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7IW ^ Kflfe Gml 
A cautious announcement 

of a Merchandising Service 

/VN agency representative is speaking 
to a News solicitor in the former’s office: 

“What circulation have you got now?” 
“Over eight hundred thousand. The rates 

are based on yyo.coo.” 
“That’s fair enough. Now how about a 

little co-operation?" 
"How little do you want?" 
“Well, we have a questionnaire here to 

feel out the field. Only about thirty-seven 
questions. Cails on five hundred dealers will 
be about right, and it’s very important that 
we get this dope by next Wednesday.” 

“I see,” says the News solicitor. 
“Then we’d like to have you send out a 

letter and a broadr.ide to all the prospective 
dealers in New York, and let us have some 
men to make calls w ith our client’s sales¬ 
men. Now we’ve also got a window trim 
that’s a wow. You might put in a couple 
of thousand for us.” 

The News solicitor somehow conveys to 
the agency representative the fact that The 
News is not in a position to satisfy his 
requests. Cftcn the agency representative 
protests that some other newspaper in New 
York has done or is willing to do the things 
he asks. Then the News solicitor must 
usually begin to sell him all over again the 
fact that our business is limited solely to 
furnishing white space at the lowest rate in 
the paper that has the largest daily circula¬ 
tion in America—and let it go at that. 

» * * 

It is a curious inconsistency that the adver¬ 
tiser, who has mainly been responsible for 
stopping the publisher from getting sub¬ 
scriptions by giving premiums, should insist 
that the publisher give all sorts of premiums 
to get advertising. 

The A. B. C. report is a definite, inflexible 
statement that has greatly discouraged the 
ancient practice of getting readers by giving 
p.irlor clocks, dishes, magazine subscrip¬ 
tions, armchairs, library sets, oil paintings, 
real estate, trips to somewhere, fountain 
pens, admissions to the County Fair, life 
insurance, bicycles, chances to win a goat 
or a reputation. 

B.it aratecard, although it is prepared i.i 
the four A form and reads plainly “per agate 
line” is sometimes assumed by advertisers 
to include copy and art service, plates, mats, 
mortgages on the front page, research, trade 

surveys, route lists, sales work, direct mail, 
window trimming, posters and counter dis¬ 
plays, and free passes to a dog show. 

All or any of these items are oceasiotially 
requested by the advertiser as ‘ ’ co-operation. ’ ’ 
And the mention of "merchandising service” 
on tht part of the publisher is sometimes 
interpreted as an admission of altruism. 

The News does not give such forms of 
“co-operation." We find it difficult enough 
to somehow run a newspaper without carry¬ 
ing on various side lines and perquisites. 
We limit our co-operatiofl to getting out 
the best possible paper we can, to giving the 
most circulation at the lowest possible rate 
and to taking care of all advertisers impar¬ 
tially. 

Some newspapers do give many of the 
extras mentioned above. Many advertisers 
forget that it is impossible to get something 
for nothing—even from a publisher. These 
extras arc frequently covered by a rate that 
includes them as well as white space and 
circulation. 

We ^ ARE now giving to some 

National advertisers a cautious, 

conservative and limited form 

of “merchandising service.” 

This service consists of the services of 
three men--two actively and one in an 
advisory capacity. One of these men has • 
had several years’ experience with merchan¬ 
dising and merchandising campaigns. He 
has written merchandising plans, and some¬ 
times helped to carry them out. He knows 
something of this market. Out of his expe¬ 
riences he remembers chiefly the mistates 
that were made, the precautions that were 
not taken, the oversights in the product, 
prices, selling methods, and advertising. 

The second man, who is actively in charge 
cf this work, has had a splendid education 
in economics and business practice, some 
sellingexperience,somemercnandisingexpe- 
rience and an exhaustive acquaintance with 
the New York City market, gained chiefly 
by making on foot a census of retail stores in 
ail parts of the city over a period of five 
months. He knows something of market 
analysis, distribution and selling method , 
and advertising. 

The third man has been a specialty sales¬ 
man and trade investigator. 

There is ro impressive field force. We 
believe that the only worthwhile merchan¬ 
dising service we can give is our knowledge, 
experience, ard judgment, and not cheap 
foot work, mcch.inical motions, routine 
activities! We do not believe in duplicating 
the advertiser’s own elforts in selling the 
market, nor in furnishing subsidiaries to a 
sales campaign. 

We will not make hundreds of calls on 
. retailers to get information on Question¬ 

naires that are often involved and darkly 
mysterious. If you want trade information 
on New York City and as an advertiser are 
entitled to it, we will try to supply it if we 
are able. State your problem fully and tell 
what you want to know. Don’t send an 

elaborate questionnaire and demand a cer¬ 
tain quota of calls on the promise of hvpo- 
thetical campaigns from dark horse adver¬ 
tisers. 

We will not sell goods for anybody. 
We will not furnish or mail broadsides, 

form letters, or window posters, nor dis¬ 
tribute, book orders or check up on window 
displays. 

BUT to an advertiser who will expend 
what in our judgment is the proper amount 
of effort to achieve the end he has in mind 
in this market—and who will place with us 
an adequate contract for space in The News, 
we will try to do the following things: 

(1) Ascertain and advise on market 
conditions. 

(2) Help to plan or advise on selling 
campaigns. 

(3) Furnish comprehensive district 
maps that show the purchasing 
power, density and type ot popular 
tion. 

(4) Arrange introductions to jobbers, 
brokers, or make jobbing connec¬ 
tions. 

(5) Loan route lists for the use of the 
advertiser's .salesmen. 

(6) Address sales meetings and make 
8ufiici;nt calls with salesmen to 
show them how to merchandise 
the advertising. 

(7) Check up on sales work. 

L HUS FAR, what wc call our Mcrchan- 
dising Service has been very successful. Wc 
believe it is worthwhile, and so do some of 
the advertisers who have cxjxrienccd it. It 
docs not increase our cost of d ..i.:g business 
or compel us to charge a higlier rate. Wc 
will maintain it if wc can help the adver¬ 
tiser get more business in New York, avoid 
mistakes or expense; and if it will make 
more advertisers for The News. But wc 
will not maintain it as a premium to be 
bought instead of the medium. 

Requests f;)r this sort of service from 
present or prospective advertisers in The 
News arc invited. 

Have you readTF.LL ITTO SIVEESEY? This 
series has been issued in folder form. I {'nte for it! 

THE m NEWS 
York's HclureJYeu/spu^er 

25 Park Place, New York 

7 S. Dearborn St., Chicago 
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This Committee Serves YOU 

Committee 

If you are an Intertypc user, or a possible future user, 
the Intertype Designs Committee serves you as Look' 
out and Guard. 

As Lookout by constantly watching for new improve- 
ments which will make the Intertype more profitable 
to users. All suggestions from composing nxims, from 
“front offices,” from Intertype employees, including 
designers in the Intertype Experimental Department, 
are laid before the Designs Committee. No valuable 
ideas arc lost in the shuffle of routine or killed by per¬ 
sonal prejudice or jealousy. 

The Committee serves you as Guard by avoiding ill- 
advised changes which would not make the Intertypc 
more profitable to users—and by standardizing all new 
features so that they can be applied to your outstand¬ 
ing Standartiized Intertypes. Before new improve¬ 
ments are adopted as standard, practical tests are 
made under actual composing nxm conditions, often 
for a pcricxl of several months. 

In the Intertypc Designs Committee, composed of 
men with long experience in the design and construc¬ 
tion of typesetting machines, in their operation and 
practical requirements, you have the reason why— 

7^0 Standardized Intertype has ever become Obsolete 

When you buy an Intertypc you get 
a Standardized Basic Unit—plus such 
Standardized Equipment Units as will 
be most profitable to you. Other equip¬ 
ment units can be added later when 
needed. The picture shows the Basic 
Unit with Standardized Equipment 
C'S.m. No. 2—three main magazines 
and three side magazines. 

Send for Intertype Literature 

The Better Machine 

T 
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An Office Makes 
A Poor Reading Room^ 

^ The telephone starts ringing—or maybe someone is waiting 
to see you. Possibly an important conference is started to 
decide who will win the pennant—or it can happen that you 
are up to your neck in plain, hard work. 

^ Distractions crowd one upon another—and a business office 
is no place for a thorough reading of a newspaper. 

^ The newspaper that is read in the home is the only one that 
can get and hold the undivided attention of its readers. 

^ In Baltimore the Sunpapers are the home papers. Morning, 
evening and Sunday they carry your message straight to 
and through the doors of thousands of home-lo%ing and 
home-living people. 

^ Hit-and-miss methods of creating circulation have no part 
in the growth of the Sunpapers. Their sales increase 
steadily and naturally—and the larger part of the growing 
demand is served and satisfied not by street-corner sales 
but bv Carrier deliv erv into Baltimore’s homes. 

August Average Net Paid Circulation 

Daily (M. & E.) . . 241,570 

Sunday. 176,873 

JOHN B. WOODWARD 
Bowery Bank Bldg., New York 

GUY S. OSBORN 
360 N. Michigan Ave., Chicago 

Everything in Baltimore Revolves Around 

THE SUN 
MORNING EVENING SUNDAY 

I 

Baltimoreans Don’t Say “Newspaper;” They Say “SUNpaper 

r>tln2r)2 
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The story of 

Philadelphia 
3rd in population in the U. S. A. 

6,583 diversified factories. 
43,339 retail stores. 

5,007 wholesalers and jobbers. 
500,000 separate dwellings. 

Business is steadily improving. 

Can you imagine a better reason for you to look to this attractive 

market? 

Dominate Philadelphia 
Create maximum impression at one cost b> concentrating in the newspaper “nearly 

everybody” reads— 

®ve OEkuinj BtiMm 
PHILADELPHIA’S NEWSPAPER 

^ “In ^ 
Hiiladelphia 
near^ eveiyMy reads 

Jhe&iUetin!! 

Net paid circulation for six months ending March 31, 
1924— 

512,445 copies a day 

The circulation of The Philadelphia Bulletin is one 
of the largest in the United States. 

NEW YORK—814 Park-Lexington Bldg. (46th St. & Park Ave.) 

CHIC AGO—Nerree & Conklin, Inc., 28 East Jackson Blvd. 

DETROIT—C. L. Weaver, Verree & Conklin, Inc., 117 Lafayette Blvd. 

SAN FRANCISCO—Harry J. Wittschen, Verree & Conklin, Inc., 681 Market St. 

(Coprriglit 1934—Bulletin Company) 
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Investment Bankers to Spend ^250,000 
For Institutional Advertising 

Cleveland Convention Approves Campaign, Which Will Start After Jan. 1, to Reach 6,000,000 Income 

Taxpayers—Committee Now Seeks Newspaper and Magazine Arguments. 

pLEVELAXD, Sept. 24.—The invest- 
meiit Bankers’ .\ssociation of Amer¬ 

ica, assembled here at its 13th annual 
convention, yesterday adopted unanimous¬ 
ly a proposal to carry to the public an 
educational campaign involving a quarter 
million dollars of advertising. The ac¬ 
tion came on the heels of an urgent plea 
by John \V. Prentiss, retiring association 
president, made Monday, that this be 
done. Mr. Prentiss said the money so 
expended would be returned ten fold to 
the bond men, and that there was no way 
to estimate the value of the good will that 
would thus accrue. 

It will be physically impossible for the 
advertising campaign to start before next 
January 1, because the publicity committee 
in whose hands the campaign will rest, 
will need the next 3 months to perfect 
plans, prepare copy, select the media to 
be used, and the more important, raise the 
quarter million dollars to be spent. 

Whether newspapers or magazines will 
get the money so spent remains to be 
settled by the committee. While it was 
not officially stated in the convention, pri¬ 
vate information from high sources in 
the association, given Editor & Publish¬ 
er is to the effect that in all probability 
the committee will call on representatives 
of both the newspaper and national mag¬ 
azine field, to appear before it and ad¬ 
vance whatever arguments they may. 
have. 

The committee will meet in the imme- 
I diate future, at the call of the chair, 
probably in New York City. Probably at 
that time the newspaper and magazine 
advertising experts will be called in. One 
thing is certain, however, the business will 
not be split among tw’o or more advertis¬ 
ing agencies, your correspondent is able 
to state authoritatively. It will be placed 
solely in the hands of one national adver¬ 
tising house. From here, it appears that 
two New York agencies and one Phila¬ 
delphia house and one Chicago concern 
have the edge on landing the business. 

Robert K. Stevenson, Jr., of Stevenson, 
Perry, Stacy & Co., Chicago substituting, 
for John W. MacGregor of Pittsburg, 
who is ill in Arizona, on Tuesday pre¬ 
sented the publicity committee’s recom¬ 
mendations and plans. Summarized, these 
are as follows; 

Every salesman of any class of mer¬ 
chandise has 3 obstacles in the way of 
his success, namely the convincing of hit 
prospect that (in this particular case) 
stocks or bonds are logical investments, 
that a reputable investment house is the 
place to buy them, and that a particular 
house can satisfy the requirements of a 
particular investor, 

“Our task,” says the report, “is a huge 
nation-wide merchandising problem that 
can be solved only through education. 
■The really big and important thing we 
have to sell is not securities, but the in¬ 
tegrity, the highly trained ability, thw 
years of experience and the truly great 
service the investment banker puts into 
public business. Great as it is, it all 
sounds tame to the public beside the fever¬ 

By MARSHALL R. HALL 

MAKE IT A NATIONAL DRIVE! 
^DITOR & PUBLISHER respectfully refers to newspaper and advertising 

executives the facts published on this page concerning the action of the 

Investment Bankers Association of America, as an evidence of what can 

he done through united action and definite program to stimulate advertis¬ 

ing service. 

That every city of the United States has heen contributing its quota to 

the enormous sink-hole of fraudulent investments has heen known by editors 

and publishers for years. Many newspapers have fought it. But legitimate 

investment hankers, whose responsibility and liability is direct, have not 

until now been induced to make an organized attack on this monstrous, 

wasteful evil by the most direct means—advertising. 

The. association at Cleveland appropriated $250,000 for the purpose. As 

newspapers reach all of the people the bankers desire to address and, as 

EDITOR & PUBLISHER pointed out to the bankers three weeks ago, an 

adequate newspaper campaign need cost no more than $250,000, obviously 

the entire appropriation should be made for newspaper advertising. It will 

be a mistake to split it up with other media. 

EDITOR & PUBLISHER now urges advertising managers to present all 

of the facts concerning the “bod investment” evil to local interests financially 

concerned in curbing local loss of capital through get-rich-quirk enterprises, 

and campaign for local copy to supplement any national advertising that 

may be scheduled to newspapers through the Investment Bankers’ Associa¬ 

tion of America. 

Make it a local as well as a national drive! Put the underworld of banking, 

slicker dealers in fake stocks and bonds, out of commission! Save to your 

readers and your city huge contributions annually made to the cats and 

dogs of the securities market! Tell the thrifty citizen how to pick and 

choose safe and profitable investments! Every honorable banker, every civic 

enterprise, should support this drive with advertising! It is an obvious and 

long-neglected duty! 

ish promises of great rewards offered by 
gambling and wildcat speculation.” 

That, in a nutshell, tells what the In¬ 
vestment Bankers Association has to over¬ 
come, and the advertising program will 
be aimed to educate the public into trust¬ 
ing in the I. B. A. members and patroniz¬ 
ing them to the exclusion of fly-by-night 
promoters. The report says further: 

“Your committee, therefore, has in the 
making a plan for reaching the 6,000,000 
income tax payers of this country, their 
families and their friends, through an ad¬ 
vertising campaign to cost for a year in 
;he neighborhood $250,000. The combined 
circulation of the media will be something 
like 11,000,000. It will reach millions of 
homes with a strong, interesting story of 
the 1. B. A.” 

The committee expressed opposition to 
direct mail advertising in the following 
paragraph: 

“Direct mail advertising is effective 
where the reader is already informed and 
interested, and wants to buy, and simply 
desires to know where. No large nation¬ 
al businesses have been built on direct 

mail advertising except the mail order 
houses. Moreover, to accomplish a na¬ 
tional acceptance of the I. B. A. through 
direct mail advertising, the expense would 
be almost prohibitive, were the task to be 
done right.” 

The committee then summarized as 
follows: 

“How will each individual member 
house gain? How will each salesman 
profit? Co-operative advertising action 
will sell more stocks and bonds to more 
people and will make stocks and bonds 
easier to sell. The individual house will 
find its present battle more than half 
won. What a happy situation to look 
forward to. Not competition with ignor¬ 
ance and predjudice, but competitive rival¬ 
ry among ourselves to make life more 
interesting as the investment house busi¬ 
ness rises to higher possibilities and 
greater public service than we have ever 
dreamed of.” 

President Prentiss in urging the adop¬ 
tion of an advertising program Monday, 
when the convention opened, said in 
part: 

“If the Investment Bankers Association 
of America is to continue its progress it 
is essential that the public possess a clear 
and more comprehensive understanding of 
the work performed by the members ot 
the association; that the public realize 
that investment banking is a national ac¬ 
tivity extending far ^yond the confines 
of the Wall Street of fiction; that the pub¬ 
lic have a keen and clear realization that 
investment banking exists only for the 
public’s benelit, and only to the extent 
that the public does benefit directly and 
indirectly can investment banking prosper. 

“And this brings me to the subject 
of advertising that economic force which 
so effectively brings before the public 
any story of fact and understanding 
quickly, vividly and honestly. As many 
of you know, there has been for several 
years a long and earnest discussion going 
on among members of your board as to 
whether or not the association should ad¬ 
vertise. By this I do not intend to imply 
that the association would advertise either 
the name of a security or the name of 
one of its members. The type of adver¬ 
tising which the Board of Governors has 
been discussing is purely educational. It 
would mention the name of no house, it 
would mention the name of no security. 
It would simply advertise the functions, 
the aims, the ethics of the Investment 
Bankers Association of America. 

“The matter finally came to a vote at 
the July meeting of the board and your 
publicity committee at this convention will 
make a complete report on the subject. 
I do not now intend to go into any of the 
details of that report, but, in order that 
you may be giving the matter some con¬ 
sideration I wish at this time to call 
your attention to the value of advertising. 

“We all know that one of the quickest 
ways to get the attention of the public 
is by advertising. We have all seen 
great industries built up almost entirely 
through advertising. We represent a 
great industry. We have something to 
sell to the public. In order to sell 
successfully our goods to the pub¬ 
lic we must first sell ourselves— 
sell the honesty of our business—sell the 
economic necessity of our business and 
sell the idea to the public that if they are 
going to buy securities the first thing that 
they want to do is to go to an honest 
dealer in securities. 

“Such a campaign is going to cost 
money. That money will have to come 
from the contributions of our various 
members. The treasury of the association 
has not got it and cannot provide it. I 
believe that every dollar contributed by 
any member of this Association toward 
the expenses of this proposed advertising 
campaign will return itself tenfold to that 
member. It will improve his standing 
in his own community. It will improve 
the standing of the association in the eyes 
of the public and it will save for the hon¬ 
est industry hundreds of millions of sa¬ 
vings which are now heedlessly and need¬ 
lessly lost.” 
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AMON G. CARTER ELECTED PRESIDENT 
OF lOTH DISTRICT CLUBS FORESHADOWED EVENTS 

Publisher of Fort Worth Star'Telegram Honored at Galveston 

Meeting—Texas Centennial and Houston A. A. C. W. 

Convention Discussed 

^Ai.VESTON, Tex., Sept. 24.—The .As.so- 
dated .AdverfisinK t luhs of Texas 

dosed a successful 4 day convention here 
todav at the 
Hotel Galv ez hy 
electing .Atm n G. 
Garter, piilp 
lisher o f t h e 
Fnri ir 0 r 1 h 
Star - Telegram, 
president for the 
e n s n i n g h I g 
internati:'’i;i ij .:on- 
vent ion ye ar at 
1 Inuston. (Ither 
officers c h o s e n 
were: first vice 
president, < liar ret 
B. Clark. (lal- 
veston; second 
vice - pro sident. 

.\mon fl. Tartek 

H. A. kandall of Sinton, Tex.; third 
vice-president, Paul lleisin, I'l Paso; 
secretarv-treasurer. Will S. Wood. Fort 
Worth. ■ 

Resolutions passed supported internal 
action with resjK-ct to aholishment of 
war; code of ethics; loyal and un¬ 
stinted support of Houston in ])lans for 
entertaining visit inn thousaiuls of adver- 
tisinn delenates who are ex]K'cted for 
the .\. .\. C. W. convention heninninR 
the week of .\!ay 10; estahlishnient of a 
Texas tiood Will Committee to hrinn 
about state of good will l)etween Texas 
cities with a sub-committee to call at¬ 
tention to relations of roikI taste and to 
promote spirit of “all for one and one 
for all;” employment of a paid fee sec¬ 
retary and mananer and tin- ornaniza- 
tion of a speaker’s hureau of Texas 
clubs. 

Ixiwry Martin, Corsicana, former man¬ 
ager of the State I'lailies Association re¬ 
ported on the formation of a c<nnmittee 
of 100 Texans elected by Senatorial dis¬ 
tricts to promote the Texas Centennial 
and World’s Fair, of which Judge Sells 
is chairman and Ixiwry Martin, secre¬ 
tary, The committee of the whole is to 
meet in .\ustin Oct. l.s. for tlx- orRaniza- 
tion of a program calliiiR for a SSO.OtX),- 
000 budRet for a fair to be held in Texas 
in the next 5 or 6 years, the idea haviiiR 
been endorsed by advcrtisiiiR clubs. Ki- 
wanians. Rotary, Lions, commercial or- 
Ranizations, churches, universities, and 
colleges. 

Dale C. Rogers of Houston, president 
of the 10th district clubs presided. .Xt- 
tendance was over ItX). Carl 11 unt, man¬ 
ager of the Associated Clubs made a 
stirring talk emphasizing the growth of 
the truth movement in the past dozen 
years which is now supported hy a $1,- 
OtXl.tXX) appropriation for the ensuing 
year.; Hunt urged a real get-together 
of all Texas in an effort to se'l the 
World Texas and Texans, and the es¬ 
tablishment of double the present num- 
her of Texas ad clubs. Hunt told with 
sincere regret of I»u. Holland's indis¬ 
position and of his doctor’s orders re¬ 
quiring complete rest and relaxation from 
cares and respimsibility. 

Other speakers were Monsignor Kir- 
win of Galveston, chaplain of the Hous¬ 
ton On-to-I^ndon committee; James W. 
Brown, publisher of Ri>itor & Pi’bi.ish- 

F.R, who discussed building advertising 
the profession; Gurney I^we of Ne¬ 
osho, Mo., who told of the clubs’ educa¬ 
tional program urging that the larger 
clubs to play big brother to the smaller 
clubs; Carl Williams, editor of the Ok- 
lahoma Farmcr-Stocknum who gave a 
clo.se-up intimate view of the farmer’s 
buying power; T. M. Darlington of the 
Sail Antonio Express who discussed 
newspaper advertising urging good, hon¬ 
est. truthful copy with good, honest, 
truthful store management, reduction of 
retailers’ prices, and proper store sys¬ 
tem. W. W. Pigue of the Houston Post- 
Dispatch also presented the course of 
newspapers, pointing to the fallacious 

thinking of some advertisers that because 
they adverti.sed in newspapers they had 
the right to suggest and try to dictate 
editorial policy. The subscriber was the 
only customer to whom the editor owed 
allegiance, he declared, and ridiculed the 
position ideas of some advertisers, stat¬ 
ing that run of paper pttsition was tiest. 

R. H. Cornell of the Houston Chroni¬ 
cle introduced Mgr. Kirwin. He spoke 
of the great services rendered to organ¬ 
ized advertising by F'ather Kirwin at the 
overseas convention. 

OHtd«H)r advertising was discussed by 
Bert Cheney. Uiiittxl .\dvertising Cor- 
IKiration, of Dallas, and Wm. Brock- 
housen, .Sunset System. .San .\ntonio. 
Direct hy mail advertising was discus.sed 
by llix Smith. IXillas, and K. C. Bink¬ 
ley, Sherman, the latter presenting .sam¬ 
ple com|K>sing that had produced large 
returns at small cost. J. B. Westover’s 
theme was lietter stores, and Jack Dione 
of llou.ston, told .some humorous .sttiries 
of s(»me so-called modern merchandising 
campaigns. 

The meeting opened with .sermons in 
churches on Sunday on the truth theme. 
The entertainment program included 
lunches and dinners by the Galveston .\d 
Cluh, Rotarians and Kiwanis, a treas¬ 
ure hunt on beach, and Iwthing. .\ mam¬ 
moth pageant “Truth Triumphant’’ with 
7(K) Galvestonians taking part was staged 
closing with a grand hall at the Galvez 
Hotel. 

Fort Worth will lie the next meeting 
place. 

SEVEN AD GROUPS TO 
MEET IN CHICAGO 

Concurrent Conventions Scheduled 

for Week of Oct. 13-Will Draw 

Notables of Profession—A. 

B. C. Banquet Climax 

Sept. 29-30- New Jersey Newspa¬ 
per Institute, third annual ses¬ 
sion. Rutgers University, New 
Brunswick, N. J. 

Ort. 4-6—Pennsylvania State Press 
Assns.. annual joint outing, to 
Delaware Water Gap and Poeo- 
nos. 

Ort. 7-8- -National Publishers Assn., 
fifth annual meeting, BriarrlilT 
Lodge, Briarrliff Manor, N. Y. 

Ort. 9-11—Illinois Press Assn_ an¬ 
nual meeting. (ihampaign-Urbana, 
Ill. 

Ort. 13-16- -Finanrial .Advertisers 
Assn., ronvention, Rirhmond, Va. 

Ort. 13-11—National Industrial Ad¬ 
vertisers’ Assn., annual ronven¬ 
tion, Etigewater Bearh Hotel, 
Chirago. 

Ort. 13-16—-Audit Bureau of Cir- 
rulations, meeting, Chirago. 

Ort. 14-l.S — Inland Daily Press 
Assn., annual ronvention, (ihi- 
rago. 

Ort. 1.5-18—United Typothetae of 
Amerira, annual me«*ting, Chi¬ 
rago. 

Ort. 16-17—Ameriran Assorialion 
of Advertising .Agencies, annual 
meeting, Drake Hotel, (ihirago. 

NEW NEWARK TABLOID 
A CLEAN PAPER 

First Issue Lively Type and Picture 

Half-Fold Daily—Announces Edi¬ 

torial Platform—Initial 

Support Good 

Ciiir.vco, Sept. 2.—The biggest week 
in the hi.story of advertising in Cliicag*', 
or any other city in the west will he 
jammerl into the six davs lieginning Oct. 
U. 

Seven different organizations have 
scheduled meeting during that time and it 
is expected that tlx' most prominent men 
in the advertising and newspaper world 
will attend. 

The National Industrial .Advertising 
.Association has announced its meeting 
and exhibit at the Edgewater Beacli 
Hotel for Oct. 13, 14 and 15. The dis¬ 
play of industrial advertising is expected 
to be the largest on record, as more than 
2(X) panels are to he exhibited. Noted 
spi-akers have been scheduled to address 
the convention on industrial and adver¬ 
tising subjects. 

The -American .As.sociation of Adver¬ 
tising .Agencies meeting is scheduled for 
Oct. 16. and 17, and a varied program 
is laid out for the session. The board 
meeting will be held on Oct. 15, while on 
the following day a luncheon will be held 
at the Hotel Salle for the -A. B. C. 
publishers, whose convention is another 
feature of the crowded week. 

The latter organization will cap the 
week on F'riday night, with a banquet at 
the Dmke Hotel for the various organiza¬ 
tions holding their sessions. 

In addition to those already named, 
the -Agricultural Publishers’ Association 
will meet at the Hotel I-a Salle, Oct. 15 
and 16. the Inland Daily Press Associa¬ 
tion will meet at the Morrison Hotel. Oct. 
14 and 15; the National .Advertising 
Commission of the .Associated Adver¬ 
tising Cluhs of the World will gather on 
Oct. 14 and 15. and the Commission in 
charge of Bureau adverti.sing of the 
American Newspaper Publishers’ .Asso¬ 
ciation will also convene at a date to be 
set later. 

tional e.xaggeration. These features arrl 
of the class that make and hold friend| 
worth having. .Alnu)st every class 
readers were appealed to, but the respecti 
able, home-loving, city-building, work-aB 
day .American was the one most soughtl _ , 
There was not a “leg-picture," nor a Hlgi 
highly spiced stf)ry in the fir.st issue" 
There was not a wild or loose line ■' 
type. .Amusement, local society, art an 
sports were well covered. 

The editor displayed congratulator . T>UF 
messages from Cornelius Vanderbilt, Jri^ T 
Governor George S. Silzer, of New Jerk Bani 
sey; former I’. S. Senator J. S. Frelingl \ n 
huysen and Postmaster General Harr, Cra‘ 
S. New. kicks. 

The “editorial platform” announce<l ii 
The Press was as follows: 

“Elect (‘fN>lidKe and Dawes. 
“Better transportaliDn for Newark. Uj 
“Divtlopnient of Fort Newark. in.tf hll 
“I..ow’tr State and kical ta.x rate. “Bv 
“Adetjuate wajfes for all civil enipk yees, . 
“Elevation f»f citizeii'hip thrmigh a<le4|uat' “ 

schools. trying 
“('ity planning program. ^ putting 
“A milli(»n iiopulatioti for Newark. t Uiulcr 
“Mtflern rail terminals. | 
“More playgrounds for children.** f SllCCCS 

ii ® 
Tilt* editorial salutation was a lir'-t v It v 

person address by The Press to the public^ who ii 
as follows; ^ name 

*1 am N tilume I, Numlier 1, of The Ere- 
Newark. New Jersey. Inviting myself into tlirj volum 
home life of the K't hert Treat City. 

“Anxious t<» he neighlxirly. 
*'Shunntng gossifi, hut ahle and willing 

share the great resininsihility of journalism an f Ncwly 
citizenship. 

“.Americanism. 
“(’oniplete. accurate, dependable. ^ 
“Willing to entertain. 
“Anxious to serve. 
“Sure to l»e useful. 
“I want to mt'et yimr friends and have yo 

meet mine including ('alvin (’oolidge an I 
Charles (I. Dawes. 

“Fipe and all. 
“Show you my pictures of men, women and 

events. 

“It's all here and it’s all true,” was 
the slogan of The Press, the premier 
number of which was published at New¬ 
ark, N. J., on Tuesday, Ixing the coun¬ 
try’s ninth tabloid daily newspaper. 

Joseph J. Fiske is president of the 
Press Publishing Co., Maynard E. Zepp, 
treasurer, and George D. Smith, secre¬ 
tary. The ncw.spaper is under the editor¬ 
ship of I->ouis A. MacMahon. formerly 
assistant director of advertising and gen¬ 
eral promotion manager of the ll’ashing- 
fon (1). C.) Times. .An “advisory l)oard' 
of live, two still to he selectecl. was 
named. 

The Press was priced at one cent <le- 
livcred, and 2 cents on newsstands. It 
was announced that the Sunday issue 
would sell at 5 cents. Both the evening 
daily and Sunday will be delivered for 
10 cents per week. 

The first issue was in 32-pagc form, 
ti-ve coliimn:! wide, form depth 17 inches. 
The first page was given over to a dis¬ 
play of news pictures, with two news 
banner-lines directing attention to stories 
on the inside. .A double- truck of news- 
pictures was the big inside feature. 
Throughout the paper there was a liberal 
use of illustrations, hut the paper ran 
more tyi)c and longer stories than is 
customarily used in the New A’ork tab¬ 
loids. 

There was a distinct local flavor, hut 
the Press indicated that it proposes to 
cover the general news field, liberally 
supply news-features and pu"e entertain¬ 
ment and a strong page of editorial com¬ 
ment, backed by a comprehensive e<li- 
torial policy. 

This tabloid, in its first i; ves, was 
clean, conservative, high-minded and 
soundly constructive. Its typography and 
general arrangement deserved comment 
as admirable. Its initial press work was 
poor, a mechanical difficulty which will 
doubtless be overcome as the press gets 
into action in its new location. 

In addition to several excellently se¬ 
lected news-picture layouts, the editorial 
department made clever use of syndicate 
material, in considerable measure sup¬ 
plied by NFIA Service. The title line 
and the trade-mark design, run in the 
title, remind newspapermen of those long 
used by the Clczvland Press. 

The features in the initial number were 
not intended to “knock ’em dead,” but 
were well selected, solid reading, with¬ 
out suggestiveness, impudence or sensa- 

■‘l.itiil you them in .y neiKhhorly fashion. I ■’U'-U 
“You may rea<l my mail. I (lOe nf 
‘IMy telcRrams from North America. I wotldc 
“.\lso my cables and r,-idioKrams. !_ 
“NoChiiiK will be hidden. Comm 
“Because my corresiMmdence will be clean—I Itnmecl 

from normal-minded men and women who kno»I mail f 
how to write what will interest you. Dortlitl 

ttlSt 111 

counts 
A ( 

found 
mouth 
cigar 

’ champ 
hard I 

A 
tilted 
(me n( 
wonde 

! comini 

now lo write wnai will interest you. nr.rrlio 
“I’m KoiiiK »o tell you what His Royal High l 

iiess, the Prince of Wales, does on his ranch,i nule. 
and show you the pictures I (iet from there. Uptun 

“I’ll keep you abreast of |M>litical affairs i- romnl, 
this presidential year. Compl 

’’I’ll let you read all alxnit the latest di eloi Cycs. 
metits in the new Irish situation. Tell yoc] Tha 
wh.at the new fashions are like and let y. ■ simnlc 
know anythiiiK new in business. 11 z 

“Th.it is a neiRhlHirly duty I owe you. able 1 
“Hut most of my effiTts are lo be devol, real i 

to .Newark and environs. Because, as iieiKh I milliol 
Imrs, we want to know more about ourselM j 
than we do about distant ac(|uaintances. ^ 

“You will find me in the churches, social) from 
circles, liKlfte rooms, civic organizations, - I Hmi 
realms, at the City Hall, down in Trent- ti ..-p 
and, of course, on very intimate terms witr 
Washiiiiflon and the White House. ’ “Play 

•’From the heginninir you will notice lli. “J’n 
I have all the news from Newark’s stores. ; r . 

“More than one million .agate lines of pai ; Comer 
.advertising were contracted for hy the merf' • 
chants of .Newark before I actually moved inloy McM: 
my big red home in Treat place.’ | rf 

“That's neighlmrliness. f 
“Proof th.at I am welcome. | The « 
"Certain indication that I am going to i I vailcd 

a good neighbor. I 
“.\nd a i>ermanent resident. | .,„,i 
“You'll like the way I am dressed. ItN tl .S P I on II like tne way i am iiressert. it s ti -i T • 

real fashion now.adays. Cut fn m the sai I the r< 
Dattcrn uscil by ('orncliu.s Vanderbilt out l:f “Yc 
Los Angeles and San Francisco -a stvie Los Angeles and San Francisco -a style b'S'l bum/*! 
is intriniiicting into IVtroit. Cut from t’ul! I"”*"' 
same one the Pattersons used when tlic>B nUTTlOi 
founded that womlvrful success. The DailH taking 
News of New York City. I his p\ 

“< opieti also by Mr. Hearst in Boston nT’ 'l *, 
on Manhattan. f Style. 

“Fidlowetl hy the Scripps Howard puhlisht i > ‘‘Stt 
in B.nltimore and Washington. [ ^ 

“A good style, without wasting material. In* J ^ * 
every s|>eck of the fabric simon-pure. j know 

“Thus do I come to life. i Every 
“/y tabb id in size. “Yr 
“(rigantic in treasure.** 

) humo 
Under MacMahon in the editorial dt 1 pie w 

partment are : Harry Stevens, city edi j selves 
tor, at one time on the Newark News, “Bi 
Victor C. Olmsted, news editor, for- black 
merly on the Philadelphia Public Ledger, fully. 
Bernard G. Kaufman, dramatic editor. “01 
formerly on the London Telegraph, am’, "then 
more recently on the Montreal Star; J * ment 
Donovan, formerly Newark Ledger, am* must 
Sam Kopp, formerly Newark Call, spon subtle 
editors; Ivan J. Barr, former column- seems 
ist on the Omaha Bee, then later on New time.’ 
ark newspapers, columnist; Tom Cassidy Me 
politics, formerly on the Boston .4drer fendii 
t'lser, more recently on Newark newspa “If 
pers, and Miss Anna Guenther, societ;. sell ■ 
editor, who held this position for six The 
years on the Nervark News. dress 

I 
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McMANUS GIVES A LESSON IN COMIC ART 
Highest Paid Cartoonist in America Pauses From Daily Grind to Explain Subtleties of Profession 

Tells of His Twenty-five Years as Newspapar Artist 
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pUFF! Plop! 
^ The lemon pie hit square in the face. 

Banff! Stars! 
\ rolling pin has done its duty. 
Crashing glass, bumps, black eyes, 

kicks, falls, question marks, exclama¬ 
tion points and a mighty explosion. 

"What is humor?,” I mildly asked 
George MacManus, who is busy “Bring¬ 
ing Up Father” amid this daily devastat¬ 
ing hurlyburly. 

“By golly. I’m darned if I know—un¬ 
less it’s the good income you get for 
trying to be funny,” McManus replied, 
putting one hand on a knee, the other 
under his chin, striving, perhaps, if un¬ 
successfully, to assume the pose of Ko- 
din’s “Thinker.” » 

It was a difficult moment. The man 
who is making millions laugh could not 
name the reason. 

But the brief silence answered for 
volumes of bunk. It presenterl an op¬ 
portunity to kK)k over the creator of 
jiggs, Maggie, Dinty Moore, and the 
Newlyweds—the highe.st paid comic ar¬ 
tist in the world, according to all ac¬ 
counts. doubtless true. 

A comfortable, round, little man, I 
found him. Smiles came easily to the 
mouth from one corner of which a long 
cigar protruded. Brown eyes had a 
champagne sparkle in them it would be 
hard to dim. 

A gray Prince of Wales felt hat was 
tilted back on his head. Above the ears 
one noticed sandy hair was graying. One 
wondererl for a moment if he was be¬ 
coming l>ald, but dismissed the thought 
immediately, Ijecause about this gentle¬ 
man of 41, there is a youthfulness that 
portliness and thinning hair could never 
hide. This quality was epitomized in his 
upturned smudge of a nose: and its 
complete index was in those twinkling 
eyes. 

That he is “one of the gang" is" the 
simplest possible description of the lik¬ 
able George McManus, and possibly the 
real answer to his power of making 
millions laugh. 

I had come for a lesson in comic art 
from the biggest authority I knew about. 
I changed tactics. 

“Tell me how you do it,” I suggested. 
“Play teacher for once, please.” 

“I’m very busy . . . very busy . . . 
conference with the editor, you know 

. imi)ortant conference,” began 
McManus. 

lie couldn’t dangle with dignity long. 
The essential gwid nature in him pre¬ 
vailed. .And, figuratively speaking, he 
walked up to the school room platform 
and proceeded with the interview, playing 
the roll of pedagogue. 

“You should begin with a definition of 
humor,” he insisted stubbornly. “Yet 
humor is hard to define.” And he pains¬ 
takingly italicized the verb and raised 
his eyebrow just a trifle in true teacher 
style. 

“Stuff I don’t like myself. 1 often get 
the most letters or praise about. I never 
know how a strip is going to take. 
Everyone sees an idea differently. 

“No, you absolutely can’t define 
humor,” he added with finality. “Peo¬ 
ple who laugh don't know why them¬ 
selves.” 

