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Making Profits 
I • • • • 

^ Making profits is, as every busi- 
ness man knows, merely a question of 

r keeping your sales up and keeping your 
^ costs down. A huge volume of sales is 

worthless if the cost of getting that 
volume of sales is too high. 

The Chicago Tribune'*s Advertising Promotion 
Department has for more than two years been 
studying, investigating and sales conditions 
in the Chicago territory, in order to ascertain how 
meritorious products may be marketed here at bed 
rock cost. This department has discovered some ex¬ 
tremely interesting facts and compiled remarkably 
valuable data by the use of which many manu¬ 
factures have been able to accomplish in this 
territory what before was thought impossible. 

This Department will be glad to lay all this valuable data 
before YOU if you want to sell YOUR goods in this territory 

with the smallest possible selling expense. In writing please state 
the name and character of your product. 

The World’s Greatest Newspaper 
(Trade Mark Registered) 

Member Audit Bureau of Circulations 
Eastern Advertising Office: 251 Fifth Avenue, New York City Pacific Coast Advertising Office: 742 Market Street, San Francisco 
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PUBLISHERS 
ON TO 

The Third National Exposition of the 

Printing, Advertising, Publishing, Lithographing, 

Engraving, Paper, B.usiness Equipment, 

Stationery, Paper Box Manufac¬ 

turers and all Allied Trades. 

Coliseum, Chicago, June 19th to 26th, inclusive 

CONVENTION WEEK 
OF THE 

ASSOCIATED ADVERTISING CLUBS OF THE WORLD 

INTERNATIONAL ASSOCIATION OF MANUFACTURING PHOTO ENGRAVERS 

AMERICAN ENVELOPE MANUFACTURERS ASSOCIATION 

THE AUDIT BUREAU OF CIRCULATIONS and 

()TI 1ER AFFlLIATED ORGANIZATIONS 

(Special Railroad Rates from all points) 

Do not miss the Biggest Event that has ever happened in the Allied Trades, 
where you can see and study machines, supplies, devices and ideas, the use of 
which will mean the saving of thousands of dollars in conducting your 
business. 

LUyeral .^llotiucnts of Free Tickets ncill he s^ii'en to all Exhibitors for distri¬ 

bution auioiiii their rej^ular and prospective customers. 

This Management will also be glad to furnish, free of charge, two tickets to 
any interested person, upon receipt of an addressed, stamped envelope. 

h'or marked diagrams, space rates and further particulars, address, 

NATIONAL EXPOSITION CO., Inc., 
HARRY A. COCHRANE, President Telephone, Randolph 883 

Suite 1305 Advertising Bldg., Chicago, Ill. 
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EVENING MAIL TO CHANGE OWNERSHIP 

S. S. McClure Newspaper Company, Organized by Ur. E. A. Ruinley, 

of La Porte, Ind., With a Capital of $;i,0()(),000. Will Take 

Over Property on Monday—Mr. McClure to Be Editor 

$30,000,000 PULP MERGER PRAISE WILSON’S STAND 

Tlie New York Evening Mail, one of 
tin* ohiest and most respected news¬ 
papers of tile great metropolis, has been 
piireliased by the S. S. McClure News¬ 
paper Comjmny, a new corporation, with 
.1 capital of !i>3,000,(MMl, of which $‘2,000,- 
11(10 is preferred and the rest is common 
stock. S. S. McClure, founder, and for 
many years owner of McClure's Maga¬ 
zine, will be the eilitor and general man¬ 
ager; Frank Parker (Stockbridge, for two 
years city editor of the (llobe and since 
I!tl2 managing editor of Popular Me¬ 
chanics, will lie the managing o<litor. 

In talking to a representative of Tut: 
I'hiiTou AM) l‘riiLi.siiKK at the Union 
League Club on Thursday ^Mr. McClure 
said: 

"It has la-cn my ambition for several 
yiars to be in a position to eonduct a 
daily newspajier upon the same lines 
tliat made .McClure’s Magazine success¬ 
ful. -My old-time friend. Dr. Edward 
II. I{uniley, of La Porte, Ind., head of 
the M. Uuniley Coniimny, which is capital¬ 
ized at .$.‘{2.(MMI.(l(M» and manufactures ag¬ 
ricultural luaidiincry. has given me the 
opjiortunity I have desireil in organizing 
a company to take over the Evening 
Mail and in giving me the editorship of 
that newspaper. 

NOTH I .M; ItKVOI.l TION AKY. 

“In undertaking the work I am not 
assuming that 1 shall la* aide to rev- 
<dut ionize newspaper practice. I have 
a few ideas that 1 desire to try out on 
the Mail, but none of them will upset 
the general order of things. 1 believe 
that the same principles that contrib¬ 
uted to the rmancinl and literary siuress 
of the magazine that I founded and con¬ 
ducted will be suewssful now. 

“The Mail has a circulation of L)(1,(MM) 
copies, and it will be my aim to retain 
the readers this cin-ulation repri’sents. 
In other words, whatever f«'atures we 
may adopt or changes we may make will 
he with a view of strengthening the 
hold the Mail already has u|>on its pres¬ 
ent readers and to attract others. 

“The Mail will Im‘ conducted upon the 
same general policy that now obtains. 
It will he Republican in politics. 1 have 
for many years personally worked for 
goo<l government, and in my conduct of 
the Mail I shall devot<“ mmdi attention 
to that subject. I do not intend to make 
wholesale changes in the staff. Such a 
course I Indieve is inadvisable in a ])uh- 
lication that already has a well-organ¬ 
ized and efficient body of jnen behind it. 

MR. STODDARD TO REMAIN. 

“I shall have the assistance of Henry 
L. Stoddard, the present editor, a most 
able and thoroughly responsible journ¬ 
alist. who has brought the Mail to its 
present high standard through the hard¬ 
est kiTid of work. The paper has been 
fortunate in having such an excellent 
staff of workers. 

“I see that one of the evening papers 
seems to think that th<‘ Mail is to be¬ 
come a ]>ro-Oern)an news[)aper la'cause 
Dr. Rumley’s father came from Ger¬ 
many. Such is not the case. -I am an 
American, and so is Dr. Rumle.v. and 
licith)‘r one of us would consent for a 
moment to adojit any jiolicy that would 
make the Evening Mail any less a 
patriotic .-Xmerican newspaper than it is 
at present.” 

The sale of the Evening Mail to the 
new corporation will not be conlirmed 
until Monday, when the company’s offer 
will l)c laid before the board of directors. 
There is no doubt as to its aceejitance, 
as Henry L. Stoddard, who owns three- 
fourths of the stock of the company, 
has already agreed to the proposition. 

THE mail's finances. 

Resides the .$400.(MI0 of capital stm-k 
there are .$400,000 of first mortgage 
bonds on the property, and there will 
1m' issued .$140,000 second mortgage 
bonds, making a total bondeil indebted¬ 
ness of .$.')40.000. These bonds will la* 
held by people outside of the S. S. Mc¬ 
Clure ('om])any. 

Mr. Stoddard, in speaking of the sale 
of the Mail to a representative of The 

Editor and 1‘ublisiier, said: 
“Negotiations for this sale have been 

going on for several months. As a mat¬ 
ter of fact, Mr. ^IcCliire spoke to me a 
j'car ago about the possibilities of a 
newspaper feature syndicate and how 
strongly it appealed to him at that time. 
Mr. McClure made his first success in 
life as the owner of a newspaper feature 
syndicate, which was organized in 1884. 

“His love for digging out new ideas 
and new features still remains with him, 
and from what I know of his plans I 
have not the slightest doubt that he will 
more than repeat the success he made 
in his early life. 

"It will also be recalled that Mr. IMc- 
Cliire introduced more writers to the 
American public than any other living 
man. These include Rudyard Kipling. 
Robert Louis Stevenson, Ida Tarlxdl, 
Ridi-r Haggard and .1. M. Barrie. It is 
not unreasonable to su|i])ose that a man 
with sindi a record of successful “linds” 
has a fi'w more in store. 

“M’hen the syndicate idea took definite 
form in Mr. McClure’s mind ho also 
concluded that it would be best to have 
a New York newspaper ns a basis. For 
that purpose he interested Dr. Edward A. 
Rumely. of I.a I’orte, Ind., and a number 
of other gentlemen in his project. Dr. 
Kumely’s interest increased as the 
negotiations went on and he will be the 
moving spirit in the newspaper. 

SAXtE I’Ol.K Y TO UK CONTINUED. 

“1 am very glad to say that the new 
organization will have my ai-tive co-opera¬ 
tion and good-will. 1 have made up my 
mind not to he in the harness quite to 
the extent that 1 have the past .I.T years, 
hut I shall he in tin' game actively just 
the same. 

“The policy of the paper will be pre¬ 
cisely what it has been in the past— 
aggressively, independently Republican. 
It will stand for the best things in the 
community regardless of jiolitics. 

“M’hen Mr. McClure first came to me 
he said that he would like to make an 
alliance through purchase or otherwise 
with the Mail because it had established 
itsidf in the minds of the newspaper men 
of the country with the features it al¬ 
ready possesses and which had gained for 
it a distinct popularity in the city of 
New York. He was good enough to say 
that a feature from the Evening Mail 
commended itself to newspaper publish¬ 
ers because it was good enough for the 

(Conriuded on page 1077.) 

Important .\nialganiation of Large Pulp 

and Paper Companies 

The organization is now under way of 
the North American Pulp and Paper 
Company, a corporation formed under 
the laws of Mass^ichusetts, with the fol¬ 
lowing otheers: President, J. E. A. Du- 
buc, managing director of the Chicoutimi 
Pulp Company and president of the St. 
Lawrence Pulj) and Lumber Corporation; 
vice-president, .lohn H. Duffy, president 
of the Tidewater Paper Mills Company 
and jiresident of Perkins-Goodwin & Co. 
Advisory Committee: John 11. Duffy, M'. 
If. Sharp and J. B. A. Dubuc. Directors: 
.T. E. A. Dubuc, Chicoutimi. P. Q.; .lohn 
H. Duffy, New York; William Hanson, 
^lontreal, Quebec; Parinely W. Herrick, 
(leveland, Ohio; Hon. George T. Oliver, 
Pittsburgh, Pa.; George M'. Robertson, 
Philadelphia, Pa.; W. H. Shar]), Philadel- 
|)hia. Pa. Chandler Brothers & Co., 
bankers and brokers, Philadelphia, Pa., 
are the underwriters. 

The new conqiany will control through 
stock ownership the following compa¬ 
nies: 

Chicoutimi Pulp Company, Oliicoutimi, 
Quebec, manufacturers of 90,000 tons of 
ground wood pulp annually. 

St. Lawrence Pulp and LiimlM'r Cor¬ 
poration, Oltandler. Gaspe County, Qiie- 
liec, manufacturers of .3(5.000 tons of sul¬ 
phite pulp annually. 

The Tidewater Paper Mills Company, 
Bush Terminal, Brooklyn. N. Y.. manu¬ 
facturing news print pa]U“r. 27.000 tons 
annually. 

The capital involved is about 
$.30,000,000. 

BIDDER'S COMPANY SUED 

Trust Company Forecloses Mortgage on 

Intertype Concern. 
A mortgage foreclosure suit was 

brought this week by the Guaranty Trust 
Company of New York against the In¬ 
ternational TyiH'setting Mnidiine Com¬ 
pany of New York, of which Hermann 
Bidder, editor of the Staats-Zeitung. was 
liresident. Erskine Hewitt, of No. ."Vt 
Church stret't, was iwiimal receiver for 
the company, whicdi has a idant in Brook¬ 
lyn. 

The Guaranty Trust Company holds a 
mortgage against the company securing 
a .$1.0tlff.tltl0 r> per ci'iit. gold bond issue. 
Tliis mortgage was executed March IS, 
1912. and the suit was brought because 
of default on $;!0,tN)0 interest due .lanu- 
nry 1.3. 

Previously Judge Hough had appointed 
Mr. Hewitt receiver for the company in 
a friendly suit brought because it was 
unable to liquidate its liabilities. Hewitt 
was authorized to continue its business 
under bond of .t.lO.tlOO. 

Editor (5uilty of Libel 

.\s a result of a camiiaign waged 
against the nomination and election of 
Senator .lames ,V. Peasley last fall by the 
Waterbury R(‘publican. a suit for libel 
was brought against AVilliam .1. Pape, the 
editor. .Judge John J. Walsh, of the Su¬ 
perior Court of Common Pleas, in the 
JVaterbury City C<airt last week, found 
the defendant guil y of the charge ami 
committed him to the New Haven County 
.fail for .3(1 days. 

London Paper Changes Hands 

Edward Hulton and Son. lending 
newspaper proprietors of Manchester. 
England, are nqiorted to have purchased 
the Ixiudon Evening Standard. 

Illinois State Press .Association at Golden 

Jubilee Celebration Records Its En¬ 

dorsement of President’s Note—Senator 

Sherman Speaks—Editors Want Cheap¬ 

er Insurance and a State Commission 

(Spccitil bn Hire.) 

Chicaoo, May 20.—The Golden Jubi¬ 
lee Convention, commeinorating the 
fiftieth anniver.sary of the founding of 
the Illinois Press Association, end*'d the 
third day of its sessions here tonight. 
A hundred down-state editors are in at¬ 
tendance. They will go home tomorrow 
lifter election of officers and a bampict. 

The clean advertising problem, the 
regulation of insurance premiums in the 
state, and the needs of a closer organ¬ 
ization of country newspaper publishers 
were the principal tojiics discussed. 

The editors endorsed the policy of 
President M'ilson in tin- Lusitania case 
by adoption of a resolution presented by 
If. N. Wheeler, editor of the Quincy 
Journal. Tonight Unitwl States Sena¬ 
tor Lawrence Y. Sherman, addressing tin- 
editors, commendtMl this action. 

“The press of our country,’’ said he, 
“in this crisis has Ix-en a potent agent 
for international righteousness.” 

Professor Alerle Thorjie, of the Uni¬ 
versity of Kansas School of .lournalism. 
urged upon the state editors the policy of 
clean, truthful advertising. Papers make 
themselves great, he said, la-cause they 
deal fair in their advertising columns. 
A brilliant etlitor and an unwary ad¬ 
vertising manager, he asserted, would 
never make a great newspaper. 

Fred Leroy, editor of the Streator In¬ 
dependent-Times, h-d a fight for cheaper 
insurance. The editors went on record 
as urging the appointment of a state in- 
snraiu-e commission to whii-h individuals 
might carry appeals from the rulings 
of companies. 

"Premiums in fire insuranci- in Illi¬ 
nois are double (he amount of those in 
New A’ork state,” said he. "Projierty in 
Illinois is no more inllammable than it 
is in New York.” 

James Keeley, editor of the Chicago 
Herald, said tlie papers of twenty-live 
years ago were Ix-tter printed than those 
of today. He decried the tendency that 
led an editor to print a 30-page jiaper 
Sundays when it would be the policy of 
Ix-ttt-r business to print a 16-page one. 

J. M.. Page, t-ditor of the -lerscyvilh- 
l)cmo(-rat and president of the associa¬ 
tion, presided at the session. 

PATTISON BUYS SCRANTON NEWS 

W. J. Pattison, who for tw<-Ive years 
was the publisher of the New York 
Evening Post, has acquired the (irincipal 
proprietary interest in the Si-ranton 
(Pa. I Daily News, from George B. 
Markle. of Hazleton, Pa., and will here¬ 
after manage the jiaper. No change* in 
its ixilicy or in the personnel of its staff 
art- (-ontemplated. Robert D. Towne n-- 
mains ns editor. 

James R. Murphy has Ix-t-n appointi-'l 
getn-ral managi-r of the Broadway Knb 
way anil Home Bnroughs Car .\ilvert s- 
ing rompany. Incorporated. Mr. Murp'iv 
has Ix-en associatcil with Joseph P. Dav 
for twenty years, iliiring which time In- 
has managed many extensive real i-stati- 
advertising campaign*. He i* a gtxi 1 
t-\ei-ntivc and wiih-ly known in adver¬ 
tising circh-s. anil brings to his new 
business a keen, alert, analytical mind. 
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CHICAGO NEWS BUDGET 

Theodore Sutros’ Mysterious Dinner of 

Pro-German Sympathizers—Four Press 

Conventions in Session This Week— 

Agricultural Publishers Endorse Presi¬ 

dents Action in Lusitania Case—Other 

Matters of Interest to Newspaper Men. 

(Ulicciiil Corrcupoixlence.). 

Chu'AGO, May IS.—Theodore Sutro, 
•Hlitor of the New York Deutsches .lournal 
and president of the (Jerinan Publishers’ 
S<s-iety. came to town Saturday and de- 
pa rtwi Sunday, leaving in his wake a 
popular mystery. lie was accompanied 

•t'.v the s<‘<Tetary of the society, C. S. 
liiintley. They rented the Francis I room 
at tile Congress hotel and made arrange¬ 
ments for a hamiuet, nsiuesling of the 
management that no publicity of the 
affair was desired. When reiiorlers ;ire- 
scnted themselves in the evening they 
were not admitted. Mr. Sutro would not 
he interviewetl, de<-line<l to discuss his 
visit or identify his guests. Thirty lead¬ 
ing pro-(Jerman sympathizers of Chicago 
attended the dinner. Waiters said they 
discussed the war. 

There will be four press conventions in 
Chh ago this week—the Illinois Press As- 
siK'iation, the Illinois Daily Newspap«-r 
Asswiation, the Illinois Women’s Press 
Association and the International I.rfibor 
Pn-ss of America. 

The Illinois Daily Newspaiier Associa¬ 
tion will l)c in session at the Hotel I>a 
Salle on Wednesday. Koy Howard, man¬ 
aging eilitor of the Uniteil Press and 
lately returned from the European war, 
will lie the chief attraction. Prof. Merle 
Thoris*, of the I'niversity of Kansas 
fschool of .lournalism, will talk on jour¬ 
nalistic (Hlucation. 

The International I.abor Press of 
.America met today at the Morrison hotel. 
George W. Perkins, president of the 
Cigarmakers International Union; Mrs. 
Kayimind Itohins, suffrage leader and 
wife of the State Progressive party chief, 
and .lolin Fitzpatrick, president of the 
Chicago Federation of Laltor. spoke. 

The Illinois Women’s Press Association 
meets at the Eleanor (’Inh on Thursday 
and Friday. 

The dire<‘tors of the .Vgricultural Pub¬ 
lishers’ Associiititin of .\merica held an 
e.\e<-ulive session at the Hotel La Salle 
last Thursday, at which resolutions were 
adopted indorsing the altitude of Presi¬ 
dent Wilson in the I.usitania case. P.ur- 
ridge D. Riiller. iiresident of the asso<aa- 
tion presided. These directors attended : 
Frank E. Ixmg. secretary. Chi<-ago: F. T. 
.\Iere<lith. Des Moines; lieutenant Gov¬ 
ernor S. R. McKelvie, Lincoln. Xeh.: .1. 
Lewis Dra|)er. Chicago; Marco Marrow. 
Topeka. Kan.; H. \. Owen. Minneapolis; 
Irvin F. Paschall. Des Moines, and W. 
.V. Whitney. Springfield, Mass. 

Xewsimjier iirlisis and illustrators on 
Chicago paiiers will have a banquet on 
May 21. Allwrt Green, of the Examiner, 
is directing arrangements. 

The Chicago Press Writers' Club has 
“an evening with iiiclure players” at the 
Stxirtsman’s Club on Tliursday night. 
Scenario work was discussed by Frank 
Minor. Wilma Minor and Betty Subject. 
photof)layers. 

The .\merif-an. which is always par¬ 
ticular to rememlwr the little folks, will 
he host to .".(klO Chicago children when 
the 1t»l Ranch Wild West Show comes 
to town next week. Every child who 
solves a simide jiiizzle printed in the 
■Imerican will get a free ticket. 

The Press Club last week witnessed a 
private exhibition of the moving pictures 
taken by the Dorsey exi)edition to the 
ttrient. Dr. George E. Dorsey, curator of 
.•'nthroisdogy at the Field Museum of 
Xatural Ilistor.v, still is in India taking 
films for the Unitfsl Photo-Play Compan.v. 

The Post is carrying on a campaign to 
bring al>out the commutation of the death 
sentence imposed on Leo M. Frank for 
murder at .\tlanta. Ga. Through the 
Post’s enterprise imlitious containing 
more than “.I.OftO signatures have been 
forwarded to the governor of Georgia. 

The Examiner announces that its edu- 
• ational bureau this year has r<‘cei'*Kl 
O.fktO inquiries regarding various public 

and i)rivate schools. F^ach was answered 
separately. 

The public service department of the 
Tribune has inaugurated its sec-ond an¬ 
nual anti-mos(iuito <-ampaign. Last 
year's campaign, started late in the .sea¬ 
son, brought surprising results. The 
Tribune’s methods were oiMjrated siuress- 
fully in California, South Carolina, 
Louisiana and other distant states. Each 
day an article is published bringing home 
the disease perils of the mosquito and 
giving simple and inexpensive formulas 
for the extermination of the i)ests. The 
suburban villages of Ravinia Park. Glen¬ 
coe, Wilmette and others already have 
acted on the Tribune’s suggestion nml 
sent out crews to oil water holes, drain 
roadside gutters and take other i)recau- 
tions against the breeding of the insect. 
Dr. W. A. Evans, the Tribune's medical 
exiKTt, and Ralph Wald<» Emerson, of the 
local staff, have the campaign in charge. 

Thousands of mothers received letters 
from their grown-up children in Chicago 
last week, which might never have been 
sent had it not Iteen for the “Write to 
■Mother on Mother’s Day” propaganda 
inaugurated by the Herald and carriwl 
on by all Chicago pai»ers. A. G. Fegert. 
of the Herald staff, is credited as origi¬ 
nator of the idea. 

The well known local sporting i>aj)er, 
“Daily Racing Form,” has added eastern 
territory to its field by publishing an 
edition each morning at Hutlalo, for cir¬ 
culation in the east and in Canada. It 
will la* practically a duplicate of the 
Chicago edition. 

Iowa advertising clubs have engaged 
rooms at Hotel Sherman for the June 
convention. Boston clubs will la* at the 
Congress Hotel, and Xew York clubs at 
the Auditorium. 

The .May tournament of the Press (Jolf 
Club will la; held at the Park Ridge Club 
.Mondaj'. May 27. It will be 18 holes 
medal jday. Some unable to |)lay .Mon- 
da.v will jday Sunday morning. Prizes 
will be offer(‘d. 

Merton V. Wieland, of the Herald 
staff, ami .Miss Edith F. .Miilholland were 
married last week. 

Dr. .lerome H. Salisbury, assistant ed¬ 
itor of the .lournal of American .Medical 
.\sS(H-iation. died suddenly at his homo 
in tVheaton late last week. 

Pier<-e UnderwfK)d, an advertising 
agent for a local automobile concern, is 
under arrest charged with having de¬ 
frauded an Ohio woman some time ago by 
selling her alleged worthless stock. 

S. R. McKelvie, of Lincoln. Xeb., was 
ehs-led Iiresident of the Associated Farm 
Papers at its meeting here last week, 
F. P. Holland, .Tr., Dallas, Tex., vice 
president, F. O. Ixing, Chicago, secretary 
and treasurer. 

Three artists from the Herald won the 
prizes at a drawing contest held in the 
Bentley studio late last week. 

The new Catholic daily is seeking a 
name, and offers a prize for one. 

IxM-al police are investigating the lot¬ 
tery scheme of the Wilkes-Barre (Pa.) 
M’eekly M'orld, a sporting paper which 
circulates largely but not through the 
mails. Its agents claim that it thus does 
not violate the law, and are prepared to 
contest any prosecution. 

Poughkeepsie Paper Sold 

The Poughkeepsie (X. Y.) Daily Xews- 
Press has been transferred to the Eagle, 
of that city. Both dailies are old- 
established properties, the Xews-Press 
having been in existence for fiJ years. 
The consolidated newspaper is owned by 
the Platt Brothers, the senior member 
of which firm is Congressman Edmund 
Platt. The Press was started in lR."i2 
and became the Xews-Press in ISSJ. Up 
to the time of the consolidation it was 
owned by the Hinkley Estate, who are 
also large owners of traction interests in 
Poughkeepsie and Dutchess County. As 
a result of the consolidation there will 
be but one morning newspa|ier in the 
Poughkeepsie field. The negotiations in¬ 
volving the transfer were conducted by 
Harwell, Cannon & McCarthy, brokers 
in publication properties. Xew York Uity. 

.Tohn Xelson. of Vanemtver, has bought 
at a court sale the Vancouver (B. ('.) 
World. 

HEADLESS PHOTOS ON TRIAL 

Boston Post Fights Ban Put on Papers 

By Postmaster, 

An interesting point has lieen brought 
up by the controversy between the IIos- 
ton (Mass.) Post and William F. Mur- 
lay, the Boston Postmaster, over the 
Post’s “headless photographs.” The Post 
has lH*en photographing women shoppers, 
without their knowledge, if possible, and 
then ]>iiblishing the photographs, minus 
the heads. The originals ujxin identify¬ 
ing themselves at the postoflice receive 
•ii.) in gold. 

To this the postal authorities objected, 
claiming it was a lottery within the 
meaning of the Unitcnl States statiites, 
and that all matter of every kind relat¬ 
ing to it was therefore unmailable. 

On May 14 the Post Publishing Com¬ 
pany filed a bill in eipiity in the United 
States District Court against Postmaster 
Murray, seeking to restrain him from 
excluding the Post from the mails. The 
Post maintains that it is largely depend¬ 
ent on the mails for the circulation of 
its jiapers, and that such exclusion would 
cause it irreparable injury. 

It ]ioiuts out further that it does not 
require any person jihotographed to jiur- 
chase any copy of the pajiers, or produce 
any cou|)on, or to make any payment 
whatever, or in any way to notify the 
Post that she is concerned in this 
schcTue. or is a candidate or aplicant for 
any ]irize. 

Identification is entirely optional with 
those photographed. 

PRESIDENT WILSON’S MESSAGE 

How It Happened to Be Published Before 

Being Delivered at Berlin. 

In compliance with a request made by 
(I e Department of State none of the Xew 
York U’oniing newspapers containing the 
text of Piesident Wilson's mes.sage on 
the sinking of the Lusitania were sold on 
the streets or elsewhere on Friday. May 
14, until after 5 a. m. The Herald car- 
ri(*d across the toj) of its first news page 
in heavy bhu'k type these words; “By re¬ 
striction of the Department of State this 
newspaper is not to be put on public sale 
before 5 a. m.” Such a thing has not 
happened before in years. 
\ somewhat amusing outcome of the 

incident was this: The Slate Depart¬ 
ment cabled the message Thursday to 
Thomas Xelson Page, the .Vmerican Am¬ 
bassador at Rome, by whom it was to be 
telegraphed to .Vmbassador Gerard at 
Berlin, who, in turn, was to present it to 
the German Foreign Office*on Friday. 
Through some delay in the transmission 
of the message from llome to Berlin it 
did not reach .Vmbassador Gerard until 
too late for presentation that day. There¬ 
fore all the precautions taken hy the State 
Department to keep the message from be¬ 
coming public until after it had been for¬ 
mally delivered to the 'German Govern¬ 
ment proved ineffective. 

WILL AWARD PULITZER PRIZES 

Columbia University Trustees Also Elect 

Journalism School Board. 

.\t a meeting of the rolumbia Uni¬ 
versity Board of Trustees, held in Xew 
York f’ity on May 3, a plan was discussed 
for the awarding of prizes established 
under the will of the late .Toseph Pulitzer 
for excellence in journalism, in American 
drama, American music and .Vmerican fic¬ 
tion. Details of the plan are not yet 
ready, but will be announced soon. 

The new Administrative Board of the 
Pulitzer School of Journalism, which 
will serve three years from .July 1, was 
elected as follows; 

President Butler, Dean Keppel of Co¬ 
lumbia College. Dean Williams of the 
School of .lournalism, the associate di¬ 
rector of the school. .lolin W. Cunllffe. 
and Profs. William P. Trent, Henry R. 
Seager. .lames T. Shotwcll, Ashley H. 
Thorndike and Charles .V. Beard. 

.Vlbert W. Attwood. .Vmherst. ’03, who 
has 1 (s'n on the staffs of the Sun and the 
Press, was made associate in journalism 
on the faculty of the Pulitzer School. 

CLUB SWINDLERS BUSY 

.Arrest at Dayton of Man Engaged in 

Selling Bogus Memberships in Wash¬ 

ington Gridiron Club ”to Build $84,0llil 

Club House.” 

(lipciiiil Correnpondenvc.) 

WASiiiNdTox. D. C., May 10.—Tin 
famous Gridiron Club of VVashington, 
(•omposed principally of newspaper men, 
has sent warnings broadcast against men 
who have lieen going through the Middle 
West and Xew England selling associate 
memberships to the club. 

Sumner M. Curtis, Washington cor 
respondent and member of the Gridiron 
Club, will represent the club at the trial 
of a man giving his name as George 
Allen, arrested in Dayton, Ohio, on the 
charge of conspiring with another in the 
“sale” of memhership in the Gridiron 
Club. 

Prominent professional and business 
men are believed to have been victims of 
the swindlers whose game was to “sell" 
life memberships in the club for two 
hundred dollars, and ten-year member¬ 
ships fur half that sum. 

Their story to prospective purchasers 
was to the effect that the club was rais¬ 
ing funds by selling memberships to build 
a club house “to cost $84,<HK) on the site 
of the old Department of .Tustice place.” 

E. C. Snyder, of the Omaha Bee, presi¬ 
dent of the Gridiron C’luh, has received 
from Mr. Curtis a detailed story of the 
swindle. Immediately upon the receipt 
of the same he issued a warning directed 
to all professional, business, and news- 
])aiH*r men, that tlie Gridiron Club has 
not authorized the sale of memberships, 
had not the slightest intention of build¬ 
ing a club house, and would vigorously 
prosecute any persons attempting to use 
the Gridiron Cluh’s name for ulterior 
motives. 

.Mr. Curtis has been instructed by the 
Gridiron Cluh to investigate the alleged 
oiierations of the swindlers in Dayton. 
In a letter from Mr. Curtis to Mr. Snyder 
he says that he saw “Allen” in the Day- 
ton jail. 

Allen’s story to Mr. Curtis was to the 
effect that he met a man using the name 
of H. B. Forbes in Detroit, and that 
Forbes told him he was commi.ssioiied b.v 
the treasurer of the Gridiron Cluh to 
travel over the country disposing of mem¬ 
berships, and he offered “Allen” twenty- 
five per cent, as assistant. 

Mr. Curtis declared “Allen” represent¬ 
ing himself as a newspaper man using the 
name of Don Buell, of the Sun Bureau, 
of Washington. Enclosed with .Mr. Cur¬ 
tis’ letter was a copy of a receipt given 
E. .V. Deeds, president of the Delco Co. 
and fonnerly manager of the Xational 
Cash Register Co. 

“The reieipls,” Mr. Curtis said, “was 
written on mottled stationery, with an 
emhosse<l Gridiron emblem, crossed with 
a grill in gilt for a crest. The serial 
number was sixt.v-Iwo, indicating that 
others has been written before it.” 

In addition to the official warning is¬ 
sued by President Snyder, Gridiron mem¬ 
bers in various cities have been urged to 
warn bankers and others who are liahlc 
to fall prey to the hoax. President 
Snyder left Washington Tuesday for Ohio 
to give his personal attention to the 
prosecution of those involved in the 
swindle. 

PECK LEFT NEWSPAPER TO WIFE 

C. C. Peck’s Will Directs Her to Keep 

Brooklyn Times. 

By the terms of the will of Car.son C. 
Peck, filed Monday in Monmouth County. 
X. .T., the Brooklyn Times, which .Mr. 
Peck bought about a year before his 
death, will remain in the family. Mr 
Peck was vice-president and treasurer of 
the F. W. Woolworih Company. He died 
early this month at his home in Brooklyn 

The will, which is very brief, was dated 
July 1, 1808. and bequeaths all Mr. 
Peck's real and personal property to Mrs 
Peck and makes her sole executrix. The 
value of the estate is given nt $540,000, 
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There are more people within 50 miles of 
Boston than there are in the States of 
New Mexico, Montana, Arizona, Colorado, 
Delaware, Idaho, North Dakota, Nevada, 
Utah and Wyoming combined. 

In planning to secure your share of the business of this rich territory, 

bear in mind that the Boston American goes into nearly one in every two 

of these homes as evidenced by sworn figures. 

The value of the normal factory output of New 

England totals $2,670,000,000, and you’ve 

no doubt noticed in the newspaper accounts of 

the European war how frequently and in what 

variety New England factories are called upon 

to furnish needed supplies, running many fac¬ 

tories at full capacity on double shifts. 

for money in pay envelopes makes ready 

buyers. 

Another thing to consider just at this time is 

the fact that New England is America’s great¬ 

est vacation territory. It is estimated that 

Summer tourists spend $60,000,000 annually 

in New England. 

This naturally follows, as New England pro¬ 

duces over one-seventh of the goods manufac¬ 

tured in the United States and thus must secure 

a lion’s share of war orders. Almost 50% of 

these manufacturing plants are in Massa¬ 

chusetts. 

This extra bulk of new business is immediately 

reflected in the increased buying power of the 

people living in this thickly populated territory. 

It is safe to assume that this amount will be 

greatly augmented this year with Europe’s 

doors closed against American travelers. 

In planning your campaign, make every ad¬ 

vertising dollar count by using the paper that 

offers you the greatest number of readers at 

the lowest cost. The Boston AMERICAN 

offers you exactly this in this rich Evening and 

Sunday field. 

The Boston American is now selling over 400,000papers 
daily, which is more than all the other Boston Evening 
Papers combined. 
The Boston Sunday American has by far the biggest 
Sunday circulation of any New England Sunday News¬ 
paper—now over 330,000. 

The lowest advertising rate per line per thou¬ 

sand of circulation of any Boston newspaper. 

New England*s Greatest Home Newspaper 

80 Summer Street 

New York Office Bostoil) MsiSS. Chicago Office 
1789 Broadway 504 Hearst Building 
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MERCHANTS WARRING AGAINST COUPONS BURDENSOME OVERHEAD EXPENSE 

Action Taken by Organizations in Several Cities—Experiences of 

Retailers in Baltimore, St. Joseph and Atlanta—Views 

of Advertising Agents on the Subject. 

