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PAPER ON FREE LIST. 
new TARlpr^ILL INTRODUCED 

IN CONGRESS APPROVED BY 

NEWSPAPER MEN. 

Place* Wood Pulp and Paper on the j 

Exempt Schedule—It* Probable Ef¬ 

fect on the Publiahing lndu*try Di*- 

cu**ed by Prominent Men—Detail* 

of the Mea*ure Making for Down¬ 

ward Revi*ion at Extra Se**ion. 
(Special Correspondence.') ‘ I 

Washington, April iO.—The new I 
tar.ft bill as introduced in the House 
on Monday puts upon the tree list many 
articles that are extensively used by 
editors and publishers. This includes 
typewriters, typesetting machines, wood 
pulp, newspapers, periodicals and print¬ 
ing pai>er. The items in the bill refer¬ 
ring to these articles of .nterest to news- f)a(>er owners and publishers are as fol- 
ows: 

FREE LIST. 

Mechanically ground wood pulp, 
chemical wood pulp, unbleached or 
bleached: Provided, That if any coun¬ 
try, dependency, province, or other sub¬ 
division of government, shall impose an 
export duty or other export charge of 
any kind whatsoever, either directly or 
indirectly (whether in the form of ad¬ 
ditional charge, or license fee, or other¬ 
wise) upon printing paper, mechanical¬ 
ly ground wood pulp, chemical wood 
pulp, or wood for use in the manufac¬ 
ture of wood pulp, the amount of such 
export duty or other export charge shall 
be imposed as a duty upon chemical 
wood pulp when imported directly or 
indirectly from such country, depend¬ 
ency, province, or other subdivision of 
government; and if any country, de¬ 
pendency, province, or other subdivision 
of government shall probihit the ex¬ 
portation of printing paper, mechanical¬ 
ly ground wood pulp, chemical wood 
pulp, or wood for use in the manufac¬ 
ture of wood pulp, there shall be im¬ 
posed a duty of 1-10 of 1 cent per pound 
upon such chemical wood pulp when 
imported directly or indirectly from 
such country, dependency, province, or 
other subdivision of government. 

Newspapers and periodicals; but the 
term “periodicals” as herein used shall 
be understood to embrace only unbound 
or paper covered publications issued 
within six months of the time of entry, 
devoted to current literature of the day, 
or containing current literature as a pre¬ 
dominant feature, and issued regularly 
at stated periods, as weekly, monthly, or 
quarterly, and bearing the date of issue. 

DUTIABLE LIST. 

Printing paper (other than paper 
commercially known as handmade or 
machine handmade paper, japan paper, 
and imitation japan paper by whatever 
name .viiown), unsized, sized, or glued, 
suitable for the printing of books and 
newspapers, but not for covers or bind¬ 
ings, not specially provided for in this 
section, valued above 2 Vi cents per 
pound, 12 per centum ad valorem: Pro¬ 
vided, however. That if any country, de¬ 
pendency, province, or other subdivision 
of government shall impose any export 
duty, export license fee, or other charge 
of any kind whatsoever (whether in 
the form of additional charge or license 
fee or otherwise) upon printing paper, 
wood pulp, or wood for use in the man¬ 
ufacture of wood pulp, there shall be 
imposed upon printing paper, when im¬ 
ported either directly or indirectly from 
such country, dependency, province, or 
other subdivision of government, an ad¬ 
ditional duty equal to the amount of 
such export duty or other export charge 
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PLAN UNIFORM AUDITS 

PROMINENT PUBLISHERS AND AD 

MEN CONFER ON STANDARD 

CIRCULATION RECORDS. 

JOHN C. SHAFFER, 
PUBLISHER OF TH.; CHIC.VCO POST AND FOUR OTHER IMPORTANT NEWSPAPERS. 

Heavy Decrease in Print Paper. 

A heavy decrease in news print paper 
production, with a small decrease .n 
stocks on hand, are features of the Feb 
ruary statistics of the American Paper 
and Pulp Association, filed at Wash¬ 
ington Monday. The production, i>2 per 
cent, of the computed full capacity, was 
!)4,78() tons, a decrease of 14,878 tons 
from January. The average daily out¬ 
put was 3,949 tons. Shipments were 
9o,6G4 tons, a decrease of 14,920 tons 
from January. The excess of shipments 
over production caused a decrease of 
840 tons in stocks, which at the end 
of February were 37,334 tons. Importa¬ 
tions of news print paper amounted to 
12,G(!9 tons, of which 11,269 tons came 
in free of duty. 

saying that the law had been changed 
to permit of advertising in the city’s 
publication, and had tried to collect 
money from them, guaranteeing them 
preferred position, “next to reading mat¬ 
ter.” 

Paper Blown Through Window Pane. 

A remarkable feature of the recent 
storm devastation in Omaha, Neb., was 
the driving of a neatly folded newspa¬ 
per through a horizontallv cracked win- 
dowpane without breaking the glass. 
The tornado left but one undestroved 
window in a house owned by a Mrs. 
Stafford, and it was in this window that 
the newspaper was lodged. 

Swindler Sell* Ad* for City Paper. 

Mayor Gaynor has begun an investi¬ 
gation of the charge that someone has 
been trying to sell advertising space in 
the City Record. David Ferguson, 
supervisor of the m nicipal naper, told 
the Mayor last Tuesday that he had re¬ 
ceived several complaints from mer¬ 
chants that a man had been going around 

Printing Court News Held a* Libel. 

An important decision was handed 
down by the Supreme Court of Colorado 
on Monday, in which it held that a 
newspaper was liable for damage to 
reputation resulting from the publication 
of charges filed in court and testimony 
given on the witness stand. The de¬ 
cision resulted from a suit against a 
Denver newspaper. The publishers as¬ 
serted that the articles had been based 
on court records, but the court ruled 
that newspapers were not privileged to 
print the charges set out in a lawsuit, 
unless their publishers knew the charges 
to be true. 

Editor Fined for Libeling a Mayor. 

A. E. Georgian, editor of the St. Paul 
New Times, a socialist newspaper, was 
last week found guilty of criminally 
libeling Mayor W. G. Nye, of Minneapo¬ 
lis, and fined $75 by Judge C L. Smith. 
.\ stay of sentence to April 17 was 
granted for appeal. 

Canadian Pulp Men Organixe. 

Representatives of the leading pulp 
and paper makers of Canada met at 
Montreal last week and organized the 
Canadian Pulp and Paper Men’s Asso¬ 
ciation. C. Riordon was elected presi¬ 
dent of the new organization. 

Committee* Repre*enting Leading 

New*paper and Adverti*ing As- 

*ociation* Seek Agreement on 

Meaning of Word “Circulation”— 

Simple Sy*tem of Recording Recom¬ 

mended—O. C. Ham, Chairman. 

Uniform circulation audits was the 
subject of an important conference of 
men appointed as committees by the 
leading associations of publishers, ad¬ 
vertising agencies and advertising man¬ 
agers of the country at the .Aldine (Tlub, 
New York, April 2. The meeting was 
held at the invitation of the Association 
of National Advertising Managers, of 
which L. C. McChesney, advertising 
manager of the Edison Co., is president. 

The express purpose of the confer¬ 
ence, as detailed in the call sent out by 
the A. N. A. M., follows: 

To assist in ibe working out of a uni¬ 
form plan for making circulation audits, 
this plan at the option of the publisher to 
take the place of all other forms of mak¬ 
ing examinations now in vogue. 

The Association of Advertising Mana¬ 
gers believes that publishers, agencies and 
advertisers should arrive at an under¬ 
standing as to the meaning of the woni 
“circulation” when applied to the several 
classes of publications carrying adver¬ 
tising. 

We believe that a uniform and simple 
system of keeping circulation records by 
publications should be devised so that 
audits may be made more quickly and at 
minimum cost. 

We believe that dcsignatio>i should be 
made of a sufficient number of high grade 
chartered accountants to make audits of 
all publications willing to co-operate with 
the proposed movement. These account¬ 
ants should be located in all of the large 
cities. 

In our opinion publishers should, at 
their own expense, have an official audit 
made at least once a year, the findings of 
such audits to be automatically sent to 
all associations representing agencies and 
advertisers. 

We realize that a plan of this kind 
would put the expense of making audi's 
upon publishers, but we believe that pub¬ 
lishers who are willing to permit exam¬ 
ination at all would gladly pay the cost 
if a uniform plan of procedure could be 
workeil out and officially adopted by agen¬ 
cies and advertisers. 

The meeting was very successful. It 
was called to order by L. C. McChes¬ 
ney and O. C. Harn was made chairman 
of the combined conference. General 
discussion took place, in the course of 
which the meeting was addressed by 
Messrs. Wm. H. Field, Richard H. 
Waldo, William H. Ingersoll, Bert M. 
Moses, G. B. Sharpe, A. W. Ericksefn, 
Thomas F. Barrett, H. M. Swetland, 
William H. Ukers. S. Keith Evans, 
Henry C. Wilson, Harry Tipper, 0. C, 
Harn and F. R. Davis. 

It was resolved that the chairman, Mr. 
Harn. appoint a committee made up of 
one man from each association repre¬ 
sented in the conference to meet and 
bring in a plan to the conference at a 
later date. The individual committees 
of the associations will then present the 
recommendations of the conferen?e to 
their respective associations for ap¬ 
proval. 

The following publishers, advertising 
agents and advertising managers attend¬ 
ed the conference: 

Wm. H. Field, of the Chicago Tribune, and G. 
M. Rogers, of the Cleveland Plain Dealer, rep¬ 
resenting the American Newspaper Publisher** 
Association; Richard H. Waldo, Good House¬ 
keeping Magazine, New York, and Wm. H. In- 
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WASHINGTON TOPICS. Kersoll, of Robt. H. Ingersoll Ilro., New 
York, representing (Jeo. \N’. C*oleman, President 
of the Associated Advertising Clubs of Amer¬ 
ica; A. W. Kricks4in, of the A. \N. Erickson 
Advertising Agencv; Frank H. Kittle, of 
Hatten Co-, New- S’ork, and <). H. Rlackman. 
of Hlackman-Koss Co., New York, representing 
the Association of New York Advertising 
Agents; Thomas F. Harrett, of of the (Irange 
Judd Publications. New York, and Chas. F. 
Jenkins, of the Farm Journal, Philadeii)hia, 
Pa., representing the Farm Press Association; 
TI. M. Sweetland. The Automobile, New York. 
President, and M- C. Robbins, Cieneral Man¬ 
ager, i>avid Williams Co., New York, repre¬ 
senting the Federation of Trade Press Asso¬ 
ciations: Wm. H. I'kers, President, and F. M. 
Barrett, American (irocer, New York, repre¬ 
senting the Grocery and Allied Trade Press 
Associations: S. Keith Evans, American Maga¬ 
zine. New York. Henry C. W ilson, Cosmopol¬ 
itan, New York, and H. R. Ree«i. Christian 
Herald, New York, representing the Quoin 
Club; Harry Tipper, The Texas Co., New 
York, President; <). C. Harn. .National Lead 
<'o.. New York: F. R. Havis, Cieneral Electric 
Co., &henectady, N. Y., and .\rthur Haller, 
American locomotive Co., New York, Secre¬ 
tary, representing the Technical Publicity .\s- 
sociation; L. C. McChesney, of Thomas .\. 
Edison, Inc., Orange, N. J., I*resident; (i. C. 
Hubbs, United States l ire Co., New York, and 
G. B. Shart>e, Del-ava! Separator Co., New 
Yoik, representing the -\ssociation of National 
Advertising Managers. 

President Emery Mapes, of the .\ssociation 
of .\merican Advertisers, was unable to ap- 
{»oint an ofbeial committee in the short time at 
his disposal, but the association was repre¬ 
sented unofficially by ex-President Bert M. 
Moses. 

Newspaper Women Take Part in Re- 

ception to Mr». Woodrow Wilson— 

Mr. Morrison on the Difficulties of 

Organizing Writers—Richard V. 

Oulahan’s Career as a Journalist. 

(.Special Correspondence.) 

Washington, D. C., April I't. 
The women writers of Washington 

took a very prominent part in the na¬ 
tional welcome breakfast extended to 
Mrs. Woodrow Wilson and the wives 
of her husband’s cabinet last Saturday 
by Washington women. Virtually all 
of the prominent women writers in the 
National Capital attended the affair, 
which was the first of its kind ever 
given the wife of a President. 

.\t the free-lance writers’ table were 
Mrs. Thomas B. Rhodes, hostess; Mrs. 
William R. Davidson, Mrs. Robert L. 
Howe, Mrs. M. Anderson, Mrs. John 
Ciimmiiiigs, Mrs. Anna Sanborn Hamil¬ 
ton, Miss Elizabeth Brown, Mrs. George 
H. Brown, Miss Mabel L. White, Mrs. 
F. Carl-Smith; while at the press table 
were Miss Helena McCarthy, hostess, 
Washington Star; Miss Virginia Pea¬ 
cock, ass stant hostess, \Vashington 
Post; Miss Noyes, Washington Times; 
Miss Lincoln. Washington Herald, Mrs. 
Pickett-Harris, New York Tribune; 
Mrs. WingTove Bathon, Baltimore 
.\merican; Mrs. Hobart Brooks; New 
York Sun; Mrs. de Pastor, New York 
Herald; Miss Elizabeth E. Poe, New 
York American; Miss Roberta Brad¬ 
shaw. New York, Chicago and Pitts¬ 
burgh ■papers. 

The VV’omen’s National Press Club 
and the League of .\merican Pen 
Women were well represented. 

The unionization of news writers has 
been tried several times, hut, according 
to Frank Morrison, secretary of the 
American Federation of Labor, this has 
not been successful because of a lack of 
interest displayed by those concerned. 

Mr. Morrison alluded to the recent 
meeting at the Cooper Union in New 
York, held under the auspices of the 
New York Newspaper Writers’ Union 
No. 4, in which the organization of news 
writers was discussed. He said that it 
had been difficult to keep the news wri¬ 
ters organized because so many of them 
did not look upon the business as a per¬ 
manent lifework. 

“At present there are regularly organ¬ 
ized unions of news writers in Boston, 
Scranton, New York and Milwaukee,” 
said Mr. Morrison. “Their effectiveness 
varies according to the conditions in the 
locality where they are located. They 
belong to the Typographical Union.” 
Mr. Morrison said that be believed that 
the organization of news writers could 
be made effective, and probably would 
be beneficial to the members if con¬ 
sistently carried out. 

Richard V. Oulahan, chief of the 
New York Times bureau, who has just 
been elected chairman of the Standing 
Committee of Washington Corre¬ 
spondents, is one of the most popular 
members of the Washington corps. 
He has had over twenty-six years’ ex¬ 
perience in Washington. He was for a 
time Washington correspondent of the 
Roanoke (Va.) Times and Roanoke 
Telegram. Afterwards he was on the 
staff of the United Press. 

Mr. Oulahan was with the New York 
Sun for fifteen years, serving in turn 
as Washington correspondent, pub¬ 
lisher of the Sun and London corre¬ 
spondent. He returhed to Washing¬ 
ton in 1912 as the correspondent of the 
New' York Times. Mr. Oulahan is an 
ex-president of the famous Gridiron 
Club and a member of the Cosmo.s and 
National Press clubs.' For many years 
he has paid special attention to politi¬ 
cal, international and naval questions. 
He has covered several national con¬ 
ventions and reported the events of 
seven Presidential inaugurations. 

The chairmanship of the Standing 
Committee is the highest gift in the 
hands of the Washington correspond¬ 
ents. 

NEW HOME OF ’FRISCO CALL. 

Quarter* in 25 Story Structure Will 

House Model Newspaper Plant. 

The San Francisco Call is to make 
it.' new home in that city’s finest and 
tallest office building, a twenty-five- 
story steel and reinforced concrete 
structure to be erected at Fourth and 
Market streets by John D. Spreckels, 
who recently purchased the property 
for $l,UM).o(Ml. The structure is to be 
known as the Call building, and will 
cost $l,ot»0,0ik'. 

The quarters which the Call will oc¬ 
cupy will house one of the finest news¬ 
paper plants in the world. The Market 
street frontage will be 1<I0 feet by 200 
feet in Fourth street and ItKI feet in 
Stevenson street. Work will begin at 
once on the new home and the Call 
expects to move into its quarters about 
June. 1914. 

The expansion of the new' Call calls 
for more commodious and more modern 
quarters than are now available in the 
Claus Spreckels building. That build¬ 
ing was not constructed primarily as a 
new'spaper home, hut the new building 
will be adapted first to the purpose of 
a modern metropolitan newspaper. Mr. 
Spreckels announces that the building 
will be complete in every detail of 
modern construction and equipment de¬ 
signed to provide for the convenience 
and safety of its occupants. 

The plans for the Call building are 
being prepared by Reid Bros., archi¬ 
tects, San Francisco. The first six 
Stories will cover the entire area of the 
property, a ground space of KK) by 2(M) 
feet, extending from Market to Steven¬ 
son street along Fourth. Rising above 
the Market street pavement for twenty- 
five stories, but not extending over the 
full depth of the lot. will be the main 
portion of the structure, crowned with 
a dome. 

RICHARD V. OULAHAN. 
CHAIRMAN OF THE STANDING COMMITTEE OF WASHINGTON CORRESI-ONDENT; 

PACIFIC COAST NOTES, the Spokane Amateur Athletic Club as a 
memorial to the late Edward H. Roth- 
rock, who was city editor of the Spo¬ 
kane Chronicle. 

W. H. Miller, “official humorist of 
the lumbermen” and formerly editor of 
the Ottawa (Ill.) Free Trader, has ac¬ 
cepted the position of managing editor 
of the Western Retail Lumberman, to 
be published monthly in Spokane. 

Lee Odgers, for years editor of the 
Davenport (Wash.) Tribune, has left 
for Portland, Ore 

N. W. Durham, formerly managing 
editor of the Spokane (Wash.) Spokes¬ 
man-Review, is chairman of a committee 
of the Spokane Chamber of Commerce 
appointed to exploit the apple. 

Bill Prohibiting Manufacture and Sale 

of Cigarette* Defeated in the 

California Legislature. 
(Special Correspondence.) 

San Francisco, April !•.—A. H. Saw¬ 
yer, secretary and literary critic of the 
Seattle Post-Intelligencer, is registered 
at the St. Francis Hotel. Mr. Sawyer 
will be in this city about two weeks, 
when he will leave for an extended vis¬ 
it in the southern part oi the State. 

.-\t the regular weekly luncheon of 
the advertising association of San Fran- 
ci.sco Seneca Beach, of Portland, deliv¬ 
ered an illustrated address entitled “The 
Early Days of the .-Krt of Printing.” Mr. 
Beach has collected some highly inter¬ 
esting data and photos of the first com¬ 
mercial printing shop in the world, 
which was operated in the fifteenth cen¬ 
tury. 

The San Francisco Examiner, one of 
Hearst’s newspapers, has adopted the 
eight-column page. The first issue in 
that makeup was issued on March 31. 

Col. D. C. Collier, of San Diego, well 
known in advertising circles and presi¬ 
dent of the Panama-Californ'a Exposi¬ 
tion. to he held at San Diego, is regis¬ 
tered at the Palace. 

The Johnston Ayres Co. are placing 
'112 inches of Sanchez liaya cigar ad-, 
\ertising in the San Francisco papers. 
It is expected that the campaign will be 
extended throughout the Coast. 

A hill introduced for the purpose of 
prohibiting the manufacture and sale of 
c'garettes in the State of California has 
>>een defeated. number of cigarette 
■ampaigns which were temporarily sus- 
■>ended on account of the bill will be 
‘mmediately resumed. 

“In Memory of Edward H. Rothrock, 
i^irst in .\thletics. First in Journalism, 
1912.” Such is the inscription on a 
bronze tablet hung in the gymnasium of 

LAFFERTY BILL INTRODUCED. 

Measure to Regulate Press Associa¬ 

tions Now Before Congress. 
(Special Correspondence.) 

Washington, .\pril 10.—hill to 
regulate press associations engaged in 
interstate commerce has Iieen introduced 
in the House <>f Representatives by 
Congressman Lafferty, of Oregon. The 
introduction of thi' liill was forecasted 
in The Editor a.nd Prni.isHER several 
weeks ago. and an interview with Mr. 
Lafferty was juililishel at the same 
time explaining the purposes of the 
measure. The Itill reads: 

Be it enacted hf the .Senate and House of 
Representatives of the I'nited States of Amer¬ 
ica in Congress a.<senihled, Th.it all persons, 
companies, corporations, as.sociations, or co¬ 
operative concerns cngaced in the transmi.ssion 
of news hy letter, tcleitraph, telephone, or 
otherwise between the several States, or be¬ 
tween any State or Territory and any foreign 
nation, or between any State and any Terri¬ 
tory, or within any Territory, for hire or for 
any consideration or thing of value whatso¬ 
ever, intending that the news so transmitted 
shall be printed in any newspaper, are hereby 
declared to he common carriers and hereby 
made subject to all the provisions of the Act 
entitled “.\ti .\ct to regulate commerce,” ap¬ 
proved Feb. 4. 1SS7, as amended. 

Brooklyn Pres* Club Burned Out. 

Fire swept the rooms of the Brooklyn 
Press Club on the third floor of 305 
Fulton street, causing $5.tK)0 damage. 
The club, of which Walter M. Oestreich- 
er is president, was organized last June. 
The rooms were fitted up by the mem¬ 
bers at a cost of more than $1,000. 
number of much-prized autographed 
photographs were destroyed by the blaze, 
as well as two pianos and a billiard 
table. special meeting of the club was 
held Tuesday night and plans for a ben¬ 
efit theater party were (.ecided on. It 
was reported that the club's loss would 
l>e largely covered hy in.surancc in force. 

The O’Shaughnessy .Advertising Co.. 
Chicago, has removed to the Westmin¬ 
ster building. Monroe and Dearborn 
streets. Suites 1401-3. 

V • 
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CHICAGO NEWS NOTES. 
New Organization to Fight Anarchy 

and Discontent in Foreign Language 

Papers—Marriage of Virginia 

Brooks, Suffragist—Libel Suit 

Against Publisher Glenn—Move¬ 

ment to Stop Caricaturing Jews. 
(Special Correspondence.) 

Chicago, April 12.—An organization 
has just been formed for the purpose of 
waging a fight against publications in 
foreign languages which seek to spread 
doctrines of anarchy and discontent 
among Polish and other foreign-speak¬ 
ing citizens. meeting of young Polish- 
.\merican business and professional 
men in Chicago, stirred by an article 
which appeared in the Polish National 
Ifaily News, was held. The article, 
which praised the anarchists hanged for 
the famous Haymarket riot outrage, and 
portrayed them as martyrs and models 
to be followed by the foreign-born 
citizens, was denounced by all present. 

Virginia Brooks, suffragist and mili¬ 
tant reformer, and Charles S. Wash- 
burne, manager of the photography bu¬ 
reau of the Chicago Tribune, were 
married last week. The incident is par¬ 
ticularly interesting because of the fact 
that Miss Brooks announced, two 
months ago, that she would not marry 
the best, the worst or any other sort of 
man. She was wedded, she said, to her 
work. Washburne, then a reporter, as¬ 
signed himself to prove the fallacy of 
that assertion. He scored a clean scoop 
over scores of rivals, millionaires with ; 
•‘cave-man’’ tactics, cranks with peti- j 
tions and poets with .sonnets. | 

Two new warrants have been issued 
for John M. Glenn, publisher of the j 
Manufacturers' News, on charges of i 
criminal libel. The complaint was made | 
by M. Lawrence, editor of the Chi- i 
cago Examiner, and warrants were I 
issued by Judge George Kersten. Mr. ! 
Glenn was notified by telephone and ' 
appeared at the Criminal Court building I 
to accept service. The charges are the 
same as were dismissed by Chief Jus¬ 
tice Olson, of the Municipal Court. It 
was expected the case would he taken 
to the Grand Jury. 

Invitations have been sent out by the 
Chicago Press League for a beefsteak 
breakfast in the Saratoga Hotel 
“garret.” 

Miss Mollie Osherman, manager of 
the Chicago Israelite, a Jewish publica¬ 
tion, has begun a fight to stop caricatur¬ 
ing Jews on the local stage. A recent 
editorial written by her follows: “We 
appeal to the amour propre of the Jews 
of Chicago to protest and resent the 
coarse jests and slurs to which they are 
subjected by the commercialized play¬ 
wright, in keeping away from those 
houses that stage the productions of 
these literary hyenas.” 

Michael Kruszka, publisher, and four 
directors of the Polish National Daily, 
1072 Milwaukee avenue, were acquitt^ 
Saturday night by a jury in Judge 
Brnke’s oourt of a charge of having 
criminally libeled Right Rev. Paul P. 
Rhode, auxiliary bishop of Chicago, and 
|he only Polish ecclesiastic of his rank 
in this country. The case grew out of 
M article printed in the Polish paper 
in December, 1910, concerning Bishop 
Rhode after the latter had attacked the 
paper for printing alleged obscene mat¬ 
ter. Indictments followed. 