“But the rolling pin, the lemon pie. and 
black eyes,” the student asked sorrow¬ 
fully. “Arn’t they really funny?” 

“Oh.” prefaced the scholarly reply, 
“there’s bound to come a certain refine¬ 
ment in American comic art. Slapstick 
must eventually give way to .something 
subtler. But slapstick is certainly what 
seems to appeal most at the present 
time.” 

McManus was real master now, de¬ 
fending his theories with vigor. 

“If you are going to draw comics that 
sell you can’t neglect slapstick today. 
The crowd likes old stuff. You must 
dress it up. however. Put new and dif- 

By PHILIP SCHUYLER 

McMANUStSMS; 

“If you are Koin^ to draw comic.* 
that lell. you can't neglect slap¬ 
stick." 

*‘Take pains with every line you 
draw. The well-dressed joke wins 
success.'* 

**Makt your characters just as 
human as you can." 

"Go with your drawings right into 
the homes cf people. The little 
things of every day life, the com¬ 
monplaces. are funniest." 

"If you would succeed as a comic 
artist, get a job on a newspaper, no 
Diatter how small it it." 

ferent clothes »in it. Make it seem swell. 
“Remember, first of all, there are a 

lot *of people who pretend to l)e high 

Next, Maggie is shown hurling the 
rolling pin. I)erause Jiggs jK-rsists in re¬ 
fusing. There is certainly action well 

Opera House in St. Louis, Mo. TlucKlore 
DreisiT nH-ntions him as a wit in the 
"Hook .About .My.self." 

es. Dad was (piite a wit,” the son 
took u)) the story. “He used to have 
rubber hiKiks in his office at the oi)era 
house. Visitors wouki come in. hang up 
tluir coats, which would drop to the floor, 
as s«Kin as they turned around. 

"Dad would never crack a smile. The 
chumps Would do their stuff time and 
ag.iin Ix-fore they noticed the joke! 

“Then, it was the custom for Beau 
Brummels of St. l>ouis to leave their 
cigars on a railing in the foyer. During 
the acts, Da<l would put tob.isco sauce on 
tlie tips. . . . 

“He wouldn't let me hang around the 
theatre. Of course 1 wanted to. .After 
sch(Nil 1 would come down with a bunch 
of kids. 

" '.See here.’ Da«l would say, ‘there’s a 
line park just a nice ride from here.’ 

"He would give us some money an<l 
shoo us «)ff to the park. It would take 
just long enough to keep us from playing 
around the opera house." 

.Mc.Manus first drew public attention to 
his work when he was 13 years old. He 
drew a picture of a youngster with a 
turned up nose and a generous sprinkling 
of freckles, while in the class room. His 
teacher demande*! to see the drawing. 

"I exj)ecte<l a whale of a licking from 
the school ma’am,” said the cartooni.st, 
“but apparently she felt my da<l could 
give me a sounder thrashing, and so she 
sent this bit of art with a few others she 

brows, who go to a modern so-called drawn in the picture, jiggs lands out on "’i' 
high-class show and laugh their heads the sidewalk the “sadder and w iser man.” , ''‘■'"y quiet during supper, and 

I fancied th«- strap would get its work- off at old jokes dressed up. The same "There’s your necessary slapstick,” . • * u r l i ■ r . • 
jokes may have Ix-en used .30 years ago .McManus said. “1 try to get in it as i bidtime. Instead he 
in chea]! burlesrpie, but the different much rir.nble and crash as 1 can. In- 
costumes and the gorgeous settings make cidentaliy, I am tohl this goes very well 
them funy all over again, and funnier in i-outli .America. In that country, the 
than they ever were before.” men are absolute masters of their women. 

quietly askerl: 
“Did you do that?” 
“I admitted it, and without a word, he 

went out of the house. The next morn- tnan tney ever were betore. men are absolute masters of their women, •. f 11 

Ergo. McManus might have said, there and they think its a huge joke, when ’V ^ 
you have the first rule in comic art. Be .Maggie stands up and sasses Jiggs back.” I'rl *30 ‘lown to the .Sl. /.OMi.r 
careful with your drawings. Take pains .McManus’ finger now indicated the t" . 1 
with every line. The well-dresseil joke rext frame. Jiggs is at the butcher’s 
wins success. sho]i. The balloons contain the words 

“Secondly.” he continued, “make your sp-ken by Jiggs. “fioiKl Lord. .Maggie 
characters just as human as you can. forgot to'tell me what kind of meat she 
Of course you must exaggerate their wa-ted." 
personal a|>p(.arance and the things they “There is a little subtler form of 
do 
ground. 

freckled <lrawing to the editor, and it 
made a hit. 1 worked for a year at $5 
a week, and then was given a dollar raise. 

I hat was 24 years ago, and I’ve been 
drawing cartiMjns ever since. 

“When I was 21, I came to .New York, 
aiul drew comics for the .Vnti York 

O. But to live they must have l«ck- htirnor. f.. i^a.Urs who are alK.ve slap- You’KiliiX 
roinul. stick. McMamis su^Kcstccl. iNnir •! ..* w.. i* . .wi au _: 
“I think of Jiggs as a real pe-rson. 1 .Ma,gie. got so mad that she forgot what t1tat “time^‘nVsine'e! 

ave even written his biography. ..be was getting mad alMuit. -ru .i,. . r snu^. 
t,«rr, T.-,.io.ru -I.., II.. .1, .. ,1. I ,1 .. I .. I 'P-'^'S out of memory of the 

hav 
He was liorri in Ireland, you know. “Really, though, I rion’t un<lerstand 

He came to this country expecting to humor. I don’t know why the jieople 
find gold on the streets of New York like it. 
but fotind bricks and cobblestones instead. “In this business when you are ap- 
He was thrifty and succeeded. But you tKaling or trving to appeal to so many 
know the story. different kinds of jx-ople. you have to 

“Thirdly, go with your drawing right av< id everything that is really comical— 
into the homes of people. The little such as lif|uor. 
things of everyday life, the common “The best and. what I think are the 
pla^s are the funniest. funniest ideas, you can't use. 

iverage reader of funny pages. They all 
isk: 'How did you strike the popular 
characters of Jiggs and .Maggie?’ 

"It was this way. Indelibly in my mind 
since childhood remains the picture of old 
Billy Barry, the fiest Irish comedian of 
his day. .My dad was in the show busi¬ 
ness. and I used to see Barry in his play 
<|uite often. I rememlier every detail of 

..r- *■ II . • f . ..r> • ■ . practically the same as 
Fourth continually strive for variety. But now, to continue the game. \ou -i he Auctioneer’of Pxlav with the change 

Try to please every sort of person in are a young wouhl-lie cart<M>nist, I am ,,f If..n(lin<r rhararter The rhararter 

.every strip you do. And this is darned supiiosed to tell you what to do. IK.rtrayed by Barry is the Jiggs of tr^av 
hard. ^ “Well, the lust advice I couki give and his wife .Maggie is the same leading 

Let me explain to you, he went on, you is to U-come connected with a news- actress in that i>iay. Thev used to have 
and at last 1 was glad to see the phrase paper. Perhaps you can’t get a job as a jKiker game every night at 9:15 and 
came exactly as though it were from a comic artist right away. .All very well, tlure were jieople in St. I.ouis who would 
teachers lips. . I don’t care what you do. Be an office flfKrk into that house just to see the real 

He prcKluced the strip that was ap- boy. Carry cojiy in the editorial room, ixiker that was played. It was one of 
pearing in the .Vra- York American that .And on the side keep drawing all the those friendly games where the players 
day. It was not one of his best, per- time. carrieil bricks and axes for emergencies, 
haps, but it was typical. “Then you’re right im the sfiot, when “|t’s the public which makes a comic 

Maggie had asked Jiggs to go to the opiiortunity comes. You get to know the successful. I tried out a dozen, until 
butcher’s and get her some meat. Jiggs sort of stuff your erlitor likes. ’Bringing Up Father’ struck the popular 
protested. _ He wanted to go to the fight. “.Art schools and correspondence fancy. That was a few years ago when 
This was in the first box. schools are all good enough in their way, I joined the Hearst organization.” 

“There, you see. is an every day oc- but it is being right on the spot that Up in the building that houses the 
currence, pictured in funny, and now counts.” King Features Syndicate, aspiring ami 
well-known figures,” McManus ex- “Did your father draw.” I asked, won- perspiring cartoonists clamor almost 
plained. “Wife asks hubby to do an dering if artistic ability is hereditary. daily for recognition, 
errand for her. Hubby has something “Never commercially,” Mc.Manus re- And McManus, turning Rotarian, tells 
else on his mind. .Almost every man on plied. “He just monkeyed’ around with this, as the “one thought” he would 
the street has been through the same it.” “leave with them today.” 
experience so often that he has, if he’s The elder Mc.Manus, however, I hap- “<Iet a job on a newspaper. No matter 
wise, passed the point of being angry pened to know, had the same easy sense how small or inconspicuous it is. 
about it. and thinks it’s darned funny, of humor that characterizes George of “Be on the spot, when opportunity. 
This is the first tickler.” today. He was manager of the Grand comes.” 
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ST. LOUIS POST-DISPATCH FILES SUIT 
AGAINST HOUSTON NAMESAKE 

Asks Injunction Prohibiting Use of Title by Texas Daily— 

Claim Copyright Protection—Also Seek¬ 

ing Damages 

^T. LOl'lS, Mo., Sept. 24.- 
^ inn of tlic motion for a ti'mi)orary in- columns and in its advertisements it re- 
junction souitht by t!ic I’ulitzer I’uhlish- fers to and mentions its newsi>aj)er merely 
ing ('ompany, a Mis.souri corjtoration, as the Post-Dispatch without using the 
publisher i)f the St. Louis Post-Dispatch, word ‘Houston’ in connection therewith 
to restrain the Houston Printing Com- and the newsdealers and agents who 
ixiny, a Texas coriwration, from using handle and sell said newspaiier in Texas 
Post-Dispatch as a name for its newsixt- and adjoining states, most of whom also 
IHT. itrolwbly will Ik- held in Houston on handle and sell complainants’ newspaper, 
Oct. 11. Tliis will depend uihui whether 
h'ederal Indge Hen I'. Dawkins of the 

owned by W. R. Hearst has been 
appointed director of advertising of the 
•ST. Paul Dispatch-Pioneer Press, suc¬ 
ceeding A. J. McFaul, now assistant pub¬ 
lisher of the Chicago Herald & Exam¬ 
iner. 

Prior to becoming publisher of the 
Washington Herald Mr. Snodgrass was 
publisher of the Milwaukee IVisconsin 
News and Telegram. Before that he 
was connected with the Cosmopolitan 
Magazine in New York, and for years 
was New York manager for N. W. 
.\yer & Sons. 

WILUAMS APPOINTED 
S. N. P. A. MANAGER 

Secretary to Senator Harri* Will Fill 

Specially Created Poution Oct. 1 

—Former Editor of Americus 

(Ga.) Timea-Recorder 

Cranston Williams, of Greensboro, Ga., 
has been appointed to the position of 
manager of the Southern Newspaper 

U. S. Postal Survey Completed 

The Post Office Department has com¬ 
pleted a survey to ascertain the cost of 
handling mail and a report on the re¬ 
sults will go to Congress in December. 

Houston division of the Southern l>istrict 
of Texas, who has been absent from 
home, returns by then. 

The iK'tition which seeks a perpetual 
injunction from a continuation of the 
n.se of Post-Dispatch or any similar words 
as a name for the Houston p;xper, al.sq 
asks for an accounting of profits and 
for damages. Jud.son, Green & Henry, 
of St. Louis, attorneys for the Pulitzer 
Publishing Company, filed the [K-tition at 
Houston on Sejit. 15, and it is sworn to 
by .\. G. Lincoln, secretary of the pub¬ 
lishing comiKuiy. The jK-tition states 
that the Pulitzer Publishing Comp;iny 
has iK-en publishing the Post-lhspatch 
since 1878, when the name was adopted 
as a trade mark and that it has “spent 
more than a million dollars in advertis¬ 
ing its newspaper under the trade name 
of Post-Dispatch and in extending its 
circulation and distribution under said 
trade name throughout the Lffiitcd States 
and on .\ugust 1, 1924. its daily and 
Sunday editions circulated in every state 
of the Union and in all of the principal 
foreign countries of the world, the cir¬ 
culation of its daily pajK-r exceeding 
2211.(01) copies and of its Sunday paper 
c.xceeding J.sO.OfXl copies and that on Aug. 
1, 1924. its Sunday iMix-r had an average 
circulation of 24.100 in Texas, in I^iuisi- 
ana 2.(X)0, .Arkansas 12.(XX), Oklahoma 
20.000, in city of Galveston, Tex., 1,521 
copies, and in city of Houston 335 copies, 
and its daily paixer had a smaller circula¬ 
tion throughout all of said states.” 

The petition states that “from 1878 
until Aug. 1, 1924, the complainant was 
the only newspaper in the Ihiited States 
using this name or any similar name, and 
in consequence thereof, although the 
words St. Louis were sometimes jxrinted 
on the paper in connection with the words 
Po.d-DLsjvtch to indicate the place of 

SIR GEORGE SUTTON REVIEWS RESULTS 
OF WEMBLEY A. A. C. W. MEET 

By Herbert C. Ridout 

(.I.ondoH Editor, Editor & Publisiikr) 

HF!N Sir George Sutton, chairman of the Amalgamated 

Press, Ltd., presided at the general meeting of the company 

on Aug. 26, he made an interesting reference to the Advertising 

Convention of 1921, 

Sir George said: “You have all read of the great Advertising 

(HMivention hehl last month at Wemhley. This firm, like many 

others, lent moral and financial support towards the bringing to 

London of many hundreds of prominent husiness and advertising 

men and women from all over the world to discuss the practice 

and value of advertising. The results abundantly justify the 

efforts nuule. 

“.Apart from the fellowship and good will which the convention 

stimulated, 1 believe that on the practical side it achieved much. 

It directed the attention of the entire business community to the 

mission of advertising: Increasing proxluction by the enconrage- 

ineiit of demand. There is no doubt that the most important 

result t»f the convention will be an all-round increase in the vol- 

nme of advertising. By that increase your company, in common 

with other publishing hoirses, will largely benefit.” 

Publishers' .As- 
sociation. He 
will make h i s 
headquarters i n 
Chat tano oga, 
Teim., and will 
take up his new 
duties Oct. 1, 
working under 
Walter C. John¬ 
son, secretary- 
treasurer of the 
S. N. P. .A. He 
has been serving 
as secretary to 
L’ n i t ed States 
Senator William 
J. Harris, o f 
Georgia. 

Cr.wston Williams 

frequently speak of both papers merely as 
the Post-Dispatch, and the readers who 
buy said jiapers or either of them, fre¬ 
quently ask merely for the Post-Dispatch 
so that this identity or similarity of name 
leads to confusion and it frequently hap- 
IK-ns that purchasers intending to buy 

WEIR ADDRESSES CIRCULATORS 

International Circulation Chief 

Inter-State Meeting 

publication and the address of its pub- copies of complainant’s newspaper receive 
lisher. these words formed no part of its 
trade name, and said newsixiper was or¬ 
dinarily handled by dealers called for and 
bought and sold by the name Post-Dis¬ 
patch without the said prefix of ‘St. 
Ix'uis.’ ’’ 

On March 15. 1924, the complainant 
filed application for registration of the 
trade mark of Post-Dispatch, without 
addition or inclusion of the words “St. 
Louis,” or of any other words except 
those two, the ix?tition states. This name 
was admitted to registration on July 10. 
1924. 

The petition relates that on or about 
Aug. 1, 1924, the Hou.ston Printing Com¬ 
pany acquired control of two newspapers 
published in Houston, Tex., known as 
the Post and the Dispatch, merging them 
into one “and fraudulently contriving 
and intending to reap the lienefits of the 
reputation and good will complainant 

copies of the defendant’s paper in the 
place thereof, and by reason of this un¬ 
lawful conduct of defendant in circulating 
and selling its said newspaper the name 
reputation, circulation and sale of corn- 
plainant’s newspaper has lieen and will 
lie greatly interfered with, diminished and 
decreased to its irreparable damage and 
injury.” 

The petition states that “the value of 
the said trademark involved herein is 
greatly in excess of $5,000.” 

POST-DISPATCH HEARING OCT. 11 

injunction Suit in Court at Houston 

or Monroe, La. 

Hoi’stox, Tex., Sept. 25.—Federal 
Judge Ben C. Dawkins, of the North 
Ijouisiana District who went to Browns¬ 
ville. Tex., to hold court this week, has 

. - . Oct. 11. as the date for the hearing 
Fad established for its newspaper, estab- p^^uis Post-Dispatch’s peti- 
lished the name of the Post-Dispatch or temporary injunction against the 
Houston Post-Di.spatch, and has wilfully Houston Post-Dispatch. 
persisted^ in _ publishing, circulating, and The hearing will be held in Houston if 
distributing its said newspaper under said Judge Dawkins, acting in absence of 
name after having been notified in writing Judge J. C. Hutcheson, has time to return 
by complainant that it was unlawfully then otherwise the hearing will be held in 
infringing complainant’s said trademark Monroe. 1^. 

Robert S. Weir of the Syracuse 
(N. Y.) Journal was the principal 
speaker at tlye fall meeting of the Inter- 
State Circulation Managers .Association, 
held Sept. 17 in Philadelphia. Weir is 
president of the International Circulation 
Managers’ .Association. 

Other speakers were Royal W’. W'eiler, 
Allcnt(n>.'ii (Pa.) Call; Karl F. Hall, 
Xesiark (N. J.) Star Eagle; W'. P. 
Wilson, Washington (Pa.) Obserz-er; C. 
T. Buck. Lancaster (Pa.) Neze Era; N. 
S. Rounsley. Harrisburg (Pa.) Tele¬ 
graph; and J. H. Miller Jr., Pittsburgh 
(Pa.)Chronicle Telegraph. 

The association is made up of circula¬ 
tion nuinagers on newspapers in Penn¬ 
sylvania. New Jersey. Maryland. Dela¬ 
ware, District of Columbia, and West 
A’irginia. A. C. Finley, Atlantic City 
(N. J.) Gacette-Reziezi’. is president and 
Henry C. Carpenter. Lancaster (Pa.) 
Intelligencer-News Journal, is secretary- 
treasurer. 

Robert L. McLean. Philadelphia 
Bulletin, was chairman of the committee, 
which arranged details of the meeting. 
The next convention will be at .Altoona. 
Pa., sometime next March. 

and was unlawfully hindering and inter¬ 
fering with the sale of complainant’s said 
newspaper, and was engaged in unfair 
comnetition.” 

It is related further that “while the 
defendant uses the word ‘Houston’ in 
connection with the v?ords Post-Dispaich 
as the of^ial name of its paper at the 

SNODGRASS SUCCEEDS McFAUL 

Paul New Adrertiaing Director of St. 

Diepatek-Pioneer Pres* 

Rhey T. Snodgrass, former publisher 
of the Washington (D. C.) Herald, 

A. N. P. A. to More Uptown 

The American Newspaper Publishers’ 
.Association plans to move. Nov. 1, from 
the World Building. 63 Park Row, New 
A’ork, to new offices at 270 Madison ave¬ 
nue. The .A. N. P. .A. executive depart¬ 
ment will occupy offices on the 13th floor, 
while the Bureau of .Advertising will be 
on the 18th. 

Cowan Directing Coolidge Caravan 

R 

The office of manager is a new appoint¬ 
ment created at the last annual meeting of 
the S. N. P. A. which provided for the 
selection of a manager to assist the sec¬ 
retary-treasurer. Walter C. Johnson, of 
Chattanooga, who has held this office for 
the past 8 years. 

Chattanooga will remain the head¬ 
quarters of the S. N. P. .A. because of its 
splendid geographical location, being easy 
to reach from any part of the country. 

Mr. Williams was educated in the 
public schools after which he attended 
Fmory College. He was reared in a coun¬ 
try printing office, and has done every¬ 
thing from setting type, job and press 
work, on up to filling the editor’s chair. 
He was editor of the Americus (Ga.) 
Daily Times-Recorder from 1915 to his 
entry in the United States army during 
the world war. He entered the first offi¬ 
cer’s training camp and served through 
the war. In France he was commanding 
officer of the Machine Gun company. 
Fifty-Sixth Infantry, 7th division, resign¬ 
ing from the regular army in which he 
had enlisted early in the war. He attained 
the rank of captain. 

Mr. Williams served as secretary to 
L'nited States Senator William J. Harris, 
of Georgia, from the time of his return 
frofh France in 1919 to date, and was his 
campaign manager in 1924. He is a mem¬ 
ber of the National Press club, Washing¬ 
ton. D. C.. a Scottish Rite Mason, a 
Shriner, and a member of the Sigma Nu 
fraternity. 

Speaking of Mr. Williams. John S. 
Cohen, president and editor of the Atlanta 
Journal says: 

“If the field were scratched with a fine 
tooth comb I don’t think a more worthy 
person could have been selected for the 
place. Captain Williams is a newspaper 
man of the first water, industrious to a 
degree, and a personality which will 
carry him and any organization which he 
represents over rough spots with the least 
amount of friction. He has been pro¬ 
nounced by close observers in Washington 
as the best private secretary at the capi- 
tol. I have been a private secretary to a 
cabinet officer myself. I know that it re¬ 
quires ability, tact and poise to a very 
great degree to get away with the job. 
That is the reason I gave it up after six 
months of service. 

“I think the Southern Newspaper 
Publishers’ association has been exce^- 
ingly fortunate in securing his services." 

50( 

John P. Cowan, former newspaper man 
and editor of Pittsburgh First, organ of 
the Pittsburgh (Thamber of Commerce, 
is in charge of the “Coolidge-Dawes- 
Lincoln” tour that started from Plymoruth 
Vt., on Sept. 9. The caravan reached 
Pittsburgh Sept. 19 and newspaper 
friends of Mr. Cowan tendered him a 
warm welcome. 
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REPORTING NATIONAL POLITICAL TRIANGLE 
500 News Men Exclusively Engaged in Telling the People of the Remarkable Battle of Three Parties 

New Methods Include Sectional Headquarters Where Big News May Break 

of the most remarkable political By PHILIP SCHUYLER York, New [trsey. an<l iVlaware Ofli- 
campaigns m American history is ces at Washiiiglcm ami Chicago at present 

lieing reported m the columns of the He has headquarters m New York and hesitate to ask any form of question liandle the remaining states. Plans arc 
nation's press. commutes to Washington and Chicago at which might develop a news story. lieing made to establish other centers 

Although the campaign was late this frequent intervals. Robert W. Woolley, The imiKirtance of radio in the present in Henver, .San l•■ranci.sco and Detroit 
year in getting under way, at the present vvho was for many years on the staff of campaign was one (|uery. lohii P Donlon it lim.. 
time interest is mounting to fever heat the New York World, is chairman of “It is of extraordinary imiKirtance,” editor of the New York Tel^nm is 
and the press has dived into the contest the Democratic national publicity com- was the Ikivis replv, “but it will never t,,,blicitv .lirector fnr tl.is n-.«t.Vr„ 
in earnest. mittec with headcpiarters in Washington, take the place of the- newspapers.” ^k'n He li .s t wo former 

Nearly 500 newspa^r men it is esti- while Dr Ernest Gruening. representing -My (hnaba,” he coiitiiuied, as assistant's, iMlwar.l Chap.iun formerly 
ina ed, are making national ^htics their U lo lette also operates mainly from -^as broa.lcast by the powerful radio city editor of the Arm KorA-CVmJrcJ 
^ly assignment, while more than 75 have the national capitol. Hastings, Neh., an,l 1 was in- and kny Cra.Hlall, forim rly with the 
been definitely assigned to cover the 3 Each of these super press agents formed that this station has received the Hufhilo Courier 
principal candidates and their running «i,rects publicity men representing their pcistal cards from every state in the Miss .Molly McEllen. known to most 

By PHILIP SCHUYLER 

, , ,,v parties in Chicago, New York, and Union and ( anada, stating that my ed- 
In New \ork alone there are 30 news- Washington. dress had Uen heard ” 

paper men, covering the three party head¬ 
quarters. ^— 

All over the country more money than 
ever before is being spent gathering news SONGS OF THE CRAFT 
of the contest. ^ ... „ 

Unlike past partisan conflicts, none of (Cofynght. 19_4, hy Kuitok ik 1'i;ri.isio.r) 

the 3 major protagonists is content with By Henry Edward Warner 
one main national headquarters. 'me* cm iTsaisiiw'ff* 

Whereas in other presidential years. CULLMINIMI 
Republicans, Democrats and in the days of (To that vast aggregation of altrustic egoiHts of whom I have heen variouRly 
Roosevelt, Progressives, maintained a with sundrily and frequent. May they all live long enough to forget 
principal directing office in one city, that there was The American Hreas llumoriata until railroad pasHeH 
usually either New York or Chicago, . gave out! H. E.W.) 
with branches in other cities, this year 
(Toolidge, Davis, and La Follette have •*• I 
no fixed headquarters. i 11 11 ■ i . ■ 11 

There are 3 cities from which at any Luck s blessings on that man who wields a pen 
time any day important political state- To sprinkle chuckles .lown the path- of men, 
ments mav be issued and news emanate. To cheer the downcast, lighten leaden hours, 
Thev are New York. Chicago and Wash- A'-wers. 
ington. All three cities have to be «« he to his task, 
watched bv the newspapers with equal 

^lngl^g nis song, and going sun to sun 

“william M. Butler. Republican *«'• sufficient to the day it’s done. 
National Chairman. Clem Shaver, Demo- 
cratic National Chairman, and Robert " 
M. La Follette. Jr., who is handling his Laughter there is, uml smiles there are to pay 
father’s campaign, gravitate between His toll in full, as his nnselfi-h way 
New \ork, Chicago, and Washington. jjp lakes; ... or ever loses that fine ‘'ense 

On Monday of this week instance. That counts appreciation recompen^'e. 
Butler and Shaver were in ^icago, and jp smiles, come*^ tif;hteninic of the throat 
La Follette, Jr., was in \\ ashington. some low minor, some more sombre note 

On the same day. Senator I .a Follette Slipped from the mood that soumls the muffled tread 
was in New ^ork, Da'ts ui New or', svmpathv, hv some white-covered bed. 
and Coolidge in Washington. ... 

Coolidge. although he is staying close jjj 
to the White House, while other can¬ 
didates swing about the circuit, must be Friend of the World! . . . Long may you live, lo he 
covered carefully for political breaks (iomforter, strength, to weak humanity! 
The ordinary \V'hite House assignment Long may your quips and jests make light the path 
i.s not considered adequate, and all press .And fend the stings of sorrowings and wrath! 
associations and leading newspapers. .And when in deeper mood you strike the strings 
have arranged wit'.i special men to cover That sound responsive chords of greater things, 
this source of political news. May you sing true, and may your note be clear 

.Additional expense is contemplated by To raise the weak, to dry the mourner'- tear, 
press associations in collecting and dis¬ 
tributing election returns in November. ■ ——- 
f>ecause of the La Follette candidacy. . , . , „ i . u i , 
With the exception of the Roosevelt ^ut the political writers are by no Radio, while proving a great help 1 
_ . ^ . • . moone «icciac»e I tf i/'i ft tvIfl tn«« f':*rT11k:i It/tl ti: 

Lurk's blessings on that man who wields a pen 
To sprinkle chuckles ilown the path- of men. 
To cheer the downcast, lighten leaden hours, 
.And as he goes to scatter verbal flowers. 
.As fits his mood, so bends he to his task. 
.Asking no fortune as the greedy a-k. 
Singing his song, and going sun to sun 
His toil sufficient to the day it's done. 

Laughter there is, anil smile- there are to pay 
His toll in full, as his un-elfi-h way 
He lakes; ... or ever lo-es that fine sense 
That counts appreciation recompense. 
.And in the smiles, comes tightening of the throat 
.At some low minor, some more sombre note 
Slipped from the mood that -ountls the muffled tread 
Of sympathy, hy some while-covered bed. 

Friend of the World! . . . Long may you live, to he 
Gomforter, strength, to weak humanity! 
Long may your quips and jests make light the path 
.And fend the stings of sorrowings and wrath! 
.And when in deeper mood you strike the strings 
That sound responsive chords of greater things. 
May you sing true, and may your note be clear 
To raise the weak, to drv the mourner'- tear. 

.Miss .Molly McEllen, known to most 
of the |K)litical writers of the routitry, 
takes all interviews U-tween newsiKiiier 
men and prominent l>emocratic leaih rs in 
short haiul, tti itisnre accuracy. 

The publicity men dig up news from 
the various bureaus in o|M-ration at the 
heailqiiarters, which are the hiinaii of 
organization, the women’s tlepartment, the 
finance department, the lalxir department, 
the negro tlepartment, corres|)ondence 
ilepartment, and the bureau of naturalized 
voters, where stories are translated for 
the foreign language press. 

This “caritMtd stuff” is sent out in 
mimeographed form to all news|Ki|iers in 
the eastern division .iikI is also dis¬ 
tributed in a sixrcial rtxim set asidi- for 
the New York newsi»aiK*rs and press 
.'issociations. 

In addition to receiving this material, 
the newspaper men assigned to Denwi- 
iratic iK>litiral news hold d.iily int«*r- 
views with Thom.is J. Spell;icy, «-asti*ru 
divisional manager, and also the depart¬ 
ment and bureau heads. When Clem 
Shaver, natirmal chairman, is in town, 
and other prominent iRiliticians, they arc 
also interviewed for news. 

When newsixiiK*r men go out on speak¬ 
ing tours with I>avis, they are assisted 
in many ways. Jack N'evin, who h.'indles 
jK-r-onal publicity for Davis, is there to 
blip them, while William Don.ililson, 
superintendent of tin: House press 
g.illery, g(M*s along to h.inille trans|>orta- 
tion, hotel accommixlations, and tin* de¬ 
tail of advance s|K*eches, in onler that the 
news writers will have nothing but the 
candid.'ile to worry ;il»onl. 

Ia*aving the l)<*mo<-rats ainl going to 
Republican headqn:irt<*rs at 2 West -Vith 
street, one immediately notices a ch.inge 
from tin* club atmosphere to one of an effi¬ 
cient business organiz.'ition. The two 
doors of the office luiildiiig they rK:cnpy 
are iK-titioncd off and neatly lalnled. The 
press nKiiii is fully equipped with ticsks, 
t«*lephones, and typewriters. 

The .New York office has a staff of 6 
liractical news|)aiK*r men who gather 
news from the various bureaus to In* 
handeil out to regular news writers as- 

With the exception of the Roosevelt But the political writers are by no Radio, while prosing a Jdp to news,k.,nr men who gather 
Progressive campaign, news agencies means content with publicity tissues prditic.an- in the pnpent lamiM gn. has bureaus to In* 
have heretofore onlv collected the re- '"‘^^^ly and the publicity men have also had its restrictions on the more 
turns of the Dem.xrat and Republican arranged personal contact tor them with fiery speakers. R,.p„bli,a„ d.*velopments 
parties. pa\nng scant attention to minor candiaates themselves and prominent “j^ though your feet an- nailed ramiwiiKn. 'J liese hiireaiis are la- 
parties in the field. Pl^>' headers at the various divisional the flfKir,” is the I>avis descrip'ion ot Ui,.,! follows: ( liih Activities, Eco- 

.Alrcadv press associations are com- offices. addre-sing a microphone as well as an nomic aiul h'eatiires. Woman’s Bureau, 
pleting arrangements to report these Because Davis was in New A'ork again immediate audience. “Dne has to siK-ak Bureau, Lalior, fieneral Head- 
election returns. But todav. chief news- after his western tour making that city slowly and in measured tones. And it is ,n,;,rters, (.'aravan ami Siiecials. 
paper interest centers in the vote-pulling his headquarters before^ starting on an- certainly shortening political siiei chcs.” Republicans arc well pleased with 
tactics of the three major candidates. other speaking trip to New England and Follette, according to ncwspaiK-r ,h,. breaks, which the newspaiK-rs are 

.And to answer the question how is the to Baltimore Oct. 1. the writer happened ^en covering this candidate, experienced giving them. During the first week of 
political campaign being reported now. first to go to the Demricratic head- (be same trouble when speaking recently Seirtemln-r, the New York newspaiiers 
the writer this week visited the New quarters for the eastern division, which Madison Square Garden. As with printeil IR full pages of favorable 
York headquarters of the three parties is housed in luxurious rooms on the Roosevelt, a favorite Follette gesture 
and talked with the newspaper men who two top floors of the Belmont Hotel is the energetic shaking of his i»omiiadoni 
are bearing the brunt of the great politi- When Davis is in New York, he meets and the waving of his clenched fist 

giving them. iJuring the first week of 
SeirtemlK*r, the New York newspaiiers 
alone printeil IR full pages of favorable 
RefMiblican news. 

“The established iiublicity ptilicy of the 
Republiran F’arty in the present camfiaign 

cal story. newspaper men from afternfxm and Free use of this is curtailed when the j, every facility is offered iKith 
.At all headquarters. Editor & PfB- rnoming newspapers and press associa- sj^raker ha- to remember his radio public H,.j,tiblir;in and to Democratic news- 

LtSHER was informed by officials that the tions every day at 2 30. Nevertheless, all parties, acconling to pajiers for whatever material they may 
■ * - J Vf-w York leaders, plan to increase the tiesire in the form of retxirts of news respective parties were entirely satisfi^ The writer attended the press confer- New York leaders, plan to increase the tiesire in the ftirm of reixirts of news 

that newspapers of the country, while ^nce Monday. Fourteen newspaper men use of radio during OctolK:r. In that events, statements by recognized leatlers 
differing in their editorial support, were g^d one newspaper woman were present, month, speakers from each iwrty will lie tif the luirty, anti six-cial articles ftir feat- 
in the great majority of_ cases absolutely Davis sat at ease behind a desk, smoking “'m the air” at least twice a week. lire display,” Baker explainetl. 
unbiased and fair in their news column- ^ cigar and answering questions asked .After the Davis conference, which "The physical organization of the Bu- 

Accordir.g to the modem custom, a him with little formalitv bv press repre- ticcupicd 15 minutes, the writer completed reaii iirovides for headquarters at Chicaj^i, 
large portion of present day political sematives. ' ' inspection of the Democratic head- W ashington and New York, where staffs 
news losses through the publicity sieve There wa- nc.ne of that strainecl quarters, which has the atmosphere of a of rompi-tent newspfiper men are prepared 
before it is sen-ed up to the public atmosphere of prominent men and inter- large club. *'■' furnish desired information, and where 
through the newspawrs. viewers trying to make each other feel T^is office collects and distribute- advance cofiie- of siieeches are prepared 

(George Barr Baker is chief of the at ease. Davi- was fluent and direct in Ttemocratic news for the eastern djvi- for newspJiper awl press association dis- 
RepiiWican party's corps of press agent-, his answers. The news writers didn’t the New Fngland States, New trihiition. 



Editor u: Publisher for September 27, 1 924 

Material for release in Chicago is CANADIAN PRESS OPERATORS ACCEPT 
made available also to the newspapers 

___I ..4 CONCILIATION OFFER and pres^s^ ass^iations in both Washing- CONCILIATION OFFER 
ton and IS; ew i ork. Copy prepared at the 
New York headquarters is also available . . »> • ry r t o 
to newspaper representatives likewise at Appoint Representative to Confer With Wire Service— 
W ashington and Chicago. Ordered to Resume Work by Chiefs—Livesay 

record of Kepubhean copy published or • 11 • 
throughout the country reveals the fact Refuses to Recognize Union 
that the Democratic |)apers are frequently 
giving to Kepublican news as much space . , vi m-i v< i i . -i ■ . i- -i, r i ■ a 
as given by the Republican papers.” 4 CCJ'.r 1-V.NC!•. by striking operators l.ivesay, by sending him a memorandum 

•Since William M. Hutler, chairman of ^ of the Canadian Press management’s of the conditions under which alone we 
the Republican National Committee, is offer to arbitrate, ainl an order from can take back to work such of our for- 
in t hicago. Republican oftices there are union headip-arters telling the men to re- mer employees as we can find positions 
considered the jiarty’s nfheial center, port liack to work Monday. Sept. 22, f<ir. They must agree to these conditions 
Cinton W. (iilliert, of the Nrw York while differences were lieing arbitrated, and they must come liack individually. 
Eirninn I'ost <lescrilH*s Chicago head- wure the week’s outstanding develop- This memorandum is as follows; ‘Be- 
oiiarters as follows: ments in the strike of Canadian Press fore taking any former employes tjack to quarters as follows: ments in tlie strike ot 

“The offices from which the campaign tdegraphers. which In-ga 
is conducted look t(j me more like the 77 men left their keys, 
offices of a coriM)ration than those of a T he offer of the Mini 

telegraphers, which iK-gaii Sept. 11, when work the management of the Canadian 
77 men left their keys. Press must have the billowing clearly 

The offer of the Minister of Lalxir at uiidersttKKl: 
ttawa to a))|K>int a board of conciliation, ‘“The management has stated publicly pfiliticnl pcifty. Tlivy s|>rcafl more or less Ottawa to apiMiiut a board of conciliation. The management has stated publicly 

over three tloiirs of a big office building, refused by the men at the time they went that because the Commercial Telegraph- 
"Signs on dixirs all around indicate sub- on strike, was accepted .Monday. K. Nor- ers’ L’nion of .\merica broke its agree- 

divisiotis of the voters: “Farmers,” Smith of the 0//<iuvi Journal, pres- nieiit with the ( an.idiaii Press by refus- 
“Dilior” “Women ” “Colored Women!’’ 'dent of the Canadian Press, was ing to arbitrate and bv then calling a “l.:il)or.” “Women.” “Colored Women,’’ 
“i-dreign-l.,'inguage Press.” There are a 
dozen of others. It is vast and, if you 
may believe signs on (kxirs, it is thorough. 

“1 don’t see the familiar faces or 

ideiit of the Canadian Press, was ing to arbitrate and by then calling a 
aiipsiinted to represent that organization strike in face of the apixiiiitment of a 
while the union named J. (1. C)’l)onough lioard of conciliation by the Minister of 
K. C., to represent its interests. i.alM)r at Ottawa, the comiwiiy cannot 

“The company has always offered to further recognize this union. Moditica- 
riHUiCN IIc<if|f|iiHrtt.‘rs bsvt* ilwsvs been HrbiirHte, >Hid (lenercil NlnticiKer J. F. H. ttoii of tbst <leci''R*n ^nd future rccoj^iiii- 
informal and rather rural. ThiV were l-ivesay. “ami so far as we are concerned tion of the union must depeml absolutely QN N. Y. POST STAFF 
alwavs a social center; the social •f"'' di'imte has never Iktii a question of on whether the couipany can secure ade- _ 
atmosiihere predominated, (lood fellows wages. I he m*‘ii made exorbitant »le- «|uate protection against similar attempted T F' u/v d kc,. 
dropiied in mostly to talk. First names mauds of a wage increase to w'hich we paralysis of its functions.’ nenry i. rinck. Who Kesigns After 43 
were the rules. 1 wonder if any one calks replied by a notice of a small reduction “Owing to the strike, which was aimed Years Service on Newspaper 
Mr. Hutler Hill’? One or two from "hich we think fair seeing that since to entirely tie up the news services of the Succeeded by Ernest New- 
Massachusetts. ]HThaps. 1 should say the agreement was made 4 years ago the t anadian Press, the comiiany has found , 
that virtually everylH.dy alxnit was a ‘•"'t of living has tumbled. We offered it iR*cessary to start the reorganizations " reason 
‘Mister’ except the niimlKrless steiiogs. to arbitrate the (luestion of increase or of its iirimary news circuits on an auto- - 
And the difference! 'I'oii always felt as ‘'.ecrease under the arbitration clause we matic printer liasis. thus disjKiising with Krnest Newman, of London, who is 
one national chairman hanged away at contend was inserted in the agreement for the newl of any considerable number of considered one of the foremost Furopean 
a rival that the two had a luncheon en- that very jiuriiose. ()r we would first of Morse telegraphers. It is impossible at music critics, will join the staff of the 
gagymeiit a few minutes later ami woukl arbitrate the interpretation of that the present time for^ the company' to say .\c74^ 1 ork h.x*CHiu^ Post as guest critic 
lounge together ami laugh together over clause. The imn refused, offering indeed how many men ultimately will 1k' thus for the season of 1924-25. 
the drinks. P.oies Penrose and Hill .Stone to arbitrate only the existing wage or an displaced. Any men taken into the serv- arrive in New York Sent >8 

.1 . .. ...11. ... _1, illiTi-a^i- viliirli friiin lli<- r-iimivinv- nnirlf* ICe HOW ITIUSt Ileressaril V Ix- oil tern- _ .1... t- /'Ill . *. ■ f.’ 

