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Food Product 
Merchandising 

—if you wish it to be done successfully 
and at a minimum of expense—must be 
done along the lines of least resistance. 

It must be done in accordance with 
the lessons that experience has taught. 
The costly errors made by others must 
be avoided, and the plans that have 
proved brilliantly successful should be 
followed closely, adapted to suit your 
individual necessities. 

The men in our Merchandising Serv¬ 
ice Department have had a very unique 
experience. They have marketed, here 
in Chicago, many different varieties of 
food products. They have studied every 
step in many campaigns. They have 
analyzed conditions and studied results. 
They have gone both to dealers and con¬ 

sumers time after time for first-hand 
information. 

They have studied sales plans and 
advertising plans. They have watched 
the effects, dollars-and-cents effects, of 
various methods of procedure. 

As a result these men have gathered 
an experience that is simply invaluable 
to any Food Product Manufacturer who 
wishes to sell his product in Chicago 
territory. 

The practical benefits of this experience 

are at your conunand, without cost or obli¬ 

gation, at any time you wish to place your 

product in this field. These men will con¬ 

sult with you, advise you, tell you frankly 

the results of their experience with varied 

lines, under varied conditions, and point out 

to you the lines of least resistance in the 

marketing of your goods. 

OUjicago 
The World’s Greatest Newspaper 

(Trade Mark Refietered) 

Circulation over 
500,000 Sunday 
300,000 Daily 

Member Audit Bureau of Circulations 

Eastern Advertising Office, 251 Fifth Avenue, New York City 
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Holds the Dominant Place in 
the New York Evening Field 

In the evening field The New York Evening Post is in 

a class by itself. 

Let us see what this means. 

It means that The Evening Post, with its select clientele, which is not 

surpassed by any other clientele in the world, reaches readers that no other 

New York evening publication ever reaches, and carries a message from the 

advertiser to as many people with available money to spend, as does the 

circulation of all the other evening papers combined. 
It means that every copy of The New York Evening Post goes into the homes of waiting buyers, 

who will buy, if the appeal you make in your advertisement is properly presented. 

It means that there is no waste of circulation, and substantiates the recognized fact that mere bulk 

of circulation, without quality, is of no value to the advertiser whatever. 

It means also that, paying for circulation which goes among promiscuous readers who have not 

the available cash to gratify their desires, is a profligate waste of time and money. 
There are certain classes of advertising, it is true, in which other evening papers lead. 

Then there are other classes which The Evening Post rejects. 

The omission from The Evening Post columns of these special classes of advertising enhances the value of The Evening 

Post to all reputable advertisers who habitually use The Evening Post. 

To every advertiser, the only valuable circulation is that which goes where there is money to spend. 

The seasoned judgment of the advertisers who regularly use The Evening Post, and watch their results, favors The Evening 

Post by overwhelming odds. 

The New York Evening Post, as an advertising medium, holds the dominant place in New York. 

Njetnr )£crtk 
More Than a Newspaper—A National Institution 

Member A. B. C. 

Publication Office 
20 Vesey Street, NEW YORK 

Eastern Foreign Office, 
1103 World Building, NEW YORK CITY 

Western Office 
McCormick Building, CHICAGO 
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McKEE NOW AT THE HEAD NEW ORLEANS AMERICAN FIRE COMMISSIONER ADAMSON OF N. Y. 
COMMENDS “THE EDITOR AND PUBLISHER Now Owned by D. C. O'Malley, Who Is 

Classed as “Aggressive.” 

New Orleans. Oct. 20.—The higge.st 
stir that has taken place in newspaper 
circles in New Orleans in a long lime was 
caused by the purchase of the American 
hy I>. C. O’Malley, who took charge of 
the property on Monday. .Mr. O'Malley The new ollicers of the corporation 

puhlishiiig the St. Louis (ilolm-Deniot rat 
_ are: President. Charles 11. McKee; vice- ■ president, E. laiiising Kay; Douglas It. 

ilouser succeeds his father on the Imard 
of directors, which is now composed of 
Charles II. McKee, E. Lansing Ray, John 
C. Porter, William C. ilouser, Douglas 
B. Ilouser. 

The death of Daniel M. Houser, former 
president of the Olohe-Dem.ocrat, an¬ 
nounced in last week’s Editor and Pub¬ 
lisher, will cause no change in the con¬ 
trolling'ownership, management or pol¬ 
icy of the paper, according to Charles 
H. McKee, trustee for the principal 
owners. 

Though Mr. Houser for many years 
had been the executive head of the coni- 
pany, he never owned a controlling iu- I terest in its stock. At the time of his 
death his holdings amounted to $14.),00d 
of the .$500,000 capital stock. 

For the last 10 years the controlling 
interest, amounting to .$200,000 of the 
stock, has been owned by the heirs of 
Miss Ellen J. McKee, who died in lOO.l. 
She inherited the stock from William 

j -McKee, one of the founders of the Glola-- 
Dmnocrat. Under her will the stock 
which she owned was left to alK>ut 30 

: collateral heirs, hut was to be held in 
trust for 20 years, with (Charles H. Mc- 

!' Kee as trustee. 

I Joseph D. McCullagh, for many years 
editor of the paper, who died in ISOti. 
left stock holdings in the company val¬ 
ued at about $38,0<M). These he willed 
to a sister, who has since sold the stock 
back to persons actively connected with 
the paper. None of this stock passeil 
into Mr. Houser’s hands. The remainder 
of the stock, about $23,000 worth, is held 
bv Henry McKee, Simeon Ray and a few 
other small holders identified with the 
-McKee intere.sts. 

A statement filed by Mr. McKee in the 
Probate C’ourt in HMtO showed that four 
dividends were j>aid on the McKee hold¬ 
ings of Globe-Democrat st(»ck in lOO.f 
and HKlt). In 1005 there were dividends 
of .$2ti.0(M( and .$20.IM)0 and in 1000 there 
were dividends of $23,500 and .$43,500. 

Mr. Houser’s will provides that $4,000 
shall be distributed among thirteen St. 
Louis charities. The bulk of the estate 
i? left in trust for his f<nir children, Mrs. 
Liliiaii ll. .Vflerton, Mrs. Sears lA^hmann, 
.'•itephen Douglas Barlow Houser and 
Duncan T. Ilouser, and the children of 
his son, William Ilouser, who is dead. 

The trust was to continue until the 
youngest child of Mr. Houser should 1k‘- 
conie of age, when the estate was to Ik; 
divided among the children and grand¬ 
children. The will was made May 0, 
1000. and was witnessed by Ashley C. 
('lover and 11. C. Gonter. 

In a codicil dated .July 15, 1912, Mr. 
Houser provides that Stephen Douglas 
Barlow Houser and Duncan 1’. Houser 
are to be paid the equivalent of $25,000 
each, it being stated that Mr. Houser had 
given that amount to each of his other 
children. 

The will provides that the executor 
and trustee shall vote the stock held by 
Mr. Houser in the Globe-Democrat ac¬ 
cording to the wishes of a majority of 
the children who have become of age. 
The St. Louis Union Trust Company is 
named as executor. 

Messrs. Ray, Porter, William C. Houser 

and Douglas B. Houser Associated with 

Him On the Board of Control of the 

St. Louis Glohe-Democrat-Summary of 

the Deceased Publisher's Will. 

'The Way to Reach the People Is Through Publicity,” Says He; “That 
Is the Greatest Arm of Our Service in Fighting to Prevent Fires”— 

“Your Sample Advertisements Are Ideal; I Wish I Could 
Publish Them in Our Papers Dailv for a Year.” 

Two iceelcs ni/o Tjie Editor and 
I'uBLisiiBa printed an article ahow- 
ina the importance o/ NEWSPAPEK 
AuVEltl’lEIt/O to the full success of 
auch work as Fire Vommisaioner 
Adamaon of New York ia undertaking 
to accompliah bp way of reducing thia 
i'itp’a tremendous fire toss. 

Ur. Adamaon now sends to this 
offtce the following strongly com¬ 
mendatory ‘‘authorized interview." 

Tuk Editor and ITtii.i.siier is riglit. 
It would help me tremendously if I had 
a fund which I could use for systematic 
lire prevention publicity. 

"F^blicity—that is to say, education 
through publicity—is almost half of fire 
prevention. We can through our insjiec- 
tion force, and by the issuance of orders, 
make buildings more nearly fireproof; 
but what can a mere liandful of inspect¬ 
ors accomplish in freeing the hundreds 
of thousands of buildings in New York 
Gity from the conditions that cause fire, 
and that, when the fire is once started, 
permit it to spread? Dbvioiisl.v we can 
cover only a small part of the field; and 
ol)viou8ly, too, it is the work .of years 
to cover the whole city. 

“And even when the whole city is cov- 
cred, have we acconiplished the full task 
of fire prevention? Far from it. We 
ihall have doii'e a vast amount toward 
liettcr fire protection—toward making 
the buildings safer and reducing the loss 
when fires occur; but there will still 
lie something more to be done. 

“Real fire prevention involves just as 
much the reform of the habits of tin* 
IK-ople as it does the firepnsifing of 
buildings. Until our ]ieople—men, 
women and children—arc taught that it 
is their carelessness that causes fires, and 
that this carelessness is avoidable, wo 
are not going to get the proper reduc¬ 
tion in the number of fires. 

“We can make every building in New 
^'ork City ideally fireproof, but so long 
as we fill these buildings with careless 
jiiHipIe who allow rubbish to accumulate, 
who throw away lighted matches, cigars 
and cigarettes, who are careless with 
stoves and furnaces and inflammable 
' leaning fluids, and who allow o)ien gas- 
jets to ne placed near light, inflammahh' 
curtains, we are still going to have fires. 
The loss will not’ be .so great, hut the 
mimbcrs will be almost as great. 

“We have reduced the loss per fire in 
New York by the gradual installation of 
fireproof walls, enclosure of stairways 
and the introduction of fire-retarding 
materials. We have reduced the niim- 
lier of fires only in so far as we have 
lieeii able to reach the peojile by a fire- 
prevention propaganda, and cause them 
to take more care in their homes. 

■'Therefore it is clear that the way to 
reach the jieople is through BUBLICiTY. 
i'hat is the greatest arm of onr service 
in fighting to prevent fires. The Editor 
AND Publisher has corre<“tly analyzed 
the firoblem; and the sample advertise- 
meuta that you suggested are ideal. I 
wish it were possible for me to publish 
them in the daily papers of New York 
once a week right through the year; but, 
unfortunately, we have no funds for the 
purfmae, and in the present financial con- 

(Onntimued on page 504.) 

I'RANCIS P.ATRICK WALSH 

has Ikh!!! in the newspaper business in 
the Grescent C5ty before, and when he 
was “behind the gun’’ he made things 
"move.” 

He was once the owner of the Item, 
and had conducted another pain-r before 
that. He is certainly asgressive: and as 
a great many people in New Orleans 
liave lieen howling for “an aggressive daily 
paiier” for so long, it remains to he seen 
how strongly they will come across for 
.Mr. O’Malley again. The .Vmcricaii was 
started by the printers who were locked 
out of the other three daily papers some 
months ago. hut it has had a rocky road 
to travel aud was close to the jumping- 
ofF place when Mr. O’Malley took it over. 

John .Marshall, who was formerly editor 
of the Lake Charles .Vinerican, is now .sec¬ 
retary of the R. G. Pleasant gubernatorial 
campaign ooinmittcc. Col. Plea.sant is at¬ 
torney general for the State and ia setting 
a Imt pace for the other candidates. 

WALSH IN KANSAS CITY 

He I.' Appointed New Publisher of the 

Post—No Change in Executive Heads. 

Telegram to Tiik Fiiirot! .\.\d |•|•I•.l.Isll^;ll 

Kansas City. Mo., Oct. 21.—The an- 
iiouueement that I have become the pub¬ 
lisher of the Kansas City Pf>st and have 
assumed full charge of its editorial and 
biisine.sa departments tells the whole story. 
There is no <4iauge conteinplateil in any 
of the executive heads of the paper, and 
Boyd F. fJurlcy remains managing edi¬ 
tor. 

The paiHM- will lie aUsulutely iiideis-iid- 
ent in iiolitics. It will lie the free, out¬ 
spoken, unharnes.sed advm-nte of what 
is the right in government and business 
always. Frank P. Walsh. 

In 1913 President Wilson appointed 
Mr. Walsh chairman of the Federal 
Commission on Industrial Relations. 
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MR. McANENY, OF NEW YORK, DROPS POLITICS 
TO RE-ENTER JOURNALISM ON THE TIMES 

Before He Became Prominent in Municipal Affairs He Had Served 

an Apprenticeship of Years as a Newspaper Man, and He 

Tells “The Editor and Publisher” an Absorbing 

Human Interest Story About His Experiences. 

Very great interest was aroused on 
Wednesday, both in New York news¬ 
paper circles and among the politicians 
of the city, in these two announcements 
at the head of the editorial page of the 
Vew York Times: 

I take pleasure in annoiincini; that Mr. 
George McAncny has accepted my Invita¬ 
tion to Itecome associated with me in the 
general management of the New York 
Times, and will come to the Times as soon 

Auol.I'll S. (K lis, 
I’ulilistier New York Times. 

as he can satisfactorily transfer to other 
hands his duties as President of the Board 
of Aldermen and member of the Board 
of Estimate and Apportionment of the (Mty 
of New York, and devote himself wholly 
to the Times after .Ian. 1 next. 

Adolph 8. Oriis, 
Publisher The New York Times. 

Oct. 10, 1015. 

.\s the New York Times will announce 
tomorrow, I have accepted Mr. Ochs's invi¬ 
tation to enter the service of that paper 
as his associate in its management. 

I shall not. however, resign my clt.V 
ofti<-e until after the end of the term of 
the present Board of .\ldermen, in January, 
and not, of course, until proper disposi¬ 
tion has been made in the Board of Esti¬ 
mate and Apportionment of the measures 
Itefore the several committees of which 
I am Chairman. 

After six years of service at the City 
Hall, I shall leave it, naturally, with 
regret; but it is to be my good fortune 
to exchange one field of public service 
for another, and my opportunities for aid¬ 
ing the cause of good government will not 
Ih' abridged. 

I shall give up, too, with a feeling of 
real loss, my dally association with Mayor 
Mitchel and my other colleagues in the 
administration. Ppon their rare ability 
and integrity a new order of city gov¬ 
ernment has iM'en building, and it has 
been a constant privilege to work with 
them. 

Georoe McAnenv. 
.New York, Oct. 10, 1915. 

In the course of a signed editorial, 
printed in connection with the foregoing, 
Mr. fichs said: 

When I ac<|ulred the control and man¬ 
agement of the New York Times in lS9ti, 
its gross annual income was about 
$.500,000. It is now nearly $5,000,000 and 
rapidly increasing. It has over 1,000 peo¬ 
ple on the weekly pay-roll. The circula¬ 
tion of the Times is now over 330,000 every 
day in the week, and we confidently expect 
.500.000 in a comparatively short time. 
.\nd this increasing <'irculatinn is by no 
means confined to the great metropolitan 
district of New York City. The circula¬ 
tion of the Times is rapidly growing 

throughout the United States. Thus the 
Times establishment is requiring more cap¬ 
tains, or rather a sub-division of captain 
duties. As we sail many uncharted seas, 
I owe it to those who sail with me to get 
the best talent possible to officer the ship 
and compose the advisory board, and in 
every way possible strengthen the organi¬ 
zation. The New York Times is a great 
newspaper, but not so great as it should 
be, can be, and will be. 

AS MKWED BY EDITORS. 

Naturally there have been numberless 
editorial comineiits published all over 
the country in respect to an event of 
such importance. . As representing 
effectively the New York local view¬ 
point, the following, from the World, 
headed “An Example of Public Stupid¬ 
ity,” is characteristically “multum in 
parvo”; 

George McAneny, in our opinion, is the 
ablest administrative expert in the public 
life of New York City or New Y'ork State. 
Neither the city nor the State, however. Is 
able to find a way to employ his exceptional 
talents for public service. The best that 
municipal stupidity does with him is to 

Hon. George McAneny. 

make him President of the Board of Alder¬ 
men at an annual salary of $5,000. 

Our nelghhor, the Times, has therefore en¬ 
gaged Mr. Mc.tneny, who was once a mem- 
l>er of the World’s staff, as assistant to 
Mr. Ochs. The Times may need Mr. Mc- 
.Vneiiy very much, but New York City needs 
him a great deal more. The Times, how¬ 
ever, has enough intelligence to take him, 
and the city is stupid enough to let him go. 

Y'et New York is forever puzzled to un¬ 
derstand why its public affairs are habit¬ 
ually mismanaged. 

Mr. McAneny was elected President of 
the Borough of Manhattan in 1909 and 
President of the Board of .-Mdermen, his 
present position, in 1913. In the Sum¬ 
mer of that year he was prominently 
mentioned as a candidate for Mayor on 
the Fusion ticket. 

MI AXENY’s KlfillT FOR SI BWAY. 

Two of the accomplishments during 
his servic-e in the city governments that 
stood out perhaps more than the others 
were his long fight in the Board of 
Estimate for the adoption of the great 
dual subway system and his widening 
of Fifth avenue and other main thor¬ 
oughfares of the city. 

But The Editor and Publisher read¬ 
ers will lie chiefly interested, beyond 
doubt, in knowing something of Mr. Mc- 

.\neny's 3-outhfuI career as a newspaper 
man, for it is upon a sub-stratum of 
newspaper training that his later politi¬ 
cal success has lieen erected, and he now 
goes back to his “first love.” To satisfy 
this unquestioned interest, a representa¬ 
tive of this paper yesterday had a chat* 
with him, in which he gave the following 
narrative of his newspaper days: 

“My career in active newspaper work, 
which lasted altogether about seven 
V’ears, began on the staff of the .lersej’ 
.Journal—then the .Jersey City .Journal. 
I started work there in 1885 and stayed 
until .Julv, 18811, when I went to the 
World. 

HIS .NEWSPAI'Elt EXPERIENCES. 

“In those days.the newspapers main¬ 
tained railroad news departments. Some 
of them still do, I believe, but not many 
among the big papers. Well, I was 
assigned to the World’s railroad bureau, 
and it became my duty to go around and 
pick up gossip about roads. I circulated 
among the general passenger agents, the 
traffic managers and other officials and 
frequented the gathering places of em- 
ploj'ees on the lookout for stray bits of 
news. 

“It was not vastly exciting work, but 
I think it was a fortunate kind of initia¬ 
tion. 1 was enabled to learn what news 
value meant, and gradually to develop 
the ability to handle more important as¬ 
signments. Of course, in the natural 
course of things, 1 made many acquaint¬ 
ances, and no newspaper man fails to 
realize Imw essential that is. Railroad 
men mingle with all varities of people, 
and they are often prepared to give 
serviceable ‘tips’ on news that lies en¬ 
tirely outside of their own business. 
My acquaintanceship with them helped 
me to land many a story long after I 
left the railroad bureau. 

( f)VEItED .lER.SEY ( ITY. 

•‘In 1887 the World established its 
New .Jersey edition, under the direction 
of Managing Editor George Harvey. I 
Isdieve it was at about that time that 
■Mr. Harvey was appointed a member of 
Gov. Abbett’s' staff and came to Is; 
known as Colonel Harvey. Since I 
happened to be a native of-Jersey City, 
knew the people there and was familiar 
with .Jersey Otv’ affairs, it was natural 
enough that I should be assigned to the 
.Jersey staff. Col. Harvey was a kindly 
enough boss, but he was primarily a 
capable editor, who wanted results. He 
did not let the grass grow under his 
feet, nor did those who were under him 
—not if they wanted t9 keep their jobs. 

“As one of the staff of the Jersey 
edition, I did every sort of job known 
to the newspaper reisHter. Thefts, mur¬ 
ders, railroad wrecks, lawsuits, weddings, 
council meetings, elopements, financial 
and real estate projects—they all fell 
to my lot. Whatever event the day 
brought forth in my territory, I was sup¬ 
posed to l>e ‘on the job’ to see that the 
World knew all there was to know about 
it. 

“It was mighty interesting work. The 
variety of a newspajier reporter’s tasks 
is what keeps him goipg, it seems to me, 
in the face of long hours and intense 
nervous strain. If one had to expend 
the same amount of physical and ner¬ 
vous energy in some drearj- round, 
where every hour is just like the one 
just gone, he could hardly stand it. The 
uncertaintj' as to what is going to turn 
up next is what keeps him well sup¬ 
plied with ‘ginger.’ As it was and is 
with countless other members of the 
fraternity, so it was with me. I kept 
my curiosity alive, and was eager on 
the trail of anything that looked like a 
gooil storj’. 

WORKED ox EVE.XIXO WORLD. 

“The next year, 1888, they launched 
the Evening World. I had thought I 
was working pretty hard before, but 
now I discovered that I must draw still 
more upon my store of eenrgy. When 
I became the Evening World’s Hudson 
Count.v reporter, I continued to do the 
job for the morning paper just the same 
— a ‘double trick.’ The recollection of 
this period of mv life earries with it 

no disposition lo complain, though. I 
did then only what dozens of newspaper 
men were doing, and what they are do¬ 
ing today. I cannot say that I can re¬ 
call ever having considered myself, or 
ever having been considered, a ‘Star re¬ 
porter’ or the possessor of any unusual 
journalistic talent. In fact, I didn’t 
have much time to think about that, 
one way or the other. I was simply a 
busy newspaper man working for a live 
newspaper—a cog in a really wonderful 
news-getting and news-giving machine. 

“I left the World in 1889 and became 
a free lance. My friend, Charles 8. 
Stanton, who had been Col. Harvey’s 
first lieutenant, and I formed a sort of 
literary partnership. Each of . us wrote 
articles of his own and placed them, in¬ 
dependently, but together we ran a 
83’ndicate which served a number of out- 
of-town newspapers. About this time, 
too, I did a good deal in the' w.-iy of 
resort reporting, and this, of course, 
kept me out of the city for long perioils. 
In the Summer I reported from North¬ 
ern resorts, and in the Winter from the 
South. 

“All this time I was writing for the 
Sunday newspapers, and I began to con¬ 
tribute to the weeklies, notably Har 
per’s. In the course of this period I 
made the acquaintance of George W'ill- 
iam Curtis, then editor of Harper’s 
Weekly and leader of the civil service 
reform movement. It was partly 
through this association that I came to 
accept the secretaryship of the Civil Ser¬ 
vice Reform Association as well as that 
of the National League, and it was not 
until then—1892—that I quit newspaiM-r 
work altogether. 

“But perhaps it is not accurate to sa3' 
that I ever ‘quit newspaper work alto¬ 
gether.’ Continued intercourse with 
editors and reporters, even if one is not 
an editor or a reporter himself, neces¬ 
sarily involves what may be described 
as ‘newspaper work.’ One has to la- in 
touch with the course of public opinion, 
and that can be done only through the 
press; and one has to know how to give 
the papers the right kind of informa-- 
tion they want from him. A public of¬ 
ficial really shares with the reporter 
the distinction of being a cog in the 
newspaper machine. 

“It has been my good fortune to know 
a great many journalists. There is no 
class of workers with whom contact has 
been more stimulating, and none from 
whom one gets more useful ideas about 
active public affairs. It is a pleasure 
to me to remember that I was one of 
them, and I have good reason to be 
grateful that I am ranked as a World 
alumnus.” 

Getting Ready for White House Wedding 

Washington, Oct. 21.—Joseph P. 
Tumulty, secretary to the president, has 
under consideration press arrangements 
for the coming White House weilding. 
As it la to be' the event of society this 
winter, with styles a predominating fea¬ 
ture of the news, women writers are re¬ 
questing recognition. It is expected that 
an announcement will be made in a short 
time as to just wl at representatives of 
the press, if any, are to be admitteil to 
the White House on this imfiortant occa¬ 
sion. It has been suggested that the 
wedding ma.v be treated as any other 
White House news, and that statements 
will be given to all the members of the 
press alike. 

St. Louis Republic Accuracy Bureau 

The St. Ixmis Republic has voted to 
establish a Bureau of Accuracy and Fair 
Play. Its purpose will be to investigate 
all complaints of inaccuracy and unfair¬ 
ness in news and editorial articles and 
report the result to the complainant, and 
to publish corrections and restrictions 
when deserved. Acknowledgment is 
made, by the Republic, to “the New York 
World, and especially to Ralph Pulitzer, 
for the idea and the groundwork of the 
plan. .Such a bureau has been conducted 
by the World for the past two years ami 
the results fill an important page in the 
records of contemporary journalism.” 
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A. A. C. W. Perfecting Plans for the Big Advertising Campaign 
Facts Concerning It Presented at a Meeting of the National Commission Held in New York—All Kinds of 

Mediums to Be Used in Advertising Advertising—No Preference to Be Shown—Aim Is to In¬ 

crease Public Confidence in Advertising and to Benefit the Business—Other Topics Discussed 

—Applications of Several Advertising Organizations Acted Upon by the Commission 

'rhe outline of the most extensive ad¬ 
vertising campaign ever undertaken in 
the world’s history was submitted to the 
National Commission of the Associated 
Advertising Clubs of the World at a 
meeting held at the club house of the 
Advertising Men's Ijeague of New York, 
on Saturday by W. C. D’Arcy, of St. 
Louis, chairman of the committee on ad¬ 
vertising advertising. All kinds of me¬ 
diums are to be used—new8pai)ers, farm 
|)ai)ers, magazines, street cars, billboards, 
directories and booklets. The copy is to 
he written by some of America’s foremost 
luisiness men. It is expected that the 
campaign will be launched early in 
.la Hilary. 

Twenty-seven members of the com¬ 
mission, the largest number who have 
attended a commission session, were 
present when Secretary I. •!. Scliulte 
called the roll at the opening .session on 
Saturday morning. As the commission 
consists of thirty-nine members, three 
from each of the thirteen departments 
of which the A. A. C. W. is composed, 
tl-.e attendance was unusual. 

MEMBEK.S IN ATTENDANCE 

Those present were: Advertising 
Agents, W. C. D’Arcy, of St. Ijouis, and 
W. H. .Johns, of New York; Advertising 
Specialty Manufacturers, Henry I>. 
llardenburg, Brooklyn; Agricultural 
Fublications, Thomas A. Barrett, New 
York; II. C. Klein, St. Paul, and E. T. 
Meredith, Des Moines; Business Press, 
\. A. Gray, Chicago; John Clyde Os¬ 
wald, New Y’ork, and W. II. Ukers, 
New Y'ork; Directory Publisliers, U. H 
Donnelly, Chicago; Wilson II. Lee, New 
Haven, and G. D. W. Marcy, Boston; 
Graphic Arts, H. H. Cooke, ?sew York, 
and H. A. Gatchell, Philadelphia; Mag¬ 
azines, A. C. ijr. Ilammesfahr and Don 
M. Parker, New York; National Adver¬ 
tisers. W. H. Ingersoll, O. C. Harn 
and G. B. Sharpe, of New York; News¬ 
papers, W. S. Jones, Minneapolis; Out- 
Door Advertising, S. Pratt, New York; 
Poster Advertising, E. Allen Frost, Chi¬ 
cago, and Kerwin H. Fulton, New 
York; Religious Press, Thomas A. Daly, 
Philadelphia; .1. F. .Jacobs, Clinton, S. 
C., and Walter .J. Mclndoe, New York; 
Retailers, Frank A. Black, Boston. 

CIIAIKMAN INGEBSOLL'S VIEWS 

The commission was called to order 
by W. H. Ingersoll, of New York, the 
chairman, who in speaking of the work 
of the commission, said : 

“It is still difficult for the rank and 
file of the departmental membership to 
get a conception of the Commission. It 
is not clearly in the minds of most of 
us just what our connections and rela¬ 
tions are and what we can do and how 
we are going to do it. 

“Each division must recognize that we 
have made a federation of class Interests 
and that we are out for each class of 
men to join hands and do something in 
a concrete, definite program to better 
the conditions in our field and to create 
gueater opportunity in it. 

“It has been my idea that our national 
eonvention is really going to be a con 
vention of the organizations that are in 
as departments and that will meet the dif¬ 
ferent classes in the advertising business, 
and instead of having a great miscel¬ 
laneous convention we will have business 
sessions of the different departrtlents— 
business sessions that will thresh out 
Iiroblems that need to be threshed out. 

“I look forward to the time when we 
will occupy some such position in the 
advertising field ns the Trade Association 
of Germany, which is almost an official 
body—a legislative body. Those who 
best know the requirements of a field 
really legislate for that field. The only 
way Germany has competed against the 
world has been for all the people, the 

government and all the industries to get 
together to create the best conditions 
and then pull together. They have com¬ 
petition hut they have restricted it. 

“The Commission can back the asso¬ 
ciations when we are joined sufficiently. 

"We must see for ourselves the big 
things that have to be done and then 
divide them into classes. Certain prob¬ 
lems exist in the field; what can the 
magazines do, what can the retailers do. 
what can the religious press do to sidve 
them’/ We must get ourselves jiroperly 
interlocked and he able to pull a stroke 
that will make an impression. 

TO intehest the bank and m.E 

"There is no body of interests in the 
country that ought to have anything like 
the ability to get its purposes accom¬ 
plished, when you consider the immense 
avenues of puhlii-ity that are oiien to 
us. We have got to find a way of get¬ 
ting the rank and file of our individual 
bodies to realize that they are in this 
association; that we have some com¬ 
mon aims, and that they can do this, 
that and the other thing for the different 
departments for the accomplishment of 
the purposes that are understood. I do 
not believe that we are going to amount 
to anything until we succeed in getting 
that over.” 

After a general discussion upon the 
character of the work the Commission 
should take up, Mr. Ingersoll read a 
paper which he had presented to the 
Executive Committee on “Some I’rob- 
lems of the Advertising Field With 
Which the Commission May Cope.” 

Much of the efficiency of advertising is 
now lost, in Mr. Ingersoll’s opinion, 
through the indifference or disinclination 
of the retailer to cooperate with the 
national advertiser. He claims, in some 
instances, that he would be much better 
off if the goods he handled were not 
advertised and the money thus saved was 
put into the value of the merchandise, or 
the goods were sold to him at a less 
price. He feels that if not so much money 
was spent in advertising he could inaki 
a greater profit. 

THE BETAIL DEALEB I’BOni.EM 

“Perhaps we ourselves are to blame 
for this attitude on the part of the re¬ 
tailer,” continued Mr. Ingersoll. “We 
have, in some cases at least, magnified 
our own rights and prerogatives and 
overlooked those of the distributor. Some 
national advertisers do not allow the re¬ 
tailer an adequate profit, or they make 
promises as to what they will do to move 
the goods, and then fail to live up to 
them. 

“We are forgetful of the fact that he 
is constantly besieged by salesmen who 
urge him to stock up with their goods, 
and that if he yielded to half of them 
he would soon find himself beyond his 
depth. 

“The question is, what can we do to 
enlist his support of advertised goods— 
those he is already handling? It seems 
to me that much can be accompIish(‘d by 
advertising advertising in the nunliums 
that reach him. In this connection let 
us hear from Mr. D’Arcy, of St. Louis, 
chairman of the Committee on Advertis¬ 
ing Advertising, appointed at the Chi¬ 
cago Convention.” 

In presenting his report on the com¬ 
mittee’s work and plans, Mr. D’Arcy said 
that arrangements had been perfected for 
carrying on the most important advertis-‘ 
ing campaign ever undertaken by any 
association or business enterprise. It 
is to be national in character, no pref¬ 
erence being given to any one medium, 
and will cover the entire country. 

The copy is to be written by Henry 
Esterbrook, whose address at Chicago 
created such a profound impression; 
Bishop Candler, of Atlanta ; .Joseph 

Davies, who will tell what the Associated 
Clubs means to business and to advertis¬ 
ing; W. R. Hotchkin, who will have 
something to say on the retailers’ prob¬ 
lems ; Frank A. Black, of Filene’s, .lo- 
seph Ajipel, of Wanamaker’s, and some¬ 
one connected with Mar.shall Field & Co., 
of Chicago, and Arthur Brisbane, of 
New York. Continuing. Mr. D’Arcy said ; 

CAMPAIGN TO HE NEIITBAI. 

"The campaign will be absolutely neu¬ 
tral. It will merely clarify advertising; 
it does not need justification as to its 
liower. It will present advertising as 
it has never been presented before. 

"Two booklets will be prepared which 
will be sent to anyone who answers ad¬ 
vertisements. One will be technical, tell¬ 
ing what the Associated Club movement is 
and explaining some of the copy. The 
second will show definitely the copy 
itself, which an advertising seller may 
put in his pocket and when he en¬ 
counters an advertiser who either doubts 
the efficiency of advertising or do«>s not 
want to do as much as he should do, will 
be of use. The booklet explains what is 
being done to advertise advertising, anil 
shows how any iiiece of copy can be 
made personal and ajiplied to any par¬ 
ticular line of business. 

“None of the work is costing us a 
lienny. No names will be mentioned, so 
that nobody can throw stones. Down in 
the corner will be a statement that copy 
is written by so and so, illustrated by 
so and so, and engraved by so and so. 
Then in the margin will he a significant 
statement that this is one of a series to 
advertise advertising put out by the 
As.sociated Advertising Clubs of the 
World. We have promises from four¬ 
teen big advertisers who have been ap¬ 
proached on the matter that we can use 
their space, whether it is in agricultural 
papers, magazines, posters, or street cars, 
they jiaying for the space. One has 
come forward with a page in a publi¬ 
cation of national circulation. Credit 
will be given at the bottom to the firm 
contributing the space. 

“The copy will be put into a book, 
leather hound, with gold on the outside, 
with an introduction explaining the 
movement, which will be sent to those 
entitled to receive it. Each piece of 
copy will be accompanied by a terse para¬ 
graph explaining just wJiat it is all about. 

CHICAGO PAPEB8 OKKEB SPACE 

“Mr. Field of the Chicago Tribune, 
and Mr. Keelcy of the Chicago Herald, 
have said that they want every line of 
copy that the committee will furnish. The 
Curtis Publishing Company has promised 
to give us any space necessary.” 

At the close of Mr. D’Arcy’s remarks 
Mr. Ingersoll called upon the representa¬ 
tives of the several departments to state 
what they could do to assist in the cam¬ 
paign. Mr. Barrett, of the Agricultural 
Press, said that he would see that the 
advertising copy appeared in the agri¬ 
cultural jmpers which reach ))ractically 
every farmer in the country. Represen¬ 
tatives of the trade press, the magazines, 
the billboards and the directories 
pledged themselves to secure ample space 
for the advertisements. S. Pratt, of the 
Paint Association, said that that or¬ 
ganization would gladly cooperate in the 
matter in some eighty odd cities of TiO.OOO 
population. Air. Oswald declared that 
the National Editorial .Association would 
be glad to help in any way it could. A 
moving picture slide concern has offered 
to furnish l.oOO slides free of charge. 

FIRST Dl TY TO CONSFMER 

That Is the One Proper .Attitude of the 

Retailer in Every Case. 

When the commissioners assembled 
after luncheon, which was served in the 

grill, the subject of advertised versus un- 
advertiswl goiKls was taken up. F. A. 
Black, of Filenes, Boston, alluded to the 
editorial in last week’s issue of The 

Editob and PfULiSHEB on the opposition 
of department stores to advertiswl gooils. 
He allirnied that the views, expressiil 
therein were correct. Among other 
things Mr. Black said : 

“All advertising cannot be spoken of 
as good. It is up to the retailer to be 
given the privilege of choosing between 
two or more brands. Such c-ondition 
might arise between an advertised article 
and an unadvertised article. It is the 
first duty of the retailer to serve the 
consumer; and he should be given the 
privilege of making a selection. 

