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TRIBUNE’S SHAKE-UP. 

C. VERNOR ROGERS SUCCEEDS 
CONDE HAMLIN IN CHARGE 

OF THE BUSINESS END. 

Wm. C. McCIoy, Formerly of Evening 
Sun, Become* Managing Editor, Re¬ 
lieving Ogden Mills Reid, Who Re¬ 
tains the Post of Editor—William 
A. Orr Succeeds George Burdick as 
City Editor—F. P. A. Starts Column 
The expected shake-up and reor¬ 

ganization of the business and editorial 
suflfs of the New York Tribune, indi¬ 
cations of which were mentioned in 
these columns during the past two 
months, took place on New Year’s Day. 

G. Vernor Rogers succeeds Conde 
Hamlin, who has been business manager 
of the Tribune for the last six years. 
Mr. Rogers’ title will be general man¬ 
ager and he is to have immediate 
charge of the business department. 

Mr. Rogers is not a newspaper man. 
but has had wide experience, both in 
the business and advertising fields. He 
has been for a number of years secre¬ 
tary and a director of the Mitchell 
Motor Car Co., Racine, Wis., and re¬ 
cently has done considerable work as an 
eflSciency engineer. He is a brother-in- 
law of Ogden Mills Reid, who now con¬ 
trols the Tribune. 

GE.N’EK.^L MANAGER G. V. ROGERS. 

Mr. Rogers has a quiet, unassuming, 
forceful personality, and is not given to 
Mowing his own horn or indulging in 
prophecy. He indicates by every move¬ 
ment that he is sure of himself and in 
quite intimate touch with the problems 
awaiting his attention, absolutely con¬ 
fident of the large ultimate success of 
the Tribune property. 

Mr. Hamlin tendered his resignation 
as business manager and secretary of 
the Tribune Co. soon after the death 
of VVhitelaw Reid, and his connection 

i with the paper ended with the close of 
I the year, at his request. He has no 

immediate plans except to obtain some 
desired rest 

William C. McCloy, who recently re¬ 
signed as general manager of the 
Evening Sun to become assistant nigh: 
editor of the Tribune, is advanced, 
to the position of managing editor, 
relieving Mr. Reid, who has been both 
managing editor and editor of the 
Tribune since the death of his father. 

Mr. McCloy started work on the New 
York Evening Sun in 1886, a few 
months after it was launched, and 
advanced steadily until he was made 
general m.anager of the paper, about a 
year and a half ago. He joined the 
Tribune staff last November? 

George Burdick, for the past four 1,^ years city editor, has been placed in 
charge of the Wall Street department, 
succeeding M. M. Reynolds. William 
A. Orr, of the reportorial staff, becomes 
city editor. 

I Franklin P. Adams, originator of the 
'‘F. P. A. Colyum” on the Mail, will 
conduct a humor column on the edi- 

■' torial page of the Tribune, under the 
heading. “The Conning Tower.” 

Frank J. Pope, make-up-man on the 
Evening Sun, has become assistant night 
editor of the Tribune. 

5 Louis E. Heinrichs, who writes Wall 
Street notes for the Evening Sun, will 

N conduct a similar column on the Trib- 
jj une. 

Arthur R. Ferguson, a reporter on 
the Tribune for several years, has been 
advanced to the position of assistant to 
the city editor. 
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N. STRAUS, JR., BUYS PUCK. 

Said to Have Paid $60,000 for Il¬ 
lustrated Comic Weekly. 

political and other comic cartoons in 
colors. Mr. Keppler died in 1894 and 
Mr. Schwarzmann in 1904. The stock 
of the company has been owned by their 
estates. It was rumored last week that 

Nathan Straus, Jr., has purchased the publishers of the Masses, a radical 
Puck, the illustrated conuc weekly, magazine, had bought the Comic Weekly, 
from the estates of Joseph Keppler and _ 
Adolph Schwarzmann, who founded the 
publication in 1876. It is understood 
that something like $60,000 was paid for 
the periodical. 

Lord Northcliffe to Retire. 
The London Daily Mail, which is 

owned by Lord Northcliffe, announced 
The articles of incorporation of a on Jan. 1 that he will relinquish some of 

new company, which will publish the his responsibilities owing to medical ad- 
paper, have been filed in Albany. The vice regarding his eyesight. He plans 
incorporators are Mr. Straus, Max J. to travel abroad until Easter. Alfred 
Kohler and H. Grant Straus. The capi- Charles William Harnsworth, Baron 
tal stock is $40,000. Northcliffe, is the principal proprietor 

Mr. Straus does not contemplate of many newspapers, scores of weekly 
changes in organization or policy. He and monthly magazines. The principal 
will be in Palestine this winter, and it newspapers are the London Daily Mail, 
is said will not assume active charge the Evening News, the Times and Ob- 
until next spring. server. He was born in 1865, and was 

Puck was first printed in German. In made a baron in 1905. He is married. 
1877 it was changed to an English pub- but has no children. He was a recent 
Hcation. Its principal features are visitor to the United States. 
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AD MANAGERS MEET. 

NEWSPAPER REPRESENTATIVES 
ASSEMBLE IN NEW YORK TO 

PLAN NEW ORGANIZATION. 

Hotel Victoria the Headquarters of 
Those Interested in the Project- 
List of Those Who Signified Their 
Intention of Being Present and 
Taking Part in the Proceedings. 
The first meeting of the proposed or¬ 

ganization of the American Newspaper 
.Advertising Managers, plans for which 
have been pushed very vigorously since 
the Baltimore convention last June by 
Frank D. Webb, advertising manager of 
the Baltimore News, was held in New 
A ork at the Hotel Victoria last evening. 
Owing to the fact that this issue of The 

Editor and Publisher went to press 
Friday afternoon the report of the meet¬ 
ing is omitted until next week. 

The object of the meeting was to get 
the newspaper advertising managers to¬ 
gether to talk over plans preliminary to 
forming a permanent organization. 
Owing to the fact that quite a number of 
the advertising managers would be in 
New York to attend the Automobile 
Show, F. D. Webb, of the Baltimore 
News, who has taken great interest in 
the formation of the new organization, 
sent a letter to a large number of the 
representative newspaper advertising 
managers asking them whether or not 
they would be in this city during Auto¬ 
mobile Show week, and if so, would 
they attend the proposed meeting. The 
following advertising men signified thei 
intention of being present: 

Hugh Freeman, advertising manager 
of the Binghamton (N. Y.) Republican- 
Herald, Binghamton, N. Y.; Rowe 
Stewart, of the Philadelphia (Pa.) Rec¬ 
ord ; E. R. Hodgkinson, advertising 
manager of the Philadelphia (Pa.) 
Public Ledger; Jerome G. Barnum, ad¬ 
vertising manager of the Syracuse (N. 
Y.) Post-Standard; Chas. D. Atkinson, 
business manager of the Atlanta (Ga.) 
Journal; J. E. Trower, advertising man¬ 
ager of the Pittsburgh (Pa.) Post; A. 
B. Churchill, advertising manager of the 
Syracuse (N. Y.) Herald; W. Frank 
Dunn, advertising manager of the Chi¬ 
cago Daily Journal; Leroy W. Herron, 
advertising manager of the Washington 
(D. C.) Star; John K. Allen, advertising 
manager of the Christian Science Moni¬ 
tor, Boston, Mass.; Otis Moore, ad 
manager, Detroit (Mich.) Free Press. 

The following wrote Mr. Webb that 
while they w'ould not be in New York 
on the date mentioned, they would have 
a representative present: Allen Potts, 
business manager of the Times Dispatch, 
Richmond, Va.; W. R. Fairfield, busi¬ 
ness manager of the Philadelphia (Pa.) 
Evening Telegraph; J. Sullivan, special 
representative, and T. H. Cunliffe, ad 
vertising manager of the Montreal 
Gazette; Charles C. Rosewater, general 
manager of the Omaha (Neb.) Bee Pub¬ 
lishing Co.; M. P. Linn, advertising 
manager of the St. Louis Republic; W. 
L. Williams, advertising manager of the 
St. Paul (Minn.) Dispatch Printing Co.; 
Ed Flicker, business manager of the Cin¬ 
cinnati (O.) Enquirer; J. Fred Braid, 
advertising manager of the Seattle 
(Wash.) Times; Mark Plaisted, adver¬ 
tising manager of the Springfield (Ill.) 
Illinois State Journal. 

The need of such an association as is 
contemplated has long been felt among 
the newspaper advertising managen. 
Mr. Webb and those who are co-operat¬ 
ing with him will name an organization 
committee and then cover the show. 
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CHICAGO HAPPENINGS. 

F. W. Coolidge Buys ETantton Indax 

—New Year’s Ere Entertainment 

of the Press Club—Women to Hold 

“Grouch Party’’—James Mc¬ 

Cracken Heads Press Writers— 

John C. Eastman’s Boom Growing. 

IStfcuil Correst'nndence.) 
Chicago, Dec. 31.—The Evanston In¬ 

dex, for many years the property of 
John Childs, postmaster of Evans¬ 
ton, has been sold to F. VV\ Coolidge, 
of Chicago. The Index is the oldest 
paper published in Evanston, and has 
advocated Republican doctrines since its 
establishment. James R. Paul, a former 
Chicago newspaper man, who has been 
editor and part owner of the Index 
for the last several years, will continue 
as editor. .Announcement of the sale 
put an end to a rumor that the paper 
w'ould be edited and published by 
women. 

NEW VTAR AT PRESS CLUE. 
The Press Club of Chicago, arranged 

an elaborate program of entertainment 
for New Year’s Eve. Henry Irving 
Greene wrote a farce-comedy skit to be 
enacted by club members. The sketch 
was a unique and seasonable feature of 
a bill containing Richard Carle. Ray¬ 
mond Hitchcock and other stars. It \yas 
an unusual caricature of the “going 
out of the old year and the coming in 
of the new.’’ A special bill of fare was 
also made out for the holiday dinner 
and the main dining room was thrown 
open to the dancers after the perform¬ 
ance. 

The Illinois Women’s Press .Associa¬ 
tion arranged to begin the new year 
with a ‘‘grouch party’’ at the Hotel La¬ 
Salle on New Year’s night, when all the 
members of the association were invited 
to grouch in public, time limit two to 
five minutes. 

.At the annual meeting of the Chicago 
Press Writers’ Club last week, the fol¬ 
lowing officers were chosen: President, 
James McCracken; vice-president. Mrs. 
J. .A. Blakely; secretary-treasurer. Miss 
Nellie Dearborn; official editor, Charles 
B. Stillman. 

Eastman’s senatorial campaign. 
The Young Men’s Democratic Club of 

the Twenty-second Ward and the Italian 
Democratic Club of that ward have 
joined John C. Eastman's campaign for 
L^nited States Senator. Mr. Eastman 
is proprietor of the Daily Journal. 

The new play. “Help Wanted.” by 
Jack Lait, the dramatic writer and critic, 
scored a success at the Cort Theater. 
It has been well spoken of by the 
dramatic critics of the city. 

Alexander F. Campbell, former in¬ 
spector of police, and for several years 
connected with the Board of Underwrit¬ 
ers of Chicago, died last week, aged six¬ 
ty-one. Mr. Campbell was born in Penn¬ 
sylvania. He came to Chicago in 1885 
and obtained employment in the office of 
the old Chicago Times. He was pro¬ 
moted to the position of business mana¬ 
ger of that paper, and resigned that po¬ 
sition in 1893 to become secretary of the 
police department. 

Orange, N. J., Daily Chronicle Merged. 

It was announced by the Orange 
IN. J.) Chronicle Wednesday night 
that it had decided to cease publication 
and merge with the Newark Evening 
Star, a rival publication. The manage¬ 
ment said more money could be made 
by a printing concern than by a news¬ 
paper enterprise. The Chronicle was 
tor many years a weekly publication, 
and became a daily five years ago. It 
was. the official paper of the Oranges for 
many years. 

Sir Hugh Graham to Invade West. 

There is a persistent rumor in polit¬ 
ical and newspaper circles of Ottawa. 
Ont.. that Sir Hugh Graham, president 
and business manager of the Montreal 
Star, is endeavoring to buy a chain of 
newspapers in the Canadian West. The 
Calgary .Albertan is mentioned as one 
of the new’spapers for which he is ne¬ 
gotiating. 

KING HONORS JOURNAUSTS. 

Sir Harold Harmsworth Made Baron; 

Owen Seaman, Knighted. 

Sir Harold Harmsworth, younger 
brother of Lord Northcliffe, is made a 
Baron, and Owen Seaman, editor of 
Punch, a Knight, according to the list 
of New Year’s honors published in Lon¬ 
don Thursday morning. 

Sir HarolS is largely interested in 
Liberal newspapers and is proprietor of 
the Glasgow Daily Record and the 
Leeds Mercury. 

Lord Northcliffe’s Daily Mail, in com¬ 
menting on Sir Harold’s elevation to 
the peerage, presumes that it “is in 
recognition of his mistaken zeal in the 
cause of Radical journalism.” Lord 
Northcliffe himself is a Conservative. 

Owen Seaman is the second of the 
directors of Punch to be knighted. Orig¬ 
inally a schoolmaster, he joined the staff 
of Punch in 1897, and became its editor 
in 190f). He is particularly distinguished 
for his graceful humorous verse. 

HEAVY DEATH ROLL OF 1913. 

The death toll of 1913 was heavy. 
-According to the New A'ork World, 
the following journalists, publishers 
and writers passed away during the 
year: 

journalists anii pubi.ishers. 
Price Collier, magazine writer; fifty- 

three. 
James C. Bayles. technical journal¬ 

ist ; sixty-eight. 
W. F. Monypenny. one of the direct¬ 

ors of the London Times: forty-seven 
Harry Peyton Steger, of Doubleday, 

Page & Co.; thirty. 
Jesse Carmichael, Washington cor¬ 

respondent ; thirty-seven. 
E. Prentiss Bailey, dean of the news¬ 

paper fraternity in New A'ork; seventy- 
eight. 

Gregory T. Humes, writer; thirty- 
five. 

Frank E Beach, editor; sixty-four. 
Charles De A'oung, of the San Fran¬ 

cisco Chronicle: thirty-two. 
James Madison Drake, publisher and 

author: seventy-six. 
Liberty E. Holden, newspaper pro¬ 

prietor ; eighty. 
Col. Charles H. Jones, writer and 

publisher; sixty-five. 
Ike Morgan, illustrator; forty-two. 

writers anii authors. 
Cincinnatus H. Miller (Joaquin Mil¬ 

ler). poet: seventy-two. 
Charles Major, author of “When 

Knightl ood Was in Flower”; fifty- 
seven. 

-Anna Warner, novelist; forty-four. 
Alice Maud Meadows, novelist. 
-Alfred -Austin, poet laureate of Eng¬ 

land : seventy-seven. 
\\illiam Hale White. English author; 

eighty-four. 
Eugene Lemoine Didier, authority on 

Edgar .Allan Poe; seventy-five. 
J. Cheever Goodwin, librettist of 

■‘\Vang‘ ; sixty. 
Eliakum Zunzer, A'iddish bard : seven¬ 

ty-seven. 
Thomas .A. Janvier, author; sixty- 

four. 
Julia Ripley Dorr, novelist; eighty- 

eight. 
Stanley Houghton, author of “Hindle 

Wakes.” 
Edmund Day, author of “The Round 

Up"; forty-five. 
William W. .Aulick, newspaper writer; 

forty-one. 

Eastman Pleads Not Guilty of Libel 

Max Eastman, editor of the Masses, 
appeared before Judge Swain in Gen¬ 
eral Session Wednesday and entered a 
plea of not guilty to the charge of 
criminal libel brought against him by 
the Associated Press. .An editorial and 
a cartoon, under the caption “Poisoned 
At Its Source,” which appeared in the 
July Masses, is alleged to have referred 
to the associated Press. Mrs. Ida 
Rauh Eastman, wife of the editor and a 
lawyer, appeared for her husband. He 
was paroled in the custodv of his wife 
and later obtained bail if $599 for his 
appearance on Jan. 6. 

NEW YORK’S TERCENTENARY. 

Newspaper Men to Have a Prominent 

Part in the Celebration. 

The official minutes of the New iorK 
Commercial Tercentenary Commission 
have organized for the purpose of ar¬ 
ranging a celebration in 1914 of the 
three hundredth anniversary of the be¬ 
ginning of what is now known as New 
York State, record the fact that Her¬ 
man Bidder, owner of the Staats-Zeit- 
ung, has been elected a vice-president 
and chairman of the executive cuuunii- 
tee. William Berri, owner of the Brook¬ 
lyn Standard-Union, is chairman of the 
committee in charge of illuminations, 
which is charged with the responsibility 
of arranging for the illumination of 
public and private buildings, parks and 
thoroughfares. A. E. MacKinnon, of 
the circulation department of the New 
A’ork World, has been made assistant 
secretary and chairman of the Publicity 
Committee. 

-Among the newspaper men who are 
members of the Commission, are the 
following: John C. Cook. New York 
-Mail; Herbert L. Bridgman. Brooklyn 
Standard-Union; W. C. Freeman, New 
5'ork Globe; Herbert F. Gunnison, 
Brooklyn Eagle; Frank .A. Munsey; 
William C. Reick, New York Sun, and 
Henry .A. Wise Wood, president of the 
-Autoplate Co. of Amcri ;a. 

Relatives at Odds Over Irish World. 

The oldest .son and the brother of th? 
late Patrick Ford, founder of the Irish 
World, l ave gone to court to settle 
their respective rights in the well- 
known Home Rule paper. -A. Brenden 
Ford, brother of the famous editor, is 
fighting to keep in control of the pub¬ 
lication, of which he has had the busi¬ 
ness management for many years. Fol¬ 
lowing the death of Patrick Ford the 
eldest- soii, Robert E. Ford, was ap¬ 
pointed administrator. On Dec. 17 last 
the administrator took possession of the 
•looks, letters and papers of the office at 
■'7 Barclay street. Claiming an equal 
interest in the concern, the uncle ap¬ 
plied to Justice Benedict for an order 
directing the nephew- to show cause why 
lie should not be restrained from inter¬ 
ference with the business of the Irish 
World. The motion was denied last 
week by Justice Benedict, who added 
that “it would have been better for the 
sons of Patrick Ford to have allowed 
their aged uncle to continue in control 
o' the paper and to have completed his 
life work there.” 

Ask Pardon for Havana Journalist. 

The Reporters’ Association and the 
Press -Association of Havana have re¬ 
quested President Menocal. of Cuba, to 
pardon Enrique Maza. a Cuban journal¬ 
ist. who is serving a sentence of two 
and a half years’ imprisonment for as¬ 
sault. Maza. it may he remembered, at¬ 
tacked Hugh S. Gibson at the time 
Charge d’.Affaires of the .American Le¬ 
gation at Havana. The release of Maza 
was also asked for a week ago in a 
I'etition addressed to the Cuban Presi¬ 
dent by- the w-omen cigarette makers of 
Havana. 

British Papers Urge Fair Exhibit 

The Ivondon Times, the Chronicle, the 
Daily News' and the Westminster 
Gazette, the latter three Government 
newspapers, in their Wednesday issues 
strongly urged the advisability of 
British participation at the Panama-Pa¬ 
cific Exposition. The Times published a 
fifty-four page supplement dealing with 
the hisi^orV, the resources and the prob- 
rbie lUture development of the Pacific 
Coast States of North America, w-ith 
special reference to the effects w-hich 
must follow the, opening of the Panama 
Canal. In its editorial in connection 
with this nublication the Times again 
gravely warns the British Government 
of the serious blunder it is making in its 
refusal to participate in the exposition 
and urges the reconsideration of its de¬ 
cision. 

Have you sent your subscription? 

DIRECT ‘representation. 

A Number of Changes Recently Made 

by Leading Newspaper*. 

The year 1913 closed with many 
changes in the special agenev repre¬ 
sentation. The action of the Kansas 
City Star and Times in closing their 
Eastern and Western offices and putting 
their managers out in the territory as 
traveling representatives, working di¬ 
rectly from the home office, has been 
widely commented. The reasons for 
this change are said to be many; chief 
among them the desire to eliminate lost 
motion in advertising, it is said. 

Charles Seested, the Eastern repre¬ 
sentative, said to a representative of 
The Editor and Publisher: 

“The Kansas City Star and Times 
have been decidedly successful. I have 
great respect and admiration for Colonel 
Nelson and his people. They know 
their business thoroughly. I am going 
to give them my hearty co-operation and 
do all 1 can to make this plan work out 
satisfactorily. Orders will be sent di¬ 
rect. Errors and complaints will have 
to be taken up with the home office. It 
is, of course, assumed that the travHing 
representatives of the Star and Times 
will have more time, under the new 
arrangement, to spend with the national 
advertiser and in the development of 
business. It is undeniable that the man 
from the home offiee finds it easier to 
get an interview with the nationa! ad¬ 
vertiser, and his view of local conditions 
is of value.” 

other imtortant changes. 
Harrison M. Parker, publisher of the 

Chicago .-American, was the first of the 
Hearst publishers to institute a direct 
represertation. When he took charge 
of the .American he placed Joseph F. 
Kelly, for a long time associated with 
advertising interests in Philadelphia, in 
charge of the Western business, and M. 
.y Bergfeld in charge of the Ea'tern 
field. These men represent the Chi¬ 
cago .American exclusively. 

One of the last acts of Russell R. 
Whitman, late publisher of the Boston 

American, was to appoint .\lontg' inery 
Hallow-ell exclusive New York repre¬ 
sentative of the Boston -American. 
Since then W. H. Johnson, the new 
publisher of the American, has taken 
charge. Mr. Hallowell has retired and O. 
C. Wood, formerly of Erickson, has 
been named to succeed him. 

George J. Auer, business manager of 
the Atlanta Georgian and American, 
has appointed “Jeff” Palmer general ad¬ 
vertising manager, in charge of both 
Eastern and Western territory. Mr. 
Palmer’s headquarters will be the home 
office, Atlanta. 

The Atlanta Constitution has had the 
direct representation system for manv 
years. James R. Holliday, the general 
advertising manager who spends most of 
his time on the road and in the pres¬ 
ence of national advertisers and agents, 
some time since appointed Hasbrook. 
Story & Brooks Eastern and Western 
representatives. 

W. N. Callender, Jr., w-ho has had 
charge in the Eastern field of the for¬ 
eign advertising of Mr. Hearst’s eve¬ 
ning newspapers, will hereafter repre¬ 
sent the New York Evening Journal. 

Prison for Not Respecting Hymn. 

A Russian newspaper man named 
Brushkovsky, who is an amateur de¬ 
tective, and who worked up the case 
against Mendel Beilis, was sentenced in 
St. Petersburg to imprisonment for one 
year in a fortress for keeping his stat 
when the national anthem was being 
played recently. The charge against 
him was lese majeste. 

Payne & Young’s Now Papers. 

Payne & Young, special newspaper 
representatives, of New York. Chicago 
and Boston announce that they have 
taken over,the eastern representation of 
the Davenport (Iowa) De .ocrat and 
the Danville "(Ill’)..C-.mmercial News, 
after being aw-ay for a year, has re¬ 
turned to the fold and_ will be repre¬ 
sented hereafter by this firm in the 
west. 
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MUTT AND JEFF WISH EVERYBODY A MERRY CHRIST MAS—BY “bUD” FISHER. 
Courtesy of New York American. 

WASHINGTON TOPICS. eagle treats Brooklyn. FREE PUBLICITY EVIL. CHANGE IN PHOENIX. 

Frank I?. Lord, Washington corre¬ 
spondent of the Philadelphia Evening 
Bulletin, was elected president of the 
■Vational Press Chib of Washington at 
the annual election held last Saturday. 
J. Fred Kssary, the popular chief of the 
Baltimore Sun Bureau, was elected vice- 
president. Other officers chosen were: 
■Ashmun X. Brow’n, treasurer; Donald 

Craig, resident manager of the New 
York Herald bureau, financial secretary, 
and Charles C. Hart, of the Spokane 
Spokesman Review and Chronicle, secre¬ 
tary. 

The live members of the iMiard of go- 
ernors elected were .Austin Cunningham. 
San .Antonio Express; F'red .A. Emery, 
.Associated Press; W. L. Crounse, Iron 
■Age; I.ouis Garthe, Baltimore .American, 
and Theodore H. Tiller, of the Wash¬ 
ington T imes and other Munsey papers 
For the sixth place on the board John 
B. Smallwood, citv editor of the Wash¬ 
ington Star, and Harry J. Brown, of the 
Portland Oregonian, received the same 
number of votes, lOB. A special election 
will have to be held within two weeks 
to decide who shall fill the position. 

MR. lord’s career. 

Frank B. Lord, the new president of 
the Press Club, is one of the most pop¬ 
ular members of the Washington cor- 

■* respondents. He has been identified with 
newspaper work here since F'ebruarv, 
180:1, when he began work on the Wash¬ 
ington Times. Fie is a regular contribu¬ 
tor to Xorman E. Mack's Democratic 
Monthly, and during the last national 
campaign was a prominent member of 

. the Democratic organization, having 
charge of the press headquarters at Chi¬ 
cago. 

The National Press Club held one of 
its most interesting entertainments last 
New A'ear's eve, when “Two Years of 
Vaudeville” was given by the top liners 
from the performers at the regular the¬ 
aters here this week. 

^ T he members of the National Press 
^ Club are looking forward w'ith a great 
•- deal of pleasure over occuoying the new 
3 quarters of the Press Club March 1. 
^W. L. Crounce. who has just been re¬ 

elected a member of the board of gov¬ 
ernors will continue as the chairman of 
the construction committee and will no 
doubt give as much satisfaction in ar¬ 
ranging the new club rooms as he did 
the ones now occupied. 