FEMINIST TRIUMPH COM¬ 

PLETE IN BALTIMORE 

^^F7VE often heard that a groom 
” was unimportant at a wedding. 

Hut “Billy Batchelor” who writes 
society notes for the Baltimore 
Sens, ignored the nonentity en¬ 
tirely in the following society note 
in which the groom’s name is not 
even mentioned: 

“IX’estacre was the scene of 
Margaret .Alvey’s marriage at 6 
P. M.. near Darlington. Md. Mary 
.AIvey, in orchid chiffon, was her 
sister’s maiil of honor, and powder 
blue and apricot chiffon were the 
motifs for the four bridesmaids - 
.Sarah Johnston. Virginia Poor, 
Mary Duvall and .Anne Mitchell 
of Hagerstown. Buchanan Shreve 
was best man. and William V. 
Elder. Jr., Barrington Hall. 
tA illiam T. Shackelford. Jr., and 
Profes sor Tahb were ushers.” 

LONDON MUSIC CRITIC 
ON N. Y. POST STAFF 

Henry T. Finch, Who Resigns After 43 

Years Service on Newspaper 

Succeeded by Ernest New¬ 

man for 1924-25 Season 

Kniest Newman, of Loiulim, who is 

W a.shington and there are about 10 placerl themselves on a very insecure ogiiize any clauses of that agreement but 
in as manv different im- Krouml. the management undertakes to give the . . 

“It is necessary to bring this out," Mr. men equally as gfxxl treatment as they N‘:wman is the second noted 
nresi-ed themselves as Livesay continued, “because the men have aiuld receive under that agreement. The ^ 1'”" V’®, 
ied" with the space they claimed they .struck to avert a decreased seniority list lieing thus automatically •^'t'crican news^per, and the first to act 
in news columns of the "age on which the company insisted, cancelled the company proposes to use its ‘‘11?!''® season. H. 

Nothing could lx- further from the fact, own discretion in the selection of such L-f‘’'''(f'' 7ac^ 
ock at one time on the In taking the strike vote they used these men for whom it can find immediate posi- r'"” “"I*‘’® V^ 

in^c^^^^^^^ 'crv wmds. ‘Your commiUee stronglv tions. These men who have already re- from October 1923 to January 1924. 

regional offices in as many different im- 
jxirtant cities. 

Officials expressed themselves as 
“entirely satisfied" with the space they 
are receiving in news columns of the 
newspajiers. 

Harold Kellock, at one time on the 
staff of the .Vert’ York Sun. is in charge 
of the publicity in the New York regional 
office. 

\ery wiirds. ‘Your committee strongly tions. These men who have already re¬ 
recommends immediate and drastic action turned to work will head the seniority 
to enforce tuir demands for an increase.’ 

“.NewspaiKT men find our news a little They thought they could tie up the news 
more dramatic than the others, and report service completely and beat us in 24 hours 
it fully.” he said. “When Senator I-a However, not a single newspaper in 
Follette sixike at Madison S<|uare Garden. Canada has missed receiving a news 
100 iiewspaiier men rejxirted the ixxasion, service by telegraph, teleplione or radio 

Horn at Liverp^l in 1868, preparing 
for the Indian Civil Service and engag^ 

some coming to New York from as far 
west as Chicago, and Minnesota. 

service by telegraph, teleplione or radio the date of rt-enijiloyment. .Accepting 
since the strike started. Somewhat these conditions, such men as desire re- 

“The comiiany will pay the old scale of in business for a time at Liverpool, Mr. 
wages on the understanding that any Newman’s enthusiasm for musical art led 
changes in such scale arrived at by future him to become a professor of music at 
negotiations shall be made retroactive to the Midlaml Institute, Birmingham, in 

reluctantly, Ix'cause that means the per- 
“The backlKuie of our camiiaign is manent replacement of a large number of 

the labor press. Three hundred labor 
ncws]iaix'r.s are siipixirting l-a I'ollette. 
A great majority of the organs that oper- 

these conditions, such men as desire re- He retained the post for two seasons, 
employment must file individual apphea- and then lx*gan to lay the solid foundation 
tion by person or by w-re with the chief of his critical renown, as musical editor 

Morse men. the comiiany has set about traffic managers at Toronto and W iiini- of the Mimchester Guardian in 1%5 and 
the task of iustalling automatic printers. 
Our first printer circuit, connecting Mon- 

ix'g respectively. 
“I’nxredure with the Ixiard of concilia- 

of the Birmingham Post in 1906. He re¬ 
mained with the latter organ until 1919, 

ate under the .American Federation of treal. Ottawa and Toronto with New tion rests upon whether these preliminary when he settled in I-ondon as critic of the 
Lalxir have given us their support, and York and each other, is already working, conditions are accepted Sunday Times, at the same time serving 
have Ix-en turned literally into campaign Other circuit equiimient has been ordered telegraphers will be in- as critic for the Guardian 
documents. 1 hey are the most loyal 
and ardent supixirters we have. Their cir¬ 
culation nuinlH'rs Ix-tween 8 and 10 
million. 

from the .Morkrum comiiany of Queago. chided by the company in any new agree- author of “Gluck and the 
the verv last word in automatic printer ment. and any sucli agreement must con- ^ ,,^95), ..a Stiuly of Wagner” 

tain a comprehensive clause providing for ^899^ “Musical Studies” non^i -a 
li„„ “Realiziii., that they were misled by arbitration before strikes of any kind for biographies 
We also have the hearty supixirt of their union officials and recognizing that any cause at any time and on renewals Wagner, F.lgar, Hugo Wolf, and 

the iscripps-Howard newspaiKTs. the past they always have had a fair or modifications." 
“W’e are not siiending one twentieth as deal from the Canadian Press, some of 

much on publicity as the other two our former telegraphers have voluntarily 
parties returned to work and are now Ix-ing em- 

Veteran Celebrates 90th Birthday 

Dudlev S. Crandall. Wisconsin’s old- 

Strauss. In addition to his orginal writ¬ 
ings he has translated Weingartner’s 
“Treatise on Conducting.” Schweitzer’s 
monumental classic on Bach and the 

“In the eastern industrial territorv. we ployed. It is regrettable, indeed, that wc ' v.ran«iaii. \ysconsin s oia- Wagner’s oneras 
haveV'".h,nteeradvi..ry publicity-cmi- cannot find positions for all of the 77 V;; It- ^ V™ 
mittee. made up of editors of a numlH-r men that went out, but blame for that 
of lalior paiiers. .Mc.Mlister Coleman, must rest elsewhere. 
former editor of the Illinois Miner, i- “I have rixeived a letter from J. Clark, former editor of the Illinois Miner, i- “I have rixeived a letter from J. Clark, . - ” 
chairman and Ixslie H. .Allen, editor of the strikers’ general chairman." went on 
the I.iheral, is secretary. Other memlx-rs Mr. Livesay. “When after notifying us , 
include I'.dward Ixvison. editor of the that they were appointing their membi-r "c^tTaiJcf 
Wii.’ York Leader, Louis G. Hurdeiiz. to the board of conciliition. Mr. Clark 

of labor I"e and .A. G. Dill, went on as follows: ‘This will be vour ' '"en tan 

just celebrated his ‘Xhh birthday at Sylvan 
Lixlge, Sturgeon Hay. He is in goo<l 
health and hopes to arrive at his 100th 

Mr. Newman also contributed to “The 
Art of^Music” (1914-17), and has edited 
“The New Library of Music” and fifty of 

aniiiver.sary. He was formerly c<litor of the songs of Wolf. In 1920 he issu^ a 
the .Sturgeon Rav .ddvocate. His first volume on “The Piano-Player and its 
_ __ 1 _/ /-t_ 

editor of f.ahor . Ige, and .A. G. Dill, went on as follow s: ‘This will be your 
business manager of the Crisis, a negro official notification that all telegraphers in 
organ” J''*"'' employ are being instructed to re¬ organ. 

I/aFollette makes AA ashington his 
headquarters, and when he is there he 
grants the press daily interviews. 

turn to work effective with all night shifts 
Monday, Sept. 22.’ This strikes the man¬ 
agement as a little naive; thev went out 

newspaiK-r writing was done at Cham¬ 
paign, Ill. He establisheil the Chicago 
I'nion Park Banner and then became 
connected with the Menominee (Mich.) 
Herald and the .Sturgeon Bay (AVis.) 
Independent. 

... . ivs. agemenV as a’htTle naive ; they went out Daily Occupies New Home 

^ Thus from the 3 maior iiarties is the on strike and by that act ceased to lie Keokuk (la.) Gate City this week 
political news of each day carefully employees of the company. It is an un- ccciipiecl its new home on North Sixth 
gathered and placed in newspaper fortunate fact that we cannot take them street. 1 he business office ixrcupics the 
columns, leaving the final choice to the all back even if we so desired.” _ entire first floor, while the second floor 
v'Oters themselves. ‘*f “ttn replying to Mr. Clark,” said Mr houses the editorial and composing nxims. 

New Cable to Cuba 

John L. Merrill, president of All 
•America ( ables, Inc., has announced that 
a new cable lietween New York and 
Cuba for “express service” will ^ laid 
and in operation by the end of the year. 
Since 1920 the comiiany has added more 
than 5.000 miles of submarine cable to 
its system in North. Central and South 
.America. 
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YiEYI AND AUTHENTIC HISTOBY OF THE 
D 

w r:y A D Ud LLllUd 
By ALBERT EVANDEllCOlEMAN-4iyearsoalheNaMBerald 

COflyRlCHT 1924 3y tOlTOQ t PUBLISMCR-ALL BIGHTS, iMCLUOIHG roRtIGM RIGHTS, PBOTECTEO. 

(Continued from Last Issue) 

Record of the Herald During the Civil War 

'I'hc Civil War ijave Mr. Hcnnctt the oiiixirtunity to reveal his 
si)lemlkl jxiwers of orffanization and to manifest his womlerfnl fore- 
siffht in coveriiif^ every phase of the ^iifantic conflict. The first shot 
fired at Fort Sumter found him alrcaily prejxired to promptly j^et the 
latest authentic information from the ^outhern States throui^h his 
trained .staff of corresjxnidents. and ilurin;.! the early months of the war. 
the llerahl j;ave to the public one well ni^h unbroken chain of “iK-ats” 
over its less entirjirisinsf contemjHiraries, who lacked a head like l»en- 
nett’s to systematize the work of news j'atherinj;. .Mr. llennett never 
hesitated to iKiy the price to fjet the first news of liattles, military move¬ 
ments and plans of cami)ai}.;n. and in lSf)3-4 had 6.1 reporters and cor¬ 
respondents in the fiehl. liesides many volunteer contributors, who knew 
that liennett jiaid lilierally for authentic news. .\ news “l)c*at" over his 
com|)etitors was more precious to him than j^old as was well demonstrated 
on many (K'casions. lie never ((uestioned or e.vamined the accounts of 
rejKjrters who obtained news in advance of their rivals, and frecjnently 
jKiid contributors dovibfe rates for exclusive stories. ()nce he ixiiil a 
corresjMindent for a news telej^ram of ^ words, for which a bill of 
one dollar had been rendered. ()n another occasion he ordered $100 
to Ik* ])aid to a contributor for an article of 6 columns, which had already 
lK*en contracteil for at $S a column, addinj; by way of explanation to 
.Mr. Hndson. “He may have somethinjr else as g(H)d.’’ He never tol¬ 
erated defeat in news j'atherinj.^, and once refused to pay the exjK*nses 

includinj^ an item of cost of a horse killed in battle, of a correspondent 
who was beaten a whole day by the World corresjxindent, remarkinij 
in his half humorous, half satirical manner. “.\ horse* which couldn’t 
lieat the World wasn’t worth jiayin.ij for.” 

It cost him $.s25.00() to !.jather the news of the 4 years of war, 
besides additional exjK'nditures for majis. telei'raphic rejxirts. and direct 
information from the Southern .States by “underi^round” channels. One 
of the most remarkable fe.ats of the Herald was the comjiilinp; of the 
roster of the entire Confederate army and navy, obtained with the •great¬ 
est difficulty durinjr months of secret elTort by trained representa¬ 
tives. The heads of the I'ederal (iovernment and especially the officials 
of the War I^partment alw'ays scanned the Herald closely for advance 
information of the enemy’s movements, and old Charley b'arrell (later 
the city editor) once said: “Ilennett knew more about what was fjoing 
on than President I.incoln did!” 

Xaturally the circulation of the Herald exjjanded by leaps and 
bounds. The presses were kept running night and day, and the jiaper 
was eagerly read throughout the entire North, for its lists of killed and 

S wounded w’ere always the fullest and generally the first to appear. 
On .\pril 6, 1861, Mr. I'ennett said: 

“Civil war, like the sword of Dam<«les, haiiKS suspended over this country 
bv a siiialc hair. .\s we prc<licte<l. the anti-slaverv radicals of our new .Admin¬ 
istration have Kained the control of it. and the rebels and traitors of the seceded 
States are to be whipped into submission.” 

On .\pnl 12. on the same page with a picture of the Confederate 
tlag and other illustrations, the HeraUl. under the editorial head of 
“The War P.egun,” referred sadly to the beginning of hostilities at 
Fort .‘sumter. 

“Throush the eveiU-i of the last few days, the last blow has lieen given to 
the fabric of freedom, raiseil at such co.st bv the Fathers of the Republic. Civil 
war has put an end to a Confcileracy which had existed for three-quarters of a 
century, and the Constitution of 1789 has Iktu replaced by military governments. 
The time for arRument has ceased, and the appeal that has been made to arms 
precludes the iHissihility of foretelling what may lie the issue of the present melan¬ 
choly crisis.” 

Denial that the Herald Was Threatened by a Mob 

The news of the bombardment of I'ort Sumter creatcrl intense 
excitement in New A'ork The Tribune in urging the crushing of the 
reliels. sjKike of “traitors” at home, and rejxirted that a mob had made 
a hostile demonstration against the Herald; that an attack on the office 
was planned on the night of Sunday. .April 14, and that a police force 

I was kept in reserve, ready to protect it if necessary. 
The Herabl characterized the reixirts as “false, mean and mali¬ 

cious.” However the Tribune insisted on the truth of its storv, saving 
that “The jxipular manifestation w’as .so unmistakable that its effect uixm 
the Herald was m.ade strikingly manife.st, for yesterday (the 17th) 
it went so far as to say: Tn regard to the display of the .American 
flag, no one has a-ked us to do so. It was unnecessary to take that 

trouble. Tlie gloriou> llag of the I'nion is our tlag, and long may it 
wave.’ It was perhaps unfortunate (continued the 'Iribune 1 for the 
Herald, that when the iKojile gathered and demanded the raising of the 
.American Hag. it was obliged to send out and purchase a suiiply, having 
a day or two liefort, in anticiiiation of a very different feeling among 
the jKojile. provided itself with a set of Secession colors!” 

The Herald indignantly denied the truth of the story, insisting that 
the crowd in front of its office was gathered there to read the war bul¬ 
letins and buy the pajK-r, not to try to sack the establishment. 1 he 
Herald further said that the crowd “did not comiK*l us to disiilay the 
.American flag from our windows; nor that Mr. I’ennett, the proprietor 
of this journal was followed by a crowd and hixited in the street. As 
to the latter statement all that we neeil say in refutation is that Mr. 
Ilennett is (|nite unaware of having lieen offered any such insult, and 
that in the street as well as out of it. he has lK*eu treated with jierfect 
courtesy.” 

The rribune continued its irritating att:icks on the Herald, and 
nicknamed it “'I'he Daily 'rumbler.” due to its alleged contradictory 
editorial jKilicv. hinting at disloyalty. an<l presenting extracts in parallel 
columns from a Herald article in prixif of its inconsistency. 

()n .April 10. IStd. the rribune entereil on the twenty-first year 
of its existence, and Mr. (ireeley, then in early manhocHl, was its sole 
editor and publisher, “but 20 years of incessant lalior and care have 
since made their mark uixm him. and he does not seek to conceal that 
he is obler in feelings than in years.” 

•At this time the Tribune claimed a circitlation of “hardly less than 
3(X).000. much larger than that of any newspajK'r.” 

The Draft Riots 

The terrible Draft Riots in New York, Ix-ginning on July 13, liSf)3, 
and continuing for 5 days, were fully rejxirted in the 1 lerald. Fifty 
buildings were burned; negroes were mobbed anil numliers hung or 
lK*aten to death, and it was estitnated that 5(X) rioters were killed by the 
military forces called back from the seat of war to suppress the dis¬ 
orders at all costs. 'I'he Alayor of the city surrendered his authority to 
(iovernor Seymour, and the greatest alarm jirevailed everywhere. The 
columns of the 1 lerald. clogged with page accounts of the bloody fight¬ 
ing at the war front, forced the managers to place the stories of the 
riots on its editorial page, and comments were necessarily brief and dis¬ 
connected. 

Joe Howard’s Hoaxing of the Newspapers 

In May. 18^)4. ix'curred one of the retrarkable incidents of the great 
war. It was the issuing by Jix^ Howard, one of the most erratic and 
brilliant journalists of the period, of a Ixigus proclamation, purporting 
to have In'en signed by President I.incoln in AVashington, and appoint¬ 
ing a day of fasting and prayer, and calling for the enlistment of 400.000 
men! Copies of it were sent to all the newspaiiers. but only two, the 
World and the Journal of Commerce, were tricked into publishing it. 
Its apjK'arance caused intense excitement, followed by popular indigna¬ 
tion against the author of the hoax, when the “Proclamation” was de¬ 
nounced by the (lOvernment as a forgery. 

I'he Federal authorities began an immediate investigation; sus- 
lK*nded the publication of the World and Journal of Commerce for sev¬ 
eral ilays. while Joe Howard, then citv editor of the Brooklyn Eagle to 
which jKijier he h.ad gone from the 'I'inies shortly lK*fore. w’as promptly 
snatched from his desk and sent to I'ort Lafayette, where he was held 
a prisoner for 14 weeks. Joe always insisted that he wrote the bogus 
document on the spur of the moment as a good joke, and told the writer 
once, that he had never ceased to regret his impulsive act. The Herald, 
however, at the time, thought differently, charging that Howard had 
lieen sjieculating in Wall Street, and delilx'rately issued the “Proclama¬ 
tion” in hojie it would intluence the market in his favor. 

.As the Herald said in regard to Howard’s detection and arre.st: 
“Everywhere the most decided satisfaction was expressed, except by the 

'rribune. It couldn’t lx*lieve that ‘Howard of the Times’ was the criminal. This 
is the first time the Tribune ever hesitated to Ix-lieve anything bad. The cause 
of its incredulity was the fact that Howard is a prominent Republican of the 
P1>-mouth Church variety, and his father is a deacon in the church.” 

The real nature of the document was susixcted by Mr. Bennett, 
and therefore it did not apjKar in the Herald. 

In the 'eighties, Joe Howard became a valued memlier of the 
Herald staff, and Mr. James Gordon Bennett. 2nd, had him assigned 
to rejxirt many great events. 

(To he continued next xveek\ 
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U. S. CHAMBER’S RETAIL TRADE SURVEY 
PRESENTS INCOMPLETE PICTURE 

Taking Average Retail Purchases from 12,000 Family 

Budgets, Its Total for Nation Runs 30 Per Cent Below 

Other Reliable Estimates of Business Volume 

By ARTHUR ROBB 

POPULATION’S Purchasing Power is 
the title of an extremely interesting 

pamphlet issued this week by the U. S. 
Chamber of Commerce, Domestic Dis¬ 
tribution Division, at Washington, D. 
C. For the first time, so far as the 
writer knows, U. S. Census population 
figures are correlated with Bureau of 
of Labor Statistics material, in an effort to 
show what the public buys and what 
price it pays. The idea is one of vital 
interest to advertisers, general and local, 
as well as to newspaper publishers and to 
all other business men. 

Of chief moment is the purported 
showing of the total retail business trans¬ 
acted in 31 centres of distribution, in¬ 
cluding 34 cities. This money total was 
calculated by multiplying the 1920 trading 
area population by the average in¬ 
dividual’s budget expenditures for food, 
clothing, furniture and furnishings, fuel 
and light, and miscellaneous items. The 
approach is new, and the result is not all 
that might be expected. 

The budget figure, which is the key¬ 
stone of the structure, was found by the 
Bureau of Labor Statistics after surveys 
covering 12,0(K) workingmen’s families in 
all parts of the country. With these 12,- 
00(1 “cases,” all drawn from substantially 
one group of the population, the Chamber 
of Commerce sets up a figure of $207.62 
as the average expenditure in 1923 of 
each individual of the 105,710.620 people 
that the Census man counted 4 years ago. 
The original statistics divided the average 
budget as follows: 

Food, $97.58 
Clothing, $48.03 
Furniture, $18.15 
Fuel and Light. $20.18 
Miscellaneous, ^2.94. 

The average family surveyed consisted 
of 4.9 persons, the booklet sets forth, and 
the average retail purchases of this aver¬ 
age family totalled last year $1,027.34. 
That doesn’t ring like hea\y metal. 

Then the Chamber’s statisticians multi¬ 
plied the 105,710,620 population figure by 
the individual budget and produced 
“total retail business” of 1923 as $21,- 
947,638,923. Other estimates of this 
figure, just as unofficial and no more 
scientifically compiled, place it from $3.- 
(KXt.OOO to $9,000,(XX).000 higher—hardly 
a variation to be passed off with the wave 
of a hand. Of the several guesses, the 
Chamber’s appears to be far too con¬ 
servative. 

Dr. Paul H. Nystrom, director of the 
Retail Research Association, estimated re¬ 
tail business for 1920 at ^5,(X)0.000,(XX) 
and for 1922, at $30,000,000,000. Dr. 
Nystrom had the positive basis of retail 
business figures compiled by the State of 
Pennsylvania for 1920, 1921, and 1922, 
as well as the figures used by the Cham¬ 
ber of Commerce, and he is to that degree 
more certain in his analysis. Assuming 
that his figures are more nearly correct 
than those of the (Thamber, it can hardly 
be argued that 1923 business fell behind 
that of 1922 by more than $8.000.(XX).000! 

Further check against the Chamber’s 
figures, which are intended as a sales 
guide to manufacturers and merchants, 
and are therefore intimately in contact 
with newspaper advertising affairs, was 
made by Editor & Publisher. Compttri- 
son of the retail business of 6 cities 
with the money paid to newspapers 
in those cities for display advertising 
space verifies the statement that the 
Chamber’s figures are so far out of line 
w'ith the facts as to be worse than use¬ 
less. 

In the accompanying table are aligned 
against each city its trading area popula¬ 
tion. newspaper circulation, the Chamber’s 
retail business figure, and the estimated 
amount spent in the newspapers for 
national and local display advertising, 
with the ratio of the latter figure to the 

Chamber’s estimated amount, as shown 
in the report. 

In every city the indicated percentage 
ratio of advertising money to retail busi¬ 
ness volume is far higher than is known 
to be the case. In two cases the disparity 
from the fact is ridiculous. 

The advertising revenue total was found 
by multiplying the knotun, not estimated, 
display lineage of the newspapers, by the 
average rate per agate line covering all 
daily papers of general circulation in each 
city. Editor & Publisher of Feb. 23 and 
Sept. 13, 1924, carried the lineage figures. 
Agate line rates for 1923 appear in Editor 
& Publisher Internation.xl Year Book 
for 1924. The rate chosen for calculating 
the city average is the lowest rate quoted 
by each newspaper for general contract 
advertising. 

That will stand up. Research by Editor 
& Plblisher extending over the past 
five years has afforded numerous in¬ 
stances of the accuracy of this method 
for striking the average line rate, and as 
this average is the only departure from 
known facts in the calculation for each 
of the cities, the advertising revenue 
figure can be considered far more reliable 
than the retail business total against 
which it is balanced. 

-Applied to the newspiapers and the 
business volume of the cities listed, it 
.shows that newspaper advertising revenue 
is apparently about 5 per cent of the gross 
retail sales. That is a state to be de¬ 
sired, but it is non-existent. If the 
bureau’s figures were true, then the total 
1923 new'spaper income from display ad¬ 
vertising would be well over $1,(XX),{XX),- 
000, applying the 5 per cent ratio uni¬ 
versally. Add to that billion the e.sti- 
mated income from classified advertising, 
calculated in the same proportions, and 
the total advertising revenue of daily 
newsiapers would mount to $1,126,000,000 
—which is almost double the most 
optimistic e.stimate of 1923 volume. 

Then, retailers generally spend from 2 
to 3 per cent—seldom more—of their 
gross sales for advertising spiace. National 
advertisers of products in daily use, such 
as make up the Chamber’s budget, rarely 
spend more than 3 per cent for adver¬ 
tising, and not all of that in newspapiers. 
According to a convention discussion 
among members of the National Retail 
Drygoods Association in New York in 
1922, their average 1918 expenditure for 
advertising was 2.35 per cent of gross 
.sales; in 1919, it was 2.23: in 1920, it was 
2.6 and in 1921, it was 2.4. No radical 
change has taken place in the intervening 
two years. 

.Again the Chamber’s figures must in¬ 
clude a great volume of business which is 
only indirectly dependent upion adver¬ 
tising and it would therefore be expiected 
that its figure would show a smaller ratio 
to the known newspaper advertising 
revenue than the standard of large stores. 
But what is the fact? 

Deducting from the 1923 newspaper 
advertising revenue — $628,(X)0.000 — the 
classified advertising revenue of $44,000,- 
000, and dividing the remainder by the 
Chamber’s $21,^7,638,923—the ratio is 
2.7. 

The conclusion is inescapable that the 
(Thamber has taken far too narrow a base 
for its calculations and that 12,(XK) 
families of workingmen can not be taken 
as typical average .American families 
without overlooking fields of great im¬ 
portance for the manufacturer and retail 
merchant. 

The inference that newspaper com¬ 
petitors might draw from the pamphlet, 
apparently bearing the approval of a 
national business organization, is that the 
newspapers are levying too heavy a pub¬ 
licity tax on business. It isn’t true, but 
it is an argument that newspaper adver¬ 
tising men will have to answer often so 
long as the U. S. Chamber of Commerce 

booklet continues in circulation. Its 
appeal is not primarily to the advertisers, 
local and general, who have well-estab¬ 
lished businesses, with reliable private 
channels of sales information. It is to the 
smaller manufacturer and merchant tak¬ 
ing his first steps toward contact with the 
public that this information will seem a 
heaven-sent boon. 

.And while the Chamber of (Tommerce 

deserves commendation for its enterprise 
in opening new regions of market in¬ 
formation, it also merits rebuke for put¬ 
ting out under its name as authentic in¬ 
formation conclusions which are based oo 
palpably inadequate grounds. The idea is 
excellent, but the scheme is faulty and the 
document is worse than useless as an 
addition to the reliable market informa¬ 
tion already available. 

NEWSPAPER HGURES PROVE ABSURDITY OF 
THIS SALES ESTIMATE 

i 

Ratio 
Editor & of Ad- 

C. of C. Publisher vertis- 
Estimated Estimated ing to 

Volume of Display Esti- i 
Trading Area Newspaper Retail Newspaper mated 

City Population Circulation Business, 1923 Advtg., 1923 Sales j 

Baltimore. 814,395 M 177,894 $142,613,309 $7,808,087 5.4 1 
E 276.990 
S 283,882 

Birmingham, Ala. 290,884 M 30,930 49,978,129 2,507,399 5.0 
E 99,097 g 
s 132,405 

Boston . 1,801,320 M 704,381 364.287,332 18.969.677 5.1 
E 710,830 i 
S 1,314,895 

Buffalo . 623,865 M 102,236 136,311,964 5,436,350 4.0 
E 251,162 
S 270.269 

r Chicago . 3,201,301 M 922,037 639.965,479 36,590,585 5.7 
E 994,724 
S 1,980,671 

Cleveland. 951,579 M 212,494 213,007.397 11.407.500 5.3 
E 353,680 
S 433,244 

Denver . 289,465 M 29,892 53.236.196 2.926.877 5.5 
E 180,284 1 
s 265,433 

Detroit . 1,081,057 M 153,798 264,659.526 16,238.600 6.1 
E 470,373 F 
S 502,254 

New Orleans ... 419,679 M 79,085 60.341,320 3.105.601 5.1 
E 112,839 
S 283,329 

New A'ork . . 8,034.349 M 1.999,031 1,824,584,193 60,216,670 3.3 
E 1,636,000 
S 3.293,000 

Philadelphia .... 2,428,728 M 618,567 523..524.948 23.866.843 4.5 
E 732.742 
S 976.975 

Portland, Me. ... 69,272 M 31,115 15,173.666 1,(X)5,932 6.7 
E 27,792 
S 28.245 

Portland, Ore. . ...329,246 M 93,726 69.309.796 3.950.091 5.7 
E 179,315 
S 244,416 

St. Louis . . 1,014,457 M 217,525 204.381.277 10.728.928 5.2 
E 
S 

359,443 
635,998 

Scranton, Pa. ... . 347,793 M 28,492 61,531,022 1,989,028 3.2 
E 41,060 
S . 37,805 

Seattle .'- . 373,324 M 72.074 91,247,569 4,450,925 4.8 
E 169,380 
S 239,708 

Paper Men Due from London 

Eric V. Bowatcr of the Bowater Paper 
Company, will arrive in New York from 
London October 3 on the Aquitania. 
■Accompanying Mr. Bowater is Stanley 
Cousins who is managing director of the 
Imperial & Empire Paper Mills. 

A Unique Drama Feature 

On the dramatic page of the New York 
Evening Post a new feature appeared 
Wednesday. Under the caption, “Turn¬ 
about—Being Fair Play, the Actors Have 
Here a Weekly Chance to Answer the 
Critics,” brief criticisms are printed from 
the pens of actors of Broadway successes. 
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The Detroit News 
Greatest Circulation Weekday or Sunday in Michigan 

w w j 
The Detroit News 

by a prize radio set building contest in which 
The News, co-op>erating with the Radio Dealers 
of Michigan, offers hundreds of dollars in cash 
and radio material to amateur builders. The 
awards will be announced at the great Radio 
Show to be held under the auspices of The 
Detroit News, November 12th to 16th. 

In view of the leadership of The News in all 
fields of radio endeavor, it is no wonder that 
it published during the first 8 months of 1924 
the great volume of 166,446 lines of radio 
advertising, nearly 3 times that of the second 
paper and 7 times that of the third. 

This is the opportune moment for radio 
advertising in the Detroit field, and The 
Detroit News is the one medium that will bring 
you reader interest plus thorough coverage. In 
Detroit The News alone covers the field. 

In August, 1920, The Detroit News began 
to broadcast a regular daily concert through 
its radio station WWJ. This was the first 
regular program broadcast in America and 
marked the beginning of a new epoch in radio 
transmission. 

^ Naturally this pioneer venture of The Detroit 
1 J News led all radio amateurs and enthusiasts 

to look upon it as their leader in this great field 
of communication. Since 1920, The News has 
sent broadcast daily programs, entertaining as 
well as educational—crop conditions as well as 
s5aTiphony concerts, menus for the housewife 
as well as dance music. 

The Detroit News has therefore become the 
accepted radio medium of Michigan. Its leader¬ 
ship in this field is at present being enhanced 

Radio Broadcasting Station 
Was the First to Send Regular 
Programs^ Daily in America 

^ The News Is Detroit’s First 
Medium in Radio Advertising 
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BRITISH RADIO BROADCAST SCHEME 
AVOIDS TROUBLES COMMON HERE 

Combination Under Government Eye, With Post Office Taxing 

“B. C. L.’s,” Provides Fund for Paying Artists— 

No Politics or Advertising Allowed 

AKE radio hroadcastmg pay a 
direct profit, by charging every re¬ 

ceiving set owner from $2-50 to $3-75 
for an operating license! 

Prohibit advertising by radio broad- 
cast! 

Prevent controversial political discus¬ 
sion, imidious propaganda of all sorts, 
and rule out harmful vulgarities! 

Lilfcrally pay for excellent perform¬ 
ances! 

Government control of radio broadcast 
scri'ice! 

Thus, in brief, have the English people 
solz’cd the radio commercial riddle which 
is daily becoming more baffling in 
America. 

/hiring the week Herbert N. Casson, 
writing for the New York Evening Post, 
contributed an illuminating article on the 
English broadcast system, which is 
typical of the relatively slowmoznng, but 
thoroughly analytical British mind. Mr. 
Casson’s description is so immediately 
relevant to radio qiicstions that have been 
raised in behalf of newspapers and ad- 
7'ertisers by Editor & Pi blisher in re¬ 
cent weeks as to merit reproduction in 
full, as follows: 

"It is KciieEaHy believed by the English 
people that England is the first country 
to solve the problem of how broadcasting 
is to he paid for and how there may be 
unified control without monopoly. 

“England had a late start in the de¬ 
velopment of the radio business. There 
was nothing at all done until 1920. Then 
the Marconi Company gave a few 
demonstrations. The first singer was 
Melba and the first speaker was Alex¬ 
ander flraham Bell. 

".More than three years were lost by 
the interference of the British Post Office, 
which claims a monopoly of all wire or 
wireless communication. 

"The British Po.st Office is the most 
powerful bureaucracy in Great Britain. 
It is very jealous and obstructive. 

“.Mready, it has bagged the telegraph, 
the telephone and the express business. 
It has fought against messenger service. 
It has made itself the chief savings bank 
in Britain and one of the chief tax col¬ 
lectors. 

"So. when the Marconi Company 
started the first station in 1920 the Post 
Office inspectors pounced down upon it 
as though it were a den of counterfeiters 
or smugglers. 

“There was a wrangle until November 
15. 1922, when a compromise was 
arranged. The Post Office was recog¬ 
nized as the great Overlord of the Air, 
but it withdrew' from the practical 
development of broadcasting. 

“There was a temporary arrangment, 
which has recently been worked out into 
a practical plan. This new plan has now 

been working for several months and will 
probably become permanent. 

At first there were nineteen private 
firms that demanded licenses from the 
Post Office. This was too many. The 
number was cut down to six, of which 
the two largest were the Marconi Com¬ 
pany and the General Electric. 

“This English General Electric, by the 
way, has no connection with the American 
firm of the same name. It is an English 
firm founded by Hugo Hirst. It employs 
10,000. 

“The six companies were allowed to 
form a combine, on the condition they 
must never become a monopoly. 

“They must admit any other firm to 
membership, on condition that it can 
provide a regular service, pay a deposit of 
$250 and a yearly royalty to the Post 
Office of $250 a station. 

‘‘The name of this new combine is the 
British Broadcasting Company. It is 
known as the B. B. C. It has solved the 
prftblem of establishing unified control 
without monopoly. 

“It is a monopoly as far as foreigners 
are concerned, as it is pledged to use 
none but British materials. But it stands 
ready to admit any new firm to member¬ 
ship. 

Every owner of a listening-in set has 
now to pay from $2.50 to $3.75 for a 
license; and 75 per cent of the money 
goes to the B. B. C. The money is col¬ 
lected by the Post Office in the same way 
as it collects other fees and taxes. That 
is the English solution of the problem of 
putting broadcasting on a paying basis. 

“The Post Office is also bound to pre¬ 
vent any competition or interference. 
1 hiring the week it prosecuted a man for 
illegal transmission. The man was fined 
$20. He was the first offender. 

“The B. B. C. has $500,000 of private 
capital, upon which it is allowed to make 
7Vi per cent. It has a board of eight 
directors, with Lord Gainford as chair¬ 
man. 

“Its charter expires in 1926. But it has 
already nearly 1,(XX).000 liceifses and there 
are 1,600 dealers in radio equipment. It 
has been so efficient that the Post Office 
will be compelled to grant it a longer 
lease of life. 

“It has built fifteen stations and has 
four others under contruction. The cost 
Iier station has been $40,000. A station 
has 1,500 watts of power and serves 
crystal sets at thirty miles range, with 
single valve forty miles and two valves 
1,50 miles. And a new high power station 
is now being built in London, with 
fifteen times the power of an ordinary 
station. 

“.'Vs to the cost of sets in England, a 
crystal set is $6.50, .•V single tube set is 
$26 and a two-tube set is $48. .\nd the 

A Challenge— 

We do not use c<^/ntest 
-rhemes, and the pun- 
lishrr is not rer^uireo 
to make investment in 
premiums m prizes. 

Write or Wire in 
DeteU, %vhich Will Place 
You Under No Obliga¬ 
tion. 

TO THOSE WHO SAY 

"‘/t Can*t Be Done'* 

ff r have scores of successes to prove that we 

ran and do build neuspaper circulations sub¬ 

stantially and permanently through the simplest, 

most dignified, business-like plan ever presented 

to the newspaper fraternity. We’d like to shotv 

this evidence to the skeptical. 

In some, at the territoriei we tutve open there is a second 
or third newspaper we can put in first place at an 
insicniflcant cost—does THAT interest XOXTt 
We serre only one paper in a territory, but_WB serve that 
one seriously and auccessfnlly. 

HICKEY-MITCHELL CO. 
Builds ard Holds Circulation 

Pierce Bldg. St. Louis, Mo. 

UNSOLVED PROBLEM HERE 

Radio broadcast in the United 
States is today a news and adver¬ 
tising medium. 

EDITOR & PUBLISHER in 
recent issues has made these facts 
clear to the newspaper and adver¬ 
tising world. 

What do organized newspaper 
men propose to do about it, if 
anything? 

You see here what the English 
Government has done. 

EDITOR & PUBLISHER will 
appreciate communications on the 
subject of radio as a newspaper 
“rival” or newspaper “auxiliary.” 

grasping Post Office demands royalty on 
every set that is sold. 

“The B. B. C. gives a program that 
lasts six hours a day. It gives nothing in 
the morning except on Easter and Christ¬ 
mas, and it gives nothing after 12 P. M., 
unless something is being transmitted 
from the United States. 

“It gives 6,000 concerts a year and pays 
its artists and speakers about $10,000 a 
week. It prohibits all advertising and 
most i»litics. It would like to put a ban 
on politics altogther, but the after-dinner 
speakers are too quick for the censor. 

“The news is not given until after 7 
o’clock to conform to the wishes of the 
daily press. There is a children’s hour 
every afternoon and .stories are told by 
various ‘uncles’ and ‘aunts.’ 