"There are some unadvertised gixxls 
which are quite as good and can be sold 
for less money than similar goods which 
are advertised. You cannot speak of 
all nationally advertised goods as the 
best that can be bought for at the money. 
Retailers recognize their value and plac-e 
in the scheme of things. 

BETAII.EB.S AND IIKANDEt) GOOD.S 

".All retailers are not ojiposed to brand¬ 
ed goods. It is u|> to a national adver¬ 
tiser to make his jilace as it is up to a 
retailer to make his place in a com¬ 
munity. Some retailers are able to sell 
unadvertised goods of a quality equal to 
advertised goods for less money. A re¬ 
tailer must give the consumer the best 
he can get for the money. Many small 
retailers are unintelligent. It is the 
burden of the national advertiser to 
educate those people. If national adver¬ 
tiser could find a way of eliminating the 
waste he would be doing something.” 

■Mr. Meredith suggested that it would 
be a good plan for the Commission to 
prepare an official statement showing 
that advertising does not increase the 
price of goods, and give it wide publicity. 
It was decided that a committee be ap¬ 
pointed to consider the matter and report 
at the next meetng. 

Unfair practices was another topic 
that engaged the attention of the Com¬ 
mission. A number of complaints had 
been filed which required action. Mr. 
Gray contended that it would not be pos¬ 
sible to discuss these complaints at this 
time. This view finally prevailed and 
the complaints were laid over until the 
next meeting. 

The report of the Credentials Commit¬ 
tee submitted by Mr. Oswald, recom¬ 
mended the admission to membership of 
the Financial Advertisers Association, 
the application of which had been duly 
soclation was duly admitted to member- 
considered b.v the committee. The as- 
ship. 

The application of the Direct Adver¬ 
tisers Association, which was also ap¬ 
proved by the committee, was act^ 
upon favorabl.v, the only restriction being 
that the association change its name to 
Mail Advertising Service in order to 
avoid any confusion as to its character. 

The House Organ Editors’ application 
was denied admission as a department, 
but the members will be admitted to any 
of the existing departments with which 
they can properly become identified. 

It was the opinion of the Commission 
that the Associated College Newspapers, 
whose application for membership as a 
department had been filed, should be 
given an opportunity for a hearing before 
final action be taken. Similar action 
was taken in regard to the Proprietary 
Advertising Association. 

The resignation of the Business Press 
as a department was accepted, and the 
Federation of Trade Press Associations 
was substituted by agreement 

The Commission then adjourned until 
January, when a meeting will be held in 
.New York at the call of the Chair. 

(Continued on page .<500.) 



. BACHEI.LER SUGGESTS TWAIN 

Hih Sphinx Club Speech Amusing; and 

Seriouti by Turns. 

Irving liaclieller, in addressing the 
.Spliinx Club at its dinner on the 14th— 
illustrated altove—reminded one very 
much of Mark Twain. He is a taller 
man than Mr. Clemens a as. but he has 
mueb the same drawly way of s|K‘aking. 
the same dry humor and the same seri¬ 
ous way of delivery. 

lie does not pass it out like a shut 
from a big gun. Rather he eases it 
along and slips it over onto his audience 
so carefully and so smoothly that he 
must needs wait for some time to have 
It get the point. He jumps from ap- 
l>arent semi-seriousness to the moat ludi- 
iTous climaxes in a jarha-tly nonchalant 
manner, and does so with the rapidity 
and eas<- generally attributed to the 
uell-known and popular Rocky Moun¬ 
tain goat who is siipiMised to perform 
the same gyrations in regard to the 
mountains that it inhabits. 

While there were many good laughs 
in his spiwli. he put a splendid reverse 
Kiiglinh on Eugene Field's style, finish¬ 
ing with a remark that didn’t have a 
smile or even a grin in it. 

Evidently Mr. Bacheller is not over- 
enthusiastic in his adoration and venera- 
Moii of kings, prino's and potentates. 
Xeitlier does he lose much sleep kowtow¬ 
ing to great military commanders or po- 
litiial Pooh Bahs who are inclincxl to dis¬ 
seminate loose conversation regarding 
the noble hero who goes into battle to 
die for his country while said politician 
stays at home to guide the destinies of 
the country so beautifully protected by 
the poor simp who goes out and give# up 
his life. 

Mr. Bacheller directed attention to the 
fact that throughout history there were 
• inly two or three instances where the 
•lirectors of the great wars had taken 
their own medicine and had gone to the 
front to stop bullets themselves. He at¬ 
tributed all progress in the world to 
the result of advertising. He said that 
he liked to imagine Time as lieing a great 
newspaper, of which the world is the 
f>r*'ss that prints it and God is the editor. 

.Vn ad to which Mr. Bacheller would 
■lirect attention reads: 

‘Wanted : Ky all the p<‘onlc. a servant 
Imrn of those who serve and aspire—who 

has known want and trouble and all that 
passes In the little house of the poor— 
who has felt in his heart the weakness 
and strength of his brothers and knows all 
the divinity that dwells In them,” etc. 

It was a clever idea on the part of 
President Lvnn to have Mr. Bacbeller’s 
address followed by a stump ripceeli of a 
|>olitical nature—a sharp contrast. 

SYRACUSE (N. Y.) JEWELERS 

Start an Interesting Combination Adver¬ 

tising Campaign in Loral Papers. 

Something has been s^id about an at¬ 
tempt to advance the interests of jewelers 
through free publicity. This is not true, 
apparently with the Syracuse (N. Y.) 
jewelers, however. Tliey are paying regu¬ 
lar space rates for their campaign, and 
have contracted to continue the copy for 
one year. The campaign is a novel one, 
and while originating as a newspaper 
projKisition, has been extended to cover 
all mo<le8 of publicity used by the jewel¬ 
ers. 

While the effect is general, the use of 
the seal of the Central New York Jewel¬ 
ers' .Asswiation narrows the eumiilative 
value down to the few comprising the 
organiimtion. This seal is to be more 
and more projected into the foreground 
of the advertising of the association, and 
of the individual members as well. It is 
also to he used ns a transfer sign on the 
windows, and on all boxes, cards, etc. 

At present ten representative stores are 
in the association. It is purposed to ex¬ 
tend the membership as new jewelers 
make application and are accepted by the 
charter members. The advertising copy 
is being written by an experienced news¬ 
paper man and deals generally with the 
advantages of possessing and wearing jew¬ 
elry of every kind and type. The adver¬ 
tisements carry the names of the several 
stores in the association. 

Plans for an advertising campaign 
to cost more than $1,000,OOP. in which 
the trade of the retail jeweler will be 
brought more prominently before the pub¬ 
lic. were discussed at a dinner of the 
t'hicago Jewelers' Association this week. 
Bartley J. Doyle, <if Philadelphia, said: 
"It is the purisise of this campaign to 
bring to the public and the home what 
jewelry is, wliat to wear and when to 
wear it.” 

NEW CIRCULATION BUILDER 

How “Every Week” Is Being Used by 

Publishers to Increase Sales. 

The success of Every Wt'ek, an out¬ 
growth of the Associated Sunday Maga¬ 
zine, is regarded as remarkable in view 
of the business depression that followed 
the outbreak of the European war last 
year. It has secured a surprising dis¬ 
tribution and its circulation is rising in 
a way that opens the eyes of experienced 
publishers. 

Tlie weekly is clean cut; its articles 
have snap and go to them; the stories 
catch and hold the reader’s attention; 
and the illustrations in photo-gravure 
are among the liest to die found in the 
e.vpensive publications. 

Dne of the original schemes employed 
by J. F. Bresnalian, the business man¬ 
ager, to enhance its jiopularity is its 
plan for securing the eo-operation of 
newspapers in enlarging its circle of 
readers. The plan is as follows: 

Publishers of newspapers are invited 
to distribute FN-ery Wt'ek with their 
own newsjiapers ns a circulation builder. 
The weekly magazine is furnished in 
quantities at one cent each. The pub¬ 
lisher in turn adds one cent to the 
weekl.v charge for his own paper. The 
scheme appeals to newspaper subscrib¬ 
ers liecausc for an extra penny the.v 
seenro a live, attractive and worth while 
magazine. It appeals to publishers be¬ 
cause the distribution of the weekly 
sends up circulation at no cost whatever. 

Thus far the Every Week Corporation 
has secured the co-operation of 102 news¬ 
papers. The list includes such papers 
as the New Orleans Daily States, the 
Richmond (Ind.) Item, the Pensacola 
(Fla.) Journal, the Atlantic City (N. J.) 
Review, the Newark (N. J.) Star, the 
Trenton (N. J.) State-Gazette, the Pat¬ 
erson (N. J.) Press Chronicle, the Johns¬ 
town Morning Herald, the Reading (Pa.) 
Herald, the Stroudsburg (Pa.) Daily 
Record, the El Paso (Tex.) Times, Fort 
Worth (Tex.) Record, the Milwaukee 
Free Press, the Madison (Wis..) Demo¬ 
crat, the Tacoma (Wash.) Dail.v News. 

The Every Week Corporation, pub¬ 
lisher' of the weekly magazine, is not 
ii nevi corporation. It is a soundl.V 
linaneed •■orporation built on a solid, 
successful publishing property, and has 

been a big factor in the Sunday news- 
jiajier field for a dozen years. 

John H. Hawley, the jiresident, has 
lieen general manager ^f the Associated 
Sunday Magazine for nine years. Mr. 
Bresnalian, the business manager, was 
business manager of the Boston Herald, 
his connection with that paper covering 
eight years, and for the last five years 
was general manager of the Butt«‘riek 
and Ridgway Company magazine proji- 
erties. 

Rriice Barton, the editor, was fornier- 
l.v with C!olliers, the Woman’s Home 
Companion, and the American Magazine. 

Barrett Andrews, the advertising man¬ 
ager, was formerly with the Butterick 
Company, but more recently with Vogue, 
where he made a great record in secur¬ 
ing new business. 

Back of these men is Joseph P. Knapp, 
the largest stockholder, a man of great 
hnsiness ability and force of character, 
who gives them inspiration and support 
in whatever they do. 

SPOKANE AD CLUB ELECTS 

Hot Contest for Various Offices - Various 

Local Notes of Interest. 

Spoka.xe. Wash., Octolier Hi.—The 

Sjiokane Ad Club this week chose a new 
set of officers at the most closely con¬ 
tested election in its history. W. K. 
Shissler, manager of the Business Serv¬ 
ice Association, was elected president by 
a slight margin, though the candidate 
himself was at the time absent on a 
business trip to Alaska. Other officers 
elected were R. C. Steeple, first vice- 
president; W. H. Miller, second vice- 
president; Carl W. Art, treasurer, with 
an executive committee consisting of Dr. 
II. S. (Tlemmer, R. P. Kelley, F. H. Lloyd 
and S. R. Stern. 

A newspaper advertising campaign for 
[lasteurized milk is being conduct^ by 
three of the leading Spokane dairies. 
The copy is being run in the Spokesman- 
Review and has embraced a niiinber of 
full-page advertisements. 

This was dress-up week and nation¬ 
ally - advertised - in - newspapers week 
throughout the city, the event being duly 
emphasized in the retail advertisements 
aiid in affractivo displays in the store 
windows. 
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H 
Boston’s Banking Power 

Over one-ninth of the savings of the 

people of the United States is repre¬ 
sented in Metropolitan Boston Savings 
Banks, Co-operative Banks and Credit 

Union. 

That indicates high earning power 

and high bu3ring power for Bostonians. 
The 62 Savings Banks in Metro¬ 

politan Boston have on deposit over 

$445,000,000. 

The 1914 withdrawals from these 62 banks 

amounted to almost $75,000,000—which shows 

a willingness to buy. The withdrawals from 10 

Savings Banks in Municipal Boston amounted to 

$28,000,000 and the withdrawals from banks in 

the other Metropolitan cities and towns were cor¬ 

respondingly high. 

This represents expenditures from bank sav¬ 

ings only. 

If you wish, we will give you information 

covering bank deposits and withdrawals in each 

of the 39 cities and towns of Metropolitan Boston. 

We will give you information covering the 

wage-earners in each locality—the number of men 

employed, the number of women employed, and the 

average wage received. This information will show 

you why Boston leads other cities of the United 

States in banking power per capita. 

The Boston American—evening and Sunday— 

will help you sell your goods in this territory at low 

cost. The net paid evening circulation is now almost 

400,000. The Sunday American has the largest net 

paid Sunday circulation in New England. The Boston 

American advertising rate is the lowest per line per 

thousand circulation in this territory. Remember that 

fact. 

New York Office 
1789 Broadway 

80-82 Summer Street, Boston, Mass. 
Chicago Office 

504 Hearst Building 
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AN IOWA REORGANIZATION COMMITTEES ACT ON COMPLAINTS 

Readers of a Newspaper Who Fol¬ 

low the Advice of the Newspaper 

to Buy from Advertisers Make 

That Newspaper the Most Valu¬ 

able Kind of a Newspaper for 

Advertisers to Use 

Readers of the new york American, Daily and 

Sunday, read advertisements carefully and spend 

their money with advertisers, because the New York Ameri¬ 

can, Daily and Sunday, advises them to do so. They believe 

in the paper so thoroughly that they follow the advice. 

They have learned by experience that buying from advertisers 

assures them of uniform price for uniform quality and that advertisers 

invariably give them greater service and greater satisfaction. 

The NEW YORK AMERICAN believes that one big duty 

of a newspaper is to help in every way possible to make business suc¬ 

cessful. Therefore, the NEW YORK AMERICAN co-operates 

with its advertisers by giving their business news the prominence it 

deserves. 

This policy secures a great volume of advertising for the paper and 

also assures advertisers of immensely profitable returns. 

As an illustration: 

The NEW YORK AMERICAN has printed several times 

a week a list of the books on Finance issued by New York Fi¬ 

nancial Houses, offering to send them to readers who write in for 

them. The Financial Houses are glad to supply these books when 

they receive the names of readers. 

The thousands of requests received from readers surprised the 

Financial Houses. They sent out books and have received from read¬ 

ers, as a result of the American’s co-operation, hundreds of thousands 

of dollars to invest for them. They have secured hundreds of new 

clients. 

Furthermore, the NEW YORK AMERICAN is recognized 

in the Wall Street District as a powerful advertising medium. 

Its financial advertising has grown tremendously during the past 

year—grown faster than in any other New York newspaper. 

It has been proven that NEW YORK AMERICAN readers 

have plenty of money to invest—that they respond quickly to financial 

advertisements because they know that the paper investigates carefully 

every statement of financial advertisers before printing their ad¬ 

vertisements. 

Nti ietaan 
Daily and Sunday 

Member Audit Bureau of Circulations 

Davenport Democrat Now Headed by J. 

J. Richardson. 

The Davenport (la.) Democrat an¬ 
nounced on Sunday last a reorganization 
of the Democrat company which will make 
it possible for the publisher, J. J. Richard¬ 
son, after 57 years of active management, 
to turn over the burden of the business 
to other and younger hands. The change 
also includes an increase of the capital 
stock to $100,(X)0 and the addition of sev¬ 
eral new stockholders, among whom is 
t'harles H. May of Chicago, an experi¬ 
enced newspaper man, formerly publisher 
of the Peoria Herald-Transcript. Frank 
D. Throop, of Muscatine, another new 
stockholder, has been selected to be busi¬ 
ness mana"er. Mr. Richardson will re¬ 
main with the new organization as presi¬ 
dent of the company and chairman of the 
board of directors, and will continue to 
direct the editorial policy of the Demo- 
ernf. 

The new officers of the Democrat Pub¬ 
lishing Company are: President, J, J. 
Richardson; vice-president, Charles H, 
-May; secretary and treasurer, Frank D. 
Thr(H>p; board of directors, J, J. Richard¬ 
son, chairman; Frank D. Throop, Charles 
II. May, P. T. Walsh, Max E. Ochs. 
Other stockholders in the reorganization 
are Nathaniel French, M. N. Richardson 
and J. K. Richardson. 

It is interesting to note that through¬ 
out the several changes that the Democrat 
has undergone since October 15, 1855, 
when the Democrat made its bow as a 
daily in Davenport, it has been directed, 
and now will continue to be directed, by 
a memlier of the Richardson family. It 
was D. N. Richardson, a brother of J. J. 
Richardson, who, on arriving from Peoria, 
discovered the field of opportunity in 
Davenport, and, with Messrs. Hildreth 
and West as partners, launched the first 
DeiiKKTatic daily newspaper west of the 
Mississippi river. 

Frank D. Throop, the new business 
manager of the Democrat, has been for 
14 years connected with the Muscatine 
.Tournal and for the last nine years has 
lieen the publisher of that paper. He goes 
to the Democrat thoroughly trained in the 
newspaper business, as he is not only a 
practical printer himself, but he is the 
third generation of newspaper publishers 
in his family, his grandfather having con¬ 
ducted a newspaper beginning in 1868. 

Palmer Gets S4,000 Job 

Erie II. Palmer, a Brooklyn news|>a|)er 
man, has la-en appointtKl private s<HTe- 
tary to Borough President Pounds. He 
will begin his duties YovemlH-r 1, suc- 
cwsling .John B. Creighton. The position 
pays .$4,000 a year. Mr. Palmer is presi¬ 
dent of the Brooklyn Press Club. 

Now An Active A. N. P. A. Member 

The Reno (Nev.) Evening Gazette has 
been transferred from the associate to 
the active class of nieniliership in the 
.Vmerican Newspaper Publishers’ Asso¬ 
ciation. 

The Biggest Gains 
IN 

Seign lAdvertising in 
classified; September 

WERE MADE BY 

The OMAHA 
DAILY NEWS 

Circulation Last Month 

79,221 
Nebraska s First Newspaper 

C. D. BERTOLET 
Boyce Bldg. ChicecK) 

New York RepresenUlives: 

). F. Antiidel A. K. Hammond E. E. Wolcott 

Those Related to Magazines and the 

Copying of Advertisements. 

(Continued from page 497.) 
At the meeting of the Trade Practices 

Committee Mr. Harn brought up the 
complaint of the Association of National 
Advertisers against the magazines. The 
complaint was that the publication billed 
for space before an advertisement ap¬ 
peared—sometimes quite a long time be¬ 
fore—and that advertisers are compelled 
to pay for such advertisements before 
they actually appear or sacrifice their 
c-ash discount. 

Motion was made by Mr. Johns that 
the matter be referred to Mr. Spalding, 
the representative of the magazines on 
the Trade Practices Committee, with a 
request to have the matter considered by 
his departmental and a report made at 
the next meeting of the committee. Mo¬ 
tion was carried. 

The complaint of Mr. Klein, secretary 
of the Webb Publishing Company, St. 
Paul, and representative of the agricul¬ 
tural press on the National Commission, 
was taken up. This complaint stated 
that the Webb Publishing Company has 
been running pony contests in connec¬ 
tion with one of its publications, the 
Fanner’s Wife, for many years, and had 
given away about three hundred ponies; 
that the Wichita Eagle, a Kansas pub¬ 
lication, had copied the schemes of the 
Webb Company, photographed their ad¬ 
vertising, and used wording identical to 
the advertisements of the Webb Com- 
pany. Mr. Klein complained that their 
own advertising had been discredited, and 
that it did not pay as it formerly had 
paid. 

The matter was referred to Mr. Bar¬ 
rett, representative of the Agricultural 
Press, on the Trade Practices Commit¬ 
tee, to be taken up by him with his de¬ 
partmental and a report made to the 
committee. 

A motion was made by Mr. Ukers that 
the committee recommend to each depart¬ 
mental represented on the Trade Prac¬ 
tices Committee that it establish a trade 
practices committee to keep the depart¬ 
mental thoroughly awake to its duties 
HO far as the trade practices are con¬ 
cerned. The motion was carried. 

The sub-committee on education met 
directly after the National Commission 
adjourned, in the Grill Room. In the 
absence of Lewellyn E. Pratt, the chair¬ 
man, Mr. Ingersoll requested Frank Le- 
Roy Blanchard, chairman of the Com¬ 
mittee on Schools and Y. M. C. A.’s, to 
preside and explain to the members the 
work the committee already had in hand. 
At the conclusion of Mr. Blanchard’s 
remarks the sub-committee proceeded to 
discuss the question as to how it could 
fit into the general organization. 

After various suggestions had been 
made by H. C. Klein, Don M. Parker, J. 
F. .Tacobs, Mr. Blanchard and others, it 
was decided that the best way to help 
the educational work was for each mem¬ 
ber of the sub-committee to individually 
assist Mr. D’Arcy and Mr. Pratt’s com¬ 
mittees in carrying out their plans. 

To this end Mr. D’Arcy will be re- 
qtiested to furnish the members copies of 
all the articles and advertisements to be 
sent out by the publicity committee and 
present them formally to the newspapers 
and other mediums in their home cities 
and adjacent territory. The same re¬ 
quest will be made of Mr. Pratt, as chair¬ 
man of the Committee on Education of 
the A. C. C. W. 

Moreover, the members agreed to be¬ 
come sources of information upon all of 
the Association’s activities and to seize 
upon such opportunites as may present 
themselves to address clubs, ete. 

St. Thomas (Ont.) Journal Has Fire Loss 

On October 9 the Journal Printing 
Company, St. Thomas, Ont., was seri¬ 
ously damaged by fire. The blaze started 
on the ground floqr and soon spread 
throughout the building. The loss, which 
is covered by insurance, is estimated to 
be $30,000. The Times put a plant at 
the disposal of the Journal, where it is 
now being published. 
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100 NEWSPAPERS AND 

In one hundred cities Every Week is sold in conjunc¬ 
tion with a leading newspaper. Every Week builds 
and sustains circulation for these newspapers. 

On merit. I 

Every Week is a copy of no other publication; it I 
has an individuality of its own; it has struck a big 
popular note—evidenced by its weekly growth. 

Mr. Finley, Business Manager of the Atlantic City Review, wrote 

• Sept. 29th: 

“The writer has been handling circulation for twenty years, and is 

“frank to say that if worked right there is no better way for a news- 

“paper to secure circulation than through using Every Week Maga- 

“zine, especially smaller newspapers who cannot afford to compete 

“with metropolitan sheets.” 

The Review began using Every Week, June 21st, ordering 100 

copies. Its order for October 11th — sixteen weeks later — was 1,600 

copies. 

For the one right newspaper in the right town 
Every Week builds and sustains circulation. Write 
or wire for all details. I 

EVERY WEEK CORPORATION 
95 MADISON AVENUE, NEW YORK 

In Greater New York, Philadelphia, Chicago and several other of the largest cities 
where readers can only buy Every Week on the newsstands or from boys at 3c a copy 
—Every Week already has the largest or next largest sale of any of the weekly or 

monthly periodicals having newsstand or boy sale. 

imiiiniiiiiMniiiinM:iiiiiiiiiiMiiiniiiiiiiiiiiiiiiiiiiiiiiHiiniiiiiiiiiiiii:iii|iiiTi!iiiii>iiiiiiiiiiiiiiiiiiiii!iiiiiiiiiiiiii!'iii:iniiHiiiiiiriiii!i!iiiiiii.tiiiiii'!iiiii!iiiiiii!itiiM!iitniiiii:iu:iiiiiiiiiiii:iiiiiiiiiiiiiiiiM^ :in'“iriiiiiiillii!ii:iii^iiiiHiiiiiiii::iiiiiiHMiiiiiiiiiiiii'iiiiiiiii'iiiiiiiiiiiiiiiiiiiiimiiiiiiiiiiiniilluiiiiilllHlMlliniiiillMlMUilllll 
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The 
Best Buy in Pittsburgh 

and you can put these figures 
in your contract if you care to 

Daily Post (Morning) .... 51,000 

Sunday Post (Morning) . . . 82,000 

Daily Sun (Evening). 60,000 
and growing every day 

COMBINATION RATE 

Sunday Post and Evening Sun 
14c. per Agate line flat for 142,000 

Daily Post and Evening Sun 
12c. per Agate line flat for 111,000 

No two papers in the Pittsburgh district can 

show such wonderful growth in the past two 

years; and they have grown through sheer 

merit, too. They have set the pace for 

better journalism in their district, which 

accounts for their popularity. 

In the Two Years Ending October 1, 1915— 
THE SUNDAY POST has Gained in circulation 41 per cent 

THE DAILY POST “ “ “ “ 42 per cent 

THE SUN “ “ “ “ 67 per cent 

ASK ANYONE FROM PITTSBURGH 
about THE POST and THE SUN and whether their con¬ 
structive policy of newspaper making is not gradually 
placing them first in the Pittsburgh field. 

Sl)r ^iUsburigl) ^osf 
(Morninc and Sunday) 

THE PW SUN 
(Evening) 

CONE, LORENZEN & WOODMAN 
Publisher's Representatives 

New York Chicago Detroit 

DEGREE TO MR. VTLLARD 

Lafayette College Gives Him LL.D.—Mc- 
Kelway Eulogies at Albany 

At the inauguration of John Henry 
MacCracken as the new ])re8ident of 
I.afayette College, at Easton, Pa., on 
Wednesday last, the lionorary decree of 
I.I..1). was coiiferre*! ujton Oswald Garri¬ 
son Villard. of the Xew York Evening 
Post. I-ist Spring the Harvard chapter 
of the I’hi Pela Kappa elected Mr. Vil¬ 
lard an honorary niemlM^r, and at the 

O.SWAI.D G. Vll.I.ARI), 

Editor Xew York Evening Post. 

same time the Harvard Overws-rs ap- 
{KiiiitiKl him a inemlKT of the Western 
History .VsscK-iation. 

On Thursday, at .Mhany, Mr. Villard 
and Cliester S. Lord (the latter for many 
years managing editor of the Xew York 
Snn) spoke Iwfore a great gathering of 
edneators at the 51st convocation of the 
I'niversity of the State of X>w York in 
eulogy of the late Chaneellor St. Clair 
MeKelway, of the Hrooklyn Eagle. 

Two signiticant senfenees were these: 
Hy Mr. Villanl—“He wrote the truth 

as he saw it, was honest to the eore, and 
served the ifairnalism of self-respect and 
decency instead of that of the dema- 
gogne and the gutter." 

Hy Mr. Lord—“The ^tegeiits one and 
all will join with me in praise of his un¬ 
ceasing industry, his painstaking re¬ 
search and ac<-nracy. his devotion to his 
work and his interest in its every detail, 
his absolute fairness, his nigged eominon 
sense and his iinhounded enthusiasm.” 

Proposed Pigeon Post Revival in England 

“Doi's not the increased rate of jiress 
telegrams give an opportunity for the 
de\elopineiit of the newspaper pigeon 
post which at one time w.as jiopiilar, 
lint whilh now seems to have dropped 
otr someMhatV asks a London corre¬ 
spondent; and he adds: “Some ycjirs ago 
I was engaged in an ollice where we had 
a large loft of pigeons, and their services 
were e.xtensively and satisfactorily used, 
partiiailarly in connection with football 
matches and other spurting events taking 
place some distance away from a telegraph 
offii-e. We had remarkably few com¬ 
plaints of the late or non-arrival of copy.” 

Diamond Pin to Mr. Jennings 

.\t last week’s meeting of the mem¬ 
bers of the Ohio Select List of Daily 
Xewspapers in CJolumbus, O., the retir¬ 
ing president, ^^alcolm .Tennings. was 
presented with a handsome diamoml pin. 
Mr. Jennings had been president of the 
organi/ation for seven years and has re- 
tireii Iwcause he is no longer actively 
eng.agMl in newspaper work. W. O. 
Littiek, puhlisher Zanesville Times-Re 
eorder, is now president of the Select 
List, and C. H. Spencer, Xewark (O.) 
Advo<-ate, is secretary-treasurer. 

JOURNALISM SCHOOL NEWS 

University of Missouri 

John W. Jewell, who was manager of 
the University Missourian, the daily 
newspaper published by the students in 
the School of Journalism, has completed 
his school work and has joined his father, 
H. S. Jewell, owner of the Springfield 
(Mo.) Leader. The style of the firm is 
now H. S. Jewell & Son, according to 
announeements sent out OctolH*r 1. 
Young Jewell is now manager of foreign 
advertising on the I.eader. After Janu¬ 
ary 1, he is planning to go to New York 
to become a member of the advertising 
stair of the New York Times. 

Hugh MacKay, a graduate of the 
■School of Journalism, has purchased a 
controlling interest in the Regina Prov¬ 
ince, an evening newspaper of 12,000 cir¬ 
culation publisluHl in Regina, Saskatche¬ 
wan, Canada. Mr. MaeKay was a grad¬ 
uate of the class of 19i:i. Since that 
time he has lieeii University Publisher 
here. He is a native of Central Earl- 
town, Nova Scotia. 

J. Harrison Hrown, who was graduated 
here in 1913, has recently been appointed 
assistant manager of the Service Depart¬ 
ment of the Alercliants’ Trade Journal, 
Des Moines, la. Russell Handy and Rex 
MaGee, two other graduates of the 
scluMil, have also joined the advertising 
stair of the Merchants’ Trade Journal. 

Ralph Turner, of Bartlesville, Okla., 
has been a]>]iointed editor, and Alec C. 
Bayless, of (Jleliorn (Tex.), business man¬ 
ager. of the University Missourian for 
tile coming year. Both are aiivaiicixl stu¬ 
dents in the Sidiool of Journalism. The 
University .Missourian is now published 
throughout the entire year and is a reg¬ 
ular daily newspajier of Columbia ( Mo. > 
in nddit,ioii to its eoniieetion with the 
college eommuiiity. 

Ward H. ^^'ebb, a gnuluate of the 
School of Journalism last Spring, is now 
employed by the Potts-Tiiriibuil Adver¬ 
tising Agency, of Kansas City. 

Earl Pearson, a former student in the 
school, has lieeii appointed advertising 
manager and manager of publicity for 
the M'hite-Myers Chautauqua system, a 
company that operates in Missouri, 
Kansas, Oklahoma, Texas, Nebraska and 
Iowa. 

Truman H. Talley, a graduate of the 
SeluMil of Journalism of the class of 1912, 
has recently joined the staff of the New 
York Herald. Up to his going to New 
York, lie was night editor of the St. 
Louis Glolje-Democrat. 

■Miss Bessie Friedinaii-Breuer, a I'or- 
nier student, has been appointed man¬ 
ager of the womeir’s page and depart- 
iiieiits of the New York Tribune. 

E. R. Evans, a graduate of the class 
of HHIS. and who was connected with 
the advertising dejiartment of Farm 
Progress. St. Louis, has joined the ad¬ 
vertising staff of the Boyce publications. 
Chicago. * 

Iowa State College 
.\pril 20, 21 and 22 have been decided 

upon hy Prof.'F. C. Beckman as the 
dates for holding the annual country 
newspaper men’s short course. A pro¬ 
gram of special interest for editors of 
Iowa country newspapers is being ar¬ 
ranged for these dates. 

Harry R. O’Brien has succeeded S. C. 
Conylieare as assistant professor of agri¬ 
cultural journalism. Mr. Conybeare re¬ 
signed during the summer to take a po¬ 
sition on the editorial staff of the Orange 
•liidd publications at Springfield, Mass. 
•Mr. O’Brien, a graduate of the School of 
.loiimalism at Ohio State University, 
has had charge of the work in agricul¬ 
tural journalism at the Oklahoma Agri¬ 
cultural and Mechanical Uolh'ge for the 
past three years. 

Charles F. .Salt, also a graduate of the 
School of Journalism at Ohio State Uni¬ 
versity, has biHMi added to the depart- 
nienf as instructor. 

Journalism Enters South Dakota 

The T.'niversity of South Dakota is 
offering for the first time courses in prac¬ 
tical joiiriiiilism. The new School of 
.foiirunlism which started this year ex- 
jicets to publish a daily. 
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are ficid- Qciual Qudikd/bu:^/ 
Once again Uncle Sam and the Audit Bureau of Circu¬ 

lations have found out the TRUTH about the newspaper 

circulation situation in ATLANTA. 

Once again THE DAILY GEORGIAN and HEARSTS 

SUNDAY AMERICAN have demonstrated their CIRCULA¬ 

TION SUPREMACY in the South’s metropolis. 

Some people and some advertisers may be fooled regard¬ 

ing circulation figures. Many have been fooled in the past. 

But an Act of Congress and the organization of the Audit 

Bureau of Circulations have changed all that. Along with 

Uncle Sam we csin say of our circulation figures for the past 

six months— 

“No fooling—these are REAL facts.” 

Every six months Uncle Sam compels newspaper pub¬ 
lishers *to submit SWORN statements regarding NET PAID 
CIRCULATION, ETC. The Audit Bureau of Circulations 
requires similar statements. We welcome the arrival of 
this time for semi-annual statements. We are proud of the 
circulation supremacy we show, and proud, too, of the FACT 
this supremacy ‘ shows — that THE GEORGIAN and 
HEARSTS SUNDAY AMERICAN are more firmly in¬ 
trenched than ever before in the HOMES and HEARTS of 
the Southland. 

A comparison of the Atlanta circulation figures for the 
past six months is interesting— 

DAILY GEORGIAN. 52,621 SUNDAY AMERICAN . 82,382 

- More Than The Daily Journal 

More Than The Daily Constitution 

28.382 

33.382 

More Than The Sunday Journal 

More Than The Sunday Constitution 

GE ICAN 
BENJAMIN & KENTNOR CO. 

Foreisn Representative 

228 Fifth Ave., New York Peoples Gas Building, Chicago 

ATLANTA’S GREATEST NEWSPAPERS 
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THE GROWTH OF THE 
PHILADELPHIA EVENING 

BULLETIN 
_ % 

A Splendid Record of Twenty Year* 

and the Le**on It Convey* 

to AdvertUer*. 

The Philadelphia Evening Bul¬ 
letin published last month a very 
interesting and instructive de¬ 
tailed statement of its paid circu¬ 
lation for each month from June, 
1895, to August, 1915, which shows 
for each year the following yearly 
averages: 

Paid 
Circulation 

1895 . 6,317 
1896 . 33,625 
1897 . 59,281 
1898 . 113,973 
1899 . 112,970 
1900 . 124,855 
1901 . 130,084 
1902 . 130,439 
1903 . 144,375 
1904 . 182,904 
1905 . 211,134 
1906 . 222,480 
1907 . 241,400 
1908 . 240,797 
1909 . 249,811 
1910 . 244,063 
1911 . 253,565 
1912 . 281,285 
1913 . 291,868 
1914 . 326,714 
1915 (fir*t 8 month*). . 351,252 

These figures exhibit an un¬ 
paralleled record of growth in the 
history of Philadelphia newspa¬ 
pers, and impart to thinking adver- 

’tisers the message that they can 
and will serve their own interest 
best by taking fullest advantage 
of a newspaper that is constantly 
climbing up to higher circulation 
marks. This growth shows them 
how to participate in the increas¬ 
ing popularity of this greatest 
paper of Philadelphia and to 
profit from it. Like the enormous 
circulation, which combines both 
quality and quantity, the adver¬ 
tising rate of the Bulletin appeals 
strongly to business men who 
want not only low cost of adver¬ 
tising, but also concentrated terri¬ 
tory. 

