated ivfth a daily 
M Smday newspaper in a city of four hun- 

tnou^d. solicits correspondence from 
®w>»r« in Northwest and West. Excellent 

B"* A-7S4, Editor ft Pub- 

^tiou Manager 
^j**tly lumssful. Will substantially de- 

conwrvativelT and eco- 
Address Box A-797. Editor ft Pub- 

- experience in both circulation and 
l2“n0n work, would like to hear from pub- 
r_ a man who can produce results. 
Eifirka proofs write Box A-810, 

m Publisher. 

SITUATIONS WANTED SITUATIONS WANTED 
Circulation Manager 
of sride experience and with a clean record, 
wants positiaa where good constructive work 
will gain the chance to advance. I will give 
you more net paid drculation and greater col¬ 
lections at less expense. Will go any place 
excepting the dry land states of the west. 
E. H. Kehoe, 2316 Charlotte St., Kansas - 
aty. Mo._ 
Qrcalatinn Manager. 
Home delivery expert. Good organizer, capable 
executive Resourceful, aggressive and iier- 
sistent. Completely relieve publisher of cir¬ 
culation headaches. Broad experience both 
small town and metropolitan dailies. Good 
clean record. Unquestionable references; 30 
years old. Married. Answers strictly confi¬ 
dential. Address J. H. Hurley, 1181 Putnam 
Ave., Brooklyn. N Y._ 

nssiWied AdwerMalng Manager. 
P/i years on present paper, city of 100.000, 
leading paper, using Basil L. Smith System. 
Age 3. married, family, Christians. Will go 
where there are opportunities. Prefer salary 
and bonus. State particulars. Address Box 
A-802, Editor ft Publisher. 
Desk Man. 
Quick, competent copy-reader, 3. New York 
and provincial experience, desires day job in 
another city; go^ telegraph editor or slot 
man; pay must be fair. B<w .A 796, Editor & 
Publisher._ 

Desk Man, 
news executive or telegraph editor or copy 
reader; capable; experienced on leading dailies; 
31; wishes place srith paper in East or Middle 
Atlantic section. Address Box A-732, care 
Editor ft Publisher. _ 

Due to CowsoBfctkn of HaraM-Trlbune, 
former New York Herald circulation manager 
now seeks new location. Have been in this 
business for fifteen years. Two years with 
Munsey Organization and thirteen years srith 
Booth Publishing Co. Broad experience on 
morning, evening and Sunday in three dties. 
Available within tfiirty days. ' .Address Box 
A-789, Editor ft Publisher. 

Eastern 
Advertlaing Representative 
New York office established 1915. Excepticmal 
Personal service available. Extended acquaint- 
anoe among Eastern advertisers and advertis¬ 
ing agencies. Will consider one additional 
high grade publication. Box A-763, Editor ft 
Publisher. 

Executive. 
.A “Doer,” a man behind the gun who keeps 
the "Go-Getter” going, a Fighter, one who 
has bumped the bumps from a dassified ad 
chaser to an executive, a Producer, who can 
transfuse red blood into your organization, wili 
sacrifice a profitable but cut and dried propo¬ 
sition (or an active battle field. He earned 
his stripes in the advertising and editorial de¬ 
partments of metropolitan newspapers. He is 
now a fish out of water holding an executive 
position widi a National Trade Publisher. 
Will accept a live opportunity with a metro¬ 
politan executive, as assistant, or assume full 
charge of a smaller organization. 34 years old; 
married. A-799. Editor ft Pubiisher. 

General Manager er Piddisher 
A man with 3 years’ experience in the ad¬ 
vertising business and newspaper publishing, 
who has worked up from advertising solicitor 
to publisher, is open for position as (Jeneral 
Manager or Publisher. Fully capable of tak¬ 
ing entire charge of any newspaper property. 
Address Box A-783, Editor ft Publisher. 