Interest in The Editor and Pub¬ 

lisher’s rampaign against coupons in- 

ereases from week to week. Below will 

be found some valuable correspondence 

from Baltimore and elsewhere in which 

is set forth the action taken by mer¬ 

chants who regard the coupons as ob¬ 

jectionable. 

THROWN OUT AT BALTIMORE 

Exp)erience of the Merchants with Cou* 

pons which They Regarded 

as Parasites. 

(Special CorresponSeitce.) 

Baltimore, May 17, 1915.—The facts 
in the trading stamp proposition as they 
concern the newspapers and the mer¬ 
chants of B.iltimore are about as fol¬ 
lows; A law was passed which was in¬ 
tended to legislate them out of business. 
It was vigorously supported by most of 
the merchants in Baltimore. The news¬ 
papers, I believe, too, were strongly ia 
f.avor of that law. 

Immediately ujwn its passage the news¬ 
papers of Baltimore declined to accept 
further trading stamp advertising, and 
having had an opportunity to study the 
effect, maintained that altitude even after 
.the law was declared unconstiiulional. 

The newspapers here had all figured 
for quite a while that stamps were a 
tax quite as much upon them as upon 
anybody else, and the sharp increase in 
volume of the advertising which prac¬ 
tically every paper in Baltimore received 
following the discontinuance of stamp 
advertising would seem to have borne 
out our belief. 

Certainly in the writer’s mind there is 
absolutely no doubt that trading stamps 
and their broad advertising in the col¬ 
umns of a newspaper are directly detri¬ 
mental to its advertising volume. 

I read with considerable interest state¬ 
ments by Sperry & Hutchinson at the 
time of the A. \. P. A. meeting in New 
York, and couldn’t help but l)e struck 
with the fact that the Sperry iS: Hutchin¬ 
son people themselves did less advertising 
in the entire year before the newspapers 
of Baltimore threw out trading stamps 
than was embodied in the one advertise- 
ni*nt I saw in the Times. 

They spoke of being large advertisers. 
They were nothing of the sort. When the 

trading stamp people get a town sewed 
•ip the way they had Baltimore, they sit 
ha<k and laugh at the idea of advertising. 
The merchants do the advertising, true 
enough—that is, they put the stamp and 
tlie stamp cut in practically every ad 
they run, and charge stamps to adver¬ 
tising, as a general thing, cutting down 
their newspai>er space just that much, 
but the Sperry & Hutchinson and other 
stamp companies do practically nothing. 

A l.fKiO-line contract was about as big 
as any newspaper ever had from a trad¬ 
ing stamp company in the history of the 
stamp craze in Baltimore. That it can¬ 
not live and grow and have its being 
without newspaper advertising is pretty 
well exemplified by the present situation 
here. Baltimore was one of the worst 
stamp-ridden towns in the universe, but 
now you rarely ever hear of them any 
more. 

Certainly firms that previously felt 
that they couldn’t possibly get along 
vithout stamps, have since discontinued 
them with easy confidence that they can 
get along without them and go ahead 
without them and do busine.ss without 
them and at their own sweet will and 
t'leasure as long as the.v please. 

Furthermore, the merchants who were 
most in favor of doing away with them, 
are still most in favor of not having any¬ 
thing to do with them, which would seem 
to l>e pretty strong evidence of the fad 
that from the point of view of all con¬ 
cerned it is a goo<l thing that they are 
no longer given the prominence which 
the.v formerly were in the advertising 
of almost every merchant who gave them. 
The.v were a sort of a parasite on news¬ 
paper advertising, and as such were nat¬ 
urally objected to by the publishers. I 
can only say by way of conclusion that 
the newspapers are glad not to be ear- 
r.ving their advertising at the present 
time. ,J. M., Jr. 

Rhode Island Grocers Against Coupons 

The Rhode Island State Retail Grocers’ 
Association, at its convention a few days 
ago, placed itself on record as opposing 
strenuously the manufacturer’s coupon 
in package goods. The following resolu¬ 
tion was unanimously adopted: 

“That the custom practiced hv manu¬ 
facturers of using coitpons with their 
goods is viewed with alarm and that the 
matter l)e brought to the attention of 
the national association for action.” 

How St. Joseph Merchants Arose and 

Ended the Stamp Evil for Several Years. 

Frederick Xeudorff, president of the 
.St. Joseph (Mo.) Retail Merchants’ As¬ 
sociation, in a letter to The Editob and 
Publisher, says that twelve or fifteen 
years ago St. Joseph was in the throes 
of the trading stamp craze. It had its 
beginning in the formation of a local 
concern known a.s the Brown Stamp Co. 
The co-operation of the leading groeer 
was secured. The city was divided into 
zones and one firm in each line was given 
the exclusive right to use the stamps. 
Each firm paid 5 per cent, on the stamps, 
but the grocer got his for 2 or 2V>. The 
merchants who were not in on the deal 
started premium departments of their 
own. Continuing Mr. NeudorfT writes: 

‘Tt is said that one clothing store paid 
out considerably over $5,000 per year 
for stamp business and the large grocery 
house an equal amount. Not content 
with the original plan of giving stamps 
for cash purchases only, it became the 
rule with some to give them on pay¬ 
ment of accounts .30 days old. and it is 
a fact that one merchant at least gave 
double stamps if accounts were paid in 
00 da.vs. Some merchants held to the 
original plan, which caused friction with 
their customers, loss of trade and gen¬ 
eral cussedness. 

“The burden got to lie unbearable and 
the Retail Merchants’ Association in¬ 
vited the Retail Grocers’, Butchers’ and 
Rakers’ Association to join them in a 
fight to destroy the life-sucking evil; 
1' combination was formed, .lud a com¬ 
mittee of thirty put in one solid month, 
driving the hydra-headed monster from 
out the business life of this city—the 
last merchant to capitulate being the 
aforementioned retail grocer. 

“For ten years St. .Joseph has now 
enjoyed immunity until about two years 
ago, when the green stamp got a small 
foothold in the city, due, it is said, to 
making an advantageous lease (for the 
firm) of the third floor of a dry goods 
store just op«‘ning up for business. The 
aforementioned groeer also became again 
interested and a few small stores on the 
»iutskirts also fell for them, but the great 
and reliable houses of the city, who do 
business upon merit and recognize that 
it is a burdensome overhead expense, 
would not, will not touch them. The 
la-st proof that the system is not coun¬ 
tenanced by the purchasing public, who 
have discernment about merchandise, is 
in the fact that the stores that give 
stamps are not doing anything near the 
business done by competitors in their 
immediate vicinity—out pf 700 to 800 
retailers there are not over 2.5 who give 

stamps and not two of them can be 
considered merchants of the first rank. 

“The coupon and stamp system are 
brother evils and law should compel 
manufacturers to put their value in the 
merchandise for the protection of those? 
buyers who thoughtlessly purchase their 
goods and never pay any attention to 
tlie cheap bait of a trading stamp, cou- 
jion, or bond.” 

VIEWS OF OUR READERS 

The Guenther, Bradford Oo., advertis¬ 
ing agents, Chicago, writes; 

“Tlie coupon craze is a tax on botli 
buyers and sellers, a hindrance to legiti¬ 
mate business progress, a menace to hon¬ 
est and efficient advertising development. 
Its advantages are illusions, as nobody 
can get something for nothing. It is in¬ 
tended for fools and enriches only the 
coupon manufacturers. Otherwise, it 
benefits nobody. The sooner public opin¬ 
ion eliminates this craze the better it will 
be for all business.” 

Charles J. O’Malley, of the O’Malley 
Advertising and Selling Co., Boston, 
Mass.: “I wish to congratulate you on 
your very complete and far-seeing analy¬ 
sis of the situation. Your eampaign is 
of vital interest to the advertising agents, 
as well as newspaper publishers. 

“I noticed recently that Marshall Field 
& Co., of Chicago, have refused absolute¬ 
ly to handle any merchandise involving 
the distribution of so-called profit-sharing 
stamps and coupons, and they have called 
upon the retail merchants of the country 
to refuse to handle such Inducements. 

“The profit-sharing coupon is quite a 
great deal of an attraction to the aver¬ 
age consiimer, as he thinks he is getting 
something for nothing, and as a matter 
of course his assumption is not always 
correct. The wisest course of every mer¬ 
chant is to give value for cash. 

“There are some phases of this mat¬ 
ter which require a great deal of atten¬ 
tion, and it is good to know that such a 
distinguished publication as The Editor 
AND Publisher has taken up the ques¬ 
tion.” 

Albert V. Hibson, of Hibson & Bro., 
general, advertising agents. New York: 
“We thoroughly agree with you in your 
stand against the coupon craze.” 

J. L. Grees, manager of the Dennison 
(Tex.) Herald, writes: “I have been 
reading your articles on the trading 
stamp and coupon evil, and want to com¬ 
pliment you upon your fight against it. 
I regret that I am not able to contribute 
to what has already l)een said against 
this pernicious attack on newspaper ad¬ 
vertising.” 

J. V. Beckman, of the lAUiisville (Ky.) 
Retail Merchants’ Association: “Per¬ 
sonally T should like to see the day when 

(Continued on page 1077.) 

THE AUSTRALASIAN NEWS COMPANY 
(Limited) 

THE NEW ZEALAND NEWS COMPANY 
(Limited) 

PUBLISHERS’ AGENTS 
Wc to announce that the above Xews At^encie.s have now been in operation almost two years, supply¬ 

ing the news trade throughout the Commonwealth of Australia, including all of Ta.smania and the Dominion 
of New Zealand, with American and English periodicals, as well as Literature of all kinds. The Home Office 
of The Australasian News Company. Limited, is at 226 Clarence Street, Sydney, New South Wales, with 
branches at Melbourne, Victoria: Perth, West Australia; Adelaide. South Australia; Brisbane, Queen.sland, 
and The New Zealand News Company, Limited, at 150 Wakefield Street, Wellington, N. Z., supplying all the 
North and South Islands of New Zealand. 

We are prepared to handle all American publications and anything in our line. 

''paVpte''’N"/w THE AMERICAN NEWS COMPANY 



THE EDITOR & PUBLISHER AND THE JOURNALIST. 1075 

c 

1 
s 

’WAY DOWN IN TEXAS 

Lone Star A«1 Men, 500 Strong, Going in* 

Style to Chicago Convention - Fuller 

Company Expert Says Advertising Busi* 

ness is Doing Very Well, Thank You! 

(Upecial Correnpunilence) 

Tin* Oii-to-C'hicago Committee of the 
Associated Ad Clubs of Texas at a meet- 
in;; in Waco last week complete<l ar¬ 
rangements for the trip of Texas adver¬ 
tising men to the annual convention of 
the Associated Advertising Clubs of the 
World in Chicago in dune. 

It was decided to have a special train, 
the “Texas Ad .Men’s Special,” leave Fort 
Worth .lune 17. 

The opinion was expressed that about 
."idO would go on this special. 

The Shreveport (Ca.) Ad Club request¬ 
ed that a car be attached to the Texas 
8i)ecial for the Shreveport delegation. 
The matter was referred to a referendum. 

(Jus W. Thoma.sson, of Dallas, and A. 
L. Shuman, of Fort Worth, were ap¬ 
pointed to select a hat band design. 

In the parade in Chicago Texas ad men 
will have a large float bearing an illumi¬ 
nated map of Texas, with incandes<-ent 
light bulbs, representing the cities where 
ad clubs have been organized. 

The Congress Hotel in Chicago will l)e 
headipiarters for the Texas delegation. 

ADVKKTISlNti (;(K)I>, ItK SAYS. 

F. B. Schwartz, vice-president of the 
Charles II. Fuller Company of Chicago, 
one of the leading advertising agencies 
of the .Middle West, visited Dallas this 
week on his way IVest. Mr. Schwartz 
expressed the oitinion that the advertising 
business was now on a firm and sub¬ 
stantial basis. 

“The advertisitig business is very good 
in the North,” he said, mentioning one 
contraet his agency had handled, which 
embraced twelve dottble-jtage insertiotts 
during the year at a cost of .$224,IMK). He 
said the artist was itaid .$2,(HM> for the 
drawings. 

“The merchants do tiot put enough tittte 
on their ads,” he said. “It seems as 
thoitgh nitu'chants were prone to believe 
that they were sititporting ti good news¬ 
paper when they atlvertised. itistead of 
doing thetnselves a powerfttl good. IVhy. 
I know a shoemaker in (’hicago who ran 
a full page ad on several occasions.” 

The Texas Wotnen's Dress .Vssociation 
in annual convention at IVaeo selecteil 
.\ustin as the convention city in I'.Hii. 
attd voted to havf the cotivention eoti- 
tinue one week and bt* held with the 
S<-hool of .lournalism of the University 
of Texas. 

Officers were re-elected as follows; 
President, Mrs. William Christiait. Ilotts- 
ton; vice-presidents. Mrs. C. M. C'ross. 
Fort Worth; Mrs. Frtsl Scott, .\ustin: 
.Mrs. Bettie Magruder. San .Vngelo: cor- 
responditig secretary, .Mrs. Belle M. Cos¬ 
tello. Iloitstoti: recording secretary, Mrs. 
.1. .M. F. (Jill, Cameron: treasurer, Mrs. 
.1. S. Uozell. Pearsall : [Mx-t laureate. Miss 
•lessie .\ndrews. .Vnstiti; parliamentarian. 
.Mrs. E. S. 'I'racet. Ilottston. 

'I’he association voted a scholarship to 
send one girl each year to the School of 
.lournalism. 

tIUOWNWtMit) At) tl.fit Kt.KCTS. 

The Brownwotsl (Tex.) .\<1 (litb has 
elected tin' followitig: .Mbert .Moore, 
president: AV. L. Stuith. vice-pre.sident : 
.lohn 'r. Yantis. secretary and treasitrer. 

Officers have been elected by the Waco 
.\d Club as follows: (’. B. Harman, presi¬ 
dent: I.ottis (’row, first vice-president; 
AV. H. Hofftnan, seeoinl viee-|)resident: 
A. .1. Eberliardt. seeretary-treastirer: 
K. .\. Miller. .1. AA'. (’arlin. R. T. AA'. Rob¬ 
ertson. AA'. P. Killingsworth and T. H. 
.lackson. directors. 

D. It. Harris, president of the 'Pexns 
Press .Vssor'iation, has announced the ap- 
pointtnent of the following delegates to 
the Internatiotial Press Congress, to be 
held in San Francisco. .Inly .">-10; R. M. 
'I'hompson. (loldthwaithe Eqgle: Sam P. 
Harben. Richardson Echo; T. B. Lttsk, 
Italy N’ews-Herald_; C. II. .Abbot, South¬ 
western Telephone Sews, Dallas: Miss 
M. E. Neal, Carthage; F. P. Holland, 
Farm and Ranch, Dallas; Will H. Mayes, 

Head School of Journalism, University 
of Texas; Austin; AV. S. Potts, Bonham 
Favorite; G. H. Boynton, Hamilton 
Herald: .1. J. Taylor, Dallas Morning 
News; AA'. .A. Johnson, Memphis Herald: 
Fred B. Ttobin.son, AA’aco Times-Herald; 
Henrv Edwards, Troupe Banner; Lee J. 
Rountree. Georgetown Commercial. 

Sam B. Anson and John A. Kern, 
city editor and advertising manager, 
resitectively, are among the incorporators 
of a new corporation to bid for the News 
if it is orderc'd sold by the court. 
News has been in the hands of a receiver. 

The following gentlemen dined to¬ 
gether at the Hotel Rome the other 
night ami took the first steps to¬ 
ward forming a press club: Alfred 
Marschner, Clem Chase, Charles Burn- 
atxki, B. L. Metcalf, Frank Kennedy, 
Benjamin Serkowich. A. E. I.K)ng. G. K. 
Murray. .T. .1. Isaacson. .John G. Rayley 
and Ralph S. Dodd. A tentative list of 
some eight.v eligible men was made up, 
and the charter members organized them¬ 
selves into a committee for organizing 
and membership. 

The Oklahoma Press .-Association 
had one of its more successful meet¬ 
ings at CJuthrie on May 8 and 
n. President I. B. Campbell, sometimes 
jocosely known as “Buck,” editor of the 
AA'aukonis Hornet, presided. I^ast year a 
succession of floods and washouts kept 
down the attendance, but this, the twent- 
ty-fourth annual gathering, was un¬ 
marred in an.v way. The editors were 
lavishly enterinined by the Gttthric citi¬ 
zens. and jiartook with special pleasure 
of a “.Alade in Oklahoma” dinner. 

PKlt.SONALS. 

C. M. Shelby, formerly wire chief for 
the Texas circuit of the Associated Press, 
has been made night editor for the A. P. 
at Dallas headquarters. 

.T. Ed Spill, for some time marine and 
commercial editor of the Galveston Tri¬ 
bune. later in newspaper work at Ballin¬ 
ger. and secretary of the Ballinger A'oung 
Men’s Business League, has become city 
editor of the Temple Telegram. 

C. E. Hill, editor of the Granite 
(Okla.) Enterprise, has been elected 
mayor of Granite. Okla. Several years 
ago Air. Hill was connected in an ed'tor- 
ial capacity with the Dallas Morning 
News. 

STATE HOME FOR EDITORS 

Oklahoma Railroads Buy Spare Contract, 

Thus .'Assuring New Edifice. 

At the twentieth annual meeting of the 
Okliihoma Pre-.s .Association in Guthrie, 
May 7 and S. it was announced that a 
State home for editors was assured. 

The etiilors of the State long ago prom¬ 
ised to contribute advertising space to 
be sold for this project. Recently T'. H. 
Beacon, general manager in Oklahoma for 
the Rock Ishind Railroad, representing 
the allit'd roads of the State, agreed to 
buy these contracts for use by the rail¬ 
roads in presenting their side of matters 
of imblic interest. The money is avail¬ 
able at oiu'c. 

The new home will cost not less than 
.^l.l.tMNt. atid will be built at Medicine 
Park, a lake re.sort near Towton. AA'ork 
will begin June 1. 

New Writers Guild Organized 

The Missouri AA'riters Guihl is the 
name of a new literary association or¬ 
ganized during Journalism AA’wk at the 
University of Missouri early this month. 
It started with twenty-four ac'tive mem¬ 
bers and nine n.ssociate members, while 
fifty-eight attended the luncheon follow¬ 
ing its formation. Rei|uirements for ac¬ 
tive metnbership in the Guild are: Resi¬ 
dence in the State and the authorship of 
books, plays or tnagazitte articles. The 
officers elected were: President. AA’illiam 
H. Hamby, of (’hillicothe, a magazine 
short story writer; first vice-president, .1. 
Breckenrid'ge Ellis, of Plattsburg. a nov¬ 
elist : sec'ond vice-president. Mrs. Emily 
Newell Blair, of (’arthage, editor of the 
“Missouri AA'oman”; secretary-treasurer, 
Floyd (’. Slux'uiaker, of Columbia, libra¬ 
rian of the State Historical Society. 

DUSINESS MEN SHOULD GET 
^ IT FIXED IN THEIR MINDS 
THAT THE READERS OF THE 
NEW YORK AMERICAN REP¬ 
RESENT ONE-FOURTH of New 
York and ONE-SIXTIETH of the 
United States. 

If they ’will carefully consider what this 

means to them they will never fail to include 
the NEW YORK AMERICAN as one of the 
newspapers in which to advertise. 

All of the other New York newspapers 
represent three-fourths of New York. All of 
the other newspapers in the United States 
represent fifty-nine-sixtieths of the whole 
reading public in the entire country. 

You may ask “what about the evening 
newspapers in New York?” They are all 
right. But the quarter of the community 
that reads the NEW YORK AMERICAN, 
while it also reads evening newspapers, still 
remains the NEW YORK AMERICAN’S 
quarter. 

Advertisers should use both morning 
and evening newspapers in the New York 
field as a matter of good advertising, instead 
of confining their efforts to one or the other. 
Advertising’s power is always enhanced by 
repetition—-reaching the same people as 
often as possible. 

The NEW YORK AMERICAN is willing 
to divide fairly the New York field with the 
evening newspapers—but that is all it is will¬ 

ing to do. 

Since it represents one-fourth of all read¬ 
ers of newspapers in New York territory, 

and while willing to admit that all of its read¬ 
ers also read evening newspapers, it main¬ 
tains that it is poor business for any adver¬ 
tiser not to give the NEW YORK AMERI¬ 
CAN at least one-eighth of his advertising 
appropriation for the New York field. 

The morning newspaper is the complete 
newspaper of the day. The evening news¬ 
paper is mostly a feature newspaper. The 
people want both. The advertiser should 

want both. 

The New York American 
DAILY AND SUNDAY 

EMBER AUDIT BUREAU OF CIRCULATIONS 
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WHAT WIRELESS IS DOING FOR HAWAII 

Enables Honolulu Newspapers to Print News of the World in Cred' 

itable Form — How the Svstein ^ as Installed and Per¬ 

fected After Years 

By W, A. 
|Mr. Kelsey, the writer of the followinK 

entertaining letter, Is the owner of the 
Meriden (Conn.) Morning Record. lie has 
traveled widely and Ills observations are 
always Interesting and valuahle.^—Kd.] 

Honolulu, April 15.—The traveler ar¬ 
riving at tliis port- the natives call him 
a Malahini—finds far different conditions 
existing than he had been led to expect. 
He is pleasantly disappointed, for the 
Hawaiian Islands seem like a paradise. 

The newspaper situation is highly in¬ 
teresting iK'cause of the perfection of the 
wireless service in common use through¬ 
out the islands. Both the morning and 
evening papers of Honolulu are surpris¬ 
ingly go^ for such a field. Honolulu is 
a big city, but not more than 20,fKK) 
people can be dei)ended upon to supiH)rt 
the two dailies. The Advertiser, a morn¬ 
ing paper, i« under the capable direction 
of Roderic O. Matheson, well known in 
the States and ('anada. Rumor has it 
that the Associated Press is after Mathe¬ 
son for one of its im|M)rtant posts in 
the Orient. 

The Bulletin, in the evening field, is 
now under full eliarge of Riley H. .Al¬ 
len, whfwe old friends in the South and 
Middle West will Ik- pleased to learn that 
he is handling his job well. He says he 
loves Hawaii and everything Hawaiian. 

.An»ert P. Taylor, so many years on 
the .Advertiser staff, is doing big work 
as the moving spirit of the Island’s Pro¬ 
motion Committee. 

FIRST TO KX.FOY ITS USF. 

M’ireless telegraphy was nndoubtc-dly 
used successfully for the first time in the 
Hawaiian Islands. Long l>efore wireless 
telegraphj' la-came an accomplished com¬ 
mercial fact in the so-called densely civ¬ 
ilized centers of the world, the jieofde of 
the Hawaiian Islands enjoyed the priv¬ 
ileges of air transmission of messages. 

The need of telegra|ihie eommunicaf ion 
lietween the various islands of the 
Hawaiian group had bee-n felt ever since 
the first cable was laid across the At¬ 
lantic, and attempts were once made to 
lay a cable Itetween the islands but re¬ 
sulted in failure owing to the extreme 
depth of the channels and the crudity of 
the methofls of manufacture and laying 
of cables. The commercial possibilities 
of the wireless were qiiiekly recognized 
by F. J. Cross, of Honolulu, as a solution 
of the difficulty of inter-island communi¬ 
cation and a franchise f>f the Marconi 
sj’stem was seeurc-d from Marconi by Mr. 
fVoss while the inventor was in America 
demonstrating his discoveries. The Mar- 
eoni “experts,” sent from Ixuidon, put 
up a system, which, while not a failure, 
very much resembled it, and but for the 
discovery by Mr. Cross of a coherer of 
his own design, the entire system would 
have failed. 

INTEB-ISLANI) CO. ORGANIZED. 

In December, 1800, the Inter-Island 
Telegraph Company was organized, and 
on March 1, 1001, the system was opened 
for business, but for three years it 
worked very unsatisfactorily, although 
it was constantly improvisl. On the date 
of opening for business the stations were 
loF-ated as follows: At Waialae, Oahu; 
Ka Ijae O Ka I.,aau, Molokai; Kcomukn, 
l.,anai; Makena, Maui; I.Hahaina, Maui, 
and at Mahukona, Hawaii. I.,ater on a 
station was established at Kaena Point, 
f)ahu, and another at Nawiliwili, Kauai. 
This arrangement did not work well; in 
fact, it was impossible to work between 
the last two named stations. This fact 
was due to the proximity of the moun¬ 
tains in rear of the Kaena Point station. 

The legislature of H)03 granted a sub¬ 
sidy of $l,t»00 a month for a pc-riod of 
two years, provided the et)mpany made 
certain changes and brought the Island of 
Kauai into communication. 

The system by this time had Iteen im¬ 
proved to such an extent by lo<-al scien¬ 
tific perseverance that it was possible to 
work greater distances, relay stations 
being eliminated. 

of Patient Effort. 

KELSEY 

Through early failures and insufficient 
patronage, the company had become hope¬ 
lessly in debt to such an extent that the 
$24,(K)0 subsidy did not save it, and final¬ 
ly it was sold at sheriff's sale. The sys¬ 
tem, as now operated, consists of a 
station on Oahu, one on Maui, one on 
Hawaii, and one on Kauai. 

Throe years ago the Federal Wireless 
Telegraph Company of the United States 
suddenly invaded the Hawaiian Islands 
by establishing a jdant at He«'ia, on the 
windward side of Oahu, alnuit lifleen 
miles from Honolulu. It was successful 
in the transmission and receiving of 
messages to and from San Francisco by 
night, and finally succeeded in oiierating 
by day as well, and lM*came an active 
competitor of the Pacific Commercial 
C-able Company which laid its cable be¬ 
tween San Francisco and Iloiudnlu in 
littil. 

Two years ago tin- Marconi Wireless 
Coiu|iany of .America decided tipon the 
Hawaiian Islands as one of the units in 
its around the world wireless telegraphy 
system, and in XovenilM-r, 1914. formal¬ 
ly ojiened its San Francisco-1 (a waiiau 
service. Its planfs on the Island of 
Oahu consfifute a million ibdlar outlay. 
TIk- receiving station is at Koko Head 
on the eastern extremity of Oaku. about 
ten miles from Honolulu. The buildings 
are entirely cfUK'rete and im-Imle, in a<i- 
dition to the service buildings, a hotel 
for the use of the employes. The oper¬ 
ating station iiu-ludes thirt.v men who 
work in relays day and night. The send¬ 
ing station is at the opposite extremity 
of Oahu, at Kohukti, where the largest 
jtower (dant in the world is located. 
The messages are sent from tiie Koko 
Head station to Kohuku by telegraph, 
where they are automatically transmit- 
tc-d to other j)arts of the world. Mes¬ 
sages have already Ik-cii sm-ccssfull.v 
sent to .lapan. 

.SIX CENTS A WORD. 

Comp<‘tition iK-tween the two wireless 
companies and the cable company is 
keen, and the (irice for messages has 
l>een greatly reduced until it now aver¬ 
ages eight and six cents j»er word on de¬ 
ferred night and week end lettergrams. 
Probably no otlier insular community 
has such an exce[itional o|>portunity for 
communication with the rest of the 
world as the Hawaiian Islands, for, in 
addition to wireless and cable systems, 
each island has a splendid teleplione sys¬ 
tem, that in Hoixdiilu and for the Island 
f)f Oahu Ijeing of the automatic t.xpe and 
successful from its installation, three 
years ago. On the other islands one ma.v 
call central from a point on o:ie end of 
the island and ask for .Tohn Smith liv¬ 
ing at the opposite end and be placed in 
immediate communication with him by 
the manual system. 

The establishment of cable and wire¬ 
less systems with the rest of the world 
has enabled the newspapers of Honolulu 
particularly to l»econie as modern and 
up-to-date as almost any newspaper on 
the mainland. It is the surfu'ise of vis¬ 
itors to the Hawaiian Islands to pick up 
a morning or afternoon paper and find 
n'‘\»s there from prac-tirall.v ever.v pact 
of the world, the news la-ing handled 
expertl.v with headline displays as 
unique and apjiropriate as will l»e found 
in any model dail.v. 

AN I^I'-TO-DATE DAILY. 

The Pacific Comnieriial .Advertiser, the 
oldest newspaper in the islands, is pub¬ 
lished every morning, and la.vs before its 
readers at tbe breakfast table a first 
|>age of war, prditical and other news, as 
ably as any San Francisco or ,\ew York 
paper. The local field is co\ered by 
staffs of trained nr'wspa|icr men, and, in 
fact, the so-called “foreign” and local 
news is exceptionally well handled. 

The Hontdulu Star-Bulletin, puldislusl 
ever.v afternoon, excejit Sunday, is quite 
as up-to-date as its morning contem- 

])orary. The Associated Press furnishes 
the news to both papers, and this in 
turn is wirelessed to the Maui News at 
M’ailuku, the Hawaiian Herald and the 
Hilo Tribune at Hilo, Hawaii, and to the 
(Jarden Island at Lihue, Kauai. Acknowl¬ 
edgments are made in l)oth papers with 
the date lines, to the Associated Press, 
to the Pacific Commercial Cable Com¬ 
pany, to the Mutual Wireless Company, 
etc., showing the diversified nicthocls by 
which news is received. 

Both daily newspapers have up-to-date 
rotary presses, batteries of linot.vpes 
and art rooms where cuts and photo¬ 
graphic work are handled with the same 
facilitx’ as in the States. In fact, the 
newspaper publishers juit out papers of 
a metropolitan aspect handled in a met¬ 
ropolitan manner. 

The .Advertiser publishes not onl.v the 
Advertiser, but the Hawaiian (lazette, 
the Nupepa Kuokoa. a Hawaiian paper; 
the O Liiso, a Portuguese paper; various 
monthly |>ubIications, ami in addition 
<q>erates an extensive job room, employ¬ 
ing in all about two hundred i>eople. 
The Star-Bulletin, while not publishing 
so man.v other papers, has an extensive 
j(di printing establishment and is mod¬ 
ern in every respect. There are other 
printing establishments, some of whose 
work is exceptional, particularly in coloi 
work. 

W. A. Kel.sey. 

COU.NTRY WEEKLY TO GO 

Senator McCulluni Thinks the City 

Dailies .Are Oowdinp Them Out. 

Within the next two or three decades 
tin- small co\mtry weekly newspaper as 
we know it will have almost di-^ap- 
peared, Senator .A. R. McCullum, editor 
and owner of the Waco Semi-Weekly 
Tribune, told a class in the School of 
.Toiirnalism of the University of Texas 
recently. Increase in transportation fa¬ 
cilities. the low-priced city |ia])er.s ami 
other forces now at work will sound the 
kiudl of the country weekly, he said. 

“I may be in error,” Senator Mct'ul- 
lum de(-lared, ‘■but I Ixdieve the litth' 
country |)aper will go the wa.v i>f the 
crossroads store. The time has almost 
jiassed when a man can go into a small 
town with .$i)tK) or i^tiOO, start a news¬ 
paper and make a success of it. In for¬ 
mer days a man who had made a fail¬ 
ure of everything else went into the 
uewsjiaper business, sometimes without 
a dollar of capital. 

“But in the years to come the peo])lc 
will demand that an editor 1m“ specially 
fitted for the work he has to ilo, and for 
that reason I Isdieve that special train¬ 
ing for journalism will be essential to 
the newspa])er man of tlu^ future. 

“Like many newspaper men. T was 
skc)itieal of schools of journalism. I 
doubted their worth. But now that 
1 have iM-en here and have seen what 
scho<ds of jotirnalism are trying to do. 
it occurs to me that they will do much 
to raise the standards of the greatest 
profession you can go into.” 

Senator ■McCullum has been in the 
new's[>aper business in Wac<i for more 
than fort.v years. He is one of the 
pioneer editors of the state. 

The jdnnt of the Cleveland (Tex.) 
Herald, T. L. Tucker, owner and puh- 
lisher. was burned on the night of Ma.v 
11. Ixiss will amount to about .$.'1,00(1, 
with no insurance. 

Daily 
Newspapers 

are profiting by the use of 

WiNTHROP Coin Cards 

Leu trouble to collect imall amounti 
due. 

Remittance! made more promptly. 

Lou through failure to collect reduced 
to a minimum. 

A /efier mi// tring prices and dtlai/s. 

p THE WINTHROP PRESS 
^ 141 East 2Stb Street New York City 

“The Old Swimmin’ Hole” and seven 
other poems of James Whitcomb Riley, 
first edition of the works as they ap¬ 
peared in the Indianapolis Journal under 
the nom de ])Iume “Benj. F. .Tohnson,” 
sold recently at auction for $185. 

OUTDOOR 
LIFE 

Scries of 16 half pages. The 

very highest class Service ob- 

tainahle; proofs will convince 

you. 

We have sf)mething DIFFTtR- 

ENT and best of all it is 

SEASONABLE. Pictures really 

good enough for framing. 

Service furnished in matrix 

form. 

World Color Printing Co. 
R. S. (iia1>lr, Mgr. 

Established 1900. St. Louis, Mo. 
3 

THE TEST 
(nRCTILATION ii tha bir aaiat. To 

eajm it and HOLD it you muit “dalivar tha 
good!.” RESULTS ara tha trua tait. ASK 
OUR CLIENTS what tha output of Naws- 
paper Featura Servica hai dona and ia doing 
in tha way of circulation making. LET 
US SEND YOU lamplei of our colored 
comici, daily magazine pagea and Sunday 
magazine pagea in black and colors, 

Mewspaper Feature Service 
H. Koenigtberg, Hanager 

41 PARK ROW, NEW YORK 

Sport Service 
Everything for Your Sport Page 

News Pictures 

Letters Box Scores 

DEMAREE CARTOONS 
Write or Wire for Samples and 

Prices 

International News Service 
238 William St., New York City 

USE 

UNITED 
PRESS 

FOR 

Afternoon Papers 

General Office!, World Bldg., New York 

Joseph P. Schiller Syndicate 
Newspaper Sunday Supplement 

Schiller Building, CHICAOO 

Polly s Paper Playmates 
igain make their bow to tbe Sunday Newa- 
paiwr I’ubllabera. 

A colored, pictorial Bupplement, PzlO In 
Fizc. prlnfpil fnm the Tory hcet half-tone 
platea In four colora on coated stock; each 
aiipplrincnt has printed thereon a coupon 
calling for a ten cent pattern. The money 
received by the pnhllahere for the patterns 
imya ii margin of SO per cent, to tbe newa- 
paper. We mall and pay postage. Write 
or wire for sample In colors. 

