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Happy Radio 
“New Year”! 

The Chicago Daily News wishes dealers and manufacturers of radio 

renewed and increasing prosperity in the “new year” now dawning. It 

“points with pride” to the achie\ements of the industry in Chicago in 

past months, and the resulting har\est now awaiting radio manufacturers 

and dealers who heed the call to “come and get it.” The Daily News is, and 

was from the very beginning, an artlent patron of radio in Chicago. “The 

fun of it,” as well as the potentialities of the industry, ha\ e led it to extend 

every assistance to fans and the trade in Chicago. The Daih News was 

the first newspaper in Chicago to erect a broadcasting station, and is 

today the only paper in Chicago that owns and operates its own station 

—\\"MAQ. For the coming season it has planned a radio program— 

editorial and broadcasting—that will meet the growing needs of the fans 

and the trade in Chicago. Radio advertisers will accordingly find in The 

Daily News a medium holding the keen interest of the fans—a medium in 

which their advertising will influence the buying interest of the great 

majority of radio enthusiasts and prospects in Chicago. 

THE CHICAGO DAILY NEWS 
FIRST IN CHICAGO 
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No State Can Offer More or Better Opportunities 
for Successful Advertising than Can this 

\ Great Keystone State j 
1 Pennsylvania leads all states in mineral and industrial production. Its min- a 
\ eral riches are very great. Anthracite and bituminous coal produced are # 
% worth together about $900,000,000. The coke output alone is $160,- I 
\ 000,000. The natural wealth in iron ore, oil and quarries is very a 

\ INDUSTRIES OF STATE BUILT ON BASIC ELEMENTS f 

1 Pennsylvania produces nearly half the steel of the country, ship- a 
\ ping it to all parts of the world. Its production in pig iron is a 
\ about 1 4,000,000 gross tons. a 

\ PRODUCTION VARIED IN ALL PARTS OF THE STATE f 

% The state leads all Midwest States in cotton goods, is second a 
\ in silk and wool goods, ranks first in leather output, glazed a 
\ kid being the most important. There are more than 27,000 I 
\ industrial plants, paying $1,864,000,000 in wages to a 
\ 1,523,000 employes. I 

\ PROSPERITY IS PERMANENTLY PLANTED f 

% This great commonwealth offers an excellent terri- a 
\ tory to any advertiser who seeks to test the appeal a 
\ of his commodity to Americans of the substantial, a 
\ discerning kind. a 

\ Cultivate This Market With These Newspapers a 

•Allentown Call . 

ttEaaton Free Press 

Cir eola¬ 
tion 

2,500 
lines 

10,000 
lines 

..(M) 29,446 .10 .10 

...(S) 19,42.1 .10 .10 

..(E> 5,702 .025 .025 

..(M) 7,189 .029 .029 

...(E) 5,664 .025 .025 

...(E) 15,.i07 .055 .055 

...(E) 6,.529 .035 .03 

...(E) 6,302 .02 .02 

...(E) 21,439 .07 .07 

...(E) 12,711 .05 .05 

...(E) 26,258 .08 .08 

...(E) 38,546 .095 .095 

..(M) 6,765 .035 .035 

Morn- 
E&M) 16,284 .08 .07 

Circnla- 2,500 10,000 
tion lines lines 

•Scranton Times . ....(E) 41,414 .12 .11 

•••Sharon Herald . ....(E) 6,287 .0285 .0285 

•Sunbury Daily Item . ....(E) 4,564 .025 .021 

•••Warren Times-Mirror .... .(E&M) 9,090 .036 .036 

tWashington Observer and Re- 
porter . .(M&E) 17,358 .06 .06 

tWest Chester Loral News. ....(E) 10,883 .04 .04 

•Wilkes-Barre Times-Leader ....(E) 23,775 .08 .05 

•Williamsport Snn . ....(E) 19,766 .07 .07 

tYork Dispatch . ....(E) 18,527 .05 .05 

tttYork Gazette and Daily .. ....(M) 17,435 .05 J)5 

tfCovemment Statement, Sept. 30, 1923. 

•••A. B. C. Statement, April 1, 1924. 

ttfCovemment Statement, April 1, 1924. 

tGovernment Statement, Sept. 30, 1924. 

•A. B. C. Statement, Sept. 30, 1924. 



The Maximum of Concentration in 
the World's Greatest Market 

According to the statements filed with the United States Government covering the six months’ 
period ending September 30, 1924, The World and The Kvenixg WoRl^i) have together main¬ 
tained an average circulation during this period in excess of copies daily. Their actual 

net average for the month of September was 741,199. This represents an increase of 28,986 in the cir¬ 
culation of The World over October a year ago, and a corresponding increase in The Evening 

World of 57,139. 

M ore than 90^^ of this huge distribution is confined to the shopping district of which New York 
is the center. This localized circulation represents the most powerful concentration of newspaper dis¬ 
tribution purchasable in Greater New York. 

The following comparison of circulation clearly indicates the steady, consistent growth of The 

World and The Evening World during the past year: 

---Government Statement —--, 
6 Months Ending 
Octo6«r J, 1923 

6 Ending 
AprU 1. 1924 

4 Months Ending 
October 1, 1924 

fnerooso Over 
Preceding Period 

Net Avenge 
September, 1924 

Increase Over 
October, 1923 

The World 382,739 391,421 404,377 12,956 ^ 411,725 28,986 

The Evening 

World 
272,335 271,114 314,489 

K ' 

’ 43,375 .329,474 57,1.39 

Within the boundaries of the Metropolitan Shopping Area is sold the vast bulk of merchandise 
consumed by upwards of 7,000,000 people. From this area the local merchant draws his daily trade; 
here the national advertiser has his saturated distribution. In other words, ffits is where the goods are 
sold; is /his where you are advertising? 

For a proper understanding of Greater New York*s adver¬ 
tising problems^ send for an interesting booklet, ** Charting 
Americans Greatest Market**, It is sent free on request. 

mam 
PULITZER BUILDING, NEW YORK CITY 

Mailer* Building Title Insurance Building General Motors Building 

Chicago Los Angeles Detroit 

Chancery Building 

San Francisco 

Securities Building 

Seattle 



Since it is true, that— 

“In Philadelphia 
nearly everybody reads 

The Bulletin” 
riicrc can be no escape from the conclusion that the advertiser can reach nearly everybody 
in Philadelphia through The Bulletin. 

Dominate Philadelphia 
Create maximum impression at one cost by concentrating in the newspaper “nearly 

everybody” reads— 

Wxt Bulldtu 
PHILADELPHIA’S NEWSPAPER 

Net paid circulation for the six months ending 
September 30, 1924— 

516,609 copies a day 

The circulation of the Philadelphia Bulletin is one of the 
largest in the United States. 

NEW YORK—814 Park-Lexington Bldg. (46th St. & Park Ave.) 

CHICAGO—Verree & Conklin, Inc., 28 East Jackson Blvd. 

DETROIT—C. L. Weaver, Verree & Conklin, Inc., 117 Lafayette Blvd. 

SAN FRANCISCO—Harry J. Wittschen, Verree & Conklin, Inc., 681 Market St. 

(Copyright 1924—Bulletin Company) 
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Whole Press Confused By Treasury Officials^ 
Startling Conflict of Tax Orders 

Editor & Publisher Herewith Presents the Mischievous Official Documents—Question of Legality of 

Publicity May Reach Highest Court—Editorial Opinion Everywhere Divided and Hot Controversy 
Ensues 

P^lUESPREAD confusion over the 
" legal right of newspapers to pub¬ 

lish income tax returns under certain 
provisions of the Revenue Act of 1924 
has apparently not been abated. 

Conflicting opinion as to the intent of 
Congress when it provided publicity for 
income tax lists in enacting the law is 
expecterl to continue among lawyers until 
the entire question is threshed out in the 
courts. 

There are legal experts who agree with 
the opinion expressed by Attorney 
General Stone that newspapers continu¬ 
ing to publish income tax returns “will 
do so at their peril.” 

There are other legal experts who 
obviously do not share the opinion. 

The "best minds” of the bench and bar 
will probably differ on the subject even 
after Mr. Stone has carried out his in¬ 
tention of making a test case of the law 
in the courts. 

It is predicted in some quarters the 
United States Supreme Court may be 
reached Ix-fore such a test case is de¬ 
termined finally. It is also thought even 
a decision by the highest legal tribunal 
of the country may not quite still what 
has already develoj^l into one of the 
itrangest controversies ever provoked by 
an act of Congress. 

Among the first to be faced with the 
conflict of laws, legal opinions, .sense of 
news and idea of the proprieties were the 
press associations. The Associated Press 
announced that it would not carry the 
lists made public by the several tax 
dRces. 

The United Press and the Hearst 
'*nrices, the I. N. S. and Universal, on 
the other hand, determined that the lists 
were news and supplied them to their 
clients. 

Mrtropolitan newspapers generally 
PuNishecl the local lists and some carried 
hini columns of names and tax payments 
irom other centres. In New York the 
wm'ng Post on Thursday night state ! 
’hat it would not publish the names 
•nrnished reporters by the revenue office, 
not OTly for legal reasons, hut because it 
considererl such publication an un- 
**’^f*'’ted prying into the private affairs 
’ll the people. A similar stand was an- 
’’•’^ed by the Philadiit>hia Public 
Wgrr and the Baltimore Sun. 

The Ne7i' York Times daily since 
•ctober 24 has published lists of tax- 

Nyers obtained in cities all over the 
co*try. Other New York papers have 
cwicmtrated largely on the metropolitan 
™tnct of New York. The Hera'd 

printed no lists on October 25, 
that the second treasury ruling 

"it publication violated the law guided 
t* action, but on Saturday and daily 

has published the informa- 
** under protest.” 

those Washington correspond- 
long experienced in unravelling the 
tangles often incident to national 

^Wation the peculiar situation created 
IJ^ing more and more puzzling, 
^tcretary of the Treasury Mellon 

originally expressed himself definitely of 
the opinion that publication by news¬ 
papers of income tax returns was unlaw¬ 
ful. But a series of statements issued by 
the Treasury Department on how such 
returns should be thrown open for “public 
inspection” under the present revenue law 
appeared to leave some room for “reason¬ 
able doubt.” 

The entire subject assumed such 
national importance by Tuesday it was 
discussed by President Coolidge with his 
Cabinet. Upon leaving the White House 
following the Cabinet meeting, the At¬ 
torney (ieneral stated he and Mr. Mellon 
were in thorough accord. 

Mr. Stone called the newspaper corre¬ 
spondents into his office at the Depart¬ 
ment of Justice later in the day and dis¬ 
tributed among them a statement he was 
careful to explain was not an “opinion.” 

The statement is herewith presented by 
Editor & Piblishf.r in full for com- 
pari.son with those issued several days 
previously by the Treasury Department 
which are reproduced in their entirety 
later on: 

“Section 257, Subdivision (a) of the 

Revenue Act of 1924 provides, among 
other things, that Income Tax Returns 
‘shall constitute public records; but they 
shall be open to inspection only upon 
order of the President and under rules 
and regulations prescribed by the Secre¬ 
tary and approved by the President.’ 
Subdivision (b) of the same Section 
makes it the duty of the Commissioner of 
Internal Revenue ‘as soon as practicable 
in each year’ to cause to be prepared anil 
‘made available to public inspection in 
such manner as he may determine, in the 
office of the Collector in each Internal 
Revenue district and in such other places 
as he may determine, lists containing the 
name and the post office address of each 
person making an Income Tax Return in 
such district, together with the amount 
of the Income Tax paid by such person.’ 

“Section 1018 of the same .Act re¬ 
enacts Section 3167 of the Reviseil 
Statutes as amended, which provides 
among other things ‘It shall be unlawful 
for any person to print or publish in any 
manner whatever not provided by law 
any Income Return, or any part thereof 
or source of income, profits, losses or 

HOW did this income tax story happen 
to break? How did the newspapers 

learn that the information might be avail¬ 
able for use at local collectors’ offices? 
These are two points that the welter of 
buck-passing, recrimination, and conflict¬ 
ing legal opinions during the past week 
have left unrevealed. 

Picking up the threads of the available 
information and unravelling from them 
all elements of partisanship and doubt. 
Editor & Plulisher gives its readers an 
insight into the mechanics of this story, 
one of the most important and puzzling 
breaking in Washin^on since the war. 

It is stated at the Treasury Department 
that the original instructions issued by 
Commissioner of Internal Revenue Blair 
to collectors on Oct. 20 (see Document A 
in accompanying story) were not origi¬ 
nally “intended for newspaper use.” but 
merely for the collectors themselves. 

The real “tip-off” to newspapers that 
income tax returns were accessible came 
from a canned statement issued by the 
Bureau of Internal Revenue in Washing¬ 
ton on Oct. 23, three days after the origi¬ 
nal instructions were sent out. (See 
DiKument B.) 

On the same night, the following con¬ 
fidential telegram was sent by Mr. Blair 
to all Collectors of Internal Revenue: 

“With reference to Mimeograph 3249 
(Document A), the law does not author¬ 
ize preparation of copies of the income 
tax list by public. To permit persons to 
iprepare duplicate lists of income taxpay¬ 
ers would seriously obstruct the efficient 
management of your office. Post con¬ 
spicuously and call to attention of all who 
wish to examine income tax lists the oro- 

visions of Section 3167, Revised Statutes, 
particularly that provision making it un¬ 
lawful to print or publish any income tax 
return or any part thereof under penalty 
of a fine of $1,()(X), or imprisynment for 
one year or both. 

“Blair, Commissioner.” 
The storm had broken. 
It was suggested at the Treasury De¬ 

partment on Wednesday of this week that 
the first intimation newspapers had that 
the income tax returns were available for 
"public inspection” was the release above 
referred to as “Document B.” Mr. 
Blair’s instructions of three days before 
had gone forth without notice to the 
newspaper corps. 

Newspaper correspondents on request¬ 
ing copies of the latter from the publicity 
division of the Treasury Department were 
furnished with copies of .Mimeograph 
3249 (Document A). 

Wires were kept busy Oct. 24. as news¬ 
paper men covering the Treasury Depart¬ 
ment sought to clarify the situation. 
Statements were forthcoming frequently. 
It was suggested that new.spaper reporters 
sent to ask local collectors as to the mean¬ 
ing of the canned statement of Oct. 23 
have their attention directed to Mr. Blair’s 
first instructions. 

Responsibility for the mix-up is appar¬ 
ently being shifted from shoulder to 
shoulder in the Treasury Department. 
Treasury officials insist that the whole 
matter is purely routine. Meanwhile 
newspaper men are kept running in cir¬ 
cles to obtain for their newspapers copies 
of Mimeograph 3249. which was never 
carried in full from Washington hy the 
news services. 

expenditures appearing in any Income 
Return; and any offense against the fore¬ 
going provision shall lie a misdemeanor 
and shall lie punished by a line not ex¬ 
ceeding $1,(KK) or by imprisonment not 
exceeding one year, or both, at the dis¬ 
cretion of the court.’ 

“The effect of these provisions is to 
allow general insl'ection of income la.r 
returns only under such rules and regula¬ 
tions as may be prescribed by the Secre¬ 
tary of the Treasury with the approval 
of the President. Subdivision (b) above 
referred to, however, makes it the duty 
of the Commissioner of Internal Revenue 
to make a^'ailahlc to inspection in such 
manner as he shall determine in the office 
of the Collector and such other places as 
he may determine, lists containing only 
the post office address of the person mak¬ 
ing a return and ‘the amount of incom.' 
tax paid by such person.’ 

“We are informed that the Com¬ 
missioner of Internal Revenue has author- 
izeil the instx'ction of such lists only in 
the office of the Collector in each In¬ 
ternal Revenue district. He has author¬ 
ized no publication of such li.sts in the 
newspapers or otherwise. Publication of 
this information in newspapers is nowhere 
.s|K-cilically provided for by the law and 
appears not to Iiave been authorized under 
the provision of Section 257 (b). Sec¬ 
tion 3167 of the Revised Statues re¬ 
enacted in the Revenue .Act of 1924 
makes it a criminal offense to print or 
publish in any manner whatever not pro¬ 
vided by law, ‘any part’ of an Income 
Tax Return. Just what purptise Congress 
had in mind in reenacting this provision 
after it had made it the duty of the Com¬ 
missioner to make available for public 
inspection the amount of Income Tax 
pai<l by each taxpayer can only be sur¬ 
mised. The provision, however, is ex¬ 
pressly made a part of the present tax 
law. and it appears clearly to be the duty 
of the Department of Ju.stice to have an 
ajipropriate case presented in the courts 
so that the full force and effect of this 
provision may be judicially determine*!. 
This will be done at an early convenient 
date.” 

The first of the Treasury statements, 
issueil October 20, was apparently in¬ 
tended as a notice to the newspapers of 
the country income tax returns were to 
be made public property in compliance 
with the law. 

Treasury officials insisted later the in¬ 
structions issued to collectors of internal 
revenue emlxKlied in the statement had 
been formulated merely as a part of 
regular departmental routine. 

Air. Mellon himself later denied there 
was any “partisan purpose in the com¬ 
pliance by the Treasury with the manda¬ 
tory provisions of an Act of Congress.” 

Editor & Pibi.ishkr believes its 
readers will desire to have the full text 
of the statement identified as “Document 
A" liefore them for their guidance. It 
follows: 

{Continued on page 32) 
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NEWSPAPERS ARE RAPIDLY DESTROYING 
TRIAL BY JURY, SAYS DARROW 

Dailies Guilty of Contempt of Court Day After Day in Impor¬ 

tant Cases But Judges Afraid to Act, Asserts 

Noted Lawyer 

CHURCHES DISCUSS PUBLICITY 

Chicago Federation Holds 6th Annual 
Conference—McCormick Speaks 

A better understanding and a greater 
co-operation between the pulpit and the 
press was the keynote emphasized at the 

sixth conference on church publicity, 
held under the auspices of the Chicago 
Church Federation at the Hotel Morrison 
on Oct. 27. Addressing the 300 persons 
present at the session, Rev. J. T. Brab- 
ner Smith, chairman of the Chicago 
Church Federation publicity commission, 
declared that “a closer cooperation be¬ 
tween the pulpit and the press will be 
for the uplift and the betterment of both 
the pulpit and the press and also the 
nation.” 

Among the other speakers were Col. 
R. R. McCormick, editor of the Chicago 
Tribune, Edward R. Mahoney, city edi¬ 
tor of the Chicago Evening American, 
J. B. Wootan of Chicago, formerly head 
of the publicity department of the Pres¬ 
byterian Church, Homer J. Buckley of 
the advertising council of the Chicago 
Association of Commerce, Maude Ball- 
ington Booth, head of the Volunteers of 
America, ex-Governor Carl E. Milliken 
of Maine and several leading local pas¬ 
tors. 

Walton Join* A. A. C. W. Staff 

G. O. Walton, formerly with the 
United States Lines, has joined the sales 
staff of the extension division of the 
Associated Advertising Clubs of the 
World, New York. 

HITS PRESS MONOPOLY 

Strachey Says English Press Combina¬ 
tions Harmful and Demoralizing 

J. St. Loe Strachey, the editor of The 
Spectator, told Guildford Rotarians last 
week that all sensible people could not 
help thinking that since several news¬ 
papers had been in the hands of a syndi¬ 
cate, the independent newspapers found 
their problems more difficult than ever. 
Newspapers were too much in the hands 
of one man, who called the tune. It 
would be all right if that man only called 
the tune in one paper, but the trouble 
was that the same thing was said by the 
same man in several newspapers, and 
people, seeing it in more than one paper, 
conclude that it must be so. The way 
out was to get back to the more inde¬ 
pendent Press as it once existed. 

The provincial newspapers were repre¬ 
sentative of that idea—independence. He 
thanked heaven that the great paw of 
syndication had not reached out to the 
provincial Press to any great extent. 
There was no doubt, he said, that one 
of the factors working for the machine- 
made mass production syndicate was the 
cost of production. 

this possible. You gentlemen know this 
and you appreciate it, and I am happy 
and fortunate to be able to count on your 
support.” 

“One of the great consolations I have,” 
the President continued, “is to know that 
I have the approbation and approval of 
men of business like yourselves and who 
have expressed your genuine sympathy 
and have given me your support. In re¬ 
turn I can only say I am grateful and in 
return I give you my pledge that I shall 
continue those policies that have brought 
peace and prosperity to this nation. 

“I wish to convey to you my hearty 
sympathy with their efforts for the con¬ 
tinuing of betterment of business through 
the enforcement of the best ethical stand¬ 
ards in advertising. To the extent that 
this shall be accomplished, they will con¬ 
tribute to the extension of prosperity and 
the elevation of all the ideals of the 
business world.” 

The delegation, which came under the 
auspices of the Coolidge-Dawes Non- 
Partisan League, arrived at the White 
House at 8 o’clock and after a welcome 
from the President and Mrs. Coolidge 
sat down to an old-fashioned New Eng¬ 
land breakfast of cereal, bacon and eggs, 
buckwheat cakes, Vermont maple syrup 
and coffee. Later the advertising men 
were photographed with the President on 
the south lawn of the White House, 

and several spokesmen for the delegation 
explained why the delegation came to 
Washington. 

Frank Presbrey, of New York, pres¬ 
ident of the Coolidge-Dawes Advertising 

League, asserted that the 20,0(X) advertis¬ 
ers and agencies represented by the dele¬ 
gation wanted the present prosperity of 
the country continued. 

Edward Gibbs, member of the .Advisor)’ 
Board of the A. A. C. _W. said the ad¬ 
vertisers and advertising agencies of thr 
country are interested in the election o! 
President Coolidge becau.se prosperity 
has a direct bearing on advertising. 

“.Advertising,” said Mr. Gibbs, "ta- 
become one of the powerful forces of tht 
world. The chicanery, the deceit, the un 
truthfulness with which, I regret to say 
it was formerly invested, have practical!) 
been eliminated. We stand on the thresn- 
hold of a new era—advertising has come 
into its own.” 

He went on to relate the aid given tw 
government by advertising men durm? 
the war. 

Others who spoke were Lynn Sunjintt: 
of Scranton, vice-president of .Assnciatiw 
of National Advertisers; George 1- 
Kleiser of San Francisco and YAvV- 
Noble of Chicago. _ 

Presbrey headed the delegation. 
complete list of names will be found on 
page 26 of this issue. 

Millerand Buys Pari* Daily 

Alexandre Millerand, former President 
of France, has acquired control of the 
Paris Aventor, a morning newspaper, ac¬ 
cording to cable advices reaching this 
country. 

BASSETT 

SUCCESSFUL administration of the 
^ nation’s business is dependent upon 
the support and co-operation of all inter¬ 
ests, among which advertising is highly 
important, President Coolidge told more 
than 40 advertising men, representing the 
Coolidge and Dawes Advertising League 
Gub, who breakfasted at the White 
House Wednesday. 

“Advertising is now properly recog¬ 
nized as a great constructive force,” said 
the President, “The Associated Adver¬ 
tising Clubs of the World with 20,000 and 
more members, and their expenditure of 
millions of dollars anually, is undoubtedly 
a potent factor in industrial and social 
development. 

“It is a great pleasure to have you 
gentlemen as my guests, I fully realize 
the sacrifices all of you have made by 
laying aside your private affairs to 
journey to Washington to tell me of your 
appreciation of my efforts and to pledge 
your support in my campaign. 

“The government is a great business, 
the successful administration of the 
nation’s business is largely dependent 
upon the support and co-operation of all 
interests, among which advertising is 
highly important. The government, be¬ 
sides being a business, has a great hu¬ 
manitarian interest in the welfare of all 
the people and the means of advertising 
has been of great assistance in making 

By WARREN 

’T'RIAL by jury is rapidly being 
^ destroyed in America by the manner 

in which the newspapers handle sensa¬ 
tional cases, Qarence Darrow, noted 
Chicago attorney told Editor & Pub¬ 

lisher this week in an exclusive inter¬ 
view. 

There is no important tribunal case in 
which newspapers are not guilty of con¬ 
tempt of court day after day, but judges 
and lawyers are afraid to act, he declared. 

Mr. Harrow’s opinion on the subject 
of so-called “trial by newspaper” was 
asked because of the statement he made 
during the Leopold-Loeb trial in Chicago 
that the whole effort of the defense was 
being exerted to counteract the poison in 
the mind of the public placed there by 
the newspapers. 

“In all cases that attract any attention 
the newspapers with their publicity and 
their eagerness to get spwial stories 
destroy the real right of trial by jury,” 
he stated. “And not only do the news¬ 
papers publish all the facts but they 
spend time and money working with de¬ 
tectives to hunt up every weird tale pos¬ 
sible that may prejudice the jury and 
the court. 

“Everybody knows the effect of these 
continuous publications both in the news 
columns and in editorials. Everyone 
knows that it deprives the defendant of a 
fair and impartial trial if the case is made 
sufficiently public. 

‘Trial by jury is being rapidly destroyed 
in America by the manner in which the 
newspapers handle all sensational cases. 
Of course it could not happen in England, 
as far as I know, or in other European 
countries. It is a species of mob law 
more insidious and dangerous than the 
ordinary mob law. 

“I don’t know what should be done 
abfjut it. The truth is the courts and 
the lawyers don’t like to proceed against 
newspapers. They are too powerful. As 
the law stands today there is no im- 
l)ortant tribunal case where the news¬ 
papers are not guilty of contempt of 
court day after day. All lawyers know 
it, all judges know it, and all newspapers 
know it. But nothing is done about it. 

“With the present attitude toward the 
newspapers I see no way to prevent this 
growing evil. 

“No new laws are necessary. The 
court has full jurisdiction to see that no 
one influences a verdict or a decision. 
But everyone is afraid to ‘act!” 

A kindly cynic, the veteran Chicago 
attorney does not concede that the activi¬ 
ties of newspapers in exposing injustices 
in the courts and in running down 
criminals is in a sense compensatory or 
laudable. 

“What does it amount to?” he asked 
with a trace of weariness in his voice. 
“Do they think the troubles of the world 
are solved by the imprisonment or exe¬ 
cution of one man?” 

Mr. Darrow did not appear to be par¬ 
ticularly impressed with the fight of 
Carl C. Magee, editor of the Albuquer¬ 
que (N. M.) State Tribune against 
Judge D. J. Leahy of Las Vegas, N. M. 

“I understand h was i»rdoned by the 
governor from the original sentences,” 
Darrow said. “If he had been a little 
fellow he would probably not have been 
j)ardoned.” 

Mr. Darrow was in New York Oct. 26, 
to debate capital punishment with Judge 
.-\. J. Talley of General Sessions. 

AGENCY MEN EAT WHITE HOUSE BREAKFAST 

In next week’s EDITOR & PUB¬ 
LISHER will be printed a Supple¬ 
mentary Directory of Syndicate 
Features to take care of omissions 
which may have occurred in the 
Annual Directory, which appeare<l 
in the issue of Oct. 2.'i. 
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CAN WOMEN SUCCEED IN MODERN JOURNALISM? 
Mrs. Winifred Black, “Star” Woman Writer of the Hearst Organization Says Only One of Every 500 

Get Ahead—Remarkable Story of Her Own Career as Reporter and Syndicate Writer—Called 

“Jane Addams of the Profession” 

ONLY about one of 500 women appli¬ 
cants for newspaper work ever suc¬ 

ceeds today. 
Somehow the modern girl with her 

dash and diablerie and over-abundance 
of self doesn’t fit the journalistic pat- 
tem. ... 

"Because,” said Winifred^Black, “star 
woman of the entire Hearst service, 
“they are entirely too pleased with them¬ 
selves to take the program. They all have 
a ‘message’ to deliver nowadays . . . 
and nobi^y wants a ‘message.’ What 
people want is news—lots of it and in¬ 
terestingly written.” 

The white-haired, keen-eyed Mrs. Black 
is the striking example of what every 
journalist in his mind’s eye would like to 
be. Calm, poised,—cfUcicnt. Arrived at 
a point in her career when she can sit in 
the sunlit studio of her home atop a hill 
that overlooks entire San Francisco and 
write what she pleases, when and how she 
pleases with such aplomb that no mere 
editor would dream of blue-pencilling her 
copy. 

By TRUMAN HANDY 

The seasoned legionnaire of a thousand 
combats of woman’s wit against the 
world-at-large in the struggle for news, 
she has dedicated her life to getting the 
news in such a fashion as to have be¬ 
come an almost world-wide figure jour¬ 
nalistically in a career dating back some 
30 years. 

In her own profession she is as distinc¬ 
tive as Jane Addams or Ethel Barrymore 
and at an age when a majority of women 
would be content to ruminate on the 
laurels of a well-ordered life she is still 
actively in the newspaper harness,—a Coducer whose prolific copy output is a 

-word. 
She speaks of newspapering not as a 

“game” or a “profession” but as a “bus- 
B«s” and, throughout a career in which 
ibe has been closely associated with such 
newspaper nabobs as the late Sam Cham¬ 
berlain, Ambrose Bierce, Charles Dryden, 
Julian Hawthorne, Homer Davenport, 
Arthur McEwen, and hosts of others 
whom out of regard for space we will not 
mention, Mrs. Black has held every post 
an editorial room can offer including news 
editor, copy reader, Sunday editor, as- 
listant managing editor, acting manag¬ 
ing editor and editorial editor as well as 
a reporter and special writer. 

Reporter! That’s the' essence of her. 
A nose for news and no obstacle too 
great to be overcome to get the news. 

But her own expression—as she dic¬ 
tated it to her secretary—is the most 
graphic. 

“Every newspaper office in the country 
is besieged by women who want to get 
into it—old women and young women, 
bright women and dull women, heartless 
women and scheming women,—out of 
every 500 of whom there ought to be at 
least one good ‘prospect.’ 

“Very few of them succeed and when 
Ibey get the job not more than one of the 
500 makes good at it. 

‘There’s no mystery about that at 
either end of the story. Newspaper work 
is the most fascinating and the hardest 
work in the world. 

“To he a successful newspaper woman 
you have to act like a woman and think 
like a man. 

“You must be courageous, resourceful, 
quick-witted, determineid, energetic, ob¬ 
stinate, dogged, hopeful, enthusiastic, 
light-hearted, easily moved to tears, sym- 
Puthetic, in love with life and deeply in- 
l®vested in human beings of all grades 
*ud both sexes. 
/^nd you must wear as a mask over 
^e qualities an exterior of some sort 
« feminine appeal, for the male editor 
1^ a masculine woman no matter how 
^er she is or what good stories she can 
*nte,—and he is in a way partially right. 

“To be a auccestful newipaper 
woman you muit think like a man 
and be 

"CouraaeouB 

“Quick-witted 
“Determined 
“Energetic 

“Enthusiastio 
“Sympathetic.” 

“Be 
hatei 

feminine—the male editor 
maiculine woman no mat¬ 

ter how clever the it or what good 
ttoriet the can write and he it, in 
a way, partially richt,” 

“Newtpaper work it the mott 
fatcinating and hardeat work in 
the world.” 

Mra. W'inlfred Black 

“A newspaper woman can get a lot of 
stories that a man can’t touch just because 
she is a woman. 

“Half her value to her paper is not 
only her feminine appearance and appeal 
but her feminine point of view. 

“She must be first of all a human being 
and after that a woman and after that a 
newspaper reporter! 

“And no woman can do real newspaper 
work unless she starts in as a reporter 
and keeps on reporting in one way or the 
other until she dies—or quits the game. 

“That’s the trouble with a lot of the 
girls who want to go into the business. 
They like to meet distinguished people. 
They want to see •their own names in 
print and they are crazy to give their 
opinions to the world before they're old 
or experienced enough to have any opin¬ 
ions to give. They all want to write 
editorials and signed stuff from the day 
they walk into the office and ask for a 
job. 

years, going to Kansas City to help her 
husband build up the Kansas City Post. 
In a year that daily’sj circulation was 
raised from 20,000 to 125,000. 

“We woke up Kansas City,” she rem¬ 
inisced, “with a series of performances 
calculated to stir even the most sluggish 
blood, which included getting up the first 
Fourth of July procession ever held there 
since the War of the Rebellion.” 

During a subsequent Independence-Day 
celebration there several children were 
badly hurt by firecrackers, and the next 
year Mrs. Black and her husband put 
over an ordinance prohibiting the use of 
dangerous fireworks by publishing the 
names and telephone mimtHcrs of the en¬ 
tire board of aldermen on the front page 
and telling the women of Kansas City to 
let the “city fathers” know how they felt 
about the matter. 

On the third day of this personal ex¬ 
ploitation the aldermen visited the news¬ 
paper office in a body and begged Mrs. 
Black to call the women off, by promis¬ 
ing to pass the ordinance. 

.Again, in Kansas City, Mrs. Black 
was instrumental in getting out the first 
extra of a murder verdict ever published 
in that intrepid city and sold 10,000 copies 
on the steps of her rival paper’s office 
within ten minutes after the edition was 
out! 

In all this time, however, she never 
lost her connection with the Hearst news¬ 
papers, with her details including the 
Thaw case, the San Francisco earth- 

boii’ long the show would be open and 
zuhat the prices were.” 

But, for her first big story, she went quake-fire and the St_. Louis cyclone, and 
out onto the street, fainted and was taken 
to the receiving hospital so she could in¬ 
vestigate conditions there. 

The feature was the means of an entire 
rebuilding of the city hospital system of 
San Francisco, the purchase of ambul¬ 
ances and the employment of matrons in 
both police stations and hospitals 

of Lloyd making an investigation 
George’s old-age pension. 

On her return to Denver from the 
scene of the ’Frisco fire disaster, she was 
instrumental in ferreting out various un¬ 
reliable insurance companies that refused 
payment of policies during the fire, by 
publishing a classified list of the firms 

Her next “beat” was her visit to the together with the degree in which they 

“Newspaper editors make a great mis- of the great flood, 

leper settlement on the Island of Molokai. 
By that time she was fairly launched 

in the newspaper world and did police 
reporting, murder trials, breach of prom¬ 
ise cases, church quarrels, elopement 
stories, deserted mother “sob” stories, 
club activities, , society; was dramatic 
critic for two years and supplemented 
this with book reviewing. 

She was the first “foreign” newspaper 
correspondent—man or woman—to get 
into Galveston and send out the story 

take when they allow a woman to do 
either of these things until she’s been in 
the game long enough to know something 
about newspapers and what newspapers 
are really trying to do.” 

Mrs. Black’s first “break” into the 
game came when, as a young girl, some 
letters she had written her sister were 
published in the Chicago Tribune. That 
gave her the newspaixjr idea. I^ter, 

She interviewed Governor Taylor of 
Kentucky when he was hidden in the 
state house at Frankfort with militia sur¬ 
rounding the capital building and all the 
newspapers in the country trying to get 
a look-in. 

When President Harrison made his 
celebrated tour of Western America and 
refused to be interviewed she “scooped” 
the world by hiding under the dining 

her family sending her to San P'rancisco, table in his private car until she’d gotten 
she applied for a berth with the Ex- an edge on his conversation. 
aminer, claiming she had had years of 
experience. 

“The city editor gave me a chance and 
sent me to write the opening of a big 
flower show. I didn’t know what to do 
or how to do it but I never said a word. 
I wrote the story on the steps of a step- 
ladder in the hall where the flower show 
was, turned it in to the office and went 
home with a raging sick headache. I 
was up before daylight in the morning 
and there was my story on the front page. 
I nearly died of heart failure. 

“When the mist cleared from before 
my eyes, I observed, however, that some¬ 
body had written three paragraphs to 
start my story and in those three para¬ 
graphs was everything of the least im¬ 
portance in the article. I had forgotten 
to tell where the flower show was, who 

Rut what she is chiefly beloved for in 
the West is her newspaper work in be¬ 
half of incurable children. Under her 
signature of Annie Laurie, which she 
uses today in the San Francisco Ex¬ 
aminer she sponsored a movement in be¬ 
half of—and was largely responsible for— 
the building of special hospital wards for 
incurable children, eye-and-ear cases and 
for tubercular children. 

When William Randolph Hearst 
bought the New York American she went 
to it from San Francisco with Homer 
Davenport, the cartoonist, and Qiarles 
Dryden, the baseball writer, 

were or were not co-operating with their 
stricken policy-holders. 

“I got my information first-hand from 
San P'rancisco by confidential telegrams,” 
she remarked, “and kept up with the 
situation day by day. Other newspapers 
in the country saw what we were doing 
and followed suit.” 

Twelve years ago she returned to San 
Francisco,—her “home office,”—where 
she at once became one of the most po¬ 
tential influences of the Examiner, and 
where everybody knows her as Annie 
I.aurie through her featured editorials. 

In addition to these, however, she is 
one of the drawing cards of the News¬ 
paper Feature Service, and receives un¬ 
limited correspondence from women in 
all parts of the globe asking her counsel 
and opinions in diverse matters. 

She is a woman with a heart in her and 
a brain that is true as steel. Evidence of 
this is the powerful influence she exerted 
two years ago when she visited every 
paper in the Hearst group in what she 
calls a “stirring-up” campaign against the 
narcotic evil. 

She is a known friend of the strug¬ 
gling newspaper man or girl who can 
show bona fide talent, yet she hates a 
work slacker. 

“City editors,” she said, “are always 
complaining they can’t get good news¬ 
paper women any more. Part of it is 
the woman’s fault,—and part of it, the 
editor’s. 

“Some city editors fall in love with 
every girl who comes into the office and 
when the city editor falls in love with a 
girl—she will either have to show him 

But the the following is illustrative of ‘where to get off’ as she would probably 
one of her “stunts.” She went to Denver 
for a six weeks’ leave of absence with 
Julian Hawthorne, Ella Wheeler Wilcox 
and Homer Davenport, married a Denver 

was conducting it, who won the prizes, newspaper man and stayed there for 12 

say, or she might as well give up the 
business. Everybody in the office will 
hate her, the city editor will 'shield her’ 
from hard work and unpleasant ex- 

(Continued on page 37) 



A. N. P. A. MOVING UPTOWN AFTER 
20 YEARS IN WORLD BUILDING 

ADVERTISE PEACE NEWARK PAPER STARTS 
PROFIT-SHARING PLAN 

History of 37 Year Old Association of Publishers Told— 

with 51 Members, 500 Now Enrolled—Present 

Conimittees Named 

L. T. Rutsell. Publisher Newark Ledger, 

Wn G've Stock Equal to 5 Per 

Cent of Yearly Wages 

to Employes 

\ l-'TKH 2U years of continuous opera- 

lion from the World Bnildinn. ^>3 
Park Row, New York, the American 
Newspaper Publishers Association this 

week completed arrannements to move 

November 2, to new offices in up-town 

New York at 270 Madison avenue, where 

it will f)ccupy the fifteenth flfM)r. 

This represents the thir<l channe of 
headquarters in the association's 37 years 

of history. 
Prior to accupying offices in the World 

Building the A. N. P. A. was first located 

at Temple Court and then in the Potter 

Building. New York. 
The move up-town is in line with the 

general newspaper migration and in order 
tr) be in a more central location for the 

convenience of out-of-town memlKTS 
visiting New York. 

Omtinuous and steady growth has 

characterized A. N. P. A. history since 

its organization in 18X7 under the direc¬ 

tion W. H. Brearley, Detroit Evemna 
Nczfs; J. .Ambrose Butler, IhtlTalo 
and J. C. Briggs, Columbus (O.) State 
Journal. The first president was W. M. 
Singerly, of the Philailell'hia Record. 

l•'rom a membership of newspapers, 

the association now numbers in excess 

of ."ifK). S. K. Thomason. Cluca;j,o 
Tribune, is the present president. I.. B. 

Palmer is in his 2()th year as general 
manager. Lebanon (Ind.) / 

In 1912 the association boasted of newspajK-r to .Mva 

handling O.OfK) claims of mcmlxTs annual- Ralph ( unningham, 

ly. During 1923. 13,000 claims were re- Repixler. 
ceived for collection. In 1923 also 15,(KMI _ 

Cl mmittee on Federal Laws: .\. 1.. 
.Miller. Hattie Creek (Mich.) Enquirer- 
.V(7f.«. chairman. 

Committee on .Arbitration Contracts: 

Victor F. Lawson, Chicago Daily .V(’«•.<. 
chairman. 

Committee on Open Shop: 1). 1). 

MfM)re, Port IVorth Record, cliairman. 

Committee on National Forest Re¬ 
sources: E. H. Baker, Cleveland Plain 
Dealer, chairman. 

Committee on Circulation .Audits; 

Hilton U. Brown, Indianapolis Xctvs, 
chairman. 

Committee on Printing Trade Schools: 
W. J. Pattison, Scranton Republican, 
chairman. 

Committee on Traffic: E. M. Antrim. 
Chicago Tribune; Jos. .A. Blondell, 

Haltimorc .Sun, and James P. C<insidine. 

Philadelphia North American, members, 

no chairman. 

Topics Committee: H. C. .Adler, Chat¬ 
tanooga (Tenn.) Times, chairman. 

Committee on Radio: W. .A. Strong, 

Chicago Daily Nezvs, chairman. 

Budget Committee: Howard Davis, 

.Vitc York Herald Tribune, chairman. 

The 
"Bagda' 

rea^nia 
Side roi 

It is 
minus ( 
denouen 

the pul' 
section 

Third a 
Twen 

stock wi 
papers 
Rivingt( 

in the li 
Toda; 

manage: 

said, IS one of plan must carry $1,U(IU lite insurance for 

the most power- each member of his or her family, if ac- 

f u 1 weapons w e ceptable as an insurance risk, in case he 
have against fu- or she has deiiendents. 

ture wars. Well-known hankers will be trustees of 
“The most im- " Kakkincto.n the profit-sharing arrangement and men 

pijrtant duty of will be elected from each of the various 
an advertising club, I believe, slniuld be departments to carry on the work, 

to sell the idea of the responsibilities of The equivalent of 5 per cent of each 
citizenship to our people. worker’s wages will be presented on the 

“The principles of good advertising are following conditions: 
basezl on truth with an honest product That each worker to share in this co- 

behir.d the advertisement. We should ap- oiKTative plan signify his or her intentifm 

ply that same principle of truth and hon- within 10 days; that the 5 per cent stock 

est goods to our civic and community af- bonus is contingent upon the worker mak- 
fairs. Ing a like saving out of his wages, as will 

“Let us sell our own country to be evidenced by savings bank account, 
our own people.” Building & Loan, or other approved se- 

With this plea Governor Farrington curity, resulting in the worker having at 

told how advertising had benefited the the end of the year a net saving account 

Hawaiian Islands. of 10 per cent of the full year's wagtA 

He cited the wide publicity given The only other condition is that the cm- 

to the idea that Hawaii is the key ployes’ attitude toward the institution is 

to the Pacific ocean in time of war such as to satisfy his or her associates 

or peace as the main factor in in- that they are in good faith living up to 

flucncing the .American people to ac- the spirit of the co-operative ownership 

cept Hawaii's plea for annexation in as though it were their own projK-rtv and 
1898. the resjMuisibility jn-rsonal. 