“Passages from grand opera are given,® 
but not from dramas. The theatre man- - 
agers of England are not friendly toward f 
broadcasting and refuse to help it along. 
They regard it as a dangerous competitor, 
enabling people to stay at home and bt i, 
entertained. j 

“There is a rigid censorship. Nothing 
is allowed that any one might regard as g 
vulgar or offensive. Not more than 15(l0 1 
words are allowed in any talk or paper, 1 
for fear that the big miscellaneous ■ 
audience might be bored. 

“Un special occasions, loud speakers are I 
placed in public squares; and the whole I 
nation, very nearly, may listen to an im- I 
portant speech. The King’s speech, for I 
instance, when be opened the Wembley 1 
Exhibition, was beard in all parts of 
Great Britain. . 

“There are 43,000,000 persons here on q 
this little island, and few of them are 
more than 700 miles apart. Consequently, 
there is an ideal opportunity for the devel¬ 
opment of broadcasting. 

“Already, one family out of every nine 
has a wireless set; and it is quite possible 
that this number may be doubled in the 
B. B. C. expires. Then will come the in¬ 
evitable .struggle against nationalization.” 

I 
Convincing Editorial " 

Jackson Hkights, L. I. 
.\ngust 30, 1924. 

To Editor & Pi’BLISHkr; I wish every g 
paper in this country would re-publisb - 
your editorial “The Derelict,” in this 
week’s Editor & Publisher. It's most 
convincing! 

Albert S. Harley. 

MORNING PAPERS 
THE 

GET ACTION 

SAME DAY 

INSURING THE 

MARKET 
Without Paying a Premium 

Radio manufacturers can get abso¬ 

lute coverage in Cincinnati and 

vicinity with one paper: The Cincinnati 

, Elnquirer. 

For in this market “’The Radio Section” 

of The Enquirer, published every Sun¬ 

day, reaches practically every home— 

and (loPs reach every radio fan. 

If space in tliis section is properly 

utilized, you can he assured that this 

market will give you results. 

—No inerea.se in rates for space in Radio 

Magazine Section, 

I. A. KLEIN 
Chicago 

New York Q)iu 
R. J. BIUWELL CO 

742 Market Street 

San Franciico 

k aNCINNMl y 
E^QUH^ 
Ofie of thea^Worlds Greatest^^ewspapers 
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E. A. WOELZ 

essay at the right won first prize 
in a News’ employees contest for the 

best answer to the question “Why is The 

Indianapolis News Indiana’s leading news¬ 
paper?” When Mr. Woelz joined The 

News circulation department in 1878 the 

total circulation was 10,278. The latest 
publisher’s statement to the A. B. C. is 
131,818 for the three months' period ending 
March 31, 1924. 

^he 

INDIANAPOLIS 
NEWS 

The Great Hoosier Daily 

Why the Indianapolis News I 
Is Indiana’s Leading Newspaper 

By E. A. WOELZ 

Circulation Department 

The personnel of The News has been a factor in 
making it Indiana’s leading newspaper. The two 

outstanding personalities, John H. Holliday, its founder, 
and Delavan Smith, whose newspaper genius and lib¬ 
eral expenditures developed “The Great Hoosier Daily” 
into Indiana’s leading newspaper, left their indelible 
impression everywhere. They laid the foundation, 
planned the superstructure and, with a working force 
unparalleled in talent, fidelity and loyalty, helped create, 
maintain and perpetuate their traditions. The News 
has always been clean and wholesome in tone. 

It leads because it is uncqualed in editorials, touching 
topics of current events. They serve the reader as a 
fpwnt of information and are an influence for ‘‘Ifetter 
Thinking and Thinking Better.” 

The News leads because politically it is independent, not 
neutral, however. Temperate in expression, deter¬ 
mined in its fi.ght for what it conceives to be right, 
whether on the “winning or losing siile,” is of no cons*‘- 
quence. It is magnanimous in defeat and just as certain 
to uphold the acts of its opponent in a just cause as that 
of the one it advocated. This attitude of The .News is a 
contributing factor and has won thousands of its readers 
to respect, if not wholly in accord with its opinions. 

Its editorial page is not “cluttered” with frivolous arti¬ 
cles—it is the meat and solid substance, concentrated, 
valuable, to the discriminating readers. A feature of this 
page, “Scraps.” was started with its first issue, “t'ase 
and Comment” and "Questions and .Answers” are espe¬ 
cially interesting. 

The News leads because no newspaper serves its 
readers with a larger or more diversified selection of 
educational and entertaining reading matter and illus¬ 
trations. 

The News is first of all a newspaper. It serves no special 
class, its first mission is to print the news and happen¬ 
ings in the field it serves. It covers the worth-while 
news of its state, and county with one of the most in¬ 
tensively organized state staffs of local correspondents 
of any new spaper in .America. In fact, it gives authentic 
news from every important news center of the world. 

The News has very little syndicate matter. Its “arti¬ 
cles” are largely special and exclusive. The News leads 
because it devotes more space to religious news than 
most newspapers. It prints the news of all denomina¬ 
tions. "Case and Comment” is widely read and is com¬ 
mented on and even used as a text or reference by pas¬ 
tors in their pulpits. W. J. Bryan’s Sunday school lesson 
is a regular feature of Saturday’s News. 

The News leads because it is intensely human and full 
of good humor judiciously used. It is essentially a home 
paper. It entertains with .Abe -Martin and "Short 
Furrows,” Wm. HerschelTs poems. Kuhn’s cartoons, 
“The i’hilosopher.” “every day stories” and "daily stories 
of life,” by its own staff, and "Uncle VViggily,” "Mutt 
and Jeff.” "A’ou Know Me, -Al,” Brigg’s cartoons, “Ma 
and Pa,” “.Andrew and Imogene,” of national fame. 

The News leads because it appeals to the business man. 
Its market reports, news of the financial and business 
world, are many hours ahead of morning papers and in¬ 
valuable to the readers. 
It leads in sport news with intimate gossip of all .sports 
and exclusive daily letters by Grantland Rice. Walter 
Cami). John B. l oster and W. !•'. T'ox. Jr., “Pigskin” 
and “Bamboo.” They cover them all. 

It leads in news of the theater, movies and covers the 
field in social and suburban news. 
The News leads because typographically it is conceded 
to be a model of perfection. 
the Nrws lc.ids because it is the paj-cr with llu- sirviic. Its urea- 
lation department is one of %he Itest in the fnited .Slatis and a 
model from which other newspajiers copy. The News reaches .and 
serves every nock .and corner of the city and county and territory eon- 
tii;tioti» to the city. 
It leads in advertisinv, the best proof that it leads in all other things. 
It is a gre.at advertising medium because it is a great newspaper. Its 
advertising i« as strictly censored as its news columns. The reader 
can conlidently relv on the truth in advertising, i.ublished in The 
News and local aiid n.ational advertisers can testify th.at subscribers 
of The News do read and rc-pond to adverti-iiig aimouncenieiits in the 
.Trent nevsspaj'er. 

The editorial and advertising defurtments 
disclaim responsihility tor Mr Woeh' idC'ts 
and his wording of them, but they concur 
heartily with his sincere appreciation of the 
principles and policies of the institutum cf 
which he is part. 
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How to Increase Your Nev^a 
Include in your budget the carefully-chosen new features 

which are outlined on these pages. Each is suggested for an 
especial appeal it will make to your readers. All of them will 
meet the approval of the general public. They are “habit¬ 
forming” features, gaining and keeping new readers. 

HERE ARE THE FEATURES THATj^] 

Comic Strips 
THE POTTERS (daily) by J. P. Mc- 

EVOY—Inspired by the tremendously 
successful stage com^y of the same name. 
This is one of the most humorous of all 
day-to-day family life cartoons. 

S.\MSON and DELIA (daily) by H. 
C. WIT VVER—All the genuine comedy 
of boxing—laugh-spreading lampoons by 
the witty author of many popular stories 
of sjwrtdom. Rapidly-growing as a cir¬ 
culation success. 

DUMB DORA (daily) by “CHIC” 
YOUNG—^Justifying its subtitle “Not so 
Dumb as She Looks,” this is submitted 
as the wittiest of all modern girl comics 
with a most lively and likable chief 
character. 

Satire and 
Humor 

THE POTTERS (Sunday half page) 
by J. P. McEVOY—Written in playlet 
form, and illustrated, this is established 
already as the big humorous feature in 
leading newspapers all over the country. 

THE RUBYIAT OF A COLLEGE 
MAN (weekly) by H. C. WITWER— 
Readers in all walks of life will enjoy 
Witwer’s up-to-date satire on the roman¬ 
tic and rollicking rah-rah boy. A release 
timed to the opening of the colleges. 

The above features have been picked as circulation 
winners by editorial and art directors famous for their many 
great successes in the field of features svndication. 

KING FEATURESf 
241 WES'^ M. KOENIGSBERG, President 



i^aper’s Circulation This Fall 
\ I The features described here are representative of the long 

list which can be supplied your paper by King Features 
Syndicate. They are recommended to you for the driving 
force they put into your circulation. You can arrange to get 
them in budget form. 

! 

t|7ILL bring you more readers 

Inspirational 
Articles 

LISTEN. WORLD! (daily and Sun¬ 
day) by ELSIE ROBINSON — The 
latest and most conspicuous hit in the 
popular editorial world. Elsie blasts 
stupidity with a common sense force that 
makes her articles far more interesting 
than most news. An outstanding feature 
on the New York Ei’cning Journal’s out¬ 
standing editorial page—the editorial page 
with the greatest afternoon circulation in 
America. 

OVER LIFE’S HURDLES (dailv) by 
LOUIS E. BISCH, M.D.—Here is 
applied psychology in the form of pithy 
articles helpful to readers in every day 
life—as inspirational as they are interest¬ 
ing. 

Cross-Word 
Puzzles 

Solving these puzzles has become the 
craze of the nation. This organization 
offers yf>u a copyrighted scries, pro¬ 
nounced by puzzle exj)crts to be the very 
best brain ticklers of their kind. Every 
newspaper in the United States should 
have a cross-word puzzle among its fea¬ 
tures. Through this syndicate you can 
secure the very finest of the modern cross¬ 
word amusements. 

To be interested and puzzled, is, for 
some reaspn, pleasing to the human brain. 
Take advantage of this desire common 
to all readers. A puzzle every other day, 
with tips and solutions the other three 
days of the week. 

In adding to, or changing, your budget for 1924-1925 it 
will pay you to use first of all the features listed above. For 
proofs and terms write or wire to 

YNDICATE, Inc. 
STREET NEW YORK CITY 



/ 

"LIFTING THE BUSHEL— 
THAT HID THE LIGHT” 

Five years uro we started the idea of solving a publishers checking 

pr<x)f problem — and experienced the usual struggles and reverses to 

keep going — hut 

We didn't — wouldn't give up — we had absolute faith in our proposi¬ 

tion and ability to “make good.” 

Xow for the tirst time we are ready to advertise our accomplishments 

in a series of "ads'' that will tell you our story. 

And every newspaper publisher will, or should be, interested — because 

we have a definite and absolute solution that is valuable. 

NEWSPAPER MAKERS AT WORK 
_LUCILE BRIAN GILMORE_ 

other reporters. Robert K. Pinkerton 
and Walter H. Haight, he went to the 
Canadian woods. In the northwest 
forests tlw three men lived for a year, 
lining their souls with the spirit of the 
untrammeled outdoors. Mr. Lee says 
they managed to provide for their living 
during that year, though many times 
supplies were unbelievably low. 

The men linally returned to Chicago 
and never were three souls happier, it 
seems. Pinkerton, by the way, is now 
a successful short story writer while 
Haight. Mr. Lee says, made him.self a 
hero in his home town of Racine, Wis., 
by going to war. and K-ing injured in 
several big battles. 

In 1915 Mr. Lee returned to the Trib¬ 
une as a rewrite man. and has been with 
that paper since. He spent three years on 
the rewrite desk, 18 months as an editor¬ 
ial writer, and has been citv e<litor since 
1919. 

Mr. Lee's contributions to journalism 
includes a number of great stories. Per¬ 
haps his most remarkable effort was his 
eye-witness account last year of the 
wreck of the Twentieth Century on 
which he was returning to Chicago. This 
story was accorded a leading position in 
the volume called "Best News Stories 
of 1923.” 

He covered the. Ku Klux Klan stories 
in Mer Rouge. 1-a.. covered both major 
|)olitical conventions this year, and also 
wrote the high spots in the famous recent 
Leopold and Loeb trial in Chicago. 

His friends will tell vou that he has 

always had an intensive desire to write. 
He is a hard worker, a calm analytic:il 
thinker. He is a student—not only of 
hist<»ry, philosophy, and science—but a 
student of the style and expression of the 
rewrite man. Originality and individual¬ 
ity—a tendency away from the hackneyed 
phrase of the rewrite desk is his aim and 
what Robert M. Lee is constantly teach¬ 
ing and obtaining from his staff. He 
lias an office with “private” marked on 
the door but it constitutes no barrier bt- 
tween his workers and himself. He is 
es’er in the city room, circulating among 
"the folks of the Ttibune family.” 

• The story goes that Bob Lee takes 
great pride in developing his men. that 
he directs their reading and suggests cer¬ 
tain lines that would be for their educa¬ 
tion, and that any number of men and 
women on the staff of the Tribune have 
been developed into specialists in certain 
lines through his direction. 

One of the star police reporters of the 
Tribune was formerly a ilriver in the cir¬ 
culation department. Through Bob Lee's 
coaching and directing, his study and 
reading, the reporter is now a valuable 
man on the editorial staff. 

On the Tribune they will tell you that 
wherever Bob Lee has been assigned to 
the duty on the paper he has accepted 
the job and filled it creditably. They will 
tell you too, that while in his heart he 
would rather do rewrite than most 
any other work, he is especially happy in 
being city editor, for in that job he can 
push other folks farther ahead in his be¬ 
loved newspaper work. 

■OheMvertisinq CHECKING BUREAU Jnc. ^ 
S38 S*. Cbtfk Sc 7^ Y 15-19 East 26th Sc 

CHICAGO 

The Ludlow is 
three times as fast 

Says Salem (Mass.) Evening News 

The Ludlow System displaced all of our foundry 
type £md cases because we had a desire to make 
our paper an all-slug one. We also wanted to get 

rid of always having a large amount of space taken up 
with undistributed foundry type and to eliminate the 
time wasted in distributing it. 

“It was pretty hard at first to see how it is possible 
to save time setting stuff up the Ludlow way when you 
take into consideration that you set single matrices in a 
sdc^. cast your line and immediately distribute the 
matrices before you begin another line. But, as an 
actual fact, it is three times as fast as the old way. 

“As soon as the slug line Knaves the machine you 
begin to save time and money by the difference in 
handling slugs instead of single type. We have never 
been able to estimate the amount of money saved, but 
it must be very large. As soon as it is through in the 
forms it is simply shoved into boxes for remelting. Not 
having any foundry type to lift from the forms to geJ- 
leys for distribution, we are always ready for new 
business. 

ere it not for the Ludlow, we would have had to 
seek another location long ago and we would have had 
to employ a much larger force of men. The Ludlow af¬ 
fords a great advantage in always providing new sharp 
faces. To make a long story short, we do not see how 
it would be possible to get along without the Ludlow.” 

Ludlow Typograph Co. 
San F ranctaco 

Hearst Bide* 

2032 Clybourn Avenue 

CHICAGO New York 

World Bide. 

LUDLOW QUALITY COMPOSITION 

TX that ''Koldcn a^je'' of iiewspaperdom 
wlieti newspapers were possessed of 

the personality and the spirit of their 
eilitors—the names like Joseph Medill. 
Horace Greeley. Henry Watterson, and 
Charles Dana tilled the air. a mother in 
a small town in Iowa was choosing a 
career for her son. Those names—as 
they still are t<xiay—were most im¬ 
pressive and thus she decided tliat her 
son should also become a newspaper man 
of eminence. 

The son was Robert M. Ixe. and the 
town was Esterville. Today “Bob” 
Lee is city editor of the Chicago Tribune, 
and reputerl to lie one of the most dis¬ 
tinguished newspajRT writers in the 
country. Incidentally the town is still 
Esterville—named for the first white 
child born after an Indian massacre— 
and the print shop where Robert M. 
Lee first acquired his knowledge of the 
printing and news game is still intact. 

When he was only 5 years old Bob 

Lee handled a printer's stick like the 
veteran for whom he then worked and 
who was still in the old print shop 
when I>ee visited Esterville a short time 
ago. 

Voung Robert naturally just "grew" 
into his first newspaper experience on 
the small weekly his home town boasteil, 
hut when ambition hit later he cast his 
fortunes in higger fields and became a 
reporter for the Dcrvnfort (la.) Times. 
He changed again to the Des Moines 
Register, and later wrote for a news¬ 
paper in Milwaukee. In 1900. he took 
the first step that definitely determined 
his career when he came to the Chicago 
Tribune as a reporter. Edward S. 
Be«'k was his "chief." He still is today, 
but then it was as city editor, while 
to<lay it is as managing editor. 

Lee stayed with the Tribune for only 
a year. It seemed he was tired of city 
restraints and the unnatural inhibitions 
of civilization aiul consetiuently with two 

"Rewrite*" hU favorite job—ROBERT M. LEE 
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Record Week in Advertising 
for 

1|nrk ulimra 
659,192 Lines of High Class Advertising 

A greater volume of advertising was printed in The New York Times in 
the week September 14 to 20 than in any prev ious seven day period. 
No exceptional or temporary circumstances served to increase the 
volume of advertising. It was a record week—under normal conditions. 

Columns Agfite Lines 

Sunday, September 14 825 244,2m 

Monday, September 15 2-16 72,816 
Tuesday, September 16 256 75,776 
W ednesday, September 17 268 79,328 
Thursday, September 18 257 76,072 
Friday, September 19 242 71,632 
Saturday, September 20 133 39,368 

\ T2”27 659,192 

The New York Times declines all objectionable or misleading 
adv ertising. 

In eijgrht months of this year, The Times published 16,473,712 a.gate lines of advertising, a 
gain of 564,708 lines over the corresponding period of 1923, and an excess of 5.589,240 lines 
over the second New York newspaper. 

The daily circulation of The New York Times exceeds 360,(X)0 copies and the Sunday circu¬ 
lation approximates 600,0(X) copies—a larger circulation of high quality than any other 
newspaper in the world. 
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ABUSING 
Newsprint is the cheapest fabric made, and the 

frailest. It is only three one-thousandths of an inch? th 
thick. And it is run through the press at the speed th 
of a motor car. . tu 

What chance has newsprint in a press dressed 
with plates that are crooked, or plates that are so badly 
cast and shaved that they vary in thickness by many . 
times the thickness of the newsprint itself? 

C2 
Are not true printing plates, which are so uni¬ 

formly shaped and accurately made that they put no ^ 
unnatural strain upon the sheet in the press, an abso¬ 
lute essential of successful newspaper production? m 

If plates are not true in curvature, they cannot 
print well. ^ 

If they are inaccurate in thickness—or are sprung 
in the making—they will break sheets in the press, 
injure press blankets, and print poorly. th 

WOOD NEWSPAPER MN 
501 Fifth Av4w 

N 
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Mis-shapen printing plates are not the fault of 
those who make them, but of the apparatus in which 
they are made. The most expert stereotyper cannot 
turn out true plates with hand apparatus. 

Even with the best hand box and plate finisher 
made, plates will be untrue in curvature, inaccurate 
in thickness, and out of shape. Such plates are the 
cause of newsprint waste, press delays, and poorly 
printed paper. 

THE PONY AUTOPLATE MACHINE 
makes plates which are accurate in curvature and 
thickness, and it does not spring them. It enables 
a press to do its work comfortably, without unnec¬ 
essary delay, or paper waste. 

It saves time and money in three departments,— 
the foundry, the press room, and the delivery room. 

MINERY CORPORATION 
\v4w York City 
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E D I 
THE GREAT UNPREPAREDNESS IX a little community of the middle west the prettiest 
woman, wile of an honorable workitiK man and 
mother of four, and the town’s meekest and most 

pretentious man, the village clergyman, plotted and 
executed a double niunler, freeing themselves of mar¬ 
riage Ixiiids so they might wed. The minister pro¬ 
cured i)oison and the woman put it in her husband's 
soup. The murderous lovers conducted the funeral. 
The mon>trous hyix>crite, in the'cloth, preached a ser¬ 
mon full of gri)ans and hallelujah, while the depraved 
widow sniftlevl behind her handkerchief. Then they 
n:urd;re<l the preacher's wife, and planned to take up 
Christian duties m another community. 

Why do newspapers i)ublish such stuff? It is one 
of the commonest (luestions asked of newspaper men 
by more or less sincere and more or less intelligent 
citizens. 

The answer is: To prepare you for life by making 
you accpiainted with its realities and its dangers. It 
is well for you, particularly if you are a trusting 
and sheltered soul, to know that such a thing is pos¬ 
sible as tiendish murder by one who assumes the 
highest virtues. This need not make you cynical. 
All virtuous pretentiv)!! is not a mere blind for de¬ 
pravity. Hut you should know of the exceptions and 
act accordingly. The publication of every-day human 
exiterience. whether the news he foul (»r fair, charts 
a safe course of conduct for sensible people. The 
realities are what serve us, not fairy stories, theories 
or opinions. Publicity is. of course, a crime deterrent. 
The printed word to many guilty minds is much more 
to be feared than pris-.iu bars. On that ground alone 
crime news is justiiietl. Hut the greater fact is that 
people want to know, have a right to know, are only 
safe and able to act when they do know the facts of 
life as they actually exist. 

.Among .squeamish people, <»r those who have not 
analized the social psychtdogy of newspapers, a de- 
teriiiined effort continues to curb the publication of 
crime. Many such objections are, in our opinion, 
insincere. For instance, a type of citizen wants to 
know all about crime himself, confident of his mental 
and moral ability to withstand the shocks, but would 
take it away from women and children. It is the 
unsophisticated woman and child who most need to 
read tin- truth of the world. 

Fake crinu- news, underworld characters dressed 
up as respectable people, crime made alluring and 
heroic, images that lure the weak and unsuspecting, 
are vicious elements of some newspapers and should 
be wiped out. Hut the naked truth, whatever it may 
be. must be told by all honest newspapers if sfjciety 
is to progress and individuals be prepared to walk in 
safety. Ignorance is the great unpreparedness. 

(/(•/ the cui.ctivr to: “ll'hy.*" 

PROSPEROUS AND HAPPY 
OTEi) general prosperity and happiness 

I among them." said Capt. Donald B. MacMillan 
of FXkimos trilies he had visited on the north 

shore of Greenland. He told of their astonishing skill 
in wresting a living from the wilderness of ice and 
snow, hard rock and tempestuous sea. Every igloo 
is a triumph of strong men and women over elements 
so bitter and relentless that it is difficult to reconcile 
them with human existence. Every day's UkkI supply 
means a fight won. The Eskimo provides well for 
his wives and chihEen. He treats his fellow man 
with hoiifirable consideration. Xorthern Greenland's 
population is increasing. 

It is a far cry from the icy mountains of that 
picture to the cradle of luxury in which we are rocked 
by X’ature, so indulgent that her bounty is lieyond 
exaggeration. Would an explorer from Greenland 
find us satisfied—happy—with our prosperity? Or 
would he report back to his people: “I noted con¬ 
siderable discontent among them. Many complained 
of lack of opp<-)rtunity. There was an under-tone of 
d’strust and much open whining. F'ew admitted hap¬ 
piness.” 

The MacMillan story, brought to us this week 
through the enterjirise of the North American News¬ 
paper .Mliance. trust have made milliotis think in 
abstract terms. 

I A E 

PROVERBS 

Chapter XVIII—1 

The words of a man's mouth are as deep 

waters, and the wellspring of wisdom as a flow¬ 

ing hrook. 

AUTOMOBILES AND PROGRESS More than fifteen million motor vehicles are in 
use in this country, 4,0X6,997 having been pro- 
ducefl last year, according to new statistics re¬ 

vealed by the National Automobile Chamber of Com¬ 
merce. 

There is a thrill of national pride in the single 
fact that of all the motor vehicles in the whole round 
world XS iKT cent are owned and used by the .Kmeri- 
caii people. It is almost unbelievable that there are 
irore motor-propelled vehicles in use in this country 
than telephones. There is one for every seven persons. 
In California every third person owns a car. 

The average price of new cars is $811. The vvhole- 
-ale value of all the new cars and trucks produced 
last year, with replacement parts and tires, is 
$2,252,356,257. The motorists’ federal, state and local 
tax bills in 1923 exceeded S470,0(X),(X)0. Nearly 
5,U!C.(XKI trucks and cars are owned on farms. Some 
3.H)0.(XX) persons are employed in the automotive in¬ 
dustry. A million motor vehicles are scrapped an¬ 
nually. The traffic has brought into use 430,000 miles 
of surfaced highways. 

In such terms do .\mericans speak of their wealth. 
Such figures seem to indicate a state of development 
approaching maximum possibility, but imaginative 
men know that even now the mere edge has been 
touchefl. This is typical of the American people. 
It should irake optimists of us all. Every man and 
woman owns or wants a car. Those who have cars 
want better ones. There isn't any end to the increas¬ 
ing and intensifying demands for the purchasable 
eletrents of comfort and economy. The flying ma¬ 
chine is the only threat against a doubled or tripled 
automobile industry. 

In this true .American psychology lies the secret 
of not only the incalculable possibilities'of higher de¬ 
velopment of the newspaper business, but of one of its 
ruling charms. Ceaseless innovation 1 Endless striv¬ 
ing upward! Off vvith the old and on with the new! 
To keep abreast the swiftly flowing tide of human re¬ 
quirement, the newspaper profession calls for creative 
men—iren of ideas and superior faith. 
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REACHING THE LIMIT 
OBHEU hair >tyles, of course, played hob vvith 
the hair-net business. The girls do not need to 
tie down clipped tresses. Hence, from the view¬ 

point of the hair-net man it is important that style 
lie reversed. How does he go about it? 

One hair-net manufacturer has employed a leadiiii; 
advertising agency who, in turn, has employed an 
"experienced newspaper woman,” not to write adver¬ 
tisements, but press agent material. One such "hand¬ 
out” has just been relayed to Editor & Pubii-SHtr 
by an indignant newspaper publisher. 

Under the letter-head of the agency is a form letter, 
addressed to the advertising managers of newspapers, 
asking "co-operation in seeing that the enclosed 
feature story receives the attention of your managing 
editor.” Hair-dressing styles arc changing, the letter 
says, and naively asserts: “It is news. 
This story does not contain a single word of free ad¬ 
vertising.” Then follows the brazen suggestion that 
the story be signed as the opinions of “any of your 
feature writers." 

In most newspaper offices such letters are merely 
lugged in by the postman and out by the janitor, but 
some business executives and their editors are intimi¬ 
dated by the letter-head and, through mental juggling, 
justify publishing in free space such specimens of 
commercial copy. 

It is our opinion that such yielding only wins the 
scorn of the agency whose good will and patronage 
the newspaper publisher is willing to court at the 
expense of 'his readers. When the hair-net manu¬ 
facturer has a paid schedule written it will include 
newspapers that stand high in the esteem of local 
publics. Such newspapers do not fake their readers 
with opin'ons of hair-net manufacturers, disguised 
under the names of regular feature writers. 

It seems to Editor & Publisher that the press 
agent activities of some of the largest advertising 
agencies has gone to the everlasting limit of news¬ 
paper publishers’ silent endurance. 

“.Idmit nothing; claim czerything” it a suc- 
CiJo standard in the lower regions of business, 
but it only unrns the intelligent man of danger. 

A DRASTIC RULE 
HE following notice, addressed to the members 
of the staff of Cincinnati Times-Star, has been 
lasted by Ed. Steinborn, the city editor: “No 

employe of the News I3epartment of the Times-Star 
will be permitted to do Press Agent work of any sort.” 

That means business, and summarily tosses on the 
scrap heap, so far as one newspaper is concerned 
one of the subtly disorganizing and wasteful 
practices in .American journalism. .Anything that 
Editor & Publisher would say on the anomaly of > 
member of a newspaper staff trying to be simultane¬ 
ously loyal to his newspaper and an outside employer 
interested in promoting himself or his business through 
newsiiapers, would be trite and obvious to the reader: 
of this publication. 

Still, it takes courage to definitely act, as the city 
editor of Times-Star has done. One thinks of the 
possible economic consequences to individuals, and is 
not without sympathetic understanding of cases of 
ambitious men who are earnestly trying to increase 
their earnings by extra work while, at the same time, 
attempting loyally to serve their papers. There ait 
many soft and reasonable arguments in favor of the 
practice, from the viewpoint of the individtiaL 
Doubtless some men might be able to show that the 
work they do for an outside interest does not in any 
way infringe upon the interest of the newspajier i :t 
ployer. But the experienced man knows that pr ■ 
agentry and loyal newsfiaper service do not mix, t ia' 
the principle is wholly wrong, that inevitably 
will be done, anrl finally it will be concluded that * 
full-time job that does not supyKirt a man, comiien at 
ing him according to his right to live and prosper, ’ 
not worth having. 

The right sort of man on the Times-Star will ' 
lose, but ultimately gain by this drastic order. 

“Good sportsmanship and sympathy’’ are, a.* 
the Prince of Wales remarked as he departed, 
admirable characteristics. 

L 
H 

turn 
HarlH 

IXH 
Josep, 
in Ne 

H. 
Kelt's 
week. 

\V. 
falo C 
caller 
vvith 
Unite! 
ferred 
lating 

O. 
the C 
spent 
on bu 

Hei 
this c( 
on th( 

VVil 
IVilmi 
return 
West. 

Cha 
publisi 
is mot 
.Mrs. 
winter 

Hen 
Helsb; 
chanic 
Times 
3 mon 

Maj^ 
owner 
penden 
vacatic 
New ' 

Frai 
Miami 
spent 
week. 

C. F 
United 
Bureat 
busines 
weeks. 

IN 

Daily ( 
Times. 
finance 
Cnm.mi 

Lawi 
the .Vc 
to Ne 
abroad 

.lack 
minghti 

.y E 
Gene.te 
of the 
two ye 
has rel 
the If 

Rex 
Jamlo ( 

come s 
Chamb 

H : 
staff o 
iftin. h 
Pr.K-ul, 

Geor] 
the A c 
merlv 
and '.M 
the Wc 
Sanbor 
of the 
journal 
the Pr, 

Norv 
editor 

Cacette 
r Har 
former 
s?vrt' . 

T.: 



Editor & Publisher for September 27, 1 924 21 

desk man, Clczvland Times and 

DCDCrMWIAIC I Sept. 22 from a 
1 llJvbOINALo I week’s vacation, spent in Xewark, N. J., 

and New York. 

Fred Fitts, assistant to the managing 
ipRANK B. NOYES, publisher of the editor of the Buffalo livening News, is 
^ Washington Evening Star, will re- vacation with friends in 
turn from his summer home in Winter Yonkers. 
Harl)or, Me., alx>ut Sept. 29. Edward F. Hartnett, assistant city 

I. ouis T. Golding, publisher of the St. Evening Ne-ws. is 
Joseph (Mo.) Nezvs-Ercss, was a visitor conlined to his home by illness. 
in New York this week on business. Fred Turner, day city editor of the 

II. L. Rogers of. the Chicago Daily Conner, is home after a vacation 
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Neii-’S was a visitor in New York this 
week. 

W. J. Conners, publisher of the Buf¬ 
falo Courier and Enquirer, was a recent 
caller at the White House. In company 
with T. V. O’t'onnor, chairman of the 
United States Shipping Board, he con¬ 
ferred with the Fresklent on matters re¬ 
lating to the .Ymerican merchant marine. 

(). K. Shimansky, president-editor of 
the Clezvland Times and Commercial, 
spent the week of Sept. 22, in New York 
on business. 

Herbert Pulitzer, after brief visit in 
this country, returned to France Sept. 20, 
on the Homeric. 

William F. Metten, publisher of the 
IVihningion (I>el.) Every Evening, has 
returned from a business tour of the 
West. 

Charles .Sturgeon, for years editor and 
publisher of the Eddyville (la.) Tribune, 
is motoring on the Pacitic coast. He and 
Mrs. Sturgeon will spend the coming 
winter at San Diego. 

Henry R. Helsby and Helen Capron 
Helsby, former publishers of the Mc- 
chanicville (X.Y.) Hudson yalley Daily 

at Rice 1-ake, ()nt. 

H. .Mien Smith, formerly city hall re¬ 
porter of the Huntington (Ind.) Press, 
and Frank Raeger, formerly jxdice re¬ 
porter of the Louisz’ille (Ky.) Post, have 
iH-en added to the staff of the new Jef- 
fersomille (Ind.) Evening Bulletin. 

-Miss Peggy Wells has resumed work 
as feature writer of the St. Paul Daily 
-Vcti'.v after a month's leave of absence 
in New York. 

Harry Tucker, city hall reixirter for 
the Richmond (\a.) Times-Dispatch, is 
spending the last week of his vacation in 
New York. 

J(K* Brandt, Oklahoma University '20, 
and Rhcxles scholar, has returned from 
England and is now city editor of the 
Ponca City (Okla.) Daily News. 

William Hense, dramatic editor of the 
Cleveland Waechter Und Anaeiger, has 
completed translating Omar Khayyam 
into the German. 

Rosalie Keber has succeeded Ruth 
.Austin as society editor of the Salem 
(Ore.) Capital Journal. 

Rosalind Shelley, editor of the Cleve¬ 
land Press woman's page, will leave for 

lOSb.PlI L. JOXES was this week 
" promoted from assistant foreign edi¬ 
tor of the United Press .\s,sociations to 

foreign editor. In 
this capacity he 
will work under 
the direction of 
J. H. I'uray, re¬ 
cently apjxiint- 
ed vice-i>resident 
in charge of U. 
P. foreign serv¬ 
ices. 

Coincident with 
h i s ]»roniiition, 
Jones was nvir- 
ried .Sept. 24. in 
Kansas ( ify, .\lo., 
to .Miss I Men 
Sullivan. .\!r. aii<l 
-Mrs. lone-, will 
live in New N'ork. 

.■\ gra<luate from the School of jour¬ 
nalism. Columbia University, (ilass of 
1921, Jones bas fx.-en in the Uniteil Press 
service 4 years. He first served on the 
United Press staff in the (Jiiicago bureau. 
Most of the time he has spent in tin- 
press assixriation's foreign flepartment. 

I.ast winter he coveretl the I'nited 
States fleet maneuvers for U. P.. visit- 

JOSKPII I.. JONKS 

recently acipiired the Doum lson (la.» 
Reviev', to .Miss Edna Mae Masmar, 
I )onneIIson, .Sept. 12, in Keoseuc|ua, la. 

(leorge 11. Siegle, of the .Muscatine 
(la.) Tribune rejxirtorial staff, to Miss 
Margaret Wilson, .Sept. 11, in Muscatine. 

Miss Doris W. Booth, daughter of 
fjeorge I'. Paxith, formerly publisher of 
the ITorcester (Mass.) liiYning Cacelte, 
to Filwin C. Butler, of Worcester. 

L. E. Tatom, of the linotyix' rexun of 
the Birmingham News to Mrs. H. F. 
Huggins, who has charge of the mat 
nxini for the same |ia|H-r, Sept. 1. 

.\rthnr K. Clark, of the editorial staff 
of the Eos .Ingele.'s E.viiminer, to .Miss 
Eleanor l aunce, of l.eKoy, .X. N . 

Wilfred A. Diwrence, assistant cit\ 
editor, Montreal Star, to .Miss Doreeii 
Carson, .Sept. 4. 

Harry Stringer, sports writer on the 
ll'(t.dtingt<m 1‘ost t<i .Miss Marguerite 
Koibos of Washington in New ^'ork. 

IN THE BUSINESS OFFICE 

K. K. KI'.PPb.R, formerly sec¬ 
retary to \\ . Iv. Douglas, classilied 

advertising manager of the Baltimttre 
\ I us, has Ikh ii a|)ixiinted assistant classi 
tied manager, succeeding Herbert W. 
Klink, who resigned to become classilied 
manager on the ll'ashington Post. 

C. (i. .Xbliey has resigned as advertis¬ 
ing manager of the Ashtabula (().) Star- 

Times, have arrived home after spending Europe on Oct. 1, in company with her 

ing the West Indies. Porto Rico. Cuba Beaton and purchased a half interest in 
and the Panama I'anal Zone. an electrical store in that city. .Mr 
r T .Ablx'v Started in tlx- newsiiaix-r work on 

HOLDING NEW POSTS the .Sun /-niHcwcn /fM//c)iii alx.ut 2(1 years 
ago. Por 9 years he was advertising 

l> M. Bushlield, from Port Worth manager of the .Sandusky .Star-Journal, 
Record to .S'uii .Intonio Eight cojiy lati-r working on .Michigan an<l Illinois 

3 months in Europe. 

Major Lew B. Brown, publisher and 
owner of the .St. Petersburg (Ra.) Inde¬ 
pendent, and Mrs. Brown are spending a 
vacation in the Thousand Islands and 
Xew York. 

Frank B. Shutts, publisher of the 
.Miami (Ra.) Herald, with Mrs. Shutts, 
spent several days 
week. 

husband, for a four months’ tour. Dur¬ 
ing her absence, .Allene Sumner, feature 
writer, will edit her page. 

Douglas Welch, son of Charles B. 
Welch, editor and general manager of the 
Tacoma News Tribune has lieen assigned 
to the court house lieat. 

Mrs. Martha Candler, of Westp<irt, 
Xew York this Conn., has joined the staff of the Bridge¬ 

port (Conn.) .Sunday Post as feature 

desk. 

John .\. Hurley, from Westport 
(Conn.) Stamlard to telegraph editor, 
Bridgeport (Conn.) Telegram. 

Stanley Day, from rep<jrter, .Mon¬ 
treal .Star, to staff, .Montreal .Sun. 

F. Rowse, from shipping editor, .Mon¬ 
treal Daily .Star, to city editor, .Mon¬ 
treal .Sun. 

Iiapers. 

H. S. Cosden, formerly with the ./)- 
lonta (iforgian, has joined the Birming¬ 
ham .\ iws. where lie is hanriling ttie 
rotogravure advertising. 

.Sidney Griffin has Ix-eii given charge 
of suburban advertising for the Birming¬ 
ham .\ews. 

Roger II. Clark, advertising manager 

C. ■F'. Crandall, president of the British writer. 
United Press and of the Dominion News Leslie C. Morehouse, city editor of the 
Bureau. Montreal, is now in London on South Bend (Ind.) Tribune, is serir>u.sly 
business. He expects to return in 3 ill in a local hospital. 

Harry Seward, from reporter, Buffalo of the .Vorrei'c/i (X. Y.) Daily .Sun, and 
Commercial, to city editor, Dunkirk (X. the C henango Telegraph, semi-weekly, 
Y.) Ezening Obsen-er. has resigned to join the Titu.sville (Pa.) 

Herald. 

MARRIED 
■ weeks. 

ibers 
been 

IN THE EDITORIAL ROOMS 

Star 
ort.” 
1 the 
med 
iteful 

W’ALTER M. H.ARRISOX, manag- 
.0- ry editor of the Oklahoma City 

Daily Oklahoman and the Oklahoma City 
Times, has been appointed director of 
finance for the Democratic National 
Committee for the state of Oklahoma. 