Till! Is I great CIRCULATION producer 
and inaintaluer. 
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AFFIUATION MEETING 

Annual Session Held in Rochester Proves 

an Interesting Occasion—E.F. Ridgeway 

Maintained That More iMoney Was Be¬ 

ing Spent in Magazines Than Ever 

Before—Visitors Entertained at Dinner. 

Dclcfiatfs I'roin the advertising chilis 
(it Ihitialo, l{ocliester, Detroit and Cleve¬ 
land gathered at Hochester on .May 14 
tor the annual convention ot the Adver 
tising Alliliation. Mayor Kdgerton wel¬ 
comed them at the morning session, and 
response was made by the president ot 
the Atiiliation. 

The afternoon session began with a 
discussion of "The Picture as an Asset 
in .Xdvertising” in which Claude Brag- 
don, of Rochester, and Joseph Meadon, 
of the Franklin Press, Detroit, took part, 
(ieorge L. Johnson, secretary of the Out¬ 
door Advertising Association of Chicago; 
William 1*. IVrry, of the Rochester But¬ 
ton (Mmpany; \Villiam J. Raddatz, of 
Cleveland; Charles B. 'J'homas, of Buf¬ 
falo, and Professor Ernest Clark, of the 
East High School, participated in a 
warm discussion on the question "Will 
Public Sentiment Rout the BilllMiard?” 

One of the most interesting subjects 
taken up during the afternoon session 
was “What Are the Causes Back of the 
Slump in .Magazine Advertising?” Er- 
nian K. Ridgeway added point to the de¬ 
bate by asking if such a “slump” realy 
existed. .Mr. Ridgeway, who is the pub¬ 
lisher of Everybody’s Magazine, was 
willing to concede that the number of 
lines in magazine advertising had fallen 
oir, but he maintained that this was due 
to the higher cost of advertising, in his 
opinion the advertisers were paying 
more money to the magazines than ever. 

W. W. Wheeler was disposed to ad¬ 
mit that there was a slight fulling olf 
hut thought that it had been rather over¬ 
stated. in Mr. Wheeler’s opinion adver¬ 
tising was merely sharing the slowing 
up which affected business itself. 

Marry flood win blaincHl inqiartially the 
advertisers, the mugaz.ities and the pith- 
li(-. He Ida tiled the advertiser for trying 
to make the dealers tliitik he is spetid- 
ing more than he is toward-pushitig his 
product, the magazines for boosting 
lates faster thati circulation warratits, 
and the public for the idea that the mati 
who does not advertise sells cheaper. 

Roland B. Woodward, se(-retary of the 
Chatnber of Commerce, gave it as his 
opinion that if there had not heeti a 
sintnp there soon would be if the maga¬ 
zines continutKl to carry warped views 
on political and commercial subjei-ts 
which were injurious to business. 

.At a mass meeting in the evening Wil¬ 
bur I). Nesbit, of Chicago, jdeaded for 
the humanizing of advertising, so that 
it might reach the liearts of the peojde. 
“The best advertising,” he said, “fol¬ 
lows the line of human appeal, wliicli is 
by the way of the heart and mind. I.et 
ns humanize our profession, make it 
mean something more to our friends and 
our i-oiintry.” 

.Aftin- Harvey R. A'oung, of Columhns 
(>., had taken up “'The Big I’roldem of 
the Small Advertiser,” Harold Whiter 
head, of Boston, ]iresident of the .Ameri¬ 
can S(-hool of Business, s]ioke on “Sales¬ 
manship.” 

Just to relieve the tension and to 
avoid the brain fag so likely to follow 
the consideration of such serious subjects 
the luncheon and the evening dinnei 
were more or less given over to frivolity. 
X'arious national lignres were imperson¬ 
al (*d by versatile ad men, and even a 
fistic encounter was staged. 

On Saturday the ad men settled down 
again to serious things. There were 
tliree discussions: “Will the Oovernment 
Permit Eventually Supi-rsede the Post¬ 
age Stain]) for Atailing .-Advertising and 
Sales Letters, and Has It the Same Pull¬ 
ing Power?” “How Can We Tmjirove 
Our Filing Systems?” and “What AVill 
Be the Ultimate Effect of Premium Oiv- 
ing with Alerchandise?” The afternoon 
was largely devoted to a ‘'Bull Rini>” 
discussion of advertising questions. The 
members also listened to addresses on 
“AVhat I’nblicity Can Do.” Tvy L. Td-e, 
personal representative of .Tohn D. 
R(M-kefeller; “The Broader Aspects of 
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Publicity,” F. Irving Fletcher, special 
writer of advertising; “Merchant Ma¬ 
rine,” Mayor James AI. Curley, of Bos¬ 
ton; “Publicity a Cure for Evils,” 
(ieorge W. I’erkin.s, of New York. 

The aniinal banquet in the evening af¬ 
forded the ad men a much needed ojijior- 
tiinity to relax again, of which they 
made good use. 

The following officers were elect(‘d for 
the coming year: W. (L Rose, of the 
Cleveland .Advertising Club, president; 
Harry T. Ewald, (f Itetroit. vice-iiresi- 
dent; 'T. W. Carvin, of Cleveland, secre¬ 
tary, and II. W. Bramley, of Ro<-hester, 
treasurer. 

EVENING MAIL SOLD 
(ContiitiK-d from front page.) 

Mail. He felt that this newspaper could 
do more for it in that respei-t than most 
evening papers in New A'ork City. 

"(tf course. I do not mean that the 
Mail is to he altogether a feature paiier. 
It will have ample funds to make an 
aggressive new (lepartmenf to increase 
materially the net paid ciri-ulation that 
it now has.” 

'The new management will assume 
i-hange of the property on Monday. 

.A dispatch from .Albany on Thursday 
announced that the S. S. McClure News¬ 
paper Corporation, of Alanhattan, had 
filed arti(-les of incor|ioration with the 
Sccretarv of Stale with a ca])ital of 
.‘fCi.tfOO.OOO, of whi(-h .$2.(»0<).()00 is jire- 
feried and entitled to 60 per cent, for 
cumulative dividends and 10 per cent, 
of th(‘ remaining surplus jirofits befon* 
any dividends are paid on the common 
stock. The in(-or])orators are; Frank 1*. 
Stockbridge, F. J. T.ambin, T. E. Niles. 
J. C. Cook, all of 20,3 Broadway: E. L. 
Orvis, of 1046 Lexington avenue, and 
William E. Stephens, of 2460 (Irand ave¬ 
nue. the Bronx. The directors are S. S. 
Al(-Clnre, V’rank P. Stockbridge and E. 1^. 
Orvis. 

THEATRES CANNOT BAR CRITICS 

Justice Hendrick Decides for The Times 

Critic in Suit Against Shuherts 

Supreme Court Justice Peter .A. Hen¬ 
drick. in Spe(-ial Term. Part I.. Wednes¬ 
day handed down a decision for the 
plaintifV in the case of .Alexander Wooll- 
colt, dramatic i-ritic of the New York 
Tinii's. against the Shuhert Brothers, 
theatre owin-rs and managi'rs. 

Following the publication in The 
Times of an unfavorable criticism of 
the play ‘‘Taking Chances.” tin- Shii- 
berts atlcmiited to exclude ATr. Wooll- 
cott from their theatres, refusing to ac- 
(-ept jnirchased tickets. 

Air. Woollcott brought an action under 
the civil rights statute and Justice 
Nathan Bijiir granted a temporary ri-- 
straining order against the ShiilH-rts, un¬ 
der the ju-oteefion of which Air. Wooll¬ 
cott saw and reviewed the play “Tril¬ 
by.” In the following week the case 
canii' before .lustice Hendrick for argu¬ 
ment on the (jiiestion of making the 
teiuimrary order permanent. Justice 
Hendri(-k at that time reserved decision, 
pending which he siisiiended the opera¬ 
tion of the restraining order. 

In his decision, announcecl Wednesday, 
Justice Hendrick sustained the view of 
the law set forth by Air. Woollcott’s at¬ 
torney. He dwidf es)M-cially upon the 
amendment of the civil rights statute 
made by the Is-gislature of this State 
since decisions were enteriHl in the Alet- 
calfe case and other cases. 'The stainte 
provides that all iiersons shall be en¬ 
titled eijiial privileges in any juiblie 
pliici- of amusement. 

.Instice Hendrick said that an order 
would ls‘ entered in form similar to the 
other made by Justice Bijiir restraining 
the defendants. But as an appeal is to 
Iw taken immediately, the justice also 
announced that he would grant a slay 
of all other jiroceedings in the case until 
the appeal is determiiKsl by the .Ajipel- 
hite Division. The effect of this is to 
sus|M-nd the operation of .Tiistice Hen¬ 
drick's order |)ending appeal. 

WAR AGAINST COUPONS 
{Continued from page 1074.) 

the merchant can eliminate all these 
‘profit killing' schemes and make a re¬ 
spectable profit on their men-handise.” 

E. J. Stackpole, president of the Har- 
rislmrg (Pa.) Telegraiih, writes: “The 
iiewsiiapers and merchants of Harrisburg 
joined in a movement some years ago to 
crush the trading stamp evil, and with 
such good effect that the trading stamp 
business in this city amounts to but lit¬ 
tle. Our merchants felt that the trading 
stamp evil was more serious than any 
adverse element with which they had to 
deal, and were gratified when the news- 
pajiers declined to accept advertising of 
trading stamjis or similar devices.” 

Hilton U. Brown, of the Indianapolis 
News, writes that “the Indianapolis Re¬ 
tail Alerchants’ Association has never 
gone on record formally in relation to 
trading stamps, but its attitude is hostile 
to them. They have made headway be¬ 
cause their individual members have 
refused to use stamps and the Indian¬ 
apolis newspapers have discountenanced 
trading stanqis as a matter of principle.” 

The Atlanta Retail Alerchants’ .Vs- 
so(-iation’s exei-iitive committee went on 
record last fall as being oiqiosed to 
stamps or coiqions of any kind. The as¬ 
sociation is now at work to have the pres¬ 
ent law against trading stanqis strength¬ 
ened. The meri-haiits of Savannah arc 
also working to the same end. 

East Pai.kstink, Ohio.—The Daily 
Is'ader iniblished its first edition on Alay 
1. It is issued by* the Reveille Echo 
('ompany. 

Press Fight on Coupons 

Two officers of the National Retail 
Dry Goods Association, F. Colburn Pink- 
ham, secretary-treasurer, and John T, 
Kirby, field manager, are visiting the ini- 
)iortant cities of the United States to 
push the association’s fight against trad¬ 
ing stamps and coupons. They will give 
lo(-al merchants the latest news on the 
situation nationally. Air. Pinkham has 
gone South, and will later visit the Pa¬ 
cific coast and the Northwest. Mr. Kirby 
will visit the remaining territory. 

Prints Text of 1828 Treaty 

The New York Times showed coui- 
mendiible enteriu-ise in reproducing in its 
issue of Alay 14 a copy of the treaty of 
18‘28 entered into by the United States 
and Prussia, which was cited by Presi¬ 
dent Wilson in his protest to the German 
Government on the destruction of the 
Lusitania. 

“A world of facta lies outside 
and be.Ton(l tlie world of words.” 

Proving its circulation to be the largest of 
the better kind in the New York Evening 
field. THE GLOBE sells it strictly as a com¬ 
modity and has forced many of its com¬ 
petitors to do the same. 

That is why THE GLOBE costs 

less per line per thousand. 

Average net paid circiilatiun for 
year ended April 30. lOl.’i. 184,929 

Net paid eirciilatlon for April, 1916 188,300 

What “A. B. C. Service” 
Means to the Publisher 

“a. B. C. Service” puts your 
publication in the fact class— 
on a merit basis absolutely. 

It puts every statement of 
every one of your representa¬ 
tives in a light where it can 
be verified. You sell your 
space as a commodity—as real 
and tangible as white lead or 
brown bread. 

That is what audited cir¬ 
culation means to you. You’ve 
got your feet braced against 
facts when you sell. 

Your representatives are 
able to apply their entire time 
to creative and constructive 
work—“A. B. C. Service” does 
the pioneering for them. 

“a. B. C. Service” puts the 
facts concerning your publica¬ 
tion—along with over eight 
hundred other live ones—at 
the finger ends of advertisers 
and space buyers in the lead¬ 
ing advertising agencies. 

“a. B. C. Service” means 
to you the prestige that se¬ 
cures preferred consideration 
from the men who have the 
“say-so” as to where and how 
an advertising appropriation 
shall be spent. 
The Audit Bureau of Circulations is a co¬ 
operative organization—not for profit^its 
membership includes nearly one thousand 
Advertisers, Advertising^agents and Pub¬ 
lishers, who believe in standardized circu¬ 
lation information. Complete information 
regarding the service and membership 
may be obtained by addressing Russell 

R. Whitman, Managing Director. 

Audit Bureau of Circulations 
15 East Washington Street, Chicago 
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No uiatlur how touch ocwspupcr meu 
wish aud thiuk to the coutrary our 
uioderu ucwsiiapers are bought about as 
touch fur the advertisiug they coutaiu as 
for the news aud feature uiatter geuerally 
supposed to he the attractions which win 
popular favor. 

A careful study of the douiinaut news¬ 
paper sucfesses of the country proves 
beyond argument the fact that largest cir¬ 
culations seem to go to the papers print¬ 
ing the most advertising. Of course some 
time in tlie development circulation drew 
the advertising, but today advertisiug 
seetiis to draw more circulation. 

A few years ago a large city uews- 
pai»er put on an extra circulation 
llirongh gift enteritrise sc-hemes. The 
volume of advertising did not follow the 
mushroom growth. Sotuier or later the 
new circulation commenced to crumble 
away for no apparent reason. 

The business manager determining to 
liud out what was wrong started a force 
of investigators out to interview the peo- 
l»le who had dropi>ed the paper. In sixty- 
eight iH-r cent, of the <ases the reisjrt 
was "ISei'ause it don’t have as miH’li 
advertisitig as the -.” 

Further investigation, this time among 
the nien of the dilfereiit housidiolds, 
slioued that while the liajter was entirely 
satisfactory to them, that the women in- 
llueiK-ed them to bring hoiiie the other 
newspaiter which carried the larger 
amount of advertising. 
' The newspaper in question which had 
grown from ul>out SO.ttOO to 
slowly but surely rece<led from high-water 
mark to about lUtt.tiOtt where it stood for 
a long time, showing a growth of only 

net for all the expen.se and effort 
that had been put into its cain|)aign for 
exjia nsion. 

Along the same line of exiterietice 1 
have seen enterprising newspapers put 
through business promotional campaigns 
which in one way or another brought 
them in a different light before their 
communities with increased circulation by 
means of service to advertisers. 

For instance, a newsiiai>er which has 
started out on a campaign to stimulate 
real estate advertisiug through exploiting 
real estate, attracts the attention of a 
wider and wider circle of i»eople interested 
in real estate, winning their supi>ort and 
friendship in a more effective and lasting 
way than by presenting gifts of various 
kinds. 

One of the great newspajK'r successes of 
the country undoui»tedly owes much of 
its growth to the really wonderful man¬ 
ner in which it has gradually, step by 
step, interested its readers in its adver¬ 
tising. I)ay out and day in for years it 
has itoiinded away until today it stands 
almost in a class by itself among news- 
pa|«ers as a veritable business exchange. 

Regardless of foolish traditional policy 
to the contrary, by thus exploiting its 
advertising columns to its readers a news- 

Successful ! 
I 

Men In every walk of life are all familiar \ 
with 

Romelke’s Press Clippings 
Among our iHitroua are profesHlonal and 

liiialiictia men and women, puhlle is-rwjnagea 
and the leading lianka, Truat Companlea and 
<'orisj ration a. 

Romeike Clippings 
I are an indlspenaable adjunct In every Imal- 

nesa. If you have never iiaed them, writ*- 
: for Information and terms tislay. 

HENRY ROMEIKE. INC., j 

I 106-110 Seventh Ave.. New York City. . 

I JACOB FRIEDMAN, 
Lawyer. 

302 Broadway New York. N. Y. 
Teleidicme, Worth ItriR. 

I ADVERTISINO ACCOUNTS COLLECTED. ‘ 

Il'rotialdy 00'/' or more of your aimpenae 
aecounta are efdhctlldc. 

j I’leaaed to have yon aend them to me. 

■ Referencea; Publiiberi, Advt. Agta., etc. 

paper does not cheapen or degrade itself 
in the eyes of its readers or constituency. 

Our Americau people are a business 
jK-uple. The vast majority of us must of 
uccessity be iuteresled in business and 
lake advantage of the money saving ad¬ 
vantages represented by tbe valid offerings 
of advertisers in the columns of our news¬ 
papers. 

Any uewBpai>er by intelligently con¬ 
ducting a campaign of educuliuu directed 
to teach its readers tbe great advantage 
of more closely reading its advertisiug 
columns and trading through them, must 
eventually build up a live community 
spirit which spells not only better results 
for all advertisers but increased circula¬ 
tion. 

It is obvious that any newspaiier sin¬ 
cerely interested in building up such a 
business must keep its columns as free as 
l)ussible from ubje<-tionable or fraudulent 
advertising. This being tbe ease how 
foolish it is for certain newspaper pub¬ 
lishers to continue priiitiiig everytliiug 
that pays their rates. 

lustead of being a factor making fur 
lower rates, this acknowledgment that 
advertising is as intere.sliug as news or 
feature matter, works tbe other way. 
Advertisiug ceases to be a matter of mere 
rales just us soon as it produces definite 
and satisfactory results. The minute you 
<an show any one that be can increase 
his business tbrougli using your space, be 
wants to buy the space i>erliups just as 
much as you want to sell it 

Through cultivatiug reader iuterest and 
reader confidence in your advertising 
columns you are establishing a higher 
value per line jHtr thousand of your cir¬ 
culation than in ultiiost any other way. 
.Mere quantity of cireulatiuu is only es¬ 
sential as a measure by which to estimate 
the value of quality. 

The advert i.siug business is fast 
emerging from tbe couditou where mer- 
cliunis and mauufueturers look upon the 
purchase of sjiace as a gamble. The cir¬ 
culation liar has been practically an¬ 
nihilated. and our mediums are grtidually 
leiirniiig that they can prove results that 
warrant rates sufficient to yield deffuite 
iiiid reasonable returns on the investments 
they represent. 

N'OBTUtOTE. 

BIG PRINTING EXPOSITION 

Great Things Promised for the Chicago 
Convention June 19 to 26. 

The Third National Exposition of the 
Priming !iiid .Vllicd Trade.s, which has 
Ih'cii se<-heduled to be held at the (,’oli 
seum, Chicago, .June 111 to li<5. promises 
to be the greatest and most impor4ant 
cxjKjsition of its kind ever held. 

The filet that this eximsiiion is to be 
held co-incident with tbe convention of 
the .\s80<ia<ed Advertising Cliihs of the 
World, the International .\sso<-iation of 
.Mannfactnrers’ Photo Engravers, the 
.\iidil Bureau of Circulations and the 
•\inerican Envelope .Manufm'turers’ .\s- 
sodatioii. makes it possible to draw to¬ 
gether what will, iH-rhaps, be the greatest 
< (inglonieration of liiiniunity vitally in¬ 
terested in such tilings that has ever been 
in one city at one time, and this, of 
course, has been an incentive for nianii- 
factiirers to arrange clebaroate exhibits. 
.Minost ever}’ inaebine shown will be 
in actual oi)cratioii; the manufacturing 
pajtcr people will have elalH)ratc displays. 

■Many companies which have never ex¬ 
hibited their i»roducts in any printing ex¬ 
position will have <*oiniirehensive show¬ 
ings in this fair. 

.\ new feature at this cx|Kisition will 
Ih! the offset exhibits fair, which have 
never Ix-cn included in the shows hereto¬ 
fore. 

Eilwral allotments of free tickets will 
be given all exhibitors for distribution 
among their regular and i)rosper-tive cus¬ 
tomers, and in addition to this the inan- 
agcnicnt will be glad to furnish two 
tbkets free of charge to any interested 
person uism re<-cipt of an addresseil 
staiii|K‘d cnvclo|)e. 

Cleveland, Txrain News f’ompany, just 
incoriK>rate<i at Coliiinhiis by Cleveland 
and I»rain interests, contemplates the 
publication of a Democratic daily at 
Ixrain. 

IN AID OF BETTER PRINTING 

Cleveland Engraving Co. Offers Plant 
for Workmen's Instruction. 

The Eclipse Electrotyi)e and Engraving 
C<ini|)any of Clcvclanil, Oliio, has ad- 
dicssed a letter to the «‘niploying i>rint- 
ers i>i Cleveland and vicinity oudially 
inviting them to make use of its plant 
for the instruction of their workmen. 
'1 he entire plant is to be thrown oi>en as 
a school of instruction for {irinters. 

It is particularly suggested that lock¬ 
up men be sent to learn how a form 
must be prepared for moulding. Even 
the most experienced man, says the 
Eclipse Company, can learn niiicli when 
he sees what a form has to go through. 

There is absolutely no obligation ex- 
jires.sed or implied, in accepting this in 
vitatioii. The Eclipse Company admit-s 
frankly that it has an interest in liuviiig 
it iieeepled, and that is, that its engrav¬ 
ings and electrotypes may be properly 
pi inted. 

In order that no one day may be de¬ 
voted entirely to this feature, and in or¬ 
der to distribute it tlirouglioiit the sea¬ 
son. these visits niiist be by aiipoint- 
nient. It is the intention to devote one 
or more lioiiis, or even longer if neces¬ 
sary, to the |iractical instruction of the 
employees by detailing an expert oper¬ 
ator to (lemoiistrate personally the 
things it is intended to impart. Ap- 
jirentiies are specilically included in this 
innovation. 

NEW' INCORPORATIONS 

Houston, Tkx.—Globe Printing Com¬ 
pany. Capital, JflO.tXKl. Incorporators; 
Sam C. .Itidd, E. .Milroy and B. V. Me- 
Kniglit. 

Temple, Tex-—Home Industry .Maga¬ 
zine. Capital. Incorporators: 
Stanley H. Watson, E. K. Williams aud 
X. A. Clay. 

C.Mo.N Hill, N. J.—Hudson Printing 
Coinimny, printing and publishing, •'flR,- 

William Unbel, I’ercy Eimoiise, of 
Wetdiawken, and Raymond Uadcliffe, 
Fniun Hill. 

IXDiANAPoi.i.s, IXI).—'nie Consolidated 
Printing Company; capital, $2tJ,tJ0(j; jiub- 
lishing. Directors: C. E. Crippiii, G. 
W. Hargitt and D. P. Porterfield. 

Syuauuse, X. Y.—The Craflsnian 
Press; .'i:2.").000; W. .1. Irvine, W. B. 
Baigrie, W. J. Cook, Syracuse. 

CiiK'AtiO. — Slovak Publishing Com¬ 
pany ; capital, ; general printing 
and publishing business, edit daily, week¬ 
ly, or monthly newspapers, and daily, 
weekly, inoiithly or other periodicals; in- 
coriK)rators, Stefan Svatik, Stefan Kovae, 
.l(din Galosinee. ' 

CHANGES IN INTEREST 

Weulix'oto.n, Kan.—Chester Ix'asure 
and Burns Heglar, of Wichita, have pur- 
clias<‘d the Daily Journal and Weekly 
People’s Voic'e from Chas. It. Havens. 

pAKKEKsiiviMi, W. Va.—T. E. Hoiiier, 
formerly of tbe Sentinel, is now editor of 
tbe Slate .loiirnal. 1*. W. .Morris and 
Ben W. .Morris, editor and business man¬ 
ager, resi)e<*tively, having withdrawn. 

t’AXCouvER, B. —John Xelsun and 
bis asso<-iate, have acquired llie World, 
formerly the proi)erty of Mayor Taylor. 

Fppek Sandusky, D.—Charles H. 
la-wis, of Harpstcr, lias bought the Union 
Republican for $21.tHXI. 

Ruiu.inoton. X. J.—The Daily Enler- 
pris<>, of Riirlinglon, has gone back into 
the hands of its original owner, 1. Snow¬ 
den Haines. It was Imuglit last fall 
by a syndicate from .-Vtlanlic City. 

L. E. Skinner, publisher of the Blanket 
(Texas) Signal, has sold bis interests to 
Frank L. Turner and Elviii C. Diwe, 
formerly of the Gorman ('I'exas) Prog¬ 
ress. Mr. Skinner has accejited a posi¬ 
tion as copy reaib'r on the llrowiiwood 
(Texas) Bulletin. 

Senator Ziin, of St. .•Xiigiistiiic, Flu., 
has introduced a bill in the State Legis¬ 
lature rcipiiring railroad companies to 
publish their passenger train si-licdiilcs 
in newspapers and authorizing payment 
for same with transjiortation. 

Canadian Press Clippings 
The problem of ooverlnK the CanadiaD 

Field Id aiiHWered by obtaining the aervlce of 

The Dominion Press 
Clipping Agency 

which gives the cl1|>t)ings on all matters of 
Interest to you. printed In over 95 per cent, 
of the newspapers snd piibllostlons of CAN¬ 
ADA. 

We cover every foot of Canada and New¬ 
foundland at our bead offlee. 

74-76 CHURCH ST., TORONTO, CAN. 

Price of servloe. regular press clipping 
rates—apeclal rates and discounts to Trade 
and Newspapers. 

We can increase your business— 
you want it increased. 

You have thought of press clip¬ 
pings yourself. But let us tell you 
how press clippings can be made a 
business-builder for you. 

BURRELLE 
60-62 Warren Street, New York City 

Established a Quarter of a Century 

Most Far Reaching Nczvspaper 
Reading Concern in Existence 

ATLAS PRESS 
CUPPING BUREAU 

CHARLES HEMSTREET, Manager 

We furnish everything that looks 
like a press clipping from all over 
the world. 

Our Motto—RESULTS COUNT 

218 East 42nd Street New York 

EMPIRE STATE 
ENGRAVING 
COMPANY 

165 WILLIAM STREET 
NEW YORK 

Open Day and Night 

Tel. 3880 Beekman 

^fe~fAKE IT TO 

» OPR1N 

J t4 HOUBS 

iOUT 0F94£ 

ISnSTCSTH 

I CNGIUVISS^ 
ION EABTR , 

Ion TINE alludi 

PTOtlNCEmi 
B4 Nassau SUrX TeL 4200-4 Beekman 

THE 

PROVIDENCE 

JOURNAL 

use a Scott Multi Unit Double 
Quadruple Press. It suits their 
requirements and would suit yours 
also. 

Let Us Figure It Out for You. 

Walter Scott & Co. 
Plainfield, N. J. 

• T 
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BOSTON HAPPENINGS 

Fo8t Brings Aotioii to Compel Postmast¬ 

er Murray to Accept Its Paper—Have 

Been Excluded Because of Headless 

Photograph Scheme—Pilgrims Organize 

Eight Bells Get-to-gether Croup to 

Benefit New Members 
(Special Currexpondence.) 

Boston, May 20.—The I’ilgrim Pub¬ 
licity Association has organized what is 
known as the “Eight Bells” get-to-gether 
group, the object of which is a weekly 
meeting in the P. 1’. A. rooms, in the 
Publicity building. In a letter sent out 
to luemhers Maxwell Copelof, chairinan 
of the committee says, “Will you spend 
a few minutes now and then, preferably 
once a week, in the capacity of hosts at 
the P. P. A. roomsV” President (Jalluj), 
of the P. 1’. A., conceived the “Eight 
Bells” idea ns a get-to-gether scheme to 
benefit new members, height bells in the 
language of the sea is high noon on hunl. 
\ ship’s bell will l)e installed in the club 
rooms. 

In the college of business administra¬ 
tion of Boston University there is a 
course in advertising of (K) hour.s. Ad¬ 
vertising is considered as a branch of 
business organization. .Vnalysis of the 
market, analysis of the goods, theory of 
advertising, psychology of advertising, 
comparison of advertising mediums, 
various forms of advertising and the 
ethics of advertising will be discussed. 
There will be freiiuent lectures by ad¬ 
vertising experts. 

Courses 29 and 90 of Boston University 
School of Journalism, which is under the 
direction of Harry B. Center, of the 
Post, is made up as follows; 

.News Ueporting and Writing. Friday, 
to 7:30. Sixty hours elective. 

This is a practical course in the gather¬ 
ing and writing of news. The study of 
relative news value, sources of news and 
methods of covering news stories will be 
taken up. There will also be practice in 
writing newspaper English, with study in 
detail of form and structure. The writ¬ 
ing of feature stories, study of copy edit¬ 
ing and headline writing, will also be 
taken up. Each student will" be required 
to write a minimum 0,000 words during 
the year, and will be given an opportu¬ 
nity to cover Boston police headquarters, 
to do some actual reporting for a Boston 
daily paper and cover news assignment 
outside of class hours. 

Course 30 consists of newspaper 
practice. I’ractical course in rewriting, 
<'opy editing and headwriting. Stories 
to be rewritten in class and in outside 
work. Discussions of current news 
stories, with regard to structure and 
style. The preparation of copy for the 
printer, proofreading, the mechanics and 
psychology of the headline. 

TIIAUK POINTERS. 

Brackett, Parker Company is placing 
a considerable amount of advertising for 
the Ualston Health Shoe Comi>any in 
newspapers. 

'Pile Creeiileaf Com|)any is placing 
many lines of Foster Rubber Heels in 
newspa]M!rs and magazines in the large 
cities. “Cats|)aw” is the slogan of the 
advertising. 

'Phe Barbour Agency is placing goo<l 
sized orders of Acpias Roofing in New 
England newspapers. 

The Post claims to have had the big¬ 
gest and best story of the I/usHania dis- 
a.ster. Figures com|>iled by the I’ost 
statistical department show that the Post 
ran 1,1.31 inches of reading matter on 
the tragedy and 33 cuts. The Herald 
had 933 inches and 9 cuts; the Globe 81(5 
inches and 17 cuts, and tlie Journal .'i79 
inches and 19 cuts. Roy Atkinson. 

New .Shorthand System 

Newspa|M‘rmen have shown interest in 
llie recmit announcement of Otto M. 
Whitstock of 31 Nassau street. New York 
City, that after sixteen years of re.search 
work and study of jirevious sj’stems, he 
has devised a new system of shorthand. 
.Mr. Whitstock says the new syst(*m is 
truly phonetic, and is so siiniile that it 
can be aispiired by self instruction in six 
lessons. 

JOLIET NEWS GIVES UP FIGHT 

Herald is Now the Only Daily Published 

in the Progressive City. 

The Joliet (111.) Evening News, which 
was founded in 1877 and for years was 
the leading newspaper of this city, has 
ci-ased publication. Three years ago there 
were three daily newspapers in Joliet 
where now there is only one, the Herald. 

Financial ditliculties brought the News 
to the last ditch and at a meeting of 
stiK'kholders to be held .Tune 1 the dis- 
])osition of the plant will be settled. 

In connection with the newspaper 
situation in Joliet, it is interesting to 
note that as late as four years ago the 

A. S. LECKIB. 

News was considered the leading pai)er 
and carried the greater amount of ad¬ 
vertising, both local and foreign. Since 
that time the News has steadily lost, 
particularly in foreign advertising, while 
the Herald has forged to the front, hav¬ 
ing built and equipped a new and modern 
plant, setting a pace that the News was 
unahle to maintain. 

A great deal of the credit of the suc¬ 
cess of the Joliet Herald and the position 
the paiM'r now occui)ies in the field must 
he given to A. S. I-eckie, president of 
the Herald I’rinting Company, who ac¬ 
quired an interest and be<'ame associated 
with the .Toliet Herald in 1905. Mr. 
Leckie began his ni>wspaper career on the 
Chicago i)aily News in 1881. Later he 
was connected with the City Press As- 
so<-intion of Chicago, the Rockford Regis¬ 
ter Gazette, and tlie Chicago Chronicle. 

'I’lie Herald in the future will be pub¬ 
lished seven days in the week, instead of 
six as heretofore. The first issue of the 
Saturday pajH-r was luiblished on May 1. 
'i'he representation of the Herald in the 
foreign field will contiinie under Alcorn- 
Henkel, New York and Chicago, as here¬ 
tofore. 

THE ONE CENT SUNDAY PAPER 

R. F. R. Huntsman Points to One Sue- 

ressful Paper of This Kind. 

.\nent the story recently published in 
'PiiE Editor and IM'di-ihher as to the 
New York Press going to publish a one 
cent Sunday paper. R. F. R. Huntsman 
modestly rises to remark that the Brook¬ 
lyn Standard Union has been doing that 
little thing since (Tetober 19. 1919. ami 
that it now has a Sunday circulation of 
(5.5..5.51. He also says it is one of the real 
money makers of Brooklyn and demon¬ 
strates the fact that such a paiier can find 
a field. 

NEW YORK HERALD CHANGES 

Randolph Marshall Now in Charge of 

.All News Departments. 

Randolph .Marshall, formerly news 
editor of the New York Herald, has been 
put in charge of all news departments of 
that imper including city and general 
news. Mr. .Marshall has as his assistant 
Howard C. Hillegas, on the day city 
desk, and George W. Daly as assistant in 
the news department. The plan of two 
night editors alternating each month 
which has been in vogue at the Herald 
for the past two years, has been abolished 
and Frank L. Jones made night editor. 

Owen W. Oliver, who has been handling 
the war desk without missing a day since 
the beginning of hostilities, will leave 
shortly on a well earned vacation. 

Frank H. Pierson, for more than thirty 
years on the Bennett publications, and 
recently city editor of the Herald, has 
resigned. Mr. Piei-son has not announced 
his new connection. 

The family of John T. Burke, who is 
islitor of the I’aris edition of the Herald, 
arrived safely in I’aris where Mr. Burke 
expects to make his permanent home. 

The Herald will on June (5 put out 
a I'i-pagc half-tone magazine section, 
printed on sjarial machine-finished paj)er 
in tints. 

DETROIT TO HAVE NEW DAILY 

Rumor that New Paper Is to Be Launched 

Soon, Veon to Manage. 

Ever since the Detroit (Mich.) Tribune 
ceased publication, rumors have been 
afloat that there would be another morn¬ 
ing and Sunday paper launched in that 
city. 

For the most imrt they have been re¬ 
garded as more or less wild rumors, but 
recently they have taken a more con¬ 
crete form, and it is understood that cer¬ 
tain newspapermen are endeavoring to 
interest local capitalists in a project. 

T'red C. Veon, who is at present busi¬ 
ness manager of 'I'he Detroit Saturday- 
Night, is said to be slated to be the busi¬ 
ness head of the new daily, and it is re- 
jiorted that plans are very close to ma¬ 
terialization. 