BUTLER (PA.) EAGLE OCCUPIES NEW $250,000 PLANT 

coonts 

PfU'- Hutler (Pa.) l-agle, now in its Business ortices are kicated on the main eipiipjiec] with all new 

.i.sth year, last wi-ek celebrated the Ikxir in a large lobby with L’-shape<l mar- for printing an even 

ojK-ning ol its handsome, new $250.(100 lile counters. This office is (i.) x 35 feet, proximately 13,000 cii 

newspaiH-r plant, when in one evening the woodwork lieing of mahogany. The It is published in 

more than 12.IKX) persons inspecte<l the va- comiM>sing r<Mim at the rear is fO x .50 Butler county, Penns 

rious dejiartments. feet, containing a battery of five Lino- only daily newspajK-r 

The new building has a frontage on tyiK-s. tribuling more lyagles 

Ifiamond street of (X) feet, and exterxls a The e<litorial rooms are on the second homes in the section, 

distance of 108 feet on Jackson street. It l1<H>r, occupying the front of the building, Ia:vi M. Wise is pr: 

was constructed fif Indiana limestone, while a job printing department is at the Printing C'omiiany; I 
brick. c«-ment and steel, thoroughly fire- rear of this lloor. ne.ss m;mager ; John 1 

prfKif throughout. There arc 18,444 The pressroom is located in the base- ing editor; and Vern 

square feet <if floor space. inent. lighted e>n twei sieles by large win- tising manager. T1 

.\ New Home F.ditiem of 4') |wgcs was elows. The Eagle recently iiistalleel a 32- ceimmercial printers, i 

issued recently in which the plant was de- iiage He>e press. When the newspaper zation, of which Gcr 
scrilxel by worel and pktures. move-el intei its new luime, the plant was proprieteir. 
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PUSHCART CRADLED CIRCULATOR’S FORTUNE 
Louis Weinstock, Immigrant Boy Who Began Vending Foreign Language Dailies on New York’s East 

Side Now General Manager of Company Which Distributes More Than Half a Million 

Newspapers Daily 

0 HENRY would have liked Louis 
• \\ einstock. 

The weaver of stories alxnit 
"Ba^ad-On-the-Subway” would have 
recognized in him the hero of an East 
Side romance. 

It is a business romance, of course, 
minus the dramatic twist, the startling 
denouement, but inextricably woven witli 
the pulse of life in that curious teeming 
section of New York which lies east of 
Third avenue. 

Twenty-nine years ago Louis \Yein- 
stock was an immigrant l)oy selling news¬ 
papers from a pushcart on (Jrchard, 
Rivington, Forsyth and Chrystie streets 
in the heart of the (ihetto. 

Today he is part owner and general 
manager of the Metropolitan News Com¬ 
pany, the largest independent company in 
the world specializing in newspaper de¬ 
livery. 

Every day a fleet of 60 motor trucks 
trom the Metropolitan News places more 
than half a million newspai)ers on 4,20(1 
dealers' stands. These stands are dotted 
over an area more than 12 miles long and 
several miles wide from Park Row U> the 
distant fringes of the Bronx. 

Nearly half of these iK-wspapers are 
English dailies, the remainder foreign 
papers printed in a half-dozen different 
languages. The company handles 22 for¬ 
eign and 12 English papers. 

Regarded merely as a remarkably 
efficient newspapiT delivery system, the 
Metropolitan News Company is interest¬ 
ing, for efficient distribution is one of the 
most imisortant keys to newsixiper success 
in New York where carrier systems are 
unknown and circulation depends entirely 
upon new staiul sales. 

But a more interesting angle is the part 
the news company has playe<l in iironvit- 
ing the sales of English newspapers in 
sections where they hardly penetratcMl. 
Today the company delivers approximate¬ 
ly 2()(MHIff English morning dailies. It 
iho delivers more than .3()0.0()!> foreign 
language p;ipers. It takes orders from 
the 4.200 dealers for the 34 newsixiiKTS 
10 its list and buys wholesale from the 
publishers. It is an intricate business. 
The prices of the ptipers vary, the size 
of the individual orders vary. 1-orty 
bookkce]urs arc employcrl to keep ac¬ 
counts straight. 

With its fleet of motor trucks, its care¬ 
fully planned routes, and dealer contacts, 
the company is in a strategic jvisition 
either to aid or neglect a publisher. But 
it has always aidetl, and for that reason 
Ibs grown to its pre.scnt proportions. It 
■aintaiiis a sliding scale of delivery 
charges to the dealers ranging from SL.sO 
to as low as 1(1 cents per week. I'or a 
dine a week the small dealer in an out- 
lyiug section gets his st<H.k of piiivers as 
regularly as the subway station dealer 
*ho»e order runs well into tbe hiindreils. 
H* is encouraged to stay in business, and 
It helps newspaper sales by furnishing the 
dailies one more place to display their 
wares. 

The com(tany aids newspjiiH-rs in other 
•ays—for instance, by clelivering mail 
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^2*^ of foreign language papers to ixist- 
'Wes and railroad stations. New York s 
foreign piipers have almost as many out- 
of-town subscribers as they have sales in 
*hccity. The outgoing mail is a problem. 
The Metropolitan New s C’omp.iny handles 
'his mail taking it to the jx)st-«iffices he- 
'or the regular city delivery Ix’gins. For 
a charge, of course. But it is far cheaper 
'han if each publisher Ixiught his own 
'nicks and employed his own handlers. 

Mvl then they tell tbe story of tbe 
'J'^vpaper that nee<le*l new presses. Its 
^0 for improvement were low. but its 
^eolation was goo<l. Louis Weinstock 
^ifved the paper h;id a great future. 

I Ht came to the rescue, and the Metropol- 

By WARREN BASSETT 

Louis Weinstock st his desk todsy. 

itan News t'oinpany lent the money which 
iKiught the presses. 

Beyond all this the outstanding service 
of the Metro|Hihtan News t'omixiny has 
Ixen its development of English news¬ 
paper sales in foreign .sections. 

How this was done brings us liack to 
Louis XYeinstiick and his pushcart. 

The general manager of the Metroiioli- 
tan News Loiniiany, now 42, came t<i the 
L'nited .States from .\ustria with his 
parents at the age of 11. Like most ini 
migrants, the XYeinstcKks settled on the 
East Side. Louis could not spe.ak Eng¬ 
lish, but neither could the majority of 
dwellers in his section which lies alxive 
t'anal street and east of Chrystie. 

In tho.se ilays it was a tough district, 
and it is no drawing-r<K>m even to-day. 
The {Mipulation was predominantly 
foreign. Italian. Yiddish, Polish, (ier- 
man, Russian, aixl a dozen hybrid lan¬ 
guages were spoken. 

It was as hard to buy an Englisb daily 
there as it would lie to-day on the streets 
of Moscow or Vienna, perhaps harder. 
The demand for piijK-rs was .so low New 
York circulators refused to go to the e.x- 
pense of delivering in this tortuous, 
crowded section. Virtually the only 
newspaiiers read were Jewish dailies. 

Eleven-year-okl Weinstock jum|Ktl into 
the circulation business as a newslxiy. 
He soki only Jewish ptipers. After a year 
of this he got the idea of a delivery ser¬ 
vice to newsdealers. .\t that time each 

Wei: stock and his first delivery cart. 

cents a week from each dealer for his 
services. He kept the orders in his head 
and collected the money for the papers in 
advance, for now he was buying direct¬ 
ly from the publishers. If a dealer was 
prosperous and sold a larger nuinlKT of 
jiaiH-rs than the average he charged a 
little more—15 cents. 

Nineteen hundred was the year of the 
great East Si«le newspaixr delivery 
merger. With four other h'.ast Iside route 
owners, WeinstiK'k formed the Metroixili- 
taii News Servicei His partners at that 
time were .Morris Eisenman, Meyer 
Rosen, Charles Hertzig and Joseph Kal 
manoff, and they are still his p.irtners. 
Into the common jXHil Weinstock pl.ictci 
his route, which was netting him at that 
time an income of $1X a week. The tive 
'harehoklers votisl themselves a .salary of 
$10 a week each. Their office was a base¬ 
ment which ojx-ned into a coal cellar. It 
was here they stored their inishcarts at 
night. .At one time their revenue was 
so low they discussetl alxindoning the 
IKirtnership and returning to their old 
routes. Then the Jour- 
uni starterl, anil the increased business 
tided them over. 

The live jxirtners worked effieiently and 

dealer had to carry his own bundle of 
pajKTs from tbe newspa|K'r offices, Wem- 
stock planned a route, interviewed the 
dealers, constructeil a pushcart and in- 
augurateil his own inde|H-ndent delivery 
system. The pushcart was more like a 
Iwby carriage—a short, deep box set on 
four wheels of slightly varying sizes. He 
handUsI three evening Jewish pajH-rs. 

I'or live years Weinstock tnindleil his 
pushcart over his route, collecting ten 

the business grew. The East Sale grew 
also; English was mastered, atul there be¬ 
gan to lie a demand for Englisb news¬ 
papers. In 1912 they entered the Eng¬ 
lish Held. They encouraged their dealers 
to take a few English dailies along with 
the large orders of foreign papers. They 
worked consistently, and soon the Sew 
J ork Herald, the j hues, the Tribune and 
others began to appear on stands that had 
never carried them liefore. .And slowly 
the circulations of the.se papers in the 
foreign .sections covered by tbe Metropoli¬ 
tan News ConnKiny Ix-gan to mount. 

W ithin a few years the company was 
placing 40,()(K) English language news- 
jiaixTs on East Side stands every day, in 
addition to a larger numiKT of foreign 
papers. The company Ixmght from all 
publishers, delivereil. and chargerl the 
dealers a delivery fee. With the advent 
of automobiles, tbe company motorized its 
e<iuipment and became the first automobile 
news company delivery service. 

.As tbe Jewish (xipulation north of 125th 
street and in the Bronx Ixgan to grow 
the Metro|Mihtan News e.xpanded its ser- 
vie-e to embrace this territory. 

Ibis brought a friendly territorial con¬ 
flict with the .American News Company, 
which for many years had held exclusive 
delivery rights for all English morning 
iiewspaiK-rs in all parts of the city, 
“hriendly contest" is correct, as the cor¬ 
respondence liles will show. Tbe .\mer- 
ican News distributed magazines as well 
as newspapers. The publishers had al¬ 
lowed W einstock’s company to deliver 
English dailies on the East Side because 
the .American News maintaiiutl no de¬ 
livery in this unpriHluctive section. Up¬ 
town the .\meriean News delivered both 
Jewish and l-'nglish dailies; the latter by 
contract the former by purchase on order. 

Tbe .\nieriean News re(|uested Wein 
stock to discontinue distributing bis rpiota 
of 4(I(I!MI l•'nghsb dailies. .A conference 
was called. The Metropolitan News 
t onipany .isked a compromise which 
would jxirtion certain territories iK-tween 
the Companies, allowing both to deliver 
iMiglish and foreign p.ipers. This com¬ 
promise failed. 

It was time for ultimatums. 
‘ I agreeil to drop the I'.nghsh dailies," 

Weinstock declares, "but I warned the 
.American News I would contract with 
the (ierman. Jew ish, and Italian dailies 
for exclusive delivery.” 

W einstock kept his word. He ohtained 
e.xclusive contracts. The situation changed. 

1 he orders for these foreign ixiikts 
were so large, delivery could be main¬ 
tained by tbe Metropolitan News at a 
re;i.son,ible co.st. But orders for l-'nglish 
dailies were so small the .\merican News 
could not make deliveries in outlying 
sections now that they had lost the 
foreign pajK-rs. 

This was in Janu.iry, 1923. .A year 
later, on Jan. 1, 1924, ix-cause of the in¬ 
creasing cost of delivery the .American 
.News Company gave ig) its New York 
City newspa|KT contracts, recommending 
that the Metropolitan News l'omp;uiy be 
given much of the business. In tbe re¬ 
sulting re.adjustment of the New York 
ilelivery system the Metrojxditan News 
tiHik over the ilistribution of more th.an 
20(l,0()(t English dailies in the section it 
h.'id developed—and the lower and uppt-r 
I-'ast Side, and the Bronx. 

The .Metropolitan News Comptiny is an 
intricate business to-day. It employs 
more than 2(M) men, and owns a large 
garage and office building at 47-53 
Chrystie street. It has not de.serted the 
East .Sirle, where the five pushcart news 
vendors lir.st formed their piirtnership. 

.\nd what dix-s Louis Weinstock, who 
supervises the delivery of half a million 
new-.papers a day know about newspaper 

(Continued on page 37) 
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CHAPTER TWENTY-THREE vented. However, in the spring of 1872, he again hoped to make the 
trip, though feeble and constantly under medical care, and his strong 

Illness and Death of James Gordon Bennett, Sr.—Editorial 

Tributes to Him—His Funeral and Various 

Comments on His Career 

MR; BEXXETT, Senior’s health had Ijegun to fail in 1871, and during 
the summer he rarely left his picturesque home at Fort Washing¬ 

ton, intrusting the management of the Herald almost entirely to his son. 
There, in peace and quietude he rested from his arduous labors, spending 
hours in his large grape arl)or, with his feathered pets—macaws and 
parrots; with his greenhouse and .son’s gymnasium in the rear, and the 
flower garden overshadowed by tall forest trees in front. In slippered 
feet, with stacks of books and a complete Herald file at command in the 
house, he leisurely read and wrote, thus passing the hours in what was his 
Elysium. An interesting incident in this connection was related by 
Embree Hill, a policeman who was transferred to Carmansville, his post 
being along what was called the Bennett road. 

“On my first patrol,” said he, “I saw under an arbor a tall, white 
haired man, who looked as if he might have been a soldier, sitting read¬ 
ing. He said, ‘Good morning, officer,’ and I replied, ‘Good morning. Sir.’ 

“Then he invited me to come into the arbor and sit down. When I 
demurred that I might get a complaint for doing so, he said: 

“‘God won’t rejxjrt you, and I’m sure I won’t!’ 
“He was a wonderfully scholarly man with a great memory. He had 

been reading Burns when I came in, and could repeat to me from memory 
much of what he had read. I valued the talks which I had with him then 
and other occasions more than most anything else.” 

At this time the Rev. Henry A. Brann, assigned to the Fort Wash¬ 
ington section as a parish, lx;gan his efforts to erect a Catholic church, 
and from his published Reminiscences, we quote the following interesting 
account of Mr. Bennett’s liberal contribution to the new church: 

“I called on James Gordon Bennett, then ill in his home on the 
Heights. He impressed me deeply as a very clever man, with a vein of 
sarcasm peculiarly Scotch, in his conversation. Hearing from me that 
I had been partially educated in Paris, he said: 

‘Well the French are fond of opera botiffe, and now they have an 
opera bouffe republic!’ 

“Mr. Bennett gave the ground on which the rectory of St. Elizabeth’s 
Church is built and also $5,000 in cash. His son had the deeds made out, 
and handed me the check and was exceedingly courteous and generous 
to me. He was a good shot and fond of pigeon shooting and I always 
benefited by it, for after any of his shooting matches, I always lived 
sumptuously on the squabs he sent me.” 

All the Bennetts were good to St. Elizabeth’s, including Miss 
Jeannette, who was then a school girl at Manhattanville Convent. Mrs. 
Bennett before her last trip to Europe, promised to put a steeple on the 
church, but unfortunately she died Ixjfore accomplishing her purpose. 
She v.as kind and charitable to the poor, as was also Mrs. Charles 
O’Conor, although neither was a Catholic. 

The present beautiful picture in the church is a copy by May of 
Murillo’s “Immaculate Conception” and was the generous gift of the 
present Bennett’s son. 

Joseph Fisher gave the ground on which the church was built and 
his two daughters donated the main altar. The cornerstone was laid by 
the then Archbishop McQoskey on April 30, 1871. 

The account of the laying of the cornerstone was written for the 
Herald by Joseph I. C. Clarke, the well known author of the poem, 
“Kelly and Burke and Shea.” 

Last Illness of Mr. Bennett 

In the spring of 1872, Mr. Bennett’s condition became serious, and 
he was permanently removed to his luxuriously furnished town house 
at 425 Fifth avenue, northeast corner of 38th street. He occupied the 
front room on the second floor of the mansion. Everything jxissible was 
done to effect a cure. Three eminent {physicians. Doctors Ceccarini, 
Hammond and Lusk were in attendance and for a while his health im- 
{proved under their treatment, and in fact at one time he was able to leave 
the house and walk a few stejps on Fifth avenue. All the members of his 
family were then in Europie, where he had designed shortly to join them. 
He had been anxious a year previously to make the tour of Europe with 
his daughter Jeannette, intending to go with her after her graduation 
from the Convent of the Sacred Heart, but the state of his health pre¬ 

will and great anxiety to join his children abroad, buoyed him up almost 
till the end. 

In May his son and daughter had sailed for Euro|pe, where his wife 
was at the time, and he resolved if at all able, to join them in June. 

However, it was not to be, for a short time after his last walk in 
front of his residence, he had a relapse and was thereafter confined to his 
Iped until the end. 

On May 21, realizing his critical condition, at his own request Aah 
bishop McCloskey visited him at his bedside, heard his confession, ir; 

He had rei>ented of his sins and was administered the last sacraments, 
again received into the Catholic Church, whose tenets and claims his inde- 
{pendent spirit had frequently antagonized. 

He was failing rapidly and his wife, son and daughter were cabled to, 
when it was seen that his end was near. 

On Saturday, May 25, he experienced a slight convulsive attack. 
accom{panied by epileptic symptoms, 

ith greater severity, exciting the gravest app^^ 
The lower {xirtios 

but his mine 
’, coniiiiriiti:.. 

the nature of a {paralytic stroke. 
re{eated 12 hours later w 
hension among his friends and medical attendants, 
of his limbs had lecome partially {paralyzed and helpless, 
was clear and he had the {papiers read to him each morning, 
occasionally on the news of the day. As Mr. Hudson said: 

“He entertained no false hopies; he was fully aware of his appru.Kh 
ing end and s{Poke to his friends with philosophical resignation. He li;’ 
had a presentiment of his death, for as far back as I^Iay 1, when tlv 
workmen had begun tearing down the old Herald Building on Xa”' 
and Fulton streets (where the famous Bennett Building was to '' 
erected), he said: ‘Well, the old house is going; I must soon follow; rra 
time has come.’ ” 

The last hours of his existence were passed in an unconscious 'tate 
and during this time an ominous event occurred in the Herald BuiMinj- 
the main shaft of the presses broke to the great consternation ol the 
mechanical staff. 

When “the last hour arrived,” as the Herald said: “he sank to ? 
in death, calmly and {peacefully and his soul passed away without a 
struggle.” His death occurred at 25 minutes {Past 5 o’clock on the fi¬ 

ning of Saturday, June 1, in the 77th year of his age. 
Frederic Hudson, for 30 years associated with him in the c'iiti-' 

and management of the Herald; his cousin, James Reid; Mr. Connery, 
the managing editor, and Dr. Ceccarini, the family physician, were !>re- 
ent at the time of his death; but sad to say, none of his own family v.ere 
there to take his hand and bid him a fond farewell as he {passed away. 

A telegraph instrument had been installed in the back piarlor of th 

Bennett mansion early in the progress of its owner’s illness, placed :r 
charge of Miss Jennie Sibley, of the Herald’s business staff, and the ^ ' 
news of Mr. Bennett’s decease was instantly made known to the wr'rl 

Tributes to the Great Editor 

The death of Mr. Bennett was received by the entire press of thi 
United States as an event of signal impiortance, and all the Xew Yw' 
City news{pa{pers, wdth one exception, {published long and adequa" 
obituaries. The Herald itself in an editorial review of his career, dwe.: 
on his great journalistic achievements, and made S{pecial mention of h- 
characteristic generosity. 

“He was a man of large and ready charity, but he gave •ithcf! 
ostentation and preferred that his contributions should be known only f 
their recipients. No appeal for a worthy object was ever made to him c 
vain; and there are many living witnesses to the promptness and liberali" 
with which he res{Ponded when invited to relieve distress or to aid a u'e’- 
or deserving enterprise.” 

The Tribune’s editorial tribute was the most elaborate, exhaust;- 

and heartfelt of any, and was from the {pen of Mr. Greeley. 
The New York Associated Press adopted the following resoluti ¬ 

on the death of Mr. Bennett: 
“Resolved, That his long and eventful connection with the newspap?' 

press of the country, in a career of unexampled success and pros{OT; 
was the result of his great foresight, energy and industry; that m 
these qualities, the example of Mr. Bennett inspired the greatest enter¬ 
prise in journalism in the United States and throughout the world, ^ 
must, therefore, for all time, leave their imfwession for good in 
diffusion of knowledge and the advancement of the Press.” 

{To Be Continued Next Week) 
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laXTEEN DAILIES WILL BROADCAST 
PRESIDENTIAL ELECTION RETURNS 

lUnitecl Press Furnishing Its Report to WEAF and Allied 

Stations—Hearst Newspapers Also to Place 

Results On the Air 

kEWSPAPERS 

it the 

strong 

iltnost 

5 wife 

e. 

alk in 

to his 

Arch- 

all over the country 
are planniiiR to make use of radio as 

“ai extension of the bulletin board” in 
liroadcasting election returns next week. 

This is apparent from a list compiled by 
Ejito* & PuBLiSHF.R this weck. which 
how> that at least 16 newspapers intend 

gh-e their readers first news on the out- 
[Tt of the political campaign via the 

These 16 newspapers, operating 
m different stations, virtually blanket 

•Jk nation. 

Retunis which will be broadcast will be 
■jpplml by the United Press Associations 
-d the Hearst newspapers. 
Operating from station VVE.\F, the 

Classificil Men Reelect Miller 

Association of Newspaper Qassified 
.Advertising Managers, Southeastern 
Division, re-elected A. T. Miller, classi¬ 
fied manager of the Nashznlle (Tenn.) 
liaiiHfr, chairman at its annual convention 
held in Atlanta, Ga. The main speaker 
at convention sessions was John L. Irwin, 
of the Des Moines Register and Tribune, 
president of the national association. 

COMPTROLLER NAMED 
FOR R. HOE & CO., INC. 

n, andll'nited Press Associations’ returns will 
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ton Atnerican, announced his newspaper 
would broadcast returns gained from in¬ 
dependent sources over WNAC, the sta¬ 
tion operated by the Shepard Stores, Bos¬ 
ton. He was careful to state that he 
would not make use of the Associated 
Press service for radio purposes. 

On the Pacific Coast election returns 
will be put on the air by the Oaklatid 
Tribune and the San Francisco Bulletin. 

Planning New French Paper 

An evening newspaper printed in the 
h'rench language and in support of the 
conservative party, will start publication 
in Montreal in January, according to an 
announcement made by Hon. Rodolphe 
Monty, at a meeting of the Liberal Con¬ 
servative Association, October 27. 

b( used by the New York Sun. Two 
special wires are being laid from U. P. 
:a'I(|ii.irters into the VVEAF studio, 

ere Hugh Baillie, member of the U. 
. staff, will prepare the returns for 
jHh announcing. 

From WEAF the same announcements 
1 be relayed to broadcasting stations 

hich for election night will be taken over 
the Baltimore Evening Sun, Detroit 

tm. Boston Post, Pittsburgh Press and 
Aaio Evening News. 
.Although United Press returns are 

r.M used, the various stations will an- 
aicc that the broadcasting is through 

t courtesy of the local new-spaper. 
The Cleveland Press, the Cincinnati 

, g'lirf, and the Rochester Times Union will 
len through their own local 
NaSSatl|:ati(.ns. 

The New York Sun will have as com- 
York American, which 
the returns through 

■VVe, the municipal broadcasting 
aticn. 

^ In this service, according to the Ameri- 
('I will be combined “the extensive 

ws t;atlK ring forces of the Hearst 
the country.” 

, .. * V., , 1,11.11^ a broadcasting 
tnOUl »K:ord of more than 7000 miles, 

he evt-| Edwin Jones Clapp, editor of the 
Krican, will be at the WNYC micro- 

editinj ^ addition to returns, an elabor- 
onnery. ^ Wtertainment program has been 

Ktception of the American’s returns 
lly wc! [11 jjg confined to those owning re¬ 
way. wing sets. Five receiving outfits, 
r of tht '-'PPed with amplifyers, will be in- 
laced il different sections of the city. 

, Ralph Edmunds, program manager of 
the W ation WRC, Washington, telegraphed 
worl'lrsnnk & Publisher this week that 

icetion returns will be handled by the 
vhingtnn Times from their studio and 

(rtwl broadcast through his station. 
3 0* ^ ^ews bulletins on the election will be 
w’ Yof^w to the Times,” through Universal 

-^rvicc. International News Service, 
_Telegraph Company, and Western 

” Edmunds .said. 
n 01 In addition, correspondents of the 

''ashington Times in nearby states will 
withc'-I . ®’^PpI*-‘mentary returns, he stated. 

l_)j wires from the National Head- 
* , • i larters of the three political parties are 
0 hllB ® i!» being installed in Station WRC. In 
libenls) ^ Times studio a corps of expert 
a useflf analysts will read and digest re- 

\ for the radio audience. A musical 
■ _ has been arranged to cover 

:haUsU'^“‘'frmivvi,,ii. between announcements. 
C. Marks Jr., managing editor 

: Ihe Times, wired that it was probable 
during certain perioils WRC, Wash- 

‘‘n. w'ill be h(K)kcd up with the Radio 
^T>orat:.in of America’s stations in New 
‘ and Schenectady. 

IK- a A’cri'.r will 
.ntasBr ' flection returns over WSOE, 

:St cm I'l^ilwaukee School of Engineering. 
Ine Chicago Iferald-E.vamincr, accord- 

■ '* to F. W. Carson, managing editor, 
Siking plans to use Station KYW, to 
adc.ist returns. The Herald-F'xaminer 

■no regular broadcasting station. 
“atrett Andrews, publisher of the Bos- 

SONGS OF THE CRAFT 

(Written exclusively for Editor & Publisher) 

By Henry Edward Warner 

THE STAR REPORTER 

I’m a pippin; I admit it! 
Did you guess it? Well, you hit it! 

I'm the Guy that 
Does assignments 

That are so par-tic-u-Iar 

That the man who owns the sheet is 
Hypnotized; that’s how complete is 

My influence 
In the Office 

Where I'm headlined as a Star! 

I’m Aurelius, Epictetus, 
Dickens, Balzac. Meningetus! 

I’m a liter¬ 
ary Wonder! 

.And they let my copy run! 

Every blooming, blasted, blighted 
Line of mine is copyrighted, 

.And the Copy 
Desk was never 

Known to rut a single one! 

All the Cubs look on and wonder 
At my Literary Thunder! 

How they chew their 
Nails and hope that 

They may climb to where I am! 

I can mix my moods and tenses. 
Put my shoe-shines in expenses; 

I can split In- ' 
finitives and 

Never care a tinker’s dam! 

I'm a Star! ... A Star Reporter! 
I’m ihe Editorial Snorter! 

When I go to 
Draw my pay the 

Cashier stands Eyes Front! Salute! 

So you’ve gues.sed it? . . . Well, you’ve hit it! 
I’m a Wonder; I admit it! 

I'm the Office 
Cap Courageous, 

With a System that’s a Beaut! 

R. Earle Anderson Appointed by Direc¬ 

tors of Re-organised Corporation— 

Other Officers Continue— 

Open Shop Approved 

R. Earle Anderson was appointed 
■Comptroller of R. Hoe & Co., Inc., print¬ 
ing press manufacturers, at the first reg¬ 
ular meeting of the board of directors of 
the company, since its control passed into 
the hands of a syndicate of New York 
bankers, headed by the Guaranty Com¬ 
pany of New York. The meeting was 
held Oct. 30, at the company’s office in 
New York. 

Directors of the board include: Rich¬ 
ard Kelly, president, R. Hoe & Co., Inc.; 
Harold Stanley, president. Guaranty 
Company of New York; John \V. Cutler, 
of the Edward B. Smith & Co.; Arthur 
I. Hoe, R. Hoe & Co., Inc.; F'. G. (joburn, 
manager, industrial department. Sander¬ 
son & Porter; and Boudinot Atterbury, 
assistant vice-president. Guaranty Com¬ 
pany of New York. 

At the request of the board, Mr. Kelly, 
who has been with the business since 18^ 
and has been president since 1920, has 
agreed to remain as president and general 
m;mager in entire charge of operations 
and personnel. Other officers will con¬ 
tinue as before, with the addition of Mr. 
.Anderson. 

The fjoard discussed various plans for 
increasing service to customers and en¬ 
larging output to take care of the grow¬ 
ing demand for Hoe presses. Mr. Kelly 
spoke of the favorable experience of the 
company under open-shop methods since 
the successful conclusion of the strike in 
1923 and expressed his intention to con¬ 
tinue the oiK‘n-shop policy, which policy 
was approved by the board. 

Probing New York Political Ads 

District Attorney Joab Banton started 
probe this week of a charge made by 
Arthur Garfield Hays, state chairman of 
the La Follette-Whecler campaign that 
eight New' York Corporations were pub¬ 
lishing advertisements in New York 
newspapers urging the election of Cool- 
idge and Dawes. Mr. Hays cited the 
corporations as violating the New A ork 
law against political aid for candidates. 

Jewish Daily Builds in Chicago 

The New York Jewish Daily Forward 
is erecting a new two-story stone build¬ 
ing in Chicago for the accommodation of 
its western readers and advertisers, at 
Ked/ie avenue and 13th street. The new 
equipment in the new building will con- 

FLAHERTY RESIGNS 

Quits as General Manager, N. Y. Bulle¬ 

tin—Succeeded by P. H. Desmond 

Frank B. Flaherty has resigned as gen¬ 
era! manager of the AVit» York Evening 
Bulletin, a newspaper e.stablished late last 
June by F'rederick W. Enwright, Boston 
and Lynn, Mass., publisher. 

He has been succeeded by Peter H. 
Desmond, who on Monday this week re¬ 
signed as general manager of the Boston 
Telegram, also an Enwright publication. 
Desmond has been associated with the 
Telegram four and a half years. Lewis 
F'uller, formerly business manager of the 
Telegram, has been promoted to fill Des¬ 
mond’s place. 

When Flaherty became associated with 
F'.nwright in the management of the Eve¬ 
ning Bulletin, he informed Editor & Pub¬ 
lish kr that he was “making money in 
real estate, and was drafted by Flnwright 
for this general management pcisition 
much against my will.” 

FTaherty was for many years in cliarge 
of the Nev’ York Evening Telegram and 
later the New York Herald under James 
Gordon Bennett. 

NIND HEADS BUSINESS PAPERS 

sis* of a Goss speed press and additional 
linotypes. 

Duplex S. F. Address Changed 

The western office of the Duplex Print¬ 
ing Press Company has lieen changed 
from the Chronicle Building, San F'ran- 
cisco, to the De Young Building. The 
local staff has been increased. F. FI. 
Boynton is manager. 

Winnipeg Daily to Use Color 

.A new recruit to use of color in news- 
jKiper advertising is the lYinnif>eg (Man.) 
Free P<'ess, according to an announcement 
made this week by Bruce Campbell, pro¬ 
motion manager. Color page advertising 
will be printed commeneing Nov. .12. in 
the Free Press Prairie Farmer and the 
F'ree Press Saturday magazine section. 

Association Announces Agency Rating 

System at New York Meet 

F'ormation of an advertising agency 
rating system similar to that now directed 
by the .American Newspjuier Publishers’ 
Association was announced at the annual 
convention of the .As.socated Business 
Papers, Inc., held in New A'ork this week. 

The committee on advertising agency 
relations, in charge of this new depart¬ 
ment of the association, rejiorted that 
.ailvertising agencies were paying more 
attention to business publications than 
ever Indore. 

John M. Nind. Jr., of the Periodical 
Publishing Company, (irand Rapids, 
Mich., was elected president. Malcome 
Muir of the McGraw-Hill Company was 
named vice-presi<lent, and F'. A. Scott 
was re-elected treasurer. Jesse Neal re¬ 
mains as executive secretary. 



JOURNALISM TEACHER PRAISES SMALL 
TOWN AS NEWSPAPER FIELD 

W. E. LEWIS, PUBLISHER 
N. Y. TELEGRAPH, DIES I FORESHADOWED EVENTS 

Nov. 3-8—Canadian National News¬ 
papers and Periodicals Assn., an¬ 
nual meeting, Toronto. 

Nov. 16-19—New England Adver¬ 
tising Clubs, annual convention, 
Hartford, Conn. 

Nov. 17-19—Sigma Delta Chi, na¬ 
tional convention. University of 
Indiana, Bloomington, Ind. 

Nov. 19-20—National Forestry Con¬ 
ference, Washington, I). C. 

Nov. 20-22—Michigan University 
Press Assn., annual fall session, 
Ann Arbor, Mich. 

Nov. 20—Pacific Coast and Inter- 
Mountain Newspaper Executives, 
second annual meeting, San 
Francisco. 

Nov. 23-25 Fourth District, A. A. 
(]. W., annual convention, Nash¬ 
ville, Tenn. 

Succumbs After Two Years’ Hint 

Began Long Career on Old Kans 

City News, Later Serving with 

Hearst Organization 

Stanford Man Says Large Opportunities There for Reporters 

Who Are Disinclined to Leave the 

“Old Home Town” 

William Eugene Lewis, president of 
the New York Morning Telegraph, died 
October 28, at his home in Great Neck. 
L. I., following two years illness. 

Mr. Lewis was born about 63 years»g,, 
in Clevelaiifl and educated in Painsvilh. 
()., and the Cleveland public .schools. Ht 
fleserted the practice of law for journal¬ 
ism, becoming a reporter for the old 
Kansas City Neivs. He iKcame cm 
editor and managing editor of that news- 
paper. 

In 1891 he was offered and accepted 

the managing editorship of the Chicagu 
'rimes, going to Washington three u.r 
later as Cf)rrespondent. 

When William Randolph Hearst pur 
chased the old Nezv York Morning 
Journal, he engaged Lewis as his reprt 
sentative at Washington, but at the o« 
break of the war with Spain, put him ir. 
command of the Hearst dispatch boat. 

-After the war, he lirst became an 
-Albany correspondent for the Heare 
newspapers, and then was made manag¬ 
ing editor of the Morning Telegraph. Hr 
held this position less than two years, 
when he went to the Thiladelphia -Vorfi 
/hnerican as managing editor. In 19(13. 

answers have been duly prepared and 
issued, but after all, why leave home? 

The questions come from Buford O. 
Brown, assistant professor of journalism 
at Stanford University, chamision of 
everything that is small town—including 
newspapers. 

He politely agrees with H. 1. Phillips 
who wrote recently in Editor lA I’l »- 

i.iSHER urging young men and young 
women to start their journalistic careers 
in a small town, to “stay six years, but 
don’t stay longer,” as far as the starting 
is concerned. 

But he is even more enthusiastic than 
Mr. Phillips and openly declares that op¬ 
portunity knocks as insistently and as 
loudly in the smaller communities as in the 
cities, even though the pinnacle of income¬ 
earning may be shared only by a few in 
the more crowded places. 

When Professor Brr)wn graduated from 
the University of Missouri in 1912 with 
the degree of P.achelor of Journalism, he 
considered joining a city staff, but turned, 
finally, to the small town. 

He was editor of the Tlainvicw (Tex.) 
Timing Herald, issuing to l.f^OO sub¬ 
scribers on Tuesrlay and Friday, for two 
years. 

He ran the Vernon Record in 1919 and 
1920, and in both those years, the Record 
won the Texas -State Press Association's 
prize for being the best small newsjiaiier 
in the Lone Star state. The Record 
issues bi-weekly to 3,000 readers. 

His la.st assignment saw him as editor 
of the Hleelra News, a weekly with L.5(K) 
circulatiriii. 

-A year ago he went to Stanford Uni¬ 
versity as assistant professor, where he 
now champions the small paper, weekly, 
bi-weekly or flaily, to his students in 
journalism. 

“Why leave the old home town?” he 
asks the boys and girls in his classes. 
“Why not stay there forever? 

“If you like the small town, hang up 
your hat and make yourself at home.” 

-And he cites examples calculated to 
win them over tf) the less hectic life he 
esprmses. Io)r example: 

“-A few years ago there came into my 
office at the University of Texas a young 
man whose introductory remark was, ‘It’s 
-to live in a town like this; I’m 
going to (.'hicagol’ 

“I'or that man there was no ]i'ace in the 
small town. However, if a man cares 
for the small town, he need not seek the 
city in order to be adequately remun¬ 
erated. .And I will not drag in those 
forms of comjR'nsation other than money 
which are so often urged in favor of the 
small town. 

“Only this week 1 saw an advertise¬ 
ment in IvDiTOR & Pi iii-isHKR of a news¬ 
paper in an Illinois town of lO.IMM) whose 
managing editor received $15(1 a week. 

“Yesterday I learned of a tri-weekly 
publishtxl in a California town of 4.50(> 
whose editors say they ‘oidy made $2(>,(X)0 
during the past two years—and conditions 
were l>ad.’ 

“I saw the auditor's rejiort on a weekly- 
paper in a town of 4,.3(K) in Texas which 
paid $1,200 rental, $L(XX) depreciation, al¬ 
lowed the manager a salary <d $3,6fX) and 
showed a trifle less than $4,(XX) net profit 
for 1922. 

“A graduate from the University of 
Iowa landed 14 years ago in a northwest 
Texas town of L2(X) without any other 
property than a suit of clothes and went 
to work on the town weekly at $25 a 
week. He has for several years owned 
the naper, including a substantial brick 
building, a good home and some other 
projKirty. His income is more than $5,000 
a year. 

“Nor is it all confined to California and 
Texas. I-ast year the plant of a weekly 

New Jewish Weekly 

Richmond (Va.) Virgtnui Jemk 
Neios, weekly, with -A. Chardkoff is 
editor and owner, began publication re 
cently. It is the only paper of its kind in 
the State, carrying oidy Jewish news 
printed in English. 

WHY SOME TEXAS 

CAMPAIGNS FAIL? 

Because 

The BEAUMONT 
ENTERPRISE 

The BEAUMONT 
JOURNAL 

Prof. Buford 0. Brown 

into the city game later on. Nevertheless 
the country Iwnk stands on its own feet 
and is generally thought of as provirling a 
lield amply large without serving as a 
training school for city banks. 

“And surely, if we are not to become 
a nation of city dwellers the country must 
begin to stand on its own feet and lx- 
willing to pay adequately for men and 
women who enter its service. 

“That is ju.st the point I make the 
country newspaix-r offers a salary at the 
start which comiiarcs favorably with that 
offered by the metropolitan daily, and the 
chances for aflvancement (even if there 
are no $25,(XX) jobs in the small t<iwns) 
compares favorably with such chances in 
the city. 

“Surely the opportunities for ac(|uiring 
a comiK-tence, for helping work out th<- 
problems of the community, and for lie- 
coming; an independent, re])resentative, and 
resix'cted citizen are amply adequate in 
the small town. 

“1 do not hesitate to say {<> asiiiring re- 
jKirters—If the problems of the small 
town and country appeal to you; if you 
want really to know the folks around 
yfiu; if you care to share the joys and 
sorrows fif your fellows in an intimate 
way, then you can find no better place 
than the country newspajier. 

“"rhe work is hard and hours are long, 
but it is a much more leisurely task th.'in 
in the city. 

“.And any community of 2,(XX) or more 
into which a man goes will reward him 
adef|uately if he puts his life into it and 
in any reasonable way masters its prob¬ 
lems.” 

A. J. BOYER DIES AT 85 

Engineered Chicago Fire Scoop and 

Founded 17 Publications 

.Andrew Jackson Boyer, famous editor 
who scooped Chicago on the story of the 
( hicago lire, newsiiaper man since before 
the Civil ^War and owner of the Denver 
Times 59 years ago, died recently in 
Washington. I). C.. at the age of 85 
years, while compiling the story of his 
own interesting and vivid life. 

Boyers was a restless career, during 
which he foumled and edited 17 publica 
lions, mostly in Colorado and California, 
the Ix-st known being the Denirr Time.< 
and (Oakland I rihune. 

were not on the list. Some 
Sales Managers think they 
can cover Texas with four 
papers. They can not. 

Ask Becktifith—He Knows. 

200,000 
CIRCULATION 

in less than 3 years. 

—because Detroiters 

want it. 

DETROIT 

TIMES 

Beaverbrook Buys London Mansion 

Lfird Beaverbrook, publisher of the 
London Daily P.xpresi, and a groi:p nf 
British newspapers, has purchased for lu's 
hf)me "Stornf)way House, one of the line.st 
mansions in London. It is in the pre¬ 
cincts of Si. James Palaie. 

15-19 E«il 26 St. 
NEW YORK 

53* S». Clark St. 
CHICAGO 
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The Printing Industry's Annual Tribute 

to Fire 

Our first duty is to reduce this enormous eco¬ 
nomic waste by every possible means. 

Our second duty is to face squarely the possi¬ 
bility of disaster and to plan in advance for 
any emergency. 

LINOTYPE TRADE 

Mergenthaler Linotype Company 
Brooklyn, New York 

San Francisco Chicago New Orleans 

Canadian Linotype Limited. Toronto 

Agencies in the Principal Cities of the World 

To protect publishers and 
printers against interruption 

of business, each of the Lino¬ 
type Agencies carries in stock, 

ready for immediate ship¬ 
ment. enough machines to 
replace any plant in the ter¬ 

ritory which it serves. 

t 

1 

Set tntirtly on the LINOTYPE in the Bentdiclint Series 



AMERICAN TOBACCO COMPANY'S HUGE 
GROWTH DUE TO ADVERTISING 

Newspapers Will Be Used More Than Ever in 

Harwood Declares—Stresses Value of Sunday 

Sport Page Position 

TVEWSPAPERS will be used more A member of the sceptic club or an 
than ever before by the American anti-cigarette group might say it was the 

Tobacco Company in its 1925 campaign, biography merely of “Mr. Cigarette 
Frank Harwood, Habit.” 
advertising man¬ 
ager, informed 
Editor & Pub¬ 

lisher this week. 
Harwood would 

not disclose the 
company’s 
budget. The ad¬ 
vertising appro¬ 
priation each year 
is based upon a 
percentage of the 
gross business, 
and it is under¬ 
stood this year’s 
allotment will be 
increased. 