Plans are being drawn to give the new 
clul) a roe ‘ garden whic’’ will give one 
of the best vie\^„ of Washington obtain¬ 
able from any buildins in the citv. 
Nearly $3,000 of the $5,000 the club 
members intend to subscribe for equip¬ 
ment of the new club has been already 
received. 

Gives a Band and Vocal Concert on 

Borough Hall Steps. 

The Daily Eagle gave the people of 
Brooklyn a delightful treat New Y’ear’s 
eve in the form of a concert, which took 
place on the steps of Borough Hall, 
there were several thousand people 
present. The artists who took part in 
When the concert started at 11 o’clock 
this novel entertainment were Miss 
Phoebe Cary, Leo Helzel, .Arthur Qaus- 
sin and the .Arion Singing Society. In¬ 
strumental music was furnished by the 
2;id Regiment Band. 

Dr. Newell Dwight Hillis delivered an 
address after the bells of Borough Hall 
had rung the old year out and the New 
Year in. One of the features of the 
concert was the presence of 100 blind 
men and women, who were escorted by 
officers from the Bureau of Charities. 
T he entertainment was a most delight¬ 
ful one, and the Eagle deserves all the 
praise that was showered upon it by the 
thousands who enjoyed it. 

THE IDEAL NEWSPAPER. 

Swiss Journalists Agree on What It 

Should Not Print. 

The delegates of the .Association of 
the Swiss Press, assembled at Soleure, 
have embodied their conception of the 
ideal newspaper in a series of detailed 
resolutions which they have carried 
unanimously. The newspaper being, in 
their view, “the sole intellectual prov¬ 
ender of the masses,” the news editor 
should carefully exclude: 

1. All court news, unless it is of his¬ 
torical importance. 

2. All personal gossip. 
3. All sensational news, such as re¬ 

ports of suicides. 
4. All improbable news. 
5. All news circulated in the interest 

of a party. 
-A further resolution, consequential to 

the above, ran as follows: 
That the Swiss press, in order that it 

may conform to these requirements, has 
the right to rely upon the support of a 
clear-sighted public, and to ex^ct the 
public to refuse to read all journals 
which v'olate these conditions. 

The corollary certainly seems essential 
to the successful execution of these 
counsels of perfection.—U'estmiii.ster 
(j'asctte. 

Will Fly for $50,000 Prize. 

‘‘Jack” Vilas, an aviator, announced 
this week that he will attempt to can- 
ture this spring the London Daily Mail's 
^50.000 prize for the first successful 
flight across the Atlantic. 

Distinct ProgreM Made in 1913 in 

Curbing Its Encroachments. 

Lincoln B. Palmer, who has done his 
best on numerous occasions to find the 
‘nigger in the woodpile” in the free 
publicity articles sent to the newspapers, 
takes a hopeful view of the situation in 
bulletin No. 13,031, dated Dec. 27, is¬ 
sued to members of the organization. 

“It is gratifying to learn, from many 
sources,” writes Mr. Palmer, “that the 
year 1913 marks a low ebb in net re¬ 
sults secured by press agents. Un¬ 
fortunately, he is still with us, but not 
in such great numbers, nor is he as ac¬ 
tive as formerly. The difficulty which 
he has met in securing free advertising 
has driven him to more painstaking and 
ingenious methods. 

“William Dinwiddie. who seems to 
have been one of the pioneers in staging 
facts on which to predicate news items, 
seems to have sought other fields of en¬ 
deavor, but he has imitators in that 
special line as is shown by the publicity 
work of the Union Pacific Railroad, the 
Temple of Childhood, the Remington 
■Arms U. M. C. Co., and the Lovell-Mc- 
Connell Mfg. Co. The .Auxiliary Press 
Service, Parker & Bridge. E. G. Riggs. 
W. E. Seal and .August Wolf are still 
active, but the .general list of press 
agents is constantly diminishing. 

“The leading free publicity seekers 
among the railroads seem to be the 
Pennsylvania, New A’ork, New Haven 
& Hartford. Baltimore & Ohio and the 
Grand Trunk-Pacific Railways. 

“Attention is drawn to the fact that 
the New York Central lines do not ask 
for any free publicity whatever. How 
long they will pursue that course in 
view of the fact that newspapers give 
so much space to the railroads men¬ 
tioned remains to be seen. 

“.Among the most persistent seekers 
for free space during 1013 were the fol¬ 
lowing : 

“Lovell-McConnell Mfg. Co. (Klaxon 
HornT, Hotel Mc Alnin. New A’ork. New 
Haven & Hartford R. R.. Hamburg- 
American Line. Oyster Growers’ & 
Dealers’ .Association. U. S. Beet Sucar 
Industry, Goodyear Tire & Rubber Co., 
Remington .Arms LF M. C. Co.. Panama- 
Pacific International Exposition. Temple 
of Childhood. .Anelo-.American fixnosi- 
tion, Edmonton. Alberta, St. Louis, Mo.. 
-Albert Frank ^ Co. Lord & Thomas, 
Kissel Motor Car Co.. Western News¬ 
paper Union. W. E. Seal. Haynes .Auto¬ 
mobile Co.” 

George F. Hunter, editor and publisher 
of the News .Advertiser of Chillicothe, 
O.. fell dead in that city Wednesday. 
Death was caused by apoplexy. 

The Gazette Absorb* the Democrat 

Its Only Rival. 

On the first page of the .Arizona 
Democrat of Dec. ‘22 appeared a three 
column editorial announcing that “With 
this issue of the Democrat the stock of 
the company, its business and franchise 
pass into the control of the Gazette 
Printing Co. The controlling reason 
for the sale of the Democrat is 
that at present Phoenix is not large 
enough to warrant two evening papers 
of the same political faith. The Demo¬ 
crat being a staunch supporter of the 
Democratic principles can cover the 
field.” The editorial is signed by 
George .A. Olney, president, and 1. F. 
Wolpe. secretary. Democrat Publishing 
Co. This move leaves Phoenix with 
one morning and one evening paper. 

The .Arizona Gaiette, which took 
over the property, is in its thirty-third 
year. It is the oldest paper in the city. 

The president and general manager 
is S. H. .Ackers; secretary and treasurer, 
H. R. Tritle; business manager, .A. G. 
Dulmage. The Gazette claims to have 
the largest circulation in .Arizona. J. P. 
McKinney & Son are the exclusive for¬ 
eign representatives, with offices in New 
Y’ork 'and Chicago. 

Editor Must Face Contempt Charge 

Michael McCabe, editor of the Haver- 
straw (N. Y.) Times, is threatened w’ith 
prosecution of criminal contempt by 
Justice Tompkins, of the Supreme 
Court, who is conducting the trial of 
“Bart” Dunn and others at New City. 
The Justice was angered by the publi¬ 
cation of an editorial in the Times ac¬ 
cusing him of “playing politics” in the 
trial, and .said last Monday that he 
would cite Mr. McCabe to show cause 
for a contempt charge. The citation 
will probably be issued by Justice 
Tompkins, to-day. 

Press Honors for Lord Burnham, 80. 

On the occasion of his 80th birthday, 
which occurred last Sunday, Lord Burn¬ 
ham, the “grand old man” of the Brit¬ 
ish press, was presented with an address 
signed by leading English. .American 
and foreign newspaper men. who as¬ 
sembled at Hall Barn, to honor the 
veteran journalist. Ivord Burnham is 
still active in his control of the London 
Daily Telegraph, of which he is chief 
owner, and his services to the news¬ 
paper world were suitably recorded in 
the address. 

Sumner, Neb.—Charles Furnice has 
purchased the News. 
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CLEAN NEWSPAPERS AND THE SCHOOLS. 
Miss Laura Dunbar Hagarty, of the New York State Educational 

Journalists, Tells of Constructive Work Being Done Toward 
Eliminating Impure Press—Baneful Effect of Yellow 

Journals on Mind of Child. 

By A. C. Haetelbarth. 

A light for clean journalism is a bat¬ 
tle for a good cause. Neither writers 
nor publishers have a moral right, even 
though they keep within legal limita¬ 
tions to scatter broadcast printed mat¬ 
ter which is debasing. Any news story 
can be told in a way that will not of¬ 
fend good taste. There is absolutely no 
necessity for giving salacious details. 
The excuse made by some editors that 
the readers of their paper demand risque 
reading matter fails to justify the edi¬ 
tors attitude. As well might a drug¬ 
gist claim justification for the indis¬ 
criminate sale of poisons because they 
were demanded. 

I believe that widespread publicity 
should be given to the efforts being 
made by the New York State Educa¬ 
tional Journalists to eliminate the yel¬ 
low journal. .\nd I take off my hat to 
Miss Laura Dunbar Hagarty, until re¬ 
cently president of the organization 
named, for the earnest, intelligent work 
she has done toward making obnoxious 
all unclean newspapers. Miss Hagarty 
is one of the faculty of the Teachers’ 
Training School in Buffalo, N. Y., and 
for a year she has been trying to influ¬ 
ence teachers to stand sturdily against 
an impure press. 

EFFECT ON YOUNG PEOPLE. 

It was largely due to Miss Hagarty’s 
initiative that recently in Ssrracuse, 
N. Y., “The Effect of Clean Journalism 
upon Our Young People” was the chief 
topic for a series of discussions at 
the Section of Educational Journalists of 
the -New York State Teachers’ Associa¬ 
tion, in which several well-known edu¬ 
cators took part. At the close of the 
discussion. Superintendent F, D. Boyn¬ 
ton, of Ithaca, N. Y., offered the fol¬ 
lowing resolutions, which were passed 
unanimously: 

“Resolved, That we recognize in the 
press one of the greatest and most pow¬ 
erful factors in education—an all-pow¬ 
erful teacher of the people; that its du¬ 
ties and responsibilities, moral and in¬ 
tellectual and civic, are those of the 
teacher; that since the mind reacts to a 
very large degree in accordance with 
the material furnished for it to feed 
upon, it is of the greatest importance to 
our young people that they be given 
clean and wholesome food through the 
agencies of our newspapers and period¬ 
icals to the end that the schools, the 
churches and other uplifting agencies 
may be aided in their common responsi¬ 
bility of raising the standards of moral, 
intellectual and civic righteousness.” 

I have asked Miss Hagarty to tell me 
some of her views as to clean journal¬ 
ism and its relation to the schools, and 
she has replied: 

REL.\TION OF SUBJECT. 

“Readers of the daily press are al- 
readv familiar with the aflfairs of a 
troubled world, aggravated, or, perhaps, 
caused, by journalistic misrepresenta¬ 
tion. With matters of international mo¬ 
ment, however, it was not my purpose, 
as president of the New York State 
Educational Journalists, to concern my¬ 
self, except as an interested observer. 
Rather is it my work to help people see 
the relation of this whole subject of 
clean journalism to the children of this 
State. 

“Neither have I any intention of cam¬ 
paigning against yellow journals. I have 
a positive good to commend, not a nega¬ 
tive evil to condemn. In this connec¬ 
tion we shall show the possibilities for 
good offered by a pure press. When 
people once use a really desirable news¬ 
paper ■1 their homes they will discon¬ 
tinue f■ e reading of the objectionable. 

“Obviciisly the whole problem will be 
solved when all the people demand a 
clean sheet—clean editorials, clean 
news, clean advertising, because owners 
and editors of newspapers to-day are 
ready to give the public what it wants. 

“Our aim is to bring the parents of 
this State to a realization of the im¬ 
portance of this subject as it affects 
their children; to have parents feel 
toward reading matter as Sir Joshua 
Reynolds felt toward art when he said 
T look at the best pictures only; a bad 
one spoils my eye.’ When parents re¬ 
flect upon the fact their children’s men¬ 
tal furnishings are partly produced by 
what they read the necessity for a 

Have 
You 
Heard 
The News 
From 
Indianapolis ? 

The Indianapolis Snn 
has forged ahead into First Place in 
City Circulation and offers General 
xAdvertisers a Larger NET PAID City 
Circulation than any other Indian¬ 
apolis newspaper, at 6 cents gross. 

J. P. McKinney & Son 
General Advertising Representatives 

Miss Laura Dunb.vr Hagarty. | 

State-appointed board of censorship will 
no longer exist. Parents’ refusal to 
patronize an unclean paper will be a ; 
most effectual censor. 

newspaper in school room. 

“In the discussion that closed our sec¬ 
ond annual meeting in Syracuse, Dr. 
George M. Forbes, of the University of 
Rochester, advised teachers to become 
acquainted with a daily newspaper that 
he said is absolutely clean, one which 
because of its treatment of matters of 
world-wide interest is of much value 
in the school room. Dr. Forbes named 
the Christian Science Monitor, an inter¬ 
national daily paper, published in Bos¬ 
ton, as the leading exponent of clean 
journalism, stating that the daily is not 
a propagandus of Christian Science. 

“We shall have accomplished consid¬ 
erable when every educator of Dr. 
Forbes’ clear vision can say that every 
newspaper and magazine published in 
the Empire State is an exponent of ab¬ 
solute purity. 

“Our young organization.” concludes 
Miss Hagarty, ‘is very solidly organ¬ 
ized, with Dr. F. D. Boynton, Superin¬ 
tendent of Education, Ithaca, as Presi¬ 
dent, and Charles W. Blessing, of 
Albany, the editor of American Educa¬ 
tion, as chairman of the executive com¬ 
mittee. We feel that we have already 
accomplished something in getting our 
people organized so well, for it is only 
one jear ago that I started this work 
in connection with our State Teachers’ 
.Association. At that time I held an edi¬ 
torial position.” 

INFLUENCE ON LANGU.AGE. 

-A few days after Miss Hagartv 
spoke at Syracuse the National Council 
of English Teachers in Chicago heard 
a striking lecture that was delivered by 
Prof. Fred N. Scott, of the University 
of Michigan, w'ho spoke upon the rela¬ 
tive effect that the newspaper is play¬ 
ing in forming ordinary language as 
compared with that of the Bible. 

“That the daily newspaper is the most 
powerful and the most persuasive influ¬ 
ence of our day and nation will, I think, 
be conceded,” said Professor Scott. “It 

334 Fifth Avenue 
NEW YORK 

is not going too far to say that the aims 
and ambitions and models of thought 
and expression of the younger genera¬ 
tion are largely moulded by its con¬ 
tents. 

“It is the newspaper which now sinks 
into the lives of our young people, and, 
filling their minds with its phrases and 
its pictures, shapes their characters and 
supplies the motives for their conduct. 
We should require that out daily visit¬ 
or be not only courteous and truthful; 
we should require him to be of a clean 
and wholesome mind.” 

ATTACKS MAGAZINE MAKE-UP. 

Prof. Munsterberg Declares Mixing of 
Reading Matter and Ads an 

Esthetic Sin. 
That the mixing of reading matter 

and advertisements on the same pages 
of magazines tends to destroy any de¬ 
sire for culture among the readers and 
hurts a mind of fine esthetic sensitive¬ 
ness, was the declaration of Prof. Hugo 
Munsterberg, the Harvard psycholo¬ 
gist. in an address before the Pilgrim 
Publicity Association. Boston, recently. 

Professor Munsterberg told the sev¬ 
eral hundred advertising men present 
that they are too little aware how much 

122 So. Michigan Ave. 
CHICAGO 

their advertisement questions are really 
problems of highest social and cultural 
significance. The recent innovation of 
many of the weekly and monthly maga¬ 
zines was cited by Dr. Munsterberg as 
being one of the most damaging of ad¬ 
vertising schemes. 

“The one great need of the land,” he 
said, ‘|is a systematic cultivation of this 
esthetic spirit of unity. Seen from this 
point of view the new fashion in the 
makeup of the periodical literature is a 
barbaric and inexcusable interference 
with the process of esthetic education. 

“A page on which advertisements and 
reading matter are mixed is a mess 
which irritates and hurts a mind of fine 
esthetic sensitiveness and which in the 
uncultivtaed mind must ruin any bud¬ 
ding desire for subtler harmony. The 
mind is tossed up and down, is turned 
hither and thither, following a column 
of text, while the advertisements are 
pushing in from both sides. 

Professor Munsterberg declared that 
experiments which he made in his 
psychological laboratory showed that 
not only is this magazine advertising 
plan an “esthetic sin, but also an econ¬ 
omic blunder.” 

The Surprise (Neb.) Herald has sus¬ 
pended publication. 

One Year’s Record 
One year ago The Tacoma Tribune was imrchased, and the active management as¬ 

sumed by Frank S. Baker, of the Cleveland Plain Dealer, former publisher of the Bos¬ 

ton Traveler. 
It was then an 8-page daily and a 24-page Sunday paper with a circulation of less 

than 9,000. On January 1st the circulation of the Sunday Tribune was 17,000, and the 

daily Tribune over 15,000. The Tribune has gone from 8 pages daily to a 12 and 16- 

page paper for the day and a 52-page Sunday paper. 

The Tribune covers the rich and growing territory of southwest Washington more 

completely than any other paper. 

Xhe Xacoma Xribune 
Tlie fastest growing paper in the Pacific northwest 
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1913—Greatest Year—1913 
OF THE 

Advertising 
Year. Columns of Advertising. 

1913 . 35,096% 
1912. 35,078 */4 

1911. 32,778 

1910.. 30,700«/2 
1909. 27,7583^ 

Circulation 
Net Sales, Week- Net Sales of the 

Day Morning Edition Sunday Edition, 
Year. Average for December. Average for December. 

1913 . 289,368 Si; 786,577 IZ 
1912. 257,906 “ 749,160 “ 

1911.... 240,547 “ 697,350 “ 

1910. 239,623 “ 616,026 “ 

1909. 217,650 “ 606,348 “ 

“The Greatest Quantity of Quality Circulation” 

A of ^10 OOO York American in 1913 made a GREATER GAIN 
_ ^ ^ in Circulation than ALL the other Morning and Sunday 
newspapers in New York COMBINED. 

This is true of the week-day Morning American and of the Sunday American, either separately 

or combined. 

The NEW YORK AMERICAN hereby invites a test of this statement by anyone who may be 

concerned, and it will pay TEN THOUSAND DOLLARS ($10,000.00) to any charity designated by the 

Mayor of New York if, upon test, the statement is not found to be strictly true. 
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New Jersey Weekly 
In high-class growing town; 
good equipment, including type¬ 
setting machine. $6,000.00 cash 
required, balance deferred on 
favorable terms. 

HARWELL, CANNON & McCARTHY 
Broken In Newspaper and 

Masasine Properties 

PkM 447* GfaacreT-2M HITH AVE.. NEW TORE 

We can increase your business—if 

you want it increased. 

You have thought of press clippings 
yourself. But let us tell you how 

press clippings can be made a busi¬ 

ness-builder for you. 

BURRELLE 
M and €2 Warren Street, New Tark City 

Established a Quarter of a Centum 

Moet Far Reaching Newspaper 

Reading Concern in Existence 

ATLAS PRESS 
CLIPPING BUREAU 

CHARLES HEMSTREET, Manager 

We furnish everything that looks 

like n press clipping from nil over 

the world. 

The motto written on our ban¬ 

ner is—RESULTS COUNT. 

218 WEST 42nd STREET - NEW YORK 

HENRY A. WISE WOOD 
AND 

BENJAMIN WOOD 
INC. 

Newspaper Engineers 
SPfXXALlSTS IN THE DESIGN, CONSTRUCTION 

AND ORGANIZATION OF NEWS¬ 
PAPER PLANTS 

Professional services of the higrheat order 
rendered in the following matters: Con¬ 
struction or Reconstruction of Plants: Im¬ 
provement of Depar^ental Efficiency: Ex¬ 
amination of Materials: Ascertainment of 
Manufacturing Coats: Betterment of Print¬ 
ed Product: Appraisal of Plants: Solution of 
Particular Problems. 

1 Bladiaon Avcaae, New York City. U. S. A. 

Canadian Press Clippings 
The problem of covering the Cai adian 

Field is answered by obtaining tbe service of 

The Dominioo Press 

Clipping Agency 
which gives the clippings on all matters of 
interest to you, printed in over 95 per cent, 
of the newspapers and publications of CAN¬ 
ADA. 

We cover every foot of ^nada and New¬ 
foundland at our head office. 

74-78 CHURCH ST.. TORONTO, CAN. 

Price of service, regular press clipping 
rates—special rates and discounts to Trade 
and Newspapers. 

Send for samples of Half¬ 
tone Diamond Black. This 
Ink will print Jet Black on 
the most difficult paper. 
40c. net. 

Every pound guaranteed. 

F. E. OKIE CO. 
PHILADELPHIA, PA. 

PROTEST WARD A GOW AD DEAL 

Magazine Puhlishers and Newsmen 

May Hold Up $14,000,000 Sub¬ 

way and “L” Contract. 

The contract for advertising and 
vending on the elevated and subway 
lines of the Interborough Rapid Transit 
Co. was awarded this week to Ward & 
Gow for fifteen years. Protests have 
been filed with the Public Service Com¬ 
mission by magazine and periodical pub¬ 
lishers. charging that the firm assesses 
the publishers too heavily for the news¬ 
stand privileges and advertising. 

It is reported that the transit com¬ 
pany will receive close to $1,000,000 a 
year for the privilege. .\t present the 
advertising firm pays about $500,000 a 
year for the control of the ad space 
and newsstands on the elevated and in 
the subway. The total during the en¬ 
tire life of the new contract would 
amount to about $14,000,000. 

Dissatisfaction with the Ward & 
Gow policy is expressed by a number of 
prominent magazine publishers who have 
written to the Public Service Commis¬ 
sion recounting their grievances. Among 
those who have protested against the 
contract are the Leslie-Judge Co., the 
Motion Picture Story Magazine, the 
Outlook Co., the Curtis Publishing Co., 
representing the Ladies’ Home Journal, 
the Saturday Evening Post and the 
Country Gentleman; the Phelps Publish¬ 
ing Co., of Springfield, Mass., owning 
Farm and Home; the Periodical Pub¬ 
lishers’ .\ssociatior. of .America, .Vinslie’s 
Magazine. the Popular Magazine, 
Smith’s Magazine and the People's 
Magazine; the .American Magazine, Mc¬ 
Call’s Magazine and the Theatre Maga¬ 
zine. 

The independent newsdealers of the 
city have been aroused against the coiv 
tract. They regard it as an attempt to 
render nug;atory all their efforts to ac¬ 
quire a chance to compete for the right 
to sell newspapers and magazines in the 
new subways. W. Merican. president of 
the New York Newsdealers’ .Associa¬ 
tion, has written to Chairman McCall to 
ask that a hearing be granted to his as¬ 
sociation. 

CHANGES IN INTEREST. 

MadisonviLLE, Tex.—^W. L. Turner, 
for four years editor and publisher of 
the Meteor, has sold the paper to Judge 
W. W. Sharp, who re-enters the jour¬ 
nalistic field after an absence of twenty 
years. 

Walthall, Miss.—The Progress- 
Warden. the only newsnaper in Web¬ 
ster County, has changed hands. M. W. 
Sharp, the proprietor and editor for 
twelve years, has sold out the entire 
plant and good will to P. E. Williams, 
of Corinth. Miss., who takes charge this 
week. 

Paris. Tenn,—John McMeloan and 
George Bingham have bought the Hazel 
News from C. A. Singleton, its pub¬ 
lisher. The Peryear Gazette has ceased 
nuhlication and been mereed with the 
News. The Hogwallow Kentuckian, a 
nublication having readers in all the 
States of the Union, owned bv George 
Bingham and published at Mayfield, 
Kv.. will be moved to Hazel in the im¬ 
mediate future, where if will be issued 
in the office of the News. 

North MANCHEfTER. Ind.—Miss .\d- 
da Hopkins, who has been actively man¬ 
aging the Journal for several months, 
has disposed of the controlling interest 
in the publication to Walter H. Ball, 
Thomas Kn'sher and Rex Hidy. Miss 
Hopkins still retains a block of stock, 
but retires from the management of the 

Editors Held as Inciters of Riot. 

The owners, editors and employes of 
the Tyomies, a Socialist daily news¬ 
paper published at Hancock, Mich., were 
arrested Saturday and the plant seized 
by county officers. The paper is the 
spokesman or the Western Federation 
of Miners among the Finnish strikers 
in the copper fields, and had charged the 
Citizens Alliance and deputy sheriffs 
with responsibility for the panic which 
cost seventy-two persons their lives in 
the Italian Hall at Calumet on Christ¬ 
mas Eve. Its staff of twenty men are 
charged with conspiring to print false 
statements calculated to cause riots. 

Elliott Fracture* Knee Cap in Fall. 

John Elliott, Albany correspondent 
and political writer of the Brooklyn 
Daily Times, slipped on a piece of ice 
and fell at the corner of Kingston ave¬ 
nue and Fulton street, Brooklyn, last 
Saturday, fracturing a knee cap. De¬ 
spite the fact that he was suffering from 
intense agony, he hobbled to his home, 
about eight blocks away, rather than 
alarm his wife by going direct to a hos¬ 
pital. After obtaining temporary relief 
from a physician, he was taken to a local 
hospital, where he underwent an opera¬ 
tion. He well probably be laid up for 
at least two months. 

Free Instruction in Proofreading. 

The Board of Education of New 
York offers a free course of evening 
instruction to compositors, linotype and 
monotype operators and proofreaders at 
Stuyvesant Trade School, Fifteenth 
street, near First avenue. The second 
term begins Jan. 5 and is in charge of 
•Arnold Levitas. a member of Big Six. 
The course consists of lectures and 
practical work and includes such sub¬ 
jects as proofreaders’ marks, punctua¬ 
tion. orthography, galley reading, ad 
reading, page reading, proof criticism 
and preparation of manuscript. 

Suspend* Freight Rate Increase. 