POLICE REPORTERS ORGANIZE 

New Organization at Dallas—El Paso 

Times Sold for $100,000. 
(Upecitil Conexpondence.) 

Dallas, Tex., May 10.— Under the di¬ 
rection ftf It. L. W infrey, newly elected 
liolice and fire commissioner of the City 
of Ihillas, Tex., the police reporters of 
the various newspapers of that city have 
Ix'cn organized into the Police Reporters' 
.-\ssociation. They will be given com¬ 
missions as regular police officers. Com¬ 
missioner Winfrey says that by this 
means the ])eople of Dallas will be taken 
into the coufidcnce of the police dejiart- 
ment, the department will l)e given the 
advantage of the information and work 
of the reporters, and the reporters will 
be on the “inside,” when it comes to 
gathering pidice news. 

Bruce Hoskins of the Dallas Morning 
News was electisl president of the as¬ 
sociation, and Phil Fox, of the Times- 
Herald, secretiiry. Frank ^Merrill of the 
Evening Journal; Garfield Crawford, of 
the Dallas News, Ralph Millet, of the 
ITallas Dispatch; Kd AIcDanicla, of the 
Evening .Tournal, and Phil Fox, of the 
Tiniea-Hcrald, were a|)pointed to draft 
constitution and by-laws. 

F. Wyche Greer, general manager of 
the FJ Paso (Tex.) Times, has just re¬ 
turned from New York, where, he an¬ 
nounces, he com|)loted arrangements for 
the purchase of the Times, a eor|ioration 
with a capital of .‘?10fl,()00. The eonsid- 
(>ratioii was said to have Is'cn .$.309,900. 
Mr. Greer was formerly manager of the 
Bisnunont (Tex.) Fhiterprise. 

code of principles showing the di¬ 
viding line lietween legitimate and ille¬ 
gitimate advertising, is being pre|tared 
by the Fort Worth (Tex.) Ad Club. The 
code is intmided to protect Isith tlie |)ub- 
lic and men-hants from fake advertising 
schemes and untruthful advertisements. 

DOESN’T PRINT WAR NEWS 

Beloit, Kas., Editor Is Afraid of Offend¬ 

ing German Readers. 

(tipecial Correxpondence.l 

Bkloit, Kan., May, 18.—Most of the 
Fhiroiiean nations are at war; a half mil¬ 
lion lives have been lost in fighting around 
Ypres; the Russians have invaded East 
Prussia; aeroplane battles have been 
fought; the Lusitania has gone to the 
bottom. 

But all these things the people of 
Beloit do not know, so far as their daily 
paper, the Beloit Daily Call, has in¬ 
formed them. A. B. Adamson, the editor, 
is an Englishman and does not allow any 
war news to be printed for fear of offend¬ 
ing his German subscribers. In conversa¬ 
tion Mr. .Vdamson expresses, his hope for 
the success of the allies. But personal 
views are not allowed to intrude them¬ 
selves in the Call. The paper has a very 
large circulation among tlie Germans, who 
are its best friends and warmly praise its 
policy. 

Behind the unique course of the Call, 
Editor Adamson says there is a story 22 
years long. In 1893, before he took 
charge of the pajier, it boasted 350 sub¬ 
scribers and more debts than the plant 
was worth. The creditors did not bother 
him then, for the paper was in such 
tangled shape that they refused to have 
anything to do with it. 

“I simply ran it because no one else 
would. The paper had been mixed up in 
factional affairs. We saw at once that 
we would have to cut loose to make a go 
of it.” 

It was put in the Independent column. 
Other Kansas editors, neck deep in fac¬ 
tions, snorted at the time. They said that 
Kansas people demand agitation; they 
want excitement. 

But the Call remained neutral. Today 
it has ten times the circulation it had then 
and the paying confidence of its ad¬ 
vertisers. 

This summer he will build a $19,000 
residence. 

Western Tearliers to Meet 

The Western Association of Teachers 
of Journalism will hold a meeting in 
Eugene. Ore., May 21 and 22. Among 
the subjects to be discussed are: “Writ¬ 
ing and Drill Courses in Schools of 
Journalism.” “Fiction Writing and Spe¬ 
cial Story Work,” “Informational 
Courses,” “.-Vdvertising,” “College Pub¬ 
lications,” and the “Business and Me¬ 
chanical Education” which the student 
of journalism should receive. 

Topeka 

Daily Capital 
Average net paid circula¬ 
tion for six months ending 
April 1, 1915 (Sworn) 

33,971 

TOPEKA, KAN. Publisher 

Deutsches Journal 
The N. Y. German 
Journal is America’s 
Greatest German Newspaper 
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FREEDOM OF THE PRES.S NOT LICENSE 

The absciliite freedom of the press is essential to the 

stieeess of a deiiioerutic fortii of goverunieut. Freedom, 

however, does not imply that an editor call print any¬ 

thing he chooses, no inatterwhat its character may be. 

I’robahly there is no country in which a wider latitude 

is allowetl, with the intssihle exception of France, than 

in the United States. Here there is no government 

cens«>rship of the news, no hard and fast rules ap- 

idicable to expressions of opinion. And yet care must 

l>e exercisr-d to keep uewspaisT columns morally clean, 

free from libelous statements and willful misstate¬ 

ments or misrepresentation of facts. 

When, a few weeks ago, the Lusitania was sent to 

the bottom of the sea by a tiermau submarine, the 

Department of Justice had its attention called to half 

a dozen uew8i)ai)ers of the country which had edito¬ 

rially endorsed the speeches of Dr. Dernburg, Ger¬ 

many's representative, approving of the sinking of the 

ship. 

I>awyers whose attention has been called to the sub- 

j»-ct declare that such action comes under Section 211 

of the I'enal Code, which forbids, under penalty of 

$."»,tlUO fine or five years’ imprisonment, or both, the 

mailing of obscene or indecent literature, “indecent” 

within the intendment of the sUtiite being matter “in- 

lcmh-<l to in<-ite arson, murder or assassination.” 

It seems to us that it is wholly improbable that the 

gtivernmeut will pay the slightest attention to this ul- 

lcg*sl violation of the law, even if there were grounds 

u|M>n which such action could i»roj»erly l>e based. The 

opinions expressed by the editors were, to say the least, 

if not criminal, in extremely bad taste. There are 

always a few hot-hcads who say in print, on the im- 

puls«- of the moment and without sober i-onsideration, 

things they are sorry for the next day. The editors 

who approved the cold-bhasled murder of the passen¬ 

gers on the Lusitania are beneath the contempt of 

|t:itriotic Americans. I’ublic opinion, not law, has con- 

dcmiK-d them already and, in our opinion, that is a 

more drastic punishment than any fine that rauld l>e 

inflicted by the courts. Moreover, none of the papers 

they conduct have any standing among those who love 

.\inerica and are loyal to her interests. 

Tile representative fiermans who have made this 

country their home and who an- e<litcatitig their chil¬ 

dren in our public schools may still etitertaiti a wartn 

feeling for the Fatherland, bttt when a great crisis 

comes and the land of their adoption is threatenetl 

there is not one intelligent, broad-minded man among 

them all who will not stand up for and tight for the 

United States iigainst all foreign foes, including Ger¬ 

many itself. 

SEND YOUR BEST MEN TO CHICAGO! 

Otie of the departmental divisions of the .Assts-iated 

-A<lvertising Clubs of the World, the personnel ot 

which needs strengthetiing, is that of the tiewspapers. 

Dtiring the last three years, atid esjtecially in 1914 at 

Toronto, nearly all the various advertising activities 

were adequately represetited at the annual cotiven- 

tions. Those that have exhibited the greatest strength 

were the magazines, out-door advertising, including 

billboards, electric and painted bulletins, and the ad¬ 

vertising agents. 

For several years newspaj)er8 were tiot reprt-setited 

oti the national executive cotnmittet-, but at Dallas 

W. C. Freemati, of New Voik, was given that honor. 

The showing made at Torotito last year gave indi- 

catioti of what may be cxpecttHl when the tiewsptiper 

publishitig jtiiblic fully realizes the importance of 

these ad club conventions, and sends to them their 

ablest men. 

It is generally agreed that the newspaper, of all 

a<l\eitisii)g mediums, is the best for (piickly reach¬ 

ing the largest number of intelligent buyers of mer- 

<handise. This being true it follows that any organ¬ 

ization that represents the entire advertising busi¬ 

ness should nunil>er among its memiK-rs a strong 

delegation from the newspapers. There was a time, 

a few years ago, when the newspaper ad men had 

such a high opinion of themselves and their mediums 

that they did not consider it necessary to organize 

to advance or protect their own interests. It was not 

until the magazine ad men had discovered the advan¬ 

tages of organization and had made successful in¬ 

roads on the general advertising field and captured 

a large propc»rtion of the business that the news¬ 

paper men woke up. 

These annual conventions of the .Associated .Adver¬ 

tising Clubs shouhl Ik- attended each year by the 

cream of newspaiM-r ad men for nowhere else can 

they secure so much information that will be of 

value to them in their work. Here they can listen 

to or participate in the discussions of subjects in 

which they are vitally interested. Then, too, as an 

(-nthusiasm breeder an ad club convention is a won¬ 

der. Those who attend them are among the ablest 

and keenest advertising experts in the country. They 

are a clean cut IkmIv of men, and any one with red 

blood in his veins cannot but Ik- glad he is one of 

them. One newspa])er ad man who was at Toronto 

said to the writer: “I was never so proml that D 

am an ad man as I was at that convention when I 

l(K»ked alK)ut and notetl that 1 was assm-iated with 

the finest bunch of men I ever saw in my life.” 

Newspaper publishers should send to Chicago the 

bost men in the business department, for it will be 

money well invested. If this is dime the sessions 

of the newspa|ter department will Ik- the most jirolit- 

able ever held in this country. 

When fire gutted the basement of the Three Rivers 

(Mich.) C/ommcrcial a few days ago, William 11. 

.'shumaker, the owner, telegrajdied the Carpenter- 

Shcerer Company, his spieial representatives, in New 

A'ork, as follows: “F'ire gutted basement Thursday 

night. l*ap(-r will Ik- out on time tonight (Friday) 

as usual.” Showed the right spirit, didn’t it? If 

there is any one class of business men who refuse 

to let fires. (IihkIs, hurricanes or earthipiakes inter¬ 

fere with the active continuation of their enterprises 

it is the newspa|K-r jiiiblishers. 

.According to the decision of .luslice Hendrick in the 

Supreme Court, theatres or other (lublic places of 

ninusement must grant <s|ual privileges to all who 

8<-ek them. The contention made by Mr. WiKillcott. 

the dramatic critic of The Times who was denied ad- 

nii.ssion to one of the Shutiert theatres bei-aii.si- his 

articles had offended the owners, that they had no 

right to take such action, was sustained. Hereafter 

theatrical tnanagers who do not like the news|ia|ier 

criticisms of their plays cannot refuse to admit to 

their places of amusement the men who wrote them. 

There are few <-ritics who are not honest. Hence their 

o))inious, as a rule, are deiK-iidable, whether they hap¬ 

pen to Ik- favorable or not to the productions they de- 

scrilie. Why, therefore, should a critic be denied ad¬ 

mission to a theatre because he tells the truth? 

TOM W. JACKSON’S ALONG THE ROW 

TttE At). 

I am the .Ad. 
I’m to be hud 

Hy one and all. 
My size, good friends. 
On you depends. 

J’ni big—or small. 

But small or big 
For Biz I dig, 

.And get it. too! 
I never sleep 
But always ket-i) 

.At work for you. 

But treat me fair 
If 1 declare 

A'oiir goods are fine. 
See that they art-. 
Dr you will mar 

Your name—ami mine. 

Be square and true 
And I’ll get through 

With your goods—see? 
But understand 
No underhand 

Fake game with me. 

TIIK STERKOTYt-K ’. 

The stereolyper is a man who wears fashionable 
clothes when he is off duty, and a union eard all the 
time. He goes to work hKiking like a banker. .And 
when he reaches the place of his eiiiployment he puts 
on the uiiper se<-tion of a bathing suit and a pair of 
armor-plated pants. He then juggles with liiiuid metal 
—out of whi<-h he makes |)hites for the big jire.sses. 
Sonietinies, betwe«-n plates, he goes out to take a 
drink, for the fumes from the li(|uid metal make him 
very dry. When the stereotyper goes for a drink he 
never jiuts on a coat. The thernionieter may show 
that it is below zero, but he goes out just the same in 
his bathing lingerie, exposing as much of himself as 
ladies who attend grand opera. No one on the row 
ever .saw a stereotyjier, during working hours, taking 
a drink in an overcoat. If he did so he would be 
looked on with suspicion atid create a sensation niiiong 
typos and others in William and F'rankfort streets. 
The steieoty|)er earns good wages, for he is a very 
skilled man. He can make the dullest news hot—at 
least for a while, which is more than an editor can do. 

NEW I'rill.ICATION. 

Brooklyn is to have a new paper called The 
Advocate. It will be iiublished in the interests of 
.Afro-.Ainericans. If successful it may issue a colored 
supplement. 

.SEE III.S At). KOK l-ARTK't'LAR.S. 

While .Sister Susie’s sewing shirts for sailors and 
Bessie Brown is baking iK-ans for Belgians, and Ktla 
is expressing eats to Kngland, the German .Ambassador 
is scrawling screeds to scare seagoing steanu-rs. 

TttE ONE-CENT StTNPAY fAPER. 

See that Mr. Munsey is going to make the Sunday 
edition of tin- New A'ork Press one cent, and publish 
nothing but news. He has grown weary, he says, of 
freak magazine sections which resemble an old-style 
Bowerv dime museum, with a C’hamlK-r of Horrors 
on the side-, and also of colored comic section, which 
has got to l)e a very dreary affair, and aboitt ns 
funny as a n-d label on an eight-cent can of tomatoes. 
Can't tell, of course, how a oiie-cent straight Sunda.v 
n<-wsj)aper without frills, will go in Manhattan, but 
it’s a success in Brooklyn. For years tin- Standard 
Union has published a one-cent m-wspaper on Sun¬ 
day, with no trash attachments, and its circulation is 
growing all the time. May go all right in .Maidiat- 
tan, too a Katzi-njammerless Sunda.v jiaper. 

YEH, INDEED. 

Begins to look as if Mr. Ridder had sec-n a great 
light. 

WEI.COME HOME. 

Glad to hear that Col. Cah-b A’an Hnum is coming 
back to New A’ork, and so is everyone else who has 
ever work<-d with him, or umler him. in New A’ork. 
The Lord never mad<- a finer, kinder-hi-arted man 
than the (.'olonel. 
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PERSONALS 
diaries A. Kook, editor and president 

of tlie I’ittsliiirgh Dispatcli, has been ap¬ 
pointed a inenilier of tlie staff of the 
(iovernor of IVnnsylvaiiia. witli the rank 
of lieutenant-colonel. 

l^rofe.ssor Frank L. Marlin, of the 
-Missouri School of Jonrnniisui, has saileil 
for Tokio, to spend a year working on 
the .lapan Advertiser. 

Sloaue (lordon, a well-known New 
York special newspaper writer, is visit¬ 
ing the several neutral countries of Eu¬ 
rope to secure material for a series of 
articles on neutrality. 

Leo M. Uoody, of Albany, N. Y., who 
left newspaper work in September last 
to become chief deputy collector of in¬ 
ternal revenue for the fourteenth district 
of New York, has resigned the federal 
job and returned to the newspaper field. 
.Mr. Doody has become associated with 
Ilerhert K. Hill, the new president of the 
Albany Telegram ('oinpauy, and will as¬ 
sume full charge of the editorial work of 
the Sunday Telegram. 

Harry Helheringlon, managing editor 
of the Ih'troit (.Mich.) .lournal, has been 
critically ill, following an operation for 
intestinal trouble. 1‘revious trouble 
with his leg, left him in a weakened con¬ 
dition which nearly resulted fatally. 

C. Harrison (Jreen, late circulation 
manager of the Seattle (Wash.) I’ost- 
Intelligeucer, has been appointed busi¬ 
ness manager, with general supervision 
of both advertising and circulation de¬ 
partments. 

.Tames Eltinge, who has had a wide 
experience in the business departments of 
a number of Ohio newspapers, has become 
business manager of the Springfield (Ill.) 
Evening News. 

.\rlhur Davis, of the Dtdaware State 
News of Dover, will shortly join the 
forces of the I’hiladelphia (l‘a.) I’ulilic 
I.edger. 

Hubert U. Evans, city editor of the 
Nelson (15. C.) Daily Fress, has en¬ 
listed for oversea service. He is the 
sixth member of the Daily News staff 
to join the colors. 

Hilbert D. I/each, formerly managing 
editor of the Tampa (Fla.) .Morning 
Tribune, has accjuired the Leesburg ('om- 
mercial. 

.Toe Mitchell Chappie, the IToston pub¬ 
lisher, who is popular siieaker at Ad (dub 
conventions, has been given the degree 
of L. Jj. D. hy Lincoln Memorial Uni¬ 
versity, Harrowgate, Tenn. 

Elwood S. Ela, iiublisher of the Man¬ 
chester (Conn.) Evening Herald, was in 
New Y'ork this week. 

W. C. McCintie, city editor of the 
Dallas (Tex.) Morning News, has been 
apiMjinted private secretary to Mayor 
Henry D. Lindsley of Dallas. Mr. Mc- 
Hintie has been city editor of the News 
for ahout a year and a half, prior to that 
time for several years o<-cupying the sport¬ 
ing editor’s desk. U. H. l‘enn, <-oiirt re¬ 
porter on the Evening .lournal, has suc¬ 
ceeded Mr. McGintic as city editor of the 
New.s. 

Tom Fiuty, .Tr., editor of The Dallas 
(Tex.) Evening .Tournal, will deliver the 
commencement address at the (ddlege of 
Industrial ,Vrts at Denton, Texas, on the 
evening of May 2(1. 

F. VV. Sanborn, editor of the Norway 
(Me.) .Vdvertiser, is siiending a montli 
at Sugar Island, Moosehead Lake. 

William H. McDonald, night eiiitor of 
the I’ortland (Me.) Argus, who is water 
district trustee, has been nominated for 
re-election. 

Ix'onard Withington, islitor of the New- 
biiryport (.Mass.) Herald, has Ix-eii ap¬ 
pointed secretary of the pulilicity com¬ 
mittee of the Portland (Me.) Chamber of 
Commerce. Mr. Withington purchased 
the Herald in 1912. 

Preston W. McHoodwin, United States 
Minister to Venezuela, formerly manag¬ 
ing editor of the Cincinnati Commercial 
Tribune, and Mrs. .MetJoodwin are ex- 
Iieeted to arrive in New Y’ork this month 
for a brief slay. 

Ky a vote of l.T to 31, the Illinois State 
Senate has refused to kill the Bailey bill 
jierinitting the exchange of newspaper 
advertising for railroad transportation. 

IN NEW YORK TOWN 

Brock I’emberton, dramatic editor of 
the New Y’ork City Times, has collabo¬ 
rated with .Vrihur E. Kraws, press rep¬ 
resentative of Wiuthrop .Vines, in pro¬ 
ducing a melodraiiia, entitled “.Master of 
.Myself.” 

B.vaii Walker, a New York cartoonist, 
gave. May It), to l.,S(IO prisoners in Sing 
Sing, the lirsi talk on cartoons ever given 
ill a prison. 

(tranville Vernon has become dramatic 
editor of the Tribune, of New York City. 

Hamilton Owens, present Sunday edi¬ 
tor of the New Y'ork City I’ress, will 
become dramatic editor. 

M. Koeuingsburg, manager of Tlie 
Newspaiier Feature Service, New Y’ork, 
sailed last week for a brief trip to 
Ixindon and Paris. 

T. M. .Vlexaiuler, on the copy desk of 
the New Y’ork Sun, was this week called 
to Koine, (!n., hy the death of his brother. 

.Andrew (iilniaii, of the New York Sun, 
is at his home in Boston owing to the 
serious illness of his mother. 

The New Y’ork Sun will move into its 
new quarters in the American Tract 
Society Building during the second week 
ill .lime. 

M. .T. Sullivan, of the cable depart¬ 
ment of the New York Sun, has under¬ 
gone a serious operation. At the hospital 
it was reported that he is in a serious 
condition. 

.Tohn A. Sleiclier, president of the 
Ijcslie-Judge Company, New Y’ork, was 
tendered a breakfast at tbe St. Ijouis 
Club, that city, on May 5, by Tom 
Uandolph, iiresident of the National Bank 
of (’ommerce. 'I'lie Mayor of St. I»uis. 
Henry W. Kiel, and the presidents of six 
banks and railroad companies sat at the 
table. 

F. I’. Albertant has succeeded Fred A. 
Wenck as sporting editor of the Evening 
.Mail. 

.Terome Beatty has succeeded (Irantland 
Kice as colyiimist of the Evening Mail. 

.1. P. Sinnett is doing race track news 
for the Evening Mail. 

.hdin .1. Spurgeon, editor of the Phila¬ 
delphia I.edger, but formerly managing 
editor of the New York World, was in 

■ town this week. 

.loliii (lavin, day city editor of the 
World, is spending a week at .Atlantic 
City. 

CHICAGO PERSONALS 

Walter Noble Burns, formerly Sunday 
editor of the Inter Ocean and the Ex- 
aniiner, has joined the night force of the 
.Vssix-ialed I’ress. 

E. G. Westlake, automobile editor of 
the Post, is the guest of John C. Shaffer, 
editor and publisher of the Post and other 
newspapers, on Mr. Shaffer’s 3,(K)0 acre 
ranch in Colorado. 

George A. Johnsoii, financial editor of 
the Herald, was seriously injured Sunday 
night, when his automobile was struck by 
a street car. He was pinioned under the 
wreckage and was taken to a hospital 
suffering from a fractured skull, internal 
injuries and a fracture of the right leg. 

NEW ENGLAND PERSONALS 

I>'ad by Carroll Swan fifteen members 
of the P. P. A. left for New Haven today 
to lake part in the Ad Club Show in that 
city. 

Mayor Curley recently spoke before the 
atlilialed advertising clubs of l{<K-hester, 
Buffalo, Detroit and ('leveland, at 
Rochester. The first part of his speech 
related to the activities of the P. 1’. A. 
in Boston. 

Charles Winston, formerly with the 
Post, has given uj) his theatrical venture 
at Winthroii and has joined the sporting 
staff on the Boston .American. 

Walter “Bunny” Graiinon, formerly 
Newton and Wellesly district man for the 
Post, has recovered from his re<-ent sii'k- 
ness and is busily renovating the Post 
library. 

Adams to Resume Tribune Articles 

Samuel Hopkins Adams will resume 
his work for the New York Tribune be¬ 
fore the end of the month. He has been 
absent in .South America gathering ma¬ 
terial for a novel which he has long been 
under contract to write. His return has 
been delayed through the destruction and 
internment of steamshiiis, bolh Britisli 
and German. The gattieriiig of data for 
.Mr. .Adams’ articles is in the hands of 
C. E. IxiVigne, director of the 'Tribune 
Bureau of Investigations. The experi¬ 
ence of Mr. IjjiA’igne in government 
service, where he made a notable record 
in siieeial investigation work for the De¬ 
partment of Commerce, has fitted him 
particularly well for the new undertak¬ 
ing He already has in hand enough ma¬ 
terial to assure that Air. Adams’ new 
series will be at least as interesting as 
the first one was. 

Bancroft Among the Missing 

.Vlthough the name of William Blanch¬ 
ard Bancroft apiieared in the New York 
American’s list of those who were saved 
from the l.iisiiania wreck, later advices 
indicate that this was an error. Mr. 
Bancroft was a great nephew of Hubert 
Howe Bancroft, the well-known historian 
of the I’acific .States, who was a partner 
of .Mr. Bancroft’s father in the publish¬ 
ing house of Bancroft & Co. of San 
Francisco. He was also a great nephew 
of William I’ower, the historical painter. 
Mr. Bancroft was connected with the 
house of George Newnes of London for 
more than six years. The past year he 
had resided in New Y’ork. 

OBITUARY NOTES 

Edwaku Payson Powki.i.. at one time 
editorial writer on the Globe-Democrat 
(St. Loui.s, .Mo.), died at his home in 
Sorrento (Fla.), last week; aged .S2. 

.Mr. Powell became an editorial writer 
on the St. Dmis Globe-Democrat in ISSti, 
and since liK)0 had been with the Inde¬ 
pendent of New Y’ork. He was an asso¬ 
ciate editor of Unity of Chicago and the 
Arena of Boston. He was a meniher of 
the .Vmerican .Vrbilration Congress, the 
.American Historical .Association, and a 
vice-president of the Congress of Re¬ 
ligion. He was the author of several 
books, the last, “How to Live iu the 
Country.” 

W1LI.IA.M Dobkliiowku, one of the 
pioneer newspapermen of Indiana, died 
at his home at I.afayette (Ind.) on Alay 
To; aged 7(1. .Mr. Doberbower started 
the Daily Dispatch, of Ijafayette, and 
after its suspension served on the Lafay¬ 
ette Journal. 

Gkokuk H. Wiiit.nky, the oldest retired 
employe of the ’Baltimore (Md.) Sun. 
died suddenly at his ^residence at Balti¬ 
more on .May 7. 

Mak.siiaij. (’rsiiiNii, a newsimiierman 
of wide experience, died at the New Y’ork 
Post-Graduate Hosiiital 011 .Alay 12, after 
an operation for appendicitis; aged .">r» 
years. He began his newspaper work on 
the Boston (.Mass.) Ghdie, eventually 
becoming night editor of that paper. 

William O. Kviui. for .”>2 years at¬ 
tached to the Montreal ((jue.) Gazette, 
died at the Montreal Homeopathic Hos- 
Iiital on May 7, after an illness of a few 
days. He was a former president of the 
local Typograidiical Union, No. 17(1. 

J. B. 1’aney. publisher of the Wheel- 
in*; (W. A’a.) Register, and one of (he 
best-known Democrats of West A’ir- 
ginia. died at his home in Wheeling on 
May 1!), aged 74. Mr. Taney was Unileil 
States consul at Belfast, Treland. from 
lSil2 to 18!M1. 

Kelley’s Easy Job 
When .Take Kelley slarteil to work for the 

rnllroail, a man iiK't him one day and asked 
liini wliat he did for a living. 

“I work for the R. & O.," said .lake. 
“Wliat kind of a Joli liave you got -do 

you sell tickets, or handle baggage?" 
“Oh. I've got a better Job than either of 

those,” said .Take. “A’ou know the man 
who goi“s alongside of the train and taps 
the wheels with a liammer to see that 
everything is all right? Well, I help him 
listi'ii.” 

WASHINGTON PERSONALS 

N. O. Messenger, chief of the capitol 
staff of the Washington Star, is now in 
Indiauapidis, Ind., where he is securing 
interviews for his paper on the Lusitania 
incident and other important matters. 

Laurence Todd, of the International 
News Service, and Miss Constance Leupp, 
daughter of Francis E. Leupp, formerly 
chief of the New York Evening Post 
Bureau, and more recently Commissioner 
of Indian Affairs, were married here 
Alay 15. 

Edward B. AIcLean, part owner and 
business manager of the Washington 
Post, is one of the principal exhibitors 
at the Horse Show which is in progress 
here now. His entries have taken many 
prizes. 

W. L. McPherson, formerly identified 
with the local bureau of the New Y’ork 
Tribune, is in the city now for some 
special correspoiulence. 

Oswald G. Villard, of the New Y’ork 
Evening Post, is in the city for a few 
days. 

The engagement of William Vernon 
Richardson, correspondent for Kentucky 
newspapers, and Aliss Elise Browning, 
of this city, was announced a few days 
ago. 

J. Fred Essary, chief of the Baltimore 
Sun Bureau, delivered a lecture on 'I’lies- 
day before the Columbia Historical 
Society on “Alaryland’s Part in the 
Formation of the Federal Government." 

A second son has been born to William 
A. van Benschoten. of the Di'troit 
Journal and Detroit Free I’ress, and Airs, 
van Benschoten. 

Wingrove Bathon, of the Wa.shiiigton 
Star, was in New Y'ork last week to 
write the story of the assembling of the 
.Atlantic fleet there, for his paper. 

Thomas R. Shipp, a well known news¬ 
paper man, is now president of 'Thomas 
R. Shipp and Co., publicity exiierts, 
located iu the Riggs Building of this city. 

Giis J. Karger, of the Cincinnati 'Times- 
Star, has just returmnl from a visit to 
his mother, who lives in Ohio. 

J. W. Bryan, publisher of the National 
Press Club Yearbook, is now in Havana, 
Culm. 

Howard G. Bartliiig, of the Pen and 
Pencil Club of Indianapolis, was a visitor 
in Washington last week. 

WEDDING BELLS 
Edwin Hobby, owner of the Beaumont 

('Tex.) Enterprise, and lieutenant gover¬ 
nor of 'Texas, and Aliss Willie ('otiper, 
daughter of former 'Texas Congressman 
Bronson Cooper of Beaumont, but now of 
New Y’ork, were married at the St. 
Charles Hotel in New Orleans, Saturday. 
Alay 15. Among those present from 
'Texas were: C!ol. R. AI. Johnston, editor 
of the Houston (Tex.) Post; R. AI. 
Colquitt, son of former (iovernor (Yihpiitt 
of 'Texas; Ixmis J. Wortham, editor of 
the Fort Worth ('Texas) Star-'Pelegram : 
(’liester Bryan of Houston, and Walter 
Crawford, editor of the Beaumont ('I'ex.) 
Enteriu'ise. Air. and Airs. Hobby re¬ 
turned to 'Pexas Sunday night and will 
siH'iid their honeymoon iu the Governor’s 
.Mansion, ns Air. Hobby will be acting 
governor of Texas for thirty days during 
the ab.sence of Governor Ferguson from 
the state. 

R. K. Phillips, editor of the Weather¬ 
ford ('Texas) Democrat, and Aliss .Abbott 
Watkins, also of Weatherford, were mar¬ 
ried at Paris. 'Texas, Alay 9, at the home 
of Air. and Airs. J. AI. Barr. 'They are 
sis'iidiiig their houeymoou in Dallas and 
Galveston. 

George E. Dealey, vice-president and 
general maiiagi'r of the Dallas News, the 
Dallas Journal and tlu* Galveston News, 
speaking at the journalistic week of the 
Alissouri University, said: 

“A gfxid newspaper is like a good 
neighbor--honest. courageous, virtuous 
and friendly, and not like a bad neighbor 
— vindi<‘tive. sjiying. gossipy and mis¬ 
chievous.” 

'The contract for the construction of 
the Corning (N. A’.) Evening I.eader’s 
new building has been awarded to Henry 
G. Dorman, of Corniiig. 
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CIRCULATION NEWS, VIEWS AND OBSERVATIONS 
Being a Department Edited by a Regular Cireulation Man and 
Designed to be Helpful to Cireulation Managers Everywhere 

By Harvester 

E. CttorEK, a ein ulation man of 
considerable experience, one wbo bas 

l)een connected at various times with the 
Memphis News Scimitar, Houston Chron¬ 
icle and Uklahoma Oklahoman, has l)een 
made circulation manager of the San 
Francisco Thinkograph which has re¬ 
cently opened a branch office in the Mar- 
bridge Building, New York City. 

J^OBERT E. CARNEY, circulation 
manager for the Hartford (Conn.) 

Courant in eastern (Connect iciit, and cor- 
res|s>ndent for the paper at Manchester 
(Conn.), has been selected as deputy 
judge and clerk of the Manchester town 
court. 

£MMOTT A. BRISTOR. formerly cir- 
<'ulatiou manager of the Washington 

(I’a.) Reiwrter and the Observer, and a 
inenilter of the 1. C. M. A., has iKs-onie 
business manager of the I’assaic Daily 
Herald, Pasi^aic, N. J., and has started 
in on his new duties. 

ARCHIBALD B. HARRIS, formerly 
of the business de|jartment of the 

.Vlhany (N. Y.) Knickerljocker-I'ress, 
has taken charge of the circulation work 
of the Telegram, of that city. 

gCFORI) O. BR(JWN, writing for the 
Inland Printer, gives some interest¬ 

ing information regarding various methods 
employed in increasing newsiiai»er cir¬ 
culation. 

He itoints out the fact that it is com¬ 
paratively easy to get r-irciilation—that 
the (piestion confronting the publisher is 
how to hold it. ('ontests. he .says, will 
f/ct suhs<-rihers, but nothing but real 
newspai)ers will hold them. 

In writing of contests he points to the 
fact that circulation obtained that way is 
of doubtful value in more ways than one. 

Coming <iown to the last analysis, 
eliminating the idealism, the so-r-alhsl 
ethical viewpoint, circulation is workwl 
to make a publication more valuable to 
the advertiser—and the wise advertiser 
of today is more or less gttn-shy of cir¬ 
culation obtained by premium s<-hemes of 
any kind. 

It is generally considered that a news- 
liaiK-r, like a store or a manufa<-turer 
who resorts to premiums of any kind to 
get business is acktiowledging, in a way, 
that he has to give something more than 
he has in order to meet competition—that 
his product does nut measure up to the 
pri«-e or that it fails to meet a comiH>iing 
pro|s)sition on tspial grounds. 

('iting some safe and sane solicitation 
methods he says: 

P. Rosewater, publisher of the 
Dmaha Bee. says that the reading of a 
certain newspa|<er is largely a hahit. 
‘Six months may form this habit ; a year 
probably will, and two years certainly 
will do so.’ 

“The Be«‘ started a two years’ campaign 
for circulation l>y authorizing its soli<-i- 
tors to place a copy of the pais-r in every 
home in Omaha. Where th<‘ solicitor was 
unable to get a subscription he was 
authorized to offer to prepay the charge 
for six months—a gift. .\t the expira¬ 
tion of this |>eri(Hl Mr. Rosewater o(T--red 
the Bee to any atidress, daily and Sun¬ 
day. for 2~t cents a month. .\t the end 
of two years fewer than -UX) names were 
taken off the subscription list when Mr. 
Ro!a>water Increased his sitbscription price 
to -40 cents a month. The campaign cost 
SlOO.fktO. It is regarded as very suc¬ 
cessful. 

“Of course, the publishers kept the 
service ideal prominent. They printed all 
the news. 