In regard to rates, the Bulle¬ 
tin’s rate per line per 1,000 copies is 
actually the lowest of any Phila¬ 
delphia paper, while by concen¬ 
trating in the Bulletin advertisers 
practically cover the Philadelphia 
territory completely, for the pub¬ 
lisher’s regular statements of the 
average daily distribution of the 
net paid circulation show that 79 
per cent of the enormous circula¬ 
tion is within the city limits, 12 
per cent within the thirty-mile ra¬ 
dius and 9 per cent beyond the 
thirty-mile radius. To cover the 
Philadelphia market, the third 
largest in the United States, na¬ 
tional advertisers for big and 
profitable results have in the Bul¬ 
letin the infallible medium to en¬ 
ter every home of that big city, 
famous for its home life, intelli¬ 
gence, wealth and buying power. 

Moil Order Journal, October, 1915. 

FAVORS PAID ADVERTISING 

Fire Commissioner Adamson Strongly 

Endorses ‘The Editor and Publisher.” 

(Continued from page 49.5.) 

dition of the city, there is no chance for 
us to get such a fund. We shall have to 
depend upon the generosity of the ed¬ 
itors who have helped us so much in the 
past by the liberal publicity that they 
have given to our work. That is the 
only way in which we can get our pub¬ 
licity, unless some public-spirited private 
organization, like the Safety First So¬ 
ciety, will raise a fund for a fire preven¬ 
tion advertising campaign. I am sure 
such a campaign would show wonderful 
practical results. It would save millions 
of dollars’ worth of property in the long 
run, and many lives. Can The Editor 
AND PuBLisUER get somc private organi¬ 
zation to do it? 

“Such a campaign would show, for 
instance, that 64 per cent, of our New 
York City fires last year occurred in the 
homes of the people; that these fires 
were due to careless habits. It would 
show that 1,348 of these fires were caused 
by the careless throwing away of lighted 
cigars and cigarettes; 1.248 to the care¬ 
less throwing away of lighted matches; 
that over 7(K> were caused by children 
playing with matches. If these facts 
were hammered home to the people—if 
the people were made familiar with them 
—they would become more careful and 
we would have at once a great reduction 
in fires. 

“I should like, above all things, to see 
such a campaign carried out.” 

As showing how the taxpayers of New 
York (on whom the burden of fire losses 
ultimately falls) are waking up to the 
emergency, the following letter to the 
Times from Ira G. Hoagland is of in¬ 
terest : 

This country Is waging a losing fight 
against fire. If the people once became 
aroused against the tire tax the way the 
Colonies were aroused to protest the tea tax, 
public opinion would become so strong that 
scorn Instead of sympathy would be meted 
out to the man who has a fire. Instead of 
“fire sufferer” he would be “fire culprit.” 
Surely the fire tax is a burden sufficient to 
excite protest. The fire tax is the aggre¬ 
gate of the amount of property consumed 
by fire, the cost of distributing Indemnity, 
fire insurance, the cost of maintaining sys¬ 
tems of fire defense, fire departments and 
w-ater works and the losses resulting from 
manufacturing and business affairs being In¬ 
terrupted by fire. The cost of Indemnity 
and defense amounts to as much as the fire 
waste and so do the interruption losses. In 
1914, the gross fire tax was $065,000,000. 
The total for thirty-two years Is $17,000,- 
000,000 ! And If the present rate of burn¬ 
ing continues for thirty-two years to come 
the fire tax at the end of the period will 
total more than $20,000,000,000! 

Here Is a simple comparison which will 
show how much worse than It ought to be is 
this stupendous fire waste. In the Cnlted 
States in 1013, in cities having a population 
of 33,281,801, the fire loss per capita was 
$2,25. During the same period in Europe, 
in cities whose populations aggregated 24.- 
803,957, the per capita fire loss was 37 
cents. In 1914 the per capita fire loss in 
298 cities in the United States was $2.32; 
but the gross fire tax per capita was $6.65. 
In New York, according to Commissioner 
Adamson, the fire tax of 1914. exclusive of 
the cost of supplying 76,826.586 gallons of 
water, is more than $17,000,000. With the 
water supply cost Included, the gross fire 
tax in New York City would be somewhere 
around $4.25 per capita. And while the 
gross per capita fire tax in New York City 
is less than the average, thanks to the won¬ 
derful efficiency of the Fire Department, 
there is urgent need of extending the work 
of fire prevention and Commissioner Adam¬ 
son points the way. 

In regard to the broad proposition of 
advertising public utilities, The Editor 
AND Publisher has interviewed Thomas 
R. Elcock, Jr., of the United Gas Im¬ 
provement Company of Philadelphia. 
Said he: 

“How can gas companies use the news¬ 
papers for advertising, and what good 
can be traced to this kind of advertising? 
That is a fair question. I’ll give you a 
straight answer. Gas companies buy 
space in newspapers as a good business 
proposition—just as much a part of their 
retail selling as the placing of a sales¬ 
man on the sales floor or seinling him 
out to a consumer's house. 

“To show how much we depend upon 
newspaper advertising and what confi¬ 
dence we have in it I should like to tell 
you about our recent National Gas Light¬ 
ing Week. This was a concerted move¬ 
ment of gas companies all over the coun¬ 

try, the idea being fathered by the Na¬ 
tional Commercial Gas Association, and 
each gas company has given considerable 
attention to particular interesting fea¬ 
tures, such as special window displays, 
demonstrations, lighting exhibits and re¬ 
ductions upon certain lighting appli¬ 
ances. 

“Here in Philadelphia we reduced all 
fixtures, domes, portable lamps and 
glassware 20 per cent, during this one 
week. We, of course, had attractive win¬ 
dow displays in all of our offices with a 
great deal of sign work telling of these 
particular terms. 

“But the great big feature of the ad- 

Robert Adamson, 
Fire Commissioner, New York City. 

vertising was the display space which 
we took in the newspapers. We had to 
let the public know quickly that we 
were making these big reductions on gas 
fi.\tures and the news part of the whole 
affair was the reduction itself. We did 
not attempt to go into explanation of 
the goo<ls, but merely to say that the 
goods were reduced and depended upon 
the consumer coming to one of our stores 
fo look over the stock. We made our 
appeal to the public by the known desire 
for a bargain. 

“The elfect of tliis (advertising was 
immediate. We have had our stores 
crowded every day during the week de¬ 
spite some days of had weather. The 
increase<l business was very large, par¬ 
ticularly ill fl'c sale of fixtures and 
glassware. 

“I could lake up for you every coni- 
paign that we have i-arried on tliis year 
and show you that the main dependence 
in advertising for all of these was upon 
the local newspapers. 

“To show further what the gas in¬ 
dustry thinks of newspaiier advertising 
I suppose you know that the National 
Commercial Gas Association has started 
very successfully a co-operative advertis¬ 
ing service. From the central bureau in 
New York a sheet is sent out each month 
giving samples of general advertising that 
the local company can buy at a very low 
figure from the association. These are 
prepared by men of experience in gas 
advertising, and by this co-operative 
movement it is possible for the local com¬ 
pany to buy, say, dodgers, leaflets or gas 
hill stickers at a price much lower than 
they could get by individual purchase. 

“But the most popular feature of this 
service is the suggested advertisements 
sent out in proof form to be used in local 
papers. The subscribing gas company 
can send to the headquarters of the as¬ 
sociation for a mat or electro of the il¬ 
lustration and copy of an advertisement 
that it would desire to run in its own 
local papers. It would look. I suppose, 
therefore, as if the gas industry were 
depending a great deal upon newspaper 
space to send broadcast their new busi¬ 
ness messages.” 

CARRANZA’S PUBLICITY 

Effective Work in Informing the Ameri¬ 

can Public Through the Daily Papers. 

Washington, Oct. 19.—The winning 

of the recognition of the Constitutionalist 

Government of Mexico and the acknowl¬ 

edgment by the American State Depart¬ 

ment and the diplomatic representatives 

of the Latin-American Republics was ac¬ 

complished by two distinctly diverse me¬ 
diums of activity—the armies of the Car¬ 
ranza faction increasing the moral sup¬ 
port of the Mexican people, and the shift¬ 
ing of public sentiment in the United 
States. 

From a .sentiment of suspicion almost 
amounting to disdain, the feeling of the 
American people towards the First Chief 
was changed between .lune and October 
of the pre.sent year to a cordial and almost 
universal support. It was accomplished 
through the publication in the daily press 
of the United States of the actual facts 
regarding every move of the Constitution¬ 
alist Government and its armies. The 
Constitutionalist Government frankly took 
the American people into its confidence. 
Day Iiy day and week hy week the hap- 
I>enings in the Southern neighbor-repub¬ 
lic were announced to the press of the 
llniteil States as soon as the confidential 
agency of General Carranza’s government 
in Washington became acquainted with 
the happenings. 

There was no effort at concealment. Re¬ 
verses were announced with as much frank¬ 
ness as were the victories. The Wash¬ 
ington correspondents of the great and 
little dailies all over the United States 
were quick to realize that from the pub¬ 
licity division of the Confidential Agency 
they were able to obtain accurate, definite, 
exact information as to every move in 
Mexico and, when needed, an equally ac¬ 
curate, definite, exact interpretation of 
what the various moves on the chess¬ 
boards of war, politics and diplomacy 
signified. 

Throughout the latter four months of 
the reign of rebellion in Mexico, the press 
has looked to the Carranza agency for 
information and for its actual news with 
the same degree of confidence that it was 
accustomed to look to the State Depart¬ 
ment. The announcement of an event 
from the Confidential Agency was invari¬ 
ably followed a day or so later, by the 
official eonfirmation from the State De- 
liartment. Upon this basis of absolute 
eonfidence and complete reliability the 
popularity of the Carranzista cause was 
I uilt and upon tliis it may with entire 
truth be said to have won the prize of 
recognition. 

George L. Edmunds, of Washington, 
foimerly a member of the bureau staff of 
the New York Sun. and associated in an 
ailvisory capacity with the publicity bur¬ 
eau of the Republican Congressional Com¬ 
mittee during llie 1914 campaign, con¬ 
ducted (he press campaign for recognition 
from the .Me.xican Embassy offices in 
Wasliington. Mr. Edmunds is a native 
of Washington. He has been connected 
with the correspondence bureaus of New 
York newspapers for a number of years 
and also with the St. Louis Post-Dispatch, 
the Cleveland Leader and the 'Toledo 
Blade. He began his newspaper career 
in the advertising department of the Phil¬ 
adelphia Record in 1900. 

English Local Censor and His Powers 

Complaint is sometimes made that 
country papers in England are allowed 
to publish things that a London daily, 
which is in constant touch with the 
Press Bureau, may not do; but a case oc¬ 
curred lately where the local papers were 
seen to be under a censorship far more 
drastic than anything found in London. 
These papers are not permitted to pub¬ 
lish a line about the local battalions — 
not even that tho men went a route 
march from A to B. When approached 
to allow this, that, or the other thing 
to be used, the censor says “No”; and 
if he is told that the editor will send the 
copy to the Bureau in London, he says 
he doesn’t care two straws for the Press 
Bureau, and that if his orders are dis¬ 
obeyed he will come down on the paper. 
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INTERNATIONAL NEWS SERVICE 
With Eighty Famous Correspondents and Its Foreign Newspaper 

Connections^ Has Scored the Greatest Beats*^ in the World War 
(REPRINTED FROM THE NEW YORK AMERICAN OF SEPT. 4, 1915). 

Readers of the New York Ameri¬ 
can who have noticed that in its 
columns have appeared FIRST 
and most vividly all the big 

news of the world war may be inter¬ 
ested in knowing how this result 
has been attained in the greatest test 
of news gathering efficiency the world 
has ever seen. 

For their information the following 
facts are disclosed, that they may 
know HOW the INTERNATIONAL 
NEWS SERVICE has helped the New 
York American to always be first with 
the news. 

The greatest publicity forces in the 
world are marshalled under the ban¬ 
ner of the International News Service. 
In the accompanying box the connec¬ 
tions of this great organization are 
set forth. 

One of the Two News Services 
Recognized by England 

With representatives in every first- 
class city in Europe, on every battle¬ 
field, THE INTERNATIONAL NEWS 
SERVICE is one of the two American gress associations recognized by the 

ritish Government. It has special 
quarters assigned to it in headquarters 
of the Briti^ army and the British 
navy in London, and has such connec¬ 
tions with the newspapers of the 
world’s metropolis as no other press 
association enjoys. 

The International News Service has 
in all more than eighty correspondents, 
many of them of world-wide fame, cov¬ 
ering the war for its clients. 

The International News Service by 
exclusive contract is the only press 
association to receive all war dispaches 
of the LONDON TIMES and the LON¬ 
DON TELEGRAPH, the greatest news fathering newspapers in the world. 

hese dispatches are received and han¬ 
dled by the International News Serv¬ 
ice before their publication in the 
LONDON TIMES and the LONDON 
TELEGRAPH. Often they.are in the 
newspaper offices of the United States 
before the public of London receives 
them. 

Rig News Given 24 Hours Ahead 
In many cases the identity of the 

correspondents who supplied the facts 
must be hidden under a nom-de- 
plume. Some of the greatest beats of 
the war were obtained in this way. 

The International News Service re¬ 
ceived twenty-four hours in advance 
the news of: 

SINKING OF THE BRITISH BAT¬ 
TLESHIP AUDACIOUS. 

CAPTURE OF ANTWERP. 
TAKING OF OSTEND. 
FALL OF NAMUR. 
REMOVAL OF FRENCH CAPITAL 

FROM PARIS TO BORDEAUX. 
CIVILIAN EVACUATION OF WAR¬ 

SAW. 

The International News Service was 
the first to carry the news of: 

FALL OF PREMYSL. 
CAPTURE OF LEMBERG. 

How the War Is Covered by 
the International News Service 

IN LONDON— 
LONDON TIMES (“The Thunderer”) 

—Complete war service by exclusive 
contract. 

LONDON TELEGRAPH — Complete 
exclusive war service. 

LONDON DAILY NEWS. 
LONDON EVENING STAR. 
LONDON ILLUSTRATED MIRROR. 
The International News Service has 

separate offices assigned to it in the 
British army and navy headquarters. 
The ONLY other news organization 
recognized by the British Government 
is the Associated Press. W. Orton 
Tewson is the manager of the London 
office of the International News 
Service. 

IN PARIS— 
PARIS MATIN—The most progres¬ 

sive Paris newspaper. 
CHARLES F. BERTELLI-Manager 

for International News Service and a 
leading war correspondent—directs a 
large staff of correspondents and se¬ 
cures exclusive war correspondence 
of leading war critics. 

FREDERICK PALMER—The only 
American correspondent having the 
freedom of the French lines in Flan¬ 
ders—sends all his dispatches to the 
International News Service. 

IN BERLIN— 
JAMES CREELMAN —The world’s 

greatest war correspondent — repre¬ 
sented the International News Service 
until his death. 

GUSTAV SCHWEPPENDICK—Suc¬ 
cessor to Creelman—was formerly the 
managing editor of the Deutsches 
Journal of New York. 

BERLIN LOKAL ANZEIGER—Ger¬ 
many’s largest newspaper — furnishes 
the service with all its war dispatches. 

MAJOR ERNEST MORAHT — The 
Berlin Tagehlatt’s great war critic— 
writes for the International News 
Service. 

DESTRUCTION OF THE LUSI¬ 
TANIA. 

SINKING OF THE ROYAL ED¬ 
WARD WITH 1,000 BRITISH SOL¬ 
DIERS. 

TORPEDOING OF THE ARABIC. 

HILAIRE BELLOC is the foiemyst 
military critic of FZurope. He was re¬ 
cently invited to the front by General 
Joffre, who desired the benefit of his 
military opinions. Hilaire Belloc writes 
ONLY for the International News 
Service. 

MAJOR ERNE.ST MORAHT, of the 
Berlin Tageblatt, is Germany’s great- 

IN ROME— 
CAMILLO CIANFARRA-Manager— 

was formerly city editor of the Italian 
Herald of New York. 

GUGLIELMO FERRERO —The fa¬ 
mous historian—who comments on the 
progress of the war. 

GABRIELE d’ANNUNZIO — The 
great poet-patriot—who is at the front 
with the Italian armies. 

IN PETROGRAD— 
STANLEY WASHBURN—The ablest 

American correspondent in the Russo- 
Japanese war—is the International 
News Service bureau manager. He is 
now the only American newspaper cor¬ 
respondent with the Russian general 
staff. 

AT THE DARDANELLES— 
COLONEL ASHMEAD BARTLETT— 

The notable military critic—is at the 
front watching the struggle for the 
International News Service. His dis¬ 
patches have been timely and accu¬ 
rate on every important move. 

IN THE BALKANS— 
DR. E. J. DILLON—Who for thirty 

years has been the confidant of the 
rulers of Europe—is watching the Bal¬ 
kan developments. 

MORE THAN EIGHTY CORRE¬ 

SPONDENTS FOR THE INTERNA¬ 

TIONAL NEWS SERVICE AND ITS 

ALLIED NEWSPAPERS ARE AT 

THE FRONT. THEY COVER ALL 

THE BATTLEFIELDS OF EUROPE. 

THAT IS WHY THE INTERNA¬ 

TIONAL NEWS SERVICE HAS SO 

COMPLETELY TOLD OF THE WAR 

NEWS OF EUROPE. 

cst military writer. The International 
News Service has first right to his 
writings for the I'nited States. 

JAME!? CREELMAN, until his death 
the greatest American war correspond¬ 
ent. represented the International 
-News Service in Germany. His place 
is now filled by 

Gl’STAV SCHWEPPENDICK, for 
inerly editor of the New York Deutsch¬ 
es Journal, an authority on German af¬ 
fairs. He is aided by a large staff 
and has access to all the news of the 
BERLIN LOKAL ANZEIGER, which 
has a circulation larger than any 
other newspaper. 

More Than Eighty Correspondents for the International News Service ant 
papers Cover All the Battlefields of Europe 

HERE ARE THE NAMES OF SOME OF THEM: 

In every theatre of the war, in every 
centre of war news, the International 
News Service is represented by world- 
famous journalists. 

STANLEY WASHBURN, in Petro- 
grad, was the most famous corre¬ 
spondent in the Russo-Japanese. war. 
He is the ONLY American correspond¬ 
ent now at the Russian front. 

CHARLES F. BERTELLI, in Paris, 
directs a large corps of correspond¬ 
ents who work in harmony with the 
staff of the Paris MATIN, the “livest” 
newspaper of the French capital. 

CAMILLO (TANFARRA, once editor 
of the ITALIAN HERALD, of New 
York City, represents the service in 
Rome. 

COLONEL ASH.MEAD BARTLETT, 
at the Dardanelles, “covers” the 
struggle to reach Stamboul. 

DR. E. J. DILLON, the foremost cor¬ 
respondent in Europe, acts for the 
service in the Balkans. He has for 
thirty years enjoyed a close intimacy 
with Prime Ministers and Cabinet offi¬ 
cers of all the Powers. He was chosen 
IS confidential adviser by Count Witte, 
Russia’s Prime Minister, who negoti¬ 
ated the Russo-Japanese peace treaty 
at Portsmouth, N. H. 

Probably no statesman in Europe 
has more intimate personal knowledge 
of European statecraft and diplomacy 
than Dr. Dillon. His dispatches have, 
almost without exception, forecast the 
kaleidoscopic manoeuvres in the Bal¬ 
kan capitals with a correctness which 
has been amazing. 

Rig Men If rite Exclusively for 
1. N. S. 

Other famous correspondents of the 
INTERNATIONAL NEW.S SERVICE 
are: 

FREDERICK PALMER. 
CAPTAIN GRANVILLE FORTES 

CUE, former Military Aide at the 
White House during the Roosevelt 
.Administration. 

GABRIELE d’ANNUNZIO, Italy’s 
poet-patriot, now at the front with the 
armies battering against Austrian de¬ 
fenses on the roails to Trent and 
Trieste. 

Dispatches from all these writers 
come to the International News Serv¬ 
ice exclusively. 

In addition to these famous corre¬ 
spondents, many others serve the 
International News Service under the 
pen names of Herbert Temple, Frank¬ 
lin P. Merrick, F'rederick Werner, 
Brixton D. Allaire and others. 

To facilitate their work, to protect 
their confidential relations with the 
dijdomats of Europe, which are their 
prized news sources, the identities of 
several of these men are kept secret. 
They, all of them, have positive in¬ 
structions to get the news first and 
to spare no expense to accomplish this 
result. 

THE INTERNATIONAL NEWS 
SERVICE has either directly or 
through its association with the great¬ 
est European newspapers, the greatest 
news gathering organization the world 
has ever seen. 

and Its Allied News- 

DR. E. J. DILLON, the foremost corre¬ 
spondent in Europe, is in the Balkans. 

COLONEL ASHMEAD BARTLETT is 
at the Dardanelles covering the strug¬ 
gle for Stamboul. 

CAPTAIN GRANVILLE FORTESCUE, 
former military aide at the White 
House in Roosevelt’s day. 

STANLEY WASHBURN, the ablest 
American correspondent in the Russo- 
Japanese war. 

HILAIRE BELLOC, the foremost mili¬ 
tary critic of Europe. 

MAJOR ERNEST MORAHT, the Berlin 
Tageblatt’s famous war critic. 

CAMILLO CIANFARRA, formerly of 
the Italian Herald in New York, now 
represents the International News 
Service in Rome. 

GUGLIELMO FERRERO, the famous 
historian, who is working with Cian- 
farra in Rome. 

GABRIELE d’ANNUNZIO, the p^t-sol- 
dier, who is now with the Italian ar¬ 
mies in the Alps. 

GUSTAV SCHWEPPENDICK, formerly 
editor of the Deutsches Journal, now 
in Berlin. 

FREDERICK PALMER, the only Ameri¬ 
can correspondent having freedom of 
the French lines in Flanders. 

CHARLES F. BERTELLI, Paris mana¬ 
ger, who directs a large corps of ac¬ 
tive field workers from Paris. 

W. ORTON TEWSON, London manager, who has charge of the large staff in Great Britain and with the British troops. 

INTERNATIONAL NEWS SERVICE 238 William Street, New York City 
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31% 
More Circulation! 

Houston Chronicle’s 
Lead in Its Field 

Government Report for • Months 
Endinf September M, ItlS 

Chronicle .37,892 
Nearest Competitor.28,810 

Chronicle fained 2,WZ over last P. O. 
statement 

Other paper lost 144 durinc same period 

The Sunday Chronicle’s 
Circulation is over 44,7N 

Chronicle Advertisers Are 
Satisfied Customers 

31% 
More Circulation 

Buffalo News 
EDWARD H. BUTLER 

Editor and Publisher 

"The only Buffalo newspaper that 
censors its advertising columns. 
Many of our advertisers use our 
columns exclusively. The above is 
one of the many reasons why.” 

Foreign Advertising Representatives 

KELLY-SMITH COMPANY 

220 Fifth Avenue Lytton Building 

NEW YORK CHICAGO 

“Iowa is the standing wonder of the 
automobile business, for one car out 
of every ten made last year was sold 

there—$«,SM carsT 
—Saturday Evening Post. 

7th Government 
Statement 

DES MOINES 

REGISTER and 
TRIBUNE 

DAILY 

70,256 
SUNDAY 

51,376 
Tlirec Years’ Growth Shown by 

Government Statements 
DAILY 

SepL M, MI2  5S.1S5 
Sept. SS, 1SI3.S1,SS4 
Sept. X, IS14.S4,>>4 
Sept. X, MU.7t.2S( 

SUNDAY 
SapL X, M12.JS,r7» 
SepL X, ISn.X,511 
Sopt. X, M14.4S.471 
SepL X, MU.51.37* 

Member Audit Bureau of Circulations 

REPRESENTATIVES 
CHICAGO-JOHN GLASS 

NEW YORK—I. A. KLEIN 

WANT WILSON TO COME 

Monster Petition Sent to the President 

Under the Charge of Some Little San 

Francisco Girls — Japanese Editors 

Visiting the Big Fair—Houston Speaks 

—News Notes. 

San FK.tNfi.sro, (Vt. 15.—Ah a ri'siilt 

of a suggestion made by the Call and 

Post several weeks ago, a monster peti¬ 

tion was dispatehed to Washington, D. C., 

tfslay. reiterating California’s invitation 

to President Wjwxlrow ^yilson to visit 

the Panama-Piieifie International Kx])o- 

sition. 

"several prizes were otfere<l to pnjtils of 

si-IkkiIs for the l»est invitation in the 

form of personal letters to the President, 

uhi'-h have Iwen mailed by the thousands 

for some days jsist. Miss Dorothy Starr. 
Mi'S Esther Hull and .41tha MeCuen.aged 
eleven years, aceompanied the petition on 
its way to the National Capital, chap- 
erone.l hy Mrs. (laillard Stoney, repre¬ 
sent iny: the Kx|«>sition. The little girl 
was given the triji as a reward for writ¬ 
ing the prize-winning letter, and the two 
young ladies re]»resent loejil sehools. The 
written plea of a •|uart<T of a milli<m 
school children and citizens of (>ilifornia 
for President Wilson to j>ersonally view 
the Kx):osition went forward with great 
eclat. The petition was wound upon a 
reel li\c feet ill diameter, mounted upon 
a strong framework, and was shipjted to 
Washington hy exjiress on the same train 
that carried the ollieial delegation of 
Sidiool girls. 

.Vt this afteriiiKin, the great peti¬ 
tion was formully dedicated for its jonr- 
new by Mayor .James Holph, .Ir.. in an 
address in front of the (’ity Hall. Then 
a parade was formed, and the big retd, 
on an aiitoniohile float, was escorted to 
the Ferry Depot hy a large erowd. with 
two hundred navar ajiprentiees from 
float Island as a guard of honor. .Vt 
4 p. m., the petition, in the eiistiKly of 
its s|H-cial delegation, left the city on the 
Overland Limited. It should arrive in 
Washington on Tuesday, October 19. 

Ten .lapanese editors, representing 
some of the largest newspapers in .Tapan, 
who arrived on Monday from the Orietit, 
have come to view the Kx]iosition and 
to study tra<le relations and other prob¬ 
lems atTwting their country and the 
United .‘stat**s. They were met at the 
0<d<len (late hy a eommittee of the San 
Franeisco Press ( liih. 

Ilariiki Vaniawaki, the -lapanese com- 
niis'ioner general to the Panama-Pacific 
KxiKisitioii. entertained the editors and 
others at liineh«sin at the Hotel Fair¬ 
mont on Tuesday. In addition to the 
editors. ( ommissioiier Oeneral Yamawa¬ 
ki had for his guests niemhers of the 
San Francisco ChamlKT of Commerce, 
Exposition and miiiiici]ml olfieials. and a 
score or more of .lajiaiiese newspaper 
men and tsmsiilar representatives. The 
liini-heon was serve<i in the ballroom of 
the Fairmont, covers being laid for about 
100 guests. Gorgeous yellow .lapanese 
chrysanthemums were the dominant note 
in the table decorations. 

(Viiiiniissioiier General Yaniawaki made 
a brief address, expressing the desire of 
himself and his eountrynien for the con- 
tinuanee of the present amicable rela¬ 
tions between the United States and Ja¬ 
pan. H. H. Hale, one of the vice-presi¬ 
dents of the Exposition, said that he 
thought the visit of the editors would 
have a great infliieiiee on the devolpment 
of trade relations between Japan and the 
ITiited States. .Addresses were also made 
hy Hiifus T. Jennings, representing the 
Sail F’raiK-isfo (lianilier of Coinmeree; 
-lohn D. Barry, of the Bulletin, and Y. 
Kiiroki, editor of The Miyako of To- 
kio. F'ollowing the luncheon, the editors 
were taken for a sightseeing tour of the 
Exposition. The Oriental editors will at¬ 
tend some of the sessions of the Inter¬ 
national Peace Congress, which is being 
held here this week. 

The members of the party are S. Kan- 
iio, editor of Yamato; S. Fukuyama, of 
the Yorodzu; I. Mayama, of the Hoohi 

Sliimbun; K. Ishikawa, of the Kokumin 
Shimbun; K. Goto, of the Y^omiuri Shim- 
bun; J. Sato, of the Chuo; S. Shibuya, of 
of the Jiji Shimbun; Shigeki Araya, of 
the Tokyo Xichi Nichi; Y. Kuroki, of the 
Miyako, and Kiliei Ozaki, of the Chugia 
Shyogyo. 

“The Panama-Pacific International F'x- 
{Misition is such a wonderful suecess,” 
said Yoshiyuki Kuroki. leader and 
s|)okesiiiaii of the wlitors. “that we want 
to utilize as many of its ideas and ad¬ 
vantages as jmssihle for our own’exposi¬ 
tion, wliich is to he held soon.” 

Herbert S. Houston, president of the 
.Associated Advertising Clubs of the 
World, was the guest of honor at a great 
meeting of the Advertising Association 
of San Francisco. Houston was the chief 
sjH'aker at tlie Inneheon, which was lield 
ill the Immint rmim of the Techau Tavern 
on Wednesday. 

He was introduced hy William Wood- 
head, of tlie Sunset Magazine, following 
the opening of the meeting hy L. A. Col¬ 
ton, president of the San FTancisco or¬ 
ganization. His topic was “How to Make 
Advertising More Profitable.” 

Negotiations for the jmrehase of the 
Oakland Tribune were confused and tem¬ 
porarily halted, on (KdolsM- BJ, when an 
agreement was about to lie signed where¬ 
by Mrs. Frminie P. Dargie. widow of 
VVillinin K. Dargie, the late publisher of 

■the newspairer, was to lie given forty 
days in which to find a pureliaser. It was 
disclosed in Su]M‘rior Judge Ogden’s 
court ill Oakland that radical changes in 
the projKised terms would he insisted 
upon by .Mrs. Dargie. A eontiiinaiiee of 
the court proceedings until next Monday 
was grant»h1. 

Among the e<litorial lepresental ives 
who registered at the J’ress Building at 
the Panama-Pacific Ex|iosition, San 
F'rancisco during tlie week were the fol¬ 
lowing: 

W. R. Williams, Iais Angeles (Cal.) 
Pacific Coast Elk; A. Armas, Sacramento 
(Cal.) O Imparcial; F'rank E. He<|iia. 
Portland (Ore.) Deutsche Zeitniig; R. B. 
Willson, Diniiha (Cal) Advocate; FI. N. 
Cunes, Upper Sandusky (O.) Union-Re- 
piihliean; D. W. ToU-y, Jxis Angeles 
(Cal.) Tribune; F'red !M. C\impbell, Lit¬ 
tleton (N. H.) Courier; Charles F'. ^tti- 
gan. Auburn (N. Y.) (Citizen; Charles D. 
Sherman, Hartford (Conn.) Auto Dealer 
and Repairer; Charles N. Neff, Anderson 
(Ind.) Herald; C. I’. Waite, San Pedro 
(Cal.) Daily Pilot; George S. Woodford, 
Portland (Ore.) Oregonian; H. d’Flllre, 
Fhigene (Ore.) Guard; P. W. Watson, 
Tillamook (Ore.) Headlight; Walter 
Owen, Colton (Cal.) Courier; Robert .1. 
Mattern, Hniitiiigtnn tPa ) Olobe; Henry 
W. Blake. New York (N. Y.) Fllectric 
Railway Journal; T. W. Cooke, Healds- 
burg (Cal.) Trihiiiie; B. S. Biiteher. 
Douglas (Aris.) Dispatch; F'raiik D. 
F'leming. F'resno (( al.) Bepuhlicaii; Stan¬ 
ley V. Bill. Tacoma (Wash.) What’s ]>)- 
ing; FI. C. Soliel, Seattle, (Wash.) West¬ 
ern Motor Car; 1). .1. R»H‘se, Ventura 
(Cal.) F'ree Press; George V. Steffens, 
St. lA>uis (Mo.) Travelers Protective As¬ 
sociation Magazine; R. H. Stewart, I^ock 
Haven (Pa.) F'.xpress; F'rank R. McNul¬ 
ty, Miikwonago (Wis.) The Chief. 

G. R. DeVokk. 

A. P. WILL APPEAL 

Further Litigation Coming in the San 

Francisco Examiner (Oakland) Matter. 

Announcement has already liecn made 
hy The Editor and Pt RLisiiEK that 
Judge Benton, of the New York Supreme 
Court, has made permanent the injunc¬ 
tion obtaine<l hy William Uandolph 
Ilearst restraining the Associated Press 
from disciplining him for his refusal to 
comply with the Associated Press’ direc¬ 
tion to change the tyisigraphical inake-np 
and arrangement of the title or heading 
of the Oakland edition of Ilearst’s San 
F'rancisco Examiner. 

General Manager Stone, of the Asso¬ 
ciated Press, now states that the case will 
be appealed. 

The Erie (Pa.) Dispatch announces the 
appointment of the Chas. H. Eddy Co. 
of New York, Boston and Chicago as its 
foreign advertising representative. 

The 
New York 
Evening Post 
invites four other metropolitan 
newspapers to join its special 
representation in the Eastern 
and Western field. Only news¬ 
papers of highest standing in 
the community will be consid¬ 
ered. For information address. 
Publisher, The Evening Post, 
New York City. 

The 
Detroit Free Press 

“Mlcliixan’a Grsatest Nawspapar” 

Hi* Largest 
2-Cent Morning Circulation 

In America 

Rates and information 

direct, or from 

VERREE & CONKLIN, INC,, 
Brunswick Bldg. Stegar Bldg. 

Nsw York Chicago 

^ork 
lEu^ning iflIaU 
enjoys the confidence of its 
readers. 

Its readers have a buying 
power, per capita, second to 
that of no other daily paper 
published in America. 

Its average net paid circula¬ 
tion for August was in excess 
of 

158,000 
A desirable advertising medium. 

THE PITTSBURG 
PRESS 

Has the LARGEST 
Daily and Sunday 

CIRCULATION 
IN PITTSBURG 

Foreign Adrertisuig Representatires 

I. A. KLEIN, Metropolitan Tower, N. Y. 
JOHN GLASi Peoples Gas Bldg,, Chicago 

SCOOP 
THE ROOKIE 

Begins November Ist, continuing 
through this month only. 

The special series may be had 
without regard to later service. 

THE INTERNATIONAL SYNDICATE 
Features for Newspapers 

Established ISX Baltimore, Md. 

Good News Service 
Isthatwhidi reaches you FIRST 
Is WEIL WRinFN, Is ACCURATE 

TIis b ike Specblty of 

International News Service 
238 William St New York City 
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TO ADVERTISE FLORIDA 

An Effort to Be Made to Raise S50,U00 for 
That Purpose—Legislation Advocated 
That Will Bring Newspapers More 
Political and Railroad Advertising- 
Banquet and Speeches. 

.lACKSONViLLE, Fla., October 17.—The 
joint gathering here of the five auxiliary 
l)res8 associations of the state was not 
without its good results. The foundation 
stones were laid for what most of the 
editors believed to be some needed legis¬ 
lation in the way of correcting present 
statutes or by enacting new laws. The 
gathering went on record as heartily en¬ 
dorsing the plan of G. O. Gillette, of 
Tampa, to raise funds among the Imards 
of trade throughout the state to advertise 
the State of Florida to the nation. 