The Interstate Commerce Commis¬ 
sion at Washington has suspended in¬ 
creases, averaging T2 cents a hundred 
pounds in freight rates on pulp wood 
in carloads from Mississippi shipping 
noints to Baltimore, Philadelphia and 
Eastern destinations. The suspension 
will hold until .^pril 17, during whi:h 
period an investigation will be made of 
freight conditions. 

New*paper Men at the Biltmore. 

A large number of newspaper men 
attended the opening of the mafrnificent 
new hotel, the Biltmore, on Tuesday 
evening, .^rnong them were .^dolnh S. 
Ochs. William Berri. Charles S. Lord, 
Don Seitz. Louis Wiley. Conde Hamlin. 
Charles W. Price. J. E. Hardenberg, 
Frank LeRoy Blanchard, C. A. Cawthra. 
George H. Stewart. John A. Sleicher 
and F. L. E. Gauss. Don C. Seitz, of 
the World, was one of the speakers. 

Joliet Pri*oner* I**ue New Paper. 

The Prison Post, a new monthly, 
written and edited by convicts in the Il¬ 
linois State Penitentiary at Joliet, Ill- 
made its first appearance Dec. 24 
Warden .\llen desired to have the oaper 
printed inside the institution, but it was 
found there was not one printer among 
the 1.500 orisoners. The editor is Pe¬ 
ter Van Vlissinger, of Chicago, under 
sentence for forgery. 

The New York Evening Post has 
raised its mail subscription price from 
$0 to $10 a year. 

Attractive 

EMERGENCY 
MATS 

all sizes 

Mats are made up to per¬ 
mit cutting in various sizes. 
Price attractively low. 
Send for Proofs, 

World Color Printing Company 
ST. LOUIS. MO. 

E*t*blMhed 1980 R. S. Grable, Mgr. 

UNITED 
PRESS 

FOR 

Afternoon Papers 
General Offices, World Bldg., New York 

Metropolitan Press Exchange 
Main Office: 

1127 World Bldg. 'Phone, 2745 Beckman. 

Operative Office: 
153-155 E. 18th St. 'Phone, 2499 Gramercy 

TELEGRAPHIC NEWS BY LEASED 
WIRE OR QUERY SERVICE. 

AMERICA'S MOST EXCLUSIVE 
WEEKLY CABLE LETTER, covering 
European new*« compiled by noted authors. 

Our WEEKLY SPORTING LETTER 
meets your every requirement. 

Write for price*, detailing your wants. 

W. G. MAYFIELD, Muizger 

“THE WOMAN THOU 
aVEST ME” 

By Hall Caine 

Also other high-class serial stories. 

For prices and details address 

INTERNATIONAL NEWS SERVICE 
200 Willisai Street New York City 

MOST CONVENIENT 
News mstrix service in the msrket—ssves 
time, pstience, money. 

CENTRAL PRESS ASSOCIATION. Cleveliad 

na'^er. 
Foiry, Minn.—The Independent-Trib¬ 

une Co., a new eon'-ern recentlv incor- 
norated, with $10 000 canital. hac taken 
over the Tndenendent and the Tribune, 
Thev will be issued as one naoer. E. 
VV. Nvman editor of the Tnder'endeut. 
has been elected president of the new 
comoany. 

Morgan Cttv. La.—The Town Proe- 
ress. a w**eklv newsoaner and official 
organ of Berwick, has been sold bv H. 
L. Young to a stock company at Para¬ 
dis, La., where it will be published. 

BARBARA BOYD’S NEW SERIES 

little Discussions of Love and Marriage 
BEGINS JANUARY FIFTH 

The International Syndicate - Baltimore, Md. 
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“Gilt Edge Newspapers” 
(Not Incorporated) 

A GROUP OF LEADING MEDIUMS WHICH “SELL ADVERTISING 

AS A COMMODITY." 

Each of these newspapers plainly states its circulation and has signed agreement providing 

for quarterly reports with permission to audit and verify its claims by any body of Advertisers recog¬ 

nized by the Gilt Edge Newspapers as an organization. 

This first quarterly report is sent out for the purpose of showing advertisers which newspapers 

in the country wish to be lined up with those standing for circulation verification and has been pre¬ 

pared before certain of the members have had time to furnish circulation data in the form required. 

In cases where blank lines are shown, the newspaper has joined within a very few days and has not 

had time to furnish the information we demand. Subsequent issues will be complete or the name of 

the newspaper omitted. 

Every circulation figure below will be proved on request. 

cibculat; 

Arerace 
for 

July. 

ION DATS 

Arerace 
for 

Aucuat. 

LTa-a *1 ■■ 

* 
l’<4>uUUaa. 

ATcrage 
for year 

Sept. so. 

Arerace 
for 

Fopt. 

Pemntate. 

cat' Oo’t) 1 

width 
; CoL 
No. Plra 
Col!^ Xni.'i 

Length 
of 

Coin. 
Lines. 

Per 1.00* Por 
Line Llnaa Inch. 

IH 
lochea. 

Albany (N. Y.) Times-Union. .E 100,253 42,810 41,623 40,155 46,642 60 40 8 12i 308 6 6 84 84 
Alliance ^Ohio) Review. .E 15,083 4,953 5,053 5.020 4,090 60 40 7 13 280 — — 21-26 — 

Alliance (Ohio) Review.S.- ■W 3,428 3,163 3,176 3,187 — 100 7 13 280 — — 21-26 — 

Aloena iMich.l News. E 12,700 2,181 2,124 2.205 2,215 86 14 7 13 280 — — 10 15 10-15 
Amsterdam (N. Y.) Recorder& Democrat.E 31,267 4,106 4,018 4,028 4,095 83 17 7 13 305 — — 50 25 
AiuKonda (Mont.) Standard. . ,M 10,134 — — — — 75 25 7 13 278 4 4 — — 

Anaconda (Mont.) Standard. .S — — — 

6,420 
75 25 7 13 278 4i 4i — — 

Asbury Park ^N. J.) Press. .E 10,150 6,190 6,313 6,575 — — 7 13 294 — — 25-30 25-30 
Aurora (III.) Beacon-News. .E 35.000 14,259 14,228 14.171 14,320 51 49 7 13 294 2i 2i — — 

Beaumont (Texas) Enterprise... M 20,640 11,618 12,270 11,798 11,549 32 68 7 13 280 6 5 — — 

Beaumont (Texas) Enterprise. .S 11,618 12,270 11,798 11,549 32 68 7 13 280 6 5 — — 

Beaver (Pa.) Times. .E 25,623 ~ 3,775 3,710 3,991 90 10 7 13 280 — — 15-18 — 

Belleville (Oht.) Intelligencer. .E 10,000 1,990 2,232 2,214 2,204 63 37 7 13 287 — — 35 14 
Beloit (Wis.) News. .E 15,125 4,610 4,713 4,860 4,774 68 32 7 13 287 — — 15-20 15-20 
Berlin (Ont.) News-Record. .E 18,338 — — — — 88 12 7 13 294 — — 28-31 — 

Binghamton (N. Y.) Press and Leader.. .E 48,443 24,325 24,508 24,312 24,579 53 47 7 13 294 10 6! — — 

Birmingham (Ala.) News. .E 180,000 — 34,269 35,114 36,488 70 30 7 13 308 8 8 1.12 1.12 
Birmingham (Ala.) News. .S — 33,853 33,823 35.229 70 30 7 13 308 8 8 1.12 1.12 
Bloomington (111.) Pantagraph. ■ M 25,768 15,446 15,311 15,304 15,486 40 60 7 13 294 3 3 — — 

Bridgeton (N. J.) News. .E 14,209 — 4,796 4,805 4,818 60 40 7 13 287 — — 35 20 
Burlington (lowal Hawk-Eye. .M 27,000 — 9,061 9,137 8,924 30 70 7 13 297i 2J 2i — — 

Burlington (Iowa) Hawk-Eve. .S — 10,120 10,115 10,172 30 70 7 13 297* 2i 2i — — 

Butte ^Mont.) Miner... .M 39,165 8,435 8,804 8,915 8,733 68 32 7 13 280 — — 1.00 50 
Butte tMont.) Miner. ..S 13.791 14,003 13,961 13,985 68 32 7 13 280 — — 1.00 57 
Cairo (III.) Citizen. .E 14,548 2,663 2,450 2,530 2,465 63 37 7 13 280 — 21 12 
Calgar>' (Alta.) Herald. .E 43,704 19,844 19.735 20,380 57 43 8 13 305 5 5 70 70 
Cambridge (Ohio) Jeffersonian. .E 15,000 5,825 5,890 5,779 5,850 — — 7 13 276 — — 22 18 
Canton (111.) Register. .E 10,453 5,651 5,562 5,301 5,266 38 62 7 13 294 — — 28 21 
Carlisle (Pa.) Herald. .E 10,303 — 2,280 2,286 2,295 45 55 6 13 280 — — 11 — 

Centralia (III.) Sentinel. .E 12,250 2,738 2,828 2,766 2,722 70 30 7 13 290 — — 11-16 — 

Charlotte (N. C.) Observer. .M 48,500 10,188 9,967 10,065 10,043 30 70 7 13 294 7 54 — — 

Charlotte (N. 0.1 Observer. ,.S 14,210 14,025 14,090 11.338 30 70 7 13 294 7 54 — — 

Charlottetown (P. E. I.) Guardian. .M 14,000 3,5 0 3,413 3,423 3.497 60 40 7 13 287 3 14 42 14 
Charlottetown (P. E. 1.) Guardian.. .E 2,633 2,503 2,516 2,601 25 75 7 13 287 3 1* 42 14 
Charlottetown (P. E. 1.) Guardian. .W 3,898 3,720 3,787 3,879 58 42 7 13 287 3 14 42 14 
Clinton (111,) Journal. .M 6,165 1,911 1,842 1,915 1,995 40 60 7 13 274 — — 10-15 — 

Concordia (Kan.) Blade. .E 5,103 1,507 1,507 1,507 1,507 50 50 7 13 308 3 1 10-15 10-15 
Concordia (Kan.) Empire. .W 1,525 1,.525 1,525 1,525 50 50 6 13 280 3 1 10-15 10-15 
Connellsville (Pa.) Ckiurier. .E 12,845 6,668 6,604 6,621 6,590 45 55 7 13 2831 — — 30 — 

Crawfordsville (Itid.) Journal. .E 9,371 — — — — — — - — — — — — — 

Coshocton (Ohio) Tribune... .M 11,000 — 3,869 3,824 3,892 35 65 7 13 282 — — 124 124 
Danville (Ill.) Commercial-News. ,.E 27,871 12,595 12,483 12,529 12,485 42 58 7 13 280 — — 25 25 
Davenport (Iowa) Times. ‘ 45,000 22,168 22,552 22,691 22,778 47 53 7 18 280 3i 34 — — 

Dayton (Ohio) News. .E 116,577 30,736 30,311 30,074 30,089 65 35 7 13 203 4i 44 — — 

De Kalb (111.) Chronicle. 
Dela ware (Ohio) Gazette. 

,.E 8402 2,315 2,492 2,360 2,346 40 60 7 13 287 10 10 
.E 10.000 1,713 1,749 1.759 1,787 80 20 7 13 274 — — 10 5 

Des Moines (Iowa) Capital. ..E 86,368 — — — — 35 65 7 13 305 6 6 — — 
Dubuque (Iowa) Times-Journal. 
Dubuque (Iowa) Times-Journal. 

.M) 
,.EI 

• 38,494 11,396 11,366 11,524 11,692 42 58 7 13 280 3i 3 50 42 

Advertisement. (Continued on next page.) 

ALONG THE ROW. 
PLAYING TO LUCK. 

First Reporter—Deacon Terry onct 
got a‘ good story by being mistaken 
for a priest. 

Second Reporter—That’s nothing. I 
was once mistaken for a policeman, and 
got a beat. 

NOT PROPER. 

It is not proper to refer to the hus¬ 
tlers who do the rewriting as second- 
story men. 

IN THE CITY ROOM. 

She walked modestly up to the City 
Editor, who held her card in his hand, 
and when he motioned her to a seat, she 
said: “I think I have a talent for news¬ 
paper work, and I would like to become 
a reporter.” 

She was a fair young thing, and he 
smiled and said, “Indeed?” 

“Yes,” she replied, “now what would 
you advise me to do first?” 

And as the words of a dispute be¬ 
tween the Sporting Editor and the fore¬ 
man of the composing room concerning 
a mistake in the report of a football 
game reached him, the City Desk 
answered: “Buy a pair of ear muffs.’’ 

OBEYING ORDERS. 

“Try,” said the City Editor to the 
cub, whom he had assigned to cover the 
suburbs of the Bronx, “try and get 
stories with points in them.” And that 
night the cub turned in the following: 
“A cow belonging to John Hardy, was 
struck by an automobile yesterday and 
thrown on a picket fence.” 

GIVES EXTRA JOY. 

I love to watch the big Hoe press 
I love to hear it roar— 

To see it stack the papers up 
And keep tabs on the score. 

Oh! mighty, throbbing, power press. 
You’re music to my ears. 

When in the papers you run off 
Some stuff of mine appears. 

HEARD IN CITY HALL SQUARE. 

Nutt—I wish I owned a paper, so that 
I could spread my views before the pub¬ 
lic. 

Friend—What’s the matter with wait¬ 
ing for a chance to get next to Ben 
Franklin? 

three AG.ATE LINES. 

Coffee pots, stew pans and kettles. 

FRO.M THE SKINNERSVILLE SIGNAL. 

Don’t send us any ties for Christmas. 
We’ve been getting things in the neck 
right along. One subscription in our 
stocking beats a four-in-hand on a tree. 

DEFINED. 

Harry Kemble, newspaper man and 
artist, was once asked by a non-profes¬ 
sional friend the following question: 
“VV'hat is space? You reporters are al¬ 
ways talking about it. What is it?” 
“Space,” answered Harry softly, “is that 
long and sad period between pay days— 
and refreshments.” 

SIZED UP. 

“He’s a good writer,” said the man¬ 
aging editor, speaking of one of the 
staff; “but he lacks judgment. He’s 
the sort of a person who would start a 
Home Rule in Ulster and give away 
green silk flags as premiums.” 

FULL OF QUEER CHARACTERS. 

The serial story entitled “Proceedings 
of the Board of Aldermen,” is still 

, running in the City Record. 

WHY NOT? 
If the early morning editions of the 

English speaking papers are balled 
“Bull Dogs”—might not the same edi¬ 
tions of the German papers be called 
“Dachshunds,” and the French papers 
“Poodles?” 

ALWAYS BUSY. 

And will the advertising man take a 
rest after Christmas? Oh. no—he will 
go after the white sales ads. - 

Tom W. Jackmn. 
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-O'Laughlin Coatributes Notable Series 
to Chicaco Tribune. 

John Callan O’Laughlin, the Wash- 
in^on correspondent of the Chicago 
Tribune, is contributing to his paper a 
series of articles on the Bourne News¬ 
paper Law. The articles treat in an in¬ 
teresting manner of a subject which is 
of value and importance to the publish¬ 
ers all over the country. 

The first article, which appeared on 
the front page of the Tribune Sunday, 
December 2d, states that “Honest news¬ 
paper publishers have nothing to fear 
irom this new statute,” “Bourne Law 
aids good journalism; requires hon¬ 
esty,” “Aims to prevent frauds,” “Holds 
botn advertisers and public have right 
to know exact extent of service”; 
"Strict enforcement is needed,” are 
some of the headlines on this article. 

The second article emphasizes the 
need for reform and the importance of 
vigorous enfou:ement of the law. Every 
newspaper man should read this series. 

ENGLAND’S LOW SALARIES. 

Reporters and Editors Poorly Paid in 
the Large Cities. 

Robert Donald, editor of the London 
Daily Chronicle, and president of the In¬ 
stitute of Journalists, recently contrib¬ 
uted a paper on “The Status and Future 
of Journalists” to a district meeting of 
that body recently held in Glasgow, 
which contained some interesting infor¬ 
mation. 

He called special attention to the low 
salaries paid by Great Britain newspa¬ 
pers. In a town having a population of 
120,000 experienced reporters received 
only $7.50 a week, while linotype opera¬ 
tors were paid $13. In a manufactur¬ 
ing city of 360,000 people, one daily 
paper paid its reporters $7.50 a week. 
In a city of 250,000 an important paper 
spend only $38 a week on four sub¬ 
editors. Telegraph editors, on the 
other hand, earn^ $14 a week. 

Mr. Donald, in discussing the causes 
of tmderpay, said that there were many 
reporters and correspondents who 
should not be in journalism at all. An¬ 
other cause of low wages was the dif¬ 
ficulty experienced by many of the pro¬ 
visional papers in making both ends 
meet. Mr. Donald did not believe that 
any improvement in salaries could be 
expected until a recognized test was im¬ 
posed to qualify candidates for admis¬ 
sion as members of a professional 
organization and thus keep out the un¬ 
fit and incompetent. Membership in 
the Institute of Journalists, he said, was 
no indication of c:q>acity. 

The Chronicle’s editor advocated the 
establishing in London of a central 
branch, composed of eminent joimnal- 
ists, with various local branch centers, 
which should meet once a month, and 
subject the journalism candidates to a 
personal test, a viva voce test that 
would demonstrate their suitability or 
unsuitability for the business. 

The practical work might include a 
test in shorthand, which, althot^h not 
essential, was desirable; in ability to 
write English for newspaper purposes, 
and in sub-editing and reporting. The 
“personal impression” side would be an 
inevitable part of the test, which would 
also sound the a^irant as to his knowl¬ 
edge of public affairs. Some practical 
work could be included. The candidate 
who passed would qualify for member¬ 
ship of the Institute or the Union, or a 
body representing both, which would 
grant the new member a certificate that 
would be recognized by editors. 

Big Fiv* and Ten Cent Store Ad. 
De Moines (Iowa) News on Dec. 17 

carried a twelve column advertisement 
for the S. S. Kresge Co., a concern 
that operates five and ten cent stores 
throughout the country. E. S. Fentress, 
business manager of the News, states 
that so far as he knows this is the 
largest advertisement ever run by a 
five and ten cent store and the results 
have been phenomenal. 

The ‘‘Gilt Edge Newspapers’’ 
(Notincorporated) 

CIKCULATION DATA. 

Arenge 
Population, for year. 

Sept. 30. 

Arerage Arerage Average Percentage. Width I.ength 
for for for -- CoL of 

July. Augtut. Sept. No. Pica Cola. 
Ot. Co'ty Cola. Kma. IJnee. 

-ADVERTISING R.\TEs 

Per 1,000 Per 
IJiie. IJnes. IikIj. 

Dubuque (lowa) Times-Joumal. ..S 13,279 13,269 13,482 13,545 42 58 7 13 280 34 3 50 42 Dunkirk (N. Y.) Observer. ,.E 17.221 2,665 2,658 2,662 2,675 89 11 7 13 280 25 

Edmonton (Alta.) Journal. ..E 24,900 — _ _ _ 70 30 7 13 304 3 3 
Elgin (III.) Courier. ..E 25,976 6,067 5,916 5,999 6,146 60 40 7 13 301 20 15 

45 
Elfzabeth (N. J.) Journal. ..E 75,000 11,755 11,621 11,548 11,919 85 15 7 13 294 _ _ 1 fV> 
Elkhart (Ihd.) Review. ..E 19,282 — . - — — - — _ 
Elkhart (Ind.) Truth. ..E 19,282 4,627 4,715 4,769 4,779 75 25 7 13 287 _ 15 15 
Elmira (N.Y.) Star-Gazette. ..E 37,176 19,105 19,063 19,098 19,186 50 50 7 13 280 6 4 

Fargo (N. D.) Courier-News. .M 18,000 11,500 12,000 12,000 11,000 20 80 7 13 280 4 4 
Fargo (N. D.) Cxiurier-News. ..S 11,600 12,000 12,000 11,000 20 80 7 13 280 4 4 
Findlay (Ohio) Republican. .M 14,858 — — — — — - — — 
Ft. Morgan (Colo.) Times.. ..E 3,200 615 605 612 615 80 20 6 13 280 _ _ 10 74 

124 
Ft. Morgan (Colo.) Times. .W 1,400 1,400 1,400 1,400 35 65 6 13 280 _ _ IS 
Ft. Wayne (ind.) News. ..E 63,933 11,991 11,418 11,378 11,182 70 30 7 13 294 3 2 
Ft. Wayne (Ind.) Sentinel. ..E 63,933 10,863 10,620 10,648 10,743 63 37 7 13 294 — 25 25 

Gadsden (Ala.) Journal. ..E 10,557 _ 5,387 5,381 5,412 60 40 7 13 279 _ 25 15 
Galesburg (111.) Republican-Register... ..E 22,089 8,029 8,104 8,105 8,110 50 50 7 13 3044 — _ 18 18 
Geneva (N. Y.) Times. ..E 13,000 4,826 4,870 4,889 4,884 50 50 7 13 280 — _ 40 25 
Glens Falls (N. Y.) Times. ..E 15,243 BB. 4,850 4,970 5,000 75 25 7 13 294 _ _ SO ^c: 
Gloversville (N. Y.) Leader-Republican ..E 20,642 5,108 5,308 5,503 5,421 80 20 7 13 280 — _ 30-35 
Grand Forks (N. D) Times. 
Grand Forks (N. D.) Herald. 

..E] 
.Mf 12,478 19,151 19,317 19,110 19,241 20 80 7 13 308 6 54 — _ 

Grand Forks (N. D.) Herald. ..S 19,151 19,317 19,110 19,241 20 80 7 13 308 6 54 — _ 

Hagerstown (Md.) Mail. ..E 16,507 — — — -- — — _ _ _ _ — 
Hamilton (Ohio) Journal. ..E 38,000 5,250 4,750 4,800 4,900 67 33 7 13 294 _ _ 25 16 
Hamilton (Ont.) Spectator. ..E 81,969 25,382 26.085 26,277 26,140 57 43 8 13 305 10 4 
Hastings (Neb.) Tnbune. ..F. 11,000 5,640 5,640 5,640 5,640 33 67 7 13 280 — _ 20 20 
Henderson (Ky.) Gleaner....'. .M 11,4.52 2,650 2,650 2,600 2,550 40 60 8 13 280 14 1 224 14 
Henderson (Ky.) Gleaner. ..S 2,650 2,675 2,625 2,675 40 60 8 13 280 14 1 224 14 
Hillsdale (Mich.) Daily. ..E 5,001 4,483 4,169 4,179 4,199 25 75 7 13 287 — 15 15 
Houston (Tex.) Chronicle. ..E 78,800 30,053 31,438 31,888 31,400 40 60 7 13 294 10 8 _ 
Houston (Tex.) Chronicle. ..S 36,396 38,313 38,464 39,847 40 60 7 13 294 10 8 _ _ 
Houston (Texas) Post. .M 25,195 24,709 25,166 25,320 39 61 7 13 294 10 74 _ _ 
Houston (Texas) Post. ..S 33,732 32,802 33,186 33,495 39 61 7 13 294 10 74 _ _ 
Huntington (Ind.) Press. .M 10,272 3,300 3,300 3,300 3,300 33 .67 7 13 294 — 15 15 
Huntington (Ind.) Press. ..S 3,300 3,300 3,300 3,300 33 67 7 13 294 — — IS 15 

Indianapolis (Ind.) Sun. ..E 250,000 35.322 37,568 39,811 40,649 80 20 7 13 295 6 6 _ 
Indianapolis (Ind.) Sun.. . ..S 29,241 33,146 34,207 34,419 80 20 7 13 295 6 — — 

Jackson (Mich.) Patriot. .M 31,433 10,081 10,037 10,040 10,020 50 50 7 13 297 3 3 42 35 
Jackson (Mich.) Patriot. ..S 11,112 10,932 11,008 10,982 56 44 7 13 297 3 3 42 35 
Jacksonville (Fla.) Metropolis. ..E 75,000 16,038 15,464 15,561 15,506 65 35 7 13 301 4 4 — 
Jacksonville (111.) Journal. .M 15,326 — — — — — — - — — — — — _ 
Janesville (Wis.) Gazette . ..E 13,894 5,794 5,736 5,762 6,031 48 52 7 13 287 3 40 25 
Joliet (Ill.) Herald. ..E 34,670 8,640 8,432 8,487 8,593 63 37 7 13 302 — — 23-26 23-26 
Joliet (III.) Herald. ..S 8,932 9,136 9,142 9,212 63 37 7 13 302 — — 23-26 23-26 
Joliet (Ill.) News. ..E — — — — — — - — — — — — — 

Kalamazoo (Mich.) Gazette. ..M 46,500 15,706 15,757 15,892 15,618 44 56 8 13 301 34 3 _ _ 
Kalamazoo (Mich.) Gazette. ..S 15,990 16,055 16,136 15,823 44 56 8 13 301 34 3 — — 
Kankakee (III.) Gazette. ..E 13,986 — — — — — — - — — — — — 
Kansas City (Mo.) Journal. .M 248,381 78,193 73,655 73,646 73,053 31 69 7 13 304 10 10 — — 
Kansas City (Mo.) Journal. ..S 76,256 71,649 70.413 69,579 31 69 7 13 304 10 10 — — 

Kingston (N. Y.) Freeman. ..E 25,908 — 5,165 5,152 5,251 91 9 7 13 275 — — 50 — 
Kingston (Gnt.) British Whig. ..E 21,015 4,507 4,477 4,496 4,518 70 30 7 13 287 — — 28-30418-204 
Kingston (Ont.) British Whig. SW 5,483 5,335 5,310 5,288 70 30 7 13 287 — — 28-30414-164 
Kingston (Ont.) Standard. ..E 21,015 — — — — 60 40 7 13 287 — — 30-33 — 
Kirteville (Mo.) Express. ..E 6,347 1,666 1,558 1,651 1,645 34 46 8 13 256 — — 11-15 11-15 

Lafayette (Ind.) Courier. ..E 24,000 5,634 5,242 5,145 5,191 75 25 7 13 280 _ _ 20 18 
Lawrence (Kan.) Journal-World. ..E 14,000 4,900 4,838 4,915 4,879 — — 7 13 287 — — 15-20 15-20 
Lincoln (111.) Courier. ,.M 10,892 — — — — — — - — — — — — — 
Lincoln (Ill.) News-Herald. ..E — — — — — — - — — — — — — 
Litchfield (Ill.) News. .M 5,971 — — — — — — - — — — — — — 
Litdifield (Ill.) Herald. ..E — — — — — — - — — — — — — 
Lockport (N. Y.) Union-Sun. 
London (Ont.) Free Press. 
London (Ont.) Free Press. 