“.Mr. Rosewater's plan can be adapted 
to the field of any county pai»er. It must 
l>e taken in full. That is. individual 
solicitation or iiersonal letters must ‘fol¬ 
low up’ any campaign for readers. You 
must look after delinquents immediately. 

(’arefulness alstut details counts for 
much. 

“A publisher can better afford to pay a 
wide-awake solicitor $15 to $18 a week, 
and add a reasonable commission fur 
s])ecially good work, than to inaugurate 
a voting-conp'st, except in rare instances. 

“.Many publi.shers have found it profit¬ 
able to offer a commission on all new 
business, or on receipts above a certain 
amount. A graduated commission has 
proved satisfactory. For example, the 
solicitor is paid a stipulated salary, with 
$lt) Im>uus for each ItK) subscribers; or 
maylie $;}0 bonus if he se<-ures 2.jt) read¬ 
ers for one year; perhaps $75 extra if he 
secures 500 subscril)ers withtin a specified 
time. 

“Commissions may lead to price-cut¬ 
ting. particularly if there is keen csjin- 
petition among solicitors. This is seldom 
the case on a county jiaiter. latrger 
papers frequently keep up enthusiasm 
among .solicitors by offering weekly or 
tnonthly prizes for the largest number of 
new sub.scriptions turne<l in, the largest 
number added for one year, or most cash 
coller-ted. 

“Keep your solicitor on his territory, 
if (lossible. It is just as important to 
let a man ‘cultivate’ bis teYritory for a 
newspaper as it is in the case of a whole¬ 
sale grocer. The solicitor ought to be 
a ‘special’ reporter, particularly in rural 
ilistricts, as well as a salesman. He 
ought to find out something almut every 
farmer at whose home he calls. Whether 
or not he secures a subscription, he ought 
to learn the hobby of each individual in 
the community. He should know how un¬ 
usual crops were grown; how farmers 
dis|K>se of their produce most profitably ; 
what is their favorite brw'd of hogs, (at¬ 
tic. horses, sheep, and what strain of 
chickens the housewife prefers. This may 
be made the best reading a county paper 
publishes. It is almost certain to land 
the individual’s name on the subscriiition 
list if a marked copy of the pajier con¬ 
taining his interview is sent to liim ;ind 
a letter or personal call follows it up. 

“The scdicitor is able to ‘cash in’ 
heavily on acquaintanceship and friendly 
interest. 

“There is a difference between sub¬ 
scribers and readers. A subscriber is 
a man or woman who agrees to receive 
a pa|)er, but he or she may be induced 
to agree to receive the iiaper for some 
other reason than interest in what tin* 
paper has to say. .\ reading list is an 
audience. A subscription list is a tioni- 
ber of names. The pajier discloses in 
itself if it has a list of readers or a list 
of subscribers only. Every paper has a 
puriiose which is disclosed in what it has 
to say and how it says it, and the (piality 
of the readers is determined by the reail- 
ing matter in the paiier, and in this way 
the paper (suifesses itself to the adver¬ 
tiser.” 

CIRCULATION AND ADS 

lion manager of publicuiious in which 
you advertise? 1 mean by this, how many 
of you become acquainted in a business 
way? N’ery few of you, 1 dare say. Why 
is it? Can the advertising manager or 
solicitor satisfy you in every instance as 
to his circulation? Is there nothing that 
you want to know in detail, which you 
can only learn by going to the man who 
knows? 

“Has it never tx-curred to you that he 
can tell you definitely and with the ut¬ 
most accuracy how much circulation his 
paper has in any city or town, or any 
section thereof, the class of people wlio 
read it, and can even give you a fair 
estimate of what the “other fellow" docs 
in the .same locality. He has nothing to 
conceal; every figure may be verified, 
even to the extent of examining indi¬ 
vidual accounts. 

"How best to add to the efficiency of 
the department is a question requiring 
careful study. One factor, and not the 
least important one, is the relation of 
the circulation department to the edi¬ 
torial. The most complete harmony 
should exist between these two depart¬ 
ments, and frequent conferences held for 
the puriKise of taking up conqilaiuts 
against the pajier, and to consider sug¬ 
gestions which promise to add to its 
poinilarity. The fact must not be for¬ 
gotten that the selling end of a newspaper 
is necessarily in close touch with those 
who buy. 

“There is not a single successful manu¬ 
facturer who has had a poiiular article 
for sale or who expects to market one 
that can afford to disregard reports and 
suggestions from the sales force. 

“It is true that many complaints 
against a newsiiaper and suggestions for 
its improvement are based upon foolish 
and impracticable ideas, and it is also 
true that many subscribers who discon¬ 
tinue a paper are unable to explain ex 
actly why it does not please them ; never¬ 
theless, among the complaints received 
some of them contain valuable sugges¬ 
tions that can well be taken uji. 

MAI.NT.VI.M.NG KIIITION S(IIKnULK.S. 

Indianapolis Circulation Man Points Out 

Relation of this Department to Adver¬ 

tisers and Gives Pointers. 

The following is from an address de- 
liverc'd before the .Vdvertisers’ (’luh of 
the* ('hamlxr of Commerce of Indian¬ 
apolis .May 11 by .lohn M. Schmid, cir¬ 
culation manager of the Indianapolis 
News: 

“The advertiser is no longer misled. 
hoo(lwink(‘d or even impr<“ss<>d by violent 
claims and unreasonable figures. The 
publisher may have a million or only a 
thousand readers, but what the advertiser 
wants to know is what kind of readers 
they are. The publisher nowadays sells 
circulation as clearly defincHl. segregatcsl 
and taggcsl, as bolts of ribiMin in the de- 
liartment store, or bcsiks on the shelf. 

“How many of you gentlemen have a 
jiersonal accjiiaintauce with the circula- 

“A very essential point on which the 
(“clitor can co-oiM'rate with the circula¬ 
tion (lei)artment is on cMlition schedules. 
A time for each edition should be fi.xed. 
and under no circumstances should edi¬ 
tions be delayed. One pf the most suc¬ 
cessful newspaper publishers of today has 
frequently stalcnl that only two things 
are of sufficient im|)c)rtance to hold an 
edition, “the death of the President of 
the I'nited States and a brc'akdown in 
the press rcKun.” When editions come 
with unfailing regularity, on the minute, 
it enables the distributing end to work 
with a system and confidence that re¬ 
sults in perfect service. 

“.\clvertisers using Indiana]iolis news¬ 
papers get more for their money than do 
advertisers in other cities, because of the 
compactness of the Indiana|s>lis trading 
territory, which is further augmentcal by 
superb traction and railroad fac-ilities. 

“In other large cities newspai)ers fre¬ 
quently make violent claims about their 
great volume of circulation. They fail to 
tell, however, that thousands of their sub¬ 
scribers live two. three and even five 
hundred miles away, and I have personal 
knowledge of one newspaper, witli which 
I was (Hinnc'cted at one lime, having 1..5tM) 
daily circulation 710 miles away.” 

A handbook on journalism has been 
written by Frank O. Kane, dean of the 
School of .Tournalism of the University 
of Washington (I>. C.) 

I 

HIBIDWaiCO. 
Pacific Coast Reprecentatirc 

Caa Angrlre Stmaa 

Portland Orrgontan 

Orattlr Poat-intrlligrnrrr 

Opokanr Opokrantan-Srutrui 

irt;r Editor and Publtalfrr (X. If.) 

Portland Srlrpram 

CClfiraQO Srtbunr 

^t. Eouta tKlobr-Prmorrat 

iCanaaa vUitg Otar 

(Dmalfa Srr 

Ornurr Nruia 

Oalt llahr llrrald-Srpubliran 

742 Market Street 
SAN FRANCISCO 

Pittsburgh, Pennsylvania 

HOUSEWIVES 
I.iHik ui«iii the GAZKTTK TIMKS, niorniiig 
tiiid Siiiiiliiy, CIIRCINICI.K TKIJ2(iUAPH. 
evi'iiiiig except Suiiiluy, as the two greatest 
I'ittsliiirgh iiewspaperK piililislieil. Every 
iiieiiilter of the faiiiiiy ile|K>iiil8 upon them eii 
tiiely to solve tile liuying prolilein. Tliey are 
gooil teaeliers, lieeHiis«< they stand for tile 
liigliest ideals in pnlilie and private life. 

They tiii nil reciiiireiiientH of a new8|)iiper. 
I'opiilation of Metropolitan District, 

l.CUg.S.M. 
NniiiPer of dwelling hniisi s. 172,204. 
Nunilier of funiilies, 207.747. 

The flat combination rate is Si'/tC. per 
ayate line. 

For further Inforinatioii or eo-opemtion write 

URBAN E. DICE, Foreign Adv. Manager, Pittsburgh, Pa. 

J. C. WILBERDING, 22S FlHh Ave., New York City 

THE JOHN M. BRANHAM COMPANY, Mailers’ Build¬ 
ing, Chicago; Chemical Building, St. LouU 

THE 
ORANGE 
LEADER 

Is the only Pally (Evening) and Weekly 
Paper puhlisbed in 

ORANGE, TEXAS 
and Orange County, and the only paper that 
covers the richest section of Southeast Texas 
and Southwest Louisiana. 

“Circulation books open to all” 
THE LEADER PRINTING CO. 

Orange, Texas 
W. H. Stark, Owner. 

Hugh K. Taylor, Mgr. 
Foreign Representatives 

Robert W. Sykes, Jr. Walter D. Clark 
1 Madison Ave., Advertising Bldg., 
New York. Chicago, Ill. 

THE NEW HAVEN 

Times-Leader 
is the leading one-cent daily newspaper of 
CoDue<'tk'Ut and the only one-cent paper in 
the State which has the full AsstK-iated 
Press leased wire service. 

The only evening paper in New Haven, 
member of Audit Bureau of Circulations. 

Bryant, Griffiths and Fredericks 
225 Fifth Ave. 716 Peoples Gas Bldg, 

New York Chicago 

Colorado Springs 

THE TELEGRAPH 
]. p. McKinney cg son 

New York Chicago 

Th(' World Uuhlishing romimny, which 
puhlishe.s the Toronto World, has had a 
summons served on it on behalf on the 
Monility Department on a eharge of 
violating the “Tyord’s Day” art. It is 
charged that the World was exposed for 
sale on Sundays. 

In South Florida It la 

THE NEWS 
Trlll)y. Florida. 

A weekly newspaper of the progressive type, 
somewhat out of the ordinary. Ramples free. 
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PHILADELPHIA BUDGET 

l.edger Advoeateti a World-Wide Confer¬ 

ence of Neutral Powers—H. M. Watts 

Brings Out a New Book of Verse— 

Musical Critic Wins Prize for a One 

■ Act Play—Other Matters of Interest. 

(AipetiuJ CuncuponUeiice.) 

Pliiladelpliia, May 20.—The Public 
Ledger this morniiig inaugurates a iia- 
tiuiial movement ot colossal importance, 
with its suggestion for a world-conference 
of neutral powers to be held this coming 
summer, presumably in Washington. 
There has been some discussion ol the 
idea in the columns of a few newspapers, 
especially the New York Evening Post, 
which oil Tuesday ran a despatch from 
one of its Washington correspondents, 
but while the others have been merely 
talking the Ledger has taken the held to 
actively bring about such a notable pro¬ 
ceeding by sending a telegram on the 
subject to many publicists, jurists ainl 
specialists in international law. 

With the exception of the two ex- 
ambassadors, who decry the plan, the 
responses have been an unqualihed en¬ 
dorsement of the idea as presented by 
the Ledger. 

Harvey M. Watts, the brilliant art 
critic and general editorial writer of the 
Ledger, whose opinions are accepted as 
the most discerning, well-informed and 
spirited on his special subjects of any in 
Philadelphia, and the author of the 
splendid poem on Pennsylvania which 
was read at the opening of the state 
building in the Panama-Pacilic Exposi¬ 
tion, is the author of a book of verse of 
great sigiiilicance recently published by 
a local house, which is entitled "The 
Eaith of Princes.” It is in the form of 
a soliloquy by Caesar Borgia, and the 
Machiavellian reasoning is a scathing 
commentary on the present doctrine 
maintained in some quarters, and nut 
alone in Germany, though it would be 
treason to say where, that might makes 
right. fSince real poets are always pro¬ 
phets and leaders of current thought, the 
appearance of the volume at this time is 
valuable, though it is notorious that the 
wisdom of sucdi, is chiefly appreciated in 
the retrospect. Besides the soliloquy, 
there are sonnets addressed to the na¬ 
tions at war and a prologue and epilogue 
in 18th century style which develop the 
irony of the title. James M. Beck, who 
has made a study of the Renaissance, 
a field in which Mr. Watts is particu¬ 
larly at home, has written a most llat- 
ering introduction to the book. 

Fullerton L. Waldo, musical critic of 
note, another clever member of the 
I.edger staff, has been awarded first 
honors in a one-act play contest held by 
the Plays and Players, a society which 
has rank locally as a cultural influence. 
The prize winner was a farce entitled, 
“A Day of Reckoning,” and despite its 
title, has no connection with the war. 
Second place was given to Arthur D. 
Rees, who is well-known as a University 
extension lecturer and a writer of in¬ 
formative special articles for the press. 

Charles Frohman, whose loss all 
America deplores, was once a “newsboy” 
in this city. It happened at the time 
of the Centennial, in 1870, when he sol 1 
the New York Graphic, a tivc-cent il¬ 
lustrated daily. The lad was sent ovei 
here from the New York office to jiusb 
sales. He took charge of the boys, but 
not satisfied with merely managing dis¬ 
tribution, he “hustled the papers from 
the trains, got them to the newsstands, 
and often retailed them from the door or 
over the counter.” Alt of which goes to 
prove again that the newspaper trade is 
the greatest school for developing gen¬ 
eral ability of any business or profession 
on earth. 

The Evening I..edger, by the way. 
scored a beat on the other afternoon 
papers by getting first on the streets 
with the news of the Lusitania disaster. 
Downtown readers had the story 20 
minutes in advance of that of any of its 
rivals, outlying city districts, it is said, 
were cover«^ a full hour, and the suburbs 
an hour and a half ahead of competitors. 
The first confirmation of the wreck 
reached the I.«dger office at 1.1.5 p. m. 

Three minutes after the last word was 
ticked off, the stuff was on the press and 
2.5,000 eopies were on the streets by 1.30. 
fSoiiie speesl. The paper announces that 
2,000 new readers are being added every 
week to its circulation records. 

Harry W. Sfioeiuaker, puldisher of the 
Altoona Tribune, an autiiorily on Peiin- 
syl\ aiiia history and a personal friend of 
t.overiior Bruiiilmugh, is one of the new 
appointees on the governor's military 
siaff. Many eliaiiges were made, but Col. 
James Elverson, owner of the Bhiladel- 
phia Inquirer, who has been a member of 
the staff more years than one can stop 
to count, was retained, and John Gribbel, 
associated with the Ledger interests and 
president of the Union League, added to 
the honor list. 

Cuuris WAiiKK-SMirii. 

LIVE WASHINGTON TOPICS 

Number of Correspondents at the White 

House Has Been Largely Increased. 

Washington, D. C., May 18. -Owing to 
the proniineiiee of the part the United 
States is to play in liuernational mat¬ 
ters, the eyes of the world being focused 
on the L nited States for its action in 
regard to the Lusitania incident, the im¬ 
portance of tile work of the Washington 
eorrespondents is now apparent. The 
audiences given by tlie president to the 
newspaper men every luesday and Fri¬ 
day are now attended by three times the 
usual number of correspondents, in fact 
the number of the White House press 
representatives has been materially in- 
eieased. The importance of anything the 
ITesideiil may say or do at tliis time is 
regarded as of tfie greatest news value 
and his iiiovemeiits are closely watched. 
C sually only four eorrespondents travel 
with tile President, one represeutiug each 
large news association, but ten accom¬ 
panied him on his trip to Philadelphia 
AiOiiday, many of the metropolitan dailies 
sending their special representatives. 

T he advertisement inserted in the prin¬ 
cipal papers of the United States by the 
Imperial German Embassy warning 
Americans not to take passage on the 
Lusitania has now become of world-wide 
interest. The ads were said to have cost 
the Embassy about twenty-live thousand 
dollars, and were inserted in newspapers 
in all parts of the country. It is said the 
German Ambassador gave his personal at¬ 
tention to the placing of these advertise¬ 
ments. 

The Washington Star has again in¬ 
augurated its "Swat the Fly” crusade, 
which it has carried on successfully for 
two .seasons. The Star has been highly 
eommeiided by the health department and 
prominent citizens for its aggressive cam¬ 
paign against the pestiferous insect, and 
it is universally agreed that the Star's 
campaign has brougfit material results in 
the eliniiiiatiun of this annoying pest. 

The Times Beauty Contest, which at¬ 
tracted unusual attention in Washington 
has come to a close. The thousands of 
photographs submitted are now in the 
hands of the judges and the many beauti¬ 
ful maidens are waiting anxiously to 

know which one will be chosen to make 
me tree trip to the San Francisco Expo- 
siuon. Mrs. Cliainp Clark, wife ot tiie 
.>peaKcr, lias coiisenteii to ue one of me 
ciiapfioiies of me parly ot young ladies 
tnai will be tiie guesis ot about forty 
new .'papers otiier liian tlie Washington 
1 mu s. 

Aewspapcr editors in the I nited Slates 
WHO appioied tlie action ot Germany iii 
lorpedoing the Lusitania, resulting in 
tlie loss Ol more than 100 American lives, 
may he liable to a fine of live tliousaiid 
uoiiars and iniprisomneiit for a term oi 
live yiais or both. 

Miice the sinking of the Lusitania 
tierman-Aiuerican newspapers published 
111 tills country liave editorially approved 
tlie destruction ot tins passenger ship 
and the great loss of life wTiieh resulted. 

The justice department officials are 
giving consideration to the question ol 
wnetiier publications cuntaining matter 
sucfi as editorials .seeking to justify tlie 
sinking of tlie Lusitania and advising the 
lepetu.on oi sucli acts can be kept out 
ol the mails under tlie provision of the 
penal code iiiaking it an oll'ense to cir¬ 
culate "matter ot a cTiaracler intending 
to incite arson, murder or assassination, 
feoiiie officials tiiiiik tlie law might be 
construed to apply to published speecties 
of a similar cliaracter. 

The Washington I’ost has made a big 
flit with tlie Washington baseball fans 
by arranging so they can get the returns 
of the baseball team while it is on the 
road by providing a comfortable seat in 
one of the local lliealers, in which a score 
lioard lias been placed giving every de¬ 
tail of tile game, by the payment of live 
cents and a coupon from the I’ost. 

Broke Worcester Ad. Record 

In celebration of tlie fact that tlie 
Worcester f.Mass.j Gazette in April car¬ 
ried tlie largest amount of advertising any 
paper in Worcester has ever had, T1,UUU 
inches. George Booth, the publisher, gave 
the advertising stall of the paper a bau- 
ipiei with lobster, champagne and all the 
tixiiigs. Charles I’ugh, the business man¬ 
ager, was warmly congratulated for the 
reiord made. 

A Missouri Feast 

ITie University of Missouri held a 
"-Made in -Missouri” newspaper banquet 
on Triday evening. May 7, in the Uni¬ 
versity gyinnasium. The menu was en¬ 
tirely composed of foods from Missouri, 
from "soup to nuts,’ or rather, from 
creamed sweetbreads to ginger snaps, 
which IS perhaps the way they say it in 
-Missouri. ^ An interesting commentary 
on banquets in -Missouri was presented 
when a "lly swatter'’ was found at each 
plate. No one could charge the dinner 
committee of slavish imitation when it is 
known that the dinner souvenirs included 
such widely diU'erent, articles as knife 
sharpeners and slioe blacking. 

-More than two hundred sat down to a 
feast easily ample enough to cure the 
Belgian famine. When the coffee and 
ginger snaps were reached, the banquet¬ 
ers listened to addresses by Champ 
Clark, William R. I’aiiiter, acting govern¬ 
or, and other good and loyal Missourians. 

OUR NEW CHICAGO SPECIALS 

Ryan & Inman to Represent Editor & 

Publisher in That City. 

Ryan A Inman, with uthces in the -Me- 
t'oriiiick Ifuilding at No. 332 South 
-tiieliigan avenue, have been appointed 
special adveriisiiig representatives for 
t iiieago and adjacent territory of The 
Ebit'ou A I’i;ui.miiKK. 

The firm is made up of James F. Ryan 
and Harry 1*. Inman. Ryan, after 11 
years of daily newspaper work in Omaha, 
went to Lord A Thomas, Chicago, witii 
wiioui he remained 14 years. He then be¬ 
came vice-president of the Taylor-Criteh- 
lield Company. After the death of Mr. 
Taylor he bought the Johusou Advertising 
Corporation ot Chicago, which he recently 
Uisjiosed of to organize his present firm. 

Iniiiau was in daily newspaper work 
for a number ot years in Chicago, with 
the American and the News. For two 
years he was in the general agency Held 
with the Johnson Corporation. ♦ 

NOTES FROM CANADIAN FIELD 

President O’Beirne and Secretary Inirie 

Resign from Press Association. 

{Ulioiiul (JunvKpoiidvnce.) 
Toronto, May 18.—With the resigna¬ 

tions of I’resiUeiit W. -M. O'Beirne and 
-Manager John M. Imrie before them, the 
members of the executive committee of 
the Canadian Press -Tssocialiou decided 
that a meeting of the board of directors 
should be called to deal witli the situation. 

The condition of President O’Beirne, 
who suffered a stroke of paralysis two 
weeks ago, shows slow improvement, but 
there is said to be no hope of complete 
recovery. -Mr. Imrie, who returned from 
-Vtlautie City last week, has been or¬ 
dered by the New York specialist whom 
he cousulled to take a complete rest for 
six months. In view of all the eircuiii- 
stances he deemed it advisable to offer 
his resignation to the Association. 

Two Toronto newspapermen were in 
the wreck of the Lumtaiiiu. J. R. Rog¬ 
ers, editor of Jack Canuck, a popular 
weekly published here, lost his life. Er¬ 
nest Cowper, formerly on the staff of the 
Toronto World and now publicity man 
of the Personal Liberty League, was 
saved. 

Victor II. Ross, liuancial editor of the 
Toronto Globe, has been spending a cou¬ 
ple of weeks in New York and -Ytlantie 
City. He is one of the best-known news- 
jiaper men in Canada. 

C. J. Hanratty has resigned from the 
staff of the -Montreal Daily Mail, oil 
which paper he was a.ssistaut city editor, 
and has taken a eoiiimission as lieutenant 
ill the -Montreal Composite Regiment. He 
is in charge of the guard on the Victoria 
Bridge. 

M. W. Rossie, editor of the Port Ar¬ 
thur Chronicle, formerly city editor of 
the 1-oudon -Ydveriiser, is spending a 
short vacation in Toronto. 

Fraser S. Keith, who has been living 
for some years in Vancouver, has re¬ 
turned East and accepted a position with 
the Maclean Publishing Company. He 
was formerly editor of Cauadinii .Ma¬ 
chinery, published by this company. 

Clarence T. Solomon has resigiieil as 
manager of the Gagnier Advertising 
Service. Toronto, and has bei-oine vice- 
president of the -Ydvertising Service Com¬ 
pany, I-iniiled, of -Montreal. This com¬ 
pany is o|iening an office in the Nord- 
lieiiner building, Toronto, of which Mr. 
Solomon will be in charge. 

F. E. -Miilton, manager of J. J. Gib¬ 
bons, Liiniled, advertising agency, Tor¬ 
onto, lias severed his connection with the 
coinpa iiy. 

Weston Wrigley, who has been manager 
of the trade newspapers publisbed by the 
(-’otnmercial Press, Limited, has resigned 
to bocome manager of the trade pajiers of 
the Gagnier Publishing Co., publishers of 
Toronto Saturday Night. Mr. Wrigley’s 
father was a well-known newspaper man 
in I-ondon and Toronto twenty years ago 
and he himself has had considerable ex- 
fierience in the same line, having had his 
training with the Maclean Publishing Co., 
Canada’s largest publishers of trade 
pajicrs. 

CllOn* OF SI’KAKKItS AT rNIVEKSITY OF MlSSOfUI .lOl K.NALISM WKKK 

First row, left to rigtit ; Judge Ilenr.v I.ainin, of Sedalln, Mo., former elilef jnstlee of the 
Missouri Supreme Court; President .4. Itoss Hill, of the ITilverslty of Mls.soiiri : 
Champ Clark, Speaker of the Mouse of Kepresenlatlves: Marshall Gordon, of 
Columhia : Dean Walter Williams, of the Sehool of .loiiriiallsm ; John Clyde Oswald, 
of New Y'ork, editor of the .American Printer. 

Second row: Herbert S. Houston, of New York, vice-president of Douhleday, Page A Co.; 
William Southern, Jr., editor of the Independence iMo.) Kxamlner : Fred G. Cooper, 
eartoontst of Collier's Weekly; Guy U. Hard.v, editor of the Canon City (Colo.) 
Iteeord : Lee Shlppley, editor of the Higginsville t.Mo. i Jerrersoniiin ; Judge John I). 
I-awson, of the Allssourl School of Ijiw ; 11. S. Sturgis, of Neosho. .Mo., president of 
the Missouri Press .Vssoeiation ; C. B. Kollins, of Columhia, a curator of the TTil- 
verslty of Missouri. 
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PROFITABLE NEWSPAPER ADVERTISING 

SUNSHINE BISCUIT A GROWING NEWSPAPER PROPOSITION. 

An Account Where Newspapers, Starting as a Side Idea, to Back 

up Magazine Copy, Now Carry 65 Per Cent, of the Appropriation, 

and the Outlook Is for More and More Newspaper Advertising. 

P.y H. K. Drummonu. 

Sr.NSlIIXK H.VKKHY, I.UXfi ISI,A.\I» CITY, N. Y. 

The story of the L<K).se-Wiles Sun¬ 
shine hiseuit iulvcTtisino is a st<try of 
interest iiif; <leveloi>inents, of plotliliii};, of 
iloiiif; tilings a|)|iarently haekward, of 
li^litin;: coniiM-t it ion and ti^'litin^ it hard, 
aial of winning; hi» siieeess. 

The original factory was started in 
Kansas City, -Mo., fourtis-n years ago 
aii<l was. of course, a hM‘al proposition. 
'I'hc second factory was hx-ated in Dal¬ 
las. Tex, the thini in St. ]a)uis, Mo., un<l 
the fourth in Dinaha, Neh., which shows 
that in the iH-ginning it was a ca.se of 
"the winning of the West.’’ 

Th«-n the next factory, the fifth, was 
hiiilt iti lloston, the sixth in Chicago, the 
seventh in .Minneapolis, and the eighth 
and newest factory in l>uig Island 
( ity, N. V. 

The factories are not uniform in size. 
Hach one has Ih'cii a hit larger than the 
one Ix-forc it, and the last one, which 
went into coininission last .August, rep¬ 
resents an invest nient of .i!4..Vlil,(KK), 
which, it might Im' remarked in passing, 
is Homv investment and creates in the 
mind of the casual reader a more or 
less concrete idea that the cracker busi¬ 
ness tx a business. 

Kor years this comjtany expanded 
gradually, and it s«s'ms they did not 
have a t<-rrihly tremendous idea of ad¬ 
vertising its a business force. Of <-ourse 
they used billboards to some exti'iit anil 
took <H-casional tliers in magazines. ])ar- 
ticularly as to sampling their goisis, hut 
it seems from investigation that they 
were more or less interested iti proditc- 
ing tnerchandise and huilding factories 
so that they coitld ileliver fresh goods, 
and gave more attention to such details 
than to that of tellitig their story in 
print, es|M'cially when they had what 
might Is- ternnsi a half-baked storv to 
fell. 

IIOPKI.NK S.XI.K.S MAXAtiKR. 

Some six years ago tleorgi' W. Hopkins 
was made sales manager and jitit in 
chiirge of the advertising. He found 
that he had a well-balaticisl organization 
back of him, an organization that was 
busy producing biscuit and factories. 
The firm was not advertising crazy, and 
neither was Mr. Hopkins. He was a 
salesman, he was. and he believed in 
men getting out and getting names on 
dotted lines, said dottisl lines iK-ing con¬ 
veniently placed on order blanks. 

A'ou se«> the whole blooming thing 
was gone at backward, or at least not 
the way a great many commodities are 
ailvertised into popularity or oblivion. 

When he startf^ in to advertising, in¬ 
stead of making the usual “price'’ ap- 
]N‘al and telling the public what chcaji 
gorMls the Ixjose-Wiles Company prixluce. 

they l>egan advertising their uiost e\- 
jiensive lines and talking <|uabty. -lust 
think of that. .And they have kept up 
that same gait consistently, jiersislcntly 
and insistently for some six years, and 
are still doing it. 

There is not a whole lot of system in 
(he advertising policy of Sunshine i!is- 
cuit. Conditions are met and studied 
and methiHls ajiplied when and where 
they are most needed and when they are 
needed. 

There is a publicity camjiaign running 
iii magazines, but newspajM-r sjiace is 
Used as is-casion arises, and was, of 
course, originally intended a; a side line. 

Finally, in 1!H:{, it tignred up that 
newspapers got altout (Ml per cent, of 
the appropriation and at the present 
time it is running alKiiit fi'i-.'l.') in favor 
of newspaiM-rs. 

WOUI.n’s ItPiOEST KACTOKY. 

The lA)ose-Wiles Sunshine Bakery at 
Long Island Cily is the biggest in the 
world. It went into commission Sep- 
tcmlK'r 1, 11114. Prior to the opiming 
of this bakery the New A’ork trade had 
lieen handled hy a branch ollice, and 
the goods supplied from lloston and 
Chicago, but with the opening of the 
new bakery a crew of salesmen were 
put to work doing something real, and 
the giKxls were pUtced in stores. 

Four years of work by the branch 
hou-e had, of course, shown some re¬ 
sults. but the competition was doing 
(III |>er cent, of the business. 

Fight months were given over to sales¬ 
manship, and then the newspa|M‘r cam¬ 
paign was started in New A'ork in .March, 
and it mis a campaign. 

Full pages, half-pages. i|uarter-|iages 
and running down to two-inch, singlc- 
cidiimn ads., well displayed, well writ¬ 
ten and well illustrated, they caught on. 

.After the news|»tper cam|iaign was 
startl'd and as a diris-t result of the 
niwspaper advertising one single sale 
of .‘{(Ml.tMM) jiackages was made. 

It is a successful campaign, a very 
successful campaign, and still it has 
workeil out from a vastly ditferent 
angle from many |»recedents. 

F^irst, years and years of qiiietly get¬ 
ting ready for salesmen; then long, hard 
work of the salesmen getting the goixls 
where the juiblic could get them, and 
then the advertising—but not the ad¬ 
vertising until the other details of dis¬ 
tribution had been thoroughly arranged 
and on smooth working order. 

It is pleasing, too. to note how surely 
the preponderance of the advertising is 
drifting to daily papers. This, of cotirse, 
is a recognition of the pulling power of 
new'spa]M'rs as against all other media. 

and is also recognition of the fact that 
intensive advertising placed in territory 
tliat is absolutely prepari'd for it is bet¬ 
ter, much better, than the shooting in 
(lie air for general results. 

-Vu acknowledgment of the value of 
Sunshine Biscuit advertising has been 
made by the packers of Peek's Tea, a 
comparatively new brand, now l>eing ad¬ 
vertised. These people make an intro¬ 
ductory oiler to give a package of Sun¬ 
shine Biscuit with each purchase. 

.Mr. lio[ikins, under whose direction 
this advertising has been carried on, 
claims tliat he is not an advertising man 

and far Im' it from us to quibble with 
him on this question, but we have a 
liiincli that if he he is not an advertising 
man lie eould be a regular whale of an 
advertising man if he should ever try 
his hand at it this premise being made 
on the ground of the success he has 
made of the work he has planned and 
ilirectwl. 

NKW MERCHANDISE INQUIRY. 

,Ad Men to Broaden Scope of Investiga¬ 
tion This Year. 

Ill the Educational Exhibit at the ad 
men's convention in Chicago next mouth 
considerable siiace will be devoted to the 
work of the Educational Uesearch Com¬ 
mittee. 

This exhibit will show the way the 
first merchandising investigation was 
made and how this vital inforniation on 
where to look for P.flfi business was se¬ 
cured hy the members of the advertising 
clubs from the merchants of the leading 
cities of the United States and t'anada. 

The exhibit will show the original ma|>s 
and charts, together with the completed 
ri'iMirt. There will also be exhibited let¬ 
ters expressing the u)iinious of the re¬ 
port which have been received from such 
men as President Wilson, I’remier Bor¬ 
den, Secretary Alc.Vdoo, Secretary Hous¬ 
ton, and Director of the Census Harris. 

All the investigators who contributed 
to this work are expected to make their 
headquarters at the exhibit. 

Plans have been completed for a sec¬ 
ond lueri-handising investigation, which 
will be made next Deceilihcr. 

Clarence Tolg, the statist of the Min¬ 
neapolis Civic and Coninierce Associa¬ 
tion, who dill such wonderful work on 
the first investigation, has consented to 
give his services another year, provided 
there arc a sufficient number of business 
men interested. 

Ijiist year the consume*' demand was 
measured in the department store, grocery 
stores, hanlware stores and drug stores. 
This year jewelry stores and clothing 
stores will be added. I/ist year the coni- 
inittee comninnicaicd with ITtl cities and 
towns in the United States and Canada. 
The second investigation will he extended 
to cove.' probably as nian.v as .'MHI cities 
and towns. When it is remembered that 
(here are lint 22S cities in the United 
States with a population of 2.‘i,tKK( or 
over, it will be seen how completely this 
investigation will cover tin' leading mar¬ 
ket centers of North .America. A special 
effort will be made to obtain a larger 
representation in the Canadian cities. 

While the second report will probably 
contain fully double the amount of in- 
forination in the report of the first in¬ 
vestigation. the iirice will remain the 
same— $."» per copy. 

The Uepuhlican Editors of Ohio have 
organized at Columbus a State Uepiihli- 
can Editorial AssiK-iation with the follow¬ 
ing officers: President. Merritt C. 
Siieidel. of Piqita ; vice-iiresident. Samuel 
(}. McClure, of A'onngstown; secretary. 
.1. H. Shearer, of Marysville; treasurer. 
.Tames Hopley, of Bucyrus. 

IF you are intending to do 
some national advertising, 
the Promotion Department 

of the Shaffer Group of news¬ 
papers will gladly assist you 
with information regarding the 
trade territories in which these 
newspapers are located. 