Pulitzer School Criticizm Lectures. 

A course of five lectures on news¬ 
paper criticism will be given Monday 
afternoon at Columbia University under 
the auspices of the Pulitzer School of 
Journalism, beginning Monday. The 
first lecture will be by Edwin Slosson, 
[Managing editor of the Independent, on 
Science and Journalism.” Dr. Brander 

Matthews will speak on “Literary Crit- 
lasm for the Newspapers;” W. J. Hen¬ 
derson. of the New York Sun, on “Musi- 
wl CriticismClayton Hamilton, of the 
^®|^an, on “Dramatic Criticism,” and 
Dr. Talcott Williams on “Art Criticism.” 

THE EDITOR AND PUBLISHER. 

GEORGE M. BRADT, 
PL’Bl.ISHER OF THE H.AVANA (CUBA) DAILY POST NOW VISITING THIS COUNTRY. 

FREE PUBLICITY IS JOLTED. HAVANA POST EDITOR HERE. 

Univerzity of Mizzouri Hoiztz u Prezz , 

Agent with Hiz Own Petard. 

J. B. Powell, instructor in advertising 
at the journalism school of the Uni¬ 
versity of Missouri, recently received a 
letter from T. C. Runkel, of Newark, 1 

N. J., in which an attempt was made to 
secure free publicity. Mr. Runkel’s at¬ 
tempt to “put across” his press agency 
stunt did not work out quite as he ex¬ 
pected. He was caught with “the goods 
on him,” as ex-Chief Devary used to 
phrase it, and the answer Runkel got 
from the university, as will be seen, is 
interesting. It was in substance as 
follows: 

The article, I am returning to you herewith, 
as it is not available for publication in the Uni¬ 
versity Missourian, or any of the other pub¬ 
lications of the University of Missouri or of 
Columbia. 

In the advertising and journalism instruc¬ 
tion at the University of Missouri we teach 
that if an article is worth advertising at all it 
certainly is worth payiiig for advertising space. 
In our opinion, there are two kinds of news¬ 
papers. If we printed your advertising article 
as pure reading matter, we would be in the 
class the Post Office Department refuses the 
second class mail privilege. 

I am glad you sent this article,’ for it fur¬ 
nished the best possible subject and example 
for a lecture on the press agent evil. There 
are about 800 students in advertising and jour¬ 
nalism in the Missouri School of Journalism 
here. I don't think any of them wilt have any 
trouble in detecting this kind of free advertis¬ 
ing when they go out into practical work. 

Golf Movez Into New Querterz. 

Golf, Max H. Behr, editor, and Clif¬ 
ford L. Turner, advertising manager, 
has moved into its new offices at 286 
Fifth avenue. John L. McCurdy, for¬ 
merly with P. F. Collier & Son, has 
joined the staff as circulation manager. 

George M. Bradt Ownz Cuba’z Only 

American Paper. 

George M. Bradt, editor and owner 
of the Havana Daily Post, who arrived 
in New York last week, was formerly a 
resident of Chattanooga, Tenn. Nine 
years ago he purchased the paper he now 
conducts. TTie Post is the only daily 
newspaper published in Cuba that is 
printed in English. 

Mr. Bradt has done more to make 
Havana a tourist center than any other 

I individual. He has persistently boomed 
j and boosted his adopted city and the re- 
1 suit looms large when it is understood 
that the total number of tourist visitors 
was less than 3,000 at the time Mr. Bradt 
first came to Havana. This year Ihe 
total has increased to more than 60,0M. 

Mr. Bradt’s interest in public affairs 
is keen, and he has taken a leading role 
in the political activities of Cuba. The 
Post under his direction is progressive 
and stands for civic morality, impartial¬ 
ity and cleanness. The paper easily 
takes first place in point of general in¬ 
fluence throughout the island. Mr. Bradt 
paid five thousand dollars not long ago 
for McCurdy’s flight by aeroplane from 
Kev West (Fla.) to Havana. 

i Healdzburg Tribune to Be Revived. 

j The plant of the HeraWsburg (Cal.) 
Tribune, owned and edited by F. W. 
Cooke, is being installed in new quar¬ 
ters. Mr. Cooke was one of the heaviest 

I loser in the $50,000 fire in that city last 
j month, when his building and newspaper 
! plant were almost totally destroyed. He 
; IS jilanning new etjuipment and addi- 
I tions to the mechanical department. 

I MISSOURI JOURNAUSM WEEK. 

Notable Speakers to Addrezz Annual 

Meeting of Newspaper Workers. 

Half a dozen press associations of 
Missouri will meet at Columbia during 
Journalism Week at the University of 
Missouri. The program of speakers, as 
announced by President Ross Hill, 
includes a long list of leaders in vari¬ 
ous fields of journalism. 

The opening address. May 12, will be 
by Edwin Craighead, managing editor 
of the Mobile (Ala.) Register, on “The 
Profession of Journalism.” Governor 

I James M. Cox, of Ohio, owner of the 
Dayton News and Springfield Press- 

I Republic, will speak on “The Newspa- 
i per and the Public,” and Barratt 
! O’Hara, Lieutenant-Governor of Illi- 
j nois, on “How the Reporter May Help.” 
j Charles H. Grasty, owner and editor 
I Baltimore Sun, will discuss “The News- 
I paper in Its Relation to the Public”; 
i James Keeley, editor Chicago Tribune, 
“The Journalism of Public Service”; 
Robert Minor, St. Louis Post-Dispatch, 
“Newspaper Illustration—the Cartoon”; 
Dante Barton, Kansas City Star, “The 
New Editorial Page”; E. F. Cutter, .As¬ 
sociated Press, “The Associated Press 
and Its Service”; C. .A. Shamel, editor 

! Orange Judd Farmer, “The Newspaper 
and the Farmer”; Col. B. B. Herbert, 
National Printer-Journalist, “.A Cost 
System for a Country Newspaper.” 

Advertising will be discussed by M. I. 
Hunton, newspaper representative. New 
York; Jules Schneider, advertising 
counselor of the Chicago Tribune, and 
others. Miss Clara C. Thomas, Minne¬ 
apolis Tribune, will speak on “City 
Journalism for Women”; S. E. Kiser, 
Chicago Record-Herald, on “Humor in 
the Newspaper.” E. N. Smith, city edi¬ 
tor Kansas City Post, will discuss “The 
News as the City Editor Sees It,” and 
Caspar Yost, St. Louis Globe-Democrat, 
“Some Special Features.” 

NEW INCORPORATIONS. 

Peoria, Ill.—Herald-Transcript Co.; 
capital, $100,000; general publishing and 
newspaper business; incorporators: F. 
T. Buffe, Fred A. Stowe, Roy R. Mc- 
Skimin. 

Cleveland, O;—Szabadsag Publishing 
Co.; general printing and publishing; 
capital, $1,000; Bertha Kohanyi, Hugo 
E. Varga and others. 

Olympia, Wash.—Washington State 
Daily Democrat-capital, $45,000; incor¬ 
porators; J. H. jBrown, P. M. Troy and 
others. 

Owensboro, Ky.—^The Searchlight 
Publishing Co.; capital, $1,000; incor¬ 
porated by Mrs. C. G. Stuart, R. M. 

• Stuart and others; general printing busi¬ 
ness and publication of a newspaper. 

Muskogee, Okla.—The Department 
Record Co.; capital stock, $1,000; in¬ 
corporated by W. S. Cochran, M. C. 
Sells and others. 

I Chicago, Ill.—Polish Daily News Co.; 
capital, ^,500; publication of a news- 

J paper; Edwin M. Dyniewicz, A. J. 
I Mikitynski and others. 
I Bethlehem, Pa.—The Globe Publish¬ 

ing Co.; capital, $100,000. 

Will of Charles H. Jones U Filed. 

The will of Col. Charles H. Jones, 
one of the organizers of the American 
Newspaper Publishers’ Association, who 
died in Italy on Jan. 26, was filed la$t 
week for probate in the Surrogate’s 
Court, New York. It appears from the 
papers filed that Colonel Jones and fijs 
wife, Lily Emerson Jones, who lives ip 
this city, had made mutual wills. Mrs. 
Jones receives thereby eighty shares df 
stock in the Lockwood Trade Journal 
Co., a combination of three of the ojd 
Howard Lockwood publications. The 
bequest is subject to several legacies 

Old Newspaper Suspends. 

The Tipton (Ind.) Weekly Timds, 
established in 1855, suspended last 
week, the subscription list being trans¬ 
ferred to the Daily Times. ^ ^ 
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AMERICA’S LEADING CARTOONISTS. 
James H. Donahey 

Of the Cleveland (O.) Plain Dealer. 

a little village of Tuscarawas strange figures and forms, which he ex- 
tty, O., way back in the hills, where plaint were things and scenes he had 
clear day, if you would listen care- observed in his daily toil. Little by 

, you could hear the railroad en- little the youth grew in mind and body, 
wdiistle. and perhaps see the spires always showing a keen interest in what 

le several churches in the township, he saw and drawing from the fields and 
■mer boy was doing his day’s chores, the godly country about him inspira- 
ic led him through the fields and tion and a philosophy all his own. 

‘From the Cleveland Plain Dealer, 

I Mr. Donahey believes that a picture 
writer, remaining in one community for 

i a long period, becomes a habit. The 
I habit is forced upon the community. 
! which unknowingly falls in line with t. 
I Whether this habit tends to elevate or 
I liear down the man who draws the pic- 
I tures should carefully consider. His 
I power for goo<l or evil is great, for his 
! appeal is a direct one. .Ml who see must 
I feel it. 
I The influence of Mr. Donahev's car- 
i toons has been as wholesome as it has 
I been effective. He only draws the th ugs 
- he sees, and tries to see the healtliy life, 
I the love, the hope and joy of living. 

Mr. Donahey’s philosophy wrought from 
i his experiences on farm, in village and 
I in city, is best expressed in his own 
I words: “1 love my fellow man; he is 
1 weak, and I picture his weakness, know- 
j ing how weak I am myself.” 

Cld Orchard, Me.—Surf Echoes is a 
new journal to be published by Frank 

Elliott, who was for some years with 
the New York World, and has as its 
managing editor I. F. Ferris, formerly 
in the staff of the Newark (N. J.) Ad¬ 
vertiser. 

Portland, Me.—The Opportunity Ad¬ 
vertiser, published by Robert S. Tyler 
Co., is a new monthly periodical that 
made its appearance last month. It is 
announced as “a magazine for busy 
men,” and will have many items of in¬ 
terest to advertisers and advertising 
men. 

Henry Sells Spartanburg Journal. 

Charles O. Hearon, editor of the Spar¬ 
tanburg (S. C.) Herald, has bought a 
controlling interest in the stock of the 
Spartanburg Journal from Charles H. 
Henry, general manager of the Atlanta 
Georgian, and Charles P. Calvert, editor 
of the Journal. At a meet ng of the 
directors of the Journal Publishing Co. 
•Mr. Hearon was elected president, suc¬ 
ceeding Mr. Henry, and Captain Charles 
Petty, associate editor, was elected 
editor. The mechanical departments of 
the two papers will be combined, and 
iKith will be issued from the Herald 
office, but will be independent of each 
other in their editor’al departments, it 
is stated. 

Blvtheville, Ark.—The Daily Her¬ 
ald-News is a new paper published by 
H. C. Lawhorn. 

Fairbl'rg, Neb.—P. J. George is the 
editor of the People’s .Xdvocate, a new 
paper to appear this week. 

Oberi.in, La.—.A recent addition to ! 
the newspaper field is the News, pub- ' 
lished by Max J. Abribat. | 

Toston, Mont.—T. E. Sheppard is' 
manager of the newspaper to be launch- I 
ed April 10. It is to be a four-page, j 
six-column paper, and will be independ¬ 
ent in politics. 

.Alvin, Tex.—The Daily Sun, a new 
enterprise, was launched last week by 
Mrs. C. B. Bailey, publisher of the 
Weekly Sun. 

ViDALiA, Ga.—The Glenwood Sentinel 
made its first appearance last week. A. 
B. Cargyle is the editor, and the paper 
will be printed at the Advance office, in 
this town. 

Bois D’.Arc. Mo.—The initial number 
of the Progress, William J. Halley, 
owner, and James D. Salts, publisher, 
appeared on April 1. Mr. Halley was 
for a time publisher of the Everton 
Journal. 

Florence, Ore.—A special first edi¬ 
tion of the new weekly, the Siuslaw 
Pilot, made its appearance last week. 

Oxford, N. C.—The Granville County 
Publish'ng Co. is to publish a weekly 
paper in about a month. J. W. Hester 
has been appointed editor, and will also 
serve as secretary and treasurer of the 
company. 

Clearfield, Pa.—H. A. Reed, of 
Mahaffey, is to have the management of 
a new paper to be launched as the organ 
of the Progressive party. 

Kentwood, La.—^The New Era has 
made its appearance, with J. N. Wolff 
& Sons as proprietors. 

Newstand Bill Now in Senate. 

Senator Pollock’s bill regulating the 
issuing of permits for newsstands was 
advanced out of its order to the third 
reading in the Senate Wednesday. 
Mayor Gaynor recently vetoed the Levy 
bill, which authorized the Board of Al¬ 
dermen to issue licenses for newsstands 
in streets in w'hich the stoop lines were 
eliminated. Senator Pollock’s bill, it is 
said, overcomes the objection of the 
Mavor by providing that the Board of 
.Aldermen may authorize the Bureau of 
Licenses to issue the necessary permits. 

JAMES H. DONAHEY. 

aloifg rivulets and past mighty hills, and 
as he walked along he ofttimes listened 
to the whispering of the flowers, the 
songs of the birds or tried to fathom 
the great blue mystery above. 

He found much delight in defacing 
the walls and fences with all sorts of 

The farm folks of the village took 
very kindly to this remarkable youth 
and encouraged him to continue his pic¬ 
ture making. Then came the supreme 
moment of his life, when the good old 
doctor, whose duty it had been for many 
years to illustrate the Sunday school 
blackboard in colored chalk shifted the 
honor of this inspirational work to the 
young artist. 

Such were the early beginn'ngs of 
James H. Donahey, the cartoonist of the 
Cleveland Plain Dealer. His first pub¬ 
lished drawings were cut from the back 
of large wood type with a jack knife, 
while “Jim” was devil on a country 
weekly, and were made to illustrate the 
stories of the foreman, who had a bent 
for local humor. 

After attending art school in Cleve¬ 
land Mr. Donahey spent three years on 
the Cleveland World, doing chalk plates 
and utilizing large hunks of space that 
the news gatherers w'ere unable to fill. 
Then he joined the forces of the Plain 
Dealer, with which paper he has been 
connected for the past twelve years. 

An Uaparall*l*d Record for 1912 

THE BOSTON HERALD 
Qumi 1,900,000 Afide L^m Over 1911 

Ab iecrMM ef mtc tku SO per ccel. 
The Herald and TraTcIer Herald pos- 

less the confidence and respect of their 
readers. They are its greatest asset and 
this great record shows that they believe 
in Herald advertisers and Herald adver¬ 
tisers believe in the Herald. 

CaahiMd drcnlatiao'ciceads 200,000 Copies 
each waak day—Sooday cxcooda 100,000 
Circulation booklet sent upon request 
Address “Desk P,” New York Office. 
Nothing better in New England for 
profitable pnbKeity. 

THE S. C. BECKWITH SFECIAL AGENCY 
Ssb 'Pscsitn Rranssnlalivts 

KW TOKK CHICAGO ST. LOUB 

There is only 
ONE SURE WAY 

to, cover 

Chester and Delaware County 
with its 117,000 neople, by newspaper ad¬ 

vertising, and that is to use the 

CHESTER TIMES and the 
MORNING REPURLICAN 
These two papers cover the morning and 

evening fields more completely than all 
the other papers combined. 

Write for rates. 

Chester, Pa. 

F. R. NORTHRUP, t*6 Fifth Ave-, Ne« 
York Representative. 
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A SITUATION THAT IS ABSOLUTELY UNIQUE! 
IN THE STATE OF CONNECTICUT 

A THREE CENT NEWSPAPER 
Leads all its competitors, regardless of price, in circulation by many thousands 

This is a situation that exists in no other State in the Union 

THE IIAUTFORI) TIMES maintains its proud position by printing a great newspaper—a newspaper so 
broad in policy, liberal in expenditure and enteiprising in news gathering that no other journal in its 
territory attempts to follow its lead. The Times is given the preference by all advertisers who are honest 
with themselves and the people for whom they buy space. 

There is no other **buy” comparing with it 

Average paid Circulation for first -I Q C ^ 
three months of 1913 was ...... 

A GAIN OVER 1912 OF 1176 

Net circulation for same period was 23,091. Analysis 
showing distribution will be sent to anyone upon application. 

KELLY-SMITH COMPANY 
Representatives 

220 FIFTH AVENUE, NEW YORK PEOPLES GAS BLDG., CHICAGO 

NEW DISTRIBUTION SCHEME. 

Mr. Hearst Cut* Loose From News 

Companies and Will Use His Own 

Organization. 

Beginning with the May issues, the 
Cosmopolitan, Good Housekeeping, 
Hearst, Motor Boating and Motor will 
be distributed through the Hearst news¬ 
paper or^nization. If the experiment, 
which will be confined at the start to 
New England, is satisfacitory, the plan 
will be extended all over the country. 

If the Hearst newspapers and maga¬ 
zines can find enough business in a town 
to ocupy one man's entire time, there is 
no question that sooner or later they 
are going to insist on an arrangement of 
that sort. That will mean that a great 
many present distributers will lose the 
Hearst connection unless they confine 
themselves exclusively to the Hearst 
publications. 

This new move is not viewed with un¬ 
alloyed pleasure by the Curtis .Co., the 
Publishers’ News Co. (Butterick and 
Everybody’s) and Munsey. At the pres¬ 
ent time many of the independent agents 
for these publications are also agents 
for the Hearst papers. Of course, it is 
not likely that war is going to break out 
very soon. Those who are familiar with 
the Hearst methods, however, cannot 
help but realize that sooner or later 
Hearst methods of ncwspapier building 
are going to be apiplied to the magazine 
game, and if Hearst swings into the 
field with a big weekly, as it is rumored 
he intends to do, he is going to have an 
organization set up that will be a tre¬ 
mendous force with which to combat 
the Saturday Evening Post. With all of 
the thousands of boys throughout the 
country who now handle the newspapers 
at his dispiosal, and with a daily paper 
to hold that organization together 
through the week, Hearst is going to 

an unsurpassed organization for 
selling a weekly paper. 

The Woman’s Home Compianion for 

i some months have been making arrange- 
: ments with indejiendent distributers 
I throughout the country for boy sales of 
‘ their magazine. This has now reached 
I a pKiint where practically every large 
I city in the country has an indei>cndent 
I wholesaler supplying boys with copies 
] which they are to deliver from house to 
I house. Ill many cases they also supply 
I dealers who are not already supplied ' 
; by the .\merican News Co. or its I 
I branches. 

WEDDING BELLS. 

' Frederick F. Morse, a member of the 
Lynn (Mass.) Telegram staff, and Miss 
B. M. Pereau were married at Boston 
last week. 

Kenneth B. Stiles sprang a surprise on 
, his newspaper friends in Brooklyn, 
when they learned from an announce¬ 
ment last week that he had been mar¬ 
ried November 26 last year to Miss Ida 

! Wehmeyer. Belated congratulations are 
now pouring in. “Kent” Stiles was for- 

i merly connected with the news depart¬ 
ments of the World, Eagle and Sun. 
.At present he is with the Associated 
Press and also contributes to the Even-1 
ing Mail humor column. 

Miss Helen Roe. of Wilkesbarre, Pa., i 
was married to Ralph E. Turner, of 
the Youngstown (O.) Telegram in the; 
former city on March 24. | 

Miss Bertha Grether. for several years' 
a member of the Spokesman-Review! 
staff, became the bride of George A.! 
Walker, of Spokane, recently. | 

Mr. Kohlsaat Improving Rapidly. 

H. H. Kohlsaat. editor and publisher; 
I of the Chicago Inter-Ocean, who has ] 
been ill at the Holland House, this city, 
since March 17. with a slight hemor¬ 
rhage of the brain, will probablv return 
to his home on April 1.’). Mr. Kohlsaat 
has been improving rapidly and in the 
past week has enjoyed frequent auto- 

; mobile trips. 

PRESS FEAST ON NEW TRAIN, 

Newspaper Men Dine While Pacific | 

Limited Makes Trial Trip'. 

Fifty newspaper men, representing 1 
papers in Chicago, Elgin and Milwau- ' 
kee, were the guests of the Chicago, , 
Milwaukee & St. Paul Railroad March | 
•31, when the “Pacific Limited” made its | 
trial trip. This train runs from Chi- | 
cago to the Pacific Coast and marks a : 
new era in Western railroading. : 

The “St. Paul” gave a banquet to the | 
press on board the train the night be- ; 
fore it started on its first regular trip 
across the continent. After being shown ■ 
through the various sleeping add t)b-i 
servation cars, the guests assembled in 
the dining cars, where the dinner was ' 
served. During the eating the train 
was pulled out to Elgin, 111., a distance ■ 
of forty miles, and back. Music by 
“Johnny” Hand’s orchestra helped en- , 

, liven the trip for the party. A quartet 
I was also on hand and the newspapei 

men gave them ample assistance. 
I Flash light pictures were taken of the 
I party when the train started and a copy 
1 of a completed photograph was given to 

each member of the party long before 
the trip was over. 

The menu cards were particularly 
nnique, being made up of the conglorner- 
ated title lines of the various publica¬ 
tions whose representatives were mem¬ 
bers of the party. Those who acted as 
hosts to the party were Passenger Traffic 
Manager F. A. Miller and General Pas¬ 
senger Agent Geo. B. Haynes and others 
nromment in the affairs of the “St. 
Paul” road. 

.Among the newspaper men from Chi¬ 
cago were; J. Livingston and E. W. 
Parsons, Tribune; A. D. Mayo, H. B. 
Chamberland, Herbert Waters and A. P. 
Johnson, Record-Herald; W. E. Moore 
and H. Daniels, Inter-Ocean; A. M. 
Lawrence and A. S. Andrews, Ex¬ 
aminer; Geo. F. Gifford, News; A. W. 

! Dahl and Frank Dunn. Journal; Har- 
I rison Parker, Fred Craw ford^ and Tom 
I Murray, American; A. F. 'Lorenzen, 

Pittsburgh Post; J. R. Holliday, Atlanta 
Constitution, and J. R. Kathrens, Lesan 
•Agency. 

E. Von Schleinitz represented the Mil¬ 
waukee Germania; A. M. Black, the El¬ 
gin (Ill.) Advocate and News;.Frank 
P. Hanafin, the Elgin Courier, and W. 
A. Smith, the Railway and Engineering 
Review. 

Author’s League Meet*. 

- The first annual meeting of the Au¬ 
thors’ League of America, which in¬ 
cludes in its membership a number of 
newspaper men, was held at the Hotel 
Astor on April 8. The meeting was 
concerned with a consideration of a uni¬ 
form system of royalty accounting and 
other matters that interest writers. The 
moving picture rights were also dis- 
ciissed. The league has a membership 
of more than 700. Among those pres¬ 
ent were Rex Beach, Gillett Burgess, 
Franklin P. Adams, Porter Elmerson 
Brown, Harvey J. O’Higgins, Rupert 
Hughes, John O’Hara Cosgfrave, Hud¬ 
son Maxim, Mary Stewart Cutting, 

, Jesse Lynch Williams, Cleveland Mof¬ 
fett, Thomas Dixon, Will Irwin and 
Ellis Parker Butler. 

New York Commercial to Move. 

The New York Commercial will 
move to the Evening Post building,'^ 
Vesey street, the latter part of this 
month. The business office will be 
located on the ground floor and the 
mechanical department the sixth floor, 
with a private elevator service. Mercer 
P. Moseley, publisher of the Commer¬ 
cial, is fitting up a model business office 
in the new quarters. 

DepartmenU for Moving Pictures. 

The New York Sun and the New 
York Journal have instituted regular de¬ 
partments relating to the moving picture 
field. This innovation on the part of 
these newspapers will doubtless be 
followed by the establishment of similar 
departments in other progressive papers. 
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HONOR IN JOURNALISM. 

Mr. Trigg Hold* a Brief for the News¬ 

paper Profession and Declare* 

That the Press I* the Peo¬ 

ple’s Only Attorney. 