A resolution to that effect was in¬ 
troduced by Chas. E. Emmerson, of the 
Fort I’ierce News, and it passed without 
a dissenting vote. The adopting of this 
resolution means that the president of 
the Tampa Board of Trade will at once 
correspond with the .Tacksonville Cham- 
l)er of (’oinmerce, and work to perfect the 
details for raising the sum of !|>."i0,000 
for the national advertising of Florida. 

The most Important legislation to be 
recommended to the next Legislature will 
l)e an amendment to the corrui)t practice 
act of the 11U3 Assembly, which prohibits 
the expenditure of more than a certain 
amount for campaign purposes. The 
e<litors fi'cl that they have been treated 
unfairly in this resjtect, for the sum does 
not permit of tlie candidate's doing any 
great amount of advertising, while the 
newspaper is expected to contribute a 
large amount of space to tell of his plat¬ 
form and of everything he does. 

A bill requiring tlie railroads to pub¬ 
lish regularly their schedules in the news¬ 
papers in tlie cities ami towns through 
which their lines pass will be among tlie 
new pieces of legislation suggested. 

The legislative committee of tlie 
h'lorida State Press AssiK-iation has 
been working on the proposition of get¬ 
ting together a law to take the .place of 
the present libel law of Florida. The 
next meeting of the Florida State Press 
.Vssociation. of whicli (’. O. Codrington. 
editor of the Deland News, la president, 
will be held next .Tune in Kissimmee. Fla. 

The joint gathering of the .Vuxiliary 
Press Associations came to a close Satur¬ 
day night, October 10. following a ban¬ 
quet held at the Mason Hotel. The entire 
.100 members present arose as one and 
voted the press and general public of 
.Tacksonville their hearty thanks for the 
good time given them. 

Charles II. Mann, president of the 
.Tacksonville Chamber of Commerce, was 
toastmaster. 

TTnder the direction of A. B. Spring- 
stein, the Florida Military Cadet band 
gave a general concert. This music was 
a courtesy extended by Col. George IV. 
Ilulvey at the solicitation of Chairiiinn 
Frank Cassidey. 

The first speaker was Mayor .T. E. T. 
Bowden, who assured the wlitors that the 
keys of the city were in their hands. \ 
resjionse to this was made by Oscar T. 
Conklin, of the Miami Herald. In a witty 
manner George A. McClellan, of the 
Florida Metroiiolis, welcomed tlie visitors 
on behalf of the press of this city. The 
response was by T. .T. .\ppleyard, of 
Tallahassee. The toast to the ladies of 
the convention was delivered by Charles 
E. .Tones, managing editor of the Dixie. 
Bob ITolly, of Sanford, responded. 

President George TL I.eonnrd. of the 
.Tacksonville Rotary Club, told the visi¬ 
tors that “you hold to the face of the 
earth the mirror in which she sees her¬ 
self.” On behalf of the wholesale paper 
industry, .\rtliur Green delivered a wel¬ 
come. He was followed by ITarry B. 
Hoyt, for tlie Convention and Tourist 
Bureau; Wayne Thomas, of the Plant 
City Courier; C. O. Codrington. of the 
State Press Association, and H. S. Keal- 
hofer for the .Tacksonville Chamber of 
Commerce. 

The menu was made up wholly of pro¬ 
ducts that have been widely advertiserl 
in the newspapers of the country. 

THE “THOUSAND CLUB” 

San .Antonio, Texas, to Push Its Publicity 
Campaign with Vigor 

The advertising schedule to be used in 
the Winter advertising cam)iaign of San 
.Vntonio, Texas, has been approved by tlie 
executive committee of the Tlioiisand 
Club. Display advertisements will be run 
in nineteen of the leading newspais'rs of 
the Middle West for a period of thirteen 
weeks, commencing tomorrow (Sunday). 

Included in the list of papers in which 
San Antonio matter will appear are the 
Chicago Tribune, Chicago Herald, Chi¬ 
cago Post, St. I..ouis Republic, St. laiuis 
(ilobe-Deinocrat. Indianapolis Star, Terre 
Haute Star, Muncie Star. Detroit Free 
Press, Cincinnati Enquirer, ^Minneapolis 
Tribune. St. Paul Dispatch-Pioneer, Mil¬ 
waukee Sentinel, Toledo Blade, Louisville 
Courier-.Tournal. Cleveland Plain Dealer. 
Kansas City Star, Des Moines Register- 
T-eader and Omaha World-Herald. 

The combined circulation of tliese pub¬ 
lications runs into the millions. They 
serve tlie prosjierous and populous “corn 
belt” section from wliicli most of San 
Antonio’s winter visitors are drawn. 

The schedule to be used in the publicity 
campaign was prepared for the Thousand 
Club by R. I\ Sclierinerhorn. an adver¬ 
tising expert. TJnder it provision is made 
for tlie in.sertion of 2(1 display adver¬ 
tisements in most of tlie paiiers. The.se 
will appear in week-day as well as Sun¬ 
day eilitions. 

In addition to the space taken in news¬ 
papers. arrangements have been made to 
run advertisements in magazines of na¬ 
tional circulation. 

Secretary .Tohn B. Carrington, of the 
Chamber of Commerce, has lieen in the 
North carrying on tlie work in connection 
with the campaign. He has visited St. 
I.ouis. Chicago and otlier centers. 

CHICAGO TRIBUNE'S “MOVIES' 

Highly Siirressful Exhibitions in This City 
of European War Scenes. 

New Yorkers have flocked by tlion- 
sands lately to see the Chicago Tri¬ 
bune's higlrly ctl'ective iiioving pictures 
depicting war scenes aliroad. The Trib¬ 
une’s successful entry into the moving 
picture field is due primarily to tlie les¬ 
son learned from the public interest in 
the first moving picture-serial story 
coiiiliination. "The Adventures of 
Kathlyn.” 

Having hceii the pioneer in this phase 
of the nioviiig jiictnre business, and hav¬ 
ing reaped large rewards of increased 
circulation as a result, the Chicago Trib¬ 
une determined to add to its laurels 
by pioneering in the field of moving pic¬ 
tures of the European war. 

To this end a moving picture operator 
accompanied .Toseph Medill Patterson, 
one of the editors and [uiblisliers of the 
Tribune, who left for the front within 
Id days after war was declared. 

Mr. Patter.son and the jihotographer 
found themselves )n Belgium and were 
soon in the midst of the stirring scenes 
that characterized the retreat before the 
German advance. At first the authori¬ 
ties would not permit the taking of any 
moving pictures, but the idea was con¬ 
ceived of offering to share with the Bel¬ 
gian Red Cross whatever profits might 
accrue from the exhibition of such pic¬ 
tures in America. 

-At last the necessary authority was 
obtained to take moving pictures of the 
theatre of war in Belgium, and the re¬ 
sult was the series of marvelous pictures 
that gave the American ]iuhlic its first 
vivid realization of the horrible reality 
of war. 

Tncidentallv' the Chicago Tribune was 
able to send the Belgian Red Cross 
.'(!2;>.fl00 as its share of the profits from 
the exhibition of these jiictnres. which 
were shown all over .America and in 
many foreign countries. 

Robert R. McCormick, who shares 
with his cousin, Mr. Patter.son. in the ad¬ 
ministration of the Tribune’s affairs, 
personally visited Russia at the invita¬ 
tion of the Russian General Staff and 
obtained exclusive moving pictures of 
Russian operations. 

STlyp ©imps 
Leads All 

New York Morning Newspapers 
in Circulation Gain 

REPORTS TO THE POST OFFICE DEPARTMENT 

Oct. 1, 1914 
Average 

Daily & Sun. 

Apr. 1, 1915 
Average 

Daily & Sun. 

Oct. I, 1915 
Average 

Daily & Sun. 

One Year 
Loss X' (Lain 

Times. 259,673 298,248 318,274 -! 58,601 
American .. 361,709 333,345 349,345 
Herald .... 109,192 106,580 98,651 
Press. 98,259 94,025 1 10.869 
Sun. 70,387 71,708 71,749 
Tribune . . . 64,410 70,965 82,674 
World .... 391,944 376,590 391,158 

Total. 1,355,574 1,351,461 1,422,720 - 67,146 

Sworn Circulation Made by the four Washington 
Newspapers to the Post Office Depart¬ 

ment as Required by Law. 

Statement of the Averag;e Circulation of Each Paper for Six 

Months Ending^ September 30, 1015, Compared With 

the Corresponding; Six Months in 1914. 

6 mos. 1915. 6 mos. 1914. 

STAR. . . . Daily. .. .68,958 65,208 Increase 3,750 

Sunday . .. .50.975 48,146 Increase 2,829 

POST.... Daily & Sun... 

Sunday . 

.. .34,144 38,370 

53,854 

Decrease 4,226 

TIMES... Daily . .. .46,381 49,838 Decrease 3,457 

Sunday . . . .41,922 42,905 Decrease 983 

HERALD Daily. 

Sunday . 

. .29,812 34,690 Decrease 4,878 

The law does not require a separate statement of Sunday editions. 

The Post made no separate return for Sunday for the past six months. 

The Herald made no return of the Sunday ffir either period. 

Statement of the Total Lines of Advertising; Eor .'''ix Months 

h'ncling; .Sejitember 30, l')15. Compared With the 

Corresponding; Six .Months of 1914. 

STAR.... Daily . 

Sunday 

POST.... Daily . 

Sunday 

TIMES... Daily . 

Sunday 

HERALD Daily . 

Sunday 

6 mos. 1915. 6 mos. 1914. 

4,212,407 4,086,549 

1,291,461 1,254,486 

1,637,071 1,657,082 

1,357,223 1,368,530 

1,826,443 1,831,584 

455,896 508,241 

1,287,943 1,257,174 

428,052 355,245 

Increase 125,858 

Increase 36,995 

Decrease 20,011 

Decrease 11,307 

Decrease 5,141 

Decrease 52,345 

Increase 30,769 

Increase 72.807 

DETROIT SATl'RDA Y ISIGHT 
guarantees and stands back of 
every advertisement it pub¬ 
lishes. 

G. LOGAN PAYNE CO. 
New York Chicago Boeton Detroit 

IN 

Colorado Springs 

THE TELEGRAPH 
j. p. McKinney son 

New York “ Chicaoo 
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October Second We Announced in The Editor and P i 

"Daily Talks By 
SINCE THEN 

The Boston I’ost and the Chicago Daily News—the paper with the largest morning circulation and the most 

successful evening paper in the United States—closed their territory on “Daily Talks by Mary Pickford” 

immediately after examining the sample articles. 

The editor of the Boston Post wired and talked to us on the long distance phone the same day, with the result 

that he secured the New' England territory. 

The publisher of the Chicago Daily News called on us and within an hour decided that he wanted “Daily 

Talks by Mary Pickford” for the News. 

The editor of the Pitt.sburgh Dispatch also called on us with the same result. 

In less than two weeks after our first announcement this big, continuous circulation-making feature has been 

secured by; 

THE BOSTON POST 
THE CHICAGO DAILY NEWS 
THE PITTSBURGH DISPATCH 
THE SAN FRANCISCO BULLETIN 
THE PHILADELPHIA TELEGRAPH 
THE CINCINNATI ENQUIRER 
THE DALLAS NEWS 
THE BUFFALO ENQUIRER 
THE DETROIT NEWS 
THE DENVER TIMES, etc., etc. 

We have over forty options pending and every mail brings new enquiries and orders. 

These publishers and editors KNOW from long experience a really compelling and successful feature, (^n 

the rare occasions that something unusually BIG is offered they RECOGNIZE it and GRASP it. 

THERE IS NO TIME TO BE LOST by papers w'here territory is not already closed. 

Your advertising campaign should begin AT ONCE. We are supplying a number of photos of Miss Pick- 

ford specially taken for this service and never before u-sed. 

Wire us, and if your territory has not been closed in the meantime w'e will send you samples and quote price. 

TO BE RELEASED BEGINNING MONDAY, NOVEMBER 8 

First Orders Received From Open Territory Will Be Accepted 

THE McCLURE NEWSPAPE 
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Publisher Our New Big Circulation-Making Feature 

Mary Pickford” 
Mary Pickford 
The highest paid artist and most 
popular girl in the world is going 
to talk daily through the news¬ 
paper in each territory fortunate 
enough to secure our service. 

The millions of people who for 
years have been admiring Miss 
Pickford in the movies will now 
have the opportunity to read her 
opinions and advice on any sub¬ 
jects in which they are interested. 

Through the daily correspond¬ 
ence department they may write 
Miss Pickford making sugges¬ 
tions or asking advice. She will 
reply direct or through the col¬ 
umns of the papers in which her 
articles appear. 

d'his is not a film feature of any 
kind whatever. It advertises no 
person or thing, except the paper 
lucky enough to be publishing it. 

Mary Pickford’s fame is so great 
that she can no longer be adver¬ 
tised. It is she who advertises 
the theatres in which she appears 
in the films. And in exactly the 
same proportion she will adver¬ 
tise the one paper in each town 
publishing her Daily Talks. 

The girl who, at the age of 
twenty-two, has made herself 
loved throughout the world on 
account of the sweetness, grace, 
love and sympathy she can 
silently express in her face and 
figure, is going to be eagerly lis¬ 
tened to when she talks through 
the papers and is going to say 
things worth listening to—things 
that will make her “Talks” as 
famous as her film plays. 

PER SYNDICATE, 120 West 32d Street 
NEW YORK CITY 
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The Editor & Publisher 
and The Journalist 

FOR NEWSPAPER MAKERS. ADVERTISERS 
AND ADVERTISING AGENTS 

Eiitered a* tecood clau mail maUer in thr 
New York Post Ofice 

Issued every Saturday forms cl< sing oi.e o'clock on Friday 
preceding date of publication by The Kditor and Publisher 
Co., SuiTe 1117 World liuilding, 6.1 Park Row, New York 
City. Piivate Brarch Tel. Exch. Beekman 43.10 ard 4331. 

The Journalist, established 1884; The Editor and Publ shsr, 
1901; The Editor and Publisher and The Journalist, 1907. 
James Wright Brown, Publisher; E. D. DeWitt, General Man¬ 
ager; Frank Le Roy Blanchard, Editor; Arthur Elliot Sproul, 
Managing Editor; George P. Leffler, Business Manager. 

New York, Saturday, October 23, 1915 

ADVERTISING ADVERTISING 
The* ini|>ortance of the* <am|iaif’ii to .Vdvertise Ad¬ 

vertising, soon to la* laiinche*d by the* .Associated 

-Advertising Cluhs eif the* World, canneit la? over- 

estiniateMl. It is to la* a national (•o-o|a*rative at¬ 

tempt to present in an authoritative manner the 

fiindame*ntal facts concerning advertising, and is 

de*8igned to lienetit the public at large, as we*ll as 

those* who employ aelvertising as a business force. 

-According to the statement of W. C. D’Arcy, chair¬ 

man of the eommitte*c having the* campaign in 

rliarge, no one* meeliiim or class of me^liums is to la; 

exploite*d. The copy is to deal with the jirinciphis 

>i|a>n whiih advertising is fuunde*d. It will make 

plain some things abeiut the* siihje*ct that at pre*se‘nt 

pii7./le many |>e*<iple*. Emphasis will he laid upon the 

de*pondahility e»f adve*rtising as empleeycd hy the* re*p- 

re*sentative nianufae*ture*rs and merchants. It will 

show why aelve-rtiseel merchandise is, as a rule, more 

reliable* than unaelve-rtiseel anel eif better value. It 

will cle*arly <le*me»nstrate* the fact that advertising 

does not add to the ceist of the gesals seelel. 

From assurane-es given the National Commission, 

the* article's, which will be* writte*n hy nie*n e»f cetm- 

maneling im|>ortaiice, will la* more widely published 

than any that have ye*t appe*ared. Publishers of 

]eeriodie-a!s, owne*rs or e-ontreille*rs eef spae-e* in stre*e*t 

ears, hilllstards, or other mediums, reali/e* that the 

presentation of this matter is a res|>onsihilitv as 

we*l| as a eliity. It is be’e-aeise tlie*y leelie've that the 

e-anipaigii will elo metre* tet jilace aelvertising in its 

prei|>er light la*feire the* gre*at consuming public than 

anything that has he*ie*tofore* )M*e*n att<‘mpte*d. that 

the*y staiiil re*aely tei gi\e* lilierally eef their space to 

tlie e-aiise. 

The e-iimmitte*e* in e-harge* de*elare*s that the <*opy 

will lie* set e-arefnlly pre*pared that it will Ite abso¬ 

lutely neutral in so lai' as nie*dinnis are cetncerne‘il. 

Tbe* iii*\\spape-is will nett have a chance* to eomplain 

that iiiagar.iiie*' are* U-iiig faxoresl. and tbe* billlstard 

ine*n caiiiKit find fault with the prominence given to 

stre*et ears. It is adve*rtising and not me-diums that 

is to be* promoted. 

It is riglit here that the danger lie*8, for nothing 

will ruin the entire campaign so ipiickly as failure 

in a single instance to carry out the promise made 

hy the* e-oinmitte-e*. FAery line* of copy that goes out 

should l»e critiealiy read by two or three cxj)erts 

who will not hesitate to use* the bine pencil where*ve*r 

ne*<*essary. no matter who writes it. 

If all who have to do with this campaign will iin- 

s«*|fishly co-ojeerate* with the committee and work 

for the* common gooel, the campaign will be enor- 

uieaisly successful. This me*an8 that no medium or 

class of me*dium8 is to e*mploy the material furnished 

to secure an advantage over other mediums. It also 

means that even the .A. A. C. AV. itself must not seek 

its'own enhancement. 

A MILLION DOLLARS IN THE BAL.4NCE 

The newspaper publishers of this country are fac¬ 

ing an increased yearly expense of approximately 

one million dollars. 

This very decidetl addition to “oveThead” will go 

into effeet very shortlv should tariff fre*ight rate* 

schedule's on paper la* validated as neiw tiled with 

the lnte*rstate* Coniineree Commission hy the* rail¬ 

roads ope*rating east of the .Missis.-<ippi and noith 

of the Ohio and the Potomac. 

’Ihe .Anie*ricai: Newsj)a])er Piiblishe*rs’ .Association 

is alive to the situatieen and is performing a dis¬ 

tinct service to the entire publishing lie*ld by calling 

not only upein its own members, but ujeon news- 

pa|K*r publishers generally, for statistics of various 

sorts to be* used in basing a strenig effeert to prevent 

the preeposed in<*re*ase*. wbieli is ceiiisiilere'd exee'ssive 

and unwarranted. 

This proposed ini-re*ase* means iniich to cve*ry news- 

pap»*r property. In seune* e^ase's—feer instance, tlic 

majejr newsimjiers - the preiposeel increase* would be 

in exeess of .|1(I.(KMI jeer annum. 

No elalaerate statement is nee*tled from The FIdi- 

Toit A.M) PrBi.isiiEK to emphasize the high impor¬ 

tance of this matter. Newspaper publishers owe it 

neet only to themse'lves, but to the business as a 

whole, to neake jeroinjet and explicit answers to the 

ejiiestions asked them, to the end that no material 

fact jnay, by any possibility, escape its projeer use 

in the proceedings that are to follow before tbe 

Interstate ( ommene Commission. 

-A hearing before the commission is announced for 

Novenilier l.A and succeeding days in this city, at 

which the jnihlishers’ interests will be looked after 

by the -American Ni-wspajicr Publishers Association, 

which is aiming to protect all publishers in the 

designated territory—as it has in the jiast whenever 

the interests of the newsjvapers have been a suhjwt 

of attack. 

PUBLIC UTILITIES SHOULD ADVERTISE. 

New York lately had a “Fire Prevention Day.” 

Coinniissioner Adamson did some good work—^all that 

one enthusiastic and able man <*onld do. we have no 

doubt. 
But how much of a “dent” did it make in this big 

town of ours? A mighty small one! 

-And how much docs one man amount to -any man 

you like- here in New A’ork, when he undertakes, 

iinaidtHl, to impress hiins«*lf or his ideas upon five or 

six million jieople? Mighty little! 

Commissioner .Adamson lacked precisely the one 

thing that would have given his efforts the full 

success that they undoubtedly merited—and that one 

thing was publicity—ADVFHtTISING! 

The daily papers gave him some gcsKl-natured 

“advniiee notiees,'^ and a few of the department stores 

used some of their advertising sjiaee to help him; but 

how much of a rejiort of the event itself did the 

jiajiers carry? Praeticallj’ none at all. 

The thing that Commissioner .Adamson should la* 

given the jiovver to do is to ailvertise—steadily and 

|M*rsistently, all the y<*ar round. .He can pnt out 

more tires with jirinters' ink than all his engines can 

e.\iingiiish with water. Kdiieap* the iveojile to slop 

iloing llie tilings that cause fires—that’s the eoiirs** 

to lake. -And the one effective way to do it is to 

ADVF.UTISE. 

Mr. -Adamson s»s-s all this very plainly. He 

givt*s hearty endors<*ment to the stand of The 

Kditok AM) Pi ni.isHER, as our news columns well set 

forth in the autliori/.<*<l interview with him print«*<l 

on another jiage. 

But it is to la* renu*niVH*r«Kl that the fire dejiart- 

iiieiit is not th«* only city department that should 

us<* steady jiuhlieily. Tliere's the Public Library. 

-A e<>iii|a*teiit advertising man could double—even 

<|uadrii|de—the usefulness of the libraries to the 

eommunity. .And the health department, likewise. 

Only the other day a mi*dical authority publicly 

advwated the sjiread of information regarding sani¬ 

tation and general health measures by advertising. 

Would it “work out.” in eom|)etent hands? Aliso- 

Intely! 

-And so it goes, all aloug the line—special schools, 

museums, parks, public employment bureaus, baths, 
etc. 

All these public utilities are established for the 

|)(*ople and are paid for by the people. The more that 

is known about them and the more use that is made 

i(f I hem, the more their existence is justified and the 

more they are helping the residents of this city to he 

good c'itizens. It isn't a matter <if “affording” to ad¬ 

vertise. The fact is that New York City can’t afford 

not to advertise, if it i.s to hold its present high place 

and serve its citizens to the best advantage. 

F’urthermore, all this applies precisely as well to 

other cities as it does to New York. The Editor and 

Pl'BMsiiER takes the position that public utilities all 

over the country should persistently and consistently 

Use jiiiblieity—in a word, NEWSP.APER .ADVER¬ 

TISING! 

Gnee start it, and overybo<ly will wonder why it 

wasn’t done j’ears ago. 

A PROMISING FIELD FOR JOURNALISTS 

Augustus Thomas, art director of the Charles 

F'rohman Company and himself one of the most 

successful of American dramatists, declares that it 

is the newspaper men to whom the stage must turn 

for plays during the next few years. Playvvriting, 

he says, has practically ceased in seven of the chief 

countries in Eiiroj)e which jvrevions to the war fur¬ 

nished sixty per cent, of the dramas, comedies, mu¬ 

sical pieces and operettas presented in this country. 

With the supply shut off entirely, native talent has 

an opportunity such as it never had before for fur¬ 

nishing the stage with attractive productions. 

Continuing, Mr. Thomas remarks: 

“I long have held and frequently expressed the opinion 
that the potential dramatist Is first a newspaper man, 
because the newspaper man has that indispensable train¬ 
ing. not elsewhere found. In dialogue, In character study, 
and has the fialr for the dramatic. I believe that the 
future of the American drama has Us finest promise In 
siK'h products as shall come directly from the soil, such 
stories as shall be indigenous to the communities which 
they express. Our country is so large that we may never 
produce what may be definitely railed “The Great Amer¬ 
ican Play,’’ but the great sections are so distinctive and 
individual that many groat sectional plays will be 
evolved. 

“T'le material for these plays now lies in the minds 
and maybe on the tables of many ambitious young men 
In the local rooms of the newspapers; and If a method, 
however Imperfect, can be devised for calling this ma¬ 
terial Into shape, the theatre and the nation will be the 
gainers.” 

Air. Thomas was himself a rejiorter in his younger 

days, and much of his success as a dramatist is due 

to the training he had in nevv8|)a]>er offices in Kansa.s 

City, St. Louis and New York. Newsjiajier men are 

drilled to observe, to ferret out news, to arrange 

and jireseiit the material they have secured in an 

attractive form, taking due heed of its dramatic 

possibilities. They are ever on the alert to discover 

ways and means for intt'restiiig the great public to 

which the daily jiajiers cater. 

-All these things are jiecessary to the dramatist. 

Therefore, the step from the city, or editorial room 

to the dramatist’s study is not a long one, and many 

newspa|K*r men have already taken it. Doubtless 

the jiresent insistent demand for i)lay8 and other 

theatrical iirt)diiction8 will turn the attention of 

many journalists to this fruitful field of endeavor. 

Seldom has a iu*W8pajM*r man di»*<l in New York 

who has lK*<*n so sincerely mourii(*d hy his ass<K*iates 

and friends as .Arthur Greaves, city wlitor of the 

New York Times, wliose funeral took jilacc on Thurs¬ 

day. Ilie Times not only print**d two long news 

articles concerning his cari*4*r, hut also an »*ditorial 

exprt*s8ing its appr«*ciation of the s<*rvice lie had 

render<*d that nowsjiaper. Tlie funeral was attended 

hy the larg<*st numlier of active newspaper men re¬ 

cently a8s«*ml)l«*<l to honor a dead coiiiradi*. Mr. 

Greaves was wortliy of tliese tributes. He was a 

man of high ideals, of ceaseless high purjiose and of 

unswerving loyalty. He treated the members of his 

staff with consideration and was their friend as well 

as master. His knowledge of New York, its jioliti- 

eians and public men was extensive. .Tonrnalism 

has Hiiffen*d a distinct loss in his death. 
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PERSOJNALS 
Joseph Pulitzer, of the St. Louis Post- 

Dispatch, has returned from a two- 
month sojourn at his summer home at 
Bar IIarl)or, Me. 

.\lfred W. McCann, the food expert .of 
tlie Xew York Globe, receutlj’ made an 
iiddiesh before tiie Wisconsin legislature 
upon his favorite theme, which, it is.ox- 
pecttHl, wilt intiuence the, M'iscousin .pure 
f(KKl lefjislation. , ^ 

Dr. J. A. Macdonald, editor of the To¬ 
ronto Globe, addressed an audience re¬ 
cently in Erie, Pa., on “North America's 
International Experiment.” 

Sanford E. Stanton, for a number of 
years editor of the Metropolitan Section 
of the Xew York Sunday World, has 
turned to press acentinjt and is at pres¬ 
ent directing the publicity campaign foi 
"Under Fire,” and will do the advance 
press work for “Back Home.” 

J. K. Old, of the Xew York Herahl 
staff, is making the trip with the Parlia¬ 
mentary delegation on the first train 
over the new transcontinental line 
through the Dominion of Canada, which 
is known as the Canadian Xorthern Bail¬ 
way. 

B. E. Bradley, financial manager of the 
St. I.ouis Post-Di.spatch, is back at his 
desk, after three weeks in ^lontana. 

Ilennan Bernstein, editor of the Xew 
York Day, returned from Europe on 
Imard the Byndam on Sunda,v last. Mr, 
Bernstein has l)een traveling through 
the belligerent countries during three 
months. 

Dr. Samuel Bettelheim, editor and jiro- 
prietor of the Hungarian Jewish News 
of Budapest, arrived in Xew York on 
Sunday last with the intention of at¬ 
tending the American Jewish Conference, 
whiidi was scluHluleil to be held in Wash¬ 
ington on October 24, but which was 
called off. 

George Dingman, of the editorial staff of 
the Stratford (Out.) Herald, is in T.ondon 
taking a course at the Provisional School 
of Infantr.v. lie is a son of W. S. Ding- 
man, former publisher of the Herald and 
now vice-chairman of the Ontario License 
Commission. >rr. Dingman will join the 
71st Battalion as a lieutenant. . 

Major F. II. Gorman, publisher of the 
Sarnia (Ont.) Observer, has taken a com¬ 
mand in the 70th Battalion, Canadian 
Expeilitionary Force. 

Thomas J. Holden, citv editor of the 
''t. Catharirtes (Ont.) Standard and for¬ 
merly of the Hamilton Herald and the 
Winniiieg Telegram, has enlisted foi 
service in th.e jiresent war. 

F. Stuart (Vawford, for many years 
political and City Hall reporter for the 
Xew York Tribune, has been ajipointed 
secretary to Corporation Counsel lyamar 
Hardy. 

W. H. Xcedham, formerly editor and 
manager of the Point Pleasant Begister. 
Gallipolis, Ohio, has been in Williamson 
for the past week with the view of tak¬ 
ing the management of the Mingo Be- 
publican. 

L. M. Davis, former editor of the Fair- 
mount West Virginian, will be the new 
editor of the Charleston Post, thus suc¬ 
ceeding Floyd S. Chajiman, resigned. 

Thomas 15. Garner, editor of the Wil¬ 
liamson (W. Va.) Daily Xews, who was 
recently indicted for criminal libel, was 
tried by a jury on October l.'l and found 
not guilty. 

■Alex Sperry, who has Is'cn connected 
for some time with the Hartford (Conn.) 
Post, took a position this week with the 
Waterbury (Conn.) Herald. 

.-Vbe Yager, who has just finished his 
Ihirtietli year of continuous service with 
the Brooklyn Daily Eagle as sporting 
(•(litor, was given a'testimonial dinner 
at the lipjierial in Brooklyn last Ylonday 
night. 

-Arnold Mulder, editor of the Holland 
(.Mich.) Sentinel, and author of two 
Itooks dealing with the Holland immi¬ 
grants of western Alichigati, has been 
appointed publicity agent for the State 
Board of Health. 

George Washington Wills, an employee 
of the Brooklyn (N. Y.) Daily Eagle for 
40 years, celebrated at his home his 
eighty-first birthday on October 1,3. 

Frederick C. Stevens. Jr., owner of the 
Loekport (X. A’^.) Journal Publishing Co., 
who retired when the paper was nold to 

the Uiiiou-Suii, was given a farewell din¬ 
ner at the Tiiscarora Club, Buffalo, N. Y’., 
on October 8. 

Henry C. Salandri, former editor of 
the Montpelier (A’t.) Journal, is now 
tilling a responsible position at Ithaca, 
X. Y ' 

BOSTON PERSON ALS 

Carroll Swan, of the Swan ^Agency, is 
to address the Boijtoii Biisipess Wom¬ 
en's Club on “Preparedness and the Duty 
of tin- Business .Man," next Wednesday. 

All the Colt Fire Anns business has 
hei-n placed with the P. F. O'Keefe 
agency, 

Harry M. Wellman, sales and adver¬ 
tising manager of the Walter M. Ixiwney 
Coinitany, has just returned from a trip 
through the AA’est in the interests of his 
• omiiany. Mr. Wellman was formerly 
with Filene's and before that with the 
Port Directors in a publicity <•apaeity. 

A. W. Ciillis and Herbert Baldwin, 
of the Post staff, are with McCall and 
Walsh, resiK'ctively. Mr. McCall is the 
Bepiihlican candidate for governor and 
Governor AValsli the Democratic candi¬ 
date. Messrs. Cnllis and Baldwin will 
probably be with tire candidates until 
election decides the contest. 

George 15. C. Biigg, assistant city edi¬ 
tor of the Post, is back at his desk after 
a long illness. 

President Jack S. Connolly, of the 
Press Club, will soon leave for Washing¬ 
ton. where he will take up his duties as 
private secretary to Congressman Carter. 
Mr. Connolly is now day city editor of 
the Traveler. His sticccssor has not yet 
Im'cii annotinccd. 

WASHINGTON PERSONALS 

Charles D. Warner, formerly of Chi¬ 
cago. is now the chief of the Boston 
( hristian Science Monitor Bureau. 

C. C. Hart, well-known newspaper cor¬ 
respondent. who is secretary of , the 
Progressive Bepublican Tnioii, leaves 
shortly on a tour <)f the South,in inter¬ 
est of the Union, lie will visit .Atlanta, 
Mirniinghani. Montgomery, Xew . Orleans 
and other cities. He has just returned 
from a trifi to the Coast. 

11. H. .Stansbiiry, of the home office 
of the Xew Y'ork American, is tempo¬ 
rarily in charge of the bureau here in 
the absence of Hugh Miller, who is en¬ 
joying a vacation in A'irginia. 

.Mrs. Frank Tagart (nee Miss Eliza¬ 
beth Palmer Baggaley),.formerly of the 
society staff of the AVashington Post, is 
en joying the Exposition in San , Fran¬ 
cisco. Her husband is Major Tagart, 
of the British Arm^t. 

C. B. -Adams, vice-president of the 
Minnca]>olis Journal Printing Co., is a 
visitor at the Xational Press Club. 

Edward B. Hark, correspondent of the 
Chiiago Evening Post, wlio has just re¬ 
turned from a long stay in France, will 
give a talk on his experience while on 
the French firing line, before the Xa¬ 
tional Press Club Saturday evening. 

W. .1. Sliowalter, well-known news- 
](aper man of this city, has been elected 
jircsideiit of the Harrisonburg (Va.) 
Xews Begistcr Co., which publishes the 
Daily Xews Becord of that city. 

Miss Florence E. Y’oder,’sister of Pete 
Adder, is now dramatic editor, of the 
Washington Times, succeeding .MlxTt 
Ferguson, who gives exclusive attention 
to the moving picture department. 

S. 15. Conger, Berlin representative of 
the Associated Press, waa a visitor to 
Washington this week. 

C. C. Braincrd, of the Brooklyn Eagle, 
and .Arthur J. Sinnott, of the Xewark 
Evening Xews, have just retunuKl from 
an automobile trip to Liiray Caves,. A’a. 

Jefferson .lones has arrived in Wash¬ 
ington to bccoUie a menilK*r of the Min¬ 
neapolis .loiirnal staff. 

B. F. Choate- is a new member of the 
copy desk of the AA’ashington Times. 
■Mr. (lioate conies from •Toronto, Canada. 

.1. -A. Breckons. well-known correspond¬ 
ent for Western newspapers, is a c-on- 
tribiitor to the current issue of the Xa¬ 
tional Magazine, with an article on the 
Congressional trip to Hawaii, prefaced 
by an original poem, which ver.v clever¬ 
ly sets forth the lieauties of Hawaii. 

AA'. J. Donaldson, the popular super 
iiitendeiit of the House Press Gallery, 
who resides in Baltimore, was in AA'ash- 
ington this week making preparations 
to move to AA’ashington, with his bride. 

R. Eddy Mathews, of the Boston 
Christian Science Monitor Bureau, is en¬ 
joying bis vacation in Mari|Uette, Mich. 

CLEVELAND PERSON ALS 

Palmer Slocum, who has bc«>n con¬ 
nected with the Plain Dealer for several 
.vears, has resigned to take up the public¬ 
ity work for a chain of theatres in>lhis 
vicinity. His office probably wHl be in 
tbe Metropolitan Theatre building. 

Dick Smith, formerly with the Dayton 
(O.) Herald, has joined the general staff 
of the Plain Dealer. 

Forrest E. Davis is the newest member 
of the Press general staff. He formerly 
was with the Dayton .loiirnal. 

Ted Robinson, alias “The Philosopbcr 
of L'nlly,” of the IMain Dealer, has re¬ 
turned to town after an extended lour 
of the PiK'itic Coast cities. 

Eddie Alahen, captain of the Harvard 
football team, is doing a special stunt for 
the Newspaper Enterprise Association, 
felling in a series of articles the secrets 
of the drop kick and other football lore. 