..E 21,000 5,325 5,325 5,325 5,325 70 30 7 13 280 — — 35 25 
,.M1 
..Ej 

• 55,000 32,883 33,324 33,551 34,024 25 75 7 13 280 10 6 — - 

Macon (Ga.) News. ..E 48,228 12,408 12,573 12,682 12,655 40 60 7 13 280 4 3 — — 
Manchester (N. H.) Union-Leader. .M 80,000 12,181 12,262 12,262 12,262 50 50 7 13 300 10 9 — — 
Manchester (N. H.) Union-Leader. ..E 80,000 11,856 12,964 12,964 12,964 50 50 7 13 308 10 9 
Manitowoc (Wis.) Herald. ..E 13,027 3,226 2,997 2,958 3,457 65 35 7 13 308 — — 14 14 
Mattoon (111.) Commercial-Star. 
Marinette (Wis.) Eagle-Star. 

..M 14,000 2,900 2,900 2,900 2,900 40 60 7 13 287 — — — — 
..E 14,610 — 3,552 3,564 3,575 68 32 7 13 280 — — 25 20 

Marion (Ohio) Star. ..E 23,000 6,247 6,177 6,298 6,327 70 30 7 13 294 — — 25 15 
Martinsburg (W. Va.) Journal. ..E 12,700 3,116 3,130 3,128 3,144 60 40 7 13 294 — — 25 124 
Merrill (Wis.) Herald. ..E 8,689 1,619 1,609 1,623 1,638 60 40 6 13 280 — — 12-17 12-17 
Middletown (N. Y.) Times-Press. ..K 15,313 5,329 5,265 5,348 5,322 60 40 7 13 294 — — 75-80 25-30 
Moline (III.) Dispatch. ..E 24,199 9,129 9,383 9,293 9,139 75 25 7 13 280 — — 24 — 
Monmouth (III.) Review. ..E 9,128 — — — — — — - — — — — — — 
.Montreal (()uebk) Star. .. E 470,480 86.675 87,380 87,626 87,768 57 43 8 13 305 15 10 — — 
Montreal (Quebec) Star.. ..W 132,426 1.32,426 132,464 132,483 57 43 8 13 305 25 25 — — 
Morristown (N. J.) Record. ..E 12,507 2,989 3,025 3,002 2,985 — — 7 13 280 — — 25 12 
Mt. Vernon (Ohio) Republican-News... ..E 9,100 2,270 2,260 2,260 2,272 75 25 7 13 280 — — 10 7 

Nesnah (Wis.) News. ..E 11,842 — — — — 75 25 5 13 252 _ — 12 — 

New Orleans (La.) Item. .. E 355,000 52,894 53,146 52,994 52,894 52 48 8 13 280 10 10 — — 
New Orleans (La.) Item. ..S 59,565 58,636 59,002 59,565 52 48 8 13 280 10 10 — — 
New Rochelle (N. Y.) Star. ..E 30,000 1,800 2,000 2,000 2,025 80 20 7 13 284 — — 1,00-5 15-20 
New York Globe. .. E4,776,883 139,509 142,191 145,794 156,318 85 IS 8 12* 297 35 35 — — 

Norfolk (Neb.) News. ..E 7,500 8,862 8,990 8,984 8,968 78 22 7 13 287 — — 35 20 

Ogden (Utah) Examiner.. ..M 30,000 4,019 4,030 4,089 4,121 55 45 7 13 280 2 2 — — 

Ogden (Utah) Examiner. ..S 4,019 4,030 4,089 4,121 55 45 7 13 280 2 2 — — 

(Continued on next Page.) 
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,- CIRCULATION DATA.--ADVERTISING RATES.-» 
ATcrase Arerage Average Average Percentage. Width Length 

Population, for year for for for — - Col. of Per 1,000 Per 100 
Sept. 30. July. August. Sept. No. Pica Cola. Line. Lines. Inch. Inches. 

Cit. Co'ty Cols. Ems. Lines. 

naden (Utah) Standard.. 
^aha (Neb.) World-Herald. 
SI (Neb.) World-Herald. 
Sa (Neb.) World-Herald. 
Svosso (Mich.) Argus. 

...E 
...M1 
...EJ 

[l60,500 

3,427 

54,353 

3,501 

53,965 

3,473 

54,612 

3,507 

54,726 

70 

46 

.30 

54 

7 

7 

13 

13 

294 

294 8 8 

25 25 

,...S 40,119 39,219 40,676 40,729 46 54 7 13 294 7 7 — — 
...E 9,639 — — — — — — — — — — — — 

Paducah (Ky.) Sim^ .. 
Paterson (N. J.) Call.. 
pJhAmboy (N. J.) News. 

...E 23,000 6,558 6,534 6,534 6,534 52 48 7 13 290 — — 30 25 
,. .M 125,600 11,661 11,614 11,474 11,299 82 18 8 13 308 — — 1.00 1.00 
...E 32,121 5,545 5,543 5,578 5,457 60 40 7 13 308 — — 35 25 

Spsb^'rg/N. J.) Press. 
Phoenix (Ariz.) Gazette. 
Phoenix (Ariz.) Republican. 
Phoenix (Ariz.) Republican .. .... 

...E 13,903 4,225 4,225 4,225 4,225 45 55 7 13 287 — — 15 — 

... E 25,000 5,830 5,916 5,879 5,873 60 40 7 13 294 2i 2J — — 
.. .M) 
,...SJ 

^ 22,000 4,490 4,755 4,760 4,769 — — 7 13 283 — — 50 28 

Port Huron (Mich.) Times-Herald- ...E 18,863 13,119 13,599 13,275 13,095 35 65 7 13 297 — — 35 _ 

Portland (.Me.) Express. ...E 58,571 17,773 17,634 17,684 17,545 79 21 7 13 280 — — 1.00 75 
pjtland (.Me.) Telegram. ...S 12,385 13,280 12,283 12,899 96 4 7 13 280 — — 75 55 
Portland (Ore.) Journal. ...E 250,000 45,175 45,045 45,030 44,595 — — 7 13 240 10 8| — _ 
Portland (Ore.) Journal. ...S 51,004 51,097 51,222 50,940 — — 7 13 240 10i^ 9 — _ 
Portsmouth (Ohio) Times. ...E 27,000 7,210 7,500 7,560 7,725 85 15 8 13 .308 — — 25 20 
Pottsville (Pa.) Republican. ...E 22,000 11,237 10,691 11,491 11,744 66 34 7 13 308 10 5 1.20 48 

Quincy (ill.) Herald. ...E 38,002 — — — — — — - — — — — — — 

Quincy (111.) Journal. ...E — — — — — — - — — — — — — 

Racine (Wis.) Journal-News. ...E 38,002 6,414 6,448 6,324 6,156 62 38 7 13 273 2i 2 _ _ 
Regina (Sask.) Leader. 
Regina (Sask.) Leader. 

...M 
...E 

40,000 9,389 
2,290 

9,696 
2,583 

9,630 
2,696 

9,728 
2,639 

57 
51 

43 
43 

7 
7 

13 
13 

301) 
301/ 

4 4 — — 

Reeina (Sask.) Leader. ...W 8,775 8,560 8,390 8,130 57 43 7 13 301 4 4 — — 
Rockford (111.) Register-Gazette. ...E 45,401 — — — — 78 22 7 13 280 — — 35 25 
Rockford (111.) Republic. ...E — — — — — — - — — — — — — 

Rockford (III.) Star. ...M — — — — 65 35 7 13 301 — — 35 — 
Rockford (111.) Star. ...S — — — — 65 35 7 13 301 — — 40 — 
Rome (N. Y.) Sentinel. ...E 22,000 4,500 4,550 4,550 4,550 75 25 7 13 294 2 li — _ 
Rushville (Ind.) Republican. ...E 4,925 1,711 1,709 1,710 1,711 49 51 6 13 276J — 9 6 
Rutland (Vt.) News. ...E 16,000 3,445 3,250 3,375 3,625 60 40 7 13 294 — — 50 24 

St. Tfiomas (Ont.) Times. ...E 16,000 5,323 5,314 5,300 5,329 54 46 7 13 287 — _ 35 21 
Salem (Ohio) News. ...E 10,000 2,083 2,037 2,103 2,173 80 20 7 13 280 — — 9 7 
Salt Lake City (Utah) Tribune. ...M 100,000 14,262 14,754 14,942 15,180 55 45 7 13 280 10 7 — — 

Salt Lake City (Utah) Tribune. ...S 28,327 28,738 29,452 30,169 55 45 7 13 280 10 8 — — 

Sandusky (Ohio) Register. ...M 22,385 4,556 4,542 4,581 4,602 47 53 7 13 290 — — 14 11 
Sandusky (Ohio) Register. ...S 2,952 2,913 2,964 2,960 95 5 7 13 290 — — 14 11 
San Jose (Cal.) Mercury-Herald. ...M 28,946 10,048 9,944 10,007 10,083 65 35 7 13 280 3 3 — — 
San Jose (Cal.) Mercury-Herald. ...S 10,048 9,944 10,007 10,083 65 35 7 13 280 3 3 — — 
Sante Fe (N. Mex.) New Mexican_ ..E 6,000 1,750 1,800 1,750 1,700 25 75 7 13 300 n 1 — — 
Schenectady (N. Y.) Gazette. ..M 85,000 20,565 21,271 21,932 21,072 80 20 8 13 308 8 7 — — 
Scranton (Pa.) Times. ...E 130,000 35,496 36,150 35,582 35,656 60 40 7 13 300 10 6 — — 
Seymour (Ind.) Republican.... ...E 7,500 1,255 1,294 1,285 1,273 90 10 6 13 280 — — 10-50 5-10 
Shffbrooke (Quebec) Record. ...E 19,000 10,240 10,366 10,565 10,827 25 75 7 13 294 5 2i — — 
Sioux City (Iowa) Journal. ...Ml 47,828 41,997 43,805 43,806 44,312 27 73 7 13 297 6 Si — — 
Sioux City (Iowa) Journal. ...E( 
Springfield (111.) State-Journal. ...M 51,678 — — — — — — - — — — — ,- — 
Springfield (111.) State-Register. ...M — — — — — — ■ — — — — — — — 
Springfield (Ohio) News. ...E 49,921. 11,256 10,557 10,942 11,064 78 22 7 13 203 2 2 — — 

Springfield (Ohio) News. ...S 
Springfield (Mo.) Leader. ...E 35,201 10,670 10,247 10,251 10,658 58 42 7 131 280 4 3 — — 

Sprin^ield (Mo.) Leader. ...S 9,977 9,909 9,952 10,369 58 42 7 13§ 280 4 3 — — 
Staunton (Va.) Leader. ...E 10,604 4,771 4,789 4,760 4,688 33 67 7 13 280 1 1 — — 

Sterling (HI.) Gazette. ...E 7,467 5,088 5,110 5,105 5,112 38 62 7 13 294 — — 15-20 — 
Stratford (Ont.) Herald. ...E 16,453 2,861 2,835 2,928 3,369 58 42 7 13 287 — — 25-28 16-19 
Stratford (Ont.) Herald. ...W 2,275 2,075 2,250 2,062 58 42 7 13 287 — — 25-28 16-19 

Taylor (Texas) Democrat. ...E 5,314 — 710 710 710 90 10 6 13 276i — — 15 12i 
Terre Haute (Ind.) Tribune. ...E 60,000 — — — _ — 62 38 7 13 280 — — 35 35 
Terre Haute (Ind.) Tribune.. ....S — — — __ 62 38 7 13 280 — — 35 35 
Three Rivers (Mich.) Commercial_ ...E 5,072 2,252 2,466 2,555 2,629 50 50 7 13 280 li 1 — — 

Tiffin (Ohio) Tribune and Herald. ...E 13,000 2,250 2,250 2,250 2,250 70 30 7 13 308 — 12 8 
Topeka (Kan.) Capital.. ...M 49,840 32.273 31,646 31,619 31,735 2S 72 7 13 280 5 5 — — 

Topeka (Kan.) Capital. ...S 30,997 31,459 31,544 31,207 28 72 7 13 280 5 5 — — 
Toronto (Ont.) Star. ...E 450,000 82,038 82,926 82,705 83,033 57 43 8 13 280 15 9i — — 
Toronto (Ont.) Star.. . .W 25,334 25,952 25,311 25,196 75 25 7 13 280 10 6 — — 

Trenton (N. J.) Times. ...E 96,815 22,018 21,619 23,913 24,260 75 25 8 13 308 5 5 — — 

Trenton (N. J.) Times. ...S 15,014 15,897 16,007 15,976 75 25 8 13 308 5 5 — — 
Troy (N. Y.) Record. 
Troy (N. Y.) Record. 

...M) 
...e] 

76,000 22,087 21,504 21,648 22,027 81 19 7 13 280 5 4 — — 

Waterloo (Iowa) Reporter. ...E 26,693 7,787 8,383 8,473 8,514 — — 7 13 280 — — 21 21 
Waukegan (HI.) Gazette. ...E 16.069 — — — — — — - — — — — — — 
Wausau (Wis.) Record-Herald. ...E 18,000 3,387 3,433 3,488 3,558 72 28 7 13 280 — — 25 18 
Williamsport (Pa.) Gazette-Bulletin.. ...E 40,000 9,483 9,635 9,836 10,103 42 58 7 13 280 — — 56 35 
Wilmington (Del.) News. ...M 87,411 AA 9 042 9,130 9,406 85 15 7 13 300 7 2i — — 

Winfield (Kan.) Courier. ...E 7,669 1,526 1,489 1,520 1,548 66 34 7 13 276i — — 10 10 
Winfield (Kan.) Courier. ...W 3,315 3,220 3,274 3,380 66 34 7 13 276i — — 20 20 
Winnipeg (Mari.) Free Press. ...M 136,035 24,413 25,017 24,996 23,944 29 71 7 13 3081 

8 8 
Winnipeg (Man.) Free Press. ...E 38,868 40,001 40,147 39,654 75 25 7 13 308, 
Winnipeg (Man.) Telegram. ...M 27,393 28,100 28,140 28,210 58 42 7 13 280 7 7 — — 
Winnipeg (Man.) Telegram. ...E 22,616 22,046 22,127 22,090 58 42 7 13 280 
Winchester (Va.) Star. ...E 6,900 3,548 3,528 3,556 3,515 40 60 7 13 287 25 18 

Youngstown (Ohio) Telegram.. .... E 100,000 13,573 — — — — — 8 12i 294 4 2i — — 

Zanesville (Ohio) Times-Recorder... ...M 35,000 15,405 15,334 15,301 15,433 45 55 7 13 280 2i 2; — — 

E—Evening. M—Morning. S—Sunday. W—Weekly. 

AA—Change system; no records lor year. BB—Records destroyed by fire. 

NOTE.—^In advertising where two prices are quoted first means (or electrotypes and second for composition. 

LESS NEWS PRINT PAPER. 

Western Mills Follow International 

Company in Curtailing Output. 

VV'^estern manufacturers of news print 
paper have decided to reduce materially 
their production in the mills of Wiscon¬ 
sin, Michigan and Minnesota during 
iyi4. Most of the manufacturers of 
news print paper, it is said, will change 
to some other grades as far as business 
will permit. 

This decision follows the lead of the 
International Paper Co. in the East, 
which announced last week that it will 
curtail its production of news print by 
100,000 tons in 1914. This reduction, in 
addition to that made in 1913, will de¬ 
crease the output of that company about 
2b per cent. 

Canadian competition is the chief rea¬ 
son stated by manufacturers in this 
country for restricting their news print 
production. 

1914 World Almanac at lU Best. 

Comprehensive, but compact, more 
elaborate this year than ever before, yet 
remarkable for the ease with which any 
desired fact of figure can be found, the 
1914 edition of the World Almanac 
comes to us as a most welcome, and be¬ 
yond doubt, an indispensable member of 
our library. The volume is a veritable 
storehouse of live information, perfectly 
indexed and ready for instant consulta¬ 
tion. The standing features of the book 
are fully present, as usual—the election 
returns, the population tables, the sta¬ 
tistics of cities, of crops, of colleges, of 
industries, of churches, of everything 
that exists and grows. One finds in it 
the expected pages of sporting records 
and the facts of a year in art, literature 
and the drama, and a thousand and one 
other bits of information of vital inter¬ 
est. No live newspaper or business office 
can afford to be without a copy of this 
latest issue of the World Almanac. 

Conde Nagt to Revive Vanity Fair. 

Vanity Fair, a monthly, recently pur¬ 
chased by Conde Nast, editor of Vogue, 
will soon appear with renewed life. It 
will be edited by Frank W. Crownin- 
shield, at present serving as art director 
of the Century Magazine. It is not un¬ 
likely that Vanity Fair will soon be 
turned into a fortnightly or weekly pub¬ 
lication. Mr. Nast has shown great 
ability in his conduct of Vogue, and Mr. 
Crowninshield has the light touch, the 
appreciation of wit and the technical 
knowledge of pictures and manuscript 
that go to the making of a successful 
editor. 

NEW PUBLICATIONS. 
Rome, Ga.—R. I. E. Dunn and James 

Bellflower, two Atlanta newspaper men, 
will launch a newspaper the first week 
of the new year. 

Montreal, Can.—L’Autorite has been 
chosen as the title of a new French pa¬ 
per that makes its first appearance this 
week. Tancrede Marcil, editor-in-chief 
of the publication, announces that the 
journal will be fully illustrated and will 
contain a number of special signed arti¬ 
cles each week on civic, provincial and 
national politics. 

Glenmore, La.—B. F. Lusk has begun 
the publication of the Record, a new 
weekly. 

Mountain View, Ark.—Williamson 
and Cooper are the editors and publish¬ 
ers of the Stone County Democrat, a 
paper recently launched. 

Petty, Texas.—The News will make 
its initial appearance early this month 
from the office of J. C. Melton, formerly 
of Paradise, Texas. 

Houston, Texas. — The Municipal 
Journal, a semi-monthly, was started 
last week. The initial issue of sixteen 
pages is replete with interesting facts 
and figures concerning the advancement 
of this city and county. William Rus¬ 
sell Helie is the editor. 

The annual dinner of the New York 
Times Association will take place in the 
Hotel Knickerbocker Jan. 25. 
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Loyalty to a newspaper, as we understand it, 
means nothing more than a continuous belief in its 
honesty and good intentions—a general readineds to 
ascribe its occasional mistakes to something else than 
malice or corruption—a decent appreciation of jour¬ 
nalistic conditions and the many and great difficulties 
in the way of producing a perfect newspaper. This 
is all that any paper should, or, as a matter of fact, 
does, demand, and ei'cn so much must be earned, not 
once, but n’ery day.—New York Times. 

AN ANTIDOTE FOR PESSIMISM. 
It does one’s heart good to read over the statis¬ 

tics presented in a bulletin issued this week by the 
Department of .Agriculture. If there is anyone who 
thinks the country is going to the dogs he ought 
to go into a quiet room somewhere and sit down 
and let the information it contains slowly permeate 
the intricate chambers of his brain. When he gets 
through reading it, he will, if he is honest, feel like 
going out and spending real money. 

.According to the Secretary of .Agriculture the 
value of farm products for 1913 reaches the incom¬ 
prehensible sum of $9,750,000,000. Of this amount 
$(i, 100,000,000 represents the value of all the crops 
and $3,050,01X1,000 the farm value of animals sold 
and slaughtered and of animal products. The net 
farm income is $4,074,027,499, which, you will admit, 
is a tidy little sum to tuck away in stockings and 
other receptacles for savings. 

What do you suppose is going to become of this 
four billion dollars? Some of it will be spent in 
better equipment for the farms, some for more land, 
some for luxuries—pianos, automobiles, pictures and 
decorations, some for the necessities of every-day 
existence, some for travel at home and abroad and 
some for a more liberal education of sons and 
daughters. 

The farmers who possess this wealth are to-day 
the greatest body of purchasers to which the general 
advertiser can appeal. They have more money and 
more needs than any other class in our population. 
They have shown themselves to be wonderfully 
progressive. They are not satisfied with weeklies and 
monthlies, but insist on having the dailies. Therefore 

in order to reach them the general advertiser must 
use the newspapers. Enterprising-business concerns 

that are alert and anxious to sell their goods to the 

farmers will, during 1914, do a tremendous amount 
of advertising. Indeed, it seems almost a certainty 
that it will prove a banner year. 

Does this look as though 1914 is going to be a 
“lean” year? Or that we need w'orry about the 
country’s‘future ? -Or that manufacturing establish¬ 
ments will have to close down for lack of business ? 
Or that less advertising is to be done than in 1913, 
or that the circtilation of newspapers are to shrink 
as if touched with alum? The man who says “yes” 
must either be stone blind or a chronic dyspeptic 

whose digestive apparatus is thrown into convulsions 
by a glass of water. 

Cheer up ye despondents, ye croakers, and ye 
prophets of evil. The new currency law will within 
the next few months loosen the tight grip with 
which the banks have held their money during the 
past two years. With more money available for 
carrying on business, for building railroads, for en¬ 
larging manufacturing industries, for the opening 
up of new markets, for the establishing of new and 
important enterprises, we are certain to enter upon 
an era of healthy corngaercial prosperity such as the 
country has never before experienced. Are you 
ready for it? 

SALARIES HERE AND ABROAD. 

Elsewhere may be found some interesting facts 
regarding the salaries paid reporters and editors on 
the newspapers of Great Britain. From these it ap¬ 
pears that first-class reporters in the large cities re¬ 
ceive, on an average, $7.50 a week, and sub-editors 
about $10. 

Robert Donald, editor of the London Chronicle, 
from whose paper, read before the Glasgow meeting 
of the Institute of Journalists, the above statements 
are taken, sees no possibility of an increase in sal¬ 
aries until the incompetents are driven out of the 
ranks of newspaper men. His plan for accomplish¬ 
ing this end is to establish a central board in Lon¬ 
don, with branches in various parts of the Empire, 
which shall examine and pass upon the qualifica¬ 
tions of all who are candidates for journalistic 
honors. By this means persons without the proper 
equipment will be barred from employment in all 
newspaper offices. 

.Although salaries on .American newspapers aver¬ 
age from two to three times higher than they are 
abroad, they are not as high as the rank and file 
of workers think they ought to be. It must be 
remembered, however, that the salaries paid in 
nearly all lines of occupation are lower in Europe 
than they are here. The reasons for this are, first, 
the lower cost of living, and, second, the abundant 
supply of labor of all kinds. 

The number of educated men living upon fixed 
incomes is greater in England than in any other 
country. No career appeals so strongly to a ma¬ 
jority of them than that of a journalist. Ihe 
Englishman of to-day is more anxious to be doing 
something than were his ancestors. To be in trade 
is not quite as abhorrent as formerly. Lords and 
dukes now engage in business without fear of losing 
caste among other aristocrats. 

The number of young Englishmen who are trying 
to break into journalism is really quite alarming. 
Many of them are the sons of wealthy fathers, and 
therefore do not attach much importance to the 
amount of the salaries they receive. In fact, a con¬ 
siderable portion of them would be perfectly will¬ 
ing to work on the newspapers for nothing. Jour¬ 
nalists of this type help to keep down salaries. How 
is the poor young Oxford graduate to compete with 
such fellows? Seven dollars and a half a week 
won’t go very far toward supporting a family, if the 
reporter happens to have one. 

While journalism in the United States does not 
suffer from an invasion of young men with inde¬ 
pendent incomes it does suffer, in the metropolitan 
cities at least, from a horde of scribblers who, while 
perhaps able to write grammatically, are in no other 
way qualified to become journalists. Every news¬ 
paper in New York is besieged by young men from 
the colleges who want to get positions on the staff. 
Those who succeed in landing are paid from $12 to 
$15 at the start as cub reporters. Not more than 
twenty per cent, satisfactorily stand the tests to 
which they are subjected; the others are dropped. 
.At the end of six months or a year the salaries of 
those who remain are increased $-7 a week. About 
the middle of the second year they are earning $25 
a week. 

The amount of money spent by the newspapers iti 
trying out reporters and editors is considerable, and 
the most of it is thrown away. If this could be 

saved publishers could afford‘to pay better salaries 
to those who remain. 

If a plan similar to that suggested by Mr. Donald 
could be adopted in this country, the average stand¬ 
ard of ability would be much higher than it is at 
present. No doubt the work being done by the col¬ 
leges and schools of journalism will in the near 
future have a marked beneficial effect upon the en¬ 
tire newspaper personnel. With a general imprute- 
ment in the rank and file of the workers salaries 
are pretty sure to be boosted. 

EDITORIAL COMMENT. 
The Editor and Publisher desires herewith to ex¬ 

press its deep appreciation of the many messages of 

good cheer and kindly wishes which it has receiud 
from its readers all over the country the past week. 
It is always pleasant to feel that we are remem¬ 
bered by our friends at this time of year. 

The Chicago Tribune is right. The so-called “Pub¬ 
licity Law” should be amended and "Paid Circula¬ 
tion” formulated in statute law. The act should be 
vigorously enforced by a department unafraid and 
fearless. In no other way can the desired results 
be so advantageously and authoritatively secured. 