But how was the habit started in the 
first place? is the Socratic question in 
answer. 

Fifty years ago Washington B. Duke 
manufactured tobacco in a little log 
shanty near Durham, N. C. 

James B. Duke and Benjamin N. Duke, 
his sons, then young boys, peddled the 
product from door to door. As James 
grew older, he was attracted by that new¬ 
fangled idea, advertising. The founding 
of the American Tobacco Company was 
his work. Mr. Duke created the Ameri¬ 
can Tobacco Company while still in his 
thirties, saw it become the greatest enter¬ 
prise of its kind in the world, withdrew 

_ from it and gave his attention to the in- 
During last year, American Tobacco ternational tobacco trade and in his later 

Company spent a little less than $2,000,- years has seen his interests multiply in 
000 in newspaper advertising, and ap- many forms of commercial endeavor from 
proximately ^50,000 in the magazines. the tobacco trade to the cotton industry 

“I am a firm believer in newspaper ad- and water power and electrical develop- 
vertising, especially Sunday newspaper ment. 
advertising,” Harwood said. He is about 67 years old now. But he 

“We are using more and more news- has not forgotten how the loud shout of 
paper space all the time. advertising preceded him, made his prod- 

“This year, for practically the first time nets known to the world, and assisted in 
in history, we us^ the Sunday news- their selling. 
papers. When the small tobacco firm of W. 

“For attracting a male audience the Duke Sons & Co. was expanding in its 
Sunday newspaper is one of the best ways early days one of the first companies it 
I know of. Advertisers generally have purchased and merged was Blackwell’s 
not vet realized the value of the Sunday Durham Tobacco Company, which dated 
sporting pages. to the days of the Civil War. 

“We put on a very successful drive this This concern made tobacco of good 
spring for Tuxedo tobacco, using the quality, but did not have what has since 
Sunday newspapers exclusively.” to be known as advertising vision. 

» -I- iQoc True, a lucky moment of inspiration had Details of all the company s W25 ad- ^ 
yertising campaigns are to b^^ by ^ ^ 

the following advertising agencies; j„ ^ restaurant and adopt it as the 
Williams & Cunnyngham. Chicago, trade-mark for his tobacco. So “Bull 

handling the account of Bull Durham to- Durham” was originated. But Black- 
bacco; W. K. Cochrane Advertising well’s Durham Tobacco Company was 
Agency, Chicago, Lord Salisbury ciga- content with just having a trade-mark, 
rettes; Dorland Agen9r, Inc New it took the young, hustling James B. 
York Piccadilly Little Cigars advertising value. It 

rnmranJ’ \pw ^be picture of the bull 
^ • advertising Bull Durham tobacco came to York Piper Heids.ck^ewing Tobacco ; ^ ^ 

S'""" 
rettes; Lord & Thomas, New York, Blue . . r i ™ 
Roar Smoking Tobacco and Lucky . The present head of the American To- 
Strike cigarettes; The Harry Porter hacco Company is Percival Smith Hill, 
Company, New York, Melachrino, Milo "ho was elected president^ in 1912, after 
Violets and Stroller cigarettes; Federal fo*" previous in impor- 
Advertising Agency, New York, Herbert The admin^tration of Mr. 
Tareyton cigarettes; Ferry-Hanly Ad- fr' ® asscKiate ^cials have been 
vertising Company, Chicago, Roi Tan American Tobacco Companies biggest 
cigars; Dorrance, Sullivan & Co., New 
York, Tuxedo smoking tobacco; Lennen Mr. Hill believes in advertising and he 
& Mitchell, Inc., New York, Pall Mall has kept the names of the American To- 
cigarettes and humidor sampler. 

Mr. Harwood is a firm believer in the 
service which the agencies afford adver¬ 
tisers. 

This last year Lord & Thomas, which 
handles the Lucky Strike account, put on 
a campaign using evening newspapers in 
every city in the United States, intro¬ 
ducing the cigarette at special rates. This 
was a new idea taking place of the old 
plan used in the tobacco trade of giving 
away samples in the streets, and Mr. 
Harwood is particularly gratified at the 
response which came following the use 
of newspaper space. 

From log cabin factory in little 

Fifty yean ago Wathincton B. Duke manufactured tobacco in tbit little loc ibanty near Dsr. 

bam, N, C.; Jamei B. Duke and Benjamin N. Duke, hit loni, peddled the product from door to 

door. A persiitent advertising policy has built up this concern until today it is a business whose 

net worth, along with financial resources of the company totaled $185,800,000 last December, 
Percival Hill 

bacco Companies’ products continuously And now in charge of the company’s 
before the eyes of the people, through the advertising department, appointed by Mr. 
newspapers, magazines, billboards, and Hill, is Harwood, who is also vice-presi- 
last year through the latest type of ad- dent of the Advertising Club of New 
vertising—sky-writing. York. Mr. Harwood came to the 

Because of this persistent advertising American Tobacco Company the first 
policy, there are but few men who do not of this year, after ten years as adver- 
know the companies’ cigarettes and to- tising manager of the General Cigar 
bacco. Company. 

Who’s Who in the 

CONSOLIDATED PRESS 
F. HARRISON, Business 

; Superintendent of the Con- 

• solidated Press in the Eastern 

Division, has an outstanding 

record in press association work. His 

notable service has been in the positions 

of field representative and sales man¬ 

ager, but he also has to his credit the 

covering of many big news events. 

With the United Press for a number 

of years, Mr. Harrison played an im¬ 

portant part, especially, in developing 

that system in the Central West and 

became General Sales Manager with 

offices in New York. He was Sales 

Manager of the Autocaster Service 

with John H. Perry’s organization 

when he resigned to join the staff of 

the Consolidated Press. 

A. F. HARRISON 

was the average net paid daily 
circulation of The Baltimore 
Sun (morning and evening) for 
the 

Six-Month Period 

Ending Sept. 30 

The average net Sunday circula¬ 
tion of The Sunday Sun for the 
same period was 177,548. 

Everything in Baltimore 

Revolves Around 

Mr. Harrison has charge of the 

great Eastern field and makes his 

headquarters in the C. P. A. New 

York City offices, eighth floor. World 

Building. 

The Consolidated Press Association 
Executive Offices, Evening Star Building, Washington, D. C. 

from log cabin factory m little more 
than SO years to a busine.ss whose net 
worth along with the financial resources 
of the company totaled $185,800,000 last 
December. 

That is the thumbnail history of the 
American Tobacco Company. 

And woven around that one paragraph 
is a story big enough to fill a weighty 
tome, which might well be captioned, 
“The Power of Advertising.*’ 

Morning Evening Snnday 



editors have choice 
OF 1000 FEATURES 

Sixty-Six Different Syndicates Supply 

Great Selection—146 Comics Listed 

in Editor dc Publisher Annual 

Syndicate Directory 

; BRISKET 
\ beef 

present craze, 9 different cross word 
puzzles. 

The list of syndicates represented in 
the directory follows: 

American Radio Relay League. 
Lewis Wilson Appleton Jr., Syndicate. 
George Mathew Adams Service. 
Allied Publishers Service. 
•Associated Newspapers. 
Associated Editors. 
Bahson News SAvice. 
Bell Syndicate. 
Cosmos Newspaper Service. 
Columbia Newspaper Service. 
Chicago Tribune Newspapers Syndi¬ 

cate. 
Chicago Journal of Commerce Syndi¬ 

cate. 
Paul V. Collins Editorial Syndicate. 
Copic Feature Syndicate. 
Couch-Grimes Publishing Company. 
D-P Syndicate. 
Dcs Moines Register & Tribune 

Syndicate. 
The Ellis Service. 
Fairchild News Service. 
Federal Feature Syndicate. 
Giblin Feature Service. 
Robert D. Heinl Syndicate. 
Houghton-Miffling Syndicate. 
Frederic J. Haskin Syndicate. 
Hoosier News Syndicate. 
International Press Bureau. 
International Feature Service. 
International Syndicate. 
Interstate Commercial News Service. 
King Editors’ Features. 
Keystone I'eature Syndicate. 
King Features Syndicate, Inc. 
McNaught Syndicate. 
McClure Newspaper Syndicate. 
Edward Marshall Syndicate. 
Metropolitan Newspaper Service. 
Murray Feature Service. 
NEA Service, Inc. 
New York Feature Service. 
National Newspaper Service. 
Newspaper Feature Service. 
New York World Syndicate. 
New York Evening Post Syndicate. 
New York Herald Tribune Syndicate. 
New York American Features. 
Ledger Syndicate. 
Premier Syndicate. 
Putnam Syndicate. 
Quality Newspaper Features. 
Readers' Syndicate. 
Service for Authors. 
S. N. L. Technical Syndicate. 

. Science Service. 
Smith Service. 
Scripps-Paine Service. 
Tri-Feature Co-operative Syndicate. 
Thompson Feature Service. 
Uniteil Feature Syndicate. 
Ullman Feature Service. 
U. P. C. News Service. 
C. y. (Vanderbilt) Syndicate. 
Christy Walsh Syndicate. 
Wa.shington Radio News Service. 
Women’s News Service. 
Wheeler Syndicate. 
World Color Printing Company. 
Workl Wide News Service. 

Loading the “Bowdoin” for Arctic Trip—June, 1923 Capt Donald B. MacMillan 

AU on Board Well 
Radio from Capt. Donald B. MacMillan on board “Bowdoin,” 

Godthaab, Greenland, August 29, 1924: 

“We are safe. Homeward bound with all on hoard well. 
Our little 88-foot schooner, which has been frozen in 
the ice for 320 days, 11° from the North Pole, has 
poked its way down the coast of Greenland.” 

While the Bowdoin was still in the frozen North, the following 
radiogram was received by Jack Barnsley at Prince Rupert, B. C. 

“To Arthur White, Swift & Company, Chicago, Ill.: 
All food supplies from Swift & Company on Bowdoin 
in excellent condition and giving perfect satisfaction. 

—MacMillan” 

Swift & Company 
Supplied the Meats 

Among the supplies furnished by Swift & Company were: 

Swift’s Premium Hams Swift’s Pickled Beef Tongues 
Swift’s Premium Bacon Salt Pork Tripe Pigs Feet 
Swift’s” Silverleaf’Brand Pure Lard Peerless Cooking Oil 
Brookfield Butter Pumice Soap 
Swift’s Premium Dried Beef Wool Soap Flakes 
Brookfield Cheese Wool Soap 
Swift’sBonelessBrisket Corned Beef Sunbrite Cleanser 

Swift & Company 
U. S. A 

i S 1" ■ S 5 i 'll i 
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The greatest 
adventure of our time! 

SAFE HOME AGAIN 
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Crossing the two great oceans^ flying over desert^ city^ 
and mountain range; covering crowded continents and 
deserted wastelands; from the torrid zone to icebound 
Greenland—a summer of dangery discovery, exploration 
and adventure. 

^ I gn^eat story of the world flyers has been secured by The 

^ Chicago Tribune Newspapers Syndicate and The McClure 

Newspaper Syndicate. It is written by Lowell Thomas, intimate 

friend of the flyers, who is also an adventurer and a flyer as well as 

an author. The personal, day by 

day records of Lieuts. Smith, 

Nelson and Wade; the anxious 

moments waiting for Major 

Martin, who smashed into a 

mountain; the dangers of the 

Aleutians in the Northern 

Pacific; problems of flying in 

('hina and India; receptions in 

Hurope; Wade’s disastrous fall 

in the icy Atlantic; the impatient 

delay in Iceland; the long flight 

over ice and open sea to Green¬ 

land; and then Tickle Harbor, 

and the American continent, and 

home. Many have called it the 

last great adventure left. 

Lowell Thomas has written a 

fascinating story of the experi¬ 

ences of the flv'ers in the first cir¬ 

cumnavigation by air. There 

are innumerable facts of interest 

which hitherto have never been 

mentioned. And there is the 

authentic record of the flight. 

Don’t miss this chance to get the 

oflicial story of a great historic 

event. There will be approxi¬ 

mately forty to fifty thousand 

words arranged for Sunday and 

daily publication. Hxcellent 

illustrations and maps will 

accompany the articles. Kxclusive 

rights are held by Lhe (diicago 

Fribune Newspapers Syndicate 

and Ihe McCflure Newspaper 

Syndicate of New York. We 

expect a heavy demand for this 

remarkable account of the world- 

flight. Wire—or write at once 

for rates and proofs. 

Territarx Hast of Pittsburgh If'fPli The McClure Xaespaf'cr Syiulicute 

Territory II rst of Pittshiiri^h ll'IRI: The C hieayo I'rihuiie Xe',esf>af'ers Syiidieote 

The Chicago Tribune 
Newspapers SYNDICATE 
Tribune Square Chicago 

The McClure Newspaper 
Syndicate 
New York 

a 
4 feature like this is available only about once in a generation 



MERCHANDISING SERVICE COST SHOULD 
BE ADDED TO LINEAGE RATE 

Peoria Publisher Favors Cooperation With Advertisers on 

Common-Sense Basis—Believes Large 

Dailies Go Too Far 

By CARL P, SLANE 

PuBLisuKR, Peoria Journal Transcript 

T PREFER to deal with merchandising 

serv ice and merchandising service poli¬ 

cies under the name of “co-operation” be¬ 

cause merchandising has more to do with 

distribution and sales with which the av¬ 

erage newspaper has less in common than 

with what may l)e termed as ordinary help 

or co-operation. 
Present day co-operation varies greatly 

in application. Generally speaking, com¬ 

petitive conditions govern the amount of 

help extended by a publication to the ad¬ 

vertiser. The tendency today of co¬ 

operation seems to be to solve itself on 

a common-sense basis. The larger agen¬ 

cies are only asking for a moderate 

amount—in other words, they first select 

the newspaper and then • say, “Give us 
what you have to offer.” It is the smaller 

agency which has only one or two ac¬ 

counts that they are trying to hold or 
get away from other agencies, which 

plays up the co-operation th^y can get 

from newspapers. If the big newspapers 

in the country would cut down on co¬ 

operation, it would solve the whole prob¬ 
lem. as where the big papers lead, the 

smaller must follow. 
There is one subject which, after all, 

should be taken into consideration and 

that is that co-operation should be fig¬ 

ured in the rate, for some newspapers 

give so much co-operation that it is really 
the same thing as a concession in rate to 

the advertiser. In a highly competitive 
newspaper market, the weaker papers 

often promise the “world with a fence 

around it” if given a .schedule which is 

going to the stronger paper. Real, honest 

and effective co-operation is a product of 

recent years. Probably the most elabo¬ 

rate co-operation is given by the Chicago 
Tribune and the New York Journal. 
These papers have traiyed investigators, 
merchandising men and salesmen, who do 

everything but take the prfKluct off the 

dealers’ shelves. The advertising does 

that. 
Considering the various forms of co¬ 

operation, 1 am going to list them in their 

entirety, although my subject only calls 

for recent developments in service and 

policies. I am doing this because it was 

surprising to me to learn the number of 
newspapers that maintain no merchandis¬ 

ing department whatsoever, and the great 
number that are just opening or consider¬ 

ing opening such department at this time. 

Let us consider the following forms of 

co-operation; 
(1) Furnish salesmen letters of intro¬ 

duction to the trade calling attention to 

the scope and character of the advertising 

and request co-operation. 
(2) Furnish route list of city retail¬ 

ers in all classes to salesmen. These 

lists are kept up to date by the newspaper 

representative who actually covers this 

territory afoot or by automobile. 

(3) Investigation of sale and distribu¬ 

tion of products as against competitive 

lines. 
(4) Mail out letters and broadsides to 

the trade giving details concerning the 

Ure /Idvertisinq Neu's 
of Far West 

Each mf>nth 200 or more news items 
of activities of atfenricH, advertisers, 
printers and pnblicalifms. 

W E STERN 
A D E R T I S 1 N G 
566 Market St., San Francisco 

f. months’ trial subscription i I 
^ with Biir January Annual 

advertising and telling just what the re¬ 

tailers and wholesalers can do to cash-in 

on the campaign. Advertiser is expected 

to pay cost of postage and printing of 
broadside in all cases. 

(5) Window and counter displays aid 
the dealer to link up with the advertising 

by placing the merchandise being adver¬ 

tised in the local newspaper in a conspicu¬ 

ous place in his window or on his counter. 

(6) Check up on sale of product after 

advertising has run for some time. 

(7) Publish trade aid bulletin on ad¬ 
vertised goods. This bulletin should be 

a real trade newspaper so interesting that 

the retailers are certain to read it. It 

should demonstrate or spread the gospel 

of sound merchandising methods among 

the merchants and prove to them that it 
is to their pecuniary advantage to push 

advertised goods. It is also wise in pub¬ 

lishing this trade paper to refrain from 

printing valueless “bunk” to please ad¬ 

vertisers or their representatives. 

(8) Urge upon local dealers value of 

selling and pushing advertised goods be¬ 

cause of fast turn-over. 
(9) Urge local dealers to tie up with 

national campaigns in newspapers. I say 

newspapers because some manufacturers 

have the nerve to ask us to sell space to 

local advertisers on the strength of maga¬ 

zine copy. 
(10) Introduction of salesmen to im¬ 

portant wholesalers, brokers and retail¬ 

ers. However, refrain from doing any 

actual selling of merchandise. 
(11) Furnish portfolio containing some 

copy appearing in the newspaper, together 

with copy of non-cancellable contract and 
acknowledgment of contract from the 

paper to the manufacturer. This proves 

that the copy is actually running and aids 

file salesman. 
(12) Some newspapers today send 

weekly notifications showing size of space 

and dates of insertion of advertisements 

to the grocers and druggists. 
(13) Furnish facts and statistics rela¬ 

tive to population, climate, industrial and 

agricultural conditions. 
(14) To decline to publish reading 

notices or Ixiosts in the news columns for 

advertisers. 
Some newspapers have gained good¬ 

will from loc,al grocers, as well as manu¬ 

facturers, on what they call a weekly 

“Market Basket Page.” This is put on 
not by the merchandising department, but 

by the advertising solicitor that calls on 

the outlying grocers. Each week, on a 

page containing the advertisements of the 

small, outlying grocers, ordinarily non¬ 

advertisers, a market basket full of gro¬ 

ceries is given one person whose name 

and address is picked from the city or 

telephone directory and inserted in one 

of the grocers’ “ads” appearing on this 

page. This basket contains nationally ad¬ 

vertised goods being advertised in the 
newspaper at the time the name appears. 

This has the effect of attracting house¬ 
wives to this page of ordinarily unobtain¬ 

able advertising. The grocer likes it be¬ 

cause he can see results from his adver- 

OF tbe entire population of the state 
o£ Utah, 263,340 people, or 53 per 

rent, live within a 44 mile radius of 
Salt Lake Qty. 

She Wetus 
'T' HE Deseret News delivers daily to 
^ this territory 18.SR7 papers, or a 

paper to every 2.9 families. 

Foreign Representatives 
CONE, HUNTON & WOODMAN 

New York CJiica^ Detroit 
Kansas Qty St. L^s Atlanta 

Pacific Coast Representatives 

CONGER & JOHNSTON 
Los Angeles San Francisco 

tising, and the manufacturer likes it, espe¬ 

cially if the products contained in the 

basket are newcomers on the market. 

This basket is conspicuously displayed in 
advance of the day it is given out. The 

newspaper usually pays the retailer ap¬ 
proximately ^ for each basket. 

Another thing that some merchandising 

service departments are doing at the pres¬ 
ent time is to sell the grocery advertisers 

in their cities on the idea of illustrating 
their adverti.sements by using newspaper 

cuts. The newspaper writes to all manu¬ 

facturers of nationally advertised prod¬ 

ucts asking them to send electros of not 
larger than to 1 column in size, and 

are inducing the local retailers to embody 

those_ cuts of nationally advertised prod¬ 

ucts in his advertising. This meets with 
a hearty response from the manufacture! 

and creates good-will for the newspaper 

The local grocer is sold on the idea of 

u.'ing these cuts in his advertising to help 
produce quick turn-over. 

One of my good friends in Texas wrote 

me that they are strictly adhering to the 

rules and regulations laid down by the 
N. P. A. and the A. A. A. A. regard¬ 

ing co-operation, but are having to do 

considerable explaining, as practically all 

the newspapers in his state and Oklahoma 
are giving the manufacturer anything he 

wants. He further states that he has 

only recently been informed that one of 

the biggest papers in Texas placed 100 

window displays in grocery stores for one 

of their advertisers. He also knew of 

several instances where a selling crew 

was given an automobile and driver to 

take them around to the trade, and that 
he knew he had lost business by not doing 

these things, but he hoped that by not do¬ 

ing these things, he would be able to 

show to the newspapers in his vicinity the 

error of their ways. This association has 

had a standard of practice in vogue for 

several years and has been adhered to 

religiously by a number of our members 

Many newspapers have this framed and 

hanging on the wall of their advertising 
manager’s office in a conspicuous pUce 

We have used it in Peoria and have rare^ 
ly ever deviated from it. A great many 

of the strongest newspapers today issue 

a printed statement regarding co-opera¬ 
tion, making two lists—one under a cap¬ 

tion of “What We Will Do to Co-Op. 

erate” and another under “What We Will 
Not Do.” 

The volume and character of merchan¬ 
dising service given depends on the type 

of the product’s standing in the local 

market, whether the advertising is to be 

adequate and satisfactory assurance tbt 

there will be no cancellation of advertis¬ 
ing. 

For my part, I feel that a newspaper can 

give great help to manufacturers and still 

stay within the legitimate functions of a 

newspaper. I feel it is an obligation for 
a publisher to know and give advice about 

the market covered by his own paper. 

The publisher is selling more than white 

space. He is selling the entrance to a 

market and should be able and willing to 
tell what that market contains. If the 

manufacturer has no distribution and at¬ 

tempts to advertise, as is sometimes the 

case, the publisher should know of the 

condition and advise the sales manager 

and so avoid a pure waste of money and 

effort and probable black-listing of his 
city by the manufacturer. 

The policy of a newspaper should be 

based on being of the greatest assistance 
to the manufacturer, but not doing for 

him those things which legitimately and 

logically can only be done by his own 
representative. 

To Have and To Hold 
Cincinnati Business 

In the Cincinnati market the holding of trade is conditioned 
upon the same fundamental policy as the securing of distri¬ 
bution. Perhaps an analogy furnished by the local news¬ 
paper situation may point to the reason for this demon¬ 
strated fact. 

For a generation the unquestioned leadership in local news¬ 
paper circulation has been consistently lodged in one eve¬ 
ning paper. The Times-Star. This paper goes daily into 
four out of every five homes in this trading center, being 
read by practically every native, literate, white family in the 
twelve cities and towns included in the “local circulation 
area” of the Cincinnati newspapers. So much for “distri¬ 
bution.” 

But Times-Star leadership is not confined to distribution. 
It extends to display advertising as well. This dominance 
is both in the field of local display and in that of national 
advertising; it applies alike to the other evening daily and to 
the two morning newspapers, including their Sunday maga¬ 
zine editions. For thirty-three consecutive times, the 
semi-annual statements of display advertising lineage have 
showed the Times-Star leading the list. So much for hold¬ 
ing trade. 

During the first six months of the present year the Times- 
Star not only carried more display lineage than in any pre¬ 
vious half-year, but it also registered a larger increase over 
all other Cincinnati newspapers. 

To have business in the Cincinnati market and to hold it, 
profit by the experience of other successful merchandisers. 
Use the columns of the Times-Star to secure distribution 
and to sustain sales volume. 

GlNClM'n HMESSIAR 
CHARLES P. TAFT. Publisher C. H. REMBOLD, Manager 

Member of Audit Bureau of Circulations 
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STEWART NEW A.A.CW. 
2ND DISTRICT CHIEF 

y'ice.Pretident of Philadelphia Record 

Succeed* Barrett as Chairman of 

Division Embracing Four East¬ 

ern States, 5,000 Members 

Rowe Stewart, vice-president of the 
Pkiladi'lphia Record, has accepted the 
chairmanship of the second district of the 

Associated A d - 
vertising Clubs 
of the World, 
succeeding Paul 
V. Barrett, of 
the International 
Correspond e n c e 
Schools, resigned. 

Election to fill 
Barrett’s position 
was held by mail. 

Stewart has 
long been active¬ 
ly interested in 
A. A. C. W. af- 

„ fairs, and is a 
Rowe Stewart former president 

of the association. 
In point of numbers, the Second Dis¬ 

trict is one of the largest in the A. A. 
C W., the membership totaling close to 
;.000. It comprises the states of New 
York, New Jersey, Pennsylvania, and 
Delaware. 

Stewart is now arranging a date for 
the district’s next convention, to be held 
a late April or early May. The date 
pres'iously chosen conflicts with the intcr- 
utional convention at Houston. 

MILUNERS PLAN AD DRIVE 

Will Spend $100,000 Annually in Co¬ 

operative Campaign 

K national co-operative advertising 
I campaign will be set in motion shortly 
br the millinery industry of the United 
States, with an annual appropriation es- 
■iiatn! as between $100,0(X) and $200,000. 

Plan for the drive, worked out by 
lading millinery men of the East and 
West, and advertising experts, was sub- 

•ud at a dinner meeting in New York 
• week, to members of the Eastern 
illinery .\ssociation. 
An appeal for funds was made by Rich- 

: i Sentner, president of the National 
■ I, iatl, n of Ladies’ Hatters, and be- 

^ I the meeting adjourned more than 
i 10,000 had been pledged for support 

the movement. 
In addition to Sentner, leading backers 
the campaign include: Lawrence Ach, 

;t the Samuel Ach Company, Cincinnati; 
, ' h de Jong, president of the Associated 

"IT and Fancy Feather Manufac- 
■ Inc.; Seymour Mittlemark. Fash- 

Hat Company, New York; Charles 
-tmehill, Chicago Mercantile Company, 

IClii^go; and M. W. Amberg, of M. W. 
"’-IT'-' & Co., New York, president of 
' National Millinery Association. 

Srrscute Plant Nearing Completion 

pw new annex for the Syracuse 
|NY.) Telegram and Sunday Ameriean 

erected at a cost of ^1,000 is 
I; nearing completion. The struc- 

■ is being set flush with the present 
and when finished the intervening 

, will be demolished to make a single 
, ' I n,' Orders have been placed for 
'-'.nOOworth of new equipment. The 

is expected to be ready for use 
Deceml)er IS. 

^RSLE DONATES N. E. A. TROPHY 

L-r,, Publisher Offers Prize for Best 

Community Service 

interest shown at the Oklahoma 
.' i t' of the National Editorial Asso- 

, ' - in the trophies awarderl for the 
■ editorial page, the best front-page 
-t ijp and for the paper indicating 

‘ '‘■e>t community service has moved 

the Association to make similar awards 
at the Richmond meeting next June. 
One has already been provided for, the 
president’s cup for best community serv¬ 
ice. This trophy is presented by George 
Marble of the Fort Scott (Kan.) 
Courier-T ribune. 

The Community Service Contest will 
be judged by Past President Wallace 
Odell of the Tarrytoum (N. Y.) Daily 
News. Papers entering this contest are 
asked to submit one paper each month 
for the next four months to Mr. Odell 
at Tarrytown. The selection of the 
copies to be submitted is optional with 
the publisher. 

PITTSBURGH VETERAN DIES 

Lawrence McDonald, 30 Years in News¬ 

paper Work, Succumb* to Pneumonia 

Lawrence Sarsfield McDonald, (kan of 
Pittsburgh’s reporters, died at his home, 
in Pittsburgh, Monday night, Oct. 28, 
after a nine-day illness of pneumonia. 
.■\t the time of his death he was on the 
staff of the Pittsburgh Press, and had 
previously been with the Gazette Times. 
the old Dispatch and the Post. Before 
coming to Pittsburgh he worked on 
Chicago papers. In all he saw more than 

30 years’ service in the editorial rooms. 
Early in his career McDonald gained 

an enviable reputation in his covering of 
the Johnstown flmxl, which is the classic 
assignment by which all Pittsburgh old- 
timers set their standards. He was a 
member of the association of the corres¬ 
pondents who covered the flood. 

“Poems and Sonnets’’ written by Mc¬ 
Donald is known to hundreds of verse 
lovers, rejecting the unquenchable ideal¬ 
ism and persistent search for beauty 
which marked his life. 

He is survived by his widow, Mrs. 
Emma McLeod McDonald, and three 
brothers. 

On tha FourthStT€*t front i* the "thow place” of the new two million 
doitar home of The Mitwauhee Journai. It ie the immense preearoom, 
two atoriea high. The floor ia raised a few feet above the sidewalk 
level so that passersby may observe, through the street windows, the 
operation of the entire press—^s well as of the reels in the basement. 
Photograph, taken from inside, shows the battery of twelve Coss High 

Speed Low Construction Press Units {making four unit type sextuple 

presses) installed with four pair* of Go«« folders. In this new Coss- 

equipped pressroom it will be possible to print over 500,000 forty• 

eight page papers in the running time now given to printing The 

Journal*s 140,000 daily thirty-two pages each. J*The ^dilwaukee 

OUKNAL 
The Journal, at present, 
with its olderGoss presses 
and plant designed for a 
maximum of 100,000 
sixteen page papers, is 
printing 140,000 papers av¬ 
eraging thirty-two pages 
in size—an output 280^ of 
what was originally con¬ 
templated! 

The Journal’s new Goss 
presses are of the same 
type used by The Chicago 
Tribune and ordered for 
the Detroit Free Press, 
Buffalo Evening News, 
Columbus Citizen, Louis¬ 
ville Courier-Journal,Long 
Beach Press - Telegram, 
Pasadena Star-News and 
other leading newspapers. 

The Milwaukee Journal's beautiful new $2,000«0(M) edifice shortly to be occupied as its sixth home in 
42 years, it is said will be the largest newspaper plant in the northwest. It is a five story stone and 
concrete structure, one^half block square. The facing is pink Kasota marble. One-fourth of the first 
floor—the main lobby^s devoted to serving the public with a tour bureau, information desk, general 
business desk, rest rooms, reading and writing rooms, telephone and telegraph stations. The base¬ 
ment will permit storage of a two months* supply of paper. Twelve trucks at one time can be lined 

up|at the loading dock to receive bundled papers. 

THE GOSS PRINTING PRESS COMPANY, CHICAGO 
The Goss Printing Press Co. of England, Ltd., London 
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ANDREW MILNE JOINS 
LONDON CHRONICLE 

A. A. C. W. Convention Secretary 

Named Advertisement Manager by 

Horace I. Imber—Was Formerly 

With James Black Agency 

Andrew Milne, secretary of the London 
convention of the Associated Advertising 
Clubs of the World, has been app<jinted 
a d V ertisement 
manager of tbe 
London D at I y 
Chronicle by Hor¬ 
ace S. Imber, the 
advertisement di¬ 
rector. 

The appoint¬ 
ment came as a 
surprise to Fleet 
Street, where it 
was expected 
Milne would con¬ 
tinue as organizer 
for District 14, 
A. A. C. W. 
Milne, it is now 
believed, will con¬ 
tinue to act in an honary capacity with 
the convention movement, the Daily 
Chronicle being anxious that he should 
be available for that work. 

Milne was formerly in the James 
Black .Advertising .Agency, London, 
from which he was released to take up 
duties as Convention Secretary. He was 
for some time secretary f)f the Pub¬ 
licity Club of London. 

NEWS MAN ENTERTAINS PRINCE 

Britain’s Future King Visits John Bassett 

of Montreal Gazette 

When he i>ays his next visit to the 
States and Canada, the Prince of Wales 
is likely to have a Canadian newspaper 
man as his line of communication with 
the press. He intimated this in the 
course of his visit to Ottawa, during 
which he perhaps established a record 
for continuous residence in one spot by 
remaining as the guest of a prominent 
Canadian newspaper man from 10 p. m. 
until 4 the next morning. The host was 
John Bassett, vicc-prisident and (Jt- 
tawa bureau manager of the Montreal 
Gazette, with whom Britain’s future king 
discusser! some of the foibles of the press 
of this continent. 

The Prince's views on .American news¬ 
paper enterprise have not been divulged, 
but it is known that he notes what is 
.said about him and values accuracy. It 
is probably in tbe latter regard that he 
intends having a newspai)er man accom¬ 
pany him on his next tour. 

This occasion was the second on which 
the Prince has been the guest here of 
Mr. and Mrs. Bassett, he having m.ide 
the acquaintance of tbe former overseas 
during the war. 

Southern Iowa Editors to Meet 

The University of Iowa school of 
journalism, Iowa City, will be the scene 
of the next regular meeting of Iowa 
editors and publishers November 14 and 
15, when the southern district of tbe 
Iowa Press Association holds its sessions. 
Although officially a district meeting 
invitations going out to all Iowa pub¬ 
lishers. Former Governor Henry J. 
Allen of Kansas, publisher of the 
Wichita Beacon, will speak Novemlx-r 14. 
Dther men of national repute have been 
invited to appear. The program is under 
the direction of Ci. L. Caswell, managing 
•lirector of the assficiation, the school of 
journalism and the extension division. 

New Nebraska Campaign by Dailies 

The Nebraska .Association of Daily 
Newspapers, comjxised of 16 Nebraska 
flailies, has laid tentative plans for an ex¬ 
tensive campaign drafted to advertise 
the state as a market for the pnwlucts of 
eastern manufacturers. The '■"opfised 
campaign is to include a series of display 
ads in central and eastern dailies. .A 

campaign of like nature was sponsored 
by tbe same organization last spring. 
I-'uIl page atls were used in Chicago and 
New A’ork papers. The new schedule, as 
planned, will include more publications 
of that class. The expen.se of the cam¬ 
paign will f)e born by all papers in the 
as.s<»ciation, divided proportionately ac- 
Cf)rding to each paper’s atlvertising rate 
per agate line. 

New A. A. C. W. Publicity Director 

L. .\I. Hughes, formerly telegraph ed¬ 
itor of the Sacratnento (Cal.) Union, has 
been apiK)inted publicity director of the 
Associated Advertising Clubs of the 
World, with head(|uarters in New York. 
Before joining the Sacramento L’nion 
Hughes was a member of the Assex-iated 
I’ress San brancisco staff. 

London Times Editor Returns Home 

Geoffrey Daw'son, editor of the London 
Times, and Mrs. Dawson, who have been 
visiting in this country returned to Pmg- 
land, October 24, on the S. S. Olympic. 
Before leaving Friday, Dawson was the 
guest of honor at a luncheon at the 
Recess Club, New A’ork, given by Sir 
William Wiseman of Kuhn. Loeb & Co. 
Following the luncheon, there was in¬ 
formal discussion of English business and 
politics, with Dawson answering the 
(|uestions of .American bankers. 

Weekly Suspends After 39 Years 

The Crawford County (Pa.) Sentinel, 
a weekly which had been publishcxl with¬ 
out break for 39 years, has suspended. 
11. L. Bowen, publisher, will continue the 
job printing department of the newspaper. 

Dailies to Share Ad Budget 

The $75,000 special community adver¬ 

tising fund which the Salt Lake t hamber 

of Commerce-Commercial Club will col¬ 

lect this fall is to be spent early in the 

coming year. Of the total amount $42,- 

250 will be set aside for display advertis¬ 

ing in newspapers and magazines. 

Radio Account With Churchill-Hall 

Churchill-Hall, Inc., New A'ork, has 

been appointed to direct the advertising 

account of the .Adams Morgan Company, 

Inc., Upper Montclair, N. J., which 

manufactures Paragon radio receivers and 

radio parts. Newspapers will be used, 
as well as magazines, radio publications 
and farm papers. 

What the People of Every Iowa County Pay for Subscriptions 

to The Des Moines Register and Tribune 

Advertisers will find it interesting to compare their sales in Iowa, county by county, with 
this table. 

County and County Seat 
Number of 

Families 

Annual Expenditure 
for Subscriptions 
to Des Moines 

Register and Tribune County and County Seat 
Number of 
Families 

Annual Expenditure 
for Sul)xcriptions 
to Des Koines 

Register and Tribune 

Adair, (jreenficld. . .3,169 $7,370.00 lohnsnn, Iowa Citv . . 5,881 13,042.00 
.Adams, Corning. . 2,33S 3,8f)5.00 Jr>nes, .\namosa . . 4,135 2,530.00 
.Allamakee, Waukon . . 3,841 2.34.5.(K) Keokuk, Sigournev . . 4,f)6.3 10,378.00 
.ApiKiuoose, Centerville.... . 6.784 11.7.34.00 Kossuth, .Algona . . 5,574 15,29.3.00 
.Audubon, .Audubon. . 2,783 9,113.00 Lee, Keokuk . . 8,817 2,.307.00 
Benton, \ inton . . 5,354 5,737.00 Linn. Cedar Rapids . .16,445 14,682.00 
Black Hawk, Waterlw)... .12,572 ll,f'02.00 

Boone, Boone . . 6,644 ,32,656.00 
Louisa, W apello . . 2.707 2,146.00 

Bremer, Waverly. . 3,717 3,233.00 
Lucas. Chariton . . .3,486 13,518.00 

Buebanan, ludeitendence .. . 4,419 2.8,53.(K) Lvon. F'iock Rapids . . 3,429 2.637.(X) 

Buena A’ista. Storm U'lke. . 4,123 11,.529.(X) Madison, W interset . . 3.338 12,26.5.(X) 

Butler, .Allison . . 3,965 4,076.(K» Mahaska, Oskaloosa . . 5,838 15.054.(XI 

( alboun, Rockwell City... . 3,951 6,056.00 Marion, Knoxville . . 5,-546 24,920.00 
( arroll, Carroll . ,. 4,787 22.872.00 -Marshall, Marshallt<»wn .. . 7.251 18,427.00 
C ass, Atlantic .. .. 4,315 12.138.(M) Mills, (ilenwood . . .3,427 1.522.00 
( edar, Tiptfui .. ,. .3,902 2,646.00 -Mitchell, Osage. . 3,094 5,798.00 
( erro Gordo, Mason City .. 7,706 21.471.00 Monona, Ottawa . . 3.8()() 2,013.00 
Cberokee, Cherokee . .. .3,9-k. 4.677.(K) Monroe, .Albia. . 5,216 10,864.00 
Chickasaw, New Hampton. 3,429 4,910.00 .Moittgomery, Red Oak ... . 3,789 4,97.5.(Xl 
t larke, Osceola . .. 2,326 7,467.00 Muscatiite, Muscatiite_ . 6,454 4,045.00 
('lay, Sixmcer . .. 3,480 7,.567.00 O’Brieit, Primghar . . 4,234 .5,287.(X) 
Clayton, bdkader. .. 5,561 .3,.3.50.(Kt Osceola, Sibley . . 2,272 1.693.00 
Clinton, Clinton . .. 9,639 .3,740.(K) Page. Clarinda . . 5,364 8,257.00 
Crawford, Deni.son . .. 4,.581 9,912.(K) Palo -Alto, Emmetsburg .. . 3,441 7,739.00 
Dallas, .Adel . .. .5,.582 .33,4f!3.(X) Plymouth, I.e Mars. . 5,241 2,3(X>.(X) 
Davis, Bkw)mfield . .. 2.794 .3,223.00 Pocahontas, Pocahontas .. . 3,467 14,810.00 
Decatur, Leon . .. 3,682 10.783.00 Polk. Des Moines . .37,239 384,330.00 
Delaware, Manchester .. .. 4,041 1,298.00 Pottawattamie, Co. Bluffs. .1.3,679 3,796.(X) 
Des Moines. Burlington.. .. 7,89.3 3,169.(K) Poweshiek, -Montezuma .. . 4,424 17,806.(X) 
Dickinson, Spirit Lake... .. 2,276 6,260.00 Rittggold, Mount -Ayr .... ,. 2,871 6,544.00 
DubiM|uc, Dubutiue. .. 12,947 4,188.00 -Sac, -Sac City.. ,. 3,889 10,45.5.(K) 
Emmett, ICstherville .... .. 2,80f. 10.319.(X) Scott, Daveitport . .16,4.35 3,957.00 
l-'ayette. West I’nion ... .. 6, .500 4,1.56.00 -Shclbv, Harlan . ,. 3,570 4,578.00 
b'lovd, Charles Citv. .. 4,191 4,572.(X) Sioux, Orange Citv. ,. .5.879 1.761.(X) 
F'ranklin, Hampton . .. .3.513 10,083.00 Storv, Nev.ada.. .. 5.819 34,387.00 
Fremont, Sidney . .. .3,4.33 2,294.00 Tama, Toledo . ,. 4,8.58 10,443.00 
(ireene, lefferson . .. 2.80f) 17,783.00 Tavlor, Bedford . .. 3,448 6,874 <X) 
(Irundy, Grundy Center. . .. .3.2(t5 5.941.00 Union, Creston . .. 3.837 ll,477.(Xi 

(iiithrie, Guthrie Center.. .. .3,910 19,.320.(X) Van Buren, Kettsauqua.. .. .3,125 3.316.(X) 
Hamilton, Webster f'ity. .. 4..340 19,670.00 VV’apelbt, Ottumwa . .. 8,4.30 10,20().00 

Hancock, Garner . .. .3,272 6,8.38.00 Warren, Indianola . .. 4,011 17,366.(K) 

Hardin, Eldf)ra . .. .5.187 18,070.00 Washington, VVashington .. 4.538 4,129.00 
Harrison, I.ogan . .. .5,443 2,235.00 Wayne, Corydoit . .. 3,417 9,53600 

Henry, Mt. Pleasant .... .. 4,066 2,611.00 Webster, Fort Dodge ... .. 8,357 28,544.00 

Howard, Cresco . .. .3.04f) 2,689.00 W’innebago, h'orest City. .. 2,998 5,084.00 

Humboldt, HumlK)ldt ... .. 2,878 9.353.00 W'inneshiek, Decorah ... .. 4,90'> 2.805.00 

Ida, Ida t^irove . .. 2,-598 4,827.00 Wowlbury, Sioux City .. ..20,484 8,491.00 

Iowa, Marengo . .. 4.133 7.8.56.00 Worth, North wood . .. 2,585 1,976 (K) 

lackson, Maqnoketa .... .. 4.429 2,746.00 Wright, Clarion . .. 4,522 17,842.00 

las|K'r, Newton. 

leffersoti, Fairfiekl . 