Less Than IN of Us 
understand the promotion and development of 
(lassified Advertising. As George .Ade would 
say: "Among whom T am sriiich.” I have 
one of the best Classified jobs in the country. 
The word is "Have.” not "Had.” Do you 
know at what salary T will take over your 
cUssified department as manager or di¬ 
rector? Anywhere from $50 to $300! Odd 
statement? T.et’s analyze it. Environment 
will govern the salary. T want to connect 
with a newspaper having the good old spirit— 
where people sav "Hello Bill” in the morning 
and mean it. Don’t worry about the goods 
being delivered. ’That’s my Job. FlI pay ^e 
freight.^ If voiir newspaper is interested in 
develooing Classified advertising, let me tell 
vou who I am, what I’ve been doing and why 
I resort to this advertisement Full informa¬ 
tion in reply to letters from Publishers only. 
Please slip a Classified section, or page, into 
the envelope. Address Box A-78S, Editor ft 
Publisher. 

Managing Eiltor 
Open (or immediate connection in that ca¬ 
pacity vrith small daily, or any dnk job on 
larger paper; or could furnish plant ready to 
move, plus services, in tosrn needing daily. 
.Address Forrest W. Tehbetts, Hotel Mar¬ 
tinique, New York (!ity. 

Mr. Ptiblialier. 
Young man, seven years’ newspaper account¬ 
ing experience, advertising agency credit and 
oollectiooa, on daily over 5.000 drculation seeks 
situation. Ability. Good references. Cxxi- 
fidential exdunge letters solidted. Addrea* 
A-7S3. Editor ft Publisher. 

Personally, Pep, Persistence. 
Omscientious producer who knows advertising 
and men and can make them get results wishes 
to connect with live paper as .Advertising 
Manager. Best references. West preferred 
but would go elsewhere. Now employed. 
A-8flR, Editor & Publisher. 

Telegrapli Editor, 
thorough desk man, understands makeup, can 
pinchhit on editorials, available for Middle 
West daily. Address Box .A-741, care Editor 
ft Publisher. 

Telegraph Editor. Sunday Desk Man. 
American, now employed in Canada, desires 
return-to States. Metropolitan and small city 
experience. Clean record. Proven ability. 
.A-8n9, Editor ft Publisher 

Wanted. 
Position by thoroughly experienced copyreader, 
five years in slot two nati<mally known 
newspapers, former city editor one. Recently 
dislocated by a newspaper merger. Prefer 
newspaper in East, or Miildle West. At home 
on either morning or evening, fully capable 
any executive assignment. .A-804, Editor ft 
Publisher. 

Web Color Pressman 
wishes connection anywhere. Write E. N. 
Holterbach. 26 Veronmt St., Brooklyn, N. Y. 

Young Man, 
26, college and business training, three years’ 
publishing experience, seeks opportunity in 
advertising or editorial department. Has ex¬ 
cellent training in proofreading, some experi¬ 
ence in editing, magazine makeup and uses of 
type. Familiar with the general mechanism 
of magazine routine. More interested in op¬ 
portunity for development than in salary. Ad¬ 
dress Box A-8(17. Editor ft Publisher. 

HELP WANTED 
O. A WORD for advertisements under this 

classificatkau Cash with order. 

Wanted 
Advertising solicitor. Write experience and 
references. Ann Arbor Times News, Ann 
Arbt>r, Mich. 

Wanted 
Advertising man to manage classified depart* 
menL Write experience and references. Times 
News, .Ann Arbor, Mich. 

Wanted: 
.Advertising manager for evening newsMper 
in middle west city of 40.000 population, raper 
has practically 100% circulation in city of 
publication and a well covered 6eld outside. 
Require services of an experienced salesman 
of advertising; one who can meet and talk 
intelligently and informatively to regular ad¬ 
vertisers. as well as write copy which will 
make new advertisers. 
Address Box A-803, care Editor & Publisher, 
giving full particulars as to experience, refer* 
ences and salary expected. 

FEATURE PAGES 
A WORD for advertisements under this 

^ classification. Cash with order. 