The War Office of Great Britain, following the 
example of the United States, will employ news¬ 
paper advertising to obtain recruits for the military 
service, of whom 40,000 are required every year. 
■At the start the campaign is to be confined to the 
London halfpenny and a few Sunday and weekly 
publications. Whole pages will be used, in which 
the advantages of army life will be described. If 
these prove productive the provincial press will then 
be used. Hedley F. Le Bas, governing director of 
the Caxton Publishing Co., will have charge of the 
campaign. As the United States has found adver¬ 
tising the greatest and therefore the best means of 
securing recruits for both the army and navy, there 
is no doubt as to the success of -the English cam¬ 
paign. 

The possibilities of amassing great wealth in the 
mail order business is indicated by the size of the 
fortune, $5,000,000, left by Montgomery Ward, the 
Chicago mail order magnate, who died recently 
Mr. W’ard started in life as a poor boy and won 
his way to success through hard work and adver¬ 
tising. . In fact Mr. Ward himself admitted during 
his lifetime that it would be utterly impossible to 
do a business of $60,000,000 a year, which repre¬ 
sented the receipts of his company, without its aid 

The F'ort VV'orth Star-Telegram, of which .Amon 
G. Carter is vice-president and general manager, 
sent The Editor and Publisher and some of its other 
friends in New York, two generous sized specimens 
of condensed good cheer as an evidence of its kindly 
feeling to us and to all men during the holiday sea¬ 
son. Those of us who attended the great Ad Club 
Convention in Dallas last year recall the visit made 
by the delegates to Fort Worth and the royal way- 
in which we were entertained by its enterprising 
citizens. The newspaper men of the city were as 
lively and lovable a bunch of good fellows as we 
found anywhere in the Lone Star State. Mr. Car¬ 
ter, of the Star-Telegram, bossed the entire enter¬ 
tainment at F'ort Worth in such a competent and 
satisfactory manner that the delegates wanted to 
elect him as their next president right then and 
there The Star-Telegram is making great progress 
under Mr. Carter’s administration, and has already- 
become one of the strongest Southwest papers. 

It is a matter of considerable gratification to 
British journalists to note among those men w-ho 
were honored by King George on New Year’s Day- 
appeared the names of Harold Harmsworth, 
younger brother of Lord Northcliffe, who was 
made a baron, and Owen Seaman, editor of Punch, 
who was made a knight. Both of these editors 
have w-on distinction in the field of journalism, 
and both are held in high esteem by the public they 
serve. 
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PERSONALS. 

Victor F. Lawson, publisher of the 
Chicago Daily News and a director of 
the Associated Press, arrives in New 
York to-day after an extended trip 
abroad. 

Dr. and Mrs. St. Clair McKelway 
were the guests over the new year of 
Governor and Mrs. Marin H. Glynn at 
the Executive Mansion, Albany, N. Y. 
Dr McKelway is the editor of the 
Brooklvn Eagle, and Governor Glynn, 
owner and editor of the Albany Times- 
Union. 

W. P. Leach, vice-president and gen¬ 
eral manager of Dan R. Hanna’s Cleve¬ 
land Leader and Evening News, is in 
Europe on account of the illness of a 
relative and will not return to Cleveland 
until about the first of February. 

John Norris, formerly chairman of 
the committee on paper of the A. N. P. 
k., has just returned from a trip to 
Europe, where he went for his health 
after the tariff bill had been signed and 
his five years’ efforts in behalf of a 
lower price for news print paper were 
crowned with success. 

Leslie Bayliss, editor of the Charles¬ 
ton (\V. Va.) Gazette, who recently un¬ 
derwent a serious operation, is steadily 
gaining strength and will soon discard 
the role of invalid. 

\V. C. Denning, editor and publisher 
of the W’yoming Tribune at Cheyenne, 
whose friends have been booming him 
for the Republican nomination for Gov¬ 
ernor of that State, announced this week 
that he would not be a candidate. 

Paul Patterson, formerly managing 
editor of the Evening Sun, Baltimore, 
Md., has been appointed business man¬ 
ager. 

Henry Edward W’arner, founder of 
the .\inerican Press Humorists’ Asso¬ 
ciation, who has been for some time the 
Sunday editor of the Baltimore (Md.) 
Sun, has been placed in charge of the 
circulation department of that news¬ 
paper. 

G. .\. Murphy, formerly general man¬ 
ager of the Grand Rapids News, who 
has l)een editor and manager of the 
-Middletown (O.) Journal the past year, 
has resigned. 

F, H. Ward, formerly of the Canadian 
Rubber Co., has been appointed vice- 
president and general manager of the 
Montreal Herald Co. and has assumed 
full charge of the plant. 

Joseph Lomax, formerly owner of the 
Kalamazoo (Mich.) Gazette, has just 
passed his lO’ld year. He is the oldest 
living ex-editor, ex-railroad president 
and attorney in the United States. 

Edward F. Cahill, formerly a special 
writer for the San Francisco Post and 
the Morning Call, has become editor of 
the San Francisco News Letter. Mr. 
Cahill is an old-time newspaper man. 
and has held many positions on news- 
pajjers in California cities. 

Bennett Burleigh, the well-known 
English war correspondent, has retired 
from active service. He fought as a 
youngster on the Confederate side in the 
.American Cicil War, and twice was sen¬ 
tenced to be shot by the Federals in the 
course of the campaign. Burleigh has 
seen active service during something like 
half a century. 

Robert E. Mac.Alarney, professor in 
the Pulitzer School of Journalism at Co¬ 
lumbia University, contributed to last 
Sunday’s magazine of the Pittsburgh 
Post a splendid and unusual Christmas 
story entitled “Taps from the Topaz 
Table.’’ 

Ethelbert Baier has severed his con¬ 
nection as editor of the Mount Pleasant 
(S. C.) State Gazette. 

D. M. Houser, of the St. Louis Globe- 
Democrat Co., has been confined to his 
home for some months by illness. 

J. H. Eddy, who has been the London 
correspondent of the Hearst newspapers 
for the past three years, is now in New 
York on a vacation. 

Homer E. Dunn, who for many years 
was foreman of the composing room of 
ex-Senator Patterson’s Rocky Mountain 
News and for the past two years filled a 
similar position on the New Orleans 
Item, on Jan. 1 beame foreman of Will¬ 
iam R. Hearst’s Boston American. 

A. A. Macintosh has been appointed 
associate editor of the new morning 
issue of the London (Ont.) Advertiser. 
He resigned Saturday from the staff of 
the Toronto Globe, of which paper he 
has been city editor for the past three 
years. Members of the Globe staff pres¬ 
ented Mr. Macintosh with a gold watch, 
suitably engraved, as a memento of their 
high regard and personal affection. 

Robert B. McClean, circulation man¬ 
ager of the Pittsburgh (Pa.) Post and 
Sun, has been appointed circulation 
manager of the New York Evening Post, 
effective Jan. 1. 

George W. Reab, for the past twenty 
years with the Augusta (Ga.) Herald’s 
editorial staff, has resigned to join the 
forces of the Athens (Ga.) Herald. He 
was formerly with the Augusta Chron¬ 
icle and the Atlanta Journal. 

Carl White, assistant city editor of the 
Waco (Tex.) Times-Herald, has re¬ 
signed to become city editor of the 
Temple (Tex.) Telegram. 

Willard Wright Huntington, editor 
of the Smart Set, will run the “Always 
in Good Humor’’ column of the New 
York Evening Mail, succeeding Franklin 
P. Adams, who has gone over to the 
Tribune. C. L. Edeson, author of the 
".Arkansas Man on Broadway,” a 
humor department in the Mail until a 
year ago, returns from Arkansas to 
assist Mr. Huntington. 

Bozeman C. Bulger, of the New York 
World, and his family spent the Christ¬ 
mas holidays with Mrs. Bulger’s mother 
at Dadeville, .Ala. He has passed his 
tenth year with the World and was 
formerly a newspaper man in Birming¬ 
ham, .Ala. 

Funeral of William W. Aulick. 
The funeral of William W. Aulick, 

for vears a New York newspaper man 
and general press representative for 
Liebler & Co., at the time of his death, 
Dec. 2o, was held Sunday afternoon 
from his late residence, 479 Sanford 
avenue. Flushing, N. Y. The services 
were conducted by the Rev. Dr. Archi¬ 
bald M. Currie, of the First Presbyte¬ 
rian Church, Manhattan. Many of Mr. 
Aulick’s former associates attended. 
The interment took place in the Flush¬ 
ing Cemetery. 

Anatole France on Journalism. 
M. Anatole France, in reply to the 

toast of his health, recently said: “I 
have been a journalist and am one still; 
I owe to journalism some of the quali¬ 
ties that you have exaggerated. Jour¬ 
nalism taught me a great part of the art 
of writing. The two things most useful 
in writing are ease and simplicity. 
Journalism teaches those things so well 
that the style even of great writers like 
Chateaubriand gained from journalistic 
experience.” 

Adamson, New Fire Commissioner. 
Robert Adamson received the appoint¬ 

ment of Fire Cx)mmissioner at the hands 
of Mayor Mitchel Wednesday night. 
“Bob” was a well-known newspaper man 
before he got into politics. He was 
born in Georgia about forty-one years 
ago. He became a reporter when a 
young man and eventually reached the 
citv desk of the Atlanta Constitution. 
While there he heard about Park Row 
and decided to come on. He got a job 
with the New York Evening Sun and 

later went to the World, lor which 
newspaper he chronicled City Hall af- 
tairs. Mayor Ga>nor picKea mm as nis 
secretary, tie helped to organize tne 
campaign for Aiayor Gaynor s re- 
eiection, and when the Mayor died he 
turned his activities to good purpose 
for the fusion campaign committee. 
-Mayor Kline retained .Adamson as his 
secretary. 

WEDDING BELLS. 
Miss Effie L. West and Luther C. 

Phifor, cartoonist on the Worcester 
Telegram and formerly of New York, 
were married at Worcester Sunday by 
the Rev. Dr. .Andrew D. Chalmers, of 
Plymouth Church. The bride is the 
daughter of Mr. and Mrs. Oliver H. 
West, of Duxbury, Mass. 

Benjamin Foyer Glazer, a member of 
the editorial staff of the Philadelphia 
Press, and Miss Alice Warshauer Pulas¬ 
ki, were married Christmas Day at the 
rpidence of the Rev. Isaac Landman, of 
Congregation Keueseth Israel, Philadel¬ 
phia. 

Miss Florence I. Britt, of Catskill, N. 
Y., was married to F. Alan Craigie, of 
Rochester, N. Y., Dec. 2o, at the home 
of the bride’s parents, Mr. and Mrs. 
Charles M. Britt. Mr. Craigie was a 
former Catskill newspaper man and is 
now connected with a Rochester daily, 
nor of tne canal zone. 

WASHINGTON PERSONALS. 
George Garner, formerly of the New 

York iTess, is now associated witn Nor- 
borne Robinson, of tne Roston Globe 
bureau. 

John B. Musgiller, formerly of Balti¬ 
more papers, is now on the copy desk of 
the Washington Post. 

W. Sinkler Manning, of tlie New York 
Times, and Mrs. Manning announce the 
birth of a daughter. 

George B. Laughlin, for many years 
the House representative of the Interna¬ 
tional News Service, has joined the staff 
of the New York Herald, succeeding 
Donald A. Uraig, who has been made 
resident manager of the Herald bureau 
here. Mr. Laughlin will continue to 
cover the proceedings of the House. 

Bond P. Geddes, of the United Press, 
who was detained at his home with 
grippe, has returned to his desk. 

^ Kirk L. Simpson, formerly of the San 
Francisco office of the Associated Press, 
lias joined the staff of the A. P. here. 

Ektrl Godwin, of the AV’ashington Star, 
is spending part of the holiday season in 
New York. 

•Charles C. Hart. Washington corre¬ 
spondent of the Spokane Spokesman, (Re¬ 
view and Chronicle, is being urged to run 
for Congress in the Fifth AVashington 
district, a new district created by the last 
I>‘gislature. 'Mr. Hart is a Republican. 

AV. I). Eddie 'Edenbum, who is known 
from the Atlantic to the Pacific in the 
automobile business, arrived in this city 
a few days ago from Indianapolis to ac¬ 
cept the position of associate editor of 
the American Motorist, the official organ 
of the American Automobile Association. 

AV'. I). Metcalf, of the Baltimore Sun 
bureau, is spending the holiday season 
with his parents at Panama. Mr. Met¬ 
calf is a son of Robt. L. Metcalf, Gover- 

Frank >I>amb, of the New York Tribune 
bureau, is with the Presidential party at 
Pass Christian, Miss. 

Horace Epes, night editor of the Asso¬ 
ciated Press, spent a few days of the 
holiday season at his home in Norfolk, 
Va. 

The superintendents of the Press Gal¬ 
leries of Congress closed their respective 
galleries on Dec. 24 for one week, allow¬ 
ing a much needed vacation for them. 
This was the first opportunity they have 
had to close the galleries since Dec. 1, 
1912. 

Paul C. Patterson, formerly of the 
Washington Herald and Times, will suc¬ 
ceed Robert B. A’^ale as business manager 
of the Baltimore Sun and Evening .Sun 
on Feb. 1. 

in bank, which will be used as first 

payment on most attractive New 

England, New York or Pennsyl¬ 

vania newspaper property offered. 

Proposition I. R. 

Newspaper Properties 

225 Fifth Ave. New York 

SITUATIONS WANTED 
Advertisements under this classi^ation will cost 

Ic. per Word; Display. 15c. per Agate Line. 

THOROUGHLY EXPERIENCED advertis- 
ing solicitor among General Advertising Agen¬ 
cies desires position with Special -Vgency or 
high-class daily newspaper. .Vddress care 
The Editor and Pcblisher. 

HELP WANTED 

ADVERTISING MANAGER. 
A man of ripe experience in handling ad¬ 

vertising for an afternoon daily and weekly 
in an inland New England city. One familiar 
with all the details, soliciting, preparing copy, 
etc. A permanent position for the right man. 
•Address, with references and full particulars, 

1149,” care The Editor and Publisher. 

MISCELLANEOUS 

DAILY NEWS 
Reports for evening papers, advance news mail 
service, special and Chicago news, stereotype 
plates, 60c. per page. YARD’S NEWS BU¬ 
REAU, 187 W. Washington SL, Chicago, IlL 

UNOTYPE MACHINES 
All models, bought and sold. Complete line ol 
Printers’ machinery and supplies on hand for 
immediate shipment. 

RICH ft McLEAN, 
(1 CBff St.. New York. 

♦8,000 YEARLY BUSINESS OP YOUR 
OWN; mail order; success sure; honest, legit¬ 
imate; small capital; original methods. Write 
M. CLE.MENT MOORE, Specialist, New Egypt, 
N. j. 

1 WRITE and edit your Latin-American 
page. Ten years with Latin peoples—legations, 
homes, cities, forests, from Rio Grande to Ma¬ 
gellan. My articles now published monthlv in 
four languages. WILLIAM A. REID, Ethel- 
hurst, Washington, D. C. 

BUSINESS OPPORTUNITY 
In order to effect a quick sale, owner will 

sell his special financial monthly for $10,000. 
Gross business averages over $80,000 for five 
years with corresponding profits. Should be 
published in Middle West or West. HARRIS- 
DIBBLE COMPANY. 71 West 88d Street. 
New York, 

HIGH-GRADE NEWSPAPER PROPER¬ 
TIES bought and sold. G. E. BARROWS, 141 
Broadway, New York City. 

AiWEmsiinis maik 
Chicago — New York — Phila- 

THE BLACK delpbia, for 80 years the coal 
DIAMOND trades’ leading journal. Write 

for rates. 

PUBLISHER’S NOTICE. 
Advirtisino Rates: Display, IS cents per 

agate line; 85 per cent, discount on yearly 
contracts. Classified, 1 cent per word. 

Tbb Editor and Publisher can be found on 
tale each week at the following newsstands: 

New York—World Building, Tribune Build¬ 
ing, Park Row Building, 140 Nassau street. 
Manning’s (imposite the World Building), 8$ 
Park Row; 'The Woolworth Building, Times 
Building, Forty-second street and Broadway, at 
basement entrance to Subway; Brentano’a Book 
Store. Twenty-sixth street and Fifth avenue, 
and Mack’s, opposite Macy’s on Thirty-fourth 
street. 

Washington, D. C—Bert E. Trenis, 511 
Fourteenth street, N, W. 

Chicago—Morris Book Shop, 71 East Adams 
street 

Qeveland—Schroeder’s News Store, Su¬ 
perior street, opposite Post Office. 

Detroit—Solomon News Co., 50 Lamed 
street W. 

San Francisco—R. J. Bidwell Co., T4t 
Market street 
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Mr.O.H.BLACKMAN, 

advertising expert, 

recently said: 

“The main fact 

we want to know 

is not the rate per 

line per thousand 

readers but the 

influence of the 

medium wi^ its 

readers.” 

What paper 
in this 

country 
has the 
confidence 

of its 
readers to 
a greater 
degree 

I than the 

New York 

Tribune? 
! And its rates are 

LOW, quality 
and quantity 

I considered. 

NEWS VALUE OF ADS. 

Interest of Women and Other Readers 

in Daily Record of Merchandiz* 

ing an Important Factor in 

Developing Circulation. 

By J. B. Powell, 

Instructor iw Advertisinn, School of Journal¬ 
ism, University of Musouri. 

“AN Al'OLOGV.’’ 
■'We desire to apologize to our readers tins 

week tor tiie large space we have given to au- 
vcrtising and the comparatively small space Oe- 
voted to news. we trust that next week we 
will iic able to give our readers more news and 
print several articles we were lorced to leave 
uiu this week. ’ 

This apology, printed at the top of a 
.Missouri newspaper, a weekly newspa¬ 
per, that came to our othce this week, 
prompts me to say several tnings here 
aDout the average country newspaper 
mans lack of knowledge of the value 
ol advertising in promoting and hold¬ 
ing circulation. 

:^trange as it may seem, few pub¬ 
lishers ot small newspapers realize the 
circulation value of the advertising they 
carrv in their newspapers. They seem 
to think that reading matter alone is all 
that IS necessary to hold the subscribers 
to their various publications. 

lo disprove this idea right on the 
jump, 1 need but to mention the cam- 
])aign of the Chicago Tribune, in which 
ihousaiids of subscribers were added 
through its advertising campaign, in 
which "Kead the 1 ribuiie because it car¬ 
ries more advertising than any other 
Chicago Newspaper was the tlomiiiant 
idea. 

E.M'EKIENCE l.N ST. LOUIS. 

.Another example, perhaps even more 
striking, occurred a few years ago in 
bt. Louis, when all the department 
stores boycoted the leading afternoon 
paper and went into a weaker contem¬ 
porary. They were out of the strongest 
paper about a month, and in that time 
the weaker paper that was carrying the 
department store copy gained nearly 
10,000 in circulation. 

-Advertising, or store news, in its vital 
relationship to present-day living prob¬ 
lems, constitutes one of the strongest 
elements in the circulation of a newspa¬ 
per. This element is so powerful that 1 
believe it absolutely impossible for any 
newspaper to-day to live for any long 
period without advertising, even though 
Its circulation price was high enough to 
carry the whole proposition. 

Few country publishers realize the in¬ 
terest of their readers in the advertis¬ 
ing they carry. 1 have known of a few 
cases where the publisher was the most 
surprised man in town when some ad 
he carried in his paper brought un¬ 
usual results. 

INTEREST OF WO.MEN READERS. 

The interest of readers, especially 
women readers in the advertising of 
their favorite newspaper, is so intense 
that it can be made the chief part of a 
solicitor’s canvass in soliciting subscrip¬ 
tions. 1 have personally known of hun¬ 
dreds of subscribers being added to 
newspapers by solicitors emphasizing this 
very element. If the newspaper circula¬ 
tion solicitor will talk to his prospects on 
the problem of making the family income 
go as far as possible, it is not very dif- 
ticult to show the housewife how she 
can, through the year, save the sub¬ 
scription price many times over by sim¬ 
ply watching the bargains the newspa¬ 
per carries each week. 

Several instances have come to our 
attention here at the School of Journal- 
ish where the lack of certain lines of 
advertising has been a strong handicap 
in building circulation. One case is on 
file where the lack of theatrical adver¬ 
tising cost a daily dozens of subscrip¬ 
tions in a Missouri city of 20,000 popu¬ 
lation. .Another case was where an ad¬ 
vertising grocer refused to use but one 
of the newspapers in the town. His 
space consisted of daily quotations of 
food prices, and it was so interesting 
to women that the other papers in the 
town found it the chief stumbling block 
in building their circulations. 

The importance of advertisit^ in cir¬ 

culation building, has led many modern 
publishers of metropolitan dailies to 
closely inspect and censor the charac¬ 
ter of advertising they carry in their 
papers. More and more they are find¬ 
ing that people do not like the newspa¬ 
pers that carry advertised articles they 
will not permit in their homes They 
have found that clean advertising is as 
important an element in promoting cir¬ 
culation as it is in promoting adver¬ 
tising. 

When the country publisher learns 
these facts he will find that his circula¬ 
tion problem is largely solved. He will 
then pay closer attention to the char¬ 
acter of advertising he permits in his 
paper. \\ hen he -finds that advertising 
IS news of far more vital interest than 
neighborhood gossip he will make sure 
that his local merchants improve tne 
copy they are giving him. 

A WESTERN PUBLICITY MAN. 

Something About Fred S. Bynon, Who 

Will Advertise Salem. 

Salem, Ore., which is ambitious to be¬ 
come one of the really, truly cities of 
the Pacific Coast, has recently reorgan¬ 
ized its board of trade and its somewhat 
famous llliliee Club into a commercial 
club. .At the head of this promotion de¬ 
partment, with a salary sutficiently great 
to warrant the best oi talent, has been 
placed I'red S. Byiioii. 

Bynon, while a California product, 
came to Oregon so long ago that h« 
should have, by this time, webs on his 
feet and moss on his back, if there wero 
any truth in the story that all Oregoni¬ 
ans are so affected—which there isn’t, of 
course. 

He is a small man, with eyes that 
twinkle, and a modesty so intense that 
it is sometimes, very briefly, by total 
strangers, looked upon as hauteur. This 
results in an embarrassed pause, during 
which Bynon "sizes up" the stranger, 
and when, presently, the "sizing up” is 
completed—pop! the Bynon eyes begin 
to dance, and woids—exactly the right 
words to suit the disposition of that 
particular stranger — flow trippingly 
from the Bynon tongue. 

Bynon's methods are those of the 
steam tug, without the noise. He is a 
bundle of energy, clear of head, prolific 
of ideas, always responsive to the hu« 
man contact, on the best of terms with 
everybody, and getting some work for 
the cause ftom each. Therein lies the 
secret oi his success as a promoter of 
cities—and, incidentally, as a salesman 
and director of salesmen of real estate, 
for it was a lucrative real estate busi¬ 
ness that he gave up when the business 
men of Oregon’s capital called him to 
his present place. 

His plans for boosting Salem include 
the formation of a monster commercial 
body, composed not only of the business 
men of his town, but of the farmers in 
the territory contiguous thereto. Each 
member will name his own dues. The 
organization will support a farm expert, 
to whom the land owners, many ol 
whom are working under disadvantage¬ 
ous conditions at present, may bring 
their nroblems and receive advice with-- 
out charge. .A uniformed company of 
boosters is another feature. 

Bynon is a good advertiser. He has 
probably spent more money advertising 
bis real estate business than any three 
of his competitors. His stationery, kis 
cards, his signs are all d stinctively in¬ 
dividual, and he uses the newspapers 
continuously, dry season or wet, dull 
days or live. His advertising copy is all 
prepared by himself, usually with a man 
talking on either side, and from one to 
six endeavoring to attract h s attention 
from the rear. Under other conditions 
he finds it difficult to prepare effective 
•tuff. 

He is ever on the lookout for the 
funny side, and is ever finding it. Once 
when occasion arose for him to make 
an after-dinner speech, he delivered it 
in a rich, Irish brogue, since when he 
has been called “the Mr. Dooley of Ore¬ 
gon,’’ and has been in frequent demand 
to do it again. 

R. J. BIDWELLCO. 
Pacific Coast 
Representative 

Of 

CoH AttQplrB Simra 

Portland (iragntiiau 

lpaHt-3utFUi5pmrr 

^^jokanr 8»pakramau-ilritiTm 

^ortlanb QIpUgram 

(!It|irago iUrtbuur 

UptiBPr Nriua 

iS»alt Cakr l^pralb-UpgubUrau 

742 Market Street 
SAN FRANCISCO 

The Omaha 
Daily News 72,374 
The World Herald - 56,.311 

The Bee - - - - 50,619 
Sworn statements of circulation as re- 

f|iiired by Federal law for six months fire- 
ceding Oct. 1, 1913. The Daily News lc.ad 
reflects the confidence of its community. 
It lias the largest circulation of any news- 
liaper in the country in proportion to the 
population of its city and State. 

Flat Rate and a Big Value.” 

C. D. BERTOLET, Manager. 
1110 Boyce Bldg., Chicago. 

A. K. HAMMOND. S. W. DUBOIS, 
360 Fifth Ave., New York. 

O. G. DAVIES, 
30c Gumbel Bldg., Kansas City. 

THE HERALD 
HAS THE 

LARGEST MORNING CIR¬ 
CULATION 

IN 

WASHINGTON 

C. T. BRAINERD, President. 
Kepresentativec 

J. C WILBEKUING, A. R. KEATOR, 
Brunswick Bldg., 301 Hartford Bldg., 
NEW YORK. CHICAGO. 

The Seattle Times 
STILL MAKING HISTORY 

During 1912, the Times printed over llj- 
000,000 agate lines of total space, which 
was 8,284,000 lines more than its nearest 
competitor. 