Miss Honor Fanning, staff rcpre.senta- 
tive of the Xews|)aper Enterprise .Asso¬ 
ciation ill Chicago was a visitor to the 
home office in Cleveland during the week¬ 
end. 

AA’ill S. Gilliert, former secretary of the 
Cleveland Advertising Club, has given iiii 
business interests in Cleveland to take 
up farming near Ravenna, Ohio. 

Xew members of the (,'leveland .Adver¬ 
tising Club include AA’illiani R. AA'ensley. 
Harshaw, Fuller & Goodwin Company; 
.1. F. Stevens, the H. Black Company; 
Frank J. Lynch, the .Artcraft Company; 
H. M. Faust. Boot Xews|)aper .AsscH-ia-- 
tion; Herbert L. Connelly. David AA'ill- 
iams Company, publisher of The Iron 
.Age. et al. 

Prof. Howard AA'oodward. bead of the 
public speaking deiiartment of AA’estern 
Reserve University, has been re-elected 
as instructor of the Sjieakers Division 
of the Cleveland .Advertising Club, ses¬ 
sions probably starting next montli. 

Carlton Jenks is a new member of the 
Xews staff. He is a graduate of the Uni¬ 
versity of Michigan, and a cousin of 
.Tereniiah .lenks, of Xew A’ork, from which 
city he returned recently. 

.Toseph Garrettson. managing editor of 
the Cincinnati Enquirer, has purchased 
an eight-room brick bungalow on Davey 
avenue, neaf Linden drive. College Hill. 
Cincinnati. The cost is said to he .$t.".000. 

AA'ells AA'atson Ginn, of Bellefontaine. 
Ghio. a well known Chautauqua sjieakcr 
on the BiKliiath circuit, has piirchaseil the 
stock and eqiiipiiient of the Cappel Print¬ 
ing Company. Bellefonfaine, and will 
ci'mbine the business with his own in the 
Chalfant Building, that city. 

CHICAGO PER.SONALS 

.Arthur J. Pegler, of the .Toiirnal. is 
back from a vacation trip which included 
the Sftn Francisco exposition. 

Howard Mann, sporting editor of the 
Evening Post, is tbe guest of Charles 
Comiskey, owner of tbe AA’hite Sox at 
the Old Roman’s farm in AA'isconsin. 

“Bill” Hooker, who began newspaper 
work on the Inter Ocean forty years ago 
and wound up his journalistic career at 
the same time the Inter Ocean did, was 
ill from Xew A’ork shaking hands with 
“his bo.vs” this week. Hooker was city 
editor of the Inter Ocean when it sus¬ 
pended. after which tragedy he went to 
Xew A’ork and in that hosiiitable jnieldo 
tied lip with the Erie railroad. He now 
is chief of publicity for the road. 

.Alajor Robert AA’. Fornn of the P.ritish 
Border regiment, who was an .As.sociated 
Press man before he went to majoring, 
writes the Press Club of a wound he 
suffered September 10. Contrary to press 
reports he says it is nothing serious. 
.Tames Sutherland, another Chicago press 
club man serving in Maj. ForaiTs con¬ 
tingent. was wounded in the same en¬ 
gagement. 

David B. Clarkson, tiresident of the 
David B. Clarkson Publishing Company, 

is at French Lick, lud., for rest and re¬ 
cuperation. 

Charles A. Segner, managing editor of 
the Louisville Herald and Ernest Bross, 
managing editor of the Indianapolis Star, 
were in Chicago this week reporting on 
conditions to I’ublisher John C. Shaffer. 

Rex Lardner, sporting editor of the 
.Associated Press, has returned to his 
desk after an arduous siege with typhoid 
fever. 

Thornton L. Smith, night city editor 
of the Central division of the Associated 
Press, is back from an all summer stay in 
the west. He attended both of the coast 
expositions and saw most of the sights 
in between. 

Henry J. Reilly, one of the Tribune’s 
war correspondents, is back after a year 
siM'iit at the various European fronts. Mr. 
Beilly’s technical articles for lay read¬ 
ers on the eqiiiimient and morals of the 
Mirioiis armies were syndicated widely. 
The correspondent resigned a lieutenancy 
ill the United States army to act as the 
Tribune’s correspondent. It was he who 
got over the cables the first news of Bri¬ 
tain's success ill tra|i]iiiig enemy siilima- 
rines, later confirmed by offiidal adinis- 
.sions. 

Back from the Fort Sheridan military 
canip Corjioral Richard Henry Little has 
relieved the Hattons as dramatic critics 
of the Herald. AA’allace Smith, of the 
Evening American; Anthony Czarnecki. 
of the Daily Xews; Robert Rohde, of the 
Tribune, and Bert Clarke, of the Ex¬ 
aminer, are the other newspapermen who 
returned at the close of the camp. 

Hiram L. Kenni<-ott, advertising man¬ 
ager of the Civil Servii'e Xews. will wed 
Miss Mary AA'hitcley, at Greenville, Ohio, 
on .Alonday. They were classmates at 
(■••liege. 

Eric llapwoiHl, of Cleveland, will read 
a paper on “The Newspaper as a .Aloral 
Educator,” before the conference of Social 
Hygiene that meets here next W(>ek. 

Ernest Stout, a local reporter, who 
read law in spare moments for five years, 
has just passed the examination to enter 
the bar. 

Herman Helm, formerly on the Chicago 
Heiiilandet, is the new editor of the 
Svenska Posten at Rockford. 

Mrs. .Tohn F. Bass lias accompanied 
her husband, a Daily Xews war corres¬ 
pondent. to Europe, to investigate the 
woman’s side of the war. 

TORONTO PER.SONAL.S 

I/orne .A. Eedy. who has b(>en associated 
with bis father. .Tohn AA'. Eed.v. for some 
years in the publication of .St. .Alaevs 
(Ont.) .Toiiriial. has purchased the AA’alk- 
erville Telescope aiul will move to that 
town. He is one of the most jirogressivi' 
of the younger generation of weekly 
newspapi'r imblisbers and has always 
taki'ii a lead in Press .Assewiation work. 

AA'. .A. Moore, for tbe past six yiairs city 
editor of the St. Catharines .Toiirnal, has 
accepted a similar position on the .Stand¬ 
ard in the same city. 

.Tohn P. McConnell, former editor of 
the A’anconver (15. C.) Sun, annoiinces 
that he will be an independent candidate 
in tbe constituency of Caribou in the next 
fisleral election. 

Donald G. AA'ylie has lieen apiKiinted 
city editor of the Kingston (Ont.) stand¬ 
ard. He is a former member of tbe staff 
of the AA'oislstock Sentinel-Review. 

A ISITOR.S TO NEW YORK 

AA'illiani .S. AlacDonald. editor of the 
AA'hceling (AA’. A'a.) Register. 

Harry 15randon, editor of the Ohio 
.State .loiirnal. 

,A. E Braun. Pittsburgh Post and .Sun. 
E. A. (irozier. the Boston Post. 
AA’. S. Jones, Minneapolis .Tournal. 
F. 15. Xoyes, AA’ashington Star. 
I. L. Stone. Battle Cre«*k. Alich. 
II. L. .Stoddard. Baltimore .American. 

E. G. Pierce, circulation manager of 
the Sherbrooke (Qiie.) Daily Record, 
was married last week at Melbourne, Qiie.. 
to Miss Mabel Ewing. The young couple 
ari* making a tour of the principal .Ameri¬ 
can cities before settling down in Sher¬ 
brooke. 
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“AEROPLANING” OVER 15,000 SQUARE 
PROFITABLE MARKET 

By JAMES MONTGOMERY 
OF 

THE RICHARD A. FOLEY ADVERTISING 
AGENCY, INC. WE are now high enough up to see some¬ 

thing over fifty miles in every direction. 
Below us lie 1 5,000 square miles—as 

rich a fifteen thousand square miles as are to be 
found anywhere on earth. For it is the Eastern 
section of the great State of Pennsylvania. 

Not a large area, when you come to think 
of it. 

Take 1 50 miles one way, 100 the other, and 
you have it. 

But a great many people live in that territory 
and they make and spend a great deal of money. 
A thrifty, hard working lot, those Pennsylva¬ 
nians, and they live well. It is an old country. 
Its prosperity is a thing built by generations and 
it is assured. But though old, it is by no means 
“worked out.” No worn out farms or abandoned 
mines are to be found. The resources of Penn¬ 
sylvania are yet to be fully developed. 

A MODEL MARKET. 
Look at a map of Pennsylvania. Dotted 

closely over the face of the country are cities and 
towns—each one potentially a profitable distrib¬ 
uting point for your product—each a market 
center for a thriving community, with railroads 
and trolley lines “spider webbing” in every 
direction. 

Indeed, had Eastern Pennsylvania been 
specially designed as a model section for the 
marketing of every manner of product under 
the most favorable conditions, it could hardly 
have been improved. The density of its popula¬ 
tion, the excellency of its transportation, the 
diversity of its needs make it a veritable gold 
mine to the advertiser who appreciates the 
economy of intensive cultivation. 

Over there we can see the smoke that hangs 
above Wilkes-Barre and Scranton, where men 
are— 
“Down in the coal mines underneath the ground. 
Digging dusky diamonds all the year around.” 

And that output of “dusky diamonds” 
enriches this section as the diamond fields of 
South Africa never did their vicinity. 

Then there is Bethlehem, growing rich and 
richer from its world wide sale of iron and steel 
products, for money from the war chests of 
Europe is pouring into Pennsylvania. 

{The following newspapers^ each prominent 

Pennsylvania 

Circulation 

t- 

2,5001 

-Rate-^ 

10,000/ 

Allentown Call (M) . . 13,411 .025 .0171 

Allentown Chronicle & News (E). .. 7,159 .0178 .0101 

Allentown City Item & Democrat (EM).. . 10,785 .015 .015 

Altoona Times (M). . 13,411 .025 .02 

Chester Times & Republican (EM). . 12,654 .0335 .021i 

Connellsville Courier (E) . . 6,415 .0143 .0122 

Easton Free Press (E). . 11,977 .0214 .0211 

Erie Dispatch (MS) . . 8,822 .03 .0225 

Erie Herald (ES) . . 16,385 .0171 .0115 

Erie Times (E) . . 24,019 .04 .04 

Harrisburg Telegraph (E). . 20,672 .03 .03 

Johnstown Leader (E) . . 7,254 .0214 .0142 

Lancaster New Era (E). . 9,205 .0208 .02111 

New Castle News (E). . 9,075 .0178 .0121 

Norristown Times (E) . . 7,100 .0178 .0145 

Philadelphia North American (MS). .171,660 .25 .25 

Philadelphia Press (M) . .*72,738 .165 .15 

Philadelphia Press (S) . *157,908 .25 .25 

Philadelphia Record (M). . 167,046 .25 .25 

Philadelphia Record (S) . .141,086 .25 .25 

Philadelphia Telegraph (E) . .110,047 .175 .15 

Pittsburg Leader (E) . . 80,238 .08 .08 

Pittsburgh Post & Sun (S and E combined) .133,079 .14 .14 

Pittsburgh Post & Sun (M and E combined) . 107,625 .12 .12 

Pittsburgh Dispatch (M). 
1 64,753 

.12 .08 

Pittsburgh Dispatch (S) . .19 .14 

Pittsburgh Press (E and S). .118,068 .13 .10 

Pottsville Journal (E) . . .8,875 .0142 .0142 

Scranton Republican (M) . . 34,104 .06 .05 

Scranton Times (E) . . 37,397 .05 .05 

South Bethlehem Globe (E). . 7,449 .0214 .0178 

Washington Observer & Reporter (ME).,. . 13,132 .025 .025 

West Chester Local News (E). . 12,450 .03 .03 

Twenty-four leading magazines have a circulation m 

these three states of 1,668,771 and a combined line on 

pro rata baisis of approximately $7.60 per line. One 
ninth of the population of the United States is in these 

three states. 
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E MILES OF 

in its own fields have purchased this spaced 

Pennsylvania (Continued.) 

,-Rate—-^ 
Circulation 2,5001 10,0001 

Vilkes-Barrc Timcs-Leader (E) . 16,620 .035 .025 

opulation, 8,245,967. 
1,632,619 

New Jersey 

Circulation 

Hsbury Park Press   7,942 

^tlantic City Review . 8,213 

Elizabeth Journal (E) .. 12,769 

crsey City Journal (E). 21,459 

Mewark Eagle (M) . 20,672 

Mcwark Evening Star (E). 44,949 

Paterson Chronicle (S) .**6,818 

aterson Morning Call. 12,825 

aterson News (E). 10,307 

aterson Press (E) .**4,876 

erth Amboy News (E). 5,877 

’lainfield Courier (E). 5,742 

Trenton State Gazette (M). 10,653 

Total.173,102 
Population, 2,815,663. 

M Delaware 

iVilmington Journal (E) . 15,479 

Total. 15,479 
Population, 209,817. 

Government statement, April, 1915. 
'*Publishers’ statements. 

)ther ratings Government statements, October, 1915. 

2,500 1 
-Rate—-^ 

10,0001 

.035 .025 

2.7025 2.4591 

2,500 1 10,000 1 

.02 .0142 

.025 .02 

.0286 .0214 

.06 .06 

.05 .05 

.07 .07 

.025 .0214 

.0357 .025 

.05 .03 

.0178 .0142 

.0157 .0121 

.0157 .0124 

.025 .02 

.4385 .3707 

2,5001 10,000 i 

.025 .02 

.025 

f' 

.02 

-Rate —-N 

'ennsylvania.  8,245,967 

icw Jersey. 2,815,663 

)elaware . 209,817 

Total... .11,271,447 

Circulation 2,5001 10,000 1 

1,632,619 2.7025 2.4591 

173,102 .4385 .3707 

15,479 .025 .02 

1,821,200 3.166 2.8498 

Forty-Six daily newspapers with a circulation of 

One- L821,200 you can buy at a rate of $2.8498, less than 

these ®>^®"half the cost of the magazines, reaching the homes 
of the people wKif>* purchase more than one-ninth of 

your products. 

West lies Harris- \ 
burg, itself a great center of / 
the iron industry in the midst of 

one of the richest farming sections in the entire 
world. Those colorful patches to the south of 
Harrisburg are the counties of Lancaster and 
York—two of the richest agricultural counties in 
the United States—fat with one of the heaviest 
harvests in years. A year or two ago Lancaster 
County produced twice as much tobacco as any 
other county in the country. This year when the 
figures have been compiled, it may be found to 
have beaten this record. 

4 BIG CITIES IN A 30 MILE RADIUS. 
Away to the south, we can see Philadelphia. 

It is impossible to do justice to this—the third 
largest city in the country—in the limits of this 
article. Perhaps later, we will cover the city of 
William Penn and Benjamin Franklin at closer 
range. 

But we must remark that Philadelphia has 
a population of 1,657,810. This does not 
include thousands and thousands of suburbanites 
who are Philadelphians in all but name. 

Across the river from Philadelphia lies 
Camden, with its 102,465 people, and about 30 
miles further on, Trenton, with 106,831. 

Down the Delaware 30 miles in the other 
direction is Wilmington (92,000), which owing 
to European conditions, has become the center 
of a boom that has not been duplicated since the 
Western gold discoveries created thriving towns 
overnight. Highly paid workmen are being 
drawn from every part of the Union to work in 
the arms and munition factories that are con¬ 
stantly going up in this section. 

When you realize that in the City of Phila¬ 
delphia alone is concentrated more possible cus¬ 
tomers for your goods than many entire States 
can provide, is it any wonder that we call the 
Eastern section of Pennsylvania and the con¬ 
tiguous portions of Delaware and Jersey 1 5,000 
square miles of profitable market? 

It is an interesting fact to note that the State 
of Pennsylvania supports more daily papers 
than any other of our commonwealths. Is it not 
fair to suppose, then, that man for man, Penn¬ 
sylvanians can be better reached through their 
newspapers than in any other way? 
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ALONG THE ROVi 
Song ok tue Make-up Man. 

“'J'ake the slugs out of the Kaiser, 
<,'ut down Bryan’s head, 

Take Carranza off the bank there, 
.Make him double lend. 

Lift out Suffragists in .Jersey, 
t^uiek. now, as you ean. 

Bite off that fight on the Ys«‘r,” 
Sings till' make-up iiiaii. 

That the human voice may 
be transmitted across our con¬ 
tinent by telephone is the 
marvel of this age of wonders. 
Yet the full significance of the 
achievement is not realized if 
it is considered strictly as a 
coast-to-coast connection. 

The Transcontinental Line 
not only bridges the country 
from east to west, but, by hav¬ 
ing finally overcome the great 
barrier of distance, it has re¬ 
moved the last limitation of tele¬ 
phone communication between 
all the p>eople of the nation. 

This means that the voice 
can be sent not only from New 
York to San Francisco, but 
from anywhere to anywhere— 
even from any one to any one 
—in the United States. 

will reach more i>eople in a day than a 
week of campaign meetings will. , . 

He’ll Be Mussed. 

The City Hall reporters will miss 
President McAiieny of the Board of 
.Hd<“rnKMi, when he starts work on the 
.\ew York 'Pime.s. Being a thorvugh 
in*wspai>er man, .Mr. .McAiieiy' knew 
news, and gave the lM»ys just what they 
want«sl. .\iid he never was t<s> busy 
to see a reiiorte'r, and unlike many liigh 

Wherever you are, it is 
possible to reach any one of 
our hundred million popula¬ 
tion. You can single out from 
this vast throng any {particular 
individual with whom you 
desire to spieak. 

To bring this about, the Bell 
System has sf>ent years and 
millions, extending its lines 
everywhere, anticipating the 
ultimate triumph. It has had 
the foresight and the courage to 
unite this great country, com¬ 
munity by community, into 
one telephone neighborhood. 

With the Transcontinental 
Line in successful opieration, 
the established Bell highways 
make you the near neighbor 
of your farthest-away fellow 
citizen. 

“Last time 1 saw it,” auswered his 
n8.sistant, “it ajipeared iii a medicine ad 
as one of the ‘before taken’ persons.” 

“Well. fish out something with 
whiskers and a sash on, and send it up 
stairs and let them break up page eight.” 

SUKE 'rtii.Nt;. 
Little ilroi»s of i>rinters’ ink 

.Make g<H>d times out of liad. 
When they come in contact witli 

The type used in an ad. 

Artuub Greaves. 

.V kind and gentle soul has gone, 
.Vll praise his name along the Kow ; 

Fair, just and square to all his men. 
And ev’ry man will tell you so: 

\ good, true friend—a Is-tter man 
It never' was our lot to know. 

USUAL RESULT 

The baseball season about to close has 
not been a finaneial success. The clubs 
did not advertise. 

KNOCKED OtTT BY TRUTH. 

".Selling Off Below Cost”— 
“Onr Price Cut in 'rwo”— 

Catch no suckers now • 
-Vs they used to do. 

Tom tv. .Iackson. 

WEDDI.NG BELLS 
lA-wis .lames Oiffela. a member of the 

.\ss(K‘iated Press. Washington, was mar¬ 
ried on Oetols-r 7 to Miss Mav Babroek 
in St. .bdin's, Mich., by the Bev. Edward 
Taylor. 

l’o\d darrell, editor of the iliinting' 
ton (W. Va.) Herald-Dispati’h. was niiir 
rii-d to Miss Ella Forest Taylor on Oeto 
Imu’ o. Miss Taylor, until recently, was 
also associates! with the above-mentioned 
paper. 

• I. W. Ileddeli, one of the eslitors of 
the Mt. Ste-rling (Ky.) .\(h<K-ate, and 
^I'ss .\lleen Be-all, e»f the same e-ity. 
we-re inarrie'd on Octolwr 12, the Bev. .1. 
S. Wilseen eellieiating. 

I.euiis W. Alhright, e-diteer e»f tlie Wexal- 
beiry (Mnstitutieen, anel Miss .Anna A. 
Bite-hie, of Camden, N. ,1., were married 
at the New Ridgw-ay Hotel. Camelen, 
last Tuesday, by Re-v. Or. .lames W. 
Marshall. 

Beiyd .Tarred, e-ditor erf the Huntington 
Herald Desiiateh, Huntington, W. Va., 
anel .Miss Ella Forest ’J'aylor, until re- 
. e-iitly esinne-e-te*d^ with the same pape-r. 
were mairie-el at nerern ein Oclerber 

S. Wallae-e- Dafes-, a eiistinguishe-el 
Ottawa lu-wspaper ceirre-spemeb-nt. anel 
broth(‘r erf .Teilin W. Dafea- erf the- Win- 
•ipe*g Fre-e Press, was marrie-el ein Oe-tei- 

’ e-r '1 ter .Miss Stedla B. King, yernngest 
daughter erf William King, 82 Seeme-rsed 
i're-et. .Mr. Hafere is irre-siih-nt of the- par- 
i ime-ntary press gallery. 

A Coming Pittsburgh Weeleling 
The marriage erf Cliarle-s .Mexaiieler 

Bererk, .Tr., and Miss Hilda Aletcalf, wherse 
e ngagement was aiinounce-d last sum¬ 
mer. will take place on Xetve-mbe-r 3 at 
the Kjriscopal CTiureh erf the ,\scensiern. 
EUswerrth avenue. East End, Pittsburgh. 
Mr. Rook is the only seni of Cerl. C. A. 
Boerk, presielent-editerr erf the Pittsburgh 
Dispatch. Mias Mete-alf is the elaughte-r 
of Charles Mete-alf. a fetrmer Pittsbeirglf 
ste*el manufacturer. 

T. J. Herlden, city editor and assistant 
general manager of the St. Catharines 
Standard, who is going to the front with 

■the Slst Overse*as Battalion, ree-eived a 
siree-ial letter of cerngratulation from the 
e-ity eoiine-il and a wrist watch and ad¬ 
dress frerin the employes of the Standard, 
just before leaving St. Catharines to go 
into training. 

The CAirtis .■Advertising Company. <rf 
Detroit, Mieh., will erect a concrete and 
steel buihling on the .$22.tMK) hrt recently 
purchasr>d by them. 

The Indiana Press .Assooiation .will 
hold its next annual meeting December 
2 and 3 in Indianapolis, Ind. 

EVERYBODY TOOK HOLD 

Papers and Merchants Hand in Hand On 

Window Display Week. 

"One big sucs-ess’’ is the verdict on lu- 
ternationnl Newspaper Window Disidny 
Week. When it is known that one news¬ 
paper alone has sent in three hun(lre<l 
photogra]ihs gathered in its city, that 
others have sent in from ten to twelve 
i-ach, .and that live hundred iiewsimiiers 
look part in the display, some idea of its 
tremendous size may be gathered. 

Lust year, when the Bureau of .Adver¬ 
tising of the .American Newspaper Pub¬ 
lishers’ .Vssociation held Wimlow Dis¬ 
play Meek for the first time, it charac¬ 
terized it as a “show window B.tKtlt 

miles wide.” This year the “show- 
window” was fully as wide, but it was 
much longer and deeper, and mueh more 
beautiful. There were more newspaper- 
advertised products shown because 
more articles are being news])aper-ad- 
verlised. 'riiere were more cities partici¬ 
pating. There was more enthusiasm 
among merchants and manufacturers. 

Even now full rejwrts are not at hand, 
but it is reasonable to assume that at 
least displays were made simul¬ 
taneously throughout the United Slates 
and Canada. 'I'liis statement is an un¬ 
der-estimate rather than an exaggera¬ 
tion. A glance at the map tells that it 
was dotted with displays; and, inci 
dentally, such a glance will demonstrate 
the fa<'t that it is ' (piite possible to 
cover the country with .newspaper adver¬ 
tising. 

It is iiilcrestiiig to note that the iicws- 
pajH-rs working with the local merchaiil'; 
found them ill a iiineli more responsive 
mood than they were a year ago. They 
understand the plan and juirpose better, 
and they certainly niiderstniid that.. it 
pays them to work with the newspapers 
of their cities in a movement of this 
character. 

When the full story Is eompiled in 
statistics and photograplis it will make 
one of the most remarkable doenmenis 
ever laid before the eyes of a national 
advertiser. Any iicws]iapcr solicitor who 
meets with the old question of “dealer 
inlliience” will have only to turn to the 
reports of this week. 

Another feature worthy of mention is 
the fact that more newspapers pulled 
together in this movement than ever 
acted before in a common cause. 'riic 
goisl feeling that prevailed iK'tween pub- 
lisliers who were direi't rivals was aliiiosi 
unbelievable. In many cities, grouiis 
of papers, or all the papers published 
in that city, buried their differene*‘s and 
acted as a unit. 

Through International Newspaper 
Window Display Week the newsimiiers 
have given the greatest object lesson 
ill Icgiiiiiiate i-o-operalion that has yet 
I.. presented. 'I'liey have not <-oiiteiited 
flicinselves with a mere theory: they 
have shown aeliial facts, and jircserved 
these facts in enduring pictures. 

The Bureau of Advertising is entitled 
to the cniigrntiilations and thanks of the 
entire newspaper cause for its well- 
directed efforts in steering this great 
nioveinent for the development of more 
hiisiness. 

IRVIN COBB CHEERED IN BOSTON 
Tririirom In The Ettitor nn<l TubUnher 

B().ston, Oct. 20.— Irvin Cobh was 
cheered to the echo tonight at the con¬ 
clusion of the second net of “Back Home” 
by ‘200 members of the press club who 
were his guests. .Tudd Dewey, for the 
club, presented Cobb with a gold club 
pin. “IVhen a newspaper man gets a 
good suit of clothes he presses it himself: 
when he gets two suits of clothes he 
joins the press club,” said Cobb. He was 
enterlaiiied at the club this afternoon. 

Charles H. Simms has announced thal 
the corner-stone for his new advertising 
building in Dayton, Obio. will he laid 
November 1. 

-Ml I Ilf C(dt Fire .\rms business has 
h«-eii placed with the P. F. O’Keefe 
agi'iicy, Boston. This is sizeable ac¬ 
count, 'tis said. li 

American Telephone and Telegraph Company 
And Associated Companies 

Universal Service 

Fr<i.\I the SK1.\NEKS\ ILI.K SUiNAL. 

“We <-oiisider it our duty to sit down on 
ls*rsonal lax. There is too mueh taxa¬ 
tion at pres»-nt—seems to lie n tax on 
everything except our parlor rug. IVe do 
not mind taxing the facilities of our 
office to get out the best pa|)er in these 
parts, but when it comes to taxing n 
mail's iiu-oiiie down to it.-asi we draw the 
line. We can't si-e whj we should lie 
taxisl for a war in Eiirois-, which 
already costs us lt2."» a week extra for 
pony reports, and we enter onr solemn 
protest against the system, and warn all 
caiidiilat»*s for legislative jolis that they 
must secure a re|a*al of tlics*- olinoxioiis 
laws, or suffer defeat at the hands of the 
enraged cilizciis of fair Skiniicrsville.” 

city officials he never got 
swelled head. 

of 

What Next? 

SomelKidy or other now proposes that 
re|M>rters be eomiKdled to take an exami¬ 
nation like lawyers and doctors, and re- 
ci'ive a license from the slate. Can’t see 
how this will enable a man to cover a 
subway cave-iu in a higher style of art 
than at present, or to make' better 
excuses to the city iilitor for late <“opy. 

More Trouble. 

Bulgarian flimsy now adds to. the woes 
of the copy desk. 

Now’.s the Time. 

This is the lime for "fearless cham¬ 
pions of the iM-opIc” to buy advertising 
space ill tile iicwspajH-rs. A gistd ad 

In the Rush. 

“What became of the cut of the King 
of Bulgaria?” howled the telegraph 
editor. 

The Mani in the Multitude 

One Policy One System 
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THE PRICE-MAINTENANCE ARGUMENT- 
SECY. WHITTIER ANSWERS SECY. PINKHAM 

Second of a Series of Two Articles in Which the American Fair Trade 

League Makes Reply to the National Retail Dry Goods Association 

—Earnest Advocacy of the Provisions of the Stevens Bill— 

Price-Cutting Arguments Considered in Detail 

(C'uiitiiiiK-il from last wet-k.) 

Ill his previous article, Kdmoiid A. 
Whittier, secretary-treasurer of the 
Aiiiericaii Fair Trade J.i«'ugue, welcomed 
with ojieii arms the opposition to the 
.•Stevens Standard Price Hill which is be¬ 
ing shown by the National Retail Dry 
(iiHsIs .Xssociation. (.'laiming that that 
organization, which embraces aliout one- 
third of the department stores, is con¬ 
trolled by the more sensational price- 
cutting element and that the higher 
class stores throughout the country are 
ill sympathy with the American Fair 
Traile League’s campaign for the Stevens 
hill, Mr. Whittier insisted that the ojipo- 
sition so far developeil will help rather 
than hurt the cause he advocates. He 
noted the similarity between the attack 
of Secretary Pinkhain and that of 
.lason Rogers of the New York (!lobe, 
and accused the former of jilagiarism. 
Flatly contradicting published state- 
inents regarding the unconstitutionality 
of the Stevens bill, the return of dam¬ 
aged goods and the allowance of season- 
nhle reductions, Mr. Whittier also de¬ 
clared that the fear of dull s»‘a.sons 
which the as.sociation Is trying to instil 
into the minds of the merchants of the 
country is wholly without foundation. 
I’rice cutting, he declares, is bringing 
about exactly the same results now. 
lie took up and answered in the jirevious 
article the first four formal arguments 
of Secretary Pinkham. lie now dis¬ 
cusses the others—quoting lirst from 
Secretary Pinkham’s interview in Thk 
Kditor and Pum.isiiEa and then making 
his reply: 

.5. “ ‘It would deprive the consuming 
public of the lamefits of merchants’ com¬ 
petition which, if properly eondiicti'd, is 
not only in the interest of the public 
but is recognized as an incentive to pro¬ 
mote business efficiency among mer¬ 
chants.’ 

“The liest answer to this is to quote 
further from the opinion of the Supreme 
('ourt of Washington in the Fisher Flour¬ 
ing Mills case. The court said: ‘'riie 
true competition is between rival articles, 
a competition in excellence, which can 
never be maintained if, through the perfidy 
of the retailer who cuts prices for his own 
ulterior purposes, the manufacturer is 
forced to compete in prices with goods 
of his own |>ro<lucfion, while the retailer 
recoups his loss(>s on the cut prices by 
the sale of other articles, at, or above, 
their reasonable price. It is a fallacy to 
assume that the jirice cutters pocket the 
loss. The public makes it up on other 
purchases. The manufacturer alone is 
injured, exceiit as the public is also in¬ 
jured through the manufacturer’s inabil¬ 
ity, in the face of cut prices, to main¬ 
tain the excellence of his product. Fix¬ 
ing the price on all brands of high-grade 
flour is a very different thing from fix¬ 
ing the price on one brand of high-grade 
flour. The one means destruction of all 
competition and of all incentive to in¬ 
creased excellence. The other means 
heightened competition and intensifieil 
incentive to increase<l excellence.’ 

fl. “ ‘It would give the manufacturer 
the right to name the retailer’s purchas¬ 
ing price and his selling price, thereby 
controlling his profits. Thus the manu¬ 
facturer could arbitrarily raise his jiriee 
to the merchants while keeping the re¬ 
tail price at a fixed figure, or even reduce 
tile latter, thendiy curtailing the profits 
of the merchant. It is contrary to the 
understanding wliieh has always existed 
that a person who purchases an article 
outright has a right to do with it as he 
deems best, and. in the case of the re¬ 
tailer, to resell it at any price to the 
mutual advantage of himself and his 
customer. It does not take into consid¬ 
eration the different conditions under 

which an article might be resold.’ 
"Absolutely contradicted by the trade 

fact that on no price-maintained stand¬ 
ard product has the price lieeii raised; 
oil the contrary, on all such goods the 
manufacturer is giving today more and 
more for the money as competition 
among munufactiirers in ([iiulity in¬ 
creases. For instance, a package of Kel¬ 
logg’s Toaste<l Corn Flakes is one-half 
larger and one-third less in jirice than 
it was ten years ago-the Ingersoll 
watches have greatly improved and have 
been reduced in size and thickness nearly 
one-half during the same period. This 
same increase in quality, jier $1 of cost, 
under the standard-price system, is con¬ 
vincingly shown in the automobile in¬ 
dustry, in which all products are mar¬ 
keted under the maintained-price sys¬ 
tems, and in which, neverthele.ss, prices 
are constantly falling and ipialities con¬ 
stantly rising. 

7. “‘The merchant with large overhead 
charges, such as big rental, high-jiriced 
selling force, and tlie necessity for giv¬ 
ing unusual service, would require a 
greater mark-up on his goods than the 
merchant with a less expensive estab 
lishmeiit in ord<-r to get a fair ]>ro(il on 
his sales.’ 

"This is a frank confession, for which 
we are deejdy indebted to Mr. I’iiikliain. 
that the department stores’ costs of do¬ 
ing business are far higher than the 
small merchants’. It at once disposes of 
the arguments that because of economy 
ill buying and large turnovers they arc 
able to sell cheaper. 

S. "‘It would prevent legitimate com¬ 
petition of the small manufacturer who 
cannot engage in business against the 
large manufacturer who has created a 
demand for his brands by a long and 
continued advertising camiiaign. Thus 
it would encourage trusts, ns the large 
and wealthier manufacturm' alone can 
alford to take advantage of his privileges 
under this bill, by forcing a demand for 
his merchandise by publicity and main¬ 
taining a proportionately bigh )irice. 
Having choked out competition he will 
raise his retail priir; the consumer be¬ 
ing, as in the case of other trusts (Stand¬ 
ard Oil) made to stand the burden.’ 

‘‘Wholly disjiroved by actual exjieri- 
ence in every line of production. It is 
only necessary to indicate a few in which 
maintained prices have greatly encour¬ 
aged eompetition between manufactur¬ 
ers: the safety razor business, the cercaj 
business, the underwear business, the 
automobile business, etc., etc.; as to the 
‘encouragement of trusts,’ I would para¬ 
phrase Mr. Pinkham’s words to read: 
‘Price-cutting encourages trusts, ns only 
the large and wealthy retailer can aL 
ford to take advantage of his opportu¬ 
nity to prey upon the public by adver¬ 
tising well-known “leaders” and persuad¬ 
ing it to buy inferior substitutes. Price- 
eiittiiig will inerease the coat of living 
liecause the large retailer, having choked 
out comiietition, will raise his retail 
price—the consumer being, as in the case 
of other trusts, made to stand the 
burden.’ 

“Mr. Pinkham further says that ‘the 
retailer who is in favor of such a law 
must feel the need of assistance in meet¬ 
ing competition, which would .be an ac¬ 
knowledgment of weakness on his part.’ 
I have already (lointed out that it is 
only the class of retailers that does not 
feel strong enough to stand on its names 
and reputations that is seeking to retain 
the privilege of appropriating the good 
will of manufacturers by the use of 
standard articles as bait. 

“The quotations from the opinion of 
Fudge Hough in the Cream of Wheat 
ington previously mentioned are suffi¬ 
cient answers to Mr. Pinkham’s conclud- 

ig statement that the courts have con¬ 
demned the standard price principle. 