Increase Your Lmeage 
and revenue by weekly business review pages, 
builders* pages, special editions and anniver¬ 
sary numbers. Personal attention and solicita* 
tion. Glad to refer to all pages now using 
my services. I.. E. Rissell, Passaic, N. J. 

FEATURE ARTICLES 
A WORD for advertisements under this 
classification. CaA with order. 

Publiahers~Attention ! 
We furnish MSS on all subjects by competent 
authors. Will take advertising in exchange 
for all or part of our service. Reasonable 
rates. Write us your wants. Literary Bureau 
Puh. Dept. MOJ4. TTannibal, Mo. 

—Sales— 
Appraisals 

IfaWWATBR 

raomtnit 

Palmer, DeWitt 
& Palmer 

BOOKS, ETC. 
A WORD for ■dwi'Hn immt, unifer this 
clasafficatko. Cash with order. 

Brcoldng Into tha Magsxkwo 
is easy if yon let 'The Writer’s Digest, 
America’s leading magazine for writers, tell 
yon how. Filled srith brass-tack articles on 
writing and selling photoplays, stories, poems, 
songs, feature articles, etc., hy America’s 
foremost writers. Write today for free sam¬ 
ple copy. Writer’s Digest, 830 Butler Build¬ 
ing, Cincinnati, Ohio. 

FasM* CsM IsprsMBSai 

M. C. MOOU tU C 

Bmriy Bmi. Calif. 

Successful Perfirnuace 
This firm has a record of 

almost 15 years of successful 
performance in the difficult 
work of 
PURCHASE, CONS(HJDAT10N. 

SALE AND APPRAISAL 
of newspaper and magazine 
properties throughout the U. S. 

HARWELL & CANNON 
Time* Bldg. New York 

CONNEa THE WIRES 

WANTED^ 
Reporters 

Copy Readers 

Advertising Salesmen 

Fernalo's Exchange, Inc 
Third NatX BtoU., SpeiNeFiCLO. Mass. 

We can incresae yoar bosmcaa—yea 
want it increased. 

You have thought of press .-Upftoj. 

yourself. But let us tell you how prsaa 
clippings can be made a business bnUdsr 
(or you. 

BURRELLE 
145 UfiyeH. Sl. N. Y. CHr 
Estobiishad a QaarSw sd a Ci iiligj 

BUSINESS OPPORTUNITIES 
C. A WORD for advurriasBMBta laidtr IhM 

claasMcatlaa. Caah with ordsr. 

Advertising Aaendea, Atteaticaii 
Fast growing Fraternal weekly newspaper de¬ 
sires representation in Chicago. New York 
and Atlanta territories. The Keystone Ameri¬ 
can, 903 Empire Bldg.. Pittsburgh, Pa. 

An Unnaaa] Oianoe 
If you can put up $50,(Xn and have ambitkn 
and real ability aa a businesa builder and 
manager you can secure oontnd of an evening 
newspaper in a good sized Eastern city. It 
is worth nearly tiiree times the amount re¬ 
quired to get it. The ri^t man with money 
of hia own can have all of the additional back¬ 
ing necctaary. If you cannot pnt op the caah, 
or are without the neceasiry ability and atif- 
ctmfidencc, do not sraate time answrrfag this 
advertisement. For tiie man who hat botii 
there it an opportunity of the tort which tel- 
dom developt. Addreta Box A-783, Editor ft 
Publither. 

Wanted to Buy: 
Daily newspaper in small city. Prefer tix day 
afternoon paper now showinfr profit. Middle 
west preferrri but will ocosider any propoai- 
tion that looks good. Addreta Box A-78B, 
Editor ft Publiiher. 

LET THE 
CLASSIFIED ADS 

SECURE YOU 
A COMPETENT MAN 
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HUNCHES 
BREEDE’S DILEMMA RETOLD Meanwhile, Breede found he la 

come popular overnight. Men fog, 
him. 