The foreign business amounted to 1,086,- 
000 lines. Gain in foreign business was 
238,000 agate lines over 1911. . 

During October, 1913, the Times earned 
1,005,396 lines, leading the total of Us two 
nearest competitors by 2,632 lines. 

Present average circulation: Daily, 
67,500; Sunday, 87,200 copies. 

The S. C. BECKWITH SPECIAL AGENCY 
Sole Foreign Representatives 

NEW YORK CHICAGO ST. LOUIS 

THE NEW HAVEN 
Times-Leader 
is the leading one-cent daily newspaper of 
Connecticut and the only one-cent paper in 
the State which has the full Associated 
Press leased wire service. 

The S.C. BECKWITH SPECIAL AGENCY 
Sole Foreign Representatives 

New York Chicago St. Louis 



January 3, I9M- 

JOTTINGS BY THE WAY 

Dear old John Phin, who died at his 
home in Paterson, on Monday, at the 
rioe age of 85, was one of the most in¬ 
teresting men I have ever met. He was 
a scientist, a philosopher, a bhake- 
soerean scholar of high rank and an au¬ 
thor 1 nsed to see him at the New 
York Press Club, where he occasion¬ 
ally went to greet his old friends. He 
was a good conversationalist and talked 
with the simplicity and directness of a 
teacher. During his long career he 
wrote many books—the New York Sun 
says 200—mostly works on scientific sub¬ 
jects. He was an indefatiguable student 
of Shakespeare, his "Shakespearean En¬ 
cyclopaedia” being held in high esteem 
by teaclicrs and scholars. 

Some idea of the range of his achieve¬ 
ments as an author is indicated by the 
titles of some of the books he wrote: 
■‘The Seven Follies of Science,” “Nat¬ 
ural History of Hell.” “Dictionary of 
Practical Agriculture,” “Chemical His¬ 
tory of the Six Days of Creation.” 

^ ♦ 
As the guest of G. Viccario, the able 

editor of L’Araldo Italiano, I had the 
pleasure recently of attending one of 
the luncheons of the Digit!s Club at the 
Palma Restaurant, in Mulberry street. 
The membership of the club is composed 
of many of the leading business and pro¬ 
fessional men of the Italian colony. As 
the Digitis is a luncheon club, a long 
table is reserved at the Palma restau¬ 
rant for its exclusive use. From 12:30 
until 2:.30 the members drop in and 
take their seats at the table, at the head 
of which sits the president, a popular 
journalist, and an orator whose fame 
has traveled far and wide where the 
Italian tongue is spoken. The presi¬ 
dent. be it known, is obliged to remain 
in the chair until the last member to 
arrive has finished his lunch and taken 
his departure. 

Before the first course is served the 
president takes his gavel, and after 
striking two blows on the table passes 

FARM JOURNAL 
WANTED 

By party with $50,000 or more 

for investment. Location not 

important if proposition is a 

good one. 

American Newspaper 
Exchange 

Rand-McNally Bldg., Chicago 

TAKE n TO 

THB BDITOB AND PUBLISHER AND JOURNALIST 

]) OP^N 
/ 34 HOURS 

OUTOFS4£ 

nEnsTCSTli 
I ENGRAVERS^ 

ION EARTH i 

PHOTO 
IMIbMauSUra Td. 4t00-4 Beekmui 

Big Bargain 
One No. 3 and one No. 1 Linotype Ma- 

rliines. Also 4U fonts of Mats and 20 No. 
3 .Magazines. EDWARD GREENB.AUM, 
l.'i' William St., New York. Telephone, 
lieekman 5430. 

FOR SALE, 15 LINOTYPE MACHINES 

IN FIRST-CLASS CONDITION 

The price is $1,000 each. Every machine 
worth double that amount. Sale peremp¬ 
tory Wire or write. H. D. CARBARY, 
(leni .al Manager, Denver Publishing Co., 
fienver, Colo. 

it to his neighbor on the left. He, in 
turn, strikes two blows and passes the 
gavel to the next member. This cere¬ 
mony is repeated by each person in turn 
until the gavel has made the circuit of 
the table and arrives back to the presi¬ 
dent. 

Tlie Digitis Club gets its name from 
the custom of holding the index finger 
erect above the edge of the wine glass 
when a toast is drunk. He who neg¬ 
lects to do this is obliged to buy a bot¬ 
tle of wine. A member may bring his 
own wine or cigars to the table, but if 
he orders either one during the progress 
of the luncheon he must treat every- ■ 
body at the table. The day I was at the 
club one of the members, who is an im¬ 
porter of wine, asked his associates to 
test a new brand of red wine, a dozen 
bottles of which were distributed along 
the table. As the wine had a good body 
and color and pleasing bouquet, the im¬ 
porter was complimented on his good 
taste in bringing it to America. 

Another of the odd rules of the club 
is one that provides that the first pour¬ 
ing from a newly opened bottle of wine 
shall go to the president, and the second 
to the man who paid for it. The mem¬ 
ber into whose glass the last drops are 
poured must buy the next bottle. 

The luncheon, which was admirably 
cooked and served, consisted of Italian 
and American dishes. The spaghetti 
was delicious, the cheese rich and ripe 
and the coffee fragrant and satisfying. 

Many toasts were drunk to visiting 
guests who were mentioned by name. 
The president, whose oratorical gifts 
are unusual, was felicitous in his 
speeches, which were delivered in Ital¬ 
ian. He quoted poetry and the sayings 
of famous men with an ease that comes 
only from long practice. His good hu¬ 
mor was perhaps one of his most ap¬ 
pealing characteristics. His smile was 
beatific and his enthusiasm contagious. 

♦ ♦ ♦ 
Down in Pearl street, near Maiden 

lane, is a Spanish restaurant kept by 
Hermida & Palos that appeals to the 
gastronomic taste. It is a quiet, unpre¬ 
tentious place, just far enough out of 
the way to escape the throngs of quick 
lunchers who sweep along the more pop¬ 
ular thoroughfares. People who have 
time to eat and who appreciate the good 
things of the table find in this little res¬ 
taurant dishes that delight the appetite 
and wines from sunny Spain that satisfy 
a discriminating taste. If you like Span¬ 
ish dishes you will here find the ap¬ 
petizing kind. One that almost evety- 
bocly likes is yellow rice with chicken, 
Valencia, or with clams or sausage. 
When a portion is brought to you at the 
table you wonder how you can possibly 
get away with it, it is so large, and yet 
before your appetite is satisfied the 
whole of it has disappeared. Table 
wine, imported, mind you, is sold at 10 
cents for a drinking glass full. In qual¬ 
ity it is far ahead of French table d’hote 
claret. You will find among those who 
patronize the restaurant quite a number 
of Spanish merchants, a few newspaper 
and magazine writers, and now and 
then an advertising man with a pros¬ 
pective client in tow. 

Frank Le Roy Blanchard. 

Descends Into Vesuvius’ Crater. 
Frederick Burlingham, formerly a re¬ 

porter on the Paris Herald, with three 
Italians, on Dec. 21, descended to the 
extreme bottom of the crater of Vesu¬ 
vius, 1,212 feet, while the volcano was 
still active. The greatest depth hereto¬ 
fore reached by anybody was 1,200 feet, 
by Prof. Malladra. Mr. Burlingham 
carried a cinematograph machine on his 
back and took pictures of the crater’s 
interior. 

Perfectly Satisfied. 
A large, slouchy colored man went shuffling 

down the road whistling like a lark. His 
clothes were ragged and his shoes were out at 
toes and heels, and he appeared to be in the 
depths of poverty for all his mirth. 

As he passed a prosperous-looking house a 
man stepped from the doorway and hailed him. 
“Hey, Jim! I got a job for you. Do you want 
to make a quarter?” 

“No, sah,” said the ragged one. “I done 
got a quarter.”—Everybody t Magazine. 

Phillipsburg Daily Press Suspends. 
The Phillipsburg (N. J.) Daily Press, 

the only daily paper in that city, sus¬ 
pended publication last Saturday. The 
publishing company was incorporated in 
September, 1911, and is capitalized at 
$190,000. 

James Ingham and Isaac Vannata, 
stockholders and creditors, have filed a 
bill in the Court of Chancery asking 
for the appointment of a receiver. It 
is alleged that company has liabilities 
aggregating $40,551, and that its assets 
will not exceed $28,074. Regarding the 
assets it is also set forth in the bill that 
$14,337 should be deducted from the 
amount given on account of the press, 
linotypes, steel furniture and type. 

Have You Seen the Proofs? 
Newspaper Feature Service announced more 

than a month ago that it had organized 
THE STRONGEST GROUP OF 
NEWSPAPER FEATURES UNDER 
THE CONTROL OF A SELLING 
SYNDICATE. Sample proofs are now 
ready to substantiate this announce¬ 
ment. If you have not seen these 
proofs, and if you really want the 
strongest circulation-making asset avail¬ 
able for daily and Sunday newspapers, 
communicate with 

Newspaper Feature Service 
M. KOENIGSBERG, Manager 

41 Park Row New York City 

HASBROOK, STORY & BROOKS 
INCORPORATED 

PUBLISHERS’ REPRESENTATIVES 

NEW YORK 

Fifth Avenue Building 
PHILADELPHIA 

Mutual Life Building 
CHICAGO 

People’s Gas Building 

Announce their appointment 
as Eastern Advertising 
Representatives for the 

Harrisburg Telegraph 
HARRISBURG, PA. 

£.ffecttve JoAuarv 1st, 1914- 

One Advertisement One Time In 

The St. Louis Times 
Produced 2,552 Written Replies 

A Recent Children's Contest In 

The St. Louis Times 
Brought Over 7,000 Written Replies 

Missouri’s Big Result 
Producing Medium 

PAUL BLOCK, Incorporated 
Managers Foreign Advertising 

ifth Avenue Mailers Bldg. Tremont Bldg., 250 Fifth Avenue 

NEW YORK CITY 

Mailers Bldg. 

CHICAGO, ILL. BOSTON, MASS. 
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The Philadelphia 
German Daily Gazette 
CARRIES MORE 

Local and 
General 

ADVERTISING 
than any other 
German daily 
published in 
this country. 

HOWARD C STORY, 
Publishers’ Representative 

NEW YORK; 806 Nassau-Beekman Bldg. 

CHICAGO: PHILADELPHIA: 
1100 Boyce Bldg. 924 Arch St. 

The Catholic Tribune, the Katholischer 
Westen, and the Luxemburger Gazette cir¬ 
culate amongst the Catholics of Iowa, Illi¬ 
nois. Wisconsin, Minnesota, Missouri, Kan¬ 
sas, Nebraska, North and South Dakota, 
Oklahoma, Texas, Monuna, Washington 
and Oregon—the richest and most prosjier- 
ous 'Agricultural districts in the United 
States. 

Religious affiliation tends to bring about 
a spirit of organization in their respective 
localities which works for the betterment 
of the spiritual and temporal welfare and 
development. Our readers are a substantial 
class, loyal to their Church and to the 
Church paper, and patronize its columns. 

If you have an article of quality, don’t 
forget that these people are buyers of all 
the usual eommodities and luxuries, and it 
is a good plan for you to appeal to them 
through the paper of their choice. 

CATHOLIC PRINTING CO. 
DulMaqne, Iowa 

Buffalo News 
EDWARD H. BUTLER 

Editor and Proprietor 

“The only Buffalo newspaper that 
censors its advertising columns. Many 
of our advertisers use our columns 
e.xclusively. The above is one of the 
many reasons why.” 

Foretgn Advertising Representatives 
KELLY-SMITH COMPANY 

220 Fifth Avenue Lytton Building 
NEW YORK CHICAGO 

Advertisers who have always 

used THE NEW YORK TRIB¬ 

UNE because of its Quality 

Circulation well know that its 

Increase in Quantity involves 

no sacrifice of Character, and 

that its readers can be reached 

through no other paper. 

THE NEW ORLEANS ITEM 
At Thmy Told It to Undo Sam 

3D U. S. P. O. STATEMENT 
The New Orleans Item .IKI.BOt 
The Daily Sutea.SZ.BSa 
The T imes-Democrat .tUiJttjt 
The Picayune .3iO,^<87 
That’s why The Item every week in the 

year carried more paid advertising of any 
and all kinds. 

THE JOHN BUDD COMPANY, 
Advertising Representatives 

New York_Chicago_St. Louis 
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PRESS ASSOCIATIONS. 

The North Dakota Press Association 
will hold its annual meeting at Bis¬ 
marck, Jan. 16 and 17. President Will¬ 
iams, of the Bismarck City Commission, 
will welcome the visiting press members 
at the opening session. G. D. Colcord, 
of Minot, vice-president of the associa¬ 
tion, will respond. W. A. Shear, of 
Sentinel Butte, will discuss subscription 
rates, and J. A. Corbett, of Williston, 
will talk on the local advertising. Other 
speakers will be: Miss L. L. Satterlund, 
of Washburn; L. E. George, of Hills¬ 
boro; George P. Collins, of Carring¬ 
ton ; A. A. Holland, of Hettinger; W. 
B. McLoughlin, of Kenmare, and C. M. 
Brinton, of Beach. Country correspon¬ 
dence, special editions, newspaper make¬ 
up, the nev.spaper in politics are some 
of the questions that will be considered. 
There will also be a business session. 

At a meeting of the Montgomery 
(.\la.) Press Club last week President 
Wilson was elected an honorary member 
of the body. The meeting was presided 
over by Purnell Glass, vice-president of 
the club. Standing committees were ap¬ 
pointed and the office of chaplain 
created. Brame Hood was elected to 
this office. 

Suitable resolutions were drafted last 
week by the members of the Nashville 
(Tenn.) Press Club on the death of S. 
A. Cunningham, former president of the 
club, founder and publisher of the Con¬ 
federate Veteran, and beloved citizen 
of Nashville. A committee was appoint¬ 
ed and directed to send a copy of the 
resolutions to Mr. Cunningham’s sister, 
and also to the magazine. 

The Wilkes-Barre (Pa.) Press Club 
held its anual election of officers last 
week, with the following results: Presi¬ 
dent, William R. Buckley, of the Even¬ 
ing News; vice-president, J. Bennett 
Smith; secretary, Isidor Coons, of the 
Evening News; trustees, Isaac E. Long, 
Harry L. C ampbell and James J, Shan- 
ley, all of the Record; J. F, Forestall 
and F, C. Kirkendall, of the Times- 
Leader; librarian, John Sweeney; club 
attorney, P. F, (j’Neill; musical direc¬ 
tor, Edmund Bevan. It was reported at 
the meeting that the.Press Club is in 
excellent financial condition and that 
during the past few months its member¬ 
ship has been gregtly increased. The an¬ 
nual pig roast was held on New Year’s. 

The Socialist Press Club of New 
York will hold a costume ball on Jan. 
16. Prizes will be given for the most 
beautiful and original costumes. Half 
of the net proceeds will go to the New 
York Call. 

The Little Rock (Ark.) Press Club, 
which was recently organized held its 
first luncheon last week. President 
John C. Small, editor of the .Arkansas 
Farmer and Homestead, was in the 
chair. There were informal talks by a 
number of members. Among the most 
interesting reminiscences were those 
told by “Col.” Dickson Brugman of 
his earlier day with Horace Greeley on 
the New York Tribune, and George D. 
Prentice, who spoke on his experiences 
in the fifties on the old Louisville 
Courier. 

“Headlines.” their relation to news, 
their mission in the newspaper and the 
principles on which they aie built, was 
the subject of an informal talk de¬ 
livered by George McQuaid, of the 
Dallas (Tex.) News, to a gathering of 
newspaper men in the quarters of the 
Dallas Press Club last week. The ad¬ 
dress was the second in a series of edu¬ 
cational discussions which are to fea¬ 
ture the activities of the press club dur¬ 
ing the winter months. The essential 
qualities of a good head, said Mr. Mc¬ 
Quaid, are. first, that it tells a com¬ 
plete story; second, that it follows text 
with accuracy and faithfulness; third, 
that it be clear and forceful, containing 
action, and last, that it be couched in 
graceful language and be machankrally 
and rhetorically well-balanced. 

BUILDING UP THE CIRCULATION. 
Ike Swidler, circulation manager of 

the Washington Times, predicts that 
1914 will be the biggest year in the 
history of his paper. He says he has 
gathered together a good organization; 
that during the past three months the 
Times has shown an average daily 
circulation gain of 11,045 over the same 
months of 1912. His people are all 
working together and have entered 1914 
with a solid front, ready to accomplish 
big things. He explains that there is 
only one way to get circulation and that 
is by “building up a paper that people 
want; by adding the features which ex¬ 
perience tells me they do want and by 
overlooking no bets in placing the paper 
before the people.” 

To a representative of The Editor 

AND Publisher Mr. Swidler said: 
“We are now engaged in constructing 
the best system in home delivery pos¬ 
sessed by any paper and we are going 
ahead all the time. Recently we took 
over the circulation of the five Munsey 
magazines in the Washington territory, 
the Munsey, the .\rgosy, the .\ll-Story, 
the Railroad and the Cavalier, since 
which time the circulation of these pub¬ 
lications in the Washington territory 
has trebled.” 

A. R. R. Onyun has been appointed 
country circulator, having charge of 
promotion work and magazines. John 
H. Peters has been made city circula¬ 
tor and S. S. Phillips has charge of the 
office. 

The Chicago Examiner uses for pre¬ 
mium purposes only advertised articles. 
This is a new policy and it is working 
out in great shape. 

The Cincinnati Post has cut off the 
return privilege and has raised its sub¬ 
scription price to mail subscribers in 
the country from $2 to $2.50. 

CIRCULATION NOTES. 
The El Paso (Texas) Times, on 

Christmas Eve, closed a Christmas sub¬ 
scription campaign that aroused much 
interest. The prizes, valued at $8,000, 
consisted of a California bimgalo, wortn 
$4,000; a $775 Cecilian piano player, on; 
Buick and one Hupmobile, and diamon 1 
rings and orders for merchandise. A 
number of new subscribers were gained. 

The .\naconda Standard, .\naconda, 
Mont., is said to be the first newspaper 
in the Far West to inaugurate the gold 
coupon gift scheme, the newest circula¬ 
tion promotion stunt. The results ob¬ 
tained thus far are most satisfactory 
and the management stamps it as the 
best it has tried. 

Chattanooga News Jobbers’ Issue. 
The Chattanooga News recently is¬ 

sued a jobbers and consumers’ edi¬ 
tion of forty-eight pages, tabloid size, 
in addition to fourteen regular pages. 
The advantages offered by Chattanooga 
were freely set forth as they have, per¬ 
haps, never been by any other newspa¬ 
per. The issue is crowded with a wealth 
of portraiture and other illustrations. 
Certain of the pages are in two colors. 
The whole issue merits pronounced 
praise. 

Set of Silver for Beddow, 
The members of the circulation de¬ 

partment staff of the Jackson (Fla.) 
Metropolis Journal, oresented Frank P. 
Beddow, the circulation manager, with a 
silver service set as a Christmas gift. 
Mr. Beddow, who has been with the 
Metropolis five years, is very popular 
with his associates, and has made an 
excellent record for efficiency and hard 
work. 

Examiner to Have a Fine Office. 
The Chicago Examiner will spend 

$25,090 in fitting up the first floor of 
the new Hears! Building as a business 
office. The furniture and fittings will 
be in solid mahogany. William Ran¬ 
dolph Hears! is determined to make it 
the show business office of the country 
and no expense will be spared to in¬ 
clude every facility. 
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ing printed for a period of more than 
six years—this in spite of a strict 
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tained by other newspapers. 
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203 Broadway New York 

1913 
A Year of Success 
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(No Returns or Unsold Papers.) 
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POLICE POWER IN ADS. 

Richard H. Waldo Blames AdTertising 

for High Cost of Living—Says It’s 

Due to Low Efficiency-How Tell¬ 

ing the Truth Strengthens Public 

Confidence and Helps Business. 

In an address delivered before the 
Twenty-tliird Street Y. M. C. A. Class 
in Advertising, Richard H. Waldo dis¬ 
cussed "The Police Power of .‘Adver¬ 
tising.” in which he advanced some 
original and striking ideas. He said: 

“Have you ever considered, even for 
a nioimin what a vast power for polic¬ 
ing coniinerce rests in the hands of 
advertising men ? 1 know of no fit 
yardstick wherewith ’ to measure its 
limits. Vet it is a power which, until 
very recently, has lain utterly dormant. 
Three are signs of a vast awakening, 
but as advertising men and women, and 
more ecpecially as consumers, it be¬ 
hooves us to heat the tom-toms a bit. 
\ little noise judicially applied will 
frequently do much to drive the fog 
of sloth from lazy and indifferent eyes. 

"I lay special emphasis on the im¬ 
portance to consumers of this awaken¬ 
ing, for 1 hold that the high cost of 
living is due to the high cost of six 
hundred million of dollars spent an- 
nuallv in the United States for adver¬ 
tising.. The high cost is, in turn, due 
to the low efficiency of advertising. 
That sounds dangerously like heresy, 
hut, like many another heresy of to-day, 
it contains the accepted truth of to¬ 
morrow and all the days to come. 

"When I say that there is a low 
efficiency of advertising, with an attend¬ 
ant high cost, I hear in mind the won¬ 
derful things that advertising has done. 
Not even our children’s children would 
be using the comforts of luxury that 
are every-day matters with us were 

Paid Circulation ia the circu¬ 

lation that paya advertiaora 

HARTFORD. CONN. 

Haa M paid eireulation that 

exceeda the grata eireula¬ 

tion at any other Connecti¬ 

cut daily by many thouaan^. 

THE TIMES ia a 3c. paper 

—and every aeventh individ¬ 

ual in Hartford bt^ it. 

KELLY-SMITH CO.. RapreMntativM 

New Yarfc, 220 Fifth At*. Chkaf*. Lrttaa BUg. 

An Authoritative Testimonial 
"r.xperience has shown me that a business 

in Detroit can be successfully advertised in 

that fafer (The Detroit News) alone." 

—C. A. Brownell, Mgr. Detroit branch 

J. Walter Thompson Advertising Agency. 

THE EVENING NEWS ASSOCIATION 
Publishers of 

The Detroit News—The Detroit Tribniie 
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Klein, Manager. 

CiiicACO Office: Peoples Gas Bldg., John 
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there no power of advertising to make 
these lessons known and available. But 
1 maintain, and without possibility of 
successful challenge, that it has cost us 
far, far more for our knowledge than 
we should have paid, and that exces¬ 
sive cost is due to excessive complica¬ 
tion competition—the excessive compe¬ 
tition of the liar. 

“Ask of every medium that presents 
a thing to be bought or a place to be 
patronized, this one question; .\re the 
statements made to gain public atten¬ 
tion really the truth? And if the an¬ 
swer is ‘W'e doji’t know,’ or ‘That’s 
for you to find out’ then turn your 
thumbs down as ever did Vestal Virgin 
upon the craven seeking Succor. For I 
tell you that it is the sucker born at 
the rate of one a minute that is sought 
to-day by the many concerns who can¬ 
not or will not answer, and guarantee 
the answer to the question ‘Is this ad¬ 
vertisement true?” 

“Only a few years ago, I was told 
by magazine men what I am frequently 
told nowadays by newspaper men— 
You can’t investigate every statement 
made in an advertisement. My reply 
is as it has long been—You are abso¬ 
lutely mistaken. Not only can it be 
investigated, but eventually it must be 
investigated—by the public, if not by 
the publisher. Therefore, since it is pos¬ 
sible for each publisher to take the bur¬ 
den of investigation off the shoulders of 
his readers, be they numbered by the 
thousand or by the million, there seems 
small room to challenge the proposition 
that the responsibility should rest where 
it may most readily be exercised. Is 
not that self-evidently fair? 

“Every advertiser who seeks to use 
space in the publication with which I 
am connected must prove, 1st, that his 
product is a good one and 2d, that all 
statements made regarding it are true. 
Drastic work that, yet I am proud to 
say that the policy has been successful 
in the extreme, because of the wonder¬ 
ful support given to it by manufactur¬ 
ers and consumers alike. In a word, 
a theory has been worked out into a 
service, and the profits resulting are 
only equaled by the pleasure that is in¬ 
separable from the work. 

“The work of the vigilance commit¬ 
tees of the C. of A. is of a 
kind that is doing much to solve the 
problem of truth in advertising. Your 
own .\merican Vigilance Association 
recently incorporated has undertaken a 
work of public welfare that should 
command your earnest and active sup¬ 
port. By warning, rather than by 
prosecution, the .Association will speed¬ 
ily bring about a condition where un¬ 
truthful advertising will be rare in 
Boston papers generally, as it now is in 
the columns of the Christian Science 
Monitor. 

“Our investigations have proved that 
88 per cent, of business is done with 
absolute honesty. Then what of the 
other 12 per cent.? There’s the nub of 
the whole thing. Get after that 12 per 
cent.—apply the police power of ad¬ 
vertising to it, shut it out of the space 
field of every decent medium—news¬ 
papers, magazines, billboards, street 
cars—each and all the means that make 
advertising pay—and you strike at the 
very root of low efficiency in advertis¬ 
ing and its attendant high Cost of living. 
For it is that miserable 12 per cent, of 
dishonesty, call it carelessness in some 
cases—that affects the entire remaining 
88 per cent. The tail does indeed wag 
the dog—the minority does indeed rule 
the majority, when public confidence in 
all advertising is touched and tainted 
by a pitiful few for their individual and 
private profit. How long will you per¬ 
mit this condition to exist? 