I'rcd Trigg, dean of the editorial 
writers on the Kansas City Star, eni- 
jihasized the honorable character of the 
newsi)ai>er profession in an address last 
week before the University of Kansas 
Department of Journalism. He said in 
part: 

“The newspaper profession is the most 
honorable profession of any. Ai least, 
it is equal in honor to law, medicine or 
pedagogy; for I believe that you will 
find more honor among the reporters 
and fewer blackmailers than in any other 
calling. I believe you will find fewer 
newspapers ready to sell their space than 
you will find lawyers ready to sell their 
ability, and these newspapers have less 
influence in the community than the 
crooks of any other profession. A news- 
pai>er that departs from the path of 
righteousness is as easily spotted by the 
public as a preacher who goes astray 
or a man with a black eye. 

“\o profession touches the public so 
closely as ours, and it is for this reason 
that the first • principle that newspaper 
men most require is knowing that they 
must be honorable and square with the 
public. No newspaper has ever suc¬ 
cessfully sold itself to the vice elements 
without the people knowing it. 

REPORTER A GREAT FACTOR. 

“The important factor in any news¬ 
paper is the reporter, not the editorial 
w riter. The Kansas City Star no longer 
employs editorial writers. It believes 
that a man should start work on the 
paper in a reporter’s position. The first 
qualification for a reporter is that he tell 
the truth and tell it to some purpose. 
There is a way of telling the truth for 
the purpose of enlightening the public. 

“.■\ newspaper that is not of some use 
to the public should not exist. Because 
he is merely a parrot, the reporter, who 
contents himself with merely telling the 
cold truth, is of no value to the paper. 
.\s an instance, take the case of a street 
car accident. A reporter w'ho rushes up 
and gets the name of the injured man 
and number of the car, the time of the 
accident, the location, the motorman’s 
name and the extent of the injuries and 
then rushes back and gives these facts 
alone is merely a gossip. He should in 
addition to these bare points do his part 
in enlightening the public. He should 
point out the cause of the accident; the 
minute that he helps to show the public 
that it should take more care in getDing 
on and off a street car or show’s it that 
public serrice corporations are conduct¬ 
ing their affairs without considering the 
safetv of the people, does he become of 
value to the newspaper. The reporter 
W’ho is a news gatherer alone is a failure. 

SHOULD censor NEW’S AND ADS. 

“I hold that the newspaper should not 
print all the news, because a lot of the 
news does not benefit the public. We 
are til familiar with the tw’enty-four 
an<l thirty-two page journal, which fills 
its columns with every detail of munic¬ 
ipal happenings, but the modern trend 
of the newspaper is to the smaller size 
and to the fine discrimination as to what 
news would make for the public welfare. 
A newspaper has no business to come 

THE DAYTON NEWS 
Is read in more Dayton homes than all 

other Dayton papers combined. 

THE SPRINGFIELD NEWS 
Is read in 75 per cent of Sprin|[field 
homes and has a larger bona fide circu¬ 
lation than any other Springfield paper. 

To have your ads read by the greatest 
number of people use the News Lngue— 
it's the only way, but it’s a good way, be¬ 
cause you pay only a fair rate and get 
good service. 
Combined circulation for February 44,480. 

Combination Rate, 6 cent* a line flat 

News League of Ohio 
DESK N. DAYTON, OHIO 

New York—LaCoste & Maxwell, Monolith 
Bide. 

Chicago—John Glass, Peoples Gas Bldg. 

I into the home carrying stories that might 
I endanger morals. 
' “The same iwlicy should be extended 
to the advertising department. A news¬ 
paper that prints advertisements of 
saloons, for instance, is almost as de¬ 
grading as the saloon which it advertises. 

; If it exploits in its columns fake mining 
I schemes or any other shady plan of de- 
I luding and robbing the public, the news- 
I paper stands in the same class as the 
; disreputable promoter. Let me empha- 
I size my belief that in our best papers 
there should be rigorous discrimination 

I in both the news and advertising col- 
; umns. 
I “The newspapers are to blame for a 
] large part of our political corruptions. 
I Not all newspapers, of course; I am 
I referring to the partisan class of news- 
j paper, a type which is practically extinct 
i to-day. It was behind the partisan ne\frs- 
! paper that the boodler hid. Because of 
its relation with a political party, this 
yellow dog newspaper felt called on to 
defend the rogues of the party. Partisan 
politics is inherently dishonest. An 
editor who feels that he owes obligations 
to a political party above the public is 
conducting a dishonest paper. He can¬ 
not serve two masters. 

press as people's attorney. 
“The greatest menace to journalism 

to-day is the corporation-owned news¬ 
paper. Formerly the corporations con¬ 
trolled the newspaper through party or¬ 
ganization. Since the old partisan papers 
have so largely died out the corpora¬ 
tions have been quietly buying up stock 
in the papers themselves. To-day wFien 
a question comes up in which the inter¬ 
ests of that corporation and the public 
clash, the paper for business reasons 
must take the side of the private inter¬ 
ests. 

“A newspaper should be the attorney 
for its readers. Every subscriber pays 
it a retainer’s fee to represent the people 
against those who would prey upon 
them. The only way that a newspaper 
can be successful is by representing the 
individual who i>ays it a retainer’s fee 
of ten cents a week or whatever the 
sub.scription price may be. The people 
have no other lawyer.’’ 

OBITUARY NOTES. 

W’lLLiAM C. Darcy, for many years 
a reporter on the New York Press, the 
Brooklyn Standard-Union, the City 
News Association and formerly editor 
of the Fishing Gazette, died suddenly 
on Sunday at his home in Brooklyn. Of 
late years ‘ he had been a probation 
officer. 

James V. Maguire, of the advertis¬ 
ing firm of Hatfield, Maguire & Co., 
died .\pril 2 at his home in the Bronx. 
He was thirty-eight years old. 

IsA.\c Tuck, fifty-four years old, 
owner and publisher of the New York 
Produce Bulletin, died at his home in 
Brooklyn April 3. He was the founder 
of the Fruit Trade Journal and the 
Produce News. 

Major Maxwell E. Dickson, sixty- 
five years old, died at Ch'icago last week.. 
He w’as a special correspondent of the 
New York Tribune during the Civil 
War and later joined the Pittsburgh 
Dispatch-Tribune. Since 1870 he had 
worked in Chicago on the Times, Inter- 
Ocean, Journal, Record-Herald, Trib¬ 
une, Chronicle and Examiner. For the 

; last twelve years he had been with the 
Examiner, and was in the advertising 
department when he died. Major Dick¬ 
son was a member of the Chicago Press 
Qub. 

i Robert H. Phillips, associate editor 
I of the Greensboro (N. C.) Daily News, 
I died of heart failure at his country home 
I near Carthage, N. C., last week. He 
; aided in the establishment of the 
i Greensboro Telegram in 1806 and was 
I later city and associate editor of the 
I Raleigh Post and editor of the New 
j Bern Sun. 

B. F. ScHWEiER. for forty-three years 
i editor and proprietor of the Mifflinton 

Baseball Has Arrived 
and already many wide-awake newspapers have 

made a great success of tlie 16 CENT SEMI-AUTO- 
PLATE DRY MAT. 

Some “scrapped” steam tallies months ago, others 

are now doing so, and are using WOOD DRY MATS 

for all molds. Dozens of others are impatiently 
awaiting shipments. 

Case lots 1,000 SKMI-AUTOPLATE DRY MATS 

$100, spot cash, f.o.l). New York. Sample package 

of 25, $6.50, cash with order. 

Semi-Autoplate Machine 

Wood Dry Mat Exhibition 
GRAND CENTRAL PALACE NEW YORK 

Week of April 19th-26th 

Also there will be shown the historic implements of 

old-fashioned slcreolyping—the HAND CASTING 

BOX and the STEAM TABLE. 

I WOOD FLONG COMPANY 
1 MADISON AVENUE, NEW YORK 

(Pa.) Sentinel and Republican, died at 
his home in that city, aged seventy-five 
years. He was well known in newspa- j 
per circles throughout Pennsylvania. 

F. R. Brodhead, advertising manager , 
of the .\kron (O.) Beacon-Journal, | 
died in that city last week. He was J 
formerly advertising manager of the | 
New Haven (Conn.) Register and went j 
to .\kron in 1901, since which time he | 
had been connected with the Beacon- j 
Journal. j 

Journalists May Join Trade Union. 

At a conference of the National 
Union of Journalists held at Man¬ 
chester, England, recently, a resolu¬ 
tion was strongly supported, though 
ultimately defeated, for affiliation with 
the trade union organization. The first 
journalist organization in Great Britain 
was the Institute of Journalists. Tbe 
National Union represents a revolt 
from the older institution, which is said 
to devote its principal energies to ar¬ 
ranging cheap annual outings. The 
National Union aims at establishing it¬ 
self on a regular trade union basis. 
The first step is being taken by negoti¬ 
ating an agreement for joint action with 
the printers’ union. 

Women Only to Publish This Paper. 

The City Islander, a weekly news'pa- 
per to be edited entirely bv women and 
devoted to the interests of Citv Island, 
was issued last week. Mrs. Henry C. 
.\ppleton is-.the editor-in-chief and pub¬ 
lisher. Miss Helen Pell. Miss Frieda 
Springer and Miss Marion Cochrane, all 
prominent socially on the island, are 
members of the staff. The publica¬ 
tion is the onlv one conducted by 
women alone which is not devoted to 
the w’oman suffrage cause and will 
carry all the departments of a regular 
newspaper. If the venture succeeds, 
Mrs. .\ppleton says she will erect a 
$40,000 newspaper* plant and issue a 
daily. 

New Washington Correspondent. 

.\ssured that the Cumberland (Md.) 
Press, w’hich he founded a few months 
ago, now is established on a firm foun¬ 
dation as a prosperous afternoon news¬ 
paper, George Garner has disposed of 
his interest and returned to the Munsey 
forces as Washington correspondent of 
the New York Press. Mr. Garner went 
to Cumlierland last fall from Baltimore, 
where for several years he had been 
connected with the Sun and the Even¬ 
ing News, the latter one of the Munsey 
group of newspapers. He also has seen 
wide service in the newspaper field, more 
especially as a political reporter, having 
worked on' some of the best papers of 
the East and the Times-Democrat and 
the Picayune in New Orleans. The 
Press has won a high place in its field 
and is recognized by the people and the 
advertisers as a permanent institution 
and a modern, progressive newspaper. 

“ Paterson 
has always been 
A Dark Egrypt 

ss rearards the newspaper situation,” 

so said one of the leadinR space buyers 
the other day, "and before we make any 
more contracts we are going to investigate 
conditions there.” 

That’s precisely what the Paterson Press 
and Sunday Chronicle (the Sunday edition 
of the Press) have been urging advertising 
agencies to do for. the past 12 months 
Every up-to-date space buyer should follow 
suit. 

Drop into Paterson any old day, ask the 
leading merchants and newsdealers, min¬ 
isters, lawyers, doctors, anybody, in fact, 
except the publishers of the other papers— 
and we will be satisfied with the outconifc 
(During the past three weeks the Sunday 
Chronicle carried over 40,000 lines of 
Automobile advertising alone.) 

PRESS-CHRONICLE CO., Publishers 
Paterson, N. J. 

Paterson Press—Sunday Chronkte 
W. B. BRYANT, General Mantger 

PAYNE & YOUNG, Foreign Reprssentative* 



Wesel Stereotype 
) EQUIPMENT WHAT WILL 

IT DO ? 

We can tell you more in detail what each of these machines will do if 
you will ask. We furnish Complete Stereotype equipment. 

MATRIX ROLLER 
Applies powerful, even pressure 

without drag 

MATRIX TISSUE HOLDER 
Puts Backine, Paste and Tissue 

together smoothly and easily 

MATRIX TABLE 
Gives standard service and 
, durability 

STEREOTYPE FURNACE 
Works with standard efficiency 

and economy 

STEREOTYPERS’ SAW TABLE 
Cuts accurately under severe usage 

WE WILL EXHIBIT 
At the National Exposition in April 

IMPROVED TAIL CUTTER 
Cuts tail and bevels in one operation 
—Cylinders for different diameters 

COMB. FLAT AND CURVED 
ROUTER—Facilities of two mach¬ 

ines in floor space of one 

F. Wesel Manufacturing Co 
PRINTERS’ AND PLATBMAKERS' EQUIPMENT 

Main Office and Works, 70-80 CRANBERRY STREET. BROOKLYN, N. Y 
NEW YORK, 10 SPRUCE STREET CHICAGO, 431 SO. DEARBORN STREET 
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With its purchasinft power having long 
since eliminated the element of chance or 
experiment, the South is considered one of 
the most attractive advertising fields of 
America, and in recognition of this fact 
the advertisers of every section of the coun¬ 
try are turning to that great territory cov¬ 
ered So thoroughly, convincingly and profit¬ 
ably by 

The lyOuisville Courier-Journal 
and 

The Louisville Times 
In this community no other newspaper is 

necessary, for the combined use of these 
two journals, different in character yet 
each supreme in its field, will place the ad¬ 
vertisers appeal before practically the en¬ 
tire buyin- element of Southern Indiana, 
Kentucky, Tennessee and other States in 
the South. 

The morning Courier-Journal, Sunday and 
daily, meets the needs of advertisers who 
seek the most profitable field. For half a 
century it has been entering the homes of 
the people of consequence and enjoys the 
confidence of its readers. 

It is clean, reliable and influential; its 
circulation the most desirable in quantity 
and quality; its management honest and 
straightforward; its rates reasonable and 
one price to all. 

Appealing to all classes, the Louisville 
Times, published in the afternoon, stands 
without a peer in this community, and is 
the highest type of the popular newspaper. 
It is the hand-shaking, good fellowship 
brand that finds favor with the people, for 
it tells in terse, attractive form the story 
of the world’s affairs, without bias or prej¬ 
udice, and tells it first. 

The two newspapers are now published 
in a new four-story plant, one of the most 
modern and complete in the country, made 
necessary by the steady growth of the two 
great journals. 

The S. C. Beckwith Special Agency 
Sole Foreign Representatives, 

New York St. Louis Chicago 

CONSOLIDATION PLANS. 

Annual Meetings of the Daily News¬ 

paper Association and the National 

Newspapers to Take Place April 22 

at Which Final Action Will Be 

Taken—Jason Rogers Discusses 

Some of the Points at Issue. 

The annual meeting of the Daily 
.N’ewspaper Association will be held at 
the Waldorf at 12.30 noon, .April 22. 
The annual meeting of the National 
Newspapers (not incorporated) will be 
held at the W aldorf at 2.30 p. m. the 
same day. 

It is thought that both organizations 
will ratify the plans submitted by the 
officers and e.xecutive committees for a 
consolidation of these organizations 
with the United Newspapers and that 
committees with full authority to act 
will be appointed to meet with the of¬ 
ficers of the United Newspapers on the 
morning of April 23. If the plans are 
ratified and a complete agreement is 
reached, the annual dinner of the Daily 
Newspaper Association the evening of 
-April 23 will be made a real love feast, 
a “get-together” meeting, and it is said 
that the newspaper propaganda in be¬ 
half of "all newspapers" will be launch¬ 
ed at that time with great enthusiasm. 

ADAMS TO BE MANAGER. 

It is understood that J. W. Adams, 
the general manager of the Daily News¬ 
paper Association, will be placed in 
charge of the New York office of the 
consolidated organization, and that W. 
-A. Ihomson, who is now in charge ol 
the United Newspapers, will have 
charge of the outside work. It is 
thought that the first year’s budget will 
approximate at least $50,000, and the to¬ 
tal number of newspapers contributing 
to the plan will be close to 500 dailies. 
It is expected that in a short time a 
Chicago office in charge of competent 
executives and able newspaper solicitors 
will be opened. 

Jason Rogers, publisher of the New 
York Globe and president ol the United 
Newspapers, in talking with a represen¬ 
tative of The Editor and Publisher, 

gave some valuable information with 
reference to the plans for the consoli¬ 
dation of these different organizations. 

"Daily newspapers can, by combined 
eflfort, develop many million dollars’ 
worth of advertising, and secure niaiiy 
million dollars’ of business which in the 
past has been diverted from them by oth¬ 
er mediums, such as magazines, week¬ 
ly papers, bill boards, lighted signs, etc. 
ihis was the idea back ot my organi¬ 
zation of the United .Newspapers, which 
now has a membership oi over 200 
dailies in cities throughout this country 
and Canada. 

WHERE OTHERS FAILED. 

"The same thought was back of the 
old Daily .Newspaper Club and the Na¬ 
tional Newspaper-s but they were so or¬ 
ganized that they could never attract 
the co-operation of the many small town 
dominant papers, which are really more 
important toward winning recognition 
than any group of big city papers. Until 
a newspaper organization can offer ad¬ 
vertisers the use of space in every com¬ 
munity in the country where they have 
distribution or want sales, it can never 
successfully prove its superiority. 

"The recent meeting between Hoi>e- 
well L. Rogers, of the Chicago Daily 
News, representing the National News¬ 
papers; Louis Wiley, of the New \ork 
Times, representing the Daily News¬ 
paper Club, and myself, representing the 
United Newspapers, will, I earnestli 
hope, result in a consol;drition of inter¬ 
ests into one great big effective organi¬ 
zation which will eventually include in 
its membership every wo'rth-while news¬ 
paper in this country and. Canada. 

"Pending the outcome of the meeting 
of directors and members of the dif¬ 
ferent organizations, nothing definite re¬ 
garding the details of the reorganiza¬ 
tion can be stated. 

“The only possible bone of centention 
between the three organizations, so far 
as I can see, is the solicitation ‘for a 
list’ embodied in the regulations of the 
National Newspapers. These papers pay- 

on an average one thousand dollars 
i-ach, and some few of tliem at least de¬ 
sire direct solicitation as a list. This 
principle is contrary to the thought 
which has actuated the formation of the 
other two bodies, and exactly how we 
are going to reconcile the diverse opin¬ 
ions 1 cannot see, but it probably will 
oe done. 

THE ANNUAL DUES. 

"The Daily .Newspaper Club plan, witli 
aues ol $tb0 per year as a nnniinum, 
never could get the co-operation ol a 
large body oi papers tor tne reason that 
uie small city publishers naturally de¬ 
manded an equitable basis ot assessmeiii 
pro rated on their advertising rates, the 
population o. tne cities, or on circuia 
lion, in grganiz.ng the United News¬ 
papers we recognized this lactor ana 
made rates ranging iroin two dollars a 
month up to lorty. 

"bo far as 1 can sec, there is no mate¬ 
rial point of contention between the 
iJaily Newspaper Ulub and the United 
.Newspapers, and no reason why they 
cannot be consolidated, pending the ad¬ 
justment ot internal allairs in the Na¬ 
tional Newspapers. 

"All that any ol us really wants is the 
production ol a s.ngle organization that 
can be said to represent ail ot the news¬ 
papers. Uvery newspaper in the land 
sliould be not only willing but glad to 
contribute its mite toward sustaining 
such an organization. buch support 
should not be a matter of cold dollars 
and cents, but rather the practical sup- 
ixjrt of a correct business principle. 

DIRECT RESULTS FOR ALL. 

“Every member ol such an organiza- 
lion will gel d.rect results from such 
work, as advertising secured or built up 
oy it reaches their territory. Through 
me facilities of its bureaus m New York 
and Chicago, advertisers will be able to 
secure d.sinterested information regard¬ 
ing newspapers and business conditions 
in hundreds of cities at the present time 
unobtainable. Each of its bureaus will 
gradually grow into a center for ad¬ 
vertising information, where newspaper 
special representatives can secure and 
exchange the sort of informat.on that 
means business. 

WIDE SCOPE OF INFORMATION. 

“Through the members of the organi¬ 
zation we can economically gather and 
index the sort of information which, un¬ 
der ordinary trade conditions, would 
cost the manufacturer in any l.ne thou¬ 
sands of dollars to collect. I hrougn this 
information we can interest any manu¬ 
facturer who wislies to sell his product. 
Our representative will not be selling 
goods, but will be ready to give disin¬ 
terested advice as to a campaign or cam¬ 
paigns that will increase sales. We 
should be ready to prepare copy and g.ve 
the sort of advice that manufacturers 
will readily appreciate is accurate and 
reliable. 

“No single newspaper or small group 
of newspapers can do this work as ef¬ 
fectively as a large organization such as 
we now have. We want to get for the 
newspapers, say, fifty millions a year of 
advertising that has been going into 
other classes of mediums. We want to 
get for the newspapers other millions ol 
money from manufacturers who have 
never seen the light in an advertising 
way. 

"The newspapers are now coming into 
their own and, through small contribu¬ 
tions for dues, can put forth such a 
strong and convincing campaign that oiw 
friends on the so-called general mediums 
will rapidly drop further and further 
behind in the procession. The movement 
is well worthy of the support of every 
newspaper in the country.” 

Farming Editors Plan Organization. 

Plans for the organization of the Na¬ 
tional Agricultural Editorial .Association 
were (bscussed at a meeting of twenty- 
two editors of rural and agricultural 
newspapers and periodicals, wh'o met at 
Chicago, Tuesday night, presided over 
by Col. F. P. Holland, of Dallas, Tex. 
A committee was chosen to formulate a 
constitution and by-laws and tc* issue a 
call for the permanent organization of 
the association. 

I The 
Philadelphia 
German Daily Gazette 

carries more 
Local and General 
Advertising 
than any other 
German daily 
published in 

I this country. 

I HOWARD C. STORY 
I Publishers’ Representative 

I New York: 
j 806 Nassan-Beekman Bldg. 

j Chicago: Philadelphia: 
I 1100 Boyce Bldg. 924 Arch St. 

THE PITTSBURG 
PRESS 

Has Itie Largest 
Dally and Sunday 

CIRCULATION 
IPJ RIXTSBURG 

Foreign Advertising Representatives 

I. A. KLEIN, Metropolitan Tower, N. Y. 

JOHN GLASS, Peoples Gas Bldg., Chicago 

THE DETROIT NEWS 
(Evening) 

Over 140,000 

THE DETROIT 
NEWS TRIBUNE 

(Morning) (Sunday) 

Over 23,000 Over 100,000 
All Net Paid Circulation 

NEW YORK OFFICE: CHICAGO OFFICE: 
Metropolitan Tower Peoples Gas Bldg. 

I. A. KLEIN, Manager JOHN GLASS. Manager 

One that covers the 
entire morning and after¬ 
noon field for Pittsburgh 
and Western Pennsylva¬ 
nia. Puts your advertis¬ 
ing in right in this 
territory. 

THE POST 
<Hvery Morning and Sunday) 

THE SUN 
(FZvery .Afternoon Ex¬ 

cept Sunday) 

EMU, M. SCBOIiB, General Kanager, 
CO.N'E, LOKENZEN & WOODMAN, 

Foreign Representatives, 
.NEW YORK. CHICAGO. 

The New Orleans Item 
U. S. P. O. REPORT 

Six Months’ Averags Circulation. 

Picayune . 19,881 
Times-Democrat . 22,400 
States . 29.257 

Item . 44,752 
THE JOHN BUDD COMPANY, 

Advertising Representatives 
New York Chicago St Louis 

A Combiaation 
Hard to Beat 
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It is read every day by a 
greater number of people than any 
other daily newspaper west of New 1 
York City—advertisers who con¬ 
centrate in the 

Chicago Evening ! 
American 
Get the best results. 

THE 

LIVE AD CLUB NEWS; 

Jest and satire, burlesque and good 
fellowship, contributed toward making 
the annual dinner of the Syracuse Ad¬ 
vertising Men’s Club last week the most 
successful in the history of the organi¬ 
zation. Current events of city. State 
and national life were caricatured in the 
“Stuntfest,” a series of laughable skits 
which began with the arrival of the 350 
guests and continued until their depart¬ 
ure. Lincoln L. Cleaves, president of 
the club, acted as toastmaster and stunt 
leader. Among the speakers were for¬ 
mer Fire Chief Edward F'. Croker, of 
New York; Edward T. Shay, president 
of the Baltimore Ad Club; Mayor Ed¬ 
ward Schoeneck and D. C. Cox. 

NEW YORK 
EVENING 

JOURNAL 
Prints and sells more j 
copies than any other 
Daily Paper in America. j 

Tim Thrift, advertising manager of 
the Multigraph Sales Co., addresses the 
members of the Cleveland Advertising 
Club at their weekly luncheon on “gin¬ 
gering up’’ sales forces. Mr. Thrift used 
a number of slides to illustrate his re¬ 
marks on the methods used by his com¬ 
pany in securing tihe greatest degree of 
etficiency in its salesmen. He told of 
the many contests which have been used 
and carried to a successful completion 
by the firm. 

Three Seattle ministers, the Rev. W. 
A. Major, the Rev. Mark A. Matthews 
and the Rev. Francis J. Van Horn, 
were guests at the Seattle Ad Club’s 
weekly luncheon. The ministers dis¬ 
cussed the topic, “How and Why the 
Church Should Advertise.” Each was 
fixed in the conviction that dignified ad¬ 
vertising is not only permissible but de¬ 
sirable, and all united in the declaration 
that the daily newspaper is the best 
advertising medium. 