I-awrence Gilman, musical editor of 
that - the .\ew York Herald Tribune, returned 
of ji to Xew York last week from a trip 

tane-|:^^''«a'l- 
iloyet ■ .lack Bethea, city editor of the Bir- 
■ougbi Post, has resigned, 
ader-l J- R Schureman. former editor of the 

Cene.seo (Ill.) .Wws and later publisher 
lot the Eacon (111.) Journal, who retired 

'( hrt' years ago because of failing health, 
it the, returned to the newspaper field with 
ind ttp the Il'yoming (111.) Post-Herald. 
es ot|^ |.^ Saffer, city editor of the Or- 
creascH .mlo (Ra.) Sentinel, has resigned to be- 
timt^come secretary of the Haines City, Ra.. 

■e are! ^ Chamber of Commerce, 

of the| H M. Hofford. re-write man on the 
I'idualj staff of the Philadelphia Evening Bul¬ 
at list Itas joined the re-write staff of the 
in antU Journal and Bulletin. 

;r «ix ■ Gv' 'rge W. Greene, formerly editor of 
prc-'l ’ ^ l-andon (Wis.) Press and for- 

X thii AV'f Bedford Standard 
u. L ’ Miluxuikee Journal, lias purchased 
barn-,5,.. (Wis.) Eeader fr<.>m W. .\. 

p) I 

fiv Jai ^ 

—----( 

that •■^Sanboni. Sr. Victor F. Zierke. graduate the St. Peterst^rg (Ra.) Indepe^ent, 
pen-at-^' f the University of Wisconsin course in has returned from a si.x weeks trip 

\\ illiam A. Walsh, of Providence, for¬ 
merly on the classifierl advertising staff 

Thomas J. Coleman, reporter with the WriLLI.AM F. MIXON, publisher of of the I'rmndence Neivs, will leave for 
Bridgeport (Conn.) Post, has entered the ” the Woodland (Col.) .Mail, to Mrs. India on Ort. 1, to take charge of a sta- 
hospital for veterans at New Haven. Edna Garvin in San Jose, Sept. 12. tion of the Stamlard Oil (.'omiKiiiy. 
Coleman was gassed overseas in the war. Miss Ruth .Austin, for 2 years society Charles E. ('nx-kett, secretary-treas 

Frank E. Xolan. sporting editor of the editor of the Salem (f>re.) Capital iirer of the .South Bend (Ind.) Tribune. 
Bruigeport (Conn.) Standard, Post and Journal, to Jay .Allen of Seattle, who and (i. ,A. Maurer, manager of the 
recently the Star, has become city editor formerly worke»l as reporter f>n the Tribune’s office in .Mishawaka, Ind.. have 
of the Star with the advancement of Eugene (Ore.) Register and the Port- retnrne<l from a tishing trip in northern 
Joseph H. Masterson to managing editor, land Oregonian. Mr. and Mrs. .Allen will .Michigan. 

John Simpson for a number of years sail for Paris immHiately, where Mr. ,,f the society section. 
repf>rter on the Frederick (Md.) Post .Mien will continue his studies in tine arts. 'Tacoma Netes Trihuiu'. is now in the 
has resigned to enter Princeton. Guy Harris. White City,' Kan., who afivertising de|)artm<-nt. 

Robert 1. Snajdr. feature writer for 
the Clevelaiui Plain Dealer has left for 
Pasadena, Cal., on vacation. 

Elmer Jackson, sports writer for the 
Hagerstmon, (Md.) />o«7y Mail has re¬ 
signed and returned to St. John’s College. 
\nnapolis to resume his studies. 

Walter S. Ball, editor of the Prov- 
uietice Sunday Journal has returned from 
vacation. 

Walker S. Buell, chief of the Clevelaml 
Plain Dealer Washington bureau, spent a 
part of la.st week in Qeveland looking 
over the political situation. 

W. .A. “Doc” Huggins, sports editor. 
St. Petersburg (Ra.) Independent, has 
resigned to enter the real estate business. 
.\1 Burger of the city staff succeeds him. 

Miss Sara Ross is now telegraph 
editor of the St. POersburg (Ra.) Inde¬ 
pendent. 

.Archie R. Dunlap, associate editor of 

per. 

/ill txi 

rted. 

ournalism, succeeds Greene as editor of abroad. 
Press. 

N’orvelle W. Sharpe, IL. former sports 
■or of the .Atlantic City (N. J.) 

|Ca:,-fte-K«'Ti'itc, has succeetied Francis 
Hartnett as city editor. Ellis Evans. 

Ifomu-r boxing e<litor. takes over the 
' ilesk. 

WITH THE SPECIALS 

T. M. Vesev. feature writer and sub- their list. 

CTORW BROOKS & FINLEY, INC, 
has been appointed national repre¬ 

sentative of the Toledo Times. 
Blanchard Nichols & Coleman have 

added the .American Eegion AVrekly tf» 

One of the 

tKat can be 

the Haskin 

Service is that it 

and praised by 

teachers in every 

the Union. 

best things 

said about 

Information 

is used 

school 

state in 
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ASSOCIATION CHIEFS ASSOCIATIONS FOLKS WORTH KNOWING 

ARLES S. HAND, political editor 
of the Xcu’ York American, who has 

just been elected president of the Inner 
Circle, has been 
prominent in 
New York news¬ 
paper circles for 
the past 13 years. 

The Inner 
Circle is com¬ 
posed of New 
York political 
reporters and cor¬ 
respondents. and 
Hand’s election 
as its president 
makes him the 
recognized leader 
of this class of _ „ „ 
writers in Man- S. Hand 

liattan. The so¬ 
ciety came into existence after the famous 
old Amen Corner Association ceased to 
function. 

Hand started newspaper work in Pat¬ 
erson. N. J., where his father, now dead, 
was editor of a newspaper. Then he 
himself ran a newspaper in Passaic, N. J., 
for a time. 

Before coming to New York, Hand 
free-lanced in Washington for a while. 
He came to New York in 1911, becoming 
a member of the Xctv York lYorld staff, 
with the title of chief political writer, 
succeeding Louis Seibold in that capacity. 

For the World. Hand covered all na¬ 
tional conventions and important political 
events, including the country-wide cam¬ 
paign tours of Roosevelt, Taft, Hughes, 
and Wilson. At Washington he also 
handled many semi or quasi-political 
stories, such as tariff exposures, Ku Klux 
Klan revelations and the like. 

His story on Gov. Alfred Smith’s nom¬ 
ination at Syracuse 2 years ago was re¬ 
ferred to in the IVorld A/manac for 1923 
as follows; 

‘Tt was so brilliant a narrative it has 
already become a classic of reporting-^ 
a classic e\-en of the World, known as it 
is for the consistent excellence of its 
writing and editing.” 

For a number of years Hand was the 
World’s Albany staff correspondent and 
these was president of the New Yprk 
Legislative Correspondents’ Association. 

In 1914, when the World War broke 
out. Hand was in England and covered 
the opening of hostilities for his news¬ 
paper. He returned to this coimtry on 
the first vessel that brought .\merican 
refugees from Germany. 

On the .American, whidi he joinrf only 
recently. Hand is now specializing on 
national politics, writing from New York 
and Washington. 

yiRGINIA PRESS ASSOCIA- 
’ TION’S executive committee re¬ 

cently appointed by President Paul Scar¬ 
borough consists of the following new 
members; Col. S. L. Slover, Norfolk 
Ledger-Dispatch; Col. H. L. Opie. Staun¬ 
ton Seu’s-Leader; J. A. Whitman, 
Wythezille Scnithwest Enterprise; J. 
Barrye Wall. Farmville Herald. L. E. 
Pugh, of the Newport News Doily Press, 
is a hold-over member. James C. Lati¬ 
mer, secretary, is continuing the fight for 
the 1925 convention of the National Edi¬ 
torial Association. 

Illinois Press Association will hold 
its annual meeting at Champaign-Urbana, 
Ill., Oct. 9, 10, 11. It is expected to be 
the largest meeting in the history of the 
association. John H. Harrison, of the 
Danidlle (Ill.) Commercial-News, is 
president. 

Richmond (Va.) Advertising Club 
recently named George W. Rogers rep¬ 
resentative of the B. W. Wilson Paper 
Company, president to succeed R. Taylor 
Coleman, who resigned to enter the Flar- 
vard Graduate School of Business. Miss 
Rosa B. Hexler, advertising writer for 
Miller & Rhoads, was named vice-presi¬ 
dent. 

Association of Newspaper Advertis¬ 
ing Executives will choose the 1925 
convention city at a dinner meeting of 
the officers, directors and committee 
members to be held at the L'nion League 
Qub. Chicago, at 6 o’clock Oct. 16. 
Frank T. Carroll, advertising manager 
of the Jnduinapolis News, and president 
of the association, has announced. 

League of Advertising Women, New 
York, gave a luncheon .Sept. 24. in honor 
of Mrs. Ethel M. Wood, of London, 
prominent advertising agency executive 
and vice-president and director of the 
second oldest agency in England. Minna 
Hall Simmons is president of the League. 

Agricultural Publishers’ Association 
will hold its annual convention in Chi¬ 
cago on Oct. 15 and 16 at the La Salle 
Hotel. .According to Victor F. Hayden, 
executive secretary of the Association, no 
definite business has been planned for 
discussion, but two directors will be 
elected. ’The meetings will be presided 
over by Marco Morrow, general man¬ 
ager of the Topeka Capital, who is head 
of the organization. 

Business Editors of Chicago will 
open their fall program with a dinner 
at the Great Northern Hotel. Tuesday 
evening. Sept. 30. 

Advertising Council of the Chicago 
.Association of Commerce held a minia¬ 
ture “London convention of advertisers” 
at the La Salle Hotel, Thursday, Sept. 25. 

A LBERT B. C.ARGILL, for the past 2 
years general manager of the .Mil- 

ZL<aukce Sentinel, will become assistant 
publisher of the 

The reason why a lot of men are bach- Zepp< 
elors is because they failed to embract R»i 
their opportunities.—Illinois State Join--, 
nal. 

ON THE MECHANICAL SIDE 

PRESS ASSOCIA’nON NO’TES 

pOUNT KABAYAMI, one of the di- 
rectors of the Kokusai News Agency, 

of Tokyo, is visiting in New York on 
business. 

.Arthur S. Thompson, secretary to the 
generM manager of the .Associated Press, 
returned to New York Ais week from a 
vacation spent in Washington and at his 
home in Pelham Manor, N. Y. 

Otis Peabody Swift, cable editor of 
the United News, broadcast from station 
WEAF, New York. Saturday, telling of 
adventures in Iceland and off Greenland, 
during the world flight, which he covered 
for the United ^ess and United News. 

C. W. Carter, of the Cleveland office. 
International News Service, will be back 
Sept. 29, from a week’s vacation, spent 
at his home in Jamestown, N, Y. 

L. .A. Huston formerly of the London 
staff of the International News Service, 
who has been assigned temporarily to the 
Washington Bureau sails shortly to repre¬ 
sent the service in Tokio. Lloyd Lehrbas 
formerly Peking representative of the 
I. N. S. will come to Washington to 
cover the State, War and Navy Depart¬ 
ments. 

Lt. Frank Mallen of the New York 
Gty News Bureau who spent his vaca¬ 
tion traveling with the 5th Regiment, U. 
S. Marines as publicity manager has re¬ 
turned to New York. 

Lm CtHL 
Gained 7,24> Dailr Awrnen CIreolatiaB. 

Sworn OoTcmmeDt Statement. Biz Months 
Kndlnf Marrfa 31. 1923, 166.300 DaUj. Six 
Months Ending Msreb 81. 1924. 1T3.549 
Dallx. Increase In Daily Arerage Clrcnla- 
tlon, 7,249. 

IT OOVXSB THE ITZXD OOttFLETELT 

EEPEEBEVTATiyEB: 
H. W. Kolonsr, 694 Tlmss Bldg., Vsw Toik. 
O. Logan Payna Co., 401 Towar Bldg., 0 
■orth Mlohlgan Aro.. CUoago, 

A. J. Bonis HUL 710 Haaist Bldg., Saa 
Praaoiseo, Ohllf. 

Omaha Daily \ 
News, Oct. 1. 

Starting as a 
reporter, Cargill 
has seen about 20 
years serv'ice with 
the Sentinel. He 
was promoted 
first to circulation 
manager, and then 
served a number 
of years as adver¬ 
tising manager. 
In January, 1923, 
he was made the 
Sentinel’s general ® Caiciu. 

manager. 
.Although always giving his best to 

his immediate newspaper work, Cargill 
has also given considerable energy to 
outside activities. He has served on im¬ 
portant committees of the National -As¬ 
sociation of Newspaper Executives and 
in 1922 was a member of the joint pro¬ 
gram committee of the .Associated .Ad¬ 
vertising Qubs of the World. .At one 
time he served as secretary of the Mil¬ 
waukee Health Department. 

Cargill was a member of the original 
reportorial staff of the Milwaukee Free 
Press, which was absorbed by the Mil- 
ivaukce Daily News and the Milwaukee 
F.i'ening IVisconsin to become the Mil- 
7i'aukee lYiseonsin News, owned by 
William Randolph Hearst. 

Militarists are using their worst argn-i 
ment when they point to Jack Dempseyjl Tlv 
continual training as an argument formZeppc 
preparedness. He fights for a living.- the U 
Nerc York World. repari 

The most successful bathing suit censon ' 
is the mosquito.—New York .dmerieoK, 

If the Prince is really anxious to gel jchah 
away from the mob, he might try i,j 
Democrat rally in Vermont.—Detroit\ ( 
Setvs. Amcr 

that 1 
In the path of pleasure you not onljj satisfj 

pay as you enter, but pay as you go.- the Z< 
Los .Ingeles Times. 

failun 
In difficulty of entrance for a rid| ceive 

man. the kingdom of heaven and the c;. 
of a needle have nothing on the gallor, i ; • 
and the electric chair.—Boston Transcrip • 

In New York a man is accused c 
starting lf)0 fires, so perhaps he is ; 
janitor crazy with the heat.—Columl 
(S. C.) Record. 

The champ optimist of the universe sj have h 
the relative who sent a Sing Sing liiV T ;: 
a travelling bag for a birthday present i minfl 
—New York American. Bxciusi 

lie or 

Rhode Island 
A Live Radio Msirket 

WHLLIAM B. RE.AD, for five years in 
^ charge of the Norwalk (Conn.) 

Hour pressroom has resided. He has 
been succeeded by 1. C. Wagner, of the 
Worcester (Mass.) Telegram. 

CHANGES OF OWNERSHIP 

■VY; T. COWGILL has sold the Free- 
. /TlHo \ Cnll tr. ” dom (Okla.) Cimarron Call, to 

John D. Hinton, formerly of Curtis, 
Okla. 

Stanton (Tex.) Reporter has been pur¬ 
chased by A. C. Robertson of ^raine. 

D. .A. Jackson, who established the 
Fredericksburg (la.) News, 35 years ago 
has sold his plant to F. A. Carney, of 
Dows City, la. 

Providence, the distributing center of Rhode 

Island, has four broadcasting stations operating 

regularly each day furnishing programs of 

instruction and entertainment. One of these 

stations broadcasts to people of this section all 

events of national importance; also special 

New York programs each week. 

Elleven wholesale and 157 retail radio dealers 

serve this productive territory. These dealers 

know the value of advertising in The Providence 

Journal and The Evening Bulletin, and are glad 

to co-operate with national advertisers who use 

these newspapers. 

The Providence Journal and The Evening 

Bulletin publish complete up-to-the-minute 

programs daily and the Providence Sunday 

Joumed carries a regular radio section. With 

their complete coverage and responsive reader 

influence they enable advertisers to cover 

Rhode Island at a minimum cost. 

Providence Journal Company 
Prwidaica, Rlioii* IMbbA 

ReprcMnUtiTei 

C R EDDY COMPANY 
NEW YOHK 

R. J. BIDWELL COMPANY 
Firorlrn Los Anf I— 

L 
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GERMANS CONTROL ZR-3 
FUGHT NEWS 

Zeppelin Official* Silent Regarding 
Radio Bulletin* to U. S. During 

Trip—May Sell Ezclu*ive 
Right* Here 

The trans-Atlantic flight of the 
Zeppelin-built airship ZR-3, awarded to 
the United States as Germany’s only war 
reparation to this country, threatens to 
present greater difficulties in reporting 
than have been encountered in any event 
of eijual news importance in recent years. 
There are indications that the hour-by¬ 
hour news of the trip from Friederi- 
schafen to Lakehurst, N. J., scheduled to 
begin next week, may be bottled up by 
the Germans and distributed only to 
American newspapers and press services 
that have been fortunate enough to make 
satisfactory financial arrangements with 
the Zeppelin company. 

The sittiation has been revealed by the 
failure of the Navy Department to re- 
celvi definite assurances that American 
officers aboard the craft will be able to 
[bulletin the Navy Department twice daily 
reports of the progress of the flight. 
iFornial request has been made to the 

|Zeppelin Company that Capt. George W. 
Steel, senior American observer, be 

Mpraiitid that privilege, but no reply has 
Keen received. 

It is known that arrangements already 
ftave been made by Dr. Hugo Eckner, the 

-jTepprlin company’s officer who will com- 
paml the ship during the flight to furnish 
r\i lu'ive reports in (^rmany, but whether 
iie or the German syndicate with whom 
..e is dealing have sold exclusive rights 
to publication in the United States is not 
Ijoii wn in Washington. 

The Navy Department is more or less 
lpV'>. The ship does not become the 
optrty of the Navy until it is delivered 
l.ikcluir't. The flight crew is corn¬ 
ed entirely of Zeppelin experts and 

ly 3 American officers are certain to be 
ard The Navy had hoped to have a 

Tger number but the Zeppelin company 
cials insisted that the size of the 
rman crew necessary for the flight 

oulil only leave room for 3 observers, 
ith Captain Steel will be Lieut. Com- 

S. M. Kraus of the Navy air 
vice and Maj. Frank Kennedy of the 

rm\ air ser\-ice. Commander J. H. 
lein of the Navy is in Germany on leave 

at his own expense in the hope that 
can be taken aboard at the last minute. 

Because of the limited number of 
lericans aboard, officers of the Navy 

ureau of .Aeronautics decided that the 
■t feasible plan of distributing the 
.s would be through the Department 
Washington on the basis of reports 
i'K‘d twice daily by Captain Steel. 

Ibose reports would be made public in 
■Viington upon receipt. The Navy’s 

was designed to give the widest 
llcity to the flight and the .American 

aboard have been issued orders 
Iding them to write or sell any ex- 
c articles on the flight until at least 

hours after the arrival at Lakehurst. 
that no favoritism can be charged or 
advantage given to any newspaper or 

gathering agency. 
view of the failure to hear from 
my the Navy now plans to give 
representatives opportunity to inter- 

" the .American officers aboard the 
-3 the instant the ship arrives at Lake- 

t Instructions will be given to those 
ers to tell the whole story. 

James Beardsley of Kingsley, la., secre¬ 
tary, and Deloss Hall of Tyndall, S. D., 
treasurer. 

The editors were entertained Thursday 
evening at a dinner-dance at the Hotel 
Martin as guests of the Sioux City As¬ 
sociated Retailers Association. 

The address of welcome was given 
by Mayor W. S. Gillman in behalf of 
the city and W. E. F. Lusk, former associ¬ 
ation president. Elmo Schott Watson, 
editor of the Publishers’ Auxiliary of 
Chicago spoke on the “Newspaper of 
Today” at Friday’s session. 

SCHOLARSHIPS FOR NEWS MEN 

Two English Writer* Will Be Given 
Year’* Study in U. S. 

By Hkrbert C. Riuout 
London F.ditor, Editor and Publisher 

will be offered each year and will com¬ 
prise a year’s visit to America. 

.A committee has l)ccn formed in Amer¬ 
ica as a sub-committee to the English 
speaking Union, and will be responsible 
for collecting the necessary funds. 

It is thought possible that the first two 
journalists will be enable<l to visit Amer¬ 
ica in January next. The regime for 
these successful candidates, who will be 
interviewed and selected by a committee 
in I.ondon, has not yet been decided upon. 

London, Sept. 15.—Great interest has 
been created by the announcement that the 
English Siicaking Union in London and 
.America has decided to put into operation 
a scheme recently suggested for granting but it is possible that they will be affiliated 
scholarships to English journalists. Two, with an American newspaper for perhaps 
which will be known as the “Walter Page 3 months. They will travel for a certain 

Saturday was spent in the election of .Scholarships in Journalism” in memory of part of the time, and might possibly spend 
officers and routine business. tlie American .Ambassador of that name a term at one of the American universities. 

tristate editors meet 

Mr*. Marie Week* Preudent 
Sioux City, la. 

T 450 members of the Tristate 
il .Association of Iow*a, Nebraska 

South Dakota, attended the fifth an- 
Convention held at Sioux Gty, la., 
18. 19, and 20. Most of the time 

spent at the Iowa Interstate Fair and 
iit-Mtinc in the cit>'. 

Nlarie Weeks, editor of the .Vor- 
(Neb.) Press, was elected president 

the coming year. C. E. Johnsc>n of 

dt^il^BeachCalifornia ■ 

are to he printed by presses of the same type 
used hy the Chicago Tribune and ordered 
for the Detroit Free Press and Milwaukee 
Journal as well as other leading newspapers. 

A BATTERY of six Goss High Speed Low Construction 
Press Units and two pairs of folders for The Long Beach 

Press-Tribune 1 A duplicate installation for The Pasadena 
Star-News! The alert and progressive publisher of these two 
important California papers selected this latest and finest Ckiss 
equipment after a careful survey of all the printing press 
industry has to offer. Comparison will convince you, too, that 
Goss leads more than ever in the production of modem, high 
speed presses that are unmatched for daily dependability and 
yearly economy. Literature gladly mailed. 

THE GOSS PRINTING PRESS COMPANY, CHICAGO 

The Goss Printing Press Co. of England, Ltd., London 
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H. L. BRIDGMAN DIES Frank E. Watkins, editor of the 
M aikxns (N. i.) Express^ died at Wat- 

IN BOTH YEAR kin*. Sept. 21. He was an election com- 
_ missioner of Steuben county and for 15 

Bu.ine»» Manager of BrooUyn SUndard >’ears secretary of the Democratic com- 
• 1 . C IJ J I mittee of that county. 

Union Stricken at Sea—Had Long 

Career in Journali.m and Kiu)U»h Klem sports writer on the 
_ , . Hrookivn Lagle, died at Liberty, N. i., 
Exploration .Sept. 30. 

,, , , „ ~ i . Edward .A. Si ixiVAN, literary critic on 
Hertiert L. Bridgman, business manager Bridgeport (Conn.) Post', and for 

of the Brooklyn Standard Unton, died several years staff refKirter of the Prazi- 
_. with the dencc Journal, died at Bridgeport on 

training ship Sept. 6. 

^4^'irwas learnl^ Ja-mes V. McBeake, 56. managing di- 
FriHav tn^.rniticr fector of tile National Magazine Lom- 
K was P^l'li^hers of .\lsh’s Maga- 
his annual cruise <-ood Housekeeping, 
with cadets of the "Randolph Hearst properties, is 
I' g MarJti*- ro l>ondon. He was formerly editor 
portiiiiT the e’yent Dublin livening Mail and had been 

"'’’"S' «' C<'n.pan> 
M- __ iyi.i£. 

I’. S. Marines, re¬ 
porting the eyent 
for his newspaper. 

Mr. Bridgman, 
who had achieyed who had achieyed Hol'CHTon \\ . Coij art, aged 41 years, 
eipial fame in manager of the advertising and art serv- 
exploration and we departments of the Penton Publishing 
newspaper work. Company, Cleveland, O.. died Sept. 18. 

n. I.. Hkiim.man was born eighty after a long illness. He was chairman of 
years ago. at committee which wrote the “Hand- 

.Nmherst. Mass., and had been a news- book of Business .Advertising" for .\sso- 
paiier man since 1864. Many vacations ciatwl Business Papers, Inc. 

from his BriHiklvn nevvsi»per desk were Chari.es F. VV. .Archer, widely known 
spent in Northern icehelds and in other \e^. England newspaper man. di^ re- 
ljttle-visite<l parts of the world He was Salem, Mass. He worked at 
5() years old when he sailed '”1' various times on the Worcester Gacette, 
Pear> Auxiliary hxpc-dition in 1W4. Jountal, Boston Herald, ami State 
50 years old when he sailetl with the varj,,jis times on the 
Pearv .Auxiliary Expedition in 1894. Boston Journal, Bosto 
Three years later he was assistant to News Service. 
Prof. Libbey in scaling Mesa Kncantada, 
N’. M.. and in 18*8) and 1901 he was com- Edward .Axthoxv Sfu.iv.w, 32, edi- 

mande'r of tlie Pearv .Auxiliary vessels ‘7'’ 
Diana and Erik. He was a member of f. 
practically every., important ge<igraphical > Ouries received in tlu \\ orld \\ ar He 

Ll exploration'society in the world and ‘'Ti"! ■ ‘‘‘i V 
held a'nnml.r of dEtinguished foreign ^‘’Ld’aS 

PAPER PRICES TOPIC AT 
N. J. PRESS MEET 

Labor Condition*, Ethic*, Agriculture, 

and A. A. C. W. Convention AUo 

to Be Featured at New*- 

paper In*titute 

Newsprint prices will feature discus¬ 
sions liefore the third annual New Jersey 
Newspaper Institute to lie held Sept. 29 
and 30. at Rutgers University. New 
Brunswick. N. J.. under the au.spices of 
the New Jersey Press .Association. R. 
Iv l>ent of the Passaie A’crc.r. is asso¬ 
ciation president. 

Future jiaper quotations, the 1925 con¬ 
tract. new newsprint mills and imported 
paper will be taken up for consideration. 

1-abor conditions on New Jersey news¬ 
papers will also lie discussetf. 

Dr. Walter T. Marvin, acting president 
of Rutgers, will deliver the address of 
welcome. Other s(ieakers on the pro¬ 
gram include: 

James Wright Brown, publisher of 
liDiTcR & Pi Bi.isiiER. on ”Tlie Ixindoii 
.Advertising Convention"; M. V. .Atwood, 
managing editor of the Utiea (N. Y.) 
Observer-JHspateh. "The Ethics of Jour¬ 
nalism—Is it Bunk?” Prof. H. J. Baker, 
New Jersey State College of .Agriculture, 
"The Public Press and .Agriculture”; 
Mayor William W. Campbell, of Sche¬ 
nectady, N. A’., "Co-oiiemtion of Public 
(llTicials and the Press”: Basil Smith. 
“Classified .Advertising”; Prof. C. P. 
CiKqier, School of Journalism. Columbia 
I'niversity. "Recent Criticisms of Pro¬ 
fessional Journalism"; and Ixiuis Wiley, 

decorations. 
He served two terms about ten years 

ago a> president of the .American .News- 
paiKT Publishers .Association, and for 

©bttuarg 
ALBERT O. HKSS, 28. assistant to 
^ the advertising manager of the Un¬ 
derwood Typewriter Company, died Sept. 
22, at Spring Lake, N. J. 

loHN Gi ii-y Code. 48, member of the 
advertising firm of (iardner & Co., New 
'N'ork. died in New York, Sept. 21. 

Ahead on 
its Merits 

Circulation and lineage 
increasing by leaps and 
bf.unds—news satisfac¬ 
tion — advertising re- 
<iults. These merit the 
growth of newspapers. 
It's the answer tor the 
continued great growth 
of 

The Mt. Vernon, N. Y. 
Daily Argus 

AND 

The New Rochelle, N. Y. 
Standard Star 

Write for informatiofi, hem* to cover 
this rich field. 

WESTCHESTER NEWSPAPERS. Inc. 
T. Harold Forbes New Rochelle 

The Cathedral Towns of England 

LINCOLN 

Lincoln is an antique city whose 
history goes back to early British 
days. There are considerable 
ruins of the Castle built by the 
Norman Conqueror, the oldest 
Roman Arch in the Country, 
picturesque gateways of the 14th 
and 15th Century and many 
ether interesting relics of medi¬ 
aeval times. 

The outstanding feature at Lin¬ 
coln however is the Cathedral, 
standing on a prominent ridge 
and raising its great bulk high 
above the town. Without and 
within its admirers claim that no 
other Cathedral in England ex¬ 
cels it. It contains building in 
every architectural style known in 
England—Norman. Early Eng¬ 
lish, Decorated. Perpendicular 
and even Renaissance in Wrens 
Work on the North Side of its 
cloisters. 

On the London & Piorth Eastern 

Railway 

Apply for fr^ booklet de^ertbins 

ALL YOU OUGHT TO SEE IN BRITAIN 

H. J. KETCHAM 
General Agent 

LONDON A NORTH EASTERN RAILWAY 

311 Fifth Avenue fat Thirty-Second St.), 

business manager. \ew York Timet, 
“The Newsiiapcr as a Public Trust.” 

Round table discussions on various 
subjects will he led by W. B. Bryant, 
Paterson (N. J.) Press Guardian; P'. A. 
Robertson, Washington (N. J.) Star; 
Fred W. Clift. Summit Herald and 
Keeord; and Edmund H. Carpenter, 
Gloucester County Democrat. 

Prizes are offered for the best front 
page, best e<litorial page, best department 
of country correspondence, and the best 
page or department of agricultural news. 

Exhibits will he discussed by Mr. At- 
wixid. and by H. Frank Smith of Editor 
it PiBI.ISHER. 

PULP EXPORTS DROP 

Auguit New*print Movement AUo Be¬ 

low 1923 Figure* 

Canada’s exports of newsprint duriiis 
-August amouiitetl to 94,48fi tons valued 
at $7,02tl,.I84. as compared with $104,- 
5()8 tons valiuxl at $7,936,505 in Augu>t. 
1923. For 8 months ended .August ex¬ 
ports were 8(14.<i(M tons valued at $6(i.- 
.548.801. against 748.292 tons valued at 
$56,407,776. 

There lias lieen decided falling off in 
cxiKirts of pulp. For .August exports 
were 63,554 tons valual at $3,243,414, 
against 91,557 tons valut“<l at $4,628,130 
in .August, 1923. Figures for eight 
months are; 1924. 47().851 tons valued 
at $25.266^231; 1923. .571.715 tons valued 
at $.11.06.1,497. 

Exports of puI|)W(kkI for 8 month' 
totaled 894,072 cords valued at $10,08,3,- 
428. decline in quantity of 153,295 cords 
hut increase in value of $164,813. 

been dramatic critic and literary editor 
of the Providence Journal. 

I'RA.NK E. JoNE.s. 63. telegraph editor 
many years had lieen chairman of the of the I'rovidenee I R. I.l Tribune for 
Piihiisliers .Association of New A'ork City, the last 18 years and president of the 
an office be held at the time of his death. Pen and Pencil Club of Providence, died 

His newspai^r career started on the Sept. 24. 
.Springfield Republican, under Samuel 
Bowles. He was reporter, city editor, 

and telegraph editor '’7 The Cathedral Towns of England 
Republican to come to New v orK. he was ' 
equippeil as few men have been, in train¬ 
ing and exiierience. He was a Washing- LINCOLN 
ton correspondent for some years before 
entering the business department, then for i • i • l 
ten years he was advertising manager of Lincoln is an antique city whose 
l.e.die's Weekly. His long service w'ith history goes back to early British 
the Standard Union has been as publisher considerable 
hikI i)iisiiK*ss rn<iti<iRtT. ^ r *l *1 l *i* l »l 

.Mr. Hridgftian was vice-president ot rums of the Castle built by the 
the Press Congress of the World and Norman Conqueror, the oldest 
very active in its affairs. Roman Arch in the Country. 

Newspapers Help 
Their Community 

Here and there over the country churches 
have initiated plans for large space to urge 
everyone in town to go to some church. Ordi¬ 
narily, however, the initiation of such an 
advertising campaign, to be successful, must 
come from a newspaper. Churches aren’t 
accustomed to the purchasing of large space 
to urge attendance. 

Merchants and other users of space, how¬ 
ever, who know the advantages of church 
attendance can frequently be sold a series of 
pages as a group. 

I he Church Advertising Department has 
proofs of ads for such use. They have been 
used widely over the country. The price for 
use is nominal. 

For free set of 52 ads for inspection, address 
Herbert H, Smith, 723 Witherspoon Bldg,, 
Philadelphia, Pa. 

CHURCH ADVERTISING DEPARTMENT 
A. A. C. W. 

Dr. Christian F. Rei*ner, Prerident, 701 We*t 177th St., New York 

A«*ociate<] A<lverti*ing 

383 Madi*on Ave. 

Club* of the World 

New York City 

1 
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WHATS WHAT IN THE FEATURE FIELD 

RAYMOND G. CARROLL is now 
writinK a series of articles on the 

Uague of Nations from Geneva under 
tlie caption ‘‘Peacemakers At Geneva” 
for the Nnv York Evening Post and the 
Ldger Syndicate, Philadelphia. Before 
Xoing to (ieneva, Carroll wrote a daily 
series from Paris entitled “Paris Day by 
Day." In this country he formerly wrote 
a daily New York letter for the same 
newspaper syndicate. 

Miss F. Edith O’Dell, editor-in-chief 
of the McClure Newspaper Syndicate. 
Xcw’ York, will return from her summer 
vacation. Sept. 29. 

Fxlward X. IXdhey. Jr., formerly sales 
manager for the eastern division of the 
National Xewsjraper Service, has joined 
the stall of the Bell Syndicate, Inc., 
New York. Dolbey has had newspaper 
experience in both the editorial and busi¬ 
ness departments. He was for a long time 
associated with the Philadcll>ltia Inquirer, 
Ctitnden (X. J.) Doily Courier. Phila- 
delphia L’Opiniotie, as national adver¬ 
tising representative, and has been for 
the past year with the National News- 
jiapcr Service. 

Leo. S. 1-evy, managing editor of the 
Oiikland Tribune, is writing a daily 
humorous article under, tlie caption 
“’S No Use" for the McClure Xews- 
pjtper Syndicate, New York. 

Jan. 1, 1925. His present organization 
handles features on political and artistic 
topics. 

Richard Selden Harvey, lawyer, is 
author of “A Day in Court." a new daily 
service being offered by the McClure 
Newspaper Syndicate, New York. Each 
day a recent decision of the Supreme 
Court is taken up, the case briefly told 
in narrative form, and the decision ex¬ 
plained. 

V. V’. McNitt. president of the Mc- 
Xaught Syndicate, Inc., has returned to 
his New York office from his summer 
home at Palmer, Mass. 

(ieorge \V. H. Britt, formerly in charge 
of the Chicago office of the X. E. .\. 
has l)een transferred to the New York 
office of the syndicate. R. J. Gibbons of 
the Cleveland branch has been sent to 
Chicago to replace Mr. Britt. 

Walter Vodges. erlitor of the News¬ 
paper Feature Service Sunday maga¬ 
zines, has returned to New York, after 
a summer vacation spent in California. 

Pat Sullivan, creator of “Felix the 
Cat." presented members of the British 
International Polo team with wooden doll 
figures of his famous cart(Mm character. 
“Felix" is the mascot of John Bull’s 
pokiists. 

Joseph Brainin. manager of the Seven “Jimmy” Murphy, who draws "T«M)ts 
.Arts Feature Syndicate. New York, is and Ca.sper." and Russ Westover. respon- 
iH(w organizing a new syndicate to be sible for "Tillie the Toiler." are en route 
known as the Federal Feature Syndicate. East to their studios on Broadway from 
which will be ready for operation about a stay in California. 

ADVERTISING AGENCY AFFAIRS 

NEWFOUNDLAND POWER 
& PAPER COMPANY. Ltd. 

Newsprint 
For the last six months of 
1925 we can offer you the 
finest quality Newsprint 
with exceptional transpor¬ 
tation facilities. 

THE BOW ATER 
PAPER COMPANY, Inc. 

342 Madison Ave. 
New York City 

Sole Distributors 

U'OUR prominent New Yf>rk advertis- of the Henry L. Doherty Company. opeiiN 
^ ing men were elected to the board it.s twentieth year. Oct. 21. at the Twenty- 

(if governors of the .American .Associa- third street Y. M. C. -A., New A’ork. 
tion of .Advertising .Ageiicie.s. at a meet- Among those who will be associated 
ing of the Xcw A’ork Council, SeiH. 18. with Mr. Blanchard in this year’s course 
They are: are John Ix'e Mahin of the Federal .Ad- 

William J. Boardman. George Batten \ertising .Agency, Paul T. Cherington, 
Company, Inc.; Robert Tinsman, Fed- director of research, J. Walter Thomp- 
eral .Advertising Agency. Inc.; M. P. son Company; Ben Nash, advertising 

i (lould, M. P. Gould Company; and Mer- agent and counsel; John D. MaePherson, 
rill B. Sands, the Erickson Company, sales manager, commercial department, 
Inc. Brooklyn Daily Eagle; P. L. Thomson, 

They will all serve 2-year terms. The advertising manager Western Electric 
following continue in office as members lompany; W. H. Beatty. Newell Em- 
of the board for the year 1924-1925; mett Company; Ralph R. Mulligan, spe- 

Stewart L. Mims, J. Walter Thompson cial ncwsi)ai)er representative; F'arlc 
Company; Wendell P. Colton. Wendell Pearson, educational director, A. .A. C. 
r. Colton Company; and John H. Haw- W.; M. C. Robbins, publisher. Uas Age 
ley, Hawley Advertising Company, Inc. Record; Charles F. .Alward, William T. 

The .A.- A. .A. A. will hold its eighth Mitllally Company; and Robert Tin.sman, 
annual meeting at the Drake Hotel, Chi- president. Federal .Advertising .Agency, 
cago, Oct. 16 and 17. The regular quar- Basil H. Pillard is associate instructor. 
terly session of the executive lx)ard will - 
be held at the same place Oct. 15. On H.ARRY MULVEA’ has ioined the 

Four Celebrated Political Correspondents to Tell 

THE TRUTH ABOUT THE CAMPAIGN 
CLINTON W. (ilLBF.RT at Chicago will rover the Great Headquarters of all 

parlies. 

LOUIS SF.IBOLD will tour the doubtful slates wherein the election will be 
lost and won—Massachusetts. Connecticut. Rhode Island, New York, New Jersey, 
Ohio, Indiana. 

ROBERT B.ARRA’ will tour the border stales between the North and South— 
Maryland. West Virginia, Kentucky, Tennessee, Missouri, Kansas, Nebraska and 
Oklahoma. 

COL. GEO. NOX McC.AIN will tour the “La Follelle States"—Wisconsin, 
Minnesota, North Dakota. South Dakota. Montana. 

Each will contribute about 1.000 words, six days a week, SEIBOLD, BARRY 
and McCAIiS supplying mail letters except when reporting sudden developments. 
(ilLBERT will file by wire'about noon. 

For Terms W ire 

LEDGER SYNDICATE 
H.ARRA' MULVEA’ has joined the im»epem>f.\(;f. sqi \re 

Friday, Oct. 17, .A. A. A. A. members will Rmbrauff & Rvan Advertising Agenev. 
join the .Audit Bureau of Circulations in ypy,. York, as copy writer, 
their annual banquet. _I_ 

JOHN M. HANDLEY, an advertis- ,-..V/' 
ing man in the Chicago offices of Lord ,Vc gvv 
& Thomas, was notiLl last week by vv Advertising .yncy. 
Comm Uopoldo Ztinini. consul-general 'J**"’;- m«"»Ker ot the de- 
for the Italian government, that he 1k.s P-'-’nient of sales and service, 

been awarded the order of the Chevalier 
of the Crown of Italv. , V )} .ALLEN has joined the staff 

rHILADFI.PHIA, PA. 