.. 6,190 

,.. .3,653 

26,4.36.(K) 

.3..344.00 Total . .... $1,278,660.00 

The net paid circulation of The Dei Moines Register and Tribune for the 6 month* ending Sept. 30 averaged^ 

143,214 Daily 130,908 Sunday 
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WHATS WHAT IN THE FEATURE HELD 

i 

JCARK()U> MAXSFIKLI), creator 
• of "Hinh l.ights ot Hi>tory'’ a new 

art ^trip feature added to the list of the 
McClure News¬ 
paper Syndicate, 
New York, ob¬ 
tained the idea 
for his feature 
during his earl¬ 
iest school days, 
when he used to 
sketch illustra¬ 
tions of the daily 
lesson on the 
margin of his 
history book. 

“I can remem¬ 
ber being dissat- 
isfierl with the 
histories we were J. ('arrih-i. MANSFtEU) 
given to study— 
dry, uninteresting affairs with little to 
intrigue the youthful imagination,” he 
recalls. 

"And so I was obliged to embellish 
any available white space on the page 
after reading Ix'tween the lines.” 

The strip "High Lights of History" 
aims to tell in picture form, the outstand¬ 
ing events of history. 

Mansfield was recently an illustrator 
on the staff of the Baltimore Swi. He 
started his newspaper art career on the 
old Baltimore Star, later working as ar¬ 
tist for the Baltimore News. 

During the war, Mansfield served 
with the Field .Artillery in France. Re¬ 
turning to the United States, he studied 
art at tlu' New York School of Fine and 
\pplied .Art. .\ collection of sketches 
he had made in France was published 
in lKK)k form. 

Three years later he returned to Balti¬ 
more to illustrate the Sunday tabloid 
section of the Baltimore American. He 
was also reipiireil to cover murder cases, 
sensational trials, theatrical reviews, and 
conventions. He left the .American for 
the Sun. 

Science Service, Inc., Washington, this 
week announced it is handling exclusively 
the syndicate material on the White 
Indians of Central America, three of 
whom were brought to Washington by 
R. (). Marsh, discoverer of the White 
Indian nation. A 3,000 word story, illu¬ 
strated by photographs of the Indians, 
their king, and their villages, is now being 
offered to newspapers by the Service. 
Dr. Edwin E. Slosson is director of 
Science .Service, Inc. 

.‘\nd yet another! Climbing on the 
puzzle band wagon, the McClure News¬ 
paper Syndicate, New A’ork, announces 
this week that it has .added a daily Cross 
Word Puzzle by R. H. Tingley to its 
list. Editor & Pi bi.isiikr now knows of 
nine different symlicates offering *his fea¬ 
ture. 

Ledger Syndicate. Philadelphia, has inst 
created a new daily interior decoration 
feature under the title “Home Notes.” 

.A new’ entrant in the syndicate field is 
the Vanguard Press, which has just been 
established at 70 Fifth avenue. New York, 
with Richard Rohman, formerly of the 
Paris staff, Chicago Tribune, Ne^v York 
C<Ul, and Detroit Tree Press as manag¬ 
ing eiiitor. 

Weekly articles are being offered to 
Americ.an newspapers by Henri Rar- 
faisse. author of “Under Fire”; Stefan 
Zweig, Franco-.Austrian journalist and 
biographer of Romain Rolland: .Andreas 
Latzko, .author of “Men in War”; Mar¬ 
cel Foiirrier, Parisian journalist, editor 
of Clarte; and other notable Europeans. 

Associated with Rohman is R. E. Sills, 
formerly of the staff of the f.omlon Daily 
Herald. Simon Doniger is business man¬ 
ager. 

I-ain C. Lane has written a new serial 
entitled “Smouldering Fires” for the 
Central Press Association, Cleveland. 

The title of "(jleanings from the B(«)k 
of Life." a daily editorial feature by- 
Clark Kinnaiid. handled by the Central 
Press .Association, (.Teveland, has been 
changed to “The Rest of .Advice." 

"Rud” Fisher, whose “.Mutt and Jeff” 
comic strip is handled by the Bell Syndi¬ 
cate, New A'ork, sailed on a trip abroad 
last week. 

The George Matthew .Adams Service, 
New A'ork, this month took over the 
“Fun Shop.” humorous joke column fea¬ 
ture, which had been previously handled 
by Maxon F'oxhall Jurlell through the 
I'un Shop, Inc., New York. Judell con¬ 
tinues as editor. 

The Thompson Feature Service, New 
A’ork. is handling the newspaper features 
create<l for Bernarr Maefadden’s New 
York fiiritiitg Gral'hic, a tabloid. 

John Bach is creator of a new daily 
one-column comic for the Ledger Syndi¬ 
cate. Philadelphia. 

Alarcel Wallenstein, European manager 
of the Pacific & .Atlantic Photos, returned 
last Saturday to Europe, following a 
two weeks’ visit in this country. Mr. 
Wallenstein was formerly connected with 
the York Daily Nejvs. 

“Darkened Windows,” by Cornelia 
Kane Rathbone, has been added to the 
serial offerings of the Ledger Syndicate. 
Philadelphia. 

The North American Newspaper 
.Alliance, New York, obtained the services 
of no less a personage than George Ber¬ 
nard Shaw to write a story for them this 
week on the baseball game played in 
London, October 24, between the Giants 
and the White Sox, now touring Engl.and 
and the Continent, playing exhihitioil 
matches. Mr. Shaw couldn't remember 
the names of the teams. He called them 
the “famous Chicago Sioux and the New 
A’ork .Apaches.” It was his lirst baseball 
game; and he witnessed it. he said, “as 
a sociologist, not as a sportsman.” 

Ernest Newman, known a.s Europe’.s 
foremost music critic, who recently joincil 
the staff of the .Vne York Evening Post 
as guest critic for the sea.son of 1924- 
1925, is now writing a weekly article on 
music for the Post Syndicate, New A’ork. 
'I'he articles are distributed to newspapers 
for use Saturdav or Sunday. Mr. New¬ 
man came to the Evening I’ost from the 
Loudon Sunday Times. 

Nellie Revell. the best known >voman 
news writer and press agent on P.rcad- 
way, who writes “Nellie Revell Says” 
for the McNaught Syndicate, New A'ork, 
was given a rousing welcome, when she 
visited the office of the Netv York Herald 
Tribune last week. The Herald Tribune 
was the first newspaper office Miss Revell 
has entered, since she was taken ill four 
years ago. 

.A weekly New York Dramatic Letter, 
written by John Anderson, dramatic edi¬ 
tor of the Nne York Ihrninf; Post, has 
been .added to the list of feature; e ffered 
by the Post Syndicate, New York. It 
is to run under the title “Two on the 
.Aisle.” the s,ame as used over .Anderson’s 
daily dramatic column in the Evening 
Post. 

The Max .Somers Feature Service has 
just been established at 204 Fitzpatrick 
Bldg., Portland, Ore. Max Somers, 
former owner of a commercial photo¬ 
graph stmlio. handles photographic, ad¬ 
vertising .and circulation features, while 
N<aomi Swett is in charge rf feature 
stories, news correspondence, and special 
editions. 

T/iis copy is not put in competition 
with that which the publishers' 

advertising men write. 

Nor is it addressed to the same 

audience. 

It is meant for editors: man¬ 

aging editors, editorial writers, 

city editors, dramatic editors, 

financial editors, book editors. 

A’ou have seen Scribner’s 

Magazine mentioned frequently 

in James Melvin Lee's column, 

and realize that Scribner’s Mag¬ 

azine has a special appeal to 

newspaper men because so many 

newspaper men contribute to it. 

But Dr. Lee only touches upon the 

work of journalists in our col¬ 

umns—and not all of that, of 

course. 

Such things as E. P. (Ed¬ 

itorial Page) Mitchell’s articles, 

the stories of McCready Huston, 

‘The Provincial Editor’s Out¬ 

look” and “The Changing 

Country Press” and others have 

been mentioned bv him. 

But the important thing to you 

editors is—each month in Scribner’s 

Magazine there are articles which 

are editonal material, articles deal¬ 

ing with problems in which your 

paper is interesteil. which furnish 

ideas for follow-ups, or for news 

stories from a local angle. 

Take, for instance, the 

NovemlxT numlH-r of Scribner’s 

Magazine which is just pub¬ 

lished. 

Has there been any attempt in 

your state to censor school his¬ 

tories? Or any controversy 

about propaganda in histories? 

Then .Allx-rt GiuTard’s “The 

New History: H. Wells and 

A’oltaire” will furnish you with 

much fiKKl for thought and for 

editorials. 

.Are you interestcil in the prob¬ 

lems which Japan and the 

Pacific arc offering? 

If so, Ramsay Traquair’s “The 

Coming Commonwealth of the 

Pacific” is right in your line. 

The whole country is con¬ 

cerned over the small number 

of qualified voters who actually 

exercise their right of franchise. 

.And Sarah Schuyler Butler, 

prominent political leader, toured 

2,800 miles to find out why’. 

“Women Who Do Not Vote” in 

the November Scribner’s tells 

what she found. 

* * * 

You arc, of course, interested 

in community projects. Henry 

S. Pritchett’s “A Tale of Two 

Cities” is the story of a contest 

between Philadelphia and Boston 

which Ben I'ranklin started and 

which has almost a hundred 

years yet to run. 

The dramatic critic will be in¬ 

terested in “Rip \’an AVinklc 

Goes to the Play” by Brander 

Matthews. 
• * * 

.And the book editor in William 

Lyon Phelp’s “.As I Like It” 

every month. 

♦ ♦ ♦ 

.And the art editor in “The 

Field of Art” by Royal Cortissoz, 

which discusses current phases 

of art in a fresh and vigorous 

manner with particular attention 

to .America’s progress in art. 

.And the financial editor in 

Alexander Dana Noyes’ “The 

Financial Situation.” 

And after your office has fin¬ 

ished with it. you will find that, 

above all. it is a magazine worth 
taking home. 

.And here is one more fact— 

twenty-two papers, situated in 

widely different parts of the 

country and ranking among the 

nation’s greatest dailies, con¬ 

tained editorials ab<nit one article 

in the September Scribner’s. 

Indications are that the num¬ 

ber will be surpassed by those 

commenting upon one article in 

the October number. 



Merely a Pic 
THE PUBLISHER is a manufacturer. He purchases nd' 

newsprint at so much a pound and labor at so much an if aj 
hour, and sells space at so much a line and his product equ 
at so much a copy. nd 

He has other functions, of course, but, as the inventor U] 
sees it, the publisher is a manufacturer, 
who works under unusual difficulties. 

News is the most perishable of all com¬ 
modities, and publishing nearly always is 
done in the most crowded section of a 
community. The publisher accordingly 
must make rigorously economical use of 
time and of working space. 

A minute of time and a cubic foot of 
space, therefore, become desiderata of 
the utmost importance to an inventor of 
newspaper machinery. My own designs 
invariably are conditioned by these and 
other requirements, namely, that they 
shall result in a machine which will pro¬ 
duce the greatest number of products 
possible—whether they be printing plates 
or printed papers—per minute of time, 
per cubic foot of working space, per unit of man-effort, 'ele^ 
per dollar of operating cost. [t 

Take the case of the PONY AUTOPLATE Machine. 0> 
Before designing it a survey of all but the largest foundries lad 
disclosed an enormous waste of time, space, man-effort, 

L. J. TARTE. 

Wood Newspaper Mach iPORAXi 

501 Fifth Avenue, 
New York, N. Y. 

Gentlemen: 

We are very wellc 
When your Mr. Washing 

time ago, he watched thei 
and was much pleased tos 
spent in the Stereotyping 

delivered ready for the pr 
There is no questii 

purchased from you is th 

this year. 

La PATRiliNG ( 



ictical Talk 
ind operating cost. To make a plate five separate pieces 
)f apparatus were used, and each occupied a space and 
equired a working space, while a plate had to be lifted 
ind carried five times. 

I Upon the application of my formula four spaces and 
four lifts and four carries disappeared. 
Now, only a single occupied space 
requiring a single working space and a 
single carry—to the press—are needed, 
while the work—better work—is done 
in only a fraction of the time formerly 
needed. 

That the uncompromising application 
of scientific method to the foundry has 
been appreciated the universal adoption 
of the AUTOPLATE bears testimony. 

The popularity of the PONY AUTO¬ 
PLATE Machine, for instance, could 
not be better shown than by the orders 
which are passing over our order desk 
at the moment of writing, from the Cedar 
Rapids Gazette, the Tampa Tribune, 
the Troy Record, the Youngstown 

degram, and the Windsor, Ontario, Border Cities Star. 

It is not without good reason that Mr. Tarte says of the 
ONY that it is the best investment his newspaper has 

:s lade this year. 

al, October yth, 1924 

ORATION, 

p|h the Pony Autoplate, 
was in Montreal some 

f the Pony Autoplate 
ifr ng the 20 minutes he 

plates were made and 

tPony Autoplate we 
?tment that we made 

truly, 

Tarte, 
President, 

iRf'NG Co., Limited. 

■5 Henry A. Wise Wood 
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E D I 
THE PRESS PROBE AC('OKlJlN(i to ail article aiipcariiiK in The 

Ohio Xervspaf’cr, written liy Dr. Herbert A. 
Miller, profesxir of Sociology of Ohio State 

University, the i)roi)o>e<l press investigation hy a 
foniinittee of the National Uesearch Council, ex¬ 
clusively announced in Ivditor & I’i hlisiikk, has by 
no means been wrecked hy the decision of the Laura 
Spellman Rockefeller I'oundation to furnish no funds 
beyond the initial payment which that foundation 
granted for the first meeting of the scientists. 

Dr. Miller writes in terms of the present saying 
that the committee, of which he is chairman, is neither 
recognizing nor rejecting the “many criticisms 
directed against the firess" as the committee holds 
that much criticism grows out of conditions which 
cannot at present he helped, and perhaps never can be 
controlled. "Some of it." he says, "depends on con¬ 
ditions which arise out of human frailty and jirejudice 
which can never he eliminated." 

Dr. Miller says that the most pressing of all social 
problems is that of the relation of nations and, as 
this depends upon what nations know of each other, 
it is the imrpose of the committee to make a study 
of the conditions under which news goes from one 
country to another. This study includes transportation 
of news by post, telegraph, cable, radio and films, 
and Dr. Miller says that there are conditions in the 
mechanical organization of these instruments which 
can give bias to news. 

lie discusses a study of .\merican and European 
news agencies, which excrci.se a powerful influence 
on public opinion. “It will tie possible to find out 
what may he their relations to their governments or 
to special interests,” he says. 

The statement concludes: “.At present a newspaper 
may jiromote hostile or friendly attitudes between 
nations as it pleases. It is hoped of this investigation, 
not tiiat there will necessarily he radical reform 
nifivements, lint that fundamental principles will he 
outlined and correlated so tliat as time goes on and 
stiulies of this sort arc continued, almost unconsciously 
there may he evolved ways out of what now seems 
to he msoluhle dilemmas in the matter of the relation 
of the press to public opinion, and thus of the straight¬ 
forward relations iif nations to one another.” 

Your )irti’sf>af>cr is not seninj; adi’crtisers if 
any page is too dull to hold the reader’s eye. 

RIAL 

SHOCKING 
IV J 11 AT'.S w rong with .Albu(|uerque?” 

There was a secret meeting of forty 
business men in the Chamlier of Commerce 

on a recent Tuesday night to discuss the rjiiestion. 
After solemn weighing of causes and effects the 

unanimous conclusion was reached that the trouble 
with .Mhuquerque was that the newspaper editors of 
the city were publishing “scandal, personal squabbles 
of the editor ami information concerning places far 
distant from Albuquerque on the first page, and rele¬ 
gating Chamber of Commerce iKKisting stories to the 
hack page.” 

This was said ami repeated all around after the 
chairman of the meeting had announced: “(ientlemen, 
we are fpiite alone—newspaper men are not here and 
nothing that you say shall go beyond these walls.” 

Next day there appeared in The New Mexico State 
Trihune, erliterl hy intrepid Carl Magee, a shockingly 
old-fashioned piece of impudence. It was revealed 
that a reporter for that newspaper had concealed him¬ 
self behind a few mail sacks of Chamber of Commerce 
reports, and had made a detailed report of every ut¬ 
terance. which was duly set forth in cold print on 
jiagc one, with the additirmal fact that the meeting 
had selecteri a committee composed of regular adver¬ 
tisers to wait on the editors, or bring them together, 
for the purpfise of plainly telling them how to edit. 

The facts as stated here are confidently set down 
from the published account. 

,A comic feature of the repfirter’s quaint story deals 
with the arrival of a morning newspaper man on the 
scene of the meeting, after the business had been done 
and the doors opened. 

“Hello, gentlemen, anything up?” quoth the reporter. 
“No, nothing out of the ordinary; just a little 

booster meeting.” 

ROMANS 
Chapter 111-20-21 

Love worketh no ill to his neighbor; there¬ 

fore love is the fulfilling of the law. 

NEWS SUPPRESSION C't(jM.\lE.\'TING on the peculiar embarrassment a 
. new.spaper man feels when suppression of news 

is asked hy personal friends, the editor of 
Ottawa Journal tells his readers that news is a com¬ 
modity and that it is as absurd to ask an editor not 
to print an item as it would be to ask a butcher not 
to disiwse of certain beefsteaks to customers, or 
importuning a music .store proprietor not to handle 
certain songs. 

News suppression is usually futile, lienefitting no 
one and doing positive harm in many instances. In 
()ttawa it has been <li.scovered, for instance, that when 
the local newspapers yield to the pleas of personal 
friends to “keep it out, like a good fellow,” the spe¬ 
cial correspondents of out-of-town papers usually get 
the news and it gradually floats hack by word of 
mouth and Ottawa newspapers are suspected of being 
either incompetent or cowardly. 

Suppression of many news items also reacts against 
those who have .sought it as a means of escaping 
supposed disgrace or humiliation. It only piles up 
their troubles. 

This angle always reminds us of the Boston mer¬ 
chant who told an editor that he would withdraw all 
advertising if news of his daughter's elopement was 
published. 

The editor replied: “You can't scare me into doing 
an injustice to your daughter and her husband. I 
.shall not l)e party to a family conspiracy which pro¬ 
poses to make the happy and impulsive marriage day 
of a boy and girl something abnormal and mysterious 
and therefore a topic for backstairs gossip and 
indecency. Your daughter has a right to be known 
as a bride; her husband has a right to his social 
status as her husband. If you had sense, instead of 
stuiiid and half-baked pride in the shallow conventions 
of life, you would be here asking us to tell the whole 
town the glad tidings that your daughter had chosen 
her life partner, and was sufficiently independent and 
characterful to take him whether you and your wife 
approved or not.” 

I’oor old daddy weakened and before the interview 
eiuleil he not only gave permission to run a first page 
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story, but corrected the proof and asked for additional 
galley proofs to “send to the other papers.” He did 
not “pull” his advertising, but increased it and for 
years was that editor’s personal friend. 

The best way to avoid embarrassment when the 
“goiKl fellows” come around to suppress legitimate 
news is to tell them exactly what the logical conse¬ 
quences are, to them and your newspaper. 

“Though the human race degenerate. 
These are pleasant days, at any rate." 

T. T. .1, 

WHO’S LOONEY? IRRESPECTIVE of diverse political interpreta¬ 
tions, the income tax “didn't-know-it-w as-loaded” 
blunder would be one of the most laughable inci¬ 

dents in modern newspaper experience if it were not 
so serious in its effects. 

It is amusing that high government officials who 
are wont glibly to refer in public sjieeches to “haruni- 
scarum” newspaper practices and invariably addres^ 
full-grown newspaper men as “boys,” should issue a 
jircinature or illegal order in a most delicate publicity 
matter and spill the cards in forty directions. 

It is serious that the impression has gone to sections 
of the public that it was the newspaper press which 
initiated and executed this famous flivver; that many 
newspapers violated a law in making public income 
lax returns; that some newspapers did not publish the 
names of powerful men and interests as a special 
favor; that it was a high-handed piece of scandal- 
mongering by ruthless reinirters; that in short the 
impudent adventure of prying into the affairs and 
secrets of many of the best guarded families was just 
another newspaper outrage. 

A heated nation-wide debate is now in progress on 
the question whether there is any justification in prin¬ 
ciple, let alone law, for the iiublication of any man's 
financial status as revealed in an income tax return. 
It is said to be an unnatural invasion of privacy; it 
is also said to he as legitimate for news as records 
of the bureaus of vital statistics, the marriage license 
bureau, baseball box office receipt, or the proceedings 
of the courts, including divorce tribunals. If privi¬ 
leged news which now fills the press does not invade 
the privacy of individuals, should tax returns, if pub¬ 
licity is legal, be regarded as inviolate? These are 
jKiints raised in the whirl-wind discussion that has 
followed the treasury action of making public those 
famous names and startling figures. One point should 
be kept clear: The press is not guilty of the offense, 
if any, and we do not believe any newspaper will be 
called upon to shell out a $1,000 fine. 

If you regard syndicate drawings as ei'idetue 
of a “canned newspaper,’’ localise the captions 
where it is legitimate to do so—many news¬ 
papers are doing this .so effectively that only 
an expert would know they were not made 
locally. 

ENGLISH INSURANCE SCHEMES All British newspapers have reduced the benefits 
of press insurance schemes, eliminating sickness 
and small accidents in the home, and it is pre- 

dicferl that there will shortly l)e increased restrictions. 
Newspaper insurance has had a sensational run « 

a circulation maker in England for the past three 
years. Contracts were made for stated periods and 
the premium was regulated by increased sales. 0» 
paper vied with the others in giving increased 
premiums and in this hot competition hundreds oi 
thousands of pounds were paid to beneficiaries. 

Circulation leaped in many instances by the hun- 
rlreds of thousands, but presently publishers discovered 
that much of this new business was artificial, as < 
gave small corresponding value to advertisers. TR 
public was found buying four or five newspapers and 
reading one. 

Evils also grew up, and it is cstimat d by «ie 

authority that 60 iier cent of the claims sent in 
fraudulent. As English newspapers are now taperiw 
off on insurance schemes, tln-y are applying methods 
which get newspapers into the hands of i>eople 
take them to read, and although there have been sci* 
heavy circulation declines it is said th.it publisbtrt 

are lietter satisfied. 
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*■” ■" Mi.ZiWtkcr St’Hlint'l anti is succeeded by 
^ KIKott K. Hayes. 

PERSONALS Joseph (iarrettson, former managing 
etlitor of the Cincinnati Times-Star, who _ 

—- retiretl last year due to a stroke of a \i.\x 
\I H. DE YOL'aN'G. publisher of the iwralysis. is repttrted to be much im- A througl 

San Francisco Chronicle,- was P'^wetl. . success is descripti 
lionored by veterans of the San Francisco Mrs. Elizalx-th Moline, sticiety «htor organizer, 
fire d**partment, who called at his office, Paul Disptitch-Pwncer Press, and now 
Oct- 23, with a garland of flowers for resigned, and is succe^ed by the club |.^.neral manager 
him in appreciation of what he had done editor. Miss Amy Mcliuffin, whose place Mansfield 
ami IS doing for the city. taken by Miss Alice I^n^n. editor of j Daily, Jour- 

Edward E. Bartlett, president of the I!T. ^ ^ ^ ing’s 
Bartlett Orr Press. New York City, and i venture m 
director of Linotype typography for the John J. () Managan has returned from t he newspaper 
Mergenthaler Linotype Company, sailed ^ ^ , •'^‘veral months to Ruro^ and held, 
for Kurope on the Olympic. Oct. 25. assumed his duties as head of the Boston Born in Louis- 

a,nrU., E. Marsh of Austin, Tex., ,, , „ ""'-f;*'?™ 

American, U'aco Nnt's-Trihune. JFichita ^Xrter"’‘m/‘"the 
Falls (Tex.) Record News and ..ther ^ ^ ^ , cSvitle Cot 
papers, has been appointed by Gov. Pat I -‘id Havis, formerly of the James- • i 
M Neff as a membcT of the board of t<m-n (N. Y.) Journal, has resigncrl as '''' 
regents of the University of Texas. c'Uv i;ditor of the .V/. Petersburg (Ma.) 

Western merchandising manager of 
Management Magazines. Inc., pul>li^lK■rs 

FOLKS WORTH KNOWING of Cafeteria Management, School and 
Cidlege Cafeteria and t mb Maaageiu.'ut. 

A aM.UN with a record for seeing PRESS ASSOCIATION NOTES 

^ things through to completion with . Pro„krt, superintendent of the .\s- 
success is descriptive of Henry L. Frek- J^. • . • i. h i- 
iiig, organizer, ,, ^ " ashnigton Hiireau. 
f .1 _! Byron Price, J. 1.. West and P. !•. 

Haupert, all of the .-\. P. Washington 
staff came to New York this week ti> 
direct tabulation of the election returns, 
which is centralizerl from New York .\. 
P. headquarters. 

1). y. Kiddle, formerly UniteHl Press 
staff Correspondent, has been app<iinti.sl 
professor of journalism at Bayair Col¬ 
lege for Women, Belton, Tex. 

MARRIED 

W ll.Ul.VM H. .\lll.LH.\K.\l of the 
, . ... ,, Pes Moiiu's (la.) Register staff, to 
Louisville Miss Harriett Barrowman of the Kegis- 
merctal. rollow- IIkniiv L I'^ekim; ter’s .society deiiartment, Oct. 22. 
mg the purchase , i m ,• ^ 
of tliat i,id.Ii. :.fion l.v the l ouisville . l awreiice J. Met arthy. City editor of gents of the University of Texas. cny e. m.r o, i.ie ^ ‘ en the rea publication by the Louisville „ ' a'vrence J. .McCarthy, city editor of 

1,. C. firown, owner and business u,\i W- u„ri-er »iiere.fk Herald, he liecame a membe-r of the ^ ^ “d.v •)to 
aiiager of the St. Petersburg (Fla.) , • ‘ s s.. . g . Herald's advertising staff. Seeking larger ^ t*r<'|'t<^a Hazel May of Syracuse, 
dependent, and Mrs. Brown have re- ' ... i- • i e h<-‘lds he went to t'hicago where he Ih.*- ^>''acusc, Oct. -8. 

turned from a visit to New York City 
and other northern jxiiiits. 

Harry .K. Kenny, city political man of cjinn- ^ representative of Standard E'arm William J. “Dick” Slator, telegraph 
the Cincinnati Commercial rnhioic has publications. l.ater he joined the Hearst editor of Springfield (Mass.) I'nion, to 
Ix-eit appointed assistant city editor, t he (,rj»anization where he remained until Helen Mary Cameron, society editor of 
ixditics run has been assigneil to (.htirles vears ago. the Aeze Ifaz'en (Conn.) Union in New 
K. Swafford, formerly of Richmond, liid. Kreking then .lecided to enter the lield Haven. Oct. 7. 

EVe<l lU Hadley, for many years editor indeiKUidently. During the past three Walter J. Stahl, assistant city editor of 

IN THE EDITORIAL ROOMS Swafford, formerly of Kichmond. liul. 

Ai IV A visi-o fi-ci-A lAi-v f 1C Fj-ed E. Hadley, for many years editor 
Lh.\A.\DhK CLSC.ADKN, tor 15 ,,,„| ,,„},iisher of the ll’innebago (Minn.) 
years on the Los .Ingeles L.raniiner enterprise, has returned to San Diego, 

and for 2 years on the .Vim Francuco Lx- (ai 1,;^ birthplace. Citizens of Winne- 
aminer, has been .'ippointcd night editor of ),ajro gave him a farewell dinner, which 
the latter paper, r,. (Tullenward has been attended by a large mimlier of the 
made assistant managing editor; W illiarn leading newspaper men of the state. 
Wrenn, city editor, and Vic Short, head . , ,, _ f .i 
of the cop/desk. Raymond A. McNally, ^ f ‘’f, ' 
recently on the .Van hancisco E.raminer, ■'^^rant<m (Pa.) 7 inu-.s, recently sK-nt Ins 

has been given the post of s,x.rts enlit..; ^<■'*>'• . 
on the San Francisco Bulletin. i'. Phillips, reporter on the Sa t 

Walter Healy, citv hall reporter on the 7-“'’ 
Bellingham (Wasl,;) Rez’eille. has re- ‘Kv on Oct. 16. He is still as active as 

signed on account of ill health. He has ^ . 
bwn succcwled by Thompson. Jami^ Dempsey, assistant city editor. 

.\. J. O'Malley, city editor of the within a comixiratively short time, he 
f the I helsea (Mich.) Pailv .Vitw to 

Wlllllll V WlllIHlI V I \ ."MUM I IIV , .. , .'tv f«« 
had a c<impany of MansheUrs foremost antiri , i^ler ot Decatur, III., Oct. 

citizens associated with him, installed a 

I, • ■ I ,1 ■ , 1 c has resigned from the Boston I'ost to be- 
Benjamin Uothridge, niake-np man for , . . . ■ r ,r -i, i.'-c* .m 

the Syracuse Journal, is on a two weeks’ 
hunting trip and vacation in the .\diron- 
dacks. 

come managing director of the Eastern 
Newspaper .Service, Boston. Mass. 

John Brogan has resigned as managing 
pi, w f „• *i,„ editor of the San Antonio Light. L. A. pateli-l loneer I ress n\ place ot \\. tt,. 
» orbes Watson, art critic tor the II 1 ■ r 1 1*4 * who h'is hpt*ii tmisfcrred to I' J 11/ tj 11 . 1 Hoskins formerly news editor is now ^^tHrioiK, wno nas ixtii iransicrrco 10 

heu i ork If or/i/, will speak on Nnu- ^.(jjtor *he editorial side. 
teenth Centurv .Art, liefore the newly ^ , . .. . \iu . w ci i wi . in i 
formed Newark Art Club, on Dec. 18. I'rank 1. Wright, s|x)rting editor of Albert W. Shererot Wheaton. Ill has 

0.11 » rr - f .1 ri. c.;,.,.. ‘he Bellingham (Wash.) Herald, has '>t'en appointed western manager of the 
Ralph B I lint, of tlu C/im/iiiii .Veil Ilf. j appointed manager of the recently Oirtis Publishing ( oinpany, to succeed 

Momtor of Boston, who has been cover- • i ? 4 1 \ * 014' 
ingthc art events hi New York has Ixen International Amateur Basket- l ari Reeie 

Albert F. Phillips, reporter on the Sa-t "’'“'‘TJ' "^’"siiam'r plant and on Septem- ‘' ■‘Y'' 'Ma‘I arlaiid. son of the late 
/.iiA-f Cifv 7'f/fgr„m passed his 74th birth- '.’‘r , ^'ai I -rland. editorial writer 
dav on ()ct. 16^ He is still as active as appearance on the streets. and conn-el ot the Boston Imerican, to 

1- ^=3. — .- _ _ : — aIi^n rJinor D. Hanley, of Swampscott 

( N. G.) F.’vening Post, in charge of the recently. 
local advertising. X’incent b'rancis C'allaban, reporter on 

J. A. Matthews, late of the San the ll'.M/i/»ig/<i« 
.Intonio (Tex.) Light, has Ixen made l'l"rv'"-'‘-‘ .Anita Hawkins, ot Washington, 
circulation manager of the St. Paul D’ls- ^ week. 
pateh-Pioneer Press in place of W‘. E. I barles U. Nicholson, advertising 
SlierliK.'k, who has been transferred to manager of the Hutchinson (Kan.) 
the editorial side. .Vne.r, to Miss zMvina B. Hults, Oct. 22, 

.Mk.,,. \v c;!,..,..., ..i \\ i„........ Ill i,.... at Hiitcbinson. 

Monitor of Boston, who has been cover- ‘ , 
ing the art events in New York has Ixen j’* ' 
appointed associate editor of the Art -eague 
News and International Studio, in the 
place of William B. McCormick. 

Alger S. Beane, recently on the night vi C 
copy desk of the Boston Herald, has re- I H. (. 
signed. * managi 

b'verett A. Holman has been appointed 
director of advertising of the .S'eatlle 

Jo-eph W. Dugan of the Chicago L-ve- 
ning Post to .\li>,s l-abel Schaefer. Oc¬ 
tober 24. 

ON THE MECHANICAL SIDE 

T-.-r- Posl-IntelUgcncer. He was formerls |\ A. BRISI-IN has resigned as fore- 
IN THE BUSINESS OFFICE Pacilic coast reffresentative of the Hearst ,„an „f the Scranton Sundae I)b- 
H. CARSON, formerly general tnorinng newspape-rs with beadqnarters at /.„/,//coniix.sing room. He has Ixeii sne- 

manager of the Johnson Citv brancisco. ceedeil by .\I Jennings, of the .Scranton sifted manager of the Johnson Citv 

Randolph Edgar, musical critic of the < and later the has 
.?(. Paul Pioneer Pre.s.s. has resigned. installation and 

p, . f 1 rr- , management of a promotion and service 
11 !"r-' ‘■'‘''I'''' the 1'ni/oii (lepiirtment for the Roanoke (\'a.) Times 
(la.) Lagle, has resigned and will go to ii orld-Nav.s. Mr. Carson 
Kansas City as an organizer for Co-Op- Oct. 20. 
crative Clubs, a luncheon club organiza- r- • i i . • . • . 
(ion bred 1. Cixik has resigned as circula- 

Sam 1'. Goddard has been ap|x>inted (Pa.) 7'imes. 

tion manager of the Scranton (Pa.) Re- 
tverard Jack .Appleton. Lincinnati r,,,/,/; 

pnet and columnist, formerly editor of the ” * ' , , , . , 
“Ginger Jar” and other comic material of •^aron, formerly connected with 
the Commercial Tribune and latterly of the Philadelphia North American, has 
the Times Star, is conlined by illness to joined the ! rent on Times advertising de- 
his home in .Avondale. jiartment. 

Miss Mary K. Linn is now with the George C. Niingezer, mechanical siiper- 
SMishiiry (N. ) F.z'ening Post in charge inteiideiit of the . Ite.vander (Va.) 
of the woman’s page. (facette, has been promoted to manager 

James Townes, editor of the Merriniac newspaper, 
valley edition of the Boston American. Roger Ferger, advertising manager of 
has been spending a vacation at Kangeley the Ciminnati Fnifuirer, has been elected 
l-akes. Maine. as president of the .American Business 

John G. O’Brien, in charge of the ^ Cincinnati. 
I owell office of the /bi.tfoii ./llll■rl’^l»l. has H. P. Neuman formerly advertising 
joineil the city staff. manager of the Pensacola (Fla.) Daily 

L. S. McKenna, sports eilitor of the -Vni’.f and more lately of the sales staff 
Paul Dispatch-Pioneer Press, went to of the .American Press .Association has 

Seattle to cover the games for the mimr Ih«i ap|X)inted advertising manager of 
haseK-dl league championshiti ‘1“' American Press, monthly paper of 

Freil Cummings, formerly manag- the orpnization. Ji« Brown continues 
eilitor of the Lynn. (Mass.) Tele- as business manager. 

*eom .V,t(..r, has birn promoted to vice- Robert B. Miller, assistant advertising 
president of the F.astern Massachusetts manager of the .Marion (Ind.) Chronicle 
Mreet Railway Company. Until ricently has resigned to join the advertising staff 
he has Iteen chairman of the company’s of the West Palm Beach (Fla.) Palm 
ward of pnhlic relations. Beach 7'imes. 

.Mvin J. Steinkopf, reporter for the P. (i. I.aughridgc has joined the ad- 
^1- Paul Pioneer Press, has gone to the vertising deiiartment of the .Salisbury 

TKe most read daily 
newspaper feature service in {Ke 
United States is “Answers to 
Questions’* by Frederic J. Haskin 
—a circulation holder fl\at ne^er 
loses its grip. Qlie complete Has^ 
kin service is wor4i inquiring about. 
Why don’t >)ou write for full in^ 
formation? Address Frederic J. 
Haskin, Washington, D. C. 



The Author of the aphorism, “Talk is lot of live men who are worse than that, 
cheap,” lived before the days of traffic —Colorado Transcript. 
cops.—Cleveland Times. - 

One good thing about the Chinese is- 
that when they make war they make it at 
home.—Janus J. Montague in New York 
H erald- Tribune. 

HEAD HOUSTON’S A.A-CW. COMMITTEE 

Usually the man with that hunted look 
has six daughters who know how to say, 
“Charge it.”—San Francisco Chronicle. 

A “good loser” feels just the same 
All roads led to Rome, but in those days about it as the bad loser does, the dif- 

Rome was worth going to.—Little Rock ‘crence being that he is a better liar.— 
.■irkansas Democrat. Boston Transcript. 

All women are fond of bargains, but it 
At the present rate it probably won’t be is rare that we find a woman who will 

long before the man who removes his col- admit that she is wearing one.—Colum- 
lar and coat in a barber shop will cause bia (S. C.) Record. 
letters of condemnation to reach the 
newspapers from the fair sex.—Baltimore 
Sun. Henry Ford declares that the horse 

must go and that the cow has no certainty 
of the future. But let us hope that we 

In these halcyon days of ownership of never have tits scenery.—Little Falls 
motors and r'’iio outfits it makes us smile (N. V ' ' 
to recall the time when the tricky poli¬ 
ticians tried to lure our votes with the 
promise of a full dinner pail.—Milwaukee 
Journal. 

To tell how one’s hair will look bobbed, 
there is the one and only safe method of 
picking a good cantaloupe—cut it.—New 
York Herald Tribune. 

Mayor Oicar Holcombe of Houeton has been appointed general chairman, and Kobert F. 

Cornell, assistant publisher of the Houston Chronicle, general secretary of the committee 

in charge of Houston's arrangements for the 1925 convention of the Associated Advertising 

Clubs of the World. Mayor Holcombe and Mr. Cornell were among the most active par¬ 

ticipants in the campaign to obtain the convention for Houston and led the delegation to 

London last July. 

Movie star claims she has an ideal hu.s- 
hand. Those movie stars will say any¬ 
thing to get publicity.—Columbia (S. C.) 
Record. 

NEW PLANTS AND EQUIPMEINT Political Dope doesn’t kill those who 

PASADENA (Cal.) STAR-NEWS, swallow it but it makes them crazy.— 
^ has installed three Intertypes. CU-vcIand Times._ 

Columbus (Ind.) Republican has in- 
.....r.^.l an Intertype. Europe is like your grandmother’s 

I’ica (N. Y.) Drti/y /'rc.M is now print- corsets. Worked by invisible strings.— 
ing with its new Hoe octuple press. "Bugs” Baer in New York American. 

HOLDING NEW POSTS 

t’’ G. SMITH, from staff, Boston Tele- 
■ gram to sports editor, St. Petersburg 

(Fla.) Independent. _ 
Morris Miller, from staff, Town of stalled 

Union (N. J.) Hudson Dispatch, to 
managing editor, Bayonne (N. J.) 
Times. 

Richard Armstrong, from Macon 
(Ga.) Telegraph, to night editor, St. 
I^elcrsburg (Fla.) Independent. 

Mrs. l^Iary Mahoney, from Boston 
Traveler, to staff, St. Petersburg (Fla.) the Presbyterian Church at New York 
Fi’ening Independent. headquarters, is now in charge of Journal- 

Waiter Fogg, from Boston l^unday ism work and assistant professor of Eng- 
Hcrald to Bangor (Me.) Commercial lish at Albion College, .\lbion. Mich, 
staff. He was formerly on the ■ staff of the 

C. K. Logan, from reporter to city Xa.slr.-ille Banner. 
editor, .Salem (Ore.) Statesman, succeed- Enrollment in the classes in journalism 
ing Stephen Stfaie. at the University of Illinois are LI per 

S. M. Mitchell, from editor, Newton cent greater than last year and the largest 
(la.) News, to city desk, f t. Madison since the course was instituted. 
(la.) livening Democrat. , 

The Mead Messenger inquires: “Why 
must a man die before he becomes a 
hafodagtn fiafonmabtsn ?” We know a 

Ludlow Qives 
Excellent Results 

Says President McDowell 
Mr. a. W. McDowell, President of The 

Sharon (Pa.) Herald Publishing Com¬ 

pany, writes: “As a result of installing the 

Ludlow System some months ago, we have 

been getting excellent results both in the ap¬ 

pearance of our paper and in the composing 

room. This all-slug way of producing dis¬ 

play faces enables us to handle copy much 

faster and with new faces every day. The 

Ludlow also eliminates worries about having 

enough sorts, especially figures, as our ad¬ 

vertisers are extensive users of them—and 

our distribution problem has been solved. 

To make the story brief, the Lud- tlow was just what we needed and 

just what you represented it to be.” 

Ludlow Typograph Co. 
2032 Clybourn Avenue 

CHICAGO 

SPECIAL EDITIONS 

Bl QL L (la.) 1 FLI-.CiRAPH- jiip same brains which think up the 
HIIR.IIJ). 14-page section devoted titles for Pullman cars are now working 

to Better Homes week. overtime naming the new fall collars.— 
Peoria (111.) .Sunday .Morning Star, .W'nark .\ezvs. 

Oct. Id. 12-page supplement devoted to - 

Home Beautiful week. .\long the roa<lside the parking space is 
determined by the sparking pace.—Clcve- 

WITH THE SPECIALS Times. _ 

^HAS. H. EDDY COMP.\N\ has Prince Youssou]K)ff. while pressing his 
lieen api>f)inted national advertising suit against Mr. Widener, also got his 

representative for the F.lizabeth (N. I.) jacket well dusted.—.Vi-te York U'orld. 

Daily news stories indicate that Wran- 
;el Island is well named.—Newark News. 

One of the principal reasons why capi¬ 
tal punishment doe.sn’t deter criminals is 
that we rarely resort to it.—Columbia 
(S. C.) Record. 

JOHN • H • SCHNACKENBERG ^ ASSOCIATES 

'y^a^azine and th>(^'spaper 'Accountants 

299 MADISON AVENUE 

NEW YORK New York 
World Bldg. 



have been decided upon yet. 
Iowa Press Association southern 

district meeting will be held at the Uni¬ 
versity of Iowa school of journalism, 
Iowa City, Nov. 14 and 15. G. L. Cas¬ 
well, managing director of the associa¬ 
tion, is co-operating with journalism fac¬ 
ulty members in arranging a program. 

ASSOCIATION CHIEFS SUBLIME FAITH 

The following “letter to the 
editor'' appeared in the Hongkong 
Daily Press, betraying the implicit 
faith of a coolie in the powers of 
a newspaper: 

“Dear Editor,—I no too muchee 
savvy anything, but have got one 
smallo business must ran talkee. 
Before two day I washee clothes 
Wanchai. Bymeby have got one 
thief catchee one bamboo come, 
makee stealum one coat. I no 
can catchee. I savvy that thief 
what side he live. Please Mister 
Editor you can help, no can? My 
mother she too muchee olo. She 
talkee 'You go Fleece Station 
catchee one Shajeen can do. How 
fashion writee letter E^litor? Who 
man Editor.' She too muchee olo, 
she blong foolo. I talkee he 
'Splosum have got one piecee 
letter too long time no come, alio 
man no can write Post Office; 
must can write Editor. Splosum 
too muchee stink any side, alio 
man no ran write Santry Board; 
must ran write Editor. Splosum 
have got street makee break, alio 
man no ran write Koongmoosee; 
must ran can E<litor. I think 
Editor he blong number one top¬ 
side. Alio same joss. Any busi¬ 
ness can do.' My mother she no 
got anything ran say. Please 
Mister Editor you can help, no 
can? That thief he too much 
bad man. I savvy what side he 
live. Please you send one man 
makee help—S'l’M BOY.” 