“Success is mine,” he gloated 
did he suspect those sleuths, work* 
and night, were under instruct 
survey a spy who cabled messaas 
code that could not be deciphered h 

Sartorial Plight of Nobratka Editor 

During War Bring* Chuckle* 

Chuckles over the famous “pants” 
story cormected with .\dam Brcede’s 
service as a war correspondent in Eng¬ 
land were reviverl 
several days ago -^— 
when Adam Iicad- 
ed a 
of Hastings, Neb., 

men on 
tour to Kansas 

Man*ti*t tiitoTs tnd city editors art altoays on the lookout for newt and 
feature ideas that can be used locally. Edito* & Puilisbei will pay $1 for 
each hunch published under this head. The fact that the hunch is now being 
worked successfully in your city does not bar it from this department. Address 
your contributions to the Hunch Edito*. When they appear, clip them and 
moil them in and receive payment. Unavailable hunches will not be returned. 

Home - making — for some 

persons—is a treadmill of 

dull routine. 

and good will created by co-operating run on the editorial page and attract 
with local organizations, such as the much interest because local names ai 
American Legion, Rotary, Kiwanis, Odd events were used. It provided much e 
Fellows. Elks, etc., in advertising enter- tertamment for the readers as well 
tainments that are sponsored by them, for the reporter. It would malce an i 
This plan has been used to good advan- teresting feature for any small city dail 
tage by the Journal-World. A i»ge or —A. C. 
spread is arranged with the advertisement 
of the attraction in the center. Around ASKS TRUTH IN HOSIERY ADS 
it are grouped smaller advertisements of _ 
firms and individuals that carry the em- * * r w g. 
blem of the organization and frequently f 
refer to the attraction that is being fea- “Full Fashioned Wrongly Used 
tured. This is good advertising for the Confusion is being caused by the rece 
merchants inasmuch as it is a creator of practice of a number of manufacturt 
good will among the members of the dealers in carelessly and indiscrin 
organization, who apprwiate such co- lately advertising hosiery of varic 
operati^. It is a good thing lor the types as “fashioned” and “full fashionei 
entertainment as It advertises it in a big according to the National Vigplar 
way. Paul C. Rankin, Lawrence (Kan.) Committee, A. A. C. W. 
Journal-World. ^ ^ ^ In many instances, the true meaning 

. the terms has been utterly ignored a 
Compare rent and real estate prices for ^.^py edited with apparently no thouj 

various sections as_ of tMay against thoM effect on reader confidence. Seric 
in the same sections 15 years ago. It results are imminent if prompt steps 
will make a good feature and you 11 find abatement are not taken, the Commit 
the realtors following it up with adver- states. 
tisements in which material you publish Hosiery having imitation or me 
is emphasized.—Bert A. Teeters, Spring- seams or fashion marks is not accurat 
field, O. described as “fashioned” or “full-fa 

makes it an art, a delight¬ 

fully interesting career, in 

her daily series of articles, 

Illustrated, for your 

Women’s Page. 

METROPOLITAN 
NEWSPAPER SERVICE 

Maximilian Elser, Jr., Generei Uu^ 

150 NASSAU ST. NEW YORKCm 

Gappy 
Ricks American Humori*t* 

I* 

STILL WRITING 
hi* 

Famou* 

Peter B. Kyne is writing a 

new Cappy Ricks story for 

US each week. Ask about it. 

Humor Storie* 

Weekly for Saturday or Saikr 
Releaa* 

A*k ua for aample* 

The McChre Newspaper Sfiiak 
373 Fourth AveniM 

New York Qty 

Your Paper Is No 
Better Thanhs 

Automobile 
Section 

ITH special writers 

and photographers 
covering all parts of the 

world, NEA furnishes 

Full Service clients the 

best of news pictures and 

news feature stories. 

Writ* far tmmplat md rata*. 