Several years ago .Air. Handley organ- "f Uie 'riittle .Advertising .Agency, Greens- 
iztd the Italy-.America society of Chicago 'X'ro. X. C. 
anrl has been engaged in encouraging — 
cultural relations fx-tween the two conn- \ XFAV .A1)\‘ERTISING business 
tries. He was active in inter-allied war incorporated in Chicago under 
work. For 18 years he lived in Italy ,|,i. name of Bailev & Walker. 
and is on intimate terms with memlx-rs _ 
of the Italian nobility, government offi- [OHN H McMAHGX fi 

men. t _ r- the reportorial staff of the Hi 
(Itficia presentation of the new decora- ‘ha., ,™d an advertisi 

JOHN H. .McMAHOX. formerly on 
the reportorial staff of the Buffalo /;.r- 

iinicia p^sentation oi uie new lecor^^^ A'''’”, has oKned an advertising agenev 

S,„3' W Snt.lllCn^al'zlnV'S ^"“-1 Cm™ „n,Cr ,„“c l,i- 

a dinner next month in Mr. Handley’s _ 
horn ir. 

- THE M.ARTIX’ .Advertising Company, 
the COUR.se IN .ADVERTISING New York, is directing a campaign to 

technique, under the direction of Frank adverti.se Coney Island as an all-year re- 
l-e Kov Blanchard, advertising manager sort. 

FOR PROMPT SERVICE 

TYPE • BORDERS • ORNAMENTS 
BRASS RULE 

Printers’ Supplies • Presses * Paper Cutters 

Hamilton Wood & Steel Equipment 
incItMJinf our 

AMERICAN CUT-COST EQUIPMENT 
Carried in Stock for Prompt Shipment 

AmericanType Founders Company 
Boston Baltimore Buffalo Detroit St. Louis Denver Portland 

New York Richmond Ptttshurgh Chicago Minneapolis Los Angeles Spokane 

Philadelphia Atlanta Cleveland Cincinnati Kansas City San Francisco Winnipeg 



NEWSPAPER SPACE BROUGHT RESULTS 
FOR BOSTON EDISON COMPANY 

Personal calls by salesmen and some Courtesy and good will copy appears 
direct-mail advertising supplemented the frequently in both city and suburban 
newspaper work on suburban store light- newspapers. It consists of a message of 
ing. In one city in the Edison district, goodwill or an interesting fact about the 
twenty-six stores were equipped with new company. Frequent comments are heard 
installations during the campaign; in an- from people who have noticed the almost 
other, seventeen and in another twenty- daily appearance of these short, cheerful 
two. messages. 

A brief campaign on office lighting Station \VT.\T, Edison Light of 
which was not correctly timed, accord- P»oston, whenever the broadcasting pro- 
ing to statements by Edison agents, re- gram contains some notable feature, uses 
suited in fourteen offices being equipped a small announcement of from three to 
with new installations. si.x inches in the Boston newspapers. 

The “Daylight Kitchen’’ series, which 
has been run in all Boston newspapers, 
advertises the “kitchen daylight unit’’ at 
a cost of $7.50. As a result of the drive 
4,500 of these lighting units have been 
sold at a value of $33,800. 

Copy that has appeared for the Edison 
Shop, the retail appliance department of 
Boston Edison, has been effective, com- 
lany executives say. In addition to the 
regular advertising of standard articles, 
such as vacuum cleaners and washing 
machines, copy is run to clean out a re¬ 
maining lot of merchandise, and is gener¬ 
ally successful in doing so. This sort of 
advertising is said to pay very well with 
a coupon, whether the coupon calls for 
a free demonstration in the home, or 
whether money is to be enclosed with it 
for the purchase of the advertised article. 

Ad Campaign Sold Everything From Electric Store Signs to 

Kitchen Lighting—Courtesy and Good 

Will Copy Also Used 

Editor & Publisher herewith presents 
the second of a series of nine articles deal¬ 
ing zvith public utilities and advertising 
prepared, in response to many requests, by 
the Bureau of Advertising of the Ameri¬ 
can Newspaper Publishers Association. 
The purpose is to help public utility com¬ 
panies Imild business through newspaper 
advertising. The articles are built upon 
facts rather than theories. 

DECENT newspaper campaigns of the 
^'•Edison Light Company of Boston, one 
of the leading power companies in the 
East, are interesting not only from the 
standpoint of results accomplished but be¬ 
cause of the many and varied purposes 
for which the advertising was employed. 

.\ few years ago some of the subjects 
which this company has covered in its 
advertising, would have been considered 
somewhat remote in the field of public 
utility sales and service effort. 

For example, the Boston electric adver¬ 
tising series has included copy in the fol¬ 
lowing classification; 

Electric Store Signs, Broadcasting 
Station WTAT, The Edison .Shop, Elec¬ 
tric Trucks, House Wiring (Real 
Estate), Old House Wiring (Suburban), 
\\ indow Lighting, Suburban Store Light¬ 
ing, Office Lighting, Modern Methods A piece of copy from the 

Kitchen, Courtesy and (iood Will, Indus- series, with the appeal t 
trial Lighting. Institutional. venience. which producec 

Boston Edison officials say the results , i i i . i- u.i 
of all these campaigns have been most touched but l.ghtl 

. r * I»;inies, was the theme ( 
satistactorv. r... ’ ^ . 

On a six-months’ campaign on electric saya that 
store signs copy of three, four, six and Ifomnient store _n 
eight inches, the Edison records show «''ed the morning the 

125 new electric signs were erected. .1'^ f ^**^1*!^*^! 
.\ series of advertisements on electric brief and on 

trucks had as a purpose the stimulation number of pajK-rs resul 
of interest in electric vehicles and the seventy-three vvi 
indirect building of the Edison battery - 
charging business. The copy featured the 
names of local firms using electrically . - 

Daylight your kitchen 
Sherman Joins N. Y. Tribune 

Stuart P. Sherman, formerly professor 
and head of the English department of 
the University of Illinois, this week com¬ 
menced his new duties as literary editor 
of the Neze York Herald Tribune. He 
was appointed to the position last May. 
As associate editor, Sherman is to have 
Mrs. Carl Van Uoren, formerly literary 
editor of the Nation. 
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Edison Light 

LINOTYPE O TRADE 

Continuously Composed 

Continuously Distributed 

Multiple Distribution 

Linotypes 

MERGENTIIAI.ER LINOTYPE CO. 
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Sworn government statement for 
the 6 mos. ending March 31, 1924. 

Advertising Leadership 
The Dispatch leads all other 
Ohio newspapers in advertising 
(first 6 mos. 1924), exceeding 
the next largest (Cleveland) pa¬ 
per by 1,246,092 lines. For the 
first 8 months the Dispatch ex¬ 
ceeded the other Columbus 
Newspapers combined by 2,262,- 
232 lines. 
DISPATCH ...13,659,283 lines 
SEC. PAPER .. 6,634,578 lines 
THIRD PAPER. 4,762,473 lines 

“A Good Sign to Go By” 

—rin promoting classified 

advertising. Nearly one 

hundred and fifty newspa¬ 

pers think so. 

zis 
sxcluiivs 

loosl dispUy 
sdvartisOTS 
first t mo. 

U24 

MAKE CENTRAL OHIO 
YOUR TEST MARKET 

THE BASIL L. SMITH SYSTEM. Inc. 
Inlemational Clattified AdvartMUig 

Connieliorf 

Otis Building Philadelphia 
This advertisement composed entirely on the Linotype in the Bodoni Series 
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U. OF VERMONT RAISING $1,000,000 FUND K 
THROUGH PAID SPACE cials were confident that in a short time 

the full million dollar fund would be a 
r* D LI* 'x D j • ^ ^11 w' 1 - reality—thanks to the aid of Ira Allen, 
Free t'ublicity Banned in Drive for College Endowment— Exile, and lirst-class paid newspaper ad- 

$500,000 Raised from Students, Alumni, vertising. 

and Friends u/aivcd u/imc ddccbditv r'iii> 

By HAMMOND EDWARD FRANICUN 

ti^^ANTED: One million dollars.” 
_ That was the amount urgently re¬ 

quired by the University of Vermont. 
Like many another institution, the 

university had grown rapidly but its 
means of support had not grown accord¬ 
ingly. Tuition rates could not be jumped, 
since most of the 1.100 students have to 
work their way through in whole or in 
part. The alumni body was not large nor 
'ujier-wealthy. 

The university “studied its potential 
market.” It worked out a “sales plan.” 
It had an advertising agency issue con¬ 
tracts for paid space in every daily news- 
paiier in its state. Instead of thrusting 
bales of “free publicity” on unwilling edi¬ 
torial desks, the university used attrac¬ 
tive and skilful copy with ample white 
space “at regular rates.” It followed 
down live “leads” with personal sales- 
man.ship. And already its million-dollar 
Endowment Fund is becoming a fact. 

The active alumni body of 5,691, in 
addition, have been reach^ through the 
Vennont Alunmi Weekly, edited by John 
0. Haxendale, alumni secretary and 
treasurer of the National Association of 
.\lumni Secretaries, together with direct- 
mail work and four solicitors in the 
fiekl. About 90 per cent tackled have 
subscribed. 

The university felt it should sell the 
people of its own state on its work. Its 
College of Medicine, for instance, is a 
Oass A institution and for some time 
has been the only medical college in 
northern New Elngland. Its Department 
of Agriculture has played an important 
part in improving farming methods in 
what is notably a farming state. It was 
decided that, instead of trying to reach 
the people of the state through “free 
publicity,” it would be wisdom to buy 
space in all the daily newspapers of the 
state to make the Vermont public more 
fully appreciate the work of the uni¬ 
versity and to encourage subscriptions. 

Ira Allen, founder of the University, 
.had been a romantic and dynamic figure 
iof early American days. He had over- 
icome numerous obstacles. His person- 
[ality had been many-sided. It was de- 
icided to infuse his spirit into the paid 
[advertising campaign. The result was a 
series of 15 advertisements, each 10 

I 1 inches on 3 columns 
At the top of each advertisement was 

h i picture of Ira Allen. At the bottom ap- I'te^'irvd the signature of the university, 
dwith a seal, and the slogan, “Studies 
^ md pursuits that are honorable.” The 

■■•py was set in a .shield border which 
■im,lined the same for each succeeding 
piece of copy. 

How Ira Allen raised money to sup- 
fKirt a regiment to oppose Burgoyne when 
the Council of Safety was without funds, 

he helped make possible victory at 
j.Yorktown in 17S1 by keeping one-third f the British forces idle and many other 

historic facts were brought out in the 
bopy, which was written by F. W. Kehoe. 
fi'd-tant comptroller and registrar. The 
f'lpy. in short, showed Ira .\llen in such 
roifs as financier, diplomatist, builder. 

II 
Unexcelled as a Food 

Medium. 

4 to 6 food pages every 
Thursday. 
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U H I V E Tts I T Y 

Specimen of College Drive Copy, 

maker of history, strategi.st, founder, 
philanthropist, etc., and in each case tied 
up with the current needs of the uni¬ 
versity and the opfKirtunity for Ver¬ 
monters and modern “exiles” from Ver¬ 
mont to assist. 

Reprints on cardboard were mailed 
regularly to a special list of 500 names 
as well as to prominent Allens, whose 
names are in “Who’s Who.” Some of 
the newspapers furnished a total of 8,000 
names of out-of-state subscribers who 
logically might be interested. 

“The response to this work has been 
very pleasing.” Guy W. Bailey, president 
of the University of Vermont, stated. 
“We have had many fine letters from 
present and former Vermonters. Appar¬ 
ently our advertising touched a respon¬ 
sive chord of loyalty and state pride. 
We not only succeeded in placing our 
institution favorably before the people 
fif our own state, but through our news¬ 
paper campaign have been able to reach 
many now far away, but who continue 
to read the home-town papers. 

“We maintain a student loan fund, 
now aliout $65,000. from which we ad¬ 
vance cash to needy students at 4 per 
cent while the student is in school and 
6 per cent after he has finished until 
he can pay the amount back. The in¬ 
terest from the loan fund counts toward 
the endowment. Friends, incidentally, 
have contributed from a $1 to a $1,000 
to this fund.” 

The General Education Foundation 
contributed $250,000 contingent upon 
$750.(KK) additional being raised by the 
university. At the time this is written. 

T^eader in Rotograv¬ 

ure Advertising 

'I'lie New York Times in 

eight months of this year 

jnihlishecl 581,232 agate 

lines of rotogravure adver¬ 

tising. a gain of 93,6.14 lines 

over the corresponding pe¬ 

riod of last year and 232,594 

lines more than the next 

New York newsjtapcr fea¬ 

turing this class of adver¬ 

tising. 

WALKER WINS PRESBREY CUP 

Turn* in Low Net Score at Advertising 

Golf Tourney 

The Presbrey Golf Cup. offered by 
Frank Presbrey, vice-president of the 
Advertising Qub of New York, was 
won September 16 by H. L. Walker 
of the Walker Engraving Company, 
playing over the Englewood, N. J. 
Country Club course in the Advertising 
Club Golf Associations’ final tournament 
of the season. Walkers score was 
net, deducting a handicap of 18 from his 
afternoon card of 86. Sixty-five New 
York advertising men participated. 

The best score of the day was turned 
in by Gilbert C. Tompkins, of Stanford- 
Briggs, Inc., with 84. 

M. C. Robbins, publisher of Advertis¬ 
ing and Selling Vortnightly, and G. H. 
Gunst, of the E. Katz Agency, were 
second and third low net in the afternoon, 
with 71 and 75 respectively. The morn¬ 
ing qualifying round at 9 holes was led 
by F. C. Gephart, with a net 35. 

At a dinner in the club house follow¬ 
ing the tourney the present officers of 
the Advertising Club Golf Association 
were re-elected for the coming year. 
They are President, John I. Wheaton, 
Advertising Novelties; vice-president, 
Wesley Ferrin. .American Business Build¬ 
ers, Inc.; and secretary, Montague Lee, 
Montague Lee Company, Inc. 

Huntoon Join* Morrison Agency 

John W. Huntoon, for several years 
financial advertising solicitor for the 
Cleveland Plain Dealer. Finanee & In¬ 
dustry and the Cleveland Times, has 
joined the staff of Francis R. Morison & 
Co., advertising agency of Cleveland. 

A Security Market 
with complete newsp.iper financial 

lliiffalo offers a prmnisine market for 
hiith (Trade securities. The Buffalo 
Kvening News financial and business 
pa({cs are complete, interesting, prompt; 
carryiniT 1X)-I).\Y’S news of activities 
in cimiinerce an(| markets TO I>.\Y. 

The News with its effective cover- 
axe and responsive reader interest, of¬ 
fers the financial advertiser the com¬ 
plete audience in the B\iffalo territory. 

A. n. C. Sept. .W, 1923, *119,754 total 
net paid. 

Cover the Buffalo Market ^ith the 

BUFFALO EVENING NEWS 
'Preaent average ciretdatian I2(,7(3 

Edward H. Butler, Editor and Publisher 
Kelly-Smith Company, Representatives 

Marfaridge Bldg. Lytton Bldg. 

New York, N. Y. Chicago, III. 

i[.os Angeles Cimes 

The only great morning 

newspaper in the Pacific 

Southwest whose owner¬ 

ship, control, direction 

and whole interests are in 

the territory which ' it 

Worid Lsadar hi Advartising 

tar Thraa CiaissniHva Ysars 

Store Takes 14-Page Ad 

Newspaper advertising was used lib¬ 
erally in Worcester, Mass., during the re¬ 
cent observance of New England Week. 
The C. T. Sherer Company department 
store used an entire 14-page section in 
the Worcester Telegram to advertise its 
New England-made goods. It was said 
to have been the largest single depart¬ 
ment store a<lvertisement ever placed in a 
New England newspaper. 

New Model Linotype Demonstration 

From Sept. 29 to Oct. 4, a new model 
Linotype will be demonstrated at the 
United States Hotel, Room 30. Boston, 
which to quote from the invitation, “em¬ 
bodies certain new features of construc¬ 
tion which make it of unusual interest to 
the trade at large.” Boston printers have 
been inviteti to inspect the new model. 

Textile Prices Current 
a daily feature priving your readers and 

merchants a comjdete table of current 

textile prices. 

This feature is corrected daily hy night 

press toll wire and can be easily handled 

in your composing room. 

Textile Prices Current 
will make an instantaneous hit with 

your readers and more so if your j>aper 

circulates where there are textile mills. 

Ready at 6 p. m. daily, f. o. b. night 

Iiress toll wire. New York. Wire or 

write for rates and samples for your 

lity. 

INTERSTATE 

COMMERCIAL NEWS SERVICE 

38 Park Row, New York 

“C.O.D.”—“F.O.B.” 
“N.Y.” 

Many a newspaper pads its 

“advertising records’’ with all 

sorts of trade space. They 

never wou'd get a line of such 

advertising if they sold for 

cash only. 

It seems fair—but how 

about the cash advertiser who 

comes into competition with 

the trade advertiser? What 

does he get? 

Well, he gets a piece of the 

neck. 

When we say that “business 

is good’’ with the BROOKLYN 

STANDARD UNION we are 

talking about money, not 

about cigar coupons. 
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A Stable 
Market 

The MilwankfO-Wis- 

con.sin market of¬ 

fers your most depend¬ 
able sales opportunity 
in 1924! The first city* 
of diversified industries 
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nation — thoroughly 
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WILL BANISH “PUFFS” FROM HIS PAGE, 
SAYS ACTOR TURNED DRAMA CRITIC 

Irving Pichel With a Record as Player and Producer, Says it 

Isn’t Reviewer’s Business to Be Kind, But to 

Make Readers Talk 

By TRUMAN HANDY 

44rpi-IE average newspaper’s drama —as to how an tictor would zcrite. 
“I had certain convictions about the 

pects to play to an audience of “the PUBLIC STANDARDS IN 
younger set as is generally the case of a l^iri7D|1\I^ 
matinee in a college town. Ml.tr IPHj V/r r KCOD 

And, from his observation of diverse -- 
audiences as an actor he has had ample Frederick Peaker, Relected President 
opportunity to study the public psychol- 
ogy. 

reviewer musn't take himself too 
seriously,” he remarked. “So many of 
them do. It is his function to put words 
into his readers’ mouths, to let his own 
wider judgment of a play give them 
some basis of discussion of the work 

of British Institute of Journalists, 

Discusses Professional Status 

of Newspaper Men 

Hy Herbert C. Ridolt 

{London F.ditor, E'.niTOR & Publisher I 

In.NiHi.N', Sept. 14.—Frederick Peaker 

ttEpiIE average newspapers drama 
p;ige is a necessary evil tolerated 

because of the monev it brings in. yet 

when they talk about it to their friends, elected president of the Institute of 
“It isn’t the business of a reviewer to Journalists for the 3rd vear at the 40th 

1 _ I.--.1 Lj_ _1,1 I_ 
of }L^none^i7 brings yet theatre-going public,” he .said. “I felt gir'^j f ,^e box o£ MziTfid,,, 

lacking sufficient that 1 wanted to pre.sent a reasonable, be Jair if he plajs to the box (^ce. a d. Thanet. . , ,, 
indep!ndence to accurate guide to amusements-a bulletin )vith the average run ot plays below par in h.s presidential address he congratu- 
staiKron its own which would tell mv readers where they quality, his job is trequently a tough lated the memliers on the progress of 

merits as printed could most profitably spend their money . i ■■ . i i i . growing mem- 
. .. P l,,r amusements. what he said ne.xt makes him al- bership. The institute did not put in tlio 

"*^l't^ was Irving “Gradually, after I have offered this 'conoclast m the reviewing forefront of its program the material 
_iiifnrm:itir>n I insinnatp standards of fraternity today . welfare of the journalist, but it was con- 

with the average run of plays below par jp his presidential address he congratu- 
in quality, his job is frequently a tough lated the memliers on the progress of 
one.” the institute, and on the growing mem- 

It was Irving “(gradually, after I have offered this 
Pichel critic of information. 1 insinuate standards of 
the San Francisco judgment, because I vvant readers to 
I)ail\ Xc-L's, who know the basis on which I form my 
voiced this’opin- conclusions. 
ion In another "The theatre- press-agent of today- 
breath he re- thinks he has the undisputed right to 
marked that his dominate the critic. He maintains a son 
interest is hardly competition with his fellows in trying 
imix-rsonal inas- f" ^cll you ideas. There was a time when 
much as he has 'f believerl that in order to draw 
been on both sides crowds to an entertainment they had to 
of the fence_ uiade to believe that nothing else 
ical producer and existed in the world quite like this par¬ 

ticular spectacle. This applied par- 
position.-the only ticularly to circuses. Each one was ‘the 
ountrv. if records greatest show on earth, and unless y<iu 
t the "same time a '"u missed something that would 

or-in-chief of an ii 
iipnt f(i his " uen Pichel was a student at Harvard 

' Mime years ago. he wrote reviews now 
t 1 t.p. and then for the Boston Transcript. The 

fraternity today; welfare of the journalist, but it was con- 
"I am going to gradually cut all theatre cerned almut its status, he .said. Once 

publicity off my page. (Jftentime.s now I that was secured, his material welfare 
give the most sen.sational advertiser the would follow. But they were determined 
smallest .stick if his copy hasn t value as not to have their organized life degraded 
dramatic news. Fiventually my own page to the level of industrial trade unioni'iri 
will be only a fact report, a bulletin, of a very crude kind. 
with a certain set standard. The standard of public life was really 

iKith that of the theatrical producer and E^'>ted in the world quite like this par- 
the newspaper writer. ^P<^ctacle. This applied par- 

He i- in a peculiar position.-the only t'cularly to circuses. Each one was the 
I r. .1... if r.-rords greatest show on earth, and unless you drama editor in the country, it records s. . . \i • 11 

. a- ... ti„. time a >aw It vou misscd something that would are accurate, who is at tlie same time a - . 
real actor and director-in-chief of an . 
active theatre and who went to his W hen Pichel was a student at Harvard 

. . • . ■ some wars ago. he wrote reviews now 

"of la^'‘'o.7thc- other hand, it has be- ^'’^1 ‘I'cn for the i/o'^fcripL The 
*1 ^ rp work piqued his interest. He became '^riic auout. 

come rather ^*^^'**\ * ^ .listic avs.jciated with a stock company at the And. to illustrate this point Pichel will 
viewers r., ", J Xei -I'l ‘astle Square Theatre in Bo'ston and " .. 
prides. 5";, ""I.!!;; acted and directed. .Ml the while he kept 
either to actiny^-siKh a> it may Ik-or . ^ ^ 
to vtage priKlucing. ^ ” 

To wit; -\ late critic of the .Vcie EorA; the newspai^r. 
Tinu-s now confronts the public with: . hnishmg at Harvard, he con- 
..\f \ I 1 I L*i ..u .. n Tvr.. uiuied With tlic Lastle Square Company Mr. Adolph Klauber i resents. —a pro- i .• n i ^ 

1 L* *i r.i tiio ^*id tinally lett to join an aggregation ot ducer: Kenneth MaciKiwan. late oi tne . - i i i ^ i l'- 
/•II * ^ i, V iMiglish actors headed by (jertrude King- (jlohe (jntham, has rK.*come director oi ^ ^ , . . i • i ' i i- ^ 

t ID • * ston. rorsaking ihib, he became director 
the w. k Proyincetown Players Starke . . *• i * * r *i c* 
Young, recentlv made dramatic critic of the dramatic department of the St. 
the .Veto York Thnes. produced “The I’au . Minn., Institu e. and from there 
Failures" with considerable success for association with James K 
the Theatre f .uild; lohn Corbin, also of ^luj-ing prrxluction ot Macl^th 
the Times, ha, tried his ingenuity at pro- Hamlet, where he met Richard 

ducing various Shakespearian revivals. i i • u a a “/■ ri ” 
and Robert C. Benchlev. of Lite. .\lex W ith Ordymsk. he produced Chilian 
ander W.Kilcott. of the .Wu- York Sun ^^e New \ ork .Stadium, later becom- 
and HevwoiKl Broun, of the .Vcu- Fori- -ng assistant to Joseph Lrban and, 
H'orW,‘each of whom has been tempted h'lally. when Ordynsk. went to Los 

fif his citv theatricallv. a trade to him. In the long run a high 

played by a road company?" Iietter pay than all the trade unionism in 

.\fter finishing at Harvard, he con¬ 
tinued with the Castle Square Company 

prolilically alwiit it. 
“But Mr. IJlder, when he had heard living. 

Starke ^ton. Forsaking this, he became director tne, only looked at me and shook his 
of the dramatic department of the St. 
Paul, Minn., Institute, and from there 

read it ?’ he asked. 
“Perhaps he was right when he .said ber of journalists was decreasing. 

and “Hamlet,” where he met Richard the ‘ads’ would tell them the story, its mere effect on the welfare of any on* 
Ordynski. that is why the drama page is like class was not the really important thing.] 

W ith Ordvnski he produced “Caliban” ^ tive-and-ten-cent store; because you The public interest was best served by 
at the Xew York Stadium*, later becom- find a bigger Ijargain at each successive the clash of many opinions rather that 
ing assistant to Joseph Urban and, counter. by the imposition of one opinion through 
■ " ’ • . . T “.\nd. because the newspaper is often many channels. He was all against die- 

more interested in getting revenue from tatorship, whether it was the dictatorship 
its amusement advertising than in pre- of the proletariat or of the multiple news- 
senting readable facts, editors have got paper owner. That tendency to dictator- 
used to accepting any sort of copy from ship was increasing. The commercializa- 

to don grease paint and mingle with the 
rest of the actors in N'ew York revues 
during the past year or so. 

.•\ngeles to establish a definite Little 
Theatre. Pichel accompanied him as co¬ 
director. 

In 1917 he returned to Harvard to re- —^i> . i.u u' f Vias rnavpd 'u ivi/ lie returiieo to t-iarvara to re- ••.hh smp wd, inLicasiiig. me commercial 
t.ut, althougti tne stage nas coaxeu .‘Caliban” and was obtained as press-agents. which is like winking at a tion of press production was. perhaps, 

these worthy denizens director of the Artists’ Guild Theatre, necessary evil. evitable, but let them see to it that opinion 
inkpots and clipsneets, and more or less - ^ r t* ‘Is there anvthincr T won’t he nr^t 

“There can lie no absolutely-rigid tenet in their keeping, he said. The real jour- 
to adhere to at once throughout the nalist careil more for the public welfare 
country as a whole, as the drama editor’s than for his own, and no man ought to 
work depends largely upon the condition be in journalism if it were nothing Inn 

“W’hat new thing can you write about standard of professionalism in the best 
a three-year-old Xew York show that is sense among journalists would secure 

The answer explains the cut-and-dried- the world. Sir Henry Slesser. Solicltor- 
ness of many drama pages,—a dullness General in the Lalior Government, had 
that is ntxtessarily due in no way to a expressed the view that journalism might 
lack of sparkle in the reviewer himself to be a profession. 'The Institute oi 
but that lies in a dearth of material to ' Journalists was in thorough accord with 

work jiiqued his interest. He became write aiiout. that sentiment. 
associated with a stock company at the -^I'd- illu.strate this [loint Pichel will If journalism were a real profession, 
old Gastle Square Theatre in Boston and tell you the story of how he tried to get with professional standards, there would 
acted and directed. .Ml the while he kept berth writing reviews when he first be no need for legislation. Journalism 
wanting to write more, for the stage and arrived in the West. demanded a high standard of education. arrived in the West. demanded a high standard of education, 

“I went to Mr. Fremont Older of the of specialized knowledge and of profes- 
San Francisco Call,” he said, “and told sional techniiiue. Xo occupation could be 
him 1 knew the theatre and could write more satisfying to the man who felt he 

had a mission in life beyond earning a 

le, only looked at me and shook his Mr. Peaker said he did not like the' 
eatl. modern tendency for newspapers to ge* 
“ ‘.\nd is there anvone who wants to into few hands. The numlx;r of news¬ 

paper readers was increasing; the num- 

a thoroughbred actor has bloomed into a 
professional editor. 

.\nd that example is Irving Pichel. 

.\t .33 years of age he not only con¬ 
ducts and acts in the Community Play- 

, . o* St. I^uis. It was from this post that .‘‘^s there anything I won’t do?" he was not commercialized, 
metamorphosed them into ^imentary Shuberts’ organization in echoed to my question. “Rather. I’ll Some of the best literarv work of oaf 

n"! imo a ^'e'v Vork as stage director and, after a "ever press-agent any of my own pro- time. Mr. Peaker added, was being put 
lengthy season, found himself in San ductions nor use my paper s space to into newspapers. He did not agree thit 
i-’rancisco establishing a theatre of his exploit myself as an actor.’ 
own. ■ 

the best journalists were all dead. 

.wt .w vears oi age ..e .hi w w, l-.. productions are marked by 
ducts and acts in e , ^ peculiar knowledge of journalistic news 

'f«, Ha proiuca a s—ry 

?|.a, £ is-.only a fo™.r s.a„ ,l,rcc-- ^ w/TZsia^' 
tor tor the Shuberts but also an erst- ^^_ 
while co-worker of Margaret .\nglin and I 
Richard Ordynski. 

His little theatre in Berkeley, which is 
the site of the University of California, 
is reputed the highest-brow dramatic 
institution in the West. 

.-Mternating with the productions there, 
Pichel has made a notable success with 
the production oi classic drama in the 
enormous. open-air Greek Theatre 
sponsored by the University of Cali¬ 
fornia. “Henry IV,” “Merry Wives of 
Windsor.” “Twelfith Xight.” "Romeo and 
Juliet,” “Midsummer Xight’s Dream,” 
“Richard II,” are notable among his 
Shakespeare, and he has played also to 
thousands in the giant amphitheater in 
both Soph.Kles “Owlipus Rex” and Sem 
Benelli’s “The Jest.” 

As an actor. Pichel’s name is as well 
known about San Francisco as is Sidney 
Blackmer’s in Xew York. .\nd so, when 
he succeeded a former critic on the News 
a few months hence, there was an 
audible ripple of apprehension as to just 
what ke v.-'.uld do with his daily column 
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PUBLISHERS URGED TO RENEW FIGHT 
ON POSTAL PAY INCREASE 

Bound to Be Followed by Further Rise in Second Class Rates if 

Re-enacted, Pearson Declares—Asks 

Editorial Disapproval 

By SAM BELL 

t Corresf>inuit'iit, Kditor Publisher) 

Kansa.-*. was tlic gufst of hi'iior at the 
annual baiKiuet on the W i'anes<lay eve¬ 
ning. K. K. Iltll, general manager of the 
Calumet Baking Powder Company. Chi¬ 
cago, delivered an address tm “Made to 
Mea.'-ure Advei tiding.’’ and Uarhy A. 
Day, manager of the Mutual Lite Insur¬ 
ance Comiwny, New York. siH.ke on 
“TfKlay Versus Inspirati<m of Tomorrow* 
Applied to Sales (frganizations." 

I W ASHIXGTON, U. C.—Xe.wspapc'r 
1 ” and trade publication interests af- 
j filiated with the .\merican Publishers’ 
I Conference have warning from A. C. 
I Fearson, national chairman of the or- 

f ® eanization, that congressional re-enact- 
1 meiit of the postal pay increase bill is 

i, ! boniKl to be followe«l by a further in- 
j crease in second class rates. The pay 

advance, authorized by Congress in the 
j closing hours of the last session of Con- 
j gress. failed to become a law as the result 
(j of President Coolidge’s veto of the 
^ measure. 
^ Mr. Pearson’s warning sent out to the 

memhership of the Publisliers’ Conference 
1y tliis week comes after he had sj)ent 
r'. : several days in Washington investigating 

the situation. He is convinced that tiie 
jQ agitation for the omnibus pay increase 
ut again is under way and will result in 
uh the re-introduction of the bill at the De- 

cenilier session, witli an e.xcellent chance 
Iff of enactment. 
j„ I Once the projiosed increase is granted, 
ir- ' Mr. Pear.son contends, the puhli.shers’ 

■ad i reductions in the war-time rates 
,h, I on second class matter, still in operation, 

J will have failed and the industry will face 
.jjh I another advance which will tax the pub- 

■' lishing business annually an additional 
I $5.0 '0.000 at least. His advice to the 

^,1,1 ! piihlishers. backed by figures on salaries 
ism Idie postal service compared with cor- 
ion, ] responding johs in private business, is as 
fes- * fnllows: 
1 be I “Hecline to give any editorial approval 
. ■ to an omnibus raise in postal salaries. 
^ j as this method is entirely illogical and 

ja considerahle part of the increase will 
■ lie assigned to you. 

jjf. j "Make known to your Congresstrien 
L-ws- i^'’d Senators and to the Postmaster 
mm-1 General your feeling that the publica- 

llut i'i'"'"' -ire entitled to a reduction in the 
ont war-time increase for second class 

[,ing.:jiwstage, and that they will certainly fight 
(j bv oiy attempt under any form to raise the 
thaiil'fcond-class rate.” 

ougb f-nless the puhli.shers themselves do 
. jji£. i 'omcthing, Mr. Pearson warns in con- 
irshif fslndon. they will be without cause for 
iews-*''’”^I'''‘'nt if they find them.selves “bur- 

Til'd with a very much increaserl imst- 

aliza price.” 
^ jn-l i'' Ids .statement of the situation, Mr. 
jiJ^iojil'ear.son informs the publishers that the 

|l''i:i'lative agents of postal employees’ or- 
)f have announced their inten- 
„ pat to win the editorial support of 
e that 'pri 'ciitative newspapers. Their appeal. 

II says, will be based upon sentiment 
__ wd not uixin fact as comparative salary 

'.Tiirt-. show. 
“It is possible.” argues Mr. Pearson, 

*C8 ‘“Ijitst inequities in postal i>ay to 
lint increased living costs in a few_ of 
I'l- large industrial centers without im- 

-ii'ing heavy as.sessments on newspapers 
d other patrons of the Post Office He- 

la-tiiit It;. Those in charge of the postal 
* porkers’ campaign demand hlanket in- 

Incases ranging from $200 to $400 for 
’d. C re than .TSO.fKX) employes. 

study made of salaries paid cm- 

MOST NEWS 
The largest morning daily rimilation 

in Pittsburgh 

Slie^fttsburgli Pnat 

morning and SUNDAY 

Haily Cirrulation .118,000 

Sunday Cirrulation ....17.5,000 

Member A. B. C. 

ployees in newspaper offices throughout 
the country, which brings the subject 
directly to the door of the newspaper 
manager and editor, is worthy of consider¬ 
ation here. comparison of these salaries 
with those now paid to jxistal employees 
shows (|uite clearly that the government 
salaries are considerably higher than those 
paid by the average newspaiier. F'or 
comparative purjioses it was necessary to 
confine the research to the business office. 
I'or instance, the maximum .salary paid 
a stenographer in a Cleveland newspaper 
office is $l,,lf)3 per year, as against $1,4(H! 
paid by the Post Office Department to an 
untrained hoy, fresh from .school and 
engaged as a juistal clerk. The minimum 
salary jiaid filing clerks in Philadelphia 
newspaper offices is $938. with a maxi¬ 
mum .salary of $1,303. 

"The average salary paid to those em¬ 
ployed in clerical positions on newspapers 
ill ten reprc.sentative cities is lower than 
similar johs in the postal service by $500 
a year, .'\nother significant fact that 
should not be overlooked is that the 
postal employees have received 3 increases 
in salary in the past 4 years. They are 
the highest paid workers in the govern¬ 
ment service, receiving at the present 
time .salaries greater than those paid to 
employees doing similar work in other 
deiiartments of the government.” 

SPECIALTY AD MEN MEET 

Henry J. Allen, Former Kansas Gov¬ 

ernor, Honor Guest at Chicago 

"Chicago is the greatest advertising city 
in the world" were the words of greeting 
that William R. Dawes, president of the 
Chicago Chamber of Commerce gave to 
the assembled members of the .-Ydvertising 
.‘‘pecialty .•\s.sociation at the opening 
session of their convention at the Hotel 
Sherman, Chicago, Sept. 22. Mr. Dawes 
was introduced by C. Rae Colson of 
Paris. Ill., president of the advertising 
association. 

Three hundred memliers were in attend- 
dance during the 4 days of the meeting, 
which was the twenty-first annual gather¬ 
ing, and according to the officers of the 
organization, the largest and most success¬ 
ful in their experience. 

Henry J. Allen, former governor of 

Montreal Elditor Accused 

John 11. Roberts, editor of the Montrciil 
Sun and of the .i.rc. with Leslie .\I. 
Roberts and .-Mphonse Moisan. also asso¬ 
ciated with the Sun. appeared in .Arraign¬ 
ment Court Sept. 24, on a charge of con¬ 
spiring to obtain by fraud and deceit the 
sum of $325. .\ second complaint was 
entered to the effect that the 3 accu.sed 
liad ohtained that sum. through fraud and 
deceit, from the Mount Royal Hotel Com¬ 
pany, Ltd. Personal hail for each was 
fixed at $.5<I0 and preliminary enquiry was 
.set for Oct. 1. 

Typothetae Plans Complete 

I'our tho'i.sand men and women workers 
111 graphic arts are exjiected to attend the 
thirty-eighth annual convention of the 
L’nited Tyjxithetx of .America, to lie held 
in Chicago beginning Oct. 13, and to con¬ 
tinue for a week. Delegates are exjK'Cted 
to lie in atteTidance from every state. 
Great Britain, Germanv, F'rance, Sweden, 
Denmark, Italy, Mexico, other Latin- 
.•\merican repuh'ics. and Hawaii. Sessions 
will lie held at the Ldge.vater Beach 
hotel twice dailv. 

First eight months of 
1924 

Carried more Food advertising 

than any other paper in the City. 

NEW YORK 
EVENING JOURNAL 

^Register 
is New Haven’s 

Dominant Paper 

Circulation over 40,000 Average 

Biiufjht every night by More New 
H.wen t)ei)ple than buy any other 
TWO New Haven papers COMBINED. 

IHauptt 

Th* Julias Mgthtwt Spteiat Aganty 

Bestan—JVsi0 —Datrait — CUemgo 

Edward Insley Dead 

Kdward Insley. .58, assistant managing 
editor of the Los .hi/'r/rs Examiner, and 
at one time part owner of the Sacra¬ 
mento I'nion, died at Covina, Cal., Sept. 
20. Insley Ix-gan his newsptiper career 
at 19 on the Chienao Tribune. Later he 
liecame correspondent for Xew A'ork 
papers. He had lived in California for 
the last 20 years. 

WHY SOME TEXAS I 
CAMPAIGNS FAIL? 

Because !, 

The BEAUMONT f 
ENTERPRISE 
-AND = 

The BEAUMONT I 
JOURNAL 

were not on the list. Some 
Sales Managers think they jj 
can cover Texas with four 
papers. They can not. 

Ask Beckwith—He Knows. | 

RADIO CONCERT FOR EDITORS 

Memphis Commercial Appeal Dedicates 

Program to Newspaper Men 

A radio jirogram dedicated to the edi¬ 
tors and publishers ' of America was 
broadcast Sept. 24, by the Memphis 
(Tenn.) Commercial Appeal, station 
W MC. The program, which consisted 
of an organ recital from the Scottish 
Rite _ Cathedral, was arranged by Sam 
L. Kahn, city editor, and put on the air 
at 11 o'clock at night. 

'I'hc recital opened with the "Poet and 
Peasant” overture, which was followed 
by selections from “The ChiKolate 
Soldier,” “The Cirand .American Fan¬ 
tasia." a medley of southern airs; was 
dedicated to thv Atlanta Journal. 