T R. GABBERT, editor of the River- 
J* vide (Cal.) Enterprise, is the 1924 
president of the Southern Cialifomia Edi- 
10 r i a 1 Associa¬ 
tion, having been 

to that 
office a recent 

Twenty V . 
years ago. Gab- B 
bert started his 
newspaper career 
as assistant editor 

manager 
the J 
(Cal.) Courier. M 

Embezzler escapes Sing Sing and re¬ 
ward is offered. Here is one skin the 
cops would love to touch.—Neiv York 
.itneriean. 

SERVICE 

Newspaper rep- 
ressntation as we 

practice it consists of intel¬ 
ligent, honest selling of mar¬ 
kets and media; serving 
advertisers in every possible 
way; billing and collecting 
for advertising and sending 
a publisher a check for all 
business sent him. tain the services of a field secretary 

or manager, and it is expected the 
new office will be created and in 
operation by Jan. 1: This was made 
possible recently by the adoption of 
a new constitution and by-laws. J. R. 
Gabhert, editor. Riverside (Cal.) Enter¬ 
prise, is now making a tour of the terri¬ 
tory, obtaining support of the member- _ 
ship. The association prints a monthly field, 
craft publication known as the Southern A, 
California Editor, the direction of which 
will be taken over by the new manager. ■\ssf 

Maritime Press Association, which \\or 
embraces members of the Canadian weel 
Weekly Newspaper Association in the dent 
Maritime Provinces, will hold its annual the 
meeting at the College of Agriculture, sonv 
Truro, N. S., on Nov. 7. L, 

Advertising Club of New Orleans ^'orl 
lias announced a series of 16 lectures on the : 
tlifferent phases of retail advertising and cove 
selling, to he given every two weeks at in t 

ASSOCIATIONS 

MICHIGAN LEAGUE OF HOME 
DAILIES will hold its next meet¬ 

ing at Vpsilanti, Mich., Nov. 20 to 22, 
when members will attend the Michigan 
University Press As.sociation's annual tall 
sessions at .Ann .Arbor. WalteV S. 
Kennedy, Albion Recorder, is League 
president, and William 11. Shumaker, 
Three Rivers Connnercial, is secretary- 
treasurer. The quarterly meeting was 
held in Grand Rapiils, Oct. 16 and 20. 
with eighteen of the 20 member news¬ 
papers represented. J. !•'. t.'amplxdl of 
the Portland Cement .Association, was 
the principle speaker. 

American Association of the Teach¬ 
ers of Journalism will hold its annual 
meeting in t hicago, Gee. A). .10. ancl .11. 

Oklahoma Press Association, Group 
2, comprising a membership of editors 
and job printers in IK counties of the 
northwestern portion of the state recently 
held its fall convention in Enid, enter¬ 
tained by members living in that city. 
Ursel Finch of Cherokee is president. 
Speakers included Kay Peters of (iarber, 
Elmer V. Jessee of Mangum, Elmer 
Woods of Lamont and I). T. Meek of 
Enid. 

Chicago Press League observed the 
thirty-third anniversary of its founding 
with a luncheon at the Great Northern 
Hotel. 

New York Advertising Club held 
* Hallowe’en Costume Carnival of 
Ideas at the club house the evening of 
Oct. 29. 'Members had been asked to 

‘‘Straight Unit” Sextuple Press 
it is without any exception the finest piece of machinery for producing newspapers 
in a hurry. It prints 4 to 12 page papers at 72,000 per hour, 14 to 24 pages at 
36,000 per hour, 28 to 48 pages at 18,000 per hour, delivering product in 2 or 4 
collected sections. 

Can be expanded to Octuple, Decuple or Double Sextuple Press at any time. 

WALTER SCOTT & CO. 
CHICAGO PLAINFIELD. NEW JERSEY. U. S. A. NEW YORK 

1441 Monadnock Block 1457 Broadway, at 42d Street 

The 

Pittsburgh Press 
A Scripps-Howard Newspaper 

Daily and Sunday 

Has the Largest 
CIRCULATION 

IN PITTSBURGH 
MEMBER A. B. C. 

^relCT Advertising RepresentatlTes 

ALLIED NEWBPAPEHfl, INO. 
N*W York Ofllce—<12 Vanderbilt Are. 
Chlrazo Office—S North Wabash Are. 
■•a Franclsoo—Cleveland—Clnrlnnatl 
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ADVERTISING AGENCY AFFAIRS 

Frank I’kfsbrey 

IJEADEI) by Erank I’resbrey, presi- 
dent of the Erank Eresbrey Com¬ 

pany, New York advertising agency, 40 
New A'ork advertising men called on 
President Cool- 
idge at the White 
House , October 
29, and assured 
him of their sup¬ 
port in the cam¬ 
paign. 

The delegation 
took breakfast 
with the Presi¬ 
dent. The party 
was arranged 
under the auspices 
of the t'oolidge 
N'on-P artisan 
League of which 
Col. Rhinelander 
Waldo is presi¬ 
dent. 

Presbrey, who led the delegation, is 
chairman of the National Coolidge .Ad¬ 
vertising League, and first vice-president 
of the Advertising Club of New A^ork. 

The full delegation is as follows: 
Erank Presbrey, president, Erank 

Presbrey Advertising Company, chair¬ 
man National Coolidge Advertising 
League; Stanley Resor, president J. 
Walter Thompson Afivertising Agency: 
Erank Seaman, president Erank Seaman 
Advertising Agency; William H. Rankin, 
president William H. Rankin Company; 
Paul Block, president Paul Block, Inc., 
advertising director Pictorial Kcz’icw and 
newspaper owner; (ieorge L. Johnson, 
president Thomas Cusack Company; 11. 
K. McCann, president H. K. McCann 
Company; Conde Nast, publisher Login’ 
and i'anity Pair. 

Erank W. Harwood, advertising direc¬ 
tor American Tobacco Company; Erank 
J. Reynolds, president Albert Erank & 
Co.; C. W. Hoyt, president Charles W. 
Hoyt Advertising Company; E. D. Gibbs, 
advertising director National Cash 
Register Company; William Griffin, vice- 
president .American I’fess Association; 
Robert L. Barrows, president Barrows & 
Richards Advertising Company; Wendell 
P. Colton, president W. P. Colton .Adver¬ 
tising Company; Sturgis 1 lorrance, 
president Dorrance-Sullivan .Advertising 
■Agency. 

Kerwin H. Eulton, president Poster 
-Advertising Company; Herbert (Gardner, 
president (iardner .Advertising Company 
and president of the .A. .A. .A. -A.; Stanley 
(junnison, president Gunnison Advertising 
Company; .Arthur Kastor, Kastor .Adver¬ 
tising .Agency; Edward (jould, president 
Gould .Advertising Agency; Carl Kauf¬ 
man. president P'ederal .Advertising Com¬ 
pany ; George L. Kleiser, president Foster 
& Kleiser -Advertising Company; Charles 
C. Green, president Charles C. Green 
Company; L. .A. McQueen, advertising 
director B. I*. Gowlrich Rubber Com¬ 
pany; (j. W. Williams, advertising man¬ 
ager Postum Cereal Company. 

Mont. H. Wrigbt, advertising director 
John B. Stetson Company; Gilbert T. 
Hodges, advertising director I'rank .A. 

Munsey Company; Mark Kellogg, ad¬ 
vertising director E'irst National Pictures ; 
Robert Leavitt, advertising director (Jnyx 
Hosiery Company; S. D. Malcolm, ad¬ 
vertising manager -American Express 
Company; Seamon Lockwood, advertis¬ 
ing manager Johns-Manville Company; 
.\1. R. Maas, president -Auto Strop Razor 
Company; E. Noble, president Life 
Savers, Inc. 

Carl Shumann, advertising manager 
Hilo V'arnish Company; R. R. Strass- 
man, vice-president Red Book Magazine; 
C. C. Vernon, advertising director Street 
& -Smith; G. Lynn Sumner, vice-president 
-Association National -Advertisers; Bern- 
arfl Lichtenberg, advertising director 
-Alexander Hamilton Institute; <3. C. 
Ilarn, advertising director National Lead 
Company; 1). .A. Carroll, advertising 
representative; S. P. DeLano, vice-presi¬ 
dent Presto-( )-Lite Battery Company; 
.A. L. Sherman, l-'ort H'orlh Star-Tele¬ 
gram. 

K. Herb Palin, California advertising 
man, noted as a sloganeer, returned to 
New York October 25. on the “George 
Washington’’ from a brief business trip to 
I-aigland. 

R. S. McMichael. who was re¬ 
cently appointed manager of the west¬ 
ern advertising office of the -A'cii’ 
i'ork World, is a former advertising 
agency man, well known to the field. 

He started his career as “printer’s 
devil’’ in the office of his father, who 
published the Atlanta ((ja.) Hz'eniiig 
.Vctt'.v and the Christian Index. Later 
he became associated with his brother in 
a general advertising agency. 

Luring 1916 and 1917, he was a service 
man with Lord & Thomas. Chicago, and 
in the offices of the same a.gency in Los 
.Angeles, Cal. l-'or several months be¬ 
fore going into the U. S. -Air Service, he 
was with N. W. Ayer & Son, Philadel¬ 
phia. 

-After returning to the United States 
from France, where he served as com¬ 
manding officer of the 224th -Aero Squad¬ 
ron, he went into the advertising depart¬ 
ment of Collier’s Weekly. Before join¬ 
ing the staff of the World in March of 
this year, he was from 1920 with the 
-American Weekly Magazine, New York 
office, and in Chicago representing the 
Saturday Magazine section of the Nezv 
York Journal and the Chieago Evening 
American. 

Keen competitive conditions, under 
which outdoor advertising agencies have 
been operating, will be eliminated, when 
the merger of Thomas Cusack Company, 
O. J. Gude Company, and several others 
is completed. -An offering of securities 
for the new corporation is expecterl 
shortly. The financing, it is understood, 
will be handled by Blair & Co., Inc. 

The merger of Thomas Cusack and 
(). J. Gude was announced recently. At 
that time it was said it would involve an 
issue of $6,000,f)(X) of new bonds. Since 

HunfPAPERSfROHtaQllES 
Hotalings News Stand 

Broadway AND 45rd St. 
North End The Times Building- 

‘‘Perh«P« the most cosmopolitan spot in New York Oty is Forty-third Street mid 
Broseiway . . . Here is a mammoth news stand which sells newspapers from every 
dty in the world. . . Every cown has similar stands, but none as huye m thi^ 
and none as varied and as picturesque in its patranaxe.” 

—Boston Trantrript, Oct. t9, ,1921. 

HOTALING’S NEWS AGENCY, 308 WEST 40tli STREET, NEW YORK 

tben plans have been changed, it is said, 
to admit several other companies into the 
combine, making the new company the 
biggest thing of its kind in the country. 

L. E. Mowrey, assistant superinten¬ 
dent of the department of colonization. 
Canadian Pacific Railway Company, is 
chairman of the Institutional Advertis¬ 
ing Service, a foreign language advertis¬ 
ing service, which has just been estab¬ 
lished with offices in New York. Other 
officers are: Jules R. -Arbocz, vice presi- 
rlent and manager; George W. Hinckley, 
secretary; and Conrad Lang Jr., secret¬ 
ary. — 

William G. Palmer, president of W. S. 
Hill Company, New York, will be addeil 
to the staff of J. Walter Thompson 
Company, Inc., effective Nov. 1. 

J. Raymond Prohaska has joined the 
art staff of the Southwestern -Advertis¬ 
ing Coinjiany, Dallas, Tex. 

The Keelor & Hall Company, Cincin¬ 
nati advertising agency, has changed its 
name to the Keelor-Sites Company. L. 
S. Sites is president; H. G. Shepard, 
vice-president; 11. G. Keelor, treasurer, 
and S. B. Mallon. secretary. 

L. L. Laird has joined the staff of 
Cecil Edward Cutting, Buffalo advertis- 
in.g agency. He was formerly New 
3'ork state representative of the Reuben 
H. Donnelly Corporation. 

Richard C. P’owler has resigned as 
vice-president of Campbell. Trump & Co.. 
Detroit advertising agency, to become 
general manager of the .American View¬ 
point .Society, Inc. He retains his finan¬ 

cial interest in the advertising firm. 

Frank I. Whitman has been appointed 
.sales manager of the Hewitt-Gordon 
.Advertising Company, Spartanburg, S. 
C. Until recently he was secretary of 
the Chamber of Commerce, Ashville, X 
C. 

GATHERED AT RANDOM 
The Register suppressed a news story 

yesterday. In doing so. we threw our¬ 
selves open to many of the charges of 
corruption or distortion of the news 
often brought against newspapers. The 
facts are these: A young man, 19, work¬ 
ing hard for his father on a farm, forged 
his father’s name to a check for $55.00 in 
part payment for a second-hand auto¬ 
mobile. To teach the boy a lesson that 
would last forever, his father had him 
arrested. Juvenile Court made a thor¬ 
ough investigation of the case, lectured 
the boy upon the severity of his offense, 
and turned him over to his father. The 
Ixiy is thoroughly repentant, and we’ve 
still got a splendid chance of making 
a valuable and useful citizen out of the 
youth. His father asked that we sup¬ 
press the story. We did. 

Thereby we lost what some folks 
might call a “good news story” and cer¬ 
tainly we violated our trust to furnish 
the people of Marietta with all the news 
of the community. We may be wrong— 
but, according to our present somewhat 
dimmed moral lights, there was nothing 
else to do. -And if you. or your son, or 
grandfather, ever get in similar trouble 
with an equally good case to present, 
we promise you the same suppression of 
“the story.”—.Marietta (O.) Register. 

Norwegian Paper 
Mills Agency 

(INCORPORATED) 

33 West 42nd Street 

NEW YORK CITY 

Telephone: PENNsylvania 7443 

I 

SELLING AGENT IN THE U. S. FOR 

News Print 
PAPER 

Representing Seven Largest Norwegian News Print 
Mills with an Annual Capacity of 200,000 Tons. 

SOLE SELLING AGENT IN U. S. FOR 

Ankers Traesliperi & Papirfabrik A/S 
Bohnsdalen Mills, Ltd. 
A/S Randsfjord Traemasse &. Papirfabrik 
A jS Holmen-Hellefos 
Hunsfos Fabrikker 
Union Paper Co., Ltd. 

Agent for FOLLUM TRAESLIPERI 

Prompt Shipments . . Inquiries Solicited 
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WORK STARTED ON NEW BUILDING FOR 
CLEVELAND TIMES AND COMMERCIAL 

tBOV’E is a reproduction of the arclii- 
tect’s drawing of the new home of 

the dci'clatid Times and Commercial, 
which is expected to be ready for occu¬ 
pancy early next year. It will be located 
at E. 22nd street and Payne avenue and 
will be a two-story and basement struc¬ 
ture, tire-proof, and containing 25,000 
square feet. The foundation will be 
built for a six-story structure, thus pro¬ 
viding for anticipated future e.xpansion 
and growth of the i»per. The building 
will be used exclusively by the Times 
and Commercial. 

The ground floor will be occujiied by 

NEW ENGLAND A.A.C.W. 
PROGRAM READY 

Sectional Meet Scheduled for Hartford, 

Conn., Nov. 16-19—Fred B. Smith, 

E. A. Filene, Roger Babson 

Among Speakers 

Final details of the program for }he 
annual convention of the New lingland 
District of the .A. A. C. W., were prac- 
’.Kally completed last week at a meet¬ 
ing of the executive committee held in 
Springfield. Frederick W. Bliss, of 
Providence, chairman of the District, pre- 
ided. The convention will be held in 
Hartford, Nov. 16 to 19. 

The convention will open Sunday after¬ 
noon, Nov. 16, at 2:30 o’clock in the 
aitemoon with an “inspirational meeting” 
at the Capitol Theatre, during which the 
public will be invited to listen to an 
organ recital by Edwin 11. Lemare, dis¬ 
tinguished organist and composer. PTed 
B. Smith of New York will give an 
address of welcome on the subject, “Is 
America a Great Nation?” This will 
be follower! by a reception at the Busi¬ 
ness and Professional Women’s Club. 

The following morning, in addition to 
the period of registration, there will be 
a general session of delegates at the 
Hartford Club, where the delegates will 
be welcomed by Mayor Stevens, as well 
as listen to addresses by Bliss and Merle 
^rpe, editor of the Nation’s Business, 
’be publication of the United States 
'Tamber of Commerce. 

Speakers appointed to address con¬ 
tention sessions include: William F. 
'Angers, advertising manager of theBoi- 

Transcript, and president of the -Xd- 
tertising Club of Boston; Exlward A. 
'■i'ene. president of William Filene’s Sons 
'fimpany, Boston; Charles Cheney, treas- 
’’’’er, Cheney Brothers, silk manufac- 
*^5; George Hopkins, vice-president, 
'jWles W. Hoyt Company, New York; 
^»ard 1.. Green, manager of the Boston 
^Her Business Commission; Roger 
«bson, Babson Statistical Organization, 
''dltsley Hills, Mass.; Earnest Elmo 
'iBtins, of Calkins & Holden, New York. 
^ Prof. Hugh E. Agnew, professor of 
*’™Aising, New York University. 

immediate membership drive was 
W Under way at the executive commit- 

tneeting. New clubs are now being 
^^Bnized in Pittsfield. Fall River, and 
'Tttnfield. .Mass. John W. Longnecker, 

by the business offices, the circulation 
and advertising departments. The edi¬ 
torial department and the composing 
room vvill be on the secontl floor, while 
the basement will hold the presses and 
provide storage space for white paper. 
When finished and cKCupied the struc¬ 
ture and land will represent an invest¬ 
ment of approximately a (juarter million 
rollads. 

O. K. Shimansky is president of the 
company, and editor; Samuel Scovil is 
trea.surer, R. Malcolm Scovil is assistant 
treasurer, and Karl Shimansky is secre- 
tarv. 

advertising manager of the Hartford E'ire 
Insurance Company, was apiKiinted chair¬ 
man of a new committee on club develop¬ 
ment. 

TULSA TRIBUNE APPOINTS 

Hollett Named Circulation Manager— 

Expansion Campaign Undefr Way 

J. V. Hollett has been appointed circu¬ 
lation manager of the Tulsa (Okla.) 
'Tribune, of which Richard Lloyd Jones 
is publisher and 
Wiliam B. 
I) i m o n, general 
manager. 

The appoint¬ 
ment is coincident 
to a campaign of 
general e x p a n- 
sion, which has 
been launched by 
the Oklahoma 
daily. 

Hollett has had 
23 years experi¬ 
ence in newspaper 
work. 

Beginning with , V. Hol..ett 

the old Indiana¬ 
polis Tress in 1901, he later was trans¬ 
ferred to the Indianapolis News, where 
he remainevl for 11 years. 

He then went to the Cincinnati Enquirer, 
serving two years there, and then to 
Washington where he served on the 
Washington Herald for three years. 

Joining the former Perry-Jones staff, 
■Mr. Hollett served in Tulsa. Pensacola. 
Minneap<dis and Reading, Pa. He re¬ 
signed to become circulation manager of 
the Tong Reach (Cal.) Telegram. 

MOST NEWS 
The largest morning daily circulation 

in Pittsbnrgh 

MORNING AND SUNDAY 

Daily Circnlation .1183)00 
Sunday Circulation ....175,000 

MiuAsr A. B, C 

Experience 
The Best Teacher 
Has taught American exporters that the best 

advertising medium in Japan is 

THE JIJI SHIMPO 

The explanation is readily apparent to all who 

have examined carefully the comparative status 

of newspapers in Japan. There are journals 

which cater to one political party, to the literati, 

to gay circles and even to the rikisha men and 

coolies. But The Jiji Shimpo is known through¬ 

out Japan as the Empire’s foremost NEWSpaper 

and the favorite in business circles. The Jiji’s 

circulation is greatest among prosperous Japan¬ 

ese. Its typical readers are found among those 

progressive Japanese who lead the way in the 

introduction of foreign goods in our country. 

To interest them is the foreign salesman’s firsK 

requirement. 

J. P. Barry, an authority on Far Eastern ad¬ 

vertising, represents the Jiji in the American 

field. Mr. Barry is thoroughly equipped to assist 

you in planning your advertising campeugn in 

Japan, and will take pleasure in serving you in 

every possible way. Communicate with him at 

JAPAN ADVERTISER SUITE 

342 Madison Avenue New York City 

THE JIJI SHIMPO 
Tokyo 

*'ln Japan, the Buyer* Read The JijP* 
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BERRY BROTHERS HOSTS 
TO BRITISH AD MEN 

London Publishers Tender Banquet to 

400 Backers of London A. A. C. W. 

Meet—British Advertising 

Discussed 

PUT CASH IN EDITOR’S HAT; BEATS 
SCISSORS BY JUST TWO LEAPS 

By Hju<bert C. Kidolt things religious. E. B. Doran, di- straight for the managing editor^ office 
(.London Editor, Editor & Publisher) rector of news and telegraph of the Dal- but my friend, the ‘healer.’ Only there 

Sir William Berry and J. Gomcr Berry, ^cws, told the tale of a “divine heal- was a difference. He was now dressed 
British publishers, tendered a banquet Y’ who once came to Dallas—and sud- in ordinary clothes, and his long hair was 
October 15, in London to the organizers denly left. Freely quoting Doran, the tucked under his coat, and his beard was 
of the London advertising convention at story ran about like this: ^ hidden under his vest. He could have 
which the results of the convention were “When 1 was a reporter a ‘divine passed along the street without being 
discussed, h'our hundred persons prumi- healer’ came to Dallas; and his appear- recognized as the same figure who had 

^WER the luncheon table of a Dallas Dan to Beersheba; and threatened to ‘get’ 
club three newspaper men were ex- me. Never mind what I said, 

changing views and reminiscences. In a “A short time afterwards, who should 
discussion of journalistic experiences walk into the local room, and make 

31 IWU LJ:.Ar3 I Emil Briucher A Staif, 405 Flcxal Uu mig, 
San Francisco. Placing account of the Paraffiat 

- Companies, Inc., San Francisco, manufacturen 
paint, roofing and floor covering. 

Dan to Beersheba; and threatened to ‘get’ Nelson Chesman & Comity, 300 North 
me. Never mind what I said. Deartom street, Chicago. Sending contracts 

“A short time afterwards, who should newsp^rrin^the“Iouth"“st. 
walk into the local room, and make Nelson Chesman & Company, 1127 Pine street 
straight for the managing editors oflfice St. I-ouis. Handling account of the Elite 
but my friend, the ‘healer.* Only there Manufacturing Company, Ashland, Ohio, mano. 

was a difference. He was now dressed 
in ordinary clothes, and his long hair was Conover-Mooney Compmiy. Ill West Monrie 
tucked under his coat, and his beard was street, CTiicago. issuing small schedules to 
hidden under his vest. He could have run for a year on Cudahy Packing Co., Chi- 

“When 1 was a reporter a ‘divine passed along the street without being 
healer’ came to Dallas; and his appear- recognized as the same figure who had Dorrance, i 

nent in British publishing and advertising ance on the streets created somewhat of Ijeen setting the town by the ears. 
circles attended. a sensation. He plainly attempted to im- 

Sir William Berry presided, and was P^*’*'Ooate the traditional api^arance of what was going on in the boss’ office, 
supported by the hrench Ambassador, T. Christ. His hair was long ^nd thick and and j did not have to wait long to be 
r> _ \s n i_i* Vkonrrinrr hic cnr)iilripr« < • . • • ® . 

recognized as the same figure who had Dorrance, & C<Mnf»any, 130 West 
4.U-. u,. __ 42nil street, New York. Making contract# whh 

>een setting the town by the ears. newspapers for the Chas. A. Eaton Company 
“Of course, I was interested to know of Brockton, Mass, manufacturers of the Craw 

what was going on in the boss’ office, „ „ . , , 

P. O’Connor, M. P., Sir Joseph Cook, 
Sir Robert Kindersley, Sir Edward 

brown, hanging down over his shoulders, make 
Sir Robert Kindersley, Sir Edward He wore a rich, untrimmed beard. H*s ‘bealer’ came leaping through the door, 
Iliffe, ^ir Lawrence Weaver, Sir Wood- feet were bare, except for sandals, and he making for the stairs lickety-split 

Carmichael was dressed in a flowing white robe of ..au . . • u t - i .1 

S" L "h'femf si?™" orilnfa'rX;." ‘ ... "A'”':* j,"""” “""'I '"»? cU. Sir Roto.■Hadfiald.);i, H??o.d “Crowds follow^ him, a,,d his cl^ ^S.sTtrfun'awa? •“* 

Ha?o1dVr'„'o„"n"cLh“?* Mr and s°preSdVooghout the city. I las’pttt o? cos^rthonl "Sf ’Sin'^TTif 
Mrs. W. S. Crawford, Gordon Selfridge, the story; and one day I watched him ^no was cussing men, 

I’f Irtncr tr. K.. S. RoUukI Hall, First National B.ink Build- 
in long 10 in. Easton, Pa. Placing account of the As- 
ror soon the txistos Shingle, Slate & Sheathing Company, 
Jgh the door. Ambler, Pa., manufacturers of asliestos fire- 
ty-split. proof building products. 

Auae tiio rliiVf Industrial Advertisfaag Company, 615 Wayne 
was me cniei street, Detroit. Placing account of The Tnu- 

airs. vv. 3. crawiora, ooraon aeiinage, me story, unu unc uuy 1 vvaiL.icu ...... . . . . . .. n cu co,.y .u.. -ouu. 

and members of the Thirty Club and work. His ^t^ge presence was ^rfe^^^^ exploding lith ‘That '"^u-VL Pteters«»-I>unl.p 
representative members of the BrUish In ® , . i wonlH he (‘words-we have-no-concern-with,* as 417 Sycamore street, Milwaul 
delegation that visited the Atlantic City on the open street, the sick \\ouW be sentimental Tommv savs) tried to bribe national advertising campaign 
1923 Convention. brought to him, and he would stretch out say^ tri^ to brioe 

Sir William Berry, in proposing the his hand over them, and. closing his eyes, onlthlr witB 

. Chicago. Sending to small eastern iiewspapen 
’ copy to run about six weeks on Grain Ma^- 

ing Co., Chicago. 

Klau-Vui Pietersom-Dunlap-Younggrccii, Ik., 
as 417 Sycamore street, Milwaukee. Conducting j 
be national advertising campaign for Frank Holton 
„ & Co., Elkhorn, Wis., makers of “Holtoo'i— 

America’s Greatest Band Instruments," on :5.r vv,mam Derry, m pro^sing me ms na .u over ti.c..^ ih^iVnVw^evdation srxophone.-” 
toast of the Organizers of the Liindon pray Jt Iwked like a scene ^ ^ Comply. Inc., 
Advertising Convention, reminded his from Galilee of 2,0W years ago. York. Placing account oi 
hearers that he and his brother were ad- Everybody was deeply impressed, ine tliB r,id y-.nft.ir. cirtu-i.- Products Corporation, New York hearers that he and his brother were ad¬ 
vertising men, and accordingly took a 
deep interest in the Convention. He be¬ 
lieved that as the result of those meetings 

spent on advertising might f>e set at sent at once up into his room, wne e ■ provide entertainment 
SfToOO.OfX) nr.unds. On behalf of adver- was greeted with astonishing words, so provide entertainment. 

nm vpare aern Shears at the healer who was well out H. K. McCann Company, Inc., 16 Broadway, 
’ J ^ ® ■ J TU-a of his reach. New York. Placing account of the Physical 

A f r nre “Foiled, the old captain went slowlv I’'^«l“cts Corporation. New York, 
grateful recipients o his ««ent,on pressed muttering words somV f, ‘»<=- 
monev upon him, which he took with an C u- ,__L-_ _ u j • u u New York. Handling account of the S. K. F 
air of iiinorine it I was watching the 9^ which are sometimes heard in church industries, Inc., New York, Manuf-icturers "S. 
air OI ig o g _ fpj] J could not in the same connection. K F.” '.all bearings. 

k-iit bo-ji “The‘healer’ was never heard of again Matteson-Fogau^ty-Jordan Co., 215 North 
bills put into tne neai- Dallas.” Michigan avenue. Chicago. Sending orders to 

scan his movements as _ newsi>apers of the United States and Canada 
vas impossible to detect on Bahson Bros, (radio), (Chicago. 

;hcm. Better sleight-of- New York Sun to Give Banquet Street & Finney, Inc., 171 Madison aveniw. 
er saw , Vork. After January 1, 1925, will handlt 

to,- AirQc: r.vof The New York Sun’s Benevolent As- .account of Dwineli Wright Company, Bostor, 
tn hk S a mode;; sociation will give a dinner and enter- “White House- coffee. 

T^fnWed him ^ was tainment Nov. 2 at the Hotel Shelburne. Waters AdverUsing Agency, » 
1 toilowea nim. l was .. \r % r> • i. t> ..j ^ -a Wixm street. Springfield, Mass. IIa.s secured 
into his room, where ' ^?)v r rominent Broadway stars account of the Ihickworth (iain and Manufac 

lieved that as the result ot those meetings air oi ignoring n. i wacA.M...s ... connection, 
at Wembley a great and far-reachmg whole prcKedure f ^ I couW 
movement had been set on foot. Adver- see the coins and bills put into the heal . »» 
tising ran into figures of millions. It had cf’s hands; but scan his movements as _ 
been estimated that thirty-two millions fifst I could, it was impossible to detect „ „ , _ _ 
sterling were spent annuallv in Great what become of them. Better sleight-ot- New York Sun to Give Banquet sterling were spent annually in Great wnat become oi tncm. uuuci sicikui-o.- ixew lorK oun lo vaive oanquei 

Britain in press advertising another ten hand work The New York Sun’s Benevolent As- 
millions in other forms of advertising. After that particular spnee was ove., ; a- -ji ■ dinner and enter- 

and including printing, vvhich was largely the ‘liealcr’ .’j’® ® TS tainment Nov. 2 at the Hotel Shelburne, 
used for nublicitv. he thought the total httle place, and I followed him. 1 was 

50,000,(XX) pounds. On behalf of adver- was greeted with astonishing woras, so 
tising he wished to pay tribute to those ont of character that 1 could scarcely re- 
who had planned and carried through the cover myseU' i i ■ : 
immensely successful Wembley Conven- “‘Hello, kid. I ve been looking tor 

- You can do me a lot of good. Here. 

tiirinp Company of Springfield. 

tion of 1924. Sir William named the live 
outstanding figures as C. Harold Vernon, hold out your hat. 
as chairman, John Cheshire, as last year’s . “Mystified. 1 held out iny hat, wonder- 
leader, Sir Charles E. Highum, the first ing what marvel he was going to practice 
Convention Ambassador to America, W. me. Then I learned where the mone> 
S. Crawford, in whose brain the idea was fiad so mysteriously gone For the 
conceived, and J. C. .\ekerman, chairman ‘healer put his hand under ms expansive 
of the Entertainment Committee. 

C. Harold Vernon, in response, dis- Rown, and began to pull out money by 
closed the interesting facts that 80 per •'andful, and to pour it into mv hat. 
cent of the Convention subscriptions was There were quarters and halves and do- 
received from newspaper publishers, and la'"* a']'' hills, and almost before 1 sensed 
of the whole received, some 40.0(X) pounds, ♦fie ^b11 significance of the affair, m\ at 
one-eighth of the total was suhscrihed hv was overflowing full of money. 
the Berry interests. ' “ ‘' "ere, take that and go back to tlie 

'_ office and write a good story about me,’ 
said the fakir. 

Citizen* Underwrite New Plant 

The residents of Goldfield, Nev., have 
pledged funds for the purchase of a new 

“Of course, I threw the whole hatful 
of money at him. and started to tell him 
what I thought of him. 

“The ‘divine healer,’ looking so spiri- 
plant for the Goldfield fribune. burned ^is whole make-up, and especiallv 

tf newspaper his wonderful big eves, thereupon 
which had been runnmg for 18 years loose such a stream of plain and fancy 
would have suspended but for the action profanity as is not often heard in Texas, 
of the townspeople. jhe incongruity of it shook me: for the 

-—— -— man’s appearance was certainly that of a 
Read Editor & Ptbi-isiikh—$4 a year, religious devotee. He cursed me from 

INTERTTPE 
Standardized and interchangeable typesetting maciunc* 

for all composition, from 5-point text up to full width 

36-point bold, and 60-point bold condensed, on rlugt up 

to 42 ems wide. See oue full page next week. 

INTERTYPE CORPORATION 
General Offices: 805 Temunnl Boflding, Brooklyn, N. Y. 

FOR SALE 
POLLARD-ALLING SYSTEM OF ADDRESSING 

3—Rcliefographs for embossing names 
and addresses on aluminum plates. 
(Capacity each machine, 150 to 250 
addressed plates per hour. 

2— Style “H” motor driven addressers, 
("apacity each machine, 9,000 
addresses per hour. 

1—Combination addresser. Capacity 
10,000 to 12,(K)0 addressed wrappers 
per hour and 20,000 to 25,000 addresses 
per hour on proof. 

3— Automatic addressers for printing the 
addresses on the publication direct, 
(capacity each machine, 10,000 to 

■ 12,000 addressed publications per 
hour. 

ALL IN “A-i” CONDITION 

If interested, detailed information 
will he furnished on request. 

C. M. Karley, Manufartiiriii)' Dirortor 
COLLIERS—THE NATIONAL WEEKLY 

. *416 West I3tli Street 
New York. New York 
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‘Haphazard” Agency Methods 

WHAT OUR READERS SAY ^ Hamburg N. Y.. Oct. 24, 
To Editor & Publisher; Do all pub- 

lishers of country papers have trouble 
with certain large advertising agencies? 

“Population’s Purchasing Power” we believe to be a generous amount; but Usually the big agencies are scniiniloiisly 
Washington, D. C, Oct. 18, 1^4. purpose is vastly different: It is to honest and their systematized methods 

To'Editor & Publisher: Our atten- ‘earn, in order to know; it is to call as supply the “system" for many a small 
tion has been called to some comments by wide attention as possible to the state of paper. 
Arthur Robb which appeared in your is- comparative ignorance in which distribu- As an example of the other kind of 
sue of September 24 and which relate to ‘Is being; and finally, agency, however, may be taken the case 
our recent pamphlet, “Population’s Pur- ‘“spire as ^ny as possible to join in of a firm on lower Broadway. During 
chasing Power.” great work of collecting facts which the summer we received an order from 

hripflv Mr Rnhh believes that distinguished by their absence. this firm at 10}4 cents an inch under 
“T regular rate, which i, published at 

I 

''Population’z Purchasing Power” 

Washington, D. C, Oct. 18, 1^4. 

our recent pamphlet, “Population’s Pur- ‘p ‘“spire as ^ny as possible to join in of a tirm on lower Broadway. During 
chasing Power.” great work of collecting facts which the summer we received an order from 

ceofcrt bripflv Mr Rnbh believes that distinguished by their absence. this firm at 10}4 cents an inch under 
riestiLtes in’‘‘P^uUtion’s P^ r, should feel gratified at .Mr. our regular rate, which is published at 
^wer” are so low that they give the cost comments as strong evidence of the masthead of our paper. We ran the 

f arlvertisine a much higher ratio in the value and importance of our pamphlet, first ad of the series and wrote, correct- 
".fsnTdo^ng bSssfhan he^ deprecate his concluding words: ing the rate. When we heard nothing 

Mbelhecase In his own language it Is j„; gi 5^S'”K'thl SSbIe'■1’'®/''“enting fr.,in our figure. 

paper compeiiiors » ‘, , deprecate this language because it is an we received their check nut onlv slnved 
p^phlet, api«rently bearing the approva ^J^.^^ranted attack u^on statistics which Iwn to their own whh a 
of a national business organization ^ hered not b^ the Chamber of 2 wr Jen ^0^ Kd totheir ^ 
the newspapers are levying too heavy a C ommerce of the United States nr its uiscount aaaea to ineir agency 
Mihliritv tax on business’’ c.ommerce ox in^e unitea states or its commission. Heaven only knows what 
^It was very far from the purpose of ^^^ttiestic Distnbution Dejartment, but jt was for—whether “promptness" in pay- 

U was very lar irom ine purpose oi through a carefully worked out plan by ment or something else 
this department in issuing the pa^Rhlet g^^eau of Lab^r Statistics, which has bJ the Tav why does every agency 
under discussion to draw any conclusions (i„vote.i *_ .u ’ way, wny ages every agency 

of any nature other than those which ap- fts iThoX Trese methods ^ 
war in the namnhlet itself • and where so i “ese metn^s ana ineir re or eight weeks from the time 
ptar in tne pampniei ixsei , a a w furnish the only substantial clue to fLev are hilled until thev nav_and manv 
many approximate estimates must be used . ih-r ranita ner annum in U“tii they pay—ana many 
incriticilm of the figures contained in this ^ UnTtS States^Ld they wil^ ^ 
mmnhlet we find it difficult to discover stales, ana tney vviii continue jujeg J5 commission. 
S fir^ enough to^^^^ to he the basis for many conclusions used We would be glad to. hear the ex- 
grouna nrm enougn to s si guide in the consideration of serious n^ripnee of other nnhlichere of small 
agreement or a disagreement with Mr. ,i:,.,r;h,.tion nrohlems perience ot other publishers ot small 
jQljb aistriDution prooiems. papers—weeklies—in these respects. This 

For example, he states that the average .^LVIN E. DODD, Manager, is not an attack on all agencies, because 
rrtail purchases in 192.^ of a family of 4.9 Domestic Distribution Department, we often wonder how they get along so 

agreement or a disagreement with Mr. 
Robb. 

For example, he states that the average 
retail purchases in 1923 of a family of 4.9 
persons amounting to $1,027, “does not 
ring like heavy metal.” But the Treasury 
D^rtment reports that the average net 
income for a family of 4.9 persons was 

Chamber of Commerce of the well with the haphazard methods of so 
United States. 

The article in Editor & Publisher did 

many country papers, but rather an in- 
<|uiry for information. 

Yours truly, 
ERIE COUNTY INDEPENDENT, 

E. H. V'an Duzee. 
Editor. 

$955, which presents a more unfavorable not impugn the methods or the accuracy ERIE COUNTY INDEPENDENT, 
advertising ratio of expenditure than Mr. of jjie Bureau of Labor statistics. It was Duzee. 
Robb derives from our figure. If from not, and is not, denied that “their results Editor, 
the Xreasury figures we were to subtract furnish the only substantial clue to the 
Mvings accounts, payments for insurance, expenditures per capita per annum in the BERNHARD PERMANENT RECEIVER 
payments for such services as physicians United States.” It is denied that these _ 
and dentists, expenditures for amuse- results, the outcome of surveys of the 
ments, for rent and others not within our budgets of 12,000 workingmen’s families. Take* Over Attairt of Newark Prew— 
dassifKation, even lower family expend!- ^re sufficiently substantial or accurate as Fi»ke Attempts to Refinance 

I lures would be the result and the adver- ti,e liasis for an estimate of the annual ex- 
tising ratio proportionately higher. It is penditures of the 24,000,000 families of the N Bernhard, Newark attorney. rising ratio proportionately higher. It is penditures of the 24,000,000 families of the A. Bernhard, Newark attorney, 
somewhat unfortunate that the Treasury United States. Such a pyramid cannot appointed permanent receiver for 
figures for 1923 are not available yet, but fie balanced on a pin-point. Newark (N. J.) Press, illustrated 
those for 1922 will serve to illustrate the Dodd’s citation of Treasury figures evening tabloid, at a court hearing held 

I Jrgument. in support of those in the pamphlet is not Tuesday, (let. 28. _ By order of the court 
In Mr. Robb’s statement of money spent relevant. The figure given—$955 as the ’settlement of claims against the prop- 

ior advertising in the Cleveland news- average income of a family of 4.9 persons '“ a^yance for 30 days 
lapers, he regards 5.3 per cent, the ratio —appears to be the net income, after the 'o K'^’e Joseph J. Fiske time in which 
which he derives from $1,027, as being exemptions allowed the head of a family attempt to refinance the paper, 
unjust. We agree with Mr. Robb in this under the income tax law have been de- Bernhard was appointed temporary re¬ 
conclusion, since a measurable proportion diict^. These exemptions certainly ex- edver October 17, at the demand of 
of Qeveland newspaper advertising is of cecd the $1,027 allowed by the Bureau of . employes of. the newspaper who 
ntional products, and this proportion, the l^alxir statistics for retail expenditures claimed two weeks wages were due 
anount of which we do not know, should p^r family per annunu them, 
be subtracted from the strictly retail ad- As to Cleveland—and the same applies 
tertising of Cleveland. In another respect to most of the other cities listed—if we Current History Editor Honored 
ilso there seems to be some misunder- arc to include the retail business done w rioi.^c ir. oi,;„f 
Sanding, since in such cities as Qeveland, within a radius of 100 miles of the citv ty. (Jehs Oakes eilitor-in-diief 
rterc newspaper circulation extends far ami set against it onlv the advertising 
^ond the corporate limits and is read by ^onc in the Cleveland papers, without '”"'",•11 . 
l^reds of thousands who do not live in doubt the ratio of advertising expenditure birthday hmchoin by his 

city, a considerable proportion of the to local business will lie considerably less 
mail advertising should be assessed than 5.3 per cent. If. on the other hand. t 
apinst the surrounding population and we include the retail business done within uilVu'i-.. 

Current History Editor Honored 

George W. Ochs Oakes, editor-in-chief 
f Current History, published by the New 

Oakes ami the 10th anniversary 
Current History Magazine. 