"Mr. Pinkham cannot controvert a sin¬ 
gle statement I am making, and I chal¬ 
lenge him to name the seven members of 
this organization who he says are in 
favor of the standard price principle, 
without disclosing the fact that all of 
them are establislimeiits of the highest 
class, lion-sensational and content to 
stand on their own legs. Show us a 
retailer opposed to the Stevens bill and 
we will show you, nine times out of 
ten, a sensational merchandiser relying 
on the gullibility of the public.” 

CRAVES OF DANVILLE 

Just Elected President of the Illinois City 

Editors’ -Association 

C. D. (iraves, the newly elected presi¬ 
dent of the Illinois City Editors’ Asso¬ 
ciation, was born in Waterville, Minn.. 
September Hi, IHH2. .\fter leaving high 
school, he attended llamline University 
in St. Paul, and in 1!)0.") he svent to 

C. 1). lin.wEs. 

.bdict. III., as a reporter on the Herald 
of that city. His next connection was 
with the Daily (ileaner, of Henderson, 
Ky., as idty editor, leaving which in 
11MI8 he went with the Daily Courier at 
Ottumwa, la., one of the Lee syndicate 
(iHpers, as city editor. Two years later 
found him with the Register and Leader 
at Des .Moines, la., as jiolice reporter. 

He has been city editor of the Com¬ 
mercial-News, Danville, 111., for nearly 
two years, coinbiiiilig the telegraph with 
the city desk. 

■Mr. Craves intends to be present at 
Hie .National meeting of city editors to 
be held in Fndianapidis. .lannary Ili-17. 

Mansfield tO.) News to Enlarge I’laiil 
The const ruction of a new -l-story, fire¬ 

proof annex of the .Manstiehl OF.) News 
building, and an enlargeinent of its press 
room, will begin early in-xt Spring. The 
News Company, which has increased its 
capital stoi'k from $0I),I)IM) to $lt5.').()(M), 
has secured additional ground with a 
frontage of 60 feet, and the jdans that 
are being made contemplate an equip¬ 
ment that no newspajicr has in any city 
of Ohio the size of Xlansfield. The News, 
founded by the late William S. Cappel- 
ler, more than 30 years ago, has had a 
striking growth. 

Trading Stamp Co. Bankrupt 
The assets of the Home Merchants’ 

Trading Stamp Co., of Louisville, Ky., 
were sold last week for $‘2,S3L C. W. 
.Tohnson, the trustee, has cash on hand 
amounting to .$3..300. The firm has mer¬ 
chandise liabilities of .$35,000, and it is 
estimated that between .$25,000 and 
.$35,000 in trading stamp books are out. 
More than 4,000 of these books have been 
filed with the referee. In addition to the 
cash on hand, the firm lists accounts re 
ceivable at .$0,000, and if this can Is- 
collected a small percentage of its lia- 
Fiilities will be paid. 

.\t the semi-annual meeting of the 
membership of the .-Viistin Press Club 
(Tex.) on October 7, officers for the cur¬ 
rent term were elected. Following arc 
the newly elected officers: W. C. Storey, 
president ; R. W. Lorance, first vice-jiresi- 
dent, and Ed. S. Newton, second vice- 
president. 

MISS BURT OF BOSTON 

Successful Sunday Post Writer Addresses 

Department Store Young Women 

Boston, October 21.—Miss Elizabeth 
Burt, of the staff of the Sunday Post, en¬ 
tertained the girls of Fileiie’s Cliih with 
a talk on newspaper work tonight. Miss 
Hurt did not eoiifme her attention solely 
to piildicity matters, however, for she 

Miss F.i.izaiietii Brnr. 

gave ihc young women some good adviee 
ill regaiil to bettering their positions in 
the world. She said that nothing comes 
without effort, and that file better the 
clfoit is planned the greater the chaiiees 
of >I!CC«"HS. 

Miss Itiirt h:is heeii a feature writer 
of the .Sunday Post for M-vcral years, 
l or this reason she was aide to give the 
'.ills some iiiteiesting side liglits on tier 
experiences in interviewing famous 
I ecqdc and the like. To get stories for 
lier paper she has )dayed the part of 
.-Inqi girl, chorus "laily,” waitress, etc. 
.\s a "getter" of news or features she is 
known as a success. 

.Miss Burt talketi to the young women 
tiilly an hour, holding the attention of 
her anilieiice to the close. 

Every Printer Shouhl Investigate This 
.\ dcvidopment in the handling of lino¬ 

type slugs that warrants the attention 
of every printer is that described in a 
new folder entitled “.Monnting Cuts Type 
Nigh oil Linotype Slugs with a .Miller 
l.iiio-Sliig Router,” jiisl issued by the 
Mergenthalor Linotype Conii>auy. With 
Ibis maehiiic the entire block of sings 
eonstitiiting a page of type is routed out 
to the exiwt shape and depth required 
for the mounting of any sort of out to 
tlie exact type lieight. The various sim¬ 
ple steps are clearly shown in the folder, 
so that the sequence and nature of the 
iqierations arc'evident at a glance. Nat¬ 
urally, a great deal of time is saved by 
performing the operation in this iiiHiiner. 

New York Advertiser Killed at the Front 

Albert Revillon has met death at 
Ihc front, aei'ording to a cable despatch 
received at the New York offices of 
Revillon Fr^res, well known to advertis¬ 
ing men as extensive dealers in furs. He 
was only thirty-three years old, had been 
promoted twice for bravery on the field, 
and held the rank of captain at the time 
of bis death. He was a doctor of laws 
and a graduate of the School of Political 
Science, where he studied under Leroy 
Beaulieu. Mr. Revillon was prominent 
in the financial administration of Revil¬ 
lon Freres, and was widely known in 
this city and in Montreal, where he was 
frequently ealleil by business. 

Siiflragettes Coming Into Their Own 
The Boston newspapers devoted much 

space to the recent suffrage parade. The 
Post had 2fj‘/2 columns and the American 
26% columns. The Post ran 12 photo¬ 
graphs of the imrade, features, etc., and 
the American nine. All told, the Bos¬ 
ton newspiifiers |>rinted lit columns on 
the parade. 

Dn October 15 the Cedar Rapids (la.) 
Evening Gazette published 98 columns of 
paid advertising—in a town of 40,000! 
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NOW READY FOR DELIVERY 

?.‘ldea! PoultryKeeper'sGuide 
Copyrighted Augu»t 16, 1915 

The Only Poultry Chart of Its Kind 
Published in the Cnited States and Can¬ 
ada. Invaluable to everyone interested in 
Poultry. 

Ai Ideal Premium for R. f. D. Circu'ation 
Retail Price, $1.50. Special Price Quantity 
Orders. Send 35c. for sample postpaid. 

S. BLAKE WILLSDEN,Publisher 
Headquarters for all Anatomical Charts 

1606 Heyworth Bl<lg« Chicago 

IL PROGRESSO 
ITALO-AMERICANO 

Established 1880 

(Member Audit Bureau of Circulations) 

Daily average net circulation last 
postoSice statement, 134,286 copies 

II Progresso Italo-Americano enjoys 
the distinction of being the largest and 
most successful Italian paper among 
the Italians in the United States, which 
means among a responsive and re¬ 
sponsible class with purchasing power 
to buy advertised goods. 

IL PROGRESSO ITALO-AMERICANO 

CHAV. CARLO BARSOTTI, 
Ed. and Pub. 

42 Elm Street, New York City 

The 

Atttonialic Press Blanket 
Is everything the name implies. 
Eliminates all tympan cloth. 
Saves paper, time and increases press 

efficiency. 
Write for sample and descriptive mat¬ 

ter. We are the sole manufacturers. 

“Quality Goods Only” 

New England Newspaper 
Supply Co., 

Worcester, Maas. 

NEWSPAPER 
prosperity is based on circulation. 

FEATURE 
elements of the right kind make 
and hold circulation. 

SERVICE 
by experts means material and 
methods that have been PROVED. 

L«t ut ttnd you sampltj of our col- 
orti comict, daily and Sunday pagtt 
in black and colors. 

Newspaper Feature Service 
M. Koenigtborg. Manager 

41 PARK SOW MEW YORK 

For Sale 
DUPLEX flAT-BED NEWSPAPER PRESS 

Prints from type, 4-6-8-10-12-page 
papers, length of page ZZyi", 7 col¬ 
umns to page, folds to half or quarter 
page siie. Speed up to 4,500 per hour. 
Press is in good condition and was 
replaced by a Scott Three-Tiered 
Stereotype Newspaper Press. Write 
for price. 

Walter Scott & Co. 
Plainfield, N. J. 

HOLLISTER’S CONTESTS 
PRODUCE RESULTS 

Below is shown our records on six 
campaigns in different parts of the 
United States. Receipts, 
lot Angeles Times, bos Angeles. Cal.. .$67,970.00 
Courier-Ioomsl. LoulSTllle, Ky. 60,000.00 
The bpress, Ssn .Antonio, First Contest. .50.000.00 
The Express, San Antonio, Second Contest 78,000.00 
Deseret News, Salt Uki City, I'Uh- 33,000.00 
Capital-News, Boise. Idaho. 22.000.00 
News-Courier, Charleston, 8. C. 25,000.00 

50,000 new subscribers were secured for 
the above papers. If you want more cir¬ 
culation call upon our old established 
dependable organization. 

THE NBUTH EASTERN CIRCULATION CO. 
C. B. HOLLISTER. Oen. Mp 

DAVENPORT, IOWA. 

WORKING FOR PROHIBITION 

Shreveport (La.) Journal Prospering Well 

Under That Advocacy. 

Thomas O. Harris, formerly manager 
of the Shreveport (La.) Times, lately 
bought a substantial interest in the 
Shreveport Evening Journal of which he 
is now managing editor and director. He 

Thomas O. Harris. 

has previously been connected witli the 
New Orleans Daily States and other 
Southern pajHjrs, and also has l)een pri¬ 
vate secretary to Governor Blanchard. 

He informs The Editor and Pub- 

i.isHEit that there will be no change in 
the policy of the Journal under his edi¬ 
torial management. Moral uplift and 
social betterment are the chief purposes 
of the Journal, and to this end it advo¬ 
cates prohibition of the li(|uor traffic, 
state-wide and nation-wide. It pub¬ 
lishes no liquor advertisements, and at 
present is making an energetic fight for 
state-wide prohibition in Louisiana. 

The Journal’s territory is almost solid¬ 
ly prohibition, and its business is con¬ 
siderably above the average of a paper 
published in a city of the size of Shreve- 
|M)rt. 

NEW ELECTRIC SUPPLY FIRM 

Messrs. Dudley and Curry to Push Some 

Interesting and Up-to-Date Devices 

new electrical supply house in New 
York is the Dmlley-Curry Electric & Sup¬ 
ply ('oin])any, 154 Nassau street. W. O. 
Dudley is the electrical man of the firm. 
He has been connected with the motor 
and contracting business for twenty- 
years, the greater part having been spent 
in the interest of the Jenney Electric 
Manufacturing Company and the Ameri¬ 
can Rotary Valve Company. 

C. D. Curry is known in the printing 
business as having l)een with the Ameri¬ 
can Assembling Machine Company, lor 
which he invented what is known as the 
•‘{^urry assembler,” a device for inserting 
Sunday tiewsjiapers. 

The linn will handle motors and con¬ 
trollers. also a device invented by Mr. 
Curry which is an attachment for a lino- 
tyj)e machine, for stopping the motor 
and qiiite a number of movable parts on 
the machine at any time the operator 
fails to operate it. This means that the 
apparatus is entirely independent of the 
human element. There is a time limit 
which allows all matrices to be distrib¬ 
uted to their proi»er channels, leaving the 
machine in the proper position to be 
8topj»ed. The device is so designed as to 
be clanijied to the linotype machine with¬ 
out the necessity of drilling or tapping 
any holes. 

Carroll Swan has a list of country 
weeklies in Vermont which he is to rep¬ 
resent as a list in Boston. At present 
he has 29 of these papers, but later on 
will probably have a total of 50. The 
plan was originated by Mr. Swan some 
time ago when he met Vermont weekly 
publishers by invitation and talked the 
matter over. 

NATIONAL PREPAREDNESS 

Henry A. Wise Wood Speaks Strongly of 

the Need for Prompt, Positive Action. 

“As no bridge is long enough which 
does not span its stream, no naval force 
can possible be great enough which does 
not reach to the safe side of the dangers 
which it is created to avert.” Thus did 
Henry A. Wise Wood, chairman of the 
Conferenee Committee on National Pre¬ 
paredness, express the sentiment of the 
organizations interested in tlie development 
of our defenses, in an address delivered 
at tlie Cathedral of St. John the Divine, 
New York City, tliis week. Mr. Wise 
Wood had Iwen invited to address a large 
audieme of tlie Laymen's Effieiem-y 
League on the subject of national prepar¬ 
edness. 

.\fter dwelling upon our utter state of 
unprepaiedness and upon the necessity of 
maintaining the .Monroe Doctrine, Mr. 
Wood stated that “we can take half 
measures, or we can take wliole measures 
for our protection. If we hesitate at 
whole measures,” he warned, “because of 
tludr cost, is it not because we have failed 
to value our male youth and our maiden- 
hcxxl, our homes and our freedom, and 
have* been loath to put these vital things 
into the sc-ales against money?” 

SIX HUNDRED PAPERS 

Get the .Xilied Loan Advertising, to Say 

Nothing of Weeklies, Magazines, Etc. 

Since the last issue of The Editor and 

Publisher appeared, the advertising 
campaign relative to the Allied loan has 
gone ahead smartly. A tlOO-line ad has 
lieen scuit out to nearly (lOO papers, and 
approximately one page has been taken 
in the weekly financial publications. Full 
pages will appear in the standard week¬ 
lies, like Collier’s and the Saturday Eve¬ 
ning Post, while double pages will be 
seen in the November issue of all maga¬ 
zines that can be reached. 

There have already been three inser¬ 
tions in the newspapers, and the Collin 
Armstrong .\geney is getting instructions 
from time to time from the syndicate 
managers for other insertions according 
to the needs of the moment. 

One of the intricacies of getting tlie 
orders out in proper form for the run¬ 
ning of the advertising has been the fact 
that it was necessary to make innumera¬ 
ble changes in the specific names signed 
at the bottom of each ad. because it was 
necessary to meet required local condi¬ 
tions—some names being used in certain 
cities and omitted in others, and vice 
versa. < 

St. Louis Post Dispatch Changes 

Sam Heilman at the close of the base¬ 
ball .season was taken oflf the make-up 
at the St. Louis Post-Dispatch and put 
in charge of the copy desk. Harry Nie- 
meyer succeeds Heilman on the make-up. 
Niemeyer arrived in St. Louis on Gctolier 
11 from Panama, where he helped to 
eondiiot and owned an interest in the 
Morning .Journal, one of the newspapers 
published in the city of Panama, Central 
America. He loeat«^ with the Post-Dis¬ 
patch the day he arrived. Niemeyer is 
an old Post-Dispatch employee, having 
left ten years ago after occupying vari¬ 
ous positions of importance on that paper. 

A press association for Saskatchewan, 
Canada, is to be formed, regarding which 
a meeting will be held on November 6 
in the Board of Trade rooms in Regina. 

MAN must work—that is inevit¬ 
able. He may work grudg¬ 

ingly or he may work gratefully. 
He may work as a man or he may 
work as a slave. He cannot always 
choose his work, but he can go 
about it in a cheerful, generous 
temper and with an uplooking 
heart. There is no work so rude 
that he may not «xalt it. There is 
no work so dull that he may not 
enliven it. 

Rut—he must work. 

THE SEAHLE TIMES 
"Til* Best That Moasy Can Boy” 

Average Circulation for Sept., 1915 

Daily, 71,875 
Sunday, 83,745 
54,000 in Seattle 

A copy to every faintly. 

Largest clrcnlatlon by many tbouMnde of 
any dally or Sunday paper on tbe North 
I’acIBc Coaat. 

Largest (Jaaality Best (Jaality Circalation 

TheS.C. Beckwith Special Agency 
Bote Foreign BepresentatlTes 

Vew Teik Ohleage St. Lenlt 

The 
Jewish Morning Journal 

The Only Jewish Morning Paper 

New York City 

PRINTS MORE “HELP 
WANTED” ADS THAN 
ANY PAPERINTHE 
CITY EXCEPTING THE 
WORLD. 

Net Paid Circulation 
118,000 Copies Daily 

USE 

UNITED 
PRESS 

FOR 

Afternoon Papers 

GenernI Offices, World Bldg., New York 

Get the Best Always 

l^fttaburg IBtBpatrli 
Greater Pittsburg’s Greatest 

Newspaper 
WALLACE a. BROOKE, 

Brunswick Building, New York 

HORACE M. FORD, 
PeopIcH GaH Building, Chicago 

H. C. ROOK. 
Real Estate Trust Building, Philadelphia 

Topeka 

Daily Capital 
Average net paid circula¬ 
tion for six months ending 
April 1, 1915 (Sworn) 

33,971 

TOPEKA. KAN. Publisher 



517 THE EDITOR & PUBLISHER AND THE JOURNALIST. 

TEXAS CIRCLLATION MANAGERS MEET 
AT DALLAS AND TALK BUSINESS 

Fourteen Daily Papers Represented—Vote to Discontinue Premiiuns 

of All Kinds—Specially Interesting Addresses on Points of Great 

Interest to Circulators and Publishers—Officers Elected, 

Banquet, Visit to State Fair, Etc., Etc. 

(Sp^al Teleitratn to Thb Editor and Publisher.) 

Dallas, Tex., October 21.—The Texas 
Circulation Managers’ Association met in 
Dallas for a two-day session, Wednes¬ 
day and Thursday. Fourteen daily news¬ 
papers of the state were represented and 
a most successful convention was held. 
Three main topics were discussed, each 
l)earing on some important phase of 
newspaper circulation, and solutions were 
offered for many problems, great and 
small. Prosperity in all sections of the 
state, from El Paso to Beaumont, was 
voiced by delegates present, and a better 
day ahead was forecast. 

The question of chief interest was that 
of co-operation of circulation and adver¬ 
tising departments in such a manner as 
to advance the interests of both. E. C. 
White, of the Houston Chronicle, presi¬ 
dent of the association, told how this is 
now being done on the Chronicle. Mr. 
White said he had used the circulators 
on the various routes, both city and out 
of town. These circulators have been 
made advertising solicitors, and through 
their efforts, he said, the classified ads 
have been greatly increased. Circulators, 
as a rule, he said, are young and full of 
enthusiasm, and take to the idea of so¬ 
liciting ads with a great deal of inter¬ 
est. Other circulation managers said they 
would put the same system into force on 
their papers. 

WOODS 0.\ ARMY CIKCULATIOX. 

.lohn W. Woods, El Paso Times, dis¬ 
cussed the problems of the army circula¬ 
tion. This was the second question in 
importance to come before the circula¬ 
tors. Mr. Wood said that the army cir¬ 
culation was very valuable and .was de¬ 
manded by the merchants, not only from 
the number of soldiers reached but be¬ 
cause the soldiers were ready and their 
trade was desired by merchants. The 
great problem, he said, was in keeping 
up distribution—a situation arising from 
frequent shifting of troops from one lo¬ 
cal city to another and from place to 
place in the same ramp. Soldiers are 
ready subscribers and good pay. 

The association as a whole voted to 
recommend to publishers the discontinu¬ 
ance of premiums of all kinds. The sen¬ 
timent expressed was that these did not 
increase circulation and created a heavy 
expense on publishers from which no 
direct good was obtained. 

VILLA MONEY IS CHEAI*. 

The El Paso Times sent an exhibit 
showing how much Villa money is need¬ 
ed at El Paso to pay a subscription for 
one year to the Times. The amount, 
$3,680, was pasted on a large cardboard, 
and represented $8 in United States cur¬ 
rency. Other rates in Villa money 
charged by El Paso newspapers are $345 
a month or $23 single copies. The card 
was presented to the Dallas Press Club 
as a token of gratitude for the use of 
the Press Club rooms for meetings. 

M. W. Florer, Dallas News, discussed 
“Ixioking Backward Over the Texas 
Newspaper Situation for Twenty Years 
-Changes I Have Seen—Some Experi¬ 

ences.” Mr. Florer reviewed the circula¬ 
tion methods employed in Texas for the 
past 20 years and showed that co-opera¬ 
tion had brought good results. Harold 
Hough, Ft. Worth Star-Telegram, told of 
the methods he employs to keep up and 
increase circulation without premiums; 
and it was largely ^e to his address 
that the recommendation for his con¬ 
tinuance of premium lists was made. 

A. E. Clarkson, Wsiness manager 
of the Houston Post, spoke on “The 
Trouble With the Average Traveling Cir¬ 
culation Manager as Seen from the Busi¬ 
ness Manager’s Viewpoint.” He said in 
part: 

“A man capable of being a good cir¬ 

culation manager ought also to be ca¬ 
pable of being a good business manager, 
and yet you see few men hunting jobs 
as business managers, for the success¬ 
ful business manager must produce year 
in and year out, and by so doing he has 
a permanent place and in most cases 
owns an interest in the paper. In other 
words, he is working for himself; and 
so it should be with the circulation man. 

“I am inclined to believe that the aver¬ 
age present-day man who holds the title 
of circulation manager is much more for 
himself than he is for the paper, and in 
order to make good has scheme after 
scheme that he uses to put on mushroom 
circulation; and by the time he is 

A. E. Clark.so.v, 

Bus. Mgr., Houston (Tex.) Post. 

through his list the publisher wakes up 
to the fact that he needs a new man, and 
the old man is glad to go, for he is at 
his cow’s end and needs new fields to 
work. In other words, the traveling cir¬ 
culation man of today is a schemer. He 
schemes to get circulation; he uses 
scheme premiums, and he schemes to get 
all the salary he can, not caring for a 
permanent job. He does not seem to be 
sincere in his work and only cares for 
the time being, always looking for a 
new job and more money. 

MUST RE A WORKER. 

“A good circulation manager must be 
a worker himself. He must be continu¬ 
ally on the job and have competent men 
under him who work the same way. If 
he is of this class and is satisfied to 
grow as his paper grows, he need have 
no fear of losing his job, and some day 
he will find himself a big man in the 
circulation field.” 

S. H. Young, circulation manager of 
the Dallas Times-Herald, spoke upon 
“Noon Editions.” He told in an interest¬ 
ing way the detailed story of the origin 
and success of the noon edition of his 
own paper, closing as follows: 

“This brings me to the last clause of 
the subject assigned me—why many 
newspapers do not attempt noon edi¬ 
tions. I can only answer by telling why 
we did not attempt a noon edition be¬ 
fore we did: We did not realize that a 
sufficient demand existed, and we were 
not aware of the possibilities. It is my 
opinion that our noon edition is now a 
vital part of our circulation, yet it is a 
fact that peculiar conditions which ex¬ 
ist in Dallas and which do not exist in 
other Texas and Southwestern cities 
have made it possible. I do not think it 
would have been a success except for the 

one-cent price, and I know it would not 
be the success it is except for the inter- 
urban systems radiating from Dallas, 
which enable us to send papers into the 
country towns at various times of the 
day.” 

THI.NO.S HE SHOULD KNOW. 

Kolia B.' Kinard, of the Beaumont En¬ 
terprise, spoke on “What An Up-to-Date 
Circulator Must Know.” He said in 
jiart: 

“The success of the director of circula¬ 
tion lies mainly in his knowledge of and 
ability to serve his patrons in the man¬ 
ner they may desire to be served. He 
should know what they want and how 
they want it. Another thing: the up-to- 
date circulator is the one who gets cir¬ 
culation which is profitable to the pub¬ 
lisher, which satisfies subscribers and 
which convinces the advertiser his pub¬ 
licity is not wasted. He must know how 
to create a desire for his paper. He must 
know a psychological situation and how 
to make the most of it. 

“The day of the deceptive circulator is 
a thing of the past. He must be a real¬ 
ity in every sense of the word—a clean- 
cut, honorable business man, with plenty 
of executive ability and initiative. He 
also must have endurance and action, 
and must be virtually a human statis¬ 
tician regarding his territory and the 
I>eople in it. 

“The knowledge of building circulation 
is largely a matter to be dealt with in 
accordance with local conditions; hence 
minute fainiliarit}’ with the territory 
covered, conditions existing from time 
to time and the wants of the subscrib¬ 
ers are among the chief needs. 

“Know every conceivable thing you 
can pertaining to the publication you 
serve, as well as its competitors. Know 
the cost of all it takes to produce the 
])ublication, from the making of the 
white paper to the ultimate cost of de¬ 
livery to the subscriber, and know that, 
somehow, it must be made to pay: other¬ 
wise it cannot endure.” 

NEW OFFICERS ELECTED. 

Officers for next year were elected as 
follows: President, Harold Hough, Ft. 
Worth Star-Telegram; vice-president, S. 
H. Young, Dallas Times-Herald; secre¬ 
tary-treasurer, Herbert Peters, Galves¬ 
ton Tribune. 

Next year’s meeting place was left 
with the board of directors. 

The annual banquet was held Wednes¬ 
day night in the Palm Garden of the 
Adolphus Hotel, with M. W. Florer, Dal¬ 
las News-Journal, as toastmaster. All 
ladies present were called upon for toasts 
and responded. 

E. O. Brown, of the Texas School of 
Journalism, was an interested visitor 
and addressed the meeting. He said he 
would recommend that circulation be 
made part of the curriculum of the 
School of Journalism. 

This morning the delegates inspected 
the plant of the News-Journal, being 
shown through by M. W. Florer and 
others of the News-Journal staff. This 
was followed by an auto ride over the 
city, and an afternoon at the Texas State 
Fair as guests of the management. 

Five new members were received, mem¬ 
bership now being 23. The same motto 
was continued: “Sane Co-Operation 
Versus Insane Competition.” 

“Don’t Chew, Don't Drink, Don’t Smoke” 
Newsboys packed Gilbert Hall, Tre- 

mont Temple, Boston, to the doors one 
evening last week to hear Alexander 
Brin speak on “The Moral Power of the 
I’ress.” He declared that it was of the 
greatest importance that public opinion 
should be sane and wise, sound and 
strong; and that of a number of social 
agencies which helped to mould public 
opinion, such ns the printed liook, the 
acted play, the sermon, the classroom 
lesson, the university lecture or the 
weekly or monthly magazine, none was 
so influential as the daily newspaper. 
In a personal appeal to the boys pres¬ 
ent, he warned them against the use of 
the cigarette. “Don’t chew, don’t drink, 
don’t smoke. Have a clean character." 

Model 8 
One of the modern 
Multiple Magazine 
Machines with three 
standard interchangeable, 
quick shift magazines. 

Last year nine newspapers alone re¬ 

placed ninety-three single magazine 

Linotypes with multiple magazine ma¬ 

chines. In the same period six times 

that number were replaced in the 

United States. 

MERGENTHALER LINOTYPE CO. 
TRIBUNE BUILDING, NEW YORK 

CHICAGO SAN FRANCISCO NEW ORLEANS 

CANADIAN LINOTYPE, LIMITED, TORONTO 
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Supremacy 
The New York Times in the nine 
months, from January 1st to Sep¬ 
tember 30th, 1915, printed 6,678,709 
agate lines in total advertising, 
help and situation wanted adver¬ 
tisements excepted—a greater vol¬ 
ume than any other New York 
newspaper, morning or afternoon 
—865,878 agate lines in excess of 
the next New York newspaper. 

$32,000,000 
b th« 

PAYROLL or PITTSBITROH. PA., 
Per Montb. 

Gazette limes 
llocniDf ud SuDdajr 

“Plttaburgb’i One Bis Newspaper.” 

Chronicle Telegraph 
Grenlng Except Bunds, 

‘‘Tbe Paper That Goes Home.” 
Are tbe two snd best bujn In Pittsburtb be¬ 
cause tbe, reach tbe people wbo read sdrerUsements. 
Ibe, can be boucbt at a 

FLAT COKBIHATION RATE 
Of 22 He. Per Agate Line. 

And glee |Ou tbe largest net dreuUUoo. 
nw fnrtber Informalton and eo-operatlon, write 

URBAN E. DICE 
Porelgu Atlrertislng Manager 

Pittsburgh, PenosylTania. 
J. C. WUberdliM, 225 Fifth Aienue, New York Cltj. 

The John M. Branham Company 
Mallen’ Bldg., Ctalraco. Cbealcal Bldg., St. Lonlt. 

THE NEW ORLEANS ITEM 
Accepts advertising on the ab¬ 
solute guarantee of the largest 
net paid daily circulation of any 
New Orleans newspaper or no 
pay. 

THE JOHN BUDD COMPANY 
Adwertiains Representatiwea 

New York Chicago St. Louia 

LIVE PAPERS 
will heed this call and wire im¬ 
mediately for full particulars of 
Scenario Contest Lessons fur¬ 
nished gratuitously. 

Greatest circulation builder 
brought out in a long time. 

The Vitagraph Company 
of America 

East I3tk St.& LocuU Awe^ B'kIyn.N.Y. 
NEW YORK LONDON 
CHICAGO PARIS 

IF you are intending to do 
some national advertising, 
the Promotion Department 

of the Shaffer Group of news¬ 
papers will gladly assist you 
with information regarding the 
trade territories in which these 
■ewspapers are located. 

Chicago Evening Post 
Indianapolis Star 
Ifuncie Star 
Terre Haute Star 
Rocky Mountain News 
Denver Times 
Louisville Herald 

PROMOTION DEPT. 
SHAFFER GROUP 

12 S. Market Street, Chicago 

ARTHUR GREAVES DEAD 

(Mty Editor of the New York Timeu Passeg 

Away—Tuberculosis the Cause. 

Arthur Greaves, _ city editor of the 
New York Times for the last fifteen 
.rears, died on Tuesday at his home, 220 
West 107th street. He had been ill since 
June last, and had believed himself to 
be suffering from diabetes. It was only 
a few days ago that his physicians in¬ 
formed him that he had tuberculosis. It 
was a hemorrhage of the lungs that 
caused Mr. Greaves’ death. 

Mr. Greaves was born in Cardiff, 
Wales, March 12, 1868, and was brought 
to America by his parents in 1871. He 
received bis education in tbe public 

.Arthur Greaves. 

schools of Hartford, Conn. His first 
newspaper experience was obtained on 
the Boston Globe. After serving bis 
apprenticeship there he came to this city 
and joined the staff of the Times in 1888. 
When he left the Times to go to the 
World in 1891 he bad perfected himself 
in shorthand, and he rapidly gained tbe 
reputation of being the fastest shorthand 
reporter in the city. 

He was {K>litical reporter for tlie World 
for several years and returned to the 
Times on January 2, 1900, as city editor 
and had served in that poet since then. 
In point of service he was the dean of all 
city editors in New York. 

Mr. Greaves headed the Times staff of 
reporters at all the Presidential conven¬ 
tions and the more important State con¬ 
ventions from 1900 to 1912. He had a 
political acquaintance and knowledge of 
IKditics not surpassed by newspaper men 
who specialized in this field. lie was 
president of the Amen Comer, a club of 
political reporters deriving its name from 
the famous corner in the old Fifth Avenue 
Hotel where politicians gathered. He was 
also president of the New York City News 
Association. 

He leaves a wife, Margaret Livinia 
Guerin Greaves, to whom he was married 
by Rev. F. R. Morse, assistant rector of 
Calvary Baptist Church, on August 16, 
1903. 

Two brothers, James A. Greaves, of 
Piermont, N. Y., and Walter Greaves, of 
San Francisco, and two sisters, Mrs. 
George Ross, of Montreal, and Mrs. 
Charles Hayes, of Toronto, also survive 
him. 

Ills funeral took place on Thursday. 
Rev. Dr. John C. Green, of the FMrst 
Congregational Church of Far Rockaway, 
a friend of the family, delivered a prayer 
at the Greaves home, and then the body 
was taken to St. Stephen’s Church, where 
services were held. 

Rev. Nathan A. Seagle, rector, of¬ 
ficiated, assisted by Dr. Green. The in¬ 
terment was at Hartford, Conn. 

From among the many friends of Mr. 
Greaves these were selected as honorary 
pallbearers; Isaac D. White, John Het- 
trick. Louis Seibold, Thomas Healy, 
Luther B. Little, Edward Rascovar, and 
Charlea Steokler, and these members of 
the staff of the Times: Dr. Van Buren 
Thome, W. Axel Warn. Henry Ix>wen- 
thal. L. C. Speers, and T. W. Williams. 

The funeral was attended by an un¬ 

usually large number of newspaper men. 
As it was held at an hour in the 
morning when night workers are usually 
asleep and the day forces are engaged 
in getting out the first editions of the 
afternoon newspapers, such an attend¬ 
ance indicated the higli esteem in which 
Mr. Greaves was held by them. 

Among those present were Adolph 8. 
Ochs, Charles R. Miller, Louis Wiley, 
William Harding, Will R. Wilson, C. V. 
Van Anda, A. F. O’Neill and M. D. 
.Abrahams, of the Times; Dr. K. P. Cohen, 
William Henderson, Charh*8 Tracy 
Bronson, Joe Quail, E. W, Osborn, Ray¬ 
mond K. Sill, Harry Alloway, Sam C. 
Austin, J. E. Hardenburgh, Thomas J. 
Wilkes, W. J. C. Meigh^an, Frank L 
Blanchard; Caleb Redfern and Henry 
Gillig, representing the New York Press 
Club; William Penny, Robert E. Liv¬ 
ingston, Ernest K. Coulter, Job Hedges, 
(icorge I.yons, and Wm. Edwards. At 
the conclusion of the service the body 
of the deceased journalist was taken to 
the Orand Central Terminal. -As the 
funeral jiiocession passed through West 
4.3rd street every employee of the Times 
on duty at that hour sIckkI on the side¬ 
walk in front of the Times building with 
uncovered head. There were several 
hundred in the group. It was a tribute 
to the memory of a newspaper associate 
such as has rarely ever been accorded 
an editor. 

In an editorial in Wednesday’s Times 
appeared this sentence; “His service to 
the Times was of a value not easily meas¬ 
ured, and the esteem and affection with 
which he was regarded by his associates 
of the staff were as deep, genuine, and 
lasting as is the sorrow his death brings 
to them.” 

OBITUARY NOTES 

Jakki) D. Denison, for sixty years 
publisher and proprietor of the Chenango 
•American, died on October 11 at his home 
in (ireene, N. Y. 

Charles AV. Miller, editor of the 
Waverly (la.) Democrat for more than 
2.’> years, died on October 6. For the 
last five ctmsecutive terms he had been 
a memlier of the State l-egislature. 

Franklin B. Beers, one of the oldest 
and best known newspaper men of Cen¬ 
tral New York, and for many years one 
of the owners of the Rome Sentinel, died 
at his home in that city recently, aged 
74 years. 

Morris M. Ross, for many years con¬ 
nected with the Indianapolis News as an 
editorial writer, died at his home in In¬ 
dianapolis, Ind., on October 8. 

Harry Leslie Ford, 56 years old, a 
compositor of the New Y’ork Times, died 
at his home in Brooklyn, N. Y., on Octo¬ 
ber 10. Mr. Ford is surviv*^ by his 
widow and a son, William Leslie Ford. 

IsinoK Furst, a member of the New 
A'ork Printing & Publishing Company 
for many years, died Saturday at his 
home, in his sixty-eighth year. 