Three things are the matter with St. 
Louis, as outlined by H. S. Gardner, 
president of the Gardner Advertising 
Co., before the ad club of that city last 
week. Mr. Gardner said there was too 
much jobbing with too little manufac¬ 
turing, too much conservatism and too 
little appreciation of the principles of 
advertising. St. Louis manufacturers, 
he declar^, sometimes take fliers in ad¬ 
vertising and place advertisements in 
the newspapers for a sii^le day, but 
they have no idea of the value of con¬ 
stant and persistent advertising. 

Manley M. Gillam, E. D. Gibbs and 
C. W. Post were the notable speakers 
at the Boston Publicity Association last 
week. Caroll J. Swan, the president, 
introduced the speakers. Mr. Gibbs, 
former advertising manager for the Na¬ 
tional Cash Register Co., paid a tribute 
to President John H. Patterson, of that 
concern, for rescue work during the 
Daj’ton flood, and said he was one of 
the pioneers in the work that had made 
advertising the institution it is to-day. 

For the purpose of '>^aging a fight 
against the trading stamp system and 
against all forms of fraudulent adver¬ 
tising, the Springfield (Ill.) Ad Club 
at its weekly luncheon appointed a leg¬ 
islative committee, whose duty it will be 
to prepare and carry before the legisla¬ 
ture a petition for a State law on adver¬ 
tising. Tentative plans were laid for a 
big meeting to be held during the latter 
part of this month, at which Governor 
Uunne and other prominent men will be 
asked to speak. 

The Pittsburgh Publicity Association 
devoted the Tuesday noonday meeting 
.\pril 7 to the formation of an “On to 
Baltimore” organization. Lantern views 
of places of interest in Baltimore and 
Washington were shown through the 
courtesy of J. P. Taggart, transporta¬ 
tion agent of the B. & U. R. R., which 
included a lecture by T. P. Lowes, of 
Baltimore. It is the intention to have 

j a full train from Pittsburgh for the 
Baltimore convention of the A. A. C. 

j of A. 

The Fort Myers (Fla.) Daily Press 
will move into a new home next week. 

PAPER ON FREE LIST. 
(Continued front page 1.) 

imposed by such country, dependency, 
province, or other subdivision of gov¬ 
ernment, upon printing paper; wood 

_pulp, or wood for use in the manufac¬ 
ture of wood pulp. 

Pictures, calendars * ♦ ♦ ♦ plac¬ 
ards, and other articles composed wholly 
or in chief value of paper lithographical¬ 
ly pr.nted in whole or in part from 
stone, metal, or material other than 
gelatin (except views of American 
scenery or objects, music, and illustra¬ 
tions when forming part of a periodical 
or newspaper, or of bound or unbound 
books, accompanying the same, not spe¬ 
cially provided for in this section) shall 
pay duty at the following rates: If 
printed in whole or in part in metal 
leaf, 30 per centum ad valorem; book¬ 
lets, books of paper or other material 
for children’s use, not exceeding in 
weight 24 ounces .each, fashion maga¬ 
zines or periodicals, printed in wthole or 
in part by lithographic process, or dec¬ 
orated by hand, booklets, decorated in 
whole or in part by hand or b • spray¬ 
ing, whether or not lithographed, 12 per 
centum ad valorem; and all other arti¬ 
cles than those hereinbefore specifically 
provided for in this paragraph, 20 per 
centum ad valorem. 

When the provisions of the proposed 
tariff bill were made known consider¬ 
able opposition developed in trade 
circles. The Paper Trade Journal 
voiced this protest editorially when it 
said: 

PAPER INDUSTRY HARD HIT. 

“The paper industry has been hard h 
by the tariff bill presented to the House. 
There has been a general reduction in 
practically every grade, and in some in¬ 
stances these have been quite radical. 

"If the bill now before Congress be¬ 
comes a law the news print industry 
will suffer severely. It is questionable 
if several of the smaller concerns can 
stand the strain, and it is feared that 
there will be a general closing of mills 
through failures.” 

John Norris, of the Committee on 
Paper of the American Newspaper Pub¬ 
lishers’ Association, in a published in¬ 
terview stated that “the practical effect 
of the proposed Tariff bill upon news 
print paper and pulp will be to admit 
news print paper and mechanical pulp 
free of duty from all the world, with¬ 
out qualification of any sort. Chemical 
pulp is also admitted free of duty from 
all nations, with this exception, that 
chemical pulp must pay $2 per ton from 
those Canadian provinces which prohibit 
the exportation of pulp wood.” 

MR. HASTINGS’ STATEMENT. 

Arthur C. Hastings, president of the 
American Paper and Pulp Association, 
in discussing the bill said: “Manufac¬ 
turers of newspaper printing papers, 
which are made entirely from wood 
pulp, feel that a great injustice has been 
done them. In the first place, printing 
paper is placed absolutely on the free 
list, and, in the second place, there is 
no retaliatory provision, in that Canada, 
our most powerful competitor, is given 
our market entirely free of any duty, 
and at the same time retains the duty 
on print paper shipped into her terri¬ 
tory, which is 15 per cent., or $6 on 
each ton sent into Canada. Then there 
is no provision in the Underwod bill 
allowing us access to Canada’s Crown 
land woods. 

“It is not possible to consider the 
question of American mills being driven 
or moved to Canada. We must face, 
however, the fact that the increase or 
growth of business will be in Canada, 
and that before many years have passed 
the principal supply of news print paper 
will come from (Zanada, and the mills in 
the United States now making paper 
will, as fast as the change can made, 
reorganize to manufacture other grades 
of paper, or else use their water power 
sites for other purposes. 

“The paper indust^ was never more 
than a modern beneficiary of our pro¬ 
tective system. As a matter of fact, 
the duties on most of the products of 
this industry have always been kept at 
a revenue basis.” 
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} WHAT FREE PAPER MEANS. 
If the provision of the new tariff bill placing wood 

pulp and paper on the free list becomes a law it 
will meet the hearty approval of the newspaper pub¬ 
lishers of the country. Many of the leaders in the 
newspaper industry have been urging the passage of 
such a measure for several years but without success. 
While it is hardly possible that the removal of the 
tariff will result in a very material reduction in the 

I price of paper it will increase the sources of sup- 
I ply and remove all danger of monopoly. 

In passing, emphasis should be placed on the fact 
that the reduction in the tariff will benefit the pub- 

• lie as much as the publishers. Owing to the in- 
' creased cost of production it has been obvious for 

some time to many owners of newspapers that are 
sold for one cent, that an increase to two cents in 
the near future would be imperative, if circulation 

] was to produce its share of revenue. The placing 
j of paper on the free list will undoubtedly have the 
j effect of delaying the event in most cases for many 

years. 
! The .\merican manufacturers of paper are 
• naturally oppo.sed to the removal of the duty because 
! it will break their control of the market and the 
j supply and drive the smaller mills out of existence. 
< It is a matter of fact there can be no readjustment 
' of tariff schedules without working at least a tern- i 

INirary injury to some one. As a rule, tariff changes ■ 
, are made to benefit the many rather than the few. | 

PLACE THE BLAME WHERE IT BELONGS. | 
The indifference of many advertisers as to the ' 

cause of the failure of an advertising campaign to i 
produce such results as they had a right to expect, j 
has been often remarked by those who have to do j 
with publicity. A concern spends, let us assume, | 

in exploiting its goods. For some reason the | 
campaign falls flat, not enough goods lieing sold to | 
pay one-quarter of the expense. The balance of | 

'the amount is a dead loss. ' 

The manufacturer is disgusted. Advertising 
doesn’t pay and he is .sorry he was such a fool as to 
waste his money on it. Don’t talk to him, he says, 
about the great returns that can be secured by pub¬ 
licity. It’s all bosh. Doesn’t he know it? Doesn’t 
his bank account show it? 

Ask him why his campaign was a failure and he 
will unhesitatingly tell you that it was the fault of 
the advertising. Had he made a careful investiga¬ 
tion to find out whether or not he was right in his 
opinion? No, he had not. He had been told that 
advertising would increase the sales of his goods; 
he had engaged a well-known advertising agent to 
plan the campaign, select the media and write the 
copy. So far as he knew, the work had been done 
in a most .satisfactory manner, and yet the re.sult 
was, practically, a failure. What’s the use of in¬ 
vestigating? Plainly advertising doe.sn’t pay. 

This is the attitude of nine-tenths of those whose 
advertising experience has been unsatisfactory. If 
these same manufacturers had spent a little time in 
making a critical examination of the subject they 
might find that it was not the fault of the advertising 
that a failure had been scored, but that the trouble 
lay in imperfect distribution; in a disregard of local 
conditions that existed in the territory in which the 
advertising was done; in the failure of salesmen to 
back up the campaign with intelligent service, or in 
neglecting to ascertain beforehand whether the 
article offered is better than others that have been 
on the market or can be sold at a lower price. 

Wouldn’t it be a good plan for merchants, manu¬ 
facturers or others who employ publicity to treat all 
expenditures in the same way they would money 
spent for materials or merchandise. If the invest¬ 
ment does not pay they should endeavor to ascertain 
the reason. In other wprds, the blame should be 
placed where it belongs. 

Certain Socialists and Anarchists are continually 
alleging the violation of the “freedom of speech 
and the right of public assembly’’ clause of the 
Constitution. From a letter written to the New 
York Times by Ralph M. Easley, director of the 
National Civic Federation, it now appears that in 
nearly every case where these issues have been raised 
it was found to be a part of the regular propaganda 
of these Socialists or Anarchists. They have, in 
fact, openly boasted in their journals of the great 
advertising value of contests instigated by them 
on both of the above mentioned Constitutional points 
that recently led to serious rioting at Little Falls, N. 
Y., and San Diego, Cal. The abuse of advertising 
and the debasement of it to win contributions of 
cash for illegitimate uses cannot be too strongly 
condemned, and Mr. Easley has done a public 
service in directing attention to such misapplica¬ 
tion of advertising principles. 

The Association of American Advertisers has 
shown commendable zeal in its efforts to audit 
circulations as they should be audited—accurately, 
fearlessly and impartially. Circulation audits of 
some kind or other have been made for a number 
of years. That many of them have failed to be 
satisfactory to advertisers is known to nearly 
everybody who has bought space. The A. A. A. 
has been making circulation examinations ever since 
it was organized, but often under such conditions 
that it was impossible for its auditors to verify 
statements made to them by the publishers. Re¬ 
cently it has adopted a new set of rules governing 
all circulation examinations, which, if lived up to 
by its auditors will, in our opinion, furnish adver¬ 
tisers the most satisfactory information on this 
subject they have yet been able to secure. Here¬ 
after the audits of the association will be made on 
the twelve months immediately preceding the date 
of the examination. No audit will be undertaken 
unless the publisher agrees in writing to furnish 
the representative of the association access to any 
books, papers or records that will assist him in 
determining the facts. Elsewhere in this issue will 
be found a complete list of the conditions under 
which the examinations will be made. Hereafter 
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the certificates issued to publishers will have a 
greatly enhanced value and for that reason will be 
much more eagerly sought by the newspapers than 

i formerly. 

The .\merican Journalism issue of the Editor and 

Publisher to be distributed at the joint meetings 
will be the most notable publication ever Issued in 
our field. The History of Journalism, richly illus¬ 
trated, which will be the special feature of the edition, 
will command wide attention. Copies of this num¬ 
ber will be placed on file in public libraries, in clubs 
and elsewhere. The advertising value of such a 
number is unusual, and many publishers will lie rep¬ 
resented in its iiages. 

UNDER THE EVENING LAMP. 
Experience has shown that the best way to con¬ 

vince a person that a certain course of action is a 
desirable one to pursue is to tell him of the actual 
results secured by those who have followed it. 

Dan A. Carroll, the New York special representa¬ 
tive of the Washington Star, Indianapolis News, 
Philadelphia Bulletin and Montreal Star, has applied 
this principle to the preparation of a bulky booklet 
that he has just brought out for private circulation 
among a selected list of general advertisers and 
manufacturers, as a part of the promotion work of 
his organization, for the purpose of showing what 
may be accompli.shed through the use of newspaper 
advertising. Instead of making a lot of general 
statements on the subject and expecting them to 

•move prospective advertisers to action, Mr. Carroll 
has assemlilcd a group of notable examples to prove 
his contention. 

“Concrete Data on the Working Plan of Important 
Sales Building Newspaper Campaigns,’’ as its name 
implies, is not devoted to the delineation of advertis¬ 
ing pipe dreams, but to the recording of definite re¬ 
sults that have been obtained through the intelligent 
use of newspaper exploitation. In the compilation 
of the data. Mr. Carroll has had the practical co¬ 
operation of 1'. (ieorge Frederick, of the Business 
Bourse. 

Mr. Carroll discusses his subject under the fol¬ 
lowing divisional heads, each statement made being 
backed up by several carefully selected illustrations 
taken from the experiences of well-known general 
advertisers: 

1. Newspaper campaigns that .succeeded in getting 
distribution for an article. 2. Newspaper cam¬ 
paigns that succeeded in getting better dealer co¬ 
operation. 3. Newspaper campaigns that successfully 
rounded out distribution. 4. Newspaper campaigns 
that successfully met competition. 5. Newspaper 
campaigns that are building up new propositions. 
6. Newspaper campaigns that build and maintain 
sales in Canada. 7. What newspaper campaigns 
cost; some examples and figures. 8. Some interesting 
city markets. 

It will be readily seen from the above that Mr. 
Carroll has discussed practically all of the points 
upon which a general advertiser seeks enlighten¬ 
ment. The illustrations employed are so convincing 
that even the most skeptical must be convinced. 
Without doubt the writer has produced as convincing 
proof of the efficiency of newspaper advertising as 
has yet been presented. 

AN APPEAL TO PRESS AGENTS. 
The Daily Journal. 

Middletown. O., April 4, 1913. 
The Editor and Publisher: 

Won’t you please carry something in your next 
issue asking all of the pikers who are earning their 
living by working newspapers for free space, to 
cut Ohio offnheir mailing list for a few months? 

We have been getting a little mail for two days, 
but this morning we were inundated with a mass 
of stuff, the bulk of which was from press agents 
who make their living by wheedling newspapers 
out of free space under one pretext or another. 

Those of us who are able to do business at all 
down here are pretty well shot to pieces with our 
own troubles, without being annoyed by the impor¬ 
tunities of grafters. G. A. Murphy, 

Editor and Manager. 
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PERSONALS. 

William Randolph Hearst, on last 
Monday, was given a luncheon at the 
Chicago Club by Harrison M. Parker, 
publisher of the Chicago American. 
About thirty of the prominent mer¬ 
chants of Chicago had the pleasure of 
meeting Mr. Hearst at tl.e luncheon and 
reception that followed. 

Thomas Tapper, associate editor of 
the Philadelphia Evening Telegraph, has 
been appointed a contributing editor of 
the .‘\merican Leader, the official organ 
of the American Association of Foreign 
Language Newspapers. Mr. Tapper was 
formerly editor of Musician, Boston. 

Linn A. E. Gale, formerly of the edi¬ 
torial staff of the Norwich (N. Y.) Sun 
and the Oneonta Star, has become editor 
of the Ediueston (N. Y.) Local. 

G. Ashley Tomlinson, of Duluth, 
Minn., former Detroit newspaper man, 
is now the owner of the second largest 
fleet of freighters on the Great Lakes. 

Cliarles Brewer, formerly editor of the 
Fargo (N. D.) Forum, has been ap¬ 
pointed by Governor Hanna a member 
of the State Game Board of Control. 

John R. Burton, owner of the New 
York Curb, is an active candidate for 
appointment as Ambassador to Mexico. 
Mr. Burton is assistant secretary of the 
Democratic National Committee. 

Ernest F. Eilert, vice-president and 
manager of the Blunienherg Press, was 
appointed a member of the Board of 
Education on Wednesday to succeed the 
late Patrick F. McGowan. 

Otto Block, formerly proprietor of the 
Newville (Pa.) Star and Enterprise, has 
returned from an extended trip to Eu¬ 
rope and become editor of tire Shippens- 
burg (Pa.) News. 

GENERAL STAFF NEWS. 
C. A. Cain, managing editor of the 

Toi>eka State Journal, was recently 
made a member of the Kansas State 
Textbook Commission. 

A. T. Griffith, city editor of the Pe¬ 
oria (Ill.) Herald-Transcript, has re¬ 
turned from a trip around the world. 

D. E. Town, business manager of the 
Chicago Post, has returned to his duties 
after a long vacation in Arizona. 

“Eck” Biss, formerly of the Kalama¬ 
zoo (Mich.) Gazette staff, is now as¬ 
sistant night editor of the Grand Rap¬ 
ids Herald. 

George Cates, Associated Press op¬ 
erator at the office of the Bay City 
(Mich.) Tribune, is to be transferred 
to Saginaw. 

S. O. Burgdorf, formerly in the ad¬ 
vertising department of the Bay City 
(Mich.) Tribune, but until recently 
publisher of the National- Farmer, has 
been appointed general manager of the 
Tribune Co. to succeed F. W. Martin. 

T. C. Ashcroft, for twenty-five years 
correspondent of the Associated Press 
at Memphis, Tenn., has resigned, to de¬ 
vote his attention to bis business inter¬ 
ests in that city. He is succeeded ^ 
Milton F. Ailes, formerly of the A. P. 
office in Cnicago and Atlanta. { 

.\nn M. Simpson, who succeeded Mi^ 
Hallmark (Ann Rittenhouse) as fashion 
editor of the Philadelphia Public Ledger, 
has resigned to take up outside writing. 

George F. Lounsbury, one of the best 
known newspaper men in Wisconsin, 
has been appointed managing editor of 
tile Milwaukee Daily News. 

E. L. Rainey, editor of the Dawson 
(Ga.) News, is a newly appointed mem- 
lier of the Georgia Prison Commission. 

IN NEW YORK TOWN. 
J. lulwin Murphy, managing eilitor of 

the Press, who has been ill for the past 
two weeks with pneumonia, is reported 
to be considerably improved. 

S. S. Fontaine, financial editor of the 
World, celebrated his twenty-second an¬ 
niversary on the staff last Wednesday. 
He came to the World from the Louis¬ 
ville Courier-Journal in 189*2. 

T. J. Buttikofer, of the local office. 
.Associated Press, has resigned to join 
the advertising department of System. 
Mr. Buttikofer was formerly with the 
United Press Association. 

George Seymour, of the Evening Sun, 
is on several weeks’ vacation. 

Hamilton Owens, of the Baltimore 
News has joined the Press staff as re¬ 
write man. 

Cesare, the cartoonist of the Sun, re¬ 
turns to the staff of the World, with 
which he was formerly connected. 

Percy Cushing, formerly of the Glol>e, 
has settled down on his own farm at 
Amityville, L. I., where he is doing free 
lance work. 

Grover Kempson has resigned from 
the staff of the Evening Post to become 
editor of the Home News, Maplewood, 
N. J., in which he has acquired a half 
interest. 

S. J. Keator is a new recruit on the 
staff of the Evening Post. 

Carrington Weems, of the Sun, has 
joined the editorial staff of the Post. 

William P. Evans, assistant city editor 
of the Evenifiig Mail, is making a “senti¬ 
mental” journey through South Carolina 
as a member of the party of A’ale '8.') 
men, who are guests of E. W. Robert¬ 
son, the banker. 

WASHINGTON PERSONALS. 
E. H. Locikwood, for three years chief 

operator for the telegraph system of the 
Washington Times, and connected with 
the Western Union Telegraph Co. for 
seven years, left both organizations last 
Monday to enter the government serv¬ 
ice. Mr. Lockwood, who holds the 
Washington record for handling press 
copy, is now located at the Navy Yard. 

Charles A. Cotterill, who was with 
the Associated Press for twelve years 
and resigned two years ago to engage 
in business, has re-entered the news¬ 
paper business as a representative of the 
National News Association at the Cap¬ 
itol. 

S. M. Williams, formerly of the New 
York World, who retir^ from that 
paper about three years ago to be as¬ 
sociated with the Western Union Tele¬ 
graph Co., is now located with the 
Washington bureau of the New York 
Evening World. 

M. E. Foster, the publisher, and Jesse 
E. Jones, editor of the Houston (Tex.) 
Chronicle, were in Washington this 
week. 

Peer Strommer, of the Grand Forks 
(N. D.) Normanden, witnessed the 
opening of Congress from the press gal¬ 
lery of the Senate. 

Victor Kauffmann, Sunday editor of 
the Washington Star, has been drawn as 
a juror to serve in the Police Court lor 
the next three months. 

George A. Mosshairt, correspondent 
for the Omaha World Herald and for¬ 
merly of the Washington Times, is now 
with the National News Association. 

George B. Laughlin, Robert Dougan 
and L. P. Browne were on the battle¬ 
ship Wyoming during target practice off 
the Virginia Capes recently, when the 
twelve inch guns were fired on the oc¬ 

casion of the visit of Secretary of the 
Navy l>aniels. This is said to be the 
first time newspaper men have been 
present on a battleship when guns of this 
calil)er were used in target practice. 

C. I. Hambro, of the Christiania (Nor¬ 
way) Morgenbladet, who is touring the 
United States, visited the press galleries 
of Congress on the opening day. 

Senator Gilbert M. Hitchcock, owner 
of the Omaha World Herald, has intro¬ 
duced a bill to reform the currency. 

Robert Watson, of New York, has 
joined the International News Service 
in W’ashington. 

Frost Spent Three Months Abroad. 
Chas. H. Frost, manager of the Plain- 

field (N. J.) Courier-News, has just re¬ 
turned from a three months’ tour of 
Europe, ’where he journeyed with his 
father, Geo^e H. Frost, the owner of 
the paper. 'They visited Egypt and saw 

Ch.\rles H. Frost. 

many places of interest in northern 
.Africa. "They crossed the Mediterranean 
to Gibraltar and traveled through Spain 
and France and England. There were 
many agreeable surprises that greeted 
Mr. Frost on his return to the Courier- 
News, for in his absence an extensive 
circulation and advertising campagin 
had been put in force, which showed a 
remarkable improvement in the paper. 

, A Man of Many Activities. 
On the front page of this issue will be 

found a picture of J. C. Shaffer, owner 
of the Chicago Evening Post, the Indian¬ 
apolis Star, the Louisville Herald, the 
Muncie (Ind.) Star and the Terre Haute 
Star, made from his most recent photo¬ 
graph. Mr. Shaffer is not only a suc¬ 
cessful newspaper publisher but is also 
one of Chicago’s leading business men 
in other lines. He is president of the 
J. C. Shaffer Grain Co., which is said 
to be the largest cash grain dealing con¬ 
cern in the world; president of the 
Frank Parmelee Transfer Co., and pres¬ 
ident of the Chicago Grand Opera Co. 
Mr. Shaffer possesses an intensely active 
mind, an abundance of physical energy 
and a will power that usually makes 
things come his way. 

mmm 
ILUNOIS. 

The large*! Morning and Sunday News¬ 
paper west of New York, and the great 
Home Medium of the Middle West 

Chicago—New York—Philadel 
THE BLACK pbia, for SO years the coal 

DIAMOND tradM’ leading journat Write 
for rates. 

leading evening daily of city of 20,000 popula¬ 
tion. Modern and complete equipment, includ¬ 
ing 20-page press and 3 linotypes. Annual vol¬ 
ume of reeeiiHs over $53,000, with profit of 
over $6,000. $20,000 cash necessary. Imlivid- 
uals qualified to handle departments may buy 
interests. Proposition G. C. 

Newspaper Properties 

225 Fifth Ave. New York 

SITUATIONS WANTED 
Adveriistments undtr this classilieatioH will cost 

le. per Word; Display. Ibc. per Agato Lin*. 

DO YOU WANT THIS 
SUCCESSFUL NEWSPAPER AD¬ 

VERTISING MANAGER? 
This IS a high-class, straightforward, clean- 

cut, clean-living advertising manager—who is 
accustomed to fair dealing and to meeting and 
mixing with business men. He is able to gain 
and keep the business ag well as the respect 
and confidence of all advertisers. Young, mar¬ 
ried, reliable, energetic and an enthusiastic 
worker. This is not the typical dyed-in-the- 
wool advertising man whose motto is: “Do and 
say any old thing to get the business.” This 
man can profit the newspaper and the adver¬ 
tisers. Has good position and has been ex¬ 
ceptionally successful in increasing the adver¬ 
tising for metropolitan daily, but as field is 
limited would change where future is bright. 
Possesses sound business judgment and a force¬ 
ful, agreeable personality. No bad habits. All 
answers confidential. Address “CLEAN-CUT,” 
l>. 1007, care The Editor and Pvblisher. 