Chicago Evening Post 
Indianapolis Star 
Muncie Star 
Terre Haute Star 
Rocky Mountain News 
Denver Times 
Louisville Herald 

PROMOTION DEPT. 
SHAFFER GROUP 

12 S. Market Street, Chicago 

THE SEAHLE TIMES 
"The Best That Honey Can Buy" 

Daily, 73,000 
Sunday, 90,000 

57,000 in Seattle 
A copy to every family. 

I.argest ctrciilatlon by many tboiiaands of 
any dally or Sunday paper on the North 
I'aoiflc C'liaat. 

During 1914, the Times led the P. I. 
by a.fllO.OOli agate Hues. The Times g^ned 
3.1,000 lines anil P. I. lost 030,000 lines. 

Largest Qoantiiy Best Quality Circulation 

The S.C. Beckwith Special Agency 
Sole ForelKn Represuntatlves 

New York Chicacro St. Louis 

los Angeles Examiner 
Sells at ."m'. per isipy or $!l.illl ii year 

The only non-returnable news¬ 

paper in Los .Angeles. Over 

90% delivered by carrier into 

the homes. Reaches 7814%' of 

families listed in Blue Hook of 

Los Angeles. 

M. D. HUNTON W. H WILSON 

121 Fttth Ave., New York Hearst Bldt., Chicago 

IL PROGRESSO ITALO- 
AMERICANO 

Established 1880 
(Member Audit Bureau of Circulations) 
Gained 16,000 Daily Average over last 

postoffice statement. 
Italians in the United Slates have 

confidence in II Progresso Ilalo-Amer- 
icano and in its advertisements, which 
is one reason why advertising in its 
columns brings good results. National 
advertisers will be in good company— 
the advertising columns of II Progresso 
Italo-Amcricano are CLEAN. 

IL PROGRESSO ITALO-AMERICANO 
CHAV. CARLO HARSOTTI, 

Ed. and Pub. 
42 Elm Street. New York City g 

Connecticut's BiKkest and Best 

Daily Newspaper 

Hartford 2Iim^0 
Hartford, Conn. 

THE TIMES' circulation ii 3c. circulation 

Home ohculation 

"One paper in the home it worth 

a hundred on the highway,” 

KELLY-SMITH COMPANY 
Repreientatives 

220 Fifth Ave, Lytton Bldg. 
New York Chicago 
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AMERICAN PRESS BEST 

Uean Willianiss of University of Missouri 

School of Journalism Reaches This 

Conclusion After Visiting 2,000 News¬ 

paper Offcies ill All Lands—Finds Tone 

. Here Is Rapidly Becoiiiiii); Conservative. 

The University of .Missouri has pub¬ 
lished in one of its booklets the observa¬ 
tions of Dean Walter Williams, of the 
i^ehool of .lournalisin, made durin;; his 
tour of IJ.tMk) newspaper ollices of the 
world in 11H.S-UU4. Some of the material 
has already appeared in the form of news¬ 
paper articles, but iniieh of it is new. No 
one ever had such an experience as Dean 
M'illiams, for no one ever started out to 
do what he did. As a journalist of wide 
experience Dean M’illiams’ conclusions are 
worthy of serious attention. lie says: 

“The American tyiie of newspaper is 
more audacious than any of its foreign 
contemporaries, more smartly written, 
more attractively printed. It is more 
liable to error because it emphasizes swift¬ 
ness of puhlii-ation and, frequently, has 
cheap labor in its production. It shows 
the ill effect of undue haste in matter and 
manner. 

“It does not resiiect its readers as does 
the British journal, nor insist ui)on crafts¬ 
manship as the French, nor does it eipial 
the German in its presentation of readiiif; 
matter other than news. It is fnspiently 
not well-balanced. It is intensely lo<-al ; 
often in the lai'Kest I'ities. provini-ial in 
the extreme. 'I'he headliiu's are usually 
out of proportion to the real news. 

KPITOKI.M, P.XCK ItKVIVI.Nti. 

••'I’he .Vmerimn newspaper, however, in 
news fai’ilities, in persuasive appeal to all 
••la.sses, as a yreneral medium for exchange 
of thought, is unsurpassed. 

‘•'I'he editorial page. <mce thought to be 
lost in the I'nitisl States, is reasserting 
itself, thougb in changed form. It no 
longer concerns itself wholly or chiefl.v 
with politics, but touches upon all human 
interests, with a brightness that occasion¬ 
ally inclines to superficiality. 

‘•'I'lie .American newspni)er has discov¬ 
ered women and children as naidiTs where 
newspapers of other countries have neg¬ 
lected them until now or altogether. 

“'I'he yellow is fading out of the .\meri- 
<'an news columns. 'I'he gener.al toni> is 
be«'oming conservative. The .American 
type, which is largely influencing the 
world’s journalism, is b<‘ing influenced to 
a less degree by the world's journalism. 
'I'he British information, the French logic 
and lucidit.v. the German accuracy and 
scholarship, are serving to remake the 
.American iiress.” 

TIIK NKW .TOl'K.N’AI.I.SM. 

••'I'he new world’s journalism, which 
the world-traveler sees, is the outcome of 
the new world-spirit. I’erhaps the word 
most nearly descriptive of the new 
world-spirit is self-<-onscious. It is an 
effort at self-expression. 

“Man is not made for the established 
order, the lu'w spirit assets; the es- 
tahlished order must be made or remade 
for man. Civilization is a garmimt—if 
it does not fit comfortably, let us change 
it. Of this spirit, at the same time its 
creature and creator, its prophet and its 
slave, is the new world-journalism. 

“It is an interesting sidelight upon the 
po|iti<-al condition of the present-day 
world that the newspapers with decided 
liberal views hav<> everywhere the most 
renders, while years ago the conserva¬ 
tive press had the largest circulation. 

“One outstanding fact that any study, 
however slight, of the world-journalism 
of today reveals, is that journalists in 
every land are more and more possesst'd 
of the conviction that their profession is 
a profession of public service, to he en¬ 
gaged in primarily for public good. 

“The new journalism will Ix' the new 
world-spirit in ))rinted form. 

“It will be more iind more' a social in¬ 
stitution directed by men of sound train¬ 
ing. large experience, broad vision and 
high courage, in the interest of siwii-ty. 
Despit*' many and important t'xct'ptions, 
this is the present leudency of the world's 
journalism.’’ 

NEW YORK. PRESS CONVENTION 

State Association to Meet in Syracuse, 

June 9, 10, 11—The Program. 

'I’he New York Press A.ssociation will 
hold its annual convention in Syriu'use, 
N. Y., at the Onondaga Hotel on Weilm's- 
day, 'I'hursday and Friday, .lune It, lit 
and 11. 'The Programme t’oinmiltee has 
arranged a very attractive program for 
the State convention this year, and the 
convention promises to be as successful 
as the one held in Syracuse last year, 
which is said to have been the best ami 
most largely atlemh'd convention held in 
the sixty years’ history of the association. 

'The convention will open on Wednes¬ 
day, .lune !), with an attractive program, 
and there will be a session in the fore¬ 
noon and afternoon of each day, and on 
'I'liursday night there will be a biin<|uet 
at which ilistiiigtiislu'd speakers will b*' 
pre.sent to address the editors. Governor 
('harles S. Whitman has accepted an in¬ 
vitation and will respond to the toast, 
“'The Empire Stati'.’’ .lohn .A. Sh‘i<'her, 
editor of lieslie’s Weekly, will rt'spoml to 
the toast ‘'I’n'sent Day Ih'lusions.” It 
is expected that either Edwin '1'. Bracki'tt 
or former Governor Horace White will 
also he one of the sp<‘!ikers at Ih*' ban- 
(liiet. .An attractive list of speakers has 
l)een arraiig*'*! for the regular sessions i>f 
the convention which in pjirt are as fol¬ 
lows : 

('linrles 11. Betts, editor of the Lyons 
Ifi liulilicdii, I.yons, N. Y., "I’residenllal .\<1- 
dress.” 

.lames K. .Allen. adv('rlising manager of 
Thr, Chrintian Sririn'r Monitor, Boston, 
Mass., “'I'lie 'I'endency of Advertising." 

Kflward O'liiira, e<iilor of tiie Syracuse 
lirriilil. Synicnse. “Tile Importance of ttie 
i'hiitoriai |•agl'.’’ 

I*. I‘. Biossom. *‘(iilor of tiie Bro**kport 
Itrpiihtir, Brockporl, “'i'in* ('onntry AA'ei'kiy 
.Tot) OfTiee.” 

.leroine I*. Barniun. tinsiness manager of 
tiie Syra<*nsi' /V/st Stontiord, Syraeiis**, 
N. Y., “Some iiinis for tiie Ni'wspaper 
Business onice.” 

Walter B. Saniii'rs. <'<ittor of the Niiniia 
.A'cics, Nnnda, “ilow to liaise tiie Standard 
of the f'onntry Weekly.’’ 

Kdgnr I.. Adams. Maratlion Intlritriulent, 
Marathon. ’‘How to Im rease tiie (’irenlallon 
of a Country Wi-ckly.’" 

Oilier sp«'akers are expected to atU'iid. 
and ainon*; thost' who have been iiivit***! 
ar<‘ Mi'lville E. Stone, business maiiager 
of the .Associat*'*! Press. 

NEW ELECTRIC METAL HEATER 

.An Alluclinient for Linotype Machines 

That Will Find Favor 
Tie .AL'i-genthaler Linotype t'oiiipany 

has made arrangements with the (’utler- 
Hammer .Manufacturing Company, of 
.Milwaiiki'c. to install their new electri«' 
metal pot healing ih'vice on their lino- 
tyiie inachiiK's when desired. 

In the electric pot the heat is generated 
in the midst of th*' iiietnl itself by means 
of healing units consisting of resistor 
riiibons of im'tal alhiy encased in mica, 
fasteiK'd in strips and sealed by auto- 
geneous welding inside of a steel casing 
and to that *‘nsing. 'I'wo of these units 
are immersi'd in the molten metal; one is 
applied to the top of the mouthpiece of 
the pot. and one to the under shle of 
the moulhpiei'*' and throat of the pot. 

The entire device is controlled by two 
snap switches and an automatic, ailjust 
able dynamic therniometer. This ther¬ 
mometer controls the heating of the metal 
through the coils, and when its working 
teniperatur*' is reached, shuts off the ex¬ 
cess I'urrent and brings it down to mini¬ 
mum. .Aliy siibsi'quent variation in 
t<'m|i«‘ralur<' is prevented by tbe same 
devi*'*'. 

Talcolt Williams on Journali.sm 
'I’nlcott Williams, of Xi'w York, of the 

Columbia I'uiversity School of .lournal- 
isiii, belicv*‘s strongly that .Anu'i'ica niU'<t 
take the leail in “putting the Sheriff 
behind the courts of arbitrati«in.’’ 

“We have had l•ourls of arhilration.’’ 
sai*l .Mr. AA’illiams. “and they have not 
prevented war. We have had treaties 
foi more than forty ccniurit's, and they 
have not prevented war. 'I’he peace of 
humanity will only come when behind 

treaty and inti'niaiional courts there is 
a strong-armed man able to deal with the 
sons of violeme and the lovers of war. 
No hemisphere can lead in the organiza¬ 
tion of humanity hut the .American hemi¬ 
sphere. No nation can lead the .Ameri¬ 
can hi'inisphere but the Unit*'*! States. 
I'nless Ani<‘ri<'a, led by the ITnilt'd Stntes, 
in dll*' lime .se*-ures and organizes a force 
III hind courts of arbitration able ami 
willing to insist on’all issiu's likely to 
lead to war being adjudi«'ated, out of 
the furrows .of this great war no harvest 
of the peace of humanity can come.” 

SELL’S 191,'; WORLD PRESS 

.-Attractive .-Articles Coniliine<l with Direc¬ 

tory of 30,000 Publications. 

'I’he ;{4lh issue of Sell's World’s Press, 
edited by Hubert \A’. Peet, and known 
as the ‘’ilandbook of th*' F*)urlh Estate,” 
has just reach*'*! New York. 'I'liis laxik 
gives to the ailverliser or *)lher business 
man a con*-is*' *lir*'cl*iry *)f ffll.OOtl *)f the 
world's prim-ipal n*'wspap*'rs ami maga¬ 
zines, incliuling tlin'c *)f the South 
.-American *'*)untri*'s, ami even of 'riirk*'y 
and similar far-away lamls. 

.An altra*'tive feature is the s*'ries *)f 
short artich'S in the f*ire part *)f the 
book. 'I'heir character is in*li*'al*'*l by 
the titles of Iw*) *ir thr*'*' of them : “'I'lie 
Woman as IL'ailer, or Feminine Iiiflu- 
ences in Newspapi'rs”; “'I'he Essentials 
of Newspaiier .Advertising.'' ami ‘•The 
Ps.vchology of 'I'ype ami Format.’’ 

“Stars and Siripi's. or Som*' Not*'s on 
a Visit to the Stales,” is an article con- 
lerning impressions of ix'wspapi'r mat¬ 
ters in .Anx'rii'a that will inli'ii'st evi'ry 
.Am*'ri<-an ni'wspaper man. An exti'iid*'*! 
article deals with th*' newspapers *)f 
S*)uth Am*'rii-a. 

Don C. Si'itz, *)f th*' N*'w V*)rk AA'orhl. 
c*)nlribiites a symposium, and l*'lls *)f 
the stress h*' lays *)ii th*' edit*irial jiage 
ns a p*itential factor in attrai-iing “the 
most valiiabi*' part of a newspaper’s * *)n- 
stitm'iicy.” 

The Herald's War Map 

.An exainpl*' of us*'fiil and *'ff*'*-tive ad- 
vi'ilising is the war map on th*' Bnia*!- 
wa.v side *)f the Herald Imihling. It has 
be*'!! eslimat<'d that something like 2B<I.- 
<HH) p*'rs*ins pass th*' Hi'rald Imihling 
*'v*'r.v da.v—on f*)*it. in ears. aut**mobil*'s 
and *ilher vehii-les. .As th*' mail has be*'n 
*m view for eight immtlis th*' *'nornious 
nuniher of p*'rs*ms that have s*'*'n this 
map can r*'a*lily he *'stimal*'d. 'I'he map 
was suggest*'*! by Marlin Petry, of the 
Herahl st.*lff. wlx'ii the war start*'*!; it 
was at once approv*'*! by the manage- 
iix'nt, and Strauss vk ('*). put it up in 
24 hours. Crowds of pers*ms are con¬ 
stantly consiiliing it. .All nntionaIiti*'s 
are represent*'*!, ami while there are 
some livel.v arguinenrs between them, 
there is r*'ally no bitter feeling slmwn. 
'I'he map has made tliousamis familiar 
with the geography of Europe, with whi*-h 
they previously had only a casual ac¬ 
quaintance. 

Ixiiiis .A. M*'Mahon. managing *'*lil*ir. 
ami AA'illiam B. Smith, city *'*lil*)r *)f the 
Bichniond, A'a., 'rimes-Dispat*-h. have 
been arn'sted charged with *-riminal libel. 
'I’he trouble arose out *)f a slaletm'ut 
whi*-h 111*' newspap*'r print*'*! alh'ging 
that .lanu's Lefew, a f*irm<'r quarler- 
niaster serg*'ant of the A'irginia Nati*)nal 
Guard ha*I been “*lishonornbly *lischarg*'*l 
from the service.” 

'The Atchison (Kan.) Champi*>n, whi*-h 
has always lieen a morning paper, is n*)w 
an evening paper, with a Sunday imirn- 
ing <'*lili*in. 

HELP WANTED 

.^d^rrtisements uttder this classification fifteen 
cents per tine, each insertion. Count six 
7iords to the line. 

(’ir'iilntiiiti Ktijiil Mhii or t'linviiKMer wunteil 
for country work, Inrirc n)rtro|>otitnn nowspaiier: 
must Im* tiri^lit, i*iicn;ctlc. well nM'<»tnmrii<lcsl 
nml of strictly soNt luililts. AtMress “.loneph,** 

vnro Allen AK^'iuy. 110 West 3‘JU Street, New 
York. 

$5,000 CASH 
buys substantial interest in dominant 

daily of city of 20,000. Owner prefers 

man competent to act as business 

manager, advertising solicitor or news 

editor. Proposition L. Y. 

C. M, PAIMER 
Newspaper Properties 

225 Fifth Ave., New York 

New York State Daily 
Evening newspaper loeated in one of 
the best cities of the state. Web per¬ 
fecting press and other equipment is up 
to date and adequate to meet |;rowth of 
next ten years. Present business anti 
conditions surrounding this property 
and field makes opportunity especially 
attractive to a buyer. Price and terms 
right. 

HARWELL, CANNON 
cK: McCarthy, 

Kcwsf'al’cr &■ Magazine Properties, 

Suite 1201-1202 Times Bldg., 
New York City 

SITUATIONS WANTED 

.Idicrtiscmcnts under this classification ten 
cents per line each insertion. Count six 
words to the line, 

( lUm.ATION MANAHKU. 

Whli excellent «|mi Utica tieiiK am} siicccHsfnl 
Uail.A iiews|.a|ier cx|M’i'ience. waiitH to hear from 
ncwspuiier lunim; iMtsition which rc«|uircs first 
class man. Full particulars hy letter, Athlres.s 
lh»x D 14Sf». The K«litor ami IhiUlisher. 

AH\ I'Hl'l ISINH .MAN,—Niue years* experience 
on m wspa|H*r. mlvertislim agency, ami featiin- 
w »rk. I hav«* h* eii with my present employers 
over three years, ilnritiK which time I have 
cITccicil a raise in rate ami have workeil features 
that have mori> than paid my salary. I have 
;;iveii m<»st id my time t(» the development of 
campaiKiis for small advertisers who were not 
rcj:iilar users of space nml have shown these 
people how to use advertisiin; protitaldy. I 
write j'fHid copy and nttraidlve layouts for firms 
whiwc advertisin;; expenditure depemis u|Hin the 
assistance they receive from the newspaper. 

I (an talk advertisiiu; itit«’IUt;mitly and have 
th«> ciicrj^y and eiithiisiasm t(» back up my aruu- 
ments. S(‘vcral of my fentur«>s have !»een com 
mented on by the trad(‘ paiK'rs and I have had 
re(im‘sis for them fnmi all (»ver the country. 
I am wiiliiu: and d(» put in many extra hours t<» 
acf’miiplisii results. I am tweiity-nlm* years of 
ai;c. marruHl. of U(mh1 habits and have tin* r«‘pu- 
tatloii for Is’iiitf a hard and |M*rsistent worker. 

1 can furnish enthusiastic referms'cs fnun 
local advertisers and fnan puldisliers with winmi 
1 liave 4'ome in contaid. 

.Mv present tbdd does md permit (»f the ad 
vancement to whi(’li I f<>el I am ontilhMl. and I 
am desirous of makiim a cotiinH'tion in a city 
of scv< iity-tiAe thousand or mon*. Address 
I> M>'2. can* Editor and Ibihll^her. 

FOR SALE 

/idverliseincnts under this classification fifteen 
cents per line^ each insertion. Count six 
words to the line. 

K*iB SAI.n—At an exceptional bargain, 
hllglitly iiseil high-8[X'e*l thirty two page ej Under 
Piiplex printing press. In perfect condition. 
Owners haring (-onsulldate*! and using larger 
press. Write for price snd partieiilars. A. 
McNeil. Jr., Post Publishing Company, B-ldge- 
ix>rt. Conn. 

MISCELLANEOUS 

Adt'crliscments under this classification, ten 
cents per line each insertion. Count six 
words to the Hne. 

WANTED. 

F^very Editor who deairefl to get the right 
dope on Killy Sunday, the great evangelUt. who 
hits Paterson April 4th, to send 2«5 cents for a 
five weeks* subscription to the Paterson Press, 
the city's most Influential newspaper. 

One half interest in a trade publishing bust- 
ncBs valued at $6."i.ooo can be Nuight by the 
right man. The ability to manage the office, as 
well ns to solicit advertising, is necessary. 
Harrls-lvibble Company. 171 Madison Avenue, 
New York. 

Wtmld you like to <‘ome to Fl<»rida? I’J,<Nni 
will buy lnt( rest in *»iily dally in town of ".dub 
with ‘Jo.iN’d surrounding ft^rritory, country scat. 
Field all Its <»wii imiiiue |H»siti(»ii. ltandicHp|N*d 
for lai'k of (‘npital. Newspaperman wonM earn 
moiH'V liaek within eight(*en imMiths and assured 
income of nisMit yearl.x liiiclmliiig salary). 
Ihtiiig gtHsl Joi» business <*0111(1 (!<» mi»rA- if fnn* 
fr«»m W(»rry, It wdll pay .a(mi t(» liivestlgHte. 
Write. D 14S1, care Tiie FMitA^r ami Publisher. 
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' THE PITTSBURG 
PRESS 

Has the LARGEST 
Daily and Sunday 

I CIRCULATION 
I IN PITTSBURG 

ForeisB Advartniag Representatives 

I. A. KUIN, Metropolitan Tower, N. Y. 

JOAN GLASS, Peoples Gas Bldg^ Chicago 

^ Porto Rico and Latin-America 
! Mailing Lists 

A TRADE DISCOVERY!!! It pays to use 
tbrm freely. Here Is wbat one of our cua- 
toniera says: “Mailed fifty letters to Porto 
Riro and got 45 replies, of wblcb 37 resulted 
in sales. Mailed one hundred same letters 
to prospeots here in tbe D. S. and received 
atxrat 13 replies and No sale!!! You have a 
TRADE DISCOVERY, Indeed." Ask for 
particulars and our list containing buDdre<Is 
of different classifications of Porto Rico and 
I.alin-America mailing lists. Specify your 
wants, please. 

THE MAIL ORDER CO., Box 148, L 8, 
San Oermin, Porto Rico, 

Reference: Bank de Economias, San Germfin. 

! Get the Best Always 

i 
l^tituburg Biapatrlf 
Greiter Pittsburg’s Greatest 

Newspaper 
WALLACE O. BROOKE, I 

Brunswick Building, New York 

HOBACE M. FORD, ? 
PtH>(>les Gas Building, ('bicago ^ 

n. C. ROOK, I 
Beal Estate Trust Building, Pbiladelpbla I 

DETROIT 
! SATURDAY NIGHT 
I has built up its present valuable clientele 

—valuable to the advertiser because it is 
a responsive clientele—by keeping 

i Every Column Clean 
I This means that our advertising columns 
j are edited with a view to eliminating 
f wlmtrver is unworthy. 

I Foreign Advertising Representative 

G. LOGAN PAYNE CO. 
I 748 Mar(|uctte Building, ('hicago 

\ 200 Fifth Ave., New York City 

1 Publicity Building, Boston 

Buffalo News 
EDWARD H. BUTLER 

Bdict,r and Publisher 

“The only Buffalo newspaper that 
censors its advertising columns. 
Many of our advertisers use our 
columns exclusively. The above is 
one of the many reasons why.” 

Forngn Adt'ertising Represetiiatives 

KELLY-SMITH COMPANY 
220 Fifth Avenue Lytton Building 

NEW YORK CHICAGO 

YOU MUST USE THE 

LOS ANGELES 
EXAMINER 

to cover tho GREAT SOUTHWEST 

Sunday Circulation 'f CO OOO 
MORE THAN - - lOUyUUU 

A’ TOP O’ THE WORLD 
Being observations, per.inent and impertinent, principally about newspaper 

advertising and advertisers. 

THE CHELTENHAM ADVERTISING AGENCY has been retained as 
advertising counsel for Lord & Taylor. Already the style, typo¬ 

graphically, has -been revised, and the old style italic type, which, through 
years of use, had become characteristic of Lord & Taylor advertising, has 
given way to a more conventional and somewhat smaller face. A distinct¬ 
ive border has been evolved and the new makeup looks good. 

Brevity is no longer the dominant feature. Editorials are now appear¬ 
ing; good editorials, and the advertising is brought up to date. 

This is a good sign. It points to possibilities of the most interesting 
kind. Lord & Taylor’s, as one of the Claffin chain of stores, was badly in 
need of advertising counsel, and, should the management see fit to give the 
agency enough leeway to prove its efficiency, it may lead to the extension 
of its activities until the entire string of stores is embraced. 

It is the intention of the agency to maintain a complete advertising 
organization in the store, to write the copy, which will be submitted to the 
agency to be revised and edited. Wise counsel will, of course, be given, 
and, while it is not known as a positive fact, it is assured that the agency 
will also have a great deal to say about the merchandising. 

Lord & Taylor’s is an opening wedge for an opening that should prove 
a wonderful opportunity. 

9|t 4: 

'T'HE AD MAN at Titche Goottinger’s store at Dallas, Texas, has broken 
loose and is running some copy that, to say the least, has a punch to it. 

He has evidently grown sick and tired of the “Bargain” howl and has cut 
loose to go after business along another line. Witness the following: 

“Judging from some of the advertisements I have read in the papers 
lately, it seems possible for the head of a family to go forth with a $2 bill 
and get sufficient raiment for most of those for whom he or she is called 
upon to provide. 

“In fact, it looks to me like the purchasing power of the ‘Almighty 
Dollar’ had increased some fivefold or more. 

“If the value of the dollar has not increased most wonderfully, then the 
value of the merchandise offered in these advertisements has decreased 
most powerfully. 

“To be plain about it, I think it is ‘junk’ merchandise. 
“With the constant changing of styles and the ever-changing whims of 

the public, goods that are desirable one day lose in favor a few days later. 
It is good merchandising to clear out slow-moving lines, be the loss what 
it may—but in justice to a store’s patrons this action should be taken while 
the goods or garments still have substantial service value. 

“We have found it a good business policy to make the first loss—which 
is the first cut in price—the big one. At this time the merchandise does 
possess real service value. It is better than peddling the things out, making 
first one cut and then another, until the goods—after many efforts, and 
having lost very nearly all value in service—are closed out. 

“Our policy is good in another sense, as it gets rid of merchandise long 
before it reaches the ‘junk’ stage, when it is little more than rank injustice 
to sell it at all. 

“The last word in up-to-date merchandising is to have what the people 
want when they want it. This is our policy. 

“We at all times have new, clean, fresh merchandise, marked at a fair 
margin of profit. Bargains sometimes; unbelievable values never. A 
dollar’s worth for every dollar spent.” 

Reads as if this ad writer possessed near human intelligence, don’t it? 
And it also indicates that the men back of him are waking up to the fact 
that a new note is needed in retail advertising. 

41 * 4t 

TTHERE HAS BEEN more or less speculation in advertising and mer- 
* chandising circles as to why The New York Tribune discontinued the 

series of highly interesting and instructive advertising stories which Samuel 
Hopkins Adams contributed early in the year, and which attracted so much 
attention because of their fearless, not to say plain spoken, bluntness. 

This series started out rather tame. The first few stories being merely 
a rehash of his “Great American Fraud” series about fake medicines. But 
they warmed up later on—warmed up beautifully, and many people won¬ 
dered whose head was to be the next one to be cracked. 

Then they stopped. All of a sudden they stopped and have not resumed 
as yet. Why? 

Some there were who wondered if The Tribune had got cold feet. 
Others imagined that probably outside influence had been brought to bear 
and the dogs of war had been called off. There were intimations that dam¬ 
age suits had scared the management into silence. Intimations were made 
that there had been a scrap. Wrong—all wrong. However, like Postum, 
“There’s a Reason.” 

It is all Samuel Hopkins Adams’ fault. He broke away from the habits 
of a lifetime and did something he had never done before. He got married. 
Then he arranged a honeymoon trip. He arranged a long trip, in fact, to 
South America. Perhaps a guilty conscience, a conscience filled with 
thoughts of inspirational stunts he had been guilty of when friends of his 
had got married, inspired him to get as far away from said friends as pos¬ 
sible—feeling that, if given half a chance, some or all of them would do 
their best to get even. So he sailed. 

Then, because of the war, the steamship line on which he sailed dis¬ 
continued service and he has been marooned in South America—and can’t 
get back. He should worry—but that’s the story anyhow. 

m * * 

IT is interesting to note that at a recent meeting of the governing board of 
^ Wm. Filene Sons & Co., Boston, it was decided that in the future no 
comparative prices are to be quoted in any advertisement. 

This, mind you, in Boston, where Yankee thrift is so dominant. And 
Filene’s is, without doubt, the fastest growing store in Boston. 

A prominent New York advertising man, in speaking about compara¬ 
tive prices in advertising recently said that the only excuse for them is that 
people seem to want them. They are seldom justified, generally untruth¬ 
ful, but they cannot be eliminated until the big boss has sufficient backbone 
to stand for the change. 

Altman’s and Bloomingdale Bros.’ in New York do not use compara¬ 
tive prices, and they both find that backbone really pays. 

H“From Press to 
Home Within the 

Hour” 

Universal Home circulation 

is what makes the Evening 

Star of Washington, D. C., 

the great advertising me¬ 

dium that it is. 

THE average advertiser, 

^ whether merchant or 

manufacturer, or trades¬ 

man, can reach more pos¬ 

sible customers at less ex¬ 

pense through the col¬ 

umns of The New York 

Times than through any 

other newspaper or peri¬ 

odical in the world. 

Neiu Ifnrk 
lEuening mail 
enjoys the confidence of its 
readers. 

Its readers have a buying 
power, per capita, second to 
that of no other daily paper 
published in America. 

Its average net paid circula¬ 
tion for April was in excess of 

156,000 
A deiirable afirertUinr medium. 

A careful observer re¬ 

cently said he never saw 

anybody throw away a 

copy of The New York 

Evening' Post—did you ? 

The Jewish Mtirning Jeurnal 
NEW YORK CITY 

(Tbe Only Lewiih Horning Paper) 
Tlio finorn net paid arerage dally circulation 

of 
The Jewiah Morning Journal for 11 O ACC 
alx inontba ending March 31,1915. 

The Jewiih Morning Journal enjoys the dia- 
tlnction of liHTing the largest clrcnlatlon of 
any Jewish paper among tbe Americanixed 
JewH, which means among tbe beat purebaa- 
ing element of the Jewish people. 
The Jewish Morning Journal prints more 

HELP WANTED ADS. 
than any paper in the city, excepting 

the New York World. 
I. S. WALLIS & SOM, West'n Representatlvea 

1246 First National Bank Bldg., Chicago. 

THE NEW ORLEANS ITEM 
Accepts advertising on the ab¬ 

solute guarantee of the largest 

net paid circulation of any New 

Orleans newspaper or no pay. 

THE JOHN BUDD COMPANY 
Advertising Representatives 

New York Chicago St. Louis 
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EDUCATIONAL SESSION PROGRAM 

Brief Reports of the Chairmen of Sub 
Comniittes to Show What Has Been 

Accomplished Past Year. 
Ix'wellyn E. Pratt, chairman of the 

Educational Committee of the A. A. 
C. W., announces the followini; pr(><;ram 
lor tlie educational session to he held at 
the Chicaoo Convention Wednesday 
afternoon, June 23, at the Auditorium 
Iheatre: 

1. Address by President William Wood- 

heiyi. 
2. lleport and Kecommendatlons of the 

Coniniittee on Schools and Y. M. O. A.'s, 

hy Frank Ix'roy Blanchard, chairman. 

Report and Recommendations of the Com¬ 

mittee on IJbrartes, hy .John Renfrew, 

chairman. 

Report and Recommendations of the Com¬ 

mittee on Colleges and Pnlversitles, hy 
Harry Tipper, chairman. 

Report and Recommendations of the Com¬ 

mittee on Lectures, by Harvey C. Wood, 

chairman. 

Report and Recommendations of the Com¬ 

mittee on Study-Courses, by Professor Paul 

T. Charlngton, chairman. 

Report and Recommendations of the Com- 

mlltce on Work In the Smaller Clubs, hy 

■lohn Clyde Oswald, chairman. 

Report and Recommendations of the Com- 

mitlee on Educating the Public, hy Charh's 

R. Stevcn.son, chairman. 

Report and Recommendations of tlie Com- 

inittec on Research, hy Mac Martin, chair¬ 
man. 

Report and Recommendations of the Com¬ 

mittee on Publications, hy Herbert S. Hous¬ 

ton, chairman. 

.'t. Five-minute reports by the E<lu(n- 

tional Committee chairmen in some of the 

cities where special educalional programs 

have been carried out. 

Advertising Men’s I-eagiU' of New York, 

.Mason Britton. 

Pilgrim Publicity Association, Boston, 

.John .T. Morgan. 

.tdvertlsing Forum, Minneapolis, Ernest 

.\ikerman. 

Chicago Advertising .Vssociation, .\rnold 
.loerns. 

4. l^'cture: “How Truth in Advertising 

Wins,” hy Frank .Stockdale. 

(Note—Ample lime will he allowed for 

questions and discussion.) 

PUBLISHERS AT MADISON 

State Convention of Newspaper Publish¬ 
ers to Be Held in Madison May 

26-28 —Fine Programme. 
I’reliiniuiiry prograininc for tlie Slate 

(’onfcrencc on I’riiitine; and Newspaper 
I’uhlisliiiio to he held in Madison, M'is., 
.May 20 to 2S, are now being distributed. 
The conference will open Wednesday 
afternoon, .May 2(5, and a discussion of 
prices for printing as ileterinined hy cost 
linding systems. On Wednesday eve 
ning, Isaac Blanchard, head of a large 
printing company in New York City, 
will give an address on cost accounting 
and elHciency methods for printers and 
publishers. 

The raising of suhscri[)tion and a<l- 
vertising rates by daily and weekly 
newspapers in Wi.sconsin will be dis¬ 
cussed Thursday afternomi. At a din¬ 
ner to be given Thursday evening. Pro¬ 
fessor Merle Thorpe, of the department 
of journalism. University of Kansas, will 
explain the methods of co-operation now 
in use by editors and publishers in Kan¬ 
sas to increase their rates for subscrip¬ 
tions and advertising. 

Ifow Wisconsin newspapers can helji 
the farmers of the State, and how the 
farmers in tttrn can help the news])apers, 
will be considered at a “Grown in Wis¬ 
consin” luncheon Friday noon. News¬ 
paper advertising for “Grown and Made 
in Wisconsin” products will also be dis¬ 
cussed. 

More and better advertising for daily 
and weekly papers will la> the topic for 
Friday afternoon’s meeting. CosJ ac- 
••onnting for small printing and news¬ 
paper ofl'ces is another subject for this 
session. 