Mt against the amount of business done this 100-mile radius, using the Chamber’s nlljl a™i^ tbe UHh ^nl 
"the city. estimating method, and set against it the j'’® X ^ 

1 , For example, the C/crc/aud P/rtin Dco/cr dailv newspaper advertising done in cities ^ History Magazine. 
1 has divided its main cirailation area into within that area, it is probable that the - - ' . 
tjdve zones, eleven of which are outside 5 .t per rent ratio will not be substantiallv j 
"Greater Cleveland and with twice as altered. Editor & Publisher made clear VMW _ I 
®ny inh.ibitants as are in the Greater at the time its reasons for criticising the ! m 
Ckveland’s trading area to which our fig- Chamber’s pamphlet. If its calculations j mi W 

apply. Other Cleveland newspapers of retail sales totals are allowed as ac- ■ ^ 
ww a similar condition and the inference curate, tiewsjiaper advertising in many 
>1 dear that the advertitsing revenue of li>calities is little more than an expiiisive i 
■* Oeyeland newspapers must be com- joke.—Epitor. _ 
R'td with the total retail business for the 
Wciilation area outside of Greater Cleve- I _ H Nporlv 700 npw<imn<»rc 

in adilition to the amount of business _ « I spapers 
*o*Ti for Cleveland alone. This means are already On the llSt 
J mclusion of territory wit^^^ Shop-O-SCOpe USers 

•; a territory within a radius of in miles. I>-lr Avr.,. for 1924. Send yoftr 
applying these factors we find th.at the n,rrtTnR"si^L"wr"9a.*V«'rM^^^ six Order today ! 

^11 advertising ratio of corporate ( leve- Months F!ti«iin» flopt. so, ii»2-i. iTX.zso Psiiv. ' 
w actually is alnuit one-third of the 5.3 Incn't.n in Psily Ayrrsze Clmiutlon. o.oai. 

• t “P n to ^ COVERS THE FIELD COMPLETELY | i _ ,tmy adverse criticism of Popula- _ 
Purchasing Power” of a construe- representA’rtVES: Ohc BASIL L. SMITH 

"]^ture will be welcomed by this dc- h. W. Moloney. 804 Tim*. Bid*., Mew York. ! cvrCTCZS uxir- 
jmi'etit equally with all others who are O. Lofsn Psyne Co.. 40l Tower Bide., 6 aialfclVi, irNC. 

ear^stlv for facD, the truth of a.” j!*'*No^i**Hiii*"Tib Bids., Sen Otis Building Philadelphia 
•iBcn can he demonstrated. Commenda- FrenoUco. Osllf. 

IS pleasant and we have received what ■ L^—— ■ mi 

Los Anteks, CnliL 

Gained (.Ot Daily Average CtrcuUUan. 
Sworn Oorernment Statement. Six Month* 

Finding Sept 30, 1923. lOT.tMO Pslly. Six 
Month* Finding Sept. SO, 1024. 174.2SO Pnllv. 
Increase In Pslly Axersce ClmiUtlon, 0.031. 

IT COVERS THE FIELD COMPLETELY 

REPRESENT A’rtVES: 
H. W, Moloney, 604 Time* Bldg., Mew York. 
O. Logan Payne Co., 401 Tower Bldg., 6 

North Michigan Are.. Chicago. 
A. J. Norris Hill, 710 Heartt Bldg., Sen 

FrenoUco, Oallf. 

T3\a I 
wop*-o*scopc 

tram ^ 

Nearly 200 newspapers 
are already on the list 
of Shop-o-scope users 
for 1924. Send your 

order today! 

Ohc BASIL L. SMITH 
SYSTEM, INC. 

Otis Building Philadelphia 

rir ;*tV ^ 

^ The (iraml Rapi<ls |Ves>i — 
«MoT«n4ct x»r una rtruMjn xLir" •r 7 UkmrbWMjM *_ - e « til wxrtte.i.ni 

I ...e <rKr<lwsiid3Upid»^IVnilil 
uswoHurn <m%'m aiTjii 

Grand Rapids 
Votes for 

Imperial 

The Grand Rapids Herald 
and the the Grand Rapids 

Press have also seen fit to cast 
their votes for the Imperial Plus 
Metal Plan. This is another 
city that has gone solid for 
Imperial. 

We wish you could talk with 
these two publishers and with 
hundreds of others now using the 
Plus Plan. They would tell you 
that the Imperial Plus Plan not 
only means reliability but that it 
also adds years of life to type 
metal. And that’s our big point 
of economy. 

Will you trade 
5 minutes 

for the Plus Plan? 
On the strength of what other 

publishers have done will YOU 
trade five minutes of your time 
for our plan? If you will, send 
today for a copy of the Plus 
Plan. 

The main plank of Imperial’s 
platform is dependability and 
economy. The publishers of 
these two papers recognize these 
points as being just as essential to 
them in publishing as they are to 
the manufacturers of fine furni¬ 
ture for which Grand Rapids is 
noted, rhal’s why they selected 
Imperial! 

METAL 
tlNOTVPt-MONOTVPe-INTeRTVPE -STEREOTVPt 

Imperial Type 
Metal Co. 

Now York—PhilaHolphw— Clrveland — Detroit 

BEST BY ACID TESX 
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W. B. HALDEMAN, FAMOUS KENTUCKY 
EDITOR, SUCCUMBS TO HEART STROKE 

Noted Associate of “Marse” Henry Watterson Stricken at 

Churchill Downs Race Track—For Years 

Edited Louisville Times 

/"iXE of the last editors, linking the old regular regiment in the Confederate army. 
' ' American journalism with the new, His father considered his son too young 
is dead. to endure army hardships and obtained a 

(ien. \V. H. Haldeman, who died with- midshipman’s appointment for him in the 
in half an hour after being stricken with Confederate navy. 
a heart attack at Churchill Downs, Louis- Cife. however, in the navy proved too 
ville, ()ct<.her 28. passed away as he must dull for the spirited youngster, and he left 
have wished, close to the race track, that branch of the service to join the 
symbf)l of the exciting a<lventure his life “Orphan Hrigade,” so named because it 
has been. He was 78 vears ohl. lost so many of its commanders in the 

.\s editor of the Lo'ui.n-illc Times, one battles in which it figured along the Mis- 
of the great ncwspajiers of the South. 
Gen, Haldemiin rated next to the color¬ 
ful "Marse” lleiirv Watti-rsou. with 

W. B. Haldemin 

whom he was associated from boyhoiKl. 
as one of Kentucky’s most noted editors. 

He entered journalism an adventurous 
youth, a Confederate veteran, in the days 
when newspa|K-r work was real romance. 
So-called iKTSonal journalism was nour¬ 
ishing. Vet (ien. HaUleman’s whole in¬ 
fluence was directed towards overturning 
this brand of editorshij) and limiting bat¬ 
tle lines to the editorial jiage. 

His was the true journalistic instinct; 
and he was among the lirst to ovi-rturn 
long tradition and divert his news col¬ 
umns from color and bias. 

Thus in the early days of his editor¬ 
ship of the Times, be fought all over the 
paiier with Richard \V. Knott, editor and 
publisher of the LouisT'illc /:7V)iuig I’osl. 
I'Vlitor Halfleman called Editor Knott 
‘‘Slippery Dick” in his columns, while 
Knott retaliated with ‘‘('rfH)ked Hill.” 

Eventually Knott’s name was black¬ 
listed from the Times, but Gen. Halde- 

sissippi River. Wounded at Chicka- 
niauga, he recovered and returned to the 
brigade, ending the war as a lieutenant, 
altliough he was then only 19 years old. 

When pi-ace was declared, the Halde- 
maiis returned to Ixjuisville, and “W. B.” 
completed his education at the Kentucky 
Military Institute, where the curriculum 
corresiKinded with a collegiate course of 
the present day. 

.'\fter being graduate*!, he entered news- 
jwiK-r work, his father and Henry Wat- 
terson having established the Couricr- 
Jourtml in 18()8 and in 1884 the Times. 
He was made editor of the weekly Coit- 
ru'r-JounwI. 

From the start he proved himself a 
good journeyman newspaper man. show¬ 
ing particular aptitude, however, for poli¬ 
tics. He ha<l a hue instinct for making 
friends, and he was therefore used by his 
father and Watterson as their political 
representative. 

In 189(), the Haldemaus and Watterson 
decided to Ixilt the Bryan free silver 
ticket, risking their entire newspaper 
projierty in this campaign. Due to the 
efforts of the Courier-Journal and the 
Times. Kentucky gave its clectf)ral vote 
to McKinley. 

I-iter “W. R.” was editor o.f the Times, 
and under his direction that newspaper 
U-cam*- the breadwinner of the two. and 
it still remains one of the most prf)sper- 
<>us newspaiKT itrojK’rties in the South. 
Durine 1916 ancl 1917 a family row de- 
\elojK-*l iK’tween Bruce and W. B. Halde¬ 
man *>ver the extent of autlK)rity Bruce, 
as company president, was showing in di¬ 
recting jKilicies. .\fter a long suit. W. 
B. Haldeman and Watterson linally won. 

In his editorship of the Times, he fol¬ 
lowed the English metluKl. Iteing a great 
admirer of Delane of the I.ondon Times. 
He seldom wrote anything himself f*ir 
hi' newspaiter. But in particularly hot 
campaigns he c*>ntribute<l erlitorials. 
Sometimes these- were far too vigorous 
and had to be edited by another. He 
cousente*! to this always. 

(ieneral Haldeman was a magnificent 
physical specimen, 6 feet 2, very attrac¬ 
tive. very picturesf|ue. He wore a long 
white mustache, carefully twisted, and a 
little gfiatee in Southern fashion. 

He was fond of sport and at all times 
was extremely interested in military mat¬ 
ters. His outstanding characteristic, 
however, was his political genius. Never 

shortly afterwards broken once an<l f< 
all. 

“W. B.” lead a roving youth. He must 
have had many remarkable adventures, 
which have never licen told. 

One legend comes frtim I’alestine. Tex. 
That ‘‘Wild West” frontier town was ter¬ 
rorized by a “ha<l man.” youngster 
named Hakletrum, the (ieneral himself, 
according t*) whisiK-rs. met the "bafl man” 
anrl single-handed attacked him, took 
away his gun, and drove him from town. 

Whether this story was true or not, no 
Cine knows. But no one ever could or 
would deny the courage of ('Ieneral 
Haldeman. 

The elder Haldeman. Walter N.. was 
first a IwKik seller and perio<lical pub¬ 
lisher. He was intensely Southern in his 
sympathies and his pajier, the Lotiiss'ille 
Journal, supported the cause. It sexin 
became dangerous to run his pajK-r in 
Ixiuisville and he moved further South, 
leading an itinerant newspaper career. 

At this time ‘‘W. B.” was Ls or 16. 
He ran away from home ami joined a 

Nfut Itanen 
IRegiatrr 

i* New Heven’s 

Dominant Paper 

Circulation over 42,171 Average 

Bmivht evrry day by more New Haven 
people than buy any other TWO 
New Haven papers COMBINED. 

Neui Haupn S^siater 
Thm Mmthmms 5pMM Agantf 
••«*#»—New KeSk—Oatratt—CMaaga 

A. B. C. EULOGIZES 
KOHLSTA.4T 

"lYfEMBERS of the Audit Bureau 
of Cireulations, assembled 

in eonvention in Chirago, learning 
of the death of Herman H. kohl- 
saal, onlered the following minute 
written and spread upon the rec¬ 
ords of the .Assoeiation. and a copy 
sent to Mr. Kohlsaat's family: 

Mr. kohlsaat's life was an ex¬ 
ample of the triumph of character 
and ability which we like to iden¬ 
tify with .America and its oppor¬ 
tunities. .A boy horn to hard work 
and small means, he won victory 
over adversity; and he rapped 
that accomplishment with the 
greater triumph of so impressing 
his eharaeler and personal worth 
upon his nation and his time that 
he was the beloved friend and 
counselor of rich and poor, of 
Presidents and humblest citizens, 
<»f a multitude who now mourn his 
passing. 

Mr. Kohlsaat was distinguished 
alike in the profession of journal¬ 
ism and the business of newspaper 
publishing. .A vigorous and fear¬ 
less hater of incfliriency and 
corruption in public life, a brave 
ilefender of sound principles of 
(>o\ernnient of our Republic, his 
contributions to the welfare of the 
city. State and nation as a news¬ 
paper man an<l as a citizen were 
substantial and lasting. More 
particularly in those affairs within 
the domain of newspaper publish¬ 
ing. Mr. Kohlsaat throughout his 
wide experience in the manage¬ 
ment of journals of great influence, 
was a leader in efforts to lift the 
ideals anti standards of his chosen 
field of endeavor. The members 
of this association voice their 
sorrow over Mr. Kohlsaat's death 
and their gratituile for his life and 
example. 

VICTOR L. LAWSON. 
R. R. McCORMIGK, 
FRANK MUNSEY, 
CYRUS H. K. CURTIS, 
ARTHUR H AYS SULZBERGER, 
JOHN STEWART BRYAN, 
LOUIS WILEY. (Committee. 

BELL, “NEWSPAPERMAN’S 
DIPLOMAT,” IS DEAD 

Charge d’Affaires of American Lega¬ 

tion at Peking Formerly Handled 

Press Relations at Washing¬ 

ton and London 

Kentucky. The third oft'ice be held was 
that t)f Democratic National Committee 
man. 

The two things uimmi which General 
Haldeman prided himself most were the 
Jefferstin Davis monument, and the stand 
he t<K)k supixirting Wotidrow Wilson. 
He took entire charge of the movement 
to erect a monument in memory of th 
Confederate Prcsitlcnt at Fairview, Ky.. 
the Davis birthplace. 

And Cieneral Haldeman. even when 
VN'atter.son was most bitterly denouncing 
the then (jovernor of New Jersey, he re¬ 
mained personally sympathetic with WiJ- 
son and later was the Wilstjn leader in 
Kentuckv. 

Edvyard Bell, charge d’affaires of the 
American Legation at Peking, whose sud¬ 
den death Tuesday came as a great shock 
to Washington, was a newspaperman's 
diplomat. 

.A “career” man in the foreign service 
of the United States, constantly on duty 
since he began as American vice-consul 
in Egypt in 1909, Bell displayed an un¬ 
usual faculty for dealing with reporters. 
On three important occasions he was dc- 
lilK-rately chosen by the State Depan 
ment to handle press relations. Few 
trained newspaiier men, yanked from the 
craft and put in a press relations pist, 
ever handled the job as well. Washing¬ 
ton correspondents particularly appre¬ 
ciated Bell and nothing except his death 
caused more genuine regret than the or¬ 
der that transferred him from the Divi¬ 
sion of Current Information of the State 
Department to the post of Counsellor of 
the Peking Legation. 

.As second secretary of the .Atnorican 
Emliassy in London, when Walter Hines 
Page was .Ambassador to the Court of St. 
James. Bell lirst came in contact with 
the rejHirters in the tense days of .Ameri¬ 
can neutrality Isetween 1914 and 1917. 
It was his chief duty to meet the repre¬ 
sentatives of the .American and British 
press then, and later after the United 
States entered the war. It was in no 
small degree due to his frankness and 
tact that the .American position was in¬ 
telligently interpreted. 

Bell, who was left in Tttkio as charge 
d’affaires when Roland S. Morris re¬ 
turned from his post as Ambassador just 
beftire the Washington Conference on the 
Limitation of .Armaments and Far East¬ 
ern Questions, was recalletl to act as 
.American observer on the Oiint»-Jai»anese 
Commissittn, which succeeded in working 
out the Shantung settlement. 

.At the ctmclusion of the .Armaments 
Conference, Bell was retainetl in Wash¬ 
ington as chief of the Division of Cur¬ 
rent information and .served in W ashing¬ 
ton more than a year before iK-ing sent 
to China. Since the outbreak of the pres¬ 
ent C hinese conflict. Bell, as acting head 
tif the .American Legation in the absence 
of Minister Schurmann, has done yf<^ 
man service. Only the day before his 
sudflen death from heart disease, he con- 
trivetl to (ntt through via the State De¬ 
partment. dispatches from the various cor¬ 
respondents now stationetl in Peking. 

FMward Bell was born in New Anrk 
in 1882. anti entered the fttreign service 
five vears later. 

New A.N.P.A. Member 

The ParkersbnrR (\\. Va.) 
Nnvs has been electetl to active member¬ 
ship in the American NewspajK-r Pub 
lishers Associatitm. 

man was quite ready to declare “absn 
lutely all riglit,” when the black list was theless, he repeatedly dechnetl public t»f- 

lice. with three exceptitins. 
Like the true Southern gentleman he 

was, he was a devtUee of the race track, 
and consequently he accepted the apixiint- 
ment tti serve as a memlter of the Ken¬ 
tuckv Racing (‘timmission from 1914 to 
1919. .And, because of his military serv 
ice, he was made .Adjutant (ieneral t>f 

Directory of Leading Features 
FOR DAILY, BUKDAT AND WEEKLY NEWSPAPERS. 

Cartoons Radio 
Radio Comte Strip John Decker. 
Weekly Sport Surrey—Buddy Sclieel. 
Jinzlet. hy Sucker A Pause. 

Tri-Feature Synd. Serrico. 110 W. 40th St.. N. Y. 

RADIO NEWS AND FEATURES 

Two columns weekly hy Carl It Batmai. 
Waihinrton Radio Newi SerTlca, 

Room 801, 1422 F St., Waahlnston, D- C- 

Fiction 
••STORIES” 

I^-wls WiNiin ,\|i|>le(nn. Jr. 
2044 Eait Wilmot St., Philadelphia, Pa. 

LET US BUILD YOUR CIRCULATION 
FnniiMis stnri*'s Itv famous HUthors 

Serrice for Authors, 82 W. 42d St., N. Y. C. 

Home Features 
• WOMEN IN THE HOME.^^ 

and every kind of home feature. 

Tri-Feature Synd. Serrico, 110 W. 40tb St., N. Y, 

CURRENT RADIO 

Dally Serrice. reliable and tlmel.v. that ">*** 
radio fans reznlar newspaper readera. A 
plete department. 
American Radio Relay Learue, Hartford. 0"^ 

Religious Features 

A ••DIFFERENT'^ SUNDAY SCHOOL tl*® 

The Standard Rellztona Feature of 
Nermpapordom. •Twenty-Sr* years of co«t»w" 
pnblleatltn. Non-Controrerslal, Readable. TW"' 

The ElUi Sorrioe, Bwarthmore. Pa- 
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Obituary 
^HOMAS HARBAUGH. 75. known as 
^ one of tlie first ne\vspat)er columnists, 

<lic<l at Piciiia, ()., Oct. Nearly 4() 
years a^o lie wrote brief comments on 
newsaiwl political liappenin>?s for the .Vere 
York Tiiiii's. 

IN MEMORY OF NELLIE BLY—REMARKABLE 
NEWSPAPER WOMAN 

I L'ST as our circumaviators reached this .same way, and a^ain the city took steps 
" land of freedom the newspapers printed to correct urave wrongs, 
an item that the net estate oi Mrs. As Nellie Hly—she appropriated the 

He was also one of the Elizabe-th t'. Seaman, the world-girdling name from a popular song of the day— 
writers of Nick Carter detective stories. Nellie Bly, is hut $8,700. Her feat thirty- she bought a baby for $10 in the open 

five years ago is nothing compared to the market, and exp<ised the infamy of the 
l.Ai RA Jf..\x Libbky, 6_. novelist, and problem of her executors. How are they traffic in infants. She walked with 

former newspaper woman, died at her (,> encompass her bequests, amounting to Co.xey’s army to Washington. She 
home in Brooklyn,^N. \Oct. 25. She about $11,100, with $2,400 less than that? visited I’ullman, Ill., during the great 
wrote more than a0_ novels and a vast Hut she alw'ays wanted to do the im- .strike, wrote a series of articles on 
number of short stones and articles. Her possible, and her will is not a surprising gambling at Saratoga, and went on the 
first com^sition, sIk sold to the old A'lW document to those who knew her, re- war-patli against fraiuls, large and small. 
y ork Ledger for $a. While publishing marks a writer in commenting on her Her best known feat, of course, was the 
her first novels, she remained in news- wonderful career. circling of the world. Leaving Hoboken 
paper work, .se^ung as editor of the Aixe Nellie Bly was a great figure in her Nov. 14, 1889, she was back jan. 25, the 
) ork Fashion Ifacaar and for three years ,jay. far more popular than our aviators, trip taking 72 days, b hours. 11 minutes 
as sjiecial correspondent of the New 1 ork day was the time when American and 14 seconds. KverylxHly had read 

journalism was getting ready to don the Jules \'erne’s fanciful story, “.Around the 
motely, and .she was half creature, half World in Eighty Days.” She not only 
creator of her era. As Elizabeth bettered him by several days, but stopped 
Cochrane she found her native Pitts- at Amiens, while she was performing her 
burgh gave no scope to her elbows, and feat, and let Monsieur Verne greet her. 
she naturally made for New’ York—for Nellie was not the first of the sob 
New York and the amazing editor of the sisters of the press, but .she was one of 
day, Joseph Pultizer of the IVorld. She the first and one of the bi-st. Her name 
asked for an assignment to go up in a will be associated with her trip around 
balloon. Instead, they sent her to the the world. She did more than that for 
city insane hospital, where she stayed as women, however. She showed that they 
a patient to get copy. It is enough to have capacity for newspaper work of 
say of her story about it that there was certain kinds, and doors opened to tliem 
finally an appropriation of $8,000,000 to a decade or two earlier than if she had 
reme<ly the abuses which she told ur of. not impetuously shown city editors some 

Thomas Kav.anaoh, veteran printer She exjviseil city police stations in the thing.—Editorial. Nne Haven Union. 
and make-up man on the Boston Herald 

London Morning Post Changes 

The new proprietary of the London 
Morning I'ost has brought in its train 
some staff changes. The former business 
manager, H. E. Peacock, has resigned, 
and his place is being taken by Ivor 
Eraser, of the Press and Publicity De- 
pjirtmcnt of the Underground Railways. 
Ivor h'raser’s successor at Electric Rail¬ 
way House will Ih.' Sir Ernest Clark, 
asaticiated with the Civil Service of 
Northern Ireland. 

World. 

Hf.xry Bawkes, founder and publisher 
of De Telegraaf, first Dutch language 
newsjiaper to be nationally circulate*! in 
America, die<l at his home in Clifton, N. 
J., Oct. 25. He founde<l the newspaper 
in 1881 and .sold it in 1894. It suspended 
publication two years ago. 

Ci.AREXCE A. New'max, formerly city 
e<iitor of the Imi’a City (la.) Cilisen, 
some years ago prior to its merger with 
the Press, dietl Oct. 18, in Oak Park. Ill., 
folk>wing an attack of paralysis. 

Typos Give Dinner to Hewson 

.Austin Hewson, recently elected second 
vice-president of the International Typo¬ 
graphical Union, was guest of honor at a 
dinner in Brooklyn, N. Y., October 2b. 
More than 1,(KM) friends attended. 
Speeches were made by Leon H. Rouse, 
president, and John S. O’Connell, sec- 
retar\ and treasurer of “Big Six." Jack 
.‘sullivan. vice-iiresident, and L. .A. 
Prendergast, trustee, arranged the affair. 

Traveler, died Oct. 24, at his home in 
Dorchester, Mass. 

.Ai.kreb Hoff max, 35, a pressman on 
the Boston .American, was killetl when an 

F.lectrieal Fngineer. the Welding Engi- Special Parish Jubilee Section 
neer, apd the Welding l-ncyclopedia. ^ 

Peter McARTiifR, 58. humorist, poet, lished an interesting 8-page section 
hich he was rMliiig biographer, and contributtir of articles Saturday, Oct. 25, commemorating tbe automobile 

crashed into a street car at Chelsea. 
Mass., last week. 

Enwix C. Humphries, city editor on 
the Pittsburgh Post 15 years ago, die»l 
Oct. 2b. in his home in VVashingtiut, D. 
C. He Itegan his work in Washington as 
a reporter. 

Major Joseph VV'. Kelly, 80, Civil 

to the Toronto (ilohe died in London, 
Ont., October 28, following an operation. 

Sun Employes Organize 

The Sun Club, comitosed of em¬ 
ployes of the .Vrti' York Sun, has re¬ 
cently been organize*! for the purpose of merchants 
pnimoting closer cooperation In-tween the 

5()th jubilee of the founding of the 
parish of N*itre Dame *le Lourdes in 
that city. Page 1 carried a large picture 
of the ptirish church with the jubilee 
program. The other pages carried the 
history of the parish ami its clergymen 
ilong with the advertisements fnim Uical 

War veteran and for 15 years publisher various deiiartments *)f that newspaper. 
an*l editor of the Aeme (Wash.), Pros- The following *ifficers were electe*!; presi 
peelor, *lic<l at Sumas, Wash., on Oct. 20 
He had been in the newspjiper business 
ftf) years. 

Mrs. Willia.m Peck, mother of Wil¬ 
liam J. Peck, owner of the Pittston ( Pa.) 
Gasetle, dietl recently. 

William M. Marbex, for 15 years a 
ilistrict man for the Boston Globe, later 
with the Boston Herald, die*l Oct. 2fi. at 
his home in Plymouth, Mass. He retired 
from newspaper work a few years ago. 

Walter M. F’f.rnai.b, 57, a member of 
the Boston Transeript editorial staff. *lie*l 
Dct. 23. at his home in Melrose, Afass. 
He formerly was e*lit<irial writer on the 
.■bi.(onia ((Vmn.) .S'entinel, later on the 
Hanford (Conn.) Times, j*)ining the 
Transcript last May. 

Miss Mary T. Hamh.tox, .34, of 
Austin, Texas, for several years a mem¬ 
ber of the staff of the .dustin .hneriean, 
•lieil recently after a lingering illness. She 
Ras at various times society, music ami 
fit.' etlitor, ami later secretary to the 
puhlisber. 

I.«ris Burton .M.xckexzie, 44, promi¬ 
nent publisher an*l chibman, *lie*l recently 
>t the Southe Shore Hospital in Oiicago 
following a short attack of pneumonia. 
Mackenzie was hea*l of the Automotive 

First eight months of 

1924 
^rried more Men’s Wear adver- 
tising than the World and Sun 
combined. 

NEW YORK 
evening journal 

*lent. h'. O. Peterson; vice-president, H. 
Muller; corresponding .secretary, Joseph 
Eriedman; recording secretary, Mrs. A. 
K. Suplee; treasurer, Mrs. S. E. Merin- 
ger. 

Enjoy Hollowe’en Dance 

.Advertising Club of New York 
members and their friemls held a Hal¬ 
lowe’en costume carnival at the clubhouse, 
CVt. 29. Advertising slogans, tra*le- 
marks, iiroducts. or services were the 
theme *»f the c*>stumes, for which prizes 
were awar*le*l bv advertisers. 

Ad Men to Fete World Flyers 

Chicago .Advertising Post of the 
.American Ix'gion will celebrate Armis- 
tii'c Eve with a military ball and recep¬ 
tion for the worhl flyers, to be held at 
the Bal Talwrin, Hotel Sherman. 

The I'aliie of Neu s 
The New York Times holds 
to its single purpose of gath¬ 
ering an*l printing the news. 

News is the indispensable ele¬ 
ment of a newspaper for 
which there can be no substi¬ 
tute. for which nothing else 
can compensate. 

The New A'ork Times spares 
neither effort nor expen.se to 
gather the news. The energy 
and trained intelligence of an 
unrivaled staff, the unequaled 
use of cable, telegraph and 
local facilities assemble night¬ 
ly news of world, nation, state 
and city for the readers of 
The New York Times. 

A Security Market 
with complete newspaper financial 
service. 

Buffalo offers a promisinit market for 
high grade securities. The Buffalo 
Evening News financial and business 
pages are complete, interesting, prompt; 
carrying TO-DAY’S news of activities 
in commerce and markets TO-DAY. 

The News with its effective cover¬ 
age and responsive reader interest, oi¬ 
lers the financial advertiser the com¬ 
plete audience in the l>uffaIo territory. 

A. B. C SepL 30. 1923, *119,754 total 
fiet paid. 

Cover the Buffalo Market with the 

BUFFALO EVENING NEWS 
*Pr«aent averwg* drmlatfm U(,7tl 

Edward H. ButWr, Editor and PubUahar 
Kally-Sadlli Company, Riprsaaiitathrsa 

Marhrid 
Nov 

darhridga Bldg, 
aw York. N. Y. 

Lytton Bldg. 

Odcago, in. 

7 nJIE same standards 

of quality are 
maintained h y The 
News today that caused 
this paper to he recoq- 

nized as one of Amer¬ 

ica's best dailies long 

years ago. 

The Dallas 
Morning News 
Supreme in Texas 

You Know 
It’s 

The Beacon Jonrnal 
In Akron, Ohio 

No one disputes that fact. 

But do 

You Know 
that business is booming in 

• .Akron—that the factories are 
working three shifts—that 
every one is buying w hat they 
want, as well as what they 
need. Money is plentiful— 
business is goo*l. 

Run Your Campaign in a Live 
Paper, in a Live City. 

fits*/ 
—in circulation 

-in lineage 

-in teader interest 

-in proved results 

Indianapolis 

NEWS 

the ' 
PHILADELPHIA ' 

RECORD 
Allways 1^1 table 

9he Second largest 
morning daily 
Circulation in 
Philadelphia 

/ 
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ALL IN THE DAY’S WORK 
Drawn Excluairely for Edito« & Publisher 

By CARL ED 

Creator of “Harold Teen” Began on Rock Island Argus 

WHOLE PRESS CONFUSED BY 
TREASURY OFTHCIALS 

? Sure,” was Carl Ed’s char- 
actcristic reply to the first of the 

usual questions on essential data regard¬ 
ing well - known 
persons. 

The date, if 
that means any¬ 
thing, was July 
16, 1^0, the place 
Moline, 111. Other 
details of the rise 
of the originator 
of the comic 
“Harold Teen” 
include a start 
with the World 
Color syndicate in 
1912, which lasteil 
for six years; 
along .with the 
job of sports 
writer for the Rock Islaitd (Ill.) Argus. 
From there he went to Chicago, in 1918, 
where he was connected with the Chicago 
Evening American. The next year saw 
him at his desk in the Chicago Tribune, 
which he still holds down with ability, 
and a little additional weight acquir^ 
since the salad days. 

Other details of this sleek appearing 
cartoonist's life are perhaps less technical, 
and consequently more interesting. For 

In 

Mew Orleans 

(Continued from page 3) 

“Collectors of Internal Revenue: 
“The attention of Collectors is invited 

to Section 257 (b) of the Revenue Act 
of 1924, which reads as follows: 

Tbe Commissioner shall as soon as practi¬ 
cable in each year cause to be prepared and 
made available to public inspection in such 
a manner as he may determine, in the office 
of the collector in each internal-revenue dis¬ 
trict and in .such other places as he may de¬ 
termine, lists containinir the 'name and the 
post-office address of each person making an 
income-tax return in such district, together 
with the amount of the income tax paid by 
such person. 

“It is held that the provision of 
Section 257 (b) are applicable to all 
returns of income made after January 1, 
1924, filed under the provisions of the 
Revenue Act of 1924 or prior income tax 
acts. This section apparently contem¬ 
plates the filing of only one list in a col¬ 
lection district for each year. Such list 
must show the amount of tax paid as well 
as the name and address of the taxpayer, 
and it should be prepared as soon as prac¬ 
ticable in each year. 

“Section 2 (a) (1) of the Revenue Act 
of 1924 defines the term ‘person’ as in¬ 
cluding an individual, a trust or estate, 
a .partnership, or a corporation. The 
term must be considered as having this 
meaning in Section 257 (b) and the lists 
for public inspection must be prepared 
accordingly. Under the express pro¬ 
visions of the statute, the lists should 
contain the names of only those tax¬ 
payers who make income tax returns in 
the particular collection district. • 

THE 
ITEM 

Detroit 
Fourth 
Largest 
City 

Complete coverage with 
one paper. 

The Detroit News 
Offers advertisers 

unusual opportunities 

“The Assessment Lists prepared on 
Form 23A meet all the requirements of 
Section 257 (b) in that they show the 
name, address and amount paid by each 
taxpayer on all original assessments and 
additional assessments as well as penal¬ 
ties, interest, etc. Such lists, prepared 
from the income tax returns filed after 
January 1, 1924, shall, therefore, be open 
to public inspection as quickly as possible 
after they have been compiled. It is not 
necessary to treat the Assessment Lists 
as confidential pending the receipt and 
posting of second, third, and fourth in¬ 
stallments. 

“Forms 23A upon which are listed 
taxes transferred from other dis¬ 
tricts shall not, under the provision of 
the Act, be opened to the public, 

“In view of the importance of the 
Assessment Lists, every precaution 
should be taken to insure their protection 
and to prevent their being damaged or 
mutilated. Under no circumstances shall 
the Assessment Lists leave the possession 
of the Collector or his representatives, or 
be removed from the Collector’s office. 

“Each Collector of Internal Revenue 
will designate an employe of his office 
who will assist all persons making inquiry 
to obtain the information to which they 
are entitled under the provisions of Sec¬ 
tion 257 (b). 

“It is realized that the opening of the 
Assessment Lists to the public may 
interfere to some extent with the work 
in the Collector’s office, and the loss of 
at least a part of the services of the em¬ 
ploye assigned to this additional duty will 
be a matter of consequence to some 
Collectors. However, it is the desire of 
the Internal Revenue Service to afford 
every facility to persons seeking the in¬ 

instance, his last name, the shortest per¬ 
haps in the world, is pronounced the 
longe.st way round, “ED.” 

Also, he does not use bear grease on 
his hair; it just got the sheikish habit 
through the Teenish thoughts trickling 
through; for of course it is a w. k. fact 
that Harold Teen and his companion of 
the strips, Lillums, are the original sheik 
and Sheba of cartoondom, and comprise 
the only feature on adolescence in exist¬ 
ence. 

Persons who know Mr. Ed from early 
days in Moline claim that his knowledge 
of lovelorn lads was acquired at an early 
age: and it’s easy to see that he had no 
trouble in procuring a good model for 
the ideal youth by taking a look in the 
mirror each morning. But at that he 
isn’t spoiled. He lives in Evanston, the 
happy hunting ground for his sort of 
copy; where collegiate youths and beauti¬ 
ful co-eds flock the streets. 

Special Copy for 
Special Church Days 

Series No. 6 of church advertisements issued 
by this department has special copy for such days 
as Thanksgiving, Christmas, Easter, Mothers’ Day, 
etc. Here is the suggested copy for the Sunday 
preceding Thanksgiving: 

NEXT THURSDAY 

Thanksgiving is in stmie senses a gocxl deal like the church. 
The church is here and has been here from the early days of 
the city. Thanksgiving has also been here as long as any one 
can remember. We take both as a matter of course. But wre 
wouldn’t have one writhout the other, and Ixrth are meant for 
more important uses than Ixjisterous sports. 

, If the hardy men and women who hewed a living out of 
bleak New England had l>een men who put gold above God there 
would lie no Thanksgiving observance this week. The Pilgrim 
Fathers came here so that they might have the religious free¬ 
dom they could not find abroad. 

The iieople who settled South America were of another stripe. 
Gold was their main object in life, and the intelligent leaders 
of the republics to the south are keen enough to realize that 
religious inheritance makes a vast difference to a country. 

How you treat the church and Thanksgiving may make a 
great difference to the future of this land. It has been built 
upon Christian principles. These will change with the growth 
of men’s understanding, hut any lessening of respect for the 
things of '0x1 mean that fifty years hence {n,ime of town) 
will lie a less good place in which to live th.an it is today. 

By all means join the other good folk of (name of town) and 
go to church tomorrow. 

Wouldn’t the publication of this ad help the 
churches, the community and your paper? Force 
the church-going people of your town to look to 
your paper for news and inspiration. Series No. 
6, 52 ads, one paper in a town, costs 3 cents per 
week per thousand circulation. 

For proofs address Herbert H. Smith, 723 
Witherspoon Bldg., Philadelphia, Pa. 

CHURCH ADVERTISING DEPARTMENT 
A. A. C. W. 

Dr. Christian F. Reisner, President, 701 West 177th St., New York 

Associated Advertising 

383 Madison Ava. 

Cluhs of the World 

New York City 

> 
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formation to which they are entitled by 
virtue of Section 257 (b) of the Revenue 
Act. For this reason it has been decided 
to open the original records. Any list 
that might be prepared to show the name 
and address of each taxpayer and the 
amount of tax paid would necessarily 
have to be taken from the Assessment 
Lists, and the possibility of tyjwgraphical 
errors would have to be considered, but 
by opening the original documents to the 
public, there can be no question as to the 
authenticity of the information obtained. 

“D. H. BLAIR, 
“Commissioner.” 

It was this statement that eventually 
led to publication by newspapers of in¬ 
come tax returns secured by them from 
the Collector of Internal Revenue of their 
respective districts. 

When there arose almost immediately a 
far-reaching difference of opinion as to 
the legality of the action of these news- Ks, Mr. Mellon’s office issued the 

■ing statement, dated October 23: 
“In connection with the opening in the 

Collector’s office of each district of the 
list showing the amount of income tax 
paid by each person, in accordance with 
the provisions of Section 257 (b) of the 
Revenue Act of 1924, the Treasury de¬ 
sires to call the attention of all persons 
to the provisions of Section 3167 of the 
Revised Statutes which provides in part: 

• * • and it shall be unlawful for any 
person to print or publish in any manner 
whatever not provided by law any income 
return, or any part thereof or source of in¬ 
come, profits, losses, or expenditures appear- 
ini? in any income return; and any offense 
acainst the foregoiny provision shall be a 
misdemeanor and be punished by a fine not 
exceeding $1,000 or by imprisonment not ex¬ 
ceeding one year, or both, at the discretion of 
the court.” * * • 

Almost simultaneously with this state¬ 
ment. another (“Document B” for this 
story”) descended upon the Press 
Room of the Treasury building from the 
office of Commissioner of Internal 
Revenue Blair, which read as follows: 

“By direction of the Commission of 
Internal Revenue, with the approval of 
the Secretary of the Treasury, lists of 
taxpayers showing the amount of income 
tax paid by each, have been made avail¬ 
able for public inspection in the offices 
of collectors of internal revenue. * 

“The revenue act, approved June 2, 
1924, provides that there shall be pre¬ 
pared and made available to public in¬ 
spection in the office of the Collector in 
each internal revenue district, lists con¬ 
taining the name and tho Post Office 
address of each person filing an income 
tax return in such district, "rhe law also 
provkies that the amount of income tax 
paid by each person shall be shown. 

“The Bureau of Internal Revenue in¬ 
terprets this provision of the Act as 
applying to all returns of income made 
after January 1, 1924 whether filed under 
the provisions of the Revenue Act of 1924 
or prior income tax acts. The term 
“person” means an individual, a trust or 
estate, a partnership, or a corporation. 

“The lists required by the new revenue 
law are now available for inspection in 
the collector’s office and the collector has 
designed one of his employees to assist 
all persons making inquiry to obtain the 
information to which they are entitled 
by virtue of the new revenue law. 

‘The records which are open to the 
public arc the official assessment lists. 
They show a complete history of each 
persoii’s transactions with the Govern- 
^nt in regard to his income tax matters. 
The name and postoffice address appear 
on the lists as well as the amount of tax 
paid on all original and additional assess- 
nients, also penalty and interest payments, 
his the desire of the Internal Revenue 
Service to afford every facilty to persons 
•eeking the information to which they are 
wtitled and the Bureau is prepared to 
oo-operate with the public to the fullest 
possible extent. 
“The assessment lists are, of course, the 
busis for all the collector’s bookkeeping 
bansactions and any additional informa- 
uon that might be compiled would have 
to be taken from these lists. The opening 
of the official assessment lists to the pub- 
1* diminates all possibility of errors that 
•l^ht be made in transcribing the infor- 
®*fion and there can be no question what- 
•oeror as to the authenticity of the infor- 
®»tion given to the public.” 

On the following day, as a nation-wide readers the information congress intended 
controversy raged as to the right of news- to be made public. 
papers to have access to the tax lists for 
publication, Mr. Mellon gave out the fol¬ 
lowing : 

“My attention has been directed to an 
editorial in the New York World charg¬ 
ing partisan purpose in the compliance 
by the Treasury with the mandatory pro¬ 
visions of an Act of Congress. The 
amendment to the Revenue Act of 1924 
added to the provision under the former 
law which made open to inspection names 
of taxpayers, the requirement that there 
also be open to inspection the amount 
of tax paid, and in due course when the 
information was available it was opened 
to inspection. Presumably Congress in 
reenacting specifically in the same Act 
the prohibition against printing or pub¬ 
lishing a part of a return, intended to have 
both provisions effective. Inspection 
where reason for it existed and not news¬ 
paper publication solely to satisfy idle 
public curiosity. The World sees fit to 
ignore the penal statute against printing 
or publishing and such action is alone 
responsible for just what it pretends to 
condemn—partisanism. The Treasury 
had no alternative and criticism would 
rightly have been made had it not com¬ 
plied with law.” 

EVENING WORLD CLAIMS BEAT 

The editorial management of the Nnv 
York Ei'cniiig World this week claimed 
it had “beat the country” on publishing 
the income tax returns. 

Receiving the flash at 3:30 last Thurs¬ 
day that the lists were available for pub¬ 
lic inspection, three reporters were im¬ 
mediately dispatched to the Customs 
House, where returns of many of the 
world’s richest men were filed. By the 
4:20 edition, the Evening World was on 
the street, printing some of the more im¬ 
portant names, and the list was added to 
in subsequent editions. 

SCRIPPS-HOWARD COUNSEL 
O.K.’i PRINTING TAX LISTS 

“They conceive as a basis mission of a 
newspaper the quick and convenient 
transmission of public records—that it is 
manifestly impossible for every citizen to 
go to a court or to a legislature hall or 
to the Capitol at Washington or to a 
revenue collector’s office and find out per¬ 
sonally what is going on in public affairs. 

“.\nd they believe that when a news¬ 
paper ceases to function as a service by 
which the public is thus informed, the 
newspaper as an institution becomes im¬ 
potent and that some other medium for 
quick and convenient transmission of pub¬ 
lic information should take its place. 

“It is not therefore, as a newspaper 
privilege but as a newspaper duty that 
the Scripps-Howard newspapers view 
their action in this matter. 

“Accordingly, publicity of income tax 
payments through the Scripps-Howard 
newspapers will be continued, and in 
event of a refusal of the lists to repre¬ 
sentatives of Scripps-Howard news¬ 
papers, suitable action to compel publicity 
will be taken.” 