TheBlGTHINGSIN MOTORING 
WRIHENINABIGWAY 

The UUman Featore Serfke 
HoflN Life BMg., WashhigliB, D. C. 

irk)OW.3KDSTBCCT. 
CIEVELAND.OWO 



r Baltimoreans Don't Say Newspaper;" They Say ^^SUNpaper" 

^HE SUN, of Baltimore, Maryland, approaches its eighty-seventh anni¬ 
versary; and it may not be amiss to recall some of the things THE SUN 

in its long career has done before anyone else. 

THE SUN was the first newspaper to establish a pony express between 
Boston and Baltimore to bring despatches from incoming ships; and later was 
the first to establish another chain of horses to race from Gulf ports to Balti¬ 
more with news of the Mexican war (frequently printing the results of bat¬ 
tles two days before the government at Washington received its own official 
reports.) 

It was the first newspaper to charter a fast pilot boat to go to Liverpool 
to bring back the news of important events. 

Being located at the headquarters of the first railroad, it was naturally 
the first to establish messenger service between the cities served by the Balti¬ 
more & Ohio. 

It was the first newspaper to employ carrier pigeons for the delivery of 
news despatches, birds being released from Washington, Philadelphia and 
New York for Baltimore. 

When the Morse Telegraph was invented, it was the first newspaper to 
use it successfully, a famous achievement being the receipt of President 
Polk’s message on the same day delivered — thereby permitting its being 
printed by THE SUN two days ahead of its rivals. 

In later days, when THE SUN had added THE EVENING SUN to its 
organization they became the first to own and operate an airplane for the 
hastening of news and picture service. 

THE SUN Is First in Circulation 

and First in Advertising 

Everything in Baltimore Revolves Around 

THE 
MORNING EVENING 

SUN 
SUNDAY 

JOHN B. WOODWARD 
Bowery Bank Bldg.y New YMfc 

GUY S. OSBORN 
Union Tnut Bldg.y Chicago j 

And it was quite natural that after such a record for “firsts” that THE 
SUN should be early in availing itself of the radio—the wireless being used 
frequently by its travelling representatives. 

So—it may be that this persistent effort, covering a period of 87 years, 
to secure and print the news has something to do with two other notable 
firsts—in the heart of Maryland— 

Some FIRSTS in 
the Heart of Maryland 
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Selling Bathtubs and Plumbing in 

Philadelphia 
Imagine if you can the needs of half a million separate dwellings in one compact 

territory. 

That’s the Philadelphia situation; half a million families in half a million dwellings, 
and half of these dwellings are owned by the families that live in them. 

Think how easy it is to talk business with individual owners who don’t have to “pass the 
buck” to the landlord. 

Folks who own their homes, like to equip them with the new things that make for 
comfort and sanitation. 

There are more than 800 plumbing establishments kept busy by the needs of Philadel¬ 
phia’s homes and manufacturing plants. 

Dominate Philadelphia 
Create maximum impression at one cost by concentrating in the newspaper “nearly every¬ 
body” reads— 

W\t Wldiu 
PHILADELPHIA’S NEWSPAPER 

^ “In 1 
Philadelphia 
neady eveiyhody reads 

JheBuUetuu 

Net paid circulation for six months ending March 31, 1924 
—512,445 copies a day. 

The circulation of The Philadelphia Bulletin is larger than 
that of any other daily or Sunday newspaper published in 
Pennsylvania, and is one of the largest in the United States. 

NEW YORK 
814 Park-Lexiiigtoa Bldg. 
46th Sl and Park Atp. 

CHICAGO 
Verree & Conklin, Inr. 

28 East Jat^son 
Bonlerard 

(Copjrrigbt 1924, Bulletin Companr) 

DETROIT 
C. L. WeaTor 

Verree & Conklin, Inc. 
117 Lafayette Bird. 

SAN FRANCISCO 
Harry J. Wittachen 

Verree & Conklin, Inc. 
681 Maiket ^ 

Mortimer Bryana 
12S PaU Mall, S. W. 1. 

Ray A. Washbnm 
5 me Lamartine (9) 