Richard 11. Waldo, of the New York 
Tribune, one of the livest wires in news- 

]>aper advertising in the country, will 
sj)eak at the last meeting of the con¬ 
ference Friday night. His subject will 
be “Putting a Newspaper on the Adver¬ 
tising Map.” 

The conference entertainments will in¬ 
clude a dinner and a luncheon, a visit 
to the new capitol, an automobile trip 
in and around ^Madison, and a tour of 
inspection of the university. 

Present indications are that the at¬ 
tendance will make the conference the 
largest gathering of its kind ever held 
in the State. 

A survey of newspaper publishing 
conditions in Wisconsin is now being 
made by Professor W. G. Rleycr, head 
of the dej)artment of journalism at the 
University of Wisconsin, with the co- 
o])eration of the Wisconsin Press Asso¬ 
ciation, the Wisconsin Daily TjCague, and 
the Wisconsin Franklin Club. Tie has 
just sent out a series of questions to the 
editors and publishers of every State 
newspaper. 

TAKES OVER FULLER BRANCH 

Martin V. Kelley to Head Big Toledo 
“Ad” Service. 

^Martin V. Kelley, widely known 
among automobile men, has taken over 
the business of the 'I’oledo oflice of the 
Charles II. Fuller Comjiany, of which he 
has been vice-i>residcnt. The new con¬ 
cern, which will be known as the Mar¬ 
tin V. Kelley Company, will start busi¬ 
ness June 1 as one of the five largest ad¬ 
vertising agencies in the country. 

At its start the Kelley Company will 
he larger than any advertising agency 
outside of New York and Chicago. Dur¬ 
ing its first year the business will 
amount to between two and one-half and 
three million dollars. 

The Kelley Company takes with it all 
the accounts fornierl.v handled by the 
Toledo o.ffice of the Fuller Company, in¬ 
cluding that of the Willys-Overland 
Company, which, it is claimed, is the 
largest individual advertising account in 
the world. 

In addition, the Toledt) company will 
also handle the advertising of the Stew¬ 
art-Warner Cor|)oration of Chicago. This 
account is considerably in excess of 
ii'2')O,0CO a year. 

Mr. Kelley has handled what is prob¬ 
ably a longer list of automobile accounts 
than any other one man. 

It is not the intmition of the Kelley 
Comp.iny to specialize in automobile ac¬ 
counts, but to give the highest type of 
advertising service in all fields. 

The Kelley Company, which is incor- 
|)oratcd for $2(111.bOfi. takes the sixth 
iloor of the Second National Bank Build¬ 
ing. Toledo. Ralph hi. Keller is vice- 
president and treasurer. 

Cone’s List of Accounts 
The .\ndrow Cone .Advertising Agency, 

'rribune Huilding, is handling the follow¬ 
ing general advertising accounts; Fitz 
Chemical Company, Phillipsburg, N. .1.. 
Dri-Foot waterproofing for shoes and 
Spri-Foot Rubber Heels; ,\cine Staiih* 
(■onii)an.v. Ltd., Camden. N. .1.. manufac¬ 
turers of office specialties; Vanophone 
Talking ’Machine Company; Crescent 
Talking Machine Coiniiany; Story & 
Clark Pianos; Degnon 'rerininal : Bryan 
L. Keunelly, Real F.stale; Ph. AYeinberg 
& Sons, ni'inufacturcrs of “Pivot Sleeve" 
Golf ('t)ats; Boseiia Hill, baby outfits, 
Brooklyn : Automatic .Adding Machine 
Company; North .American Review. 

Twelve-Page Motor Section 
.A 12-page automobile section was 

printed last week ns part of the regular 
Friday evening edition of the Twin City 
Daily ,Sentinel ot Winston-Salem, N. C. 
The section was primarily in celebration 
of the opening of the motor eomitany’s 
new home in that city, with coiniilete 
garage and reitair shop, show rooms anil 
sales establishment. The section carried 
a large amount of motor advertising. 

Arthur O. Perlitz, formerly with the 
Electric Vehicle Company, of Hartford. 
Conn., has joined the staff of Bromfield 
& Field, Inc., advertising agents, 171 
Madison avenue. New York. 

NEW AD INCORPORATIONS 
CiNCiN.NATi, Ohio.—The Singleton- 

Tripp (’onipany, Cleveland ; capital, $20,- 
(H)0; general advertising. Incorporators: 
.Iohn_ F. Singleton, M. H. Tripp, R. H. 
Singleton, Wilfred Singleton and G. E. 
Morley. 

Aliiany, N. Y.—Davis & Wynick Ad¬ 
vertising Bureau, Inc., Manhattan; .$10,- 
(MK); Wilfred Davis, Louis Davis, Lew 
Wynick and one other; Edw. E. Rosen- 
blume. No. 4(5 Graham avenue, Brooklyn. 

Bikkiklyn, N. Y.—A certificate of in¬ 
corporation was filed by the Jefferson 
.Advertising Agency of Islip. The capital 
stock is .$10,000, and the directors are; 
George U. Lovell, of Port Richmond; 
Robert .A. Young, of New York and 
Frank T. Pace of Brooklyn. 

New' Yoi:k.—Watrous-Estey Advertis¬ 
ing Company. General advertising; capi¬ 
tal. .$S.-),000. 

I’aramonnt Hosiery Form Drying Cem- 
pany. Manufacturing metal articles; 
capital, .$40,000. 

CiiicAco, III.—Illinois Advertising 
Corporation, Chicago, capital, .$2..">tM). 
Incoi'iiorators; William .A. .Tennings, 
William Acott Stewart, .loseph Rolnick. 

Cairo, 111.—Herald Printing (Com¬ 
pany; capital. .$10,000; printing daily 
newsiiaper and general printing; incor¬ 
porators, Harris Dante, George Par.sons, 
E. Bucher. 

New York.—.Attraction Advertising 
Company. A general printers and i)ub- 
lishers; capital, .$2.'>.0tKI. 

Bosto.n, Mass.—Daniels Printing Com¬ 
pany. .Abraham Daniels, Grover B. 
Daniels, Maurice .A. Daniels, Rose 
Daniels ; .$20,000. 

Oklahoma City.—The Oklahoma and 
Texas .Advertising Company has been in- 
coriiorated with a capital stock of .$10,tMH) 
by ,1. H. Martin, .A. E. Streeter, E. .A. 
Haverfield. .Augustus Murphy and Lee 
Settle, all of Claremore. The company 
will do a general advertising business in 
Oklahoma ttnd 'I’extis. maintaining head¬ 
quarters in Oklahoma, with a branch in 
Texas. 

TIPS FOR THE AD MANAGER 
Sherman & Bryan, 79 ITifth avenue. 

New York City, are sending out contracts 
for B. V. 1). “Erlanger Brothers.” 

The .Amsterdam Agency, 1178 Broad¬ 
way, New York City, is placing 112 1. 
10 t. orders with Sunday papers for the 
Bretton Woods Hotel. 

I. S. Goldsmith, 207 Market street, 
Newark. N. .1., is issuing 10 in. d. c. 8 t. 
orders to a few papers for the Snellenbiirg 
Clothing Company, “Keep Kool.” 

Staple .Agency, Richmond, Va., is for¬ 
warding 1 in. 9 t. orders to Middle West 
papers for the Warm Sulphur Springs. 

N. W. A.ver & Son, 300 Chestnut 
street, Philadelphia, Pa., are putting out 
1 in. .39 t. orders to Middle AVest papers 
for the Christian College, Columbia, Mo. 

Mahin Advertising Company, 104 S. 
.Michigan avenue. Chicago. Ill., is making 
10.000 1. 1 year contracts with Middle 
AA’est papers for Marshall Field & Co., of 
the same city. 

D’.Arcy Advertising Company, Inter¬ 
national Life Building, St. liOuis, Mo., is 
sending out .’i.OOO 1. 1 yr. contracts to a 
few Texas iiapers for the Maples Platter 
Grocer Company. 

Richard .A. Foley .Advertising Agency. 
Bulletin Building. Philadelphia. Pa., is 
placing orders with a selected list of 
newsiiapers for the Brookside Inn, Brt>ok- 
side. AA’. A’a., and is also placing .300 1. 
orders with a selected list of newspaiiers 
for the Bedford Springs Hotel, Bedford 
Springs, Pa. 

AA’. S. Barstow & Co., of New York. 
:ire to open a new head(|uarters for a 
new puhlicit.v and advertising department 
at .Sandusky, Ohio, with E. B. Fenton ns 
director. Mr. Fenton has been general 
advertising agent of the Sandusky Gas 
and Electric Compan.v. 

The Multiple 
Linotype Way Is The 

Modern Way 

There Is a Linotype for Every Purpose 

MERGENTHALER LINOTYPE CO. 
Tribune Building, NEW YORK 

CHICAtiO SAN FRANCISCO NEW ORLEANS 

CANADIAN LINOTYPE, LIMITED, TORONTO 



1088 THE EDITOR & PUBLISHER AND THE JOURNALIST. 

ADVERTISING ACTIVITIES 
The R. J. Reynolds Tohaoco t'ompany, 

of Winston-Salem, N. C., opened up a 
big newspaiier advertisinR campaign in 
('liicapo, Kansas City. St. Louis and 
other western cities with tKKt line teaser 
<-opy on Camel cifrarettes. The first ad 
was illustraterl with a pi<‘ture of a <-amel 
with the one word “Camel.” Following 
teaser ads announced in large tyjte “Cam¬ 
els Are Coming.” Finally the size of the 
camel was reducsnl and a iti«-ture of ti 
package of Camel cigarettes was featured 
in the ad. This sitecial offer was ma<ie: 
“If your dealer cannot supply you. send 
10c. for one package or $1 for a carton 
of ten packages (2<)tt cigarettes), sent 
postage prepaid. If after smoking one 
package you are not delighted with Cam¬ 
els. return the other nine packages and 
we will refund .vour dollar and jiostage.” 
The account is handled by X. W. .Vver 
& Co. 

The Klectric Vehicle Mantifactun'rs’ 
Ass(wiation took advantage of the “I’ros- 
iwrity I’arade” in Chicago by adv«‘rtising 
that fifty cents would be paid to The In¬ 
fants’ Welfare Society for each electric 

■passenger vehicle entered in the parade. 
This offer resulted in a great showitig of 
electrics in the parade and at the .same 
lime was the means of raising a fund 
for a deserving charity. The advertising 
for this stunt was prepared by the Win. 
I>. Mc.Tiinkin .\dvertising Agency, Chi- 
<ago. 

Stode-Weedles Conii)any, Chicago dis¬ 
tributors of ’I'oin Keene cigar, recently 
advertised l<i give ?2.'t in prizes to chil¬ 
dren under 14 .vears of age for the Itest 
twent.v-live advertisements on Tom Keene 
cigars written by children. The jirizes 
were dividisl into classes so that the 
child under eight .vears of age had an 
«siual chance with the child of 14. 

The Dunbar Mollass<>s & Syrup Coin- 
liany. New Orleans, is using newspais-rs 
to advertise Dunbar’s King-Komus Sugar 
Cane Syrui). 

“Xoniordust,” a sweeping powder for 
carpets, rugs and floors, made by the 
“Nomordiist” Chemical Company. .lersey 
City, is being advertised in newspa|>ers 
in the Southwest. In the cities where 
the advertisements apjiear the .selling 
agent’s name is given in the ad. 

.Tohn T. Stanley, soap manufacturer. 
New York, is using newspapers in dif¬ 
ferent cities to advertise “Mol»o,” an 
automobile soap, which is claimed to save 
re painting and re-enameling. 'Plie copy 
also mentions Shofo, a hand soap, and 
Mobo Metal Polish. The new soap is 
iM'iiig distributed thn)ugh auloiuftbile 
garages, the names of which are men¬ 
tioned in the advertising copy. 

The tleo. II. liCe Compan.v. I.abora- 
tories. Omaha, Neb., is advertising “I>‘e’s 
Shamitoo” in the newspapers. .\ special 
offer of a free quart bottle is made to 
barbers and hair dressers. 

Some of the ree-ent newspajM-r nd\er- 
tisemeiits issued b.v Procter & Oamble. 
Cincinnati. Ohio, on “Crisco” shorten¬ 
ing are illustrated with a drawing of the 
building devoted exclusively to the nianti- 
fa<4ure of this product. -The copy em¬ 
phasized the i>ninta that the floor and 
walls are of tile and marble, and parti¬ 
tions of glass; metal surfaces are nickel- 
plated or enameled pure white; piping of 
aluminum, and the air entering the build¬ 
ing is washed and purified by machines 
for that purimse. The average house¬ 
wife is interested in news of this nattire 
concerning the product she buys. 

The Metropolitan Street Railway Com¬ 
pan.v of Kansas City is running a series 
of education talks to the public. Such 
information ns the following is given; 
“Itefore a condtictor or motorman is 
given a regular run in the street railway 
servicv he is required to attend the <-om- 
pany’s instructional school. Here prac¬ 
tical demonstratious are given in the o|)- 
eratioii and construction of the electrical 
and mechanical details of the car. The 
conductors are als<» insiructetl how to l)c 
of the greatest assistance to the com¬ 

pany’s i)atrons, how to facilitate quick 
service with full consideration for the 
safety and ctJiiveuience of the passengers. 
And above all. the conductors are im¬ 
pressed with the rule that the passen¬ 
ger’s rights are to Ite given fullest con¬ 
sideration in ca.se of any question re¬ 
garding fares or transfers.” 'The copy 
is set in small space surrounded by a 
striking decorative black and while bor¬ 
der occupying three times as much space 
as the copy itself. 

Ijowe Rrothers, manufacturers of “Mel- 
lotone” and other liquiti paints, are run¬ 
ning a newspaper campaign in Chicago. 
This account is being placed by the Mahin 
.\gency. 

Rudolph Ouenther. Inc.. 11."t Rroad- 
wa.v. New York City, is handling the a<i- 
verlising accotint with New York City 
newspapers for the Kanouse Mountain 
Water Compan.v, of) Church street. New 
York City. 

“.Judge Wright” is the name of a new 
.’(-cent cigar being advertised in Cleve¬ 
land, Ohio, newspapers. It is made b.v 
.T. C. Newman Cigar Company, of Cleve¬ 
land. 

The Charles E. Hires Compan.v, 
IMiiladelpbia. has introduced a new ad¬ 
vertising character. Ilis name is “.Tosh 
Slinger” and he was given this name as 
a result of an offer of .<."i00 for a name. 
Thousands of suggestions were received, 
but the name “.Tosh Slinger.” proposed 
b.v T. IT. Warren, of Philadelphia, was 
the jirize winner. The coi).v announces 
that “‘.Tosh Slinger’ has been Hired for 
Hires, because he is as breez.v during the 
hot spell as the hurricane deck of an 
ocean steamship.” 

The Deer Island Improvement Com¬ 
pan.v. Inc.. New Orleans, has introduced 
a bathing girl as an advertising <'haracter 
to inject a personalit.v in all their ad¬ 
vertising. She is known as the “Deer 
Island Girl.” Through the girl an at¬ 
tempt is being made to poiuilari/e the 
phrase “Meet Me .\t Deer Island Sun¬ 
day.” The purpose of the advertisiiig is 
to make Deer Island a poiiular vacation 
siM(t as it offers a seaside home and a 
home in the woods. Various cluh-bu.ving 
plans are offered in the advertisements. 

Every Wednesda.v has been set aside in 
Kansas City as “Suburban Day.” Nearly 
all the large stores use large space for 
advertising “Suburban Day” specials to 
attract the peoide living in nearby towns. 

The Hoard of Managers of the Eye 
and Ear Hospital of Pittsburgh. I’a.. re- 
centl.v resorted to newspaper advertising 
in an effort to raise funds to meet the in¬ 
debtedness of twelve thousand dollars. 
Each person reading the ad was asked to 
contribute one dollar toward helping the 
hospital. 

\ manufacturer planning to enter a 
new field had about decided to inlro<luce 
his product by distributing a half dozen 
packages to each grocer without charge 
Rut an investigation among the grocers 
revealed the fact that this would involve 
a big expense, and would not accomolis'i 
a desirable result, .\fter the inves'iga- 
tion a plan was adopted b.v which the 
grocer paid for his first half dozen ictck- 
ages and the mone.v received was tised in 
newspapers to create a consumer demand. 
It was learned that the free distribution 
of a prodtict has a natural tendenev to 
stigmatize the product in the eyes of the 
dealer. What he gets for nothing en¬ 
joys an equal valuation in his estimation. 
Ry making the dealer pay for his original 
order and then going out and creating 
his own demand among the trade 'lie 
manufacturer secured the esteem of tlm 
dealers and great deal more co-o]ieriilion 
than he would on any other basis. 

The Massacdiusctts Rreweries Co'u- 
jiany. Roston. Mass., used newspaiters for 
advertising its official baseball s<4iedul<* 
.and card counter for lOl.’i. which were 
offered to be sent by mail for six <ents in 
stamps. «(r to l(e obtained where this <a>n- 
cern’s g(Mid were sold. Ea«di card counter 
advertised different makes of beer. 

“A NOTABLE ACHIEVEMENT” 

N. W. Ayer & Son, the well known advertising agents of 
Philadelphia, write as follows concerning the list of govern¬ 
ment newspaper statements printed in The Editor and Pub¬ 

lisher April 3: 
“We passed this list to the editor of the Annual and Direc¬ 

tory to use in connection with the data he has and is all the 
while gathering concerning the publications of the country. 
W’e made the same attempt as you to obtain a full list of these 
statements from the Government years ago, but, like you, 
were unsuccessful. Since then we have endeavored to get this 
information as best we can from the files which we carry here, 
and from the publishers themselves, but, like your own list, 
t)urs is not complete. 

“You ask our opinion of your effort in this direction. We 
think it very commendable and from our knowledge of the 
difficulties, we call it a notable achievement. You have ren¬ 
dered the advertisers of the country a service, but you have 
rendered publishers a service likewise. As you may know, 
for many years we have endeavored to get publishers to state 
their e.xact circulation. There is no doubt that the number 
who are doing this is all the while increasing, but there is yet 
much to be done. 

“In order to make an intelligent purchase of advertising 
space, the buyer must be informed as to the quantity, the qual¬ 
ity and the price. If information on any one of these points is 
withheld, it is bad for the buyer. Some publishers talk price 
only ; some quality only ; some quantity only, but the purchaser 
has a right to this threefold knowledge. 

“W'e congratulate you on your attempt to induce publishers 
to give the jiurchasers of sjiace the same treatment that is ac¬ 
corded to buyers in ever}' other line.” 

NEW MEMBERS OF A. N. A. 
'I'Ik' fiilliiwiiig ('i)ii('(‘i'ns liHVc niiidv aiipli- 

vatiim iiiiil (•l(M•t<‘(l to mciubvrsliip in 
tliv As.sociation of National .Vdvvrtisers, 
I'ifth .\vvniio Itiiilding, Now York : 

Tlio .\mpri<aii .\griviiltnral tqivinical 
t'oiiipan.v. Win. li. Rowkpr, rhalrinan ad¬ 
vertising cominiltee, 43 ciiatliam street, 
I o ton. Mass. Kertillzi'i's. 

.\rnistrong Cork Conipany, II. W. I’reiitis, 
.Ir.. manager pnidleit.v department, l’4tli 
strict, I’ittsbiirgh, I’a. Corks, eork speeial- 
tiis and linoleum. 

-Vilas I’owder Conqiany, W. II. Dawson, 
Ditli and Market streets, Wilmington, Dela. 
Iligli explosives. 

Ileecli-Nut racking Co., It. S. Iloyd, ad¬ 
vertising department, Canajoliarle, New 
York. Food products. 

Champion Spark ring Co., II. L. Corey, 
adv rtising manager, Toledo, Ohio. 

ChicagoKenoslia Hosiery Co., II. .1. 
Winston, sales and advertising manager. 
Kenosha, WIs. “Black Cat” Hosiery. 

The Cleveland Foundry Compan.v. .1. C. 
Wallace, advertising ilianagcr, 7(50!) I’latt 
street, Cleveland, Ohio. Oil cooking stoves 
and heaters. 

Hendee Manufacturing Co., It. L. Harri- 
man, advertising manager, Springfield, Mass. 
"Indian” motorcycles. 

Hercules Powder Co., R. I. Igi Beaume, 
advertising manager, 10th and Market 
streets, Wilmington. Dela. 

The .Joseph & Feiss Co., Chas. E. Percy, 
director of sales promotion, Cleveland. Oldo. 
Manufacturers of men's clothes (“Cloth- 
craft”). 

Keasbey & Mattison Company, C. .1. 
Stover, vice-president. Ambler, I’a. As¬ 
bestos “Century” shingles, etc. 

Kewnnee Boiler Company, Charles L. Col¬ 
lette, advertising manager, Kewanee, Hi. 

Kirsch Mfg. Co., Hassel W. Smith, sales 
and advertising manager, Sturgis, Mich. 
Curtain rods, draperies. 

The Krohn-Feehheimer Co., Edgar K. 
Woodrow, sales and advertising manager, 
Cineinnati, Ohio. Red Cross shoes. 

The Maytag Co., I... B. Maytag, sales man¬ 

ager, Newton. Iowa. Farm machinery and 
wasliing machines. 

Gerhard Mennen Chemleal Co., Win. G. 
Mennen. secretary-treasurer, 42 Orange 
street, Newark, N. .T. Mennen's talcum 
liowder and shaving soap, preparations, etc. 

Moller & Schumann Company. Carl .1. 
Schumann, secretary, Mare.v and Flushing 
avenues, Brookl.vn, N. Y. “Hilo” varnishes. 

'I'he New .lersey Zinc Co., G. B. Heckel, 
advertising manager, 5.5 Wall strc'ct. New 
York City. Zinc oxide. 

New York Central Lines, P. V. I>. Lock- 
wood, advertising manager, Grand Central 
Terininal, New York City. 

The North Western Expanded Metal Co., 
C. O. I’owell, advertising manager, 37 West 
Van Biireii stn'ot, Chicago, III. “Kno Burn” 
and ’‘Kno-Fur” expanded metal lath, etc. 

Postal Life Insurance Company, William 
It. -Malone, president, 3.5 Nassau street. New 
York City. 

Pyrene Manufacturing Company, C. lands 

.Vilen, general sales manager, 52 Vanderbilt 
avenue. New York City. Fire extinguishers. 

D. E. Sicher & Co., W. A. Marlin, .Ir.. ad 
vertlslng and sales manager, 4.5-51 West 
21st street, New York City. “Dove” under- 
muslins. 

The Sterling Gum Co.. Inc,, F. I,. E. 
Gauss, president. 111 Fiftii avenm-, .New 
Y'ork City. “Frozen Mint” and “Sterling” 
brands chewing gum. 

Tiickett Limited, Ij. It. Greene, general 
sales manager, Hamilton, flntario. Canada. 
Tobacco, (igarettes and cigars. 

BOSTON PILGRIMS ACTIVITIES 

The Association Assisted Eighty-three 

Organizations During the Year. 

George B. Gallup, the new president of 
the Pilgrims’ Publicity Association of 
Boston, before taking up advertising, 
was the owner of a weekly newspaper 
at Albany, ealled Capital Cfliips. Me 
joined the advertising staff of the .Ainori- 
ean Exporter, and lati’r became advertis¬ 
ing manager of the New York Truth. 
Other positions he has held are advertis¬ 
ing manager of the Metropolitan Maga¬ 
zine, editor of Puhlielty by Specialists, 
and advertising manager of the Troy 
(N. Y.) Budget. At present he is New 
England representative of the Cosmo¬ 
politan magazine. 

During the past year the Pilgrim Pub¬ 
licity Association lias b<«cn nntistially 
active. It has helped sixty-eight organi 
zations by furnishing speakers at public 
meetings and by assisting in the starting 
of new ad clubs. Eighty-tlircc addresses 
wore delivered under the auspices of the 
speakers bureau, of wbieb number for- 
m(>r President P. F. O’Keefe didivered 
fourtc’cn, and Harold Whitehead eleven. 

SUSPENSIONS 

Kewaxke, Ii.l.—The Daily (’all. a 
progressive paper, has suspended imhli- 
eation. Both H. L. Thorp, the puhlisher. 
and E. P. Rundqiiist. the editor, nserihe 
its failure to the lack of intorcat in the 
Progressive party. 

XoRWAi.K, O.—The .Tonrnal has sns- 
(lended pnhlieation. .Mtorney Henry 
Young has Imsmi nppoiiitc’d receiver of 
the Democrat Piihlishiiig Company, which 
has been publisliing the .Tonrnal, pendins 
the taking of an inventory. 



THE EDITOR & PUBLISHER AND THE JOURNALIST. 

ON BUSINESS IDEALS 

W. H. Uker8, Editor of The Tea and 

Coffee Trade Journal, Pleads for 

Honesty in Publishing and Ad¬ 

vertising in an Address at 

New York University. 

[The following exeerpts are from a lecture 
delivered by \\. 11. t'kers, editor and pub¬ 
lisher of the Tea and ('olTee Trade .Journal, 
and president of the New York Trade Tress 
Association, at the Toruin in Industrial 
.loumalhsm at New York I’nlverslty, May .'5. 
on "The Standards of Tractlce of the Busi¬ 
ness Tress.”] 

“We are living in the beginning of the 
World’s Golden Age—the age of Busi¬ 
ness—and its motto is EFFICIENCY. 
All great men and all great husinesses 
have their standards of practice. We are 
to consider the Standards of Practice of 
the Business Press of America, the 
mouthpieces of that invincible army of 
men charged with the reconstruction of 
the world’s industries and the reluthili- 
tation of the world’s commerce. 

“The present high efficiency of the 
moat successful Iratle paiter publishing 
husinesses has not been brought about 
by clinging to the idea of perfection. 
Such an idea is not involved in stand¬ 
ardization. 

"An analysis of the standards of prac¬ 
tice of the business press discovers that 
ill conception and application they are 
not too idealistic to he Imth wholesome 
and efficient. 

“'riie trade press Standards of Prac¬ 
tice have a broader significance than just 
Codes of Ethics for publishers of busi¬ 
ness papers. If it is trm*. as Hugh 
Chalmers says, that the greatest cause of 
advertising waste lies in the fact that 
there is still too much “hunk” in adver¬ 
tising, the Standards of Practice present 
an opportunity to every advertising man 
to correct the evil at the source—in his 
own department. 

“Advertising is no longer the slick 
gold brick game it used to ho in the 
liands of the unscrupulous fakers of the 
old school. Advertising never did and 
never will make a lasting success of an 
unworthy business built on a false 
foundation. 

“Young men coming into the advertis¬ 
ing and publishing business cannot he ■ 
told too often that truth in adverlising 
comprehends an accurate statement of 
the facts in each case as well as a nice 
regard for good taste in the choice of 
English, and in the display factors. 

“If it is true that no business is ever 
more than the lengthened shadow of one 
man, then in the business of advertising, 
and in the field of business journalism, 
as in other lines of industrial effort, it 
is the men that count. 

“Carl Schurz has (“omiiared ideals to 
the stars: ‘You will not succeed in touch¬ 
ing them with your hands hut, like the 
sea-faring man on the desert of waters, 
.vou choose them as your guides, and fol¬ 
lowing them you reach .voiir destiny.’ 

“Such are the standards of jiractice in 
their relation to the cause of truth in ad¬ 
vertising. Business press efficiency must 
not he ‘too materialistic, prosaic or 
utilitarian.’ 'I'he world of business, the 
business press, needs more young men 
with ideals. And when they come to sit 
in this Forum, which I would liken to 
the Interpreter’s House, shall we not say 
to them : 
“‘Whatsoever things are Inir, 

Whatsoever things are honest. 
Whatsoever things are just. 
Whatsoever things are pure, 
Whatsoever things are lovely. 
Whatsoever things are of (food report; 
If there he any virtue, and if there he 

any praise, think on these things.’ ” 

PACIFIC AD CLUB CONVENTION 

Outline of Program .Arranged for the Big 

Session Starting May 27. 

The convention of the Pacific Coast Ad 
Clubs, which is to Im' held at Los Angeles, 
May 27 to May .31, promises to be the 
most notable in the history of Pacific 

'riiese machines handle 3,000 words an 
hour, 1,000 more than a good Morse 
ojierator. 'fhe .Morkrun system employs 

PELLETIER ON AGENCY SERVICE 

^ As noted in these columns last week 

Coast ad clubs. The Ia)s Angeles Ad *[*1/*''*^1 meeting of the Trenton (N 
Club members have arranged a program i 

A lie .>lUIRrUlI SYSieUl fUlUiUVS V T -V i» II A- 1 . - 

a paper tape that is perforated on a " lo has for tiie past 
machine resembling a typewriter, i-i .wu#engaged in automo¬ 

bile advertising, lias opened an agency 
of his own in Detroit. In a letter to 

LIVE AD CLUB NEWS Thk Editor and Publisher he says: 

'Pile following officers were elected at *** advertising manager 
the annual meeting of the Trenton (N. wBh three 
r V I years, wltli Walter Flanders In his various 

T ^ V thr about sl.x years, convinced me 
John T. Spicer, president: Milham N. that the methods of most agencies were that is considered a corker. “If any one Spicer, president; Milliam N. that the methods of most agencies were 

of the delegates doesn’t have a good vice-president; C. Sidney Ne- wrong wrong from a money making stand- 
time it will be his own fault.” says s^retary and treasurer ; A. P”'"t from the standpoint of perma- 
President IT. J. Peiper. Here is the en- _. ‘^rge C. I aimer, U. W. Davis snme*^nme i hesitHtoa ah f k 
f prtnitimpnf ■nrom-art; form-' Uoseiicranz, members of the I tertainment program in condensed form: 

hoard of governors. Ing my own agency because I did not want 

FOR THE L.iniKS. 

Thursday afternoon. May 27.—Aiitomo- elected the following officers: President, 

bile tour of city and residence section. 'riioinas Cody; vice-president, Harry W. 

The Sacramento (Cal.) Ad Club has f" ‘be linanclal worries and the de- 

Thursday evening. May 27.—Theatre Knopp; secretary, E. A. 

party. Burbank. 

Friday, May 2S.—A Day In the Shops, 

ending at .3 In the afternoon at Bullock’s. 

treasurer, W. U. Kay. 

1 did so only when conflletlng automo- 
l)ile accounts made it necessary and when 
the accounts I had were so gilt edged and 
so big that there is neither financial worry 

Kon DBLEGATES AND LADIES. Gerhard, secretary. Oscar A. Smith: 

Friday, May 28, 0 p. m.—Grand ball at financial secretary, J. L. Haines. 

The .Vdvertising Club of St. Ixniis potty detail connected with any of 
(Mo.) is to pulilish a text book on ad- thorn.. 
vertising for the advertising course of ***" in the belief that the only 
tlie Y M C V thing an agency can deliver to a client Is 

rpi " i ’ t ‘ 4 1 u c T . ‘■‘'P-'’—‘■®PY that sella the client’s goods. For The Lam-aster Ad C ub, of I^ncaster. j 
I a., has elei-ted the following officers for ,,evote ninety per cent of my time to that 
the coming year: President. H. L. work writing copy for the client. 

Rutherford's. The new Municipal Orches¬ 
tra of fifty pieces. 

The Paterson, N. J., Pica Club at a 

I believe that the day of the copy factory 
is past. 

By copy factory I moan a big agency con- 

niceting held on Mav 1. elected the fol- listing mostly of men who sell, not the 
Inwiiirr nfTVnrst. p A.iaii. rx-rtcj cliont s goo(is, but the ngonclos’ wares; and Saturday, May 20.—Automobile ride lowing ofT'cers: Neal 0. Adair, presi- ^***^'*^ ^ goods, nut tne agencies wares; ana 

through the Orange Gro\cs and suburbs, and dent; John J. O’Rourke, vice-president: " '1^*®'' «®‘’U''lng the account, turn It 

to Schuetzen Park. (.eorge 11. Burke, treasurer; Emmett 1. „p where their horizon Is 

t aturday. May 20, 4:30 p, ra. Grand l)rew, secretary. A nnnil)er of New limited and their knowledge of the goods 
Spanish barbecue at Schuetzen Tark under York and Pliiladeljihia newspaper men they are supposed to sell is nil. 
the direction of Douglas White. Dancing, wlio are ooveriiif; Billy Sunday’s meet- I believe also that the day of the “copy 
cabaret and other entertainment; the Mu- ings were entertained at this time. machine” Is past—fhe man who grinds out 
nlclpal hand. The Associated Advertising Clubs of of for exploiting va- 

Saturday, Mav 20, 7:30 p. m.—Trolley Missouri was organized at Colnmhia, '''’ticles to none of which he can, in 
4 , 4 c -iioMcy _ T 1- TIT 1 4 41 the very nature of things, devote any in¬ 
trip to San Gabriel. Mo., during .Tournn ism Meek, at the ^hc sale of which hts 

Saturday, May 20, 8 p. m.—Special per- Slate University. Its objects are co- interest is only secondary, 
foniiance of .John S. McGroarty’s Mission operation between the advertising clubs 'i'i,g still more reprehensible practice of 

Tlay at the old San Gabriel Mission. Re- '‘f Missouri and the organization of clubs featuring some big eopy man to secure an 
turn to liOs Angelos by special trolley. in hH tbc cities of the State of over account and then turning It over to a lot 

Sunday, May 30, 11 a. m.—Special train .I.OOO population. of children to write, or artists to fill spare, 
to San Diego, at the invitation of the San The following officers were elected: has l)rought Its own reward so that also 

Diego Ad Club. Fresiflent. A. C^ ^leGinty, president of VVnleflo^briv^and'pertps m 
Sunday, May 30. 4:30 p. m.—Organ re- the Neosho Ad Club; vice-president, ,,„t the end was Inevitable and has 

eital In the Tanama-California Exposition M’alter S. Donaldson, president of tlie nbout arrived. 

grounds. St. Ixiiiis Ad Club; secretary, J. B. My own idea of an agency is one that 
Snnda.v, May 30, 0 p. m.—Dinner, ns Powell, instructor in advertising at the elves concentrated service to only as many 

guests of the San Diego Ad Club, on the University of Missouri; treasurer, R. B. accounts as the individual upon whose scll- 
Zonc. Tenclienor, of the Kansas City Ad Cliil). ii'S skill R is founded can handle personally. 