The following is the opinion of the 
Cleveland law firm in part: 

“Section 257 of the revenue act of 
1924 provides ‘returns . . . shall be 
open to inspection only upon order of 
the president and under rules and regu¬ 
lations prescribed . . . ’ But a further 
paragraph of the section provides the 
commissioner of internal revenue shall 
. . . make ‘available to public inspec¬ 
tion in such manner as he may de¬ 
termine . . . lists of names . . . 
with the amount of income tax paid.* 

“The reason for protecting one kind 
of information from publication and per¬ 
mitting the other kind to be published 
readily appears,” the opinion stated. “If 
the returns by the tax payers that is, 
the report as to the sources of his in¬ 
come his profits, losses, etc., were made 
public it might cause him serious injury 
and give his competitors an undue ad¬ 
vantage. Publication of only the amount 
of the tax paid could not cause any 
injury.” 

On Wednesday of this week, Robert P. 
Scripps, editorial director, and G. B. 
Parker, general editorial executive, of 
the Scripps-Howard newspapers, an¬ 
nounced that the 25 members of the chain 
would continue publication of the income 
tax payments. 

The announcement followed an opinion 
on the income tax publicity subject from 
Baker, Hostetler, and Sidlo, a Cleveland 
law firm. 

The announcement follows: 
“The Scripps-Howard newspapers 

hereby announce that they intend to 
continue publication of income tax pay¬ 
ments. 

“This declaration follows receipt of a 
legal opinion from Baker, Hostetler and 
Sidlo. 

“Newton D. Baker, former mayor of 
Cleveland and secretary of war in the 
Wilson cabinet, is senior member in the 
law firm referred to. 

“The Scripps-Howard newspapers take 
this position, not because of any tendency 
or desire on their part to defy a law, 
but on the contrary, because of a desire 
to serve the law. 

“They believe publicity of income tax 
j)ayments is a thing specifically called for 
by congress in its latest legislation on the 
subject. 

“And they therefore, believe they would 
not be performing the service they should 
perform if they withheld from their 

• FIRST IN PUBLIC SERVICB ' 

The World and the Eve¬ 
ning World have a com¬ 
bine drculatioo daily. o< 
TSO.OOO for $1.20 per agate 
line gross, subject to con¬ 
tract discounts. These two 
papers are read by 
more jobbers, department 
and chain store buyers, and 
by more retailers; offer 
more circulation per ddlar 
and a more concentrated 
circulation; a reader and a 
dealer influence more local¬ 
ised than any other* morn¬ 
ing and evening corabinatico. 
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QUICK 

STICK 
PASTE 

^POWDER 

Has Many Uses 
Quick Stick is the stickiest paste 

powder on earth and has a 
hundred uses. It is used in many 

instances in place of hot glue— 
it’s that strong. In a newspa¬ 

per organization Quick Stick is 

indispensable. 

In the Mailing Room 
For bundle and single wrapping 

Quick Stick has no equal. 

Mixed in a minute—enough for 

the day’s batch—won’t sour or 

mould—and it certainly makes 

the wrappers stick. Won’t 

smudge—can’t pull loose—the 

paper tears before the paste 

would give. 

i4s a Matrix Paste 
Quick Stick Paste Powder makes 

the finest matrix paste. Fine 

for either backs or facing and it 

certainly makes a halftone stand 

out clear, sharp and distinct. 

We’ll guarantee it to be better 

and more economical than the 

’’mat’’ paste you now use. Quick 

Stick in 200 and 150 lb. barrels 

cost you only I Oc a lb. 

For Splicing Webs 
Many a pressman splices his 

webs with ’’Quick Stick’’ with¬ 

out stopping the press. Do you 

know of any other paste that 

will stick quick enough and 

tight enough for that> Truly a 

barrel of ’’Quick Stick’’ Paste 

Powder will serve every depart¬ 

ment satisfactorily. 

'—“Quick Stick”-' 

J. a WoodwaH 
n« a 4zd St. 

Nsw York 

Woodward A KaOr 
Socurity BUg. 

CUeago 

-Sticks Quick- 
Quick Stick will mix quick, stick 

quick and stick tight. The best 
powder paste on earth. 1 Oc a 

lb. in barrel lots or a 25 lb. trial 

keg for $3.00. 

705 Mailing Machine Paste 
Our ’’705” Mail¬ 
ing Machine paste 
works perfectly 

in any standard 

make mailing ma¬ 

chine. Will not 

clog or gum, nor 

d-o es it ever 

harden in the 

fountain. Abso¬ 

lutely free from 

lumps and flows 

freely for rapid labeling ’The 

labels stick. Send for a trial 

order. 5 I gallon barrels at 35c 

per gallon. 2 gallon wooden 

pail for trial $1.40. 

COPASCO 
The Perfect Semi- 

Liquid Desk Paste 

C o p a s c o Liquid 
Paste never needs 

water, sticks 

quickly, dries fast, 

spreads smoothly 

and never dries 

out. I dozen self¬ 

closing 5 oz. desk 

jars only $3.00 or 

$1.40 a gallon in 

12 gallon lots. 

Write Today for Complete Catalog 

The Commercial Paste Co. 
Makers of the Largest Line of Adhesives 

Dept. 51 COLUMBUS. OHIO 
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UR OVN VOR!^ 
or Letters 

By JAMES MELVIN LEE 

A NEWSPAPER of four pages, but 
every bit of it good stuff, a news¬ 

paper wbicb featured brevity and clever¬ 
ness of expression above everything 
else—such was The Xnc York Sun in 
1875 when it hired young b'dward P. 
Mitchell fresh from the shore of Maine 
at tile then extremely generous salary of 
$50 a week. 

Mitchell's “Memoirs of an Editor” 
(Scribner’s) tells the story of fifty years 
of the Sun and of American journalism, 
but the success of Dana seems to have 
enjoyed most the period in the seventies 
and eighties when Dana had made the 
Sun “the newspaper man’s newspaper.” 

“There never was such a paper” says 
the cover blurb. The humor of Dana 
resembled a bit that of Eugene Eield, 
and he was at his liest in ironic iK’rsecu- 
tion of public ligures who had incurred 
his malice. One such affaire atforrled 
Mitchell the chance to compose his first 
contribution for the Sun : 

Kichsrcl Smith, of the Cttteinnati Gazette, had 
tieen so luckv .'is to offend Mr. Dana hy some 
111 w forgotten utterance. lie was forthwith 
elect eil i.r erected as tine of the Sun's pet 
targets for its mock admiration, constant solici¬ 
tude, and tormenting archery; lieing styled 
Deacon Richard Smith, of the Cincinnati 
Gazette, and represented systematically and al¬ 
most daily as a truly good man, struggling 
hopelessly to keep his newspaper virtuous 
despite the contrivances of a gang of wicked 
partners, the wickedest being a suls rdinate 
named Romeo Reed. This mitive was played 
with a hundred ingenious variations for month 
after month and year after year. ... 

Just at this time one of the periodic reviv.als 
of the Shakespeare-Racon controversy was 
flagrant in the press. My trial essay attempted 
to [irove hy internal evidence that the real 
author of the once imrr.ensely |Kpular, “Pro¬ 
verbial Philosophy,” of Martin Farfp.ihar Tui>iier 
was Til ne other than the truly good Deacon 
Richard Smith, and that the immortal ixiem 
was packed full of a-lmonitioiis and warnings 
privately intended to reform Romeo Reed and 
the 1 thcr wicked partners. In looking it over 
I am roirpellfd to admit that the case for the 
diac.n was as good as th.at for Veritlam. 

Mr. Mitchell, who remained with the 
Sun until 1922, wrote at different times, 
everything from obituaries to editorials, 
met cranks, rtf which a superior variety 
seemed to infest the Sun offices, traversed 
the United States atid most of the rest 
of the world, and even, for many years, 
assiduously but unsuccessfully hunted 
ghosts. 

“Memoirs of an Editor” is a delectable 
quarry of pleasing facts concerning the 
great and the obscure of the last two 
generations. One of Editor Mitchell’s 
early recollections is of seeing through a 
transom in the Willard Hotel the Pick¬ 
wickian (leorge Frisbie Hoar earnestly 
declaiming a speech before a mirror clad 
only in nightgown and spectacles. 

Mitchell’s apprenticeship began in Bos¬ 
ton on the f)aily Ad’rrrtiser, “a vast 
blanket sheet.crammed with 
good writing.” 

We usM to l^-lieve that the regulations Rov- 
'•mine the ii«e of Knj;lish in the Daily Adver- 
li'‘er hafi l:een tlrawn up oriRinallv by the 
faculty of Harvard I’niversity in femn con¬ 
clave, and the |.rofe‘isors met from time to 
time to device nev. refinements t f si>eech and 
to inve»iti>fate the fidelity of our fdjscrvance. 

After the Daily Advertiser and a 
[K-riod on the Lciviston Journal, under 
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Dingley of the McKinley tariff bill, 
Mitchell beJ^an his connection with the 
Sun which was to last nearly all the rest 
<»f his life. 

But the early days are the ones to 
which Mr. Mitchell refers with the most 
Kusto. The happy days thus described: 

Xo happier working days can come to the 
newspaper man than those wherein the re 
‘ilH.nsil.ility is minor, rather than major; that 
is to Fay, to the pa{>cr and its chief, and not 
directly to the paper’s ownership and the public. 
The forcnoi.n illusion of importance anrl ef¬ 
ficiency has m.t yet faded, the opiMjrtunities 
seem boundless, the pride and joy of effort 
are the greater, as 1 thought then and still 
l>elieve, behind an impersonal journalism in 
which self-prom tion bv individual advertise¬ 
ment has no place. Fashion has changed much 
in 40 or 50 years in this respect; I am not 
the less convinced that for the writer as well as 
for his paper anonymity is a desirable 
thine. 

The decade f»f vears from 1872 to 18^1 was 
a fieriod of stimulating pr^ si>erity for the four- 
f»afce .S'm« . liana . . jiaid his 
heh)^rs* salaries sometimes mounting to from 
four to ten times the highest pay he had re 
ctived on the Tribune a Kw years previously. 

Despite this generosity the .Sun dur¬ 
ing this decade paid an annual average 
dividend of 36 per cent. Ff)r some time 
Dana had hopes of doing without ad¬ 
vertising altogether and deiiending en¬ 
tirely on his circulation for support. 

The visiJin dissolved only when the enhanced 
cost of white paper from the mills and the ex¬ 
pansion oi pages invited by the public ap* 
I>ctite fer quantity, e.-'pecially in the Sunday 
f'.liti'ns, with the coniiK*tition of esteemed con¬ 
tempt rarie< t.i meet thi^ urowing demand, and 
the sudden deve!o| meiit <.f dejKirtnit nt-store 
advertising, all conspired to -hape the Hrob- 
(lingi aginn brmat. 

Memoirs of journalists must inevi.'ably 
contain incidents relating to celebrities. 
•Some of Mitcbell’s lesser known per¬ 
sonages are more entertaining than the 
greater or more notorious ones. There 
was the episode of the predacious baron, 
during the great junket given in celebra¬ 
tion of the completion of the Xortliern 
I’acillc; 

'Ibc adjacent t.able was (occupied hv a party 
f Mr. Villard’s (-erman barons, 'riiey were 

silf'utly but energetically devouring venison in 
I'Uge lumithtuls and grunting satisfactimi as 
tl’cv swallowed. I saw' one florid. sf»ectacled 
w^!l-!>orn interrupt his exercise and fix bulging 
^*ycs ui>. n an especially attractive tidbit that 
ia*' upon the plate of Ins ncighlK*r next but one, 
After a moiuf-nt «f envious observation he 
t»*:»ched with his fork in front of the inter- 
vei ing banqueter, speared the desirable morsel 
and transferred it to his own aes(>[»hagus with- 
f Ml a W’r rd of “by-yonr-Ieave, bar n.” It was 
nM a mere "Ct of heavy Teuton sprirtiveness, 
as me might ha'e supi>o‘-ed; the rai>c was in 
M'.ad errnesl, 'Fhe (w’o barons glared at each 

(♦her: the desimibd baron gurgled a gutteral 
the drsjK.iler stared him down, being 

;-<.rl\'>ps an -ne in Berlin high finance, while 
the Either was but a jack; and I derived then 

n Mie -horc of Lake ^!inlittonka in Minnesota 
my first conceptiMi cf the possibilities of Prus- 
-.ian ruthlessness. 

The episode of the Baron is a sample 
of Mitchell’s writing at its best. But 
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almost every page contains some interest¬ 
ing reminiscence. As an editor Mitchell 
seems a bit the survivor of a forlorn 
hope. The gay and strenuous journalism 
of Dana’s day has changed into some¬ 
thing just as strenuous, but which hardly 
dares the playful manner of presentation 
tliat permitted Dana to bestow absurd 
front or middle names on his victims and 
nominate them for undesired offices like 
the Liberian mission or the consulate at 
Duck Portage. Such antics miist be left 
to the columnists now, alas. 

The “Memoirs” are appropriately dis¬ 
cursive and leave out much of recent 
liistory which would be extremenly in¬ 
teresting. Perhaps Mitchell considers 
recent journalism less interesting than the 
great Sun of the eighties. 

I'rank Munsey, the final owner and 
transformer of the Sun (who would have 
tliought the once puny Ez'cnittR Sun 
would become the sole inheritor of the 
grand old name?) writes: 

Notwithstanding his very great place in the 
newspaper world .Mr. .Mitchell is little known 
to the American people ... He has in- 
sistnetly kept him-elf in the backgroutul of his 
newsj^per and in the background among men. 

The background seems the fated stage 
f)f the modern Editor. Perhaps Bernarr 
MacFadden, with his Graphic, will guide 
us back to the good days when the editor 
was better known than the comic strip 
artists or the columnist. 

k 4c * 

'^PHE address of Louis \Vik-y, business 
manager of the Nezo York Times, 

before the New Jersey Newspaper In- 
-titute recently held under the auspices 
of tile New Jersey Press Association at 
Rutgers L’niversity has been put into 
type. Mr. Wiley spoke on “The News¬ 
paper as a Public Trust,” and in the 
course of his remarks said many sensible 
things in reply to recent criticism of 
American newspapers in the magazines. 
Printed copies of this speech can (loubt- 
less be (Thtained—while the edition lasts— 
upon direct application to Louis Wiley, 
business manager, the Xeze York Times, 
Times Sfiuarc, New York City. 

NEW YORK STATE 

Westchester County’s 

Fastest Growing Cities 

Mount Vernon and 
New Rochelle and 
The Vicinity Towns 

Are Covered Completely By 

THE DAILY ARGUS 
I 

Mount Vernon 

THE STANDARD STAR 
of 

New Rochelle 
(Both Membrrf of ABC) 

Westchester Newspapers, Inc. 
Franklin A. Merriam, Prat. 

Mount Vernon—New Rochelle 

and after September 6th, 
1924 

The New Orleans 

States 
Will be represented in the 

East and West by the 

JOHN M. BRANHAM COMPANY 
New York Office—Canadian- 

Pacific Bldg. 
Chicago Office—Mailers Bldg. 

Also in Detroit, Atlanta, St. 
Louis, Kansas City and San 

Francisco 

pROM the Depjirtment of Journalisnj 
at Indiana University, Bloomington, 

Ind., comes “The Small City Daily and 
the Country Weekly” by Norman J. 
Kadder, Associate Professor of Journal¬ 
ism at that institution and author of 
“Newspaper Makeup and Headlines” 
(McGraw-Hill Company). Among the 
topics taken up by Prof. Kadder are 
"News and Editorials,” with -pt-cial 
reference to country correspondence; 
“Newspaper Circulation.” with some 
reference to newspaper accounting; •‘.•\d- 
vertising,” in which local display is not 
overlooked; “Promotion Methods.” in 
which marketing plans are outlined. 

.\nyone who glances through this text 
hy Prof. Raddcr will be impressed by the 
frequent references to the Editor & 

Pi ni.isHKR. Professor Radder covers a 
lield where the literature has been most 
scant and jejune. 

The most 

successful 

of all 

newspaper 

consolidations. 
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UTILITIES FIND NEWSPAPERS VALUABLE 
FOR EMERGENCY MESSAGES 

Philadelphia Company of Pittsburgh Submits Its ‘‘Best Piece 

of Good Will Copy” from the Standpoint of Results— 

Value of Timely Copy Discussed 

Editor & Publisher herewith presents 
sents the sixth of a series of nine articles 
dealing with public utilities and advertis¬ 
ing prepared, in response to many re¬ 
quests, by the Bureau of Advertising of 
ike American Newspaper Publishers As- 
wciatioii. The purpose is to help public 
utility companies build business through 
newspaper advertising. The articles are 
huilt upon facts rather than theories. 

4 LE newspaper advertisers recognize 
tlie timeliness and the adaptabiilty 

of newspaper advertising—the instant 
poblicit) which newspaper copy makes 
possible. 

Newspaper campaigns are often or- 
onized "between days” to meet some 
sudden emergency, some unforseen de¬ 
velopment and the advertising story comes 

PUBLIC SERVICE 

/ 
"A />*-'■ ^ 7 

/ ' / 

\ / 

koi 
1 To the Mem Who Did the Work! 

Light Cmmpmmy Pimhrnrgh Kmihfoyt t'ampamy 

r-1 

Company officer asserts in elaborating his 
statement. The advertising indicated 
clearly the unstinted effort of the com¬ 
pany’s men to make good with the public 
and the latter, appreciating the circum¬ 
stance through the advertising, were quick 
to respond. 

The Philadelphia Company feels that 
this single page advcrti.sement, which is 
reproduced in connection with this chap¬ 
ter, won for it a tremendous number of 
friends which could not have been gained 
by any other means. 

The Philadelphia Company uses news¬ 
paper advertising consistently to obtain 
definite objectives. Its policy is to take 
s(wce in the newspapers which serve the 
Pittsburgh district and its schedule calls 
tor every-other-day insertions. 

Speaking of further results obtained, 
an officer of the company says: 

“.^11 of our campaigns which have 
made tangible offers have met with re¬ 
sponse from the public, such as an offer 
to replace broken iron cords, ‘Duquesne 
Luminaire,’ and the offer of service on 
gas and power. hot water heater cam- 
jiaign also proved a producer, with the 
result that we have installed more hot 
water sy.stems this year than in any cor¬ 
responding period in previous years. 

"Frankly, we consider the newspaper 
the best means for putting our story over 
to the public, and our advertising budget 
is so set up as to provide for the ex¬ 
penditure of the largest pivrtion in the 
daily newspapers. While we use other 
mediums, they cannot compare with the 
daily newspapers for the presentation of 
our story, and I think that the public util¬ 
ities in general can lie of greater service 
to themselves by devoting more attention 
to the presentation of their problems in 
the daily newspapers." 

rri«iiii Were Made by Thii Copy Among Public 
and the Company's Emplorea 

along as a fresh piece of business news, 
while the public is still thinking and talk¬ 
ing about the event with which the copy 
deals. 

Public utility compjiuies who advertise, 
understand the value of the 'lewspaper 
as a means of actiuainting the public 
imckly and completely with the facts be¬ 
hind unusual circumstances that develop 
in the conduct of their business. 

Probably there are on record a great 
many striking examples of successful 
"emergency advertising.” Typ’cal of 
these is an ex]K‘rience of the I’hi adelplra 
Company of Pittsburgh which has as sub¬ 
sidiary organizations the l)u(|uesne Light 
Company, F(|uitahle Gas Company, I’itts- 
hurgh Railways Comitany and K(|uitablc 1 Sales Company, all of which serve the 

Pittsburgh district. 

In submitting some of its newspaper 
I'npy which has been used with much suc- 
ftss, an officer of the Philadelphia C'om- 
I«ny says: 

"We have used a number of advertise- 
twnts on gfK)d will and informative lines 
ttom time to time, hut there is one full 

advertisement on public service 
"hich we consider the hs'st piece of 
?(iod will copy it has been our pleasure to 
Produce. 

"This copy appeared on Feb. 21. In 
'Sanation, the Pittsburgh district was 
'Jndten with the worst sleet stonn in 
^aty years on the night of Feb. 19 and 

morning of Feb. 20, with the result 
Ij®* our men were on the job from early 
Ta^y morning right straight througli 

Thursday morning, a stretch of 
'’IJ-cight hours without sleep. 
p“p>Py appeared on the morning of 

21, just at the time when the men 
’Te Tirtu.'illy exhausted. Its effect was 
’'J^iate. the men appreciated the public 
' binwledgement of our thanks, and kept 
'’working.” 

effect upon the public was equally 
^ 'dl demonstrated, as the Philadelphia 

SWOPE GIVES COLLEGE PRIZE 

Establishes $250 Annual Essay Award 

at Hobart College 

Herbert Bayard .Swo|K‘. e.xccutivi 
editor of the .Vitc York li’orld, has 
established at Hobart College, Geneva. 
X. Y.. an annual 
prize of J250 for 
the next five years 
f o r th c best 
original essay on 
a subject of 
general interest 
-elected from any 
department o f 
s t u (1 y at the 
c<dlege. President 
.\I urray Bartlett 
of the college has 
announced. 

\ot only is this 
prize the most 
V .1 1 U a h 1 e now IIerkfrt H. Swope 

available at the 
local institution, but the contest is the 
broadest one ever provided there. The 
juiriMise of the Swope Prize is to pro¬ 
mote i>n the part of the stttdents a tend¬ 
ency to apply to everyday life the lessons 
of the classroom and laboratory, and to 
express the relationship Ix-tween the two 
in a form similar to the editorial. 

The founder of the prize, is an honor¬ 
ary gratluate of Hohjirt t'ollege, which 
conferretl upon him the degree of Doctor 
of Humane Letters last June. On that 
occasion he delivereil before the Phi Beta 
Kappa Society an address entitled 
“Journalism: An Instrument of Civil¬ 
ization,” which was later published and 
distribute*! by the college. 

Provo (Utah) Herald Sold 

The I’ros'o (Ctah) Daily Herald has 
Iktu sold by K. C. Kinlgers. to William 
H. Hornibrook, who has tx-eu a pub¬ 
lisher of newsixqxTS in California and 
Washington. 

IOWA’S BOUNTY 
A Plentiful Supply of Soft Coal 

19,000 square miles of black dia¬ 
monds, in the form of coal deposits, 
underlie the state of Iowa, causing 

the operating of about 250 mines, 
the employing of about 15,000 

men, 
and yielding about 8,000,000 

tons, annually. 
Fhese mineral deposits not only fur¬ 

nish a direct source of wealth for Iowa, 
but because of certain characteristics, 
influence the fertility of the soil. Fhese 
two resources furnish Iowa with a more 
productive surface and less waste land 
than is found in any similar area in the 
U. S. 

Fhe residents of such a natural field 
of wealth are necessarily possessing a 
greater individual wealth. greater 
individual wealth makes for a greater 
market. 

Iowa, besides being blessed with many 
natural advantages, has exceptional 
marketing facilities, the cities providing 
excellent distributing centers, while 
hundreds of small towns offer trading 
and shipping accommodations. 

This veritable gold-field of fertilit\ 
can prove a real gold held for advertisers 
who use these dailies. 

!; 
Rate for >i. 

Circulation S.OM lines 

***Burlingl«in (Lizelle . .(Et 10..S35 .04 

Ill *Ce(lar Rapids Gazette . . (E t 21,481 .07 

•('ounril Bluffs INonpareil .(I ;&s> 16.096 .06 

’Davenport Deniorrat & Leader. .(Et 14.564 .06 " 

’Davenport Democrat & Leader. .(St 17.895 .06 

tDavenport Times. .(El 24,676 .07 

’Des Moines (Capital . .(E> 57.945 .14 

Ij, ’Des Moines Sundav ("apital. .(S) 24.662 .14 

f ’Iowa City Press-Citizen. .(E) 6..387 .035 i; 
l| tttMason City Globe (Gazette. .(Et 13.405 .04 

5;j ’Muscatine Journal . .(El 7.762 .035 

! ’Ottumwa Courier . .(Et 12.8.52 .05 

iij ’Waterloo Evening Courier. .(E) 17,071 .06 II 

’ A. B. C. Statement, Sept. 30. 1924. 1 
:] ”• .\. B. C. Statement, April 1. 1921. ; 

tTt Goveriwnent Statement, April 1, 1924. 

.1 t Government Statement. Sept. 

r . - - 

30. 1924. 

j! 
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CIRCULATION 
FOR ALL DISTRIBUTORS OF DAILY NEWSPAPERS 

By J. Omansky 

COAST CIRCULATORS AT 
OAKLAND 

Round-Table Meeting* and Lavi*h En¬ 

tertainment Feature Two-Day 

Session* of Semi-Annual 

Meeting 

TN a small room on the top floor of a 
flat we saw the other day a newspaper 

vending machine that worked perfectly. 
Two cents dropped in a slot that seemed 
to be gum proof and slug proof—a slight 
turn of a handle and out came a paper 
that was as clean as when kicked off the 
press. And this machine did not work 
any better than several others we have 
seen in the past year. 

So, it really looks as though the me¬ 
chanical method of selling newspapers 
will be adopted pretty generally within a 
few years, at the most. 

The newsboy will always be able to 
outsell a machine and will probably con¬ 
tinue to be a necessity on busy corners 
but he is now being and will continue to 
be replaced in even greater numbers on 
corners where only few papers can be 
sold. 

But before vending machines can be 
universally adopted their cost will have 
to be greatly reduced. Most concerns 
now making machines do not seem to be 
equipped for large production and their 
prices are consequently too high. They 
do not, it seems to us, realize that the 
newspaper business is organized in its 
circulation department on a penny basis 
and that a machine costing from $25 to 
$50 would have to ‘sell’ papers for about 
a year to pay for itself. 

What the paper vending business needs 
is a Ford who will build and sell ma¬ 
chines at from $5 to $10. Until such a 
product is produced we are going to stick 
to our open style metal boxes with which 
most circulators are pretty familiar. 
These boxes are made of heavy material, 
wear well and cost about $2.00 each. 
They are a tremendous help in circulating 
our paper and we consider them just 
as important to our distribution system as 
we do the newsstands. 

We will have more to say at another 
time about our experiences with these 
boxes. 

s s s 

The outlook for a steady increase in 
circulation this fall and winter looks 
good to us. We are paying no attention 
lo the calamity screamers and making 
^lans for promotion just as though this 
were not an election year. Business and 
industry will go on just the same regard¬ 
less of what happens November 4. 

* s * 

Food shows, radio expositions and the 
like conducted by newspapers create good 
will and help get advertising. Another 
way to profit by these shows is to solicit 
all the visitors for subscriptions. Many 
papers hesitate to capitalize a show to 
this extent even though the orders that 
can be obtained are often the most de¬ 
sirable kind. People who attend a show 
sponsore<l by a paper are usually in- 
•terested in it and those who are not 
regular readers make the best prospects, 
especially if the paper has a strong de¬ 
partment of particular interest to them. 

* s s 

The newspaper section of the A. B. C. 

at the recent convention in Chicago was 
wise in favoring the classifying as 
premium orddrs subscriptions obtained by 
club raisers. We never could see much 
difference between getting orders by 
giving dishes to subscribers and bicycles 
to boys. The less hair splitting dis¬ 
tinctions the A. B. C. makes in its rules 
the more satisfactory will be its work. 

Another good move, we believe, was to 
count subscriptions paid for by contestants 
as bulk circulation. What will the con¬ 
test boys do now in the last days of a 
campaign? 

♦ ♦ ♦ 
Our boss told us that, as usual, he got 

more out of the round table discussions 
at the Chicago convention than from the 
addresses and papers read. 

The New York State circulators are to 
be commended for vigorously opposing 
the proposed increase in postal rates. We 
hope that other state organizations will 
take the same action at their winter 
meetings. 

When the present proposal is killed an 
effort should be made by all publishers 
to get rates reduced as they should be. 

Organizations and committees working 
on this problem would do well to look 
into the cost of handling government and 
politicians’ mail free. Such an investiga¬ 
tion might reveal that the P. O. depart¬ 
ment could wipe out a good portion of its 
deficit if the franking privilege were cur¬ 
tailed or abolished. 

s s s 

Once again newspapers are classified 
as a necessity by zealous municipal 
officials in enforcing Sunday blue laws. 
Ashtabula, O., is going through the pain¬ 
ful and humiliating experience of having 
Sunday closing laws enforced. But Sun¬ 
day papers arc permitted to circulate as 
usual. 

nardino Sun Telegram; H. A. Waters, 
San Francisco Illustrated Daily Herald- 
E. T. Hamrick, Pasedena Star-News’; 
George Fisher, San Francisco Chronicle, 
and A. L. Parker, Los Angeles Times. 

The program was arranged by A. E. 
Crawford, San Francisco Examiner, W. 
J. Harrison, Los Angeles Evening Her¬ 
ald; Harold Searles, Hollywood Citizen; 
Johii E. Grey, San Francisco Call; Edgar 
Pugh, Long Beach Press, and Edwin L. 
Simpkins, San Jose Mercury-Herald. 

W. F". D. Brown of the Oakland Tri¬ 
bune was chairman of the entertainment 
committee, assisted by Mr. Fisher, Mr. 
Bates, and Victor Lattaner of the Oakland 
Post-Enquirer. 

JOHN GLASS RETURNS 

Oakland, Cal., Oct. 20.—Representa¬ 
tives from nearly every newspaper in 
California attended the sixth annual con¬ 
vention of the California circulation man¬ 
agers association at the Flotel Oakland, 
Oct. 20. The Mayor and the Chamber of 
Commerce were hosts. A1 the married 
delegates brought their wives and a 
special committee saw that they were 
properly entertained. On the second day 
the San Francisco publishers gave the 
delegates and their wives an auto ride 
around the Bay District. 

At a banquet Monday night addresses 
were made by Charles S. Young, pub¬ 
lisher of the Oakland Post-Enquirer, and 
J. R. Knowland, publisher of the Oak¬ 
land Tribune. On both days round table 
sessions listened to papers on “Recent A. 
B. C. Questionnaires,” “Radio News 
Broadcasting,” “Street Sales—How to 
Make Them,” “Newest and Best Promo¬ 
tion Plans,” “Should Postmasters Be Paid 
Commission on Mail Subscriptions?”, 
“Cost of Subscriptions Secured Through Your readers will praise VOUr 
Prize Offers.” i . | 

Reports and papers were read by J. ' 
Dillinger, Oakland Tribune; Virgil 
Lundy, Fresno Republican; Frank See 
and B. B. Marcum, Los Angeles Illustra¬ 
ted Daily Nezos, Harold Searles, Holly¬ 
wood Citizen; O. K. Williams, Pomona 
Bulletin; W. V. O’Farrell, San Diego 
Union; Charles A. Fay, San Pedro Pilot; 
P. M. Knox, Fresno Bee; King T. Board- 
man, Santa Barbara Press; F. E. Rhode, 
Sacramento Union; Robert J. Corrigan, 
Los Angeles Examiner; J, L. Wagner, 
Riverside Press; B. W. Bates, San Fraiv- 
ciseo Bulletin; O. F. Thayer, San Ber- 

Well-Known Chicago Special Spent 

Three Years in Europe 

John Glass, for many years Chicago 
special representative of the Pittsburgh 
Press, Cleveland Plain Dealer, Cincinnati 
Enquirer, Indiana Star League and other 
important newspapers, returns this week 
from Europe and is at Hotel Marguery, 
270 Park avenue. New York. 

During his three years’ absence he 
traveled through nearly every European 
nation. 

Most popular serial of the 
year. 

THE DARK CHAPTER 
by E. J. Rath 

Author of “The Nervous Wreck" 

SERVICE FOR AUTHORS, INC. 

Dept. A. 33 West 42ih1 Stnet 

New York City 

Merchandise Conference Committee 

Named 

Michael Levy of the Drygoodsman 
again has been named chairman of the 
Advertising Club of St. Louis committee 
which will have charge of the Move- 
More Merchandise Conference, which 
will be held in connection with the meet¬ 
ing of the American Retailers’ Associa¬ 
tion in St. Louis next February. J. L. 
Isaacs of the St. Louis Post-Dispatch 
and Felix Coste of the D’Arcy Adver¬ 
tising Agency are members of the com¬ 
mittee. 

Two Illinois Weeklies Combine 

The Harvard (Ill.) Herald has pur¬ 
chased the Harvard (Ill.) Independent, 
combining the two weekly newspapers 
under the heading Herald-lt;dependent. 

San Fmticisco Chronicle 
Both in the methods we use and in 
the results we obtain, we please the 
publishers of great metropolitan 
dailies throughout the country. That 
is why we are constantly being in¬ 
vited to repeat our successes for the 
same papers, as we are now doing 
for The San Francisco Chronicle. 

HOLLISTER 
CIRCULATION ORGANIZATION 

717-716 COHl exchange bLCXZi. 
LOS ANGELES, CAL. 

Our Features: 

Irvin S. Cobb 
Samuel G. Blythe 
R. L. Goldberg 
Roe Fulkerson 
Don Herold 
O. O. Mclnt3rre 
Nellie Revell 
Will Rogers 
H. J. Tuthill 
Albert Psvson Terhoae 

ana others 

The McNaoght Srodicate, be. 
Times Building, New York 

FcrBrenini md&oAffkv^Mpen 

htemfiKanal News Service 
n aprucs Bt, New Yeris 

AUTOMOBILE what 

FEATURES does your 

Touring — Camping—Traf- name 
fic — Gasoline — Upkeep — n 
Roads — Legislation — mean i 

Taxation — Insurance — Are you named William, John, Margaret, 

Garaging — Used Car Buy¬ 
ing and Selling and all the 

Anna—? These as well as all other 
names have interesting stories which 
are explained daily in 

other 
WHATS IN A NAME? 

BIG SUBJECTS OF MOTORING By Hope Norris 

COVERED IN A BIG WAY Keep your readers watching for their 
own and their friends’ names. A sure 
circulation builder. 

The Ullman Featore Serfice Bca&ns' d^caft 3nr. 

Home Life BUg., Washiigton, D. C. 799 Broadway New York City 

Metal Markets 

J. Barton Nealey will bring to yo« 
readers a knowledge of metals possessw 
by few men in this country, tlis daij^ 
weekly and monthly authoritative signe* 
dispatches are eagerly awaited whererer 
metals are traded in and used. 

His fundamental grasp of general ^ 
ditions, together with his intimate knoi^ 
edge of the production of metals, t» 
manufacture of finished products and w 
marketing of both lend a force to W 
interpretative market analyses that to 
brought them attention throughout tto 
country and abroad. 

Besides writing a weekly and montto 
review, Mr. Nealey writes a daily <«•■ 
patch on the situation in iron, steel, 
per, tin and other metal markets wh«* 
IS available to newspapers for simunsa*’ 
ous publication to morning and evenii* 
dailies. 

INTERSTATE COMMERCIAL 

NEWS SERVICE 

38 Park Row New York 
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SHERMAN HEADS DAILY LEAGUE 

£|ected President of Texas Group at 
Recent Dallas Meeting 

K. K- Hooper of the Sherman Demo¬ 
crat was elected president of the Texas 
Daily Press League at the annual meeting 
held recently in Dallas. Homer Price of 
the Marshall News was elected vice-presi¬ 
dent and Walter Murray of the Ranger 
Daily Times, secretary. 

Representatives of 47 daily newspapers 
of the smaller cities of Texas were 
present at the meeting. Practically all of 
the members of the league were in attend¬ 
ance. The Advertising Bureau of the 
league met also in connection with the 
annual meeting of the league^ 

J. L. Greer of the Denison Herald was 
elected chairman of the advertising 
Bureau. Houston Harte of the San 
Angelo Standard was the choice for vice- 
chairman. 

The next meeting will be called in 
Dallas in January. 

PUSHCART CRADLED N. Y. 
CIRCULATOR’S FORTUNE 

{Continued from page 7) 

lish lessons. Progress is rapid. As soon 
as the immigrant can read English he 
buys English papers. 

“During the war the Evening Telegram 
printed daily a page in Italian. Italian 
papers lost in circulation. Their buyers 
bought the Telegram because they were 
proud to be seen with an English paper 
in their pockets.” 

A good share of the success of the 
Metropolitan News Company is due to 
Louis Weinstock, but he would rather 
this were not said. For he disclaims his 
part was any greater than that of his 
partners. 

“We have all worked equally, one with 
the other,” he says. “And we are still 
together.” 

Weinstock knows his East Side as 
thoroughly as an unemployed actor knows 
Times Square. He understands the 
foreigner, his likes and dislikes. He 
knows the news dealers from Park Row 
to the Bronx, and he understands the 
habits of their patrons. 

He is the unseen factor in the East 
Side circulation of half a million news¬ 
papers daily. 

CAN WOMEN SUCCEED IN 
MODERN JOURNALISM? 

(Continued from page 5) 
making that would interest cyniaJ 

<• II 1 • . f periences, and stand in her light every 
He knows hrst of all the importance of ^^ere’s a chance for her to really 

getting papers on the stands at the time anything 
people want to buy. He speaks of morn- ^^o falls in 
mg papers chiefly because the majority girl reporter and kills her 
of his papers are morning publications 

\\lien the paper arrives late at the 

Jr declares "Tiry are ™ rSt 
ni tS wJrlc They tay somethinn rise. W' »■«">'" « «!> “'1 !" 

f u:. ___ -.-a. _a senes of petty persecutions which will ot his newspapers are morning publica- ii.^ ja i. 
break any woman s heart and turn her 

••Papers are often held up an hour for ^ discouraged, disillusioned drudge in 

a play review or a bit of news the editor 
considers important. But how many 

six months. 
“The third sort of city editor who is considers important. nut how many , , \ 

people care? They want the paper first ^ newspaper woman 
IS the nice fellow who hates to think ot a of all. They don’t care much about the 

bit of extra news that breaks on the dead- "oman going out in the ram, or being out 
line. One more piece of news won t re- so he protats 
capture the circulation lost by arriving t r'rf the good stories and makes 
late on the stands.” her feel like saying ‘thank you for noth- 

.\nother thing Weinstock knows is that '"ff; 
be can’t sell mediocre papers. They 
don't have to be “high-brow,” but they 
must be good of their kind. He is dis- 

“City editors are busy men in these 
days of many editions. It is hard for 
them to take the time to train and de- 

inclined to estimate the value of comics velop either young men or young women 
and special features as circulation boost- excuse—the city editor 
er5,-he might lose his impartiality—but to to d that he has someone 
be does affirm that on the East Side at on his staff whose sole business it is to 
least, news pictures have great pulling ^o that. 
power. , Nobody has the time to go over a be- 

Weinstock has watched the growth of 8'nner’s story and tell her why it’s wrong 
N'ew York dailies from 16-page publica- or why it’s good. If I’ve had success it’s 
tions to the present 32-36 page size. And because I _ had training 1 
from delivering newspapers in the bulk , “The editors are too busy thinking up 
be knows wliat this growth means, not ^circulation drives’ to keep the old-fash- 
only to himself but to the reader. ioned ‘back-to-the-wall, you and I and 

“I know this for a fact,” he says, “that po*" crowd against the world’ spirit alive 
people who go to business in the morning in ^ the average newspaper office, 
want a ‘light’ paper—one which is not “We get out better newspapers now 
lwlk>' to handle and in which they can get than we ever did—-better headlines, better 
die news at a glance. A 40 and 50 page pictures, better print and better play-up. 
■orning newspaper drives away circula- Have we as much influence as we used to 
don because of its sheer weight. I will have? And where are the courageous 
®^e an exception of Sunday papers for brilliant and sincere writers that used to 
^buyer has all day in which to read h® a part of every newspaper staff? 
d'®.” “We need newspaper women all over 

During his long connection with New America, the public needs them and the 
'ork publishers Weinstock has kept out newspapers need them, 
of mtangling alliances. He serves the “The business manager of every good 

papers as faithfully as the power- newspaper knows that the big advertisers 
He has been offer^ stock in new want to advertise in a paper that women 

ITOications, to enlist his aid as a dis- read—women are the ones who pay at- 
but he has refused. He has been tention to the bar^in sales—not the men. 

“ked by old customers to deny his de- “And women like to read what other 
"J*iy facilities to a growing rival. He women say.” 

I 

W ^ always refused. He serves all the The woman’s point of view coupled 
i| ’**.spapers impartially. with a man’s action. That has been the 
11 ha^'i'^ majority of the papers he keynote of Winifred Black’s success. At 
I ^ foreign language heart she is entirely feminine. And in 
II a • ® opportunity to watch her brief auto-biography which she wrote II '"^ctiveness as builders of Ameri- for Editor & Publisher we find the fol- 
I “V~. L . lowing quiet paragraph, typical of the II Bfr** foreign language pa- woman herself: 
1 P menace because they don’t “I have been twice married. I have I IS™ he says. “I call had three children. My eldest son is mar- I ffreatest builders of American- ried and has an orchard in Sonoma 
■ RnoiitL cannot read county, California. My daughter is mar- 
IfeKvl ^ “ paper printed in ried and lives in Los Angeles. I lost my 
■ » FniS^ u ^'®i lessons second son seven years ago when he was 

u scarcely a foreign eight years old. The world has never 
■ Rich does not carry simple Eng- been the same to me since then.” 

We Find in the State of 

Indiana 
—36,354 square miles of land tvith 

more than 3,000,000 people. 

—Over 50 per cent of the population 
live in cities and towns of more than 
2,500 inhabitants. 

—Over 47 per cent of the entire popula¬ 
tion is employed in gainful occupa¬ 
tions. 

—The aggregate wealth of the state 
exceeds $8,800,000,000. 

—The most liberal spenders in the 
country live in Indiana cities—all of 

which are exceptionally prosperous 
communities. 

Indiana ranks eleventh in point of population 
and presents opportunities for successful 
advertising of everything from toilet soap to 
farm tractors. 

Indiana is thoroughly American. Only 5.9 

per cent of its 3,000,009 people are foreign 
horn. It is a productive state for every 
national advertiser. 

The state can he covered like a blanket hy 
using Indiana's leading newspapers. They 

have enormous influence and result producing 
power. 

Rate far 
Cireulatieo S,000 line* 

tDeratur Democrat .(E) 3,106 

*Evansville Courier and Journal... 11^30 ( 39,069 

*Evansville Courier and Journal .(S) 32340 
*Fort Wayne Journal-fJazette .(M) 31,502 
*Fort Wayne Journal-Gazette .(S) 34,520 
*Fort Wayne News-Sentinel.(E) 41,938 
*(iary Evening Post-Tribune .(E) 14,196 

Hammond Times.(E) 15,436 
***Huntington Press .(M&S) 3363 
*IndianapoIis News .(E) 128,400 

•Lafayette Journal & Courier.12 900 } 

ttfLa Porte Herald-Argus .(E) 6,000 
•Newcastle Courier .(Et 6,000 

•••South Bend News-Times.12'8M } 

•••South Bend News-Times.(S) 21,440 
tSouth Bend Tribune.(S) 19,388.(E) 20,627 
•••Terre Haute Tribune .(E&S) 23,608 

••*A. B. C. Statement, April 1, 1924. 
t'li'Govemment Statement, April 1, 1924, 
•A. B. C, Statement, Sept. 30, 1924. 
tGovemment Statement, Sept. 30, 1924. 
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WHAT THEY ARE SAYING 

STUDY PUBLIC OPINION 

JOURNALISM is the most powerful af^ent to recast public opinion. Therefore 
" it behooves ever>boily in the profession to make a careful study of public 

opinion, what it means and how it acts, to understand thoroughly how it operates.” 
—Nicholas Murray Butler, president, Columbia University. 