“Help along the solution of the high 
cost of living by doing what you can 
to increase the efficiency of advertising 
through greater confidence in advertis¬ 
ing. Build this confidence by handling, 
as individuals, for report .of publishers 
or your local vigilance committee every 
case of false, fraudulent or untrust¬ 
worthy advertising that comes to your 
notice. By so doing you will serve 
yourself, the community and the men 
who own the mediums of advertising. 

WHAT AD MEN SHOULD KNOW. 

Tecknical Publicity Association 

Listens to Valuable Addresses. 

The Technical Publicity Association 
at its December meeting, held at the 
Hotel Martinique, listened to some ex¬ 
cellent addresses. Before the speakers 
of the evening were introduced, the fol¬ 
lowing new members were elected: 

Harry C. Bursley, advertising mana¬ 
ger, Valentine & Co.; Howard W. Cis- 
ler, division advertising manager, New 
York Telephone Co.; L. H. Snyder. 
Joseph Dixon Crucible Co. 

Vice-president Low, who presided, in¬ 
troduced Benjamin Nash, art director 
of the Frank Seaman Agency, as the 
first speaker, who in talking about art 
work in connection with advertising, 
said in part; 

“Get some human interest in your il¬ 
lustrations. In fact, in your headlines 
too. Show pictures of situations or hap¬ 
penings with your product so there is 
visualized for the reader what you can 
do for him in a similar situation. Don’t 
feel that you have used your expendi¬ 
ture for space to its fullest efficiency 
by showing only an inanimate illustra¬ 
tion of your product. 

“Build the illustration just as you 
would build a machine. Have each ele¬ 
ment absolutely correct. If it is an of¬ 
fice scene, have every element in that 
office exactly as it would be in the of¬ 
fice of the man to whom you are ap¬ 
pealing. Get your type of man right. 
Don’t use the stereotyped business man 
we see pictured so often. Your headline 
or basic idea certainly requests that a 
definite type of man be used. A method 
used in our art department for just such 
work is a loose leaf book in which are 
filed numerous portraits of both men 
and women, so in the assigning of work 
a definite type is selected which gives to 
the finished product a thoroughness that 
is not found in the dream of an artist 
who is more interested in his draughts¬ 
manship than salesmanship. The man 
who is assigning this advertisement has 
some particular type of man in his 
mind; perhaps it is a business man. per¬ 
haps a machinist. definite type of 
man is selected and that is given to the 
artist to draw from so that he does not 
come hack with one of his artist’s 
dreams. 

“In the machine business, if you have 
something to sell, that machine is sup¬ 
posed to do something—show it doing 
that something, and in its right sequence 
down at the bottom of the machine.” 

Mr. Nash advocated the use of line 
drawings in technical paper advertising. 

F. .-\. Ringler, who has been called 
the father of electrotypes, was the next 
speaket. 

He said that one great trouble in pro¬ 
ducing half-tones and electrotypes was 
that people do not give the manufac¬ 
turer time enough to do first-class work. 
While abroad, Mr. Ringler visited many 
photo-engraving establishments. He 
came home with the firm conviction that 
the American method of half-tone en¬ 
graving beats the world. 

Oliver Bell, manager of Robert Still- 
son Co., told the advertising men what 
they ought to know from the print¬ 
er’s standpoint. He emphasized the im¬ 
portance of providing the proper kind 
of plates for the work in hand. 

“It is absurd,” he said, to suppose that 
the printer can bring out all the fine de¬ 
tails of a drawing when a common six- 
cent zinc etching has been made of the 
subject—probably too small for the pur¬ 
pose at that. This is something that 
hits technical advertising men who have 
a great deal to do with mechanical line 
drawings. Line engravings arc looked 
down upon usually as such commonplace 
affairs that they do not get the atten¬ 
tion they deserve. 

“If the only consideration in the en¬ 
tire job is one of getting the cost right 
down to the bone, buy cheap plates and 
let the printer run them on cheap paoer. 
You will get what you are paying for. 

A. J. Anderson, of the Electric Light 
Engraving Co., read a very valuable 
paper on photo engraving, in which he 
described the processes of manufacture. 
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MOTION PICTURE ADS. reach the whole United States, missing 
_ entirely the point that their advertising 

Campaign of Baltimore New. to dir^ted to and reached practically 
_ ; , , • u o exhibitors only, and had no exten- 
Stimulate Intere.t in the Pre*. 

a* Mean, of Further De> 
veloping Film Bu.ine... 

By Frank I). Webb, 
.-iazrriisitig ifanager of Baltimore News. 

sive point of contact whatever with the 
general consumer—a fact which I ha¬ 
stened to make clear to them. 

SOME CAUSTIC REPLIES. 

Another house, bearing one of the 
One of the most interesting advertis- best known names, wrote back very 

ing developments which I have watched caustically after my first letter on this 
in the last two or three years, but not subject to the film manufacturers many 
by any means the easiest, is the adver- months ago, that they had no money to 
tising of motion pictures. Here on the spend foolishly in this manner, that it 
News we have carried more or less would not pay them to advertise in daily 
motion picture advertising^ for several newspapers, and that it would cost a 
years, but only began making a special fortune to attempt it. 
feature of it about a year ago. From That was in the early stages of our 
a business point of view_ the support motion picture page. month or so 
which we planned seemed likely to stim- ago I at least got the satisfaction out 
ulate the advertising. We proposed to of a letter from this same gentleman in 
make the News on the subject as clean t],is same firm noting the fact that we 
as possible, and to eliminate the write- ],acl rather a striking motion picture 
up feature as far as we could—a pro- page, and kindly offering to supply me 
gram to which we have adhered. with news matter to use on it, four 

When we first developed this thought pages of which he enclosed in his 
our idea was to give motion pictures letter. 
about two columns of news on the out- The news matter was very striking 
set. but the minute the possibility of advertising for his house, and in al- 
giving their business constructive pub- most every line of it the name of his 
licity was mentioned to the motion pic- house or something about his players 
ture people, the support came in so appeared. I fired it back promptly, 
heavily for the plan that we had to give pointing out that since he had taken 
it a page instead. the attitude some months earlier that 

VALUABLE ciRcri-.ATiox FEATURE. there was no value whatever in that 
.^t times the advertising has grown ^ypg q£ advertising for him 1 could not 

rather thin-—as low as SIX or seven hun- how' the publication of material of 
dred lines in the dead of summer, but jhat sort free was going to be of bene- 
at least that much has been forthcoming jq qj. warrant his going to the 
regularly every week from some sixteen expense to prepare and send it to us. 
or seventeen houses, and the interest in j quoted him the advertising rates, 
the page from the readers of the paper suggested the advisability of his 
has been so well sustained that it has paying for the space if the matter inter- 
proved to be one of the most valuable ested him enough to go to the trouble 
features from a circulation point of view evidenced by his letter. To date I have 
which we now have in our Sunday issue, bad no reply on that subject, needless 

So far, however, our advertising sup- to sav. 
iKirt has come almost entirely from the ‘ m-oPFRATioK 
local exhibitors--people for the mo^^^ manufac- 
part selling 5c. seats, since the majonty ^ 
of Baltimore houses are 5c. houses-and encouraging, we are nevertheless not 
up to the time this is written we h^^^^ j ^ 
found It next to impossible to get any «bat these manufacturers as a 
worth virile support from the manufac- 

"'irr® u *1,.. wonderful opportunities which 
\Ve have gone ? ter them ami newspapers present for still further de- 

again and again le«ers. ^\ e reoro- ..eiopj^ their enormous field. 
.luced the article from Editor and Pub- j 
USHER a few weeks ago referring to n^^nufaeturers, it occurs to me is co- 
the possih.litie from film adver isin^. ^ tion with their local exhibitors. If 
and sent It Ww w. manufacturers would spend some money 
he country with the strongest le«er^^^^ ^r allow their exhibitors to do so in 

knew how to write in connection with it ___- 

OBITUARY NOTES. 
Colonel Robert Morrow Kelly, man¬ 

aging editor of the Louisville (Ky.) 
Daily Commercial from 1870 to 1897, and 
prominent member of the Kentucky Bar, 
died at his home in Louisville Saturday. 
He was 77 years old and served through¬ 
out the Civil War. His death was be¬ 
lieved to have been hastened by the re¬ 
cent death of his son, Lieut. Hugh 
Marsh Kexly, U. S. A., who was killed 
in an aeroplane accident in California. 

S.. A. Cunningham, author, journal¬ 
ist and publisher and since 1893 editor 
and proprietor of the Confederate Vet¬ 
eran, died Dec. 20 with hemorrhage of 
the nose at Nashville, Tenn. Mr. Cun¬ 
ningham was One of the best known 
journalists in the South. He had en¬ 
deared himself to the Confederate As¬ 
sociation, whom he had served for more 
than twenty years. His publication had 
a circulation of over 20,000. Mr. Cun¬ 
ningham saw a prolonged and gallant 
service in the Confederate Army. 

Bradford Merrill, Jr., aged 30, son 
of Bradford Merrill, of the executive 
staff of the New York American, died 
of tuberculosis at Saranac Lake, N. Y., 
Dec. 26. Mr. Merrill was chairman of 
the Great Neck (L. I.) track team. He 
was graduated from Horace Mann 
School in 1902 and from Harvard in 
1906. Mr. Merrill was connected with 
William R. Grace & Co. His mother 
died suddenly at Saranac Lake on Oct. 
16 last. 

The Rev. I. J. Meade, associate edi¬ 
tor of the Universalist Leader, died sud- 
dently in .i store in Boston Dec. 29. Six 
weeks ago he was called to fill the pul¬ 
pit of the First Universalist Church of 
Everett. Mass. 

Harry B. Phinny, 56 years old, 
died at his home in Park Hill, Yonkers, 
Dec. 26. Mr. Phinny began work in 
New York when he was 17 years old. 
He became a cotton broker and was ad¬ 
mitted to the Cotton Exchange and the 
Produce Exchange. Later he became 
president of the Standard Fashion Co. 
and with Charles W. Morse and George 
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W. Wilder organized the Butterick Pub- 
lishing Co., which absorbed the Stand 
ard Fashion Co. He also was secre- 
tary of the Federal Publishing Co 

James M. Gould, aged 69. editor of 
the Fireman’s Standard, Boston, died of 
pneumonia last week at his home in 
Melrose, Mass. He became connected 
with the Fireman’s Standard thirty-six 
years ago, and in recent years was its 
editor and publisher. 

John J. Sidney, for half a century 
publisher and proprietor of the Welland 
(Ont.) Tribune and People’s Press 
died in that city recently. He was 70 
years old and was probably the oldest 
editor in Canada continuously in charge 
of one newspaper. 

.'\lbert L. Burt, said to have been 
the first publisher in the country to 
print inexpensive editions of standard 
authors, died Saturday at his home in 
Brooklyn. He was 72 years old. Mr. 
Burt established the book piildishing 
firm of A. L. Burt & Co. in New York 
in 1885. 

George H. S. Peters, for a number 
of years connected with the T.ouisville 
Herald and later with the Times of 
that city, died last week after a linger¬ 
ing illness. He was 35 years old Dur¬ 
ing the past two years he was chief 
clerk of the Kentucky Senate 

Students Did AH the Work. 

The students of the East Technical 
High School of Cleveland, O.. turned 
out a clever and artistic magazine in the 
Christmas number of the Scarab. The 
cover design, a night scene in winter, 
showing a country house, fir trees, 
bright moon, blue sky, and ground cov¬ 
ered with snow, is by a hoy student in 
the art department. The magazine is 
beautifully printed on fine paper, the 
articles, composition, press work and 
binding being done by the students. The 
magazine shows what pupils in a school 
can do under a competent instructor 
after a few months’ practical study and 
work. 

We have personally solicited eve^ ; proposition 
film manufacturer in the Unffed Sta^tes co-operating to make it a suc- 
-not once, h^many t.mes-and duri^^^ ^ 

the m^ion p.^.. r ottarVpH footing which it does not at present en- 
York this.i«st summer, we attacked the wide-awake 
situation intensn y. firms among these motion-picture pro- 

M e published a half-page ad ertise- 
inent appealing to the motion picture ex- . . , 
hibitors in the New York Press; we had 

towns where the newspapers are tak- 

four different displays of framed ex- . , ,. ., , 
hibits of the Baltimore News at the Ho- Bon of this idea have come to us re- 
‘ , V ; , cently m the way of manufacturers 
to mperia ^ rnmnrehpn part on special advertisements 
ters-and he most cornpre^^^^^^ inserted by the local exhibitors, 
sive newspaper exhibit at the convention ^ „ 
itself in the Grand Central Palace. Chir ^ ( ^ A . , „ „„„ In same boat with the national manufac- 
motion pic ur p y turer in other lines who advertises to 

Stimulate consumer demand in terri- 
Our exhibits at the Imperial brought ‘ory with satisfactory distribution 

out every phase of the possibilities of Every film house in the country is well 
newspaper advertising in connection represented in Baltimore, for example, 
with sp^ial features of this sort, show- seiner or later they are certain to 

ing w^t had been^done through th^^^ ^n^ t^r^eMr' 

rhe'^supSort of automobiles, churches, Pjofits- ^ut put their business on a far 
real estate, building, etc., etc., and lay- ‘’^sis^_ 
ing particular stress on w'hat we were ........ . 
lining for the motion picture interests. B>g Crowd at Mail Music Festival. 

The film manufacturers for the most The crowd at the music festival of the 
part take a rather peculiar view of the Philharmonic Society under the auspices 
situation. In response to the letters of the New York Evening Mail at Mad- 
seiit out enclosing the reproduction of ison Square Garden week ago Sunday 
the Editor and Publisher clipping, we was so great that reserves were called 
got quite a number of very courteous to handle several thousand who tried to 
replies, most of them explaining in de- buy tickets after the box office had 
tail that they were doing a great deal closed. .About 12.500 persons were ex- 
of advertising already in the motion pected to attend the concert, but before 
picture trade papers, and seeming to it began nearly* 16,000 had crowded their 
think that that took the place of news- way in and the firemen had to order the 
paner advertising. box office to shut down. The lobby was 

One big firm particularly called our still packed wdth people. Several women 
attention to the fact that they spent their fainted in the crush. In all about 2,000 
money in national publications, and could not get in. 

Some small indications of apprecia- 

Modem Hoe Stereotype 

Foundry For Sale 
As we are about to install a New Model Stereotype 

Foundry, consisting of two Semi-Autoplate machines, we offer 

for sale the following stereotyping apparatus but recently made 

by R. Hoe & Company of New York, which is in perfect 

working order: 

1 HOE AUTOMATIC PLATE FIN¬ 
ISHING MACHINE, 

having the latest improvements. 

2 HOE EQUIPOISE CASTING BOXES. 

1 HOE DOUBLE FURNACE. 

2 HOE PUMPS. 

We also have for sale an emergency equipment consisting of a 

Tail Cutting Machine, a Shaving Machine, and a Finishing 

Block. 

The foregoing machinery may be purchased as a whole or 

in part. 

For further particulars and’ price apply to 

THE HARTFORD TIMES 
HARTFORD, CONN. 
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SECOND PAXENT SUIX 

Linotype vs. Intertype 
We desire to announce that we have instituted a second action in the Inited States District Court for the Southern District ot hew York 

against the Internationai Typesetting Machine Company (manufacturers of the tntertype) for infringement of the foilowing United 

Slates letters Patent: 

D. S. Kennedy. No. 586,337 J. M. Cooney and H. L. Totten. 
J. R. Rogers. « 619,441 R. M. Bedell. 
J. R. Rogers. a 630,112 P. T. Dodge. 
D. A. Hensley. it 643,289 D. S. Kennedy. 
J. R. Rogers. u 661,386 D. S. Kennedy. 
C. Muehleisen . « 718,781 M. W. Morehouse. 
J. W. Champion. a 719,436 T. S. Homans. 
D. A. Poe and W. H. Scharf u 734,746 T. S. Homans. 
J. L. Ebaugh. ti 739,591 R. M. Bedell. 
P. T. Dodge. u 739,996 T. S. Homans. 
J. K. Van Valkenburg. u 746,415 J. R. Rogers. 
S. J. Briden. ti 757,648 H. Plaut. 
W. H. Randall. tt 758,103 

787,821 
797,412 
797.436 
824,659 
826,593 
830.436 
837,226 
848,338 
888,402 
925,843 
955,681 

We have recentiy announced a first action, now pending, brought hy ns against the internationai Typesetting Machine Company 
for infringement of the foiiowing United States Letters Patent: 

0. Mergenthaler.No. 614,229 O. Mergenthaler.No. 614,230 
J. R. Rogers.Reissue 13,489 

IVIergenttialer Einoty^pe Company 
tribune: building new york 

Notwithstanding statements to the contrary which are being circuiated, the injunction suits of the Mergen* 

thaler Linotype Company against the International Typesetting Machine Company are being pushed as vigorously 

and as rapidly as the law and the rules of court procedure will permit. There has been no delay of any kind 

on the part of the Mergenthaler Linotype Company. 

BUREAU OF ADVERTISING. 

Four Hundred Newspapers Are Co* 

operating in Carrying on the Work. 

Hullftin No. 24. of the Bureau of .-Xd- 
vertising of the A. N. P. A., dated Dec. 
27, recites that: 

‘Hampered at the start by lack of 
funds the Bureau found it necessary to 
evolve a line of activity not only satis¬ 
factory to th<» newspapers that agreed 
to supjwrt it. !) t one that would prove 
sufficiently co r.i’rehensive to advertis¬ 
ers within the limits of its resources. 
The developments that led to the 
adoption by the Bureau of its present 
line of activity are already well known. 

‘Briefly, it was demonstrated, after 
many conferences with advertisers and 
advertising agencies, that the Bureau’s 
chief opportunity lay in doing something 
for national advertisers that no other 
advertising medium could do—some¬ 
thing that advertisers needed above all 
else and something that the Bureau 
could essay with its limited re.sources 
and could develop on broader lines as 
its re.sources grew. 

“Beginning actual work with the 
month of June, 1913, the Bureau spent 
the next few months in the prelimi¬ 
naries of organization—enthusing the 
luihlishers who were to support it— 
working out the details of its propa¬ 
ganda and meeting and adjusting scores 
of difficulties which only those who 
were participants will ever fully appre¬ 
ciate. 

“Our propaganda of ‘waking up the 
retailers’ through the help of the news¬ 
paper and offering this effort as an in¬ 
ducement to general advertisers is work¬ 
ing smoothly and successfully. 

“The Bureau does not claim perfec¬ 
tion for its local co-operation propa¬ 
ganda. Some publishers do not agree 
with us, but it is gratifying to say that 
the large majoritv of the publishers who 
are supporting the work are in accord 
with this plan; that advertisers, adver¬ 

tising agents and special representatives 
with whom we are in consultation are 
virtually unanimous in their opinion 
that the newspapers of the United States 
and Canada have hit upon a final solu¬ 
tion of the problem of how to develop 
more general advertising for the daily 
press. 

‘Subscribers to the Bureau are urged 
to continue their co-operative work vig¬ 
orously throughout the New Year. In 
no case is a newspaper asked to assume 
any burdensome expense in carrying on 
this important function, and, considered 
in the light of the appreciation of adver¬ 
tisers and the increased business that it 
is bound to bring, it is doubtful if a 
better investment could be found. 

■‘Nearly 400 newspapers are support¬ 
ing the Bureau, and our gradually grow¬ 
ing resources indicate that we will have 
the means during 1914 to pursue our 
work on a more comprehensive basis.” 

daily or weekly newspaper; incorpora¬ 
tors: George W. Dick, F. J. Gorman, 
John Kloppenborg, G. L. Rowe, Scott 
B. Evans, J. L. Greer. 

Raleigh, N. C.—Herald Publishing 
Co.; capital stock, $5,000; incorporated 
by J. T. Chase, J. W. House and others. 

Hendersville, N. C.—The Restor 
Publishing Co.; to print newspapers; 
capital, $10,000; W. C. Restor, B. B. 
Jackson and others, incorporators. 

full of just the right sort of stuff that 
will help a young man get started in 
the work of a salesman. They contain 
the results of men’s experiences “On 
the Road.” .Any bright young man can 
get more good, helpful suggestions out 
of these books than from any other 
series we have seen in a long time. 

AUTOMOBILE PROSPERITY. 

NEW INCORPORATIONS. 

New York, N. Y.—The Modern 
Woman Publishing Co.; a general print¬ 
ing business; capital, $100,000; incor¬ 
porators: E. B. Clark, Knoxville, Pa.; 
G. C. Chambers, Crafton, Pa.; T. A. 
Sprague, Pittsburgh, Pa. 

Richmond, Cal.—The Daily News 
Co.; capital, $10,000; directors: Frank 
Lucas, C. H. Brown, C. J. Kenna, T. C. 
Conn, F. H. Eggerth, William M. Pen¬ 
nington and Richard Williams. 

Roff, Okla.—The Eagle Publishing 
Co.; capital stock, $3,000; incorporated 
by William Felter, Clay W. Vaden and 
Percy Hunt. 

Lancaster, N. Y.—Western New 
Nork Post; publishing and printing; 
capital, $10,000; Samuel 'Meyer, R. W. 
Farrington, E. M. Schugardt, incorpo¬ 
rators. 

Oklahoma City, Okla.—Jacksonian 
Publishing Co.; capital stock, $10,000; 
incorporators': W. D. Cardwell, E. T. 
Bynum and J. 1. Boyle. 

East Moline, Ill.—The Record Print¬ 
ing Co.; capital, $5,000; publishing of 

GREAT LIST OF INJURED. 

.A certain reporter on the Sun was 
sent to cover the meeting of the direc¬ 
tors of the New York, New' Haven and 
Hartford Railroad Co., recently held at 
New Haven, where it was decided to 
pass the usual dividend, to the great 
dismay of the stockholders. 

Finding that he would be detained 
over night, the reporter called up his 
wife on the telephone—and the follow¬ 
ing conversation ensued: 

“I cannot be home to-night, my dear.” 
“Why, what is the matter, love?” 
“I am detained by the New Haven 

and Hartford.” 
“Oh, my darling, were there many 

injured?” 
“Yes, dear, about sixty thousand.” 
“Oh! oh, isn’t that awful?” 

Book* on Salesmanship. 

Salesmanship, whether spoken or 
written, is the keystone of every busi¬ 
ness success. Hence a knowledge of its 
principles is all important to the young 
man who takes up the work of selling 
goods, ideas, service or anything else. 
“The Knack of Selling,” is the general 
title of six thin volumes published by 
System, of Chicago and New York. 
The titles of the individual volumes are 
as follows: “Mapping Out the Causes,” 
“Managing the Interview,” “How and 
When to Close,” “Finding and Correct¬ 
ing Your Weak Points,” “Getting in to 
See the Prospect,” and “Acquiring the 
Art of Mixing.” The books are chuck 

Business in Better Condition Than 

Ever Before in Its History. 

According to Jacob Nathan, who 
writes in the Detroit Saturday Night on 
“Industry and Optimism,” “Optimism 
reigns in Detroit automobile manufac¬ 
turing circles. The industry is in de¬ 
cidedly a cheerful mood, and it faces 
the New Year healthier and stronger 
than at any other period in its life¬ 
time. 

“The Detroit automobile manufactur¬ 
ing institutions employ more men to¬ 
day than ever before. They are also 
engaged in the production of a larger 
output than was planned in any other 
period in the history of the automobile 
industry. 

“We have come to gauge the status of 
the automobile industry by the number 
of men employed in it. It would be 
more correct to judge it by the number 
of automobiles it produces in a given 
period. New methods of manufactinx: 
are constantly being evolved by which 
production may be increased without a 
corresponding increase in the number 
of workmen. There were perhaps more 
men employed per automobile produced 
a year ago than now. But they are 
producing more automobiles now with 
the reduced ratio of workingmen. 

“So when we find that both the pro¬ 
duction and the number of men em¬ 
ployed increase in volume together, then 
we must conclude that the industry is m 
a very good way, indeed.” 

Have you sent your subscription? 
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A HELPFUL SERVICE BUREAU. 

How the International Harvester Co. 

Extends Aid to Farmers. 

We have received a communicaton 
from the International Harvester Com¬ 
pany of America, whose head office 
is in Chicago, concerning its Service 
Bureau, in which it undertakes to re¬ 
move the general impressions that the 
department was established for the 
purpose of securing free advertising 
from the newspapers. Edwin L. Barker, 
who has charge of the department, says 
in the letter; 

“ The object of the Service Bureau is not 
free advertising, or free an3rthing. The Bu¬ 
reau grew out of two things—demand and de¬ 
sire. A demand on the part of the public for 
information, literature ard agricultural help of 
various kinds. On the other hand, it was our 
wish to help along in the general educational 
work being done by the press, schools, colleges, 
commerci^ clubs, and other institutions. The 
demand for our service has grown so large that 
we have been forced to make a small charge 
for our books, lectures and sKdes. These 
charges help to cut out waste and to increase ap¬ 
preciation. We are not trying to make monev 
out of this service; on the contrary, the work 
of the Bureau calls for a large appropriation 
every year.” 

One of the activities of the bureau 
is the publication of books, many of 
which are used as textbooks and sup¬ 
plementary reading in schools and col¬ 
leges. They cover a variety of sub¬ 
jects and are sold at a nominal price. 
The most of them relate to agriculture. 
The titles of a few of them are as fol¬ 
lows : 

“The Stot^’ of Bread,” “The Story of 
Twine.” “For Better Crops in the 
South,” “Harvest Scenes of the World,” 
“Plans and Specifications” for all sorts 
of buildings, including farm houses, 
barns, power houses, hog houses, etc.; 
“Engine Ooerator’s Guide,” and “Creeds 
of Great Business Men.” 