-A trio of popular immhers was fol- 
lowetl by Chopin’s Funeral March, which 
in turn was succeeded by “Parade of the 
W'oiKlen Soldiers,” and “I’ve Lived .All 
My Life For \’ou,” the last named writ¬ 
ten by a Memphis comixiser. Dixie con¬ 
cluded the evening. 

"FIRST IN PUBLIC SERVICE" 

The World and the Eve¬ 
ning World have a ■ com¬ 
bined circulatiiwi daily, of 
7.^,11111 for $1.31 per agate 
line Kross. subject to cim- 
tr.'ict discounts. These two 
papers are read by 
more johliers, department 
and chain store buyers, .and 
by more retailers; offer 
more circulation per dollar 
and a more concentrated 
circulation; a reader and a 
dealer intiuence more local¬ 
ized than any other morn¬ 
ing .and evening combination. 

Zht 

Pulitzer Building, New York 
Mailers Bldg. General Motors Bldg 

Chicago Detroit 

<2kPLain 
ONE .MeUmm-OHECost seU il 

WOODWARD t KELLY 
350 N. MicMtan A«*.. Chino* 

FIm Arts BIAf., Detivit 

The most 

successful 

of all 

netvs paper 

consolidations. 

THE NEWYORKHERaIO 

Every month, every year, 

The Clevelana PLAIN 

DKALER carries MORE 

National Advertising than 

both Cleveland evening news¬ 

papers COMBINED. 

Total Lineage L28o.r)68 

Agate Lines 

ni.'pluy 2,.5.52.'HM) VgiUe Lines 

Natiniial 770.(102 A gale Line* 

(.lassified 9.53.6<»6 .Agate Lines 

Audited Circulation -X. B. C. 

32.6 H 

Frank S. Rakr 

ITe-tnlenl 
«:iiarlr< B. Welrh 

Fililor amt (ien. Mp(r. 

J. B. WOODWARD 
110 E. 42*0 St.. 

New Ytrk 

AttVFKTtSIXt; RFPKESKNTATIVES 

Itavid J. Kanitall F'lirii. Par-tons Co. 

ttl Fifth \ve. .too \. Mirhiaan Are. 

Nrw Ynrk t'.ily I'.hiraao, Illinois 

K. J. BiilwrII A Co. 

San I'ranrisru and lait .An|ieles, Cal. 
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By JAMES MELVIN LEE 

’RXEST GRL'EXING has always 

—- Freedom oi religious worship is one 
• \\ another in prac- 

|| If^ I iV^M tice. Most of us will fare better if, m- 
Wll y\r stead of starting a new religious denomi- 

nation, we select that church whose 
^**N r^" I r^*T * I articles of creed contain the greatest num- 

^ Vn/r I I I I I l^r things with which we are in sym- 
I 1^^“' • * pathy. Minor articles to which we are 

■■ — ■! opposed may be overlooked because of 
I VIN I FP larger principles of the creed. In 
LVlN Ltt same way, the editorial writer will 

, • 1 . u usually accomplish more if, instead of 
No answer to the question asked by trying to start some organ of his own, he 

IF I had a standing head “Books Re- 
1 cVl/MlIrl ll«t tVlIQ “Prm« ceived” 1 should list this week “Prin- 

ciples of Merchandising” by Melvin I 
Thomas Copeland, Ph.D., Professor of I 
Marketing, Director of Bureau of Busi-1 
ness Research, Harvard Graduate of j 
School of Business (A. W. Shaw Com-1 
pany). 

practiced what he preached in the Mr. Gruening is complete which does not ^ju affiliate himself with a newspaper 
matter of newspaper ethics. He has stood see the situation from the viewpoint of w'hich stands for the big things he wants 
solidly for his principles even when such all the principles involved in the transac- advocate. For most people life is a solidly for his principles even when such an tne principles mvoivea in the transac- advocate. For most people life is a 
action meant resignation from the staff, tion. Especially important is ^the view- niatter of some sort of adjustment along 
Consequently, his article “Can Journalism point of the purchaser. I wish I had indicated 

wS . Much „u.h exists in wha. Mr. Gnien- 

Mr.'idSg" which Earn. & P.».,s'aE. nrc.. In ,.h. insisSd ,ha. I impress upon 
requested in a recent editorial. 

While Mr. Gruening was preparing this 

students that a man gets up on a c^d the new^spaper man who is thrown out 

^HE advertising of the Rogers Peet 
Company, not only in the theatrical 

prfigrams but also in the daily press, 1m 
attracted much attention. The advertis¬ 
ing department of that concern has gone 
through the old store scrap books and 
collected some representative ads to show 
the early development of its advertising 
into its present form. These ads, wi4 
chats about the same, have been published 
in a pamphlet so attractive in appearance 
that it escapes the wastebasket. 

winter morning, goes downstairs in his ^ change in manage- 
While Mr. Gruening was preparing this nient. But such things happen elsewhere, 

aniclclhad pnch»p.hh,ma..hcN.w=- P> a^ ■ opc» J” .f™"' newspaper experience I 
paper Club of Xew Wk City. At other 8 P P could point to similar cases in the clergy 

IZIJZ ir'his o?n “edYtorlarXe learn what has happened the & Sre ''^ere a. new bishop presided at a con- 
.The newspaper subscriber takes , the Our relations have always been friendly ■j”'- nuLrs^tiLrvi laiw-o int ^.j^cre the universitv had a new oresi- 

.'n enite. nt a H.ffprenre of nninion medicine prescribed by the doctor, bitter Y w J Ullivcrsiiy Iidu d new pic»‘ 
in spite ot a wide ditterence oi opinion mav be- follows the instruction of medicine where a hospital 
on various phases of journalism. Now- loiiows tne instruction >i , board of trustees 
for the article his lawyer when he personally would pre- ‘‘ uoait. uumccs. 

■ ,1 v, • r ♦' follow some other course; but he In the comments t^de I have had no 

ference in the church, and in education 

for the article. 

I have always resented the implication 

had a new board of trustees. 

In the comments made I have had no 
does not ask the editor to do all his intention of entering into any debate with 

that the standard of ethics for business is thinking about men and matters of mo- Mr- Gruening. I have, however, tried to 
necessarily lower than that for a protes- -• - " -• ■ - . . . 
Sion. Modern interpretation makes busi- Veu- York Tribune to find out 
ness the oldest of the arts and the i-{„runn Vied t,. c-j,- K.,t 

ment. Years ago readers may have raH attention to some things which ought 
bought the AVu' York Tribune to find out lo be considered. If space permitted I 

lm<ine<ii ni.iiiaKement to attempt things which have artistic beauty as well as on many others, Mr. Gruening and I 
to improve its news and editorial columns? as Utility value. On Store time he may 

„ , . , »J Rtee his employes instruction in interior 
. Ptit the matter is not so clear. Adver- decoration so that shoppers may purciiase 

tising today is being placed for good furnishings that have a harmony of de- 

disagree. 

business reasons. It may at times justly jjgjj 3j,d a color scheme that will be rest- 
be gi\OT to the newspaper with the mini- £yj jq j painting no fanciful 
mum circulation because that medium inay picture, for'a merchant in his store can 
have Fne largest number of responsive have just as high a view of his calling 
subscribers. \\ heti I w-as on Leslie s as any editor in his chair. The sales talk 

A Thought for 

National Advertisers 

l^ekly it then had a circulation of 400,- merchant and the editorial com 
OfW. I asked an automobile adyerti^r ment of the newspaper may be on the 
why he used Harper^s U eekly with 40,- game plane of service to the community. 
m) circulation in preference to Leslie’s. Again the editorial writer who has a 
His reply was illuminating, “Because we message for the people can still find an 
have found that regardless of inquiries outlet for his wares even though the 

The Sun is read and relied upon 

by the more intelligent and pros¬ 

perous of all classes in the 

world’s richest communitv. 

we make more sales from an advertise- newspaper columns may seem closed to 

.'7i bim. E. W. Howe wrote some great 
Leslies. Advertising used to be checked editorials for the Atchison Globe, but he 
on inquiries received but today it is ^yields a still greater influence today when. 
measured by sales made. taking his editorials from the Globe, he 

The advertising censorship of 

The Sun is such that meritorious 
I 

announcements find congenial 

contact in its columns. 

The “methods utterly unrelated to put them in that little periodical which he 
journalistic excellence” mentioned by Mr. publishes once a month. What E. W. 
Gruening refer to the use of premiums— Howe has done others can do. Mr. 
hot water bottles, fountain pens, silver Gruening seems to have little difficulty 
services and what not—to maintain circu- in finding a medium for expression even 
lation. A few years ago, in preparation though he is no longer connected with 
of an address at the University of Kan- His case illustrates the 
sas, I sent a questionnaire to a large very point that I am trying to make in 
number of advertisers in which I asked this comment. 

New York City 

Average net naid eireulation 

exceeding 250,000 

“What do you want to know about a 
newspaper before you use its columns?” 
I was surprised at the frequency of this 
reply, “Methods used to obtain circula¬ 
tion.” Advertisers are not only asking 
“How much have you got?” but also 
“How did you get it?” Responsive cir¬ 
culation comes from journalistic excel¬ 
lence in spite of what Mr. Gruening says. 

Utah, Southern and East¬ 
ern Idaho, Eastern Nevada 
and Western Wyoming— 
the territory served by 

THE 

the entire population of the state 
'-^of Utah, 3S3.340 people, or .S3 per cent, 
live within a 44 mile radius of Salt Lake 

Salt Lake Tribune 

Sfhe 

No other toctloo of the country offers 
the advertiser the opportunity of prac¬ 
tically coverinK four states by usinc one 
newspaper. 

FOSEION aZFBESENTATIYZS 

HE Deseret News delivers daily to 
this territory IR.SS? papers, or a 

paper to every 2.9 families. 

Foreign Representatives 
CX>NE, HUNTON A WOODMAN 

New York Chicafo Detroit 
Kansas City St. L^s Atlanta 

Pacific Coast Representatives 

CONGEJt « JOHNSTON 
Los Aaceles San Francisco 

The S. C. Beckwith 
Special Agency 

-in ciroilatlon 
-in lineage 

-in teader interest 

-in proved results 
New York—Chicaco—Detroit—St. Louis 

—Kansas City—Atlanta. 

PACIFIC COAST REPRESENTATIVE Indian^olis 

NEWS M. C. Mogensen & Co., 
Inc. 

Loa Angeles—San Francisoo—Seattle 

Daily Starts New Home i 

Ground has been broken for the newj 
4-story home of the Pasadena (Cat)! 
Star-Nezos on the building site at l.a- ! 
C olorado street and Oakland avenue. ' 

should like to take up several other points. ness tne oiaest oi tne arts aria tne ^vhat Horace Greeley had to say, but no should like to take up several other points, 
^ungest of the sciences. The Man ot ^uch condition obtains today. Xews- especially the assertion that “any intelli- 
Galilee insisted that he must about, not papers have changed from organs of Rent person can learn the technical ele- 
his Father s profession, but his Father s organs of new s. This fact must ments of reporting, copyreading, head- 
business.. Even those who split hairs in squarely faced in any discussion such writing, and ‘make-up’ in a fortnight.” 
differentiating business from profession given by Mr. Gruening in the If that assertion be true the experi- 
have never shown that the editorial Century. enced newspaper man need not worry 
column needs a higher standard of ethics 

If that assertion be true the experi¬ 
enced newspaper man need not worry 

The owner of a general store can do about his job. If he is thrown out of 

ONE out of every 
THREE Homes in 
Milwaukee receive 

THE 
MILWAUKEE 

th^ the display space for the advertiser, something more than merely market goods employment he can start a correspondence 
But to come to more specific matters j^is community. He may realize that course in journalism and enroll any num- 

Mr. Gruening sajs. responsible for the appearance and her of students through his guarantee to 
Clearly, where a maximum of advertising can attractiveness of the homes in his ccm- teach “all the technical elements of re- 

be ■ btained with a minimum of circulation, and munity. In the matter of house furnish- jiorting copy reading, head-writing, and 
*'>■ metho'ls utterly unre- j^gg he may Seek to keep in stock those ‘make-up’ in two weeks.” On this point, 

lated to journalistic excellence, what incentive * • ^ _ r » 

LEADER 
“Unawed by Influ¬ 

ence and Unbribed by 
Geun.” 

make-up’ in two weeks.” On this point. 

AdoartUing Rapraaantatloaa 

FRAUCK & BATES 
Qilofo, New York, AtUnte, Lae 

On and after September 6th, 441^0 

1924 ^ 
fearful 

The New Orleans 
3 States IrS 

Will be represented in the Itiuuiie 1 
1 Foci orxrl \I/»cf P F„st, East and West by the 

JOHN M. BRANHAM COMPANY 
New York Office-Canadian- 

Pacific Bldg. 

Chicago Office-Mailers Bldg. 
Also in Detroit, Atlanta. St 

Louis, Kansas City and Sas 

Francisco 

Over— 

200,000 
CIRCULATION 

in less than 3 years. 

—because Detroiters 

want it. 

DETROIT 
TIMES 
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WHAT THEY ARE SAYING I 
i SOMETHING TO REMEMBER 
’ 4il3EMEMBER this newspaper advertising rightly done, will increase your vol- 

* ^ ume and that means less expense. Newspaper advertising will increase 
^ your turn-over, and that means profit. Newspaper advertising, backed by intelligent 

. a merchandising will frequently turn dull seasons into good ones."—Thomas H. 
^ I Moore, Associate Director, Bureau of Advertising, A. N. P. A. 

ne' ENGLISH HOSPITALITY 
ttd (&T>EFORE the war we used to hear a great deal about French courtesy, but the 
P* J English people now challenge other countries in this domain of national 
'TJe comity. * * * The English could not possibly be more affable, hospitable or 

uniformly polite. • * • From the practical view of the advertising and puh- 
^ lisliing business, one easily notes that the British papers and magazines are copying 

American methods and are improving in brightness and in artistry as a conse- 
[ quence. • * * country on earth needs prohibition as much as Great Britain, 
f The public house is worse than the old .American saloon."—Homer J. Buckley, 
I President of the Advertising Council. Chicago. 

»l)j LOWER POSTAL RATES NEEDED 
‘‘ f (ijT is surely obvious that nothing is more desirable than that the people of each 

country should read the newspapers of the other, and thus be placed in a 
position enabling them to understand the movements in the respective nations, 
and to appreciate their sentiments. Nothing, indeed, could conceivably lead to 

I better and more intimate relations than such an interchange of newspaper reading, 
and it is surprising that up to the present the Governments of both countries have 
apparently failed to recognize this fart. It is, I think high time that an agreement 
were come to between the two countries, for a reduction in the postage rates on 
new-papers, which are now really prohibitive so far as the average reader is con- 

l| eerned. It is almost incredible when one reflects on the negligible number of 
Britons and .Americans who are in the existing circum.stances able to read each 
other's newspapers."—Louis Wiley. 

• • • • • 

BANK ADVERTISING 
some respects the United States is far in advance of its English friends in 
the advertising field. In others, there is much we can leam to our advan¬ 

tage. Perhaps in no branch of business is there so great a contrast in methods as 
in the financial field. The English banks have traditionally opposed advertising, 
choosing to regard their business more as a profession and applying to it the ethical 
standards of other professions in regard to publicity. American bankers generally, 
particularly in recent years, have, on the contrary, chosen to regard banking as a 
business, to be properly promoted by publicity and sales methods applied success- 
fnlly to other businesses. .As a result, we have gone far in the development of both 
good-will and selling advertising for financial institutions on our side of the water 
whereas there has been little change in English methods since banks first became 
established business factors.”—Francis H. Sisson. Chairman. Publicity Committee, 
American Bankers Association. 

« • » • • 

PUBLICITY DOESNT INCREASE CRIME 
^^TAOUBTLESS newspapers do print too much crime news. So does the Bible. 
^ in the opinion of some, and that man Bill Shakespeare, who wrote those 

fearful tragedies railed Hamlet and Macbeth—well, he is dead, so we will not 
criticize him too severely. Then there was another well known Englishman. 8 Charles Dickens, who wrote such terrible things as Oliver Twist, telling fearful 
Stories of vile criminals. Mavhe we could have his works burned or expurgated. 
Then that fellow called Sir Walter Scott told many bloody tales that some people 
say are classics, and our own Edgar .Allan Poe had regular nightmares of crime 
reporting, and he was worse than the newspapers, because he based very little of 
hi- stuff on actual happenings. That’s one thing about the newspapers—they do 
tell just what is going on throuehout the world, whether good or bad. It is unfor- 

thc tuiKiic that had things do happen, but publicity doesn't increase them."—Marcellus 
E. Foster in Houston Chronicle. 

“ ***** 
NEWSPAPER FAIRNESS 

ANE ideal which we always wish to keep in mind upstairs is that of trying to 
be fair. We have, of course, to stand by the policies of the paper. We have 

to oppose public men from time to time and express ourselves as strongly as we 
Idg. ran against measures which we disapprove, and we do not hesitate to use the 

^ rinlinory weapons of debate, employing sarcasm and ridicule if the occasion war- 
S«* -am-. But we desire to be fair to the other side, and do not want, as Lincoln said, 

n ‘put a thorn in the bosom’ of any man. One of the features of the editorial 
which 1 prize very highly is letters sent in from the outside. We have not 

—E== I- much spare for these as we should like. But we do like to get the views and 
•pinions of our readers, although they may be quite contradictory to those of the 
•apir. * * • g],] yf^ff |g g|,| evecything that did not agree with 
ill*' policy of the paper. The reading public likes to feel that a newspaper is not 
'nnlincil to expressing the judgments of its editors, but wishe.s to open a forum for !t>ll kinds of opinion gnd political views."—Rollo Ogden, Editor New York Times. 

***** 

r RESPECT FOR REPORTERS 
*'^I1E old fond theory, still surviving in many a newspaper office, that it is 

somehow discreditable for a reporter to show any sign of education and 
oliiirc. that he is most competent and laudable when his intellectual baggage 

rs. P."''' ''losely approaches that of a police lieutenant or a district leader—this theory 
fill fall before the competition of novices who have been adequately trained, 

:erS nil have more in their heads than their mere training. Journalism, compared 
B the other trades of educated men. is surely not unattractive, even today. It 
• more amusing than the army or the cloth, and it offers a better living at the 
itrt than ^iflier 'medicine or the law. There is a career in it for the young man 

VI’ ^ original mind and forceful personality—a career leading to great power and 
I I ven to a .sort of wealth. In point of fact, it has always attracted such young 
K * ten. else.it would be in, an even lower state than it is now. It would attract a 

teat many mare of them if public opinion within the craft were more favorable 
' them—if they were less harassed by the commands of superiors of no dignity, 
■d the dislike of fellows of no sense. Every time two of them are drawn in 
tey draw another. The problem is to keep them. That is the central problem of 
tvmalism in the United States today.**—Editorial in The American Mercury. 

An Unexcelled Agrienltiiral Slate 

and Among the First in 

Mamifaetnres 

Illinois 
outruiik!; all other states in eomhinetl value of 

manufactured products and value of all farm 

property. 

Illinois is a state where farm and factory seem 

to struggle constantly to outdo each other in the 

production of wealth. 

Prosperous, industrious and progressive, Illinois 

is one of the richest markets for nationally 

advertised goods. 

Everything from mowing machines to motor cars 

and furs, to fireless cookers is sought by the 

people of this great wealth producing territory. 

Many manufacturers are using these daily news¬ 

papers advantageously in popularizing their prod¬ 

ucts in this territory. 

These dailies reach the homes of the people who 

hny. They cooperate with merchants in their 

cities. • They produce for the local merchant and 

will do the same for national manufacturers if 

given the opportunity. 

Every Successful Advertising Campaign in 
Illinois depends upon these Netvspapers 

•**Aurora Beacon-News 

•••Peoria Star—(E) 29,102 

•••Rock Island Argus. 

Cirenlalioa 

RatM 
for 

Lteef 

Ratot 
for 

104)00 
Linat 

.(E) 16,982 .06 .06 

(M) 335,747 .55 .55 

.(S) 1,050,949 1.10 1.10 

.(E) 120,449 .26 .24 

.(E) 3,162 .025 .025 

.(E) 10,569 .045 .045 

.(S) 21,733 .075 .06 

.(E) 10,513 .045 .045 

.(E) 5,921 .04 M 

•••A. B. C. Statement, April 1, 1924. 

tttGovemment Statement, April 1, 1924. 



1 

Editor & Puhlishpr for Septernhor 2 7, 1 924 

DOLLAR $ $ 
$ $ PULLERS 

ONE EXDLLAR| 

WILL BE 

PAID 

FOR EACH 

IDEA 
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clothiers. With the ad,vent of fall the 
“Dress Well and Succeed" campaign 
endorsed by the National Association of 
Retail Clothiers last spring, is being run 
more and more in newspaper advertising. 
Hat stores and men’s clothing stores are 
using it, and, yes, even the laundries. 
There is a big idea behind the slogan, and 
now is the time for ad men to secure copy 
from it.—A. W. Roe, New Orleans, La. 

Newt Writer* at Legion Meet 

Business Tickler 

n ^1 li A mid-western newspaper believes it 
ha*i solved its “return” problem by setting 
a maximum for each dealer and sub-sta- 

consisting of a little bit of gossip about on which returns are taken. Any 

C E A S O N A B L E 
weather! 

a little bit of everything. These little number over that arnount are ordered at 
stories in the form of advertisements may dealers own risk. The plan ha.s 
contain the very news your local people worked out very nicely, the dealers oper- 

That helps some. 
The cloak and suit 

business in New York 

are IcKiking for.—W. J. .-\rni>t. 

business in New York . , alive Football seasf.n is an 
is reported good, buv- nleal time to link up many clever pages 
ers from all parts advertising One progressive paper 
scrambling for goods. page before every game under the 

A cold winter is pre- 
<lirie<l Riwin.. i r (name ot local team). F-vervbodv 

porte,! as benig infinitely belter" than f 
general expectations. earns, and are disappointed when they 

Hustle! Write letters and make calls! ^ 

vtrr. ating on a more conservative basis, yet 
watching sales so as to be able to handle 

season is an ''dl fd the regular customers.—B. A. T. 

Scenario School Cited for Fraud 

The United States Post Office Depart- 
iiieiit has recommended the issuance of a 
fraud order against the Bristol Photoplay 
StiKlios, of New York City, charging 
them with using the mails to defraud. 
The advertisement of this organization 

■Advertise your wares and spread the to encourage their home teams by j;arried in photoplay and moving picture 
. .. -__ . - harWincr them im in this manner -1 iFOItr.v ^ . . V * 

word. Fall of 1924 is a first rate busi¬ 
ness Fall, all c>rlone cellar hounds to 
the contrary notwithstanding. 

backing them up in this maniier.^aEOROE i„es. and other journals, have for 
C. .M.SRriEV, (N. A.) Re- ,nany years held out amazing offers both 
puhluan-Journal._ scenarios. It was 

. , - . .11 I claimed bv the organization that some 
A large furniture store has Ixen pub- receiving 

hshing a series of advert,semen s teat- ^ Ai>plicants 
uring furniture It has <^dd to well-known man'uscripts were re¬ 
people and Illustrating the coj^- by actual a service fee. which 

Trip 1 , . . .A large furniture store has Ix-en pub- 
HK best boosters tor automobiles in i- ■ • c i 

, ,, 1 j I u L ji lishing a series of advertisements teat- 
the world are the dealers that handle ^ring furniture it has sold to well-known 

Four-wheel Brake cars. Flave your people and illustrating the copy by actual 
a yer ising man fijaw up a full page ad pjiotographs of the suites in the custom- 
setting out the following facts, which 
are true. “That over 52 per cent of .Amer- 
ican built cars are equipped with 4-wheel 
brakes or alxiut to announce them. That 
4.1 of the present 80 cars have the 4- , 
wheel brake*. That they are the one othe 
feature of safety,” and at the bottom of j..),;, 
the page run the names of the dealers 
with 4-whcel brake cars and the make 
they handle. I have worked this on 3 
papers and added a full page to dull 
weeks of business at the top rate. It can , 
be done easily. .As this goes out 1 have 
added another page with the “Balloon 

ers’ homes. Occasionally a sketch of the 
interior of the home is used as a back- 
groun dfor the illustration. .Advertise¬ 
ments of this character establish prestige 
for the merchandise and create a desire in 

(piired to send along a service fee. w 
was to be returned if the scenario 
not acceirted. 

weeKs o. Dusiness at tne top rate, it can p^, be one relating what effect tem- 
this goes out 1 have pprature has upon watches. Tempera- 

added another page with the ’Balloon {^.p, W and below 30 thins or 

/thickens the fish oil used to lubricate the 
Luis Ohist>o (Cal.) Hcrald-Telrgram. pippp^ ^ corresponding loss 

, , . . . . , or gain in time. A cleaning of the watch 
In almost any section of your city there ,H:casionally is necessary to keep the time 

are three or fou^r milk wagons covering c,,a„^ps ,o a minimum: with the cming 

Our Features: 

every street These wagons are. _of p^j^p^ weather, it would be well for 
course, operated by different companies jp^^elers to inform watch owners of the 
and are therefore, in competition with ;,pp^ overhauling their tickers.-.A. C. 
each other It should be j^s^ible. then. c^j^p ^vis. 
to divide the city up into different sec- _ 
lions according to their geographical lo- ,jp,p ji,p ,.p. 
cations or according to the ways in which ,i„pK. L, 

-At this time of the year it would be ap¬ 
propriate and timely to get up a page of .. 1 • . J L r n J. propriaie ann iimeiv xo gei up a page oi 

they are designated by folks and you concerns handling heaters for 
could then run a page one wxek devoted automobiles. People whx, are content 
to fine section and on which would ap¬ 
pear the ads of all the milk Cfimpanies 

with open cars in the warm months of 
the year always feel the need of having 

going to that section and another page j,,p „,p j^jp fa„ ^.jntpr 
another week devoted to the milk com- so such advertisements would 
I«nies serving it and so on. As a general ^ ^.j^p ^ppp^, g,,,, re- 
thing milk companies do not like to ad¬ 
vertise. but this plan would make them.— 
F'rank H. W’lLi.i.yMS, Santa .Ana, Cal. 

sponses.—Fr.\nk H. WTllams, Santa 
.Ana, Cal. 

Irvin S. Cobb 
Samuel G. Blythe 
R. L. Goldberg 
Roe Fulkerson 
Don Herold 
Ed Hughes 
O. O. McIntyre 
Penrod and Sam 
Nellie Revelle 
Will'Rogers 
H. J. Tuthill 
Albert Payton Terhune 

and others 

More advertising frfim the bakers in 
this cool weather! Hot baked foods sell 
great. People are glad to buy rolls, bis¬ 
cuits and warm them up for dinner. Go 
after the bakers in your town for extra 
advertising at this time. Show them a 
layout with an illustration. They’ll glad¬ 
ly tell you to run several ads.—R. Jonx 
Gibi.er, 2100 Pine St., St. Diuis, Mo. 

The writer has a hunch that it would 
be a paying propfisitifin for newspaper 
advertising solicitfirs to play up the 
“Dress Well and Succeed” idea in solicit¬ 
ing ads from the local retail men’s 

The McNaaght Syndicate, be. 
Time* Building, New York 

“What I saw and heard about town” 
is the caption a local paper uses in estab¬ 
lishing a full page ad. The make-up 

let your reader* 

laugh with 

WEBER and 
FIELDS 

Tliese internationally famous comedians 
are now deliRhtini; the reading public 
with their weekly feature—“Humorous 
Tomments on Timely Topics.” Brand 
new topics treated in the grxid old style 
which no one else has been able to 
duplicate. A tremendous drawing card 
for your paper. 

THERE is only 

one newspaper that 

is representative of 

the entire Dallas 

territory, and that 

is The News 

Write or wire for copy 

F(irinning mdSkmjtflkitiptfnt 

fafarnaiional Newt Service 
a StiniBcc St-, New Yorlt ^ 

Biahm' dpnidtatt 3nc. 
799 Broadway Now York City 

The Dallas 
Morning News 
Supreme in Texas 

Correspondents who covered the rec-nt i 
convention of the American Lepon in I 
St. Paul included Morrow Krum, Chicago i 
Tribune; H. L. Polland, Chicago HeriU j 
and Examiner; Flugene E. Morgan, Chic¬ 
ago Daily Xcu’s; Robert D. Mark, Mem- | 
t<his (Tenn.) Xncs Scimitar; George ■ 
Noble. Boston Globe; E. A. Moreno, . 
Houston (Tex.) Post Dispatch; L. C * 
F'rancis, Oakland (Cal.) Advance; G. E. . 
Purl. Dallas (Tex.) News; C. O. Powers, | 
Ames (Iowa) Tribune. i, 

N. Y. Men On Up-State Assignment 

New A’ork City newspaper men cov- f 
ering the Democratic and Republican state 
conventions at Syracuse and Rochester 
respectively this week included: (Roch- ' 
ester) .Alfred Pierce, Nioi; George D. ( 
Morris, Telegram and Mail; B. Berman, ' 
Evening Graphic; A. Letmard Smith, 
Evening Post; (Syracuse) (ieorge \'an ) 
Sl>kc. .S'mii; James L. Durkin. Telegram 
and Mail; J. Cohn. Ez’ening Graphic; i 
Hans .Adamson. Errning Po.<t. 

Spokane Ad Man Honored 

F'rank Zeorlin. manager of Spokane .Ad 
fithers to p<issess equally fine home furn- Club, has been presented with a medal of 
ishings.—H. H. Hfiisox, Clei'cland the republic of F'rance in appreciation of 

FEATURE 
RLLER 
PAGES 

“Edited and 
Illustrated to 

Perfection” 
Press. the service he rendered in arranging a 

- trip to Paris i>i a number of newspap«-’r 
.An article which cfiuld be followed up me.i and aflvertising men attending the 

with some advertising copy frtim jewel- London advertising convention this sum- 

—MAKE-UP— 

7 or 8 Columns—20* or 21* 

THE WORLD COLOR PTC CO. 
R. S. GraUc, Pres. 

Est. 1*M St. Uouis, Mo. 

Son Francisco Chronicle I 
Both in the methods we use and in 
the results we obtain, we please the 

publishers of great metropolitan 

dailies throughout the ri>unlry. That 

is wh> we are constantly being in 

viled to repeal our surresses for the 

ame papers, as we are now doing 

for The San F'raneisco Chronicle. 

HOLLISTER 
CIRCULATION ORGANIZATION 

717-715 COrtt EXCHANGE EiLDG. 
LOS ANGELES, CAL. 
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Mr. Publisher 

Business Manager 

The International 
Circulation Managers’ 
Association can supply 
you with a competent 
circulation manager. 
Write 

i * jumi 

-! tile ’.Si 
1 with t 
* an illu 
I "F'rx 
. niated 
■ m 

Compa 
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1 “Joii 
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Eleiscli 

CLARENCE EYS’TER 
S«c’)r*Traaa., L C. M. A. 

Peoria Star Co. 
Peoria, Ill. 



1 

Editor & Publisher for September 2 7, 1 924 33 

Are Found the 

i 
Among the 2785 

Industrial Establishments 

West Virginia 

QARL MF'YFIR, cartcMmist for the 
Ncxv York ht’cnin/’ Journal bcRan 

newspaper work rushing copy in the art 
department of the 
Sni' York Her- r- -—7 , 
aid. During the 
year he spent in •• 
this work, he B '. 
studied drawing ^ B 
on the side. w 

The outcome of iMpV 
this study was a ” '* 

j job on the old , . ' 
: A’cjt’ York Press I 

as illustrator. | 
“The pay jump- 1 

" ed with the jump,” I' 
If Meyer says, “and 
i so dkl the editor 
j; when he saw the Caih, Mf.vf.* 

first picture and 
I jumped out. 

' “Spent the next year studying art and 
the ‘.Sidewalks o{ New York'—then went 

! with the .American Press .Association as 
an illustrator. 

“From there. 1 drifted into the ani¬ 
mated cartoon game an<l worked up to 
tlx- managership of the (iaumont Film 
Company cartorm department when the 

. war broke out. 
"Joined the navy and received orders to 

= take charge of art work of the Xeu’l>orl 
Peeruit, which I did until mustered out 
in 1919. 

J “S|K'nt the next six months leaning 
' jagainst ‘Help Wanted' columns—then 

went to Bray studios where Max 
Fleischer after a quick glance at the holes 
in my elbows and knees offered me $20.00 
per week. 
. “I grabbed this in desperation but at the 
first opportunity jumped to the Interna¬ 
tional to animate ‘Tad’s’ Ind<K>r Sports 
for the screen.” 

In 1922, Meyer joined the Ne7v York 
hrning Journal, doing sport cartoons. 
He s now drawing political cartoons for 

Hthe Brooklyn section of the Journal. 

$100,000 LIBEL SUIT HLED 

Washington Herald’s Bergdoll Stories 

Basis for Hotel Man’s Action 

Owen I). Sherley, proprietor of the 
Vivian Hotel. Hagerstown, Md., has fded 
suit for $1(K).(K)0 in the Washington courts 
against the ll'ashington Herald, alleging 
lilwl. 

The suit is the outcome of a .series of 
stories carrkvl by the Herald during the 
allege<l discovery of “Bergdoll gohl” in 
the mountains near Brownsville. Wash¬ 
ington county, Maryland, at which time, 
Sherley claims, the Herald u.sed state¬ 
ments attributed to him which he declares 
he never gave and which, he claims, dam¬ 
aged him. Sherley is the proprietor of 
the h<»tel at which (irover Cleveland 
Bergiloll stayed in Hagerstown under an 
assumed name while officers were search¬ 
ing for him. 

Cairo Bulletin Resumes Publication 

The Cairo (Ill.) Hulletin, for more 
than .V) years one of the lea<ling dailies 
in southern Illinois, which suspended 
recently resumeil publication Suiwlay, 
.Septemlx-r 21, with 'Thomas W. Williams 
as eriitor and Clyde Sullivan business 
manager. 

Texas Publisher Dies 

Charles W. Kent. 52, president and 
business manager of the Enterprise Pub¬ 
lishing Company, publishers of the H'ax- 
ahaehie (Tex.) Daily Light and Weekly 
Enterfnrise, died at his home in Waxa- 
hachie recently. He had been in the 
newspaper business at Waxahachie for 
30 years. 

Radio Writers’ Banquet 

.About 150 Eastern radio writers and 
editors, comprising Radio Writers 
I.eague. held their first banquet here this 
week. There were no speeches. 

Largest stogie factory in the world; 

Largest a.\e factory in the world; 

Largest sheet glass factory in the world; 

Largest sanitary pottery in the U. S. 

For its size. West Virginia is the richest area of 

natural resources in the world. It has power 

from the mines and waterways and transporta¬ 

tion by river and rail. 

This state is utilizing its own resources and send¬ 

ing its mineral and ffirest products to other 

states and furnishing them with power at the 

same time. 

West Virginia workers are paid good wages 

and, for the most part, have steady work. 

West V'^irginia has the largest number of home 

owners per capita of any state in the l^nion. 

Here is an ideal field for advertisers. For a 

little money spent, you will be a BIG adver¬ 

tiser in this state. 

Familiarity with the local papers listed below 

will bring conviction that they are the media 

to use, to advertise successfully in West Virginia. 

Rata 
for 

Ocu- S.W« 
lation linea 

BlueiieM 

*»Telerr«pli .(M) II.ITS .«$ 
Tekeraph ..(S) 14.2S* .M 

Charlciton 

•••Quetta .(M) 2i,«7 M 

'"Gazette .(S) *4.*32 .#7 

Clarktburc 

'"Telecram .(E) t.47« M 

"'Telerrun . (S) 11.7t7 .MS 

Hiintin«t<n 

'"Advertlaer . (E) U.17I .M 

’"Herald-Dlapatcii (M) U.7M .M 

"'HeraM-Diapatcli (S) UJS7 jM 

Rate 
for 

area- S,M» 
latfon biet 

Martinsburf 

••• Journal .(E) 4,S42 .a 

Morfanto%ifii • 

Peat . <E) S.MS .US 

Parkeribtirg 

"•News . .. (M) 7,US JS 

•**Nawa .(S) S,7SS .US 

•♦‘Sentinel -(E) 7,M1 J8 

•••A. B. C Statement, April 1, 1994. 
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PUBUSHERS TO REPEAT 
“BOOST IOWA” DRIVE 

Vote Second Year Appropriation of 

$20,000 to Advertise State at 

Det Moines Meet—23 Dailies 

Represented 

Des Moines, la.. Sept. 22.—The first 
year of Iowa publishers' “Boost Iowa” 
campaign has been so successful and so 
full of promise of even greater results 
that the group of newspapers which 
launched the movement last week at a 
meeting in Des Moines, voted unani¬ 
mously to continue the campaign as in the 
past year, raising another $20,000 fund 
for the purpose. Robert R. O’Brien of the 
Couiuil Bluffs Xonpareil, who headed 
the committee, is again chairman and the 
same members will serve. Thirty-two 
papers supported the plan, and twenty- 
three publishers at the meeting voiced 
their approval so heartily that it is certain 
that the entire group will be enrolled in 
the new lineup. 

Exploitation of Iowa as a market for 
national advertised merchandise and as an 
asset in promoting prosiierity of the state 
was purpose of the campaign and has 
proved out excellently. The general com¬ 
mittee includes Lafayette Young, Jr., 
Des Moines Cafntal; Harry T. Watts, 
Des Moines Register and Tribune; J. F. 
D. .\ue. Burlington Iloewk-Eye; Eugene 
Kelly, Sioux City Tributie; Frank D. 
Throop, Davenport Democrat; and 
George Thayer, Marshalltown Times-Re- 
publican. 

Present at the session were: J. F. D. 
Aue. Burlington Hawk-Eye, president of 
the Daily Publishers Association; Frank 
D. Throop, Daz’enport Democrat; John 
E. Stewart, Des Moines Capital; Lafay¬ 
ette Young, Jr., Des Moines Capital; 
B. Ridley, Des Moines Capital; Anton 
Jepperson Mason City Globe-Gazette; 
W. T. Armbuster, Oelwein Daily Regis¬ 
ter; J. \'. Stonebraker, Webster City 
Daily Erceman-Journal; J. L. Powers, 
Jr., Ames Tribune; Gardner Cowles, Des 
Moines Register aiwi Tribune; G. W. 
Whitehead, Newton News; Harry T. 
Watts, Des Moines Register and Tribune; 
W. S. Merryman, Fort Dodge Messenger; 
T. W. LeQuatte, W. P. Round and W. C. 
Tavlor, Potts-Turnbull Company; E. G. 
Carey, Waterloo Evening Courier;; F. J. 
McLaughlin, Dubuque Telegraph-Herald; 
J. M. Beck, Centerville lowegian and Cit¬ 
izen; Orville Elder, IVashiiigton Journal; 
W. J. Schaefle, Dubuque Times-Journal; 
Phil Hoffman, Oskaloosa Herald; R. R. 
O'Brien, Council Bluffs Nonpareil; J. 
Rhodes, Newton News; E. A. Chappell, 
Iowa City Press-Citizen; Will Muse, 
Mason City Globe-Gazette; L. R. Fairall, 
Fairall & Battenfield Agency, Des 
Moines; George F. Thayer, Marshalltown 
Times-Re public an and Sam Carroll, 
Keokuk Gate City. 

AD-TlPS 

ing, I»s .Angelrs. Will undertake an adver¬ 
tising campaign in liehaH of California ripe 
olives in the spring of 1925. 