A KKPOKTER’S ViOKK 

J3EPORTINC is work for a gentleman; the good newspapers tu^ay do not 
expert their reporters to do anything a gentleman would not be willing to 

do. Jimmying windows in order to steal a photograph is not being done nowadays 
by reporters on respectable papers. Third degree bullying by reporters to get 
facts is not countenanced by the persons who are running better newspaper'.”— 
Prof. W. S. Maulsby, School of Journalism, University of Iowa. 

NEViSPAPERS AND UTILITY ADVERTISING 

^^ly^EWSPAPERS have been found the must productive of all advertising mediums 
for public utility advertising. People ran be counted upon to see your 

business messages as they appear, because the better class of people in every com¬ 
munity are constant readers of the daily and weekly newspapers. Through them 
you can get quirk action upon any proposition you may present.”—Frank LeRuy 
Blanchard. Henry L. Doherty & Co., New York. 

THE VIO.MAN'S PAGE 
tsT^HF-RE must be something on the page to please every type of woman: the 

home, the business an<l the club woman. an<l the young, the middle aged, 
and the elderly. Nine women out of ten are just 'Mrs. .Average Smith,' a woman 
of about 3S-5.>, and sbe is not a type, but a combination of all those types. She 
is housekeeper, wife, mother, busines.s woman, club woman, reformer, and always 
looking out for new ideas. She is not a ‘high-lirow,' not a moss-bark. She wants 
good stuff for her reading matter and she recognizes and appreciates it when she 
gets it.”—Mrs. Florence Riddick Boys, Woman's Editor, Plymouth (Inil.t Pilot. 

VIHEN TO ADVERTISE 

^i^HERE are two times when some men talk about rutting out their advertising: 
When business is good and they say they do not need it: and when business 

is poor and they say they ran not afford it. The man who ruts out his advertising 
when business is good is simply placing a surtax on himself and denies himself 
one of the most potent factors for promoting better business. The man who does 
not advertise when business is poor is like the farmer who refuses to plant corn 
because his last year's crop was a failure. We cannot de without newspaper adver¬ 
tising.”—Andrew N. Fox, before .Advertising Club of Indianapolis. 

MAKING THE CARTOON 

TRIAL BY NEWSPAPER’ 

THE EDITOR’S TASK 

Editor Arrested for Libel 

Edward M. Davis, publisher of the 
Newark (Del.) Ledf’cr was arrested Oct. 
26, and held in $5,000 bail, charged with 
libeling Gen. T. Coleman du Pont, a can¬ 
didate for United States Senator. The 
action taken by General du Font’s friends 
is the outcome of attacks by Davis’ news¬ 
paper on General du Pont in the present 
campaign. 

Launebos Cambridg* Edition 

Commencing last Monday the Boston 
.American launched a Cambridge edition, 
which consists of a four page supplement 
at present. Robert Gillis, day city editor, 
has been placed in charge of this edition. 
Herbert Caryl, assistant city editor, k 
now acting city editor. A Cambridge 
office has been opened, with Francis P. 
O'Neill, as district man. 

^^'J''HE mission of the cartoon is to picture national, international, and local 
questions. Have some iilea. I do not believe in a lot of extraneous matter. 

Do not try to put more than one idea into a cartoon. WTien a cartoonist tries to 
put three or four ideas into a cartoon, the reader does not know what it is all 
about. Two labels and the picture must tell the story. There are many things 
neres>ary for a cartoonist besides mecbanical skill. Yon have to read. You have 
to know. You have to lie able to interpret national, international, and local events, 
in a way to appeal to your reader.”—Roy H. James, Cartoonist, St. Louin Star. 

John E. Wright Is Dead 

John E. Wright, 64. who died at his 
home in Lees Summit, Mo., October 24, 
was at one time managing editor of the 
Chicago Evening Post and later manag¬ 
ing editor of the .S'/. Eoui.; Times. He 
was a cousin of Melville E. Stone. 

Seek $400,000 for State Advertising 

Supplies and Equipment 
FOR NEWSPAPER MAKING 

For Sal* 

Sixteen-page Putter neb presi, printing 4, 6, 
s, 10, 12, 16 page papers, 2214 inches lon^. 7 ', 10, 12, 16 page papers, incBes long, / 
r'lumnx 13 ems wide, extra color on four 

l>agrs. Speed 10,000 per hour. Papers folded 
to half page. With Mereolype nuchinery and 
niot.-r. A K<od press at a low price. Send for 
details and price (our No. 589). Baker Sales 
Co., 200 Fifth Ave., New York. (Many other 
machines f< r sale. “Used bat (kxid.’* Let us 
know your n-ants.) 

For Sak. 
Cox Duplex Flat Bed Web press, printing 4, 
6 or 8 pages 7 col. 13 ems; or 8 col. 12 cat. 
Paper page I7iix22yi incha. Replaced by li 
page web press—must be moved •luick-scrjr 
low price. Price and sample of its work on ap 
idication. Wire or write for detail-, referriaf 
to i.ur No. 590. Baker Sales Co.. 300 lira to (.or No. 590. 
Ave.. New York. 

Pi biters* Outfitters 

l*rinting Plants and business bought and sold. 
American Typefounders' products, printers' 
and b(x>kbinders’ machinery of every descrip¬ 
tion. Conner, Fendler & Ca, 96 Beekman 
St., New York (Tity. 

Web Prvas far Tabfaid Papers. 

F IT Sale—ffoe 24-page newspaper web pita, 
printing the usual combinations up to 24 pages, 
seven or eight columns wide, 21)4 inches 1^ 
equipped with complelte stero. outfit and ns 
tors for 220 volts direct current. Arranged It 
p-int tabloid papers also. For details address: 
Baker Sales Co.. 200 Fifth avenue. New Vork 
City. (Many other machines for sale, “L'led 
hut CKxid." Send for our list No. 42.) 

N. Y. DAILY NEWS We can increase your business—you 

want it increased. 

HALF-TONES 

Best in the World 

Made by 

POWERS 

You have Uunight of press clippings 

yourself. But let us tell you how press 

clippings can be made a business 

builder for you. 

BURRELLE 

NEW PROCESS 
145 Lafayette St., N. Y. City 
Establlsbed a Quarter at a Csatury 

Cliae-Westbighouau DoiAla Motor-Drive 
with full automatic purii buttua coatroL 

USED BY THE 

MEMPHIS APPEAL 
Memphis, Tenn. 

Don’t Pig’Metal 
It Wastes Money 

kij I BERT Y of the press does not warrant trial by new spaper. But, sinre it is 
^ of public importance that the proceedings of those who administer justice 

he known, the newspaper may publish accounts of judicial proceedings, provided 
they be fair, impartial and reasonably accurate. The publisher may abridge and 
condense if thereby he does no violence to the requirements of fairness; but he 
must not interpolate or give opinion or impugn the truthfulness of witnesses or 
reflect upon or threaten the court, the parties, or the jurors. Sensational or insinu¬ 
ating headlines slioulil be avoided, and while comment, if fair and in good faith, 
is permissible, it should be in the editorial column and not incorporated in or 
a- a part of the report of the court proceedings.”—Guy .4. Thompson. President, 
Missouri Bar Association. 

We refer you to them for their 
opinion 

Don’t melt yonr metal twice to OM 
it once. Write for trial offer. TV by and 
Monomalt "Sinfle Melting Syo b^y*! 
tern.** References gladly fnmitbed. < 

^cubcSbc\\ 
'MANFtk.CO'^ 

glmSimm ib« Haul Fa 

MAi.N omex 
rtriMT Batldtnt 

EA8TEKN OmCB 
Marbrlilte Bvtldbig 

348 & Dvaitioni St 
CHICiAOO 

Bratdny at 84th 8L 
NXW TOn 

Printers Murafacturing Co. 
709-719 Palace Bldg., 

Minneapolis Mien 

editor has the right to say ‘we must give the people what they want to 
' read.’ Ours is a profession, not a mere business. We are not dealers in 

self commodities. We are above the plane of hucksters and peddlers. We must 
give these readers better things than they want because we want them to become 
better men and women than they are. We represent one of the most powerful 
agencies in American public life. We preach to people who never enter a church. 
We teach folks who were denied the opportunity of school and university. We 
make the mental food upon which men’s and women’s souls are fed and healed. 
It is our duty to make our readers’ interests broader, their wnriil wider, their 
tastes appreciative of the finer things in life. Make these readers think. Unless 
our newspapers do this our dreams of democracy will never be realized. Unlimited 
publicity of the right kind is the life blood of a people’s government.”—Mrs. Marie 
Weeks, Editor, Norfolk (Neb.) Presn, and President, Nebraska Press Association. 

Hoe Patented Duo-Cooled Elquipoise 
Curved Casting Mould 

“It is essential to Success to be the first out 
mth the \eifs- -and Minutes count.” 

counsellor for the Associated Press. 

Californians, Inc., are seeking $400,000 
to finance its 1925 national advertising 
campaign, boosting California. The first 
advertisements will probably be run Dec. 
1. J. R. McCargar is chairman of the 
finance committee of the corporation, 
with headquarters in San Francisco. 

This Hoc Curved Casting Mould is a time- 
saver. designed especially foe Speed and 
Efficiency. Cold Water, circulating through 
the statonary Lid and the concave Side, gives 
quick exjing for rapid Caating. 

msem 
R. HOE & CO., INC. 

504-520 Grand St., Naw York City 
7 Scuth Dearbom Street, 7 Water Street 

CHICAGO. IL1_ BOSTON. MASS. 
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The Market Place of the Newspaper 

» pmr word per inoertkn, with o^er. SitUOtionS Wanted 
^ for odvertieeraenU under the cuMainen- ___ _ 
ligB af "Situnticau WantedL" 
• n per Ihie per inaertlan, caah with order, 
iOC II white ipnce is used at top and bot- 
(T— oi advertisenient. 
a per word par huertion, cash with order, 

lor sdvertlsenienls under any other Classified—General Proenotian. 
chMificstion. Writer and compiler of “The Story of 

_  —irt. Ads” in its published form and creatt 
^ ,wr liM per hi^rti^ esuh with o.^, distribution 

** "** which was the hit of the ( 
01 advorttofiiwnt. ("onvention. desires connection as P 

SITUATIONS WANTED 

Uvertisme Mail. „ - 
Drplav, Jassified. Conlracts. Features. New 
wcount' Copy writer, 11 years’ experience. 
Luff and small cities. Married. Family. 
A|( J1 Permanent connection as aJicitor or 
■siiaccr desired. 5>hort trial will prove ability. 
AiMtess H.933, Kditor & Publisher. 

Writer and compiler of “The Story of Classified K<'fcirnce« and det 
.•\ds” in its published form and creator of the niched. .Aildress B 
publicity used to secure distribution of this ■ ■ ■ 
Look which wtu the hit of the Columbus Manac^ Editor’s 
('onvention. desires connection as Promotion- or similar position wanted on small afternoon 
Publicity Manager or Assistant Classified Man- isaior; permanent connection only; Great I.akes 
ager. Dirert Mail Expert, copy writer. Knows region preferred. Practical young news man 
how to build classified lineage and how to with executive experience, including three years 
hold it. Knows how to increase Reader Re- with Associated Press. Married. .May have 
sponsiveness to advertising columns of news- ,mall sum to invest. Box B-921, Falitor & Pub- 
I-aper. Thir^-five years old. Single. College Usher. 
education. Ten years’ advertising experience. - 
I'nquestinned references. Can come at once. Mataghig Editor. 
.Vdnress B-930. Editor & Publisher. Wh<i plays 1011 wi 

Situations Wanted 

Manaffinc £4litor 
'.vith unbroken record oi socccss. now tmiiloved, 
de'iire? connection vith progressive daily. 
oi leasons for seeking change. Kxcelient or 
ganizer, real ImiMer and thoroughly comtieteiit 
uev. spaper man. Young. agCTe*isive and reliahk*. 
K'*feirnce'‘ and fletailed inforni:»tion gladly fur- 

.AtMress Kditt-r \ I^|hl^sher. 

Successful 
Performance 

This firm has a record of almost 
1.1 years of successful performance in 
the difficult work of 

PURCHASE. CONSOUDATION, 
SALE AND APPRAISAL 

of newspaper and magazine properties 
throughout the U. S. 

HARWELL 
Times Bldg. 

: CAHNON 
New York 

iUvniUng Manaiger—SoUcitor. 
Hive you a place in your organixation for a 
apihle younf advertising executive, copywriter 
tad solicitor.* All my working life has been 
gent in the newspaper businesi; have a work- 
inf knowledge of every department including Classified Specialist. 
techanic.rl end. Pleasing, energetic, convincing jjr. Publisher. Here is an entirely new propo- 
frrwmality; the ability to meet and talk to tme sitinn to increase your classified columns with- 
•r 1 hiimlred men. a thorcugh knowledge of 
tdverthing and merchandising methods, includ- 
int the df-cernment as to the advertiseability v{ 

■lilt change of management or adilitional expense. 
Are you satisfied with present returns from 
vnur classified department or do you desire an 

isndocts and a .focnl creative imagination that increase? 
rw dig np possibilities and develop them into Are you aware of the fact that the revenue 
gace users. Avaflahle now for job as adver- from classified advertising is considerably higher 
lisiitg manager—solicitor on strong small daily, than the major bulk of display ailvertising in 
fvlary about $3,000 a year. Aged 31, family. 
Spkivliil recommendations. Address B-938, 
F.iiiior A I’ublisher. 

“ r^x‘U')''e^c';rf,‘"edit^ and business, well A" “"’‘j™* dls^ificatk 

es,"w clni^lion with^dMl this can be accomplished by the undersignei. 
Twenty-five years’ eiperience with New Vork 

Maxwell. 22 South '’'?enth, Minneapolis; 

some very large newspapers? 
Are you open for a nroiwition to increase your 
present volume <.f classified advertising? 
Are you anxions to increase the number of ad¬ 
vertisements under certain classifications? 

Managkig Editor. 
\Vh<i plays liall with advertising and circulation 
departments, now in market for high class con- 
iirctioa. Nationally known publisher (laiil him 
as managing editor an annual bonus for phe¬ 
nomenal circulation building witho-il premiums. 
Thoroughly conversant with all deiartmeiits and 
cost of operating them. Izmg exiierienced. In 
the prime of life. Clean-cut, dynamic, versatile. 
.\t tne top of his game now. Address Box B 946, 
Kditor & Publisher. 

News Man, 
sheet or desk, wants position. Can write gornl 
stories, take telephom. report, write heads and 
make up attractive page. Single, 25. W. J. 
Duebaine, Y. M. C. A., El Paso, Texas. 

Young Woman. 
college gr.aduate, would like position as reporter 
or society editor, lias had experience in news- 
taper work. Address Bi x-944. Editor & Ifiib- 
lisner. 

Advertiaing Manager or Assistant. 
The roughly experienced, neat ap|iearance, per- 
soiuality. executive and business getter, depend- 
•ahle, not a floater. Presently emidoyed without 
opiiortunity for advancement. References. Ad¬ 
dress Box B-945, Editor & Ifithlisher. 

familiar with all s<<-called systems now in use. HELP WANTED 
as well as with the rates of all prominent news_ 
tapers. I will visit your office, city or cut of ', “ "Z ; ~T; ~ ~ ; 
town, as a Specialist in classified advertisinp New England News^per Has Openutg 

-WE CONNECT THE WIRES I 

EKI.Y NEWSPAPER 
PAYING OVER 16% and 

$2,000 SALARY can be bought 
for $S,800—part deferred. Owner 
has opportunity to purchase job 
printing plant, which he prefers. 
Outlying towns swell advertising 
volume; job printing from two 
important educational institutions. 
Euuipment includes Linotype, 
-Miehle cylinder (recently in¬ 
stalled) and two Gordons. Oair 
No. 6830. 

Fernald's Exchange.Inc 
Third NatX BYo'C.. Sprinoficlo. mass. 

POLLING CONGRESS ON 
POSTAL RATE CUT 

American Publithera’ Conference Send¬ 

ing Card to Members Asking Con- 

gretamen’s Attitude — Seek 

Repeal of War Increases 

lusaMts and Advertiaing Manager. town, as a Specialist in classified advertisinp New England Newspaper Has C 
AraiUhle .Vov. 15. twenty years experience submit my proposition. 1 refer hr permis- young man with reporting 
n all dei>artments. Thirtv-six years old and to Frank McCabe. Classified .\dver- iwrienre. Quick recognition of . - 
Mrrifd. Unquestioned references. Will locate rising Manager of the New York World. If Iw neeiletl to hi hi the job 
nnrwhere job is big enough. Address B 940, interested please address Ernest l.iebermann, "bich will prove a g.xxl one for the right 
Editor & Publisher. _ 200 East 23rd Street. New York (Tty. X. Y. .\ddrcss B 94,t. Kditor h Publisher. 

' Phone.s; I.exingt<>ii ^9, I.exingtou 9s.5.t. 
ladacss Manager, 
ffictn years general manager small daily, met- 
rattan experience editorial end, now assistant 
Mt 70,000, seeking change in New England. 
■Udresi B-937. Editor & Publisher. 

Wanted 
for i>ermanrnt traveling position. Man wiili 
circiil.atiiin experience for verifying work. .Sin 
gle man over 30 preferred. Adilress stating ex 
••erience. Box B 042, Editor & Publisher. 

Cwteonist 
Mm position that 
$sti one he now holds, 
nper art. Address f 

rrj ~r 
-Man 38, Democrat, two college degrees. legal Wanted. 
training, experience all news and editi.rial de- -Areurate desk man and copy reader, under .t. C. Pearson, national 

, F^lneri^nred in all news partments, now managing editor ami etlitori^ S’*!.'** graijuate preferreil. jl,,. conference, lias circtllari 
w Pnhb.l^r writer, desires position as editor or editorial VV rite Wallace 1. Robinson I.ancaster, Pa., I,,ts with return nostal card 
B.939. Editor & Publisher. preferably the latter, anywhere east of News Journal amt Sunday News. Wltlireluni postal card 

OrculitMMi MAnAffcr. 
IS ^rt* experience on mornings evening, 
^7 and combination papers; thoroughly ts 

the \fississippi. Specimens of editorial work ' 
and interview on request, also reference to 
present employer, with whom he ha.^ I»een eight Kxi»erienced 

iiy and combination papers; thoroughly familiar years. Is a hard, steady, c.xreful worker who enterprises 
Kxiierienced lK>ok lovers* contests and similar 

_ The .Vnifrican Publishers’ Conference, 
Opening throni;!! its membership, is polling the 

ig and desk ex- candidates for Congress, both senators 
f news, accuracy and representatives, on their attitude upon 
'e“ for the rijht second-class postal rates. The Confer- 
& Publisher. ence is backing a proposal to repeal the 
- last two increases in second class rates 
ion Man with diitliorizecl jiist after the war. The re¬ 
lying work. .Sin- IH-al, sponsored in the last session of Con- 
ddress stating cx- gress by Senator McKinley, of Illinois, 
& Publiaher, ^^as defeated, but will be re-intnxluced at 

tbe December session. 
ly reader, under .A. C. Pearson, national chairman of 
-ailuate preferreil. ji,,. conference, has circularized the mem- 
ewif"*^****'^’ return postal cards upon which 
-i- the publisher, who receives the card, will 

write the “Yes" or “No” answer of tse 

yl* *11 branches of circulation work. At knows how to co-operate and make friends for 
■Wy K>w; go anywhere. Address Boot B-923, paper. Can report in thirty to sixty davs. 
Mitor k Puhlisher._ Address B-93S, Editor & Publisher. 

Qly Editor or Editor. 
At liberty Nov. 8. Now employed as editor on 

psge daily, seeks change to sane, progres- 
«*« new spacer in bigger field with future. 
^frr .Missouri, Iowa or Kansas, in city of Editor, Gmcral Manager. 

M larger. Experienced. Capable of .\vailable November 15, accomplished editor. 
MdHnt trlegraph. ^itorial and writing with complete box oflSce viewpoint. Thorough 
ititure*. .\m 27 years old. unmarried. Only experience in organizing and directing editoriaj, 
Wwineni pnsitms considered. State all in art, photographic, display, copy-writing, class!- 
M letter. |>. S. Ruble. Pekin, III. fied, circulation and promotion departments 
~ Seasoned in build-up campaigns in all revenue 

producing departments. Has legal training: 
^ lamiliar with costs, installation and finance. 
^ Forty-two years old; 26 years’ newspaper ex 
^ l>erience (mostly Metropolitan) regular and 
^ tabloid size newspapers. Executive with per- 
^ sonality capitalized for newspaper be directs, 

le vest ID AAC'4’'LIAM ^ Sober and conscientious. Highest references. 
XLIUK lTHI.\i,rlAW- s Now employed in Metropolitan Area in ^st. 

IPAI rslTD A DT'AilDIU’T' ^ Salary must be commensurate with service and 
LltrAK 1 lyitn 1 s Will consider progressive cities from 

z-sn s 200,000 up. Contract optional. Address Box 
CKUWUE.Uf 5 B 927, Editor * Puhlisher 

Have any unused equip- g 

inent taking up valuable space ? ^ -- 

There is no need for this ma- ^ Desires connectioo. Highly identified. Now 

ctieiy 10 b«:on» an obitacU | 
to efficiency in your plant. ^ B 914. Editor ft Publisher,_ 

^ Eaparisnead Rapertar. 
A rlassi'A.^ rniT'C^R I’nlvrrsity education. Feature writing, crusade 
« Classified ad in tUl I UK $ promotion experience. No objection going 

h PUBLISHER will sell it $ south. Address B-932. Editor h Publisher. 

you ciiickly and cheaply. | 
(if business finance, investments, accounting and 
stock market, wants position as financial Mitor. 
Man who can make financial page interesting 
to smalt investor as well as to large capitalist. 
B-922, Editor & Publisher. 

B-936, Editor & Publisher. 

Wanted. 
An experienced circulation m.vnager who can 
manage boys and men to get resqlts and in- 

iSrticuiars-Cddress ''C'atorial and congressional nominees in 
his state or district to the following ques¬ 
tion : 

“Do yon favor reducing the pitstage 
rates on newsi>apers, magazines, farm pa- 

rease circulation at reasonable cost. Write pcrs and business papers which were 
iving experience, references and salary ex raised 265 per cent during the war?" giving experience, references and salary ex- 

, ■ threat of raise in postal rates instead of 

BUSINESS OPPORTUNITIES publishing mterests vir- 
_ _ tually have been promised. The increase. 
For o-itx Mr. Pearson believes, unquestionably 
lob .xml publication printing plant in Florida would result front the advance in pay of 

ixxstal employees, which will be agitated 
Box 4385. Tacksonville. Florid.t. before CongfeSS 

For Snle. “Now that we are threatened with a 
Only neiispapcr (weekly) in xm.xlj city in raise instead of a decrease.” wrote Mr. 
Kvcrglade-i section of Florida. Rapidlv l.ecom fv^rcon “all nolitiral nartiec hide behind 
ing inditstrt.il center, with rich outlying farm parties niae Denmn 
lands. Thlx is opportune time tc convert prop- their inability to persuade the Senators 
eriy into daily. Modern eouipment. Net cash and Congressmen of their own party, 
profit this year will be about $S.OOO. Price \\'u:ip of the randidate^ are now in 
J61R 750—$12,000 ca«h down. Palmer. l>NVttt most OI inc caiiaiaaies are now in 
& Palmer, 350 Madison Ave., New York. their OWn districts, it IS a ROOO time tO 

■■ ■ ' find what we are facing in the future. 
Owiiwr New York Prtating EetablWimenf. ..j ask all the candi- 

fo' .Ih' .n,i .he House in 

nr time te convert prop their inability to persuade the Senators 
m equipment. Net cash and Congressmen of their own party. 

\Vhile most of the candidates are now in 
r^Ave., Nevr^ork. iheir own districts, it is a good time to 
-^- tind what we are facing in the future. 
nting Establiohmay. oj you would ask all the candi- 

profit, $10,000; half intere,t $5,000. Address your territory the question on the en- 
Box B-94t, Editor & Publisher. rinsed card, and advise Olir VVashineton Box B-941, Editor & Publisher. closed card, and advise our Washington 

■— - ■ - —==--= office.” 

FEATURE ARTICLES - 
P^bUdwro-Attenlion I Theater Party for ClaMified Staff 
\N> furnish MSS dh all subjects by competent —, « j   a__ 
authors. Will take advertising in exchange The classified advertising department 
fiTT all fir part of our service. Reasonable of the New York li^orld, which recentlv 

rV, tendered a testimonial dinner to Frank 
Pub. Dept. M(>J4, Hannibal, Mo. xr..r',K. . tBeo. 

Theater Party for Clatsified Staff 

The classified advertising department 

Pub. Dept. MOJ4, Hannibal, Mo. 

Ben Mellon Leave* Newspaperdom 

Ben Mellon has left Xc7vspaf<crdotit. a 
fortnightly newsj«per magazine, where 
he had been engaged as editor. 

McCabe, classified manager, held a thea¬ 
ter party and supper on Wed., Oct. 29, 
at the Casino theater where “I’ll Say She 
Is” written by Tom and Will Johnston, 
is playing. 

The playwrights arc both on the World. 
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DOLLAR $ $ 
? $ PULLERS 

ONE DOLLAR 

WILL BE 

PAID 

FOR EACH 

IDEA 

PUBLISHED 

PRINCE PLEASES REPORTERS Van Dyke New Syracuse Ad Manaier 

. 7 , Curtis E. VanDyke of the advertisinif 
Grants Interviews and Pictures During department of the Syracuse (N. Y.) 

Chicago Visit Journal has been made advertising man- 
I, • r'u- • j » _ ager and will take over the duties nf 
Reporters .n Ch|rago assigned to covCT manager, held by the latfw 

the visit of H R H., the. Pr^ce of VanDyke has bii 
VV ales during his Z^hour visit to that y number of 
city found none of the difficulty ^ J 

trouble attendant u^n getting a gc^ ^ ^ assistant advertising manaeeT 
ctnrv from him and his activities en- “ ‘.‘“"asrr, Story from him and his activities en 
countered by reporters in other cities, es 

Business Tickler 

No successor has yet been appointed to 
Wilbur G. Miller, editor-in-cliief, who 

p.ci»Uy New York. At every occasion „ resign^ to Ko in „ to 

werJVp'eS; 7S 7r!“kr S "" 

UOR years you have believed that your changes as recommended. B. A. 
newspaper’s heavy suburban and T 

country circulation deserved the patron- ® ^ u ^ i ^ 

next. The survey provided valuable in- were especially provided for. Photo¬ 
formation and resulted in a number of graphers and human interest writers for 
changes as recommended.—B. A. T. the Chicago papers found him a very 

- agreeable subject. 
This is the time of the year when Reporters were informed in advance 

Ferger Wins Golf Cup 

age of mail order ^utoists who have been leaving their cars by private letter through Louis F. Swift, Roger H. Ferger, advertising manager 

houses, and yon ‘^“tfloors during the summer months feel host to the royal visitor, just when he of the Cincinnati Enquirer, won the ^ 
have enviously '"aoors at would arrive and where. A special car i,, the Enquirer golf tournament held re¬ 
looked at the mail- them fr^ the wear was provided to care for the newspaper cently in which the advertising, editorial 
order sections of tear of winter weather. Consequently men during his visit through the Chi- and business department of the Enquirer 
laree citv rival news- always a cago Stock Yards and the University of contested 

Kreat amount of interest m the matter Chicago. The Prince posed on request 
w^ole’ naees ahd garages. It would be a good and moreover very gracefully. At a li ■ 
«.v«>n Siin.lnv «#»<• to group together in a full page or dinner in his honor, tickets were given 
Tn" of tWs coly. all the local concerns handling the_reporters.. \A;]Ar-oA 

your circulation deserves this business, 
why not set about this week to get it? 
There are plenty of reliable mail-order 
houses in every large city, doing busi¬ 
ness largely by direct-by-mail solicita¬ 
tion. There is a group of national mail¬ 
order houses clamoring for the business 
of the biggest houses. 

Mail order stuff gets run of the paper 
and often stands up when other ac¬ 
counts fall by the wayside. If it is the 
right copy, all conditions being fair, 
mail-order stuff turns merchandise and 
makes a satisfied advertiser. 

^ 

'T’HF2 Worcester Evening Post is run¬ 
ning a series of advertisements, six 

If it i. tliat" ready-cut garages or putting up garages. Throughout the entire day of his visit, 
.i.:„ u..„:__ —Frank W. Williams, Santa Ana, Cal. the press men followed him about and 

- were treated with exceptional gracious- 
Write the numerals 1, 2, 3 and 4 verti- ness. When the Prince left Chicago at 

cally in a row and ask your friends to three-thirty o’clock in the morning, he 
cross out one number; four out of five obligingly posed on the observation plat- 
will cross out No. 3. W’hy?—M. E. P. form of his train for a farewell flash. 

HUNCHES 
ONE DOLLAR 
WILL BE PAID 

FOR EACH 
“HUNCH” 

PUBLISHED 

iiiches double column, introducing Post ^ONSIDER for a minute the number wine advertising to the names of stage 
Specialists to Post Readers. Other papers of people who have automobiles and stars, and from our pre-1917 conceptions 
might adopt this plan of giving the pic- the number who are going to have auto- of war to the complete change in political 
tures and short writeups on the folks who mobiles and those who have had automo- issues made very good reading—F. J. 

Mildred Sarbour 
“Mistress of the Emotions” 

“DELIGHTFUL DISPENSER 

of THRILLS” 

"THE DARLING 
OF DESTINY” 
A New Serial Now Ready 

Metropolitan Newspaper 
Service 

Maximilian Elser, Jr., Genl. Mgr. 

150 NASSAU ST.. NEW YORK CITY 

make their publication interesting.—V. G. biles and haven't them anymore. Not 
Dawson, Halifax. any subject has much more life than this 

- one. Then devote a minute to the number 
Why not have every fraternal lodge in of citizens, prominent and otherwise, who 

town call its meetings in a special inch ad violate the automobile regulations, 
the morning or afternoon before meeting? There's a little story of wide interest in 
A lodge of 600 members spends $12 in every man and woman of ’em. Sometimes 
stamps alone to call meeting, to say noth- a grievance, w'hich is perfectly luscious 
ing of printing 600 copies of the notice, for reading purposes; sometimes a cheer- 
and the labor of mailing. One Southern ful confession and a resolution which is 
paper has obtained the regular advertising good preaching; sometimes something 
of practically every lodge in the city. else. The papers I see make only the 
These lodges have abandoned use of letter barest mention of such things. Would- 
notices. The paper states that every n’t it be good stuff to spread a bit upon 
lodge member looks to that column for it?—D. H. T. 
all calls and that this method is the surest -- 
and the cheapest way to call meetings.— A comparison of the headlines of your 
C. M. Littlejohn, Washington, D. C. paper of Oct. 1, 1904, Oct. 1, 1914, and 

- Oct. 1, 1924 (or any equivalent dates 
It may be a little soon to mention it, covering twenty years of history) will 

but a good Red Cross page will be found ^ vitally interesting story. The 
profitable in a few weeks, so keep the idea Denver Post ran a four-column feature 
in mind. I have never found a page which story embellished with pictures of society 
sells so easily as does this feature.—Don- women in frocks of the three dates, that 
aid O. Ross, Washington, Iowa. themselves told an obvious story of the 

__ transition from sedateness to speed that 

A Kentucky newspaper distributed slips has seen. The amazing 
to the carrier boys to ^ filled in with the everything from the physical 
subscriber, the slips containing these ques- ■‘PPc^cance of the city to the tactics of 

newspaper? What appeals the least to ■ 
you? Could you offer any suggestion -DV TTlVTTFn PRITGC 
whereby we can improve our service to x IxHiDo 
you? Space was left for the name and __ 
address of the subscriber. The boys left 
the slips one day and collected them in the 

McEmry, 2857 Humboldt st., Denver. Col. 

All-Star 
Features 
Comics 

Magazine Pages 
Editorials 

Special Articles 
Fiction 

' Send now for 

THE GREEN CATALOG 

of 

KING FEATURES 
SYNDICATE, INC. 

M. KooiirttarK, 

NEW YORK CITY 

The WorUTs Greatest 
Newspaper Feature j 

Service j 
Supplying a complete and i 
exclusive daily illustrated j 
feature service to news- | 
papers throughout the | 
United States and in foreign 
countries.. 

ITrit* for oamplet mnd ntf«s 

^®|NMSEI!VKINC|® 
\\Xli£V/iloow.3Bn8nuxT. M lUi 

CLEVELAND. OHIO 

BY UNITED PRESS 

tke Sundaxj 
7mecdot& Bcattufe- 

" VAth. the 
Notahles!' 

•^kfibbwcD- 
® Heinl A® 
^ Wkshin^toa. 

Ohoiuas 

Compang^ 

Memphis, - Teiin. 
^ ^ 

Originators of the 
Pern i ein en t 

Weekly Business 
Review Pa^e 

Look u.s up ill 
Dun oi* Bnacisf i-eeis 

Mr. Publisher 

Business Manager 

^ The International 
tZirculation Managers’ 
Association can supply 
you with a competent 
circulation manager. 
Write 

CLARENCE EYSTER 
Soc’y-TriBaa., L C. M. A. 

Peoria Star Co. 
Peoria, DL 
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New England States 
COMPRISE AN INDUSTRIAL GIANT 

Billions Are Annually Poured Into Her Coffers for the 
Products of Her Mills, Soil and Waters and Make 

Her One of the Richest Markets of the World 

IN a territory comprising only a little over 2 per cent of the area of the 

United States, New England produces more than 1 1 per cent of the 

total manufactures. It is a closely knit industrial region which has had 

the longest experience in manufacturing of any section of the United 

States. Within its borders are a great variety of industrial products and 

on its roster of manufacturers are many world famous names. 

In various lines of industry. New England leads the country in produc¬ 

tion. In the textile industry, of which cotton comprises the larger part, 

fifty per cent of the manufactured value came from New England. 

New England leads all other sections of the United States, as a shoe 

manufacturing district. It produces about 50 per cent of the boots, shoes, 

and slippers and a large proportion of the leather made in this country. 

New England manufactures more than two-thirds of the textile machin¬ 

ery produced in the United States. It also leads in the manufacture of 

shoe machinery, blowers and fans, paper mill machinery, brass, bronze 

and copper products, needles, pens, hooks and eyes and rubber goods. 

This territory is mostly city trade with more thar> half of population living 

in thirty-nine cities. These people are spending millions of dollars daily 

and, for the most part, depend upon local newspapers to introduce and 

tell them about new merchandise. 

To secure this trade it is necessary to use 
these foremost Daily New England Newspapers 

11A8SACHD8ETT8—Population. 3.862,856 

Circu- 8.500 10.000 
lation lines lines 

*Attleboro Sun . .(E) 5.688 .0875 .0175 
•••Boston Olobe . ..(MAE) 278.616 .50 .50 
•••Boston Globe . .(8) 332.083 .55 .55 
•••Boston Post . .(M) 368.520 .60 .60 
•••Boston Post .. 367.600 .55 .55 

•Fall River Herald.... .(E) 15.553 .05 .05 
•••Fitchburg Sentinel ... .(E) 11.410 .055 .045 

•Haverhill Gazette ... .(E) 15.400 .055 .04 
tLynn Item . .(E) 16.345 .06 .04 

tttLowell Courier-Citizen and 
Evening Leader .. • ..(MAE) 81.270 .06 .06 

•••New Bedford Standard-Mercury 
(MAE) 32.565 .10 .10 

‘••New Bedford Sunday Standard 
(S) 27 334 .10 .10 

•••North Adams Transcript... (E) 9.604 .04 .035 
mPittsIleld Eatle . .(E) 17.C78 .04 .085 

•8alt>m Newt . .(E) 20,7(4 .08 .07 
Taunton Gtiette . .(E) 8.551 .04 .03 

•Worcester Teletram-Oazette 
(MAE) (6.C49 .84 .21 

•Worcester Sunday Telegram (S) 49.849 .18 .15 

MAINE—Population. 768.014 

tBancor Dally Commercial . (E) 14.750 .055 .06 

'**PortUnd Pms Herald..(lUS) 31.116(A) .09 .08 
•PortUnd Express .(E) 27.251 .10 .07 
•PortUnd Telegram .(S) 29.992 .10 .07 

(Sunday Edition Expresa) 
tWatervilie Sentinel .(If) 8,134 .035 .025 

NEW HAMFSHniE—Papnlation. 443.6<3 

'Concord Monitor-Patriot... (E) 5,104 ,0875 
tKeene Sentinel .(E) 8.609 .03 
'Iknohester Union Leader 

(MAE) 27.864 .09 

RHODE ISLAND—Population. 604.397 

tNewport Daily News.. ....(E) 6.249 .0336 .0296 
tPawtucket Times . ....(E) 25.555 .07 .07 
tProridence Bulletin ....(E) 64.524 .17 (B).83 
•Providence Journal .... ....(M) 36.686 .10 {B).28 
•Providence Journal .... .(8) 61,575 .15 .15 
•Providence Newt . ....(E) 36.845 .07 .07 
tProvidence Tribune ... ....(E) 23.603 .10 .09 
•Wetterljr Sun . . .(EA8) 4.618 .025 .025 
tWoonsocket Call . ....(E) 13.666 .05 .05 

VERMONT- -Population. 358.428 

•Barre Times . ....(E) 6.944 .03 .025 
tBenningrton Banner ... -(E) 3.067 .0125 .0125 
•Burlington Free Press. ....(M) 18.983 .05 .05 
•Rutland Herald . ....(M) 10.765 .04 .04 

•••St. Johnsbury Caledonian-Record 
(E) 4.024 . 0214 

CONNECTICUT—Population. 1.380.631 
•Bridgeport Post-Teletram 

(EAM) 45,796 .15 
•Bridgeport Post . ....(3) 20.017 .10 
"Hartford Courant . ...(M) 37.649 .08 

•••Hartford Courant . ....(8) 50.247 .11 
tHartford Times .. ....(E) 48.875 .13 
•Meriden Record . ...(M) 7,348 .045 
•Middletown Prett ..... ....(E) 8.050 .0825 
tNew Haven Register... .(EAS) 42,171 .13 
tSew London Day. ....(E) 11.925 .06 

tffNorwich Bulletin . ...(M) 12.494 .07 
•Norwalk Hour .. ...(E) 6.842 .04 

tttSouth Norwalk Sentinel ....(E) 3.771 .025 
•Stamford Advocate ... ....(E) 9,305 .05 
•Waterbury Republionn American 

(M&E) 23.836 .08 
•Waterbury Republican ....(8) 15.043 .08 

••• A. B. C. Statement, April 1. 1924. 
++t Oovernment Statement. April 1, 1924. 

t Oosernment Statement. Sept. 30. 1924. 
• A. B C. Statement, Sept. 30, 1924. 

(A) Circulation dally edition only. 
(B) Combination rate Daily Journal and 

Ere. Bulletin. 

.085 

.034 

.07 

1 
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THE NEW YORK 

Telegram-Mail 
Six Months’ Net Paid Circulation Statement Analyzed Day by Day 

The following day by day record establishes the regularity, stability and 
dependability of the Telegram-Mail’s circulation and shows its sound 
value as a day by day medium for your advertising announcements. 

DATE NET APRIL MAY JUNE JULY AUGUST . SEPTEMBER 

1. 191,913 223,584 Sunday 242,637 206,817 Labor Day 
2 190,334 224,591 226.846 243,684 219,447 208,558 
3. 208,970 251,470 260,484 242,793 Sundav 215,282 
4. 201,322 Sundav 229.698 171,147 205,324 220,888 
5. 235,918 224,874 227,142 231,181 204,557 210,219 
6. Sunday 227,532 226,286 238,008 201,683 228,720 
i . 197,350 226,224 264,332 Sundav 198.170 Sunday 
8. 201,573 214,963 Suiulav 234.888 196,582 227,701 
9. 201,593 212,075 228.615 270,121 212,724 218,639 

10. 199,100 280,920 226,408 223,717 Sundav 233,961 
11. 196,546 Sunday 226,432 219,-539 196,950 228,415 
12. 233.340 218,646 221,580 232,443 191,620 217,968 
13. Sundav 228,229 222,999 Sundav 203,506 239.9.52 
14. 198,437 226,062 252,610 219,926 202,915 Sunday 
15. 213,552 223,350 Sunday 219,596 202,970 222,800 
16. 219,733 224,118 229,690 216,068 211,842 224,424 
17. 218,311 265,495 231,026 210,888 Sunday 209,054 
18. 188,660 Sunday 226.896 211,175 203,135 221,734 
19. 237,890 228.986 225,053 226,124 204.126 212,244 
20. Sunday 224,260 220,739 Sundav 200,487 238,623 
21. 216.343 219,759 2.50.321 213.363 202,547 Sunday 
22. 216,788 223,538 Sundav , 213,617 203,353 221,430 
23. 224,003 221,525 225.302 215,017 210,980 223,685 
24. 218,823 246.747 22.5.358 210,465 Sundav 225,635 
25. 228,872 Sunday 216,576 205,742 201.657 223,986 
26. 243,731 220,451 231,997 223,199 202,986 221,670 
27. Sundav 221,871 226,674 Sundav 206,704 280,939 
28. 223.620 226,050 260,290 210,771 203,459 Sunday 
29. 223,045 225,804 Sundav 210,721 205,104 199,529 
30. 220.662 174,766 240,01.3 212,046 215,778 195,566 
31. 251,908 200.480 Sunday 

TOTAL ... 6,127,797 5,823,367 5,968,807 5,315,423 5.499.622 
AVERAGE .213,0.55 226,955 232.934 221,067 204,440 219.985 

Total number of copies sold ill six months. 34.274,461 
Average daily sales 219,739 

The Government report of 220,707 included free copies distributed for services rendered. 

Western Representative 
J. E. LUTZ 

Tower Building, Chicago, Ill. 
Publication Office 

73 DEY STREET 

Eastern Representative 
DAN A. CARROLL 

110 East 42nd St., New York, N. Y. 