E.XPEKIENCED daily newspaper man wants 
situation as editor, editorial writer or telegraph 
editor. Now night editor morning paper. 
W. E. AUAIK, Box 313, Pueblo, Colo. 

CIRCULATION MAN. 
I have had an all around circulation training 

in charge «f country and city departmenta, aa 
Assistant Circulation Manager, and in charge 
of suburban, and 1 have an intimate knowl¬ 
edge of circulation systems, office controlled, 
farmed out, etc., and can produce satisfactory 
increases in circulation at small cost, either as 
assistant to some good man, or in charge of 
the circulation of daily newspaper. Address 
“SYSTEM,” care The Editor and PuBLHWta. 

BUSINESS MANAGER. 
Man with large general experience, who 

knows every department of newspaper work, 
and has produced splendid results, capable of 
handling a large property, seeks new connec¬ 
tion; now employed. Address BOX 2$, care 
The Editor and Publisher. 

MISCELLANEOUS 

WANTED—NEWSPAPER IDEAS. 
Syndicate supplying editorial material to im¬ 

portant daily newspapers in manjr American 
cities will pay from $10 to $60 apiece, accord¬ 
ing to value, for practical, new, fresh ideas for 
stunning features, national crusaaes, catchy, 
splash/ stunts, go^ in an/ city, attractive h» 
man interest features, national or local; nee 
ideas for sport, woman and humor departmenta 
Explain your suggestion in full. Your idea 
will be promptly judged, and if accepted, pav^ 
ment forwarded immediately. Addresa 
W.," care The Editor and PuBLisHsa. New 
York City. 

DAILY NEWS 
Reports for evening papers, advance news anil 
service, special and Chicago newa, atereotype 
plates, 60c. per page. YARD’S NEWS BU¬ 
REAU, 107 W. Washington St., CUcago, Itt. 

UNOTYPE MACHINES 
All models, heught and aoM. Complete line of 
Primers’ machinery and supplies on hand for 
immediate shipment 

Gch 
n CUM MfL, 

ft McLEAN, 
Naur Task. 

SHORT STORIES WANTED 
for Newspapers. THE WINTHROP SYNDI¬ 
CATE, Rand-McNally Building, Chicago. 

BUSINESS OPPORTUNITIES 
EDITORIALS, 

Sane, vigorous and timely, furnished. Also 
articles on special topics. Address RELI¬ 
ABLE, care Thr Editor and Pvblisbbr. 

MUST BE SOLD before, we move at great 
sacrifice: Two Campbell two-revolution presses 
now running in one of the best printing offices 
in New York; will print sheet 33x46; weight, 
9,000 lbs.; floor space, 9x14 feet over all; 
3-horsepower required; have front delivery, 
plate distribution, slitter and counter. Now do¬ 
ing first-class work. Cost, new, $2,400; our 
price for immediate removal, $300 each. Write 
for appointment for demonstration to CAMl’- 
BELL, care The Editor and Publisher. 
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CIRCULATION AUDITS. 

Rule* Adopted by the Association of 

American Advertisers Under Which 

It Is Believed Report* Passing 

Actual Value Will Be Possible. 

One of the most difficult things the 
general advertiser encounters in prepar¬ 
ing for a campaign is to secure accurate 
and intelligent circulation statements 
from publishers. Those furnished him 
by the newspapers are, in many in¬ 
stances. incomplete and unsatisfactory. 
The same assertion may also be made 
concerning the audits made by some of 
the several advertising organizatiotis. 

In appreciation of the al>ove facts the 
.\ss<jciation of .American Advertisers, 
which makes circulation audits tor its 
members, has thoroughly revised its 
rules governing the work of its exam¬ 
iners. Heretofore its auditors have in 
many cases been handicapped in their 
work by the refusal of puldishers to 
give them access to books and records 
by which their statements could he veri¬ 
fied. 

1. Kxaminatiuns will Ik- made for the 12 

months immediately preceding the date of the 
commencement of said examination. Explan¬ 
ation: In case part of the 12 months has been 
previously covered, data can be taken by the 
examiner from previous examination. 

2. llefore said examination sliall commence, 
the examiner shall be furnished in writinK with 
an agreement that any and all books, papers, 
etc., considered by said examiner as necessary 
to ascertain the facts as regards the circula¬ 
tion of the said publication, shall lie placed 
at the command of the examiner, and that he 
shall have ready access thereto. .\lso an agree¬ 
ment that the publisher will submit to a re¬ 
examination as proxided in Paragraph !<, if 
necessarx. 

Ik If at any time during the process of the 
examination such access to necessary books 
and papers shall be denied, the examiner will 
immexliately cease work, m.-iking notation of 
the reason for so ceasing on his notes, and the 
matter shall be referred to the general man¬ 
ager of the association. 

4. L'pon completion of the examination, and 
llefore the report shall be forwarded to mem- 
liers of the association, a copy of same shall 
be delivered to the publisher, and he shall Ix: 
given fix-e days in which to either accept or 
demur to said report. In case the publisher 
shall demur to the correctness of the report, 
and cannot satisfy the examiner that his demur 
is well founded, he (the said publisher) shall 
be entitled to a re-examination upon the fol¬ 
lowing basis and terms: The publisher shall 
select an auditor from any reputable firm of 
public accountants who shall be mutually satis¬ 
factory to both the publisher and the associ¬ 
ation. The public accountant, as representative 
of the publisher, and the representative chosen 
by the association, shall thereupon proceed to 
make a re-examination, being accorded by the 
publisher the same privileges as were originally 
accorded to the examiner for the association. 

6. The findings of this examining board shall 
be considered and accepted as final by both 
the publisher and the association. 

6. The expenses of the re-examination shall 
be borne by the publisher if the original find¬ 
ings are correct within three per cent.; other¬ 
wise the association. 

7. The publisher shall be entitled to a copy 
of both or either of the reports above men¬ 
tioned, and shall be entitled to publish the 
findings if he chooses. 

R. In case any rival publication shall, at any 
time within three months after the original ex¬ 
amination of any publication, question the cor¬ 
rectness of the findings of the examiner, a re¬ 
examination will be made by the association, 
said rr-examination being made by a different 
accountant from the one making the original 
examination. The party requesting such re¬ 
examination shall, however, bear the cost of 
said ryxamination depositing with the asso¬ 
ciation, prior to the commencement of said re¬ 
examination, a sum sufficient to cover all 
expense. 

9. Should the publishers in any city so de¬ 
sire and agree, it is their privilege to appoint 
an auditor or representative of their own to 
observe the work of the examiner, and thus to 
further satisfy themselves as to its accuracy 
and absolute fairness. 

Detroit Saturday Night 
it an esUblislieJ lador in the newspaper liie oi 

Detroit and Michigan. Its iniluence advances 

beyoad ihe bounds ol its home community, and 

in this larger influence there have come both to 

the readers ol. and the advertisers in. DETROIT 
SATURDAY NIGHT a larger measure ol 

personal profit. 

Foreign Advertising Representatives 

F. S. KELLY at CO. GEO. H. ALCORN 

1216 Peoplet Ga* BMg. Tribune RtHg 

CHICAGO NEW YORK 

United Sunday Newspaper Magazines 
New York World Magazine 
St. Lonb Post Dispatch Magazine 
Boston Globe Maga^e 
Philadelplua Inquirer Magazine 
Pittsburgh Press Magazine 

Indianapobs Star Magazine 
Milwaukee Free Press Magazine 
Des Moines Register and Leader Magazine 
Denver Times Magazine 
San Francisco Call Magazine 

Chicago Inter-Ocean Magazine 
Seattle Post Intelligencer Magazine 
New Orleans State Magazine 
Shreveport, La., Times Magazine 

BEWARE, OF 
IMITATIONS 

(“INIKOLA” > BEWARE OF 
IMITATIONS 

Bathing Compound Will Reduce Your 
Weight and Improve Your Health 

can only be appreciated by 
stsuae. That it tt appreraaled 
is shown by its daily increas* 
ing sale throughout the 
country—not thmgh news¬ 
paper advertising — but 
through the recommenda* 
tions of those who have 
benefited through its won¬ 
der^ success. One treat¬ 
ment has been known to 
reduce 18 po^ds. The 
effect is almost immediate— 
Nikola is absolutely harm- 
las, tiie formula has been 
tested and approved by an 
eminent New York City 
physician before being 
pland oo the market. 

( “INIKOLA** j 

Dinoixre one package of 

Nikola each day in a full 

hot bath. Remain in it IS 

minutei or more, dry thor¬ 

oughly and watch results. 

The hot bath xsill open the 

pores snd the action of 

Nikola a to dnw tbe fatic 

and urk acids out through 

them. You can see tbe' fat 

float. Any questions re¬ 

garding this treatment cbeer- 

fuUy 

FuU 

Treat- 

meat 

21 
BATHS 

$3J0 

For Gout, Rheumatism and 

Kidney Trouble 

[ “NIKOLA^ 

is most efficient It removes 

the cause of the trouble— 

namely uric add, drawing 

it out through the pores and 

giving quidr rdief. This 

use of Nikola was discovered 

by tbe users themselves, 

many of whom have written 

to us how mud) it has 

helped them. Reaieaifcer we 

do not daim to hdp you if 

your trouble arises from 

causes other than urk add 

in tbe blood. 

Leading Physicians 

recommend 

1 

Eminent medical men, here 

and abrosKL have unhesi¬ 

tatingly approved Nikola 

for the reduction of weight 

and the relief of uric acid 

diaeasea, especially gout and 

rheumatiam. We haxre also 

on file in our office many 

teatimaniab from people 

prominent in the theatrical 

and social world, who haxre 

found Nikola xvhat we claim 

for it—a podtixre weight re¬ 
ducer. 

These DruggisU and Shops WQl Supply You 

J. B. BranlfM'a. Itl Amaterdare ava. 
■mil Roller. Amaterdam avenua. 
Chaa H Lsowa. 7C1 Amatcrdam avenue 
OoettiM Pharmacy. hZa.Amaterdam avc 
Loaia Klein. ITC Amsterdam avenue. 
Hermann Appel. 1014 Amsterdam ava.* 
Jacob N Rose, lllf Amsurdam avenue. 

■■OABWAV. 

Oartarnotii Co.. RiS) Broadway 
B Telteibaum. 01d at. and Broadway 
BalRly'a Pharmacy, Itth at and Bway. 
C L Pope, iizth at. and Broadway. 
Jobe P. Kllpp. tfIR Broadwar 
Caatle Court F*harmacy. S07R Broadway 
Ctiaoon A Bornateln. (ltd Broaderay. 
Dorb t>rum Co.. S19I Broadway. 
J C. Keo^, list Broadway 
C B Hatpar. t7M Broadwav. 

Fnk Pbarmaoy. 4140 Bro^waT. 
J A A. Ooban. 4t0l Broadway. 

Ira M. Ballay. til Cedumbus avanua. 
F. Nicklaa. Columbus avanua. 
Henry Buch, 111 Columbus avanua. 
l>orn'a Prescription Pharmacy. 

171 Columbus avanua 
Cbaa A. OConnor A Co.. 

711 Cohunbua avanua. 

siegei-C'ooper Oraanhut Co.. 

All Rlkar-Hatai 
Itb ava. and IttA at 

Bongaru Pharmacy. Ittb at. A ttb ava. 

MABtSOV ATBBVB, 

M. Bahm. lift Madison_ 
Morris Paris. 1121 Madison avanua. 
Hanry Parkin. 17tt Madison avanua. 
NawmaiA’a Pharmacy. ISIS Madison a 

•SXTB ATBWB. 
Marlborouph Hall, I4S Itb svanua. 
Candow A Co., 147 lUi avanua. 
David Costco. Ill Ith avanua. 
■atHb Pbamaap. BSth st A tIA at 

Alax. Hudnut Pharmacy. 1020 Id avo 
Mayer Broa., itll td avanue. 
Ooldhiat Pharmacy. 1111 td avanua. 
Otto FrobwalD. 1121 td avanua. 

OHarton Manlcura Co., II W. ltd pt 
Asnaa R. Connor. Ill Itt) avanue. 

O. Aapinall. 1147 Fulton i 
Frank.L. Downs, 721 Noa*—^ 

Kltna 4H^Nootrand ■ 
^*tar ASlttarlay, ^Iton. oor.Noatrand 
PaAlo^ EW^Oo., Qataa. cor. Noatimnd 
R. BuiAbardt. 1141 Broadwav. 
o— . Sandmaoii *“■* or., w - . -- Myrtle ava WDchan'a Drup Btora 282 Court m. 
O. P. Banerodt. 712 Noatrand avanua 

WXOXMAU TCBnXBVTOAB. 
^rry, E. J. Bakat Broa 
Bruen. Rltcbay A Co. 
Commons Broa 
Orittanton. Chaa ti. Oo. 
Halpar. H. 
Halpar. V. 
Lahn A Fink. 

ScAlafflln A Ca 
AMD MART UTRBBS. 

Or NIKOLA CHEMICAL CO. Incn 449 WEST S2D STREET, NEW YORK 

To The Editor and Publisher: 
This advertisement Is a reduced reproductiom of a half page 

advertisement of Nikola Bathing Compound that we inserted in 
the New York World Sunday Magazine> April 
6th. It increased our business 100%|and was 

the principal means by which we have^made • 
Nikola the chief of all bathing compounds. VU/9. 

CLUBS AND ASSOCIATIONS. 

The first beefsteak dinner of the 
Brooklyn Press Qub was held in its 
<iuarters Feb. 3, just two days before 
the building was gutted by fire. The 
affair was unanimously voted the best 
ever held by the organization. An ex¬ 
cellent entertainment had been arranged, 
no small part of which was an exhibi¬ 
tion of a series of moving pictures 
showing members of the club as actors. 
'I'lie troubles of a cub reporter, who 
finally “puts one over on the bunch,” 
and scores a beat for his paper, were 
depicted, together with another sketch, 
entitled “The Derelict Reporter.” The 
newspaper men shone brilliant as actors. 

Separate meetings of the daily and 
weekly newspaper publishers of Penn¬ 
sylvania will be held at Harrisburg 
.\pril 16 to effect two organizations, 
both of whicli will be affiliated with the 
Pennsylvania State Editorial Associa¬ 
tion. The daily publishers will meet 
with the intention of forming the Asso¬ 
ciated Dailies of Pennsylvania, and the 
weekly newspaper publishers will con¬ 
vene for the purpose of organizing the 
.Associated Weeklies of Pennsylvania. 

, The editors of Oklahoma will be 
shown “the time of their lives” at the 

' annual State Press Association meeting 

at Bartlesville, May 9 and 10. The j 
speakers scheduled are President George | 
A. Smith, Chandler Tribune; A. L. 
Lindbeck, Medford Star; John Me- | 

! Cutcheon, Pawnee Courier-Dispatch; J. 
IJ^ Burke, Norman Transcript; W. M. 
I Erwin, Pajuls Valley Enterprise; Roy 

B. MacDonald, Cordell Beacon; Ed In¬ 
gram, Kingfisher Star; Lcja M. Nichols, 
Bristow Record; Horace \V. Shepard, 
.\ltus Times. 

Sidney L. Morse told the members of 
the Buffalo .\d Club at their weekly 
dinner of the high plane upon wJiich 
the newspapers of the country are con¬ 
ducted. He stated further that it is the 
universal opinion held among big busi¬ 
ness men and advertisers that all papers 
have conscientious men for their heads, 
who are striving to keep the publication 
up to as high a standard as possible. 

What is claimed will be the largest , 
public auditorium in western Canada is i 
to be built by the Edmonton Ad Club. 
Preliminary plans are to erect a build¬ 
ing capable of seating at least 3,000 per¬ 
sons. F. G. McDermid, president of the 
organization, has appointed a committee 
to make a detailed report regarding the 
project. H. A. Roth, Fred V. Hollands 
and George T. Barney were appointed 

to investigate advertising frauds and to 
ascertain what steps should be taken to 
effect the passage of a measure in the 
legislature making the publishing of 
fraudulent advertising a punishable of¬ 
fense. The club has opened rooms at 
401-402 Moser-Ryder building, the fur¬ 
nishings being donated by merohants at 
Edmonton. 

ST. LOUIS STAR’S PROGRESS. 

Remarkable Bu*ine** Record Under 

the Paper’* New Management. 

The St. Louis Star, which last Septem¬ 
ber passed into the hands of F'rederic B. 
Warren as editorial director and Fred. 
C. Veon as busines.s manager, has al¬ 
ready made a notable record. 

In six months, by means of well- 
directed efforts, the St. Louis Star has 
risen from obscurity to a point where it 
is attracting national attention. 

The announcement in our columns last 
week set forth that in March of this 
year there was a gain of 173,702 agate 
lines of advertising over the correspond¬ 
ing month of 1912. For the six months 
ending March 31 the Star made a total 
gain of 627,161 agate lines over the cor¬ 
responding period of the previous year. 
Messrs. Warren and Veon take a par¬ 
donable pride in such a record. 
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SPHINXES ELECT OFFICERS. 

E. D. Gibbs, of Philadelphia, Is the ‘ 
New President. 

The last dinner oi the Sphinx Club i 
at the W^aldorf on Tuesday evening, i 
April 8, was devoted to honoring the i 
seven men remaining of the original six- j 
teen who founded the organization. ; 
Their names and present business activi-1 
ties are as follows: ; 

F. James Gibson, general manager : 
Harlem News; Artemas Ward, of Ward 
& Gow; Manly M. Gillam, advertising 
counselor; Will Philip Hooper, who I 
conducts an advertising service; Wol-j 
Stan Dixey, of the j. Wallace Arm-' 
strong Co., of Philadelphia; E. U. 
Gibbs, sales manager Ketterlinus Litho¬ 
graphic Co., of Philadelphia; Newcomb 
Cleveland, of the A. W. Erickson .\d- 
vertising Agency. 

President Collin Armstrong, of the 
club, acted as toastmaster, and with 
good-natured comments on the antiquity 
of his victims brought six of the found¬ 
ers to their feet, Mr. Hooper being un¬ 
fortunately unable to attend. The found¬ 
ers told of the early days of the club 
and demonstrated, as President Arm¬ 
strong said in closing, that in spite of 
their great age every one of them is 
still in the front rank of progressive ad¬ 
vertising service. 

It was one of the largest attended 
meetings of the club thi. season. The 
speaking was preceded bv the annual 
election of officers, which resulted as 
follows: President, E. D. Gibbs; vice- 
presidents, Collin Armstrong, liarreti 
Andrews, Preston P. Lynn and O. J. 
Gude; secretary, Justin McCarthy, Jr., 
re-elected; treasurer, K. F. K. Hunts¬ 
man, re-elected; executive committee, 

■ W. K. Hotchkin, James O’Flaherty, 
Samuel Prill, George Ethridge, J. I. Ko- 
mer, Samuel Moffit and John Hawley. 

Newspaper Association’s Dinner. 
Arrangements for the joint dinner at 

the Waldorf-.Xstoria on April 23, in 
which the members of the National 
Dailies, the Unite<l Ncwsiwipers and the 
Daily Newspaper Association will par¬ 
ticipate, are nearly completed. Recent 
additions to the list of announced speak¬ 
ers include the names of O. H. Black¬ 
man, president of the Blackman-Ross 
Agency; Prof. Paul T. Cherrington, au¬ 
thor of “.Advertising as a Business 
Force,’’ and Miss Inez Milholland, the 
famous suffragist. The dinner com¬ 
mittee, which is representative of the 
three organizations, is made up as fol- 

•lows: W. J. Pattison, New York Even¬ 
ing Post, chairman; E. V. .Alley, New 
Bedford Standard and Mercury; Ed 
Flicker, Cincinnati Enquirer; W. P. 
Goodspeed, Buffalo Evening News; E. 
G. Martin, Brooklyn Daily Eagle; D. B. 
Plum, Troy Record, and J. B. Wood¬ 
ward, special representative the Balti¬ 
more Sun, the Boston Daily Globe, the 
Chicago Daily News and the Chicago 
Record-Herald. 

but six feet by four, and is only eight 
feet in height. 

This will be the central feature in a 
very interesting display at booth No. 
77 at the exposition. A Wesel pneu¬ 
matic matrix drying table, designed to 
dry matrices, will flank the hydraulic 
press. .A powerful Wesel matrix roller, 
motor driven and controlled at a touch 
by a Monitor electro-dynamic brake 
that gives positive stop at a given 
point, or instantaneous reversal from 
full speed, is another point of interest. 

.A Wesel electric proof press will 
show how reacIWy a hundred proofs 
can he supplied to the advertising man¬ 
ager of a department store. Jig saw, 
drill, saw sharpener and the standard 
routing machines will furnish interest 
for the engraver, while cases showing 
modern plate mounting, bases, sectional 
furniture, brass rule, etc., will be at 
hand to hold the attention of progres¬ 
sive printers. 

MARCH ADVERTISING RECORDS. 
New York, in Agate Lines. 

WESEL COMPANY’S EXHIBIT. 

Gigantic Lead-Moulding Pres* to be a 

Feature at Printing Exposition. 
The story of how the Kaiser placed 

his watch confidently upon the anvil 
of a giant steam hammer in the Krupp 
Works, and of how the operator as 
confidently shattered the crystal to a 
thousand pieces without otherwise dam¬ 
aging the watch, may be recalled by 
those who inspect the 2,0<)0-ton hy¬ 
draulic lead moulding press that is to 
form the chief feature of the F. Wesel 
Manufacturing Co.’s exhibit at the ap¬ 
proaching exposition at Grand Central 
Palace. 

In a number of the largest electro- 
typing plants in this country and abroad 
presses of this type are handling their 
daily work in a manner less spectacular 
but not less remarkable than that of 
the machines which, in Essen, rain 
thousand-ton blows upon white hot 
steej. Two thousand tons pressure can 
be imprisoneu, controlled and utilized 
by the electrotyper for moulding half¬ 
tones in lead upon this product of the 
Wesel factory. It occupies a space of 

Paper. 1913- 1912. 1 
Herald . 891.727 904.013 
World . 1.184.696 1.109.019 
Tribune . 262,802 238,488 
Tribune Sunday Mag.... 20,774 
Times . 804,721 756,959 
Sun . 383,706 427,403 
Sun Sunday Semi-Mo. 

12,280 
871,391 .\merican . 871,654 

Amer. Sunday Mo. Mag.. 9,010 
Press . 300,658 184,301 
Kvening Post . 304,756 279,403 
Evening Mail . 413,910 418,635 
(ilobe . .381,338 415,505 
Evening Sun . 321,729 252,980 
Evening World . 602,541 559,996 
Telegram . 542,653 527,920 
Evening Journal . 636,345 678,751 
Itrooklyn Eagle . 
Staats-Zeilung . 
Standard Dnion. 

86,5,559 883,701 
412,466 419,300 
490,615 513,892 

Chicago, in Columns. 
Daily and Sunday Aggregated. 

1913. 1912. 
Tribune . 4,120 3,621 
Kccord-llerald . 1,885 2,246 
Examiner . 2,452 2,315 
Inter-Ocean . 954 1,026 

Daily Edition, Sunday Omitted. 
1913. 1912. 

Daily News . 3,117 2,761 
Tribune . 2,353 1,965 
Record-Herald ...'. 1,042 1,156 
Examiner . 1,349 1,183 
Inter-Ocean . 586 540 

875 803 
.American . 1,064 1,176 

Journal . 1,279 1,209 

Minneapolis and St. Paul. 
Daily and Sunday ■Aggregated. 

1912. 1913. 
i Journal . 2,630 3,087 

2,S42 
1,578 
1,441 

1912. 
2,016 
1,799 
1,174 
1,522 
1,216 
1,144 

Tribune . 2,659 
Pioneer Press . 1,679 
St. Paul News. 1,568 

Daily Kdition, Sunday Omitted. 
1918. 

Journal . 
Tribune   1,714 
Minneapolis News. 1,077 
Dispatch . 1,363 
Pioneer Press . 1,151 
St. Paul News. 1,179 

Some March Figures. 
Interesting comparisons of reading and ad¬ 

vertising matter in standard columns, and the 
total number of pages printed in Minneapolis 
and St. Paul papers in the month of March 
follows: 

SuND.w Ohly. 

Reading. 
Journal . 1,796 
Tribune . 1,969 
Pioneer Press . 1,567 
St. Paul News. 807 

Daily Only. 
Journal . 1,729 
Tribune ._.. 1,631 
Minneapolis News.... 1,483 
Dispatch . 1,416 
Pioneer Press . 1,151 
St. Paul News. 1,179 

Daily and Sunday. 
Journal . 3,626 
Tribune . 3,601 
.Minneapolis News ... 1,438 
Dispatch* . 
Pioneer Press . 2,718 
St. Paul News. 1,986 

•No Sunday edition. 