In addition the bureau provides a 
series of illustrated lectures which are 
booked in lecture courses, schools, col¬ 
leges. chautauquas, commercial clubs, 
teachers’ institutes, farmers’ institutes, 
etc. Two lecturers, two operators and 
two stereopticons and motion picture 
machines are employed, .\nother set of 
lectures, with about fifty color slides 
for each lecture, are provided for the 
use of clubs and other organizations. 
The titles of some of these are “The 
TTevelonment of .\erirnlturv,” “Dairv- 
ing,” “Enirines and Tractors.” “The 
rorn Crop.” “Fertilization of the Soil.” 
These lectures, with accompanying man¬ 
uscript. arc rented for $1 to cover ex¬ 
penses for breakage and repairs. Thev 
are prepared, not with the idea of ad¬ 
vertising the company’s machines, but 
for educational purposes only. 

Fine Display of Ads. 

The Christmas edition of the Snrine- 
fiield fO.I Sun. of which Geo. S. Thurtle 
is general manager, contained eighty- 
four nages, sixty-seven of which were 
occupied hy advertisements. One unusual 
feature w^s a section of sixteen pages 
entirely filled with half-page announce¬ 
ments of the smaller merchants of that 
enterprising city. 

MOST TIKEI.Y IT IS. 

The office hov is nleasant now. 
He alwavs is. this season— 

He’s watching his subscription list. 
Perhaps this is the reason. 

—Tom W. Jackson. 

New Orleans States 
Swara Nat Paid Cirealatian far S Maathi 

Eadiay October 4, 1$I3 

32,932 DAI L.Y 
Per P. O. Statement 

Carrier circulation averaget over 19.000 
per iatue. We guarantee the largest car¬ 
rier and the largest mhite home circula¬ 
tion in New Orleans. It is less expensive 
snd essier tn create a new market in a 
limited territory by using concentrated cir¬ 
culation. The States fills thst position in 
New Orlesns. 

The S. C. BECKbVrra SPEGAL AGENCY 

Sole Foreign RepreaenUtivea 

New York Cbicwo St Loid* 

TIPS FOR THE AD MANAGER. 
F. A. Gray Advertising Co-, Dwight building, 

Kansas City, Mo., is placing 518 I. schedules 
with a selected list of papers in new sections 
of the country for the Barbo Mfg. Co., of 
Kansas City, Mo. 

Hostetter Co., “Hostetter Bitters,” 60 First 
street, Pittsburgh, Pa., is renewing a few con¬ 
tracts direct. 

Walker-Longfellow Co., 4 Northampton 
street, Boston, Mass., it is reported, is han¬ 
dling the advertising account of the Aetna 
I.ife Insurance Co.. Hartford Conn. 

George Batten Co., Fourth -Avenue build¬ 
ing, is forwarding 7 in. 18 t. orders with a 
lUt of farm papers for the German Kali Works, 
42 Broadway, New York City. 

Gundlach .Advertising Co., People’s Gas 
building. Chicago, Ill., is making two-year con¬ 
tracts with a selected list of papers for the 
D. D. n. Co., 3845 E. Ravenswood Park, Chi¬ 
cago, III. 

.T. D. Bates .Advertising .Agency, 292 Main 
street. Snringfield, Mass., is sending out orders 
to a selected list of paners for Barnev & 
Ilerry, Inc., “Skates,” 93 Broad street Spring- 
field, Mass. 

W. H. H. Hull & Co.. Tribune buildino-, 
.\ew York City, is i.ssuing orders^ to Pacific 
Coast papers for E. De Raimbouville. “Vichy 
Celestins,” 220 Broadway, New York City. The 
Eastern and Western States advertising is han¬ 
dled bv Earnshaw-Lent Co., 80 Maiden Lane, 
New York City. 

Cha«. H. Fuller Co., 623 S. Wabash ave¬ 
nue, Chicago. 111., is again placing 6 in. 4 t. 
orders with large Sunday papers for Mark H. 
jackson, 237 James street, Syracuse, N. Y- 

N. W. .Ayer Sr .Son, .300 Chestnut street, 
Philadelphia, Pa., arc making contracts with 
papers that have poultry sections for Hess S 
Clark. 

Wyckoff .Advertising Co.. New Marine Bank 
building. Buffalo, N. Y. is contracting orders 
with Canadian papers for the .Aetna Appliance 
Co., 811 Walnut street, Kansas City, Mo. 

Matos-Menr .Advertising Co., Inc., Bulletin 
building, Philadelphia. Pa. is renewing copy 
on contracts for the Eckman Mfg. Co., Sixth 
and Market streets, of the same city. 

J. Walter Thompson Co., 44 E. Twentv- 
third street. New York City, is making 1,000 1. 
contracts with Southern paners for the Anol- 
linaris .Agency Co., “ Anollinaris,” 503 Fifth 
avenue. New York City. It is also placing 
8 t- orders with large- city paners for Hiram 
Walker 8: Sons. Ltd., “Canadian Club Whis¬ 
key,” Walkersville, Ont. 

Charles H. Fuller Co.. 623 South Wabash 
avenue, Chicago, Ill., is placing 56 1. 7 t. con¬ 
tracts with a selected list of papers for the 
Frontier Asthma CoC. 

Morse International .Agency, Dodd-Mead 
building. New York City, is issuing 21 1. 18 t 
and 7 1. 13 t. orders to a selected list of 
papers for J. I. Brown & Son. 

Frank Presbrey Co-. 456 Fourth avenue. New 
York City, is forwarding 98 I. x 3 columns 1 t. 
and 73 1. X 2 columns 2 t. orders with a se¬ 
lected list of papers for the Hotel Biltmore, 
New York City. 

Earnshaw-I..ent Co., 80 Maiden Lane. New 
A’ork City, is making contracts for the Hunyadi 
Janos Co. 

The Chappelow Advertising .Agency, St. 
Louis, Mo., is sending out 3 in. 78 t. contracts 
to Texas papers for the “Three in One” Oil, 
New York. 

Nelson Chesman & Co.. 1187 Pine street. 
Chattanooga, Tenn., are handling 28 I. 5 t. 
orders with weekly papers for the Southern 
Feather & Pillow Co. 

J. W. Morton, Jr., New York, is making 
contracts with eastern papers for Kops Bros. 

DOUBLY REPRESENTED. 

Why Advertising Interests of the San 

Francisco Call Are Well Handled. 

The general advertising interests of 
the San Francisco Call are being very 
well cared for at present in the East 
and West by two firms of aggressive 
special agt.its, the Pavne and Young 
organization, with offices at Chicago, 
New York and Boston, and the William 
J. Morton Co., with offices in Chicago 
and New York. 

When the Post and Call were con¬ 
solidated both firms had contracts that 
ran for some time. Payne & Young with 
the Post and W. J. Morton Co. with the 
old San hrancisco Call and the new 
Evening Call. 

B. B. Page, assistant publisher, on his 
recent trip through the East and West, 

Publication* oxaminod by tha Association of Amorican Advartisers I 

which a COMPLETE EXAMINATION of tho various rocord* of circul.lij. 

in some instancos furnishad by tha publishar. 

ARIZONA. MONTANA. 

GA2IETTE—Av. Cir. Oct., 5%3.... Phoenix MINER . 

CAUFORNIA. NEBRASKA 

• Bulk 

TRIBUNE .....Los Angeles 
To cover Los Angeles, you must use 

The Tribune, Los- Angeles* 
Fastest Growing Paper. 

ENTERPRISE ..Chico FREIE PRESSE (Gr. 128.384)... .LincoU 

NEW JERSEY. 

PRESS ..Asbury Psi^ 

INDEPENDENT .Ssals Barbara •lO^^'NAL ..FliiJ,eik 

COURIER-NEWS .^. 

NEW YORK. 

BUFFALO EVENING NEWS.... Bufd, 

BULLETIN .San Fraacisca 

RECORD .SiockioB 
Only newspaper in Stockton 
that will tell its circulation. 

GEORGIA. 

ATLANTA JOURNAL(Cir. 54989) Atlanit 

CONSTITUTION. Atlanu 

CHRONICLE .August* 

LEDGER .Columbus 

ILUNOIS. 

POLISH DAILY ZGODA. 

SKANDINAVEN . 

HERALD . 

NEWS. 

HERALD-TRANSCRIPT . 

JOURNAL . 

STAR (Circulation 21.569)... 

INDIANA. 

THE AVE MARIA. . .Noir* Dame 

IOWA. 

REGISTER It LEADER.... . .De* Moiae* 

THE TIMES-JOURNAL.. 

KANSAS 

CAPITAL. 

KENTUCKY. 

COURIER-JOURNAL. ... .Lankvillc 

TIMES . ... .Louisville 

LOUISIANA. 

DAILY STATES. .New Orleans 

ITEM . New Orleaae 

TIMES-DEMOCRAT. .New Orleaa* 

MARYLAND. 

BOLLETTINO DELLA SERA. New York 

EVENING MAIL..New York 

STANDARD PRESS.....Tro, 

OHIO. 

PLAIN DEALER.ClevelaiMi 
Circulation for Nov. 1913. 

Daily .118,873 
Sunday .1-16,852 

VINDICATOR .Youngstown 

PENNSYLVANIA. 

times.^.chce, 

DAILY DEMOCRAT.Johnsiowa 

DISPATCH ......Pittsburgh 

PRE3S .Piltsburik 

GERMAN GAZETTeTT.....Philadelphia 

TIMES-LEADER.Wilkes-Barre 

GAZETTE. York 

SOUTH CAROLINA. 

DAILY MAIL.Andersos 

THE STATE.Colunbis 

(Sworn Cir. June, 1913. D. 21,733; S.2I.960) 

TENNESSEE. 

NEWS-SCIMITAR . 

BANNER .Nsshvilh 

TEXAS. 

STAR-TELEGRAM .Fort Was* 
Sworn circulation over 30.000 daily. Only daily ia 
Fort Worth that pemitted 1912 examination by 
Aaaociation of American Advertisers. 

THE SUN.Baltimore 
has a combined net paid circulation of 
I27,(X)0 copies daily, 80,000 of which 

are served in Baltimore home*. 

MICHIGAN. 

CHRONICLE...Housisn 
The Chronicle guarantee* a circulation of 33,- 
000 daily and 42,000 Sunday. Increase ia 
advemsing rales eSeclive January I, 1913. 

WASHINGTON. 

POST-INTELLIGENCER .Seam. 

CANADA. 
PATRIOT (No Monday Issue*.Jackson 
Average 1912: Daily 10,589; Sunday 11,629 
Member American Newspaper Pub. Ass’n. 

Member “Gilt Edge*' Newspapers 

BRITISH COLUMBIA. 

WORIJ5 .Vunonvai 

ONTARIO. 

MINNESOTA. FREE PRESS. ... .Loadoa 

TRIBUNE. Mora, k Eve.... . Mianeapolis QUEBEC. 

MISSOURI. LA PATRIE. ...Msatred 

POST-DISPATCH . _St Laaia I A PRESSEAve.Cir.forl9l2.l 14.371 Moalreal 

prior to assuming charge of his new 
duties, spent practically all of his time 
in calling on general advertisers in 
company with representatives of both 
organizations and made a very lavor- 
able impression. The general adver¬ 
tiser was surprised to learn that the 
Evening Call had developed a circula¬ 
tion of over lOO.O^K), and was carrying 
a splendid volume of retail store adver¬ 
tising. 

MORE CH.\NGES IX INTEREST. 
Florence, S. D.—The Forum, a 

weekly publication, has been purchased 
by B. R. Cole, a well-known newspa¬ 
per man of this State. 

Che-ster, N. C.—The Lantern has been 
.«old by its owner and editor, C. N. 
Wrensliall, to John E. Nunnery. The 
price paid was not made known. Mr. 
Wrensliall has edited and owned the 
Lantern for about two years. 

J 
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/J) field personals. 

Collin Armstrong, of Collin Arm¬ 
strong Inc., has been elected president 
of the Amherst Association of New 
York. __ 

President W illiam Woodhead, of the 
Associated Advertising Clubs of 
America, addressed the St. Louis Ad 
League Dec. 2i). Mis speech resulted in 
the ac(|uisition of a number of new 
members. _ 

George VV. Coleman, for two years 
nresident of the A. A. C. of .A., has been 
nominated as Municipal League candi¬ 
date for city councillor of Boston. His 
friends ubtained 14,0d0 signatures to the 
nominating petition. The election takes 
place Jan. 16. Members of the Pilgrim 
Publicit.i .Association are giving him 
their hearty support. 

0. j (iude, president of the O. J. 
Gude Co., of New York, who went 
abroa<l a few weeks ago to officially 
write foreign advertising clubs to send 
representatives to the convention of 
the .Associated Advertisin" Clubs of 
America, at Toronto, in June, has re¬ 
turned liome. -Mr. Glide reports that 
a stroii.g delegation will be sent over 
from I'.ngland. Mr. Gude was accom- 
janied I'v J. I’. Gilroy, of his office. 

Elnui M. Mill has resigned from tlie 
staff 01 the Buffalo (N. Y.) Courier and 
KiKiaiii to become Western New 
York representative of the Mercantile 
and I n.mcial limes. New York, suc- 
ciciliMu W. George Bucher, Jr. 

\\. l. Clievis, editor of the Country 
Review at Baton Rouge, La'., has been 
appointed manager of the Southwestern 
Louisiana Development Bureau, with 
head(|uarters at Lafayette. Mr. Chevis 
has been engaged in journalism in vari¬ 
ous capacities for twenty-five years. He 
assumed charge of the development 
bureau Jan. 1. 

Roy B. Simpson has resigned as ad¬ 
vertising manager of the International 
Shoe Co., St. Louis, and on Jan. 16 will 
join tlie Fisher-Steinbruegge Advertis¬ 
ing Co., of tliat city, as director of ad¬ 
vertising and sales promotion. As a 
member of the -Ad Men’s League. Mr. 
Simpson has been active in advancing 
the interests of St. Louis. He origi¬ 
nated the idea of an “advertising clinic.” 
a meeting where advertisements are dis¬ 
sected and tested. 

TACOMA TRIBUNE BOOMS. 

Frank S. Baker Accompliske* Won¬ 

ders with the Paper in a 

Single Year. 

A little over a year ago Frank S. 
Baker, son of Elbert H. Baker, puo- 
lisher of the Cleveland Plain Dealer 
and president of the A. N. P. A., a 
former publisher of the Boston Trav¬ 
eller, purchased the Tacoma (Wash.) 
Tribune and assumed the active man¬ 
agement of the paper. It was then an 
eight-page daily and a twenty-four-page 
Sunday, with a circulation of less than 
9,000. 

To a representative of the Editor 
A.\D Publisher last week Mr. Baker 
stated that the circulation of the Sun¬ 
day Tribune had increased to 17,000 and 
the daily circulation to over 15,0<)0. 
The 'I'ribune has grown from eight 
jiages daily to over twelve and some¬ 
times sixteen pages per day, with a fifty- 
tvvo-jiage Sunday newspaper. 

"We have also raised our advertising 
rate 60 per cent," said Mr. Baker, “and 
yet we have increased our advertising 
volume about ‘10 per cent, over last 
year. W’e are working out some of the 
ideas we found so successful in Cleve¬ 
land. We have ambitious plans for the 
future, and expect to surpass all pre¬ 
vious record.s in this field during the 
year of 1914. 

■'rile Tribune covers a rich and grow¬ 
ing territory in southwestern Wash¬ 
ington, and is the fastest growing pa¬ 
per in the Pacific Northwest.” 

Publishers’ Representatives 

ALLEN & WARD 
Bruatwick Bldg., New York 
Advertising Bldg., Chicago 

ANDERSON. C. J., SPECIAL AGENCY 
Marquette Bldg., Chicago, III. 

Tel. Caat. 1112 

JOHN M. BRANHAM CO. 
Brunswick Bldg., N.Y., Mailers Bldg., Chic. 

Chemical Bldg., St. Louis. 

BUDD, THE JOHN, COMPANY 
Bruaswick Bl^., N. Y.; Tribima Bldg., 

Chic.; Chemical Bldg., St. Louis 

CARPENTER-SCHEERER SP. AGCY 
Fifth Ave. Bldg., New York 
People's Gas Bldg., Chicago 

CONE, LORENZEN «c WOODMAN 
Brunswick Bldg.. N. Y-; Mailers Bldg.. 

Chic.: Gumbel Bldg., Kansas City 

DE CLERQUE, HENRY. 
Chicago Office, 5 S. Wabash Ave. 

New York Office. I W 34th St. 

HENKEL F. W. 

People's Gat Bldg., Chicago 
Tel. Randolph 3465 

Changes in Representatives. 

The Harrisburg (Pa.) 1 elegraph an¬ 
nounces the appointment of Hasbrook, 
Story & Brooks as its Eastern adver¬ 
tising representatives beginning Jan. 1. 
riie Telegraph will continue to be rep¬ 
resented in Chicago as heretofore by 
Allen & Ward. 

Ha.sbrook, Storv & Brooks have also 
been appointed Eastern representatives 
of the Springfield (Mo.) Leader. This 
agency’s list now comprises the Phila¬ 
delphia Evening Telegraph, the Atlanta 
Constitution, Tri-Weekly Constitution, 
Rochester Evening Times, Springfield 
(Mo.) Leader, Joplin (Mo.) News- 
Merald, Hutchinson (Kan.) Gazette, and 
the Farmers’ Oklahoma World, in the 
Hast. 1 heir Western office represents 
the Philadelphia Record. Rochester 
Times, Joplin (Mo.) News-Herald, 
Hutchinson (Kan.) Gazette and the 
f armers’ Oklahoma World. 

KEATOR. A. R 
601 Hartford Bldg., Chicago, III 

Tel. Randolph 6065 

LINDENSTEIN, S. G. 
118 Elatl 28th St., New I'orl 

30 North Dearborn St., Chicago 

NORTHRUP. FRANK R 
225 Fifth Ave., New York 

Tel. Madison Sq. 2042 

O FLAHERTVS N. Y. SUBURB. LIST 
150 Nassau Street, New York 

Tel. Beekman 3636 

PAYNE <c YOUNG 
747-8 Marquette Bldg.. Chicago 

200 Fifth Ave., New York 

PUT NAM & RANDALL 
45 W. 34th St., New York 

Tel. Murray Hill 1377 

Advertising Agents 

AMERICAN SPORTS PUB. CO. 

21 Warren St, Now York 

Tel. BarcUy 7095 

ARMSTRONG, COLUN ADV- CO 

115 Broadway, Naw York 

Tel. 4280 Rector 

BRICKA. GEORGE W.. Adv. Aganu 

114-116 East 28th St. Naw York 

Tel. 9101-9102 Mad. Sq. 

FRANK, ALBERT k CO. 

26-28 Beaver St., New York 

Tel. Broad 3831 

HOWLAND. H. S., ADV, AGCY,, l>. 

20 Broad St., New York 

Tel. Rector 2573 

LEE-JONES, Inc., 

General Advertising Agents, 

Republic Building, Qiicag* 

MEYEN, C.. k CO. 

Tribune Bldg., New York 

Tel. Beekman 1914 

ANKRUM ADVERTISING AGENCY 

Classified Specialists 

431 S. Dearborn Su Chicagn, III. 

GUENTHER-BRADFORD k CO.. 

Chicago, III. 

THE BEE RS ADV. AGENCY 

Lat.-Am.Off., 37 Cuba St., Havana, Cuba 

L. A. Gillette, for the past three years 
with Printers’ Ink, has joined the staff 
of the Century Co., publishers of the 
Century and St. Nicholas Magazine. 

Cincinnati Post’s Dividend. 

Tlie Cincinnati Post will pay its usual 
dividend, which nowadays has become 
an almost automatic proposition, despite 
the fact that seventeen of the largest 
local merchants, former advertisers in 
the Post, have not used any space in its 
columns since May and June. Those 
who pulled out last spring have returned 
to the fold at regular rates and are 
using good size copy. It is understood 
that they remained out because of the 
Post's editorial policy of conducting the 
paper “in the interests of the people.” 

Ad Men’s Winter Golf Tournament. 

rile annual winter golf tournament 
of the advertising men, now known as 
the Winter Golf League of Advertising 
Interests, to be held at Pinehurst, N, C., 
during the week beginning Jan. 12, 
promises to be the most entertaining and 
unique of the long series of tournaments 
held by the league. Events for both 
men and women, both special and 
regular, will round out a full week. The 
prizes will be even more attractive than 
Usual. President Joseph H. Appel, of 
John Wanamaker’s, and Secretary Wal¬ 
ter W. Manning, of the McClure pub¬ 
lications, are bending every effort to 
the success of the affair, and the tourna¬ 
ment promises to be the largest from a 
point of attendance ever given by the 
association. 

Ad Field Note. 

The Arizona Gazette ran a double 
jiage advertisement on Christmas Eve 
and New Year’s Eve containing repro¬ 
ductions of the signatures of over one 
hundred Phoenix firms and individuals, 
who wished the Gazette readers a Merry 
Christmas and a Happy New Year. 

Bankrupt Agency Hac 500 Creditors. 

Schedules in bankruptcy of William 
F. Hamblin & Co., incorporated, adver¬ 
tising agents of 2()0 Fifth avenue, show 
liabilities of $25,400 and assets of $8,406, 
consisting of stock $1,648, accounts 
$6,225, office fixtures $500 and cash in 
liank $.310. There are nearly 500 news¬ 
papers throughout the United States 
which are creditors. 

Clyde Thompson Forms New Agency. 

Clyde S. Thompson, who for the past 
two years has handled the advertising of 
the Diamond Rubber Co., has formed 
a new advertising agency, in Cleveland 
O. The concern will be known as the 
Thompson-Carroll Co. Associated with 
Mr. Thompson are George A. Schnei¬ 
der, Charles F. Carroll, L. Z. Stone and 
Fred G. Tuerk. The office of the new 
company is in the Geveland Leader- 
News Building. 

The Springfield (O.) Publishing Co. 
has reduced its capital from $100,000 to 
$80,000. 

The Howell (Tnd.) Record, founded 
by Walter Hinch six months ago, has 
suspended publication. 

STOCKWELL SPECIAL AGENCY 
286 Fifth Avenue, New York 

People’s Gns Bldg„ Chicago 

VERREE k CONKLIN. Inc. 
225 Fifth Ave., New York 

Tel. Madison Sq. 962 

LIVE AD CLUB NEWS. 

Where the article bearing the private 
brana of the retailer comes in competi¬ 
tion with the nationally advertised ar¬ 
ticle similar in quality and make-up, the 
privately branded article is sure to win 
out, Orville C. Moore told the Buffalo 
Ad Club last iveek, principallv because 
of the tendency of most people to buy in 
the cheapest market. Price cutting by 
ihe retail dealers and ways and means 
by which the manufacturer can combat 
the lower-priced competition formed the 
center of a general talk among the ad¬ 
men. 

An appeal by Mark Woodruff to the 
members of the Portland (Ore.) Ad 
Club to play the part of a “good fel¬ 
low” and thus help to make some poor 
family happy on Christmas day, met 
with a generous response at the meet¬ 
ing last week. Colonel Robert A. Miller 
delivered an interesting talk on “The 
j\rt of the Artist.” He urged all to 
maximize the art instinct. Cartoons 
drawn by O’Loughlin, of the Portland 
Evening Telegram; Reynolds, of the 
Oregonian, and Murphy, of the Journal, 
were much in evidence. 

N. Y. Office, 1111 Flatir^i Bldg. 

THE EXPORT ADV. AGENCY 

Speciali.ts on Elxport Advertising 

Chicago, dl. 

The Terre Haute (Ind.) Adscript 
Club held an interesting meeting last 
week, a feature of the evening’s work 
being the adoption of a resolution en¬ 
dorsing the stand of the Terre Haute 
Tribune and other papers in turning 
down objectionable advertising. Each 
member of the club was given a cut and 
directed to write an appropriate ad. Isa- 
dor Kornbloom was awarded the first 
prize and the consolation prize went to 
B. L. Viquesney. The remainder of the 
evening was spent in discussing the 
merits and demerits of the advertise¬ 
ments of two of Terre Haute’s largest 
stores. Intense interest was shown by 
the members in the discussion. 

The El Paso (Tex.) Ad Club at its 
meeting last week adopted the constitu¬ 
tion and by-laws as submitted by Byron 
W. Orr, chairman of the rules com¬ 
mittee. One of the most vital questions 
of advertising which is embodied in the 
rules is unprofitable and “fake” adver¬ 
tising schemes. The rules cover this 
matter in a thorough manner and a 
strong campaign is going to be waged 
against all unprofitable schemes. Presi¬ 
dent Adams made a short address to 
the club 
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“AS A PROFITABLE ADVERTISING MEDIUM 

The New York World 
IS WITHOUT A PEER” 

This is the testimony of James T. Wetherald, the Boston Advertising Agent, who places the advertising 

of Chester Kent & Co., Vinol, Comfort Powder Company,* Mellin’s Food Company, Paxton Toilet Com¬ 

pany, Lydia E. Pinkham’s Vegetable Compound, and other large national advertisers, and who has used 

the advertising columns of THE WORLD for twenty-five years. Read this letter: 

James T. Wetherald 
Advertising Agency 

221 Columbus Avenue TeJepW A«kW 74 T.««ort 

Boston, Mass. Cable Addteit, "Royder" 

November twenty-fourth. 

Nineteen hundred thirteen. 

Mr. T. Y. Crafts, 

"World" 

New York City. 

Dear Sir: 

It gives me pleasure to say, that for twenty-five years, contin¬ 

uously, I have used the advertising columns of the New York World for my 

clients, during which period I have used the leading newspapers both here 

and abroad, and results have shown that as a profitable advertising 

medium, the World is without a peer. 

Yours very truly, 

Mewspapar 

Magazine 

and General 

Adrertising 

Advertising In The World Is No Lottery 