Henry L. Capei.i, died in El Paso, 
Tex., on October 14. His passing was 
peaceful, after more than two months of 
suffering following a stroke of paralysis 
early in August. He was the oldest per¬ 
son in point of service connected with 
the El Paso Herald. He was born in 
Dansville, N. Y., and was in his 03d 
year. His first connection with the 
Herald was in 1889, when he became 
business manager. The paper printed 
lengthy eulogistic articles regarding him, 
upon his death, so strongly had he im¬ 
pressed himself upon his associates. 

Henry Mann, editor of Prosperity, 
and formerly associated with the Sun, 
Press and 'Times of New Y’ork, died at 
his home last Saturday, aged 67. 

.To8L3*h B. Cassell, late news editor 
of the San Francisco Bulletin, who died 
on Dctol)er 9, was buried from St. An¬ 
drew’s church, Oakland, Cal., on October 
12. The mass was celebrated by Rev. P. 
.1. Quinn. The interment was in St. 
Mary’s cemetery. Newspaper men of 
San Francisco and Oakland, who had 
come to know the sterling character of 
“Joe” Cassell during his twenty years of 
newspaper service, sincerely mourned his 
going. His widow received letters and 
messages of condolence from many friends 
and admirers of the late editor. The fol¬ 
lowing intimate friends of tbe deceased 

acted as pallbearers: Carl Hoffman, city 
editor of the Bulletin; Gene Bowles, 
Frank Sheridan and Joseph Prentisa, of 
the Bulletin; Lieut, of Police Clarence 
Coogan and Henry L. Brooke, editor of 
the Journal of Commerce. The honorary 
pallbearers were Fremont Older, manag¬ 
ing editor of the Bulletin; Fenner H. 
AVebb, editor of the Call; Edward Cahill, 
Dr. William Jackson, James Tufts of the 
Chronicle, B^rancis I. Francoeur and Jack 
Waldorf, of the Bulletin, and K. C. 
Adams, political editor of the Examiner. 

Patrick H. Wallace, who at different 
times was reporter and editor on the 
Cohoes (N. Y.) Evening Despatch, was 
found dead from suicide in his apart¬ 
ment on October 9. 

B. F. Sherman, editor and publisher 
of the Beaver Dam (N, Y.) Argus, and 
one of the oldest newspaper men in his 
State, died at his home on October 9 in 
his 80th year. 

Private Oscar Yeomans Brown, a 
reporter on the Montreal (Que.) Eve¬ 
ning News, who was a prisoner of war 
at Dortmund, Germany, died on Septem¬ 
ber 1.5 from a wound inflicted last April. 

Sidney J. Cohen, a reporter for the 
Clmrlestoii (S. C.) Evening I’ost, was 
shot through the lung nud killed on Oc¬ 
tober 15 at the Denwratic City Exe<’U- 
tive Coinmittw meeting. 

William B. Holbrook, a former 
newspaper man of Newark, N. J., died 
at the home of his son, Waldo Holbrook, 
on October 9. He was 6(5 years.old. 

Miss Mary Gay Humphreys, author 
and contributor to magazines, died at her 
home in New York on October 10. Miss 
Humphreys was associated with the 
Standard and later became dramatic 
critic of the World. She was also the 
author of two novels, “Racer of Hlinois” 
and “Jack Racer.” 

Hiram Ladd Spencer, a former editor 
of the Rutland (Vt.) Herald, died at his 
home in St. .John, N. B., on October 15. 
He was 87 .vears of age. 

William H. Robinson, an assistant 
editor of the Daily Trade Journal, New 
A'ork City, died on October 15 at Elm¬ 
hurst, L. I., aged 65. 

William C. Hudson, formerly a mem¬ 
ber of the editorial staff of the Brook¬ 
lyn (New York) Daily Eagle, died on 
Saturday last at his home in Pearl River, 
N. Y. Mr. Hudson was born in New 
Brunswick, N. J., November 14, 1843. 

Mrs. Charlotte M. Seymour, wife 
of John R. Seymour, of the business de¬ 
partment of the New York World, died 
Sunday last at the home of her motliei 
in Rutherford, N. J., in her thirtieth 
year. 

Victor E. Bender, publisher of the 
Springfield (Ill.) Daily News, died 
last Sunday in Galesburg, Ill., in his 
fifty-fifth year. He was a Knox College 
graduate. 

Guy S. Coni.y, formerly in charge of 
the Wall Street Bureau of the Associated 
Press in New York, died in Columbus, 
Ohio, Wednesday last. He was a son 
of the late General James M. Comly, edi¬ 
tor of the Ohio State .Tournal and one¬ 
time minister to Honolulu. 

.Tames K. Dawes, former publisher of 
the Easton (Pa.) Daily Free Press, died 
at his home in Washington, on October 
17. The body will be taken to Easton 
for burial. 

SAN FRANCISCO PERSONALS 

Chester H. Rowell, publisher of the 
B'resno Republican, is spending a few 
days in the city. He will participate in 
some of the special events at the Ex¬ 
position. 

.Toseph Medill McCormick, publisher of 
tbe (Thicago Tribune, has arrived from 
the BJiist, as an B'xposition visitor, and 
has taken apartments at the Fairmont. 
Mark Sullivan, a political writer of na¬ 
tional reputation, is registered at the 
same hotel. 

W. A. Publow, a New York publisher, 
is in the city, with Mrs. Publow, view¬ 
ing the I^xposition. 

Mias Kathleen O’Brennan, a newspa¬ 
per woman of Dublin, Ireland, addressed 
the Caedmon Assembly at their meeting, 
hold during the past week, at the Fair¬ 
mont Hotel. Miss O’Brennan entertained 
her audience with stories and legends 

taken from the Gaelic Sagas. 
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WHY WISE MANUEACTURERS AND ADVERTISERS SELEa N.Y. STATE 
How Live Newspapers Serving a Population of Ten Millions Help to Make the Most Productive 

Market in the United States. 

By GEORGE F. BARIGHT, New York Advertising Agent 

The News])ai)ers of New Yorl: State are a T.ive l.ot. And when 
you say that. You are f^iving them Credit for all that is included in 
Modern Aggressive, Constructive, Newspaper Service. 'I'he progres¬ 
sive puT)lisher today realizes that advertisers have become very Iceen 
in separating the Wheat from the Chaff in .Advertising Values, that 
they demand more than merely the evidence of Good Circulation. 

New York .State Newspa])ers know this and they act accordingly. 
They are constantly developing the interest of their Readers in the 
papers themselves and in their .Advertising. 

No Newspapers in the Country have done more as a class to bring 
the Newspaper, the Advertiser and the Reader together; to unite all 
their Tntere.sts and Create Reader-Confidence in the News])apers. and 
the .Advertising they carry. 

'Phey have been foremost in the constructive campaigns which 
have helj)ed to bring a better understanding by both Reader and .Ad¬ 
vertiser of the Realities of Advertising A^alues and in exercising that 
Helpful and Creative force w'hich a Good Newspaper can exert in 
making the readers responsive to Advertising. 

The peoi)le of New York State have learned to read their New.s- 
papers and buy the Goods Advertised in them. They have the hal)it! 
They are an h'nterprising lot, too, and ready to try new things, par¬ 
ticularly if their favorite Newsi)aper tells About them. 

New AA)rk State Newsj)apers go further than this. They work 
with the Advertiser to Secure dealer Co-operation in introducing the 
product to the public. All that they expect for this .Service is that you 
should do your part of the Co-operating; use the Newspapers to tell 
the public, for the Newspapers are the medium that the Dealers’ Cus¬ 
tomers read. 

These are some of the reasons why New A'ork .State represents the 
most fertile field in the Country for im)st Manufactured Cioods. 

In •!! Essential respects New York State represents the ideal 
Market for the Manufacturer. 

NEW YORK STATE HAS: 

Population of Ten Millions 
Who like to wear good Clothes, Eat good things, Ride in .Autoniohiles, 
use Good Furniture in their Homes, and Generally Enjoy the Best there 
is in Life, and are willing to pay for the privilege. 

High Elaming Power 
New York State people make plenty of money, and on account of the 
diversified Character of their Industries, they make it all the year round. 

A Population of Newspaper Readers 
Who have confidence in their Newspapers and are infiuenced hy them. 
That is why they Buy the Goods .Advertised in them. 

Seventy-five Towns and Cities 
W'ith over 5,000 population Many of them the Wealthiest in the Country, 
Easy to reach hy the Manufacturer, Easy to cover by Newspaper 
-Advertising. 

Finest Character of Industries 
Manufacturing, Farm Products, Fruits, Dairies, National Play Grounds 
and Show Grounds. All developing the best type of Industrial Popula¬ 
tion, the class which buys 90 per cent of the products of America. 

An Intelligent and Discerning Population 
Which knows how to discriminate and select the Goods that are worth 
buying and willing to pay a fair price for them. 

Dealers Who Are Alive 
.And active to the desirability of Co-operation with the Newspaper to 
produce results for the Advertiser. 

Ib addition to which New York iUclf U the best advertised State in the Union 
and the Sale of your goods here helps their Sale Everywhere Else. 

The Newspapers listed on this page offer 3,890,406 

average Circulation at a total combined cost of $5.95 

per line, or an average of one and one-half tenths of 

a cent per line per thousand. This is less than thirty- 

four cents per thousand Circulation for an advertise¬ 

ment occupying a magazine page of 224 lines. 

Make your own deduction as to whether that is not 

Low Cost advertising, bearing in mind that the terri¬ 

tory is covered most intensively, and that it covers 

fourteen of the principal Cities of New York State, 

and their suburbs, and covers them well, with News¬ 

papers of High Standing and Reputation. 

Suppose you had this tremendous Publicity Force 

working for you; don’t you think you would soon feel 

the Benefit? 

Albany Knickerbocker Press (M) .. 

Albany Knickerbocker Press (S)... 

Brooklyn Eagle (E) 3c. 

Brooklyn Eagle (S) 3c. 

Brooklyn Standard Union (E). 

Brooklyn Standard Union (S). 

Buffalo Courier-Enquirer (M&E) .. 

Corning Evening Leader (E) . 

Elmira Star-Gazette (E) . 

Gloversville Leader-Republican (E) 

Gloversville Herald (M) . 

Ithaca Journal (E) . 

Newburgh Daily News (E). 

Mt. Vernon Daily Argus (E). 

New York American (M). 

New York American (S). 

New York Globe (E). 

New York Herald (M). 

New York Herald (S). 

N. Y. Journal of Commerce (M)... 

New York Evening Mail (E). 

New York Evening Post (E). 

New York Press (M). 

New York Press (S). 

New York Sun (M&S). 

New York Sun (E). 

New York Times (M). 

New York Tribune (M&S). 82,674 .25 

New York Telegram (E). 223,848 .285 

New York Telegram (S). 232,640 .20 

N.W York World <M). 1 ^ 

MANUFACTURERS AND ADVERTISERS Siw Yo7kWo“i\®.« 
if you are going into Several States, make New York one of them and Oneonta Star (M) . 6,484 .0114 .0085 

check up later on Results. If you only want to try out one territory Poughkeepsie Star (E). 6,260 .0215 .0115 

—let that Territory be New York State. And let it Establish a Stand- Schenectady Gazette (M). 20,632 J)6 .04 

ard for future results. Troy Record (M&E) . *23,230 .035 .035 
The Newspapers of New York State will help you. - - - 
THE EDITOR AND PUBLISHER will help, too. A great deal 3,935,096 6.8673 6.3751 

of valuable information has been accumulated on this Subject which B. C. 
is at your disposal to help you in forming your plans. Ratings Government Statements, Oct., 1915. 

General Advertisers seeking further light in respect to marketing conditions and distribution facilities in New York State 
are re<|uested to communicate with THE EDITOR AND PUBLISHER, Suite 1117, World Buildmg, New York. Phones, 
Beekman 4330, 4331. 

Paid 2,500 10,003 

Circ. Lines Lines 

41,229 .05 .05 

33,836 .05 .05 

44,096 .16 .16 

61,259 .15 .15 

68,030 .15 .15 
110,274 .14 .12 

8,275 .0179 .0129 

20,057 .035 .03 

5,512 .0143 .0108 

6,489 .02 .015 

6,335 .035 .015 

8,386 .0358 .0214 

5,907 .0214 .015 

293,784 .40 .38 

690,889 .60 .57 
187,429 .28 .27 

98,651 
j .40 
(.50 

.40 

.50 

• 17,926 .18 .15 

159,520 .32 .29 

20,598 .225 .20 

110,869 .27 .225 

71,749 .40 .36 

155,009 .30 .27 

318,274 .45 .405 

82,674 .25 .21 

223,848 .285 .27 
232,640 .20 .18 

391,158 .40 .40 

403,787 .40 .40 

6,484 .0114 .0085 
6,260 .0215 .0115 

20,632 .06 .04 

*23,230 .035 .035 

3,935,096 6.8673 6.3751 

*A. B. C. 
Ratings Government Statements, Oct., 1915. 
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YOU MUST USE THE 

LOS ANGELES 

EXAMINER 
to cmrm GREAT SOUTHWEST 

150,000 

You can now lease 
for small montUy rental 

National [lectric Bulletins 

Publishers everywhere should 
investiRate. Write or wire 
for particulars. 

National Electric Bulletin Corp. 
New York City 

SPECIFY 
CLINE-WESTINGHOUSE 

Motor and Control 

Equipments 
FOR WEB PRESSES 

SPECIAL MOTOR DRIVES FOR 
STEREOTYPE MACHINES 

LINOTYPE MOTOR DRIVES 

CUNE ELEaWC MFG. CO. 
Fisher Bld^., Chicago 

Editors Who Know 

The 
Hartford 
Courant 
has found 
the Bain 
service 
closer to 
the news 
and more 
diversified 
than any 
other. 
Yours 
truly, 
C. L. 
Sherman. 

BAIN NEWS SERVICE 
32 Union Sq., E., N. Y. City 

WHY IS IT? 
that the Times-Leader is the onljr one of 
the three evening newspapers in New 
Haven, Conn., that is a member of the 
Audit Bureau of Circulations. Think it over. 

BRYANT. GRIFFITH & FREDRICKS 
ZZS Fifth Ave. 71S Pooples Gas Bldg. 

Now York City Chicsigo 

Canadian Preu Clippingt 
The problem of eoverlng the Canadian 

PteM ts answered by obtaining tbe service of 

The Dominion Press 

Clipping Agency 
wbteb gives the clippings on all mattsrs of 
Interest to yos, printed In over SS per cent, 
of tbe newspapers and pnbllcatlons of CAN¬ 
ADA. 

* We cover every foot of Canada and New- 
t fouadland at our bead oOee. i' 74-76 CHUBCH ST., TORONTO. CAN. 

Price of tervlce. regular press clipping 
rates special rates and discounts to Trade 
and Nesrspapers. 

LIVE TOPICS DISCUSSED BY READERS 

iCntier this caption we shall print, each 
iccek, letters from our readers on subfeets 
of interrst eonneeteil irith netrspaper puh- 
lishini/ and adeertisint/. Any publisher who 
desires help fit the solution of his problems, 
or who has pronounced views on any sub- 
feet connected with the business, is incited 
to contribute to this column. We are con¬ 
fident that such a column can be made of 
t/reat value throuyh the co-operation of our 
renders.—Ed. ] 

I)1SAGREE.S WITH DR. WILLIAMS 

Francis E. Kenny Gives Some Interesting 
Leaves From His Own Book. 

To The Editor and rcBt-isiiER; 
I have Just completed reading an article 

on your editorial page In this week's Issue 
relative to the advocacy by Dr. Talcott 
Williams at Columbia University of the 
passage of a law to compel candidates 
for a newspaper career to pass an examina¬ 
tion similar to those of bar candidates, etc. 

In my opinion such a procedure would 
be manifestly unfair to Intelligent and am¬ 
bitious young m<>n aspiring to Journalistic 
fame, l)ut who are unable to pay college 
fees. I will cite my own case, for instance. 
At the age of fifteen, one year after gradu¬ 
ating from school, I felt the desire to 
"write for newspapers" creeping upon me. 

So I iiegan writing letters to various New 
York pajiers simply tor the fun of seeing 
my name In print : and many of my letters 
were published. 

A little later the “fever" grew worse so 
I wrote lo many New York papers offer¬ 
ing to write sporting articles, gratis. In 
order to secure experience. 

Needless to say I received no replies. 
Then I sought the out-of-town sheets, and 
finally a Connecticut paper consented to 
give me a trial; and at the age of sixteen 
my first column appeared and 1 still con¬ 
tinue to write for this paper, but of course 
no longer gratis. 

Two months later I began writing for 
a Paterson (N. J.l paper. 

To date I have liad published over four 
thousand columns of signed articles. 

Now, mind you. I went at this writing 
with only a public school education. I 
have l>een to no high school or night school, 
nor liave I taken a course In any other 
institution. 

Through eontriliuting to those papers I 
gained a more thorough training In Journal¬ 
ism. its knocks and 'ts hoostr than In any 
other way possible. 

Hence I believe tliat such a law as the 
one suggested by Dr. Williams would be 
an unfair obstacle to the ambitious young 
man with a desire to “make good” but 
who. for financial reasons, cannot ai>eure 
a college training. 

Your statement at the conclusion of the 
article l>eforementloned. “We believe there 
would he unanimous objection to any In¬ 
terference by the state with the newspaper's 
prerogative to pass upon the qualifications 
of those wlioni It employs, on the ground 

that such Interference would be contrary 
to the spirit of Independence that has 
hitherto characterized the .\merlcan press," 
is very commendable. 

Francis E Kenst. 

.New YiatK, October 16, 1915. 

German Feature Advertising Pages 
The Editor and Pcblisher, New York. 

Oentlemen : Would you kindly run an Item 
in your paper, giving names and addresses 
of firms that are making a specialty In 
feature advertising pages? If you could 
nam(‘ one that puls out something par¬ 
ticularly of Interest to German dailies, we 
should he espeelally thankful to you. We 
are rather surprised that such firms do 
not make use of your advertising columns. 

Yours very truly, 
Omaha Daily Tribune, 

By Val J. Peter. 
Omaha, Neh., Oct. 14, 1915. 

IOWA NEWSPAPER MEN 

First .Annual Conference Coming—Janies 
Keeley of Chicago Will Speak. 

The first annual conference of Iowa 
newspaper men under tlie auspices of 
the State University of Iowa will be 
held in Iowa City on Noveinlier 12 and 
1.1. .All Iowa men connected with news¬ 
papers will be invited to attend. James 
Ki*eley, Chicaffo Herald, will make the 
principal address -on “The Newspaper.” 
Talks on various phases of Iowa news¬ 
paper work will he made by prominent 
Iowa publishers and editors. 

The conference will lie altogether of 
and for the newspaper imm. It will deal 
in a practical way with the things in 
which they are vitally interested. The 
university will participate merely as the 
host. Incidentally, however, the uni¬ 
versity will attempt to learn from the 
newspaper men how it can be of greatei 
service to them. The twenty-five young 
men and women who are preparing for 
newspaper work in the new course on 
journalism will attend the sessions of 
the conference to gather ideas of the 
actual problems of newspaper making. 

The addresses and diseussions will all 
come on the first day, Novemlier 12. In 
the evening the Commercial Club of 
Iowa City will entertain the visiting 
newspaper men at a smoker. The fol¬ 
lowing morning they will l)e taken for 
a trip through the university grounds 
and Iowa City, and in the afternoon 
they will l>e the guests of the athletic 
association at the anniinl .Ames-Iowa 
football game. 

They Call Me Circulation— 
I am the Powerful Force behind the Throne of The (Jreat Power of 

the Press. I distribute Every Fact that interests, pleases, informs. I 
cheer with happiness or I hurt with sadness. I cause a multitude to shout 

and. again, I cause huinanity to lie silent. The King, the Rich Man, 
the llusiness ^lan, the Great Common Man, all are my patrons. Wireless 
T«'legraphv' of all Heavens, Cables of .ill Oeeaiis, Steamship Lines of all 
Waters. Telegraith and Telephone Systems of all Uuids, Railroads of all 
Countries, Governments of all Nations, I HOLD AT MY COMMAND. 

Great Thinkers. Diplomats, Authors, Artists, Editors, Ministers, Law¬ 
yers, Scientists, Doctors, Historians, Inventors, Experts and Specialists 
OBEY MY ORDERS. 

Mechanics. Printers, rypiunakeis. 'stereotypers. Engravers, Photog¬ 
raphers, Operators. Papermakers, Inkmakers, Press Builders, Pressmen. 
.Mailers. Postmasters, Mail Clerks. Letter Carriers. Agents, Messengers. 
Carriers. Newsboys. AT.L AND EVERYWHERE, ARE AT MY SERVICE. 

I am the Judicious Distribution of Publicity and Advertising. I tell 
Men, Women and Children, of all classes and ages, Where to Buy, What 
to Buy, When to Buy, How to Buy. Why to Buy, and from Whom to Buy. 

—THEY CALL ME CIRCULATION. 

Hv J. Mathews, Daily Oklahoman, Oklahoma City. Oklahoma. 
Director International Circulation Managers' Association. 
Before the Texas Circulation Managers' Association. 
I>allas. Oct. 20-21. 1916. 

Successful 
Men in every walk of life are all familiar 

with 

Romeike’s Press Clippings 
Among oar patrons are profeHional and 

biiHlncn men and women, public personages 
and tbe leading Banka, Trust Companies and 
Corporations. 

Romeike Clippings 
are an indispensable adjunct in every busi¬ 
ness, If you have never used them, write 
for Information and terms today. 

HENRY ROMEIKE, DfC., 

106-110 Seventh Ave., New York City. 

ELBERT HUBBARD made 
a little journey to the Atlas 
press clipping community. 
If you want to read of some¬ 
thing new and original, send 
10c. for this Journey, to 
Charles Hemstreet, 218 East 
42nd Street, New York City. 

We can increase your business— 
you want it increased. 

You have thought of press clip¬ 
pings yourself. But let us tell you 
how press clippings can be made a 
business-builder for you. 

BURRELLE 
60-62 Warren Street, New York City 

Established a Quarter of a Centur: 

TAKE IT TO 

OPRN 

94 HOURS 

iOVT or 

mnsitSTi 
I CNGRAVntS) 

ON EABTH 

iQNUIlEAa'IWI 

PHOTO CNGEAmi 
iBABaMMiStn TM.4S0»-4Bi 

R.J.BIDMLCO. 
Pacific Coast Representative of 

LOS ANGELES TIMES 
PORTLAND OREGONIAN 
SEATTLE POST-INTELLIGENCER 
SPOKANE SPOKESMAN-REVIEW 

THE EDITOR AND PUBLISHER 

PORTLAND TELEGRAM 
CHICAGO TRIBUNE 
ST. LOUIS GLOBE-DEMOCRAT 
KANSAS CITY STAR 
OMAHA BEE 
DENVER NEWS 
SALT LAKE HERALD REPUBLICAN 
NEW YORK TIMES 

742 Market Street 
SAN FRANCISCO 
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WHAT DOES “SHE” THINK ? 

Hy “She” Is Meant the Feminine “Ulti¬ 
mate Consumer” as Brought Out in the 
Addresses Before the League of Adver¬ 
tising Women of New York City at This 
Week’s Meeting at the Prince George. 

'Ihe. New York Leugiie of Advertising 
Women held its monthly meeting at the 
Hotel Prince George on Tuesday evening. 
It was “consumer’s night” and the suh- 
j*>et was “What Do<>s the Ultimate Con¬ 
sumer Think of Our Advertising?” 

The meeting was very well attended 
Ity men and women actively engaged in 
iiilvertising work. Miss Jane J. Martin, 
president of the league and advertising 
nuinager of the Sperry & Hutchinson 
foinpany, presided. Miss Anna R. 
Kosimhlatt, formerly of the Business 
Hourse, was chairman. 

Mrs. .Tulian Heath, president of the 
Ihtusewives’ League, spoke from the 
standpoint of the consiimer. She said 
in part: 

"Advertising is a part of the market¬ 
ing of the product. Formerly the aver¬ 
age huyer did not think of advertising 
hut looked for bargains. Sometimes read 
advertisements to see if samples were 
being offered. Reading advertising is 
|iart of her buying game- but she had 
no conception whatever of it. 

“.At the present time we have in our 
great league a bo<ly of women who are 
'tudying to be intelligent consumers— 
studying every phase of production as it 
has never l)een studied before—who are 
really learning—who are looking upon 
advertising in a different light, as an 
open letter from the manufacturer to 
them, and as a market place where a 
luerchant can lay his wares before them. 

"We believe thoroughly in trademarked 
gocsis. They can be traced back to point 
of pnaluction. We are going ftirther this 
year than ever before in insisting that 
not only the name, but tlie location of 
the factory be place<l on the label also, 
so we can trace all logically. ,I believe 
this will prove that the housewife is 
more than ever eager, not to be told that 
this is a good can of corn,’ hut ‘it is 
|iro(luc**d ill such and such a factory.’ 
\Ve want to get entirely away from the 
private label brands. Alust have them 
identified. 

"There is an unintelligent reader of 
advertising. She catches gleams of some 
advertising without studying it very 
carefully. She may buy or slie may not. 
If she buys she does not lK*come as intel¬ 
ligent a consumer as if she hail studied 
before buying. Our object is to make the 
I’onsumer so intelligent that she will 
know e.vactly what she is buying and 
continue to buy. This is what f call 
'stable consumption.’” 

Harry Tipper, advertising manager of 
the Texas Company and president of the 
Advertising Men’s lasagne of New York, 
discussed the advertiser’s vicwjioint, and 
said in part: 

payi.no kok othkks' .sins. 

“It is evidenced by the dislielief in ad- 
lertising today that we are paying in 
the Biblical measure for ‘the sins of the 
fathers.’ We have given advertising 
which merited a measure of unlxdief in 
the past, and are securing that measure 
of unbelief in the present. We must 
give to the other party in the transac¬ 
tion equally as we hope to receive for 
ourselves. There is only one viewpoint 
oil the whole matter. The consumer is 
interested in receiving the best value. 
The prtKlticer is interested in giving the 
liest value. 

“Business must be publicly conducted 
foday. We have built up markets on the 
principle of securing public opinion for 
our markets, and we now cannot stop 
that public opinion it we would try. We 
can only direct it tw some extent. We 
must ask the buyef To come back year 
in and year out, before we can consider 
that a proper return upon our invest¬ 
ment of good will has been made. There¬ 
fore, we must be careful that the value of 
the goods is in agreement with the state¬ 
ments that we make and that the per¬ 
formance of the goods is to the consumer 

of more value than the things we have 
said almut it. 

VITAI.ITY OK PKI.NTINO. 

‘‘There is nothing on the face of the 
earth that possesses the vitality and 
reliability of printing. Ninety per cent, 
of the progress we have seen in the last 
one hundred years is directly due to the 
dissemination of information through 
printing. Ninety per cent, of the ju int- 
ing today is used for informative pur¬ 
poses. It is not shared hy any other 
method of writing or speaking. 

“That force is used in advertising. 
That force can only la* secured to the 
inanufaetiirer if used for him instead of 
against him. You cannot destroy a force 
—you can use it or waste it. Advertis¬ 
ing is the force of publicity—the force 
of public opinion—either to our advan¬ 
tage or to our disadvantagi*. 

“There is only one possibility of sta¬ 
bility in the future and that is actual 
service of the goals. So long as produc¬ 
tion did not gain on conHum|ition it was 
possible to sell for as much as could be 
got and give as little as possible for the 
sale. There was no investment on which 
to pay interest for the future. You can¬ 
not do that today. Increase is today’s 
custom. We must get that from the serv¬ 
ice of the goods, and in no other wa)’ 
I'an it be secured.” 

STRONGEST IN THE WORLD 

That Seems to Be the Story as Regards 
the New York Ad League 

The Isiard of directors of the -Adver¬ 
tising -Men's League of Now York has 
voteil to pla<-e before the members, at 
the evening meeting of -Monday next, 
the {U'oposition (d' changing the name to 
the Advertising ( luh of New A'ork. 

This is the result of a petition sent 
to the Ismrd of directors hy these mem¬ 
bers: William H. Johns, (). C. Harn, 
William H. Ingersoll, Oliver B. Alerrill, 
F. H. Sisson, Wesley Sisson, Charles 
Francis, Charles C. Fairchild, John Clyde 
Oswald, .\. F. Nagle, .Ir., J. W. Davidson, 
Henry H. Bike. K. C. Wright, Edgar G. 
Criswell, David D. lA*e, F. L. Wo<kI. P'. 
Huber Hoge, and P'. II. Schiller. 

S. P-. Leitii and his fellow-workers 
have made a wonderful record in boost¬ 
ing the League membership. “Aliout 
1,100” is the latest word to come down 
to Bark How from Madison Square. 

The speaker at yesterday’s luncheon 
was P'. .St. Elmo Ixiwis, one of the lH*st- 
known men in the business. 

Strengthening the Organization 
W. W. Ross and U B. -Allen, well 

known in advertising circles in the Mid¬ 
dle West, are now connected with the 
Chicago ofTice of the Williams, Law¬ 
rence & Creamer Co., representatives of 
a strong list of daily newspapers in New 
York and Chicago. 

CHANGES IN INTEREST 
Grkknsburo, Ba.—The Greensburg 

News-Record is now owned by the Demo- 
i-ratie Biiblishing Co. and State Senator 
C. I). Sensenich of Irvin. 

Nkw Orx-kans, La.—Dominick O’Mal¬ 
ley, formerly publisher of the New Or¬ 
leans Item, has purchased the controlling 
interest in the Southern Buhlishing Com¬ 
pany, publisher of the New Orleans 
American, a morning newspaper. 

The Dorchester (Wis.) Ilerald has 
changed hands, B. P'. Mannes having sold 
out to A. B. Ge8.serl and W. B. Spellman, 
two newspaper men of experience. 

IIartinoton, Neb.—J. B. O’Furey has 
purchased the Cedar County News, at 
Ilartington, Neb. He has gone to Ilart- 
ington and has taken active charge of 
the publication. 

Dallas, Ore.—Clarence Hedges has 
purchased all the interest of Ihe Chron¬ 
icle Publishing Company, and will here¬ 
after publish the Daily and Weekly 
Chronicle. 

Montclair, N. J.—Frederick H. Sieg¬ 
fried has transferred his one-half interest 
in the Montclairian, of Montclair, N. .1.. 
to William H. Van Wart, president of 
the Western Essex Publishing Co. and 
editor of the paper named. 

Delta. I a.—The Delta Press changerl 

hands .Monday. October 11, B.tl.A. Sar¬ 
gent lA Son are the new proprietors. 

Bi.KASANT 11 It,I.. -Mo. The Blcasant 
Hill las-al has changed ownership, uiel 
has been rechristeiied the Register. The 
new management is composed of Roy (!. 
Idol and G. H. Hoff. 

NEW INCORPORATIONS 
-Mail and Courier Publishing Company, 

Salem, Alass., capital .$25,000. 
-Abingdon (Va.) Virginian Corporation, 

capital .$‘20.(K)0. ('has. AVilliams, presi¬ 
dent; E. I. Williains, vice-presitlent; 
C. H. Hickok, secretary. 

Youngstown, Ohio.—The Citizen is 
the third daily paper for Youngstown. 
The editors are 1). AVehb Brown and E. 
E. Wright. 

NEW AD COMPANIES 
Stewart-AIackintosh, Inc., is the ad¬ 

vertising firm recently formed hy Charles 
If. Alackintosh, former advertising man¬ 
ager of Clyde Iron Works, Duluth, Minn., 
and Alilton 1. Stewart. 

Altwk & Hardy is the new advertising 
agency formed in Chicago by Roy 1). 
Mock and Walter E. Hardy, Itoth men of 
experience in the ad field. 

SUSPENSIONS 
.Manawa. Wis.—The Manawa News, 

owned by three different editors in its 
short career of two years, has suspended 
publication owing to non-suiiport. 

PUBLISHER’S NOTICE 
The Editor and Publisher and the Journalist 

iTiHlntMlnK Jill oftlclpiit corps of paid corre- 
spondciitH at the following Iniitortaiit traile ern- 
ter«: Hostoii, IMiilaflelphia. Toronto, (‘Icvcland, 
(!hicajco, Atlanta. New Orlcann, Dallua, Indian* 
aiKilis, WaKliln^ton. Haltiinore, and San Vran* 
cls(H>. Other correK|K>ndciitH will he added from 
time to time. Advertisers and newapapor men 
will tlnd a ready market for stories of adver¬ 
tising achievements, news heats, etc., hy ad¬ 
dressing the main office, 1117 World Duilding, 
New Ycrk (.'ity. 

Branch ortices are located as follows: Chioago, 
:V,V2 S. MIcIiIkhu Ave., Hyan & Inman, mgra., 
’phone Harrison liltil; San Francisco, 742 Mar¬ 
ket St., It. J. Biiiwell, maiiagcr, ’phone Kearney 
2121 

Tile Editor and Pnhllsher page contains C72 
agate lines. Id8 on four. Columns are 13 picas 
wide and twelve Inches deep. 

Advertising Hate is 25o. an agate line, |100 
a page. $7r> a half page and $42 a tpiarter page. 
l’ositi<'n extra. Time, space and cash discounts 
are aTtowed on contracts. 

Small advertisements under pro|»er classiflca- 
fion will l)e, charged as follows: For Sale and 
Help Wanted, fifteen rents a lino; Business Op- 
iMirtuiiity and Mlscellaneons, twenty five cents a 
line, and Situations Wanted, ten cents a line, 
count Mx words to the line. 

Headers are urged to have the paper mailed to 
the home address. This will Insure prompt de¬ 
livery. • 

The F>lltor and Puldlsher sells regularly at 
IDc. a copy, $2.00 per year In the United States 
and Colonial Possessions. $2.ri0 in Canada and 
$.3.00 foreign, and is on sale each week at the 
followiug news stands: 

New York—World Building, Tribune Building, 
!*ark Row Building, 140 Nassau street. Man¬ 
ning's (opposite the World Building), 3.3 Park 
How; The Woolworth Building, Times Building, 
Forty-secfind Street and Broadway, at basement 
entrance to Subway; Brentano’s Ihsik Store, 
Twenty-sixth Street and Fifth Avenue and 
.Mack’s, opi>osltc .Macy’s on Tlilrty foiirth Street. 

Philadelphia—I* O. Itau. 7tU and CheMtnnt 
Streets. 

Boston—Parker House News Stand. 
Pittsburgh—Davis Book Shop, 110 Wwl 

Street. 
Washington, I). (^—Bert E. Trenis. 511 Four* 

trenth Stre«-t, N. W. 
Chicago—post Offlee News Co., Monroe Street. 
ClevelaDfl—Schrrieder’s News Store, Superior 

Street, opposite Post Offlee; Sfdornon News (.'o.. 
Ill Walnut Street. 

Detroit—Solomon News <.'o., Oh I-4irned St., W. 
San Franciwo—R. J. Bldwell Co., 742 Market. 

HELP WANTED 
Aitvertisemi'nts under this classification fif¬ 

teen cents per line, each insertion. Count 
seven words to the line, 

WANTED—A newHpaper man of expprionoo. 
at lihorty to ('on8l(l.>r a propoaltion aa hiialnpaa 
or Konoral manager. For further particuIarH, 
addreaa K. I-. M., c/o Editor and Kiibllaber, New 
York City. 

Salpaman railing on iiewapaiiera wanted to 
demnnatrate Improved newsiuipcr hinder. Sella 
on alght. Liberal eommlaalon. Addreaa I) t.Vg). 
Editrtr and I*iibl|aber. 