Ads. Pages. 
898 498 
945 508 
772 374 
315 168 

1,732 518 
1,714 478 
1,077 346 
1,363 416 

907 308 
1,253 364 

2,630 986 
2,659 983 
1,077 346 

1,679 *682 
1,568 632 

Atlas Club Follies Great Success. 
“The Advertising Follies of 1913,” pre¬ 

sented by the Atlas Club of Chicago on 
April 1, was the most successful annual 
“All Fools’ Frolic” held in the history 
of the club. Over 300 ad rnen attended 
the banquet held in connection with the 
show. Guy C. Pierce, of the Associated 
Sunday Magazines, managed the enter¬ 
tainment and wrote some of the musi¬ 
cal numbers. John A. Dickson, of the 
Youths’ Companion, presided as inter¬ 
locutor. 

ALL RECORDS SMASHED 
166 
STANDARD 

UNOTYPES Quick Change Model 8 

Three Magazine Linotype 

Quick Change Model 9 

Four Magazine Linotype 

ORDERED DURING THE MONTH OF MARCH 

The Buyers of These 166 Machines 

Say with Us 

The Linotype Way Is the Only Way 

All Iwo-letler Linotypes are covered by patents having a number of years to run. 
No Linotype having Iwo-ietler matrices, multiple magazines, or the other improvements 
which place the present machine far ahead of the earlier models can be used without the 
consent of this company. An}f person or persons counterfelling or imitating our 
machinery, or using such goods, will he held slrictlp accountable in the courts. 

Mergenthaler Linotype Company 
CHICAGO t 

1100 S. Wabaak At*. 

TRIBUNE BUILDING, NEW YORK 

SAN FRANCISCO: NEW ORLEANS: 
638-646 Sacramento St. 649 Baronna St. 

TORONTO: CANADIAN UNOTYPE LTD., 35 Lombard St. 

Ad data Students Dine. 
The spring term of the advertising 

course of the Twenty-third Street Y. 
M. C. A., of which Frank L. Blanchard 
is instructor and H. W. Doremus is 
assistant instructor, came to a close on 
Wednesday evening, April 2, with a 
dinner at the Union Square Hotel i 
which was largely attended by both old ' 
and new graduates. The sneakers in¬ 
cluded Robert Tinsman, president of 
the F'ederal Advertising Agency, who: 
talked on "The Merchandising Policy 
Behind the Advertising Plan”; and 
Henry D. Wilson, advertising manager 
of the Cosmopolitan Magazine, who; 
spoke entertaingly on “The Kind of a 
Man Who Succeeds as an Advertising i 
Solicitor.” Both addresses were in- j 
tensely practical and were greatly en-- 
joyed by the students. When Mr. Wil¬ 
son arose to speak, he alluded to Mr. 
Tinsman’s speech as “.\ .Million-Dollar 
Talk” because of the value of the facts 
he presented. Mr. Wilson’s sallies of 
wit and humor, supplemented by state-, 
ments of sober fact, were warmly ap-; 
plauded. 

Metal Economy 

WILDES’ REFINED METALS 
PLUS 

OXODIO 
THE METAL FLUX AND PRESERVATIVE 

14 Dove r Stre < i. F i v V (i k 

Undertaker* to U e Newspaper Ad*. 
The Undertakers’ Association of, 

Washington, D. C., at a meeting last i 
week decided that advertising by under-! 
takers, except through the newspapers, 
was unprofessional. It was agreed to 
eliminate many of the mediums now in 
use, including theater programs, church 
publications and billboards. 

BARNHART 

Steel Composing Room Furniture 
is built like a modem steel buitding, rigid, 
durable, fireproof, sanitary—the ultimate 
answer to the question: Howmayacom- 
posing room be fitted up to turn out the 
most work for a given expense 7 

We have an interesting folder describing 
the most modern composing room in the 
country—that oi the Times Mirror at Los 
Angeles—which we shall be glad to send 
you. Write tor iL 

BARNHART BROS. & SPINDLER 
St. Lduis 168 - 170 - 172 New York 

W. Monroe SL, 
Washington p u i r * r n Seattle 
St. Paul C H I L A U U Dallas 

Creators of BARNHART Type Paces 

The Evansville (Ind.) Press is spend¬ 
ing $10,000 in improvements. 

<Ii Let the American Ink Co. 
of New York City be your 
4-cent inkman. 
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THE OUT-OF-TOWN MAN. 

Biofrapkical Note* from the Career of 

a Country Reporter Who Made 

Good in Trade Pre** Correspond¬ 

ence— Practical Methods He 

Adopted—Actual Figures Showing 

Gain* in Income for Sis Year*. 

In almost every country newspaper in 
the L'nited States tliere is at least one 
young man in the news nwm who is 
known as the "(mt-of-town” corre- 
sixmdent. He may l)e working for a 
smaller salary than some of his com- 
lianions, hut it is generally known that 
ins monthly receipts total something 
more than any of the others. The suc¬ 
cessful corres|)ondent. however, does 
not content himself with merely send¬ 
ing news hy mail and wire to his city 
pai)ers every day, but he constantly is 
on the watch for trade news, and sto¬ 
ries alMtut liK'al manufacturing plants, 
which make good reading for trade pub¬ 
lications. 

It is this point in correspondence that 
many c**untry newspaper men and even 
city correspondents overlook, and yet 
the field is always an inviting one. 
Trade newspaper correspondence, to be 
held and maintained successfully, must 
l)e truthful, and it must always "be 
news.” 

Direct statements fri>m the owner of 
a manufacturing plant; a statement 
from the head of a department or a 
statement from the manager of the sales 
department, nine times out of ten. when 
properly presented as news, will prove 
salable to the trade paper in that partic¬ 
ular line of industry. The mention of 
the name of the department head, either 
on the condititm of business, regarding 
s«)me unusual sale plan, the improve¬ 
ment of the plant, which tends to les¬ 
sen the cost of production, or the in- 
crea.sing of the capac ty of that particu¬ 
lar plant, generally finds a ready sale. 
However, there are tricks in all trades, 
and there are many which the inexperi¬ 
enced country newspaper correspondent 
has to learn. 

BEC.SN ON $10 A WEEK. 

When 1 went into an Ohio town 
almut .seventeen years ago, I did not 
know much al>out even "country report¬ 
ing.” 1 kept my eyes and ears^ open, 
however, remembered the “call downs” 
my citv editor had handed me, and 
worked hard for $10 per week. The 
owner of the small evening newspaper 
for whom I worked wanted someone to 
mop up the front office. I took on this 
joh, in addition to the one I already 
had, and received the large salary in¬ 
crease of 50 cents per week. A few 
weeks later the bo • who acted as the 
mailing clerk quit, and I was called in¬ 
to the "front office" and offered $1 per 
week to put up the mail. I took it. Kly 
salary was then $11.50 per week. The 
city editor was drawing $15, and my 
fellow reporter was receiving $12. 

"Why don’t you act as correspondent 
for some of the city papers?” a friend 
said to me some time afterward. 

"Don^ know anything al>out the busi¬ 
ness,” I replied. 

Then I l^gan to see opportunities. I 
looked around, meanwhile keeping my 
thoughts to myself, for it seemed to 
me that, should my plans become 
knovrti in the office. I might be working 
against myself. I went to the office 
one night and sent a few letters to 
some city papers. In consequence of 
this lal)or, I “connected with two pa¬ 
pers.” 

CDRBE.SPOXDENCE GREW. 

What with reporting, cleaning the of¬ 
fice and mailing, things went along 
pretty well for a year or so. Presently 
correspondence commenced to grow, 
and finally I quit the janitor's job and 
also the mail room. The Ikjss said I 
should keep on, but I would not do it. 
I wanted more time on the street— 
more time to visit the manufacturing 
plants. 

During the first two years I was with 
this Ohio new.spaper my salary never 
exceeded $12. It was when I was 

STATEMENT OF EARNINGS JANUARY, 1906, TO JANUARY, 19i:i. j 
1906. 1907. U.MIS. 1909. 1910. 1911. 1912. 

laiiiiarv ... .. $108.68 $194.87 $219.14 $230.54 $246.14 $276.82 $334.53 
hebruary .. .. 116.77 153.83 2.52.14 206.83 219.05 229.72 264.35 
.March . .. 164.35 165.14 223.21 203.74 339.84 282.66 345.82 
April . .. 123.01 164.73 179.07 227.06 269.16 317.88 296.85 
Mav . .. 132.33 134.26 209.05 189.59 240.61 290.40 268.00 
lune . .. 104.81 191.68 246.80 215.70 353.40 250.34 231.82 
luly . .. 123.40 176.32 283.02 280.96 290.10 314.37 260.69 
AlIRUSt _ .. 139.71 228.91 206,72 252.15 279.51 291.45 347.31 
Septt?nil)er . ... 110.31 215.30 241.r»7 262.58 283.02 337.70 241.16 
()ciol»^r ... .. 111.76 198.65 3()0.T1 299.61 326.47 322.90 262.40 
Xcivcmlier . .. 147.6.5 187.87 2<m.96 348,42 241.84 281.07 242.53 
JHcenilxfr .. .. 211.72 164.11 228.52 275.94 263.12 254.16 221.27 

Tiiial - .. .$1..594..50 $2,175.73 $2,797.01 $2,993.12 $3,352.26 $3,449.47 $3,336.73 

i "drawing" $11.50 per week, however,! 
. that I married. People told me I had 
! my nerve with me when 1 married on 
j that amount of salary, but I thought I 
was the best judge of my own business ! 

I and let it go at that. 1 found my wife | 
I to be a willing helpmate, and we got i 
! along very well, in our four remms,' 
with $11.Ml coming in every week, and i 

j paid something to the furniture man | 
i from time to time on our debt to him | 
I for over $400. | 
i It is at this point I got into the out- i 
j of-town correspondence game, and in- j 
: side of two years I had paid for all of 
i our furniture and was free of debt to 
any person. The fact that my cash ac- 

j count was less than $25 did not worry 
I me. After working up a good string 
I of newspapers 1 noticed that no news 
was being sent to trade papers about the 

j factories in the locality 1 was working. 
I 1 immediately go busy. Calls were made 
I on this firm, and that, inquiring what 
: trade papers they read. In this way 1 
I secured the names of a lot of pubhea- 
j tions about which 1 had never before 
i heard. 
! LANDING THE STORIES. 

In making the rounds of these offices, 
j one factory owner told me that: "We 
never have had any news sent out about 
our plant, although we have consider¬ 
able news from time to time.” He then 
gave me “his story.” He also was kind 

I enough to suggest the name of a paper 
I to which I could sell the item. That 
i evening at home I wrote this news in | 
I long hand, for there were no type- 
I writers in the local new'spaper office. I 
I The following morning this, my first 
I trade news story, was mailed. In two 
weeks I received ji check from the 

! Eastern office for $11 Then I rewrote 
the same story, and it was used by my 
local paper. I was complimented for! 
turning in such a good yarn. I 

My eyes had been opened, and they j 
' have been kept open ever since. Visions ' 
j of a larger city came to me. My wife 1 
j and 1 talked over the opportunities in 
; a larger field almost every night. Fin- 
j ally 1 picked up enough courage to re-! 
1 sign, with nothing in sight but good I 
; health, nerve and the clock turned to-! 
ward the wall. i 

I went to Columbus, O., and in a few , 
! days secured a job at reporting. When ! 
I th.ngs were running along nicely for | 
I me, I suggested to the managing editor 
I that a good feature might be run daily ! 
i as a “business news column.” He told ! 
I me to go and see what I could do. 1 ; 
must have made good, for the depart- j 
ment is still “running” and I have not | 

1 been in Columbus for many years. 
[ WORKED UP STRING OF PAPERS. 

I Finally I “connected” with a large 
I Eastern trade paper. In visiting fac- 
' tories and sales offices in this particu- 
' lar line of trade I could not help but 
: notice that trade newspaper work w-as 
i clean and attractive. Then 1 proceeded 
! to work up a string of trade papers, and 
I I found that I had made a good move 
when I “resigned” my position of re-1 
portimr in the country newspaper office. 
Besides merely sending news of the va¬ 
rious trades to the trade papers, I am 

I now representing, experience has taught 
i me that some corking good Sunday 
j newspaper feature stories are frequent- 
I ly hidden within the walls of the fac- 
I tories. Once a trade newspaper man ■ 
I 'has established a “confidential relation” 
I with the owner or factory manager, 
j and it has been found that these con¬ 
fidences have been respected, there is 
nothing within reason that the trade 
newspaper man cannot get from these 
men. 

I have always made it a point to re¬ 
tain the confidence of the people with 
whom I come in contact. Some “good 
news” has had to be “passed up” as a 
result, but only for the time being. In 
one instance I was given some excellent 
news “in confidence,” and I knew at the 
time that I was merely being tried out. 
Soon afterward, however, the factory 
owner who talk^ to me “in confidence” 
admitted that he was only putting me 
on trial, and since then I have got a 
dozen or more good stories from his 
office, for which 1 have found a ready 
sale in as many trade publications. 

KEIT BUSINESS ACCXIUNT. 

For several years after I went into 
the trade newspaper bu.siness the checks 
arrived with frequency, but I never kept 
a record of these until January, 190(3. 
It was then that I bought a small led¬ 
ger, and when a check was received I 
entered it under the name of that par¬ 
ticular trade paper as follows: 

STONE AGE PUB. CO. 

1906. 
Jan. 7—Check No. 4326.$10.50 

On a special page in the back of this 
Tttle book, under the month of January, 
I entered every check received during 
that month. In a year I filled twelve 
pages—one page per month. By this 
method 1 could tell at a glance how 
much I received from each individual 
publication, and how much I received 
during that particular month. It re¬ 
quires but a moment to make these en¬ 
tries, and I will have to admit that my 
wife finds pleasure in “keeping the 
books.” 

Elsewhere on this page is a true copy 
of the business I have done in the trade 
newspaper “game” since January, 1906, 
when I started to keep a record, up to 
January of this year. 

Close application to my business has 
caused receipts to increase annually. 
When a trade newspaper has sent me 
$1 for an item, when I thought it should 
have been worth $2, I have never com¬ 
plained, for I have learned that the less 
objections one offers to the amount of 
his check, except of course when a real 
mistake has been made, the higher is 
the esteem in which he is held in the 
home office. 

I have managed to save money, some 
of which is being put into real estate. I 
have always been kept busy, day and 
night. When occasion arises that mat¬ 
ter is to be sent off to “catch this week’s 
issue,” I always do it—and I have found 
that it pays. Pendennis. 

Fine Specimen of Linotype Product. 

The Mergenthaler Linotype Co. has 
issued a new catalogue descriptive of all 
its present standard models. The book 
contains fifty-two pages, composed on 
the linotype and printed direct from 
slugs in the printing department of the 
Mergenthaler factory at Brooklyn. It 
is an excellent specimen of linotype 
product and marks the latest word in 
the development of the Mergenthaler 
machines. 

Elmira Telegram Soon to Re-build. 

The Elmira (N. Y.) Telegram has 
received $42,000 insurance on the loss 
the company sustained in the recent fire 
which wrecked its plant. The Telegram 
will also have any salvage that may be 
obtained from the wreck. Harry S. 
Brooks, proprietor of the paper, is lay¬ 
ing plans for the rebuilding of the plant 
and is considering the former site on 
Market and Exchange streets and sev- 

i eral sites on State street as probable 
i location for the new structure. 

April 12, 1913. 

CHANGES IN INTEREST. 

Lexington, Ky. — Mrs. Anna Trout 
Roberts has taken up the task of edit¬ 
ing the Leader, published by her hus¬ 
band, Samuel Judson Roberts, for near¬ 
ly a quarter century up to the time of 
his death a short time ago. Mrs. Rob¬ 
erts, in a signed announcement issued 
to the staff, stated there would be no 
changes for the present. 

Middlesboro, Ky. — The Thousand- 
sticks, a Republican weekly newspaper, 
of which H. C. Chappell was editor, has 
been purchased by Judge Charles E. 
Herd, one of the pioneer Eastern Ken¬ 
tucky Progressives. He will give the 
Thousandsticks a new name and, while 
the paper will be devoted principally to 
boosting the resources and industrial 
activities of that section, politically it 
will be Progressive. 

Mendon, Mich.—John S. Hanneker, a 
well-known Detroit printer, has pur¬ 
chased the Globe-Leader from W. A. 
Carpenter. 

Cornell, Wis.—The Courier has been 
sold by George W. Deuel to A. W. 
Hepburn, of Prairie Farm, who takes 
immediate charge. 

Dalton, Ga. — The Record has pur¬ 
chased the Argus, a publication which 
suspended about a year ago, and will 
be published by the Clark Publishing 
Co. under the name of Argus. 

Independence, Kan. — H. G. James 
has sold the Daily Reporter to Clyde 
Knox, of Sedan, who took over the 
property last Monday. 

Elmwood, Ill. — The Gazette, which 
for almost thirty years has been owned 
and published by M. H. Spence, was re¬ 
cently sold to Thomas A. Cooley and 
Earl T. Horsely. There will be no 
change in the policy of the paper. 

Monticei.lo, Ill.—The Bulletin, which 
went into the hands of a receiver about 
a year ago, has been sold by Homer 
Shaw to James L. Hicks and Mrs. Bet- 
tie Kelley. 

Vernon, Ind.—J. H. McGuire has dis¬ 
posed of the Republican to Calvert 
Klingner, owner and editor of the 
Plaindealer, who will consolidate the 
two papers. 

Hickory, N. C.—It is announced that 
E. V. Morton has purchased the Demo¬ 
crat from H. A. Banks. R. G. Mace 
will be the general manager of the 
paper. 

Sanborn, la.—C. E. Foley, owner of 
the Pioneer, announces the sale of his 
paper to Richard Clossen, who takes 
possession immediately. 

North Yakima, Wash.—The Herald, 
published by George N. Tuesley, was 
taken over last week by a stock com¬ 
pany, of which James Leslie, former 
business manager of the Republic, is 
president; W. W. Robertson, owner of 
the Republic, vice-president, and H. P. 
Barrett, former city editor of the Re¬ 
public, secretaiy- and treasurer. The 
Herald is a morning and the Republic 
an afternoon paper. 

Winner, S. D.—The Journal, former¬ 
ly one of the properties of the Rosebud 
Publishing Co., has lieen purchased by 
a stock company of Democrats, among 
whom are M. K. Nolan, C. W. Owen 
and J. W. Shevlin. 

Mason City, la.—R. V. Lucas, for¬ 
mer publisher of the Bedford Free 
Press, has purchased the controlling in¬ 
terest in the Times and will take active 
management this week. 

N. Y. Ad Women Analize Newspapers. 

The daily newspapers of New York 
were analyzed from all angles as to their 
pulling powers for household commodi¬ 
ties at the regular monthly meeting of 
the League of Advertising Women 
April 8 at the Prince George Hotel. 
Mrs. Fannie E. Garrison, of C. Ludwig 
Baumann & Co., Brooklyn, and Mrs. 
Amy M. Y. Peverley, of R. H. Macy & 
Co., were the speakers of the evening, 
and were well prepared with statistics 
of their personal experiences in compar¬ 
ing the various newspapers. Their fig¬ 
ures and data showed conclusively which 
publications they found best for tne $3.98 
articles, the three piece parlor suits or 
five piece parlor suits. 
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BARGAIN SALES O. K. 

Spirited Reply to H. R. Drummond’* 

Attack* on Their Legitimacy— | 

Such Sale* a Commercial Nece**ity i 
With Gainful Feature*—Adverti*- 

ing Manager Show* How Such 

Sale* Make for Buaine** Efficiency. 

By J. K. Groom, 
Aihcrlising Manager Aurora (III.) Beacon 

A'eids. 

Mr. Drummond in his attacks upon 
bargain sale advertising, as published 
in your columns, contends that bargain 
offers in advertising teach the people to 
wait for the bargain sales that are sure 
to be “pulled off’’ and teach, as he puts 
it, “trading down to price instead of 
up to quality,” 

In this 1 am in sympathy with Mr. 
Drummond’s idea, but contend that he 
is too sweepingly comprehensive in his 
denunciation of all bargain offers. 

First—Because it is not true that the 
things promised cannot ever be ful¬ 
filled. 

Second—Because the bargain sale is 
not an unmixed evil. 

Third—Because it is an absolute im¬ 
possibility for the successful local retail 
merchant to entirely eliminate the bar¬ 
gain sale, even if he would like to. 

I read aljout everything that is pub¬ 
lished on advertising. We get eight or 
ten advertising papers at our office, and 
1 go through them all. In this way I 
get a pretty good idea of what the rest 
of the world is thinking about, and I 
am convinced that most of the writers 
cither do not have the papers published 
in kval communities in mind at all, or 
they do md have any conception of the 
thing they write about. 

CITV .\NI) COUNTRY CONIIITIONS. 

What I have to say here is of local 
communities only, for I confess as much 
ignorance of metropolitan conditions as 
the other fellows display about local 
conditions. 

Mr. Drummond says that all the bar¬ 
gain sale offers are fraudulent, and the 
offers cannot be made good. 

A good many articles, because of the 
brief season in wdikh they are really 
salable, are worked for 100 per cent, 
profit. The remnants of the season’s 
stock can he marked down fifty per cent, 
and the dealer still gets cost out of them 
—and he better do it. 

A fifty per cent, profit is not exces¬ 
sive in these days. So on the ordinary 
goods thirty-three and a third per cent, 
reduction can be made and cost can 
still l)e obtained. 

Only staples are sold regularly at 
thirty-three and a third per cent, profit, 
and even these can be marked down 
twenty-five per cent, without loss on in¬ 
voice cost. This class of goods is not 
as frequently offered at bargain sales 
as are the more perishable lines, be¬ 
cause there is not the same need to get 
rid of them; but they are sometimes of- 

GET 

Today’s News 
Today 

“By United Press” 

General Office: 

WORLD BLDG.. NEW YORK 

AH Circulation Contest* operated by us 
durins 1913 wiil be ‘'personally con¬ 

ducted " by Frank Hicks, General 
Manacer of this Company 

fered as bait to get the customer in the \ 

store, when the merchant can get a 
chance to sell something else. 

I don't know what they do in New 
York, but I do know that many mer- j 

chants in a dozen towns in which I have 
lived, of from lO.iXM) to KMXOdO popula-n 
tion, have made good on these bargain | 
promises. 

THEORY OK II.VRCAIN S.\LES. 

Here is an illustration Mr. Drummond ; 
will recognize, for I put it in one of my 
letters to him. 

We will say, for illustration, that a ; 
merchant has lx>ught $l,0d0 worth of a ' 
perishable line of goods. He marks a 
fifty per cent, profit on it, and when the 
end of the season comes he finds he : 
has sold $1,000 (retail price), .\lthough i 
he has sold that much out of it he has ! 
not made one dollar on that invoice yet. | 
Every dollar of profit Is still on his ^ 
shelves. In another nvmth it will be 
worthless junk. From now on every 
dollar he gets from that line is profit 
and represents all the profit he can pos- ! 
sildy get from that investment. i 

What would you or any sensible man 
do? 

You would do just what the retail 
merchant does. Mark it down and ad¬ 
vertise it to beat the band, for all the 
profit on that $1,000 investment is rep¬ 
resented in what he can get above the 
cost of advertising. He still has $000 
worth (retail price), and if he only gets 
$200 for it, it is that much more than 
nothing. If he decides that he must 
cut it to half price to make it go, and 
that it will take fifty d<dlars’ worth of 
advertising to do it at that, I ask you 
if there is anything dishonest in doing 
that very thing? I maintain there is 
not, and the man is a fool who w'ould 
cumber up his storeroom with $o00 (re¬ 
tail price) w'orth of goods when by 
marking it down one half and expending 
fifty dollars for advertising he can get 
$20d net out of it. 

.ADVERTISING MUST BE HONEST. 

Now, it is mo.stly just such goods on 
which the big Itargain prices are made, 
and they are real barg.ains to those peo¬ 
ple who can use them. There are many 
people in every community who cannot 
afford to buy at regular prices, just for 
style, but who do want something of 
goo<I quality, even if it is a little anti¬ 
quated in style. 

At that. I will admit to Mr. Drum¬ 
mond that not all sales are honest, and 
that there is no defense for the liars. 

I have run across just one store, in 
all my over thirty years’ experience, tlwt 
advertised itself to death, and that one 
did so by never making goo<l its adver¬ 
tised promises. The time speedily came 
when it could not draw a corporal’s 
guard into its store, no matter what it 
promised. The sheriff subsequently ad¬ 
vertised some real bargains. 

One can get the reputation for being 
a liar fast enough without paying to 
have prevarications published in the 
newspapers, and when you see a store 
grow steadily year by year you can bet 
it’s making good its advertised nromises, 
no matter how preposterous they may 1 
seem. 

And this gets to the third objection 
to Mr. Drummond’s attitude. 