The dinner Sunday evening will be the A code of prineiples to govern ndver- 1 I'*"'® three accounts at this time and 

■last formal event on the program. Entrance tising practice was nd«P‘ed by the Fort ' .'.g",,""^rs'^not need 
to the Exposition grounds Sunday and Mon- M orth (Tex.) Ad Club at its^ meeting .,„,pj,men because, the output being limited, 
day will be free. Wednesday and cojiies were ordered r,„,,,i4s obtained will always bring onougli 

in all the cities of the State of over account and then turning It over to a lot 
.I.OOO population. of children to write, or artists to fill space. 

The following officers were elected: has l)rought Its own reward so that also 
President A C AIcGintv president of has been relegated to the discards, lor a i resKieni, A. i .i^ixinty, presiuent oi seemed to tlirlve and perhaps made 
the Neosho Ad Club, \ice-president. nioney, but the end was Inevitable and has 

day will be free. TVednesday and cojiies were ordered 

Monday, May 31, will be a free day for printed and sent to all members im- 

each visitor to follow his own inclination in mediately. The club announces that it 
viewing the Exposition and the city. does not indorse the following ndvertise- 

‘THERE IS NO BAD ADVERTISING” advertising in or on railroad time cards. 

Tenclienor, of the Kansas City Ad Cliili. ii'S skill it is founded can handle personally. 
A code of principles to govern ndver- ^ kave only three accounts at this time and 

iming practice was adopted by the For, • oTan * agci^rfioernot need 
Morth (Tex.) Ad Club at its^ meeting bpcause. the output being limited. 
TVednesday and coiiies were ordered results obtained will always bring onougti 
printed and sent to all memhers im- rijonts to absorb the volume, 
mediately. The club announces that it i may be an idealist—or a fool. I ilmrt 
does not indorse the following advertise- know. There are those who call me butb. 
ing; Hotel registers, hotel cabinets or -Vnyway, I am going to try It along tlio-e 

room regulation cards, or similar schemes; lines, and when I tell you t lat s 
ndvoriicintr !„ ni- <.t. r-iilmnd limn nnrds ''old of the Reo advertising slx months ago 

Low Efficiency of Some Publicity Due fisters. programs or special publ 
. t- . 4 c. 4 4 c: cations issued in tlie interest of an 
to Extravagant Statements Says nrdnr Indee sodetv labor nnio, 

auvenisinj; in or on niuroiui iiimi uaruN. j hoc ^ ^ , the prodiirt of tlmt concern nas increasen 
guides. Vtc. Restaurant menus, cook volume to a greater extent than that of 
liooks, rosters, programs or special piibli- „„v oti,pr eoncern In the automobile busl- 

S. J. Richardson. amusement enterprise or other organiza- 

Stcplien J. Richardson, late of the New ''k"- Premium trading or coupon stamps. 
York M’orld, and now business manager "clbire publications unless indorsed 
of the Daily Eastern Argus of Portland. t''® Ghamher of Commerce. TVhen in 

cations issued in tlie interest of any „(.ss yon will see that I have fair founda- 
churcli, order, lodge, society, labor union, tlon for my belief in the sneeess of the plan. 

Me., addressed the memliers of the Port¬ 
land Men’s Advertising I^eague at a 

doulit telephone tlie president or secre¬ 
tary. 

The Shreveport. La.. Ad Club has 

NOTES FROM THE AD FIELD 

The New York Advertising Agency was 
registered this week in the County Clerk s 
Office, New York, and will handle hxal 

luncheon at the Hotel Falmouth on lap ^t^reveport. Ea.. Ad t luD tins vertising exclusively. 
M„.. 10 elected ten meniliers ns delegates to the "‘"ertising extiusuviy. May 12. eioctod ten memnors as doiestatos to me 

Mr. “’Richardson declared that there ®anvention o^he .Vssocinted Ad Clubs of 
was no such thing as bad advertising; _ia Chicago. ^ The delegates 
some advertising is better than otliers, '’‘i-'” 'keir expenses with the ., iGO re¬ 
but there is no bad advertising. “It had F'''**®,'’ ’’-V the nd rliib through a 
l.eeii estimated.” said he. “that *r,00,,)GO.- minstrel show. The delegates are: 

W. M. Pearsall, advertising agent, lias 

Des Moines to Advertise 

•Yi-c-ording to the plans of a commiltee 
to lie called tlie Greater Des Moines 
('oiiiiiiittee organized at Dos Moines. In., 
that lily intends to keep itself in 
people’s notice. S.’i.tHlO has already been 
appropriated to he used in aiivertising 
the city and more is promiseil. It is ex- 
jiected that the cniiipaign will begin at 
once, and extend indefinitely into the 
future. 

and there has been no claim that this «• i MCKinson, .lanics .iici ann i oi. .in 
expenditure has not lieen warranted liv r,*'*" f^''''®"'f>ii_ I nrker, J. 
the returns. The low efficiency, howevcE Son"®;^®*'®!!!. A. .1. Fr 
of some advertising is due to the extravn- .Vhrey Gahn. It is expected tliat 

glint advertising of poor goods.” ‘’’IT, " 
According to Mr. Richardson, four w'H k® attached to tlie Texas Special. 

things are needed to make advertising 
successful: tlie goods should be ns repre- The Knickerbocker Press Special 

sented, tlie prices should be right, the 'pi,e story of the making o' a n 
announcement should be timely and the p„ppr fp,,,; ,i,p moincnt ti e rc-iai 
medium selw-ted should be one in which f,t„rt out on the trail of storie; ‘o 
the public has confidence. In conclusion time tlie finished iiewsnaiier is deli 

Furlong. T. Foreninii Parker, .T. E. 
Howe, Ben Soniieschein. A. J. Frantz The eastern representation of the .M- 
nnd .\hrey Cahn. It is expected tliat the haiiy (N. Y.) Sunday Telegram will 
delegation will have a special car which hereafter he handled by C. A. Menet, 23 
will he attached to tlie Texas Special. West 31st street. 

'Pho story of the making o' a news¬ 
paper from tlie moment tic rc-iortcr^ 
start out on the trail of storici ‘o tlie 
time tlie finished newspaper is deli -d 

be asserted strongly that success would jIip subscriber is delightfully told i'l i 
surely follow the merchant who had the spei-ial ni’igazinc supiilemciit rc<-entlv ' - 
right stuff at the riglit jiriccs every day. sn,.(i |,y die Knickerbocker Press of .V- 

•- hany. N. Y. The various processes of 

Frank M. Eldredge has been engaged 
as advertising manager of the Puritan 
Machine M'orks of Detroit. Mich. 

The Nashville (Tenn.) Publicity Uom- 
pany, with a capitalization of .$100,000. 
lias entered the piihlicily field. 

•- liany. .\. i. I he various processes ot 

A. P.’s New Automatic System newspaper making inrluding those of the Pu 
^ meciinnirnl ns woll as tnoso of tne bnsi- Antimony 

Tlie Asso<‘inlod Press Ijas just installed noss and editorial, are interestinjrly de- Tin. 

Publishers’ Supplies Market. 

in its New York City office an autoinatie scril»ed. Pictures of the owners and of i/'**d. • 
, , , . 1_. . ^ , . 11 » 1. 1. • Gopper. tele^rrnpli system employing: what are employees in all departments arc given 
known as Morkrun telegraph printers, in the supplement, which is of 3(5 pages. 

Gopper. ^ 
Nows Print. 
Pnift Paper. 



1090 THE EDITOR & PUBLISHER AND THE JOURNALIST. 

TIPS FOR THE AD MANAGER 

Birch-Field & Co., 110 West loth 
street. New York City, are placing orders 
generally on a 50-50 basis for the Levell- 
McConnell Manufacturing Company, 
“Klaxton Horn,” 194 Wright street. 
Newark, N. J. 

Clark-Whilcraft Company, -^1 South 
Fifteenth street. Philadelphia, Pa., is 
standing out orders to a selected list 
of newspaiters for Wildwood-by-the-Sea, 
Wildwood, N. .1. 

Sherman & Bryan, 79 Fifth avenue. 
New York City, will- shortly place orders 
with newspapers in cities where Truly 
Warner Hats, 811 Broadway, New York 
City, have stores for their summer hats. 

C. Ironmonger Advertising Agency, 20 
Vesey street. New York City, is issuing 
orders to some large city newspaiters for 
Galin Hall, Weriiersville, Pa. 

Wylie B. Jones Advertising Agency, 
Binghamton, N. Y’., is again placing 
classified orders with some large city 
newspapers for the Washington Civil 
Service School, Washington, I). C. 

The Freeman Advertising Agency, 
Uichmond. Va.. is placing the advertising 
of the Shepard’s Chemical Company in 
Southern newspai>ers and farm patters; 
Was-(!ot Ginger .Me in Southern iiapers 
and the Home Canner Mannfaettiring 
Company in Southern and Western farm 
papers. 

Peruna Drug Company, “Peruna,” 11.*! 
East Rich street. Coliitnbus, O., is tnaking 
some contracts with newspapers for their 
fall advertising. 

Sherman & Bryan. 79 Fifth avenue. 
New Y'ork City, are handling the account 
of Roltert Reis A Co., “Magic Leather 
Belt,” Broadway and 19th street. New 
Y’ork City, with New York City news- 
paiiers for the pres<-nt. 

Earnshaw-I>-nt Company. Wl Maiden 
I.aine. New Y'ork City, is forwarding 28 
1. t. f. orders to some Connecticut news¬ 
papers for the Madison Beach Hotel, 
.Madison. Conn. 

Franklin .Advertising .Agency, Bulletin 
Building, Philadelphia, Pa., is sending out 
.tO 1. 1 t. orders to Sunday newspajM-r-. 
for the Hotne Sujiply Company. Philadel¬ 
phia. Pa. 

W. S. Hill Company, Vandersrift 
Building, Pittsburgh, I’a., is making Itt,- 

1. contracts with a selected list of 
Eastern newspa|)ers for Ivan B. Nordham 
Company, “Ward’s Ti|) Trtp Bread,” 
Beswincr Building. Pittshtirgh, Pa. 

The National Advcrtis<-r .Advertising 
.Agency, .‘52 W. 25th street. New Aork 
City, is again placing new schedules for 
the Emergency Laboratories, “Poslam." 
.j2 W. 2.5th street. New A'ork Cit.v. 

I»uis Brown, fift Nassau street. New 
A'ork City, is isstiing orders to s<ime 
Pacific Coast newspapers for Iteans 
Apron. 

Frank Kieman & Co., 18ft Broadway. 
New Y'ork City, it is refiorted are now 
in charge of the advertising of B. F. 

I New Orleans States 
I Sworn Ket Paid Circnlation for 6 Monthi 
I Ending March 81, 1918 

33,796 Daily 
Gain OTOT Octobor 1, 1914. 586 copiot 

I Morning paper LOST.7,046 copiea 

■ Other evening paper LOST.7,878 copies 
! We (oiarantee the largest white home de- 
* lirered erening rirriilatlon In the trade ter- 

rltorj of New Orleans. 

To reach a large majoritr of the trade 
proer,ecta In the local territory the flutea la 
the logical and economic medium. 

Circulation data sent on reqaeat. 

THE S.C. BECKWITH SPECIAL AGENCY 
Sole Foreign Repreaentatlvea 

Mew York Chicago St. Looia 

Stearns & Co., of Chicago and New York 
City. 

H. E. Lesan Advertising Agency, 440 
Fourth avenue. New Y'ork City, is for¬ 
warding orders to newspapers in selected 
sections of the New York Central Lines, 
tirand Central Station, New York City. 
This agency is also making contracts vith 
some large city papers for the Chalmers 
Motor Car Company, “Chalmers Auto¬ 
mobile,” Detroit, Mich. 

The Cowen Conipan.v, .50 Union Sqn.ire, 
New Y'ork City, is issuing orders to some 
Eastern newspapers to New England 
Lines, Vacation Bureau, Boston, Mass., 
and 171 Broadway, New Y’ork City. 

Maiiin .Advertising Company, 104 S. 
■Michigan avenue. Cliic-ago, III., is making 
contracts with some Western newspapers 
for the Tohey Furniture Company, 92 N. 
Wabasli avenue. Uliicago and 009 Fifth 
avenue. New Y'ork City. 

# “ABOVE BOARD CIRCUIAIIONS” ^ 
The following newspapers are members of the Audit Bureau of Circula¬ 

tions and grant the right to the organization to examine, through qualified 
auditors or independent auditing concerns, who are certified public account¬ 
ants, any and all bills, news-agents’ and dealers’ reports, papers and other 
records considered by the Board of Control necessary to show the quantity 
of circulation, the sources from which it is secured, and where it is dis¬ 
tributed. 

Frank I’resbrey Company, 450 Fourth 
avenue. New Y’ork City, is placing the 
following accounts: Ricliard Hudnut, 
I’erfumery, etc., 11.5 E. 29th street. New 
Y’ork City, with some Conne<ti<-nt news¬ 
papers; The Gramerey Chocolate Com¬ 
pany, 205 E. 49th street. New Y’ork City, 
with New Y’ork City papers, and it will 
shortly place orders for the Southern 
Railway Company, .Military Camps, 
YY’ashington, I>. C. 

ALABAMA. NEW JERSEY. 
NEWS .Birmingham 
Average circulation for 1914; Dally, 36,235; 
Sunday, 37,762. Printed 2,207,SS4 lines more ad¬ 
vertising than Its nearest competitor In 1914. 

I*IIESS (Circulation 7,94.5).Asbury Park 

JODB.VAL .Ellaabeth 

ARIZONA. 
PRESS-CHRONICLE .Paterson 

GAZETTE .Phoenix 
(Average Circ. Oct. 1, 1914, 6,125) 

CALIFORNIA. 
EXAMINER .IXM Angeles 
A. B. C. Audit reports show largest Morning and 
Sunday circulation. Greatest Home Delivery. 

CODUIEB-NEWS .PlalnOeld 

NEW YORK. 

COURIER A ENQUIRER.Buiralo 
IL PKOGBESSO ITAI.O A.MERICANO.New York 

OHIO. 
BULLETIN .San Francisco 

GEORGIA. 

JOURNAL (Clr. 57,531).Atlanta 

PLAIN DEALER.Cleveland 
Circulation for March, 1915: 

Dally . 128,6S7 
Sunday . 165,332 

The Taylor - Critchfield Company, 
Brooks Building, Chicago, Ill., is sending 
out copy as ordered to some YVestern 
newspapers for the IVnnsylvania Railroad 
Company, Broad street Station, I’hila- 
delphia, I’a. 

The .Vmerieaii Sales Company, “Par- 
mint,” “Korein.” “Ainonized Cocoa.” 
“Kafalized Henna.” Binghamton, N. Y’., 
has transferred their advertising to YVylic 
B. Jones .Ydvertising .\gency, Bingham¬ 
ton. N. Y’. 

CHRONICLE .Augusta 

I.BDGER .Columbus 

ILLINOIS. 

VINDICATOR .Youngstown 

PENNSYLVANIA. 

TIMES .Brie 

IlERAU) .Joliet DAILY DEMOCRAT .Johnstown 

ST AR (Circulation 21,589).Peoria TIMES LEADER .l.Wilkes-Barre 

IOWA. SOUTH CAROLINA. 
REGISTER A LEADER.Des .Moines 
EVENING TRIBUNE.Des Moines 
Essential to covering Dea Moines and vicinity. 

THE TIMES JOURNAL.Dubuque_ 

SUCCESSFUL FARMING.Dee Motnea 
700,000 circulation guaranteed or no pay. 
Reaches more farmers In the North Central 
States than are reached by any other publica¬ 
tion. 

KENTUCKY. 

DAILY MAIL. ...Anderson 

TENNESSEE. 

BANNER . .. .Nashvillu 

TEXAS. 

A.MERICAN .Austin 

Otto J. K<k4i .Ydvertising .\geney, T’lii- 
versily Building, .Milwaukee, Wis., is is- 
suinu orders to some Western newspapers 
for the .Miller Brewing Com|»an.v, of the 
same city. 

Wylie B. .Tones .\dverlising Agency. 
Binghamton. N. Y’.. is getting np n list 
of Soul hern newspapers for the Moon 
Chemical f’onipany. Bfwhester, N. Y’. 
This aceney is also placing orders with 
some YVestern newspai>ers for the Stearns 
Electric Paste f'omj)any. “Stearns Elec¬ 
tric Rat and Roach Paste.” 14.9 Dcarlsini 
street, Chicago. III. 

Eugene McGuckin Comi>any. 10.5 N. 
19th street. Philadelphia. Pa., is forward¬ 
ing 12 in. 1.5 t. orders to some Connecti¬ 
cut npwsj>apcrs. 

MASONIC HOME JOURNAL.Loulavllle, Ky. 
tSemi-Monthly. .32 to 64 pages.) Guarantee 
largest circulation of any Masonic publication In 
the world. In excess of 90,000 copies monthly. 

_LOl^SIANA._ 
TIMEfTPICAYUNE.Trr.^ . .New Orleans 

MARYLAND. 

ENTERPRISE .Beanmont 
Covers Bast Texas and West Louisiana 

.STAR-TELEGRAM .Fort Worth 
Net Paid Circulation, 35,000 dally. Over 60% 
more net paid city circulation and over 6,000 
more net paid Sunday circulation than any other 
paper In Fort Worth. 

CHRONICLE ..Houston 
The Chronicle guarantees a circulation of 35,000 
daily and 45,000 Sunday. 

THE SUN .Baltimore 
Has a combineil net paid circulation of 145..’>62 
copies dally. 110,000 of which go Into homes In 
Baltimore City and suburbs. Sunday net paid, 
S7..376. 

MICHIGAN._ 
PATRIOT (No Monday Issue).Jackson 
Average three months ending March 31, 1915: 
Daily. 11.349; Sunday, 13.104. Member “Amer¬ 
ican NewRpai)er Pub. Ass’n.” “Gilt Edge News¬ 
papers," and A. B. C. I 

PDST .Houaton 
Over 80% city circnlation to regular aubacrlb- 

era by carrier. ITie “Home Paper” of South 
Texas, 30,000 guaranteed. 

TEfJ50RAM .Temple 
Net paid circulation over 6,000. 

UTAH. 

HERALD-REPUBLICAN.Salt I.ake City 

THE STATE JOURNAL.liOnsIng 
Ix'ading afternoon dally of Central Michigan; 

three iditlona two cents. 
Giiarante«-d net circulation, 15,000. 

WASHINGTON. 

POST INTELLIGENCER .Seattle 

The Ylatos-Mcnz .Ydvertising Company, MINNESOTA. 
CANADA. Bulletin Building, Philadelphia, I’a.. is 

handling the advertising of the T,uliiti 
Film Cfirporalioii. Philadelphia, I’a. 

TRIBUNE, Morning and Evening... . .Minneapolis 

MISSOURI. BRITISH COLUMBIA. 

The Mahin Advertising Companv, 104 I’OST-DISPATTH . ....St. r.oals WORLD .Vancouver 

S. Michigan avenue. Chicago, III., is plac¬ 
ing 1.50 1. 8 t. orders with some Western MONTANA. ONTARIO. 
newspapers for the Wisconsin I’ca Can- MINER . FREE PRESS .Ixjndon 

Mniii- 
towoc. YY’is. This company is also placing 
1.9(>0 1. contracts witli sonic Western 
newspapers for the Did Hickory Chair 
Coinjiany. Martinsville. Ind. 

Yfoffctt-I>ynch Advertising Company, 
.Mnnscy Building. Baltimore, Md., is is¬ 
suing 10 1. 4 t. orders to some Sfinlhern 
newspafiers for the Buena Y’ista Springs 
Hotel, Buena Y’isla Springs. Va. 

George YV. Edwards & Co., .928 Chest¬ 
nut street. T’hiladelphia, I’a.. is sending 
out orders to a srdccterl list of papers for 
the .\twaler Kent Manufacturing Woiks. 
.Monopicx Horns. 40 No. 0th str-ct. 
T’liiladeliihia, I’a. 

W. B. Finnc.v .Ydvertising Compan.v, 
Keith gc Berry Building, Kansas Citv, 
Mo.. is forwarding orders generally for 
The Uncle Sam Oil Company of Kansas 
City, Kan. 

ROLL OF HONOR 
The following publisher* guarantee circulation and williagly grant any advertiser 

the privilege of a careful and exhaustive investigation. 

ILLINOIS. NEW YORK. 

SKANDINAVEnT::::.Chicago NEWS..Butrilo 

BOLl.ETTINO DELLA SERA.New York 

INDIANA. _ PENNSYLVi^A^ 
THE AVE MARIA.Notre Dame 'fTOBS ..Chester 

NEBRASKA. _QUEBEC._ 
■ f^ riiEHsE .MoiitresI 

FBEIE PREsSfl (fir. 12S..384).Lincoln .4v. cIrc.. 1012, 114,371; '13. 127,722; ’14, 140,342 

The Hotel Advertising Company, .Morse International Agency, Fourth 
formerly Monroe Advcrlising ConipaMy, avcniic and .'’t(tlh street. New York Cit.v. 
99 West street, New Y’ork Cit.v, is issuing is again issuing orders to a large list of 
orders to some Eastern newspais-rs for newspaiiers for ’Hie Rnmford f^iemical 
the T>ackawanna B. R. Company, “Mount Company, “Ilorsford’s Arid I’hosphate,” 
Pecono,” 90 West street. New York City. Providence, R. I. 
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AD FIELD PERSONALS 
Walter B. Cherry, vice-president of the 

Associated Advertising Clubs of the 
World, addressed the Advertising Club, 
of Los Angeles, Cal., on Tuesday, May 18. 

Codfrey W. Phillips, formerly with Al¬ 
bert Frank & Co., Hugh McAtamany and 
the New York Tr'bune, has been ap- 
iwinted advertising manager of the 
ITiinkograph, of San Francisco, which 
has opened an office in the Marbridge 
building. New York. 

C. B. Harman has been re-elected 
president of the Waco (Tex.) Ad Clnb 
for the second time. 

Wells Hawkes has been engaged to 
take charge of the advertising and pub¬ 
licity of the moving-picture shows to be 
given at Madison Sqnare Garden, New 
York City, this summer. 

Robert H. Croker has been appointed 
advertising manager for the Regal Motor 
Car Company. Mr. Croker has been 
connected with the advertising depart¬ 
ments of the Detroit (Mich.) News and 
tilt Burroughs Adding Machine Company. 

John II. Angle, advertising manager 
of the LaSalle and Koch Company, has 
been elected president of the Toledo Ad 
Club. 

George W. Billings has been elected 
president of the Buffalo (N. Y.) Ad 
Club, to succeed DeForrest Porter. 

Frank M. Eldredge has been appointed 
advertising manager of the Puritan Ma¬ 
chine Company of Detroit (Mich.) 

Ralph E. Dort, of the Dort Motor Car 
Company, has been apiioiniwl advertising 
manager of the company. He was form¬ 
erly advertising manager of the Albany 
Knickerbocker I'ress. 

Louis E. Thayer, one of Connecticut’s 
best-known newspapermen and for many 
years on the editorial staff of the Hart¬ 
ford ((’onn.) Courant, has opened an ad¬ 
vertising and publicity office in that city. 
He was given a farewell dinner by as¬ 
sociates of tile Hartford Press Club. 

Harry 11. Drummond, of the editorial 
staff of Tiik Ehitou am> Pubusiieu, has 
been appointed advertising manager of 
Hlooiningdale Hrotliers department store. 
New York. Mr. Drununond has had sev¬ 
eral years’ experience in this kind of 
work in Louisville, Chicago and St. 
Louis. His articles on prolitable news¬ 
paper advertising that have ajipcared in 
the E. & P. have attracted wide atten¬ 
tion because of their forcefulness and 
originality. His friends in and out of 
this office wish him the best of success 
in his new position. 

H. F. Hamilton, better known as 
"Tody,” formerly of the Barnum & 
Bailey Circus, has been a])])ointed asso¬ 
ciate amusement director of Luna Park. 

Bars All Medical Advertising 

The (Hanlon (Ohio) Daily News on 
.Sunday announced that it will no longer 
act'ept any patent medicine advertising or 
other medical advertising, any classified 
advertising of doubtfitl h'gitimacy, such 
as the advertisements of fortune tellers, 
or any other objectionnl)le advertising. It 
will at once ask to be relieved from all 
its medical advertising contracts now in 
existence. 

Golf for Ad Men 

Every member his own handicapper is 
to be the rule at the sununer tournament 
of the Ameri<'nn Golf .Association of .Ad¬ 
vertising Interests at Hot Sjirings .Itme 
26 to July 3. .A iKNiutifully prepared 
booklet, with a foreword by tJrantland 
Rice, and several pen and ink illustra¬ 
tions has jtist been sent out by the asso¬ 
ciation to announce its coming week of 
pleasure and play. 

Ad Agencies (mnibine 

A combination of three large advertis¬ 
ing firms is announced at I.ouisville 
(K.V.), being the 'riiomas E. Basham .Ad¬ 
vertising .Agency, of Ismisville and Nash¬ 
ville; the L. E. Stockard .Advertising 
Service, of liouisville and Nashville, atid 
the Giltnore Greenlaw-Greenlaw .Adver¬ 
tising Service, of Memphis. Mr. Basham 
is president of the new company; Mr. 
Stockard. viee-iiresident; AA'. B. Green¬ 
law, sei'retary, and F. M. 'rurner, treas¬ 
urer. 

AD MEN’S TENTATIVE PROGRAM 

Douglas M. Graves’ Idea of What Should 
Happen at the (Chicago Meeting. 

Chairman Douglas N. Graves, of Bos¬ 
ton, has prepared the following tentative 
programme for the Eleventh Annual Con¬ 
vention of the Associated Advertising 
Clubs of the AA'orld, meeting in Chicago 
June 20 to 24. 

Fifty sermons will be delivered by lay¬ 
men in the leading churches of Chicago 
on Sitnday forenoon, June 20, and Sunday 
afternoon there will be a big mass meet¬ 
ing, at which President AV’oodrow Wilson 
is scheduled for the chief address. 

Monday forenoon of the convention will 
l,e devoted to speeches of welcome and 
responses, to the reports of President 
Woodhead, officers and committee chair¬ 
men, new business, etc. 

Monday afternoon is to be a session de¬ 
voted to inspiration. It is planned to 
have three great inspirational addresses 
on that afternoon ; one of them on "Com¬ 
merce and Christianity,” another on 
"Building an Industrial Conscience” and 
another on "Education and Business or 
the Inffuence of Education Upon Busi¬ 
ness -Alorality.” For the first of these 
addresses Bishop AA’arren A. Candler, of 
Emory University, Atlanta, Ga., will 
speak from the spiritual standpoint For 
the second Henry 1). Estabrook of New’ 
York City is expected to speak from the 
legal standpoint, and for the third some 
great educator will respond. 

Between these three siieeches on Mon¬ 
day afternoon there will be the presenta¬ 
tion of the Baltimore Truth Trophy and 
of the Kalamazoo Cup. 

Monday evening there will be a won¬ 
derful street pageant. 

Tuesday forenoon there will be a joint 
session of threc-iiuarters of an hour in 
the Auditorium Theatre of all of the de- 
partinentals. called at !> o’clock. At 10 
o’clock the depart mentals will meet in 
their respective halls, and the balance of 
Tuesday forenoon, all of Tuesday after¬ 
noon and all of AA’ednesday forenoon will 
be given to those departmental sessions. 

On Tuesday and AA'ednesday evenings 
the Chicago Advertising .Association will 
entertain the delegates at the Auditorium 
Theatre with a show called “The Chi¬ 
cago Advertising Frolix." 

AA'ednesday afternoon will be given up 
wholly to a seiiarate session for educa¬ 
tional and vigilance matters. 

Thursday forenoon there will be the 
reports of various committees, the report 
of the National (’ommission and an open 
parliament. 

Thursday afternoon there will be the 
presentation of trophies, unfinished busi¬ 
ness and tbe election of officers. 

Thursday evening there will be a big 
meeting, which will close the convention. 
'I'liis meeting will be devoted to adver¬ 
tising and commerce, and at this meet¬ 
ing will be jiresented the Printers’ Ink 
Cup, and the chief address of this eve¬ 
ning will be delivered by Mr. John 11. 
Fahey, president of the riiamber of Com¬ 
merce of the United States. 

The completed iirogramme will be made 
public about June 10. It will show clear¬ 
ly tbe intent of the Executive Commit¬ 
tee to make this a business convention 
of serious interest to every person who 
buys, sells or is influenced by advertising. 

A. A. C. W. CONVENTION NOTES 
A practical side of the big Ad Club 

convention in Chicago next month will 
be a display arranged by the National 
Exhibit Committee, of which Irvin F. 
Paschall, of I’hiladelithia, is chairman. 
In these exhibits will be a world of how. 
It is projiosed to show advertisers just 
how other advertisers oiierate. .A man 
in any line who studies tlie exhibits care¬ 
fully will get ideas he can take home and 
use—ideas that will make his own more 
effective, and will therefore be worth 
money to him. 

One hundred dollars in gold—five double 
eagles put up in an appropriate case 
—offered to the man turning out the best 
piece of copy to be used in the news¬ 
papers advertising the convention—-has 
brought forth a country-wide competition. 
Owing to the unusual number of entries, 
it has been necessary to extend the time 
limit several days. The juilges are: Jo¬ 
seph AA'. Gannon, advertising manager 
Royal Baking Powder t'omiiany; AA'. A. 
Thomson, director. Bureau of .Advertis¬ 
ing, American Newsiiaper I’ublishers’ As¬ 
sociation, and AA'illiam C. Freeman, ad¬ 
vertising adviser. 

The advertising revival will sweep the 
country. Newsiiaiiers aiv joining the for¬ 
ward movement. The Chicago American 
will spend $:!r>.(KM> advertising the con¬ 
vention. The Tribune and the Herald will 
put forth large amounts. James Keeley, 
the Chicago editor, will run twelve broad¬ 
side advertising articles in the twelve 
days iireceding one of the greatest busi¬ 
ness conventions ever assembled. Orders, 
in advance, for hotel reservations have 
already broken all records. 

It was through the work of Charles E. 
Barker, vice-president of the United Profit 
Sharing Corporation, that the Associated 
Clubs secured the aid of the United Cigar 
Stores Company in 1!tl4. together with 
the special booklet preiiared by Edward 
Mott AA'oolley. Somewhat the same line 
of assistance will be given by Mr. Barker 
this year, as director of the Premium Di¬ 
vision. but in even greater measure. 

The Outdoor .Advertising work will not 
have the assistaiU’C of O. ,T. Gmle this 
year, to the committee’s great regret. 
Fortunately, however, they have secured 
the aid of Thomas Cusack through Mr. 
Conover, of his organization. 

AA’hen Barron Collier returns from 
Florida it is hoped he will again assume 
the directorshii) of the Street (.’ar Ad¬ 
vertising Division. .An unusually attrac¬ 
tive car card prepared by him for To¬ 
ronto is still reinenibered for tbe great 
good which it accomiilished. 

AA’ith tbe aid of General Alanagei 
Florea, lo<-al representatives of the Pub¬ 
licity Cohimittee have been appointed in 
each of the Associated Clubs. Each 
local representative will receive a weekly 
letter or bulletin, cah ulated to keeji en- 
thusiasin going and to get definite action. 
Several new and valuable suggestions for 
fonns of local publirity have been re¬ 
ceived and will be a< ted upon. 

It is understood that tbe fact that tbe 
meeting is to lie held in Chicago makes 
the Publicity Committee's task a lighter 
one than it otherwise would be. and the 
general attitude appears to be one of 
extreme willingness to do all that may 
be done to make the convention a suc¬ 
cess. The newspapers are resjionding 
with generous sjiace to advertise the con¬ 
vention in all parts of the country. 
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IfUmhCWtlliimgi : 

He tWrefor* decided to rctvni to Encland uid to Utoi 
end teeb ship October 4, ldd9. 

After hie retom to Jaaestown Sir iebn Saitb wm 
lercrely Ngved by m eapleeien ef fviipewder. Uie retwHs 
of wbi^ M crippled bia tbol hie octivHm were deeaed to 
bore coae to an end 

He deeotod Ua latter dtja to literatorc oad to Uie far* 
Uaranee of the totercoU of the Aaarieaa Coloaka. Bodiod 
o coaporatiTily poor aaa, Jaw 21» IISI, at the afo of 
ifty-one. 

ALL OF NEXT WEEK — 
(BEGINNING MONDAY) 

WILL APPEAR IN LIKE FORM 

THE marvelous STORY OF 

Wm ^ 1 ] 

WHEREIN MILL BE HUMOROUSLY 
DEPICTED THE MANY AMAZING 

ACHIEVEMENTS OF THAT 
GREATEST OF ANCIENT 

CONQUERORS 

JtS IN THE PHECEmC "CORYCHTURES " 
OF CMPT- JOHN SMITH 

THE DRTES, INCIOENTS UNO HISTORiCRL 
SETTIN6 W/U BE CORRECT- 

OUR ESTABLISHED DAILY COMICS ARE 
AMONG THE MOST SUCCESSFUL NOW APPEARING 

Let us send you samples and quote prices on any of the following that may be open for your territory: 

Grampy and the Folks, by Clare Victor Dwiggins. 
Goldberg Cartoons, by R. L. Goldberg. 
The New Boarder, by “Kring.” 
Snoodles’ Diary, by C. R. Hungerford. 

Doings of the Van Loons, by F. I. Leipziger. 
Ophelia’s Slate, by Clare Victor Dwiggins. 
Uncle Eph Remarks, by A. E. Curtis. 
Things That Never Happen, by Gene Byrnes. 

McCLURE, NEWSPAPER SYNDICATE. 
the TCCHNICAL I'BESB, 

NBW rOBK. 

THE EDITOR & PUBLISHER AND THE JOURNALIST. May 22, 191.^ 

History In Corycatures 
By J. CAMPBELL CORY 

-To be released shortly- 
Options should be made by wire or special delivery. Territory will be sold to 

newspap)ers in the order of receipt of application 

-Better be early than sorry- 

Corycatures is something different in daily comics 

CORYCATUREJS is a daily seven column strip by the famous cartoonist, J. Campbell Cory, depicting in 
humorous drawing and witty text the life stories of well known historical characters. 

CORYCATURES will show each week a different character well known in history. Dates, names, location 
and other facts will be historically accurate, while the treatment will be intensely funny. 

CORYCATURES of the first and sixth chapters in the history of John Smith, as shown below, very much re¬ 
duced in size, will serve to give some idea of the originality of th'e conception and the perfection of Cory’s work. 
Samples of the complete week sent on request. 

BLSTORY IN CURYCATL'RES John Smith -Chapter 6 