$9,000or LESS 
cash will be used as first payment 

on satisfactory daily or weekly 

newspaper property. Weeklies 

must be in county seats. Northern 

Illinois and northern Ohio loca¬ 

tions preferred. Proposition M. V, 

CHAS. M. PALMER 
Newspaper Properties 

225 Fifth Ave., New York City 

New England 
Weeklies 

$13,000 Well known paper, no com¬ 
petition, good equipment, includ¬ 
ing Linotype, good field and 
business. $7,000 cash required. 

$4,000 No competition, good field 
and opportunity. Present gross 
business, $5,725. Terms possi¬ 
ble. 

HARWELL, CANNON 
& McCarthy, 

Newspaper & Magaeine Properties, 

Times Bidg., New York 

situations wanted 

Afivertisementa under thl$ classification tom 
cents per line eatdi insertion. Count sim 
words to the line. 

Managing Editor who baa accoinpliahed much 
in iircMciit position during laat two ycara dosiren 
to l<K'atc with live dally In middle wcat or 
south. Republican in iHilitles. Would consider 
$l.f00 to $2.<i0b first year. .Must have JWi days’ 
notice, but will come at once for interview if 
yon have goo<l pn»|io«ltioii to offer. Drefer city 
of 15,000 to 35,0b0. Have work«‘d on 4‘«iuiitry 
papers and city pa|M*rs. Marrietl, steudy and do 
not booze. F>xplain all firat letter if you want 
interview. Care of Kditor and Ihiblinher. 

EDITOR—Editorial writer, cxperleiice4l. .4. B., 
r29 North 13th St., ('oshocton, Ohio. 

Kditorial Writer and exfierieneed newspaper 
man desires to assume e«litoriul charge of a 
Hriinll eiMiiitry newH|m)HT. Addrcits l> 1.540, o o 
Editor and Diiblisher. 

Young Qflvertising mditit^a’, 8 years* exp4>ri> 
ence, now with leading Italian newspaper, de¬ 
sires to make u eliange when* future is assnreii. 
Dersonal Interview solicited. Address D 1547, 
c/o Editor and Duhlisher. 

MISCELLANEOUS 
A man with wide experience in general adver- 

tialng. and aueceaBful re<-ord In developing ad- 
Tertiaera. wants to connect with a publlaher. 
who has a Held that is undeTeloped, to develop 
the advertising In bla field, ON A STRICTLY 
CO.MMISSION BASIS. 1 have the ability, ex¬ 
perience and knowledge necessary, and can make 
niy work worth while to any publisher who bss 
the field. Address A. I... T., care Editor and 
Piibliaber. 

FOR SALE 

Advertisements under this classificationfif- 
tee,n rents per line, each insertion. Count 
six words to the line. 

FOR SALF>--.\utoniatlc ToIe<lo web press, 14 i 
ZZ bod; liSK bnuizlng, rewinding and two-color 
iittacliiiicnt; also hIx slitters and cboppera; cost 
W. IdO; ill oiHTiitioii Ion months: will sell for 
gt.tXK), and machine Is in first-clasa coDdition. 
The Herald, I'aHsaic, N. J. 

A pliiii telling in detail, “IIOW TO GET A 
SATISFACTORY •SITUATION’,” malted post¬ 
paid for $1.00. Some aay It’s worth a hundred. 
Your copy is ready. HARRIS-DIBBLB COM- 
I’ANV. 171 Madison Avenue, New York. 

Slialitly iiHiil Rotary Duplex preaa, 4 to 12 
pagos; III lino condition; cheap, small payment 
and time. Address ••Rotary,” care Editor and 
Pnh|iKh(*r. 

FCiR SALE—;t-deck press, prints 4, 6, 8. 10, 
12. Ill, 20, 24 pugea. Overhauled and rebnilt 
Will sell at very low price. The Goss Prlotlug 
Press Co., Uhleago, HI. 

FOR SAI-E—4-deek press, prints 4. 6, 8, 10 
12, 14. 18. 20, 24, 2S, .72 pages. Will be over-’ 
hauled and rebuilt. The Ooss Printing Press 
Co., Chleagn HI. 
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UI.VCK IMM»RSF.S MTFI. 

Kixtnn Man Thiiik.> Wana- 

inakerV Publicity Director Correct. 

IJotiTON, Oct. 20.—Frank Klack, a*!- 
»crtisinp nianaf'cr for the William Fi- 
Iciie’a Iran’s C'<oui|>any , wlio |»rc.'.ide<l at 
the weeklj retail forum of the Pilgrim 
Puhlh'ity Aaaocialioii la^t ni{.<ht, imiorMHl 
the MtateiiiMit rei-i-nlly made l»y .loseph 
If. .\p|>el, director <»f piihlieity of the 
Wanamaker stores of N'ew S'ork and 
lliiladelphia, that "ne\vapa|M-r!. are the 
niofit elli-i'-nl im-diiiins foi' all adver- 
lisiii;:.*' 

"I take Mr Vp|K-r.s ^.tatemenl *ery >e- 
noiialy.” waid Mr. Itlaek. after he had 
read Mr. .4|i|ierH s|i«*«-eh to the inemlMTh 
III the P. I’. A. “lie maker. I In* |K»..itive 
Mati'ineiit. with no tptalilieations,” he 
went on. "and the Wanamaker stores 
lia\e iiwsi all kinds of advertisiii". I 
know, inyselt, of several nation-wide ad¬ 
vertising eam|>ai}:ns earried on exeluaive- 
Iv ia tlie n('Ws|ta|a-rs, and lietter results 
were Msurtsl than in inaKar.iiie eam- 
(•ai^is. thie.may S|a‘nd lar^e amounts 
in mazarines and tlie r(s.ults will not 
show for « 4on« time. Kverythin« eon- 
sidensj. in-wsiiaiaTs are ahead. I have 
not hail verv uimmI Inek with direel mail 
ad» ert isini;." 

Advertising Agents 

COLLIN ARMSTRONG. INC.. 
Advertising A Sales Service, 

IIS Broadway. New York. 

FRANK, ALBERT ft CO.. 
26-28 Beaver St.. New York. 

Tel. Broad 3831. 

HOWLAND. H. S.. ADV. AGENCY. 
INC 

20 Broad St., New York. 
Tel. Rector 2573. 

LEVEY. H. H.. 
Marbridge Bldg., New York. 

Tel. Greeley 1677-78. 

Publishers’ Representatives 

ARKENBERG SPECIAL AGENCY, 
Publishers’ Representatives, 

Classified Advertising Exclusively, 
406A Madison Ave., Toledo, O. 

BUDD, THE JOHN, COMPANY. 
Burrill Bldg., N. Y.; Tribune Bld«., 

Chic.; Chemical Bldg., St. Louis. 

CONE. LORENZEN ft WOOD¬ 
MAN, 

Brunswick Bldg., N. Y.; Advtg. Bldg., 
Chic.: GuBbel Bldg., Kansas City. 

DE CLERQUE, HENRY, 
Chicago Office, 5 S. Wabash Ave. 
New York Office, 1 W. 34th St. 

GLASS. JOHN, 
1156-1164 Peoples Gas Bldg., Chicago. 

O'FLAHERTY’S N, Y. SUBURB. 
LIST, 

22 North William St., New York. 
Tel. Beekman 3636. 

PAYNE. G. LOGAN. CO., 
747-748 Marquette Bldg.. Chicago, 

IlL; 200 Fifrti Ave., New York, 
N. Y.; 8 Winter St., Boston, Mass.; 

t Kresge Bldg., Detroit, Mich. 

VERREE ft CONKLIN, INC., 
.. 225 Fifth Ave.. New York. 

Tel. Madison Sq. 962. 

Ml'. I’lai-k indorM-d this stutemviit hy 
Mr. .\p|)«“l: 

••.VdviTtisiii” is the firi-atcst aid to dis- 
trihiition y«;t dis<roveriHl hy man. .\d- 
vi-rtisin^. wIh'Ii (‘llirinnt. diws aid distrih- 
ntioii and lowt-r.-. tin* rust of voiiiinoditios. 
.XdviTtisiiif; is thcj'efore tMTvice—service 
In the |«*ople. .4dvertiKiii}> is not to sell 
;*<mmIs. it i.s to enable jieople intelligently 
and e<-onomically to buy gooils. Retail 
advertising is more, than double that of 
it- nearest eom|)etitor and more than 
three times greater than magazine adver¬ 
tising. Retail advertising is the {asiple's 
guide in their every day living. The 
newspa|H‘r is the natural medium for re¬ 
tail advertising and for all advertising. 
.\eMspa|H*rs are the most eetlieient me¬ 
dium for all advertising.” 

A $1.>0,000 Fund to .Advertise (Georgia 

•A plan has la-eii launelnHl in Macon, 
lia.. under the auspices of the Georgia 
('hamlM*r of (kimmerce, for lil)erally 
linaiieing that laaly during the next three 
years. It is pro|Hised to raise an ad¬ 
vertising and maintenanee fund of $150,- 
INKl. to lie paid in at the rate of $i>0 000 
a year. The plan provides for an equit¬ 
able distribution of the ex|>ense through¬ 
out the p^aeh county is to lie 
asked to pay its part of a $50,000 an¬ 
nual inainteiiniiee and advertising fund 
during a pi-riml of three years. A finan- 
eial agent will In* em|iloyc<l to carry on 
this campaign. It is felt that the work 
of the orgaiii/ation has lieeii limited and 
its scope lessened on account of insuf- 
lieient funds, and that with the large 
amount in hand, a.s now pro|M>sed, great 
things can Im* accomplished for Georgia’s 
Ix'iielit. 

Advertising (inn-ulidatioii in Louisville 

.Annoiiiici-ment is made of the consoli¬ 
dation of the .Moore-f'ottner Advertising 
Agency and the Caryl Spillcr Advertis¬ 
ing S<*rvice of laniisville, Ky. .Mr. Spil- 
ler. who assumes active charge of the 
eompatiy's atfairs in the capacity of vice 
president and general inaniiger, has lM*en 
ill the employ of some of l.,ouisville’s 
largest merchants and manufacturers, 
and has also Iks-ii connected with other 
prominent adi’crtising concerns. For the 
past year and a half he has conductisl 
the Caryl Spiller .Advertising Service, 
handling the accounts of Louisville biisi- 
m*ss interests exclusively. The ugw or¬ 
ganization will o[M*rate in laith the local 
and foreign fields. Ass<a-iateil with Mr. 
spiller are “.fudge” II. H. Moore, the 
dean of the advertising profession in 
laiuisville, as presiilent. and F. It. Cott- 
ner, advertising manager of “AA’Iiite- 
Moon’s Roots and Herbs." treasurer. 

Help Stevens Kill and "Down” (ioupons 

.At the Hotel .Astor, New York, next 
AA't'dnesday evening, there will lie held the 
first conferenei* of the Indeiiendeut Retail¬ 
ers of the Metro|Militan District. The ob¬ 
jects are: 1. I’assage of the Stevens bill. 2. 
Kliniituitiou of eou|Mins ns a trade factor, 
.‘t. Prevention of fraudulent advertising. 
The s|ieakers will Ih?; Hon. AA’alter M. 
Chandler, Congressman. Iffth District of 
New York: Hon. Daniel ,T. Griffin. Con¬ 
gressman, 8th I fistrlet of New York; 
Hon. figdeu L. Mills. New York State 
Senator; I )r. I/ce Galloway, Professor of 
Conitnerce and Industry, New York Uni¬ 
versity ; Charles Dushkind, Counsel The 
Tobaci*o Merchants of America. 

(^onsoliflated (jas Co.'s Big Ad 

The ( otisolidatetl Gas Company this 
week published the largest advertisement 
ever Used by a gas company in this city. 
It measiireil four columns wide and 
thirtis'ii inches de<*p—782 lines. The ad, 
which was strikingl}’ attractive in de¬ 
sign. iutroduceil the new “CE-Z” gas 
lamp, and was designed, illustrated and 
written by Roliert E. Ijvingston. the 
advertising manager of the com]>any. 
'llie illustration, which occupies the right 
side of the ad, shows Bartlioldi's statue 
tpf “Lil»erty Enlightening the World.” 
the new lamp taking tbe place of the 
torch in the hand of the Goddess’ up- 
lifti-il arm. 

LIVE AD CLUB NEWS 

Stej>s have lieen taken to form an ad 
cluh in Roanoke, A'a. Prominent news¬ 
paper men have already promised their 
co-o|M*ratioii. .Among them are J. F'. 
Ifriscoll, advertising manager of the 
Roanoke Times and World News; W. E. 
Thomas, business manager of the same 
)>a|)er; C. E. Richardson, advertising 
manager of the Thurman & Boone Com¬ 
pany, and others. 

The Taiiicaster (Pa.) Advertisers’ Club 
held its first regular meeting of the sea¬ 
son on Oetol>cr 4 at the Stevens House. 
The main discu.ssioii was over the special 
foorl show to lie held from January 31 to 
February 5. Various committees were 
ap|>ointed. 

'I'he Nashville (Tenn.) Advertksiug 
< 'lub, at its first fall meeting on Octol>er 
7, appointed a committee to arrange for 
a pageant to be held on or aliout Noveni- 
Iter .3. Local interests of every descrip¬ 
tion will be advertised. 

The Ad Club of Buffalo, N. Y.. held 
the first regular meeting of the fall sea- 
.son in the assembly room at the Lafay¬ 
ette Hotel on October 9. Prof. S. H. 
Clark, of (ffiicago, spoke very interesting¬ 
ly on “The f^ven Keys to Salesman¬ 
ship.” 

The Ad-Sell League. South Bend, Ind., 
outlinerl its plans for the year’s work 
at a meeting of the board of governors 
at the Oliver Hotel on Octolier 4. De¬ 
partment heads were announceil by 
i•resident W. K. T.,ainport. 

The next meeting of the Bankers’ .Ad 
.Association will Ite held next Thursday 
night at the Ft. Pitt Hotel, Pittsburgh, 
Pa. 

The local business men of Wlieeling, 
W. Va., were deeply interested in a talk 
on advertising given on Octolier .'> in the 
market auditorium by N. W. Prentis, 
Jr., advertising manager of the Arm¬ 
strong Cork Company of Lancaster, Pa. 

“How to Make .Advertising More Ef- 
f«*ctive” will lie the subject of an address 
to l>e made at the first of the winter 
series of frc*e lectures under the auspices 
of the Syracuse (N. Y.) Advertising 
Men’s Club. Merle Sidener will lie the 
speaker. 

The meml)ershi[) committee of the Cin¬ 
cinnati (O.) Ad Club, of which .Tolm AA’. 
Irvine is chnirinan. has notified the 
meinlK*rs of the club that tlie inemlier- 
ship campaign for 2(i(l new niember.s 
starts Tuesday, Oetolier 26. The names 
of nearly 1..500 jirospects have lieeii sc- 
ciireil. The.se are eitlier advertising men 
or the heads of business houses that 
are interested in advertising. Teams 
headed by a captain are lieing made up 
to systematical!V I'all on the prostiects. 
It is expeeterl that the canvass will be 
completed in four days and that the 2(Ki 
new members will casilj- l)e secured. 

AD FIELD PERSONALS 
Frank 11. Copithorn. who has lieen ud- 

icrtising manager for the AA’aterburv 
(Coiiii.l Republican, lias i^signed, and 
«ill liecome andiated with Frank P. Ben¬ 
nett & Co., of IVistoii, publishers of a 
linaneial journal. 

.A. 1). Pierce it. now in charge of the 
Detroit offi<-es of the .Stolker .Advertis¬ 
ing Company, recently o|>ene<l in the 
Kreage Building. Mr. Pierce is a man of 
wide experience, having been associated 
with the MacManiis Company, Nichols- 
Finii, Clias. H. Fuller and others. 

AA’. AA’. Springer, of the Phelps Publish¬ 
ing CVmipany of Chicago, addressed the 
Peoria (Til.) .Ad Club on October 12. 

.John C. Silencer, of St. Thomas, Ont.. 
who has lieen acting as Canadian adver¬ 
tising agent of the Pere Marquette Maga¬ 
zine for some .vears, has gone to Detroit to 
act as manager of the publication. 

.T. .1'. Rockwell has rejoined the staff 
of the McGraw Publishing Company in 
the cajiacity of advertising counsellor 
to the companv and its customers, and 
will make his headquarters at the com¬ 
pany’s general offices in New York. 

B. AA’. Newkirk, who was formerly as¬ 
sociated with the Atlanta (Ga.) Consti¬ 
tution. is now taking charge of the ad¬ 
vertising of the Montgomery (Ala.) 
Journal. . 

Newark A^’ill Be Right There 

Newark, N. •!., will be represented by 
a large delegation at the annual conven¬ 
tion of the .Associated .Advertising Clubs 
of the AVorld in Philadelphia next June, 
if the present plans of the Newark Ad¬ 
vertising Men’s Club are carried out. 
Two hundred members are expected to 
represent Newark in the pageant, which 
is an annual feature of the convention. 
Palm Beach suits will constitute the uni¬ 
form attire selected. In addition to the 
uniformed marchers it is expected that 
many other business men of the city who 
are not members of the advertising club 
will make the trip. A large band and 
.several elalsnate floats will be sent with 
the delegation, including one representa¬ 
tive of Newark’s anniversary and an¬ 
other showing tlie Port Newark Ter¬ 
minal. The slogan adopted by the coiii- 
inittee is "Half a Mile of Newark”— 
meaning a half-niile-long division in the 
pageant. 

"Some Record” for Cedar Rapids (Gazette 

.Adverti>iiig Alaiiager J. S. Young 
seems ju.stilied by the facts in writing 
thus eiithusliistically to Thk Editoii 

.VXD Puiu-isiikh: "I am sending you 
copies of tlie Gazette for Thursday, <>•- 
toiler 7, and Friday, Octolair 8. Tlere. f 
lielieve, is ‘some record.’ Tlie popula¬ 
tion of Cedar Rapids is 40.0(MI. The 
Gazette’s circulation is 12.500. Thurs 
day’s paper contained 1,789 inches of 
])aid advertising, or a fraction over 8.'> 
columns. Friday’s pajier contained 1,904 
inches of paid advertising, or a little 
over 93 columns. Tliese are not special 
edition papers in any manner—just tlic 
oi-dinary run of business with a little 
extra pep ijeliind tlieiii. For the past 
three Fridays, the Gazette has carrieil 
more than 85 ooliiinns of advertising. 
Business is surely good in Cedai' 
Rapids.” 

Trenton Times “Classified” Increases 

'I’lie ’rrenton (N. .1.) Evening Times 
and Sunday Tiines-Advertiser liave alml- 
ished the use of all display type from 
their classified columns, liave adopteii 
the alphalietical classification sclieme. 
and are making an active cam|mign for 
a greater volume of tliis kind of adver 
tihiiig. Tlie improvement is apparently 
endorsed by the Trenton public, for din ¬ 
ing tlie past month the business in tlie 
Sunday edition has increased from one 
to two jiages, while in the daily (laper 
several coliiiiiiis have been added. Trtiis 
increase is in spite of the fact tliat tlie 
ads are now set closer than formerl\ 
and tlint smaller department headings are 
used. 

Eckntoriii Now With Vaiiderhoof 

Herliert A''anderhoof of Chicago aii- 
nounccs that he has associated with him¬ 
self as a working jiartner in his adver¬ 
tising service )iiii'<*aii, Royce I*. Eckstorni, 
formerly of the Cliicago .toiirnal. 

Parcel Post to Argentine Now 

A parcel |K>st convention lias lieen con- 
elinhsl between tlie United States ami 
the Argentine Repulilic, taking effect yes¬ 
terday. Of ail the nations of Sontli and 
Central America, Paraguay is the only 
one now without a parcel post conven¬ 
tion w ith the United States. 

Free Space Some More 
November .10 lias lieen specified ns 

“pineapple day” and November 25 as “po¬ 
tato day.” In lioth cases, promotion witli- 
oiit payment seems to be tlie idea. 

Free Publicity Yet Again 

The Pyrene fire extinguisher people 
are hard after free publicity in the jia- 
pers. The endeavor is to stimulate a 
“Are prevention week.” Newspapers arc 
getting three big write-ups, but not even 
tlie suggestion of paid advertising. “The 
editor will lie glad to print it.” say tlie 
Pyrene folks, confidently, to their deal¬ 
ers. when sending out tlie matter. 
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The Followuf Newspapers are Members of 

THE AUDIT BUREAU OF 
CIRCULATIONS 

And grant the right to the organization to examine, through qualified audi¬ 
tors or independent auditing concerns, who are certified public accountants, 
any and all bills, news-agents’ and dealers’ reports, papers and other rec¬ 
ords considered by the Board of Control necessary to show the quantity of 
circulation, the sources from which it is secured, and where it is distributed. 

TIPS FOR THE AD MANAGER 

Carney & Kerr, .’IS West 42nd street, 
N'ew York City, are placing orders with 
Boston newspapers for Mathues Bros., 
••Merak Cigarettes,” 619 Madison avenue, 
Xew York City. 

Cheltenbam Adv. Agency, 11 East 36th 
street New York City, is now placing 
the advertising for the Cosmopolitan 
Magazine, 119 West 40th. street. New 
York City. 

Churchill-Hall, 50 Union Square, Xew 
York City, are now placing orders with 
Xew Jersey newspapers for the Women’s 
Suffrage Party of New Jersey. 

The Witt K. Cochrane Adv. .4gency, 
Boyce Bldg., Chicago, Ill., is again plac¬ 
ing orders with some large city news¬ 
papers for the Kewanee Boiler Co., “Ke- 
wnnee Boilers and Heaters,” Kewanee, 
111. 

The Dauchy Co., 9 Murray street, Xew 
Y’ork City, is placing 84 1. 1 mo. orders 
with some New York State newspapers 
for the Yankee Co. The same agency 
is placing 13 t. orders with Xew .Jersey 
newspai)ers for Raymonds & Co., Pec- 
inral Plaster. 291 IJroadway, Xew Y'ork 
City. 

Foster Debevoise Co., 15 West 38th 
street. Xew York City, are placing 1 in. 
4 t. orders with newspapers in selected 
Western sections for the Financial Press, 
124 Front street. New York City. 

Erwin A Wasey Co., Garland Bldg., 
t'liicago. Ill., are placing with Xew York 
t'ity newspapers the advertising for 
Frantz Premier Bistrihuting Co.. 
"Frantz” I’remier Electric Cleanser. 
Marbridge Bldg., New York City. 

.\lbert Frank & Co., 26 Beaver street. 
New York City, are placing orders with 
Canadian newspapers for the French 
T.ine. 19 State street. New York City. 

Federal Adv. .4gency, 24.3 West 39th 
street. New York City, is making .5.900 
1. contracts with a few Southern news¬ 
papers for the Southern Mfg. Co., “Prin- 
cine” Baking I’owder, Richmond. Va. 

P. K. Frowert Co.. 1.51 West 42nd 
sireet. New York City, is again placing 
90 1. 2 t. orders with a few Eastern Sun¬ 
day newspapers for Dreicer & Co., 
jeweler. .5tkt Fifth avenue. New York 
City. 

Carl M. Green Co.. Free 1‘ress Build¬ 
ing. Jteiroit. Mich., is again placing or¬ 
ders with a selected list of newspapers 
for the Saion Motor Car Co.. “Saxon 
.Vuto." Detroit. Mich. 

Guenther-Bradford Co.. 64 West Ran¬ 
dolph street, Chicago. Ill., is again plac¬ 
ing orders with some Southern news- 
paj)ers for the Cumberland Sanitarium, 
Cumberland. Tenn. The same agency is 
tdacing 14 1. 1 t. orders with some West¬ 
ern weekly papers for the Royal Per¬ 
fume Co. of Chicago. Ill. 

.1. II. Martzell Co. of Philadelphia. Pa., 
is again idacing orders with a selected 
list of newspapers for Dr. Chase Co.. 
“Dr. Chase Nerve Food.” 224 North 10th 
street. Philadelphia. Pa. 

New Orleans States 
Sworn Net Paid Circulation for € Months 

Endinf Sept. 31, 1315 

33,142 Daily 
We guarantee the largest white home 

delivered evening circulation in the trade 
territory of New Orleans, 

To reach a large majority of the trade 
prospects in the local territory the States 
IS the logical and economic medium. 

Circulation data sent on request. 

The S. C. BECKWITH SPECIAL AGENCY 
Sole Foreign Representatives 

New Yorh Chkngo St. Louie 

The Hicks Adv. Agency, 132 Nassau 
street. New York City, is again placing 
orders with newspapers in suburban 
Pennsylvania towns for the Colonial 
Hotel, Philadelphia, Pa. 

W. H. H. Hull & Co., Tribune Build¬ 
ing, New York City, are again placing 
orders with a selected Hat of newspapers 
for B. Altman & Co., Fifth avenue and 
34th street. New York City. 

The Wylie B. Jones Adv. Agency, 
Binghamton, N. Y., is placing orders with 
New Y'ork City newspapers for the 
Tmeo Mfg. Co., Inc., “Carbola” Germ 
Killer, 7 East 42nd street, New York 
City. 

The H. W. Kastor & Sons Adv. Co., 
Commercial Trust Bldg., Kansas City, 
Mo., is placing 14 1. 3 t. orders with 
Western weekly newspapers for Rogers 
Fur Co., Kansas City, Mo. 

R. F. Kirtlnnd Adv. Agency, Lytton 
Ruilding, Chicago, Ill., is placing 42 1. 
2 t. orders with some Western news¬ 
papers for Lorenz Electric Works, Chi¬ 
cago, Ill. 

I>ord & Thomas. 341 Fifth avenue. 
New York Cit.v, are again placing copy 
nil contracts for the Eckerson Co., “Gold 
Coin Oleomargarine,” Jersey City, N. .1. 

The Robert M. McMullen Co., Cam¬ 
bridge Building, New York City, is re¬ 
ported to be making up a list of news¬ 
papers for Iluyler’s Candies, 64 Irving 
Placi'. New York City. 

Morse International .Vgcncy. Fourth 
avenue and 30th street. New York City, 
is iilncing ."'/o-in. 4 t. orders with Penn¬ 
sylvania newspapers for the Richardson 
& Roynton Co., Heaters and Boilers, 31 
West 31st street. New York City. 

The New England Adv. Co.. .5.3 Stale 
street, Boston, Mass., is again placing or¬ 
ders with mail order newspapers for 
.lesse A. Case. “Ca.se Rheumatic Rem¬ 
edy.” Broekton, Mass. 

Tlie Frank Preshrey Co., 4.56 Fourth 
avenue. New York City, is making con- 
trai-ts with some newspapers in Georgia. 
Maine, New Orleans and Cleveland. Ohio, 
for .lames Chalmers Sons. “Chalmers 
flelaline,” Williamsville, N. Y. 

Tlie 'raylor-Critchfield-Clagiie Co., 
Brooks Building. Chicago. HI., is placing 
.56 1. 2 t. orders with some Western 
weekly newspapers for the .\hiniinnm 
Shoe Co., Chicago, Ill. 

Ruthranff & Ryan. 4.50 Fourth avenue. 
New York City, are placing orders with 
some New York and New .Jersey news- 
Iiaiiers" for Nomordust Chemical Co., 19 
East 2l8t street. New York Cit.v. The 
above agency is also placing some news¬ 
paper advertising for the IT. S. School 
of Music, 225 Fifth avenue. New York 
Cit.v. 

Wrigley .\dv. .\genoy. 111 West Wash¬ 
ington street, is placing orders with some 
Ohio npwsjmpers for the Rogers Sales 
Co. of Chicago. Ill. 

H. H. T>evey Co.. New York City, is 
doing the advertising for the Hotel Mar¬ 
tinique. 

'Hie Vick Chemical Co.. Greensboro, 
N. C.. is placing direct with a selected 
list of newspapers 300 in. 1 year. 

The Federal .\gency. New York City, 
is placing with a few Southern papers 
5,000 1. 1 year for the Southern Mfg. Co. 

Chesman & Co. are placing with Mid¬ 
dle Western newspapers 5,000 1. 1 year 
for Mrs. M. Summers of Detroit, Mich. 

M. V. Kelly Co., Detroit, Mich., is 
placing with a few Pennsylvania news¬ 
papers 5,000 1. 1 year for the Enger 
Motor Car Co. of Cincinnati, Ohio. 

Schiele Co., St. Louis, Mo., are placing 
with papers In the Middle West 100 1. 
Sunday t. f., for the Maycllffe Dist. Co. 

ALABAMA. 

NBWS .Blrmtaghaa 
tverage circulation fur Septemlicr: Dally, 3*,433; 
Sunday, 37,804. Printed 2,207.884 lines more ad- 
rertlalns tban ita neareat competitor la ltl4. 

_ CALIFORNIA. 
EXAMINER ..Doa Aogalaa 
A. B. C. Audit reports ahow largeat Ifomlng and 
Sunday drcolatlon. Greateat Homa Dallvtry. 

BULLETIN .San Pranclaco 

THE PROGRESS.Pomona 

GEORGIA. 
JOURNAL (Clr. 67,531).Atlanta 

CHRONICLE .AngnaU 

I.EDGER .Columbus 

ILLINOIS. 

HERALD .JoUat 

STAB ICtrcuIatlon 21.589).Peoria 

IOWA. 

REGISTER & LEADER.Des Moines 
EVENING TRIBUNE.Des Moines 
Essential to covering Dea Moines and vicinity. 

THE TIMES JOURNAL.Dubuque 

SUCCESSFUL FARMING.Dee Molnee 
More than 700,000 circulation guaranteed and 

proven or no pay. Member Audit Bureau of 
Circulatlona. 

KENTUCKY. 

MASONIC HOME JOURNAI.Loulavllle, Ky. 
(Semi-Monthly, 32 to 64 pagea.) Guaranteed 
largeat circulation of any Maaonlc publication In 
the world. In exceaa of 90.000 copiea monthly. 

_ LOUISIANA. 
TIMES PICAYUNE.New Orleana 

_ MICHIGAN. _ 
PATRIOT (No Monday laaue).Jackaon 
Average three montha ending March 81, 1915: 
Dally, 11,349; Sunday, 13,104. Member "Amer¬ 
ican Newapaper Pub. Aaa’n.” ‘‘Gilt Edge Newa- 
papers,” and A. B. C. 

MINNESOTA. 
TRIBUNE, Morning and Elvening... .Minneapolia 

MISSOURI. 
I'OST-DISPATCH.St. I/>uIb 

la the only newaiiaper In Ita territory with the 
beautiful Rotogravure Picture Section. Circu¬ 
lation Hrat aix montha. 1915: 

Sunday average .3.’>0.066 
Daily and Sunday. 204.497 

MONTANA. 

MINER .Butte 
Average daily. 11.684; Sunday, 17,971, for 3 

montha ending March 31st. 1915. 

NORTH CAROLINA. 

SENTINEL .Winston-Salem 
Oi'tober gov’t report 5,843. net gain October. 

1915, over October, 1914, 1,028 copies. 

_NEW JERSEY._ 
PREiSS (Clrculstlon 7,945).Asbnry Park 

JOURNAL .Eliiabeth 

PRESS CHRONICLE .Pateraou 

COURIER-NEWS .Plalnfleld 

ILLINOIS. 
SKANDiyATEW ....... • ■. ■ • •  .Olllcago 

INDIANA. 
THE AYE MARIA....i.Wetra Pame 

_NEBRASKA._ 
rsBiE nmmm (at. m.8M).tiMrtu 

NEW YORK. 

COURIEE ft EMQUIBEB.Buffulu 
IL PROGBBESO ITALO AUEBIOAMO.Nuw Tofft 

day.Naw York 
'The National Jewlab Dally that no general 

advertlaer should overlook. 

NEBRASKA. 

TRIBUNE ......Haatlugu 
Circulation A. B. C. report. 7,100. Full leased 

wire re|>ort United Prese. 

OHIO. 
PLAIN DEALER.Clevcluud 

Circnlation for August, 1915: 
Daily . 134,953 
Sunday . 164.749 

REGISTER ..Sanduaky 
The most widely read dally published In 

Northern Ohio between Cleveland and Toledo. 

VINDICATOR .Toungstowu 

PENNSYLVANIA. 
TI.MES ...Brie 
DAILY DEMOCRAT .Johnatowu 

TIMES-LEADER .Wllkee-Barra 

SOUTH CAROLINA. 

DAILY MAIL.. Aodenov 

SOUTH DAKOTA. 
The Sioux Falls Daily Press is the medluia 

that reachea the people in the towna and In tha 
country. Largest Sunday paper of any town Ita 
slxe anywhere. G. Logan I’ayne Company, New 
York ann Chicago. 

TENNESSEE. 
BANNER ..NaabTllle 

TEXAS. 

AMERICAN .Austin 
"The Twentieth Century Paper of Texas” is 

absolutely independent, printing ail tha news all 
the time and printing it Orat. Seventy per cert, 
city circulation by carrier. 

STAR-TELEGRAM .Fort Worth 
Net Paid Circulation, 86,000 dully. Over 50% 
more net paid city circulation and over 5,000 
more net paid Snnday circnlation than any other 
paper In Fort Worth. 

CHRONICLE .....Houston 
The Chronicle guarantees a circnlation of 35,000 
dally and 45,000 Sunday. 

POST .Houston 
Over 80% city circulation to tegular aubacrib- 

era by carrier. The “Home Paper” of South 
Texas, .<0,000 guaranteed. 

TEIjEORAM .Templa 
Net paid circulation over 6,000. 

_ UTAH.__ 
IIERALD-RBPUBLICAN.SnU Lake City 

_VIRGINIA._ 
DAILY NEWS-RECORD.Harriaonbnrg 

In tha famous Valley of Va. only paper ia 
the richest Agricultural County In United Statee. 

_ WASHINGTON._ 
POST-INTBLLIOENCBB .Seattla 

CANADA. 

ONTARIO. 
FREE PRESS .Londaa 
DAILY HERALD.StratfoM 

Largest circulation In Perth County. Tto 
paper that Perth County peopio want to read. 

NEW YORK. 

BOLI.BTnNO DELLA SERA.Naw Tart 

PENNSYLVANIA. 

TIMEB .Ohart* 

ROLL OF HONOR 
The following publinhern gueranteo eirculation and willingly grant any advartisar 
tha piiTilaga of a careful and exhauatiTe inwantigatlea. 
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Regarding Food Advertising 
And The New York Market 

January 1 to September 30, 1915 
(Agate Lines) 

Evening Newspapers (6 days) 

The Globe. 350,732 
The World.*.. 146,306 
The Journal . 144,609 
The Sun. 83,013 
The Telegram. 59,676 
The Mail. 58,539 
The Post. 33,894 

Morning Newspapers (6 days excluding Sunday) 

The American. 60,602 
The World. 52,305 
The Times. 42,009 
The Press. 20,584 
The Tribune. 20,504 
The Herald . 6,025 
The Sun. 3,117 

The Globe carried nearly half as much as all the other evening papers 
combined, and more than twice as much as either the World 

or Journal. 

Food advertising must yield results. It appeals to women readers. The 
Globe stands ready to prove results far beyond the ordinar^\ 

185,000 CIRCULATION 
Member the A. B. C. 

O’MARA & ORMSBEE, Inc. 
CHICAGO 

Tribune Bldg. 
Special Representatives NEW YORK 

Brunswick Bldg. 
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