If a retail dealer never holds a 
“Sale” it will not take many seasons 
for him to get his entire surplus tied 
up in worthless, out-of-date and unsal¬ 
able junk. When his creditors a.sk for 
money due them he will not have it. 
■All he can show the assignee, trustee or 
referee, as the case may he, will be a 
lot of stuff piled high under counters, 
in basement and in attic. And all that 
officer can do will be to .say, “Mr. 
Sheriff, see how much you can get out 
of it at auction.” 

The retail dealer, big or little, cannot 
entirely eliminate the “bargain sale” 
even if he would. 

The Elmira (N. Y.) .Advertiser has 
purchased the copyrights, contracts, 
equipment and good will of the Roberts 
Brothers Co. Elmira Directory. 

PAGE MATS 
Not the ordinary, every-day kind—but equal to, if not 
better than, those turned out in your own shop. 
Headlines matched exact. 

Cost may be a trifle more—but your readers and advertisers will 
appreciate the difference—to say nothing of stereotyper and 
pressman. 

The International Syndicate • Baltimore, Md. 

The Special Service Co. 

Composed of Men and Women of Newspaper 
Experience, Ability and Integrity 

EXPERTS and SPECIALISTS in CIRCULATION CONTESTS 

Write for dettils, etc.. Room 33, 33 PARK ROW. NEW YORK 

• WILLIAM N. GATES. I 

William N. Gates, senior member of 
the advertising firm of W. N. Gates & 
Co., Cleveland, who died at Elyria, O., 
March 23, was one of the notable men 
of the \Vestern Keseirve. His pul>l:c 
services to Elyria, his native city and 
his home, were many and he was a con- I 

WILLI.^M N. Gates. 

spicuous figure in Cleveland Jiusiness. 
His career there began in lt<78, when 
he founded the firm which bears his 
name. It was the first advertising com¬ 
pany in Cleveland and one of the first 
to be started in the United States. He 
was born in Elvria Oct. 17, 1857, and 
went through Elyria high school. His 
father was m.Tyor of the town for 
eighteen years. In 1807 Mr. Gates mar¬ 
ried Miss Ada Laura Cook, of Buffalo. 
During the past few years he passed 
over the active management of the ad¬ 
vertising business to his brother, Fred 
H. Gates, who will continue the business 
as heretofore. 

Arthur Capper Head* Flower Club. 

Over .T.OOO boys and girls came to the 
office of the 'Topeka Daily Capital last 
week and enrolled as members of the 
Juvenile Flower Club. Short addresses 
were made by the superintendent of the 
Topeka schools and other prominent 
citizens. By a unanimous vote they 
elected Arthur Capper president of the 
club. Each boy and girl was given a 
supply of flower seeds, which they prom¬ 
ised to plant and cultivate. They also 
promised to take flowers to sick people 
this summer. Mr. Capper is at the head 
of the movement to beautify Topeka. 
Seven years ago he started the Juvenile 
Flower Club, and has given over 100,000 
packages of flower seeds to the children 
of Topeka. 

Editor and Publisher only $2 a year. 
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THE RISE OF “JIM” F. PAGE. THE LAMARS IN NEW YORK. 47 YEARS ON THE LEADER. 

Starting at a Newsboy He it Now 

Circulating Manager of Chicago 

American. 

From selling newspapers on the street 
when a boy to circulation manager of 
the Chicago Evening American is the 
record of James F. Page, who is known 
from the Atlantic to the Pacific as one 
of the best circulators in the United 
States. 

“Jim” admits being thirty-five years 
of age, but he still wears the boyish 
smile that sold so many papers for him 
when he stood on the street corners 

Gribbin’t Notable Record and Mof¬ 

fett’s Third Anniversary. 

John L. Gribbin 011 April 1 celebrated 
his forty-seventh year on the Pittsburgh 
Leader. W. E. Moffett, the advertising 
manager, celebrated his third year on 
the same paper. 

Mr. Gribbin, or, as he is addressed by 
the thousands who know him, “John,” 

No Truth in the Rumor That Com¬ 

pany’s Business Will Be Handled 

by Agents. 

-Among the .prominent visitors drawn 
to New York by the annual session ot 
the -American Newspaper Publishers’ 
-Association are Mr. and Mrs. Walter 
1). Lamar, of Macon. Ga., lx)th of whom 
are widely known to newspai>er men. 
Mr. l-amar is president of the Swift 
Specific Co. and of the Bradfield Regu¬ 
lator Co., two national advertisers of -At¬ 
lanta. (Ja. 

The prei)arations put up by these two 
well known houses are found on the 
shelves of nearly every drug store in 
the a)untry. Mr. Lamar is a firm be¬ 
liever in printers’ ink. and the companies 
of which he is the directing head si>en(l 
fortunes every year in keeping them lx‘- 
forc the public. 

Mrs. I-amar is pleasantly remembered 
as one of the society belles of Wash¬ 
ington. Her father, the distinguished 
Congressman from Georgia from 1872 to 
1803, was the special representative of 
President Cleveland to Hawaii, who 
made it possible for the folds of Old 
Glory to be flung to the breeze over our 
Pacific Island possessions. Her brother 
has equally distinguished himself by his 
work in the Philippines and Polynesian 
Islands. 

The l-iinar family for half a century 
has been foremost in the drug trade of 
(ieorgia and adjacent States. Mr. 
l.aniar’s father, the late Col. Henry J 
I.amar, establisht“d jol>bing houses in -At¬ 
lanta, Macon and other Southern cities 
■during the reconstruction days, and it 
was his guiding hand that brought the 
Swift Specific Co. and the Bradfield Reg¬ 
ulator Co. to a most imptirtant standing 
in the commercial world. 

Mr. l.amar is (luiet a4id reserved in 
manner, but possesses the dignity and 
cordiality for which the southerners arc 
so justly famous. 

In .some unaccoimt.'ible way there is 
current a rumor to the effect that the 
Swift Specific Co. and Hmdfield Regu¬ 
lator Co. would in the near future place 
their advertising contracts in the hands 
of a well known agency. Mr. Lamar 
states there is no truth in the report, for 
he has found in an experience of thirty 
years that the present method of mak¬ 
ing contracts and placing advertising is 
the most satisfactory for all concerned. 
W. S. Eakin. the popular advertising 
manager, will continue to handle the 
i'ro(>ositions for bo*h companies as he 
has always done. 

available for the purchase of a daily 
newspaper property in any good 
growing city of the United States 
having at present over 100,000 popu¬ 
lation. All correspondence confiden¬ 
tial. 

HARWELL, CANNON & McCARTHY 
Brokers in MaK>zine and 

Newspaper Properties 

200 Fifth Ave., New York City 

TURNER’SoaBULLETIN 

Turner’s Definition of 
CITY CIRCULATION 

is used exclusively, thereby making 
the .-Audit just as valuable to the 
LOCAL -Advertiser (which repre¬ 
sents 90% of the whole) as the 
Foreign! 

THE DATA CIR. AUDIT CO.. Newark, N. J. 

Press Clippings 
Everything and anything that 

is printed in any newspaper 

or magazine, anywhere—can 

be supplied by 

John L. Gribbin. 

during his long service on the Leader 
has had many ups and downs. Such 
sudden changes don’t come to John any 
more, for besides having something like 
a half million of those big round things 
with a head on one side and a tail on 
the other, he is also the burgess of the 
thriving town of Sharpsburg, Pa. 

J.SMF..S I'. Page. 

yelling “Uxtra!” His youth, like his 
smile, is of the “don’t-corae-off” variety. 

His connection with the Hearst news¬ 
papers began with their introduction in 
Chicago. He sold copies of the Amer¬ 
ican and Examiner when they were first 
published in 1900, His ability was soon 
discovered by B. A’okel, at that time 
circulation manager of both these news¬ 
papers, who made him a driver. “Jim” 
bad not been a driver very lon^ when 
he was taken into the subscription de¬ 
partment as a canvasser. In a short 
time he worked himself up to manager 
of that department and was sent out 
on the road. 

His success .was so great that in 1908 
he was taken over by the New York 
•American as its traveling representative. 
During the next three years there was 
hardly a town in the United States 
overlooked by the energetic circulator. 

In 1911 Mr. Page became the personal 
representative of W. S. McDonald, cir¬ 
culation manager of the Chicago Ex¬ 
aminer, his love for his home drawing 
him back to the Windy City. He went 
on the road again for six months, and 
was then appointed division superin¬ 
tendent of the city circulation depart¬ 
ment of the Evening American by 
Harry Starkey. 

When Starkey resigned February 1, 
1913, to go to Geveland, Page was 
named his successor. In the few months 
he has been in charge he has had re¬ 
markable success, as the Evening Amer¬ 
ican is now said to have the largest cir¬ 
culation of any newspaper west of New 
York. 

BURRELLE 
CHARLES HEMSTREET, Manager 

45 Lafayette Street, New York City 

Established a Quarter of a Century 

aS!»y Stamford. Connecticut IccH 

.\ trlling meilinni for your ailvertis 
ing l>ccause of the quality as wrll 
as the qiiautity r>f it* cirnilation. 

New York Representative 
O FL.\HERTY S NEW YORK SUBURBAN LIST 

l.'O Nassau Street New York C ty 

134 Nassau Stmr 

“Try our perfecting News at 

5 cents. It is guaranteed not 

to smut or offset and is black 

and clean.** 

SEND FOR SAMPLE . Topeka 
Daily Capital 

W. E. Moffett. 

Mr. Moffett, as advertising manager 
of the Leader, didn't overlook any bets 
when he gained the confidence of John, 
for through this friendship he has gain¬ 
ed many valuable pointers, for John 
comes pretty close to knowing some¬ 
thing about the fellows and things that 
count for an advertising manager’s suc¬ 
cess. 

Mr. Gribbin is still bringing in copy, 
and keeps his shoulder to the wheel 
with the best^oi them. 

The Leader is fortunate in having on 
its staff two sMch loyal, faithful and en¬ 
terprising men—the old ’un and the 
young ’un—who are making for its up¬ 
building. 

F. E. OKIE CO. 
Manufacturers Fine Printins Inks 

PHILADELPHIA. PA. 
LEADS IN TOPEKA AND KANSAS 

AversKe Net Daily Total Circulation 
in March .... 33,820 

Net Averaice in Topeka 

in March O.SSS 

!t KuarantcfS advertisers a larger local 
circulation than any other Toi>cka newspa- 
l>cr, and a larger Kansas circulation than 
any other Kansas daily. 

Only “-day-a-tecek paper iti Kansas. 

To Write Herald Sermon Editorials. 

.At the personal invitation of James 
Gordon Bennett. John Haynes Holmes, 
pastor of the Church of the Mess’ah, 
31th street and Park avenue, will write 
for the New York Herald the sermon 
editorials which have been a distinctive 
feature , of the Sunday edition of this 
newspaper for many years. ’ His first 
editorial appeared in the Herald on 
.April 6. Mt. Holmes is regarded as 
one of the foremost preachers in the 
metropolis at the present time. His 
church is crowded every Sunday with 
people who are interested in the vital 
topics of the day, which Mr. Holmes so 
ably discusses. 

Choice newspaper properties >i moderate 
prices in every State in the Union. Will 
furnish summary descriptions in first letter 
if you give requirements and bank refer¬ 
ences. 

H. F. HENRICHS, Newspaper Broker 

Litchfield, lU. 

Waterbury Republican’s New Officefa. 

At the annual meeting of the Water- 
bury (Conn.) Republican, Inc., the fol¬ 
lowing officers and directors were elec- 
ed; President, C. L. Holmes; treasurer, 
William J. Pape; directors, William J. 
Pape, C. L. Holmes and C. A. Dikeman. 

TOPEKA. KAN. Publisher 

W. T. Laing. Flaliron Bldg., New York 

J. C. Fedry, Mailers Bldg., Chicago 

to cover the GREAT SOUTHWEST 

120,000 
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PRESS CLUB’S OLD GUARD. ,| 

Jame* Pooton Elected President of 

Unique Organization. 

The Old Guard of the New York, 
Press Club was fully organized at its 
first formal meeting on March 29. The 
organization was brought about in re¬ 
sponse to a call issued by James Pooton, 
chairman; David A. Curtis, secretary; 
T. Gorman, David Healey, Richard M. 
Bruno, George Spinney, Edward H. 
Warker, John VV. McDonald, J. R. 
Abarbandl, Edward Lyman Bill, com¬ 
mittee. 

The objects to be attained are the pro¬ 
motion of the interests of the Press 
Club and the maintenance of its dignity, 
together with the preservation of what¬ 
ever will prove advantageous to the club 
socially and otherwise. 

After considerable discussion a con¬ 
stitution was adopted, the principal con¬ 
dition of which provided that “any 
member of the club in good standing, | 
who shall have joined the said club' 
twenty or more years ago, prior to his 
application for membership in the Old 1 

Guard, shall be eligible and shall be en¬ 
titled to such membership on the pay¬ 
ment of the regular dues.” 

Meetings are to be held quarterly—in 
January, April, July and October, and 
will consist of an old-time love feast, 
while the October meeting w’ill be an 
annual one, to which guests may be in¬ 
vited. 

James Pooton, the first president of j 
the Press Club, which was organized in 
1872, was chosen president of the Old 
Guard; David Healey, treasurer, and 
George P. H. MeVay, secretary. 

N. Y. Globe’* First Annual Dinner. 

The first annual dinner of the edi¬ 
torial and business staffs of the New 
York Globe was held Saturday night at 
the Marlborough-Blcnheim Hotel. Eighty 
d ners were seated at one long table, 
and the chief souvenir at each place was 
a miniature newspaper called The Even¬ 

ing Globule. F. D. Taintor, managing 
editor of the Globe, was the toastmas¬ 
ter, and among the speakers and 
guests were Jason Rogers, Dr. Frank | 
Crane, Judge Hughes, F. G. Bailey. .M- | 
Ian Dawson, S. P. Booth, Hutchins Hap- I 
good, P. J. Roosevelt, James Tole, .M i 
fred W. McCann, Charles P. Losee. 
Louis Sherwin and H. P. Staten. 

COLLEGE JOURNALISTS MEET. 

New* and New* Method* Di*cu**ed 

at Pulitzer School Conference. 

Representatives of thirteen eastern 
college newspapers took part in a con¬ 
ference at Columbia University last 
Saturday for the purpose of bringing 
about co-operation among the papers. 
Dr. Talcott Williams, director of the 
Pulitzer School of Journalism, welcomed 
the visiting newspaper men at a 
'uncheon. 

News and news methods were among 
the subjects discussed. H. H. I.aughlin. 
editor of the Daily Princetonian. spoke 
on “News Service and Methods”; H. 
Gilchrist, editor of the Williams Record, 
took as his topic “The Editorial Col¬ 
umn.” Other sneakers were R. C. Well¬ 
ing. of the Yale Dailv News, and J. K 
Lasher, of the Columbia Spectator. In¬ 
spection tours of New York Newspaper 

! plants followed the luncheon. 
I The college editors were entertained 
' at a dinner at the Ka'serhof. where thev 
1 listened to talks bv Don C. Seitz, busi- 
, ness manager of the World; George B 
' ^Ial'on, formerly of tbe %Siin. and Robert 
j V Mac.Marney. of the Pulitzer Schoo’ 
of Tonrnalistn formerly city editor of 
the Evening Post. 

Tbe Mab'n \dve*'tisinq- Co. h^s d's- 
cf)ntin”ed tb" l)etro4 office and D. Mi- 
n.ard Shaw has been transferred to tbe 
Chicago office. 

Tt'e Har^woll S'’n s erecting a 
I handsome building on Depot street. 

GIRL GOT REPORTER’S JOB. 

Though Handicapped by Her Sex She 

Made Good on the Paper. 

Size does not always count in news¬ 
paper work. The same is true of sex. 
Both these statements are borne out by 
the experience of one Ethel Heydon, a 
little mite of a fair-haired young 
woman, affectionately termed “The 
.Atom” by her intimates. 

' This girl lived in St. Thomas, Out., 
where she worked as a proofreader for 
$3.50 a week. 

Finally she made up her mind that it 
i was of no use working “like a little 
' pack horse,” as she expressed it, at that 
. wage. So she answered a want adver¬ 

tisement for a reporter on a Medicine 
Hat paper. Nothing was said in the 
ad about sex, but in her answer she 
signed “E. M. Heydon.” 

The unsuspecting Medicine Hat edi- 
i tor wired transportation, but looked dis- 
1 concerted when the fair “Atom” ap¬ 

peared. He promised to try her out for 
three weeks, however, in order to get 
his money back, if possible. Ethel sur¬ 
prised him by making good. She never 
felt quite at home in an office where I 
women were regarded with aversion, so j 
she soon took a position on the Cal-' 

. gary .Albertan, where she is now doing 
i excellent service as city hall reporter. 

It does not seem to worry her that 
her work lasts from early morn until 
late at night, because her heart and soul 
are in her work quite as much as is the 
case with any of the male reporters. 

May Be Appointed to Office. 

Herman Bernstein, of the Sun staff, 
who was recently excluded from Rus¬ 
sian territory, is being considered for 
the post r: Commissioner General of 
Immigration, with headquarters at 
Washington. D. C. Mr. Bernstein had 
charge of the immigration matters dur¬ 
ing the recent campaign, and was in 

charge of the propaganda for familiariz¬ 
ing aliens with naturalization procedure, 
and is^ thus familiar with Woodrow 
VVilson’s views on the subject with spe¬ 
cial reference to the Russian attitude 
towards it. 

Dayton’* Fir*t Paper Since the Flood. 

The first copy of the first newspaper 
to be published in Dayton since the flood 
was on exhibition at the Church of the 
•Messiah, 34th street and Park avenue, 
on Sunday. The Rev. Dr. Holmes, pas¬ 
tor of the church, had received it from 
a friend in the stricken city, to whom 
;he church had sent contributions in cash 
and clothing. The paper consisted of a 
single sheet, printed on one side, and was 
ssued by the Dayton News. The paper 
vas set up and printed at the plant of 
the National Cash Register. The lead- 
ng editorial was entitled “Courage.” 

The news matter was, of course, con¬ 
fined almost entirely to the conditions 
that obtained in the city on the day of 
publication. 

More Time to An*wer Pulitzer Suit. 

Magistrate Kernochan has granted a 
'’ew days more to Stephen Baldwin, 
counsel for Mayor Gaynor, in which to 
prepare his brief opposing the effort of 
Ralph Pulitzer, publisher of the World, 
to institute criminal libel proceedings 
against the Mayor for expressions re¬ 
garding the late Joseph Pulitzer. The 
magistrate says that he will not give 
consideration to the case till April 15, 
when he will have ten days of freedom 
from court duties and intends to spend 
that period in a study of the two briefs. 

All Pittsburgh papers have gone to a 
non-returnable basis and are allowing a 
discount of three per cent, if the bills 
are paid by the 15th of the month. 

The Birchwood (Wis.) News plant 
was destroyed by fire last week. 

DON’T MISS THE BIG 

Printing, Publishing, Advertising 
: ) and Allied Trades Show 

IT OPENS APRIL 19th 

Greatest aggregation ever gathered under one canvas—perfonn- 
ing linotypes—astounding printing presses—^mysterious folding 
machines—bewildering monotypes. 

A magnificent, marvelous multiplicity of magical modern 
methods majestically mingled in one magniloquent maelstrom 
of mathematical genius. 

Something doing from the tap of the gong—so be there. 

For further information apply to 

HARRY A. COCHRANE, President 
200 FIFTH AVE., NEW YORK CITY Telephone, Gramercy 724 
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TIPS FOR THE AD MANAGER. 
(IrorBf Uattrn Co., Fourth Avenue building, 

New \ ork City, is handling the advertising 
for the I.ewy Chemical Co., “Deadine,” 51 
West Third street. New York City. 

The Beers .\dvertising .\gency. New York 
and Havana, is placing 5 in. s. c. ads in the ^ 
leading Sjianish papers in Cuba for the Poslam 
t o., of New York. j 

(ioldsniith Co., 207 Market street, Newark, 
N. .!•, will place the advertising of the Newark 
Shile Co. in cities where it has dealers. 

J. Walter Thompson Co., the Rookery, Chi¬ 
cago, 111., is making 400 in. 1 yr. contracts 
with Mississippi paiiers for the Davis Milling 
Co., “.Nunt Jemima's Pancake Flaur," St. Jo¬ 
seph, Mo. _ 

11. If. Walker, 200 Fifth avenue. New York 
t ity, is reported to be placing part of the ad¬ 
vertising of the Mark t ross Co., “Mark Cross 
Safely Razor,” New York City. 

The .Amsterdam Advertising .Agency, 1178 
Broadway, New York City, is asking rates in 
.New York State papers on 42 1. 24 t. orders 
for Herman Ricker & Sons, “Poland Water,” 
1178 Broadway, New York City. It is also re- iHirterl to lie issuing contracts for the l-ash 
titters Co., 1721 Mission street', San Francisco, 

Cal., and 721 Washington street. New York 
City. 

W. F Simjison Advertising .Agency, 38 Park 
Row, New- York City, is making contracts with 
some New York State papers for James P. 
Smith & Co., “.Antonin Olive Oil,” 90 Hudson 
street. New York City. 

The Morse International .Agency, Fourth 
avenue and Thirtieth street. New York City, 
is placing some extra copy on contracts for 
B. F. .Allen & Co., “Beecham’s Pills,” 417 Canal 
-treet. New A’ork City. It is also issuing or- 
ilers to a selecteil list of papers for 1.. C. I’age 
tc Co., publishers, 53 Beacon street, Boston, 
Mass. 

11. W. Ka'tor & Sons .Advertising Co., Mer¬ 
cantile National Bank building, St. I-ouis. Mo., 
Is shrilling <»ut (>0 I. 8 t. orders to Mississippi 
pa|iers for .Alorris Morton Drug Co. 

CriH-lett .Agency, Maison-Blanche buibling. 
New t Irleaiis, l.a., is making cmitracis with 
Southern pa^iers for the Dunbar Molasses & 
Syrup Co., New Orleans, l.a. 

J. AA'. Morton, Jr., 21 Irving place. New 
A’ork I ity, is renew ing one-time orders for 
Kops Bros., “Nemo Corsets,” 12t» Fast Six 
teentb street. New York City. 

C. Brewer Smith .Advertising .Agency, 85 
llevonshire street, Boston, Mass., is handling 
some advertising of the Peerless Knitting Mills 
Co., “Peerless Underwear,” Mattapan, Mass. 

Bloomiiigdale-Weiler Advertising .Agency, 
1420 Chestnut street, Philadelphia, Pa., has Iilaced contracts with papers in Baltimore, 
leiivei, Philadelphia. Pittsburgh and Wash¬ 

ington, D. C., for IMarissa Harlowe Co., 224.7 
Thompson street, Philadelphia, Pa. 

F. Wallis .Armstrong Co., North .-American 
building, Philadelphia, Pa., is issuing orders 
generally for the Victor Talking Machine Co., 
Camden, N. J. 

AA’. AA’. Sharpe & Co., 99 Nassau street. New 
York City, are placing 28 I. 3 month orders 
with a list of Kastern papers for the .Anchor 
l.ine S.S. Co., 19 Broadway, New V'ork City. 
It generally places Kastern business for the 
Western office of Charles Touzalin Agency, 

Chicago. 
(ieorge I. Dyer Co., 42 Broadway, New York 

City, is sending out orders on contracts for the 
tiillelte Sales Co., “Gillette Safety Razor,” Bos¬ 
ton, Mass. It is also reported that orders will 
shortly- be sent to a selected list of papers for 
the Union Metallic Cartridge Co., Bridgeport, 
t’onn.. and M. Hartley & Co., 299 Broadway, 
New S’ork City. 

Frank Presbrey Co., 4.7fi Fourth avenue. 
New York City, is making 100 1. 3 t. contracts 
with New Kngland and New York .State papers 
for Fiss, iKierr & Carroll, horse dealers, 1.73 
Fast Twenty-fourth street. New York City. It 
is also contracting special 140 1. 7 column copy 
with large city papers for the .American To- 

New Orieans States 
32,000 Dally. 

Guarantee* the largect Carrier delivers 
HOME drculatioa, alio the largest WHITE 
eirenlation in New Orleans. 

Week of Dec. 80, to Tan. 6, 1918, inclu¬ 
sive. The States led The Item by 19.558 
agate lines on Total Space for that period. 

THIS IS NOT IRREGULAR. BUT 
VERY FREQUENT. 

Don't be fooled by wild, unsupported 
claims "month after month." 

Proof of above record abown by agate 
rule. The Sutes produces results ahraya. 

Tke S. C BECRWTTH SPEQAL AGENCY 

Sole Foreiga RepreaeBUdves 

New York Ghkago St Louii 

bacco Co.^ “Bull Durham Tobacco,” 111 Fifth \ 
avenue. New York City. j 
- I 

AA. H. H. Hull & Co., Tribune building. New ! 
A ork City, have placed with a selected list of ! 

j pa|>ers the advertising of Stern Bros., AV’est i 
I 23d street. New A’ork City. 