Cramer Krasselt Company, 354 Milwaukee 
street, Milwaukee. A njtnlier of the smaller 
eastern cities are receiving contracts on the 
A. B. Stove Company, Battle Creek. Michigan. 

George L. Dyer Company, 76 W. Monroe 
street, Chicago. Xew England and Ohio papers 
are to receive special copy on Pettijohn’s. 

Erwin, Waaey & Company, 844 Rush street, 
Oiicago. Special copy on Quaker Macaroni 
is l«ing issued to Iowa papers. 

Paul A. Florian, Jr., Peoples Gas Building, 
Chicago. Now handling account of Albert Pick 
& Cf>mpany, Chicago, manufacturers of hotel, 
restaurant and institutional supplies. 

Green, Fulton, Cunningham Company, 28 E. 
Jackson txiulevard, (Jiicago. Preparing a gen¬ 
eral list on Nash Motors. 

Albert P. Hill Company, Inc., 233 Oliver 
street, Pittsburgh. Placing accfjunt of the 
Republic Metalware Company, Buffalo, manu- 
f.acturers of "Savory” kitchen specialists. 

Martin V. Kelley Company, Inc., 19 West 
44th street. New York. Will place account 
of the Fisk nre Gmipany, Inc., Chicopee 
Falls. Mass. 

LaPorte & Austin, Inc., 21 F.ast 40th St., 
New York. Placing acemint of J. & J. Cash, 
Inc., South Norwalk, Conn., manufacturers 
"Woven Name Tapes.” 

Lord & Thomas, 400 N. Michigan avenue, 
(."hicago. A list has been prepared on the 
Brunswick, Balke Company, Chicago, on com¬ 
bination copy of radio, phonograph, and rec¬ 
ords, to start the latter part of September, 
.'•'•everal cities have been selected for the ad¬ 
vertising of S. Karpen (furniture) to run on 
Sunday, October 5. Extensive advertising is 
expected later on Studebaker. 

Fred A. Robbins, Inc., 360 N. Michigan ave¬ 
nue, Chicago. Orders are being issued to a 
limited list of papers on Burgess Battery. 

Sidener-Van Riper Advertising Company, 
Merchants Bank Building. Indianapolis. 
Placing account of the Royal Easy Cliaii' Cor- 
IKjration, Sturgis, Mich., manufacturers of 
“Royal Easy” chairs and “Royal Easy Bed- 
Davenports with the Boxspring Guest Bed.” 

J. Walter Thempson Company, 410 N. Michi¬ 
gan avenue, Chicago. general list is being 
prciiared on Libby. McNeil & I.ibby, Qiicago. 

Retort Launches $60,000 Campaign 

An advertising fund of $60,000 has been 
placed with the Conway-Manning Adver¬ 
tising Company of Kansas City by the 
Crazy Wells Water Company of Mineral 
Wells, Tex., to exploit the wells of this 

company, and the town of Mineral Wells 
as a health resort. The campaign will lie 
national in scope. An intensive campaign 
in 10 Texas dailies has already been 
launched. 

Amsterdam Recorder Improves Plant 

• Amsterdam (N. Y.) Recorder has 
completed remodelling and improving its 
plant. Editorial and advertising offices 
have been rearranged and refurnished. 
complete pneumatic tube system connect¬ 
ing the departments and a new Duplex 
tubular press have been installed. 

N. Y. Sun Issues Auto Booklet 

The research department of the New 
York Sun, of w'hich George Benneyan 
is manager, has prepared a booklet en¬ 
titled, “Selling Automobiles in New 
York City.” Sales opportunities New 
York offers to manufacturers and dis¬ 
tributors of automotive products are em¬ 
phasized. 

Supplies and Equipment 
FOR NEWSPAPER MAKING 

For Sale. 

Moflel E Duplex flatbed. New; eight pages; 
motor and all extra equipment, including six¬ 
teen narrow margin chases, and double truck 
chase. Best and fastest Duplex flatbed ever 
made. Ideal for Ing weekly or small town 
daily. Ilelivery in ninety days. Price right. 
The Sun, Spartanburg, S. C. 

For Sale. 

24-page Goss straight-line web press, three 
deck, length of paper page 2V/i inches, 8 
columns 12 ems wide, with complete stereo¬ 
type equipment, all with motors, 3 phase alter¬ 
nating current. In shape for high grade 
newspaper work. Immediate shipment. Our 
No. 527. Baker .Sales Company, 3)0 Fifth Ave., 
New York. 

Printers’ Outfitters 
Printing Plants and business bought and sold. 
American Typefounders’ products, printers’ 
and bookbinders’ machinery of every descrip¬ 
tion. ^ Conner, Fendler & Co., 96 Beekman 
St., New York City. 

World Series Games on Your Front WIndovr. 
Practical directifjns for making simple equip¬ 
ment frr/m handy materials, $5; with necessary 
printed forms $15. Tells everything crowd 
wants to know at sight. J. II. McKeever, 
.\ljerdeen, S. D. 

N. Y. DAILY NEWS 
HALF-TONES 

Best in the World 

Made by 

POWERS 

Used Newspaper Presses 
Scott 24-page press, 

prints 4 to 12 pages 24000 
and 16, 20 or 24 pages, collected 12000 
per hour, length page 23 9/16, 8 col¬ 
umns to page. 

Hoe Right Angle Quadruple Press 
with two tapeless folders, now printing 
Chattanooga Times, length page 22)4 
inches, 8 columns to page. 

Available for Early Delivery 

Walter Scott & Co. 
Plainfield, New Jersey 

441 Monadnock Block 1457 Broadway 
CHICAGO NEW YORK 

Cline-Westinghouse Double Motor-Drive 
with full automatic push button controL 

USED BY THE 

NEW YORK TIMES 
New York, N. Y. 

We refer you to them for their 

NEW PROCESS 

MAIN OmCE 
Flsber Building 

343 8. Desibom St. 
CHICAGO 

EASTERN OFTICE 
Msrbri(ke Building 

Broadvay at 34tli 8t. 
.NEW YOBK 

For Sttle 
One Double Steam Table and steam generaUw, 
Duplex. First-class condition. Bargain. Ad¬ 
dress Box B-789, Editor & Publisher. 

MAILING LISTS 

Ttatfanal Newspaper Raadfaig Servtca 
compiles maUinc lists of birth^ deaths, engsM- 
ments or marriages from original press cUp- 
-pings. Four Terrace, Buffalo, N. Y. 

The Quickest and Best Casting Unit 

Hoe Stereotype Fur¬ 
nace with Hoe Equi¬ 
poise Curved Casting 
Moulds and Pumps. 

If It’s a Hoe, It’s the Best 

R.HOE&CO. 

7 Sooth Dsarfaom Street 
CHICAGO, ILL. 

504-520 GRAND STREET, NEW YORK CITY 
lom Sheet ^ YVater Strsst 

n i BOSTON, MASS. 

We can increase your business—you 

want it increased. 

You have thought of press clippings 

yourself. But let us tell you how press 

clippings can be made a business 

builder for you. 

BURRELLE 
145 Ufayette St., N. Y. City 
Established a Quarter of a Centiry 

Stereotype Chiises 
Our Electric-Wdded Steel 
Stereotype C h a t e i are 
guaranteed for strength 
and accuracy. 
Plain chases converted for 
Autoplate Casting or made 
larger or smaller. 
All kinds of chase altera- 
tiona and repairs. 

Write for priees. 

Aatricai Steel Chase Ct. 
12& Centra 8t. 

New York 

Don’t Pig Metal 
It Wastes Money 

Don't melt your metal twice to use 

it once. Write for trial offer. The 

Monomelt **Smgle Melting Sya- 

teBL** Referencea gladly fnmiahed. 

RUhSmsm tka ttauS /naae 

Printeri Minnfactarmg Co. 
709-719 Palaea Bldg., 

Minneapolis Mina. 
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The Market Place of the Newspaper 

per word per insertion, cash with order, 
for advertisements under the classifica¬ 

tion of "Situations Wanted.” 
s per line per insertian, cash with order, 
IOC If space is used at top acul bot- 

! tom of advertisement. 
I per word per insertion, cash with order 
I for advertisements under any other 
I classificatlan. 

n/* per line per insertion, cash with order, 
OOC 11 white space is used at top and bot¬ 
tom of advertisement. 

SITUATIONS WANTED 

Advertisinc or Business Manafer 

or both desires Rood connection. 16 years’ ex¬ 
perience, best references, good habits, married. 
Address T. R. Van Durmur, 236 Blaine Ave., 
Marion, Ohio._ 

: AdvertisinR Manager—$3UI. 

, Young, married, employed, invites correspond- 
4 ence from dailies in cities of 15,000 or over. 
1 Recommendations based on successful experi- 
j ence with metropolitan and medium size dailies 
I available. Hard or undeveloped fields a si)e- 
I cialty. Can also handle business end. Box 
j B-853, Editor & Publisher. _ 

■ Adveritsing Man— 
1 (Not a space peddler) newspaper, trade paper 

and agency experience, as outside solicitor and 
V office executive. An advertising salesman that I can sell, develop and intelligently handle new 

and running accounts, both local and na¬ 
tional. Now open for newspaper or trade paper 
connection. Box B-850, Editor & I’ublisher. 

Advertising Manager. 

Not merely a high-class successful dispUay 
manager, but also one of the best known in 
classified. Will take full responsibility both. 
A grand investment for a paper that can 
afford a good manager. Try a change of pace 
on your advertisers. Now employ^. Write 
fcx B-858, Editor & Publisher, 

lousiness Executive. 

IConiptroller, executive accountant, credit mana. 
^er. Highly rated ability in costs and analysis. 
rTcn years one metropolitan publication. Now 
-ifKiger large transportation company. Age 
'A Accustomed to salary of $5,(XX).()0 or better. 
11-833. Editor & Publisher.__ _ _ 

faaside Advertising Man 

ir^ith vision, ideas, sales ability. I.arge city 
I'lily training; valuable small city daily execu- 
i J'.e experience. West preferred; not essential, 
'rirst-cfass copywriter, layout and service 
t. III. Married, .37, now employed. Box B-8S5, 
^'ditor & Publisher._ 

tii^rtucmist Plus. 

'.Iso experienced in retouching, advertising art 
Bayouts, desires change where there’s a future 
nf he works for it. B-840, Editor & Publisher. 

OM 

[he 

led. 

ified Manager. 

I".^ man, thoroughly developed in this most 
f'lt.al form of advertising, seeks a change. He 
pus the touch of life to give some big paper’s 
^lasniiicl department—the ideas and ability 
p-,-%,,i i y them through to that paper’s readers 
BTiil advertisers. Builds business by contracts, 
Tr it stunts; service, not promises. Strong 
: I iicrs write Box B-859, Editor & Publisher. 

■ fla^sified At^ertising Manztger 
iZipi-rienced in department reorganizatiim, 
aianagcmcnt, promotion and solicitation. Five 

■Icars’ classified experience. A man with an 
tiiusual record of results. A business-getter 
irid a business-builder, capable of taking full 
•barge. Have university training and have 
till experience with an organization of Pub- 

if-her's Counsellor on Qassified Advertising. 
'A n a student of business and merchandising. 
|;flave a system of collections that has been 
j^ii-il and proven good. Am open for a per- 
'►inint connection with a Publisher who 

the real value of want-ads, and who 
appreciate my ability to accomplish re- 

iilts. Very liest of references. Address 
Editor & Ihiblisher. t.calatisn Manager. 

years’ experience morning, evening and 
- ‘rday papers, at liberty now. Box B-842, 

‘itor & Publisher. __ 

:cn Man. 
oiiiii; man, 36, with 2 years’ experience in 
roilation work desires to connect with some 

newspaper or magazine. At present em- 
■oynl as branch manager of the fastest grow- 

d.aily in the New England States. A1 
ri-iu Iand full details of qualificatirms and 

St record furnished by addressing. B-854, 
8r Publisher. 

^’'^'•ation Mautager, 
iskiirr connection in city of 100,000. Class ex- 
lf®rt in alt departments of circulation; promo- 
"1 specialist. Not an experiment, not a flash, 
(fcf paper 9.000 to 176,000 in one year; re-or- 
tr.izrd as expert country circulation of two 
a.'irs over 100,000. Age 26, married, bachelor 
■ laws. Seeking right opportunity, not high 
yary. Carson Hollingswrorth, General Deliv- 

Izinsing. Michigan. 

Writer 
ta captain of industry last four yean; 25; 
toiial work, make-up, etc. Successful record, 
Msf references. Desire New York connec- 

Box R-g64, Editor St Publisher. 

Situations Wanted Situations Wanted 

Linotype Machinist-Operator, 

15 years’ cxjierieuce, news, ads or ji-h. Eiist 
preierred. .Married. II. B. Palmer. .>15 Reily 
l-t.. Harrisburg. Pa. 

Circulation Manager. 

Mr. I’ublisher, one of the outstanding circu¬ 
lation managers of this cimntry will be at 
leisure January 1st. Maybe you need this 
man. He is an executive with a record, quick 
to diagnose your circulation illness, knows the 
remedy and how to apply it. His practical 
experience covers many years with morning, 
evening and Sunday newspapers in large and 
medium size cities. He is neither old or yotmg, 
but too big a man for his present position. 
He put on over 60(X) new subscribers during 
the past four months for the paper he is now 
with. You are taking no chance with this man 
and you can get him on contract for a fair 
salary and Ixmus for cash paid increases. 
Write him for references, appointment and 
details. Address “Executive Circulation Man¬ 
ager,” Box B-851, care Editor & Publisher. 
P. S,—Your inquiries will be treated with the 
strictest confidence. 

City Editor. 

Will come on trial to any part of I’nitcd States 
in capacity of city or managing editor, (luar- 
.antee results from minimum numlier of repirt- 
ers. Now city editor on newsp.aper with 25.(X)0 
circulation in city of 100,0(0. Know news, can 
write news and direct gathering of news. Pre¬ 
fer southern city. Will consider others. Sal¬ 
ary can lie arranged. Am now single, 29, .and 
of good address. Can give references of pres¬ 
ent and past employers if desired. Invite 
negotiations. Box 11-863, Editor & Publisher. 

Copy Editor. 

IXqiendable, adaptable; writes interesting ar¬ 
ticles; reporter (stenographic); read priaaf. 
Box B 852, Erlitor & Publisher. 

Desk Mw. 

What desk have you open? 'Thoroughly 
trained editori.al department man; experienced 
on news, telegraph and city desk and as head 
of universal desk; rapid and accurate; c<m- 
sidered .A1 “make up” editor. Thirty.four, 
married and temiierate. Employed, Init avail¬ 
able on reasixiable notice. B-849, Fklitor & 
Publisher. 

Dramatic Editor 

and reviewer. Experienced New Y'ork City 
ilaily. L'nderstand all branches of theatric.als, 
including motion pictures. Capable of handling 
Ixith desks. Best of leferences. Want to leave 
New York. Available on short notice. Ad¬ 
dress 11-812, Editor & Publisher. 

Editor, 

Daily newspaiier editor wants situation as 
editor of western newspaper; strrmg editorial 
writer and news editor. Republican. Western 
exi>erience. Box B-866, Editor & I’ublisher. 

Editor, Managing Editor, Feature Writer. 
Years of experience in the editorial depart¬ 
ments of several newspapers, including two 
of liest known in country, have equipwd me 
eminently for any of above places. No ad¬ 
vancement here probable in near future. 
Have oontributed to several snagazincs and 
seek permanent place only. Age 33, college 
education, married South preferred, but wUl 
go anywhere. B-8S7, Editor & Publisher. 

Farm Paper Editor. 
Many farm papers in the United States have 
large circulations but there is not only room 
but a crying need for a better farmer’s journal 
that will be a real help. I have planned one 
along new lines that will appeal to every 
farmer anxious to make his farm a suc¬ 
cess and one that should attract substantial 
advertising support. I want to edit such a 
paper. I can convince a responsible publisher 
that I have the right combination ol experi¬ 
ence and training—agricultural, business, and 
(ournalistic—to make it a success. I want a 
responsible publisher to examine my idea, and 
if approved put bis presses and business facili¬ 
ties behind it. Box B-839, Editor & Publisher. 

Ill us tm tor. 
An all round metropolitan trained Newspaper 
illustrator, 14 years’ experience. Versed in 
creative work and mechanics of engraving. 
OkxI man for either or both advertising or 
editorial. Always employed. Reasonable notice. 
Box B-86S, care Editor & Publisher. 

News Executive. 
Copy desk dealer, news and makeup editor, 
news bureau manager, now employed, wants 
something lietter; plenty of experience; enough 
ability to get by on any assignment; memlier 
Rotary and .As.sociathxi of Army; single going 
thirty; worthy of responsible position and 
willing to work for it; small town product 
with city training; write or wire offer. 
M. .Marshall, 418 I>issner Building, Izis iVngeles, 
Cal. 

Reporter. 
'I'horoughly experienced, wants position with 
future in town from 3),000 up. Experience both 
in small town and big dty. Can take any 
kind of assignment and desk job. Steady man. 
B-846, Etlitor & I’ublisher. 

Sports Editor, 

12 years same New- York City newspaper. 
Familiar all branches of sport. Good desk man. 
.32, married, temiierate. Highest references. 
Reasnoable salary. Will go anywhere. -Ad- 
diess Box B 811. Elitor & Publisher. 

Sports Editor 
on Eastern paper would like to locate Mid- 
West state. Can handle sixirts, write daily 
O'lunin, read c</py, make up own page. Ex- 
Iierienced man. Ilease mention terms. Box 
B-861, Editor & I’ublisher. 

Stereotype Foreman. 
20 years’ experience, desires charge of any size 
plant, ex|>erirnced on I>ry Mats. Thoroughly 
comiietent, reliable, married, union, best of 
references. Box B-838, Editor & Publisher. 

Subscription Solicitor. 
Now employed on evening daily near Chicago. 
Have own car and able to get business either 
city or rural route. Salary $40.0(1 per week, 
available at once. Prefer .Snithern nr Smith 
Central St.ites. Wire or write I.. C. Danley, 
I’ingree (irove. 111. 

HELP .WANTED 

Advertising. 
Wanted experienced newspaper display adver¬ 
tising solicitor; opportunity to connect with 
one of the fastest-growing newspapers in met¬ 
ropolitan zone; salary basis; state record in 
demil. B 848, Editor & I’ublisher. 

Editorial Writer. 
Kxiierienced man for morning daily middle 
west city half million population. Should 
have wide knowledge, familiarity and exiieri- 
ence concerning territory in the western water¬ 
shed of the Mississippi and nose for national 
[Kilitics. Full confidential letter requested; to 
lie followeti by interview in Chicago (k:t<il)er 
fourth and fifth. Address Editor, K<x>m 18(0, 
28 East Jackson Boulevard, Chicago^ 

Exparienced Circvilation Manager, 
Several desirable openings as managers of 
local branch offices have recently been created 
through a further expansion of our large na¬ 
tional circulation organization offering excellent 
opportunities to experienced, ambitious news¬ 
paper circulatiim managers seeking to go for¬ 
ward. W’e can place several men who have 
had experience in hiring and training can¬ 
vassers. Must be over 30 years of age and 
have had at least five years’ experience either 
as circulatiim manager or assistant circulation 
manager in charge of a daily newspaper can¬ 
vassing organization. A large number of for¬ 
mer newspaper circulation managers who found 
themselves in a rut with no future have been 
placed in the past five years and made good. 
Earning possibilities range from $2,600 to $5,0(X) 
and over per year. In answering please give 
full particulars regarding last ten years’ ex¬ 
perience and references as to personal habits 
and character. Ernest A. Scholz, Qrculation 
Director Butterick Publishing Company, But- 
terick Bldg., New York Qty. 

“=Sales=-= 
Appraisals 

" NEWSP.4PER 

PROPERTIES 

Palmer, DeWitt 
& Palmer wi:”" 

Pori/Sr Coast /iepresentatite 

M. C. MOOKE 515 Canon Drivo 

Beverly HiM«. Calif. 

Successful 
Performance 

This firm has a record of almost 
15 years of successful performance in 
the difficult work of 

PURCHASE. CONSOLIDA’nON, 
SALE AND APPRAISAL 

of newspaper and magazine properties 
throughout the U, S. 

HARWELL & CANNON 
Times Bldg. New York 

iWE CONNECT THE WIRES’ 

^^AN ypU SELL display 
advertising space and create 

retail copy and lay-outs? If 
you have newspaper experience 
m this line and are ready for 
new connection at around $40 50 
we have openings that will 
interest you. Tell us your 
story. Ask for our free regis¬ 
tration terms. You make 
mcmey—or we make nothing. 

Fernald’s Exchange.Inc. 
Third Nar’c B'log.. Springfield.Mass. 

Help Wanted 

Wanted. 

.\n cxiierienced young or middle aged man in 
the editorial department of a 25,000 pnpulatiim 
city d.aily in western New York. Reference 
coiiirol. Address “Western”, Box B-8(52, care 
Editor & Publisher. 

Wanted— 

.\ good solicitor on daily newspapers. Must be 
well acquainted among agencies and adver¬ 
tisers. Must be a good producer and help out 
in corresimndcnre. A member of Masonic 
order; reliable, htmest and trustworthy. Send 
letter to Box B-S60, Editor & Publisher. 

BUSINESS OPPORTUNITIES 

Best Newspaper Buy in Florida 

is offereil in one of the most talked of towns 
in State. No competition. Official paper for 
Ixith city and county. Net cash profits last 
year 34%. This year over one-third greater 
with no extra effort. Ol^irtunity of lifetime 
for experienced, aggressive newspaper man. 
I|rue, twenty thmisand, cash. No terms. 
.Need of numey only reason for selling. For 
full iiarticiilars send hank references to Box 
B 847, Fxiitor & i’ublisher. 

Have You $7$.(M? 

If yw have, I can offer you a big bargain; 
evening paper, exclusive field, modem plant, 
goixl circulation, earning big dividends. Don't 
answer this "ad” unless you have the money. 
I’-articulars will not be furnished unless I am 
satisfied that you are in a position to buy. 
J. B. Shale, Times Building, New York. 

BOOKS, ETC. 

Editors. 

Editors interested in government ownership 
are requested to send for free leaflets giving 
story oil navy yard wages’ claims. A record 
of inefficiency and indifference to wages found 
due by United States Court of Claims. As 
attorney acting without charge for old men 
and women, I appeal to editors with good 
red Amteican blora. please send for the leaf¬ 
lets. George Hiram Mann, 80 Wall St., New 
York. 
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HUNCHES 
ONE DOLLAR 

WILL BE PAID 

FOR EACH 

“HUNCH” 

PUBLISHED 

TJF'ITH the school term just opened, i 
” city editors in the smaller cities J 

might find the Alliance (O.) Review’s 
plan for a school page valuable. Once a 
week we run a school page carrying news i 
written by a school pupil correspondent j 
in each building. To stir interest, we 
print the name of the “editor” in each j 
building and pay a dollar a week to the j 
writer of the newsiest and best-written j 
letter. It works and helps to make a j 
newsy school page with little financial j 
outlay.—P. C. Reed, Alliance (O.) Re- < 
liew. < 

With the hunting season on in full ) 
swing interviews with game wardens and 
sportsmen on the observance of the law, , 
both from the standpoint of the warden , 
and sportsman would go good. Certain , 
spots where good hunting is to be had ; 
and open seasons will be appreciated by | 
nimrods. In Dubuque county there are 
2.000 hunters. Stories on hunting are 
greatly appreciated. — L. J. Jellison, 
Dubuque (la.> Times Journal. ' 

Next to the weather, “How much coal 
do you use?” is about the best and most 
discussed question during the colder ' 
months. Take the hint therefore and 
obtain suggestions from fuel experts as to ' 
the proper methods of firing a furnace; 
results from various kinds and grades of 
fuel, etc.—B. A. T. 

In a column entitled “Other People’s 
Money” the Montreal Daily Star runs 
a host of interesting paragraphs whose 
subjects all pertain to large estates left, 
and the wills of millionaires and near¬ 
millionaires probated, with a biographical 
word or two anent the testator, or heirs. 
—C. M. Littlejohn, Washington, D. C. 

Where is the worst automobile road 
in your county? Ask your readers to 
send in short letters giving their opinions 
about the matter and telling why the road 
is so bad. Ask them to do this so as to 
get a line of where the bad roads are 
so that they can l>e fixed up as quickly 
as possibly.—Frank H. Williams, Santa 
Ana, California. 

With the oi)ening of the public schools 
everywhere, there are many new teachers 
in every town. To hundre<ls of new 
pupils, the older teachers are new as 
well. Xaturally, all parents of school 
children are interested in those who are 
in charge of thcjse children during school 
hours. For this reason, a “Who’s Who” 
of the public schorjl faculty will prove an 
interesting feature for many newspapers. 
Paul C. Rankin, Lawrence (Kan.) Jour- 
nal-U'orld. 

Bob-haired girls here are rushing to 
the hairdressers for puffs and false curls. 
Tiring of the bob style, they are trying to 
conceal it. Hairdressers, because they 
have less waving and shampooing, etc., 
to do when hair is bobbed, are seeking 
to discard the style. But barbers, who 
benefit by haircuts, are boosting it. What 

is the situation in your community?— 
John H. A. Kelly, Norristown, Pa. 

“Boy Scout Notes, by A. Tenderfoot,” 
is the head we use above a column of 
items written by a 12-year old Boy Scout. 
Jimmie, who js i«id regular corres¬ 
pondent’s rates, writes up all the news 
about the Scouts picnics, regular meet¬ 
ings, swimming parties, ball games, hikes, 
names of new members, advances in rank, 
and personals about the Boy Scouts and 
Scoutmasters. A diary of a ten-day 
camping trip was one of the best features 
of the column last summer. In order to 
keep the news fresh, and to preserve 
the originality of the youthful writer, 
we do very little editing of the copy. The 
column has proved popular with the 
younger readers of the paper, as well as 
with the grown-ups.—Jo Hemphill, Man¬ 
hattan, Kan. 

Get your telegraph editor into the habit 
of notifying the advertising dei)artment in 
case of serious storms, fire and other 
catastrophes, or any other news that 
might be used as a leader in drawing 
spot advertising from firms that ordin¬ 
arily don’t advertise. With a little co¬ 
operation, you will find considerable extra 
space being sold.—B. A. T. 

“Do you know your fellow townsmen?” 
This is the caption of a feature appearing 
weekly in the Trento^t (N. J.) Sunday 
Times-Advertiser. On page two are 
shown pictures of local residents whose 
photos have been recently published. 
These pictures are numbered, and on page 
four the names and a line or two of in¬ 
formation about the persons is published. 
This feature has attracted considerable in¬ 
terest and is looked for regularly.—Ralph 
C. Edgar, Trenton, N. J. 

Toledo Agency Has Conklin Account 

September 22, 1924. 
To EitiTOk &• Plbi.ishkr: You printed 

a notice some time ago stating that this 
agency was placing advertising for the 
Parker Pen Manufacturing Company. 
This notice, of course, was w'idely read 
and a great many people are making 
solicitation of one kind or another predi¬ 
cat efl upon that informatiem. 

We are not placing anything for the 
well known Parker Pen Company or any 
other jxfii comi)any except the Conklin 
Pen Manufacturing Company. 

The Conklin Pen Manufacturing Com¬ 
pany has placed quite an extensive sched¬ 
ule in newspapers in 50 selected cities and 
has scheduled both magazine and news¬ 
paper advertising in the remaining period 
of 1924. 

We are not asking for a formal cor¬ 
rection of this but it might save your 
many and loyal readers a little incon¬ 
venience if it were known that our pen 
account is the Conklin Pen in which we 
take more pride than if it were any other. 

Sterling Beeson, 
Myers-Beeson-Golden, Inc. 

Press Club Men Honored 

National Press Qub Post of the Amer¬ 
ican Legion captured within a week the 
highest offices in two World War Veter¬ 
ans’ organizations.—the Legion and the 
Fidac,—the latter an interjiational organi¬ 
zation of Veterans. Colonel James A. 
Drain, of Washington, formerly editor of 
The Arms and the Man, a military ser¬ 
vice publication and director of the Amer¬ 
ican Legion Weekly, was chosen National 
Commander of the Legion at the St. Paul 
convention, and Colonel Thomas W. Mil¬ 
ler, Alien Property Custodian, was named 
head of the Fidac. Captain Paul J. Mc- 
Gahan, of the Washington Bureau of the 
Philadelf^hia Inquirer, also a member of 
the Press Club Post, was re-elected 
national historian of the “Forty and 
Eight,” a social organization of the Legion 
membership. Both Colonel Drain and 
Captain McGahan are past commanders of 
the District of Columbia Department 
of the Legion. 

News Men Return With Davis 

Newspaper men who accompanied John 
W. Davis, Democratic Presidential can¬ 
didate on his Western speaking trip, re¬ 
turned with him to New York this week. 
They are: James A. Hagerty, Xew York 
Times; Grafton Wilcox, York Her¬ 
ald Tribune; Donald Ewing, Chicago 
Tribune; Ulrich Bell. Lowsville Courier- 
Journal; J. Fred Essary, Baltimore Sun; 
Joseph Smith, .Atlanta Journal; Charles 
N. Wheeler, Chieago Herald and Exam¬ 
iner; Frank Hopkins. Sew York World; 
Charles Ross. St. Louis Globe-Democrat; 
Theodore Huntley. Pittsburgh Post; 
Fraser Edwards, United Press Associa¬ 

tions; William K. Hutcheson, Interna-1 
tional News Service; Sears Taylor, Uni-1 
versal Service; and James L. West, .\s-* 
sociated Press. . 

Alabama Editors Get Clubhouse 

.\n option has been obtained by the ^ 
-\labama Press Association on the prop¬ 
erty belonging to the Larson Hotel at ( 
Fairhope. -Ma., with a view to making | 
the hotel the permanent outing club of p 
ihe association. The building is on a bluff j 
facing Mobile Bay, has 16 sleeping rooms ^ 
with baths and additional space is aiail- 
able for sleeping quarters for 100 pe<'ple. 

More Evidence 

Regarding Metropolitan 

Weekly Short Fiction 

Angus Perkerson, Sunday Editor 
Atlanta Journal, writes: 

“Ideal for Newspaper use.” 

Why don’t you get the benefit 
of this fiction too? 

METROPOLITAN 
NEWSPAPER SERVICE 

Maximilian Elser, Jr., Genl Manager, 

150 Nassau Street, New York City 

(m 

\( Givetiour 
KPaclio 

cc- 1 I^eacLer? 
Listsoio^moattie tffiSdPStafcs" 
^RdbettO'Heiol 

wsdiington 0*C* 

The W'orltTs Greatest 
JSeivspaper Feature 

Service 

Supplying a complete and 
exclusive daily illustrated 
feature service to news- 
pa p e r s throughout the 
United States and in foreign 
countries. 

IFrile for samples and rates 

Re<r-u-s.e*tT.amcE 

Oliomcis 

Company^ 

Memphis, - Term. 
^ ^ ■ 

Originators of the 
Perm einen 

Weekly Business 
RevieuiPa^e 

Look us up iiT 
Duit oi- Bi'cutlsii'eei 

Libel Suit Follows Investigation , 

Jacob Reichle of the Lincoln Dairy 
Company has instituted damage suit for 
$20,000 against the Lincoln (Ill.) Eve¬ 
ning Courier alleging libel in statements 
made connecting the Lincoln Dairy with 
a recent milk investigation. .\ similar, 
suit was filed recently against the Lincoln 
Ez’cning Star. | 

WHAT DO YOU DO FOR THE 
BUSINESS MEN OF YOUR TOWN? 

A Financial Page which con¬ 
sists solely of stock and bond 
tables and Wall Street gossip is 
not enough. John T. Flynn’s j 
Daily Business Reviews deal with 
fundamental business conditions 
of vital interest to every mer¬ 
chant and every other business 
man in your community. They 
are backed by the greatest busi¬ 
ness news collecting organization 
in America, The United Pub- ; 
lishers Corporation, publishers of 
Iron Age, Dry Goods Economist 
and a score of other nationally 
known business publications. 

IVrite for Particulars to 

£<}w«rd F. Roberts, Editorial Director 

U. P. C. NEWS SERVICE, INC. I 
243 West 39th Street, N. Y. C. 

“ADaylnCourt’^ 
is the title of I 

A NEW FEATURE I 
by j 

RICHARD SELDEN HARVEY I 

Recent decisions I 
of I 

Supreme Courts | 

That I 

Bear on Everyday Life | 

Told in Brief Narrative Form i 

and I 

Non-Technical Language * 

An I 
Informative, Authentic, Popular i 

Daily Service I 

Ask for Samples I , 

The McClure Newspaper Syndicate 
373 Fourth Avenue, New York Gty J j 

AUTOMOBILE 
FEATURES 

Touring — Camping—Traf¬ 
fic — Gasoline — Upkeep — 
Roads — Legislation — 
Taxation — Insurance — 
Garaging — Used Car Buy¬ 
ing and Selling and all the 

other 

BIG SUBJECTS OF MOTORING 

COVERED IN A BIG WAY 

The UllmaD Feature Serrice 
Home Life Bldg., Washington, D. C. 
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Limitless Development 
Increases Demand in 

Southern States 
T' 'HE development of the South has reached 

point which insures stability to the 

national manufacturer and advertiser, yet the 

known natural resources of the section are so 

abundant that a much greater development is 

in prospect. 

The Southern States possess 23 per cent of 

the country’s total standing timber. Last year 

approximately one-half of the lumber produced 

in the country came from the South. 

About 55 per cent of the nation’s oil resources 

is in Southern States. Last year the South pro¬ 

duced 362,000,000 barrels of petroleum, nearly 

half of the production of the entire country. 

Industrial development is steadily going on 

througl out the South, not only the expansion 

of old established lines but the creation of new 

enterprises W’hich in turn beget the establishment 

cf still further manufacturing interests. 

The South’s mining industry is of vast ipnpor- 

tance. Of 82 mineral products of the United 

States listed by the government in 1921, the 

South produced 61, and for 34 of these products 

the leading or next to the leading producing 

State is in the South. 

The South, with its raw materials, climatic, 

and fuel advantages, coupled with its growing 

population of skdlecl labor, is in a position to 

continue a steady industrial growth covering a 

wide rrnge of production. 

(Nrcu. 2.500 10.000 
ALABAILA lation lines lines 

•••Birmlntham Agt-Henld ..... ...(M) S0.9SO .08 08 
‘’’Birmingham Aga-Htrald . ...(8) 49.1T7 .10 .10 
’’’Birmingham Kavrt . ...(E) 75.304 .18 .18 
’“Birmingham Mawi . ...(8> 83.328 .18 .18 
•••Mobil# Nowi’Item . ...(E) 11.117 .05 .05 
’•’Mobile Register . ...(M) 30.837 .07 .07 
• ••Mobile Reicister .. ....(8) 31.903 .085 .086 

FLORIDA 
•’’Daytona Daily Mews . ..(E8) 3.185 .03 .08 
’’’Florida Tlmei-Union, Jachtoneilla.. (MAS) 39.238 .09(.108) .09(.lC8i 
’’’Miami Herald . ...(M) 19,492 .08 .06 
’’’Miami Herald . ,...(S) 33.404 .07 .07 
’’’Orlando Sentinel . (MAS) 5.965 .035 .035 
IttSt. Petersburg Independent.. ...(E) 7.236 .03 .03 
•’’Tampa Ttmaa . ...(E) 14.770 .05 .05 
•’’Tampa Tribune . (MAS) 35.651 .07(.088) .06 ( 078) 

GEORGIA 
•’’Augusta Herald .. ....(E) 16.034 .05 .05 
’•’Augusta Herald . ....(8) 16.568 .05 .05 
•’•Macon Telegraph . ...(M) 33.878 .07 .07 
•’’Macon Telegraph . ....(8) 85.135 .07 .07 
’’•Savannah Morrirg Hews (M) 19.S8a..(8) 81.880 .06(.078) .06 ( 078) 

KENTUCKY 
•••lexinfton Leader .. ....(E) 18.433 .06 .06 
•’’levington Leader . ....(8) 18.533 .05 .05 
•••Perfncab Bun .. ....(E) 8.759 .04 .04 

VOUTH CAROLINA 

•••Aeherille Tim^i .. ....(E) 7.098 .04 .04 
•%*A«heTille Citlsen . ...(M) 10 277 .055 .055 
•••Asheville Citiaea . ....(8) 11 009 .055 .055 

...(M) 23.424 .07 .06 
•••Oreen^hefft Diily New*. ....(8) 29 t07 .07 07 
•••H>ilrlah Ne^t and Obaerver, ... (M) 27.994 .06 .06 
•••Palelsh Ve’va a-d Obt^rver ....(S) 32.373 .06 .06 
•••Wlnatofi-Falem Sentinel ....(E) 14 218 .08 .06 

SOUTH CAROLINA 

•••Columbia Record . ....(E) 15.695 .05 .05 
•••Columbia Record . ....(8) 15.366 .05 .05 
•••Columbia State . ....(M) 22 028 .08 .08 
•••Columbia State . ....(8) 23.079 .06 .06 
•••Oreenville Newt . .. (M) 18.214 .065 .06 
tttOrernweed Ind^'x Journal ... (EAS) 4 378 .025 .025 
•••^partanbiira Joiiroal . ....(E) 3 799 1 
’’’Spartanburg Herald ....(M) 6.014....(S) 8 023 ( 

TENNESSEE 

•’•Chattarcoga Times . ....(M) 24.123 .08 .08 
•’’Chattarooga Times .. .(8) 34.355 .08 .08 
•ttNathelUe Banner. ....(E) 53 893 .10 .10 
'ttNashrllle Banner . .(8) 56.989 .11 .11 

VIRGINIA 
•••Danville Refister and Bee.. (MAE) 12 825 .05 .05 
•••Danville Reeister (Sunday) 7.190 .05 .05 
•••Newport News Times-Herald ... .(E) 7.860 1 .OB 
•••Vewpoft K»-wa Dailv Preta ..(SAM) 5 725 1 
’••Roanohe Times & World-News.... (MAE) 25 048 .87 .08 
•••Roanoke Tim^^a . .(8) 17.598 .07 .08 
••*Sraunton Newt-Leader (M). Leader.. (E) 8.588 .035 .835 



THE DOMINANT NEWSPAPER 

in Milwaukee 

HE policy behind The Milwaukee Journal 

is and always has been to print a news¬ 

paper that may be depended upon in 

every case to place the best interests of 

its readers ahead of all other considerations. In fol¬ 

lowing faithfully that policy The Journal has come to 

have the full confidence of the people of Milwaukee 

and of Wisconsin. As an inevitable result no other 

paper in Wisconsin approaches The Journal in cir¬ 

culation or in advertising. 

Harry J. Grant, publisher of The Journal, writes: 

“The Journal has used the Consolidated Press 

leased wire service to good effect since that service 

was organized. We find in it excellent material for 

supplementing our other news services and rounding 

out a newspaper that has gained a wide reputation 

for reliability, distinctiveness and alertness. Espe¬ 

cially do we find the market reports, the special sport 

service and the Sunday cable dispatches of value in 

bringing this newspaper up to the high standard of 

newspaper-making which The Journal has set.” 

Throughout the United States, it will be noted 

that the Consolidated Press is usually in the dominant 

newspaper. Write today for our prospectus. 

The Consolidated Press Association 
Executive Offices. Evening Star Building, Washington, D. C. 

New York 

Eighth Floor 

World Building 

Chicago 
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San Francisco 
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19 Rue d'Antin 