I Barkas .Advertising Agency, 1531 Broadway, 
j New A’ork City, is issuing 5 in. d. c. 12 t. , 
I orders to Pennsylvania papers for the Spalding j 
I Plaster Co., 1531 Broadway, New York City. I 

I .Andrew Cone General Advertising Agency, I 
Tribune building. New York City, is sending ; 
out 8,000 1. contracts to New Jersey papers for 

; Slormfeltz I.oveley, Neville Co., 30 Church 
j street. New York City. It is also making coii- 
j tracts with New Jersey papers for C. M. 
I Decker, “Formacone,” Orange, N. J. 

! Frank Presbrey Co., 4,76 Fourth avenue. New 
A’ork City, is reported to be preparing a new ■ 
list for the General Baking Co., 62 Cedar . 
street. New York City. ! 

Otto J. Koch Advertising .Agency. University I 
building, Milwaukee, Wis., is making 16 in. j 
10 t. contracts with large city jiapers for David I 
.Adler -& Sons, “.Adler’s Men’s Clothing,” Mil¬ 
waukee, Wis. 

J. P. Muller Sc Co., 1.770 Broadway, New 
A’ork City, is placing small contracts with New 
A’ork State and Connecticut pajiers for Miller- 
Kendig Real Estate Co., Fuller building. New 
A’ork City. 

Federal -Advertising .Agency, 231 West 
Thirty-ninth street. New York City, is issuing 
4,000 I. contracts to Eastern papers for the 
Tobacco Products Corporation, “Rameses 
Cigarettes,” Studebaker building, Broadway 
and Forty-eighth street. New A’ork City. It is 
also placing 28 I. t. f. orders with a large list 
^f (lapers for A’an Zandt, Jacobs & Co., 'Troy, 

i - ^ , 
Alliert Frank & Co., 26 Beaver street. New 

A’ork City, are sending out orders to a selected 
list of |ia|>ers in the South and Southwest for 
the Cunard l.ine, 24 State street. New A'ork 

j City. 

I AA’illianis & Ciiiiiiyngham, 59 East Madison , 
'treet, Chicago, HI., are making 10,000 I. con- 

1 tracts with AA’estern papers for Selz, Schwab 
Shoe Co., “Selz Shoes,’’ Chicago, III. , 

Fernlierger S: Raby, Empire building, Phila- j 
' delphia. Pa., are placing 168 I. 16 t. orders with 
a selected list of jiapers for Frank C. Gilling- 

j ham & .Son, “Utility Wall Board,” East Norris 
j street, Philadelphia, Pa. I 

I Wylie B. Jones, Binghamton, N. A’., is issu- ! 
j ing 28 I. 6 t. orders to mail order jiapers for j 
! G. II. Bratley, London, England. j 

i   I 
J. B. Haines, Bailey building, Philadelphia, 

Pa., is sending out orders to some Southern 
jiajiers for the Gartside Iron Rust Soap Co. 

Tobias Bros., 258 Broadway, New A’ork City, 
are making 28 1, 78 t. contracts with some New 

I Jersey pajiers for Charles Gulden, “Gulden’s 
Mustard,” 48 Elizabeth street. New York City. 

Charles H. Fuller Co., 623 South Wabash 
avenue, Chicago, 111., is facing orders with 
Southern jiajiers for the J. B. Clarkson Remedy 
Co. It is also sending out 56 1. 6 t. contracts 
to a few selected cities for the Frontier .Asthma 
Co., 462 Niagara street, Buffalo, N. A’. 

M. A’olkman .Advertising .Agency, Temple 
Court, New A’ork Citv, is making contracts for 
31 I. 12 t. orders with a selected list of paiwrs 
for the Empress Manufacturing Co., 16 East 
Seventeenth street. New York City, and is also 
jilacing orders with Syracuse, N. Y., pajiers, in 
which city they have ojiened a store, for the 
Goodlow Corjioration Clothing, Norfolk, V’a. 

The Gardner .Advertising Co., Kinloch build¬ 
ing, St. Louis, Mo., is issuing orders to large 
city Jiapers for Fownes Bros. & Co., “Fownes’ 
Gloves,” 119 West Fortieth street. New A’ork 
City. 

W. H. H. Hull & Co., Tribune building. New 
A’ork City, are issuing 1,000 I, 1 t. orders to a 
selected list of pajiers for Lord & Taylor, New 
A’ork. 

George L. Dyer Co., 42 Broadway. New 
A’ork, is placing 5,200 I, contracts with Middle 
West jiajiers for the Roxford Knitting Co. 

H. W._ Kastor & Sons Advertising Co., Mer- 
: cantile National Bank building, St. Louis, Mo., 

is sending out 50 1. 41 t. orders to Middle 
West pajiers for J. Rieger & Co. 

Levan Advertising Agency, Chicago, is issu¬ 
ing 222 1. contracts to a few papers for I.ucile. 
Kimball. 

I E. H. Clarke .Advertising .Agency. Inc., 112 
! Dearborn street, Chicago, is making 214 1. 
j 10 t. contracts with Kentucky papers for the 
j M. I, S. T. Co. 

! J. Walter Thompson Co., -44 East 
! Twenty-third street. New York City, is 
I making 400 inohea, 1 yr. contracts with 
I Mississippi paipers for Llavis Milling. 

H. W. KtUitor & Sons, Chicago, Ill., 
are issuing 00 1. 8 t. orders to Mississirai 
papers for the Morris Morton Drug C». 

Publications examined by the Association of American Advertisers, of 

which a COMPLETE EXAMINATION of the varioua records of circulation 

was made and the ACTUAL CIRCULATION ascertained, with later figures, 

in some instances furnished by the publisher. 

ARIZONA. ; 

r.AZFTTF.-Av. Cir. Feb.. 6.339.... Phoenix ' GLOBE 

MISSOURI. 

-I POST-DISPATCH .Si. Laaii 
_CALIFORNIA._| MONTANA. 

ENTERPRISE .Chico MINER......“..Balto 

RECORD .Los Angeles 

TRIBUNE .Los Angeles 
Daily circulation in exccaa of 65,(M copies. 
TKia ia tke laraeat Daily Circulabon of any 
newspaper puklisKed in Los Angeles. 

INDEPENDENT .Smi* Barbara! 

BULLETIN .San Francisco 

CALL .San Francisco^ 

ORCHARD AND FARM IRRIGATION 
San FranciKO 

The leading Farm Journal of the Pacific | 
Coaat and the Irrigated Statea. 

NEBRASKA 

FREIEPRESlE~(Cir~. 126,384).. 7. iLcola 

NEW JERSEY. 

PRESS .Asbury Park 

JOURNAL ...TTTTTTTT..Elixabelh 

dOURIER-NEWS . Plainfield 

NEW MEXICO. 

MORNING JOURNAL.Albagaewiae 

NEW YORK. 

RECORD .;.Stockton KNICKERBOCKER PRESS.Albany 

_ ' BUFFALO EVENING NEWS....8.1.1. 

FLORIDA. ! BOLLETTINO DELLA SERA. New York 

METROPOLIS.Jacksonyille LIVENING MAIL..New York 

- I STANDARD PRESS.Troy 
GEORGIA. I-- 

^ ATLANTA JOURNAL(Cir.54989)AilniBi *^***^'_ 

f/-nMcTiTi iTinw Ail.nt. ' PLAIN DEALER.Cleveland 
CONSTITUTION.. Atlanta, Circulation for March, 1913. 

I CHRONICLE .Augusta Dail^ . 110.%) 

II Fnr.FD ~~~_Columhii. ... 143,525 LEDGER .Columbus'.ui:. 
—-- - \fINDICATOR.Youngslewa 

ILLINOIS. ! PENNSYLVANIA. 

POLISH DAILY ZGODA.Chicago; .. .Chester 

SKANDINAVEN .Chicago 
- If 'DAILY DEMOCRAT.Johnstown 

HERALD .Joliet 1 _ 
NEWS. Joliet j ..Pittsburgh 

HERALD-TRANSCRIPT .Peoria | ...‘JJ.P*«**>«*ifc 

JOURNAL ....^TTTTT..Peori.! GERMAN GAZETTE.......Philwklphi. 

STAR (Circulation 21,589).Peoria TIMES-LEIADER.Wilkes-Barre 

(GAZETTE. York 
INDIANA. - 

-- -— SOUTH CAROLINA. 
LEADER-TRIBUNE.Marion _ ^ —-—- 

.r- ..FT. ... . VI tv DAILY MAIL.Anderson 
THE AVE MARIA.Notre Dame - 
- THE STATE.Columbia 

IOWA. (Cir. July, 1912, S. 20,986; D. 20,956) 

REGISTER & LEADER.Des Moines _TENNESSEE._ 

THE TIMES-JOURNAL.Dubuque NEWS-SCIMITAR .Memphis 

I BANNER . Nnshvflle 

TEXAS. 

CAPIT^^ ’ • • • • • ’ • j STAR-TELEGRAM .. .T7.. TFori Worth 
imunrttr'irv Sworn circulation over 25,000 daily. Only daily in 
lvLN4 UCAT. Worth dim pemitt^^ 1912 examination by 

_Aaaociation of American Adveitiaera. 

.CHRONICLE .ttttt:::.h..«. 

-^—- WASHINGTON. 

LOUISIANA. PC»T-INTeLl1GENCER ...... Seattle LOUISIANA. 

DAILY STATES.New Orleans 

ITEM . New Orleans 

TIMES-DEMOCRAT.New Orleans 

MARYLAND. 

THE SUN.Baltimore 
has a net paid circulation of 124,000 
copies daily, 80,(XX) of which are 

served in Baltimore homes. 

MICHIGAN. 

PATRIOT (Morning)..Jackson 
Daily (Except Monday) 
Average, Year of 1912 

DaUy. lOlm Sunday. 11.629 

MINNESOTA. 

WISCONSIN. 

EVENING WISCONSIN..Milwattkae 

CANADA^ 
AUBERTJL 

TRIBUNE. Mora, k Eva. 

HERALD.CalgMy 

BRITISH COLUMBIA. 

W^ORLD .  Vsacoi^ 

ONTARIO. 

FREE PRESS.Lood^ 

_QUEBEC. _ 

i LA PATRIE. Moalraal 

I LA PRESSE Ave.Cir.forl9l2.114,371 Montreal 
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ad field personals. 
Allan C. Hoffman, for several years ^ 

advertising director of the Leslie-Judge | 
Co., will become advertising manager ' 
for Munn & Co., May 1, having charge ; 
of the Scientific American and Ameri- ' 
can Homes and Gardens. C. B. Xich-j 
ols. Western advertising manager of 
Leslie’s, succeeds Mr. rloffman as ad¬ 
vertising director. \ 

Edward A. MacManus, who repre- i 
sents the promotion department of Me-1 
Clure’s and the Ladies’ World, is on a 
trip to the Pacific Coast. 

J. E. M. Roley has resigned from the ] 
Green-Koley-Lucas Agency, of which he 
was one of the organizers, to become 
president of the .American Advertising 
Agency, of that city, newly organized. 

H. S. Hodes, advertising manager of 
the Prang Co., has resigned, to join 
Reuter’s Advertising .Agency, Xew 
York. 

Russell Gray, formerly with X. \V'. 1 

Ayer & Co., and later with the Gray ' 
Advertising Service, Philadelphia, will 
resign as advertising counsel for the; 
Philadelphia Record, to join the staff of j 
the Fowler-Simpson Agency, Cleveland, j 

Edward M. Carney is now with the 
advertising department of Collier’s. 

E. J. Hemington, formerly advertis-; 
ing manager of the Goodyear Rubber 
Co., .Akron, O., has opened an agency j 
of his own in that city, where he will | 
handle retail and national advertising. ' 

R. .A. McLaughlin, formerly connect- ^ 
ed with the Lumber Trade Journal and ' 
the Beaumont (Te.x.) Journal, has be-! 
come publicity man for the .Ad League ' 
of that city. 

Ernest F. Clymer, formerly advertis¬ 
ing manager of McClure’s Magazine, is 
now associated with Wyckoff .Advertis¬ 
ing Co. at central office in Buffalo as 
vice-president and general manager. 

Bank Ad Men Form Association. 
.About thirty officers and managers of 

publicity departments of New York 
banks and trust companies met last 
week and established a temporary or¬ 
ganization, the purpose of which is to 
increase advertising efficiency and econ¬ 
omy and to develop the social advantages 
of association. E. B. Wilson, manager 
of the advertising department of the 
Bankers’ Trust Co., was elected tempo¬ 
rary chairman, and E. A. Bennett, as¬ 
sistant cashier of the American Ex¬ 
change National Bank, was chosen 
temporary secretary. 

Two Kansas City Ad Agencies Merge. 
.A consolidation of advertising linns 

was effected at Kansas City last week 
by which the Hertry Schatt .Advertising 
Agency and the I'erry-Hanly .Advertis¬ 
ing Co. are united to form the Ferry- 
Hanly-Schott .Advertising Co., an in¬ 
corporated concern that is to be one of 
the largest advertising agencies in the 
West. Henry Schott is president of the 
new company, Wallace J. Ferry is vice- 
president and C. P. Hanly, secretary. 

Correspondents’ Club Sends Warning. 
The Correspondents’ Club of Xew 

Aork. H. E. Whiting president, has sent 
out a list of its members to the press 
of the city as a check upon irresponsible 
persons who have, from time to time, 
falsely represented themselves as cor¬ 
respondents of out-of-town papers and 
as such have attempted to secure favors 
or in some other manner brought legiti¬ 
mate correspondents in disrepute. The 
members of the club are daily tele¬ 
graphic news correspondents in Xew 
Aork of daily newspapers published in 
other cities and are not regularly em¬ 
ployed by anv daily paper published in 
Xew A'ork. 

Fire of unknown origin recently de¬ 
stroyed the plant of the X^orfolk (Va.) 
Ledger-Dispatch. 

PAGEANTRY IN ADVERTISING. 

Symbolic Float* a Feature of the 
Baltimore Convention. 

An advertising pageant will be a fea¬ 
ture at the June convention of the A. A. 
C. of A. as planned by the Advertising 
Club of Baltimore. It is proposed to 
api)ly the Mardi Gras carnival idea to 
this pageant and there will accordingly 
be an exhibition of advertising on 
wheels. 

The pageant is scheduled for June 9, 
following the services to be held in thirty 
Baltimore churches on the preceding i 
Sunday, when lay sermons will be de¬ 
livered. According to present intentions 
there will be 100 advertising floats in 
line, 150 uniformed clubs will be repre¬ 
sented and 10,000 men will march and 
counter march. Twenty bands of music 
will play sweet music, and there will be 
a street carnival a la New Orleans. 

Advertising symbols will come and 
go; the folk lore of advertising will be 
represented, and the pictorial side will 
be made to stand out as was never be¬ 
fore attempted. In short, the Baltimore : 
meet will advertise advertising as adver-: 
tising has never been advertised. 

Boys’ Paper Launches Big Boom. 
The Boys’ Paper for May, the “only 

juvenile political magazine in .America,” 
published at New A’^ork by Robert Tar- 
lau, aged fourteen, launches a boom for 
the election of Borough President 
George Mc.Aneny as Mayor of New 
York. Young Tarlau is an avowed Pro¬ 
gressive and has done valiant service 
for the Bull Moose cause through his ' 
publication. The Slay issue is a munic- ! 
ipal campaign number, containing among 

1 other things a biography of “Our Next 
! Mayor” and a letter to “My Fellow 
; Progressives” over the signature of 

Paul Block. 

Meeting of Pittsburgh Publishers. 
The Pittsburgh Newspaper Publishers’ 

Association held its annual meeting 
.April 8 and elected the following offi¬ 
cers for the ensuing year: Edward S. 
Hope, president and treasurer: Emil M. 

' Scholz, vice-president, and Elmer .A. 
, Stoll, permanent secretary. The eslab- 
lishing of a permanent office in one of 

I the large office buildings has been ef¬ 
fected during the past year and all the 
Pittsburgh papers are working in har- 

I mony on labor and other matters of 
! mutual interest. 

Showgirl Newsies Netted Over $300. 
I Twenty showgirls from a local theater 
! sold copies of the Milwaukee Sentinel 
last week for the benefit of the Ohio 

■ flood sufferers. The sale of the paper 
j for one day netted over three hundred 
i dollars. Tlie girls found ready response 
; from citizens accosted on downtown 
j streets, and they were ably seconded in 
; their efforts as newsies by managers and 
I attaches of their company. 

Ran Half Page Ad in Swedish. 
I .A new precedent was established re- 
' cently in newspaper advertising when 
■ Charles S. Peterson, the new publisher 
of the Hemlaudet, a Swedish paper in 

I Chicago, printed a half-page ad in S\ye- 
' dish in the Record-Herald of that city. 
’ It excited considerable comment and 
^ probably proved to be about the best 
method of advertising a foreign newspa¬ 
per that could be devised. The Hemlau- 

; det now contains twenty pages, and is 
I fast growing in popularity. 

I Fallon Heads Publishing Company. 
i John P. Fallon and Thomas P. Come- 
i ford, well-known advertising experts, 
have incorporated the .Auto-Mercury 
Publishing Co., of New York, with a 

j capital of $100,000. The concern is to 
! publish in de luxe style an expert book 
entitled “What Every Owner Should 
Know .About His Automobile.” Mr. 

i Fallon, who heads the enterprise, was 
' formerly advertising manager for the 

.Adam, Meldrum & Anderson Co. De- 
; partment Store, Buffalo, and more re- 
i cently advertising counselor and sales 
1 expert with the New York Globe. 

Publishers’ Representatives Advertising Agents 

ALLEN & WARD ADVERTISERS’ SERVICE 
Brunswick Bldg., New York 5 Beekman St., New York 
Advertising Bldg, Chicago Tel. Cortlandt 3155 

ANDERSON. C. J., SPECIAL AGENCY AMERICAN SPORTS PUB. CO. 
Marquette Bldg., Chicago, Ill. 21 Warren St., New York 

Tel. Cent. 1112 Tel. Barclay 7095 

JOHN M. BRANHAM CO. 
Brunswick Bldg., N.Y., Mailers Bldg., Chic. 

Chemical Bldg., St. Louis. 

BUDD, THE JOHN, COMPANY 
Brunswick Bldg., N. Y.; Tribune Bldg., 

Chic.; Chemical Bldg., St. Louis 

CARPENTER-SCHEERER SP. AGCY 
Fifth Ave. Bldg., New York 
People’s Gas Bldg., Chicago 

CONE, LORENZEN & WOODMAN 
Brunswick Bldg., N. Y-; Mailers Bldg., 

Chic.; Gumbel Bldg., Kansas City 

DE CLERQUE, HENRY, 
Chicago Office, 5 S. Wabash Ave. 

New York Office, I W. 34th St 

GRIFFITH. HARRY C. 
.Brunswick Bldg., New York 

Tel. Madison Sq. 3154 

HENKEL, F. W. 
People’s Gas Bldg., Chicago 

Tel. Randolph 3465 

KEATOR. A. R. 
715 Hartford Bldg., Chicago, 111. 

Tel. Randolph 6065 

LINDENSTEIN, S. G. 
118 East 28th St, New fork 

30 North Dearborn St., Chicago 

NORTHRUP, FRANK R. 
225 Fifth Ave., New York 

Tel. Madison Sq. 2042 

PAYNE et YOUNG 
747-8 Marquette Bldg., Chicago 

200 Fifth Ave., New York 

PULLEN. BRYANT & FREDRICKS CO, 
225 Fifth Avenue, New York. 

Tel. Madison Sq. 9729. 

PUTNAM 6t RANDAU . 
45 W. 34th St.. New York 

I Tel. Murray Hill 1377 

I VERREE & CONKLIN. Inc. 
1 225 Fifth Ave., New York 

Tel. Madison Sq. 962 

; STOCKWELU W. H. 
629 People’s Gas Bldg., Chicago 

I Canadian papers exclusively. 

ARMSTRONG, COLLIN ADV. CO. 
115 Broadway, New York 

Tel. 4280 Rector 

BRICKA. GEORGE W, Adv. Agent 
114-116 East 28th St., New York 

Tel. 9101-9102 .Mad. Sq. 

FRANK. ALBERT & CO. 
26-28 Beaver St, New York 

Tel. Broad 3831 

HOWLAND-GARDINER-FENTON 
20 Broad St., New York 

Tel. Rector 2573 

LEE-JONES. Inc., 
General Advertising Agents, 

Republic Building, Chicago, 

KIERNAN, FRANK & CO. 
156 Broadway, New York 

Tel. 1233 Cortlandt 

MEYEN, C., & CO. 
Tribune Bldg., New York 

Tel. Beekman 1914 

SECURITIES ADV. AGENCY 
27 William St., New York 

Tel. Broad 1420 

ANKRUM ADVERTISING AGENCY 
Classified Specialists 

431 S. Dearborn St., Chicago, III. 

CLASSIFIED AD COMPANY 
Clearing House For All Agencies 

Karpen Bldg., Chicago. 

GUENTHER-BRADFORD & CO. 
64 W. Randolph St., Chicago 

Newspaper and Magazine Advertising 

LEVEN ADVERTISING CO. 
175 5th Ave., New York. 

Majestic Theatre Bldg., Chicago. 

THE BEERS ADV. AGENCY 
37 Cuba St., Havana, Cuba 

N. Y. Office. 11th Floor. Fuller Bldg. 

THE EXPORT ADV. AGENCY 

Specialists on Export Advertising 

Chicago, 111. 

: New Kind of Full-Page Proof Press. 
I The Scott Manufacturing Co., of De¬ 

troit, is marketing a “quick-action dry 
^ full-page proof press” that embodies a 
i new and original idea. It takes proofs 
I on the same principle as the galley 
; press, without the necessity of sliding 
’ the form. This is accomplished by 

wheeling the make-up table into the , 
j press frame, the type form becoming the 
' bed of the press. Some of the news- 
! papers that have installed this press are 

the New York World, Providence 
Journal, Washington Herald, Toleifo 

' News-Bee, Detroit News and Toronto 
' Telegram. 

Allen & Ward, publishers’ representa- 
‘ tives, of Xew York and Chicago, will 
I shortly move their Chicago office from 
I 30 Xorth Dearborn street to the new 
j Advertising building. 

CIRCULATION NOTES. 

The Troy Times has just finished a 
! F'uropean Tour Contest under the man- 
j agement of W. L. Betts, whereby twelve 
1 women will enjoy a two months’ trip 

abroad this summer. The party will 
leave Hoboken, X. J., by the Hamburg- 
American Line on June *26. 

The Richmond Times-Dispatch has 
been conducting a $20.<h)() subscription 
contest under the direction of Frank S. 
.\dams, which began on February 24 
and closes to-day. The prizes include 
automobiles, Victrolas, diamond rings, 
watches, kitchen cabinets, ponies and 
outfits, eight bicycles and trips costing 
$200 each to Europe, California or 
Panama. 

I What is claimed to be the biggest 
I “Shower of Gold” contest ever conduct- 
ed by any newspaper is now in progress 
on the Times-Trihune of Waterloo, la. 
The contest is for babies of Blackhawk 
and adjoining counties. Gold prizes to 

I the amount of $1,325 in gold are given 
I to habies receiving the largest number 
i of votes. This is divided into various 
! amount^ the first grand prize being 
$506. The campaign is in charge of 

I Frank Hicks, general manager of the 
; United Contest Co., of Cleveland, 0. 
: More than 300 are enrolled. 



April 12, THE EDITOR AND PUBLISHER. 

A cartoonist once made a big hit by drawing a distorted 
map of the United States. He crowded the west and middle west into a gro¬ 

tesquely small space, giving all the rest of it to the east. He labeled it “An 

easterner's idea of the relative importance of Uncle Sam's various parts/’ 

The truth from which this exaggeration grew is proved 
by the fact that you are ne^lectin^ one of America’s richest and best buying 
people. 

You are smugly satisfied that you are reaching the whole 
United States with your advertising, when as a matter of fact you are catering 

to a few of your neighbors and nobody else. The Chicago territory contains 

fifteen million buying people. Chicago advertisers 

select The Chicago Tribune as the best medium to 

reach these untold riches. You probably didn’t 

know either of these facts. Write today and we’ll 

tell you more. The map you use as a guide is a 
cartoon. Let’s get down to facts! 

®The Association of Amer. 

lean Advertisers has ex¬ 

amined and certified to 
the circulation of this pub¬ 

lication. The figures of circulation 

conteined in the Association’s re¬ 
port only are guaranteed. 

Assodab'on of American Advertisers 
No 2288 Whitehall Bldg. N. Y. City 

The Tribune prints far more advertising than any other Chicago newspaper 

The World^s Greatest Newspaper 
(Trade Mark Registered) 

Eastern Office, 1207 Croisic Building, 220 Fifth Ave., New York City 
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